NEWSSTAND PRICE $6.50
Universal Rules!

The label group scores big-time this week at a number
of formats: Ashiey Parker Angel (BlackGround/
Universal) picks up Most Added at Pop. Lil Wayne
(Cash Money/Universal) is tied for Most Added at
Rhythmic, and Godsmack (Republic/Universal) score
Most Added at Active Rock and Rock and tie for Most

" Added at
& Alternative. Also
UN | RS at A, 10 Years
4 (Republic/
Universal) grab
the No. 1* spot.
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Hall Of Famers

On Feb. 14 three radio iegends were inducted into the
Country Music DJ Hall of Fame and two into the Country
Music Radio Hall of Fame. This week we profile the
inductess and the winners of the CRB President’s Award
and Career Achievement Award. In addition, we present
the results of our annual Readers' Poll. It all starts on
Page 42.
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|| TRS 2006 PREVIEW
The 11th annual R&R Talk Radio
Seminar takes ptace March 24 in
Washington, DC, and this week News/
Talk/Sports Editor Al Pelersen
provides a quick rundown of what
attandees can expect. From Rush
Limbaugh to Sen. Jos Biden, from
scintiltating leaming sessions to
fabulous parties, TRS has it all.

See Page 14

STICKING UP FOR THE

LITTLE GUY

Urban/Urban AG Editor Dana Hall
continues her Minority Broadcasters
series with an interview with Dr. Glenn
Cherry, head of Tama Broadcasting.
Or. Cherry is an ardent defender of
small business and a champion of-
Urban radio who has a lot to say about
where the business is today.
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perceived as having much

Editor Darnelia Dunham
spotlights some of these
survivors, including recent

RHYTHMIC VETERANS -
The CHR/Rhythmic format is not

heritage, but many of its artists
are industry vets who continve
to make music that is relevant to
younger demos. CHR/Rhythmic

Grammy winner Mariah Carey (pictured). Page 30.

Local radio is not a one-hit wonder: Page 17

FCC Investigating Payola

Adeistein says ‘voluminous evidence’ points
to ‘widespread and flagrant’ rvle violations
g e
FOC Commissicn- trayal of the respon-
er Jonathan Adel- sibility of broadcast-
shein said in an inder- |4 ers. The ROC staff is
view with ABC News working with volu-

that his agency is
currently poring
over stacks of evi-
dence of potential
violations of its anti-
payola rules, spurred
on by New York Attorney
General Eliot Spitzer s inves-
tigation, which led to major
settlements with record la-
bels.

“This is potentially the
most widespread and fla-
grant violation of FCC rules
in the history of American
broadcasting,” Adelstein
said in the interview, which
was posted on the ABC
News website. “We've never

Adelstein

minous evidence
right now. It's a com-
plicated and wide-
ranging investiga-

Without naming
names, ABC said several of
the largest radio o i
in America are involved in
the review and that officials
involved in the investigation
have suggested some sta-
tions could lose their oenses.
"l can't believe that radio
stations are putting their li-
censes at risk,” said Adel-
stein. "It seems to me they
thought the FCC was asleep,
FCC Sou Page 12

Edwards Named
PD Of Salem'’s
SoCal Talk Duo

By Al Pobosenn
AR News Tal/Sports Edor
2pETSONEITadi0andrecons com

Craig Edwards has been
named to the newly created

‘ACalifornia Talk
duo, KRLA/Los

sume the day-to-day program-
ming duties that were previ-
ously handled by Chuck Tyler,
who will now focus his full at-
tention on his duties as PD of
KPFSH & KKLA/Los Angeles.
Edwards most recently
served as VP /Regional Director
of Operations for Westwood
One’s Metro Networks in Los

EDWARSS Soe Page 10

R&R Estublishes New Add Policy

mmlmm
cmaxwelirackaencrecords. com

as a matter of policy, his com-
pany’s R&R-reporting stations
woulkd no longer be allowed to
provide their airplay informa-
tion to the industry. In light of
this, we at R&R chose to review

all of our reporting
by reaching out and asking ques-

tions of the radio and record
communities.

The responses came back
quickly and in significant num-
bers, and many conveyed a lot of
passion. Most in the industry fett
that some minor changes could

ADBS So0 Page 10

Sony BM6's Top Execs Swap Duties
Schmidt-Hoitz now CEO, Lack named Chnmnan

B Hoy parmnn
AR A Aseociem Fadio Edeor
KOOI RBOR IO OO

Sony BMG Chairman Rolf
Schmidt-Holtz and CEO Andrew
Lack have exchanged jobs, making
Schmidt-Holtz the new CEO and
Lack Chairman. Schmidt-Holtz will i
assume overall management over-
sight of the company and Lack will
lead Sony BMG'’s public-policy and
imiustry initiatives and run the comn-

pany’s film division,

Lack

Schmidt-
Holtz

"lamhru!dlobeaslwdbleadSmthK.ard to take us for-

Country Radio Seminar 37
Underway In Nashville

Country radio and music indusiry converge

Country Radio Seminar

37 opened Feb. 14 with the
Country Music D) and
Country Music Radio Hall
of Fame induction cer-
emony and din-
ner. It's fitting
that a week de-
voted to deter-
mining where
the business and
the music are going
began with a nod to where
Country radio has come
from and to the profession-
als who helped bring it to
this point.

This year’s Country
Music D) Hall of Fame in-
ductees are Terry Dorsey,
Lon Helton and Arch
Yancey. The Country Mu-

si¢c Radio Hall of Fame
honorees are Jonathan
Fricke and Ed Salamon.
Additionally, the CRB

‘Wﬁ

President’s Award was
bestowed on Jack Lameier,
anckthe CRB Career Achieve-
ment Award went to Ron-
nic Milsap.

Profiles — and pictures
you have to see to belicve
— begin on Page 42. Our
annual Readers’ Poll is fea-
tured on Page 34.

I ward as a keader in music and entertainment,” said Schmidt-Holtz.

SONY BMG See Page 10

Stone Rises To
Univision Radio
President/C00

Univision Radio has pro-
moted longtime Sr. VP/COO
Gary Stone to Pres-
ident/COO, filling
the void left by
former President
McHenry Tichenor
Jr.’s December 2004
departure. Stone
has been Sr. VP/

QOO since Febru-  Stone
ary 2001, back when the stations
belonged to Hispanic Broadcast-
ing Corp.

“Gary has done a terrific job
at Univision Radio, and we are
sure that he'll even do a better
job as President/COO,” said
Ray Rodriguez, President/COO
of parent company Univision
Communications. “He brings
unparalleled experience and a

VINVISION Soe Page 12
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any radio station without Selector...that would be like
not having a tower or transmitter!”

Sound Software
Keith Hill, President/CEO www.rcsworks.com
"The UnConsultant” Radio Programming
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Barrett Scores WPEN/Philly PD Position

Jason Barrett has been named
to the newly created PD post at
assume his new job as “head
coach” of programming for the
Greater Media Sports outlet on
Feb. 27.

“We are thrilled Jason will be
joining our team,” said WPEN
Station Manager Bob DeBlois, to
whomn Barrett wiil report. “He is

the perfect coach 40 bkead our pro-
gramming team on ‘Sports/Talk
950." Jason will lead the way in
providing an entertaining, pas-
sionate and insightful brand of
sports talk for Philly sports fans.”

Barrett is responsible
for producing ESPN Radio’s Dan
Patrick Show for the 24/7 Bristol,

BARRETT Soe Page 10

Curb Ups Rider, Michaels To VPs/Promo

Curb Director/Natonal
Promotion April Rider
and Curb/Asylum Direc-
tor/National Promotion
Adrian Michaels have
been elevated to VP/Pro-
motion of their respective
labels.

Concurrently, Curb/ Asy-
lum Southeast Regional
Mike Rogers has assumed
that label’s National Direc-
tor post and will retain his

Southeast stations. The
open national post at Curb
is not expected to be filled.
“April was my first hire
after taking over the Curb
promotion team,” Curb
VP/Promotion Carson
James said. “In the six
years that she's been with
us she has demonstrated
all of the enthusiasm, cre-
ativity and leadership that
CURS S0 Page 10>

Miami Welcomes Two New Programmers

move to WMIE o5 PD.

Clear Channel’s Urban WMIB
(103.5 The BeatVMiami has hired
Mara Melendez as PD. She cur-
rently serves as MD at co-owned
Urban WWPR (Power 105.1)/New
York and replaces Dion Sumumers,
who departéd The Beat in Novem-
ber 2005 to
the Sr. PD/Urban
Formats post at XM
Sateltite Radio.

“After talking to
many spectacular
candidates for this
position, we were
blown away by
Melendez Mara’s skills and,

MELENDEZ Ses Page 10

Michaels-Trveba set to
rejoin 'Hot 105’

Phil Michaels-Trueba has been
named PD of Cox Radio’s Urban |
AC WHQT (Hot 105¥/Miami. He
replaces Tony Fields, who now
serves as OM of Cox/Miami and
PD of the cluster s Urban WEDR.

Michaels-Trueba worked for
Hot 105 in the mid-"90s as Asst.
PD/MD under then-PD Tony
Kidd. He was most recently with
Promo Only and previously pro-
grammed Cox’s CHR/Rhythmnc
WPYO/Orlando. He was also PD
of Cox’s now-defunct Dance-lean-
ihg WPYM/Miami from 2002 un-
til the station flipped to Active
Rock last year.

Michaels-Trueba is expected to
start his new gig on Feb. 20.

PAGE 3

Manue) Rodriguez
has offiially been named
Regional VP of Clear
Channel’s Philadelphia
Trading Area, oversee-
ing the company's Phila-
delphia cluster of
WDAS-AM, Urban AC
WDAS-FM, CHR/Pop

Clear Channel Taps Top Execs In Philly

Rodriguez to RVE. Mitchem OM, Youghn Q102 PD

WIOQ, Smooth Jazz Rodriguez Mmzhem Vaughn
WJJZ, AC WSNI1 and Urban WUSL, as wcll as stations in
Wilmington, DE; Sussex, NJ; and Pouy,

He has served as Clear Channel’s Regional VP/New York Trad-
ing Area for the past five years, overseeing 54 stations throughout
New England and upstate New York

Kapugi Now CC RYPP/DC & Baltimore

WEBTF, WFLZ & WMTX/Tampa OM and WFLZ PD Jeft
Kapugl transfers 1o Clear Channel's Washingion, DC
cluster as Regional VP/Programming for the DC-Bal-
mone Trading Area and PD ol CHR/Pop WIHT {Hot 98-8y
‘Washinglon. He repiaces Jeff Wyslt, who left iasi month.

It is rare for & talent such as Jef! Kapugi to become

available.” said Clear Channel Regional VP Dave Pugh.
=Jeff and | are sxcited sbout working together in the
Washingion DC-8ailtimore trade ares.”

KAPYS! So0 Page 10

ie, NY.

RODRIOVEZ Soe Pags 1]

Kapugi

Two PDs Appointed In Washington, DC

Gillispie to program
CBS's WIFK-FM

Greg Gillispie has been tapped
as PD of CBS Radio's Talk WJFK-
M (106.7 Free FMW/Washington.
He was most recently VP/Rock &
Alternative at McVay Media.
Gillispie has also been Exec. VP/
Product Development at Burk-
hardt, Douglas & Associates and
programmed WDVE/Pi
WWSW/Pittsburgh and KEZO/
Omaha.

“We are thrilled to bring in
someone of Greg's experience and
expertise to help guide our evolu-
tion with the Free FM brand, our
very strong existing programs
and some exciting new shows

GILLISPIEE Soe Page i

| Tantum tapped lor
| Bonneville venture
KGO/San Francisco News Di-
rector Greg Tantum has been ap-
pointed PD of
WTWP (Washing- .
ton Post Radiol/
Washington.
t Tantum is ex-
pected to begin his
new job on Feb. 27
i and will head up
e programming for
Tantum e soon-to-launch
joint News/Talk venture between

Bonneville News WTOP/Wash-
ington and The Washington Post
whu:h is scheduled to debut

Wolfe Eams Emercom/Boéton VP Stripes

WEEVBoston Director/
Programming & Opera-
tions Jason Wolfe has
been promoted to VP/AM
Programming for Enter-
com/ Boston. Wolfe will
continue to oversee pro-
gramming at Sports WEEI
at Talk chustermate WRKO.

He’ll also continue as
Director/ Programming, &

tions for sis-
ters WEEI-FM/Providence and
WVEI/Worcester, MA and will
for Entercom’s Sports stations na-
tionwide, a corporate role he took
on in February 2005.

Wolfe takes over at WRKO for
Brian Whittemore, who has been
serving as OM on a temporary ba-
more, who is credited with helping

Wolfe

to realign WRKO's on-air
lineup, will make what
station officials said is a
planned March 1 retumn o
home in Minnesota.
| “Jason is among the best

in the business,” said En-
tercom /Boston Market
Manager Julie Kahn. “He's
demonstrated remarkable
suécess and ability at
WEEL and it’s time to
bring some of that innovative tal-
ent o WRKO.

“We're extremely grateful to
Brian Whittemore, who came in

us tumn things around

at the station. He did a tremen-
dous job, and we’re confident that
Jason will continue to parlay that
success.”

WOLFE Sos Page §
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Bowen Becomes
WBBM-FM VYP/GM

Peter Bowen has been named
VP/GM of CBS Radio’s CHR/
Rhythmic WBBM-
FM (B96)/Chicago,
effective March 1.
He will retain his
position as Direc-
tor/Sales of the
seven-station CBS
Radio/Chicago
cluster.

CBS Radio/Chi-
cago Sr. VP/Market Manager Rod
Zimmerman has held the B%6 GM
position since John Martin’s de-
parture on Jan. 20. Martin re-
signed to run Helping Hand, a
local company focused on helping
needy families.

“B96 is a strong brand and de¢-
serves a strong leader,” Zimmer-
man said. “Peter has extensive
experience in Chicago, and his
track record of success and ties to
the local and national advertising
community are impressive. We
are looking forward to his leading
the B96 staff into the future while
continuing to shape the sales op-
erations of CBS Radio/Chicago.”

Bowen has been with CBS Ra-
dio for 11 years. He started as
LSM of WIMK/Chicago, was pro-
moted to GSM of clustermate
WMAQ in 1999 and then segued
to the cluster's WBBM-AM to run
the Sports Sales Division. He was

DOWEN Se0 Page 1l

Purcell Heads Big
Machine Promotlon

Country promo- g
tion veteran Jack
Purcell has been

tapped to run the t\i 3

Bowen

newly minted pro- |
motion leam at Nash- f =

member of
the Warner Bros./

7 u N.'e

| Nashville

promotion
staff and most recently with the
now-defunct Audiurm/Koch Nash-

| ville division, Purce!l will direct a

staff of six that includes four
ionals.

“Jack and 1 have been fricnds
and competitors for more years
than either of us will admit,” said
Big Machine President/CEO
Scott Borchetta. “He's a great pro-
motion executive who has lived
the major-label life, as well as the
independent label /street-fighter

PURCELL Sow Page 18

R&R Observes
Presidents Day

R&RA's Los Angeles; Nashville;
and Washingion, DC bureaus will
be closed on Monday, Feb. 20 in
cbssrvance of Presidents Day.

February 17, 2006 Radio & Records ® 3
L
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Media Ownership Back In The Crosshairs

NAB seeks changes as Senate readies Telecom Act rewrite

na Feb. 8 letter to FCC Chairman Kevin Martin, NAB Presi-
£ dent/CEO David Rehr urged the commission to reconsider
the current cross-ownership rule that prohibits broadcasters
from owning newspapers in their markets. His request came
just as Senate Commerce Committee Chairman Ted Stevens
marked the 10th anniversary of the Telecommunications Act
of 1996. The Commerce Committee is currently re-evaluat-
ing the controversial legislation.

In his letter Rehr argued that
cross-ownership restrictions impose
financial constraints on broadcasters
in smaller markets. “The financial
pressures on stations in medium
and small markets — especially
lower-rated ones — are sufficiently

severe to call into question their con-
tinued viability as independent op-
erators,” he wrote,

“Clearly, localism and diversity
cannot be served by restrictions that
doom local broadcasters to owner-
ship arrangements no longer eco-

nomically viable in today’s highly
competitive media marketplace.”
Rehr also noted that while the
owner of a single radio station is cur-
rently prohibited from having an
interest in a local newspaper, cable
operators face no such constraints.
“Certainly, in the current digital,
multichannel marketplace, local
broadcasters are unable to dominate
either the advertising market or the
marketplace of ideas,” he said.
“Thus, maintaining broadcast-only
local ownership rules in their current
form can no longer be justified. The
RULES See Page §

Competitors Cut Rates To Battie ‘Less Is More’
anc of America Securities analyst Jonathan Jacoby said in a
report Tuesday that broadcasters that compete with Clear Chan-
nel are lowering advertising rates in an effort to counter share gains
CC has seen since instituting the “Less Is More™ inventory-reduc-
tion plan a year ago.

However, he also observed that pricing for 30-second spots — a
staple of the “Less Is More™ plan — “remains anemic” and suggested
that the weakness for 30s is having a negative impact on the price
of traditional 60-second spots.

Jacoby said he expects the radio industry to deliver weak results
for Q4 2005, predicting an overall deciine of 2.9%. For Q1 '06, he
currently forecasts flat results for the industry.

Consumers Targeted With New HD Radio Website
HD Digital Radio AMlence this week launched HDRadio.com,
which provides consumers with information about how the tech-
nology works and where HD2 side channels are curmrently operat-
ing and offers links to purchase HD Radio receivers.

HD Digital Radio Alliance CEO Peter Ferrara said, “We think con-
sumers are going to love having this information-rich, one-stop ve-
source. This is all about quality and freedom for listeners — and,
on HD2 channets for the next 18 months to two years, freedom from
commercials.”

The HD Digital Radio Alliance is a consortium of radio groups that

is working to raise consumer awareness of HD and launch HD2 side
channels in markets nationwide. The alkance has already launched
more than 250 HD2 channets in 28 markets, including the top 12.

Salem Closes On Detroit AM; Cincy Gets More Oldies
Salom this week closed on its deal to trade WBOB-AM & WTSJ-
AM/Cincinnati and pay $6.7 million for Christian Broadcast-
ing System's Christian Talk & Teaching WLQV/Detroit. With the clos-
ing Salem gains a second AM in Detroit, where it already owns
WDTK.
Christian Broadcasting enters Cincinnati with the deal and will op-
erate WTSJ while striking a deal with Achemey Broadcasting that
allows Achemey to operate WBOB via an LMA. New call letters

° WDIO are in the works for WBOB, and a format change from News/

Talk to 1960s-era Oidies is set to occur, broker John Pierce & Co.
reported.

Mulien Joins NAB As Dir./Government Relations

ike Mullen has been named Director/Govemment Relations for

the NAB. He most recently worked as a Sr. Legislative Assis-
tant for Rep. Mike Doyle and was responsible for telecommunica-
tions, technology, consumer-protection and health care issues for
the House Committee on Energy and Commerce. In particular,
Mullen worked on legistation pertaining to digital television and on
the Satellite Home Viewer improvement Act. Before that he spent
six years as a legislative assistant for Rep. Jim Turner.

Continued on Page 6

Beasley 04 Profits
Miss Forecasts

January numbers soft for Journal, Tribune

s the Q4 and 2005 earnings season got underway, Beasley
Broadcast Group on Monday reported profits that
missed Wall Street expectations.

[\

THE

WHERE

STARS

EARN

Usk

Delivering laughs to the real stand up guys.

THEIR STRIPES

The company’s net income fell
from $3.9 million (16 cents per share)
in Q4 2004 to $1.5 million (6 cents),
well shy of the 11 cent consensus
forecast of analysts polled by Thom-
son Financial. Beasley’s Q4 net in-
come was impacted by a $2 million
impairment charge and $300,000 in
stock-based compensation costs.

The company’s Q4 net revenue
declined 8%, to $30.6 million, due in
part to $1.6 million in lost revenue
now that Beasley no longer airs Mi-
ami, Dolphins games and another
$1.1 million in lost political revenue
compared to Q4 2004. A format flip

in Beasley’s Las Vegas cluster also
affected the Q4 results.

Q4 operating income declined
44%, to $4.8 million, due to the im-
pairment and stock charges, while
station operating income declined
13%, to $9.6 million.

For 2005, Beasley’s net income
declined from $12 million (49 cents
per share) to $10.7 million (44 cents),
missing Thomson Financial’s 50
cents per share forecast. While net
revenue rose 2%, to $124.3 million,
operating income fell 16%, to $25.1

EARNINGS See Page §
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Rules

Continued from Page 4
cross-ownership prohibition has in-
hibited the development of new in-
novative media services, especially
digital and online services that have
features of both the electronic and
print media.”

While the RCC altered the cross-
ownership rules as part of its land-
mark June 2003 media-ownership
review, those changes — which
loosened the limits in larger markets
but tightened them in smaller mar-
kets — never became effective due
to the rules’ review and eventual re-
mand by the Third Circuit Court of

Appeals.

Happy Birthday, Telocom Act

Stevens on Feb. 8 marked the 10th
anniversary of the signing of the
Telecommunications Act by saying
that his committee may consider
legislation that would increase
broadcast-indecency fines as part of
its ongoing rewrite of the landmark
act.

While it remains to be seen what,
if any, changes will be made to the
current radio-ownership limits,
Stevens said lawmakers are mind-
ful that changes to the FCC’s media-
ownership laws will affect business-
es.

“Our goal should be to get gov-
emment out of the way, to encour-

age revenue growth, lower costs, cut
red tape and minimize govemnment
intervention in private agreements
between entrepreneurs and their
banks,” Stevens said at a Wachovia-
sponsored forum in Washington.
“We want toencourage risk-taking;
it's essential that that be part of this
result.”

Stevens said his committee plans
to host a total of 15 hearings on the
Telecom Act rewrite and promised
the investment and securities crowd
in attendance that the final session
would be devoted to Wall Street. He
added, “Congress can write laws, but
if we fail to assure how this legisla-
tion will affect the American econo-
my, we fail to achieve our mission.”

Earnings
Continued from Page 4

million, and SOI declined 2%, to
$38.2 million.

Looking ahead to Q1, Beasley pre-
dicts new revenue will decrease 7%.
January Weakness

Both companies recently report-
ed Q4 2005 declines for their radio

groups, and now Journal Commu-
nications and Tribune Co. have
posted declines in their January re-
sults.

Atjoumnal, January radio revenue
tumbled 9%, to $4.7 million, due in
part to lost revenue compared to
2005 after the Green Bay Packers
failed to reach the NFL playoffs this
year.

Over at Tribune, the radio divi-
sion’s January revenue fell 16%, to
$4.3 million, due primarily to low-
er syndication revenue. Factoring
in Tribune’s television operations,
where revenue declined 0.5%, to
$100.2 million, revenue for the
overall broadcasting and entertain-
mentdivision fell 1.2%, to $105 mil-
lion.
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All transaction information previded by
BNA's MEDIA Access Pre, Chantilly, VAL
© WDJA-AM/Deirsy Beach and WJBW-AM/ Jupiter
(West Paim Beech), FL Undisciosed
© WBIY-FM/La Belle, FL $900,000
® WSMU-FM/North Dartmouth (New Bedford), MA $725,000
® KRSN-AM/Los Alamos, NM $67,000
© WSPQ-AM/Springville, NY $110,000
©* KOKF-FMWEdmond (Okiahoma City), OK $4 million
© KRDM-AM/Redmond (Bend), OR $500.000
© WWON-AMW/Waynesboro, TN $73,269
© KBOC-FM/Bridgeport (Ft. Worth), TX Undisclosed
© KHFD-FM (CP)Hereford, TX $150,000
© KNNZ-AM/Cedar City, UT $125,000
* WBTK-AM/Richmond, VA $1.5 million
Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE W

© KBLI-AM, KSLJ-AM, KCVI-FM & M-FM/
Blackfoot ans KSSI.-AM, KFTZ-FM & KTHK-
FM/idaho Falls, ID n

PRICE: $13.5 million

TERMS: Asset sale for cash

BUYER: Riverbend Communications, headed by Masager Frank
Vandersioot. Phene: 208-528-6635. R suwns ne sther statiens.
SELLER: Bonneville international, headed by President/CEQ

Bruce Reese. Phene: 881-575-7508
BROXER: Star Media Groap
2006 DEALS 70 DATE

Dollars to Date: $2,971,159,122
(Last Year: $2.859,503.805)
Doliars This Quarter: $2,971,159,122
(Last Year: $524,503,937)
Stations Traded This Year: 137
(Last Year: 893)
Stations Traded This Quarter: 137

(Last Year: 221)

M americanradionisiory com

Continued from Page 4

Spanish-Language Stations See Gains ln Fall 2005
atz Media Group recently completed its preliminary analysis of
national format-share trends based on fall 2005 Arbitron results,

and its latest report shows that the number of markets with Span-

ish-language stations has increased from 84 to 92 as the formats’

average-market listening share has ascended from an 8,5 to an 8.9.

The number of Spanish-language stations, meanwhile, has in-

creased from 314 to 351, indicating that more stations are now tar-

geting Hispanics within the average market.

At the same time, the number of Classic Hits properties has nearty
doubled from last year, thanks 1o Adult Hits presentations like “Jack-
FM™ and “Bob.” In fall 2005, 155 Classic Hits stations were found,
up from 89 in fall 2004. The average listening share for Classic Hits
stations increased 4.4-4.6, while the number of markets with Clas-
sic Hits stations has grown from 78 to 121 since fall 2004. Oidies
stations showed cormesponding losses in both markets and stations.

Meanwhile, Country maintained its position as the format-share
leader, showing shight increases over fall 2004. Urban AC, Rhyth-
mic AC, CHR/Rhythmic and Rhythmic Oidies stations al showed
gains in station and market counts. Katz Media said those gains may
be at the expense of AC. Tak-based formats showed flat perfor-
mance despite the continued influence of weather-related and po-
litical issues in the fall survey.

KMG analyzed 4,428 radio stations and more than 50 formats in
294 Arbitron markets to produce the figures for this study. The com-
pmybmpmdwngnamlonnat-avemgempomh1m

lobal marketing communications company Havas has signed
a contract with Arbitron that includes language expressing
Havas' commitment 10 use Portable People Meter-generated radio-
audience estimates when Arbitron deploys the electronic audience-
measurement device. The agreement covers the U.S.-based radio
planning and buying activities of Havas companies including MPG
and MPG Diversity.
Additionally, sueomlhd-v.ot&owhasdgtmaoonm
ment to use radio-audience estimates based on the PPM. The
Continued on Page 10
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Wolfe

Continued from Page 3

Wolfe joined WEEI in 1991 as a
producer and was named PD in
1998. “I'm looking forward to build-
ing on the programming base that
Brian has created,” he said.

“He’s done a phenomenal job of
creating new local programs that are
entertaining and innovative. This is
an exciting new challenge, and I'm
very thankful to Julie for her confi-
dence in me to take on this ex-
panded role.”

NEWSBREAKERS

‘W Radio’ Debuts On XTRA-AM/San Diego

XTRA-AM/Tijuana-San Diego,
recently acquired by Grupo
Latino De Radio, is now carrying
Spanish-language News/Talk/
Sports format W Radio, which is
very popular in Mexico and other
Spanish-speaking countries.

The station, which is currently
airing programming from GLR’s
syndicated lineup, will also carry
local programming relevant to
Mexicans throughout Southern
California.

.

DECALS
STATICS
LABELS

CLUB
CARDS

& MORE!

The new “W Radio 690" fo-

Peppkromwmm

cuses on news and information W has been named VP/GM of NextMedia's Greenvilie, NC

delivery, breaking news, and
sports such as Mexican soccer,
airing two to four games every
weekend.

Other shows on the program
grid are the sports show Pasion W;
the celebrity /entertainment show
Secretos W; GLR News; and a new
show called A Calzon Quitao,

r of Adult Standards WANG, CHR/Pop WERO, AC WILT, CHR/
Rhythmic WQSL & WQZL, Country WRNS-AM & FM, Adult Hits WSSM
and Active Rock WXQR, He'll begin his new duties on Feb. 27, replacing
Paul Kingman, who recently exited.

A 25-year radio-industry veteran, Pepple most recently served as Mar-
ket Manager of Cox Radio's Louisville cluster. Before that he spent 10
years as GM of CBS Radio/Chicago.

“The coastal Carolina region is vital to the success of NextMedia.” Next-
Media Radio Division COO Jeft Dinetz said. “Rolf is a great addition to the
strong management teams we have in Wilmington, NC and Myrtie Beach,

SC. We are thrilled to have someone with his experience and knowiedge

XTRA See Page 12
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Cassidy Returns To
Denver As 'Mix’' PD

Gregg Cassidy, who program-
| med KALC (Alice 105.9)/Denver
| for five years, is headed back to the

Mile High City as PD of CBS
Radio’s Hot AC KIMN (Mix 100)/
Denver. He starts his new gig on
Feb. 21, replacing Dave Popovich,
who transferred to sister WQAL/
Cleveland as PD earlier this month.

Cassidy spent the last four years
at Boch Broadcasting’s Cape Cod,
MA cluster, where he was VP/Pro-
gramming. He's also programmed
WOCT/Baltimore and WLUM/

have Gregg join the team,” CBS Ra-
dio/Denver VP/Programming Keith
Abrams told R&R. “His market suc-
cess speaks for itself. He also has a
great vision to continue the Mix/
Denver legacy through maximizing
our existing strengths while bring-
ing fresh ideas and perspective to
the job.”

Te=tim
Continued from Page 3

For the past seven years Tantum
has served as News Director of ABC
Radio’s News/Talk KGO/San Fran-
cisco. His broadcast resume includes
news reporter, editor and anchor
roles at KFWB/Los Angeles, WCAU
& WIP/Philadelphia, KING/Seattle
and KOGO & KSDO/San Diego.

Tantum will report to Bonneville/
Washington VP/News & Program-
ming Jim Farley, who said, “It’s been

| an exhaustive search, but we've
| found the perfect person to lead this
' exciting new venture. Greg Tantum
[ comes to Washington Post Radio
with more than 30 years’ experience
| in the broadcast news industry and
will be a perfect fit in our operation.”
! Tantum told R&R, “Even though
I 1 promised my wife I'd get out of the
business before we ever moved
| again, how could | pass up this op-
| portunity? To get to program a radio
station at this point in my career with
the combined newsroom resources
of WTOP and The Washington Post is
not something that comes along ev-
ery day. I'm anxious to get started on
this exciting new adventure.”

T o R R R A R R R EREREERREEE—————————
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NEWSBREAKERS

Adds
Continued from Page 1

be made, but that, on the whole, the
system is not broken.

We leamed that the industry still
supports the R&R charts and music
elements, and, if anything, an educa-
tion process was needed to help
younger programmers understand
the reasons for the various chart ele-
ments we provide.

With this in mind, R&R Publisher/
CEO Enca Farber’s Publisher’s Pro-
file this week is devoted to “the add”
(see Page 92). Though her tongue-in-
cheek interview with “Mr. Add” is a
bit whimsical, it nevertheless begins
to explain why stations should report
their adds and what record compa-
nies gain frofivit.

The first and-most important step
of our reporting criteria to be re-
viewed was how to process adds. It
has never been R&R’s practice to
make subjective decisions about a
station’s new-music choices. How-
ever, with both Cumulus and Cox Ra-
dio choosing to make corporate poli-
cles prohibiting their programmers’
active involvement in reporting, we
will now make the following excep-
tion.

Effective the week of Feb. 13, 2006,
monitored stations that are not al-
lowed to report their adds per com-
pany policy — currently this applies
only to Cumulus and Cox Radio —
will remain R&R airplay reporters.
Mediabase will monitor their airplay,
and their plays will contribute to the
primary R&R charts in their respec-
tive formats.

For these stations only, R&R’s for-
mat editors have determined add
thresholds that will be used to auto-

matically flag new songs as adds. The  their own airplay information, we
add threshold is customized by for-  would be pleased to welcome them |
mat and is based on the number of  back as reporters providing they meet
plays per week (ppw) within the air-  the standard reporter criteria.
play week, which
is Sunday through
Saturday. The add | /Adid Thresholds Per Format
thresholds for
each format ap- m!:lll VPop :5“” LB .
: ppw for 2 consecutive weeks

pe.armaboxon Urben 14 ppw for 2 .
this page. Urben AC 7 ppw for 2 consecutive weeks

It's important | Country 7 ppw in 1 week
to emphasize that | Smooth Jazz 4 ppw for 2 consecutive weeks
this is not a mini- | AC 5 ppw for 2 consecutive weeks
mum-airplay re- | Hot AC 10 ppw for 2 consecutive weeks
quirement for re- | Pock — ;Wh:m

ers across the | AcCtive powin
grd.Addsare Alternative 7 ppw in 1 week

E Triple A 5 ppw for 2 consecutive weeks
still accepted at

any play level

from all programmers who don’t
have corporate policies preventing
them from reporting their music in-
formation.

Another important reminder is
that adds do not change the airplay
charts in any way. All plays of all re-
porters have always been, and still
are, tallied to create the chart. In
Country songs are ranked by a point
system, but this, too, has been, and
still is, unaffected by adds.

We sincerely regret that Indicator
stations owned by companies that
prohibit them from supplying airplay
information will not be able to partic-
pate as reporters. We understand that
creativity, passion and standards of
excellence exist at stations in
nonmonitored markets and that lis-
teners in those markets are also con-
sumers of new music.

If the conditions at Cumulus and
Cox Radio change and those compa-
nies decide to again allow their mori-
tored and Indicator stations to provide

Continued from Page 3

Rodriguez’s first order of business
was to promote Thea Mitchem to
OM of the Philadelphia cluster and
name Rick Vaughn PD of WIOQ.
Mitchem has served as Director/Ur-
ban Programming of WDAS-AM &
M & WUSL for the past three years,
and Vaughn has been PD of WKSS/
Hartford for four. Both replace Todd
Shannon, who recently departed to
join Clear Channel’s Critical Mass
Media.

“I can’t tell you how excited | am
to be overseeing a stellar group of sta-
tions induding true legends in broad-
casting,” Rodriguez said. “I'll be
working with a team of Clear Chan-
nel executives and personnel who
have demonstrated their ability to
tune in to the needs of listeners and
advertisers.”

Of Mitchem and Vaughn, Rod-

riguez said, “Thea has demonstrated
outstanding leadership as Director/
Urban Programming, and I know
she’s more than ready for this new
challenge. Rick has had tremendous |
success working in a highly competi- |
tive radio market, and 1 believe he is
the best-qualified person to take Q102
to the next level.”

Vaughn previously spent three |
years as Asst. PD of KHTS/San Diego |
and has been on-air at KGGI/River- |
side; KKFR/Phoenix; KZZU/Spo-
kane; and KZFN/Moscow, ID. He told
R&R, “T'm thrilled at the opportunity
to be able to work at a really big radio
station in a really big dity.

“Seriously, taking over a legendary
station like Q102 is an awesome re-
sponsibility, and to be able 1o take this
challenge under the leadership of
successful working relationship
makes this very spedal.”

Finally, in another slight chart |
modification, effective Feb. 23, 2006,
R&R will no longer process re-adds
for any reporters. Stations will offi-
cially add a song one time only. This
applies to all reporters across the
board.

Our research showed that stations
would frequently report adds but not
be able to play them by the end of the
airplay week, which is Saturday. By
not-having repeated adds and drops,

we hope to simplify both the report- |

ing and tracking processes.

Our commitment to the industry
has been, and still is, to provide ac-
curate, reliable and meaningful infor-
mation to the radio and record com-
munities. We don't take your trust for
granted, and we will always work
hard to live up to your expectations.
As always, as we continue to evalu-
ate other aspects of our methodology,
we welcome your suggestions and
apprediate your feedback.

Gillisple

Continued from Page 3 ]

and ideas,” said CBS Radio/Wash-
ington, DC Sr. VP/GM Michael
Hughes, to whom Gillispie reports.
“We've also become very aggres-
sive online at 1067freefM.com with
our streaming, web and podcast op-
tions and, soon, HD Radio. We look
forward to the team of Greg and
Operations Director Cameron Gray
enhancing those opportunities.”
Gillispie said, “Being part of the
CBS Radio and Free M quest of ex-
panding entertainment boundaries
and availability is exciting, I look for-
ward to working with radio legends
like Don & Mike and today’s new

— and everyone at WJFK.”

Gillispie’s experience also in-
cludes stints as MD and on-air tal-
ent at WWWW /Detroit, WIOT/To-
ledo and KAZY /Denver.

Edwards
Continued from Page 1

Angeles. Before that he was both Direc-
tor/Operations and News Bureau
Chief for Metro Networks/L.A.
Edwards’ expefience also includes
news and traffic stints at WTAM/
Cleveland, WGR/Buffalo and KHOW/
Denver.
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“We are extremely pleased to
have Craig Edwards join our grow-
ing News/Talk operation,” said Sa-
lem/Los Angeles VP/GM Terry
Fahy. “He brings a wealth of News,
Talk and traffic programming expe-
rience that will greatly enhance our
competitive positions in both Los
Angeles and Inland Empire Talk ra-
dio.”

Bowen
Continued from Page 3

upped to Director/Sales of the dlus-
ter last spring,

“I'm ecstatic to join the B96 team
while still having the opportunity to
grow the sales success of our seven
great brands,” said Bowen. “It’s the

Continued from Page 6

agreement is part of the ad agency’s renewal of a multiyear Arbitron data
and buying activities of Starcom MediaVest companies Starlink, Starcom,

Mediavest, Tapestry, Falion and GM Planworks. The media-planning and
-buying units of Starcom place advertising for such national advertisers
as Procter & Gamble Co., General Motors, Kraft and Coca-Cola.
Finally, Philadeiphia-based Mayo Seitz Medis and the Star Group have
signed on to use PPM-generated ratings. Mayo Seitz Media is the second-
largest media agency in the Philadelphia market, and the Star Group is the
largest independentty owned marketing communications firm in the region.

Continued from Page 3

CT-based sports network. Before
joining ESPN Radio as the lead pro-
| ducer of Game Night in 2004, he
| served as PD of WALL/Middle-
| town, NY and its simulcast partner,
WEOK/Poughkeepsie, NY, when
the two stations were “ESPN Radio

1340/1390.” Barrett began his Sports
radio career in 1996 as Sports Direc-
tor of WTBQ/Florida, NY.

Barrett said, “I am extremely ex-
cited to join the Greater Media fam-
ily, and I am looking forward to
helping develop Sports/Talk 950
into Philadelphia’s No. 1 choice for

Sports radio.”

Cord
Continued from Page 3

“Mike has been with the Curb/
Asylum team since the label

launched and has been instrumental
caught my attention when 1 first met  in LeAnn Rimes’ country comeback,
her. Adrian packed up and relocated s well as the success of Blue County,
to Nashville without missing a call. ~ Wynonna and Hank Williams Jr. I'm
His leadership will take the Curb/  happy we’re able to recognize his
| Asylum team to a whole new level.  value to us with this promotion.”
. “Mara is the person who can do that,
| Meteader Continued from Page 3 _ and we're excited to have her.”
| Melendez has held various posi-
mostly, her understanding of our  tions in the programming depart-
mission, which is to continue to  ments of Emmis’ CHR/Rhythmic
build a monster Urban radio station ~ WQHT (Hot 97) and Clear Chan-
at’103.5 The Beat,” Clear Channel  nel’s CHR/Rhythmic WKTU, both
South Florida Regional VP/Pro-  in New York. She will start in her
gramming Rob Roberts told R&R.  new position the first week of March.
Seny BME Pavcell
Continued from Page 1 Continued from Page 3
{ “I know a deep commitment to our | life, which is a perfect combination
| artists and our shareholders is shared | of experience for Big Machine.”
| by our employees worldwide, and Purcell said, “For years I've

by working together we will con-
| tinue to grow Sony BMG as a cre-
ative powerhouse.”
{ Lack said, “I am extremely

pleased to take on this new leader-
| ship role with the company and to
continue to help Sony BMG acceler-
ate its tremendous growth and per-
formance. Rolf and 1 are fortunate to
have a roster of extraordinary artists
and a top-notch team of creative ex-
ecutives around the world. Now,
with the integration behind us, Sony
BMG is poised to achieve outstand-
ing success.”

The company has also said that it
will soon announce its new COO,
and rumors are circulating that Tim

watched Scott with competitive admi-
ration as he’s delivered success after
success with every roster he’s worked
with. This is a 24/7 passion that all of
us believe in. The timing couldn’t be
better for us to be teaming up.”

Also new to the Big Machine pro-
motion staff are Southeast rep Bobby
Young, West Coast Regional Rick
Barker, Northeast Rep Nancy Knight
and Promotion Coordinator/Radio
Marketing specialist jayme Austin.
Already on staff are National Promo-
tion/New Media specialist John
Zarling and Midwest regional Man-
dy McCormack.

erations, will take the position. He

my eyebrows peaked a littie, but | leid
low, waiting 10 see who the new RVP
would be. When Dave Pugh was an-
nounced [in that position], | casually

Bowen, who currently oversees  would succeed Michael Smellie, who
much of Sony BMG's non-US. op-  exited last year,
sent him an e-mall saying, How's
Aoy , it going?' He wrote back, Fine,
Continued from Page 3 ;> W talked the nexd day, | flew
out the next week, we hit & off, and
Kapugi toid R&R, ‘s goingtobe  the rest is history”
fough to lseve Tampa, but | did it once Kapugi is ending his second
before and came back. They should  tour of duty at Clear Channel/Tam-
probably tape ol my oficeforthenaxt  pa, having spent nine years at
five yoars, just in casg. WFLZ when R was known as “The
“Seriously, 'm really excied sbout  Power Pig.” He spent four yeer at

the company’s St. Louis cluster,
where he served as PD of CHR/
Pop KSLZ and OM of Oidies
KLOU, before retuming to Florida
five yoars ago.
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MARKET STATION SUDS FADS GROWTH
NEW YORK WHUDO-FM 1.7 a5 +47%
BRIDGEPORT, CT/ WEZN-FM 06 25 +317%
(NEW YDRK MSA])

DALLAS KVIL-FM 3.5 4.9 +40F%
PHOENIX KESZFM 2.4 4.7 +96%
TANIPA WWRMFM 2 1 2.8 +33%
CINCINNATI WRRM-FM 1.8 2.2 +22%
KANSAS CITY KUOL-FM o8 1.4 +75%
SAN ANTONIO KQXTFM 1.3 28 +115%
COoLUMBUS, OH WSNY-FM 1.0 1.8 +B0%
LAS VEGAS KSNE-FM 1.2 3.2 +167%
ORLANDO WMGF-FM 2.9 43 +48%
RALEIGH-DURHAM \VWRSN-FM 06 1.8 +200%
NASHVILLE WJXA-FM HB e.e +38%
MEMPHIS WRVR-FM 1.0 1.3 +30%
BUFFALO WJIYE-FM 1.4 1.8 29%
RICHMOND WTVR-FM 1.4 1.7 +21%
DAYTON WLATFM 0.8 1.6 +78%
GREENVILLE-SPARTAN \WIMYI-FM 1.0 1.2 +20%
HONOLULU KUMU+FM 05 06 +20%
GRAND RAPIDS WQOOD-+FM 0.7 1.0 +43%
ALLENTOWN WLEV-FM 1.1 1.6 +46%
MONTEREY KWAVFM 05 08 +80%
SYRACUSE WLTIHFM 0.1 3 +200%
WICHITA, KS KRBB-FM 03 05 +67%
COLORADO SPRINGS KKLIFM 068 09 +50%
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FCC

Continued from Page 1

and they shot someone in front of the
policeman. The policeman is obli-
gated to act when evidence is so
clear.”

“The FCC has received an unbe-
lievable amount of evidence from At-
torney General Spitzer that there
appears to be widespread and fla-
grant violation of FCC rules regard-
ing payola, including undisclosed
promotions by radio broadcasters.
We need to find out who did it and
basically prosecute any violations to
the fullest extent of the law.

“When anything is aired that is
paid for without being disclosed to
the public, it4s a clear violation of
FCC rules. We have a responsibility
to get to the bottom of this.”

Adelstein’s words will likely
please Spitzer, who has been critical
of the FCC’s payola enforcement. “1
would Be the first to acknowledge
that1 weuld like to see the FCC more
directly involved in addressing what
is very clearly a payola scandal that
has run rife through the industry,”
Spitzer said. “They have failed todo
s0, and we have reached out to
them.”

Meanwhile, Sen. Russ Feingold
— who's been crusading against
payola and other “pay for play” ac-
tivities for years — on Feb. 9 asked
Senate Commerce Committee Chair-
man Ted Stevens and co-Chairman

Daniel Inouye to schedule a hearing
dedicated to investigating the prac-
tice.

While he acknowledged that the
topic-will likely come up during the
15 hearings the committee plans to
hold as it prepares to rewrite the Tele-
communications Act of 1996, Fein-
gold believes payola deserves its own
moment in the spotlight.

Referring to his committee appear-
ance a few years ago regarding the
subject, Feingold said, “This issue re-
mains a problem, as clearly shown by
New York Attomey General Spitzer’s
recent settiements with major record
labels, and I would like to highlight
it again for the committee’s atten-
tion.”

In fact, Feingold encouraged
Stevens and Inouye to invite Spitzer
himself to the hearing, along with
FCC commissioners and representa-
tives from the radio, music and con-
cert industries.

Last year Feingold introduced the
Radio and Concert Disclosure and
Competition Act of 2005, which
would prohibit radio stations from
accepting most types of consider-
ation from record labels or music pro-
moters unless such consideration was
disclosed on at least a monthly basis.
The bill would also require stations
to send copies of their playlists to the
FCC each month.

The legislation stipulates that any
negotiations between stations and
outside promoters be conducted only

in writing and would require stations
to retain copies of all communica-
tions. The bill is the latest in a series
of proposals Feingold has submitted
in recent years to combat pay-for-
play, but none has gained much trac-
tion.

Feingold said, “While I encourage
consideration of my proposal, there
may be other effective solutions to the
recurring problem of payola, which
has plagued radio on and off for de-
cades.”

While Stevens didn’t directly ad-
dress Feingold’s proposal, he told re-
porters late last week that the increas-
ing number of bills being sent the
Commerce Committee’s way make
consideration of many things — in-
cluding, perhaps, Feingold’s bill —
unlikely.

Stevens said, “Currently, 164 bills
have been referred to the Commerce
Committee, with 92 of those intro-
duced by committee members. Due
to the prolific number of bills referred
to the committee, we cannot sched-
ule a hearing for each bill, and we
give priority to committee members’
legislation.” Feingold is not a com-
mittee member.

Stevens continued, “In addition,
the Commerce Committee already
has a series of telecom hearings
scheduled through mid-March. It is
the committee’s intention to concen-
trate on those telecom hearings as the
committee prepares to address
telecom-reform legislation.”

Univision

Continued from Page 1
clear vision of the tremendous oppor-
tunities ahead.”

Stone spent two years as VP/GM
of the old HBC/Los Angeles duster
and was GM of the company’s Hous-
ton cluster for 12 years before that.

Stone said, “It's very gratifying to
succeed Mac Tichenor as IPresident of
Univision Radio, and I am very
pleased that this occurs on my five-
year anniversary as COO. I appreci-
ate the confidence that [Univision

Communications CEO] Jerry
Perenchio and Ray Rodriguez have
placed in me.”
Univision Confirms
Possible Sale
After a Feb. 8 New York Times article

started the rumor, Univision Com-
munications’ board of directors is-
sued a short statement confirming
that it is exploring “strategic alterna-
tives” that could lead to the sale of
some or all of the company’s assets.
Other alternatives under consider-
ation are merging with another
company, recapitalizing Univision
or acquiring another company or
companies.

“There can be no assurance that the
exploration of strategic alternatives
will result in a transaction,” Uni-
vision said. “The company does not
intend to disclose developments with
respect to the exploration of strategic
alternatives unless and until its board
of directors has approved a specific
transaction.”
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Responding to the news, Banc of
America  Securities analyst
Jonathan Jacoby said in a Feb. 8 re-
port that while FCC ownership re-
strictions could hinder an effort by
CBS or Fox parent News Corp. to
buy Univision’s O&O television
stations, no such restrictions are
present with regard to an acquisi-
tion of the Univision TV network.

“To our knowledge, current me-
dia-ownership rules prohibit only
mergers among the top four broad-
cast networks — ABC, CBS, Fox and
NBC — and therefore would not pre-
vent any of the large U.S. media con-
cems from buying the Univision net-
work,” he said. However, Jacoby also
suggested that Univision could elect
to sell its television stations and net-
work separately.

Additionally, he said that while
FCC limits on foreign ownership
could prevent Mexico-based Televisa
from buying Univision, Televisa
could align itself with a US.-based
private equity group in order to make
a play. -

Merrill Lynch's Jessica Reif Cohen
said in Feb. 8 report that the owner-
ship hurdles facing the big media
companies make a stronger case for
a private equity group to jump in.
Specifically, she noted that while the
rumored $40 per share asking price
may scare off some buyers — News
Corp. CEO Rupert Murdoch has al-
ready balked at the number —an eq-
uity investor could make a case for

buying at that level.
“The high valuation requires

somewhat more aggressive assump-
tions than normal to obtain an attrac-
tive return, but our models suggest
that a leveraged buyout could obtain
a high-teens retum at prices between
$40-$45 [per share],” Cohen said.
“Even higher multiples are possible,
but a bit of a stretch.”

While she also listed Comcast as a
possible buyer, Cohen questioned
whether Univision’s policy of
outsourcing content would fit with
Comcast’s strategy. Still, she noted
that the programming deals Uni-
vision has struck make it an attractive
time for a potential buyer to consider
a deal, in addition to creating a po-
tentially attractive exit point for
Perenchio, the company’s controlling
shareholder.

— Joe Howard

XTRA
Continued from Page 8

hosted by sexologist Alessandra
Rampolla.

“W Radio was born in Mexico
more than 75 years ago, and it has
grown with the Mexican taste and
culture over the decades,” GLR
President/CEO Sonia Dula told
R&R. “We are proud to bring this
legacy to Mexicans in Southern Cali-
fornia through one of the most pow-
erful radio signals in the region.

“The programming is being

. developed specifically for this au-

dience. We want Mexican-Ameri-
cans to totally identify with and be
proud of what they hear on this
station.”
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HUGE INCREASES
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... and it's just the first book!
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AL PETERSON

TRS 2006 Preview

What's up at the R&R Talk Radio Seminar

l_%elieve it or not, the 11th annual R&R Talk Radio Seminar is

just over two weeks away. Throughout the history of this
event our-TRS attendees have enjoyed some pretty special mo-
ments, and you can be sure that this year’s event in Washing-
ton, DC will continue that tradition.

Those attending TRS 2006 will notice that
this yeasés seminar acknowledges the broad
spectrum that is News/Talk radio today.
There's no political agenda, and TRS 2006
presents News and Talk radio in all of its
forms.

From issues-oriented talk from both the
right and the left to “guy talk” and “girl
talk” that targets active younger demos to
the latest advancements in technology that
will change your world, TRS 2006 has all the
bases covered.

This week we offer a preview of some of
the events, special guests and leamning ses-
sions that you will find at the seminar,
March 24 at the Renaissance Washington,
DC Hotel. Rooms at our host hotel have
already sold out, but there are alternative
accommodations available in nearby hotels.

Check the R&R website at www.radio
andrecords.com and click on “Conventions”
for the latest information, along with TRS
2006 news updates and special announce-
ments.

Talk’s Big Kahuna

Kicking off this year’s seminar will be a
special keynote address by " America’s An-
chorman,” Rush Limbaugh. TRS 2006
marks the Premiere Radio Networks talk-
er’s firstindustry appearance in nearly three

14 © Radio &-Records February 17, 2006

years, and you will not want to miss hear-
ing from the most influential host in Talk
radio.

Expect standing-room only when Rush
rocks the house at the opening session at
3:30pm on Thursday, March 2. This event
is exclusively for TRS 2006 attendees, so
be sure you've registered, as Limbaugh’s
address is sure to be one of the highlights
of this year’s seminar.

When it comes to the rest of the roster of
guest speakers slated to appear this year, as
they say on those ubiquitous TV infomer-

nix, March 14-16.

ESPN Radio's Dan Patrick.

to www.sportsradio.com.

Sports Radio Conference Hits Phoenix

Formosethportsradiowodd,lheRid(SoottSponsRadibCon-
ference has become one of the premier annual events for the format.
SRC 2006 will be held this year at the Scottsdale Plaza Resort in Phoe-

Among the events scheduled to take place at this year's conference is a
special session moderated by R&R News/Talk/Sports Editor Al Peterson
featuring a trio of top Sports radio talents. Scheduled to appear on the panel
are Sporting News Radio’s Tony Bruno, Fox

Also appearing at SRC 2006 will be one of television's most versatile and
talented sports commentators, ESPN’s Mike Tirico, who will deliver the keynote
address. To register for the 2006 Rick Scott Sports Radio Conference, log on

Sports Radio’s JT “The Brick” and

Witness To History

Friday’s luncheon will be a very special
event as ABC News Radio presents an ap-
pearance by the network'’s longtime White
House correspondent, Ann Compton.

Compton is currently covering her sixth
US. president for ABC News, part of a ca-
reer that has taken her not only to the White
House, but also to Capitol Hill and through
seven presidential campaigns. She has been
a witness to history from the height of the
Cold War to the Internet revolution.

So highly regarded is Compton that, on
Sept. 11, 2001, she was the only broadcast re-
porter allowed to remain with President
Bush onboard Air Force One when the plane

cials, “Wait! There’s

was unable to returmn

more!”

Friday morning'’s
general session will
feature Fox News’
John Gibson, who

to Washington follow-
ing the terrorist at-
tacks.
Anaward-winning
reporter, Compton

M ! '*7 T'*y 3 3
will bring attendees a was inducted into the
look at some of the M‘m m MMC” 2 4 mab' Radio Hall of Fame in
current and future is- 2005 and was also re-

sues from Washington and from around the
country that Talk radio will be talking about
in the weeks and months ahead.

Gibson has just launched his new Fox
News Radio daily syndicated program, and
this TRS appearance will give the industry
its first opportunity to get to know this vet-
eran news reporter and commentator up
close and personally.

cently elected by an overwhelming major-
ity of her peers to a term as President of
the White House Correspondents Associ-
ation.

Presidential Contender?

Those who have attended previous Talk
Radio Seminars know that it pays to get up
early on Saturday moming, and this year

will be no exception. A special session for
attendees only will feature Sen. Joe Biden
in an exclusive, live, one-on-one interview
with Air America Radio host Rachel Mad-
dow.

Biden is widely thought to be a strong
contender for the Democratic presidential
nomination in 2008, and his appearance at
TRS 2006 will give attendees a unique in-
sider’s perspective on the man who could
be the next occupant of the White House.

Maddow — a rising star on the left side
of political Talk radio — is sure to make this
TRS 2006 event one you will not want to
miss.

Our annual R&R News/Talk Industry
Achievement Awards luncheon on Satur-
day — hosted once again this year by Sabo
Media — will feature remarks from NAB
President Emeritus Eddie Fritts, who will be
honored with the 2006 R&R Lifetime
Achievement Award.

While Fritts” contributions to the indus-
try over the past quarter-century have gone
far beyond just the News/Talk arena, this
year s gathering will allow those in our for-
mat to pay tribute and personally say thank
you to one of broadcasting’s favorite guys
for a job well done during his long tenure
as head of the NAB.

In addition, you never know who may
pop up unexpectedly at the TRS. With the

Continued on Page 16

#BRIAN ROSS INVESTIGATES

® Before The Morning Papers

-

® Before Your Competition

® No Additional Network Inventory

Exclusive Information for Affiliates

N EWS
SN

E—
www americanradiohistorv com

212-735-1700



www.americanradiohistory.com

r

ormpp BEGISTER WOW! ===

LOOK WHO’S GOMING 1'0 TBS'

) 7\
» .«i‘ q
2
‘« .1' 'I."
X
WITH KEYNOTE SPEAKER

RUSH LIMBAUGH

JOHN GIBSON ML‘HEL MADDOW

ANN COHPTON EDDIE FR"TS

registration.

JANUARY 14 - FEBRUARY 24,2006 $450 o

ILA_XMFORMBACKTOS“O-M AFTER FEBRUARY 24, 2006
OR MAIL TO: Pleass prit caretully o type in tha form baiow. | ON=SITE TION
R&R Talk Radio Seminar 2006 Full peyrent must acCoMmpany reisiration REQISTRA onNLY $800
PO. Box 515408 1o, Plesse include separate forms for sach
Los Angeles, CA 80051-6708 ndwion w“m i
METHOD OF PAYMENT
OR REGISTER ONUINE AT www.radioandrecords.com
e A PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION
MAILING ADDRESS
Amount Enclosed: $
F Qvee Q) ssstecars Q) american Exprees Q cnem
a Y R
Tie
Expirasion Date
— Moth Dele  Signewre
o = ) Print Cardholder Name Here
b o umnammsmmm
[ QUESTIONS? Hotline st 310-788-1008

l ””’[l Renaissance Washington DC Hotel, Washington, DC
| registration

OLD OUT! 5SS

in Talk Radio - R&R’s Taik Radie Seminar 2006!
For full agenda, or to register online go to

| PLEASE VISIT OUR WEBSITE FOR

: OTHER HOTEL RECOMMENDATIONS

www.radicandrecords.com

'RENAISSANCE WASHINGTON DC HOTEL

WASHINGTON, OC

www.americanradiohistorv.com

——-————————————'———I——‘

- s e o e e e =S s s e



www.americanradiohistory.com

TRS 2006 Preview

Continued from Page 14

seminar’s reputation for attracting the best
and brightest from News/Talk radio, expect
to see a number of famous faces in the
crowd and potential appearances by other
DC power brokers.

Learn To Eam

Each year we poll dozens of program-
mers, executives and talents from News/
Talk radio to help us prepare an agenda of
TRS learning sessions designed to inform,
inspire and enhance your station’s ratings
and revenue.

This year’s seminar will feature a lineup
of learning sessions jam-packed with infor-
mation and news you can use, including:

¢ Talk Radio in America I1I: Exploding
the Myths of Talk Radio. Dr. Rob Balon
presents the latest results from an ongoing
study of News/Talk radio by the Bench-
mark Company. Find out the critical mis-
take that Talk radio is currently making,
what cuts through to listeners, how aware
peopile are of national hosts and how pop-
ular those hosts are, and what the future
holds for FM Talk.

* News/Talk: Know Which Topic’s Hot
and What's Not. In this exclusive session
prepared just for TRS 2006, Arbitron tracked
Houston News/Talk programs with the
Portable People Meter to see which topics
kept listeners tuned in and which topics
made them drop out.

