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Fergie’s Not Falling Down A Decade Of Disney

Fergie from The Black Eyed Peas breaks out with her . - Radio Disney is celebrating its 10th anniversary this
first solo effort: “London Bridge™ (Interscope/A&M) A ‘ ' year. Playing a mix of songs from various Disney
grabs Most Added at Pop, projects and kid-friendly pop hits, the network has
with 83 — where it also evolved into a marketing powerhouse that is much-
debuts at No. 45* — and is beloved by its core audience of children and tweens
also Most Added at Rhythmic, — and their moms. Management/Marketing/Sales
with 27 It's off her debut full- Editor Adam Jacobson
length, The Dutchess, which talks to two Radio
hits stores Sept. 19. The Peas Disney execs about the
are currently touring Asia and ” 14 ” / ” £ ” [ [I ” ﬂ ” 5 growth and future of

return to the States in August. the network. Page 14.
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MIX MASTERS

More and more DJs are moving into
the programming department, and
becoming your station's mix-show
coordinator is a great way to bridge the
gap. This week CHR/Rhythmic Editor
Darnella Dunham talks to three mixers
who have made the leap to mix-show
coordinator and now have their sights
set on becoming MDs and even PDs.
Find out how they did it.

See Page 29
HARD TIMES FOR
HOT AC?

The advent of Adult Hits “Jack” and
“Bob” stations and the current drought
of adult, female-appeal, rock-based
music has made many in radio nervous
about the future of Hot AC. Consultant
Guy Zapoleon argues that the format
still has a lot of strength if it’s executed

CHRISTIAN ROCK
DECYFER DOWN

Lite Again (SRE)

T
NELLY FURTADO 1/TIMBALAND Promiscuous (Geffen)
’CHWYTHMIC
JOC Goin’ Down (Bad Boy/Atlantic)

PURBAN

LI.MI&JO_‘MPNLWVOF‘:W(TVD
PURBAH AC

MARIAH CAREY Fiy Like A Bird (Istand/IDJMG)
,,GOSPEL

DONALD LAWRENCE ... The Biessing OF... (EM/ Gospe/)

COUNTRY

BRAD PAISLEY The World (Arista)

SMOOTH JAZZ
PETER WHITE What Does ft Taks... (Columba)
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HOT AC
WMCKELBACK Savin' Me (Roacrunnsr/IDJMG)

T
ACTIVE ROCX
TMREE DAYS GRACE Animal... (MveZomba Label Group)

ALTERNATIVE
AED HOT CHILI PEPPERS Dani Calllonia (Wavrer Bros.)

) TRIPLE A
PETTY Saving Grace (American/Warner Bros. )
Pclmsml CHR
AWK NELSON Everything You... (Tooth & Aad)
CHRISTIAN AC
MERCYME So Long Seit (/NO)
CHRISTIAN INSPD
MARK HARRSS Find Your Wings (/NQ/Columbia)
REGIONAL MEXICAN
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" JULIETA VENEGAS Me Voy (Sony BME)
b TROPICAL
" WICTOR MANUELLE Nuestro Amor... (Sony BMG)
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" RAKIM ¥ KEN-Y Down (Linversal)
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NASHVILLE GOES TODC -

What happens when a plucky group of songwriters heads to
Washington, DC to change a quirk in the
tax code that mandates indefensibly
excessive taxation when they sei! their
catalogs? Find out when Assoc. Country
Editor Chack Aly talks to Nashville
Songwriters Association International
Exec. Director Bart Herbison (pictured)
and past NSAI President Bob Regan
about their congressional adventures.

CBS Radio Cuts 100+ Jobs

~ Barnett, Reeb, Oedipus among those dismissed
By Mdam Jacsines ported 115 other CBS Radi
il e i employees, as part of a va:

. According to BIA Finan-
cial Network, CBS Radio
' Alternative KROQ/Los

Spotlight on new music: Page 53

cost-cutting initiative that
Chairman/CEO Joel Hol-
lander said was designed | |

Angeles was “to manage |
the nation’s @C BS RADI“ costs as we
T T TR T e

top-billing move to re-
radb Staﬁm 18700013810 1020 W“ e
in 2005, thanks to an 11.6% structure our radio group.”
revenue gain from the year ~ While CBS Radio did not I
before that led to estimated  officially comment on the | |
revenue of $67.6 million. dozens of employees letgo | |
On July 12 KROQ VP/ by the nation’s third-largest |
GM Trip Reeb was dis- .
missed,palong with a re- C3S RANIO See Page 10 |

Several CBS Execs Expand Duties

By Kolth Dorman
RER Associate Radio Editor
Derman@radioandrecords.com

In the wake of last week’s cutbacks at CBS Radio (see story,
above), Steve DiNardo has added VP/GM duties at Tak KIFR/
San Francisco; Brian Purdy has added VP/GM duties at News/
Tak KRLD/Dallas; John Lassmen has added PD stripes
at AC WLTEMinneapoks. and Mark Edwards has added
programming responsibilities for Hot AC KYKY/St. Louis under

DUTIES Ses Page 98

Group Awuits FCC

Reply On Proposed
Label-Radio Rules

By Jofivey Yorke
e o

The American Association
of Independent Music submit-
ted a proposed set of guide-
lines to FCC Commissioner
Jonathan Adelstein about four
weeks ago that it hopes will
solve the problems indepen-
dent musicmakers have had
getting equal access to the air-
waves and help eliminate the
shady business that has accom-
panied the record labels’ rela-
tionships with radio and radio
programmers for decades.

The proposed guidelines
were the outgrowth of a series
of letters and conversations
that A2IM’s acting President,
Don Rose, has had since Febru-
ary with FCC CRairman Kevin
Martin, as well as a meeting

A20M Soe Page 4

Carrabba Elevated To Zomba EVP/6M

Tom Carrabba has been promoted from Sr.
VP/GM to Exec. VP/GM of Zomba Label
Group, whose labels include Jive, LaFace, Vol-
cano, So So Def, Verity and GospoCentric.

Carrabba will directly oversee the marketing,
publicity, sales, digital, international, creative-ser-
vices and production departments, reporting to
Zomba President/CEO Barry Weiss.

Carrabba joined the Zomba label family as
Marketing Director for RCA in 1988 and moved
to Jive as Director/Marketing in 1991. He was

b /!

Carraba

made VP/Sales & Marketing in 1995, spent a
year as Sr. VP/Sales and assumed his most recent post in 1997.

CARRABBA Soe Page 7

Jackson To 'Hit’ R&R Convention 2006

Randy Jackson, host of West-
wood One’s Randy Jackson’s Hit
List, will moderate the “Rate-a-
Record” lunch sponsored by Ya-
hoo! Music at R&R Convention
2006.

The “Rate-a-Record” portion
of the lunch will feature special
panelists who will rate songs
that Yahoo! Music has arranged
for consumers to rate as well.
Votes from the industry and the

Jackson

Dickey

public will be compared at the session.
The “Rate-a-Record” lunch will take place on Sept. 21 at noon.

A Fresh PerspeétiVe

Talk veteran recounts his yeariong sabbatical

By Jos O'Brien
Special 0 ARR

A little more than a
year ago News/Talk ra- §
dio veteran Joe O'Brien |
took stock of his life and
decided that he wasn’t
happy with what he
saw. While he had a
great job, a loving fam-
ily and a comfortable
lifestyle, after 27 years
in radio, O’Brien was becoming
increasingly aware of a sense of
burnout that was taking a toll on
his mind, body and family.

Although many industry pro-
fessionals can identify with
O'’Brien’s problem, 1 suspect few
would admit it publicly. In these
days of multistation manage-
ment responsibilities, escalating
FCC fines, shareholder pressure

and more, it's a pretty |
safe bet that most of us
have asked at one time
or another “What am |
doing, and where am |
going with my life?”
| Call him courageous
or call him crazy, but
O'Brien decided the
best way to find the an-
swer to that question
was o take a timeout
from radio and search
for 4 fresh perspective on the
business he’s loved since he was
a teenager.

*The following is his story,
told in his oum words. It offers
his candid personal insights
into some of the things he
learned during his time away
from radio.

Soe Page 12

CONVENTION See Page 10

KFI Ties For LA.
Ratings Crown

It was a historic finish at the
top of Los Angeles’ spring 2006
Arbitron results as Clear Chan-
nel Talker KFI tied for No. 1
with Univision Radio Spanish AC
stalwart KLVE. KFI climbed
4:0-4.8, while KLVE was flat
from winter 2006.

KFI’s chart-topping trend
marked the first time an AM ra-
dio station has been No. 1 in the

Continuously updated

ratings results:
www.radioandrecords.com

market since Talk KABC accom-
plished the feat in spring 1983.
In New York, Clear Channel
AC WLTW increased its market
lead with a 6.6-7.0 gain. The big
news in Gotham, however, was
the Urban AC showdown be-
tween Emmis’ WRKS and In-
ner City’s WBLS. In the overall

ARSITRON Soe Page 7
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In memory of Brian Williams

June 14,1961 - July 8, 2006

We join hands with Brian’s family,

friends, clients, and colleagues whose

lives were enriched by his many gifts.

He inspired us with his vision,
believed in the potential of people,
and worked tirelessly to build a

stronger, better community.

Brian’s legacy lives on in all of us.
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KNOR/Dallas Drops Urban For ‘La Raza’

Liberman Broadcasting has
flipped Urban KNOR/Dallas to
Regional Mexican as
“La Raza.” Eddie De
Leon will be heading
the station’s pro-
gramming. He also
works with other Li-
berman stations. La Raza is cur-
rently running a 10,000-song
marathon.

“The market is neady for an-
other station like ours,” Liber-
man/Dallas VP/GM
Alejandro Sanchez
told R&R. “It's a
market that is evolv-
ing, and it’s gotten a
lot of recent immi-
gration. It’s the sixth-largest market

KNOR Soe Page 7>

‘Nard’ Elevated To WXRK/Cleveland PD

Dom “Nard” Nardella has
been promoted from Asst. PD/
MD to PD of CBS Radio’s Alter-
native WXRK (92.3 K-Rock)/
Cleveland. He has been serving
as interim PD since Kim Monroe
left in Apnl

Before joining WXRK five years
ago Nard spent 11 years at Rock
WNCD/ Youngstown, OH, where

he served as MD, night talent and
tinue to hold the afternoon air-
shift at WXRK.

“We talked to a lot of really tal-
ented people, and, after all that,
we found the right person here in
the radio station,” K-Rock GM Tom

NARD Soe Page >
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serving as official sponsors.

to our loyal listeners.”

A ‘Rapid’ HD2 Launch In Suburban Chicago

NextMedia's Classic Hits WERV (95.9 The River), located in the Chica-
90 suburb of Aurora, IL, on July 15 officially faunched “The Rapids,” an
HD2 multicast devoted to the harder sound of rock "n’ roll.

WERV-HD2 made its debut at a 21-and-over launch party at a bar and
grill in downtown Naperville, IL, with Biue Moon beer and the restaurant

“NextMedia and The River are committed to being on the cutting edge
of radio technology,” said WERV PD Didi Foley. “We are the first subur-
ban radio station to add an HD2 signal to our digital radio broadcast, and
we wanted to kick off The Rapids in a fun and exciting way to say thanks

Several Boston Acoustics HD Radio receivers were given away at the
launch party. Said Foley, “We realize that some people may not be famikiar
with everything that HD Radio features. With an HO receiver, our listeners
will now be able to get two great radio stations on 95.9 FM without any
subscription fees or contracts to worry about.”

Direct inks to all HD2 multcast stations that aiso offer online stream-
ing of their over-the-air programming can be found on R&R's new HD
Radio Station Links page, avaitable only at www.radioandracords.com.

Presented by
Broadcast Electronics

NN\ PAGE 3

Hulk Hogan and his daugirter, Brooke, hit the Clear Channel/Dallas building last
week 0 drop by the studios of KHKS (106.1 Kiss FM). Both are stars of VH1S
Hogan Knows Best, and Brooke is a SoBe recording artist. Seen here are (1)
Brooke Hogan, Clear Channei/Houston Regional VP/Market Manager JO
Freeman and Hulk Hogan.

‘Triple X ESPN Radio’ Bows In DC Area

i DC-based Red Ze-
bra Broadcasting on Tuesday de-
buted its long-anticipated Sports
radio trimulkcast on WWXT-FM/
Warrenton, VA (formerly WBPS),
WWXX-FM/Prince Frederick,
MD( WBZS) and WXTR-
AM/Alexandria, VA (formerly
WKDL).

The three frequencies, now
known as “Triple X ESPN Radio,”
previously aired various Spanish-
language programming and were
recently purchased from Mega
Communications by Washington
Redskins owner Daniel Snyder.

A much-heralded part of the
stations’ new lineup is a local af-

ternoon show hosted by DC fa-
vorite and NFL Hall of Fame run-
mngback]ohn Riggins.

“Riggo” anchors a daytime line-
up that also includes ESPN Radio’s

== RADIO%
HOME OF THE REDSIONS

Mike & Mike in the Morning, The
Herd With Colin Cowherd and The
Dan Patrick Show. Evenings are
covered by ESPN Radio’s Game
Night and All Night With Jason Smith.

TRIPLE X Soe Page 10

Riviera Nabs Rights To KKFR’s Format
Company promotes St. James to Phoenix Dir./Prog.

Emmis Communications’ $77.5
million sale of CHR/Rhythmic
KKFR (Power 92.3)/Phoenix to
Bonneville International closed on
July 13. Bonneville plans to begin
simulcasting its big AM News/
Talker in the market, KTAR, on
KKFR’s frequency “within the next
few months,” the y said.

But KKFR’s current format and
“Power” presentation won't go
away, as Riviera Broadcast Group
— the recently formed company
overseen by CEO Tim Pohlman
— has obtained from Bonneville
the rights to the station’s intellec-
tual property.

Riviera will operate KKFR as
Power 92.3 via a time brokerage
agreement for a while and then

will relocate the station to KKLD-
FM, a facility at 98.3 MHz that is
moving from the Flagstaff-
Prescott, AZ market to the Phoe-
nix area.

KKLD is being sold by Bruce
Buzil’s 3 Point Media to Sunburst
Media. The closing of that deal is
expected next month. It was not
disclosed if Sunburst plans to sell
KKLD to Riviera or if Riviera will
operate the station via an LMA
with Sunburst.

Meanwhile, Pohiman confirmed
that KKFR PD Bruce St. James has
been promoted to Director/Pro-
gramming of Riviera’s Phoenix
stations. In his new role St, James

KKFR Sos Page 11

WCV6/Cincy Flips To Regional Mexican

WCVG/Cincinnati on July 16
flipped from Classic Country to
Regional Mexican

as “La Ley,” under
new PD Mayra Ar-
royo. The station is be-
ing acquired by David- "o o
Holding and is being op-
erated by La Poderosa Radio un-
der an LMA with Davidson.

“Cincinnati is market No. 28,
an extremely important radio
market,” La Poderosa Radio CEO
Ruben Pazmino told R&R. “We
here at La Ley Radio believe the

growing Cincinnati metro Latino
populahon deserves quality 24-
bhour radio pro-
gramming that will
entertain and inform
while providing reli-
able daily advertising
focused on the Latino
community.

“We are here in Cincinnati to
provide that and more. We are
diligently searching to employ
local radio talent, keeping the
programming local and perti-
nent to this Cincinnati metro
area.”

WWw.americanradiohistorv.com =

Radio One on July 16 flipped
Regional Mexican KROI/Hous-
ton to Contemporary Gospel as
“The New Praise 92.1.” At the
helm for the flip were Radio One
Corporate Programming Consult-
ant Alan Sneed and Radio One/
Houston OM Terry Thomas.

Thomas, who is also PD of Ra-
dio One/Houston’s CHR/Rhyth-
mic KBXX and oversees the
cluster’s Urban AC KMJQ, will
handle programming and music
duties for Praise until a PD is
named. Thomas told R&R that
the entire airstaff of the former
KROI was let go on July 14.

KROI becomes the 14th Gospel
station in Radio One’s portfolio.

Novak Named PD
0f WWTCMinn.

Nick Novak has joined Salem
Communications’ News/Talk

triot/Minneapo-
lis as PD. Novak
was most recent-
ly PD of Buckley
Broadcasting’s
News/Talk
KNZR/Bakers-
field and replaces
Patrick Campion,
who recently ex-
ited.

Novak began his radio career in
1999 at KBSG/Seattle, where he
spent three years handling a va-
riety of duties before joining
crosstown News/Talk KIRO as a
producer. In 2004 he moved to
KNZR as Asst. PD and one year
later was promoted to PD.

“I'd like to thank the Salem
management team for this amaz-
ing opportunity,” Novak told
R&R. “Everybody knows that the

NOVAK Soe Pags 10

Santoro Rises To
Millennium C00

Andy Santoro has been pro-
moted from Sr. VP to COO of
New Jersey-based
Millennium Ra-
dio Group, which
owns 12 stations
in the Garden State.

Santoro will con-
tinue to oversee
the day-to-day nun-
ning of the com-
pany’s highly suc-
cessful FM Tatker
WKXW (New Jersey 101.5)/ Tren-
ton, NJ and its clustermate,
WBUD, and he will add day-to-
day duties at Millennium’s Atlan-
tic City quintet of ESPN Radio af-
filiate WEN]), AC WFPG, Country
WPUR, Hot AC WSJO and New
Jersey 101.5 simulcast partner
WXKW.

The Atlantic City duties were
previously handled by Market
Manager Dan Sullivan, who ex-
ited two weeks ago.

SANTORG Ses Page 10
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EU Court Annuls Sony-BMG Merger

n a surprise decision, last week the European Union Court

. annulled the merger between Sony and BMG that was ap-
proved by the European Commission in 2004. Due to grow-
ing antitrust concerns, the decision also put a damper on the
near-term likelihood that Warner Music Group and EMI will

merge.

“We expect that while the issues
are being examined, the efforts to
combine WMGand EMI will be sus-
pended indefinitely,” Banc of Amer-
ica Securities analyst Michael
Savner told investors hours after the
annulment was announced. “We
expect weakness in WMG shares as
our estimated intrinsic value for
Warner Music as a standalone com-
pany is $22-$25 per share.”

But that might be a good thing,
said the analyst. “We believe WMG
may be better served, at least over
the near term, on its own,” Savner

wrote. “We have never been con-
vinced that anacquisition of WMG
by EMI (or vice versa) is the best
near-term strategy.

“We have also questioned the es-
timated synergies from a deal,
which in some instances have been
speculated to be as much as $400
million annually. While we believe
a deal between the two companies
does contain meaningful synergies
and makes sense longer-term, there
are numerous near-term risks.”

In the final days of June, Wamer
Music Group responded to EMI

Group's May offer to pay $4.2 billion
for WMG by making a $4.5 billion
bid for EMI. EMI responded by
characterizing the offer as “unac-
ceptable” because it did not consid-
er the company’s prospects, syner-
gies or strategic options.

Savner noted that the negotiating
process between the two companies
“has already gotten acrimonious.”
He said the “antitrust review pro-
cess would clearly be very lengthy”
and that “there’s the risk that the
management teams [would] lose
operational focus.”

Savner wrote, “Over the near
term we think WMG is well-served
focusing on its own business, which
is performing well above expecta-
tions. Bottom line, whether the
Sony-BMG deal is reversed or not,

SONY-BMG See Pags §
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Business Briefs

NAB Wants FM Translators For AM Stations

he NAB has asked the FCC to aliow AM stations to use

FM translators to retransmit AM signals as a fill-in service,
s0 long as no portion of the FM signal expands beyond the AM
station's daytime contour. The NAB argues in its petition that
such a move would provide consistent service throughout an
AM's operating contour and, since more minorities and women
are buying AM stations, would aiso promote diversity in station
ownership.

“Providing service to listeners on AM radio can be difficult,”
the NAB said. “AM stations, more than almost all other services,
must deal with various technical challenges to defiver a high-
quality signal to listeners, especially at night.” Because so many
AM stations are limited in their nighttime power, the NAB be-
lieves that FM translators could be a way for AM operations to
have a more level playing field.

“This is important to AM operators,” NAB spokesman Den-
nis Wharton told R&R. “We are cautiously optimistic that the
FCC will give this a full and thorough review.”

In other news, the NAB on Monday announced the finalists
for the Marconi Radio Awards. The Marconi Awards are given
to personalities and stations for excelience in radio.

Five finalists were selected in each of 22 categories. This
year's finalists for Legendary Station are KLOS-FM/Los Ange-
les, KQORS-FM/Minneapofis, KSL-AM/Salt Lake City, KSTP-FMW/
Minneapolis and WBEB-FM/Philadelphia. For Network Syndi-
cated Personality of the Year, The finalists are Bob & Tom, Tom
Joyner, Kidd Kraddick, Mark & Brian and The Sateliite Sisters.

The 2006 awards feature two new categories, Spanish Format
Personality of the Year and Sports Station of the Year. Winners

Continued on Page 6

A2IM

Continued from Page 1

Rose had with Adelstein in April. In
recent weeks Rose gave Commis-
sioner Michael Copps an update on
the guidelines.

“It was essentially a conversation
to bring him up to speed on what |
had prepared for Commissioner
Adelstein,” Rose told R&R. “And he
was certainly interested in promofing
the two concepts that underpin our
effort. One, access by fair and clearly
defined pathways to the radio pro-
grammer. Two, greater transparencies
in the relationship between labels and
radio programmers.”

To achieve equal access, the guide-
lines propose:

® The development and publica-
tion of clear procedures for how radio
entities receive, process and respond to
submissions.

® Radio will not be permitted to
sell or barter with anyone for access
to the airwaves.

® Radio will not be permitted to
form exclusive relationships or pro-
vide preferential treatment to entities
offering payment, incentives, great-
er artist access, etc.

@ Radio will not exclude autho-
rized music-company reps from ac-
cess to programmers.

To establish transparency in the
radio-label relationship, the guide-
lines propose:

® No compensation for music
play, either directly or implied, in-
cluding but not limited to promo-
tional considerations of cash and
prizes, availability of artists for radio
concert events or the expectation of
exclusive access to artists that would
limit the artists’ ability to perform,

appear, etc., on another station in
the market.

® Neither a station nor its parent
company shall act in a coercive
manner, make threats or imply that
airplay would be withheld or re-
duced unless the artist complies
with requests for exclusives, perfor-
mances, etc.

© Neither a station nor its parent
company shall act in a coercive
manner, make threats or imply that
airplay would be withheld or re-
duced if an artist participates with
another station in the market.

® Disclosure: Receipt of cashand
noncash prizes shall be confirmed
by written agreement and disclosed
on-air and on the station’s website
for a period of time.

 Contest winners must be veri-
fied to be unconnected to radio-sta-
tion personnel and must be identi-
fied publicly. Artists shall receive
fair compensation for appearances
at radio-station concerts; such ap-
pearances shall not become prereq-
uisites for radio airplay.

“These guidelines represent a first
step in what we hope the FCC will
implement across the board,” said
Rose, who hopes to meet with FCC
officials in Washington sometime
next week. “We're relying on them
now to return with feedback, and
we'll look forward to engaging fur-
ther in the process as it develops.”

The FCC acknowledged that it
has received A2IM’s proposed
guidelines and that it is reviewing
them. A spokesman for Chairman
Martin told R&R, “The FCC has
longstanding rules forbidding pay-
ola, and we encourage the radio in-
dustry to comply with the letterand
spirit of our rules.”



www.americanradiohistory.com

T T .

Establish Your Presence
with Roll-a-Sign™

—
OIm

ww. ‘E?ThERﬂ nch.c

®  Cost-effective and Durable ®©
©®  Perfect for concerts, events and giveaways ©
©®  Will beat or match competitor’s pricing® ©

Roll-a-5ign™" disposable plastic banners are a cost effective way to promote vour station,
company or special event. Each banner is printed on high quality, weather resistant, 6 mil
plastic tilm. We can print up to four spot colors of ink per banner. Depending on the con-
figuration of your logo, vou can get anywhere from 169 to 340 banners on a 1,000 roll.

It's easy to use .. just roll oft the desired lTength and cut! Indoor or outdoor, Roll-a-Sign
gets vour message across and s ideal to give awav at concerts and other public events.

Fax us vour logo along with the specitic color separations and size, and we will give vou a
tree quotation. It vou have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or call to place an order!

www.rollasien.com
1-800-231-6074

Reet Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075
Phone 713-507-4200 - Fax 713-507-4295 - email: ri@reefindustries.com

2004 REEF INDUSTRIES, INC . Rol-a-Sign s a registered trademark of Reef Industries, Inc. ¥Rostrictions applv, Call
¥

WwWWWwW.americanradiohistorv.com


www.americanradiohistory.com

R RADIO BUSINESS

Continued from Page 4

Business Briefs

Transactions At AGlance

will be announced at the Marconi Radio Awards Dinner & Show on Sept. 21, during the NAB Radio
Show and R&R Convention 2006, being held side by eide Sept. 20-22 at the Hilton Anatole Hotel in
Dallas.

Additionally, The Formats, the all-radio-industry pand that first came together at the NAB Radio
Show in Philadelphia in 2003, will appear at the Marconi Awards Dinner & Show.

The band, led by legendary biues guitarist and BMI songwriter Steve Cropper, will feature FCC Com-
missioner Jonathan Adelstein on harmonica and Air America's Gary Krantz and ABC Radio Group Presi-
dent Mitch Dolan on guitar. On keyboards will be Greater Media President/CEO Peter Smyth, while
dent/Radio Craig Jacobus and URBan Radio Broadcasting President Kevin Wagner will play drums.

The Formats’ featured vocalists include Bonneville President/CEO Bruce Reese, Emmis CEO Jeft
Smulyan, Sandusky Radio President Norman Rau, Regent Sr. VP/Operations Fred Murr and BM) Presi-
dent/CEO Del Bryant. Former Jefferson-Pilot President/Radio Clarke Brown is the band's producer.

For more information or to register for R&R Convention 20086, visit www.radioandrecords.com.

Univision Hit With Lawssit By Disa Records Founders

he founders of Disa Records have filed suit against Univision in United States District Count.

Disa is one of Mexico's most successtul regional music companies, and its founders say Univision
used heavy-handed legal tactics t0 obstruct a 5-year-old agreement under which Univision is obli-
gated to purchase the half of Disa Records that it doesn't aiready own.

In 2001 Univision, based in Los Angeles, bought a 50% interest in Disa Records from the Chavez
family of Monterrey, Mexico, who founded the record label and continue to manage the partnership.

Disa Records CEO Patricia Chavez said, “We've been good partners for five years, and we're
mystified at Univision's bullying tactics. My family and | are taking this step with great reluctance
only because we see no akemative.”

The suit seeks only the value of the transaction Univision is obligated to complete. “Univision's inex-
plicable and irational avoidance of its obligations 0 compiete the sale of Disa LLC has left Empresas
Chavez Il B.V. and the Chavez tamily members no choice but to file this action,” says the suit.

Journal Commupications’ Eamings Drop ln Q2
ilwaukee-based Jourmnal Communications had second-quarter eamings of $15.2 million, or

All transaction information provided by
BUAs MEDNA Access Pre, Chantilly, VA

State-By-State Transactions
© WAYE-AM/Birmingham, AL $350,000
© WLPH-AM/rondale (Birmingham), AL $500,000
© KCRG-AM/Cedar Rapids, IA Undisclosed
© WCVE-AM/Covington, KY (Ciaciansli, OH) $1.9 million
© WMSK-AM/Morganfield, KY $150,000
© WITH-AM/Baltimore, MD $3.25 million
© WJCQ-FM (CP)/Jackson and WAQQ-FM/Onsted, M $80,000
© WSIC-AM/Statesville, NC $700,000
© WABQ-AM/Cleveland, OH $2.5 million
© WJDZ-FM/Pastillo, PR $150,000
© WLIL-AM/Lenois City (Knaxville), TN $500,000
© KLVT-AM/Levelland, TX $200,000
© KZZN-AM/Littiefleld, TX $150,000
© WBVA-AM/Bayside and WVAB-AMNirginia Beach (Morfelk), VA
$775,000
© KPWL-AM (CP)Newport, WA $100,000
Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

KKLS-AM, IKFXS-FM, KIKMK-FM & KOUT-FM/Rapid City and KBHSB-
AM & KRCS-FM/Stergis (Rapid City), 30

PRICE: $19 million

TERMS: Asset sale for cash

BUYER: Schurz Communications, headed by Sr. VP/Broadcasting

This represents its entry into the market.
SELLER: Triad Broadcasting, headed by President/CEQ David

Marcia Burdick. Phone: 574-287-1001. It owns Seven other stations.

21 cents per share, down from the same period a year ago, when it eamed $18.1 miltion
(24 cents). Still, the company beat Thomson First Call expectations of 19 cents per share.

Continued on Page 11

Sony-BMG

Continued from Page 4
it arguably shelves a WMG-EMI
deal for an indefinite period of
time.”

Savner maintained his “neutral”
rating on Warner Music Group and
has a 12-month target price of $29.
WMG shares were off from recent
highs of nearly $30 per share, clos-
ing at $25.50 on Tuesday. WMG
shares reached a one-year low of
about $15 in November 2005.

Over at Merrill Lynch, analyst Jes-
sica Reif Cohen agreed that the Eu-

ropean Union Court’s decision
holds “important implications for
[the] EMI-Warner Music deal.”. She
said, “The EC’s decision to allow a
Sony-BMG deal was widely cited as
meaning it would also be amenable
to an EMI-WMG merger. While this
decision can be appealed and does
not reflect the thinking of the EC per
se, it could force the commission to
give greater scrutiny to future
deals.”

Cohen continued, “Given the re-
cent EMI and WMG bids to acquire
each other, we believe WMG is no

longer trading on fundamentals,
and we therefore have a ‘no opinion’
rating.”
Bertelsmana Uncencerned

German media giant Bertelsmann
AG said it does not expect its auc-
tion of its music-publishing arm to
be negatively affected by last week’s
annulment of the Sony-BMG merg-
er, Reuters News Service reported.

The company said it planned to
begin a second round of bidding this
week, with 15 prospects seeking an
ownership interest in thousands of

Benjamin. Phone: 831-655-6350

BROKER: Kalil & Co.
2008 Deais Te Date

Dollars to Date: $4,968,557,942
(Last Year: $2,836,253,805)
Dollars This Quarter: $1,550,515,010
{Last Year: $453,612,869)
Stations Traded This Year: 1))
(Last Year: 889)
Stations Traded This Quarter: s
(Last Year: 168)

copyrighted songs by Coldplay,

Nelly and other artists.
Bertelsmann anticipates getting

about 1.5 billion Euros ($2 billion)

for BMG Music Publishing. The pro-
ceeds of the sale would be used by

Bertelsmann to help buy back a 25%
stake in itself from Belgian firm
Groupe Bruxelles Lambert. Any dis-
ruption of the auction by the courts
woulkd be disastrous for the compa-
ny.

Would you like to have your listeners sing classic Christmas

songs on your radio station?

Go to www.karaokechristmasontheradio.com
or Call Steve Mozena, Mozena Publishing, inc., at: 1-800-444-TEXT (8398)

karaoke

GHR S‘i"iﬁﬁﬁ
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Presher To Lead
Riviera/Las Vegas

Dave Presher has been named
VP/GM of Riviera Broadcasting
Smooth Jazz KOAS (The Oasis) and
Altemnative KVGS (Area 108) in Las
Vegas, effective Aug. 7. He was most
recenity Director/Sales of Belo Corp.’s

CBS Radio cluster in Dallas and
Smooth Jazz KTWV/Los Angeles.
He has also been GM of the San Di-
ego Spirit of the Women’s United
Soccer Association.

“Dave is a great leader with a tre-
mendous track record of success in
the broadcast business,” Riviera
Broadcasting CEO Tim Pohlman
said. “He has a reputation for gen-
erating results in sales, ratings and
profits, all while creating a fun, cre-
ative place to work.”

D R TV
Continued from Page 1
“I've had the pleasure of work-
ing closely with Tom for the past 18
years,” Weiss said. “He is a very tal-
ented executive with that rare com-
bination of creative sensibility and
business sense. I look forward to his
continuing contributions to Zom-
ba's success.”
Carrabba said, “My 18 years with
Zomba have been filled with an
enormous amount of personal
gratification. The entrepreneurial
spirit that has always underpinned
the Zomba culture continues to this
day and is responsible for the suc-
cess Zomba has garnered. | look
forward to continuing to work with
a real record man like Barry Weiss,
along with the rest of my colleagues
at the Zomba Label Group.”
— Keith Berman

Aritren
Continued from Page 1
race WRKS slipped 4.4-4.3 to take
fourth place, while WBLS, which re-
cently added the syndicated Steve
Harvey Moming Show, jumped 3.7-
4.2 into fifth place.
Also of note in New York was the
of CBS Radio’s FMs:
Rhythmic AC WNEW went 1.8-1.9,
while Adult Hits WCBS-FM moved
1.5-1.7 and FM Talker WFNY rose
11-14.

In Chicago, Tribune Co. News/
Talker WGN-AM retumed to No. 1
with a 5.3-5.5 jump as Clear Channel
Urban WGCI-FM dipped to second
with a 5.4-4.8 move.

In Nassau-Suffolk Univision Latin
Urban combo WCAA & WZAA en-
joyed a 0.4-2.2 gain, while in Riverside
Clear Channel CHR/Rhythmic KGGI
reclaimed the market flag with a 62-6.6
gain and All-Pro Alternative KCXX
rocketed 1.6-3.1 o finish eighth.

— Adam Jacobson

KNOR

Continued from Page 3
in America, and it could soon be the
fifth-largest. There is definitely
room for another station. We feel
there’s been a void in the market,
and we hope to fill it.”

&
I
[
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WEDJ/Indianapolis Now Reg. Mexican

Continental Broadcasting’s

WEDjIlndnqolh has flipped

Regional Mexican as
“La Nueva Radio Latina
107.1, La Mas Mex-
icana.” The station’s PD
is Manuel

“What I'm doing is
giving the station a new focus,”
Sepulveda told R&R. “That new
focus is a Regional Mexican vari-
ety style, which means we will

iy

not be playing only duranguense
and nortefio music. We will also

and grupero by Ana
Barbara, Limite, Liber-
acion and all those
bands. We will have a
lot of variety and even play a bit of
oldies. We want to keep the station

WEBJ Soe Page 11>
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Cross To Program K-Rock/Edmonton

Lochlin “Loc’r” Cross has been
named PD of Newcap Classic
Rocker CIRK (K-Rock 97.3)/Ed-
monton, effective Aug. 14. He exits
Corus Rocker CJKR (Power 97)/
Winnipeg after six years, the last two
as PD, and replaces Rob Mise, who
was upped to Newcap Director/
Programming last month.

“I love Winnipeg — it's a great
rock ‘n’ roll town and a great radio
city as well,” Cross told R&R. “I
thought I'd spend five years pro-

gramming here, but this opportu-
nity came out of the blue, and |
couldn’t pass it up. I'm really ex-
cited — K-Rock is one of the flag-
ship stations for the company. It's
very cool.”

Cross’ resume includes on-air
gigs at CJYR (YR Radio)/Edson, AB
and CJOK (Kyx 98)/Ft. McMurray,
AB and an MD stint at CIRX (94X)/
Prince George, BC. He arrived at
Power in 2000 as MD and was pro-
moted to PD in 2004.

This peaceful moment is brought
to you by Communication Graphics.

For other peaceful moments, choose

us for all of your decai printing and
design needs. Call today.

=.--:Communication
Graphics Inc

COMPANY

(800) 331-4438 WWW.CGILINK.COM
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CBS Radio

Continued from Page 1

operator, R&R confirmed the depar-
ture of President/Programming
Rob Barnett; WCBS-FM/New York
VP/GM Chad Brown; KIFR/San
Francisco VP/GM Ken Kohl; WJFK-
FM/Washington PD Greg Gillispie;
KRLD/Dallas VP/GM Jerry Bobo;
Phil Wilson, OM of CBS Radio/
Minneapolis’ FMs and PD of the
cluster’s WLTE; CBS Radio VP/Hot
AC Programming and KYKY/St.
Louis PD Kevin Robinson; and CBS
Radio VP/Alternative Oedipus — a
CBS Radio veteran who enjoyed a
29-year run at WBCN/Boston be-
fore taking on his most recent role
in 2004.

Admitting that “reducing head-
count is never easy,” Hollander said
in a company memo that the cost-
cutting initiative “is an altogether
necessary step, one designed to en-
sure our competitiveness and posi-
tion us for future growth in a
changing business.”

He continued, “While any number
of such cutbacks is painful, today’s
move affects a small overall percent-

age of CBS Radio employees.” Ac-
cording to various media reports,
the layoffs represent approximately
1.3% of some 8,500 CBS Radio em-
ployees.

Hollander said he does not antici-
pate additional layoffs at Ris com-
pany, adding that the layoffs present
an opportunity for CBS Radio to re-
invest in its key areas of program-
ming, marketing, new media and
technology and that CBS is confi-
dent in its ability “to deliver supe-
rior results under a new, creative,
lean model.”

Hollander continued, “The radio
business is changing, and we have
to change with it. There is increased
competition for our listeners’ atten-
tion, and we must deploy our re-
sources wisely and aggressively if
we are to succeed and grow.

“Across the nation, we are re-
sponding with programming and
format changes at many of our sta-
tions and working to bring our mes-
sage to our audience with expanded
and creative marketing initiatives.”

Hollander reiterated his com-
pany’s strategy to divest several of
its stations, namely those in smaller

markets that have lower revenue-
producing potential. “This will help
us manage costs better and deploy
our resources where they will help
us deliver on our true potential,” he
said.

Ten Staffers Cut From CBS/S.F.

CBS Radio/San Francisco was hit
particularly hard by the layoffs. Ac-
cording to an internal memo from
CBS Radio/San Francisco Sr. VP/
Market Manager Doug Harvill ob-
tained by R&R, Kohl; KCBS-AM &
KIFR NSM Vicky Biggs; KFRC &
KIFR Controller Herb Anderson;
KCBS-AM Promotions Asst. An-
gelina Fong; KITS Chief Engineer
Kent Yeglin; cluster NTR Director
Kari Fulton; cluster NTR Manager
Cari Levine; cluster business-depart-
ment staffers Jason Lee and Jay
Vong; and Mark Silverstein, who
served as Sales Manager for Oakland
A’s radio broadcasts, were let go.

Harvill said, “The cutbacks were
based on the elimination of posi-
tions and are not a reflection of the
contributions made by the affected
individuals. Needless to say, it was
a tough day for all involved.”

Duties

Continued from Page 1

the new title ot cluster Director/FM
Programming.

DiNardo, who replaces Ken
Kohl, is also VP/GM of KITS/San
Francisco. Purdy, who replaces
Jerry Bobo, continues as Sr. VP/
Market Manager of CBS Radio/Dail-
las and VP/GM of the cCluster's
KOAI & KVIL. Lassman, who re-
places Phil Wilson, also programs
KZJK/Minneapolis and its HD2 side
channel “Pure Jazz.” Edwards, who
replaces Kevin Robinson, also pro-
grams KEZK/St. Louis.

Edwards is no stranger to KYKY,
as he was interim PD of that station
for four months in 2004 prior to Rob-
inson’s amival. “it's an honor to be
working for two of America's best
adult radio stations, KEZK in the AC

worid and ‘Y98’ in Hot AC.” Edwards
told R&R.

“ can't thank our GM, Jim Mc-
Keman, and the people at CBS Ra-
dio enough for showing their confi-
dence in me by gving me these two
world-class stations to program. |
couldn't think of a befter situation,
except perhaps sitting behind home
plate for a Cubs World Series game”

Back in San Francisco, KLLC
VP/GM Greg Nemitz will work with
KYCY-AM Station Manager Ste-
phen Page in overseeing KYCY, an
all-podcast station. Additionally,
KCBS-AM's Patrick Corr and his
team have absorbed the account-
ing duties for KFRC and KIFR, clus-
ter Sr. VP/Market Manager Doug
Harvili said.

Additional reporting by Adam
Jacobson.

Among the other CBS employ-
ees who have left the company are
CBS Radio/Sacramento Station
Manager Michael Hernandez;
WCBS-FM (101.1 Jack FM)/New
York NSM Jim Reilly; WZPT/Pitts-
burgh morning host John Cline;
and WJMK-FM HD2/Chicago per-

sonalities Dick Biondi, Greg Brown
and Fred Winston — market veter-
ans who had migrated to the HD2
Oldies channel after “Oldies 104.3”
became “Jack FM” in June 2005.

Additional reporting by Keith Ber-
man.

Santoro

Continued from Page 3

As part of his new duties, Santoro
will also oversee Millennium’s
Country WADB, Classic Rock

WCHR, Hot AC WJLK and Adult
Standards-AC combo WOBM-AM
& FM in Monmouth-Ocean.

Bill Saurer remains VP/GM of
the Monmouth-Ocean cluster and
reports Santoro, who continues to

report to Millennium President/
CEO Jim Donahoe.

“This promotion reflects a more
efficient way of running our opera-
tions,” Santoro told R&R. “It makes
it a little easier for decisions outside

Triple X
Continued from Page 3
As previously announced, the
trimulcast will become the radio flag-
ship of the NFL Washington Redskins
next season.
“I want to welcome Riggo, our

friends at ESPN Radio and, most
important, Washington, DC sports
fans to Triple X ESPN Radio,” Red
Zebra Broadcasting CEO Bennett
Zier said. .

“Riggo is the perfect sports per-
sonality to introduce Triple X ESPN

Nard

Continued from Page 3
Herschel told R&R. “He’s been in-
terim PD for a couple of months,
and he’s done a terrific job. The sta-

tion really sounds great.
“There are challenges because
you've got a lot of talk during the
day, so the music becomes even

more important, but | think we've
been able to pull that off. Nobody |
knows the music better.”

Nard told R&R, “K-Rock is in a
great place right now. We're moving
forward at full speed. I'm looking
forward to working with Tom
Herschel to help K-Rock grow into
the future.”

Radio to Washington because his
controtersial, outspoken and outra-
geous attitude is exactly what Triple
X ESPN Radio is all about.

“We like to think that Triple X’
stands not only for our three stations
but also for extra excitement, extra
Redskins programming, extra con-
tests and giveaways, extra sports cov-
erage and extra fun. We plan to bring
everything sports to DC-area fans.”

The stations will compete directly

with Clear Channel’s long-estab-
lished crosstown Sports Talker,
WTEM, and will also be available as
a 24/7 stream at www.triplexespn
radio.com.

of the sales realm to be made. Now
there will be one decisionmaker for
all of the company's stations.” Be-
fore to Santoro’s promotion, the
company’s then-three market man-
agers reported to Donahoe.

Santoro eamed his most recent job
title in February 2006, after a nearly

four-year run as Group VP and New
Jersey Cluster Manager, a role that also
had him overseeing the day-to-day
duties of the Trenton combo and sales
and promotion for the entire group. He
joined Millennium after spending 10
years as VP/GM of Greater Media’s
WCTC & WMGQ/Middlesex.

Convention

Continued from Page 1
“Rate-A-Record” is a service mark of

dick clark productions.
Additionally, Cumulus Media

Exec. VP John Dickey will join the,

“Talking Heads of Programming”

session that kicks off the convention
on Sept. 20 at 9am.

R&R Convention 2006 is being held
side-by-side with the NAB Radio
Show, Sept. 20-22 at the Hilton
Anatole Hotel in Dallas. See the
agenda, get hotel information and reg-
ister online at wuww radioandreconds.com:.

Novak

Continued from Page 3
Twin Cities is a great Talk market,
and I'm looking forward to the

| challenge of programming The Pa-

triot. It's an exciting time to be in
Talk radio, and I’'m thrilled to be
taking the programming reins at
WWTC.”

Novak reports to Salem/Minne-
apolis OM Lee Michaels.
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KKFR

Continued from Page 3
will oversee both KKFR and Alter-
native KEDJ (103.9 The Edge), re-
porting to company VP/Program-

ming JJ Jeffries. St. James takes du-
ties at KED]J formerly held by
Kevin Mannion, who recently ex-
ited.

St. James began his radio career

in Phoenix while in college. He
also worked in Los Angeles and
San Diego before returning to
Phoenix to program KKFR, where
he’s been for eight years.

Continued from Page 7
current and support as many art-
ists as possible.”

Sepulveda said the company’s
other Regional Mexican station in
the market, WSYW-AM, will be

flipping to a music-talk blend, but
that the company is still working
on defining the exact format.

Continued from Page 6

- Business Briefs

5, 2005.

The resuits include the operations of three television stations whose assets Joumal acquired on Dec.

Joumnal's Q2 radio revenue was $22.1 milion, up 3% from the same period last year. Operating earn-
| ings from radio stations was $6.8 million, an increase of 26%.
Journal Communications Chairman/CEO Steven Smith said, “Duning the quarter the broadcast group
again delivered a solid performance while weakness persisted in publishing. Television performance was
particularly strong. led by our Las Vegas market, with significant contributions from our three new sta-
tions, as well as improvement in all but one of our other TV markets. Additionally, radio revenue rebounded

in the last two months, and our radio operators continued 1o improve margins.”

| | Air America Targeted For Funding By Democracy Alliance

Liberal Talk radio network Alr America could be getting some funding help from the year-old Democ-
racy Alllsnce. a group of wealthy Democrats that includes such billionaires as financier George Soros

and Colorado software entrepreneur Tim Gill.

In the past nine months the Democracy Alliance has directed more than $50 million to liberal think
tanks and advocacy groups, the Washington Post reported this week. The paper added that several alli-
ance donors are negotiating a major investment in the 2 1/2-year-oid Air America.

The Democracy Alliance's aim is to fund groups that could be influential in building what activists call

| “pofitical infrastructure” — institutions that can support Democratic causes not only during the next elec-

tion, but for years to come, the Post said.

Conrad Named Main Line Broadcasting EVP/CFO

d Conrad has been named Exec. VP/CFO of Main Line Broadcasting. Conrad brings more than 25
years of broadcasting and other industry experience 1o the Philadeiphia-based group.

For the past five years Conrad has been CFO of Bahakel Communications, a Charlotte company that |
owns and operates 11 radio stations, eight television stations and muitiple cable TV systems. Before join-
ing Bahakel Conrad was CFO of ABS Communications and Jefferson-Pliot Communications and was
VP/Controlier of Belo Broadcasting.

Bankruptcy Judge Approves Sale Of Norfolk-Area AMs

fter two hours of hearings described as “contentious™ by broker Ray Rosenbium, a Norfolk bank-
ruptcy judge on July 13 approved the sale ot Religious WBVA-AM and Gospel WVAB-AM (Praise
1550), licensed to Virginia Beach, VA, to Nancy Epperson's Chesapeake Portsmouth Broadcasting for

$775,000.

higher price for the duo.

1 The stations, which were owned by Ronaki Cowan until a Chapter 7 bankruptcy forced him to give up
. control and transter ownership to trustee R. Clinton Stackhouse Jr., were shopped to potential buyers by
Rosenblum. Rosenbium toid R&R that Cowan acted as his own attomey at the hearing. In an hour ot
questioning. Cowan contested the sale of WBVA & WVAB and criticized Rosenbium for not obtaining a

The stations were silent for 11 months until Chesapeake Portsmouth entered the picture by negotiat-
ing an LMA 10 buy with Stackhouse and Rosenblum. The sale now goes 10 the FCC for final approval.

Study: Mest Wen't Buy Sateliite Radie By 2018

new study released last week by Targetbasae, found that 83% of those surveyed have no intention of
subscribing 10 sateliite radio before 2010. Of those who do intend to subscribe but haven't yet done

80, 13% say XM is their preferred choice, while 19% expect to go with Sirius. That shows that there's a
lot of indecision among would-be pay-radio listeners.
There seems 10 be some confusion about each broadcaster's services as well. The survey found that

a large number of wannabe Sirius subscribers said they were attracted 1o Sirius by Major League Base-
ball, apparently not realizing that MLB is heard exclusively on XM.
The Targetbase study used oid and new data from Forrester Research, Simmons Market Research
and Gartner Group, with Targetbase using its own methods to assembile the report. The study determined
that 19.5 million people will have signed up for satellite radio by 2010. A similar study by Price-
i waterhouseCoopers estimated the number at closer to 30 mitiion.

| XM Asks Court To Throw Out RIAA Copyright Suit

M Satellite Radio on Monday asked a federal judge 1o throw out the RIAA's copyright-infringement
lawsuit over XM's Inno device, AP reported. The Inno can record and store up to 50 hours of music,

a function the RIAA said enabies “massive wholesale infringement” by consumers.
XM has asked the court to dismiss the suit on the grounds that the Inno is covered by the Audio Home

Recording Act, whith immunizes electronics manutacturers from liability for copyright infringement under
certain circumstances when recordings are made for private use. RIAA spokesman Jonathan Lamy toid
AP that the satcaster's arguments are “arcane™ and said, “If XM wants to compete with iTunes, Rhap-
sody and similar music-distribution services, it needs to obtain the appropriate authorization.”

The music industry's lawsuit is seeking $150,000 in damages for every song copied by XM customers us-
ing the Inno.
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A Fresh Perspective .

Continued trom Page 1

It's a Tuesday night in May 2006, and
I'm sitting on the beach at Kill Devil Hills,
NC, a stone’s throw from Kitty Hawk on
the Outer Banks. I'm in the middle of a
nine-day, 3,500-mile, 10-state motorcycle
adventure that started in the cold rain of
a cruel day back in Minnesota.

There’s a bright moon, and I can see the
crashing surf and feel a gentle, warm
breeze off the Atlantic. Peace and relax-
ation. Time and space to think. Time to
call a riding buddy back in Minnesota to
tell him “Wish you were here.” Also time
to remember that I’'m also on another
beach — one of my own choosing.

My name is Joe O'Brien, and I'm a 45-
year-old husband and father. Until last
year I'd been in radio since the age of 17,
when | first played country 45s on a 1,000-
watt AM daytimer in Wabasha, MN.

I'd spent 27 years in radio, the last 20
of those programming Talk. I'd worked
at successful stations, for great family
owners and in great markets for every
one of those years. I'd always won and
always been in demand. [ had never
been fired.

For more than five years I’d held the
programming job at KSTP-AM/Minne-
apolis, one of the truly great and innova-
tive Talk stations in the country. [ didn’t
just have a gig, | had one of the gigs in all
of Talk radio, with great ratings and ster-
ling performance reviews.

So why did | voluntarily walk away?
Why did 1 quit the business I’d loved for
nearly two-thirds of my life? And why
now, more than a year later, am I still
weighing whether I should ever go back
to the business I've loved so much but
that has caused me such pain? Whathave

Mediterranean
Sea
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I learned about myself, and what have I
learned about this industry after observ-
ing it from the outside for the past year?

Looking back on my just-completed
motorcycle adventure, | see it as a meta-
phor for my life journey over the past 15
months, so maybe it’s fitting that  tell you
my story in diary form.

March 2005

I'm returning from burying my 95-
year-old grandmother in South Dakota.
The 300-mile bike ride gives me time to
reflect on my life. Funerals of aged loved
ones will do that to you

I have a great job at KSTP. They like me,
but all is not well. Over the past five years
I've gained 40 pounds, my blood pressure
is up, and 1 don’t sieep well most nights.
My health sucks. I had back surgery in
2003, and I hurt all over, all the time.

After a full day of chasing around and
cleaning up after my cast of characters, |
have little time or energy left for my fam-
ily. They’ve always been tolerant of my
crazy occupation, but their tolerance is
wearing thin.

When | have any energy, I'm grouchy,
and when 1 dont, I sequester myself in
front of one of our TVs. It takes a good
number of pills to get me out the door
each moming and into bed each night.

Things that used to be fun are not any-
more — especially radio. I used to love
it, but now 1 start each day by vomiting.
No, I don't have a hangover, and, no, |
don’t hate the people I work for or with.
I am just flat-out suffering from mondo
stress,  want to love this job, but my body
and mind are screaming, and it’s time |
start listening.

Aero
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GOING WHOLE HOG rormer KSTPMinneapolis PD Joe O'Brien en route to clearing his mind
and mending his body on a road trip during his recent yearlong sabbatical trom the radio business.

May 2005

After heartfelt conversations with my
wife, I've come to the hardest decision of
my life. Although I love it and everyone
says I'm good at it, I've decided [ have to
quit as PD at KSTP.

When I tell some close friends in the
business, they say I’'m crazy and say
things like, ”You’re quitting this job and
giving up all that money, status and
fame? You're quitting without having
another job lined up?”

That's the standard M.O. in radio: If
you’re unhappy, don’t quit. Keep taking
the money and start looking for another
job. 1 don’t believe in that. Hubbard paid
me to do a job, and I’'m going to do that
job 150% every minute I'm there and then
get ready to move. So I gave my month’s
notice.

What's next? Well, maybe the problem
isn’t the radio industry; maybe it’s the job
1 have in radio. Maybe I need to get back
on the air and forget the coaching, man-
aging, hiring and firing stuff and just do
my own thing.

KSTP is gracious enough to let me
work on a weekend show and continue
to fill in for the station’s star — and my
friend — Joe Soucheray. Hey, maybe this
is the answer.

MIDDLE EA

September 2005

It’s been a great summer. Being back on
the air is a lot of fun, and the reaction is
very positive. However, | sense darkness
on the horizon.

The one thing I'd really looked forward
to was being an air talent and having a
PD give me feedback, work with me and
care about me the way I'd tried to for my
guys. But feedback is nonexistent. I've
never been very good at office politics.
The possibility of unemployment and no
regular paycheck lurks.

Good time for a financial note: If you
are going to up and quit a 27-year radio
career, it’s best not to be living a lifestyle
at, or above, your means. Luckily, | came
from a smart, loving, supportive and
down-to-earth family who taught me to
stay out of debt, save my money and
learn to love the little things in life.

I'd done my best to do all three, and |
am blessed with a wife who is even bet-
ter at it than I am. However, facing life
with no regular paycheck is scary as hell.

December 2005

“It’s not going to happen for you here.”
That was how it was put to me. Not
“You’re not good enough” or “We’ve de-
cided we don’t want the old PD around,”

ST ERUPTS

When There’s a Crisis,
Count on ABC News Radio...
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just “It’s not going to happen for you
here.” So I'm officially done.

The first week [ was in mourning — not
because I wasn't going to be a Talk radio
host, but because I could very weil have
been inside a radio station for the final
time in my life. Right now it hurts too
much to even tum the radio on.

However, on the other hand, I’'m free!
Suddenly, it doesn’t matter if I read four
newspapers and stay abreast of politics,
senseless pop culture, etc. | am un-
plugged. [ start to sleep at night. My
blood pressure goes down almost imme-
diately. [ start to exercise and to read just
for fun again. The TV is off. My family
relationships are slowly beginning to
heal. So this is what life feels like.

I knew I was burned out, but [ guess
you never know how bad you‘re hurting
until it finally stops. Man, | was really
fried. 'm not going to heal quickly, but
at least I'm healing. [ saw an old friend
who said 1 looked 10 years younger. He
said it was good to have the old Joe back.
You know what? He’s right.

January 2006

It's winter in Minnesota, and for the first
time in my adult life there is no paycheck
coming in. Orders go out to the household
to batten down the financial hatches.
Good thing we kept the overhead low
even when the big money was coming in.

