NEWSSTAND PRICE $6.50
Justin Is Back!

Jive/Zomba Label Group's Justin Timberiake conquers
Pop this week with “SexyBack,” which picks up Most
Added. with 84 adds. and Most Increased Plays. with
+910. and debuts at No. 39°. It's the leadoft Single
from Futuresexiovesounds,
which hits stores on Sept.
12. Tune in to the 2006 Teen
Bl Choice Awards, airing Aug.
20 on Fox, to see if Justin
takes home the award for
Choice Hottie!
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Alternative Outlook

Programmers at Alternative stations face unique
problems, including unreachable cell-phone-only
listeners and an audience that gets music and concert
info from the Internet before radio stations have it.
This week Rock Formats Editor Steven Strick talks to
Alternative PDs about how they are coping with these
problems and about the latest technological advances
at their stations. Page 53.

THE VOICE THAT MOVES BODY & SOUL...

- Impactln Irban, «
thm, Hot AC;S
; t Smuoth Jazz o
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A MULTI
FORMAT
RECORD

Early Urban Leaders: KDAY/Los Angeles,
WGCI/Chicago & V103/Atianta!

KBMB/Sacramento & WWKX/Providence!

Early AC Leaders: WLTW/New York,
WNIC/Detroit, WMJX/Boston, WLIT/Chicago,
WALK/Long Island, WASH/OC, KQXT/San Antonio,
KKCW/Portland!

Early Rhythm Leaders: WKTU /NY, WPOW/Miami,

Early Pop Leader: KRBE/Houston! .9.» s S

WRITTEN & PRODUCED BY STARGATE

FROM THE FORTHCOMING ALBUM - COMING HOME - IN STORES SEPTEMBER 12TH

ALBUM PRODUCERS INCLUDE JERMAINE DUPREE, STARGATE, DALLAS AUSTIN, SEAN GARRETT, CHUCKII BOOKER & RAPHAEL SAADIQ

www_ lionelrichie.com  www.islandrecords Com

LIONEL RICHIE | CALL IT LOVE

* Over 100 million albums sold worldwide 22 Top 10 Hits
* 5 Time Grammy Award Winner

* 11 Time American Music Award Winner

* § Time People's Choice Award Winner

* Academy Award Winner
Performed at the Macy's/NBC &th of July Fireworks Spectacular!

Upcoming TV appearances: Good Morning America, 20/20,
The Tonight Show, Jimmy Kimmel Live, CBS Sunday Morning,
CBS Early Show, The View and more.

www.americanradiohistorv.com
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U MAKE ME BETTER

THE NEW HIT SINGLE AND FOLLOW-UP TO "THE REAL THING” IMPACTING TOP 40 MAINSTREAM NOW!

ALBUM GOLD AND HEADING FOR PLATINUM!

e e —— S www.americanradiohistorv.com
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AMAZON ADVENTURE -
RIGHT, SAID FRED Steve Grunwald (pictured), co-host
Fred Thompson has been a small-town and Exec. Producer of Country
lawyer, a United States senator and a WYCD/Detroit's All New Dr. Don
film and television actor. He recently Carpenter Show, recently found
segued into radio as Special Program himself deep in the Amazon jungle
Host and Sr. Analyst at ABC News with just $99.50 to get home as part
Radio, and there are rumors that he of a wild promotion that kept listeners
may one day succeed the legendary & - p - - on the edge of their seats. Country
Paul Harvey. News/Talk/Sports Editor Al Editor Lon Helton gets the lowdown
e '/ e n 5
Poleaon ks with Thompson abot THE INOUSTRY’S NEWSPAPER IS el
Skiriing & saifo caeetf #a poiat in i www. rodioandrecords.com Page 7.
when most would be considering K
retirement.
- See Page 10 Are you stealing from your listeners? Page 15
NO CHICKS ALLOWED
Very few women chart at the Regional e T — r N
Mexican format. Is this because the | LittleTo Program
fomars audece s mosty man? 1 VNU Agrees To Acquire Radio & Records WWPR/New York
m““q&“;y“m s - ReR operations will be integrated into Billboard Music Group by Avg. 1 || ) sy
by men? Latin Formats Editor Jackie VNU, parent company of  Business Media and Nielsen  and weekly format Hotfaxes, | | 5 Urtentiom AC Eotor
Madrigal sets out to get to the bottom the Billboard Information Entertainment. “With the Updates and e-mails; the Clear Channel has hired
of this mystery by taking to four PDs. Group, has reached an agree-  added resources of VNU —  website; Music Tracking 70-, Helen Little as PD of Urban
ment to add Radio & Rec- especially our music ser- and the biannual R&R Direc WWPR (Power 105.1)/New
ords to its media portfolio, vices, including the Billboard  tory, as well as the R&R con- York, effecti
which includes Billll;:rd, The Information Group, Nielsen ventions and summits, in- /\‘:,g. :_ Litl‘;:
Hollywood Reporter, Adweek, BDS and Nielsen SoundScan  cluding the upcoming Triple has been OM
| Brandweek and Mediaweek. — R&R will continue to A Summit and the R&R of ;adion()w/
R&R, which was founded  grow as a vibrant brand. Convention in September, | ! Philadelphia‘s
in 1973 and is headquartered which is co-located with the | CHR/Rhyth-
in Los Angeles, offers a \ 4 NAB Radio Show in Dallas. mic WPHI, Gos-
broad line of print, Internet vn u Billboard Radio Monitor, a : 1 WPPZ and
and digital mfg)rmabm ser- weekly publication serving I Pl;m/cwmq;
vices to the broadcast and ' the broadcast industry, pub- since early 2005
music industries. R&R'’s op- “l am especially delighted lishesits fimal ediiononjuly 14. | | ,,hd replaces Little
I | erations will be integrated that Erica Farber will con- The R&R charts Wi." be | Nate Bell, who will be working
into the Billboard Music tinue her leadership role populated with BDS airplay for Clear Channel in another

RAKIM Y KEN-Y

Down (Universal)

i
mmm'mumaw(m)

bmmm Oown (Bad Boy/Atiantic)

Yy
FH.DIIMSOW{_DTPMOM)

URBAN AC
BMARIAN CAREY Fiy Like A Bird (isiand/I0JMG)

| Group, and R&R Publisher/

CEO Erica Farber will re-

i main with the new entity

upon the close of the deal,
which is expected by Aug. 1.
“This acquisition is in line
with VNU'’s strategy to fur-
ther strengthen its services to
the radio and record indus-
tries,” said Michael Marche-
sano, President/CEO of VNU

with R&R and continue to
focus on growing the busi-
ness. Her long-term affilia-
tion with the brand will help
R&R continue to deepen its
pivotal role in the industry.”

R&R'’s products, services
and brands will continue un-
der the new ownership, in-
cluding the weekly R&R
printed publication; daily

information starting the
week ending Aug. 6, with
the first issue of the new
R&R, with BDS airplay, set

to launch in full color with
an issue date of Aug. 11.
“We are committed to con-
tinuing to provide the radio
and record industries with
the best customer service |

VIV Soo Page 8 |
—
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DONALD LAWRENCE. .. The Blessing... (EMY Gaspel)
COUNTRY
SRAD PAIBLEY The World (Arsts)

) SMOOTH JAZZ
" MUNDI ABAIR True Bive (GRP/VMG)

b&mwmm&w

,t’ mcmucx Savin’ Me (Roadrunner/1DIMG)

bmmmmmmm&m_;
b, ACTIVE ROCK
mmmm (MwZomba Label Group)
ALTERNATIVE
" MED HOT CHILI PEPPERS Deni California (Wamer Bros.)
A TRIPLE A
" GNARLS SARKLEY Crazy (Downtown/Lava/Atantic)
E}cumsma CHR
HAWK NELSOR Everything You Ever... (Tooth & Nad)
tn CHRISYIAN AC
MERCYME So Long Sell (IN0)
f,cmusnu ROCK
F MUMMMMJ&W(TM&N}
CHRISTIAN INSPO
pmmmmm(/mumw
b REGISNAL MEXICAN
" CORJINTO PRIMAVERA Diganie (Fonovisa)
b, SPANISH CONTEMPORARY
* JULIETA VENEGAS Me Voy (Sony BMG)
E,TﬁOPICAL

ISSUE NUMBER 1666

Radio Is More Popular
Than Toilet Paper

A mind-bending conversation with a fellow

airplane passenger

By Beniel
Special 0 RER

The story I am
about to share with |7
you will change the |
way you think about
radio.

On the way re-
cently to visit one of
my radio clients, |
found myself sitting
next to a fascinating
gentleman on the plane. He
currently serves as the VP/
New Business Development
for a well-known brand of
toilet paper. The executive
asked that I protect the ano-
nymity of his company for
this article.

Afterex.d'nangingmverd«w

Anstandig

| toilet-paper jokes (e-

| mail me if you'd like
to hear them), we be-
gan to discuss the
state of the radio in-
dustry. He shared his
perception that the
radio industry is re-
gressing in domi-
nance and creativity,
reinforced by stories
of his personal expe-
rience as a media buyer and
someone who plans pro-
motions for a Fortune 500

company.

The executive shared sto-
ries of seeing radio sales ex-
ecutives turn in the same
proposals for promotions

Soe Page 14

capacity.

“I have always been im-
pressed by Helen’s ability to
build and lead a team of high
achievers,” Clear Channet Sr.
VP/New York Market Man-
ager Rob Williams said. “She
knows what it takes to win, and
she does it with great style.”

Clear Channel/New York Sr.
VP/Programming & Marketing

LITTLE Soe Page §

A Chat With Luke Lewis

Lost Highway celebrates five years this summer

It is exciting that a label like
Lost Highway can exist within
the corporate frame-
work of the Universal
Music Group. Much of
that excitement is due
to Lost Highway’s
President, Luke Lewis,
who also happens to be
Chairman/CBO of UMG/
Nashville.

As many in the Triple
A community will re-
‘member from the one-
on-one conversation he
had with WXRT/Chicago VP/
Programming Norm Winer at
the Triple A Summit a few
years ago, Lewis is a colorful
character. He is fiercely dedi-
cated to music and to honest,
hard-working, original musi-

Lewis

cians — the kind he likes to
sign to Lost Highway.

This summer marks the fifth
anniversary of the label, so |
thought it would be interesting
to get Lewis’ take on
the label’s success and
his perspective on the
world at large.

R&R: Lost Highway
is now 5 years old, but 1
suspect the concept for the
label had been in your
head for much longer
than that.

LL: I thought about
it for a long time, but |
never really had a time frame
for doing it. It seemed like the
time was right for this kind of
approach, and | am pretty
happy that we are still around

Soe Page B0
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Who Should Attend

Production Directors
Creative Directors
Copywvriters
Imaging Directors
Producers
Voiceover Talents

Co-Sponsored By

Educating The
Client/ -

Overcoming
Objections

Quickstart
Copywriting

Techniques

Critique-A-
Spot-A-Thon

- The 11th Annual
Iinternational
Radio Creative
& Production

presents

Summit

I /) |

“An absolute
radio reality
check. The
Summit strips
our biz down
to the bones
and feeds me
with the tools
I need to re-
build the
beast.”

— Todd Manley
WGN/Chicago

yy

Los Angeles 8 August 18 - 19, 2006

SPECIAL GUEST SPEAKERS

Techniques

Winning an audition is
great. A winning career —
over the long haul —
even better. (Regardless of
whether you're a freelance
voice talent or a full-time
station employee.) Today's
voice actor requires new
skills and new approaches
to the business. Harlan
Hogan will teach you how
to profit and thrive in
“the new world.”

Kristin Oller
Pursuing Your
Dream: Creativity
Without Chaos
With your ideas, abilities
and talents, you know in
your heart you should be
performing at a much
higher, more rewarding
professional level. Career
strategist Kristine Olier
will teach you how to
make strategic, focused,
targeted leaps toward
your goals — propelling
you in the direction you
want for your career and
for your life.

Two extraordinarily full, exhausting,

rewarding days of learning, worl'<ing, creating,

and recharging your creative batteries!

Dave Foxx
Anatomy Of A
Station Promo
How would you like to be
in the studio with 2-100’s
Dave Foxx as he builds a
real station promo in real
time? How about if we
bring the “studio” to the
Summit? Foxx will build
not one but several
promos — using volun-
teer voices from our
Summit attendees — on a
digital work station
projected onto a large, in-
1oom screen. You'll see
and hear every element as
it's put into place...with
Dave’s point-by-point
narration of the entire
process!

Voiceover
Agents And
Casting
Directors
Super Panel
A Who's Who of Holly-
wood agents and casting
directors share their
insiders’ views of exactly
how today’s successful
voiceover pros are landing
agents, getting work,
making money, and
cutting through the
incredibly thick competi-
tive landscape. (Do you
work for a radio station?
Guess what: The tech-
niques that make an
impact on top Hollywood
agents also will make an
impact in your market >
helping your station’s
voice imaging tower
above the competition’s!)

Complete Info & Online Registration: www.danoday.com/summit

DUE TO SPACE LIMITATIONS, ATTENDANCE IS LIMITED TO 100 ATTENDEES.
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Emmis Misses Expectations In Fiscal Q1

Company cites ‘significant declines’ in Y., LA.

Long seen as the bellwether for
the rest of radio, Emmis waited
until after the stock market dosed
on Friday, July 7 to report that
revenue had dropped 3%, to $89.8
million, during the fiscal first
quarter, which ended May 31.

The Indianapolis-based com-
pany reported a loss from opera-
tions of $269,000 (7 cents per
share), compared to a profit of
$4.3 million (4 cents) a year earlier.
Thomson First Call analysts were

expecting a loss of 5 cents per-

share on revenue of $92.8 million.

Ina departure from the company’s
usual routine, Emmis brass held
no teleconference to chat with in-
vestors and shareholders. But in
its Form 10-Q filing with the SEC,
Emmis said that pro forma net
revenue at its domestic radio sta-
tions was down 8% and blamed
the decreases on ratings and rev-
enue drops in its major East and
West Coast markets.

“We have had significant ratings
and revenue declines at our New
York and Los stations,”

“We are continuing to reinvest
in our properties, particularly in
New York and Los Angeles,
through additional promotional
spending, recruiting and retaining
compelling on-air talent and by
doing extensive research.”

Emmis owns Urban AC WRKS,
Smooth Jazz WQCD and CHR/
Rhythmic WQHT in New York
and CHR/Rhythmic KPWR and
Country KZLA in Los Angeles.

The company further ex-
plained, “Domestic radio revenue
growth has been anemic for sev-
eral years. Management believes
this is principally the result of

EMMES Soe Page
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nue streams,” Kagan said.

if You Build it, They Will Come

As of Q1 2006, a total of 748 radio stations in 141 markets were
broadcasting in HD, Kagan Research reports. Additionalty, nearly 175 ra-
dio stations were found to be offering HD2 and even HD3 muiticasts.

While many people are just now learning about HD Radio and don't
yet have a receiver that can tune in the multicast stations, HD Radio's
growth is expected to fuel consumer demand and lead the automotive
industry to add HD Radio tuners to the list of audio options in new cars.
By 2011 Kagan expects 2,800 radio stations nationwide to be broadcast-
ing in HD, with 1,876 stations offering multicast programming.

“As the HD rollout continues to gather steam, the industry is ex-
pected to benefit from positive buzz while preparing itsetf for future reve-

Direct links to all HD2 multicast stations that also offer online stream-
ing of their over-the-air programming can be found on R&R's new
HO Radio Station Links page, Mmtya!mmdmandrworﬂscom

Presented by i
E Broadcast Electronics

}\J\ PAGE 3

The Street Talk crew recently made it ot fo see Teddy Geiger piay at the House
of Blues in Los Angeles and had a chance o hang with Teddy and some of their
Columbia friends. Seen here are (I-1) Strest Talk Daily Sales Guru Steve Resnik,
Overlord Kevin Carter and Evil Minion Keith Berman; Geiger: and Columbia
National Director/Pop Promotion Amanda Walk and VP/Promotion Aimie
Vaughan.

o e —

.com

What's the biggest challenge for
minority broadcasters today? Ac-
cording to GE Commercial Fi-
nance Se. VP/GM Garret Komjathy
— who appeared Monday on the
panel at the “How %o Find and Se-
cure Senior and Mezzanine Fi-
session at the Minority

Media & Telecommunications
Council’s Access to Capital and
Telecom Policy Conference in

Washington, DC — it’s finding
opportunity.
“There has been so much con-

solidation that the beachfront
property hns been taken by

and then exploiting them. Find a

Minority B'casters Face New Challenges

MMTC hosts capital & telecom policy conference

niche that has not been exploited
by the big guys, and go after it.”

Wells Fargo Foothill VP David
Meier, who was also part of the
panel, agreed. “The cbvious plays
are gone,” he said. “You have to
be creative.”

He suggested building busi-
nesses that complement broad-
casting, such as streaming and
station Yellow Pages-style adver-
tising, among other ideas.

A Now Day Fer
Breadcast Berrowers

While there’s plenty of investor
money available to borrowers for
media acquisitions, there may be
more and higher hoops to jump
through than in recent years. That

MMTC Soe Paga 8>

Salem Communications has
flipped Spanish News/Talk
WAFS (Radio Planeta X)/Atlanta
to Tropical as “Mega 1190AM."
The station’s programming in-
cludes 30% bachata and 30%
reggaeton, as well
as salsa,
vallenato and a but
of cumbia.

Elmer Pineda has
been named PD.
Pineda was PD of WQXI/Atlanta
when it was Spanish-language
“La Pantera.”

Asked why the Tropical format
is right for Atlanta, Pineda told
R&R, “Since we officially flipped,

WAFS/Atianta Adopts Tropicol Format

we've received call after call from
the audience, and they are very
excited because this is the only
option for all the [Latin) nationali-
ties: people from Central America,
South America and Mexico. Even
Mexicans like this
music — espe-
cially those from
Mexico City, who
really like tropical
yth:m

“There are about six Regional
Mexican stations and one Con-
temporary FM station [in At-
lanta), and we are the only Tropi-
cal. That's what makes us unique
in the market.”

nre

Rod “Stash” Staats has
been promoted from Asst.
PD/MD to PD of CBS
Radio’s Active Rock WAZU
(The Big Wazoo)/Colum-
bus, OH. He replaces Joe
Pasternak, who will con-
centrate on his afternoon
shift at Rock clustermate
WLVQ (QFM96).

Stash has been at
WAZU for about a year
and a half and held the afternoon
shift until Opie & Anthony came
on board last month. He’s now in

N R
Stas|

‘Stash’ Steps Up To WAZU/Columbus PD

middays. Stash previously
worked at Country clus-
termate WHOK (K95),
where he did the moming
show.

“I'm excited because we
have so much going on
with the station,” Stash
told R&R. “We're no lon-
ger the jukebox in the cor-
ner of the room. Now we
have Rover in the momn-
ing, myself in middays, Opie &
Anthony in the afternoons and
Redman at night.”

www.americanradiohistorv.com

Montage Appoints
Wilson To Head Up
Promotion Team

Martin to lead A2R

Former RCA/Nashville VP/
Promotion Mike Wilson has
joined the Nashville-based label
Montage Music Group as head
of radio marketing. Concurrently,
Montage has named former
Sony/Nashville A&R staffer An-
thony Martin head of A&R.

Wilson, who left RCA in June
after 17 years, was PD of KVOO-
FM/Tulsa when he joined RCA as
Director/Southwest Regional
Promotion in 1989. The man he
replaced at RCA, Allen Butler,
heads Montage, which formed
last month.

“Mike and | have crossed both
personal and professional paths
throughout our lives,” Butler said.
“I'm very happy he accepted my
offer to oversee the radio market-
ing team here at Montage. With
his knowledge and experience, he
will be a great leader for our al-
ready experienced promotion
team.”

Wilson was elevated to Director/
National Promotion at RCA in

MONTASE Soe Page B

XM Nomes Salas
Sr. PD Of its Latin
Music Channels

Jesus Salas has been named Se.
PD of XM Satellite Radio’s Latin
music channels.
He most recently
served as PD of
WRTO/Miami
and before that
programmed
crosstown WXD)J.

“I'm very ex-
cited,” Salas told
R&R. “This job
will add a new {
dimension to my
experience. | truly believe satellite
radio is the future, and [ feel very
lucky to be a part of it.”

In his new position Salas will
oversee XM’s Fuego (XM 90),
Viva (XM 91), Aguila (XM 92) and
Caliente (XM 94) channels. He
will also oversee two DirecTV-
only Latin music channels —
Vibra and Caricia — which are
programmed by XM.

“I'm going to settle in and dis-
sect each channel so I can maxi-
mize their potential, so when |
feel they are ready to go we can
start marketing them to the His-
panic market,” Salas said.

“The channels are doing well,
but they can do much, much bet-
ter. I can add some new features
I have been thinking about to
make them a little more special.
There are new songs that are huge
national hits that are not in the li-
brary that I will be adding.

“I want to make it sound very
personal, so if you're in L.A., Mi-
ami or Seattle, we'll be touching
you directly. If there is an event

SALAS Soe Page 8
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JEFFREY YORKE -
Jyorke@radioandrecords.com » -
! Business Briefs

Analyst: June Commercial Time Falls 1.6% At Radio
° ceording to BMO Capital Markets analyst Lee Westertield's
o o ) monthly Radio Airtime Monitor, commercial time saw a year-
Sirius Adds 600,000 New Subs In Q2 oy Gacine f 15 n o — o sk hanerpucioa .
’ { sult Westerfield blamed on “soft local advertising demand” rather

* . . ’ than wide initia fo cut commercial spotioads.
XM misses subscriber expectations S ROt o i s 8 o I
the “Drisk pace” of 2005, suggesting that the successes seen from
L‘?mus said last week that it added 600,460 net subscribers At the same time, rival XM Satel- Clear Channel's “Less Is More” inventory-reduction initiative have
during Q2, 64% above last year’s second-quarter net sub- lite Radio reported 396,000 net new not been repeated at other radio companies. “Other than Clear

I scriber gain of approximately 366,000. The Q2 figure was subscribers during Q2, giving it a SEHARID AT e, £ ERIISH00 Ve RO S

down from,the 761,000 additions Sirius realized in the first 125 of 689 millon. Analyss had R T PO
quarter, when Howard Stern debuted at the satcaster. ¥ o Y Effective pricing, or “commercial yieid per minute,” flattened in

. ] . - ersin Q2, compared with the year-ago Westerfi monthly increases of

. Butthemwsugn-upsshlldram.:at- Sirius now has 4.67 million subscrib- figure of 647,000. But XM reduced its ?:'-12::9 lel::aid. Tms cmmmgdt?sasmdﬂskmme

ically beat the 555,000 new subscrib-  ers, up from 1.8 million at the end : : : s s :
ers expected by Wall Strect analysts.  of Q2 2005, SATCASTERS Soe Page § B e O X e DN

e Westorfiold aiso said “miscalculations” in some data presented

by Media Monitors at the recent interep Radio Symposium in New

York led some analysts to efroneously conclude that inventory-

’ i Channef's .
Kunnuzm Dlsuppomted With NAB s e ST
Jewsweek magazine asked Sirius CEO Mel Karmazin forhis in the Q&A, which appears in the mm:;, Westerfield noted that his June RAM result —
| reaction to the NAB's s request that the FCC investigate de-  July 17 issue of Newsuweek, Karmazin when factored together with weak April and May radio revenue

cencystandardsonsatelhtendio,mdl(mnzinmded,',\n also reiterates his long-held belief trends — potnts strongly to a risk of revenue shorttalls in Q2.
o ization like the NAB should be a t of free s that Sirius will move into the black Theanalystrsnemted'msmmedonn rating for radio-indus-

rganiza proponen peech. by the fourth quarter of this year, try stocks based on his analysis because the radio sector has
depreciated 20% since the start of 2006.

“Risks we cited back in January — new media technologies
and potential for a weak upfront ad market — have surfaced,”
Waesterfield said. “We now fear that in 2007 Yahoo! and Google
local tools may siphon 2%-3% of local advertising share. We see
risk of further downside of 10%-15% by year's end, even after
declines of 20% to date.”

Westerfield also reported that radio aired 10.7 minutes of spots
per hour in June, down from 11.8 minutes in June 2004, before
the “Less Is More™ initiative began. l

At the same time, the number of 30-second spots has in-
creased significantly over the last two years, with 17% of total
commercial time consisting of 30s, up from 9.4% in June 2004.
Clear Channel continues to air more 30s than any other radio
operator, doing so 29.3% of the time in June.

Additionally, Westerfield's research showed that morning
drivetime inventory tell 1.9% in June compared to last year, while
! afternoon drivetime inventosy fell 1.4%.

“There’s certainly disappoint-  ers who are saying, ‘Gee, that'snot  adding, “I think it's so important
ment on my part, and | know oth-  what the NAB should be doing.” KARMAZIN Soe Page 8

e

Arbitron eBook To Debut As Spring Ratings Roll
uly 17 is the first release day for spring 2006 Arbitron ratings
sults, and with the first batch of ratings data Asbitron will un-
veil its new eBook, a web-based electronic replacement for the
| printed Arbitron Radio Market Report.

With the elimination of the printed market reports, a longtime
Arbitron staple, agencies will now receive their intormation at the
same time they receive data for their media-buying systems,

| rather than waiting upward of one week.

Additionally, stations that have paid for Arbitron's Advances
service will no longer need to do so because the eBook replaces
the service.

Continued on Page 6

‘E 1‘ i’ i l )\ Greater Media’s Smyth:
ri ii ! 3‘ i) ‘g ; g;t? Before Quantity

‘n the latest edition of his monthly online column, “The
Delivering laughs to the real stand up guys. Corner Office,” Greater Media President/CEO Peter Smyth
says that while most American businesses thrive on the idea
that bigger is better, “Radio is one of the few businesses I
can think of where bigger may not be better.”

“Radio is local, not nationwide,”  both the programming and sales
Smyth writes. “Radio is live, spon-  sides of the station.
taneous and immediate. The design- “Those managers have to be em-
WHERE STARS EARN THEIR STRIPES ers of radio are the people whowalk  powered to react to their changing
into the station each workday on SMYTH Soe Page 6
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THE BEACON‘
SHINES ITS LIGH{TLA
& aé‘“-*"‘"‘ "
ATﬂT‘LiEﬂ‘O 0)(5 (€ O:N ([l/A\VA:
Futur_(_e .Tense

THE BEACON’S ‘Im
To improve the character of our vnﬂd
by opening the hearts of listeners with
radio that is encouraging, entertaining,
and enlightening.

beacon.

T
e

THE BEACON presents the McVay Media Programming
Summit, to be held during “Conclave 2006 Future Tense!”
in Minneapolis from Thursday, July 13 to Sunday, July 16.
Join us!

“KSMJ-FM believes in being family friendly and active in the community.
The Beacon's spiritual message is a perfect fit with our Brand and
commitment to the listeners and the community.”

EJ Tyler
Program Director
KSMJ-FM
Bakersfield, CA

“Let The Beacon shme in your market’ “

THE BEACON can be found on the World Wide Web at
www.beaconradio.org or by calling 1-800-788-8405
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Continued from Page 4 Business Briefs

NAB Names Brown EVP/Conventions & Business Ops

he NAB has named Chrie Brown Exsc. VP/Conventions & Business Operations. Brown,
who has been in the No. 2 spot in the NAB's convention department sincé 1990, replaces
Jack Knebel, who retired earfier this year. Brown will oversee the conventions and expositions

During Brown's tenure at the trade association, attendance at the annual spring NAB show in
Las Vegas has grown dramatically, from an average of 80,000 to more than 105,000, and the
number of exhibitors has grown from 1,200 to 1,500.

“Chris Brown has demonstrated superb leadership while bullding the NAB conventions port-
folio into premier, ‘must-attend” events in the global media marketplace,” NAB President/CEO
David Relw said.

In other news from the NAB, the organization is marking September as National Alcohol and
Drug Addiction Recovery Month by distributing 10 member stations “Join the Voices for Recov-
ery,” a brochure created in collaboration with the Substance Abuse and Mental Health Services
Administration of the U.S. Department of Health and Human Services.

The brochure features background information on the issue of addiction, as well as program-
ming ideas and PSA acripts for broadcasters 10 use in addressing alcohol and drug addiction in
their communities.

It's hard 10 conquer an addiction,” SAMHSA Administrator Charles Curie said. “it takes ex-
traordinary courage, tough seli-diseipline, the help of caring and knowledgeabie friends and family
and deep personal faith. Americans must confront substance abuse and people abusing sub-
stances honestly and directly. Recovery Month and the new brochure give broadcasters an op-
portunity and 00l 10 use 10 open a dialogue about addiction and recovery in their communities.”

“The NAB is pleased 10 partner on this important initiative.” said Rehr. “Community service is
the lileblood of local broadcasting, and we encourage stations 10 continue %o participate in the
fight against drug and alcohol addiction.”

Continued on Page 9

Best Strategies
Most Experience

Highest Quality

NoBoDY DOES IT BETTER

Tim Bronsil 513.231.0344
Elizabeth Hamilton 703.757.9866
Mark Heiden 970.472.0131

Rick Torcasso 972.661.1361

www.ptpmarketing.com
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PRICE: $9 million

Friemel. Phone: 281-564-7064

Transactions At AGlance

Al iransaction informetion provided by
834 MEDM Access Pre, Chanillly, WL

Sate-by-State Tragariess:
o KSWD-AM & Ri/Seward, AX $40,000
o WFLN-AW/Arcadia, FL $490,000
© WBGS-FM/Ponte Vedra Beach (Jacksoaville), FL $7.65 million
© WOAN-Fil/isamvilie, GA Undisclosed
© WIKL-Fi/Greencastie, IN $2 milion
© P CP/AWade (Faystieville), NC $10
© KKLS-AM, KFXS-FM, KIMK-FM & KOUT-FM/MRapid Clity and
KBHB-AM & KRCS-FiM/Sturgis (Rapid City), 8D Undisclosed
Full transaction Kstings, posted dadly, can be found at
radigandrecords.com.

Beal-Of The Week
KOLE-AM/Beliaire (Houston-Galveston), TX

TERMS: Asset sale for cash and note

BUYER: Gew Communications, headed by President David
Gew. Phone: 713-667-6321. It owns no other stations.
SELLER: Herelerd Agri-Fusis, headed by President Jereme

SROKER: John Ssunders
2008 Deais. To Bute

Deliars to Date: $3,436,622,942
(Last Year: $2,836,253,805)
Deltars This Quarter: $19,500,010
(Last Year: $453,612,869)
Stations Traded This Yoor: 570
(Last Year: 889)
Stalions Traded This Quarter: 1
(Last Year: 168)

Continued from Page 4
expectations in May after its receiv-
ers ran afoul of FCC engineerifig
standards in

Just before the Father's Day rush
for gifts, XM spokesman Chance
Patterson told R&R that XM ex-

pected a soft Q2 but anticipated a
rebound in the third quarter.

XM CEO Hugh Panero said, “As
we previously indicated, subscriber
growth in the second quarter was
limited by product availability and
overall softness in the retail chan-
M.

Karmsiy
Continued from Page 4

that we generate this free cash flow
and that we do generate a billion dol-
lars by 2010. That would clearly say
that this is a good business.”
Karmazin makes it clear that he
wasn't a proponent of the Viacom-
CBS split. In fact, he's the guy who
put the two companies together. “It's
anly been about six months since the
split,” he said. “Do the math, and the

stock is down significantly from
that time.”

Asked by R&R for his take on
what Karmazin had to say about the
NAB's request, NAB spokesman
Dennis Wharton said, “The NAB
is preferable to government regula-
tion in aress related 0 program con-
tent. Howeves, if there is govem-
ment regulation, satellite radio
ought not get a free pass, given the
explicitness of its content.”

Ry

Continued from Page 4
marketplaces, 10 seize the offensive
and 10 do what it takes to wow their
advertisers and Listeners. That, ina
nutshell, is how a station or market
cluster makes a difference in its
home city.”

Smyth continues, “The relation-
ship between a listener and a station
has 10 be ongoing, human, emotion-
al and entertaining. If we don’t have
that as a goal for each of our dusters,

then we're reduced 10 a service utili-
ty, and we’ve fallen short.

“Phone and cable companies
can and will play music for listen-
ers or run spots for advertisers, but
without a real human relationship
10 listeners, how important can they
be in someone’s life?”

Seyth also notes that Greater
Media is considering expanding
and says he will apply his philoso-
phy of “quality before quantity” to
all of its new acquisitions.
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Dyer Now RCA Music Group Sr. Dir./Pop

David Dyer, who spent the
last year as five/Zomba Label
Group’s National Director/
Top 40 Promotion, has re-
turned to the RCA Music
Group as Sr. Director/Pop
Promotion. Dyer will be based
in New York and will work
with VP/Pop Promotion Peter
Gray, starting July 17.

Before his run at Jive/Zom-
ba, Dyer worked as Arista’s New
York Regional Promotion Mana-
ger. He then took similar duties at
RCA.

“l am thrilled that David has cho~
sen to come home and rejoin our

Dyer

§ family,” said RCA Exec. VP
Richard Palmese. “I admire
his promotion talent and the
passion he has for our artists
and their music.< look for-
ward to working with
David for a very long time.”

Dyer told R&R, “The year
I spent working for Mr.
Palmese was a career high-
light, and to know that he
and my good friend Peter Gray are
welcoming me back is nothing short
of a thrill and a blessing. To be able
to leam from and work with Mr.
Davis and Mr. Paimese is an abso-
lute dream come true.”

Continued from Page 1

possible,” Farber said. “And |
guarantee that our policy of per-
sonal, hands-on service will not
change.

“I'd also like to take this oppor-
tunity to thank you for the incred-
ible support you have shown our
company over the years, and you
have my personal commitment that
R&R will continue to work hard on
your behalf.”

BASKING IN THE AFTERGLOW KYSR (Star 98.7)/Los Angetes invited the boys from INXS to swing by its Guitar
Center Studio to do a special Star Lounge performance, and the band happily obiiged. Seen here are (11, back row) INXS
guttanst Kirk Pengilly, lead singer JD Fortune and guitarist-keyboardist Andrew Farriss; and (front, 1) Star Asst, PD'MD
Deanne Saffren, PD Charese Frugé, Marketing Dirsctor Robert Lyles, night goddess Lisa Foxx and personality Richard Blade.

Little
Continued from Page 1

Tom Poleman said, “Rob and 1
have known Helen for some time
and can speak firsthand of her

grammer, manager and leader,
with a tremendous amount of ex-
perience and a passion for win-
ning. She is going to be a fantastic
addition to our team.”

Little has a long history in pro-

her career as Director/Urban Pro-
gramming for AMFM, OM of
WUSL (Power 99)/Philadelphia
and MD/midday host of WBLS/
New York. She has also worked on
the label side, serving as Urban

sic Group from 2003-2005 and
President of Ruff Nation/Wamer
Bros. Records from 2001-2003.

“l am truly excited and feel to-
tally blessed to have the opportu-
nity to be a part of the Power 105.1
family,” Little said. “Being back in

New York, as well as working
with Tom Poleman and Rob Will-
iams, is something I really look
forward to. I’ve been a fan of this
station since it signed on, and now
I get to be a part of what makes it

great.”

ested in single-station deals. Instead,
they seek deals for multiple stations
in multiple markets.

“Don’t overleverage,” said Anita
Stephens Graham, a general partner
with Opportunity Capital Partners,
voicing concern about operators be-
coming “upside down in broadcast
deals.”

Later in the session Graham said
that it's good for broadcasters to
have a high-profile personality in-
volved in the deal when they ap-

proach a lender. “It's good to have
a lead investor who is known in the
industry,” she said.

Ragan Heary Hemered

Radio One’s Hughes presided over
Manday’s Teleccommunications Policy
Luncheon, where retired broadcaster
Ragan Henery — founder of the nation’s
first minority-controlled radio broad-
cast firm, US. Radio — was presented
with the Everett C. Parker Lifetime
Achievement Awand. .

abilities. She is an outstanding pro-  gramming, having served earlierin  Marketing Director of Wamner Mu-
MMTC dent of Pacesetter Growth Fund, a  rectors or board of advisers and —
Continued from Page 3 capital venture group with more probably most important — that
was the consensus Monday of a  than two decades of history in they have a good comptroller.
panel session led by Bustos Media  broadcast lending. Investors also want to be able to
Holdings President Amador Bustos Kamath, who was one of the ear-  double their money in three to five
that was considering how to find [iest believers in Radio One founder years, so the would-be broadcaster
and secure equity. Cathy Hughes when she had just must have a solid exit plan that in-
Investors are looking for “sea-  begun operating WOL-AM/Wash-  cludes “creating value for your in-
soned operators, people who've had  ington in the early 19805, said novice ~ vestor,” Kamath said.
P&L experience, people who come  operators looking for financing ought In most cases, startup operators
to the deal with some equity and  to be able to show that they have is- are going to need to have 50% of the
people who are married to the sues of governance under control, cash to make the acquisition. Also,
deal,” said Divakar Kamath, Presi- that they are backed by aboard of di-  most lenders today are not inter-
tion in October 1994. He said, “I'm  Allen has assembled, both artists
Continued from Page 3 so happy to be working with Allen  and employees. I can't wait to get
March 1993, to Se. Director in March  and so many old friends again. | am  started calling on my friends at
1994 and to VP/National Promo-  also excited about the talented group ~ Country radio again.”
in flamenco music, and Dynamo  viously VP/Communications of MTV

® LARRY DOWNES joine Saga Com-
munications as Director/interactive
Media. Downes was most recently Di-
rector/New Media for Susquehanna

© TRN ENTERTAINMENT launches
Science Fantastic, hosted by theoreti-
cal physics expert Dr. Michio Kaku. The
show airs Saturdays from 5-8pm ET
and Sundays from 9pm-midnight ET.

© WOR RADIO NETWORK is offering
"Food in a Flash,” a daily one-minute
vignette hosted by celebrity chef and
WOR/New York personality Tyler Flo-
rence.

© SIRIUS SATELLITE RADIO debuts
Tiki Barber's National Sweep. a call-in
talk show hosted by the former NFL
player, on Channel 102.

© LOCOMOTIVE MUSIC GROUP
adds Al Cmngas. a label specializing
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Records, which specializes in Latin
pop, 1o its label roster.

© SAMANTHA SATURN joins Colum-
bia Records as VP/Digital Media Mar-
keting. She was formerly VP/Sales &
Marketing of Zingy.

® SANDI HEMMERLEIN and ROD-
NEY SANTIAGO are tapped as Sr.
Directors of Marketing and Sales, re-
spectively, for Razor & Tie Entertain-
ment. Hemmerlein is promoted from
the NSM post at Koch Records.
©® ALYSON SHAPERO is promoted to
SVPMarketing & Advertising at WEA
Corp., which also ups ELSA VIVERO
to VP/Sales. Developing Markets &
Genres and PAT KRAUS to VP/Engi-
neering & Digital Operations.

® PATRICK VIEN is appointed Chair-
man/CEO of Wamer Music internation-
al. He replaces Paul-René Albertini and
was most recently President of NBC
Universal's Global Networks Division.
WMI also names MEL FOX VP/Cor-
porate Communications. She was pre-

Networks/U.K. & ireland.

® WILLIAM SONDHEIM becomes
Exec. VP/DuaiDisc Woridwide for
Sony BMG Music Entertainment. He
was previously Exec. VP/GM of AGI
Media, Mead WestVaco.

® BOB BORTNICK becomes Sr. VP/
ASR for Wamer/Chappell Music. He
most recently heid a similar post at
Zomba Music Publishing.

© SCOTT VAN HORN is named VP/
Sales for Legacy Recordings. He was
previously Director/Sales at Universal
Music & Video Distribution.

© TOUCAN COVE ENTERTAINMENT
inks an exclusive woridwide distribution
agreement with Universai Republic.

® MARK EICHNER joins New York-
based independent record label 785
Records and Publishing as President.
A former RCA/BMG senior A&R exec,

"Eichner is currently co-head of the

Eichner Entertainment Co., a manage-
ment firm representing artists, produc-
ers and engineers, as well as EEC
Records and Pubiishing Co.

Martin began his career as a
touring musician and in publish-
ing before being hired as Man-
ager/A&R for Sony in 1997. He
started his own production com-
pany in 2004.

“I've known Anthony’s talent for
quite some time now,” Butler said.
“His instincts about songs and artists
will be a valuable asset to our com-

pany as we look forward to building
our roster of artists and writers.”

Salas
Continued from Page 3

going on in L.A. or Miami, we're
going to be talking about it. That's

the special thing about satellite ra-
dio: The market is everywhere in
the nation. That's why it’s so excit-

Ememis
Continued from Page 3
four factors: lack of inventory and
pricing discipline by radio opera-
tors; a more focused newspaper ad-
vertising sales force that has slowed
the market-share gains radio was
making; the emergence of new me-
dia, which are gaining advertising
share against radio and other tradi-
tional media; and the perception of
advertisers that satellite radio and
MP3 players diminish the effective-
ness of radio advertising.”
‘Urban Formats Growing Stale?
“Ratings-share declines have led to
falling revenue in New York as well
as L.A. Are Urban formats growing

stale?” That's the question Banc of
America media analyst Jonathan
Jacoby asked in a note to investors on
Monday.

Jacoby now projects Emmis’ fiscal
year 2007 domestic radio revenue will
be down 4.6%. That's a long way from
the original forecast of a 0.7% gain.

“We expect ratings weakness to
hamper results throughout the
year,” said Jacoby, who added that
every Emmis Q1 result was far be-
low his projections. Jacoby slashed
his fiscal Q2 revenue estimates and
lowered his price target on Emmis
stock to $14.50, but he maintained
his “neutral” rating on the issue.

— Jeffrey Yorke
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Business Briefs
Radio One Anniversary Year Culminates With Gala

fter a yeariong celebration of the company’s 25 years in broadcasting, Radio One will end its anni-
versary year with a star-studded gala on Aug. 17 at the historic Lincoln Theater in Washington, DC.
The invitation-only, black-tie event will be hosted by nationally syndicated radio personalities Tom Joyner
and Russ Parr, along with Ananda Lewis and J. Anthony Brown. The evening will include performances
by legendary artist Aretha Franklin, superstar newcomer Ciara and gospel artist Jett Majors. Guest ap-
pearances are also expected by such industry icons as Russell Simmons and Kirk Frankiin.
Radio One was founded in 1980 by Cathy Hughes, who today serves as Chairperson. Her son, Alfred
Liggins, is Radio One President/CEO.

Clear Channel Expands Emergency Readiness

lear Channel has established DART, the Disaster Assistance and Response Team, to ensure com-

munication throughout its radio markets in case of disaster. Clear Channel has chosen six hub
cities — Tulsa, Philadelphia, Orlando, San Diego, Atlanta and Sacramento — where radio transmitters,
studio equipment and news-gathering packages have been or will soon be installed in trucks and RVs,
The plan also includes muttiple backup hubs and an emergency backup sateliite system.

Generators, satellite phones, fuel and supplies and portable towers on trailers are also part of the
emergency package. The emergency backup satellite system will enable any of the company's local
radio studios to broadcast programming directly to any of the company’s tower sites when microwave
links or landlines are down or fail.

It Clear Channel news teams and announcers are forced to abandon their studios, the satellite equip-
ment will enable them to broadcast from altemate locations.

Continued from Page 6

Percentage Of Minorities In Local Radio News Dips

ccording to a just-released RTNDA/Bail State University survey, the minority workforce in local
radio news fell rom 7.9% In 2004 to 6.4% last year. However, the percentage of minorities working
in local TV news increased to the highest level ever in 2005, rising from 21.2% to 22.2%
The percentage of women In radio news fell from 27.5% to 24.8%, while the percentage of female
radio news directors dropped trom 24.7% 10 20.4%.
The annual RTNDA/Ball State University Survey was conducted in Q4 2005. Surveys were sent to
all radio news directors, in addition to a random sample of 1.200 radio stations. Valid responses came
from 181 radio news directors and GMs, representing 602 radio stations.

Cox Radio Adds Sixth In Jacksonville

C ox Radio has agreed to purchase Salem Christian AC WBGB, licensed to Ponte Vedra Beach, FL.
tor approximately $7.7 million in cash, giving Cox six stations in the Jacksonville market. WBGB
Joins clustermates CHR/Pop WAPE-FM, Classic Rock WFYV-FM, Classic Hits WJGL-FM, '80s WMXQ-
FM and News/Talk WOKV-AM.
Cox Radio President/CEO Bob Neil said, “We're excited about expanding our presence in Jackson-
ville. The addition of WBGB represents a unique opportunity for us to filt out a cluster in a key market”
The transaction is expected o close in the second half of 2006.

Broadcast Museum Gets $500,000 Donation

BBM-TV (CBS 2)/Chicago has agreed to donate $500,000 in cash and public-service airtime to

the Museum of Broadcast Communications in downtown Chicago. The gift will support devel-
opment of the museum, which is set to open next year. The theater at the museum will be named the
CBS 2 Chicago Theater.

“This gift is in keeping with our shared mission to be relevant and to provide beneficial resources for
the community,” said CBS 2 President/GM Joe Ahern. “The new MBC will become another jewe! in
Chicago's crown of world-class museums and provide opportunities for adults and chiidren, opportuni-
ties that will commemorate, educate and inspire.”

MBC President/CEO Bruce DuMont said, “CBS 2/Chicago was the site of one of the most important
wmhumdsmamnismmmmmmwewwgeﬂmbmm
during America's first televised presidential debate, and it is where an era of high-quality local television
news was defined. The MBC is pleased with such a generous partner and appreciates Joe Ahemn for
his show of confidence in the new MBC."

Salem Launches Revamped Towshall.com

alem on July 4 debuted an updated version of conservative website Townhal.com. One of the
goais of the new Townhall.com is 10 bring Tak radio's audience together with the site’s 1.4 milkon
weekly visitors. The site prominently features Salem-syndicated hosts Bill Bennett, Mike Gallagher,
Michael Medved, Hugh Hewitt and Dennis Prager.
The revamped Townhall.com is also designed 10 serve as a portal 10 conservative news and a base
for conservative activism. Users can read hundreds of news and opinion columns, listen to podcasts
and create their own Townhall.com blogs.

XM Canada Goes Mebile

xamstmMmmm&dmmmmm
telecommunications company Telus and mobile entertainment outfit mSpot. Twenty XM Canada
channels, including Bluesville, Real Jazz, High Voltage, Top 200n20, U.S. Country and XM Comedy.
have been added 10 the Telus Mobile Radio kneup.

WMWWTWW.%SMWWUXMM.W
TehsMobileRado.XMCumdaMllbmgTebscﬁentslmW-quaitysalelmemdopmqanning
with an incredibly deep music playilist offering true variety and choice to music lovers”

Telus Mobile Radio is available 10 Telus custorners for $15 a month.

’
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Right, Said Fred

Former senator embarks on a radio career

AL PETERSON

apeterson®radioandrecords.com

"1 This year marked the start of a new career for former United

States Sen. Fred Thompson. The familiar Washington fig-
ure took on a new role with ABC News Radio as Special Program
Host and Sr. Analyst for the network. The nationally recognized
politician and actor made his official on-air debut Memorial Day
weekend as host of a special program saluting America’s military
men and women.

KRR NEWS/TALK/SPORTS .

R&R Convention 2006 Update

Be sure to plan to attend our special R&R Convention

2006 Talk radio session “Stop Singing and Start

Talking,” focusing on why music-radio programmers

and managers in aimost any market should seri-

ously consider flipping at least one FM in their clus-

ter to Talk. S
Learn about the wide variety of Talk programming  CO

ON
available to target the demographics you want in E&M

order to create an FM Talk ratings and revenue
winner that will pay dividends for years to come.

R&R Convention 2006 will take place Sept. 20-22 at the Hilton Anatole in
Dallas. To save you money and double the impact, the NAB Radio Show will be
held at the same time and place. Register now for R&R Convention 2006 at
www.radioandrecords.com and you'll also get access to most NAB sessions at

. no additional cost. .

Attendees at March’s R&R Talk Radio
Seminar in Washington, DC got a sneak
preview of Thompson’s style and opin-
ions during a special live one-on-one chat
between the Tennessee Repub-
lican and ABC News correspon-
dent Ann Compton.

Also well-known for his roles
on the hit television series Law
& Order and in Hollywood films
including The Hunt for Red Oc-
tober, Cape Fear and In the Line of
Fire, Thompson has an easygo-
ing demeanor and a down-
home delivery that would seem
to make him a natural fit on radio.

I recently caught up with Thompson to
get some insights into why he decided to
pursue a broadcasting career ata point in
life when most would be considering re-
tirement. 1 also got his thoughts on a num-
ber of other topics and issues, and the fol-
lowing interview offers a window into the
mind of the man ‘ABC Radio brass are
betting has a great future on radio.

R&R: Wihat made you want to take on a
radio career at this point in your life?

FT: It'slike a lot of things that have hap-
pened to me in my life: | didn’t really

O W E

I
Fred Thompson

know that | wanted to take on a career in
radio, but the opportunity presented it-
self sort of unexpectedly.

We talked about it over a long period
of time — about a year, [ think
— and the more we talked, the
more it appealed to-me. It's an
opportunity for me to express
my point of view and a soap-
box from which to do some
commentary, from time to time,
on things that are important to
me and my country.

I understand that there is a
lot for me to learn about all of
the things that go into being a successful
radio personality. I see that as a big chal-
lenge and a great opportunity.

1 can reach an awful lot of people on
the radio. There’s room for someone with
his own point of view, but who can also
be objective and bring some perspective
to the discussion. That is something 1 be-
lieve I can do.

You can reach a lot more people on the
radio than you can by speaking at 11
o’clock on the Senate floor, even when
you're being picked up by C-SPAN.

R&R: Many people have seen you as a sen-
ator and as an actor on television or in the

R F U L

mwovies, so they may think they know you
somewhat. Tell us about the essence of Fred
Thompson. What helped shaped your beliefs?

FT: I come from a little town in south-
ern middle Tennessee, where I began
practicing law in 1968. My aspiration was
to become one of the leading lawyers in
that little town and then see what else
might come my way. | thought I might
become a local judge or something like
that. That was my thinking for a long
time.

Being a lawyer with a small law firm
and having a small-town attitude about
a lot of things is kind of the essence of
where | come from. | spent most of my
life doing that, but it’s the thing that peo-
ple least associate me with. It’s definitely
the essence of who 1 am,

I was never one tobe incredibly creative
or to see possibilities that others might not
see, nor was | ever a guy who spent my
time trying to beat down doors. But 1 did
always have a knack for seeing a door
when it was open, and | always had the
guts to walk through it without knowing
what was on the other side and to lock it
behind me. That’s made for an interesting
life and a few interesting jumps.

N

R&R: ABC has downplayed reports that
you have been tapped to succeed Paul Har-
vey if he retires. Any convments?

FT: No one will ever replace Paul Har-
vey. Like so many other Americans, |
grew up listening to him. He's an icon
and a completely unique character. You
have to pity anyone who is referred to in
the same breath with “Paul Harvey” and
the word “replacement.”

I do fill in for Paul from time to time,
along with the other things I am doing
for ABC, but what the future holds in that
regard is something only the network ex-
ecutives can address.

R&R: Those of us who have toiled in din-
8y little radio studios for a living figure that
working, as you have, on a hit network TV
showand in big-time Hollywood films is pret-
ty glamorous work. Are we wrong?

FT: In a word, yes. If you are 30 years
old and think the pinnacle of success is
walking the red carpet, that’s one thing.
But I've learned that anything they pay
you for eventually tums out to be work,
and often it’s pretty hard work.

Television and film work is a different
kind of challenge, but in my experience

Continued on Page 12
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Right, Said Fred

Continued from Page 10

so far | have found that I am working
harder in radio than 1 ever did in my first
experiences with TV and the movies.

In radio, you have so many more balls
to keep in the air. With a visual medium,
there’s something for people to look at, but
if all they have is your voice and the spo-
ken word, that’s a very intimate relation-
ship. Every word counts in radio. There
are an awful lot of moving parts that go
into making a successful radio broadcast.

R&R: As a politician, you spent many
years on the other side of the microphone. How
does it feel crossing over to the media side of
the mike?

FT: For one thing, it’s sort of funny that
I had to get out of the Senate in order to
have my views taken seriously. This new
role has given me opportunities to reach
s0 many more people than | did during my
Senate career.

Unfortunately — although a lot of it is
their own fault — politicians are not held
in very high regard by most of the public
today. Your views are often looked upon
as suspect because people aren’t sure if you
are saying what you mean, toeing the par-
ty line or worrying about your next elec-
tion.

That's aburden that is lifted off you once
you step out of the political arena. It’s a
rather liberating experience.

R&R: Your political leanings are well-doc-
umented from your years in the Senate. Do you
Jeel you can bring that bias to your radio ca-
reer, or do you have o temper it?

FT: 1 don’t think you can ever divorce
yourself from what is part of you, and my
politics are a part of me. You can, howev-
er, strive to make sure that you look at an
issue as objectively as possible, even
though you're going to tend to come out
certain ways on certain issues consistent-
ly.

To me, what’s most important is that
you can see two sides of an issue. That’s
not to say that you necessarily agree with
the other side, but, if you allow yourself
to, you can often see the other point of
view, and that helps your analysis.

The immigration issue is a great exam-
ple of that. | have some very specific views
on it, but | can see that everyone is strug-
gling to solve a problem that is not sub-
ject to any easy solution, at least in the
short term.

If you look at and listen to both sides,
you can usé that to help you analyze the
issue and pick it apart. [ can say, “Here is
what I think about it, but, on the other
hand, here are some other considerations
to this argument.”

While | will always come at things from
a certain point of view, frankly, most ev-
eryone does, whether they were in poli-
tics or not.

Paul Harvey is a great example of what
I mean. He hasn’t been shy about express-
ing his feelings about issues from time to
time, but at the same time he has credibil-
ity with people because he’s not perceived
as a partisan. He just doesn’t check all of
his feelings at the door.

I'm not doing the six o’clock news; I'm
here to do a format that allows me to ex-
press my thoughts and opinions, and
that’s totally comfortable for me. If 1 didn’t
have any thoughts or feelings about issues
in this job, I don’t think I'd be very inter-
esting to listen to. s

R&R: Let's talk about your debut project for
the network, which aired Memorial Day week-
end. What did you take away from meeting and
talking with injured American military men
and women?

FT: It was a very inspirational experi-
ence. I'd had the opportunity to meet with
many of our fighting men and women
overseas while | was in the Senate, but this
time | had the opportunity to meet and
speak with many of them who have ex-
perienced terrible injuries —amputations,
severe bumns, etc. — and were recovering
at the Brooke Army Medical Center in San
Antonio.

What | came away with was a feeling
that they’d not let these terrible things that
happened to them change their feelings
about their country, their service to their
country, the advice they’d give to others
thinking about joining the armed servic-
es or their own personal futures.

They resolidified my feeling that we are

RR NEWS/TALK/SPORTS

INSIDE THE PENTAGON ABC Radio Networks® Fred Thompson (i) chats with United States
Defense Secretary Donald Rumsfeld during a recent exclusive interview. The two former congres-
sional colleagues discussed a wide range of topics. including the war in Iraq. America’s fight against
terrorism and the upcoming fitth anniversary of the /11 attacks. b

protected by some of the finest people that
America has ever produced. We should
always honor those who have died in the
cause of freedom, but we also need to re-
member those who are still among us who
have made tremendous sacrifices and paid
a heavy price. These are all people we can
legitimately call American heroes.

R&R: Sounds like some of those men and
women made a very big impression on you.

FT: What really struck me was the sense
of purpose that they all displayed, even af-
ter suffering serious injuries. They feel that
their country is doing the right thing and
that they are fighting for a necessary and just
cause. They see the bigger picture and un-
derstand the consequences if the United
States does not do the tough and sometimes
unpopular things.

1 was amazed by how many wanted to
remain in the military and, if possible,
serve in some other capacity. It was re-
markable to witness. Despite a lot of neg-
ative press and the celebration of various
protesters, these people do not see them-
selves as victims, and they don’t look at
the United States as a part of the wofld’s
problem. They view themselves as Amer-
ica’s protectors, and they are proud fo do

their job.

R&R: While I think you've made it clear,
both here in this chat and when you were with
us at TRS 2006 in March, that you are enjoy-
ing your new radio carcer, any thoughts of re-
entering the political world? | hear that big
house at 1600 Pennsylvania Avenue will be
open in 2008.

FT:I've heard that, too, but, with the dif-
ficulties that come along with the job, I'm
not sure many people would consider
moving to that house a promotion these
days. | never say never to anything, be-
cause there’s no need to, but I've proba-
bly put that totally in my past. I got real
close to it and gave it some very serious
consideration a few years back, but it al-
ways seemed that | had a good friend run-
ning too.

The fact of the matter is, 1 wasn’t will-
ing to pay the price that | know you have
to pay if you decide to run for the White
House. You have to devote years to it and
make a lot of sacrifices, both personally
and otherwise, and | wasn't willing to do
that. ’

Getting to do some of the things I'm
doing now and having the freedom and
independence that come with my life to-
day, I can’t see me ever going back to the
political arena.

I1]
tomorrow
with Dave Graveline

The Consumer Electronics
and Technology Show

fo

» 100+ Stations

11 Years on the air
- Latest Gadgets & Gizmos

» THE Consumer Electronics Show

(305)824-9000

www.AdvancedRadioNetwork.com
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The Evaporation Of
Remnant Inventory

Bid4Spots helps stations sell last-minute slots

ccording to Dave Newmark, President/CEO of Encino, CA-

A\ based Newmark Advertising, more than 2,100 radio sta-
tions nationwide have overcome the stigma of being stuck with
unsold inventory by participating in reverse auctions, where sta-
tions compete for advertising dollars and the lowest bid wins.
Newmark, the founder of Bid4Spots.com,  cessis simple: Advertiser Qhas until 4pm each

Register Today For
R&R Convention 2006

The finishing touches are now being put on a management and technology
session at R&R Convention 2006, moderated by Premiere Radio Networks
Panelists already confirmed for the session include
WCSX/Detroit Marketing Director Jennifer Williams,
HipCricket's ivan Braiker, Emmis Interactive VP Rey
Mena, Cox Radio VP/Interactive & New Initiatives
Gregg Lindahl and Broadcast Electronics VP/Strate-
gic Marketing Neil Glassman. The 90-minute ses-
. ston is set for Wednesday, Sept. 20, from 3:30- CONVENT'ON
Spm. SEPTEMBER 20-22, 2008
Meanwhile, Steven Levitt and Stephen Dubney "> % et + Dol texcs
will provide the keynote address for R&R Convention attendees from 9-10am on
Thursday, Sept. 21. The pair co-authored the best-selling book Freakonomics: A
Rogue Economist Explores the Hidden Side of Everything.
! R&R Convention 2006, which will be coHocated with the NAB Radio Show, will
be heid from Sept. 20-22 at the Hilton Anatole Hotel in Dallas. R&R Convention
registration badges will allow attendees access to the NAB sessions as well. For

is disappointed with those radio stations that
still do not fully understand the ben-
efits of reverse auctions. Such sta-
tions, he says, fear the idea of sell-
ing remnant airtime because they
believe that having remnant time
means the station isn’t successful
enough to sell all of its available
commercial time.

“Stations are embarrassed by the
fact that they have remnant airtime,

Monday to create an auction. Each Thursday
between 8am and noon, a bidding
war takes place.

Stations are notified by Bid4-
Spots when an advertiser selects
their market and format, and then
the fun begins: The station enters
spot rates and the number of spots
for sale, and a click of the “pre-
view” button shows how many
spots the station would win with

and, in these cases, the GMis think- Dave Newmark its cyrrent bid. The bid can be

ing of it as a sales manager would with a reg-
ular sale,” Newmark says. “By and large, most
stations know there is empty, unsold inven-
tory. That leaves two options: adding pro-
gramming or giving a bonus to existing ad-
vertisers with a fire sale.”

The latter option devalues a station’s adver-
tising. Thus, Newmark suggests GMs take off
their sales hats and put on an accountant’s cap.
“It’s Thursday, and for the next broadcast
week there are "x’ number of avails,” he says.
“This is what it is.”

Enter Bid4Spots, which works on the
premise that the lowest price, or CPM, wins
anauction initiated by the advertiser. The pro-

changed at any time during the auction pro-
cess,

If the station is selected by the advertiser,
the spots run during the next week. The spots
cannot be pre-empted, per BiddSpots rules,
and are placed by daypart. Once Bid4Spots
staffers verify that the spots have aired, affi-
davits are issued, and payment is sent to the
station by Bid4Spots, which collects payment
from the advertiser.

Great For First-Time Advertisers

Radio stations may even gain access to a
new set of clients by participating in a reverse
online auction.

net at www.radioandrecords.com.

the full convention agenda, registration and hotel details, visit R&R on the Inter-

It's also important to note that Bid4Spots is
not designed to compete with a radio station’s
sales staff. An advertiser can select only a for-
matand market or markets in which they wish
to have their spots air. An advertiser can’t
specify that they want a commercial to air on,
for example, WWDC (DC101)/Washington.

“Being strictly local by saying they want
DC101, or even just the Washington market,
means the advertiser will not do well in the
auction,” Newmark says. But if a regional re-
tailer such as Wawa wishes to participate by
selecting several formats in a host of markets,
they’ll do quite well.

The genesis of Bid4Spots came in early 2004,
when the Sharper Image tried regular negoti-
ated buys at radio. “It was good on a small
scale, but stations balked because of the rates
that the agency said the client could get,”
Newmark says.

Newmark was contacted by the Sharper
Image, which had success with him in 1998,

when he found radio personalities who could
do live reads for the retailer via his Endorse-
ment Radio business. After talking with the
Sharper Image about how an advertiser could
best purchase remnant airtime, Newmark be-
gan to explore ways in which radio could bet-
ter sell such airtime.

After Newmark watched his son’s experi-
ence on online auction site eBay, the idea of a
reverse auction for remnant advertising came
to fruition. But, after looking at the methods
that would work best for radio, he realized the
wrong party was doing the bidding. “The
more motivated party here is the station,” he
says. “They have the unsold inventory.”

The first Bid4Spots auction took place in
January 2005. Since then, Newmark and his
team, including wife and company VP Patty
Newmark, have found a treasure chest for ra-
dio.

“Most of our advertisers had never been on

Continued on Page 14

“YOU'LL RAISE RATES, ATTRACT NEW BUSINESS, AND HIT BUDGETS
WHEN YOU HIRE IRWIN POLLACK IN 2006 AND 20071

“You have to be insane not to use Irwin Pollack. His training
works and we've doubled our bottom-ine since '04.”

~ D. Brown, Raleigh,.NC

$34,939 in 2003...to $51,204 in 2004, and (almost)
$70,000 in 2005!" - R.W. Sacramento, CA

www.americanradiohistorv.com

“I love Irwin Pollack. The reason why: My W-2 went from

Irwin

' Pollack |

s A—h'-l:h
4 w Adwerti oy

1-888-723-4650

www.IrwinPollack.com
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Radio Is More Popular Than Toilet Paper

Continued from Page 1

year after year, with the only difference being
the spot rate.

llistened to his frustration at the lack of cre-
ativity and originality in the radio and televi-
sion advertising world. He said, “It seems like
most radio stations that pitch us only want to
sell more commercials. There is rarely a link
toour results, and there’s rarely anvthing dif-
ferent about new campaign proposals besides
the number of stations or formats where we
would be heard.”