Why count phone calls to your talk shows
to judge success when you can count the
real listeners the PI’M allows you to see in
monthly ratings? Get the inside scoop from
Arbitron’s Bob Michaels and Gary Marince.

* What Women Want. A year ago at TRS,
panelists said Talk targeting women was
about to explode. What's the status of Talk
for women, and why should you look to
break the format in your market before
someone else does? ABC Radio’s Comy
Koehl moderates what is sure to be a lively
session.

* Has the Time for FM Talk Finally Ar-
rived? In the post-Howard Stem world, has
the time finally come when traditional
News/Talk and Talk that targets younger
demos can thrive on FM? And how will any
migration to FM impact current AM News/

NEWS/TALK/SPORTS

Talkers? FM Talk pioneer Walter Sabo leads
a discussion that will feature many of the
brightest minds in FM Talk today.

¢ HD Radio, Streaming and Podcasting:
A Must or Bust for Talk Radio? This ses-
sion will provitie an update on these rapid-
ly emerging technologies, how they can ex-
tend your brand and how they will ulti-
mately impact your station’s audience and
revenue.

Join Into Tomorrow host Dave Graveline
and a dais of experts who will help you stay
ahead of the curve in a world where tech-
nology is changing the way you do your job
every day.

Throughout the
history of this event
our TRS attendees
have enjoyed some
pretly special
moments, and you
can be sure that this
year’s event in

Washington, DC will
continue that

© The Many Faces of Talk Radio. What
kind of Talk station dre you? In a world
where Talk radio is becoming more and
more niched, how do you define who and
what you are and clearly tell the audience
what makes your station different from the
competition?

In this session — led by ABC RadioN/T
VP Phil Boyce — you'll also leamn how to
think outside the box to identify potential
holes in your market for the many types of
Talk radio available today.

¢ The Other 15 Minutes. You have a stel-
lar lineup with compelling hosts and great
content, but what about your breaks? Do
your commercials, production and news
product leave a lot to be desired?

WOAI/San Antonio’s Nate Lundy mod-
erates a discussion on how to make sure that
vital 25% of your hour is not hurting you.
It will feature a demonstration of produc-
tion techniques to enhance the value of your
promos and commercials and touch on ef-
fective cross-promotion of your news prod-
uct.

* So What If You Aren‘t in a Major Mar-
ket? A special session for small- and medi-
um-market News /Talk stations will be led
by Regent Communications’ Red Pitcher,
who has helmed one of America’s longest-
running small-market N/T success stories,
W]BC/Bloomington, IL.

This panel will offer a group who have
“been there” who will focus on meeting the
challenges in sales, programming and tal-
ent development that face small- and me-
dium-market broadcasters today.

Regular attendees of the Talk Radio Sem-
inar know that our goal is to ensure you go
home feeling that the TRS represents time
and money well spent, but after a full day
of leaming we think it’s only fair that ev-
eryone getsa little “R&R,” which in this case
means “rest and relaxation.”

Immediately following Rush Limbaugh’s
keynote address on Thursday afternoon,
Jones Radio Networks will host our annual
Opening Night Cocktail Party. You are sure
to find a who’s who of News /Talk radio at
this event, and it’s a great place to hook up
with old friends, meet new ones and catch
a glimpse of the numerous famous faces in
the crowd.

In addition, some unusual cocktail offer-
ings will be served up at this year’s soiree
by several of JRN’s most popular national
hosts.

After enjoying the cuisine of their choice
at one of the many fine restaurants in DC
on Friday night, TRS 2006 attendees will
return to a brand-new late-evening event,
the ESPN Radio Sports Night Party, begin-
ning at 9pm.

Along with your favorite beverages, this
event will feature cool interactive video

games; an opportunity for you to get your
face on the cover of ESPN Magazine; a
chance to show your sportscasting skills at
the ESPN SportsCenter desk; and an oppor-
tunity to take home some great ESPN priz-
es. Top off your first night in Washington
by attending this exciting new event.

Both Friday and Saturday mormnings kick
off with special breakfasts that will offer at-
tendees a much-needed eye-opening cup of
java and fresh-baked goodies to start their
day. Friday moming’s breakfast will feature
guests from our host, Salem Radio Net-
work, and Saturday moming'’s wakeup call
will be hosted by the Wall Street Journal
Radio Network.

At the end of a long day of sessions on
Friday it's always great to unwind at our
annual TRS Happy Hour, hosted this year
by Talk Radio Network. The early evening
gathering will offer you an opportunity to
meet many of your favorite TRN hosts and
also serve as a great place to begin your
evening before heading out on the town
with friends and colleagues for dinner.

And no R&R Talk Radio Seminar would
be complete without our annual Friday
Night Party, hosted by Premiere Radio Net-
waorks. This event has become a must-attend
gathering for everyone who comes to the
TRS. Our sports-bar venue and Washing-
ton’s somewhat more liberal tobacco laws
means there will be fine cigars available at
this “Premiere” event, in addition to great
drinks and delicious desserts.

What Are You Waiting For?

With all this and more awaiting you at the
upcoming R&R Talk Radio Seminar, if you
have not yet registered, what are you wait-
ing for? You still have time to save $50 off
the regular full-price registration by visiting
wuw.radioandrecords.com and clicking on the
“Conventions” tab at the top of the page.
But hurry, because online registration clos-
es at 5pm PT on Friday, Feb. 24.

While registering online also check out
the complete TRS 2006 agenda, a review of
this year’s R&R News/Talk Industry
Achievement Award nominees and all the
latest news and announcements surround-
ing the event. All of us at R&R are looking
forward to seeing you in our nation’s capi-
tal for TRS 2006, March 2-4 at the Renais-
sance Washington, DC Hotel.

into
tomorrow
with Dave Graveline

The Consumer Electronics
and Technology Show

* 10 Years on the air
- Latest Gadgets & Gizmos

* THE Consumer Electronics Show

(305)824-9000

www.AdvancedRadioNetwork.com

* 100+ Stations
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Local Radio: It's No
One-Hit Wonder

The Internet can give broadcasters a fruitful future

By Mark Iagorski

ccording to MediaSpan Group Chief Marketing Officer Mark

\ Zagorski, the buzz around satellite radio has been deafen-

ing recently, with everyone from New York Times media colum-
nists to Wall Street analysts shouting its praises.

) Radio mEmmE

Two Beasley Broadcast Group stations in the company’s home market are
making the transition from analoeg to digital broadcasting by adding HD Ra-
dio signals to their offerings.

Classic Rock WRXK (96 K-Rock)
and CHR/Pop WXKB (B103.9). serv- @) BEASLEY BROADCAST GROUP
ing the Ft. Myers-Napies-Marco Is- »
land market, are now offering HD-
quality sound, accessible via any HD Radio receiver. The FM duo joins WWCN (Sports
Radio 770 ESPN) as Beasley properties broadcasting in HD in Lee and Collier coun-
ties.

“Reflecting our belief that HD Radio provides a far superior listening experience,
Beasiey was the first broadcaster in the market to offer an AM HD Radio broadcast
and is now first in the market to broadcast an FM in HD Radio,” Beasley/Southwest
Florida VP/Market Manager Brad Beasley said.

Beasley's other stations in Southwest Florida, Soft AC WIPT and Altemative WJBX.
will begin broadcasting in HD Radio in the near future, Brad Beasley acdkis.

Beasley is part of the HD Digitai Radio Alliance, formed to accelerate the rollout of

Zagorski notes, “This noise from a
wt-to-he profitable product with rela-
tively small market share has served to
shake 1p radio broadcasters — and their
stock prices — and driven them to de-
oelop inovative new business models
such as Clear Clunnel’s *Less Is More”
inventory-reduction initiative and new
technologies including HD Radio.”

Despite the hype, Zagorski believes
Siriies and XM may not be the real chal-
lenge for radio broadcasters. Rather, he believes, the
challenge is dealing ivith the Internet. Here's his
i on whty local radio’s staying power isn't like-
ly to be hurt by cither subscription radio service
and why it can grow, thanks to the opportunities
the Internet provides.

In late 2005 the University of Southem Cal-
ifornia Media Lab released a survey of 2,000
12-24-year-olds, titled “How to Make Music
Radio Appealing to the Next Generation.” In

Mark iagorski
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its analysis the USC lab found that
85% of the total sample “would
choose their MP3 player over tra-
ditional radio as a preferred option
for music.”

Additicnally, the study revealed
that when given a choice between
listening to music over the Intenet
or broadcast radio, 54% preferred
the ‘Net while 3(°% preferred radio.

Surprisingly, though there can be
dozens of radio formats in large markets, 54%
of the total sample said that there was not one
radio station in their area that plays their fa-
vorite music. Only 2% of the total sample lis-
tened to satellite radio.

Meanwhile, a recent OMD/ Yahoo! study
found that 47% of 13-24-year-olds in the US.
favored the Internet for listening to music
while 27% of 13-24-year-olds preferred radio.

According to OMD/Yahoo, “This genera-
tion often consumes mulitiple media formats

HD Radio and promote consumer acceptance of the technology.

at the same time. Traditional media are often
pushed to background status in the ‘media-
meshing’ hietarchy.”

This is scary stuff for radio broadcasters,
whose growth strategy has always relied on
creating habits in teens that later result in lu-
crative “drivetime” adult behavior.

Second Chance For AM & FM

Compared to its effect on other so-called
traditional media, the Intemet offers broadcast
radio a second chance. In fact, the Intemet of-
fers radio probably its best opportunity to not
just survive, but thrive in the face of the digi-
tal onslaught.

Broadcast radio’s window of opportunity
is closing rapidly, however. It will need to le-
verage its key assets — targeted formats,
strong local identity, complementary technol-
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ogy and inherent product appeal to younger
demos — to make it through in time.

Radio’s focus on providing formats and con-
tent that appeal to specific age and demograph-
ic groups makes it more like cable TV than
broadcast television. Targeted programming
that allows audiences to “self-segment” is a
luxury that newspapers and broadcast televi-
sion have never been able to fully capitalize on,
and that has allowed radic to avoid the mal-
aise of an aging consumer base.

Rather than lose listeners to other, more
age-appropriate media, radio has had the abil-
ity to cycle listeners through formats as their
lastes change.

The recent “Jack-FM” Adult Hits fad notwith-
standiing, radio’s ability to leverage formats as

Continued onPage 18

ROASTEE:
Mark Mays

President & CEO
Clear Channel Communications

Purchase tickets before January 18
to receive discount pricing!

Contact 831.655.5229 or visit
www.baylissfoundation.org
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MANAGEMENT-MARKETING-SALES

Local Radio: It’s
No One-Hit Wonder

Continued from Page 17

a way to target prime demos is no different
from the gathering of people with common in-
terests at the online community sites that ad-
vertisers have recently been salivating over.

Radio can still be the most local of all me-
dia. When you take a look beyond the syndi-
cated countdown shows, radio has a great deal
of true grass-roots activity and appeal. Remote
broadcasts, zany contests, local personalities
and in-studio interviews give radioa local flair
that national Internet or satellite radio cannot
replicate.

This has always been the Achilles’ heel of
the big web players. They just can’t figure out

Broadcast radio’s window
of dpportunity is closing
rapidly. But in order to
maintain its relevancy with
a new generation of media-
savvy consumers, it will
need to leverage its key
assets — targeted
formats, strong local
identity, complementary
technology and inherent
product appeal to younger
demos — to make it
through in time.

how to get local. (Hint: It takes people and leg-
acy, not just maps and Yellow Pages listings.)

When it comes to the Internet, if consum-
ers had a choice between a local stream with
local attitude-or a robotic national audio
stream, my bet is that they would pick the
former. .

According to a recent MediaSpan/Frank N.
Magid study, more than 50% of an online au-
dience of 6 million monthly unique visitors
went online at least once a month to stream
their local station if it was available. That's
nothing to sneeze at as far as a cross-media
conversion rate is concemed. Radio truly has
the ability to be with a person from moming
drive to the drive home.

Technology Ties

The' technology of radio makes it easily
transferable to the Internet. Local online radio
product can be delivered on variable-band-
width connections with little modification oth-
er than the insertion of new (even more tar-
geted) commercials,

Additionally, simple station applications can
enable multiple local online channels under the
same brand, empowering stations to meet the
demands of an ever-fragmenting market look-
ing for even more targeted programming.

Podcasting of original content is easier yet,
and it allows radio to be in places where a sig-
nal or a broadband connection just can’t go.

Finally, radio has been a medium for teens
to sink their teeth into since the days of “Rock
Around the Clock.” Formats like Alterative,
CHR/Rhythmic and CHR/Pop reach out to
young fans. Unlike broadcast television,
which keeps getting older, radio continues to
appeal to Generations Y and Z. This appeal
can be leveraged to continue on the Internet.

Strong station websites that have contests,
games and interactive features that integrate
with broadcast programming are a natural fit
for a group of listeners who are apt to be jug-
gling several media at once. Securing a rela-
tionship with this generation, at this juncture
in the market, is critical to avoid the genera-
tional malaise that newspapers now face.

What all this means for advertisers is that

tional New Business Development.

VP/Director of Sales.

August 1997.

local radio, in its portable, online and offline
forms, has the potential to become a hidden
treasure for savvy marketers. It is fully targeta-
ble, enjoys high brand affinity, has a deep lo-
cal comfort level and has an audience that can
engage with the medium on different plat-
forms from dawn to dusk.

A group of top radio-group CEOs met in
New York in December 2005 to announce their
consolidated efforts to launch HD Radio, in
many ways to compete with the growing ar-
ray of digital devices. This effort, combined
with a continued focus on extending their
powerful core assets on the Internet, could
make radio the surprise media success story
of 2006.

Mark Zagorski is Chief Marketing Officer for
MadiaSpan Group, an online solutions provider
and ad network for more than 1,800 local media
properties.

Salespeople On The Move

* Caren Berry joins Cumulus Media’s corporate office in Atlanta as Director/Na-

* Greater Media promotes Paul Biake to Director/Sales for its Philadelphia sta-
tion group. He was previously GSM of the cluster's WMMR.
* WNEW/New York GSM Jennifer Donchue adds duties as CBS Radio/New York's

* Craig Volpe is appointed GSM at Bonneville’s WTMX (The Mix)/Chicago. Volpe
has been with Bonneville since May 1992 and has served as LSM for WTMX since

* WNUA/Chicago GSM Pat Kelley segues to CHR/Pop clustermate WKSC (Kiss)
for similar duties. Nathan Tonareili replaces Kelly at ‘NUA,
{ + Aaron Pulley is named LSM for Alternative WLUM/Milwaukee.

¢ KZNX (The Big 1530 ESPN)/Austin hires Brad LaRock as Sales Manager.

* Peggy Freeman accepts the role of Regional AE for Max Media's Norfolk clus-
| ter. She was most recently with Entercom as a Norfolk-based Regional Sales Man-

ager, handling the Washington, DC and Baltimore markets.

* Carlette Peters becomes an AE in ABC Radio Networks' New York office.

* Genelle Niblack becomes VP/Director of Sales for Clear Channel Radio Sales’
| Washington office while Staci Verzera takes similar duties in CC Radio Sales' Ra-
i leigh office, and Dan Smith does the same at CC Radio Sales/Kansas City.

I e Lindsay Cooper rises from AE to Sr. AE for Christal Radio’s Philadelphia office.
e Joy Kingshott joins New Jersey radio owner Press Communications as NSM.
¢ Internet-radio advertising agency Net Radio Sales appoints Tom Perry to the
newly created VP/Sales role. He'll be based in Chicago. Perry was previously VP/
Midwest Region for Premiere Radio Networks, He aiso enjoyed a 10-year stint as
VP for Interep’s Major Market Radio division.

— e S — . o e

Remote broadcasts, zany
comtests, local
personalities and in-studio
imterviews give radio a
local flair that national
Internet or satellite radio
cannot replicate.

»

LAFORET SALUTED FOR FASTSTART The RAB and BMI took time out at RAB2006 to
recognize WBLS/New York AE Isabelia Laforet, one of the reciplents of the FastStart to Radio Sales
Success Minority Scholarship program. The FastStart program is designed lo foster the success of
minonties in radig sales, with needs-based scholarships awarded twice per year. Shown here are (I-r)
RAB VP/Educational Services & RAB Training Academy Director John Potter, BMI Asst. VP Dan Spears,
Latoret, WBLS Président/GM Deon Levingston. RAB Exec. VP/CFO Van Allen and BMI Asst. VP Mark
Barron,
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Study Shows Decline InTSL

According to a recently completed study from Research Director, time spent
listening in the top 12 radio markets averaged 19 hours and 55 minutes dur-
ing fall 2005. This reflects a 3.4% decline over the last three years.

Research Director President Charlie Sislen cites access to IPods, MP3 players and sat-
ellite radio as some of the reasons for the drop in TSL. “While we never like to see a
decline, | feel that this minor drop over three years shows the true strength of radio,” he
said.

When examining particular demographics, Research Director found that TSL in adults

18-34 was 19 hours and 39 minutes, down 5.6% from the fall 2002 survey. Research ||

Director partner Marc Greenspan said, “It is logical that younger demaos, who represent

the early adopters. have shortened the amount of time that they are tuned to the radio.”
But Greenspan said that radio is still “tremendously §trong" throughout all the demos.

Midday listening tends to be the highest. while listening at night and on weekends re-

mains strong.
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TECHNOLOGY

BRIDA CONNOLLY

Napster & The Future
0f Music Rental

With half a million subscribers, the cat’s not napping

-"1"'he term “music rental” was coined inlate 2001, when original
major-label-backed music services MusicNet and pressplay
came online, and it wasn't intended as a compliment, Both ser-
vices featured unlimited tethered music downloads — but why,
said the critics, would kids accustomed to the peer-to-peer free-
for-all pay a monthly fee for music that was locked to one com-
puter, couldn’t be burned and disappeared when they stopped
paying? Anyway, they said, people want to own their music.

But now that consumers have had time
to get to understand how tethered down-
loads work, it appears thata good number
of them are comfortable with the idea of
music rental. Napster, launched
in 2003, has just hit 500,000 sub-
scribers for its two tiers of service:
the $9.95-a-month basic service,
which includes unlimited on-de-
mand streams and tethered
downloads, and the $14.95 “Nap-
ster to Go,” which also allows un-
limited transfers of tethered
downloads to a compatible por-
table player. The company an-
nounced at its fiscal Q3 confer-
ence call earlier this month that it has in-
creased its subscriber count 110% over the
past year.

This week we talk with Napster Chair-
man/CEO Chris Gorog, who believes
music rental is the real future of the digi-
tal music business.

R&R: You focused it your Q3 cail on the
growth of the subscriber base.

CG: We're very picased to have just met
the half-a-millien subscriber milestone.
It's pretty significant from our perspective.
We relaunched Napster a little over two
years ago with a subscriber base of less
than 50,000. To move from 50,000 to

“Obviously, the labels
are doing their best to
protect their business
position and we’re doing
our best to grow our
business as fast as we
can, and sometimes
those goals are at odds.”

Chris Gorog

500,000-plus over the course of 24 months
is, we think, very significant.

In an environment where there’s so
much focus on the success of iTunes and
the a la carte download model,
it's important for people to look
at Napster’s success with sub-
scription and recognize that
we've grown our subscriber
base 100% year-over-year. That
says something about consum-
er behavior, and that is that there
is, quite obviously, a significant
amount of interest in enjoying
digital music in a different way.

Something that is very funda-
mental to how we look at the digital mu-
sic opportunity is that we believe that the
unlimited-access model will unquestion-
ably be the most important, most signifi-
cant thing that happens to the music in-
dustry over the next 10 years — period,
end of story.

We think that the victims of that phe-
nomenon will be, obviously, physical CD
sales, but also, ultimately, a la carte down-
load sales. When you look at providing
consumers an opportunity to purchase
single tracks or single albums electronical-
ly, it really hasn’t taken consumers to a sig-
nificantly different place. All it’s really
doing is replacing the purchase model.

Yeah, sure, it's more convenient. [t saves
an enormous amount of money for the la-
bels in manufacturing and distribution.
Obviously, it is a very important step. But
it really hasn’t changed the way consum-
ers interact with music. The most signifi-
cant thing about the subscription model is
that it radically changes the consumer ex-
perience.

That's why we're so focused on it. When
we look at, from the point of view of the
music fan, the difference between the a la
carte download model and scratching
your head, listening to a 30-second sam-
ple and saying, “Gee, do | wanna down-
load that track?” and paying a monthly fee
and being awash in the world's music li-
brary, that’s where the epiphany kicks in

for consumers, where they basically go,
“Holy shit, this is really cool!
*“This is really interesting. This is com-

_pletely changing the way I interact with

music. 'm able to listen to all the new re-
leases, I'm able to scan the back catalogs
and listen to artists 1've been aware of my
whole life but have never heard before, and
I'm not limited to stupid 30-second tracks.
I can goin, and, if [ haven't heard John Col-
trane before, | can just listen to him.”

it is going to be absolutely phenomenal
for monetizing back catalogs for artists
and for labels, and we’re very evangelical
about it because we have no question that
it's what consumers want. The greatest ev-
idence of that, for better or for worse, is
piracy. That's what the illegal peer-to-peer
sites did: They made everything available
instantaneously, for everybody tolisten to.

R&R: About what proportion of your sub-
scribers are using the Napster o Go aption?

CG: We have not released that percent-
age publicly yet, but we know it is signifi-
cantly greater than our competitors. {Edi-
tor’s note: Rhapsody, Yahoo! and other servic-
es also have portable subscription madels.{

We know that our competitors in the
subscription business have struggled with
their portable tier, and we have created a
better experierwe with interoperability of
hardware than anyone else has. And so,
in terms of our 500,000 subscribers, all |
will say is that a very significant portion
of them are using the portable tier.

Ré&R: So you think the idea that people want
to own their music is being overstated?

CG: ! don't think there’s any question
about it. It's just a matter of consumers try-
ing it. If you ask a consumer in a vacuum
if they would like to own something or
lease something, of course everyone will
say they want to own some-
thing. “You want to own a
house or lease your house?
You want to own your car
or lease your car?”

But that goes by the
wayside as soon as
they actually use Nap-
ster and recognize that
when you have unlimited
access every moment of ev-
ery day to everything, there’s
no point in owning anything.
Ownership becomes a nuisance —
you know, having all these plastic jewel
cases all over the place or having down-
loads taking up space on your hard drive.

For example, I'm a huge Neil Young fan.
| have every note he’s ever recorded. |
have no interest these days in rushing out
and buying the new Neil Young album
because on Napster [ can not only enjoy
the new album, I can also see his entire dis-
cography in order, | can read his bio, I can
have this very rich experience. There's no
point in continuing to purchase CDs to col-
lect dust or take up memory on my hard
drive because it's 2lways there for me.

R&R: Napster’s catalog is about 1.5 million
songs, right? N

CG: We're getting, actually, pretty close
to 2 million at this point.

R&R: One of the ongoing gripes about le-
gul services is Hie gaps in catalog — there’s no
Beatles, there’s no Garth Brooks, Hwre's no Led
Zeppelin,

CG: Right. But one thing 1 would be
quick to emphasize is that when we
launched two years ago, we had 500,000

www.americanradiohistorv.com

tracks. Today we have almost four times
that amount. We have deals with all four
major labels and over 1,000 different inde-
pendents. And here’s the bottom Jine:
Close to 90% of the top 100 searches at
Napster are successful.

So, sure, you named some very nota-
ble holdouts. And by the way, I don't
think any of those acts are holding out
over policy issues. | don’t think The
Beatles or Led Zeppelin or Garth Brooks
is holding out — actuaily, Garth Brooks
made an exclusive deal with Wai-Mart,
which actually iliustrates my point —
over any policy issue with respect to dig-
ital distribution, they’re simply waiting
for somebody to write them a big check.

We live in an environment now where
The Rolling Stones, Madonna, massively
huge acts, all the new acts, the Coldplays,
etc., are on our services, and the idea of not
making your content available
on Napster and on our

competitors’ services is
becoming a really old
idea.

R&R: Se you've got
pretty good relationships
with the labels?

CG: Our relationships
with the labels age excel-
lent. We view them as our
partners. All the labels now
have sophisticated executives

in the digital area who are working
very hard to figure out ways to cooperate
with Napster and our competitors to make
us more successful, and the relationships
are excellent.

Obviously, they are doing their best to
protect their business position and we're
doing our best to grow our business as fast
as we can, and sometimes those goals are
at odds. But, for the most part, they treat
us like a partner, which weare. We and our
competitors are the future of their indus-
try, and, for the most part, there is a rec-
ognition of that.

R&R: V'pe seent ¢ loi of Napster naarketing
lately — it's been pretty high-visibility.

CG: Although we're a little company,
we have been very courageous in market-
ing digital music, and the industry is ben-
efiting from that, as, obviously, we are. The
niche that we have tried to fill is as the
evangelists for the subscription model
and, in particular, over the last year, the
evangelists for Napster to Go, the porta-
ble subscription model, which we really
do view as the killer app for music.
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As Fresh As Today’s Dumb Headlines

The Dick Cheney jokes started about four minutes af-
ter the hunting incident story broke — not including the 22-
hour delay between the time of the shooting and the stary
becoming public, but that's not important now. “It’s just too

] easy. Just when you think the uni-
o verse is going to sit back and

whammo! Cheney shoots a law-
yer! Thank you, thank you, thank
/ you!" shrieks the enterprising
Mike Opelka, Exec. Producer
of The Baltazar and Goumba
Johnny Show on WKTU/New
York, who would like to direct
your attention to these swell commemorative T-shirts he just
rushed into production: | Got Blasted With Dick Cheney!”
and the poignant “I Did Shots With Dick Cheney!” Both shirts
comé complete with authentic-looking birdshot shrapnel
holes for added realism. Don't delay — collect the whole set!
Opelka says, "Order now ... before I'm relocated to the new
Clear Channel facility on Gitmo!” Stop reading now, and pro-
ceed directly to www.cafepress.com/stuntbrain.

The Programming Dept.

* KPWR (Power 106)/LA. nighttime personality Felli Fel
is upped to Music Coordinator, with all the rights and privi-
leges that title implies. To accommodate his hectic schedule,
what with his new EMI production deal, his recent work with
ice Cube and a new TV show in development, the station
will award him some bonus hours: Felli will slide back to
10pm-2am while overnight duo DJ Syphe & D-haoxe are up-
graded to the sweet 7-10pm shift.

* Noted MD Fernando Ventura has been named — you
guessed it — MD of Bay Area’s Dance headquarters, KNGY
(Energy 92.7)/San Francisco. Mr. Ventura. who had done
mornings at KNGY for the past year, has done some fine MD
work in the past at KHKS/Dallas, WIOQ/Philadelphia and
KHFI/Austin. “When we looked at filling this position, | real-
ized the person with the best skills for it was right here in
the building,” PD john Peake tells ST. “Fernando has a great
knowledge of this type of music. Plus, unlike me, he knows
how to use Selector properly. He goes that one step beyond
*F7’ and ‘print." Previous MD Trevor Simpson remains with
Energy in a part-time role.

¢ While there's been no official word from the company,

Cheney's got a gun..

we've learned that veteran Urban programmer Lee
Michaels was introduced to the Radio One team last week
on a conference call as the new PD of its recently launched
Urban Talk network, a joint venture with Tom joyner’s Reach
Media.

* Rock stud Paul Marshall is circling for a landing in
America’s heartland as MD/afternoon dude at Entercom Ac-
tive Rocker KQRC/Kansas City. The NeanderPaul’s prior gigs
include MD/afternoons at KRXQ/Sacramento, as well as af-
ternoons at WAAF/Boston before crossing that dangerous
street for a brief stint at WBCN. He starts March 6.

* KRZQ/Reno, NV PD Mat Diablo is tapped to program
KQXR/Boise, 1D, replacing Eric Kristensen, now PD of
WDYL/Richmond. Taking over for Diablo back at KRZQ:
Marty Whitney, former MD of XTRA-FM (91X)/San Diego,
who's already at the Reno cluster, programming Classic Rock
sister KURK.

* Big Sue, most recently MD at KXHT/Memphis, travels
20 ® Radto § Records February 17, 2006

| coast through a winter book — |

to beawtiful Louisiana for midday duties at KRRQ/Lafayette.
She will also help out in the programming department.

* WHEB/Portsmouth, NH MD jason “JR” Russell adds
Asst. PD stripes to his daily duties. “It's been quite a roller-
coaster ride from intern to MD to Asst. PD, and somewhere
along the way | managed to have triplet daughters and still
rock my ass off. It's full-tilt for me,” JR tells ST.

* LBD, PD of Radio One's WBOT/Boston until it morphed
into WILD-FM last fall and he was let go, has resurfaced
across the street at WJMN (Jam’n 94.5) to host the Satur-
day-night mix show. He replaces Master jay, ak.a. The
White Jamaican, who exits after six years. Jay can be reached
at 781-608-7686 or djmasterjay@gmail.com.

* jeff Blazy, ringmaster of the cleverty named Blazy Show
on KXFX (The Fox)/Santa Rosa, CA, has voluntarily stepped
down as station OM. “| was glad to assist while The Fox was
PD-challenged, but | now yield with great excitement for the
arrival of new Fox PD Scott Less,” he says. “Scott brings to
The Fox prior PD experience and a fresh, winning attitude.
| will now be able to focus completely on the winning ways
of the twice-R&R-Industry-Achievement-Award-nominated

Slippery When Wrong

WKZL/Greensboro Asst. PD/midday dude Mike Klein
caused a major panic last week when he called in from a lo-
cal mall with a “Code 3" Jon Bon Jovi sighting. Feb. 10
marked the premiere of Bon jovi's new movie Puckeéd, which
was filmed in Greensboro, so lo-
cal optimism was running high
that he would somehow mate-
rialize. "People were running all
over the Triad trying to find him,”
says WKZL PD Jason Good-
man. After Klein reported his
mall sighting, chaos quickly en-
sued. "As it turned out, Klein
happened to see some guy who
looked exactly like Jon — but, sadly, it wasn't him,” says
Goodman. “The guy is now in stable condition after he was
attacked by over 100 crazed Bon Jovi fans. | made Mike
apologize for getting the entire Triad worked up, then told
him he was a moron.”

It Only Hurts When | Bowl

We are pleased to report that Jj Morgan, PD of KFBZ
(105.3 The Buzz/Wichita. is back in the saddle after what
turned out to be a fairly crappy Super Bowl Sunday. No, not
because the game and the officiating largely sucked, but be-
cause Morgan suffered a ruptured appendix shortly before

Hello, I'm not in Greensboro.

kickoff and was rushed into emergency surgery during the
first quarter. "All | can say is, | did better in surgery than the
refs did in the Super Bowl,” he telis ST. Despite his pain, Mor-
gan managed to take care of some crucial industry business
from the comfort of his Craftmatic adjustable hospital bed.
“I'd like to thank R&R for allowing me to call in my adds oid-
school style.” he says.

Available Now!

* XM Satellite Radio Sr. PD/Rock Charlie Logan exits the
company. VP/Operations Dan Turner ks overseeing the dlus-
ter while the search for a replacement begins.

* PD Wes McShay exits WDAF-FM/Kansas City after two
years at the heim. Asst. PD/MD Jesse Garcia is now acting
| PD. Find him at 913-406-7413 or wesmcshay@hotmoail.com.
| * Former KELZ/San Antonio night jock Sammy Suarez
| may be headed over to Clear Channel rival KXXM (Mix
96.1). “There's a good chance you might hear Sammy on
| KXXM after he crosses the road, tamales in hand,” says Mix
| PD Tony Travatto. Look for Suarez to handle weekends/
swing as he keeps his options open. Find him at 210-326-
9922 or ktfmfreok@aol.com.
* After spending the last few years at WROX/Norfolk,
| Knothead is moving back to his hometown of Pittsburgh
to ply his radio wares. Mr. Head previously programmed Al-
ternative WSFM/Wilmington, NC, among other places. Reach
out and touch Knothead at 757-618-7598 or knothead@
knotheadrodio.com.

TIMELINE

YEAR AGO

« Dave Darus appointed President of Kint-
land Records. |

* Mitch Rosen named PD of WSCR/Chi-
cago.

* Rob Barnett promoted to President/
Programming at Infinity.

YEARS AG6O

¢ Priority Records names Tom Mattei Sr. VP/Promotion.

* Robert Walker named PD of WKIS/Miami.

+ Joe Reichling promoted to VP/West Coast Promotion
at Arista Records.

10) rears a6 o0

* Steve Crumbiey appointed Operations
Director at WCAO & WXYV/Baltimore.
* Morace Landy elevated to National
Director/Promotion for Island Records’

o

A
Dave Darus

®,;;;@

Black Music Division. Steve
* Danny Ostrow joins Trauma Records
as VP/Radio Promotion. Cowenbley

YEARS AGO

®

* Scotty Brink named PD of KGON/Portiand, OR.

* Doug Ottosen named GM at KBER/Salt Lake City.

* Walter Lee joins Morgan Creek Music Group as VP/
Promotion.

YEARS AGO

* Ernie Singleton named VP/Black Mu-
sic Promotion at MCA.

* Daniel Glass elevated to VP/Promotion
at Chrysalis.

* Pam Wells promoted to PD of WHRK/
Memphis.

®

Daniel Glass

YEARS AGO

®

* Jack Forsyth appointed VP/Promotion at Chrysalis
Records.

» Ted Landphair named Manager of News & Program-
ming at WGSO/New Orfeans.

* Bill Ford named PD of WKHK/New York.

YEARS AGO

®

* Dave Dillon named PD of WEEO/Waynesboro, PA.
* Miles Mead promoted to MD at WISE/Asheville, NC.
* Tony Salvadore joins Globetrotter Communications as

Y GSM for WIXY & WDOK/Cleveland. )
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* MD Gwen Wilson exits WZIO(Gulfport, MS. OM
Bryan Rhodes assumes MD duties.

* Afver many ysars of fine service, Craig Parker is leav-
ing Howard Rosan Promotion and will be embarking on his
next swell industry adventure shortly. He can be reached at
craipandjenn@sbcglobal.net.

* Gino LaMont has departed the morning show at KMR)/
Palm Springs, CA, leaving Casey Dolan to fly solo for now.

WZMR Blown To Smithereens

Licerally (see photo). We love The Smitheresns. But we
digress. After two days of stunting, the mad geniuses at Pamal
Broadcasting/Albany, NY blew up WZMR on Feb. 12 and
magically transformd it into an Active Rocker as * 104.9 The

New Edge.” The station had been simulcasting sister Coun- |

try WFFG (Froggy 104.9) for the past year, which apparendy
wasn't exactly winning the
hearts and minds of the popu-
lace. OM Kevin Callahan ex-
plains the move to ST: “The
Active Rock position in Albany
was abandoned. There are
now three Classic Rock stations
on five signals in the market.
We thought it migit be nice to
have some new rock.” Calkahan
is ostensibly running the show
— with aiittle help. “We found a transient who goes by ‘john
Doe’ to be the PD.” he says. “He doesn’t talk much, has a
terrible diet and sports a tattoo that says 'l eat kittens.’ After
we adjust his social skills, we'll probably train hem on our EOE
poticies and hire some jocks. By the way, his favorite artist is
Rob Zombie, and his favorite movie is anything that is rated
R for language ... or worse.”

Intensily in Quad Cities

Clowns and balloon animals filled the lobby of the Cumu-
lus/Quad Cities, IA-IL headquarters as MD/afternoon driver
Steve Fuller was upgraded to full-fledged PO ar CHR/Pop
KBEA (B100) — his first PD gig! Fuller takes over for jeff
James, who slides over to become PD of Hot AC stablemate
KQCS (Star 93.5), where OM Darren Pitra lets go of the
programming reins. Meanwhile, we hear several jocks from
late crosstown rival WHTS (All-Hit 98-9) are campaigning to
become BI100's new moming show. "We're currently in talks
about mornings.” Fuller says, acting all coy and mysterious
and stuff.

WZMR captured in mid-format
fip.

Quick Hits

« CBS Radio/Kansas City Director/Programming Mike |

Kennedy is narrowing the list of candidates to fill the PD gig
at CHR/Pop KMXYV {Mix 93.3). To pass the time until then,
jocks begin randomly running amok: Mix midday jock Dave
Fogel crosses the hall for afternoons on stablemate KCKC
(Star 102), replacing Milce O’Brien, who remains aboard as
Production/Imaging Director. Market vet Jeanne Ashiey
steps down from the Star morning show and returns to
middays, leaving the show in the semi-capable hands of “Just
Plain Dave" Johnson and Nycki Pace. “Insane is what it is,”
Kennedy tells ST.

« Ap press time the lovely and talented Lisa Fosoc had been
spotted back in her former hood, KYSR (Star 98.7)/Los Angeles,
handling nights. Foxocy famously co-hosted afternoons for many
years on Star with Ryan Seacrest™ and, iater; Jason Pullman.

. k MD/night jock Dylan will have to
give up all of his Colts gear and swear fake allegiance to the
Sceelers if he is to be successful as the new afternoon jock
on WKST (96.1 Kiss)/Pirsburgh.

* A man known simply as Logan is leaving the comfort of
his cushy afternoon gig at KDMX (Mix 102.9¥Dallas at the
uﬁdﬂnmﬂtmwmawww
DE. He will replace johnny B., who, ironically, is now living
in suburban Dallas and programming NextMedia AC KLAK/
McKinney, TX. i Logan's name doesn't sound familiar, you

WIOQ/Phitadelphia and Freddie Vetter back in the day at
WHTZ (Z100)/New York.

+ Blakk to the Bone: Rock chick Nildd Blaldc is new to
| afverncons on Susquehanna Classic Rocker KSAN (107.7 The
Bone) San Francisco. She's been doing weekends there since
last summer. Blakk, a former college intern at KSAN, had
been doing nights a KSJO/San Jose until it fipped to Span-
ish-language. then she moved to KXFX/Santa Rosa, CA.

¢« EZ Street (one of several) is headed to Kansas Ciry for

perilous trip out from Hot AC KLLY/Bakersfield.
* It's another fine Dick Broadcasting hire: Tripper joins

ter WKRR (Rock 92). Tripper was most recentdy MD/mormn-
| ing show producer at Cromwell Hot AC WQZQ/Nashville.

Freak Show host Zack Daniels will add semi-prestigious Im-
aging Director duties.

* Deanza Dominguez. currently queen of the promo-
tional rodeo at KJAQ (96.5 jack FM)/Seartle. just swung a big
of" transfer down to SoCal as Promation Manager at CBS Ra-
dio sister KCBS-FM (93.1 Jack-FM)/Los Angeles.

¢ Jill Devine will begin setting her alarm clock way ear- |

lier as she slides back from nights to join the moming show |
on WVRV (101.] The River)/St. Louss. She'll remain MD, but |
‘ mmmm‘usdnduehuummw...ml
| ably some time around 4:30am. |
| * From the necher regions of the Rocky Mountains comes |
| the news that KPTE (99.7 The Pointy/Durango, CO OM/PD
Scott Matthews swaps his morming shift with afternoon guy |
Ryan Nutter for his own selfish needs: Nutter will now

, 1
[ wd(eup.at:he ungodlylnr#ﬁmvfhuleﬂatﬂnwsgm ‘ BOX OFFICE TOTALS
to sleep in. "What can | say, | just got tired of going to bed Feb, 10-12
before Lost comes on,” Matthews says, shrugging. } Titie' (Distribantor) S Weekend § To Date
|+ Derrick Greene exits nights at Cumulus Urban AC 1 The Pink Panther (Scny)* $2022 s20.22
WHRP/Huntsville, AL along with mixer Cad D. inbound for 2 Final Destination 3 (New Line)* $19.17 $19.17
3 Curious George (Universal)* $14.70 5St4.70
4 Firewall (WB)* $1363 $13.63
5 When A Stranger Cslis {Sony) $9.11 83395 |
TELEVISION & Big Momma's House 2 (Fox) $693 $54.90
] \ 7 Nanny McPhee (Unwersal) $4.94 $32.95
TOP 10 SHOWS Fab. 6-12 | 8 Brokeback Mountain (Focus) $402 56646
Totat Audience - Adults 18-49 ] 8 Underworld: Evolution {Sony) $260 857.35
| {110.2 mittion househoids) | 10 Hoodwinked (Weinstein) $2.40 $4726
j 1 American idol (Tuesday) T American idol (Toesday) | & “First ook in roleasa. Al gures in milkons,
2 American idof (Wednesday) 2 American idol (Wednesday) Source: Nieisen EO1
’ 3 ™ 3 Grey's Anatomy COMING ATTRACTIONS: This week's openers include Date
4 Grey’s Anatomy £ Desperaie Housewives * Movie. whose Lakeshore soundtrack sports music by Kelis,
5 Desperate Housewives 5 s Barry White, Pitbuli t/Lil Jon and more
5 rs’:‘"’:;;ﬂr’"p’“ Primetime g fx" Recording artist Michael W. Smith stars in The Second
7 Winler Dlympics Primetime 8  Winier Olympics Primetime g:i:f:;‘ :2:::: mﬁzm;ﬁmgﬁmﬁﬁzm?ﬂ:‘;
(Satrday) (Sunday)
I 8 House 9 Grammy Awards end, Jars Of Clay, Ruben Studdard and others
9 Winter Olympics Dpening 10 Winter Otymics Primetime I Also opening in imited release Is Winter Passing. whose
| Ceremonies (Saturday) Superb Records soundtrack includes songs by My Morn-
10 Withou! A Trace ing Jacket and The Shins. armong cthers

Source: Nieisenr Media Research
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may remember his previous incarnations: Joe Mama at |

afterncons at Cumulus CHR/Rhythmic KCHZ. He makes the I

CHR/Pop WKZL/Greensboro for nights, replacing )] McCain. |
He will also handie imaging for WKZL and Classic Rock sis- |

* WNVZ (Z104)/Norfolk PD Michael Bryan makes one of |
his first big-boy PD decisions by proclaiming that nighttime |

nights: Bobby Wonder, who most recently programmed
WMXU/Starkville, MS.

News/Talk Topic

Donna Hanover, journalist, actress, au-
thor and the former Mrs. Rudy Gidiani,
has been named morning co-host at
WOR/New York. Hanover will join Ed
Waish from 5-9am beginning March 6.

immnmanmm

* New Northwest/Anchorage, AK OM Tom Oakes
doubles his fun in the midnight sun with the news that he's
also annexing GM duties over KFAT, KBBO, KRPM & KDBZ.

* St. Augustine College_owned Gospel WALG-AM/Raleigh
hires Frank Butier a3 GM. Butler will oversee all program-
ming and management at the 500-watt daytimer.

Great Moments in Syndication

* The Ace & T} Show just announced their 4,000th affiliate
| — OK. not exactly. but it feels pretty close: CHR/Pop
| WGMR (G101)State College, PA. Please, no pushing or
shoving.

* Rover 's Morning Glory adds another notch to its syndicated
| gunbelt: Nassau Rocker WPXC (Pixy 103)/Cape Cod, MA.
| Rover replaces some dude named Howard Stem.

* Veteran Country broadcasters Lorianne Crook and
Charlie Chase have signed
what's described as a multiyear
deal to host a five-hour daily,
nationally syndicated radio
show for United Stations Radio
Networks. Crook & Chase
launches March 27 and runs

10am-3pm Monday-Friday. Jim

Owens Entertainment will co-

: |

‘We're a little bit country...

. produce the Nashville-based
show with USRN. Crook and

Chase have worked together in

anumber of television and radio offerings since 1983.
-

FILMS

— Julie Gidlow
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HITSTOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART February 17, 2006

w W ARTIST Alpum LABEL POWERINDEX CHANGE
- 1 JACK JOHNSON & FRIENDS Curious Gesrge Soundtrack Brushfire/Universsl 148,228 -
2 2 MARY J. BLIGE The Breakthrough Geffen 148,088 T +28%
1 3 BARRY MANILOW The Greatest Songs Of The Fifties Ansta 138918 10%
3 4 ANDREA BOCELLI Amore Sugar/Decca 119,960 +11%
- 13 DEM FRANCMIZE BOYZ On Top Of Our Game So So Def/Virgin 100,487 -
6 [ ] L DiVO Ancora Syco/Cokmbia 98,708 +T%
16 7 MARNAN CAREY The Emancipation Of Mimi . IslendOJME 88,872 +90%
23 ] KELLY CLARKSON Breakaway RCA/RMG 81,608 +107
7 9 [GRE ¥ ] Curtain Call Shady/Aftermathlyinterscape 77.400 +6%
4 10 JAMNE FOXX Unpredictable JIRMG 75,363 21%
8 1" JAMES BLUNT Back Te Badlam Custard/Atiantic 74,243 +4%
8 12 CARRIE UNDERWOOD Some Hearts Arista/RMG 73,622 +2%
13 13 VARIOUS High School Musical Seundtrack Wakt Disney 69,578 +33%
- 1" RON WINTE You Can't Fix Stupid Image 82,359 -
Kj | 15 VARIOUS Grammy Nominess Sony 58,800 +94%
" 16 JOSH TURNER Your Man MCA 57,483 3%
- 17 VARIOUS Totally Country 6 RCARMG 56.018 -
18 18 BLACK EYED PEAS Monkey Business A&M/nterscape 50,638 +15%
15 19 NICKELBACK All The Right Reasons Roadrunner/I0JMG 50,264 +5%
2, RASCAL FLATTS Feels Liks Today Lynic Street 49211 +20%
- 2 JOHN LEGEND Get Lifted 6.0.0.0./Sany Urban/Columbie 48,652 -
17 22 JOHNNY CASH | Walk The Line: The Legend Of Johnny Cash Island/IDJMG 48,096 0%
28 23 FALL OUT BOY From Under The Cork Tree IslandOME 45,295 +31%
14 24 CHRIS BROWN Chris Brown Jivw/Zomba Label Growp 45,135 %
5 25 HEATHER HEADLEY In My Mind RCA/RMG 44420 -52%
12 26 VARIOUS Now #1's urv 43,155 -28%
- 27 KANYE WEST Late Registration Roc-A-Fella/Def Jeny'DJME 43,089 -
22 28 KEYSHIA COLE Wayltis A&M)/Interscape 42,734 +8%
3 29 MICHAEL BUBLE it's Time 143/Raprise 42,382 +49%
4 30 GORILLAZ Demon Days Virgin 41,683 +82%
10 31 TRAN For Me it's You Columibis 41,168 -33%
20 32 TRACE ADKINS Songs About Me Capitol 40,777 0%
32 33 KEITH URBAN Be Hers Capital 37514 +21%
- k_} FAITH HILL Firsfiies Wamer Bros. 36,684 -
25 35 PUSSYCAT DOLLS PCD A&M)interscape 36,310 -3%
- 36 REMY MA There's Something About Remy SRC/Universal 35.079 -
24 37 YELLOWCARD Lights And Sounds Capitol 34,088 12%
K ) 38 SEAN PAUL Trinity VP/Atiantic 34,008 +22%
26 39 NOTORIOUS B.LG. Dusts: The Final Chapter Bad Boy/Atlentic 32428 -13%
- 49 COLDPLAY X&Y Capitol 31,322 -
- 41 GREEN DAY American Idiot Reprise 30,881 -
36 42 TPAIN Rappa Ternt Sangs Jiva/Zomba Label Grosp 30,004 +3%
- 43 GWEN STEFANI Love. Angel Music.Baby Interscape 29,926 -
39 a5 DESTINY'S CHILD n's Sony Urban/Cokumbis 29,275 +3%
41 45 SUGARLAND Twice The Speed Of Life Mercury 28,685 +10%
19 46 VARIOUS Monster Ballads: Platinum Edition Razor & Te 27,798 -33%
- 47 174 How To Dismentie An Atomic Bomb Interscape 27473 -
35 48 NELLY Sweatsuit Derrty/Fo’ Reel/Unversal 26,729 4%
29 49 MATISYAHU Live At Stubb’s Or Music/Epic : 26,588 -20%
30 50 VARIOUS Now That's What | Call Music! urv 26,029 7%
© HITS Magazine Inc.
. ] That's ir of divas who experience almost 100% gai 43) and Inter-
111 ALBUMS enough to beat Rl e s oont el - sa:pe’s U2 (No.
back Geffen s JMG'’s Mariah Carey (No. 7) and RCA/RMG's | 47).

° . o diva Mary J. Kelly Clarkso . 8), are up next. Aside from

Monkey Sh|neS° c”nous Blige's YNL 6 ghady/A:tma:h/l:Fencope hip-hop | Mariah and

Breakthrough, ~ Eminem, at No. 9, and J/RMG's Jamie | Kelly, there are

Geo,ye Tukes No' 1 which is Nog. 2, mt No. 10, round out the t!)p of the c]han. seveyral others

Jack Johnson
isn't monkeying
around this
week, folks.

His Brush-
fire/Universal
Records sound-
track to Curious
George tops the
charts, thanks foa
strong infusion of iTunes buys, which represent
a hefty percentage of his 149,000 sales total.

Jack Johnson

thanks moreto  Dem Franchize Boyz
an Anderson
retail circular than her Grammy performance
with U2. The difference is just a little over 3,000
copies.

Last week's chart-topper, Arlsta’s Barry Ma-
nilow, dips to No. 3, followed by Decca/Univer-

~ | sal Classics’ opera man Andrea Bocelli, at No. 4.

So So Def/Virgin's Dem Franchize Boyz,
the latest discovery of label Urban head Jer-
maine Dupri, debut at No. 5.

Columbia/CRG's Il Divo land at No. 6, and

Other chart debuts are registered by a pair
of red-state entries, Image Entertainment’s
blue-collar comic Ron White (No. 14) and
RLG/SMG's Totally Country 5 compilation (No.
17), while SRC/Universal Terror Squad alum
Remy Ma lands at No. 36.

Other acts that re-enter thanks to Grammy
exposure include Sony Urban/Columbia’s
John Legend (No. 21), Roc-A-Fella/IDJMG’s
Kanye West (No. 27), WB's Faith Hill (No. 34),
Capitol’s Coldplay (No. 40), Reprise’s Green
Day (No. 41), Interscope’s Gwen Stefani (No.

who show im-
pressive Gram-
my-gotten
gains, including Sony’s 2006 Grammy Nomi-
nees album (No. 31-15, +94%), Virgin’s Goril-
laz (No. 44-30, +82%), Island/IDJMG’s Fall
Out Boy (No. 28-23, +31%) and Capitol

Mary J. Blige

| Nashville’s Keith Urban (No. 33, +27%).

Although he wasn't featured on the Gram-
my telecast, Michael Bublé experiences the
Valentine’s Day Effect as his Reprise album
climbs 49% in sales to land at No. 29.
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GO/ING FORADDS.

MIKE TRIAS _

AnotherLlong
Weekend

The Presidents Day holiday means another long weekend for most
of us. And to keep you company, the labels have many new titles for
your perusal.

R&B vixen Christina Milian returns to radio next weck with “Say
1" featuring Young, Jeezy, the lead single from her upcoming album So
Amazin’. Milian shot the video for the
song this past weekend in Los Ange-
les with director Ray Kay, whose pre-
vieus video credits include Milian's
“Whatever U Want” and Destiny’s
Child’s “Soldier.” A behind-the-scenes
look at the creation of the video will air
on BET's Access Granted on March 1.

As for So Amazin’, Milian co-wrote
over half the album herseli, and a sta-
ble of top-notch producers, including
Cool & Dre, Warryn Campbell, Corey
Rooney and Brvan Cox, were behind the boards for the project. Look
for So Amazin’, Milian's third effort, to hit stores April 25.

In more Milian new's, she will be starring in the film Pulse this sum-
mer, a horror-mystery flick directed by Jim Sonzero. “Singing and act-
ing are both my passions, ard they go hand-in-hand,” says Milian.

Boston native Ralph Tresvant first
rose to fame over 20 years ago as a
fresh-faced younyster in New Edition.
His self-titled debut solo album, re-
leased in 1990, spawnied the hits “Sen-
sitivity” and “Do What I Gotta Do”
and achieved platinum status. Next
week the man with the angelic voice
is Going for Adds at multiple formats
with two singles: “Something to Give
U~ and “My HomeGirl.” Both are
hints of what’s in store for fans on his
upcoming solo effort RizzWaFaire.

“The sound of the album is pure RizzWaFair,” says Tresvant, who
wrote or co-wrote a mapority of the CD. ““RizzWaFaire’ is a deriva-
tive of the French term savoir-faire, which literally means savoir, to
know, and faire, how to do. It's kind of like having the ability to say
or do the right and graceful thing at the right time. Elements of this
album are very personal and reflect my own perspective on my life,
as [ sge it now.”

Tresvant will hit the road with New Edition (including Bobby
Brown) after RizzWaFaire drops in stores.

The members of Cowboy Crush — Trenna Barnes (vocals), Renaé
Truex (fiddle), Becky Priest (key-
boards), Debbie Johnson (bass) and
Darla Perlozzi (drums) — were all im-
mersed in the Nashville music scene,
either playing in kocal bars, attending
classes together as music majors at Bel-
mont University or serving as backup
road musicians for better-known art-
ists. On March 18, 2003, thev had their
first fateful practice session together in
a garage. Cowboy Crush

Next week Cowboy Crush are Go-
ing for Adds at Country radio with "Hillbilly Nation.” They just sang
the national anthem at Dale Eamhardt Jr.’s DMP Race-Depot.com Cup
Series race on Feb. 7 and will resume their tour on April 8 with a per-
formance in Florence, AZ.

Hil St. Soul show up at Urban AC next week with “Goodbye,
taken from their upcoming third album, SOULidified, which hits stores
April 18. Says voealist Hilary Mwelwa, Al of the songs on my new
CD are originals | have developed over the past year that have been
inspired by personal experiences. [t's been a therapeutic and enjoy-
able process. Writing this album has allowed me the freedom to ex-
press myseif, and 1 am proud of the result.”

Christina Milian

Ralph Tresvant

EDGE CITY OUTLAWS Woemen & Wine /4heias/Unwversal)
EMERY Studying Politics ([EMY Music ResctveTooth & Nad)
FIVEBOLT.MAMN The Gift Bock Ridge/

RAMMSTEN Resanrol Umersall

JACK'S MANNEQUINY The Mixed Tape Moverich/Warner Bros./
WACI BROWN instigater DA intarscope/

NANYE WEST fLUPE FASCO Touch The Sky
{Roc-A-FolaDef JamONG/

RALPH TRESVANT My HomoGirl (Xzaut Muogle Groogy
RALPH TRESVANT Something Te Give U /Xzawk Modle Grouw/

CHR/RHYTHMIC

ACTIVE ROCK

EDGE CITY DUTLAWS Woman & Wine /A thelssUnvarsal
EMERY Studying Pelitcs #EM Music Asactive/Tooth & Nadl
FIVEBOLT.MAM The Gt Roct Ridpe/

| RAMMSTEN Resenret Liwversal

ALTERNATIVE

50 CENT & OLIVIA Best Friand (G-Unt/Interscope/
CHAMBLLIORAIRE {/MRAYZIE BONE Fidin Liswwsad
LITTLE BROTNER $JOE SCUDDA Lovin’ It (ABE/Atimtic/
NOTORIOUS B.LG. fITWISTA,, BONE TRUGS-N-HARMORY,
SBALL & MJG Spit Your Game Bae’ Soy/Atiemtsic/

RALPH TRESVANT My HomeGirl Xzsult Masie Grosw/
RALPH TRESVANT Sometting Te Give U Slzat Madie Grosp/

URBAN

50 CENT & OUVIA Best Friend (G-Unit/Interscape/
CHMSTIIA MILIAN fYOUNG JEEZY Say | /Dev SabCIMG)
E-48 Tol Me When Te Go AaprisaBME BLACK REBEL MOTORCYCLE CLUE Shuifis Your Feet
LITTLE BROTHER #JOE SCUDDA Lovin’ It (ABS/ Atiewtic/ 1RCA/Red ik
LUKE & 0 My Tum L/R¥5} FRAY How Te Save A Lite Faic/
NOTORNOUS BLG. HITWISTA , BONE THUGS-N-HARMONY, JULES SHEAR Do What They Want /#ad Drapont
S-BALL & MJIG Spit Your Game [Bad Boy/Atiantic/ LAURA VIERS Galaxy AonesoolyReprise/
RALPH TRESVANT My HomeGirl (Xzault Medks Groap) TREY ANASTASIO Tussday /Cohmiia/
RALPH TRESVANT Something Te Give U [Xzauk Medie Grous/
CHRISTIAN AC

URBAN AC

EDGE CITY DUTLAWS Woman & Wine /AtheiesUniwrsal
EMERY Studying Poltics (M Masic AsectheTooth & Nai)
FIVEBOLT.MAN The Gift (Rock Aige/

JACK JOHISON Upside Down Brush/raUmersal
KORN Cormang Undene rHipsw

TRIPLE A

BEBO NORMAN fRICH MULLINS Semetires By Swp Swon16/

AVANT 4 Mimutas /Goifan/ .

GOVERNDN Blood. Sweat & Tears [Grand Hesthy'dtiwtx)
WL ST. SOUL Geodbye /Shasschie/

RANEEM DEVAUGHN You LivwZambs Label Grows!
RALPH TRESVANT My HemeGirl /zauk Moedie Group/
RALPH TRESVANT Something Te Give U [Xzawk Medle Grosgy
RENA SCOTT Remember (Amor/

GOSP€EL

CARRE PETTIT Drowsn (n /Mfiplesh/
DAVID PHELPS Lifa Is A Church /WordCarlyWarser Sros./
TOOD AGNEW My Jesus /SRE/drsint/

CHRISTIAN CHR

IRYSTAL MEYERS Fire ErsontitP 6/
LEGACY Lord, | Come Fla.vor Allancolopw/
TOOD AGNEW My Jesus (SRE/Ardent/

COUNTRY - CHRISTIAN ROCK—

COWBOY CRUSH Hilhily Nation (sylumCard/
AC

RALPH TRESVANT My HomeGirl (X2au Media Group/
RALPH TRESYANT Something To Give U (Xzaut Medie Group/

HOT AC

RALPH TRESVANT My HomeGirl (Xzaclt Media Group/
RALPH TRESVANT Something To Give U /Xzault Medks Groug/

SMOOTH JAZZ

CHRIS STANDRING | Can't Help Myset! (Trgpin” N' Rhythmy
JEFF GOLUB Cream And Sugar Narada Jaz:/EMI/

KUTLESS Shut Me Out BEC/ Tooth & Nody

INSPO

BEBO NORMAN fRICH MULLINS Sometimes By Step /ReuonL G/

BRIDGET TAYLOR Creatad To Worshep /Giawt/
CARRIE PETTIT Drearn On /Whplash!
DAVID PHELPS Lite Is A Chutch (Word/CurtyWarner Bros.

