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Pink Is Back! A History Lesson
The LaFace/Zomba Label Group artist returns in a big In honor of Black History Month, Urban/Urban AC
‘ sing id Editor Dana Hall examines black radio's important

contributions to the civil rights movement of the

1950s and '60s. You'll read about some of the stations

force. The track grabs Most Added, with 51 adds, and
3 L B debuts at No. 49*. Pink's

Ucuutlo dal NU., 492 n

and individuals
who stepped up
when it counted

¢ new album, /’'m Not
Dead, hits stores on April
4. The singer also tied
the knot last month, and and made a

she stars in the horror difference during

- - | | move Catacombs, set 1o ”l”/” g ”[ ””””l’,@ this turbulent era

| Dbe released later this year. et redib e ndiscordscom Page 30
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ROCK LISTENER
PROFILE

When it comes to getting ratings,
understanding the lifestyle of your
audience is just as important as

Bassment and co-host of 706 & Park on
BET, and he also hosts the syndicated 1
radio show Live in the Den. In addition, he |
has a line of rims, BT Wheels, and

J Big Tigger is host of Rap Cly: Tha
|
{

knowing what music to play. Rock
Formats Editor Steven Strick
presents data from Scarborough
Research that will help you identify
your typical listener. it's a powerful
tool for everyone at your station.

CRS MEMORIES

corner, Country Editor Lon Helfen
rounded up a variety of radio and
record folks and asked for their
favorite CRS memories. It’s ail here,
from chance encounters with musical
superstars to an attempt to sink the
RCA boat.

See Page 51 |

With this year’s CRS right around the |

CHRISTIAN AC
THIRD DAY

Cry Qut To Jesus (Essential/PLG)

>CHWPOP
BEYONCE 1/S. THUG Check On |t (Sony UrbanColumbiz)
}CHR/RHYTHW'II;

'NELLY Griliz (Derrty/Fo' Reel/Universal)

URBAN
"MARY J. BLIGE Be Without You (Geffen)

}URBAH AC
MARY J. BLIGE Be Without You (Geffen)

GOSPEL
"K. FRANKLIN Looking... (Fo Yo SoulGospo Ceriric/Zomba)
pcnumv
CARRIE UNDERWOOD Jesus, Take The Whee! (Arista)

SMOOTH JAZZ
“BRIAN SIMPSON It's All Good (Rendezvous)

AC
LIFEHOUSE You And Me (Geffen)
}HOT AC
NICKELBACK Photograph (Readrunner/IDJMG)

ROCK
“SHINEDGWN Save Me (Atlantic)

‘}ACTIVE ROCK
7”10 YEARS Wasteland (Republic/Universal)

L ALTERNATIVE
¥ WEEZER Perfect Situation (Geffen)

JRIPLE A
"'KT TUNSTALL Black Horse & The... (Relentless/Virgin)

JCHRISTIAN CHR

ALY & A.J. Never Far Behind (Hollywood)
CHRISTIAN ROCK
'FALLING UP Moonlit (BEC/Tooth & Nail)

CHRISTIAN INSPO
" NEWSONG Psalm 40 (Integrity Label Group}

AREGIONAL MEXICAN
INTGCABLE Contra Viento Y Marea (EM/ Larin)

SPANISH CONTEMPORARY
LAURA PAUSINI Como Si-No Nos... (Warnet M.L.)

TROPICAL
" MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG)

’LATIN URBAN
DADDY YANKEE Rompe (E/ Cartel/Interscope)
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oversees the Streetcorner Foundation,
which focuses on the prevention of HIV
and AIDS. This week CHR/Rhythmic Editor
Darnella Dunham talks to Tigger about how he fulfilis all
his obligations and still manages to have a life. Page 27.

A._r,eparl from MIDEM ”2006; Page 21

R

After more than a year of rumors concern-
ing ABC Radio’s future, parent company the
Walt Disney Co. announced Monday after-
noon that it is selling a large chunk of its ra-
dio division to Citadel Broadcasting in a
deal worth $2.7 billion.

The boards of directors at both companies

§ approved the transaction, which folds ABC

Radio’s 24 owned-and-operated ra-
dio stations and the ABC Radio
Networks into Citadel. Radio Dis-

C Citadel Communications Corporation

ney’s and ESPN Radio’s O&Os are not in-
cluded in the deal.

The new company will take the Citadel
Communications name and will be led by
Citadel CEO Farid Suleman. Citadel will
now own 243 radio properties in more than
50 markets, including eight of the top 10, and
becomes the third-largest broadcast com-
pany in the United States.

g o b Bl 1 v

* Citadel, ABC Radio Merge In $2.7 Billion Deal

Transaction for 24 outlets moves Citadel into nine markets — eight in top 10

WABC & WPL]/New York; KABC-AM &
KLOS/Los Angeles; WLS & WZZN/Chi-
cago; KGO & KSFO/San Francisco; KSCS,
KTYS & WBAP/Dallas; WJZW, WMAL &
WRQX/Washington; WDRQ, WDVD &
WIJR/Detroit; WKHX & WYAY/Atlanta;
and KQRS, KXXR, WGVX, WGVY &
WGVZ/Minneapolis.

In addition, through a 10-year licensing
agreement, Citadel will deliver ABC News
Radio programming to terrestrial radio sta-
tions, but Disney will continue to distribute
ABC News content in other formats, such
as broadband, wireless and satellite.

Suleman said, “We look forward to wel-
coming our talented new colleagues at ABC
Radio, who have a long history of strong
market performance, and are eager to work
together to integrate ABC’s top-notch assets

McDowell Slated
As FCC Nominee

By Joe Howard

R&R Washington Bureau Chief
jhoward@radioandrecords.com

President Bush on Feb. 3 an-
nounced his intention to nomi-
nate Competitive
Telecommunica-
tions Association
Sr. VP Robert Mc-
Dowell to fill the | ,
vacancy on the five-
person FCC. The
commission has
been without a full McDowell
slate of commissioners since
then-Chairman Michael Powell’s
departure early last year.

While McDowell’s nomina-
tion isn’t yet official, the an-
nouncement confirmed rumors
that began circulating last month
that Bush had settled on Mc-
Dowell to round out the agency.

Former Texas Public Utility
Commission Director Deborah
Tate recently joined the agency,

The stations included in the deal are

filling the vacancy left after Com-
CITADEL See Page 12 missioner Kathleen Abernathy’s
departure.
e = McDOWELL See Page 12

Clear Channel
Promotes Pugh,
Lewis, Rodriguez

By Keith Berman

R&R Associate Radio Editor
kberman@radioandrecords.com

Clear Channel made a series
of management changes in its
Northeastern properties last
week, beginning with Clear
Channel/Detroit Regional VI
Dave Pugh’s transfer to the
company’s Washington, DC
cluster for similar duties. He re-
places Bennett Zier, who recently
left to head up the newly formed
Red Zebra Broadcasting.

Following that news, Clear
Channel/New York Regional
VP/GM Andy Rosen left the
company, vacating the post
he’s held for the past five years.
An announcement on his re-
placement had not been made
at press time, though Clear
Channel Sr. VP/Northeast Rob
Williams will handle his duties
on an interim basis.

CLEAR CHANNEL See Page 12

Inspiration, Accountability, Results

RAB2006 showcases revitalized industry, ideas for success

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

DALLAS — “Please don’t give up.” “It's
about getting results for the client.”
“We're definitely in an evolution.”

Those were just a handful of the
many powerful messages from industry
leaders and stirring keynote speakers
during RAB2006, held last week at the
Hyatt Regency DFW, across from Termi-
nal A at Dallas-Ft. Worth International
Airport.

While a change in location from New
Orleans and a shift in dates because of
Hurricane Katrina had some worried
about attendance, a crowd of about 1,500
was on hand to share, listen and learn.

According to RAB President/CEO
Gary Fries, the radio industry’s ability
to adapt to change can be credited to the
strength of the very people in atten-
dance. That idea served as a key mes-
sage in Fries’ “State of the Industry” ad-
dress.

See Page 18
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Clockwise from top left: RAB President/CEQ Gary Fries delivers his
“State of the Industry” address at RAB2006 in Dallas; NAB head
David Rehr, who made RAB2006 his first industry event; consuftant
Holland Cooke delivers an RAB2006 workshop; self-esteem coach
and author Francine Ward at the Feb. 3 keynote luncheon.
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Greenwood To Program St. Lovis’ "Bull’

KSD-FM (93.7 The Bull)/St.
Louis MD/ afternoon driver Billy
Greenwood has been promoted
to PD of the Clear Channel Coun-
try outlet. He succeeds Steve
Geoffries, who left for the OM
post at Clear Channel /Greenville,
SC last December.

“We're excited to have Billy
move to this new position,” Clear
Channel/St. Louis GM Lee Clear
said. “His extensive background
with Nashville and programming
music solidifies 93.7 The Bull’s
reputation as St. Louis’ country
music leader.”

A 13-year Country radio vet-
eran, Greenwood worked at
WKKX/St. Louis before a stop at
WQDR /Raleigh. He later moved
to WSIX/Nashville, where he was
Asst. PD/MD/middayer when
he left for KSD-FM in September
2003.

“I've spent a decade of my life
with the great Country listeners
in St. Louis, and I couldn’t be
more thrilled to help guide their
favorite radio station in the fu-
ture,” Greenwood said. “It’s go-
ing to be one wild ride on The
Bull.”

KWLI/Denver Takes A Gamble As PD

Bill Gamble has been named
PD of CBS Radio’s recent Coun-
try convert KWLI (Willie 92.5)/
Denver. He has spent the past
eight years as PD of ABC Radio’s
WXCD & WZZN/Chicago.

“I’'m thrilled to welcome Bill to
CBS Radio/Denver,” CBS Radio/
Denver Sr. VP/Market Manager
Don Howe said. “The fact that he

is a successful and well-respected
veteran of programming is im-
pressive enough. However, and
more important, his vision for
building this franchise radio sta-
tion is completely in sync with
ours.”

CBS Radio/Denver VP/Pro-
gramming Keith Abrams said,

GAMBLE See Page 12
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Constantine Adds PD Duties At KLTH

Dérninis Constantine,
PD of CBS Radio Triple A
KINK /Portland, OR, has [
added programming du-
ties at Classic Hits cluster-
mate KLTH (K-Hits 106.7).
KLTHeflipped from AC
“K-Lite” on Jan. 9.

"The successful launch
of the new K-Hits 106.7
could not have happened
without the guidance and
dedication of Dennis Con-
stantine,” said KINK & KLTH VP/

Constantine

GM Stan Mak. “Since its
debut the station has been
overwhelmed by a tremen-
® dous volume of listener
support, and I am confi-
dent that Dennis is the right
person to take K-Hits to the
next level very quickly.”

A 40-year industry vet-
eran, Constantine took
command of KINK in 1997
and, before that, consulted

CONSTANTINE See Page 10

A&RA apologizes for the error.

For The Record: Good Morning America Radic Show host Hilarie Bar-
shy was incomectly identified in a picture printed in last week's Ssue.

 PAGE3

WMGE (Mega 94.9)/Miami
OM Frank Walsh has added
PD duties at the Clear
Channel Latin Urban
station. Walsh — a 30-
year market veteran
who has worked at
crosstown WPOW,
WRTO and WAMR —
succeeds Juan Arroyo, &
who exits.

“With most of my ra- §
dio career taking place *
here in Miami, at some
of the region’s highest-rated
radio stations, it was decided
that I should have total control
on taking this radio station in
the direction where it needed
to go,” Walsh told R&R. “The
plan is not just for short-term
success, but for long-lasting
ratings and revenue success.

“Clear Channel has given us
tremendous support, and in-

Walsh Assumes WMGE/Miami PD Post

A

Walsh

housge I have the experience
and*wisdom of [Clear Chan-
nel/South Florida Re-
gional VP/Program-
ming] Rob Roberts and
[Regional VP] Dave
Ross, and on the na-
M| tional level I can use the

| expertise of [Clear Chan-
nel Sr. VP /Hispanic Ra-
dio] Alfredo Alonso
and his assistant, [VP/
Programming, Hispanic
Division] Jim Lawson.

We have all the tools we
need when you include the
great Mega staff we have as-
sembled, so there was no need
for any additional program-
ming assistance.

“Since I arrived at Mega 94.9
as OM in August 2005, the plan
has been to evolve the radio

WALSH See Page 12

Beggars Group Boosts Harmon To GM

The Beggars Group has promoted Sr. VP/Marketing Matt Harmon
to GM. Harmon joined the company in 1998.

“It is very gratifying to be able to expand Matt’s position into this
more senior role within the company, as he is a long-standing and valu-
able member of our staff,” said Beggars Group CEO Lesley Bleakley,

to whom Harmon reports.

At the same time, Beggars has brought in Badman Recording Di-
rector /Marketing Adam Farrell as its head of new media, also report-
ing to Bleakley. Before his most recent post Farrell was a regional di-
rector at digital-marketing agency Arc Worldwide.

The Beggars Group, distributed by ADA, is currently home to the
Beggars Banquet, Matador, 4AD, XL Recordings, Mantra, Too Pure,

Wiiija and Mo"Wax labels.

Raines Appointed PD 0f KQMT/Denver

Beau Raines has been named
PD of Entercom’s Classic Rock
KQMT (99.5 The Mountain)/
Denver. A 35-year radio veteran,
Raines most recently pro-
grammed CBS Radio’s Classic
Rock WZLX/Boston and previ-
ously worked at other stations in
Boston, as well as in Philadelphia
and Miami.

“Beau’s success programming
AOR and Classic Rock stations,
coupled with his incredible
knowledge of music and his track
record for developing talent,

makes him the perfect choice for
this position,” Entercom/Denver
VP /Market Manager Ray Quinn
said. “T am thrilled to have a per-
son of this caliber join the Enter-
com/Denver team.”

Entercom Sr. VP/Programming
Pat Paxton said, “We're thrilled to
have Beau join our team. His ex-
tensive experience and track
record of success in all types of
Rock radio will help The Mountain
grow to new heights in Denver.”

RAINES See Page §

Salem Debuts ‘Talk Radio Oregon” KTRO

Salem Communications on Feb.
2 launched FM News/Talker
KTRO (Talk Radio Or-
egon)/Portland, OR.
Formerly AC KAST,
the station was ac-
quired last year from
New Northwest Broad-
casters.

KTRO's new lineup features a
roster of talents syndicated by Sa-
lem Radio Network, including
Bill Bennett, Dennis Prager,
Michael Medved, Hugh Hewitt
and Mike Gallagher. Talk Radio
Network’s natignally syndicated

www americanradiohistorv com

TALK RADIO ORRGION

?3.1 FM
KTRO

[ I =

Laura Ingraham and Jerry Doyle
round out the new station’s on-air
roster. )
“We are thrilléd to
provide this new inter-
active programming
on the FM dial,” said
Salem/Portland GM
Dennis Hayes. “"KTRO
will attract a broader spectrum of
listeners than traditional News/
Talk stations do. This is a station

L AND

where the listener’s opinion '

counts — a vital component in
Talk radio today.” -
KTRO See Page'8

Wolf Official As PD
0f WPOW/Miami

Ira “Tony The Tiger” Wolf has
officially been upped from Asst. PD
to PD of Beasley’s CHR/Rhythmic
WPOW (Power 96)/
Miami. Wolf has
been interim PD E
since May 2005.

“We are happy to
have the chance to
reward Ira for his
significant contribu-
tions at Power 96,”
said WPOW GM
Matthew Bell, to whom Wolf will
continue to report. “His participa-
tion at every level of the station has
been essential in bringing Power %6
to where it is today in the Miami
market.”

Wolf has been part of the team at
WPOW for 18 years, working un-
der the on-air name Tony The Ti-
ger. He started out doing weekend
and fill-in shifts and worked his
way up to a regular shift hosting
nights. Wolf eventually became the
MD and has served as Asst. PD for
the past 10 years.

“] attribute my longevity at the
station to the family atmosphere
former GM Greg Reed instilled at
WPOW,” Wolf told R&R. “It’s a
philosophy the Beasleys also be-
lieve in. Power 96 is a special
place, and Beasley is a special
company to work for. My No. 1
goal and mission is to get Power
96 back on top. And my mother
always says I don’t stop until I
get what I want.”

Wolf

Sisam Elevated To
Corus/Toronto GM

Chris Sisam has been promoted
to GM of Corus Entertainment’s
Toronto cluster, comprising Sports/
Talk CFM]J, Alternative CFNY
(102.1 The Edge) and Classic
Rock CILQ (Q107). He was most
recently VP/Sales of the com-
pany.

The appointment marks a re-
turn to the cluster for Sisam, who
from 1999-2002 was Director/
Sales of the trio. After that stint he
went to the company’s Hamilton,
ON group as GM of Talk CHML
and Classic Rock CJXY (Y108).

“Chris was the obvious choice
to oversee our Toronto cluster,”

Hayes. “His strong management
skills and extensive experience in
both sales and operations give
him the expertise and perspective
required to succeed in Canada’s
largest market.”

T_5aid Corus Radio President John

kR&R Observes
Presidents Day

R&R'’s Los Angeles; Nashville;
and Washington, DC bureaus will
be closed on Monday, Feb. 20 in
observance of Presidents Day. !
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Report: Janvary Commercial

JOE HOWARD

Jhoward@radioandrecords.com

Time Down 7.5%
Holiduy_sﬁldidi disdpboints

n its monthly “Radio Airtime Monitor” study, Harris
Nesbitt found that January advertising inventory was
down 7.5% in the top 10 markets, demonstrating the effects
of inventory-reduction efforts like Clear Channel’s “Less Is

More” initiative.

The largest decrease came in Los
Angeles, where inventory was
down 16.3%, followed by San Fran-
cisco, where commercial inventory
declined 11.2%. Clear Channel
which was just ramping up “Less [s
More” in January 2005 — saw its
total inventory across markets fall
9.8%, including a 16.4% decline in

Boston and drops of 14.5% in San
Francisco and 14.7% in Washington,
DC.

Meanwhile, CBS Radio cut inven-
tory at its San Francisco cluster by
27.7%, while Salem trimmed ad in-
ventory in Dallas by 20.4%. A sharp
increase in inventory at Cumulus’
Houston cluster — where a station

relaunch affected last January’s
numbers — contributed to the mar-
ket's recording only a 1.7% decline.

Holiday Blues

Wachovia Securities analyst Mar-
ci Ryvicker reported recently that an
anticipated holiday spending spree
that never materialized contributed
to the radio industry’s 1% Decem-
ber revenue decline.

“The holiday shopping season
failed to materialize for radio, de-
spite the seemingly strong trends we

COMMERCIALS See Page 6

Providing the backbeat to America’s backbone.

Since 1951, Armed Forces Entertainment hag helped America’s brightest stars
entertain America’s brightest hopes overseas. Gain unprecedented exposure to

a loyal audience of over 500,000 military personnel worldwide and the satisfaction
of knowing you played your part for the USA. For more information on touring
through AFE, visit www.armedforcesentertainment.com

ARMED

FORCES
ENTERTAINMENT

WHERE STARS EARN THEIR STRIPES
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NAB, Industry Honor Fritts

he NAB honored former President/CEO Eddie Fritts on Feb. 7

with an elegant cocktail reception at Washington, DC's legend-
ary Willard Hotel. On hand were Clear Channel Chairman Lowry
Mays, Regent CEO Bill Stakelin, Withers Broadcasting CEO Russ
Withers and NAB Joint Board Chairman and Bonnevilie CEO Bruce
Reese

Also joining the festivities were Senate Commerce Committee
Chairman Ted Stevens and, from Fritts’ home state of Mississippi,
Sens. Thad Cochran and Trent Lott. Speaking before the assembled
crowd, Lott good-naturedly teased his fellow University of Missis-
sippi alumnus, saying, “He was so far ahead of me, | didn't even
remember him. Look at it this way: I'm running for re-election, and
he's retiring.” Turning serious, Lott praised Fritts for his profession-
alism and kindness, saying, “Eddie Fritts is one of those people who
makes Washington a better place to be.”

Taking his own turn at the microphone, Fritts thanked the NAB
staff, whom he calied “the best professional staff in Washington."
He also thanked the many members of Congress he worked with
over the years. On a personal note, Fritts expressed gratitude to
his family, including his wife, Martha Dale, for standing by him. “Our
family has not only endured, but enjoyed this process,” he said.

He concluded by thanking the NAB membership for working with
him so diligently throughout his 23-year tenure. Recalling then-Sen.
Bob Packwood's famous proclamation that the NAB couldn't iobby
its way out of a paper bag, Fritts said, “We accepted that chal-
lenge, and we developed something special. | call it 23 years of
success.”

Analyst: December Results ‘A Slight Surprise’

Banc of America analyst Jonathan Jacoby said in a report last
week that the industry's 1% revenue decline in December 2005

was a “slight surprise” because the industry was up against an easy
comp from December '04’s 2% decline. Jacoby had predicted the
industry would finish the month flat.

Continued on Page 6

Mixed Results From
Early Radio Earnings

Disney up;ﬁjoijrnul_, Tribune down

n Monday, the same day it announced the sale of part

of its ABC Radio division (see story, Page 1), the Walt
Disney Co. reported that its fiscal Q1 2006 broadcasting rev-
enue rose 9%, to $1.8 billion, while operating income surged
87%, to $234 million, due largely to higher advertising rates
at ABC-TV.

For Disney overall, net earnings
rose from $686 million (33 cents per
share) a year ago to $734 million (37
cents), well ahead of Thomson First
Call analysts’ 30 cent forecast.

Disney’s Q1 revenue rose 2%, to
$8.9 billion, while operating income
increased 1%, to $1.4 billion. Free
cash flow bounced back into positive
territory, rebounding from last year’s
$191 million loss to $376 million in
Ql

Journal Radio Revenue Down

Over at Journal Communications,
the radio division’s revenue declined
3%, to $22.8 million, due in part to
$600,000 in lost political advertising
from last year. However, the seg-
ment’s bottom line was boosted by
a $600,000 pretax gain on the sale of
KHLP/Omaha. The radio division’s
operating earnings increased 29%, to
$7.5 million.

Factoring in its television division,
Journal Communications’ overall
broadcasting segment saw revenue
decline 7%, to $47.7 million, while op-

erating earnings declined 9%, to
$13.6 million. Television revenue de-
creased 11%, to $24.9 million, hurt by
$5.9 million in lost political advertis-
ing. The segment’s operating eam-
ings dropped 34%, to $6.1 million.

For 2005, Journal's radio revenue
declined 3%, to $84.3 million, while
operating earnings rose 16%, to
$22.9 million.

For the full year, the overall broad-
casting division’s revenue decreased
2%, to $168.3 million, while operat-
ing earnings declined 21%, to $35.
million. The company attributed the
declines to tough comps from last
year’s political and Olympics
spending.

Tribune Entertainment
Dollars Dip

Meanwhile, lower syndication
revenue, combined with fewer Chi-
cago Cubs home games for News/
Talk WGN to market, drove operat-
ing revenue in Tribune Co.’s radio
and entertainment division down

EARNINGS See Page 6
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FCC Radio Auction Raises Over $70 Million

fter 13 days and 61 rounds of bidding, a total of 96 bid-
ders walked away with construction permits for 163 of
the 171 new FM station allotments that were up for grabs in

the FCC'’s latest radio auction.

The auction, which kicked off Jan.
12 and ended Jan. 30, generated
$54.3 million in net bids; bidders’
upfront payments took the grand
total to $70.1 million.

The most expensive FM allotment
went to A&J Media, which paid $6.7

million for a station in Indian Wells,
CA. Arthur and Jeannie Rivkin are
the owners of that group.
Cumulus — which also partici-
pated in the previous FM auction
~— paid $1.6 million for a station in
Brandon, SD, good enough for

sixth on the list of the top 20 high-
est bids.

While it didn’t make a top 20bid,
Randy Michaels’ Radioactive LLC
spent nearly $1.1 million for five
CPs, paying $428,000 for an allot-
ment in Burnsville, WV; $242,000 for
a CP in Drummond, MT; $220,000
for a CP in Midland, MD; $108,000
for an allotment in Little Valley, NY;
and $81,000 for an allotment in Min-
erva, NY.

Commercials
Continued from Page 4

heard about from retailers,” Ryvick-
er said in a Feb. 3 report, also noting
that the automotive category contin-
ued to struggle throughout Q4.
Ryvicker said that while Decem-
ber’s results were in line with what

most agree was a disappointing
2005 for radio, there was one nota-
ble difference: “This time the drag
was mostly on the local side, which
was down 2%, while national was
flat.”” December’s outcome fell well
short of Ryvicker’s forecast of 2%
growth.

Looking ahead, Ryvicker said
there is a glimmer of hope for Q1.
“National has been spotty, although
there is anecdotal evidence of an up-
tick in several markets,” she said.
“We hope that easy telecom and na-
tional comps, as well as political, will
equate to some growth this year.”

Earnings
Continued from Page 4
28%, to $23.7 million, while cash
operating expenses declined 38%, to
$18.1 million.
However, lower costs helped
boost the division’s operating cash

flow, which rose 59%, to $5.6 mil-
lion, and its operating profit, which
increased 79%, to $3.8 million.

For 2005, the radio and entertain-
ment division’s operating revenue
increased 2%, to $248.6 million,
while cash operating expenses de-

clined 4%, to $209.8 million. Due in
part to the lower costs and a one-
time $5.4 million gain from a litiga-
tion settlement, Tribune’s operating
cash flow rose 64%, to $38.8 million,
and operating profit increased 80%,
to $33.4 million.

Best Strategies

Most Experience

Highest Quality

NoBODY DOES IT BETTER.

(PO NT-TO-PoOINT]

ECT MARKET

Tim Bronsil

- ——— e
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513.231.0344

Elizabeth Hamilton 703.757.9866

Mark Heiden 970.472.0131

Rick Torcasso 972.661.1361
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Dalla t Date:
Dollars This Quarter:

Stations Traded This Year:

| Stations Traded This Quarter:

DARSHALIIGNS-Ai-f-ls ][
All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.
® KMXE-AM/Orange (Los Angeles), CA $42 million
* WDID-AM/Hightand (East St. Louis), IL $450,000
* WJDA-AM/Quincy and WESX-AM/Salem {Lynn), MA
$4.5 million
* WVXA-FM/Rogers City, Ml $411,000
* WQMS-AM/Quitman, MS $12,500
KROL-FM/Las Cruces, NM $1.4 million
* WLNL-AM/Horseheads (Elmira-Corning), NY Undisclosed
* WEBO-AM/Owego (Binghamton), NY $50,000
* WZFB-AM/Fair Bluff, NC $120,000
® WXOL-AM/Westerville (Delaware), OH $50,000
WQLV-FM/Millersburg, PA $2 million
® WITK-AM/Pittston (Wilkes Barre), PA $940,000
® WTJS-AM & WTNV-FM/Jackson and WYNU-FM/Milan
(Jackson), TN $4.75 million
® KNAK-AM/Delta, UT $185,000
® KALL-AM/Salt Lake City, UT $4.1 million
® KREC-FM/Brian Head, KDXU-AM & KSNN-FM/St. George and
KUNF-AM/Washington, UT $9 million

Full transaction listings, posted daily, can be found at

K AB Radio-Citadel Merger

PRICE: $2.7 billion
TERMS: Merger
BUYER: Citadel Communications, headed by Controller Joseph
0’Brien. Phone: 702-804-5200. It owns 225 other stations. This
represents its entry into the markets in which the 24 stations
ABC is divesting are located.

SELLER: The Wait Disney Co. ABC Radio is headed by President/
Radio Division John Hare. Phone: 972-991-9200

COMMENT. As detailed on Page 1 of this week’s newspaper, ABC
Radio and the ABC Radio Networks are merging with Citadel
Broadcasting to form Citadel Communications. Following the
completion of this deal, Disney shareholders will own approxi-
mately 52% of Citadel Communications and the Walt Disney Co.
will retain $1.4 billion to $1.65 billion in cash, depending on the
market price of Citadel Broadcasting shares at the time of
closing. Citadel shareholders will own the remaining 48% of the
combined company.

$2,949,508,853

(Last Year: $2,859,853,805)

$2,949,508,853

(Last Year: $524,853,938)

118

(Last Year: 894)

118

(Last Year: 222)

Continued from Page 4

“The results indicate to us that larger markets continue to outper-
form smaller markets,” Jacoby said, pointing specifically to the nation’s
top 10 markets. In particular, he noted that the national advertising
market — which struggled all year and declined 2% in December
— was up against an easy comp of a 5% decline.

Turning to the current environment, Jacoby said his channel checks
point to “lackluster trends” for Q1, noting that several factors are
conspiring to challenge industry growth this quarter. “Both January
and March face difficult comps of 3% growth, and February growth
could be negatively impacted as the Winter Olympics pulls some
money to television,” he said.

Jacoby noted, however, that he expects radio to get a boost from
political spending in the second half of the year.

MRC Receives Another Phase Of PPM Audit

nother stage in the independent audit of Arbitron’s Portable

People Meter has been delivered to the Media Rating Coun-
cil, the industry association that accredits media ratings services.
International accounting firm Ernst & Young conducted the audit on
behalf of the council. An MRC audit is an essential step toward ob-
taining council accreditation.

“Arbitron believes strongly in the value of the MRC, and we look
forward to working with them to ensure that the proposed PPM
service in Houston meets all requirements for accreditation,” Arbitron
President/Operations, Technology, Research & Development Owen
Charlebois said.

Continued on Page 10
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STATIONS:

RANK: WOMEN 25-54

SEATTLE KRWM-FM
PHOENIX KESZ-FM

TAMPA WWRM-FM

ST. LOUIS KEZK-FM
CINCINNATI WRRM-FM

SAN ANTONIO KQXT-FM
SALT LAKE CITY KOSY-FM
LAS VEGAS KSNE-FM
ORLANDO WMGF-FM
NORFOLK WWDE-FM
AUSTIN KKMJ-FM
RALEIGH-DURHAM WRSN-FM
NASHVILLE WJXA-FM
HARTFORD - WRCH-FM
RICHMOND WTVR-FM
CRAND RAPIDS WOOD-FM
ALLENTOWN WLEV-FM
MONTEREY KWAV-FM
COLORADO SPAINGS KKLI-FM

#1
#1
#1
#1
#1
#1
¢
#1
$#1
81
#1
#1
#1
#1
#1
#1
#1
$1
#1

¢
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NEWSBREAKERS

Cox’s Lindahl Adds
New-Technology Role

Cox Radio has promoted Gregg
Lindahl to VP/Cox Radio Interac-
tive & New Technologies. Lindahl
rises from VP/Cox Radio Interac-
tive, a post he’s held since 2000.

“We are formalizing Gregg's
leadership in the new-technologies
area,” said Cox Radio President/
CEO Bob Neil, to whom Lindahl
continues to report. “In fact, he has
been a clearinghouse for many of
the technologies — including many
HD Radio opportunities — within
Cox Radio for the past several
years.”

Lindahl said, “Together with our
great station managers, the team at
Cox Radio Interactive has done a
wonderful job building businesses
around our brand’s distribution
opportunity on the Internet. Cox
Radio’s platform was designed to be
extensible to other distribution
channels as well, and there is much
growth to be derived from the op-
portunities new technologies are af-
fording us.”

Lindahl joined Cox in 1986 as
VP/GM of WSOC-AM & FM/
Charlotte, then moved to the same
post at KRLX/Dallas until Cox and
CBS swapped stations in 1993. He
moved on to manage stations in
Portland, OR and Chicago and re-
turned to Cox in 1997 as President
of market-research division Eagle
Research.

Lindahl was named President/
COO of Cox Enterprises joint ven-
ture mp3radio.com in 1999 and re-
mained in that post until mp3radio.
com was sold, when he took his
most recent position.

KTRO

Continued from Page 3
To accommodate and upgrade

the signal of KTRO, which is located
at 93.1 FM, Salem Christian Talk
clustermate KPDQ-FM has changed

frequencies from 93.9 to 93.7.
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* Broadcast Arch. Ups Wiersman, Bergman
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Broadcast Architecture has
promoted Director/Program-
. ming Steve Wiersman to VP/

Programming. At the same time,

MD Lorraine Bergman is named
. to Wiersman's previous post.

“If you want to know the im-
pact that both Steve and Lorraine
have in the Smooth Jazz format,
just ask our 30-plus clients who
work with them on a weekly basis,”
BA President Allen Kepler said.

“Our Smooth Jazz team, led
. by Sr. VP Rad Messick, is the fin-
~ est in the industry, and these ap-
pointments are a reflection of the

PR

£

. |
Wiersman Bergman i
accolades that Steve and Lor- !
raine deserve.” |
Wiersman said, “These are ex- &
citing times for Smooth Jazz. é
1

BA See Page 12
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WWKB/Butfalo Flips To Lib Talk Format

Entercom’s Oldies WWKB/ the day will feature syndi-
Buffalo on Feb. 6 flipped to a cated progressive talk
new liberal Talk format as shows. Jones Radio Net-
“AM 1520, Buffalo’s Left works syndicated talkers Bill
Channel.” Entercom/Buffalo Press, Stephanie Miller and
OM Tim Wenger, who is also Ed Schultz cover mornings,
PD of the cluster’s News/ middays and afternoon
Talk WBEN, adds PD duties drive, respectively, while
at WWKB. WOR Radio Networks’

Leslie Marshall, formerly a Lionel and Joey Reynolds
host on crosstown WGR, an-  Wenger hold down nights and over-
chors a local show for WWKB nights, respectively.
from noon-3pm daily, and the rest of WWKB See Page 10
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Figenshu Joins Soft Wave Media As C00

inventory. The system is
similar to the one being de-
ployed by Google, which
recently acquired dMarc.

Bill Figenshu has joined
commercial-placement com-
pany Soft Wave Media as
COO. The former Citadel Sr.

VP and Infinity Regional VP Reached at Soft Wave's
founded his FigMedial Irvington, NY offices, Fig-
consultancy last July. enshu told R&R, “I think

this is the next wave of
where the business of radio
is going. You don't have to
convince people that the
Internet is a great place to
do business. For a business that’s

FIGENSHU See Page 10

Soft Wave’s web-based,
proprietary software plat-
form, Remnant Radio, con-
nects radio stations with
advertisers interested in
placing commercials and gives sta-
tions a way to quickly fill unused

4
Figenshu

Miller Made GM Of Salemv/Hawaii

alem Communications has named Steve Miller

GM of its Hawaii cluster, which comprises Chris-
tian AC KAIM-FM, Olidies KGMZ, Christian Talk KGU,
Country KHCM, News/Talk simulcast KHNR-AM & FM
and Hawaiian AC KHUI in Honolulu. He replaces TJ
Malievsky.

A 30-year radio veteran, Miller has owned and oper-
ated his own stations and overseen stations in multiple
markets, including Hawaii. He has been an executive
of Patterson Broadcasting and most recently served
as Market Manager for Fisher Communications’ region-
al radio group in Washington.

“Hawaii is a robust market, and Steve Miller is an
exceptionally qualified manager,” Salem Exec. VP/COO Joe Davis said.
“His specific experience in Hawaii and elsewhere provides a unique fit
that will help us build both ratings and revenue in all our formats. We
expect to see continued progress with each of our stations in the Hawaii
cluster”

Miller said, “4 am thrilled and feel truly blessed to be joining a great group
of people and a tremendous organization at Salem. | am excited at the
prospect of retuming to Honolulu and rejoining the ranks of a very profes-
sional and competitive broadcast community”

Miller

Hammond Rises To CC/New Mexico RVP

huck Hammond has been promoted to Regional

VP of Clear Channel in New Mexico. Most re-
cently Market Manager of the company’s Albuquerque-
Santa Fe, NM stations, Hammond will continue to lead
that cluster while adding responsibility for the markets
of Gallup and Farmington, NM.

“Chuck has proven himself to be a winner in every
position he has held in radio,” said Clear Channel Sr.
VP/Rocky Mountain Region Lee Larsen, to whom Ham-
mond reports. “The last two years he has done a fabu-
lous job with our stations in Albuquerque and Santa
Fe, and | am pleased to be able to promote him to RVP
of the entire state of New Mexico.”

A 25-year radio veteran, Hammond spent two years in his most recent
post and before that served as the cluster's Director/Sales. He’s been in
the Albuquerque market for 16 years, the past six with Clear Channel.

Hammond

Raines who resigned the day before
Raines’ appointment. Michaels de-
clined to comment on his depar-
ture, saying only, “I'm very proud
of what we created at one of the
original ‘neo’ radio stations in

America.”

Continued from Page 3

Raines said, “It is going to be a

privilege to program one of Amer-

ica’s greatest and most unique radio
stations.”

Raines replaces Dan Michaels,

8 ® Radio & Records February 10, 2006
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NEWSBREAKERS

Constantine
Continued from Page 3

more than two dozen stations
around the country. He spent 20
years with the Noble Broadcast
Group, starting as PD/morning host

at KBCO/Denver in 1977 and work-
ing his way up to VP/Programming
for the company. He's also spent
time at KBPI and KTLK in Denver;
WMYQ/Miami; and WYRE/An-
napolis, MD.

“K-Hits is not a nostalgia station,

but rather a contemporary radio sta-
tion that is a theme park playing
timeless music,” said Constantine.
“Our goal is to pay respect to this
body of music from the 60s and ‘70s
while creating a fun environment for
Portland radio listeners.”

Figenshu
Continued from Page 8

been selling advertising the same
way for the last 80 years, this is quite
the change.”

While he wouldn't reveal what
companies are working with Soft
Wave, Figenshu said that “all of the

big ones and a lot of the little ones”
are currently signed up. He noted
that there is no cost to stations to use
the service; Soft Wave makes its
money from commissions paid by
advertisers.

As for FigMedial, Figenshu said
that, while he’s contractually obli-

gated to finish projects for some cli-
ents, he’s probably not taking on
any new business. “Now that I'm
being paid by the hour, | probably
won't be able to do that,” he said.

However, Figenshu does plan to
continue writing his FigFamily news-
letter.

Anthony Joins DeMers As Consultant

eMers Programming has hired former R&R Rock
Editor Ken Anthony as a consuitant. While the
media-consulting firm is based in Philadelphia, Anthony

will work out of Los Angeles.

Anthony’s resume includes programming such heri-
tage stations such as KLOS/Los Angeles, KLOL/Hous-
ton, KPNT/St. Louis and KSJO/San Jose. Since 1996
he has been President of his own consulting company,

Radio Think Tank.

“Ken is a very talented programmer, adviser, teacher
and coach,” said DeMers Programming President Alex
DeMers. “As our client base continues to expand, our

Continued from Page 6

“While we can neither comment on a final outcome nor comment on an end date for MRC accreditation of the
PPM, we are proud of the work we have completed in order to deliver this report to the MRC. The entire process
so far, which began with pre-audit meetings in February 2004, has represented a million-dollar-plus investment
by Arbitron in the quality of the PPM service”

An MRC audit is a detailed and time-consuming review of every aspect of a media ratings service that has
applied for MRC accreditation. The process cannot begin until the service to be accredited is up and runningin
a market. The cost of the audit is paid by the company seeking accreditation.

IBiquity Launches HD Training Program For Retail

Biquity Digital, in conjunction with Creative Channel Services’ Cyberscholar.com, has created a free online

training program available to retail sales professionals at www.cyberscholar.comor www.hdradiouniversity.com.
Two 20-minute training sessions, to earn an “associate’s degree” and a “bachelor’s degree,” are available, and
a “masters” level may eventually be added.

iBiquity VP/Retail Business Development Bernie Sapienza said, “Working with Cyberscholar, we've designed
a flexible program that can train both large, professional staffs at national retail chains and individuals at
specialty dealers. HD Radio University will prove an invaluable tool for training sales professionals on the key
benefits of the digital AM and FM technology. Additionally, as sales staffs turn over, HD Radio University will be
instrumental in helping new hires quickly and easily get up to speed on the technology.”

Team Owner Buys Station For Baseball Broadcasts

partnership led by Los Angeles Angels of Anaheim owner Arte Moreno has purchased Spanish Tatk
KMXE/Los Angeles from Radiovisa. The terms of the deal were not disclosed, but the Los Angeles Times
set the price tag at $42 million.
KMXE will become the Spanish-language broadcast home for Angels baseball, starting with the 2006 sea-
son. Moreno plans to change the station’s format from all-Spanish to bilingual programming and to expand its
sports lineup.

Sports, News Listeners Are Financial Investors

Scarborough Research study released last week found that Sports radio listeners are 27% more likely

than the average consumer to tive in a household that has made financial investments. “Banking market-
ers seeking to reach active investors have a prime target in Sports radio listeners,” Scarborough Research
Radio Services Sr. VP Howard Goldberg said.

Meanwhile, Classical listeners are 26% more likely to live in an investing household, as are News listeners.
Listeners to News stations are 48% more likely than the average adult nationally to own stocks or stock op-
tions, compared to 44% for Sports listeners and 39% for Classical fans.

Triple A is the most popular format among consumers who have a 401(k) savings plan, with its listeners 59%
more likely than the average adult to have such a plan. AC listeners are 55% more likely to have 401(k) plans,
and consumers who regularly tune in to Children’s programming are 44% more likely to have an investment in
a 401(k).

i - 3 . Anthony
No. 1 priority remains giving the radio stations we work

with the hands-on service and personal attention that they all deserve.
Ken’s winning attitude, great energy and sheer passion for the business
are a great match for our company culture.”

Anthony said, “I've always respected the quality work of DeMers Pro-
gramming and am honored to join them in helping their clients achieve
consistent success. With Alex and [consultant] Peter Smith working out
of Philadelphia, [consultant] Jeff Murphy in Austin and yours truly in Los
Angeles, DeMers Programming is in a great position to continue to grow
as one of the nation’s leading media-consulting firms”

Arbitron Ups FitzGerald To VP In PPM Unit

rbitron has promoted Joan FitzGerald to VP/Sales & New Product

Development for its Portable People Meter New Product Develop-
ment Group. She was most recently Director/Marketing & Operations for
Arbitron’s Internet sector.

In her new role FitzGerald will serve full-time on the Project Apolio Pilot
Test Panel, where she has been instrumental in securing a number of
pilot subscribers. She will also help define the service; oversee subscrib-
ers’ needs; and connect subscribing advertisers, the media and Arbitron's
Project Apollo partner, VNU.

“Joan has a long history of innovation and product development in the
media and marketing-research sectors, dating back to the mid-1990s,”
said Arbitron Sr.VP/PPM-National Marketing Panel Linda Dupree, to whom
FitzGerald reports. “Her experience in media and research will enable
Arbitron to expand its Project Apollo subscriber base while enabling cur-
rent subscribers to understand its consumer value.”

FitzGerald is one of the founders of the comScore Arbitron Online Ra-
dio Ratings, an audience-measurement service for online radio broad-
casters. She began her career at Arbitron as an analyst in the company’s
broadcast-radio division, later serving in various business-development
and management roles in its new-media group.

WWKB

gether the absolute best available
staff for this type of Talk,” Wenger
said. “Given the war in Irag, off-year

elections and the upcoming presi-
dential election, the time is right to
offer the marketplace a new choice.

“Buffalo is a strong Tatk radio

Continued from Page 8

“We've spent months putting to-

ent political perspecfive.”

“YOU'LL RAISE RATES, ATTRACT NEW BUSINESS, AND HIT BUDGETS
WHEN YOU HIRE IRWIN POLLACK IN 2006 AND 2007"

e
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“You have to be insane not to use Irwin Pollack. His training
works and we've doubled our bottom-line since '04."
— D. Brown, Raleigh, NC

“ love Irwin Pollack. The reason why: My W-2 went from
$34,939 in 2003...to $51,204 in 2004, and (almost)
$70,000 in 2005!" - R.W. Sacramento, CA

Ameriea’s Leader in
Sales, Management, and Advertising
Tratning.

1-888-723-4650

www.IrwinPollack.com

market, and there’s both a need and
room for commentarv from a differ-
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Citadel
Continued from Page 1
into our new, strategically en-

hanced radio group.”

Disney CEO Robert Iger said,
“Our ABC Radio business repre-
sents a premier set of assets that
have been exceptionally well-man-
aged. ABC Radio and Citadel are a
strong strategic fit.”

Upon completion of the merger
Disney stockholders will own ap-
proximately 52% of the new Cita-
del while current Citadel share-
holders will hold the other 48%.
Depending on Citadel’s stock price
when the deal closes later this year,
Disney will pocket between $1.4
billion and $1.65 billion.

While Disney hasn't yet decided
which course it will follow, the
company will likely distribute
ownership of ABC Radio to its
shareholders by way of a spin-off
or split-off, depending on market
conditions later in the year.

A spin-off would provide a pro
rata distribution of shares to Disney
shareholders, while a split-off
would provide Disney investors
with an opportunity to exchange

their Disney shares for stock in the
new radio company. Either way, the
deal is structured to be tax-free to
Disney shareholders.

‘Unanswered Questions’

In a Tuesday report, Wachovia
Securities analyst Marci Ryvicker
outlined several factors about the
deal that she believes could raise
eyebrows on Wall Street. Chief
among them — and a concern that
has also been raised by other ana-
lysts — is whether Citadel will be
able to create synergies between its
current stable of mid- and small-
market properties and ABC’s ma-
jor-market stations.

“There are many unanswered
questions surrounding this transac-
tion,” Ryvicker said. “ABC and
Citadel differ quite significantly in
both cluster size and geography,
making it difficult for Citadel to
realize cost savings across its newly
merged platform. We believe that
additional synergies may be gener-
ated on the top line, but more so for
national advertisers than local ad-
vertisers, which make up the ma-
jority of Citadel’s revenue.”

McDowell

Continued from Page 1

Interestingly, McDowell’s current
boss — CompTel CEO Earl
Comstock — was also a candidate
to join the FCC, but he had to with-
draw his candidacy after questions
arose concerning financial arrange-
ments he’d made with a household
employee.

Contacted by R&R, McDowell
declined to comment on his poten-
tial nomination. However, FCC
Chairman Kevin Martin said, ”If
confirmed, Rob McDowell will be a
great asset to the commission. He
has a wealth of knowledge in the
communications arena, and we will
rely on his insight when evaluating
the issues before us.”

Commissioner Jonathan Adelstein
said, I welcome the White House’s
announcement. Robert has a great
deal of experience in the field of tele-
communications that should be of
great value to all of us at the com-
mission. [ have enjoyed working
with him in the past and look for-

ward to the many contributions he
will make to our deliberations.”

Commissioner Michael Copps
said, “Mr. McDowell has a wide-
ranging knowledge of the comumu-
nications issues that the commission
must deal with in the months just
ahead. If confirmed, he will bring
the commission back to full comple-
ment for the first time in almost a
year. [ look forward to the opportu-
nity of working with him.”

Tate said, “I would like to offer my
heartfelt congratulations to Robert
McDowell. Rob has a tremendous
amount of experience in the field of
communications — over 15 years —
which will allow him, if confirmed,
to ably serve this country as the fifth
member of the Federal Communica-
tions Commission.”