Finally, the executive asked the question |
could see coming a million miles away: “How
many people really even listen to the radio
anymore, anyway?”

Ouch. Obviously, | was put on this plane
to enlighten this poor soul.

“Actually, Arbitron’s latest studies report
that 94% of the U.S. population listens to ra-
diofor atleast 15 minutes every week,” [ said.

Hiseyes opened wide with surprise and he
shared a startling statistic from the toilet-pa-
per industry: “Our latest research shows that
only 89% of the U.S. population over 10 years
old uses toilet paper.”

The net “take-away” for me: Radio = 94%
usage. Toilet paper = 89% usage. Hey, we're
doing pretty well!

I took a lot away from this encounter at
35,000 feet. The most obvious (and disquiet-
ing) thing was that more people in the Unit-
ed States use radia than toilet paper. “Maybe
you're not as bad off as I thought,” said the
toilet-paper businessman.

These are some of my other take-aways
from our discussion:

* Radio is being repositioned to a group of
important marketers by satellite radio and
other new media.

* Radio is changing, but it is not dying.
Through no fault of their own, people (like our
anonymous toilet-paper businessman) are
being snowed by expensive campaigns for
satellite radio and other new media.

¢ [ don’t believe that radio will die a miser-
able, traumatic death at the hands of iPods and
Internet radio. That being said, | don’t believe
new media’s accessibility will diminish in the
coming years. It's just going to compress the
market —and the radio stations that are most
engaging, compelling and relevant (insert oth-
er buzzwords here) will win.

* Some of the best — and worst — content
in the world is supplied by terrestrial broadcast-
ers, but we have ignored an opportunity to tell
the best part of that story. We allow everyone
else to tell the worst part of that story for us.

¢ Organizations like the NAB, the RAB and
the HD Digital Radio Alliance are going to be
vital in offering a charismatic voice for radio
in the coming years.

Access Point For Emotion

“The CD never changed the reason people
liked music on cassettes.” My toilet-paper
friend made this vital point about the devel-
opment of audio content for cell phones, sat-
ellite, etc. His point was that HD Radio will
not change the reason people like or dislike
the radio. People like audio content because
it is a powerful access point for emotion.

Sound offers access to emotion. That's the
reason people use the radio. It makes them feel
a certain way.

Many broadcasters are distracted and mys-
tified by the complexity of new technology
(the Internet, cell phones, satellite, etc.), and
they forget that we're still in a content com-
petition. If the programming was boring on
terrestrial radio, it’s going to be just as boring
on Internet radio.

While it may be true that some listeners are
using iPods or cell phones for music simply
because the devices are more attractive, it's
also true that people will gravjtate to enter-
tainment that personally engages them.

Most people use iPods and cell phones be-
cause their own music playlist or their own
choice in entertainment feels better to them
than subjecting themselves to what they think
is the same old thing on terrestrial radio.

The challenge for radio right now is not
finding a way to recreate the same program-
ming on a new device. The challenge is find-
ing a way to create better programming — and
also making it accessible on a new device.

Make the listeners feel something, and
they’ll be customers for life.

The No. 1 reason people use toilet paper: a
take-away feeling of comfort (and hygiene).

The No. 1 reason people use radio: a take-
away feeling of comfort (and emotion).

Our challenge as an industry is to find
ways of pushing emotional buttons for lis-
teners that trigger the cascade of emotions
they want to feel.

Think Benefits, Not Features

Notice that no prominent companies in the
toilet-paper industry advertise the number of
sheets per roll, the fact that the average size
of a sheet of toilet paper is 4.5 inches by 4.5
inches or that the paper was manufactured
using shaved trees.

The winners in the.toilet-paper category
are selling efficiency of use (get more with

| .Sales.peoﬁl_e On The Move

N
= At Volpe takes the role of VP/Sales for Entercom’s four properties In Norfolk: E

AC WWDE (2WD), Rhythmic WNVZ (Z104), Hot AC WPTE (The Point) and Urban AC
WVKL (95-7 R&B). He joins the cluster after serving as VP/Market Manager for Clear !

Channel's Worcester, MA cluster. Before that he worked for Entercom as Director/
Sales for the company’s eight-station Kansas City cluster and, before that, as Direc-
tor/Sales for Ciear Channet's stations in Hartford and New Haven, CT.

¢ Thurman Washington joins Max Media/Norfolk as Sr. Marketing Manager. He -+

previously spent nearly two decades as an AE for crosstown WWDE.

* Amy Ann Rosales has been named to head the sales department at Riviera |
Broadcast Group Alternative KEDJ (The Edge 103.9)/Phoenix. Rosales Jjoins Riviera

from CBS Radio’s Phoenix cluster, where she served as GSM of Oldies KOOL. She

spent 11 years in sales at KOOL, working at the station through a remarkable eight, |
ownership changes and rising from an internship to AE, LSM and, in 2004, GSM.
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Writing to Sound Effects

! What sound would you use for breaking through writers’ block?
When your creative juices have dried up, go to your sound effects library, close

your eyes and pick a sound effect at random. Then give yourself two minutes to

write a commercial for your client using that sound effect.

No matter what the “SFX” is, commit to going through the process and see what
happens. Try a few different sound effects. Eventually, something will click, and
you'll get a cohesive commercial out of it.

. Another approach is to carefully choose a sound effect that's not normally asso- i
ciated with the advertiser. For Instance, if your client sells office products. don't
pick typewriters, computers or office background noise; pick something like a fire
engine, an explosion, a baby crying or a food progcessor in use. Again, using fhat |
two-minute deadline, force yourself to write a story using that sound effect alone.

What happens? Your mind stretches to connect the two disparate parts of the |
equation. it naturally wants to unify these aspects, and you'll start stringing webs

of words and ideas together to bridge that gap. Out of that will come a commer-

By Jeffrey Hedquist

if you use intense sound effects to denote a problem, silence can be a very pow-
erful contrast. It's a good way to highiight the solution — as a release of tension.
l Contrasting two sound effects of differing value can be effective. For instance,
contrasting a tiger with a domestic pussycat, an elephant with a mouse, thunder-
ing footsteps with the patter of children’s feet — I'm sure you'li be able to think
of lots more examples through your own creativity.

Jeffrey Heoquist may be reached at 641-472-6708 or Jeffrey@hedquist.com.
Questions may be submitted to Hedquist at www.askjeffreyhedquist.com.

e

less); softer, more comfortable products (com-
fort); and reliable brand names (depend-
ability).

With that in mind, what does “The best va-
riety of the '80s, ‘90s and today” really com-
municate to anyone? To most listeners, that is
a list of ingredients, not a benefit of consum-
ing your product.

What emotion are you selling with your
music? Answer that question in the words of
your target, then use that to position your ra-
dio station. That's the benefit. Turn your think-
ing upside down today.

Read something different today. Watch a
television show you've never watched. Start
up a conversation with someone new today.
You never know who you might meet — they

might work in marketing for toilet paper and
entertain you with bathroom statistics you
never dreamed of learning. For instance, did
you know that the Pentagon uses over 650
rolls of toilet paper every day?

(Insert political joke here.)

Find someone you wouldn’t normally en-
gage, and have a conversation with them
about radio. For even more enlightenment,
have a conversation with them about their per-
ception of your radio station.

You'll be surprised at the new perspective
on the world that begins to emerge.

Daniel Anstandig serves as a McVay Media VP,
He can be contacted at 216-965-5440 or dan@
daer.com.

The Evaporation Of
Remnant Inventory

Continued from Page 13

radio before,” Dave Newmark says. “We're
finding our advertising leads online, and
we're bringing them in to radio that way.”

Meanwhile, advertisers that don’t have a
spot for stations to bid on can have one creat-
ed for them for as little as $100, thanks to a
recently forged partnership between Bid4-
Spots and Voice 123.

While Newmark says many benefits exist
for a radia.station that participates in Bid-
4Spots’ online auctions, the home run comes
when the advertiser is revealed to the radio
station. “The station can then call the adver-
tiser,” Newmark says, “and the advertiser can
call the radio station.

“The advertiser knows who is bidding and
winning, but they do not know the rate.

Bid4Spots calls the station, and if there is only
one station bidding, they can pass. Half the
time they let it go through. Remember, the sta-
tion is always in control, 100% of the time.”
Bid4Spots acts like a standard agency and gets
the commission.

present time, only Arbitron-rated
markets can participate in Bid4Spots auctions.
But Newmark says plans are in the works for
nonrated markets, thus giving stations locat-
ed in markets large and small the ability to
make some extra money, and possibly attract
new clients in the process.
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Are You Stealing From
Your Listeners?

Virtual multicast routing saves you money,

but is it ethical?

By Pavl R. Gathard

T'his is an open letter to all AM and FM radio stations and
networks. What would you think if some unauthorized
third party linked into your broadcast transmitter and used your
equipment, tower and electricity to broadcast its proprietary pro-

gramming?

What if this third party gained access
to your broadcast system during your
download of free software designed to
monitor your broadcast equipment over
the Internet?

What if the notice of their barely de-
tectible appropriation of your broadcast
equipment, tower and electricity was bur-
ied deep within a user license agreement
in which you had toclick on an “l Agree”
checkbox before you could download the
free monitoring software?

Theft By Deception

1 would guess that almost any radio
broadcaster would be calling every law-
enforcement and regulatory agency on the
planet to report the theft of their property.
Theft by deception is even more infuriat-
ing because you know that you invited the
thief into your broadcast system.

So how can any radio broadcaster jus-
tify using Internet streaming software
that commandeers the uplink bandwidth
of its listeners?

The lack of Internet regulation is no ex-
cuse for the use of a listener's bandwidth
to forward your signal to other requesting
Internet listeners. Just as your broadcast
system did not belong to the offending
software company, your listener’s Internet
bandwidth does not belong to the stream-
ing-media company using virtual multi-
cast routing technology.

If you think the use of VMR technolo-
gy doesn’t hurt anyone or cost anyone
money, you are wrong. Sure, Internet us-
ers who do not have metered service at
home may not be paying anything extra
currently, but you know as well as any-
one that the vast majority of Internet ra-
dio listening is done at work. The major-
ity of medium to larger employers don't
have flat-rate Internet service; they have
metered service, and they pay for every
megabyte-of bandwidth throughput in
and out.

Most employers don’t mind their em-
ployees listening to Internet radio, but

they do mind your using their purchased

bandwidth to save money on the trans-
mission of your broadcast to 100 or 200
other Internet listeners.

Do you really want
your radio station or
network to be held in
public contempt for
what will appear to be

at best opportunistic
greed and at worst

theft by deception?

I am certain network administrators
who are charged with controlling net-
work costs love paying the additional
bandwidth costs to forward your radio
broadcast. | imagine state and federal
governments, state universities and pri-
vate employers love this gross violation
of their property rights. They probably
think, “Well, our employee gave them
permission to use our network. There is
probably nothing we can do about it,
right?”

The general public has little knowledge
of your intrusion into their Internet prop-
erty. Network administrators who have
the budget for blocking software simply
ruin Internet radio for every employee by
blacking all Internet radio in order to stop
your use of the organization’s bandwidth
to retransmit your broadcast.

VMR Costs Come To Light

Your VMR Intemet-stream-delivery
system may not fly under the public ra-
dar for long if Internet service providers
move to multitiered or banded pricing
plans based on Internet use. Government
imposed “’Net neytrality” may push ISPs
into doing away with unlimited service
plans.

There goes the unused bandwidth of
your listeners. Somehow the concept of

R TECHNOLOGY

v/| BRIDA CONNOLLY
beonnolly®radi

Convention Update

Going to R&R Convention 20067 Then don't miss the “Technology for
Adults Only” management and technology session on Wednesday,
Sept. 20, from 3:30-5pm. This session, moderated by Premiere Ra-
dio Networks Sr. VP/Digital Media Brian Glicklich, will show you how
to market your station with — and make money from — all the hot
new technology that's so much a part of the radio industry today.

Confirmed panelists are WCSX/Detroit Marketing Director Jennifer Williams,
HipCricket's lvan Braiker, Emmis Interactive VP Rey Mena, Cox Radio VP/In-
teractive & New Initiatives Gregg Lindah! and Broadcast Electronics VP/Stra-
tegic Marketing Neil Glassman.

At 9am on Wednesday, Sept. 20, atiend the kickoff session for the conven-
tion, “The Talking Heads of Programming: Not the Same as It Ever Was.” mod-
erated by retired President/Radio Division of the former Jefferson-Piiot Clarke
Brown. The panelists for this informative session are CBS Radio President/
Programming Rob Barnett, Journal Broadcasting Exec. VP/Television & Ra-
dio Operations Carl Gardner, Entercom Sr. VP/Programming Pat Paxton and
Emmis VP/Programming Jimmy Steal.

On Thursday, Sept. 21, from 9-10am, enjoy this year's convention keynote,
by Steven Levitt and Stephen Dubner, co-authors of Freakonomics: A Rogue
Economist Explores the Hidden Side ol Everything. Some of the freaky things
Levitt has uncovered: what schoolteachers and sumo wrestiers have in com-
mon, how the Ku Kiux Klan resembles a group of real estate agents and the
reason drug dealers live with their moms.

Also on Sept. 21 is “Inside the Radio Studio With Whoopi Goidberg,” a one-
on-one conversation between Goldberg and Clear Channel Sr. VP/AC Program-
ming and WLTW/New York PD Jim Ryan. Goldberg's Premiere-syndicated
morning show, Wake Up With Whoopi, debuts July 31.

R&R Convention 2006 will be held Sept. 20-22 at the Hilton Anatole Hotel in
Dallas, side by side with the NAB Radio Show, and an R&R Convention badge
will get you into most NAB sessions. See the complete agenda and register

| S —

commandeering property of any kind just
because its owner is not currently using
it escapes my sense of right and wrong.
Doesn’t it strike you the same way?

Can you imagine the public outcry
when it is learned that your free Intemnet
radio broadcast pushed a listener into a
higher rate band? The streaming-media
hosting service’s marketing pitch will
ring in your ear: “We can save you mon-
ey to deliver your Internet broadcast.”
Will they also be able to save your repu-
tation in your market when your attempt
tosave money by using listener property
comes to light?

ISPs ignore Their Own Pelicies

Internet radio listeners in the work-
place have no authority to allow an out-
side organization to use the listeners’
PCs as proxy servers or to grant a third
party permission to use the organiza-
tion’s bandwidth, and most ISPs have
use and practices rules that prohibit their
customers from granting such rights as
well.

Most ISPs choose to selectively not en-
force their own rules in this regard be-
cause of who the major buyers of VMR
services happen to be: the media. Big ra-
dio networks are not to be treated as any-
thing other than partners when it comes
to selling product — even the ISPs’ own
products and services. °

The injured parties are, therefore, those
who pay based upon their use of the In-
ternet and the ISPs’ customers (all of the
ISPs’ customers), who eventually pay for
the free bandwidth acquired by your cost-
saving VMR technology.

The Internet may still be compared to
the open range of the Old West, but do
you really want your radio station or

www.americanradiohistorv.com

for R&R Convention 2006 at www.radioandrecords.com,

The lack of Internet
regulation is no
excuse for the use of
a listener’s
bandwidth to forward
your signal to other
requesting Internet
listeners.

network to be held in public contempt
for what will appear to be at best op-
portunistic greed and at worst theft by
deception?

I am choosing to believe that most
network owners and station GMs do not
understand VMR technology or the im-
plications of the technology for their
listeners and the employers of their lis-
teners.

The use of VMR technology may not
be a question of legal or illegal at this time,
but land many others believe it is a ques-
tion of right and wrong.

How closely have you looked into the
actual impact of the use of virtual multi-
cast routing and the companies that sell
this patented technology?

Who will be remembered as taking the
high road when making the choice to use
or not to use VMR technology?

Paul R. Gathard is President of Barnabas
Road Media.
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Mancow Looking For A New Barn

arfier this week WKQX (QI01)YChicago morning guy Erich
*Mancow” Muller (pictured) announced he was shopping for
a new Chicago flagship.
agreement with Emmis to continue broadcasting Mancow's
Morning Modhouse from Q101 through the duration of my con-
tract,” Muller said. That deal expires Aug. 25. "However, to ex-
pand my audience without interference, | need a new partner.”
Shorty after, Emmis beat Cow to the punch with its own an-
nouncement: Mancow's final show was Friday, july |4, “This was
a strategic decision we made after much consideration, and it
was not an easy one,” Emmis Ra-

“I'm committed to honor my current

dio President Rick Cummings
tells ST. “But the contract is up in
August. and we-felt it was time to
£0 in another direction. | consider
Cow a friend, and 1 wish him
nothing but great success. It's time
for a new chapter at Q101 and
time for Mancow as well. | know
he'll do well.”

Effective July 17, jJames Van
Osdol will preside over a music-
intensive Mornings on Shuffle,
which will continue until Sept. I8,
when a new morning show will
launch.

Homeless — won't you
help?

Phoenix On The Riviera

We hear Riviera Broadcasting is close to finalizing a deal to
pick up the format and intellectual property of heritage CHR/
Rhythmic KKFR (Power 92.3)/Phoenix, thus saving it from the
symbolic wrecking ball when Bonneville buys the station from
Emmis. How will this work, you ask? Simple: We hear that Riviera
will also pick up KQSS/Miami, AZ at 98.3 (currently Country
under independent owner Bill Taylor) and move It into Phoe-
nix, where the company will install Power’s format.

Over at Riviera Alternative KED) (The Edge 103.9)/Phoenix,
PD Kevin Mannion exits, and midday goddess Robin Nash has
relinquished her MD stripes. VP/Programming || Jeffries is over-
seeing the joint until a new PD is hired.

One Head
Replaces Another

WIJRR/Orlando after-
noon stud Jason “Buck-
ethead” Bailey has been
selected to fill the vacant
morning slot at Clear
Channel Active Rock Mon-
ster WXTB (98 Rock)/
Tampa. Sefror Buckethead
will replace yet another
“Head,” Cowhead, who recenty resurfaced across the street
as Bucket's new morning nemesis at Cox Classic Rock WHPT
(1025 The Bone). "It's true, we are replacing one head with |
another ... but what do buckets do to cows? They mik them,” |
98 Rock PD James “Doubledown™ Howard explains to !
ST. |

Buckethead. the early years.

The Programming Dept. .
* PD Marty Linck exits Bonnevile Hot AC WVRV (101.1 |

The River)/St. Louss after 3 1/2 years. In the interim, jules Riley,

PD of Adult Hits dustercousin WARH, will oversee The River.

Locate Linck at 314-258-2029 or martylinck@hotmail.com.
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| to this extremely exciting news,

|mmmm

* Chris Marino, PD of WLDI (Wild 95.5)/West Paim Beach,
is headed north to New York State’s exotic equivalent —
Poughkeepsie — to do mormings at WSPK (K104). He will re-
place The Woodman, who recently moved back to the Midwest
to pursue a nonradio venture.

® After a |5-year run at WAPE/Jacksonville, Asst. PD/MD/mid-
day talent Toryy Mann is leaving radio. “Tony has launched his
own successful business and has decided to devote himself to it
full-ime,” says WAPE PD Cat Thomas.

¢ Afternoon talent Brian “Munchie” Donovan adds MD |

stripes at WKSS (Kiss 95.7)/Hartford.
* Paul Kriegler will fill the vacant PD slot at Shamrock Com-
munications Classic Hits KTSO/Tulsa. “This moves reunites me

with the company where | first became PD in 1995 — across |

the hall at [Alternative] KMYZ.” Kriegler tells ST. Since last Oc-
tober Kriegler has been OM of Midwest Family's four-station
duster in Springfield, MO.

* Tormy Collins, PD of NextMedia Active Rocker WXQR/

| Greenville, NC, is trading in his PD stripes for the chance to do
| momings on WXQR; Alternative WSFM/Wilmington, SC; and Ac-

Mad Max left in May. "I'm going to back to a position where | can
burp and fart in the halls, and peopie think it's funny again,” Collins

adds, “There is a mildly challenged guy from Paulding, OH named
Drunk Shane who | think is a shoo-in.”

* Brian Hayes, PD of Midwest Communications Classic Hits
WFAT/Kalamazoo, M|, is upped to Regional Director/Program-
ming of the company's nine stations spread out all over Michi-
gan. Oh, yeah, he gets to keep his day job at WFAT.

¢ Dateline: Fresno, where Wilks Alternative KFRR awards
MD/afternoon responsibilities to Production Director Ryan
Oldfield, replacing Gina Juliano, who left in March. The Circle
of Life completes itself as Jake Hamar makes the short trip from
nights at KJUG/Visalia, CA to become KFRR's new Production
Director.

* WXNR/Greenville, NC picks up Greg Brady, ak.a. Not
Barry Williams, as Asst. PD/afternoon dude. Brady was last seen
co-hosting mornings across the street at WRHT but was
knocked into the unemployment line last month by the syndi-
cated Bob & Sheri.

¢ KKPL (99.9 The Point)/Ft. Collins, CO loses MD/afternoon
jock Boomer, who gets the big call to do nights at KBZT (FM
94/9)/San Diego. Point PD Mark Callaghan says, “l went on a
whitewater rafting trip yesterday with the Point staff after | was
told it would be a great ‘bonding’ outing. Instead, it rained the
entire time we were on the river, it was 57 degrees, and Boomer
fell overboard. Then | come to work this morning to Boomer's
resignation. I'm told that it had nothing to do with our trip.”

Amelia Earhart

* How crazy is this? Amelia
Earhart.has been hired as —
of all things — an airborne traf-
fic reporter for KOA (News-ra-
dio 850)/Denver. No wacky
fake airname, we are told that
Earhart is a direct descendant
of the original Amelia! Reacting

extremely excited news co-
The resembiance is uncanny!

“We are extremely excited to

! have Ameiia join the 850 KOA team.” There you have it.

- Quick Hits
* KRBE/Houston moming team Atom Smasher and Maria
Todd exit. Cumulus/Houston Market Manager Pat Fant assures
us that a fine new show will debut on July 24.
* WIOQ/Philadelphia midday talent joey Brooks and after-
noon driver B-Dub have exchanged airshifts. Police are not in-
| vestigating.
® Want to co-host the morning Freak Show at WLLD (Wild
98.7)/Tampa and work with some dude named Orlando? The
| position recently became available when Kathy left the show af-
ter four years.

TIMELINE

YEAR A60

¢ Island Def Jam Music Group elevates Marthe
ﬂoynolds 1o Sr. VP/Rhythm & Crossover Pro-

Jooy Carvollo upped to Sr. VP/Promotion of
TVT Records.

¢ Citadel names Todd Lawiey President/West
Region.

YEARS AG6O

o

* John Ivey appointed PD of KiiS/Los
Angeles.

¢ Chris Ebbott named PD of WEJMW/
Philadelphia.

« Jerry Ryan appointed VP/GM of
WIND, WLXX & WOJO/Chicago.

YEARS AGO

John lvey )

“6

* Bill Bennett named President of GeffenVDGC I
Records. |

¢ Steve Tipp upped to Sr. VP/Promotion at I
Repnse.

e Jay Clark named PD of KLSX/Los Angeles.

YEARS AGO

*Lynn Anderson joins Radio Express
as VP/Sales & Marketing.

* Gene Knight elevated to OM/Pro-
gram Manager at KFMB/San Diego.
¢ Paris Ely upped to Sr. VP/R&B Pro-

motion at Motown.

6

Lynn
Anderson

YEARS AGO

. Pauleth Williams promoted to GM of KMEL/
San Francisco.

* Bob Catania upped to VP/Promotion of Is-
land Records.

* Bob Darling appointed Dir./Operations & Pro-
gramming at KJOWLos Angeles.

®

YEARS A6O0

* Rick Dees joins KiiSALos Angeles as
morning personality. ,
* Paul Fiddick appointed Sr. VP of ‘

Multimedia Radio.

* William “Bunky” Sheppard appoint-

ed Sr. VP/Promotion of Destiny Rick Dees
Records.

YEARS A6O

* Mark Driscoll resigns as PD of KSTP/Minne-
apolis.

* Robert Nelson named VP of CBS Radio.

* Mark Ford named OM ol Drake-Chenautt
Enterprises.

®

\

@

-



www.americanradiohistory.com

* Cha-cha-changes at KHTS (Channel 93-3)/San Diego as af-
ternoon talent Cha Cha leaves, replaced by moming show pro- |
ducer/midday jock Boy Toy Jesse. Seconds later nationally syn-
dicated morning messiah Kidd Kraddick hires the fourth mem-
ber of his on-air team away from Channel 93-3: JC Chavez (no,
not the guy from 'N Sync), who works on Af’s Playhouse.

* Michelle Rutkowski is new to nights at WLUM/Milwau-
kee. The shift has been vacant since March, when Chris Calef
moved to afternoons. We are told that Michelle's previous ex-
perience included weekends at WKQX (QI101)/Chicago and
Cinnabon.

* WKUS/Norfolk picks up ABC Radio's syndicated afternoon
heartthrob Michael Baisden. which moves former afternoon
dude Big Dose to middays and pushes midday talent Cocoa
Butter out the swinging exit door.

* Denver vet Oz Medina returns to the air in afternoons at
NRC Broadcasting Triple A KCUV. Medina was last seen across
the street at KBCO, where he crashed for 13 years.

* Tommy Fox makes his way from swing at KDWB/Minne-
apolis to nights at WHTF (Hot 104-9)/Tallahassee, FL, filling the
chasm created when Mo Bounce headed to KXXM/San Anto-

nio.

So Round, So Firm....

We're referring to the CDs which will be distributed by art-

Ist-management company the Firm as it forms its own record

TELEVISION

TOP 10 SHOWS
Total Audience
(110.2 millien households)

July 3-July 9
Adults 18-49

1 Amenca’s Gol Talent 1 America’s Gol Talent
2 So You Think You CanDance 2 So You Think You Can Dance
{Wednesoay) (Wed., 8:30pm)
J oy 3 So You Think You Can Dance
4 60 Minutes (Thuasday)
5 Law & Order: Criminal intent 4 CS1
6 S0 You Think You CanDance 5 Family Guy
(Thursday) {tie) Grey's Anatomy (Thwrsday)
7 Cold Case 7 Big Brother 7
8 CSI: Miami (Monday) (88} So You Think You Can Dance
9 CSl: Miami (Wednesday) Wed., &om)
10 Law & Order 9 Rock Star: Supemova

(Thursday)
10 Grey's Anstomy (Sunday)
(te) Law & Order: Crirminal intent

label. The first artists signed to the as-yet-unnamed label are
singer-actress Mandy Moore and Army Of Anyone, which con-
sists of former members of Filter and Stone Temple Pilots. The
new label will be distributed by EMI.

Formats You'll Flip Over

¢ Cox Radio’s KLDE/Houston has completed its ‘transition
from Oldies to Classic Hits as “K-Hits 107.5" under PD Ron
Parker and MD Paul Christy. Former crosstown KRBE talent
Scott Sparks joins K-Hits for mornings on July 17.

* Clear Channel Urban WBWT/Tallahassee dumped its for-
mat and call letters and flipped to WFLA-FM, “Tallahassee's Talk
Radio.” Seconds later clustermate WINLS-AM flushed News/
Talk in favor of Sports as “1270 The Team.” Most of the AM's
former talk lineup will migrate across the hall to WFLA-FM,
which starts the day with local talent Preston Scott, followed
by the syndicated stylings of Glenn Beck, Rush Limbaugh and
Dave Ramsey. OM Jefl Horn needs a PD for WFLA-FM who
can also do news.

Six former WBWT staffers are now looking for work: PD/mid-
day talent Vanessa Jerome; Asst. PD/afternoon personality

FILMS

BOX OFFICE TOTALS

July 7-9
Titte (Distributor) S Weekend  § To Date I
1 Pirates Of The... (Buena Vista)* $13563 $135.63
2 Superman Returns (WB) $21.81 $141.64
3 The Devil Wears Prada (Fox) $15.01 $63.11
4 Click (Sony) $11.92  $105.84
5 Cars (Buena Vista) $10.73  $205.90
6 Nacho Libre (Paramount) $3.33 $73.81
7 The Lake House (WB) $2.85 $45.63
8 The Fast & The... (Universai) $2.54 $57.43
9 Waist Deep (Focus) $1.90 $19.20
10 The Break-Up (Universal) $1.62 $11427

All igures in millions *First week in release
Source: Nielsen ED}

COMING ATTRACTIONS: This week's openers include
You, Me and Dupree, whose Lakeshore soundtrack con-
tains music by The 88, The Staple Singers, Tone Loc,
Little Feat, Young MC, Blind Melon and more.

— Julie Gidiow

Frank Luv; night jock Thril Da Playa
(may not be his real name); and mixers
KD, D} Kane and E-Zone.

Great Moments In Syndication

* Sports talk guru Jim Rome, the origi-
nal “Pimp in the Box,” has inked a new

long-term contract extension with Pre-

Congrats. Van Smack!

miere Radio Networks, his syndication
home since 1996. The Jim Rome Show,
ak.a. The jungle, will continue to be heard on more than 200
radio stations across this great land. This newly signed long-term
agreement also acknowledges the future addition of satellite ra-
dio to Romie’s to-do list.

* Envision Radio Networks ups Rebecca Pixley to VP/Affili-
ate Relations. Pixley joined Envision in 2004 as a mere Direc-
tor/Affiliate Relations, so you can see this was indeed a sweet
deal. Before ERN, Pixley was Director/Operations for both MJi

Broadcasting and Premiere Radio Networks.

Condolences

* Syd Barrett, a co-founder of Pink Floyd, has died at age
60. Barrett, Roger Waters, Nick Mason and Richard Wright
formed Pink Floyd in 1965, but Barrett, suffering from mental
instability exacerbated by drug
use, left the band in 1968 and
was replaced by David Gilmour.
Barrett eventually withdrew
from the music business entirely
and lived out the last years of
his life as a recluse at his
mother’s house in Cambridge,
England.

* Scott Thompson, GM/
part-owner/afternoon host on
New Albany Sports outlet WWSZ/Louisville, died july 7 at age
46. In lieu of flowers, the family requests donations be made to
the Scott C. Thompson Benefit Fund. Further info is available at
www. wszradio.com.

* Milan Williams, a founding member of The Commeodores,
died July 9 after a battle with cancer. He was 58. Williams at-
tended Tuskegee Institute in Alabama in 1967, where he was re-
cruited to play keyboards in The Commodores. He left the band
in 1989.

Syd Barrett

anta Bab

Recorded by:
Eartha K2

Kylie Mirogue

M
M

(rsy

Rev. Rusn and the Chriitmas AU Stans

And by by ollers

With thanks to all the Program Directors and Disk Jockeys who through the years have made
one of America’s best loved Christmas songs.

Santa Baby
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THE INDUSTRY’S NO. 1 RETAIL CHART July 14, 2006

POWERINDEX CHANGE
84,834 -
83,268 -15%
66,044 -58%
57,488 9%
56,853 5%
§5,887 -§%
54,121 1%
53,415 29%
50,176 1%
45,914 -§%
45,198 -_
40,532 12%
39,634 -20%
39,621 +3%
39,522 A%
38,838 6%
35,886 -38%
35,381 4%
33,574 +12%
31,392 A7%
31,127 1%
29,974 +2%
29,424 -16%
28,742 =
28,074 -8%
21,538 2%
24,785 6%
24,414 -39%
23,856 8%
23,496 +10%
23,355 -19%
23,157 2%
22,682 +1%
22,583 -13%
22,362 3%
21,944 A17%
21,808 -53%
21 ,532 01 %
21,082 +13%
19,701 —_—
19,517 +4%
19,122 —_—
18,570 —_
18,520 -8%
18,289 -33%
17,989 -47%
17,814 -
17,417 -19%
16,809 -34%
16,671 -29%

w W ARTIST ALBUM LABEL
— 1 JOHNNY CASH American V: A Hundred Highways American/Lost Highway
3 2 NELLY FURTADO Loose Geffen
1 3 INDIA.ARIE Testimony: Vol.1, Life & Relationship Universal Motown
5 4 RIHANNA A Girl Like Me Def Jam/IDJMG
6 5 RASCAL FLATTS Me And My Gang Lyric Street
7 6 GNARLS BARKLEY St. Elsewhere Downtown/Lava/Atlantic
2 7 DASHBOARD CONFESSIONAL Dusk And Summer Vagrant/interscope
4 8 DIXIE CHICKS Taking The Long Way Open Wide/Columbia
9 9 VARIOUS High School Musical Soundtrack Walt Disney
11 10 YUNG JOC New Joc City Bad Boy/Atlantic
- N RISE AGAINST The Sutferer & The Witness Geffen
14 12 RED HOT CHILI PEPPERS Stadium Arcadium Warner Bros.
10 13 VARIOUS Cars Soundtrack Walt Disney
17 14 PANIC! AT THE DISCO A Fever You Can't Sweat Out Decaydance/Fueled By Ramen/Lava
12 15_ AR Decemberunderground Tiny EvilInterscope
15 16 VARIOUS Now That's What | Call Music! urv
8 17 BUSTA RHYMES The Big Bang Flipmode/Aftermathinterscope
19 18 PUSSYCAT DOLLS PCD A&M/interscope
27 19 FRAY How To Save A Life Epic
18 2 CORINNE BAILEY RAE Corinne Bailey Rae Capitol
2 SHAKIRA Oral Fixation Volume 2 Epic
29 22 NICKELBACK All The Right Reasons Roadrunner/IDJMG
21 23 NE-YO In My Own Words Det JamDJMG
— VARIOUS Pirates Of The Caribbean Soundtrack Walt Disney
2% 25 CARRIE UNDERWOOD Some Hearts Arista
23 26 ICE CUBE Laugh Now, Cry Later Lenchmobb/Virgin
B 27 CHAMILLIONAIRE The Sound Of Revenge Universal Motown
16 28 HANK WILLIAMS, JR. Essential Coliection Curb/Asylum
¥ 29 TOOL 10,000 Days Voicana/Zomba Label Group
4 30 JOHNNY CASH t Walk The Line: The Legend... Island/IDJMG
3 3N TIM MCGRAW Greatest Hits Volume 2 Curb
0 32 JAMES BLUNT Back To Bedlam Custard/Atlantic
45 33 BLUE OCTOBER Foiled Universal Motown
6 34 THREE DAYS GRACE One-X Jive/Zomba Label Group
20 35 KEANE Under The Iron Sea Interscope
3 3 T King Grand Hustle/Atlantic
13 37 SHAWNNA Block Music DTP/Def Jam/IDIMG
43 38 TOBY KEITH White Trash With Money Show Dog Nashville/Universal
5 39 KT TUNSTALL Eye To The Telescope Relentless/\Virgin
— 40 WRECKERS Stand Still, Look Pretty Maverick/Warner Bros.
49 M NICK LACHEY What's Left Of Me Jive/Zomba Label Group
— & KELLY CLARKSON Breakaway RCARMG
— @4 HINDER Extreme Behavior Universal Republic
46 44 BUCKCHERRY 15 Eleven Seven/Lava
32 45 FIELD MOB Light Poles And Pine Trees DTP/Geffen
24 46 UNDEROATH Define The Great Line EMI Music Reactive/Tooth & Nail
— & ALL-AMERICAN REJECTS Move Along Interscope
42 48 ANGELS AND AIRWAVES We Don't Need To Whisper Suretone/Geffen
37 49 MARY J. BLIGE The Breakthrough Geffen
39 50 DONELL JONES Joumey Of A Gemini LaFace/Zomba Label Group
- © HITS Magazine Inc.
AL B M M S total is just grant's Dashboard Confessional at No. 7, five
enough to edge | | | of the top seven.
o Geffen chan- | The rest of the top 10 includes Downtown /
CGSh cumes The Ch(ll't teuse Nelty Fur- Atlantic’s Gnarls ::kley (No. 6), Open Wide/
The man steps through a ring of fire to | tado’s  Loose Monument/Columbia’s Dixie Chicks (No. 8),
land at No. 1. which finishes at Disney’s High School Musical (No. 9) and Bad
Like a voice from beyond, the late Johnny | No. 2, thanks to Rise Against | Boy/Atlantic’s Yung Joc (No. 10).
Cash’s spirit proves indomitable as his post- | “Promiscuous,” Geffen punk rockers Rise Against are also
humous, Rick Rubin-produced American/ | her multiformat smash with Timbaland. It is | chart newcomers, debuting at No. 11, with Dis-
Lost Highway L | that rare week when not one album tops the six- | ney’s Pirates of the Caribbean soundtrack (No. 24)
release, Ameri- | figure mark in sales. and Universal Republic’s Hinder (No. 43) rep-
can V: A Hun- | Last week’s No. 1, India.Arie’s Universal | resenting the other debuts.
dred Highways, | Motown album Testimony: Vol. 1..., is No. 3, fol- Double-digit increases are registered by Ep-
sits atop this I lowed by Def Jam/IDJMG’s Rihanna and Lyr- | ic's The Fray (No. 27-19, +12%), Island/ID-
week’'s HITS ic Street’s still-strong Rascal Flatts. With Cash, | JMG's Johnny Cash compilation (No. 44-30,
album chart. Furtado, India.Arie and Rihanna, Doug Morris’ | +10%) and Virgin's KT Tunstall (No. 50-39,
The 85,000 The Fray UMG boasts the top four albums and, with Va- | +13%), with Fueled by Ramen'’s Panic! At The

| Disco (No. 17-14), Roa-

drunner/IDJMG’s
Nickelback (No. 29-22),
Universal Motown's
Blue October (No. 45-
33), Show Dog Nash-
ville/Universal’s Toby
Keith (No. 43-38) and
Jive/Zomba Label
Group's Nick Lachey (No. 49-41) also show-
ing upward mobility.

Next week: There’s a likely chart-topper in
Sony Music’s Now 22, along with XL's Thom
Yorke, WB’s Muse, Asthmatic Kitty's Sufjan
Stevens and Wind-up’s Seether. Or Music/
Epic’s Los Lonely Boys and Elektra’s Third
Eye Blind top the discs hitting retail July 18.

Johnny
Cash

18 © Radio & Records July 14, 2006
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SATELLITE
aADiIS
Jon Zeliner
Sr. VP/Programming
202-380-4040

The Terch
Thomas Kenny
KEVIN MAX Jumpstart Your Electric Heart
LISTENNG Glory Of The Feared
XM Collt

Luts Baro
BOARDS OF CANADA Leh Sade Drive
PLAID Zn Zoro

The Meve
Luis Baro

ANANE Ma i Mama
JELLYBEAN VBMARLON § New York House

DEMINS FERRER VTYRONE ELLIS Underground
STERLING ENSEMBLE VORANT GREEN JR. | Can Ted

The System

Zoltar

MTROUS 0IBDE North Pole
MYBROID Groek Trick
SANDER WAl DOORM Punk'¢

PAUL OARENFOLD Faster Kilt Pussycat

The Village
Robert Aubry Davis

SLOAN WASRYRIONT Bad For Her
SLOAN WANRWNGNT Viing Tree
JONN GORKA Biver Stase

JONN GORKA Writing in The Marguns
T0E MULFORD Stock

X Country

Jessie Scott

JED & KELLEY Just Like Apni

PAUL THORN BARD Bum Down The Tradler Park
JOMINY CASN God's Gonna Cut You Down
X

8Billy Zero

METTH ANBERSON VETEVEN TYLER Three Chord..
BILLY RAY CYRUS Wanna Be Your Jos

Real Jazz

Maxx Myrick

BUD SHANK 008 BAND Taking The Long Way Home
EMIC SWINDERMAN in Pursurt Of The Sound

Celvmnix
Hector Corporan
ANDY ANDY Para No Verte Mas

Aguile

Hector Corporan
CONTROL Liueve Sobre Mojado

Hector Corporan
MELINA LEON Desvelo De Amor

Feope

Hector Corporan
NOREEGA Las Noches Son Tristes
VY QUEEN No Hacen Na

L

Dion Summers

BSROOKE HORAN About Us
CIARA VCIAMILLIORAINE Got Up
Sults 02

Vic Clemens

ME-YO Sexy Love

Flight 28
Mike Abams
RASCAL FLATTS What Hurts The Most

st

Mike Abams

JUSTIN THEBERLAKE SexyBack

JESSICA SMAPSON A Publc Aftair

BLUE OCTOBER Hate Mo

SEAN PAUL UKEYSHIA COLE Gve 1t Up To Me

s =]
Ted Keity

PET SHOP BOYS Minwnal
AVENTURA Un Beso

CLEAR STATIC Make-Up Sex
THGA ARENA Jo M appelie Baghdad

The Lot
Mike Marrone

ALEX) MURDOCN Orange Sky

ALEX? MURBOCH Biue Mind

ALEX? MURBOCH Vit

ALEX] MURDOCH Love You More

ALEXE MURBOCH Song For You

ALEX) MURBOCH Broathe

DEN HARPER Heppy Everafier in Your Eyes
DEADMAN Siow Dance
MATTMEW SWEET Baiad O E) Goodo

WESTWOO00D ONE

Rob Edwards » 661-294-9000
Malastream Comnbry
David Feiker
TRENT WALLIRON On Agan Tonght
Nt Comntry
David Fetker
CAROLINA RAII Got Outta My Way
Young & Yorne
David Felker

Alan Furste 800-494-8863
10 million hormes 180,000 businesses

ERLY (N8 Walk in My Shoes
2 wau
Randy Sciiager-

ELANE ELIAS Running
JOBM MELLY You Are A Part Of Everytiung
FURTADO

£
WHRN

WUTT DU AT R

Altornative llow
Polychronopolis
RED HOT CINILI PEPPERS Tel Me Baby

Country Todey
John Glenn

GRETONEN WALSON Calitorne Girls
OIAMOND A0 God Only Cries
QEOROE STRAIT Give & Away
SHEDAISY in Terms Of Love

JACK IORAM Love You

Jonathan Steele

J0MN MAYER Wating On The World To Change
CNRISTINA AGUILERA Aint No Other ian

LIVE

Travis Storch  866-365-HITS

SIRIUSI

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

Sirius Nits 1

Kid Kelly

MARIO VAZOUEZ Gallery
KEANE Is It Any Wonder

JUSTIN TMBERLAKE SexyBack
CHERS Do i To R

RASCAL FLATTS Lie s A Highway

JESSE MRCARTMEY Fight Where You Want Me

Loft 61 Conter
Rich Mct aughiin

Puise

© Haneen Arafat

NCHELBACK Far Away
AUGUSTANA Boston

Underground Gerage

Kid Leo

DIRTY PRETTY THINGS Bang Bang You're Dead
Hip Nop lstion

Reggie Hawkins

G ROSS Biow

EVE VT.1. Cash Flow

DRE UMICK ROBS Chevy Ridin' High
Shade 48

Lil" Shawn

0008 POUND {MATE DOGE Hard On A Hoe
FEDERATION VE-00 Stunna Glasses At Night
OQUTKAST Morris Brown

ICH BOY Throw Some Deaz

SLAD POET Vorces

0J KNALED Bom N Rarsed

Ares 33

Howard Marcus

JONN DIGWEED Warung Beach

The Coffes House

Darrin Smith
NOUVELLE WABME Biue Monday

Now Country

Scott Lingy

GRETCHEN WALSON Cairforna Girls
TAYLOR SWAFT Tim McGraw
DOGE CHICKS (.ong Way Around

Outiow Country
Jeremy Tepper

QOLDEN $M0G Frying Pan Eyes
18 CITY RUW City Of Angeis {Dumb Oid Country Boy)

Phil HaN » 972-991-9200

ABC Nt AC

Dan Lopez

FORT MINOA... Where'd You Go
ABC AC

Peter Stewart

RASCAL FLATTS What Hurts The Most

ABC's Couniry Const o Const
Dave Nichoison
MONTROMERY GENTRY Some People Change
98 & RICH 82h OF November
DAMELLE PECK Findin’ A Good Man

JACK INGRAM Love You
ABC's Roal Counbry

Richard Lee

STEVE HOLY Brand New Giritriend
LONESTAR Mountains
(SONTGOMERY GENTRY Some Peopie Change
TRENT TOMLINEON One Wing in The Fire
ABC Clessic Reck

Chris Mitler

TOM PETTY Saving Grace

(/

CIENEp
Artist/Title Tolal Prays
HANNAH MONTANA Best Of Both Worlds 83
HANA SOS
HANNAH MONTARA Who Sad
108 SCHOOL MUSICAL Wa're Al In This...
SOWLING FOR SOUP 1985
ALY & AJ. Rush
DANIEL POWTER Bad D2y
SNANNA Pon De Replay
GREEN DAY Wake Me Up When September... 34
CHAS BROWN Yo (Excuse Me Miss)
CRAZY FROG Ami F
WEEZER Beverly Hitls
JESSE McCARTNEY Beautitul Soul
ALY § AJ. Chemicais Reect
USHER Caught Up
NATASHA BEDINGRIELD Unwritten
JONAS BROTHERS Mandy
08 Get'cha Head in The Game
JESSE MeCARTINEY 1Y Try
95 Who's Atraid Of The Big Bad Woit

Playlist for wash of Ay 1-7.

dJJ I3

BV EYg8eeeygy

Voice of America broadcasts in 44
languages in over 60 countries with an
audience of 100 miion ksteners on 798
radvo stapons and 502 television stabons.

Larry London « 202-619-3901

Poys
Artist/Title ™w W
FORT MINOR... Where'd You Go 38 %
CASSIE Me & U % 2
RIMANNA Untathtul k]
QNARLS BARKLEY Crary u 28
SHAIORA VWYCLEF JEAN Hips Dont.. 34 36
ALL-AMERICAN REJECTS Move Along 34 32

FRAY Over My Head (Cable Cas) ux
PARIS MILTON Stars Are Bind M 30
CHERISH Do 1t To 1t R A4

MELLY FURTADO... Promescuous 2u

.’72’ -
- ‘? MUSIC

Jay Frank e 310-582-7770
John Lenac ® 310-582-7773

(WED) PE. Bewars Do We Go From Hete

AS FAST AS Flonda Sunshine

NVENGED SEVENFOLD Seize The Day

OEN RARPER Get it Like You Like It

GETH ORTON Shopping Trolley
GIRDMAN & LIL WAYNE Stuntin’ Like My Daday
808 SEGER Wait For Me

BOBEY VALENTING Wreck

Money
OJ WAY SLA.... Can't Stop The Resgn
EVAIS BLUE Over
QYN CLASS NEROES The Queen And |
ICE CUBE VBNOOP... Go To Church
JAN HAMBER M Vice Theme

LIL SCRAPPY /YOUNS BUCK Money in The Bank
LL COOL J... Bump Thes

LURS FONRSI Paso A Paso

MEAT LOAF The Monster Is Loose

NEW YORK DOLLS Dance Like A Monkey
ONE CMANCE Look At Her

RAUL MALO You're Only Lonety
SHREEDOWN

VAN NUNT Bewng A Girl
YOUNG JIB8S Chan Hang Low

Vides
Jay Frank s 310-582-7770
Colleen Quill » 310-582-7768

VALY TO SPILL Conventiona! Wisdom
EIONTEEN VISIONS Victim

JESSICA SIMPSON A Pubkc Aftarr

LYFE JENIINGS SE X.

0900 FLORES | Wanna Know You Like That
SNOW PATROL Chasing Cars

TRACE ADIINS Swing

9

Mainstream Comnlry
Hank Aaron

QRETCMEN WALSON Caitornia Girts
LONESTAR Mountans

DIERKS SENTLEY Every Mile A Memory
JASON ALDEAN Amariio Sky

Now Comntry
Hank Aaron

GRETCMEN WALSON Caktornia Girls
JACK IORAN Love You

DGNALD LAWRENCE... The Blsssing Of Abraham 17
SWATCHFOOT We Are One Tonight 7
P.0.0. Goodbye For Now 7
TURIBNG Out Of My Hands 7
Piaylist for the week of July 3-7.

CHAMLLIONAIRE JMAYZIE 00N g 32 34 | | MMHBA LABERT Hew Strgs
MCK LACHEY Whats Len Ot Me 32 36 Lis Show
JEANINE ONTERA Crowded B Hank Aaron
JOBH GRACII Favorite State Of Mind
KT TUNSTALL Black Horse & The.. 26 26 proefl =l
FIELD M0 LCIARA So What % 2 OIERIS BENTLEY Every Msie A Momory
PUSSYCAT OOLLS... Butions %% GLABIE LARSEN | Don't Know What She Sad
SEAN PAUL When You Gonna.. %% O e
MATASHA BEDINGFIELD Single 2 Sanny Wright Shew
UL JON 1E-40 & SEAN PMRL Snap Yo.. 24 8 Hank Aaron
PAULA DEANDA Doing JAKE OWEN Yo Haw
'm.m 2.8, OIERKS BENTLEY Every Mite A Memory
PANIC! AT THE DISCO | Write Sins.. 22 32 LONESTAR Mountains
DEYONCE LUAY-Z Ddid Vu™ 19 22 BLABIE LARSEN ) Don't Know What She Said
CHRSTINA AGUILERA AinYt No Other . 16 22 Maiastreem AC
ANNA NALICK Breathe (2am) 10 2 Mike Bettelli
DON JOV! wUENNIFER NETTLES Who Says You..
24 Hour Formats
"—.‘ Jon Holiday » 303-784-8700
. ) NetAC
Jon Hokiday
JONN IMAVER Wasting On The World To Change
e3pel mesit chaenel. u “
Jerry Williams » 770-969-7936 Adam Fendrich
900 SEQER Wait For Me
L 4
Adds U.8. Comnbry
LEELAND Sound Of Meiddies Penny Mitchei!
4 SIERKS BENTLEY Every Mie A Momory
SANCTUS REAL I'm Not Alnght 20 ALAN JACKSON L Red On A Rose
MERCYISE So Long Sef 1
KRYSTAL MEYERS Fire 18
WEEDTOBREATHE You Are Here 18 . .
GEORGE NUFF Miracies ” €< musicsnippet.com))»
ALAN JACKSON Washed In The Blood... 17

Tony Lamptey  866-552-9118

BUSTA ANYMIES Mew York Shit
PIRIP € Froe
) KNALED Bom N Rarsed

www.americanradiohistorv.com
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72 million househoids

CHRISTINA AGUILERA Ain't No Other Man
FRAY Over My Head (Cabie Car)

RINANNA Untathtul

AF) Miss Murder

T.). What You Know

PUSSYCAT DOLLS 181G SNOOP DOGG Buttons
TAKING BACK SUNOAY MakeDamnSure
ASHLEE SIMPSON Invisible

MELLY FURTADO Promescuous

RED HOT CHIL! PEPPERS Dan: Caitornia
RED JUMPSUIT APPARATUS F ace Down

GrC

G AT AMTRC AN COMIEY

38.3 million househoids
Ed Hardy. President
Sarah Tranern, VP/Programming

ADDS .

BLUE COUNTY Firecrackers And Ferns Wheels
TRENT TOMLMSON One Wing Iff The Fire

CARRIE UNDERWOOO Don't Forget To Remembet.
KEITH AMDERSON fvery Time | Hear Your Name
TOBY KEITH A Little Too Late

JOSH TURNER Would You Go With Me

JEFF BATES One Second Chance

SUGARLAND Down In Mississipp (Up To No Good)
B1G & RICH 8th Of November

Video play#st for the week of by 3-9

CMT

COUNTRY MUSIC TELEVISION
82.6 mittion households
Brian Philips. St Exec'GM
Chris Parr, VPMusic & Talent

ADDS

BLUE COUNTY Firecrachers And Ferris Wheels
DIAMOND RIO God Ony Cries
GARY MICHOLS Unbroken Ground

Artist/Title mw
FAITH ML The Lucky One 229
BRAD PAISLEY The Worl 02
CARRIE UNDERWOOOD Don't Forget To. NnB
TOBY KEITH A Little Too Late 202
JOSH TURNER Would You Go With Me 2020
PHIL YASSAR Last Day 01 My Lrde 1’22
BIG & RICH 8in Of November 18 22

ROONEY ATKINS If You're Going Through Heli 18 19
RASCAL FLATTS Me And My Gang 18 19

WRECKERS (eave The Preces 18 19
ERIC CHURCH How 'Bout You 18 8
TIN McGRAW Wnen The Stars Go Biue 17 22
TRACE ADKINS Swing 16 10
GRETCHEN WILSON Caidorna Girls 151
SHEOAIRY In Terms Of Love 179

KEITH ANOERSON Every Time | Hear Your Name 12 25
SUGARLAND Down In Mississippi
JASON ALDEAR Why

BROOKS & OUNN Buiiding Bridges

12 12
”7n
119

GEORGE STRAIT Seashores Of Ok Mexico 11 13

Apiay as monvtored by Mediabase 247
Detween Juy 3-9

LIFE'S A BEACH Bsach Boys Mike Love and Bruce Johnston dropped by
Launch Radio Networks earfier this week to hang with the pood folks there.
Pictured here are (I-r) United Stations Exec. VP/Programming Andy Denemark,
Love. Launch Oldies Format Manager Howie Edelson and Johnston.

HEAD AUTORATICA Graduation Day 10 RASCAL FLATTE Me And My Gang
CARTEL Hoesty 9 BRAD PAISLEY The World
LUPE FASED Kick Prsh a ROONEY ATKINS It You're Going Through Hell..
PAT GREEN Feeis Just Like It Should
FIELD MO8 )/CIARA So What e MVRANDA LAMBERT New Strings
BUSTA RHYMES tAILL | AM & RELIS | Love 8 TIM McGRAW When The Stars Go Biue
PHARRELL URANYE WEST Number One 7 GRETCHEN Wit $OM Caitorma Girls
DASHBOARD CONFESSIONAL Donl Wait 3 OAMELLE PECK Findin’ A Good Man
CHEYENNE KIMBALL Hanging On 6 GEORGE STRAIT Seashores Of Oig Mexico
CASSHE e & U 5 HANK WILLIAMS JA. That's How They Do It In Dime
o AT A4 DIERKS BENTLEY Settie For A Siowdown
WRECKERS Leave The Pieces
JOE NICHOLS Size Marters (Someday)
Informanion current as ol ky 10.
2 75 million households
Rick Krim
Adds Exec. VP
David Cohn n":ﬁ}'o‘:"sﬁm:"mm
General Manager JEWEL Good Day
JURASSIC § DAYE MATTHEWS BAND Work It Out
LIL JOHN (£-40 & SEAN PAUL Snap Yo Fingers 27 PANIC CHANIEL Why Cry
YOUNG DRO U/T.). Shouider Lean 26
UNOERGATH Writing On The Wails b1
BUSTA RHYMES LWILL 1AM & KELIS | Love My 24 2 . .
30 SECOMOS TO MARS The kil 2 Radio Netwr
AFL Miss Murder 23
OADDY YANKEE 1,SNOOP DOGG Gangsta Zone 23
TAKING BACK SUNDAY MakeDamnSure 21
LUPE FIASCO Kick Push 14
YUNG JOC 1t's Gosr” Down 13
HEAD AUTOMATICA Graduation Day 12
EARLY NOVEMBER Hair 1"
PEARL JAM (fe Wasied 1
T4, Why You Wanna 1"
FIELD MOS UCIARA So What 10
CARTEL Honestly 10
€40 L/T-PANE & KANDI GIRL U And Dat 10
PHARRELL tAUMIYE WEST Number One 10
RISE AGAMIST Ready To Fall 0
ANGELS AND AIRWAVES The Adventure 9

TESHMANIA HITS THE ROCKIES John Tesh and company took his John Tesh Radio Show on the road to affiliate KKLI
(K-Lite 106.3)/Colorado Springs to do a live concert for the station. Seen here (I-r) are K-Lite Promotions Dirsctor Joe Knapp,
TeshMedia VP/Entertainment Scotty Meyers, Tesh and K-Lite PD Chris Pickett and GM Bob Richards.

KRR NATIONAL MUSIC

TELEVISION

Friday, 77

* Momingwood, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

* Eagles Of Death Metal,
Jimmy Kimmel Live (ABC, check
local listings for time).

* Family Force 5, Late Late
Show With Craig Ferguson
(CBS, check local listings for
fime).

* Ben Harper, Last Cal With
Carson Daly (NBC, check local
listings for ime).

Salrday, 7115
o Arctic Monkeys, Saturday
Night Live (NBC, 11:30pm ET/
PT).

Menday, 717
o Seether, Jay Leno.
*Rascall Flatts, Jimmy Kim-
mel.
* K.T. Tunstall, Carson Da¥y.

Tussday, 718

¢ Linda Ronstadt, The View
(ABC, check local istings for time).

* Ray Devies, Jay Lero.

* Matthew Sweet and Susan-
na Hoffs, Late Night With Conan
O'Brien (NBC, check local list-
ings for time).

e Allen Ant Farm, Carsqn

Day.

Wednesday, TN

* Katharine McPhee is a

guest-host on The View.

* Rhymefest, Jimmy Kimmel.

*Los Lonely Boys, Conan
OBnen.

* Halax, Carson Daly.

Pink

* Pink, The Ellen DeGeneres
Show (check local listings for

time and channel).

Thwsday, 7729

*Los Lonely Boys, The View.

* Tom Petty & The Heart-
breakers, Jay Leno.

* Pink, Late Show With David
Letterman (CBS, check local list-
ings for time).

* The New York Dolls, Conan
O'Bren.

« Rlhanna, Elen DeGeneres.

— Julle Gidlow

20 © padio & Kecords Juiye 14, 2006
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ﬁihé iTunes Music Store Top 101

(

2. GNARLS BARKLEY Crazy

8. CASSIEMe & U
9. RIHANNA Unfaithful

1. THOM YORKE The Eraser

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from ait
four major label groups and hundreds of independents. Here's a
snapshot of the top-selting downloads on Tuesday, July 11, 2006.

Top 10 Songs
1. NELLY FURTADO U/TIMBALAND Promiscuous

3. CHRISTINA AGUILERA Ain't No Other Man

4. SHAKIRA t/WYCLEF JEAN Hips Don't Lie i
5. PUSSYCAT DOLLS 1/8IG SNOOP DOGG Buttons
6. RASCAL FLATTS Life is A Highway

7. THE FRAY Over My Head (Cable Car) |

10. RED HOT CHILI PEPPERS Dani Califomia
Top 10 Albums

2. JOHNNY CASH American V..
3. VARIOUS ARTISTS Pirates Of The... ST

4. GNARLS BARKLEY St. Elsewhere

5. THE FRAY How To Save A Life

6. CORINNE BAILEY RAE Connne Bailey Rae

7. CRYSTAL METHOD Drive: Nike + Original Run

8. MUSE Black Holes And Revelations

9. DASHBOARD CONFESSIONAL Dusk And Summer
10. KEANE Under The iron Sea
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Latest From The
Land Down Under

The launch of YROOM, a new venve

and touring database

By Jennifer Wilson

he Australian music industry announced the launch of

VROOM last month. It’s an online venue and touring data-
base where artists and venues can access information for free.
Brett Cottle, CEO of APRA/AMCOS, said, “APRA/AMCOS is
proud to sponsor the VROOM initiative and support the growth
of the live music scene across New South Wales.

“VROOM will bring musicians and ven-
ues together in a way that, we hope, will
result in increased opportunities for our
members4o perform and better business for
our licensees.”

The database allows users to search by
genre, capacity, region, town, suburb, mu-
sic days and type and gives them the abili-
ty to access information about booking
tours, gigs and production.

APRA Awards

The Australasian Performing Rights As-
sociation held its annual awards on June 5
in Sydney. Eaming this year s coveted Song
of the Year award was Ben Lee’s “Catch My
Disease,” which was given the same honor
at the 2005 ARIA Awards.

Bernard Fanning, whose debut solo al-
bum, Tea & Sympathy, is now four-times
platinum in Australia, was named Song-
writer of the Year.

Two other artists in the midst of
world domination won some of
the major awards at the 2006
APRA Music Awards. The Break-
through Songwriting Award was
bestowed upon Sydney trio Wolf-
mother, who have just surpassed
half a million sales of their self-ti-
tied debut album.

And, proving that rock ‘n’ roll is
alive and kicking on the interna-
tional airwaves, Jet won in the category of
Most Performed Australian Work Overseas
with “Are You Gonna Be My Girl” for the
second year in a row.

More News From 0z

¢ EMI Music and Vodafone have signed
a strategic content deal that will see thou-
sands of music stars added to the Vodafone
Live! 3G catalog. Now including over
350,000 tracks, Vodafone’s service offers
mobile customers full-track audio and vid-
eo downloads, as well as real-tones.

This is the final piece in the 3G puzzle for
Vodafone, which already has content deals
in place for all the other major Australian
labels, induding UMA, Sony BMG and
WMA.

“This strategic union demonstrates just
how committed Vodafone is to securing and
delivering to consumers the best mobile
entertainment services in the world,” said
Keith O’Brien, head of content at Vodafone
Australia. “Vodafone has always offered its

Jennifer Wilson

customers a diverse catalog of music con-
tent, and this latest agreement with EMI
further establishes Vodafone as the global
home of mobile music content.”

* Three Australian industryites had more
to celcbrate over the recent Queen of En-
gland’s birthday weekend than an extra day
off work when they received news they had
been included on the Queen’s Honor List
and awarded the Member of the Order of
Australia medal. The award recognizes out-
standing achievement and service in Aus-
tralia.

In Mushroom Group Chairman Michael
Gudinski'’s case, this has been through the pro-
motion of local recording artists throughout
his career in the music industry.

Peter Hebbes, Director of Vital Entertain-
ment and owner of Hebbes Music Group, also
received the honor, for his valuable contribu-
tion to the fundraising community, particular-
ly with the Golden Stave Founda-
tion, the Nordoff-Robins Music
Therapy Association and Variety.

It is the second time the Hebbes
family has been awarded such an
honor. Peter’s wife, Hazel, re-
ceived a Member of the Order of
Australia Award last year for her
work with ASIAC and intercoun-
try adoption.

Iconic Aussie singer-songwrit-
er-actress and charity spokes-
woman Olivia Newton-John was included
on the list for her services to the entertain-
ment industry as a singer and actor and to
the community through organizations sup-
porting breast-cancer treatment, education,
training and research and the environment.

The award is the second-highest award
in the entertainment category and has been
awarded to Newton-John after her 40 years
in the entertainment industry and as an am-
bassador to many charities around the
world.

¢ lllusive Entertainment canceled the
Fabolous tour less than 24 hours before it
was due to begin. According to Hlusive En-
tertainment Managing Director Matt Gu-
dinski, the star’s management requested an
increased fee, which would have resulted in
higher ticket prices.

Gudinski said, “ After much deliberation,
we have decided not to go ahead with the
Fabolous Australian tour. The artist’s man-
agement demanded an increased fee on the
eve of their scheduled departure for Aus-

R A&R WORLDWIDE

tralia. The increased fee would have neces-
sitated a higher ticket price, which we felt
was unfair on fans.”

* Pioneering digital-content commerce
provider Nareos announced a worldwide
distribution deal with IODA, IRIS Distribu-
tion, Zebralution and Big Fish Media to ex-
pand its music catalog to more than 2 mil-
lion songs. <

amassed a huge fan base, and anticipation
for a new album has been growing steadi-
ly over the past year.