CHRISTIAN RHYTHMIC

J-REMY H/KEVIN MAX Remedy /independent/
LARISSA LAM Breathing More (Log/
LEGACY Lord. | Come (Fls.vor Alance/ og-up/

R&R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more into. contact John Fagot at
ffagot@radioandrecords.com.
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A&R WORLDWIDE

SAT BISLA

Glohal Report

An update on the latest A&R news and

hot unsigned bands

"['here have been a lot of changes in the world of A&R and
publishing in the past few weeks. There is also a bunch of
new talent from the four corners of the globe that is available
for worldwide signing, licensing and publishing. This week we
give you an overview of some of the key developments in the
creative sectors from around the planet.

ASR Sound Bites

¢ Universal Music Group Intemational Chair-
man/CEO Lucian Grainge recently announced
the promotion of Island Records Group UK.
Managing Director Nick Gatficld to President of
Island Records Group U K. Also promoted was
Colin Barlow, Managing Director of Polydor
Records U K., who now assumes the role of Pres-
ident of Polydor Records UK.

 Recently joining Island Records Group UK.
in a senior A&R capacity is Dan Keeling, who
A&R’d Coldplay for Parlophone U K. as that la-
bel’s head of A&R. Keeling will be based at Is-
land’s offices on Kensington High Street in Lon-
don.

¢ Songwriter-producer-instrumentalist Dave
Tozer, whose credits include eight tracks on John
Legend’s Grammy-nominated debut, Get Lifted,
has re-signed a worldwide co-publishing agree-
ment with Famous Music Publishing, the world-
wide music publishing division of Viacom. The
announcement was made by Ira Jaffe, President
& COO of the Famous Music Publishing Com-
panies.

Tozer has also just signed a new production
agreement with the Sony Music Label Group.
The deal was offered by Sony Music Label
Group U.S. CEO Don lenner and President of
Sony Urban Music Lisa Ellis and covers all Sony
labels, including Sony Urban, Columbia and
Epic. The deal is nonexclusive and not limited
to one genre.

* Look for Jamie Hartman to ink a major pub-
lishing deal with Universal. He's written songs
for Will Young, Natalie Imbruglia and Nate
James, among others. Hartman is also close to
inking a recording deal with a UK. major. At-
tomey Jonathan Monjack is representing Hart-
man.

* The hotly tipped U K. band Sunshine Un-
derground continue to generate strong interest
and recently inked a publishing deal with Eman-
uelle De Buratelle’s Because imprint. The outfit
is managed by Phil Howells and Charlie Lex-
ton at City Rockers.

* Rolf Schmidt-Holtz has been named the
new CEO of Sony-BMG Music Entertainment,
taking over the position previously held by An-
drew Lack

* Former Columbia Records East Coast A&R
Manager Peter Visvardis has joined the David
Mantel team at Zomba Music Publishing as an
A&R executive.

* Former Sony A&R executive Brad Aarons

24 ® Radio % Records February 17, 2006

Ella Rouge

has been tapped by BMG Publishing in Los
Angeles as Creative Director/A&R. In his new
role Aarons will work on multiple facets of
A&R and report directly to BMG Publishing
President Scott Francis and Sr. VP Monti Ol-
son.
* Virgin Records U.S. is adding staff to its
growing A&R team, hiring former TVT Records
Director/ A&R Joshua Frenni and former Wam-
er Bros. Manager/A&R Ken Blaustein. Joining
as a consultant is Steven Melrose.

Frenni will remain based on the East Coast
while Blaustein and Melrose stay on the West.
All three will report to Virgin head of A&R Dav-
id Wolter and Chairman Jason Flom.

* Playground Music Scandinavia has an-
nounced a new licensing deal with 456 Enter-
prises & Entertainment in the U.S. for the
Finnish artists Private Line (20th Century Pi-
rates) and Blake (Planetizer) for North and
South America.

* Wamer Music Group has announced the
appointment of Patrick Vien as Chairman &
CEO of Wamer Music.International. Vien suc-
ceeds Paul-René Albertini, who will be leaving
the company. Vien is an accomplished executive
with significant experience in the intemational
arena and the emerging technologies that are
having a profound impact on the global music
industry.

Most recently he was President of NBC Uni-
versal’s Global Networks Division. In his new
capacity at WMI Vien will oversee the compa-
ny’s international recorded-music business,
which is conducted through various affiliates
and licensees operating in more than 50 coun-
tries around the world.

PIAS's New Partnership

P1AS U K. and Mark Jones of Wall of Sound
announce the launch of a new joint-venture
record label, PIAS/Wall of Sound. The new com-
pany will assume responsibility for all PIAS art-
ists in the UK., including Mogwai, Amp Fiddler,
2 Many Djs/Soulwax, Vitatic, Tiga, Little Barrie
and lain Archer.

P1AS/Wall of Sound will also assume respon-
sibility for Royksopp in the UK. and Infadels,
who were previously looked after by Wall of
Sound. Negotiations are in progress with other
Wall of Sound acts, including Diefenbach, The
Girls and Blak Twang.

Jones takes the position of Managing Direc-

tor of the new company, working closely with
Nick Hartley, CEO of the PIAS UK. Group, and
Kenny Gates, co-President of the overall PIAS
Group.
Wall of Sound launched the careers of Propel-
letheads, Les Rythmes Digitales, The Bees, The
Wiseguys and | Am Kloot, while PIAS discov-
ered and developed Laurent Gamier, Jurassic 5,
Etienne De Crecy and Dj Format in addition to
the artists mentioned above. Both labels have
sold millions of records.

Ella Rouge

Take six talented musicians and longtime
friends and lock them in a cozy studio for six
months. Add a seasoned grand piano, many gui-
tars, thundering drums and bass, and you can
be sure the results will tum out right. [n this case,
the music of Sweden’s Ella Rouge tumed out ex-
traordinary.

Theband was founded by main songwriter and
singer Ludvig Andersson, who has already been
compared to Elton john. Ludvig’s passion for mu-
sic was undoubtedly inspired by his father, Benny
Andersson of ABBA. However, Ella Rouge’s mu-
sical talent stands on its own merits. You'll be ad-
dicted as soon as you hear their irresistible honky-

Ella Rouge are traveling uncharted musical
waters and headed for a bright future. Their
amazing self-titled debut album includes such
musical gems as “Eldorado High,” “That's Me
With the Gun,” “Into the Night” and “Jeckyll N
Hyde.” Ella Rouge are available for worldwide
signing, licensing and publishing. For more in-
formation, contact Tony Mandich at tony_
mandich@yahoo.com.

Jake Coco

Los Angeles artist Jake Coco is enjoying strong
support and success at an early stage of his ca-
reer. The story he’s developed thus far would be
impressive for a major-label signing, but it's even
more compelling when you consider that he's
an independent artist signed to L.A -based Alli-
ance Entertainment Group.

Jake Coco

The talented singer-songwriter, who has been
touted as a combination of Elvis Presley’s atti-
tude, John Mayer’s musical nuances and Dave
Matthews’ stage presence, has been the No. 1-
selling artist on influential independent online
retailer CD Baby for several weeks in a row with
his debut album, Broken Hearts & Fairytales. He
has also been a best-seller on wur.towerrecords.
com.
Both the Palm and Ed Hardy brands have
added Jake's video “Graceland” to their websites
and made the song available as an MP3 and a
ringtone. Coco will also be featured on several
episodes of the MTV show Life of an Entertainer,
and his song “Higher” will appear on the
soundtrack of the show.

He's also getting US. radio support on such
stations as WKJY/New York; KVKI-FM/Shreve-
port, LA; and KKBA-FM/Corpus Christi, TX.
Coco is developing a strong fan base locally and
nationally and is slated to perform an A&R
showcase at the Key Club in Los Angeles on
March 15.

You can get more information on Coco by vis-
iting his website at wuu: jakecoco.com. He is avail-
able for worldwide signing, licensing and pub-
lishing. For further details, contact Michael
Johnson at 323-962-2293 or mjohnsonmusic®

gmail.com.
Biood pit

Finland has been a hotbed of new musical
talent over the past few years and has given the
international market such multiplatinum acts as
Apocalyptica, HIM, The Rasmus and Darude.
Among the most exciting new artists to emerge
from Finland this year is the new-era goth-rock-
inspired quartet Bloodpit.

-
Bloodpit

The band has been tipped by the Scandina-
vian and European rock press as being the act
to watch in 2006. [ had a chance to see the four-
piece perform at the Musikki & Media Con-
ference in Tampere, Finland last year and was
hugely impressed with this band’s songs and
onstage ability.

The video for their single “Platitude” was re-
cently voted Best Video by Noise Finland, and
Bloodpit have received video support from MTV
Nordic and MTV Europe. The band are now
ready to sink their teeth into the global market,
and A&R and publishing executives from
around the world are getting a taste of Blood-
pit’s Marilyn Manson-inspired rock.

The band are available for signing, licensing
and publishing in most territories. For additional
information, contact Paavo Backman at pagto.
backman@merceedees fi.

Send your unsigned or
signed releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA

wwwm
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PART Two OF AN ALLEGED THREE-PART SERIES

The Fall Ratings
Hoedown Rolls On

Waiter, another round of drinks and Arbitron tales,

por favor!

fter talking to a bunch of PDs on both sides of — and well
inside — the fruited plain about their fall 2005 books and
hearing plenty of big words from them, like dominant, psycho-
sis, fundamentals, evil and midget, we decided it would be best
to just continue letting these guys ramble on about their num-

bers in their own words.

KHKS (106.1 Kiss F)/Daliss
Patrick Davis, PD

KHKS just had a great fall book. As al-
ways, it was led by Kidd Kraddick in the
Morning. Nobody hits emotional chords like
this show. They did a hurricane-relief show
in September and a
Kidd’s Kids charity
show in November, as
well as their annual
trip to Disney World
and “Kissmas Wish”
in December.

The job that they did
on these shows gives
Kidd Kraddick in the
Morning a depth of char-
acter that isn't seen on
radio very often. Kidd deserves a lot of credit.
He dominates the market in an unheard-of
way in a major market. He is the best,

The rest of the staff — Cruz, J] Kincaid, Bil-
ly The Kidd, Gina Lee Fuentes and Junior —
did a great job of bringing compelling content
and reflecting Dallas-Ft. Worth. In short, I've
got a great staff that kicked ass.

WHSS [iiss 95.7)/Hartiord

Rick Vaughm, PO

Let's just say the Arbitron gods were
us this fall. [didn’t really
need my soul anyway.
Kiss is No. 1 women 18-
34,1849 and 12-54 We're
also No. 2 persons 18-34
and No. 31849,

If T told you exactly
what we did ever the
last year to log four
straight books upward, .
gt as well ire ks Ik vaugh
self. Huge thanks to our staff at WKSS, who
deserve all the credit, and thanks also to Mar-
ket Manager Manue] Rodriguez, Sr. VP/Pro-
gramming Gene Romano and Sr. VP Rob Wil-

Patrick Davis

liams for buying in to my evil plan — and 1
do mean buying.

Finally, mad love to my partner inevil plan-
ning, Dom Theodore. Hopefully, we can come
up with a way to replace the November num-
bers. [Editor’s Note: Al priss time Rick had just
been named Programming Overlord at WIOQ/
Philadefphia. ]

WIKZL {107-5 KZ1)/Greensboro

Josen Qesdman, PO/Afternoon driver

How did The Murphty in the Morning Show go
No. 118-34? WKZL is locally owned and oper-
ated by Dick Broadcasting, and we were able
0 ump to the needs of
those devastated by
Hurricane Katrina,

KZL's Murphy in the
Morning adopted a
family from New Or-
leans and brought
them to North Caroli- §
na. The station and our
famuyup?l::}uxse Jason Goodman
furniture, money, private schooling for the
kids, gym memberships, medical care, emo-
tional care, computers, jobs and almost every-
thing else they needed to get back on their feet.
We made a commitment to help them for up
to a year if needed.

We thrive on being extremely local, and

- bringing this family to our hometown was an

excellent way to prove that to our listeners.

Additionally, with great overall content and
out-of-the-box thinking in our music selection,
positioning and imaging, KZL quickly
climbed to No. 2 18-34 in my first book as PD
of the station. We have an excellent team and
enhanced the staff with a new Asst. PD, Mike
Klein, to help us continue to grow and reach
higher achievements.

KSLZ (Z107-7)}/St. Louis
Tommy Austin, PD
Great talent creating great, unduplicatable

— is that a word? — content; executing our
on-air promotions; and owning the streets are
why we had a tremendous fall book where
KSLZ went 8.4-10.1 18-34.

The beginning of the fall saw the premiere
of a new Radio One Rhythmic competitor, so
we needed to pull out all the stops. We jumped
on the Paige Nienaber “Fugitive™ bus in the
first phase, which really helped dnve top-of-
mind awareness and hamess momentum that
carried through all three phases.

The second phase
played on the audi-
ence’s psychosis about
gas prices by giving
away lots of gas, and
phase three was the
Z107-7 tradition of the
“Christmas Ripoff,”
where we maximized
what was left over from
our year-end budget
and gave listeners a
chance toeither rip off a previous winner s prize
or gambie by picking Door No. 2 for an even
bigger prize or, conversely, a wheel of cheese.

Thanks to Promotion Director Craig Car-
michael and company, not to mention mom-
ings with MJ, who is starting his eighth year
at the station and still Abso, thanks
to Big Mike, MD Taylor ] and Cur Copeland
& Broadway, who all kicked butt, ranking at
least third and most of the time No. 1 in their
respective target demos.

KHTT (106.9 K-Hits)/Tuisa

Tod Tucker, PD

We were excited to be the dominant station
for women 18-34 in Tulsa. In fact, if they were
female and between 12 and 34, they were lis-
tening 10 106.9 K-Hits. K-Hits has always de-
fined hit music in Tulsa. We've never been a
follower of other stations around the country.
Just because it's right for someone else doesn't
mean it's necessarily right for us, and vice ver-
sa.

The credit goes to the best staff in radio. |
couldn’t do it without the help of my Asst.
PD/MD, Tim “Rayne” Rainey. Rayne is also
the “King of the Nighttime.” Our moming
show, Carly, Stan & Lunchbox, are sounding
better than ever, and we just recently promot-
ed Billy The Baby DJ to middays. Billy started
as an intern with the station a few years ago,
and he has really come into his own.

Pepsi was a major promotional partnér in
2005, and in the fall we gave away the K-
Hits Radio Pepsi Ford Sport Trak at a local
amusernent park. We also gave away a lot
of money with the “K-Hits Phrase That
Pays” contest.

i am blessed to work for a company that
still believes in live, local radio. Qur GM,
Jon Phillips; Renda’s VP/Operations, Alan
Serena; and our consultant and my good
friend, Mark St. John, have given us the
tools to win. .

WQEN (103-7 The Q)/Birmingham
Tommy Chuck, PD

WQEN’s tower move-in continues to
pay off in the ratings. In the fall 2005 Ar-
bitron we placed fourth 12+, going 4.3-5.5.
[n-demo (18-34), we were a solid second,
with a 12.8, and we also placed third 18-
49, which really allows us to make some
cash with this baby.

Props to Ace, T], Yankee Pete, Madden,

Tommy Austin

www.americanradiohistorv.com

Toumy Chock
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Ryan and the rest of the syndicated Ace &
T] Show, who have worked their tails off in
Birmingham and beaten the heritage (and
local) Rick & Bubba Show in 18-34 for the first
time. Ace & T] also ranked fifth 25-54.

They did some amazing community-mind-
ed promotions in the fall book, including
“Give to the Gulf,” which made national
news, and “Breaking & Entering Christmas,”
which is always an emotional roller coaster
during the month of December.

In addition to crafting a flawless music
log on a daily basis, Madison Reeves held
on to major midday
numbers, placing sec-
ond 18-34. Can you
believe anyone listens
to my show? Me nei-
ther, but check this
out: Afternoon drive,
with me, myself and I,
placed third 12+ and
second 18-34.

The daypart that
has always been su-
per-strong for us has been nights, with the
gay orange midget, Nick Nice. Other than
needing a littie help to reach the micro-
phone, he’s pretty low-maintenance and
produces consistently strong numbers. He
was third 12+ and 18-34.

Our promotions staff, led by Cindee Stan-
dridge, Tatum Cash and the Q Unit, make
a year-round commitment to owning the
streets of Birmingham, and fall 2005 was no
exception. We were at every major event in
town and most of the minor ones, like high
school football games, dances, haunted
houses and scrority parties.

Most promotions departments say they
own the streets, but ours actually does. We
also executed some great on-air promotions,
like “Pick Ur Purse” and the “Big Money
Hits,” which helped move the meter and
generate lots of audience interaction.

We have an amazing team in place, and
2005 was a great year for us in many aspects.
In 2006 we are going to continue to execute
the fundamentals as flawlessly as possible
and continue to find ways to localize our ra-
dio station to Birmingham. We are not inter-
ested in being a cookie-cutter radio station.
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artist: Jamie Foxx
useL: JJRMG

8y MIKE TRIAS/ASSOCIATE EDITOR

amie Foxx is on a roll. His latest CD,

Unpredictable, has topped the album
sales charts for several weeks. His TV
special on NBC, Jamie Foxx: Unpredict-
able, showcased his singing and his
commanding stage presence and starred
many of the guest artists featured on his
album.

“Unpredictable.” a song in which Fox
intimates that he plans to do many
wondrous and exotic things to his lady,
sits at No. 2* at both Urban and Urban
AC and is finishing up a top-five run at
Rhythmic. Now “Unpredictable” is climb-
ing the Pop chart, rising to No. 37* in its
third week.

Foxx was also one of the buzz performers
during the Grammys last week, where he
was nominated in the Best Male R&B
Vocal Performance category for his remake
of Luther Vandross’ “Creepin’” He kicked
off the week at Clive Davis’ pre-Grammy
party, pulling out all the stops during his
set, which meant pulling out all the stars.
Ludacris, Fantasia, Kanye West, Jodeci,
Mario, Doug E. Fresh and Snoop Dogg all
took turns joining Foxx onstage. Then, at
28 © radle & Recerds February 17, 2006
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the Grammy telecast, Foxx and Kanye
West rocked the crowd with West's “Gold
Digger.”

The future is looking Foxx-y as well.
This summer, look for him to star
opposite Colin Farrell in the big-screen
version of Miami Vice. In addition, he and
an all-star cast have just begun filming
the upcoming movie adaptation of the
Broadway musical Dreamgirls. Foxx will
play the fictional group’s manager, Curtis
Taylor Jr. Beyonoé, former American Idol
contestant Jennifer Hudson, Eddie Mur-
phy and Danny Glover also star in the
movie.

As for the near future, not only is Foxx
up for OQutstanding Male Artist at the
Feb. 25 NAACP Image Awards, he will be
a presenter during the March 5 Oscars,
where he took home the Best Actor award
last year. Foxx told Access Hollywood
recently that he’s looking for a date — in
particular, one who's got, “How do I say
this, um, dumpe.” -

als

I PTA ST

i

DOWN BY THE RIVER The lovely and talented Gwen Stefani dropped by WRVW (107.5 The
River)/Nashvike, where she was greeted warmiy by PD Rich Davis and staff. We almost dion’t
recognize Davis in this picture — we're used to seeing him with hair down to his knees. Seen here (1)
are Davis' wife, Mandi; Stefani; and Davis.

/.

LOOK AT HES’ GRIN, KIDS Acs, of the syndicated Acs & T Show, and his bend, Cherlly Case,
recently apened for Bon Jovi. Seen here singing, Ace rocked out in front of a capeclly crowd of 14,000
— we hope he didn't screw up! Charlly Case have participated in olher Ace & TJ charlly events, and
the moming show duo have raised mors than $270,080 for their Grin Kids foundstion.
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Still On Top

s

Artists who have been releasing music for years are

higger than ever

"HR/Rhythmic is not a format that is perceived to have much

Il-.; - heritage. However, there are many artists in our format who

are veterans in the industry and continue to make music that’s

relevant to the younger cell of the 18-34 demographic while re-
taining the fans they made early in their careers.

Some of these singers and rappers have
been superstars since they started out;
others have experienced ups and downs.
There are also underground legends who
have stayed under the mainstream radar
but found their way on to the charts with-
out compromising themselves.

This week we profile eight artists who
have found the key to longevity. All of
them have walked different paths to
reach their current success, but what they
all have in common is millions of records
sold and multifaceted careers.

Artist: Mary J. Blige
Latest project: The Breakthrough
in stores: Now

Back then: Puffy discovered Blige, and
she released her debut classic, What's the
4112, back in "92 on Uptown Records.
Blige was the first female R&B singer to
be embraced by the hip-hop crowd and
is frequently referred to as the “Queen of
Hip-Hop Soul.”

She won a 1995 Grammy for her collab-
oration with Method Man on “All | Need /
I'll Be There for You,” and her loyal fans
have been with her throughout her per-
sonal ups and downs. My Life and Share
My World gave listeners some insight into
some of Blige’s struggles and drama.

Now: Blige has found happiness and had
a steady career. She’s one of the few artists
who can make music cool enough for

Mary J. Blige
30 © Radio & Reconds February 17, 2006

“Mary J. Biige is a classic,
a voice for the ages. She
has growm up since ‘You
Remind Me’ and What's
the 4112, and the hip-hop
generation has been with
her on the entire journey.”
Enlk Bradiey

E—_NTITEILIII 1171000 10111111111
Rhythmic stations while still being played
at Urban, Pop, Urban AC and Hot AC.

The Breakthrough sold over 700,000 cop-
ies its first week out and is headed toward
double-platinum status even though it’s
been out for less than two months. Check
out Blige’s rapping on Busta Rhymes’
“Touch It” remix.

What's next: Next year Blige will hit the
big screen as Nina Simone in her first star-
ring role. It’s a high-profile project pro-
duced by Interscope’s Jimmy lovine and
is scheduled to hit theaters in 2007. Her
first film was Prison Sontg, in 2001, and she’s
made several television appearances.

Key to longevity: “Mary makes time-
less songs,” says WBBM (B96)/Chicago
MD Erik Bradley. “She comes with such
incredible passion and conviction. You
can hear her struggle and pain in her
voice.

“Mary is a classic, a voice for the ages.
She has grown up since ‘You Remind Me’
and Wiat’s the 4112, and the hip-hop gen-
eration has been with her on the entire
journey.”

Artist: Jamie Foxx
Latest project: Unpredictable
In stores: Now

Back then: Foxx’s debut album, Peep
This, dropped in 1994, and people had a
hard time getting past his comedic talents
to take him seriously as a musical artist.
At the time Foxx was best known for his
work on the comedy sketch series In Lip-
ing Color, but he had studied music for
many years.

h

The single “Infatuation” received mod-
erate radio airplay but didn’t make much
of an impact. Those who bothered to lis-
ten to the album praised Foxx’s vocal abil-
ities, but Peep This came and went with-
out much notice, so Foxx focused on his
comedy and on acting on television and
in films. His portrayal of music legend
Ray Charles brought him an Oscar, and
it’s been all good ever since.

Jamie Foxx

Now: Foxx’s impromptu performance
of “Slow Jamz” with Twista and Kanye
West at Clive Davis’ annual pre-Grammy
party last year caught Davis’ attention
and led to a record deal at ] Records. His
second album, Unpredictable, sold almost
600,000 units in its first week and is cur-
rently platinum.

What's next: Foxx’s single “DJ Play a
Love Song,” featuring Twista, is starting
to get airplay, while “Unpredictable” con-
tinues to climb the CHR/Rhythmic chart.
Foxx’s latest film, Miami Vice, will be re-
leased this year.

Key to longevity: “The first time Jamie
came out we didn't really know who he
was,” says WPHI (1003 The Beat)/Phil-
adelphia MD Sarah O’Connor. “This
time the setup and timing were perfect.
Kanye West set him up a couple years ago
on ‘Slow Jamz,’ so that got your atten-
tion. Then Jamie did a few key perfor-
mances and ‘Gold Digger.” Of course,
winning the Oscar didn’t hurt either. Tim-
ing and setup are the two key factors.”

Artist: Busta Rhymes
Latest project: The Big Bang
In stores: Spring 2006

Back then: In 1991, when the world
was introduced to Busta Rhymes, he was
one-quarter of Leaders Of The New
School. His energy made him an imme-
diate standout, and his verse on "“Scenar-
io,” by A Tribe Called Quest, made him a
star. By 1996 he was recording as a solo
artist and with his new crew, Flipmode

Squad.
Rhymes has acted in quite a few films

“The first time Jamie
Foxx came out we didn’t
really know who he was.
This time the setup and
timing were perfect.”

Sarsh 0°Conner

Busta Rhymes

over the years but has never stayed away
from music for long. His frequent appear-
ances on remixes have kept him on the
radio, and he has shown up on songs by
LL Cool J, Lil Jon, Sean Paul, Rihanna,
Pussycat Dolls and many others.

Now: After 15 years Rhymes recently
cut off his dreadlocks. With a haircut and
a new record label, he seems more fo-
cused than ever on making great music.
“Touch It” was an immediate favorite of
mixers, and it looks like it’s going to be
another hit for Rhymes.

The video shoot for the remixes of the
song made headlines when a bodyguard
was shot and killed, but this hasn’t damp-
ened the enthusiasm audiences have for
“Touch It.”

What's next: Since Dr. Dre is heavily in-
volved in The Big Bang, anticipation for a
classic album is high. Originally sched-
uled for 2005, there is still no concrete re-
lease date set for the record.

Key to longevity: “Busta’s maintained
longevity by reinvention and by being
one of the best performers in hip-hop,”
says WQHT (Hot 97)/New York Asst.
PD/MD Ebro. “His performances in vid-
eos, his animated personality — he exper-
iments and expands. He is also a unique
individual.”

Astist: LL Cool J
Latest project: Todd Smith
In stores: March 21

Back then: In 1984, at the age of 16, LL
Cool J, a.k.a. James Todd Smith, became
the first artist to release a full-length al-
bum on Def Jam. He’s been on the label
ever since and has had a career that art-
ists in any genre can only dream of.

He’s starred in films and his own
television show and has managed to
maintain a solid fan base for his music
despite the fickleness of hip-hop con-
sumers. With over 20 million sold, he
has moved more units than any other
rapper.

Now: LL Cool J's current single, “Con-
trol Myself,” features Jennifer Lopez and
samples Afrika Bambaataa’s old-school
classic “Looking for the Perfect Beat.”
Many stations jumped on it as soon as
they received it, and it continues to gain
strength every week.

What's next: L1.Cool J's self-titled album
will feature several collaborations. One of

Continued on Page 32
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the most notable tracks is “Favorite Fla-
vor,” with Mary |. Blige. He has signed a
multipicture movie deal with Lions Gate,
and his first project will be a remake of
Fatal Attraction with an urban twist.

Key to longevity: According to WPGC/
Washington MD Brown Hornhit, “LL
Cool ] has been able to maintain his career
by promoting himself. He’s always had
the talent, but he’s also been able to keep
himself relatable to the women, period.

“The reason he appeals to men is be-
cause he put it down at very young age,
and you can’t take that from him. He's
been battle-tested and come out on top.
From a male perspective, he’s untouch-
able. You can’t take away 15 years in the
game and over 10 albums. He’s been
able to update himself with each trend.

“Bottom line, he's talented.”

LL Cool }

Artist: Bun B
Latest project: Trill
In stores: Now

Back then: Bun B, one-haif of The Un-
derground Kingz, has the respect of many
rappers for his lyrics and consistency.
While it would be understandable for
him to want to break free from his part-
ner, Pimp C, and do his own thing, Bun
B is still immensely loyal to UGK.

UGK come from Port Arthur, TX and
have been together since the late ‘80s.
Three UGK albums were released on Jive,
but mainstream recognition eluded the
duo despite strong record sales to their
core fans. Jay-Z invited them to rap a
verse on “Big Pimpin’” in 2000, and sud-
denly they were nominated for a Gram-
my and appearing on TRL.

“LL Cool ] has

always had the

talent, but he’s

also been able to

keep himself

relatable to the
women, period.”

Broww Nornkit

=SSP
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Bun B

Pimp C was incarcerated for a parole
violation shortly thereafter, which thwart-
ed the duo’s efforts to capitalize on their
newfound popularity.

Now: The city of Houston is produc-
ing some of the most popular rappers out
right now, and several of them have paid
homage to UGK by inviting Bun B to ap-
pear on their songs.

What's next: Now that Pimp C has
been released from jail, Bun B foresees a
promising future for UGK. “I feel like it’s
as good a look, if not better, than ‘Big
Pimpin’,” he says.

Key to longevity: “UGK created their
own fan base underground, without sign-
ing to a label,” says KPTY (Party 104.9)/
Houston MD Warren G Z. “They kept
selling music out of their trunks, pushing
stuff at the clubs and on the streets and
getting their name known by everybody
who doesn’t actually listen to terrestrial
radio. To hear music from UGK, people
had to buy CDs from them directly.

“Once it popped off in radio, people
knew who Bun B was, and his success
now reflects all the hard work he did.
Everybody admires that, and that’s how
he sustained that crowd.”

Artist: E-40
Latest project: My Ghetto Report Card
In stores: March 14

Back then: E-40, a.k.a. the King of the
Bay, a.k a. the Ballatician, a.k.a. 40 Water,
began his career selling tapes from the
trunk of his car in the late ‘80s. While
many of the slang words he’s created
have spread across the country, his mu-
sic was primarily relegated to radio air-
waves in California.

Jive Records signed him in 1995, and

“Sprinkle Me,” “Rapper’s Ball” and
“Captain Save a Hoe” were some of his
biggest West Coast hits.

Now: After releasing albums for years
on Jive, E40 is now riding with Lil Jon
on his BME Recordings label. Jon pro-
duced 40’s single “Tell Me When to Go,”
featuring Bay Area up-and-comer Keak
Da Sheak, and E-40 finally has a single
that is getting love from coast to coast

What's next: E-40 has slowed down his
flow over the years, and it's now easier to
understand what he’s saying. With pro-
duction from hitmaker Lil Jon, 40 has a
great chance of increasing his popularity
even more when his new album drops.

Key to longevity: “When he started he
was the mix-tape king out of the Bay Area
—everyone knew E-40,” says KDAY/Los
Angeles Asst. PD/MD Chris Loos. “"He
was a definite street legend, and it trav-
eled on down. Everybody knew E-40 be-
fore he had a record on the radio, at least
on the West Coast.

“Now it's catching up because every-
body has so much love for him. Even
though it’s 10 years later, it’s like he was
ahead of his time.”

Artist: Three 6 Mafia
Latest project: Most Known Unknown
In stores: Now

Back then: Former DJs juicy } and D}
Paul linked up in the early "90s and start-
ed making beats together for other artists.
They later started their own group with
Crunchy Black, calling themselves Triple
6 Mafia.

Juicy Black and DJ Paul created their
own label, Hypnotize Minds, and they
share the CEO title. Hypnotize Minds has
been home to Juicy J's brother, Project Pat;
Gangsta Boo; and Tear Da Club Up
Thugs, just to name a few.

Three 6 Mafia’s 2000 release When the
Smoke Clears featured “Sippin’ on Some
Syrup” and debuted in the top 10 on the
album charts. However, good record sales
have not translated into mainstream pop-
ularity for Three 6 Mafia.

Now: As actor Terrence Howard col-
lects accolades and award nominations

Three 6 Mafia

for his role as a rapper in Hustle & Flow,
DJ Paul & Juicy ] should feel at least par-
tially responsible for Howard’s convinc-
ing performance: They wrote and pro-
duced the Academy-Award-nominated
song “It’s Hard out Here for a Pimp” for
the movie and coached Howard on how
to sound like a rapper from the South.
What's Next: D] Paul & Juicy ] continue

“Busta Rhymes has
maintained longevity by
reinvention and by being
one of the best
performers in hip-hop.”

to make music for Three 6 Mafia and oth-
er artists from the Hypnotize Minds camp.
Project Pat is due to release an album next.

Key to longevity: “Three 6 Mafia can
attribute a lot of their success, in terms of
longevity, to maintaining their integrity
with the music,” says WMPW (Power
99)/Memphis interim PD/MD Dough-

" Artists change and grow, and so have
they, but they also kept true to that street
presentation in terms of their music. It
took a while for ‘Stay Fly’ to really catch
on, butonce it did, it brought a lot of light
to people who weren’t checking for them
before,”

Artist: Mariah Carey

Latest project: The Emancipation of
Mimi

In stores: Now

Back then: Mariah Carey seemed so
demure back in 1990, when she came
out with her self-titled debut album, but
after divorcing Tommy Mottola she be-
gan collaborating with rappers and
dressing sexier.

Appearing on “l Know What You
Want” by Busta Rhymes, “U Make Me
Wanna” by Jadakiss and “Things That
You Do” by Jay-Z kept her name out there
during her personal and professional
lows.

Now: The Emancipation of Mimi, Carey’s
comeback album, has sold over 5 million
copies and was the highest-selling record
last year. She has sold over 160 million
records in her career, and her 15-year
Grammy drought came to an end recent-
ly when she won three of the eight Gram-
mys she was nominated for.

What's next: Just when it seemed like |
The Emancipation of Mimi couldn’t get any
bigger, Def Jam has decided to release a
final single. Not only is “Fly Like a Bird”
another great song, it ends this album on
a high. Also, the lyrics express the grati-
tude that Carey feels for her tremendous
resurgence.

Key to longevity: “You've got to
change your style with the times,” says
WHHH (Hot 96.3)/Indianapolis MD DJ
Wrekk 1. “You can't just keep the style
you had when you were hot 10 years ago.
You’'ve got to change the music, make
sure you get with the right producers and
make sure your lyrics are on point.

“Mariah Carey had her down times.

"She had to step back and see what she

needed to change. By being out for a
minute and seeing what was going on,
she came back strong with Jermaine
Dupri.”
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Tama’s Time To Shine

Dr. Glenn Cherry speaks up for small business

i his month the R&R Minority Broadcaster series shines the

lighton Tama Broadcasting, a Southeast-based family com-
pany led by Dr. Glenn Cherry. Cherry is an outspoken and pas-
sionate broadcaster who hopes that radio will not turn its back

on the small-business owner.

Cherry, a veterinarian, and his brother,
an attorney, grew up in the family news-
paper business. As young men, the broth-
ers encouraged their father to expand into
radio, but it wasn’t until 1989, after both
had pursued careers in other areas, that
they were actually able to buy WPUL/
Daytona Beach with the financial help of
their father. The two learned the ups and
downs of broadcasting through trial and
error.

Eventually, they had to decide if they
wanted to be part-time or full-time broad-
casters. In 1996 broadcasting won out,
when they purchased
WTMP-AM, an Ur-
ban station in the
Tampa market, and
WCZS/Greenville,
SC. Glenn Cherry
took on the Tampa
station while his
‘ brother moved to

o Greenville.
Dr.Glenn Cherry 1, Broadcast-
ing was formed in 2001, when the broth-
ers decided to grow their company and
take it to the next level. Within three years
they had purchased stations in Jackson-
ville and Savannah, GA, adding several
FM signals to their stable.

R&R: How many stations does Tama
Broadcasting own, and how did you decide
what markets you wanted to be in?

GC: The Tama group includes WTMP-
AM & FM/Tampa, four FMs in Jackson-
ville {W]S], WSJF, WHJF & WFJO] and
three FMs in Savannah {WSS], WSGA &
WMZD)]. The station in Greenville is a dif-
ferent company, since that-was set up_
with different investors.

Choosing to stay within the Southeast
was really a function of what [ knew. It
would also allow us to run our company
more effectively from a central place, near
all the markets.

When | initially went looking for capi-
tal, it was very difficult to get funding for
standalones. We had to find clusters, and
what I was familiar with — and the prop-
erties that were within our reach — were
all in small markets or signals on the
fringe of larger markets.

We also looked at what you might call
fixer-uppers. These were stations that had

36 © nadio & Records February 17, 2006

signal challenges but that we could up-
grade. This was from 2001-2003, when ev-
eryone was vying for clusters, companies
big and small, so there was a great deal
of competition.

At the time these were stations that oth-
er companies would overlook because
they would only see the challenges and
obstacles. At first we did face those chal-
lenges, but eventually we were able to
upgrade signals where needed. Now
we’re working on getting those clusters
to perform in ratings and revenue.

R&R: What are some of the biggest chal-
lenges of being a minority or small broadcast-

er today?

“HD Radio is all about the
big guys in every way. It
was developed by them, for
them. They even own the
company that makes the
equipment, which is too
expensive for small
broadcasters.”

GC: The immediate challenge was that
we came into the marketplace right after
9/11, and the radio environment was
going through a tough period because of
it. The big guys were not holding any
kind of rate, which made it harder for the
little guys because we don’t have seven
or eight stations to sell in one cluster.
When you only have two or three sta-
tions, you have to keep the integrity of
your rate.

This is the problem with consolidation
that people don’t pay attention to. No
matter what they say, it makes it harder
for the small broadcaster to survive.

In addition, on the Urban side you have
an issue with the value of the listener to
begin with. We already have a challenge

JAM'N WITH JAY Det Jam/Roc-A-Fella CEO and President Shawn “Jay-Z Carter added another
power player to his cabinet by signing multiplatinum artist Nas. The announcement was made during
the recent isiand Def Jam company retreat. Seen here (I-r) are Nas. IDJ Exec. VP/A&R Jay Brown, LL

Cool J, Jay-Z and 1DJ CEQ Antonio Rexd and COO Steve Bartels.

dealing with advertisers who don’t feel
that an Urban station is as valuable a buy
as, say, a Pop or Country station. Then,
when you have a mega-cluster selling a
group of stations, it makes it seem like
they are giving away the Urban airtime.

When we go into the agencies and try
to get what we are truly worth, they say,
“Well, your competition across the street
is only charging this rate, and they have
abigger audience than you.” But the rea-
son their rate looks so low is because they
sell as a cluster, giving the Urban station
less value. They are continuing to deval-
ue the African-American audience.

They say that urban music is main-
stream now. What they mean is, now that
other people are listening to it — mean-
ing non-blacks — it has somehow become
more valuable. That’s a problem for me.
A radio station that is trying to superserve
the African-American audience is less
valuable than a station that is trying to
please the mass-appeal audience.

R&R: How has competing with the big
corporations made it more difficult to achieve
success as a small broadcaster?

GC: It's more difficult for the Urban
broadcaster to get money on all sides,
from acquisitions to revenue sales. For
example, our people expect us to pay
them as well as a larger company would,
and in some instances that’s not possible.
We simply have a higher cost of doing
business. In terms of competition, the
playing field is not level.

They say that consolidation was good
for diversity. | don’t see how that can be
the case when we see more control in few-
er hands. That’s too much power.

But if that is going to be the case, then,
as a group, Urban broadcasters need to
come together to figure out how to in-
crease our value to advertisers, to show
them that you can’t reach all the African
Americans in one market by using one
Urban station.

In other formats, agencies might buy
two or three stations deep to reach an
audience, but with Urban they feel oneis
enough. | disagree.

R&R: How do you think HD Radio will af-
fect independent and small broadcast ouners?

GC: HD/is not going to be good for the
little guys. Let’s say you have a fringe sig-
nal at92.5 that’s just getting into the mar-
ket and performing OK, but Clear Chan-
nel has a station at 92.7. When they launch
HD, you won't be able to hear your sta-
tion in the market anymore. The digital
noise from their adjacent signal will in-
terfere with your signal.

HD Radio is all about the big guys in
every way. It was developed by them, for
them. They even own the company that
makes the equipment, which is by far too
expensive for most, if not all, small broad-
casters. If you are not the biggest player
in a market, you essentially get cut out of
the market.

R&R: Who have you been able to turn to
for support?

GC: Right now there is really no agen-
cy set up to help the small, independent
minority broadcaster. Groups like the
National Association of Black Owned
Broadcasters are really legislative organi-
zations to help make and change laws
about broadcasting. They are not set up
to help us in our day-to-day business.

There are organizations set up to help
new minority broadcasters get into radio,
but we are out here already, struggling,
without any help. How can you say we
need more minority broadcasters when
those that are already in business are
struggling against the big guys?

When we needed funding, we went to
Black Enterprise, which had a fund set up
for financing. They asked us who we
were, what our company was. What I toid
them was, “We are broadcasters who hap-
pen to be black, we are not black broad-

Our stations are diverse, from Urban to
Smooth Jazz to Rock. We can do a main-
stream format just like anyone else, and
we shouldn’t be pigeonholed simply be-
cause of our ethnicity.

More minority owners need to look at
the business in this way in order to be
successful. In general, there needs to be
more lip service paid to the small-busi-
ness owner, period. Not just in radio, but
in all industries, because that’s what this
country was built on.
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FIND MYSELF IN YOU

FROM THE FORTHCOMING RELEASE OF

MADEA'S FAMILY
REUNION SOUNDTRACK

“I'm glad to see Brian's Back. "~
— Kathy Brown. PD WMMJ/DC

“Brian McKnight sounds great. reminds me of Marvin Gaye‘!'
— Darryl Easy Eason, PD KMJM /St Louis

0 GREAT record! Vinlage Brian McKnight. We thought
special features on all day paris promoting the single
Ken James. KD WHQT Mianu

| Tove the song
Brian Waliace PO WTtCiintianapolis

n Yon another hot R&B groove 1rom Brian This one 4§
E @ atable tor the Urban AC audience
MO WRIGL Charleston

prd kind of reminiscent of something Faryin €3
ie. PO WOMG Greenshoro

recorded The gverall sound and production on this sand
instant  Dur temaie and male histeners can { get enough of
™ Stevens PO WXMG Columbus

s one of the premiere singer songwriters in the husiness dnd he s clearly
at the top ol tus game wath Find Mysell in You
Kenny Dees PO \WPHR Syracuse

m the Soundtrack at Radio Now! - Ll Coold We re Gonna llake It
‘verl Yolanda Adams and Carl Thomas fveryday  Gospel Radio. On Your Desk Now!'!

SOUNDTRACK
AVAILABLE FEBRUARY 21

—— MOVIE

.COMm
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9 ‘ T-PAINN HMKE JONES I'm N Luv (Wit A Stripper) KivwZombs Labe/ Growp) 2424 +197 213823 [ s10 B.6. IMANNE FRESH MMMWGU [ ] |
10 @ JUVEMLE Rodeo Urisecics 212 436 190181 12 G0 | THEEOMARA Bt Colr W“"‘,"’m :
14 0 BUSTA RNYMES Touch it (Aftermatiyinterscape) 2033 +228 15155 10 5800 e ~ = — p
1] 12 BOW WOW fresh Azimiz [Sasy Urben/Columbia) 2012 14 180560 12 san r&mmmzmw":
> 0 r e »
12 13 PURPLE RMIBBON ALLSTARS... Kryptonite Papide Ribbon/Vipiv/ 1885 272 190251 2 5500 iy Ak sl .
13 14 MARAN CAREY Don't Forget About Us slend 06/ 1488 381 156708 18 5800 amy ploy lovel.
18 @ DAL Betcha Can't Do It Like Me Dee Momey/Asytenw/Atientic/ 1487 +138 129347 7 60/
15 16 _TREV SONGZ Gotta Go /Songbook/Atiamtic/ 1425 133 208401 18 580
17 o LUDACRES & RELD MOB f| JAMNE FOXX Georgie [DTP/Def JamOMGE) 1387 +28 96853 " 450 r
21 @  JUELZ SANTARA Oh Yes Diplomst/Def amAOMMG) 1248  +125 140096 & SI3 MOS
22 (D  SUBBASPARXXX YING YANG TWINS Ms New Booty Pup Abowtipiv 1216 +188 181518 8  aa INCREASED PLAYS
2 e @ YOUNG JEEZY My Hood (Def Jam/A0./MG) 1182 +95 88334 ] 4] o™
2% 0 KANYE WEST tLUPE FIASCO Touch The Sky /Roc-A-Falis/Def Jam/iOIME) 1092 +143 104707 3 M ARTIST TITLE LABEL(S) ll:i‘:u
% @ TYRAB. Stilinlove 568U 1038 +110 75007 8§ 351 | NEVSMACOLE Love (A&M/interscope) 7%
37 @ THREESMARA Poppin’ My Coller (Somy UiewCakwbia/ M4 L8 TH7E 3 SIS | TS Yo Ereeee s (haZumts it oy <34
2 @ omxrRANLN Looking For You #e Yo SoulGaspo Centric/Zombe Label Growy) 893 +153 122, ¢ 4u TIREE 6 MARA Poppin’ My Collar (Soay UbanCokmbia)  +318
20 25 LI WAYNE Fireman Cash Money/Universal) e 296 e 7 11/ SHAWINA Gottin' Soms D7TPDof JomD MG/ +20
0 @ SEANPAUL Tempersturs (YPUthentic/ M 158 e & an 2323";%“"“"‘“’ *g
g +
28 @ FATHEVARS Trulove Captol a2 43 M W | ek i - o
41 @D AVANT 4 Miutes (Getion §8 421 96999 2 SS2 | 1pneyemeNE JONES N Luv.. UveZomis LabeiGra  +187
.} 29  NOTORIOUS B.LG. {P. DIDDY, NELLY... Nasty Girl Bad Soy/Atiantic/ 748 -287 81978 1 5000 5N FRANCIRZE DOVZ Loon Wit t, Rock Witk S0 So Dufiipi/' +188
27 30 JUELZ SANTANA There it Ge (The Whistle Song) (Dipomat/Def JanVIDJMG) 119 N 84077 1" 11]
2 ‘ DAVID BARNER fiJAZZE PHA Touchin' (SRC/Universal) ] [ ] 48704 5§ 4p
» @ PURPLE RIBBON ALLSTARS Body Reck Pl Ribbon/Vipi/ "2 +39 48953 4 an ;
% @D HEATHERNEADLEY in My Mind MCARMS W 8 s 4 w2 NEW & ACTIVE
4 Q SHAWRNA Gettin' Soms O TPDef JamfD MG/ 54 +243 79585 2 k) 8.8, IMANIIE FRESH Move Arownd Chaspe CtyRock/
38 @ PUSSYCAT DOLLS Stickwitu (4&A#fisrerscape/ 632 +50 [ . 4 kr/ | Total Ploys: 318, Tetal Stations: 43, Adés: 6
M 3B YING YANG TWINS f/AVANT Bedreom Beom (7V7) 32 -38 57284 L =5 PASL WALL HM‘WM
6 @ LLCOOLJHSENNIFER LOPEZ Contrel Mysel Ot JammD /MG 4 4132 Al 3 M ::'""‘ 0, "“‘m - ::w
k]} 38 mmwmv-nuwmw 548 -154 20047 12 i} Total Ploys: 206, Total Stations: 77, Adés: 0
42 @ I.IMGMEASTSIDEm&leﬁwm §39 +&3 12848 4 ”n BA BACKWUBZ | Den't Like The Losk 01 tt (Rowdy/Major Way
k< 40  TRINA fACELLY ROWLAND Here We Go /Slip-N-Side/Atiantic/ 29 -145 10814 20 538 Total Playx: 282, Total Stations: 32, Adds: 5
| 40 41 BUNBHPIMP C, JAY-Z YOUNG JEEZY & ZR0 Got Throwed Rap-A{ot/Asyker/ 589 42 ne [ ] up mumunummwmm
; B> @ IAGGED EDGE Good Luck Cherm (Sosy Urban/Cokumive) 4% 152 4es05 1 3m r'mzufﬁ‘mnw{ |
'. B> @ T What You Know fGraed HestivAtientic) T T TR ol rsinyingdersiegogy gt :
33 4 KANYE WEST t/ADAM LEVINE Heard Em Say (Roc-A-Fella/Def JamiOJMG) 474 -1802 40958 15 m E-DUD8 HJAZZE PHA Push Up A
49 @ YO GOTTI {/BUN B & 8-BALL Gangsta Perty /TVT) 482 +75 22582 2 e Total Pleys: 144, Total Stations: 12, Adds: 0
48 @ REMY MA Conceited (SRC/Universal) 848 +43 804293 3 210 MIMMWH.&MM
50 € WEBBIE Like Thet sy Tri0 W 22 s 2 2w | “:;%“:ﬁmh‘t 0 o
G BLACK il (RSMG/Iskand/i]
- @ ANTHONY H'AMIlTOI Can't Let Go (So So Det/Zomba Label Group/ 387 +8 42850 2 2710 Totsl Plays: 118, Total Stations: 36, Adds: 35
= 49  AVANT fILIL' WAYNE You Know What (Geffen/ 357 -18 46880 16 1310 PRINCE Black Sweat Unversal
[Debur> @ YOUNGBLOODZ Chop Chop (LaFace/Jive/Zomba L abel Group) 354 +110 16582 1 37i0 Tota! Plays: 76, Total Stations: 17, Adds: 0
66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total ptays for the airplay week of
2/5-2/11. Bullets appear on songs gaining piays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is ptaced Songs ranked by total piays
first. Songs beiow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting "
station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Piays lists the songs with the greatest week-to-week [ncreases Station playlists lor all R&R reporters are avallable
intotal plays. Total Audience equals Average Quarter Hour Persons fimes number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www.radigandrecords.com. b
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records =
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URBAN

|( /mm America’s Best Testing Urban Songs 12 + W
! For The Week Ending 2/10/06

Pers. F ]

Crpio STATS

E Artist Title (Label} TW LW Famil. Burmn 18-34 18-34 18-34
_ "ARTIST: e Yo
MARY J. BLIGE Be Without You (Geffen/ 424 4 am i8% 4 42 47 LABEL: Det JamADIMG Mary J. Blige, B2K,
. NE-YO So Sick Def JamMG/ A 407 9% 2% 4E2 410 376 | ALBUM:in My Own Words Faith Evansand Muskq
NELLY Gz DerrtyfFo’ ReelUnversad 410 408 % A% 412 417 3% IN STORES: Feb. 28 Soulchill.
CHRIS BROWN Yo £xomse Mo Miss) (heZomie (b0’ 497 358 83% 16% 400 412 184 CURREMT SINGLE: “So Sick” Now, after fin-
\ BEVONCE £iSLM THUG Chack Ont Saw litwoCakentie/ 398 401 7% 20% 400 414 160 TOP SPINS AT WWPR/New York. WMB Moo ishing his first solo
‘ JUELZ SANTANA Oh Yoo Olpometlif owDUMG) 334 — §T% 15% 281 4g8 341 |  WUSUPhiadeha KBTSevepat LAWBTARMGn. U project for Def Jam,
KEYSHIA COLE Love (A8 Miintarscopel 39 37 60% 1% 1B 398 32 By GARMELLA DUMHAM Ne-Yo says, "The
DEM FRANCHIZE BOYZ | Thiok._ So Solefffigiy 387 182 95% 3% 384 383 381 Rhythmic Editor toughest part has
| RAY . One Wish (aockout Sancruary) 185 195 o0% 3% 379 3 13 — = m —— :t:" getting ul'i«i to
1 JELZ SANTANA Thars f Go... DisbmeDief JoniDJMG) 183 178 W% 6% 3175 145 3M SESIT XTIl TSR, | gy S
| LASME FOXX {LUBACNS Sctable L/RMG) 193 3136 M% 2% 185 I 1n born Shaffer C. Smith, is just 21 years old, ways been the writer, the guy in the back-
l NOTORIOUS BLG.. Nasty Gil Bav BoyiArisc 91 1% B% W% 3 1% but he’s creative bevond his years. He and  ground. Being the actual artist is a whole
! et - e his mother, a single parent, moved to Las  new experience for me.” With the success of
OUNG JEEZY My Hood IﬂdJnW' W g Vegas tobuild a better life. There Ne-Yodis-  his single “So Sick,” something tells us he'll
i TPAB SRARCE JOWES fm N Lin... UbeZumio isbal o 277 376 8% 2% 357 183 3 covered his passion for music, performing  do just fine.
SUSTA RIYMES Touch it 24/ termatiinterscope/ an i M™% % 7 1m 3m and singing. Influences: P'rince, Marvin Gaye, The
LUBACRES & FIELD MOB... Goorpis OTP0nf JoniUME) 178 387 8% 20% 31l 3177 3M He abso realized he had an incredible talent— Rat Pack and Stevie Wonder.
DEM FRANCNIZE BOYZ Loon Wit It So Se DefVipiy 176 384 82% 1% 387 177 140 for writing, joining Scolt Skorch and Kam Houf See Him: In the January issue of American
MARLAH CAREY Don't Forget About Us flendl0UMG) 372 378 §7% 50% 378 383 335 to pen the 2004 smash “Let Me Love You™ for - magazine and in the sooreto-be-released Saiv
BOW WOW Fresh Az /Sany ke Cohenbia/ 109 17 MWK W% 357 1M e Mario. Ne-Yo's also writhen for such artists as  the Last Dance 2, coming to theaters this year.
TREY SONGZ Gotta Go /SeaphontiAtienti! 185 3182 % %% A7 15 1M iF-
TABUA #C ROWLAND Hers We G S Aol 351 178 93% &% 348 1B 3m URBAN AC
PURPLE MBSOIL. Kryptonits Pl AlbbewVirgsd! 153 354 N % 359 14 1SS ‘
JIVERBLE s (Atetic "R R R R NEW & ACTIVE
KANYE WEST_ Hoard T Soy BacA-Falnl/ JonWG 352 154 37% 3% 3152 351 356 . .
- - TAMAR tPRINCE Besutiful, Loved And Blessad (Universal)
LR’ WAYRE Framan (Canh Massyttinverssd M 2 A% 1M 3N M Total Plays: 163, Total Stations: 23, Adds: §
MAPOUES HOUSTON Sex Wit You T UG Umwrsad 341 343 5% 1% 125 182 248 LATOYA LONDON State Of My Heert /Peak/Concord}
4L Batche Can't Dot Like Ma (Dow MoneyrAsyhemAtiasric] 342 % % 315 A7 m Total Plays: 128, Total Stations: 18, Adds: 3
— — - JAGGED EDGE Good Luck Charm /Somy Urbaa/Columbda/
| Total sample sze s 317 raspondents. Tetel sverage ievershilly estimaies are based on 8 scais of 1-5. (1 =ik vary much, 5 = ke very Total Plays: 103, Total Stations: 18, Adds: 3
moch). kel tamilerily represents J who recopniaed i song. Telel erm represents ihe numober of fespondents WILLIE CLAYTON Going Crazy (Fagzone/
WNI:!V"W:W FL’:E wx&mmm&mﬂgf&mm & bised ot Total Plays: 80, Total Stations: 9, Adds: |
DIrsons *, fh!as scrindd ntermnt h u‘"‘l L "lh PCE
‘ate Thabusic. COT resuls arg nof meant 10 repiace calout ressarch. The resulls are ntended 1o Show opeons. of paricipants on ihe the ;lﬂ:}"'“ %'z,o?r'"df?m." 19, Adds: 17
‘ ifernet oty R Thelusx & 3 rapstered trademark of RateThMusi: com. The ATM syetem. is svellable oy iscal rasle siolons by otel Plays: 47, Total Stations: 19, Adds: 17 R
F L*ﬁl-\ﬂ?-m. Mwuuuwnum..mdwum \_ Sonns ronknd 0y tats! pisys J
! . a " wusT -3 = - gy = i
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URBAN AC TOP 30

February 17, 2006 POWERED[ 1}
LAST TOTAL of- TOTAL WEEKS ON TOTAL STATIONS/
WEEK gx ARTIST TITLE LABEL(S) PLAYS PLAYS AU%?CE CHART ADDS ME"I A B ASE
1 MARY J. BLIGE Be Without You (Geffen/ 2024 +89 225095 N 60/1 A
3 @  JAMIEFOXX (LUDACRIS Unpredictable L/AMG) 1601 +142 183676 6 54/ MOST ADDED
2 €  HEATHER HEADLEY In My Mind (RCA/AMG) 1566 +58 146384 17 6610 | wengr e css . -
5 4 CHARLIE WILSON Magic Uive/Zomba Label Group) 1381 -30 107302 12 6310 FLOETRY Lay Down (Geffen/ 17
4 5 ALICIA KEYS Unbreakable L/AMG) * 1325 -86 145255 Vil 841 MARIAH CAREY Don't Forget About Us (/siand//0/MG) ]
6 ©  ORK FRARKLIN Looking For You Fo Yo SoukGaspo Cantric/Zomba Label Group) 1287 +13 151307 18 610 WE-YO So Sick Def Jam/IOMS) '
11 @  ISLEY BROTHERS fR. ISLEY Just Came Hore To Chill D/ SoudDef Jam/UMG) 952  +193 87848 & 653 | URBANMYSTIC | Refuse (S0BE) " , :
7 8 ERICBEMET | Wanna Be Loved (Raise/Wavmer Bros) M2 43 suss 25 sgp [ THLRIE el o b Sesed Uy 8
9 e ANTHONY HAMILTON Can't Let Go /So So Def/Zomba Label Growp/ 887 +96 89601 9 583 — —
13 @ FATHEVANS Trulove Capitol 763 462 65189 13 saqy | TvoAanACadltheahelita syylied o e stutioms oot siound o
. vapart aidds por their compony palioy: Sengs thet reash soven ploys por
8 11 BABYFACE Grown & Sexy /Arista/RMG)/ 743 40 80395 19 5 wosh i twe eummvetive alspley weshs. As sirploy wesh is dofieed s
12 12 MARIAH CAREY Don't Forgat About Us /isiand//ME) 110} 21 7045 8 21 ""'I:':::“"""‘"'"‘-"'"
15 IGNORED THE FAMILY SOUL Where Would | Be (The Question) (Aiddes Beach/ 701 +40 85369 A 38/0
16 BRIAN MCKINGHT Find Myself In You (Motown/Universall 687 +118 53391 4 533
18 INDIAARE | Am Not My Hair (Motown/Universal) =l +92 49892 9 45/1
17 16 EARTH, WIND & FIRE fBRIAN MCXIIGHT To You /Sanctuary/SRG/ 528 32 35822 7 4010
1 19 17 MAMAHN CAREY Sheka it Off fsiand#0/MG) k) 24 39277 20 an
20 @ XEM intoYou Motown/Universay 348 +8 18928 3 350
20 19 MELI'SA MORGAN | Remember Drpbewssany/ 332 12 27019 [} 2718 MOST x
2 LYFE JENNINGS HFANTASIA Hypothetically /Somy Urban/Columbia) 328 +25 28407 3 k317 !
’ » z IBE-Y0 So Sick Do JamIBING) ¥ 51 e 2 2om INCREASED PLAYS
| § 22 DWELE Weekend Love /Vipiw 271 2 15412 3 2% “’":,‘
2 @ JAHEM HIJADAKISS Everytime | Think About Her Divine Ml Warner Bros) 289 +4 20188 14 1 ARTIST TITLE LABEL(S) WCAGASE
23 24 WILLOOWNING Crazy Love /GRAVMG) 283 41 14778 b ] 230 ISLEY BROTHERS (. ISLEY Just... Def SeudDef JanyR0/MG) + 193
X @ URBAN MYSTIC | Refuse S08E) 261 +57 14482 2 25 Mmmmm ) +142
24 26 VIVIANGREEN Cursed Somy Urban/Cokmbia/ 237 48 18043 10 260 | TAMARMIPRIRCE Besutiul Loved And Blossed Slwiersad  +123
ANTHONY HAMILTON Con't... (Se So DoliZombe Label Groep)  +98
- : KEYSINA COLE | Should've Cheated (A&M/nterscope) 197 +19 12884 ] 42 INBUALARIE | Am Not My Hair MotmonTiniversal 0
Bebv> GOAPELE mmm”mm 194 +23 124 1 182 MARY J. BUIGE Be Without You Geffay +0
Bebe> )  JEFF MAJORS HKELLY PRICE God's Gift Music OneaEpic/ 185 +07 1481 1 19 JEFF MAJORS IACELLY PRICE God's Git Mesic OnaEn)  +87
66 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airpiay week | LATOYA LONBON State Of My Heert Peab/Concord/ +N
of 2/5-2/11. Bulkets appear on songs gaining plays o remaining flat from previous week. If two $0nQs are tied in total plays, the song with the Larger increase in plays is FAITH EVARS Trulove Capited +82
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officialty reported to R&R by each
feporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists fer all R&R reperters are avaiiabie
increaseshtotalphys.Towmemﬂskmmmm«ﬂwrPomﬁrmnumtmotphys(mlw).wmmmmmbmmAOHmw. on the web ot 1 .
: Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records.
|
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Support research at marchofdimes.com
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GOSPEL TOP 30

February 17, 2008

W e ARST TTLE LABELS) iyt
1 @ N FRANKLIN Looking Fer You e Yo SoudGespo Contric/Zombe Label Growd 1313
2 @ MARY MARY Yesterdey (Sory Liben/Cokumive/ 1
3 3 NEZEKIAN WALKER Litt Him Up (ManityrZambe Labw! Greapl '
5 @ EYRONCAGE | Wil Bless The Lord (Gespo Comric/Zombe Label Sroup) m
4 @ SMOGE RORFIL God Is Able IEM Gossel
8 @ DOTVIEPEOPLES He Seid It (Ariesrs 7 ]
7 7 WILLIAM MURPYY I Lot 1t Rise (Saey Urbaatinc/ ™
9 8 SWIMLEY CAESAR | Know The Truth (Liss) (Sho-BediArtenss Saspel ™
10 €@  CECE WIARS Pray (PureSprings/Sony UrhewEnic/ brH
8 10 JEFFMAJORS HELLY PRICE God's Gift st OnofEnic/ ™
11 @  YOLANDA ADAMS Victory /Adessic/ s
13 Q)  CECE WIMARS He's Concemad PureSprings/Sony trkewEpic) (1}
15 @  DANWINNOBSS Glerify Him M Gassed o
12 14 TAMELA MANN Speak Lord /Tilidany s
14 15 VICKIYOWE Deverance ks Avadable PursSprings/FM Gessel
18 )  DONNDA CLARK-COLE So Many Times (Sospo Casenic/Zambe Label Groupl 581
16 17 MYRON BUTLER & LEVI Set Me Free /FA Sospell 58
17 18 ESRAEL& NEW BREED Not Forgotten Aagnity Sassed 548
18 19 LUTHER BARNES & TIE RED BUDD... Somshow, Semeway /Alaets ior? m
23 €  DONALD LAWRENCE PRESENTS TRI-CITY SINGERS The Blessing... EM¥ Gessed 428
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Terry Dorsey

Country Music Disc Jockey Hall of Fame

Terry Dorsey has spent the last 25 years waking up Dallas country fans — [
seygn years at KPLX and the last 18 at KSCS. Over the last 84 Arbitrons —
dating back to the mid-"80s — he has had the No. 1 Dallas morning show 1
12+ 22 times, including an incredible run of 16 No. 1 finishes in a row. In t
1986 he was named CMA Major Market Personality of the Year. i

Dorsey's road to the Big D wound through Frankfort, KY; Colorado Springs;
Richmond, IN; and Dayton. And it all started, appropriately enough for a
Country radio personality, in the cab of a truck.