Once his nomination is made of-
ficial, McDowell will need to be con-
firmed by the Senate. Both he and
Martin have ties to the Bush White
House: Both worked for the presi-
dent during the 2000 campaign.
McDowell also did work for Mr. and
Mrs. Bush in 2004.

BA

Continued from Page 8

More than ever, the future is now
as the format continues to grow
and develop. I look forward to
continuing to work closely with
PDs and GMs across the country
as we continue to achieve and
maintain ratings success.

“On a personal note, this job
continues to be the most challeng-
ing and rewarding professional
experience of my career, and |
thank Allen and Rad for their sup-
port and encouragement.”

Bergman said, “The Smooth
Jazz format continues to evolve

12 ® Radio & Records February 10, 2006

and develop as any heritage for-
mat will do, and BA is on the fore-
front of these changes. It’s reward-
ing to be working with Allen, Rad
and Steve as we continue our part-
nership with the many GMs, PDs
and MDs in the Smooth Jazz com-
munity across the country.”

Walsh

Continued from Page 3

station from being a 100% reggae-
tén format, which had a similar
blueprint at other radio stations
around the country, to what it is to-
day. Now Mega 94.9 is the truest
radio reflection of South Florida.”

Ryvicker also wondered if the
move was driven by Citadel parent
Forstmann Little’s desire to recoup
its investment in the broadcaster.
“We believe that this deal may add
the requisite liquidity that Forst-
mann Little would need to mon-
etize its investment,” she said.

Forstmann Little took Citadel
private in January 2001 in a $1 bil-
lion deal. At the time Citadel stock
was trading for about $26 per share.
Forstmann Little returned Citadel
to the public markets in July 2003
at an IPO price of $19 per share, but
the issue has fallen 37% since then.
Shares of Citadel closed Monday
trading at $12.

Ryvicker also asksif the deal will
affect Citadel’s current annual
stock dividend of 72 cents per
share. However, she has no ques-
tions about the Citadel manage-
ment team’s ability to run the new
company, pointing to Suleman’s
experience at both the former Infin-
ity Broadcasting and Westwood
One, and Citadel COO Judy Ellis’
experience running Emmis’ New
York cluster.

Clear Channel
Continued from Page 1

Meanwhile, Clear Channel/
Philadelphia VP /Market Manager
Rich Lewis has been upped to Re-
gional VP, with duties overseeing
several markets in Pennsylvania
and upstate New York, including
Rochester, Syracuse and Albany.
Lewis will be based in Allentown.

Replacing Lewis in Philadel-
phia will be Manuel Rodriguez,
who transfers from a similar posi-
tion at Clear Channel/Hartford.

Pugh has been in his most recent
post since 2002 and before that
spent two years as Market Man-
ager for Clear Channel’s Milwau-
kee cluster. Lewis and Rodriguez
were both upped to their most re-
cent positions in September 2001.

Gamble

Continued from Page 3

“Bill’s incredible programming
track record, teamed with his pas-
sion and vision for this very
unique format opportunity, make
him the perfect choice to continue
to build and lead Willie 92.5.”

Gamble’s Country experience in-
cludes a stint at WMAQ/Chicago.
His programming background in-
cludes Gamble Radio Consulting
Services, WKLR/Indianapolis,
WSUN/Tampa, WEFM/ Chicago
and WIFI/Philadelphia.

“I have been a fan of country
music since my days at WMAQ,”
Gamble said. “I'm excited to re-
turn to the format with the oppor-
tunity to program Willie. I look
forward to joining the CBS Radio/
Denver team, working with Keith
and Don and building a franchise
brand in Denver.”
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Winning Big In Reno

KKOH hits the jackpot with News/Talk

g

hen you have a winning radio station in a big city like

¥ ¥ New York, Los Angeles or Chicago, it’s not unusual to at-
tract a lot of media attention. But when you are in a town like
Reno, NV — market No. 124 — it’s sometimes a little tougher to
get the attention your station deserves.

This week we'll rectify that for Citadel
News/Talker KKOH. 'KOH, as the locals call
it, is a double-digit-ratings radio station that
recently celebrated its ninth consecutive No. 1
Arbitron finish.

OK, so perhaps that’s not quite as impres-
sive a record as stations like KGO/San Fran-
cisco or KMOX/St. Louis — which have fin-
ished No. 1 in their markets so many times
that people have lost count— but for PD Dan
Mason and the crew at KKOH, it’s a record
they’re pretty darned proud of.

In fact, since KKOH was purchased by Cit-
adel in 1994 and moved to a 50kw stick at 780
AM, the station has never finished worse than
third in the market — and that’s only hap-
pened once in more than a decade.

With the station’s 23-year heritage morning
show hosted by market veteran Ross Mitch-
ell and solid local and national performers in
every daypart, 10-year KKOH PD Mason is
rightfully proud of his station’s accomplish-
ments, and this week he gets to brag a bit
about them on our News/Talk/Sports pages.

R&R: Ten years at a single station in any mar-
ket is not the norm in radio. Tell us about what
brought you to your current role at KKOH.

DM: I've spent over 30 years in broadcast-

ing, starting in 1974 in Whitehall, MI. Inasign
of the times, Citadel — the company I work
for now — bought the station | first worked
at in Whitehall last year.

1 grew up listening to and loving Chicago ra-
dioin the days of the Top
40 battles between WLS
and WCFL. That was
my inspiration for get-
ting into the radio busi-
ness: | wanted to be a
disc jockey like the guys
who were my favorites
on those stations.

I started as a Top 40
jock and then fell into
Country radio, which I did for about 17 years.
In fact, I came to Reno to program Country
KBUL, which is now our sister station. When
this job opened in the spring of 1995, I some-
how convinced the folks at Citadel to hire a
Country and CHR guy to program their
News/Talk station, and 10 yea~s later we're
doing great and having a blast here at 'KOH.

R&R: How did all those years in music radio
benefit you as a News/Talk programmer?

DM: The experience I had from working in
music radio was a huge benefit for a couple
of reasons. First, I didn’t come into the format
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Dan Mason

months and years ahead.

Into Tomorrow host Dave Grave-
line will moderate “HD Radio,
. Streaming and Podcasting: A Must
or Bust for Talk Radio” on Friday,
March 3. On the dais will be HD
Radio Alliance CEO Peter Ferrara,
Premiere Radio Networks’ Brian

with a lot of preconceptions about what
News/Talk was supposed to be. Coming to
the format from music radio allowed me to be
more open to ideas that might have held oth-
er people back because I've never spent any
time telling myself that this isn’t the way it's
always been done in News/Talk.

R&R: How different is the station today vs. the
station you walked into in 19957

DM: When I started, the station was a year
into Citadel’s ownership. The company had
purchased the KOH call letters and program-
ming from the owner of the station, which was
then on AM 630, and moved it all up the dial
to 50kw AM 780. Because it was a change of
frequency, they had to give up the original
three-letter call sign, so they added another ‘'K’
in front of them to become KKOH.

I came in about a year after the move. The
station had always been a pretty solid six-to-
eight-share radio station, but when it moved
to the big stick it really took off. They had Rush
Limbaugh as a strong anchor, as well as Ross
Mitchell, who has been in mornings on the
station for over 22 years.

A lot of people in our industry will recog-
nize Ross as the national voice for Coast to
Coast AM with George Noory. He’s that guy
who is always telling you to “Call the wild-
card line now!”

i TRS 2006 Update

| The upcoming R&R Tatk Radio Seminar will bring you up to date on
" the rapidly emerging technologies that can help extend your News/Talk
& station’s brand and that will impact your audience and revenues in the
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Glicklich, Buckley Broadcasting’s Tom Ray and iBiquity Digital's Pat Walsh.

TRS 2006 takes place March 2-4 at the Penaissance Washington, DC Ho-
tel. For a look at the complete agenda and to register for News/Talk radio’s
most important annual event, visit www.radicandrecords.com and click on the
“Conventions” tab at the top of the page.

R&R: What is the major reason for the station's
long-term success?

DM: Alot of it is the low turnover we have.
In this era of consolidation, when it has got-
ten harder and harder to find skilled people,
we've been very fortunate to attract great
broadcasters to the station and keep them
around.

Longevity in a market adds a lot to a sta-
tion’s success. Listeners become accustomed
to hearing those same reliable voices on the
air day after day, and it builds a real comfort
zone and credibility. Listeners sense that those
voices are people they know and trust and can
depend on. They feel that they know what
they're talking about.

R&R: | would imagine that is especially true in
a market the size of Reno, which traditionally would
be considered by many broadcasters a stepping-
stone to a bigger market.

DM: Yes, but as 1 tell people all the time,
this is a very addictive place. I came here on a
phone call. I'd never been here before the day
I came to work. There’s something about Reno
that makes people who come here want to
stay.

Alot of people don’t seem to realize it, but
Reno is not a suburb of our more well-known

Continued on Page 14
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Continued from Page 13

neighbor to the south, Las Vegas. In fact, it's a
nine-hour drive from here to Vegas.

If you love the outdoors, for example, Reno
is a fantastic place to live. We have hiking,
skiing, golf and a lot more. Go west, and the
Sierra Nevada Mountains are 10 miles away,
with snow on the peaks nine or 10 months a
year. Go east, and you have the desert. We also
have a great university with a sports program
that is really starting to get noticed, and that
is attracting more and more new people to
town.

The population here is really exploding.
We're getting closer and closer to reaching the
half-million mark in the metro area. They can’t
seem to build houses fast enough for all the
people who are moving here. An article in the
local newspaper noted recently that you real-
ly can’t use that famous slogan “the Biggest
Little City in the World” anymore, because
Reno isn't so little these days.

R&R: What is the most popular misconception
about Reno for people outside the area?

DM: Well, like I said, its not a suburb of
Las Vegas. At the same time, as close as we
are to Northern California, it's not an exten-
sion of California, either. It’s very different
here.

Gambling and the casinos have been a huge
part— and will continue to be a big part — of
what Reno is all about. But it’s not just a one-
industry town anymore. Today there is gam-
bling in almost every state, so casinos are no
longer unique to Nevada and Atlantic City, NJ.

Over the past decade the local economy
here has really diversified a lot. A lot of high-
tech industry has moved here, and there’s a
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“There’s still a bit of the
wild, wild West here in
Reno, and it’s by and large
a very conservative area.”
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major distribution warehouse for Amazon.
com. So while casinos will undoubtedly re-
main a big part of the local economy, they're
not the only industry in town anymore.

R&R: Most Talk stations today have an image,
politically speaking. How would you define KKOH
in terms of that?

DM: We don’t define ourselves as a conser-
vative station, but I would say that is essen-
tially what we are. There’s still a bit of the
Wild, Wild West here in Reno, and it’s by and
large a very conservative area. Rush Lim-
baugh has had 12-to-15-share ratings here
book after book. Sean Hannity and Michael
Savage also do extremely well for us. So con-
servative works for KKOH — plain and sim-
ple—and I don’t try to overthink it.

R&R: What would the mission statement of
KKOH be?

DM: Exactly what our primary on-air po-
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“There’s something about
Reno that makes people
who come here want to
stay. ”

sitioning statement says: “’KOH — when it
really matters.” We want listeners to know
that any time you turn on this radio station,
we willtell you what'’s going on right now that
you need to know about.

And even though we have a fair amount of
syndicated programming on the air — as most
smaller markets do — it’s our local program-
ming that really sets us apart for listeners.
Frankly, I think that’s true of all great News/
Talk stations — big market or small.

‘KOH does local news at the top of the hour,
24/7. We don't have board operators. Every-
one has to be capable of putting together and
delivering a newscast. Listeners know that
every hour of every day they can rely on us to
tell them what’s going on.

[ believe that is a huge part of our success
as a radio station. It may sound cliched, but I

truly do think that success comes from being
involved in your community and telling lis-
teners what they want to know, when they
want to know it.

R&R: So you feel that KKOH's news compo-
nent is critical to the station’s overall success, cor-
rect?

DM: It’s a huge part of our success. Any-
one can put good syndicated programming
on the air and do well with it, but when
KKOH listeners are driving down the road
and see something going on, the first thing
we want them to think of is turning on 780
‘KOH.

Being the station of record is an image
we've worked hard to build over the past de-
cade. If it’s happening in Reno, you will hear
about it on ‘'KOH — it’s that simple.

We have a 2 1/2-person, full-time local
news staff, but, as | noted earlier, the person
running the master control room at night must
not only be capable of putting together and
delivering the top-of-the-hour news, he’s also
building news stories for the morning show.

We really have a staff of 15-18 people in-
volved with our on-air product, and in some
fashion they are all involved in producing and
delivering our news product.

R&R: KGO and KMOX deservedly get a lot of
attention for their many consecutive years of fin-
ishing atop the Arbitron ratings, but KKOH has
done a pretty good job in that arena too.

DM: We're still a two-book-per-year mar-
ket, but we’ve managed to hold down the top
spot for the past four years in a row. And since
Citadel began operating the station, we've fin-
ished No. 1 14 times, No. 2 nine times and No. 3
once. We feel like that’s a pretty good record,
and we're really proud of it.

R&R: What stations do you consider to be the
primary competition for KKOH?

DM: When you look at cume duplication in
Arbitron, our shared audience is spread out
over several stations. We share with the Coun-
try and Oldies stations and the Classic Rocker.

Like a lot of markets, there’s a core of five or
six stations that are almost always in the mix
of winners here, and we probably share with
all of them to one extent or another, because if
you want news and information, KKOH is the
station you will turn to no matter what other
station in the market you might use.
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“Coming to the format
from music radio allowed
me to be more open to
ideas that might have held
other people back because
Pve never spent any time
telling myself that this
isn’t the way it’s always
been done in News/Talk.”
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R&R: Talk about some of the changes in the for-
mat that you have witnessed in the past decade as
a News/Talk programmer.

DM: There is more open-mindedness
among programmers about what a News/
Talk station can be and what role it can play.
You don’t have to go back many years to re-
call that News/Talk radio was deadly serious
and sort of dull all of the time.

Alot of KKOH's success has come from the
fact that while we are serious about our news,
we still have a lot of fun on the air with al-
most everything we do. We're all about enter-
tainment because, in the end, that’s what ra-
dio is.

R&R: Critics say Talk radio is too focused on
politics and that's hurting the format. Where do you
stand on that issue?

DM:It’s a cyclical issue, and that argument
pops up every few years or so. All I can say
from practical experience is that people nev-
er tire of talking about the issues that matter
to them.

We're excited about 2006 because of all
that’s out there that we'll have to talk about.
It may be an off-year for elections, but there
are so many dynamic things happening in our
country, our world and even locally that will
provide great stuff for us to talk about on
'KOH in the year ahead and beyond.

Introducmg

Leslie Segrete

Co-Host
from TLC's
"While You Were Qut"
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Inspiration, Accountability, Results

Continued from Page 1

“This is the future of radio — you people
who are here,” Fries said. “We’re definitely in
an evolution. We've been in an evolution for
along time, and we've heard about the demise
of radio. But the great thing about this indus-
try is that it rises to the occasion and rises up
and moves toward the future.”

Fries repeatedly observed that the RAB's
annual convention has traditionally served as
abreeding ground for the ideas and plans that
have led the industry into the future.

His remarks seemed designed to reassure
the crowd before his revelation that, despite a
1% rise in local dollars in 2005, the year was
flat for radio revenue, yielding $21.5 billion in
total combined spot and nonspot dollars. Na-
tional business was down 2% in 2005. “2005
has not been the best year,” Fries noted. “It’s
been lackluster.”

Dreary Fourth Quarter

(4 2005 was particularly dreary for radio
advertising, with total revenue off 3% from the
same period in 2004. Local dipped 1% in Q4
’05, while national ad dollars dropped a steep
9% during the quarter. For December, total
revenue declined 1% from 2004, with local ad
dollars off 2% and national dollars coming in
flat.

Fries told RAB attendees that a yearlong
flux in the automobile industry was one of the
main catalysts of the 1% auto-industry billing
downturn in 2005. Car manufacturers ac-
counted for 14% of all radio billing in 2005 —
or $1 billion of total industry spot revenue.

While the drop is a concern, Fries noted that
auto-industry spending on TV was off 10% in
2005, and newspapers in Q4 saw a 15%-20%
drop in spending by the auto industry.

| APAMJACOBSON
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“Maybe we did a pretty good job in getting
business from a business that was in flux in
2005,” Fries said. “There was a lot of effort put
into [getting that business], and we should be
proud of that. I give a big pat on the back to
you. We don't sit back.”

Fries said that, while the industry’s sales
ranks are full of vibrant people, challenging
times still lie ahead for the radio business.
“The train has left the station,” he said. “The
train has run. The train has arrived. The digi-
tal age has arrived, and we are going to change
with it.

“The biggest threat to our industry is want-
ing to stay the same. If you stay the same, you
will have no success.” He added that radio
must stay relevant to its listeners and said that
localism is a big part of that equation.

PPM Issues

Meanwhile, in an exclusive interview with
R&R, Fries said that though he could not
speak specifically about Arbitron’s Portable
People Meter — given the plans submitted
companies that responded to Clear Channel’s
recent request for proposals for a state-of-the-
art electronic ratings-measurement system —
he feels that electronic measurement of radio
listening is “essential” in every market across
the US.

“Taking that premise, the industry can de-
mand that all measurement be electronic,” he
said. “We have to understand why electronic
measurement is essential. It is not the coolness
of the device.” Rather, Fries said, it’s the power
electronic measurement has to bring account-
ability on the ratings front.

Media Ratings Council approval of any elec-
tronic measurement device is essential, Fries
noted, and he said, “Nobody is as far down the
road [to MRC accreditation] as Arbitron.”

Earlier in the day Arbitron President/Sales
& Marketing Pierre Bouvard told R&R that ac-
countability is certainly an issue in regard to
his company’s planned rollout of the PPM. But
Bouvard said that continued use of the diary
in small markets across the U.S., where the
rollout of the PPM is still uncertain, will not
yield unreliable data.

“When we looked at Houston, 80% of the
rankers in the PPM-based ratings were the
same as they were in the diary-based ratings,”
he said. “The diary ain’t bad. It's not broken.”

Bouvard also noted that in the television
industry, three different ratings systems arein
place, and all are used as currency by agen-
cies. “In markets 1-10, you have the [Nielsen
Local People Meter],” he said. “In markets 11-
60, you have set meters and diaries. In mar-
kets 61-plus, you have diaries.
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“The great thing about
this industry is that it
nises to the occasion
and rises up and
moves toward the
future.”

Gary Fries
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“Agencies say, ‘We will buy based on what
the market has,” and the data coming out of
these markets is not flawed. It's just different.”

Fries, however, believes Bouvard’s argu-
ment “doesn’t hold water.” He told R&R, “TV
is a different thing. In the radio diary, 45% of
tune-in is in the first quarter-hour. The second
quarter-hour is not nearly as big, and then in
the third quarter-hour the tune-in rate is some-
where near 40%. With the PPM, it's near 25%
all hour. That tells me the diary is dead.

“One of the biggest problems radio has is
that it uses the models of TV, but we are a to-

tally different medium from television. The
user habits are totally different. We are a wall-
paper medium. It’s all around you, and you
can get to it at any time. They’re an appoint-
ment medium.”

Search For Fries’ Successor Continues

Fries also told R&R that a search for his
successor is underway and that the RAB will
soon be narrowing the field of candidates.

Fries is retiring as President/CEO at the end
of 2006, when his contract expires, and he said
that an announcement regarding his replace-
ment will most likely come in April or May.

As far as where the new President/CEO
will come from, Fries said there are at least as
many candidates from outside the radio in-
dustry as there are from inside the business.

But don't expect the RAB to look to the Na-
tional Beer Wholesalers Association: Fries
laughed when asked if his group will take a
path similar to the NAB, which named former
NBWA head David Rehr its President/CEO
two months ago.

Rehr spent his 58th day on the job at
RAB2006, and his attendance marked his first
appearance at a major broadcast-industry
event sirice he succeeded longtime NAB lead-
er Eddie Fritts.

Rehr used the occasion to speak about his
love for radio and outline his vision for indus-
try success, saying that the industry should
“emphasize and be evangelical about local-
ism.” He said, “That is what sets us apart and
makes us special.”

Additionally, Rehr said radio should build
on its “grass-roots partners,” such as Congress
and state legislators, to do something more
than simply reinvent itself. “I prefer to use the
word adapt,” Rehr said. “We should learn how
to adapt, not to recoil from it.”

He also expressed his joy at working on be-
half of tre radio business, saying at the close
of his speech, “I thought beer was fun. Radio
is really fun!”

Making Learning Fun

The element of fun was a key reason many of

the keynote addresses, workshops and sessions

Continued on Page 16
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Inspiration, Accountability,
Resuits

Continued from Page 15

held during the three-day RAB2006 were
memorable.

On Feb. 2, noted QBQ! The Question Behind
the Question author and motivational speaker
John G. Miller gave a stimulating breakfast
keynote covering several ways one can obtain
personal rewards for making a decision — a
key component of Miller’s theory that asking
the question behind the question will give an
individual greater success on multiple levels.

That afternoon noted sales consultant Jim
Taszarek gave what he called “seven very, very
good ideas” for improving a station’s sales ef-
forts. “There’s a revolution going on in our
business,” he said. “There is competition we've
never had before, from satellite radio to iPods
and podcasting. We're not known for our in-
novation in programming anymore. We're
known for our innovation in cost-cutting,”

Among the topics Taszarek delved into were
direct advertising and the power of computers
to replace humans. But humans can never be
entirely replaced, he said, as long as they ex-
press ideas strongly enough that a client can
take action and respond.

At a luncheon keynote on Feb. 2, American
Airlines Managing Director/ Advertising Rob
Britton offered many comparisons between the
airline industry and the radio industry but not-
ed, “No one has had bad years like we have
had bad years.” In fact, American has lost $8
billion since 2000 and is facing $20 billion in
long-term debt.

But the airline industry has nevertheless
made sure that it stays relevant to the traveler,
Britton said. Part of that effort, he said, involves
making an emotional connection to the custom-
erand keeping a “solid, functional foundation”
in place.

Push For PPM

For the breakfast keynote on Feb. 3, spon-
sored by Arbitron, four advertising-agency ex-
ecutives discussed the ways radio’s biggest
advertisers can stay that way. Among the top-
ics was Arbitron’s Portable People Meter.

Initiative Media Exec. VP/Local Broadcast
Strategy Janice Finkel-Greene said she believes
there could be “general panic” when the PPM
first arrives for radio.

“People will try to take the new data and
shove it into the old business model,” she said.
“It might take several months until we find
ways we can really use the data. Eventually,
people will move on and find more productive
uses for the data.”

Zenith Media Services Sr. VP /Radio, Nation-
al Broadcast Department Matt Feinberg agreed
with Finkel-Greene that, in the short term, buy-
ers won't really be sure what to do with PPM-
generated data.

Mindshare President/Local Broadcast Cathy
Crawford, who witnessed the transition to
metered measurement in the TV industry, com-
pared the change from diary-based methodol-
ogy to metered measurement in radio to
France’s conversion from the franc to the euro.

“The purchase of that item didn't change,”
Crawford said. “Theitem did not change.” She
added that all agency execs should “train the
buyer.” She said, “If you get hysterical about
this, so does the buyer.”

Also on the panel was Love Advertising VP/
Media Services Tammy Guest, who stressed
that radio’s role in a media plan involves more
thanjust bringing commercials to the table. “1t's
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about getting results for the client,” she said.
"It is about who our message is to. By keeping
that in mind we will open ourselves up to oth-
er avenues.”

Additionally, Guest said radio needs to keep
its attention on podcasting, saying broadcast-
ers should not “give it away.” Many stations,
she said, tend to get “stuck in a coupon rut,”
offering deep discounts and giving items away.

Podcasting For Profit

An opening-day session by McVay Media
News/Talk Specialist Holland Cooke was de-
voted to making podcasts a revenue generator
for radio. For radio stations that aren’t hip to
the power of the podcast, Cooke said, referring
to newspapers, “We're letting the ‘gray lady’
beat us at our own game. We need to be in as
many places as we can with podcasting.”

Cooke likened podcasting, or downloadable
on-demand programming played on iPods and
similar devices, to TV broadcasting in 1952.
“There’s not a lot of right or wrong, and there’s
not a lot of yes and no,” he said. “Now is the
time to try things.”

Atanother Feb. 1 session, RadioActive Sales’
Frank Kulbertis offered several suggestions for
how a cluster of radio statlons C brmg 1ts in-

dividual station sales teams together for a uni-
fied approach that, in the end, yields greater
revenue. Taking the right customer approach
was Kulbertis” key suggestion, and he recom-
mended that a cluster not send three people out
to a single client when one person will do.

Additionally, Advanced Business Concepts
Managing Partner John DiPietro gave RAB at-
tendees several bits of advice for securing re-
peat business from an advertiser. In particular,
he said that developing the client relationship
is far more important than forging the agency
relationship.

“Clients are going to stay around,” DiPietro
said. “Agencies come and go with the wind.
The client is the constant. Some people never
meet the client, but the agency is the tempo-
rary taker of the money.”

Emotional Close For Confab

The simple yet powerful message of self-
help and self-esteem writer Francine Ward in
a Feb. 2 luncheon address was “Please don't
give up.”

After acknowledging that the radio indus-
try is in a period of transition and that people
are unsure if they want to be in the business
anymore, Ward said she beheves that staying

the course will yield success. “Radio people are
among the most amazing and courageous peo-
ple I've ever met,” she said.

Ward, who described herself as an “unlikely
success story,” was a heroin addict at age 14.
At 18, she was homeless on the streets of New
York. Three years later she had turned to pros-
titution to support her drug and alcohol hab-
its. An encounter at age 28 changed Ward'’s life
for good, eventually leading her to Georgetown
Law School.

“How do you get from the lowest place to
a place to hold your head high, walk with
dignity and take the next right action?” she
asked. The answer was “esteemable action,”
an idea that came from a woman Ward didn’t
like but who was the first person to call Ward
on her bad behavior and see past her prob-
lems and toward sotutions . “She was the one
who said self-esteem comes from esteemable
acts,” Ward said. “That was a wakeup call in
a minute to me.”

But Ward discovered that it wasn't so easy
to change her behavior. “Fear showed up, but1
never called it fear,” she said. “It showed up in
all kinds of ways and prevented me from liv-
ing a better experience. I had to be willing to
walk through my fears.”
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Radio Needs Electromc Audlence Measurement

High anxiety over lower ratings

Today’s cutting-edge marketing tools are fueled by complex
computer models designed to help advertisers identify and
reach consumers. These tools are information-hungry machines,
requiring a constant flow of rellable, granular and timely data.

With that in mind, many research-
ers, planners and buyers are focus-
ing on Arbitron’s Portable People
Meter as a likely new source of audi-
ence information. As the media com-
munity dutifully weighs the merits
and disadvantages of this passive
multimedia single-source system,
there is a danger of missing the cen-
tral issue: Without some form of elec-
tronic audience measurement, radio
will never be considered in the same
category as other broadcast media.

Perspectives On ROI

It is impossible to overstate the importance
of accountability in marketing today. Return on
investment is the common thread woven
through the media process, from complex eco-
nomic models at the macro level to simple “spot
for spot” make-goods at the local level. The rules
for accountability are being reviewed and re-
vised atevery level.

Developing a media plan is like putting to-
gether a jigsaw puzzle, with efficiency just one
of the many pieces. Efficiency is essential for
completing the picture, but it doesn't mean
much when it stands alone.

Stations, justifiably concerned with their own
RO, are apprehensive about how the PPM
might affect their sales figures. However, know-
ing that efficiency is not the sole determinant for
media selection presents another kind of puz-
zle: Why is there a widely held belief in the ra-
dio community that a drop in ratings estimates
will translate directly and proportionately to a
loss in station revenue?

Although claims have been made that a 19%
drop in ratings will translate to a 19%-plus drop

Finkel-Greene

inrevenue, evidence strongly suggests
that this is not the case. Electronic mea-
surement may appear to the radio
community to be uncharted territory,
but thereis an obvious and recent par-
allel in the field of television measure-
ment, in the form of Nielsen's Local
People Meter.

The question of how the advertis-
ing community will deal with the
prospect of lower audience estimates
generated by a change in methodol-
ogy is really not a question at all. It has already
been answered, many times, in the television
marketplace.

Rocky Start For TV’s
Metered Measurement

After a rocky start in Boston in 2002, the
LPM has been deployed in eight markets to
date. The buying and planning communities
have analyzed, adjusted and, in some cases,
learned to anticipate the shifts in viewing pat-
terns that occur with the introduction of a new
audience-measurement technology.

Working with Nielsen, the American Asso-
ciation of Advertising Agencies, third-party
providers, in-house programmers and station
sales operations, planners and buyers have
been able to develop both industry and indi-
vidual solutions to accommodate the new
LPM ratings estimates.

Abandoning local television broadcast as a

-media alternative was never considered a via-

ble alternative. In fact, in no case is there any
consistent correlation between the LPM and low-
er spending levels when discussing media-bud-
get allocation.

An analysis of local TV spending from 2000
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By Janice Finkel-Greene

through September 2005 indicates that increas-
es and decreases in advertising expenditures in
LPM markets move in concert with non-LPM
markets. In the months following an LPM
launch, LPM markets tend to follow their pre-
viously established patterns. For example, mar-
kets that underperformed the average for the top

LRI

Without some form of
electronic audience
measurement, radio will
never be considered in the

same category as other
broadcast media.
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100 markets before the LPM continued to do so
by about the same degree after the LPM’s launch.

Time For Due Diligence

Those in the advertising community need to
work together to identify the real technological
and methodological issues with the PPM and
pressure Arbitron to resolve them to our satis-
faction.

The perceived loss of revenue is a red herring
distracting us from tackling the real task at hand.
The lack of electronic measurement will keep
advertisers from using radio in more sophisti-
cated optimization and economic models, mak-
ing it a less-attractive and less-used medium.

It's time for radio to claim its rightful place in
the media plan, and you can't get there without
electronic audience measurement.

Janice Finkel-Greene is Exec. VP/Assoc. Local
Broadcast Director for Initiative. She can be reached
af janice.finkel-greene@im-na.com.
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CC/Miami Proves Prophet System Indestructible

&

Some real-life drama erupted at Clear Channel/Miami,
j@h?n the building housing the cluster’s seven stations had to
be evacuated around | lam on Feb. 7. Here's some back-
ground about how it all went down, according to Regional
VP/Programming Rob Roberts: “Late Monday night some
unidentified person left a very graphic and creepy voice-mail
message for one of our salespeople. As a precaution, the po-
lice were called, and they did what was supposed to be a
routine sweep of the building. Normally, they would have fin-
ished and left, but one of the bomb-sniffing dogs had a posi-
tive reaction to something in the mailroom. A second dog
was sent in after that and had the same reaction in the same
place.” Next thing you know, a slew of official vehicles be-
gan descending upon the building. “It almost looked like a
parade,” Roberts says. “If only we had clowns wearing big
shoes, my day would have been complete.”

Choosing to err on the side of caution, it was decided that
the building would be immediately evacuated. “We had no
time to voicetrack ahead or prepare — they told us we had
to leave now,” says Roberts. Thankfully, the Prophet system
kept order, running music, sweepers and — most important
to certain people down the hall — commercials while the
staff cooled their heels outside. “Once | saw they were bring-
ing in buses for us to sit in, | realized this was going to take
all day,” Roberts says. Talk stations WIOD and WINZ were
both able to be operated remotely from CC’s West Palm
Beach headquarters. “Big props to Dave Denver for figuring
out how to do that before | had a chance to call him,” says
Roberts.

The bomb squad and HAZMAT teams spent the next sev-
. eral hours combing through the
entire building but turned up
nothing, and staffers started to
return around 3:30pm. “lt was
funny, because a lot of people
had gone out to lunch before the
building was completely evacu-
ated and couldn’t get back be-
cause the whole area was cor-
doned off,” says Roberts. “They
were stuck at various fast food
places in the area, and the Mobil
station down the street. All of

... ol
When time is not of the

essence.’

those places are now out of

food.” But not gas.

“The police now believe that
the dogs may have had a reaction to the copy machine toner,
which reportedly contains nitrates and has other properties
that might have confused the dogs,” says Roberts. At press
time police still had no leads on the identity of the person
who left the disturbing message.

The Programming Dept.

* After nearly nine years programming Clear Channel Hot
AC KDMX (Mix 102.9)/Dallas (1991-94 and 2001 -now), Pat
McMabhon is ready to hand the reins over to someone else
as he focuses on his OM duties. “I'm going to pry my own
hands off of the Mix 102.9 steering wheel,” he swears to ST.
“This new position of OM for five radio stations can be all-
consuming at times — but, hey, my Spanish is getting bet-
ter!”

* After a year away from programming, Tony Banks is
back in the game as the new PD of WAOA (WAIA)/

Melbourne. The job has been up for grabs since Beau
Richards left last November. Banks’ last PD gig was WERO/
Greenville, NC. Most recently Banks had been running the
broadcast magnet program for the Miami-Dade County
schools. His previous notable stops include WPL)/New York,
WHYI (Y1 00)/Miami, WKRZ/Wilkes Barre and WPRO-FM in
his hometown of Providence.

« Joel Grey (no, not the guy from Cabaret) of Bonneville’s
KPKX (98.7 The Peak)/Phoenix is rewarded
for his many good deeds and such with some
actual VP stripes to accent his current PD ones.

*« WMEZ (Soft Rock 94.1)/Pensacola, FL
welcomes new PD John Sykes, currently
doing afternoons at WYZB/Ft. Walton
Beach, FL. He plugs the hole that had
been, until recently, temporarily filled by

midday goddess Lu Valentino. “This

means | can now go shopping for my

‘makes-my-ass-look-great’ Seven jeans

__ and have margaritas after my shift,”
Valentino tells ST.

* WIXQ (Q106)/Lansing, Ml wel-
comes a woman known simply as Darcy as MD/night jock.
Darcy most recently did middays at the late KHWD (Howard
93.7)/Sacramento, which flipped to Adult Hits as “Jack-FM”
late last year. Darcy fills the gap created when another fel-

Seven reasons to listen.

low mono-monikered personality, Parker, left to do morn-
ings at WBYR (98.9 The Bear)/Ft. Wayne, IN.

* There's a new MD wandering the hallways at WWXM
(Mix 97.7)/Myrtle Beach, SC: night jock Larry Knight, who
is handed the MD half of PD Kosmo’s day.

Available Now!
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* Asst. PD/MD Jacent Jackson exits Emmis Alternative
WKQX (Q!01)/Chicago. Jackson, who has also programmed
KQXR/Boise, ID and is an R&R Industry Achievement Award-
nominated PD, is now extremely available at 773-318-6426
or heyjacent@hotmail.com.

* Changes have happened at KYMA/Shreveport, LA, not
the least of which is the exit of PD GQ Riley and night jock
Tony Bell. Meet the new PD: market vet Bill Sharp, most
recently on the air at KJLH/Los Angeles.

« PD/afternoon dude Danny Wright will leave the build-
ing at KSXY/Santa Rosa, CA, effective Feb. 17 and will be
available for his next adventure. Find him at radioape99@
aol.com.

* PD Mark McKay exits simulcast WBHT & WBHD/
Wilkes Barre after seven years. Asst. PD/MD/morning talent
A] is now acting PD and can fulfill all of your needs at 570-
824-9000 or aj.97bht@citcomm.com.

* Midday talent John Crumb exits Midwest Communi-
cations CHR/Pop WMGlI/Terre Haute, IN and can be reached
at 812-239-1080 or johncrumb@yahoo.com.

The Reit Time To Call i Quits

Much like the classy ending to Jerome Bettis’ Hall of Fame
career, Bob Reitman, who has spent the past 27 years an-
choring Reitman and Mueller and Amy Taylor, Too! on WKTI/
Milwaukee, is going out on top. Reitman made the surprise
retirement announcement on the air. “It’s been a great run,”
he said. “Not to sound like a company guy, but this place has
been great to me, and | will miss everyone.” Meanwhile, we'll
have 10 months to say our long goodbyes, because Reitman
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isn't leaving until Dec. 13 — a luxury for PD Bob Walker,
who can now take his sweet time finding the perfect replace-
ment for a beloved market icon who has spent 40 years in
Milwaukee radio ... no pressure. “It took only I3 minutes
from Bob's announcement for the first [T embmee.
inquiry to arrive in my e-mail box,” [
Walker says. ?-

Gene Mueller, Amy Taylor & Gino Ig _

will remain with the show and work |

with whomever Walker ends up hir-
ing. “This was huge news in Milwau-
kee,” says Walker. “| can't believe the

Circling for a December
landing.

amount of media interested in an in-
terview. Reitman is da man!”

When asked about his immediate future, Reitman told ST,
“I'm just going to relax and have fun. These last 10 months
are going to be like a long, smooth glide into the airport.”

YEARS AGOo" nﬁ‘

Continued on Page 18

» Columbia Records Group President Will
Botwin promoted to Chairman.

+ Artemis Records President Daniel
Glass adds CEO duties.

» Alvin Stowe named PD of WPZS &
WQNC/Charlotte.

Will Botwin
JYEARS A0 " i¢
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* Luke Lewis promoted to Chairman of Mercury/Nash-
ville.

* Arista Records elevates Etoile Zisselman to VP/Adult
Formats.

= Lynn Bruder promoted to VP/GM of Radio One’s Phila-
delphia stations.

» Danny Buch promoted to Sr. VP/Pro-
mation at Atlantic Records.
* Paul Cooper appointed VP/MCA Mu-
sic Entertainment Group.
» Chuck Rhodes named Sr. VP/Promo-
tion & Marketing at Magnatone.

Danny Buch
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+ Bob Moore named Exec. VP/Westwood One Radio Sta-
tions Group.
* Polydor Records names Davitt Sigerson President.

« Val Azzoli appointed VP at Atlantic

%

4.7

* Ellen Hulleberg elected President at |4
McGavren Guild Radio F

* Steve Butler named Fresident/GM at
KGLD & KWK/St. Louis

= Vic Rumore promoted to President of 5
Sudbrink Broadcasting

@YEARS AGO

» PD Jim Davis resigns from KMPC/Los Angeles
» Rick Candea appointed PD of KILT/Houston |
+ Dick Edwards elevated to PD at KMJM/St. Louis

I
YEARS AGO

» Bruce Greenberg resigns from Island Records to be-
come VP/GM of W.M.O.T. Records.

* Don O’Brian to WZYQ/Frederick, MD as MD

» Ron Lowry named PD at WHOK/Lancaster, OH

Ellen
Hulleberg

.
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Continued from Page 17

Formats You'll Flip Over
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* OK, so it's not a formal flip, but the maintenance crew

Vi T Y K R 2T

at Journal/Tucson donned their overalls, spread a giant drop
cloth on the floor and slapped a new coat of paint on Hot

AC KZPT, which ditched its longtime “104-| The Point” di- |

rection for the new and improved “Z104.1 — Modern Hit
Music.” The format remains largely intact — with some mi-
nor tweaks, like the departure of the fried '80s library. Jour-
nal Uber-Programmer Tom Land, who's still running back
and forth from Omaha, spearheaded the changes, ably as-
sisted by WKTI/Milwaukee PD Bob Walker; Journal/Tucson
Programming Coordinator Leslie Lois; and Ken Carr,
former PD of crosstown KRQQ, who’s now doing afternoons
at Z104.1.

* CHR/Pop KRRG/Laredo, TX has flipped to Country.
The good news: PD Monica Salazar and the entire airstaff
will remain in place and are being fitted for Stetsons as we
speak.

Quick Hits

* Barely a month into his new show on Sirius, Howard

VO SRR AN B L

Stern is already borrowing a page from the old Johnny
Carson playbook and perfecting the art of the four-day work
week. Stern announced that he’'ll start taking Fridays off. “|
think people will be pleased with the Friday show,” he said,
mentioning that he'll hand off his former fifth day over to
show regulars Jon Hein (of “jJump the Shark” fame) and au-
dience non-fave Ralph Cirella, who will anchor the Friday
festivities and recap the week’s activities. And, yes, Virginia,
there will be some new content as well.

* Dave Van Stone, VP/GM of AC WBNS-FM and Sports
clustermate WBNS-AM/Columbus, OH, is upped to Presi-
dent/GM of the Dispatch Broadcast Group stations. Van
Stone, who also manages the company’s Ohio News Net-
work Radio, the Ohio State Sports Radio Network and Ra-
dio Sound Network, joined the company in his most recent
position in 1998.

* KPWR (Power 106)/Los Angeles makes a rare jock
change: After six years in middays,

stepping down to focus her en-
ergies on being a consultant
on her syndicated Latin hip-
hop show, Pocos Pero Locos,
and the reggaeton-flava’d
Subelo, as well as some other
cool future projects for Power

Yes, we know, that was way too
easy.

106, including the station’s
new HD2 “Power Dos” side-
channel. To fill Khool Aid’s midday legacy, VP/Programming
Jimmy Steal looks due south and locates Nina Ortiz, cur-
rently working for the for the “other” Jimmy Steele as co-
host of AJ's Playhouse at KHTS (Channel 93.3)/San Diego.
Ortiz starts Feb. 27.

* WKQI (Channel 95-5)/Detroit welcomes new night jock
Big Boy, who travels all the way from the hickory-smoked
confines of WHBQ (Q1075)/Memphis. Big Boy replaces Tic
Tak, who's now doing afternoons at sister WKSC/Chicago.

¢ Kelly Vaughn, who spent the past 20 years as the
“Kelly” half of The Steve & Kelly Show on the now-defunct
WTPl/Indianapolis, winds up across the street at WYXB
(B105.7) as News & Public Affairs Director. She'll join cur-
rent B105.7 morning host Bernie Eagan from 5:30-9am.
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Across the hall at Country cuz WLHK (97.1 Hank FM), the
lovely Ashley May, ak.a. “Intern Banana,” is upped to pro-
ducer.

* Radio One’s new Urban WHHL (Hot 104.1)/St. Louis
welcomes company vet Dre Johnson to nights. Johnson was
last stationed at sister WERQ (92Q)/Baltimore as Asst. PD.
He's also done nights at sister WENZ/Cleveland. Johnson,
along with sidekick Young Dip (may be a “street” name),
will arrive in St. Louis later this month.

* Gonzo is the new morning guy at KVGS (Area |08)/Las
Vegas. Mr. Zo spent the past five years waking up greater
Indianapolis at WRZX (X-103). Among the souvenirs Gonzo
is bringing with him in his suitcase from X103 is his faithful
news person/sidekick, Nicole Padberg.

* Afternoon personality Osei “The Dark Secret” has left
the building at WKYS (93.9 Kiss)/Washington.

* Jacquie Tannenbaum, widely revered for her many fine
years as Regional Promo/Product Manager at Curb Records,
has landed at Nettwerk as Director/National Promotion.
Show her some love at 310-855-0643 or jtannenbaum@nett
werk.com.

¢ KHTN (Hot 104.7)/Modesto, CA's own Steve Gomez
moves from mornings back to afternoons and picks up Pro-
duction Director/Asst. MD duties, filling the void created
when Gringo Suave left last month.

* Gino LaMont has exited the morning show at KMRJ/
Palm Springs, CA, leaving Casey Dolan to fly solo for now.

Marketing Mayhem & Madness
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¢ Steve Lee is the new Marketing Director for the five-
station Clear Channel/Dallas cluster: KHKS, KDMX, KDGE,
KEGL & KZPS. No moving reimbursement is required, as Lee

c AR N EaRC s

simply crosses the street from Susquehanna, where he was
Promotions Director at KPLX. He replaces Bill Alfano, who
left in December to become Entercom/Boston's Marketing
Director.

* After six years as Promotions Director at Beasley Coun-
try WXTU/Philadelphia, Joe Ceccola crosses the hall for the
same gig at CHR/Rhythmic sister WRDW (Wired 96.5). He
replaces Monica Bersani, who is no longer with the company.

News/Talk Topics
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¢ Fox News Sunday, that little Sunday-morning current
events show on Fox News Channel — the one hosted by
Chris Wallace — is now available in handy easy-to-swallow
radio caplet form on all Fox News Radio five-minute network
affiliates Sundays at noon ET.

* WORD/Greenville, SC PD Peter Thiele is set to exit
the Entercom News/Talk outlet and is actively seeking his
next challenge.

TOP 10 SHOWS Jan. 30-Feb. 5 |
Total Audience |
(110.2 million households) Adits 1593
1 SuperBowi XL 1 Super Bowl XL
(Seattle vs. Pittsburgh) (Seattle vs. Pittsburgh)
2 Super Bowl Past Gun 2 Super Bowl Post Gun
I Super Bowd Post Game & Super Bowl Past Game
4 Grey's Anatomy 4 Grey's Anatomy
5 American Idol (Wednesday) 5 American Idol (Wednesday)
& American Idol (Tuesday) & American Idol (Tuesday)
7 Csl 7 Csl
& Without A Trace & Survivor: Panama
8 CSI: Miami & CSI: Miami
10 Survivor: Panama 10 Without A Trace
Source: Nielsen Media Research
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* After a decade of deca-
dence at FM Talker WTKS/Or-
lando, midday co-hostess/fabu-
lous babe Heather Boan,
ak.a. “The Sexy Savannah,” has
left the building. Boan has been
doing the show with Shannon
Burke for the past year, follow-
ing a long run on the Monsters
of the Morning show, where she
established a reputation as the
station’s outspoken but always

Savannah's now, um, up for
grabs.

quintessential “blonde.”

Condolences

* Veteran record promoter Geno Rumple died Fe;'4
in Bradenton, FL from multiple health issues. He was 6é4.
Rumple, who spent most of his career at Capitol Records,
was famous for dressing up in wacky costumes to promote
his records. On one dlassic occasion, while promoting “Birds
of a Feather” by Joe South, Rumple’s car was rear-ended in
downtown Atlanta by a van full of (allegedly) stoned hippies.
He got out of the car wearing a six-foot bird costume, bird
feet and all, and the cop couldn't stop laughing. A fund has
been set up to help Geno's wife with the extensive medical
bills accumulated over the last year of his life. Donations can
be made to the Eugene P Rumple Memorial Fund, c/o The
Lowery Group, 3051 Clairmont Road NE, Atlanta, GA
30329, or contact Butch Lowery at 404-325-0832 or
butchlowery@lowerymusic.com.

¢ William “Bill” Edwardsen, best known for his long-
running Breakfast With Bill show on WGY/Albany, NY from
1954-1970, died Feb. 6 following complications from a re-
cent stroke. He was 78,

* Laura Belt, the wife of Salem Radio Network Produc-
tion Director Bob Belt, died Feb. 3 after spending several
weeks in a coma following the birth of the couple’s ninth
child, daughter Erinne Leslie. If you would like to make a do-
nation to help the Belt family deal with the enormous chal-
lenges they now face, contribute to The Dream Fund, Attn:
Philanthropy, PO. Box 600593, Dallas, TX 75360. Please
write “The Belt Family” on the memo line of your check.