Time now to face the hard question:
What do | want to do? | start networking
hard. I'd always wondered who my real
friends were and who liked me because
of what I could do for them through the
radio station. Now | know. Looks like my
Christmas card list will be much shorter
next year, but the real friends are very real
indeed, and I'm thankful for each and
every one of them.

February-April 2006

Still no paycheck, and life falls into a
strange routine. Up at 5:30am to give my
daughter her ride to school. 1 do a lot
more housework. Everything that need-
ed fixing around the house is fixed. I'm a
regular at the local public library.

Some days are very black, and feelings
of fear and worthlessness must be fought

Now Available for your market: Call 212.735.1700

off. It’s interesting to be asked “What do
you do for a living?” I've developed a
long answer and a short answer to that
question. .

It's a very interesting time of self-dis-
covery, and while I still don’t know what
Iwant to do next, I'm narrowing it down.

I asked my daughter one day how she
liked having her dad at home. She said
she liked it very much. I asked her to
name the biggest difference since | left my

H i1 BTN ———

Anger is a poor substitute
for curiosity, intelligence,
humor and authenticity.

[ e
job. She said, without a moment'’s hesita-
tion, “You smile more.” Many have asked
me if [ have ever had second thoughts
about quitting. [ think your answer is right
there.

May 2006

Still no paycheck, but [ find gas money
for the motorcycle trip 1 have been plan-
ning by selling lots of stuff on eBay. I'm
not selling stuff out of desperation; rath-
er,  am enjoying not being so attached to
stuff anymore.

The motorcycle trip turns out to be
much like my life over the past year. Some
days are very cold and rainy and you have
to focus hard just to keep going, and some
days are absolutely beautiful.

Some days go very fast (sorry, Tennes-
see Highway Patrol), while some are
pleasantly slow and easy. And the best
part is the smiles, laughs and stories
shared with the people along for the ride
and the new folks you meet along the way.

Once I get home 1 start to get calls from
friends in radio. Old peers share frighten-
ingly familiar stories of stress, depression,
substance abuse and divorce. Some wish
they had the courage to do what 1’ve done,
some are afraid of what would happen if
they did, and some are afraid of what will

RN NEWS/TALK/SPORTS

happen if they don’t. Hey, maybe it's not
me, maybe it’s the job.

Interestingly, some also call to urge me
not to give up on radio. They say the in-
dustry needs guys like me. I thank them
for their kind words and begin to wonder,
“What if the right situation came up? What
would [ do?”

Lessons Learmed

So what havel leamed so far on this jour-
ney? I've had time outside of radio to look,
think and listen. And knowing this could
full well be my “Jerry Maguire moment”
— a hard-hitting industry manifesto, fol-
lowed by applause, followed by the indus-
try totally shunning me — here are my
impressions.

The beauty of the sabbatical: Radio
should learn to value the timeout. There’s
great merit in career radio people getting
out of the day-to-day fury to study life and
people and to really listen. We all know
great people who have left the industry
because of bumout. | wonder how many
just needed a sabbatical rather than a ca-
reer change.

Most important, can the industry find a
way to make such a timeout financially
feasible? It's expensive, but what's the real
cost if all these good people leave? Just
think how good radio could be if we all had
time to take in some actual life.

Bad time for a brain drain: Radio is be-
ing very shortsighted, in my opinion. It's
burning out its greatest asset: its creative
people. Radio became great because of its
rebels and experimenters. Radio honors
these folks with lifetime achievement
awards, and the CEOs still talk as if rebel-
liousness matters.

I tend to look at actions rather than
words, though, and what | see are good
people who are being asked to spread
themselves thin until they burn out or
break. Or they leave for energetic and
emerging fields that are like radio used to
be: brash, loud, adventurous and irrever-
ent.

HD Radio is a great opportunity only
if you make it one: Having three stations
where you once had only one is a wonder-
ful opportunity, but only if you do some-

WINK 1. Myers
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thing great with it. Will we try something
new, different and dangerous with these
new signals, or will we take that already
overtaxed creative genius and stick him or
her with 18 stations instead of six?

So far, it’s been the latter, with unimag-
inative formats that are easily and cheap-
ly automated filling these new adjacencies.
Being a country boy, I like to think of it this
way: The only advantage in having three
pickle buckets full of cow manure when
you once had one pickle bucket full of cow
manure is that you now have three times
as much crap as you did in the beginning.
Butiit’s all still just crap.

I hear a lot of anger: What do I hear on
Talk radio now that I'm out of it? Too much
anger, and it’s not very becoming.

I'm still shaking my head over Air
America Radio. They gotit all wrong. They
heard Talk radio and thought it was the
anger that made it great, so that's the part
they tried to copy. Too bad so many con-
servative Talk radio managers and hosts
are just as mistaken.

The greats in this business didn’t get that
way because of their capacity to work up
a lather. Anger is a poor substitute for cu-
riosity, intelligence, humor and authentic-
ity. One of my valued former colleagues
used to joke, “So, who are we mad at to-
day?” He got the joke, but, unfortunately,
far too many in our business don’t.

A Work In Progress

My journey is still a work in progress.
My health and relationships are improv-
ing, although 1 still have a way to go on
both counts.

When | walked out of KSTP for the last
time, | faced the real possibility that 1 might
never set foot in a radio station again. I'm
now starting to wonder if a career change
is still in order, or if there is someone out
there who hasn’t forgotten that we all got
into radio because it was so damn much
fun. Is anybody out there ready to have
some fun?

If so, give me a call. If not, that's OK, |
feel pretty sure that it will all work out. 1
will have a paycheck again one way or
another. But, most important, I smile more
now. Just ask Joan and Linda.

July 21, 2006 Radio & Records © 13
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Ten Years Of Preteen'Success

Radio Disney hits its stride with unique programming

and a fun approach

n the night of Saturday, July 22, the Arrowhead Pond in
Anaheim, CA will be packed to the rafters with screaming
fans cheering on some of the hottest acts in the music world today.

With ticket prices ranging from $25 to $45
and an eight-ticket limit per household, the
excitement at the Southern California venue
is expected to reach a fever pitch when the
headline artist finally hits the stage.

But, unlike at most concerts, beer and alco-
hol sales will be virtually nonexistent. That's
because the majority of concert-
goers — and many of the night’s
acts — won't be even 20 years old.

Welcome to a part of the radio
universe that’s been enthusiastical-
ly embraced by the Walt Disney Co.
In 1996 Radio Disney hit the air-
waves as a breath of fresh air for
parents and kids who didn’t wish
to hear such hit songs as R. Kelly’s
“Bump N’ Grind” on Pop radio.
Ten years later the 24/7 children’s network
from ABC Radio Networks has hit its stride,
as Radio Disney’s Totally 10 Birthday Concert
will likely prove,

Children’s Hit Radio

While some have scoffed at Radio Disney
for being nothing more than an infomercial-
laden marketing machine for its parent com-
pany, the network’s detractors could not be
more mistaken. Radio Disney has evolved into
a fun, youth-targeted Contemporary Hit Ra-
dio station playing the songs most popular
with its core audience of young kids and
“tweens.”

True, many of the songs that get the most
spins on Radio Disney come from such home-

LY
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Jean-Paul Colaco

grown artists as nascent Disney Channel TV
star Hannah Montana — a.k.a. Miley Cyrus,
13-year-old daughter of country act Billy Ray
Cyrus —but, according to Radio Disney’s two
top executives, that’s just a result of listener
demand.

For the period of July 39, nine of Radio Dis-
: ney’s top 20 songs were from Dis-
ney artists. At No. 1: “Best of Both
Worlds,” from the aforementioned
Montana, one of six acts on the bill
at the Anaheim birthday concert.
The song received 83 spins for the
week. Montana also had the No. 3
song, “Who Said,” with 78 spins.

Meanwhile, the global multifor-
mat hit “SOS,” by Rihanna, was
No. 2, with 79 spins, and her prev-
ious smash, “Pon De Replay,” was No. 8, with
76 spins. -

British Columbia-based pop balladeer
Daniel Powter’s “Bad Day” was No. 7, with
77 spins, and songs from Green Day, Chris
Brown, Weezer, Usher and Natasha Beding-
tield were also in the top 20, with each song
averaging about 32 spins during the seven-
day period.

Radio Disney President/GM Jean-Paul
Colaco says the current playlist reflects a nat-
ural progression from the network’s early
days, when 1950s-era oldies and selections
from classic Disney movies, along with tradi-
tional kids’ songs, could be heard on the air.

“When we first started Radio Disney, the
real thinking behind it was that we found that

RR MANAGEMENT-MARKETING -SALES .

ADAM JACOBSON
ajscobson@radioandrecords.

come back to us.”

out a cliché.
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Radio-Commercial Specifics

Which sounds more believable, “Hundreds to choose from!” or “We
have 324 of these items in our showroom right now™?

Want to give your commercials more power? Use specifics. Examine each of
the claims that you make in a commercial. Replace the generalities with spe-
cifics, and you'll have a more believabie story.

Instead of saying, “We have great service,” describe how, when a customer
comes into the store, your sales consuftant will ask four important questions
about how the customer is going to use the product. Let them demonstrate a
variety of choices, explaining the pros and cons of each one to the customer.

Or the business can say, “One week after your purchase, one of our repre-
sentatives will call you to answer any questions you might have, show you ad-
ditional ways of using the product and even offer hands-on help, shouid you
need it. Why do we do this? Simply so you will have a successful experience
with our product. When it’s time for you to buy another one, we hope you'll

In other words, tell the listener why you're offering a benefit. Don't just throw

Jeffrey Hedquist may be reached at 641-472-6708 or jeffrey@hedquist.com.
Questions may be submitted to Hedquist at www.askjeffreyhedquist.com.

By Jeftrey Hedquist

-

kids listen to radio but saw that people didn’t
program to that specific audience,” Colaco
says. “That meant kids were listening to what-
ever their parents were putting on or whatev-
er they happened to tune in.

“We put something on that fit the program-
ming needs of what the audience wanted; that
was how we were able to develop this.”

Simply put: Nothing existed on the radio
for the preteen crowd. Thank The All New
Mickey Mouse Club, which aired on the Disney
Channel from 1989-94, for helping change that.
With many of the show’s stars considering re-
cording careers after the show’s run, the
launch of Radio Disney couldn’t have come
at a better time.

“We have evolved, really, by listening to our

audience,” Colaco says. “We have been able
to capitalize in terms of changes in the indus-
try. There were phases — ‘N Sync, Christina
Aguilera, Britney Spears.”

Indeed, Aguilera and Spears — along with
‘N Sync members JC Chasez and Justin Tim-
berlake — got their starts on the MMC, Five
years after graduating from the club, all had
become legitimate pop stars, and Radio Dis-
ney embraced them.

While the late-1990s surge in teen-appeal-
ing acts in the United States may have had its
origins in Orlando, just up the road from Walt
Disney World, it took massive sales and air-
play in Germany and Austria to help the first
of the boy bands make their way back to the
States and on to Radio Disney.

Irwin Pollack.
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www.IrwinPollack.com
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By the end of 1997, both The Backstreet Boys
and ‘N Sync had solidified their places in the
hearts of young girls across North America.
“Before Radio Disney, nothing existed for them,”
Colacosays. “The Backstreet Boys changed that.”

First The Back Seat,
Then The Driver’s Seat

European radio has traditionally been more
accepting of acts that appeal to teens. That's es-
pecially true in Great Britain, where acts like
Boyzone, Aqua, B*Witched and SClub 7 — as
well as Bob The Builder and the Teletubbies —
enjoyed No. 1 hits in the late 1990s and in 2000.

Today veteran Radio Disney artist and Dis-
ney Channel alum Hilary Duff is considered a
major pop star in France and Spain. Jesse Mc-
Cariney — the headliner of the July 22 Radio
Disney Totally 10 Birthday Concert — recently
enjoyed widespread chart success in Germany
withthis 2003 hit “Beautiful Soul.” The song still
merits 30 spins a week at Radio Disney, where it
has been played almost 7,100 times since its re-
lease nearly three vears ago.

It is artists like McCartney, who from 1998-
2001 appeared on the ABC-TV daytime drama
All My Chuldren, that Colaco loves to see on Ra-
dio Disney.

“When we first started out [ think we were
more focused on kids than we were on moms,
in terms of advertising,” he says. “Today we pro-
gram for ‘the back seat.” We program for the kids,
and the moms come along for the ride. “

Radio Disney VP/Pro-
gramming Robin Jones says,
“We will play what the audi-
ence wants to hear that fits
within our tough parameters
ot good family entertain-
ment. We really want the
mom who wants to listen to
contemporary music with
her kids in the car, but who
feels that much of that mu-
sic is beyond what she wants
her kids to listen to and understand at this point.
Thisis the place where the kids can have fun with
itin a relevant way.”

Now, Jones says, parents want to participate
because their kids like Radio Disney, and some
songs — like McCartney’s “Beautiful Soul” —
have crossed over to the mainstream. “Mom
likes it, kids like it,” she says.

Colaco notes that Radio Disney now has more
advertising targeted to moms than to their chil-
dren, with roughly 52% of the commercials di-
rected toward the person with the pocketbook.

“Wedohavea lot of kids’ advertising, and we
adhere to the RCC guidetines regarding chil-
dren’s advertising,” says Colaco, referring to
Radio Disney’s on-air ads for films, toys and vid-
€0 games.

Mart to its list of national retail advertisers, join-
ing Kohl's, JC Penney and Toys R Us. Colaco
says, “Our proposition for advestisers has always
been to capture moms and kids on the way to
go shopping,

“In TV, it is very difficult to capture co-view-
ing. The children’s advertising marketplace is
very small and very challenging. But with wom-
en, there is a much larger marketplace, and a lot
of times advertisers will place their buys [on fe-
male-targeted media] when they really want
moms.”

Luring sponsors to Radio Disney involves a
pitch that's unique for a radio station or network:
Arbitron ratings results aren’t used at all. “Be-
cause Arbitron doesn’t measure persons under
theage of 12, we have always worked with SR/
Knowledge Networks in doing our own sur-

Robin Jones

veys,” Colaco says. “We've done our own phone
surveys with moms and with kids. Arbitron
doesn’t measure moms specifically, they mea-
sure women.”

On the local level, Radio Disney account ex-*

ecutives rely on the concept sell and the benefits
of event marketing to reel in advertisers. “They
demonstrate that we can drive attendance to
certain events,” Colaco says.

“We have a real ability todrive traffic. We have
always thought of Radio Disney as not just a
radio station, but as a brand that will interact
with kids and moms in as many places and as
many mediums as they can interact with us.

“Kids will get up in the moming,
and, hopefully, when they are get-
ting ready for school they can listen
to us. We have a contest focused
around this, called ‘Dressed Under
Stress.”

“Then, hopefully, they are listen-
ing to Radio Disney while riding to school, driv-
ing home from school and on weekends while
on the way to soccer practice, the grocery store
with Mom or Dad and so on.”

Kid-Tested, Mother-Approved

Radio Disney puts its playlist together in the

same way many other radio stations do: Each
week a music meeting takes place, where some
of the air talent meet with MD Don Crabtree and
Jones to review the music on the landscape,
along with the movies and TV shows set to make
an impact with the radio network’s core audi-
ence.
In-depth auditorium testing also takes place,
with 25 kids at a time being asked to participate
inakid-friendly music test, where instead of rat-
ing songs with numbers, they rate them with
cartoons of various facial expressions.

Recurrents are tested twice a year to make sure
the station is still playing the right songs. In some
cases songs that many would think would be
bumed toa crispin music bests still rate very high
with Radio Disney listeners. Cases in point:
songs by Crazy Frog and Bowling For Soup.

Strong test scores still come back on Crazy
Frog's“Axel F* and BPS's “1985.” The latter track
has been played a whopping 6,350 times on Ra-
dio Disney since late June 2004, and the song’s
popularity is such that the Dallas-area act —
formed in 1994, before many Radio Disney lis-
teners were bom — made it onto the bill at the
July 22 birthday concert.

Additionally, a weekly top 30 s assembled by
with the most requests are placed in order, and
a countdown is done. A phone screener is on
duty at all times 10 log the requests. Radio Dis-
ney also conducts online hook testing every
week.

But perhaps the most important part of the
music-decision process involves a lyric screen-
ing of every song that arrives at the station. Jones
says, “When a record label sends a song, it will
come with a lyric sheet. It will have to pass our
credentials.”

With a strict enforcement policy in place, fi-
nal decisions on what songs Radio Disney will
add are made. Pussycat Dolls’ “Stickwitu” made
the cut, but the act’s other, more suggestive hits
haven’t made it on the air

“With ‘Stickwitu,” the message was ‘We're go-
ing to stick together as a family,” Jones says.
“This is a prime example that we don’t just play

The cross-promdtion between the Disney
Channel and Radio Disney has proven to be a
successful development route for many artists
— in particular Duff, who first found fame as the
star of the Disney Channel series Lizzie McGuir.

Among the current Disney Channel stars who
are now seeing success as recording artists are
Aly & AJ. — sisters Alyson and Amanda Joy
Michalka, ages 17 and 15, respectively.

While the sisters have rarely acted together
(the two most notably starred in the Disney
Channel TV movie Cow Belles), they teamed up
for a recording career and signed with Holly-
wood. -

Aly & A s current single, “Chemicals React,”
received 32 spins at Radio Disney for the week
ended July 9. But what's perhaps more notable
is the fact that 11 CHR/Pop stations across the
US. played the track at least five times during
that seven-day period.

WIOG/Saginaw, Ml played
“Chemicals React” 26 times
for the week ended July 9,
with the majority of spins in
*= afternoons, evenings and

ovemights. Jerry Noble, PD
of the Citadel station, says, “You listen toa stack
of records every week, and you listen to songs
that you think are just good, solid pop records.
Thatsaid, when [ listened to the Aly & A J. record,
1 heard a great pop song.”

“Chemicals React” was the first Aly & AJ.
record to be played on WIOG. Although Noble
is the father of a teenager and is well aware of
the act, he took a pass on the sisters’ previous
effort, “Rush.” “I know quite a few stations
played that record, but I didn't feel when that it
held anything for me,” he says.

For Noble, it’s the right balance that makes
his station hum. Another popular teen act, MTV
reality-show star Cheyenne Kimball, can be
found on WIOG's playlist. Says Noble, “If there
is room for this in the same way that 10" vears
ago someone suggested, ‘Maybe there is some-
thing about this ‘N Sync recond,’ then it should
be there.

“A lot of these acts that get a start at Radio
Disney can get the perception that they are teen-
based. But if a song is good or the record is right,
it will transcend its teen base and go into the

High School Phenomenon

Perhaps the biggest Radio Disney story to
date involves one of the year’s top-selling al-
bums. Interestingly, none of the songs on the
album have gotten any significant airplay out-
side of Radio Disney. Thus is the phenomenon
that is High School Musical.

A Disney Channel made-for-TV movie, High
School Musical proved to be an instant smash
with millions of preteens across the U.S. Disney
quickly went to work an a soundtrack ¥ the film,
and since its release 27 weeks ago, the soundtrack
has sold more than 2.6 million copies.

Of SoundScan's top 40 albums for the week
ended June 25, only Carrie Underwood's Some
Hearts and Nickelback’s All the Right Reasons
had sold more copies to date.

Jones knew High School Musical would be a
big hit for her network and for the Disney
Channel. About four months before the movie
hit TV, Disney ABC Cable Networks Group
Exec. VP/Original Programming & Production
Gary Marsh sent Jones a copy of the movie with
a note saying, “Here’s something you have to
watch.”

Jones says, “Early one moming, while on the
elliptical machine, I took the DVD and put in
my player and started watching it. My husband
came in and asked what the heck | was watch-
ing, and I'told him it was going tobe big. It was
good, and | knew the music from the movie
would be big.

“High School Musical is reminiscent of one
generation’s Gruse to another generation’s Pur-

www.americanradiohistorv.com

ple Rain to another generation’s Dirty Dancing.
It's a coming-of-age movie that speaks to ev-
erybody that feels out of place in school, with
the message that differences are OK, and it in-
volves music. It deals psychologically with ev-
erything kids go through, and that is key to the
success of the music.”

While Jones knew songs from High School
Musical would be added to Radio Disney’s
playlist, she had no idea just how popular any-
thing associated with the film would become
— and how fast its popularity would spread.

“Just as the movie was about to hit and Dis-
ney Channel was teasing the movie we started
playing music off the soundtrack,” Jones says.
“We couldn’t add it fast enough. In this case,
even five days was too long to wait. We had to
flip this around fast.” First, a B5 song from the
film was added, then another song from the
movie was put on the air, then another,

As a testament to how young children cling
to things they enjoy and that are familiar to
them, Radio Disney has taken a very delicate
approach to bringing the spin counts down on
many of the songs featured in High School Mu-
sical, but “We're All in This Together,” one of
the signature songs from the film, still merits
upward of 77 spins a week.

Jones says, “This has been out there since Jan-
uary, and it is now July. Our listeners hang on
to music. The audience is right at the point of
having this comfort level of knowing what their
friends know. They’ll try things more rapidly
than they once did, but they need to have a
comfort zone of things they know before do-
ing s0.”

Muitimedia Music Source

Radio Disney can be found for the most part
on AM radio stations scattered across the coun-
try, but today it is also available on both XM
and Sirius and on Music Choice via digital ca-
ble, has a slot on DirecTV, can be streamed via
Radio Disney’s website, and is now available
on Sprint 'CS mobile phones via the mSpot
subscription service.

Radio Disney has come a long way from
when it started, when distribution of the net-
work was the biggest challenge.

“We need to interact with the customer in the
way they want to interact with us,” Colaco says.
“We've leamed a lot from the traditional radio
industry. The great thing is that my boss, John
Hare, is a 35-year radio veteran who has taught
us how to create a really strong radio station.
You have to be successful on all of these differ-
ent platforms and hope that what you have
developed will work.”

Colaco also thinks the multimedia model
is one that all broadcasters need to look at. He
says, “When you look at the media industry
in general, most brands are building from the
visual side and going forward. With us, we
started with the audio side and went back-
ward.

“With advancements in technology, you can
go from one media to another. It's about how
many platforms you can put it on, and, at the
end of the day, it is all about creating a loyal
following.”

Colaco betieves the biggest driver for Radio
Disney in the next 10 years will be technology.
“I hope that in 10 years we have a fully nation-
al visual channel with videos and other con-
tent,” he says. “] also think Radio Disney will
be more widely available in digital-quality au-
dio, whether it is via HD Radio or via cell
phones.

“Radio Disney will be a powerful multime-
dia brand that owns the kids and moms’ seg-
ment.”
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Gracenote Gets Lyrical

CD-recognition firm to debut lyrics database

7 racenote, best known for CD recognition, announced
I Monday that it has licensed lyric rights from BMG, Uni-
versal Music Publishing Group, Sony/ATV, Peermusic, Famous
Music and dozens of other publishers. The company is set to
debut a lyrics database later this year that it says will bring “the
most extensive set of legal, accurate song lyrics to consumers.”

R&R speaks this week with Gracenote
VP/Business Development Ross Blanchard
about the deals and Gracenote’s plans. Blan-
chard begins by explaining a bit about what
Gracenote does.

RB: You've seen our CD recognition in PC
media-player software, like Apple’s iTunes.
That's the business we started with, but
there are several other arcas that we oper-
ate in that are kind of helpful to understand
as we talk about how we’re using lyrics and
what types of uses we've licensed from the
publishers.

In addition to recognizing CDs like we do
iniTunes, wealso have technologies that can
recognize and organize digital files, like
MP3s or WMA files, as well as analog au-
dio, like broadcast radio or music in TV
broadcasts or just over the air. That’s prima-
rily being used in cell phones.

We also have a technology called Link
that aliows us to take that recognition data
and link it to third-party catalogs of infor-
mation, like a download source catalog of
things for sale.

We've linked our database to over 40 oth-
er databases at this point — things like
KDDI'’s download store in Japan, Amazon,
iTunes, Yahoo!, things like that that allow
us to go immediately from recognition into
purchase, which will come into play a little
bit later.

As far as our customer base, in addition
to the PC media-player software that you're
familiar with, we work with almost every-
one, with the exception of Microsoft, that is
making a media-player software applica-
tion today.

We are also very active in consumer elec-
tronics, so we work with home media servers,
PCs and car stereos that have digital-media-
playing capability. Mobile is huge for us, so as
coll phones become digital media players, we're
working with almost everyone.

‘“We thougitt that creating
something that was a real
product by a real company
wouid help consumers to
feel better about getting
access fo hyrics.”
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In fact, I can’t think of anyone that’s play-
ing digital media or making digital-media
applications in the mobile space that we're
not working with. We're also working with
folks who do search-engine technology.

Soit’s really a pretty broad customer base
that is directly applicable to lyrics.

R&R: How would this work with a search
engine?

RB: We can license technology to search
engines to help them index content that
makes their engines work better. Most of
those folks are also building some sort of
music portal if they don’t have one aiready,
so there are some synergies there.

One thing that’s important to note about
Gracenote is that we are a business-to-busi-
ness company. We license content and tech-
nology to third parties like Apple, Yahoo!
and Sony, who incorporate it into their ap-
plications and products. We’re an ingredi-
ent technology that makes these products
easier and better to use.

Moving on to lyrics, we’ve been working
with the publishing industry for the last
couple of years to create a legal, licensed
lyrics service that cuts across the different
verticals we just mentioned. We've been
going out to all the publishers you see in the
release and dozens more to license lyric
rights.

One of the things we realized when we
went into this is that there isn’t a digital
database of lyric text, of accurate and com-
plete lyric text, out there. So we've also been
working to create a very large database of
lyrics, kind of the critical mass of accurate
lyric text, to go along with the compositions
we’ve licensed.

We thought this would be very important
in creating the kind of commercial-grade
service that our customers expect and that
consumers expect. | don’t know if you're
familiar with any of the lyrics sites out there
today, but, to be kind, the quality is a bit iffy.

R&R: They tend to be loaded with pop-ups.

RB: That's the least of it. There are track-
ing cookies and adware and spyware. It’s
nasty. Even as painful as that is, though,
they still get an amazing amount of traffic.

R&R: Well, people are curious about lyrics.

RB: People like lyrics. The demand is

there, so we thought that creating some-_

thing that was a real product by a real com-
pany would help consumers feel better
about getting access to this stuff. Plus, they’ll
know that the songwriters and publishers
are getting paid.

R&R: Will this be the first service of its kind?

RB: As far as | know. There’s nothing else
out there today that’s licensed, besides sites
run by the artists themselves. As far as we

-
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Convention Update

Going to R&R Convention 20067 Don’t miss the “Technology for Aduits
Only” management and technology session on Wednesday, Sept. 20,
from 3:30-5pm. This session, moderated by Premiere Radio Networks
Sr. VP/Digital Media Brian Glicklich, will show you how to market your
station with — and make money from — all the hot new technology

that's so much a part of the radio industry today.

Confirmed panelists are WCSX/Detroit Marketing Director Jennifer Williams,
HipCricket's Ivan Braiker, Emmis Interactive VP Rey Mena, Cox Radio VP/In-
teractive & New Initiatives Gregg Lindahl and Broadcast Electronics VP/Stra-

tegic Marketing Neil Glassman.

“I can’t think of anyone
that's playing digital media
or making digital-media
applications in the mobile
space that we’re not
working with.”’

know, this is the first real commercial ser-
vice to offer this kind of a platform, an inte-
grated service for all these different areas.

R&R: What will it be integrated with?

RB: We're working with all of our cus-
tomers to help them find the best ways to
use this in all the different services they’re
offering.

What we’re announcing today is the fact
that we’ve reached critical mass in terms of
content and publisher licenses and deals to
allow us to bring this to the market. You'll
be hearing from us in 60 to 90 days with
more specifics about the first consumer re-
lease via one of our customers.

R&R: What will the consumer experience be
like?

RB: A lot of that’s going to be up to our
customers and how they choose to imple-
ment certain things. Maybe it'd be helpful
to talk about the use cases that we've envi-
sioned and that we’ve licensed from the
publishers.

One would be for use in download stores,
so you could get lyrics delivered along with
a purchase of a track.

Similarly, you can also license this for use
with music subscription services, like a
Rhapsody or a Yahoo! Music Unlimited,
where you could look at the lyrics while
you're listening to music or download them
to your computer for to-go services, as well
as transfer them to portable media players,
like iPods or the Creative Nomad.

Another use is in consumer electronics,
home media services or digital-media
adapters. These are basically stereo compo-
nents that either pull music from your PC
or have local storage and use your TV as a
display and your stereo system as speakers.
They let you play digital media through
your existing stereo system. WithaTV asa
display, there’s a lot of real estate for more
information, like lyrics.

Car audio is another big one for us. With
the rise of rear-seat entertainment, there’s a
large and growing market for digital media
products in the car. That’s actually one of
our largest and fastest-growing markets for
Gracenote as a whole.

. fg .
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R&R Convention 2006 takes place Sept. 20-22 at the Hilton Anatole in Dal-
| las. To register, go 1o www.radioandrecords.com.
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There are also a la carte uses. If someone
wanted to buy just a copy of a lyric, they
could do that, or lyrics could be sold like
ringtones on cell phones. -

One of the other uses, and maybe one of
the more interesting ones, is in search en-
gines. There are a couple of different kinds.
One of them that’s really pretty compelling
from a consumer perspective is the ability
to search for songs using lyric text. That
means vou'd be able to find a song even if
you don’t know who sang it and don't
know what the name of the song is but
you’ve got that hook stuck in your head.

I used to work in retail many years ago,
and one of the most common things for peo-
ple to do was to walk up and say, “Hey, l just
heard this song. It goes like this,” and then
they’d start singing to you. Then you were
stuck trying to figure it out while you were
being assaulted by their terrible singing.

This will allow users to go to an online
store or a subscription service and type in
some lyric text, and it’ll return all the songs
that have those words in them, and you can
link right in using the Link technology |
mentioned earlier and get right to the song
that you‘re looking for.

R&R: Will that be free?

RB: Once again, that depends on our cus-
tomers’ implementations or-how they
choose to roll this out. It would obviously
help drive sales for people who sell music,
s0 it’s probably in their best interest to offer
it for free.

Then there’s also the more traditional —
traditional is probably the wrong word —
but the more familiar advertising-support-
ed search and display, so inside a music
portal you could search for songs or search
for the lyric text. You'd type in “tecnage
wasteland” and up would pop “Baba
O'Riley.” That would be more of an adver-
tising-supported model.

Most of these things are run by people
whoa also have music portals and are trying
to sell you things, so it’s a safe guess that
they would be tightly tied in to their retail
offerings.

Consumers could also, if they have a col-
lection of music on their computer or por-
table media player, use lyrics to search for
songs from inside their own collections.

One of the things that we are doing is cre-
ating tools for independent publishers that
we perhaps haven't talked to already. We'll
get them to sign up for the program, regis-
ter their songs and upload lyrics, and
there’ll be links from our website.

It's a fairly daunting task when you take
a look at all the compositions out there and
all the songs and all the publishers who own
pieces of songs. It’s an enormous proposi-
tion, and we haven’t been able to reach out
to everyone.
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CareyOn,
Wayward Son

InMonday'sStreet'l’aI(Daﬂy.wereponedd\emysteﬁomly |
sudden exit of PD Brent Carey from Cumulus CHR/Pop |
WTWR (Tower 98.3)/Toledo. On Tuesday statements made by |
Market Manager Chris Taylor in the Toledo Blode led some to |
believe that Carey’s dismissal was somehow linked to an on-air
incident back in May that involved his night jock, Lucas. Lucas
prank-called several area Chinese and Japanese restaurants,
which incurred the wrath of a local Asian-American group, Asian
Communities United, which characterized the bit as racially in-
sensitive and demanded that Lucas be fired. Weeks passed.
Sources familiar with the incident initially told ST that the out-
cry had been over-inflated, that nothing wouid come of it, and \
that any response would be handied at the corporate level.

However, over the past several weeks. under pressure from
ACU, “nothing” morphed into “something.” On Monday, appar- |
ently taking a bullet for the team, Carey was fired. “He was let I
go yesterday,” Taylor toid the Toledo Blode. “We're a button-
down corporation. We want to do the right thing.” Carey, how-
ever, has a slightly different take: “That particular issue was never |
brought up in relation to my exit Monday,” he said when con-
tacted by ST. “l followed direction from corporate from begin-
ning to end.” J

For his part, Lucas was suspended without pay for two days.
On Monday night he read a prepared apology on the air. Calls
to Taylor were unreturned at press time.

Hard To Hide A Cow

TRN-syndicated Mancow Muller has reportedly found a tem-
porary Chicago flagship:
across the street at ABC |
Radio’s WLS ... but don't
tell anyone. Last week,
Mulier was made home-
less in Chicago when
Emmis cut him loose from
WKQX as his contract
was set to expire. Accord-
ing to the Chicago Sun-
Times' Robert Feder, WLS
PD Kipper McGee, who
| used to consuit TRN, of-
fered Mr. Cow temporary
| reasons still unclear, WLS
management wanted to

‘Shh ...You haven't seen me!"

keep Cow'’s presence
there a deep, dark secret.
Feder quoted a confidential memo from WS President/GM john
Gallagher that admonished staffers, “Please do not share that in-
formation with anyone. I'm sure that it would become fodder
for the mindiess rumor mill or media gossip columns.” Oops....
A call to McGee was not returned. |

Oprah's Army Grows J

Laurie Cantillo, PD of Clear Channel News/Talker KFY] and |
Sports clustermate KGME in Phoenix, is headed to Chicago as |
PD of Harpo Radio, Oprah Winfrey's newly formed radio divi-
sion headed by john Gehron. CC/Phoenix Director/Program-
ming & Operations Smokey Rivers will babysit both stations |
until a replacement is found. i

ABC Radio Networks Director/Women's Programming |
Corny Koehl is also following the yeltow brick road to Oprah’s
Harpo Radio as Director/Program Development and Sr. Pro- |
ducer.

Must Be A Steve Miller Fan

San Antonio police are hunting for Naomi Fuentes, who's
been charged with opening a credit card account in her former
boss’ name, spending almost $50,000 and embezziing cash from
Cox to pay it off — and now she's disap- {
peared. From 1998-2003 Fuentes was ex-
ecutive assistant to then-KISS & KSMG/San
Antonio GM Caroline Devine, who's since
been promoted to Cox/Houston RVP/Mar-
ket Manager, says the San Antonio Express-
News. The paper reports that the walis be-
gan dosing in back in February 2006, when
the credit card company called Devine and
informed her that she was behind on the $21,000 balance on a
card she knew nothing about. When Cox’s financial people con-
fronted Fuentes about the card and paying it off using company

‘Don't drag me into
this!l’

| postage money, she vanished, leaving behind a husband and two

kids. ST contacted Cox/San Antonio Regional VP Ben Reed.
who said, “We are cooperating with local authorities.”

Y100 Lives!

You may remember all the way back to February 2005, when
Radio One detonated Alternative WPLY (Y | 00)/Philadelphia and
replaced it with Rhythmic WPHI from up the dial. in the after-
math Y100 PD jim McGuinn launched Y 1 00Rocks.com, an online
version of the station streamed over the prestigious Internet.
McGuinn now proudly announces Y100's return to the Philty air-
waves! Thanks to a new partnership with heritage Triple A
WXPN, McGuinn will helm Y-Rock on XPN every Wednesday,
Thursday and Friday night starting Aug. 30. Kind of like a nicer
version of the Borg, 'XPN will also absorb the Yi00Rocks.
com webstream into its collective by launching XPoNential Mu-
sic on Demand on Aug. | with a 24/7 Y-Rock on XPN stream,
available for your aural pleasure at www.xponentialmusic.

org or www.yrockonxpn.org.

Great Moments In Management

* Changes at the top of Clear Channel's Adanta pyramid as
$r. VP/Mid-South Region Alene Grevey and Sr. VP/Programming
Marc Chase disengage from the duster. Coming in to fill their
sandals are Sr. VP/Northeast & Southeast Regions Tom Schuer
and companywide Sr. VP/Programming Tom Owens. “Alene and
Marc are absolutely staying with the company — they're still
doing their same jobs,” Regional VP/Programming Mike
Wheeler telis ST. “They still both have vast regions that they
overses. This is not an unusual event.”

¢ And now we make the scenic trip up the coast to Clear
Channel/Raleigh, where Kan Spitzer (no relation to Eliot) steps
down as Regional VP/Mid-South Region and Raleigh Market Man-
ager.

The Programming Dept.

* With PD Tracy Austin (pic-
tured) soon leaving KRBE/

Houston to program Nova
106.9 in Brisbane, Australia, her
longtime lieutenant, Asst. PD/
MD Leslie Whittle, has been
upped to interim PD. Whittle
celebrated her sixth anniversary
with the station on July 5.

In other KRBE news, Roula
& Ryan have been inked as the
new morning show, effective
July 24. They replace Atom
Smasher & Maria Todd, who left recently. Ironically, “R&R” were

Is that a shrimp on her Bartwe?
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last heard across the street at KHMX but were replaced in Oc-
tober 2005 by longtime KRBE moming guy Sam Malone.

* After a relatively brief stay in our nation’s capital, Derrick
Brown has resigned as PD of WKYS/Washington and Is on his
way back to Denver. Brown joined WKYS earlier this year, after
his previous gig, PD of CBS Radio Urban Oldies KDJM (Jam’n
92.5)/Denver, went away when the station flipped to Country
iast December.

* Jen Sewell-Sorenson has come back to Star: She's headed
to KMY1 (Star 94.1)/San Diego as MD/afternoon co-host with PD
Michael Hayes. A veteran of the old Star when it lived up the

Continued on Page 18

WA TIMELINE

YEAR A6 O

* Jeft Schwartz promoted to VP/Program-
ming & Station Manager of WCKG/Chi-
cago.

* Alissa Pollack named VP/Music initia-
tives of Premiere Radio Networks.

* Jennifer Hayden Epperson named Sta-
tion Manager of WRMB/West Palm
Beach.

Jeff
Schwartz |

YEARS AGO

* Richard Sanders named Exec. VP/GM of RCA Rec-
ords.

* Diana Laird named OM of KGB/Dan Diego. !

* Rob Phillips named PD of WKSC/Chicago.

YEARS AGO

* Michael Donovan promoted to Presi-
dent of EntercomvSeattie.

* Denny Sanders elevated to PD of WMJV
Cleveland.

* Bill Glasser named PD of WFNX/Bos-
ton.

YEARS AGO '

* Derek Shuiman promoted from President to Chair-
man of Atco Records.

* Roger Christian, a 1960s Top 40 jock in Los Ange-
les who co-authored several Beach Boys and Jan &
Dean hits, dies.

*John McL. Doeip named VP/A&R of Epic Records.

YEARS A6O

* Les Goldberg appointed President/
COO of Interep.

* Jack Hobbe named VP/Radio for JAG

* Robert Benson named VP/ABC News
Radio.

yun.s A6 0

* Jesse Bullet resigns as National PD for Southwest
Broadcasting to form the consultancy Jesse Bullet
inc.

* Bill Garcia name PD of WOMC/Detroit.

* E. Kart appointed Sr. VP of Sunbeit Broadcasting.

@ YEARS AGO

* Rochelle Staab named VP/Programming of Bartell
Br ing.

* Mel Phillips named PD of WNBC/New York.

* Charles Camroux appointed VP/Programming of
Rogers Radio Broadcasting.

J
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Continued from Page 17 |
dial on KFMB-FM, Sewell-Sorenson left when KFMB became |
Jack-FM. Most recently she's been crashing with the morning |
show at Country KUSS (US 95.7).

* This week's lucky Leap o' the Week ™ winner is Mr. Murph
Dawg, longuime Asst. PD/MD/night stud at Cox CHR/Rhythmic
WHZT (Hot 98.1)/Greenville, SC, who takes one giant leap for
Dawg-kind as he scores a sweet transfer to mormings at sister
WBTS (95.5 The Beat)/Attanta. His mission: join existing Beat
moming host Stacy C. and cause maximum market mayhem.

* Jo Valentine, Director/Programming for Styles Media (now
Magic Broadcastirg)/Panama City Beach, FL. programs CHR/Pop
WILN/Panama City, FL and sister WKMX/Dothan, AL. He now
adds bonus PD duties at Active Rocker WYYX (97X)/Panama
City. To give him some backup, 97X night jock Strolee picks up
Asst. PO/MD duties.

* Dan Garite tums up the SoCal heat as the new PD of
Adeiman CHR/Rhythmic KRAY/Paimdale-Lancaster, CA, replac-
ing Frankie Ross, who exits. Garite is best known for his previ-
ous Rhythmic programming adventures at KCAQ/Oxnard, CA
and KPAT/Santa Maria, CA. KRAJ is now known as “100-9 The
Heat, Blazin' R&B, Hip-Hop & Old-School.” Garite is also doing
mornings, accompanied by Dj Pleasures (may be an assumed
name) in the mix.

* Brion O’Brion exits as MD/midday personality at Encercom |
Urban AC WVKL/Norfolk. OM Don London moves Theressa |
Brown from nights to middays but now needs a replacement |
MD and a night jock.

* Afternoon talent Kevin

Johnson adds freshly baked MD l
!
[

stripes at Clear Channel Hot AC
WHYN/Springfieid, MA.

* Aaron Tyler exits MD/nights
at Renda CHR/Pop KHTT/Tulsa.
Reach him at 618-319-3333 or
colby@colbyhuff.com.

* Congrats to our pal Mark |
~ vaunted key to the executive

washroom with the special non-
chafing two-ply toilet paper as he's upped to Partner at Audi-
ence Development Group. Anderson, who's based in neon-in-
fused Las Vegas, joined ADG in 2005 as Director/Contemnpo-
rary Formats and is only the second person to make Partner
since the company was founded in 1993.

Knows fots of cool stuff.

Quick Hits
¢ Clear Channel AC WLIT/Chicago is the second affiliate to I
clear Woke Up With Whoopi, starting Aug. 14. Unfortunately, |

Whoopi's debut means goodbye to current morning host

TOP 10 SHOWS July 10-16
Total Audience Aduiis 18-49
(118.2 million households)

1 Fax MLB AN-Star Game 1 Fex MLD AN-Star Game

2 America’s Got Talent 2 S0 You Think You Can Dunce
3 CSI: Méami (Wednesdey)
45 3 So Yeu Think Yeu Can Dunce
5 Fox MLB AN-Star Pregame /]
6 So You Think Yow Can Dance 4 America’s Got Tolewt
{Wednesday) 5 Last Comic Sianding 4
7 CStNY & Fox MLB AN-Star Pregame
& Withowt A Frace 7 Holl's Kiichen
9 So You Think You Can Dance 8 CSI: Mismi
(Thursday) 9 Fomily Goy
10 Two And A Halt Men 10 Big Brother 7 (Twesday)
(Vo) CS1

{lie) Low & Ordor: SW
{lis) Tww And A Hall Men

AR STREET (™ TALK .|

Melissa Forman; her last show is Aug. | 1. Rick Zurick will re- i
main as local News Director for Wake Up With Whoopi, star- |
ring Whoopi Goldberg and Paul “Cubby” Bryant. which makes |
its national debut July 31 from flagship WKTU/New York. Down
the hall, Genie La Vine is named WLIT's Promotions Director.
She's already in the building as Promotions Coordinator at sis-
ter WNUA. '

* Changes at KHTS (Channel 93-3)/San Diego: Moming side-
kick/midday talent Boy Toy Jesse is moving to afternoons, and
longtime Asst. PD/MD Haze shifts from nights to middays, cre-
ating two prime openings in America’s Finest City.

* WAKS/Cleveland night jock JiNiice heads south for the same
shift a¢ CC sister WHY1 (Y100)/Miami, carpooling with WAKS
Imaging Director Brian Mack, who also assumes the same po-
sition. Oddly enough, Y100 PD Dan Mason used to program
WAKS not too long ago.

Meanwhile, former Y100 night jock Adam Bomb (may not
be his real name) is new to nights at Cumulus CHR/Pop WWWQ
(Q100)/Adanta, home of OM (and former Y100 PD) Rob Rob-
erts. “Sure, he used to work for Rob, but we hired him anyway,” |
Q100 PD Dytan Sprague tells ST. Sefior Bomb replaces Geller,
who left last month for an awesome gig TBA.
dedication show has been a staple on Clear Channel’s KHHT |
(Hot 92 Jamz)/Los Angeles for the past five years, is expanding
that love as he adds 7pm-midnight Monday-Friday, marking
Laboe’s return to daily radio after nine years. Current KHHT
night host Sean Andre, who has hosted The Quiet Storm since
2001, will now host At-Work Requests & Dedications Monday- |

Friday from noon-3pm and The Quiet Storm After Hours from |
midnight-3am.

* Free is free: The afternoon jock on KKBT (100.3 The Beat)/ |
Los Angeles exits, stage left. We hear the syndicated Wendy |
Williams will be installed in her place. Free is the former co- |
host of BET's 106 & Park.

* Kooz exits nights at Clear Channel Active Rocker WXTB
(98 Rock)/Tampa. Right now Largo has temporarily taken over
the shift, but 98 Rock PD Doubledown has a slew of changes
up his sieeve spedcially designed to make our heads spin: Big Rig.
who has been keeping the morning seat warm until
Buckethead's arrival, will move to middays, pushing Lawren to
nights.

* The soothing English accent of Steve Wast returns to San
Diego full-time as he's upped from weekends to middays at
XTRA-FM (91X), replacing Hilary, who left last month. West
knows his way around the place: He spent |3 years &t 91X from

infused Max Tolkoff regime. Congrats also to 91X morning guy

| WsKkO-AM & FM/Provi-

| his magic telephone. Please

| sic Rock KBZU/Albuquerque; Classic Hits KRDj/Baton

FILMS

BOX OFFICE TOTALS
July 14-16

Thtte (Distributor) $ Weskend $ To Date

1 Pirates Of The... (Buena Vista) $62.34 $258.36
2 Littie Man (Sony)* $21.61 $21.61
3 You, Me & Dupree (Universal)* $21.52 $21.52
4 Superman Returns (WB) $1228 $164.31
5 The Devil Weers Prada (Fox) $10.38 $83.49
6 Cars (Buena Vista) $7.84 $220.00
7 CHick (Sony) $7.26 $119.96
8 The Lake House (WB) $1.66 $48.99
9 Nacho Libre (Paramount) $1.61 $77.23
10 A Scanner Derkly (Warner ind.) $1.26 $1.86

Al figures in millions °First week in release
Source: Nielsen EDI

COMING ATTRACTIONS: This week's openers inciude
My Super Ex-Girtinend, whose Lakeshore soundtrack in-
cludes Molty McQueen's “No Sleep 2nite,” Rachel Rob-
inson's “Rescue Me,” Donavon Frankenreiter's “it Don't
Matter,” Josh Kelley's “Lover Come Up.” Fine Young Can-
nibals’ “She Drives Me Crazy,” Tristan Prettyman’s “Love
Love Love,” Fatboy Slim #/Bootsy Collins’ “The Joker”
and more.

= Julle Gidiow
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the mid-'80s to the mid-'90s, and served as MD during the pork-

Chris Cantore on the july 7 birth of his son. Nicoli.

* Lucas is the new moming guy at KDGS (Power 93.9)/
Wichita, having made the perilous journey east from momings
at KSEQ/Fresno. He replaces jeff “Crash™ Andrews. who left
last month, and joins PD Greg “Hitman™ Wiliams and Hailey
Jones, who've been rolling as a duo in the interim.

* WNCI/Columbus, OH Moming Zoo dudes Dave & immy
have dipped their toes into syndication with their first affiliate:
sister WZKF (98.9 Kiss FM)/Louisville.

* Suzanne Chambers is named Producer of The Don & l
Darcie Moming Show on Entercom AC KUDL (Soft Rock 98.1)

& Promotions for Clear Channel/Springfieid, MO. {

O&A Spreading Like A Fungws

We're sorry — the correct answer was “virus.” Last week
we told you that XM/terres-
trial mutants Opie & An-
thony had been picked up
by Citadel Sports simulcast

dence. This week the O&A
terrestrial onslaught ex-
panded to seven more Cita-
del stations, courtesy of
superagent Bob Eatman and

One’s Opie. the other's not

welcome Alternative WEDG/
Buffalo; Rocker WKLQ-FM/Grand Rapids; Classic Rock
WILZ/Saginaw, M); Alternative WBSX/Wilkes Barre; Clas-

Rouge; Classic Hits WMOS/New London, CT; and Alterna-
tive simuicast WCY1 & WCYY-FM/Portiand, ME.

News/Talk Topics

* Janeane Garofalo, an original member of Air America
Radio's airstaff, is leavifg her nighttime co-host siot on The Mo-
Jority Report to pursue “other professional opportunities.” Sam
Seder will now roll as a solo act. Garofalo will occasionally guest-
host as her schedule permits.

* Big O & Dulcss made their desert debut in nights at KZON
(101.5 Fres FM)/Phoenix. The duo did middays at sister WHFS/
Baktimore until August 2005. The guys fill the hole created when

Condolences

* Veteran Arista and Warner Bros. Records promo ace Billy
Lemmons passed away July |4 of pulmonary thrombosis and
heart failure. He was 63. RCA Music Group EVP Richard
Palmese shares his fond Billy memories: “Bilty was my Adanta
regional during the early Arista days [1975-84]. He ruled the
South. His heart was as big as he was, and he was big guy. There
will never be another Billy Lemmons. He was one-of-a-kind,
never to be forgotten.” Lemmons is survived by his wife,

* Legendary KMPC/Los Angeles GM Stan Spero died july 15
of complications from a recent iliness. He was 86. Spero began
his radio career as an account exec at then-Classical KFAC/Los
Angeles. Two years later he embarked on his 45-year career at
KMPC. Spero was named GSM in 1953, VP/GM in 1968 and VP/
Sports in 1979. He continued to work with the station untl 1997,
when it fiipped to Talk. In lieu of flowers, Spero’s family requests
donations be made to the Concern Foundation, 8383 Wilshire
Bivd., #337, Beverly Hills, CA 9021 |, or the Gene Autry National
Center, 4700 Wastern Heritage Way, Los Angeles. CA, 90027.
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KRR ZUdva® TOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART July 21, 2006

w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
— 1 VARIOUS Now That's What | Call Music V Sony Music Group 387,838 -—
- 2 PP C Pimpalation - Rap-A-Lot/Asylum 90,058 =
— 3 THOM YORKE The Eraser XL 84,764 —
2 4 NELLY FURTADO Loose Geffen 58,243 -30%
6 S GNARLS BARKLEY St. Eisewhere Downtown/Lava/Atiantic 55,298 1%
5 6 RASCAL FLATTS Me And My Gang Lyric Street 49,443 -13%
— 7 MUSE Black Holes & Revelations Wamer Bros. 48,612 -—
9 8 VARIOUS High School Musical Soundtrack Walt Disney 48,539 -3%
4 9 RIHANNA A Girl Like Me Def Jam/IDJMG 48,217 -10%
1 10 JOHNNY CASH American V: A Hundred Highways Amencan/Lost Highway 46,996 -45%
8 N DIXIE CHICKS Taking The Long Way Open Wice/Columbia 43,293 19%
18 12 PUSSYCAT DOLLS PCD A&M/interscope 42,491 +20%
3 13 INDIA.ARIE Testimony: Vol.1, Life & Relationship Universal Motown 41,54 37%
10 14 YUNG JOC New Joc City Bad Boy/Atlantic 40,737 1%
14 15 PANIC! AT THE DISCO A Fever You Can't Sweat Out Decaydance/Fueled By Ramen/Lava 38,184 4%
— 16 CHEYENNE KIMBALL The Day Has Come Epic 38,163 -
13 17 VARIOUS Cars Soundtrack Walt Disney 37,213 6%
20 18 CORINNE BAILEY RAE Corinne Bailey Rae Capitol 35,709 +14%
24 19 VARIOUS Pirates Of The Caribbean Soundtrack Walt Disney 35,634 +24%
12 20 RED HOY CHILI PEPPERS - Stadium Arcadium Wamer Bros. 35,157 13%
15 21 AR Decemberunderground Tiny Eviliinterscope 33,325 -16%
— 22 JR WRITER History In The Making Diplomat/Koch 32,356 —
19 23 FRAY How To Save A Life Epic 31,268 7%
17 " 24 BUSTA RHYMES The Big Bang Flipmode/Aftermath/interscope 30,979 -14%
2 25 NICKELBACK - Al The Right Reasons Roadrunner/IDIMG 30,327 +1%
21 26 SHAKIRA Oral Fixation Volume 2 Epic 29,791 4%
DASHBOARD CONFESSIONAL Dusk And Summer Vagrant/interscope 28,551 AT%
— 28 EARLY NOVEMBER For All Of This Drive-Thru 27,907 -
25 29 CARRIE UNDERWOOD Some Hearts Arista a.m 1%
23 30 NE-YO In My Own Words Def Jam/IDJMG 26,989 8%
31 TIM MCGRAW Greatest Hits Volume 2 -Curbd 26,382 +13%
16 32 VARIOUS Now That's What | Cail Music! urv 25,380 -35%
43 33 HINDER Extreme Behavior Universal Republic 22,710 +23%
33 A BLUE OCTOBER Foiled Universal Motown 22,702 0%
40 3I5 WRECKERS Stand Still, Look Pretty Maverick/Warner Bros. 22,326 +13%
29 36 TOOL 10,000 Days Voicano/Zomba Label Group 2,21 1%
27 %7 CHAMILLIONARE The Sound Of Revenge Universal Motown 21,654 -13%
39 38 KT TUNSTALL Eye To The Telescope Relentiess/Virgin 21,069 0%
11 39 RISE AGAINST The Sufferer & The Witness Geffen 20,538 -55%
38 40 TOBY KEITH White Trash With Money Show Dog Nashvitle/Universal 19,870 -8%
32 4 JAMES BLUNT Back To Bedlam Custard/Atiantic 19,435 -16%
30 42 JOHNNY CASH | Walk The Line: The Legend Of Johnny Cash Island/1DJMG 18,621 21%
42 43 KELLY CLARKSON Breakaway RCA/RMG 17,906 6%
4 4 BUCKCHERRY 15 ElevenSeven/lava 17,837 4%
— 45 JOSH TURNER Your Man MCA 17,11 -
4 46 THREE DAYS GRACE One-X Jive/Zomba Label Group 17,693 -22%
3B 47 KEANE Under The Iron Sea Interscope 17,366 -22%
48 48 ANGELS AND AIRWAVES We Don't Need To Whisper Suretone/Geffen 16,528 -5%
47 49 ALL-AMERICAN REJECTS Move Along Interscope 15,780 11%
— 50 TAKING BACK SUNDAY Louder Now Wamer Bros. 15,536 -
© HITS Magazine Inc.
6) N ALBUM s lionaire’s “Ridin’,” T-Pain’s “I'm N Luv (Wita | (No.4), Downtown/Atlantic’s Gnarls Barkley | 18-12, +20%), Cap-
Stripper),” Three 6 Mafia’s “Poppin’ My Collar,” | (No. 5), Lyric Street's Rascal Flatts (No. 6), Dis- | itol’s surging
Daniel Powter's “Bad g ney’s High School Musical (No. 8), Def Jam/ID- | Corinne Bailey
Now That's Day,” KT Tunstall's | JMG's Rihanna (No. 9) and last week’s No. 1, | Rae (No. 20-18,
“Black Horse & the Cher- Lost Highway /IDJMG's Johnny Cash Ameri- | +14%), Curb’'s Tim i@
Wh(ﬂ | C(I" A Ch(ln ry Tree” and Kelly Clark- can Vall?:m (ilo. 10). ! McGraw (No. 31, . X
Now that's more like it. son’s “Walk Away.” Epic’s MTV teen realitysstar Cheyenne | +13%)and Maver- Hinder
Sony Music Group’s Now 22 breathes some Asylum/Rap-A-Lot Kimball (No. 16), Koch rapper JR Writer (No. | ick/WB's Wreck-

life into the summer chart this week with a No.
I debut and 388,000 in
sales, which tops the
334,000 first-week total of
UTV's Now 21 in April.
This edition includes
recent hits like Rihanna's
“S.0S.,” Sean Paul's
“Temperature,” Chamil-

Corinne
Bailey Rae

Lone Star hip-hopper [~
Pimp C nails the second
spot with a total of
90,000, as Radiohead lcader Thom Yorke's solo
bow, The Eraser, on XL Recordings through
ADA, debuts at No. 3, selling 85,000.