The new album, /mago, was recorded in
the States with Joe Barassi (Queens Of The
Stone Age, Tool), has been featured on and
added in its entirety to national youth net-
work Triple ] and debuted at No. 2 on the
ARIA albums chart.

The deal will lead to a
huge collection of inde-
pendent artists’ songs be-
ing available via Nareos’
flagship P2P file-sharing
service PeerBox Mobile
and through its website at
wunv.nareos.com.

The service allows cus-
tomers to legally down-
load directly from P2P
file-sharing networks
onto a mobile phone,
which will provide new
digital sales channels for
independent artists.

¢ The Melbourne-based indic label Pure
Pop Records has stepped into the digital
future with the launch of its catalog online.
The website features SafeSell, a digital dis-
tribution system that allows labels to retain
control of their music downloads and sell
directly from their websites for the first time
in Australia.

Dave Stevens, Managing Director of
Pure Pop, believes the new system will
benefit Australian labels greatly. He said,
“With the introduction of the SafeSell sys-
tem, we are hoping the independent sec-
tor here will be able to make more revenue
from new markets, that the rest of the
world will hear more fantastic Aussi¢ mu-
sic, and that the creators of the music will
be duly rewarded.”

¢ Melbourne’s favorite rockabilly three-
some, The Living End, capped off a success-
ful first half of 2006 by bagging four awards
at the Jack Awards in Sydney. The awards,
which honor the best in live Australian
music, are in their third year, and, rest as-
sured, there is no sign of the nation’s rock
'n’ roll spirit dying down anytime soon.

The Mess Hall opened the proceedings
with their unique brand of two-man rock
and were followed by performances from
up-and-comers Van She and Faker, along
with seasoned rockers Rat Cat and The
Hard-Ons.

Phil Jamison headed this year’s All Star
Jam, alongside Hoodoo Gurus guitagist Brad
Shepard (stepping in for You Am I's Tim
Rogers), The Vines drummer Hamish Ross-
er, The Living End guitarist Chris Cheney
and Rose Tattoo bassist lan Rilen. They
rocked the house with a tribute to Pete Wells,
the Rose Tattoo classic “Bad Boy for Love.”

Having impressed the world at SXSW
earlier in the year and secured releases in
several international territories, The Living
End returned to their homeland to a rous-
ing response from fans and critics alike.

Scooping up awards for Best Live Band,
Best Drummer, Best Male and Best Live TV
Appearance, they announced to the nation
that they are not to be forgotten — without
moving their lips.

Buzz Bands

¢ Butterfly Effect: As tipped almost a
year ago in this very column, Brisbane hard
rock outfit The Butterfly Effect are on their
way up. After touring relentlessly around
Australia and abroad in support of their
debut album, Begins Here, they have

www.americanradiohistorv.com

Butterfly Effect

¢ Ultimo: This Sydney-
based outfit formed in
2005 and has begun turn-
ing heads while support-
ing multiplatinum acts
such as Nickelback, INXS
and Peter Frampton.
They're currently looking
for a major-label deal in
Australia and have an EP,
Tonight, available through
MGM Distribution.

* Howling Bells: Howl-
ing Bells formed from the
ashes of Waikiki to much
acclaim both in Australia and internation-
ally. While influential British consumer
publication NME has compared them to the
likes of P Harvey and Mazzy Star, Austra-
lia has just selected them to support Place-
bo’s upcoming tour. They‘re one to keep on
the radar.

¢ Children Collide: This Melbourne-
based group will release their first U K. sin-
gle, “Frozen Armies,” July 24. It will be
distributed through the Passport Label, a
London-based venture created by Austra-
lian-born Zoe White to increase the expo-
sure of Australian acts overseas.

* Something With Numbers: Pop punk-
ers Something With Numbers have just re-
tumed from a successful U S. tour with MC
Lars and The Matches, where they im-

Something With Numbers

pressed both industry and fans at sold-out
venues. They are releasing their yet-to-be-
titled sophomore album through the indie
label Below Par.

The Music Network is Australia’s official
music-industry trade publication. It provides
weekly airplay and sales charts, new music
reviews, industry news and what's hot in the
Australian music world. For more information,
e-mail info@themusicnetwork.com.au.

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S, Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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.KE VIN CARTER
carter@radioandrecords.

‘Summertime & The Living
Is ... Holy Crap! Snakes!’

Tis the season for pythons on a plane

he spring book is finally over, our electric meter is spinning
at Mach 2 from running the air conditioning 24/7, and grown
men, many of them European tourists, are sporting Speedos and
violating the laws of good taste from sea to tacky sea. Yup, it’s
summer, so we asked some of our industry pals what they’ve

got on tap for the season o’ love.

Stan ‘The Man’ Priest
PD, WKSS (Kiss 95.7)/Martford

Any vacation plans? Define “vacation.” I'm
not sure | know how to do that. Where do | get
one of these? | must have been in my office when
these were handed out. |
always miss all the fun
stuff.

What books are you
planning to read at the
beach or on your half-
finished deck? Waiting
for Your Cat to Bark (about
marketing, branding and
selling to those who
have leamed to tune out
the message — follow
where this one is go-
ing?). I also have to finish Purple Cow — amaz-
ing book.

What movie are you most looking forward
to? Movies? Who has time for that?

Are you going to see Snakes on a Planc when
it comes out? Ummm, well.... I'm not a big the-
ater guy.

What's your favorite summer song of all
time? “Stairway to Heaven” by Led Zeppelin?
What the hell is a summer song? Does it have to
have “summer” in the title? Summer teeth are
here, and some are there? Is this a trick question?
Quit laughing, funny boy.

‘Yankee Pete’ Herrick

Exec. Producer, The Ace & TJ Show

Any vacation plans? The Ace & T] Show al-
ways takes two weeks in the summer, and the
whole show goes at the same time. No need to
have a summer full of shows where you're one
person short. This is the first year that we're tak-
ing the two weeks back to back.

I'm headed to San Francisco and the wine
country. Lisa Mukcahy from Bitboard.com just
moved out there, and | hear she’s quite the tour
guide (and wine drinker). Then it's off to the
comfields of rural linois, back home for a few
days to visit family and see the NASCAR race
in Chicago. I'll be wrapping up the two weeks
sightseeing in Washington, DC. I've never been
there, and | hear that they have some cool stuff
to see — monuments and history, or something
like that.

What books are you planning to read at the
beach or on your half-finished deck? The Big
Moo, by Seth Godin, only because | read Mike
McVay'’s features on it in R&R. (That should
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Stan ‘The Man’
Priest

help someone get a commission check, right?)
And Nothing's Sacred, by Lewis Black.

What movie are you most looking forward
to? Snakes on a Planc and Talladega Nights: The
Ballad of Ricky Bobby. Regarding Snakes on a Plane,
| want to see them get those “motherfucking
snakes off this motherfucking plane.”

What's your favorite summer song of all
time? Frances Dunnery’s “American Life in the
Summertime.” 1994 was my first summer in
CHR, and that was sort of the theme to the sum-
mer. That was at KQID/Alexandria, LA. We
may have been the only station in America play-
ing that song. Doesn’t matter, I still love it.

Dave Reynolds
VP/Promotion, Universal Republic

Any vacation plans? I recently went to the
eBay convention and spoke about promotion
and marketing. Is that a vacation? If so, |
need to have my brain sent out to be washed
again.

I took the family to Toronto for Canada Day,
then to Detroit for the Fourth of July. Then we
head back down to Naples, FL for our August
vacation. I'm looking forward to eating peanut-
butter-and-jelly sandwiches at the Ritz-Cariton
pool in my pajamas with WXKB/Ft. Myers’ Matt
Johnson.

What books are you
planning to read at the
beach or on your half-
finished deck? The Se-
crets Behind the eBay Mil-
lionaires and the paper-
back version of Kevin
Carter’s Best of Street Talk
One-Liners.

What movie are you

Dave Rey“olds most looking forward

to? We just saw Super-

man Returns, and it was awesome. Also, check

out my eBay infomercidl that we filmed in Las

Vegas, which starts airing at 3am nightly at sum-
mer’s end.

Are you going 10 see Snakes on a Plane when
it comes out? I'm waiting for the straight-to-

DVD sequels: | Just Landed, Look at My New Snake-

skin Boots and Hey, Is That & Snake in Your Pants
— No, Really, Is It?

What's your favorite summer song of all
time? Any song I'm listening to on WKQI/De-
troit while sitting with my kids and watching
my wife throw my BlackBerry into my in-
laws’ lake in the Detroit suburbs. It's all about
family.

from 1:45-3:15pm.

i Gracing the stage to talk about the proven 10-year cycie of music in the Pop
format will be WNKS (Kiss 95.1)/Chariotte OM/PD John Reynoids. XM Satelite
Radio Sr. VP/Music Programming Jon Zeliner, Edison Media Research VP/Music
& Programming Sean Ross, consultant-to-the-stars Guy Zapoleon and, God
willing and schedule permitting, a certain Mr. Tom Poleman, who has spent the
past decade programming small-market peashooter WHTZ (Z100)/New York.
Join us, won't you? it'll be a fabulous soirée. Hit up our website at
www.radioandrecords.com, and click the “Conventions” tab for details on the

agenda and to register.

| R&R’06:When Dallas Attacks

Al hail the first Pop session for this years R&R Convention, happen-
| ing Sept. 20-22 at the Hilton Anatole in Dallas. “Here We Go Again:
| Pop’s 10-Year Music Cycle” will take place on Wednesday, Sept. 20,

Albie Dee

MD/Afternoon Guy,
WIHT (Hot 99.5)/Washington

Any vacation plans? Disney World with my
two sons, and scuba diving on Grand Cayman
to get my rescue diver certification.

What books are you planning to read at the
beach or on your half-finished deck? Read?
Who has time to read? -

What movie are you : ="
most looking forward
to? Cars.

Are you going to see
Snakes on a Plane when
it comes out? Oh, yeah!
In fact, I've hired a home-
less guy to stay in line for
tickets for me.

What's your favorite
summer song of all time? “School’s Out,” by

Alice Cooper.
Tommy Chuck

PO, WXXL (XL106.7)/Orlando

Any vacation plans? Having been biessed
with a great new job in a great city, | plan on
spending the summer checking out all the amaz-
ing things Orlando has to offer: Universal Stu-
dios, Disney, Sea World, MGM — even Flea
World. (Seriously, Flea World is a real place.)

What books are you
planning to read at the
beach or on your half-
finished deck? Winning,
by Jack Welch.

What movie are you
most looking forward
to? Talladega Nights: The
Ballad of Ricky Bobby.
Back in the fall, when |
was still in Birmingham,
our station (WQEN) had
acar in the race at Talladega Superspeedway, and
our garage was right next to the garage where
they were shooting the movie. Thanks to Ace &
T)'s hard work, we got to hang out with Will Fer-
rell all weekend and watch them film a few
scenes.

Are you going 10 see Snakes on & Plane when
it comes out? | hate snakes, but | love planes. So
I'm tom.

What's your favorite summer song of all
time? Dj Jazzy Jeff & The Fresh Prince’s “Sum-

mertime.”
Sean Lynch
PD, KQMQ/Honolulu

Any vacation plans? Since | live jn Ha-
waii, my options are pretty limited, although
1 will be heading for Maui in June and, hope-

Albie Dee

Tommy Chuck

fully, Dallas in September, for the R&R Con-
vention. .

What books are you planning to read at the
beach or on your half-finished deck? Myster-
ies, mysteries and more mysteries.

What movie are you most looking forward
to? Living here in the middle of the Pacific, Pi-
rates of the Caribbean: Dead Man's Chest, of course!

Are you going to see Snakes on a Plane
when it comes out? See it? I've /ived it. Have
you been on an airplane lately? Very frighten-
ing, even without the snakes.

What's your favorite summer song of all
time? D Jazzy Jeff & The Fresh Prince’s “Sum-

‘Just Plain Dave’ Johnson
MO, KMXV (Mix 93.3)/Kansas City

Any vacation plans?
I'll be wearing my spe-
cially fitted Speedo §
(a.k.a. Dave’s Banana
Hammock) in Cabo in
Mexico, but not until
November. So I have all
summer to work out
and get ripped so | can
be ready for the Speedo.

What books are you
planning to read at the
beach or on your half-
finished deck? I did momings for sooooo many
years, books put me to sleep after about four
pages. 1 truly don’t understand people who
have trouble getting to sleep.

What movie are you most looking forward
to? I was most looking forward to Supernin Re-
turns, and 1 absolutely loved it. Very good mov-
ie. I'm also looking forward to Paris Hilton's
next video.

What's your favorite summer song of all
time? | think my favorite summer song is “Life
Isa Highway,” by Tom Cochrane. Tum that sum-
bitch up and roll the windows down!

Jason Addams

PD, WSTO (Mot 96)/Evansville, IN

Any vacation plans? [ just had an involuntary
six-month vacation. No plans but to do great ra-
dio ... e ... uh ... good radio ... OK, just radio.

What books are you planning 10 read at the
beach or on your half-finished deck? Person-
ality Radio, by Dan O Day.

What movie are you most looking forward
to? Pirates of the Caribbean: Dead Man’s Chest.

Are you going to see Swakes on & Plane
when it comes out? No.

What's your favorite summer song of all time?
DJ Jazzy Jeff & The Fresh Prince’s “Summertime.”

‘Just Plain Dave’
Johnson

Stay tuned for more of your close pals’ sumimer
plans, mming up in this here column!
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MICKELBACK For Away (Roadrunner/10/MG/ ]
18 560 | yyng JOC Goi' Down Bad Boyidisstics .
6 60/ | NEDNOTCINMLIPEPPERS Deni Caifornia Warner Bras) .
19 agp | FRANGE L IANINE FRESH Thet Get Cabmisy .
. NEYO Sexy Love Df JaniOLME) .
§  5T0 | cammr ORTEGA WPAPOOSE Crowded Folyweed 3
§ 582 | SISEDOWN!Des You Adketic 3
12 asm | 90 BICE U Make Mo Better ACARMY 3
4 s
2 am
2 e
)
1 an
23w
4 o
s a2
20 am
16 3
2 W
. MOST
n e INCREASED PLAYS
4 3 o
3 380 | JESSICA SIMPSON A Publc Affar i +514
5 34 | SMARLS BANKLEY Crury DowntownLavaArisntc +507
CASSIE Mo & U (bextSabcriovBad BeyAtiantic “
§ 341 | et AT TIEDISCO L Dhcasiafiniel By Ramerioe  +M05
11 2800 | DEYONCE RIAYZ Dun Vu Adesi WorkdSany LidenCobentis  +401
5 315 | CHMSTINAAGULERA At No Other Men ACARMG  +368
a5 | ELLY FORTADO (TIMSALAND Provcuns el +304
‘ RILANNA Unfaithful O JaniDMME/ +381
7 288 | PARS NLTON Stars Are Bind Warser Bres) +
1 238 FRAY Over My Hoad (Cable Cor} £/ +N
7 1ae | CHESN DeRTen ShheiCam +245
JESTI TIMBERLAKE SacyBack (ivnZambe Lobe/Gro  +285
8 A7 | pysSYCAT BOLLS.. Buttens (ASMiwrwrscapel +100
§ 1572 | JANET JACKSON WMIELLY Cal On Me NVigv +182
3 27 | NTTRSTALL Bk e 8. Mebecisatigw +152
YUNG JOC Goir’ Down (Bad BeyyAtisatic K™
10 8% | FRANOE J SMAANINE FRESH Thet Gil ICabmbia/ +13
1 194 | BUSEOCTOBER Hote Me isarsal Motwwow R
2 431 | COMESOROWIL Gewre That LiwZomis Labe/ o 4181
KELIS 600 SHORT Bossy UivaZambe Label Grouy +08
16 120 | conmPAUL Whan You Genna (Give t Up To Mel Pdciancic) +74
1 2029 | NED NOT CINUIPEPPERS Do Caiforna ManwBres)  +T3
1 1y | seeorem msms col cainy o
3 e | UL JORNEAE SENPARL Sup Yo g 177 o
ANA RALICK Bresths (2 AM) Cabmbi +58
12 100 | AR Mins Murder Tioy Ersdiiorscosel +51
3 120 CUARA fICHAMILLIONAIRE Got Up (LaFaceZombs Label Group) +88
ASHLEE SRIPSON wishis Goffae/ +
SHIMEDOVSN | Dare You (Arisetic/ R
£408 T-PAIN & KANDI GIRL U And Det FaviseB8E o4

ONVENTION

SEPTEMBER 20-22, 2006
Hilton Anatole Hotel ® Dallos, Texas
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~
( Kmm America’s Best Testing CHR/Pop Songs 12+
ey For The Week Ending 7/7/06

= LA
Artist Titte (Label) TW W Famil. Burn 12-17 18-24 25-34
ALL-AMERICAN REJECTS Move Along Doghowsaiwerscape/ 400 390 §7% 35% 488 415 384
PANIC!... | Write Sins... (Decaydonce/Fueled By Ramen/lava) 388 398 91% 2% 417 413 354
KELLY CLARKSON Walk Away (RCARMG) 1N 34 M 3% 392 4N I
FRAY Over My Head (Cable Car) (Epc/ 36 318 % % 412 IM 48
NELLY FURTADO {TIMBALAND Promiscuous /Geffa/ 389 388 7% 28% 372 483 399
RIHANNA Unfarthtul (Def Jam/10/MG/ 3IMM 38 NN 2% 38 3% 37
CHRISTINA AGUILERA An't No Other Man (RCAAMG) 384 387 92% 18% 377 382 400

| DAMNIEL POWTER Bad Day Warer Bros.) 380 3488 100% 5% 395 388 1388
| NATASHA BEDINGFIELD Unwiitten £/ 37 351 % A% 386 385 AR
NICK LACHEY What's Left Of Me Uive/Zombs Labe/ Group/3.78 3.7  S8% 38% 357 401 400
NICKELBACK Savin' Me (Rosdrumner/i0/M5/ I”e 387 5% W% 183 4 ass
SHAXIRA fIWYCLEF JEAN Hips Don't Lie o/ 375 367 99%% 48% 369 3172 407
ASHLEY P. ANGEL Let U Go BckGroudUnversal Motowr/ 375 389  B%% 26% 380 390 385
ANNA NALICK Breathe (2 AM) [Cotwmixa/ 373 388 9% 3% 353 Is1 I
RIHANNA SOS (Def JaaviDJMG) 370 356 100% S0% 340 378 3m
FORT MINOR... Where'd You Go /Machme Shap/Wamer Bros) 388 357 98% 40% 352 376 360

J NATASHA BEDINGFIELD Single (Epec/ 3867 367 8% 18% 366 377 370
PUSSYCAT DOLLS... Buttons /A&M/interscope/ 363 351 91% 25% 361 360 382
JEANNIE ORTEGA f/PAPOOSE Crowded Holywood 381 348 71% 17% 362 2388 345

| CASSIE Me & U MNextSedection/Bad Boy/Atiantic/ 357 350 89% 2™ 359 348 365
CHAMILLIONAIRE fIKRAYZIE... Ridn (Unversal Motown) 350 340 97% 40% 369 359 330

i GNARLS BARKLEY Crazy (Downtowr/Lava/Atiantxc) 30 32 Mm% 23% 309 335 356
CHRIS BROWN._.. Gimme That (/iveyZomba labslGrow) 340 324 85% 29% 358 337 3
PAULA DEANDA f/BABY BASH Doing Too Much /4rsza) 331 322 76% 20% 342 350 309
SEAN PAUL Temperature /¥P/Atiantic/ 128 34 % 5% 31M 132 3M
BEYONCE {lJAYZ Dan Vu Aesr: WorkdSony UrtianCobmtss/ 3.27 - % 2% 12 3117 18
FIELD MOB fICIARA So What (07P/Geffan/ 35 127 1% 2% 341 3m 38
PARIS HILTON Stars Are Bind (Warner Bras) 2985 - 8% 3% I 282 24
YUNG JOC Gon' Down (Bad Boy/Atisntic/ 284 - T% W% 318 305 n

| Total sample size is 361 respondents. Total aversge favoradilily estimates are based 0n a scade of 1-5. (1=disiike very much. 5 = ke very
much). Total familiarity represents it percentage of respondents who recognized the song. Tetsl bam represents the number of
respondents who sax] they are tired of heanng the sony. Songs must have 40% famiarity to appear 00 survey. Sampie composiion is based

on persons 12s. Persons are screened via the Internet. Once passed. ihey can take the musiC lest based on the format/music preference
Rate TheMusic com results are not meant 1o replace caliout research. The results are infended to show opinions of partcipants on the the

| Imernet only. Rate TheMusi is a ragistered trademark dﬂmw com. The RTM system, is mﬂ»lg for lecal radio statiens by

kulﬁwg 8§18-977-5308. Rate TheMusic. com déats is by My R 8 division of Premiers Radic Networks.

~

s R \
"~ POWE
LG 2 CLR/POP TOP 40 MED ""’%
CANADA DIABASE

VK WK ARTIST TIE LABELSS) W eis B ST |
1 ©  NELLY FURTADO fTIMBALAND Promiscuous Geffen/580  +18 s g0

2 2 SHAKIRAHWYCLEF JEAN HgsDon'tLie (Soy BMG) 508 13 17 110 |
3 ©  RIHANNA Uniaithtul Def JomIOUMG) a4 438 s 100
5 4 GNARLS BARKLEY Crazy Downtownlava/Atiant) 813 5 s 100

6 CHRISTINA AGUILERA Ain't No Other Man (Sory BMGAOY  +30 5 1o |

7 ‘CRAMILLIONAIRE KRAYZIE... fidn UmvesalMorowny 369 +18 8 60 |
8 PUSSYCATDOLLS.. Buttons (A&MAwerscape/) 353 +43 ¢ 80
4 FORTMINOR_. Wharw'd YouGo Mechie SipMamerBos) 319 112 11 120
9 . WICKELBACK Far Away (Roschumer/EMi Music Canade) 308 +8 (T
12 CASSIE Me & U (VextSelectionBad Boy/Atlaatic) 291 431 T m
16 PANICL. | Write Sns_. Decaydnoafused By famendov) 268 +32 510
14 BEYDNCE' f1JAY-Z Deja Vu (Sany BMG) %8 +22 4« W
10 13 REDHOTCHILIPEPPERS Dani. WamerBros/ 258 26 11 90
20 @  PANSHILTON Stars Are Bind (Warner Brus) U1 +3 & M
13 15 RIHANNA SOS (Def JamiR/MG) w2 w2 N
18 16 ALL-AMERICAN.. Move Along (Doghouserinterscope) 216 10 15§10
27 (D@ SYRAROSETTE MByMyssh RockSTARNmadaNach 208 +53 5 M
19 18 BENLEE Catch My... ew WestlUnversa Must Canacs) 209 2 U 11
15 19 NICKLACHEY What's Left Of Me (Sany BMG/ 1% 42 13 m
17 204y MOBILE Out Of My Head (Universal Music Canada/ 186 48 15 10/0
26 @ FRAY Over My Head (Cable Car) Zpic/ 117 B s
23 22 FIELDMOBf/CIARA So What [DTP/Geffen/ 170 2 1T M
30 @  JANETJACKSON {/NELLY Call On Me Virgiv 189+ 36
24y MASSARIHIBELLY Rush The Floor (Capital Prophet) 158 .22 12 6D

2 254 HEOLEY 321 Unversal Music Canada) 148 50 8 6i0

~N
~N

24 28* BRANDON PARIS._. Rewind & Start Agan NevadaKoch/ 140 -3 10 5/0
29 27 MADONNA Get Togethes (Warner 5ros./ 129 10 5 5/0
25 28 BOB SINCLAR Love Generation Tommy Boy/ 129 .38 L] 80
[Bedut> JESSICA SIMPSON A Public Atfair (Sony BMG/ 1"s +39 1 51
33 SEAN PAUL #/X. COLE When You Gonna... (VP/Atiantic/ 118 +2 5 40
37 STABWLO Flawed Design (EM/ Music Canada) 17 +26 2 5/
35 C. XREVIAZUK A | Can Do (Sony BMG Musk: Canada) 117 +18 3 40
32 33y ROSETTE Uh-Oh (Shred/RockSTARNevads) 114 ] 19 510
34 @& IACKSOUL oneSony (Sony BMG Music Canad/ [ Y 6 3
K} & SUITS XL Play (Unwversal Muskc Canada) m k| 15 60 |
JUSTIN TIMBERLAKE SexyBack /Sony SMG/ 108 +108 1 212
36 GREGORY CHARLES | Think Of You Dsques NSW) 103 +5 [ 010
[(Debet> SWOLLEN MEMBERS Too Hot Unwversal Music Canadal 85 +17 1 40
(Debut> CHERISH Do it To it (Sho Null/Capitol) ] +3 1 n
40 SIMPLE PLAN Perfect World (Lava/ 9 +12 1" M
14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 7/2-7/8, Bullets appear on songs gaining plays of remaining flat from
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No
15 are moved to recurrent atter 20 weeks on the chart. © 2006 Radio & Records . Indicates Cancon,

S

THE COMMISH IS IN Transcontinental Records Chairman/CEQ Lou Peariman broke into the
lucrative Southern California restaurant market with the recent opening of his restaurant NYPD In
Burbank, CA. Seen here at “Commissioner Peariman’s” table the day the place opened are (clockwise
from |) Natural bandmember Patrick King, Peariman, Fuerte Group's Jerry Blair, Street Talk Daily Sales
Guru Steve Resnik. artist Jordan Knight and Epkc Records A&R guy Billy Clark.

| ing advice and musical help from some of

shots in time, but I think my album feels
more like a movie, because | see myself
growing up in these songs.”

“Hanging On,” which is currently at No.
42* on the Pop chart, is the album'’s first
single. Says Kimball, “It's a song about
following your dreams and never letting
things stand in your way — basically
what I've been doing all my life. The song
was really important to me because it
kept reminding me to be patient, which is
something that I'm not very good at.

Kimball is receiving massive exposure
through her MTV series, but she’s not
stopping there. When Verizon Wireless
kicked off its V Cast Performances, which
allow customers to view clips
of shows through their mobile
phones, a performance by
Kimball was one of the inaugu-
ral broadcasts. She also ap-
peared on TRL on July 11
the day her album hit stores

and on Live With Regis &
Kelly on July 12. She will also
drop by the set of CBS Morning Show on
July 22,

In addition, Kimball has signed on as a
spokesperson for Candie's “Vintage” ad-
vertising campaign, which will promote a
special collection of Candie’s apparel in
honor of the company’s 25th anniversary.
She will team up with rock legend Pat
Benatar in television ads airing this
month and in print ads beginning in
September.

July 14, 2006 Radio & Records ® 25

arnist: Cheyenne Kimball

wseL: Epic
By MIKE TRIAS/ASSOCIATE EDITOR

remember writing it and hoping it
would get me out of trouble,” says
Cheyenne Kimball about her first song,
which she wrote at 8 years old, after
being sent to her room for misbehaving.
By the time 2003 rolled around Kimball
had written almost 200 songs
and was crowned champion of
NBC's America’s Most Talent-
ed Kid. Now, at 15, the Frisco,
TX native has moved to Los
Angeles (as documented in her
MTV reality series Chevenne)
to take her music career to the
next level.
This week Kimball's aptly titled debut
album, The Day Has Come, hits stores.
While recording it, she received songwrit-

the industry’s brightest, including former
Blind Melon members Brad Smith (bass)
and Christopher Thorn (guitar).

Says Kimball, “1 feel like I just grad-
uated from songwriting school, so maybe
this album is my diploma. I hear a lot of
people say that albums are like snap-

_L__ www. americanradiohistorv.com
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S0 Crazy, They
Just Might Work

Unlikely CHR/Rhythmic songs that are having success

[_‘;ometimes we allow our personal biases against artists or our
. perception of what will work on CHR/Rhythmic radio stop
us from playing music that listeners will respond to. Many
people liked “Crazy,” by Gnarls Barkley, but few thought it
would fit on CHR/Rhythmic radio. It has reached the top 20 and
is continuing to rise, which shows that conventional songs by
familiar artists are not the only ones listeners get excited about.

Is it their personal image, age or some
other factor that stops programmers from
playing music by Paris Hilton, Lionel Rich-
ie, Brooke Hogan and Lyfe Jennings? This
week I talk to CHR/Rhythmic PDs who are
leading the way on new singles from these
artists about why they stepped out early on
them and how the songs are performing on
their stations.

‘About Us’
Brooke Hogan {/Paul Wall

KBMB (103.5 The Bomb)/Sacramento PD
Pattie Moreno ~
doesn’t mind
taking a chance
on songs that
may not sound
like everything
else on her sta-
tion because of a
philosophy that
was instilled in
her early in her
career.

“Allof the PDs
that I've looked
at, the biggest problem they have is that

Brooke Hogan

they program out of a manual,” Moren says.
“This is the programming guide, and on
Page 25 it says we do money giveaways,
and on Page 27 it says that we play what
the rest of the country is playing and the top
20 on the charts.”

“The bottom line is, what is the second
right answer? I learned that from a great
mind, Phil Giginchu, when I worked at Cit-
adel. The second right answer is, remember
what it used to be like to be a listener and
what it felt like to be driving down the road
and tum on your favorite station.

“Because I'm a listener to this format, and
it defined my whole life — my childhood,
my adolescence, even my adulthood — it's
easy. lactually know the format, love it and
live it.

“Brooke Hogan is a great example. If Paul
Wall was doing this song with Ciara or
Ashanti or Beyoncé, it would be a top five
record right now. The reason I'm playing it
is because everyone knows Brooke’s VH1
show. The single is a hot single. I don’t care
if it's Brooke Hogan or not, I think the record
is good.

”Brooke Hogan, Fort Minor, Gnarls Bark-
ley — all those records are by artists people

RAPPA TERNT SANGA Jive recording artist T-Pain (1) stopped by the offices of Radio Express
and caught up with MD, and former R&R staffer, Mark “The Shark™ Brower

KRR CHR/RHYTHMIC

DARNELLA DUNHAM
ddunham@radioandrecords.com

ways to make them more effective.

Convention Update

On Friday, Sept. 22, at the R&R Convention in Dallas, the session “Do
Mix Shows Matter?” will be held from 1:45-3:15pm. PDs and mixers
will discuss whether mix shows are necessary today and brainstorm

—

don’t know, and programmers are afraid of
that. They don’t want to be the first to play
them because they ‘re afraid that if they take
arisk and fail, they’ll lose whatever they‘'ve
built.

“’About Us' is a huge teen record for us.
I keep testing it and testing it, and we get
phones for it. It's been top 10 phones for
three weeks just out of the mix show and
hand-inserting it once in middays.

“A lot of people questioned the song be-
cause of who Brooke Hogan is. We started
playing it on the air, and I started hearing,
"Hey, llike that record.” My response to that
is, There’s a reason I’m the PD, guys.””

‘S.EX’
Lyfe Jennings

Lyfe Jennings is an artist who is well-re-
ceived at Urban
AC and Urban,
but some CHR/
Rhythmic PDs
continue to keep
their distance
because of his
extremely soul-
ful sound. His
latest single,
"S.EX.,” talks to
fernale teens who
are developing
intowomenabout
what some men are really after.

KVEG/Las Vegas PD Sherita Saulsber-
ry is exposing her listeners to the song be-
cause "'S.E.X." has a great hook, it’s easy to
sing and it sticks with you after one listen,”
she says.

In addition to the sound of the song,
Saulsberry also appreciates the lyrical con-
tent Jennings offers to teenagers. “The mes-
sage is awesome and a refreshing change
from the norm,” she says.

Saulsberry wasn‘t reluctant to play
“S.E.X.” even though Jennings has a sound
that isn’t heard on many CHR/Rhythmic
outlets, and listeners have responded en-
thusiastically: The song is currently No. 2
phones for KVEG.

‘Stars Are Blind’
Paris Hillon

With Paris Hil-
ton’s personal
life overshad-
owing her ac-
complishments
as a business-
woman, it was
difficult for many
to take her seri-
ously when her
single “Stars Are
Blind” dropped.
KDDB (1027
Da Bomb)/Ho-
nolulu gave it a shot because “she is mega
pop culture right now, and the song was sur-
prisingly good,” says PD Sean Lynch. “Plus,
that reggae style works well here in Hawaii.”

Lyfe Jennings

Paris Hilton

ricanradiohistorv.com

WWKL/Harrisburg Asst. PD/MD Vene-
tia felt that “Stars Are Blind” had all the in-
gredients necessary to get a great response
from listeners. “WWKL is a female-target-
ed station, and when we first beard it, we
thought Stars Are Blind” was a fun, upbeat,
female record,” says Venetia. “It tums out
we were right, and the reaction from our
female audience has been exciting,.”

There were, however, some initial reser-
vations about playing a song by Hilton.
“There definitely was a little hesitancy,” says
Venetia. “We knew we had to spike it in,
because when it comes to Paris Hilton, it’s
not about the music, it's about pop culture.

“We got some positive reaction from our
female listeners, so we decided to make it a
part of our playlist, and it sounds great.”

Lynch didn’t have many reservations,
but, he says, “ After a while I decided to pull
it back, once the “Oh wow’ factor dimin-
ished.””

It's still too early for WWKI. or KDDB to
test the song in callout, but Venetia is pleas-
antly surprised by the requests. “Paris is
getting great phones for us, even as early as
itis.

“With Paris, you have people on both
sides of the fence: people who absolutely
love the song, and people who won't even
give it a chance because of who she is and
her reputation. Either way, they are curious
and listening — and probably enjoying it,
even though they would never admit it.”

Lynch says, “Initially, her image probably
hurts, but that’s a double-edged sword in
this business. There’s no such thing as bad

publicity, right?”

‘1 Call It Love’
Lionel Richie

There aren’t many living legends who get
played on CHR/Rhythmic stations. Lionel
Richic is one of the rare exceptions. Pattie
Moreno tested I Call It Love” internally be-
fore it hit the airwaves on KBMB.

She says, “I
played the song for
four or five peo-
pleand asked, ‘Do
you like it?’
“Yeah, T like it.
Who is it?” They
didn’t know who
it was, and they
liked the record.

“Lionel Richie
has defined each
and every Pl’s
entire life. The
first slow dance they ever did was proba-
bly to a Lionel Richie song. Maybe their first
concert was a Lionel Richie concert. Nicole
Richie is somebody they follow. Lionel Rich-
ie is someone who fits into every true CHR/
Rhythmic listener’s life. He's a legend.

“When we started playing the record, peo-
ple called inand said, ‘What is that record? |
like it. Can you play it again?’ Not every
Rhythmic station in the country can play it

Lionel Richie

Continued on Page 30

July 14, 2006 Radio & Records ® 27
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. KR CHR/RHYTHMIC TOP 50
LAST THIS Joly 14, OO TOTAL o= TOTAL WEEKS ON  TOTAL STATONS/
WEEK WEEX  ARTIST TITLE LABELS) PLAYS PLAYS Ml::lct CHART ADOS

1 0 YUNG JOC Gon’ Down (Bad Boy/Atlantic/ 6586 +108 720605 16 8200
2 O CASSIE Me & U /NextSedection/Bad Boy/Atlantic) 6212 +109 595346 17 190
3 3 LIL" JON f/E-40 & SEAN PAUL Snap Yo Fingers (TVT) 5580 51 592621 21 810
5 o NELLY FURTADO f[TIMBALAND Promiscuous (Geffen/ 5377 +385 482014 9 121
4 5 CHERISH Do It To It (Sho Nuft/Capitol) 4929 177 422410 12 8410
7 0 E-40 f/T-PAIN & KANDI GIRL U And Dat (Repnise/BME/ 4183 +212 359795 15 681
6 7 FIELD MOB f/CIARA So What (DTP/Geffen) 4165 -316 406028 19 810
8 0 KELIS HTO0 SHORT Bossy (ve/Zomba Label Group) 3978 +338 344542 13 81N
9 0 RIHANNA Unfaithful (Def Jom/IDJMG) 3625 +65 297696 10 no
12 @ BEYONCE' f/JAY-Z Deja Vu Music Workd/Sony Urban/Columbia) 3260 +335 342427 ) 1214
10 11 CHRIS BROWN f{LIL' WAYNE Gimme That Uive/Zomba Label Group/ 3095 -213 267603 14 8010
13 @ T.1. Why You Wanna (Grand Hustle/Atlentic) 2906 +39 299223 13 310
n 13 CHAMILLIONAIRE {/KRAYZIE BONE Ridin (Unversal Motown) 2803 425 255456 26 8310
16 Q LETOYA Torn (Capital) 2386 0 234626 9 1212
19 @ SEAN PAUL... When You Gonna (Give It Up To Me) (V¥/Atlentic) 2284 +345 278342 7 69/8
14 16 T... What You Know (Grand Hustle/Atiantic) 2283 -189 188076 20 810
22 Q NE-YO Sexy Love De/ Jam/IDIMG/ 2254 +428 289097 5 103
15 18 SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Eprc/ 2120 -288 156169 17 520
17 19 PAULA DEANDA f/BABY BASH Doing Too Much /Anta/ 2086 -280 190477 19 640
20 @ GNARLS BARKLEY Crazy [DowntownyLava/Atisatic/ 2088 +227 168581 5 64/6
21 @ BUSTA RHYMES... | Love My B**°° (Fipmode/Aftermatiinterscope) 1911 +128 179914 10 8011
24 @ YOUNG DRO f(T.1. Shoulder Lean /Grand Hustle/Atisntic/ 1902 +311  2015%7 8 5719
23 @ CHINGY /TYRESE Pulling Me Back /Capital) 1901 +194 181617 6 689
25 @ JANET JACKSON f/NELLY Call On Me (Virpin/ 1636 +173 162080 3 618
26 25  SHAWNNA Gettin' Some (DTP/Del Jom/IDJMG) 1299 -119 130867 15 6710
30 @ PACK Vans (Up All Nire/Jive/Zombe Label Group/ 1028 +183 93123 (] 335
37 @ CIARA fICHAMILLIONAIRE Get Up /L aFace/Zomba Label Group) 987 +260 79832 3 554
27 28  MARY J. BLIGE Enough Cryin’ (Geffen) 940 137 120253 15 4310
43 @ YUNG JOC | Know You See It (Bad Boy/Atlantic/ 854 +280 88002 2 39/8
28 30  BUBBA SPARXXX Heat it Up (Purple Ribbon/Virgin/ 828 -126 51965 " 53/0
33 @ CHAMILLIONAIRE Grown And Sexy (Universal Motown/ 827 +42 49819 3 49/2
K] 32 RICK ROSS... Husthn’ (Sip-N-Shde/Def Jam/IDJMG) 758 -69 144548 15 aNn
39 @ PITBULL Bojangles (TVT) 751 +117 67197 13 39/4
k7 34  NATALIE t/BUN B What You Gonna Do [Latium/Universal Republic) 722 -60 45494 8 3210
32 35  NE-YO When You're Mad (Def Jam/IDJMG) 697 -122 101051 19 46/0
45 @ OMARION Entourage (Sony Urban/Epic/ 693 +150 88640 3 m
29 37  FORT MINOR... Where'd You Go Machine Shop/Warner Bros.) 684 -184 69850 9 20/0
40 @ BROWN BOY Superman (AME/Street Noize) 667 +57 44762 3 19/0
36 39  JAMIE FOXX flTWISTA DJ Play A Love Song L/RMG) 649 -80 71334 13 4310
44 @ CHRISTINA AGUILERA Ain't No Dther Man (RCA/RMG) 645 +73 52603 3 25/3
42 m TOO SHORT Blow The Whistle {ive/Zomba Label Group) 618 +20 75263 18 340
48 @ FRANKIE J. /MANNIE FRESH That Girl (Columira/ 597 +145 38568 2 1913
38 43  OUTKAST Mighty O /LaFace/Zomba Label Group/ 549 -94 48752 6 3310
P | 41 44 REMY MA {/NE-YO Feels So Good (SRC/Universal Motown) 527 72 99283 7 210
50 @ PUSSYCAT DOLLS {/BIG SNOOP DOGG Buttons /A&M/Interscape/ 469 +45 28893 2 1110
. ! @ CADILLAC DON & J MONEY Peanut Buttes... (Southern Boy/Asylum) 441 +105 41343 1 1112
- @ DJ KHALED Holla At Me (Terror Squad/Koch) 436 +48 56253 14 2410
@ BROOKE HOGAN f/PAUL WALL About Us (SMC/SOBE/ a3 +139 21386 1 26/3
@ SHAREEFA f/LUDACRIS Need A Boss (0TP/Def Jam/IDJMG) 403 +106 36817 1 46137
48 50  POTZEE Dat Girl (Unauthorized/Asytum/ 401 -24 19473 10 26/0
86 CHR/Rhythmic reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by totat plays for the airpiay
week of 7/2-7/8. Bullets appear on songs gaining plays or remaining flat trom previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Totat Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

MOST ADDED

ARTIST TITLE LABEL(S) ADDS

POWERED[ 1]

MEDIABASE

SHAREEFA fLUDACRIS Need A Bass [DTP/De! JomADJMG) n
BIRDMAN... Stuntin’ Like... (Cash Money/Universal Motown/ 28
ICE CUBE #/SNOOP DOGG Go To Church (LenchmoblyVirgin) %

CHAM f/ALICIA KEYS Ghetto Story (Madhouse/tlantic/ 15
LYFE JENNINGS S.EX. /Sony UrbanColumbial 12
JUSTIN TIMBERLAKE SexyBack (ive/Zomba Label Group/ 12
CHINGY fTYRESE Pulling Me Back [Capitol 9

YOUNG DRO #T.5. Shoulder Lean (Grand Hustle/Atisntic/ 9
SEAN PAUL. When You Gonna (Give tt Up To Me} VP/Ariantic/ '
JANET JACKSON /ELLY Call On Me Virpn/ S
YUNG JOC | Know You See it [Bad Boy/Atiantic/ ]

The CHirythmic add throsheld is appliod 19 menitered stations aet allowed
% report adds por their company peficy: Sengs thet reach 15 ploys per wesk
withis 0ne sirpley wesk. Aa asirplay wesk is defined as Suaday through
Soterdey. Adds irem all other programmmers are sl sceapted ot any pley level.

MOST
INCREASED PLAYS

PLAY
ANTIST TITLE LABELSS) WCREASE
NE-YO Sexy Love (De/ Jam/iOIMG) +A

NELLY FURTADO {/TIMBALAND Promescuous (Geffen/ +385
SEAN PAUL. When You Gonne Give & Up To Mal VP/Adime)  +345
XELIS fT00 SHORT Bossy (/vnZombs Labe/ Groupl +33
BEYONCE §JAY-Z Ouip Vu ket WorkSony UrbeCokembiy  +335
YOUNG DRO f{T.1. Shoulder Leen (Grand Hastle/Atisntic/ +31

YURG JOC ! Know You Ses It (Bad Boy/Atiantic/ +280
CIARA fICHAMILLIONAIRE Get Up AoFaceZombe Label Grop)  + 260
GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic/ +227

E-40 {/T-PAIN & KAND) GIRL U And Oat (Reprise/BME/ +212

W VEW & ACTIVE mum

CHAM fIALICIA KEYS Ghetto Story Madhouse/Atlantic/

Total Plays: 300, Total Stations: 19, Adds: 15

PHARRELL fIKANYE WEST Number One (Star Trak/interscape/
Total Plays: 265, Total Stations: 17, Adds: 0

PIMP C fIMIKE JONES & BUN B Pounn’ Up (Rap-A-Lot/Asylum/
Total Plays: 260, Total Stations: 9, Adds: O

BIRDMAN & (IL' WAYNE Stuntin’ Like My Daddy

(Cash Money/Unwversal Motown/

Total Plays: 259, Total Stations: 30, Adds: 28

JR WRITER Grilt ‘Em (Diplomat/Xoch/

Total Plays: 250, Total Stations: 12, Adds: 0

BEENIE MAN {/AKON Girls (Virgw/

| ol Pays: 228, Total Stations: 14, Adds: 1

LYFE JENNINGS S.E.X. /Sony Urban/Colwmixal
Total Plays: 225, Total Stations: 16, Adds: 12

GHOSTFACE MILLAH fINE-YO Back Like That [Def Jam/IDIMG/
Total Plays: 208, Total Stations: 9, Adds: 0

DOGG POUND f/SNOOP DOGG Cali iz Active (Daggy Style/Xoch/
Total Piays: 206, Total Stations: 14, Adds: 0

METHOD MAN fLAURYN HRLL Say (Def JanvIDJMG/
Totat Plays: 192, Total Stations: 12, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are avaiiable
on the web at www.radioandrecords.com.
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PULLIN’ ME BACK

featuring Tyrese
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- Ending 7/7/06 gs 12+ Continued from P:
Artist Title (Label) - because it’s a little Urban-leaning, but we’ v
- ™ - Persons Perso We have a little Urba we're specialized.
T TT o = y LW Familiarity Bumn 1217 18-22s 95?-335 “Again progra::::zur:d.
CHAMILLIONAIRE {KRA — ’ i
YZIE BONE Ridin (Unversal Mot ' 418 a1 W% 1% Al manual. They never are always looking at that
CHRIS BROWN fLIL" WAYIE Gimme Thet UveZomba l:,” 12 415 % MU% 4 :‘: L16 | foliow through on n::,z:'(;.mk" 8 sisk, andt they dostt
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NE-YO Sexy Love (Def JaniUMG) 100 I % iM% am :g 159 record.
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Black Radio Today

Arbitron’s annual black listening study

etting to know your listeners intimately should be the goal
.Y of every programmer. Questions you should be asking
yourself on a regular basis are “When do they listen to radio?”
“How do they listen to radio?” “Who are they listening to (be-
sides your station)?” and “Who are they?” since the answers can
change from book to book and year to year.

One way to find the answers is
through Arbitron’s annual “Black Radio
Today” study. The 2006 version is now
available free at wuww.arbitron.com. It’s
put together by the Arbitron team, head-
ed by Director/Urban Media Services
Julian Davis.

This week [ speak with Davis and
WWDM/Columbia, SC programmer.
Mike Love about how the study can be
auseful tool for programmers and how
you and your sales and promotion team
can best use the information.

Armed With Facts

Love says, “This information is more
general than my specific market infor-
mation, but it’s still a very good over-
view of the listening habits of black peo-
ple.

“l also use PD Advantage. You‘ve got
to use everything that is available, then
filter the information through your ex-
perience and make decisions.

“It's also a good tool for our sales and
promotions departments. It can help
them to better understand to whom we
are appealing and how they listen. A
salesperson can walk into a client armed
with facts that show them how they can
be better served.”

The study is slightly refocused each

Julian Davis

Mike Love

year to keep up to date with the changing
radio landscape. This year’s study is dif-
ferent in that the information provided is
more succinct and incorporates data from
the current Portable People Meter market,
Houston.

“In the past we focused on a number
of formats, and this year we focused on
just nine specific formats,” Davis says.
“This study is driven by what black peo-
ple listen to on radio overall, not just how
they listen to the Urban formats. The for-
mats included are AC, Gospel, Smooth
Jazz, News/Talk, CHR/Pop, CHR/
Rhythmic, Religious, Urban and Urban
AC.

“In the past we looked at all the formats
and how many black people listened to
each one. This year we decided to focus on
the formats that had the greatest percent-

[

BIG TIG’S MIGHTY WEEKEND Syndicated radio personaiity and BET host Big Trgger hosted
his annual Celebrity Classic Event in Washington, DC recently. The event draws celebrities from radko,
sports, music, fikm and television to help incraase awareness of AIDS and HIV. Here, Big Tigoer (r) is
Joined by Alicia Keys.

| X URBAN/URBAN AC/GOSPEL

DANA HALL
ahalliOvadioandrecords.com

record industries.

rate.

More Convention News
y Than You Can Handle!

| We've got moderators galore lining up for R&R Con-
vention 2006 in Dallas. Already inked for the “Ur-
ban Trendsetters™ session is Music Choice Direc-
torUrban Programming Lamonda Williams. ABC
Radio Networks Rejoice PD Willie Mae Mciver
will lead “The Economics of Gospel” session
on Friday moming, joined by panelist Connie

CONVENTION %
- : o 100
Clarke Brown, retired radio division President of the "= e

former Jefferson-Pilot Communications, will moderate

the “Talking Heads of Programming” session on Wednesday, Sept. 20. CBS
Radio President/Programming Rob Bamett, Journal Broadcasting Exec. VP/
Television & Radio Operations Carl Gardner, Entercom Sr. VP/Programming Pat
Paxton and Emmis VP/Programming Jimmy Steal will serve as the expert panel
when the session kicks off the premier annual conference for the radio and

Flint, PD of Radio One's WPZE/Atlanta.

The R&R Convention will be held at the same time as the NAB Radio Show,
Sept. 20-22 at the Hilton Anatole Hotel in Dallas. Registration for the R&R
Convention will include access to the NAB sessions as well.

Register online for the R&R Convention at www.radioandrecords.com, and
contact the Hilton Anatole to make your room reservations at 800-HILTONS or
214-761-7500. Mention you are with the R&R Convention to get the $175 room

age of black listeners. From a utility stand-
point, it may not have been as useful to
have all those other options and all that
other information.”

The information available in past years

“may have given the false impression to
an advertiser that they can effectively
reach the black listener by using some of
the fringe formats,” Davis says.

“In the past they may have looked at
the format they felt most comfortable
with and thought they could reach the
largest number of people, including
blacks, by advertising there. In reality,
they were not reaching the largest per-
centage of black listeners. That's the main
point we are trying to make to advertis-
ers in the 2006 study.

“I'm looking at black as a global term.
While African Americans represent the
largest group of black people in this coun-
try, we’re also looking at black people
who are Caribbean, African or from oth-
er parts of the world, who do not consid-
er themselves African American but who
now reside in the US.”

Who Are They Listening To?

The study breaks out the formats that
have the greatest numbers of black listen-
ers overall and breaks down the percent-
age of black listeners for each format. Pro-
grammers and sales executives should
note some interesting findings.

“If you look at the Gospel format, it has
the largest percentage of listeners who are
black,” Davis says. “But if you look at Ur-
ban radio, it has the largest number of
black listeners overall. Ten million out of
17 miillion total listeners to the Urban for-
mat are black.

“It depends on what your goals are.
Compare it to the CHR/Pop format: Pop
has the largest total listening audience —
almost 30 million listeners — but only 2.9
million of those listeners are black. As an
advertiser, would you rather reach 2 mil-
lion blacks or 10 million?”

www.americanradiohistorv.com

The study also breaks down the regions
where certain formats have very high
black-listener numbers. For example, it
shows that Gospel radio has a high index
of black listeners in the Southeast and the
Midwest.

But, overall, Davis says, “It's been pret-
ty consistent regionally, if you look back
over the past few years of ‘Black Radio
Today’ studies. The patterns depicting
which formats are strongest in which re-
gions have remained pretty much the
same, but you can see that some migra-
tion has occurred.

“We’re now seeing more movement
from north to south, whereas in years past
it's always been the opposite. We're see-
ing more baby boomers, who are getting
near or are at retirement age, moving
from the big cities up north to smaller
communities down south, where it is
cheaper to live.”

One of the big concems in broadcast-
ing today is diminishing TSL. Urban and
Urban AC have traditionally been high-
TSL formats-and continue to be the lead-
ersin TSL compared to other formats. But,
like other formats, their numbers have
been decreasing steadily — just not at as
high a rate.

“The last time 1 looked at the formats’
TSL numbers, two years ago, they were
decreasing at a slower rate than other for-
mats’,” Davis says. “Across the board,
TSL for radio is decreasing — we all know
that. There are simply too many other
forms of entertainment competing with
us for people’s time and attention.

“One of the things we will see with the
change to the PPM is that the focus will
shift from TSL to cume. All formats are
going to have to learn to build their sales
based on cume as opposed to TSL.

“Formats like CHR/Pop already do so

Continued on Page 33
July 14, 2006 Radio & Records ® 31
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. RR URBAN TOP 50

POWERED |17

MEDIABASE

ARTIST TITLE LABEL(S) ADDS
AVANT . Lie About Us (Magic Johnson/Getfen) 33
BIROMAN... Stuntin’ Like My Daddy (Cash Money/Unversal Motown) 38
JAMIE FOXX Can | Take You Home L/AMG/ kx}
MEGAN ROCHELL Floating (Def JamviOJMG/ 28
ICE CUBE f/SNOOP 00GG Go To Church /L enchmobb/Virgin/ 26
CHAM HALICIA KEYS Ghetto Story (Madhouse/Atlantsc/ 2

JAGGED EDGE flJERMAINE DUPR! Stunnas (Sany UrbanCobmbsa) 21
3LW fIJERMAINE DUPR! Feelin’ You /S0 So ef/Zomba Label Group) 18
YUNG JOC | Know You See it (Bad Boy/Atiantic/ 8
THREE 6 MAFIA Side 2 Side /Myprotize Minds/Sony Urban/Cokumbi) 7
The Urban add threshold is applied ts monitored stations not allowed te report
adds per their company policy. Sengs that reach 10 plays per wesk within
one sirplay week. An airplay week is defined as Sunday through Saturday.
Adds from all other programmers are still accepted 8t any play level.

MOST
INCREASED PLAYS

TOTAL

ARTIST TITLE LABEL(S) mgs'z't‘xsz
YUNG JOC t Know You See It (Bad Boy/Atlantic] +334
CIARA HCHAMILLIONAIRE Get Up /LaFace/Zomba Label Grovp)  +307
CASSIE Me & U (NextSetection/Bad BayiAtlantic) +258
CHINGY fITYRESE Pulling Me Back [Capitol) +246
JANET JACKSON fINELLY Call On Me Virgin/ +206
BEYONCE' flJAY-Z Dega Vu (Music WorkdSony Urban/Cokmbsa)  +172
RIHANNA Unfaithtul (Def Jam/I0JMG/ +161

YOUNG ORG #T.1: Shouider Lean (Grand Hustie/Atlantxc/ +146
E-40 /T-PAIN & KANDI GIRL U And Dat (Reprise/BME! +135
PHARRELL fIKANYE WEST Number One (Star Trakfnterscope)  +129

SHAWNNA {/SMOKE Darmn (07P/Def JanvIDJMG/

Total Plays: 344, Total Stations: 36, Adds: 1

ALl & GIPP fICHOCOLATE TAI Go Head (Derrty/Universal Motown)
Total Plays: 308, Total Stations: 32, Adds: 1

T-PAIN L WAYNE Studio Luv W/ive/Zomba Label Groug)

Total Plays: 305, Total Stations: 28, Adds: 0

CHAM f/ALICIA KEYS Ghetto Story (Madhouse/Atianti/

Total Plays: 283, Total Stations: 23, Adds: 22

JOE fPAPOGSE Where You At ive/Zomba Label Group/

Total Plays: 260, Total Stations: 28, Adds: 1

BIROMAN._.. Stuntin’ Like My Daddy (Cash Money/Unversal Motown/
Total Plays: 250, Total Stations: 39, Adds: 38

DRE f/MCK ROSS Chevy Ridin’ High (Violstar//weyZomba Label Group/
Total Pays: 242, Total Stations: 25, Adds: 0

DAZ {fICK ROSS On Some Real /So So Def/Virgin/

Total Plays: 240, Total Stations: 25, Adds: 0

THREE 6 MAFIA Side 2 Side /Hypnotize Minds/Sony Urbaw/Colkumbsa/
Total Plays: 222, Total Stations: 25, Adds: 7

0J KAY SLAY... Can't Stop The Reign /Kock/

Total Plays: 220, Total Stations: 28, Adds: 0

Songs ranked by tetal piays

Station playlists tor all R&R reporters are available
on the web at www.radioandrecords.com.

July 14, 2006
WEEK WEEK  ARTIST TITLE LABEL(S) ;ﬂ% Fﬂvs AJ%‘[&LCE "Ei'ii?" TOTAL‘%T;SYW
1 1 FIELD MOB f/CIARA So What ([DTP/Geffen/ 3307 116 372959 16 6410
3 2 LIL' JON f/E-40 & SEAN PAUL Snap Yo Fingers (TVT) 3278 -95 358240 25 6010
4 3 YUNG JOC Goin’ Oown Bad Boy/Atlantic/ 3255 -95 428820 19 63/0
2 4 LETOYA Torn (Capitol) : 3066 403 380419 18 65/0
5 o T.1. Why You Wanna (Grand Hustle/Atlantic) 3045 +41 294572 14 65/0
6 0 YOUNG ORO f{T.I. Shoulder Lean (Grand H(;slle/mlamitl 3000 +146 293406 10 64/0
7 0 CHERISH Do It To It (Sho Nuff/Capitol) 2598 +19 232458 15 621
10 o BEYONCE' {/JAY-Z Oeja Vu (Music Workd/Sony Urban/Columbia) 2289 +172 251171 L) 63/2
8 9 MARY J. BLIGE Enough Cryin’ /Geffen/ 2234 -153 267952 15 60/0
n @ KELIS f/TO0 SHORT Bossy /ive/Zomba L abel Group) 2191 +74 201574 10 60N
8 11 JAMIE FOXX fITWISTA 0J Play A Love Song L/RMG/ 2134 42 266582 16 63/0
12 @ CASSIE Me & U (NextSelection/Bad Boy/Atlantic/ 2113 +258 205254 8 5713
16 \® CHINGY fTYRESE Puliing Me Back (Capitol) 1730 +246 153814 7 60/0
15 @ JANET JACKSON fINELLY Call On Me (Vagin/ 1729 +206 163483 3 m
13 .15 RICK ROSS... Hustlin' (Sip-N-Stide/Def Jam/DJMG) 1705 79 170929 15 61/0
14 16 CHRIS BROWN f/LIL' WAYNE Gimme That (Jve/Zomba Label Group) 1644 -75 174926 14 63/0
17 0 BUSTA RHYMES... | Love My B* ** * (Flipmode/Aftermath/interscope/ 1547 +105 157502 9 581
19 @ NE-YO Sexy Love (Def Jam/IDJMG) 1381 +19 1421 6 5811
18 19  CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) u”n -208 100061 19 58/0
271 @ YUNG JOC | Know You See It (Bad Boy/Atlantic) 1124 +334 100145 3 5718
25 @ E€-40 f/T-PAIN & KANDI GIRL U And Dat (Reprise/BME) 1083 +135 93272 6 5511
23 @ LYFE JENNINGS S.E.X. (Sany Urban/Columbia) 1047 +77 110126 5 47/0
21 23 OUTKAST Mighty D (LaFace/Zomba Label Group) 1004 -97 747197 7 61/0
22 24 NE-YO When You're Mad (Def Jam/IDJMG) 926 -138 116511 18 5710
24 25  DEM FRANCHIZE BOY2Z Ridin’ Rims (So So Def/Virgin) 889 -87 55616 12 5310
26 26  MISSEZ f/PIMP C Love Song fFo’ Reel/Geffen/) 759 -105 45212 12 45/0
28 @ SAMMIE You Should Be My Girl (Rowdy/Universal Motown) 751 +45 37677 7 43i3
44 @ CIARA fICHAMILLIONAIRE Get Up (LaFace/Zomba Label Group/ 722 +307 50605 2 5616
30 @ - MILA J... Good Lookin’ Out (T.U.G./Universal Motown) 696 +87 31962 5 39/0
29 @ CHERI DENNIS | Love You (Bad Boy/Atlantic) 662 0 59218 13 39/0
34 @ SEAN PAUL... When You Gonna (Give It Up To Me) (VP/Atlantic) 618 +92 88992 3 A
35 @ PHARRELL f/KANYE WEST Number One /Star Trak/Interscope) 617 +129 48079 2 50/0
32 33  SLEEPY BROWN... Margarita (Purple Ribbon/Virgin/ 606 -22 37604 6 43/0
33 @ OMARION Entourage (Sony Urban/Epic) 592 +65 50586 4 4110
n 35  REMY MA fINE-YO Feels So Good /SRC/Universal Motown/ 568 -37 96966 7 mn
46 @ RIHANNA Unfaithful (Def Jam/IDJMG) 551 +161 41276 2 42i3
36 @ METHOD MAN f/LAURYN HILL Say [Def Jam//DJMG) 532 +45 38915 4 an
42 @ GNARLS BARKLEY Crazy (Downtown/Lava/Atlantrc/ 521 +88 43112 2 342
49 @ CADILLAC DON & J MONEY Peanut Butter And Jelly (Southem Boy/Asylom/ 488 +119 38759 2 231
38 @ CLIPSE f/PHARRELL Mr. Me Too /Re-Un/Star Trak/Zomba Label Growp) 480 +23 27292 4 3810
39 Q ANTHONY HAMILTON Can't Let Go /So So Def/Zomba Label Group) 468 +6 47084 23 3010
43 @ BOHAGON f/CRIME MOB & FABO Wuz Up (BMLE/Reprise) 457 +48 29458 4 380
® SHAREEFA {/LUDACRIS Need A Boss [DTF/Def Jam/10/MG) 436 +111 39058 1 3616
47 @ PROJECT PAT ... Good Googly Moogly (Hypnotize Minds/Lovd/Columbia) 398 +12 24934 6 2410
45 45 LIl WAYNE Hustier Musik (Cash Money/Universal Motown/ 399 11 38302 20 360
k1 46  DJ KHALED Holla At Me (Terror Squad/Xoch) 3 82 38544 14 460
a 47  LUPE FIASCO Kick Push //st & 15th/Atlantic) 359 80 26447 7 3010
@ NELLY FURTADO f/TIMBALAND Promiscuous /Geffen/ 352 +101 39329 1 1
48 43  ROBIN THICKE... Wanna Love You Girl (Star Trak/interscope/ 352 -1 26059 5 290
50 €D URBANMYSTIC | Refuse SOBE/ 7 0 13237 7 260
65 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week of
772-7/8. Bullets appear on songs gaining plays or remaining fiat from previous week. it two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 20. If after 20 weeks, the record is not in the top 20
and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the totat number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-t0-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

Learn how top programmers stay on top.
Go now to Sabomedia.com

—
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July 14, 2006 Bisck Radie don’t want to air at night because they
£ ) Today . are closed for business. Except for night-
m America's Best Testing Urben Songs 12 + | Connuedhom Page 31 clubs and concerts, nighttime advertising |
m For The Week Ending 7/7/06 because that is the nature of the format, 'SPotinbigdemand. |
. o ¢ w | butatformatslike Urban, where TSLwas ,:;"t'a;';{‘m i “;": '.’;St"“";"f"‘
Aist Titte (Labe TW LW Famd Bum 18-34 18-34 18-34 | always the big selling factor, the mind- 2 MIBR!, and in overmights, if it puts to-
(Label) set will have to change. At the same time, gether an attractive p!an — for example,
L' 200 0540 & SEAR PAWL Snap Yo Figan 717 418 4807 87% 3% 487 4M 4 | advertisers and agencies will have to advertising in overnights when a mar-
CASSIE Mo & U MerrSabctionBod Bayidtinc) 418 418 S2% 10% 4 413 381 | move away from the mind-set that TSL keter has a big sale the next day.
YUNG JOC Goin' Dowm Bad Boy/Atientic/ 45 4N W% M A A 1 is the deal breaker. Listoner Habits
FIELD MOS NCIARA So What D7PGafle/ A1 AN 1% % A Al A “We put some PPM information in Love says that knowing your listen-
T Woat You Know (Grand Hustiw/Athutic/ AN 1M W% W AN AN 4T this study from the current PPM market, ers’ habits can help you competitively.
CHAMBLLISNARE DAYZEDONE Rdn Cisian/Abaney’ 400 481 OO% W% 46 402 41 Houston. We want Arbitron userstoget “WWDM is a powerhouse that reaches
COERISHN Do ht To k (Stho i Caploll 4N 4N % W IM e )7 used to PPM information and to get ac-  82% of the state of South Carolina,” he
EAHTPANGKANDIGINL U And Dt RapiseBME/ 482 390 79% 10% 12 1M 3m customed to how to use the information says. “With a station that big and that
COMNY TYRESE Puing Mo Beck Canled 401 A8 % % A9 4N 382 | andthedifferencesin theinformation. We  braad, I need to know how my listeners
COROWN LU WAYIE G Nt (aZimiv (abwSugy 190 350 80% 2% 1M 1M 397 also want tostress to people that they can  se the station, as well as how they use
TL. Why You Wanne /Grand Hestis/Atiantic/ 9 W W% % 1 1IN 1% take free PPM classes online at Arbitron.”  other stations.
YOUNG DRO TL Shouidr Lo Graed Histidsiontic) 194 286 TO% 1T% 1M 186 AN “With this study, | can see if my I
Whea Do They Listen s 2 y lis-
"ms"l"“w M 1% o 1% 18 Am an D d teners are tuning in at home or at work.
MARY J. BUGE Ensugh Cryin' Getion/ 191 1M % 7% W An s Once again this year, the study Isouraudience more 25-34, 3544 or 65+?
R OMMES LI isn T B R T T T . | y
. Frmiimmtitengdi 81 o showed that a higher percentage of blacks Do our listeners also tune in to the Smooth
LETOVA "'"""L ;: ol m 285 i: A8 1B | jigen to radio at night than do other eth-  Jazz station or the News, Talk station? Al
2:.?“':‘:“ s;u&'rm ™ aun o~ :: n s :: nic groups. “That's been the case for sev-  these questions can be answered by this
JANET SNELLY Cal On M (Yoms 19 = Y s eral years,” Davis says. “A lotof younger  study, which helps me to make decisions
mw;?::: mnmm" by ”; o % 18 I 1@ people listen at night, from 6-10pm. Af- about what we air when.
KELIS 6700 SHONT Bessy (ivaZamie abu/Gey 330 358 0% 20% 354 384 128 ter 10pm the demo changes again. “With radio having changed over the
JAGGED EDGE Good Luck Charm Sowy LidaeCobmbia/ 357 373 70% 2% 388 377 132 “I you look on Page 11 of the study, course of the past 10 years, it's impor-
DEM FRANCIRZE BOYZ Rl ioms S0 So Oettipy’ 357 380 71% 19% 348 341 338 you can see how many of the listenersare  tant for programmers to use any tool
CIER DENRS | Love Yeu Bv BoyAtistic/ 157 182 6™ 1% 3185 185 186 listening at home and when they are lis-  they can to help them better understand
BEVONCE LUAYZ Dun.. Admi NoddSoy (hiunCabdiy' 353 371 2% 21% 280 388 381 tening from home. At night 66% of them  their listeners and the competition
JAMSE FOXX STWASTA D/ Ploy ALove Song URMG! 348 384 00% 0% 384 372 349 are listening from home —not really that  around them.
RCKROSS WAYZA el SHASIO Aty 144 351 7% 3% 1352 336 . A surprising. “Ten years ago a mainstream Urban
“Urban stations may nothave higher  played everything from R&B and hip-hop
Tota samp size s 350 respondents. et svernge fevasebilly estmates are besed on & scale of 15, (1=disie very much. 5 = Be cume at night, but they do have much to gospel, jazz and great oldies. We were
oy mich). :mmmm‘ﬁm'm :'w sy et m: higher shares than other formats. In fact,  all things to all people. Today we are
based on persons 12+. Persons ane screened via e intemet. Once passed, they can tale the music fest based on the formatAmusic many Urban stations have a higher share  much more niche-formatted —every sta-
preference “mn"‘""lv"""”.'"""""""mnl The esuls ar inended 0 show opinions of parkcown®s | at ight than they do in moming drive.  tion has its own lane.
:':-"u .-."3;5"7:«. e Tediouc com dols .%..2".’." :.-t. s ivion o Posaer oy |  Thattells you something about who your “This study helps us to stay in our
— listeners are. lane without losing sight of our listeners’
~— ~ “The problem is, a lot of advertisers  habits.”
——— ST = |
REPORTERS i " ~ g - - oo lan
= |E = = @
Stations and their adds /isted alphabetically by market % 50 S :-zi-'::ﬁ”-"?-‘ i —:
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WMRZAbeny, GA

WANY/Asanta. GA*
WA /Asgusta. GA*
WS Aagusts, GA*
W Salmore, MD*
KOXi/Bsten Rougs. LA*

S —

ASYU/ARuguergue. MM

WEHK Rrminghaim. AL*

WO Detreit. M KNEKALsiayelie, LA* KMEZNew Orisans, LA* WL Saginew, MI* WG/ Washingtm  OC* \
‘ REPORTERS WasK/Doman, AL WAULaerel, 08 WYLOMew Ortesss, LA” KBLLSan Franciece, CA* WAL Washingion. 0C*
WURS.f aystievite, C* KOKYAISS Rock, AR" WaLL Ao Yort Y Monks Cooion Smooh ASY | WLIDW/Wout P Baoch. FL°
Stations and thelr adds listed alphabelically by marke! | worrw. w: LLoe Aagales, CA* WMo Yok, NY* —
WY Biringhem. AL WLXC Cotomtia, 36 WANA Prors, FL* WAL it KT WL N WA :"""‘“
WG Coariesion, $€° WO ot 3 WOMG Orsesbero, 4C* —— W triol, VA* e a—
WESTCoarionten, 5C° WAGH Cotombes. A WAGGreasvite, 3C° KMy, T WOFROvgn, R ks, icind :_ roweneo[1]
WRAV/Charishie* WALV Colomben. GA [T VSN, WHOTANew, RL* WRRX Pensaceis. AL.° D vy T HEIM.ASE
WONCCaeriom® WG Cunat, 01 I WA SSbssten, B WSS adusnt PR TR, “Monsitored Reporters
N — e Outes, TX° WILChmionapels, 0 r——— e SRR Spe B ——
ep——t KDOC.Dutes, TX WiOiiiacime, M3 MG Alearee. LA WHKCeigh, KC° P L ——
WHAZChicage, 1.° WAOUDeyten, OW WSOLiJacksemvitie, AL W Mssigsery. 1 WA ke, 1 S &Y $8 Totat Monitored
WIAKCieveland, OH° WONNOoted, M O K pmngs Co, MO* WOOKAtsbeite, TH° WVEResssin, W* m""""" & 13 Totat Indicator ’

©0® Networks

Get the latest news. Download original audio clips.