FILMS

BOX OFFICE TOTALS
Feb. 3-5

Title (Distributor) $ Weekend $ To Date

1 When A Stranger Calls (Sony)* $21.60 $21.60
2 Big Momma’s House 2 (Fox) $13.60 $45.66
3 Nanny McPhee (Universal) $9.79 $26.53
4 Brokeback Mountain (Focus) $6.00 $60.10
5 Hoodwinked (Weinstein) $5.30 $44.10
| 6 Underworld: Evolution (Sony) $5.30 $52.95
7 Something New (Focus)* $4.87 $487
8 Annapolis (Buena Vista) $3.41 $12.88
9 Walk The Line (Fox) $3.28 $110.68
10 The Chronicles Of Namia... (BuenaVista) $3.07 $281.93

“First week in release. All figures in millions.
Source: Nielsen EDI
COMING ATTRACTIONS: This week’s openers inciude Curi-
ous George, whose Brushfire Records soundtrack sports orig-
inal music by Jack Johnson. Guest artists on the ST include
G. Love, Matt Costa and Ben Harper.

Also opening this week is The Pink Panther, starring Be-
yoncé Knowles; London, whose Reincarnate Music sound-
track contains music by The Crystal Method; and, in limited
release, Neil Young: Heart of Gold, a Jonathan Demme-di-
rected film shot during a two-night performance at Nashville's
Ryman Auditorium.,

— Julie Gidlow
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#HITSTOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART February 10, 2006

W ™w ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 BARRY MANILOW The Greatest Songs Of The Fifties Arista 151,388 -
4 2 MARY J. BLIGE The Breakthrough Geffen 117,932 +31%
- 3 ANDREA BOCELLI Amore Sugar/Decca 108,015 -
3 4 JAMIE FOXX Unpredictable JIRMG 95,875 +2%
- 5 HEATHER HEADLEY In My Mind RCA/RMG 92,611 -
1 6 IL DIVO Ancora Syco/Columbia 90,565 -40%
8 7 EMINEM Curtain Call Shady/Aftermath/interscope 72,763 +3%
7 8 CARRIE UNDERWOOD Some Hearts Arista/RMG 72,318 A%
1 9 JAMES BLUNT Back To Bedlam Atlantic 71,627 +60%

10 TRAIN For Me It's You Columbia 61,406 -
2 k! JOSH TURNER Your Man Mca 59,354 -3%%
6 12 VARIOUS Now #1's ury 58,336 -31%
24 13 VARIOUS High School Musical Soundtrack Walt Disney 52,213 +68%
12 14 CHRIS BROWN Chris Brown Jive/Zomba Label Group 48,172 +8%
10 15 NICKELBACK All The Right Reasons Roadrunner/IDJMG 48,052 +5%
18 16 MARIAH CAREY The Emancipation Of Mimi Island/IDJMG 46,653 +37%
14 17 JOHNNY CASH | Walk The Line: The Legend Of Johnny Cash Island/IDJMG 46,162 +22%
17 18 BLACK EYED PEAS Monkey Business A&M/interscope 43,842 +23%
- 19 VARIOUS Monster Ballads: Platinum Edition Razor & Tie 41,269 -
19 20 TRACE ADKINS Songs About Me Capitol 40,980 +21%
21 21 RASCAL FLATTS Feels Like Today Lyric Street 40,912 +28%
22 22 KEYSHIA COLE Wayltls A&Minterscope 39,719 +25%
16 23 KELLY CLARKSON Breakaway RCA/RMG 39414 +10%
5 24 YELLOWCARD Lights And Sounds Capitol 38,890 -55%
20 25 PUSSYCAT DOLLS PCD A&Mjlnterscope 37,537 +12%
15 26 NOTORIOUS B.I.G. Duets: The Final Chapter Bad Boy/Atlantic 37,345 +2%
- 27 VARIOUS Wow Gospel 2006 Verity 37,23 -
23 28 FALL OUT BOY From Under The Cork Tree Island/IDJMG 34,675 +10%
217 29 MATISYAHU Live At Stubb’s Or Music/Epic 3321 +31%
25 30 VARIOUS Now That's What | Call Music! urv 31,519 +6%
13 31 VARIOUS Grammy Nominees Sony 30,289 -26%
3 32 KEITH URBAN Be Here Capitol 29,549 +23%
- 33 MICHAEL BUBLE it's Time 143/Reprise 28,420 -
37 34 SEAN PAUL Trinity VP/Atlantic 27,790 +30%
32 3 NELLY Sweatsuit Derrty/Fo’ ReelfUniversal 21,758 +19%
40 36 T-PAIN Rappa Ternt Sanga Jive/Zomba Label Group 21,622 +33%
- 37 SHE WANTS REVENGE She Wants Revenge Geffen 21,218 -
26 38 LIL" WAYNE Tha Carter Il Cash Money/Universal 27,185 +4%
28 39 DESTINY'S CHILD #1's Sony Urban/Columbia 26,831 +11%
9 40 P.0.D. Testify Atlantic 26,035 -54%
3% 4 SUGARLAND Twice The Speed Of Life Mercury 25,959 +21%
43 42 YOUNG JEEZY Let’s Get It: Thug Motivation 101 Def Jam/IDJMG 24,202 +19%
3t 43 ENYA Amarantine Reprise 23,153 1%
48 44 GORILLAZ Demon Days Virgin 22,955 +23%
45 45 VARIOUS  Walk The Line Soundtrack Wind-Up 22,249 +10%
28 46 KORN See You On The Other Side Virgin 21,926 1%
39 47 DADDY YANKEE Barrio Fino En Directo Fl Cartelfinterscope 21,851 +3%
35 48 ALL-AMERICAN REJECTS Move Along Interscope 21,605 1%
- a9 LUDACRIS & DTP Ludacris Presents: Disturbing Tha Peace DTP/Def Jam/IDJMG 20,720 -
38 50 KENNY CHESNEY The Road And The Radio BNA 20,670 -3%

© HITS Magazine Inc.
tine’s Day gifts. media star Jamie Foxx, at No. 4; last week’s | Mariah Carey

With No. 1 Bo

From playing
the bathhouses
with Bette
Midler to the top
of the charts, it's
been an amazing
ride for Barry
Manilow, whose
Arista album The e
Greatest Songs of ~ Barry Manilow
the Fifties debuts at No. 1 this week, with a
hefty 151,000 in sales. That's a lot of Valen-

Geffen diva Mary J. Blige's The Breakthrough
breaks through again, thanks to the power of
Oprah, with a 31% jump, to 118,000, good for
second place.

Decca opera guy -

Andrea Bocelli's &
new album, Amore, -
makes its own Cu-
pid statement, witha |
No. 3 finish and
108,000 in sales.

Other debuts in
the top 10 include
RCA/RMG Broad-
way songbird Heather Headley’s In My Mind, at
No. 5, and Columbia/CRG pop rockers Train’s
new album, For Me It's You, at No. 10.

Holdovers include J Records/RMG multi-

b

Andrea Bocelli

chart-toppers, Columbia/CRG poperameisters 11
Divo, at No. 5; Shady/ Aftermath/Interscope’s
Eminem, at No. 7; Arista/RMG country pop
crossover Carrie Underwood, at No. 8; and Cus-
tard/ Atlantic transatlantic sensation James
Blunt, moving back into the top 10 at No. 9.

Celebrating the week of his much-bally-
hooed pre-Grammy party, Clive Davis' RMG
places four albums in the top 10.

Other chart newcomers include Razor &
Tie’s Monster Ballads (No. 19), Verity's Wow Gos-
pel 2006 (No. 27) and Geffen’s She Wants Re-
venge (No. 37).

Grammy week helps catapult a number of
titles to boosts of more than 30% in sales, led
by Walt Disney Records’ High School Musical
soundtrack, which rides the cablechannel mov-
ie to a 68% rise, to No. 13. Island/IDJMG's

(No. 16, +37%),
Epic’'s Mati-
syahu (No. 29,
+31%), Capitol
Nashville’s
Keith Urban
(No. 32, +23%),

e

Mary J. Blige

VP/Atlantic’s Sean Paul (No. 34, +30%) and
Jive/Zomba's T-Pain (No. 36, +33%) all show

impressive gains.

Next week: Look for Universal’s Jack
Johnson soundtrack to Curious George, So So
Def/Virgin’s Dem Franchize Boyz, SRC/
Universal's Remy Ma, Virgin's KT Tunstall,
SMG/RLG Totally Country 5 and a dark
horse, blue-collar comic Ron White on Image

Entertainment.

www americanradiohistorv com
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GOING FOR ADDS.

MIKE TRIAS

D 4, o,
mfrias ecords.com

A'DeGeneres’
Serving 0f Grammys

This week'’s spotlighted artists hope to feast on a generous serving
of Grammys, and by the time you read this we’ll all know if they had
their fill. However, these musicians also have something else in com-
mon, See if you can figure out what it is.

Jamie Foxx arrives at radio next week with “DJ Play a Love Song,”
featuring Twista, the latest from his top-selling album Unpredictable.
Foxx was scheduled to perform “Gold 3
Digger” with Kanye West at the
Grammys, where Foxx was also nom- |
inated for Best Male R&B Vocal Per- |
formance for “Creepin’,” taken from |\
So Amazing: An All-Star Tribute to Luth- |3
er Vandross. The actor-turned-singer is
also up for Outstanding Male Artist
at the upcoming NAACP Image
Awards.

As for his on-screen appearances,
Foxx is as busy as ever, starring in his recent Unpredictable: Janiie Foxx
TV special. He appeared on The Ellen DeGeneres Show on Feb. 7, will
star opposite Colin Farrell in the upcoming big-screen remake of Mi-
ami Vice and is in the process of filming the movie adaptation of the
Broadway musical Dreamgirls, which also stars Beyoncé Knowles, Ed-
die Murphy, Danny Glover and former American Idol contestant Jen-
nifer Hudson.

Chaos and Creation in the Backyard is Paul McCartney’s 20th studio
album and his first in four years. Next week he delivers the project’s
latest cut, “This Never Happened Before.” The song made its unoffi-
cial debut in a very unconventional place: his masseuse’s wedding.

After hearing the track during a massage session, the masseuse told
McCartney she loved it, and he sent her a copy of the song to play at
her wedding. The couple used it as their first dance. “She wrote me a
letter of thanks and told me about the wedding and about her hus-
band,” McCartney says. “She put this one little line in the note: ‘We
had a great time, we laughed, we cried,” and I think that sums up the
song for me.”

In other McCartney news, Sir Paul earned three Grammy nods this
year, and Chaos and Creation’s producer, Nigel Godrich, earned a nod
for Producer of the Year for the album. On top of that, McCartney per-
formed at the Grammys for the first time — and none other than Ellen
DeGeneres introduced him.

“To me it’s just a great, fun song,”
says Faith Hill about “The Lucky
A One,” the latest from her Byron-Gal-

# limore-and-Dann-Huff-produced al-
bum Fireflies. “1 love the verses talk-
ing about how things aren't easy, but
I've got you, and that's all | need. I

. UNPREDICTABLE

Jamie Foxx

FAITH HILL
FIREFLIES

al love that sentiment. It's a great atti-
AP © tude.”
Faith Hill Hill hoped to take home three

Grammys, then show them off when
she performs on The Ellen DeGeneres Show on Feb. 10. Hill and hus-
band Tim McGraw are also gearing up for their Soul2Soul II tour,
which kicks off in Columbus, OH April 21.

It’s ironic that Sheryl Crow &
Sting’s latest single is called “Always
on Your Side,” as Crow and her fa-
mous bicycling fiancée, Lance Arm-
strong, just called it quits. But since the
former couple is asking for “privacy
during this very difficult time,” we
won't talk about it anymore.

Instead, we'll focus on Crow’s Gram- |
my news. She earned three nods this

Week (lf| 2/13/06

CHR/POP
CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group)
GORILLAZ Dare (Virgin)
0.A.R. Love And Memories (Lava/
RIHANNA S0S (Def Jam/IDJMG)

CHR/RHYTHMIC

BLACK BUDDAFLY fIFABOLOUS Bad Girl (RSMG/island/IDJME)
JAGGED EDGE Good Luck Charm (Sony Urban/Columbia/
KELIS fITOO SHORT Bossy (/ive/Zomba Label Group)
KEYSHIA COLE Love (A&Mjinterscope)

LIL WAYNE Hustler Musik (Cash Money/Universal)

RIHANNA SOS (Def Jam/IDJMG)

ROMEO f[RICH BOYZ U Can't Shine Like Me (Guttar Music)
T.1. What You Know (Grand Hustle/Atlantic)

URBAN

BLACK BUDDAFLY f{FABOLOUS Bad Girl (RSMG/sland/I0JMG)
JAMIE FOXX flTWISTA DJ Play A Love Song (/RMG)

LIL WAYNE Hustler Musik (Cash Money/Universal)

ROMED f/RICH BOYZ U Can't Shine Like Me (Guttar Music)
T.l. What You Know (Grand Hustle/Atlantic/

URBAN AC
KEYSHIA COLE Love (A&M/interscape)

GOSPEL

ISRAEL & NEW BREED Turn It Around (integrity)

JOE PACE Mighty Long Way (integrity)

MARTHA MUNIZZI No Limits (integrity)

STEPHANIE DOTSON Give Him Glory (Artemis Gospel/Tehiliah)

COUNTRY

CHRIS CAGLE Wal-Mart Parking Lot (Capitol)

FAITH HILL The Lucky One (Warner Bros.)

GEORGE STRAIT Seashores Of Old Mexico (MCA/
GRETCHEN WILSON Politically Uncorrect /Epic/
SHOOTER JENNINGS Aviators (Universal South)

TY ENGLAND Redneck Anthem (Triple T/Quarterback)

AC

PAUL McCARTNEY This Never Happened Before (Capitol)
TRAIN Cab (Columbia)

TRISHA YEARWOOD Trying To Love You (MC4)

W. WOLANIN f/J. JAMISON It Takes Two (TopNotch)

HOT AC

MISSY HIGGINS Scar (Reprise)

SMOOTH JAZZ

BOB JAMES Choose Me (Koch)

MAIN GAZANE Naima (4pria)

STEVIE WONDER Moon Blue (Motown)
ROCK

BLUSH Trigger (Rusy/

GODSMACK Speak (Republic/Universal)

HOOBASTANK If | Were You (isiand/iDJMG)

KORN Coming Undene {Virgin/

ROB ZOMBIE Foxy, Foxy (Geffen/Interscope)

SHINEDOWN | Dare You (At/antic/

THRICE Red Sky (/siand//DJMG)

ACTIVE ROCK

BLUSH Trigger (Rust/

GODSMACK Speak (Republic/Universall
HOOBASTANK If | Were You (istand/IDJMG)
ROB ZOMBIE Foxy, Foxy (Geffen/interscape)
SHINEDOWN [ Dare You (At/antic/

THRICE Red Sky (island/IDJMG)

ALTERNATIVE

BLUSH Trigger (Rust)

ELEFANT Lolita (Xemado/Hollywood)

GODSMACK Speak (Republic/Universal)

HOOBASTANK If | Were You (/siand/IDJMG)

JACK JOHNSON Upside Down (Brushfire/Universal)
LOVED ONES Jane (Fat Wreck Chords)

MY MORNING JACKET Off The Record (4 TG/RCA/RMG)
SHINEDOWN | Dare You (Atlantic)

YEAH YEAH YEAHS Gold Lion finterscope)

TRIPLE A

BEN HARPER Better Way (Virgin)

DAVE CROSSLAND Easy Money (RMCL)

DEREK TRUCKS BAND Crow Jane (L egacy/Columbia)
JACKIE GREENE I'm So Gone (Verve Forecast/VMG)
JEN FOSTER Taking Bob Dylan (American Garage)
LAURA CORTESE Bluejays (/ndependent/

MAGIC NUMBERS Love Me Like You (Capitol)
MAMMALS Follow Me To Carthage (Signature Sounds)
MARK ERELLI Snowed In (Signature Sounds)

MATT COSTA Cold December (Brushfire/Universalf{UMG)
NEKO CASE Hold On, Hold On (Anti/Epitaph)

SHERYL CROW & STING Always On Your Side /4&M/interscope)
SONNY LANDRETH Louisiana 1927 (Sugar Hill)

CHRISTIAN AC

CARL CARTEE Chasing After You (Spring Hill Worship/

GINNY OWENS Wonderful Wonder (Rocketown/

JARS OF CLAY Jesus, | Lift My Eyes (Essential/PLG)/

JEREMY RIDDLE Sweetly Broken (/MG)

PHIL WICKHAM Grace /V0)

VICKY BEECHING This Is A Call (To Worship) (Sparrow/EMI CMG)

CHRISTIAN CHR

AUDIO ADRENALINE Starting Over (ForeFront/EMI CMG)
CARL CARTEE Chasing After You (Spring Hill Worship)
PHIL WICKHAM Grace (IN0)

SEVENGLORY More Now (7Spin/

CHRISTIAN ROCK

AUDIO ADRENALINE Starting Over (Forefront/EMI CMG)
TRUST PROJECT Push Me Down (/ndependent/

INSPO

GB5 As Long As | Can Pray (Spring Hill Worship)
GINNY OWENS Wonderful Wonder (Rocketown/
JARS OF CLAY Jesus, | Lift My Eyes (Essential/PLG)
JEREMY RIDDLE Sweetly Broken (V/MG/

CHRISTIAN RHYTHMIC

SITUATION Blue Skies (K0/

year, and on Feb. 6 she and other top
artists paid tribute to James Taylor, who
was named the 2006 MusicCares Person of the Year. By the way, watch
for Crow to perform on The Ellen DeGeneres Show on Feb. 13.
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R&R'’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.
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A&R WORLDWIDE

SAT BISLA

sat@anrworldwide.com

MIDEM 2006

A report from the world’s largest

music-industry trade fair

he Palais Des Festivals in Cannes, France last month played

host to the 40th annual MIDEM conference. The event, held
Jan. 22-26, attracted nearly 10,000 music- and media-industry pro-
fessionals from 82 countries around the globe.

A&R Worldwide, in conjunction with R&R,
helped coordinate and host MIDEM's first-ever
“Global Radio Forum” and “Global A&R Fo-
rum,” both of which were extremely well-re-
ceived by the conference delegates. These events
kicked off what is becoming a closer and more
integral relationship among MIDEM, A&R
Worldwide and R&R.

MIDEM Overview

MIDEM's 40th-anniversary edition was in-
deed one of the best ever. The number of partic-
ipants very nearly reached the symbolic 10,000
mark — 9,798, up 5% from MIDEM 2005 — with
MidemNet Forum participation up 32%, to
1,206.

The number of exhibiting companies rose 8%,
t02,313, with the U S. leading the charge in terms
of exhibitor growth since last year with a gain
of 35%, followed by Spain, up 23%, and France
and Belgium, both up 8%.

Visitors were treated to a number of outstand-
ing anniversary events, including the Mozart
Music Cloud, a VIP dinner honoring the trio be-
hind Live Aid and Live 8 (Sir Bob Geldof, pro-
ducer Harvey Goldsmith and International Fed-
eration of the Phonographic Industry Chairman/
CEOQ John Kennedy) and a stunning world mu-
sic concert.

Not forgetting to mention, of course, MIDEM's
usual array of world-beating concerts, conferenc-
es and special networking events including the
MIDEM and A&R Worldwide networking lun-
cheon, which attracted some of the top movers
and shakers from both the creative and business
sides of the music and media industries.

R&R'’s very own Cyndee Maxwell moderat-
ed MIDEM'’s “Global Radio Forum,” which fea-
tured groundbreaking programmers renowned
nationally and worldwide for helping uncarth
new talent.

On this exclusive panel were KCRW /Santa
Monica, CA head of music Nic Harcourt; BBC
Radio 2 head of music Colin Martin; KDLD &
KDLE (Indie 103.1)/Los Angeles PD Michael
Steele; Yahoo! Music head of artist and label re-
lations Jay Frank; and XM Satellite Radio Chief
Programming Officer Lee Abrams.

A&R Worldwide Managing Director Jim
McKeon joined me in co-hosting the “Global
A&R Forum,” which included EMI Music Pub-
lishing U.K. Managing Director Guy Moot,
Warmer Music International VP/A&R Ric Sal-
mon, Universal Germany Manager/A&R Sigi
Schuller, Next Plateau/A&R Universal founder
Eddie O’'Loughlin and Playground Music
Group/Scandinavia head of international A&R
John Cloud.

The panel discussion focused on the chang-
ing face of A&R in a global context. Included in
the dialogue were the impact of technology in
enhancing the artist-development process, the
cost of doing deals, the changing role of the A&R
executive and how to better the prospects of suc-
cess for acts once they’ve been signed.

For additional highlights of this year’s MI-
DEM, visit the official MIDEM website at
wiw.mident.com. MIDEM 2007 will once again
take place in the beautiful resort city of Cannes.
[ look forward to seeing you there with your
beret, croissants and a cup of your favorite tea.

Send your unsigned or
signed releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA

GOING WIRELESS AT MIDEM Hanging out wirelessly at MIDEM are (I-r) A&R Worldwide's

Jim McKeon and Sat Bisla and Nokia head of marketing and sales Torsti Tenhunen.

=

2 i

CHILLIN’ IN CANNES Scen here at MIDEM 2006 are (i-r) 14th Floor/WMG U.K. Chairman/CEQ
Christian Tattersfield, The Music Network Australia GM Keith Welsh and Sony Music U.K. Sr. VP/A&R
Nick Raphael.

»

U.S. DELEGATES CONNECT AT MIDEM From the 1J.S. contmgent at MIDEM are (J-r)
A&R Worldwide Managirrg Director Jim McKeon, R&R VP/Editorial & Music Operations Cyndee

Maxwell, A&R Worldwide Exec. VP/Creative & Media Sat Bisla, Yahoo! Music head of artist and label
relations Jay Frank and ATO Records’ John Biondolillo.

IN THE MOOD FOR SOME DANISH seen nhere enjoying the MIDEW vibe are Music Export
Denmark’s Kristian Riis and Jesper Madjall, A& R Worldwide’s Sai Bisla and Music Export Denmark’s
Gunnar Madsen.

ALL ABOARD! pictured aboard the A&R Worldwide yacht at MIDEM are (I-r) Right Bank Musiz
VP Stephane Bombet, A&R Worldwide's Sat Bisla, iTunes Director/Music Programming & Label
Relations Alex Luke and iTunes’ Bruno Ybarra.

, ' A SERERY - -3 g
INTERNATIONAL RADIO TASTEMAKERS, UNITE Enjoying a discussion of worldwide

music are (I-r) Motor FM/Germany Managing Director Markus Kuehn, A&R Worldwide's Sat Bisld and
Motor FM Managing Director Tim Renner and head of programming Mona Rubsamen.
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CHR/POP

KEVIN CARTER

kcarter@radioandrecords.com

PART ONE OF A NuMBER-LICIO0US THREE-PART SERIES

Super Happy Fall

Ratings Time

Ahh, autumn ... the leaves fall, the ratings rise

With the fall books now rolling in from sea to shining sea,
alcohol and other libations are being poured in PDs’ of-
fices. These binges are mostly celebratory in nature, as a plethora
of positive Pop results have been delivered.

Here, now, several of your industry pals
share the thrill of victory — and in their own
words, too, so if they’re not making any sense,
don’t blame us.

KliS/Los Angeles

John lvey, VP/Programming

KIIS wrapped up the year very strong. We
were No. 1 cume all four books in 2005, No. 1
12+ in two books and No. 2 (a tenth of a point
out of first) for both of the other books.

In fall we were No. 2 12+ (that damn Christ-
mas music!) and No. 1 in all key female dem-
0s. It was also a breakthrough year for Ryan
Seacrest: He's now been ?
at the top of the market
all year long.

Major fall promo-
tions for KIIS were “Pay
Your Bills” and our Jin-
gle Ball with Shakira,
The Pussycat Dolls,
Chris Brown and more.
Congrats to Ryan Sea-
crest, Ellen K, Dennis
Clark and the morning crew; Suzy Tavarez;
Valentine; JoJo Wright; ODM; Dave Styles;
Clarence Barnes; and Boy Toy Jesse.

Also, thanks to the brain power of Julie Pi-
lat, Michael Martin, Steve Perun, D] Drew,
Kelly Kelly Kelly, Eileen Woodbury, Kevin
Seki, Jim Murphy and the entire KIIS staff for
a great 2005. A special thanks to Greg Ashlock
and Charlie Rahilly for giving us the freedom
and resources to excel.

WAPE (The Big Ape 95.1)/
Jacksonville

Cat Thomas, PD

At WAPE 95.1 our success is always a team
effort. From Cox Radio President Bob Neil to
Regional VP Rich Reis, Market Manager Gary

]on Ivey

Y [T RIS AL P |

“Damn you, Arbitron!
Damn you!”’
Skip Kelly

SRR B0
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Spurgeon, GM Dick Williams, Format Coor-
dinator Jeremy Rice and consultants Guy Za-
poleon and Mark St. John, we have a cohesive
unit that is focused on what we need to do to
win.

This fall was a major triumph for The Big
Ape. We were No. 1 by far in all the female
demos. We did the “Fugitive” promotion and
kept the music right, improved The Big Ape
Morning Zoo and kept everything we do lis-
tener-driven.

Our brain trust is busy putting the final
touches on our spring promotional package,
and we're very excited.

WFKS (97.9 Kiss FM)/
Jacksonville

Skip Kelly, PD

We were actually disappointed with this fall
book, even though the station was up. The first
two months were solid, but then we got
dinged in December really badly. A 10.8 in
October and a 4.8 in December: Damn you,
Arbitron! Damn you!

Horrible, inexplicable months from hell
aside, it’s been a pretty steady progression. We
were up over a point from last fall, and all the
dayparts have been developing.

The M] Morning Show has been growing well,
and the next few months will be interesting to
watch, once Lex & Terry come back on in Jack-
sonville. MJ already had
a strong base, and in
L&T’s absence we've
been seeing him pick up
a lot of the cume. With
any luck, we'll be able to
convert a few people. At
the very least, we can
make M] asolid No. 2 for
L&T fans who weren't
listening before.

We had a really solid
book promotionally too. We did a “Kiss Crunk
Cash” contest that encouraged winners to
spend the money on a new grill or to pimp
out their hoopty, etc. The promos were great.

We also did “Pick-a-Purse,” which we stole
from some of our Clear Channel friends in the
region, and the “Kissmas Wish,” where local
families were given assistance with food and
gift certificates.

Skip Kelly

XM THINKS PINK pink recently stopped by the palatial XM Satellite Radio studios in
Washington, DC to show the staff the video for “Stupid Girl.” Seen here (I-r) are Jive Sr. VP/ )
Promotion Joe Riccitelli, XM Sr. VP/Music Programming Jon Zeliner and Sr. Director/Label Relations §
Steve Kingston, Pink and XM 20 on 20 PD Michelle Cartier and Exec. VP/Programming Eric Logan.

§
§
Lo e e

We keep on fightin'. I like being the under-
dog. There’s nothing more reassuring than
hearing your competition ripping off your
imaging and your promotions. It's annoying
as hell, but I guess that means we’re doing
something right, huh?

[Editor’s note: We are pleased to show off our
useless trivia skillz by telling you that Skip is a John
Tvey protégé, having worked for fvey at WXKS-FM
(Kiss 108)/Boston and KYSR (Star 98.7)/Los An-
geles. Thank you. Please resume your normal broad-
cast day.]

WKXJ (98.1 Kiss FM)/
Chattanooga, TN

Riggs, PD/afternoon guy

The Ace & T] Show saw the biggest numbers
in October that any morning show has seen on
WKX], with the 18-34s putting up a 12 share.
This is probably be-
cause it’s been the only
consistent morning
show on the station in
four years. As a whole,
WKXJ rounded out fall
‘05 with an 8.6, putting
us at No. 418-34.

We kicked off Sep-
tember with a local
cash giveaway. We
teamed up with the
new Vault drink and gave away $2,500. All of
the area high schools competed in our high
school spirit contest. It was an online voting
contest, and the school with the most votes
won a free concert by Fefe Dobson and a
$1,000 check for it school to use as it wishes.

RN LAY SRR P P s bt

Riggs

“Five bucks sounds weak,
but people love to win free
money, and budgets are
low.”

Riggs
ERe - S N A E A ey

In November we hooked up a trip to New
York to WHTZ (Z100)’s Jingle Ball, which cre-
ated a huge buzz on the streets. We also had
our street team out three or four times each
week in hot ZIPs, giving our listeners the
chance to “Make Out With Kiss FM.”

We’d hit a high-traffic area with a lot of
goodies, and the rest wrote itself. Often, we’d
take five envelopes, one of which contained

WwWwWWwW americanradiohistorv com
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$5. We'd let listeners select an envelope. Five
bucks sounds weak, but people love to win
free money, and budgets are low.

In a nutshell, I would credit our fantastic
fall book to my stellar staff: Ace & TJ, Heath-
er, Mike, Robbie, Cara and Chris Moose. It
appears that by being consistent musically
and playing the hits, executing TSL-building
contests correctly and owning the streets this
fall, we owned the book and showed some
great gains in our key demos.

WDJX/Louisville

Shane Collins, PD

We went up 4.3-4.9 12+, and we're No. 1 in
our target of women 18-34 and No. 2 with per-
sons 18-34. The amazing thing is, we ran no
outside marketing — nothing.

As with most CHRs, our focus was on in-
creasing TSL, so our contesting was very sim-
ple. With “The DJX VIP Payoff,” listeners
logged on to our website and joined the VIP
Club, then they would listen Thursday at five
after each hour for us to call their names.

If they called back within nine minutes,
they’d win $100. If someone didn't call back,
the person from the previous hour won again
and again and again —
you get the picture. The
biggest payout was [
$1,200. It was easy to §
win and easy to main-
tain.

Immediately follow- [
ing that we launched |
our “Chopper Shop- |
per” contest. On the
second Saturday in De-
cember the winner got
a private helicopter to fly to the mall and
$2,500 cash and was accompanied by pop star
Natasha Bedingfield.

This contest was fun as hell to image and
sounded huge on the air. | mean, come on, it's
a private helicopter, and you actually get to
land in the mall parking lot. Natasha was
awesome, by the way.

We finished the book by doing a two-week-
long Xbox 360 giveaway on our night show.
And, finally, [ had my fingers crossed the en-
tire book. That seemed to help.

Big thanks to Alan Sneed for keeping us
tight and right, and big thanks to GM Dale
Schaefer and COO Mary Catherine Sneed for
giving ‘DJX the green light and the greenbacks
to do such fun, creative contesting.

Oh, and big thanks to me. I'm a program-
ming genius until we have a down book, and
then I suck.

Shae Collins
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February 10, 2006
BB e e v T MEDIABASE
1 ﬂ BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia) 9217 +708 728574 13 116/0 U B ECRARRRRE
2 2 PUSSYCATDOLLS Stickwitu (A&M/Interscope) 7934 207 547059 17 118/0 ) M -S IA};D& E D
3 o CHRIS BROWN flJUELZ SANTANA Run It live/Zomba Label Group/ 7515 +59 503191 19 117/0 AR LABEL;S) - T e
4 @  NE-YO SoSick (Def Jam/IDJMG) 73717  +1088 595890 7 11710 | PINK Stupid Girls LaFace/Zomba Label Groug) 51
6 6 ALL-AMERICAN REJECTS Dirty Little Secret //nterscope) 6526 +487 432837 24 115/0 PUSSYCAT DOLLS f/WILL.I.AM Beep /A&M/Interscope) 22
5 6  KELLY CLARKSON Because Of You (RCA/RMG) 6029 81 460862 24 119jp | PHANNA SOS (ef Jam/UMG) 2l
7 @  FALLOUTBOY Dance, Dance (isiand/iDJMG) 5823  +747 383503 10 1161 z::;%:&c:fﬁ;";:ng’;ﬁ’l’;ﬁ’t’%]‘mﬁ; ) :3
10 ©  NELLY Grillz errty/Fo’ ReelfUniversal) 5411 +974 354019 7 108/4 | MARY J. BLIGE Be Without You (Geffen/ 12
n o NATASHA BEDINGFIELD Unwritten (£pic/ 41N +768 310219 13 113j2 T-PAIN §/MIKE JONES I'm N Luv... (ive/Zomba Label Group) 10
8 10 NICKELBACK Photograph (Roadrunner/0JMG) 4640 191 287806 23 115/ | CHRISBROWN Yo (Excuse Me Miss) ulive/Zomba Label Group) 8
16 ) KELLY CLARKSON Walk Away (REA/BMG) M60  +855 320063 6 117 | STAND Rt Here FlpAtianc !
15 @  BLACKEYED PEAS Pump It (A&Myinterscope) 4324 +538 280406 7 116/0
9 13 MARIAH CAREY Don't Forget About Us (/sland//0JMG) 4151 -673 261192 16 118/0
12 Q)  JUELZ SANTANA There It Go (The Whistle Song) /Djplomat/Def Jam/IDJMG) 8063 +172 256238 9 106/0
17 {®  RAYJ OneWish (Knockout/Sanctuary) 3978 +465 332245 9 9712
14 @ FALL OUT BOY Sugar, We're Goin' Down (Isiand/IDJMG) 3888 +49 280268 24  113)0 g MO S T
19 (@ EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope) 3648 +692 230130 6 10313 INCREA SED PL A YS
18 18 KANYE WEST Gold Digger (Roc-A-Fella/Def Jam/IDJMG) 3403 -87 238225 2 114/0 o oL
13 19 RIHANNA If it's Lovin’ That You Want (Def Jam/IDJMG) 3324 -537 263214 17 113/0 PLAY
ARTIST TITLE LABEL(S) INCREASE
23 @ CASCADA Everytime We Touch (Robbins) 2855 +674 260687 6 80/5 NE-YO So Sick [Def Jam/BJMG) +1088
22 @ RELIENT K Who | Am Hates Who |'ve Been (Gotee/Capitol) 2778 +316 133466 12 99/3 RIHANNA SOS (Def Jam/IDJMG) +1086
28 @D GWENSTEFANI Crash flnterscope) 2623  +684 184604 4 1054 | NELLY Grilz DermtyFo’ ReellUniversal +974
33 @  MARY J.BLIGE Be Without You (Geffen/ 2622  +942 264525 3 9712 m':: é&;'ﬁ:ogrf x‘a‘:;("my“ %%w ::gg
21 @  GORILLAZ Feel Good Inc. (Viigin/ 2588 +106 187200 25 mn NATASHA BEDINGFIELD Unwritten (Epic/ +768
29 @ JAMES BLUNT You're Beautiful (At/antic/ 2523 +729 198507 5 9N FALL OUT BOY Dance, Dance (/siand/IDJMG) +747
24 @  STAIND Right Here (Flip/Atlantic) 2058  +339 154841 9 757 | JAMESBLUNT You're Beautiul (Atiantic) L
25 @)  SAVING JANE Girl Next Door (Toucan Cove/Alert) 2223 +197 106751 11 78/0 :m;mﬂgm::gé::#i"/mz ﬁiffnimﬁﬁfﬁe ) :;gg
38 @  T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 1907 +570 112373 3 73110
45 @  RIHANNA SOS (Def Jam/IDJMG) 1840 +1086 146605 2 9321
K €0  ASHLEESIMPSON LO.V.E. (Geffen) 1798 +171 116678 6 8312
26 31 EMINEM When I'm Gone (Shad)y/Aftermath/interscope) 1653 -325 127184 1 103/0
27 32 DAL Laffy Tafty [Dee Money/Asylum/Atiantic) 1623 -332 81642 12 92/0 i
35 33 SEANPAUL We Be Burnin’ (VP/Atlantic) 1497 -65 150009 17 98/0 NEW & AC T/ VE
3 34  TRINA fIKELLY ROWLAND Here We Go (Sljp-N-Shide/Atiantic) 1444 -305 115205 13 76/0 ST
40 €D  PUSSYCAT DOLLS f/WILL.\.AM Beep (A&M/interscope) 1387 +328 116404 4 7822 | JASON MRAZ Geek In The Pink (Lava/Atlantic)
30 36 T-PAIN 'mSprung (ive/Zomba Label Group) 1376 -395 110445 18 g5jp | 1ot Plays: 547, Total Stations: 36, Adds:4
. ROB THOMAS Ever The Same (Atlantic)
36 37  YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG) 1302 -153 68394 16 8810 Total Plays: 517, Total Stations: 15, Adds: 0
41 @ CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 1252 +338 89349 2 68/9 NICKELBACK Savin’ Me (Readrunner//DJMG)
32 39 THREE 6 MAFIA Stay Fly (Somy Urban/Columbia) 1241 -462 66973 11 83/0 Total Plays: 510, Total Stations: 42, Adds: 15
46 @  JAMIE FOXX fILUDACRIS Unpredictable (/AMG) 1143 +401 59023 2  64/5 m;'s;:y's"‘fg’:'ﬁ':t;‘g:‘t'ni‘;L;’ge‘x dg.:%m)
37 41 GWEN STEFANI Luxurious (Interscope/ 1137 -267 84945 15 10710 | wEEZER Perfect Situation (Geffen/
42 @ BO BICE The Real Thing (RCA/RMG) 1061 +179 44113 5 67/4 Total Plays: 488, Total Stations: 36, Adds: 0
47 @®  SEANPAUL Temperature (VP/Atiantic) 1053 +319 83019 2 4716 SANTANA /STEVEN TYLER Just Feel Better (Arista/RMG)
a4 @ TEDDY GEIGER For Youl Will Confidence) (Columbia/Sony BMG) 1088 +239 64391 2 g5 | rolPays39 T"‘:' :;"““*;8' k""“: Y
49 @ GO GOODOLLS Better Days (Warner Bros,) M +175 M2 3 WD | Ty v E i
39 46  CLICK FIVE Catch Your Wave (Lava/ 766 531 25257 10 63/0 LL COOL J f/JENNIFER LOFEZ Control Myself (Def Jany/DJMG)
48 @ NOTORIOUS B.L.G. fiP. DIDDY, NELLY... Nasty Girl (Bad Boy/Atlantic) yzy +104 46441 2 382 Total Plays: 381, Total Stations: 19, Adds: 3
@  CHAMILLIONAIRE Turn It Up (Latium/Universal 705  +165 40300 1 270 ?’:grp?::s"gwe;:g;";g:’s”fg’”i 5
@  PINK Stupid Girls /LaFace/Zomba Label Group) 695 +613 56304 1 75/51 MORNINGWOOD Nth Degrese (Capito)
43 50 DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So Def/Virgin/ 618 -229 25482 8 4700 Total Plays: 240, Total Stations: 28, Adds: 6
121 CHR/Pop reporters. Monitored a|rp|ay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/29-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radigandracords. com.
Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
GO DECALS  STATICS LABELS  MAGNETS
TO YOUR Nq w.orries, man. We’'ll take ca_re of all your pron!otiqnal
printing needs. Soon you’ll find that Communication
HAPPY Graphics is your happy place! Call today.
PLACE g co munication
B D ] Gralhlcs Inc
w"”fg,:?*/fv THE DECAL COMPANY
Noic (800) 331-4438 WWW.CGILINK.COM
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February 10, 2006
ARTIST TITLE LABEL(S)

BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia)
PUSSYCAT DOLLS Stickwitu (A&M/interscope)

ALL-AMERICAN REJECTS Dirty Little Secret /interscope)

NE-YO So Sick (Def Jam/DJMG)

FALL OUT BOY Dance, Dance (/sland/IDJMG)

CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group)
KELLY CLARKSON Walk Away (RCA/RMG)/

MARIAH CAREY Don’t Forget About Us //sland//DJMG)

NATASHA BEDINGFIELD Unwritten (Epic/

RAY J One Wish (Knockout/Sanctuary)

BLACK EYED PEAS Pump It /A&M/interscape)

NELLY Grillz (Derrty/Fo’ ReelfUniversal)

NICKELBACK Photograph (Roadrunner/IDJMG)

KELLY CLARKSON Because Of You (RCA/RMG/

CASCADA Everytime We Touch (Robbins)

RIHANNA [f It's Lovin’ That You Want ([Def Jam/IDJMG)

JUELZ SANTANA There It Go (The Whistle Song) (Diplomat/Def Jam/IDJMG)
FALL OUT BOY Sugar, We're Goin’ Dawn (/sland/IDJMG)

EMINEM f/NATE DOGG Shake That (Shady/Aftermath/interscope)
RELIENT K Who | Am Hates Who ['ve Been (Gotee/Capitol)

GWEN STEFANI Crash (interscope/

JAMES BLUNT You're Beautiful /Atlantic/

STAIND Right Here (Fljp/Atlantic/

MARY J. BLIGE Be Without You (Geffen/

ASHLEE SIMPSON L.0.V.E. (Geffen/

GORILLAZ Fee! Good Inc. (Virgin/

DAL Laffy Tafty (Dee Money/Asylum/Atlantic)

PUSSYCAT DOLLS f/WILL.L.AM Beep (A&M/interscope)

GWEN STEFANI Luxurious (/nterscape)

T-PAIN I'm Sprung (Jive/Zomba Label Group)

EMINEM When I'm Gane (Shady/Aftermath/interscope)

T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) (/ive/Zomba Label Group)
RIHANNA S0S (Def Jam/IDJMG)

SEAN PAUL We Be Burnin’ (VP/Atlantic)

YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG)

CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group)
CLICK FIVE Catch Your Wave [Lava/

JAMIE FOXX f/LUDACRIS Unpredictable L/RMG)

THREE 6 MAFIA Stay Fly (Sony Urban/Columbia)

TRINA f/KELLY ROWLAND Here We Go /Sljp-N-Slide/Atlantic)
WEEZER Perfect Situation (Geffen/

BO BICE The Real Thing (RCA/RMG)

INXS Pretty Vegas (Fpic/

TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG)
ROB THOMAS Ever The Same (Atlantic)

BABY BASH f/MARCOS HERNANDEZ Mamacita /Latium/Universal)
GOO GOO DOLLS Better Days (Warner Bros.)

MADONNA Hung Up (Warner Bros.)

PINK Stupid Girls (L aFace/Zomba Label Group)

BACKSTREET BOYS Crawling Back To You (ive/Zomba Label Group)

TOTAL
PLAYS

3538
3504
3155
3105
3003
2943
2408
2255
2231
1919
1904
1888
1848
1803
1639
1575
1460
1383
1369
13
1300
1246
1208
1018
920
812
an
729
644
642
631
612
597
575
558
450
443
439
405
392
383
355
249
248
244
234
228
224
216
181

+f-
PLAYS

+28
-170
-39
+253
+207
-160
+184
-405
+161
+116
+109
+133
-142
-366
+236
-493
+13
-51
+195
+16
+313
+246
+90
+420
+14
+83
-146
+162
-93
-301
-208
+225
+383
-4
-202
+155
-187
+126
-152
-161
-28
+51
-32
+53
+30
+43
12
-91
+202
-120

TOTAL
AUDIENCE

55165
57853
49749
51489
48625
49051
38890
36743
37676
30999
30736
29419
29513
30057
28673
23513
22882
22342
20029
22055
20527
23498
20564
15613
14333
9767
12761
11152
11375
8964
9353
8203
11508
7838
6891
7174
6764
5190
5052
4689
6235
5804
6058
5253
BN
2852
4621
3508
3647
2131

WEEKS ON  TOTAL STATIONS/
CHART ADDS

12
17
24

6
10
17

5
16
13
10

23

24

24
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5501
55/0
5210
531
54{0
520
5710
51/0
5112
am
551
512
43/0
an
45/2
410
461

40N

4612
3912
50/4
43/3
3713
428
3an
241
2910
374
241
24/0
24N
25/5
37115
211
21/0
2919
2110
26/5
19/0
171
16/0
16/0
6/0
154
8/0
710
1501
10/0
2824
710

58 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/29 - Saturday 2/4.
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ARTISTTITLE LABEL(S)

PINK Stupid Girls (LaFace/Zomba Label Group)

RIHANNA S0S (Def Jam/IDJMG)

CHRIS BROWN Yo (Excuse Me Miss) (/ive/Zomba Label Group)
MARY J. BLIGE Be Without You (Geffen/

PRINCE Black Sweat (Universal)

MADONNA Sorry (Wamer Bros.)