WB's Muse is the other top 10 newcomer,
landing at No. 7 with 49,000 in sales. The rest
of the top 10 includes Geffen’s Nelly Furtado

Pimp C

22) and Sanctuary/Drive-Thru emo-rockers
Early November (No. 28) are the other three
chart debuts.

Disney’s Pirates of the Caribbean soundtrack is
the biggest gainer of the week, taking off from the
movie’s blockbuster success to move No. 24-19,
with a 24% increase in sales. Universal Republic
rockers Hinder are next (No. 43-33, +23%), fol-
lowed by A&kM Interscope’s Pussycat Dolls (No.

ers (No. 40-35, +13%).

Next week: Look for Epic’s Los Lonely
Boys to crack the top 50 with the followup al-
bum to their multiplatinum 2004 debut. Also
hitting the street will be new releases from
New Door's Alien Ant Farm, Elektra’s Third
Eye Blind and Epic’s Eighteen Visions.

— Todd Hensley
todd hensley@hitsmagazine.com
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—® VOLTIO Voo MICK LACHEY What's Left Ot Me Radie
® RADIO FRAY How To Save A Lite
e Jay Frank » 310-582-7770
satgLu Viva 1221 Ave. of the Americas Underground Qarage John Lenac » 310-582-7773,
G New York, NY 10020 Kid Leo ANGELS AND AIRWAVES Do It For Me Now
Jon Zeltner Hedor 3"3""& 212-584-5100 LIVING THINGS New Year ANTHONY HABSILTON Srsta Big Bones
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202-380-4040 b Shade 45 SABY BOY DA PRINCE The Way | Live
SERNARD FANNNG Wel
Flight 26 syl Lit Shawn SLVE OCTORER o The Ocnan
Mike Abrams :-B. . Kid Kedly TOUNS BUCK Do 1 et SOSSEAN You're Wrong
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mloé'mmv%mm CASUALITIES Down And Out BLUE OCTOBER Hate Me .0.P. Stop Pushing COBRA STARSHIP Snakes On A Plane.
INCKELBALK Far Away CASUALITIES System Faied Us ... Agan COBRA STARSINP Snakes On A Plane CASMIS Talan’ AN That Shit BEATH CAS FOR CUTIE | Wil Follow You
DUCKY BOYS Two Thieves And A Savior J0JO Too Lise Too Late OIERKS DENTLEY Every Mie A Memory
[(Badiat DUCKY BOYS The Middie Chidren OF Hestory LIOWEL RICHIE | Cabl It Love A 33 ELF POWER An Oid Famita Scene
- Hater
Mike Abrams FLOGGING MOLLY Laura BUTCH WALKER Bethamphetarmine (Pratty Protty) Howard Marcus w
TEDOY GEIGER These Walks SOPIRIDUNING | L 1t A Wan Sctans FATBOY SLIM Riht Here. Right Now GROUP 1 CREW Song To Sing
JESSE MeCARTNEY Right Where You Want Me s 200 RALSTON Gone Gone Gone
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Yoot bl WONPORIT in The Air Tonsght Seott Li KATAINA ELAM Love is
Mike Abrams Zoltar BLACK LABEL SOCIETY Concrate Jungis it LETOYA She Dont
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SACK JOMMSON Upside Down 300 Da Fish Aoy MATT COSTA Sunstune
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The Move Outiow Country MONTGOMERY GENTRY Some Peopie Change
Jose Mangin IICK LACMEY | Can't Hate You Anymore
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DARRELL SCOTY Hank Williams’ Ghost JOAM BAEZ Siver Dagger Gary Thompson RAY CASH Sex Appeat
AS0D SNIettr 00 For ALK e S et 7] | aotes L Betore The eyes ot Stayteing . FORT MINOR YHOLLY BROOKE Where'd You Go EQUNE GAFONE Wy 111
DARCY LYNNE WARD Runaway Train Inmm MEYERS Fire 17 CHERYL WHEELER Detying Grarty DJ KHALED UKANYE WEST Grammy Family
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R NATIONAL MUSIC

SAEC TREWEON
72 mitiion hovesheids
ASHLEE SIMPSON Invisibie %
CHRISTINA AGUILERA Ant No Other Man 25
AANNA Untastul %
NELLY FURTABO Promescuous 23
AFI Mess Murder 20
T.1. What You Know 19
TAKING BACK SUNDAY MakeDamnSure 1%
CASSIE Me & U 16
FRAY Over My Head (Cable Car) 15

PUSSYCAT DOLLS 1/90G SM0OP DOGE Buttons 15
FORT MiNOR UHOLLY DROOK Whered You Go 12

RED HOT CHILI PEPPERS Dani Caifornia 1"
ALY 8 A Chemwcals React n"
BEYONCE LJAY-2 Desd Vu "
CARTEL Honestly 10
LUPE FASCO Kick Push 10
RED JUMPSUIT APPARATUS Face Down 8
NE-YO Sexy Love [
FIELD 108 {/CIARA So What

HEAD AUTOMATICA Graduation Oay 6

Video playtist for the week of July 10-16

CMT

GRLAR MRIRCAN Uy
38.3 miltion households COUNTRY MUSSIC TRLEVIBION
E£d Hardy. President 82.6 million households

Sarah Trahern. VP/Programm
i Chris Parr, VPMusic & Talent

KEITH ANDERSON Every Time | Hear Your Name

TRACE ABKINS Swing

CARASE UNBERWOOD Don' Forget To Remember. ADDS

GRETCHEN WALSON Caktornia Girls RHONBA VISCENT Heartbreaker's Alibi

TOBY REITH A Littie Too Late TRENT TOMUNSON One Wing In The Fire

JEFF BATES One Second Chance ow

JOSH TURNER Would You Go With Me Artisy/Title ™ W

BRAD PAISLEY The World SRAD PAIBLEY The World PRI B

RASCAL FLATTS Me And My Gang FAITH HILL The Lucky One B
TRAIT Seash id Me

SEOREES skl CAMUE UNDERWDOD Dont Forget T 23 21

PAT GREEN Feels Just Like It Shouid

SUGARLANO Down In Mississippr (Up To No Good) JOSH TURNER Would You Go With Me B0

MIRANOA LAMBERT New Strings WRECKERS Leave The Preces 2318

RODMEY ATKIIS It You're Going Through Hell.
JAKE OWEN Yee Haw

8iG & RICH 8th Of November

JOSH GRACIN Favorite State Of Ming

SILLY CURRINGTON Why, Why, Why
DANIKLLE PECK findin' A Good Man

TOBY KEITM A Littie Too Late 2720
ROONEY ATIINS 1 You're Gong Through Het . 21 18
EMIC CHURCH How "Bout You 2118

MASCAL FLATTS Me And My Gang 218

David Cohn
General Manager

DADDY YANKEE 'SNOOP DOGG Gangsta Zone 30

YOUNG DRO t/T.1. Shoulcer Lean 30
LI JOHN 1/£-40 & SEAN PAUL Snap Yo Fingers 29
AFI Miss Murder 2
TAKING BACK SUNDAY MakeDamnSure 2
BUSTA RHYMES 1/WALL.LAM & KELIS | Love My 26
30 SECONDS TO MARS The Kill 2%
UNDEROATH Writing On The Wails %
RISE AGAINST Ready To Fall 18
YUNG JOC Gon® Down 16
FIELD M08 t/MHOLLY BROOK So What 16
PANIC! AT THE DISCO But It's Better If You Do %
LUPE FIASCO Kick Push 15
E-48 1T-PAIN & KAND! GIRL U And Dat 15
EARLY NOVEMBER Har 15
PEARL JAM ( fe Wasted 15
PHARRELL UXANYE WEST Number One 1%
ANGELS AND AIRWAVES The Adventure 15
NED JUMPSUNT APPARATUS Face Down 15
WOLFMOTMER Woman 15

Video plaviest for the week of Ay 10-16.

TRACE ADKINS Swing 19 16
WRECKERS Leave The Preces

JULIE ROBERTS Men & Mascara GRETCHEN WILSON Caitornia Giris 19 15
Information current as of July 17, 81G & RICH 8th 01 November 17 18
PHIL VASSAR Last Day Of My Lite 16 18
BAOOKS & DUNN Buliding Brdges BN
SHEDAISY In Terms Of Love 1413
JULIE ROBERTS Men & Mascara 12 10
75 miliion househoids DIERKS BENTLEY Settie For A Slowdown 129

Rick Krim
JACK INGRAM L ove You 129

Adds Exec. VP
FERGIE L ondon Bridge TOBY KEITH Get Drunk And Be Somebody 12 8

HINDER Lips Of An Angel

MUSE Knights Of Cydonia JASON ALDEAN Why 112
NICKELBACK Far Away Anplay as monttored by Mediabase 24/7
JESSICA SIMPSON A Public Attair between July 10-16

POUSIAR

CONCERT PULSE
e

Avg. Groes

Poe. Artist (in 000s)
1 WMADONNA $5.5084
2 T MCaRAW $16956
3 CIROUE B SOLEW.: DELIMIUM $12820
4 PEARL JAN $1.1504
$  KENNY CHESNEY $10424
6 RASCAL RATTS $7143
7 D $5233
0 LARRY THE CABLE GUY $3540
9 BRAD PAISLEY $303 0
10 KID ROCK $2819
11 ANMDRE RIEU $2n7
12 BLACK EYED PEAS 82638
13 BOB DYLAN $2635
14 FALL OUT BOY $258.4

I1s wiLLie néLSoN

AmONg this week s new fours
Biach Eyed Peas
Bobd Dylan
Nich Lachey
Starsatior
Tool
The CONCERT PULSE s courtesy of
concert industry hrade
pubiicabon POLLSTAR. 559-271-7900
OF www.DOVIStaronine com.

LAUNCH g

Radio Ne

IT’S NIGHT IN NEW YORK writer-director M. Night Shyamaan dropped by
Launch Radio Networks' New York studios to tatk about his latest craation, Lady
in the Water. He may see dead people, but everyone in this picture is very much
alive. Here are (I-r) Launch/USRN Chéef Engineer David Lacey, Shyamalan and
Launch Director/Satelite Tours Edeen Sullivan.

Ve

- TELEVISION

Tube Tops
Trace Adidns, Jeson Aldean,
Gary Allan, Dierks Bentiey,
Brooks & Dunn, Kenny Chee-
ney, Sara Evans, Miranda Lam-

‘bert, Lynyrd Skynyrd, Martina

McBride, Montgomery Gentry,
Brad Paisley, Sugariand, Car-
rie Underwood, Hank Williams
Jr. and Wynonna are set to per-
form on ABC's CMA Music Fes-
tival: Country Music’'s Biggest
Party (Monday, 7/24, 9pm ET/
PT).
Friday, 7721

* Jurassic 5, Jimmy Kimme!
Live (ABC, check local kstings for
time).

e Jewel, Late Late Show With
Craig Ferguson {CBS, check lo-
cal listings for time).

* Living Things, Last Call With
Carson Daly (NBC, check local
listings for time).

e The John Mayer Trio, The
Ellen DeGeneres Show (check
local listings for time and channe).

Salrdny, 122

* Foo Fighters, Saturday Night
Live (NBC, 11:30pm ET/PT).

* Beastie Boys, Late Night
With Conan O’'Brien (NBC,
check local listings for time).

* The Buzzcocks, Craig Fer-
guson.

« Anthony Hamilton, Ellen
DeGeneres.

Tussday, 7/25

* Ashanti. Live With Regis &
Kelly (check local kstings for time
and channel).

¢ Rihanna, The View (ABC,
check local kistings for time).

* Los Lonely Boys, Jay Leno.

* Tapes 'N Tapes, David Lel-
terman.

* The Elected, Jmmy Kimme!.

* Yellowcard, Conan O'Bnen.

* Mary J. Blige, ENen DeGen-
eres.

Wednesday, 7/28

* LeToya, Regis & Kelly.

* Pharrell, Jay Leno.

* Los Lonely Boys. Jmmy Kim-
mel.

e Jurassic 5, Craig Ferguson.

* Rock Kills Kid, Carson Daly.

e Eiton John, Ellen DeGen-
eres.

Tharsday, 7/27

Monday, 7/24 * Everclear, Jay Leno.
'Tﬁ‘g a.*s.nm" The To- 'mwm. Dawvd Letter-
night Show With Jay Leno (NBC, Man

* India.Arie, Late Show With
Dawd Letterman (CBS, check lo-
cal listings for ime).

*The Flaming Lips, Jimmy
Kimmel,

en.

* Sammy Hagar, Crag Fergu-

son.
* Barry Manilow, Een DeGen-

— — Julie Gidiow

(:l"h_e iTunes Music Store Top le

HOGGING HER LOVE RCARMG artist Landon Pigg made his way to WAJY/
Ft. Wayne, IN. where PD Barb Richards pretended to be unfazed by being this
close to him. Richards may or may not have admitted that she hopes Pigg
becomes her own Ashton Kutcher.

www.americanradiohistorv.com

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from ali
four major label groups and hundreds of independents. Here’s a
snapshot of the 1op-selling downloads on Tuesday, Jusly 18, 2006.

Top 10 Songs
1. NELLY FURTADO /TIMBALAND Promiscuous
2. GNARLS BARKLEY Crazy
3. PUSSYCAT DOLLS t/BIG SNOOP DOGG Buttons
4. JOHN MAYER Waiting On The World To Change
5. CHRISTINA AGUILERA Ain't No Other Man
6. SHAKIRA /WYCLEF JEAN Hips Don't Lie
7. THE FRAY Over My Head (Cable Car)
8. CASSIE Me & U
9. RASCAL FLATTS Life Is A Highway
10. RIHANNA Unfaithtul

’ Top 10 Albums

1. THOM YORKE The Eraser

2. THE FRAY How To Save A Life

3. MUSE Black Holes And Revelations

4. GNARLS BARKLEY St. Eisewhere

5. CHEYENNE KIMBALL The Day Has Come

6. CORINNE BAILEY RAE Corinne Bailey Rae

7. VARIOUS ARTISTS Pirates Of The Carnbbean... ST
8. VARIOUS ARTISTS Now That's What | Call..

9. THE FRAY Live At The Electric Factory..

10. SUFJAN STEVENS The Avalanche..

. J
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sat@snrworidwide.
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Bonnaroo 2006

The vitimate music festival — and then some

By Brandon Fuller
brandon@enrweridwide.com

’I'his week I've decided to pass along the editorial torch to my
A&R Worldwide cohort Brandon Fuller, who is a very capable,
competent and passionate music aficionado. Brandon got in-
volved in this business for the right reasons: because of his pas-
sion for music, not because it was fashionable.

After hearing about the Bonnaroo festival
frons hims for the past several years and how it
has changed his musical life, | felt it was an ex-
perience that should be shared through the eyes,
ears and voice of somevne who truly loves mu-
sic and who has attended the festival since its
inception and transformed himself into a loyal
“Bonnaroovian.”

Imagine a city in which there are no wars,
no rising gas prices, no taxes, no parking tick-
ets, nodeadlines, no bounced checks and no
corrupt politicians. This city comprises some
of the best things life has to offer. This city is
governed by the peaple, and there was nev-
eranelection. In every respect, this city is self-
contained and fully functional.

It is equipped with an ample supply of
food, water and shelter for basic living needs.
There is a movie theater, live comedy, bat-
ting cages, free Internet access, a daily news-
paper, a radio station and even a playground
for the children. Heck, there is even a mas-
querade ball, and an arcade to boot!

It's no wonder people come here fromaall
walks of life to partake of this astounding
living environment. And all these people
have one thing in common: an undying
passion for live music.

As fanciful as this urban utopia may
sound, it is a reality. Some may call it heav-
en. Others call it Bonnaroo.

Robert Randolph

By now I’'m sure that anyone who has
anything to do with the music industry has
at least heard of Bonnaroo. If you haven't, |
suggest that you hire a teenager to teach you
what's hot right now, and consider this your
wakeup call.

The Beginning

In April of 1974 a 33-year-old jazz musi-
cian from New Orleans named Dr. John re-
leased his seventh studio album, called Des-
itively Bonnaroo. This album was released at
the height of his career and on the heels of
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his most famous song, “Right Place, Wrong
Time.” Thirty-two years later | had the ex-
treme pleasure of watching Dr. John per-
form at the very festival he helped to name.

Bonnaroo is held on 600 acres of farmland
in the small town of Manchester, TN. Once
a year this humble community is taken over
by nearly 100,000 of the biggest music fans
in the world. ’

Over the span of four days each summer
the population of Manchester skyrockets
nearly 1,000%, making it the sixth-largest city
in Tennessee, The festival area is transformed
intoa metropolis that plays host to more than

bonnar®

MUSIC & ARTS FESTIVAL | 2006

120 bands on nine stages, and to dozens of
other forms of entertainment as well.

Now in its fifth year, the Bonnaroo Mu-
sic & Arts Festival has rapidly evolved into
the most successful and top-grossing mu-
sic festival in the world. At its launch in 2002
its lineup boasted such artists as Jack
Johnson, Jurassic 5, Ben Harper, Blind Boys
Of Alabama, Norah Jones, Robert Ran-
dolph & The Family Band, Wide-
spread Panic, Les Claypool, Cut
Chemist and Ween.

After an extremely successful first
year, Bonnaroo had made its mark as
a festival that would cross musical
boundaries. With virtually no adver-
tising aside from word of mouth, the
inaugural Bonnaroo sold over 70,000
tickets and was quite possibly one of
the best musical gatherings of this mil-
lennium.

The instant sense of community that
developed that year remains today.
Name another place where a die-hard
PPhish fan could watch Blackalicious and Ju-
rassic 5 perform on the same day and actu-
ally enjoy it.

One of the best things about the jam-band

community is that they are very loyal fans.’

Many of the bands that play Bonnaroo do
not have staggering album sales or smash
radio hits, yet they continue to sell out ven-
ues all across the U.S.A. while leaving most
A&R people scratching their heads.

With grass-roots marketing, self-con-
tained merchandising and amazing live
shows, these bands are the future of the mu-

R A&R WORLDWIDE

sic industry. They have
fans who are smart.
These fans don’t go to
the radio to see what's
being played a lot or
check the album sales
charts, they scour the
Internet and listen to
their friends about who
puts on the best con-
certs, and they go see
live performances. That
is why I got into the
music industry — be-
cause live music is my
life.

1 firmly believe thatin
the coming years we will see more and more
of a shift to an all-digital music industry.
CDs will be a novelty, and labels will have
to rely on alternative revenue streams aside
from simply selling records. The jam-band
community is ahead of the curve, and
Bonnaroo is a perfect example of that. Bob
Lefsetz recently said, “Bonnaroo has got
much more to do with the future of the
record business than Top 40 radio.” |
couldn’t have said it better myself.

Robert Randolph

One of the brightest stars of Bonnaroo’s
five-year tenure is Robert Randolph. Hail-
ing from Irvington, NJ (just outside New-
ark), he is one of the few artists to have per-
formed at all five Bonnaroo festivals. Since
being discovered in 2000 while playing ped-
al steel guitar at the inaugural Sacred Steel
convention in Florida,
Randolph has opened for
some of the biggest names
in the jam-band communi-

<

“Bonnaroo is like my
church now,” Randolph
said recently. With his ped-
al steel guitar as his pen, he
indeed creates a new kind
of scripture when he plays. Randolph exudes
a passion and love for music that is impossi-
ble to overlook. Many of today’s stars could
leamn a lot from watching Robert Randolph
onstage. He shows what live music is all
about — connecting with the audience onan
emotional, physical and spiritual level.

The Cat Empire

While this year s Bonnaroo had no short-
age of mainstream acts (Radiohead, Tom
Petty, Beck, Elvis Costello, Cypress Hill,
Death Cab For Cutie, Matisyahu, Bright
Eyes and Common, among others), there
were also some amazing indie acts playing
the smaller stages that deserve a mention as
well — Toubab Krewe, Matt Costa, Infradig,
Mute Math, Bojones and Steel Train, to
name a few.

However, there is one act in particular
that stood out among the rest this year while
making their first Bonnaroo appearance.
Hailing from Melbourne, Australia, The Cat
Empire are an unsigned band who are mak-
ing huge strides in the jam-band communi-
ty not only Down Under, but stateside as
well.

Their blazing set on the opening night of
Bonnaroo 2006 eamed them a front-page fea-
ture in The Bonnaroo Beacon, a daily publica-
tion circulated throughout the festival
grounds. As their set progressed, the crowd
kept growing. By the end there were well
over 10,000 people watching this unsigned
band explain what Bonnaroo is all about with
a little help from a trumpet.

They were the talk of the festival through-

The Cat Empire

LS 2

“Bonnaroo has got much
more to do with the future
of the record business
than Top 40 radio.”

Bob Letsestz

out Thursday night and all day Friday as
well. This is a band that labels in the U.S.
should definitely take a strong look at. The
Cat Empire are far and away onc of the best
live acts I’ve seen all year.

A Peaceful Affair

With over 80,000 people attending this
year’s Bonnaroo, the statistics and the over-
all impact were quite staggering. Arrests
totaled 76 for all law-enforcement agencies
working the area, and the Coffee County
Sheriff’s Department wrote just over 100
citations. Most of the charges were minor
drug infractions. But the quantity of drugs
found at Bonnaroo this year was nowhere
near what has been found in recent years
or what'’s typically found every day in cit-
ies the size of Bonnaroo.

The organizers of Bonnaroo.are taking
each year as a leaming experience and mak-
ing the necessary adjustments. Unlike many
festival organizers, they actually listen to
what the attendees have to say and imple-
ment the changes. It’s amazing how every-
one watches out for everyone else at this
festival; it’s truly like a family there.

My Challenge To You

With a festival that means so much to me
personally — not only as a music fan, but
as a music-industry professional — there is
obviously no way I could fiteverything that
I wanted to say into the confines of this
page. However, this article goes out to any-
one who still remembers what it was like
to be a kid in a record store, when you dis-
covered an amazing album on the bottom
row toward the back of the stack. You want-
ed to tell everyone about it and play it for
all your friends.

Now imagine that you found more than
100 albums, diverse in style and all equally
great. Well, you don’t have to imagine, be-
cause that is Bonnaroo in a nutshell. After
only five years it has already changed the
face of music festivals worldwide. So mark
your calendars and set a reminder in your
BlackBerry for June of 2007. I challenge you
to experience what it's like to be a kid again.
See you in Manchester.

For more information on Bonnaroo, check out
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PART Two OF A SERPENTINE Two-PART SERIES

'Look Qut!

More Snakes!’

As the temperature rises, so does our barbecue

consumption

I_i ey, it's summer — the season of SPF, bikinis (not worn by us,
thank various deities) and meat that’s been grilled to
within an inch of its life. Not only that, but the frenzy surround-
ing Snakes on a Plane finally reaches a climax when the movie
is released in August. Let’s go to the phones and see what more
of our industry friends are doing this summer.

. Jon Zeliner

Sr. VP/Music Programming, XM
Satellite Radio

Any vacation plans? Everyone in my
family has exotic vacation plans except me.
If I can find a day to take off, I'll be vaca-
tioning on my porch.

What books are you planning on read-

-~ ing at the beach oron
your half-finished
deck? I want to finish
| Marley and Me, by John
Grogan — very enter-
taining,

What movie are
you most looking for-
ward to? Pirates of the
Caribbean II.

Are you going to
see Snakes on a Plane
when it comes out? If | can find someone
to go with. My wife hates scary movies, and
she's not crazy about snakes, either. Maybe
my oldest daughter, Jenni, will agree to go
with me if | don’t embarrass her. If she sees
someone she knows, I'll take my popcomn
tathe back of the theater.

What's your favorite summer song of all
time? This is a trick question because many
“summer” songs came out in other seasons
(“Boys of Summer,” “Summertime,” “Sum-
mer Girls,” “Summer in the City”). The song
love the best that was popular in the sum-
mer was the song that defined the summer
of 79, the year after eighth grade: “My Sha-
rona,” by The Knack. They were the new
Beatles until “Baby Talks Dirty” came out
the following summer.

Chase Murphy

PD, WFBC/Greenville, SC

Any vacation plans? | mlght be headed
to Texas to see the
fam-damly.

What. books are
you planning on
reading at the beach
or on your half-fin- |
ished deck? Comic
books! Also, I'm going
to be putting a paved
patio on the back of
the new house.

Jon Zellner

Chase Murpy

-

What movie are you most looking for-
ward to? Superman Returns.

Are you going to see Snakes on a Plane
when it comes out? Should I?

What’s your favorite summer song of all
time? DJ Jazzy Jeff & The Fresh Prince’s
“Summertime.”

Danny Cooper
VP/Pop Promotion, Virgin Records

Any vacation plans? I'm heading to
the Adirondacks in Upstate New York in
August to see my wife’s family and spend
a week on a mountain lake. Quiet. Sim-
ple. Beautiful. BlackBerry doesn’t work
there.

What books are you planning on read-
ing at the beach or on your half-finished
deck? Life of Pi, The Futurist, a few manage-
ment and marketing books, and I'm also
going to reread The Fountainhead and the Tao
Te Ching. And a few children’s books to my
daughter.

What movies are you most looking for-
ward to? Pirates of the Caribbean 11, Superman
Returns and A Scanner Darkly.

Are you going to see Snakes on a Plane
when it comes out? Sam Jackson and a
bunch of snakes? On a plane? With cool
music? Hell, yes. Wait! Do | have to buy a
snack box, or is it included in the ticket
price? And | want an aisle seat.

What’s your fayorite summer song of all
time? “Summertime in the LBC,” by Dove-
shack. “Three months of pleasure/How can
| measure/The relaxation/All the fun I'm
facin’/Why do we do, what we do, when
we do, what we do/Hangin’ out late with

RR CHR/POP

R&R’06: Dallas Strikes Back

All hail the first Pop session for this years R&R Convention, happen-
ing Sept. 20-22 at the Hilton Anatole in Dallas. “Here We Go Again:
I Pop's 10-Year Music Cycle” will take place on Wednesday, Sept. 20,

from 1:45-3:15pm.

Gracing the stage to talk about the proven 10-year cycle of music in the Pop
| format will be WNKS (Kiss 95.1)/Charlotte OM/PD John Reynoids, XM Satellite
Radio Sr. VP/Music Programming Jon Zellner, Edison Media Research VP/Music
& Programming Sean Ross. consultant to the stars Guy Zapoleon, and, God
willing and schedule permitting. a certain Mr. Tom Poleman, who has spent the [
past decade programming small-market peashooter WHTZ (Z100)/New York.
Join us, won't you? It'll be a fabulous soirée. Hit up our website at

www.radioandrecords.com and click the “Conventions” tab for details on the

! agenda and to register.

no curfew.” Yeah. A great ode to summer-
time that also sings the praises of barbecu-
ing ribs and girls in Daisy Dukes.

That and “Summer Wind,” by Frank Si-
natra, or Coltrane’s version of “Summer-
time.” And Bob Marley’s “Three Little
Birds” seems to make even a frigid win-
ter day feel like — stop! Hammock time.
Sorry. Just came to me. Do [ dare mention
Seals & Crofts’ “Summer Breeze,” or is
that a bit ... you know?

Mark Anderson

Director/Contemporary Formats,
Audience Development Group

Any vacation plans? Summer brings sur-
vey-releases and fall planning, so this time
of year my schedule is full of market visits.
(Although [ guess I can consider them va-
cations from the crazy summer desert heat
here in Las Vegas.)

I will have some free time after a work-
ing trip to Michigan, where | am excited to
meet up with old friends from my youth —
“thunderstorms” and “humidity” — while
[ try to.get my fill of Buddy’s Pizza and
National Coney Island Hot Dogs If I'm

really lucky, someone
will have Leinenku-
gel’s BerryWeiss on
tap. Yum!

What books are
you planning on
reading at the beach
or on your half-fin-
ished deck? Outside?
During summer in
Las Vegas? You've Mark Anderson
got to be crazy! I did
start reading the new 2006 updated ver-
sion of The World Is Flat, by Thomas Fried-
man, as my poolside book back in May.
Problem is, I can’t stay poolside very long
in 110 degrees, so I’'m only up to page 71.
Plus, I smudged it with sunscreen-greasy
hands on Friday.

Does reading the pay tables on slot ma-
chines count as reading? If so, I'll contin-
ue to spend much time this summer, safe-
ly in air conditioning, reading “25 Cent
Video Blackjack,” by IGT Gaming, at the
new Red Rock Casino ddwn the street. It's
a nice stumble away, even on a 110-degree
day.

What movie are you most looking for-
ward to? My fiancée will be making me take
her to see Pirates of the Caribbean: Dead Man's
Chest for her birthday. 1 liked the ride, but
not the movie so much. But since the movie
theaters are inside casinos here in Las Ve-
gas, maybe I'll slip out and play more 25-
cent video blackjack.

www.americanradiohistorv.com

“PN continue to spend
much time this summer,
safely in air
conditioning, reading
‘25 Cent Video
Blackjack,’ by IGT
Gaming, at the new Red
Rock Casino down the
m ”

Mark Anderson

Are you going to see Snakes on a Plane
when it comes out? Loved ones’ birthdays
notwithstanding, | watch all of my movies
on Continental Airlines while on my way
to and from market visits. Idon’t think that
will be the “movie of the month” eastbound
or westbound anytime soon, so probably
not.

What's your favorite summer song of all
time? Easy. Predictable. “Summertime,” by
D) Jazzy )eff & The Fresh Prince.

Chio

Morning Guy, WRDW
(Wired 96.5)/Phitadelphia

Any vacation plans? [ am on vacation
this week, headed to
Ocean City, MD with
my wife and 5-year-
old son. | am going
there because T want
to getaway, relax and
not have to drive too
far.

What books are
you planning on
reading at the beach
or on your half-fin-
ished deck? My beach reads will be The Big
Moo, edited by Seth Godin, and The Likeabil-
ity Factor, by Tim Sanders.

What movie are you most looking for-
ward to? World Trade Center with Nicolas
Cage.

Are you going to see Snakes on a Plane
when it comes out? Yes.

What's your favorite summer song of all
time? D) Jazzy Jeff & The Fresh Prince’s
“Summertime.”
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. R CHR/POP TOP 50 .

July 21, 2006 ’ :
TR - B W e g MEDIABASE
1 €  NELLYFURTADO fTIMBALAND Promiscuous /Geffan/ 9590 +659 738430 12 1130
2 @ RHANNA Unisithiul Def Jam/IBJMG) 7878 +366 565154 13 1130 | MOST ADDED
6 € CASSIE Me & U (NextSakectionBad Boy/Atisntic) - 6728 +549 485148 13 NSO | oo ==
3 4 SHAKIRA fWYCLEF JEAN Hips Don't Lie (Epic/ 6608 12 458303 21 1191 | Fenc | ondon Bridge USMerscope B
7 © PANICIAT THE DISCO |... (Decaydance/Fueled By Ramen/Lave) 8456  +664 510428 11  117/0 | MICKELBACK Far Away (Rosdrwner/iL/MG) .
4 6  FORT MINOR... Where'd You Go /Machine Sha/Warner Bros.) 6109 860 395568 18 1200 m“"“m:‘;f:ﬂ:ﬁ Uﬂi‘;’*ww 3
8 @  FRAY Over My Head {Cable Car) (Ep/ - 8051  +315 412880 21 1112 mmt-“mmuu ; """’; ey o b
5 8  CHAMILLIGNAIRE tKRAYZIE BONE Ridin (Universal Motown) 6026 355 434347 16 10810 | coupmey fon Te it She et apted '
g €@ CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 5557  +293 398796 7 1200 | E40 HT-PANN & KANDI GIRL U And Dat RepriseBAE) |
12 ) GNARLS BARKLEY Crary Downtown/Lava/Atisntic) 5184  +728 350202 L P —"ra——
13 Q) PUSSYCAT DOLLS /BIG SNOOP DOGG Buttons (A&Anterscope) 4736 +358 323677 18 108/0 | adis por their compuny policy: Sengs that reach soves ploys par wask within
; ) me ivploy wosk An sirgley wak bs dafincd s Semcay tvegh Soturds;. A
10 12 WICK LACHEY What's Laft Of Me (/ive/Zombs Label Group) 4326 638 314750 18 1180 | e e
n 13 ALL-AMERICAN REJECTS Move Along (Doghouse/interscape) 4225 348 286233 19 1140
15 (@ BEYONCE flJAY.Z Deja Vu Music Workd/Sony Urben/Cokwmbia) 4131 +140 251722 5 119
14 15  NICKELBACK Savin'Me (Roadrumner/IDJMG) 3788 249 230023 23 1040
22 (O CHERISH Do ht To h (Sho'Muff/Capitol 3340  +743 204954 6 1048
16 17 FIELD MOB f/CIARA So What [D7P/Geffan) 3325 541 224198 14 1060 MOST ]
20 @ PARIS HILTON Stars Are Biind (Warner Bros./ 3307 +288 214575 ] 1133 INCREASED PLAYS
17 19 SEANPAUL Temperature /VP/Adisntic/ 3218 482 225128 25 1180
18 20  RIHANNA SOS Def.anVIDJMG/ 2967 401 213488 25 1190 57
4 9 ; 7 ARTIST TITLE LABEL(S) NCREASE
2 @  JESSICA SMPSON APwicAﬂu./Epn:/ ' 2881 4380 180151 3 NOI | e TWBERLAKE hiiiniite) <800
21 22 PAULA DEANDA f/BABY BASH Doing Too Much /Anista/ 2815 52 223408 10 850 | renehioiTon Ms 'W,'! m“'w 16
19 23  DANIEL POWTER Bad Day (Warner Bros.) 27170 -382 161570 20 11610 | GNARIS BARNLEY Crazy Downtowndava/Atisntic) +128
26 @ YUNG JOC Goin’ Down (Bad Boy/Atiantic) 2588  +327 158587 7  80/5 | FERGIE London Bridge (ASMMerscape) +699
33 @  JUSTI TIMBERLAKE SexyBack Lve/Zomba Label Group/ 2533 +1623 230847 2 104120 :ﬁ wmul-a ‘W"me ’z
. OMESCUOUS +
29 @ UL JONHELD & SEAN PAUL Snap Yo Fingers (TVT) 2238 +295 143230 8 B45 | ok Mo &U MenSobcriBad Boyh 540
23 27 CHRIS BROWN fiLIL' WAYNE Gimme That Live/Zomba Label Group) 222 298 151680 12 7610 | j6SSICA SIMPSON A Publc Atfa (Enic/ +380
25 28 ASHLEY PARKER ANGEL Let U Go /BlackGroundUniversal Motown) 2183 127 168347 19 810 | MHANNA Untaithl Def JomMOMG/ +38%
28 @ KTTUNSTALL Black Horse & The Cherry Tree (Ralentless/Virgin/ 2153 4177 109247 10 7877 | PUSSYCAT DOLLS... Buttons (A&Afaterscope/ +358
30 @  SEANPAUL... When You Gonna (Give It Up To Me) ¥P/Atisntic/ 1886 +78 212992 7 Nk
27 31 JEANNIE ORTEGA fPAPOOSE Crowded /Holywood) 1837 242 122384 12 860
33 @ REOHOT CHILI PEPPERS Dani California (Wamer Bros.) 1563  +173 57206 s 585
32 33 JANET JACKSON fNELLY Ca¥l On Me Vigiv 1520 $ 83784 4 68N
3 34 ANNA NALICK Breathe (2 AM) {Cokembia/ 1448 320 95592 20 190 M
35 € BLUEOCTOBER Hate Me Universal Motown/ 1810  +187 51530 A | GO0 DOLLS Sy With You Marew s/
38 @ KEUIS {/TO0 SHORT Bossy i/ve/Zombas Label Growp) 1318 +264 75362 ) 468 Total Plays: 441, Total Stations: 16, Adds: 0
3% €D SHINEDOWN | Dare You Ariswic/ 1270 +103 45188 9 521 | CARA ECHAMILLIDNAIRE Get Up [oFaceZombs Label Growp/
37 €D  MARIOVAZOUEZ Gallery Arista/RMG) 1222 +121 92427 9 833 | Tous Plays 389, Tetal Stacions: 17, Adds: 6
34 39 BUBBASPARXXX.. Ms. New Booty (Pupile RiddonVirgwn/ 1113 217 71451 20 1030 | WO MCEU Make Me Betier ACARMG) :
Total Plays: 382, Tetal Stations: 34, Adds: 7
4 @ FRAMGE J MANNIE FRESH & CHAMILLIONAIRE That Gil Cobmbia) 803  +158 68772 2 324 | Tets Pleys: 330, Total Statiens: 30, Adds: 6
422 € CHEYENNE KIMBALL Hanging On Eac/ 802 +110 25070 4 482 | JBJB Tes Littie Too Late Blsciiromdlinverssl Motown)
Total Pleys: 301, Total Stations: 23, Adés: 11
3 @  EY0 Sexy Love Def Jan10UMG) ™M 120 312 3 S| e
41 44  BON JOVI Who Says You Can’t Go Home Asiand /MG 714 48 35088 15 520 Total Plays: 215, Total Stations: 21, Adds: 7
s> (D  FERGIE London Bridge (ASAMerscaps) 701 +69 88748 1 83183 | mBER Lips Of An Angel Uinversel Aupubc/
46 @ SHOWPATROL Chesing Cars (ASAMarscope) 305 +18 21798 3 313 | T Peyx 208, Tota Statiens: 16, Adde: 7
B> @ AR Miss Murder (Tiny Eviltietarscope) 574 +202 18563 1 385 }:‘wm:'*ﬂ"‘:"
41 48 PWIK Who Knew (LaFace/Zombs Label Groep/ 562 W WIS AN | e uEnees m_s""'m‘ Fanid By Ramentawd
B> @  WMCKELBACK Far Away (Rosdrumen/DIMG) 510 +344 48751 1 5528 | Tetal Plays 168, Tetal Stations: 13, Adds: 7
40 50 NATASHABEDINGFIELD Single (Eoic/ mn 408 19277 11 6300 | RACONTEURS Stasdy, As She Gees /Thiv Man?2
: . : _ , Total Plays: 142, Total Stations: 14, Adds: 2
120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division ot Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/8-7/15. Bullets appear on songs gaining plays or remaining flat from previous week. it two songs are tied in total plays, the song with the targer increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 20. H after 20 weeks, the record is not in the Songs ranked by tetal plays
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Piays lists the songs with the greatest week- Station playlists for all R&R reporters are available
to-week increases in total plays. Tota) Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radioandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {(© 2006, Arbitron Inc.).© 2006 Radio & Records.

[] —_——
el E‘ e Pt s o - o e ety
I TR ; " Moose Lake Products Company. Inc
Py — = |

240msmuyzz 2006



www.americanradiohistory.com

b s Lol o b

*,ﬁh'ﬁy

h', ,

g
o

IMPACTS 7/25 -
TV / PRESS |
MTV “First Year” fall 2006 | ]

* AOL "New Artist feature” . .
Teen People “New Girls Who Rock feature” ThIS Crazy Llfe

Teen Vogue “New Artist feature” In stores 8/15
JANE “New Artist Round Up”

» Bloomingdales “Back to School campaign”
* National Mall / Camp Tour through 8/11 @

WWW. JOANNA-MUSIC.COM 2006 Geften Records  GEFFEN
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. R CHR/POP TOP 50 INDICATOR .

- - July 21, 2006 s . - &
WEEK WEEX  ANTIST TITLE LABEL(S) AYS nAYS m:u 'an ;_mm MOSTADDED |
1 @ WELLY FURTADO fTIMBALAND Promiscuous /Geffan/ 3978 +71 B2 11 80M
©  RINANNA Untaithiui Def JamDIMG) 3870 99 se837 13 e | i
4 + FERGIE Londen Bridge (ASMMwtarscope) P
6 0 CASSIE Me & U NextSelection/Bad Boy/Atisntic/ . 3302 +224 52037 12 5800 JUSTIN TIMBERLAXE SexyBack (eZamie Label Groep/ 19
5 €  FRAY Over My Head (Cable Car) Eoic/ 3300 +103 50763 19 581 mﬂﬂt F-tkmm 5 ':
gy A . J8JO Teo Littie Teo Late RiackGrosndlinversal Motown/
7 @ PAIOC!ATTIIEDISI:O,IWmoSm . ByRomenlave/ 3200 4205 AS225 A0 BAD | Lo e eaZami ke o 2
4 6  FORT MINOR... Where'd You Go /Machise Shar/Warner Bros.) 31 -188 471912 15§ S0 FRANIIE J__. Thet Girl (Calmbia/ 7
3 7 SHAKIRA SfWYCLEF JEAN Hips Don't Lis Epic/ 3028 285 48776 20 580 | CWERSH Dot Toh SheMriCaptol ‘
= JSANET JACKSON (MELLY Call On Me Vigiv s
10 @ CHRISTIA AGUIERA AnlNoOﬂ\ul.lmlﬂl.‘.A/M/ WA 428 AT T B0 | e e ey Moy 3
8 9 CHAMILLIONAIRE f/KRAYZ)E BONE Ridin (Universal Motown/ 2605 AT9 M3 18 S | ey Sery Lo m" : ,' . &
13 (@ GNARLS BARKLEY Crazy DowntownLava/Atiantic) 2364 4337 36247 8 570 | E40T-PAM & KANDIGIRL U And Dat RepriseBME/ ]
9 11 NICK LACHEY What's Left Of Me Wive/Zomba Label Group) 2348 333 36770 19 520 | ASWLEE SIMPSON invisiie (Geffew/ ‘ |
2 ) PUSSYCAT DOLLS #/BIG SNOOP DOGG Buttons (A& ) 2308 13 38880 10 syp | LIOWELMCHEICalit Low dsimdnlM) h
! ons (A&Miinterscope + BEYONCE' HJAY.2 Ouja Vs /Mhsic Workd'Sony UrbanCokmbia) 3 {
11 13 ALL-AMERICAN REJECTS Move Along Daghouse//nterscope) 2083 168 31280 20  45M | AR Miss Murder (Tiy Eviinterscope) 3 [
15 @ BEYONCE' t1JAY-Z Deja Vu Music Worki/Spny Urban/Cokmbis) 1947  +113 30650 § 57/3 | TEDOYGEIGER These Wals (Cohmbus/Sony BMG/ 3
14 15 FIELD MOBfICIARA So What [07P/Geffer/ 1636 267 24754 13 4z | PACONVEURS Steady, As She Goss Thed Mo/ :
21 D  PARIS HILTON Stars Are Bind (Warner Bros.) 1616 +232 25385 5 5112 .
16 17 NICKELBACK Savin’ Me (Roadrumen10/MG) 1813 123 24047 23 30
18 @ PAULA DEANDA {/BABY BASH Doing Too Much /Arista/ 1518 +8 23330 8 S0
17 19 SEANPAUL Temperature (VP/Atiantic/ 1418 459 21758 23 40m
25 @ JESSICA SIMPSON A Public Affair [Epic/ 1337 +321 18297 3 am
28 @  CHERISH Dot ot /Sho Neff/Capitol 1133 +273 18508 5 438
24 €D XTTUNSTALL Biack Horse & The Cherry Tres Relentiess/Vigi 1138 +69 18802 15 3IM
19 23 DAMIEL POWTER Bad Day /Wanser Bros) - 12 35 18768 N 3N
2 24 CHAS BROWN fLIL° WAYRE Gimme That (iveZombs Labe/ Graep/ 1085 21 18 16 AN
26 @ REDHOT CIILI PEPPERS Dami Califormia Warner Bros.) 1935 +128 10887 8
31 @ YUNGJOC Goin' Down Bad BoyrAtientic/ % 44 1584 & an MOST |
46 @ JUSTINITIMBERLAKE SexyBack (vwZombs Label Groep) e 093 1224 2 ame INCREASED PLAYS
0 @ JANET JACKSON (MELLY Call On Me Vipi/ s +7 1453 4 MM Tow
22 @ UL JONHEAS A SEAN PAUL Snep Yo Fingers 7V7) o3 +81 12857 7 3 | wemerme e i ]
2 30 JEANNNEORTEGA PAPOOSE Crewded fHolywood/ ™ % 1% 1 28 m"'"mmm""‘““‘““'“"“‘"' ::
Dovntonnd sva/Atiantic/
u @ SEAN PAUL SEYSNIA COLE When You Genna Give k Up To Mal VPAtiee/ 714 +117 12050 ¢ 2 JESSICA SIMPION A Mbilc Affair fpic/ +3
27 32 ASNANALICK Bresthe (2 AM) (Cabmbi/ (1] 218 08 17 230 | CHENSN Dok Vo k SheMACanted +m
% @ SHINEDOWN | Dare You (tkatic/ $43  +126 10083 7 20/t | PANCIATTHEBSCH L Ducopshaacofunbd By Asmantove/ + 206
@  BLUEOCTOBER How Me Uisiorse/ Motoww 000 <107 o35 8 e | CUNSTIAMGELERA Awt Mo Other Men ACUME I8
» i % PARS ILTON Stars Ars Bind Wrmar B o
33 35 NATASHABEDMGFIELD Single £ac/ 50 218 $321 12 178 | CASSIE Me & U MexrSabctionBad SoyAthesc/ +I4
61 @ KEUSTOO SHORT Bossy LiveZombs Label Greusl “w  n nw & mzw Bey/Addastic] *:::
~ +
37 37 BUBBA SPARXXX f{YINIG YANG TWIRS Ms. New Booty Pawple AibdonVigin/ 439 3 T3 19 28 | poccyear pouts. buttems AsMinisoopel ‘©aG
0 €@ MANMOVAZOUEZ Gallery AristaRMG) ] +50 6001 6 160 | (ELIS ATO0 SHORT Bessy LiveCemie Labe Groug/ 13
. = . s = e &= mw&;m Do Cabforin (Warser Gres o
. = ] i +
30 40 SAVING JANE Hppy MUiwversal Rasebic/ 2 ™ BT 9 W | W | Do You o s
43 @  FRANGE J. TMANNNE FRESH & CHAMILLIONAIRE That Grl Cokwbia/ 20 +78 5012 2 177 | SEANPANL When YouGonns Give i Up To Mal APty +117
41 B AR MissMurder (Tiny Evidloterscope) m +78 2 173 | DEYONCE SAYZ Dujn W Mlemi WaddSaey UitnCabemial  +113
' . ALY & AL Chomicais React Salywand +108
8 @ NEY0Suylow wm@w . m +78 576 & 144 BABCINSS e =
“ @D CHEYENNE KIMBALL Hanging On Eaic/ W 45 A8 3 W |y O wuw"‘c,,""w"""""' Jeres
2 @ CMNGE OnAndOn Zistay 204 +7 T BT T AMANNA Unfaithid D JaniNG) +8
B> @  EA0HT-PAN & KARDI GIRL U And Dat (Beprise/BME) m +10 3393 1 134 m'me_ r:;:m ahemiia/Sony BME/ *: “
+
50 @ P Who Knew (LoFace/Zombs Label Growl 112 +15 3308 & 120 | o g (TRMBALAND Promscuos efien <77 1
@  WICKELBACK Far Away (Rosdrumen1D/MG) 182 +158 2108 1 2019 | AR s Marder (Tioy Eoiloterscapel +n
45 49 BONJOVI Who Says You Can't Go Home /isiandi0/MG) 1 40 299 17 100 :nmms;'nl?&maummw; *:
- +
B> ) ASHLEE SIMPSON invisible Geffen/ ) 181 +&7 278 1 VA | rrsTALL Back Here & T Chary Troe Acoessigin o8
: J8J0 Too Little Too Late Blsc/GrommdUniversal Motown) +57
61CHWrmnm.wmgl%mozmmdSumm Saturday 7/15. mmmmmnhm o83
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. RR CHR/POP ¢
July 21, 2006

4 N\ 7 ™\
(mm America’s Best Testing CHR/Pop Songs 12+ R.R* CHR/POP TOP 40 powerep[T]
For The Week Ending 7/14/06 g o
R CANADA ME'IA'ASE
™ w w w LAST ™S TOTAL o/ WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 | | WEEK  WEEK  ARTIST TITLE LABEL(S) PATE  PLAYS  CHART  STATIONS
1 MELLY FURTADO {/TIMBALAND Promiscuss Geffad/S578  +18 18 8B
ALLAMERICAN REJECTS Move Abng Doghasaiiascpe/ 394 400 86% 32% 412 187 3M 3 MHANBA Unfaithtul Def JasyID MG/ 497 23 9 100
mvm-mwtcucmz 198 1 ©% % 4 313 3N 4 GNARLS BARKLEY Crazy (Downvownlavaidtiastic) 432 +19 16 100
, 2 5 C. AGUILERA Ain't No Other Man Sasy SMG) @ s 1n
NELLY FURTADO fTIMBALAND Promiscuous (Geffew/ 387 389 98% 20% 388 488 378 2 SHAKIRA fWYCLEF JEAN Hips Den'tLis Somy M6/ 425 43 18 118
PAMIC!... ) Write Sins.. Decaydance/fueied By Ramenflavai386 3198 $8% 27% 433 3198 388 6 CHAMILLIONAIRE... Ridin Uwiersal Motoww M .2 9 80 |
CHRISTINA AGUILERA Ain't No Other Man RCARMG) 379 3184 95% 1% 34 382 38 7 PUSSYCATDOLLS.. Buttens USMéAntarscope) 381 +0 7
MICK LACHEY What's Left Of Me UwZomds Labe Grow/374 378 98% 37% 378 183 4m ‘ao mmﬁ:‘;ﬁ“ﬂ”"m’ 345 :: :: ';: '
i MICKELBACK Savin' Me (Roadrumner/0MG) 370 37 %% 3% 388 354 3Im " PANIC!... | Write Sins... Decopdancalusied By Ramenlova/283  +15 s 1
SHAKIRA fWYCLEF JEAN Hips Don't Lie Enic/ 389 375 9% S51% 3 3ss 3 12 BEYONCE' 1/JAY-2 Deja Vu (Sany MG/ 215+ 5 m |
NATASHA BEDINGFIELD Uowritien Eai/ 89 17 W% S8% 37T 341 385 14 PARES RLTON Stars Are Blind (Warmer Bros) 5 4 5 W
| 36 JUSTIN TIMBERLAKE SexyBack (Sosy BMG/ 233 +125 2 n
IHARRA SOS De Jam0/MG/ 15 17 1 S 358 356 377 13 15  NEDNOTCMMUPEPPERS DanCobfomia MomnwrBrus) 228 22 12 990
DANMEL POWTER Bad Day (Warner Sros.) 353 380 108% 5% 3 11 I 18 @  B.LEE Catch My_ Mew Wosttmversal Masic Canacs) 208 ] 1 90
MHANNA Unfaithiul Def JamDIMG) 383 IM % I 1M 3 30 17 174y SYRA/WROSETTE ABBy Mysell foctSTARNevacaRoch 207 2 s m
ANBA NALICK Brasthe (2 AM) /Cohmbia/ 382 373 §2% W% 3Iss 1M 312 16 18 ALL-AMERICAN._.. Meve Along [Doghouselaterscape) 199 17 ] ] 8
- " M AW W% N3N IR 3% 22 @ FELOMOBHCIARA Se What D7P5effew m . 1 m
FONT MDA Whored You G i Sy Weraw thee/ 19 20 MCKLACHEY What's Lot Of Me (Sowy BMG/ w A w W
KT TUNSTALL Black Horse... (Relentiess/Virgm/ 357 - % M% 3N 358 i1 7 21 FRAY Over My Hoad (Cable Car} aic/ 185 12 1 8 |
PUSSYCAT DOLLS... Buttons (A&Mnterscope) 350 383 8% 3% 351 351 388 20 224y MOBILE Out Of My Hoad Unversa/ Music Cansds/ 183 23 16 100
ASSIE Me & ionBad Boy/Atiantic 345 - 357 8% 30% 387 357 I 2 &WMMVMTNFHWMW/ 2 o+ 13 6
Lokl Ll 39 CHERISH Do ht To It /Sho Nuff/Capital/ 181 +87 2w
JEANNE ORTEGA fIPAPOOSE Crowded Halywoodd 337 381 7% 22% 356 352 N 23 25 JANET JACKSON MELLY Cad On Me /Vioi b e -
CHERISH Do It To h /Sho Nuft/Caprtol) 333 - % 2 11 34 e 25 26. HEDLEY 321 Universal Music Canada) 148 2 3 8i0
FIELD MOB fICIARA So What (DTP/Geffen) 33 3% % N% M 3122 3Im 30 SEAN PAUL K. COLE When You Gonna... WP/Ariantic/ 141 +23 6 4o
SEAN PAUL Temperaturs (VP/Atiantic) I I %% S8% 1M 315 1M 2 JESSICA SIMPSON A Publc Affair (Sony BMG) 140 +21 2 50
CHAMMLLIONARE SKRAYZE DOME fide Gisberss/Morony 325 350 08% &7% 357 1M 12 g; ﬁ&:mwﬂmm - - g
GNARLS BARKLEY Cmy (Downtown/Lava/Atisntic/ 328 343 % 12% W I 31 32 3 ’ C. KREVIAZUK Alli Can Do MM“ Consda) 118 2 4 ow
PAULA DEANDA flBABY BASH Doing Too Much /drista) 321 331 79% 20% 177 3% 348 k7] 324y JACHSOUL oneSong (Sosy BMG Music Canada) 18 5 730
C. BROWN S’ WAYNE Gimme Thet (heZombe alw/Grog 320 300 O4% 35% 348 315 38 Bebet> CNEYENRE KIMBALL Hanging On (Eaic/ 10+ 1)
BEVONCE (IAY2 Dop W Mnz ModkiSany (HanCebubiy 106 177 70% 20% 216 278 288 n‘% 4 mmwﬁ :: ": 2: :""
JESHEA SRMPSON A ke Sifuk i U 38 SWOLLEN MEMBERS Teo Hot Usiersa/hs Cosde! 100 45 2 3@
PARES MILTON Stars Are Blind Warner Brez) M 18N O™ e 2 0 40 SIMPLE PLAN Purfect Werld £ove/ ” +4 12 (1)
26 384y DRANDON_ Rowind&StartAgein MvedeRochk 97 43 11 58
Total sampie size is 356 respondants. Tetal serage fovassbilly essmates ary besed on 3 scale of 15, (Tadlisties very much, 5 = ke very 37 GRECORY CHARLES | Think 0f You Dispuus ABW 98 7 7 "
much). Tetsl lemillerlly represents the of respondents who recognized the song. Tetal bum rapresents the number of - BLUE OCTOBER Hate Ms Uinvarss/ Motoww/ [¢] +3 3 n
ESpONGents who said they are Sred of hearing the song. Songs must have 40'% famillerily 10 appeer on SUrvey. Sample composition is based - - - — ; :
on persons 12+. Parsons are screened via the internet. Once passed, Shey can tai the music iest based on the format/music preference. NCIWCHRW.WMWSWWWMJMMWeRmmm.
RateTheMusic.com results ane not meant 10 replace calout research. The results are intended 10 show apinions of participants on the the WWWWMMNMMM7&7HS._MWMWMWMvmmmﬂatfrom
Internet only. RateThehusic is 2 registered rademark of Rate Thelusic.com. The AT system, is svaliable for locel sadiy siatiens by Drovious week. Hf two songs are tied in total plays. the song with the Larger increase in plays is placed first. Songs below No.
| \*ﬂ“ﬂ“hw-ﬂEMh“MQ.a.ﬁdMu“ J CSmnwlorocmmzommmMOmm&m..InoncatesCa\con. )

his signature backup vocals and heavy
synths to the cut while Timberlake's voice,
which is known for its tenor quality, is run
through filters to give the track a unique

LOOK, MA, NO STIFFS! vniversal Republic’s Dave Reynolds was at a fiend's house for a
barbeque recently, and since his frisnd owns six funeral homes, Reynolds went looking for some stiffs
among the coffins. Thankiully, there weren't any.