I went to Miami University in Ohio for about eight weeks and
decided that wasn‘t my bag, so I got a job delivering office furniture. One
night I was listening to WSAI/Cincinnati and heard a commercial saying,
“How would you like to be in the field of broadcasting?” I thought, “Hell, I
can do that.”

I called the Career Academy of Broadcasting — John Cameron Swayze
was on the board. They came out to the house and put me through this rigorous accep-
tance process. I think they were really trying
to figure out if I could pay for the course. [
spent six months at their school in New York
City. When I graduated they got me a job in
Frankfort. I worked there for a year before I
got drafted. :

The Army had a re-entry deal where the
last three months that you were in the service
you could work in a field you wanted to enter
when you got out. After returning from Vietnam
I spent my last six months stationed at Ft.
Carson and got a job at KYSN/Colorado Springs.

When I went in the Army I tried like the
devil to get into Armed Forces Radio, but when

SPINNIN’ THE STACKS OF WAX Terry Dorsey YOU get drafted you don't exactly get your
in 1967, manning the console at his first choice of things. I was a combat engineer —
gig in Frankfort, KY. Note the turntables and I can't even spell engineer.

ond the ridls kicanses hangiag on the wall I've been very lucky to work for PDs who

said, “Just go in and do what you do.” That gave me a chance to develop what I thought
was my personality.

Hiney Wine started in about 1979 or ‘80. I used to do a bit about Bobbi Jo
Ambergy’s Bar & Grill, “home of Spam and fried noodles every Tuesday night.” I tagged
that with “the only place in town where you can get Hiney Wine. You only go around once
in life; go for all the Hiney you can get.”

When I came to Dallas I was tired of writing the Bobbi Jo scripts and thought I'd see if
I could develop the Hiney Wine idea. It took off like a rocket. I have no idea what the
inspiration was for that tag line. I think it was just so I could say hiney on the air and get
away with it. x

We started syndicating Hiney Wine in 1983 or ‘84. At one point it was on about 300
stations across the country. I wrote about 2,600 Hiney Wine scripts and tried never to cross
the line. We went up to the line with double entendres, but never”
over it.

I drag out old scripts a couple of times a month and still get
great responses to them.

“Canadian or Dead?” started at KSCS about 17 years ago. We
tried it out on the air, and it went over well. We never syndicated
it, but a lot of people used it.

We also did another bit called “Forgigner or Not?” or something
like that. We'd call a gas station or 7-Eleven and talk to someone,

Terry Dorsey
bitch to about the things going on. And all of a sudden you can't change anything, but

going to go on a while longer. I decided to run down the street to get us
some food. He said he wanted a cheeseburger, and I asked if he wanted
fries. He said no, and I left.
I'm driving down the street, and remember how on the old radio
| stations you could actually hear when the mike came on? You could hear
the fan in the background and all the rumbling going on in the control
room. So [ hear the mike come on during the baseball play-by-play, and
over the air I hear, "Terry, I think I will take some fries with that.”
I almost drove off a bridge. This kid was using the radio station as the
biggest telephone in the world.

I was PD of WTUE/Dayton long enough to take it right down the
toilet. I didn‘t even want to be the PD. Our PD was leaving for another gig,
and they came to me and asked me to be the PD.

All of a sudden you're the boss over all your buddies who you used to

you have to face these guys every day. —
I didn't like that. I am not a leader of men; i -

I'm the best follower you've ever seen in your r s

life. You tell me what to do, and Il do it. I .‘

gave WTUE the impetus to change from Top 40 "

to AOR, and they moved me to WONE, the AM

Country station.

I had a blowup with the GM at WONE. They
were going to move me to mornings and team me
with this gal from the traffic department. She was
kind of bawdy and would walk the hallways
saying nasty things to people.

I kept telling the GM it wasn't going to work, yow ‘BOUT THEM COWBOYS Seen here in
that what she said in the halls wasn't going to  the earty ‘90s are (i-r) then-KSCS/Dallas
translate on the air and he was going to hang me yp/GM Victor Sonsone, Dallas Cowboys
out there with this gal and we weren't going to  owner Jeny Jones and Terry Dorsey.
make it. He stuck with it. - — - - —

We weren't even on the air yet, but one day I put a resignation letter under his door
and walked out. We had it out later on the phone, and that was it.

The only sign-off line I ever used was “Hate can kill, but not the six-day measles.” I
got that line from an episode of Have Gun, Will Travel.

One of my most memorable nights came when my partner Hawkeye and I were
doing the post-ACM Awards Show radio broadcast about 1995 or 1996. We looked up, and
waiting in line to come on the air with us were George Strait, Reba McEntire, Clint Black
and all these stars. What an incredible feeling.

Golf is a hobby. And I just got a metal detector. I take a lot of ribbing about it. So
far I've only found a 1992 license plate and about 36 cents.

Leaving KPLX was very hard. Then-KPLX PD Bobby Kraig is one of my best friends. I
worked with him in Dayton, and he brought me to Dallas. I love the guy, but I felt I had
to move on because I wasn't going to get the money I thought 1
deserved there.

I took Bobby to lunch one day and said, “Bobby, I've got good
news and bad news.” He asked for the good news, and I said, "I'm
leaving KPLX.” He kinda choked and said, “If that's good news,
what the hell is the bad news?” And I said, “I'm not leaving
town.” Thankfully, we've remained the best of friends.

I've always felt uneasy getting awards. I get up in the
moming and look forward to going to work every day. I love what
I do. I spend 4 1/2 hours on the air, having a great time. Why do

and the contestant had to guess if he or she was a foreigner. We got THE DORSEY GANG Gretchen Wilson visited the

KSCS/Dallas morning crew. Seen here (l-r) are KSCS’
Rebecca and Mark "Hawkeye"” Louis, Wilson and

blasted pretfy good for that, and I never understood why.

1 was breaking in a new board op in Frankfort one Friday
night. We had a Reds game on the air, and you could tell it was

Terry Dorsey.

you want to award me for that?

There isn't anything about me that would surprise you. I'm
pretty muth a what-you-see-is-what-you-get kind of guy. I dress

- - in my wife's clothes from time to time, but don‘t we all?
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Lon Helton
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Country Music Disc Jockey Hall of Fame

Host of Westwood One’s Country Countdown USA since 1992 and R&R
Country Editor since 1983, Lon Helton’s broadcast career stretches back to
1971 and a station in Monmouth, IL. Other stops include Galesburg, IL;
Denver; Aspen, CO; Chicago; and Las Angeles.

He served three terms as CMA President and Chairman and was the CMA's
Natignal Broadcast Personality of the Year in 2002 and 2004. However, as he
tells us below, his radio career began as a stapgap while he was waiting for
his chemistry degree.

My plan was to sit around drinking and partying until I went to
graduate school or got drafted, but I needed a job. A fraternity brother had
a job at a local radio station that played Beautiful Music. I had no
experience but ended up working the five to midnight shift, which
basically meant reading the weather every 15 minutes.

The station owner was an attorney
who convinced us that, since the
signal didn’t cross state lines, he didn't have to
pay us minimum wage. He was a lawyer, so we
figured he would know.

The station played country music from
midnight to 6am, but one night the two quys
who worked that shift — who were actually in a
country band — got drunk and didn’t show up. My
girlfriend at the time, who was later my wife, came
to pick me up, but I had to do something.

I went over to the racks and picked out Red
Simpson’s “Tm a Truck.” That’s the first country song I ever played on the radio. The next
one was Tommy Overstreet’s “Ann Don’t Go Runnin’,” which I thought was appropriate,
since Anne was my date’s name.

My entire career has been one big accident. I entered the Billboard Personality of the
Year contest, not realizing that someone from Galesburg, IL really shouldn’t be entering
himself.

One of the judges happened to be the programmer at a Denver Country station. He
called me one day for an interview, and I ended up at KLAK/Denver doing midnight to 6am.

WAY BACK WHEN A WMAQ/Chicago
publicity shot from 1975.

There was a tremendous esprit de corps at KLAK when I was there. There was a guy
named Len Anthony, who loved radio more than any human being I've ever known. Lee
Rogers, who's now at KUPL/Portland, OR, was there. Charlie Cook, who became my best
friend. was there.

I did six overnights a week, and we were always playing charity basketball or softball
on my night off. We always did things as a group. Being a young guy there and, later, at
WMAQ/Chicago was like being a rookie on a Super Bowl team. You get nurtured in a
certain way by being a part of that group. It
takes a village to raise a disc jockey.

In 1975 [ found out that my dad had cancer
and had less than a year to live. I was determined
to go back to Chicago. My wife was seven months
pregnant, but I said, “Even if I have to paint
houses or dig ditches, we need to go back.”

A friend of mine from Denver had a friend
who ran Top 40 WHDF/Chicago. I sent the guy my
tape, and he wrote me back a nice note: “Love to
help you out, but we're a screaming Rock station
... and you're not.”

About a month later — May 1, 1975 — my
daughter Amanda was bom. As I was walking into_
our apartment after the birth, the phone was
ringing. On the other end was Bob Pittman, PD of
WMAQ/Chicago, a 50,000-watt AM Country station
that covered 38 states and Canada at night.

He said, “I want you to come to Chicago to do
weekends and vacation relief.” No interview,
nothing. Because it was an NBC 080, the money
was huge.

WALKIN’ THE LINE Seen here at a movie
premiere and concert in Denver in 1973
are (l-+) Johnny Cash, Anne Helton, Lon
Hetton and June Carter Cash.
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It was an amazing case of divine intervention. | said to Bob, “1
never sent you a tape, you never heard of me, and I never heard of you.”

It turns out he lived in the same building as Ron Dennington, the PD at
WHDF. They were riding in the elevator together one day. and Bob totd him
he’d fired his weekend guy and needed someone. Dennington sent my tape
and resume over to him.

This was like a month and a half after I'd originally sent it. The fact that
he even still had it is amazing. Sa. eight days after Amanda was born, we
piled in the car, hitched up a U-Haul and drove from Aspen to Chicaga.

My dad was from southern Illinois, which is farther south than some
parts of the Confederacy. We used to fight over the radia in the car because
he wanted to listen to country and I wanted to hear rock on WLS/Chicago
and WCFL/Chicago. In sixth and seventh grade I pedaled an ice cream cart
with a transistor radio strapped to it, listening to two of the greatest DJs of
all time, Clark Weber and Joel Sebastian.

When I got to WMAQ, which was changing from AC to Country at the time, my first shift
was on a Saturday from 10am to 3pm. I walked in at 9am, and the guy on the air before me
was Clark Weber. The guy scheduled after me was Joel Sebastian.

I had idolized those guys, and they knew I was there to replace them, but they were so
incredibly nice to me. They lived up to what I'd built up in my mind 12 or 14 years earlier.

So I came back to my hometown with a job on the air in a format that I grew up hating
and that my father loved, and my first day I'm book-ended by two guys I grew up listening
to. I still have the weekend schedule with my name listed between them. You can’t plan
that stuff.

Westwood One CEO Norm Pattiz was having some issues with ABC, which wouldn't
advertise in R&R because Westwood One owned it at the time. He called me in one day —
this was 1991 — and said, “WW1 is going to do a country countdown, and you're going to
host it.” I tried to talk him out of it.

Bob Kingsley had been on the air 14 or 15 years and Crook & Chase had a countdown and
were big on television at the time. There were a handful of other countdowns too. I told him
the market was too
crowded. How would we
compete? How would we
differentiate?

He said, “You'll think
of something.” They
owned the company I
worked for, so there
wasn’t much debate.

They wanted an
artist as the permanent
co-host and went after
Tanya Tucker. I thought
that was impractical. A
touring artist would
never have the time to

; come in once a week and
be the co-host. I know how funny that sounds in light of recent events, but, indeed, Tanya
couldn’t commit.

I proposed using a different artist every week. Kingsley was king — a tightly scripted
master storyteller — so we designed our show to be 180 degrees the opposite. We debuted
April 1, 1992 with Steve Wariner as the first co-host.

Country was going through an expansion, so a lot of the second Country stations in
markets that were locked out of Kingsley picked us up.

WOULDN'T HAVE MISSED IT FOR THE WORLD Ronnte Mitsap (r)
guested on Lon Helton’s syndicated show Nashville Live in 1987.

I've always felt that my RAR job was the most important, and Westwood One always
understood that I wouldn't call stations about the show. I won't talk about the countdown
to programmers unless they bring it up.

I never want a PD I'm calling for news to see a message from me and think, “Oh, he’s
calling about that damn radio show. Il get back to him next week,” and I never wanted to
deal with someone saying, “T'l carry your show if you make me a reporter.”

I keep them very separate because it’s always been important to me to maintain the
integrity of what we do at R&R.
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Arch Yancey
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Country Music Disc Jockey Hall of Fame

Arch Yancey's storied broadcast career began in 1955, when he
bested Johnny Cash for a spot on WBIP/Booneville, MS. From 1958-'89
Yancey was one of the most powerful names in Texas Country radio,
with stints at Houston stalwarts KIKK, KNUZ and KILT.

follom'ng a short run in sales and part-ownership of KRMG/
Cordell, OK, Yancey and his wife, Jan, own and operate Hot Shot
Delivery. They have two trucks — he drives one and Jan the other —
and Yancey says, “We deliver anything from an envelope to a ton.”

He adds that driving a truck reminds him a lot of being a disc
Jockey. “You just jump in, try not to think too much and have a good
time doing it, " he says. “You just turn off your brain and get after it.”

I was in the Marines and then the Navy. I had tore myself up
playing football, and because of the injuries they didn’t keep me long
in either one. I had wanted to make a career in the service because I
wasn't very happy with the life I had before that.

I was on a Greyhound bus back to the Navy base in San Diego shortly before I was
discharged. It stopped in some small city along the way, and there was a radio station in
the bus terminal. I stopped to watch.

When I was a kid I had watched the disc jockeys at WHMM and WHBQ in Memphis. I
thought, “This looks like something I could do.” I talked to the jock, who told me, “This
is the kind of job that, if you can do it, you can step right in and do it. If you can't, all
the practice in the world isn‘t going to help.” I figured I could do it as good as he was
doing it.

Johnny Cash was one of my classmates in radio school. After the Navy I went back
home to Memphis and enrolled in a radio school, where the teachers were local disc
) = jockeys. Johnny had also just gotten out of the
service and wanted to be a disc jockey or
studio announcer.

Every morning John and I would get
together before class. I'd give him a dime, and
he’d take his dime and buy a pack of Camel
cigarettes. We used to put the Camels in a
Picayune cigarettes package. That was a New
Orleans brand that was as strong as the worst
cigar you ever had. That way nobody would try
to bum cigarettes from us.

Johnny came into the school one day and
said he thought he had found a job. He had
gone down to Booneville, MS to audition but
told me they hadn’t hired anyone yet. That was
before lunch. By lunch I was on my way to
Booneville. They had live, on-the-air auditions
back then, and I wound up getting the job.

About 1973 Charlie Daniels, June Carter
Cash, John and I were having lunch in
Houston. I started kidding John. I said, “Yeah,
John is one hot singer, but I beat him out for a job.” :

I reared back and laughed, but John turned and looked at me just as serious as cancer.
And he said, “No. You did not. You took $40 a week, and I was holdin’ out for $45.”

PRIDE GOETH Arch Yancey (r) gets an
autograph fram Charley Pride.

KRCT/Houston owner Lee Roy Gloger and Buck Owens were good friends. Buck had a
station in Bakersfield, and he hated his call letters. Lee Roy hated his call letters, too, and
told Buck. “If you ever want to get rid of those call letters, let me know. I'd sure like to
have ‘em. And I'll tell you what Il do: I'Il book you for a concert in Houston and forgo my
commission if you let me know when those call letters become available.”

About 1964 or "65 Buck called Lee Roy and said, “OK. I'm gonna turn ‘em over to
you.” So Buck took the new calls KUZZ for his station and gave Lee Roy his old calls,
KIKK.

Biff Collie and I were sitting in a bar one night, and the piano player started into
“Slippin” Aro@ind.” Biff said, “If it hadn’t been for me, that song would never have been
written.” I said, “I know.” Floyd Tillman had stolen Biff's wife, and that's how Floyd wrote
that song.
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Arch Yancey & wife Jan

b | Willie Nelson had been a DJ at KRCT. Years later he stole one of
Biff's wives too. &

I MC'd the first show Charley Pride played for a big audience
here in Houston. That was on the very first Super Bowl Sunday,
back in 1966. Pride had his first record out. I knew him from
Sledge, MS, where my aunt was the cafeteria lady at the school he
went to. I asked him how he was going to handle it when people
took a look at him for the first time. He said, “Aw, I've got it set
up.”

He walked out onstage, and some redneck sitting right down in
front yelled out, “Holy smoke, it's a nigger.” Charley said, “Yeah, I
know I got this permanent suntan, but don’t let it worry you,

because tonight we're gonna have nothin’ but the greatest country
music in the world.” - -

He jumped right into Hank Williams’ “Kaw- :
Liga,” and from then on he had them in the palm
of his hand.

1 had a reputation as kind of a wild man
both on and off the air. One time the local rail
workers went on strike, and I got on the air and
called them featherbedders and every other thing
I could think of. I laid it on ‘em.

Well, one ol’ boy found his way into the
studio and asked if he should beat my ass then
or wait until I got off the air. I told him to read
my FCC license that was on the wall. I told him,
“It says I am federally empowered to do whatever L 4
it takes to keep this broadcast from being =
interrupted by any outside sousce. If that means  yow THE WEST WAS WON Dottie West
killin® you...." gives Arch Yancey a hug during a 1976

I reached under the console and pulled out a visit.
.38 Special pistol. I cocked it and pointed it
right in his face. He ran out the door. and as he was running across the parking lot I stuck
that gun out the window and popped a cap. He jumped straight up in the air, and I never
saw him again.

Ralph Emery was hosting his
Nashville Network show and introduced
me to the audience. Billy Walker was on
the show that night and came up to me
in one of the intermissions and asked if I
was OK. I said, “Yeah, I don't have a job,
but I'm OK.”

He said, “I only have $1,000 on me,
but Il give it to you if it's what you
need.” I had tears in my eyes. I told him
I appreciated it, but I didn’t need the
money. Not many people would have
done that, but that’s what’s so special
about the people in country.

OLD SCHOOL Arch Yancey back in the day.

Dolly Parton canceled a show at the Houston Livestock and Rodeo Show, and the
rodeo people called me and asked if there was anybody who was big-league that nobody
knew about yet that they could get on quick notice.

Without thinking twice I said, “There’s a young man named George Strait who is an
honest-to-God, real live cowboy. He’s got his first record out now, and he can do it for
you.”

They decided to book George and asked me what they could do to make him feel at
home. I told them to have a horse for him to ride in on, he doesn’t want to come in in no
jeep. So they had a big, black stallion for him.

George jumped on that horse and made it walk and talk around that arena. His
entrance was so impressive, he wouldn’t have had to sing a word. Even the rodeo an-
nouncer hollered out, “Look at that cowboy ride!” He jumped off that horse and did a
great show.

WWW americanracionistory com
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Jonathan Fricke is known for flipping WMC/Memphis and WSAI/Cincinnati
to Country. His other Country stops included XDJW/Amarillo, TX; KBUY/Fort
Worth, TX; KOKE-AM & FM/Austin; KFOX/Los Angeles: and KRAK/Sacramento.
He served on the CRS Agenda Committee for 12 years and is the founder of
Radio Against Drugs in Our Society.

& Fricke founded the publication Tune In and served as VF/Operations for
Metro Traffic Control, now part of Westwood One. He ran his own Promotions
Plus company for several years and presided over a Houston-based advertis-
ing agency. He was also the first GM of Warner Bros./Nashville and the first
Country Editor of R&R. Fricke is GM of Westwood One’s 1800Drivers.com.

Even as a kid 1 would intro and outro songs I listened to on a small .
phonograph my parents bought me. I'd be washing the dinner dishes and
listening to and announcing the songs.

Riding around in my older brother’s car, I used to punch station to hear
the disc jockeys. My brother would get so aggravated. He said I was the
only person in the world who wanted to hear the stuff between the songs.

They called it “The Big Go.” I was a freshman at Baylor University and got hired to
do middays at KBGO/Waco, TX, a Rock station. It was a tiny station in the middle of a cow

“The seminar was very strict in the beginning.
There was no commercialism. The CMA
wasn’t even involved. It's loosened up

quite a bit.”

pasture. The offices were downtown. My very first airshift, the morning guy stayed for
about 30 minutes to make sure I knew how everything worked, then he left.

We didn’t have a news machine; we just cut articles out of the paper. At about 12:30
got a phone call with a news bulletin. I didn’t know if it was true. I called downtown, and
everyone was out to lunch. I couldn’t figure out what to do, so I put it on the air. The
president had been shot in Dallas. I quess I used the CBS method of verifying stories.

Appearing in the original Gone in 60 Seconds was fun. After work at KFOX one day
1 was at happy hour and heard Toby Halicki talking to another person about his plans to
- — 7 make this film. He wanted
the main focus to be a car
chase, much like in Steve
McQueen’s movie Bullitt.
Toby owned a junkyard
and planned to smash more
than 100 cars. | jumped in
and said, “Tf that's what
you're doing, you're going to
need a radio station in-
votved.” From there it
progressed to where KFOX
. moming man Hal McClain
and myself were involved.
Hal was a stunt pilot too. He
set a record for doing loops
in acrobatic airplanes.
Bob Wilson called while
1 was at KPOX and asked if
T'd be interested in working
with him to start a new
publication called Radio &
Records. Those were great

GONE COUNTRY A chance encounter with producer/
director/actor Toby Halicki resulted tn KFOX/Los Angeles
participating in the filming of the original Gone in 60
Seconds. Seen here (1-r) are Halicki, KFOX morning man
Hal McClain, Jonathan Fricke and KFOX air talent John
Anthony.

to get movies before they
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Jonathan Fricke

times. Wilson was always able

USIC ﬂf

came out in theaters, and he'd have the staff over to watch them in his
living room. I remember first seeing American Graffiti that way.

I met my wife, Nancy, over the phone. She was a promotion person for
Jack Clement Studios and Sun Records. She would call me about artists like
Don Williams. I finally met her in person at the second CRS, and within six
weeks of meeting we were married in Memphis.

We have been together for 33 years now, and she’s given me the two best
kids in the world. My daughter, Heather, is very active in the music business,
and my son, Jonathan, is a computer consultant for NASA. When I first came
to Nashville, Heather was my daughter; now it's, “Oh, that’s Heather's dad.”

Warner Bros. was trying to expand. They were the largest white rock
record label. They were doing really well with The Doobie Brothers at the
time, and they were getting into classical, R&B and country.

Andy Wickham was one of the people bringing me songs at KFOX and
asking me to write my opinions of them. I really liked Freddy Fender’s
“Before the Next Teardrop Falls” — this was before the song became big. One day Andy
called and told me they were opening a Nashville division and asked if I would be inter-
ested in running it.

1 told the Warner Bros. people about R&R when they were interviewing me. I was still
in Los Angeles at that point. They said, “That’s the last thing we need, another trade. It
will never work.”

When we were staffing up one person kept coming in, looking for a job, but I didn’t
really have anything for him. He was flying for the Air Force once a month on weekends,
but he kept coming back and saying that he’d do anything.

Finally, I said, “Look, I hate to offer you this: It’s minimum wage in the mailroom.” He
took it right away. It was Bob Doyle, who went on to be Garth Brooks’ manager. He
obviously did extremely well.

Early on there was no New Faces Show at the CRS. Everything was so small. I
remember being invited by RCA to go upstairs and hear an act they had just signed. It was
Ronnie Milsap. That was the second year of the seminar, the one where I met Nancy.

Tom McEntee had a tough time the first year, so he called and asked if I wanted to be
involved in brainstorming ideas. We had a small group of people involved: Tom Allen, Rick
Libby, Dave Donahue and myself. It was never called an Agenda Committee, they were just
planning sessions. The seminar was very strict in the beginning. There was no commercial-
ism. The CMA wasn’t even involved. If a disc jockey was found with a promotion person in
the bar before seminar was over, they’d be thrown out. It was a hard-core working
environment. It's loosened up quite a bit.

I'm still waiting for Lon to leave so I can come back to R&R.

AMARILLO BY MORNING Jonathan Fricke progrommed KDIW/Amoarillo, TX which booked its own
shows, including one featuring Dottie West and Willie Neison. Seen here (i-r) are two of West's
bond members, West, comedian Don Bowman, Nelson, Fricke and Paul English.
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Ed Salamon

Country Radio Hall of Fame

.

WHN/ ew York PD from 1975 to 1981, Ed Salamon presided over the
most-listened-to Country radio station of all time. His career began at WEEP-
AM & FM/Pittsburgh in 1973, and he co-founded United Stations Radio
Networks with Dick Clark and Nick Verbitsky in 1981.

RN was consolidated into Westwood One, where Salamon served as
President/Programming. He became CRB Executive Director in 2002..

With the CMAs going to New York, there’s been a lot of talk about
the value of exposing country music in the nation’s media and advertising
capital. When you think about the impact of a successful radio station like
WHN, New Yorkers were not only exposed to the music, but also to the
promotional and advertising campaigns we did.

Even if you weren't listening to Johnny Cash and Dolly Parton on the
radio, you saw them in advertisements on the subway. Country artists, as
well as music, were a part of the everyday life of the average New Yorker at
that time.

Every once in a while I get an e-mail from a radio personality who says that WHN is
the reason they got in to Country radio. Sometimes they say their parents used to listen,
and that makes me feel very old.

The artists were very supportive. A number of them participated in our subway
campaigns and television advertising. Dolly Parton and Kenny Rogers did TV spots just for
— . = us, before syndicated spots were

e cOmmon. We were also the first station
authorized to use the image of Elvis
Presley in promotions after he died.

Freddy Fender did a campaign for us
in Spanish. We had a large Hispanic
listenership that liked that the tyrics in
country were easier to understand than
what was going on at other formats,
and the themes of home, famity and
relationships were ones that audience
related to.

We'd have artists as guest disc
jockeys. Even if they weren't big fans
of the artist, people would tune in just
to hear the possible train wreck.

A big part of the promotion effort
was integrating into the New York
community. We had to dissuade people
from the idea that country was
something that didn’t belong there.

We brought the mayor in as a guest
DJ. I remember Yankees manager Billy
Martin being a frequent guest. He was a big country fan. The first time I met Dick Clark
was when he was a guest D) on WHN.

CASH PROMOTIONS Ed Salomon with Johnny Cash
in WHN's New York studios.

On top of it all, we had great personalities. Every year at least one would win one of
the major awards. They did the trick of pulling together the inclusive music list we had:
everything from Merle Haggard, George Jones and Loretta Lynn to The Eagles, Lynyrd
Skynyrd and The Marshall Tucker Band. There was also pop stuff like Kenny Rogers, Mac
Davis and Glen Campbell.

Being able to relate with that music and make it sound cohesive was key. We had to
get anyone who was interested in any kind of country to listen, so we had to play a wide
range of music to bring them in.JIt wouldn‘t have worked as a 10-in-a-row station.

We helped fuel the crossover phenomenon at that time. The biggest top 40 station
in the country was WABC/New York, and a lot of other stations paid attention when they
added records. The PD was Rick Sklar, who would call record shops around the city to find
out what was selling.

Because WHN was doing so well at the time, a lot of country records were selling and
ended up on-the WABC playlist as a result. They then got picked up by Top 40 stations
around the country who were watching WABC.
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Ronnie Milsap, Eddie Rabbitt — a number of artists really benefited from
that. WHN's MD, Pam Green, and I used to get a kick out of ABC adding
country records.

There was a D) in Pittsburgh named Porky Chedwick. He's 88 years
old and still on the radio there. His enthusiasm for the music he played was
contagious. He made radio sound like something fun and exciting. That
really made an impression on me as a kid.

As a programmer, you need a station to program. As good as I thought
1 was, somebody had to let me do it the
first time. Myron Jones owned WEEP/ i
Pittsburgh and gave me my first
programming job in Country radio.

Neil Rockoff brought me to WHN in
1975, when I was only 25. It was a
tremendous opportunity, and a lot of times I didn't
necessarily recognize that in the moment.

Mike McVay considers me one of his mentors,
and Charlie Cook and Joel Raab are people I worked
with who were influenced by what I was doing. But I
was taking advantage of their talent as well. They're
all extraordinarily bright people who would have had
fine careers without my help, but they all credit me, | ]
and I'm proud of that.

1 learned from everybody. One night a week I . - S
teach a radio programming class at Belmont. As much as I am mentoring them, they are
mentoring me. I really have to be up to date on radio’s technology issues. I have to know
what's happening around the dial in Nashville, not just Country. It's motivating me to
learn a lot.

My wife, Katie, is always a great sounding board and reality check for me. She’s
currently doing sales for WSIX/Nashville, but she was a longtime air personality and MD.
It's great to share your life with somebody who totally gets what you're involved with.

I have three kids who put up with me not always being around. You can’t make up for
that with free concert tickets. My youngest son, Drew, is the only one of the three who
didn't take my advice. He’s in radio, working as Sales Manager for two Clear Channel
stations in Pittsburgh.

I'm a record cotlector. It started with wanting to buy the records I heard Porky
Chedwick play. The heart of the collection is rock and R&B from the *50s and ‘60s, but
when 1 got involved with country, I decided I had to collect those too. I have some
pictures, posters and ephemera, but mostly
records.

The items I'm proudest of are actually
not particularly valuable. USRN used to
have a hospitality suite at the CRS, and we
always had artists performing. When Garth
Brooks was getting started, before he even
had a record out, Bob Doyle and Pam
Lewis, who co-managed Garth at the time,
asked if I would put him on the show as a
favor.

We put him on acoustically between the
other acts’ sets. He got to meet a lot of
programmers that way, so when “Much Too
Young to Feel This Damn 0ld” came out,
they knew who he was.

When the album came out he signed one
“To Ed: Thanks for the start. I'll always owe
you.” That vinyl album is probably the
article I hold dearest. Not that it’s collect-
ible or worth something to anybody else,
but it's a great reminder of being involved
in something at a very special time.

BEWIND THE MIKE Dolly Parton appears to be
interviewing Ed Salamon for Mutual Radio back
in the day.
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This honor is bestowed on an individual who has made a significant contribution to the
marketing, production, growth and development of the Country Radio Seminar and the
multiple services that the Country Radio Broadcasters provides. That is certainly a fitting
description of Lameier, whose 40-year career with Columbia/Sony included a 12-year nin on
the CRB board.

Lameier’s career started in Columbia’s Cincinnati branch office and included a stint as
«Western Region Promotion Manager and 24 years in promotion at the company’s Nashville
division. He remains the proprietor of Jack’s Place Consulting.

I started owmt filing cactus needles, and now we've got
downloading, iPods, HD and everything else. It's been rather
interesting. As soon as you think you're at the pinnacle,
everything changes — records, tapes, CDs.. digital. It's the
same at promotion and radio. We've gone from dealing with
jocks to MDs, PDs and, now, the corporate level.

The high points have been the people I've dealt with. I've
had the opportunity to be involved with some of the most
creative and talented people in the business.

My first CRS was in 1978, out at the airport. We had a
heck of a time putting acts on because the ceiling was so low
that the sound was atrocious, but that didn't stop anyone
from standing up and applauding.

Joke Lameler The New Faces concept was rewarding, seeing all those
acts emerge. Same with the radio personalities. I got a kick out of dealing with them, and
that became a base I drew from to bring people into what I was doing.

Everybody was going in the same direction. We all had our own reasons, but we
generally all went the same way. Things changed every year. We'd be dealing with Jonathan
Fricke and Lon on the R&R side and the people on the Billboard side. There were lots of
methodology changes and battles over the years, but everybody got along.

e
Jack Lameier

CRB President's Award

USIC
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I couldn’t have done
it without my bride,
Connie, Everywhere 1
went, she was with me,
and it was nice having
someone to lean on. I got
a lot of support through
the old CBS organization.
The people at the branch
knew country would
mean something —
especially with the
success of “The Devil
Went Down to Georgia®
and Stardust. It wasn’t,
“Gee, it isn’t rock, so we
don’t have to deal with
it.®

There were a lot of OLD SCHOOL Willie Neison dropped by the Columbia affices to
characters out West: Lon  icis irh the staff. Seen here (k1) are Rob Dolton, Jock Lameier,
Helton, Charlie Cook, Don  meicon and Joe Casey. ,
Lankford. I learned alot ——  ~

from Cason Schreiber, who was the RCA rep. He had his own style, but he got things
played. And that’s what I wanted to do.

I probably had two dozen assistants or interns who are still out there in the
trenches. Some are back at radio, others are on the record side. Some started their own
things. It's always rewarding to see them doing their thing at the seminar.

It’s hard to fold your tent and leave, but I keep involved with the CRS and the ACM
board. My retirement so far has been very active, and we'll see what the future holds.

Ronnie Milsap

CRB Career Achievement Award

In a town known for stellar musicianship, Ronnie Milsap
is at the top of the class. An accomplished multi-instrumen-
talist, Milsap toured in J.J. Cale’s band and later found work
as a session musician in Memphis backing, among others,
Elvis Presley.

After early brushes with R&B and pop success, Milsap
found his groove in country, charting the No. 1s “Pure Love,”
“Please Don't Tell Me,“ “Legend in My Time*” and “Day-
dreams About Night Things” in 1974 and 1975.

He received six Grammys, eight CMA Awards and three
from the ACM and sold 23 million-albums. His 43 top five
hits included smashes like “Smokey Mountain Rain,” “I
Wouldn't Have Missed It for the World” and “Any Day Now.”

What he’s most excited about these days is his return to
RCA and a new album he’s recording.

My memories of Country radio are so positive because I'm a fan. Since the begin-
ning I've been a knob-turning, button-pushing kind of guy.

There was a time when you could drop by a radio station unannounced, but I know
that’s not possible anymore. I do enjoy calling in though. And every time you hear one of
your records on the radio, it’s a thrill, even after all these years.

Ronnie Milsap

L ]
Regardless of what anybody says about alternative promotion, there’s nothing like
Country radio. I've heard so much about alternative ways to get the word out, TV promo-
tions and-the like, but nothing compares with how Country radio does it.

When-Joe Galante said, “We're signing you back,” it was a dream come true..
Working with producer Keith Stegall has been interesting. We're friends and he's a great
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songwriter, but I never had the chance to work
with him as a producer. Between Keith and
engineer John Kelton, they've got a rocket-
science factory over there.

We're about to cut the seventh song for
this album, and I'm 5o excited. It’s not like
anything I've ever done before. I'm playing
some keys, but mostly it’s guitar and a modern
country production.

1 go so far back with Joe and have always
believed that he’s the best record man I've
ever worked with. I've known him since 1974
and have always thought that if you take your
cues from him, you‘re going to sell a lot of
records.

We listened to more than 1,000 songs,
and they came in every way imaginable. E-
mail, CDs, meetings with publishers. They're  p1ANG MEN Ronnie Milsap (l)and the late
recording 24-bit at 96khz sampling rate. I was Ray Charles performed together on Milsap's
always a techie, and Kelton is the best-kept two-hour 1983 television special, shot in
secret in Nashville. Nashville.

I'm used to being deeply involved in the — —————
production myself — I've had my own studio for 18 years — but working with a producer
who can get stuff done when you're not even there is amazing.

We should be through by the end of March, and I'm excited to let the process go where
it wants to go.



www.americanradiohistory.com

<

-~
RADIG & RECORDS, INE.

[
J

S
=
S
BN
X
>
'
>
>
N
>



www.americanradiohistory.com

o

Performer Of The Year, Male Vocalist Of The Year, Album Of The Year:
Keith Urban & Be Here

Keith Urban’s Readers’ Poll hat trick is simply another affirmation of his emergence as one of country’s top superstars. After he won the
CMA Award for Male Vocalist of the Year in 2004 it was clear that his rise to the top would be faster than most. Just how fast became clear this
past fall, when he not only earned his second consecutive CMA Male Vocalist trophy, but also snared country music’s most prestigious honor,
Entertainer of the Year.

Awards, including his recent Grammy for Best Male Country Vocal Performance (“You'lt Think of Me”), only telt part of the story.Urban’s
most recent album, Be Here, just earned triple-platinum certification, as has his previous release, Golden Road.

His first concert DVD, Livin’ Right Now, was released in September and has already been certified platinum. And his Alive in 05 Tour, now
extended into 2006, continues to be one of the genre’s top draws.

At radio, “Your Better Half” peaked at No. 2 about this time last year, and "Making Memories of Us” enjoyed a four-week run at No. 1 in
May and June. “Better Life” trumped that, holding the top spot for five weeks in October and November. Urban’s current singlte, “Tonight I
Wanna Cry,” is in the top 10 and still climbing.

Female Vocalist 0f The Year: Sara Evans

Evans’ high position in the minds of R&R's readership is certainly a reflection of her hard work and success, but it may also be an indication of where her
already notable career is heading.

She has certainly emerged as a consistent hit-making artist, and, with her sales and touring successes continuing to accumulate, is poised to take the
reins as country’s top female artist.

She came closer to realizing that goal in October, when her latest RCA album, Real Fine Place, debuted as the top-selling country release in the nation and
was No. 3 overall. With a first-week tally of 125,725 units sold, Evans enjoyed the single best sales week of her career.

Behind that accomplishment, of course, was considerable airplay for the album’s first single, “A Real Fine Place to Start,” which spent two weeks at No. 1
in September. The disc’s second single, “Cheatin’,” is now in the top 15. On the road, Evans continues her run with Brad Paisley on the 2006 edition of the
Time Well Wasted Tour.

Vocal Group Of The Year: Rascal Flatts

Rascal Flatts may be on the verge of a career explosion after being one of the genre’s most incredible success stories in 2005.
The trio closed the year with the No. 2 country tour, having performed for 750,000 fans in 70 cities. Their “Bless the Broken Road”
was the most-downloaded country track on iTunes, and the album Feels Like Today was the best-selling album there.

The album sold pretty well everywhere else too. In fact, Feels Like Today was the best-selling country album of 2005. Period.
Rascal Flatts were also the seventh-best-selling recording act in any genre.

A major catalyst for those numbers was the substantial airplay their singles received. “Bless the Broken Road,” which, by the way,
just won the Grammy for Best Country Song, spent six weeks at No. 1 in early ‘05. “Fast Cars and Freedom” was in the top spot for
four weeks over the summer, and “Skin (Sarabeth)” peaked at No. 2 in November.

That may be only the tip of the iceberg, however, as the Flatts guys opened 2006 with the
Me & My Gang Tour with guests Blake Shelton, Keith Anderson and Jason Aldean. Their album
Me and My Gang streets April 4, and the first single, “What Hurts the Most,” not only racked
up an astonishing 107 first-week adds, it’s also already in the top 10.

Vocal Duo Of The Year: Brooks & Dunn

RE&R’s readers have acknowledged what major awards shows seem to confirm year after year: Brooks & Dunn are still a force in country music.
Last year was no different, when they had the No. 1 singles “It’s Getting Better All the Time” and “Play Something Country,” as well as the top 10
hit “That’s What It’s All About.” Already this year “Believe” is pushing into the top 15.

Airplay got them heard, but Brooks & Dunn were also seen everywhere this past year. The CMA Awards hosts took home another Duo of the
Year trophy at the show and were ever-present in New York in the week leading up to the big night. They even
played atop Madison Square Garden’s marquee.

Their latest album, Hillbilly Deluxe, entered the country sales charts at No. 1 in September, and the Deuces
Wild Tour, featuring Big & Rich and The Warren Brothers, was one of last year’s hottest tickets. More recently, Kix
and Ronnie opened for a little British group called The Rolling Stones.

Single Of The Year: “That’s What | Love About Sundays”

A five-week chart topper last spring, “That's What I Love About Sundays” proved a couple of things: For Craig
Morgan, it secured his place as one of country’s most promising emerging artists, and for Broken Bow Records, the
song confirmed that the independent label was right at home among the country industry’s heavy hitters. The song
was R&R's Most Heard of 2005.

Craig Norgan Best New Artist: Carrie Underwood

Riding a five-week run at No. 1 with “Jesus Take the Wheel,” Carrie Underwood was undoubtedly the breakout star in country music last year. Her
album Some Hearts sold an amazing 314,549 copies its first week of release, topping the sales charts both overall and in country. Already double-
platinum, the album remains one of country’s top sellers.

Underwood's success at only 22 has a lot to do with her being voted the most tecent American 1dol, which gave her an unprecedented level of
visibility for a new country artist.

Keith Urban

-
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7 FATTW NLL Like We Never Loved At Al Waraer Bros)

8 SUGARLARD Just Might tMake Mo Beiove) AMarcary
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@ SARA EVANS Chestin’ ACA

@ SLAKE SHELTON Nobedy But Me (Warser Braz)
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@ VAN ZANT Nobody Gonna Tell Nis Whet To 0o Cakmbie/
@ TRENT TOMUBSON Drunker Than M #yric Street/

@ JACK MGRAM Wharaver You Ars /Big MackisaShew Dog Masivile!

@ A30N ALDEAR Why 888/

@ T.YEARNOOD & 2. BRO0OKS Love Wit Always Win Faadlynic Strawt/

@ LEANN MMES Somathing's Getta Give (AsyhbeyCark/

25 DAMIELLE PECK | Don't By achingShow Dag Nasivile/
@ SHEDAISY rm Taking The Whee! ymc Street!

@ XETH ANDERSON Every Tims | Hoar You Neme (Anisty/
@ DIERKS BENTLEY Settie For A Sewdown Capitel

@ LEE AN WOMACK Twenty Yoors And Twe Hushends Age ICY

@ CRAIG MORGAN | Got You B8R

31 ROCKIE LYWRE Lipstick tinierss/ Sseth/

@ JOE MICHOLS Size Matters (Semadey} Uinverzel Seetly
33 0 DEE MESSINA Not Going Dewn L

@ JANNE UUEAL | Love My Lite Capited

@ XENEYROGERS | Con't Uniove You Lanited

@ RAY SCOTT My Kind Of Music (Warser fras/

@ DOBNEY ATIONS H You're Going Through Hell Cord
@ GARY ALLAN Life Ain't Always Besutitul AHCA/

@ PUILYASSAR Lost Dey Of My Life (dniseay

@ 916 & RCH Nover Mind Ma (Warser Sras)

@ CROSE CANADIAN RAGWEED Fightin' For Qisbavsal Sseth/
42 LONESTAR I Ok Tryin' BAA)

43 JEFF BATES Ne Shame (RCA/

€@ UTTLE G TOWN Bring tt On Heme Equity/

@ FAITHINLL The Lucky One (Warser Brez)
Beiwi> ) GEORGE STRAIT Seashores 01 Old Maxico ACA/
B> ) ERC CHURCH How ‘Bout You Casitod

46

45

€ SUSAN HAYNES Drinkin' In My Sunday Drass Epic/
@ GRETCHEN WILSON Pokitically Uncomect (Epic/
50 CLINT BLACK Orinkin’ Songs & Othes Logic /Eguaty/
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120 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks Songs ranked by total points tor the arplay week
01 2/5-2/11. Bullets appeaf on songs gaining points and/or plays of remaining flat from previcus week_ It two Songs are tied in total points, the song with the larger increase
in points 15 placed tirst. Songs betow No. 1.and down In points and plays 1or three consecutive weeks are moved to recurrent. Most Added is the tatal number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most (ncreased Points lists the
sangs with the grealest week-to-week increases intotal points Station Weight = AQH Persons « (Market rank X 10) dwvided by 4180. Tota! Audience equals Average Quartes
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an ADH number. Average Quarter Hour Persons used herein with permissian
from Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records

sowereo[1]
MEDIABASE

J of
MOST APDED
ARTHIT TMLE LAGELS) ADOS
GEBRGE STRAIT Seashores 0 Ol Mexica MCA/ »
GRETCHEN WILSMN Pulitcaly Uncomact Eaic/ »
FAITHONLL The Lacky Ong Warnr Bras/ »
PUIL VASSAR Last Doy Of by Lite (Ansta a
JOE MICNOLS Size Motters (Semedey) (Uisowsa/ Seeth/ 14
CINBS CAGLE Wal-Mart Parking Lot apited "
JACK INORAM Woerowr You Are By MackioyShow Doy Nashvlie! 11
DIERKS DENTLEY Setthe For A Slowdown Capiad 19
UTTLE g TOWN &'lllthll-ﬁdyl 9

The Comtry odd thvockald is syplied b0 maniornd stutions aut sllowed b0
mport adds gar thusis sty policy: Songs Wt reach soven ploys gav wesk
valthin ons airghpy weeh. Alsploy wouk is dfined os Sundoy through Sowrdey.
Adie foam o ¢ther programm—s svv sl assapied ot a0y piny fovel.

MOST
INCREASED POINTS

TOTAL

L
ARTSY TITLE LASEL(S) CREANE
JOE IICHOLS Scce Maitars (Sormadey! Gisbws/ Sootl 4477
IKENNY CHESIEY Living I Fast Ferwerd N4/ 087
T.YEAMWOOD & G. DROOKS Love Wil Powrflyrk Strmst/  +820
JOSN TWANER You ban MCA/ +584
FAITH ML The Lucky One /Warser Srae/ +584
IIERKS BENTLEY Settis For A Slowdown Capind "y
DO JOVI WLL METTLES Whe Says You_ abadLG)  +500
PO VASBAR Loot Dey Of My Life iAnival +480
RASCAL FLATTS What Hurts The Mest fyric Strost/ 4
JASON ALDEAR Why /B8R +02

MOST
INCREASED PLAYS

TOTAL

L
ARTISY TTILE LABEL(S) INCREASE
KENNY CHESHEY Living in Fast Ferward 4/ +258
JOE WICHOLS Sie Mottors (Sermadey) Uinbarss/Svos  + 252
T.YEAMVOOD & G. DROOKS Loe L. Pty Sowet/  +201
RS DENTLEY Settls For A Siowdown Canief +20
JOSN TURNER Your Man AICY +188
PONL VASSAR Lost Dey Of Ny Life (Aristal +179
BON JOVI WL NETTLES Whe Says You_ AbadY 4175
FATTI ML The Lucky One (Warmer Sroz/ s
GEORGE STRAIT Seasherst Of Old Mexics AICA/ +160
TOBY KEITN Got Dask.. Show Doy NashileUmversall  +138

BREAKERS

No Songs aqualify for Breaker Status this week.

Sengs ranked by total points

Station playlists tor all R&R reporters are avaitable
on the web at www.radioandrecords.com.
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{;
COUNTRY TOP 50 INDICATOR
{ February 17, 2006
MH Wi ARTST TME LBELS) s soms Uk eam e e "R oo MOST ADDED’
2 €) BRADPAISLEY fiDOLLY PARTON When | Get Where I'mGomg (rsta/ 4183 193 3437 +136 97714 2843 13 8710
| 2 CARRIEUNDERWOOD Jesus, Take The Wheel (Arista) 3874 220 3155 198 90111 6551 14 B2g | \"TSTTME LKLY ) MER
i 5 @ JOSHTURNER Your Man (MCA/ 3626 137 2943 +112 80711 2198 28  gsio | SEORGESTRAIT Seashores Of Oid Mesico MCA) »
Il ) FAITH HILL The Lucky One (Warner BrosJ 2
7 o SUGARLAND Just Might (Make Me Believe} (Mercury) = 3372 w07 2113 +66 78234 2521 21 8710 | GRETCHEN WILSON Politically Uncorrect (Epic/ 16
8 € KEITHURBAN Tonight | Wanna Cry (Capital 3336 220 . 2816 +170 77182 4550 11 8710 | PHIL VASSAR Last Day Of My Life (Ansta) })
\ 6 6 TIMMCGRAW My Old Friend (Curt) g 3208 170 2625 180 74082 3734 20  85/0 | JOE NICHOLS SueMatters (Someday) Universal South/ '
f 3 7 TRACE ADKINS Honky Tonk Badonkadonk (Capitol 069 812 22 T3 TIER A9 19 THO| o oeee e :’:;";2;’,”’”“’“ :
11 @ KENNY CHESNEY Living In Fast Forward (GNA/ 3013 323 2524 +236 69695 8894 7  B6/0
| 9 @ MONTGOMERY GENTRY She Don't Tell Me To (Columbia/ 3010 76 2494 +65 70624 1943 16 870
f 10 (D RASCALFLATTS What Hurts The Most dLyric Street) 2985 290 2529 +276 69033 6566 6 870
| 4 11 FAITHHILL Like We Never Loved At All (Warner Bros.) 2966 -622 2350 621 68816 13154 23 730
‘ ‘ 13 (D SARAEVANS Cheatin’ (R4 2666 53 2243 +60 61985 307 15 8700
12 BROOKS & DUNN Believe (Arista) 2632 17 2173 +6 62639 488 18 8700
14 (D BLAKE SHELTON Nobody But Me (Warner Bros.) 2611 76 2183 101 60298 1925 24 86N
16 (D TOBY KEITH Get Drunk And Be Somebody /Shdw Jog Nestvile/Unversa) 2434 116 2074 +93 54159 1544 7  86/0
15 O MIRANDA LAMBERT Kerosene (Epic/ 2377 48 2020 +34 54500 371 17 8310
17 @ JAMEY JONNSON The Dollar /BNA/ 2083 92 1771 .75 46826 1559 21 823 »
18 (D BOWJOVIWI. NETTLES Who Says You Can't Go Home dstndiDUMG) 2002 186 1706  +162 44677 4200 9 7713
19 D VANZANT Nobody Gonna Tell e What To Do (Columbia/ 1866 115 1551 +89 42694 3270 20  76I2 MOST
| 20 €@ TRENT TOMLINSON Drunker Than Me Lyric Street) 1634 149 1388 +132 36182 2841 15 792 INCREASED POINTS
| 21 @ JACK INGRAM Wherever You Are (Big Machine/Show Oog Nashville) 1580 137 1315 +121 35028 3014 13 756 ToTaL
| 23 @ T.YEARWOOD & G. BRODKS Love Wil Aways Win (Peadlyric Street/ 1523 242 1317 +193 33408 6160 4 7706 | ,avsr roue caseuss i
1 22 €D JASON ALDEAN Why (BBR/ 1523 126 1264 +135 35064 2911 11  72/6 | GEORGE STRAIT Seashores Of Old Mexico (MCA/ +435
l 26 €D DIERKS BENTLEY Settie For A Slowdown (Capitol 12617 248 1108 +187 21140 4052 S 736 ::’;zxf:l‘:r“fs'vb;::‘-‘ﬂ'l’]"f:‘r‘h:";;;:dﬂ’f:t‘;m” :;:3
il 28 25 LEE ANN WOMACK Twenty Years And Two Husbands Ago /MCA/ 1208 10 989 15 26538 1028 11 620 | gyepks BENTLEY Settle For A Siowdown Capitol 248
& { 27 € LEANNRIMES Something’s Gotta Give (Asyfum/Curt) 1180 170 979 +133 25658 3619 7  71/8| T.YEARWOOO & G.BROOKS Love Wil (Pearfyric Street) +242
' 25 €D SHEDAISY ImTaking The Wheel (Lyric Street) M7 98 937 473 25466 2076 12 64j3| FAITHHILL The Licky One Worner Brus,) +19
i KEITH URBAN Tonight | Wanna Cry [Caprtoll +220
30 €] DANIELLE PECK | Don't (Big Machine/Show Dog Nashvile) 1028 174 871 +150 22980 4297 16 6UZ| g MicwolS Sue Motters (Somedeyl Uversal South)  +209
28 @ CRAIGBAORGAN I Got You BB/ 893 92 803 +64 24251 2984 10  59/3 | B.PAISLEY #D.PARTON When | Get Where I'm Going (Arista/ +193
‘ 32 €D JOE NICHOLS Size Matters (Someday) (Universal South) 982 208 848 +162 21252 -4484 4  57/9 | BONJOVIWN. NETTLES Who Says You.. dslandiDIME) ~ +185
| 29 €@ J0DEE MESSINA Not Going Down (Curt) 949 - 45 782 433 20448 623 9 580
lﬁ 31 €D XEITH ANDERSON Every Time I Hear Your Name (Arista) 883 91 714 82 19677 1578 6 553
I 34 €D JAMIE O'NEAL | Love My Life (Capitol 808 79 674 <58 17744 1983 10 4603
t 33 34 ROCKIE LYNNE Lipstick (Universs/ South/ 75 0 6N 3 16426 165 15 49N
i 35 €D GARY ALLAN Life Ain't Atways Beautiful (MCA/ 672 69 543 +42 14864 1127 5 A
45 €D GEORGE STRAIT Seashores Of Okd Mexico (MCA/ 646 435 604 +399 14347 9592 2 5325
| 35 € RODNEY ATKINS it You're Going Through Hell... Curt/ 583 58 502 457 11892 M1 5 452
37 38 MEAL MCCOY The Last Of A Dying Breed (903 518 16 428 4 144 181 5 4N
38 39 LOMESTAR Il Die Tryin' (BNA/ 513 19 434 10 11402 323 8 380
i 40 @ XENNYROGERS | Can't Unlove You Capitol @8 1 34 +14 9590 2 7 33
42 € #1628 RCNH Never Mind Me Warner Bros./ 81 182 I e s A 3 B MOST
41 42 RAY SCOTT My Kind Of Music (Warmer Brus) ¥ 2 2 s 1M 4 2 M IﬂCﬂE‘SED PLAYS
44 @ UTTLEBIG TOWN Bring tt On Home &Eguety/ ¥ 112 M e 787 M 3 e & o
3 (D JEFFBATES No Shame CH/ %2 4 225 o5 5087 S0 8 2B umermns s ..
46 D PIMLVASSAR Lost Doy Of My Lite (Arista/ 09 85 102 +70 882 882 3 20112| EOMGE STRAIT Seasheres Of OM Mesics AICH +309
@ FAITIHINLL The Lucky One MWavaer Bres) 7 2 N8+ 4831 6631 1 24124 | RASCALRLATTS Whet Harts The Mest e Stewe/ +I
B> () GRETCHEN WILSON Peitically Uncomect MGaic N3 W M L% a2 W 1 W mm#;mm -+
8 @ MARTINAMCONGE WOOLLY PARTON ISiMissSomeone ACA/ 106 63 145 +62 3308 1282 3 175 7.vEARWOOD & & DROOKS Low Wi We Medli e/ +183
| 47 @ WALKETCHUM Just This Side OF Hooven (HalLohish) CurdiAsyby! 145 38 114 31 /M M 2 M :m H:::mm o::
- - +
B> @ CNES CAGLE Wal-Mart Parting Lot (Capied 125 05 101 54 2328 12 1 18 -“u:""m*hh‘;ﬂ! u." o
- JOE NICHOLS Sie Matters +182
ummmw%%m:nmmumm-mw. m'w~"-"ﬁ oliasr b
Your dimes conquered polio. Give us a hand with premature birth.
Support research at marchofdimes.com

The answers can't come $000 saousn " © March of D Burth Defevts Foundanon, 2003
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COUNTRY CALLOUT AMERICA. & ®ullsaye

EXNCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 17, 2000
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of February 5-11.