Featuring interviews with:

BEYONCE, JAMIE FOXX, QUINCY JONES, QUEEN LATIFAH, USHER, MARIAH and many more...

ERE XD

ST s July 14, 2006 oL ‘- I WEEEON TOTASTTCNY m
WEEK  WEEK  AATIST TITLE LABEL(S) s -y - ME'IABASE
2 o MARIAH CAREY Fly Like A Bird (/sland/i0./M6) 1586 +21 171837 7 (1]1]
1 2 ANTHONY HAMILTON Can't Let Go (So So Def/Zombs Label Group) 1583 R M e VOST ADDED ‘
3 3  BRIAN MCKNIGHT find Myself In You Motown/Universal) 1488 -58 132083 25 8710 ARTIST TITLE LABELSS) ‘ ADDS
4 4 TEENA MARIE Och Wee (Cash Money/Universal Motown/ 1292 41 119848 13 640 LIONEL RICHIE | Call 1t Love (isiandh/MG/ n
5 5  URBANMYSTIC | Refuse SOBE/ - 1226 43 87162 23 64 | "FRANILN nagne Me Fo Vo SonfGame ComcZonte Label Gl 17
7 @ LUTHERVANDROSS Sine L/RMG/ 13 482 ass 5 ean [ SHESS e e R 4 4
6 7 ISLEY BROTHERS .. Just Came Here To Chll /DclSodﬂcleﬂDJMG} 1027 42 84757 25 830 JLLSCOTT The F::n Need Youl (Hidden Beeck/ 0
10 @  EMICBENET Protty Baby (Friday/Reprise/Wormer Brus.) 956 431 73622 18 610 | yowy mcHPROJECT Somethin About U (/R Mede Groey/ &
8 9  MARY J. BLIGE Be Without You (Geffan/ 904 -58 85336 2 840 JAVIER The Answer Is Yes Capitedl 3
9 10 DONELL JONES I'm Gonna Be [LaFace/Zomba Label Group/ 901 -28 79477 15 58/0 MARY J. BUGE Enough Cryin’ (Geffen/ 3
12 (@ CHARLIE WILSON No Words (iverZambe Label Growp/ 83 +84 74535 11 621 | VTAMARDAVIS Sundeyin The Park Uwbersal 2
13 (D KIRK FRANKLIN Looking For You (Fo Yo SowGospo ContriciZombs Label Group) T8T  +88 87835 39 60N | 10, ureus AC odd throshold is appled 10 manitored sotions not soed 10
1" 13 HEATHER HEADLEY in My Mind /RCA/RMG)/ 774 -76 58320 38 8610 report adds por their eumpany pelicy: Sengs thet resch sswen ploys por wesk
. 16 @ UONELRICHIE | Call it Love fislandIUMG) 738 +148 773N 4« s :-,-m:::' sirploy -*n" m:':::
14 HEATHER HEADLEY Me Time /RCA/RMG/ 690 +4 45775 9 5000
. 17 g MARY J. BLIGE Enough Cryin’ (Geffen/ 583 +23 85355 9 1683 MOST
| 18 €D MARY MARY Yesterday (Sony Urban/Cokwmbsa/ 553 +6 48347 13 360 INCREASED PLAYS
20 (@  JAHEIM The Chosen One [Divice MilWarmer Bros.) 527 +18 45412 11 aan e
21 @ LETOYA Tom (Captol 505 +51 40487 6 330 | ANTSTTME LeaLs R
19 20 SHANICE Take Care Of U (imajahvPlaytime) 500 34 35389 14 420 I""“"a "“'T']:f:' H';:’" ”"""’”’%’ﬂn / ::;:
27 @ LORENZO OWENS Wanna See You Smile (0- Town/ 356 +38 24599 5 2210 BEVONCE f1JAY-Z Doja Vu Musi: Workd/Sovy UrbaColombial + 106
23 22 RAHEEM DEVAUGHN You Live/Zomba labell;rwp/ 353 -51 44064 17 3210 JILL SCOTT The Fact Is (| Need You) (Hidden Beach/ +95
22 23 ISLEY BROTHERS... Blast Off (Def SouDef Jam/IDIMG) 336 -89 22856 7 310 BRAVEHEARTS #/LIL' JON Quick To Back Down (Coumiva/  +92
, @ JILL SCOTT The Fact Is (I Need You) /Hdden Beach) 326 +95 35432 1 3216 ME-YO When You're Mad (Def Jam/iDJMG) +10
26 25  FREDDIE JACKSON Until The End 0f Time (Orpheus/ 322 12 18672 3 3N CHARLIE WILSON No Words (Jive/Zomba Label Group/ +64
@@  INDIAARIE There's Hope Universal Motown) e +122 18057 1 oo | K FRANKUN Looking . o Yo SoulGospo CantricZombe Label Group) +64
24 27 AVANT 4 Minutes (Magic Johnson/Geffen) m 80 23097 8§ 20 __m—
28 @ KINORED THE FAMILY SOUL Woman First (Hidden Beach/ 280 +13 16833 18 230 -
29 @  PRINCE Satisfied Unversal Repubiic/ 259 +1 1782 2 N ;:tmz‘:;}"“: s'mz: e
€@  NE-YO When You're Mad DefJam/IIMG)/ 258 +70 62326 1 20 MELI'SA MORGAN High Mantenance (Orpheus/{ant
68 Urban AC reporters. M d aifplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week | Total Pleys: 122, Total Stations: 15, Adds: 0
of 7/2-/8. Buliets appear on songs gaining plays of remaining fiat from previous week. If two songs are tied in total piays. the song with the larger increase in plays is placed |  ANIEL LARRIEUX Woery (Bliss Life)
first. Songs beiow No. 15 are moved to recurrent after 20 weeks on the chart unless a song has niot yet reached the top 15. If after 20 weeks, the recordisnotinthe top 15 | Total Plays: 113, Total Stations: 18, Adds: 1
and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added Is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not Count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playtists for all R&R reporters are available
increases in total plays. Total Audience equals Averaqe_Ouaner Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. on the wed at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permissionfrom Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records.
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...because every minute you spend searching for quality show material is a minute wasted...
Save time. It's valuable.

www.crystaimedianetworks.com

For more information contact Amanda Roble 212.922.1601 x224 or amands @ crystaimedianetworks.com
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WEC  wB ANTST TTLE LABEL(S) o Rivs u'-"-:u T T e MOST ADDED
£ ARTIST TITLE LASEL/S) ADDS
1 @ DONALD LAWRENCE PRESENTS.. The Blessing Of Abrsham EM/Gaspa? 1608 <56 68398 20 450 KIERRA "I SEARD Why e £40 ol p
2 @ oy mCKs & VOICES OF WTEGRITY BomBlessad Worktwide/ 1238 +83 mse 3 418 | XELLY PRICE Hosing (Baspe Contric/Zombs Label Growy 4
3 @  BYRONCAGE | Will Bless The Lord (Sagpo CantriciZomba Label Groug) 72 - +70 43818 32 360 | YOUTHRN PRAISE credibie God, Incredbie Praise Avems) 3
4 © VICIE WINARS It's Airight VeniyZombe Label Grou/ 1008 40 78 22 360 | DARMELPETTIESA STRENGTH_ Theok YaJeus EMGoped 2
7 @  TYETRBSETT Victory Sony Urban/Cokmisa/ 1056 +128 30890 14 30/1 | VIRTUE Fellow Me doragry Gespel 2
5 @  MARYMARY Yestordey (Sory UrtonCotmbi/ 104 .53 e 42 3w mmmmnmum e 2
6 @  HEZEXIAN WALKER Litt Him Up Vevity/Zambe Label Gromp/ 97 A1 B 3 I | g e Vi Gt Gt o g
8 @  IRKFRANKLIN Looking For You (Fo Yo SowtBaspo CamtriciZombs Label Groug) 908 +45 3186 43 30
9 @  VICKI YOHE Doiverance is Avaiable ParsSringu/EM Gaspel 2 .M 285 3 3 MOST
10 @  DONNEMCCLURKIN Church Mediey (Harty Zombe Label Growp/ M .4 2m0 -13 e INCREASED PLAYS R
11 @ XETHWORDENBOY JOHNSON | Made h Vi) 73 458 282 7 3 | ey v s woAEase
12 @  YOUTHFORCHRST The Struggie Is Over Emtral's) B3 +34 18908 19 2511 | TVE TRBBETT Victory (Saey rbeeCobsmbis/ +1%8
14 @  DORMOACLARK-COLE So Many Times (Baspo CentriciZombs Label o)~ 599 +6 18586 29 220 | BYRONCAGE W thus Tl oo ComicZome Lo/l +70
13 14 MARVIN SAPP Perfect Peace Herity/ 573 M 155 N 210 | JBNY HICKS & VOICES.. Bamblessed Markwice/ +63
15 @  YOLANDA ADAMS Victory /Ariantic 561 4 W8 M 130 m“"r el il s
16 (D DOMALD ALFORD ANI Want To Do is Bless You fHoly Spint/Tasess/ 551 S M 20 12 | gy ARy Yestemy M’ 'M""m“-', e &
18 0 YOUTHFUL PRAISE Incredible God, incredible Praiss /Arremis/ 504 +4 18956 8 %3 WEZEXIAN WALKER Lift Hem Up (Yority/Zombe Label Grog/  +47
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a world without children?

At St. Jude Children's Research Hospital, we can't

That's why we are working every day 1o find cures for life-threatening
discases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. Ami we won"t stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org St. Jude Childrens

to learn how you can help. Rescarch Hospital
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The Bob Kingsley legacy continues as
he hosts the new Country Top 40,
heard on over 300 stations nationwide.
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You Gotta Read This
To Believe It

From the Amazon jungle to Detroit on $99.50

]_ ‘[ere’s a great idea for a reality TV show: Dump somebody

far away from home with only pocket change, a passport
and the clothes on his back, then tell him to make it home. Steve
Grunwald, co-host/Exec. Producer of WYCD/Detroit’s All New
Dr. Don Carpenter Show, recently found himself in precisely that

situation.

It all started a few years ago, during an
on-air chat about reality TV shows, when
Grunwald boasted that his gift of schmooze
was so great, he could make it back to De-
troit from anywhere with only $100 in his
pocket. As a good partner should, his co-
host called him on it, and the next thing
Grunwald knew, he was off to Roswell, NM
with a one-way ticket, a backpack and $100.

That 2004 trek proved to be no challenge
atall, so last year they upped the ante, and
Grunwald was dispatched to Anchorage,
AK. He made it back to the Motor City
from the Great White North with little
problem as well, so this year WYCD mom-
ing personalities Dr. Don and Rachel Hun-
ter decided to get serious and offered five
potential starting points for Grunwald’s
2006 adventure. Listeners went online to
vote for Timbuktu, Iceland, Africa, Shang-
hai and the winner, the Amazon jungle.

No Shoes, No Shirt, No Luggage

Grunwald’s trip to South America began
in mid-June. A local bank had been involved
with his previous adventures and signed on
for this one too. The bank supplied $500 in
emergency money and donated $1 to a local
women’s shelter for every mile traveled.

It didn’t take long for things to go, er,
south. Grunwald flew from Detroit to Mi-
ami, then took Avianca Air to Bogota, Co-
lombia, where he ran into his first obstacle.
“Mysteriously, my luggage disappeared,”
he says.

“Somehow, I knew I was never going to
see it"again, and I almost had tears in my
eyes. For the first time I was a little bit
scared. My guide, Orlando, said, ‘Don‘t
worry, everything will be fine. You don’t
have anything to worry about.”

“His confidence is what got me through
it. I finally came to the conclusion, ‘I'm here,
1 don’t have a choice, I've gotta make the
best of it.””

Adding insult to injury, Grunwald had to
cough up $10 of his $99.50 as a bribe to Co-
lombian army officers to clear customs.
From there it was on to Manaus, Brazil,
where he began his trip into the Amazon via
the river.

As for his bag, Grunwald says, “I still
haven’t seen it. About $5,500 worth of stuff
— including fishing gear — was taken, and
the airline denies ever even having the bag.

“The bad news was, it meant I had to
8o into the jungle with pair of flip-flops,
a pair of shorts, two T-shirts and three
phones [including a satellite phone] —
just the stuff  had in my backpack carry-
on.”

Whoa, there. Flip-flops — through the
Jjungle? “There was nothing to buy in the
town | was in,” Grunwald says. “They
didn’t have shoes, so I didn’t have a choice.
The boots were in the luggage that didn't
make it. My biggest fear was of the un-
known. There was so much vegetation and
leaves that | worried about stepping on a

snake under the vegeta-
tion and it biting me.”

Making Friends

Grunwald was relieved
to discover that a load of
school supplies he had
purchased had arrived in
Brazil when he did. “I
handed out school sup-
plies in the Amazon jun-
gle to the different tribes
along the river,” he says.
“I had heard that the kids
there have nothing, and |
wanted to take something
with me to give them.

“They didn’t even
know what crayons were.
Many of these people

-

SCHOOL'S IN wycometroir's Steve Grunwaid is surrounded by~ don’t make $50 a year, but
schooichildren from an Amazon village he visited. The kids are they were Wof the nic-
shown with crayons and other school supplies Grunwald brought est, most gracious people

with him from the U.S.

I’ve ever met. Seeing
those kids’ faces when [

radio and record industries.

R&R Convention
Country Session Set

R&R Convention 2006 is set for Sept. 20-22 at the Hilton Anatole Ho-
tel in Dallas. Register at www.radioandrecords.com.

The first of two Country sessions will be held Wednesday, Sept. 20, from 3:30-
5pm (the second is Thursday, Sept. 21, in the same time slot). Wednesday's
session is “"Texas Music: Boon or Bane?" We'll examine what the increasing
airplay of Texas artists on Southwest Country stations has meant for both the

Is Texas music the reason the region has gone from “first to worst” in the hearts
and minds of the record industry? How much has it meant for Texas radio
ratings? We'll announce the panelists soon,

gave them presents was
worth the entire trip.”

Grunwald received a
few gifts of his own along
the way. “I got beads,
beautiful beaded baskets,
bracelets made of seeds,
a necklace made of ana-
conda bones, a knife
made from a catfish bone,
a talon, blowguns, and
one guy gave me a canoe
paddle he had whittled,”
he says.

“People wanted to
touch me because | was
different. They sang songs
and made speeches about
how nice it was that | was
there. It was so hum-
bling. We all had tears in our eyes. It’s hard
to explain unless you were there to see how
happy people were over something so lit-
tle that you did.”

Grunwald has one other little remind-
er of his trip. “I have a little something in
my elbow,” he says. “The doctors can’t
figure out what it is. It’s a little bump.
Something from the jungle is in there. I've
been trying to soak it out, and if it doesn’t
come out in 3 week, they’re going to have
to cut it out.”

Wild Kingdom

The trip was not without its more har-
rowing experiences. At one point Grunwald
cut his leg. Orlando immediately guided the
boat ashore. “He pulled up to this tree,
whacked it with his machete and rubbed
some oil from the tree on my leg,” says
Grunwald. “It was an iodine tree.”

Another time a very poisonous giant frog
— natives use its venom on darts — jumped
on Grunwald’s back but was quickly
brushed off by Orlando. Orlando also came
to the rescue on laundry day. “There was a
poisonous snake on a clothesline that |
didn’t see,” Grunwald says. “I heard Orlan-
do say, ‘Please stand very still.” And trust
me, I didn’t move a muscie.”

Then there was the time, while they were
floating down the river, that a monkey
dropped from a tree into their boat and
grabbed handfuls of fruit. “That really
freaked me out,” says Grunwald. “He
crawled onto my lap and wrapped his tail
around my neck. | immediately flashed on
all those monkey horror films where the
monkey attacks the guy and mauls his face.
I was really shaking.”

Grunwaid also had his share of trouble
with smaller critters. “l was covered with
bites from mosquitos and these gigantic
flies,” he says. "My mosquito repellent was
in my lost bag, and I was being caten alive.

“Orlando stopped at a termite mound

Grunwald to the village pet — a 400 Ib., 21-foot-long anaconda

that was on a tree. He whacked part of it
off with the machete, stuck out his hands
and arms and let thousands of the termites
crawl on him.

“He smashed them up and rolled them
back and forth in his hands and then rubbed
them all over my arms and legs. It's a natu-
ral mosquito repellent. It smelled, but it
worked.”

Then there were the local delicacies. “In
one village they cut down a palm tree and
let it rot for 30 days,” Grunwald says. “This
bug lays its eggs in it. They take the result-
ing larva and cook them with rice. I was
advised against eating it, so | didn’t.”

Grunwald eventually grew to accept
the annoyances of jungle life. “From the
poisonous snakes and frogs to the pira-
nhas, it was an amazing experience,” he
says. “Most of the things in the jungle
won’t bother you. The villagers go in the
water every day. And as long as youdon't
have any cuts or blood on you; the pira-
nhas won't bother you.”

Will He Do it Again?

Grunwald’s odyssey took him through
Miami; Bogota; Sao Paulo, Brazil; Manaus;
Iquitos, Peru; Lima, Peru; Panama City, Pan-
ama; Mexico City, Mexico; and Chicago on
his way'to Detruit. It took him exactly one
week to make it back, and he raised over
$5,000 for the women'’s shelter.

His dramatic return to the Motor City
came when he showed up about an hour
late for his weekly appearance at a local
nightclub.

Whether or not “Where in the World [s
Grunwald?” returns is up in the air. “The
problem is, you want to do something dif-
ferentand outdo yourself each time,” Grun-
wald says. “Each one has to be bigger and
better than the last one, and I'm not sure
how we would top this.”

Onthe plus side is the audience the stunt

Continued on Page 43
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Hall Of Fame

New institution honors the players

x irplay, sales, awards, acclaim and celebrity are among the
£~%\ benchmarks by which society measures those who've
made music their career. Musicians, however, often regard their
peers on an entirely different plane. No matter how big the su-
perstar, no matter how many trophies are on the wall, when it
comes time to roll tape or start the show only one thing matters:

Can you bring it?

Honoring that unadomed musical prowess is
the mission of the Musician’s Hall of Fame &
Museum, which opened its doors in downtown
Nashville last month. “We’re putting musicians
on the same pedestal as the stars,” says Joe
Chambers, who purchased and
renovated a 30,000-square-foot
complex for that purpose. “For a
lot of big stars, these guys are the
real heroes.”

Inside, displays already include
instruments and memorabilia from
bass player Will Lee (Late Night
With David Letterman), Motown
guitarist Eddie Willis (“Signed,
Sealed, Delivered”), steel guitarist
Pete Drake (Dylan’s “Lay Lady Lay”), bass play-
er Gary Tallent (E Street Band), guitarist Scotty
Moore (Elvis Presley) and drummer Chad Smith
(Red Hot Chili Peppers), among many more.

Though the museum is located in Nashville,
Music Row’s legendary A-team is just part of its
focus. “! heard somebody say the other day that
20 of their favorite drummers were Hal Blaine,”
Chambers says.

“He played on all The Beach Boys and Ma-
mas and The Papas records, with Frank Sinatra
and Nancy Sinatra, on The Byrds’ ‘Mr. Tambou-
rine Man’ — it goes on and on. You think you're
listening to all these great bands, but you're
really listening to one. That happened not only

SNARING HISTORY original Chicago
drummer Danny Seraphine visits his exhibit
during the Musician’s Hall of Fame &
Museum grand-opening celebration In
Nashwille in June.

S
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in Nashville, but also in L.A.; New York; Mus-
cle Shoals, AL; Motown; and Memphis.”
Right Guy For The Job

Nashville's geography and its unique position
as the last real recording center
made it the logical choice as home
for the Musician’s Hall of Fame.
Similarly, Chambers may be
uniquely suited to establishing
such an institution. “I grew up in
the greatest period of music that
may ever be,” he says.

He formed a rock band, “like
everybody else who watched
Elvis and The Beatles on Ed Sulli-
man,” he says. A dozen years of touring and a
close brush with a label deal with Columbia led
to songwriting, publishing and production work
in Nashville. Billy Sherrill was a mentor.

“Having Billy as a teacher was overkill,”
Chambers says. “It was like a grammar school
science class taught by Einstein. The great part
was, | got to see those studio musicians up close.
[ got to hang out in the studio with Billy and
watch him produce everyone from Elvis Costello
to Tammy Wynette.”

Chambers also spent 20 years building a re-
tail music and instrument business, dealing in
vintage guitars and building relationships that
have come in handy. “Through that, I got to
know a lot of people in rock ‘n’ roll,” he says.
“I've got a friend who's a guitar tech for Angus
Young, for instance. One thing leads to anoth-
er”

Chambers was amazed to find that no musi-
dan’s hall of fame existed, but he quickly real-
ized that going from idea to implementation was
a huge undertaking. “I've had some harebrained
ideas before,” he says. “I've been blessed with a
wife who believes in whatever [ want to do, so |
had no reluctance.

“It sounded like a good idea, but | would be
lying if | said I had any inkling of how much it
involved.” h

Authentic Instruments

Atrue labor of love — “I am the curator, | am
the plumber,” Chambers says — the museum is
intended to be a fitting exposition for some of
the greatest music makers of all time.

“Alot of people said, ‘Why don’t you start off
small?”” Chambers says. “But you can’t. To get
the caliber of people we want in here — Keith
Richards, Eric Clapton, John Coltrane — for peo-
ple of that stature to want their legacy represent-
ed here, you couldn’t just rent a place or have it
on the second floor over a bagel shop.

K NASHVILLE

NEW ARTIST FACT FILE

S\

Labet: Big Machine
Single: “Tim McGraw”
Album: Taylor Swift

Producer: “Nathan Chapman. He's someone | was working
with before | got my deal. We went around to all the great
Nashville producers, but nobody had the sound Nathan had
on the demo we did. It’s his first time producing an album,

and he's done an amazing job.”
Release date: October.

Hometown:; “| live in Hendersonville,TN and have for the
last three years, but my hometown is Wyomissing, PA. It's
near Reading. | moved to Nashville when | was 13 and got a
development deal with RCA. | was coming once a month to
write anyway, so my family figured it would be better to just move here. We all wanted
a change of scenery, and everybody loves it.”

Favorite sports team: “Whichever one I'm singing the national anthem for.”

Untimate mest: “Oh, my gosh, it has cheesecake as dessert. Probably Japanese food
— the kind they make in front of you. | love the fried rice.”

Favorite movie: “Love, Actually.”

Her friends say: “They would say I'm really sarcastic but genuinely nice. And pretty
stubborn but hard-working. Really stubbom.”

Birthdey: December 13.
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| influences: “The first country artist | listened to was LeAnn Rimes. | love Jack

| ingram, Tim McGraw and Miranda Lambert. Those are my top three. I've done a lot of
| acoustic shows with Jack, and he's probably the best live act I've gotten to see. The
|
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|
|
|
|
|
|
|
|
|
|
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|
|
|
|
|

new stuff he's got coming out is amazing.”

The light came on when: “| was about 10 when | decided | wanted to be a country
singer. While all my friends were going to sleepovers, | was going anywhere there was
a stage — karaoke contests and festivals. | came to Nashvilie at 11 with a demo of
myself singing karaoke songs. | started playing guitar at 12 and started writing once |
knew three chords. I've written 150 songs. and I'm really fortunate to have written

every song on my album.”

Best thing about her career 80 far: “The first time | heard my song on the radio.
Slam Duncan at WSIX/Nashville told me he was going to put my song on the song
challenge, and | told everybody — my parents, all my friends. The time came, and
Slam said he had new music from Faith Hill and Tim McGraw going up against each
other in the song challenge, then he went to a commercial.

“I thought he forgot, and | was about to cry. Then he comes back and goes, ‘We've
got new music from Tim McGraw. No, wait, it's a song called “Tim McGraw.™ Then |
got freaked out that he put me up against Faith. it was just mean — | thought Slam
liked me! Well, | won and was just blown away. | didn't want to beat Faith because I've

listened to her forever.”

Hardest thing about her career 80 far: "Waiting. Waiting for things to happen. You
want to be out there so bad. but you have to get used to it. It all went away when

things started to happen.”

Album she’s embarrassed 10 own: “Spice Girls. I've still got it.”
Album she wore out: “Definitely Kerosene, by Miranda Lambert, and Set This Circus
Down, by Tim McGraw. That record was awesome.”

Taylor Swift

Lo o e e ae oo c- —- - - ———— — ————— ——]

“You had to have it anchored
in the middle of Music City. |
had options to go to other towns
and get more support, but it has
to be here.”

As expected of a museum,
the complex features displays,
a theater and a gift shop, but
also a recording studio and a
music school. “We're looking
for a sponsor so we can give free
lessons to kids who show an
ability for music,” Chambers
says. “We don’t want anyone
excluded.”

The Hall of Fame is another
important piece, and the first
round of inductions is planned
for this fall. An overloaded slate
of inductees is expected for the
inaugural ceremony. “There are
certain people who are getting up in age, and
we don’t want to induct them posthumously,”
Chambers explains.

Until then, the focus remains on showcasing
the musicians and the instruments they played
on some of the most famous recordings ever
made. “You go places and see autographed
drum heads or guitars, and you assume they

BAND AID rounder Joe Chambers gets a littie help during the
ribbon-cutting ceremony at the Musician’s Hall of Fame &
Museum in downtown Nashville last month. Seen here (i-r) are
guitar legend Steve Cropper, Nashville Vice Mayor Howard
Gentry, Chambers and Nashville Mayor Bill Purcell.

were actually used by the person who signed
them,” Chambers says. “That’s not always the
case.

“However, people will leave here knowing
that the next time they hear a Beach Boys record,
those drum parts were played on the blue spar-
kle Ludwig set they saw in the Hal Blaine ex-
hibit.”
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show is heard by more than

3 million listeners on more than

180 affiliate stations nationwide.

In 2005, Lia was named
National Broadcast
Personality of the Year by the
Country Music Association
(CMA). She is also a
three-time recipient of the
esteemed AWRT Gracie Allen
Award®, presented by American

Women in Radio and Television.
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@ RODNEY ATIONS if You'rs Going Through Hell. i/
6  TIMMCGRAW When The Stars Ge Blue Cardy *
@ RASCAL FLATTS Me And My Gang 2yric Straet/
© GARY ALLAN Life Ain't Aways Besutiful A/

© UTTLE B1G TOWN Bring It On Home Equity/

10 KEITH ANDERSON Everytime | Hear Your Name (Arista/
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@ STEVE HOLY Brand New Girtfriend (Carty

® ERIC CHURCH How ‘Bout You Capitad

@ JAKE OWEN Yoe How /RCH/

@ BuLY CURRINGTON Why, Why, Why Mercery/
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@ J0SH TURNER Would You Go With Me MCA/
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@ PAT GREEN Fools Just Liks It Should /BAW/

@ JOSH GRACHI Favorite State Of Mind (2yric Street)

@ FAITH BILL Sunshine And Summertime (Warner Bros./
@ BIG & MICH 8th Of November (Warner Bros)

@ GEORGE STRAIT Give It Away MCA/

@ DANIELLE PECK Findin' A Good Man (B Machine/

@ TRACE ADKINS Swing Capitod

@) TRENT WILLMON On Again Tonight [Cobmbiy/
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ot 7/2-7/8. Buliets appear on songs gaining points and/or plays or remaining flat from previous week. f two $ongs are tied in total points, the song with the larger increase
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Points ists the

songs with the greatest week-to-week increases in total points Station

Weight = AOH Persons + (Market rank X 10) divided by the highest AQH Persons of all Country

reporters. As of fall 2005, WUSN/Chicago has the highest AOH, which is 42,500. Total Audience squals Average Quarter Hour Persons times number of plays (times 100).
Each daypart on each station is assigned an AQOH number. Average Quarter Hour Persons used hersin with permission from Arbitron inc. (© 2008, Asbitron Inc.).© 2006
Radio & Records.

weithin enp sirpley woek. Alsploy wook is defined as Suniny through Satardey.
Adds foam ol other rugrummers ave o8 sssaptad ot any ploy lovel
MOST
INCREASED POINTS
rot
ARTIST TITLE LASEL(S) MCREASE
GEBRGE STRAIT Give It Away AICA/ +1388
STEVE NOLY Brand Now Gativiend Cory +1183
MOBNEY ATIONS N You're Geing Through Hell_.. Cordy +1008
WRECKERS Lesve The Pisces Méavenici/Warner Sres./ +32
FAITH ML Samahing And Surmmartims (Warnw Sres)/ +02
G & RICH 8th OF Neversber Waraer Bres) +m!
BROOKS & DYNN Buiding Bridges (Anista/ +318
RASCAL FLATTS Me And My Gang 1yric Street/ + 4
UTTLE BIG TOWN Bring It On Home Equity/ +73
BRAD PAISLEY The World (Ansta/ +708
MOST
INCREASED PLAYS

TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
GEORGE STRAIT Give It Away ACA/ +4n
MODNEY ATIONS |f You're Geing Through Hell... vty +38
STEVE NOLY Grand New Girtiriend Larly . +30
FAITH HRL Sunshine And Surmvartive (Warner Sres/ +32
GARY ALLAN Lile Ain't Aways Besutitl ACA/ +28
DROOKS & DUNN Busiding Bridges (Ansta/ +2N
WRECKERS Leavs The Piaces (Adovench/Warser Bres) +®
RASCAL FLATTS Me And My Gang £ymic Strest/ +255
NG & MICH 8th Of Nevernber Warner Bres.) +250
BRAD PAISLEY The Werld (Ansta/ +207

| BREAKERS

GRETCHEN WILSON

Califernia Girls [Columiia/
10 Adds * Moves 34-32
Sengs rasked by tetal peists
Station playlists for all RER reperters ars available
on he wed ot www.radisandrecords. com.

rowenen(T]
MEDIABASE

MOSTADDED
ARTIST TINLE LABELS) A300
DIERKS BENTLEY Every Mie A Momery Capitod 7]
GEBRGE STRAIT Give It Awey ACA/ "
30 DEE MESSINA I¥'s Teo Late To Werry ¥ "
MONTGOMERY GENTRY Seme Poapis Changs (Cabemisy 15
LONESTAR Mowstains BAY/ it
JASON ALDEAN Amarills Sky B8R i
GRETCIEN WALSON Calfarnis Girls ICakembia/ )
JSACK INGRAM Love You /By Mockine/ '
KEITH ARBERSON Thrae Cherd Cowntry And Avmaricon. . st
BAMELLE PECK Findin’ A Good Man A Machioy 7
MEARTLAMD | Loved Hor First fovtas Crosk/ 7
RUSHLOW NARRS Thet's So You (Show Dag Assbodly 7

The Country add thresheld is appliod t» menitered stations aet allowsd
repert adis por thelv company pelicy: Songs that reash soven ploys por wask

The RER Amnnal Subscription Package Delivers The Mest For Your Money

<=y

e-mail R&R al

(5330 valve)

Call R&R at:

| subscribe@radioandrecords.com 310-788-1625

FAX Credit Card Payments To:

(5150 valve)

SUBSCRIBE - FSAVE

51 weeks of R&R PLUS 2 semi-annval R&R Directories m
. Subscribe online: o

310-203-8727 www.radicandrecords.com
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KRR COUNTRY TOP 50 INDICATOR oS

July 14, 2006
W W NTST TME LsEs) R im AR ais TR O RTTO™
1 @ BRADPAISLEY The World (st 23 128 302 488 103743 28 W1 90| MOST ADDED '
3 @ CARMME UNDERWOOOD Den't Fergst To Remamber Me (Arista/ 4718 221 3767 4185 104338 5887 16 9@ | ANTSTTME weeLs) b
2 3 KENNYCHESNEY Summertime BMA/ 4506 84 3605 32  9AM 204 16 920 ':"“""mr‘:”"m 3
4 © TOBY KEITH A Litts Too Late (Shew Deg NashvillsUniersal 4516 183 3504 490  §732 1838 13 98N uonmms?-moch "
5 @ RODNEY ATIINS if You'rs Geing Threugh Hel.. (Car/ 4382 235 428 4172 94298 5838 28 98N | LONESTAR Meustains AU 1
6 @ GARY ALLAN Life Ain't Always Beautiful A/ M 3 WM .56 389 M4 25 97 | NEALMCOOY T S0y n
8 @ RASCAL FLATTS Me And My Gang Zyric Street/ 3038 200 2006 156 79087 4781 13 96R mmﬁm :
9 @ LITTLE G TOWN Bring It On Home Equty/ BU IB 2 .83 TEME 220 24 ST | JASON ALDEAN Amero Sty BSY 7
11 @ WRECKERS Laeve The Pisces Mdavericl/Warner Gres) 3200 22 2566 +259 67087 5851 15 880 Mmlr'th o ]
4 @ STEVENOLY Brand Now Gilfrind Corl 2ME M N7 .26 5483 e 12 sem :‘.‘:“f’:‘rﬂ;&“::m‘w :
12 @ EMCCHURCH How Bout You Casirad 2057 125 2258 +89 G082 3438 2 s
15 (@ SHLYCURRINGTON Why, Wiy, Why Adercary/ 732 16 2159 98 57929 2148 29 950
16 @ JOSH TURNER Would You Go With Me AICA/ 2122 198 2109 142 S7016 M7 12 e
10 14 KEITN ANDERSON Everytime | Hoar Your Name (Aniste/ 2N 555 2035 463 5978 1003 11 7Im
17 @ BROOKS & DURN Buiding Bridges Anisty /11165 2068 125 54540 3982 8 9si1
20 @ FAITHMLL Sunshine And Summertime Warsar Bres) 37 32 132 M SINE 828 5 9K
19 @ JAKEOWEN Yoo How ACH 201 72 1754 468 45382 1044 19SSt
13 18 SUGARLAND Down in Mississinpi (Up Te No Good) Mdwreary/ 24 M 173 44 QM8 A28 18 4R
3

&=

© PAT GREEN Foals Just Like 1t Shoud B/ 241 177 1833 4125 4163 44 8 o3

@ J0SH GRACIN Favorite Stats Of Mind Ly Strvet 2N ©2 W2 8 ans A3 W R MOST

@ TRACE ADIORS Swing Capitad 1900 79 1534 63 39883 174 11 s INCREASED POINTS
»

25 € DANELLE PECK Findn' A Good Man By Mockiny 1908 138 M2 +13 17 e 19 s -
18 23 KEWNYROGERS | Can't Uniove You Capital M3 521 1375 44 3795 9167 28 680 | et e s woreAse
28 @ GEOMGE STRAIT Give it Away AICA/ 1783 511 1437 431 35050 8887 3 es7 :mnm:ummmm :;;;
27 @ ®16.8 MICH 5th Of November Warner Bres) 1843 181 1208 121 34140 387 6 es2 mmmmns' " .._v' = i e
26 @ TRENT WILLMON On Again Tonight Cokmbia/ 1576 89 1285 473 31335 2884 21  SB/1 | WRECKERS Laove The Pocas MloverickWorswr Bres)  +282
29 @ MRANDA LAMBERT New Strings Cobmbiy/ 1348 125 1070  +%0 27368 3085 13 7100 | STEVENOLY Brand New Gatfriend Curdy R Lo/
3 @ GRETCHEN WISON Caiformia Gils (Cokmbiy/ 1180 198 s41 180 23832 V4 0§ 73 mwnzmuz‘m by
2 @ DIAMOND K10 God Only Cries /Ansta/ 937 183 687 +102 20183 3484 13 s01 CARRIE UNDERWOOD Don't Forget To Remember Me /Arista/ +221
31 € SHEDAISY in Terms Of Love 2yric Streey/ 928 88 740 485 18143 2298 8 60/ | RASCALFLATTS Me And My Gang ymi Straey +
33 @) BLANELARSEN 1Don't Know What She Said /GiaersioysrBAA/ B34 123 708 +100 18431 3670 20 515 | GREVCHENWALSON Cabtomsa Gits Cobmbie/ “n
38 €D LONESTAR Mountains BAA/ 819 188 644 4134 17008 4582 3 5812
37 @ JACKINGRAM Love You /Biy Maching 75 188 625 +131 14137 IMS 5 508
35 @ OARRYLWORLEY Nothin But A Love Theng S0 707 69 558  +52 13918 1269 9 482
48 € DIERKS BENTLEY Every Mie A Memory Capitod 635 363 4S5 +200 12089 7828 2 529
38 @ EMERSON DRIVE A Good Man AbidesMew Arvaivtioy 573 102 M8 .81 1752 18712 1 38R
34 37 MEGAN MULLINS Ain't What it Used Te Be B8R/ 57 118 475 85 1104 1978 18 a0
3 @ GARYMICHOLS Unbroken Ground Marcary/ 515 83 433 .83 10204 1847 8 38
41 @ HEARTLARD | Loved Her First Loftoe Croet/ 513 104 338 +85 119 2188 4 3e4
a5 ) JASONALDEAN Amerilo Sky B8R M9 14 370 10 488 2980 2 3877
0 @ ROCKIE LYNNE Do We Stil inverssl Sosth/ M2 2 I 1 s W W 3
43 @ TRENT TOMUNSON One Wing in The Fire 1y Street/ M5 9 M2 .79 8088 1507 5 3N INCREASED PLAYS '
VED @® MONTGOMERY GENTRY Some Peopie Change Cakembia 37 48 29 4193 88 M 1 3 ——
45 @ TAYLOR SWIFT Tim McGraw /B Mackine/ S @ 2 43 61 set 3 3 | awmer rme s woRtAse
4 @ MOGRARD K Me Now Carbidsylem/ W W 23 M 08 M8 8 240 | GEDRGE STRAIT Gie it Away MW/ +39
49 @ SRANMCCOMAS Good Good Lovin' atapet 27 3 % .35 5.2 119 & 2n mms::mhp:a” ::
41 47 JEFF BATES One Second Chence (RCA/ W2 M N 0 8T 28| eraiat o TP Mt B o258
50 @ BOMSHEL Ain't My Day To Care Cari %3 18 28 .14 I 333 3 2873 | STEVENOLY Brand New Girtiiend L +2%
@ weALMCCOY Taigete 907 26 M 155 488 3083 2318 1 1%/19 | MONTGOMERY GENTRY Seme Poepie Change Cobemiin  +193
@ STEVEAZAR You Don't Know A Thing Micas/Mew Revaistiow 1M 3% 13 18 212 e 1 M mmdn:?:pm##uh&'m ::2
: GRETCHEN WILSON Cabfernie Girls Cabm +188
5 oMy T Sonsh IS e i e Ty ritramio ety T2 - Sy 0. mmmhummam +185

(000) 331-4438 WWW.CGILINK.COM

Buy printing direct!

Save money and gain personal attention by
choosing Communication Graphics. Preferred
by the music industry since 1973. Call today.
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RR COUNTRY CALLOUT AMERICA g6 NI

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 14, 2006
Callout Americae song selection is based on the top 35 tities from the R&R Courftry chart for the airplay week of July 2-8.

TOTAL STRONGLY;
ARTIST Tle (Label) POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE CALLOUT AMERIC Ae
TIM MCGRAW When The Stars Go Biue (Curd/ 45.3% 83.0% 425 13.0% 993% 2.0% 1.3% HOT SCO RES
TOBY KEITH A Little Too Late (Show Dog Nashvile/Universal) 34.5% 77.3%  an 143%  96.0% 35% 1.0%
CARRIE UNDERWDDD Don't Forget To Remember Me /Arista) 328%  758%  4.06 17.3%  97.0% 28% 1.3% ThiS Week At
GARY ALLAN Life Ain't Always Beautiful MCA) - 34.3% 745% 407 195%  975% 23% 1.3% .
e Callout America
PHIL VASSAR Last Day Of My Life (Arista/ 37.3%  140% 418 175% 94.8% 33% 0.0%
BRAD PAISLEY The World (Arista) 300%  730% 400  200% 97.3% 3.0% 1.3% |- By John Hart
KENNY CHESNEY Summertime (BNA/ 31.0% 68.8% 396 183% 940% 48% 2.3% ! or the fifth consecutive week Tim
BILLY CURRINGTON Why, Why, Why (Mercury) 25.5% 66.8% 393 200%  925% 50% 0.8% |McGraw’s “When the Stars Go Blue” is
ERIC CHURCH How ‘Bout You (Capitol) 258%  643%  3.88 20.3%  920% 5.8% 1.8% |the No. 1 song at Callout America and
MIRANDA LAMBERT New Strings /Columbia) 21.5% 62.5% 383 218%  91.3% 55% 15% ;"? f\:ohl passion s;m:u Both n;:le ]and
. . ‘emale listeners rank this song No. 1.
| LITTLE BIG TOWN Bring It Pn‘Home (Equity) 18.3% 62.0%  3.81 210%  89.0% 35% 25% Carrie Underwood s new o the fop
| SUGARLAND Down In Mississippi (Up To No Good) (Mercury/ 26.8% 61.5% 3719 16.5% 91.3% 10.0% 3.3% five with “Don’t Forget to Remember
TRENT WILLMON On Again Tonight (Cokimbia)® 235%  613% 385 225% 90.3% 48% 1.8% |Me” the No. 3 song overall (up from
RODNEY ATKINS It You're Gaing Through Hell... (Curty 26.5% 60.5%  3.87 200%  91.0% 50% 1.5% |No.8)and the No.5 passion song. Fe-
JOSH TURNER Would You Go With Me #/C4/ 203%  595%  3.87 190% 838% 33% 20% |males rank the song No. 3; core listen-
KENNY ROGERS | Can't Unlove You (Capitol 175%  59.0% 373  258% 923% 58% 1.8% ::niw Pt g o 1210 e
BLAINE LARSEN | Don't Know What She Said (Giantsiayer/BNA) 17.0% 573%  3.72 19.3%  853% 5.0% 3.8% MBoanila Eamibest b frew e fhe iop
WRECKERS Leave The Pieces (Mavenck/Warner Bros.) 15.3% 55.8% in 278%  895% 43% 1.8% |10 this week with “New Strings,” which
HANK WILLIAMS_.. That's How They Do It In Dixie (Curt/Asylum/ 21.8% 55.5%  3.80 14.8% 80.3% 7.3% 2.8% |climbs from No. 23 two weeks ago to
JOSH GRACIN Favorite State Of Mind Lyric Street) 15.5% 520%  3.67 29.8%  88.3% 4.3% 23% |No. 14lastweekto NO- 10. Younger lis-
DIAMOND RIO God Only Cries (Anista/ S150%  513% 371 195%  78.8% 55% 25% |!eners 2534 rank this song No. 10, and
. core 35-44s rank it No. 11. Familiarity
RASCAL FLATTS Me And My Gang fLyric Street) 17.8% 51.0% 359 180%  833% 93% 50% |, . driving growth.
EMERSON DRIVE A Good Man (Midas/New Revolution/ 13.3% 50.5%  3.70 21.8%  788% 43% 2.3% Two songs tie for the strongest
JAKE OWEN Yee Haw (RCA/ 13.3% 50.3% 349 19.3%  86.0% 11.3% 53% | growth of the week: Trent Willmon's
STEVE HOLY Brand New Girlfriend (Curty 12.5% 485% 349 12.8%  79.0% 85% 9.3% [ “On Again Tonight” and Josh Turner’s
TRACE ADKINS Swing (Capital 195%  473% 347 173%  835% 10.5% B.5% "W“’;‘_‘l‘l’ B Go W:'f ":: o 13
t ] X
SARA EVANS Coalmine (RCA/ 168%  465% 360  255%  B835% 10.0% 1.5% ey ey el ' Svew:
(up strong from last week’s No. 20) and
BROOKS & DUNN Building Bridges (Arista/ - 125%  455% 363 223%  758% 6.0% 20% |y No. 12 passion song, Listeners 25-34
DANIELLE PECK Findin’ A Good Man (Big Machine) 128%  450% 364 285%  795% 5.0% 1.0% |rank it No. 11, up strong from No. 20;
SHEDAISY In Terms Of Love /Lyric Street/ 105%  410% 367 208% 675% 50% 0.8% |core3544s rank it No. 12, up from No.
FAITH HILL Sunshine And Summertime (Wavmer Bras.) 103%  405% 358 223% 71.0% 68% 15% |'® S—
PAT GREEN Feels Just Like It Should BNA/ 6.5% 378% 352  205% 66.0% 58% 20% N S TB R 5D 0 SG 150
) the week, up from No. 22. Females rank
MEGAN MULLINS Ain't What it Used To Be /B5A) 1.8% 368% 351 258%  700% 65% 1.0% |, N, g, i froew o, 21, and fsteners
BIG & RICH 8th Of November (Warmer Bros.) 9.5% 368.3% 347 205% 67.3% 7.0% 3.5% |2534 rank it No. 14, up from No. 26.
GEORGE STRAIT Give It Away MCA/ 92.0% 325% 339 21.5%  685% 9.5% 3.0% | Listeners 45-54 rank the song No. 9.
Totai sample size s 400 persons V-Ieeidv. wath a margin of error of plus of minus 5%. Scoring is done each week using live intirviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, t's one of my favorites: 4) 1 like
1t. 3) it's OK, just s0-s0; 2) | don't like it: and 1) | strongly disiike it. The index score is an average of alt 1-10-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be inciuded in weekly callout. songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-oids who identity country as their favorite music and who iisten daily to compstitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sampie is balanced by region and markets within each region. Bullseye Caliout i conducted in these regions and markets. SOUTH: Charleston, SC: Chariotte, Baton Rouge: Nashvilie;
Atlanta. MIDWEST. Fiint. MI: indianapolis; Madison: Omaha; Cincinnati. EAST: Harrisburg: Rochester, NY; Springfield, MA; Providence; Washington. DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portiand, OR; Houston. © 2006 Radio
& Records. © 2006 Buliseye Marketing Research Inc.
|
APPLAUDING RADIO & THE MARCH OF DIMES

LIFELONG PARTNERSHIP

The March of Dimes and radio have
had a successful parinership for more

Milwaukcee, Nashville, New York,
Philadelphia and Pittsburgh. With

communicate his urgent message and
“coincd™ the phrase March of Dimes.

than 67 ycars. In 1938, when radio
announcer Eddic Cantor urged his
listeners to send their spare dimes
to President Roosevelt at the White
House to help in the fight against
polio, he used the power of radio to

The March of Dimes Achievement In
Radio Awards carrics on our historic
partnership with radio by celebrating

excellence in broadcasting. Congratu-

lations to A.LLR. Awards winners,
finalists and participants in Atlanta,

radio’s continuing support, we will be
successful in our campaign to address
the increasing rate of premarure bireh,
now affecring half a million babies in
the US. every year.

NATIONAL SPONSORS:

LOCAL SPONSORS:

] Georgia Association of  Po i Bingo
360 Media Black Box Network Broadcasters & Casino
. Services - TN Records RCS Productions
<Dg 0, DlmCS' AFTM“CMNM Blatener Brunner, Inc. &mmm :«mm
Adenaa Journal- Capieol Max20 i CA/Nashvile
| A R Awards° Constitution ChrO-'WUOAM Miler Kaplan & Arase  Sony
Achievement In Radio ~ “RCPr Mmm CURB Records P Warner Brothers

For more information. contact the ALR. Awards at mfrennier@marcholdimes.com or call 412-391-3193

| 420Q.smm14,m

.
I wannar aaaricanradighictaon, com
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“Every day I called in on the satellite
phone with details on where [ was, how |

periences and more pictures of his trek, visit
wunv.wycd.com.

.

MONKEYING AROUND This little guy dropped In to WYCD/Detroit morming co-host/Exec. Pro-
ducer Steve Grunwald's boat looking for a little love — and a snack.

Total Points: 471, Total Stations: 26, Adds: 15
BRIAN MCCOMAS Good Good Lovin’ (Xatapest/
Total Points: 457, Total Stations: 23, Adds: 0
STEVE AZAR You Don't... Midas/New Revolvtion)

K_Totd Pomts: 428, Total Stations: 25, Adds: 1

r N [ )
A i
.. POWERED!
/M]mu America's Best Testing Country Songs 12+ RR COUNTRY TOP 40 “F”MMﬂ
. = nu [\
HREES For The Week Ending 7/7/06 CANADA 4
i Per W M LAST THIS TOTAL of~  WEEKSON  TOTAL
Atist Title (Label) T™W LW Famil. Burn 2554 25-54 25.54 ~ -] e
1 KENNY CHESNEY Summertime (BAA/ 824 +49 12 19/0
BRAD PAISLEY The World (Arista/ 420 4B M % 43 a8 A 4 T.KHTHAMTMMNMMWW 561 +68 9 16/0
. . 2 3 BRAD PAISLEY The World (Arista/ §57 12 14 1310
KEITH ANDERSON Evorytime | Hear Your Name (Arsta) 498 421 95% 1% 415 428 192
. ] 3 0 C. UNDERWOOD Don't Forget To Remember Me (nsta) 534 +2] 13 1910
PHIL VASSAR Last Day Of My Life (Arista/ 413 Q16 9% 2% 412 415 4w 5 5 PHIL VASSAR Last Day Of My Life (Saey BH6) o 12 12 1
WRECKERS Loave The Pisces Moverci/Warmer Bros) 408 388 89% 11% 407 410 401 7 wmmmmmmm‘n +28 1 200
GARY ALLAN Life Ain't Aways Besutiful MCA/ 49 19 9% 2% 485 415 31 6 “mmmnwmmmmm [ 1 1910
LITTLE 81 TOWN Bring It On Home (Egusty/ M 4R N% 1% 397 483 iss '5:) C“mwrmﬁw Q22 45 : :5'"
- ADAM GREGORY Get It i Conada) 402 +5 "
PODREY ATKWS f You'n Sog Throwh . Cor/ 380 411 82% 1% 4R 4m 380 8 10 TMMCGRAW When TheStrs GoBle CurdRamsse/ 385 51 18 178
CARRIE UNDEWINDOD Don't Forget To... (Arista/ IM 3 M X% I 187 3 15 0 WRECKERS Loove The Piscas avenick/Wavner Bros) 351 +81 5 %1
JOSH TURNER Would You Go With Me ARCA/ N 48 0% 1% 312 4aM I 20 0 FAITI NILL Sunshine And Summertime Warmer Bros) 347 +58 3 128
KERNY CHESNEY Summartime /BAU/ M 3 % W M s i 1 @  BROOKS 3 DUNN Budin Bridges Urista M 5 18
JOSH GRACH Favorta Sute Of Mind Ayrc oo~ 337 190 O7% 1% 38 a1 1N - mm“'m’““_”'lt’f:':‘“ A =
- a +
MIRANDA LAMBERT New Strings (Cobmbia/ W - M % M I 3w 19 GORD BAMFORD | Would For You 659BReyalyy 316 421 s 158
KENIY ROGERS | Can't Uniove You Capitad B N M % 10 1 1 23 ROAD HAMMERS Girl On... Opae RoadUniwrsall 312 +55 2 14
DAMELLE PECK Fnin' AGood Man B backins’ 306 205 82% 12% 1M 195 38 :; ——'Z:Q Wmm';:*m 2’: ;: :: :::
s b o W0 W W 1w 2 RODNEY ATKINS If You'reGong Thraugh el Cwrd/ 283 +58 4 131
BROOKS & DUNN Busding Bridges Arista/ W w2 w2 am 2 RASCAL FLATTS Life s A tighway Wk Disney) 287 40 ¢ un
ENIC CHURCH How Bout You Capitol N 3 W% 2% M 15 I 28 LITTLE NG TOWN Bring it On Heme Fquity 24 +33 [ 10
TRENT WALLMON On Again Tonight (Catembsiy/ M 1M T 1% AT a3 g - ::‘mmn:'rmw %2 2 . 1
y ; CIICKS Net -~ (Opon Bideokembia) 247 ] 15 1.
MSCALRATIS Mo b Wy Gag Ly S0 379 310 9% 2% 112 1M M8 12 26 LEANNNMES Someting'sGetaGive sybmCurt/ 208 82 20 178
STEVE HOLY Brand New Gitfrond Carld N 1m W ™ A an im U D AN AWBeati MU M3 «2 18 128
JOE MICHOLS Sizs Matiars (Someday) Usvrsa/ Sonth/ 377 395 9% 3% 377 38 358 33 @ DUANE STEELE Comin Back Around Uakeow 2 0 5 1e
GILLY CURRINGTON Why, Why, Why Adrcary/ in an 9% %% I 1IN iR 25 V.| DIERXS BENTLEY Settls For A Slowdewn Capitad 213 -5 n 150
FAITH WL Sunshine And Sumwmartive Macoe Bres) 375~ O8% 1% 377 381 3N 31 2’ ‘mm:?'?*m’w’ : - ': ';:
B1G & MICN 8th Of Noversber Warser Bres/ in 1 % 2% 1n 1 Iin % @ ERIC CHURCH How ‘Bovt You Cantad 194 o2 ' 128
MEGAN MULLINS An‘t What it Used Te Be B84/ 180 340 W% 1% 315 15 378 30 33 JASONALDEAN Why B3R} ™ 22 17 130
JAKE OWEN Yoo How /RCA/ 3B 3% M 2% 15 m 31 37 KERRY ROGERS | Can't Uniove You (Captod 182 +23 ] "
PAT GREEN Foels Just Like it Shoukd BAY 3 17 % 1% 1S I8 3 38 Mmr;::ua-.mumw :71: ¢|.l : :::
TIM MCSRAW When The Stars Go Blue Card/ 355 185 % 4% 1 In 345 % 0 BILLY CURRIGTON Why, Why, Wy dercary/ 75 o 3 129
Total sampie size s 347 respondents. Total sverage aversbliy estimates are based on a scale of 1-5. (1-dishike very much, § = fhe 1.7 7Y 3 JOSH TURNER Would Yeu Go With Ms AMCA/ 17 54 1
very much). Tetal tamilianly represents the percentage of respondents who recognized the song. Tetal bare represents the number of 40 PAT GREEN Foals Just Like It Should AN m 0 2 m
espondents who sat tired of haaring the song. t have 40% familarity to . Sample composition '
:,sbascdmpelsons rz?é;;mxézmmnmggm. Mgn;aemmwmmmmmmw 26 40  JOE MCHOLS Size Matters (Someday) (Unversal South/ 170 87 17 160
preference. RateTheMusic.com results are not meant 1 replace caliout research The results are mtended to show opimions of
participants on the the internet ony. Rate TheMusiC i 2 fegistered trademark of Rate TheMusic.com. The ATM systoms, is svaabie for 21 Canadian Country reporters. M d airplay data supplied by Med Research. a division of Premiere Radio
local radio statiens by caliing §18-377-5308. Rate TheMusic.com data is provided by Mediahass Research. 3 divisien of Pramiere Networks. Songs ranked by total plays for the airplay week of 7/2-7/8. Bullets appear on songs gaining plays or remaining
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You Gotts Read This To.... got there and how I thought I might get out ( )
Continued from Page 37 of there. I talked about the things | was see- M
ing, the people I met and how they lived
generates. “This is the best bit in the entire  and the gifts that | got. JEFF BATES One Second Chence /RCA4/ T. BYRD Cheapest Mosl Bl MubAlew Anvabeiry
world,” says Grunwald. “And what a great “It was great fun. The listeners benefit- Total Points: 651, Total Stations: 36, Adds: 0 Total Points: 403, Total Stations: 27, Adds: 3
TSL builder. People tuned in every day, ed, the community benefited, and it was en- CHRIS CAGLE Anywhere But Here (Capitad KEITH ANDERSON Three Chord Country... (Arssta/
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out of there?’ For more details about Grunwald’s ex- M. GENTRY Some People Change /Cokembial M. JENKINS Bad As | Want To Umversal South/

Total Points: 359, Total Stations: 28, Adds: 1
BLUE COUNTY Firecrackers... CortyAsyhan/
Total Points: 238, Total Stations: 17, Adds: 1
JULIE ROBERTS The Giri Next Door (Mercury)
Total Paints: 202, Total Stations: 13, Adds: 2
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HAVE MACHETE, WILL TRAVEL wvco/Detroit's Steve Grunwald with his Amazon guide

— and Itesaver — Orlando Penedo.
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it's All About
The Content

The problem with getting too comfortable with a

familiar phrase

By Ken Movltrie

[t’s all about the content.” That phrase is becoming a cliché,
and that’s a problem, because when something big becomes
acliché, it's easy to forget. At the same time, there is a lot of tech-
nology buzz going on in our business. There’s HD, streaming,
satellite and podcasting, and the list of delivery methods will

surely grow over time. These new methods for delivering con- |

tent to our listeners are good news, but where is the content

going to come from?