ARTIST: jusu'n “mm edge that stands out on the radio. In fact,
you'd probably never guess it was him
LABEL- jMomha w Gmp singing if you heard it out of the blue.
While the sound of “SexyBack™ is risky,
oy MIKE TRIAS/ASSOCIATE EDITOR

ustin Timberlake is a tough act to

follow, even for Timberlake himself.
After his stint as the standout member of
‘N Sync, the pop idol overcame any
negative connotations of being in a boy
band when he sold
millions of copies of

omore set, FutureSex/
LoveSounds, slated to
drop in stores Sept. 12. Timbaland, JAW-
Breakers and Rick Rubin stepped behind
the boards for the project, as did Tim-
berlake himself.

Timbaland, Timberlake and Nate Hill
produced the album’s lead single, which
plays like a mix of dance, pop and elec-
tronica-infused funk. Timbaland delivers

www.americanradiohistorv.com

it’s certainly paying off on the charts: The
song jumpse from No. 39-25* in only its
second week on the Pop chart and debuts
at No. 41* at Rhythmic.

In other Timbalake news, his acting
career has hit a bit of a speed bump as
Edison Force, originally intended to be
his big-screen debut,
was released on video

. | his solo debut album, this week. While the
Justified, while slowly film also stars A-list
gaining acceptance as actors Morgan Free-
an artist in his own man and Kevin Spacey,
right. Now Timberlake delays in the release
returns to the scene with schedule and lukewarm
“SexyBack.” reviews sent it straight to

“SexyBack” is our first DVD. Timbalake’s oth-
| Inok at Timberiake's soph- er upcoming film, Alpha

Dog, is getting favor-
able reviews, however,
and should be released in theaters nation.

wide soon. :
Also on the horizon for Timberlake are
the films Black Snake Moan, starring
Christina Ricci and Samuel L. Jackson;
Southland Tales; and Shrek 3, in which
he will voice a character alongside his
July 21, 2006 Radie & Recorts © 27
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Mix Masters

Three mixers who have moved on up

t's not unusual to see DJs move into the programming depart-

ment, and becoming a mix-show coordinator is a great way

to bridge the gap between being a mixer and a programmer. In

addition to bringing upcoming music to the station, having

someone coordinate your mix show allows them to develop their
management skills by overseeing a team of mixers.

This week | speak with WQHT (Hot
97)/New York Mix Show Coordinator D}
Mister Cee, KUBE/Seattle Mix Show Co-
ordinator D} SupaSam and KTTB (B96)/
Minneapolis Mix Show Director D]
Brother Jules, three respected mixers
who have taken the first steps toward
careers in programming,.

What They Do -

A mix-show coordinator doesn’t have
set office hours, but there are universal
responsibilities for the position and a de-
fined role at the station. “I’m the main li-
aison from the streets to the station,” says
SupaSam. “The front line is the mixers,
and 1'm the voice for the mixers. | go to
meetings with the PD and the MD and
talk about the things on the front line that
need to be added to regular rotation.”

Brother Jules was officially named Mix
Show Director at KTTB this year, but his

responsibilities are
comparable to those
of amix show coordi-
nator. “My duties are
to take care of the
mixers at the station.
That means schedul-
ing when they are
going to be on the air
and making sure that

!

they get the new mu-
sic first from the var-
ious record labels.

“I make sure that the mixers have web
access so they can receive MP3s, and then
they each have a bin at my desk where
they can pick up music that they either
didn’t receive in the mail or haven’t re-
ceived on the Internet. They can pick it
up directly from me.”

Hot 97 is one of the most mix-intensive
stations in the world, but Mister Cee be-
came its very first Mix Show Coordina-
tor last month. He attributes the delay in
filling the position to a few different fac-
tors.

“There are so many different DJs on
Hot 97, and everybody has his or her own
personality and thought process, and
there were so many different people to go
through wheh you had an idea,” he says.

“The way things are now, though, you
have to move at a faster pace, and it’s
more appropriate to have one point per-
son who can relay everybody’s messag-
es to upper management.

“My primary duties are to help my PD

D] Brother Jules

“My primary duties are to
help my PD and Asst. PD
with new music. | let them
know what’s really, really
hot out there.”

DI Mister Cee

and Asst. PD with new music. | let them
know what's really, really hot out there.
It’s my duty to talk to all the mixers and
do mixer-only meetings to find out the
next hot thing in the street.

“We do a lot of specialty mix-show
weekends on holidays, and | have to put
together a schedule that puts the right DJs
in the right times. | also help come up
with ideas for the station for how we can
have the best look out in the street.

“Those are the primary things that 'm
doing right now, with other things being
added each day.”

The Setup

The opportunity to do more than mix
arose not just because these individuals
expressed interest verbally, but also be-
cause of their performances on the air.

“l was a mixer, and | was a very good
mixer,” says Brother Jules. “I showed my
loyalty to the station because when [ first
started as a mixer
here, I wasn’t getting
paid. You have to go
through a probation-
ary period and fill
out the necessary pa-
perwork to start get-
ting paid for your
mixes.

1 showed my PD
that I was in tune
with the music, that
1 was cool with and familiar with the
major record reps who would visit the
station, and that | was a people person.
You’ve gotta be a people person to be a
mix show director because you’re deal-
ing with people constantly — whether it
be record companies,your mixers or peo-
ple out in the public.”

Mister Cee had a seamless transition
from mixer to Mix Show Coordinator. “1

DJ SupaSam

RN CHR/RHYTHMIC

DARNELLA DUNHAM
ddunhameradioandrecords.com

"~ Convention Update

At the upcoming R&R Convention at the Hilton Anatole in Dallas, the
CHR/Rhythmic and Latin Urban communities will join together with
Radio Syndicate for a major celebration. The “Pocos Pero Locos/
Subeio Jump Off” will be held Friday, Sept. 22, and details of the lineup
will be coming soon.

if you haven't registered yet for the R&R Convention, which will be co-located
with the NAB Radio Show on Sept. 20-22, visit www.radioandrecords.com.

kind of already had that role here for
many years, even with the different man-
agement,” he says. “Everybody always
looked to me for guidance as far as what
the mixers thought.
The title just makes it
official.

“When the an-
nouncement was
made everybody
was happy, but no-
body was surprised
because it was al-
ready like that any-
way. It’s just a title
and more money.”

SupaSam let his
words speak as loud as his actions. “I kept
asking and asking,” he says. “For me, it's
not even about a paid position, it's just
stuff that | want to do. Either you're in
the game to win and learn and soak up
everything you can about programming,
or you're not in it at all. ’

I came on as an air talent. | was able
to mix, but I wasn‘t mixing. I slowly start-
ed mixing, and from there | kept bugging
the PD, and after a while it made sense.
They knew | understood music, they
knew | understood rotations, and it
seemed like a perfect fit.”

Getting Coordinated

Assembling all of the station’s mixers
and getting their opinions on music is a
vital responsibility of a mix show coor-
dinator. “We’re going to have our first
mixer-only meeting in August,” Mister
Cee says. “We tried to have them before,
but it was never a constant thing where
we got everybody in one room at the
same time.

“At the same time I'm talking to every-
body one on one and seeing what they're
happy with, what they’re not happy
with, how can we make their situations
better and how can we make their mix
shows better. That communication didn’t
reaily exist before.

”So many DJs at the station have their
own hustles going on. They have artists,
they have labels, and they’ve got situa-
tions on the side, so it’s hard to get with
everybody. The relationship I've devel-
oped over the years with all the mixers
helps me to get to them quicker.

“Everybody’s really gung-ho about
this new situation because tﬁey look at it
as one of their own in management.
They’re making every effort possible to
try to make it work.”

“I’'m at the office all day on Thursday,
and that’s when we have our music meet-
ings, but I talk all the time with our mix-
ers,” says SupaSam. “You get them on the
phone and talk music with them, and you

D} Mister Cee

www.americanradiohistorv.com

“I’'m very passionate about
music and what | do. My
PD recognized that, and |
have progressed and
shown him that I’'m able to
hold it down. Now it’s time
to move forward and lock
down the MD position.”

DI Brother Jules

see them around all the time and get a feel
for what they believe in

“Then you put your list together and
go into the music meeting and say, ‘Hey,
this is what my mixers are feeling’ even
if it’s not a record that you're feeling.”

A Foot In The Door

All three DJs are hoping to parlay the
experience they’re gaining now into high-
er programming positions. “I definitely
think that’s my calling,” says Mister Cee.
“I've done everything else. | was an art-
ist, | worked for a record company doing
A&R work, and this is the next thing for
me.

“1still love music as much as | did when
I first started DJing at 12 years old. For me
now, it's about learning the science of ev-
erything. Why is this record testing so
high? Why is this record testing so low? |
need to find out the intricate things pro-
grammers do in order to put the right
music in. That’s what I'm leaming now,
and | definitely see it as something | want
to do in the future.”

“I’'m very passionate about music and
what | do,” says Brother Jules. “My PD
recognized that, and | have progressed
and shown him that I'm able to hold it
down. Now it’s time to move forward and
lock down the MD position.

“That's what I'm doing right now: I'm
convincing my PD that I’'m still passion-
ate about the music and that I want the
MD job. I'm learning Selector as we speak,
then I'm going to fight for the MD posi-
tion.”

SupaSam is also focused on bigger and
better things. “I always tell my boss that|
want his job and that he should want his
boss’ job,” he says. “Either you’re work-
ing to get better, or you’re allowing your-
self to get worse; there’s no such thing as
staying the same.”

July 21, 2006 Radio & Records ® 29
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— K CHR/RHYTHMIC TOP 50

| LAST ™S Wy 24 B0 TOTAL 1 TOTAL WEEKSON  TOTAL STARONS mom
WEEK  wEEx  ARTIST TITLE LABEL(S) PLATS TS woext owrt 008 MEI"ABASE
p 1 1 YUNG JOC Goin’ Down (Bad Boy/Atisntic/ 6482 84 721687 17 820
2 @  CASSIE Me & U (NextSelection/Bad Boy/Atisntic/ 6280 +68 615782 18 790 ___
4 @ NELLY FURTADO HTIMBALAND Promiscuous (Geffen/ 5607  +230 496383 10 7210 MOST ADDED
3 4 LI’ JON HE-40 & SEAN PAUL Snap Yo Fingers TV 5340 240 576699 22 gip | M e LS o
5 @ CHERISH Dolt Tolt (ShoMuffCapitol | 4992 463 a06229 13 sap | PR Lok ;‘;&‘mm A—— e
6 @ E406T-PAINS KANDI GIRL U And Dat (RegrisaBME) 4309 4126 385450 16 7012 JUSTIN TIMBERLARE SexyBack UvaZombs Labi o)~ 14
8 @ KELSTOD SHORT Bossy LiverZomba Label Group) 4188  +210 358808 14  8I) LIONEL MCHIE | Cal It Love /islanch MG/ "
9 € RIHANNA Unfsithtul Def JamiIMG) 3348 4324 319020 11 732 | PACKVem uumwng:uww :
7 8 FIELDMOB HCIARA So What (DTP/Geffen) 3871 284 350828 20 80 m@;uﬁ:‘“ﬂ Y-
10 @ BEYONCE HJAY-Z Deia Vu Music Worki/Sony Urban/Cokumbia) 3539 4279 361268 5 42 YOUNG DO HT.L. Shoulder Lean (Grand Hustla/Atiantic/ 7
12 11 1.1 Why You Wanna (Grand Hustie/Atisatic) 289 9 312500 14 720 CIARA FICHAMBLLIONAIRE Get Up (LafaceZomba Label Grol  §
n 12 CHRIS BROWN f/LIL" WAYNE Gimme That (ive/Zomba Label Groug) 284 261 240757 15 800 OUTKAST Morris Brown (LafacalZombs Label Grosp) ]
17 '®  NE-YD Sexy Love Def JamADIMG/ 2710 +458 384270 6 1413 _
14 @ LETOYA Tom (Capitol 2608  +222 250084 10 742 mwnﬁm :th-mu:-m-l-:
15 (D SEANPAULINEYSHIA COLE When Yoo Gonna (Give 1 Up ToMel (VP/rantic/ 2576 +202 338118 8 BII1 | moamsses sser vk ety ke ot 1 Somte oot
13 _16  CHAMILLIONAIRE {/KRAYZIE BONE Ridin (Unwersal Motown/ 2488 315 220843 27 810 Suturday. Adds from ol other progrummers are stll acceptod at sey pley level
22 @ YDUNG DRO 7.1. Shoukder Lean (Grand Hustle/Atiantic) 2341 +439 223178 8 847 MOST
23 (@ CHINGY HTYRESE Puling Me Back [Capitol) 2293 +392 182305 Tong3 INCREASED PLAYS
19 @ PAULADEANDA fiIBABY BASH Doing Too Much /Arista/ 2100 +4 198583 20 650 =
20 20  GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 2078 10 148681 6 6612 \EST Tl LBAE) mc’:::sz
24 @  JANET JACKSON f/NELLY Call On Me (Virgin/ 1865  +229 181097 & 6918 | MEYD Sexy Love Def JomIBIMG) +456
18 22 SHAKIRA {/WYCLEF JEAN Hips Don't Lie (Epvc/ 1797 323 128135 18 530 | YOUNG DRO /1.1, Shouider Lean (Grand Hustle/Atiantic)  +439
21 23 BUSTARHYMES.. |LoveMyB**** (Fipmodedftarmathinterscope) 1661 310 143369 11 600 mmm“”mff L e
27 @  CIARAHCHAMILLIONAIRE Get Up LaFace/Zombe Label Group) 1243 +256 104351 & 608 | paANNA Unfathiul Def JamAR/ME) +324
2% €  PACK Vans (Up Al NiallivelZomba Label Group) 1212 +184 98421 7 408 | YUNG JOC | Know You See it Bad Boy/Ariantic/ +3
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25 27 SHAWNNA Gettin' Some (D TP/Def Jan/IOIMG) 1037 262 94584 16 620 |0 ww‘: Gat o muu LabelGroug)+ 58
36 @  OMARION Entowage (Sany Urbsa/Epic/ 848 +153 112182 4 a3 WELLY FURTADG fITWBALAND Promiscuous /Geffaw +230
28 29 - MARY J. BUGE Enough Cryin' /Geffan/ 843 97 108448 16 430
31 30  CHAMILLIONAIRE Grown And Sexy (Uiniversal Motown) 823 4 a2 4 53
33 €@ PITBULL Bojangles (7VT) 197 +48 57568 14 39¢ _m
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40 @ CHRISTINA AGUILERA Ain't No Gther Man (RCA/RMG) 656 +11 50858 4  26m | TotalPlays: 343 Total Stations: 11, Adds: 5
30 35 BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgun) 654 174 44967 12 410 m ;“:‘:";‘zﬁstsofd"sfm ‘_";;fﬂ":"’
32 36 RICKROSS fiJAY-Z & YOUNG JEEZY Husthn' (Skp-N-Skde/Def Jom/IDJMG) 641 17 133501 18 420 S RPN TS T R
49 €D SHAREEFA {/LUDACRIS Need A Boss (DTP/Def Jom/IDJMG) 623  +220 45208 2 5055 Total Plays: 306, Total Stations: 20, Adds: 5
K" 38  NATALIE {/BUN B What You Gonna Do /L atawmyUniversal Repubiic) 623 -99 34935 9 3an PIMP C fMIKE JONES & BUN B Pourin’ Up (Rap-A-Lot/Asylum/
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@®  JUSTIN TIMBERLAKE SexyBack wive/Zomba Label Group/ 568  +408 69645 1 2614 :;:;"l':‘zz&::' ;';:’,’,: ‘ d;’" !
33 42 JAMIEFOXX fITWISTA DJ Play A Love Song L/AMG) 566 83 82980 14 340 Total Plays: 197, Tota s‘.m;?ffm 27
36 43 NE-YO When You're Mad (Def JamIOJMG) 560 137 89816 20 450 JAGGED EDGE Good Luck Cherm /Sany Urban/Cokmba/
44 @ REMY MA IINE-YD Foels So Good (SAC/Universal Motown) 557 +30 116794 8 3N Total Plays: 169, Total Stations: 15, Adds: 0
46 (D CAOILLACDON & S MONEY Peanut Butter And Jelly (Southem Boy/Asplum) 511 +70 44038 2 182 }'::fms' ?:f.i's‘&" &ﬁ?ﬂ“‘zﬁ/‘ y
41 46 TOO SHORY Blow The Whistie (ive/Zomba Labe! Group) 491 427 80395 19 26/ SO o S hadiy sl P
37 47 FORT MINOR /HOLLY BROOK... Where'd You Go (Maciine Shag/Warmer Bras.) 412 212 45288 10 10 Total Plays: 96, Total Stations; 12, Adds: 4
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e gt i it g e i s e il e =g g et Ll b e Sengs rasked by total piays
is placed first. Songs beiow No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
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~ w ;
/mm America’s Best Testing CHR/Rhythmic Songs 12 +
{ For The Week Ending 7/14/06
" I
- Persons Persons Persons
Artist Title (Label) ™ LW Familiarity Burn . 12-17 18-24 25-34
NELLY FURTADO f/TIMBALAND Promiscuous (Geffen/ 42¢ 418 7% 2% A0 435 4400
CASSIE Me & U (NextSelection/Bad Boy/Atiantic/ 422 408 95% 21% 428 4.40 39
CHAMILLIONAIRE fAXRAYZIE BONE Ridin /Unversa/ Motown/ 418 412 99% % 428 408 422
CHRIS BROWN HLIL' WAYNE Gimme That Live/Zomba Label Grosp) 411 an 7% 2% 420 4.19 3987
FIELD MOB /CIARA So What (D7P/Geffen) 409 398 3% 23% AN 414 402
YUNG JOC Goin' Down (Bad Boy/Atisntic) 3% 388 95% 28% 4.04 4.08 in
SEAN PAUL fXEYSHIA COLE When You Gonna (Give it Up To Me) (VP/Arlentic/) 398 391 8% 15% 397 415 s
RIHANNA Unfaithful (Def Jom/IDJMG) 395 395 8% ™% AN 388 7
T.L What You Know /Grand Hustie/Atisntic) 3IM 383 2% %% 197 408 k1)
LIl JON #/£-40 & SEAN PAUL Snap Yo Fingers (7V7) 392 N7 97% 2% A5 395 363
CHINGY f/TYRESE Pulling Me Back /Caprtol 390 383 63% 10% 402 3.90 KN/}
NE-YO Sexy Love (Def Jam/IOIMG) 388 385 8% 15% 391 383 39 I KNOW YOU SEE US Bad Boy/Atantic recording artist
PAULA DEANDA {/BABY BASH Doing Too Much (Arista/ 385 383 89% 2% 3% 395 3N VA1 Sl Moo Bt WHLET (MB/ISEL1 2y
£40 {/T-PAIN & KANDI GIRL U And Dat (Repvise/BME) 385 396 B4% 18% 378 393 39 lslf):n ";Z’;'ﬁ" g;"ﬂl’:';’lf‘,’)"a’,’:g ;"g{”:}’r",’"m; e
T.4. Why You Wanna (Grand Hustle/Atlantic) s 3in7 9% 20% 379 398 3.72 ality Taylor Scott, Yung Joc and WHZT PO Fisher
LETOYA Torn (Capitol) 375 389 80% 18% 385 379 3.52
DEM FRANCINZE BOYZ Lean Wit it, Rock Wit It (So So Def/Virgin/ 374 368 99% 1% 398 372 348
RAY J What | Need /Anockout/Sanctusry) ; 3N 364 82% 20% 379 374 345
MARY J. BLIGE Enough Cryin’ (Geffen/ e 3an7 81% 2% 356 372 83
BUSTA RHYMES... | Love My B° °° ° (Flipmode/Aftermath/interscope/ 370 384 78% 18% 356 3.96 373
YOUNG DRO fT.L. Shoulder Lean (Grand Hustle/Atisntic) 365 364 76% 20% 388 3.78 348
FORT MINOR {/HOLLY BROOK... Where'd You Go (Machime Shop/Warner Bros.)  3.84 - 93% 36% 386 3.69 365
SHAKIRA {/WYCLEF JEAN Hips Don’t Lie Epic/ ° 383 389 99% 4% 372 349 361
JANET JACKSON {/NELLY Call On Me (Virgi/ 363 365 n% 15% 351 n 3.57
BUBBA SPARXXX Heat It Up /Pwple Ribbon/Virgin/ g1 358 4% 1% 348 s 364
BEYONCE' t1JAY-Z Deja Vu (Music Worid/Sony Urban/Cokumbxs) 358 356 89% 2% 381 n 3.28 I gl
SHAWNNA Gettin' Some (0TP/Def JamyiBIMG) M I 2% 31% 350 340 3.85 .
KELIS fT00 SHORT Bossy A/ive/Zombs Label Group) 342 332 85% 29% 331 362 356 NeB‘ nw&ﬁ:f&ﬁzf,ﬂf,ﬁﬁff sty A ";’,zz:id”’;;
Total sample size is 352 resp Total averag ity are based on a scale of 1-5. (1=dliskke very much, 5 = like very much). Total familiarity WOTT (1955 e DamyFi. Mywns. Seca hére (ir) afe Dt Deyry
represents the percentage of respondents who recognized the song. Tolal burm represents the number of respondents who said they are tired of hearing the song. Songs Rich Dollaz, Atiantic's Dan Posner, WBTT Asst. PD/MD Omar The
must have 40% Mbgdﬂﬂty to appear on surv;y. S;r:plemsctomposmon s based :JII persons 12+. Persons are saeenre; via m;slmemet Once passed. thay can lake the music Big O, Cassie. Bad Boy/Atlantic’s Yancee Richardson and WBTT
oo e s sl ot el e e e 0on oS MOSDUE | promotars Ot oy 10 and s O e
RateTheMusic.com data is provided by Mediabass Research, 8 division of Premiers Radio Networks.
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GET FACE TO FACE WITH
THE INDUSTRY'S WHO'S WHO...

* Barry Benson, Merchandising & Promotions Mgf., Infospace

* Fiona Bloom, President, The Bloom Effect

* Craig Bowers, President, Soul Thought Entertainment

* Kerry “KrucCial” Brothers, Producer/Sonqwriter/Artist,
Krucial Keys

* Billy Calloway, Sr. Creative Director-Urban, Famous Music Pub.

* Mr. Collipark, Producer/Manager

* Olana Coniey, Creative/A&R Manager, Notting Hill

* Chuck D., Chuck D, Founder-Chuck D Mobile,
Co-Founder-Pulic Enemy, Artist

* Nick Detnon, Artist Manager (Dizzee Rascal)

* DJ Drama, Air Personality/DJ, Sirius Radio

* Kevin Fleming, Editor, The Urban Buzz

* Max Gousse, Exec VP, Music World Entertainment

* Randall Grass, GM, Shanachie Entertainment

* Rodney Jerkins, President/VP of A&R, Darkchild
Productions/VP of A&R, Def Jam

* DJ Khaled, DJ/Artist, WEDR Radio -Miami & Terror Squad

¢ James Lewis, Owner, Reflections Emporium

* Jeanie McLean, VP/GM, MBK Entertainment Inc.

* Kendalt Minter, Entertainment Attorney, Minter & Associates

* J. Period, DJ

* Kawan "KP" Prather, Senior VP/A&R, Sony BMG

* Morris Reid, Managing Director/Founding Partner,
Westin Rinehart Group

» Jeft Robinson, CEO, MBK Entertainment Inc.

* Robert "Kaspa" Smith, President, Hittmenn DJ's

* DJ Toomp, Producer, Nzone Entertainment

* Terry Avery, Operations Manager, CBS Radio - Charlotte

* John Dimick, Program Director, WQHT/Emmis

* Jay Dixon, Operations Manager, Cox Radlo ~ Atlanta

¢ Tony Fields, Operations Manager, Cox Radio - Miaml

* Ken Johnson, Format Manager, Urban, Cumulus

* Elroy Smith, Operations Mgr., Clear Channet Radio ~ Chicago

PRE-REGISTRATION BY 8/18: $550 » FULL REGISTRATION BY 9/5: $600. % WALK UP: $650
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SEPTEMBER 6-8

Network, share knowledge, make
deals, and discover new talent
with the key industry players in
the R&B/Hip-Hop community!

Featuring the best & brightest in R&B & Hip-Hop
Radio as voted on by industry.

Winners will be honored at a special awards
reception in the following categories:

Best Mix Show DJ

Best Syndicated Show Personality
Top R&B/Hip-Hop Label of the Year
Top Aduit R&B Label of the Year

R&B Hip-Hop Station
Adult R&B Station
R&B Hip-Hop PD
Adult R&B PD

R&B Hip-Hop MD
Adult R&B MD
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Mixing It Up

The challenges and rewards of getting on mix shows

'I‘his week R&R'’s first Mix Show Music Meeting takes place
in Atlanta, bringing together programmers, mixers and
record executives from that region for a day of music, mingling

and learning.

At this event we hope to shed more
light on the importance of mix shows at
radio, to examine how mixers are coming
up through the programming ranks to
take more influential positions and to dis-
cuss how to make sure that mix shows
remain places to break new music, some-
thing that is important for both labels and
Urban radio.”

In this week’s column | talk to two pro-
motion people about the current state of
mix shows.

Mixers As Tastemakers

Mark Boyd, VP/
Promotion for SoBe
Entertainment, says,
“With mix shows,
you puta record out,
and it comes back
and talks to you. It
tells you if the record
has the potential to
make it to regular ro- SOBE
tation or if it’s just a ENTERTAL
setup record.

“Mixers are tastemakers. If you can get
them on your side on a record, it can take
you far. They can not only get it played
on the radio, but a lot of times they can
also get it started in the streets, on mix
tapes and in the clubs where they work.

“Many PDs look to their mixers for feed-
back on records because they have the vibe
on what's happening in the streets. PDs to-
day are'too busy with all their other man-
agerial responsibilities to be able to listen
to every single record that comes out, so
they have to rely on people like their mix-
ers, who are dloser to the product.

“Mixers are a main element of any life-
style campaign. If you have a hip-hop
record and mixers are not feeling it, you
probably won’t get very far with that
record. Mixers are passionate about mu-
sic. They do this because they love mu-
sic. They make decisions based on that
passion and how people react to records,
whereas programmers have to make de-
cisions about music based on things like
research.”

A lot of programmers say they are con-
trolling the mix-show playlists at their sta-
tions. If that's the case, do labels still need
to work the mixers themselves? Boyd
says, “Itis true that a lot of PDs are tak-
ing a stronger hand in programming their
mix shows. At the end of the day, they are
responsible for everything that airs on
their station, so [ understand that.

“But most PDs have told me that as

long as their mixers understand the concept
of playing familiar music surrounding new
music, they will let them roll. Some stations
and companies will have music meetings
with their mixers, so while the PD might
have the final say, he is still listening to the
mixers and, for the most part, trusting their
opinions.”

Sean “Pecas” Costner, VP/Urban Pro-
motion for Def Con I, says, “There are also
different levels of mix shows and mixers.
You need to know who are the coordinators,
who makes it happen in the clubs, and who
are the mixers who can actually talk up a
record and play it. Those are the guys who
still have the power and influence to break
a record.”

A Dream Toam

With more records competing for mix-
show play and more gatekeepers to get past,
how important is it for a label to have its
own mix-show promotion team? Costner,
who has a long history of working the mix-
show circuit, says, “You have to start with
a strong mix-show promotion staff.

“You want to find people who have
those relationships with mixers already in
place, like Crystal Isaacs, who works for us
here. She’s been doing it for years, so not
only does she get to know the new guys
coming up, but many of the mixers she’s
been dealing with over the years are now
MDs or Asst. PDs or even, in some cases,
the PD.”

Boyd agrees, saying. “We have a mix-
show person, Al Lindstrom. He’s worked in
the business for some time. If you have
those types of street records, you have to
have people who specifically work mix
shows, but if you are a small label, you
might be doing it all yourself. I've found that
it is better to focus on just one job.

“The biggest challenge is trying to reach
the mixers, because they have very differ-
ent schedules than most of the other peo-
ple we normally deal with at a station. They
might not come in until later at night or only
on the weekends.”

Warm & Up, Sen

The mix show has traditionally been a
place where programmers feit they could test
out music or get a record started. But today
we hear that getting mix-show play can be
as hard as getting regular-rotation play.

“I don’t think it’s harder to get a record
on a mix show, but it is harder to gauge
what you have sometiines,” Costner says.
“Now that many mix shows are more pre-
programmed and controlled by the PD, they
tend to focus more on established artists.

| XXX URBAN/URBAN AC/GOSPEL

DANA HALL

announced in the coming weeks.

All About Gospel
Welcoming the gospel community to R&R Convention 2006

Last year R&R held its first ever Gospel sessions at the R&R Con-
vention in Cleveland. The turnout and response were overwhelming-
ly positive. This year we plan 1o make it even bigger with a stellar
session, brunch, showcase and awards presenta-

|
tion.

The Gospel session takes place Friday, Sept. 22, from
10:15-11:45am. “The Economics of Gospel” will be
moderated by gospel veteran Willie Mae Mciver.

Already confirmed as panelists are Connie Flint, PD
of Radio One’s WPZE/Atlanta; Tony Gee, PD of
Glory's WFMV/Columbia, SC; and Drexell Mitchell of
Platinum Records. Additional panelists will be

To register now, go to the R&R website at www.radioandrecords.com. There
you can also get a compiete agenda for the R&R Convention, taking place Sept.
20-22 in Dallas at the Hilton Anatole Hotel.

CONVENTIgN %
o bog Ee

They are playing fewer setup records and
choosing to deal just with the singles that
they know will eventually end up in regu-
lar rotation.”

Because of this, Costner says, “You have
to create a bit of a story before you even
get to the mix show now. You have to sat-
urate the market with club play, mix-tape
play, postcards and posters. You make a
significant impression in the market so that
the mixer who might really feel your
record can go to the PD with more ammu-
nition.”

Boyd says, “l have some PDs and MDs
who will say to me, ‘l don’t hear this record
on the mix tapes,” and so won't play iton
the mix show. So now there are levels you
need to achieve be-
fore you can get a
record on a mix show.

“The path for a
street record is usual-
ly street buzz to mix
tapes to clubs to ra-
dio. The mixers are
usually involved in
all or several of those
levels. If you have
them on board witha
record, you look pret-
ty good to eventually get it on radio. The
mixers are your first gatekeepers when it
comes to breaking a record.

“Today a street buzz includes a number
of things, including club play, mix-tape
play and what's happening on the Inter-
net. MySpace is a big way to see what peo-
ple are feeling. Brooke Hogan’s song is the
most popular streamed record on the site
right now, with over 1 million hits. A DJ,
orevena PD, has to pay attention to things
like that now."

Play By Play

Boyd says there are also a number of cit-
ies labels look at when it comes to mix-
show trailblazers. They promote heavily in
these markets, as well as to an arfist’s home
market, to make an impact.

“There’s Atlanta and Dallas, as well as
Houston, New Orleans and St. Louis,” he
says. “But in some of these cities, as well
as markets like Memphis, you’re hearing
more and more of the mix shows being
dominated by local artists.

“Down here in Miami, it’s Rick Ross and
DJ Khaled who dominate, because they are
from here. If you’re an artist trying to break
a hip-hop record and you don’t have the

Sean “Pecas”
Costner

www.americanradiohistorv.com

mix show playing you in your hometown,
you can basically give it up. Other cities
will look at that and say, ‘If you don’t even
have your own backyard, why should we
play you?”

Once a record gets on mix shows and is
being played significantly, how many
plays can a label expect to get in mix-show
play alone, and how does this take a record
further?

Boyd says, “You can get upward of 200-
250 spins on mix-show play. With a really
good plan — and I've seen this recently
with an eight-week advance release to mix
show — a record can get as many as 400
spins. But that usually includes a few ear-
ly believers who have the record in regu-
lar rotation at the same time.

“Keep in mind that, with mix-show play,
it isn’t always about the spins. What you
are trying to accomplish is to draw atten-
tion to your record. It’s a form of market-
ing, not necessarily a chart game.

“Mix-show play can tell you good things
and bad things about your record. It can
tell you if you have a record or if you have
to go back to the drawing board. If you've
been out there for six weeks and you’re
only getting 80 spins, you probably want
to move on to the next single.

“With mix shows, you get a much fast-
er response and quicker feedback than if
a song was to go straight into regular ro-
tation. Those kinds of records take a lot
longer to stick with listeners, whereas
mix-show records, or those that start in
the mix, generally get a very fast reac-
tion.”

A Streng Foundation

While most label promotion people
agree that mix-show play is important in
setting up a record, is it really required
these days in order to get your track into
regular rotation?

Boyd says, “Artist like Chingy, Nelly and
Chamillionaire blew up from mix show,
and now they are likely to get regular ro-
tation out of the box. Most stations still
need the mix show to warm up new art-
ists or second- and third-tier artists.”

Costner says, “It’s not required, but
when you have that step in there, mix-
show play, in addition to all your other set-
up and saturation in the market, it can only
help to prove your case and make a big-
ger impact overall with the record.

“Without that foundation of mix-show
play, your record might not go as far.”
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FROM THE GRAMMY AWARD WINNING WRITER WHO
PENNED SUCH GREAT HITS AS:

"We Belong Together", "Shake It Off",
"Don't Forget About Us"
"Be Without You"
"Sweet Lady"
"Miss You (I Miss You) "
"Yo (Excuse Me Miss)"
"True Love"

"Like You"
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America’s Best Testing Urban Songs 12 +
For The Week Ending 7/14/08

Pers. F M

Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
CASSIE Me & U (extSelection/Bad Boy/Atlantic/ AN 48 3% 2% 45 a1 I
FELD MOB fICIARA So What (D7P/Geffen/ 406 411 %% 2% 3193 19 Im
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Total sample size 1s 323 respondents. Total average (avorability estimates are based on a scale of 1-5, (1=dislike very much, 5 =
like very much). Total familiarity represents the percentage of respondents who recognized the song Telal bure represents the
number of respondents who said they are tired of hearing the song. Songs must have 40% famiiarty to appear on survey. Sampie
composition is based on persons 12+, Persons are screened via the internet Once passed. they can take the music test based on
the tormat/music preterence RateThebusic.com results are not meant to replace callout research. The results are intended to show
opimions of participants on the the internet only. RaleTheMusic is a registered trademark of RateTheMusic.com. The ATM system,
is available ler lecal radio siatiens by calling 818-377-5300. RateTheMusic.com dats is provided by Medishass Ressarch, 8

y « B
TWO OF A KIND wcrs/oriando PD Kevin Gardner (1) and Def Jam recording artist Lione! Richie

partied “All Nite Long " with Mickey and Minnie at Disney Worid to celebrate Richie’s new single, “Called
It Love.”

LAUGHING ALL THE WAY TO THE BANK wMovie star and hip-hop icon Ice Cube stopped
by the WGCI/Chicago studios recently to promote his new album, Laugh Now Cry Later. Seen here (-
1) are WGC! OM/PD Eiroy Smith, Ice Cube, WGC! Asst. PO/MD Tifany Green and Promotions Director
Larry Howard and WVAZ/Chicago (V103) afternoon personality Ramonski Luv.
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. RR URBAN AC TOP 30 .

usT TS July 21, ToT 1 ToTAL N TOTAL STATONY m
o=
WEEK WEEK  ARTST TITLE LABEL(S) pLAYS pATS ul;net '&r [os] ME”IABASE
1 0 MARIAH CAREY Fly Like A Bird (/siand/?0./MG/ 1687 +81 185118 1 20
2 @ ANTHONY HAMILTON Can't Let Go /So So Def/Zombs Label Group) 1660  +77 168043 31 680 [ MOST ADDED
3 o BRIAN MCKXNIGHT Find Mysaif In You Motown/Universal) 1544 +56 141068 28 6810 ARTIST TITLE LABEL(S) A008
4 ©  TEENA MARIE Ooh Wee (Cash Mosey/Universal Motawn) 1323 +31 119651 20 650 SANET JACKSON HELLY Cal On Me (Vigw n
6§ @ LUTHERVANDROSS Shine L/RMG) 1279 +141 107138 & 662 | A MAMLTON Sista By Bones (S0 5o LeifZomta Label Growp) ‘:
§ 6  URBANMYSTIC |Refuse (S0BE/ ; 107 118 76827 24 B4R M""I'“"";“‘Wmc’"”lmw -
7 7  ISLEY BROTHERS... Just Came Here To Chill (Def SoudDe/ JamyIDJMG) 976 51 80942 28 6210 OUTNAST idiewid Buses (LoF ace/Zomba Label Growp) ¢
8 8  ERIC BENET Pretty Baby /Friday/Reprise/Wamer Bros.) 923 -33 71558 19 s$10 LIONEL CIE | Call 1t Love //siand A0IMG/ 5
9 9 MARY J. BUGE Be Without You (Geffen/ 901 -3 91257 3 6510 LETOYA Torn [Capstoll 4
14 @ LIONEL RICHIE | Call It Love (/sland/f0./MG/ 867 +129 79548 5 5715 JILL SCOTT The Fact is (| Need You) (Hidden Beach/ 4
13 @ HEATHERHEADLEY in My Mind (RCA/AMG) 837 +63 85735 39 680 | JAVIER TheAnswwrisYes Lapta) ‘
n 12 CHARLIE WILSON No Words (L/ve/Zomba Label Group/ 830 -33 63974 12 61/0 The trkas AC sdd thrashed is aplid to mositerad stations aut allowsd 9
10 13 OONELL JONES I'm Gonna Be /L aFace/Zomba L abel Group) 807 94 85982 16 59/0 rapert adds por their company policy: Sengs that reach soven pleys par wesk
15 @ HEATHERHEADLEY Me Time (RCA/AMG) 748 +58 50960 10  SO/0 within ens “:-"'-_v_ :::- sirpiay wosk is ‘:"“ = i"“v "'I:: '
12 15 KIRK FRANKLIN Looking For You (Fo Yo SoulGospo Centric/Zomba Label Group) 143 54  8N61 40 G0 | U sk !
16 @ MARY J. BLIGE Enough Cryin’ (Geffen/ 733 +150 104293 10 18)2 MO S T
17 m MARY MARY Yesterday /Sony Urban/Columixa) LA +18 60301 14 3913
19 18 LETOYA Tom (Capitol) 489 -16 38409 7 3614 /NCREA SED PLA YS ‘,‘E"L
18 19 JAHEIM The Chosen One (Divine Mi/Warner Bros.) 479 48 39644 12 44349 ARTIST TITLE LABEL(S) INCREASE
20 20 SHANICE Take Care Of U imajaly/Playtie/ an 28 31505 15 4 | MARY J.BUGE Enaugh Cryn' (Geffen) +150
v, 8 RAHEEM DEVAUGHN You (iveyZomba Label Group/ 32 479 58274 18 351 w“'“'""':“c‘:m ‘,”"‘”’ - ::;;
26 INDIA.ARIE There's Hope (Ummsalﬂamwnl a8 +114 25483 2 an L FRANCL racie Me £ 10 SondGageo Contic Zons Label Grng +124
24 @ JILL SCOTT The Fact Is (I Need You) /Hidden Beach/ 378 +52 37335 2 334 INOLAARKE There's Hope Unversal Motown/ +118
2% @ FREDDIE JACKSON Until The End Of Time /Orpheus/ 356 +34 27208 4 353 BEYONCE' f1JAY-2 Deje Vu Music Wovki/Sony Urban/Cokumdia) +91
@ BEYONCE' t{JAY-Z Deja Vu (Music Workd/Sony Urban/Columbia/ k1) +8 57646 1 813 DIEM FRANCHIZE BOYZ Lean Wit K, Rock Wit it So So DefVipn/  +89
2 26 LORENZO OWENS Wanna See You Smile (- Town/ Kk 19 18195 [} 230 MARIAH CAREY Fly Like A Bird (isiand/i0/MG/ +81
23 27 ISLEY BROTHERS... Blast Off [lef SoulDef Jam/IDIMG) - m 44 17509 8 34 | WANEEM DEVAUGHN You LiveZombs Labe Growp/ o
29 @  PRINCE Satisfied (Unversal Repubic/ 217 +18 16562 3 3y2 | ANTHONY HANGLTON Car'tLetGo SoSo i Zomte LaelGrugy  +T1
— @  JAVIER The Answer Is Yes (Capitol 247 +2 182 8 A __m—
27 30  AVANT 4 Minutes (Magrc Johnsor/Geffen/ 245 -86 18375 10 240 ALGEBRA U Do It For Me Xeda/
68 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week Total Plays: 232, Total Stations: 21, Adds: 1
of 7/9-715. Bullets appear on songs gaining plays or remaining fat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is { AMEL LARRIEUX Weary (Bfss Life/
placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the Chart uniess a song has not yet reached the top 15. It atter 20 weeks, the record is not in the Total Prays: 157, Total Stations: 22, Adds: 2
top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R 0% - .
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R reporters are available
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH on the web at www.radioandr
number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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DECALS STATICS LABELS MAGNETS

No worries, man. We'll take care of all your promotional
printing needs. Soon you'll find that Communication
Graphics is your happy place! Call today.

THE DECAL COMPANY
(800) 331-4438 WWW.CGILINK.COM
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R GOSPEL TOP 30

July 21, 2006

W W ARTIST TILE LABELS) o v u";d‘a b - MOST ADDED
. ARTISY TITLE LABEL(S) ADOS
1 I DORALD LAWRERCE . The Blesing Of Abrsham M Gogpad 1574 2% 5813 2% O | it Foton Me fomty Goseed ?
2 @  JNBIY WCKS & VOICES OF INTEGRITY BornBlessed Warkhwide/ 1284 +28 MM N 410 | KELLY PRICE Hosing (Gaspe CantricZomba Lakel Grosg) 5
3 3 BYRON CAGE | Wil Bless The Lord (Baspo Centric/Zambe Label Growp) 1157 15 a3 03 3600 | JOERRA 10K SHEARD Why Me /EM Gospe) 3
4 4 VICKIE WINARS tt's Akight (Venty/Zombs Labe! Group/ 10N a8 M5 3700 | YOUTH FOR CHRST The Struggle is Over EmralAS) 2
5 5 TYE TRIBBETT Victory (Say Urbaw Columia/ 1046 90 29284 15 30,0 | MU BEGINRING DAMON LITTLE Long As ) Got Shoes Warkdiwide) 2
7 6 HEZEKIAH WALKER Lift Him Up (Venity/Zombs Label Growp) 991 s /24 ¥ 30 mm1 m‘”““":m ’fz Wm o ;
6 7 MARY MARY Yesterday /Sony Urban/Cokembia/ 98 4 3087 4 320 | pn CHARLES G. HAYES & THE WARRIORS You Wthy ICE5 2
3 @  VICKI YOHE Deliverance Is Available (PursSprings EM/ Gospel 849 +20 27225 38 320 MOST
10  ©  DONMEMCCLURKIN Church Mediey (Venity/Zomba Label Group) 9 S M u 20 INCREASED PLAYS
8 10 KIRK FRANKLIN Looking For You /Fo Yo SowbBaspo Centric/Zomba Label Growg) 752 154 23588 44 70 ]
n 11 KEITH WONDERBOY JOHNSON | Made !t (Verity/ (7] 4 1M B 320 | AT TME weas) _ -
12 @  YOUTHFORCHAST The Struggl s Over EmiralKS) 81 18 182 12 i | o P e ot Lo 8
X Vhy Me (EM/ Gospel +8
16 (@ OONALD ALFORD AN Want To Do is Bless You fHoly Saiit/Tasess/ 587 +16 15158 2 181 | VINTUE Folow Me eteprty Gosped 45
13 15  DONOA CLARK-COLE So Many Times (Gaspo Cantric/Zombs Label Grospy 559 4 1382 N 2100 | NORMANMUTCHINS A Move Of GodisOn The Way WO +45
17 @  YOUTHFUL PRAISE incradible God, Incradible Praise (Arfemsis/ 525 +21 26230 ] 260 :"“mf'”ﬂm‘"'m”“;' - mﬂ*g
c m o +
19 @  VIRTUE Follow Me fhtagnity Gosped 522 +45 13888 8 0 NENRY GREEN My Sy ""'"”I gy
18 @ DARRELPETTIES & STRENGTH I PRAISE Thank Ya Jesus [EMY Gospe) 514 +14 15 10 22 | 261 1 My i n Vo ,‘,_"“' '-'w'. Jo-
20 )  WUBEGHINNG HDAMON LITTLE Long As | Got Shoes /Warkhwide/ 500 +21 w85 12 232 | nEv. CLAY EVANS Arise tMont/ o
24 @  KERRA “XIKI" SHEARD Why Me M/ Gospel 42 +81 18833 3 01 _m__
22 21 YOLANDA ADAMS This Too Shall Pass /Atientic/ a2 4 1242 18 200 :
23 @  ANNNESBY | Can Go To God in Prayer (Shanachie oA T TS B TN ool v et et
25 @  VASHAWN MITCHELL No Way (TyscouTaseis) 354 +7 16560 1 1510 | K FRANKLIN krage Me £ Yo Soufiagpo Centric Zombs Labul Gragy
27 @  WORMAN HUTCHINS Get Ready For Your Miracle (/0// 353 +25 020 5 1572 | Total Plays: 285, Totsl Stations: 13, Adds: 1
26 €  BISHOP LEDNARD SCOTT Sing Unto The King (Tyscot/Taseis e #0 W0 10 4 | XY PRICE Hethg Gusmo ConroZombs Late Grug)
30 @  NORMANHUTCHINS A Move Of God Is On The Way DI MW .5 1388 2 1M I’?%’T‘&"&S‘ﬁ«l Worty
— €@ ANDRAE CROUCH AJ Because Of Jesus Vaviy/ 332 +45 ms 2 131 | Total Plays: 180, Total Stations: 8, Adds: 0 e
28 @  TONY TERRY Praise Him (Studko 25XochJEG) 3 +0 18558 4 2000 | 21:03 1) MOSS I'm Senry (Basso Cantric/Zomba Label Group)
29 @  WILLIAMS BROTHERS Be There (Risciberry/ 318 +14 15092 8 1”0 ::Fbv: n, I-Et::t;m 7::0
DIRECTION 0 Jesus Centric/Zomba Label Grosp/
ks> @  HENRY GREEN My Story Blackberry) 304 +42  1ma 1 20 | ey 172, Tot S . A D
TIEL Is My Living in Vain (Artemss :
46 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 7/9 - Saturday 7/15. ToNPbyt 171, Total Stations: 8, Adds: 1
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LON HELTON

thelton@radloandrecords.com

Summer Postcards

Images from across the country

ust because record high temperatures aren’t the only thing

about the summer of ‘06 we should remember, here’s a look
at some of the things going on with Country radio and country
music across the USA.

FAST START 8ig Machine's Taylor Swift visited
the XM Satellite Radio studios recently, performing a
song she has yet to record called “The Other Side of
the Door.” Swift, 16, also performed “0h My, My,

My " and “Picture to Burn.” Swift's debut single, “Tim
McGraw,” prompted host Jon Anthony to give Swift
the chance to spin a McGraw favorite. She chose
“Can’t Tell Me Nothin'.” Seen here (i-r} are Anthony
and Swift.

GAME ON That was Carrie Underwood singing
the national anthem before the 2006 Major  eague
Baseball All-Star Game. While in Pittsburgh for the
game she took the opportunity to visit the folks at
WOSY Seen here (i-r) are CBS Radio/Pittsburgh VP/
Programming Keith Clark, Underwood and WDSY
Asst. PD/MD Stoney Richards.

ASPHALT BEACH wsixashvitie staged Parking Lot Palooza before The Road & the Radio stadium
show earlier this month. Jake Owen, The Lost Trailers and Rhett Akins performed on the parking-lot stage
before fans entered LP Field for the big show. The setup included a tent, grills, 1awn chairs, beach-ball tosses
and water-gun cool-downs. Helping listeners get lei'ed were (I-r) WSIX midday personality Newman, Big D &
Bubba Producer Patrick Thomas and WSIX Promotions Director Jessica Hayes.

2\ WP, |
] Genovese visited with songwriters July 15 during the first of
four shows at Joe's Pub in New York that were a reprise of the CMA Songwriters Series launched in the city
during last year's CMA Awards Week. Seen here (I-r) are Rivers Rutherford, Jeffray Steele, Genovese, Tony
Mullins and Bob DiPlero.
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ROYALTY ROYALTY cua G0 Tammy

R COUNTRY .

Secolid R&R Convention Panel Set

R&R Convention ‘06 is set for Sept. 20-22 at the Hilton Anatple Hotel
in Dallas. Register at www.radioandrecords.com.

The second of two Country sessions will be held Thursday, Sept. 21,from 3:30-
Spm. it's a followup to the “Talking Heads of Programming™ main session, which
will feature the top programmers from many of radio’s top companies. We'll talk
hard-core programming nuts and bolts and discuss the future — including HD Ra-
dio — at “The Talking Hats of Country Programming” Panefists include some of
the top corporate Country programmers.

The first of two Country sessions will be held Wedneaday, Sept. 20, from 3:30-5pm
and is called “Texas Music: Boon or Bane?” We'l aamine what the increasing airplay i
of Texas artists on Southwest Country stations has meant for both the radio and the
record industries. is Texas music the reason the region has gone from “first 10 worst” in
the hearts and minds of the record industry? How much has & meant for Texas radio
ralings?

We'l announce the panelists for both sessions soon.

W =
| ok S A
GANG RELATED Rascai Fiatts recently performed a sold-out show at the Staples Center in Los Angeles.
Beftore the show Lyric Street Records hosted an event celebrating the band's success, with label President
Randy Goodman presenting them with a customized neon-adormed plaque commemorating the sale of 12 million

albums. Seen here (I-r) are Flatts’ Gary LeVox; Walt Disney Pictures & Television Sr. VP/Controller Cathieen Taff:
Goodman; Flatts’ Jay DeMarcus and Joe Don Rooney; Lyric Street VP/Marketing Greg McCarn, VP/Promotion

OREGON TRAIL snow Dog Nashville duo Rushiow Harris recently hit the West Coast on the radio
promotion tour for their debut single, “That's So You." Seen here (k) duning a visit with KWJ.y/Portiand, OR
are Doni Harris; KWJJ MD Savannah Jones and PD Mike Moore; Show Dog West Caast rep Lisa Owen; and
Tim Rushiow.

A i - L= ’ -
STAN FANS Universal South's Matt Corbin was visiting Camp Lejeune in North Carolina with WRNS/New
Bern, NC MD Jeff Hackett last week when Glen Wesley of the NHL champion Carolina Hurricanes dropped by
with the Stanley Cup. Marines from the Wounded Warrior Barracks reportedly wanted to know how much beer
the trophy hoids. The answer: 14 cans. Pictured with the cup and several Marines are (back. I-r) Corbin and
Hackett.
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Capitol Gains

Songwriters find a voice in Washington

he tale reads like a movie script: A plucky band of country

. folk — determined to right a decades-old wrong — travels

to Capitol Hill to work the halls of power alongside slick cor-
porate lobbyists. Against all odds, they score a victory for the
little guy. Only this happy ending is no Hollywood concoction;

it'’s based on a true story.

Our protagonists are Nashville songwriters.
The lingering injustice is a quirk in the tax code
that mandated indefensibly excessive taxation.
And the moral of the story centers on hard work,
persistence and the power of music.

The passage of the Songwriters Capital Gains
Tax Equity Act in May was much more than a
singular victory, however. It represents a broad-
er effort by the Nashville Songwriters Associa-
tion International to add the concerns and inter-
ests of songwriters to the ongoing debate on the
meaning of copyright in the digital age.

To that end, the tax bill’s adoption s an over-
whelming validation of a five-year effort and a
strong indication that the traction songwriters
have gained in Congress will make them an
important policy force in the future.

The Rough Writers

At the forefront of this legislative crusade is
NSAI Exec. Director Bart Herbison, who has led
a veritable army of the organization’s members
up the Capitol steps. “Every week or two I'm in
Washington with a small group of songwriters,”
he says. “We split into smaller groups and meet
with lawmakers.”

The NSAI's next trip is set for July 25-26 and
includes an astounding 80 meetings. “During
those two days we will surpass 2,000 sit-down
appointments with members of Congress over
the past five years,” Herbison says. “That has to
be some sort of modem-day record. And that's
why our progress has been so remarkable.”

Those meetings led to the establishment of a
Songwriters’ Caucus in the House that now
numbers close to 40.members. A similar effort
in the other chamber was launched last year, and
between 10 and 20 senators are expected to be
on board by year’s end.

The NSAI also played a role in a recent Su-

preme Court decision, Eldred v. Ashcroft, which
brought the issue of copyright term to the court.
At issue was whether
copyright protection
should end with the
death of the author.

An NSAI member
who also happens tobe
a constitutional scholar
played a key role. Song-
writer Peter McCann
knew that James Madi-
son wrote Article 1, Sec-
tion 8 of the Constitu-
tion — the basis for
copyright — which grants authors exclusive
rights to their works for “limited times.”

McCann researched Madison’s diaries and
discovered 17 instances where the Founding
Father noted that he expected his diaries to pub-
lished for profit upon his death. Presented with
these examples of the framer’s intent, the Su-
preme Court ruled on the side of songwriters,
preserving 70 years of copyright protection for
creators” heirs.

“We were the only organization to actually go
to Washington and meet with the Justice Depart-
ment attorneys arguing this case on behalf of the
creative community,” Herbison says.