TOTAL STROMGLY
ARTIST Tite (Lades) POSITIVE PASSION  INDEX  NEUTRAL FAMILARITY  DiSUKE  Disuke | CALLOUT AMERICAe
JOSH TURNER You Man MCA) A’ % 41 1B3% N x| HOT SCORES
CARRIE UNDERWOOD Jasus, Take The Wheel Arista/ @Wo%  TII%  an 1I8% 98.0% 5.5% 1.5% This Week At
SRAD PAISLEY /DOLLY PARTON When £ Get Whers I'm Going /Arista/ /A% T2E% A0S 108N 97.5% 5.0% 0.3% c .
TRACE ADKINS Honky Tonk Badonkadonk (Captol W% TIA% AN 123% 98.0% 8.5% 5.3% (I“Ollt Amerlcu
NERNY CHESNEY Living In Fast Forward (BAA/ %8% B83% 390  175% 84.0% 8.5% 1% By John Hart
MONTGOMERY GENTRY She Dor't Tell Me To (Cokumbis/ % 678% 383 210% 94.0% 5.0% 0.3% I
SUGARLAND Just Might (Make Me Befieve) tMercury! 20%  6BI% 384 225% 95.8% 6.3% os% | Josh Turner gets stronger, repeat-
MIRANDA LAMBERT Kerosens i/ 27.0%  635% 380  21.3%  958% 85% 26% | "8 at No. 1 with “Your Man,
whuch is also the No. 1 passion song,
SARA EVANS Cheatin’ (RCA/ /3% 615% 381 220% 95.3% 7.5% 23% | This song is No. 1 with male listen-
FAITH HILL Like We Never Loved At Al Warner Bras./ 320%  G3S% 386 225% 96.0% 7.5% 25% | ers, No. 2 with females and No. 1
BLAKE SHELTON Nobody But Me /Warmer Bros./ 240%  628% 383 22.0% 93.0% 7.0% 1.3% with core 35-4 listeners.
VAN ZANT Nabody Gorna Tefl Me What To Do (Cokmiva/ 188%  628% 382  205% 88.5% 43% 0% Kenny Chesney is seeing his fast-
i est researching song in a long time,
TIM MCGRAW My Ok Friend (Curty 173% 590% 373 21.3% 93.3% 5.0% 13% | yith “Living in Fast Forward” mov-
BRODKS & DUNN Bekeve (Arsra/ /5% 578% 373 235% 93.5% 95% 28% | inginto the top five at No. 5 for the
JAMEY JOHRSOR The Dollar (BAA/ 3% 560% 379 283%  MS% 54%  15% | week At 10 weeks of age, it's the
BON JOVI Wid. NETTLES Who Seys You Can't Go Home A lUMG/  215%  555% 380 21.0%  BAS% 75% g | Youmgestsongin the top 10. Young-
: er listeners are the strength, ranking
TOBY KEITH Get Orunk And Be Somabody (Show Jog AushlleUimvwrsed  19.5%  553% 374  223% 28.0% 3% 3% “Living in Fast Forward” at No. 5.
JACK INGRAM Wherever You Are (B MackineShow Dog Naskvile) 170%  545% 372 4% 7.3% 7.3% 0% Sugarland’s “Just Might Make Me
KEITH URBAN Tonight | Wanna Cry Castod 210%  SAI% 3183 215% 31.3% 123% 3% | Believe” staysstrong and in the top
JASON ALDEAN Why B8R/ 175%  S30% 3N 5% s 20%  13% | tier at No. 7, up from No. 9 last
— week and No. 13 two weeks ago.
ROCKIE LYNNE Lipstick Liaversa/ Soal/ 13.0% 518% 318 24.0% 7% 58% 1.3% Females rank it at No. 6, and core
TRENT TOMLINSON Drunker Than Me 2 yric Straet) HO%  A480% 355 4% “um 1% 38% ] 3544s rank it at No. 4.
JANNE OWEAL | Love My Life ICapitod 129% 5% 382 as% NN (1 T The No. 10 song for the week is
RASCAL FLATTS What Hurts The Most 2ymic Straet/ 155%  40% 345 270%  e50% 7% yo% | 52ra Evans’ “Cheatin’,” which is
. . also the No. 9 passion song. Females
GARY ALLAN Life Ain't Always Beautiful (0CA) 120% 5% 158 21% 53% 7.8% 1% rank the song at No. 8. '
CRAIG MORGAN | Got You /B8 1M.3%  415% 353 30.0%. 80.0% 3% 1.0% Blake Shelton is in a serious
LEE AN WOMACK Twanty Years And Twa Husbands Ago MCA/ W% A% 33 AN SN 175%  am | growth trend, with “Nobody But
KEITH ANDERSON Every Time | Hoar Your Name (Arista/ 5% 3% 35 280%  TIS% E3% 0% g‘s‘:}:"““:"]‘g “‘:,::‘“ °Veg:1°'£
X SSION song. a
LEANN RIMES Something’s Getta Give (AsylemCariy 15% NI I NS% % (7,3 1% | okitat No.gammfs_mmk
DAMELLE PECK | Don't (Big Machise/Show Dog Nashvile) 100%  350% 3133 20.0% 79.5% 14.3% 2.3% itatNo.9.
J0 DEE MESSINA Not Going Dewn (Cur/ 9% BSN 1N A% A% 1 3 | Thetop debut at Callout America
JOE MICHOLS Size Mattors (Someday) [isbersal South/ A% 1IN M 200%  SEI% po%  1ox | s Jamie O'Neal's "I Love My Life,
at No. 23 in its first week. Gary Al-
DIEAKS BENTLEY Settie For A Slowdown Capiod 2.3% BO% 345 BN B5% o 19% | jan is not far back, debuting at No.
T, YEARWOOO & G, BROOKS Love Wil Always Win (Peavilyric Street/ 5.5% 325% 331 185% 68.0% 15% 38 | 25 with “Life Ain't Always Beauti- '
SHEDAISY I'm Taking The Wheel 27 Street/ 55% nm 38 320% % 1 53% ful.” A
Total sample size 15 400 persons weekly, with 8 margin of aor of plus or minus 5%. Sconing is done sach week using live intsrvisswars conducting an interview with sach respondent. Scores are: 5) | ke it 8 lot; in fact. IS one of my tavornes, 4) | like |
it 3) ir's OK_ just so-so; 2) | don't tike it; and 1) | strongly disfike . Tha index score is an average of ail 1-10-5 scores. The totai positive score is an aggregate of the 4 and 5 <cores. To be ncluded in weeidy callout, 50ngs must have entered the lop 40
positions on RER's Country aiplay chart The sample is composed of 400 25-54-ysar-olds who xlentrty country as their favortta music and who listen dady to competitive Country radio in the sample markets. The sample s 50% malefemale and |
evenly distnbuted i the 25-34, 35-44 and 45-54 demos. The sampie s balanced by regron and markets within each region. Bukseye Callout 1s conductad in these regions and markets. SOUTH: Charteston, SC; Charlotte, Baton Rouge: Mashville,
Atianta. MIOWEST: Flint, M) Indianapois; Madison, Omaha; Cincinati. EAST: Harrsburg: Rochester, NY, Springfield. MA. Prowdence; Washngton, DC. WEST: Modesto, CA; Salt Lake Cry, Colorado Springs, CO: Portiand, O Houston © 2006 Radw |
& Records © 2006 Buliseye Marketing Research inc. I

Call (310) 788-1625 or email
subscribe@ra Iaandrecardf.cam : "
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Americe’s Best Testing Country Songs 12+

a COUNTRY

RRx

s
CANA

respondents who said they are Sred of hearing the song. Songs must heve 40% lamillanty 10 3ppesr on surwsy. Sample composiion is based
on persons 12+. Persons are screened via the intemet. Once passed. hey can lake the music lest based on the lormat/music
RateThelusic.com resulls are not meant 10 repiace callout ressarch. The results are intended 10 show opinvons of parscipants on ihe the
iternet only. Rate TheMus: S & regrstered trademark of Rate Theldusic.com. The AT system, is svaliabiy lor lecel radie sistiens by
@n&lﬂ“ AuiaTheMutic.com date is provided by Nadiobese Ressarch. 2 divivien of Promiove Rudie Nehwests.

For The Week Ending 2/10/08
) Per. W M Az
Artist Titie (Label) TW LW Fami. Bum 25-54 2554 25-54 R Wk e TRE LABELSS) R "G s
S50 TUNER You thn ACY R ——— 1 1 CUNDERWOOD Joss TksTRWhsldid 42 17 10 100
SUGARLAND Just Might Mlske Mo Dullovel Moy 412 411 88% 20% 418 415 AN 3 @ SrNSEYPAMTON WG it/ 45 414 13 18
CARME URDERWOOD Joma, Tale T Whesl oty 400 408 S0% 3% 4AR2 188 AW 5 @ mEwvomEYkmbistfeiow W 2 5 W8
0L PASLEY 0. PANTON Won 1Got W TmGoig iy’ 400 422 00% 2% 4 1% 4D 2 @ XETHURBAR Tenight! Wama Cry Capied “ A 7 1»
GEDRQE STRAIT She Lot Herself Go ICU/ am 47 W A% A AN AW . 5 @ ANROE LINES Lights Of My Humetown S04/ M » " 1»
SARA EVARS Chasti’ ACY WA M % AN 1M AM 7 @ oSN TWRNER You Men AW m 4 8w
JASON ALBEAN Wy SO Al A1 E% W 1M IN W 4 @ MASCARATTSWthwisThoMestlpicSiws 304  +44 & 118
BILLY CUMMIGTON Mot Do Do Somati’ gt Ascwry 486 412 S9% 31% 404 488 398 6 8  BCUMENGTON MatBeDexSmutinfigt Mooy 34 37 18 118
KEITH SBAN Tesight | Weana Cry (Capied AN M BN 1% Al 39T AN S 8 SUGARLAND JustMghtPhoMoBelow Mwrwry/ 381 13 12 14B
BUAKE SHELTON Nebody But Mo Wornw Bruc/ 19 A % I 3 am 3 2% @@ ANISNPRITCHETT By Whee 0PH %W M 3 1A
BON JOV WL NETTLES Who Sovs You fsbadLMAS/ 290 400 EI% 10% 100 39 190 8 11 TRACEADIINS Hesky Tenk Bodenkadenk Canled 350 s 1w
MONTGOMERY GENTRY S Dar't Tll Mo To Cobmii/ 253 481 §1% 19% 391 180 190 17 @ TOSYXETH CuDrwi Sl Mashintimesal 4 +18 4 14
OROOKS & DUNS Beliove Arista/ 1M 1M %% 2% IR . A 11 13 TIMMCSRAW My 04 Frissd Cork/ m " =
RASCALFLATTS Whot Harts The Mest fyric Soweg 300 483 70% 1% 16 1N 1w 15 14y AMANBAWRNNSON XsOkyTeOydkiewSmey 331 4 6§ 128
4 IGRAN Whwwwr_ By MuckinSiow Dg Machell/ 300 483 8% ™% 10 1M 18 16 154y GORDBAMFORD Liksk Good 5WERoyaly/ w9 71 1m
CHRSS CAGLE Miss Me Baby Capie N M W ™ N IR e 20 @  SARAEVANS Chesir (Sary MG/ > TIPS TR SR} )
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FLASHBACK
O

* No. I:“Bless The Broken Road” — Rascal Ratts

YEARS AGO

* No. 1:“But For The Grace Of God™ — Keith Urban

.mmo

* No. 1:“Not That Different” — Collin Raye

YEARS AGO
* No. 1:“) You Want Me To™ — Joe Diffie .
@mmo
* No. 1:“What's A Memory Lile You..” — john Schnelder
@)mm
* No. I:“Southern Rains “ — Mel Tils

YEARS AGO

* No. 1:“Good Hearted Woman™ — Waylon jennings & Willie Nelson

— .
NEW & ACTIVE

MARTINA MCBRIDE W/DOLLY PARTON | Still Miss Somsone RCA/
Total Peints: 422, Total Stations: 32, Adés: 8

TRENT WILLMON On Again Tonight Cakmbiy/
Total Puints: 396, Total Stations: 33, Adds: 6

JOWN CORBETT Goed To Go fFaw Sonw/
Total Peints: 365, Total Stations: 18, Adds: 0

NAL KETCINUM Just This Side Of Heaven (Hal-Lelujsh) CarivAsybey/
Total Peints: 362, Total Stations: 28, Adds: 3

STEVE HOLY Brand Now Girlfriond Curdy/
Total Peints: 358, Total Statiens: 18, Adds: 4

REBA MCENTIRE Love Neads A Helidey ACA/
Total Peints: 256, Tetal Statiens: 23, Adds: 4

NEAL MCCOY The Last Of A Dying Breed S0
Total Peints: 227, Total Stations: 18, Adds: 1

BLANNE LARSEN | Don’t Know Whet She Said (Gianrsieyer/BNA)
Total Paints: 207, Total Stations: 24, Adds: 7

ORICE LONG Anywhere But Here (Cabmebiy/
Total Peints: 172, Total Stations: 11, Adds: 0

TERR CLARK Darmn Right Mdorcary/

\. J

LTMP&: 141, Total Stations: 18, Adds: §

58 & padio & Recerds February 17, 2006



www.americanradiohistory.com

COUNTRY REPORTERS

Stations and thoir adds Ksted 2iphabetically by market
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The Voice Of America

What your tax dollars are buying -

'

8y Larry London

‘m not sure how many times I've been asked “What is the
Voice of America?” but I wish I had a dollar for each. VOA is
the U.S. government’s international broadcasting service,
which started broadcasting to the world in 1942 to counter pro-
paganda from Nazi Germany and Imperial Japan during World

War II.

Then, asnow, VOA’s mission was to pro-
vide accurate, balanced and comprehensive
news and information, as well as to present
to an international audience American
thought and institutions and, in clearly la-
beled editorials, the U S. government’s poli-
cies.

Today VOA programs are heard or seen
overseas in English and 43 other languages.
VOA has more than 798 radio and 421 TV af-
filiates in more than 60 countries. VOA's total

Voice of America
programs are heard

or seen overseas in
English and 43 other
languages. VOA's total
weekly audience exceeds
100 million listeners or
viewers.

weekly audience exceeds 100 million listen-
ers or viewers.

We are also heard on the Internet by 1.8 mil-
lion monthly visitors who come to our web-
site and listen to our live stream.

Crossing Over

I came to VOA in 2001 from a 22-year com-
mercial-radio career. It was a big adjustment
getting used to no commercials, government
policies and procedures that-are vastly differ-
ent from commercial radio.

One of the biggest differences I encountered
in my role as a host on two daily music pro-
grams is that VOA is not just one format. At the
VOA Music Mix network, our primary objec-
tive is to provide the world with a reflection of
what is hot in pop music by simulating an
American radio station, with heavy emphasis
on artist information and entertairiment news.
We are able to transcend format cliches and of-
fer a better musical variety than even “Jack FM.”

The format itself was conceived on the ba-
sis of input from our affiliate stations around
the world. They desired a network that would
feature a musical approach similar to the clas-
sic CHR format of the 1960s and ‘70s, yet
would play contemporary hits from a wide
variety of genres.

Along with today’s mainstream CHR hits,
we incorporate the best crossover tunes from
R&B, hip-hop, country and all types of rock
from the past 20 years.

VOICES HEARD AROUND THE GLOBE seen here is the Voice of America Music Mix
airstaff. (front) Marpot Braswell. (back. I-r) Larry London and Ray McDonalg.

60 ® Radio & Records February 17, 2006

Where else in the
world would you be
able to hear The Goo
Goo Dolls, Usher, Sha-
kira, Simply Red, Sean
Paul, Jennifer Lopez,
Kanye West and The
Backstreet Boys taste-
fully blended together
in the same hour?

1t’s not often that a D)
can go on the air and

get requests from Po-
land, Russia, Japan, Ita-
ly, Ghana, Iraq and a
multitude of other plac- oc.

es around the world. |

am fortunate that [ am

able to not only gain support from a global au-
dience, but also to introduce them to some of
the best new music in America.

Our live, one-hour program Border Crossings
has allowed me to welcome some of the big-
gest names in music to our studios. Artists like
Rob Thomas, Alicia Keys, Gavin DeGraw, Fall
Out Boy, Natasha Bedingfield, Kenny G and
Hilary Duff have appeared on VOA over the

past year.
A Word Of Thanks

We are so grateful to the record companies
and management companies that have sup-
ported VOA's efforts to promote pop music
culture to the world over the years.

I should also note that VOA is not affiliat-
ed with Armed Forces Radio and Television
Services. VOA broadcasts to a much
broader audience that is not limited to
the military.

We do, however, receive tre-
mendous support from the
members of the military sta-
tioned around the world and
from other Americans living
abroad who are craving a slice of
home.

it’s not often that a
DJ can go on the air
and get requests
from Poland, Russia,
Japan, Haly, Ghana,
Iraq and a mulititude
of other places
around the world.

WWW americanraaionisiorv.com

CELEBRITY FACE TIME Hoilywood recording artist Hilary Duff
(1) visits Larry London at the Voice of America studios in Washington,

1 am always amazed that, on any given day
and on any given program, | can receive calls
from military men and women expressing ap-
preciation to us for the inspiration and music
they rely on in Iraq, and then, during the same
show, | can get a call from an Iraqi listener ex-
pressing the same gratitude.

Thank you to R&R for allowing us the
chance to familiarize its readers with the Voice
of Amenca. | am proud to be a part of suctran
important aspect of America’s public diplo-
macy efforts around the world.

| also want to thank all of our affiliates
in Africa, Europe, Asia and the Middle
East for giving us the opportunity to reach
so many different people and bring them
a bit of our culture.

1 want to take this opportunity to express
my personal gratitude to a man who was in-
fluential in my career, Julian Breen. It was in
1979 that Julian gave me my first major-mar-
ket break, at Greater Media/Detroit. He was
foolish enough to hire me again years later as
a PD for the company’s Boston operation.

I missed the opportunity to tell him how
grateful I and the many others who were
touched by him are. Julian passed away in Oc-
tober 2005, but his memory will live on in
those who knew him.

Larry London is Producer and host of VOA Mu-
sic Mix. Contact him at 202-619-3901 or llon-
don@ voa.gov. The website is www.voamu
sicmix.net. The opinions expressed in this article
are those of the writer and do not necessarily re-
flect the official views of the Voice of America or
the United States government.
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Wi wik ANTST TILE LABELIS) b nir u'd:-'g‘-'é:
1 1 LIFENDUSE You And Me (Geffan/ 1380 47 175847
2 @ JAMESBLUNT You're Besutiful (CastardAtiamtic/ 1833 - +118 158339
3 3 ROB THOMAS Lonely No More /Atiaseic/ 1815 A8 188748
7 ©  KELLY CLARKSOW Becauss Bf You /RCARMG) 1580 +240 145884
4 5 MICHAEL BUBLE Home //42/Raprise) 1384 479 132886
5 6  EAGLES NoMore Cloudy Days /ERC/ 1243 208 98956
] 7 ANNA NALICK Sreathe (2 AM) (Cokmbis/ 1220 475 95452
8 8 MARIAH CAREY We Belong Together AsiandIL/MG/ 1083 208 90461
12 ©  KEITHURBAN Making Memories 01 Us /Capitad EMC) 1037  +248 54084
11 10 JONSECADA Window ToMy Heart (Big 3/ 1031 5 7012
10 11 SANTANA{/MICHELLE BRANCH I'm Fosling You (rista/RMG) 1018 36 112
9 12 DM.Y. Listen Ta Your Heart (Robésias/ 952 418 9247
15 @  MICHAEL BUBLE Save The Last Dance For Me //43/Repriss) 740 162 73275
14 (D JMBRICKMAN WWAYNE BRADY Beautitul /Wavt Disney/Hollywood) 661 +35 35247
13 15 HOOTIES THE BLOWFISH One Love Sneaiy Long/Vanguard) 845 AN 3%
17 @  OANIEL POWTER Bad Day /Warner Bros.) 830 +178 8132
18 (D LEANNRIMES Probably Wouldn't Be This Way (AsykmyTurty 451 +73 18982
16 13 MELISSA ETHERIDGE | Aun For Life dsiand MG 448 28 54
2 D ENYA Amacantine Repise/ e +20 27288
19 20 JORDAN XNIGHT Whete Is Your Heart Tonight (Trans Continental 155 a4 11382
23 @ GODGDO DOLLS Batter Days Warner Bros./ 267 +37 30342
25 €D RDBTHOMAS Ever The Same (Atianric/ 255 +70 33387
22 €D  SHERYLCROW Good Is Good (A&M/nterscope’ 2 0 14404
21 24 CYMDILAUPER f/SARAH MCLACHLAN Time Atter Time fEoic/ 2N 21 20818
26 €D FAITHHILL Like We Never Loved At All (Warmer Bros./ 186 +33 43081
27 €D BARRY MANILOW Unchained Melody (4rista/ 169 +23 141
24 27 GREEN DAY Wake Ma Up When Seprember Ends (Raprise/ 166 46 12852
29 @  MICKELBACK Photograph /Basdrumner/0IMG) T} +29 1040
@  CARRIE UNDERWDOD Some Hearts (drista/ 124 +73 6106
30 36 GWENSTEFAN! Cool fieterscope/ 10 4 6500

2
13
50
12
53

i |

19
k!
5
23
19
29
4
19
8
5
4
18
1"
K]
5
3
12
16
3
2
10
2
1
3

WEEKS ON TOTAL STATIONS!
ARt AbY

8510
53
950
819
"o
7
8810
821
83
N
6110
772
7819
4
8810
san
60/5
330
481
n
3013
236
181
3o
Jans
325
13n
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25/8
810

105 AC reporters. Monitored airplay data d by A Research. a di

of Premiere Radio Networks. Songs ranked by-total plays for the airplay week of

2/5-2/11. Builets abpear on songs gaining plays or remaining fiat from previous week, H two sangs are tied in 1otal plays, the SonQ with the Larger increase in plays 1s
piaced first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart, Songs below No. 5 are moved to recurrent after 50 weeks on the char. Most Added
is the total number of new adds officially reported 10 R&R by each reperting station. Songs unreported as adds do not count toward averall tolal stations playing a song
Total Audrence equals Average Duarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (€ 2006, Arbitron Inc.).© 2006 Radio & Records

MOST |
PLAYED RECURRENTS
LOS LONELY BOYS Heaven (0 Mucsi/Epic) 1018
KELLY CLARKSON Braakaway REA/RMG/ 81
UNCLE KRACKER 1/DOBH: GRAY Drift Away fLava/ "
MICHAEL MCDOMALD An't o Mourtan High Enough tHorown) 8

ARTIST TITLE LABEL(S/
TIMMCGRAW Live Liks You Were Dyig (Curty

MAROON 5 She Wil Be Loved (Octoner/BME)

MATCHBOX TWENTY Unwell (A tintxc/

DIDO Whrie Fag (dnisra/ PG/

SANTANA {MICHELLE BRANCH The Game Of Love (Ansia M5/
SHERYL CROW The First Cut Is The Deepest /A &ddMnterscope/
COUNTING CROWS Big Yallow Taxi /(Geffaviaterscape)
MARGON 5 This Love /Octone /WG]

TOTAL
PLATS

m
754
46
m
m
L
"2
854

MOST ADDED'

ARTIST TTLE LABEL(S)

FAITH HILL Like We Never Loved At All (Warner Brus /
KELLY CLARKSON Bacause Of You RCARMG/

MICHAEL SUBLE Sawe The Last Dance For Me (/43/Reprse/
CARMIE UNDERWGTD Some Hesrts /Ansta/

KEITH URBAN Making Memones 01 Us Capdtob ML/
DAMEL POWTER Bad Day Warner Bros./

CHIES RICE When Ded You £all fin Love With Me) /(0
PAUL MCCARTNEY Thes Never Happened Betore [Captal!
ROB THOMAS Ever The Same /Ariante/

T AC odd Gwasheld Is syplind t0 moniioved sistions aot ofiowed @ repart
adds pov thals sompeny pelivy: Sengs Gt 1easd five ploys por wank i hem
mpsnytion sirpisy washe. Airpley wesk s dofinsd as Sundey threugh
Sonurdey. Adds trom ol ot pragrammary sve ol sssapind ot any ploy lovel.

MOST
INCREASED PLAYS

TOTAL

PLAY
ARIST TILE (ABEL(S) INCREASE
WETH URBAN Making Memones 0f Us /Captod EMC/ +248
KELLY CLARKSON Because 01 You (RLARMG) +40
DAMNIEL POWTER Bad Day /Warner Sros) +178
MICHAEL BUBLE Save The Last Dance For Me (/4Y/Reprise/  +182
JAMES BLUNT You'ra Beautitul /Custard/drisertic/ +110
LEANN RIMES Probably Wouldn't Be Thes Way /dsybmCurt)  +73
CARRIE UNDERWOOD Some Hearts (Arisra) +13
ROB THOMAS Ever The Same (Atizntic/ +70
CHRZS RICE When [wd You Fall {In Love With Me) /W0 +56
GOO GOO DOLLS Better Days (Warner Bros.) +31

NEW & ACTIVE

DIAN DIAZ Colowr Evarywhare (Strp City!

Total Plays: 85, Total Stations: 18, Adds: 2

CHRIS RICE When O You Fall (it Love With Me} 40/
Totai Plays: 76, Total Stations: 22, Adds: 7

BONME RAITT | Don't Want Anything To Change (Caprtol!
Total Plays: 75, Total Stations: 11, Adds: 0

DARREN HAYES So Beautiful /Cokumixa/

Total Plays: 72, Total Stations: 11, Adds: 1

TRAME Cab /Cokumbia/

Total Plays: 66, Total Stations: 10, Adds: 4

Songs ranked by tetal plays.

POWERED[ 1]
MEBIABASE

-
-Nh‘\lﬂ----s

Station playlists for all R&R reporters are lnillhll

nnm“hﬂmmmmmm

Find What You Need

“ss‘.':mu o

In Print and Now Online at

www.radioanirecords.com

. The Industry’s most complete, most used DIRECTORY
is now delivered free to all R&R subscribers and is
available online in a searchable database.
Get what you need the way you like it ...
on your desk or on your monitor.

*
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R R powereo[ 17
America’s Best Testing AC Songs 12 + LA TE T A C TOP 30 MEDIAB“F
For The Week Ending 2/10/06 CANADA 200
w W W WHC Witk ARTIST TITLE LABELIS) WO s TR stamons
1 S ph i e il B, 1 1 JAMES BLUNT You'e Beautiful Custardtont) 848 & 24 100
2 0 LIFEHOUSE You And Me (Geffen/ 407 +6 23 110
KEITH URBAN Making M Of Us [CapitollEMC/ 3. 390 59% 11% 390 369 400
RT— i v 3 3. OANIELPOWTER Bad Oay Wamer Bros. 3 B 3% 80
ROB THOMAS Lonety No Mare /Artantic) 387 397 9% M1% 396 408 392 7 o KELLY CLARKSON Because 0f You /RCA/AMG) 336 +N 6 1310
MICHAEL BUBLE Home (/43/Reprise/ 385 408 95% 32% 382 359 389 ‘4 5  EAGLES NoMore Cloudy Days (ERC) 314 40 5 910
1 BRICKMAN WAW. BRADY B Wak Disreytoh ) 385 365 79% 16% 394 368 403 5 6 SANTANA fiM.BRANCH I'm Feeting You /Sony BMG) 306 8 19 8i0
6 7 o BEOOUIN... When... (Stomg/Warner Music Canada) 294 14 20 710
LIFEHOUSE You And Me (Getfen/ 382 392 95% 3% 382 362 1388 | | g 8 * BRYAN ADAMS Why Do You Have .. Unversall 289 13 17 9/0
OANIEL POWTER Bad Day (Warner Bros./ in - 5% 1% 365 345 373 | I 9 9 & FEIST inside And Out /Arts & Crafts/ 260 -35 28 50 |
LEANN RIMES P Woukdnt Be The Way A4 cuty 373 ~ s% 8% 319 347 392 | 10 104y MELISSA O'NEIL Alive (Sony BMG Music Canada) 249 E ] 14 90 |
f 15 > GINO VANNELLI it's Only Love Unversal Musc Canada) 223 +36 1 101
KELLY CLARKSON Because 0f You (RCA/RMG) 370 384 95% 35% n n 319 ]2 JON SECADA Window To MV Heart /8q3/ 218 +5 10 sm
| EAGLES No More Cloudy Days (FRC) 369 381 8% 2% 361 328 3n2 2 @ MICHAEL BUBLE Save The Last... (Warner Bros.) 215 +98 2 16/5
. |
MICHAEL BUBLE Sove The Last Dance For Me (/<¥Reprse/ 363 — 79% 16% 362 339 369 | 11 144y OIVINEBROWN Help Me Blacksmitt/ % 220 7 80
| 13 15 HOOTIE... One Love (Sneaky Long/Vanguard) B 2w W
HOOTIE & THE BLOWFISH Ore Love (Sneaty logVenguard/ 3.60 371  88% 25% 361 324 373 14 16 D.H.T. Listen To Your Heart (Robbins/ 162 27 15 710
JON SECADA Window To My Heart By 3/ 360 357 1% 20% 358 319 370 19 8: COLIN JAMES into The Mystic (MapleMusc/UMG/ 161 +43 3 14/4
| GMELISSA ETHERIDGE | Run For Life (skndUMG/ 357 343 8% 2% 350 385 345 18 TOMI SWICK A Night Like This Wamer Musc Canads) 152 +34 2 1
) 16 19 ERIC CLAPTON Say What You Will (Duck/Reprise/ 136 -30 16 b/}
JAMES BLUNT You're Beauiful (Custard/Atiantxc/ 354 353 95% 3™ 352 359 350 17 20 C.LAUPER IS. MCLACHLAN Time After Time (Ea/ 126 38 6 90
SANTANA fiM. BRANCH I'm Feeling You /AmstaPMG) 354 368 90% 28% 356 343 360 24 @* PHILOSOPHER... Castles... (Sony BMG Muskc Canada) 121 +19 J 6
BACKSTREET BOYS Incomplete UnverZomba Label Grop) 348 344 4% 4% 350 323 358 21 22 SHERYLCROW Good s Good (ASM/nterscope/ 106 7 20 6
BACT A T B : S | LA Rl SR 2 234y RICHARD DESJARDINS... TuM aimes-Tu Muscor/ 95 -10 7 0/0
SLALSTTovE S e = 25 244 DANIELPOWTER Froe Loop (Worner Bras “ 4 & W
ENYA Amarantine (Reprise/ 345 356 6% 18% 341 342 34 23 25  MELISSA ETHERIDGE | Run For Life dsland/DJMG/ 91 12 ] 50
ANNA NALICK Breathe (2 AM} (Cokumia) 342 352 95% 41% 336 348 3 27 GWEN STEFANI Cool finterscope) % 50 30
Bebut> ROB THOMAS Ever The Same (Atkantxc/ 88 +12 1 510
MARIAH W ;
CAREY We Belong Together (Isiand/I/MG) 298 311 M% 4% 381 288 305 2 MARTIN GIROUX J't' Aimerai Encore Musicor) 66 " 5 o
Total sample size is 263 respondents. Total average tavorability estimates are based on a scale of 15, (1=diskke very much, 5 = like very - MADONNA Hung Up (Warner Bros.) 58 +5 5 30
much). Totsl familiarity represents the percentage of respondents who recognized the song. Tetsl berm represents the number of .
respondents who sau they are tired of hearing the song. wmvmmwwmm,mw.&mwcmmms Bebar> . CELNNE DIOR Tous Las Secrets (Sany SME Musc Canads) 55 +12 ! 010
based on persons 12+, Persons are screened via the internet. Once passed. they can take the music fes! based on the format/music
preference. Rate TheMusic.com results are not meant to replace calout research. The results are infended 10 show epmions of participants 23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
on the the Internet only. Rate TheMusic is a reg of RateTheMusic.com. The ATM system, is available ler jecal radio Songs ranked by totat plays for the airpiay week of 2/5-2/11. Bullets appear on songs gaining plays or remaining flat from
stations by cailing 818-377-5300. RateTheMusic.com data is provided by Medisbase Ressarch, 8 division of Premiers Radic previous week. If two songs are tied in total plays. the song with the larger increase in plays is piaced first. Songs below No.
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SMOOTH JAZZ,

CAROL ARCHER

PART ONE OF A Two-PART SERIES

Glen Barros’
Keynote Address

Concord President is bullish on the future, realistic

about challenges

ncord Records is one of the most illustrious imprints in
recorded jazz history. Under the aegis of Concord President
Glen Barros, the label has acquired such prestigious jazz cata-
logs as Fantasy, Milestone, Prestige, Stax, Playboy Jazz, Heads
Up International and Telarc, to name a few.

Barros delivered the keynole address before a
roomiful of rapt smooth jazz music executives at last
October’s Smooth Jazz Label Summit, which was
held at Westlake Recording Studios in Los Ange-
les. Part Two of his remarks will appear here next
wweek.

1 am very, very optimistic about the future
of our business — the music business in gen-
eral and, certainly, jazz
and vocals. The foun-
dation, which is the de-
mand for music, has
never been stronger.

If you look at all the
problems we're having,
they are really rooted in
the fact that people are
finding out about, lis-
tening to and acquining
music in a different
way, but the underlying principle that is still
evident is that people still love music.

Cur problems compare to those of the air-
line industry, which is in a terrible state of dis-
array. All the main players in that industry are
in trouble, and they are not sure what to do,
vetitis an industry that has to exist, because
the fundamental demand for travel exists.

Music is much the same, but we're not go-
ing to get any government bailouts, and we
have to transform ourselves into something
that is very successful. The question becomes
what the next iteration of the music business

S

Glen Barros

The key is that we not rely
on the conventions of the
past as indications of what
Is going to work in the
futwre.

SRSREREITRII I TP TN

is going to be, and we can find the building
blocks to find those answers.
Why People Buy Music

The real question is, what does the consum-
er want? People don’t buy products, they buy
the satisfaction derived from a product, and
that is what has to be explored. What inspires
a purchase? How have those things changed?

At Concord, we're looking at the adult con-
sumer and what is in their psyche. We've
looked at existing marketing research — our
industry is woefully deficient in consumer
research — and done our own analyses.

The reasons people buy music break
down into a few components. This is what
I think about when we’re making and mar-
keting records, because it pays to have an
objective in mind: entertainment value;
emotion; image or social value, which says
something about who you are; atmosphere
enhancement; and intellectual curiosity and
education.

The priority of ail of these things in the adult
consumer’s mind is low. Even though people
love music and want it as a part of their daily
lives, to the adult, it is a low priority that gets
subordinated to all the other things they have
to do.

That is the No. 1 reason adults are buying
less music: They have less time to figure out
what to buy and less time to get it, and, more
than ever, there is more information bombard-
ing them.

The influencers that cause people to buy
are, first and foremost, convenience. They
want to know that they are going to like what
they buy. Value-satisfaction is another impor-
tant factor in making the sale, as is ease of
purchase.

The Competition

The flipside — why don't people buy cer-
tain records although they may have an infer-
est in them — is rooted in competition. I don't
consider anyone in this room or in this indus-
try our main competitors. Instead, it's those
other products that are competing for the
same [consumer] satisfactions.

Instend of buying a record, maybe you're

going to goonline, play a video game or watch
more TV because you have TiVo.

Frankly, the competition is kicking our ass,
We've done a bad job as an industry over the
last 10 vears of embracing the changes that are
going to excite the consumer. The most excit-
ing technological changes that have revolution-
ized the entertainment industry have, for us,
been shrouded in legal battles and prevention.

The results are clear: That which could have
transformed our industry positively was re-
jected at the outset, which has allowed our
competitors to take up more of our consum-
ers’ precious time.

How do we deal with these realities? It
should go without saying that it starts with
the music. The second step is that it has to sat-
isfy the criteria for appeal, and you have to
make it easy to get.

Branding Opportunities

At Concord, we look for branding oppor-
tunities, but it's not limited to the artist’s
brand. We have to communicate the concept,
t0o, as in the case of our Playboy After Dark
series and Mommy & Me and Ray Charles, for
which we had his partners’ brands and Star-
bucks’ brand and promotional channel. Star-
bucks acts as an editor that communicates a
certain lifestyle.

We also look to long-established brands that
need to be celebrated. One is our Fantasy ac-
quisition, which we’ll focus on very heavily
with its Prestige label, a Jegendary label that
has not been given its due.

Instead of just releasing a Miles Davis com-
pilation in our Prestige Profiles series, we at-

People don’t buy
products, they buy the
satisfaction derived
from a product, and
that is what has to be

explored.

tach a free sampler to it that highlights other
artists from the label. You're creating value,
but, more importantly, you're showing Miles
in the context of the label he recorded for, so
the labei takes on a renewed life and the brand
will, hopefully, mean something much more
to the consumer going forward.

We must figure out ways to communicate
all this to the consumer. For that, we consider
all sources and don't limit oursetves to the tra-
ditional channels of communication. We look
at radio, press and retail.

We're also looking at lifestyle marketing,
because music needs to be viewed as an in-
gredient of a lifestyle. We try to find ways to
do that, like working with Starbucks and oth-
er successes.

The key is that we not rely on the conven-
tions of the past as indications of what is go-
ing to work in the future. This is a changing
business, and the answers are in the changes
in the consumer base.

Loes Preactive Listhening
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The most exciting
technological changes
that have
revolutionized the
ertertainment industry
have, for us, been
shrouded in legal
battles and prevention.

that radio sells records, and | question that
now. It is not the be-all and end-all that it once
was, particularly in the smooth jazz world. |
seriously applaud 5] radio, though, because
they identified a serious need in the consum-
er base.

In the beginning S was like any new for-
mat with a particular, identifiable sound. Peo-
Ple were becoming fans of artists, and brands
were being buiit. It was an entertainment
source, and radio and records were compati-
ble partners.

Somewhere along the way that changed,
and ) radio became much more about atmo-
sphere enhancement, so there was less proac-
tive listening.

One clear example of that is when new art-
ists zoom up the chart with tons of airplay but
don’t sell any records. Smooth Jazz radio
works great for broadcasters, but I'm not so
sure it works so great for us as labels.

The question then is, why do we consistent-
ly adapt our music to conform to the needs of
Smooth Jazz radio? | say, make great records.
When you make a great recond and it works
on §] radio, fabulous! Promote it, and get it
played.

But if it doesnt, find another way lo get it
promoted without radio, and if you cen’t do
that, don’t make the record. Do something
else.

Artistic Quality

There is an analogy to wine.dn the ‘70s and
"80s wine producers thought that what they
were doing was selling an alcoholic beverage.
They thought their competitors were beer pro-
ducers and that consumers were making a
choice between wine and beer with dinner,
and that, as an alcoholic beverage, wine had
to taste OK.

They homogenized — that is, filtered —

their products to the point that they were life-
less, but you could buy a bottle — any time,
any year — and it would always taste the
same.
What happened was that a movement of
people started who were interested in good
American and European wines that hit the
mark and were erertaining 100, People talked
about wine, and it had an artistic quality that
appealed o some consumers and had a really
important social aspect — not unlike music.

As more and more wine producers began
to realize that, they started to improve the
quality of what they were doing. They catered
to that need in the consumer, and it trans-
formed the whole industry,
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| | WEC Wbk ANST TITLE LABELIS) o U e
l 2 0 RICHARD ELLIOT Mystique (Arnizen/ 658 +27 100832
1 2 BRIAN SIMPSON It's All Good /Rendezvous/ 605 27 77003
3 3 RICK BRAUN Shining Star (Artizen/ 582 -20 82718
6 € WS Summer Nights Basa/TSA) . BEn +79 06387
7 5 MARION MEADOWS Susde Hsads Up/ 472 L | 58952
4 6 EUGE GROOVE Get Em Goin” (Wavada Jazz/EMY) 458 -84 84235
5 7 WALTER BEASLEY Cooiness /Heads Up/ L&) R 7] 61335
| “ 8 0 KIM WATERS Steppin’ Out [Shanacive/ 407 +17 45336
[ 10 o CHRIS BOTTI f{JILL SCOTT Good Morning Heartache /Cokwnina/ 376 +12 55792
| n @ PAUL BROWN Winelight (GRP/YM6) kY }] +14 75787
1 9 11 NAJEE 2nd 2 None (Heads Up International) 364 -13 36529
‘ lt 12 Q HERBIE HANCOCKX f/JOHN MAYER Stitched Up /Hear Musxc/Vector/ 353 +1 43200
i 13 @ MICHAEL LINGTON Pacifica (Rendezvous/ 308 +13 41591
I I“ 17 Q BRIAN CULBERTSON Let's Get Started /6AP/VYMG) 303 +74 59120
15 15 DAVID PACK You're The Only Women /Pead/ 285 -7 38352
‘ 18 @ JRD FORCE You Got It (Higher Octave/EMI/ 250 +35 46397
| 16 17 SOUL BALLET She Rides 275/ 225 5 21142
19 @ KIRK WHALUM Whip Appsal /Rendezvous/ 214 +13 22832
il @ GREGG KARUKAS Show Me The Way (Trippin’ N’ Rythm/ 207 +18 20808
2 @ RAUL MIDON 1f You're Gonna Leave (Manhattan/EMC) 204 +23 35385
=23 @ JONATHANBUTLER Rio Bendervous/ 152 +2 14753
22 @ DONALD FAGEN H Gang Meprise/ 138 +59 12002
i 24 23 WICK COLIONNE Aiways Thinking Of You Aavads JarzEM) 128 -3 23328
| % @  STEVECOLE Spin Navads Jazz/EM) " +5 10584
27 . MICNAEL BUBLE Home (/43/Reprise/ 190 +8 1"
. B> @  ERIC DARIUS Stappin' Up Navads Jazz/EMY) 95 +20 4438
26 27  KEM Find Your Way (Back Into My Life) (Motown/Universal) 95 2 10852
, - @ CAMIEL E1ABa (Rendervous/ )] +5 a4
. 0 @ PAULTAYLOR East Bay Bounce Peel/ 80 +3 16809
€  BEYONCE' Wishing On A Star (Sowy Urban/Cokumisa) 7 +35 13928
| 30 Smooth Jazz ® reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 2/5-2/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total pays, the song with the larger
s increase in plays is placed first, Songs below No. 15 are moved to recurrent atter 20 weeks on the cﬁ;n. Most'Mdeo is the total number of new adds officially reported
8 to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission
‘ | from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
ENIC CLAPTON Sey What You Wil (Dect/Reprise/
! NEW& ACT[VE Total Plays: 51, Total Stations: 4, Adds: 0 '
JIAMY SOMMERS Fiy Mo To The Moon Gomm/
‘ Tetal Ploys: 49, Total Stations: 5, Adds: 0
i JEFF LORBER Everybody Knows That Alsvads Jazz/EMY) PRINCE Te Amo Corazon [Usiversall
Total Plays: 79, Total Statiens: 6, Adds: 0 | Total Pleys: 48, Total Stations: 5, Adds: 2
MARC ANTOINE Modern Times (Rendezvous/ SPYRO GYRA Midmight Thunder /Fasds U/
'_ { Total Piays: 76, Total Statiens: 7, Adiés: 0 Total Plays: 48, Total Statiens: 4, Adds: 0
WAYMAN TISDALE Crsisin' Fensezvous/ RAMSEY LEWES Oh Happy Day Mavase JazoEM)
a Total Pleys: 71, Total Statiens: 8, Adds: 1 Total Pleys: 44, Total Stations: 5, Adds: 4
i RIPPINGTONS Gypsy Eyes Poal/ DAVIO PACX Biggest Part 01 Me /Peatt/
i Tetal Pleys: 58, Total Statiens: 5, Adds: 0 | Total Ploys: 44, Total Statiens: 3, Adds: 0
o SemmebdlyeE g o

POWERED[]]
MEDIABASE
MOST ADDED’

ARTIST TITLE LABEL(S)

RAMSEY LEWRS Oh Happy Day Aavada JazzEMY)

30D FORCE You Got It Hipher OctaveEMy

GERALD ALBRIGHT We Got The Groove /Past/

BEYONCE' Wishing On A Star /Soay UrbeaCokmbie/
PRINCE Te Amo Corazon (Uewersal/

CHAIS STANDRING | Can't Help Mysall (Trippn” N Avythm/
808 JAMES Chooss Me /Kock/

The Smooth Jazz add throsheld is applied 1o monitored stations not aflowed
ts ropert adds por theis company palicy: Sengs thet reach feur plays por
wosk in twe consecutive sirplay wesks. Airpisy wosk is ésfined as Suadey
through Saturday. Adds from all sther programmers ore still accapted at
sy play lovel

A00S

L L L I BT

MOST
INCREASED PLAYS
LS S s BaaTSH gy
DRIAN CULBERTSON Lot's Gat Started /57PVMG! +74
DONALD FAGEN H Gang /Reprise/ +5
300 FORCE You Got 1t Mgher OctovaM) +3%
SEYONCE Wrshing On A Star Sasy Urban/Cokunia) +35
MCHARD ELLIOT Mystique /Artire/ +
SPYRO GYRA Midnight Thunder Feass Ly +24
RAMSEY LEWRS Oh Happy Day Marade JazzEMY) +4
RAUL MIDON If You're Gonne Leave (Manhattan/EML) +23
TIERREY SUTTON Chesk To Chesk (Talre/ +22
MOST
PLAYED RECURRENTS
RO SCAGGS Lowdon Uhaod a0 ™

KEN NAVAMRO You Are Everything (Positmve ol

PAUL HARDCASTLE Serarw (Trigpsn” ¥’ Riytho 29
BMAN CULBERTSON Hookin' Up (GRPVME/ m
DAVE KOZ Love Changes Everything (Capial ]
DEF JAZZ HGERALD ALBAIGHT Hey Young World (GRPYMG) 189
PAUL JACKSOR, JR. Never Too Much [GRPVME/ 8
BONEY JAMES 201 AM Warner ras .
WARREN HILL St In Love Pogyazziscive Language! 158
STEVE COLE Thursdey (Marad JazzfFM) 15
MANAN CAREY We Belang Together fisiand MG/ 154
COMEL) MINUCE! The Juice (Shasschie/ 5
PAN. TAYLOR Nightite Past/ 138

Station playlists for all RAR reperters are available | |
o0 the web o www.radioandrecords.com. J
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1 € CHmsBOTTIHMLL SCOTT Good Morning Heartache (Cabmabia/ 1 1 M5 12 140 | et ceeus Aot
2 @ EUGEGNOOVE Get EmGom' Marads JazofM) m ] 2 25 1w "“*“"’—:;';: .t ;
5 @ WS Suvwer Nights Bain TSR 181 +18 1 11 _mmmm_'. e m“"" B
3 €©  PAUL TAVLOR East Bay Bounce Poat/ 148 +3 350 17 18 STEVIE WONDER Moon Biue lorawsy k]
4 @ SRANSIMPEON It's All Good Masdanves/ 140 (] 3223 100 | ENCDANNS Suppe Uy Maade JaraEM) 2
8 (D GREGE KARUKAS Show Me The Way (Trigsin” ¥ Alythey 128 +8 m w1 :“":;%“W”F ¥ Rty ;
7 @ RICHARDELLIOT Mystioue (Artiree/ 128 +2 m ua oW m””'c_,iuwmm 2
8 8 KM WATERS Steppin’ Out Shesechs/ 128 5 % B 1w
8 @ MICHAELLINGTON Pacifics Madervous/ 1 ] M 1 W
11 @  WCKBRAUR Shinng Star Artizey 12 +18 m o1 om MOST
12 MANCANTONE Modern Tines Masdecwas 124 + m o u e INCREASED PLAYS
10 12 WAJEE 2nd 2 Nane eads Uy lerermetioaall 118 s M 17 Tom
ARTIST TITLE LABEL(S) BICREASE
nm @ rmmmﬁnfsm 12 +1 6 5 A0 | T We Got The Groeve Pt 57
17 @ EMCOARUS Swogpin’ Up Navads Jazz/EM) 19 +18 3 2 U2 | oyng gYRa Mideight T fovsk o
22 @ R WHALUM Whip Appeel Raedarvaus/ 9 +13 im 5 STEVIE WONDER Moo Glus doroww A
189 O JEFFLORBER Everybody Knows Thet Warsds Jazz/EMY) Yl +18 T S B T :"u“—“’ﬁﬂ *f:
M @  STEVECOLE Spin Navade JorzEMY SRR %M 2 W ”m_mm;mmumm e
18 0 MNCK COLIONME Always Thinking Of You Navads Jazz/EMl " +3 2 4 N JERRY B You Ars S Beautitul Duetie Diamend 8
% @ WAYMANTISOALE Crisin' Rendenvoss) ] +1 s 4 m BOB JAMES Chesse Me Rock/ +18
18 @ JONATHANBUTLER Rio Raecervors/ 85 +3 m 7 m
20 @  EMCMARENTHAL New York State Of Mind Peat/ [ F] +2 15 14 &0
27 € SMANCULBERTSON Lot's Get Started (GRAVMG 02 +8 m 4w MOST
15 23 DEANJAMES Say Yes Sileerte/ ) A8 ™ 1w
pev> @)  GERALD ALBNGHT Wo Got The Groave Feat) L I m 1om PLAYED RECURRENTS -_
ARTIST TITLE LABELS) nars
2% @  JASONNILES Sexual Hesling Narads Jaz2EMY) ” +5 2 W e o, SO N
- @  ALEXBUGNON Free Marads JarzEM) ® 1 m 31 m Nﬁmmwm'm o
28 @  ALTHEA RENE in The Momant (Aliaet/ ™ + s 2 W WALTER DEASLEY Coslnans fiaedt (i n
2 @  UNAM I'mOnly UNam Trinmie’ W' Rlythey n ] M 1w :Mmrww_ :
21 20 RAULMIDON t You'rs Gonna Leave Mambsttan/EMC) (] 13 m n N ,umm . . ,,"“""_._""'. ¥ ."'""‘"I ) pos
- 30 BOZSCAGES Lowdown (Unplugged) Virpie/ ] “ 2 wm 1 w KON WALALUM £ Moks Love To You dRundanass! ]
15 Smooth Jazz reporters. Songs. rankad by total plays for the airplay week of Sunday 215 - Saturday 2/11. GRIAN CULBERTSON Hookin' Up 6PN s
owmm;m BOREY JAMES 201 AM Warnwr Brog.) 51
~
. i WiTARenips, WI° KYOT/heoniz. AZ* DIRX Smesth Jary/Suiniiily KWil/Sesllie, WA"
RENFTER‘ PO Sion At o PO: Smsbey Rivers POASE: Jesnns Sese | PO Comt tansiny
Statioss snd Shoir adds livied siphabetically by market L r.:gmw&ml abn
WAIMSents, BA* ED/Denver, CO* . X 7 OHRIS STAMDRWG
00D Do llssh POAED: Mishas! Fesher L, ] = 1
No Adds 9 DAVID PACK 4
2 CHRIS STANDAING 3 AN GAZANE , M0
1 J65F GOLU 2 908 JANES KRVR/Aadents, CA° KiZSMeme, WV* sy
OR/ND: Beny Wett POASS: Rstent Bose POASD: nsheed Eliett
:.:-"F m TISDALE ?mm
\ﬂldmn. - STEVE COLE :4 mmlllllm CONSPIRE )
RAMSEY LEWIS Wn:u. - W. :-u:.?.-
ME: Jandy Covech Y -ty
o Ades WYASAtentgemery, AL XEM WiiT/Tamps, FL*
0N fak oalt . GREGG KARUKAS PO: Ress Blosk
o W Senye Clast KS$SJ/Sacramento, CA W Mathy Curis
WVSU/Bimingham. AL ::mcmn FELDS m F‘;KZ_ No Adds
OWMPO: Andy Parrish
H :d‘ums WLIZF. Wyers, FL* PO l-nn-“ " ::WMI[LB
 SOPHIE MILMAN 79 Jos Tumer 7 OB JAMES 13 MICHAEL ONEILL
MO: Roadi Bachmast 3 1AN MARTIN T3 HRAY D
No Adds 2 ALEXANDER ZOMUIC 13GERALD ALBRIGHT Music Choics Smooth Jazz/ WIIW Wiashington, OC*
13MAIN Sateliite OM: Kaney King
KBZN/Sakt Lok City, UT* g PO: Carl Andursen
DM/PD: Dan Jessep 13LEE MITENOUR MD: Rosee DoPry
WHUA/Chicago, IL° : :gsmffm[s : gg:lﬂ No Adds
o, WEBZFL Waltoa Seacn. FL | KDAEASS Vogas, Y° 4 Kt
No Adds MD: Mack Edwarss  BEYONCE' WOCDAsew Yorx, NY* 2 GEORGE BENSON
KIAK WHAL UM t 3RD FORCE PO: Biske Lawrence 2 BONA FIDE
1 STEV!(KV{A(RLILIN | 'l;’]ntgr:loynrc:edunh | |
JEFF GOLUB 3 GERALD ALBRIGHT KiFM/San Diego. CA*
WNWV/Cleveland, OH* gg:é%:inmnc | KSBR/Las Angeles. CA ] : gnml :::n:-c.;u
OMPD Bernie Kimbie WAIN GAZANE Las Angeles, ‘ No Adds
RAMSEY LEWIS Foibpsddiiy . Sirius Jarz Cate/Satellite ""‘WE;H’R?;
ZERICOARLS WL0Q/Orianda, FL° | ;%.i'::?.::mm EDIABAS
| POMD: Brian Morgan 14 STEVIE WONDER
H 1 APD: Patrick Riley N 1 $9 ERIC DARILS |
ZA/Columbus, OH" :%Ms'.'.ﬂ%"’smﬁ! %:.Jam{s | KKSF/San Franciseo, CA* 3%‘@%&" !
:Jmu. o n...uﬁ s m {wm KTWVLos Angeles, CA® [ :n :Kon Jonrs . Morissa REboneTe
Emsxs?rzmonmc B GERALD ALBRIGHT :‘;:Ps.a.r;ac:tl::l:'lnuul i | 45 Toul Reparters
lNo Adds 20 Towi |
| r.:um: A sll.lél‘l-l'::hil, PA* “Igr:nloncﬂmml 15 Total Indicator
KOAVDallas, X0 KH1Z Mouston. TX* L g KSIY/5anta Rosa, CA* - Sl Did Nat Repart,
i i ety o S ot i
D ot o g o e
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Music Retail

Minding the store

"1"here’s been a revolution in the music business over the past
few years. Due to the Internet and cell phones, the ways
people obtain and listen to music have changed dramatically.
We no longer need to go to a store to buy our music; we can
download it from any number of websites, transfer it to our MP3

players, and we’re good to go.

Portable music has been around for a
while. The Sony Walkman ruled the market
until just a few years ago, but Apple’s iPod
changed all that. The company now has 70%
of US. market share for MP3 players. Its
competitors, including Sony, are in single
digits.

What the iPod did was meet the demands
of today’s consumer. Instead of carrying
around a bunch of cassettes or CDs, you can
put your music library in an iPod or similar
device and customize it any way you want
to. The primary source of music for these de-
vices continues to be the owner’s CD col-
lection, but 41% of the music now comes
from the Internet.

A Major Tremer

The last time we had a major tremor in
the music industry was when the CD was
mass marketed. There was a huge boom in
sales as people upgraded their vinyl or tape
collections to the new digital format, which
didn't easily scratch or wear out. The record
labels created the demand for the new tech-
nology, and they were in control.

This time, however, the labels were not
in control. In fact, they were caught com-
pletely off-guard. The Internet and more
advanced computer hardware in people’s
homes made it easy to copy and share mu-
sic, legally or not, and CD sales dropped
dramatically.

WALK THIS WAY Darryi McDaniels (r) of Run-D.M.C.
recently stoBped by Entercom Active Rocker WAAF/Boston. MO/
afternoon host Mistress Carme rapped ~Cats in the Cradie” from
the new Run-D.M.C. CD white McDaniels did the beat box.
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The labels blamed this on illegal down-
loading. That may have been a major fac-
tor, but the record companies also failed to
listen to their customers. Those customers
were telling them that CDs were too expen-
sive and that most albums had only one or
two good songs on them.

Consumers started going to the Internet
to find the songs they liked. At first there
was no mechanism in place for people to
buy songs online. A demand had been cre-
ated, and no record label was there to meet
it.

Enter Napster. File-sharing became huge
overnight, and it was a huge wakeup call
to the industry. Eventually, legal download-
ing sites emerged, and websites selling
songs popped up.

An educational campaign began making.
the point that file-sharing was essentially
stealing not just from the record labels, but
from the artists themselves. That campaign
and an aggressive crackdown on illegal file-
sharing seem to have had an effect.

Customer Prefile

A recent Associated Press-Rolling Stone
poll conducted by Ipsos Public Affairs
showed that most people buy their music
from big-box retailers, like Wal-Mart and
Best Buy, and stores that specialize in
records or CDs.

Buying music online is a distant second,
but it is growing fast: Fifty-
two percent of respondents
considered 99 cents a fair
price for a digital down-
load of a song, and 74% felt
that CDs were too expen-
sive.

When the same con-
suniers were asked why
they thought music sales
had declined over the past
five years, the reason cited
most was illegal copying of
music. But the two other
reasons that scored almost
as high were competition
from other forms of enter-
tainment and the quality of
new music getting worse.

According to Ipsos, 48
million people in the Unit-
ed States have download-
ed music from the Internet.
That’s about 22% of the

KICKING IT LIVE Capitol recording artists Yellowcard did 8 ive acoustic performance for
ANernative KXRK (X96)/Salt Lake City ksteners. You can heer it 8t www.x96.com. Seen here (I-r) are
Yellowcard’s Ryan Mendez and Ryan Key, KXRK PD Todd Nukern and the band's Sean Mackin.

population 12 and older. Unfortunately, the
same study showed that only about half of
them paid for music downloads.