As programmers, we need to think less
about technology and delivery systems
and focus more on what we do best: cre-
ating unique and compelling content.

| promise you that consumers don‘t
think about technology or delivery sys-
tems. They didn’t sign up for XM or Siri-
us because they think it’s cool to listen to
music and programming on a satellite
from up in space.

They bought it because of the content:
commercial-free music; plenty of diverse
music choices; and nonmusic program-
ming they can’t get anywhere else, like
Howard Stern, sports, etc. Ask your
friends and neighbors or anyone outside
the radio business who has signed up,
and you’ll find this to be true.

Unique Content

XM and Sirius seem to understand that
they are in the business of creating unique
content, without regard to delivery sys-
tem. They are not
marketing the tech-
nology, they are mar-
keting the content.

It seems that we
are doing just the op-
posite with HD Ra-
dio. Most of the mar-
keting 1I've heard is
focused on selling
the technology, not
specific program-
ming choices. We need to market this
technology with real benefits to the con-
sumer, and that comes down to content.
It's even better if it's market-specific con-
tent, or at least has a local twist.

Are XM and Sirius better than us at cre-
ating content? Of course not. Where did
their programmers come from? Not “sat-
ellite radio programming school.” They
are simply creative programming people
who are doing exactly what they have al-
ways done — perhaps with the advan-
tage of fewer distractions than many ra-
dio PDs.

As programmers, we can’t afford to be
distracted by technology or anything else
that prevents us from focusing on creat-
ing and selling unique programming
choices, offered on all delivery platforms.

Local content is one advantage that ter-
restrial broadcasters have over satellite or

Ken Moultrie

Internet programming, but don’t fool
yourself. While local is very important,
content is No. 1. If the content | want at
the moment is local news or information,
my local station wins. If my favorite per-
sonality is on a local station, my local sta-
tion wins.

If I want to hear great classic rock mu-
sic, will my local station win? Depends. |
have hundreds of places I can go to get
great classic rock. What's going on (or not
going on) between the songs is what will
compel me to choose one over the other.
The fact that one of my choices is a local
station will have little to do with the de-

cision.
Make R (nteresting

Think about content, which may or may
not be music-related, particularly for
streaming. Many stations shy away from
streaming because of royalties and other
issues. What can you offer listeners and
promote on-air that is unique to your ra-
dio station (your brand) and your market?

Consider local high school sports, im-
portant council meetings, the old “radio
swap-and-shop,” rebroadcasting your
moming show continuously each day (re-
move music and spots), a local music
show or a continuous loop of your morn-
ing newscast, updated every 30 minutes.

I encourage you to hold a brainstorm-
ing meeting with your staff. 1 bet you
could fill a few pages with great ideas for
content that youcould develop easily
and inexpensively and that would truly
be interesting to your audience — not to
mention the separate sponsorship oppor-
tunities for your sales team.

It won’t be long before the delivery sys-
tem is invisible to the consumer. Hop in
the car, and the “new radio” will be capa-
ble of receiving every available platform
and will navigate smoothly among them.

Listeners will have thousands of choic-
es at their fingertips. They may go to a
local AM station for news and traffic, then
over to a favorite morning show on FM,
finally settling on their favorite all-musié
channel on the Internet. It will be as sim-
ple for them to move between these dif-
ferent delivery platforims as it is to navi-
gate between stations on the AM-FM dial
today.

This is no different from the way we

KX AC/HOT AC

=

Sept. 20, from 9-10am.

their moms.

go PD Mary Ellen Kachinske.

www.radioandrecords.com.
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Thanks to everyone who sent in their nomination forms for the 2006
R&R Industry Achievement Awards. We received an incredible re-
sponse, and our nominations team is furiously at work compiling the
results in order to present the final nominees in the Aug. 18 issue of
R&R. At that time, R&R newspaper subscribers will
receive specific instructions on casting their votes,
which will determine the final winners. .

The winners will be announced at the various format ses-
sions during the R&R Convention in Dallas. The AC award
winners will be announced at the AC session, and the Hot
AC award winners will be announced at the Hot AC session.
You can refer to the R&R Convention agenda to see when
each group of awards will be presented.

Whoopi Goidberg will be the focus of the AC session -
tied “Inside the Studio With Whoopi Goidberg.” Clear Chan-
nel Sr. VP/AC Programming and WLTW/New York PD Jim
Ryan will interview Whoopi, whose new radio show, Wake
Up With Whoopi, will debut on July 31. Whoopi's session will
take place Thursday, Sept. 21, from 3:30-5pm.

Kicking off the convention is “The Talking Heads of Pro-
gramming: Not the Same as It Ever Was.” Clarke Brown, re-
tired President of Jefferson-Pilot Communications (now Lin-
coln Financial Media), will moderate. Panelists include CBS
Radio President/Programming Rob Bamett, Entercom Sr.
VP/Programming Pat Paxton, Emmis VP/Programming Jim-
my Steal and Joumnal Exec. VP/Television & Radio Opera-
tions Carl Gardner. The session will take place Wednesday,

Freakonomics

Authors Steven Levitt and Stephen Dubner will provide the keynote address
for R&R Convention attendees from 9-10am on Thursday, Sept. 21. The pair co-
authored the best-selling book Freakonomics: A Rogue Economist Explores the
Hidden Side of Everything. Some of the freaky things Levitt has uncovered include
what schoolteachers and sumo wrestlers have in common, how the Ku Klux Kian
resembles a group of real estate agents and the reason drug dealers live with

R&R Convention 2006, which is co-located with the NAB Radio Show, will be
heid from Sept. 20-22 at the Hilton Anatole Hotel in Dallas. R&R Convention reg-
istration badges will allow attendees access to the NAB sessions as well.

Our thanks go to this year's AC/Hot AC advisory committee members: Capi-
tol's Patty Morris-Capers, Reprise’s Alex Coronfly, Lava’s Mike Easterlin, KYSR/Los
Angeles PD Charese Frugé, KEZK/St. Louis PD Mark Edwards and WTMX/Chica-

Check out the convention agenda, registration and hote! details oniine at

Jim Ryan

it won't be long before the
delivery system is invisible
to the consumer. Hop in
the car, and the “new
radio” will be capable of
receiving every available
platform and will navigate
smoothly among them.

r
watch-television now. If you have cable or
adish, you surfamong hundreds of choic-
es without ever thinking about whether
your favorite channels are broadcast, ca-
ble-only or premium services. You simply
pick your favorites and navigate to them
for one reason: to get the content you
want at a particular moment.

Geeky Today, The Norm Tomorrow

Much of my listening at home and in
the car these days is Internet radio. It's

ey americanradiohistorv. com

great because | can tune in to client sta-
tions while eating breakfast. | have WiFi
at home and listen on portable devices,
and [ listen with my cell phone in the car
on my commute. ®

My provider offers unlimited nation-
al broadband access for a reasonable
monthly fee, so there are no per-minute
charges, and the phone connects to my
car radio, so the sound is quite good. 1
travel quite a bit and have found very
few places where the connection is not
rock-solid, even in some veryremote lo-
cations.

I admit that my listening habits these
days are a bit “geeky” and perhaps ahead
of the curve for the average consumer, but
the curve is moving quickly and has come
a long way in the past year.

The technology is here. We have new
delivery platforms available today.
What are we going to do with them?
Niche'music formats are not a bad idea,
but if our creativity stops there, we’re
dead.

If you are a Country station and decide
to create a co-branded “new country”
channel on HD2 or the Internet, what will
you do between the songs that nobody
else can duplicate?

Ken Moudltrie is Sr. Dim'for/Progrmmning
at Jones Radio Networks in Seattle.
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ENYA Someone Said Geodbye Meprise/
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MICHAEL BOLTOR Thet's Life Passian Group/Concord)
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JON SECADA Free By 3/
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ARTIST TITLE (ABEL(S) INCREASE
NICK LACHEY Whet's Laft Of Me (hveZomis Labe/ Growp/  +206
FIVE FOR FGHTING The Riddie (Aware/Cokmbia/ +128
BON JOVI Who Says You Can't Go Horm /isked 06/ +118
FAITH HLL. Liks We Never Loved At AN Warner Bros Curk)  +118
T TURSTALL Biack Horse & The Chenry Tree Falatiss/tigiv'  +50

UU.U‘U‘-N-:

JON SECADA Free Big 3/ +38
RASCAL FLATTS Whet Hurts The Most (1yric Strest/ +35
MERCYME So Leng Seif CabmbiaMO/ +3
DANEL POWTER Bad Day /Warser Sres) +2
BOB SEGER Wait Fer Me Capitel +24

July 14, 2006 .
WEC Wk ANIST TILE LABELS) nan nan ..L?:é‘u e oA
1 8 DANEL POWTER Bad Day /Warner Bros.) 1983 +29 180422 28 1020
2 NATASHA BEDINGFIELD Unwritten /Epic/ 1822 +10 146318 13  9%6@
3 3 JAMES BLUNT You're Beautiful Custard/Atientic) 1684 3 151285 33 1030
4 © LIFEHOUSE You And Me (Geffen/ - 1562 +13 127487 S50 8@
5 8 KELLY CLARKSON Because Of You /RCA/RMG/ .15 +8 154185 33 830
8 NICK LACHEY What's Lett Of Me (ive/Zombe Label Group/ 1315 +208 78965 14 90/
6 7  ROB THOMAS Ever The Same (Atiantic) 1301 449 108088 24 B83M
7 8  MICHAEL BUBLE Save The Last Dance For Me (7 43/Rapriss/ 1147 202 8171 25 900
11 @  FAITH MILL.. Like We Never Loved At ANl (Wamer Bras.Curty 1010 +118 86881 24 780
9 10 CHRIS RICE When Did You Fall {in Love With Me} [CalwmbiaV0) 978 47 50 211 1N
12 @ BONJIOVI Who Says You Can't Go Home /isiandR/MS) 939 4119 80535 17 6%
10 12 KEITH URBAN Making Memories Of Us /CapitadEMC) 858 70 52330 28 880
14 @ FIVEFOR FIGHTING The Ridde Awava/Cokmbva/ 700 4128 47685 B GAS
18 @ XTTUNSTALL Biack Horse & The Cherry Tree Ratentiess/Viin/ 541 +50 74849 10 487
13 15  SHERYLCROW & STING Always On Your Side A&M/nterscape/ 533 53 26772 19 55m
17— (O wICOL SPONBERS Crazy n Love Curty 510 0 18344 13 550
16- ~ 17 TAYLOR HICKS Do | Make You Proud L/RMG/ 507 18 40838 7 ap
19 @ RASCAL FLATTS What Hurts The Mest 2yric Strset) 4% +35 26950 7 561
21 @ MERCYME SoLong Seif (CakmbiaNO/ 445 +30 13697 1 542
20 20  BOBICE The Real Thing (RCARMG/ m 28 18283 12 sap
22 21 CHICAGO Love Will Come Back /RhinoWamer Bros.) 308 28 12755 8 43p
23 22 KELLY CLARKSON Wak Away (RCARMG) 303 4 mn2 13 w2
24 €D JONSECADA Free Bip 3 219 +38 1822 3 33
25 @ JACK JOHNSON Upside Down BrashfireUniversal Rapubiic) 193 +13 e 5 203
27 @  FRAY Over My Head (Cable Car) Enic/ , 160 +2 M8 5 131
29 @ CHANTAL CHAMANDY Feeis Like Love Minemuse Entartainment/ 158 +23 1’ s 20
28 €D LIONEL RICHIE | Call Love fsiandOIMG) 155 +21 21885 2 284
26 28  CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/ 3 22 778 14 3n
30 @ L0SLONELY BOYS Diamonds /Or Music/Epic/ 137 +13 5563 2 18
B> €D  NATALIE GRANT The Real Me CovtyWarner Bros.) 103 +18 1 1] (I {7/
104 AC reporters. Monitored airplay data suppied by Mediabase R h, a di of Premiere Radio Networks. Songs ranked by total plays for the airpiay week of
7/2-7/8. Bullets appear on songs gaining piays or remaining fiat from previous week. I two songs are tied in total plays, the song with the targer increase in plays is placed
first. Songs betow No. 15 are moved to recurrent after 20 wesks on the chart. Songs below No. 5 are moved 1o recurrent after 50 weeks on the chart. Most Added is the
totalnumbevolmwaddsoﬂn:hﬂyrepoﬂedtoﬂ&ﬂby_aﬁuooﬂhgsmim.Smgsmrepoﬂadasmsdonmmmmumraﬂtowsmmsmamm
Increased Plays lists the songs with the greatest week-to-week increases in total plays. Tota! Audience equais Average Quarter Hour Persons times number of plays (times
100). Each daypart on each station s assigned an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (©2006. Arbitron Inc.).©
2006 Radio & Records.
PLAYED %ggurms TS e e e
Ad UNCLE KRACKER HDOBYE GRAY Drift Away Lov/ m
SHERYL CROW Tha First Cut Is The Deapest /ASA¢trarscae/ (7]
vome | MICHAEL MCDONALD Ain't No Mountan High Enough Morow/ “
ARTIST TITLE LABELIS) Pavs TIM MCGRAW Live Like You Were Dying Lol 4
ROB THOMAS Lonely No More (Atissri/ 958 | MICHAEL DUBLE Home (/43 Rurise/ ()
LOS LOWELY BOYS Heaven /Or Music/Epk/ " MAROON 5 She Wil Be Loved (Octonel//AMG) [1F]
KELLY CLARSON Breakaway (RCARMG) B2 | MATCHBOX TWENTY Unwel (ceri/ 582
ANNA NALICK Broathe (2 AM) Cakenbia/ % DIDO White Fiag (Arista/M6) 534

W VW &ACTIVE s

DIAN DIAZ No Mors Teers Strip City)
Total Piays: 46, Total Stations: 11, Adds: 2
BOB SEGER Wait For Me [Capital

Total Plays: 24, Total Stations: 22, Adds: 2t
ENYA Somsons Said Goodbye Reprise) -
Total Plays: 0, Total Stations: 13, Adds: 13

Sengs ranhed by tetal plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com,

R&R can now deliver BREAKING NEWS

directly to your mobile phone!

MOBILE
ALERTS

text RADIO
36617
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Just text the word RADIO to 36617
and you’ll be instantly signed up.
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y X £ N\
/MW America’s Bost Testing AC Songs 12 + K{ i_:_ ACTOP 30 ME'M'Am“:‘
- For The Week Ending 7/7/06 CANADA .
N W W W WEC WGk ANTIST TITLE LABEL(S) iy Rk, ..
Artist Title (Label) W LW Famil. Burn 25-54 25-34 35-54 1 ML BUBLE Save The Last Dance Fer Me Waner Bros.) 435 +8 2 10
2 KELLY CLARKSON Because Of You /RCARME) mn +1 27 180
BON JOVI Who Says You Can't Go Home /islandUMG) 44 398 83% 23% 4B 391 4 5 JAMES BLUNT You're Besutitul [CastarfAtiontic) 328 +1 4 148
DANEL POWTER Bad Day Wavmwr Brus/ 1M 1IN W% W% 1% Il 3 4 mminms-muw 318 4 22 151
4 , , p— 4 5 NATASNA BEDWGFIELD Uswritten £ac/ M 13w
KEITH URBAN Making Momories 0f Us Captod£MC/ 378 187 8% 2% i I 8 COLIN JAMES Into The Mystic MapiMescUME/ 204 0 2 158
RO8 THOMAS Ever The Same (Atisstic/ I’ I % % 1M 18 8 TOM? SWICK A Night Like This (Warmer Shesic Canede/ 274 +13 23 158
RASCAL FLATTS What Hurts TheMest (yric Srmwt! 372 = 61% 13% 378 31 377 '7‘ S.CROWASTING Aweys OnYour Sie Shitorscpe/ 282 41 13 138
MATT DUSK Al Abeut Me Riniersal Music Conede/ 254 2 12 1
e i, e i s e e O SO 9 DARIEL POWTER Bad Doy Warnwr Brus T 1::
F. HILL WIT. MCGRAW Like We Nover. MWanw Bros. ki 385 358 00% 31% 388 388 388 10 114y PHILOSOPHER... Casties in. Sy AM6 Mo Caredld) 220 18 2 150
KELLY CLARKSON Because Of You (RCARME/ M s 51% 389 389 Im 12 12 LIFEHOUSE You And Me (Geffan/ n 2“5
13 RON SEXSMITH Alin Geod Time Marmer Mt Canadl/ 211 +§ 12 18
LEANN RIMES Probably Wouldn't Be This Way Carl in 15 % 5 3N 38 -
18 JACKSOUL oneSong /Sony BMG Messic Canada) % +52 4 100
KT TUNSTALL Black Horse & The... (Relentless/Vigin/ 381 - 14% 2% 3187 347 I 16 CHRIS RICE When Did You Fall... (CokmbaV0) 188 +8 ] 1"
80 BICE The Real Thing (REA/AMG) 359 370 8% 1% 369 352 I 15 16 KEITH URBAN Moking Memories Of Us Captof/ 181 20 200 11p
17 I7Q GREGORY CHARLES | Think Of You (Disgues NBW) 157 5 ] n
FOR AGHTI A olumiva) 349 53% 10% 365 e In
ENERGIIN Ke Stie A e 2 CORINNE BAILEY RAE Put You Records On (Catol) 114 +16 &4 30
CHRIS RICE When Did You Fall... Columina/iNG) 356 356 7% 20% 356 327 384 7N F.HIL WIT. MCGRAW Like WeNover_ WamerBus.Cuty 113 +14 1 7m0
| TAYLOR HICXS Do | Make You Proud (/AMG/ 352 348 81% 23% 368 314 383 20 J. JOHNSON Upside Down BrushfiraUnversal Republc/ 110 L] 15 610
NATASHA BEDINGFIELO Unwiitien Eai/ 48 347 9% 3% 357 380 356 “m":omm é’g’:::;w o ::: ’;: 2 :;:
Debut> +
M. BUBLE Save The Last Dance For Me ”ﬂ/ﬁm/ M 5 M% W% 3 18 154 29 GNARLS BARKLEY cn" DowntowwLava'Ationtic/ 108 +27 51
S.CROW & STING Awvays On Your Side (ASMMterscope/ 381 340 88% 33% 348 310 389 19 24 CARRIE UNDERWOOD Some Hearts (Anista/ 185 -5 10 90
NICX LACHEY What's Loft Of Ma UhvwZombs Labe/ Gowp/338 327 83% 3% 348 323 354 - :.“;‘::‘:“‘”:""M"‘::‘W ': ": : ::
- Mm& M +
MICOL SPONBENG Crazy In Love (Carty 311 314 55% 1% 319 310 1 2 28’ GAROU Jo Suis Le Merme (Sasy BMG Music Cassds) 91 4 ] (]
Total sampie size 5 270 respondents. Tatal average toverabilly estimates are based on 3 scale of 1-5. (1=cisike very much, § = fke very AMY SKY De You Dance M Music Caneds) LU 3 "
much). Tetal tamiliarity represents the percentage of respondents who recognized the song. Tetal burm represents the number of 26 m‘_?ﬂllosmm..&naﬂ.ﬁqmufw [ ] B ] 3 [T
respondents who saxd they are tired of hearing the song. Songs must have 40% famiiarity 1o appedr on survey. Sample compostion &S based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music lest based on the format/music preference. 24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Rate Thelusic.com resufts are not meant o repiace callout resaarch. The results are intended to show opewons of participants on the the Songs ranked by total piays for the airplay week of 7/2-7/8. Bullets appear on songs gaining plays or remaining fiat from
Internet only. RateTheMusic is a registered trademark of RateThebusic.com. The RTM systom, is sweileble for local radkie sistiens by previous week. It two songs are tied in total piays, the song with the Larger increase in plays is placed first. Songs below No.
kullin, §18-377-5308. RateThollusic_com dels is provided by Nedishess Ressarch, 3 divisien of Promiers Radis Netwerts. J 15 are moved to recurrent atter 20 weeks on the chart. © 2006 Radio & Records. ’ Indicates Cancon. P,
( WEPA/Treewisn. 5C [ WAV Monterey, CA* KESZPhoeniz, AT* )
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. RN HOT AC TOP 40 .

July 14, 2006 ‘roweren[]]
1 1 NICKELBACK Savin' Me (RosdrmesA0MG) 221 5 1N 21 e
2 2 KT TUNSTALL Black Horse & The Cherry Tree (Ratentiess/Virgin/ 5620 72 el % 1M OSTADDED =
4 3 MATASHA BEDINGFIELD Unwritten m 2325 $1 157977 28 748 JONE MAYER '“ On The Werld Te Change (AwaraZokmbia) §
3 4  DAMEL POWTER Bad Day Warmer Bras) - 2207 168 135008 A0 TIM | KEANE kit Aey Wonde Seeerrcape/ '
5 5 600 GOO DOLLS Stay With Yeu Warmer Bros) 2084 38 123012 13 758 | GRARLS BARKIEY Crazy Dowatswnisvaidshesc/ 5
7 8  FRAY Over My Head (Cable Cor) i)  * 2078 2% 120185 3/ 720 :‘m’;::*"'w :
6 7 KELLY CLARKSON Wak Away RCARMS/ 272 34 1273 2% m“m'"mm m“"",:’“ A St %
8 ‘ RED HOT CHILI PEPPERS Dani California Wamer Bras./ 1875 +61 12228 12 #92 ROCK KILLS 10D Paralyzed Feariess/aprisaWarner Bres) 4
10 € GNARLS BARKLEY Crazy Downtown/LovayAtiencic/ 1907  +56 112083 7  G3/5 | PANCIATTNEMECO | Wits Sre_ Dxcshcefoute Sy saming §
9 10 JACK JOHNSON Upside Down Brushfire/Universal Repebiic) 1803 3 113854 25 651 | MICKELBACK Far Away (osdumer/0/MG/ ‘
11 11 ROBTHOMAS Ever The Same (Atheatic/ 1839 57 106205 » WO |
12 12 JAMES BLUNT M.MWAM/ 1400 15 65288 12 &9 ::‘:::mmﬁ::ﬂx
13 13 BOBICE TheReal Thing RCARME) 1384 57 76381 15 58  |comsecutve sirpiey wesks. Arpley wosk is dofiasd 5 Seadey throsgh
14 14 NICK LACHEY What's Lett Of Me LiveZambe Labe/ Growp/ 1358 36 74345 13 57)y  |Setedey. Addstoomall sthor progrommurs are st sacepied ot say ploy bovel
15 (D FIVEFOR FIGHTING The Riddle Aware/Cokmbve) 1270  +43 7458 8 843
16 16 SHAKIRA fWYCLEF JEAN Hips Don't Lis Epc/ 1049 37 457 18 290
18 D ALLAMERICAN REJECTS Move Along (Doghouselinterscope/ 1047 +70 53750 18 aap
' 19 @ JOHN MAYER Waiting On The Workd To Change Mware/Cobmis) 1020 +253 6724 3 538
17 19 RIHANNA SOS DefJamAR/p6) 992 28 6078 18 350
20 €D BLUEOCTOBER Hate Me Linversal Motown 834 488 40582 11 394 INCREASED PLAYS
23 @  MAT KEARNEY Nothing Left Te Lose (Aware/Cokunbra/ 558  +21 18288 8 32 A
22 22 BETTERTHANEZRA by V2/Artamis/ 552 AN 1 2B | O The Wkl ol o283
x5 @ KEANE Is It Any Wonder /interscape) 545 +43 24309 5§ us CORMINE BAIEY RAE Put Your Racords On Capited +Nn
21 24 RASCALFLATTS What Hurts The Most /Lyric Street/ 542 28 30232 8 324 | ALLAMERICAN REJECTS Move Aoy Doghousslinarscopel  +T8
24 @ FORT MINOR... Where'd You Go Machine ShoaWarner Sros.) 515 +8 19618 8 242 | OLUEOCTORER Hate Me Usiersal Motown -
21 @ CHRISTINA AGUILERA Ain't No Other Man REARMG)/ 413 «88 201 4 193 m‘:"“z”""“"w e
% @ SMASH MOUTH Story Of My Life (Basutifud Bomd) L +20 14842 7 RED NOT CHIL) PEPPERS Doni Calfarmia MWarnwr Sras +8
282 @ LOSLONELY BOYS Diamonds /Or Music/Epic/ 3 +1 14766 8 3212 | JESSICA SMPSON A Pubic Atter s/ +5
22 @ SNOWPATROL Chasing Cars (ASM/nterscape/ 371 +40 17684 5 213 | GRANLS BARKLEY Crazy Dewerswnlovaidsianti/ +58
31 €@ AUGUSTANA Boston Enic/ 3/ 82 1M & 232
33 € CORNNEBAILEY RAE Put Your Records On (Casial 2 +71 1848 2 233
322 @ FRAY HowTo Seve A Life Enic/ 309 +40 18056 3 13
30 @  STANO Everything Changes MiwAtiancic) 305 412 13984 5 193 __m__
34 @ WMCKELBACK Far Away (RosdrunnerIOIMG) M4 438 220022 4 M :
35 €D ROCK LS KID Paralyzed (Fesvoss/Reprise/Wamer Brus.) 20 18 W 3 17H [ RSV Seed b B G T et
37 356 DEATHCAB FOR CUTIE Soul Mests Body (Atiancic/ n 42 7805 4 140 | LANDON PIGE Con't Lt Go ACARMS)
33 @ PANC! AT THE DISCO | Write Sins... (Decaydance/Fusked By Ramen/Lava) 181 +30 N 2 M W"'g““'“s‘*'l“‘t“
3 33 BREAKING POINT Al Messed Up /Mind Uy 81 53 01 N | T pe s S 12, A2
Gs> @  WELLY FURTADO fTIMBALAND Promiscucus (Geffan/ 157  +16 80398 1 @&t G BLOSSOMS Loarning The Hard Wey #ivid
@ F00 FGHTERS Miracke RCARME) 159 +19 3685 1 120 | TotslPlayx: 82 Totsl Statiens: 9, Adds: 1
80 Hot AC reporters. Monitored airptay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
olm-m.sultetsapowmwnsmphysmmnﬁinnfulrmmmHmwmﬂoﬂmmm.mWMMhmathySb Songs shod by totel plogs:
S o O 3 e e s e e . o e e | 1R i
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of pays (times 100). Each daypart on each station is assigned an AOH on the wed af www.radicandrecords.com.
p number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (€ 2006, Arbitron Inc.).© 2006 Radio & Records.
1 ‘ _ ——— — v -
| - 80S'-'The Radio Special §
THE PURE 80s/'-"The Ra p
nmo.. ... .n . oy » P 5 . . . |
grluniversaliMusiclEnterpr and McVay Media present “The Pure '80s. |
: : ““""““E“m =hour radio special featuring the music of the '80s. The biggest hits from “the era of

|
E big hair.” This radio special will be available for broadcast the last weekend of July i
2006 ... and is available for rebroadcast as often as affiliated stations so desire. ‘

Mark Goodman. one of the original MTV VJ's will host this program. The show will feature
nusic. interviews and insight that only one of the original MTV talent could possibly have

mor. : MY MEDIN

. y ﬂ;.-«s’-v__,,ﬁ-cq 4 1 /A) a
Katie)Seide 48052496 o aokoon @

Ll sy

o e Visit www.mcvaymedia.com/pure80s for a free demo ang contact
i # kg e Katie Seidel to reserve your program. Market exclusive. First come, First served.

48 ® pidia & Records Julyu,%
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.

(' L — Y ____"____‘\
/”mmmi‘ com America’s Best Testing Hot AC Songs 12 + ( R R ) HOTACTOP 4 0 POWERED[ 1] |
. For The Week Ending 7/7/06 . = ) ‘
| e ’ CANADA MEDIABASE |
! B W W W s TOTAL - WEEKSON  TOTAL
| Artist Title (Label) TW LW _Famil_Bum 18-34 18-24 25-34 | | WX W AATST TTLE LABELS) S s Tounr swnows
1 GNARLS BARKLEY Crazy (Downtown/lava/Atiantic) 651 +12 9 16/0
FRAY Over My Head (Cable Car) Epvc/ 406 401 93% 28% 401 383 407 2 GOO GOD DOLLS Stay With You /Warner Bras.) 642 +4 1 16/0 ‘
| GOO GOO DOLLS Stay With You (Warner Bros.) 401 385 88% 14% 389 380 396 4 DIXIE CHICKS Not Ready... (0pen Wide/Cokumbia) 603 +41 9 18/0
ROB THOMAS Ever The Same (4rlantic/ 398 394 93% 29% 411 400 419 g : RED HOT CHIL) PEPPERS Dani Caformia (Wormer Brus) 670 +78 s 161
i STABILD Flawed Design /EM/ Music Canadal 537 40 21 2010
hat Hurts The Most 0 § % 11% 399 384 403 bl
EENR ATV R Tt I tad . A AN N e M 5 MOBILE Out Of My Head Universal Music Canade) 530 +& 9 1600
ALL-AMERICAN REJECTS Move Alorg Oogousefrrscpel 390 391 88%  24% 388 384 391 10 NICKELBACK Far Away (Raachumen/EMI Music Canads) 521 +81 5 m
NICKELBACK Savn’ Me (Roadrunner/|DJMG) 389 395 96% 31% 370 382 360 13 INXS Oevil's Party (Sony BMG/ 506 +80 7 16/0
FIVE FOR FIGHTING The Riddie /dware/Columbia/ 388 360 56% 5% 365 354 3173 15 C. AGUILERA Ain‘t No Other Man (Sony BMG) 483 +91 5 16/0
8 THEORY OF... Since You've Been Gone /604/Universal) 470 +16 1" 19/0
BO BICE The Real Thing (RCA/AMG/ 3771 368 92% 26% 360 349 1368
eal Thog »” " - ss% 385 357 408 9 n SHAKIRA {WYCLEF JEAN Hips Don't Lie (Sony BMG/ 447 -1 9 131
DANIEL POWTER Bad Day (Warner Bros.) &4 30 - et 7 12 COLOPLAY The Hardest Part (Capital B2 25 1 160
KELLY CLARKSON Walk Away /8CA/RMG) 374 373 98% 45% 367 367 1367 14 @ NELLY FURTADO f/TIMBALAND Promescuous (Geffey 417 +18 7 122
TEODY GEIGER For You | Will. Coumbxa/Sony BMG/ 370 362 B88% 21% 373 365 180 " 14y SUITS XL Play Universal Music Canada) 391 48 16 1710
| NATASHA BEDINGFIELD Unwriten £pc) 368 368 9% 50% 367 339 349 fg %ﬁ :ﬁ:cft‘)"‘l';”‘}‘"a;f"gﬁ C’S")"/V[ 5‘:5 Music Canada) ::; *53 1: : :::
! . ver My He: ar) (Epec .
| KTTUNSTALL Black Horse & The... RelentiessVirgin) 361 365 95% 35% 362 328 1386 2 PINK Wha Knew (LaFace/Zombo {abel Group) 367 +51 M 1200
JACK JOHNSON Upside Down (BushireUnversal Reputde) 361 346 84% 28% 375 380 in 18 % OANIEL POWTER Jimmy Gets High (Warmer Bros) 359 +24 8 m
RED HOT CHILI PEPPERS Dani California (Warner Bros) 359 354 8%% 27% 358 369 349 12 19 JAMES BLUNT Wisemen (Custard/Atiantic) 351 -85 18 16/0
| FORT MINOR.. Whered YouGo i ShopMamer Bros) 356 362 81% 31% 383 342 385 ;é Ly C'TcV : :01101';- Sal';m"mg 523:;'* /I;Vm'*f ;‘2: 2 ': ! :’“
b G‘JAK UL oneSong y BMG Music Ca 1 +52 1n
| JOHN MAYER Waiting On The Worid... (dware/Commbia) 353 45% 10% 348 350 347 19 22 MEUSSAONEIL S (Sony BMG Muse Canode/ 291 a1 12 70
BLUE OCTOBER Hate Me (Universal Motown/ 352 349 65% 20% 365 349 384 25 BEN LEE Catch... Hew West/Universal Music Canada) 285 +15 8 21
NICK LACHEY What's Left Of Me UveiZomba Labe/ Group/3.43 359  94% 34% 348 333 360 2 24 NICK LACHEY What's Left D Me (Sony BMG) 260 -1 q 8/0
BETTER THAN EZRA Juicy (V2/Artemis) 346 328 6% 2% 352 312 38 gg gg » P"'l‘:‘SUP"ﬂL Give Back. LSZWWG Must Canods) 260 36 16 160
NI Ehd RIHANNA SOS (Def Jam/IDIMG) 257 -49 20 16/0
| A H Lie J4 38 % 48% 362 349 3INM
FROURL N o - 27 21 1. JOMNSON Upsie Down Brushfrelnversa Rendc/ 228 8 20 180
| BREAKING POINT A# Messed Up /Wind-Up/ 339 341 46% 13% 345 335 354 37 FORT MINOR... Where'd... Machne ShayWarner Bros) 221 +51 3 601
GNARLS BARKLEY Crazy (Downtown/! ava/Atiantic/ 338 315 5% 5% 324 291 349 33 FIVE FOR FIGHTING The Riddle (Sony BMG) 223 +35 3 1011
SMASH MOUTH Story Of My Life /Beautiful Bome/ 33 326 5% 15% 322 288 352 k)| KT TUNSTALL Suddenly | See (Relentless/Vigm) 215 +15 4 1
35 JAMES BLUNT High [Custard/Atiantic/ 205 +22 3 8
KEANE Is It Any Wonder finterscape/ 335 335 43% 12% 346 345 346 !
: RPN R - - o s 28 32 BLACKEYEDPEAS GoneGomg dSMimerscope) 205 21 11 70 |
MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 335 346 45 1 3 3 3.5 29 334w BRIAN BYRNE Far From Good Warner Music Canada) 200 18 8 80
JAMES BLUNT High (Custard/Atiantic/ 327 338 91% 3% 34 309 370 36 344y JOEL PLASKETT Nowhere With You MapeMusic/ 176 .2 2 12
LOS LONELY BOYS Diamonds (0r Music/Epic/ J24 322 A% 11% 302 282 315 32 35¢p REX GOUDIE Lie Awake (Sony BMG Music Canads) 174 21 9 8i0
RIHANNA SOS (Def Jam/I0IMG) 320 315 %% 5% 325 326 3 3% @ ALLAMERICAN. Move g Doghousalmerscope) 168 512 2 i1
K7} 37 TEDOY GEIGER For You | Wil... (Columbia/Sony BMG) 157 27 15 10/0
o 39 BODYROCKERS | Like The Way (Universal Republic/ 155 +4 2 40
Total sampie size is 310 resp Total 0 ity estimates are based on a scaie of 1-5. (1=dislike very =1
much, 5 = like very ;nucn). Total familiarity represents the percentage of respondents who recogmized the song. Total burn JOHN MAYER Waiting On The World... (Sony BMG) 153 +51 1 m
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to CORINNE BAILEY RAE Put Your Records On {Capitol] 147 +36 1 710
appear on survey. Sample composition is based on persons 12s. Persons are screened via the Internet. Once passed. thev it}
can lake the music test based on the format/music preference. RateTheMusic.com results are not meant to replace caliout 25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio
research. The results are intended to show dpinions of participants on the the Internet only. RateTheMusic is a registered Networks. Songs ranked by total plays for the airplay week of 7/2-7/8. Bullets appear on songs ganing plays or remainmng
trademark of RateTheMusic.com. The RTM system, is availsble for local radio stations by calling §18-377-5300. flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
kImerboMu:M:.wm data is provided by Medisbase Ressarch, 3 division of Pr Radio @ow No. 15 are moved 10 recurrent after 20 weeks on the chart. © 2006 Radio & Records . indicates Cancon. )
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PART Two OF A Two-PART SERIES .

Do Fewer Currents Make
For Smooth Sailing?

Format vet discusses new music

Rock programmer in a former life, KSS]J/Sacramento Sta-
[ Ation Manager Lee Hansen has Smooth Jazz credentials that
span almost 20 years, from the Wave Network to WNUA/Chi-

cago and KKSF/San Francisco.

He has a respectful longtime relation-
ship with Broadcast Architecture, whose
President, Allen Kepler, last
week detailed the thinking be-
hind BA’s recommending few-
er currents. In this second and
final column on BA’s new poli-
cy. Hansen offers perspective
on the role of new music, as
well as his approach to it.

Pride Of Authorship

Hansen says BA clients should
try to learn from the collective expertise
and have pride of authorship in what
they do because BA only provides advice,
it doesn’t program stations. “Look at pro-
grammers like Paul Goldstein and
Michael Tozzi as a pool of thought,” he
says. “Is someone going to discard that?

“There’s been much conversation
about how new music is the lifeblood of
this format — that it's the future — and |
still believe that. Smooth Jazz will im-
plode without new music because in-
breeding produces idiots. Look at Rock,
which no one thought would become an
old-music format, but it did.

“Smooth Jazz once played 50 currents,
and the format was right to begin hom-
ing in. But in situations like this, regard-
ing new music, you never know until
you’ve gone too far.

“I'm comfortable with the number of
currents KSSJ plays, though a case could
be made for playing a few more or less.
It's about the norm of what successful sta-
tions have played over the last few years.
1 haven’t been willing to take that extra
step and tighten down, like a few large-
market stations have, because I want to
convert new material to the library.

“In an interview about 10 years ago
with then-KTWV/Los Angeles PD Chris
Brodie and late KKSF/San Francisco PD
Steve Feinstein, | said that Classic Smooth
Jazz doesn’t appeal to me. What drew
people to this format was the thrill of
finding something new and getting ex-
cited about new music.”

Two Kinds Of P1s

Hansen says he has two categories of
P1: PP1s — passionate P1s — and MPl1s
— mood Pls, whom he says outnumber
PP1s by at least 10 to one.

“Some of the erosion seen over the past
few years in some markets could be PP1s

50 ® padic & Records July 14, 2006

Lee Hansen

declining,” he says. “It hasn’t been a huge
erosion, but enough that it’s a significant
portion of TSL because they're
passionate and put down lots of
quarter-hours.

“Itonly takes a handful of pas-
sionate P1s going away to lose a
half-share in a large market. If
we start playing to mood Pls
only, we become slaves to the
marketing that nobody seems to
have money for. You become a
Soft AC, and the only way a Soft
AC can get arrested in the ratings is to
continue to pump it up.

“In virtually every market it’s the Soft
AC that does the most consistent fore-
ground external advertising to keep its
name up high because there isn’t enough
passion connection to the product.

“If we walk away from the most effec-
tive passion-bonding element — new
music — we leave ourselves slaves to
MP1s, and we will constantly need more
marketing, or we’ll watch things drop
away.”

Embrace New Music

Ratings and revenue expectations are
atan all-time high, and programmers are
increasingly averse to risk, especially
when it comes to new music. And Han-
sen feels that new music isn’t going to do
a station much good anyway, unless it
really embraces it.

He says, “Maybe this is too subtle a
point, but many large-market Smooth Jazz
stations that cut down to the less-than-20-
currents position weren't really giving up
much because they weren’t embracing
new music anyway. It’s an important dis-
tinction.

“l listen to large-market stations that
never say anything about new music. |
hear back-announces like ‘That was Third
Force’s “You Got It.” Before that we heard
Brian Culbertson’s “Let’s Get Started.””
Waita minute! And? And? Is this new mu-
sic? If so, tell me.

“1 believe in showcasing new music
and letting my audience know that I'm in-
troducing new music. I take the risk of us-
ing those extra few words — new and the
album title — and do roughly 15-25 men-
tions a week of where to buy it.

“I ask for the order: ‘If you'd like a copy
of that wonderful new Philippe Saisse al-
bum, get out to Borders, where you'll find

-

oo onra oot oo

R SMOOTH JAZZ

Business As Usual, Only More

Margaret Thatcher had mere advisers, but you'll benefit from a team
of some of the best and brightest in Smooth Jazz, who have

stepped up to make the Smooth Jazz sessions at
| the R&R Convention in Dallas — five in all! —
impressive in new, provocative ways.

Aliow me to thank the R&R Convention 2006
Smooth Jazz Advisory Committee for their remark-
able dedication, insight and input: KTWV (The
Wave)/Los Angeles VP/Programming Paul
Goldstein, KICD/Denver PD Michael Fischer,
Broadcast Architecture President Allen Kepler,
Verve Music Group Sr. VP/Promotion Suzanne

gONVENTION %

Berg. Peak Records consultant Deborah Lewow
and Rendezvous Entertainment CEO Frank Cody.

Please watch this space for updates in the weeks to come. For more info about
the R&R Convention — happening Sept. 20-22 — and to register online, go to

it, naturally, in the KSS] section.’ I do this
because we fought for that real estate by
giving real estate up on the air.
“KIFM/San Diego does a terrific job of
trying to create the illusion of new mu-
sic. My announcers have always done the
same. It’s beaten into their heads that if
they see a category A, B or D on my log,
they're supposed to say that the song is

11108801 SRS IE TR

“It only takes a handful
of passienate P1s
going away fo lose a
half-share in a large

market.”

LT

new or fresh or the latest from that artist,
because if you don’t embrace it, you're
not playing new music, you're just play-
ing unfamiliar music.”

The Wonder Of Discovery .

Hansen continues, “When you’re talk-
ing about the passion, excitement and —
here’s a word we haven't used in the
Smooth Jazz format in a long time — dis-
covery, | don’t consider that message to
be clutter.

“The second-most important thing we
do to identify the station is get excited
and pumped. We should be talking
about the new Peter White even before
it comes out.

“Allen Kepler and BA VP/Program-
ming Rad Messick know I feel that they’re
chasing the wrong fix. If there had been
more importance placed on a sense of
discovery and excitement, these songs
wouldn’t have been seen as such a haz-
ard. That songs are not testing as well as
they did last year, which was one of the
weakest ever in terms of test scores, is a
result of the lack of showcasing.

“BA recommended that KSS] take out
a secondary current every other hour and
replace it with a library song, and, be-
cause of size°considerations, the library
songs were almost always in the tertiary
category — H'’s in our system.

“When | compared my tertiary catego-

www.radioandrecords.com. See you in Dallas!

ries with my current categories, | found
scores that were almost the same.
“lunderstand the urge to move to this
direction of fewer currents and the rea-
soning behind it, but, like average H-cat-
egory songs, currents score about 67.5,
except that currents are fresh. It’s the age-
old quandary of fresh fill vs. stale fill.”

Fresh Fll Or Landfili?

Hansen believes that filling the library
is a key consideration. ”Another aspect
is that fresh fill has a chance of becom-
ing a part of the library,” he says. “On the
other hand, stale fill will always be what
itis.

“Our gold has been tested over the
years. Some tertiary material is current-
ly out of favor — like ‘Smiles and Smiles
to Go’ and ‘Breezin” — and we’re not go-
ing to be able to play them x-thousand
more times and change the perception of
those songs.

“However, when | play Wayman Tis-
dale’s, Euge Groove's or Nick Colionne’s
latest and embrace them with excitement
and passion, perhaps they’ll climb. And
you build your clocks in a way that
showcases and protects them.

*“There has not been much consensus
among S] programmers over the last year
or two. People are spreading out and
breaking away from the patterns.

“In the majority of cases when | break
with the panel — as I did on The Rip-
pingtons’ ‘Gypsy Eyes,’ which went on
to become one of our highest-testing cur-
rents after four months of airplay, and
Steve Oliver’s ‘High Noon’ — BA re-
spected and acknowledged my well-
thought-out diversions from the plan.

“Among other things, BA made a very
good catch on the recurrent vocal cate-
gory during the past year, a category that
I understand is not easy for every station
to populate. This market has such a pop
approach that we have songs like
‘Daughters,” ‘We Belong Together,’
‘White Flag,’ ‘Don’t Know Why' and the
redone ‘Lowdown.’

“I can put 10 or 11 songs in, and, by
using that category in alternation with
the current vocal category, I'm able to
play a relatively fresh vocal every hour.
They come up about once a day, so we're
not burning them out or sounding dat-
ed like we would if pre-1990 vocals pre-
dominated.”
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ARTIST TITLE (ABEL(S)

MINDI ABAIR True Bive (GRP/VMG)

PETER WHITE What Does it Take (To Win Your Love) (Columbia)
PHILIPPE SAISSE TRIO Do it Again (Rendezvous/
WAYMAN TISDALE Get Down On It (Rendezvows)

BRIAN CULBERTSON Let’s Get Started /6RP/VMG)
RAMSEY LEWIS Oh Happy Day /Nerade Jezz/EM))

NICK COLIONNE Atways Thinking Of You /Narada Jazz/EMI)
EUGE GROOVE Chillaxin (Narada Jazz/EMI)

FOURPLAY ... My Love’s Leavin' (Bhebird/RCA Victor/RME)
CORINNE BAILEY RAE Put Your Records On (Capitol)

PAUL BROWN Winelight /GRP/YMG)

RAY PARKER, JR. Mismaloys Beach (Raydio Music Group)
SIMPLY RED Holding Back... (simplyred.com/Verve Forecast/YMG)
DAVID PACK Biggest Part Of Me (Peak/Concord)

MICHAEL LINGTON Pacifica (Rendezvous)

BRIAN SIMPSON Saturday Cool (Rendervous)

PIECES OF A DREAM Forward Emotion (Heads Up/

CHRIS STANDRING | Can‘t Help Myselt (Trippin” ‘N’ Rhythm)
RICK BRAUN Groove Is in The Heart /Artizen)

HERBIE HANCOCK... A Song For You (Possibikties/Vector]
JAZZMASTERS V Free As The Wind (Trippin” ‘N° Rhythm)
DAVID BENOIT Beat Street (Peak/Concord)

JASON MILES Sexual Healing (Narads Jazz/EMI)

GERALD ALBRIGHT We Got The Groove /Peak/

ERIC DARIUS Chillin’ Out (Narada Jazz/EMI)

DAVE KOZ Undeniable (Capitol)

SHILTS Look What's Happened (Artizen)

PAMELA WILLIAMS Positive Vibe /Shanachie)

RICHARD ELLIOT Say it's So (Artizen/

MARION MEADOWS Dressed To Chill /Heads Up/

PLATS

681
656
641
563
541
480

379
367
383
339
kkY)
338
267
253
248
244
239
237
214
205
149
18
115
102

94

19

14

72

of-

+47
+41
A1
+17
-18
+14
+20
+12
+145
+1
-18
+7
+7
+4
-28
-3
+20
-18
-2
+5
+59
+15
+11
0
+7
-10
-2
+8
-9
+12

TOTAL
AUDIENCE

79063
84588
72580
15850
57181
§7250
89108
56098
48685
48493
41738
60569
36062
31543
31628
22835
329022
28725
22009
28614
28414
22455
26183

8375

8596
18773

6425

8632

§icd

3383

WEE TOTAL STANONS/
r )

15

7
20
13
26
2

25.

15
3
n
29
15
n
15
33
s
7
19
12
19
3
6
14
20
4
6
3
14
2
1

e
20
310
am
20
2410
3on
210
290
280
210
a8n
2m
2510
2110
20/0
2310
25/0
1710
2310
2212
191
90

1310
10/0
1
1010
8/0

8/0

m

MOST ADDED

E

MOST
PLAYED RECURRENTS

OL) SILK Essy Does tt Trigsin” N’ Rbythm/
Tetal Plays: 68, Total Statiens: 8, Adds: 1
LIONEL MICHIE | Call It Love Msisnd NOMAG/
Total Plays: 58, Tetal Statiens: 4, Adds: 0
DAN SIEGEL Street Tak Native Language/
Total Plays: 45, Tetal Stations: 5, Adds: 0

W VE W & ACTIVE ey

EVERETTE MARP Monday Spesks (Shanachie/
Total Plays: 45, Total Stations: §, Adds: 0
BOBBY LYLE Passion Drive feeds Uy/

Total Plays: 39, Tetal Stations: 4, Adds: 0
ULTRABLUE Shiver 275
Total Plays: 23, Tetal Stations: 3, Adds: 1

from Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records.

32 Smooth Jazz ® reporters. Monitored airplay data supptied by Mediabase Ressarch, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 7/2-7/8. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
ts placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 15. if atter 20 weeks, the record is not
in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays ksts the songs with the
greatest week-t0-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AGH number. Average Quarter Hour Persons used herein with per

POWERED[T]

MEDIABASE

ARTIST TITLE LABEL(S)
JAZZMASTERS V Free As The Wind (Trigpin’ W' Rythmy

~§

The Smooth Jozz add throshold is applied t menitored stations ast sllewed
1 raport adds por their company pelicy: Sengs thet reach feur pleys por
woek in feve consecutive sirpley wesks. Airpley woek is defined as Sundey
through Ssturdey. Adds from all sther programumurs ave still accepted ot
any ploy lovel.

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S) achAEAsE
FOURPLAY.. My Love's Lesvin’ (BluetidRCA Victor/AMG)  +145
JAIZMASTERS V Free As The Wind (Trpain’ V" Riythm) +59
MINDI ABAIR True Biue (GRPYMG) +47
PETER WHITE What Does It Take (To Win Your Love) Cobmiia/ +41
MICK COLIONRE Always Thinking Of You Navada Jazz/EMl)  +20

TOTAL

PIECES OF A DREAM Forward Emotion Heads Up/ +20
WAYMAN TISDALE Get Down On It (Rendervous/ +17
OL SILK Easy Does tt (Trapie” W" Riythe/ +18

TOTAL

ARTIST TITLE LABEL(S) PLAYS
M0 FORCE You Got tt Hipher OctaveEMY %5
NAJEE 2nd 2 None (Meads Up Intermations() 258
LS Summer Nights Baw/TSR/ W
KM WATERS Stegpin’ Out (Shanschie/ b2 ]
BEYONCE' Wishing On A Star /Sowy Urban/Cokwniia/ m
MICHARD ELLIOT Mystique (Arniew’ 189
BNIAN SIMPSON It's Al Good (Rendervous/ 11]]
MARION MEADOWS Susde fisads Up/ 149
KEN NAVARRO You Are Everything (Positive/ 143
KIRK WHALUM Whip Appeal (Rendevous/ 143
PAUL RARBCASTLE Serene (Trgpin” W' Rbythw/ 142
EUGE GROOVE Get Em Gom' Narads JazzEMY 4
WLS Pacific Coast Highway Baie/ TSR 1%
NORAN JORES Den't Know Why /Biwe Aot/ VirginEMC) 132
KENNY G_. The Way You Move (ArnstaRMG) n

Statien piaylists for ali R&R reperters are available
on the web at www.radicandrecords.com.

wayman tisdale Way UPI '

Debuts in Billboard at:
#1 Heatseekers Chart

#1 Contemporary Jazz Chart
#116 Top 200 Chart

“Cet Down On It~

See Wayman Tisdale on tour with the Rendezvous All Stars
rendezvousolistars .com waymantisdale com

www.americanradiohistorv.com

O R&R Chart

rendezvousmusic.com
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MOST ADDED

Wik Wk ARTST TME LABELS gy CYERN |- AL TS
1 @  WAYMAN TISDALE Get Down On It (Rendezvous/ 253 +9 2 13 150 ;""5' JILE “*‘;s" Yo T ‘“‘"
. AZZMASTERS V Free As rop
4 0 PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 220 +16 531 17 1411 FOURPLAY_ My Love’s Laavin’ (Bloetwd/RCA Victor/AME) M
3 o MINDI ABAIR True Blue /GRP/VMG) 220 +1 472 12 12/0 GREG ADAMS Felix The Cat (Rpa/ 3
2 4 EUGE GROOVE Chillaxin Narada Jazz/EMI) « 219 1 2% 13 150 33 ':'m ‘E*‘lﬂc: Is Not A Home f“:;“f :
/ NEL RICHI it Love /island/10J)
5 6 PETER WHITE What Does It Take {To Win Your Love} (Columbia/ . 212 +15 482 6 11/0 LARRY ANTONING Vilage Strut BCS) 2
6 6  RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 191 -1 a1 19 15/0
9 0 BRIAN SIMPSDN Saturday Cool {Rendezvous) 181 +2 341 12/0 MOS T
10 DAVID BENDIT Beat Street /Peak/Concord) 180 +8 403 13/0
¢ - - INCREASED PLAYS JB
8 9 CHRIS STANDRING I Can't Help Myself (Trigpin’ ‘N’ Rhythm) 177 7 361 20 14/0 *,L*“"L
ARNIST TIMLE LABEL(S) INCREASE
1 @ RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI) 175 +8 347 17 10/0 FOURPLAY_.. My Love's Leavin RCA Victor AMG) R
12 m NICK COLIONME Aiways Thinking Of You (Narada Jazz/EMI) 164 +2 354 25 13/0 JAZZMASTERS V Froe As The Wind Trippin” ¥ Aythm) +57
7 12 BRIAN CULBERTSON Let's Get Started (GRP/VMG) 155 -33 352 25 110 ROB WHITE A House is Not A Home (Orpheus/ +30
13 13 PIECESOF M d Emotion (Heads U ¢ 2 GREG ADAMS Feix The Cat (Rpa) +a
3 A DREAM Forward Emotion // ea‘ s Up) 151 1 456 10 120 SANTANA fIANTHONY HAMILTON Twisted ArstafME) o8
14 15  GERALD ALBRIGHT We Got The Groove (Peak) 140 -8 433 22 1310 PHILIPPE SAISSE TRIO Do It Agam (Rendezvous) +16
@D  JAZZMASTERS V Free As The Wind (Triggin’ ‘' Rhythm) 138 +57 224 1 128 ::g“ "30:: ::sl: {:lm:":#/' . *::
17 (D CORINNE BAILEY RAE Put Your Records On (Capitol 137 +3 Mm99 o NCETY R Y
16 @ MARION MEADOWS Dressed To Chill (Heads Up) 137 +1 280 5 11/0 OST
18 @ RICK BRAUN Groove Is In The Heart (Artizen) 131 +5 233 14 11/0 M
20 @  SHILTS Look What's Happened Artizen) 124 1 24 8 PLAYED RECURRENTS 1§
21 EVE OLIVER A 0 1 90 SR TTRE 406y el
@  STEVE OLIVER Good To Go fRoch . 121 251 ¢ 9 vy oy PRI 5
4 @ BLACK GOLO MASSIVE Let It Flow /Major Menace) 1" +14 298 4 90 ALTHEA RENE In The Moment /Aliast/ %
@ FOURPLAY /M. MCDONALD My Love's Leavin' /Bluebird/RCA Victor/RMG) 115 +17 285 1 1114 NAJEE 2nd 2 None Heads Up international) 82
22 @ MATT MARSHAK Summerfunk Wuance) 108 0 271 a4 M : WATERS 9‘:: Out (Shanache/ ;
25 @ ANDRE DELANO Why Not (7th Note/ 104 +3 222 3 710 MICHAEL LINGTON Paciica /Randervous) 59
23 26 OLI SILK Easy Does It (Trippin” ‘N’ Rhythm) 102 -5 296 4 9/0 MILS Sumemer Nights Baje/ 7SR/ 87
26 €@ ERIC DARIUS Chisin’ Out Navade Jazz/EMI) 98 +4 19 I m ::::mﬂ East B:'W Posl) 23:
19 28  HERBIE HANCOCK f/C. AGUILERA A Song For You (Possibiities/Vector] 97 27 A 20 80 BRIAN SIMPSON I's AR Good mas ) %
27 @  PAMELA WILLIAMS Positive Vibe (Shanscive/ “ +1 302 17 90 EUGE GROOVE Get Em Goin' Marade Jaz2EMY /]
@  MICHAEL FRANKS Under The Sun Kock/ 7] +4 158 18 CHIIS BOTT! f1JALL SCOTT Good Moming Hesrtachs Cabmiie! 24
3 NCHARD ELLIOT Mystiqus (Artires/ 18
19 Smooth Jazz reporters. Songs ranked by total for the airptay week of Sunday 7/2 - Saturday 7/8.
' @%R::Ls&;!mus i RAUL MIDON !f You're Gonne Lesve AdaskartanEAC) 18
s “
REPORTERS WZVibtwaeine. W1 my- LTV/Samte Reca. CA WS Toage. R
Statioas aod thoir adkds kstod siphsbotically by market e s e o i I e
WiZZ/Asseta, GA* KICD/Bemver, CO° WYS2/adisnspelis, W*
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STEVEN STRICK

sstrick@radioandrecords.com

Technology Is Not

The Enemy

Using it to your advantage

"1 "his week I examine four Alternative stations in different

parts of the country — Emmis’ WKQX (Q101)/Chicago; Cu-
mulus’ WNNX (99X)/Atlanta; Clear Channel’s WRZX (X103)/In-
dianapolis; and Entercom’s KNRK/Portland, OR — an in an at-
tempt to get at the current state of the format.

Programmers face more obstacles than
ever before, including unreachable cell-
phone-only listeners and savvy audience
members who get their music and concert
info off the Internet before the station has it.

How are these stations dealing with this?
Is there a way to reach elusive listeners?
What are they doing about iPods and the
like — embracing them and making them
part of the station’s overall package or treat-
ing them as competition?

The PDs of these stations weigh in on
these questions below.

WKQX {Q101)/Chicago

Q101 is one of the top-five highest-rated
rock-formatted stations
in the country. The man
whohas been at its helm
for almost three years,
PD Mike Stern, knows
that compelling content
is what enables a station
to succeed.

Stern describes his
station as “Everything
Alternative.” Although
this phrase is used by a lot of stations
around the country, its meaning varies from
market to market. In Chicago, Stern says,
“It means music from the roots of Alterna-
tive in the late ‘70s through the ‘80s with
Depeche Mode, U2 and The Cure and on
into the ‘90s with Nirvana, Alice In Chains
and Pearl Jam.

“Throw in some extreme music and pop-
leaning alternative from the ‘90s and in-
clude the best of today’s new alternative
music, and you‘ve got the Q101 recipe.”

Here are the top 10 songs on Q101 so far
this year.

1. WHITE STRIPES The Denial Twist

2. COLDPLAY Talk

3. DEPECHE MODE John The Revelator
4. DEPECHE MODE Precious

5. BLUE OCTOBER Hate Me

6. HIM Rip Out The Wings Of A Butterfly
7.JACK JOHNSON Upside Down
8.FALL OUT BOY Dance, Dance
9.NINE INCH NAILS Every Day Is

Exactly The Same
10. NINE INCH NAILS Only

Ahead Of The Curve

But music tells only part of the story.
Technology plays an ever-increasing role in
astation’s success, not only as a tool for the
programming team, but also as a way to get
the listener involved in the station.

Mike Stern

“We work hard to embrace new tech-
nology and try to always be caught up to,
if not ahead of, the curve,” Stemn says.

“We recently launched our text-messag-
ing initiative, which gives the listeners a
new way to communicate with the air
talent. We have a feature called ‘Texting for
Tickets.” The jocks list three songs, and lis-
teners text in to vote for which we should
play next.

“We have started podcasting some ele-
ments of the station, allowing the airstaff
to repackage the content they create in an
easy-to-digest form for their listeners. On
the web we utilize the ‘My Shuffle’ feature
to allow listeners to create five-song mix-
es on our website.

“They can choose any songs by any art-
ists in our library or write in their own
tracks. We play one mix each night at 8pm,
and it is hosted by the listener who creat-
ed it. We take that concept and make
weekends out of it. We highlight listener
submissions all through the weekend.

“Also on the web is our Soundboard re-
search system, an interactive callout
system. We also just launched our Q101
iTunes music store. Our storefront is very
similar to iTunes, but with features geared
to our on-air programming that make it
easy for our listeners to hear something
they like on the air and then purchase it
for their iPod.”

Volatile Ratings

As you can see, technology can be our
friend, but it has also created some chal-
lenges. “Cell phones and wireless content
delivery are the two biggest issues we are
facing,” says Stern. “We are losing more
TSL to people talking on the phone in their
cars than to any other competing source.

“I'm guilty of continuing to do business
on the phone while | drive, and | have
a professional reason to be listening to the
station. I can only imagine how much that
is impacting nonradio people who don't
have the same pressing reason to listen
that I do.

“As this technology grows and wireless
distribution continues to push past
voice into data, I'm worried about what
new entertainment choices will invade the
car, which has always been the area in
which radio has been unchallenged.”

Most rock-based statibns are facing the
sad fact that at least a third of their audi-
ences are unreachable by Arbitron or any
other research company because they are

RR ROCK FORMATS
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f R&R Convention 2006

Before putting together the agenda for the sessions at R&R Con-
vention 2006 | spoke with many radio programmers and label pro-
motion people. | wanted to make sure that the sessions addressed
the biggest concerns facing our business right now. Then my advi-
sory panei weighed in. What we have come up with are two ses-
sions that | think you'll find interesting and useful.

The first session is “The $#@%& Indecency/Payola Game Show.” We'll
have a couple of experts on payola from the label side and a couple of
experts on indeécency from the radio side. Contestants chosen from the
audience will compete for fabulous prizes as they are tested on their
knowledge of what is indecent and what constitutes payola.

] The second session is “Wake Up! Your Listeners Are Smarter Than You.”

Music fans aren't waiting around for radio to find the next big thing. They are

discovering and getting their hands on songs and artists way before radio

| plays them. In many cases, those artists are selling in big numbers with no

| radio aimlay. The same savvy music fans are also finding concert info for

f their favorite artists before radio is allowed to talk about it. How can radio,

| labels, artist management and concert promoters work together to keep
radio the “discovery channel” of music while still protecting the artists?

we'll also be giving out the R&R Industry Achievement Awards at a fun

Rock Formats Lunch during the convention, which takes place Sept. 20-22

l in Dallas. Go to www.radioandrecords.com for detalls.

“All radio stations are
faced with the same
challenges. Simply put,

there are more choices for'

the audience’s attention.”

Leslie Fram

in cell-phone-only homes. This makes rat-
ings for rock-formatted stations very vol-
atile. Stern sees this as the biggest issue
facing our format.

“The first thing | do to deal with this is-
sue is to never miss a chance to bring it up
whenever | am in a room with anyone from
Arbitron,” he says. “The more we all men-
tion it, the higher it will move on their pri-
ority list.

“That’s one reason | am very excited
about the roliout of the Portable People
Meter. They use an address-based sam-
pling system to recruit their panel, and this
includes knocking on front doors if some-
one can’t be reached by phone.

“In the interim, our only defense is to
program the station to appeal to as broad
an audience as possible so we have a
chance to hit more people with diaries.”

Out Of Touch

Another obstacle that radio faces quite
frequently these days are leaks. This could
be a song that appears on the Internet be-
fore radio gets it. It could also bef concert
info that appears on a band’s website that
the station isn’t allowed to talk about. This
<can create an image of the station being out
of touch with its listeners.

Stern feels the term leak is outdated. He
says, “A leak meant we knew someone at
the pressing plant who risked his job to get
us a copy of a song early when no one else
had it — not other radio stations, not any-
one.
"Now not only does radio have it, but

—

the consumer has it as well. It ruins our
credibility with the audience when they
call the station to request a song and we
have to say, ‘We don’t have it,” when they
have had it for weeks.

"We try to walk the line by playing
things we get ahead of street date but not
overdoing it or playing bad mixes that
sound horrible.

“The same problem applies to concert
announcements. Shows are posted in so
many places that the listeners know about
them long before we can officially an-
nounce them. The jocks mention shows as
being rumored but unconfirmed so that
they appear to know what they are talk-
ing about even if some management type
won’t let them talk about it yet.”