JAMIE FOXX f{LUDACRIS Unpredictable (/AMG/

T-PAIN f/MIKE JONES I'm N Luv... (five/Zomba Label Group)
SEAN PAUL Temperature (VP/Atlantic)

SWITCHFOOT We Are One Tonight (Columbia)

GWEN STEFANI Crash (Interscope/

PUSSYCAT DOLLS fIWILL.LAM Beep (A&M/Interscope)
TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG/
NICKELBACK Savin' Me (Roadrunner/[DJMG)

JAMES BLUNT You're Beautiful (At/antic/

STAIND Right Here (Fljp/Atiantic)

- PN
E
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TOTAL
ARTIST TITLE LABEL(S) mgkgse
MARY J. BLIGE Be Without You (Geffen/ +420
RIHANNA SOS (Def Jam//DJMG) +383
GWEN STEFANI Crash finterscope/ +313
NE-YO So Sick (Def Jam/IDJMG/ +253
JAMES BLUNT You're Beautiful (At/antic/ +246
CASCADA Everytime We Touch (Robbins/ +236
T-PAIN f/MIKE JONES I'm N Luv... (Sive/Zomba Label Group)  +225
FALL OUT BOY Dance, Dance (/s/and//DJMG) +207
PINK Stupid Girls (LaFace/Zomba Label Group) +202

EMINEM fINATE DOGG Shake That (Shady/Aftermatfyinterscape) +135

KELLY CLARKSON Walk Away (RCA/RMG) +184
PUSSYCAT DOLLS f/WILL.I.AM Beep /4&M/interscape/ +162
NATASHA BEDINGFIELD Unwritten (Epic/ +161

CHRIS BROWN Yo (Excuse Me Miss) (/ive/Zomba Label Group) +155

NICKELBACK Savin' Me (Roadranner/I0JMG) +136
NELLY Grillz (Derrty/Fo’ Reel/Universal) +133
JAMIE FOXX f/LUDACRIS Unpredictable (/RMG/ +126
RAY J One Wish (Knockout/Sanctuary) +116
BLACK EYED PEAS Pump It (A&M)Interscope) +109
STAIND Right Here (Fijp/Atlantic) +90
GORILLAZ Feel Good Inc. (Virgin/ +83

NOTORIOUS B.1.G. f/P. DIDDY... Nasty Girl (Bad Boy/Atiantic/  +61
JASON MRAZ Geek In The Pink (L ava/Atiantic) +61
MORNINGWOOD Nth Degree (Capito// +57
TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG)  +53
BON JOVI Who Says You Can't Go Home fIs/and//DJMG) +52
BO BICE The Real Thing (RCA/AMG/ +51
COLDPLAY Talk (Capital) +46

BABY BASH f/MARCOS HERNANDEZ Mamacita (Latim/Universal) +43
DANIEL POWTER Bad Day (Warner Bros.) +42

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable

Many sizes and colors available
Durable enough for indoor or outdoor use

PLASTIC
BANNERS

Advertise your message in any color

Call today for more information!
1-800-231-6074 www.rollasign.com
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Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Because Of You (RCA/RMG) 415 410 99% 43% 403 419 439
KELLY CLARKSON Walk Away (RCA/RMG) 415 430 8% 1% 415 419 417
ALL-AMERICAN REJECTS Dirty Little Secret flﬂterscape} 389 403 97% 28% 423 403 361
NATASHA BEDINGFIELD Unwritten (Epic/ 393 383 92% 18% 4.02 387 389
FALL BUT BOY Dance, Dance islard/i0JMG) 390 395 94% 26% 425 396 348
FALL OUT BOY Sugar, We're Goin' Down fslang/iDJMG) 379 382 97% 43% 406 383 377
BEYONCE' /SLIM THUG Check On it Sany Uban/Colombiy) 3.73 375 97% 29% 374 382 384
PUSSYCAT DOLLS Stickwitu (A&M/Interscape/ 369 380 97% 40% 373 381 329
NICKELBACK Photograph (Roadrunser/I0JMG) 368 369 97% 51% 365 372 390
RELIENT K Who | Am Hates Who I've Been (Gotee/Capitol) 354 371 71% 19% 401 360 294
BLACK EYED PEAS Pump It (A&Myinterscope) 353 366 88% 25% 353 338 3N
NE-YO So Sick (Def Jam//DJMG) 351 370 85% 29% 362 365 3N
BLACK EYED PEAS My Humps /A&M/Interscope) 349 355 93% 54% 348 315 384
GORILLAZ Feel Good Inc. (Virgin) 348 334 9%5% 41% 301 357 357
RIHANNA If it's Lovin' That You Want (Def Jam/OJMG) 343 356 90% 34% 330 348 34
C. BROWN fJ. SANTANA Run It (/ive/Zomba Label Group) 3.80 372 96% 49% 341 357 3.34
KANYE WEST Gold Digger (Roc-A-Fella/Def Jom/OJMG) 337 358 99% 58% 312 355 3.68
SEAN PAUL We Be Burnin' (VP/Atlantic) 337 328 96% 47% 334 349 317
EMINEM fN. DOGG Shake That (Shadyy/ditamiatifiterscops 3.34 - 5% 2% 332 3712 370
EMINEM When I'm Gone (Shady/Aftermatlyinterscape) 331 357 95% 39% 357 359 3.24
MARIAH CAREY Don't Forget About Us /island/iOJMG) 325 337 99% 57% 321 329 3.43
RAY J One Wish (Knockout/Sanctuary) 319 343 88% 3% 324 343 3.00
TRINA f/K. ROWLAND Here We Go (Slip-N-Slide/Atlantic) 318 338 90% 37% 3.09 340 314
GWEN STEFANI Luxurious (lnterscope) 312 308 96% 46% 275 285 345
J. SANTANA There It G... (Diplomat/Def Jam/IDJMG) 312 338 88% 39% 339 325 3.00
YOUNG JEEZY f/AKON Soul Survivor (Def Jam/DJMG) 301 329 92% 47% 338 332 262
T-PAIN Y'm Sprung (ive/Zomba Label Group) 299 313 86% 43% 293 328 250
NELLY Grillz (Derrty/Fo’ ReelfUniversall 294 321 8% M% 310 315 286
THREE 6 MAFIA Stay Fly (Sony Urban/Columbia) 284 300 85% 45% 285 300 265
Total sample size is 314 respondents. Tolal average favorability estimates are based ona scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample comgosition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM syslem, is available for local radio stations by

. CHR/POP

\_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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WK WEBC  ARTIST TITLE LABEL(S) s eivs "Eaer sTaTOhs
1 €  BEYONCE {/SLIM THUG Check.. Sony UrtianColumbia/ 847 +14 11 90
2 ©  NE-YO SoSick (Def Jam/IDIME) 432 +64 5 60
4 0 PUSSYCAT DOLLS Stickwitu (A&M/Interscape/ 364 +9 15 5/0
5 @  BLACKEYED PEAS Pump It (4&M/interscope) 352 +10 6 80
3 5  C.BROWNfUJ. SANTANA Runt UveZombelabel6ro) 329 34 15 80
6 @  ALLAMERICAN REJECTS Dirty Little... fnterscape) 328 +6 8 80
17 @H NICKELBACK Savin' Me fRoadrune/EMI Music Canads) 296 +74 1010
8 ©  FALLOUT BOY Dance, Dance /Island/IDJMG) 291 +20 8/0
10 ©  NATASHABEDINGFIELD Urwritten (Sony BMG! 280 +26 6 90
13 D JAMES BLUNT You're Beautiful (Atlantic) 267 +20 12700
14 @  MADONNA Sorry (Warner Bros.) . 81 +15 3 e
7 12 MARIAH CAREY Don't Forget About Us (isiand/i0JMG) 243 64 13 6I0
16 @ K CHANTE Ring The Alarm (Sony BMG Misic Canads) 238 +14 50
25 @  KELLY CLARKSON Walk Away (Sony BMG) 232 +54 710
12 15 K.WEST Gold Digger (Roc-A-Fella/Def Jom/iDJME) 218 -34 20 100
15 16 ROSETTE Crushed (Shred/RockSTARNevada) 23 200 12 8
" 17 KELLY CLARKSON Because Of You (RCA/RMG) 211 4 20 510
22 (D MELISSA O'NEIL Let It Go (Sony BMG Music Canads) 208 +12 6 50
21 @ REX GOUDIE Run (Sony BMG Music Canada) 201 0 5 50
20 20y MASSARI Real Love (Capital Prophet) 197 5 17 9
23 21 SEAN PAUL Temperature (VP/Atlantic) 192 1 4 6/0
18 22 MADONNA Hung Up (Warner Bros,) 192 30 14 110
9 23 RIMANNA If it's Lovin’ That You Want [Jef Jam/iDJMEG) 190 71 16 90
19 24 oy HEDLEY Trip (Universal Music Canada) 179 -24 5 6/0
27 @  COLDPLAY Tak (Capitol 173 +6 4 50
@  RELIENT K Who | Am Hates Who I've... (Gotee/Capito) 164 +26 1 61
30 @  NELLY Grilz (Derrty/Fo’ RecllUniversal) 157 +8 2 50
@  MARY J. BLIGE Be Without You (Geffen) 155  +61 1 612
@  RAY J One Wish (Knockout/Sanctuary) 155  +13 14
@  EMINEMHN.DOGE Shake... (Shacy/Aftemmattinterscope) 149 +48 1 511

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
Songs ranked by total plays for the airptay week of 1/29-2/4. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

CS are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

i

wliigiie =
arist: Mary J. Blige
tase: Geffen

By MIKE TRIAS/ASSOCIATE EDITOR

here was no denying that Mary J.

Blige would be a star when she
stormed onto the music scene with her
1992 debut album, What’s the 411. Since
then, the songstress has won three
Grammys and become an inspiration for
countless future divas who
alm to express their own .
truth through their voices.
What's more amazing 1is |,
that inrecent months Blige’s
carecer seems to have risen
to another level.

“Be Without You,” taken
from her seventh album,
The Breakthrough, is break-
ing through the Rhythmic
chart right now, reaching No. 4* this
week. The song has already conquered
Urban and Urban AC, reigning at No. 1*
on both charts. The no-holds-barred
ballad, written by Blige, Bryan-Michael
Cox, Jason Perry and Johnta Austin, is
also making a huge impact at Pop, where
it rises to No. 23* in only its third week on
the chart.

Blige drew some of the industry’s big-

gest names to produce on The Break-
through, including Cox, Rodney Jerkins,
Will.I.Am, Jimmy Jam & Terry Lewis,
Dre & Vidal and Raphael Saadiq. She
also landed the singing talent of the
world-renowned Bono: They teamed to
present a duet of U2’s classic “One.”

“This album is basically Mary J. Blige
not being what everybody else wanted
her to be, and you either like it or you
don’t,” says Blige. “But for me, it's about
making a choice to survive, about choos-
ing what’s right for the future. At the end
of the day? I am choosing to be happy, and
The Breakthrough reflects my ongoing
process to make that choice.”

As for the recording pro-
cess, Blige says, "The whole
time I was recording, every
single day, I was being chal-
lenged by my biggest issues:
anger, sadness, all kinds of
things. But what I've learned
" s to finally be at ease, enjoy
- life and allow myself to be
happy. I am really, really
happy. Certainly, I'm going
through my own journey, but I am
learning how to take that journey without
putting myself through unnecessary
drama.”

Blige rocked the crowd on both the NBC
special Jamie Foxx: Unpredictable and at
the Grammys, with U2, but the spothght
only grows brighter for her next month.
She’s up for three NAACP Image Awards
at the March 3 ceremony.

o

e o

b

s ow © st PR

BIG SMOOCHES Hollywood Records duo Aly & AJs promo tour of America pulled over for gas
at WXSS (103.7 Kiss FM)/Milwaukee. Seen here are (I-r) Hollywood’s Donna Passuntino, AJ, Kiss PD

Brian Kelly, Aly and Hollywood's Tony Smith.

TO KISS AND BACK universal artist Ash/ey ParkerAnge/ formerly of O-Town, is making the
rounds to talk about his debut solo album and his reality show, There and Back, on MTV. Seen here in

David Corey.
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the studios of WXKS-FM (Kiss 108)/Boston are (I-r) Universal’s Pauf Munsch, Angel and Kiss 108 MD
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Stations and their adds listed alphabetically by market
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POMD. Ken lemmm OMPD: SWITCHFOOT TN P MD: Paul “Cubly” Bryant
WWAtania, GA 3 e g 15 WBHT Wilkes Barre, PA"
Sp s 11 RIHANNA : WK’!
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‘i POMC. Qo Randol o WSPKMNewburgh, NY APD; Danny Meyers APOMO: Jimmy Dtson WARY [ BLIGE
WSSX/Charleston, SC* itk 1o ST FD: Scoly Mac NO: Bob Pairck
DM/PD: Wik Edwards o 1 PUSSYCAT OOLLS tWILL LAM
KFl/Austin, TX* A R E4 WHKEImira, NY Vo "
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RIHANA asnoum B L ouraon e TSR o Moo
. WRTS/Erie, PA CHRIS BROWN PUSSYCAT DOLLS UWILLLAM
%ﬁmm" OM: Rick Rambakio KJYO/Okiahoma City, DK WHTF/Tallahassee, FL 4
e D: Kl Rls PO Dan Egwarts OM: Tom Tavis ' WPXYRochester, NY* O Doup ften
Yodok 2% MOHBIK gsime WKSS/Hartiord, CT* KIFS/Mediord, OR s PD: Mika Danger § samak
18 PNK g PD: Rick Vaughn OM/PD: Michael Moon 21 PUSSYCAT DOLLS tWILL LAM MD:JB. 2 P TW/Wilmi E*
MO: Jo Jo Brooks 9 CHEIS BROWN by 48 B — WSTW/Wilmington, DI
17 PUSSYCAT DOLLS IWLL 1AM T MARY J. BUGE 2 PO: John Witson
12 ML SASON MRAZ 1 e AN REECTS APD/MO: Mike Rossi
KANVE WEST ULUPE FASCO 15 PUSSYGATOOLLS (L Lo tokas
WIOU/Chattanooga, TN* KDUK/Euuone OR .
KXY Beaumont, TX* OM: Kris Van Dike Sargent WADAMelboume, FL wrwrammﬂ'
OM: Jim West ey m v'""' Suele . ™ g KQCH/Omaha, NE* S Jfl Kapugl
FﬂMD h,‘g‘ m Apo: mamum B — w%ﬁmﬂ:n, S OM: Tom Land KDND/Sacramento, CA* MOD: Ashlee Reid
APD: Patrick oh Hmhﬂm e /MD: Erik Johnson PD: Stove Weed 11 PINK
1 SWITCHFOOT Writtie it MD: K S SEAN PAL
g e § b TEEE i | wzowionckon, &G
WSTO/Evansville, IN R MARCOS HERANDEZ D i 00"
WKSC/Chicago, IL* 36‘3‘?.'#&'.‘2 Priest w""’"n.'.ﬁ.",'é f ‘S.W
: PD: Rod Phillips APD/MD: Josh Stricktand APD: Donnis Michsels WXXL/Orlando, FL* g . § PNK
KRSQ/Billings, MT 8 WIOG/Saginaw, MI WMGl/Terre Haute, IN 6 JELZ SANTANA
OM: Jeft s WKEE Hurlington MD: ichael Yo a/Ae, Sana Sk PD: Jory Noble PD: had Etwarts
PD; m It PUSSYGAT DOLLS /WILL | AM P x'm' 2066
MD: Rob Hi APDMD Gaallfnm T-PAIN IMIKE JONES el
5 TWISTA IMARUAH CAREY MADONNA " mssvwmus AL AM
4R WOAY/Fargo WKSIWinchester, VA
= .o B | aemonn | Gy Sl
11" PRINCE 0 ALl 3
o WXSS/MIIwnukee wi POMD: ksith Allen O WTWRToledo, OH* ¥ pricn
HXYKBilo, M mmn oo Natinez okl £D: Bron Carey % s
: Jay .
A WKFS/Cincinnati, OH* WZI IHsuc%mIIe AL F v T— e 23 L
OM: Scott Reinhart w my “Lisa" Ellioh
Pg: ;’:«“W e XF/Fay lle, AR
LG etteville, .
1 PUSSYCAT DOLLS YWILLIAM 1 8 Wi eanoli . KIXY/San Angelo, TX
WWYLBinghamton, NY KAREVEST AL ASD LA 70, 2P0l M WIOOPhiladelphia, PA* Doy o KEFtadma, WA
DM; Ed Walket 31 RIKAANA i PO: Todd Shannon /M- David Carr WVKS/WE“O OH* Ron Harris
; 11 T-PAN IMIKE JONES 2 SEAN APO/MD:; Marian Newsome-McAdam 3; m‘snglaemsﬂ&u OM/PO: Bill M PDMD Steve Rocha
WNOU/ndianapolis, IN° | BHs o m i S | RO 6 TRAN (NI JONES e o
WAKS Cleveland, OH" ke g et 1 SN WY ) Bk i
ON: st ks . ;'}, s Soo
PO: ,D”’"nm WWCK/Hlnl Mi % N%LBACK WKHM civ. M
Nade 17 YOUNG JEEZY . . i . raverse ity,
WABB/Mohile, AL KZZP/Phoenix, AZ X .
WOEN/Birmingham, AL* ! Nk P" Cogl OM: J..".f.m L KELZ/San Antonio, TX* gMD Ui WAKZYoungstown, OK
B o A et " oo et A
; Tommy WYDY, N I 17 o0y Cen
 Saison s i - TN R A— §
KKMG/CoIorado Springs, CO* API)/MD Nato Wesi LS 5 NICKELBACK
PD cm um PUSSYCAT DOLLS IAVILL | AM WPST/Trenton, NJ*
s O By B WYOKMobile, AL* WKSTPitsburgh, PA® ‘ e
MO: Scolty E. OM: James Alexander PD: Alex Tear KXXM/San Antonio, TX* MO: Matt Sneed WHOT/Youngstown, OH*
KSAS Boise, 10 ey ol: APOMD: A Seliga A A B0 Ton Iravalt oY) bt AL
o g . oz A
PO: Mmmuv WNOK/Columbia, SC* PRINCE WAPE/ .Iacksonwlle FL* 13 RIHANNA x&’%m l‘!‘LLINT PUSSYCAT DOLLS IWILL | AM No Adds
MD: PO: Toby Knapp OMPD.C
0 LS J L ENIRER 10PEz APD/MI) Tnny M:nn
3 STAND 6 RIHANNA
1 TEDDY GEIGER KRQO/Tucson, AZ* s
. WJBQ/Portland, ME ¥ v %mm
mefaﬁsw o KHOP/Modeslo CA* DM/PDQ:/Em Moors KHTS/San Dlego CA* ..""’umm-r"ﬂ,?"“‘"" .
KIMGBaise, 1D* MO: Nkt Thomag. OM: Richard Perry 0 This e i 7 e ME“IABAQF
58 23 TPAR MK OHES MD Incn Jenking SWITCHFOOT APD/MD: “m!ﬂ Haze 2 ALL-AMERICAN REJECTS
WCGO/Columbus, GA 22 PING . SOCENT 1 JAMIE FOXX FLUDACRIS 1 JAMIE FOXX HLUDACRIS
%risvg'}"mun AASCO OMPO: Bob Quick 13 JAMIE FOXX YLUDAGRIS WFKS'/':(afksonw"e' ALt A e OYE WEST 1. FAScD *Moni
T SHiToNo0r ﬁ"ﬁ:ﬁ'«'&aﬁ" R DS oo Monitored Reporters
1 MADOANA 2 T-PAIN tAIKE JONES 179 Total Reporters
PN KHTT/Tuisa, OK*
Cene KNOE/Monroe, LA d, OR* : Tod Tu P Tt p——
WXKS/Boston, MA" KSMEFL. Collins, €O OWPD: Boy Riarss T . AP0 i ey 121 Total Monitored
PD: Cadillac Jack' Ry J 5 w0 MD: Brooks Fox KSXY/Santa Rosa, CA 20 PG -
APDMO; David Coray WNCI/Columbus, OH* MO Ryan Kramer KSYN/Joplin, MO pird 24 YING YANG TWINS UPITBUAL PD: Danny Weight 6 BUBBA SPARIXK LYING YANG TWINS
1 TEDDY GEIGER PO/MD: Michael McCoy ONJPD: Jason Kright {od PUSSYCAT DOLLS tWILLI AM 2 PR SOCENT 58 Total Indicator
1 WOONUA L3 " APD: Siove Kra NOE X Z g il
N SWITCHROOT i — e LT
'3 LEB0 S emoren opez wER - P:ayli:t Fl::pzoen'ﬁ):
f— WAL Maryariown, WY WERZ Portsmouth, KGOT/Anchorage, AK
KNDE/Bryafi, TX WXKB/F1. Myers, FL* . M: Hoppy Kercheva g mluumm XM Top 20 an 20/Satellite WWKZ/Tupelo, MS KZIWLubbock, TX
5“‘,, {‘ g WUYY/Cancord (Lake Regions PD: Matt KMXV/Karsas City, MO* PO: " Moot OM/PD: Rick Stevens i
i e POMD: Al ( A andy Shorwyn MD: Joe Mack ity APD; Brian Mo swlmom el el Frioiiiprie WBNQ/Bloomington,
JAMIE FOXX ELUDACRIS .vson 2 wwmm g P e m:m&nw runm g SEAN PAUIL ig mem L
mm i PRINCE MARY J. BLIGE JASON MRAZ P 3 P 3 PRINGE WYOT/Johnstown, PA
RIHANNA PIRK RIHANNA
Y A SWITCHFOOT J

26 ® Radio & Records February 10, 2006

WwWwWWwW americanradiohistorv com



www.americanradiohistory.com

%KE%

CHR/RHYTHMIC

Adirrnh

DARNELLA DUNHAM

drecords.com

Big Tigger Doing
Bigger Things

Hip-hop’s most entrepreneurial radio personality

continues to shine

Big Tigger made a name for himself hosting nights and then
afternoons at the legendary WPGC/Washington. His easy-
going rapport with callers and spontaneous freestyles made him
a great success, and BET recognized his talents by adding him
as a host to its highly rated Rap City.

After BET moved its operations from Wash-
ington, DC to New York, Tigger became the sole
host of the revamped Rap City: Tha Bassment,
and he had a morning stint at WJLB/Detroit.
Three years ago Premiere Radio Networks
launched Live in the Den, Tigger's weekly syn-
dicated hip-hop and R&B show, which current-
ly boasts 70 affiliates.

Now Tigger hosts 106 & Park, the highest-rat-
ed music show on television, with Julissa. It seems
like Big Tig has it all —
successful, long-lasting
careers in both radio and
television; BT Wheels, his
line of rims; his Streetcor-
ner Foundation, which
focuses on the preven-
tion of HIV and AIDS
through education and
awareness; and a great
circle of friends. But he
wants more.

Here Big Tigger sheds some light on how he
juggles all of his different roles while striving
to obtain what really matters.

i
Big Tigger

R&R: Do you miss doing live radio?

BT: Yes and no. I miss the interaction with
the audience and live callers. [ don’t miss the
everyday grind of it. The only reason I call it a
grind is because you play the same songs over
and over and over again.

R&R: How has syndication been for you?

BT: It's been great. I'm in a unique situation

NI EEELEE T2 7 {7 P

“If | had one regret at this
point, it would be that |
haven’t made time or
found time to find a wife
and put together a family.”
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where I own my show. I can do whatever | want
todoonit.

R&R: Even musically?

BT: Even musically. I don't answer to any-
body. In a way, I answer to my affiliates, be-
cause if I'm not playing the right songs or hit
records, they’ll drop the show. So I'm account-
able, but at the same time I make all the deci-
sions. If Idon’t want to play a song, 1 don’t have
to, but if there’s a really great song that might
be on the bubble that I like, I can play it.

As far as the mix show is concerned, I fry to
give DJ Spinbad as much autoncmy as possi-
ble, but at the same time he knows he’s got to
play hit records. That's my favorite part of the
show, that I have complete control of it.

R&R: Have you ever worked with a co-host in
radio?

BT: I was a sidekick before I got my own
show. When I did mornings in Detroit I had
two: CoCo and Foolish.

Relations Beata.

YO! EXCUSE ME, MISS chris Brown made his presence felt
onstage and backstage at WLLD (Wild 98.7)/Tampa’s Last Damn
Show. Seen here (I-r) are Brown and WLLD Asst. PD/Music & Artist

R&R: What kind of ad-
justments did you have to
make to working with co-
hosts on 106 & Park and
BET Style?

BT: Timing, adjusting
to personalities. It takes
time for people to pick up
where you're going with
stuff sometimes. The
more you do something,
. the more you get used to
each other and how each
of you does what you do.

R&R: Is that from being
around each other off the air?

BT: Each situation is

going to be its own situation. For some people,
hanging out off the air works. For some peo-
ple, just being at work, doing it every day,
works. My situation is definitely all on-air, even
though Julissa and I hung out a little bit over
the holiday break because we were both in
Miami. But outside of work we usually don’t
see each other.

R&R: That's surprising, because you seem to
click with each other.

BT: I'm glad to hear you say that, because
that means we've done a good job of covering
a lot of the issues that we had. It was definitely
a growth process for both of us, and a learning
process. We tried really hard not to try too hard
to make it mesh too fast, and we kind of gave
each other our own space.

A lot of times Julissa deferred to me in cer-
tain ways because I'm the veteran here. There
were some days I thought were train wrecks,
myself.

R&R: How have you been able to maintain such
longevity in your television career?

BT: Especially in regard to Tha Bassment —
that show is such a strong show — people over
the years have connected with me because what
you see is what you get. I'm pretty much me
all day, and I've been blessed to be able to get a
check for being myseif. I don't try to throw up
no airs, no fronts. Other than that, I can’t really
say.

I've worked hard to try to learn what I need-
ed to learn technically to stay on top of my
game as a personality. I've worked hard to learn
more behind the scenes so I understand why 1
need to be on my game in certain aspects.

My audience, fans and supporters have been
there for me and keep me poppin’. Other than
that I really couldn't tell you, but I'm enjoying
it.

R&R: Have you always had the ability to be
yourself on the air?

BT: My first job all by myself was weekends,
7pm-midnight, on 92Q {WERQ)] in Baltimore.
Russ Allen gave me a shot. Before that I had
been a sidekick. Those first couple of weekends
were rough for me because I had to get the
kinks out and get used to doing it. I was cool
with that, and then I did overnights for a little
while.

Then I took over overnights at WPGC from
an icon in the market, Albie Dee, who had
moved up to afternoons. That was a little nerve-
racking. That first week I did great, or so I was
told, but it was rough. I had to find my own
little niche and my own little space.

I had the same transition at television. It was
an adjustment, and I had to learn how to be me
in front of a camera.

We have this thing we call “CTC,” which is
“cut the check.” I expanded it to “CTCO” when
it came to BET, because I'm like, “Cut the cam-
era on.” That's my approach to it. I could be
sitting here with a cold, not doing anything, but
cut the camera on, and I'll be all right.

For some reason God blessed me with the
ability to do that. Cut the camera on, cut the
mike on, and I can pop. I'm there, I'm ready,
let’s go. It was an adjustment at first, but some-
how I learned how to be me.

R&R: How do you juggle everything and man-
age your time?

BT: It's hard. I don't sleep much, and [ do
what’s necessary. Some days are short days —
two- to three-hour days — and some days are
15- to 20-hour days. When I'm not working 1
try not to do anything.

I just had my first complete seven days off
from everything over Christmas break. From
Christmas all the way to Jan. 31didn’t have to
do anything for anybody, any job, any of my
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“People over the years
have connected with me
because what you see is
what you get. 'm pretly
much me all day, and I've
been blessed to be able to
get a check for being
myself.”
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businesses, anything. That was the first time |
had that since 1997.

R&R: I've heard you mention on 106 & Park
that you've been in the studio recording. Are you
working on an album?

BT: I've been in the studio, and I've worked
on some things. I keep going back and forth
between working on it and not. When I was
really, really into it and on it 1 didn’t get the kind
of response I thought I deserved or warranted
from certain labels that shall remain nameless.

No disrespect to a lot of the music that's out
today, but I don’t think the music I do is main-
stream. I would love to do it because it's my
music and I want it to be heard, but at the same
time it’s business.

In order for me to do the album that [ want
to do, I'm going to have to stop doing one or
two of the other things I'm doing to focus on
it. [ can’t give 50% to it. If it is my only album,
you're going to get 135% of me on it.

But in order for me to set down one or two
of my jobs or ventures, it’s going to have to
make dollars, which makes sense. [ haven’t yet
found the situation that allows me to do that.

R&R: Despite that, are you still making music
as an outlet?

BT: I have a bunch of great songs. I have this
song with Trey Songz that’s nuts, and [ haven't
figured out what I'm going to do with it yet.
Again, there are parts of me that really want to
do it, and there are parts of me that think it’s
not that important to do. If 10 years down the
line it never happened,  wouldn’t be upset. It's
not on the top of my priority list.

R&R: What is on top of your priority list?

BT: Getting married and having some kids.
I've been doing radio for 12 years and televi-
sion for about nine years. Even in the realm of
television hosts, I've done a lot and seen a lot.
In the realm of artists, I've done a lot and seen
a lot. I've done a song with R. Kelly, I've been
on several fours. If it was over tomorrow, I'm
great.

On New Year's Eve Jamie Foxx had a set on
Miami Beach. It was me, Snoop, Luda, Sanaa
Lathan, Gabrielle Union, actress A] Johnson
and Busta Rhymes. It was just being in situa-
tions with people; I wasn't there as a fan.

These are people I can call friends — some
better than others, but these are people I'm cool
with. Just being able to be in that circle of
blessed people and being in that kind of com-
pany is great. Growing up as [ did as a young,
broke kid in the Bronx, if it was over tomor-
row, I'd be cool.

If T had one regret at this point, it would be
that I haven’t made time or found time to find
a wife and put together a family, which is im-
portant. People’s priorities change over the
years, and I've been on the grind so long that
I'm trying to get to that now.
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(AST THIS February 10, 2006 TOTAL I TOTAL  WEEKSON TOTAL STATIONS/ '
WEEK  WEEK  ARTIST TITLE LABEL(S) PLATS PLAYS ADENCE  CHART ADDS MEI“ AB ASE
1 o NELLY Grillz (Derrty/Fo’ ReelfUniversal) 6515 +130 698713 15 85/0 B
3 0 BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia) 6432 +983 677984 12 7310 M@ ST A D B E.
2 0 NE-YO So Sick (Def Jam/IDJMG) 6262 +447 618105 1 84/0
4 @ MARY J. BLIGE Be Without You (Geffen/ 5845  +737 689140 10 85[0 ARTSTTILE LBELS Aoos
5 @  JAMIEFOXX f/LUDACRIS Unpredictabe (/AMG) 409 673 471M0 85/0 :‘2";;::;’;:;’";:; }’l"’h;l’:if‘z’fmd Choa ot :f
6 e T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 4608 +741 391815 7 86/3 THREE 6 MAFIA Poppin’ My Collar (Sany Urban/Columbia) 14
10 ﬂ CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba L abel Group) 4027 +716 456324 6 8211 PUSSYCAT DOLLS fWILL.LAM Beep A&M/interscape) 14
7 8  MARIAH CAREY Oon't Forget About Us (Isiand/IDJMG) 3303 491 273693 16 82/0 WARREN G fNATE DOGG | Need A Light (Lightyear/ 12
13 @ BUBBASPARXXX f)YING YANG TWINS Ms. New Booty (Purle Aibbon/Virgin) 3172 +445 223193 8  T7/4 ;::::':AJ ;’;SE"I;"’FS"ML/%Z 65""""' Mysdlf (Def Jam/DJME) :3
9 10 CHAMILLIONAIRE Turn It Up {Latium/Universal) 3166 -181 270452 23 710 DEM FHANCHIZ(E:;O:Z Lean Wit t, Rock Wit It (So So DefWigin) 1
" 11 CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group) 3061 123 285228 26 85/0 YOUNGBLOODZ Chop Chop fLaFace/Jive/Zomba Label Group) 7
14 @ EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope) 3055 +345 271729 7 55(1
8 13 JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/IDJMG) 2963 -591 221548 18 78/0
12 14 RAY J One Wish (Knockout/Sanctuary) 2897 -166 258124 23 78(0
15 15 PUSSYCATDOLLS Stickwitu (A&M/interscope) 2590 -58 200817 17 51/0
17 16 DAL Laffy Tafty (Dee Money/Asylum/Atlantic) 2363 77 202258 22 76/0 (o L i M o sr £
26 @ DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/ 2286 +979 233405 5 6817 oy i
16 18  DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) /So So Def/Virgin) 2230 -307 268839 19 81/0 I N CR EASE ID P LAYS
21 )  SEANPAUL Temperature (VP/Atlantic) 2173 +477 283190 6  67/6 oy
20 @  LILROB Bring Out The Freak In You (Upstairs) 2007  +261 155660 10  40j2 ;::;Tr‘;:il;f;?uuc e rary s
23 @ BOW WOW Fresh Azimiz (Sony Urban/Columbia) 1679 +177 124563 10 6311 DEM FRANCHIZE BOYZ Lean Wit It Rock Wit It (So So DefVirgin/ +978
19 22 JUVENILE Rodeo (Atlantic) 1613 -296 121554 1" 6610 T-PAIN f/MIKE JONES I'mN Luv... (five/Zomba Label Group)  +781
22 23 PURPLERIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin) 1485 20 177532 16 37/0 | MARY.J.BLIGE Be Without You (Geffen/ +137
2 @  YOUNG JEEZY My Hood (DfJam/IDJME) 1410 +35 84409 6 6312 m"sE ':gg:‘:'un"n‘i’g’““g r:p:‘e;i?t:ﬁ’zj’/;”,jg”g”;’””” Iz;:
28 - € BUSTARHYMES Touch It (Aftermath/interscope) 1378 +214 239010 9 465 SEAN PAUL Temperature (VP/Atéantic) +A77
27 @ NOTORIOUS B.I.G. f/P. DIDDY, NELLY... Nasty Girl (Bad Boy/Atlantic) 1378 +95 188246 8 58/0 LL COOL J f/JENNIFER LOPEZ Control Myself (Def Jam/DJMG/ +456
33 @  LLCOOLJFIJENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 1304 4456 113215 3 5510 | NEYO SoSick Defuam/DIMG) W
25 28 TRINAfIKELLY ROWLAND Here We Go (Siip-N-Slide/Atiantic) 1262 52 83613 20 20 | CUBBASPARXXX...Ms. New Booty (Puple AibbonVigin)  +845
39 @ JUELZ SANTANA Oh Yes (Diplomat/Def Jam/IDJMG) 1158 +442 162981 3 40/2
32 €D  YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT) 1132 +269 77154 3 514
31 31  BABY BASH f/IMARCOS HERNANDEZ Mamacita (L atium/Universal) 940 -50 73840 5 191
44 @ E-40 Tell Me When To Go (Reprise/BME) 910 +320 92709 3 284 SN
37 €  DAVIDBANNER flJAZZE PHA Touchin' (SRC/Universal 900  +162 55649 3 49/1 NEW.& ACTIVE
41 €D  DADDY YANKEE Rompe (E/ Cartel/interscape) 897 4257 94102 5 122 | (ypACAISHIFIELD MOB & JAMIEFOXX Georgia 0P/t Jam/IMG)
35 @ MACK 10 The Testimony (Hoo Bangin’/Capitol) 894 +84 70325 7 34/0 Total Plays: 473, Total Stations: 21, Adds: 1
29 36  LIL"WAYNE Fireman (Cash Money/Universal) 883 -269 69640 15 42/0 NEW RIDAZ Special Girl (Upstairs)
46 €  KANYEWEST {LUPE FIASCO Touch The Sky (oc-A-FellalDef Jar/iDJMG) 847 ~ +300 83806 2 Ggja | °talPays: 397, Total Stations: 20, Adds: 3 ,
34 38 KEYSHIA COLE I Shoukd've Cheated (A&M/terscope) 625 TAZ0 AT IO | o mars 35 T S o
40 @ DAL Betcha Can’t Do It Like Me (Dee Money/Asylum/Atlantic) 774 +110 48771 4 414 DILATED PEOPLES Back Again (Capital
30 40  GWEN STEFANI Luxurious flnterscope) 759 -289 81435 14 42/0 Total Plays: 292, Total Stations: 24, Adds: 1
@ " KEYSHIA COLE Love (A&M/interscope) 754 +299 139230 1 20/4 TAMI CHYNN Hyperventilating (Cherry/Universal)
45 @  CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal 728 167 75499 4 276 | ool Plays: 265 Total tations: 15, Adds:T
49 @  GWENSTEFANI Crash finterscope/ 723 +250 24999 2 2712 %'olm'l(:,'lgyvs'"g%uﬁz’l’;‘;’j’t’l’o’r’;”’fg rdis
38 44 TWISTA {[PITBULL Hit The Floor (Atiantic/ 579 -146 62648 16 47/0 FAITH EVANS Tru Love (Capitol
— @ BLACK EYED PEAS Pump It (A&M/interscape) 569 +151 28902 2 2310 Total Plays: 238, Total Stations: 16, Adds: 6
48 @ MOBB DEEP Have A Party (G-Unit/Interscope) 547 +76 96054 2 17/0 BUN B f/PIMP C, JAY-Z... Get Throwed (Rap-A-Lot/Asylum)
@  RIHANNA SOS [Def Jam/IDJMG) 542 +302 50337 1 24jqp | TotalPlays: 229, Total tations: 11, Adds: 0 ,
@  YING YANG TWINS HAVANT Bedroom Boom (7V7) 522  +86 29196 1 21N ?(ﬁmllﬁrys;l:‘égu::?al T
42 49 EMINEM When I'm Gone (Shady/Aftermath/interscope) 507 -113 52393 1" 22/0 B.G. fIMANNIE FRESH Move Around (Chapa City/Koch)
@ 50 CENT Best Friend /G-Unit/Interscape) 497 +138 81841 1 10/4 Total Plays: 136, Total Stations: 21, Adds: 21
89 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 1/29-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays fists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records.
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¢ RateTheMusic.com

Persons Persons Persons

America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 2/3/06

Total sample size is 293 respondents. Total average favorability estimates are based on a scale of 1-5. {1=dislike very much, 5 = like very much). Tolal familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

major attention.

Chynn has other music available on www.myspace.com/
tamichynn. Her songs “Be Mine” and “Looky Looky” prominently
display her Jamaican accent and are really catchy. Like
“Hyperventilating,” “Be Mine” and “Looky Looky” stay true to
__/  Chynn’s reggae roots yet are accessible to an American audience.

Artist Title (Label) TW LW Familiarity Burn  12-17 18-24 25-34

NE-YO So Sick (ef Jam/IDJMG) 415 &16 91% 21% 438 405 385 | ARTIST: Tami Chynn

MARY J. BLIGE Be Without You (Geffer) 414 427 85% 16% 415 408 412 LABEL: Cherry/Universal

BEYONCE' /SLIM THUG Check On It (Sany Urban/Columbia) 399 AD1 9% 2M% A1 389 377 | e e

CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group) 395 395 98% 41% 423 377 358

NELLY Grillz (Derrty/Fo’ ReelfUniversal) 395 397 90% 26% 426 383 354 Tami Chynn is a new name to

CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 389 396 74% 1% 419 389 34 American audiences but an estab-

RAY J One Wish (Knackout/Sanctuary) 388 380 98% 31% 410 379 373 | [lishedoneonthejamaicandancehall

SEAN PAUL Temperature (VP/Atlantic) 383 - 6% 1% 388 375 400 | S°N¢ S:‘e e al,re‘;.dy ‘;’“erld ;V.‘th

TRINA H/KELLY ROWLAND Here We Go (Sip-V-Shde/Atiantic) 382 381 9% 3% 400 368 A7 | oo RS ;/?;iﬁ;;yu -

JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/IDJMG) 380 383 94% 7% 4an 380 343 Assassin and Wayne Marshall.

PUSSYCAT DOLLS Stickwitu (4&M/interscope/ 378 393 95% 35% 384 372 3N Chynn danced on tour with

LIL ROB Bring Qut The Freak In You {Upstairs) 375 346  40% 8% 419 362 365 Shaggy at the apex of his career, and

MARIAH CAREY Don't Forget About Us (island/iDJMG) 373 390 98% 47% 367 369 371 she has also performed at the last two

JAMIE FOXX fILUDACRIS Unpredictable (//RMG) 373 388  78%  18% 369 350 400 | ReggaeSumfests (thebiggestannual reggae concertinthe world)

CHAMILLIONAIRE Tu It Up LatiumUniversall 373 367 78% 18% 386 365 388 Cm’;‘:f:‘l‘;‘s‘t ﬁfﬁféiiﬁifé'ﬂ‘uiﬁf;‘?ﬁif :a‘l‘i‘j};"g‘;‘g(;‘:uﬂgr

DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So Def/Virgin/ IN 3N 8% 2% 406 359 346 | T des Caucasian, Cherokee and African-Ameri

YOUNG JEEZY t]AKON Soul Survivor (Def Jam/IDJMG) 370 375 95% 42% 385 363 365 | (o ancestry Her parents wereinaband together and frequently

BOW WOW Fresh Azimiz (Sony Urban/Columbia) 370 3.8 60% 12% 4.7 361 345 held rehearsals at their home. Constantly being surrounded by

EMINEM fINATE BOGG Shake That /Shady/Aftermatlyinterscope) 369 378 78% 21% 402 345 376 musicians while growing up helped inspire Chynn to pursue a

NOTORIOUS B.LG. fIP. DIDDY, NELLY... Nasty Girl (Bad Boy/Atlantic) 365 395 64% 15% 367 340 395 | career as an artist. She rehearsed with her band and recorded

THREE 6 MAFIA Stay Fly (Sony Urlian/Cokumbial 358 358 83% 35% 382 314 3N her entire album in the same house.

YOUNG JEEZY My Hood (Def Jamy/ID.JMG) 357 354 6% 16% 409 3339 343 | _ [hesingle "Hyperventilating” uses the step rhythm, which

TWISTA fIPITBULL Hit The Floor (Atlantic/ 356 348  59%  15% 2380 331 3y | @lsoheardonSean Paul’s "We Be Bumin'” The familiar beat
) ) . was enough to get mixers interested, but the continued growth

T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (/ve/Zomba Label Group) 345 342 1% 28% 385 320 3B | fpioerventilating” shows that it has the potential to become

LIL' WAYNE Fireman (Cash Money/Universall 343 338 77% 25% 388 313 315 | Lpighit

JUVENILE Rodeo (Atlantic) 342 350 65% 19% 373 313 350 It's currently New & Active on the R&R Rhythmic chart and

DAL Latfy Taffy (Dee Money/Asylum/Atlantic) 339 332 96% 45% 4.01 313 283 will go for adds on March 3. Stations like WZMX/Hartford;

PURPLE RIBBON ALLSTARS f/BIG BOL... Kryptonite (Purple Ribbon/Virgin) 334 332 59% 20% 357 337 331 KBFM/McAllen; XHTO/EI Paso; KDON/Monterey; and

BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty (Purple AibbonVirgin) 332 338  45%  14% 382 316 343 | KCAQ/Oxnard, CA are already giving “Hyperventilating”

~

/ WHHI lﬂmh Ll mT OIIM WPY0/Oriando, FiL* X8l imento, CA° IN/Stocidon,
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Black History Month

Remembering black radio’s role in the

civil rights movement

lack History Month is a time of celebration and remem-

brance. Throughout February, Urban radio stations across
the country take time to highlight key individuals and events
in African-American history. One of the most important of these
events was the civil rights movement of the 1950s and '60s.

While many stations and individuals in
black radio were involved in the civil
rights movement, several were leaders in
bringing change to their communities
and galvanizing their listeners to action.
Stations like WWRL /New York, WDIA /
Memphis, WVON/Chicago, WDAS/
Philadelphia and WOL/Washington
really made difference.

This week we look at how some of these
stations and their staffs — from jocks to
programmers to folks behind the scenes —
impacted the civil rights movement.

A Powerful Force

WDIA /Memphis is still a powerhouse
today, nearly 60 years after signing on as
the first radio station in the U.S. pro-
grammed by African Americans, for Af-
rican Americans. In its early years person-
alities such as Rufus Thomas and B.B.
King (then an aspiring blues musician)
and teachers Nat D. Williams and A.C.
“Moohah” Williams
were the voices of
the station.

While WDIA tar-
geted the large Afri-
can-American com-
munity in Memphis
(even then the city was 40% African
American), behind the scenes the station
was successfully integrated: It had white
owners, but the staff comprised both
whites and blacks, who worked together
in harmony.

By 1954 the station had increased its
power to 50,000 watts, expanding its
reach from Memphis down the Mississip-
pi Delta. This meant that it could poten-
tially reach as much as 10% of the total
African-American population in the coun-
try. It's no wonder the station was so pow-
erful and influential.

In the years to come WDIA became
more active in the community as the na-
tion faced difficult questions about racism
and equality. The station aired programs
such as Workers Wanted, which an-
nounced job openings, and Call for Action,
which put people in touch with different
government agencies to solve their prob-
lems.

The station also staged events and con-
certs whose proceeds went to charity, not
the station’s operating budget.
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“Each station and each
market had its own set of
issues and problems within
its community, but overall
we were all had the same
goal: equality.”

Herb Kent
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WDIA was also heavily involved in the
civil rights movement, announcing meet-
ings, marches and, most important, news
and information about the issues at hand.
It was instrumental in bringing about
change not only in Memphis, but also
around the country.

In fact, many sta-
tions from around
the country sent rep-
resentatives to Mem-
phis to learn how
WDIA ran. These representatives then re-
turned to their own communities to set up
shop.

A Force For Change

Today WDIA's website (www.am1070wdia.
com) highlights the station’s history, in-
cluding this story from Reverend Dwight
“Gatemouth” Moore, a legendary WDIA
disc jockey: “When the black ambulanc-
es could not haul white people, they had
a white company called Thompson’s.

“I was on my way to the station when
I came around a curve, and there was an
ambulance from [black ambulance com-
pany] S.W. Qualls with the door open,
and there was a white lady laying in the
ditch, bleeding.

“They were waiting for a Thompson’s
ambulance to come pick her up. I guess
they waited 30 or 40 minutes, and still no
ambulance. They told me the lady died,
and I came to WDIA and told the tale on
air.

“Isaid, "Look here, black folks put their
hands in your flour and make your bread,
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they cook the meat, they clean up your
house, and here’s this fine aristocratic
lady laying in the ditch, bleeding, and
they won't let black hands pick her up
and rush her to the hospital.”

“The next week they changed the law
to where a black ambulance could pick
up anybody.”

The Same Goal

Chicago had several stations geared
specifically to the African-American lis-
tener. WVON, “The Voice of the Negro,”
was the most well-known, with its super-
star jocks. Owned by Leonard Chess,
founder of the legendary Chess
Records, WVON was first and |-
foremost a source for entertain- |
ment, butby the early ‘60s it was g
also a place black Chicagoans
turned to for leadership.

Some of the voices heard on
the air during this time includ-
ed Pervis Spann, Rodney Jones,
Ed Cook, Butterball Crane, &
Lucky Cordell, Joe Cobb, Rich-
ard Pegue and Herb Kent, “The Cool
Gent,” who tells R&R about his days at
WVON and the station’s activism.

"Each station and each market had its
own set of issues and problems within its
community, but overall we were all had
the same goal: equality,” says Kent. “At
WVON, we were instrumental in first
bringing Jesse Jackson to the people.

“He was a reverend from North Caro-
lina who was involved in and outspoken
about civil rights. We would put him on
the air at WVON to talk about issues. A
lot of us also worked with him and his
group outside of the station.

“The jocks took the reins and ran with
it. Leonard Chess had hired a PD named
Rodney Jones. He had the rare gift of
knowing exactly what the listeners want-
ed. He let us do our thing, but he also kept
us in line. We had the best of both worlds
on the radio.”

Stopping The Violence

“Our big thing was to help raise mon-
ey for civil rights groups,” Kent contin-
ues. “There was one time, I remember, we
broadcast from a trailer with all the jocks,
and we competed to see who could stay

www americanradiohistorv com

Herb Kent

awake the longest. The longer we stayed
up, the more money we raised.

“We were doing something positive,
but we were also having fun. It wasn’t all
serious and stern. We knew these were
important issues, but we were still in the
business of entertaining people. That's
why we were able to get listeners so in-
volved. It also meant a lot to us personal-
ly. It wasn't just something we had to do
for our job.”

In later years, when the mood did be-
come more somber, Kent says the jocks
of WVON once again stepped up. “After
the assassination of Dr. Martin
Luther King there were riots in
Chicago, as there were in many
cities across the country,” he
says.

“We all went to the station
and talked to the people. We
helped to calm them. We let
them air their grief. We helped
them see that they were only
destroying their own neigh-
borhoods, that the violence
wasn’t going to help, that it was only
hurting them and their families.

“We helped to stop the violence and the
riots.”

FF ge o F B0 BT BRROUR U

“When James Meredith
was shot and wounded
during the march, |
reported the story to
WOL/Washington. The
Washington Post picked
up my feed and used it as
their story. This is the
kind of influence WOL
had.”