Despite the campaign against file-sharing
and the growing belief among consumers
that it is wrong, it’s still prevalent, especial-
ly among college students. In fact, Ipsos cites
18-t0-24-year-old males as the most prolific
peer-to-peer downloaders. But they aren’t
alone: File-sharers range in age from 12 to
54, totaling about 28 million people.

Digital Sales

When it comes to fee-based digital music
services, it's no surprise that iTunes is the
No. 1 most-visited site. Napster is second,
and the rest have much smaller shares. The
top reason respondents gave for paying for
digital music was that they only wanted to
buy one song from an artist.

In 2004 more than 140 million digital
tracks were purchased over the Internet. In
the first seven months of 2005 that number
increased to 184 million. Green Day’s “Bou-
levard of Broken Dreams” is the biggest-sell-
ing digital track of all time, at more than
780,000 units, and it is the only rock track in
the top five.

According to Nielsen SoundScan, when
it comes to digital tracks that sold more than
10,000, 30% were R&B, 29% were alterna-
tive, 14% were rap, 8% were country and 5%
were hard rock.

Seven artists have sold more than a mil-
lion digital tracks, and Green Day and The
Killers are the only rock acts in this elite
group. Coldplay have the biggest-selling
digital album (123,000 units) of all time,
X6Y.

Regionally, digital sales are growing at
different rates. The West, where digital sales
make up 25% of music purchases, is lead-
ing the way. The Mid-Atlantic region comes
in second, with 18%. The Southeast is third,

The United States accounts for about 83%
of total digital track sales in the world. Can-
ada buys about 13%, and Europe is at 4%,
with the UK. and Germany leading the way.

CDs Still Strong

Cell phones are becoming popular sourc-
es for portable music. Though they are not
complete songs, ringtones are gaining in
popularity. Forty-four percent of those
polled have downloaded ringtones to their
cell phones, and most of them paid a fee to
do so.

Alternative song ringtones are the most
popular, followed by TV and movie theme
songs. Classic rock comes in fourth, and
hard rock/metal is in 10th.

Downloading short video clips or music

WWW americartmracio

I LRI

The United States
accounts for about 83% of |
total digital track sales in
the world. Canada buys

about 13%, and Europe is
at 4%, with the UK. and
Germany leading the way.

PRI 110111

videos occurs less frequently, but expect that
to change as phones become more sophis-
ticated and wireless download speeds in- |
crease.

Despite all of the hoopla over the Inter-
net, ringtones and file-sharing, consumers
still like buying music on CDs. Fifty-five
percent of Americans have bought a CD in
the past six months. In fact, a good portion
of those CD sales came as a result of down-
loaders either listening to or purchasing a
song over the Internet.

That’s not %o say that CD sales aren’t down
from what they used to be — they are. They
have become just one of many choices con-
sumers have when purchasing music. .

According to Nielsen SoundScan, over-
all music purchases, which include sales
from albums, singles, digital and music vid-
eos, were up by 21% last year.

Physical Sales Hurting

For music retailers, consumer trends of
the past several years have been a wakeup
call. These businesses have lost physical
sales of music in big numbers because con-
sumers have been going elsewhere with
their entertainment dollars.

Record stores or chains that just sell CDs
are watching their numbers drop dramati-
cally and quickly. However, stores that of-
fer more than just rows of CDs are not only
surviving, but growing.

Newbury Comics in the Boston area is
one of those success stories. Despite the
changing marketplace, it continues to open
new stores because it has adapted to con-
sumers’ needs and wants.

Music retailers are facing a world in
which consumers will obtain and listen to
their music on PCs and wireless and porta-
ble devices, and that trend will only grow
in the years to come.
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W e ANTET TIE LASELS) won
2 @ WCKELBACK Animels (Rosdrumer//0IMG) s18
1 2 SHINEDOWN Save s /Atisetic/ 51
4 @ 10YEARS Wastelend Repubdic/liniversal an
5 @ SEETHER Remedy Minray/ 2
6 @ AVENGED SEVENFOLD Bat Country (Warser Sros.) ue
3 8  FOOFIGHTERS DOA REARMG u
1 7 DISTURBED Stricken (Reprise/ m
8 8 AUDIGSLAVE Out Of Exe (Eaic/interscope/ m
9 @ KORN Twisted Transinier Vipiv/ 251
10 10 MINOER Get Stoned Uwvarsal 2
111 SEETHER Truth Misaw m
13 @ TRAPT Stand Up Wareer Braz/ 200
14 (D AUDIGSLAVE Dossn't Remind Me /Eic/interscope) m
17 @  SHMEDOWN | Dare You iAdiancic) 7]
0 @ FOORGHTERS No Way Back RCARMG) 153
12 18 STANID Faling Fi/Atieetic/ 153
18 @ DISTURSED JustStop Papise/ 152
15 18 SYSTEMOF A DOWN Hypnotize (Americant olumbia) 150

s> @ CODSMACK Speek (Repudiic/Universal "7
Zaat> €  DAVID GILMOUR Dn An isiand Cokeniis) 120
18 29 P.0.0. Goodbye For Now (Asiestic/ 110
19 22 MUDVAYNE Fellinto Slesp Fpic/ 108
21 D TRAPT Waiting Wamer Bras) 108
21 @) NENEWCH WAMS Every Day ks Exactly The Same dwarscape/ 104
5 €D  SCOTY STAPP The Groat Divide /Windse 95
2% @ ROLLWG STOBES Rain Fall Down Vg ”
20 27 SIVERTIOE Devi's Daughter LURME) Tl
— €  EVANS BLUE Cold (But I'm Stil Here) Pocket/Holywood! 3
24 20 SANTANASTEVEN TYLER Just Feel Batter (Anista/VG/ 22
— €  HeM Rip Out The Wings Of A Buttarfly /Warmer Bros./ 7
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24 Rock reporters.

. Monitored airplay data suppiied by Mediabase Ressarch, a division of Premiere Radio Networks. Scngs ranked by tota? plays for the airplay week of
2/5-211. Bullets appear on songs gaining plays or remaming flat from previous wsak. If two SOngs are tied in total plays, the song with the larger increase in plays 5
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NEW & ACTIVE

WEEZER Perfoct Situation [Geffar/
Total Piays: 71, Total Stations: 3, Adds: 0

ROB ZOMBIE Foxy, Foxy (Gelfen/interscope/
Total Plays: 66, Total Stations: 12, Adds: 11

SYSTEM OF A 00WN Lonely Day /Amenican/Cobmis/
Total Plays: 54, Total Stations: 4, Adds: D

Songs ranked by total plays

HURT Rapture [Capitoll
Total Plays: 47, Total Stations: 3, Adds: 0

FAKTION Take It Al Away Roadrunner/IZ/MG)
Total Plays: 23, Total Stations: 3, Adds: 0

FIGHTING INSTINCT | Found Forever (MY Musxc Reective/Goteel
Total Plays: 19, Total Stations: 3, Adds: 0
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R INCREASED PLAYS
n 120 o
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1 | GODSMACK Spaek /RepubcUinversal 187
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4 M PO TOMBIE Fexy, Faxy (GeftanInterscape/ +88
3 DAVID GILMOUR On An isiand /Cobmbia/ +58
PR WICKELBACK Animals (Roackanmer S0/MG/ o8
! SHINEDOWN | Dars You (Atinecic/ +n
8 0 WEEZER Parfoct Saustion (Gefiay o
I W 10 YEARS Wastalend /Repubic/Unversal +%
(LS T ] SYSTEM OF A DOWN Lanaly Day (AnaricanCobmisa/ +17
PR T MNE INCH MAILS Every Day Is Exactly The Sams datarscape!  +18
9 [ 1]
5 50
MOST
PLAYED RECURRENTS
TOTAL
ARTIST TITLE (ABEL(S} PAYS
FOO FIGHTERS Best Of You (RCARMS) ]
STAIND Right Hare (A tisatic) 1582
MCKELBACK Photograph /Roadrunner/1L/MG) 150
CROSSFADE Cold Cabembse/ 1w
YELVET REVOLVER Fal To Piaces /REARMG) 12
GINEEN DAY Holidey (Repnise/ 1
AUDIGSLAVE Be Yoursalt (Faic/wtarscape) "2
JET Cold Hard Bitch (Athantic/ 108
GREEN DAY Boulevard Of Brokn Drsams (Raprsse/ (]
MUDVAYNE Forget To Remember e/ n
Sewgs ronked by tetal plays
Station playlists for all R&R reporiers are anllai‘l‘lo
on the web at www ﬂﬂjﬂ]ﬂﬂll;ﬂ!ﬂl.;ﬂ<

ille. NC* WWCT/Peoria, IL | L, .
w PO Gabe Reyssite PO: Chrs ~Dox” Garred MO\ o, CA | i b
PO A “The Vs o™ Fiold MD: Jutw iaryhgat APOAD: Jusen Rumed PO Pl Martin | 22 SoCW.BURN
AD: Som O'brien § AENGED SEVENLD ROB ZOMBE 17 DAVID GLMOUR | 19 stoPwhECH sty
Stations and their adds Iisted alphabelically by market 10 FO0 AGATERS 3 B 1 FO0 RS 16 FOO FGHTERS
KZRR/Albuquergue, NM* KIOC/Baaumont. TX WEBM/Cincinnati, OH WHIY Providence, Rl
O gn Moy 0l Jowy Arwowong [Ty er—— PO Soof Lontand
PO Pl Makouy POAD Bk Do MD: Rick Voule PO Densy Prdeiort NBER/SaN Laks Cty, UT*
WD dndl Civerols No Adds 16 GODSMACK M by Braagoorte -
10 DISTURBED 6 ROB Z0MGIE ] PA* 13 GOOSMACK PO Kay Hommer
10 KORN | aPovesDy Rick K ORt: Buzz Kanight APOAID: Oarby Whicox KBZS/Wichita Falts, TX
10 DAVID GILMOUR WPTQ/Bowiing Green, KY 2 SUVE 10 THE SYSTEM PO 00 Wenten ROB 20MBSE 0N Cleis Wabers
4 GOOSMACK OMPD: Nlax “Roe” Chane WMMS/Cleveland, OH 2 GOOSMACK AU Chuck Dusmice GODSMACK POLi fiyan
4 COHEED AND CAMBRIA APOMD: Mossy Fester PO Be Malhewy 1 ROB Z0VEE MO Sous “The Rabf™ Prozier WEBB Faleigh, NC* AFOM Vick Vol
Mo Aas MO Huster ool 4 GOUSMACK PO Juy Nackeks 6 FO0 AGHTERS
19 GONSMAK COHEED AND CAMBRIA 5 ROB ZOMBE "
WZZ0/Nientown, PA® WROKCanton, OH* 17 ROB ZOMBIE 5 GOOSMACK LA
PO e PO: Caret KZZEMediord, O 1 A0 Bu o 12 o
M Covt Lint O Wk Mo YO Rk Ky SHINEDOWN |
2 WENGED SEVENLD 7 GOOSMAGK ANCMCorpus Gzt TX' | st KDKB/Phoeniy, AZ OB Z0MBE
3 COOSMACK PO P et e RDxBA . »
WPICCape Cod, MA Y APLAD: M Sone kc.g.fma.u- POW E'ﬂm‘
KWHL/Anchorage. AX S ROB ZOMBK 3 GOOSUACK APBMD Duryl orset YEDIABASE
PO Joo Shevim iy Tonsire 10 ADB . NY*
APOMD brod Stpmet A0 Jomme Gplgher KLAQE Paso, TX | 2 ooy M Mok Lasber .
7 GOOSMACK . PO Soaren Monilored Reporiers
b ?A]mum APOMD Glom Garra WOHAMomisiown. J WRKZ Pittsburgh. PA* MO S Dixon
g 12 GOOSMACK PO Tooy Paige 00 Kol Clork Mo Adds 42 Totsl Reporiers
1 FAKTION 2 ROB JOMBE M0 Mk Mhwreay Ld, WROV/Hoanoke, YA® |
WKLC/Charteston. WV | 2 consmacx AVENGED SEVENFOLD POMD; Aaron Rsborts 28|Tots | MGG ted
/D o gt WEDOW APD: Holdh Kruowmart- Lok g 3 jo—
WTOS/Augusta, ME 1 AUDICSUAE WFLY/Eugens, OR N Adds 0/Tulsa, OK | 18 Total indicator
OMPD: Siewe S 2 M OWPD: i Sarpemt OMPE: un Crgy oo
?m%'suz f»oousw« o CLB/Pa [ Pt I
1 7 GODSMACK Kl km Springs. CA . Playlist Frozen (4):
108zt | sy © EVNNS BLUE P Anhomy g’ Baies Wu'm g o KODSDuluth
HAICE 6 DISTURBED D Jorm Svwwnhl . 5 KB T KZQZ/San Luls Obispo. CA
3 BLOODSMPLE 1 BLUE OCTOBER £ MUDVAVE Y™ MU O bect WG Jue Jeduly e WKLY Traverss City. Mi
2 SYSTEM OF A DOWN 1 OB TOMBE 2 AT 15 CODSICK SO oA WMTT7Edmies, NY
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- February 17, 2006 POWERED[T]
WE W ATST TTLE LABELS) i sun n'%‘a -l - e . ME'IABASE
3 € WMCKELBACK Animals (RosdrumenDIME) 1451 +32 837271 12 s MOST ADDED’
1 2 10YEARS Wasteland (Repubc/Universal) 1427 52 58448 35 530 Rom ol L. . i
2 3 AVENGED SEVENFOLD Bat Country (Wamer Bros.) 1392 89 56017 25 SO | concriack Speek Mepubictimersal e
) 4 KORN Twisted Transistor (Vigin/ = 1239 419 50817 20 520 | NOB ZOMSIE Fay, Faxy (Geffeninterscopel »
6 € HINDER Get Stoned /Unversal 1235 +38 47057 27 530 | XORM Coming Undone Vi "
5 6  SYSTEM OF A DOWN Hypnotize AmericawCokimbia/ 1213 87 48013 17 540 :"“ ";’nss":s”:"“"" , :
; 7 7 SEETHER Truth Windup/ 1045 87  3anso 22 48p uoomms s *‘ ‘m' ','w“ 5
8 8  STAIND Falling Fii/Atisntic) 907 “113 27100 19 480 AVENGED SEVENFOLD Baast And The Harlot (Wamer Brus./ 5
‘b. 3 9  SHINEDOWN Seve Me /Atisntic/ 885 147 36847 25 50/0 HOOBASTANK if | Were You (IsindfOMAG)
i 11 (@ OISTURBED Just Stop /Repnise/ 834 +35 31948 7 491 | The Actve Reck add shresheld is applied 1o musitorsd stotions mot allewed 0
| - . sapert adis por thair company paficy: Sengs that resch ssven ploys por wesk
| 10 11 DISTURBED Stricken (Repnise/ 818 B5 42261 28 B30 | oy sk i afmd n Sy Sengh Soam.
r 13 (D EVANS BLUE Cold (But I'm Still Hera) (Pocket/Holywood) 1] 439 23620 9 50/t | Addsirem il other programmmers are sull sccapted st amy plvy bovel
| 17  MUOVAYNE Fal into Steep /Zaic/ 795 +80 25752 7 48N
15 @ THOUSAND FOOT KRUTCH Move [EM/ Music Resctiva/Tooth & Nad) 755 +30 24218 23 400
12 15  SEVENDUST Ugly Winedark/7Bros.) 881 3 w3 1 Me MOST
14 16 AUDIOSLAVE Out Of Exile (Enic/interscope/ 653 88 24074 12 4sp INCREASED PLAYS
l 16 17 P.0.D. Goodbye For Now (Atisntic/ (77} 72 18557 12 480 o
600SMACK (Rapubiic/Unvverssl) ('] 36993 1 ANTIST TITLE LASEL(S) T menease
g Spaak 1«88 5443 i . s
2 NINE INCH NAILS Every Day Is Exactly The Same finterscape/ 840 +67 20678 8 e msnnsmlmcu Feay, M” ""W“” 5 w5
18 @  TRAPT Waiting (Warmer Bros) (T +23 14 5 a4 FOO FIGHTERS No Way Back (RCARMG/ 1M
21 @  SHINEDOWN | Dare You (Ariantic/ 591 +48 2476 5 49314 | MUDVAYRE Fall into Sleep Gac/ +80
18 22 HIM Rip Out The Wings Of A Butterfly /Warmer Bros./ 581 8 16858 20 30 ::.mw Every Day ks Exactly The Same /itarscope/ ’x
cm m IW +
22 @  FLYLEAF I'm So Sick (Octana/RCA/RME) 547 +21 14855 12 395 HURT Rapturs (Castal +55
23 @  NONPOINT Bullet With A Name [Bikr Brothers) ' 511 +19 1319 15 300 DAVID GILMOUR On An isand (Cokeméee/ +54
24 26 THEORY OF A DEADMAN Say Goodbye /RoadrunnenO/ME) 400 32 12815 14 3200 | SHINEDEWE ) Dare You iAtieecic/ "
i 27 € WHURT Rapture [Capital 394 +55 8408 4 3M
i @ ROB 20MBIE Foxy, Foxy /Geffen/Interscape) 359 +358 18580 1 45/36 Mo sr
29 @ REVELATION THEORY Slow Bum (Onfido/ foc/ 278 +13 8981 17 26/
| 26 30  SILVERTIDE Devil's Daughter L/AMG) 245 102 s168 15 2210 PLAYED RECURRENTS
f 28 31 COLD ADifferent Kind Of Pain (FaLava) 243 28 382 8 20 | aner e wems o
| 30 32 FIVESPEED TheMess (Vigi/ 229 32 3998 14 210 SEETHER ﬂ'"d;o/:":cwf :::
‘ F00 FIGHTERS DOA (RCARMG)
|| 31 33 DARKNEW pAv Pieces (Wornes Bros.) 219 32 4145 13 180 MUCVAYNE Fort o pw. ps
3 @ STATICX Dithouse (Warner Bros.) 209 414 4208 14 200 | {nART Suand g Wamer Bras) oot
37 €  FAKTION Toke it Al Away (Rosdrumer/IDJME) 199 +47 3542 3 250 JINE INCH NAILS The Hand That Feads fiwerscape) E7Y)
33 36 SLIPKNOT The Nameless (Roadrumer/iDJMG) 194 9 4865 18 1500
32 37 THRICE image Of The Invisible ('sond/0/MG) 175 41 3866 15 200
36 38 TAPROOT Birthday (Vahver Hommer/Atisntic) 154 3 333 9 1N NEW & ACTIVE
‘l B 3 uvmnquss ememgmu,wzmwsw 184 18 330 ¢ 181 DTN et Sl ol kg e
| 46 @ KORN Coming Undone /Virgin/ 142 +688 3874 2 32118 Total Pleys: 71, Total Stations: 8, Adds: 5
| 38 41 3DOORS DOWN f/BOB SEGER Landing In London... /Repubiic/Universal) 139 2 5779 9 1@ REVERY Popstar Wedding (Era/
| a1 @  HUCK JOHNS Oh Yeah (Hideout/Capitol) 131 +14 287 3 Total Pleys: 68, Total Stations: 7, Adds: 0
44 €D COHEEO AND CAMBRIA Woicome Home (Equal Vision/Cokvmbia) 121 +39 w15 3 182 gg;mw ":’m
39 44 BLOODSIMPLE What If | Lost It (Reprise/ 13 30 1907 12 130 a _
YELLOWCARD Lights And Sounds Capital
42 @ FALLOUT BOY Dance, Dance //sind/0MG) m +1 3883 6 61 Total Plays: 60, Tota Stations: 6, Adds: 0
@  SEETHER The Gift Wind.up/ 106 +58 8895 1 84 MARTY CASEY & LOVEHAMMERS Trees /Bamert/fac/
@iss> @  BUCKCHERRY Crazy Bitch /70th Street) 97 +42 gy 1 A Total Plays: 51, Total Stations: 6, Adds: 0
40 8wy 1 Of ' 96 5 2830 12 1N BLOODSIMPLE Sell Me Out /Reprrse/
CHEMICAL ROMANCE m Ghos 1 You (Repriss) 2 I ey s o ooy - O
@  SLAVE TO THE SYSTEM Stigmata [Spitfirs/ 86 +40 1284 1153 T i A 'i 5
| @  0AVIO GILMOUR On An Istand {Cokmbs/ n +54 7048 182 Totai Plays: 10, Tota Stations: 7, Adds: 6
| 55 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay — = —
week of 2/5-2/11. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs rasked by iotal plays
| is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the charl. Most Added is the total number of new adds ofticially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total statians playing a song. Total Audience equals Average Quarter Hour Persons times number Station playlists for all R&R reporiers are available
’l of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, on the web at www.radioandrecords.com.
! Arbitron inc.).© 2006 Radio & Records.
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ACTIVE ROCK

Americe's Best Testing Active Rock Songs 12 +
For The Week Ending 2/10/06

M M M
™ W Famil. Bum 18-34 18-24 25-34

Artist Title (Labey)
SKSTURBED Stricken Faprioal AW 4N BN 1% W e 4w
OISTWRBED Jutt Stap Papvise/ 7 A I OB AN AN AR
MUDVAYNE Fol bnto Sieap Fpic/ 424 423 TN % Am AN an
10 YEARS Wastolond Rapudic/Unversal A 4N % 1 AR 4 an
SHNEDOUN Save M (Athewric/ TRTOT B ST BT T T,
KORN Twisted Vramsitter Vg 413 4 % 2% A 318 1M
SEETHER Truth /Wins'ae/ U2 4 W% 1% iM e am
SEVENDEST Ugly (Winedlrk/78r0s./ e 4m NN B IN AN 1N
EVANS BLUE Cold (Bt Fow Stll Horw} Pocketfolwood” A, 173 _50% O% 308 1M AN
SYSTEM OF A DOWN Hyprotize Am-vicanTobmiial 401 3M4 8% 2% 318 3182 3N
THESRY OF A DEABMAN Soy Goodyn oM 406 383 80% 0% 1M 1M 1M
AVENGED SEVENFOLD Eat Cowniry Worsw Bres/ 100 488 §0% I7% 185 18 359
THOUSAND. Move A Shnic uscoiaTmesh M 108 312 77% 12% 4B AM AW
STAIND Faling FiAtiantic) I 382 NN 1% 1M 1M 3N
NNDER Got Stoved tiviersad 16 1M MK I 1M 4N AN
TRAPT Waiting /Warser Sres/ 1M 1M W% » 2 3 il
THRECE inage Of The invinihin Sciondf0LAM5/ EL I T N C L T BT &
DANK NEW DAY Psces (Warser Srws/ M 15 W% % 35 3T 1M
MR 0w The Wings OF A Buerfly Wamwr s/ 390 308 79% 1% 3M 374 3%
COLD A Cittorars Kind OF Pain (FiLoval M - % TN 1S5 34 e
SHINEDOW | Dare You iAtiantic/ M - W% % 181 3B acs
NICKELBACK Animal (Roadrmnes MG/ W7 1m % A% I 1 1M
P10, Goodove For Now Ashweic/ W 1m oW % 1M 152 380
ORPOIT Gullet Wik A Mo Shinkr Brachers/ 12 1M W% W% 30 385 1
MIDIDSLAYE Out Of Exle Fncserscaps? 1M M W 2N 38 3 In
REVELATION TIESRY Siow Burn Onile/ foc M - % B 18 1M 1
NNE IOC NALS Evry Doy s Exacly T Som oisacee/ 308 347 70% W% 1% 34z 1m
FOO RIGHTERS D0A ACARMG 351 1% % &% 156 1M 1
FLYLEAF ' Se Sick fstaaaRCARMSY M4 329 W% 1% A8 1M )85

mech) ruuq-qm

Total sampis sizw s 324 respondanis. Telal sverage isvesshillly sstmetes are besed on 2 scaly of 1-5. (1-glsiike very much, 5 = B very

(&& ¥  ROCKTOP30

CANAD
W Wtk ANTIST TITLE LABELS) T sun Touk s
1 1 COLBMAY Tok Capted $13 8 11 e
2 2 FODFIGHTERS Raseive Sany MY - T
1 MICKELBACK Anorals Muoduanscfl0 Shuic Conade/8¥ 412 11 158
9 SAM ROBENTS The Gots Usierss'Maoic Comed! 44 4113 3 211
4 WEEZER Pariact Siustion /Ga/ay/ L TS T T 7T
8 8 SESEDOWN Sove Me iAtieatic/ M N N 1w
8 Qo EVDEINCWNTELGETS Tebacsfcw X! +22 @ 182
7 8 AUDIGSLAYE Owt 1 Exie Ssiofetarscasw 351 3 0w m
5 O s DURLADY. Anguis (SaoySMGMiscCwodd 338 8 15 108
19 @ THEWS Fou OF_ BuwsreodSony BUG Music Conady 207 480 3 11
12 @)@ THESRY OF ADEADMAN Bettr OFf G0GUSWrzal 277 o1 13 1aM
10 1240 DEFAULT ICan'tWin TVD) P B S T T
1M 13 SANTANARSTYER MstheiBonr Som M5 250 .00 10 1@
4 14 AUDIOSLAVE Deesn't Remingd Me Epciorarcepe 227 9 1 1.
18 @ YELLOWCARD Lights An Seumds Canid' W e 3
2 @ WENCHNALS Every Dayie Averscapy/ TS "
17 17 SYSTEMOF ADOWN Hypretize Sasy 546/ m 2 1 ]
18 184p HNDER Got Stomed Uiviwrsad m 3 1B am
2 O UVETeR Sy sy 1M 3 2 m
20 20 WHITESTRIPES The Donisl Twist ThidMan’Z 179 4 s "
77 @@ MOCKETFACE Dty Bumstand M e 3 "
15 22 GREENDAY Jesus Of Subartia (agnae M & W A
% FALL GUT BOY Dance, Dance Srbad MG/ 159 4 4 ¥
15 24gy TREWS Yoaring SumsepdSasy UG Music Coreds/ 16 74 14 150
Bebet> MOBILE Out Of Wy Hood Cisiarse/Masc Canedly, ™14 431 L 123
U 26 FALOWTBOY Suge WemGe'Down feedlBS 141 11 18 18R
0 ARCADE FIRE Waks Up Maype/ M 5 B »n
P> 18 YEARS Westolond Rapuikc Universal 1+ BT S| m
2. 20 XS Protty Voges Sai) T} s " 1
€@ 3000MSDOWL Lindng nlLanien_ Apuictivioss! 129 [ o
25 Canadian Rock aplay data suppiied by Mediabase Research, 3 diwision ol Premwers Radio

reporters.  Mondored
Networks. Songs ranked by total plays 10f the aivpley weel of 2/5-2/11. Bullets appear on SONgs gaining plays o remaining
Tiat from previous week. It two songs are tied in total plays, the song with the larger ncrease in plays is placed first. Songs
\mm.lsmnwtommmmmmdun © 2008 Radko & Records. ffi indicates Cancon. W,
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T 5 0 s e -t S [ L ol il
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- TP Dewy Patell + N X APD lefle NcOmamed |
| 7 A Craed Ragsts, WY W0 Madion | ' 55 Total Monitored
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ALTERNATIVE TOP 50

A February 17, 2006 POWERED[ 1]
Wh W AMST TRE LBELS) -] s n%-‘a - HE'IA'ASE
2 € 10YEARS Wastelend (Republc/Unversal 2645 +14 91987 31 &M
1 2 WEEZER Perfect Situation (Geffen/ 2038 27 102205 17 esm o
4 @ FALLOUT BOY Dance, Dance siandiOUMG) 1822 +160 99032 13 630 MOST ADDED
3 4  SYSTEM OF A DOWN Hypnotize (Americar Colmbia) 1795 477 69682 17 e30 | wmerrme weas 4008
5 @  WEMCH NAILS Every Day is Exactly The Same fnfarscape/ 171 +153 4774 8 130 ““?.*:WW :
‘ 6 6  AVENGED m«n Bat Country /Warner Bros.) 1514 4 M1 2% 50 “mm' Fesy,Foxy mmww e
! 7 7 COLDPLAY Tak (Capitod 1499 L Nnu; 4 s YEAN YEAN YEANS Geld Lion Dvess Uin/interscope) 13
‘ 8 @ MATISYANU King Without A Crown O MusicEaic/ 1478 420 78007 15 €3N PANICI AT THE OISCO The Onty Ditiwonce.. Fusiod By Asman/ 10
1N © YELLOWCARD Lights And Sounds (Capitol 1437 +68  58M8 12 69 m:mmﬁamm ;
8 10 SHINEDOWN Save Me (Atisnric/ 1437 B SIS B M | L SACKET O1f The Reced UTORCARMY 7
13 @ GORILLAZ Dare Mipiw 1243 +14 61570 15 570 | 3 SECONDS TO MARS The kil femmartaiViopiy '
12 12 KORN Twisted Transistor (Virpin/ 1238 -109 43695 20 510 The Aoraative i trosheld s appliod 10 menitered stsions aot slioweed 80
10 13 FOORGHTERS DOA mcm; . 1151 287 62219 24 820 :‘-:—::1::::?&::::-:;:
18 @  WHITE STRIPES The Denial Twist /Thind Mow¥2) 1082 +23 55743 10 S50 | aisstvemallother proprommmers re sil accepted st any oy ovel
20 (@ SHEWANTS REVENGE Tesr You Apart Geffew 1054 +86 54888 8 491
15 16 AUDIOSLAVE Out Of Exile Epvc/interscape/ 1053 37 39455 11 490
27 (@ FOOFIGHTERS No Way Back (RCA/RMG) 4 4423 M1 3 6as
17 18 MICKELBACK Animais (RosdrunnenI/MG) 993 51 38486 10 &0
14 19 NINEINCH NAILS Only finterscape/ %9 181 6477 28 S50 MOST
L6 20 DEATHCABFOR CUTIE Soul Meets Body Atisntic/ 836 196 4sM48 28 48N INCREASED PLAYS
25 @  WARD-FI Cash Machine (Atiantic/ m +90 1229 8§ 534 o
2 22 311 Speak Essy Volcana/Zomba Label Group) 675 137 19087 9 820 | usnst rme wses CREASE
22 23 STAIND Faling (FiyAriantic/ 6846 184 27231 15 320 | FOO FIGHTERS No Way Back /RCA/RME) +42
21 24 MY CHEMICAL ROMANCE The Ghost Of You Reprise/ 633 187 24943 17 350 | GODSMACK Spesk Repubdc/Umesrsal +3%
33 @ BLUEOCTOBER Hate Me /Unversal . 626 +132 25832 4 3w | R ::,':SFEI":" _,;g,':;:’a’:”“’”’ o
32 @ HAWTHORNEHEIGHTS Saying Sorry Victory) 825 +125 23862 5 455 HOOBASTAMX Hf | Were You /fsiand/(UMG/ +166
28 @ STROKES Heart in A Cage (RCAAMG) 617 +58 32289 4  4D/3 | PANICIAT THE DISCO The Ony Differance... Fuekd By Ramen/ +184
3t @  HIM Rip Out The Wings Of A Buttestly (Wavner Bros./ 612  +110 37574 18 30/2 | FALLOUT BOY Dance, Dance fiskandRR/MG/ +160
% @  FLYLEAF I'm So Sick (ctone/ACAIME) 804  +27 21083 9 30m :'f'fm"z"“':.;s;"","' m;’,’:m;‘,m anneade |
39 €  PANICI AT THE DISCO The Only Difference Between... (Fueled By Ramen/ 587 +184 29824 4 4310 | BLUE OCTOBER Hate Me (Unversal 132
38 @ DEATHCAB FOR CUTIE Crooked Teeth (Atisntic/ 583  +138  28705. 4 422
37 €@ TRAPT Waiting (Warer Bros.) - 522 +71 16679 4 343
24 33 LIVING THINGS Bom Bom Bom (/ive/Zomba Label Group) 519 235 14489 17 30
35 €D  EVANS BLUE Cold (But 'm Stil Here) (Pocket/Holywood) 494 +33 85 6 290
35 35  SUBWAYS Rock & Roll Queen /Sie/Reprise/ . 443 20 12661 11 31 NEW & ACTIVE
38 36  RISEAGAINST Life Less Frightening (Geffan/ “e 85 W2 9 280 ,
29 37 P.0.D. GoodbyeFor Now Mriantic/ M a3 w0 n asm [ e e ks
40 €  ANBERLIN Pagerthin Hymn (Tooth & NaWEMI Mussc Reactive) 408 +16 12186 & 2 SWITCHFOOT We Are One Tonight (Cokeméxa/
45 @ DISTURBED Just Stop /Reprise/ 393 +110 1241 2 294 ;"’:"l' :‘:V:;vi‘?’km‘“mi 18, Adds: 0
@ GODSMACK Speak (Republc/Universal) 390 +390 19253 1 3928 Total Plays: 22vg’ Total Stations: 20, Adds: |
30 41 STROKES Juicebox (RCA/AMG) 369 138 34615 18 270 NONPOINT Bulet With A Name [Bieker Brothers/
41 42 SEETHER Truth MWindup/ 357 8 282 2 16w [ P2 fols Stators: B Adds:
a1 @  JACK JOHNSON Upside Down (Brushfia/Universal) 284 +10 14505 4 200 Total Plays: 211, Total Stations: 15, Adds: 3
4 44 HINDER Get Stoned [Umversal 284 8 15775 10 120 :mmg%‘:ﬁ:;&:g: PO L
4 45  FRANZ FERDINAND The Fallen [Domina/Enc/ 274 6 11288 32 HOOBASTANK 1f | Were You siandiUMG)
petu> @ 30 SECONDS TO MARS The Kilt fimvmortai/Virgin) 2713 +118 9047 1 328 Total Plays: 188, Total Stations: 31, Adds: 28
48 @ SHINEDOWN | Dare You tontc) 284  +35 10388 2 268 m‘ﬁ'a':s“'fs?’?olf:gﬁ‘;ﬁ’s"';”s"fd;ﬁg
43 48  DEPECHEMODE Precious (Mute/Sire/Reprise/ 258 -38 24102 20 1610 DEPECHE MODE Suffer Well (Mute/Sire/Reprise)
1 @  SYSTEM OF A DOWN Lonely Day (American/Columbia) %4 +110 35188 1 am I‘iifé :lal:sé ': 7:( ,I;'S' Slatiov:_st: 11’. :dds: 2 /
: @  YEAH YEAN YEAHS Goid Lion Dress Upflnterscape) 252 +28 21843 133 | plays: 175, Tmaf;‘::fﬂ';’"{;’;;";’”
E 77 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
f of 2/5-2/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is Songs ranked by total plays
| placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chartunless a song has not yet reached the top 20. If after 20 weeks, the record is not in the =
! Fepoting S, Songs untepored 52008 ooy Lot 1w et T oDyt e e e || Sttion ptaytsts for it R&R raporters are available
of plays (times 100). Each daypart on each station s assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, on the web at www.radioandrecords.com.
] Arbitron Inc.).© 2006 Radio & Records. —5 —
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ALTERNATIVE

America’s Best Testing Alternative Songs 12 +

For The Week Ending 2/10/06
Persons  Men  Women
Artist Title (Labe/) ™ LW  Familiarity Burn 18-34 18-34  18-4
FALL OUT B0Y Denca, Donce Tsiand NCAMG/ [NTI ] we % a1 % 4
WEEZER Parfect Situation (Geffan! a8 e "% w% 187 in 41
MSE AGAINST Lite Loxt Frightoning fGeoffon/ N A7 % 1% N i a8
FOO FIGHTERS DOA /REA/RMG/ 18 31 4% % im n N
18 YEARS Wastsland [Rapubie/Universad! s 3n “% 1% i In An
BEATH CAB FOR CUTIE Soul Mests Body (Atanix/ i An "% 5% 188 19 413
GORILLAZ Fesl Good inc. g/ N n % 5% 8 in n
MY CHEMICAL ROMANCE The Ghost Of You /Revise) 382 309 1% 2% R O T R § ]
YELLOWCARD Laghts And Sounds (Capitall R In 1% 1% an in M
AYENGED SEVENFOLO Bat Country /Warner Bras./ in 169 7% 2% 182 38 417
SHINEDOWN Save Me /Atioix) 17 s % i 364 14 485
SYSTEM OF A DOWN Hypnotize (dmevican/L okimina/ 114 185 90% 2% .84 3.48 489
GOMILLAZ Dars (Vg 312 e 0% 2% 3178 n 1.9
AUOIOSLAVE Out 01 Exide tEpwc/Intorscape) 88 1M 0% 20% i Ise 387
KORN Twisied Transistor Higew 159 169 5% 23% kX Y 14 382
P.0.D. Goodbye For Now /Ariantic/ 353 350 % % 332 327 359
NINE INCH NAILS Ondy fincerscope/ EE I T ) 9% 4% 335 1w i
STROKES Juscebox (RCA/AMG! 148 15¢ 0% 1% 143 k¥ ] 403
NINE INCH NANLS Every Day Is Exoctly The Same fiwwrseape) 380 357 3% 3% 136 322 i
STAIND Faling Ay Arisatic/ 18 340 % 0% 133 i 18
COLDPLAY Talk [Caprral! i n "% % 128 n 351
WHITE STRIPES The Derwal Twst (Thwd Man/v2) M In 4% 19% a5 138 168
MCNELBACK Animels (Rosdrunner/10/MG/ EE KB | m 2% 339 133 353
STROKES Heart in A Cage (RCA/RMG! i - 4% 1% kE ! ] k4] 442
LIVING THINGS Bom Bom Bom (awZoms Label Growp) 338 .17 4% ™ 312 e i
311 Speek Easy (Vokano/Zombe Label Group) iz I 3% w% n n 382

Total sample swe 15 345 respondents. Tetael swerage laversbiilly estrmates ae based on # scale of 1-5. (1=giskie very much. 5 = like very much).
Tota! famiiiaetty represents the percentage of respondents who recogrized the song Totaé burm represents the number of respondents who sa! they
e tired of beanng the song. Songs must have 40% famianty 10 aDpear On survey. Samiple composiion & based on persons 12+, Persons are
screened v the intemet. Once passed. they can Lake the music test based on the format/music preference. RateThelusic.com results are nor meant
To replace caBout research. The results are intended fo Show 0DIIONS of DIrtCIPaNTs ON the Ihe internet only. Rate TheMus: s & registered trademark
of RateThehlusic cor. The ATM system, is avaitable for iscal 18ie stations by cailing §18-377-5308. Rate ThoMusic.com dsiz is provided by

Mosisbacs Asosarch, & Sivision ol Promiore Radie Netwerks.
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Astist: Godsmack
Labe!: Republic/Universal
By STEVEN STRICK/Rock Formats Editor

The ne”v'v' Godsmack single, “Speak.” was delivered to radic this past
week, a little earlier than expected. It really didn't matter, though, because
the song quickly found its way on to Rock, Active Rock and Alternative sta-
tions. The official add date is Feb. 14.

The band’s new album, Godsmack {V, was just recorded at the end of
2005 at Spiral Studios in Holly-
wood. Spiral has been home to
rock artists like Kiss, Ted Nugent
and Whitesnake, as well as many
pop and R&B acts.

Producer and mixer Andy [}
Johns worked with Godsmack on |
this record. Johns has an amaz-
ing list of artists on his resume,
including Led Zeppelin and The
Rolling Stones.

Godsmack frontman Sully Ema
says he went through one of the
toughest years of his life in 2005.
Although he wasn't specific about
his expeniences, he did say that it
was a year of cleansing for him,
during which he removed some
bad influences from his life and began to look at things in a more positive
manner.

This has to have had some effect on the making of the new album. We'll
find out just how much when Godsmack IV goes on sale April 25.
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. TRIPLE A

JOHN SCHOENBERGER

PART Two OF A Two-PART SERIES

Words 0f Wisdom

Format vets to share their expertise

he 2005 R&R Triple A Summit was focused on the new

blood at the format and on encouraging mentoring. With this

in mjnd, a mentoring session was scheduled. The Friday-morn-

ing event was split into two parts: group brainstorming and a

question-and-answer period to get advice from industry veter-
ans on both the radio and record sides.

«Once again, R&R Publisher/CEO Erica Far-
ber served as moderator. The industry vets on
hand were Interscope/Geffen/ A&M'’s James
Evans, Virgin's Ray Gmeiner and Epic’s Lisa
Sonkin on the label side, and KBCO/Denver’s
Scott Arbough, KFOG/San Francisco’s Dave
Benson and WXRT/Chicago’s Norm Winer on
the radio side.

In last week’s column
we read about the hypo-
thetical challenges given
to Arbough’s, Sonkin’s

and Benson’s assigned
< groups of session attend-

ees during the brain-
storming session and the
y solutions they came up

Ray Gmeiner  with. This week we focus
on the other three groups
and spotlight some words of wisdom
Back To The Growp

Gmeiner’s group’s topic was: What changes
are there on the label side now that we have di-
gested the Eliot Spitzer settlement with Sony-
BMG?

“All of the efforts Spitzer has been making
and all that we read about his findings have had
a tendency to distract people from their goals,”
Gmeiner said after discussing the topic with his
group.

“We felt that this is probably truer on the la-
bel side than the radio side. All of a sudden ev-
erything you and your promotion staff have
been doing for years has been called into ques-
ton.

“We felt it was important to immediately at-
tack the problem. If you let too long a period of
time go by, your staff will be speculating and
chitchatting and spreading rumors that serve no
positive purpose.

“We felt the best thing to do was have a con-
ference call with the promotion staff, followed
cosely by another call with a representative from
the legal department to talk about the new state
of affairs.

“Basically, you want to go over the rules and
regulations you already have in place within
your organization and address any changes or
amendments to them that may be in the works.

“It is also important to recognize that it is
upper management’s role to deal with this head-
on and to shelter those who are in the field from
it as much as possible. Essentially, the field staff
is not the focus of any of this, and they should
be kept ouCof it. It is the leaders who will be
under the microscope and who will take the hit,
if that is what is going to happen. -

“The other aspect of this is to make sure the
74 ® Radio & Records February 17, 2006

staff understands any new procedures, restric-
tions, paperwork and alterations to the way we
do business that come down from the top.

“The sooner we are all on the new page, the
sooner we can move forward and do what we
do best: break acts and sell records.”

The Ultimate Headache

Winer’s group received the following chal-

lenge: You have a moming show that has great
ratings, but they said something on the air that
was totally inappropriate. Advertisers aren’t
happy, listeners are complaining, and the media
has jumped all over it. The community is up in
arms.
“We wanted to find a specific scenario, be-
cause we all agreed that how we would respond,
both internally and externally, would be deter-
mined by who was offended,” Winer said.

“Was it a major civic incident? Was it political
in nature? Did it have intemational ramifications?
Was it a sexist or racist faux pas? Needless to say,
within this group we had some pretty interesting
anecdotes of things gone terribly wrong,

“We picked a recent event to address, the one
in St. Louis where the moming team on an Ur-
ban station advised their listeners how to dis-
arm a police officer and take his radio so he
couldn’t call for backup. This happened just two
weeks after an officer was killed in town.

“We all agreed that something like this would
offend a broad group of people in the commu-
nity. First thing we
| would do is contact our
legal department. Next,
we would immediately
call a staff meeting with
upper management, the
program director, the
moming show producer
and the offending mom-
ing show and tell them
to keep their mouths
shut.

“Next, we would designate a single point
person who would be the voice of the station for
the media and all other means of communica-
tion with the public, with basically a no-com-
ment scenario from everyone else.

“In the meantime, we'd probably issue some
kind of official statement from the radio station
distancing it as far as possible from the remarks
made by these airhead DJs.”

Opening A Dialogue

“Subsequently, we'd try to contact the chief
of police and try to open some kind of dialogue,”
Winer continued. “We‘d try to get him into the
frame of mind where we could work out some

Norm Winer

IVATATATATA'IN S | cl CALITU)

Excellent Advice

After the group portion of the mentoring session at the 2005 Triple A
Summit, the six participants — KFOG/San Francisco's Dave Benson,
interscope/Geffen/A&M's James Evans, WXRT/Chicago’s Norm Win-
er, Epic's Lisa Sonkin, KBCO/Denver's Scott Arbough and Virgin's Ray
Gmeiner — made themselves available for folks to come and talk with
them. At the end of the session, each offered a bit of advice.

“Avail yourself of the opportunities to learn from as many of the people
within your own community as you can. Sometimes it is by direct advice
they can give you, and sometimes it is by their actions and how they
handie themseives.” — Dave Benson

“Everyone needs mentoring — certainly when you are younger and just
starting out, and then throughout your career. The key is, you have to often
reach out and initiate that relationship. Be proactive.” — James Evans

“I always paid the most attention to the crackpots, the weirdos and the
ones who were the most unconventional. They are ones who have taught
me the most.” — Norm Winer

“I have discovered that you can always expand your insights and can of-
ten ieamn important lessons from those who are younger or less experienced
than you are. Sometimes the student becomes the teacher.” — Lisa Sonkin

“There have been many great people in my life who have influenced me,
both past and present. The simple fact of acknowledging them and appre-
ciating what they have done for me helps to keep my head in the right place.

it never hurts to be a little humble.”

“Being in the headquarters, you often have the bosses breathing down
your neck and expecting you to know everything. Working in the field first
is a great way to get your legs.”

— Scott Arbough

— Ray Gmeiner

kind of reconciliation, and we'd try to get a rep-
resentative of the police department — maybe
even the chief — on the moming show with
these personalities so they could discuss the sub-
ject candidly and intelligently and peacefully.

“Swiftly thereafter we would proceed to sus-
pend the moming show pending further inves-
tigation.

“In the midst of this reconciliation the station
would announce the creation of a new fund that
would support a police benevolent association
or one that supports the families of fallen offic-
ers. We'd have drop boxes at the retail kcations
of our disgruntled advertisers where listeners
could make a donation to this new fund.

“We'd also dedicate a page on our website to
this cause to help folks make a donation online.
And, turther, we'd utilize our database to help
get the word out.

“Then we'd wait for it to blow over.”

Company Man

Evans’ group was given the following scenario:
You personally don’t believe in a record, and all
the early signs say it is most likely not a hit. How-
ever, itis a prionity at your
label, and you must break
it. What's your plan?

“Glibly, we said we'd
simply pass it off to the
Hot AC promotion per-
son,” quipped Evans.
“But, seriously, we actu-
ally had a good discus-
sion about this because
my group has a good va-
riety of folks, from man-
agement to consultants to programmers to pro-
motion people.

“In general, we all agreed that we are all wrong
from time to time about an artist or a song. We
can all think of projects we were less than excited
about that ultimately resonated with the audience

James Evans

and became big records, but we also realize that
there is only a small percentage of all records that
g0 on to become hits, so the law of averages is
against us from the beginning.

“Basically, we have to believe that the com-

pany had a reason for signing this act and that
they have a good argument for why it is a pri-
ority at the company. Obviously, there are some
champions of the project within the company,
and they have good track records, so maybe
they see or understand something we don't
yet.”
“So it was settled: We are going to go out there
and get this record played! The next step is to
look for the positive things about the act that we
can use as a spearhead to get it going. Maybe
they already have an impressive regional tour-
ing base, maybe the press loves them, or maybe
they have enjoyed some other area of success.

“Radio is certainly an important piece of the
puzzle, but it is not the only piece. Using and
enhancing these other aspects can eventually
bring radio to the table.

“The next step is to try to find a couple of sta-
tions that you can use to get a story going, Ev-
ery programmer has played songs he or she
hasn’t liked but that they knew were right for
their radio station. Hopefully, we can come up
with enough objective reasons to convince them
to go past their opinion and see what their lis-
teners think.

“Once they decide to give us the shot, it is up
to us to empower the situation in as many ways
as we can to see if we really have something by
getting the band to play in town, by setting up
an in-store to help jump-start a sales story, by
bringing the band by the station, by doing local
press and so on.

“Sure, it'll be a fight, but most records are.”

Look for details soon about the 2006 Triple A Sum-
mit, taking place Aug. 2-5 at the St. Julien Hotel &
Spa in Boulder, CO.
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2 @ COLDPLAY Tak Capitad It ] +2 220 1 1M
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19 (O 0.AR Love AndMemories (Everfral sva/ 154 +9 5819 9 1N
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22 Triple A reporters. Monmored airplay data d by M Research, a d of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 2/5-2111. Buliets appear on songs Qaining plays of remaining fiat from previous week. I two songs are tied in total plays. the song with the larQér increase in plays is
placed first. Songs below No. 15 are moved 10 recusrent after 20 weeks on the chart. Most Added is the total number of few adds officially reported to R&R by sach
reporting station. Songs unreponted as acds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permession from Arbitron inc. (© 2006.
Arbatron Inc.).© 2006 Radio & Records

BEN HARPER Better Way /Vipie/
NEW&ACTIVE Total Plays: 58, Total Statiens: 15, Adds: 10
4 DUNCAN SHENC Whita Limousine Zoa/Rowdler/

Total Plays: 57, Total Statiens: 6, Adés: O
DONALD FAGEN H Gang /Raprise/ SEN LEE Samble Everything Fer Love New Miest)
Total Plays: 69, Total Statiens: 7, Adds: 0 Total Plays: 55, Total Stations: 7, Adds: 1
YAN MORRISON Mayhouse 1ast Highway! NXS Atwrglow Fac/
Total Plays: 67. Total Statiens: 8, Adds: 2 Total Plays: 53, Total Stations: 4. Adds: 0
MICKELBACK Photograph /Rosdrunner/ME) TEDDY THOMPSON | Should Get Up /Yerve Forecast/VM5/

Total Plays: 62, Total Stations: 3, Adds: 0
SHERYL CROW & STING Always On Your Side (4844 eterscope/
Total Plays: 59, Total Stations: 4, Adés: 0

Total Piays: 50, Total Stations: 5, Adds: 0
MICHAEL STIPE in The Sun Warner Bros./
m-nmw Total Stations: 3, Aﬂ:z

BY

MEDIABASE
MOST ADDED’

ARTIST TITLE LABELS}

BEN HARPER Better Way (Vipiw/

JACIOE GREENE 'm So Gone (Ve Forecast/VMG/
DEATM CAB FOR CUTIE Crosked Teeth (Asisric/
MWHIMMWI

'lh'lr&lﬂi“h*h-ﬂd-uuh
raport askda pov theis company policy: Sengs that reach five ploys po wask in
0 commutive irpley wosks. A sirpley wash is dofland 55 Sundey through
Saturdey. Addn fram sl sther progratry s 30l sccapted ot any ploy lovel.

MOST
INCREASED PLAYS

TOTAL

LAY
ARTIST TITLE LASEL(S} INCREASE
DAVID GILMOUR On An Istanc (Cokmixs/ +59
JACK JOHNSON Upside Down (BrushfreUnversall +54
VAN MORRISON Playhouss il ast Hiphway! +53
BEN HARPER Better Way Vigwy +46
SHERYL CROW & STING Abways On Your Side (4&MInverscape) +45
TRAM Cab /Cokenbia/ +4
COLDPLAY Tak Capalf +42
MICHAEL STIPE in The Sun (Warmer Bros./ +80
DEATH CAB FOR CUTIE Crooked Teeth /4 tian/ +33
SHAWN MULLINS Beautitul Wreck Vanguard +18

MOST
PLAYED RECURRENTS

MTHT TITLE LABEL(S) Eﬁ

AQUALUNG Brghter Then Suahine (Sightl AggerFed inkColendie’ 165
HERDIE HANCOCK £JONN MAYVER Stiched Up itiewr Advox/Vacrar! 157
OAVID GRAY The Ome | Love 24 TORCA/SMG/ 119

TRACY CHAPMAN Change LovayAtisetic/ 115
COLDPLAY Spaed Of Sound (Capital ;]
COLDPLAY Fix You (Capitald n
JACK JONNSON Good Peeple /Brushfre/Unversall »
HOWIE DAY Collide Fpx/ L}
GREEN DAY Wake e Up When September Ends (Aapvise/ 87
SHOW PATROL Chocolate (4&Mnterscope) | 1)

Station playlists for 3if AER raporiers are availabie
oa the web al www.radioandrecords-com-

300

T-Shirts

T—Shirfs T-Shirts

By

Free Catalog

CALL NOW!

$235

* White T-shirts
+ Heavy 100% Cotton
- Printed up to 4 Colors on 1 Side
* No Setup Charges!
» No Art Charges!

1 0IDAY S,
ST

www.americanradiohistorv.com

1-800-34-EMKAY

631-777-3175
FAX: 631-777-3168

www.emkaydesigns.com
info@emkaydesigns.com

February 17, 2006 Radio & Records ® 75


www.americanradiohistory.com

TRIPLE A TOP 30 INDICATOR

c February 17, 2006 .
B R e me e B e e EOR O MOST ADDED
. 2 € JACKIOHNSON Upside Down Brushfiralliniversal 526 434 6004 5 380 | BRI - -
1 @ BETHORTON Conceived (Astrahverts/EMC) 519 410 7887 T 4011 | Jacksr GREEME m So Gone Vavve FarrcastdMG) "
4 € COLDPLAY Tak Tapitoy 504 +25 4104 8 2910 | VAN MORRISON Playhouse dost Hihway/ n
5 € DAVID GRAY Tell Me Something (Hospital Feod) (4TO/RCA/RMG) 480 +54 304 5 30 | SOwwY l‘mrl:;‘/;g” ’:;‘; o ‘:
" MICHAEL amer
3 5 KT TUNSTALL Black Horse & The Cherry Tree (Relentiess/Vinpin/ Y 3 72 5062 17 2010 | peney ravieus BAND Crow Jane flagocy/Cokmbs ’
8 O SUBDUDES Papa Dukie & The Mud Peopié (Back PorciyNarads Productions/EMI) 418 +33 8877 5 390 MATT COSTA Coid Decamber (Brushfire/UnversaUMG) (]
J 7 @ SHAWNMULLINS Beautitul Wreck Vanguard) MW 0 4448 §  36/1 | WEKOCASE Hold On, Hoid On /AntiEpiaph/ 1
9 @  NEILYOUNG Far From Home (Reprise) 313 +9 4667 8 290 MOST
6 9 U2 Original Of The Species (interscope/ 370 -28 m?2 3 220
14 D DONALD FAGEN H Gang /Reprise/ 352 +83 4852 3 280 INCREASED PLAYS
10 11 TRAIN Cab Cokmbss/ 335 2 2 6 200 )
ARTIST TITLE LABEL(S} INCREASE
Ki 17 @ DEATHCAB FOR CUTIE Crooked Teeth /Ariantic/ 332 +59 4828 3 292 |y MORRISON Payhouse st Howay! 168
| } 12 ® DUNCAN SHEIK White Limousine /Zos/Rounder/ 329 +27 3433 7 3300 | BEN HARPER Batter Way (Vigw/ +187
i 16 @  MYMORNING JACKET Off The Record (ATO/RCA/AMG) 304 +28 3854 4 2710 | TRACY CHAPMAN Amsncs :z;'wm; *:;:
, : BRAND! CARLILE What Can | Say (Rad ink/Colembsa) +
13 15  SANTANAOS mu;u BOYS J Don't Wanna Lose Your Love (rista/AME) 283 19 2051 LI vt b
11— 16 TREYANASTASIO Shine (Cokmivs/ 278 58 57 17 230 | paviD GILMOUR On An isiend Cokemiss/ o
18 (@ RHETT MILLER Help Me Susanne Verve Farecast/ViG) 278 +7 3755 §  30/1 | FIONAAPPLE Get Him Back Fpic/ . o
, 19 (@ SUSANTEDESCHI Evidence (Verve Forecast/VMG) 269 +23 1u%0 4 28 Mﬂ;{;m& Vorve Forecast/YMG/Un *g
d . m w +
l 21 )  BONNIERAITT | Don't Want Anything To Change (Caprtol 255 +13 2335 & 200 | e GAEENE m So Gene fHawe Farscast WG] -8
' “ 30 @ TEDDY THOMPSON | Should Get Up Verw Forscast/VM6) 218 +36 2815 2 2m
| 2 21 MICKEL CREEK Jealous Of The Moon (Sugar Al 210 § 1200 5 200 SYNDICATED
] 23 €D  FEIST Mushaboom (Chenry Treeinterscape) 207 0 2516 11 150 PROGRAMMING
27 €D DARWILLIAMS HANI DIFRANCO Comfortably Numb /Razor & Tie/ 203 +11 1569 2 o
i @  BENHARPER Better Way /Vipin/ 197 +157 3334 1 29018 | griqp & SERASTIAN Funmy Litte Frog
' pess> @) VAN MORRISON Playhouse (Last Highway/ 192 +166 210 1 2811 | BENHARPER Better Way
20 27 JAMES BLUNT You're Beautiful (Custard/Atiantic/ 192 53 1151 18 150 mmu;kn: xw
26 28 GOOGOOOOLLS Better Days /Wamer Bros./ 178 15 174 ¢ msuwmlm'm.lm MARACLE 3 Cdy, It Was Abways You
| 15 20 OAVE MATTHEWS BAND Everybody Wake Up (RCA/AMG) m 107 1052 11 150 | WEEPIES Take !t From Me
I @esur>  €])  BEN LEE Gamble Everything For Love MNew West/ 174 +22 1264 1 180 | Acowstic Cafe - Rob Reinhart 734-761-2043
i JANES LAN Dange, Danger
| 45 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 2/5 - Saturday 2/11. e
© 2006 Radio & Records SUBDUDES Let's Play
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TRIPLE A

| have to admit that | love Neko
Case. | do. It's actually a joke around
our office that | have a crush ¢n her.
Being jaded and cynical these days, |
don’t usually get crushes on artists
anymore. However, from the first time
: Director/Radio Promotion, | | heard Neko's dynamic voice on
| . MAnti-Epitaph | Biackiisted, | was hooked. | know, |
was late to the party — that was already her third studic
album — but, hey, better late than never. @ If you aren't
part of the Nekc fan club yet, trust me, you will be after
you hear her new record. On The Fox Confessor Brings
the Fiood, Neko collaborates with The Band’'s Garth
Hudson, Calexico’s Joey Burns and John Covertino and
Giant Sand’s Howe Gelb. This record displays a newfound
! tove of studio artistry, combining roots-infused vocal stylings with David
Lynch-ingpired cinematic lyrics to create a true masterpiece. ® The
press buzz is on, with upcoming features in Vanity Fair, Interview, GQ,
Spin, O, Harp and many others. The focus track for radio is “Hold On
Hold On;” which harks back to the classic three-minute pop of The Ma-
mas & The Papas or The Byrds. Please do yourselt and your listeners
a favor by bringing them Into the lush, esoteric worid of Neko Case.