WNNX (99X)/Atlanta

For years 99X was the only game in town
when it came to alternative music in Atlan-
ta. It now has some competition from Clear
Channel’s WBZY, but that has not deterred
99X from staying true to its roots.

PD Leslie Fram also uses the phrase
“Everything Alternative” to refer to her sta-
tion. She describes 99X’s music mix as go-
ing “from "80s underground to ‘90s alter-
native.” She continues, “And we are the
only radio station in Atlanta where you can
find Arctic Monkeys, Matisyahu, Gnarls
Barkley and The Strokes.

“This is the radio station in Atlanta that
gives listeners the
chance to hang out with
the artists, from going
backstage for a private
performance by Trent
Reznor and Peter Mur-
phy to having your
own backstage dress-
ing room next to Beck.

99X also has the best
DJs in Atlanta. They
know the music and live the lifestyle.”

Fram is clearly proud of her station,
which has been an Alternative institution
in the Southeast for years. Here are the top
10 songs on 99X so far this year.

Continued on Page 54
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Technology Is Not The Enemy

Continued from Page 53

1. WEEZER Perfect Situation
2. COLDPLAY Talk
3. GORILLAZ Dare
4. SHE WANTS REVENGE Tear You
Apart
5. HIM Rip Out The Wings Of A Butterfly
6. NINE INCH NAILS Every Day Is Ex-
actly The Same
7. BLUE OCTOBER Hate Me
8. FOO FIGHTERS No Way Back
9. MATISYAHU King Without A Crown
10. DEATH CAB FOR CUTIE Soul Meets
Body
Fram says that you haveto have more
than the right music for your station to suc-
ceed. “Personality, personality, personali-
ty,” she_says. “My iPod is cool, but it
doesn’t talk to me — yet! It’s nice to have
jocks who are household names.”

Tech Talk

Like Q101, 99X is aggressively tapping
into new technology. “99X was one of the
first radio stations to work with Apple and
iTunes,” Fram says. “We incorporate listen-
er-themed playlists into on-air giveaways
and have been doing ‘Shuffle’ weekends
for the past year, where listeners submit
their one-hour playlists to 99X.com.

“We play these on the air, and most of
the time we have the listener who made the
mix introduce her set. Listeners love the
fact that they are taking part in program-
ming the station.

“Twice this year we have given away an
iMac a day during our ‘99X D] for the Day’
promotion. Listeners submit podcasts of
them doing shows on 99X. We pick winners
for the iMacs, and a grand-prize winner
gets to actually do one weekend airshift.

“We were also one of the first moming
shows to offer podcasts and were listed for
several months on iTunes as one of the
most-downloaded radio podcasts. We also
have an HD channel [programmed by
midday jock Steve Craig], ‘99X/S.’

“Our Imaging Director, Andy West, is
the best at incorporating pop culture into
our imaging. One of our sweepers says,
'99X, now broadcasting in 100% digital ra-
dio for the five people in Atlanta who have
it. For the rest of you, it will be here when
you want it."

“The 99X site on MySpace is very active.
We give away hundreds of tickets a month
to 99X events there. We've been very ac-
tive in text messaging for on-air giveaways
and requests as well.

“We've turned artist interviews into iPod
takeovers, where artists plug their iPods into
the board and play music on 99X for an
hour. Our ‘Live X’ sessions have been avail-
able on demand for years at 99X.com.”

Stop Whining

Fram agrees that Arbitron’s current
methods for measuring listening are inad-
equate, but she says that you can’t sit and
whine about it; you need to make the best
of the situation.

“We've never put ourselves in a situation
of living and dying by the numbers be-
cause we all realize that we are dealing
with antiquated methodology for finding
the Alternative listener,” she says. “The 99X
sales team are marketers first and offer re-
sults for their individual clients.

“On the ratings side, we expect to see
wobbles because the Alternative listener is
the most active listener. That being said,
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we've put together three strong months in
the 18-34 demo for March, April and May.

“You've got to be in front of your listen-
ers on a daily basis, whether that'’s face to
face or on MySpace. At 99X we have our
specialists in the building. Matt Courtoy,
our Asst. Promotions Director, is our Inter-
net spegialist. He can reach out to 99X fans
to make them aware of what we're doing,
and he also sends out off-air invites to ‘Live
X’ and movie premieres.

“Lewis Alston heads the street team,
known as the 99X Roadies. He is our street
specialist. 99X Promotions Director Eric
Van De Steeg is our marketing special-
ist. Any radio station can put together a
killer street team like our Roadies and be
out there every day.

" At the beginning of the year, before My-
Space was on the lips of evening newscast-
ers, we did a ‘Singles Party’ where listeners
could meet first on MySpace. Most people
in this format play in the same world as the
elusive listener, so we're reaching out and
communicating through those mediums.”

Play By The Rules

When it comes to leaks, Fram has some
advice for labels and artist managers.
“They need to understand that a station’s
credibility as the Alternative station in any
market is at risk,” she says.

“99X has always worked closely with the
great managers out there, like Jim Guerinot,
John Silva, Cliff Bernstein and Dan Field.
I've always tried to call first instead of
asking for forgiveness later. Most of the time
we are given the OK to play a song or the
label decides to release it early.

“If the label and management are ad-

"amant about not playing the song early

and you play by the rules, you might be
in a better position to work out exclusive
access to an artist promotion in the fu-
ture.”
WRZX {X103)/indianapolis

WRZX PD Lenny Diana feels that if you
get caught up in labeling music, you’re not
going to play what
your audience wants
| to hear. WRZX tends
to rock harder than
most Alternative sta-
tions, and this works
in Indianapolis.

“WRZX is a Rock
Alternative station
for Indianapolis,” Di-
ana says. "People see
the word Alternative
and seem to lose sight of the fact that the
word Rock sits just before it. This is not a
pure Rock station, and it's not a pure Al-
ternative station. We play the best of both
worlds.”

Here are the top 10 songs played at
WRZX so far this year.
1. 10 YEARS Wasteland
2. DISTURBED:Stricken
3. HURT Rapture
4. HINDER Get Stoned
5. KORN Twisted Transistor
6. BUCKCHERRY Crazy Bitch
7. STAIND Falling
8. NICKELBACK Savin’ Me
9. GODSMACK Speak
10. NINE INCH NAILS Only

Diana sees the cell phone as the biggest
challenge his station faces. “Have you ever
driven down the street and seen the per-
son next to you yammering to them-
selves?” he says. “Well, they aren’t yam-

Lenny Diana

R ROCK FORMATS

mering to themselves; they have a
wireless earphone powered by superior
Bluetooth technology.

“You can’t be on the cell phone and have
the radio turned up loud when your favor-
ite song comes on. Superior Bluetooth tech-
nology is our biggest threat. Our en-
ergy should be focused on getting our
brands onto those cell phones. Transmitters
are so 1997.”

Diana sees text messaging as an un-
tapped avenue for reaching his listeners.
“At this point it's game on,” he says. “WRZX
is about to enter the text-messaging world.

“The content on our website matches
what's on the air, and we are very aggres-
sive in promoting the website on the air.
It’s in our imaging and our promos. All ef-
forts are being made to marry the radiosta-
tion with the website.”

A New Model

Diana says that the current methods that
labels and managers use to market their
artists are out of date. “What do The Ra-
conteurs, Pearl Jam, Muse, Red Hot Chili
Peppers, The Foo Fighters, AFI and
Tool have in common?” he asks. “Every
one of these artists had records out on the
Internet way before the all-important im-
pact date.

“It’s painfully obvious that everything
has to change. It should have changed
when Napster exploded, but we ignored,
fought, kicked, screamed and sued anyone
in our path to keep the old ways alive.

“Some labels actually worked on tech-
nology to make it impossible to copy a
compact disc. All the time, money, re-
sources and energy wasted on that, and
then someone like Steve Jobs steps onto the
dance floor and totally devalues the mu-
sic by selling songs for pennies.

“He has the rights to the device in which
you can not only carry MP3s he sells, but
also MP3s that were downloaded by oth-
er means. Most labels handed it all
away. It’s kind of silly when you think
aboutit. It so did not have to go down like
that.

“1 don’t think artists need to be ap-
peased here. You show me one artist who
will tum down exposure of any kind, and
I’ll show you the first drop on that label
when they make cuts. As for labels, you
would think that they would be happy
with any airplay at all. Sadly, that isn’t al-
ways the case.”

High Hopes

When it comes to reaching the target
audience, Diana sees the same obstacles as
most other programmers. “Someone wise
once told me, ‘Every 30 days you are either
labeled a genius or a moron,” he says. "My
poor Arbitron rep, David Rice, should be
made a saint at this point because he gets
aphone call about once a week with about
six or seven questions.

“At least the Arbitron people are good
enough to realize that we are having ma-
jor problems and are willing to come in
and discuss it and tell us what they are
doing to try to fix the problem and to go
over the book with us line by line. You
kind of get an idea of what you have to
work on and where you have to go to
from the information you get after a book
comes out.

“If you talk to any radio-company CEO,
they all seem like they are ready to find a
way past the paper-and-pencil technology
currently used to measure radio listening.

However, that new technology doesn’t
seem to be presenting itself in a timely
manner.

“I have high hopes for Arbitron’s Peo-
ple Meter, and | do see a light at the end of
the tunnel. Hopefully, we’ll have some-
thing soon that gives a better representa-
tion of what’s being listened to on the
radio.

“As for how | deal with it now, until |
can control Arbitron’s every move and
make them my diary slaves and rock a 10
share, we focus on programming a good
radio station. Silly and lame as that sounds,
I'have to believe that if what comes out of
the speakers sounds good, people will
come to our place on the dial.”

KNRK/Portiand, OR

KNRK PD Mark Hamilton says the old
ways of programming a radio station are
obsolete. With so many other mediums vy-
ing for the attention of the listener,a success-
ful programmer has to think outside the box.

“The biggest challenge we have right
now is to keep the radio station fresh and
unique by introducing different features,”
he says. “Things have changed to the point
where your radio station is not the only
place people can go to find music in your
city.

“Itis absolutely not acceptable to play the
same 180 songs over and over in rotation
just because you got a library test back.
That's not going to be acceptable anymore
toan audience. That’s why TSL is dropping.

“I’'ve been to many focus groups. You
go around the room and hear the same
criticism of radio all
the time: the repeti-
tion. And it’s not just
the currents they are
complaining about;
it’s your small, over-
played library.

“Here’s an example
of what not to do: You
gzk),’g:; ::;;Zr:;s‘: Mark Hamilton
One Thing’ made the cut. So that goes into
your gold library. Anybody who listens to
your station for a long time is going to won-
der what is going on when you're playing
only one INXS song over and over again.
Where are the other INXS songs?

“We need to come up with new ways to
conduct our research. We need to surprise
people. Go wide and play something that
the audience doesn’t hear that often and
then come back and play a hit. Get people
excited about your station.”

Hamilton describes KNRK as playing
more than 25 years of great alternative mu-
sic. He dubs it “AOA,” meaning adult-ori-
ented Alternative targeting 25-44-year-
olds. Here are the top 10 songs played on
KNRK so far this year.

1. GORILLAZ Dare

2. SHE WANTS REVENGE Tear You Apart

3. YEAH YEAH YEAHS Gold Lion

4. WHITE STRIPES Denial Twist

5. BASBOOSA Wicked Game

6. DEATH CAB FOR CUTIE Crooked Teeth

7. JACK JOHNSON Upside Down

8. GOLDFRAPP Number 1

9. RACONTEURS Steady, As She Goes

10. ARCTIC MONKEYS [ Bet You Look
Good On The Dancefloor

Online Opportunities

KNRK is just starting to take advantage

Continued on Page 59



www.americanradiohistory.com

July 14, 2006
y 14, MEBIABASE
Wi W ANTIST TILE LABELS) N ks um':“ bt iy -
1 1 REDHOT CHILI PEPPERS Dani California Warner Braz/ el 7 W% w20 MOST ADDED
3 o THREE DAYS GRACE Animal | Have Become (ive/’Zomba Label Grous/ 480 +25 25288 14 240
2 @ BUCKCHERRY Crazy Bitch (Eleves SevenLava) 450 +5 18108 19 23 | MmeTTELES o8
4 © GODSMACK Spesk Unvwrsal A ) 4 207 2 n | ORI (e dpn "‘""m"""m ;
§ 5 TOOL Vicarious Valcana/Zombs Label Growp) %4 2 18218 12 200 | Sumenows Horses ket 5
6 68  SHINEDOWN | Dare You (Atistic/ 333 2 20094 25 180 STOMNE SOUR Through Glass (Roadrumer//0/MG/ 2
7 @ WOLFMOTHER Women Modksar/interscape) k73] +3 15001 15 220 | MWNDER Ligs Of An Angel Uimversal Apuitc/ 2
9 @  SAEAKNNG BENJAMIN The Diary Of Jane Halywood M 4 1518 5 200 ms'“f““:“"""""’l."” :
8 3 STORE SOUR Through Glass (Roadruaner//0IMG) 28 413 1285 8 202 | uogcroen waifur e Coptol 2
10 SEETHER The Gift /Mied- Ly 241 +8 9342 16 100 S = =
The flock odd thresheld is appiied 19 musitorsd stations ast allewed 1
. . ome airpley wosk. An sirpiey wosk is doflasd o0 Sundoy through Soturdey.
13 0 KORN CmUtlhme 228 [ ] 11086 17 130 o am Jejarnl ol ==tk
14 13 PEARL JAM Life Wasted L/RMG) 21 -1 13783 7 17
15 14 FOO FIGNTERS No Way Back (RCA/RME) 178 18 10817 23 130
16 0 TOM PETTY Saving Grace /Amenican'Warner Bros.) 178 +23 12529 3 132 MOST
11 18 MICKELBACK Savin' Me (Roadrumer/I0/MG) 1 S1 sS40 17 13w INCREASED PLAYS
17 17  PEARLJAM Wu.rBWih&idI.hAM/ 138 9 558 1 170 AR FiL Laih PLAY
19 18 GODSMACK Shine Down Uinvwrsal Aapublic/ 105 4 006 4 N | cansraDE i oty S
18 19 BLACK STONE CHERRY Lonely Train (Roadruner//0JME) 100 9 5858 7 e DISTURBED Land Of Confusion (Resnise/ +28
20 20 RACONTEURS Steady, As She Goes /7Thind Maw/V2) 922 12 7839 [ ] 0N THREE DAYS.. MIMMWI&WM +25
22 @  SYSTEMOF A DOWN Lonely Day Amenican/Cokmmiss) ()] +2 51256 20 g | DNEAKNG BERIAMIN The Diary Of Jone fadywoed +2
21 .22 ROBZOMBIE American Witch Geffaw/ ) ) 3 3089 9 gp | TSMPETTY Sovey Grace mwcarener Bres) -
’ sl ; WICKELBACK Rackstar (Rosdrumser/0MG) W
2 @ oisTuRsED Land Of Confusion /Reprise/ 20 +28 280 2 o RED NOT CINLI PEPPERS Tell Me Baby Waraer Bras) +08
24 @ THEORY OF A DEADMAN Santa Monica /Roadrunner/(0JME) n +8 2582 13 50 INE INCN NANLS Ondy (Inrerscope/ +19
23 @ AR Miss Murder (Tiny Evlinterscape) 72 +3 8y 31 s 38 SECOMDS TO MARS The Kil mmortadVirge/ +11
2 @  REDHOT CHILIPEPPERS Tol Me Baby Wamw Bros/ +20 a8 2 g1 | STOWESOUR Through Glass (oachumen/UMG) 8
%5 € SHINEDOWN Heroes Atiwic/ 8 +1 M 2 108
2 @ HOOBASTANK Inside Of You (isiand’0/MG)/ 86 +9 1890 [ 50 MOST
26 @ 10 YEARS Through The Iris Uiwversal Republic) 58 [ ] 1065 15 m
Bebu> @ TOOL The Pot (Vakana/Zombas Label Growp/ 50 +12 247 1 Mn PLAYED RECURREN & T
26 Rock reporters. M d airplay data supplied by Mediabase Research, a division ot Premiere Radio Networks. Songs ranked by total piays tor the airplay week of SN i
7/2-/8. Bullets appear on songs gaining plays or remaining flat trom previous week. If two songs are tied in total piays, the song with the targer increase in plays is | SEETWER Remedy /Mies'lpy 18
placedhm.SonqsbelowNo.15aremowdtomcummanermwaeksonlhechanumessamrnsnotyetreachedmtopls.ltaﬂ«ZOwueks,nnrecoMismtln DISTURBED Stncken /Aeprise/ 188
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new aods officially reported SHINEDOWN Save Me (Arfantic) ]
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is NICKELBACK Anemals (Roackunner/I0/M6) 151
assigned an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. MUOVAYNE Fall into Sieep (Epic/ 19
DISTURBED Just Stop /Regnise/ |1
RRL/VE IV & ACTIVE ey TS e e
Total Piays: 34, Total Stations: 3, Adds: 2 AUDIGSLAVE Doesn't Remind Me (Epic/nterscope/ 107
BLUE OCTOBER Hate Me Unwversal Motown/ LOSTPROPHETS Rooftops (Cokmbia/ JET Cold Hard Bitch (Atiswtic/ 102
Total Plays: 49, Total Stations: 4, Adds: 0 Total Plays: 32, Total Stations: 3, Adds: 1 AVENGED SEVENFOLD Bat Country /Warmer Bras.) 97
NICKELBACK Rockstar (Roadranner/IDJME) AVENGED SEVENFOLD Seize The Day (Wamner Bras) —= = -
Total Plays: 46, Total Stations: 8, Adds: 7 Total Plays: 29, Total Stations: 3, Adds: 1 Sengs ronked by tetal plays
TRAPT Disconnected (Out Of Touch) (Warner Bras.) 30 SECONDS TO MARS The Kil fmmortalVirgin/ Station ists for 3ll R&R reperiers ars availabl
Total Plays: 38, Total Stations: 3, Adds: 0 i - | Total Plays: 25, Total Stations: 3, Adds: 1 ) ) ::"m ot mn!h’:.lm‘ir;n.m: ’
Sengs ranked by tetal plays
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. KR ACTIVE ROCK TOP 50 .

July 14, 2006 . PoweReD [T}
W W ARTST TIE LABRELS) s s u%'.a b e e M EMMMSE
1 @  THREE DAYS GRACE Animal | Have Become Wive/Zomba Label Group) 1885 S RTINS MOST ADDED
2 @ TOOL Vicarious Vakcanw/Zomba Label Group) 1578 +35 66181 12 550 J— -
3 @ REDHOT CHILI PEPPERS Dani Cakfornia (Warner Bros.) 1467 +4 63068 14 540 | yuniosaVE OrgnalFre (Epcinterscoe 15
4 € KORN ComingUndone fVirgin/ : 1450 +74 62375 23 540 | SHINEDOWN Heroes (Atnri/ "
5 5  BUCKCHERRY Crazy Bitch (Fleven Sevenlaval © 1282 4 54305 22 530 EVANS BLUE Over (Pocket;Holywood) 18
6 @ HINDER Lips Of An Angel (Unversal Repubkc/ 1229  +52 44853 14 52 "‘":::ﬁ‘g Sk The Sy, Migser iy :
7 @) BREAKING BENJAMIN The Diary Of Jane fHollywood) 1173 +108 433 7 s4p mucx wswmm .
8 @ STONESOUR Through Glass (Roadrunner//DJMG) 1142 +76 M7 7 550 | LACUNA CON Envoy The Sience Cenrwy Medis/ 5
9  © WOLFMOTHER Woman Modulsr/Interscape) 951 +12 40234 17 50 BULLET FOR MY VALENTINE Tears... TrustidiveZombe Latel Groegy 4
10 10 GODSMACK Speak WUniversal Repubic/ 851 87 36516 22 530 |Thq pcyee Reck i trasheld s apped 9 motored satons et showed 1
12 @ ROBZOMBIE Amesican Witch (Geffeninterscape) 783 +3 28482 15 45/0 | repertadds pur the company pulcy: Somgs thet rach soven plays par week
13 @  GODSMACK Shie Down (Unversal Repuhc TI6 458 32512 & 430 | N bk o e ol e oo oy vt
" 13 SEETHER The Gift Wind-Up/ 755 44 26332 22 450
14 Q@  PEARLJAM Life Wasted L/AME) 694 +49 26431 7 43
15 @  MUDVAYNE Fall into Sieep e/ . 650 426 29203 28 44N MOST
6. @  BLACK STONE CHERRY Lonely Train /Raadrunver/MG) 617  +14 18507 11 4311 INCREASED PLAYS
20 @ BLUEOCTOBER Hate Me [Universa Motown/ 593 445 20185 16 2601 AN
19 @ AR Miss Murder (Tiny Evilinterscope) 573 425 22551 10 333 | pcnuecen’ oo Contusion el R
22 D 30SECONDS TO MARS The Kill dmmortad/Virgin) 548 +36 16311 18 3612 | CROSSFADE invincile [Cokmba/ +125
17 20 ATREYU Ex's And Oh's Victory) 544 40 17434 19 3M0 BREAKING BENJAMIN The Diary Of Jane Holywood! +104
27 @  DISTURBED Land Of Confusion (Reprise/ 517  +200 20866 3 4216 | STAIND Kng Of AN Excuses /FigArlanin/ +8
21 22 10YEARS Theough The s (Unwversal Repubbc/ a2 w1 3w | g e e e <
23 @ LOSTPROPHETS Rooftops /Cokumbia) 489 +6 10578 8 380 | KORN Coming Undone Vg o
24 @ TRAPT Disconnected (Out Of Touch) (Warner Bras.) 436 +13 17387 8 3110 | AVENGED SEVENFOLD Secre The Day Warner Brus) +T4
% @ EIGHTEENVISIONS Victim (Trustt¥Epic) 389 +34 3430 6 363 GODSMACK Stne Down Linversa/ Repubic/ +54
3% @ CROSSFADE Invincible (Cobmisa/ M5 4125 9670 2 3y3 | MOER Les OfAn Angel Blanersal Reputc "
26 21 RACONTEURS Steady, As She Goes (Third Maa'V2) 307 41 12169 9 24p
29 @  FLYLEAF Fuly Alive (Dctone/RCA/RMG) 304 +21 6350 5 213 MOST
37 @ SHINEDOWN Heroes /Atiantic/ 298 +82 1180 3 33N
28 30 HOOBASTANK nside Of You /siand/0IMG) 295 A8 12255 12 220 ot
33 €  STAIND King Of AN Excuses /Fi/Atiantic) 288 +87 8208 3 2 ‘Imw‘;‘:‘;:"d P ’;‘s':
31 32 NICKELBACK Savin' Me (RoadrunvenIOJMG) 258 22 18519 20 250 | piSTURBED ust Stop ewisel 542
30 33 PEARL JAM World Wide Suicide L/AME) 238 45 12825 18 260 | EVANSBLUE Cold (But ! St Here) Pockeolywood 488
33 €@ BULLETFORMY VALENTINE Tears Don'L.. (Trustkilme/Zomba Label Grog) 231 0 6701 7 254 | SHWWEDOWN | Dare You tianti/ 5
32 35  THOUSAND FOOT KRUTCH Absokute EM/ Musk Resctive/Tooth & Nail 238 a5 121 6 2 msm’f"'“’ e :;;
33 @ SYSTEMOF A DOWN kil Rock ‘N Roll (American/Cokwmbia) 218 +9 M2 5 180 | n6R Ger Stoned (Unversal Regut ppes
34 37 DANKO JONES First Date (Razor & Tie/ 215 ] 8143 12 200 | WUNT Rapture (Capitol 405
40 € NONPOINT Aive And Kicking [Bieler Bros.) m +13 6708 10 140 | SYSTEMOF A DOWN Hypnotize AmericanCokmbia) 362
@ess> €D  AVENGED SEVENFOLD Seize The Day (Warner Bros.) 182 +74  TM&1 1 259 | AVENGED SEVENFOLD Bat Country Warmer Brus./ "
35 40  SYSTEM OF A DOWN Lonely Day (Amercan/Coumbia) 182 40 10096 20 240
48 @ TDOL The Pot (Vokcana/Zomba Label Group) 141 +16 7949 6 si
45 @ PANICCHANNEL Why Cry (Capitol) 140 +6 2300 3 1 m—
a1 @  ANGELS AND AIRWAVES The Adventure (Suretone/Geffen) 138 +10 N8 6 B[ T Mg On The s 58 Ak PeactiForh &
44 44 LACUNA COIL Our Truth (Century Media) 138 6 3223 18 80 Total Plays: 84, Total Stations: 7, Adds: 1
43 45  EGYPT CENTRAL Over And Under (Bieser Bros.) 124 22 32686 10 120 REVELATION THEORY Selfish And Cold (0n/E 1/
42 46 MERCY FALL | Got Life /driantic/ 123 4 2093 15 10 g‘:‘gg:&%::‘;::;mm '
41 47 THEORY DF A DEADMAN Santa Monica (Roadrunner/I0/MG) 122 52 855 16 1000 Total Plays: 34, Totai Stations: 11, Adds: 10
45 48 REBEL MEETS REBEL Get Outta My Life (Big Vin/ 17 27 51 11 13 MICKELBACK Rockstar (Roadrumer/J0JMG)
. 48 @ TAKING BACK SUNDAY MakeDamnSure (Wavner Bros.) 116 +4 %12 8 0 Total Plays: 34, Total Stations: 8, Adds. 6
@e6s> 50 HIM Kilfng Loneliness (Si/Wamer Bros. %0 4208 1 np | e '
55 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 7/2-7/8. Bullets appear on songs gaining plays of remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 20. If after 20 weeks, the record is not Songs ke by lotal ey
in the top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the Station playlists for all R&R reporiers are B“"Bﬂ
greatest week-10-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is on the web at www.radioandrecords.com.
assigned an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. —
' Promote your company, product, or event with
\ Roll-a-Sign’s versatile disposable banners
1, Cost-etfactive and reusabie e
“ N Many sizes and colors available BANNERS
Durable enough for indoor or outdoor use
i Advertise your message in any color
. - ‘] _ . f
~ *i Call today for more informationt
. y 1-800-231-6074 www.rollasign.com
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r AT . >y
RR rowsazoT)
G T DY T ——— —* EOCKTOP 30 aul T,
L For The Week Ending 7/7/06 CANADA
b M M M i
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 M W amsTTmE Lees R s TBR it
. 1 1 NEDNOTCHUPEPPERS DeniCalleria Mowrius) 508 .28 14 1
TIREE BAYS GRACE Avinal| iowe_(iiaCamie [abe/ G4 A2 408 SW% 1% 447 453 4% 2 v ve— _ Sa— -
: Sweedy, As She Goas Thiv Maw'¥2) 505 22 13 1.
R S B LN 3 3 @ THREEDAYS GRACE Asimal | Hove Buceme Susy MG 487 4 W e
MUOVAYRE Fal e Sioop £/ A% M % % A Al 4 - o" . .
KON Coing Undons Yy A W M 1% 48 IM 43 BLUE OCTOBER Hote Me Linverse/ Motown/ @ 4 0w
GORSMACK Speek Uiwvmrza Aupetic/ O3 Al % % Ay A im § 5 WOLMOTHER Wemn Moklarewscopel 808 28 10 1w8
EVARS BLUE Cold (But 'm Sull Hore) Pockotbialyweed 488 413 79% 21% 412 433 383 5 6 @ 8. TALENT Dowi in A Midnight... Warmer Mucic Caned/ 390 3 n 120
STONE SOUR Through Glass Roscumeri/MG/ 47 W % B 7 A 1m 10 STORE SOUR Throwph Glass RosdumerUMG) 308 +01 4 121
SREAING BERJAMIN The Diory Of Jon falywoedd 404 417 T71% 7% 480 400 412 g ANGELS MID ABWAVES TheAdwotre Surmrnoletioy’ 335 +10 12 "
TOOL Vicarious (VokawaZossle Labe/ Grogy 42 415 W% 2% A7 4N an 12 PEARL JAM Life Wasted (Saey BME/ MW 3 5 1
TRAPT Disconnacted (Ot Of Touch) Wavaw Bres) 482 410 68% 7% 410 411 48 9 $. ROBERTS Bridge To Nowhere Usiorso/bbs Conasd324 413 0 158
GODSMACK Shine Down Umbwrza/ Apeic/ M - ¢ 1% Al w2 A 1 SEETNER The Gilt MindLiy/ 318 +5 10 "
r;mn%mnw g :: g ::: :‘7: :ﬂ :: o il - .
, 2 TOM PETTY Seving Grace /AmencayWarer W a0 2 n
MNDER Lips Of A Angel Uiniersal Aupudlc/ 10 W N I a2 I s ® Swvig . v . "
e 13 4@ MATTMAYS TimeOf_ (SoicWamer s Coned/ 258 100 8 138
10 YEARS Through The ks Clnbarss/ Aupatic/ 1M 4M NN NN 183 M M % @ KeAsenr " o . &
SEETHER The Git Wity I AN W% 2% 1M 3 am - Ay Wonder Arterscopy "
ICKELBACK Sovir Mo FadrumariTLA/ N 1M % W% 1w 1m 3s 4 16 TOOL Vesing Sory B ‘ % 1 2 e
RED NOT COLI PEPPERS Do Colfwmis Mormw Bc) 182 304 80% 6% 483 AN 1R 1B @ LT WTein Sy MEM Gt 22 8 W
OB ZOMBIE Amarican Witch (Geffavincarscape) I -1W O% 2% IS 3 4B 17 18 AR Miss Murder (Tiny Ewiinterscope) m 2 u
LOSTPROPHETS Resitaps (Cabumi M 1M W% % I8 385 1§ 19 O BESORS Tdte pr e oM o212 41 8 118
BLUE OCTOBER Hate Mo Unbersal Motousy In W M% #% M ;7 I 15 20  SNOWPATROL Honds Open USMMwarscass 212 24 8 118
ATREYU Ex's And OW's Vicrary/ 7 3 O% 1% 358 a4 1m 2 XS Dowl's Party (Sany B8 195 M BT
BLACK STOME CHERRY Lonely Train FassheaesriLAMG/ 385 345 55% 1% 372 3178 175 21 0. JONES Frst Dote Apwriss EM Mysic Conady) 132 412 § "
BUCKCNERRY Crazy Bitch Elos SsvarLove/ 2 1% % W M e 18 28 234 STABILO Fowed Dosign (60 Masic Canecle/ 168 2 n "
NOOBASTANK Inside O You fsbadd0MG)/ 1 - W 1 s m Ly Bebec> MICKELBACK Reckstar Roachumeofhl Music Conod 162 +78 | L]
RACONTEURS Swody, AsSheGoms Thivilen¥2 348 358 61% 10% 314 131 28 2% STAREWELL Bheriar it/ - IR -
et e o e =l 2 25 AKCTICMOMKEYS IBetVeslookGood Domio) 138 5 16 g9
st i B> gy MODE Seofigh TvwghMe Uiwrso/Mesic Comaly 138 417 4 m
Tola! sample size is 323 raspondants. Tetal average everabillly estimates are based on a scals of 1-5. (1 =iskks very 27 28 GEAMS BAMKLEY DowntowLova/Atiantic/ 138 10 s
m,s-mmym;numwswmdrmmmmwm,mﬂ 2 2 BUCKCHERRY c:; 125 1 " b
Dors rapresents the aumber of espondants who sak they are tirad of hearing the song. Songs must have 40% famikarty Crazy Bitch (Elovas Sovarlove/ ! “w
o appear on survey. Sample composition is based on persons 12+ Persons are screened via the Intemet. Once passed, [ebe> @Q TREWS | Can't Soy (BumsteadiSany MG Music Conede/ 124 +42 1 "
mmwwmwwmwmmmm.mm«smmmmw 26 Canadian Rock " p o tata . Mediabase R of Premiere Radi
Cabout resarch. The results arp intended to show opinions of participants on the the Infemet any, RateTheMusic is 2 N!twofts.Sammmmtoﬂmmmmudmgl&Bweswms&;soammwyson:namio.:
mmmmumm.m.mmm.uwuummnmm Mmmm.Hmwm&dhlmﬂpﬁn,mmmmmwhmnmﬂﬁSonosJ

\ J77-5300. RateTheliusic.com daia is provided by Modishese Resserch, 3 divisien of Promiers Radie Notwerks. )\ bstow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. ¢ indicates Cancon.
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. KRR ALTERNATIVE TOP 50 .

July 14, 2006 POWERED[T]
B2 e me veas M Ak Rm RN MRS MEDIABASE
1 1 REDHOT CHILI PEPPERS Dani California (Warner Sros 2388 107 3127 W TR
3 @  AFI Miss Murder (Tiny Evilinterscope) 2088 +20 148 12 750 ‘
2 3 RACONTEURS Stsady, As She Goss /Thin/ Ma'V2/ 2057 44 113656 16 700 MOST ADDED
4 @ THREE DAYS GRACE Animal | Have Become LiveZombe Label Growp/ 1829 +21  SAI55 14 650 | mmermme L Aoos
5 5 TOOL Vicarious Vokcana/Zombs Label Grow) BRTIL 86 74879 12 730 | MUDMOSLAVE Ongrel Fire Emicinterscope/ 1
6 8  ANGELS AND AMWAVES The Adventure “Suretone/Geffen/ 1563 5 st 18 eom m L;’TW :
7 7 BLUE OCTOBER Hate Me (Lisversal Motown/ 1420 105 72845 25 650 RED NOT CIILI PEPPERS Tell Me Baby /Warner Bras) 5
8 8  GNARLSBARKLEY Crazy DowntowwLeva/Atisntic) 1379 35 77918 12 520 | CROSSFADE knwincite Cabmbia/ 5
9 © 30SECONDS TO MARS The Kill Ammortal Vi 1348 +40 68058 22 g7z | DOVIOLLIOY Swie isiaediLNG/ .
10 @ TAKING BACK SUNDAY MakeDamnSure /Warmer Bros.) 1258 +4 54806 16 610 | Tho Avermati add tesheldis applid o monitored stotions ast allowed 8
1 @  PEARLIAM Lite Wasted U/RMG) 1252 413 5030 B BM1 | ey oy oot b e oot
12 12 WOLFMOTHER Woman (Modksar/interscape/ 1184 5 58575 18 620 | Addsiremol ether progrummers ave sl sooopted ot my oy bovel
13 (@  BREAKING BENJAMIN The Diary Of Jane /Holywood) 138 +21 4407 8 58N
14 14 KORN Coming Undone Vigin/ 1082 5  a200 19 40
15 _ 15  BUCKCHERRY Crazy Bitch /Flever Sevenlova/ 1033 24 5158 14 4R
16 . LOSTPROPHETS Rooftops Cokmbia/ 988 +7 39332 8 54
17 @ STONE SOUR Through Glass /Rosdrwmer10IMG/ 820 +35  4ss 8 A
20 @ PANICIATTHE DISCO | Write Sis... DecoydanceFueod By Ramenflova) 888 +84 53282 8 433 MOST .
19 19 10YEARS Wasteland Unversal Rapublc/ 832 52 34965 52 540 INCREASED PLAYS
18 20 SHINEDOWN | Dare You (Atisnric/ m 6 3489 23 M@ o
21 21 DASHBOARD CONFESSIONAL Don't Wait Vagrant/interscope/ 739 A0 20384 8 4 mﬁg it "::‘
24 @  MUSE Knights of Cydonis (Warmer Brus.) 698 481 38022 4 423 | \wer kpughts of Cydome (Warmer Brac 8
23 23 SNOWPATROL Hands Open /A8 Interscape/ 808 § 24338 13 380 | LOSTPROPHETS Roottops Catwbie/ o
22 24 ROCK KNLS KID Paralyzed (Feariess/Reprise/Warner Bros.) £a3 80 20379 10 41@ | PAMCIATTNEDISCO | Oecagsicarioed by Ramerioa/  +84
27 @ RSEAGAMST Ready ToFall efiew 526 456 22088 5 407 m“mm‘:‘m ::
2% 26  SHE WANTS REVENGE These Things (Geffen/ 499 -10 28402 1" krl ) 30 SECONDS TO MARS The Kil /rmmertaéVirgi +40
25 27 ARCTIC MONKEYS | Bet You Look Good On The Dancefloor /Doming/ 482 43 28083 20 310 | CROSSFADE invinciie (Cobmbiy +38
0 @ KEANE Is it Any Wonder flnterscope) 8 +44 19327 0 263 | STOWESOUR Through Glass Rosstwamer/0/M5) +%
B 29 HOOBASTARK knside Of You siand MG/ 90 10 2107 9 a0 | MEDJMPSNT APPARATUS Face Down Vg .
29 30 PEARLJAM World Wide Suicide (/RMG) n 25 18278 10 38R
31 @ SEETHER TheGift Wind U/ 7} +18 2831 14 24n
33 €D REDHOT CHILI PEPPERS Tell Me Baby (Warner Bros) 332 +M4 BT 5 185
32 @ PANICCHANNEL Why Cry Captad 33 +2 75% 4 301
3 @ FRAY How To Save ALife Epic/ 320 +3 15887 0 222
45 @ DISTURBED Land Of Confusion Rapnize/ 319 104 12403 2 25
34 36 MICKELBACK Savin' Me (Roacrumer/I0JMG) 28 31 1237 19 10
33 € TOOL ThePot (VokanaZombe Label Grow/ 295 +4 23888 & 122
37 33 GODSMACK Shine Down Uinvwrsal Aupabic/ 285 BT 04 3 U8 _W—
40 33 HAWTHORNE HEIGHTS Pens And Needles Victary/ 283 3 5000 3 240 THOM YORKE Black Swan (XU .
43 ) DEATHCAB FOR CUTIE | Will Follow You Into The Dark (Atkeetic/ 258 +20 11254 3 4 Total Plays: 161, Total Stations: 8, Adds: 1
35 41 YELLOWCARD Rough Landing, Holy (Capial W s mm 1z 2w | p R e o A T
42 42 PLACEBO Infra-Red AstrahwerksEMC) 237 3 778 7 218 | WM Kiing Loneiness (Siw/Warmer Brus
46 € REDJUMPSUIT APPARATUS Face Down /Vipie/ 28 435 s 3 1 mmm‘mﬂgm
") 4 @ 311 Froiic Room VokasaZombe Label Grow o +20 7608 3 140 | Toia Pleys: 125, Total Stations: 19, Adds: 4 Pl
"1 41 45  DAMONE Out Here All Night AsieedWR/MG/ 208 48 8954 12 220 mmumsw4
B> @ CROSSFADE kwincible Cobwmbia/ 1 +38 7252 1 188 HEAD AUTOMATICA Groduetion Oey (st
48 @ MUDVAYNE Fallinto Seep Fpic/ 15 +7 832 19 5N Total Plays: 101, Total Statiens: 11, Adds: 0
s> @  BULLETFORMY VALENTINE Tears Don't Fal TnotilheZombs LablGrony 187 +13 4955 1w RAZORLIGHT in The Merning (Usiversal Motown/
- @ HUNT Rapturs Capiad WA T 7 | e e e )
rusthil/Epsc)
Bas> @  HINDER Lips Of An Angel Uimbwsa/ Aapudlic/ 1}, ] +28 9210 1 184 | Total Pleys: 67, Total Stations: 8, Adds: 1
78 Alternative reporters. Monitored airplay data suppiied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week
0f 7/2-7/8. Bullets appear on songs gaining plays of remaining ftat from previous week. nmwnmmtwmmmmmwmwmmum Seags rasked by tetal plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. 1 after 20 weeks, the record is not in the top 20
Fepoiing Saton. Songsunrepored 5 s G0 Gout 1wt overal soar taons iyl s song MOS Inersasad Pays s s Wit retedt wees ok || SUtion playiats for al) RAR reporters are avaitable
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of piays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecorts.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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A Chat With Luke Lewis

Continued from Page 1

after five years because the business has
been brutal during that period.

But it has also been rewarding, and five
years later we already have a 50-record
catalog. Further, we can act as a conduit
for all kinds of other
cool catalog titles that
fit into the Lost High-
way psyche.

I have seen some
great successes over my
career in the main-
stream country world,

have a long relationship with. There are
three things we look at when we sign an
artist, and they need to have success in
one of those areas for us to make a go of
it.
The criteria are that the artist have a
sales base, a touring base or critical ac-
claim. That way we
have something going
for us right out of the
chute. Instead of spend-
ing a lot of marketing
money to launch an
. artist from scratch, it
.4 can be used more effi-

but [ have a special ' ciently to take the art-
kind of prideinthesuc- LOST HIGHWAY RECORDS  ist to the next level.
cess of Lost Highway R AsvALE, TR We feel that the type

and what it represents.

R&R: The label start-
ed off on a good foot with
the O Brother! Where
Art Thou? soundtrack.
I'm sure you thought that
the record would serve as
a nice image project to get things started, but
I bet you never expected the multiplatinum
sales it ended up achicving.

LL: There was no way to envision what
a phenomenon that project ended up be-
coming — and it still sells very well. We
happened to hit the market at just the
right moment with that one. Besides the
obvious monetary rewards and the fact
that it washed away a couple of sins here
and there, it mostly served as a way to put
the label on the map.

Mostly, though, we have been sticking

“] have been doing this for
35 years now, and | don't

always get to be invelved
with stuff that tums me on

personally. When that
happens, it's an honor and
a joy for me.”

to the plan: keeping the label and staff at
amodest level, not shooting for the moon
with every release we put out, and gen-
erally trying to stay realistic with our ex-
pectations.

We try to do things as organically and
naturally as we can. If we get a success-
ful radio record, that’s cool, but we don’t
throw too many of our releases into that
game because it can run you broke pretty
quickly if you aren’t careful.

We also believe in signing artists we can
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of artists the label signs

4 — rootsy, organic, ca-
reer-type artists —

need grass-roots mar-

, keting and tour-sup-

v %7 port efforts more than
some kind of high-pro-

file radio blitz. Don’t get me wrong, we ap-

. preciate the radio-airplay support we get,

and we often actively seek it. We just don‘t
pin all our hopes on it.

You could say it’s more like a sawed-
off-shotgun approach as opposed to a
precision rifle. We can have real success
without mainstream radio hits.

The tough market conditions we have
all been dealing with over the past few
years have given folks like us more op-
portunities to try out new approaches
and ideas. | am actually more optimistic
about the market these days than 1 am
pessimistic.

R&R: You have approached your releases
in two ways: signing artists to the label and
allowing them to set their own pace and pick-
ing one-off projects that fit what Lost High-
way is all about.

LL: You have to have some kind of
product flow, and you also have to be top-
of-mind about developing some kind of
meaningful catalog.

On the artist side, we have some very
prolific artists on the label. Ryan Adams is
an extreme example, having put out three
albums last year, but Willie Nelson is giv-
ing him a run for his money right now.

We have a few records in the can al-
ready with him — Ryan produced one of
them, which will be out in the fall, and
Willie has this trio project he’s complet-
ed with Merle Haggard and Ray Price,
produced by Fred Foster. .

I don’t mind it when artists are that cre-
ative and want to put out a lot of projects.
You may not sell a ton of records with
each release, but when you add them all
up, You end up doing pretty good.

In Ryan’s case, we sold more than
300,000 records combined. It could be
one, or it could be three. The guy doesn’t

R TRIPLE A

JOMNHN SCHOENBERGER
Jschoenberger@radicandrecords.com

spend a fortune in the studio, and he puts
out quality music, so that’s being success-
ful in my book.

Even Lucinda Williams has stepped up
her output these days. There was a time
when it took her years between projects.
She has close to 25 songs she is working
on right now, and we hope to have a new
album from her later this year.

We are also trying to open things up a
bit for the label. Signing Donavon Fran-
kenreiter offers a different perspective for
the label. He’s an organic and heartfelt
artist, but he’s coming from a different
place than most of the other acts we have
on the roster. It’s kind of a left turn for us,
but he’s really cool.

Idon’t put pressure on our artists. They
can take as long as they want togetto a
point where they think they have the
right songs to go into the studio with. If,
say, Mary Gauthier or Tift Merritt wants
to take a couple of years or a couple of
months, it'’s OK with me. | want them to
be happy with what they create and to
feel like they are moving forward with
their art. Our artists have high standards,
and | respect that.

Ré&R: How has the label fared in other parts
of the world?

LL: Lost Highway was embraced very
quickly overseas in a big way, particular-
ly in Europe, where almost all of our re-
leases have done well. A sizable market
outside of the U.S. is a nice thing to have,
especially for a Nashville-based label.

That is starting to come back to us from
the other way, and we are starting to sign
some things from artists who are based
outside of the U.S. You'll be hearing about
some of them very soon.

R&R: | imagine being associated with Van
Morrison and the final Johnny Cash efforts
has been a real honor.

“Our artists have high
standards, and |
respect that.”

LL: Occasionally, a project comes down
the pike that it makes sense for us to put
out, like the last Van album. And we
struck up a relationship with Rick Rubin
to put out the last couple of Johnny Cash
American projects.

This has been a real thrill for me because
these guys are some of my heroes. | have
been doing this for 35 years now, and |
don’t always get to be involved with stuff
that turns me on personally. When that
happens, it’s an honor and a joy for me.

Plus, we have a catalog of many other
artists who mean so much to me, like
Hank Williams and some of the old MCA
stuff that we now oversee. I’'m very proud
of that. It will serve me well in the rock-
ing chair.

Everybody at the label feels the same
way. Taking an artist no one knows and
helping to break them to the public is one
kind of reward, and then there’s the oth-
er side, where you get to help maintain
the legacy of certain artists who have a
large body of work behind them.

R&R: Let's talk a bit about your staff.

LL: Even though [ have a lot to over-

Matoit oo oo anradiohictan , oo
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“] am actually more
optimistic about the
market these days than
| am pessimistic.”

- EL Sl

see in my other job, Lost Highway is
where my heart really lies. | am proud of
the folks who are keeping the dream
alive. We have a small but very dedicat-
ed staff that gets what it’s all about and
works very hard.

From Ray Di Pietro [VP/Promotion &
Artist Development] to Andy Nelson
[VP/Marketing & Artist Development],
from Kim Buie [VP/A&R] to Jim Flam-
mia [VP/Media & Artist Relations], as
well as the coordinators, these people do
a lot for the artists we represent.

R&R: What are your thoughts about Tri-
ple A and Americana Radio?

LL: Those formats are awesome. You
are talking about programmers who still
really love music and want to support
heritage acts as well as newer ones. I tip
my hat to them and try to do everything
1 can to support them.

Triple A and Americana are the last
great place left for many of these artists,
and with their support you build market-
ing campaigns that work to everyone’s
benefit.

To walk into Boulder, CO at your sum-
mit every year and see so many music
junkies herded up like that is exciting. It
reminds me how many people out there
are still driven by a passion for music,
both on the radio and label side. Thank
goodness for that, because nobody says
there have to be those formats in this day
and age. -

lalso think there is some correlation be-
tween running something like Lost High-
way in the midst of a huge, publicly
owned music corporation and guys run-
ning Triple A stations, many of which are
owned by huge, publicly owned broad-
casting corporations.

Somehow we can run these things with
an entrepreneurial spirit within that en-
vironment. It takes guts for the folks who
doit, and it takes a bit of faith for the cor-
porate guys to give us the space. It gives

me hope.

“Triple A and Americana
are the last great place
left for many of these
artists, and with their
support you build
marketing campaigns that
work to everyone’s
benefit.”
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ARTIST TITLE LABEL(S)
GNARLS BARKLEY Crazy (Downtowr/Lava/Atlantic/
TOM PETTY Saving Grace (American/Warner Bros.)
KT TUNSTALL Suddenly | See /Relentless/Virgin/
RED HOT CHILI PEPPERS Oani California /Wamer Bros.)
GUSTER One Man Wrecking Machine /Reprise/
LOS LONELY BOYS Diamonds (O Music/Epic/
JOHN MAYER Waiting On The World To Change /4wave/Columbia/
KEANE Is It Any Wonder (interscape/
CHRIS ISAAK King Without A Castle /Reprise/
MARK KNOPFLER & E. HARRIS This Is Us (Vonesuch/Warner Bros)
MAT KEARNEY Nothing Left To Lose /Aware/Cokuniva/
JAMES BLUNT High (Custard/Atisntic/
SHAWN MULLINS Beautiful Wreck /Vanguard)
FRAY How To Save A Life [Epic/
GOMEZ How We Operate /4 TO/RMG)/
RACONTEURS Steady, As She Goes (Thid Man/V2)
CORINNE BAILEY RAE Put Your Records On (Capitol)
COLDPLAY The Hardest Part (Capitol)
GOO GOO DOLLS Stay With You (Warner Bros.)
PAUL SIMON Outrageous (Warner Bros.)
ZIGGY MARLEY Love Is My Religion Juff Gong/
SNOW PATROL Chasing Cars (A&M/interscope/
DONAVON FRANKENREITER Move By Yourself /Last Highway/
ROCK KILLS KID Paralyzed /Feariess/Reprise/Warner Bros.)
SONYA KITCHELL Let Me Go (Velowr/
FIVE FOR FIGHTING The Riddle /Aware/Columbia)
BRUCE SPRINGSTEEN Pay Me My Money Down (Cokwniva/
SOUL ASYLUM Stand Up And Be Strong (Legacy/
DANIEL POWTER Bad Day /Warner Bros.)
SNOW PATROL Hands Open (A&M/nterscope/
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395
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1
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1
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4047
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3230
4460
3849
3015

WEEKS ON  TOTAL STATIONS/
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8
3
18
14
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1
3
8
13
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23
15
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8
12
12
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210
200
2210
180
210
200
193
200
200
190
198
1910
200
1600
170
1210
16N
120
1210
10
1412
10/2
140
110
1010
an

10/0
120
45
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MEDIABASE
B OST ADDED gy

ARTIST T(TLE (ABEL(S) ADOS
BEN HARPER Get It Like You Like It /Vigm/ "

BOB SEGER Wait For Me (Caprtol 5

JOHN MAYER Waiting On The World To Change /AwaraCalumbia/
DASHBOARD CONFESSIONAL Don't Wait (Yagrant/interscope)
BARENAKED LADIES Easy (Desperation/Nettwerk)

2IGGY MARLEY Love Is My Religron (Tut/ Gong/

GIN BLOSSOMS Learning The Hard Way Hydrd)

SNOW PATROL Chasing Cars /A8M/interscope/

LANOON PIGG Can't Let Go (RCA/RMG)

BETH ORTON Shopping Trolley (Astrahwerks/EMC)

The Trigls A add threshold is appliod to mesitered stations ast allowed te
ropert adds por their company policy: Sengs thet reach five plays por week in
twe consecutive sirplay wesks. Aa airpiay week is defined 08 Sundey through
Saturday. Adds trem all other programmers ave still accapted at any pley level.

PR R A A G

MOST

24 Tripie A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/2-7/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. it atfer 20 weeks, the record is not in
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Sengs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the
greatest week-to-week increases in total plays. Totai Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Asbitron Inc.).© 2006 Radio & Records.

—VEW & ACTIVE ey

TRAM Am | Reaching You Now (Cakembia/

Total Plays: 88, Total Stations: 7, Adds: 0

ELVIS COSTELLO... Tears, Tears & More Tears Verwe Foracast/VMG/
Total Ptays: 83, Total Stations: 7, Adds: 0

Gl BLOSSOMS Loarning The Hard Way (Hybrad/

Total Plays: 82, Total Stations: 10, Adds: 2

WIDESPREAD PANIC Secend Skin /Sanctuary/SRG)

Total Plays: 82, Total Stations: 9, Adds: 0

FOO FIGHTERS Miracie (RCA/RMG/

Total Plays: 76. Total Stations: 7, Adds: 0
TOBY LIGHTMAN Holding Me Down [Lava/Atisntxc/

Total Plays: 66, Total Stations: 10, Adds: 1

Songs rashed by tetal pleys

JOHNNY CASH God's Gonna Cut You Down (AmericanLost Highway/
Total Plays: 66, Total Stations: 6, Adds: t
SUBDUDES Secial Aid & Pleasure Club /Back PorciyNavsds/EM)
Total Plays: 63, Total Stations: 7, Adds: 0
ERIC LINDELL Give It Time (Algaror/

Total Plays: 61, Total Stations: 9, Adds: 1
DASHBOARD CONFESSIONAL Don't Wait (Vagrant/Interscape/
Total Plays: 47, Total Stations: 5, Adds: 3

INCREASED PLAYS

TOTAL

ARTIST TITLE LABEL(S) mc'::XSE
JOHN MAYER Wasting On The World To Change (4wareCabmbia/  +27

FRAY How To Save A Life /Epic/ +22
COLDPLAY The Hardest Part (Capito) +16
CHRIS ISAAX King Without A Castle Reprise/ +15
JOHNNY CASH God's Gonna Cut... (Americanllost Highway)  +15
PEARL JAM Unemployable (/RMG/ +14
BOB SEGER Wait For Me (Caprtal/ +14
GUSTER Satellte (Reprrse/ +13

RED HOT CHILI PEPPERS Tell Me Babry (Warner Bros./ +12

' MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS

JACK JOHNSON Upside Down /Brushfire/Unersal Republc/ 205
T TURSTALL Black Horse & The Charry Tree Rsbnressiigry 195

FRAY Over My Head (Cable Car) £/ 193
DEATH CAB FOR CUTIE Crooked Teeth /Atlant/ 1§/
AUGUSTANA Boston /Epic/ 187
BEN HARPER Better Way (Virgm/ 130
COLDPLAY Tak [Captol 124
DEATH CAB FOR CUTIE Soul Meets Body (Ariantic/ 106
BRANDI CARLILE What Can | Say /Red ink/Columbia/ 100
COLDPLAY Speed Of Sound [Capitoll “
Station piaylists for all R&R reporters are avaiiabie
on the web at www.radioandrecords.com.

ST. JULIEN ROTEL & SPA

BOULDER (OLORADD
]

ST JULIEN

HOTEL & SPA

REGISTER NOW!

www.americanradiohistorv.com

July 14, 2006 Radio & Records ® 61


www.americanradiohistory.com

. RR TRIPLE A TOP 30 INDICATOR .

July 14, 2006 . () ADDED
W W AATST TTLE LABELS) o i “:“ b e Gl
{00
4 2% ARTIST TITLE LASEL(S) AD0S
1 1 LOSLONELY mysnamfvfuwau/ A0 14 N A it - 5
8 o TOM PETTY Saving Grace (American/Wamer Bros.) 29 +122 8342 3 482 BARENAKED LADIES Easy DespevationNettwerk/ "
2 3 MARK KNOPFLER & EMMYLOU HARMSS This is Us NonesschWarner Bros) 585 57 5079 12 430 | JOMNMAYER Waking On The Workd Te Chenge waralobmba) 1
6 € GNARLS BARKLEY Crazy DowstownLavalrisntic/ 582 440 6550 5 38 m“"‘: @:!*" /cm Mew DowAlllel ;
. SEGER Wait
3 5 PAUL SIMON Outrageous (Wamer Bros.) 562 38 5114 0 30 | oo Lok’ Bk ‘
4 6  RED HOT CHILI PEPPERS Dani California (Warser Bros./ 537 -37 3660 13 290 MARK KNOPFLER... Beachcombing Nonesuch/Warmer Bres ) [
5 7 GUSTER One Man Wracking Machine (Reprise) 517 2 4147 14 340 | MICHAEL FRANTL. | Know I Not Alone (Astifaiast/ 5
1N @  KEANE ist Any Wonder fiwavscape) 511 +32 8087 7 331 | MAULMALO You'rs Only Lonely SancruenySRE/ 5
10 ©  CORMINEBAILEY RAE Put Your Records On Capial 504 +12 513 8 a2 MOST
7 10  GOMEZ How We Operate (A TO/RMG) 451 -13 4831 15 340 INCREASED PLAYS |
9 11 ELVIS COSTELLO... Tears, Toars & More Tears Varve Foracast/V6) “o 82 5682 11 3N -
- ARTST TITLE (ABEL(S) WNCREASE
2. 12 DOIAVO.I rwsm MBy Yourself Last Highway) ) 40 w2 1 e | e v TR =
15 @ KEB’ MO’ Remain Silent /Red int/Fpic/ 422 +47 4018 [ 400 JON MAYER Waiting On The Work! To Chengs /AwaraCotmbia/ +113
2 @ JOHNMAYER Waiting On The World To Changs (Aware/Cokmbia/ a5 13 4870 2 357 | OENMARPER Get h Like You Like t g +8
13 15 KT TUNSTALL Suddenly | See (Relentiess/Vigin/ a7 23 4307 19 2800 | GGV MARLEY Love ls My Religon /7o Geng/ +n
. ) MICHAEL FRANTL_ | Know 'm Not Alons (AstiEatast/  +58
177 @  BRUCE COCBURN Different When It Comes To You Tree MrthRosnder) 375 +8 200 4 3 | o ek Bkl s
18 @ CINBLOSSOMS Learning The Hard Way Mylvic) 381 +&2 1555 4 310 | yER MO Remen Sient fed bt/ +8
14 18 CHRISISAAK King Without A Castls /Raprise/ 338 54 2517 13 2600 | TOBY LIGHTMAN Hokiing Me Down dLave/Atiesc +45
27 @ 266Y MARLEY Love Is My Religion (Tuff Gong/ e +78 178 2 3N l"";':'m""’“ :g
16 20 WIDESPREAD PANIC Second Skin (Saectuary/SR6/ m 54 2427 8 3@ S kg it
2t @  COLOPLAY The Hardest Part Capitol 308 +2 2% 8 150 NATIONAL .
19 22 ERICUNDELL Give ht Time Aporar/ 29 20 113 1 e PROGRAMMING
24 @  FRAY How To Save A Life Eok/ 2 +13 1“3 18 230 World Cafs - Dan Read 215-898-8677
20 25  JAMESBLUNT High Castard/Atiantic) m 35 1181 12 178 | WICHAEL FRANTI & SPEARHEAD Hells Bonjou (AetiEniaph
28 26 RACONTEURS Steady, As She Goss (Thind Maw?2) 259 45 4137 8 230 | WEWYORKDOLLS Dence Like A Morkay (easumearilAV6)
23 27 BRUCE SPRINGSTEEN Pay Me My Money Down Cabemiia/ 258 2w w0 [0 mm’.“a:" o/ GEt oftoect
Bebs> @)  MICHAEL FRANTI & SPEARNEAD | Know I'm Not Alone (AstiEprtaphy 1Y) +56 0402 1 M i
) - Rob Roinhart 734-761-2043
28 @  CRACKER Everyons Gets One For Free Conking Vinyd 202 +8 1500 2 220 :;"'"‘l"ml v
[Debut> @ FOO FIGHTERS Miracle /RCA/RMG) 235 +28 1196 1 150 JONN GORKA Rosd of Good Intentions (Sed Hease)
. ~ . JONNNY CASN God's Gonne Cat... imarcantest Hhway!
T ) - .
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Rarely does one see so much di-
verse talent in one person. Every year
we see politicians get re-elected in
spite of their history, and yet in music
| one's past is valued, appreciated and
e = almost impossible to move on from.

Marc Ratner Glen Phillips appreciates and values
bigHelium Management | pig work in Toad The Wet Sprocket,
=== but for years now he'’s been a solo
performer, crisscrossing the country and building a new
audience. @ Glen says, “I still play a few Toad songs live,
and after a show it's not unusual for people to come up
to me and say, ‘Wow, you must really love that Toad band.
You play a lot of their songs!™™ Perhaps we haven't been
paying attention as Glen has built a new audience based
on his new songs and performances. (If you didn't know, you've been
playing Gien all year: He co-wrote “Beautiful Wreck™ with Shawn
Mullins). ® He now has a new album out, Mr. Lemons. According to
Glen, he wanted to write a record that would fit the way he tours, which
Is mostly solo acoustic. If you haven't listened to the CD carefully, it's
not Glen you do a disservice to, it's yourself. The songs are lyrical,
subtle and musical. The lead track, “Everything But You.” has seen
steady growth since its release. Others deserving attention are “l Want
a New Drug,” “Thank You™ and “l Still Love You.”

ON THE

RECORD

r.'"_ -

Gnarls Barkley hold the top slot on
the monitored chart for the fourth
week, with Tom Petty right behind
them at 2* ... John Mayer (10*-7*),
Keane (8°-8°) and Chris Isaak (11°-9°)
are also bulleted in the top 10 ... Other
projects making significant gains in-
clude The Fray, Corinne Bailey Rae,
Coldplay, Paul Simon, Ziggy Mariey and Sonya Kitcheli ... Five
For Fighting and Soul Asylum debut ... On the Indicator chart, Los
Lonely Boys stay at No. 1 for the third week, with Petty, Keane and
Bailey Rae rounding out the bulleted top 10 ... Other projects show-
ing growth include Keb’ Mo’, Bruce Cockburn, The Gin Blossoms
and Cracker ... Michaeil Franti & Spearhead and The Foo Fight-
ers debut ... In the Most Added category, Ben Harper pulls in 29
total adds while The Barenaked Ladies grab 13 adds, and Bob
Seger pulls in a dozen first-week adds ... Also off to a good start are
Todd Snider and Beth Orton ... Mayer, Franti, Johnny Cash and
Vienna Tang close some important holes ... There's an early buzz
on Shawn Coivin, Dashboard Confessional and The Damnwells.

MEDIA RESEARCH
& STRATEGY

A lirnist

amst: Los Lonely Boys
wser: Or Music/Epic

Oy JONN SCHOEMBERQER/TRIPLE A & AMERICANA
EDITOR

usic has always been in the blood

of the Garza brothers — Henry (gui-
tar, vocals), JaJo (bass, vocals) and Ringo
(drums, vocals) — also known as Los
Lonely Boys. Hailing from the small town
of San Angelo in West Texas, the siblings
learned to play music at a very young age.
Their father, Enrique Garza Sr., was a
tounng and recording artist in a family
band for many
years, and when he
stepped out on his
own as a solo artist,
his sons were his
backup band.

After spending
some time in Nash-
ville, the boys re-
turned to Texas and
started to develop
their own band, which incorporates influ-
ences ranging from rockabilly to country
to blues to Latin to pop. Over time they
became one of the hottest young acts on
the Texas and Southwest touring circuit.
Critics began to flock to their shows,
praising not only their accomplished mu-
sicianship, but also their flawless vocal
harmonies.

As you listen to Los Lonely Boys, you
hear a vast array of influences, from Roy
Orbison to The Beatles to Santana, as well
as many Texas blues masters, including
Stevie Ray Vaughan. Rather than emulate
those who came before them, though. they
have found a way to blend these influcnoes
into a refreshing and highly appealing
sound. In addition, they comhine English
and Spanish lyrics in many of their songs,
giving them universal appeal.

The formula obviously works, as their

self-titled debut album sold a couple of
million copies; they won a Grammy for
Best Pop Performance by a Group or Duo
With Vocals for the song “Heaven™; and
they have grown from a club act to sell-
ing out arenas and sheds. But the boys
haven't let all this go to their heads: On
their sophomore effort, Sacred, they re-
main focused on the sound and delivery
that have made them so successful.

That's not to say Los Lonely Boys haven't
grown creatively, because they have, by tak-
ing their basic three-member-combo style
and enhancing it with some new sounds, in-
cluding horns, accordion, piano, organ and
harmonica. In addition. they have expanded
on the subject matter
they address in their
_ lyrics. There are also
S0ME IMpressive guest
appearances, includ-
ing their father and
one of their higgest
supporters, Willie Nel-
son.