Herb Kent
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WK WERK  ARTIST TITLE LABEL(S WS el AJr(?.o%‘;}ce b A
1 o MARY J. BLIGE Be Without You (Geffen/ 3999 +14 543340 12 62/0
2 o JAMIE FOXX fILUDACRIS Unpredictable (/AMG) 3797 +89 452017 13 64/0
3 3 NELLY Grillz (Derrty/Fo’ ReelfUniversal) 3430 -35 397600 13 63/0
4 o BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia) 3319 +372 479793 7 61/0
5 0 NE-YO So Sick [Def Jam/IDJMG) 3268 +405 444857 9 61/0
6 G CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 2811 +397 415823 5 6410
7 0 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit it (So So Def/Virgin) 212 +314 277256 8 65/1
14 0 KEYSHIA COLE Love /A&M/interscope) 2426 +638 399731 4 651
" o T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 2227 +305 210338 7 60/1
10 @ JUVENILE Rodeo (At/antic) 2076 +104 210898 1 6111
13 0 BOW WOW Fresh Azimiz (Sony Urban/Columbia) 2026 +188 199970 1" 53/0
8 12 PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin) 1957 -345 243644 19 55/0
9 13 MARIAH CAREY Don't Forget About Us (Island/IDJMG) 1849 -230 203726 15 59/0
15 @ BUSTA RHYMES Touch It {Aftermath/interscope) 1805 +317 324603 9 58/4
12 16 TREY SONGZ Gotta Go (Songbook/Atiantic/ 1558 -285 208343 17 60/0
16 16 RAY J One Wish (Knockout/Sanctuary) 1380 -81 196861 23 55/0
18 17 LUDACRIS f/FIELD MOB & JAMIE FOXX Georgia (07F/Def Jam/IDJMG) 1369 13 87061 10 45/0

20 @ DAL Betcha Can't Do It Like Me (Dee Money/Asylum/Atlantic) 1348 +184 118747 6 58/8
17 19  DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So DeffVirgin) 1278 145 211012 28 63/0
19 20  LIL' WAYNE Fireman (Cash Money/Universal) 1222 -135 91466 16 58/0
24 @ JUELZ SANTANA 0h Yes (Djplomat/Def Jam/IDJMG) 1124 +188 131065 3 5312
23 @ YOUNG JEEZY My Hood (Def Jam/IDJMG) 1087 +121 77375 7 430
26 @ BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Purpie Ribban/Virgin) 1046 +244 80778 5 461
22 24  NOTORIOUS B.1.G. f/P. DIDDY, NELLY... Nasty Girl (Bad Boy/Atlantic/ 1013 -32 87326 9 53/0
35 @ KANYE WEST fILUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) 949 +376 88380 2 56/0
28 @ TYRA B. Still In Love (G6&L) 928 +208 78125 8 Jajo
21 27  JUELZ SANTANA There It Go (The Whistle Song) (Diplomat/Def Jam/IDJMG) 810 -248 97697 17 50/0
27 @ FAITHEVANS TruLove (Capitol) 807 +12 66510 13 3sn
34 @ KIRK FRANKLIN Looking For You fFo Yo Soul/Gospo Centric/Zomba Label Group) 740 +142 85887 5 n
33 @ SEAN PAUL Temperature (VP/Atlantic) 712 +108 70470 5 39/4
29 @ MARQUES HOUSTON Sex Wit You (7.U.6./Universal) 702 +13 38735 " 3310
3t @ DAVID BANNER f/JAZZE PHA Touchin' (SRC/Universal) 686 +38 44617 4 a4jo
25 33  TRINA f/KELLY ROWLAND Here We Go (Siip-N-Slide/Atlantic) 674 -193 79790 19 57/0
32 @ YING YANG TWINS fAVANT Bedroom Boom (7V7) 668 +41 63110 8 36/0
39 @ HEATHER HEADLEY In My Mind (RCA/RMG) 662 +169 52212 3 4212
36 @ PURPLE RIBBON ALLSTARS Body Rock (Purple Ribbon/Virgin) 643 +113 41744 3 an
49 @ THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 626 +21 41678 2 48)7
40 @ PUSSYCAT DOLLS Stickwitu (A&M/Interscope) 582 +93 38041 3 N
30 39  KANYE WEST f/JADAM LEVINE Heard ‘Em Say (Roc-A-fella/Def Jam/IBJMG) 576 -89 55047 14 39/0
41 @ BUN B f/PIMP C, JAY-Z, YOUNG JEEZY & 2-RO Get Throwed (Rap-A-Lot/Asylum) 551 +64 36879 5 34/0
@ AVANT 4 Minutes (Geffen) 499 +232 58705 1 54/4
44 @ LIL’ JON & THE EASTSIDE BOYZ Snap Ya Fingers (TV7) 491 +64 55265 3 110
50 @ LL COOL J flJJENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 462 +112 32997 2 4439
38 44 LI’ KIM Whoa (Queen Bee/Atlantic) aa -54 26316 5 3710
43 45  LYFE JENNINGS fIFANTASIA Hypothetically (Sony Urban/Columbia) 422 -27 57515 12 3o0/0
37 46  CHAMILLIONAIRE Turn it Up (Latium/Universal) 419 -82 34350 18 250
m SHAWNNA Gettin’ Some (Def Jam South/IDJMG) 411 +174 64721 1 36/2
48 @ REMY MA Conceited (SAC/Universal) 403 +40 56430 2 22)2
@ YO GOTTI f/BUN B & 8-BALL Gangsta Party (7V7) 387 +115 18116 1 30/0
@  WEBBIE Like That Asylum/Trill 379 +64 30016 120

65 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Fadio Networks. Songs ranked by total plays for the airplay week of
1/29-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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MOST ADDED
ARTIST TITLE LABEL(S) ADDS
LL COOL J fIJENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 39
B.G. fIMANNIE FRESH Move Around (Chappa City/Koch) 36
GHOSTFACE f/NE-YO Back Like That (Def Jam/IDJMG) i
DA BACKWUDZ | Don't Like The Look Of it (Rowdly/Major Way) 27
PRINCE Black Sweat (Universal) A
DAL Betcha Can't Do It Like Me (Dee Money/Asylum/Atlantic) 8
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 7
" MOST/" '
INC RE#SED PLA Ys
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
KEYSHIA COLE Love /A&M/interscope) +638
NE-YO So Sick (Def Jam/IDJMG) +405

CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) +397
K. WEST fiL. FIASCO Touch The Sky (Roc-A-Fela/Def JamIJMG) +376
BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia)  +372
BUSTA RHYMES Touch It /Aftermatfyinterscope) +317
DEM FRANCHIZE BOYZ Lean Wit I, Rock Wit t S0 So Def/Virgin) +314
T-PAIN f/MIKE JONES I'm N Luv... Uive/Zomba Label Group) ~ +305
THREE 6 MAFIA Poppin' My Collar (Sony Urban/Columbia) ~ +271
BUBBA SPARXXX... Ms. New Booty (Puiple Ribbon/Virgin) ~ +244

. NEW&ACTIVE

PERG ol

ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group)
Total Plays: 379, Total Stations: 27, Adds: 1

JAGGED EDGE Good Luck Charm (Sony Urban/Columbia)
Total Plays: 344, Total Stations: 35, Adds: 2

DAMIAN "JR. GONG"™ MARLEY Beautiful (Tuff Gong/Universal)
Totat Plays: 286, Total Stations: 24, Adds: 0

ISLEY BROTHERS f/R. ISLEY Just Came... (Def Sou/Def Jam/IDJMG)
Total Plays: 281, Total Stations: 28, Adds: 1

YOUNGBLOGDZ Chop Chop fLaFace/Jive/Zomba Label Group)
Total Plays: 244, Total Stations: 39, Adds: 1

B.G. fIMANNIE FRESH Move Around (Chappa City/Koch)

Total Plays: 222, Total Statigns: 38, Adds: 36

DA BACKWUDZ | Don't Like The Look Of it (Rowdly/Major Way)
Total Plays: 214, Total Stations: 28, Adds: 27

FLOETRY Lay Down (Geffen/
Total Plays: 212, Total Stations: 24, Adds: 0

E-DUBB fIJAZZE PHA Push Up /M)
Total Plays: 136, Total Stations: 12, Adds: 0

PAUL WALL Girl (SwishaHouse/Asylum/Atlantic)
Total Plays: 128, Total Stations: 29, Adds: 4

Songs ranked by total plays

Station playlists tor all R&R reporters are available
on the web at www.radigandrecords. com.

1752 The Industry’s Newspaper with the
largest help wanted section

CLASSIFIED ADVERTISING Contact KAREN MUMAW at kmumawe@radioandrecords.

com or 310.788.1621 for information.
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(ﬁﬂlﬂ”’ﬂ””ﬂﬂ Com America’s Best Testing Urban Songs 12 + Black History Month rights movement to radio throughout his
. For The Week Ending 2/3/06 . career. “When I worked for the Urban
MBUNE Continued from Page 30

League we created two programs for ra-

pers. M dio,” he says. “They were sent out on a

Artist Title (Label, W LW Famil. B 18-34 18-34 18-34

SRR ame. _oum Widespread Influence record. One side was called Leaders Speak,
MARY J. BLIGE Be Without You (Getfen/ 423 421 6™ 18% 416 427 378 Today when we hear the words civil “;)Whlcﬁ‘ I'dinterview civil rights leaders
NELLY Grilz (errty/Fo’ Reef/Universal) 409 4N 9% 23% 402 411 368 rights movement we immediately picture 2 out the movement. o

i i « - S “The B-side was called Civil Rights
NEYO So Sick (e Jam/IDJME) - 407 422 9% 2% 3% 3338 | huge marches, sit-ins and powerful

Roundup, in which I would piece together
news bites from around the country and
read them as news. This was sent to about
70 stations nationwide, mainly smaller
outlets that didn’t have the resources to
have a news team in-house.”

Ross” work helped make WOL one of
the leading stations in the country when
it came to spearheading change for the
African-American community. “At WOL
I hosted the program Speak Up,” Ross says.
“It aired for two hours every Sunday night
and allowed listeners to call in with their
grievances.

“WOL reached 30% of the entire lis-

BEYONCE' /SLIM THUG Check On It (Sony Urban/Columbia/) 4.00 410 98% 28% 391 388 4.00
C. BROWN iJ. SANTANA Run It /iveiZomba Label Group/~ 399 404  99% 49% 388 381 380
C. BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 398 402 81% 17% 382 386 3.67
RAY J One Wish (Knoekout/Sanctuary) 395 395 96% 35% 385 38 379
NOTORIOUS B.1.G... Nasty Girl (Bad Boy/Atlantic) 390 396 79% 18% 378 380 374
LUDACRIS f[FIELD MOB... Georgia (OTA/ef Jom/DJMG) 388 390 82% 21% 380 384 364
JAMIE FOXX fILUDACRIS Unpredictable (/BMG) 387 396 85% 21% 380 380 377
DEM FRANCHIZE BOYZ Lean Wit ... (So So DefiVirgi) 384 373 69% 16% 370 387 377
DEM FRANCHIZE BOYZ... | Think... (So So Deff/Virgi) 382 393 94% 41% 366 364 370
BOW WOW Fresh Azimiz (Sony Urban/Columbia) 380 394 72% 16% 366 374 346
MARIAH CAREY Don't Forget About Us fsland/iDJMG) 378 3.74 98% 48% 3.79 383 365
JUELZ SANTANA There It Go... Djplomat/Def Jam/iDJMG/ 3.78 385 96% 3%% 370 375 354
KEYSHIA COLE Love (A&Miinterscope) 3.78 - 55% 15% 361 363 352
TRINA fiKELLY ROWLAND Here We Go (SipViSlidsideiamtic/ 3.77 384  95% 41% 362 374 318
T-PAIN fMIKE JONES Im N Luv... (five/Zomba Label Group) 3.77 378  75% 18% 348 345 358

speeches. But at the height of the move-
ment, radio programs, as insignificant
as they may seem in the face of the big
picture, were often instrumental in
bringing change to the communities in
which they aired, large and small.

WOL-AM was a leader in bringing
change to Washington, DC, with the help
of Sherwood Ross, who was National
Public Affairs Director for Sonderling
Broadcasting from 1965-67.

Ross also spent years working with
the Urban League and was a speechwriter
for activists like Whitney Young and

BUSTA RHYMES Touch It Aéwmatboerscopel - 377 385" 7% 2% 384 383 3gg | orked with activist James Meredith in ;o0 0 ation in DC. It was very pow-
BUBBA SPARKKX...Ms. New Buoty (Pue itbonlVigin 372~ ~ 4% 1% 366 359 384 | Mississippi. Today he's a public-affairs ) 4\ ring this time. L also created a pro-
KEYSHIA COLE | Should've Cheated (ASM/terscope) 358 384 81% ° 33% 353 360 2325 | Mediaconsultant. i gram called ‘The War on Slums.’ Every
JUVENILE Rodeo (Atlantic) 366 376 72% 20% 366 360 385 L e e e o (e T e el
YOUNG JEEZY MyHood (ef fom/BUMG) 385 381 67% 16% 352 351 35 | MeredithasPress Coordinatorin Missis- %\ ol bercon who was living in
TREY SONGZ Gotta Go (Songbook/Atiantic) 363 383 70% 22% 353 348 373 sippi, I was working for WOL. I also poor conditions.

worked closely with WDIA at the time, to

KANYE WEST... Heard Em Say (Roc-A-elaDef JanviDJMG) 354 358 87% 35% 352 348 367
help gather people to join the march for

“We would describe the problems
PURPLE RIBBON... Kryptonite (Purple Ribbon/Virgin) 354 360 72% 26% 346 337 375

on-air, and within 48 to 72 hours some-

AUICIA KEYS Unbreakable (/AMG) 347 333 B1% 38% 358 362 34 Votgr rights. ' one from the housing authority would
DAL Betcha Can't Do It Like Me (e Money/Asylum/Atiantic) 347 369  50% 14% 339 340 333 When Meredith was shot and Y T L
MARQUES HOUSTON Sex Wit You (T.U.G /Universall 3844  — 46% 14% 331 344 295 wounded during the march, I reported the '

claim to be true, they would issue a com-
plaint requiring the landlord to fix it or
be fined.

“The city of DC had to hire an addi-
tional 30 housing inspectors because of
this program. We made our point.”

story to WOL. The Washington Post picked
up my feed and used it as their story. This
is the kind of influence WOL had.”

Speak Up
Ross was active in bringing the civil

Total sample size is 323 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on
persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Interet only. Rate TheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is avallable for local radio stations by
\calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. J
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Note: For complete adds,
see R&R Music Tracking.

MEDIABASE

*Monitored Reporters
93 Total Reporters

65 Totat Monitored
28 Total Indicator
Did Not Report,

Playlist Frozen (1):
KZWA/l.ake Charles, LA
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ARTIST TITLE LABEL(S)

MARY J. BLIGE Be Without You (Geffen/
HEATHER HEADLEY In My Mind (RCA/RMG)
JAMIE FOXX f/LUDACRIS Unpredictable (/RMG/
ALICIA KEYS Unbreakable (/RMG/

CHARLIE WILSON Magic (Jive/Zomba Label Group)

KIRK FRANKLIN Looking For You fFo Yo SoulGospo Centric/Zomba Label Group)

ERIC BENET | Wanna Be Loved (Reprise/Warner Bros.)
BABYFACE Grown & Sexy (Arista/RMG)/

ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group)

KEM Find Your Way (Back Into My Life) (Motown/Universal)

ISLEY BROTHERS f/R. ISLEY Just Came Here... [Def Soul/Def Jam/IDJMG)

MARIAH CAREY Don’t Forget About Us (/siand/IDJMG)
FAITH EVANS Tru Love (Capitol
VIVIAN GREEN Gotta Go, Gotta Leave (Somy Urban/Columbia)

KINDRED THE FAMILY SOUL Where Would | Be (The Question) (Hidden Beach)

BRIAN MCKNIGHT Find Myself In You (Motown/Universal)

EARTH, WIND & FIRE fiBRIAN MCKNIGHT To You (Sanctuary/SRG)

INDIA.ARIE | Am Not My Hair (Matown/Universal)
MARIAH CAREY Shake It Off fIsland//DJMG)
MELI'SA MORGAN | Remember (Orpheus/Luann)
KEM Into You (Motown/Universal)

LYFE JENNINGS f[FANTASIA Hypothetically (Sony Urban/Columbia)

WILL DOWNING Crazy Love /GRP/VMG)
VIVIAN GREEN Cursed /Sony Urban/Columbia)
DWELE Weekend Love (Virgin/

JAHEIM f/JADAKISS Everytime | Think About Her (Divine MilyWarner Bros.)

JAVIER Indecent Proposal (Capitol)

NE-YO So Sick (Def Jam/IDJMG)
TONIBRAXTON Trippin' (BlackGround/Universal)
URBAN MYSTIC | Refuse (SOBE)

TOTAL
PLAYS

1935
1508
1459
1411
1411
1274
990
803
9
778
759
PEL
701
700
661
572
560
556
408
324
n
303
294
283
275
265
264
252
225
194

RS AUDIENGE
(00)

+304 217433
+136 136001
+291 166229
+147 152105
+135 128472
+179 137255
-45 88634
-67 57883
+87 85801
-1 68868
+275 64830
+69 76000
+60 55995
-99 51233
+2 67080
+103 45219
+86 35558
+21 32904
-51 40381
+88 24502
+180 15449
+120 23094
-5 15793
+24 19684
+114 12613
-61 27511
0 16884
+137 27845
+15 12752
+104 10065

WEEKS ON  TOTAL STATIONS/
CHART ADDS

10 590
16 65/0
5 5011
20 6310
1 64/0
17 61J0
25 58/0
18 52/0
8 55(7
32 46/0
3 5313
7 191
12 531
35 50/0
20 39/0
3 50/4
6 40/0
8 44)0
19 390
5 2710
2 353
2 Jon
19 25/0
9 Joj0
2 270
13 200
7 2811
15/6
15 2710
1 29121

66 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premigre Radio Networks. Songs ranked by total plays for the airplay week
of 1/29-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 20086, Arbitron Inc.).© 2006 Radio & Records.
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ARTIST TITLE LABEL(S) ADDS
URBAN MYSTIC | Refuse (SOBE) 21
TAMAR f/PRINCE Beautiful, Loved And Blessed [Universal) 17

ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Grou) 1

NE-YO So Sick (Def Jam/IDJMG) 6
BRIAN MCKNIGHT Find Myself in You (Motown/Universal) 4
JAGGED EDGE Good Luck Charm (Somy Urban/Columbia) )
PRINCE Black Sweat fUniversal) 4

- MOST
INCREASED PLAYS

TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
MARY J. BLIGE Be Without You (Geffen) +304
JAMIE FOXX f/EUDACRIS Unpredictable L/AMG) +201

ISLEY BROTHERS f/R. ISLEY Just Came... (Def SoulDef Jam/iDJMG) + 215
KEM Into You (Motown/Universal) +180
K. FRANKLIN Looking... fFo Yo SourGospo Centric/Zomba Label Group) +179
ALICIA KEYS Unbreakable (/AMG/ +147
NE-YO So Sick (Def Jamy/IDJMG) +137

NEW & ACTIVE

GOAPELE First Love (Skyblaze/Sony Urban/Columbia)
Total Plays: 171, Total Stations: 17, Adds: 2

RAY J One Wish (Knockout/Sanctuary)

Total Plays: 152, Total Stations: 16, Adds: 0

LEELA JAMES My Joy (Warner Bros.)

Total Plays: 149, Total Stations: 15, Adds: 0

JAMIE JONES... Don't Stop (Genesis/

Total Plays: 125, Total Stations: 11, Adds: 0

MARY MARY Heaven Sony Urban/Columbia)

Total Plays: 113, Total Stations: 7, Adds: 0

Songs ranked by total plays

Station playlists tor all R&R reporters are available

on the web at www.radipandrecords.com.
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R P TE R APD/MD: The Firsi Lady aughn MD: Brion 0’Brion MD: Kimmee Taylor MD: Brandi Browne
1 . i k N No Adds 1 1SLEY BROTHERS t/RONALD ISLEY gngNBLEEI?EETND H gEI'BvADN TSTC
) WIOK/Jacksor, MS WJMR/Milwaukee, W1* WCFB/Orlando, FL ' A NG
; ; : : - d - Lauti ! sic Choica Smooth R&B/Sataliite JAGBED E0GE
Stations and their adds listed alphabetically by markef | 7% ton G ) 0 o Gt DNUPD:Damon Wit TOrR O
Adds 5 mes
KSYW/Albuguergue, NM* WONC/Charlotte* WROU/Dayton, 0H* Ao WOLT/Mobile, AL* M0: Lamonda Williams 5’,}“8" "'721'?.‘?.?.1#
OM: Bill May PD: Alvin Siowe OM/PD: J.0. Kunes OM/PD: James Rlexander WRRX/Ponsacala, FL* No Aads POMD: Lharies Ardhory
APDIIIII"I!I Jaimey Barreras wp :lgmi’?)ms RONALD (SLEY ok WSOLuacksonville, FL* ot A’gmhﬁa'"’s;mnr Moorer Sirius Hoart & Soul/Satellite hosass
TR i WMXD/Detrait, MI* Lo ke KIMGMonroe, LA No Adds OM/PD: B.J. Stone WJBW/W, Palm Beach, FL*
ANTHONY HAMILTON :gﬂ]gﬁmnaw Ih; %fm"ﬂm v MD"J':mmgcb PD: Chris Collis WOASPhiladalobia. PA" MD: Sasia PD: Mark MeLray
WAKB/Aunum GA* Noinosm" i APD 0n:|m il ‘ o %WGHM g LYFE .IENNINGSVFAN‘IASIA oM ME ',:m" ) ﬂ;ﬂ Kyle Stewart
e o wvwcmcagn L L mesbacis "A;Dm'r:“:“"‘;h g?;&"': et 'gmﬂnm’e‘gwwuu
OM/PD: El KMJKMansas City, MO* WWMG/MMW mery, AL : Jo Gaml : Stan
WKSP/Augusta, GA* O it wnwnmnan. " PD: Jerokd Jackzon POMD: Dary! Elict foais APD/MD: Hollywoad Bemardez S o
%‘ﬁn’g sl 11 TEEA MR OM: BJ Kelli NoAdds e Ay WRNB/Philadalphia, PA*
: Tim * " T " .,
A p—r o o ¢ S e, o st tigon 0
to WPD: Kim W,, LT RE ST !’nmx'awm"' ™ No Adds PI/MD: Gary Young MD: Trac LaTrelle
imore, MD* WUKS/Fayetteville, NC* : Kenny Smoov
mrmmm Ammzuv HAMILTON o#_- Mac m: s s rouie m’;ﬂm NC* [SIMARIAH CAREY . Ington, DG
: Andersi I0¢/Laursl, 3 . /MM Washl 3
/M0 Kot Fishar WLXC/Columbia, SC* i OM: Jackson Walker WYBC/New Haven, CT* APD: Shawn Alexander mﬁ"""ﬂ"'m o, LA PD: Kathy Brown
ANTHONY HAMILTON PD: Dualm‘wmllm 1 TAMAR UPRINGE PD: Denise Brooks OM: Wayne Schmidt MD; Jodi Berri — MD: Mika Chase
1 URBAN MYSTIC LATOYA LONDON No Adds PD: Juan Castilio (2 Ve wvsTic Mo s
POMD: Mo Vo e WOZZ/Fint, MI* o WKIS Richmond, VA
: Mya Vemon . y ) KDKY/Litle Rock, AR* Adds ichmond, VA* KVMAShrevepor, LA*
WWOM/Columbia, SC PD: Tray Mic : M/PD: Al Payme oy
2 SR tonce POMD: Wik Love Duny Weaels OM/PD: Mark Dyian S OmpD: A Payne PD: GO Riley
wsuwmlugnam AL T NEYO WELMFL, Piorce, FL* & Do PD: LeBron “LBJ" Joseph 3 ANTHORY HAMKLTON i
PD: Da TAMAR 1/PRINCE OM/PD: Mike James TAMAR PRINGE MD: ?&ﬂﬁ%%mm £/Roanoks, VA* KM.IM/S! Louis, MO*
APD cmcomnan WAGH/Columbus, GA Hhrofadns . TAMAR /PRINCE OM/PD: Walt Ford UWPD MI“I“ABA E
OM: Brian Waters g“"ﬁ“:“‘"m“’?' CA i 1" URBAN MYSTIC i L
WUMT Bimningham, AL* p%/w- Quoen Rashesda WOMG/Grasnsharo, NC* POMD. Nunérae Russe AYLDNew O, LA* TAMAR UPAINCE WFUNSL. Louis, MO*
'I'g’umwsm Fou kg ard Lo gt 2 Wen 1 grEANGTC WL Sagew, M- il L *Monitored Reporters
VRN WIC/Columbus, GA WIMZ/Graenville, SC* s GOAPELE 3 URBAN MYSTIC WPHR/Syracuse, NY'
DM/PD: Carl Conner, Jr. OM/PD: Stove Crumbley Thua G OM: Rich Laubor 80 Total Reporters
WMGLCharleston, SC* 0: Brandon Conner APD: Karen Bland . WBLSNow York, NY* WSBY/Salisbury, MD PD: Butch Charl e
OM/PD: Terry Base 5 PRINCE MD: Doug Davis WMIMAuisville, KY PD: Vieny Brown OM: Brian Cleary APOMND: Keuny Dass i
MO: TK Jones No Adds PD/MD: Tim Gerard Girton 3 YRR MYSTIC PD: Kenny Love /M X 66 Total Monitored
10 URBAN MYSTIC WXMG/Columbus, O ANTHONY HAMILTON [ APD: Bl Eml ! ?EMB?\NHWEI 3 e
1 PRINCE OM: J.D. Kunes KMJQHouston, TX* Macon, GA WRKSNew York, NY* MD: Ron Banks 14 Total Indicator
WXST/Charlesion, SC* OM: Paul Strong PBMD. Sam Choice WRBV/Macon, & PD: Toya Beastey LATOYA LONDON WTMP/Tamga, FL*
Cha 3 pn w;m,. Stevens PD/MD: Chris Williams : Toya Beasley PAUL WALL OM: Louls Mutiammad
PD/MD: Michas| Tes No Adds MD: Julie Gustines SHAWNNA _— mm;
v g;mmn& I :l';mPMumuu AL* No Adds mgnmz PD L TollmrJ' Did Not Report,
allas, TX* KIMSMemphis, TN* Money Cod Playlist Frozen (1):
N OM: Joha Candstar ‘Mark Raymond ey WKUS/Norfolk, VA® YOUNGBLOODZ 5 g MY Y| d
WaavChadte O L "’,PD o ED: EiksenCalliée OM/PD: Eric Mychaels REMY MANE-Y0 § TAMAR PRINCE XM The Flow/Satellite
BLOWLLD | No Adds LRBAN MYSTIG 10 ISLEY BROTHERS YRONALO ISLEY
No Adds 1 BRIAN MCKNIGHT /
_Chi - Heavy 100% Cotton
] S
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GOSPEL TOP 30

February 10, 2006
WEEK WK ARTIST TITLE LABEL(S A LAY AJB(’%}CE MERART O apDs MOST ADDED’
1 a KIRK FRANKLIN Looking For You (fo Yo Soul/Gospo Centric/Zomba Label Group) 1245 +12 40683 21 37|12 | ARTIST TITLE LABEL(S) » ADDS
2 @  MARY MARY Yesterday (Sony Urban/Columbia) 1096 +62 30780 20 340 slf’c':‘(?;a’:m"sf’l‘:“m T:f z'/es?t"‘;”f ;b; a'}f’;‘ [;EM’IGUSFE” :
o . s Alright (Verity/Zomirs Label Group,
3 ©  HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 904 +40 26813 16 2610 | ik YOHE Delierance s Avaatle PucSprigs/EM Gospel) 3
7 o SMOKIE NORFUL God Is Able /EM/ Gospel) 801 +33 22785 15 26/0 GEORGE HUFF A Brighter Day (Word/Cura/Warner Bros.) 3
10 o BYRON CAGE | Will Bless The Lord /Gaspo Centric/Zomba L abel Group) 794 +82 20129 10 28/2 MAVIS STAPLES God Is Not Sleeping (A#igator/ 3
5 G DOTTIE PEDPLES He Said It (At/anta Int’) 791 +3 25229 25 28/0 MOS r
6 ﬂ WILLIAM MURPHY H1 Let It Rise (Sony Urban/Epic) 788 +15 23367 19 28/0
9 0 JEFF MAJDRS fIKELLY PRICE God's Gift (Music One/Epic) 754 +34 25712 17 24/0 INCREASED PLA YS
8 ©  SHIRLEY CAESAR | Know The Truth (Lies) (Shu-Bef/Artemis Gospel 741 +20 20367 19 270 P
4 10 CECE WINANS Pray (PureSprings/Sony Urban/Epic) 716 101 24151 30 25/0 CTE'.Z} u;;;;ﬂsff' T T ‘"C*‘:;;E
. . s Alright (Verity/Zomba Label Group +
e A YOREROABDANSNEtog s B 93 20688 12 2611 ) o 0 AWRENCE.. The Blessing Of Abraham /EM Gaspell  +0
19 @  TAMELA MANN Speak Lord (TilyMann/ 635 +64 25346 10 221 | BYRON CAGE | Wil Bless... (Gospo Centric/Zomba Label Group)  +82
16 @ CECE WINANS He's Concerned (PureSprings/Sony Urban/Epic) 625 +31 20628 9 2811 | K FRANKLIN Looking... {75 Yo SoullGospo Centric/Zomba Label Grou)  +72
17 @ VICKI YOHE Deliverance Is Available (PureSprings/EM/ Gospel) 611 +17 17156 13 24/3 | TAMELA MANN Speak Lord (TillyMann) +64
15 15 DARWIN HOBBS Glorify Him (EM/ Gospel) 609 1 19839 17 28/1 | MARY MARY Yesterday (Sony Urban/Colmbie) +62
13 16 MYRON BUTLER & LEVI Set Me Free (EM/ Gospel 604 44 18825 14 230 m:v"l':‘; :g:";‘:ﬁlhl'spl"“ :;‘;;', /’:;js Adlntic *:g
s ct Peac +
18 17 ISRAEL & NEW BREED Not Forgotten fintegrity Gospel) 558 21 14609 14 20/0 VASHAWN MITCHELL No Way (Tyscot 44
200 18 LUTHER BARNES & THE RED BUDD... Somehow, Someway (Atlanta Int’) 532 7 15793 11 2310 | JMOSS The More | Think (Gospo Centric 44
21 @ DORINDA CLARK-COLE So Many Times (Gaspo Centric/Zomba Label Group) 494 +14 14873 7 24/0
22 @  RIZEN We've Come To Magify The Lord (Artemis) 372 +6 17022 9 160 NEW & ACTIVE
23 @  GEORGE HUFF A Brighter Day (Word/Curb/Warner Bros.) 343 +10 11417 7 1713 | JOHN GRAY Your Newest Son /MannaGod)
24 @ ALVIN DARLING From Me To You Emtro/ 337 +33 5739 5 1212 | Total Plays: 178, Total Stations: 7, Adds: 1
26 €  DONALD LAWRENCE... The Blessing Of Abraham (M Gospel) 306 +90 9870 2 22/8 ¥'c'f',f. WIN1A7I\;S Tn's lﬁ\gight /Vegtyl/\zo'nbg Label Group)
g otal Plays: 172, Total Stations: 9, Adcs:
25 @ CANTO'\!‘JON,FS IBEISOng (A”U_W/ 221 +2 1165 4 0 KURT CARR Reign (Gospo Centric/Zomba Label Group/
28 @  KIERRA "KIKI" SHEARD That Thing (EM Gospel) 222 +17 636 5 810 | Total Plays: 165, Total Stations: 8, Adds: 2
29 @ MOSIE BURKS | Got A Grip /Malaco/ 210 +18 53711 4 I MARVIN SAPP Perfect Peace (Verity)
27 27 SHAORACH Promise (Juana/ 205 1 11125 3 710 | Total Plays: 150, Total Stations: 6, Adds: 2
@  JIMMY HICKS & VOICES OF INTEGRITY BornBlessed (Worldwide Entertainment) 187 +13 6393 1 9n ?;f:g; y‘:’ﬂg L?ﬂg-gt‘a‘tﬁ)'rs'! 5“2‘: d!_" ¥ esslEMilGisee]
@ 3 MOSS Psalm 150 (Gospo Centric 187 +1 367 1 1010 | poNALD ALFORD Al 1 Want To Do Is Bless You Holy Spir
@ KAREN CLARK-SHEARO Favor (Word/CurlyWarmer Bros.) 179 +1 5934 1 91 | Total Plays: 130, Total Stations: 6, Adds: 1
NEW LIFE COMMUNITY CHOIR... I'm Covered (Verity/
42 Gospel reporters. Songs ranked by total plays fpr the airplay week of Sunday 1/29 - Saturday 2/4. Iota|_P|ay_s o ol StatanE Afjs_o - o
© 2006 Radio & Records Songs ranked by total plays
( KHVN/Dailas, TX WHLH/Jackson, MS WLOK/Memphis, TN WPPZ/Philadelphia, PA WPGC/Washington, 0C ‘\
PO/MD: Warran Brooks OM: Steve Kelly POMD: Kim Harper OM/PD:; Helen Littie PO/MO: Jackson
REPOR TERS 26 JUANITABYNUM PD: Jenell Roberts No Adds GMWA MASS CHOIR 21 DCUNIT
25 VICKIE WINANS MD: Torrez Hamis 20 DANIEL AUSTIN
. . i . ) :8 m\YE'Y WKINSJR WMBM/MIami, FL 12 OSCAR WILLIAMS & PERFECTED PRAISE
Stations and their adds listed alphabetically by market | werenessn w ADidackcon. MS (e Chusth oo e g gvgggwmmm ps
WPZE/Allanta, GA WGRBKhicago, IL 18’ g&s&%ﬁg?ﬂs 3’;? sn“amn % PArmc LUNDV&THE MINISTERS. APD: Shawn Alexander . 0
A o St i e e
5 n M gl 8 inson int, el 2 n m
WOl b { Tt SN L Lo, it m%: mA " R i
WARSSTANES S WO i, O £ e AP don el Gy . P e e
WTHB/Augusta, GA OMPD. Wiallar Brown OWPD: Kin H\Jror%?wooo 'fg-[yggm#&ww VICKT YOHE see R&R Music Tracking.
OM/PD: Ron Thomas MO: Paul Timms 6 DENETRIA CHAMP WEUPHuntsville, AL 12 MOSIE BURKS WXEZNorfolk, VA
AFD. Sister Man Kingeannon OM: Hundley Batls . OM: John Shomiy ] ' i
1 GEORGE e el B PD: Steve Murry g;n'(d/Lrl;y Fock, AR PO: Datle Mu Sthridan Gospel NetworkSateite g:d PIJ_O: ?GPO"‘, 7
" umina, - Ri ' Mal an 2 ael samble S 0. M
oo, e P T rONE B e R Wtz s Y ABC'sRelorceSmelite
APD/MD: Danielle Brown APDMO: Willis Pride 2 DONALD LAWRENCE 7 DONALD LAWRI 19 DONAL D LAWRENCE. WAGG/Birmingham, AL
32 BISHOP ABNEY. 24 VICKIE WINANS 1 KAREN CLARK-SHEARD DONALDLAWRENCE&TRHGITV SINGERS | WDAS/Phitadelghia, PA
i, S B it
WWINBaltimora, MD WPZS/Charliotle WJIYD/Columbus, OH PD: Paui et ",; PO ieen Colier R WTSKTuscaloosa, AL :
R i ok e o AD o e A ot T e B T WXTC/Charleston, SC
\_ HAvSSTALES NCAGE No Adds 27 JOHN GRAY No Adds WYLD/New Orleans, LA/

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

Dan Turner, Vice President
Programming Services

P
o
XM
e

SATELLITE
RADIO

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 & Support: 501-821-1123

Download a free trial version at www.powergold.com
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Stations and their adds listed alphabetically by market h
WOMX/Akron, OH* WZIO(Biloxi, MS WGAR/C il ' i
OM/PD: Kevin Mason P:Bryan Rhodes by mﬂd O WKDGEvansville, IN WRBT Harrisburg, PA WIOV/Lancaster, PA KTOM/Monterey, CA* WOKQ/Portsmouth, NH | KSON/San Diego, CA* WKKO/Toledo, OH*
3 POMD: Jon Prell OM: Chis Tyler POMD: Dick Raymond PD/MD: Dave Kirth OM: Mark Ericson PD: John Marks : Y
v N e WD Cheh Lol o PD: Joe Kelly e i PD: Mark Jeani MD; Wi s )
7 B8 ACH 1 Dy f e APLMD: A Spenes ngs D Wes Poe APD: Harvey Stosle
LEANN RIMES 1 SUSAN HAYNES 3 JOE NICHOLS
5 KVOX/Fargo PHLVASSAR [
5 OM: Janice Whitimore WTL/Lansing, MI* WGTR/Myrtle Beach, SC eyt : .
WA Nbam, WY e ——— e PD:Jay . Mebrme it AL KUSS/Szn Diego, CA WIBW/Topeka, KS
B OM/PD: Ed Wabker MD: Scoft Winsion WWYZHartford, CT* APDMD: Chris Trler S PD: Mike 0'Brian PD: Rich Bowers
MD: Bill Earrm VEORGE KCCY/Colorado Springs, CO* | ™" 30 1cE wessin PD: Pete Salant 1 CLINT BLACK ) MD: Ci icer APD/MD; Stephanie Ly
GEORGE S BODNEY ATKNS OM: Boh Richards 3 TERRI CLAK 4 TRISHA YEARWOO0 & GARTHERODKS | | SN HAYNES WCTK/Providence, RI* 19 PHLY 15 J0E MCHOLS ™
COWBDY ) 3 LATILE BiG TOWN 1 LTREBIG TOWN 1668 OM: Rick 2 TRISHA YEARWOOD & GARTH BROOKS
W.%fwnmn 3 L VASSAR GIERKS BENTLEY N . : Rick Everett 1 K
KBQUAIbuguergue, NM* L) el o Sl i .
OM:BiNMay WOXBBirmingham, AL* . KWNR/Las Vegas, NV* | yo i Lol R s s
X KILTHouston, TX 5 ! AL KRTY/San Jose, CA OM/PD: Jack 0'Malley
PD: Tim Jones PD: Tom Hanrahan KKDX/Fayetteville, AR n, PD: Brooks 0'Brian 1 PHIL VASSAR ®
APOMD:Jet APDMD: Jay e WCOS/Columbia, SC* | p: Dava Asherat o MD: Samymy Crise L3 POND, e yevent WD e cagean
m;mwm NoAdds PD: LJ Smith wmmm MD: G’WF'W 4 BON JOVI W/ENNIFER NETTLES KKCS/Pueblo, CO* 2 BLANE LARSEN iy
APDMD Glen Garrett 9 KETPH ANDERSOR Nokas PD: Cody Cartson 1 PHILVASSAR 5 LITRLE BIG TOWN
e o e 9 BOH M WL NS WSD(Nashville, TN* [EEL
KRST/Albuguerque, NM* | WBWN/Bloomington, IL 1 o . WBBN/Laurel, MS OM: Clay Hunmicutt . - .
OWPD: B e OMPD: Dan Westhofl 1w KKEQ/Houston, TX OM/PO: Lany Blakeney PO/MD: Keith Kavtman . KIJG/San Luis Obispo, CA | KilM/Tucson, AZ
- Paul Bail APD/MD; Buck Stevens co! 5 QLT 5] PD: dohnay Chizng APD/MD: Altson Scoft Xebcrols WLLR/Quad Cities, A PO/MD: Pegper Daniels OM; Herb Crowe
Mngymg"m'm APD/MD: Buck WCOL/Columbus, OH MD: Christi Brooks 10 GRETCHEN Wh SON PD: Jim 0'Hara L PD/MD: Buzz Jackson
PD: John Crenshaw oigs MD: Aon Evans ? e
APOMO: DanE. Zuko WKML/Fayetieville, NC WSM/Nasiwille, TN* * ot ST T
= . OM: Mac Edwands N WBULA exil , KY MBD: Frank Seres na,
KﬂnV/_Alndna, LA :lﬂm'?ﬂﬁﬂd, wv PO Paul Johnson WTCRHuntington PD:Ba mm No A PD/MD; Tim Brown KVOO/Tulsa, DK*
PDMD: Steve Casey M: Ken Dietz e PD: Judy Ezton 2 G LeNer ) W ST HOLY /Tulsa, OK
2 LITTLE BGTOWN p1|2] cm%{g‘e V#Lasg“ WGSQ/Cookeville, TN MD‘.D:':':OS‘M Dave Pocle WQDR/Raleigh, NC* 10 CLINT BLACK m@gc%\,ﬂfwﬂ
1 ceoRGe STt OM: Marty McFly LI RASRA LAEERT sy WCTY/New London, CT OM: Paul Michaels 816 & RICH
WCTO/Allontown, PA* PD: Gator Haison : KZKXLincaln, NE OMPD: Jimmy Lehn PO:LisaMokay
OM/POD: Shelly Ezston APO: Pl Gibbons DM: Jim Steel APD: Dave Eldes APD: Mike Maddawy' Biddle | WCTQ/Sarasota, FL* D
- Jorry Padden KIZN/Boise, ID* il KAFF Flagstaft, AZ WDRMMHuntsville, AL | PD: Brian Jennings ¥ DS sy i OMPD: Mask Wikson WAL e s
T DERG s " afl, OM/PD: Todd Berry APDMD: Carol Tumer PHLVASSAR APD: Heidi Decker R ns
GARY ALUN OM/PD: Rich Summers PD: C.J. Murri 2 LEANN AMES 6 GARY ALUN PO: Bill Hughes
PHLVASSAR APD/MD: Sggnmr Burke APD/MD: Hugh James APD: Stuart Langston 2 JOENCHOLS APD Paul Stone
T R KRYS/Corpus Christi, TX 3 m«sm‘ﬂ MD: Dan McClain WGH/Norfalk, VA* PO Paul St
] HoLY OM: Paula Newsll § SHODTER JENNINGS . OM/PD: John Shomby KOUT/Rapid City, SD KMPS/Seatte, WA*
KGNG/Amarillo, TX PO Frank Edwards ceonee KSSNLiltie Rock, AR* | APDIMD: MarkMckay PLYMD: Mark Housion g
OM: Tim Buer " T WEMSAndianapots, e - | POND;Chad Herkage o Hh WD oy Thomae WFRGUtica, NY
APD/MD: Pairick Clark KOFC/Boise, ID* GEORGE STRAIT i n ianapolis, 2 KEITH ANDERSON éw{yuksm OM/PD:; Tom Jacobsen
CRAG MORGAN OM: Kevin Godwin WFBE/Flint, MI PD: Bob Richards 17 GEORGE STRAT
Locimon PD: Kevin Andarson PD: Cayote Collins MD: L. Cannon KHI(/Ddessa, TX KBUL/Reno, NV
APOMD: Jim Mill KPLXDallas, TX* APD/MD: Dave Geronimo 1 SH ALY .| PD:Mike Lawrence OM/PD: Tom Jordan YOUKS/Shreveporl, LA
- oim Miller PD: Johw Cook 2 PHIL VASSAR AL KETOHUM KZLAALos Angeles, CA q MD: Chuck Reeves reveporl, : A
PHIL VASSAR MD o Pt XN CORBETT OM/PD: R.J. Curtis A@E%Puwm Peterson rfil i OM: Gary McCoy PIUDUGé\f[l]salla, CA
. n - GEORGE STRAIT - - - N
i e bt PO oo R oy PO ey o .
emmran‘ﬁm WKLB/Boston, MA* WMSVJackson, MS R 3 NI AR HETLES R
PHLYASSIR g;‘i'mwm KSCS/Dallzs, Tx WXFLFlorence, AL OM: Steve Kelly KTST/Oklahoma City, OK*
: allas, TX* - Jeff Thomas PD: Rick Adams WAMZ/Louisville, KY* OM/PD: Tom Travis .
APD/MD: Ginny Rogers OM/PO: Lorin Palagi BlLTE e ol APDAMD: Kim Allen PD: Coyote Calhoun POMD: Allen KUUB/Reno, NV KSUX/Sioux City, 1A WI.RK_/W. Palm Beach, FL
WWWW/Ann Arbor, Ml Ll - Chei i 10 BLAKE SHELTON N - sGamsrooks | OM: Jim McClain PD: Mitch Mahan
by : il ? LEMOMWKITNG Gt Tomeson WD: gt ran Lane. oy PD/MD: Valeri Formar P e vowron | MD:JR Jackson
I Bl's'r?ﬂvz%awmmm T3 GRoRGe ST AR EROOKS L) GRETCHENWILSON iy 7 mmkwoomwmmm
x/[,i‘(;mryan, ™ KSKS/Fresno, CA* WUuSJ/Jackson, MS
: Jennifer Allen KTYS/Dallas, TX* PD: Steve Pleshe PD: Tom Freeman KXKT/Omaha. NE* N
WNCY/Appleton, W1 | 2 BT DM: LominPatagi MO Joon ot ey e e b KFRGARiverside, CA* | WBYTSouthBond, IN | yyaco/waco, TX
OM: Jeff McCarthy PD: Gayle W. Poteet TRENT WILLMON Pﬂ:.leﬁsml sl OM: Lee Douglas POMD: Clint Marsh : 73
PD"Ha Shannon . v!e e PHIL VASSAR MD:; Nee MD: Craig Allen POMD: Don e thmr GARTH BROOKS)
D Randy Stann MD: Chris Hult A 18 DERS Ld 3" TRISHA YEARWOOD & GARTH BROGKS
WYRK/Buftalo, NY* WGME/Jacksomville, FL* | 1 okAoom 2 Ko
PO: R.W. Smith PD/MD: Jett Davis KDRK/SDOI(&I‘IE WA* .
. RAONEY ATKINS KPLM/Palm Spri A WMZQ/Washington, DC
WKHX/Atlanta, GA A L KYGO/Denver, CO* KUADFF, Callins, CO RBACATIE il ! ) PD: George King
OM/PD: Mark Richanis PD: Joel Burke PD: Mark Caliaghan WWOM/Madison, WI* MD: Kory James WSLC/Roanoke, VA* SEERLY MD: Deena Blake
MD: Johany Gray MD: Garrett Doil APD: Dave Jensen PD: Mark Grantin 10 GEORGE STRATT PD: Brett Sharp J0E NCHOLS H )
rrett Dol . 1 JOE NICHOLS
1 s (k) MD; Brian Gal WROO/Jacksonville, FL* | MD: Mel McKenzie LSRRI MO: Robymn Jaymes HAL KETCHUM 1 JASON ALDEAN
WOKDBuriington il bR OM: Gail Austin goanon CRAGWORG socomeT W]
OM/PD: Steve Pelkey ERIC CHURCH PD: Casey Carter WILLMON WPAPPa .
o : Chi nama City, FL .
:‘D’_’Umﬂlglamc city, N | MD; i Reed WCKT/R. Myers, FL* MO, ot et OMJPD: Eddle Ruppw WIYDRoanoke, VA :Ix?/smne, WA WOEZ/Wausau, W1
:JoeKelly KHKL/Des Moines, IA* OM/PD: Michael Crse KIAUMason City, APOMD: Shane Colins Foanoies N PO: Bob Jung
2 GRETCHEN WALSON OM: Jack 0'Brien APD/MD: Dave Logan MD: J. Brooks Y S, PD/!IE%JOGI Dearing POMD: Paul “Coyole” Neumann | APD/MD: Vanessa Ryan
1 GEORGE STRAIT WIXY/Champaign, IL PD: Andy Efiot 2 %;"fuf‘»ﬁm WXEQ/Johnson City* 2 kons‘snhm & e BAOOI e %E%mh 1 e Aons
PD: Sky Phillips MD:; Eddie Hatfield PHIL VASSAR ITIZM& Bill Hagy . L3 e I SR SN 15 TRENT WILLMON
- M RODNEY ATKING .
WIBL/Augusta, GA WD Nicge Beake BRI s 3 TSRO0 4 GART B WBEE Rochester, NY L
OM: Mike Kramer WWGR/FL Myers, FL* KTEXMcAllen, TX* WXBM/Pensacala, FL OM: Cave Symonds WOVK/Wheeling, WV
PO/MD: Bill Wes) S OM: Billy Santiago PO/MD: Lynn West PL/MD: Billy Kidd PD/MD: Jim Elliott
e S— . PD: Mark Pillips KIXQJoplin, MO s MD: L ) 6 £ _ . D/MD: Jim|
EZL/Charieston, SC KAJY/Des Moines, [A* : Steve Hart OM: Jason Knight : e ARSEN Tl WPKX/Springfieid, MA 2 GEORGE STRAIT
OM/PD: Scolt Johnson OM: Jack 0'Brien 2 ROOKE LYWNE PD: o Meyer »;n: Frankie Dee lirthiTiag PD: RJ McKay 2 oS OASLE
MD: Gary Grifiin PD: Andy Elfiott 1 SHEDAISY 4G DEE MESSNA : MD: Jessica Ty
WIO(C/Augusta, GA - Andy Ell (
b T T s s | W0 Eii il E—— B, iR WFYRPeoria I . ﬁ@r«!‘"
APDIMD: Zach Taylor AL i et OM/PO: Ric Morgan KNGUSacramento, CA UTRE 8 Tows KFDUWichita, KS*
No Adds, MARTINA MCBRIOE W/DOLLY PARTON PD: Mark Evans OM/PD: Beverlee Brannigan
e - WQHK:/FR:WWK:IVE: IN* WNWNXala M Kﬂwmloﬂ M"D G:y c‘“TE KTTS/Springietd, MO Mznﬁ‘rmmu
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Memories 0f CRS Past

Radio and records’ favorite CRS moments

on’t panic. We’re only breaking the “What happened at
> CRS stays at CRS” code alittle bit. No pictures. No names.