ON THE|
RECORD

Krystal Robbins

| Coldplay‘s *Talk™ moves up to the

top slot on the monitored chart this

woek, with Jack Johnson's “Upside

Down" right behind it, at 2° ... Train are

now top five, at 5° ... Important movers

| this week include Shawn Mullins (15*-

12*), David Gray (18°-15"), O.A.R.

{19°-18%) and Death Cab For Cutle
{26°-20") ... David Glimora, Aqualung and Brandi Carlile debut
... The Indicator chart sees Jochnson moving up to 1°, while the rest
of the top 10 is very bulleted, including Donald Fagen, who comes
in at 10* ... Other projects showing solid movement on the Indicator
side include Duncan Shelk (13°), Rhett Miller (17°), Teddy Thomp-
son (20°), Dar Williams #/Anl DiFranco (23°) and Augustana (24°)
.. Harper, Van Morrison and Ben Lee debut ... Keep an eye on
Michael Stipe’s “|n the Sun,” Neko Case, Derek Trucks Band, Cat
Power, Sarah Harmer, The Wood Brothers and Black Rebe! Mo-
torcycle Club ... In the Most Added category, Ben Harper adds
another 28 stations to the 16 that came in last week, while Morrison
brings another 13 to the 22 that came on board last week ... Also
having a good week are Jackie Greene, with 23 total adds; and Matt

Costa, Stipe and Sonny Landreth, with 11 adds each.
— Joha Schoonborger, Tripie A/Americaas Editer

A lrnist

ﬂF THE

armist: Beth Orton .. -
ueeL. Astralwerks/EMC

sy JONN SCHOEWBERGER / TRIPLEA &
AMERICANA EDITOR

We first heard the unique vocal
stylings of Beth Orton on the song
“Water From a Vine,” which she co-wrote
with William Orbit for his Strange Cargo
2 project in 1993. She then had a brief
stint with a group called Red Snapper,
and in 1995 she collaborated with The
Chemical Brothers on “Alive: Alone.”
which appeared on their Exit Planet Dust.

By then Orton was devel-
oping a name for herself
and had a sizable base of
fans who were mesmerized
by her voice. Gathering her
own band, Orton recorded
and released the She Cries
Your Name EP in 1996,
which launched her solo ca-
reer.

After receiving raye re-
views in her native En-
gland. Orton was motivated to re-enter
the studio and finish up more material to
round out A debut album. 1997's Trailer
Park. Produced by Victor Van Vugt and
Andrew Weatherall, the project was a
beautiful combination of acoustic folk and
the electronic beats of trip-hop. This re-
lease not only solidified Orton's consider-
able following in the U K., but also set her
career in motion in the U S,

1n 1999 Orton relensed her sophomore
effort, Central Reservaiion, produced by
Vugt, Ben Watt, David Robuack and Mark
Stent. The project featured guest appear-
ances by Dr. John, Terry Callier and Ben
Harper, and it not only fueled her popu-
larity, it nabbed her the 2000 Brit Award
for Beat British Female Artist.

Orton returned with Daybreaker in 2002,

WEEK

Old friends were invalved on the production
side, including Watt, Orbit, Vugt and The
Chemical Brothers, and the album featured
some key guest vocalists, including
Emmylou Harris and Ryan Adams.

Ten years into her solo career, Orton
has decided to take her sound in a more
basic direction with Com fort of Strangers.
Guided by the production and musical
skills of Jim O'Rourke, Orton shies away
from the studio-centric approach of her
three previous albums and delivers a
guiet, organic collection of 14 tunes.

She wanted this new cffert to be an
analog recording with sparse arrange-
ments and a spontaneous, almost live,
feel. Joining Orton, who sang and played
guitar and harmonica,
were O'Rourke on bass, pi-
ano and marimba, and per-
cussionist Tim Barnes.
Lattle else was added but a
few string parts here and
there, along with some
camec piano parts by Rob
Burger.

“l wanted to make mu-
sic that [ liked to listen to,”
Orton recently told Rolling
Stone, “and | wasn't listening to clectronic
music. ] wanted to make a folk gospel
soul record with a country tear dropping
down its cheek.”

By the very nature of this more
straightforward approach. Orton draws
more attention to her songs, and she
meets the challenge well with thoughtful,
personal. intelligent compositions such as
“Conceived.” “Shadow of a Doubt,” “Coun-
tenance,” “Rectify,” “Shopping Trolley”
and the title track. which she co-wrote
with O’'Rourke and M. Ward.

Orton appeared on The Late Shouw
With David Letterman on Jan. 24, and
ahe will be on tour in the States in March
and April. Her new album will be gvail-
able at Starbucks as well as traditional
music outlets.

The March of Dimes and radio have
had a successful partnership for mone
than 67 vears. In 1938, when radio
announcer Eddie Cantor urged his
listeners to send their spare dimes

to President Roosevelt ar the White -
House to help in the hght against
polio, he used the power of radio 1o

APPLAUDING RADIO & THE MARCH OF DIMES
LIFELONG PARTNERSHIP

communicate his urgent message and
“coined” the phrase March of Dimes.
The March of Dimes Achievement In
Radio Awards carries on our historic
partnership with radio by celebrating
excellence in broadcasting. Congratu-
lations to A.LR. Awards winners,
hnalists and participants in Adanta,

Milwaukee, Nashville, New York,
Philadelphia and Pitesburgh, Wich
radio’s cantinuing support, we will be
successful in our campaign to address
the increasing rate of premacure birth,
now affecting half a million babices in
the U.S. every year.

March NATIONAL SPONSORS: LOCAL SPONSORS: - A I -
. 360 Media Black Box Network Broadcastars & Casino
& ABC Radio New: Services -TN ) Records RCS Productiom
Of DlmCS' AFTRA Blactner Brunner, Inc. Kac: Media Group Premiere Radio
d i Adena Journat- Caphol Virgin Max20 Advertising RCA/Nashville
AIR Awar S Constinstion Clear Channel Outdoor ~ Miller Kaplan & Arase  Sory
Adana Magazine Comcast OnMitwaukse.com Universal
Achievement In Radio *II‘KP Adandic Records CURS Records P ) Warner Brothers

For more information, contact the A LR. Awards at: mirennier@marchofdimes.com or call 412-391-3193

. www americanradiohistorv.com
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AMERICANA TOP 30 ALBUMS /.

f =N
February 17, 2008
; 1 BNG649 Dog Days Dustosy 548 1 255 | b Jome Schoanberger
2 @ POSANNE CASH Black Codilec Cantal 54 o8 U2 | amist: The Gibson Brothers
4 @ MARIYSTUANT_ Bedenis ipeisominimsaiSmch 44 +22 3088 | Label: Sugar Hill
| 3 & WEHEBIS e i Bl -+ ‘ - = s The Gibson Brothers — banjoist-vocalist Eric and guitarist-vocalist Leigh — have been makin’
"' 5 . SUBOUDES . Buind The Loves Bact Aschiibash AuintonsB 390 +* 1633 good ol’ bluegrass records since 1994 and making music since they
y were in their early teens. Though they hail from upstate New York,
8 @ POBMELLA Selace For The Lonaly Dombonw M e 1504 they Clearly have the Appaiachian Mountains in their biood, and in
8 7 JAMES MCMURTRY Chidish Things (Compada/ Sew - 12240 1998 The Gibson Brothers were named the IBMA's Emerging Artist
) of the Year. For their new effort, Red Letter Day, the boys asked several
7 8 JOYLYNNWINTE Ons Mors Time Thortch Alacanigy 315 3 () Quests 1 hep ou, nchuding bassist Mike Barbe, mandolnss Roonie
[ 8 9  DELDERT MCCLINTON Cost O Living Mow Moot/ M N wem McCoury and Marc MacGlashan, fiddiers Ctayton CampbeX and Jason
f Carter and percussionist Sam Zucchini. The new album includes such
[ n 10 GOURDS Hoovy Ornamuntals Eivae Thity/ % 4 o originals as “Walking With Joanna™ and “The Bam Song,” as well as
' some choice covers, including Bruce Robison's “Red Letter Day,” Ray Charles’ “t Got a Woman®
8 @ GBSO BROTHERS fed Lot Doy Sopwr M9 T [ A gy
1212 SUSANTEBESCHN Hape & Dusie Yonve forvcastVM6/ 281 12 )
B @ SHAWNMULLINS 9 Ward Pickin Parier Vgt m . =
1 10 14 RODNEY CROWELL The Outsider Catmbia/ m K IR TY
TR T — ™ m W AMERICANA NEWS
| &
| M 16 NAKEMCCLURE BAND Cameiet Fallng Swild m n  we The 23rd National Society for the Preservation of Bluegrass Music of America Convention was
| 17 17 DARDEN SMITN Fisk Of Crows Dsatons/ 28 13 t1ss | heldFeb. 2-5in Nashville, and its annual awards ceremony took place Feb. 5. The winners this year
) included The Grascals, for Bluegrass Album of the Year and Instrumental Group of the Year; Rhonda
19 18 BOMMME BISHOP Seft To The Teuch Simick/ m 10 1788 | vincent, for Female Vocalist of the Year (Contemporary) and Entertainer of the Year; Larry Stephenson,
Year. For a complete list of winners, visit www.spbgma.com ... Leadership Music of Nashville has
| 18 20 JERRY DOUGLAS The Best Kept Secret Kock/ 25 34 4788 | announced that Emmylou Harris will be the 2006 recipient of the Dale Franklin Leadership Award.
Conedre) The honor recognizes a music-industry insider who exemplifies leadership of the highest quality.
f " R i L - The award will be presented during a banquet on Sept. 19 ... A partial lineup has been announced
q 2 22 STONEY LARUE The Red Dist Abum (Swirk/ 1 1 3858 | for Bonnaroo 2006, to be heid June 16-18. So far on the Americana side the bill includes Ricky
' . - | Skaggs & Kentucky Thunder, Nickel Creek, Steve Earte, Jerry Dougias, Shooter Jennings and Robinella
lE 21 B AARKEANE | 't Even Lonsly -5 el W27 WU | \erie Haggard, Waylon Jennings and Tony Joe White will be featured in the Latest Live From
| Beder> @ LEE ROCKER Racin’ The Devil (Affgeror 198 +38 418 | Austin, Texas series of CDs and DVDs, coming out Feb. 21 on New West. The full-length concerts
I' . are culled from the archives of the long-running PBS series Austin City Limits.
{ o> @  VANOUS Tramshmerics Merrwart Amarica/ 1L e
4 26 CROSS CANADIAN RAGWEED Garage Usiwrse/Sschl 183 1 2999
' B> @  WENO CASE Fux Conbouser Brings The Food inintapt/ 177 +84 178 -
»
| B> ) RALROAD EARTN Eio (ST ity m e N MOST, ADDED
f 2% 23 BONNIERAITT Seuls Alks Canitof m 1 sas | wmerime e “oos
. ]' 7 30 VANOUS Dbk s Somiack oWt 171 2 T3 | mern CASE . Covon b T ot ettt .
| The Americana Airplay chart represents the reporied play of terrestrial radio stations, nationally syndicated | MAMBMALS Depertwe Sigmetars Soamds/ n
I radio shows, sateliite radio and internet stations that have agreed 10 submit weekly spin counts. MOUNTASN NEART Wide Open (Staggs Famiy) 10
For more information please visit www.americanamusic.org. SARAN NARMER ' A Mountain (ZowRounder/ ]
L © 2006 Americana Music Association. J
Want to know
where to get this
information?
From student loans to buying
surplus government property,
all kinds of government information
are just a click or call away.
FIRSTGOV:ov
WANT TO APPLY FOR WANT TO FIND 1 (800) FED-INFO
STUDENT LOANS? GOVERNMENT AUCTIONS?

78 ® Radio & Records February 17, 2006



www.americanradiohistory.com

—— — — — e =
’ CHRISTIAN
KEVIN PETERSON C
— e you've ever listened b0 The john Tesh Radio Show, I TN BT E R T (£ T PO E PRy
he credits all of the places he steals from. That's “Think about |
= TIM W:Y \ Redbook here
“He says, ‘From magazine, are .
three ways to survive a breakup,’ or ‘I've got m .VW'W met since
some great information from the lasest research
on caffeine being good for you.” He always finds MMhm
ﬂungsandgwescmdn andtlsgmammtmlm mﬁmwm
Part ONE OF A Two-ParT Series the evgslings.” io
® Use Women's Hanﬂns eveyy person you
Great Promotions = omimmioe e
moming show and for ideas for contests when . .
we're brainstorming,” Wilson continued. "We m d m m 'd M
take advantage of the research that’s done for ar- ”
Remember: Thou shalt not steal ficies for Womar's Dey and Redbook and Parmts, & lot of people.
They're obviously doing lots of research. e
\ne of the most popular sessions at the R&R Christian Summit ~_ "Many ti ){Wbﬂ?yfm* w;% wnm-)g's m:ﬁ:‘ ’
i . o 3 q zines rly, bu , you'd see
/" in December 2005 was “Great Promotions Without Break- thr::gmu h‘mw '(,,y‘m,,;,,:s{m s usually
; - ideas, the next concept is always to do promeo-

ing the 8th Commandment (Thou Shall Not Steal).” McVay
Media President Mike McVay moderated, and the panel com-
prised WFHM (The Fish)/Cleveland PD Sue Wilson, Creative
Animal President Doug Harris and McVay Media VP/Contem-
porary Christian & Adult Formats Daniel Anstandig.

The panel shared great promotion ideas that
have been borrowed, not stolen, over the years,
and this week we pass some of them on o you
in Part One of our series.

A Big Meeting

McVay opened the session with a story, saying,
“Some years ago | was consulting a station in
Springfickd, MA, WMAS, which was owned by
Bob [appin. Bob not unly spent mast of his life in
the Springfield area, he was the largest Pepsi dis-
tributor in New England.

“Every time I'd visit
the station he would say
that he wanted to sit in
on the marketing moeet:
ing. | loved that idea,
because if you have a
chance to have a guy
from Pepsi give you his
ideas on marketing, how
much better does it get?

“We would always
meet in conference moms
when we did our promotion meeting because |
didn’t want to be in a restaurant and maybe have
one of our competitors sitting at the next table.

“That stuff happens. I've been in restaurants
and heard somebody say, ‘Our contest will be....”
And right away we'd write it down and try to
get iton the air before them. That's why we al-
ways meet in a conference roorm.

“But Bob wanted to take the entire promotion
tcam down to the Hofbrauhaus and have the
meeting there. | told him 1 didnt think that was
agood idea because there were going to be eight
of us; we'd probably get a big, ound table; and
a competitor couid be at the next table.

“Bob said, "Mike, we're going to the Hofbrau-
haus!” So we went, and, sure enough, we got a
big round table right in the middie of the room.
Itwas packed, itwas loud, and | didn’teven take
my briefcase out. I figured we'd just have lunch
and go back to the station.”

Pepsi, Please

McVay continued, “When the waitress came
around to take the drink orders, Bob, being the
Pepsi distributor, said, ‘Dict Pepsi, please.” The
waitress came back with the drinks, and Bob
picked his up — as she was still putting the oth-
ers down — and said, ‘Excuse me, Miss, this is
not Diet Pepsi’

“She said, ‘Oh, yes, sir, I'm sure it's Diet Pep-
si” He said, ‘No, ! assure you, it's not.” Every-
one at the table was thinking, ‘Hene we go!’ She

Mike McVay

came back and said, “You know, we only serve
Coke products, to which he replied, ‘OK. Let’s
go." So all eight of us walked out.

“When we got outside | asked Bob why he
didn't have someone call in advance to see if they
served Pepsi. He replied, 'Oh, | knew they didn't
serve Pepsi. | actually have a private room reserved
down at the University Club for our meeting, but
I have a salesperson coming down here this after-
noon, and | wanted the restaurant owners to see
cight people get up and walk out of the room.”

“1 said, “You are unbelievable,” and he had a
great answer. He said, 'He, if I'm going to sell
Pepsi, why wouldn't | try to convert every per-
son | meet” And | just went, ‘Whoa." Because
we don't do that, do we?

“If we walk into a store and they're playing
another radio station, do we say, ‘Hey, can | get
you to change the channel? Do you tell the va-
let-parking person that you're upset they
changed the channel?

“Think about how many people you've met
since you'vebeen in your market. |f you introduced
every person you met to your radio station, over a
period of time you'd meet a lot of people.

“That's what this session is about today, telling
you how you can have a grass-roots system that
gets a lot of people coming t0 your radio station.”

Borrowing Is OK

With that, McVay Introduced the first panel
member, WFHM's Wilson, who programmed
mainstream AC WDOK/Cleveland for several
years. She opened by saying, “Thou shall not
steal, but borrowing is OK.

“Tony Robbins said if you want to be success-
ful, find someone who has achieved the results
you want and copy what they do. He encourag-
es us to find mentors and emulate what they do
that makes them successful.

“That is true in promotions as well. Who
would think that you could take an idea from a
station that aired Howard Stern and put it on
Christian radio? But that’s what we’re doing at
The Fish with our Christmas music and the
"Christmas A-to-Z Weckend,

“Classic Rock s known for its top 500 count-
downs en Labor Day weekend or its ‘A-to-Z best
dassic rock songs of all time,” and that's whatwe're
doing now with the *A-to-Z Weekend.” It's an in-
teresting way 10 break the monotony of playing the
same Christmas songs, and it’'s a great example of
taking something from another format.

“If it's not being used in your market, why not
use it? Even if it has been used at a different for-
mat, take the idea and adapt it o your format. Iif

on the cover of Cosmo in a litle different ver-
biage. maybe a little dirtier. and maybe a littie
cleaner on Panents, but they' re all similar subjects.

"We also borrow from Opral and Lifetime.
Whenever | foel like curling up with abox of Kleen-
ox, | watch Lifetime, but | also get some great im-
aging liners from it.

"Another thing that gives me great ideas is re-
ality shows. We had account exeautives coming to
us on a reguiar basis say-
ing they had gutter hel-
mets of replacement win-
dows that a client want-
ed to give away. | know a
lot of homeowners who
think gutter heimets and
replacement windows
would be good prizes,
but how de you make |
them exciting on the air?

“So we stole — |
mean borrowed — an idea from Extreme Make-
over: Home Edition. We werte able to do a series
of home-improvemnent things that ended up be-
ing kind of cute and fun, and they also helped
sell closet-organization systems. It was a big buy,
and we had to come up with something for this
closet organizer,”

Wilson then played one of the promos they
used for the promotion, which was a clever play
off the home-makeover TV show, including a
guy with a bulthom yelling instructions, just like
show host Ty Pennington does.

Who Cares?
Wilson continued, “Other than bom)wing

Sue Wilson

tions and contests that pass the "Who cares? test.
We saw in the Joint Communications / Arbitron
study that women aren’t big contest players. For-
ty percent of the women surveyed said they
don’tplay radio contests, and only 10% said they
listen to try to win something,

“"Why is that? Who knows, but think of all of
our lives — we're busy, we're stressed, we prob-
ably won't win anyway, the prize isn't really
worth participating for, etc. So it's important if
we do contests and promotions, and most of us
have to, that they be fun and entertaining even
if people would never play.

“Come up with something that's at least cute
and funny and that people can play along with
in their heads. And if you do offer a prize, it's
kind of cool if they’re prizes you really can win.

“The closet-reorganization thing sounded so
boring in vur first brainstorming session, but
when you think about organizing your doset, it
is a prize people would want to win, if you can
find a way to make it creative,

“And, really, the millien dollars they're offer-
ing in the contest across the street isn’t that
achievable, and that’s why people don't play.”

More Than Moms

“You also want to make sure the prizes are rel-
evant to and useful to the lifestyle of your listen-
er,” Wilson continued. “How do we know if it is?
Anybody who knows me knows that | harp on
this a lot: If you haven'tdone a target-listener pro-
file, or if you have, but you haven't revisitad it in
a while, | would encourage you to do so.

Continued on Page 82
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VK WhEK  ARTIST TITLE LABELS) by v "HaT st MEI’I AB ASE
1 1 THIRD DAY Cry Out To Jesus EsssntiafPL6) 1082 70 21 360
3 2 MARK SCHULTZ | Am (Word/CurtyWamer Bros.) 1074 28 2 50
2 3 JEREMY CAMP This Man (BEC/Tooth & Nod) 1081 43 n 380 MOST ADDED’
4 @ CHRIS TOMUN How Great is Our God (Sixstaps/Sparow/EM! CMG) 938 +72 7 an ’
5 @ MATTHEW WEST Only Grace Unvarsal SosehEM CMG) 73 .18 12 pp | M v -
8 @ CAMMEUNDERWOOD Jesus, Take The Whee! iristal 322 53 ' 2 | CASTWNG CROMNS fraeo Tou. Sioct Bhaiinaieii¥ 7
Aot + CARRIE WUBERWOOD Jesus, Take The Whee! (Aniste/ 3
9 @  WATALEGRANT What Ars You Waiting For (Cor/ 707 +40 10 280 | newsaevs i AmFree e 3
'- 7 @ NEWSONG Paim 40 Metagrity Label Growp/ m " 38 BARLOWGIRL | Nood You To Love Me ervent/CurtyWarner Bras) 3
| 10 € AARONSHUST My Savior My God /Brash/ 81 +79 ] 23 CMES MICE Whan i You Fal i Love With M) 90/ 2
' 6 10 CASTING CROWRS Lifesong Basch Strast/ResaionPLG) ("] 23 . ] 370 | WCOLSPORBERG Helsjsh Curd/ 2
12 11 MERCYME bn The Bink Of An Eye AW 57 7 n 18 :a“n.ms Mmm :
| 12 13 CHIMS TOMLIN Holy s The Lord /Sixsteps/Sparrow/EMI CMG) aan -29 53 %0 JESSIE DAMIELS The Neise Adishe/ 2
] 14 14 BIG DADDY WEAVE Just The Way | Am Fervent/CurtyWarer Bros.) 7] E7] b ] 2.
| 15 15  SUPERCHICK WeLive fiywas/ an 0 2% 218
18 16 STEVEN CURTES CNAPMAN Remembering You (SpamowyEAM CMG)/ 7] -“ " bl ] MOST
i 17— () TREES3 IStandFer You Sepaw m 0 " 1 . LA
24 @ CASTING CROWNS Praise You In This Storm [Besch Strset/Reunion/PLG) M an 2 0 lNC,EASED PLAYS
19 @ NEWSBOYS | Am Fres Masas/ 49 +41 4 1}/] -+
2 AVALON Love Won't Leave ¥ M 1 12 4 e | AT T ey ]
@ avaon on't Leave You (SparrowtEM/ CMG) » + 4 T S
! 2 @ JONNDAVIOWEBSTER New BHT) m . 5 150 m“""m"":h My “"""NS’"‘“"""‘" i
I =2 22 LINCOLN BREWSTER All Te You Astagrity Label Greup/ 24 4 18 e CHPES TOMLIN How Groot Is O God SiestypeSharowEM OMG +72
22 @  CHMS MCE When Did You Fall(in Love With Me) W0/ b1/ +1 5 12 | CARSE UNDERWOOD Josus, Take The Wheel (Anista/ +8
25 24 SCOTT KMPPAYRE Alve Again Saing 4 n ] 7 121 | SELAN Biess Tho Broken Rosd Curd/ +5t
- 0 LIFEHOUSE You And Me /Geffan/ M +29 7 1) BARLOWSIRL | Nead You To Love Ms FenenCustyWane Bres) +88
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‘ Dedes> @ BARLOWGIRL | Need You Te Love Me (Fervent/CurlyWarner Bros.) " +48 1 mn COL SPONDERG Hallshieh Cork/ +38
1 Bebe> @  PHILLIPS, CRAIG & DEAN Because I'm Forgiven N0/ 1 12 1 ”m
1 27 30  SAWYER BROWN They Don't Understand Cork/ 183 4 1 130
! 40 AC reporters. Monitored airpiay data supgiied by Mediabase Research, a division o Premiers Radio Networks. Songs ranked by total plays for the airpiay week of MOST
RS o O D e T e T e e A e et s Pt PLAYED RECURRENTS
| rst. .15 are 0 recu weeks on s s T of new icially report
1 reporting station. Sengs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
ng;g;vs ofpiays(tk:\es Igoz)’o%asm mnonmmionisaswmmwﬂnumbev. Average Quarter Hour Persons used herein with permission from ArbRron Inc. | uree rme Laseuss) o
{ , Arbitron Inc.) 0 & Records. TREES) Blessed Be Your Name Mo/ L]
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H MICOL SPONBERG Hallekjah [Carty SWITCHFOOT We Are One Tonight /Sparrow/EM! CMG/ NEWSBOYS He Reigns SparmowEM CME/ n
N Total Plays: 181, Total Stations: 8, Adds: 2 Total Plays: 136, Total Stations: 6, Adds: 0 MATTHEW WEST More (Lieversal Sosth/EM! CHG) n
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. "l Total Plays: 159, Total Stations: 10, Adds: 0 Total Plays: 130, Total Stations: 9, Adds: 0 on the web at www.radioandrecords.com.
l Seags ranked by total ploys

“BLESS THE BROKEN ROAD”

. H ]
Sales at nearly 1/4 of a million. Going for adds now!

. R&R @ AC Indicator
wm R&R @ AC Monitored

80 ¥ nadio & Records February 17, 2006

il

WWW altre arnacne SIRVAL#E)


www.americanradiohistory.com

February 17, 20008

CHRISTIAN

MUSCULAR DYSTROPHY ASSOCIATION

Jerry Lewis,
National Chairman

www.als.mdausa.org
~ (800) 572-1717

" iolid Leader in ALS
pesearch and Seryice,
S

CHR TOP 30 ROCK TOP 30
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2 6 NATALIE GRANT What A YouWaiting For €kl 025 105 5 2. 5 6  NELIENTK The Truh fGorew/ wr 3 " me
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NEW & ACTIVE NEW & ACTIVE
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Totel Ploys: 244, Total Statiens: 7, Adid: 2 Total Plays: 191, Tetal Stations: 8, Adds: 0 Total Pioys: 95, Total Statens: 10, Adde: 1 Total Ploys: 66, Total Stationt: 8, Adds: 6
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N
There’s no cure for ALS (Lou Gehrig's disease). But Chris Rice and his family know there will be.
There must be. MDA funds the research that offers them hope.
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Great Promotiens of McVay Media promotions back when he was
Continued from Page 78 consulting for us,” Wilson continued. “Great pro-
“Things change every couple of months, soif ~ motions are like real life. They include these three ©
you get together with your group again and  things: expectation, realization and memory.
again, you'll find out if the latest Pilates fad is “Expectation is basically selling the benefit of

out and something else is in.

“Does she watch Desperate Housewives? Maybe
she does but doesn’t admit it, or only admits it
%o certain friends but not her church group. What
was the last movie she saw? You should do this
so you can understand her lifestyle, and you
should revisit it all the time.

“At AC radio in general, and Christian AC in
particular, we're guilty of focusing so much on the
mom aspect of being a woman. We focus an being
amomand notonall these other roles ina woman's
life. Doing this profile and revisiting it often re-
minds you that all of us are more than just moms.

“’Family-friendly’ is terrific. It's one of the
differentiators of Christian radio, and it's why
people come 1o us. But family-friendly and clean
and safe are good for the single person and any-
one with a value system who enjoys listening to
Christian radio, not just a mom.

I you think you're being relevant to your lis-
tener by talking about the latest soccer thing or
child-rearing tips, you're missing all the other as-
pects of her life as a co-workesr, an employer and
anemployee oras somebody struggling with stress.

“Once you get through that listener profile
and constantly stay focused, you can know her
well enough to run everything you do through
the ‘Who cares?” filter.”

Three Basics
“This | borrowed from Mike, from the basics

OIvVeorr

winning in the promo. Put the benefits of the |
big prize up front: ‘Imagine yourself behind the
wheel of the new Porsche’ or ‘What would you
do with the money if you didn’t have to pay
your mortgage for a year?

“Realization is where you tell her she won.
“You just won $10,000," “You're going on a cruise’
of “You're going o be sitting behind the wheel
of that new car.’ Then you let the winner react.

“Sometimes we mess up as air personalities by
asking a bunch of questions or asking the winner
who made them a winner. Shut up and let the
winner react. Sometimes you get a great reaction,
something you can make a promo out of.

“Memory is the third element. Run winner
promos after you've given the prize away, espe-
cially if you've got great audio.”

Stand Out

Wilson wrapped up her segment of the ses-
sion with this challenge: “Don’t work to do an
outstanding radio promotion; do an outstand-
ing promotion. Like we always say in Christian
radio, don’tjust try to be a good Christian radio
station, try to be a great radio station.

“In everything we do, we should execute out-
standing promotions. Stand out in the crowd
with promotions that have entertainment value,
offer a prize that's relevant to your listener’s
lifestyle and get results for the client. All of this
will help gamer cume, TSL and revenue.”


www.americanradiohistory.com

CHRISTIAN REPORTERS

Slations and their adds Kstod 2/phabetically by market

€YTTEagene. OR WGmad Rapide. M- | WCRAtsm Cay* KvilhinAlen, TX* WPOIvimmin_ F* 004 Reles. OK°
_‘f P ek e SR by Bt PRAI Jum Sy 5 o Sondte T Baen il & b T
§ WARREN BANPELD [ o 0 e A Gty Mg i ty g
§ Ioco W § PHILLIPS. CANIG § DEAY SO0 LAV T DA ELPS
n—-—. o ot -tun-‘ =
.
-t Py ? PR maay boier 17 CABTING CPWS s WOCPoere, L T
s CASTING CAOWISS 8 D v 17 CANNE UNCEWOOD S 1 B ey 5 Sy o
5 TOOD AGNEW ELRCFapetionin. AR 14 R NEMREY 17 NEWSEOYS 7 ANTHONY S P Gpiet Loy - e
ROt T | 4 coE i ey " o [y Canny
8 BETHANY DLLON § JESSK DANELS T AR 17 BARLOWGR
e i KLICAarmas Ciy, W0
BNV Capun. Chrintl, TX WLF SOremnviie. 8¢ O Ol S
LT " nan FUED: sines Sl w WONR)Pastiond. ME KTLAMchin. KS*
4 BARLOWGEL L [T + NTERS 0 Sl Tl Lo grangit P it P
WO Clsbu, 0K° | 1y yarnen arELD % B leg - i 15 latomy tasn 9 Pt (™
-yt e WATLA st " o o i o o dats
s RLTY/Sutes, T ) T KABUaiuin, HI* . 2o ks ey
4 CASTING CROWIES PR Gt Py 12 SUILDBG % [T » Reten AL ADRERAL B Jery—
o Gt ok AR Shesd Prontenes 1 R 3 HTERS SPERCO ey v
11 S CDONLD o b 3 STRLLAR AT el ey aionsy
6 CASTING CROWMES . W 3 Ao P9 Juh Lastet CALPutend, OR*
W Ciwiond, 0" | tom e e KSR ivten, TH* L Newsaors iy
P9: fa B T STORYSIE & P8 Ot Poyte ROBBE SEAY AAND - s W AW, [T
b ey - KFSILos fagaies, CA° 3 S Rk prévi-irarruay
LEs WIS iz, W H ARLOWGR o T P00 Boms 00y
ik Pond Sameny LA Smim, M PR Qs Trier - KBLTMaptd Oy, 30 Y
Pt by S SPS: Sows Sontnn P ok B o Chuuk Baepe Pyt
NGTHColags Pinee, W8 | 11 1p0m Lo 10 OIS ACE 9 NRCDL SPONBEAG M s Wy [ eyhrnany
P& Sl Bolen 10 NICHARL W SABTH EEPER PR Chat Wy o Y g TREE 14 BUILDNG @9 -
L] 10 SERAH : mms 7 SCOTY KRIPPANE 13 CASTING CROWNS =1 us_rm_mmus
e WPIMAL Weten Buash. L | 0 G DACDY WO e 19 CARDMNS
S “'....' Sy 0} ==_ 1% coars Wl WIE A asisvile, KY D ivarside, CA* rowsnsD{T]
T m  Amn 14 1000 AGHEW -t it g )
% Py rusln
21 NAAON SHUST -l-.::;- s T pdtardl - =3 e momwad
o BATES oo LY==
24 WD GRUNT :-:ﬂ-hl-l‘ 18 RATELYN LNAVER e L o "Moniored Reporters
ICVO/Calenbia, 10 o S Mo Rmtme A T TTE 18 Ot Pt Tiliowl
SRS Jomen iisfomat Z NS N CASTING CPOWNS WA Louine XY 15 MEWSAOYS WOAR Rt WA Reporters
14 CASTING CROWAS B o M R gy Beae ¥ JOSH BATES posbepureapaiio A
13 AN MCDONALD P Do et - Prod el oywd 40 Tolal Moniored
[T — WCGAwund Raptds. W | sy piy Baser o hae —_—_—
. a8 e I SONRCRLO00 Wi agiallin, TH* w 38 Tolal indicator
rer-enatloa N [ 1 "0 % s i P, TX et el -t et i T
" T CARE ook R | oee st NCOL SPONSERG B Mak hifonatt Didt Not Report,
iy Sy S PALL WRIGHT 5 WATERMAR PR Row Puiey B akalle Cabst L {2 "] Playlist Frogen (1):
His =) 7 S MCDOWALD 22 CASTING CROWS o hats WLGHAsnsing. M1
S
\
™ ORF Onutmma Coyy. 08 | WOFLRwaiiend, I DUt CA
C’HR SNPE: e Lom O Bon Som e Reliey R Puat Vemginnd O W Bt R Joe Ol
o ki P Jot Bowee Noli ] 1B Boud Mo oy
M S Wiiming 0 PALR. WRWRHT L5 Cundler 20 MAT KEARNEY
© CASTING CROWNS 0 JSSE QANELS 3 MO SHUST
na-—n':. RO iy Sy WORQAeen B WALALE GANT = 3 Shven Ot S Lk
M Sy S # FOREVER CHANGED -!-_.' -
3t BT DO § v pELEN s oELMoUS? KNibemca . O
N SANCTUR AEAL TiAS T 5 SUPERCAICK PR Yony ot [T Y v—
WRAZAsuits, TH pgbondyrd .
e 1 P57 s = o —n " i
Difomigen 8 | s | e [y - A S ki Vst
::- PRATS. Min Comtn b 12 HAK ELEON 11 AUDID ADREIA
] MRES " RN
::u- :um,:: 15 P 13 SANCTUS REAL 10 4A! REARREY e —
PFRPREm, 32 Total Reporters
WYl tananie, TH WAZ Ml W 11 ]
WCFL Plane, AL "__...-' nn—'n-q' ¥ ClaTie chowhs P aa— v NTOLpsimmn. WA Did Mot
[+ T—y PR Puat T o 25 CoME UNDERIOOD 9 ] KEANEY T e ey i PO Mg T Rt | pigyiiat Frozen (1):
0 Bty [ 2 CASTING CPOWSS 10 ToRARC 19 ka2 2 SETHANY ORLON 51 ANNON SHUST KWOF/Coder Rapids.
W ASSE OANELS 7 Tt 13 MAAFEST 2 OBCmE "
_/
\
IOWVEAss Anguius. CA WATR w 1 MANAFEST o
ROCK - toadelle Lagsin PRAES: Bonr-s Pt RS oo M 1 R Gob Tharminn
1 AT KEARNEY P9 Cruy “Tooy” Bete T 1 NeERLN AT
WOF JGresmmbarn, NC 1 ALIDK ADRERALINE o his T JOHN RELBEN 1 SPOxEN 0 KUTUESS
. O W Fial. 0B i, iy Socker 1 EDESON GLASS T MANAEST 1 AYLEAF 18 TORMAC
R G - e Gen oYy — - 1 PROECT B 1 RED
M ELFVENTYSOVEN 1 TORYMAC - 1 SWTTCHFOOT
3 0P 1 KUTLESS 1 JOHod RELMEN YATY e 1 DS
2 PULAR THESSEN WO Adurion I L3 1 XA ey Sy
2 BT 1 WASTE T DA U T Suwnar 1 1 ELEVENTYSEVEN The Souns 0f LighiySaiaiite P8 Cowte Sgsmt
1 GRAND PRIZE 1 SWITCHRCOT 1 MeSEALN PRAED: (all b 1 FAMELY FORCE 5
1 BUALONG &1 11005 N THE W 1 DS 1 HOUSE OF PMERORS
1 DISOALE 1 HANELY FORCE 5 1 AL
1 SANCTUS REAL WAL AN FL WillSwsesn, AL 1 ROCKEY SUMER 1 HAMILY FORCE 5
~ 1 NEECTORREAT M D, )
WOVEAvnding Graew, XY | KL Carpus Ciwigt, T WORG/Greem Buy, WA - Py, 1 5005 I THE Wty [y ep—
Ldvrammad VTS A Rty 77 HYPER STATIC LOBON 1 JOMMREUBEN Poslie Rosh Sopmpliuiniily | ! ARG FUARLS 1 SWTOSO0T
o Adds 1 SUPEROHIGH m 1 THOUSAND FOOT KAUTEH | povns: e el 1 SPOKEN
::: 1 MICHAEL JOHN SIMEY 2 ames ' i RVES
1 SIOES OF TWE MORTH D AW
1 STELUM KART S i, 17 1 RADUL ANGEL . —_—
1 RUENF R fomend apmmls: 1 ANRERLB L1 T 3
n bt - R
1
E X S e ot | Attt e | | v bl 2l
. D B0 WG Smes Buy. W el [
2 SPOREn e — ek, I - P G L 1 ANEN Did Mot Report, s
N Muse 0F G 15 IR STATC L 2 0m e 7! :-:‘n.u-uw - s e wy mloxr Frount.).
7 o ouoms wo Soym REVREN Kmess HOKbshom. !
R \ AP o Sy s 1 HOUSE OF HERORS ox
1 THOURAND FOUT IAUTEN
L 2 = NeR NCPR/EE. Chond, BN L Raie, AZ E (" £
INSPO v RHYTHMIC Tz
1 Comy Boese i Chul. Sniger S Sowe Bustns' / 4 GRITS
ik Cromel Jossia a4 DALEWE ZCHED ol i iy . 1 OWRES 40 DILOR
= = Qawe ;mm % whxs a | MOVEMENT
3 CliY MORGAN ] rms: eb ey 1 PLATB 30ULS
ARAR: e Wels e oy 1 J0M WIS :at‘n‘umh MR
§ Amae rou 11 20O AL oF A0S - w- ! 1 v e
“ Fonts s 1 SO RED
Pt Pt Busin VOl CA = e Wy 1 3 THE GOD WY * 0 Vo Sound O LightSutnilite o
4 CASTENG CROUS G A et R An Sasey 1 3 N GoO WY PRAE: A8 o
] i A7 SROETALO MO | M ta e 4 Gomr Owe. A — 1 LEDwE 7 Culg Mg
R e R P Fome Salnbager 1 A LM ¥ SOTHERS NEEPER FROS: s Com " ORTALTH o A
A B delvmn 1 JARS OF CLAY LTI dand 1 LA SAPHOW
& POCRET AL OF RODKS + DO U e T
4 o uting OWLIDGE
NCR S Anguin, TX W, T 1 WEETR
4 oIS PR e i WL Iomwee Cly, I | e G oy o< 8 9 Yolal Reporters
LPPanas Gy, 0K % Bn TR Pt S 5 ANON 1 ASTINE
RS Sy Wk 7 9 12 RLLPE CRNG LOBAN | ' IUPERCHICK WMk W 1 FETTORE Ot Mot
pghonderd 7 o, 12 CASTHG CAOWS O s Report,
::— ::m © CAEOMIRFS O -'ln-nn- 1 o0 TAUTH mﬁmm:
1 PODET RAL GFRODS 10 Total Fepuriors | Mesaan . )

uaany amaricardradinhictarny. com

February 17, 2006 Radio & Recerds ® 83


www.americanradiohistory.com

LATIN FORMATS

JACKIE MADRIGAL
Jmadrigal@radicandrecords.com

After Katrina, What?

An update from KGLA/New Orleans 6M

Ernesto Schweikert

14 ;' hen Hurricane Katrina hit, Spanish Contemporary

' x KGLA/New Orleans was there to keep the Hispanic com-

munity informed until the last minute. Although the station was

off the air for a while, it was back on as soon as it was safe, and
the audience was there to welcome KGLA back.

Once the station was back on the air, how-
ever, keeping it on was a challenge. This week
KGLA GM Emesto Schweikert talks to R&R
about the station’s recovery, how the area’s
Hispanic population has fared in Katrina’s
aftermath and the award KGLA will receive
for its service to the community from the Na-
tional Council of La Raza at a March 7 black-
tie gala at the National Building Museum in
Washington, DC.

R&R: Katrina was a hard hit for all who lfved
in the New Orleans area and for your station. Tell
us what you went through and how you are doing
now.

ES: New Orleans has always been in the
path of hurricanes, but we had never been hit
so hard. The area where the eye of the storm
hit was devastated because the levees were not
up to par. Those of us who have lived here for
many years knew that New Orleans was not
prepared for such a hit.

We always monitor the hurricanes that
threaten to hit us to inform the public to have
caution. In this case, it took us by surprise be-
cause we thought it would move in another

- direction and miss us.
We didn’t properly
prepare to evacuate.

At the station we
practically got on our
knees and prayed that
we would be fine. We
stayed at the station
until the last minute,
and on Sunday [Aug.
29, 2005]), when we
were told for sure the
hurricane was hitting, we left.

We were among the last to leave, and | was
worried about the people who stayed behind.
I evacuated to Jackson, MS and watched the
devastation on a small TV. It was unbelievable.

The station’s engineer informed me that the
station had survived, but the building where
the generator was located was completely de-
stroyed. We immediately looked to buy a gen-
erator and found one about 800 miles-away.
We bought it, picked it up and went back to
get the statiop on the air.

It was incredible how, immediately after we
went back on the air, the phone lines were
swamped. It was like people were waiting for
84 © Radio & Records February 17, 2006

Emesto
Schweikert

“It was incredible
how, immediately
after we went back on
the air, the phone
lines were swamped.
It was like people
were waiting for us to
broadcast.”

us to broadcast. They were all asking for help
and thanking us for being back on. And so our
mission to help them began.

R&R: What is the Hispanic population in New
Orleans?

ES: New Orleans is very cosmopolitan, es-
pecially because it was first colonized by the
French and, later, the Spanish. It alsosits ona
strategic part of the Gulf of Mexico. There are
only two ports where coffee can be imported,
New Orleans and New York, so a lot of Cen-
tral Americans have come to New Orleans.

The majority of the population is Central
American, and Hondurans say that New Or-
leans is Honduras’ largest city. The reason is
that companies like Chiquita [Brands] and
others have their plantations in Honduras,
Costa Rica and other Central American coun-
tries.

R&R: How has the Hispanic comnunity been
affected by Katrina, and how are they dealing with
it?

ES: The worst effect is the separation of fam-
ilies, because, economically, it hasn’t been too
bad. The people who used to make $8 or $10
an hour are now making $15 or $20 an hour.
Carpenters make $25 an hour. The people
doing basic labor, like cleaning, are making
$15 an hour. .

The majority of the Hispanic population
lives in a county that wasn’t badly hit.as oth-
er counties. Their homes might have had some
water damage, but it wasn’t too bad.

ROCKIN’ ARGENTINA Legendary Mexican rock band EI Tri were recently in Argentina to
promote “Todos Somos Piratas.” the first singie off the album Mas Alld Del Bien Y EI Mal,

They were able to save their homes, so the
thought was, why not come back, if I can get
a nice-paying job and keep my home? I'd say
about 75%-80% of the Hispanics who evacu-
ated have returned, even if their children
staved behind in Houston. They’ve come back
to work.

There is talk about how New Orleans is
now becoming more Hispanic, but the city has
always had a large Hispanic population, and
the new Hispanics who are arriving are find-
ing a rich Hispanic culture. The problem is,
they have no place to live — there’s no hous-
ing.

R&R: So it really is the Hispanic population that
is helping to rebuild New Orleans?

ES: First, there are a whole lot of ignorant
people who think all Hispanics are Mexican,
and second, they see the growing Hispanic
population in New Orleans as a bad thing. |
can tell you that the Hispanic population ar-
riving now is most welcome, because they are
willing to take the jobs available.

The ones who don't like it are the politicians
who will not have the support they need for
re-election because they were elected by the
African-American residents who evacuated
and are not coming back.

It’s going to be interesting to watch the up-
coming elections and the results. I think-most
of the politicians elected before Katrina will
be out of jobs because they did a horrible job
dealing with the hurricange and helping the
people.

R&R: Getting back to the station itself, I renrem-
ber you sent out an e-mail asking for help to stay
on the air because you had no advertising to keep
going, and RER was one publication that helped
spread the word. How did you come out of that sit-
wation?

ES: We had always had solid advertising,
butafter Katrina we had nothing. That's when
we began to ask advertisers for help to keep
the station on the air. [ sent an e-mail to all the
advertising agencies and the media to let them
know that we were providing a service to the
Hispanic community of New Orleans, but we
also needed revenue to pay our staff.

Actually, the people. who really helped us
were the contractors who had job openings
and wanted to let the audience know that jobs
were available. That’s how we began to recov-
er.

And then the businesses in the area began
to reopen, and more and more of them real-

OV CO)

“The worst effect is the
separation of families.
I'd say about 75%-80%
of the Hispanics who
evacuated have
returned, even if their
children stayed behind in
Houston. They've come
back to work.”

ized they needed to advertise in Spanish be-
cause of the growing Hispanic population. We
now have almost the same level of advertis-
ing that we did before Katrina.

We're also happy that national companies
are interested in advertising with us — like
Budweiser, Coca-Cola, T] Maxx — many of
which did not previously advertise on KGLA.
They are now interested because they know
the Hispanic community is here to stay.

R&R: Because you've done such a great job help-
ing the community, the station will be awarded the
2006 NCLR Capital Award for Public Service.

ES: That was a great surprise to us. We
know how important the National Council of
La Raza is, and we’re honored to receive this
award. I'm thankful to God, because I imag-
ine they realized how much effort we put into
helping out.

New Orleans is a city that [ love. I've always
said that, if not for New Orleans, | wouldn't
live in the US. It’s a great city, very laid-back,
and there’s lots of good music and food. This
station has been serving this community for
39 years, and the previous owners did lots of
community service.

That hit home with me, and I knew that any
time there was any kind of situation that need-
ed our attention, we had to be there to help
because so many people depend on us. We
couidn’t just leave when Katrina happened
because we owe it to our listeners, who are
very loyal, to be here for them.
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B> €D  L0S CUATES DE SIIALOA Nita Coqueta (Sony BMG Morte/ £77] +48 1 1 ;::'F;x msm :{m gh'm'
ST Regonal Mexican reporars. Monltorsd airplay data supplied by Madiabase Research, a division of Premiers Radio Networks. Songs ranked by total plays for the | | 05 SIERRERGS Equivacacitn s/
ywmmm%tmuwmsmgsmmammmmm.nmmnmmwm:mmmmwmm Total Plays: 285. Total Statins: 17, Adds: 0
in plays is placed first. Songs beiow No. 15 are moved to racurrent afier 20 weoks on the chart. Mos! Added is the total number of new adds officially reported to R&R -
by sach reporting station. Sangs Urireported 23 adds o Nt count toward overall total stations playing a song. Mos! Increased Plays lists the songs with the greatest | LOS TUGANES DE TLAUANA Le Nacha Bustos (Umvarsal
week-t0-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned | Total Pleys: 267, Total Stations: 13, Adds: 0
an AQH number. Average Quarter Hour Persons used herein with permission from Asbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. PABLO MONTERD A Toda Loy Awwision/
Total Pleys: 216, Total Statiens: 14, Adds: |
[ LOS HOROSCOPOS... Cambiemus Les Papeles (FdimarsaDisa/
MOST vom | Tots Pleys: 187, Totsl Stations: 12, Ades: 2
PLAYED RECURRENTS A TILE LS MAT | EL PODER DEL NORTE Lo Otre Disa/
rom, | CAMDERALES OE NUEVS LESH Ouioro s Sepes iza m I&‘::sxﬁ-'ﬂli&;:ﬁﬁﬂ
AT T s PAT | PAZDE LA SIERRA M Crodo fimmmsaie 36 | Total Plays: 164, Tous Stions: 11, Ads: 0
BANSA LDS ELEBIDES Fraca Provbide Famiza! 57 | GESPEIOYACION Mekoas (e Yo e Ené Foomirs/ n %m‘gﬁf‘mﬁ‘““”“
PATRULLA 81 Eres Divina Dine/ ' 103 MURACANES BEL NORTE Nada Contigo Lisirsson/ N e
SRIBLA KNGS N Na Ma (Dce Nt} (00 Lot 56 | COMATO PRMAVERA Hoy Como Arw (Famves = Station piaylists for il R&R reperters ars avalishle
SERGI) VEGA “EL SHAKA~ Dusho Da T (Sany B4G Morse/ n | CONJUNTO PRIMAVERA Aim Sigues Siendo Mia Fesswisa/ m o0 the wob of www.rafioandresords.com.

Powergola

The Leaders in Advanced Music Scheduling Software for Windows 98/ ME/NT/2000/XP

Powergold offer mitless options with scheduling criteria and has integrated with all our other systems seamlessly
The reliability. customer service, and suppon that the folks at Powergold have provided us
have been exactly what any customer could ask for
P gy 8
Dan Turner. Vice President ‘e~
FProgramming Services xm
o

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a tree trial version at www.powergoid.com
nto(powergold.com
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CONTEMPORARY TOP 30

21 Spanish Conlemporary reporters. Monitored airplay data suppiied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 2/5-2/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase
10 plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

MOST ToTaL

PLAYED RECURRENTS ARTIST TITLE LABELS) L
CHAYANNE No Te Preocupes Por M (Sany BM6) 8

ARTIST TIE LABEL(S) RATS | COTIAULIETA VENEGAS & PAULIA RUBID Noda Fi Un Err vl 263
LA SA. ESTACION Daxia (Sony BMG) 27 | SHAXIRA HALEJANDRO SANZ La Tortura £/ »
SHAXIRA No Eac 267 | WEVU BARBA Amor Dol Bueno (Soy BHG) )
LA SA. ESTACION Aigo Mis (Sany BHG/ 28 | ANGEL S KNAZ Veon Bidalo /WVP Machete Music )
JUARES Para Tu Amor (Unversal 258 | FRANCO DE VITA Ti De Ou Vas (Sory BMG/ 159

February 17, 2006 powerep[1]

M Wi ARTIST TITLE LABEL(S) o s by v Ll ME'IABASE
) 1 LAURA PAUSHN Como Si No Nos Hubiéramos Amado (Warser M.L./ 520 1 s 10

3 @  JUANES LoOue Me Guste A Mi Unversal s e ' 0 MOST ADDED’

10 @  SHAXIRA Dis De Enero Eaic/ 414 +78 4 100 VT P s
7 @ CHAYANNE Te Echo De Menos (Soey BMG) . 83 + 3 100 Mo Song Racsived Mers Than O Add This Week .
18 @  REX Oue Vide La Mia Sany MG/ 356 +81 3 120

2 6 SNIBANDERA Susita Ni Mano (Sony BM6) . 356 “ 10 10

4 7 BEBE Malo [EM/Lativ/ 351 41 1 150

5 8 REM Noviembre Sin Ti Saey BMG/ VTR 10 150

6 8 RBD NuestroAmor M Lotiv 3 0 13 10 MOST

1310 YURIDIA Angel (Saey BME/ 2 5 ‘ 130 INCREASED PLAYS

9 11 MCARDO ARJONA Acompiiame A Estar Solo (Sary BME) 3 4 7] 1 —
17 @ THAUA Seduccidn EM Latiy 0 s 1 PR — achtAse
8 13 WTOCABLE Contrs Viento Y Marss [EM Laciv 7 m 3 130 REIX Ous Vide Ls Mio Sovy SMS/ 0
14 14 YAHIR NoTe Apartes De Mi Warmer ALLJ b2} X}) ” 29 SHAKIRA Dis De Ensrs £/ n
11 15 RSO Stio Ouédste En Sancio M Latiy/ w3 47 32 " LA SA. ESTACION Purdciin (Sosy BME) +n
22 _ (@ LASA ESTACION Pardicitn (Say M5/ % 1 2 " :‘:&%‘m :‘;‘;‘o“""’"n. s
19 17 MIIIA MWW 2" "‘ . 'm am‘mmmc‘mu_u +41
20 @ HA®ASH Tu Mirada En Mi (Sosy BMG/ 259 +" 7 100 ALEJANDRA GUZMAN Volvars A Amer (Savy BYHG) |
24 (O E£LSUEHO DE MORFEQ Ojos De Cisko Warnwr M.L) 27 +8 2 80 PAVLINA BUSID Voverds Uniwsal +3
16 20 CHRISTIANCASTRO Amor Etemo [Linversal 77 8 1 "o LERA Pusdo Jsario /Marmw ML) +3
21 @  ALEJANDRO FERNANDEZ Oué Voy A Hacer Con N Amor (Saey BME) 217+ " 120 | OJKARE EsTnBelo €00 Loviv -
28 @ CHRISTIANCASTRO Sin Tu Amor Unversal 187 2 2 (7]

23 23 KUMBIA KINGS Na Na Na (Dulce Nita) [ Lati/ 196 5 15 (7]

2% @ RICKY MARTIN SIDADDY YANKEE Drop 1t On Me (Cokmbss/ 182 + s 80

% g LUIS FONSI Vivo Muriendo /Unviversa/ 181 15 = n NEW & ACTIVE

2 PABLO MONTERD Se Te Otvidé Uhnvisson/ 180 +2 1 m _ ,

@S5> Q) PAULINARUBIO Volverds Unversal 158 438 1 n o ooy e gt
27 28 LUIS MIGUEL Misterios Del Amor (Wamer ML/ 158 14 12 "o ANA GABRIEL Sin Tu Amor (EM Latie/
@ LA SECTA ALLSTAR Este Coraztn Unversal 155  +58 1 50 Total Plays: 118, Total Stations: 5, Adds: 0
30 30 MARCO ANTONIO SOLIS Sin Lado Loquierdo (Fanowiss/ 140 2 . m DADDY YARKEE Rompe /EI Cartadoterscope)

Total Plays: 84, Total Stations: 4, Adds: 0

NOELIA Como Dusie (Barrera De Amor) (EM/ Latin/
Total Plays: 82, Total Stations: 4, Adds: 0
AVENTURA f/DON DMAR Ella Y Yo /Premwm/
Total Plays: 81, Total Stations: 5, Adds: 0
BEYONCE' fiSLIM THUG Check On It (Somy Urben/Columbia)
Total Plays: 80, Total Stations: 2, Adds: 0

DJ KANE Es Tan Bello (EA# Latin/

Total Plays: 77, Total Stations: 3, Adds: 0

RBD Ain Hay Algo (EM/ Latin/

Total Plays: 70, Total Stations: 2, Adds: 0
MATISYAHU King Without A Crown /Or Musskc/Epic/
Total Plays: 68, Total Stations: 2, Adds: 0

Sengs ranked by tetal plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

_Includes year-énd charts for all R&R
formats from 1974 through 2005!

Call (310) 788-1625 or email

subscribe@radioandrecords.com

RADI0 8 RECORDS.
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LATIN FORMATS

February 17, 2008

N 3 5 ™
( TROPICAL TOP 30 S LATIN URBAN TOP 30 o
W W ANTST TMLE LABELS) U dn TBAT oiee Wl W s e Lears U sin BT ot
1 €D MARCANTHONY TuAmerMeHaceBion Som BMG) 205 +4 17 130 1 €D  OADDY YARKEE Rerpe £7 Cartaitorerscope) MM 12 W
2 2 DADDY YANKEE Rempe /8 Carteilnterscope) Mmool 12 2 2 LUNYTUNES.. Moyor Qe Yo Mdes Fowllochers s/ 788 1 12 130
4 ©  WSMLYANOEL UamiPr Vorte Macherebesi; 177 +8 14 W@ 3 3 AVENTURA (1DON OMAR EllaY Yo Framisn/ s 3 12 .
3 4 IKLABE Amor De Una Noche /Soey MG/ 175 47 13 1N 4 4 ANGEL S KNNZ Von Bilas MVPMacketeMes ST9 32 12 138
6 @ AVENTURA UnBess Promamy 18 +28 WM 5 5 LUWY TUMES._ Rokats MlacheteMesicBlasFlow! 535 15 12 13m
5 §  MIDWA HCNENA Sey Dierente (S5ZUimhizian) 52 2 8 1N 6 6 WISHAYANDEL LamiPa'Varte Mackere by 454 43 12 138
g JOSEPH FORSECA Por Tu Amer Kavaw/ 43 +15 W en 7 7 ALEXISYFIDO EsoEbh.| [Saey BME) w8 o1
n ANDY ANOY AQuidnLobrgorts hbweBr Ficwiiopw’ 120 @ 9 W0 11 @ VOLNO_ CounCulnCrundy Mhite LiswSomy bwnfpic) 438 +55 @ 130
18 TITO MEVES 5i Yo Fusra B (S62Linvision e 33 2 SN 8 9 IVY QUEEN Cubntaie s Calt @ W 1
10 10 LUNY TUNES.. Rokste iMachere MescMasFow! 18 .1 37 100 18 O AKWID Anda ¥ Ve Wmisow M 2 5 om
8 1 ALEXIS Y FIDO Eso Enh...!! (Saoy BMG/ 115 15 13 100 10 11 YAGA & MACKIE f/WINA SKY Badando /1o Calle/ 376 15 7 1011
14 LUNY TURES... Mayor Qua Yo Mas Fowblachere Mesic) 107 +4 42 70 n 8 WISIN & YANDEL . Noche De Sexo Machers Musi/ 374 +111 2 11
13 FRANK REYES Princesa /&N 107+l s M 13 SHAKIRA HALEJANDRO SANZ Lo Tortwa i) 389 493 12 131
19 MHCHAEL STUART Mayor Que Yo ViMachere Music/ 104 +19 4 50 12 14 DON OMAR... Bandoleros (A4 Star/Mlachers Music/ 354 -4 12 1110
7 15 TITO MEVES Esa Boquits S62Unvisin M 3 18 M 14 8 DADOY YAMKEE LoOhe Past_ SCamiMcheblesiy 353 6 12 130
15 D  ANTONY SANTOS Usro Descargs Procicrion) 9 3 4 n AVENTURA Un Besa /Prameny I+« 8 60
12 17 ° MONCHY &ALEXANDRA TuSnMiYYoSnTiush) 97 42 12 &0 17 17 UNYTUMES. TeteOumide. Misfowibocwebbsty 333 7 8 91
n VOLTIO... Cluln Cun Cundly e LowSony Uitana) 98 +200 5 70 9 18 Z2ION&LENNOXfDADDY YANKEE Yovoy So5MG! 323 101 12 120
17 JUANES Lo Cum Me Gusta A Mi Unversal 8 .2 3 20 @  XTREME TeExtsie (562 I8 47 WM
GILBERTO S. ROSA Por La Herda De Lin Amor (Sary BME/ B5 +50 1 50 15 20 KUMBIA KINGS Na Na Na (Dulce Mea) EM/ Lati s -4 5 9i0
24 H. “EL FATHER" .. No Hay Nadie Sold StarMachete Music) 82 +18 4 510 18 4l DON OMAR Reggaetdn Latino Lidee Bor Officalimersal 315 i 12 120
WALABE (VICTOR MANUELLE Evitard Sowy BMG/ 78 +40 1 s 19 22 DONOMAR.. DaieDonDaie MiPMachersMusih 288 50 8 130
20 23 VY QUEEN Cubntalo fla Calty L O B TR | % €D 7108 & LENNDX Doncola [Sooy BHG) WMo 12
16 24 DOMEMC MARTE Ls Quiero L/8AY noan ] 50 ] 24 DAL Lafty Tatty (Dee MonayAsykawAthacic) 252 4 3 m
. EDOY HERRERA fIDANNY BOY EstoyDoido 34/ 85 +8 S 6 23 25 MASTERJDES& OGBLACK MiAmores Dethse) 203 28 12 8p
- CALLE 13 Awévete - To (Sony BMG/ (TR TR ] % 26 BUACNEYEDPEAS MyHumps A8MMwerscopel 239 .0 11 1N
26 TITO ROJAS Si Me Faitas Tis (8P (F] ' 2 0w @  IvY QUEEN Libertad fLa Caly 7 458 1 &0
27 28  GNDENTOSROSA..DesSenwosUssHitorn SowBMGIS1 1 12 48 21 28 WELLY Gl Dwrtyo’ Sesiieversad m M 3 e
22 29 JERRY RIVERA Ay M Vida (Soey 2MG! w8 15 m 28 29 MCMAGIC iDJ KANE SeryLady Mastyboy/ T I R B
0 €0 LASECTAALSTARLalscws hutomdtica Givversald 60 +3 19 58 — D AKX R KENY TuNo fstis mvwal 1%+ 5 N

14 Trogecal reporters. Montored smiay deta supohied by Medabase Resaarch. 3 drvesion of Premiere Radio Networks - Songs ranked by total plays for

number of piays (Teves, 100} EACK GayDart on each SRON & BNGIRec 3 ACH number. Average Cualer Howl PrSons uSed Nefex with Drmssion from
Aetron 1 {© 2006, Artron inc. 1O 2006 Radio & Recoros.