Unbreaking The Code

Introducing the capital-gains bill was a wel-
come departure from form. “We've always been
going up there to fight something disastrous that
was about to come down on us,” Herbison says.
“Instead, we turmed a comer and became pro-
active.”

The bill addresses taxation on the sale of cat-
alog. Typically, songwriters share ownership of
their songs with a publisher. When a publisher

Bart Herbison

'K NASHVILLE

Serenading Senators

A songwriter's perspective

Bob Regan, an accompilished writer and past President of the NSAI, start-
ed making trips to Washington four or five years ago, as illegal down-
loading was becoming rampant. The intent was to put a human face on
the issue and its effects. The reaction varied at first.

“it sort of depended on the representative’s district and their inclination,” Regan
says. “One congresswoman | spoke with a few times was from the Silicon Valley,
i so she tried to come down on the tech side of things.”

1 One of the key points was to clear up lawmakers’ misconceptions about the
]
{

amount of money songwriters make. Regan, whose hits include Keith Urban’s “Your
Everything” and Trisha Yearwood's “Thinkin® About You,” explained to them what a
million-selling record meant for the average songwriter, and this seemed to have a
huge impact.

“When you tell them it's $22,000, they're stunned.” Regan says. “When you go
on to explain that the basis for that number is a rate set by Congress, they're usu-
ally chastened. What this enabled us to do is make the distinction between the
average working songwriter and the handful of superstars.”

Positive Results

Though the people who most readily come to mind when one thinks of music
makers addressing Congress are big names like Don Henley, Regan says it has been
surprisingly easy to get audiences with lawmakers. “It doesn’t occur t0 most peo-
ple to go to Washington and see their congressperson,” he says. “But that's what
representative democracy is all about.”

Armed with guitars and a cause, the NSAl teams make personal connections with
elected officials and, most important, their staffs. Regan recounts in-office perfor-
mances at which staffers have pointed out that particular songs had been used in
their own weddings. Whenever possible, the NSAI brought in songwriters from the
] district of whichever legislator they were meeting with, which also helped.

[ The results, to this point, have been overwhelmingly positive. “The fact we got
our capital-gains bill passed is a huge surprise,” Regan says. “All you hear on the
news is about the cormupt Culture in Washington and how it’s controlled by big mon-
ey. We had a very limited budget and, lo and behold, were able to change the tax

ALL FOR GAINS Songwriters gathered for a press event following the passage of the Songwrit-
ers Capital Gains Tax Equity Act in May. Seen here (I-r) are writers and NSA! board members Chuck
Cannon and Steve Bogard, publisher Charlés Sussman, writer Bob Regan, the NSAIS Bart Herbison
and attorney Denise Stevens.
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impervious to rejection.”

code with nothing more than guitars and a good argument.
“When this started, | won't lie, it seemed potentially futile. but no more so than
trying to write a song and get it cut. That's the good thing about songwriters: We're

sells its portion of a writer’s catalog, it pays the
flat business tax — in other words, the capital-
gains rate of 15%. Songwriters who sold their
own share of a catalog, however, were forced to
pay income tax and all associated self-employ-
ment taxes at a rate as great as 40%.

“Tt would take me an hour to tell you the his-
tory,” Herbison says. “The reason, basically, is
that when tax code changes were made through
the years, we weren’t there to represent our-
selves. This is the only joint-venture business
partnership that we could find in America where
the partners were taxed at two different rates.”

NSAI members watked the halls of Congress
for two years before bringing the Tax Equity Act
forward. Roughly one-tenth of Congress signed
on as bill sponsors before its introduction. Her-
bison estimates that 500 of his members’ 2,000
visits with legislators were devoted to the bill's
passage.

“This was not a special-interest tax break for
songwriters,” he says. “It was termed a techni-
cal correction. Every member of Congress saw
it that way. We passed it, President Bush signed
it, and, as of Jan. 1, every songwriter will pay
15% on the sale of his or her catalog.”

Backed Against A Wall

The NSATI’s lobbying efforts are now focused
on the Section 115 Reform Act of 2006, which
Herbison calls “probably the single biggest piece
of legislation for the copyright community since
the original law was enacted in 1909.”

The bill addresses almost every major issue
involved in music licensing, including subscrip-
tion music, recordable satellite radio devices,
cotlection and disbursement of royalties and the
controlled-composition clauses used by record
labels to reduce royalty payouts to songwriters.

Another issue the NSAI will be working to
addpress is frivolous copyright-infringement
suits. Herbison says that songwriters who have
a hit record can almost expect a suit these days.
“It's a cottage industry at this peint, and it’s fun-
damentally wrong,” he says.

The organization’s aggressive stance on all
these fronts is a reaction to the very real threats
facing the profession. “We have no choice,” Her-
bison says. “Over the past decade the number
of professional songwriters in America has
dropped by two-thirds.”

Herbison points to three reasons for that
shocking statistic. “The first is corporate merg-
ers,” he says. “There aren’t as many places to
write. The second is radio deregulation. Play-
lists have shrunk in some major cities during
primetime to six songs. There are fewer slots
where you can make money on the radio.

“The third reason is piracy. In December of
2001 Napster surpassed its 1 millionth down-
load, and we were freaking out. In December
of 2004 illegal downloads passed 30 billion. It’'s
hard to fight free, so what we’ve done is what
we should have done from the beginning:
We've covered the halls of Congress to tell our
story.”

And Nashville's songwriters are now enlist
ing a little help. “We poke fun at ourselves, that
this was all done by a bunch of hillbillies from
Nashville, TN,” Herbison says. “So I've been
visiting Austin and Los Angeles to get Califor-
nia and Texas writers involved.

“California has one of every nine members of
Congress, and Texas isn't far behind, so we are
going tobe taking our Texas and California cous-
ins to Washington en masse in the very near fu-
ture.”

Which means this flick is just getting started.


www.americanradiohistory.com

. RR COUNTRY TOP 50 ‘

B July 21, 2006 - POWERED[]]
™S o o TOTAUD o MID. WEEXS TOTM
WEN WEEK ARTIST TITLE LABELIS) Mals  sem A un o o oo ME“IABASE
1 1 BRAD PAISLEY The World (Arista/ 14368 221 5004 92 445038 4708 18 12800
3 @ CARRIE UNDERWOOD Don't Forget To Remember Me (Aista) 13847 376 4824 +127 426895 11642 19 12600 | MOST ADDED
2 3 KENNY CHESNEY Summertime /BAA/ 13834 517 4760 225 431552 12018 16 1250| -
! 0 TOBY KEITH A Litte Too Late (Show Dog NashvileUniversal/ 13123 460 4587 +209 405591 17303 14 12610 | aAvAN JACKSON Like Red On A Rose /Ansta) (3]
5 € RODNEY ATKINS If You're Going Through Hell. Cw#/ 12722 764 4365 +243 382064 23144 27 126/0 | DIEAKS BENTLEY Every Mile A Memory (Captol 1
7 () RASCAL FLATTS Me And My Gang (Lyric Street/ 10979 998 3782 +310 317946 19452 14 1250 | MOWTGOMERY GENTRY Some Poople Change Cobmia) 33
8 @ GARY ALLAN Life Ain't Aways Besutiful (MCA/ 10632 900 3753 +264 312308 13845 26 12400 | o cou s TooLseTo Wory Gt =
. i in’ Me Lonely (RCA) 1
11 € WRECKERS Leave The Pieces (Maverick/Warner Bros.) 9628 831 3245 +295 291011 30378 15 12611 | omeSTAR Mountans BAN &
9 @ UTTLE BIG TOWN Bring it On Home Equity/ 9171 56 3323 484 277886 5131 24 12611 | KATRA ELAM Lovels . Uiwersal Swth 1
12 @ STEVE HOLY Brand New Girtfriend /Curt) 8952 721 3068 +221 263842 23736 23 123/0 | GEORGE STRAIT Grelt Away A 12
10 11 KEITH ANDERSON Everytime | Hear Your Name /Arista/) 7800 -1096 2653 465 248308 -21167 28 126/ T:g““""”':‘;‘v':/;:"“”’j"”"’”"”'*’ ';
13 (B ERIC CHURCH How ‘Bout You (Capital 7218 24 2665 +74 199875 2714 22 123p i P
16 () BROOKS & DUNN Buiding Bridges (Arista/ 7277 1112 2542 +361 204657 27153 8 126]2 | The Coustry add threshod i appled 10 momtersd siations oot slowed 1
15 @ BILLY CURRINGTON Why, Why, Why (Mercury) 6911 630 2453 4210 189078 16352 20 12611 | miaesmmrmier ok hosne oo bt o semior e ooy
22 () FAITHHILL Sushine And Summertime (Warner Bros.) 6849 1466 2386 +496 192964 33582 6 125/4 | Addsivem oll ether rogrammens are still accopted ot say ploy leve
17 (D JOSH TURNER Would You Go With Me (MC4/ 6737 697 2415 +261 180920 12971 12 1231 MOST
14 ) JAKE OWEN Yoe How RCA 6664 290 2339 +102 175625 9634 20 125/1 INCREASED POINTS
20 ) PAT GREEN Feels Just Like It Should (BA4/ 6313 609 2041 +168 172321 16137 10 12256 -
246 ) GEORGE STRAIT Give It Away /MCA/ 6262 1731 2066 +651 180959 39421 4 12112 | sermy rme caseuis oo
21 € JOSH GRACIN Favorite State Of Mind (Lyric Street/ 5543 4 2043 +10 141804 2556 19 120/2 | GEORGE STRAIT Give it Away MCH/ 173
23 @@ BIG & RICH 8th O November (Warmer Bros./ 4910 237 1544 479 138088 266 8 1115 | FAITHMILL Sunstune And Summertme MWamer Bras)  +1466
25 €D DANIELLE PECK Findin’ A Good Man (Big Machine/ 4876 405 1703 +156 128189 14120 17 11373 | procase i s (e M
) ; y Gang ynk Street/ +398
26 € TRACE ADKINS Swing (Capital 4506 409 1587 +166 121543 2275 12 100/5 | gany ALLAN Life Ar't Aways Booutiti MEA Jpoes
271 € THENT WILLMDN On Again Tonight (Cokmiia) 4038 92 1456 +60 100580 4980 22 100/1 | ALAN JACKSON Lixe Red On A Rose (Arsia/ +892
19 25 SUGARLAND Down in Mississippi (Up To No Good) Mercary/ 3938 1837 1451 736 111081 41880 19 116/0 | DIERKS BENTLEY Every Mike A Mamory (Capital +857
28 @ MIRANDA LAMBERT New Strings (Columtia/ 3516 228 1159 +84 89821 1564 13 89/1 mm‘:s"‘mmm?m ::::
29 @) BLANELARSEN | Don't Know Whet She Sad GiswsiywBN4/ 3308 136 1163  +58 83270 2518 20 S22 | greve moLy BrandNew Gelinend ) o
32 € GRETCHEN WILSON Cakifornia Giris (Colmbra/ 2754 484 915 4185 70917 11202 . 6 85/
orossor @) LONESTAR Mountains (BNA) 2290 619 743 +237 61237 13578 4 8015
33 €D JACKINGRAM Love You (Big Machine) 2261 242 713 +57 55879 6202 6 74/9
31 31 DIAMOND RIO God Only Cries /Arista) 2188 225 905 51 56384 3533 14 78/ MOST
30 32 MEGAN MULLINS Ain't What It Used To Be (88A) 2111 484 811 199 48659 -10608 19 9310 INCREASED PLAYS
3 €D SHEDAISY In Terms Of Love dLyric Street) 2046 154 725 460 45372 1677 9 83 =
sroser € DIERKS BENTLEY Every Mile A Memory (Capitol 1860 857 624 +305 50168 20221 3 80139 e e Laeis .
35 35 HANKWILLIAMS, JR_ That'sHow TheyDolt.. Cutvdsybey 1666 135 621 95 39566 3703 20  70/0 | GEORGE STRAIT Give It Away MCA/ +651
41 €D HEARTLANO | Loved Her First fLofton Creet) 1635 560 471 +193 50109 14620 3 3617 m;l’:l&':"wwm Worner Bros +4%6
37 37 EMERSONDRIVE AGoodMan Midosilew Aokt 1539 45 615 8 37022 753 13 60| prorss o oA Bims e i n
S My Gang (Lyric Street) +310
42 €D TAYLOR SWIFT Tim McGraw (Big Maching/ 1398 339 440 +112 34398 7285 3 A46/7 | pigas BENTLEY Every Mie A Memory (Captol +305
39 € OARRYL WORLEY Nothin' But A Love Thang 903 1333 232 505 +86 32570 4567 9  54/3 | ALANJACKSON Like Red On A Rose insta/ +2%
38 @ GARY NICHOLS Unbroken Ground Mercury/ 1273 103 502 +36 25618 2193 10  GG/2 | WRECKERS Loeve The Proces iMavenctWamer Srus) +295
a5 € JASON ALDEAN Amario Sky B8R/ 1210 263 485 +85 28892 6207 2 628 x%“m;mm“w‘fl" :;‘:
47 D RI0 GRAND Kill Me Now [CartyAsykm/ 1095 228 453 +87 18534 2365 12 S
46 €D TRENT TOMLINSON OneWingln The Firs dyric Stroey 1038 148 451 +53 21066 3454 3 5212
{ssss> () MONTGOMERY GENTRY Some People Change Cobmbi/ 1000 529 329 +175 30076 16300 1 58/33
44 38 ROCKIE LYNNE Do We Stll (Unversal Sowth/ 973 7 Mt 3 21413 .17 10 40 BREAKERS
48 @ RASCALFLATTS Life Is A Highway (Wak Disney/ 933 113 383 +33 29366 1551 3 158 e
ji> @ ALAN JACKSON Like Red On A Rose (Anista) 892 892 298 +298 28597 28587 1 5857| - 4
Meountains BNA)
49 D BOMSHEL Ain't My Day To Cars Curty 813 68 388 +15 16506 119 5 504 15 Adds * Moves 36-29
50 @ SAMMY KERSHAW Tennessee Girl (Category & 809 155 314 +63 20020 2824 5 300 DIERKS BENTLEY
126 Country reporters. Mcnitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 39 Adds * Moves 43-34
0f 7/9-7/15. Bullets appear on songs gaining points and/or plays or remaining ftat from previous week. If two songs are tied in total points, the song with the larger increase
in points is placed first. Songs below No. 1 and down in points and piays for three consecutive weeks are moved to recurrent Mast Added is the total number of new adds
ofﬁcaa“yreponedtoR&RWMreoonmmn;'.gmmmammxg:mtom:ﬂmmﬁmmw;‘m.Mo:tolnncmsedPo:t:slistsm Songs ranked by total peiats
with the greatest week-to-week increases in t points.Station Weight = rsons + (Market divided highest Persons of all Country
Teponters. As o all 2005, WUSN/Chicago has the highest AQH, which i 42,500, Total Auckence eauals Average Quarter Hour Porsons tmes nurmber of iays times 100), ||  Sttion playiists for all RR reperters are available
Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 on the web 2t www.radieandreconis.com.
Radio & Records.

—

Learn how top programmers stay on top.
Go now to Sabomedia.com

SABONMEDIA

July 21, 2006 Radio & Records ©® 43

www.americanradiohistorv.com


www.americanradiohistory.com

. RX COUNTRY TOP 50 INDICATOR i

July 21, 2006 .
MEC WG ARTIST TITE LABELS) ous ot um ain e e RS IR
2 € CARRIE UNDERWOOD Don't Forget To Remember Me Arista/ 4800 22 3817 +50 104158 .180 17 9840 MOST ADDED —
4 € TOBYKEITH ALittle Too Late (Show Dog Nashvile/Universal) 4548 32 3621 37 97780 488 14 98/ | AFTSTTLE WS ‘ -
5 € RODNEY ATKINS If You'e Goiog Though et (Cort 4537 155 3563 +134 97760 3461 27 98 &’::(s m L:::uo.: : m"‘l’c’:‘ v ::
1 4 BRADPAISLEY The World /Ansra) . 4518 305 3571 231 98065 5678 18 920 | \ouTGOMERY GENTRY Some Peopke Change Colnis/ 3
6 € GARY ALLAN Life Ain't Always Beautiful (MCA/ 3346 165 . 3153 4115 83754 3365 27  97/0 | JODEEMESSMA It's Too Late To Worry (Curt) "
7 @ RASCALFLATTS Me And My Gang /Lyric Street) 3776 138 2942 +136 79884 1797 14 96/0 | SEORGE STRAIT Give It Away MCA/ 10
8 @ LITTLE BIG TOWN Bring It On Home /Equity/ NS 169 2913 4133 79226 3821 25 98N mm“ Bt Sator et 8
1BNA) '
9 @ WRECKERS Leave The Pieces /Maverick/Warner Bros.) 3344 135 2670 +104 70350 3343 16 9810 | LEAMNN MIMES Some Poople /AsykmTurt) 7
. 10 € STEVEHOLY Brand New Grtfriend /Curty 3165 249 2528 +205 65925 6442 13 955
| 11 @ ERICCHURCH How ‘Bout You [Capitol 2991 134 2386 +130 62830 1802 21 92
13 @ JOSHTURNER Would You Go With Me /A/CA/ 2087 164 245 4136 60438 3422 13 9501
.‘ 12 @ BILLY CURRIIGTON Wiy, Why, Why (Mercury) 2883 131 2251 .92 60844 2715 21 950
” 15 @ BROOKS & DUNN Buiding Bridges /Arista) 2820 209 2230 +172 58775 4228 9 96N
[ 16 @ FAITHHILL Sunshine And Summertime Warner Bros.) W26 189 2079 +157 53758 2543 6 90
17 @ JAKE OWEN Yoe Haw REY/ ' 2313 72 1813 +59 47787 1485 20 850
| 24 (D GEORGE STRAIT Give It Away (MCA/ 2227 484 1819 382 44945 9835 4 9510
I 19 @ PAT GREEN Feels Just Like It Should BNA/ 2134 93 1696 463 43131 1968 9 89N ) :
20 (D JOSHGRACIN Favorite State Of Mind Ayric Street) 077 46 1882 +60 41347 229 21 82N |
22 (@ DANIELLE PECK Findin’ A Good Man /Big Machine/ 1934 186 1562 +141 42177 3060 20 875 '
21 @ TRACE ADKINS Swing (Capital 1942 42 1558 +24 40288 1205 12  80/0 MOST
25 @ BIG & RICH 8th Of November Warner ros.) 1798 155 1409 +123 36658 2518 7 86N INCREASED POINTS
-. 26 €D TRENT WILLMON On Agai Tonight (Columbial 1864 90 1355 +70 32890 1555 22 725 ToraL l
[ 28 @ GRETCHEN WILSON Cakfomia Girls (Columbia/ 1345 165 1105 +164 26573 2740 7 78/ | aamst e wsens) wenbise| |
27 24 MIRANDA LAMBERT New Strings (Columba/ 1300 48 1027 43 26307 1059 14 702 ::;:::m :‘; "‘::3: v‘::;}"""" ::2: ’
18 25 SUGARLAMD Dawn in Mississipgi (Up To No Good) Mercary/ 1254 820 1009  §34 26926 16384 19 53O | enec BENTIEY Evmy M A Memory Conied +2
32 @ LONESTAR Mountains /BNA/ 1066 247 839 +195 21615 4607 4  64/8 | STEVE HOLY Brand New Gatfriend /(Curt) +209
23 21 KENNY ROGERS ) Can't Uniove You (Capitol 995 778 729 646 21433 .16562 29  49/0 | LONESTAR Mountains (BKA/ +207
35 € DIERKS BENTLEY Every Mile A Memory (Capitol 977 342 786 +280 20375 7506 3 GSNS :&ffmﬁimmﬁ?“ Eonbe ::;: |
31 @ BLAINE LARSEN | Don’t Know What She Said /Giantsiayer/BNA/ 965 )] 783 +55 19537 1108 21 511 | FAITH HILL Sunshine And Summertime Warner Bros.) +189 I
30 €@ SHEDAISY In Terms Of Love (Lymic Street) 958 30 760 +20 18487 344 10 622 | OAMELLE PECK Findn' A Good Man By Machne/ +186 :
29 @ DIAMOND RID God Only Cries rista) * 92611 675 +8 20025 168 14 54 | LITTLE BIG TOWN Brng tt On Home Equty/ g
33 € JACKINGRAM Love You /By Machine/ 787 22 843 418 14594 457 6 533 ,
34 € OARRYL WORLEY Nothin' But A Love Thang 903/ 730 23 S80 +21 14284 376 10 524 ';
39 €@ HEARTLAND ) Loved Her First (Lofton Craek) 861 148 518 +119 14362 3243 S5 4p
43 €@ MONTGOMERY GENTRY Some Peopie Change (Cokmbia/ 629 242 493 +1%4 12068 3788 2 48N3 |
35 € EMERSON DRIVE A Good Man (Midas/New Revolution/ 591 18 462 418 12209 457 12 35 . |
40 € JASON ALDEAN Amarilio Sky B8/ 569 120 458 488 10835 2529 3 425 '
38 € GARYNICHOLS Unbroken Ground (Mercury/ 533 18 453 +20 10157 47 9 A2 )
37 39 MEGAN MULLINS Ain't What It Used To Be /B8A) 514 57 409 88 10130 874 17 350
| @ ALAN JACKSON Like Red On A Rose (Arista) 508 509 432 +432 10245 10245 4040
42 €D TRENT TOMULINSON One Wing in The Fire Zyic Street/ 485 T0 402 480 9340 125¢ 6 364 MOST .
44 @ TAYLORSWIFT Tin McGraw (Big Machine/ 422 78 M2 +58 7652 939 UM INCREASED PLAYS '
41 43 ROCKIE LYNNE Do We Stll (Unersal Sowr/ 05 37 U8 27 M N3 1N e ot
45 44 RO GRAND Kil Me Now [CarivAsyben/ 32 00 W 2 S04 287 10 2201 | awmer tme v wonEASE
4 @ BRIANMCCOMAS Good Good Lovin’ (Katapett/ I 21 M +9 5408 184 7 2612 | ALANJACKSON Like fied On A Ress nszal +n
| 48 @ SOMSHEL Ain't My Day To Cars Curdy M W 238 413 407 2 4 2 m:nmmm m ‘:"m o ::
47 47 JEFFBATES One Sacond Chencs (RCA/ 27 A8 24 ) 577 M3 8 208 | STrvE MLy Browd New Grliiend Cord +25
|omuc> @) J0DEE MESSMA It's Too Late Te Worry Larty 32 %0 189 +79 BT 1484 1 22111 | LONESTAR Meustains BN/ +195
9 @ NEALMCCOY Talgets 903 26 4 18 43 8273 1404 2 2173 | MONTGOMERY GENTRY Some Pasple Change Cokmbis  +1M4
[Oess> @) RASCAL FLATTS Life Is A Highway (Wak Disary/ 2% 12 29 8 &4 2113 1 134 m:‘”mm ::z
o s o e e S L
' :
The R&R Aunnal Subscription Package Delivers The Mest For Your Meney |
0 0
$325 L5 @l |
el 51 weeks of R&R PLUS 2 semi-annval R&R Directories : B
(5330 volve) . ($150 valve)
~ e-mall R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: ®
subscribe@radioandrecords.com 310-788-1625 310-203:8727 www.radioandrecords.com s iwousrer's Newsearse l
&4 o hao & Records July 21, 2006



www.americanradiohistory.com

RX COUNTRY CALLOUT AMERICA g4 ¥ e

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 21, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 9-15.

ARTIST Title (Labei) P(T)glr#\.& PASSION INDEX NEUTRAL FAMILIARITY DISLIKE sm‘i CcaLLour AMERIC Ae
TIM MCGRAW When The Stars Go Biue (Carty M83%  830% 427  125% 985% 23% 08%
CARRIE UNDERWOOD Don't Forget To Remember Me (Anista) 5%  795% 410 148% 888% 35% 1.0% HOT SCOREs
TOBY KEITH A Little Too Late (Show Dog NashvilUniversa) 3O%  758% A4S 185% 968% 35% 18% This Week At
GARY ALLAN Life Ain't Aways Besutiful AMCA/ 3MO%  45% 407  188%  993% 63% 0.8% Callout America
KENNY CHESNEY Summertime BAA/ 38%  723% A1 158% SA5% E5% 1.8%
BRAD PAISLEY The World (Arista/ 310%  723% 481 203% 97.0% 33% 13% By John Hart
ERIC CHURCH How Bout You Camtod 200% 3% 183 10I%  S3I% 68% es% . W
LITTLE BIG TOWN Bring It On Home Equty/ 200%  BE8% 391  188%  913% 38% 20% 3last week to the No. 2 song over-
GILLY CURRINGTON Why, Why, Why Adercary/ 285% BM0% 395 203% $23% A% 1.3% ] with “Don't Forget to Remember
JOSH TURNER Would You Go With Me MCA/ 280% 638% 384  178%  B58% 38% 1.3% |Me~ which is also the No. 4 passion
RASCAL FLATTS Me And My Gang /1ymic Street/ 26.5% 8238 3718 155% 90.5% 65% 66% [song for the week. Females are the
RODNEY ATKNES f You're Going Through Hell... (Car/ 275%  625% 388 23.0% 933% 5g% 2% |Strength ranking thissong No.2,as do
MIRANDA LAMBERT New Strings (Cobmbia/ 253%  625% 3188 185%  G85% 64% 25% ngamz&i with “Life
TRENT WILLMON On Again Tonigit [Cokembia/ 23% 0% 383 200%  88.0% 0% 18% | A',yways Bm,y:ﬁ,,,ﬁ No. 4 song
WRECKERS Lsave The Pisces Meverick/Warner Bros) 148% 883% 370 U3%  903% 58% 28% |overall and the No. 2 passion song, up
TRENT TOMLINSON One Wing in The Fire 2ynic Street/ 205% 570% 387  95%  725% 4S% 15% [from No. 4 last week. Females overall
HANK WILLIAMS, JR_. That's How They Do It in Dixie (CarivAsyesy 213%  S68% 378 153%  818% 75% 3#% |rankthissongNo.3, both positive and
JOSH GRACIN Favorite State Of Mind Lyric Street) 148%  555% 370  255% 878% 50% 18% g‘:‘o:‘:"‘e'w"::’m”“‘“"“"“ o
STEVE HOLY Brand New Girlfriend Cork/ WO SADK 37 130%  BASK RN TSN | b Tonic new tothetop 10
BLANE LARSEN | Don’t Know What She Said /Giantsiayer/BNA/ 163%  538% 368  213%  BAS% 3% 33% |with “Bring It on Home” at No.8, up
EMERSON DRIVE A Good Man MdasNew Revabitiony 133% 528% 378 215% 908% 45% 1.3% |from No. 11 last week. Females rank
DIAMOND RIO God Only Cries /Ansta) 188%  525% 387 180% B828% 85% 28% | this song No. 7, males rank it No. 12,
TRACE ADKINS Swing Capitod 198%  S18% 351 178%  S80% 115% 7.0% “Am;m:‘:’;:'?g;:}mhmm
JAKE OWEN Yes Haw (RCA) W% 510N 349 3% Es% ek sex | T T
SHEDAISY In Terms Of Love 2yric Street/ OF% A% 387 28%  TRE% AB% 1% |10 from No. 15 last week it s alo
BROOKS & DUNN Buiding Bridges (Arista/ 136%  488% 383 188%  7BO% B83% 23% |the No. I3 passion song. At 1l weeks,
GRETCHEN WILSON California Girls Cokmmiva/ 17.3%  488% 359 205% B28% 9.8% 3.8% | thisis the youngest song in the top 10.
DANIELLE PECK Findin' A Good Man (Biy Machine/ 125% 478% 359  268% 835% 7.0% 20% |Femalelisteners rank this song No. 8 in
LONESTAR Mountains (BNA/ 165% 0% 377 223%  740% 3s% 0% |Tedeme N
Rascal Flatts explode with “Me &
PAT GREEN Foels Just Like It Should (BA4/ B5%  423% 358 230%  TANK BN 0% [ et
BIG & RICH 8th Of November (Wamer Bros./ 110%  408% 353 230%  743% B5% 20% |week 1 No. 11 this week and becom-
GEORGE STRAIT Give It Away /MCA/ 135%  405% 361  180% 685% BO% 2.0% | ingthe No. 10 passion sang as familiar-
MEGAN MULLINS Ain't What it Used To Be (884/ 2.3% 3% 348 285% 748% 73% 2.3% |ity hits 91%. Younger 25-34 listeners
FAITH HILL Sunshine And Summertime Warer Bras./ 88%  383% 354 260% 720% 5% 13% |rankthesongNo.9in the cell. Females
JACK INGRAM Love You (Big Machine/ 63%  338% 348 208%  §25% SO% 3% | oornkitNes.

Iolalsamphsneismpumm.wnhamw\dmdwsummsx.MummMusmM-memnwmeimmwﬂhmw.Seonsare.5)llike-tau;hhcl,irswotmyvavmtes;d)lhke
ta)lt's()(.wsts&so:l)loon‘tlikcn.mi)lstmnovydshl.T'Mhdexwoismmraoeo!ani-urSscows.TMIMWWSﬂmm:eoIM‘WSm.Yoblindodedhmmcallom,sonosmusthavemndthetoolo
poslmmﬂlﬂ'scomrya‘rwymmmumdwuﬁwwmmmmnmvlmumwmwMmmmmhmwm The sample is 50% maletemale and
mwdbstﬂunedhmzs-u.ﬂwds-ﬁm.mwsww:mnmmmmm-noam'w‘mmcumnﬁcwmwmmmmm SOUTH: Charteston, SC, Chariotte; Baton Rouge. Nashville,
Atlanta. MIDWEST. Rint, Mi; indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg: Rochester, NY; Springfield, MA; Providence; Washingf . DC. WEST: Modesto, CA; Sakt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2006 Radio
& Records. © 2006 Buliseys Marketing Research inc

Whitney Allen is the
RMA's 2005 “Country
Radio Personality of
the Year.” And she's
got big time stations '
to prove it!
> @ " St t.
Cleveland Cincinnati Los Angeles
=== Statio
Charleston Fresno Allentown Memphis J

Get in touch for your BIG TIME
mo Big@XRadioNetworks.com
or 212.419.2926
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Y F —w
- POWERED[ 1]
America’s Best Testing Country Songs 12 + RR COUNTRY TOP 40 E'MB‘QE
For The Week Ending 7/14/06 CANAD A
Per. w M LAST THS TOTAL ¢l- WEEKSOM  TOTAL |
Atist Title (Label) TW LW Famil Burn 25-54 25-54 25-54 L LA - .
- 1 1 KENNY CHESNEY Summertime (BNA/ 581 43 13 190
KEITH ANDERSON Everytime | Hear Your Name drista/) 413 416 96% 20% 413 433 386 2 2 V.KEITH Alitve... (Show Dog Nashville/Unversal) 548 3 10 160
PHIL VASSAR Last Day Ot My Uite irsta/ 12 413.9% 2% 420 431 3% ; ? mgy#‘:‘;’m’:‘_“ﬁ’“m sl ::: 4: :; ::;:
| . of insta,
| RODNEY ATKINS !f You're Going Theough Hell. Curd/ 411 398 6% 18% 490 423 383 5 5 @ .CANYON'S oo Siund dedl W » -
BRAD PAISLEY The World /Arista/ 410 420 8T% 8% 415 A7 A2 7 6 o EMERSON DRIVE A Good Man Midas/Vew Revalution/ 425 25 12 19/0
i LITTLE B4 TOWN Bring ht Gn Home iEquity) AD4 399 %% 20% 400 413 3 8 7 @ C.D.JOHRSON CryBaby ArsinaliniersaMok: Condy! 420 2 0 150
GEORGE STRAIT Give It Away /MCA/ IW - 5™ % 401 417 3M0 - é PHILVASSAR Last Day Of My Life (Sony SMG) 388 .78 13 140
. P 1 WRECKERS Leave The Pieces (Maverick/Warner Bros) 392 +41 0 193
T. KEITH A Littie T Nashvike/Unive 4
B ORI AT L SN S it . 9 104y ADAMGREGORY GetliOn EM/MusCawds 381 20 W8 190
C. UNDERWOOD Don't Forget To Remember Me (Arista/ 393 394 98% 38% 392 384 389 18 B¢ ROAD HAMMERS Gl On The Biboard (pen foadtimersad 376 +64 3 i
DANIELLE PECK Findin® A Good Man /Ry Machme) 383 335 M% 2% 2395 397 193 12 @®  FAITHHILL Sunshioe And Summertime Wamer Sros) 367 +20 4 wn
GARY ALLAN Life Ain't Abways Beautiful MCA/ 182 401 W% 2% 39 4 a7 21 @ RATONSHYoursGomgTwonHel.. Cut) 385 472 5 150
ey - - 14 @@ AARON PRITCHETT Hoid My Beer (0PM) 87 +10 7 500 |
TEVE HOLY 8rand New Gettriend (Curty 392 379 8% 18% 391 401 382 16 @  RASCALFLATTS MeAnd My Gong Ly Street/ 348 425 w130
B. LARSEN | Don't Know What She Said (Giantsiayer/BNA/ 389 - 58% 9% 389 391 387 2 (@@ RASCALFLATTS Lifels A Highway (Watt Disney) 338 +51 )
JOSH TURNER Would You Go With Me /MCA/ 387 392 83% 4% 387 398 3N 15 18 K. ANDERSON Everytime | Hear Your Name (Ansta/ 310 24 0 120
MIRANDA LAMBERT New Strings (Cokumbial 387 386 73% 3% 388 378 408 ;; 50 EOTI;&B:MFORD .u :'ouid F;anou IGl:’EB/ﬁayallyl ;g: :; s: :5:0
. : 1G TOWN Bring it On Home (Equty/ + 0
BROOKS & DUNN Building Bridges (Arsta/ 386 383 75% 12% 381 391 391 0 21 U SDRRAN Miee The Stacs Bolie Ebinid 209 -NGE 7 1.
TRENT WILLMON On Again Tonight (Cokmiva/ 385 380 75% 15% 385 396 3N | 22 TERRICLARK Slow News Day (Mercury/ 27 47 1 140
! ERIC CHURCH How ‘Bout You (Capito// 384 381 8%% 21% 386 380 393 {19 234 AARON LINES Twenty Years Late (BA/ m 9 1"t
! KENNY CHESNEY Summertime (BA4/ 380 390 99% 39% 379 379 380 32 @  ERICCHURCH How Bout You (Capital 28 M4 LR L
I r ) . 27 25  GARY ALLAN Life Ain't Atways Beautitul (MCA) 238 5 noone
‘ JOSH GRACIN Favorite State 0f Mind @ymic St | ' % ! i .
\ MbeS YRS _ 38 AF TR Wl M SR Cd 31 @  STEVEHOLY Brand New Gitriend (Curt) 24 . 2 W
FAITH HILL Sunshine And Summertime Warner Bros) 375 375 67% 13% 376 387 362 28 284 OUANE STEELE Comin Back Around Wiolt/con 2 B 6 1
KENNY ROGERS | Can't Uniove You /Capitol 373 385 7% 3% 382 388 an 24 29 SUGARLAND Down In Mississippi... Mercury) 27 35 3 100
| PAT GREEN Fesls Just Like Ik Should (BA4/ AN 359 6% 13% 3N 381 I 38 @  JOSH TURNER Woud You Go With Me MCA w8 +n 2 2
R ——— —— 37 €  BILLY CURRINGTON Why, Why, Why (Mercury) 198 +23 4 130
WDy S it S 30 324y JASON BLAINE Whie We Ware Waiting Independens 198 12 12 110
SUGARLAND Down In Messssippi {Up To No Good) Mercury) 389 383 95% 32% 373 375 30 36 @ TRACE AOKINS Swing (Capitol 199 +18 2 10/0
RASCAL FLATTS Me And My Gang fymc Street/ 385 379 98% 31% 365388 332 D@ AMANDA WILKINSON Walk Away Universal Sourt) 190 +39 102
, JAKE OWEN Yee Haw /3CA/ M 30 B% 2% 38 I 35 gg @ ::::"f)"‘ Fagls Juse g 1 Bhockd %" ':“ *': : 7m'°
! ‘ JOHNER I'd Rather Be Lucky (306/Unversa) 187 +1 1
| TOM MCGRAW When The Stars Go Bhue (Card) 362 355 SO% 3% 352 N 34 B> 8‘ LONESTAR Montans (Soay MG/ S .
' Tota! sampie size is 343 respondents. Total sverage laversbilHly estimates are based on a scale of 1-5. (1=disiike very much, 5 = like [Bebuc> @ GRETCHEN WILSON California Girls /Cotmbia/ 168 +48 1 L]}
very much). Total famillaeity represents the percentage of respondents who recognized the song. Total bera represents the number of
respondents who said they are fired of hearing the song. Savsmwlmwmm:/nﬂrymappearmsunlrfy.,&mpbcor:posn:n B 38 Jmmmmﬁl 166 18 1 138
s based on persons 12+. Persons are screened via the Infernet. Once passed, they can take the music fest based on the format/music B> @  GEORGE STRAIT Give it Away MCA/ 156 +84 1 82
preterence. Rate TheMusic.com results are nol meant fo replace callout research. The results are infended to show opinions of
l | participants on the the internet only. Rate TheMusx is a regrsterad trademark of Rate Thelusic.com. The RTM systesm, is sveiisbie ler 21 Canadian Country reporters. Monitored airplay data supphed by Mediabase Research, a division of Premiere Radio
| Iocal radio statieas by catling §18-377-5309. Rate Thelusic.com dota is provided by Madishase Resesrch, 2 divisien of Promiers Networks. Songs ranked by total plays for the airpiay week of 7/8-7/15. Bullets appear on songs gaining plays of remaining
Radie Netwerts. flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays ts placed first. Songs
I. \_ /] \ below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. ¢y Indicates Cancon. J
a N ([ R
€c. .o _ U w T _ R _ Y NEW & ACTIVE
PLASHBACK BRIAN MCCOMAS Good Good Lovin’ Katapul) M. JENKISS Bad As | Want To [Universal South/
Total Points: 658, Total Stations: 24, Adds: 1 Total Points: 352, Total Stations: 29, Adds: 2
_;Om ASO
< No. 1#‘As Good As | Once Was”—Toby Keith
JEFF BATES One Second Chance /7CA/ R. HARRIS That's So You (Show Dog Nashville)
5 YEARS AGO Total Points: 628, Total Stations: 31, Adds: 0 Total Points: 321, Total Statiens: 36, Adds: 11
*No. I2Tm Already There”— Lonestar
(1) et A S AZAR You Dor't Know._ GegMebufler Anckeoy | CHRIS YOUNG Drinkin’ Me Lonely (RCA)
Total Points: 461, Total Stations: 29, Adds: 4 Total Points: 304, Total Stations: 20, Adds: 17
*No. |/ Treat Her Right”— Sawyer Brown
15 YEARS AGO
— —
Total Points: 442, Total Stations: 31, Adds: 4 Total Points: 256, Total Stations: 16, Adds: 3
@YEABS AGO
- — i s — ey T = T T e ey |
«No. INobody t His Right Mind”— George Strait :
JO DEE MESSINA It's Too Late To Worry (Curty/ BLUE COUNTRY Frecrackers And... CurtyAsytery
@Yms e == ——— —— Total Points: 433, Total Stations: 41, Adds: 20 Total Points: 227, Total Stations: 22, Adds: §
*No. |2 Feels So Right”— Alabama
YEARS AGO
i : . CHRIS CAGLE Anywhere But Here (Capitoll KATRINA ELAM Love Is... Unversal South)
No.? B o :—Rd ; Total Points: 408, Total Stations: 20, Adds: 0 Total Points: 25, Total Stations: 14, Adds: 13
N Tckly - TEPLe 7 . ——
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Stations and their adds listed alphabetically by market

WOMXAkron, OK* | WHWKXBinghamton. NY WWHNU/Columbia, SC* KAFFFlagstaft, A KKBQ:Houston, TX(* | KZILineoin, NE WCTY Mew London. CT WODRRaleigh, NC* KKWF Seattle, WA* XM Tucson, AZ*
OMPD: Kevin Mason OMPD: Fd Waker OM/PD: Randy Chase PO: CJ. Mum OMPD: Johnmy Chiwng OM: Jim Steel OMPD: Simemy Letn OM: Paul Michaets PO Scott Mahatick | OB Hert Crowe
{ |iCus pg-L H e MO Cogt PO Brise Jonsings AP0 Dave Eiger PO: Lina Mckay APD: Rob Walker | POMO Buz Jackson
APD: Ken Steel 9 AASCA AATTS 1 stor* - | #0 a-
| i | § 20 o 3 TAnOn S 7 RO S | APDAMD: Carol Turmer o APU: Mike ‘Maddawy Biddie | MO: Valele Nart DERS M ¢
) Rt COMTY AR ACKIOR RESUA | b il ] MONTOMERY GEYTR
. ALY 1 o WTCRMunlington | - - - S S 2
WGNA/Albany, NY* OM: Tom Hanrahan :MMC.‘:“ D008 i WGHNorfolk, VA* A oSO L |
#D: Buzz Brindle od Bemy WCOL Cofumbus, O c"""u s P D Oave Pacie KSSNintte Rock, AR® OM/PD: John Shomby o | KV0O/Tuisa, OK*
MO B2 AW 3 AP Oeron i PO/MD: Chad Herttage APDARD: Mark Mckay XOUT/Mapid City, SO L | PBMD: Ric Hametor
0 B2l Eariey e PD: John Crenstaw 3 G Y 0
1 A A ? AADY ROGETS D $ O YO A AN 'n-n‘nm mmﬂm [yl
4 APOMD: Dan€. Zuko o o | . 5 A AR KMPSSealtle. WA* | | e
= Ow“s:#m:mnmon. L ar v R | KzLAL o3 Angeles. CA* 2 S R PO Becky Brennec |
| ¢ : Dan Westhor OMPD: RJ. Curts MD: Tony Thomas
KBOWAIDY NM e, TN ony Tho WWZD/Tupelo. M3
s s Sevrs gm - WLAYFlorence, AL ;o'grmm,u APOMO: Toaye Campos mﬁ""“" KBULReno, NV | e OM: Rick Stevens
T Joass vy PO:Gato Harraan OMPD: Bion Bekman | 13- A tclowt MOl Frerson | A o e | 0.8 Hegpes
APOMD: e Jay ’ APD: Prifl Gibbons i Babsor TAZp— WAMZ Louisville, KY* i el . 0| A7 T S
| owwn worr l WHKX Bluefield, WV 0. Stewar James ® R AN #0: Coyote Calhoun PO: tddie Ybarma
) OB Ken Diet A SR . Mo ?1,‘.,[" KKNGOklahoma City, OK* | KUUBRenc, NV | APD. Jeft “J A7 Keim
g we | POMD: Jog jares WXFLFlorence, AL PO Bob Richands T ot asm OM/PD: Kevin Christopher 008 Jirp McClain o " KNUE/Tyter, TX
| Daleriis, L i OM: Jeft Thomas M0:J.0, Cannon M M APD Big” Ches Hart OM: Jef! Evam
1 (o KRYS Corpus Christi, TX 2 A0x: Lyes Wapgener P09y C |
:’:-E“‘ I or o OM: Pauia Newel! ?@;"m — } R b v ;;:_‘ Ol e | KXKS/Shrevepont, LA | w._h""l"
| Dbty #D:Frank Evarts : ot 0N Gary McCay | =
e | KiZWBoise, 10 s oS | WEGXFiarence, SC WHIS{Jackson, MS | KULLA sbbock, TX ahoma Chy, OK* | | WPRGAica, NY |
l OM/PD: Rich Summers OMPD: Randy “Mudfiao” OB Steve Kelly Flt;osm ) :Ls;ou‘nw oy o KFRG/Riverside, CA* 0MPO; Tom
KRRV/Alexandia, LA APOMD: Syomoer ke XPLX/Dalkas, TX* Wikcor PO: Rick Adams D Woiy T T OM: L ee Douglas | | e
POMD: Steve Casey | IS PO John Cook MD: Chase Mathews APOARD: Kim Allen o B Aon A
APD: Pat Cloud | o MD: Casty lar 1 am 0o o . [
' Vi | n"'c—'. - WFLS Fredericksburg, VA ko WWOMMadison, W1 PO Tom ao:o:-:[ WSLCRoancke, VA® | it cA°
| il OM: Paut Johnson g I o PO Mack Grantin MO Craig Allen PO Breft Sharp I « TANOR et | %Mm
WCTO/Allentown, PA® OMt: Kowin Godwin KSCS/Dallas. TX* POAID: Joa Reed PO: Tom Freeman M- Mol McKerzie Yy MD; Rabusn Jaymes 1 DDH WS
Im Sheily Easton | PO: Xevin Anderson Mlom!mlu APD: Mike Vi TR wadus WBYT South Bend. IN
o [ ok 4 () H . WGNE/Sacksomilie, FL* e KPLMPatin Springs, CA A T m’:‘:""
| S R ANy -1y . PD: Al Gorgon WYYDRoancke, VA oY % e Ll
| AT PFOARD: Jeft Davis KIAIMason City. 1A 0 DERS ALY
| KSKSFresno. CA® L POMD: McCann -rumm POAD: Joe! Dearing >
KGNC/Amaritio, TX . : Robyn iz ) KDAK/Spokane, WA
WXLB/Boston, MA* XTYS/Dattas. TX PO: Steve Pleshe 4 Ep G .
OM: Tim Bugier 5 08¢ Ton - Jo Bie AR A OMAD: Cary Role WMZO/Washingion, DC
APDAID: Patick Clark 08: Don Ketey e gy S WXBQUohnson City® o WPAPPanama City, L | WBEEMocheste, WY® | I Ayes Dokke PD: Goorye King
|75 A on PO Mike Brophey Wm:ﬂm ureicm DA 01 Hagy 2 DeRes wner 0MPD: Eodie Rupp POAD: By i 31 Kman |-F<EP'—M
mqﬂmﬂ o . D0d s i 4 D: Shane Collins Tam LS 9 GLLY s
QRUAborage, A | A e A B KTEXMcAflen, TX* 5 e ousor S s -t
PO: Matt Valiey | o - OM: Billy Santiago T s KIXZSpokane, WA® i
HO o Marstal | P KYGQDenver, CO° KUABR Cailhs, €O - PO Jode Carta th 4 1 | O Bobettarder
fyyrS | "x oo s PD: Joe! Burke PO Mark Caltaghan PD Rob APD: Frankie Dee RMU(:::m POASD: Paul “Coyote” WOEZWausau, W1
| 3 e M2 Garrett Dolt APD: Dave Jensen § T e MD: Patches WXBMPensacola, AL APE ooy Cole | APORD: Vanessa Ryan
| WWWWAIN Arbor. MI vy 0 beizn Gary MO Ly e P ,,‘“;"_“; APD: ym Daniets | o~
PO BanCowan WYRKSBuftala, NY* P S0 WNWNXalamazoo, MI KRWQMediord, OR ,— Lol 1t | Wik West Paim Beach AL
| [ 17ty Lron OM: Jack 0'Brien PO P.J. Lacay OMAPD: Lary Meal WCENSaginaw, Wi e { PO: Mich Matan |
WNCY/Appleton, Wi | pog-y PO Aoy Elion WCKT/RL Myers, AL® L.z | s St uleter WYCTPensacola, FL PO: Joby Phillies ——— Y
O Jeft McCarthy O BERTLLY MO Eddie Hatield '? 1 LpESUR 20K RGN OMPD: Nowm King MO Keith Alien - | AT
1 U ACKSR | S IE ST A SOV " N0 Freids oy MLLMDR PO: Justin Tyler O
| | WOKOurington Ser F= T el Dmm TN K fry MD: Jession Tyter |
WISF/Asheville, N OMPD. Seve Pekey | weKXMemonis. TH® s Ny | s WOVKWheeling, WV
OMPO: Jeft Davrs MD: Chris Reed XUJY/Des Maines. 1A WWGRFL Myers. AL* KBEQXansas City, MO* PO: Lance Tidwel! wiC — A SO [ Wﬂgfm
APOAMD: Brian Hatleid v Bt Jock S PO Mark Philligs PO: Mike Kennedy QBaghew. B~
1% ot mx - MO 1., Mckntire WFYRPeorta, IL OMAPD: Rick Walker |
J|* e PO: Ancy Elott APD: Steve Hart JAFN OMPD: Ric Morgan b KTTS/Springfield, MO
| WIXY Champaign, IL MD: Eddie Hatfieid SEDASY b - beaid ¥ L0 s HARTLND OMPD: Chras Cannon | KFOUWichia, KS* |
WIHIAtlanta. GA® #0. Sy Philis o e ey R o= b APOMD: Quty Cian OMPD: Bevertee Brannigan
| OMPD htﬁﬂ'uc!uns | MD: Nicole Beals s —re = am M_U.I:.‘
MO Jaboay Gray % Seman S gy Sy KFKF/Xansas City, MO* WXTU/Philadelphia, PA® | WWFGSakisbury, MD . 1
‘%‘“ | oW WORLEY om;ﬁ“.i..'ﬁ. OM/PD: Date Carter PD: Bob Mcilay OMPD: Brian Cleary’ #:éw AT GREEN
[ o APDMO: Tony Stevens APD: oy Lant APDMD: Sanora Lee ¥ S .
WPURANZne OV, RS | e o siesern oo B i " ocin i m:: 13
- &
it | OMPD: Scot Johnson ) WIS Miami, FL* cn ST APOMD Tracey Garren
| amow MO Qary @rifin WOGKGainesville, FL* | WOAFMansas Cit, MO* | oo Lnmt e KMLE/Phoeniz, AZ* ey
MOMTGOMERY TRY e - il 0. KEGASaN Lake City, UT . P
e By ] PO; b Bobd PD: Michae! Crulse APD: Billy Brown Jay McCarty OMPD: Aiae WILSL Louis, MO
Jexsa Garca - - Dove Collins : Alan Hague PD: Greg Mazingo
MD: iy Rec y e MD: Darlene Evans ey APDARD: Danny Ryan ™ WGGY/Wilkes Barre, PA®
WiBLAwgusta, GA WNKTiCharieston. SC* - - - e -1 LT 1 T gt 1Y MD: Danny Montana o0 Jimn R
0 M e - -y S5 [ 7D Do et
POMD: Bill West T LY Wy O " DPhoen o RACY 5RO -
3 . N il b o Ll W W | P oy . MD: Caspim Drosey
| Sioe OMAPD: Doug Montgomery OMPD: Mike Hammond ' 52 nd KATM Stocton. CA G s
OMPD: Karry Wolle M0 Gwen Foster KSOP/Sait Lahe City, OBt Rickard
APDARD; Dave Tatt WD Colloon Addair Py Perty TG Gy
WOBE Charieston, WY 1 R an ACSON (g s APD: Scoll Doiphin b | mmm "0 Bck
WACIC/Awgusta. GA 00 Jot Whishood R rpt ] MD: MAch Morgan e ey } oo von putre WEIRWitkes Barre, A
PO T Gontry PO £4 Roders - g - - v g 7 R AOSR
) 0 1 oo O OMPD: Jim Dorman
AR Pach layior MO B4 DR gamer WOSY/Pittsburgh, PA s e
K- ot WINR/Geand Rapios, M1+ | WKOALatayetie. B - L™ . N
i3 00 Bront Albers PO: Mark Allos DU s Stoney Richarts KUBL/Sak Lake City. UT " ™
0 b g . T TR o s omssyaone W | | S
NASE/Austin, TX* 00: Bruce Logen p‘nw? # aRoas NEEY Mimnaapolis. MN* 1 am scon i 2 4o
Mac Doniels y : . :
o T ok . WO | oumene | i TR | v
APOAD: Dob Pickot P R Tovig Moss IR GETRY
o - . 0 O WSS s S M Frank Bett G L [} L OMPD: Tod Mmier
e s v D00 WSS VI L™ APDAID: Joim O Brien
L e KMOLA atayete, LA =y KGKL/San Angeio, TX 15 RASCA AATS
KUZZ/Bakersfield, CA* WIORGreenstoro. NC* |y 19, gl WS Mobile, AL* s reishiel WINT/Tallahassee, FL oy
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Hot AC: Where
Does It Stand?

Examining the state of the format and how to

overcome potential pitfalls

By 6uy Zapoleon

ome very successful Hot ACs experienced ratings dips
beginning four years ago, and nerves were frayed over the
longevity of the format. This dip in ratings was primarily due
to the tightening of purse strings for marketing and research,
as well as attacks from the ‘80s format.

Hot ACended up surviving, but the advent
of the Adult Hits “Jack” and “Bob” formats
has caused more ratings damage. Add to that
the dwindling amount of what was the core
sound of Hot AC — adult, female-appeal,
rock-based current music — and many in our
industry are once again nervous about the
format.

Continued Strength

Why is there concern over Hot AC, when,
according to Miller Kaplan, it's the No. 2 for-
mat, behind News/Talk, with a 1.65 power
ratio in the 2004 survey? While most Hot ACs
are at least top 10 in
their markets, a great
many are top five, and
even more are top five
among adults 25-54.

Yet around 25% of
America’s radio mar-
kets don’t have a Hot
AC. Why? Fear of the
Jack format? Danger
wamings from indus-
try “wise men”? Or not
really understanding the strong return on in-
vestment possible from this remarkable for-
mat?

My partner, Mark St. John, and [ just fin-
ished the first phase of our fall road trip to
visit Zapoleon Media Strategies Hot AC cli-
ents KSTP-FM/Minneapolis; WBNS/Colum-
bus, OH; WTIC-FM/Hartford; WWMX/Bal-
timore; KSRZ/Omaha; and WMYU/Knox-
ville. Plus, | listen to WBMX/Boston daily in
my hometown. These stations are very strong
Hot ACs that continue to show ratings
strength, with many doing very well with
adults 25-54.

All are successful because they understand
the necessity of supporting the programming
and marketing needs of their stations. Hot
ACs will be successful long-term, but you
have to invest in the product and in market-
ing for this to happen.

It’s a very simple proposition: Do the three
M’s well — music, momings and marketing.
As radio fights to survive against satellite and
the Internet, successful stations will be about
a lot more than music. They will depend on
their talent, production, entertainment value
and promotions to remain successful.

Those who didn’t invest in the second and
third M’s — mornings and marketing — and
who expected the music to carry them are ei-
ther out of the format or fell to the bottom of
their market ratings when the well of pop al-
ternative hits went dry.

The interests of females 25-39, Hot AC’s
core target, open up a world of possibilities
for creating compelling content for the format.
In addition to hit music for the target, a great
Hot AC must provide entertainment and life-
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style news that makes a woman feel like she’s
in touch with what is going on in the world.
And all of this must be delivered by compel-
ling personalities.

Care & Maintenance

I've always said Hot AC is like a Mercedes-
Benz, which must receive care and mainte-
nance from trained professionals in order to
continue running in top form. The same is true
of Hot AC: It must be nurtured by people who
understand the format, it must have a solid
marketing and branding strategy, and it must
hire the best programmers and talent to cre-
ate the best possible on-air content.

We are blessed to have some great clients
who understand how special their Hot ACs
are. Ginny Morris of Hubbard Broadcasting
provides the exceptional team of KSTP-FM —
GM Dave Bestler, PD Leighton Peck and MD
Jill Roen — with the very best tools, includ-
ing marketing ("lmage TV” and “The Birth-
day Game”), research and consulting to make
the station one of America’s most successful
Hot ACs book in and book out.