OK, a few names, but nothing incriminating. Here are the fa-
vorite CRS memories of a variety of folks in the radio and record

business.

© TomBaldica
VP/Promotion, BNA

My favorite CRS moment happened on
the RLG boat show in 1998. At the end of
the show the stage

lights went down,
and out from the
shadows emerged
the legendary Eddy
Amold. The capacity
crowd leaped to its
feet and gave him a
seven-minute stand-
inig ovation. -

When the applause
died down, Mr. Ar-
nold stepped up to the microphone and
simply said, “Good evening, I'm Eddy
Amold,” and again the crowd jumped to
its feet and clapped and screamed for an-
other eight minutes. Fifteen minutes of
cheering without singing a note.

In addition to the amazing reception the
audience gave him, the RLG family of art-
ists was as caught up in the moment as ev-
erybody else. Alabama’s Randy Owen,
Brooks & Dunn, Kenny Chesney and all
the others were standing and screaming
and clapping along with the rest of us.

And then the room went stone-cold si-
lent, with everyone watching and listen-
ing intently when he sang. 1 remember
that night like it was last night. I was one
of the lucky ones who got to be a part of
that special, almost spiritual moment. |
will cherlsh that memory forever

53 @Scott Borchetta«w
PresMent, Big Machine

Tom Baldrica

P

There are so many funny stories, but no
pictures, no proof. To protect those still
living, I'll tell a clean, but classic, story.

”The marchmg band sinks the boat” is

1 probably the best. It
happened the first
time that the CRS
went to Nashville’s
£+ new downtown area.
% | was at MCA at the
time, and one of our
| favorite pastimes
was figuring out
how to sink the RCA
boat. I actually snuck
on to it one year, but this year it was time
to take it down.
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Scott Borcehtta

When we got confirmation that the
CRS would be downtown it struck me
that RCA would probably dock the boat
at Riverfront Park. I got the promo de-
partment together, and we started our
plan. I had Royce Risser and Mike Sever-
son confirm that the boat would dock
downtown and identify exactly the point
where it would dock.

The promo department went down to
Riverfront Park and stood at the docking
spot, facing the river. It hit me like a light-
ning bolt, and we went into guerilla
mode. We rented the backs of the build-
ings that faced the river and arranged to
have Reba McEntire and Vince Gill bill-
boards attached to them. We rented spot-
lights that shot across the river and lit the
billboards. We had a circling spotlight.

And, oh, yeah, the marching band. We
came out of a brainstorming meeting and
decided that we would hire a marching
band to welcome everyone to MCA’s
town. We had them learn George Strait’s
“The Big One,” Reba McEntire’s “Why
Haven't I Heard From You,” Vince Gill’s
“Don’t Let Our Love Start Slippin” Away”
and Wynonna’s “No One Else on Earth.”
Of course, you can’t have a band with-
out cheerleaders -— with MCA flags.

The Thursday night of the CRS every-
thing was in place, and we all kind of sat
backas the boat approached. As it got clos-
er you could hear people on the boat start
to notice what was going on. By the time
it docked and people were exiting, you
could see and hear people cracking up. A
lot of them were in awe, and the street-
fightin’ PDs and MDs loved it immediate-
ly.

It was great fun, and [ got put into CRS
jail. They kicked me off the panel | was
supposed to be on. Then somebody made
“Free Scott” buttons. It was all in the
name of fun and competition.

% E a0 £ < %
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« ~RJ Curtis - - >

PD, KZLA/Los Angeles; President, CRB

I can’t recall if it was 1986 or 1988, but |
once stood at a urinal with Coyote Cal-
houn and Gordon McLendon on either
side. I guess you could say I literally stood
between the ridiculous and the sublime.

I can’t remember exactly what year, but
I remember Randy Travis” “I'm not gay”
tirade at the opening ceremonies. Awk-
ward!

There was a luncheon in 1990 where
Garth Brooks and Alan Jackson — both
brand-new at the time — opened for Bil-
ly Hill. Garth played “Friends in Low
Places,” and I believe it was the first time
radio had heard it. I also believe he sealed
his superstar fate that day.

I remember a morning performance by
Rodney Crowell in advance of the Diamorids
& Dirt album. I thought, “Man, these are
really great songs.” That album had five
No. 1 singles off it, if I'm not mistaken.

I remember seeing Martina McBride on
the RCA boat. Remember when she had
really long hair? Buddy Owens, Larry
Daniels and I were blown away and
thought she’d be a superstar.

The Opryland Hotel — even sober it's
hard to navigate that place. Try suite-hop-
ping at 2am while looking down at that
carpet design. It was like being on a tread-
mill.

The Pickin’ Parlor at Opryland was the
place to see, be seen and catch up with
old friends. People now talk about the
vibe at the Bridge Bar, but it really isn't
the same.

I remember Tim
McGraw debuting
# | “Don’t Take the
bwo| Girl” at a New Faces
4 Show in the mid-

d '90s. That’s the mo-
ment people really
started taking him
seriously. Prior to
that he was the “In-
dian Outlaw” guy.

Again, can’t remember the year, but
watching The Mavericks perform late one
night in the United Stations suite was
unbelievable.

In 1996, two days before leaving for the
CRS, I developed a huge, cyclopslike zit
in the center of my forehead. That was
lovely. I spent three days saying, “Hi,I'm
R] Curtis, and thls is my zit.”

5 Mac Daniels
Reguonal VP/Programming and Austin
OM, Clear Channel

[ am going to preface this like a letter
to Penthouse Forum: 1 always read these
stories in R&R and never thought it could
happento me, butitdid.

It all began the night the lights went out
at the CRS. That’s the night that my rep
for Giant invited me and some other pro-
grammers to see an artist at the Opry. The
performance was canceled due to the pow-
er outage. [ did, how- ™ &
ever, manage to find .
the Giant rep, and we
went to dinner. Fortu-
nately, the other peo-
ple who were sup- |
posed to go didn't
show, so it was just
the two of us.

I really connected
with that rep that
night. In fact, my connection with that rep
continues today. No, this rep doesn’t ask
me to play songs anymore; instead, she
asks me to pick up the kids, take out the
trash, mow the yard and try to be home
in time for dinner. I guess you could say
that was our first date.

You see, about a year after that CRS I

R Curtis

Mac Daniels
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asked that rep — the current Karen
McGu1re — to be my wife.

- Clint Marsh
PD, WBYT/South Bend IN

Favorite CRS moment? Holy smokes,
there are so many of them. How do you
pick? In the 18 years
I've been attending [EiE
the CRS, I've met so [
many people, heard
so much great—and
some not-so-great — &
music and had so
much fun that pick-
ing one memory is a
difficult task.

But, at either my
first or second CRS,
there was a new, upstart record label
named Arista. They had a suite that year,
and one night I was hanging out with
Steve Williams, who was the Gavin rep at
the time.

Over in the corner, leaning up against the
wall, looking very shy and not talking to
anyone, was a tall, blond kid in a cowboy
hat. I walked over, leaned against the wall
next to him and struck up a conversation.
He told me his name was Alan Jackson.

Then there’s the time Arista took a
bunch of PDs to a recording studio to hear
some new Alan Jackson music, and, by
coincidence, the label’s new duo were
there mixing their debut album, which
they were kind enough to let us hear. Of
course, I'm speaking of Brooks & Dunn.

These artist encounters have always
been my favorite memories of the CRS.
Oh, and, of course, the Pickin’ Parlor.

" Lisa McKay
PD, WQDR/RaIelg‘h

I'm a big Blake Shelton fan. At a recent
CRS I went up to him at the Brldge Bar
— which should ex- [ -
plain some of this —
and professed my re-
spect for his, uh, mu-
sic. Then I suddenly
realized that the guy |
was not Blake.

However, later —
and after more hours
of quenching my
thirst — I saw Blake
on the escalator. He was coming down, but
[ was too impatient to wait, so I ran up the
down escalator and proceeded to make a
fool of myself.

After I rode down —surprisingly, in one
piece — I went over to my Asst. PD, Mad-
dawg, who saw the whole thing through
the fingers over his eyes. lasked him, “Did
ljust make a complete idiot of myself?” He
smiled and said, "“Yeah.” [ said, “Well, at
least he knows I'm athletic.”

N I T - . e\r &
s .=s Charlie Monk . .. .~
Monk Family Music
and Mayor of Music Row

Clint Marsh

Lisa McKay

My favorite memory is, amazingly, not
funny. When Tim McGraw first came to
town he used to hang around my office
with the writers at Acuff-Rose. I'd kid him
and tell him to get his ass out since he
wasn’t a writer. But what he was doing
was listening.

Continued on Page 42
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LAUNCH PARTY & PERFORMANCE.;'_-':V
Wedrtesday, Februory 15th at 11p.m.

Renaissance Hotel's Fisk Room

(Fisk is at the top of the 1st escalator from the hotel lobby) ; % '

HOSTED BY BOB GUERRA. PERFORMERS INCLUDE:

“Briea " Foly Groo

with a surprise performance'to be @nnounced that night!

' r.//l./’/’

"Emerson Drive's Midas Records Nashville' debutsingle “A Good Man”
will be on your desk in late February and will impact radio MARCH 13th"
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Storming The Charts

Category 5 launches Nashville operation

Independent country labels come and go in Nashville, a fact
not lost on Raymond Termini, founder of recently launched
Category 5 Records. “We know that if we don’t want to end up
with the same outcome that many independent labels have ex-

perienced — short-lived successes and ultimate closure — we
need to change the approach,” he says.

For Category 5, the
strategy seems to start
with thinking big. Next
week’s Country Radio
Seminar will be the set-
ting for the label’s com-
ing-out party, with a
newly minted promo-
tion staff beginning set-
up for its first artist,
Craig Hand.

The company’s plans
are an interesting combination of intense focus
on the project at hand and expectations for an
extraordinary future. “Vision determines direc-
tion,” Termini says. “Our goal isn't to settle in
as another independent. We want to build the
next major label.”

Chance Meeting

As CEO of Haven Healthcare, Termini has
learned a few things about building a business,
having grown that company into whathe describes
as one of New England’s largest health care pro-
viders. But business is only one side of his story.

“I come from a blue-collar background and
had eight brothers and sisters,” Termini says.
“Dad was an ironworker and songwriter and
mom was a housewife. We grew up fighting for
everything we had, but music was always a big
part of my life.”

Termini played country music in his father’s
nightclub and eventually established himself as
amusician and songwriter in the region. “In the
early ‘90s I had an opportunity to get involved
in health care and found an equal passion for
that,” he says.

“We grew a small mom-and-pop into a very
large and successful company with 3,000 employ-
ees, but I never disconnected from the music.”

While at a health care convention in Las Vegas,
Termini got a call from the dock master in West
Palm Beach, where he kept his boat. A hurricane
was approaching, and he [§
had to move the vesselto §
save it. Termini flew to
Florida and moved the
boat north, anchoring in
a hurricane hole near St.
Augustine, FL.

“Istopped fora bite in
a local restaurant called
Hurricane Patty’s and
shortly after a catfish
dinner heard the strum
of a guitar,” Termini says. “The waiter told me
about this new country singer who'd been pack-
ing the place.”

Raymond Termini

Carl Strube
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Impressed by the performer s set, Termini ap-
proached him afterward. That chance meeting
with Craig Hand not only convinced Termini to
establish a country label, it provided the endeav-
or’sname. A business plan and staff quickly took
shape, with veteran record executive Carl
Strube, formerly President of Critique Records,
signing on as Sr. VP/GM.

One At A Time

Strube says the plan is to put maximum effort
into breaking Hand. “We‘re doing a comprehen-
sive marketing and promotion plan behind each
artist,” he explains, noting that the label’s distri-
bution will be handled by Sony/Red. “One thing
we won't be doing is throwing records and art-
ists against the wall to see what sticks.”

While some independent labels have attempt-
ed to break new ground with their contractual
relationships Category 5's deals will be “pretty
status quo accordmg to Strube. “We are giv-

= ] ing our artists an unbe-
lievable amount of sup-
port,” he says. “They’ll
have every opportunity
to be successful.”

The label’s promotion
staff is led by VP Tony
| Benken, who most re-
3 cently worked national
2 promotion at Broken

Bow. Benken's team is

now set, with veteran
pop promotion man David Shaw, formerly with
Columbia, working the Northeast region from
Providence.

The Southwest will be worked by Courtney
Grimes, previously at Gibson Guitar. She’ll be
based in Nashville. Country promotion vet Sam
Harrell will handle West Coast duties, based out
of Los Angeles, and Jay Thomas, formerly with
WWYZ/Hartford, will work the Southeast from
Tampa.

“What I was looking for was passion, a back-
ground in music and a love of country music,”
Benken says of his staff. “Plus, the ability to get
a job done without being told what to do.”

The label is expected to add a fifth regional
toward year’s end. “Our focus this year is
Craig,” Benken says. “We're taking the Tim-
DuBois-at-Arista approach of one a year. When
stuff starts ramping up with our next signing,
we'll add the other regional. I'll be handling
some regional duties in the meantime.”

Though executives won't confirm the label’s
next signing prior to a Feb. 13 press event, Travis
Tritt is expected to join the roster and participate
in the company’s CRS activities.

Tony Benken

%

NEW ARTIST FACT FILE

Label: Pacific-Time
Single: “Does That Make Me Bad?”

Producer: Luke Wooten
Release date: Sept. 27, 2005
Hometown: Van Buren, AR

Ultimate meal: Fajitas
Favorite movie: Legends of the Fall

which is out of character for me.”
Birthday: Dec. 21

Hank Williams Jr.”

week.

99% chance I'll re-enlist later.”

hands and say hi.”

used to it.”

copies of it.”
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Big Screen
Those plans includea |
Thursday-night concert
at the Wildhorse Saloon.
Free to the public, the
show will feature a VIP
area for CRS-laminate-
holding radio staffers.
The label has also
hired a company that
uses a mobile projector
to put video images on
the sides of buildings. Embedded in the video
is a phone number that, when called from a
viewer’s cell phone, will offer audio synched to

Craig Hand
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Album: American by God'’s Amazing Grace

Favorite sports team: University of Arkansas Razorbacks

My friends say: “That I'm hard-core country, my whole
lifestyle — hunting fishing, old country music. They'd also
probably say I'm going insane because I've picked up golf in the past year,

Influences: “The old guys: Keith Whitley, Merle Haggard, Waylon Jennings,

lraqi hit parade: Stricklin recorded the title track of his album while on a one-
year tour of frag as an infantry soldier. Forwarded to his hometown radio station
by his parents, the song quickiy received national airplay and generated a
frenzy of media attention from outlets like CNN, The Today Show and News-

The light came on when: “Probably the first day | went to the studio to record
the album. i heard the session musicians and thought ‘This is something i
definitely want to do full-time. | want this to be my career.””

Military matters: Stricklin is still a member of the Arkansas National Guard's
1/153 Infantry. “I've got about two months left — exactly two drills,” he says.
“My plan was to re-enlist after | got back from iraq, but getting tied into the
music business makes the schedule hard. If music doesn’t work out, there’s a

Three-minute iife story: “l was born in southern Arkansas and grew up there. It's
a typical country-boy story — fishing on the river, hunting, working on race cars. |
went to a small high school and was very involved with sports and music from a
young age. My best friend and | grew up dreaming of being soldiers, and we both
enlisted at 17. | met my wife right after basic and did a tour in Iraq. Now I've got a
great opportunity and i'm trying to live out that dream.”

Novelty factor: “A lot of people label it as a novelty — write a song in irag, and
it gets discovered. That's something that's going to be tough for us to over-
come. That story carried the song a long way, but people who've listened to the
whole album have really been surprised how well it flows.”

Best thing about his career so far: “Playing the Opry would have to be the
best, most significant thing. That, and meeting other people in country music.
I'm probably the ultimate fan, so every time I'm around folks | want to shake

Worst thing: “The whole process of getting into the business. it’s probably one
of the hardest businesses to get into, and | came in blind. There's been a lot to
learn in the last few months. A lot of people have problems with the busy
schedule, but my time in the military has helped me ease through that part. I'm

Album he’s embarrassed to own: “I'm not embarrassed by it, but some folks
might not admit it: I'm a hard-core Dixie Chicks fan. There’s been so much
controversy, but | look at the music with an open mind. | may not agree with
some of their personal opinions, but | look past that. | love all their albums.”

Aibum he wore out: “Keith Whitley's Greatest Hits. | probably had three or four

Luke Stricklin
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the projected images. “It's very cool technology,”
Benken says.

Thursday night's show will also feature the
premiere screening of the video for Hand's sin-
gle “Direct Connect.” Enlisting 2005 CMA Vid-
€0 of the Year director Rick Schroder (“Whiskey
Lullaby”} to direct the clip is another indication
of Category 5's big-league approach.

“Rick loved the music, the vision for the la-
bel and the vision for the video,” Termini says.
“Make no mistake, this is not low budget. We're
making a world-class video and sending a very
strong message about our intentions.”

Intentions that go far beyond being just an-
other independent record label.
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120 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Netwarks. Songs ranked by total points for the airplay week
of 1/29-2/4. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the
songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter
Hour Persans times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission
from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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February 10, 2006 POWERED1]
W B st e o B g B o TR vl s o MEDIABASE
1 € CARRIE UNDERWDOD Jesus, Take The Wheel Arista/ 14572 76 5094  +7 455159 3603 14 1200
3 @ BRADPAISLEY flDDLLY PARTON When | Get Where I'mGoing /Arista/ 12312 674 4371  +275 377885 24030 18 119/0 MOST ADDED’
2 3 TRACEAOKINS Honky Tonk Badonkadonk (Capital 12234 127 4226 37 364487 8287 18 1180 | oo oo A0S
4 @ FAITHHILL Like We Never Loved At Al (Curt/Warner Bros.) 10988 277 3985 +118 326198 6088 21 119/0 | PHILVASSAR Last Day Of My Life frista/ 35
8 €@ JOSHTURNER Your Man MCA/ 10644 983 3785 +372 323878 26918 27 119j1 | T.YEARWOOD & G.BROOKS Love Wil... (Pearilyric Street) 15
6 @ TIMMCGRAW My Oid Friend (Curty 10150 78 3646 +84 295438 1855 17 110 | JOE MCHOLS Size Matters Someday) Wniversal South L
9 0 SUGARLAND Just Might (Make Me Believe) (Mercury/ 9833 452 3563 +201 300183 10718 20 118/0 '(I;'E::IG glﬂiAgn?:;ﬁ:;e;lfgrgfygAenco A ::
10 @ KEITH URBAN Tonight | Wanna Cry (Capitol 9806 562 3416 +263 300717 16591 10 119/0 | BLAINE LARSEN I Don't Know What She Said (GiantsiayerBNA) 13
11 € RASCALFLATTS What Hurts The Most (Lyric Street) 9295 800 3225 +295 280416 26587 5 1200 | BIG & RICH Never Mind Me (Warner Bros.) 12
13 ) KENNY CHESNEY Living In Fast Forward (BN4/ 8913 909 2983 +330 269049 32973 10 1180 | OVERKS BENTLEY SettleFor A Slowdown (Capito) L
. GARY ALLAN Life Ain't Always Beautiful (MCA) 10
12 ) MONTGOMERY GENTRY She Don't Tell Me To (Columbia/ 8669 485 3090 +160 259889 15385 14 119/0
14 @ MIRANDA LAMBERT Kerosene (Epic/ 7984 316 2785  +84 222911 11831 17 118(0
15 @ TOBY KEITH Get Drunk And Be Somebody (Show Dog Nashvile/Universal) 7908 717 2658  +266 229092 17408 6 119/1
16 D SARAEVANS Cheatin’ (CA/ 7647 484 2634 +181 227851 14328 13 1191 MOST -
17 (D BLAKE SHELTON Nobody But Me (Warner Bros,) 7608 617 2728 +205 219275 18755 22 116/ P T
19 D BROOKS & DUNN Believe /Arista) 7134 319 2568 +144 203491 14789 14 118)1 IN CREASﬁD POINTS
20 @ JAMEY JOHNSON The Dollar (BNA/ 6813 428 2316 +187 190944 13432 21 1160 o
22 @ BONJOVIWIJNETTLES Who Says You Can't Go Home fslnd//MG) 5871 1085 1876 +355 169660 23393 9 102/ [ AF'ST M€ UAE) , , INCREASE
21 @ VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 5488 566 1974 +178 146256 13408 18 11201 ;oﬂnglmzg:::soﬁ:g:mu”;‘j;’;”;{;;’&ij’;f” ::;g:
26 € TRENT TOMLINSON Drunker Than Me (Lyric Street) 4193 426 1598 +125 107098 5766 14 110/3 | j0SH TURNER Your Man MC4/ +983
25 @ JACK INGRAM Wherever You Are (Big Machine/Show Dog Nashville) 4276 144 1436 +83 117433 5372 12 96/4 | KENNY CHESNEY Living In Fast Forward (BNA/ +909
27 @ JASONALDEAN Why (BBR) 3805 461 1450 +183 97073 10380 10 101/4 | RASCALFLATTS What Hurts The Most (Lyrc Street) +800
28 €O OANIELLE PECK | Don't (Big Machine/Show Dog Nashvill) 349 228 1148 +75 67638 2167 16 1050 [T]?E'::(:E;E"NTTE‘YDQ‘;;E;ﬂ'ﬁgﬁﬁf;ﬁ”;’gﬁ;‘g’”m’s"” :;E
30 @ LEANNRIMES Something’s Gotta Give (Asylum/Curt) 2994 479 1137 +190 80413 9600 6  95/5| B PAISLEY f/D. PARTON When | Get Where I'm Going (Arista) +674
29 @ SHEOAISY I'm Taking The Wheel (Lyric Street) 2777 56 1029  +24 66403 1855 10  94/1 | BLAKE SHELTON Nobody But Me Warmer Bros.) +617
37 € T.YEARWODDDS G.BROOKS Love Wil Atways Win (Pearflync Street) 2692 1164 985 +458 70200 23376 3 9415 | KEITHURBAN Tonight | Wama Cry (Capito) +582
32 €@ ROCKIE LYNNE Lipstick (Universal South) 2632 212 940 +89 63792 4286 14 83|
31 @ LEE ANNWOMACK Twenty Years And Two Husbands Ago (MC4/ 2662 121 958  +31 56216 -1433 9  90/1
35 @ KEITH ANDERSON Every Time | Hear Your Name (Arista) 2042 514 890 +204 58493 12861 5 884
33 €D CRAIGMORGAN | Got You (B8R 2395 261 957 +94 58639 7325 B  85[5 - MOST
34 € JOOEE MESSINA Not Going Down (Curty 2183 173 842 +80 57641 6734 6 783 INCREASED PLAYS
sreakor €P) OIERKS BENTLEY Settle For A Slowdown (Capitol) 2012 712 783 +259 58503 23030 4 7711 -
sroaker €F) JOENICHOLS Size Matters (Someday) (Universal South) 1769 312 647 +134 46046 9796 3 TANA| oo ol
41 @ JAMIE O'NEAL | Love My Life (Capitol) 1554 333 562 +108 41786 12383 8 612 | T YEARWOOD & G.BROOKS Love Will... (Pear/iyric Street)  +458
39 35 RAYSCOTT My Kind Of Music (Warner Bros.) 1311 88 503 50 31409 3805 21 491 | JOSHTURNER Your Man MC4/ +372
42 €D KENNYROGERS I Can't Unlove You (Capitol 1290 81 469 +39 31694 1575 5 563 | BONJOVIWL. NETTLES Who Says You... iland/DIMG)  +355
43 €D RODNEY ATKINS If You're Going Through Hel... (Curb) 162 174 515 +70 27244 3686 4 524 :i';g:f:ﬁgfsv VLV';]';’:"H':HF:ST‘h?h’n";::dﬂfr%mw :ggg
44 € GARY ALLAN Life Ain't Always Beautiful (MC4/ 1118 159 486 +N 29492 4853 3 60/10 | B pAISLEY f/D. PARTON When | Get Where I'm Going fArista) +275
48 € LONESTAR I'l Die Tryin' (BNA/ 798 121 364 +43 17855 4060 5  43/1 | TOBY KEITH Get Drunk... (Show Dog NashvillelUniversa) ~ +266
46 (@) JEFF BATES No Shame (RCA/ 779 19 318 +12 12409 207 & 44 | KEITHURBAN Tonight | Wama Cry (Capito) +263
@ BIG & RICH Never Mind Me (Warner Bros.) M 321 286 +110 20181 6061 1 3712 g{?::;:f:g;ﬂ'::;:;F;LIA;L°‘;";:;Z$‘Z’;”/”” o
47 @ CROSS CANADIAN RAGWEED Fightin' For (Universal South) 760 53 143 +8 22891 1509 17  10/0
45 43 TRACY LAWRENCE If| Don't Make It Back (Mercury) 722 15 374 84 16822 4361 9 410
@ PHILVASSAR Last Day Of My Life (Arista/ 556 106 174 +39 16212 3260 1 4435
50 @ CLINT BLACK Drinkin’ Songs & Other Logic (Equity) 488 1 178 +13 7147 557 2 233 ;
49 46 SUSAN HAYNES Drinkin’ In My Sunday Dress (Epic/ a6 38 237 N 7239 1440 2 3473 BREAKER S
@ UITTLE BIG TOWN Bring It On Home (Eguity) 426 347 175  +141 9549 7963 1 347 DIERKS BENTLEY
@ STEVE HOLY Brand New Girlfriend (Curt) 366 109 152  +47 10821 2933 1 146 Settle Far A Slowdown (Capitol)
@ JOHN PIERCE I'd Still Have You (ACA) [ 2 135 +4 44 051 1 2500 11 Adds o Moves 2032
@ MARTINA MCBRIOE WIDOLLY PARTON | Still Miss Someone (2C4/ 300 26 107 +7 7102 3610 1 24/ Size Matters (Someday) (Universal South)
14 Adds ¢ Moves 38-33

Songs ranked by total points

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

REPORTING STATION PLAYLISTS
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February 10, 2006

VIEIESK ARTIST TITLE LABEL(S) JgITNAT%
CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 4094
B. PAISLEY f/D. PARTON When | Get Where I'm Going (Arista) 3990
TRACE ADKINS Honky Tonk Badonkadonk (Capitol/ 8N
FAITH HILL Like We Never Loved At All [Curb/Warner Bros.) 3588
JOSH TURNER Your Man (MCA/ 3389
TIM MCGRAW My 0id Friend (Curb/ 3378
SUGARLAND Just Migh; (Make Me Believe) (Mercury/ 3265
KEITH URBAN Tonight | Wanna Cry (Capitofl 3116
MONTGOMERY GENTRY She Don't Tell Me To (Columbia/ 2934
RASCAL FLATTS What Hurts The Most (Lyric Street/ 2695
KENNY CHESNEY Living In Fast Forward /BNA/ 2690
BROOKS & DUNN Believe (4rista/ 2615
SARA EVANS Cheatin’ (RC4/ 2613
BLAKE SHELTON Nobody But Me /Warner Bros.) 2535
MIRANDA LAMBERT Kerosene (Epic/ 2329
T. KEITH Get Drunk And Be Somebody (Show Dog Nashvilke/Universal) 2318
JAMEY JOHNSON The Dollar (BNA/ 1991
B. JOVI W/J. NETTLES Who Says You Can't Go Home fls/and/iDJMG/ 1816
VAN ZANT Nobedy Gonna Tell Me What To Do (Columbia) 1751
TRENT TOMLINSON Drunker Than Me (Lyric Street/ 1485
JACKINGRAM Wherever You Are (Big Machine/Show Dog Nashville) 18413
JASON ALDEAN Why (BBAR) 1397

T.YEARWOOD & G. BROOKS Love Will Aways Win (Pear/lLyric Street/ 1281
LEE ANN WOMACK Twenty Years And Two Husbands Ago (MCA) 1218

SHEDAISY I'm Taking The Wheel (Lyric Street) 1073
DIERKS BENTLEY Settle For A Slowdown (Capitol) 1013
LEANN RIMES Something's Gotta Give (Asylum/Curb) 1010
CRAIG MORGAN | Got You (BBA/ 907
JO DEE MESSINA Not Going Down (Curb/ 904
DANIELLE PECK | Don’t (Bjg Machine/Show Dog Nashville) 854
KEITH ANDERSON Every Time | Hear Your Name (Arista) 792
JOE NICHOLS Size Matters (Someday) (Universal South/ 773
ROCKIE LYNNE Lipstick (Universal South) 764
JAMIE O'NEAL | Love My Life (Capitol) 729
GARY ALLAN Life Ain’t Always Beautiful (MCA/ 603
TRACY LAWRENCE If | Don't Make It Back (Mercury) 557
NEAL MCCOY The Last Of A Dying Breed (903/ 534
LONESTAR V'll Die Tryin’ (BN4/ 532
R. ATKINS If You're Going Through Hell... (Curb/ 525
KENNY ROGERS | Can't Unlove You (Capitol) 478
RAY SCOTT My Kind Of Music (Warner Bros.) 383
BIG & RICH Never Mind Me (Warner Bros.) 299
JEFF BATES No Shame (RC4/ 258
LITTLE BIG TOWN Bring It On Home (Equity/ 240
GEORGE STRAIT Seashores Of Ofd Mexico (MCA/ 1
PHIL VASSAR Last Day Of My Life (4rista/ 184

HAL KETCHUM Just This Side Of Heaven (Hal-Lelujah) (Curb/Asylum) 107
MARTINA MCBRIDE WIDOLLY PARTON | Still Miss Someone (RC4/ 102
CROSS CANADIAN RAGWEED Fightin’ For (Universal South) 86
SUSAN HAYNES Drinkin’ In My Sunday Dress (Epic/ 80
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33
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TOTAL
PLAYS

3353
3301
3213
297
2831
2805
2707
2646
2429
2253
2288
2167
2183
2082
1986
1981
1696
1544
1462
1256
1194
1129
124
1004
864
N
846
739
759
Al
632
686
674
616
501
438
430
444
445
380
325
264
224
176
205
122
83
93
87
58

+-
PLAYS

-144
+194
+47
+39
+222
-45
+64
+141
+97
+118
+213
+92
+139
+91
+93
+118
+107
+167
+84
+73
+140
+13
+257
+74
+69
+264
+125
+124
+88
+38
+114
+198
+17
+70
+40
13
+34
+18
+51
+5

+134
+9
+77
+205
+51
+30
+15
-8

-5

TOT.AUD.
(00)

96662
9711
89900
81970
78512
77816
75713
72632
68681
62467
60801
62151
61678
58373
54129
52615
45267
40477
39424
3334
32014
32153
27248
25510
23390
23088
22040
21267
19825
18683
18099
16768
16591
15761
13737
13145
12261
12225
10721

9612

7836

5720

5617

4316

4755

3Nno

2413

2016

1300

1982

+- AUD.
(00)

-3481

6222
585
1525
6972
112
78
3125
3976
3060
4559
2299
4002
2993
2347
4334
3742
4225
2200
1579
4255
3692
6005
1426
1270
5437
2933
3303
13N
551
2496
5662
460
1606
812

1321

2278
927
1453
460
106
2913
529
1738
4755
1184
692
372
-138
-327

WEEKS
13
18
18
22
27
19
20
10
15

15

14

-
o &N hE = s

N
N

- TN = N = NN

TOTAL
ADDS

87/0
87/0
8410
8711
85/0
86/0
8710
87/0
8710
87/0
86/1
8711
87/0
8511
842
86/0
7912
7413
7410
7710
69/4
66/3
s
652
6111

67115
63/
56/3
58/6
60/2
5214
589
agn
a3j2
4612
3400
4012
38N
434
3611
2801
3218
19/0

24111

29129

17110
103
123

710
611

88 Country reporters. Songs ranked by total plays for the airplay week of Sunday 1/29 - Saturday 2/4.

© 2006 Radio & Records

MOST ADDED’
ARTIST TILE LABEL(S) ADDS
GEORGE STRAIT Seashores Of Old Mexico (MC4/ 29
DIERKS BENTLEY Settle For A Slowdown (Capita/ 15
LITTLE BiG TOWN Bring It On Home /Equity/ 11
PHIL VASSAR Last Day Of My Life (Arista/ 10
JOE NICHOLS Size Matters (Someday) (Universal South) 9
BIG & RICH Never Mind Me Warmer Bros.) 8
GRETCHEN WILSON Politically Uncorrect (Epic/ 7
JO DEE MESSINA Not Going Down [Curly 6
VEASED POINTS
INCREASED POIN

TOTAL

POINT
ARTIST TITLE LABEL(S) INCREASE
T. YEARWOOD & G. BROOKS Love Will... (Pearf/Lyric Street) +327
DIERKS BENTLEY Settle For A Slowdown (Capitol) +275
JOSH TURNER Your Man (MCA/ +251
KENNY CHESNEY Living In Fast Forward (BVA4/ +240
B. PAISLEY f/D. PARTON When | Get Where I'm Going /4rista) +239
JOE NICHOLS Size Matters (Someday) (Universal South) +224
GEORGE STRAIT Seashores Of Oid Mexico /MCA/ +21
BON JOVI WiJ. NETTLES Who Says You... fisland/i0/MG)  +181 .
SARA EVANS Cheatin’ (RCA/ +169
BIG & RICH Never Mind Me (Warner Bros.) +161

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
DIERKS BENTLEY Settle For A Slowdown (Capital) +264
T. YEARWOOD & G. BROOKS Love Will... (PearflLyric Street)  +257
JOSH TURNER Your Man /MCA/ +222
KENNY CHESNEY Living In Fast Forward (BNA/ +213
GEORGE STRAIT Seashores Of Old Mexico (MCA/ +205
JOE NICHOLS Size Matters (Someday) (Universal South) +198
B. PAISLEY f/D. PARTON When | Get Where I'm Going (4rista) +194

BON JOVI W/J. NETTLES Who Says You... fisland/i0JMG)  +167
KEITH URBAN Tonight | Wanna Cry (Capital) +141
JACK INGRAM Wherever You Are (Biy Machine/Show Dog Nashvile/ +140

clear. consistent. quality.

All hooks are not created equal.
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COUNTRY CALLOUT AMERICA. & ®uliseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 10, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of January 29-February 4.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION  INDEX  NEUTRAL  FAMILARITY  DiSLKE  DisLke | GALLOUT AMERICAe
JOSH TURNER Your Man (MCA) 398% 713% 416  163%  97.3% % o | MHOT SCORES
CARRIE UNDERWOOD Jesus, Take The Wheel (4rista/ 38.5% 77.0% 4.10 15.0% 98.3% 5.5% 0.8% .
TRACE ADKINS Honky Tonk Badonkadonk Capitol w7 i 0% sem  esw  sex | 1S Week At
BRAD PAISLEY f/DOLLY PARTON When | Get Where I'm Going (Arist2/30.0%  71.0% 395  21.3%  98.5% 50%  1.3% Callout America
MONTGOMERY GENTRY She Don’t Tell Me To (Columbia) 228% 67.0% 389 22.0% 94.0% 4.3% 0.8% By John Hart
KENNY CHESNEY Living In Fast Forward (BVA/ 22.8% 64.8% 3.86 19.3% 91.3% 5.3% 2.0%
VAN ZANT Nobody Gonna Tell Me What To Do (Columbial 200% 643% 386 21.0%  90.3% 3% 1.8% ISR ST S0
SARA EVANS Cheatin’ (7CA) 253% 635% 3.80 205%  95.0% 95%  15% thedN"' ! 51"*:‘; Week?:f";‘ P‘;S‘“,‘:l
1S, X
SUGARLAND Just Might (Make Me Believe) (Mercury) 220% . 630% 383 268%  953% B0% Q5% | PooonTaneen ancisnio. oWl
male and female listeners. A 20-to-1
MIRANDA LAMBERT Kerosene (Epic/ 24.3% 628% 3.75 21.3% 95.8% 8.3% 3.5% positive-to-negative ratio indicates
FAITH HILL Like We Never Loved At All (CurlyWarner Bros.) - 215% 60.8% 381 255%  95.8% 80%  15% | strengthand growth.
BLAKE SHELTON Nobody But Me (Warner Bros.) 21.8% 60.5% 3.78 24.8% 93.5% 6.8% 1.5% Carrie Underwood's “Jesus Take the
TOBY KEITH Get Drunk... (Show Dog Nashville/Universal 195% 563% 375 213%  86.0%  60%  25% | Wheel"isalsopowerful rankingatNo.
TIM MCGRAW My Did Friend (Curb) 138%  560% 369 26.0%  89.0%  55%  15% ;f:; “ﬁilfif;fiﬁi e T‘V’Vih passion
. . . 5 1
JAMEY JOHNSON The Dollar (B4/ 19.0% 558% 376 263%  88.5% 68%  0B% | oors and No. 1 with younger 25-34
BROOKS & DUNN Believe (Arista/ 22.3% 55.0% 3.66 25.3% 93.0% 9.5% 3.3% listeners.
TRENT TOMLINSON Drunker Than Me (Lyric Street] 143% 53.0% 3.63 22.3% 85.5% 7.0% 3.3% Brad Paisley moves into the top five,
JACK INGRAM Wherever You Are (Big Machine/Show Dog Nashvile)  13.0%  52.8% 3.67  25.5% 85.3% 5.5% 1.5% with “When I Get Where I'm Going”
KEITH URBAN Tonight | Wanna Cry (Capitol 215% 525% 367 203%  86.0% 100%  33% | renkingat No. 4 overall, up from No.
Ars . 6, and as the No. 4 passion song, up
ROCKIE LYNNE Lipstick (Universal South) 128% 51.8% 3.68 26.8% 84.3% 4.5% 1.3% .
: from No. 8. Paisley also has the No. 3
JASON ALDEAN Why (BBR) S 150% 50.0% 368 263%  83.3% 60%  1.0% | song with females
BON JOVI W/J. NETTLES Who Says You Can’t Go Home (Island/DJMG) 15.0% 49.3% 3.67 20.3% 79.3% 8.3% 1.5% Kenny Chesney is on a roll, with his
GRETCHEN WILSON | Don‘t Feel-Like Loving You Today /£pic/ 17.3% 485% 3.48 26.5% 92.3% 12.8% 45% “Living in Fast Forward” ranking No.
RASCAL FLATTS What Hurts The Most (Lyric Street) 155% 480% 352 263%  86.0% 7.0% 58% | 6 upstrong from N;{- I:Troand as the 1\11(?
CRAIG MORGAN | Got You (BBA/ : 100% 443% 355 285%  81.0% 70%  13% | passionsong upbig from last week’s
o .., o . . . . No. 17. Core 35-44 listeners rank this
LONESTAR I'll Die Tryin' /BNA/ 1.8% 428% 3.51 21.0% 74.5% 9.0% 1.8% song at No. 7 in the demo.
LEANN RIMES Something’s Gotta Give /Asylum/Curb) 10.0% 423% 3.57 23.3% 73.3% 5.3% 2.5% Van Zant move into the top 10 at No.
LEE ANN WOMACK Twenty Years And Two Husbands Ago /MCA/ 13.8% 4M15% 341 25.8% 83.8% 12.5% 4.0% 7, with “Nobody Gonna Tell Me What
KEITH ANDERSON Every Time | Hear Your Name (Arista) 9.5% 410% 363 26.5% 72.0% 3.8% 0.8% to Do” up frOﬂI‘ No. 12 last We.ek and
JOE NICHOLS Size Matters (Someday) (Universal South) 80%  360% 349 250%  69.5% 70%  15% | theNo. 14 passion song. Male listeners
. . . rank this song at No. 8, and women
DANIELLE PECK | Don't (Big Machine/Show Dog Nashville) 118% 348% 3.39 30.8% 78.5% 10.3% 2.8% rank it at No. 11 — well in front of the
JO DEE MESSINA Not Going Down (Curb/ 7 8.0% 33.8% 3.37 30.0% 75.5% 9.5% 2.3% radio spin chats with listeners,
T. YEARWOOD & G. BROOKS Love Will Always Win (PearilLyric Street/)  8.0% 335% 3.34 160%  64.5% 10.5% 4.5% Heads up for Toby Keith’s “Get
DIERKS BENTLEY Settle For A Slowdown (Capitol) 9.0% 335% 3.40 30.0% 73.5% 7.0% 3.0% Drunk and Be Somebody,” ranking at
SHEDAISY I'm Taking The Wheel (Lyric Street/ 6.8%  27.8% 321 31.0%  74.0% 115%  38% | N 13 upfromNo.26.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like 1t a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just s0-s0; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekty callout, songs must have entered the top 40
positions on R&R’s Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge, Nashville;
Atlanta. MIDWEST: Flint, M; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake Gity; Colorado Sprirgs, CO; Portland, OR; Houston. © 2006 Radio
& Records. © 2006 Bullseye Marketing Research Inc.
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Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * indicates Cancon.

e ] N\
i America’s Best Testing Country Songs 12+ RR ; FIRITDV D POWERED
(ﬁbmmgM”sm.nliﬂuL” For The Week Ending 2/3/06 TAA) C.OU»NI TRY TOP 30 MED]ABASE
= CANADA!
Per. W M -
Artist Title (Label) TW LW Fami. Bumn 25-54 25-54 25-54 WK WSk ARTIST TITLE LABEL(S) RS lits "G sTATONs
JOSH TURNER Your Man MC4) - 433 423 .90% - 10% 432 443 413 1 @) CUNDERWOOD Jesus Toke TeWheo! drita) ~ 528 415 '8 . 180
B. PAISLEY f/D. PARTON When | Get Where I'm Going /Arista/ 4.23  4.19  96% 15% 432 436 4.24 3 e KEITH URBAN Tonight | Wanna Cry /iapita/} a1 +44 13j0
'BLAKE SHELTON Nobody But Me (Wemer Bros) . _4.19 402" 81%. -11% 423 435 404 2 . 3. BRADPAISLEY{ID.PARTON When!Get.. (rista) 441. - -34 * 12 1400
JASON ALDEAN Why (88) 418 - 6% 5% 408 415 398 5 @ AARON LINES Lighs 0f My Hometown (BR4) 420 +30 8130
GEORGE STRAIT She Let Herséif Go /MCA) A1 431 8% 4% 421 44 AN7 14 @ - KENNYCHESNEY LvinginFastForward BA4) 415 . +120 & 10
BILLY CURRINGTON Must Be Doin' Somethin’ Right Merwry) 4.12 415 99%  26% 447 436 381 4 @  BILLY CURRINGTON Must Be Doin. Mercury) an +6 8§ 20
SUGARLAND Jist Might {Make Me Boliove) Mercary/ 411 408 96% 21% 411 409 415 12 @  JOSHTURNER YourMan #C4) - <+ >+ "'382:. +58 5 90
CARRIE UNDERWOOD Jesus, Take The Wheel (rista) 408 426 99% 30% 4.14 421 401 9 0 TRACE ADKINS Honky Tonk Badonkadonk (Capito)) 379 +37 8 10/0
KEITH URBAN Tonight 1 Wanna Cry {Capitolf 408 406 .88% 16% 411 408 4.4 13 0 - SUGARLAND Jim'Migh‘i (Me Me Batiove) /Méfcwy] 374 +57 - 1 14i0
SARA EVANS Cheatin’ (RC4) 406 406 93% 16% 405 401 412 i @* J.MCCOY She Ain'tMissin' Missin' Me (Goen RoadUniversa) 365 +4 10 13/0
RASCAL FLATTS What Hurts The Most {Lyric Street) 404 380 82% 13% 402 406 396 6 117 TIMMCGRAW My Oid Friend (Curt) + 382 A1 - 13 15{0
TERRI CLARK She Didn't Have Time (Mercury) 403 403 8%% 7% 407 422 383 10 (D GEORGE CANYON OneGood Friend (UniversalSoutt/ 350  +20 10 16/
J. INGRAM Wherever You Are By Machine/Show Dog Nasivale) 403 392 68% 8% 402 447 .3.76 15 @ FAITH HILL Like We Never Loved At Al (CurtyWomer Bros) 348 +54 18 12/0
MONTGOMERY GENTRY She Don't Tell Me To Columbia/ 4.01 394 90% 16% 4.02 405 397 29 m RASCAL FLATTS What Hurts The Most fLyric Street) 340 +83 3 10
CHRIS CAGLE Miss Me Baby [Capitol 400 380 94% 25% 400 -4.18 372 18 W AMANDA WILKINSON It's Okay To Cry (Universal Soutly 335 +57 I 1200
BON JOVI WJ. NETTLES Who Says... {IslandIDJMG) 400 404 83% 15% 400 413 378 16 m GORD BAMFORD Life Is Good /GWB/HD}’H/’}’) 328 +34 6 13/0
.. A
KENNY CHESNEY L|wr1g In Fa.st Forward (BN4/ 395 390 90% 17% 396 4.01 \ 3.86 % m D.MARSHALL That's What Love s (Busy Music/Universal) 296 +42 5 131
BROOKS & DUNN Believe /Arista) . 393 394 92% 24% 400 399 400 1 19 GEORGE STRAIT She Let Herself Go /MC4/ 294 3 17 140
I 0,
sy Wm0 g @ secwsswsws  m o w 3 m
® Dokar ) ) ) 21 @ BON JOVI W/J. NETTLES Who Says... (Island/i0JMG/ 283 +22 5 12/8
MIRANDA LAMBERT Kerosene Epic/ 37 314 9% 26% 361 354 372 , .
. 19 @ MONTGOMERY GENTRY SheDon't TelMe To (Cobimbia) 288 +10 5 12/0
FAITH HILL Like We Never Loved At All (CurtyWarner Bros/3.76 387 99% 3%% 379 390 358 23 @ LITTLE BIG TOWN Boondocks (Equity) - 270 1 7 i
DANIELLE PECK | Don't (Big Machine/Show Dog Nashwill) 372 370 56% 12% 372 373 370 2" OAD HAMMERS Na::;"e Bo;d[“am - +s7 -
TRENT TOMLINSON Orunker Than Me (yric Steet) 388 377 66% 13% 369 352 379 : ?5 bt \ . {ipen RefUiversa) N !
VAN ZANT Nobody Gonna Tell Me What To Do (Coumbia/ 367 368 85% 20% 374 371 378 e e L L L
TRACE ADKINS Honky Tonk Badonkadork Capil 384 374 98% 30% 352 360 365 0 Do Asron bl e A
TOBY KEITH Get Drunk...Stow Dog Nashvile/Universa) 363 378 T1% 18% 367 363 373 20 27 BRADJOHNER veGotfiGood (S06Umersa) 261 12 13 150
GRETCHEN WILSON | Don'tFeel Like Loving You Today i/ 350 351 4%  31% 358 350~ 350 24 @* BEVERLEY MAHOOD Making It Up As You Go /Spin/ 256 +1 7 11j0
28 @ BROOKS & DUNN Believe /Sony BMG)/ 233 +33 3 10/0
Total sample size is 342 respondents. Tolal average faverability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very i
much). Tolal familiarlty represents the percentage of respondents who recognized the song. Tolal burm represents the number of @ TRISHA YEARWOOD... Love... fPeari yric Street) 222 +145 1 13/0
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can lake the music test based on the format/music preference. 19 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 1/29-2/4. Bullets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
kcalllﬂg 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

Memories Of CRS Past
Continued from Page 36

Not being impressed, when Iintroduced
him at the 1994 New Faces Show, I was
somewhat laissez-
faire. When he fin-
q ished his perfor-
mance with the debut
of “Don’t Take the

sure, but I think I in-
troduced him to a
cute little female who was on the bill that
rught Falth I—hll

ﬂiamninhuy i

Diane Richey Promotions
We've hosted many CRS parties over the
lasttwo decades.One [

Charlie Monk

While we were applauding, Jo Dee
and the deck took a bow. Jo Dee did the
regular kind of artist bow, while the
deck’s support beams gave way and sunk
into the rain-soaked ground, severely
bowing the platform and making every-
one feel as though they were on the
Titanic. Our seminar motto that year:
”Were you decked at Diane’s?”