Of their music,
Henry says, “We fall
into place automatically. When we're
writing a song [ might get it started, and
Ringo will automatically sing the har-
mony, and JoJo will come in with his. It
just comes out. It’s kind of magical, man.
When we play together it's spontancous,
it's natural.”

Other than “Diamonds,” which is al-
ready doing great at radio, several other
tracks stand out, including “Roses.”
“Orale,” “Texican Style,” Qutlaws” and
the beautiful “I Never Met a Woman.”

LLB are currently on a summer tour
that ends at the Austin City Limits Fes-
tival on Sept. 15. They have several TV
appearances scheduled in July, including
The Tonight Show With Jay Leno, Late
Night With Conan O'Brien, The Vieuw.
Jimmy Kimmel Live and The Tavis
Smiley Show. For more information. log
on to www.loslonelyboys.org

303.922.5600

www.paragonmediastrategies.com
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KX AMERICANA TOP 30 ALBUMS '!Mgw -
2006 ’

e
July 14, 3
LAS THIS THIS WEEK ol CUMLATIVE
WEEK  WEEK  ARTIST TITLE LABEL(S) MAYS PLAYS PLAYS AMERICANA SPOTLIGHT
1 1 K. KANE, i WELCH, F. KAPLIN Lost John Dean [Lompass) 432 -30 4825 § |
2 2 M.KNOPFLER... AN The Roadrunning NonesuchWarner Bras.) $19 1 aags | BYJohn Schoenberger
. Artist: Slaid Cleaves
4 o DAVE ALVIN West Of The West (Yeg Roc/ 419 +19 2886 Label: Rounder
3 4 B. SPRINGSTEEN We Shall Overcome... (Columbly/ 389 46 4910 The Americana genre covers an amazing amount of musical territory, and it, like any other
5 o SLAID CLEAVES Unsung /A J m 1 2664 genre, has its iconic artists, both o.ld and new. For Amgncana.
the list is pretty damn long, ranging from Hank Williams to
10 0 RAY WYLIE HUBBARD Snake Farm /Sustam/ 329 +51 1006 Johnny Cash to John Prine and from Steve Earle to Lucinda
i Williams to Dave Alvin. But there's a fella from Maine who
14 @  DARRELLSCOTT The invisitie Man (il Lght - . 994 now calls Austin home who Is quickly moving himselt up that
9 o DERAILERS Soldiers Of Love (Pak Duro/ 301 +17 1379 ladder. His name is Slaid Cleaves, and he is considered one of
o the most thoughtful and sincere songwriters to come down
7 9 SAMBUSH Laps In Seven (Sugar Hill 295 8 1532 the pike In quite some time. But Cleaves throws us a bit of a
8 @  OIXIE CHICKS Taking The Long Way (Open Wide/Colmbia) 292 +2 2230 curveball with his new album, Unsung, in that he didn’t write
asingle song on it. Instead, he has chosen songs by generatly
[ B8 11  VARIOUS Sail Away: Songs Of Randy Newman (Sugar Hit) 273 -39 3635 unknown artists he has run into along the way. “When | finally
‘ i3 i ' decided to pursue this project, | had to find the right songs,” Cleaves says. The songs he chose are
28 J. CASH Amencan V: A Hundred (Amencan/ost Hghway) 268 83 603
@ iy * so good, if we didn’t know better, we'd easily think they were his. Check out “Devil's Lutiaby,”
12 @ ALLISON MOORER Getting Somewhere (Sugar Hil) 261 +6 1685 | “Another Kind of Blue,” “Racecar Joe" or “Fiowered Dresses” for starters.
15 @ FRED EAGLESMITH Milly's Cafe (AML 252 +10 1055
AMERICANA NEWS
13 15 A ESCOVEDO The Boxing Mirror (Back PorctuNarada/EMIl 251 4 3006
: " : Country music legend Merte Haggard will be honored as a BMI Icon at the performing rights
9 @ VARIOUS The Pigin: A Cotration.. American oot 258 £t 780 | organization’s 54th annual Country Awards, the oldest awards saluting country's top music makers
16 Q JOHN COWAN New Tattoo (Pinecastle/ 234 +1 1476 The biack-tie event is set for Nov. 4 at BMI’s Music Row offices ... Austratian-bom, Los Angeles-
@ ) based writer-singer-guitarist Anne McCue has a new album due out Sept. 19. The project was co
18 RHONDA VINCENT ANl American Bluegrass Girl (Rounder/ 230 412 992 | produced by Dusty Wakeman and features guest vocal contributions from Lucinda Williams, John
1" 19 SHOOTER JENNINGS Electric Rodeo WUniversal South) 226 32 3795 Doe, Jim Lauder_da!e and Heart’s Nancy Wilson ... eMusic, the world’s largest digitat retailer of
independent music, has discovered 19 previously unknown and unreleased songs from Sun Records
2 20 HANK I Straight To Hell Bruc/Curt) 195 14 6923 artists Chartie Rich, Rosco Gordon and Bill Justis that witl only be availabie via eMusic. This new
| ilable on the site, inCluding
17 21 JEFFREY FDUCAULT Ghost Repeater (Sunature Sounds) 190 39 2463 set of songs adds to the more than 350 Sun Records tracks already avai , incl
PR work by giants such as Johnny Cash, Jerry Lee Lewis, Howlin' Wolt, Carl Perkins and Roy Orbison
24 22 TBONEBURNETT The True False |dentity (OMZ/Cotumbia)) 188 14 1283 Junior Brown and Fabulous Thunderbirds founder Jimmie Vaughan have signed on for Bob
' Dytan’s third annual tour of minor league baseball parks. Billed as the Bob Dytan Show, the outdoor
» 5 RV AT e N Py Sy - i - concerts have attracted almost 500,000 fans during the past two years. Also appearing on the tour
23 24 YONDER MOUNTAIN... Yonder Mountain Stng Band Vanguard) 181 28 2197 is Texas roadhouse singer Lou Ann Barton. Elana James, formerly of The Hot Club Ot Cowtown,
_ will open the shows with her new band, The Continental Two. The tour runs from Aug. 12 through
@  BRUCE ROBISON Eleven Stories /Sustain/ 180 +4 207 | gopys
20 26  SCOTT MILLER & COMMONWEALTH Citation (Sugar Hl) 177 -35 4578
MOST ADDED 1
2 27  DALE WATSON Whiskey Or God Pale Duro/ m ] 3422 [
ARTIST TITLE LABEL(S) ADOS
27 28 E.COSTELLO... The River In Reverse (Verve Forecast/VMG/ 178 -10 1271 CHRIS KNIGHT Enough Rope (Dnfter's Church/ . 18
. BIG SANDY & HIS FLY-RIGHT BOYS Turntable Matinee (Yep Roc/ 10
B B MARIYSTUART. LM TieRwmn SipobinotiiennfSoety 130 30 2988 | 1opp gyingR The Dev You Know ew DoorliMe/ ‘ 10
2 30 HOUSTON MARCHMAN Key To The Highway /8C0) 167 7] 2408 | BRUCE COCKBURN Life Short Call Now (True North/Rounder) 8
JOHNNY CASH Amencan V: A Hundred Highways (American/ ost Highway/ 8
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated LINDA RONSTADT AND ANN SAVOY Adseu False Heart (¥anguard) 7
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts.
For more information please visit www.americanamusic.org. CINP VAYLOR Naginions RRibih Zack PavciyiuohEny) d
g © 2006 Americana Music Association. VARIOUS The Pilgrim: A Celebration Of Knis Knstotferson (Amencan Roots/ l/

In Print and Now Online at
www.radioandrecords.com

available online in a searchable database.
Get what you need the way you like it ...
on your desk or on your monitor.
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KR CHRISTIAN REPORTERS

Stations and their adds listed alphabetically by market

WFHM/Cleveland, OH" O Paui Aty oA | e No Adds
M PO 300 Winen POAD: g Siowesd ¥ SANGRS REAL prer e KEWPALutkin, TX s el ey oo ::(—-
O Sk e 10 SNICTUS REAL ONWE A fam 15 GINNY OWENS YSHAN
o gp— SEVENTH DAY SLUMBER WCSG/Grand Rapids, MI* B Wt Caven A X 2 €558 DL D€
L SWELD - X WCOR/Johason Clty* 22 BRENTON BROWN WPARRoanoke. VA ,SﬂllM'W" OMAPD: Dun Egwents
080 rmy WCTUE e, PR Ml O e WD Jamey Mowend 17 SWITGHFO0T DA Dove oty
Mo Aas O Aeautd Roysmond FOMR MR Lomte 5 BRANDON HEATH WFUiashvitte, TN® BRANDON HEATH Mo A
KGTS/College Place. WA | PAD: A Frass KVMV/cAlien. TX* P: Vange Ot KCMS/Seatte, WA* e
P: ERzsiheth tiven 13 BRANDON HEATH 10'WhRER SIS 70 Jomas Gomtta 5 Soel Thenger B et ey
LA 8 BRUAN LITTRELL 13 SAWADOR PASCHeRLZ, . M0 8 Bub Mosone REER MACHRechons N D Sormh T “"ﬂ’m
i PAL BALOGHE 00490 Live Sonts MATTHEW WEST L e Wi, T N
12 NATE SALLE ot p 17 POOKET RILL OF AOCKS SALWADOR 75'”;"“&% "I‘A'M':‘SB
e PO S Chestigs | POAS: At S IO /Crand Ragide. 00° P “Monitored Reporters.
. " ok Homten NoAdds A%, oy e KLICAansas Cly. MO* PO nmes B oans | 12 FO0G MGELS o R . 0
'eing. D* T ] 3 t »
= do - - ey iy u = e ‘mulu o :m:_ 82 Total Reporiers
9% Yo Coboer KNG ayetiovitie. AR 1 SANCTUS REAL S (ly 2 s Monitored
3 e s o e s | 7% fod I Bt e B T WO# Rectors s i
13 MARK SOALTZ 1 BRANDON HEATH PRA: Wty e S0k Paul Yomaghived 40 Totat Indicator
12 SANCTUS REAL 2%: Sumes S WITULsacaster, PA* WaCWAem, AL * WPOZOrieads, FL* POAD: fut ol VAL Sauth Bund. W8
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KEVIN PETERSON
Apeoterson@radioandrecerds.com

Christion

RX CHRISTIAN

.

EMI CMG (Sparrow, Forefront, Sixsteps,
Universal South)

615-371-6800

Grant Hubbard

VP/National Promotion
ghubbard@emicmg.com

Provident Label Group (Essential, Re-
union and Beach Street)

888-776-8742

Mark Giles

VP/National Promotions

mark giles@pmgsonybmg.com

. Andrea Kleid Jason Miller
Manager/National Promotion Manager/ National Promotions (AC Monitoned)
u n u s akleid@emicmg.com Jjason.miller@pmgsonybmg.com
Brian Thiele Karrie Cook
L Director/National Promotion Manager/National Promotions (CHR & Rock)
Get in toucn bthicle@emicmg.com karrie.cook@pmgsonybmg.com
) . ] Flicker Records Whitney Harrison
1'V ith so many changes in our industry over the past few ;\BL ;‘7;‘:;42 National Promotions Coordinator (AC In-
months, here’s an updated list of contact information for e, kerrecords.co (e &:10dp0)
e ! . . fefli FORCON whitney.harrison@pmgsonybmg.com
Christian record labels and independent promotion companies. £, v, soul Entertainment i e
. e aclyn Shiel
Apostrophe Records Chris Hauser Promotions & Marketing | GrantJenkins National Promotions Assistant
Dion Lopez Chris Hauser | 9724079797 x12 . Jaclyn.shiclds@pmgsonybmg.com
615-456.9333 615-309-3383 grant@foyosoulentertainment.com .
info@apostropherecords.com hauserpromotions@comcast.net | Gotee Records Pure Tracking
Phii Connor
Ardent Records Shane Boyd
Aislynn Rappe Creative Promotions 615-370-2980 x206 615-599-3500
Creati s ' Wendell Gafford phil@gotee.com shanie@; ki
reative & Marketing Coordinator shane@puretracking.com
901-725-0855 616-248-4175 , [HS Promotions
arappe@ardentmusic.com wendell@creatrvepromotions.net | Donna Del Sesto Rocketown Records
Jons CroosDr oBeomest e B
Chief Manager eSS kel it 615-503-9994 x24
ifrv@ardentmusic.com & 5_2;‘57[:92'5;5'6) Illect Records steve@rocketoumrecords.com
BEC/Tooth and Nail, Solid State and Uprok | dennis@d2entertainment.com Pt
Allison Stipe e Spring Hill Music Group
Director/National Promations Culdessc Records ol (Spring Hill, Slanted, Spring Hill
RN Britt Smiley INO Records/Simple Record/SRE Recordings | Worship)
allison@toothandnail .com 480-220-4453 Dan Michaels Dcryk Bruncr' '
Big Town Productions and Promotions britt@culdesacrecords.com | s:z'@zz;g ’d: lcg?" :a;;‘; 15';:;’ AR
ﬂ;gr;:sgker Curb Records Jennifer Allen dbruner@springhillmusic.com
shannon@shannonbecker.com John Butler | 615-777-2500 x119
615-963-9347 jennifera@inorecords.com TopSPromotions
:t:_:: ]Mus\ic joutler@curb.com Brand R Michael Johnson
= | Bty Booaié 615-595-7184
759044790 615-777-2500 x120 top5@integrity.com
steve@brashmusic.com Daywind Music Group | brandyd@inorecords.com §
- Rhonda Thompson ! .
Bnghh.r Promotions 800-635-9581 l Inpop Rmﬂl Verity Records/Zomba Gospel
Lori Cline rthompson@daywind.com Contact Michael Johnson at Top5 or Jeff Grant .
S&If»ﬂ ftow Donna Del Sesto at THS. VP/Promotions/ Artist Relations
lori.cline@comcast.net Embassy Music Kyle Fenton Promotions 212-824-1282
Centricity Records Darwin Moody Kyle Fenton Jeff- grant@verityrecords.com
Steve Ford 615-361-3700 877-289-4251
H15:294-0777 | dmoody@embassymusic.com 1 kyle@kylefentonpromotions.com Wind-up Records
Least of These Promotions Shanna Fischer
= ____ | Seth Holloway 212-895-3100
615-298-3858 sfischer@uinduprecords.com
REBECCA [
| .
Legacy Promotions Word Label Group (Word, Fervent,
S I . 'AIVIES Linda Meyers Myrrh)
- 402-932-3301 Derek Jones
N Clole B o [S1[e WA LSl | aspenmeyers@msn.com VP/National Promotion
| 5 & 615-726-7951
Lion of Zion Entertainment Pl ra—
Scott Whelan jones 7
615-360-7664 James Riley
radio@lionofzion.cont Sr. Manager/National Promotion
615-726-7955
m:owt:;:':’ james.riley@wbr.com
601-982-4522 x248 Jill Tomalty
{ nwomble@malaco.com Manager/National Promotion
i oy Pt am -
Michelie Younkman ] ' '
{ Julie Lambert Lisa Jordan
| 972-459-5801 Manager/Urban Marketing & Promotion
julie@maydaypromotions.com 615-726-7946
michelle@maydaypromotions.com lisa.jordan@wbr.com
/ Patton House Entertainment Kenny Rodgers
For Promotional information contact Andres Kisid akeid @ emicmg com Andrew Patton Coordinator /National Promotions
or Brian Thisle bihisls @ emicmg.com EMESS e | 615-834-6600 615-687-6836
1 pattonmdnagement@aol .com kenny.rodgers@wbr.com

-
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CHRIS TOMLIN
“MADE TO WORSHIP™

Impact your listeners now!

New album

: “See The Morning”
3 #1 singles in stores 9.26

6 time Dove award winner
Ove.r 700,000 albums sold

‘sixstepsrecords
-- -

For Promotional Information contact Andrea Kieid akeid @emicmg.com E"l Music

or Brian Thiele bthiele@emicmg.com Christian Music Group

— P —— S-S


www.americanradiohistory.com

. RR CHRISTIAN AC TOP 30

2006 rowereD[1]
W Wk anmst m.{suzus’ - by i VR sTono. ME'I AB AQE
2 €@ WERCYME Solang Sett WO/ 1283 +75 1 an L
1 2 CASTINNG CROWNS Praise You In This Storm (Basch Street/Reunion/PLE) 1209 ] 23 20 ,
3 3 AARON SHUST My Savior My God [Brash/ nmn a 27 200
5 @ THRD DAY Mountsin Of God FsseniaéPl6) - 1042 +90 ) N MOST ADDED
9 @ BRIANUTTRELL Welcome Home (Rewson L6/ M 13 M0 | wmerme weesy aoos
8 © MARKHARNS Find Your Wings WO/Coknbis)- 970 +37 1 3711 | MATTHEW WEST History Unversal SosthEM CMG) ‘
7 @ NUTLESS Strong Tower (BEC/Tooth & Nadl 963 +25 19 3300 | SRANDONWEATH Ow God Regns RewmonP15) 4
6 @  CHRIS TOMLIN How GreatIs Ou God (Sixsteps/Sparrow/EMI CMG) 544 R 28 ap wos: ‘T’L“;‘ m"’ oy ;
4 9  SELAH W/MELODIE CRITTENDEN Bless The Broken Road (Curt 877 100 20 390 | 1unaG Out Of My Hands R T/Rockerownw 3
10 10 MATTHEW WEST Only Grace [Universal Sout VEMI CMG) 856 -54 3 N PAUL BALOCNE Because Of Your Love (integrity Label Growp) 2
11 11 DAVIO CROWDER BAND Wholly Yours (Sixsteps/Sparrow/EMI CMG) 630 5 12 2800 | SALYADOR Shine (WordCurtyWamer Bros) 2
12 12 MARK SCHULTZ | Am (Word/CurlyWarner Bros.) 575 12 a5 390 SANCTUS REAL The Face Of Love (Sparrow/EMI CME/ 2
14 @ JEREMYTAMP This Man /BEC/Tooth & Nod) 508 +23 - 360 | WARK SCHULTZ Broken & Beautiful WordCartyWorner s 2
17 (D WICHOLE NORDEMAN Real ToMe (Sparrow/EMI CHG) w98 5 quy | VRS AR e Ty BOCTR O i
13 g BARLOWGIRL | Nead You To Love Me (Farvent/CurtyWamer Bros.) 432 88 22 280 MOST
19 AYIESHA WOODS Happy (Gotee) - 3 +28 7 210
21 (@) BROTHER'S KEEPER He Took The Scars (Training Union/Ardent) 359 +22 1 150 INCREASED PLAYS
18 18 STORYSIDE:B More To This Life Gotee/ 358 10 s o ,;':tﬁ;
TREES3 All Over The World 352 +134 1 17 2
7 8 NATALIE GRANT mmm:w W +30 s ml:: VREER) S o e G50 -
MICHOLE NORDEMAN Real To Me (Sparrow/EM CMG/ +98
22 €@ JEREMYRIDDLE Sweetly Broksn (VMG/ 348 +2 7 130 | pacA LITTRELL Weicome Home (ResmsePL6) o
16 22 PAULCOLMAN Holding Onto You dapag/ 318 38 15 16/0 | THIND DAY Mountain Of God EssantintPLE/ +0
24 @ ANDYCHRISMAN Beieve (Upsidy/Shelter) 295 +15 5 140 | KUTLESS Al Who Are Thirsty BEL/Tooth & Nad) +8
20 24 AFTERS AN That | Am (Simple™0/ m 82 12 150 m““‘m"‘;‘ﬁ - :g
28 @ DOWNHERE ABetter Way (Centricaty Word) 1 259 +28 3 120 mmmmmmwmmn " “nw/ o
| 2% 27 TODDAGNEW My Jesus (SRE/Ardent/ 235 20 18 1610 | TURNSNG Out Of My Hands (A T/Rocketown/ +8
25 28 WARRENBARFIELD Saved (EssentiaéPLE) 235 34 17 120
@ets> €  TURNING Out Of My Hands (8K T/Rocketown) 233 +48 1 143
€0  MATTREDMAN You Never Let Go /Sixstaps/SpamowEM! CMG) 230 +18 1 mmn

42 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of M O S T
7/2-7/8. Bullets appear on songs gaining plays or remaining ftat from previous week. If two songs are tied in total plays. the song with the targer increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 15. if atter 20 weeks. the record is not in the top PL A YED RECURREN TS

15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R

by each reporting station. Songs unreported as adds do nof count toward overall total stanons ptaying a song. Total Audience equals Average Quarter Hour Persons TOTAL
times number ot plays (times 100). Each daypart on each station is assigned an AOH . Average Quarter Hour Persons used herein with permission from Arbitron | ARTIST TITLE LABEL(S) PLAYS
Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records CHRLS TOMUN Holy Is The Lord (Sixstaps/Sparrow/EMICMG) 523
| BRANDON HEATH Ou God Reigns ResmonPL5) TREES Blessed Be You Neme /inpap/ 9
| m— Total Plays: 155, Total Stations: 11, Adés: 4 CASTING CROWRS Lifesong Bewch StreetReunonPl6) 4T3
SWITCHFOOT Stars (Sparmow/EM/ CMG) THIRD DAY Cry Out To Jesus [EssentisdPLE/ 432
l Total Plays: 143, Total Statiens: 4, Adds: 0 JEREMY CAMP Take You Back /BEC/Tosth & Nad) 7
LIFEHDUSE You And Me (Geffen/ POINT OF GRACE God Is In It (Word/CorlyWarner Bros.) CARRIE UNDERWOOD Jesus, Take The Wheel (AristaPL6) 427
Total Plays: 214, Total Stations: 10, Adds: 1 Total Plays: 143, Total Stations: 4, Adds: 0 CASTING CROWNS Voice Of Truth (Besch Street/Reumon/PLG) 418
| BUILDING 429 | Belong Te Yeu /Word/CartyWarmer Bros.) NICOL SPONBERS Resurrection Carty NEWSBOYS He Reigns /SpemmeyEM CMG/ - 410
Total Plays: 184, Total Stations: 10, Adds: 0 Total Plays: 123, Total Stations: 6, Adds: 0 CASTING CROWNS Who Am| (Beoch Strset/RemionPLG) 408
CAEDMON'S CALL Great And Mighty [EssentiadPLG/ PAUL BALOCHE Bacause Of Your Love (ntagnity Label Growp) WATERMANK Light Of The World (Rockerown/ n
Total Plays: 163, Total Stations: 12, Adds: 0 | Total Plays: 114, Total Stations: 7, Adds: 2
i BIG DADDY WEAVE Without You (Fervent/CurtyWarner Bros.) AVALON Orphans 01 God /Sparrow/TMl CMG) Station playlists for all R&R reporters are available
{ Total Plays: 162, Total Stations: 8, Adds: 0 Total Plays: 112, Total Stations: 8, Adds: 0 on the web at www.radioandrecords.com.
| Sengs rashed by total ploys

MARK SCHULTZ

The powerful fitle track from his
upcoming CD, in stores 9/26

10 adds out of the box
Most Added AC-

- c_'(égg Contact: AC/INSP jill tomalty@wbr com = CHR: james riley@wbr.com
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. RR CHRISTIAN .
July 14, 2006 2
.( CHR TOP 30 ROCK TOP 30 j
WEEX  WEEx  ARTST TMLE LABEL(S, Wt v TEE™ STATks = WEEx  ARTIST TITLE LABEL(S i PO, T STANOKS |
1 ©  HAWKNELSON EverythngYouver Tooth & Nadd 1281 +23 14 290 1 ©  RUN KID RUN We've Only Just Begun (Tooth & Nalll 371 +3 16 2710
| 3 2 STORYSIDE:B Everything And More (Goree/ mn 4 16 2310 2 ©  DECYFER DOWN Life Again /SRE) 358 +7 " 80 |
f | 4 3 NEEDTOBREATHE You Are Here (Sparrow/EMICMG) 953 7 10 2810 3 ©  RED Breathe Into Me /EssentialPLG) M .0 12 290 |
6 4 MAT KEARNEY Notting Lett To Lose finpog/ 910 N 19 25/8 7] O  OAY OF FIRE Cut & Move (EssentiaPLE) 295 436 10 280
5 5  AARON SHUST My Savior My God (Brasty 300 45 19 2210 4 5  PROJECT 88 My Wil Be A Dead Man (Tooth & Nad) 288 24 16 2m
7 6  MERCYME Solong Self N0/ 875 2 " 2316 16 O  RELENT X High 01 75 /Goree 257 439 8 281
8 @  AVIESHA WODDS Happy (Goree 871 485 12 23N 8 @  MANIC DRIVE Luckiest Whinlasty 254 +15 12 4
9 © nveeRSTATIC UNION PrayigFor_ (RXTRocketowry 848  +76 (] 20 10 @  70LD The Title Track (Toots & Ksd 2 +7 10 1210
2 9 SANCTUS REAL I'm Not Alright (Sparrow/EMI CMG) 815 AN 20 19/0 19 o SPOXEN Time After Time (Tooth & Nad) 24 +32 4 161
n @ PLUMB Bittersweet (Curt/ 123 +10 1" 210 4 @ FALLING UP Contact (BEC/Tooth & Nad) 234 +14 5 1810
14 Q NATE SALLIE Sreakthwough Curt/ 719 +110 1" 1801 5 11 SANCTUS REAL 'm Not Aiight SparowEM/CMG) 228 -83 20 2110
10 12 CASTING CROWNS Praise... Bauch Street/Raunon/PLG) 708 28 2 150 12 PLUMB Good Behavior /Curt/ 2271 4 " 2510
12 ©®  LEELAND Sound 01 Melodies (EssaiafPLG) m a2 ? 21 6 13 HAWK NELSON Everything You... Tooth & AMadl 2 Fl] 9 210
15 @ FIGHTING INSTINCT Back_. 6M Must foactinGoreey 634 +57 [ ] " 17 @ STARFIELD My Generation /Sparrow/EMI CMG) 209 +2 13 170
’ 13 15 THIRD DAY | Can Feel It FssentiséPLG) 582 21 12 190 12 15 P.0.0. This Time /Arizntic/ 209 13 5 2mn
19 @  RELIENT X High Of 75 (Gorees 575  +83 5 18/0 15 16 FIREFLIGHT You Decide (Ficker/PLG) 208 " 6 230
l 2 @  STELLARKART Me And Jesus WordCurtyWomer Bros) 569 +124 3 202 2 @®  JOmANI3 Desensitized (SRE/Ardent) 205 438 4 230
| 16 @©  OOWNHERE The More (CentrcityWord) - 569  +32 9 16/0 18 18 DIZMAS Redemption, Passion... (Credential/EMI CMG) 204 1 7 19/0
17 @  JESSIEDANIELS Everyday Misas/ 568  +69 4 20 2 ©  ELEVENTYSEVEN MySpace FickenPLs) 196  +38 3 201
| 1 @  DALTON Lite Atraid (Selectric/ 548  +56 7 19,2 20 @  STAVESACRE ir's Beautiful .. (4bacus/ 190 +3 10 2 |
20 @  STARFIELD My Generation (Sparmow/EMI CMG) 817 32 8 21 @ CLASSICCRIME The. (Toorh S AadEMMust Roactie) 178 1 7
2 22 D.CROWDERBAND Wholy... (Sixstaps/SparowEv/ OMG) 437 13 (] 182 24 @  THOUSAND FOOT KRUTCH Breathe _ Tooth $Asd 169 +13 3 "
26 @ MATTHEW WEST History @/nverse/ South’EMI CMG) 312 +5 3 128 3 23 EOISON GLASS Forever (CradentisdEM! CMG/ 185 57 1 130
21 @ P.0D. This Time (Artannic/ 304 +0 2 1. 27 @  FLYLEAF Fully Alve (OctanaRCARMG) 154 +18 2 1
29 €D  FRAY Over My Hood (Cable Car) £ipic/ MM .1 ] (] 2 @  MYMAD Stretched Over Foodgare/ " . 5 13
} 28 26 NICHOLE NORDEMAN Reel Te... (Sparow/EM/CMG] 282 -13 2 L] 28 @ M STATIC Waste Of Time (Tooth & Aad) 19 +2 3 1512
2 27 KRYSTAL MEYERS Fire (FssentidPLG) m -58 18 " LT 0 KRYSTAL MEVERS Collide [EssawiaéPL6) 19 +M4 1 3
Bebut> @ DECEMBERADID Love Found Me... /Siaorad/ n +32 1 100 2 28 THIRD DAY | Can Feel It EssentindPLG) 114 10 10 130
B> @  AUDID ADRENALINE Gosdbye FarsronECHG) 270 481 1 9 | o> @ FAR Corslessness Tooth & Kol 197 .3 1
- @ CHIRES TOMUR How Grest. (SictapsSpamowMIOMG 288 +23 17 m @ UNDERGATN Wring_. £0M Mt foacoiyTooth 8 Asd 105 +9 1 1on
30 CHR reporters. Songs ranked by total piays for the airplay week of Sunday 772 - Saturday 7/8. 35 Rock reporters. Songs ranked by total piays for the airplay week of Sunday 7/2 - Saturday 7/8.
© 2006 Radio & Records © 2006 Radio & Records
MICHELLE BONILLA Sinti (Without You! (Cross Movement! FOOLISH THINGS Spirit Come (npo/ KIDS M0 THE WAY Fiction (FictarPLG) NEVERTHELESS The Real Ficker/PLG)
|- Totai Plays: 264, Total Stations: 11, Adds: 0 Total Plays: 197, Total Statons: . Adés: 0 Tota Plays: 105, Tota Staios: 15, Adds: 3 Totat Plays: 56, Total Stations: 4, Adds: 3
I TURNING Out Of My Honds IAK TRocketowny NATASHA BEDINGFIELD Uewiten (Eac) LEELANO Sound D! Melodes (EssomintPLG) ENDERY S Cold | Coukd See Ny Breath (Tooth & Nad
- Total Plays: 259, Total Stations: 10, Adds: 0 Total Plays: 180, Total Stations: 8, Adds: 1 Total Plays: 97, Total Statens: 9, Adds: 0 Total Plays: 55, Total Stations: 5, Adds: §
: FIREFLIGHT Yoy Decide Fhcker/PLG) CIRCLESLIDE Gravity Cantricity/ FOREVER CHARGED A1 Nood (Floodate) POOR MAN'S RICHES Without You findependent/
Total Plays: 228, Total Stations: 11, Adds: 1 Total Plays: 173, Total Stations: 6, Adds: 1 Total Plays: 88, Total Stations: 9, Adds: 1 Total Plays: 51, Total Stations: 5, Adds: 0
SANCTUS REAL The Face Of Love (Spamow/EMI CMG) FM STATIC Waste Of Yime (Toorh & Nadl FAMILY FORCE 5 Love Addict (GoteeMaverici/ HIGH FLIGHT SOCIETY Up Above Selscinc/
Total Plays: 201, Total Stations: 10, Adds: 6 Total Plays: 171, Total Stations: 7, Adds: 0 Total Plays: 74, Total Stations: 17, Adds: 7 Total Plays: 50, Total Statiens: 4, Adds: 0
RAUN KID RUN We've Only Just Begun (Toorh & Aed! REBECCA ST. JAMES God Help Me Forefront/EM CMG) HOMELESS J The Flash Salscrric/ SEVENSYSTEM Hope Arises Crosswalt/
\Ymi Plays: 197, Total Stations: 7, Adds: 0 Total Plays: 163, Total Stations: 7, Adds: 2 Total Plays: 72, Total Stations: 11, Adds: 0 Total Plays: 49, Total Stations: 5, Adds: 0 )

clear. consis

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

(770)452-4665 » hooks@hooks.com = www.hooks.com = Featur ng fmcemnvury  Hi(]
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4 )\ f
INSPO TOP 20 CHRISTIAN AC TOP 30 INDICATOR
Wi W ARTIST TITLE LABELIS) N s AT st W WE ARTST TME LABELS) R sin BA sios
1 1 MARK HARRIS Find Your Wings (WO/Cokmba/ k- 19 15 1% 1 1 MERCYME Se Leng Seif 740/ 114 L | 17 380
2 o BRIAN LITTRELL Weicome Home BeemionPL6) 285 +8 10 158 4 THIRD DAY Mountain 0f God /FssentiadPL6) 1088 +17 9 Im
4 3 AARON SHUST My Savior My God Brash/ 2982 3 12 130 3 DRIAN LITTRELL Wailcome Home (Reunion/PLG) 1054 +9 14 m
10 ° THIRD DAY Mountain 0f God (FssentiséPLE) 253 +41 [} 1 2 4 MARK HARRES Find Your Wings /MG/Cokewmbsa/ 1004 75 15 I
3 5 CASTING... Praise You In... (Beach Street/Reonion/PLE) 249 18 i} 120 8 5 AARON SHUST My Sovier My Ged /Brast/ 1] 37 23 3N
6 0 SARA GROVES Just Showed Up /A0) 243 +7 9 151 ] 6 CASTING... Praise You In... (Baach Street/Rewaion/FL6) 878 108 22 380
B 7 DAVID PHELPS Behold The Lamb /Mt Wamer Bros) 237 25 13 130 7 7 DAVIO CROWDER... Wholy_. (st OME 857 L 13 330
8 8 SELAN WM. CRITTENDEN Blass The Brekan Road Carty 218 4 15 100 9 : DOWNMNERE A Better Way (Cantricity/Word) 887 +31 10 290
7 9 WAYBURN DEAN Gotta Forgive Tham /WayadeEMG/ 210 -28 1 120 10 AYIESHA WOODS Happy (Gotee/ 874 +29 )] 218
9 10 LARNELLE HARRES Look At Your Hands Discovery Howse!' 207 4 ] 128 8 10 SELAHW/M. CRITTENDEN Bless The Broken Road Carty 668 -59 10 240
12 z AVALON Orphans 0f God /Sparrow/EMI CM6) 197 +3 5 N 12 NICHOLE NORDEMAN Resl To Me /Sparrow/EM CMG/850 +84 10 28
13 MICHAEL CARD Oider Than The Ran (Discovery House/ 192 +12 5 131 n KUTLESS Strong Tower [BEC/Tooth & Nad) 639 +17 9 2110
n 13  BEBD NORMAN... Sometimes By Step ReminPL6/ 183 21 17 10 15 STORYSIDE:B More Te This Life (Gotee) 568 +10 10 240
m P. BALOCHE Because Of Your Love dntegnity Label Grou/ 184 +47 1 143 13 14 WATERMARK Light Of The World (Rocketown/ 525 40 23 2010
14 15 TWILA PARIS Hosanna... (ntegrity Label Group/ 147 3 5 120 16 3 JEREMY RIDDLE Sweetly Broken 16/ 515 +18 [ ] 251
19 @ MERCYME So Long Self /NO/ . 142 +14 5 101 17 MATTHEW WEST History [Universal SostVEMI CMG/ 507 +33 [} 24i2
15 17 BIG DADDY... Without You (Fervent/CurtyWarer Bros.) 141 12 7 80 14 17  BIGDADDY WEAVE Without You FenewtCartyWamer Bras) 507 54 17 210
JAIME JAMGOCHIAN Hear My Worship (Centricity) 140 +28 1 121 18 NATALIE GRANT The Real Me /(Curt/ 497 +&2 [} 2511
18 JOEL ENGLE Be A Father To Her [Doxalogy/ 10 +10 4 101 20 AFTERS All That | Am (Simple/WO/ 457 +20 15 10
17 SCOTT WESLEY BROWN Jesus | Come [Devotion Music/ 139 +1 2 90 19 @ MAT KEARNEY Nothing Lett To Lose //npap/ 457 +16 5 2010
. il il BUILDING 429 | Belong To You (WordCurtyWarner Bros) 410 E ] 7 230
20 Inspo reporters. Songs ranked by (@lo;aéopelaﬂy: (;ioor Lh; :::r:rls\sf week of Sunday 7/2 - Saturday 7/8. 23 @ TREES3 AN Over The World finpap/ 388 «57 3 231
2 23 SHAWN MCDONALD Free (Sparrow/EMI CMG) m 3 1" 1510
- . - 2% @  TURNING Out Of My Hands (RK T/Rocketown) 338 485 29
Rhythmic Specialty Programming 4 25 HYPER. PrayingFer Sumy Oays AKT/Rocketows/ 304 5 4 160
28 M. REDMAN You Never Lot Go SixstapsSpamow M CMG/ 285 +50 2 181
RANK  ARTIST TITLE LABELSS) SALVADOR Shine (Word/CurtyWarner Bros.) m em 117
1 AMBASSADOR My Clothes, My Hair (Cross Movement/ BRANDON HEATH Our God Reigns /Reunon/PL6) 259 +53 1 184
2 LA. SYMPHDNY Dance Like /Gotee/ [Debu> POCKEY_.. The Welcome Song AhrACarWamer Bros) 230 +78 1 144
3 GRITS Doh Aah (Gotee/ 29 SARA GROVES Just Showed Up N0/ 229 0 2 130
4 PETTIDEE Don't Stop /Beatmart) 40 AC reporters. Songs ranked by total plays for the airpiay week of Sunday 7/2 - Saturday 7/8.
5 V3 Take Me There /EM/ Gospel) © 2006 Radio & Records
6 LECRAE invisible /Reach/Cross Movement)
7 RELIKIS | Stand Alone (Shamvack/ NEW & ACTIVE
8 MICHELLE BONILLA Sinti (Without You} /Cross Movement)
9 3ITHEGOD WAY Ride 4 U Kaught Upp)  ~ STARFIELO Son 01 God (Sparrow/EMI CMG) PAUL BALOCHE Because Ot Your Love (integrity Label Group)
10 TRU LIFE Moments /Cross Movement) Total Plays: 218, Total Stations: 11, Adds: 0 Total Plays: 124, Tota Stations: 5, Adds: 0
| JESSIE OANIELS Hold Me Now /Midas/ HAWK NELSON Everything You Ever Wanted (Tooth & Aad)
( = ~N Total Plays: 147, Total Stations: 8, Adds: 1 Total Plays: 122, Total Stations: 5, Adds: 1
; FIGHTING... Back To You (EM/ Music Reactive/Goree! SEVENTH DAY... Oceans From The Rain (BEC/Tooth & Nod)
‘ﬁ ?m :Vi:fsrh”dtl’:g g,",’,’;g"' Rock Songe 12+ Total Plays: 146, Total Stations: 9, Adds: 3 Total Plays: 113, Total Stations: 5, Adds: 1
TroyResearch CHARLIE HALL Marvelous Light (Sixsteps/Saarrow/EMI CMG) |  SONICFLDOD Evertasting (N0
A TPk fundh \ZN » \ZN = gl - w = Total Plays: 132. Total Stations: 6, Adds: 0 Toty) Plays: 88. Total Stations: 5, Adds: 0
‘ | SN LS T BROTHER'S KEEPER He Took The Scars (Traniy UnArdent) |  GINNY OWENS HISHAWN LEWIS Open Ars Rocketow
| AARON SHUST My Savior My God Brashy/ 100% 436% 443 428 437 Total Plays: 129, Total Stations: 7, Adds: 0 Total Plays: 84, Total Stations: 6, Adds: 2 ~
i | CASTING CROWNS Praise You In Thes Storm Beach Street/eunron/PLG) 100% 435% 432 4N 4% — ,)
i CHRIS TOMUIN How Great Is Ouw God (StestepsSparrowEM! CMG) 1005 434% 436 429 438 ( w
KUTLESS Strong Towes (BEC/Tooth & Nadi 100% 415% 414 420 4N |
1 l MATTHEW WEST Ondy Grace Winversal SouthEMI CMG) 1005 407% 396 412 414 |
| YHIRD DAY Mountai Of God (EssentiadPLG) B2% 406% 406 408 403
} MERCYME So Long Seif /M) 99% 401% 392 408 403
| DAVIO CROWDER BAND Wholly Yours (Sistaps/Sparrow/EM! CMG) 8% 396% 399 393 385
I | MARK SCRULTZ | Am Word/CurtyWarner Bras.) 100% 394% 383 401 398 ‘
| WATERMARK Light Of The World (Rocketown) 9% 383% 391 384 19 |
|
SELAH WIMELODIE CRITTENDEN Bless The Broken Road (Curt 92% 3192% 385 385 406
JEREMY RIDOLE Sweetly Brokes VMG 88% 391% 396 389 388
BRIAN LITTRELL Weicome Home fRenion/PL6) 85% 390% - 384 398 383 |
MATT REDMAN You Never Let Go (SirstensiSparrow/EM! CMG) 67% 388% 393 383 388 | '
BARLOWGIRL | Need You To Lave Me /Fervent/CurtyWarner Bros.) 99% 38T 385 381 386
MARK HARRIS Find Your Wings IW0/Cokmbia) 9% 383% 359 392 397
T0DO AGNEW My Jesus /SRE/Ardent/ 7% IM% 380 374 388
PAUL COLMAN Hoiding Onto You /npapy 62% 379% 391 3180 366
NATALIE GRANT The Real Me (Curt/ 64% 361% 357 364 359 T
- -4
STORYSIDE:B More To This Life /Goree) B1% 359% 368 358 3S1 _ i
- A 'b 2 /!-

Total sample se is 1894 responcents. Total average lavorability estimates are based on a scale of 15, (1=drshke very much, 5 = like very : . i
much). Tolal tamiliarily represents the percentage of respondents who recognized the song. Total burn Yepresents the number of RUN FOR YOUR LIFE! WrSH (The Fishy/Atianta morming co-hosts Kevin Avery and Taylor
;" Wpﬂw"""s",‘;"”m j:’;’ ’;g:;’e:; ”r’ge",";"',: 5"‘0'“’95 P’:‘Sj":d"";:";ﬂﬁ“’&" ':":M Wmm f:’m‘g"e ‘fﬂb"“"m Scott ran in Atianta’s world famous Peachtree Road Race along with over 55,000 other runners. They
+. i nier . 4 . " > - .
Rate TheMusic.com results are not meant to replace callout research. The results are infended fo show opinions of particioants on the the also broadcast live along the 6.2-mile route and weren't too tired to Smile for the cameras at the finish |
Internet oaly. RateTheMusic is a registered trademark of RateTheMusic com. The RTM system, is available for local radio stations by line. Seen here (I-r) are Scott and Avery.
calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research. 8 division of Premiere Radio Networks. N J
Ny Y — N— —_— — S —
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~ No Chicks Allowed

Why women have a hard time charting

at Regional Mexican

Ever notice how few women appear on R&R’s Regional
Mexican chart? In any given week there are at most one or
two women in the top 30. Among the few women who have
made appearances there are Ana Birbara, Graciela Beltran, Jenni

Rivera and Ninel Conde.

Why so few women? To get a better
picture of what’s going on, 1 asked a few
PDs — after all, they choose the music
that gets on the air — why women have
such a hard" time charting at Regional
Mexican. s

Does it have to do with the format's
large percentage of male listeners? Is it
that Mexican music by women is of low-
er quality than that by men? Is it that there
aren’t enough women doing Mexican
music?

1 also asked what advice they would
give the labels to help their female artists
get on the air at Regional Mexican sta-
tions. Check out what they had to say, and
take notes.

Guillermo Prince
PD, KOQO/Fresno
If this is anillness, [
it'’s a general epidem- g
ic. It's not only at Re- |
gional Mexican, but
at all the formats. It
has a lot to do with
supply and demand,
and itis up to the au-
dience todecide. Like
my grandma used to  Guillermo Prince
say, "En.gustos se rom-
pen géneros” (“There are tastes for every-
thing”).
Besides, traditionally, the guy —

".l..-__—

“The songs women
choose don*t suit
them and are not a
good fit for their
personalities or their
voices. That's why
they don't succeed at
Regional Mexican.”
Samol Gvora

whether a solo artist or in a band, a trio,
mariachi, banda or norteiio — is the one
incharge of delivering messages in songs
through the famous serenatas. 1 think
that’s why we are predisposed to male
artists.

Lack of quality doesn’t have anything
to do with it. On the contrary, female sing-
ers focus more on or worry more about
the quality of their recordings and want
them to be well done. | feel there is a great
need for female singers, especially if they
are as hard-working and dedicated as
Jenni Rivera.

1 would tell the labels to keep working
at it. Like any good promoter, they have
to continue to work at it, to convince PDs
to take risks and to find new talent and
not simply follow what others do.

Jessie Durén
PD, KOYE/Tyler, TX

The problem with programming wom-
en on the radio has R
to do with a lack of
female artists. We
play few women at
“La Invasora” because
there aren’t enough
women singers.

One of the most-
played female at our
station is Jenni Ri-
vera, who has sever-
al strong hits, like “De Contrabando” and
“Qué Me Vas A Dar,” which have been
charting for several weeks. Other popu-
lar women singers are Graciela Beltrn,
Ninel Conde, Mariana Secane and Lidia
Avila.

Another reason women don't get
played is because they get little support
from their labels.

Idon’t think it has much to do with the
audience, because if the song is good, the
singer’s gender doesn’t matter; the audi-
ence will ask for the song and support it.
Many of the hits that are sung by wom-
en have the same effect as those sung by
men. Like Los Tigres Del Norte say, “Tam-
bi¢n las mujeres pueden” (“Women can do
it too”).

1 think the quality of. women'’s voices
is excellent, at least the ones I've listened
to. My advice would be to develop more
female artists. Again, if the song is good,

Jessie Durén

RR LATIN FORMATS

JACKIE MADRIGAL
Jmadrigai®radioa.

Convention Update

| hope you sent in your nomination ballots for the 2006 R&R Industry
Achievement Awards. We will be announcing the nominees soon. The
winners will be announced at the R&R Convention in Dallas, and the
s Latin awards will be handed out during two of the Latin sessions.

Register for the convention at www.radioandrecords.com, and make your ho-
tel reservations at the Hilton Anatole Hotel by cafling 800-HILTONS or 214-761-
7500. Mention the R&R Convention to get a room rate of $175 per night.

the public will like it and radio will play
it.

For example, Ninel Conde was a top
charter with the song “Ingrato.” She had
strong promotion behind her and was
able to get plays on many stations.

We need more female voices in the Re-
gional Mexican format. My advice to all
the labels with regard to women artists
is to release good songs, do great promo-
tions and don’t do the same old thing:
duranguense.

Alfonso Flores
PD, KLEY & KSAH/San Antonio

During the grupero movement, wom-
en singers held important spots and had
an impact on radio. When the narcocor-
rido era arrived, women didn’t have a
shot in that awful movement, thank God.
And when duranguense emerged, it sur-
prised everyone, especially women, who
had no opportunities in that music style.

The banda genre is waiting for women
who can offer some-
thing new, but I think

don’t believe in that |
style of music. Wom-
en who introduce
new things, who
keep their essence as
women and who of-
fer a fresh new sound
are the ones who will
get programmed.

I don’t think the male audience for Re-
gional Mexican has anything to do with
it. In fact, it's women who answer re-
search questions and listen to radio. You
don’t do radio thinking of men, you do
radio attempting to reach everybody.

Popular music requires that people
identify with el pueblo (the common folk).
Sometimes pop artists try to reach the
masses by singing Mexican music, like
Ninel Conde, Pilar Montenegro or Anais,
but we know this
music is not their
passion.

True Regional Mex-
ican women, like
Graciela Beltrén and
Jeprii Rivera, contin-
ue to work at it, and
the classic ones, like

. Beatriz Adriana, Aida
Samuel Olvera ¢, ovas and Ana
Gabriel, aren’t working for la raza.

My advice is, please don’t have women
record duranguense. There are a lot of mu-
sical styles within Regional Mexican that
can work for them. Look at banda, and of-
fer us good songs. Invest in good musical
arrangements by professional people who
have a vision for Regional Mexican music.

Alfonso Flores

waann amaricanradiahistory com

“My advice to all the
labels with regard to
women artists is to
release good songs,
do great promotions
and don't do the
same old thing:

Jossie Durén

Samue! Olvera
PD, WAZS/Charleston, SC

It's a complicated thing to explain, but
| think singers like Jenni Rivera singing
“Las Malandrinas” lack credibility. There
are very few women who can really ex-
press the music, and that's a problem.

Women are choosing the wrong songs
and the wrong musical styles within Re-
gional Mexican. Look at Graciela Beltran
with “No Me Pregunten Por EL.” She’s
trying to do something similar to what
Paquita La Del Barrio does. When you
look at Graciela Beltran, she’s all nice and
sweet, and that song doesn’t fit her.

There are so few women because they
go after the musical styles that sell,
which are the kind that attack the op-
posite sex, or they do corridos. These
songs don’t suit them and are not a
good fit for their personalities or their
voices. That’s why they don‘t succeed
at Regional Mexican.

1 don’t think the audience has much
to do with it. Women simply choose the
wrong songs. It's up to the labels to help
them. If a label has an artist like Los Ra-
zos and one like Graciela Beltran, their
promotional efforts have to be focused
on Graciela, because Los Razos will do
well no matter what they sing. Graciela
will need more help because she’s a
woman and because of the genre she
chose.

One artist who has done a great job is
Ana Bérbara. She has stayed within her
ownstyle, and, like it or not, any song she
releases, people ask for it. My advice to
women singers is to choose the right
songs and genres and not to listen to the
label, which often wants to dosomething
that costs very little and makes a lot of
money. The songs women choose have to
fit their personalities.
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7 : CONTEMPORARY :
’ m INTOCABLE Déjate Amac (EM/ Televisa/ 5
L] JOAN SEBASTIAN Mas Ala Del Sof (Batboa)
- ™\ KUMBIA KINGS Pachuco (M Televisa/
LUIS FONSI Paso A Paso (Universal)
- OBIE BERMUDEZ Sigo Con Etla (EM! Televisa)
See I nnem lee PEPE AGUILAR Se Fue (EM! Televisa)
REGIONAL MEXICAN
KUMBIA KINGS Pachuco (EMI Televisa)
:2 lcl:lr:o A:it:\:en;m::\:n::.e t;ssgsz:r::ausini Shoreline Amphitheater, Mountain NP S I SIRRIA K5 iuiecr 24 T
View, CA < ’ 1 YAHIR Detalles /Warner M.LJ
14 Ozomatli, Irving Plaza, New York , TROPICAL
14 Intocable, Gibson Amphitheater, Los Angeles
14 Si*Se, Black Cat, Washington, DC BANDA GOROA Y Yo Parao (MP)
15  Gypsy Kings, City Lights Pavilion, Denver EDDIE SANTIAGO No He Podido Olvidarla (MP/
15 Marc Anthony, Marco A. Solis & Laura Pausini, Verizon Wireless Amphitheater, Irvine, CA JOAN SEBASTIAN Mas Alld Del Sol (Ba/boa)
15  RBD, Madison Square Garden, New York JOHNNY VENTURA Ls Mujer De Los Dos (F)
15 La Kalle Explosion f/Calle 13, Julio Voltio and more, San Jose State Event Center, A Rl i 3/
San Jose
16  La Nueva 1st Anniversary Event f/Kumbia Kings & N'Klabe, Coachman Park, ROCK/ALTERNAT“IE
Clearwater, FL DHIRA Una Familia (Universal)
17  Sin Bandera, Nokia Theatre Times Square, New York JOSELO Sobriedad (Universal)
17 Tiempo Libre, Kuumbwa Jazz Center, Santa Cruz, CA
18 Marc Anthony, Marco A. Solis & Laura Pausini, Gibson Amphitheater, Los Angeles LATI N URBAN
18 Maldita Vecindad, the Parish at House of Blues, New Orleans
18 Sin Bandera, Filene Center, Vienna, VA L NS eV s St J
18 Tiempo Libre, Triple Door, Seattle
19 Marc Anthony, Marco A, Solfs & Laura Pausimi, U.S. Airways Center, Phoenix
19  Gypsy Kings, Wente Vineyards, Livermore, CA ( A i
19 Tiempo Libre, Yoshi's, Oakland, CA H P R d y
20 Joan Sebastian, San Manuel Indian Bingo & Casino, Highland, CA ‘ Que as a a lo!
20 Gypsy Kings, Grove of Anaheim, Anaheim, (A
20  Tiempo Libre, Bump n’ Time Entertainment, Sacramerito st There’s not much movement at Regional Mexican. Conjunto Primavera’s “Diganle”
21 €l Tri, Gibson Amphitheater, Los Angeles (Fonovisa) regains the No. 1 position. Alacranes Musical’s “Donde Es'tés" {Univision) is
21-22 Gypsy Kings, Greek Theater, Los Angeles up four spots, to No. 20, while Zaino’s “Que No Exista Nada” (Fonovisa) enters the
22 Marc Anthony, Marco A. Solis & Laura Pausini, Verizon Wireless Amphitheater, G aH iR o
Selma, TX Contemporary is also slow this week, and there’s little movement. Thalia’s “No, No,
23  Sin Bandera, Gwinnett Center for the Performing Arts, Duluth, GA No,” f/Aventura (EMI Televisa), is up three positions, to No. 7; Enanitos Verdes’
23 Kinky, Artscape Festival, Baltimore, MD “Mariposas”™ (Universal M.L.) is up two, to No. 12; Victor Manuelle’s “Nuestro Amor Se
24 Sin Bandera, Jackie Gleason Theater, Miami Ha Vuelto Ayer,” f/Yuridia (Sony BMG), is up two, to No. 15; Frankie J's “Pensando En
25 Marc Anthony, Marco A, Sotis & Laura Pausii, Laredo Entestainment Center, Laredo, TX Ti” (Columbia) is up three, to No. 19; and Miranda’s “Yo Te Diré” (EMI Televisa) is up
26 Kinky, JC Fandango, Anaheim, CA five, to No. 23. Three songs enter the chart: Chayanne’s “No $é Por Qué” (Sony BMG)
28 Manu Chao & Kinky, Greek Theater, Berkeley, CA enters at No: 24‘,' Osé'.s "'5hora Que No Estas”™ (Fonovisa) at No. 27 and Gloria Trevi's
29 Marc Anthony, Marco A. Solis & Laura Pausini, Sound Advice Amphitheater, West “Tedos Me Migun” (Univisian) at No. 29.
Palm Beach Victor Manuelle’s “Nuestro Amor Se Ha Vuelto Ayer” retakes the No. 1 position
29  Tiempo Libre, Jazid, Miami at Tropical. Mach & Daddy’s “La Botella™ (Universal ML) is up four spots, to No.
30  Manu Chao, Bayside, San Diego 17; Domenic Marte’s “Ya Que Te Vas A Ir” (J&N) is up 10 positions, to No. 19; and
30 Marc Anthony, Marco A. Sotis & Laura Pausiei, American Airines Arena, Miami Limi-T 21’s “El Baile Pegao” (Univision) continues to move up and lands at No. 23.
—— Three songs enter the chart: Andy Andy's “Para No Verte Mas™ (UBO) at No. 25,
, August frankie J's “Pensando En Ti* at No. 27 and Gisselle’s “De Qué Nos Vale” (Universal
1 Manu Chao & Kinky. L.A. Coliseum, Los Angeles M.L.) at No. 29.
4 Ricardo Arjona, Orleans Arena, Las Vegas: Héctor “EL Fathers” “Here We Go Yo,” f/El Presidente (Roc-La-Familia/Gold Star/
3 Ricardo Arjona, Dodge Theater, Phoenix Machete), is up seven positions and lands at No. 12 at Latin Urban. Wisin & Yandel's
10  Kinky & Los Lonety Boys, Sandia Casino, Alboquergue: “Pam Pam” (Machete) is up six, to No. 22, and E-40’s “U and Dat,” f/T-Pain and Kandi
10  Ricardo Arjona, Dodge Arena, McAlien ' Girl (Reprise/BME), enters the chart at No. 27.
11 Ricardo Asjona, Reliant Arena, Houston /
11 Kinky & Los Lonely Boys, County Coliseum, El Paso
12 Ricardo Arjona, Frank Edwin Center Theater, Austin
13 Ricardo Arjona, Smimoff Music Centre, Dallas
18  Ricardo Arjona, Gwinnett Center, Atlanta TOP 18 SPANISH-LANGUAGE SHOWS | TOP 18 ENGLISH-LANGUAGE SHOWS
18  Intocable, Dodge Arena, McAllen ON HISPANIC NETWORKS MOST WATCHED BY HISPANICS
19  Ricardo Arjona, TD Waterhouse Centre, Oriando
19.  Intocable, Convention Center, Austin 1 La Fea Mis Bella 1 Family Guy
20  Kinky & Los Lonely Boys, Saroyan, Fresno 2  Peregring 2 8o You Think Yes Can Dance (Wed.)
20  Intocable, Far West, Dallas 3  Barrera De Amor 3 Se Yew Think You Can Dance (Thurs.)
20  Ricardo Arjona, American Airlines Arena, Miami 4  Doa Francisco Preseata 4 America’s Got Talent
2 Kinky & Los Lonety Boys, County Bowl, Santa Barbara, CA 5 Aqul Y Ahors 5 WWE Smackdewn!
25  Ricardo Arjona, Coors Amphitheater, Denver 8 Cristing § War At Home
% 1 ble, Escapade 2000, 7  Cantande Per Un Suele 7 American Dad
 Houston s 8 Sébade Gigante | @ 8o You Think You Can Dance (Wed., Spm)
26 Intocable, ATAT Arena, San Antonio 9 Qué Madre Tan Padre | 9 Goorge Lepez
27  Ricardo Arjoma, Don Haskins Center, El Paso - 18 Centeo Final: Promies Juvenind 18 Macy'’s 4ih ¢f July Firewerks
27  Intocable, LEC Arena, Laredo, TX
L July 3-9. Hispanics 2+. Source: Nielsen Media Research
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Wik Wk ARTIST TIME LABELS) iy
2 @ COMJUNTOPRIMAVERA Diganke /Fonovisa) 1282
1 €  JOANSEBASTIAN Mas Alls Del Sol (Balboa/ 1235
3 @ GRUPO MONTEZ DE DURANGO Adiés A Mi Amante (Fdimonsa/Disa/ 127
4 @ INTOCABLE Aguien Te Va A Hacer Liorar EM/ Televisa) 1091
5 5  MARIANO BARBA Aliado Del Tiempo (Three Sound) m
6 @ L0SRIELEROS DEL NORTE Voy A Liorar Por Ti (Fonovisa) 916
7 @€  ALFREDO RAMIREZ Qué Listima (Disa) 804
9 @ PATRULLA 81 Payaso Loco /Disa/ 897
10 € DUELD TeCompro Wnivision/ 858
11 @ L0S HURACANES DEL NORTE Fue Mentira (Univision/ 809
8 11 LOS TIGRES DEL NORTE Ingratitud Fonovisa/ 753
12 () BANDA EL RECODO El Club De Las Feas (Fonovisa) 608
16 @  ALEGRES DE LA SIERRA De Rodillas Te Pido Viva/ 682
14 @ ELCOYOTE Y SUBANDA TIERRA SANTA Prohibido (Uinvision/ 649
13 15  JENNIRIVERA De Contrabando /Fonovisa/ 649
15 D ELCHAPO DE SINALOA Detris De La Puerta (Diss) (:7}
19 () SERGIO VEGA “EL SHAKA" Muchachita De ies Tristes (Sany BMG Norte/ 573
18 @  JEWNIRIVERA No Vas A Creer Fonowisa/ 565

20 @ VICENTE FERNANDEZ Me Quedan Todas (Sany BMG Narte) 523

24 @  ALACRANES MUSICAL Donde Estis Uavision 511
17 21 VALENTMN ELIZALDE Cémo Me Dusle [Lisversall 510

% @ LOSHOROSCOPOS DE DURANGO Cusndo Se Fus /Edimonsa/Diss) 4%

21 €@ CARDENALES DE NUEVO LEON Como Te Liames Paloma Disa/ 492

23 @ LS TUCANES DE TIIUANA Siemprs Contigo Linvision/ 478

2 @ BANDAPEQUEROS MUSICAL Reencuentro fFonovisa) 458

2 26 AUCIAVILLARREAL Insansible A Ti Unversel 223

29 @ PANCHO BARRAZA NoVa A Matarme Tu Amor Babos/ 22

282 €@ XPAZDELA SIERRA Siusta De Cristal Fdimonsa/Diss/ "y

Bees> @  ZAWO Oue No Exists Neda Fowows/ "3

27 @ JOSEMANUEL ZAMACONA Desde £l Dia Oue Te Fuists Dise/ a2

o=
PLAYS

+144
+37
+73
+87

+39
+42
+109
+94
+45
-38
+19
+96
+33

+30
+51
+32
+27
+76
-50
+72
+1
+29
+52
41
+38
+24
+102
+12

CHART

8
6
14
13
17
14
n
13
6

7
5
6
4
14
u
L]
17

4
10

- N a

-] TOTAL STATIONS/
ADOS

45/0
4513
4410
4210
4710
4310
an
4010
3512
3810
3510
350
2712
32n
440
350
e
232
2901
242
20
253
2801
210
2m
31

230
20
51
40

A.
MEDIABASE

56 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
anmhymkomz-m.wmwarmsonosmphysormnsnimthtlmpfmmnmwmwhtowwys,uummmwww
mpuysrsphcodﬁrst.SonosbemNo.15mmovodtorowmm;ﬁcrzomonuucmnun&ammmmmmtoo15.naﬁuzoueeks.thamord
vsnotinmnop15mhamwmnmmmmphys,m$omsmmmsmmmw‘rsthatohlnumberotmadosomcuy
repoﬂedtoR&Rbyudmponmaaﬁon.Samwwomdnmmmmmdmtowmmywam.Mostlnmasodi’hyslistsﬂnsonosm
ﬂ\acmtestweu%wnhmhtoum.TMWuMAwmmPummmdmm100).Eaendlymonmhstation
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc, (© 2006, Arbitron Inc.).© 2006 Radio & Records.