KSTP-FM is also a great champion of causes
that benefit the Twin Cities and has been award-
ed the Marconi Award for Station of the Year.

The Journal Broadcast Group assembled a
fantastic team at KSRZ, led by GM Steve Wex-
ler, OM Tom Land and then-PD Darla Thomas,
to create a dominant Hot AC in a very com-
petitive market that includes a station that re-
cently flipped from ‘80s to Bob.

A commitment to product development, tal-
ent development, marketing and contesting has
allowed KSRZ to flourish — so much so, thata
longtime AC competitor threw in the towel and
flipped to ‘80s pop rock-based “The Brew.”

Pulling Out The Stops

WBNS came out of the box and went to No. 1
25-54, beating legendary WNCI/Columbus.
GM Dave Van Stone and PD Jeff Ballentine
have pulled out all the stops to make WBNS
competitive in a heated 25-54 arena.

WBMX'’s Mark Hannon, Barbara Jean Scan-
nell, Greg Strassell, Jerry McKenna and Mike
Mullaney brought CBS Radio’s perennial Hot
AC powerhouse back to No. 3 in the summer
‘05 Arbitrons through great tactics ("Whatev-
er Weekend,” “"No-Repeat Workday”) and
strong marketing support, all the while block-
ing the new Adult Hits station in Boston.

CBS's WWMX team of Bob Philips, Dave
Labrozzi and Josh Medlock continues to make
one of America’s first Hot AC “Mix” stations
successful by staying focused on the three M’s.

CBS’s WTIC-FM, under GM Suzanne Mc-
Donald, PD Steve Salhany and Asst. PD Jean-
nine Jersey, has been one of the most consis-
tent Hot AC performers 25-54 in spring and
fall over the past 10 years.

This WTIC-FM team has always under-
stood the value of balancing pop rock with

R AC/HOT AC

Unconventional Whoopi

Whoopi Goldberg will be the focus of the AC session “inside the Stu-
dio With Whoopi Goldberg.” Clear Channel Sr. VP/AC Programming
and WLTW/New York PD Jim Ryan will interview Goldberg, whose new
radio show, Wake Up With Whoopi, will debut on the 31st of this month.
The session will take place Thursday, Sept. 21, from 3:30-5pm.

R&R Convention 2006, which is codocated with the NAB Radio Show, will be
heid from Sept. 20-22 at the Hilton Anatole Hote! in Dallas. R&R Convention regis-

tration badges will allow attendees access to the NAB sessions as well.
Check out the convention agenda, registration and hotel details online at

www.radioandrecords.com.

pop when others ventured into the modem
AC arena. WTIC-FM also leads the way in
understanding the value of having great tal-
ent in mornings (Craig & Company) and after-
noons (Damon Scott).

Because of the care and attention these Hot
ACs have given to their programming and
marketing departments, they have thrived
when they’ve been challenged in a very com-
petitive radio environment — unlike other
Hot ACs around the country that, when at-
tacked, have withered and died.

Part of the model for the first Hot AC,
KHMX/Houston, was being an active and
integral part of the community that always
championed causes.

Mix was a personal friend to the listener
and the city of Houston, whether it was rais-
ing money for a fallen policeman’s family
with a free concert at the Compaq Center,
sponsoring some of the first Susan G. Komen
runs for breast cancer or having the moming
show bring water and supplies to families af-
fected by the floods in Houston back in '91.

Great Hot ACs understand the importance
of having a close, personal connection to the
listener, getting them involved in causes and
helping them make a difference. Whether it's
helping the victims of hurricanes Katrina and
Rita or doing on-air charity events like the
Children’s Miracle Network, turning your Hot
AC over to a community event that raises
money for an important national or local cause
makes this all-important connection. And that
means your station is an integral part of your
listeners’ lives.

The Changing Music Mix

Since the format’s creation at KHMX in
1990, Hot AC’s core target has always been a
transitioning female 25-39. The music mix has
always been about rock-based styles (pop
rock, pop alternative, rock ballads).

Back then this age group loved current
music and music from the previous 10 to 12
years that sounded like what they grew up
with — rock-based acts like The Eagles, Fleet-
wood Mac, Bruce Springsteen and The Roll-
ing Stones. There was no station playing that
music mix in Houston in 1990.

This recipe changed in the mid-"90s to ear-
ly 2000s when the core sound, while still rock-
based, evolved into pop alternative groups
and Lilith Fair ladies.

Today the younger half of this target is into
what they grew up with in the late ‘80s and
early '90s. There is a lot more pop and pop
rhythm, both in gold and currents, than when
Hot ACs were appealing to the previous gen-
eration of females 25-32.

These music styles have been the exception
rather than the rule on Hot ACs across the
country. Hot AC has always been dependent
on CHR/Pop to help break new music, and
the hits of today on CHR/Pop are decidedly
pop and pop rhythm,

But who's to say that Hot AC has to be all
about rock-based music now? The format has

always been about reflecting the music tastes
of 25-39 CHR/Pop listeners. The key to suc-
cess is playing the biggest hits of today that
have female 25-39 appeal. These must be the
most popular mass-appeal songs, not just
songs they can only hear on Hot AC. Hot AC
is about variety — a variety of old and new
and a variety of different styles.

When stations understand that, they are
successful. When they don't, they are like
Modem AC (a Hot AC variation), which was
entirely pop alternative-based and more con-
temporary than traditional Hot AC. Because
of that narrow focus, these stations have no
real variety.

In order for Hot AC to remain viable to the
new female 25-34, its music mix must transi-
tion as well. What you'll be seeing in the near
future at Hot AC is that pop rock and pop al-
ternative music will be less of a dominant part
of the current/gold universe. Pop (and to a
lesser extent rhythmic) is playing a much more
significant role in the music mix, just like at
mainstream CHR, where acts like Kelly Clark-
son and pop artists James Blunt and Daniel
Powter have breathed new life into the format.

The Jack Attack

Who's afraid of the big, bad Jack? Hot AC
stations should be, if they aren’t providing the
musical variety they have been boasting
about. When Jack or Bob stations debuted, Hot
ACs that had run tight or highly contempo-
rary playlists without strong butside market-
ing campaigns found themselves with a big
chunk missing from their ratings. In fact,
KDMX/Dallas was cut in half by one of the
first Jack stations in America.

That being said, quite a few Hot ACs have
withstood the Jack onslaught by adding more
depth to their libraries and creating tactics to
highlight their variety with “No-Repeat Work-
days” and “Whatever Weekends.” They are
living up to the "variety” promise they make.

Add to that what we described before as
essential for a Hot AC — outside marketing
and strong personalities — and most Hot ACs
will survive the Jack attack.

Hot AC has a long, bright future ahead of
it, regardless of what Pop competitors do
around it. CHR/Pop will always need to pro-
tect its female 16-24 flank and play a lot of
music that is too young for Hot AC. Jack has
primarily 35+ appeal and is mostly an Oldies
format that often plays too many deep cuts for
the Hot AC fan. Mainstream AC is too old and
soft for a Hot AC fan.

There will always be a hole for Hot AC with
women 25-39 who enjoy new hits mixed with
songs they grew up with. Hot AC will contin-
uve to survive if it remembers to execute the
three M’s excellently and to provide the fuel
— outside marketing — that makes this Mer-
cedes-Benz run.

Guy Zapoleon is President of Zapoleon Media
Strategies.
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Quality Research, Quality Results

“Throughout the year | have the pleasure of working with Broadcast Architecture.
We have been working together for over 5 years
and I'm proud to say that they have been instrumental in [KOST]'s success in the ratings.
Broadcast Architecture has a great team of employees.”

rd

— Stella Schwartz
KOS . Program Director
103.SFM KOST/ Los Angeles

BROADCAST ARCHITECTURE®

www.broadcastarchitecutre.com (818) 461-8016
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S. CROW & STING Aways On Your Side /A&M/Interscape/358 341 ST% 28% 357 305 368 25 I LACHEY What's Left Of Me (iveZombs Labe/ Gou/ 189 +7 3 2
NATASHA BEDINGRELD Unwritten (Epc/ 347 3348 % % I 312 319 27 KT TUNSTALL Black Horse... (Relentiess/Virgn/ 107 +10 2 t
WICK LACHEY What's Let Of Me Uve/Zomt Lade/ Grou/338 330 9% 32% 355 335 381 2 WPEEG- ARt T O .
18 26  CORINNE BAILEY RAE Put Your Records On Capita) 98 18 § n
NiCOL SPONBERG Crazy In Love (Curt/ 321 3 5% 2% 325 392 I 28 28’ GAROU Jo Suis Le Meme /Sony BMG Music Canada) 88 5 10 0/0
Total sampie swe s 365 respondents. Tetal average tavorabiMy estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very Beber> QQ C. KREVIAZUK AN | Can Do /Sany BMG Music Canads) 81 +17 1
much). Total familiarity represents the percentage of respondents who recognized the song. Tetal barm represents the number of 24 30 CARME UNDERWOOD Some Hearts /Arista/ 20 .25 1" 90
respondents who said they are fired of hearing the song. Songs must have 40% fammanty to appear on survey, Sample composiion is based |
on persons 12+. Persons are screened via the Internet. Once passeq, they can lake the musi tes! based on the format/music preference 24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division ot Premiere Radio Networks, |
Rate TheMusic.com results are not meant to replace callou! research. The results are intended to show opinions of garvcipants on the the Songs ranked by total plays for the airplay week of 7/9-7/15. Bullets appear on songs gaining plays or remaining flat from |
Internet only. Rate TheMusic is a regrstered trademark of RateTheMusic.com. The RTM sysiem, is cvaliable for lecal radie statiens by previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
L”m”g §18-377-5308. Rate Theitusic.com dats is provided by Nedishass Research, 3 divisien ol Promiers Radie Netwerks. ) \15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. Q Indicates Cancon /I
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. RR HOT AC TOP 40 ‘

July 21, 2006 POWERED[1]
B B aamer e ses) I MEDIABASE
1 €@  WICKELBACK Savin' Me (RosdrumerlOJMG) m +80 164895 22 780 MOST ADDED
2 @ XTTUNSTALL Black Horse & The Cherry Tree (Relentiess/Virgin/ 2694 +74 165728 26 7910
3 @ NATASHABEDINGFIELD Unwritten (Enc/ 2397 +72 157880 28 IO | hnensues ey
NICKELBACK Far Away /Roadrunner/IOJMG) 12
4 4  DAMIEL POWTER Bad Day (Warner Bros) 2224 73 125018 &1 70 JONN MAYER Waiting On The Worid To Change (dware/Cokumbia/ 8
6 €  FRAY Over My Head (Cable Car) (Fpic/ 2214 +138 128906 36 7500 COMINE BAILEY RAE Put Your Records On (Capital) ]
5 @ ©00G00DOLLS Stay With You Warmer Bros,) 2148 +62 117481 14 78N mmv “3‘7""5':“:" ”W/&t/ :
. [} [
7 @ KELLYCLARKSON Wak Away (RCARME) 2118 +44 132402 27 " e8m LANDON MGG Car'tLet Go ACARMG 5
8 € REDHOT CHNLI PEPPERS Dani Califomia (Warmer Bros./ 2050 +175 125878 13 701 PANCL.. | Write Sins... Decaydance/veied By RamenLaval 5
9 € GNARLS BARKLEY Crary Downtown! ava/Atiestic) 1993 +188 118610 8. 60 LIONEL RICHIE | Call It Love IstasdAUMG) 5
10 @ JACK JOHNSON Upside Down [Brushfire/Universal Rapublic) 1804 +1 108160 26 680 | UNDERTHE MFLUENCE OF GLANTS Mams's Room dsiandi/MG/S
1 11 ROB THOMAS Ever The Same (Atientic/ 1626 43 100893 34 73m u:‘: ‘:Wmm;"::m
12 @  JAMESBLUNT High CustardAtisntic/ 1491 +51 65682 13 70N |consecutive sirpley wosks. Airpisy wosk it dofined e ;m through
14  NICKLACHEY What's Left Of Me UnwZomba Label Group) 1471 +115 81188 14 582 |Ssterdey. Addsirom allothor programmers ars 56l accapied ot any ploy lovel
15 @ FIVEFOR IGHTING The Riddie (Aware/Cokmiss/ 1364 +88 77348 9 662 MOST
13 15  BOBICE The Real Thing (RCA/AME) 1360 4 TN581 16 5M0
18 (D  JOHNMAYER Waiting On The World To Change /Awave/Cokmbie/ 1264  +235 79030 4 6B INCREASED PLAYS o
17 @  ALL-AMERICANREJECTS Move Along Doghouselinterscope) 191 +1844 61131 11 41m AN TILE LABELSS  mcnease
16 @  SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic/ 1078 +29 50129 11 291 :u‘::s "":';'L;UE The m":" %“;:"ZMW’ *:::
razy ownl ave +
19 19 RIHANNA SOS [Def Jar/IOJMG) 957 35 54887 17 360 | paceu FUATTS Wt Hurts The Most fyrc Sret Ji=o
20 @ BLUE OCTOBER Hate Me (Universal Motowh/ 952 +118 46491 12 40/2 RED HOT CHILI PEPPERS Dans Caifornia (Warner Bros.) +175
24 €@ RASCALFLATTS What Hurts The Mest /Lyric Street/ 728 +182 45761 7 3 ALL-AMERICAN REJECTS Move Along (Doghousellnterscape/ +184
23 @D KEANE Isit Any Wonder finterscape/ 844 +89 3179 6 40 m: 3;0':;."0;“ ‘Cﬁmz *:::
P . ate Me lotewn/ +
25 €D . FORT MINOR.. wm d You Go /umswwmy&m 614 +99 26327 S M2 | ey (ACHEY Whar's Left Of Mo UiveZomb Lotel Grogy  +115
21 @ MATKEARNEY Nothing Left To Lose wara/Cokmbie (1] +52 17825 9 3912 | KEANE s it Any Wonder dnterscapel 9
% @ CHRSTINA AGUILERA Ain't No Other Man (RCA/RMG) 524 +51 22248 5  22/3 | FORT MINOR.. Where'd You Go /Machine ShoWarner Bros)  +98
27 @ SMASHMOUTH Story Of My Life Beawtiful Bomb/ 495 +39 15485 s 20 _m_
22 27 BETTERTHANEZRA Juicy (V2/Artemis/ 491 81 28928 20 260
31 @  CORINNEBANEY RAE Put Your Records On [Capital 430 488 17675 3 31 | JEWEL Good Day riemtic
Total Plays: 141, Total Stations: 16, Adds: 4
22 @ LOSLONELY BOYS Diamonds /0r Music/Eoic/ us +48 14042 7 a2 JESSICA SIMPSON A Public Affair (Eoic)
2 SNOW PATROL Chasing Cars (A&M/interscope) 209 +38 17961 § 241 Total Plays: 131, Total Stations: 9, Adds: 4
2 g AUGUSTANA Boston Epé 396 & s 5 s | LAMDONPIGE Can'tLet Go RARMG)
AT . Total Plays: 117, Total Stations: 17, Adds: 5
32 €D FRAY How ToSave A Life (Eai/ 390 +81 20807 4 24 GIN BLOSSOMS Learning The Hard Way (Hybnd)
34 € NICKELBACK Far Away (Roadrunner/IDJME) 325 +61 20086 5 1912 L“‘:E":'su" :EZI I:?nsfm;f " M%
33 @  STAINO Everything Changes (FiAtiantic/ k1)) +12 12157 6 200 Total Plays 86, Tota Stations: 8, Adds: 5
35 € ROCKXILLS KID Paralyzed (Fearisss/Reprise/Warner Brus.) 280 +40 6200 4 8 UNDER THE INFLUENCE OF GIANTS Mama's Room (siand/0MG/
37 @  PANIC!. | Write Sins Not Tragedes (Decaydanca/Fusked By Romen/Laval 256 +75 10901 3 145 | TotslPlays: 24, Total Stations: 8, Adds: §
39 € NELLY FURTADO fITIMBALAND Promiscuous (Geffen/ 23 +74 127714 2 m
€D  RACONTEURS Steady, As She Goes (Thid ManV2/ 173 +A2 6174 1 120
- @ MARY J. BLIGE One (Geffan/ 161 +24 5479 2 1p
0 @ FOOFIGHTERS Miracle (RCA/AMG) 157 +8 3032 2 1
80 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/8-7/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Soags ranked by telal plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added ts the total number of new adds officially reported to R&R by each
reporting Station. Sengs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- Station playlists tor all R&R reporters are available
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radioandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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( m America’s Best Testing Hot AC Songs 12 + RR HOT AC TOP 40
fske S For The Week Ending 7/14/06 EARAR MEDIABA
- W W W ST ™S ToTAL of-  WEEKSOM TOTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 *'i' '&'E' ANTRT TTILE LAGELSS) - — ::;' '“'" o f ';“““
FRAY Over My Hood (Cable Car) i/ 411 48 W I 4 4B 4 (ED NOT CILIPEPPERS DaniCallornia Mornw s/ 813 443 10 100
600 GOO DOLLS Stay With You Warner Bras/ 483 481 9% 1% 3 31 48 2 3 G600 GO0 BOLLS Stay With Yeu Warner Sres) nt -8 12 100
ALLAMERICARL. Move Along Dogiossaworscops) 482 388 O09% 21% 416 AW 1M ; 4 m:tmfumwrv.wf : 5 1: :;:
= CHELBACK Far Awvay Foschowsrtl Msic Canedy/ 08
WCNELBACK Sovin’ Me (Rosdrumen/0/MG/
= M B WS S IR a8 4N 6 MOBILE Out Of My Hood lmborsa/Mhsic Candl/ 551  +21 10 18
SNOW PATROL Chasing Cars /A&Minterscope/ M - W% % 1M a5 18 9 C. AGUILERA Ain't No Cther Man Savy MG/ 532 448 s 1A
FIVE FOR RGNTING The Riddis AwaraTohembsa/ VT BT ST TR T T 13 . FURTADO fiTIMBALAND Promiscuss Geffan' 475 +58 o W
RASCALFLATTS What urts The Mest dpric Some!.~ 382 395 72% 14% 384 482 358 n SHAKIRA GWYCLEF JEAN HpsODex'tlis Somy M 485  +10 10 141
10 114y THEORY.. Since You've Besn Gons S06Uniwrsal 482 4 12 1=
OANIEL POWTER Bad Doy /Warner rws/ A7 AN M 8% 1% Im 3 P 12: STABILO Flowed Design M Mesi Canody/ pre 2 0
80 BICE The Resl Thing /RCARMG) W 3 M % I 1 3l 15 C. KREVIAZUK All Can Do (Sary BMG Music Caned/ 431 +49 5 1
KELLY CLARKSON Walk Away (RCA/BMG/ M 37 % 4% 188 1M 3N 17 PINK Who Knew (LaFsce’Zombe Label Grosp) - IS 7 1
BLUE OCTOBER Hate Me (Laversal Morown 385 352 65% 1% 372 357 39 :g 15 m “"mc.m :; ‘: :: m
JOHWMAYER Waitrg On The Work_ AwarsCobmsi/ 381 153 4% 8% 3A8 371 315 0 ool L L . M S ...
NATASHA BEDINGFIELD Unwritten (Eac/ 357 368 ™ S50% 375 381 385 27 JACKSOUL onsSong (Samy BMG Music Canada/ 348 +31 7 120
J. JOHNSON Upside Down (Brushfire/Unwversal Repubkc/ 356 381 8% 35% 350 355 343 14 19 SUITS XL Play (Unversal Music Canads/ EF]| 30 17 160
FORT MINOR... Where'd You Go Machine ShopWamer Bos/ 356 356 80% 1% 372 388 341 ';’g gﬁ CITY & COLOUR... Save Your Scissors ltzuw ;zt: 1+ 1 : :;:
" ; B. LEE Catch My... (New West/Universal Music Canadal 31 +28
SICKLAGIEY Whor's Lok Wille (indimie labe/ B335 240 B 3% 12 32 M2 19 22 JAMES BLUNT Wisemen (Custard/dtiantic) 2 52 19 160
RED HOT CHIL) PEPPERS Dani Caifornia (Wavner Bros./ 354 359 92% 1% 335 342 328 24 NICK LACHEY What's Left Of Me (Sany MG/ 279 +19 5 80
MAT KEARNEY Nothing Left To Lose wareCobmbia/ 352 335 4™ 9% 370 387 348 29 8 FIVE FOR FIGHTING The Riddie /Sany SMG) 248 425 4 1
STAIND Everything Changes (Fi/Atiantic/ 350 - 4% T 355 340 368 22 254 MELISSAO'NEIL Speechiess (Sany BMG Music Canada/242 49 13 60
KEANE Is It Any Wonder fnterscape) 348 235 S51% 12% 37 380 387 gg 264 ::::somv:eemﬁ B”“,"g m:: f: 'Z '::‘:
KT TUNSTALL Biack Horse... Relentless/Virgin/ 344 361 9% 41% 344 347 339 0 XT TUNSTALL Suddenty | See (ReentlssVigil 222 o 5 120
SMASH MOUTH Story Of My Life Beautifl Bomb/ 344 335 5% 13% 342 343 341 33 % BRIAN BYRNE Far From Good (Warner Music Canada) 218 +18 s B0
BETTER THAN EZRA Jucy V2/Artemis/ 337 346 ™% %% 338 32N 380 k! JOEL PLASKETT Howhere With You MapleMusi) 212 +36 3143
JAMES BLUNT High (Castard/Attantic/ 335 327 9% 3% 353 35 350 g; j‘::ys!:l:’v“, “‘g: ’Tf:’;v"%‘r""éﬁm —— fg: *3; ; :gg
B (] +
SHAKIRA {WYCLEF JEAN Hips Don't Lie (Ene/ 332 344 93% 48% 357 365 347 pos s AMERIC:‘:G. Move Along Deghouselterscope) 177 +13 3 B
CHRISTINA AGUILERA Ain't No Other Man (RCA/AMG) 330 318 73% 23% 340 331 353 32 34 BLACK EYED PEAS Gone Going (A&M/interscope) 173 32 12 8/0
GNARLS BARKLEY Crazy Downtown/lava/Atlantic/ 324 338 71% 28% 315 330 236 40 @  CORINNE BAILEY RAE Put Your Records On Capitol/ 167 +20 2 13
38 37  BODYROCKERS | Like The Way Universal Republic/ 153 2 3 a0
Total sampie size 1s 367 respondents. Tola g 2 ility esti are based on a scale of 1-5. (1=dislike very l g BEYONCE' t1JAY-Z Deja Vu (Sony BMG) 151 1M ! 610
much. 5 = like very much). Total familiarily represents the percentage of respondents who recognized the song. Total burn KEANE !s It Any Wonder {interscope/ 142 +14 1 61
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familianity to 37 40 TEDDY GEIGER For You | Will.. (Columbia/Sony BMG/ 134 .23 16 10/0

appear on survey. Sampie composition is based on persons 12s. Persons are screened via the Inlernet. Once passed, thev — — _
can lake the music test based on the format/music preference. RateTheMusic.com results are not meant to replace calout | 25 Canadian Hot AC reporters. Monitored airplay data supphied by Mediabase Research, a division of Premiere Radio

| research. The results are intended to show Opinions of participants on the the Internet only. RateTheMusic is a registered | Networks. Songs ranked by total plays for the airplay week ot 7/8-7/15. Bullets appear on Songs Qaining plays or remaining
trademark of RateTheMusic.com. The RTM system, is available lor local radio sialions by calling 818-377-5300. flat trom previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

| Rate TheMusic.com dala is provided by Mediabase Research. g division of Premiers Radio N rks. J below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. Q Indicates Cancon. _/'
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Spotlight

On New Music

Programming features that champion the new

nderstandably, with the trend toward tighter playlists and

fewer currents on a number of major-market Smooth Jazz
stations, new music is a hot topic among programmers and la-
bel execs. We continue to explore the issue with four program-
mers who consider new music so critical to ratings success and
format vitality that it is a centerpiecé of their radio stations.

Tom Sleeker
PD/OM, WVMV/Detroit

Slecker is among Smooth Jazz’s most
ardent proponents of new music —an‘ac-
tivist, really. And new music has played
an important role in
WVMV's consistent-
ly impressive rat-
ings, including reach-
ing No. 1 12+.

“We believe that
supporting and de-
veloping new music
and recording artists
iscrudial to the health
of our station and for-
mat,” Sleeker says.
“One of the things that we’ve been do-
ing regularly for years is producing new-
music stagers to play going into our
currents. This accentuates the song and
calls attention to the fact that we are play-
ing new music every hour.

“Another feature we’ve had success
with is our ‘Smooth Jazz Feedback Track.’
We select a new song each week and play
it at least once in every daypart through-
out the week. Listeners can call in or e-
mail us with their comments.

“l was really impressed with Mindi
Abair and Verve this spring when she did
aradio tour in support of her new release.
In the 10 years that I've been at WWMYV,
this is the first time that a recording art-
ist visited our station in support of a new
album instead of doing a concert.

“She co-hosted with our moming tal-
ent, Alexander Zonjic, for an hour and
played a couple of her new songs to
tracks with Alexander accompanying her
on flute. We then made those unique ver-
sions available as downloads on our web-
site for a couple of weeks.

"We also had listeners register to win
lunch with Mindi after the in-studio per-
formance. My hat’s off to Verve for their
support. That's what | call artist develop-
ment.”

Dianna Rose
MD, KWIZ/Seattle
In addition to doing a daily airshift,

Rose hosts KW)Z'’s Sunday New Music
Review, a two-hour program that runs

Sunday evenings
from 6-8pm and is
followed by the syn-
dicated Chill With
Chris Botti, giving
Sunday evenings a
complete new-music
lineup.

Rose says her Sun-
day show includes
music and artists lis-
teners wouldn’t hear any other time of the
week, especially vocalists like Jane Mon-
heit, Lizz Wright, Rene Olsted, Peter Cin-
cotti, Cassandra Wilson and some great
local talent.

“The show allows me to go deeper into
new releases and to spend more time talk-
ing about the artists and the albums,”
Rose says. “Songs stay in rotation for
about six months, so it’s always fresh.
Each song in the show’s playlist gets
played five to seven times before we move
itout.

“Many of the songs stretch the normal
Smooth Jazz boundaries — more tradi-
tional, Latin, chill and New Age — so the
listener gets a wider variety of song styles
and sounds.

“And whenever possible | interview
the artist or group whose album I'm fea-
turing. Past guests have included Chris
Botti, Emestine Anderson, Marcus Mil-
ler, Boney James, Nancy Wilson, Peter
White and Keiko Matsui.

“In regular dayparts we are continual-
ly trying to convert P2s to P1s to increase
our cume. Many of today’s Pls are yes-
terday’s P2s, so where are our Pls of years
gone by, those who knew our music to
include Randy Crawford, Michael
Franks, The Yellowjackets and Weather
Report?

“And what about those newer Pls
whose TSL is so high that they may get
bumed out on songs we play during the
week? The Sunday-night lineup is for
them and, of course, all our listeners who
wish to stretch the musical boundaries.”

Michael Fischer
PD, KJCD/Denver
“Every Thursday we do the ‘Smooth

Jazz New Music Spotlight,”” Fischer says.
“We solicit comments, play them back on

Dianna Rose

RR SMOOTH JAZZ

CAROL ARCHER

caroher@radioandrecords.com

rently with the R&R Convention.

Unconventional News

Register now for R&R Convention 2006, which is taking place
Sept. 20-22 at the Hilton Anatole in Dallas. Go
to www.radioandrecords.com and click on
“conventions” icon. Before Sept. 15 registra-
tion is $495. After that date the fee jumps
to $595, available onsite only. Registration
i includes access to sessions at the NAB
Radio Show, which will be held concur-

Kicking things off Sept. 20 at 9am — right

SURTRI06

before the first of five Smooth Jazz sessions — is “The Tatking Heads of
Programming,” a general session featuring CBS Radio’s Rob Bamett; Journal
Broadcast Group's Carl Gardner; Entercom’s Pat Paxton; and Emmis’ Jimmy
Steal.

the air and frequently send them to the
label and artist so they can hear raw lis-
tener comments.

“We also have a permanent link on our
website called ‘Buy New Music,” which
links to Amazon.com so you can easily
purchase any new CD with only two
clicks. We promote this on the air.

“In addition, the
‘Now Playing’ feature
on our homepage also
links to Amazon and
is promoted on-air.
Our website is updat-
ed every day with
‘Smooth Jazz News,’
feature articles and
audio clips where art-
ists talk about their
newest projects. There’s always fresh con-
tent.

“From time to time we post an artist’s
EPK on the site as well. Other moming
drive features include weeklong inter-
views with artists focusing on local ap-
pearances and new CDs.

“This past year we’ve interviewed An-
ita Baker, Mick Hucknall, Paul Hardcas-
tle and Quincy Jones, to name a few. We
post all our interviews on our website
under ‘Artist Archives,” and you can
stream them from anywhere in the world.

“In afternoon drive Becky Taylor does
a feature each weekday at 5:35pm called
‘Centerstage,’ in which she highlights an
artist, plays an artist audio clip and a
song, sometimes a new tune.

“As part of the common thread of our
‘Smooth Jazz Upgrade’ we frequently
upgrade our listeners’ CD collections
with brand-new releases.

“Another great showcase for us is Art
Good’s Jazztrax, which airs on Saturday
nights. This show is the only one of its
type that features extensive news, music
and interviews, as well as album tracks.

“Finally, Becky Taylor hosts a show
every Saturday night from 9-11pm called
The Soul of Jazz that features not only new
music from smooth jazz artists, but cross-
over R&B and neo-soul artists. The show
is very successful. It frequently features
artist interviews.

“Highlighting new music is important
to showcase the evolution of smooth jazz
music and to spotlight that the format is
more than crossover vocals and old in-
strumentals. We have so few opportuni-
ties to sell new music each hour that it's
really important for talent to make a big
deal about it.

Michael Fischer

www.americanradiohistorv.com

“During our last superstar All-Star Jam
promotion we ran 20-second artist vig-
nettes in which they talked about their
careers, and we frequently positioned
them to play just before a new song,
drawing more attention to it.”

Kathy Curtis
MD, WSIT/Tampa

WS)T’s new-music feature began
when Curtis was asked to take over the
moming show some months ago. She
says, “I’ve always thought that it would
make a great feature for amoming show,
and since I’'m the MD and get to discov-
er the new stuff before it’s in the stores, |
thought my music-loving audience
would enjoy finding out what’s coming
to a store near them soon.

“We call our feature ‘The New Music
Moment.’ It is played every weekday at
7:45am. I’'ve played a lot of stuff that is
new smooth jazz, but also new chill; old
chill; world beat; and just plain eclectic,
interesting, unique music.

“Some of it is from artists no one’s ever
heard of before, some
is from our favo-
rites. It depends on
what's on my desk at
the time and what
makes my ears perk
1 up.

“Afew artists I've
featured are Natalie
Cole, Sophie Mil-
man, Afro Celt, The
Vogardo Projects w /Lucy Gale, Wondab-
raa, Alex Cortiz, Fourplay, Eric Darius,
Peter White, Jazzmasters, Corinne Bailey
Rae, Zeb, songs from The Bluesy Chill Out
w/Dave ‘BK’ Jeffs, Praful, Zero 7, Prince
and Ray Parker Jr.

“Our audience seems to love the more
unique songs. Some have told me that
they like being exposed to a different
sound and a different side of music they
haven't experienced before, and since it’s
just one song per moming, it doesn’t tum
off those who are our Pls.

“Artists I’'m considering in the next
week are more Ray Parker, the new Li-
onel Richie and something from the Di-
ana Ross CD.

“I’'m also kicking around the idea of
doing a week’s worth of music from lo-
cal musicians. I'm collecting it now; how-
ever, it must be of high enough quality
for the station. 1t’ll be interesting if | can
find five local artists who are being cre-
ative.”

Kathy Curtis
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Discovering New Music

Where the audience finds it now

The world has changed. How many times have we all said
that when talking about the state of the radio business and
the rock formats? The business model for everything we do is
different, from executing station promotions to programming to
label promotion to music scheduling.

Rock radio has, for a long time, been
the place fans discover new music. Un-
fortunately, that is not the case anymore.
They may still be listening to Rock radio,
but they are finding and obtaining new
music elsewhere.

The question is: Can Rock radio ignore
this trend and survive? If a station prides
itself on playing new music, where can
the PD find the next trends in music and
recapture the magic that radio used to
have?

Nontraditional Outiets

The fastest-growing bands are coming
out of the indie scene.
They are not being dis-
covered on commer-
cial radio, but in plac-
es like the Internet,
nontraditional radio
outlets (including sat-
ellite, college stations
and NPR) and maga-
zine articles or through
word of mouth.

This audience is usually college-aged
or above, technologically savvy, online,
connected and networked. The biggest
sources for new music for this crowd are
blogs like Pitchfork and community sites
like MySpace and Pure Volume.

Andy Allen

Andy Allen, President of the Alterna-
tive Distribution Alliance, says that art-
ists are selling records based on exposure
at these nontraditional outlets before they
ever get played on the radio.

Allen’s company is one of the leading
distributors of independent music in the
U.S. Recent ADA-distributed success sto-
ries include Bloc Party, Calexico, Iron &
Wine, New Pornographers, Nada Surf
and The Shins. It is headquartered in New
York City and has 16 branch offices na-
tionwide.

Since 1993 the company has distribut-
ed a number of gold and platinum
projects, including Nirvana, the Warped

. Tour compilation, Everlast, Sixpence

None The Richer, Squirrel Nut Zippers,
Postal Service, Vengaboys, O.A.R., Paul
Oakenfold and Liz Phair.

In addition to servicing the indie sec-
tor, the ADA handles select major-label
projects from Warner Music Group,
which, along with Restless, Sub Pop, Beg-
gars Banquet and Mute, founded the
company.

No faterest

Allen says, “It could be that the indie
music community has determined that
commercial radio is just not interested in
playing their records and doesn’t put a

p s b
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great deal of effort into trying to get to
these artists early. Commercial radio ex-
posure for the indie music community
has been rare for the past couple of years.

“Two artists who emerged from the in-
die scene and made it on to commercial
radio recently are Postal Service and
Death Cab For Cutie. Those are excep-
tions though. Most of the projects that we
are involved with are selling 200,000-
300,000 records before anyone plays them
on the air.

“MySpace and Pure Volume are very
interesting. They are a mix of signed and
unsigned bands. The twossites are so huge
that they‘re interesting measurement de-
vices in terms of active listeners.

“They actually build their charts based
on streams. The most played record there
is the most played record. In some cases,
when you check on the top 10 records, it
can be 400,000-500,000 streams.

“Those two websites are the most visi-
ble and most talked about, but there are
probably 10 or 12 other sites, some region-
al, some more genre-centered, that can be
excellent indicators of what is happening
pre-release and, sometimes, post-release
when it comes to these unknown bands.”

A Lot Of History

Some of the old guard of label vets are
still around, but not at the big labels.
Many have taken positions at small indie
labels. Their goals match the ADA's: to
find good music and get it exposed.

Allen’s experience before coming to the
ADA 13 years ago serves him well. He
started with RCA as a sales guy and then
did promotions. He moved to Island
when it was an independent, but a major
independent.

“Commercial radio
exposure for the indie
music communily has
been rare for the past
couple of years.”

“When I got there, Robert Palmer’s
‘Addicted to Love’ had just been
launched,” Allen says. “I'd been invited
by Bob Catania to join his small radio
team to do the next record from a band
called U2. That record was The Joshua Tree.

“It was a wonderful place to start in
terms of being in an independent label.
We got into one great project after anoth-
er for about 10 years.

“Island operated a number of smaller la-
bels that catered to a specialized audience.
Mango and 4th & Broadway are two ex-
amples of that. We were promoting Me-
lissa Etheridge, Robert Palmer, the Traffic
catalog and Bob Marley at the same time.

“After 10 years at Island I had the op-
portunity to move over to the ADA,
which at that time was just a concept to

“You need to think
about things other
than traditional radio
airplay and video play
and the other old
triggers of sales,
because you’re going
to miss something
pretly significant.” -

create a distributor for independent mu-
sic that was co-owned by independent
labels and the Warmer Music Group. It
was intriguing to me.”

Success Stories

Indie labels are discovering bands, and
this hasn’t gone unnoticed by the major
labels. Partnerships have been formed be-
tween indies and majors on many

rojects.

Death Cab For Cutie is a good exam-
ple of this. Barsuk, a small indie label in
Seattle, put the record out. It partnered up
with Atlantic to help promote the album,
and the next Death Cab record will come
out on Atlantic.

Great for the band, great for the indie
and certainly a big head start for the ma-
jor label in terms of forward momentum.

“Qur core group of labels [Sub Pop,
Matador, Beggars Banquet, Touch &
Go] have been with us for a very long
time,” says Allen. “Their long-term ef-
forts in artist development have paid off
at the same time that consumer inter-
est in independent music is at an all-
time high.

“The best illustration of that is the Gar-
den State soundtrack. It's an indie film that
didn’t do that well initially, but it had long
legs and ultimately did good business.
The soundtrack is made up of almost all
independent artists, many of whom we
distribute. It really ignited the sales of
bands like The Shins, Iron & Wine and
several others.

“Combining consumer interest in in-
dependent music with more wide-
spread distribution of these titles means
that instead of selling 30,000 records,
you’'re selling 300,000 or 500,000 or
700,000 records.

“In a record economy that’s declining,
selling that many records is pretty signif-
icant.”

Allen says that although CD sales still
make up the bulk of music buying, digi-
tal music sales are on the rise. So much
so that digital now constitutes about 25%
of the ADA’s total sales. These are actual
full-album downloads, not including activ-
ity on tracks, ringtones, kiosk sales, stream-
ing and other formats.

20 Continued on Page 61
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e [ .
12 13 . WOLFMOTHER Woman (Modar/Interscape) 1132 -32 53928 17 62/0 Adds Srom ol ether prograsmmers e sall accapted ot suy pley ovel,
14 Q KORN Coming Undone (Virgin/ 114 +52 43855 20 480
15 @ BUCKCHERRY Crazy Bitch (Eleven Seven/lava) 1103 +70 63400 15 481
16 @ LOSTPROPHETS Rooftops /Columbia) 1042 +58 38333 8 551
17 Q STONE SOUR Through Glass (Roadrunner/IDJMG) 1010 +90 45320 7 5214 -
18 @ PANIC! AT THE DISCO | Write Sins... (Decaydance/Fueded By Ramervlava/ 970 +102 55800 9 i MOST
@ AUDIOSLAVE Original Fire (Epec/Interscope) 894 +894 60359 1 69/37 INCREASED PLAYS i
19 @ 10 YEARS Wasteland Unversal Repubhic) 840 +8 32947 53 S10 ol
22 @ MUSE Kmghts of Cydonia /Warner Bros.) 793 +95 40307 5 475 ARTIST TITLE LABEL(S) INCREASE
21 22 DASHBOARD CONFESSIONAL Don't Wait (Vagrant/interscope) 24 A5 25800 9 46 :":”lg’;um";"v'v;‘ "1"“/57,3’.27.3’”@ *::;
‘ou Were Young +
2% @ RISEAGAINST Ready To Fall (Geffen) 564 +38 25570 6 433 RACONTEURS Steady, As She Goes /Thid Ma2) +200
3 24 SNOW PATROL Hands Open /A&M/Interscape/ 545 -84 22073 14 350 RED HOT CHILI PEPPERS Tell Me Baby (Warner Bras./ +122
26 25  SHE WANTS REVENGE These Things (Geffen/ ' 481 -18 27760 12 310 AFl Mkss Murder (Tiny Evillinterscope) +104
2 @  KEANE st Any Wonder finterscope) 469  +71 29830 7 283 |PAMC ‘";;J“"s::’“';“ mﬂ’:" o b it
. BREAKING Hollyw +
24 27 ROCKKILLS KID Paralyzed (Fearless/Reprise/Warner Bros.) 460 133 11846 17 330 MUSE Knights of.Cydonia /Warmer rzs. +95
29 @  HOOBASTANK Inside Of You fisiand//IMG) 455 +65 28351 10 291 30 SECONDS TO MARS The Kill fimvmortal/Virgi +94
2 @ RED HOT CHILI PEPPERS Tell Me Baby (Warner Bros.) 454 +122 47693 6 269 STONE SOUR Through Glass (Roadruner/IBIMG) +930
k)| @ SEETHER The Gift (Wind Up/ 403 +39 22993 15 2400
38 @ GODSMACK Shine Oown fUniversal Regublic/ 3713 +88 10387 4 2612
@ KILLERS When You Were Young (siand//DJMG/ 369 +369 44255 1 40/40
35 @ DISTURBED Land Of Confusion (Reprise/ 356 +37 12589 3 274
33 @ PANIC CHANNEL Why Cry (Capitol) 350 +19 7849 5 3010
37 @  T00L The Pot Volcans/Zomba Label Group) 34 .49 24686 5 1M ——M—_
K| 36  FRAY How To Save A Life (£pvc/ 312 k'] 18555 9 2210 YEAN YEAH YEANS heated Hoarts Dress Lo y
i 20N ated Hearts (Dress Up/interscope
30 37 PEARLJAM World Wide Suicide L/AMG) 305 72 W51 19 320 | g 70 Total Statons: 11, Adds: 1
39 @ HAWTHORNE HEIGHTS Pens And Needles (Victory) 290 +27 5483 4 251 SAY ANYTHING Alive With The... (Doghouse/J/RMG)
I ~ v Total Plays: 165, Total Stations: 20, Adds: 1
0 € OEATHCABFOR (Flfﬂi | Will Follow You Into The Dark Atéantic/ 287 ) B A ae | st Slestasr A
36 40  NICKELBACK Savin' Me (Roadrunner/I0IMG) 274 24 11358 19 15/0 Tatal Plays: 165, Total Stations: 8, Adds: 0
| 43 @ REDJUMPSUIT APPARATUS Face Down (Vigin/ 259 +33 8349 4 191 SHINEDOWN Heroes /Arianric/
. ) » Total Plays: 162, Total Stations: 9, Adds: 1
{ 50 @ HINOER Lips Of An Angel (Universal Republic/ 251 +13 12504 2 182 | Hina Kiling Lonekness SireWarmer Bras.
46 @ CROSSFADE lnvincible (Coumbia/ 248 +51 8002 2 181 Total Piays: 132, Total Stations: 14, Adds: 0
2 @ PLACEBO infra-Red (AstrahwerksEMC) 243 +8 7883 8 200 :‘i‘;f,‘,‘",';o"',"’.‘.‘;‘s-“‘ k 'F:‘mflwww
ot : 130, Total Stations: 18, Adds:
, 4 @ 311 Frokc Room Vokcana/Zomba Label Growp) 24 413 757 & W0 | Lerh SUTOMATICA Graduetion Doy (Rewise)
48 @ BULLET FOR MY VALENTINE Teers Oon't Fall (Trustil /ve/Zombs Label Grouy 232 +45 813 2 1911 Total Plays: 114, Total Stations: 11, Adds: 0
= €D  FLYLEAF Fully Aiive (Octone/RCA/RMG) 204 431 384 2 1M m‘; ‘T:r"'"" WW
4 48  YELLOWCARD Rough Landing, Holly Capitol) 203 44 68987 13 170 mm Victim (Trasthki¥Eac)
[Bebut> @ THOM YORNKE Black Swan /XL/ 172 +1 6974 1 i Total Plays: 107, Total Slmcms Adds: 0
’ ! JOHRNY CASH God's Gonna Cut... (American/last Highway/
45 50  DAMONE Out Here All Night siandiUMG) 172 38 5185 13 180 Total Plays: 99, Total Stations: 8, Adds: 0
78 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/8-7/15. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by tatal plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a Song has not yet reachzd the top 20. if after 20 weeks, the record is not in tr:
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week- Station playlists for all R&R reporters are available
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons fimes number of plays (times 100). Each daypart on each station is assigned an AQH on the web 3t www.radicandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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. RR ALTERNATIVE
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( ™
ﬁmr.m com America’s Best Testing Alternative Songs 12 +
P For The Week Ending 7/14/06
b Persons Men  Women.
Astist Title (Label) TW LW Familiarity Burn  18-34 18-34  18-34
AR Miss Murder (Tiny Evilfloterscope) a1 42 % IM “ 38 4
30 SECONDS TO MARS The Kil /immorralVirgin/ 4% 39 8% 1% I I an
SNOW PATROL Honds Open ASMInterscope) 48 1M T 1% a2 318 a4
LOSTPROPHETS Resfteps Cotonbia/ a8 388 % ”» s 3 I,
TAKING BACK SYNDAY MoksDosmSure Warnar fres) 482 AM 6%  18% Im 18 1.
NED NOT CINLI PEPPERS Dowi Californis Warner Brss/ 481 385  90%  38% s 4 3In
ANGELS AND AIRWAVES The Advantwe SursameGafon/ 400 480  B8%  21% 159 s 11
PANIC!... | Write Sins.. (Decaydance/fusiod By Remenfloval/ 395 398  82%  20% M 31 an
TWREE DAYS GRACE Avinulitio Bucore (AeCimie Lalw/Gumgy 394 388 84%  15% ET TR T I |
STONE SOUR Through Glass (Roadrunne/IDIMG/ 388 351 4% [ s 313 an
BLIE OCTOBER Hate Me Unbursal Morown/ 87 1 % I I I 1
RACONTEURS Steady, As She Goes (Thind Maa¥2) I8 3’ e 2% I 188 1m
SREAKING BENJAMIN The Diery Of Jane Halywoold 396 383 63% [ N 3152 In
18 YEARS Wastslend Usversal Aapedlic/ 382 31 % 3% 13 355 3
NSE AGAMSST Ready To Foll /Gerfar/ 82 - "% ) M e Im
SHINEDOWN | Dare You /Atiastic/ n 3 3% 2% 372 333 LV ]
ROCK KILLS KID Poralyzed (Foariess/Reprisa/Warner Bros) 382 332  68% 1% 383 323 3In
HOOBASTANK Inside 01 You /siaedOUMG)/ s - W% % 358 34 3
OASHBOARD CONFESSIONAL Don't Wait Varanchrerscpe? 353 352 T1%  18% 341 19 3es
KEANE Is it Any Wonder (lsterscape/ 349 - % 1% 348 312 Im
TOOL Vicarious (¥okana/Zambs Label Group/ 348 337 15% 4% 358 381 38
KORN Coming Undone (Virgin/ © 338 338 % 31% S T KT B K7}
GNARLS BARKLEY Crazy (Downtown/avaiAtisntic/ 335 313 e8% 3% 42 3133 M
BUCKCHERRY Crary Bitch (Fleven Seven/lava/ 335 385 7% 8% 327 315 a3
PEARL JAM World Wide Suicide (/AMG/ 328 32 % % 32 352 M
ARCTIC MONKEYS | Bet You Look G0od... (Domino/ 325 318 4% 8% i oM In
WOLFMOTHER Woman (Modkdav/lnterscape) 347 332 M% 2% s 1 ;
SHE WANTS REVENGE These Things (Geffen) I 298 SE%  21% 312 281 338

Total sampie sue is 355 respondents. Teta! average [avorsbility estimates are based on a scale of 1-5. (1=drshke very much. 5 = fike very much).
Total famillarity represents the percentage of respondents who recognized the song. Tetal burm represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composiion is based on persons 12+, Persons are
screened via the internet. Once passed, they can take the music lest based on the format/music preference. Rate TheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The ATM system. is availabie fer lecsl radie statioas by calling §18-377-5308. RateThelusic.com data is provided by

Technology Is Not The Enemy

Continued from Page 56
Radio Reactive

The ADA has had to reorient the
way it sells records and the way it
presents them to buyers such as
Tower, Virgin, Target and Best Buy.
“You need to think about things other
than traditional radio airplay and
video play and the other old triggers
of sales, because you're going to miss
something pretty significant.”

POOLCHELLA ROCKS Riviera
Broadcasting Alternative KVGS (Area
108)/Las Vegas took over the Palms on
the Fourth of July weekend for its
Pooichefia Fest. Dave Navarro's band,
The Panic Channel, did a private
acoustic show for Area 108 listeners
and were joined onstage by Camp
Freddy. Seen here is Camp Freddy lead
singer Scott Weiland.

Huge records still need mass media.
For a record to sell like Green Day’s
did, it has to make the impressions
that only occur when you have video
and radio play in the 100-million au-
dience range. That hasn’t changed.

What has changed dramatically is
the music-discovery process. For ex-
ample, the Panic! At The Disco record
is on its way to being a multiformat ra-

T B

“MySpace and Pure
Vokame are so huge that

dio smash in addition to being a huge
sales piece. There were 200,000-
300,000 Panic! records sold before
most stations started to play it.
Months later it has sold 700,000 units.

Success stories like this are what get
these songs on the radio and extend
the life of projects. Allen says, “In-
stead of getting into that 12-to-14-
week pattern, after which sales de-
cline, we've got any number of
projects where we’re working things
for 24 months or more because of the
sustained sales.”

So there are bands that are being
downloaded and selling in the hun-
dreds of thousands with little or no
airplay. This sounds like a great op-
portunity for radio programmers to
connect with their potential audience.
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JOMN SCHOENBERGER
Jschoenberger@radioandrecords.com

Triple A Panel =
Checklist

Music call times update

}i'alf the battle of getting your record played at radio is being
able to talk to sonveone at the station first to see what they
think about it. It is my goal to make that task a little easier for
you by listing the most up-to-date call times and contact infor-
mation for the complete R&R Triple A panel.