I'was with MCA, and we were working
aDavid Lee Murphy single, “Party Crowd.”
All of the regionals gathered in the suite with
the aim of causing as much of a stir as possi-
ble — noisemakers, beer bottles clanging,
hooting, etc.

Four guys came in looking like they had
already partied a little too much, but we
had been told that DLM’s manager was

TRENT WILLMON On Again Tonight (Columbia)
Total Points: 287, Total Stations: 27, Adds: 8

HAL KETCHUM Just This Side Of Heaven (Hal-Lelujah)
{Curby/Asylum)
Total Points: 266, Total Stations: 26, Adds: 6

JOHN CORBETT Good To Go /Fun Bone/
Total Points: 258, Total Stations: 19, Adds: 7

Girl,” 11( and the aEdS . Denise Rninm NEAL MCCOY The Last Of A Dying Breed (903/ Total Points: 128, Total Stations: 14, Adds: 14
( ir;ie net;\ve ;V;( t t:;li VP/Promotion, Total Paints: 258, Total Stations: 17, Ad.ds: 4 BLAINE LARSEN | Don't Know What She Said

Just seen ! & Big Machine/Show Do GEORGE STRAIT Seashares Of 0ld Mexico MCA/ {Giantslayer/BNA)

thing. And, I'm not g Machi ow Dog Total Points: 95, Total Stations: 17, Adds: 13

\Total Points: 256, Total Stations: 15, Adds: 14

[ NEW & ACTIVE

~

BRICE LONG Anywhere But Here [Columbia)
Total Points: 233, Total Stations: 14, Adds: 0

ERIC CHURCH How Bout You [Capitol)
Total Points: 209, Total Stations: 11, Adds: 6

REBA MCENTIRE Love Needs A Holiday (MCA)
Total Points: 182, Total Stations: 19, Adds: 5

TERRI CLARK Damn Right (Mercury)

y

lungs. We walked into the Pickin’ Parlor,
into sessions, into cocktail parties and
really attracted a lot of attention. Other
people joined in and walked along with
us — radio jocks, patrons, etc. We were
truly a party crowd.

Later we found out that the four guys
were from the mission and that DLM's

vention hotel — so
he could greet every-
one as they arrived.
The first words 1
heard upon entering
the hotel were, “I'm
Charlie Monk, wel-
come home.”

of the most memora- going to get some ex- manager gave them $5 each and a beer That greeting was

ble was at CRS "96, tra folks to be part of to walk the halls with us. Who saysyou to prove prophetic,

when we bussed pro- the party crowd, so can’t fmd good help7 asImovedhere31/2 ~ Ed Salamon
grammers out to Wil- | we didn't say any- i H Sal e years ago, but at that time he made a new
liamson County fora thing. ke HII!I:I " “anesn @ guy who knew no one in Country radio
party at the house. We all went up [ ExeCUtlve Director, CRB feel immediately welcome.

Drinks and barbe- and down the hallsof | My first CRS was 1974. 1 had been pro- Every year there are folks who are at-

cue in hand, every-
one crowded the
back deck to watch
Jo Dee Messina perform an acoustic set
against a backdrop of torrential rainfall.
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Diane Richey

the Opryland Hotel [
singing and creating | IR 3
a scene with David .o poberts
Lee, who was play-

ing his guitar and singing at the top of his

gramming Country for less than a year,
and it was my first time in Nashville. Even
back then Charlie Monk was the Mayor of
Music Row. He planted himself by the
front desk of the Airport Hilton — the con-

wwWw americanradiohistorv com

tending CRS for the first time. This year
they will have red ribbons that say “First-
Time Attendee” on their badges. I hope
we make them feel as welcome as I felt
more than 30 years ago.
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AC/HOT AC

Developing A Great
Morning Show

The six truths of all great shows

By Steve Reynolds

With Howard Stern’s move to Sirius Satellite Radio, we're
once again reminded of the power of great talent to dif-
ferentiate one station from the others on the dial. Great talent
add brand depth to your station, humanize your product, create
positive personality images for the station and give listeners one
more reason to turn you on each day.

As [ travel the country working with superior
talent in markets like New York, Los Angeles,
Atlanta, San Diego, Dallas, Minneapolis, India-
napolis and St. Louis,
I've found that there are
certain key components
that any great show
works on in every break
of every day.

Here are the six
truths of any great show,
those things the great
ones do that dump all
that delicious TSL onto
their stations.

1. They are authentic and likable. Morning
radio is a very intimate environment. People tend
to listen alone, at home and in the car. It’s essen-
tial that, at their core, every member of your team
is likable. Are they friendly, approachable and
honest on the air?

Relationships with listeners are developed in
much the same way you develop relationships in
real life. The people you hang out with in life (in
radio terms, the people you give lots of TSL to)

Steve Reynolds
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Listeners abhor people
who are fake and affected
and draw closer to people
who are authentic.
Authenticity is everything.
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are the real deal. You feel like they are being hon-
est with you, and that makes you comfortable.

Listeners abhor people who are fake and af-
fected and draw closer to people who are authen-
tic. Authenticity is everything. How human are
the people on your morning show? Do they re-
veal themselves? Are they vulnerable, and do
they open up those parts of their lives where lis-
teners can connect?

This is the reason people choose you each
morning and the key component in being able
to entertain listeners in ways that will keep them
coming back for more (read: additional occasions
of listening).

Encourage your talent to share those parts of
their lives that will position them as human and
real. Be honest with listeners, or their BS meters
will go off so loud, they’ll suffer hearing loss.

2. They are relatable and topical. Are the
show’s content choices a reflection of listeners’
lives? Do the talent seem relatable? Is every break
about something interesting to the listeners?

Some talent believe that as long as they are
into the topic, it'll sell. Nope. You must connect
with listeners in every break. You have to make
the show about them and their interests so they’ll
want to hang out with you. Ever go to a party
where a guest does nothing but talk about him-
self? You never want to see him again, right?
Same rule applies to morning shows.

When it comes to topics, use only those that
are like hit records. Choose the very best topics
for the broadest possible appeal. Make every
break a reflection of your listeners’ lives, and
they’ll hang with you.

3. They emphasize emotion. Emotion is the
one thing in life that makes everything stick.
Once authenticity is established and great con-
tent choices are made, ask if the break is packed
with emotion. Making listeners feel something
is the fine line between babble and truly connect-
ing.

Here's the really important part: Every great
morning show in radio is perceived by its audi-
ence as fun or funny. Unless the topics of day
compel them to be serious (the Southeast Asian
tsunami, 9/11, Challenger blows up, Hurricane
Katrina), the morning show must figure out
ways to make people laugh or have fun around
their content choices.

Howard Stern said it best in a 60 Minutes piece
several months ago when he was asked by Ed
Bradley if his show is about being outrageous.
He replied, “No, my show is about making peo-
ple laugh.” Listeners choose us each morning to
be entertained. Shows win when they're funny.

4. They're innovative. Bob Dylan said in his
autobiography, “Creativity has much to do with
experience, observation and innovation, and if
any one of those key elements is missing, it
doesn’t work.” Shows that do not innovate do
not stay successful long.

HOW DO YOU LOVE HOT AC? you've got to fove pros like Collective Soul who will still go
to a radio station and perform live acoustic sets on the air. It happened recently at KZZ0/Sacramento,
where “How Do You Love” is in the top 10 on the station’s playlist. Mugging for this Kodak moment

are (I-r) Collective Soul frontman Ed Roland, KZZ0 PD Byron Kennedy and Asst. PO/MD Shawn Cash
and bandmember Joel Kosche.

Think of David Letterman, Jay Leno or jon
Stewart. Do they do the exact same show every
night? Of course not. Yet there are still shows in
radio that are nothing but the morning team
chatting among themselves, making each other

SRR 1

You must connect with
listeners in every break.
You have to make the show
about them and their
imerests so they’ll want to
hang out with you.
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laugh with inside humor and not working too
hard to come up with fresh ideas and perspec-
tives and new benchmarks that will keep the
program top-of-mind.

Too many shows have had their clocks
cleaned by competitors who come in and inno-
vate, quickly becoming the fresh new choice by
repositioning the tenured show as old and stale.
New ideas lead to moments of unpredictability,
making listeners feel as though they miss some-
thing if they don’t tune in each day, so innovate,
innovate, innovate.

This is not about becoming a bit-driven show.
They're “bits” when they are stolen from other
shows and slotted into yours. When a team de-
velops something unique to them, it’s executed
and perceived much more authentically, which
scores major points with listeners.

] .

Diaz's current single at AC.

COLOUR EVERYWHERE, INCLUDING AC strip City artist Dian Diaz showcased in Las
Vegas on Jan. 28 at the Bellagio. Seen here at the festivities are (I-r) Donna Brake Promotion’s John
Brake; Ashton Consulting’s Jack Ashton; Strip City’s Alex Norbert; Diaz; R&R’s Karen Mumaw, WRSA/
Huntsville, AL MD Nate Cholevik; and Mazzetta Promotions’ Tom Mazzetta, “Colour Everywhere” is

wwWw americanradiohistorv com

5. They involve listeners. The phones are
your friend. Involve listeners in your conversa-
tion to add the common touch to the program.
Doing a chat break about American Idol? Put lis-
teners on who have unique perspectives, and
you’ll reinvigorate the break for those just tun-
ing in to be entertained.

That said, the great shows focus on listeners
they will never hear from. Roughly 2% to 4% of
a show’s audience will ever have contact with
members of that program. That includes every-
thing from calling in to meeting show members
at an appearance or remote to wanting to play a
contest.

Focused shows understand that their success
depends on how they’re perceived by the 9%6% to
98% of listeners who tune in just to connect and
have a laugh. There are many more of these listen-
ers, and they hold most of the Arbitron diaries.

6. They have solid, strong, entertaining
benchmarks. The true definition of a viable
benchmark: a recurring feature that appears at
the same time daily or weekly and is so enter-
taining, listeners will feel as though they missed
a lot if they do not hear it.

Strong, entertaining benchmarks become the
defining features of great shows, the lenses
through which everything else they do is seen.
If done well and done often, benchmarks add
cume urgency to the program and improve Ar-
bitron recall.

Most shows tire of their benchmarks long be-
fore listeners do. We're in the business of burn-
ing things in, not burning them out. If the bench-

SNNNNNKIENTI I IFILE 1R 1

Encourage your talent to
share those parts of their
lives that will position
them as human and real.
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marks are broken, fix them. Every great show
has one or two superior daily benchmarks and
several weeklies.

Attaining and sustaining success in the high-
ly competitive world of morning radio is hard.
Having a unique show plot and great character
development is only part of the puzzle.

The morning team that preps and executes
their show around these six strategies will be in
the best possible position to stand out and de-
velop fun and entertaining images that will
bring listeners back for more each day.

Steve Reynolds is President of the Reynolds Group.
Contact him at 919-233-1600 or steve88@nc.rr.com.
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WEEK Wik ARTIST TILE LABEL(S)
1 €  LIFEHOUSE You And Me (Geffen)
2 0 JAMES BLUNT You're Beautiful (Atlantic/
3 9 ROB THOMAS Lonely No More /Atlantic/
4 o MICHAEL BUBLE Home (743/Reprise/
6 @ EAGLES NoMore Cloudy Days (EAC/
5 @)  ANNANALICK Breathe (2 AM) (Columbia)
9 o KELLY CLARKSON Because Of You (RCA/RMG)
7 0 MARIAH CAREY We Belong Together (/sland//DJMG)
8 9 D.H.T. Listen To Your Heart (Robbins/
11 @ SANTANA f/MICHELLE BRANCH I'm Feeling You (Arista/RMG)
10 m JON SECADA Window To My Heart (Big 3/
15 @ KEITH URBAN Making Memories Of Us (Capitol/EMC)
12 13 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)
13 14 JIM BRICKMAN W/WAYNE BRADY Beautiful (Wait Disney/Hollywood)
17 @ MICHAEL BUBLE Save The Last Dance For Me (74.3/Reprise/
16 @ MELISSA ETHERIDGE | Run For Life (island/iDJMG)
18 @ DANIEL POWTER Bad Day (Warner Bros.)
20 @ LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb)
2 @ JORDAN KNIGHT Where Is Your Heart Tonight (Trans Continental)
19 @ ENYA Amarantine (Reprise/
23 21 CYNDILAUPER f/SARAH MCLACHLAN Time After Time /Epic/
24 @ SHERYL CROW Good Is Good (A&My/interscape/
25 @ GO0 GOO DOLLS Better Days (Warner Bros.)
27 @ GREEN DAY Wake Me Up When September Ends (Reprise/
28 € ROBTHOMAS Ever The Same (Atiantic/
30 @ FAITH HILL Like We Never Loved At All (Curb/Warner Bros.)
@ BARRY MANILOW Unchained Melody (Arista/
- @ JESSE MCCARTNEY Beautiful Soul Hollywood)
29  NICKELBACK Photograph (Roadrunner/IDJMG)
—~ €D GWENSTEFANI Cool (interscope/

TOTAL
PLAYS

1977
1723
1631
1523
1451
1395
1344
121
1071
1052
1036
789
776
626
578
476
452
378
369
350
252
2N
230
212
185
153
146
13
118
14

4/~
PLAYS

+79
+126
+43
+62
+156
+98
+259
+38
-42
+85
+79
+146
-1
-101
+128
+23
+88
+69
+66
+34
-24

+25
+16
+30
+1
+21
+27
-2
+7

TOTAL
AU%%?CE
174947
151361
147908
139093
110117
96901
123213
101627
91257
11497
77500
43606
35692
34831
68403
55666
58102
11576
10601
30267
21119
12973
28272
20913
10060
32755
7015
13578
8188
1o

WEEKS ON TOTAL STATIONS/
ADDS

CHART

28
17
49
52
3o
38
"
35
28
18
22

4
27
18

3
15

4

3
12
10
15
"

4

9
2
2
1
20

1
2

85/0
92/
96/0
91/0
7710
88/1
69/4
81/0
720
611
741
76/4
72/0
64/1
7017
3
45/8
56/8
3014
484
36/0
171
2717
130
1716
14/5
2714
10
6/0

8/0

104 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
1/28-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

ARTIST TITLE LABEL(S)

TOTAL
PLAYS

MOST " MICHAEL MCOONALO Ain't No Mountain High Enough (Motown) 761

PLA YED RECURRENTS | SHANIA TWAIN Forever And For Always (Mercury) 709

= ‘ TIM MCGRAW Live Like You Were Dying (Curt) 702

ARTIST [TUERUABEL(S) PLAYS COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 698
KELLY CLARKSON Breakaway (BCA/BMG) B | pTCHROTRENTP ] it
s SRR BOYSHeaie Dkl 3| SHERYL CROW The First Cut Is The Deepest (A&Minterscope 685
UINELEIRRACKERHIN0 BIEIGRAN D TAG /Bl 857 FIVE FOR FIGHTING 100 Years (Aware/Columbis) 672
A0kl [pe v e b L ‘ 600 GOO DOLLS Give A Lt Bit (Wamer Bros) 669

powerep[1]

MEDIABASE

MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
CARRIE UNDERWOOD Some Hearts (Arista) 15
CHRIS RICE When Did You Fall (In Love With Me} /V0) 14

LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb/ 8
DANIEL POWTER Bad Day (Warer Bros.) 8
MICHAEL BUBLE Save The Last Dance For Me (743/Reprise) 7
GOO GOO DOLLS Better Days (Warner Bros.) 1
ROB THOMAS Ever The Same (Atlantic) 6
ANDREA BOCELLI Because We Believe (Sugar/Deccal b
FAITH HILL Like We Never Loved At All (Curby/Warner Bros.) 5

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
KELLY CLARKSON Because Of You (RCA/RMG) +259
EAGLES No More Cloudy Days /EAC) +156
KEITH URBAN Making Memories Of Us (Capito/EMC) +146
MICHAEL BUBLE Save The Last Dance For Me (743/Reprise)  +128
JAMES BLUNT You're Beautiful (Atlantic/ +126
ANNA NALICK Breathe (2 AM} (Columbia/ +98
SANTANA f/MICHELLE BRANCH I'm Feeling You /Arista/AMG) +95
DANIEL POWTER Bad Day {Warner Bros.) +88
LIFEHOUSE You And Me (Geffen) +79
JON SECADA Window To My Heart (Big 3/ +79

NEW & ACTIVE

DARREN HAYES So Beautiful (Columbia)

Total Plays: 70, Total Stations: 10, Adds: 1

BONNIE RAITT | Don't Want Anything To Change (Capitol/
Total Plays: 63, Total Stations: 12, Adds: 0

DIAN DIAZ Colour Everywhere (Strip City)

Total Plays: 61, Total Stations: 16, Adds: 2

CARRIE UNDERWDDD Some Hearts (Arista/

Total Plays: 51, Total Stations: 17, Adds: 15

CHRIS RICE When Did You Fall (In Love With Me) /N 0/
Total Plays: 20, Total Stations: 15, Adds: 14

Songs ranked by total plays

Station piaylists tor all R&R reporters are available
on the web at www.radioandrecords.com.

®

Industry event calendar update

Your Free, Weekly E-Mail

* Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
* Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

je=—Tr

If You've Got 60 Seconds,

\@ou’ll Want To Read the R&R Manager’s Mmute‘

To subscribe, send your name, ema|I and contact information to managersmnnute@radnoandrecords.com
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(ﬁ/ﬂm”mM”siﬂ an” America’s Best Testing AC Songs 12 + AC TOP 30 . ME]" AB ASE
e For The Week Ending 2/3/06 CANADA '
™ LAST THIS TOTAL +/-  WEEKSON  TOTAL
w w w WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
Artist Title (Label) TW W Famil. Burn 25-54 25-34 35-54 R 1 JAMES BLUNT You're Beautiful (Atlantic) a4 ;-7 23 1000
a o " - SR . 2 2 LIFEHOUSE You And Me (Geffen) 401 -13 22 10

MICHAEL BUBLE Home (/43/Reprise 2 408 - 377 89% 28% 407 385 412 g .

d -3 - DANIEL POWTER Bad Day WarnerBros) ..~ . 361 . +17 34 8/0

ROB THOMAS Lonely No More /Atiantic/ 397 377 95% 371% 408 376 417 4 EAGLES No More Cloudy Days /ERC) 54 +17 24 9/0

LIFEHOUSE You And Me (Geffen) 382 IM 9% 3% 393 364 400 8 €  SANTANATM.BRANCH ImFeeiing You Sony 86/ 314 +21 18 80

KETTH URBAN Makina Memoris 0f Us (CantolEMG 190 = T (8 5 6 o BEDOUIN... When... (Stomp/Warner Music Canada) 308 -1 19 810

L Lo Ui e B L UL T e 10 KELLY CLARKSON Because Of You (RCARMG/ - 305 <87 5 130

KELLY CLARKSON Behind These Hazel Eyes RCA/AMG) 384 362 95% 3%% 384" 400 380 7 L BRYAN ADAMS Why Do You Have... (Universal) ) 302 +12 16 mn

KELLY CLARKSON Because Of You (RCA/AMG) 384 373 89% 3% 385 375 388 6 9 ot FEISTinside And Out Arts & Crafts/ ="~ * [ 285~ 10 21 50

9 104 MELISSA O°NEIL Alive (Sony BMG Music L‘anada/ 255 -2 13 9/0

EAGLES No More ﬁlwdy Days FRC) . . - N s 7% 83% 20% 379 345 386 1 3* DIVINE BROWN Halp Me {Blacksmith) * 216 +4 16 8/0

HOOTIE & THE BLOWRSH Ore Love (Sneaky LogVanguar) 371 354 T771% 20% 376 343 391 14 JON SECADA Window To My Heart (Big 3/ 213 +39 g 61

SANTANA fiM. BRANCH I'm Feding You (ista/iMG) 368, 358 82% 24% 352 328 372 12 13 HOOTIE.. Onelove (Sreaky Long/Vanguerd) . 208 -5 '23 60

’ 17 @ D.H.T. Listen To Your Heart (Robbins/ 189  +26 14 70

D.K.T. Listen To Your Heart (Robbins) 367 347 95% 33% 362 357 363 16 @* GIHOVANHELU it's Only Love /UWMIM’W 187 . +2 13 8N

J. BRICKMAN WW. BRADY Beautiful Wat DisneyFiobwood) 365 381 71% ~16% 365 ~321 378 13 16 ERIC CLAPTON Say What You Will (Duck/Roprise) 168 18 15 710

) . \ 18 °- “C.LAUPER f{S. MCLACHLAN 'I"unéAfteiTm {Eéic/ 184 1% . 5. 100

JON SECADA Window To My Heart Big 3/ 357 354 N% 2% 366 336 373 : e
) yrentes ) \ ‘ 3* TOMI SWICK A Nigh ike This (Warner Music Casado/118 +89 1 1012
ENYA Amarantine (Reprise) . S 3560 344 o4%% . 8% 339 356 334 27 gq, COLIN JAMES Into Tho Mystic MapesiUMG) - 118 +48 . ~2 1010
ERIC CLAPTON Say What You Will (uck/Reprise/ 355 358 73% 18% 353 309 364 MICHAEL BUBLE Save The Last... Mamer Bros) 117 71 116
) ] ) : . 19 ° 21 SHERYLCROW Goodls Good A4&Mineiscape ~ 1137~ .7+ .18 60

ARMES BLUNT You'te Beauil (Atiant/ S 21 RICHARD DESJARDINS... TuM'aimesTu Musicor/ 105 +10 6 OI0

ANNA NALICK Breathe (2 AM) (Columbia) ;352 341 87% 3% 345 300 355 20 23 MELISSA ETHERIDGE | Run For Life (/MWME} 103 "7 " 50

MELISSA ETHERIDGE | Run For Life fisland//0UMG) 349 3_{2 78%° 22% 353 341 356 23 @* PHILOSOPHER... Castles... (Somy BMG Music L',afada/ 102 +19 6 51

, o 2 DANIEL POWTER FreeLoop (WamerBros) > 98 +11 . 3 710

BACKSTREET BOYS incomplete (JiveZomba Label Group) 3.44 339 90% 40% 349 327 356 % K. CLARKSON Behind These Hazel Eves (RCA/AMG) 84 +4 10 30

MARIAH CAREY We Belong Together Tsland/IDJMG) 3N 281 W% 5% 310 293 3.4 26 27  GWEN STEFANI Cool fnterscope/ SR A 1 12 30

29 @* MARIECHANTALTOUPIN ToutEffacer MBGM 70 +1 5 010
Total sample size is 225 respondents. Total average favorability estimates are based on ascale of 1-5. (1=dislike very much, 5 = like very =) @* MARTIN GIROUX 't Aimerai Encore (Musior) v . B0 +5 4 i}
much). Tolal familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of B 5
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is 28 30 * SYLVAIN COSSETTE Mina (Artiste) 60 10 5 00
based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio Songs ranked by total plays for the airplay week of 1/29-2/4. Bullets appear on songs gaining plays or remaining flat from
stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio previous week. If two sangs are tied in total plays, the song with the larger increase in plays is placed first. Sangs below No.
\Ne!wm:. ) \15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.
a : og e & KSSK/Honolulu, HI* KOSTALos Angeles, CA* WLTW/MNew York, NY* KNEV/Reno, NV* KRWM/Seatile, WA* WASH/Washington, DC*
i S POMD: Paul Wilson POMD: Siela Schwart PO: Jim Ryan OM: Tom Jordan PO: Gary Notan PO: Bil Hess
[ REPORTERS A e MD: Morgan Prue POMD: Joft Cooper MID; Lawra Dane No Adds
! iy 4 [ R 00 60O DOLLS No Adds
. . . . R WMGN/Madmn L
Stations and their adds listed alphabetically by market %aggwm- HI PO P :gl%% WHIDNewturg, Y- p.'?“,!f? oo, W -
. . 15’ CARRIE UNDERWOOD o rmﬁm Nordts
§§§Eqm %%’:?‘”“ Kl(:m:n;;f i X ggmngm ¢ REA BoceL WZIDManchester, KH HRRE INDERWO00 Rl e e KRBBWichita, KS*
: & e 4 N R OMPD; Bob OMPD: Lyman James
R R —- NoL dotor o CARRIE UNDERWOOD T e Blowns Lk B2 Nodds WWDE/Norfolk, VA* MO: Dave Wikson
No Adds CHRIS RICE WAHRHuntsville, AL* nginmLm MWWW. NR" mlrlnond, VA* WNSN/South Bend, IN BARRY MANILOW
e yuquerye, NAA- KVILDallas, TX* WAFY Frederick, MD mmm""ff.. KVLYMchilen, TX* e S PO A Fas
PO: Ksis Abrams WHBC/Canton, OH* OM: Kurt Johnson APDMD Ilm Richards 10 JORDAN KNIGHT . 1 FAITH HILL .
e O e i W o v GRS g KMGL Dkdahoma City, OK® |~ G ck WMGSWilkes Barre, PA
WLEV/Allentown, PA* s ok WRSAHursville, AL* W ANGE SR i KISC/Spokane, WA" WG Bt
iy N . | wiLoTDayton, OH* KSOFFresno, CA* WE: o Gk . WSLQRaanoke, VA" O Roberttarer i
Rl WSUYIChaneston SC o g e QSR v'l‘%nmﬂ'boume FL WMGF/Orlando, FL* WD: Dick Danints TREBTHOMAS DANEL POWTER
APOMO: o ey AP Ban Michast MO Kriston Ketiey PO: Michas! Lowe OM: Chris Kampmeier LS
KYMGIAnchomue AX DJR{IMPOWTE LEANN RIMES 1 KEITH URBAN w.lKKIJacIson Ms* no;‘mo,m', anumpvmm
£ o P ORRAtr 0SUDenver, CO* Ap Collns G0+ | BB o e o e sungon. DES
WFPG/M - TAMAR {/PRINCE Pn:i%ﬂ'l‘l;m m Mark Callaghan DIAN DG m%m&m- mm‘aw‘ﬂ- " gagmm. L 1L DIVO & CELINE DION &';"ﬁ"’c.%.':‘ﬁ‘r"
e u-nm:mc I uartosion, W WIFM/dohnson City* e e Nosds WMAS Springield, MA® e
QL .‘,'.'."}F%’.“ﬂ"' . WLHT/Grand Rapids, MI* o WMGO/Middlesex, NJ* APOMO. Ao Moy
im OW/PD: Bl Bailey : Tim . WSWT/Penna L KGBY/Sa nto, CA*
WBBQ/Augusta, GA* WDEF/Chattanooga, TN* MD ma:m L PO etan ausLe OMPL: Randy Rundie g cramento,
00ga, ROB THOMAS WALR/Xalamazos, MI PO: Mike Bestak
;o e ONPL: Dt Howad AT OM: an g R o N KEZKGSt. Louis, MO*
14 KELLY CLARKSON o s — CHRIS RICE ol Brian Wert: WMXCM“WG ALY s, WSRS/Womester MA*
SECADA BARRY MANILOW !.{,"oﬁ/gﬂ“m M Pn X b - APD: Boh Loodon POMD T
) RPOMD emm L WOOD/Grand Rapids, MI* . . KESZ/Phoenix, AZ 2 CARRIE UNDERWOOD CARRIE uuoenwooo
KKMJ/Austin, TX* WLIT/Chi . 4 FAITHHLL OM: Doug Montgomery KCKG/Xansas City, MO " DR PowTER PO Kevin Gossefl KYMX/Sacramento, CA*
P0: Nox O'Neal hicago, IL ENYA POMD: John Patrck APO/MD: Dave Johason ENYA PN Scondy | b sn
0 Stphen Mickae ko mo Figleend MICHAEL BUBLE s WL VELISSA ETHERIDGE APOND: S Wood KJOY/Stockton, CA*
Mo WOOF | KisN/Modesto, CA® L Tt WARMYork, PA*
/Dothan, AL KUDL/Xansas City, MO POMD: Gary Michasis . KELLY CLARKSON PD: Dave Anthony
POMD: Lsigh Si WMAG/Greensboro, NC* | OMPC: Thom McGinty No'Adds WLTJ/Pittshurgh, PA CARRIE UNDERWOOD BON JOVI WAENNIFER NETTLES
KKMY/Beaumont, TX* WRAM/Cincinnati, OH* 3 BOJOVIWLEMNIFER NETTLES | OM: i St e . e i ANDREA BOCELLI 600 GO BOLLS
%n":«" mw PD: T4 Halland ’ e DIAN DIAZ WOBM/Monmouth, NJ* CHRIS RICE WGE'I}'/Sagmaw M
2 JORDAN KNIGHT APD: Ted Marro KTSM/EI Paso, TX* PD: Steve Artolina um WYY, o

GRERE ot Pﬂﬂg,&'g;!: WJxB/Knoxville, TN Rogoan oo WSHIPitshurgh, PA® L DE:;“A"'"“"‘”" o s —
gl MWBD‘(:K:S'TMM OH e P &‘ln%bfh’ﬁbfw A O on !5‘”“:",.’?,’.‘,-‘:"'“"4- CA* MICHAEL BUBLE KBEE/SaIl e LEANN RIMES ME“ l AB ASE
WYSFBimingham, AL* | © S0 v:)gx s;.‘:g iose | KIDYAatayette, LA* it wHOMPortand, ME | ™ SRlETcoon WRVF/Toledo, OH* *Monitored Reporters
! MS o J et weCATTEY : E,EA:,:'M.%W& - &V{,:%Y?waﬁ':;""" ille, SC ,;",','Dcm,,;":;,‘“ ANDREA BOCELL( L] m{m% o il Mt 128 Total Reporters

. SHERYL CROW i vl YARILLPOWTER T POWTER o",’.w,mL.mrp‘;',,“a"'m' - SHERYL CROW & STING KSFI/SaIt Lake City, UT* L1 104 Total Monitored
g?:arn?gnﬁ o KKLW”"’"““ Springs, CO* ) PO g WSPAGreenville, SC* Mﬂ“"‘mjﬁ: L KEITH URGAN KKCW/Portiand, OR* "" ‘"‘" s KONA T ites, W 24 Total Indicator
1 %ﬁ?ﬁ&s Mu x ”am? « f.ﬁ’.f.’..!.‘i’“""‘" e, AR m/ms lm Md(ul ‘ (;mmE u&nsnwoon %Mm‘:“ NY* ﬁm‘g AanLawson 1 JORD nﬂ&"« Did Not Report,

600 GO DOLLS ml "Af' Higdon I m%ugu i éﬁ ui cnwssrm T Playlist Frozen (5):
WMJXBaston, MA* WrCh/Columbia, SC* WRCHMartord, CT* . . WWLI/Providence, RI* | PyMo: Ed Sarooun WLZW/Utica, NY KEZN/Palm Springs,
OMPD: Don Kelley i WCRZ/Fiint, MI* el KSNE/Las Vegas, NV m%’mﬁa"' NY et A mlga"hmn':ss iyl ca .

APD: Candy O'Tory 9 TRAN :iny Pabick No ktds - WO o D: ot Ve No Adts DANEL POWTER WD Mark Rickarts KGBX/Springfield,
WO Hark e & DHRIS RICE APOMD: Coorge My CARRIE UNDERWOOD No Adds TRAIN Ho Adds Mo

No Adds KOOI Tyler, TX
WEBE/Bridgepor, CT* wg_g%gmhus, OH* KﬂTﬂMwm:lly. HI* KLMYLincoin, NE WLMG/New Orleans, La | WRALRaleigh, NC* KBAY San o, A KSBL/Santa Barbara,
nu Dm i MO, Biaman %Zﬂﬁm gt o e o ’“"“ s"""v""""' APDMD St St M on s mm moum m"ﬁgﬂﬂw Ll %?(YEIJohnstown, PA
\ J
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4 HOTAC TOP40

February 10, 2006
VLJAE%I( v;f}."EsK ARTIST TITLE LABEL(S) ;ﬂ%; PT.AY'S AJI?‘IIEA;JLCE Wgﬁlxs PN o, sn’nous:
1 o NICKELBACK Photograph (Roadrunner/I0JMG) 2996 +164 174611 23 83/0
3 9 JAMES BLUNT You're Beautiful (At/antic/ 2676 +373 149290 20 81j0
2 0 KELLY CLARKSON Because 0f You (RCA/AMG) 2605 +111 148287 18 74)0
5 0 ROB THOMAS Ever The Same (Atlantic) 2520 +330 139731 11 81/0
4 9 G0O GOO DOLLS Better Days /Warner Bros.) 2457 +188 127409 17 78/0
6 Q LIFEHOUSE You And Me (Geffen/ 1999 +17 128678 51 82/0
8 0 HOWIE DAY She Says Epic/ 1936 +170 88105 25 68/0
7 GREEN DAY Wake Me Up When September Ends /Reprise/ 1809 +35 106172 20 79/0
8 @ INXS Pretty Vegas (pic/ 1676 +78 76084 13 65/0
10 @ FALL OUT BOY Sugar, We're Goin’ Down (Island/IDJMG) 1510 +25 78539 14 51/0
" m STAIND Right Here (Flip/Atlantic) 1453 +220 64549 26 60/1
14 @ SANTANA f/STEVEN TYLER Just Feel Better (Arista/AMG) 1379 +278 64561 7 621
13 @ FRAY Dver My Head (Cable Car) (Epic/ 1339 +181 51954 13 5812
15 m DANIEL POWTER Bad Day (Warner Bros.) 1310 +267 70586 18 54/5
12 @ KEITH URBAN You'll Think Df Me (Capitol/EMC) 1308 +80 83353 33 51/0
16 @ TRAIN Cab (Columbia) 1276 +257 61815 10 631
17 @ COLLECTIVE SOUL How Do You Love £/ Music Group) 1114 +106 35239 17 50/0
18 18 ANNA NALICK In The Rough (Columbia) 785 -173 27278 14 49j0
23 @ ALL-AMERICAN REJECTS Dirty Little Secret fInterscope) 77 +182 30501 6 Jon
22 @ COLDPLAY Talk (Capitol) 755 +117 23744 5 45)2
26 @ BON JOVI Who Says You Can't Go Home (is/and//DJMG) 735 +266 45000 3 547
21 @ LIFEHOUSE Blind (Geffen/ 127 +75 22776 15 m
25 @ NATASHA BEDINGFIELD Unwritten (Epic/ 104 +21 27635 6 35/5
20 24 MADONNA Hung Up /Warner Bros.) 694 132 32570 14 41)0
19 25  ALANIS MORISSETTE Crazy (Maverick/Reprise) 681 -242 22696 15 590
32 @ KELLY CLARKSON Walk Away (RCA/AMG) 565 +286 22930 4 2714
24 27  SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/RMG) 521 -56 23256 19 390
2] @ 0.A.R. Love And Memories {Lava/ 497 +69 14240 5 3513
29 @ JACK JOHNSON Upside Down (Brushfire/Universal) 41 +121 12780 3 30/4
28 @ CARRIE UNDERWOOD Some Hearts (Arista/ 458 +54 14606 7 2m
3 @ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 397 +112 9776 3 315
30 @ PUSSYCAT DOLLS Stickwitu /A&M/Interscope) 363 +75 14277 6 14)1
39 @ FALL OUT BOY Dance, Dance //sland/iDJMG) 284 +99 11504 3 9j0
33 @ 3 DOORS DOWN f/BOB SEGER Landing In London... (Republic/Universal) 280 +2 11441 8 22/0
36 @ AQUALUNG Brighter Than Sunshine (Skightly Bigger/Red Ink/Columbia) 273 +17 7769 5 15/0
37 @ SAVING JAKE Girl Next Door (Toucan Cove/Alert) 262 +19 7660 4 14/0
K 37  DEPECHE MODE Precious (Mute/Sire/Reprise) 213 -53 8426 10 1140
@ JOSH KELLEY Almost Honest (Hollywood) 202 +39 2783 1 22/5
@ MARIAH CAREY Don't Forget About Us (/sland/I0JMG) 186 +69 4515 1 6/0
@  LIVE The River (Epic) 170 +97 3615 1173
83 Hot AC reparters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/29-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Sangs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc.
(© 2006, Arbitron Inc.).© 2006 Radio & Records.

POWERED ]
MEDIABASE

s ge, S RRENE g
| MOST ADDED"
ARTISTTITLE LABEL(S) ADDS
SHERYL CROW & STING Always On Your Side /4&M/interscope) 29
BON JOVI Who Says You Can't Go Home fiskand//0JMG) 7
BREAKING POINT All Messed Up /Wind-up) 6
MADONNA Sorry (Warner Bros.) 6
PINK Stupid Girls {LaFace/Zomba Label Group) 6

i yEivES
IV ; Esf ‘MOS
INCREASED:' PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
JAMES BLUNT You're Beautiful (4tlantic) +373
ROB THOMAS Ever The Same Atiantic) +330
KELLY CLARKSON Walk Away (RCA/RMG) +286
SANTANA f/STEVEN TYLER Just Feel Better (Arista/AMG)  +278
DANIEL POWTER Bad Day (Warner Bros.) +267
BON JOVI Who Says You Can't Go Home fisland/IDJMG) +266
TRAIN Cab (Columbia) +257
STAIND Right Here (Flig/Atlantic) +220
NATASHA BEDINGHELD Unwritten (Epic) +211
G0O GOO DOLLS Better Days (Warner Bros.) +188

NEW & ACTIVE

B0 BICE The Real Thing (RCA/RMG)

Total Plays: 161, Total Stations: 11, Adds: 0

KEITH URBAN Making Memories Of Us (Capitol/EMC)

Total Plays: 156, Total Statiens: 16, Adds: 5

VERTICAL HORIZON When You Cry (Hybrid)

Total Plays: 156, Total Stations: 13, Adds: 2

DEATH CAB FOR CUTIE Soul Meets Body /4t/antic)

Total Plays: 146, Total Stations: 8, Adds: 1

TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG)
Total Plays: 141, Total Stations: 18, Adds: 5

NICKELBACK Savin' Me (Roadrunner/IDJMG)

Total Plays: 113, Total Stations: 10, Adds: 4

HOOTIE & THE BLOWFISH Get Out... (Sreaky Long/Vanguard)
Total Plays: 42, Total Stations: 9, Adds: 1 '

SHERYL CROW & STING Always On Your Side /A&M/lnterscope)
Total Plays: 39, Total Stations: 29, Adds: 29

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radinandrecords. com.

Your dimes conquered polio.
Give us a hand with premature birth.

Support research at marchofdimes.com

March
‘of Dimes

The answers ca.n't come soon enough >

© March of Dimes Birth Defects Foundation. 2003
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(/' = . America’s Best Testing Hot AC Songs 12 + RR i3 BN
The Endin, 4 ; g & PRt o
RateTheMusic.com e G Ry » 1. /" HOTACTOP30: ' MEDIABASE
e CANADAI o
W w w
Artist Title (Label) TW LW Famil. Bum 18-34 18-24 25-34 VB WeB ARTIST TITLE LABEL(S) WS etk MChaer sTRIORS
e O G . - . _ . . K A R E ) o e
“ROB THOMAS Evr Th S At % = * * ‘434 ~61¥ w% 1% _ 420543 age | | o1 - oL ROBTHONAS e Sa ). £ 57 70820 3.7 0 8 B
600 GOO DOLLS Better Days (Warmer Bos.) 411 403 6% 17% 415 450 403 e L L
LIFEHOUSE You And Me fGeffen) .~ = ©* ° * 407-401,° S0%  M4% , 418423 417 4" - NATASHA BEDINGFIELD Unwrition (Sony BMG/ = - 6767~ +42 .~ 10° 120
NICKELBACK Photograph (Roactunner/[DIMG) 405 392 99% 4% 395 403 382 o T
FALL OUT BOY Sugar, We're Goin' Down (send/UMG) 401~ 398 92% 20% 407 429 397 8 - REX GOUDIE Run (Sony BMG Music Canada) ~ %< 558~ . +13 141
ALL-AMERICAN REJECTS Dirty Little Secret nterscope/ 3.90 393 86% 24% 369 379 365 3 6 JAMES BLUNT You're Beautiful (Atlantic/ 535 2 17 150
KEITH URBAN You'l Think Of Me (CapitalEMC] 388 378 4% 3% 398 407 385 8 gﬁ PHILOSOPHER.. Castls... Sony BMG Misic Canade/ 526 +1 13 1610
KELLY CLARKSON Because Of You (RCA/RMG) 387 379 97% 43% 378 370 381 1 SANTANAf/S. TYLER Just Feel Better (Sony BMG) 466 +26 5 s
BON JOVI Who Says You Can't Go Home isand/OUMG) 384 -~ 67% 9% 389 369 394 7 9 oo DANIELPOWTER Free Loop (Wamer Bros), - . 886~ 20 12 16i0
HOWIE DAY She Says (Epic/ 382 3713 ®% 6% 383 395 378 12 @* NICKELBACK Savin’ Me /ﬁoadmnM/EMlecCal!ada/ 459 +55 4 13/0
LIFEHOUSE Blind /Geffen/ 382 392 74% 13% 392 419 382 15 0 BON JOVI Who Says You Can't Go Home fisknd/DIMG) 410 +22 5 122
FRAY Over My Head (Cable Car) (£pic/ 381 38 56% 12% 388 385 389 9 12 MADONNA Hung Up (Warner Bros.) 394 -67 14 15/0
STAIND Right Here (Flin/Atlantic) 380 366 87% 2% 388 388 388 10 13 INXS Pretty Vegas (Epic/ 3715 62 17 16/0
GREEN DAY Wake Me Up When September Ends (Reprise/ 3.79 372 98% 51% 379 370 382 16 @ COLLECTIVE SOUL How Do You Love &/ Music Group} 341 +1 6 1001
DANIEL POWTER Bad Day (Warner Bros.) 378 373 80% 16% 381 387 379 28 @* WEDLEY Trip Universal Music Canada) I3 +112 10/2
COLLECTIVE SOUL How Do YouLove (£/Music Group)  3.12 372 T1% 14% 364 347 370 13 16 KELLY CLARKSON Because Of You (RCARME) 304 94 17 140
SANTANA f/STEVEN TYLER Just Feel Better drista/AMG) 3.70 372 72% 14% 368 -400 359 19 1 7* OURLADY PEACE Angels... (SmyBMGMm L‘aﬂgda} 382 .20 7 10/0
NATASHA BEmNGHE).lD Unwritten /Eplt‘/ 3.66 372 69% 16% ) 313 ) 4.08 358 25 ®* MELISSA O'NEIL Let it Go /Sl]lly BMG Music Caqada} 300 +68 3 12/0
TRAIN Cab /Colﬂmbla/. 363 352 67% 16% 349 383 337 14 2 * SIMPLE PLAN Crazy (Atlantic) 287 87 13 130
COLDPLAY Tak (Capita) - 360 368 58% 13% 365 354 367 17 7 DEPECHE MODE Precious (Muta/Sira/Regrs 284 39 9 100
;: 0,
::::A';AALL% ';;::E:”ﬁ" ’f:;’;’””"‘!” - :‘Z i :;;; ;:: o ;; : - 18 22 MELISSAONEIL Aive (Sory BMG Music Conade) 281 41 16 1300
- CRPALY M recing You FA7SEa solie ' ' 24 " YRAIN Cab (Columbis/ S M.+ - 3 0
JAMES BLUNT You're Beautiful /Atlantic) 349 344 96% 40% 372 387 3.67 20 % ALANIS MORISSETTE Crazy (Maveric k/ﬁe rise / 71 2% 3 100
CARRIE UNDERWOOD Some Hearts /Anista/ 341 373 55% 14% 333 358 325 29 @ MADONNA {W By g v é 963 +68 2 1001
INXS Pretty Vegas (Epic/ 337 350 79% 28% 339 3.1 348 1 % HOWE nAvS:ms "”’:’ ";’m 50 ” P
ALANIS MORISSETTE Crary MavorickReprisdd 331 322 91% °37% 331 352 332 \ he Says (Sony EME) ..
SCOTT STAPP The Great Divide MWindp) 329 328 6% 28% 309 329 302 22 % :g;?‘s'a:gx“:;l; S::“;"m'“' /ﬁ‘/“””"’;’”‘;’"’/ N ﬁ;’ ';5 . 1:’,‘2’
- * ight Like arer Music Cana +
Total sample size is 348 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very wagmgg o
much, 5 = like very much). Total familiarily represents the percentage of respondents who recognized the song. Total burn 2% 29* BRYAN ADAMS So Far So Good (4 Ly L . Ly
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to [Debut> @ FALLOUTBOY Sugar, We're Goin’ Down fisland/JMG/ 190 +33 1 6/0
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they
can lake the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 24 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
research. The results are intended to show opinions of participants on the the Internet only. Rate TheMusic is a registered Networks. Songs ranked by total plays for the airplay week of 1/29-2/4. Bullets appear on songs gaining plays or remaining
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is ptaced first. Songs
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- CAROL ARCHER

carcher@radioandrecords.com

It Takes A (Jazz) Planet

The JAIl raises awareness of America’s great

indigenous art form

Ask any Smooth Jazz PD who has heard from angry diehard
, jazz fans who object to the use of jazz in our format’s
name: The audience for jazz is deeply passionate and vocal,
without question. Unfortunately, this segment of fans is small
and dwindling. If there were more jazz fans — especially
younger ones — America would have commercial Jazz radio

stations as it once did.