MOST ADDED |

ARTIST TITLE LABEL/S)

GRUPO BRYNDIS Donde Estés Y Con Qusen Estés /Disa/ 9

2AINO Que No Exista Nada (Fonovisa/ 7

ERASMO Segundos De Amor (Sony BMG Norte/ 4

JOAN SEBASTIAN Mas Aita Del Sol (Baboa/ 3
3
3
3
3

LOS HOROSCOPOS DE DURANGO Cuando Se Fue (Edmonsa/Disa)
LOS ORIGINALES DE SAN JUAN El Tequiero /EM/ Televisal
TONO Y FREDDY Soy Para Ti (Disa/

VICTOR GARCIA Me Estoy Voiviendo Loco /Sony BMG Norte/

MOST
INCREASED PLAYS
TOTAL

ARTIST TITLE LABEL(S) INCREASE

CONJUNTO PRIMAVERA Diganle (Fonovisa/ +14
GRUPO BRYNDIS Donde Estés Y Con Quien Estés /Oisa/ +118
PATRULLA 81 Payaso Loco [Desa/ +109
ZAINO (lue No Exista Nada (Fonovisa/ +102
ALEGRES DE LA SIERRA De Rodiltas Te Pido (Viva/ +9%
DUELO Te Compro Uniesion/ +54
INTOCABLE Alguien Te Va A Hacer Liorar A Telewisa/ +87
ALACRANES MUSICAL Donde Estis Uswisiow +8
GAUPO MONTEZ_.. Adsis A Mi Amante FdimensaDca/ +1N
LS HOROSCOPOS . Cuando Se Fus EdimonsaDisa/ +72

W VEW & ACTIVE sy

E PERA SPAOUITA LA DEL BARRIO. Yerco Paro Sabroso Fosovess/
Yotal Plays: 369, Total Stations: 23, Adds: 0

BRONCO “EL GIGANTE DE AMERICA” Quitame (Fonowisa/
Total Plays: 351, Total Stations: 24, Adds: 2

KUMBIA KNGS Pachuco £ Televisa/

Total Plays: 340, Yotal Stations: 23, Adds: 0

LOS MORROS DEL NORTE Misntras Vivas Disa/

Total Pleys: 321, Total Stations: 22, Adds: 0

GRUPO BRYNDIS Deja Oue Disa/

Total Plays: 320, Total Stations: 19, Adds: 0

MAZIZO MUSICAL Loce Por Ti Uwirision/

Total Plays: 309, Total Stations: 11, Adds: 0
CUISILLOS Amor Gitano [Balbos/

MOST
PLAYED RECURRENTS

ARTIST TITLE LABEL(S) %
CONJUNTO PRIMAVERA Alge D M Fanoviz "
K-PAZ DE LA SIERRA Paro To Vas A Arrepenti Edimaesalss/ w
BETO Y SUS CANARIGS Pansands En Ti Edimorsafisa/ -
ALACRANES MUSICAL Si Yo Fuara Tu Amor (Ulsissiay/ W

ARTIST TITLE LABEL(S)

EL CHAPO DE SINALOA Pars Ous Regreses Dise/

BETO ¥ SUS CANAMOS No Pusdo Obvidarte (Edimonsa/Disa/

KUMBIA IONGS Na Na Na (Dulce Nie) M Talwise/
LOS TIGRES DEL NORTE Sefor Locter Fenewize/

GRUPO INNOVACION Mekens Oue Ya No Esté Fasoia/
SERGI0 VEGA "EL SHAKA™ Dushe Ds Ti Sesy SMG Merte/

TOTAL
PLAYS

n
n
m
b )
b )

Total Pleys: 285, Total Stations: 20, Adds: 1
Total Pleys: 289, Total Stations: 16, Adds: 1
CHELII ORTIZ Necssito Un Amor (Sowy BMG Norte)
Total Pleys: 280, Total Statiens: 18, Adds: 0
DIANA REYES Mentiras [Unversal
Total Plays: 260, Total Stations: 14, Adds: 1

Songs ranhed by tetal pleys

Statien playlists for all R&R reperiers are available
on the web at www.radioandrecords.com.

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE

R&R: The Industry’s Newspaper
R&R Today: The Industry’s Leading Daily Fax
R&R’s Today's News

it updates of breaking stories

The R&R Directory

The most comprehensive res vail

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $445060
(Regular rate $595.00)

Call R&R at:

Subscribe online:

310-788-1625 www.radioandrecords.com

waany amaoricanradighistary. com
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RR CONTEMPORARY TOP 30

July 14, 2006 . POWERED[T]
b
W W ARTIST TITLE LABEL(S) o o bt - MI‘"IABASE
1 0 JULIETA VENEGAS Me Voy /Sowy BMG/ 855 +37 13 231 M TADDED ‘
2 @ ALEJANDRA GUZMAN Volveré A Amar (Sony BMG) 778 0 18 40 )
3 €  SHAKIRA WYCLEF JEAN Hips Don't Lie Epic/ . 745 +4 12 210 ARTIST TITLE. LABEL(S) Aooe
5 € RBD Este Corazon EM Taevisa) 74 +73 10 181 &“L‘:;;‘T'ﬁ:f:% :
a u o
4 5  CAMILA Abrizame /Sony BM6) P 822 4 18 249 NIRANDA Yo T Diré /580 T 2
6 6 m.“.mm*muv&mm[ 581 -3 19 20 GLOMA TREVY Todos Me Miran [Unision/ 2
10 ‘ THALIA fJAVENTURA No, No, No (EA/ Televisa) 558 +58 7 170
8 o RICARDO ARJONA A Ti (Somy BME) 538 +37 5 190
7 9 LA OREJA DE VAN GOGH Muieca De Trapo (Sosy BMG/ 503 -13 16 240 MOST
9 10 MACH & DADDY La Botella (Universal/ 500 1 5 120 PLA [
" 11 NOELIA Cémo Duele (Barrera De Amor) [EA/ Televisa/ 480 -10 17 170 INCREASED PLAYS som
14 @ ENANITOS VERDES Mariposas (Unversal) 427 +63 ] 140 nc';ﬂu
12 13 JUANES LoOus Me Gusta A Mi (Uinversal W 3 n P | o T Tes Mo an B )
13 14 CHAYANNE Te Echo De Menos (Sony BMG) 370 -38 24 180 CHAYANNE No Sé Por Qué Sany B/ +82
17 @_ VICTOR MANUELLE HiYURIDIA Nusstro Amor Se Ha Vuelto Ayer [Somy SMG) 328 +35 0 80 RBD Este Corazin M Tolmvisa) +13
16 (D  BELANOVA Por Ti Uiwiersal 322+ ‘ L ENANITOS VERDES Marpusas (Umersl +8
18 (D SERVANDO Y FLORENTING Una Cancidn Oue Te Enamore (Sisete Music/ 2 438 2 0 VAR QITNSUER Ko, B o 208 Tyipisaf b
15 18 JEREMMAS Uno Y Uno Es A Tres Universal) 312 2 16 170 MTH O M, s
oA - LLRS FONSI Paso A Paso (Uiwarsal o4
2 @ FRANIOE J. Pansando En Ti Cokmbia/ 17 B . W OSE Ahera O Mo Estés Fosowisa/ o
2 @ sacnos Contigo Se Va /Warmer M.L) 279 +28 130 FORT MINOR... Where'd You Ge Mdachine ShaeWarmwr Bres)  +43
20 21 YAHIR Detalles Warner M.L) 272 2 14 Lk LA SECTA ALLSTAR Teds Por T§ invwrsadl +33
19 22 ANAIS Lo OQue Son Las Cosas /[Limvizion/ 258 -28 14 140
28 @ MIRANDA Yo Te Diré A Televise/ 221 +53 2 )
s> @  CHAYANNE No Sé Por Oué (Somy BMS) 209 +82 1 " NEW & ACTIVE
27 @ EDUARDO CRUZ TuManera (Warner M.L) 19 +21 ] 132
ya) LAURA P, - 198 3 9 DON OMAR Angsiito /V/Machete/
26} AUSIN Tu Nombre En Meyisculas MWarser ML) + e P e Tt D o R
ks> €@  OSE Ahora Oue No Estiss (Fomovisa) 189 +44 1 w DEL RN Bacs Pt Btk
24 28 BELANOVA Me Pregunto [Universal/ 185 4 17 10 Total Plays: 161, Total Stations: 6, Adds: 1
@ GLORIA TREV! Todos Me Miran /Limvrsion/ 174 +101 1 m S BANOERA Junto A Ti (Somy BMS)
26 30 RBO Ain Hay Algo [FAN Televisa/ 173 7 20 150 Total Plays: 154, Total Stations: 6, Adds: 1
26 Spanish Contemporary reporters. Monitored airpiay data supphied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the ALICIA VILLARREAL w A Ti Unversad
airplay week of 7/2-7/8. Bullets appear on songs gaining plays or g flat from pi week. If two Songs are tied in total plays. the song with the larger increase Total Piays: 148, Total Stations: 8, Adds: 0
in plays is ptaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a Song has not yet reached the top 15. If after 20 weeks, the record CALLE 13 Atrévete - Te Sowy BMG/
is not in the 1op 15 and has two consecutive weeks of decreased piays, the song is then categorized as recurrent. Most Added is the total number of new adds officially Total Plays: 134, Total Stations: 8, Adds: 0
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays fists the songs with .
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station |  LUIS FORSI Paso A Paso Unversal
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. Total Plays: 134, Total Stations: 4, Adds: 0
TIZIANO FERRO Stop! Olvidate (EAMV Televisa/
MOST TOTAL Total Plays: 127, Total Stations: 8, Adds: 0
CLALLRS S RATS | 31 SEROR Verano Del 96 Vews Mesic/
PLAYED RECURRENTS _ _ Total Plays: 123, Total Stations: 5, Adds: 0
SENES s Dot igft sty 18| SEREMIAS Hoy Un Amor Afuers Unversal
ARTST TTLE. LABELCS) "":" LA SA. ESTACION Algo Més Savy BMG/ 210 Total Pbys:rln Toﬂmlr,wo .
RER Novembre Sin Ti Sany BMG/ 9 ) (RO A 28| ot Plays: 122, Tota Srotiens: 5 Adde:
SN BANDERA Susita i Mane (Sasy 4G/ 30 | YORBIA Angul Sany MM/ m P ———
. SHAKIRA Mo £ni 1
SHAKIRA k2 Do Enare 0/ m nsid ] -Station playlists for all RAR reporters are availabie
LAURA PAVSIN Came Si No Nes Hubidrames Amado Warmwr . 252 | SWAKINAfIALEJANORO SANZ La Tertw £ini/ 1% on the web ot www. radioandrecords.com.
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Communication Graphics. We'll make
your experience printing decals and labels
a breeze! Call today'

<-Communication
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{300) 331-4438 WWW.CGILINK.COM
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SOUTH

KR OPPORTUNITIES

R&R Opportunities

Free Advertising

MEDIA ACCOUNT SMOOTH MORINNG SHOW HOST
- - Radio & Records, Inc. provides tree (20 words maxi-
I Arers Broacas KORS-FW, SmoothJaz || 70 B e S
Arbitron, a leading media information ser- 105.7 FMin Las Vegas is looking for a HOST L e
4 * % a =0 = . BASIS in Opportunities. Free listings of the same length
vices company providing for our music intensive morning show. The are also avahable to Individ King work in the in-

software solutions that will shape the future
of the broadcasting industry.

is searching for a Media Account Manager
to join our Radio Station

Services team in New York, NY or Columbia, MD.
Primary Duties: Sales, service and training
to Radio, Agency, Cable and Outdoor indus-
tries in markets 151+. This will involve pricing,
negotiating, and growing business primarily
selling Arbitron software. Extensive travel is
required, approximately 2-3 weeks each
month. We will teach the skills to the right
talent.

Skilis/Experisnce Requirements: 2+ years
radio, or agency experience or equivalent
preferred. See full qualifications on our
website.

HOT 98-1/WHZT-FM (Cox Radio, Greenville,
SC market #60) Looking for a great chance
to excel on a winning team, in a family at-
mosphere? Our last night guy of 5 years was
promoted to a major market. Here's your
chance to shine in 4 states, on a 100,000
watt station. Are you the next night super-
star? If you can dominate nights, have great
production skills (Adobe Audition) and love
being in front of a crowd (club gigs and ap-
pearances are plentiful) send your best stuff
now. Cox Radio is an Equal Opportunity
Employer

ideal candidate will have a smooth, conver-
sational on-air presentation and knowledge
of Smooth Jazz. Duties include operating
broadcasting equipment, representing the
station at events, and knowledge of basic
prodction. Two to three years (2-3) years of
on-air experience required. EOE.

Send resumes and mp3's to:
koastalent@gmail.com or mail to: KOAS,
2725 E. Desert Inn Rd., Ste. 180, Las Ve-
gas, NV 89121,

Ask yourself....are you, or do you know of,
truly one of the very best, most original
sounding, Latino targeted Hip Hop “person-

dustry under Positions Sought.

To appear in the tollowing week's issue, your ad must be
received by Thursday neen (PST). eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/ X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
0 R&R Free Opportunities, 2049 Century Park East.. 41st
Foor, Los Angeles. CA 90067.

Send resumes 10: salesjobs@arbitron.com |  Rush Packages to: alities* (NO DJ's) in America? Be honest! If R&R Opportunities
or fax to: 410-312-8607 Cox Radio Greenville - WHZT the answer is yes, please rush your cD Advertising
Visit us online @ www.arbitron.com Attn: Figher aircheck of any daypart from any market, and 1ng
An Equal Opportunity Employer M/F/ONV §20 North Main Street your package, for the opportunity of a life- 1 2
uite 402 time in a great city, with a great company
Greenvile, SC 29601 lo: Radio & Aecords, 2045 Gentury Park $200/inch  $150/inch

Suburban market of Washington, D.C.
(Southern MD) searching for talent to pilot
97-7 the Rocket. This is no “cookie cutter”
radio show. Format is Mainstream Rock.
Market is suburban with same owner/mar-
ket for 18 years and never selling out its 5-
station cluster. We are the last of the Radio
Mohicans. You will have artistic freedom
within bounds, do production, remotes, live
spots and live a secure, professional radio
life. ideally, we would prefer ataient that has
been stifled by corporate programming and
is yearning to do it with “talent.” Paid vaca-
tion, medical, holidays and other fringe ben-
efits. Rush T&R to:

SOMAR Communications, Inc.
28095 Three Notch Rd. Suite 2-B
Mechanicsville, MD 20659
or e-mail SOMARCOM@AOL.COM
EOQE

) SOUTHV e

Promotions Manager
Cox Radio/Greenville, SC

Ratings leaders HOT 98-1 Greenville, SC
(Market 60) has an immediate opening for
a Promotions Manager. This is an excellent
opportunity at a great station with the best
radio company. EQE. Detailed job descrip-
tion available at http://hot981.com/
about_us/careers.html

Applications to; Steve Sinicropi, VP/GM
Cox Radio Greenvilie

220 N. Main Street, Suite 402

Greenville, SC 29601
coxgreenvillejobs@coxradio.com

HOW TO REACH US RADIO & RECORDS. INC 2049 CENTURY PARK EAST 41ST FLOOR. LOS ANGELES. CA 90067

NO CALLS/E-MAIL PLEASE!

MIDEST

Merning $Show Preducer

Rover’s Moming Glory, Chicago’s moming
show on 105.9 WCKG FREE FM, is looking
for an experienced producer. Book guests,
coordinate live events, manage interns, de-
velop show content, work with affiliates. At-
tention to detail, organization, knowledge of
Chicago, and industry contacts a must. Pre-

- vious large-market Producer and/or Promo-

tions Director experience preferred. Send
resume, references, past accomplishments
and producing philosophy to: Rover Pro-
ducer WCKG FREE FM, 2 Prudential Plaza,
Suite 1059, Chicago, Il 60601 or fax to 312-
565-3180 attn: Rover Producer. Please no
phone calls. CBS Radio is an EQE.

Are you funny AND smart? Jacobs Media is
looking for a charismatic moming host who
is ready to innovate as part of an ensemble
cast. A radio pro who is able to relate to a
young target audience, ad-lib, interview,
write, and make people laugh aimost effort-
lessly. News/Talk experience helpful. Oppor-
tunity of a lifetime with a great company.
EOE. Help build the moming show of the
future. Send your best work via e-mail (no
phone calls) to:

Jobs@JacobsMediaOnline. com.

Sales Manager - WBNS seeks a motivated
manager to oversee the Mix 97.1 sales force.
Call (614) 460-2806 or apply at:

www.dispatchbroadcast.com. EQE (7/14)

NewsRadio 1110 KFAB in Omaha is look-

ing for it's next frontline personality.

Send one hour of unscoped tape via MAIL.
Gary Sadlemyer, KFAB Radio; 5010
Underwood, Omaha, NE 68132. EOE (7/14)

East, 41st Floor, #1081, Los Angeles, CA
90067. EOE

POSITIONS SOUGHT

Seeking Play-by-Play, Media Relations/
Sales position. JOE: (888) 327-4996. (7/14)

Energetic, highly drivea and motivated fe-
maie seeking opportunity at your station.
LASHONDA WRIGHT: (817) 715-4507
lashonda6@peoplepc.com. (7/14)

Motivated Production Maniae!! Outgoing,
professional female that interacts and works
great with all personalities. TAT TARPLEY:
(214) 347-2717 taybaltimore@yahoo.com.
(7114)

REX MCNEILL most recently at KZBR Max
FM San Francisco, looking for fulltime in
morning or afternoon drive. Currently do-
ing swing. rexontheair@yahoo.com. (7/14)

Can you help a 14 year Vet? | LOVE radio it
is therapy for me. | have done CR, AC, Hot
AC, Oidies and Country. (616) 285-1995 or
biteman@triton.net. (7/14)

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 172 inch (360
for 1x, $50 for 2x). In addition, all ads appear on R&R'S
website. {www.radioandrecords.com).

Blind Box: add $50
The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Biind
Box ads, but a $50 service charge is added for ship-
ping and handiing.

_Positions Sought: $50/inch

g employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typed on
company/station letterhead and accompanied by ad-
vance payment. Please submit ad copy & logos via
email lo kmumaw@radioandrecords.com. Ads are aiso
accepted by fax: (310-203-8727) or mail. Visa. MC,
or AMEX accepted. Include card number, name as it
appears on credit card, expiration date and phone
‘humber. Blind box responses are sent to advertisers
every Friday by first-class mail.

To appear in the following week's issue, your ad must
be received by Thursday neen (PST) eight days prior
to issue date. Address all ads to:R&R Opportunities.
2049 Century Park East. 41st Floor, Los Angeles.
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East. 41st Floor. Los Angeles. CA 90067

Pubjisher.

R&R is published weekly, except the week of December 25, Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States. $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds onty) from Radio & Records
inc.. at 2049 Century Park East. 41st Floor, Los Angeles. Cakfornia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are profated based on the actual value of
issue recetved prior to cancellation. Nonrefundabie quarterly rates avaitable. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all nghts in matenial accepted tor publication. All lefters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may theretore be used for this purpose. Letters may be edited
for space and clarity and may appear in the etectronic versions of R&R. The writer assumes ail liabifity regarding the content of
the letter and ds publication in R&R. Nothing may be reproduced in whole of in part without written permission trom the

© Radio & Records. tnc. 2006
POSTMASTER: Send address changes to R&R. 2049 Century Park East, 41st Floor, Los Angeles, Calitomia 90067

OPPORTUNITIESMARKETPLACE: 310-788-1621 310-203-8727 kmumaw @radioandrecords.com
EDITORIAL/MAIN OFFICR: 310-553-4330 310-203-9763 mailroom @ radioandrecords.com
WASNINGTON, OC BUREAU: 301-951-9050 301-951-9051 jhoward @ radioandrecords.com
615-244-8822 615-248-6655

CIRCULATION: 310-788-1625 310-203-8727
NEWS DESK: 310-788-1699 310-203-9763
R&R MUSIC TRACKING: 310-788-1668 310-203-9763 cf @radioandr ds.com
ADVERTISING/SALES: 310-553-4330 310-203-8450

subscribe @ radiocandrecords.com

newsroom @radioandrecords.com

hmowry @ radicandrecords.com NASHVILLE BUREAU: Iheiton @ radicandrecords.com
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AIR CHECKS

== AUDIO & VIDEO AIRCHECKS ==

CURRENT 6311, KRTH/Shotgun Tom KPWR/Mr. Choc. KIIS/Dave Styles- JoJo
Wright. KLOSMark & Brian. KPLX/Bobby, Tara & Chris, WUSN/Lisa Dent, $13.
CURRENT #318. KRTH/Gary Bryan, KZZA/Domino, WKSC/Tiktac. KRBE/
Carson, KLUV/John Summers KMY1/Jeff & Jer WKTU/Bif Les. $13 CO
PERSOMALITY PLUS #PP-219, WTMUEric & Kathy, WLTM/Randy & Spift,
WSB-FM/Kelly & Alpha, WKQX/Mancow. $13 CD.

PERSONALITY PLUS #PP-218, WLUP/Jonathon Brandmeier, WVRV/Steve &
D.C.. WSTR/Steve & Vicki, WZPT/John. J.R., Kate & Bubba. $13 CO.
PERSOMALITY PLUS #PP-217, KHKS/Kidd Kraddick. KKRW/Dean & Rog
KVIL/Terry King. WIYY/Xirk. Mark & Spiege. $13 CD.

ALL CHR 0CHR-138, KPWR KHKS, WDX. WXKF, WBBM-FM, WKSC. $13.
ALL A/C SAC-144, KPLZ, KRWM, WLTJ, WZPL, WLNK. $13 CD.

ALL COUNTRY #CY-108, WQIK, KMPS. KKWF, KKUS. $13 CD.

PROMO VAULT #PR-84 - promo samples ~ ail market sizes - ail formats
$15.50 CO

SWEEPER WALALT #3V-80 - Sweeper & Logal ID sampies, al formats. $15.50 CO.
CHN-39 (CHR NIGHTS), 0-27 (ALL OLDIES), CR-1 (CLASSIC ROCK), ALT-11
(ALL ALTERNATIVE), AOR-17 (ALL AOR) at $13.00 sach CD.

CLASSIC #C-383, KZZP/Johnathon Brandmever- 1982, KOPA/Howard
Hottmnan-1982. B100/Shotgun Tom-1978 Mighty 690-1980 KLSY/Bruce
Murdock-1987. $16.50,

WVIDEO #1908, Chicago's WKSC/Nikki, Tampa's WRBQ/Mason & Bill, Houslon's
KILT/Rowdy Yates. Dailas’ KLUV/John Summers, KPLX/Bobby Tara & Chris,
Miami's Y100/Kenny & Footy. 2 hrs. $30 VHS. $35 DVD.

ommm WWw.californisaircheck.com

== CALIFORNIA AIRCHECK &2
85478 Sagapensck Drive - Fernsnding Beach, FL 32834 - 504 548-0046

EMPLOYMENT SERVICES

AIR TALENT - PROGRAM DIRECTORS - PROMO DIRECTORS

FREE Consultation!
Shaun Holly 602-828-0507

www.TripleYourPaycheck.com

RADIO

It you own a radio station or transiator that serves
South Jersey we would like to taik to you about
either purchasing or leasing your property. We are
a local station seeking to expand our local
coverage. Please call: (856) 497-4200

-

MARKETPLACE

ADVERTISING

Payable in advance. Order must be typed and

accompanied by payment. Visa/MC/AMEX
accepted. One inch

minimum, additional 1 time $95.00

space up to six inches @ insertions 99.00

available in increments 13 insertions  95.00

of one-inch. Rates for 28 insertions  75.00

R&R Marketplace (per 51 insertions  70.08

inch):

Marketplace

(310) 788-1821

Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

R MARKETPLACE

VOICEOVER SERVICES

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS COM
PHONE: 323-464-3500

HEARD BY
45 MILLION
LISTENERS DAILY

1-877-4-YOURVO
(877-496-8786)

"Il

GET URBANIZED!

Audo - IVimaging + Promos » Commercials

MP3 - ISON - FTP

DEMOS ON THE WEB
Km.vdcogalm

Gl GRAYG

She's one of the most versatile voice
performers in the business, heard daily on
radio and television stations worldwide.

Roberta Solomon
PROMOS, DS & SWEEPERS

For a free demo, email us at: |
info@davidkaye.com O]

Mark McKay Media

o MALE & FEMALE voices AvAiLABLE ZBLLIRILTY @Y
o ALL FORMATS & MARKET SIZES PRODUCED
o CLUSTER & GROUP RATES

AFFORDABLE!

JOF CIPRIANO

PR OMOS

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

PHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

w L yl.radloandrecords.cnm

N e—

Great Summertime Songs!

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music
1,569 jam-packed pages ’
86,000 listings

35,000 songs >
1,800 subjects

All music formats

100 years of music f
Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)
Discounted price: $51.96 softcover/$63.96 hardcover
(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to
R&R, 10100 Santa Monica Blvd.. 3rd Floor. L.A.. CA 90067

|
"
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* NN\THE BACK PAGES

CHR/POP

w
NELLY FURTAD® HTIMBALAND Promiscusus ety
RINANSA Untsithidl Dvf JanyDANG/

4 FORT MIBOR... Wars'd You Go Miachine Shan/Warner Srez/

5  CHAMILLIONAIRE SNCRAVZIE SONE Ridin Alnburse/ Matoeo/
CASSIE Mo & U AextSoibc tiowBad BowAtlensic/ .
PANIC! AT THE BSCO |_. DecaysiascaFswied By AameeLove/
FRAY Over My Hood (Cable Car} Eipic/

CURISTINA AGUILERA Ain't Mo Other Man CAMNG/

10 MICK LACNEY Whet's Lett Of Mo LéinZands Labe/ Grag/

11 ALL-AMERICAN REJECTS Move Along Dophouse/loterscape/
GRARLS BARKLEY Crazy Dowstownilow/Asiatic/
PUSSYCAT BOLLS IG SNOOP DOGE Buttons /ASA¢Mrarscape/

12 14 MCKELBACK Sevin’ Mo /Rosshumen/A0MNG/

19 @ DEYONCE HJAV-Z Dein Vu v WaridSasy ibaaCalumbia/

1416 FIELD MO HCIARA So Whet DTPSeffes/

15 17 SEANPAUL Temparsture (VPVAshatic)

18 18 MMANRA SOS 00/ oniOAMG

18 19 DANEL POWTER Bod Doy Marmer Bras/

22 @ PARSNLTON Stars Ars Blnd Worsw Sres)

21 21 PAULA DEANDA WSABY BASN Doing Teo Much (nsts/

% CERISN Do k To I /Sho Met/Capitod

NOoansmw -

o,
wuoe

n CINES BROWN FLIL° WAVRE Ginwe Thet LiveZambe Labe/ Greep/
re] JESSICA SIMPSON A Pubiic Aftar pic/

u ASHLEY PARKER ANGEL Lot U Go /BiactGromad/Universs/ Motown)
n YUNE JOC Goin’ Down Mad Sopidsinntic/

25 27 JEANNIE ORTEGA WPAPOOSE Crowded Salyweed

k| KT TURSTALL Black Horse & The Cherry Tree Malastiess/Virpi/

3 LI’ JON NE-40 & SEAN PAUL Snep Yo Fingers /TVT)

k] SEAN PAUL.. Whan You Gomne Give 1t Up To Mal /PAskesic/

#1 MOST ADDED
JUSTIN TIMBERLAXE SexyBeck LivaCambe Label Groep)

#1 MOST [NCREASED PLAYS
JUSTHI TRMBERLAKE SexyBack LivaZombe Lole/ Groy/

TOP 5 NEW & ACTIVE
AR Mins Murder (Tiny Eviiarerscopel
B8 IICE U Mok Me Botter ACANME
TEDOY GHGER These Walls [Cobenbin/Sony MY
TL Why You Wenna /Grand Hustin/Ationtic)
TRESRY OF A DEADMAN Senta Menica /Rossramear/X0/MG/

CHR/POP boging on Poge 22.

™™

SANEL POWTER Bad Doy MWanar fres/
NATASNA BEDINGFIELD Unwwritten i/
3 JAMES BUSHT You'rs Besvihd (Costard/Atioatic/
UFENOUSE You And Mo Saflow/
ICELLY CLARKSON Bacause 01 You AICAMMG
INCK LACHEY What's Loft Of Me LiveZambe Labe/ G
7 OB THOMAS Ever The Soms (Atisesic/
8  MICHAEL BUBLE Seve The Last Dunce For Me /7 €Mirine/
© FAITHNLL... Like We Nover Loved At AS Warnar Brae
10 CHMSS MICE When Did You Fall fin Love With Mo} Cokmbia N0/
© 500 281 Whe Soys You Can't Go Home dskundLUMG/
12 KEITH URBAN Making Meerios 0f Us CantalEMC/
FIVE FOR FIGHTING The Riddie (4waralshembia/
T TWRSTALL Black Horse & The Charry Tres Mnkeetiess/ Yirpiv
15 SNERYL CROW & STING Ahveys On Your Side (4SM¢rorscope/
@ MCOL SPONBERS Crary In Love L
17 TAYLOR MICKS Do | Make You Proud LIAUS)
RASCAL FLATTS What Hurts The Mest £yric Strest/
MERCYME So Long Self Calmbia MY
20 DO BICE The ool Thing MCAMMS/
21 CINCAGS Love Will Coma Bock /RhineWarser Broe)
KELLY CLARKSON Wolk Awey ASCARNG
JON SECABA Free g
FRAY Over My Hoad (Cabls Car} iic/
CHANTAL CHAMANDY Fosls Like Love Miinamuse Ftort aimmpnt/
LIOMEL MICINE | Call 1 Love (isiand/ /MG
28 CARMIE WNDERWOOD Jusws, Take The Wheel Mrista/
LBS LONELY BOYS Dismends 10 Musicnic/
RATALIE GRANT The Rosl Me (CordWarser Brss./

#1 MOST ADDED
008 SEGER Wait For Me Capted

#1 MOST INCREASED PLAYS
ICK LACNEY What's Lot1 Of M (ibaZambe Labe/ Grom/

Neorsawn- §

NZEIcEESce

I S8IIBIYIRRIIS

TOP 3 NEW & ACTIVE
DIAN DIAZ Mo Mere Toars Sorp Gty
D08 SEGER Woit For Me Capied
ENYA Somoone Seid Goodbye Moo/

AC bogins on Page &8.
78 © pagie-8 Recerds July 14, 2006

3 SHAKIRA WYCLEF JEAN Hips Den't Lis Sink/ .

July 14, 2008

CHR/RHYTHMIC

™
YUNG JOC Goin’ Down Sad Soydshesc/
CASSIE Mo & U Next SelvctinaBad Suyidaiatic/
3 LI’ JON WE-00 & SEAN PAWL Sunp Vo Fingers (7V7)
© NELLY FURTADS HTIMBALAND Promiscusss (oftie/
5  CHERSN Dok To it Sio MVICanied
@ €40 4T-PANI & KANDI OIRL U And Dst (Reprise/BME)
7 FELD MOB NCIARA So Whet D7PGaffey/
KELLS 700 SHORT Bessy LivaZambs Labw/ Groey/
RIRANTA Untaithind o/ JamiDAME)
BEYONCE' lJAY-Z Dajs VYo M WSy (irbanCobmbia/
11 CIMS BROWN FLIL’ WAVIE Gimwme That (iraZanbs Labw Groey/
@ 11 Wiy You Wonns Gran Hesshidshesic)
13 CHAMILLIONAIRE HRCRAYZIE DONE Ridin Civiwrss! Motown/
LETOVA Torn Capled
SEAN PAUL... Whon You Genns Give 1t Up To Me) /1YAskeonc/
18 T.L What You Know (rand Mustio/Ationtic/
@ N0 Sy Love O/ ommIS)
15 18 SHAKIRA WNIYCLEF JEAN Hips Don't Lis ac/
17 19 PASLA BEARBA {/BABY BASN Deing Too Much Anista/
2 GRARLS BARKLEY Crazy DownrownLeve/Atientic/
2 DUSTA RYMES... | Love My B°°** Sinmusteldftormatiiotarscope/
2 YOUNG DR HT.L. Sheubder Loan (Grand Hustin/Atiantic/
n CINGY NTYRESE Puling Mo Bock Capied
* JARET JACKSON WNELLY Call On Me Mopia/
26 25 SHAWWEA Getse’ Seme OTPOx JamiDAME
2 PACK Vans Uy AJ Nitalive/Zombe Label Greupl
)
27
Q
n

Nagasoosmemeavsnuwun=§

CIARA fICHAMILLIONAIRE Got Up /LoFaca/Zombs Label Groeg)
20 MARY J. BUGE Encagh Cryie’ (Govion/
@ YUNE J0C | Know You 300 k Bad Boyidatasic/
30 DUSBA SPARKXX Heot k Up Pwpb Adbee/Vipiv

NEDIAB

™
1 FELD MOS ICIARA So Whet O7TP6efav/ ’

2 LI JON NE-00 & SEAN PAWL Snap Yo Fingurs (7TVT)

3 YUNS JOC Goin’ Down Mer/ SopyAtheatic/

4 LETOYA Torn Kapied

TL Wiy You Wanne /Grand Hustiv/Asiantic/

YOUNE DO H/T.L. Shoulder Loan Avand Mustiw/Atintic/
CHERISN Do it To k (She MVCapiel

DEVONCE' #JAY-Z Dajs Yo Mbuwic WorkdSaay Urban/Cokembia/
MARY J. BUIGE Ensugh Cryin’ Sofiee/

KELIS #/T00 SHOAT Dossy LivaZanbe Labe/ Group)
JANNE FOXX TWESTA DJ Play A Love Seng LIS/
CASSIE Mo & U WextSeloction/Bod Boy/Aseatic)

CINNGY H{TYRESE Puling Me Back Lapited

JANET JACKSON NELLY Call On Me NVipiv/

CK RESS... Hustin' S-Sk Of JonyLIMNG)

CHRES BROWN SLIL’ WAYRE Gawne Thet LiveZande Labe/ Groep/
BUSTA RNVMES.... | Love My B°°°° Fipmedid/termatiinterscope/
NE-Y0 Sexy Love Dof JaniDANG)
CNAMILLIONAIRE tARAYZIE BONE Ridin Ainivarsael Motowsn/
YUNG JOC | Know You See it Sad Sey/Atientic/

40 (T-PAIN & KANDI QL U And Dat (Ruprisa/BME/
LYFE JERIIRGS SE.X. Sony UrbonCobmbse/

OUTKAST Mighty 0 Loface'Zomba Label Growpl

NE-YO Whsa You're Med Do/ JoniDAMS

DEM FRANCIIZE BOYZ Ridin' Risms (S0 So DodVigi/
MISSEZ PP C Love Seng o’ MoniGotlen/

SAMMIE You Should Be My Girl MonvivUisbursel Motoww/
CIARA WCHAMILLIORAIRE Geot Up AoFacaZambe Label Gronp)
MILA J_. Good Loskin’ Owt (7.4L.6 Aniversel Metown/
CINER! DENIES | Love You Mav/ SoyAthentic/

CranNeZeswvanmnaw=-§

® 3
222 3000005 > 000=-0-

SELIARN

#1 MOST ADDED
SUAREEFA FALUDACNES Nood A Boss I0TP0 JaniDUME)

#1 MOST INCREASED PLAYS
NE-YO Sexy Love Do/ JomLNG)

TOP 5 NEW & ACTIVE
CHAM FIALICIA REYS Ghatto Stary /deiowen'Asiantic)
PRARRELL FAUANYE WEST Nesbor Ons (Star Trabisteracoape/
PP C FIMIKE JONES & BUR 8 Pourin’ Up Map--{ocidsybeny
GIMBMAN Suntix’ Like My Duddy /Cant MosayUinioursal Motowny
SR WIITER 68 B DinbmetXock/

CHR/RHYTHING boging on Page 27.

HOT AC

™
1 ECKELBACK Sevia’ Me (Roschummes /M6
2 KT TRSTALL Black Horse & The Charry Tres Mulsatiess/Vipie/
3 NATASHASEDINGFIELD Uwritten fEpic/
4 DANIEL POWTER Bad Doy MWorser Arec/
5 GO0 GO0 DOLLS Stay With You /N Sres/
€  FRAY Over My Heed (Coble Cor) inic/
7 KELLY CLARKSON Wak Awey ACARMG
‘ RED NOT CIILI PEPPERS Dei Californie /Warsar frs./
GNARLS BARNLEY Crazy Downtoww! ave/Atisatic]
10 JACK JONNSON Upsids Down Brusivirwtiwvarsal Aupublc/
11 OB THOMAS Ever The Same Askeetic/
JAMES BUUNT High (Costard/Asioatic/
50 BICE The ool Thing ACAMMS
ICK LACREY Woat's Lokt Of Me LivaCambs Labe/ Groep/
@ FIVEFOR ISNTING The Riddie (AwaraTokmbie/
SUAKIRA SWYCLEF JEAN Higs Don't Lis fnic/
ALL-AMERICAN REJECTS Move Aleng Dophosse/ieterscape/
JONE MAYER Waiting On The Werkd To Change (4wara/Cobembia/
19 MNARNA 505 Do/ JanDME
BLUE OCTOBER Hote Mo Linivarsal Motoww/
MAT KEARNEY Nothing Loft To Losa (Awara/Cokemtia/
22 DETTER THAN EZRA Juicy (V2/Artemis/
@ XEARE s h Avy Wonder Sasorscape/
24 RASCAL FLATTS What Hurts The Mest #yni Strest/
FONT MINOR... Where'd You Go Mfechine ShawWarser rez./
CHMSTINA AGUILERA Ain't No Other Mon ACAMMG/
SMASH MOUTN Stery Of My Life Susstid Sam/
LOS LONELY DOYS Dismends /0 MoaicEpic/
SHOW PATROL Chasing Cars (4840 Mterscope/
AUGUSTANA Bosten Faic/

#1 MOST ADDED ,
JOU MAYER Waiting On The Word To Chonge (diare/Cokuniis/

#1 MOST INCREASED PLAYS
SO0 MAYER Waiting On The Warkd To Chunge (AwernCabmbia/

TOP 4 NEW & ACTIVE
RACONTEURS Swady. As She Goss (Thind ManV2)
LANDON PIOG Can't Lot Go MCARNG
JEWEL Gond Doy (Arionsic)

O BLESSOMS Loarning The Hord Woy Myivid

Soegeevowan=§

-t ot o
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AC bogins en Page 48,

#1 MOST ADDED
AVANT FANCOLE SCHERZINGER Lie About Us Magic otnsow Ge fow/

#1 MOST INCREASED PLAYS
YUNS JOC | Kaow You Sou it Med Boyidsomtic

TOPS5 NEW & ACTIVE
SHAWNNA FISMOKE Oum (7PON JontON5
ALV S 0IPP FICHOCOUATE TAI Go Hoad Durtylisversel Motowny
TP AL WAYRE Siadie Lov LivaCambe Lol Group/
CRAM FALICIA KEVS Ghatte Siery Adoelivwse/Ackancic/
JOE FIPAPORSE Whare You At (baZambe Label Group/

URBAN boging en Page 29.

- @

RED NOT CHLI PEPPERS Doni Coliornio /Morawr fres/

THREE BAVS GRACE Animal | Hove Bucoms LitnZambe Labe/ Groep/
BUCKCNERRY Crazy Bitch Elows Svaslone/
GODSMACK Spesk Unburse/ Aapubic/

5 TO Vicariows (Yokase/Zombe Label Grewp)

6  SHINEDOWN | Dere You (Atksaic/
WOLFMOTHER Weman MMoskdar/Moterscope/

OREAKING DERJAMIN The Diary Of Jons Hiafywoed

STONE SOUR Through Glass Bosdramser/I0/MG)

NEssI-asasmnomovavanw- §

@

SYSTEM OF A DOWN Lonsly Doy /AmericanCokmbia/

OB ZOMBIE Amarican Witch (Ge/fentaterscope/
ISSTURBED Land 0f Contusion Muprise/

THESRY OF A DEADMAN Sents Menics /Roadrunes/I0/MG)

AR Miss Murder (Tiny Evilisterscopel

RED NOT CHiLI PEPPERS Toll Mo Baby Waraw Srez/
SIMNEDOWS Herees (Aninetic/

NOOBASTANNK Inoide Of You /isianc/iDINMG)

10 YEARS Through The Iris Uiniarse/ Mapabiic/ [
TOOL The Pat Vokana/Zombs Label Grewp)

#1 MOST ADDEO
AUBISSLAVE OriginelFirs (Enicneavscope/

#1 MOST INCREASED PLAYS
CRESSFADE lvincihie Cobumbin/

TOP5 NEW & ACTIVE
OLUE OCTODER Hote Me Uinburzal Motouw/
ICKELBACK Reckstar RossrumasAR/MG/
TRAPT Disconnucted (0t Of Touch) /Morner Sres/
CRESSFADE wvinchie Lohmbi/
LOSTPROPHETS Reotieps KColambin/ 3

1BURBYRI

ROCK bagins an Page 53.
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URBAN AC

™
@ MMARAN CAREY Fiy Like A Bird Asiond MG
2 ANTNONY RAMILTON Can't Lot Go S0 So DodZambe Label Grongy
3 GIMAN MCKMIGNT Find Mysell In You MorownUaversal
4 TEEMA MARIE Osh Wes Cash MasoyUniurse Motows/
5  WABAN MYSTIC | Reluse (SO8E)
O WTHERVANIRESS Shine LiMME/
7  ISLEY BROTHERS... Just Came Hare To... Dof SedOn/ JomiOMG
@ EMC BERET Protty Baby (Fridoy{Saprise/Warner Braz )
9 MARY J. BUGE Be Without You /Geffev
10 DOWELL JONES I'm Genne Be aFsce/Zombs Label Groep/
CMARLIE WILSON No Words (siwZombe Labe/ Groep/
K. FRANKLIN Losking... (Fe Vo SestGespo Contric/Zombe Label Grows)
13 HEATHER MEADLEY in My Mind (RCARMG)
LIONEL RICHIE | Call It Love /isian 0UMG)
WEATNER HEADLEY Me Time (RCARMG/
MARY J. BLIGE Encugh Cryin’ (Geffaw/
MARY MARY Yestorday (Sovy UrbaaCobmbia)
SAHEIM The Chosen One (Drvine A Warner Bros.)
LETOYA Tom (Capiod
SHAMICE Take Core Of U fimajskPloytime/
0 LORENZO OWENS Wanne See Yeu Smile (0-Town/
22 RANEEM DEVAUGHN You Uik Zambe Label Groey/
23 ISLEY BROTHERS... Blast Off Def SoutOef JamOUMG)
@ L SCOTT The Fact s {t Meed You) Mlsiler Besck/
25 FREDOIE JACHSON Unti The End 01 Time (Onsbons/
@ MO AME There's Hope Uinvorzal Motown)
27 AVANT & Miswtes Magic Jonson/Geften
(INDRED THE FAMILY SOUL Woman First Hisksen Sasck/
PRINCE Satistied Unvarsel Aapublic/
NE-YO When Yeu're Med O/ JasDMMS/
#1 MOST ADDED
© LOONEL NICINE | Call 1t Love (/siand/IDIMG]
#1 MOST INCREASED PLAYS
LOBMEL MICINE | Call It Love MnkeadAMS/

TOP5 NEW & ACTIVE
JAVIER The Anowes Is Yes KCapitel
MELI'SA MORGAN High Maimtenmace (Trpvecs uany/
AMEL LARMEUX Woary (Biss Uit/
BRAND NEW NEAVIES | Don't Know Why § Love You! Dakcises Viop?
NDOL & THE GANG Stappin into Love Sanctomry/SBS/

URBAN begiss on Page 31.

ACTIVE ROCK

w

18821 P NYUSNE8ZIsasRoegoavnrn=-nEg

THREE DAYS GRACE Animal | Hove Bocome (v Zombe Labe/ Groug/
TOOL Vicarions (Yokasa/Zombs Label Greep)

RED NOT CHIL) PEPPERS Dani Califernie MWarner Arss.)
KORN Coming Undons /Virpie/

BUCKCHERRY Crazy Bitch Flivar Sovanlove/
WINDER Lips Of An Aagsl Unversel Aspubic/
BREAKING BENJAMIN The Diary Of Jone Fedyweed
STONE SOUR Through Glass Fosdruwer/I0/MG/
WOLFMOTHER Wemen /doshear/Mntarscape/
GOBSMACK Spesk (Uinverss/ Aupubic/

12 OB ZOMBIE Amarican Witch Baleninterscope)

13 GOOSMACK Shine Down Usiursel Aupublic/
SEETNER The Gilt M0ine L/

PEARL JAM Life Wasted L/AMG/
MUOVAYRE Fall Inte Seap Epic/

SLACK STONE CHERRY Lonely Train (Raacknner//DJMG)
BLUE OCTOBER Hate Me Unversal Metoww/

AR Miss Murder (Tivy Enlintorscepe/

30 SECONDS TO MARS The Kil (immortaVirgin/
ATREYU Ex's And ON's (Vicrery/
DISTURBED Land Of Confusion (Ruprise/

18 YEARS Through The kris Unbersa/ Aupublic/
LOSTPROPHETS Resfteps Cotenbia/

TRAPT Disconnected (Ovt Of Touch) /Warner Sres./
EIGNTEEN VISIONS Victim (Trasthlfac/
CROSSFADE lnvincile Cobembia)

7 RACONTEURS Steedy, As She Gees (Thind MawV2
FLYLEAF Fully Alive (Octone/RCARME)
SINEDOWN Heroes (Athntic/

@D NDWNE WA =
o

#1MOST ADDED

#1 MOST INCREASED PLAYS
SISTURDED Lond Of Conbusion Mawris

TOP & NEW & ACTIVE
UNDERSATN Writing On The Walls /60 Music Avacsve/Toost & Mol
REVELATION TREORY Selfish And Cold Onf 1/

EVARS BLUE Over Pocieofialevod
MICKELBACK Ruckstar (RassrwmserA0IMG)
ABBIBSLAVE Originel Fire Epicriatarscope)

- ROCK begiss ou Page 53. .

July 14, 2006

COUNTRY

BRAD PAISLEY The Werld (Aniste/

KENRY CHESNEY Sumsmerting WA/

CARRIE UNDERWOOD Don't Fergat To Remember Me [nista/
TOBY KEITH A Littie Too Late Show Dag Aashvile/Usiversal
MOBNEY ATRINS If You're Going Through Hell. Card/

TIM MCGRAW When The Stars Go Blus (CartyReprise/
RASCAL FLATTS Mo And My Gong Aymic Street/

GARY ALLAN Lite Ain't Abweys Bosutitul ACA/

LITTLE NG TOWN Bring 1t On Home Equity/

10 KEITN ANDERSON Everytine | Hoar Your Name (Ansta/
WRECKERS Leove The Pisces Adeverick/Wavner Bres)
STEVE HOLY Brand New Girlfriend Corty

ERIC CHURCH How ‘Bout You (Capitod

JAKE OWEN Yoo Haw /RCA/

BULY CURRINGTON Why, Why, Why Mercery/

SROOKS & DUNN Buiding Bridges (Arista/

JOSH TURNER Would You Go With Me AMCA/

KENNY ROGERS | Can't Uniove You [Castol

SUGARLAND Down In Mississippi {Up To No Good) AMercary/
PAT GREEN Fesls Just Like It Should BAW/

JOSH GRACIN Faverite State Of Mind [ yvic Street)

FAITH MILL Sunshine And Summertime (Warner Bros.)

BIG & NICN Bth 01 Nevernber Warner Sres/

GEORGE STRAIT Give h Awey ACA/

DANIELLE PECK Findin’ A Good Man Big Machiee/

TRACE ADIINS Swing Capited

TRENT WILLMGN On Again Tenight /akembie/

MIRANOCA LAMBERT New Strings Columbie/

BLANIE LARSEN | Don't Know Whet She Said /SisersisyerBAL/
MEGAN MULLINS Am't Whet It Used To Be B8R

#1 MOST ADDED
DIERKS DENTLEY Every Mils A Momery Capited

#1 MOST INCREASED PLAYS
GEORGE STRAIT Give It Awey ACA/

TOP 5 NEW & ACTIVE
JEFF BATES One Secend Chance #CA/

CIRS CAGLE Anywhars Dut Hore Capired
MONTGOMERY GENTRY Seme Posple Chonge Calbembs/
BRMAN MCCOMAS Good Good Lovin' (Katapelt
STEVE AZAR You Don't Know A Thing Misaaiow Arvalvtion/

COUNTRY begias on Page 37.

ALTERNATIVE

™

1 RED NOT CINLI PEPPERS Doni Colifornis MWarnw Arss)
@ AR Miss Murder (Tany Evibinterscape

3 RACONTEVRS Steady, As She Goes /Thid Maa¥2)

© TIREE DAYS GRACE Animel | Hove Beceme (iverZambe Labe/ Grougy
TOOL Vicarieus Vokana'Zombe Label Greap)

ANGELS AND ANWYAVES The Adventurs /Surafone/Geften/

BLVE GCTOBER Hote Me Unbwrsal Motoven/

GRARLS BARKLEY Crazy [DowntowwLova/Atiastic/

30 SECONDS TO MARS The Kil Smmartal Virpie/

TAIING BACK SUNDAY MakeDamnSure (Warser Sroz/

PEARL JAM Life Wasted L/RMG)/
WOLFMOTNER Women Modkiar/interscape/

BREAKING SENJAMIN The Diery Of Jans Halyweod

KORN Coming Undone /Virpia/
BUCKCHERRY Crazy Bitch Elevae Sevntove/
LOSTPROPNETS Rooftops Calmbia/

STONE SOUR Through Glass /Aoadrunner//0JMG)

PANIC! AT THE DISCO | Write Sins... Decaydance/Fusisd Sy RamenLove/
18 YEARS Wastelond Unvwrsal Apublic/
SMNEDOWN | Dare You (Atkancic/

DASNBOARD CONFESSIONAL Don't Wait (Vagrant/iaterscape/
MUSE Knights of Cydonia (Warner Sras)

SNOW PATROL Hands Open (A&MAsterscase/

22 24 NOCK KNLS KID Parslyzed (Feariess/Raprise/Warner Bres.)

27 @ WMSE AGAIST Ready To Fall (Seffon/

26 26 SHE WANTS REVENGE Thase Things /Sefiow/

25 27 ARCTIC MORKEYS | Bet You Lok Good On The Doaceflesr Daminy/
30 @ WEANE ls it Any Wonder intaracase/

28 25 NOOBASTANK inside Of You fabad®OMMG)

20 30 PEARL JAM Werld Wide Suicide (/NG
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#1 MOST ADDED

#1 MOST INCREASED PLAYS
ISTURBED Land 01 Confusion Maprise/

TOP 5 NEW & ACTIVE
TIOM YORKE Black Swen AU
YEAN YEAN YEARS Chootod Hoarts Oress Upintorscape/
100 (ling Lomolinees (SirWarswr Brac/
“SAY ANYTIING Alve Wich The Glory Of Love. Dophouse/RMG/
SIMEBOWN Herves (Atiswtic

ALTERNATIVE boging on Page 53.
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SMOOTH JAZZ

™

MBI ABAIR Trus Blve /GRS
PETER WINTE Whot Doas it Take (Te Win Your Love) Cobmbia/
PIILIPPE SAISSE TRIS Do k Agein Mendervous/
WAYMAN TISBALE Get Down On It Muasbrvess/

5  GIAN CULBERTSON Let’s Gt Started GRPNG/
RAMSEY LEWIS Oh Happy Day Misvacs Jaz2f M0
IICK COLIDNNE Always Thinking 0f You Marade Jaz2EMY
EUGE GROOVE Chilaxin Mavads JaroEMY)
FOURPLAY_. My Love’s Loavin' (BlanbrdRCA Vic1or/RMG)
CORMNE BAREY RAE Put Your Records On Capital

11 PAUL BROWN Winslight (GRP/VMG)
RAY PARKER, JR. Mismsioya Beach /Raydio Music Group)
SIMPLY RED Holding Back... (ssmphyred.conyVerve Forecast/VMG)
DAVID PACK Biggest Part 0t Me Peak/Concord)

15 MICHAEL LINGTON Pacifica /Rendesvous/

16 BRIAN SIMPSON Ssturday Cool (Rendervous/

@ PIECES OF A DREAM Forward Emotion (Heads Up/

18 CHMIS STANDRING i Can't Help Myselt (Triopin® V' Rhythm)

19 MCK BRAUN Groove is In The Hoart (Artizen/
HERBIE HANCOCK... A Song For You (Possibdties/Vector)
JAZZMASTERS ¥ Froe As The Wind (Triagin” ¥’ Ahytim/
DAVID BENOIT Bost Street (Pesd/Concord)
JASON MILES Sexusl Hesling (Xarasls azz/EMY
GERALD ALBRIGHT We Got The Groove /Past/
ERIC DARUS Chilin’ Out Narads Jas2/EMD

26 DAVENGZ Undonisbie Capiol

27 SHILTS Look Whet's Happoned (Artizen/

) PAMELA WILLIAMS Positive Vibe (Shanechie/

29 MCHARS ELLIOT Sy It's So /Artirew/

@ MANMON MEABOWS Dressed To Chill fHoass s/

#1 MOST ADDED
JATZMASTERS ¥ Froe As The Wind (Tringin” W Rbythew

#1 MOST INCREASED PLAYS
FOURPLAY._. My Love's Laevin’ (Blnird A VictorRVE/

TOP 5 NEW & ACTIVE
OU SULK Easy Does 1 (Trinpsin” W' Rbythm/
LIONEL MCINE | Coll It Love Aisingd0ING)/
DAN SIEGEL Strest Tek Marie Langeage/
EVERETTE MAAP Mendey Sposks /Shanschi/
SOBBY LYLE Passion Orive Moads U/
SMOOTH JAZZ bogias an Page 58.
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GRARLS BARKLEY Crazy (Downtown/Lava/Atiestic/

TOM PETTY Seving Graca (Americaa/Wacner Bres.)

KT TURSTALL Suddenly | See (Ralentiess/Vigin/

AED NOT CINLI PEPPERS Deni Califernia Warner Sres.)

GUSTER One Man Wracking Machine (Raprise/

LOS LONELY BOYS Dismonds Or Music/Epnic/

JONN MAVER Waiting On The World Te Change /Aware/Cobwmbss/

KEANE is it Any Wonder dorarscape/

CHRIS ISAAK King Without A Castle Raprise/

10 MARK KNOPFLER... This is Us Wanesuch/Warner Bras.)

11 MAT KEARNEY Nothing Left Te Lese (Awava/Columiva)

12 JAMES BLUNT High [CustardAtiontic/

13 SHAWN MULLINS Besutiful Wreck (Vaspuard)

FRAY How To Save A Life Epic/
GOMEZ How We Operate /4 TO/RMG/

18 RACONTEURS Stesdy, As She Geas (Thid ManV2/

CORIMNE BAILEY RAE Put Your Records On (Capitall

COLDPLAY The Hardest Part (Capitad

19 GO® GO® DOLLS Stay With Yeu /Warner Bros/

PAUL SIMON Outrageous (Warmer Bros )

TIGEY MARLEY Love Is My fakigion /Tut! Gong/

22 SNOW PATROL Chesing Cars

23 DONAVON FRANKENREITER Meve By Yourself Zast Highway/
ROCK KILLS KID Paralyzed (Feartess/Reprise/Warner Bros./
SONYA KITCHELL Lat Me Go /Valser/

FIVE FOR FIGNTING The Riddle (4w are/Cokumbia/

2] BRYCE SPRINGSTEEN Pay Me My Money Down Cokwmbis/
SOUL ASYLUM Stand Up And Be Strong Lapecy/
BAMIEL POWTER Bod Doy /Warner Bres/

30 SNOW PATROL Hands Open (ASANrscape/

. #1 MOST ADDED
DEN NARPER Got it Lika You Like h (Virpin/

#1 MOST INCREASED PLAYS
JONN MAYER Waiting On The Werid To Change /Awara/Cokmbiai

TOP 5 NEW & ACTIVE
TRAN Am | Reaching You Now /Cabmbia/
ELVIS COSTELLO . Toars, Tears & Mere Tears Menwe Feracast/VMG)
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BY ERICA FARBER

ichard Zaragoza is an attorney who works in the broadcast industry, but he is also
a true friend of radio. Zaragoza is the immediate past Chairman of Pillsbury
Winthrop Shaw Pittman’s communications group and counsels a wide range of
communication-industry clients.

He also represents the National Alliance of State Broadcasters Associations, an
organization comprising the state broadcasters’ associations for the 50 states, the District of
Columbia and Puerto Rico.

Beginning his career: “I went to law school at Boston College. I graduated in 1969 and
was interviewed by two officials of the FCC: Tom Fitzpatrick, who was chief of the hearing
division, and Saul Schildhause, chief of the cable television bureau. My wife and I wanted to go
back to Washington, so I said to myself, If they will take me, that’s where I'm going’

“1 joined the FCC in August of 1969 in what was then called the broadcast bureau and the
complaints and compliance division. I learned all of the commission’s rules and regulations as
they applied to broadcasting, including political time, the Fairness Doctrine and a lot of
technical rules.

“An opening came up in the litigation division, which is essentially the appellate litigation
division of the office of the general counsel. I competed for the

are new distribution technologies, including satellite radio, they typically have a layering
approach. No one gives up on one particular medium and chooses another for all time.

“The issue for broadcasters is to continue to be compelling in their programming. HD Radio
can only make it better. The transition that television is going through is much more
challenging in terms of turning off that analog signal and switching to digital. We don't know
how many digital sets are going to be in place in February ‘09, and we don't have that sense of
deadline looming with HD Radio.”

How the PCC views radio: “If you look at the agenda items the commission considers, years
ago the vast majority were broadcast-related. Today, perhaps because of deregulation, that’s
flipped around. The emphasis is more on telecom and wireless than on broadcast, yet
broadcasters continue to be the whipping boy both at the FCC and in Congress.”

The new indecency rulings: “ think Congress would have liked to have been harder on the
subscription services, too, but the courts have found an important distinction between
broadcast and cable, and, in a sense, that’s to the detriment of over-the-air radio and television.

“I worry about the potential for Draconian fines. I also worry about the fundamentat
restructuring of the content-origination side. The best and the brightest — the guys who walk
on the edge but whose stuff doesn't necessarily violate the

job against 20 other guys and was asked to join. I spent most of
my time there as an appellate lawyer in the office of the general
counsel, defending the FCC in the various U.S. circuit courts
around the country.”

Moving into private practice: “About 2 1/2 years into my
career at the FCC, President Nixon froze wages and prices in the
country. At the same time one of the partners at Fisher Wayland
Southmade & Cooper was looking for a lawyer and asked my boss
if there was someone who might be interested. He gave him my
name, and I talked to Ben Fisher, whose dad started the firm in
1934. I joined them in January of ‘72 and became a partner
three or four years later.

“We grew the firm to about 35 lawyers and in April of 2000
merged with Shaw Pittman LLP, which did not have a
communications practice but gave us a national footprint with
offices in Los Angeles, New York and the U.X. In April of 2005
Shaw Pittman merged with Pillsbury Winthrop, so we now have
Pillsbury Winthrop Shaw Pittman LLP.”

Biggest challenge facing broadcasters: “The biggest
challenge for broadcasters in both radio and television is the
so-called business models. They've been advertiser-supported
mediums. Each has relied upon the concept that it is able to
aggregate the largest number of people at any point in time and
has been able to sell advertising on that basis.

“But with the increasing number of platforms and the i
different ways in which individuals now choose their content,
and with advertisers looking at demographics in a narrower,
more targeted sense, content providers supported by advertising are being forced to make sure
that the same content gets to all of the people through the many ways they are attempting to
obtain that information.

“As a result, the delivery platform called broadcasting is facing the same challenge every
advertiser is facing: What's the most efficient and effective way for me to get to my end users,
whether they be eyeballs, ears or consumers?”

Biggest challenge he faces: “From a lawyer’s standpoint, it’s conflicts. More and more
companies are in the same business and view themselves as being competitive with one
another. Years ago you had as a principal platform the distribution technologies called
broadcasting. What you worried about then was representing too many or more than one
broadcaster in the same market. Now you have different distribution platforms, and few law
firms have both vibrant broadcast and cable clienteles.

“You're beginning to see that it’s telecom vs. cable vs. broadcast. As cable becomes the new
distribution technology, from a content standpoint, it's dealing with broadcasters as potential
adversaries. The challenge for us is trying to stay robust in one or more of these industries.”

Why lawyers get such a bad rap: “Tve heard my wife say a number of times when she and
I have heard someone making a lawyer joke, Don't forget that if you get into trouble, you will
be calling Dick’ I suppose we are easy to make fun of because some of us hold ourselves in too
high regard. You call the person who was last in his class in medical school Doctor, and you call
the person who was last in his class in law school a lawyer. There is an enormously broad range
of capability and commitment to being good and doing what's right.”

State of radio: “Its demise is vastly overstated. The fundamentals are extremely strong. Those
looking at radio are looking at it from the perspective of public information. That is typically with
reference to publicly held companies, and much of that analysis is on a quarter-by-quarter basis.
There’s a convergence right now in terms of higher interest rates, which brings uncertainty.

“Ad revenues have been soft. We're going through a transition from an analog world to a
digital world. But with the advent of additional streams and the creativity and aggressiveness of
broadcasting, we're going to see increasingly more compelling radio. To the extent that there
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Communications Act — don't want to self-censor themsetves ail
the time, and that’s why they move over to the subscription
services and we lose them.”

Something about what he does for a living that would
surprise our readers: “I care a lot about the financial health of
the industry I represent. I have tried to be an advocate for the
broadcast industry in personal and private ways — more as a
citizen with very specialized experience than as a paid advocate
— because I love it.”

Most influential individual: “My senior partner, Ben Fisher.
He was Harvard-educated and had an opportunity to go to any
law firm he wanted, but his father, who had been an associate of
the deputy general counsel when the Federal Regulatory Act of
1927 was passed, asked Ben to join him.

“He’s extraordinarily smart not just in the detail sense, but in
the broad, overarching sense. He got me involved with ctients
early on and said, ‘My goal is to make sure they don't call me
again. That gave me a great deal of confidence.

“He also urged us to get involved in broadcasting financially,
from an investment standpoint, as he has done. Through that
process I gained additionat insight, and I was able to apply those
insights when sotving problems for my clients.”

Career highlight “When I was President of the Federal
Communications Bar Association I challenged my board and
executive committee to take the steps necessary to establish a
foundation called the Fellow Communications Bar Foundation.

“T conceived of this for a number of reasons. One had to do
with the perception of lawyers. I wanted members of our bar to be viewed as doing good while
they were doing well. Secondly, the district is where we spend a lot of our time, and I wanted to
make sure we gave back to our working community. We have done so through scholarships and
internships. It’s been in existence for about 15 years.”

Career disappointment: “T'm satisfied with the kinds of clients we've been able to attract
over the years. I hold in the highest regard each of the executives of the state broadcasters
associations. They work hard for their members and an industry they've all come to love.”

Favorite radio format: “Information.”

Favorite tetevision show: “Law & Order.”

Favorite song: “Theme song to Witness.”

Favorite movie: “Lawrence of Arabia.”

Favorite book: “The Da Vinci Code.”

Favorite restaurant: “Fish On in Rehoboth Beach, DE.”

Beverage of choice: “Beer.”

Hobbies: “Sailing and fishing.”

E-mail address: “richard.zaragoza@pillsburylaw.com.”

Advice for broadcasters: “Follow your listeners and find out what content they are
receiving through other platforms. Explore ways that you can tie your content to those new
platforms. One of the challenges facing broadcasters, particularly in radio, is to convince the
other platforms — cellular radio, PDAs, iPods, satellite radio receivers — to include terrestrial
spectrum, so that whatever unit the consumer has in her pocket or purse or on her belt also will
have the ability to tune to an AM or an FM station.

“The satellite guys had to come up with radios because it was a new spectrum, but the
broadcast industry can work out relationships, partnerships and pacts with these other
platforms. Broadcasting has a high utility that will help drive penetration of these pocket
devices because people will see an incremental utility to having an iPod that also has AM and FM
stations on it for news, weather and emergency information. Especially with the advent of HD
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The John Tesh Radio Show delivers

THE BEST MORNING DRIVE RATINGS
.EVER!!

“Amazing!
John Tesh’s first full morning
drive book (winter‘06), was

bigger than our Christmas
Numbers. In fact (with the Tesh
show in MORNING DRIVE), it

was our best morning numbers

. EVER!”

Brian Check
Regional VP Programming

Clear Channel Communications
WSNI/FM “"Sunny 104.5” Philadelphia, PA

s,
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