RR TRIPLE A

CALLS/City Thle  Name Phone Number  Music Call Times
KBAC/Santa Fe, NM GM/PD Ira Gordon 505-989-3338  ThF 3-11am
KBCO/Denver PD Scott Arbough 303-444-5600  No set time

MD Mark Abuzzahab  303-444-5600  Noon-2pm
KCLC/St. Louis PD Rich Reighard 636-949-4887  No set time

MD Scott Chenowith  636-949-4887 T 3-5pm
KDBB/Park Hills, MO PD Greg Camp 573-431-1000 Th 11ami-12:30pm
KENZ/Sak Laks City OM/PD Bruce Jones 801-484-6700  No set time

MD Kari Bushman 801-484-6700  No set time
KEXP/Seattle PD Kevin Cole 206-520-5842 W Noon-2pm

MD Don Yates 206-520-5833 W 10am-noon
KFMU/Steamboat
Springs, CO PO/MD John Johnson 970-879-5368  Th Noon-2pm
KFOG/San Francisco MD Kelly Ranstord ~ 415-995-7098 W 3-5pm
KGSR/Austin MD Susan Castie §12-908-4986 M 3:15-6:15pm
KHUM/Ewreka, CA  PO/MD Mike Dronkers 707-786-5104 W 2-4pm
KINK/Portiand, OR  PD Dennis Constantine 503-517-6188 _ No set time

MD Kevin Weich 503-517-6180  Th 10am-noon
KLRR/Bend, OR OM/PD  Doug Donoho 541-382-5263  ThF 8-10am
KMMS/Bozeman, MT PD/MD Michelle Wolfe ~ 406-587-2343 T 10am-noon
KMTN/Jackson Hols, WY PD/MD  Mark Fishman 307-733-4500 No set time
KMTT/Seattle APD/MD Haley Jones 206-577-2490  M-F 3-5pm
KNBA/Anchorage, AKX PD Loren Dixon 907-793-3526  WTh 10am-noon

MD Danny Preston 907-793-3519  WTh 10am-noon
KOHOAssvenworlh, WA PD Elliott Salmon 509-548-1011 W Noon-2pm
KOZT/Ft. Bragg, CA  APD/MD Kate Hayes 707-964-0095 W 1-3pm
KP1G/Monterey PDMD Laura Ellen Hopper 831-722-9092  MTW 8-10am
KPND/Sandpoint, ID APD/MD Diane Michaeis 208-263-2012 W 8-10am
KPRI/San Diego VP/Prog. Bob Burch 858-678-0102  No set time

Asst MD Sean Smith 858-678-0102 W 11am-1pm
KROKAeesburg, LA PD Sandy Blackwell  337-537-9292  TTh1-3pm
KRSH/Santa Rosa, CA PD Pam Long 707-588-0707 W 9-11am
KRVB/Boise, ID MD Tim Johnstone 208-947-5601  Th 10am-noon
KRVIFargo, ND MD David Black 701-297-3604 F 10am-noon
KSPN/Aspen, CO Dir/Prog. Sam Scholl 970-453-2234  Th 9am-noon

PD Sara Guttman 970-925-1142  _ No set time
KSQY/MRapid City, SD OM/PD Chad Carison 605-343-0888  Th 11am-1pm
KSUT/Durango, CO MDD Stasia Lanier 970-563-0255  Th 9am-noon
KTAO/Taos, NM GM/PD Brad Hockmeyer  505-758-5826 " No set time

MD Paddy Mac 505-758-5826 W 11am-1pm
KTBG/XansasCity PD Jon Hart 660-543-4491 W 10am-noon
KTCZMlinneapolis  APD/MD Mike Wolf 952-417-3292  Th 3-5pm
KTHX/Reno, NV PD Ron Brooks 775-333-0123  No set time

APD/MD Dave Herold 775-333-0123  TTh 10am-noon
KUT/Austin MD Jeff McCord 512-471-1631 Th 1-3pm

Asst. MD Kory Cook 512-471-1631  Th1-3pm
KWMT/Tucsen PD Blake Rogers 520-618-1677  TTh 10am-noon
KYSL/Breckenridge, CO0 PO Tom Fricke 970-513-9393  Th 10am-noon

MD T.J. Sanders 970-513-9393 W 1-3pm

CALLS/AChy e Name Phene Numbsr
WAPS/Akren PD Bill Gruber 330-761-3098
WOCG/Punia Gerds, . PO/MD  G. Michael Keating 941-206-1112
WBJB/Monmouth PD Rich Robinson  732-224-2432
MD Jeft Raspe 732-224-2457
WBO0S/Boston PD Dave Douglas 617-822-9600
MD David Ginsburg ~ 617-822-6723
WCBE/Columbus, OH MD Maggie Brennan  614-365-5555
WCLZPortiand, ME OM Herb vy 207-774-6364
MD Brian James 207-774-6364
WCO00/Charieston, SC PD Ron Bowen 843-769-4799
WOOD/Chaliansege, TN OM/PD  Danny Howard ~ 423-321-6215
MD Brad Steiner 423-321-6200
WOST/Poughimepsie, NY PD Jimmy Butt 845-679-7266
MD Rick Schneider ~ 845-679-7266
WEBI/Whiteriver, VT APD  James Emmons  802-776-7603
WEHMMamptons, NY PD Brian Cosgrove  631-267-7800
MD Lauren Stone 631-267-7800
WFVFaragt, TN PD Todd Etheridge ~ 865-218-5609
WFPK/Louisville PD Stacy Owen 502-814-6519
WFUVMew York MD Rita Houston 718-817-4550
Asst MD Russ Borris 718-817-4450
WKXZE/Sharon, CT  PO/MD  Tim Schaefer 845-758-9810
WMMM/Madison MD Gabby Parsons  608-826-1229
WMVY/Cape Cod, MA PD PJ Finn 508-693-5000
WMWV/Conway, N PD/MD  Mark Johnson 603-356-8870
WNCS/Burlington, VT PD Zeb Norris 802-223-2396
MD Jamie Canfield 802-223-4295
WNCW/Spindale, NC APD/MD Martin Anderson  828-287-8000
WNRNCharioliesville, WA MD Jaz Tupelo 434-971-4096
WOKL/Asw) Arhor, M1 PD Brad Savage 734-302-8100
WRLT Nashville APD/MD Keith Coes 615-242-5600
WRNR/Baltimore (0] Bob Waugh 410-626-0103
PD Alex Cortright 410-626-0103
WRNX/Springfieid, MA PD Donnie Moorhouse 413-536-1105
WRSWorhampton, MA PD Sean 0'Mealy 414-586-7400
MD Johnny Memphis© 414-586-7400
WTMD/Battimore APD  Mike Matthews  410-704-8938
WTTS/Andianapolis PD Brad Holtz 812-332-3366
MD Laura Duncap 812-332-3366
WTYDWiliamsburg, VA MD  Amy Miller 757-565-1079
WUN/Wiknington, NC PD Beau Gunn 910-772-6331
WVOD/Bizabsth Cliy, NC PD John Matthews ~ 252-475-1888
MD Tad Abbey 252-475-1888
WWWV Ao Hesd, SC PD James Dixon 843-785-9569
WXPK/Wesichester, NY PD Chris Herrmann ~ 914-397-0127
APD/MD Rob Lipshutz 914-397-0127
WXPN/Philadeiphia  Asst GW/
Prog.  Bruce Warren 215-746-3296
OMMD Dan Reed 215-746-3293
WXRT/Chicago VP/Prog. Norm Winer 773-777-1700
OM/MD John Fameda 773-777-1700
WXRV/Boston PD Dana Marshall 978-374-4733
MD Catie Wilbur 978-374-4733
WYEP/Pittsburgh MD Mike Sauter 412-697-2926
WZEWMobile PD Gene Murrell 251-438-5460
MD Lee Ann Konik 251-438-5460
WZGC/Atlanta PD Michelle Engel 404-898-8900
MD Margot Smith 404-832-2912
DMX Follik Rock PD Leanne Rask 310-696-4163
MD Dave Sioan 310-696-4133
Music Choice
Adult Atternative PD Justin Prager 646-459-3314
Skrius Specirom PD Gary Schoenwstter 212-584-5100
XM Coté MD Brian Chambertain 202-380-4454

Awsic Call Times
Th 10am-4pm
TW 11am-2pm
No set time

W 3-5pm

No set time

TW 1-4pm

Th 4-6pm

M-F 10am-noon
No set time
WThF 11am-noon
F 10am-1pm

Th 10am-noon
No set time

WTh 2-3pm

Th 11am-1pm”*
T11am-1pm

T 3-5pm

Th Noon-2pm

Th 1-3pm

No set time
W5-7pm

T 10am-noon

Th 10:30am-1:30pm
TWTh Noon-1pm
TWTh 10am-noon
No set time

W 11am-1pm

T 3-5pm
Th1-3pm

W 2-5pm

TTh 2-4pm

No set time

W 10:30am-12.30pm
Th 1-3pm

No set time

W 2-3pm

TF 11am-2pm

No set time

T 11am-1pm

Th 2-3:30pm

No set time

T Noon-2pm

T Noon-2pm

No set time

No set time

No set time

No set time
No set time
No set time
Th 11am-2pm
Th 2-4pm
T9-11am
T3-6pm

Th 11:30am-1:30pm
WTh 3-5pm
No set time
No set time

F 10am-2pm
TW Sam-5pm

F 3-6pm
No set time
M-F 8am-3pm
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R TRIPLE A TOP 30 —

LasT ™S July 21, 2006 ToTaL o TOTAL  WEEKSON TOTAL STATONS
WEEK  WEEK  ARTIST TITLE LABEL(S) LTS R womCt cu 4008 M EBIA BASE
2 o TOM PETTY Saving Grace (Amenican/Warner Bros.) 432 +37 24992 4 2212
1 2 GNARLS BARKLEY Crazy Downtown/Lava/Atiantic/ 431 7 22341 9 210
3 3 KT TUNSTALL Suddenly | See (Relentlss/Virgin/ 3 - 1 18262 20 20 MOST ADDED
5 € GUSTER One Man Wrecking Machine (Rapvise/ U6 0 w0 6 2 | S a00s
6 o LOS LONELY BOYS Dismonds (O Music/Fpic/ 332 +16 17844 12 200 RAY LAMONTAGNE Three Mare Days (RCA/RMG) ]
4 6  RED HOT CHiLI PEPPERS Dani California /Warmer Bros.) 325 -33 18792 15 170 DEATH CAB FOR CUTIE | Wi Follow You Into The Dark Ariaaric/  §
7 @ JOHN MAYER Waiting On The World To Change /Awara/Cokmisa/ 323 +13 20474 .4 223 |DASHBOARD CONFESSIONAL Don't Wait (Fagvamt/interscope] 4
8 @ KEANE st Any Wonder finterscape) 309 +13 1882 8 2 m‘::’,:"“‘"c. “c:""'“ T6 Change (AwaraCotumbse/ :
10 9 MARK KNOPFLER & EMMYLOU HARRIS This is Us AesuctyMamer Bus) 284 -n 12967 13 190 BAREMAKED LADIES Exsy Desperationerwevi/ 3
9 10 CHRIS ISAAK King Without A Castle /Rapriss/ 274 -21 9786 " 14 200 WILLERS When You Were Young /sised LA 3
n 11 MAT KEARNEY Nothing Left To Lose /AwaraCokumiia/ 210 -5 13 4 200 MATT COSTA Sunshine Brasifrlioversal Aepublic/ 3
12 12 JAMES BLUNT High (Custard/Atientic/ 258 -16 9529 1 190 m,,‘,“.""._*.w.;-.“.
14 @ FRAY How To Save A Life Zpic/ 251 +32 1770 9 m w-::::“m‘m:wm:::
¥ we ] L]
13 14 SHAWN MULLIS Beautiful Wreck /Vanguard 250 -10 136%0 27 200 Soturdey. Adda from ol ther prograssmars re sl accapted ot any loy lovel
17 CORINNE BAILEY RAE Put Your Records On Capial) 228 +27 11198 7 171
15 GOMEZ How We Operate /4 TO/RMG) 217 0 £354 13 170
18 m RACONTEURS Steady, As She Goes /Thid ManyV2/ nu +2 10173 13 n
18 18 COLDPLAY The Hardest Part (Capitall 188 7 8932 7 120
19 19 GO0 GOO DOLLS Stay With You /Wamer Bras./ 150 T 190 12 12p MOST
21 @ 2166Y MARLEY Love Is My Religion (Tu Gong/ W .3 M 4 e INCREASED PLAYS
22 @ SNOW PATROL Chasing Cars /A&M/nterscape) 145 +11 7561 4 1313 ANTIST TTUE LABELSS) ,,c’:“:“
25 SONYA KITCHELL Let Me Go Vabuwr/ 136 +27 6209 4 1o BEN HARPER Get 1t Like You Like It (Virgay/ +8
23 DONAVON FRANKENREITER Move By Yourself Zast Highway) 131 +8 4720 8 130 BOB SEGER Wan For Me W +43
Beber> BEN HARPER Get It Like You Like It (Vigin/ 126 +81 6262 1 12 mm s;':f': ’fm‘,'“’”’wﬂw *:;
. 0 e +
24 ROCK KILLS KID Paralyzed (Fearfess/Raprise/Warner Bros.) 14 +5 4310 3 121 DASHBOARD CONFESSIONAL Don't Wait o +31
20 26 PAUL SIMON Outraooous {Warner Bros.) 112 40 5607 10 10 COMINNE BAILEY RAE Put Your Records On (Capitol) +27
28 @ SOUL ASYLUM Stand Up And Be Strong /egacy/ 108 +7 3646 2 131 SONYA KITCHELL Let Me Go (Veloar/ +27
27 BRUCE SPRINGSTEEN Pay Me My Money Down /Columbsa/ 106 +5 24886 7 1o MARY J. BLIGE One /Geffen/ +25
2 FIVE FOR FIGHTING The Riddie /Aware/Cokimbia/ 105 +4 4538 2 80 BARENAKED LADIES Easy (Desperation/Nettwerk) +3
B> )  GIN BLOSSOMS Learming The Hard Way tytrid 93 11 3248 1 122 [ SHAWNCOLYIN FllMe Up MonesschRepnse) o
24 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
o 7/9-7/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is §
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. It after 20 weeks, the record is not in M O S 7-
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added s the total number of new adds officially reported
1o R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the PLAYED RECURRENTS
Qgreatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AGH number, Average Quarter Hour Persons used herein with permission trom_Arbitron Inc. (© 2006, Arbitron Inc,).© 2006 Radio & Records. ARTST TTUE LABELLS) m:ns.
DASHBOARD CONFESSIONAL Don't Wait Vagrant/Ioterscope/ JACK JOHNSON Upside Down Brushiire/Universal Republe) 207
__m___ Total Plays: 78, Total Stations: 9, Adds: 4 KT TUNSTALL Biack Horse & The Cherry Troe (Relentiess/Vigw/ 194
| TOBY UGHTMAN Helding Me Down (Lava/Atisntic/ FRAY Over My Head (Cable Car) Eac/ 180
Total Plays: 77, Total Stations: 10, Adds: 0 AUGUSTANA Boston B/ 9
JOHNNY CASH God's Genna Cunt You Down (Amevicantast Highway) amumuusmmmnmu DEATW CAB FOR CUTIE Crooked Teeth /Ariastic 152
TRAM Am | Reaching You Now Cohnba/ JAMES HUNTER Peopls Gonna Talk /50/Romeder/ COLOPLAY Tak Canted 109
Total Plays: 80, Total Stations: 8, Adds: 1 Total Plays: 60, Total Stations: 6, Adds: 0 DEATH CAB FOR CUTIE Soul Meets Body (Ariancic 104
BRUCE COCXBURN Different When It Comes Te Yeu /Trae NortiyRounder/ EUPNORIA Back Agsinst The Wall Zoa/Rownder/ COLDPLAY Speed 0f Sound (Cape 102
Total Plays: 79, Tetal Stations: 8, Adds: 0 Total Plays: 58, Total Statiens: 8, Adds: 0 mmmc‘”" I/hd‘ ) "
FOO FIGHTERS Mracls REARME) WORLD PARTY Whiat Dees It Mosn Row? (Sasesne) i Lo
Total Plays: 79, Total Stations: 7, Adds: 0 Tetal Plays: 57, Total Stations: 7, Adds: 1 Station playlists lor all R&R reporters are availadie J
- — L T R == on the web at www. radisandrecerds.com.
Songs ranbed by tetel plays

DASHBEOARD CONFESSIONAL
“Don't Wait”

KBCO KTCZ WXRV KENZ
WZEW WNCS WXPK WRLT
WRNX WDOD KSPN & more
Soundscan= 200,000+
R&R Alternative: #22

INTERSCOPE
H
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. KRR TRIPLE A TOP 30 INDICATOR *

e 200¢ 2 mmm VOST ADDED s
MR e me vens Wt W MOST ADDED
: " ARTIST TITLE (LABEL(S) ADOS
2 € TOMPETTY Saving qm /Ww&m 692 +83 7292 8 am0 [ AONTAGHE Three Mers Doys (REARE) P
1 2 LOS LONELY BOYS Diamonds /Or Music/Epic/ 676 40 5655 12 4310 BARENAKED LADIES Eaty DesperatioaNettwert) 1
4 o GNARLS BARKLEY Crazy (Downtown/Lava/Atlsntic/ 655 +73 7054 8 3910 SHAWN COLVIN Fill Me Up Wonesuch/Reprise/ 10
14 @ JOHN MAYER Waiting On The World To Change (Aware/Columbia) 539  +124 5336 3 a5 | DEATHCAB FOR CUTIE I Wik Follow You Into The Dark driante) 9
9 @  CORINNEBAILEY RAE Put Your Records On [Capitall .53  +32 5569 10 4y | BENMARPER Getft Like You Lke t fign s
3 JOHN MAYER Waiting On The World To Change [Aware/Columbia) §
8 o KEANE Is It Any Wonder finterscope/ 529 +18 6010 8 330 INDIGO GIRLS Little Perennials (Holywood! 5
5 7 PAUL SIMON Outrageous (Warner Bros.) 493 69 4724 10 3610
7 8  GUSTER One Man Wrecking Machine (Reprise/ 479 -38 4252 15 32/0
3 9  MARK KNOPFLER & EMMYLOU HARRIS This Is Us (NoviesuctyWarner Bros.) &16 -119 4322 13 3710 MOS T
6 10 REOHOTCHI ERS Dami Californi Bros. 46 : f
[} PE?P S Dani Cal .orma (Warner Bros.) 8 69 3240 14 28/0 INCREASED PLA YS
13 0 KEB’ MO’ Remain Silent /Red Ink/Eprc) 461 +39 4418 7 4m T:;"'-
10 12 GOMEZ How We Operate (A TO/RMG) 400 -51 4783 16 3310 ;;:s;ﬁn“:&:s’u oo e Aoy '”C"::;‘
" et it Lxe You Like It /Yagw, +
16 @ BRUCE COCKBURN Different When tt Comes To You (True North/Rounder) 393 +18 2308 5 3910 JOHN MAYER Watig On The Workd To Change (wareCobmbia/ +124
15 14 KT TUNSTALL Suddenly | See (Relentiess/Virgin/ 387 -20 2811 20 26/0 BARENAKED LADIES Easy Desperation/Nettwerk/ +108
12 —15 DONAVON FRANKENREITER Move By Yourself [Last Highway) 378 49 3176 12 an MICHAEL FRANTIL_.. | Know ¥'m Not Alone f‘ﬂ"fl""ﬂ”” +14
17 D  GINBLOSSOMS Learming The Hard Way /Hytrid 72 N 1537 5 3110 f:‘”"s SARKLEY gz;""""_’”"‘;":‘;"z’j’ :::
1 17 E.COSTELLO & A. TOUSSANNT Tears, Tears & More Tears (Varve Forecast/VYMG) 355 -85 5138 12 33/0 lm&lmmMmwa#H
19 @ ZIGGY MARLEY Love Is My Religion (Tuff Gong/ 34 +20 1870 3 3614 SHAWN COLVIN Fill Me Up (Nonesuch/Reprise) +52
28 @ MICHAEL FRANT! & SPEARHEAD 1 Know I'm Not Alone /Anti/Epitaph) N +74 3198 2 38/4 RAY LAMONTAGNE Three More Days (RCA/AMG) +48
23 @ FRAY How To Save A Life (£prc/ 314 +20 1756 17 2210
Bebac>  €))  BEN HARPER Get It Like You Like It Virgin/ 308 +145 3380 1 368 NATIONAL
20 22 WIDESPREAD PANIC Second Skin (Sanctuary/SRG) 285 18 30 8 290 PROGRAMMING
22 23 ERICLINDELL Give It Time /Aligator/ 293 -3 1257 12 23/0 P 15-8
. or, ‘e - Ban Reed 215-898-6677
1 4 . .
2 2 COLDPLAY The -Hardesl Part {Capitol) 285 21 2105 7 1710 SHAWN COLVIN Fil Me Up Wonesuch/Reprise
18 25 CHRIS ISAAK King Without A Castle /Reprise/ 212 -84 2324 14 2210 THOM YORKE Atoms For Peace {X{)
26 26  RACONTEURS Steady, As She Goes (Thrd Man/V2) 258 1 au7n 9 2210
@  EDIE BRICKELL & NEW BOHEMIANS One Last Time (Fantasy/ %4 .2 2351 1 260 ::-":"“"-' Cafe - Rob Reinhart 734-761-2043
. ) NAKED LADIES Easy (Desperation/Nettwerk)
24 28 MAT KEARNEY Nothing Left To Lose (Aware/Cokmbia/ 253 20 1948 20 180 BRUCE COCKBURN Poace March (True NorthvRounder]
@ SOUL ASYLUM Stand Up And Be Strong /Legacy/ 248 +30 1584 1 2310 GUY CLARK Analog Girl {Dattone)
30 @ FOO FIGHTERS Miracle /RCA/AMG)/ 4 +6 1046 2 1910
| 54 Tripie A reporters. Songs ranked bé toztaol‘ng:aF*ysd(or &m; alrplday week of Sunday 7/9 - Saturday 7/15.
adio ecoras
| 1 REPORTERS | 7oy e R RRT '
0. Gyien Jobenen b 4 L g 7 RAUL MALD 12 DASMBOARD CONFY SSIONA
1 i By | BRSNS,
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Soul Asylum are back with their
new album, The Silver Lining. It hit
stores July 11, and that coincided with
their debut on the R&R Triple A moni-
. tored chart. In a Lance Armstrong kind
. of way, “Stand Up and Be Strong” is
{ an anthem for everyone making their

RichardWoIod,

i A -
National Triple A ‘ way in our overly complicated world.

The song is breaking wide open at
< many Triple A stations, and we expect
the band be a core act for Triple A radio with followup
tracks that will take us well into 2007. ® Soul Asylum per-
formed at two presidential inaugurals and graced the
! cover of Rolling Stone twice during the period of their big-
i| gest record, Grave Dancers Union, which included the
] smash hits “Runaway Train,” “Somebody to Shove" and
“Black Gold.” ® We feel we have the same potential with
this new album. Recorded and co-produced by John
Fields and Grammy winner Steve Hodge, The Silver Lining captures
the band at its best. Dave Pirner's casually exacting songcraft and dis-
arming delivery blend into Dan Murphy's intuitive mix of hard-rock
chops and reflective guitar patters. Underneath it all, it's driven forward
and held together by the alchemical flow and pulse of Karl Mueller's
smooth bass lines and Michael Bland's thunderous beats. ® If you
aren’t already supporting this great new release, now is the time to
jump on board.

Promotion, CO5 ’

T -

In just four weeks, Tom Petty has
made it to the top of the monitored
chart ... Others still making gains in the
top 10 include Guster, Los Lonely
Boys, John Mayer and Keane ... The
Fray continue to build, at 13°; Corinne
Balley Rae is now top 15; and Gomez,
The Raconteurs and Ziggy Marley
round out the bulleted top 20 ... Sonya
Kitchell, Rock Kills Kid, Soul Asylum and Donavon Frankenreiter
are proving they have staying power ... Keep an eye on Snow Patrol's
“Chasing Cars” ... Ben Harper and The Gin Biossoms debut ... Petty
also moves to the top slot on the Indicator chart this week, with Gnarls
Barkley at 3°, John Mayer jumping up to 4°, Baily Rae now top five,
and Keane increasing to 6°* ... Keb’ Mo’, Bruce Cockburn and The
Gin Blossoms are heading for the top 10 ... Other gainers include
Michael Franti & Spearhead and The Fray ... Harper, Edie Brickell
& New Bohemians and Soul Asylum debut ... In the Most Added cat-
egory, the last-minute switch to another track from Ray LaMontagne
proved to be a good idea: Thirty stations come in this week on “Three
More Days ... Also having a good first week are Dashboard Confes-
sionsai, Barenaked Ladies and Death Cab For Cutie ... There’s an
early buzz on the new songs by Shawn Colvin, Starsailor, The
Damnwells and The Indigo Girls.

RR TRIPLE A

- A/ lrmist

amst: Golden Smog
wseL: Lost Highway

Oy JONN SCHOEMBERGER/TRIPLE A 8 AMERICANA
EDITOR

he history of Golden Smog is full of

serendipity. The creative association essen-
tially started as a way for members of various
Minneapolis-based bands — Soul Asylum, The
Replacements, The Jayhawks, Run Westy Run
and The Honeydogs — to get together and
have some fun performing live.

They would do occasional gigs consisting
mainly of cover tunes, each with a different
theme. One thing led to another, and Gary
Louris, Kraig Jarret Johnson, Marc Periman,
Dan Murphy and Chris Mars put out an album
of mostly original songs in 1992 called On
Golden Smog. They all thought it would be a
one-off project.

But the association persisted, with certain
members joining while others exited, and be-
came sort of an ongoing side project kind of
thing that produced Down by the Old Main-
stream in 1995 and Weird Tales in 1998. “It’s been
a lot of fun for us,” says Perlman “It's a side
project that took off enough for us to do it more
than once.”

I's been eight years since we last heard from
Golden Smog, and the collective has coalesced
again to record an album. This time the core
members include Perlman, Louris, Murphy
and Johnson, who are joined by Jeff Tweedy
(Wilco) and Jody Stephens (Big Star). The al-
bum was initially recorded at Paco Loco’s stu-
dio in the south of Spain (rough life, huh?) and
finished up in Minneapolis.

As with past Smog projects, spontancity and
on-the-spot improvisation served as touch-
stones, with much of the material being writ-
ten as it was recorded. “We never rehearsed any
of it, so the songs kind of came to life as we got
in the same room,” says johnson. “It was fun.
It wasn't like we were planning it for months
before, and that's a cool thing.”

However it comes together, when it does,
magic happens. The guys try out new things, get
experimental and by the time they are done, the
collective known as Golden Smog has created
memorable music. Fresh. Energetic. Inspired.

“We wouldn’t have made nearly the record
we did had we started in Minncapolis,” says
Louris. "It kind of reminds me of the story of the
making of Band on the Run, where everything
that could have gone wrong did. In our case,
guitars and luggage were lost, Tiweedy couldn’t
make it to Spain, and the studio wasn't quite up
to L.A. standards, and yet, for some reason, it all
worked out. It's like that old cliche: What doesn't
kill you, makes you stronger. It made for this
vibe that Paco helped nurture. We went through
this thing together with great results.”

We can enjoy their experience vicariously sim-
ply by listening to “5-22-02,” “You Made It
Easy,” “Corvette,” “Long Time Ago” or any of
the other songs from Another Fine Day. Golden
Smog are doing a couple live dates later this
summer, one in Minneapolis and one in New
York so far, with more to be announced. For
more information, check out their web page at
www.losthighnoayrecords.com.

ST. JULIEN HOTEL & SPA
BOULDER COLORADO

ST JULIEN

HOTEL & SPA
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F July 21, 2006
WX WEC  ANTST TTUE LABEL(S) TR ks SR
3 1 DAVE ALVIS West Of The West /Yep foc/ ' " 2
1 2 KL KAME, K WELCH, F. KAPUIN Lost John Dean (Compass/ 395 a7 5220
5 @  SLAIDCLEAVES Unsung (Rounder) J I 7 3ese
2 4 M.KNOPFLER... Al The Roadrunning NonesuchyWarner Bras,) 315 “ g
12 €@  LCASH AmwicanV: A Hundd Higways Amercantos Hgiey! 375 4187 m
6§ @  RAYWYUE HUBBARD Snake Farm (Sustain 6 438 1371
’ 7 B.SPRINGSTEEN We Shall Overcome: The Sesger_. (Cokntia/ 348 4 5258
7 @  OARRELL SCOTT The invisible Man fFed Light M en 1312
9 @  SAMBUSH Laps In Seven (Sugar il T IR 1941
8 @ OERANERS Sodiers Of Love /Pab Dur/ 302 + 1881
1 @  FREDEAGLESMTH Maty's Cate UM m e 1m
10 ~42  DIXIE CHICKS Taking The Long Way (ees WideCokmbi) 275 R 2505
16 (D VARIOUS The Piim A Cotaration of Krn.. Umerican oot/ 278 +34 1050
13 14 ALLISON MOORER Getting Somewhere Suar 251 0 193¢
15 15 A ESCOVEDO The Boxing Miror Back PorchWoradaEM 249 2 3255
11 16 VARIOUS Sal Away: Songs Of Randy Newman (Suger 40 241 &) 3
18 17 RHONDA VINCENT AN American Bluegrass Gl (Rownder/ 223 1 1215
17 18 JOHNCOWAN New Tatioo (Pnecaste/ a5 18 1691
19 19 SHOOTER JENNINGS Electric Rodeo (Unversa South/ 209 18 4004
B> @)  KEB MO’ Suitcase Red t/Epic/ 08 452 822
@  CHRIS KNGHT Enough Rope (Drifter's Churciy 19 458 “o
22 22 TBONEBURNETT The True Faise ientity OMZCobmbia) 186 2 1439
B> €@  HACIENDA BROTHERS What's Wrong... Praper Amevican) 188 +32 4
28 @  ECOSTELLO&... The River bt Reverse Venve FovecastVMG) 182 —+8 1453
27 @  DALE WATSON Whiskey Or God /Pab Dura/ 1 + 3600
29 @)  MARTY STUART.. Live At The Ryman Superixanelinversa Sty 172 +2 2760
26 27 SCOTT MILLER & COMMONWEALTH Citation Sugar /&0 171 4 o
24 28 YONDERMOUNTANL. Yonder Mountan String Band Vagewr? 169 12 238
2% 29 BRUCE ROBISON Eleven Stories (Sustaie/ 109 1 11
20 30 MANKM Straight Te Hed Brac/Curk/ 1 2 781
The Americana Airpiay char represents the reported piay of terrestrial radio stations, nationally syndicated
radio shows, sateliite radio and internet stations that have agreed to submit weekly spin counts.
For more information please visit www.americanamusic. org.
© 2006 Americana Music Association.
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By John Schoenberger
Artist: Rhonda Vincent
Label: Rounder

Bluegrass music is enjoying more popularity today than ever before, and that is largely due to
one Rhonda Vincent. An artist dedicated to the genre, she has
taken bluegrass traditions and given them a gentle nudge
toward a more contemporary interpretation. With Vincent, it
is all hands-on: She produces her own albums, plays a variety
of stringed instruments, sings with the best of them and takes
an active role in the business side of her career as well. As the
title of her new atbum states, she's an Al American Bluegrass
Girl. The album features some of Vincent's own songs, such
as the title track and “Rhythm of the Wheels,” and a couple of
duets: “Heartbreaker's Alibi,” with Dolly Parton, and “Midnight
Angel,” with Bobby Osbomne. Of course, Vincent's crack band,

The Rage, back her all the way.

The King of Rock and Soul, Solomon Burke, completes his 21st century trilogy of classic
music with a CD of country selections. Aptly titied Nashville, the release was produced in Music
City by Grammy-nominated songwriter and musician Buddy Miller and features 14 tracks written
by a diverse mix of songwriters, including Bruce Springsteen and Dolly Parton, and previously
unreleased songs by Patty Griffin and Gillian Welch (on which both contribute background vocals).
In addition, there are selections by Miller and his wife, Julie; Tom T. Hall; George Jones; Jim
Lauderdale; Don Williams; and Kevin Welch. The project also features duets with Parton, Emmylou
Harris and Patty Loveless. Look for it Sept. 26 ... Witlie Nelson has joined with XM Satefiite Radio
to faunch Willie's Place, a traditional country music channel that was formerly known as Hank's
Place. In his new role as proprietor of Willie’s Place, Nelson will provide creative direction, as well
as contribute programming. XM is building new studios in Carl’s Corner, TX, in Neison’s BioDiesel
Truck Stop. They will begin broadcasting live from there in 2007 ... The 2006 Farm Aid concert will
take place Sept. 30 at the Tweeter Center in Camden, NJ, a few miles east of Philadelphia. Farm Aid
board members Willie Netson, Neil Young, John Metlencamp and Dave Matthews will perform,
with additional artists to be announced later. Tickets are already on sale. For more details, log on to

AMERICANA NEWS

h

AMERICANA SPOTLIGHT

|

www.farmaid.org.
MOST ADDED ’

ARTIST TITLE LABEL(S) ADOS
CHIP TAYLOR Unglorious Hallekysh [Back PorchyNeradaEMY) 18
WiLL KIMBROUGH Americanitis /Emerpent/ 12
CHRIS KMIGHT Enough Rope /Dnter's Cherch/ él 1"
JOWN GORXA Writing In The Margins /Red Howse/ 1
TOOD SMIDER The Devil You Know /ew Dear/Ule/ 1"
LINDA RORSTADT AND ARN SAVOY Adieu Faise Heart /Vaspuard/ [
ROSERT EARL KEEN Live At The Rymen Xack/ _ ]

iy ety ,m!',, .

WANT TO APPLY FOR
STUDENT LOANS?

WANT TO FIND
GOVERNMENT AUCTIONS?

Want to know
where to get this
information?

From student loans to buying
surplus government property,

all kinds of government information
are just a click or call away.

FIRSTGOV_ov

1 (800) FED-INFO

66 © Radio's Records July 21, 2006



www.americanradiohistory.com

PART ONE OF A Two-PART SERIES

Ten Ways To Increase
Moming Ratings

Tips from talent coach Randy Lane

-‘\s a PD, consultant and talent coach, Randy Lane has worked
with some of the best mainstream moming show talent in
the country, and he has just started working with the K-LOVE
network’s morning team of Jon and Sherry Rivers. This week
he shares the first four of his 10 tips for increasing morning rat-

ings on your station.

To start, Lane explains that there are three ar-
eas where you can increase ratings, whether for
a moming show*or a radio station in general.
“The first one is increasing cume,” he says.

“From a talent standpoint, the way that you
ncrease cume is to do content that people will talk
about, memorable content that con- ’
nects emotionally in some way that
they’re going to talk to their friends
about or tell other people about. |

“It's not TV advertising, it's not
billboards, it’s not giving away |
$50,000 that creates buzz for a mom- [
ing show, it's word of mouth more
than anything else.

“The second area where you can
increase ratings is by increasing ver-
tical time spent listening. What | mean by that
is,if alistener is listening for 15 minutes and you
can get them to listen for 25 or 30 minutes, that's
increasing your vertical TSL within one show.

“The other way of doing that is by increasing
your horizontal TSL, which is bringing listeners
back to your show tomorrow.”

Role & Character

The first of Lane’s 10 tips to increase your
moming ratings deals with the need to define
the characters on your show and the role of each
character. "“The first point under this category is
knowing what your experiential promise or your
plot is,” he says. “What is it that listeners are
going to experience when they listen to your
moming show?

“That's very important. What are you going
to be known for? Are you going to be the pop
culture show? The interview or guest type of
show? The controversial show? Determine what
you want to be known for. Do you want to be
known for realness? For being the listener-fo-
cused moming show that has lots of listener in-
teraction?

“That's the first thing you want to define. You
want to know the strategy of the show, what
you're going to promise to the listeners every day.
That's tied in to the plot of the show.

“l have a moming show that | work with in
Atlanta that is two males and two females, and
it's like Friends on the radio. These are four peo-
ple who are living contemporary life in Atlanta,
who are a big part of the pop culture world, and
that's the plot that their show is based on.

“From that plot, you want to develop the char-
acters. It can be one person, or some shows have
four to six people, but you develop the charac-
ters based on the plot of the show. Character

development is very important.

Randy Lane

“One of the things I've realized is that the
shows that really connect with listeners are char-
acter-based shows, the shows where listeners
know what the characters’ points of view are.
They know what their loves are, their passions,
thcir dislikes. They know about their home life
“ and their family life.

"A very strong bonding device
with listeners is to define yourself
and put a lot of your life on the air.
One of the ways we do this when |
go in to work with a moming show
is tosit down and describe each char-
acter.

“We start generally, and then I'll
ask questions like "What are your
loves and passions? ‘What do you
strongly dislike?” "What are your pet peeves?’
‘What is your take'on the world today?” "What
is your take on relationships?” We ask a series of
questions, and what we come up with at the end
are character building blocks.”

Telling Stories

“What are your flaws as a personality?” Lane
continues. “Your flaws humanize you and give
you a way to be self-deprecating. The other side
of that is, what makes you likable as a personal-
ity? Maybe it's that you love your family, you
love animals, you're charitable, a good friend or
a good listener.

“We also look for an overall perspective. Ev-
erybody has a particular outlook on life or a dif-
ferent way of looking at the world. In some cas-
es we would call that a comedic perspective.

“There are many types of comedic perspec-
tives out there. Observational is one of them.
Seinfeld was a show about observations, where
you look at the little things in life and do a half-
hour show about trying to find your car in a
parking garage or something like that. It's a plat-
form that you use to tell your stories and get
your humor across.

“Some people have inner conflicts, which
deepens their character and makes them a more
interesting person on the air. An example of this
is a woman on a moming show | work with who
had been through some bad relationships with
men and was kind of a man-hater but also felt
compelled to be in a relationship with someone.
She had these two opposing forces pulling her
in two different directions.

“These are the kinds of things where, if you
can go on the air and show some vulnerability
and show a little weakness, it's actually a great
strength because it’s a great humanizer. You can
also spin a lot of great stories off that theme.

RR CHRISTIAN

KEVIN PETERSON

“Telling stories also ties in to your character,
and telling a good story on the radio is still one
of the absotute best qualities that you can have
in your skill set. It will help you cut through with
the audience and be engaging with listeners.

“Itreally gets down to knowing which details
are the pertinent ones in the story. Details make
the story, but they have to be details that move
the story forward. Don’t"get bogged down in
every little detail.”

Planning & Prep

Once you've defined the characters on your
morning show and their roles, there’s nothing
more important than planning and prep. Lane
says, “There are certainly people out there who
are more spontaneous than others and can get
away with less prep and less planning, but the
top shows in the country put a lot of time into
planning.

“It's a twofold process. You're going to get
ideas in a group planning session that you
would never come up with on your own. At the
same time, you're going to get ideas individu-
ally that you would not come up with in a group
situation. For most moming shows, if you do
both of those kinds of planning on a regular ba-
sis, you will come up with a lot more ideas.

“The shows that are most successful are the ones
that have so much content, they can’t get it all on
the air. Then it becomes a matter of being selective
s0 that only the best content gets on the air, and
you raise the quality of the content because you
have an overflow of ideas coming into the show.

“One of the techniques we use for moming -

shows is to do a weekly brainstorming session
with everybody involved with the show, plus
the PD. And sometimes you might want to in-
vite other people from the radio station who
aren’t even in the programming department to
be a part of it.

“This session is not just about what you're
going to do tomorrow moming. It's designed to
come up with content for future shows and for
holidays that are coming up, and it also gives
you an opportunity to do more long-term type
content, serial content, things that happen over
aseries of days, which is a great way to increase
time spent listening to a moming show.

“Everyone who comes to this meeting has to
come in with an idea in the following categories:
a topic that we can discuss on the air; an idea

“The shows that are
most successful are the
ones that have so much

content, they can't get it
all on the air. Then it
becomes a matter of
being selective so that
the only best content
gets on the air.”

for a new feature; a guest we could have on the
show; a personal story that could end up being
a topic for the show; a production element that
could be used, like a song parody or a top-five
list; and ideas that could get your moming show
some press.”

Morning Pages

Lane continues, “Usually, there’s a post-show
meeting that looks at what worked well that
moming and why and what didn't work well
that moming and why not. If you do that every
day, it will help your show get focused on the
kind of material that's working for your audi-
ence. You'll also see what doesn’t work.

“Ther’s also a technique from a book called
The Artist’s Way. It's a book that was written for
writers who were having creative blocks. It's a
journaling exercise. Most creative performers and
writers of any kind do some kind of joumaling.

“This is called the moming pages or the dai-
ly pages. You sit down and write three pages,
stream of consciousness, whatever comes into
your mind, off the top of your head. It's a way
of getting all of the emotional junk out of your
system so you can be more creative.

“You can also go back and look at what you've
written, and you'll see that many times there are
things throughout your day that you hear, see
and experience but forget about. It could spark
ideas for topics and discussions on your show.”

Continued on Page 70

Music
Christian Music Group

Programmer’s Pick of the Month

“Made To Worship” CHRIS TOMLIN

“Another big hit from the hottest
solo artist in Christian music.”

Chris Crain
APD/Promotions Director
WJIE-FM
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Wi W ARTST TTLE LABELS) b v - o, MEI" AB AQE
1 €@  MERCYME SoLong Seif A0y 1287 +4 17 a2n t
2 2 CASTWNG CROWNS Praise You in This Storm (Beach Street/ReunionPLE) 1181 48 2 2
3 3 AARON SHUST My Savior My God Brashy 1148 29 28 400 MOST ADDED ‘
4  © THRD DAY Mountain Of God EssenriakPLE) | 1073 +31 10 0 | wnsrrme wens oS
5 o BRIAN LITTRELL Weicome Home /Reunon/PLE) 981 +4 14 m CHS TOMUN Made To Worship /Sixsteps/Sparrow/EMI CME/ 15
7 6  KUTLESS Strong Tower (BEC/Tooth & Nads ‘ s 19 2 330 | MARK SCHULTZ Broken & Beautifui (WordCutrWarmer Bros)  §
6 7 MARK HARRIS Find Your Wings IMO/Cobmbia) 928 4 17 m SALVADOR Shine (WordCorlyWarner Bres.) 4
8 8  CHAIS TOMUIN How Great Is Our God (Sixstaps/Sparrow/EMI CME) 93 3 29 a1p | TWEESS A Over The World fpasy _ )
9 9 SELAH W/MELODIE CRITTENDEN Biess The Broken Road (Curt 886 2 21 gy | DEVESSGREOMS b tire Sy (ol 3

BIS DADDY WEAVE Lot ft Rise /Farvent/CurtyWanmer Bres.) 3
1 @ DAVIO CROWDER BAND Wholly Yours (Sixsteps/Sparrow/EMI CMG) 839 +9 13 280 MATTMEW WEST History Usversal Sosth/EM CMG/ 2
10 11 MATTHEW WEST Only Grace [Universal SoutiEMY CMG) o 45 7] 380 | PHILLIPS, CRAIG & DEAN Your Name /A 2
12 12 MARKSCHULTZ ) Am (Word/CurtyWamer Bros.) 562 13 48 390 | FGHTING MSSTINCT Back To You /£ Must Aesctveoree) 2
14 @® WICHOLE NORDEMAN Resi To Me (Sparow/EMI CMG) a7 +12 ] 21 ECHOWNG ANGELS You Alons (W0 2
1314 JEREMY CAMP This Man BEC/Tooth & Nod) a2 38 a5 qu | AMECANP e rs Sur A -
15 @ BARLOWGIRL | Need You To Love Me Farvent/CurtyWarner Bros.) 2 +10 px) 260
19 __ (D TREES3 AN Over The World linpag/ . a4 82 2 203 MOST
16 . ) AVIESHA WOODS Happy (Goree/ 398 +22 ] 210 INCREASED PLAYS
18 18 STORYSIDE:SB More To This Life (Gotes/ 354 2 7 1810 ®
17 19 BROTHER'S KEEPER He Took The Scars (Traiing Union/Ardent) 341 18 Tl WO | e e e
20 20 NATALIE GRANT The Real Ms Tt/ m -10 5 1718 | comus TOMUN Made To Warship (Sicstags/Sparom/EM CHG) +101
21 21 JEREMY RIDDLE Sweetly Broken (VM6/ kx| 12 (] 130 | TREES3 Al Over The World fipap) +82
2% @ WATTHEW WEST History Univarsal SoutNEM! CMG) 304 +82 3 18/2 | PHILLIPS, CRAIG & DEAN Your Name /40 1
2 @ TURNING Out Of My Hands (RXT/Rockstown) 298 +83 2 1511 BRARDON HEATH Our God Reigns /Resion P16/ +68
23 24 ANDY CHRISMAN Bolieve /Upside/Shetter/ 288 9 ] 1511 m“;&""'h“f: mm . :s
2% @ DOWNHERE ABetter Way [Centnicity/Word) m +18 . 130 | cxivanon Shne Wm‘“’"" ae 54
2 26 PAUL COLMAN Holding Onto You /ipap/ n -85 18 160 MARK SCHULTZ Broken & Besutiful (WordCaryWarner Bros)  +42
30 €D MATTREDMAN You Never Let Go (Sixsteps/Sparrow/EMI CMG) 249 +18 2 1211 | STARFIELD Son Of God (Saarow/EM CMG) +0
24 28 AFTERS Al That | Am (Simple/INO/ 248 K1 13 1510 PAUL BALOCNE Bacause Of Your Love (intagaty Label Growp)  +38
28 @  WARRENBARFIELD Saved FssenrialPLG/ 237 +2 18 1210

(30)

BRANDON HEATH Our God Reigns /Reunion/PLG/ 221 +66 1 121 MOST
42 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/8-7/15. Bullets appear on songs gaining plays of remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is P L A YE D R E CU R R E N TS

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks. the record is not in

the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported TOTAL
to R&R by each reporting station. Songs unreported as adds do not count toward overall total Stations playing a song. Totat Audience equals Average Quarter Hour | ARTIST TITLE LABEL(S) PLivs
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from TREES3 Blessed Be Your Name /inpag/ 480
Arbitron Inc. (© 2006, Arbitron tnc.).© 2006 Radio & Records. CHRIS TOMLIN Holy Is The Lord (Sirsteps/Sparrow/EMICMG) 476
WARREN BARFIELD Come Akve (FssentialPLG/ CASTING CROWNS Lifesong [Beach Street/Reunon/PLG) 461
Total Plays: 127, Total Stations: 5, Adds: 0 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PL6/ 414
LINCOLN BREWSTER Mayestic (/ntegnity L abel Group/ NEWSBOYS He Rexgns /Sparrow/EMI CMG) m
Total Plays: 122, Total Stations: 6, Adds: 0 THIRD DAY Cry Out To Jesus (EssentiabPLG/ 403
HYPER STATIC UNION Praying For Sunay Days (RK T/Rocketown/ AVALON Orphans 0f God (Sparrow/EM! CMG/ CARRSE UNDERWOOO Jesus, Take The Wheel /Arsta/PLG) o3
Total Plays: 168, Total Stations: 8, Adds: 0 Total Plays: 119, Total Stations: 6, Adds: 0 JEREMY CAMP Take You Back [BEC/Tooth & Ned) 402
SALVADOR Shine /Word/CurtyWarner Bros.} CHRIS TOMLIN Made To Worship (Sixstaps/Sparrow/EMI CM6/ CASTING CROWNS Who Am | /Beach Street/Rednion/PLG) 395
Total Plays: 152, Total Stations: 11, Adds: 4 | Total Plays: 103, Total Stations: 15, Adds: 15 CHRIS TOMLIN indescribable /Sixstaps/Sparrow/EMI CME) 380
PAUL BALOCHE Because Of Your Love /integnty Label Growg/ MARK SCHULTZ Broken & Beautiful /Word/CurtyWarner Bros.)
Total Plays: 150, Total Stations: 9, Adds: 3 Total Plays: 89, Total Stations: 8, Adds: 5
POINT OF GRACE God Is in It (Word/CurtyWarner Bros.) CALEB ROWDEN You Are Holy /Sianted/ Station piaylists for all R&R reporters are available
Total Plays: 146, Total Stations: 4, Adds: 0 i Total Plays: 84, Total Stations: 5, Adds: 1 ’ on the web at www.radioandrecords.com.
Songs rashed by total pleys

NATALIE GRANT

Top 20R&RAC! .
23?1 6* BDS Christian AC “The Keal Jlle”

August CCM cover feature
“Most Influential Women in Christian Music”

zwrs  Women Of Faith tour through end of ‘06

aLconon

curb.com www.natallegrantoom
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( B
CHR TOP 30 ROCK TOP 30
W aEbx ARTIST TILE LABEL(S) WS mars ERMT sTandns W wB aRmST TME LABELS) BN mdrs TR T
[ 1 1 H.NELSON Everything You Ever Wanted Toort SNl 1242 -39 15 290 2 ©  DECYFEROOWN Lite Again (SRE/ 363 +5 15 310
3 ©  NEEOTOBREATHE You Are Here (SpamowEMICMG) 966  +13 "n o m 3 @  RED Breathe Into Me (EssentiabPLG/ M1 410 13 30
2 3 STORYSIOE:B Everything And More (Gotee/ 7 & 17 2m 4 © DAY OF FIRE Cut & Move EssentisiPLG) 304 +9 " 280
8 ©  HYPER.. Praying For Sunny Days K T/Racketown) 905 459 s 250 1 4 RUNKID RUN We've Only Just Begun (Toorh & As) 298 .17 17 280
[ o 5  MAT KEARNEY Nothing Left To Lose lnpap)/ Y I T T 5 5 PROJECT 86 My Will Be A Dead Man (Tooth & Nadl 288 2 17 260
7 ©  AVIESHA WDOOS Happy (Gotee/ m +8 13 230 7 ©  MANICORIVE Luckiest Whgiast/ 255 + 13 2501
I 5 7 AARON SHUST My Savior My Ged /Brashy e B8 n 6 7 RELENT X High D1 75 [Goree/ w3 7 260
6 8 MERCYME Solong Saif INO/ Y n 15 20 10 €  FALUNG UP Contact /BEC/Tooth & Nad) 241 +1 § 2m
13 €  LEELANO Sound Of Melodies [EssenistPLG) 1M W5 s 9 8 SPOKEN Time After Time (Tooth & Nail b7 G 1 5 202
1 @  NATE SALLE Breakthrough (Curty m +2 12 138 13 O N NELSON Everything You Ever Wanted (Tooth & Nai/ 223 +2 1’ 10
8 11 SANCTUS REAL I'm Not Alright (SparowEMICMG/ T8 185 27 W 16 @ FREFLIGHT YouDecids FickerPL6) 218 +8 1 e
16 @  RELENT X High 0f 75 /Gotee) 76 +101 ¢ 24 15 @ P00 ThsTime Atiswric/ 21 +7 6 251
14 @ RGHTING.. Back Te You EM/ Masi Reactiv/Goree) 881  +21 1 14 @  STARRIELD My Generation (Sparrow/EMI CMG/ m +2 " 6N
10 14 PLUMS Bittorsweet (Cort) LTI 7 12w 19 @  ELEVENTYSEVEN MySpace FickarPL5) w12 4
17 @  STELARKART MaAndJens ModCudWamwBzs) 631 +68 . 2n 18 @  DERMAS Redempson Passion Glory CredeniakEh CMG) 205 + s 1
19 @  JESSIE DANELS Everyday /Midas/ 628 +80 5 230 7 16 JONAN33 Desansitized (SRE/Ardent! 203 2 5 24
2 @ OALTON Life Afraid (Selectric/ . 608  +81 s 20 12 17 PLUMB Good Behavior (Curty 199 2 15 21
18 @  DOWNHERE The More (Cantricity/Word) 582 +13 1w am U D  FLYLEAF Fully Akve (Octane/ RCARMG) 19 40 3 2.
21 @  STARFIELD My Generation (Sparrow/EMI CMG) 525 +8 s e 8 19 FOLD The Title Track (Tooth & Aadl 193 M " 2m
15 20 THIRD DAY | Can Feel t EssentialPLG) 49 9 13 160 2 20 STAVESACRE It's Beautiful... (Abacus/ 189 1 " o 22m
2 @ OAVID.. Wholly Yours (Sirsteas/SpamowEMICMG) 485  +48 7 . 21 @  CLASSIC_ TheColdest /Toorh & AadEM Mhusi Reactie) 174 g e
@  JARS OF CLAY Dead Man (Caqry Me) (EssentialPLG) 481  +298 1 18 n 22 THOUSAMD FOOT KRUTCH Breathe Youln (Toord S Na? 159 .10 4 15
| 23 @  MATTHEWWEST History Unversal Soth/EMICHG) 335 +23 & @  FAMILY FORCE 5 Love Addict (GoteeMaverich) 157 +83 1 a5
22 @  AUDIDADRENALINE Goodbye fForefrontEMICMG) 317 +&7 2 m 25 @  MYRIAD Stretched Over /Floodgate/ 154 +5 T
25 @  FRAY Over My Head (Cable Car) it/ 313 e 5 80 @  «IDS M THE WAY Fiction (Flicker/PLG) [T APV ) 1w
Debe> @)  THOUSANDFOOT MRUTCH Bresthe Youl Toh & Aad 304  +81 11 2% @ FMSTATIC Waste Of Time (Tooth & Nai) s +5 4 150
2 27 P.0.D. This Time (Atisatic/ 2 1 3 22 @  FAR Carelessness (Tooth & Nod) 127+ 2
26 @  WCHOLE NORDEMAN Reai ToMe (Spamow/EMI CME) 285 +3 3 W | Bbs> @)  DECEMBERADIO Love Found Me... (Sianted) 124 +19 1
Beks> @  MBOMILLA Sinti (Without You) Cross Movement) 279 +15 1 um 21 @  XRYSTAL MEYERS Colide FssontiafPLG/ 122 .2 2w
3 3 DECEMBERADIO LowFoundMelow'sGotAHed Sheted 258 15 2 1 0 @  UNDEROATH Writing.. EW Mo ActiaTooch S A 121 +16 2 n3
30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 7/9 - Saturday 7/15. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 7/9 - Saturday 7/15
© 2006 Radio & Records © 2006 Radio & Records
NEW & ACTIVE m VEW & ACTIVE ,
SANCTUS REAL The Face Of Lave (Sparrow/EM CMG) RUN KID RUN We've Only Just Bagun Toorh & Ked LEELAND Sound Of Meledies /FssanniaéPLG/ LAST TUESDAY The Stand /GoteerMons ¥s. Sterea)
Total Plays: 245, Tetal Statiens: 12, Adds: 2 Total Plays: 213, Total Stations: 8, Adds: 1 Total Plays: 100, Tetal Statiens: 8, Adds: 0 Total Plays: 24, Total Stations: 7, Adds: 3
e 4 T ke 11 A Pl 00, TN R | Te P 8, Toa St Tt 3 ANRERLI Ay, S T el oo 8 Aud
JINMY NEEDHAM Lst At Seo e/ REBECCA ST. JAMES God Help Mo FarsfromtEM CMG/ SEVENTN DAY SLUMBER Break Mo /8L Tooth & Aad Total Plays: 17, Total Stations: 4, Adds: 3
Total Plays: 227, Total Stations: 11, Adds: 3 Total Pleys: 202. Total Stations: 8, Adés: 1 Total Plays: 66, Total Stations: 11, Adds: 5 CRESWELL Get Away (Brewd Of Day/
NATASHA BEDINGFIELD Unwritten Eaic/ FM STATIC Waste 0f Tame Toser & Nadd NEVERTHELESS The Real Fiickr/PLG/ Total Plays: 9, Total Statiens: 7, Adds: 4
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your show and one person is pro and the other
is con, as a listener, | have someone | agree with,
who validates my feelings and opinions, and |
have someone | disagree with.
“When | disagree with someone I'm also
more emotionally engaged in the show.”
Let Listeners in

Lane continues, “You, as a talent, want

much better to start it with ‘you’ because,
as a listener, | feel like you're talking to me. |
A person who uses the word [ all the time
comes off as more egotistical or self-cen-
tered.”

Part Two of this series will appear in the Aug. 11
issue of R&R.
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New Life For .

Radio Latina

Manuel Sepilveda on the station and the market

|| ! EDJ/Indianapolis is starting a new life after recently flip-

ping from Contemporary to Regional Mexican with the
new name “La Nueva Radio Latina 107.1, La Mis Mexicana.”
This happened after WED] and market sister WSYW got a new
PD, Manuel Sepilveda. Now La Nueva Radio Latina is ready

to take over Indianapolis.

With competition from other Spanish-
language stations at a minimum, Septlve-
da is gearing up to position WED] as the
market’s most listened-to station. While
that is happening, Indianapolis is fast be-
coming an attractive choice for Hispanics
who are looking for a place to call home.

In a chat with R&R, Sepiilveda talks
about the changes he’s made and will be
making to La Nueva Radio Latina and
about what attracts Hispanics to India-
napolis.

R&R: What's your outlook on Indianapo-
lis, having previously programmed in markets
like Los Angeles and San Diego?

MS: This is a virgin market. I under-
stand that the Mexican population in the
market has grown 65% from last year. Of
the total number of Hispanics in the area,
65% are Mexican, and most of them are
from the central part of Mexico, although
there are some from the north. The other
35% of the Hispanic population is Cen-
tral and South American, as well as Puer-
to Rican. We're trying to serve the largest
segment.

R&R: Wiy the flip to Regional Mexican?

MS: Our research told us that the au-
dience wants a Regional Mexican station
with variety. What we’ve done is join
forces with the local Univision TV chan-
nel, to promote the station with them,
which hadn’t been done before.

R&R: Tell e about the type of Regional
Mexican format you've implemented.

MS: | have given the station a new fo-
cus, which is more of a Regional Mexi-
can variety style. That means that we are
not playing only duranguense and
nortefio music. We are also playing mar-
iachi by artists like Vicente Fernandez

“People are very happy to
have a station that will
provide not only music,
but also refevant
information.”

HONORED IN MEXICO puerto Rican singer Ednita Nazario's handprints will forever remain
in Mexico City, as she was awarded a spot on that city's Walk of Fame.

~
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Convention 2006 Update
The Latin formats will be hosting three sessions on Friday, Sept. 22:

“A New Marriage or Headed for Divorce?” “The Reality of Programming”
and “Bridging the Gap,” the last of which is a joint effort between Latin

Urban and Rhythmic.

During the "Bridging the Gap” session we will present exclusive research on Lat-
in Urban and Rhythmic done by Edison Media for R&R. The winners of the R&R
Industry Achievement Awards in the Latin categories will be announced during the

Latin sessions.

| R&R Convention 2006 will take place Sept. 20-22 in Dallas. Register for the con-
vention at www.radioandrecords.com and make your hotel reservations at the Hil-
ton Anatole Hotel by calling 800-HILTONS or 214-761-7500. Mention the R&R Con-
vention to get a price of $175 per night.

- e o

and Alejandro Ferndndez and grupero by
Ana Bérbara, Limite, Liberacién and all
those bands. We will have a lot of variety
and even play a few oldies.

We want to keep the station current and
support as many artists as possible. We
will play norteio and corridos, but I'll be
very selective. Consultant Luis Villarreal,
from McVay Media, and l are working on
the music, the strategy, the imaging and
such.

R&R: Do you have a promotions person?

MS: Right now Stephanie Myers is han-
dling all the logistics, but I am structur-
ing all the promotions and implementing
things that were not done before. Once
everything is-set up, we’ll be broadcast-
ing live from restaurants, stores, parks,
wherever.

For now, | have one person on the street
all the time, calling in with updates and
promoting the station. That’s done in con-
junction with the billboards and our part-
nership with Univision TV.

R&R: Are you bringing in a new airstaff?

MS: I'll be working with the staff cur-
rently here. We just introduced the new
morning show, El
Tufo Y La Bola. It's a
very entertaining
show, with news,
traffic and everything
else that’s happening
locally.

The guys who do
the show have been
working here for a
while. They are Man-
uel Mares “El Tufo,”
Francisco Herndndez “El Zorro” and
Cynthia Pérez. I'm trying to implement
some of the experience | have from hav-
ing worked at Entravision with Piolin and
a bit with Cucuy, when I was in San Di-
ego at XBCE-FM (La Pantera).

R&R: With a growing Hispanic population
in the market and few other Spanish-language
stations, is it easier to compete?

MS: There’s another Regional Mexican
station in the area, WNTS-AM, which can
be considered our competition, but we
believe that, with the changes we’ve
made, the audience will tune in to our sta-
tion, especially because it’s an FM.

R&R: What kind of relationship does the
station have with the local government? That's
an important factor when serving the Hispanic
community.