14 Lalin Lirban reporters  Montorsd sipiay data suppied by Medabase Research. 3 cwsion of Premesns Radio Networks Songs ranked by tota? plays
for the awplay wesk ot 2/5-2/11_ Bullets appear on songs gaaning plays or npmasneng st #rom PAvowS WasK. M two S0ngS are iad # toLE pRayS. the Song.
Wit the Larger ncraase in pisys s placad first Songs below o 15 are moved 10 recusrent after 20 wesics on the chart hiost AJGed i the 0t numbes
of new adds offcaally reported 1o AER by sach raporting station. Sangs unrepormd a3 30ds 90 Not count YOward overall Wotal TLANONS PRIty 3 $0NQ
Most Increased Plays. ists the songs with the oreates! week-10-wesk INCIeases m kotpl piays. Total Auence squals Average Quarter Howr Pérsons tmes.
nurner of piays. (Smas 1001, Each Gaypart on e2ch stabion o 25510080 31 ADH rumber. Averags Quarier Howr Persons used herewn with permission from
Arttron Inc. (© 2006, Arbaron Inc.) © 2006 Rado & Records

NEW & ACTIVE

| 1L GRAN COMBO DE PUERTO NICH Simte Vidas Sow SMG/
Totsl Pleys: 45. Tetal Stations: 4, Adds: 0
ADOLESCENT'S ORQUESTA Ponte Pils Norra
Total Plays: 44, Totsl Statsons: 2, Adds: 0

INY QUEEN Libertad o Calle/

Total Plays: 56. Total Statiens: 2, Adds: 0

LUNY TURES... Digale Volar /s Flow/Blacke’s Mesc/
Totsl Pleyx: 55. Total Statins: 3, Adds: 0

NEW & ACTIVE

PITBULL t1LIL' JON Culo (TVT)
Totsl Plays: 142, Totsl Stations: 8, Adds: 0

20M & LENIOX Cuérto Tenge O Esparar iMackere Masc/
Totsl Playx: 135, Total Stations. 4, Addy: 0

R KELLY Burn bt Up Uive'Zomds Labal Growp/
Totsl Plays: 191, Totsd Stations: 9. Adds: 0

MLORE... Més Maia (Midranment/oc.La-Femda/i0UMG)
Totel Plays: 172. Totsl Stations: 5, Adds: 0

Songs ranked by total number of points. Data compiled from playlists submitied on 2 weskly basis by  specially rock?
alernative shows, airing st least 2 hours per week, on radio stalions across the country.

PBD Stio Ouédate En Siencie (EM Latie! DON OMAR. Bardolarcs (AJ Starbachets Masic)
Total Pleys: 51, Totel Statiens: 2, Adés: 0 Total Plays: 42, Tousl Stations: 3, Adds. 0 MNOLA /CHEKA Soy Difwremte (S62Unvision LM ROB Bring Out The Freak in You Uisstary
A Noihmbes TSy A | AmaA GONOA D 2 Totsl Plays: 152, Totsl Stations: 7, Adds: 0 Totel Plays: 129, Totsl Stations: 4, Adds: 0
Toto! Pleyx: 47, Totsl Stations: 2, Adds: 0 Total Plays: 40, Totsl Stations: &, Adds: 0 T SETORCE HELIM THUG Crac Ont ooy ZhbanC ke
S BANDERA Sustta Mi Mano Sary MG/ INTOCABLE Contrs Viento Y Marsa (EM! Laciw Tot Pleyz: 146, Totel Stetions: 8, Adés: | Total Pleye: 110, Totsl Stavons: 4, Agds: 1 =
Total Playx: 46, Totsl Stations: 4, Adds: 0 Total Plays: 37, Totsl Stations: 3, Adds: 0
L _ Songs ranked by total plays J X Songs ranked by tatal plays y,
VE s
ROCK/ALTERNATI! RECORD POOL
™ ANTISY Thie Latedts) ™  ARTIST Thie Label's)
1  BABASONICOS Cansmitico Ueversall 1 THALIA Un Alms Sentenciada /EM Latin/
2 ELTM Todas Somos Piratas [Fosowisa®ora) 2 MACH & DADDY Ls Botella Uieversall
3 CAFETACUBA Nusstro Juramento /Palw/ 3 TITOMDJAS Si Me Faitas To A
4  ANDREA ECHEVERRI Baby Blues /Aecionsd 4 YAGA & MACIKIE (ANNA SKY Badando (1a Cale)
5  NIRANDA Den £0 Loew 5  BANDA GORDA {/SERGID VARGAS Yo No Te Oivido /4P
6 SPIGGA Peaple Of The Sun /E Reldmpage Misica/Supermercado? 3V&J) 6  E'REAL Esta Noche Larting/
7 RATA BLANCA Acn Estés En Mis Susfios [Dalamcs/ 7 EDDY NERRERA fOANNY BOY Estoy Dolido L/8A)
8 ELLI NOISE Aire Frie Pistalermy/VA./) 8 ANASOL Nace Uinwsien/ .
U PHSKER TONES Sonide Total Miaciees) 9 ° ALEXIS Y FIDO Ese Ehh .| Sosy BMG/
10 COTI SJULIETA VENEGAS & PAULINA RUBNO Nads Fus Un Erver ieversall 10 FRANKELY Como Loce /FsWiow/ -
11 MEXICAN IRSTITUTE OF SOUND Mrands A Los Muchechas Mlscionad i 11 LDE Qua No Pars (Aries)
12 DERSINT YERGARABAT Madre Hay Une Sola Uniwrsal 12 WISIN & YANDEL Liamé Pa’ Verte Mdachets Masic)
13 SUPERZERD Negativa Pistaira’VaJ/) : 13 7S1GN0S Ajera AN
14 mmww 14  FRANK REYES Princesa LIGA)
15 MNATALIA Y LA FOROUETINA B Amer Es Resa Saey 286G/ - 15 ANDY ANDY A Quién La importa (Urkaw Box Gffica/Wepa!

Songs ranked by total number of points. 22 Record Pool reporters.
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NATIONAL

Radio Sales and
Research Associate

The Wall Street Journal Radio Network
Join the Wall Street Journal Radio Net-
work, a division of Dow Jones — the
number one provider of business news
and content in the world.

Responsible for oll media research for
rodio network. Includes compilation and
analysis of apprapriate data from
Arbitron, Actl and MR/ and audience
analysis ond reporting. Support affiliate
relotions sales process. Develop re-
seorch materials for offiliote relations
soles presentatians, medio kits and
other promotionol tools. Responsible for
oudio file ond web site monogement.
Requires knawledge of Word, Excel,
Powerpoint ond HTML.

To apply, please visit our
careers page at:
http://www.dj.com/careers
Job ID# 107794

- EOE F/M/D/VY

EAST

FAMILY LIFE NETWORK

Join effective team who impact lives
for Jesus Christ! Famity Life Network
has opening for creative, personable
announcer. FLN reaches much of NY/
PA. Substantial experience necessary.
Competitive salary and benefits avail-
able. Send T&R to Rick Snavely at 7634
Campbell Creek Road; Bath, NY 14810.
Call 800-927-9083 or visit www.fln.org.
EOE.

MID-DAY ANNOUNCER
HOT 104 is looking for a mid-day
announcer! You should have at
least two years on air experience
hosting a music intensive show. be
abie to relate-to the hip hop audi-
ence and their lifestyle, have great
street/club presence, experience
with computer animation and be
an all around team player. Females
are encouraged to apply. Please
send auditions to Tony Bristol, 1502
wampanoag Trail, East Providence,
RI102915. Citadel Broadcasting is an
EOE. No calls please

SOUTH

AIR PERSONALITY

WBHK 98.7 KISS FM BIRMINGHAM,
ALABAMA HAS AN IMMEDIATE OPEN-
ING FOR A FEMALE AIR PERSONALITY.
THREE YEARS COMMERCIAL RADIO
EXPERIENCE ANDEXCELLENT PRO-
DUCTION SKILLS REQUIRED. PLEASE
MP3 AIR CHECKS TO: DARRYL.
JOHNSON@COXRADIO.COM. EOE

HOW TO REACH US RADIO & RECORDS. INC.. 2049 CENTURY PARK EAST. 41ST FLOOR. LOS ANGELES. CA 90067

CIRCULATION: 310-788-1625

OPPORTUNITIES

WEST

PROGRAM DIRECTOR
KMYI (Star 94.1) has great ratings (#1
P25-54), a great morning show (Jeff &
Jer) and is*in a great city {San Diego)
The only thing missing is a great PD. If
you're great. please send get your ma-
terials (composite, 2-3 years of ratings)
in the mail now. Yes, the mail., .no need
to send 12mbssize files that clog the
email. Jim Richards, RVPR 9660 Granite
Ridge Dr.. San Diego. CA 92123. No
calis. please. And no emails. Especially
those big files. EOE

NEWS DIRECTOR

KGO RADIO
America's best radio news
department is seeking a great
new leader.
You'll need the ability to inspire
the best anchors, reporters and
producers in the business to even
higher levels.
If you have the creativity, the drive
and the background to play a
maijor role within KGO, or know
someone who does, contact us
immediately.
Major market news or news
programming experience along
with a suitable educational history
is required.
Diverse candidates are urged to
apply.

Send your resume (no phone
calls please) to:
Jack Swanson
Operations Director
KGO RADIO
900 Front Street
San Francisco, CA 94111
jack.c.swanson@abc.com
EOE

MORNING CO-HOST

Nina’s going to L.A. leaving AJ's
Playhouse without anyone to whip them
into shape. if you're ready to be the next
morning co-host on Son Diego’s
Channel 933, rush your stuff to:
HR -CCSD
9660 Granite Ridge Drive
Son Diego, CA 92123
No calls, no emails
Equal Opportunity Employer

KVIB-FM in Phoenix. AZ is looking for a
PD targeting the Hurban format. Must
be a bi-ingual Latino w/ min. 3yrs. ex-
perience as a PD. Please contact Jose
Rodiles @ 480.222.3313 or jrodiles@
myclub95.com. EOE

310-203-8727 subscribe @ radioandrecords.com

KSL JIG(

nE SRADID

One of America’s great heritage, with a capi-
tal “H", radio stations is looking for its next
cutting edge Director of News and Program-
ming. KSL Newsradio 102.7 FM, 1160 AM
has arare opportunity for you to be a part of
a powertful ratings and revenue winner. If you
can hear what a great radio station sounds
like in your head, we want you! Do you know
how to develop and execute a winning pro-
gramming plan that attracts listeners? Do
you have the ability to work with and develop
engaged talent? Do you embrace new me-
dia and understand how it benefits radio?
Do you understand the role of radio in the
revolution that is taking place in electronic
news gathering? It's a great station, a great
company and a great community!

For specific position qualifications and to
downioad an application, visit www.ksl.com,
or contact Human Resources (801) 575-5777.

Equal Opportunity Employer

POSITIONS SOUGHT

Radio station manager with over 30 years in
broadcasting, nearly half of that time in man-
agement, seeks G.M. or station manager (SM)
position at CCM station in the continental US.
Piease send details about your opening to:
radiomanager@charter.net. (2/17)

Sesking Play-by-Play/Media Relations/Sales
position. JOE: (888) 327-4996. (2/17)

S.F. Bay Area alert - Production or on-air
job sought by 29 yr. bay area pro, recently
of KCNL and KSJO, San Jose. Lost job to
Spanish format. Experience in all music for-
mats. STEVE MOORE: (650) 465-0987,
smoore1216@pacbell.net. (2/17)

Can you help a 14 year Vet get away from
the snow? | have done CR, AC, Hot AC, Oid-
ies and Country. (616) 285-1995 or
biteman@triton.net. (2/17)

Recent Graduate - MATT BEAN, ready to
get started in Radio. For resume contact:
Mcbeemer3d@aol.com or (216) 956-9639.
(217)

Interactive play anything format “all request
radio”. Market exclusivity. Immediate free
trial on your station! Listen: http://

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free {20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are aiso available to mdividual g WOrk in the in-

dustry under Positions Sought.

Deadline

To appear in the foilowing week's issue. your ad must be
recerved by Thursday nsen (PST). eight days prior to issue
date. Free Opportunities %stings should be typewritten of
printed on 8 1/2° X 11" company/station letterhead and are
accepted only by mail or tax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumavw@radioandiecords.com. Address all 20-word ads
o R&R Free Opportunities, 2049 Century Park East., 41st
Floor. Los Angeles. CA 90067.

www.3DSJ.com. Contact: (813) 920-7102,
billelliott@3DSJ.com. (2/17)

RADIO & RECORDS,

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. It logo. custom
border or larger heading are required, add 1/2 inch ($60
for 1x. $50 for 2x). In addition. ait ads appear on R&R's
websie. (www.radioandrecords.com).

Blind Box: add $50
The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handing.

Posltlons SOugm $50/inch

t may fun ads in the
Positions Sought socbon a trn special rate of $50/nCh.

Payable In Advance

Opportunities Advertising orders must be typed on
company/station letterhead and accompansed by ad-
vance payment. Please submit ad copy & 1ogos via
email to kmumaw@vadioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mait. Visa, MC,
or AMEX accepted. Inciude card number, name as it
appears on Credit card, expiration date and phone
number. Blind box responses are sent to advertisers
every Friday by first-class mail.

To appear in the tollowing week's issue, your ad must
be received by Thersday neen (P8T) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East. 41st Floor, Los Angeies,
CA 90067.

INC.

2049 Century Park East, 41st Floor. Los Angeles. CA 90067

Pubiisher.

R&R s published weekly, except the week of December 25. Subscriptions are avaitable for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico. and $495.00 overseas (U.S. funds only) trom Radio & Records
Inc.. at 2049 Century Park East. 41st Floor, Los Angeles, Cafifornia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directortes issues and other special publications. Retunds are prorated based on the actual value of
rssue recetved pnor to cancetlation. Nonrefundable quarterly rates available. All reasonable care faken but no responsibiity
assumed for unsolicited matenal. R&R reserves all rights in material accepted for pubhication. All letters addressed to R&R or s
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. L etters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all hability regarding the content of
the ietter and its publication mn R&R. Nothing may be reproduced in whole of in part without written permission from the

© Radio & Records. Inc. 2006
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, Califomia 90067.

OPPORTUNITIESMARKETPLACE: 310-788-1621

310-203-8727 kmumaw @radioandrecords.com

NEWS DESK: 310-788-1699

310-203-9763 newsroom @radioandrecords.com

EDITORIAL/MAIN OFFICE: 310-553-4330

310-203-9763 mailroom @radioandrecords.com

RAR MUSIC TRACKING: 310-788-1668

310-203-9763 cmaxwell @ radioandrecords,com

WASHINGTON, DC BURBAU: 301-951-9050

301-951-9051 jhoward @ radicandrecords.com

ADVERTISING/SALES: 310-553-4330
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310-203-8450 hmowry @ radioandrecords.com

NASHVILLE BUREAU: 615-244-8822

WWW . americanracaionirs

615-248-6655  Ihelton @ radicandrecords.com
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FEATURES VOICEOVER SERVICES

B8 - it
“g BELOW”

lnterviows with Panl Walker,
Jasen Bigns & Brace Aresnwesd
Downioad thess free isterviews and more at
www.radiolinkshollywood.com

Wa ars now podcasting
(insert this address into your podcatcher)
hilp:[iradiolinks. podhus.com

Contact Lorl Lerner m {310)457-5358
[310)457-0008(Fax) radioinis @ sol.com

f»‘:’& irtists: Get your song to radio

[ 3ama system as the majors, and

Oftering quantity, quality reprints for over 35 years

REQUEST FREE
CATALOG AND SAMPLES!
B/W - Bx10's
500 — $90.00
1000 — $120.00

517 - JOCK CARDS
BaAW 500 ~ $75.00
Color 500 — $215.00

C——————

* PRICES INCLUDE
ADDITION OF NAMES 8 LOGOS

# ORDERS HELD FOR 3 YEARS
FOR EASY REORDERING

W OTHER SIZES AVAWLABLE

LS SRACT TO
CTHAMGE WITHOUT NOTICE

Send 810 photo-igtal e, ChectM O . VisayNC, Istruceons ko
1867 € Flonda Sireet. Dopt. A, Sprngheld, MO 85800
TOLL FREE: 1-888-526-5336
www.abcpictures.corm

PICTURES

VOICEOVER SERVICES

Mark McKay Media

o MALE & FeMALE vouces avarance SN LT G
o ALL FORMATS & MARKET SIZES PRODUCED
® CLUSTER & GROUP RATES

AFFORDABLE!

FHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

YOUR
(NEW VOICE)

ALTERNATIVE

mattrawlings.com ¢+ 317-440-1761

www.radioandrecords.com

MARKETPLACE

fady « T¥imaging - Promos Commercia Is

lions aroyund the worlq !
WRog . Boston Ho

VB0 e ofsta

ey AR .

or a free demo, email us at:
info@davidkaye.com
R

THATV@ICEGUY &=

eay

Merconnet’s Elegant Sono Player

One of the drawbacks of audio on the computer is
that #'s audio on the computer — often by way of
whatever speakers happened 1o come with the box. If
you want to hear and control your digital music
collection away from the computer, check out
Canadian company Merconnet's Sono digital media
player, designed to move audio off the computer
wirelessly,

The Sono player is a boombox-
like oval with a mode-select bution; a
lange LCD display; volume and tuner
controis; play, pause, forward and
back controls for MP3 or CD
playback; and six preset butions. At

about 12 inches wide by 6 1/2 inches o~ Music without a hitch.

high by six inches deep, it takesupa | CD mode is the simplest of the

little more room than is ideal, but it's Merconnet's Sono digital media Sono’s operations: When a CD is

an atiractive device nonetheless. piayer ___ inserted, the Sono software auto-
Also in the box are a wireless matically looks it up on CDDB and

transmitter and USB cable and, on

disc, the Sono’s documentation and software. |
hooked up the Sono for a test drive and found it
simple to use. To play a webcast, one just sets the
mode bution to “Intemet radio” and selects a stream
from the display.

Sono comes pre-programmed with a dozen or 50
mostily British webcasts, including several BBC
channels, but a click of the “Add” button allows
streams of your choice 10 be added by way of the

v-_
T
T

HEARD BY
45 MILLION
LISTENERS DAILY

1-877-4-YOURVO
{877-496-8786)

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typed and
accompanied by payment, Visa/MC/AMEX
accepted. One inch minimum, additional space
up to six inches available in increments of one-

inch. Rates for R&R 1 time $95.00
Marketplace(per giagertions 90.00
inch): 13 insortions  85.00

26 insortions  75.00
Marketplace s
(310) 788-1621

Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

LATEST IN DIGITAL DEVICES

- im0 -

Windows Media Player, RealPlayer or simply by
typing in the stream’s URL. Adding a presel is as
simple as nght-clicking the name of a stream and
choosing a preset number.

Adding and playing back digital music files is a bit
more involved: Rather than seeking out music, the
Sona requires that the user first create playlists (called

r 1 "Albums” here), then find and add
tracks individually. Though digital-
l’ music playback is called "MP3"

| mode, the player can also handie
Windows Media Audio, and | found it
cataloged and played tethered WMA
downloads from Napster and Yahoo!

begins playback (though my test
model had a tendency to skip the first track).

" The Sono's wireless transmitter takes its power
from the USB port, and the player itself can be
plugged in or, for greater pontability, runs on eight “C”
batteries. It also includes a pretty good FM tuner and
line-out jacks for connection to a home stereo system.

The Sono player retails for about $150. Get more
info at www.merconnet.com.
— Brida Connolly

unany amaericanradiohistorv.com

February 17, 2006 Radic & Records ® 89


www.americanradiohistory.com

CHR/POP

w
1
4
2
3
5
7
8
6
9
1"
12

10
17
14

™
1 GEVONCE H/SUM TUE Chack On t (Sewy Urboa/Cokunbia/
@ mE-Y0 So Sk Dol SamDIG)
3 PUSSYCAT BOLLS Stickwity USMnterscope)
4 CHAIS BROWN HJUELZ SANTANA Run t LiveZambe Label Grom!
ALL-AMERICAN REJECTS Dirty Little Secret /iatarscope/
FALL OUT DOY Dance, Dence /ZxiendO/M6/
RELLY Grikz DorrtyFo’ RosltUiniversal .
8 NELLY CLARKSON Bocause Of You (RCA/RMG/
NATASHA BEDINGFIELD Unwritten o/
KELLY CLARKSON Walk Away ACARMG/
BLACK EYED PEAS Pump it (ASAsrarscape/
12 NICKELBACK Phatograph (Rosdrumer/iL/MG/
@ EMNEM HMATE DOGG Sheke Thet Shesh/Afrarmeti/interscope)
14 JUELZ SANTANA Thare & Go (The Whisths Song) Dljsiemst O/ ianLS
15 RAY J One Wish Kaociost/Sascisary)
O MARY J. BUGE Be Without You /Geffay
17 FALL ONY BOY Suger, Wo're Goin’ Down (isimed LM/
@ CASCADA Everytime We Touch Mnbisns/
19 KANYE WEST Gold Digger fhoc-A-Fale/Def Jan/OSMS/
20 MARMAN CAREY Don't Forget About Us siead MG/
SAMES BLUNT You're Beautiful (Castard/Atiantic)
GWEN STEFANS Crash dorarscape/
MNARNA SOS Def JamADIMNG]
STAIND Right Nere FigAtiantic)
25 MELIENT K Whe | Am Hates Whe I've Boen (Gotee/Capital/
@ 1PN RINE JONES I'm N Lov (Wit A Stipper) (ivnZambe Label Grongy
27 WIMANNA N It's Lovin® That You Want Def omyiDAMG/
SAVING JANE Girl Next Door Linbwrsal
ASHLEE SIMPSON LO.VE. /Getien/
| PUSSYCAT BOLLS IWRLLLAM Beop UASMSwarscope

#1 MOST ADDED

ASHLEY PARKER ANGEL Let U Go /BlackGround/Universall

#1 MOST INCREASED PLAYS

MARY J. BLIGE Be Without You (Geffen/

TOP5 NEW & ACTIVE
LL CoOL J FIJENNIFER LOPEZ Control Myselt (Def/ Joam/IDJMG/
YING YANG TWINS FIPITBULL Shake (TVT7
FRAY Over My Head (Cable Car} (Epuc/
MORNINGWOOD Nth Degree Caprtol)
MATISYAHU King Without A Crown (Or Music/Epsc)

CHR/POP bopins on Page 285.

THE BACK PAGES
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S IINESNwoa—-wn g

IS B~ F ok

([BBRBUBY

BEVORCE SLIM THUG Chock On I Say UrbavyCokmbss]

IE-YO So Sick vy Jaa/ MG/

WELLY Geil DwrtyFo’ Revilinversal

MARY J. BLIGE Ba Without Yes Geffay

T-PAI SMIE JONES ['m N L/ Wit A Sripper) UibaZame Labe/ G
SAMIE FOXX 1ANDACRLS Ungredictsble (/RME/

CHRLS BROWN Yo (Excuse M Miss) LivaZombe Labe/ Grouy
BUSBA SPARNXX... Ms. New Boaty Pivple fiddon Virgev
EMINEM HIATE DOGE Shake That (Shesy/Aftermativinterscope/
DEM FRANCIZE BOYZ Loen Wit i, Rock Wit It (S0 Se Det/Vigie/

11 CHINS BROWN f/JUELZ SANTARA Run it Live/Zombe Label Growy/
12 CHAMILLIONAIRE Tum it Up AsnesUnversal
14 RAY J One Wish Raockest/Saactuary
@ SEANPANL Tempersturs (VP/Arientic/
17 JUELZ SANTABA There R Go (The Whisthe Seng Dnbmet O anLAMG
18 DAL Lafty Tatty Doe Money/Asylum/Atientic)
20 DEM FRANCIIZE BOYZ._. | Think They Liks Ma... (So So De//Virpin/

BOW WOW Fresh Azimiz Seay Urbao/Colembie/

LL COOL J HHJENMIFER LOPEZ Contrel Mysell Def JonIDMAS)
24 JUVENILE Redes (Atientic)
26 PURPLE MIBBON ALLSTARS... Kryptenite Pl RibbonyVirgin/
. JUELZ SANTARA Oh Yos Diplemet/Dof JomiDMG)

NOTORIOUS B.LG. 1. DIDDY; NELLY... Nesty Girl Bae/ Bey/Atiaetic/

(J ] 'l" & MIDGQAM

#1 MUSTKDDED
T.1. What You Know /Grand Hustie/Attantic)
DEM FRANCHIZE BOY2 Lean Wit !L..Rock Wit 1t (So So Del/Vugin)
TOP 5 NEW & ACTIVE
TAMI CHYNN Hyperventilating (Cherry/Unversal)

DILATED PEOPLES Back Again (Capstol!

™w
3

13 MARIAN CAREY Don't Forget Abeut Us fsbad I/MG/
16 PUSSYCAT DOLLS Stickwitu ASMfrarscope/
@ L ROB Bring Out The Frook In You Upstairs/

BUSTA RUYMES Touch it Aftermatiinterscope)
@ YING YANG TWINS & BUN B Git h (Rap-A-Lot/AsyhyTYT)
28 YOUNG JEEZY My Hood Do/ JaniDIMG)

¥1 MOST INCREASED PLAYS
THREE 6 MAFIA Poppin’ My Collar (Somy Urban/Columina/

BUNBFIPIMP C, JAY-Z, YOUNG JEEZY & Z-RO Get Throwed (Rap-A-Lot/Asykwm)

PUSSYCAT OOLLS FIWILL.I AM Beep (A&Minterscape/
CHR/RIHYTHRNC bopins on Page 30. -

" HOT AC
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™
1 MARY J. BLIGE Be Without You /Goffae/
JAMIE FOXX HLUDACIES Unpredictable L/RME)
WE-YO Se Sick Dol JamADME/
BEYONCE' 1/SLIM THWE Chock On It (Seay Urban/Cokimbial
CHRS BROWN Yo Excuse Me Miss) Live/Zamie Label Growp/
NELLY Gril: DorrtyfFe’ RookUnigrsall
KEYSINA COLE Love /48A0Mnterscope)
DEM FRANCINZE BOVZ Loan Wit It, Reck Wit It (So So Def/Virpin/
T-PAIN UMIKE JONES I'm N Luv (Wit A Swigpar) UvaZambe Labe/ Grony/
JUVENILE Redee /Athwtic/
SUSTA RUYMES Touch It /Afrermotiyinterscope)
12 SOW WOW Fresh Azmiz (Sowy Urban/Cokwnbia)
3 PURPLE MBSON ALLSTARS... Kryptonite /Purple Ribbon/Virpin/
14 MANAN CAREY Don’t Forget About Us AsiaedAR/M6/
DAL Betche Can't Do 1t Like Me Ooe MeneyyAsylem/Atiostic/

16 TREY SONGZ Gotta 6o [Soapboot/Atisntic/
LUDACRES & FIELD MBS ff JAMIE FOXX Goorgie 070N LaneiDIMG)
JUELZ SANTARA Oh Yos Diplamet/Def JoaiOMNG)

BUBBA SPARXXX... Ms. New Besty Pwply Abben/Virgn/

YOUNG JEEZY My Hood D/ Jam/TDMG/

KANYE WEST NLUPE HASCO Touch The Sky (Roc'A-/edaDe/ JaniDAMG)
TYRA B Still In Love 5680

THREE 6 MAFIA Poppin’ My Coller Sany Urban/Columiva/

IR FRANKLIN Losking... #¢ Yo Ssedanpe Centric/Zomba abel Growpy

25 LI WAYNE Firoman Cash Money/Unrversed
SEAN PAUL Tomparsture (VPYAtlatic/

FAITH EVARS Tru Love Capital
AVANT 4 Minvtes Goflon/
29 NOTORIOUS B.LG. 1. DIDDY, NELLY... Nesty Girl Mad Boyr/Atientic/
30 JUELZ SANTABA hl&ﬂb““mm
#1 MOST ADDED
T.1. What You Know (Grand Hustie/Atlantsc/
#1 MOST INCREASED PLAYS

KEYSHIA COLE Love (A&M/interscape’

TOP 5 NEW & ACTIVE

8.G. FIMANNIE FRESH Move Around Chogpa City/Koch/

PAUL WALL Girl (SweshaMouseiAsylur/Atiantic/

ISLEY BROTHERS FIR. ISLEY Just Came Here To Chull (Def SoulDef Jam/IOJMG)

DA BACKWUDZ | Don’t Like The Look Of It (Rowdy/Mayw Way/
GHOSTFACE KILLAH FINE.YO Back Like That (Def JonvIOJME)

URSAN begins on Page 38.

™ w W w Tw

1 LIFENGUSE You And Me /Sevion/ 1 1 NICKELBACK Photogragh (Roacrunmer 0 MG/ 2 @ WICKELBACK Avimals (oodumesrfOMG/

@ JAMES BUWT You're Besstitul Custand/Ationtic/ 2 2 JAMESBLONT You're Beawtifl Custard/Ationtic] 1 2 SHREDOWN Seve Me (Achetc/

3 ROD THOMAS Lonsly Ne Mere /Ariawiic/ 4 @ OB THOMAS Ever The Seme (Atiaetic/ 4 18 YEARS Wastoland (Repudiic/Universall

© KELLY CLAMKSON Bacavse Of You MCAMMS/ 3 4 KELLY CLARKSON Because Of Yeu FCAMME 5 SEETNER Romady Windaw/

5 MICHAEL DUBLE Home // &iaprise/ 5 5 GOOGOO BOLLS Better Deys MWivaw Brws/ s AVENGED SEVERFOLD Bat Coumtry (Warner Sroc./

6 EAGLES No Mere Cleudy Deys #AC) 6 & LFENOUSE You And Me S/ 3 6 FOOFGHTERS DOA ACARMG

7 ANBA NALICK Brasthe (2 AM) (Cobmbia/ 7 7 NOWIE DAY She Says Epic/ 7 7 WSTURBED Stricken Maprise/

8 MARAN CAREY We Boleng Together sioadOLIME/ 9 B MIXS Pratty Veges Fac/ 8 8 AUDIGSLAVE Out Of Exis picfiwerscape/

© XEITH URBAN Making Memaries 0f Us Captolt T/ 8 9 GREEN DAY Wake Me Up When September Ends Raprise/ 9 @ KON Twisted Tramsister Virgin/

10 JON SECADA Window Te My Heert By 3/ 11 @ STAND Right Here (Fin/Atiestic/ 10 10 WNOER Got Stoned Unversal

11 SAKTANA {AMCHELLE BRANCH I'm Fesling You (AristaRVG)/ 10 11 FALL BUT BOY Suger, We're Goin' Down /isiaad MG/ 11 11 SEETHER Truth sy

12 DT Listen To Your Hoort (ukbvs/ " SANIEL POWTER Bad Doy Warmer Bros/ 13 TRAPT Stand Up Warnwr Bras)

MICHAEL BUBLE Sove The Last Dance Far Me /7&3/Rapnise 12 SANTANA HSTEVEN TYLER Just Feol Better (AristaRMG/ " AUDIGSLAVE Doson't Remind Me (Zai/iotarscopel
JIM DRICKMAN WWAVIE BRADY Booutihd (Wak DsnayfHoywoed) | 13 mvo-mua:ucmw ” SHINEDOWN | Dore You (Atiantic/

15 NOOTIE & THE BLOWFISH One Love Sewaly Lonp/Vergmrd) 16 TRAIN Cab Cokmbia/ 20 FOO FIGNTERS No Way Back (RCARMS/

DANMEL POWTER Bad Doy Warner Sres/ 17 16 mmqumau—:w 12 16 STAIND Foling Fdcientic/
LEANN RIMES Prabably Wouldn't Be This Way (AspheeCarl/ 2 BON JBV! Whe Says Yeu Con't Go Hema Asiend NG/ 16 @ DISTURBED Just Step Maprioe/

10 MELISSA ETRERIDGE | Run Fer Life (iskeadAOUMEG) 19 ALL-AMERICAN REJECTS Dirty Littie Secret fiwwscase/ 15 18 SYSTEM OF A DOWN Hyprotize (AmericanCakmia/

@ ENYA Ameranting (Reprise/ 20 COLDPLAY Tok Capted | = ' GOBSMACK Speak MapubicUiersal

20 JORDAN KIGHT Whers b5 Your Heart Tomight (Traes Contisenial n NATASHA BEDINGFIELD Unwritton Faic/ - DAVIO GILMOUR On An isisnd (Cabmmbia/
€00 GOO DOLLS Better Days MWarmer Bros) 22 21 UFENOUSE Blind /ol 18 21 P.8.D. Goodbys Fer New (Adksetic)

OB TOMAS Ever The Same /Arisetic/ % KELLY CLARKSON Walk Awey ACARME/ 19 22 MUOVAYNE Fol inte Siaep MEaic/
SHERYL CROW Good Is Good (ASMNatorscape 2 JACK JONNSON Upside Down (Brushtive/Unversal ) TRAPT Waiting Warnw Bres)

24  CYNDI LAUPER H/SARAN MCLACHLAN Time After Time pic/ 24 24 MADONEA Hung Up Warw s/ 2 WOE INCH NARLS Every Day Is Exactly The Sems fiwrwicase/
FAITN IILL Like We Nover Loved At Al (Warner Srus) 22 @ AR Love And Momarias Ererfialove/ % SCOTT STAPP The Groot Divide Misan/

BARRY MANNLOW Uncheined Meledy Anista/ 18 28 ANNMANALICK in The Rowgh Cobmnbiv/ % NOLLING STONES Roin Foll Down ipiv/

27 GAEEN DAY Wake Mo Up Whan September Ends Maprise/ K 8 CARRIE WNDERWOOD Seme Hoarts (Arista/ 20 27 SUVERTIDE Devi's Doughter LIRNG/
ICKELBACK Photegraph (Rosdrwmer/ MG/ 3 KT TUNSTALL Black Herse & The Cherry Trae alsetiess/Virgiv — @ EVANS BLUE Cold (But F'm Stll Here) (Pocket/Holywood)
CARRIE UNDERWOOD Seme Heasts (rista/ 27 29 SANTANA SMMCHELLE BRANCH 'm Fesling You (AnstaRMG/ 24 29 SANTANA HSTEVEN TYLER Just Fool Botter (AristaNG)

30 GWEN STEFAM Cool Misiwscape/ 22 @ PUSSYCATBOULS Stickwity ASMMwrerscape ~ @ 1904 Rip Out The Wings O A Butterfly e Sres)

#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
FAITH HILL Like We Never Loved At Al (Warner Bros./ SHERYL CROW & STING Atways On Your Side /A&M/interscope/ GODSMACK Speak Repubic/Unrversel/
#1 MOST INCREASED PLAYS #1 MOST IRCREASED PLAYS #1 MOST INCREASED PLAYS

KEITH URBAN Making Memaries Of Us [Caprtol EMC)

TOP 5 NEW & ACTIVE
OIAR DIAZ Colour Everywhere (Strp City)
CHRIS RICE When Did You Fall fin Love With Me) /W0/
BONNIE RAITT | Don't Want Anything To Change /Capirol
- DARREN HAYES So Beavtitul (Columbra/
TRAIN Cab (Columbua/

Al..'mnhpn.
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SHERYL CROW & STING Always On Your Side (A& M/interscape/

TOP 5 NEW & ACTIVE
NICKELBACK Savin’ Me (Roadruoner/IRIMG)
VERTICAL HORIZO® When You Cry /Mybrid/
DEATH CAB FOR CUTIE Soul Meets Body /Atlantic/
PINK Stupid Girls /llhte/lmma L abel Group/
HOOTIE & THE BlOWFlSN Get Out Of My Mmd (Snedky L ong/Vanguard)

AC bogins e Page 88.

WWW americanradiohistorv com

GDDSMACK Speak (Repablic/Universall

TOP 5 MEW & ACTIVE
WEEZER Perfect Situation (Geffen/

ROB ZOMBIE Foxy, Foxy (Geffen/interscope)
SYSTEM OF A DOWN Lonely Day (AmercanColumbral
HURT Ragpture” (Caprtol}

FAKTION Take It Al Away /Roadrunnec/IOIMG)

POCK bogins on Page 63.
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MARY J. BLIGE Be Witheut You (Getin!
JAMNE FOXX HLUDACAIS Unpredictabls (iAMG!
NEATHER NEADLEY In My Mind REA/RMG/

4 CHARLIE WILSON Magic (ivwZombe Label Groep/

§  ALICIAKEYS Unbreskable (/RME/
WORK FRANKLIN Looking... /Fo Yo SoudGaspo Contric/Zombs Label Growy
ISLEY BROTHERS I/R. LSLEY Just Came... D/ SowdDe/ JamyiIMG/

8 ERIC BENET | Wanna Be Loved /Aeprsa/Wamer Bros.)
ANTHONY HAMMTON Can't Lot Go (5o So DetiZomba Label Groug)

FAITH EVANS Tru Love Capitad

11 BABYFACE Grown & Sexy (dvista/RMG/

12 MARIAH CAREY Don't Forget About Us /siand//0/MG/

KINDRED THE FAMILY SOUL Where Would | Ba... (Maider Beach/

BRIAN MCKMAGHT Find Myseli in You /Motown/Unversai)

INDIA.ARIE | Am Not My Hawr iborown/Unversad

16 EARTH, WINO & FIRE /BRIAN MCKIIGHT To You /Sanctusy/SRG)

17 MARIAK CAREY Shake It Off (/claad iL/MG)

O KEM into You Morown'Unwersal

19 MELISA MORGAN | Remembes (Orpheus/T sunn

LYFE JENNINGS HFANTASIA Hypothetically [Somy UrbanyCokeniea/

NE-YO S0 Sick Def JamI0UME!

22 DWELE Woekmnd Love /Virgie/

€D) JANER HIADAKSS Evarytome | Think About Hes hsiny MY Warmw Shus./

24 WAL DOWNING Crazy Love (GRE/VMG/

@ URBAN MYSTIC | Refuse (SOBE/

26 VIVIAN GREEN Cursed (Sasy Ui Cabombia/

27 JAVIER indecont Prepessl Capited
KEYSNIA COLE | Shouid've Chonted (A8 Mterrsape/
GOAPELE First Love (StyblrySasy UrheaCabumbin/
JEFF MAJORS EAKELLY PRICE God's Gift Mk Onatnic/

#1 MDST ADDED

FLOETRY Lay Down (Geffan)

#! MOST lNCREASED F_’LAYS

Tops wew & acve

FLOETRY o)

Lay Down

SRIAN dogles en Page 29.

ACTIVE ROCK

Toawrmasn—==w §

BRISFINFEEZ I ZESFLTS

3 AVENGED SEVENFOLD Bt Country Wovwr Brar/

4 KOO Twisend Transioter Migiv/

@ DR Got Srened Lnbersed

0 SYSTEM OF A DOV Hypaotios (Anwicont amiss)

7 SEETHER Troth Nindep

8 STAIND Foling Finiditeatic/

9  SINREDOWN Seve Me (Ashesc/

@ DISTURRED Just Suep Myprins’

11 IOSTURDER Sticken Mumriow’
EVANS BUVE Cobd (But I'm St Hore} PacketHolysoneet
MUGVAYRE Fall inte Sleag £aic/
THOUSAND FOUT KWTCH Meve M Mt Aasctiva/Tasth & Nod)

15. SEVENDUST Ugty MWinsslard//Bras./

18 AUISSLAVE Out Of Exile i warzcope/

17 P.0.D. Goodbye For Now /Atipari/
SOBSMACK Spesk (Repebic/Unversall
INE WNCH BANS Every Day Is Exsctly The Sems dwrerscape’
TRAPT Wasting (Warmer 8r05./
SIMEDOWN | Dare You (Atiaatic)

22 WM Aip Out The Wings Dt A Butterfly (Warmer 8ras./
FOO FIGITERS Mo Way Back REAANG/
FLYLEAF F'm So Sick (Octane/RCA/RMG)
NONPOINT Bulet Wit A Nama (Sivk Brothers/

26 THEORY OF A DEADMAN Say Goodbye (Rasdrwmeer/10/MG]
WURT Ragturs [Capitod
ROE ZOMBIE Foxy, Fory (Ge/fen/interscope)
REVELATION THEDRY Slow Burn /a/ida’ Roc/

30 SWYERTIOE Devi's Daughter L/RMG/

#1 MOST ADDED
GOOSMACK Speak (Repubc/Uinversal

#1 MOST INCREASEO PLAYS
GODSMACK Speak Repeshic/limversai

TOP 5 NEW & ACTIVE
AVENGED SEVENFOLD Beast And The Harlot /Wamer Brox/
REVERY Popstar Weddmg (Fvo/
STAIND Everythitg Changes /Flydtiansic!
YELLOWCARD Lights And Sounds /Captol!
MARTY CASEY & LOVEHAMMERS Trees Burnert/Epnc/

ROCK begins on Page 68.

COUNTRY
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1 CARME USDERWOOD Jasus, Take The Whes! (drista/
BRAD PAISLEY HDOLLY PARTON When | Get Whare I'm Going (Arzstal
JOSH TURNER Your Man CL
4  TRACE ADKINS Honky Tonk Badonkadonk Capdoll
TIM MCGRAW My Oid Frend [Cardv
KESTH URBAN Tonight | Wanna Cry (Capitoll
7 FAITH HILL Like Wa Neves Loved A1 AN Warner Bras/
8 SUGARLANGD Jusi Might (Make Me Babeve} (Morcwry/
RASCAL FLATTS What Hurts The Most /1 ymic Street/
KENNY CHESNEY Lving In Fast Forward (BNA/
IONTGOMERY GENTRY She Don't Teil Me To Labimiva/
TOBY KEITH Ge1 Drunk And Be Somabody /Show Dog Nash
SARA EVANS Cheatin' (REA/
BLAKE SHELTON Nobody But Me (Warner Bros./
15 MNRANDA LAMBERTY Kerosene /Epwc/

BROOKS & OUNN Believe /drisia/
JAMEY JORNSON The Dolar (BNA/
BON JOVI W/J. NETTLES Wha Says You Can't Go Home /sland I0UMG/
VAN ZANT Nobody Gonna Tell e What To Do (Cokeniw/
TRENT TOMLINSON Drunker Than Me /2 ymc Street/
JACK INGRAM Wherever You Are /By Machue/Show Dog Nashvilel
| JASCN ALDEAN Why 884/
T.YEARWOOO & G. BROOKS Love Will Always Win (Peard? yrc Strset/
LEARN RIMES Something's Gotta Gerve /(Asyhen/Turdy
25 DAMIELLE PECK | Don't /By Mackee'Show Dog Nasinile/
SHEDAISY I'm Taking The Whesl 2)rx Street/
KEITH ANDERSOR Every Time | Hoor Your Marme (Arista)
DIERKS BENTLEY Setth For A Slewdown [Captof
LEE AN WOMALK Twenty Yoars And Two Hushands Ago MCA/
CRAIG MORGAN | Got You /B8R

TOP S/ NEW & ACTIVE

[ Gt
COUNTRY bagius sn Puge &2.

ALTERNATIVE

eZovacuwa=ng

@ FALL SUT BSY Dance, Dance Mshad LN

4 SYSTEMOF A DOWAI Hypaotizs (AmoricseCabmbie/

@ WNE MCN BALS Every Doy Is Exactly The Sase distracape/

6  AVENGED SEVENFOLD Dot Cowry Mo Buc/

7 COLBPMAY Tok Canied
MATISYANY King Wicheut A Crown (0 boaicBiic!
YELLOWCARD Lights And Sounds (Canitol

10 SINEDOWN Seve Me (Atiebic/

@ COMLLAZ Dare Nigsw/

12 NORN Twisted Transister (Vigin/

13 FORFIGNTERS DOA MACARME

8 WNITE STRIPES The Ossini Twist (Thind MoV
SHE WANTS REVENGE Toar You Apart Gotlow/

18 AUDIOSLAYE Owt 01 Exde Eat/intmscope/

@ 700 AGHTERS No Way Back (RCARMG/

18 WICKELBACK Animais (Raschunser/i/MG/

19 WEE MICN NANLS Oy Astrscope/

20 DEATH CAS FOR CUTIE Soul Mests Body Ariatic/

MARD-FI Cash Machine /Atiaenc/

22 311 Speck Easy Volconw'Zombs Lobel Group/

73 STANND Foflng (FiAtiaetic/

74 MY CHEMICAL ROMANCE The Ghast 01 You /Rasrise/
BLUE OCTOBER Hate Me (Lisvwrsal
HAWTNORNE PEIGHTS Seyig Serry (Victary!
STROKES Hoort in A Coge (RCARME)

HIM fip Out The Wings 1 A Butterfly Warser e/
FLYLEAF 'm Sa Sick (OcronaCARMG!
PAMIC! AT THE DISCO The Oy Differanca... (Funied By Ramaw/

# MOST ADDED
GODSMACK Speak Repubic /mversal

#1 MOST INCREASED PLAYS

FOO FIGHTERS No Way Back (RCA/AMG/

TOP S NEW & ACTIVE

PEOPLE IN PLANES If You Talk Too Much My Head Wil Explode) (Wind-cg/

SWITCHFOOT We Are One Tonwght /Cokeming/
BRIL Far Away Ritland/
NONPOINT Bullet With A Name (Bieder Brothers!
SIA Breathe Me (Astrahwerks/EMC/

ALTERNATIVE begins on Page 68.
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MEDIABASE

SMOOTH JAZZ

w
2
1
3
3
7
4
5
8

10
n
9

12
12
17
15
18
16
19
2
n
2
29
24
25
27

26
]

™
@ MCUARD ELLIOT Mystique (Arrinw
2 BRIAN SIMPSON It's Al Geod (Aendevous/
3 MICK BRAUN Shining Star /Artiren/
© M3 Sumvrws Kights Bain/ TSR/
5  MANN MEADOWS Suede fHaads ip/
8 EUGE GROOVE Get Em Gow' Mavads Jacz/EMY)
7 WALTER BEASLEY Colness Mt L/
KIN WATERS Steppm’ Oul /Shavaacive/
CHRIS BOTTI 1/J4LL SCOTT Good Morning Heartache (Cokumiv/
PAUL BROWN Wineight (GRP/VMG)
11 MNAJEE 2nd 2 None (Heads Up internatmonal]
HERBIE HANCOCK FJOHN MAYER Stitched Up Hear Music/Vecior)
MICHAEL LINGTON Pacifica (Rendezvous;
BRIAN CULBERTSDN Let's Get Started (GRPVMG)
15 DAVID PACK You're The Onty Woman (Pest/
(D 3RO FORCE You Got h fHgher Octave/tMY
17 SOUL BALLET She Rides 275/
KIRK WHALUM Wiwp Appeal (Rendervous/
GREGG KARUKAS Show Me The Way (Trippin” W' Rbythe/
AAUL MIOON (f You'ra Gonna Laave (Mantatian/EML!
JONATHAN BUTLER Rio (Aendesyaus)
CONALO FAGEM K Gang (Reprises
21 WICK COLIONNE Always Thinking Of You Warads JazyEMy
STEVE COLE Spm /Aavads Jazz/EM)
MICHAEL SUBLE Home /743Bapnse)
ERIC DARNIS Steppin’ Up Navads Jazz/EMY
27 KEM Find Your Way (Back nto My Lite) iblorowatinver sal
CAMNEL E| Alba /Readervous/
PAIN TAYLOR East Bay Bauncs Pead/
BEYONCE' Wishong O A Star (Savy UrbanTCokonbss/

SMIOTH JAZZ bogins su Page 85.

TRIPLE A
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COLBPLAY Tok Kamied
JACK JORESON Upside Dows (Brasdirn/Universel
3 KTTURSTALL Biack Herse & The Cherry Tres Mahastaes/Vipin'

8  FRAY Over My Hood [Cabie Car) Epic
DEATH CAD FOR CUTIE Seul Moots Body (Atinenc/
GO0 000 DOLLS Betier Days Warner Sree)
JAMES BLUNT You're Basutiful (CustardAcientic/
SANTARAMLOS LONELY BEYS | Don't Wanne Lose Your Loww idnstofilGy
TREY ANASTASIO Shing /Cabwmise/
SHAWN MULLIRS Boowtitl Wreck (Vasgeard
FEIST Mushaboom Charry 77
mmc«mummm/
DAVID GRAY Teoll Me Something (Hospial Food) (4 TYRCA/RMNG)
NEN, YOUNE Far From Home Raprse/
ROLLING STONES Rawn Fall Down (Virge'
LO.AR. Love And Memones Frerfinlove/
SUBDUODES Paps Dulie .. Back ParciyNarads Productions/EMl
DEATN CAB FOR CUTIE Crosked Teath /Atianric/
AT KEARNEY Netiung Left To Lose (AwareCokmbia/
SOMME RAITT | Den't Want Anythng To Change [Captal/
23 DEPECHE MOOE Procious (Mute/Ske/Reprise)
24 DAVE MATTNEWS BARD Everybody Weke Up (ACA/RMG!
25 SUSAN TEDESCHI Tired 01 My Tears Yorve Forecasi/VMG!
6 SUSAN TEDESCM Evidence (Verwe Forscast VM)
DAVID GILMOUR On An istend /Colwning/
AQUALUNE Lott Bewnd (Sghtly Rigger/Rod ink/Cokmnina/
BOB MARLEY {/ERIC CLAPTON Slogans (slandI0/ME/
BRANDI CARULE Whet Can | Say (fact ind/Codkumnbis!

#1 MOST ADDED
BEN HARPER Betier Way /Virgm

#1 MOST INCREASED PLAYS

OAVID GILMOUR On An Istand (Cokeming)

TOP5 NEW & ACTIVE
OONALD FAGEN N Gang /Reprise/

YAN MORRISON Playhouse /igsf Higphway!
RICHELBACK Phatograph (Roadrumer /0/MG!
SHERYL CROW & STING Atways On Your Sule {A&M/inferscope/
BEN HARPER Better Way (¥ipm/

?
8
9
o
11
o
13

TRIPLE A begins on Page 57.
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BY BERICA FARBER

here has been lots of discussion over the past several weeks about radio
stations’ adds to their weekly playlists, and we thought it might be a good
idea to catch up with the legendary Mr. Add to, hopefully, clarify what he
is all about just as it seems that he is becoming more and more
misunderstood.

Getting into the business: “In the early days of rock ‘n’ roll radio, singers,
songwriters, producers, record-label executives — you name it — would walk into a
radio station and hand the disc jockey a new record, and he would make a decision
on the spot about whether to play that record at that moment. If the DJ got a good
response from the audience to this initial spip, the station would add the record to its
playlist.”

How he describes himself: “Tve always believed that I represent a commitment
by the program director or music director of a station to play a particular song. 1
know that to many I am just a word, and some have said that no one cares about me
-anymore. They would prefer to refer to me as ‘new airplay’ but that, to me, is
something different, and I take it personally.

“Many stations test new music and many

the large labels, but also from many of the smaller independent labels. There
continues to be an incredible amount of diversity in the music as well.”

* Something about him that would surprise our readers: “That I haven't
outlived my usefulness and can still be a valuable member of our industry.”

Most inftuential individual: “There are thousands. I respect any and all radio-
station personnel (OK, maybe there are a couple I don't) who make decisions each
week about what music to play. They make it exciting for the listeners and hetp the
labels generate exposure for artists, which, ultimately, helps to sell records. And to
everyone in the music business, if it weren't for you, I wouldn't exist. I am proud to
help you start your projects.”

Career highlight: “The first time I was acknowledged was in the first issue of
RAR, back on Oct. 5, 1973. I only came up on the Pop chart, but it was 15 times.
Songs Going for Adds that week included Jim Croce’s ‘I Got a Name, on ABC; Top of
the World, by The Carpenters, on A&M; Basketball Jones, by Cheech & Chong, on
Ode; Chicago’s ‘Just You and Me; on Columbia; Dr. John's ‘Such a Night; on Atco;
‘Jesse, by. Roberta Flack, on Atlantic; Bobby Goldsboro’s ‘Summer; on United Artists;

stations run network or syndicated
programming, but when a music decisionmaker
decides to actually commit to including a song
on his or her station’s playlist, I consider that
to mean that they ‘added’ that song. In other
words, you like me, you really like me!”

Why he has become so controversial: “1
have heard that no one cares about me, that
somehow I can mysteriously manipulate the
chart, and that since charts are based on
airplay and airplay is monitored, why bother
with me?

“Far be it from me to tell a station what to
do, but I would think that a station would
want to be the entity to confirm what songs it
has committed to play. I also thought that
labels appreciated knowing when a station had
committed to a song. Radio has been
responsible for the success of many, many
artists because of stations’ commitment to the
music they believe in.”

Biggest challenge: “There are two. The first is that there are fewer places for me.
Radio-station playlists are tighter than ever, and stations’ current percentages are
lower now than ever before. Not that I have anything against recurrents and gold —
after all, they were former adds. The second-biggest challenge is the pressure I seem
to unknowingly put on the stations. What I mean by that is, because there are so few
outlets for new music. the labels can be very aggressive in their pursuit of radio, and
sometimes I get caught in the middle.”

State of radio: “There are many critics who say that radio has become cookie-
cutter and all sounds the same. Some even blame the charts for that. We live in a
consolidated world and need to embrace that. I believe that radio people want to do
the right thing for their markets, but they are under an incredible amount of pressure
— pressure from management to increase or hold market share, pressure to increase
Tevenue, pressure from competitive media and pressure to stay on top of technology.

“The great news is that radio is still the most-listened-to media, and radio needs
to be proud of that. Historically, the most successful radio stations have been the
ones that intelligently reflect the likes and interests of their local marketplaces.”

State of the record industry: “Consolidation, Wall Street and technology have
affected the music industry, but irt spite of all the changes, at the end of the day it is
still about a great song. It is encouraging to see great music coming not only from
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Mr. Add

(a.k.a. new music being added to a radio station)

Heard coast to coast

WWW americanradiohistorv com

Marie Osmond’s ‘Paper Roses, on MGM; Gilbert
O'Sullivan’s ‘Ooh Baby, on MAM; Elvis Presley’s
‘Raised on Rock, on RCA; You Are a Special Part
of Me, by Diana Ross, on Motown; Rod Stewart’s
‘Oh No Not My Baby’ on Mercury; and The Four
Tops’ ‘Sweet Understanding Love; on ABC. Do
you remember those? Talk about how times
have changed: Last week there were 67 new
songs going for adds in 18 different formats. I
love that!”

Career disappointment: “When I don't get
any — OK, maybe I should rephrase that!”

Favorite radio format: “Anything but
spoken-word and polka.”

Favorite TV show: “Survivor.”

Favorite song: “1 Will Survive; by Gloria
Gaynor.”

Favorite movie: “Napoleon Dynamite.”

Favorite book: “A Million Little Pieces. 1 was
riveted by every word.”

Beverage of choice: “These days, lots of
anything!”

Hobbies: “Counting down the days until Monday and Tuesday.”

E-mail address: “gfa@radioandrecords.com.”

Advice for radio: “First and foremost, please make time to listen to all new
music that comes across your desk. You have a responsibility to your listeners to
provide them with the best new music that you feel would appeal to them. And
please allow time for representatives of all sizes of labels, and independent
promoters too.

“I know you are skittish about independents, but today’s independents provide
an important service. Maybe we need to figure out a new term for what these music
representatives do. The days of claiming stations are over, but the use of
independent contractors to represent a company's products and services is only
going to grow. You might even have an independent contractor on your staff where
you used to have a full-time employee. Please think about it.”

Advice for records: “Stay true to your mission. Continue to search out new
artists, produce the greatest music that you can, and support it to the best of your
ability. Please try to be patient. I know how difficult your job is, and I don’t want to
make it any harder. Provide radio with all the information you can regarding your
projects or artists, but please try not to beat them up too badly, Rest assured, if you
don’t get the add this week, it’s in the short stack for next week.”
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BMI presints CRS Livel
FEATURING THESE GREAT
BMI SONGWARITERS

Don’'t miss this great
event. We hope you
can join us.

Thursday,
February 16

4:185 - 5:45 pm
location NCC
room 204 - 205 o

Must be registered to asttend

JON BAUBALL

BRINGING YOU THE WORLD'S BEST MUSIC
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