MS: We have the advantage that qur
GM, Russ Dodge, who was previously at
the local ESPN station, is very well-
known in Indianapolis and has a lot of

Manuel
Sepilveda

T R

“We want to keep the
station current and
support as many artists as
possible. We will play
norteito and corridos, but
Pl be very selective.”

contacts and relationships. He knows the
mayor and the people at the Chamber of
Commerce, etc. In the two weeks that I've
been here I've been to a lot of mixers and
meetings.

People are very happy to have a station
that will provide not only music, but also
relevant information, and that has a part-
nership with Univision for news and
such. It’s all thanks to Russ. Believe it or
not, we're ready to support and promote
a festival that’s happening July 23 and
another one that will happen in August.
Things are being done well and are hap-
pening fast.

R&R: Are the labels aware of the change
and sending you music?

MS: | have never worked on the East
Coast and don’t know the promoters in
the area, but I've called the people | know,
and they called me as soon as they knew
I was coming here. 1 asked them all to
send me their latest material, so | haven’t
struggled too much. And because | pro-
grammed Regional Mexican before, 1
have my own library with lots of music.

R&R: What attracts the Hispanic commu-
nity to Indianapolis?

MS: They are treated really well here.
They've moved here because the cost of
living is so low. Someone with a.salary
from Los Angeles can live like a king here.
I'm impressed because I've lived in Cali-
fornia for so long.

People probably think there’s nothing
here, but you can find everything from
tacos to Hacoyos or anything you want.
The community has opened a lot of busi-
nesses, and from what people tell me, the
growth has been huge.

There are job opportunities in every
field, from construction to restaurants and
hotel services to agriculture. We also have
lots of events, like the Indy 500, so there
are a lot of job opportunities. This is like
a big small town.

r

-



www.americanradiohistory.com

RR REGIONAL MEXICAN TOP 30 .

July 21, 2006 ' POWERED 1]
W Wk ARTIST TME LABELS) by nbis  ERT TSRO M EHMBASE
2 @ JOANSEBASTIAN Mas Alla Del Sol Balboa/ 1321 +86 7 45/0
1 2 CONJUNTO PRIMAVERA Diganle (Fonovisa) 1268 . 14 9 46/0 MOST ADDED
4 o INTOCABLE Alguien Te Va A Hacer Liorar /EM/ Televisa) 1098 +7 14 43I0 ARTIST TMLE LABEL(S) ADDS
3 4 GRUPOMONTEZDE DURANGD Adios A Mi Amante (Edimonsa/Diss) 1029 88 15 sq | Z0 Sm Dk Rk Rty 5
ANA BARBARA Vete /Fonovisa/ ]
9 o DUELD Te Cormfo Univision) 980 +121 7 ki1l ALACRANES MUSICAL Donde Estés /Unwision/ 5
6 @  L0S RIELERDS DEL NORTE Voy A Liorar Por Ti (Fonovisa/ 944 +28 15 4310 THALIA H{AVENTURA No. No, No /M) Televisa/ 5
5 7 MARIAND BARBA Aliado Del Tiempo (Three Sound)/ 822 55 18 4710 DUELD Te Compro (Unvesion/ 4
7 8  ALFREDO RAMIREZ Qué Lastima (Disa/ 866 38 12 a2 ALEGRES OE LA SIERRA De Rodilas Te Pido (Viva/ 4
10 @  L0SHURACANES DEL NORTE Fue Mentira Univision/ 844 435 . ey | SOMLAWERANoVesAGefowdy 0 000 4
8 10 PATRULLABY PayasoLoco Diss/ 820 1 " Ml ] R R il
13 @  ALEGRES DE LA SIERRA De Rodillas Te Pido Viva/ 796  +114 5 314 week. An airplay week s defined as Sunday through Saturday.
1 12 LDS TIGRES DEL NORTE Ingratitud (Fonovisa) 697 56 6 3210 MOST
16 @ ELCHAPO DE SINALOA Detrés Oe La Puerta Diss) 856 +22 10 361 INCREASED PLAYS
14 14 ELCOYOTEY SUBANDA TIERRA SANTA Prohibido (Univision) 645 4 15 3310 ToT
12 15 BANDA EL RECODO Ei Club De Las Feas @m‘sa/ 628 60 7 3310 ;‘;’n'}':‘w“z‘;’lm '“:l‘;:‘
20 D ALACRANES MUSICAL Donde Estas Wnvision/ 588 +87 4 295 ALEGRES DE LA SIERRA De Rodils Te Pdo (Yova e
18 @  JENNI RIVERA No Vas A Creer (Fonoviss/ 591 +26 5 2714 ZAINO Que No Exista Nada (Fonovisa/ +108
2 (@ L0SHOROSCOPOS DE DURANGO Cusndo Se Fue (Edimonsa/Disa) 581 +85 3 2873 ALACRANES MUSICAL Donde Estas Unvision/ +87
17 19 SERGIO VEGA “EL SHAKA® Muchachita De Ojos Tristes (Sony BMG Norte/ 529 ¥ 71 18 k3] 0] JOAN SEBASTIAN Mas Ak Del Sol (Badboa/ +86
28 @  ZAIND Oue No Exista Nada Fonovisa) . 521  +108 2 316 PESADO Te Quero, Te Amo Wamer ML) +86
18 21 VICENTEFERNANDEZ Me Quedan Todas (Sony MG Norte) 503 20 1 a2 ﬁmﬁ; ;ms. o ol ::;
23 22 CARDENALES DE NUEVO LEON Como Te Liamas Paloma (Diss/ 482 -10 8 26!1 LOS ORIGINALES DE SAN JUAN Ei Tequluo (EMI Televsa) +13
25 @  BANDA PEQUENDS MUSICAL Reencuentro (Fonovisa/ 461 +3 '} 210 THALIA HIAVENTURA Ne. No, No [EM/ Televisa/ +65
26 24 ALICIA VILLARREAL Insensible A Ti /Unversall 438 1 16 300 _m___
21 25  VALENTIN ELIZALDE Cémo Me Duele (Universal 436 14 12 28/0
28 @  K-PAZDELA SIERRA Siketa De Cristal (Edimonsa/Disa/ 432 +13 3 2313 CUISILLOS Amor Gitano (Balboa/
30 @ JOSEMANUEL ZAMACONA Desde £I Dia Que Te Fuiste Disa/ 430 +18 7 2501 Totet Plays: 340, Total Stations: 21, Adds: 2
27 28 PANCHO BARRAZA No Va A Matarme Tu Amor (Baboe/ 403 19 5 2411 E PEAA SPAOUITA LA DEL BARRI).. Terco Pero Sabroso Foovesa/
24 29 LOSTUCANES DE TLWUANA Siempre Contigo /Unvision/ 386 80 10 2610 I:;‘z';;';:sz; :f‘l"mi‘;':”"r‘l ;/m/ d
B> € CONTROL Livave Sobrs Mojado (Unvision 353 +64 ! 1812 Total Plays: 318, Total Stations: 14, Adds: 3

56 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the | DIANA REYES Mentiras (Unversal)

airpiay week of 7/8-7/15. Bullets appear on songs gaining plays or remaining flat from previous week_ !f two songs are tied in total plays, the song with the largerincrease | Totat Plays: 287, Total Stations: 14, Adds: 0
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. it after 20 weeks, the record DUELO Porgue No Te Marchas WUnwisio/

is ot in the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially Total Plays: 282, Total Stations: 17, Adds: 0
reported to R&R by each reporting station. Songs unreported as adds do not count toward overali totai stations playing a song. Most increased Plays lists the songs with i g s e -
the greatest week-to-week increases in total plays. Total Audience equais Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station | LOS ORIGINALES DE SAN JUAN E! Tequilero (EM/ Tedevisa/
is assigned an AQH number. Average Quarter Hour Persons used herein with permission trom Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. Total Plays: 258, Total Stations: 13, Adds: 2

T PESADO Te Ouwero, Te Amo (Warmer M.L)
Total Plays: 235, Total Stations: 10, Adds: 1

MOST I ARTSY TMLE LaseLss) Purs | LOS ORIGMIALES... La Troca el Mofio Negro /EM! Televisa/
- Total Plays: 225, Total Stations: 26, Adds: 1
PLAYED RECURRENTS KUMBIA KINGS Na N Na (Dukce Nika) (EM! Tolevsa. 4 | LOS CUEN'S DE SINALOA Un Soddor (5M/ Televiss/

TOTAL " L Total Plays: 187, Total Stations: 17, Adds: 2
ALACRANES MUSICAL Si Yo Fusra Tu Amor (Uinvision/ m
ANTIS] "TULE] 24061 PRALS l _ INTOCABLE Contra Viento Y Marea (EM/ Televisa/
JENN) RIVERA De Contrabando (Fonovisa/ 621 | ELCHAPO DE SIMALOA Para Que Regreses (Disa/ 313 | Total Plays: 186, Total Stations: 23, Adds: 1
K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir /Edimonsa/Diisa) 481 | BETOY SUS CANARIOS No Puedo Otvidarte (Edmonsa/Disa/ k 1 - = : )
CONJUNTO PRIMAVERA Aigo De Mi Fonoviss/ 477 | BANDALOS ELEGIDOS Fruta Prohibida (Fonomsa/ 35 Sungs wartnd by sass! plovs
) ) ” , Station playlists for all R&R reporters ars available
BETO Y SUS CANARIOS Pensando En Ti [Edimonsa/Disa/ 437 : GRUPQ INNOVACION Maniana Que Ya No Esté (Fonowsa/ 300 an 6 web at lnaadsasa ¢
!

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAG E ; for 1w everne

R&R Today: The Industry's Leading Daily Fax
= R&R's Today's News
= — . E-mail updates of breaking stories
' ool L S | The R&R Directory
: The most comprehensive resource guide available

SAVE OVER 25%!

R&R’S INDUSTRY VIP PACKAGE IS $44588
(Regular rate $595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com
U. S. Only @
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R CONTEMPORARY TOP 30 s

July 21, 2006 - q
. N B ESR egpme MEDIABAS
1 1 JULIETA VEREGAS Me Voy Soey 85/ = 39 1] 78
3 2 SHAKIRA f/WYCLEF JEAN Hips Den't Lie Eai/ 724 2 13 20 MOST ADDED
2 3 ALEJANORA GUZMAN Volveré A Amar Soey BYG/ _ 82 873 7 238 ARTHT TIE MBS 1004
¢ © 80 EsteCorazin £ Tabvise 74 19 n m ::c.mnm'm&r& ::
(]
8 @ MCARDO ARJONA A Ti Sony BNG/ 5 7 +53 ] 10 D00 TOAES Auionde Cavines S 05 p
5 8  CAMMA Abrizame Sowy BMG) 551 51 19 230 LA GREJA DE VAN G088 Ducs Lacwra (Saoy AME/ 4
7 @ THAUAHAVENTURA No, No, No M Televise/ +5 s ] The Cortercrmyac reaot  agped o onkeed sors:
8 8  SHIBANDERA Oue Me Alcance La Vide Sowy BMG)/ 539 22 ] 21 Songs theti reach seven plays per wesk within 0ne airpiay week
10 9 MACHS DADDY Ls Botela Uisvarsel ™ 2 0 120 s SRS y
) 9 10 LA OREJA DE VAN GOGH Muiecs De Trapo (Sosy BMG) “ 2 17 28 MOST
11 11 WOELIA Cémo Dusie (Barrers Oe Amor) MY Talewisa/ L] N 18 7. -
12 (D ENAMTOSVERDES Mariposss Unvwrsal 2 +18 ] 130 INCREASED PLAYS row.
(-7 T 0 MARNA Labios Compartidos Warmer ML) 420 +419 1 118 ARTHT TTLE LABELSS) WCAEASE
18 @ BELANOVA PorTi Uiwbwrsad 338 +35 ? 1 MARA Labies Compartides Warnwr ML) +A19 :
13 15_ JUANES Lo Ous Me Gusts A Mi Unvarsal _ m P I e ‘F“m e
1] 17 VICTOR MABUELLE Nuestro Amor Se Ha Vusito Ayer Sosy SM6/ b 4 L m RICARDO ARJORA A Ti Sasy SMS/ +§3
21 D  YANR Detalles Wamer ML) b +1 15 132 PEPE AGUILAR Se Fus De M Saoy M5/ +4
19 (@ FRANIDEJ. Pansando En Ti Cokmbi m +6 ] 139 | WELLY FURTADO TIMBALAND Promiscoses oy b
18 20 JEREMIAS UnoY Uno Es igusl A Tres Uinvevsad 254 L " 158 :‘:‘;'SB‘;'“' ::
2 21 BACKOS Contigo SeVa Waner ML) 771 14 ? 120 amn.ur-va"mmu Joe #
22 22 AMAIS LeQus Son Las Cosas imsisw/ b7 1] 15 15 “n |
2 @ GCLOMA TREVI Tedes Me Miran Uinisainy/ » + 2 m '
2 MRAROAYATe £ T w3 VNEW & ACTIVE i
@  ARAIS Estoy Con él Y Pianso En Ti Uniininy/ 19 +108 1 1918 '
24 @ CHAYARNE No Sé Per Oub Sewy BHE) 197 +1 2 m ﬁm‘xr:‘“m:uo
% @ EDUARDOCRUZ TuMenara Worner ML) 1L TN 5 e | e -r.&;tm
@ DON OMAR Angaiits /Vidachete) ] <] +20 1 m Total Ploys: 155, Total Stations: 8, Adds: 0
2 @  LAURA PAUSIN Tu Nombre En Mayiscules MWarer ML) 175 +2 10 1 ALICIA VILLARREAL insansle A Ti Uinbwrzal
27 €D  OSE Ahera Ous No Estis Faeowise/ ”m +9 2 o Total Plays: 153, Tetal Statiens: 8, Adde: 0
25 Spanish Comemporary reporters. Monitored airpiay data supplied by Mediabess Research, a division of Premiers Radio Networks. Songs ranked by total plays forthe |  LUSS FORS! Pase A Pase Lisiarsed :
airplay week of 7/9-7/15. Bulets appesr on songs gaining plays of remaining fiat from previous week. If two $0ngs are tied in total plays, the song with the larger incresse | Tetal Plays: 141, Tetal Statiens: 4, Adds: 0
in plays is piaced first. Songs below No. 15 are moved 10 recurrent after 20 weeks on the chart uniess a song has not yet reached the 1op 15. If after 20 weeks, the record INTOCABLE Déjote Amer £0 Tabvisa/
s not in the top 15 and has two consecutive wesks of decressed plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially Total Plays: 131, Total Stations: 5, Adds: 0
reported to R&R by sach reporting station. Songs unreported as adds do not count Sowerd overall total stations playing a song. Most incressed Plays lists the songs with ; )
the greatest week-lo-week increases in total plays. Total Audience equais Average Quarier Hour Persons times number of plays (times 100). Each daypert on sach station |  JEREREAS Hey Un Amar Afusre Uiniversed
is assigned an AOH number. Average Quarter Hour Persons used hersin with permission from Arbitron inc. (© 2008, Arbitron inc.).© 2006 Radio & Records. Total Plays: 125, Total Stations: 3, Adds: 0
: SI BARDERA Jwwo A Ti Sany BHG/ I
MOST vouw | Totsl Ploys: 124, Total Stations: 6, Adds: 1
| AATIT TIE LAY R | g3 BANDERA Técoms
PLAYED RECURRENTS Tout e 124, Toud rntor 4. ol 0
LA SA. ESTACION Algs s Sasy M5 rid iy 4 ¢
SHAKIRA Las Do'La Inticidn MG/
R — UL | YURBIA Angel Seuy DU m Total Plays: 118, Total Stations: 3, Adds: 1
. ’ ANA GABRIEL Sin Tu Amar M Talbrvise/
RERK Noviadrs Sin Ti Sooy AS) 31 | SHAIIRA Ne fnic B | ot Pleys: 113, Total Stations: 8, Adds: 0
COAYARRE To Eche Do Manes Sowy AN 301 | NEVUGARSA Amer Dol Bumne Seny B0 ™ Sengs rasied by tota ploye
SHAJIRA Die Do Enere i/ 218 | 1B Nussire Amer 500 Tolowiod/ 1% oa the wob ot wn.adisandracesds com. |
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i ) roween[3
TROPICAL TOP 30 NEMAR LATIN URBAN TOP 30 NEDIABASE
W W ARTeT TME LAREL(S) M i T snss. W Wi ANTST TME LABELS) s sin B s
1 1 VICTOR MARUELLE Nusstre Amer Se Ha... Sasy RMG/ 287 28 1" 138 1 RAKIM ¥ KEN-Y Down Linvarsad 2 +M 18 18
8 o DON OMAR Angailits (V/Machets) » +32 1" 19 2 TITO "H. BAMBING"~ Cade £M Talnvise/ N7 +39 17 120
2 3 MONCHY & ALEXANDRA Ne Es Une Novels L/SA) m 15 18 120 4 DON OMAR Angelite //0ilMachere/ 27 +1 13 131
5 ° SHAKIRA fWYCLEF JEAN Hips Don't Lie £/ 24 +W 13 108 5 4 SHAKIRA fWYCLEF JEAN Hips Oon't Lin Enic/ 592 14 20 130
3 5 MARC ANTHONRY (i Pracie Tiane £ Cisle Sewy 845 263 12 [ ] 1 3 5 OMVVMMMHCMMW/ 585 49 b4 10
4 8 RAIKIM ¥ KEN-Y Down Linversel 2% 18 18 " 8 CALLE 13 Atrévets - Te Sony 846/ s +0 28 120
7 7 TITO “EL BAMBING” Cade £0 Toboviss/ 197 -3 17 " 8 . CHAMLLIONAIRE {NRAYZIE... Ridn Unbwra/Aorowsy 457  +43 18 m
9 ‘ MARC ANTHONY Tu Amer Me Hace Bisn Sowy BMG) 182  +12 3 100 7 SEAR PAUL Temparature /VP/Atisstic/ 42 +18 17 120
8 9 FORSECA Te Mande Florss €0 Talowisa/ 157 5 8 m 8 AVENTURA Un Bess Pramian/ 433 +0 20 1
10 10  DADOY YANKEE Machucande E Cartalintarscopel 128 22 . ] 50 12 N “EL FATHER" .. Hve_ (RocLaFamiiaGol/ StaoMachers) 3784 +48 18 122
1" 11 THALIA HAVENTURA Ne, Ne, No £0 Taloviza/ 19 ] 19 m 1" WASIN & YANDEL SAVENTURA Neche De Sexo Adechesy’ 347 +0 u 19
13 12 OMOUESTA GUAYACAN Ay Amer, Cusnds... Sany OME) 108 £ 12 [ "] 13 VOLTIO £MOTCH Chivere MWhite Lisw/Sony Urken/Esic/) 338 +8 1" ]
- @ SERVANDO Y FLORENTING UneCanciln.. Saaw b/ 105  +39 2 L} 18 TOBY LOVE GRAKIM Y KEN-Y TongeUnAmar Say 845 329  +B0 5 "
12 14 C.OMZGANGEL & IO Dijsie e Bade SEZ0ew 105 19 7 m 17 CASSIE Me & U NoxtSelec tion/Bad Boy/Atientic) 3% 0 [} 1mn
15 15  WDIA Selsments Una Nechs /SGZ/Unidivien/ 103 2 12 " 18 ALEXIS Y RDO §2000... Agirrals B Pantalin Sowy MG 382 +4 8 "
20 8 ZACAMAS FERREIRA La Avispa (/840 9 17 7 [ ] 2 WISIN & YANDEL Pam Pam Machere/ 28 +35 3 m
17 MACH & DADDY La Botella Umiersad 9 +5 q " Yi ) UL’ JON fE-40 & SEANPAUL Snap YoFingers TVYT? 265  +49 [} [ }]
18 18 A MONTAREZ 1¥OLTIO En Mi Pusrterre S6Z0Uniinine’ 98 2 [} m 19 18 RAKIM Y KEN-Y Té Ne Estés Gibaw Box Office/ 29 10 [ ] 18
18 19 m‘ms&m@qm [} 2 4 “ 23 TITO “EL BAMBINO"_.. Flow Notwal (FA Toleviss) 228 +18 3 1]
21 g LUIS FORS! Por Une Mujer Usbersall ] +4 1 " 28 SEAN PAUL . COLE When You Gonna... (VP/Atiaetic) 221  +43 3 [ 7]
29 GISSELLE De Qusé Nos Vale Lnversal 22 +12 2 [ '}] 24 MACH & DADDY La Betells Unversal 213 +7 3 5]
19 22  DOMENIC MARTE YaOue TeVas Ak LJ8A) ] -5 3 [ ] [T NELLY FURTADO {/TIMBALAND Promiscusus (Geffan/ 208  +52 1 L 7
25 8 ANDY ANOY Para No Verts Més Urban Sox Office b/ ] +5 2 “» 20 23 PITBULL Bejangles (TVT) 208 31 3 7]
Bebed> GILBERTO SANTA ROSA Locwra Ds Amer [Samy BMG/ 68  +88 1 55 Bebe> DON OMAR Saké £ Sol (Vi/Machete/ 285 +39 1 m
24 25  DONMIGUELD Mo’ Teide (/SA) [ 1] 7 ] " 26 FRANKIE J. Pensande En Ti Cobembia/ 19 +8 5 n
27 26 FRANIGE J. Pensands En Ti ohwmbve/ [ 1] 4 2 )] - 0. "EL FATHER".. Dijale Canr Te' HiPuse Gt/ Stasilockete/ 182 +15 4 [, ]
26 27 JEREMIAS Uno Y Uno Es igusl A Tres Ueversal 02 -1 1 "m 21 A WSHaYANDE_ Warne Ride MachetaUnversal Rapedlic) 181 51 15 100
28 28  WISHI & YANDEL FAVENTURA Neche Ds Sexe Adachers/ 68 11 1 "m FIELD MOB HICIARA Se What (DTP/Geffen/ 19 +23 1 [ )]
Bebet> @ NOMEGA H/ANGEL... Las Noches Sen.. /La Calefl/nvision/ 51  +13 1 20 [Pebet> SROWN BOY Superman (AME/Street Noize/ 17 +30 1 51
- 30  ANAIS Lo Oue Sen Las Cosas Uimision/ 87 4 12 [ ] 0 CMELD Che Cha (Saey BMG/ 17 +2 | ] m

4 3

14 Tropecal reporters. Mondored arplay data suppied by Medabess Research. a dvision of Premiere Radko Networks Songs ranked by total plays for
the airplay weeh of 7/9-7/15. Bullsts appesr on songs gaining plays o remaining flst from previous week. I two 30n0s re bied in total Dlays. the song
with the lasger ncrease i plays is pheced first. Songs below No. 15 are moved 1 fecurment affer 20 weeks on the chan uniess 8 $0ng has not yet reached
the top 15. It after 20 weeks, The record i Aot n the 10p 15 3nd has two consecutive weeks of decreased plays, the song i then camgorized as recurrent
Most Added 1 the total number of new adds officially reported % RGR by eech reporting station. Songs unveporied as adds 40 not count toward overalt
fotal stations playing 8 3ong. Most Increased Plays kists the songs with the graatest woeh-10-week increases in 1otal plays. Total Audience equais Average
Quarter Hous Persons times number of plays (times 100). Each daypart on sach station & assigned an AGH number. Average Quarter Hous Persons used
heren with permission trom Astitvon inc. (© 2006. Aritron inc ) © 2006 Ragio & Records

14 Latn Urban reporiers. Mondtored aitptay data suppled by Mediabase Research. a division of Premeere Radio Networks Songs ranked by total piays
for the asrplay wesh of 7/3-7/15. Bullets appear 0n s0ngs gaiig plays of remasming fiat rom previous week. f two songs are tied n total plays. the song
with the larger increase i plays & piaced Srst. Songs below No. 15 ate moved 10 recurrent after 20 weeks on the chart unless a song has not yet reached
mml&"ﬁuﬂnﬂ&hmﬁumnhm|5mnasmwwmmksddecvmedwys‘mmnmweoonmarmnm
Most Added is the total number of new adds officially reported 10 RER by sach reporting station. Songs unteported a8 20ds 80 not count toward overal
fotal stabons piayng 8 song. Most increased Plays kst the songs with the graztest weel-10-week ncreases in total plays Total Audsence equats Average
mmmmwdwﬂmvw)mammmmmnmmmmmmmmmmm
herein with permession from Artron Inc. (© 2008, Arbitron Inc.) © 2006 Radio & Records.

Songs ranked by total number of points. Data compiied from playlists submitted on & weeldy besis by 12 specialty
rock/allernative shows, airing at laast 2 howrs per wesk, on radio staions across the cowniry.
o v

LIWI-T 21 A Ls Nene Ls Gusta Lieesian/ R RSSENDO Si No Van A Meri_. (Woe OscovCinting Laties) YUNG JOC Goin' Down [Bad Bey/Atieatic) THALIA H/AVENTURA No, No, No FAX Talewsa/

Total Plays: 55, Total Statiens: 3, Adéds: 0 Total Plays: 34, Total Stations: 3, Adds: 0 tum_:mrus:m&w:o Total Pleys: 134, Total Stations: 5, Adds: 1

BJ REFLEX TONY TOUCH La Colita SanstmpaCorting/ MAYRA YERDNICA Yenge Con To ANVA/ BORIEGA HANGEL... Las Noches__ Lo Callylismsion/ 230N & LENNOX Cuénto Tengo Que Esperar /AfYP/Machere/

Total Plays: 49, Total Statiens: 3, Adéds: | Total Plays: 32, Total Statiens: 3, Adds: 3 Total Plays: 145, Total Stations: 4, Adés: 2 Total Plays: 104, Total Stations: 5, Adds: 0

ANALS Estey Con ¢ Y Pionse En Ti Unviview/ TORY LOVE_.. Tonge Un Amer Seay M5! OPTIMG Falta Amer Meyus Master Prodiuction/ MORCHY & ALEXANDRA Na Es Une Novela L/8A)

Total Plays: 41, Total Statiens: 4, Adds: 4 Total Pays: 27, Total Stations: 2, Adds: | Total Plays: 143, Total Statiens: 2, Adds: 0 Total Plays: 93, Total Statiens: 5, Adds: 1

MICNAEL STUART H/TITO ROJAS Ells Y Yo Adachony MANA Labins Compartides Warmer M.LJ NORE._.. Mis Malz it anmant/RocLaf amiia/ 10/ MG C. BROWI... Girvane Thet (svnZanbe Lobel Growp)

Total Plays: 41, Total Stations: 3, Adds: 0 Total Ploys: 19, Total Stations: 1, Adds: 1 Total Plays: 136, Total Statiens: 10, Adds: 0 Total Plays: 91, Total Stations: 3, Adds: 0

VY QUEEN Ne Hacen Na' Ao Calle/Usiision/ DOMENC MARTE It's Over Now (/8N u&h&nmm GO LUNA Munca Sdechony

Total Pleys: 35, Total Stations: 2, Adds: 0 TMM:II_.TMS!MZ.A&I Total Plays: 135, Total Statiens: 3, Adds: 0 Total Pleys: 90, Tetal Stations: 8, Adds: 5

. Seags ranhud by total ploys J L Songs ronhed by tetal ploys y,

- N\ ™)
ROCK/ALTERNATIVE RECORD POOL

™ ARTIST Tabs Label) T ARTIST Thie Latelly

1 ENANITOS VEROES Maripesss Uisvorsal 1 IMDIA Selaments Uns Nechs /S62Uinvision)

2 NECTOR BTRAGO Altisime Mcisnsl 2 LAFACTORA Dals Uniersed

3 PLASTIURA MOSN Milinaire £0 Tainize/ 3 VICTOR MANUELLE Nusstre Amer Se Ha Vusits Ayer Sasy B3G5

4 BABASONICOS Yogue Uinbwrsal 4 RAULIN ROSENDS Si Mo Van A Merr Mi Musrte /Vow Discos/Cutting Lating/

§  QUSTAVO CERATI Crimen Seny BMG/ §  KMW Dismend Girl Sabew/

6  LOSDUNKERS Liveve Sebre La Ciuded Mlacienal 6 MARC ANTHORY Oué Pracie Tiens E Cisle Sasy AMG

7 DERSUIT VERGARABAT Madre Hay Une Sela Unbwrand 7 JAY-D Nene /Gubine Srotherliniversal

8 MEXICAN IMSTITUTE OF SOUND Mironds A Las Muchaches Mlaciansl 8 TITOMBJAS SiMe Pusioran A Hogr A%

9  BABASOMICOS Carismétics Uinbersel 9 TITO “EL BAMBING” Cade M Tobowise/

10 MAGO BE OZ La Pesada Do Las Muortes MWanser AL/ 10 MONCHY & ALEXANDRA Mo Es Une Novels L/SAY

11 LBS BUNKERS Ven Aqui Mbcionsd 11 ANAALICIA Muore Lonte MG Amer Uiniiniaw/

12 CBATL Flor De Musrte Sotarna/¥8.)/ 12 BANBA QORBA A Las Mujeres Hey Oue Mantenerias Contantas A%

13  LOSCALZONES Satinics Dabssecs/ 13 FONSECA To Mendo Flarss 0 Tolbvize/

14 OS PARALAMAS DO SUCESSS Ne Pists £A0 btor/ . 14 TRARSITO SJONRNY RIVERA & RAY SEPGLVEDA Sen Para Ustedes SRS FramiunySasy M6/

15  TANGNETTO Bhus Mondey Abcians) 15 VARSI & YANDEL Pom Pam Alacieny/

Songs ranked by total sumber of points. 22 Record Pool reporters.
- J
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Director of Sales
Scranton/Wilkes-Barre, PA

Shamrock Communications is seeking a
motivated, career driven individual to lead a
team of broadcast professionals. The can-
didate must have a proven track record in
growing revenue and surpassing cash flow
goals. A minimum of 3-years radio sales
management experience is a must. The abil-
ity to drive continued growth in new busi-
ness, manage inventory and event market-
ing are key. Dynamic leadership skills and
attracting, retaining, and motivating top
sales talent are critical to our success.
Shamrock Communications is a family-
owned media company in radio for over 75
years. Scranton’s cluster of formats includes
a heritage Classic Rocker WEZX FM, an
ESPN affiliate WEJL AM and a newly
launched 80's and 90's hit based station
WQFM FM. We offer a great compensation
package and benefits. if you have the vision,
drive, and entrepreneurial spirit to take this
successful cluster to the next level:

Mail, fax or email your resume to:
Shamrock Communications

Bobby Lynett, General Manager

149 Penn Avenue, Scranton, PA 18503
Fax: (570) 207-8596

Email: bobbylynett@shamrocknepa.com
All inquiries will be strictly confidential.

Times-Shamrock is an equal opportunity
employer.

AC Production/imaging Wizard needed

Immediately! Best stutf to: Michael Waite,
VP/Operations, WJBR-FM, 812 Philadelphia
Pike, Wilmington, DE 19809. EOE (7/21)

Small company in Baltimore county seek-
ing part-time audio engineer with above-av-
erage webmastering skills. Must be curious
and patient. Contact: info@21stcenturyradio.
com. EQE (7/21)

SOUTH

Promotions Manager
Cox Radio/Greenville, SC

Ratings leaders HOT 98-1 Greenville, SC
(Market 60) has an immediate opening for
a Promotions Manager. This is an excellent
opportunity at a great station with the best
radio company. EOE. Detalled job descrip-
tion available at http://hot981.com/
about_us/careers.htmi

Applications to: Steve Sinicropi, VP/GM
Cox Radio Greenville

220 N. Main Street, Suite 402

Greenville, SC 29601
coxgreenvillejobs@coxradio.com

CIRCULATION:

310-788-1625 310-203-8727

HOT 98-1/WHZT-FM (Cox Radio, Greenville,
SC market #60) Looking for a great chance
to excel on a winning team, in a family at-
mosphere? Our last night guy of 5 years was
promoted to a major market. Here’s your
chance to shine in 4 states, on a 100,000
watt station. Are you the next night super-
star? If you can dominate nights, have great
production skilis (Adobe Audition) and love
being in*front of a crowd (club gigs and ap-
pearances are pientiful) send your best stuft
now. Cox Radio is an Equal Opportunity
Employer

Rush Packages to:

Cox Radio Greenvilie - WHZT

Attn: Fisher

220 North Main Street

Suite 402

Greenville, SC 29601

NO CALLS/E-MAIL PLEASE!

MIDWEST

Bonneville $t. Louls Radio
Group Is looking for the next
Program Director for
101 THE RIVER!

This is a great opportunity to work with some
of the best in the business including the leg-
endary Steve and DC Morning Show.

We are looking for someone that is creative,
competitive, has strong organizationat skills,
and is a strong talent coach & probiem
solver.

We need a GREAT ieader with an outstand-
ing track record.

Someone with an expertise in music rota-
tion & flow as well as production is a must!
Knowledge of the AC/Modern
AC format is a plus!

A minimum of three years experience as a

Program Director required.

Must be able to work within the policies &

procedures set forth by Bonneville
International Corporation

Qualified applicants must submit an
application that can be obtained by going
to the employment section of www.
wvrv.com. Packages received that do not
contain a completed application will be
returned.

Send your full presentation package
(application, cover letter, resume
and CD or mp3) to:

Amanda Koeppe
Human Resource Director
11647 Olive Bivd.
St. Louis, MO 63141
akoeppe@bicstl.com
No phone calis please!
EOE. Close date 10/13/06 or when fllled.

subscribe @ radioandrecords.com

RR OPPORTUNITIES

Can you fill a big pair of shoes at one of
America’s great News Talk radio stations?
Citadel's KKOH/Reno has a rare opening
for a News Director. You need superior
all-around news skills, the ability to teach
them to your staff, and above all PASSION
for the news. The lifestyle is as good as it

gets: Nevada style fun and incredible out-
door recreation year-round, including Lake
Tahoe! This isn't a 9-to-5 gig.we're a 24/
7 news operation that dominates the mar-
ketplace. Can you keep us there? Send
your best

stuff: Resume, news philosophy, manage-
ment style, air check and writing samples
to PD Dan Mason, 595 East Plumb Lane,
Reno, NV 89502. Email accepted. EOE
M/F.

SMOOTH MORNING SHOW HOST

Riviera Broadcast KOAS-FM, Smooth Jazz
105.7 FM in Las Vegas is looking for a HOST
for our music intensive morning show. The
ideal candidate wiil have a smooth, conver-
sational on-air presentation and knowledge
of Smooth Jazz. Duties include operating
broadcasting equipment, representing the
station at events, and knowledge of basic
prodction. Two to three years (2-3) years of
on-air experience required. EQE.

Send resumes and mp3’s to: koastalent@

gmail.com or maif to: KOAS, 2725 E. Desert
Inn Rd., Ste. 180, Las Vegas, NV 89121.

Want to be America’s first MOViN jock and
live in Seattle with the rest of the cool
people? If you know how to embrace your
listeners on the phone, love being on the air
and sound like it, are a team player with a
burning drive to win and an under-controt
ego, you might be abite to do it. Mail your
stuft to Lisa Adams, PD, MOViN 92.5, 3650
131st Ave SE, Suite 550, Bellevue, WA,
98006.Absolutely no phone calls or email

packages!!! Sandusky Radio Seattle is an .

Equal Opportunity Employer.

Check out our website for more details at
http://www.sanduskyseattle.com.

R&8R Opportunities

Free Advertising

Radio & Records, Inc. provides Iree (20 wbrds maxi-
mum) listings 10 radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the toliowing week's rssue, your ad must be
recerved by Thursday noon (PST). eight days pnior to issue
date. Free Opportunities listings should be typewriten of
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only tree po-
sitions sought ads are accepted by e-mai! to:
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Inciudes genenc border. If 10go, Custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition. all ads appear on R&R'S
website. (www. radioandrecords.com).

Blind Box: add $50
The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but-a $50 service Charge is added for ship-
ping and handiing.

Positions Sought: $50/inch
vid ing employ 1 may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typed on
company/station letterhead and accompanied by ad-
vance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa. MC,
or AMEX accepted. include card number, name as it
appears on credit card, expiration date and phone
number. Blind box responses are sent to advertisers
every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (P8T) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East, 41st Fioor, Los Angeles,
CA 90067

RADIO & RECORDS, INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 90067

Publisher

RAR is published weekly, except the week of December 25. Subscriptions are avaiable for $325.00 per year (pius applicable
sales tax) in the United States. $330.00 in Canada and Mexico, and $485.00 overseas (U.S. funds only) from Radio & Records
tnc., at 2049 Century Park East. 41st Floor, Los Angeles, Calitornia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
tssue recerved prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited matenal. R&R reserves all rights in material accepted for publication. Al letters addressed to R&R or fts
Edntors will be assumed intended for pubiication reproduction and may therefore be used for this purpose. L etters may be edited
tor space and clarity and may appear in the electronic versions of R&R. The writer assumes alt iiability regarding the content of
the lefter and its pubhcation in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2006
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, Calitornia 90067.

HOW TO REACH US RaDIO & RECORDS. INC.. 2049 CENTURY PARK EAST. 41ST FLOOR. LOS ANGELES. CA 90067

OPPORTUNITIESMARKETPLACE: 310-788-1621

WEBSITE: www.radioandrecords.com

310-203-8727 kmumaw @ radioandrecords.com

NEWS DESK: -

310-788-1699 310-203-9763

newsroom @ radioandrecords.com

EDITORIAL/MAIN OFFICE:

310-553-4330

310-203-9763 maiiroom @ radioandrecords.com

R&R MUSIC TRACKING:

310-788-1668 310-203-9763

cmaxweil @radioandrecords.com

WASHINGTON, DC BUREAU:

301-951-9050

301-951-9051 jhoward @ radioandrecords.com

ADVERTISING/SALES:

310-553-4330 310-203-8450

hmowry @ radioandrecords.com

NASHVILLE BUREAUV:

615-244-8822

615-248-6655 Iheiton @ radioandrecords.com
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AIR CHECKS

sm AUDIO & VIDEO AIRCHECKS =

CURRENT 9311, KRTH/Shotgun Tom KPWR/Mr. Choc. KIlIS/Dave Styles-JoJo
Wrght, KLOSMark & Bran, KPLX/Bobby, Tara & Chris, WUSN/Lisa Dent. $13
CURRENT 0310, KRTH/Gary Bryan, KZZA/Domino, WKSC/Tiktac, KRBE/
Carson, KLUV/John Summers KMY1/Jeft & Jer WKTU/Bill Lee $13 CD
PERSONALITY PLUS #PP-219, WTMX/Enc & Kathy, WLTM/Randy & Spiff
WSB-FM/Xelly & Aipha, WKQX/Mancow. $13 CD

PERSONALITY PLUS #PP-218, WLUP/Jonathon Brandmeier, WVRV/Steve &
0.C., WSTR/Steve & Vicki, WZPT/John, J.R., Kate & Bubba. $13 CO.
PERSONALITY PLUS #PP-217, KHKS/Kidd Kraddick, KKRW/Dean & Rog
KVIL/Terry King, WIYY/Kirk. Mark & Spiege $13 CO

ALL CHR #CHR-136. KPWR KHKS_ WODJUX, WXKF, WBBM-FM, WKSC. $13
ALL A/C #AC-144, KPLZ, KRWM, WLTJ, WZPL. WLNK $13 CO

ALL COUNTRY #CY-166. WQIK. KMPS, KKWF. KKUS. $13 CD

PROMO VAULT 8PR-64 — promo sampies — all market sizes — all formats.
$15.50 CO

SWEEPER VAULT #8V-50 - Sweeper & Legal ID samples, all formats $15.50 CD
CHN-39 (CHR NIGHTS), 0-27 (ALL OLDIES), CR-1 (CLASSIC ROCK), ALT-11
(ALL ALTERNATIVE), AOR-17 (ALL AOR}) at $13.00 each CO

CLASSIC #C-303, KZZP/Johnathon Brandmeier-1982. KOPA/Howard
Hoftmnan-1382, B100/Shotgun Tom-1978 Mighty 690-1980 KLSY/Bruce
Murdock-1987. $16.50

VIDEO #0108, Chicago's WKSC/Nikki, Tampa's WRBQ/Mason & Bill, Houston's
KILT/Rowdy Yates, Dallas’ KLUV/John Summers, KPLX/Bobby Tara & Chns
Miami's Y100/Kenny & Footy. 2 hrs. $30 VHS, $35 OVD. )

ammem WwWW.californiaaircheck.com
v\ CALIFORNIA AIRCHECK &2

85478 Sagaponack Drive - F ina Beach, FL 32034 - 984 548-9845

EMPLOYMENT SERVICES

AIR TALENT - PROGRAM DIRECTORS - PROMO DIRECTORS

FREE Consultation!
Shaun Holly 602-828-0507

www.TripleYourPaycheck.com

RADIO

It you own a radio station or transiator that serves
South Jersey we would like to taik to you about
elther purchasing or leasing your property. We are
a local station seeking to expand our local
coverage. Please call: (856) 497-4200

MARKETPLACE

ADVERTISING

Payable in advance. Order must be typed and
accompanied by payment. Visa/MC/AMEX
accepted. One inch

minimum, additional 1 time $95.00
space up to six inches @ insertions 90.00
available in increments 13 insertions  85.00
of one-inch. Rates for 26 insertions  75.00
R&R Marketplace (per 51 inssrtisas  70.00
inch):

Marketplace
(310) 788-1621
Fax: (310) 203-8727

RR MARKETPLACE .

VOICEOVER SERVICES

ID'S—LINERS—PROMOS

JEFF DAVIS

HEARD BY
45 MILLION

LISTENERS DAILY
“THE VOICE HEARD ABOVE THE REST' o NI IURSRpp

DEMO: 1-877-4-YOURVO
www.samoneil.com L FRECELR: F2:T5) ]

Wl Gl GRALG

www.mitchcrain.con @TIATTTLTIITE o1 610876 |

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

Ado + IV Imaging + Promos e Commercial.s
P00 A ety of s,

tations aroyng the world !
[ )

She's one of the most versatile voice
performers in the business, heard daily on
radio and television stations worldwide.

Roberta Solomon

PROMOS, IDS & SWEEPERS
MP3 - ISDN - FTP

DEMOS ON THE WEB
Km.voicegal.m

JOE CIPRIANO

P RO MO S

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

For a free demo, emalil us at:
info@davidkaye.com . O

Mark McKay Media

o MALE & FEMALE voices AvaiLaLe AU RLTY & Ts
o ALL FORMATS & MARKET SIZES PRODUCED
o CLUSTER & GROUP RATES

AFFORDABLE!

PHONE DEMO: 913-345-2381
mBS;::g:vackaymedia.ne( Lh"eradluandrecords-cn m

e ]

 usicReremence
Great Summertime Songs!

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music
1,569 jam-packed pages ’
86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music
Qrder via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders) ™
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to

e-mall: kmumaw@radioandrecords.com

R&R. 10100 Santa Monica Bivd., 3rd Floor, L.A., CA 90067
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CHR/POP

™
WELLY FURTADS HTIMBALAND Promiscusus (Govion/
RANNA Unfsithtel Do/ JomD MG
CASSIE Me & U VexrSelocrionBad Boy/Atiantic)
4  SHAKIRA ¥WYCLEF JEAN Higs Don't Lis Mpic/
@ PANCI AT THE BISCS | Write... DecaydaacerFseiod By Ramen/Love/
6 FORT MINOR_. Where'd You Go Miochine ShawMWarmw Srex/
@ FRAY Over My Hood (Cobie Car) i/
8  CHAMILLIONAE HARAYZIE DONE Ridn Uinversal Moroww/
CHRISTINA AGUILERA Ain't No Other Man SRCARMS/
GNARLS BARKLEY Crazy Dovntown/LavaiAtiastic/
PUSSYCAT DOLLS 781G SHOOP DOGE Buttens (44 M/nevscope/
12 WICK LACNEY Whet's Lett 0f Ms LivwZamie Lobel Grouy/
13 ALL-AMEMCAN REJECTS Move Along Dophoxse/interscape/
@ SEYONCE 11IAY.Z Dain Vu Msic WorkiSany UrbonCokamisa)
15 MICKELBACK Savin’ Me Roashameer/RA/MG/
Q@ CHERISH Do kt To 1t Sho WrtCapited
17 FIELD MOB /CIARA S What D7P/Geffon/
© PAMS MLTON Stars Are Blind (Warner Bres)
19 SEAN PAUL Temperature (1Asiastic/
20 NMANNA SOS Do/ JamO MG/
@ JESSICA SIAPSON A Public Atteis Epic/
22 PAVLA DEANBA (/BASY BASN Deing Tes Much (Arista/
23 DAMEL POWTER Bad Doy Wanmer Sres/
YUNG JOC Goin' Down Bad Boy/Atentic/
JUSTIN TIMBERLAKE SexyBack Ui Zamie Labe/ Group/
LI’ JON 1/£-40 & SEAN PAUL Saap Yo Fingars (TVT)
27 CHRIS DROWN HLIL' WAYRE Giwne Thet (bvaZambe Labe/ Grouy/

Soroavwan -

8IFrBBBRAzcUR=IE8aN=zFz=33
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CHR/RHYTHMIC

™w

1
4

YUNG JOC Goin' Down Bad SuyvAsiantic/

CASSIE Mo & U AextSaloctionBad BopAtatic/

WELLY FURTADS {{TIMBALAND Promiscusss (Sovion/

UL’ JON #E-40 & SEAN PAUL Saep Yo Fingers (TVT)

CERISH Do Rt To It Stho WoriCamind

E00 WT-PAN & KARSS QL U And Dot Raprisa B

KELIS H/TO8 SNORT Bessy LivaZombs Label Grogy

WIMARRA Unfaithiul Do/ JoniDANE/

9 FIELD MOB HCIARA So Whet DTPSefen/

@ BEYORCE HIAY-2 Doje Vu Menic WorkdSaey UrtaryCokumbia)

1 T Wiy You Wanne /Grand Hustiw/Atientic/

12 CIRS BROWR SR’ WAYRE Gisws Thet LiveZambs Labe/ Groey/
NE-Y® Sexy Love (Def isa MG
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BON JOVI Whe Seys Yeu Can't Go Home siaad MLIMG/
11 FAITH MILL_.. Like We Never Loved At All (Warner Bres Ll
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RED NOT CHIL) PEPPERS Deni California /Waraer fSres)
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21 @) MSTURBED Load Of Contusion Muriss/

14 SEETHER The Gift Missliy/

@ AR Miss Mt (Taay Evitaterscope)

16 NSUBVAYNE Fall o Slesp Mpic/

17 PEARL SAM Lils Wasted UMY

18 GLACK STONE CHERRY Lonsly Train Masshaew A0/
30 SECONBS T9 MARS The K Snaerzaltiysd
ASBIBSLAVE Original Fire aiiuarscase/

21 BLSE GCTORER Hote Mo Uisburae/ Masonn/

22 ATREYY Ex’s And ON's Mcoery/
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TRACE ADKINS Swing Capived
TRENT WILLMON On Again Tonight Colambia/

25 SUGARLAND Down In Mississippi (Up Te Ne Geed) Mdercary/
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SONAVON FRANKENREITER Move By Yoursell Lost Aghway/
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BY ERICA FARBER

oming from humble beginnings in Bakersfield, brothers Eric and Nick Baka were
responsible for helping to introduce a new form of entertainment called hip-hop
to the radio-listening audience. Known coast to coast as The Baka Boyz, Eric and
Nick were among the first to do live mixing in Los Angeles, and their talent and
passion have established them as hip-hop radio gurus.

Getting into the business: Nick: “1 started at the very young age of 12 back in
Bakersfield, our hometown. Our parents opened a teenage nightclub for my older brother,
Frank. He was always in trouble and getting into mischief. My father loved the
entertainment business and was always managing groups and having parties and things of
that nature, so he decided to put his life savings into a club called Vidal in 1984. That was
how I got a-clear picture of what the DJ actually meant to the whole function.

“My brother had the girls, controlled the music and was drinking and smoking all night
long. As a 12-year-old, I wanted to get on the turntables. My father saw my interest and
bought me tumntables. Eric got into it soon after, after seeing how exciting it was.”

Getting on the radio: Eric: “My father knew the owner of an AM station in Bakersfield.
He talked to him, saying, My sons mix and do the DJ thing. How much would it cost for
them to do a show on your station? Mind you, this station £,

was Classic Rock 24 hours a day. The owner said, Tll put them
on Friday and Saturday nights for $75 a week. We had to pay
to be on the air for the first six months.

“We were allowed to seil commercials. While Nick was in
high school. I would try to find advertisers that made sense
for our show. We made just enough money to be on the air.
That's all we really cared about.”

Coming to Los Angeles radio: Eric: “After we left that
station we were at a concert — Nick was DJing for Lighter
Shade Of Brown at the time — and our dad met the new PD
for KKXX/Bakersfield, who had just come from Salinas, CA.
Our dad was like, My sons have done a radio show. We tried to
get on KKXX before, and they shot us down’ The PD said, ‘Give
me a call. I want to sit down and talk to you guys about this’
I'm 17 years old, and we've taught ourselves everything we
know, so I'm thinking, Yeah, right, whatever’

“T went to meet with him, a couple of months later we got
hired, and about six months later he made us MDs, We went to
L.A. to do some studio work with an artist we were working
with, and the session got canceled. We went to dinner with a
good friend named Dave Barillas, who was working at KPWR
(Power 106)/Los Angeles at the time. We started talking about
radio. Power 106 was looking to start a hip-hop mix show but
couldn’t find anybody who was really, really true. With hip-
hop, you gotta really know it, or else it sounds fake.”
Defining hip-hop: Nick: “Its a lifestyle. That’s what we
had to explain to Power 106 when we first got there. Rap is something you do, hip-hop is
something you live. It's the way you dress, it’s your attitude. Hip-hop is even listening to
rock music. Hip-hop is skating. Hip-hop is everything. It’s a culture.

“The music came from the break dancing, the graffiti and the Dling in the park in the
New York days. It arose out of necessity, because in those days there was disco, pop and rock
music, and that’s pretty much it. The kids in the ghetto didn't have that, so they created
something called hip-hop, and it’s now a multimillion-dollar industry.”

Their on-air personality: Eric: “High energy. I say some stupid stuff sometimes. I kind
of have a different personality on the radio. I'm a little more out there, more crazy. In real
life 'm the complete opposite. I'm boring, I stay home, I play video games.”

Nick: “Tm the conservative one, for the most part, but I'm also very energetic. I have
kids, so I think of things in different terms. I'm going to be risky, but I don’t want to let
everything out on the radio. Eric doesn’t have any cares in the world. He only has dogs, so
he doesn’t have to worry about them coming in and calling.”

Biggest challenge: Eric: “The biggest challenge we face is acceptance from people in the
industry. Because we do hip-hop and because we are of Mexican descent, I don’t think they
take us as seriously as they should. In this day and age, people shouldn't care what color
you are. If you're good, you're good — that’s the bottom line.

“The biggest problem is getting people to realize that you don't have to be black to play
black music or you don't have to be white to play country. The audience could not care less
if I was vomit green.”

definitely get in somebody’s grill if I feel disrespected in any way, shape or form.”

State of radio: Nick: “What a change. They said it was going to be coming, and it’s here.
You can’t do just one thing anymore; you have to be multitalented. Those are the only
people staying around. Me and Eric have chosen to take the independent route and create

i

"80 Radio & Records July 21, 2006

[T

THE BAKA BOYZ

Air Personalities/Mixers, SupeRadio Networks

Nick: “That pretty much says it all. 'm more of an in-your-face kind of character. I will

our own company. Baka Boyz is a product now, and we're selling it on the shelves and
making sure everything is correct every week. It has to be fresh.”

Eric: “Radio is in a very bad state right now. What's happening to radio is what happened
to the record companies when they didn't pay attention to downloading and the next wave
of technology. Radio is really hurting. There's a lack of creativity, and with just a few
companies basically running the whole industry, it’s becoming monotonous.

“It’'s the same thing everywhere. Every station has the same logo, and there are no local
shows. We're syndicated, so it’s good for us if there are fewer local shows, but overall it's
hurting the business talentwise.”

Personal influences: Nick: “The DJs who came before me. Let’s start with Jam Master
Jay. At radio it would have to be Rick Dees, Howard Stern, Casey Kasem and Wolfman Jack.
Howard is still a big influence of mine. I can see that it can be done with a big mouth and if
you keep on pushing the lever.

“As far as music is concerned, it’s Dr. Dre, Timbaland, The Neptunes, AfnkaBambaataa&
Soulsonic Force and all the old school, like New Order, and the techno. I'm influenced by so
many different kinds of electronic music, and that continues to push me as far as what I'm
going to play in the future in the clubs or on the radio.”

Eric: “Td say Casey Kasem and Rick Dees. I see us as the next
wave of those kinds of guys, somebody who can be the voice of
this generation. We're looking into starting The Baka Boyz Top 20
Countdown, a national countdown show with a cool edge. Well
introduce the records and do the interviews, getting things out
of artists the other guys can't get because they're not in the
loop. Nick works on music, so he’s in the studios all the time, and
I have been traveling a lot, seeing what's going on in the clubs.
We're still in the loop. We know what’s going on.”

Career highlight: Eric: “When we went from Bakersfield to
L.A. and basically brought hip-hop to FM and changed the way
radio is done. They're not looking for the typical radio D}
anymore; they're looking at kids from the street who have
talent who can be taught radio. If there’s one thing we've
learned, it’s that you can’t teach somebody talent. You either
have it or you don't. But I could teach somebody with talent
how to do radio.”

Nick: “Taking that step away from Power 106, the monster
that it is. We were standing up for what we believed in as human
beings and what we were taught: respect, loyalty and dignity. We
wouldn't be here with a syndicated show and talking to you
about a national thing if we were still in that office.”

Career disappointment: Nick: “Not having enough
knowledge to make wiser business decisions. We could have
stayed at Power 106 and continued to grow. We were young-
minded individuals and didn’t have the business knowledge to
step back and say, ‘Let’s make this work for everybody, and especially for us.”

Eric: "Making decisions without the knowledge that we have now. We might have
handled certain situations differently, but you live and learn. Whatever mistake you made,
you made for some reason, and we're still standing.”

Favorite radio format: Eric: “Rock and Alternative.”

Nick: “It would have to be a Dance format. uptempo club music, European-influenced
music.”

Pavorite television show: Eric: "Curb Your Enthusiasm and The Sopranos.”

Nick: “Good with the family would have to be Project Runway and Hogan Knows Best.”

Pavorite somg: Eric: "Anything by System Of A Down.”

Nick: “The Humpty Vision remix of Gnarls Barkley’s ‘Crazy™”

Pavorite movie: Eric: “Star Wars.”

Nick: “That’s a good one. I'l have to agree.”

Favorite book: Eric: “Ones I don't have to read.”

Nick: “The Da Vina Code.”

Favorite restaurant: Eric: “Benihana.”

Nick: “Chin Chin.”

Beverage of chalce: Eric: “Sprite.”

Nick: “Patron tequila.”

Hobbies: Eric: “Video games.”

Nick: “Making music, producing music and working with artists in the studio.”

E-madl address: Eric: “ericv@thebakaboyz.com.”

Nick: “nickg88@aol.com.”

Advice for talent: Nick: “Be innovative, and believe in your craft. Believe in what you
do, and be the best at what you can.”

Eric: “Be original, and don’t make any decisions while you are mad.”
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