The Jazz Alliance International was formed
by leaders of the jazz music business in Octo-
ber 1999 to create strategies to keep alive jazz
— what veteran PD Lawrence Tanter calls
“America’s gift to the world.”

The nonprofit JAI recently merged with the
International Association for Jazz Education
and launched “Got Jazz,” an ambitious, cul-
turally vital initiative. JAI President Suzan
Jenkins says of the campaign’s genesis, “It
doesn't take a genius to observe the obvious,
but it takes a master to point it out.

“For me, it was the same old story: I'd go
to a new city, eager to dine on some of the
delectable jazz offerings in its clubs, concert
halls and festivals. But when the time came
for the music, although it was great and at-
tendance was often good, there was a notice-
able pale in the audience. Where were we?
Where was the black audience?

“When I read John Levy’s ‘Black Students
Suffer the Most,” from his book Men, Women
and Girl Singers: My Life As a Musician Turned
Talent Manager,and Ron Wynn's article ‘Where
is the Black Audience?” in JazzTimes’ January /
February 2003 issue, it clicked.

s

“The Got Jazz Info initiative
is an innovative gateway
into the exciting world of
jazz, where viewers can see
how jazz relates to and
inspires many forms of
music, like hip-hop, pop
and R&B.”

NCHE I H T FEL T ] T

"“After further discussions with the JAI's
trustee from Down Beat, 1 knew what we need-
ed to do, having just helped forge the merger
between the Jazz Alliance and the IAJE.”

Educating The Youth

Jenkins continues, “Levy proclaims: ‘Edu-
cation of our young people must be an inte-
gral part of the solution. If blacks become
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aware of their musical heritage and take pride
in it, they will be more likely to patronize jazz
clubs and concert halls. They will, in essence,
create a demand and make it necessary for the

prre industry to support
the supply.’

“Wynn cites the
lack of jazz's regular
presence in African-
American print, radio
and televised media;
the lack of jazz on
mainstream radio; the
lack of jazz coverage
in African-American
popular print media; the lack of outreach into
the African-American community by per-
formers; the lack of enhanced jazz presence in
African-American-centered retail establish-
ments; and the lack of promotion of notable
young African-American jazz stars to the pub-
lic as possible reasons for the lack of African-
American audience.

“JAI members concurred that African-
American support for jazz is low and saw it
as an opportunity to raise the market share
and increase the audience for jazz overall. To
address this concern and need, the JAI
launched an unprecedented campaign fo-
cused on promoting jazz to the African-Amer-
ican 17-29-year-old audience.

“The Got Jazz Info (www.gotjazz.info) initia-
tive is an innovative gateway into the excit-
ing world of jazz where viewers can see how
jazz relates to and inspires many forms of
music, like hip-hop, pop and R&B.

“From Common to Gil Scott-Heron, John
Legend to Nat King Cole, Alicia Keys to Nina
Simone to Soweto Kinch, Got Jazz Info
opens the door like nothing else and will
eventually include targeted and coordinated
Internet, print, radio and television compo-
nents.”

Suzan Jenkins

The Big Picture

“Got Jazz Info is aimed at introducing
young, diverse populations on historically
black college and university campuses tojazz,
incorporating the major tenets of jazz, includ-
ing freedom, expressionism and innovation,”
Jenkins continues.

“In October 2005 the JAI launched the Got
Jazz Info website and ‘Jazz Up Your Campus,’
a contest designed to engage creative, cultur-

ally aware students and encourage them to
learn more about jazz.

“Got Jazz Info celebrates the continuum of
jazz and demonstrates how jazz relates to to-
day’s most celebrated artists. The JAI publi-
cized the contest through the media and the
Internet at HBCU student sites.

“Finalists submitted 300-500-word concept
papers on how to bring jazz to their campus-
es and expand interest in this great American
art form utilizing today’s hottest technology.

“Essayists were given a chance to win
round-trip airfare and four days and three
nights in Manhattan, along with gratis full-
conference credentials to the IAJE’s 33rd an-
nual International Jazz Conference.

“Five finalists were chosen, and, with a
grant from the National Endowment for the
Arts, the JAI and the IAJE hosted them and
other scholarship winners at the conference
this year.”

Upping The Ante

Jenkins continues, “Initially, we announced
that finalists would get the opportunity to
present their ideas to the Jazz Alliance Inter-
national panel of judges for a chance to win
the grand prize of a one-year paid internship
at the Jazz Alliance International to set their
concept in motion.

“Later we decided that once we convened
the students, we would deputize all five of
them, give them internships and send them
back to their respective campuses to launch
our grass-roots campaign to bring more jazz
to college campuses nationwide — and not
just in the music departments.

“The winners came from schools around
the country: Dawn Howard, Howard Univer-
sity; lan Evans, Tuskegee University; Shayla
Price, Southern University and A&M College;
Cassie Peterson, University of Southern Cal-
ifornia; and Renee Fabian, West Chester Uni-
versity of Pennsylvania.

“While we did not get as many submis-
sions from students at HBCUs as we had
hoped, to encourage the concept of jazzing up
campuses, we chose finalists whose essays
showed an enduring love and appreciation
for the music and concepts for bringing jazz
to the hip-hop generation.

“Student ideas ranged from holding "Jazz
Nights on the Yard’ and jazz socials and play-
ingjazz in elevators to passing out flyers, set-
ting up information booths, instituting ‘Jazz
Weeks,” providing exceptional jazz archives
on the web, promoting a cross-country jazz
tour and hosting discussions of jazz’s sacred
compositions.

”To mine some of their best ideas at the
conference, we used our stellar team of ad-
visers: the JAl trustees; the IAJE education de-
partment; and Arif Gursel, a software lead at
Microsoft’s Xbox, one of the founding mem-
bers of the Xbox alternative-entertainment
group and a patented inventor on the Xbox
video-game console. If he doesn’t know
young audiences, who does?

“We used our advisers to help us initiate
guerilla tactics for getting jazz on campuses
and to work with HBCU schools of business
to develop business models to sustain the jazz
community at large.”

Nuts & Bolts

Got Jazz Info campaign components in-
clude:

¢ Pitches to magazines, major newspapers,
alternative weeklies, African-American news
publications and papers in cities with large
African-American demographics to run edi-

www americanradiohistorv com

torials about jazz and articles about jazz activ-
ities and to highlight local, regional, national
and international jazz musicians.

® Pitches to magazines with predominant-
ly African-American audiences through the
usual contacts and black-media consortia.

¢ Editorial pieces about the NEA Jazz Mas-
ters and information about jazz festivals across
the globe, information about jazz performance
venues, a list of the top 100 “must have” jazz
albums, an article about jazz’s rising stars, ar-
ticles about where jazz can be found on TV and
radio and other information about how to get
tojazz.

® A cross-genre radio PSA campaign in co-
ordination with the National Association of
Black Owned Broadcasters promoting jazz. To
generate interest for jazz from outside the nor-
mal jazz audience, the PSAs will be conveyed
by such artists and personalities from indus-
tries and genres in and outside of jazz as An-
dre 3000, Yo-Yo Ma, Carlos Santana, Mos Def
and Soweto Kinch.

¢ ATV PSA campaign promoting jazz with
a cross-genre approach.

R

RERRRRBES RIS

“We chose finalists
whose essays showed an
enduring love and
appreciation for the
music and concepts for
bringing jazz to the hip-
hop generation.”
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¢ Internet banners promoting jazz offered
free of charge through wwrw.gotjazz.info.

® Free editorials and banner ads have been
offered and pitched to all 120 HBCUs.

® Encouraging VPs (or directors) of public
affairs and student affairs at all HBCUs and
other select colleges and universities with high
African-American enrollment to book jazz con-
certs, hold discussions on their campuses and
link to www.gotjazz.info.

¢ Offers of fee support for at least one NEA
Jazz Master on the campus of selected HBCUs
to provide a forum for students and artists to
discuss the music and the cultural legacy of
jazz. NEA Jazz Masters John Levy, George
Wein, Nat Hentoff, David Baker and Billy Tay-
lor have all agreed to participate.

Stronger Economic Base

In addition to using its website, guerilla tac-
tics and contests, the campaign targets media
outlets outside of the jazz mainstream but
strongly entrenched in the African-American
community to reacquaint African-American
students with jazz and educate the communi-
ty about the importance and significance of
jazz as it relates to democracy and world cul-
ture.

The Got Jazz Info website also hopes to at-
tract consumer segments with disposable
income and a proclivity to support art and cul-
ture, as well as influencers and students.

Through this advocacy, the JAI hopes that
general social and cultural awareness for the
music will be heightened and that more work
for jazz musicians will be created in order to
stimulate a stronger economic base for the
music — America’s gift to the world.
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B e v v T MEDIABASE

1 1 BRIAN SIMPSON It's All Good (Rendezvous/ 632 -24 89170 19 30/0

3 @ RICHARDELLIOT Mystique Artizen) 620  +59 94846 14 3000 MOST ADDED’

2 3 RICK BRAUN Shining Star (Artizen) 602 -4 92342 18 28/0 ARTISTTITLE LABEL(S) ADDS

4 4  EUGE GROOVE Get Em Goin' (Narada Jazz/EMI) 523 -16 76033 26 3010 DONALD FAGEN H Gang (Raprise/ 4

5 5  WALTERBEASLEY Coolness (Heads Up/ 515 12 75914 3 28/0 BRIAN CULBERTSON Let's Get Started (GRP/VMG) 3

7 @  NILS Summer Nights (Baja/TSR) 480 +52 50501 15 280 BEYONCE' Wishing On A Star (Sony Urban/Columbia) 3

6 @ MARION MEADOWS Suede (Heads Up/ 480 +50 66307 27 24/ | MICKCOLIONNE Always Thinking Of You Werads JazzEM) 2

8 @ KIMWATERS Steppin’ Out (Shanachis) 390  +15 42323 20 261 5';'8‘:0?““;:‘[’5385;‘)’52] :::a;f;’;‘,’:r:;ff;”m” ;

9 0 NAJEE 2nd 2 None (Head's Up International) n +4 49208 15 2710

10 10  CHRIS BOTTIfJILL SCOTT Good Morning Heartache (Columbia) 364 -3 54280 13 26/1

12 m PAUL BROWN Winelight (GRP/VMG) 358 +21 65204 7 26/0

n @ HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector) 352 +2 48699 16 25/0 M 05 T

16 MICHAELLINGTON Pacifica (Rendezvous) 295 +20 37276 11 2501 INCREASED PLAYS

15 @ B0OZ SCAGGS Lowdown (Unplugged) (Virgin/ 2719 +2 29814 23 2310 TOTAL

13 15  DAVID PACK You're The Only Woman (Peak/ 212 31 36321 29 220 | ey vme wseus) INGREASE

17 @ SOUL BALLET She Rides 275/ 230 +15 21647 18 2010 BRIAN CULBERTSON Let's Get Started (GRP/VMG) +62

22 @ BRIAN CULBERTSON Let's Get Started (GRP/VMG) 229 +62 36926 253 RICHARD ELLIOT Mystique (Artizen) +59

19 (D 3RDFORCE You Got It (Higher Octave/EMy 25 +18 33731 9 qgjp | MILS Surmer Nights (Baga/TSH) i

21 D KIRKWHALUM Whip Appeal (Rendezvous) 201  +28 19256 6  1gp | ARION MERDOWS Suede fHeads +50

NICK COLIONNE Always Thinking Of You (Varada Jazz/EM))  +49

18 20 DEF JAZZ fIGERALD ALBRIGHT Hey Young World (GRP/VMG) 195 -4 22417 20 18/0 RAUL MIDON If You're Gonna Leave (Manhattan/EMC) +45

20 @ GREGG KARUKAS Show Me The Way (Trippin” N’ Rhythm) 191 +12 19108 12 180 DONALD FAGEN H Gang (Reprise/ +42

24 @ RAULMIDON If You're Gonna Leave (Manhattan/EMC) 181 +45 26384 12 1501 ERIC DARIUS Steppin’ Up (Narada Jazz/EM)) +30

23 @  JONATHANBUTLER Rio (Rendezvous) 150 +6 14727 12 130 | KIRKWHALUM Whip Appeal (Rendezvous) +28

26 @  NICK COLIONNE Always Thinking Of You (Narada Jazz/EM) 131 +49 24627 3 1app | STEVECOLE Spin arads JozEM) 1

26 @ STEVE COLE Spin (Narada Jazz/EMI) 12 +27 16731 2 9/0

30 @ KEM Find Your Way (Back Into My Life) (Motown/Universal) 97 +19 13483 2 8 )

27 @  MICHAEL BUBLE Home (143/Reprise) 91 +8 7046 15 61 "MOST

- @ JEFF LORBER Everybody Knows That (Narada Jazz/EM) 78 +11 13762 2 6/0 PL A YED R E’CURREN TS

@ DONALD FAGEN H Gang (Reprise) 77 +42 8641 1 11/4 ‘

— € PAULTAYLOR East Bay Bounce (Peak/ 7 #1384 9 0| aemstnme wees PLAYS
30 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total ptays for the KEN NAVARRO You Are Everythi.ng'({’?s{tive/ 24
airplay week of 1/29-2/4. Builets appear on songs gaining playsyor remaining flat froml previous week. If two songs are tied iﬁ total plays, the sY)ng with %(he larger PAUL HARDCASTLE Serene. (Trppin’ W Rhythm) -
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported | BRIAN CULBERTSON Hookin' Up (GRPAVMG) 218
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour | DAVE KOZ Love Changes Everything (Capitol) 210
rrgr;orz\sr ;:;rrxg: &%T(tgrzcgogg?y:rg;goeﬁ I1n ((J:FJ))..@DE;;%%gagggir; gn F;::é:gr;gtlon is assigned an AQH number. Average Quarter Hour Persons Ujeferem with permission g::ﬁ h_:‘lmlisc sz;];e ‘Ajmcgyg;’,fl;izz y fg:

RIPPINGTONS Gypsy Eyes (Peak/ WARREN HILL Still In Love (Popjazz/iNative Language) 176

N EW & A CTlVE Total Plays: 55, Total Stations: 6, Adds: 0 N STEVE C(’JILE Thursdgy {Narada ./azz/EM// m

JIMMY SOMMERS Fly Me To The Moon (Gemini NILS Pacific Coast Highway (Baja/TSR) 161

Total Plays: 45, Total Stations: 5, Adds: 0 KENNY G. Pick Up The Pieces (Arista/RMG) 158

ERIC DARIUS Steppin’ Up (Varada Jazz/EM/) BEYONCE' Wishing On A Star (Sony Urban/Columbia) PAUL JACKSON, JR. Never Too Much (GRP/VMG) 158
Total Plays: 75, Total Stations: 9, Adds: 2 Total Plays: 44, Total Stations: 6, Adds: 3 CHUCK LOEB Tropical (Shanachie) 152
MARC ANTOINE Modern Times {Rendezvous) DAVID PACK Biggest Part Of Me (Peak/ MARIAH CAREY We Belong Together fisland/JMG) 152
Total Plays: 71, Total Stations: 7, Adds: 1 Total Plays: 43, Total Stations: 3, Adds: 0 PAUL TAYLOR Nightiite (Peak/ 146

KEN NAVARRO Stoned Soul Picnic (Positive/ PRINCE Te Amo Corazon (Universal)

Total Plays: 71, Total Stations: 6, Adds: 0 | Total Plays: 36, Total Stations: 3, Adds: 1

JOE MCBRIDE Double Down (Heads Up) MATT BIANCO f/BASIA Ordinary Day (Decca/Universal)
Total Plays: 66, Total Stations: 7, Adds: 0 Total Plays: 35, Total Stations: 4, Adds: 0

Songs ranked by total plays

WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 145

Station playlists for all R&R reporters are available
on the web at www. radivandrecords.com.

Wecklg lnspfration:

“«Character is like a tree and rcPu’cation
like its shadow. The shadow is what we

think of it; the tree is the real thing.” N
~ Abraham Lincoln

1/

PROMOTION

818.225.8888 | www.michclcclarkpromotion.com

f)rought to you bﬂ Michele Clark Promotion: scrving all of your Triplc A Radio needs
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LAST THIS
WEEK

TOTAL
P

+/ -
PLAYS

TOTAL

WEEKS ON  TOTAL STATIONS/
DDS

MOST ADDED’

WEEK ARTIST TITLE LABEL(S) LAYS AU?(I,%;{CE CHART A
2 0 CHRIS BOTTI fJILL SCOTT Good Morning Heartache (Columbia/ 177 +14 798 1" 1411 ARTIST TITLE LABEL(S) ADDS
1 ©  EUGE GROOVE Get Em Goin' (Marada Jazz/EMI) 173 0 542 24 131 EE'::A;U Ast“éﬁ“T W*:J G*;/tv T'"; GfJﬂﬂVj Eﬁk} 3
RIC OARIUS Steppin’ Up (Narada Jazz)
3 3 PAULTAYLOR East Bay Bounce (Peak/ 145 -1 343 16 1J0 JASON MILES Sexual Healing (Narads JazzIEM) 3
6 o BRIAN SIMPSON It's All Good (Rendezvous/ 140 +6 300 29 10/0 NICK COLIONNE Always Thinking Of You (Narada Jazz/EM)) 2
5 0 NILS Summer Nights (Baja/TSR/ 135 +1 507 12 9/0 ALTHEA RENE in The Moment (Alliant) 2
4 6 KIMWATERS Steppin’ Out (Shanachic/ 133 4 280 19  10/p | BOZSCAGGS Lowdown (Unplugged) Wirgin/ 2
. . SPYRO GYRA Midnight Thunder (Heads U/ 2
7 o RICHARD ELLIOT Mystique /Artizen/ 126 +4 360 12 9/0 RICK PARMA Gotta Keep Movin’ (SRP) )
11 0 GREGG KARUKAS Show Me The Way (7rjgpin” ‘N’ Rhythm) 123 +12 370 13 1001 CHRIS STANDRING | Can't Help Myself (Triggin’ ‘N’ Rhythm/ 2
9 0 MICHAEL LINGTON Pacifica (Rendezvous) 123 +5 276 8 9/0
8 @ NAJEE 2nd 2 None (Heads Up International) 122 +2 253 16 910 M Os T )
10 @ RICKBRAUN Shining Star (Artizen 116 £ 3/ 16 8N INCREASED PLAYS
14 @ MARC ANTGCINE Modern Times (Rendezvous/ 115 +20 n 10 101 TOTAL
PLAY
12 PAULBROWN Winelight (GRP/VMG) 109 1 208 4  10/0 | ARTIST TMLE LABEL(S) INCREASE
® L * 0| ERiC DARIVS Stespin Up arads JazzEMy +35
13 14 WALTER BEASLEY Coolness /Heads Uﬂ/ 102 -1 317 33 9’0 JASON MILES Sexual Heallng (Narada Jazz/EM)) +27
18 @ DEAN JAMES Say Yes (Silhoette/ 97 +12 397 12 m ALTHEA RENE In The Moment (Alfiant/ +27
24 D  NICK COLIONNE Always Thinking Of You (Narada Jazz/EMY) 86 +21 263 3 92 STEVE CULTE ssginlfé"afada Jazz/EM) / +§;
., WAYMAN TISDALE Cruisin' [Rendezvous, +
[Debut>
[bebur> @ ERIC DARIUS Steppin’ Up (Narada Jazz/EMI) 82 +35 282 1 10/4 BOZ SCAGGS Lowdown (Unplugged) Vigin 2
19 (D JONATHANBUTLER Rio (Rendezvous) 82 +2 2% 16 900 NICK COLIONNE Atways Thinking Of You (Varada Jazz/EMY)  +21
25 @ JEFF LORBER Everybody Knows That (Narada Jazz/EMY 81 +17 306 2 an MARC ANTOINE Modern Times (Rendezvous) +20
20 @  ERIC MARIENTHAL New York State Of Mind (Peak/ 81 +8 151 13 80 ;"T"E“EI::'A%::EW;Z"; ‘:": ’”"’”Z' 5‘*;‘3’ +:g
at Karma /Ba +
21 @ RAUL MIDON If You're Gonna Leave (Manhattan/EMC) 81 +8 274 19 6/1 .
17 22 JEFF GOLUB Uptown Express (Narada Jazz/EMI) 81 -5 163 7 8D M OST
16 23 KIRK WHALUM Whip Appeal (Rendezvous) 80 -8 143 4 6/0 P L A YE D R E c-u R & ENTS
@  STEVE COLE Spin (Varada Jazz/EMY 79 +23 237 190 ! "
TOTAL
~ €D WAYMANTISDALE Cruisin’ (Rendezvous) 78 +23 285 3 6N ARTIST TITLE LABEL(S) PLAYS
) DAVIO PACK You're The Only Woman (Peak/ 89
@ JASON MILES Sexual Heallng /Narada JEZZ/EM/} 74 +27 238 1 8’3 DAVE KOZ Love Changes Evervthing /L‘apltoll 87
26 @ BRIAN CULBERTSON Let's Get Started (GRP/VMG) 14 +1D 175 3 710 MARION MEADOWS Suede /Heads Up/ 83
@  ALTHEA RENE In The Moment (Affiant/ 73 +27 355 182 BRIAN CULBERTSON Hookin' Up /GRP/VMG) 83
, L KIRK WHALUM I'll Make Love To You /Rendezvous/ 69
@ U-NAM I'm Only U-Nam (Trippin’ ‘N’ Rhythm) 73 +17 141 8 6/ PAUL HARDCASTLE Serene (Trigpin® V" Bhythm) 51
- @ DEF JAZZ f/GERALD ALBRIGHT Hey Young World (GRP/VMG)/ 68 +10 450 16 m WARREN HILL Still In Love (Papjazz/Native Language) 58
15 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 1/29 - Saturday 2/4. BONEY JAMES 2.01 AM Warner Bros.) 52
© 2006 Radio & Records CHIELI MINUCCI The Juice (Shanachie) 51
( 9 4 KRVR/Modesto, CA* 13 WALTER BEASLEY KIFM/San Diego, CA* XM Watercolors/Satellite h
RE PORT'ERS . OM/MD: Doug Walft 13 VERONICA MARTELL PD: Mike Vasquez PD/MD: Shiriitta Colon
i 2t ! ] PD: James Bryan }g EEMCK o A:;:{g?c lc(illlg htl:h‘:lE‘ GERALD ALBRIGHT
Stations and their adds listed alphabetically by market BORAL A 1§JEFFGOLLUB” 3 DOWALD FAGEN
WJZZ/Atlanta, GA* WVMV/Detroit, MI* }3 EQXESPZ
Al o e
MAIN GAZANE Noadge o KJLU/Jefterson City. MO WVAS/Montgomery, AL SLEELA JAVES PD: Garol Handley
KLt 14: ;a:%:l‘l" ty, %-: gm mlm KKSF/San Francisco, CA* MD: Nick Morrison
3 MARK CASSARA 15MICHAEL BUBLE AL eaEN RICK BRAON
WEAA/Ballimore, MO L 2 CHRiS STANDRING 15 IAMIE BONK WOCO/New York, NY* GERALD ALBRIGHT
A s | Elhn oo i,
3 ERIC DARIUS MD: Randi Bachman 15 HIROSHIMA KCOZ/Springtield, MO
1 NICK COLIONNE KOAS/Las Vegas, NV* 15PATCHES STEWART OM: Jae Jones
PD/MD: Michael Joseph }g IéEEIAF;IILElTI?B%FF:TSON N PD/MD: Rachae! Elliott
W3MJBaltimore, MO* No Aads 15 PAUL HARDCASTLE WLO00/0rfando, FL* et Ll S ENC DARILS
Tgmghkgf iLl'l!J'l;IL‘E 15 MARC ANTOINE PD/MD: Brian Morgan APD/MD: Rob Singleton
e i
S rarLarton KUAP/Little Rock, AR .
—— | | L
rmingham, 15 KEVIN TON WSJT/Tampa, FL*
01"\57(?1:0“; gﬁﬁ?‘h 3 &ENRQLA%%BRIGHT }g h'ESAf\T:ELRT?F';DLEY DMX Smooth Jaz/Satellite ;I:): m;y s::o:sl
PD/MD: Jeanne Destro : urtis
1 ALEX BUGNON 2 CHRIS STANDRING 15 TOM SCHUMAN ] . No Add
e TGttt S o i o
PO/MD: Stewari Stone IJEENCE 15 EARTH, WIND & FIRE i
9 KRK WHALUM S MD: Frank Childs
WNUAChicago, IL* 8 ?‘{;NDTEA REDDIGK TOKEVINTONEY ieiadd Jl’)‘m'!’sJR’a‘d:(o Networi/Satellite* | /Washington, 0C*
OM/PD: Darren Davis ’ KSBR/Los Angeles, CA 15 JAMIE WILLIAMS PD: Stave Hbhard OM: Kenny King '
MD: Michael La Crosse OM/PD: Terry Wedel 15 PAUL THOMAS YODER MO: Laurie Cobb ;%_‘i‘i" M':)'g;on
No Adds MD: Enid Cogswell 13 MICHAEL SUTTON KYDT/Phoenix, AZ* No Adds ol d;:“ w
KHJZMouston, TX* { SVROGYRA " 13 ASON MILES PD: Smokey Rlvers
AWV Cleveland. OH* PD: Waxine Tod':' 1 GERALD ALBRIGHT TSRICK PARMA "",’(m'&,:;‘g;'s“’"“
N jorgan
O Beris Kimbie Y BRIAN CULBERTSON TNICK COLIONNE BRIAN CULBERTSON Music Choice Smooth Jazz/
No Adds KTWV/Los A A 13 GENE DUNLAP HEVERETTE HARP fgll)ew}ﬁ Kinnally
PD: Paﬁ gts)ldsl:sienles' 13 FLOETRY 13 CHIELI MINUCCI o
WJZA/Columbus, DH* KPVU/Houston, TX MD: Samantha Pascual 1% gi?F\{lg“g(;lMﬁ(f;El?LL SCoTT gﬁ'/z%R:n: ,"Nl\)’ . 192 JWOELTME%BSE[AESLEY )
el it A e | i MEDIABASE
FF LORBER
No Adds g SBTZHSQA%EGNSE 1 gégﬁgglsREOLsT g ‘[J)EEF JAZZ {/GERALD ALBRIGHT
5 LEE
1 R R P D
N mi, FL* acramento, CA* 4 NICK
';g"c"?:g‘c“;ﬁ"y 5 RICK PARMA OM: Rob Roberts 13 DEAN JAMES PD/MD: Lee Hansen 4 JASON MILES ™ 45 Total Reporters
APD/MD. Mark Sanfurd 3 IAMIE EIIVSILLlAMS PD/MD: Rich McMillan }géﬁ%hé PARRA KstHE X FACTOR 2 BEYONCE 3 RICK BRAUN P ————
CERE BRI ILESCo] No Adds I3JASON PARRA & THE X ACTOR —_—
13WILL DOWNIN
1SElce oo KBZN/Salt Lake City, UT* Sirius Jazz Cate/Satellit oo e
KJCOManver, CO* WYJZ/indianapolis, IN* ITU s aukee 10 13 MARC ANTOINE OM/PD: Dan Jessop o Saine e Dha plot Report,
PD/MD: Michael Fischer OM/PD: Carl Frye PD: Stan Atkinson 13 PAUL BROWN 6 KEM MD: Rick Laboy Playlist Frozen (1): ]
2 SPYRO GYRA BEYONCE' MD: Steve Scott 13 DAVID PACK 5 ERIC DARIUS No Adds DMX Jazz Vocal Blend/Sateliite
Q MICHAEL LINGTON 1 ERIC DARIUS 13 RAUL MIDON J
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ROCK FORMATS

STEVEN STRICK

sstrick@radioandrecords.com

Rock Listener Profile

What your avdience is into

Knowing what music to play on your station is only part of
the picture. Understanding the lifestyle of your audience
is just as important. When you have a profile of a typical mem-
ber of your audience you can make sound and educated pro-

gramming decisions.

This profile affects what your airstaff talks
about when they’re not talking about the
music. It lets your promotions department
know what kinds of contests to run and
which advertisers would be a good image
fit for the station. It can inspire your imag-
ing and production person to create on-air
elements that are right on target.

And, finally, having that listener-profile
information can really help your sales staff.
They can take it and zero in on clients that
cater to your audience’s lifestyles.

The National Picture

Scarborough Research is one of the com-
panies that provide that kind of information
to radio stations across the country. You
want information that is specific to your
market, but there are similarities within for-

36% women. The age cells work out to be
29% 18-24, 30% 25-34, 25% 3544, 12% 45-
54, 3% 55-64 and 1% 65+. You can see right
away why the Rock formats are an 18-44-
targeted demo. Also, 46% of this group is
married; 43% are single; and 11% are wid-
owed, separated or divorced.

The audience’s education level breaks
down like this: About 37% are high school
graduates, 23% are college graduates, 8%
didn’t finish high school, and 32% attend-

Tt S

¥

KORN ON THE OTHER

Marianela and Steven.

SIDE Korn dropped by Fuse’s Daily Download /ast month to blow out
the eardrums of the lucky studio audience with their single “Twisted Transistor,” along with a couple of
other tracks from their Virgin debut, See You on the Other Side. Seen here on the set are (I-r) Korn
guitarist Munky, drummer David Silveria, singer Jonathan Davis and bassist Fieldy and Fuse VJs

R

portant to advertisers. Scarborough reports
that 48% of this audience don’t have kids
and, 53% have at least one child.

Three-quarters (75%) of this audience
does not have teenagers living with them.
The homes that do have teenagers make up
about 25%.

Consumer Profile

When it comes to who is watching which
specific TV programs, you can find that out
in your own market. General trends across the
country for this audience show thatabout 68%
watch comedies and 67% watch movies

The next most popular category is sports,

ed but did not complete college.
Some 64% are employed full-time,
18% are part-timers, and 18% are un-
employed. Almost half (47%) are in
white-collar jobs, while 35% are blue

CampusTrends’

from STUDENT MONITOR®

collar.
The household income of the Rock listen-
er tends to be higher than the average. The

mats that transcend mar-
ket. Usually, you find sales-
people combing over this
data, but programmers
can get a lot out of it too.
Talking about market-
specific findings wouldn’t
be very useful in this set-
ting, so I asked Scarbor-
ough to do a nationwide
profile of the Rock listener.

Local. Regional. National.

national survey showed
that 38% earn more than
$75,000, 21% earn between
$50,000-$75,000, 21% earn
between $35,000-$50,000,
and 21% earn less than
$35,000. Some 64% own
their own home, while
27% rent.

The ethnic makeup of
this audience is also very

This includes people who
listen to Active Rock, Alter-
native and Rock and the projected popula-
tion for the purposes of this survey is
33,156,549.
Basic Demographics
The gender breakdown is 64% men and

g

wm an

SRR SR
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telling: Ninety-three per-
cent of Rock listeners are Caucasian, 10% are
Hispanic, 2% are African-American, 2% are
Asian, and 3% is made up of everyone else.

When it comes to children, the survey
asks if the household has kids, how many
and how old they are. This is especially im-

R O WS A O 0 S OIS A0 VA
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HAPPY BIRTHDAY Ki0L/Houston celebrated its first birthday party, at Sam's Boat on 1/27. Seen
here getting their party on are (I-r) KIOL morning guys Walton & Johnson, afternoon host Outlaw

Dave, middayer Wendy Miller and evening guy Fletch.

at 48%. This does not take into account
sporting events like the Super Bowl, March
Madness or the World Series. Those rate
much higher. This figure is more of an over-
all level of popularity spread out over the
course of a year.

Local TV news around dinnertime comes
in at 43% in the survey. The big network
newscasts draw only 27% of this audience.
Coming in quite low in popularity with this
group are reality shows.

Another element of this survey that can
help out both your sales and promotions
departments is information about where
this audience does its department-store
shopping. Some 97% of this audience has
shopped in a department store within the
past three months. The most popular retail-
er for this group is the same as it is for the
general population, with 74% of Rock lis-
teners shopping at Wal-Mart.

Next is Target, with 56%; Sears, with 38%;
Best Buy, with 36%; and the rest at much
smaller numbers. Since this is a national
survey, these results cover national chains.
Your sales department should know what
local stores your audience is frequenting.

This audience eats a lot of fast food. The
survey found that within the past month
95% of Rock listeners ate at a fast-food res-
taurant at least once, 37% ate there five
times, and 21% ate there three times.

McDonald’s is the king in this category,
getting 59% of the share. Burger King and
Wendy'’s are neck-and-neck for second place,
and the rest fall off to much lower numbers.

When asked if they planned tobuy or lease
a new vehicle within the next year, this audi-
ence said noin a big way. No matter what type
or size of car was mentioned or the income of
the buyer, less than 5% of this audience said
they were planning to get a new car.

www americanradiohistorvy com

Younger Vs. Older

When you start to separate this audience
by age, certain activities stand out as hav-
ing more appeal for those under 25.

This younger demo spends an enormous
amount of time online. In fact, according to
StudentMonitor.com, which tracks college-
campus trends, college students spend an
average of more than 16 hours online per
week. That's an increase of 7% over last year
and 23% from two years ago. Some 60% of
college students are online more than three
times a day.

As it is in the adult population, e-mail is
the No. 1 use of the Internet. This younger
group also uses the Internet as their chief
source of news, weather and other up-to-

SSONEIFHIHFIFTFHET T 7 27 e e
The Rock audience eats a
lot of fast food. The survey
found that within the past
month 95% of Rock
listeners ate at a fast-food
restaurant at least once,
37% ate there five times,
and 21% ate there three
times.

CREBERERRETRIR I

the-minute information. About half of this
group does its banking online. That’s an
increase of 19% from last year and 47% from
two years ago.

The Internet is also an entertainment cen-
ter for those under 25. Online games, poker
and fantasy sports are hugely popular, es-
pecially among guys. And the Internet has
become the No. 1 source for new music for
this audience.

The college-aged audience also has some
favorites when it comes to the Internet. Ac-
cording to StudentMonitor.com, the most
visited website for sports is ESPN, for news
it’s CNN, for music it'’s MTV, for travel it's
Expedia, for retail it’s Best Buy and for meet-
ing new people it’s Facebook. The No. 1
search engine is Google.

No Substitute For Good Information

If your station is already hooked up witha
research budget, you have this information
available to you, specifically tailored to your
station and market. If not, you canlook at this
national overview and, using common sense,
figure out how to work it to your benefit.
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WK WK ARTIST TITLE LABEL(S) s
1 €  SHINEDOWN Save Me (Atiantic) 561
2 @ NICKELBACK Animals (Roadrunner/IDJMG) 490
4 @ FOORIGHTERS DOA (RCA/RMG) 402
5 o 10 YEARS Wasteland (Repubiic/Universal) 39
3 @  SEETHER Remedy (Windup/ 382
7 e AVENGED SEVENFOLD Bat Country (Warner Bros.) n
6 @ DISTURBED Stricken (Reprise/ 301
9 o AUDIOSLAVE Out Of Exile (Epic/interscope) 262
8 9  KORN Twisted Transistor (Virgin/ 236
14 ) HINDER Get Stoned (Universal 231
12 @  SEETHER Truth Wind-up) 216
10 12 STAIND Faliing (Flip/Atiantic) 200
1 13 TRAPT Stand Up (Warner Bros.) 198
13 14 AUDIOSLAVE Doesn't Remind Me (Epic/Interscope) 1m
15 @ SYSTEM OF A DOWN Hypnotize (American/Columbia) 164
17 ) DISTURBED JustStop (Reprise/ 152

22 D SHINEDOWN |Dare You (Atlantic) 141
18 @ P.0.D. Goodbye For Now /Atiantic) 131
23 D MUDVAYNE Fallinto Sleep (Epic/ 13
26 @  SILVERTIDE Devi's Daughter L/AMG) 102
25 @  TRAPT Waiting (Warner Bros.) 100
20 @ THEORY OF ADEADMAN Say Goodbye (Roadrunner/IDJMG) 100
19 23 NINEINCH NAILS Only f/nterscape/ 96
24 @ SANTANASfISTEVEN TYLER Just Feel Better (Arista/AMG) 91
16 25  SCOTT STAPP The Great Divide (Wind-up/ 91
28 @ ROLLING STONES Rain Fall Down (Virgin/ 89
29 @ NINE INCH NAILS Every Day Is Exactly The Same (Interscope/ 88
21 @ THOUSAND FOOT KRUTCH Move (EM/ Music Reactive/Tooth & Nail) 88
30 @ 3 DOORS DOWN f/BOB SEGER Landing In London... [Republic/Universal) 83
€  FOO FIGHTERS No Way Back (RCA/RMG) 79

+1= TOTAL
PLAYS

AUDMENCE

+14 33101
+51 27875
+50 23954
+69 15725
+28 24600
+66 14501
+21 16811
+30 11690

-3 1an
+53 12508
+5 9562
-28 10130
-28 13061

-8 10882
+5 6661
+30 6324
+56 7519
+12 5575
+36 2695
+33 6035
+31 3195
+7 2915

-1 5889
+14 3854
-32 4650
+25 5187
+24 3205
+1 4072
+19 2418
+64 2353

WEEKS ON TOTAL STATIONS/
CHART ADDS

24 24{0
12 211
22 20j0
AN 20/0
a 2210
19 17
26 1710
8 1810
19 1210
26 150
19 16/0
15 17/0
28 15/0
30 1410
15 12)0
5 10
3 134
9 90
3 9/2
13 90
2 1n
1 1010
17 4/0
8 6/0
17 70
2 an
2 93
9 70
7 6/0
1 13/5

24 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
1/29-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

NEW & ACTIVE

EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood)

Total Plays: 75, Total Stations: 9, Adds: 1

HIM Rip Out The Wings Of A Butterfly (Warner Bros.)

Total Plays: 68, Total Stations: 5, Adds: 1

DAVID GILMOUR On An Island (Columbia)
Total Plays: 62, Total Stations: 6, Adds: 4

FLYLEAF 'm So Sick (Octone/RCA/RMG)
Total Plays: 57, Total Stations: 6, Adds: 1

DEFAULT Count On Me (7V7)

Total Plays: 54, Total Stations: 3, Adds: 0

MARTY CASEY & LOVEHAMMERS Trees (Burnett/Epic)
Total Plays: 51, Total Stations: 3, Adds: 0

REVELATION THEORY Slow Burn (On/ido/ Roc/
Total Plays: 48, Total Stations: 5, Adds: 1

HURT Rapture (Capitol)

Total Plays: 47, Total Stations: 3, Adds: 0

ROLLING STONES Oh No Not You Again (Virgin/
Total Plays: 41, Total Stations: 3, Adds: 0

SYSTEM OF A DOWN Lonely Day /American/Columbia)
Total Plays: 37, Total Stations: 4, Adds: 1

Sangs ranked by total plays

a4 ST Rt o B g“«.s‘;g«’;.{ :
MOSTADDED"

R ANET S

ARTIST TITLE LABEL(S)

ADDS

FOO FIGHTERS No Way Back (RCA/RMG)

SHINEDOWN | Dare You (Atlantic)

DAVID GILMOUR On An Island (Columbia)
NINE INCH NAILS Every Day Is Exactly The Same finterscope/
FAKTION Take It All Away (Roadrunner/{DJMG)

MUDVAYNE Fall Into Sleep /Epic/

SLAVE TO THE SYSTEM Stigmata (Spitfire/
FIGHTING INSTINCT | Found Forever (EM/ Music Reactive/Gotee)
SWITCHFOOT We Are One Tonight (Columbia/

GODSMACK Speak (Republic/Universal)

i, MOST:: ..
INC' REA SED PLAYS

ARTIST TITLE LABEL(S)

10 YEARS Wasteland (Republic/Universal)
AVENGED SEVENFOLD Bat Country (Warner Bros.)
FOO FIGHTERS No Way Back (RCA/RMG)
DAVID GILMOUR On An Island (Columbia)

SHINEDOWN | Dare You (Atiantic/
HINDER Get Stoned (Universal/

NICKELBACK Animals (Roadrunner/IDJMG)

FOO FIGHTERS DOA (RCA/RMG/
MUDVAYNE Fall Into Sleep (Epic/

SILVERTIDE Devil's Daughter (/AMG/

TOTAL
PLAY
INCREASE

+69
+66
+64
+62
+55
+53
+51
+50
+36
+33

MOST -,
PLAYED REC URREN TS

ARTIST TITLE LABEL(S)

FOO FIGHTERS Best Of You (RCA/RMG)
NICKELBACK Photograph (Roadrunner/IDJMG)

CROSSFADE Cold (Columbia)

AUDIOSLAVE Be Yourself (Epic/interscope/

STAIND Right Here (Flip/Atiantic)

VELVET REVOLVER Fall To Pieces (RCA/RMG)

GREEN DAY Holiday (Reprise/
JET Cold Hard Bitch (At/antic)

TOTAL
PLAYS

167
160
151
151
151
138
122
13

GREEN DAY Boulevard Of Broken Dreams (Reprise/
SYSTEM OF A DOWN Question! (American/Columbia)

MEDIABASE

(X

NN NN WWE M

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www. radigandrecords.com.

REPORTERS

Stations and their adds listed alphabetically by market

KZRR/Albuquerque, NM*
OM: Bill May

PD: Phil Mahoney

APD: Judi Civerolo

No Adds

WZZ0/Alientown, PA*
PD: Tori Thomas
MD: Chris Line

6 DAVID GILMOUR

KWHL/Anchorage, AK
PD: Jen Sheviin
APD/MD: Brad Stennett

2 SEETHER

WTO0S/Augusta, ME
OM/PD: Steve Smith
APD: Chris Rush

6 FOO HGHTERS

KIOC/Beaumont, TX*
OM: Joey Armstrong
PD/MD: Mike Davis

23 NICKELBACK

17 SHINEDOWN

11 FAKTION

9 MUOVAYNE

9 REVELATION THEORY

WPTQ/Bowling Green, KY
DM/PD: Alex “Axe” Chase
APDMD: Monty Foster

18 HINDER

12 AVENGEO SEVENFOLD

11 THOUSAND FOOT KRUTCH

11 SLAVETO THE SYSTEM

WRQK/Canton, OH*
PD: Garrett Hart

MD: Nick Andrews

No Adds

WPXC/Cape Cod, MA

OM: Steve McVie

PDMD: Suzanne Tonaire

APD: James Gallagher
GODSMACK

WKLC/Charteston, WV
OM/PD: Bit Knight
1 SLAVE TO THE SYSTEM

WEBN/Cincinnati, OH*
OM/PD: Scolt Reinhart
MD: Rick Vaske

3 FAKTION

2 SHINEDOWN

WRCQ/Fayetteville, NC*

OM: Perry Stone
PD/MD: Al “The Van Man" Field
APD: Sean 0'Brien
No Adds
!Vumdmsmeland, OH WRVC/MHuntington
MD: Hunter Scott OM/PD: Jay Nuniey
FOO FIGHTERS APDMD: Rick Kline

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

3 SHINEDOWN

1 FAKTION

KLAQ/EI Paso, TX*
OM/PD: Courtney Nelson
APD/MO: Glenn Garza
16 SWITCHFOOT
2 SLAVE TO THE SYSTEM
1 FLYLEAF

WMTT/Elmira, NY
PD: George Hamis
MD: Stephen Shimer
12 SOLEMN HIGH

8 KORN

7 AUDIOSLAVE

KFLY/Eugene, OR
OM/PD: Chris Sargent
3 AUDIOSLAVE

3 ROLLING STONES
1 DAVID GILMOUR

KZZE/Medford, OR
PD: Rob ng
MD: Montat

3 SLAVE TO THE SYSTEM

WDHA/Morristown, N3*
PD: Tony Paige
MD: Matt Murray

5 SLAVE TO THE SYSTEM

3 FIGHTING INSTINCT

KCLB/Palm Springs, CA
PD: Anthony “Antdog” Quiroz
MD: Jenn Brewski

No Adds

WWCT/Peoria, IL
PD: Gabe Reynolds

MD: John Marshali

4 FOO FIGHTERS

3 DEFAULT

3 HAWTHORNE HEIGHTS

WMMBR/Philadelphia, PA*
OM: Buz Knight
PD: Bill Weston
APD: Chuck Damico
MD: Sean “The Rabbi” Tyszler
FOO FIGHTERS
SWITCHFOOT

KDKB/Phoenix, AZ*

PD: Paul Peterson

APD/MD: Matt Spaetze!
HIM

WRKZ/Pittsburgh, PA*
OM: Keith Clark
PD: Ryan Mill
1 NINE INCH NAILS
STAIND
ROB ZOMBIE

KUFO/Portland, OR*
OM/PD: Dave Numme
APD/MD: Dan Bozyk

No Adds

WHEB/Portsmouth, NH*

PD: Chris “Doc” Garrett

MO: Jason “JR” Russell

12 DAVIO GILMOUR
GODSMACK

PD: Scott Laudani
APD: Doug Palmieri
MD: Mike Brangiforte
14 DAVID GILMOUR

WHJY/Providence, RI*

KBER/SaII Lake City, UT*
Bruce Jones
PD Kelly Hammer
APDMD: Darby Wilcox
EVANS BLUE
SHINEDOWN

KMOO/Tulsa, OK*
OM/PD: Don Cristi

TRAPT
FIGHTING INSTINCT

WBBB/RaIelgh NC*
PD: Jay Nach

13 FRANZ FERDINAND
2 NINE INCH NAILS
2 FOO FIGHTERS

KCAL/Riverside, CA*
PD: Steve Hoffman
APD/MD: Dary! Norsell

No Adds

WROV/Roanoke, VA*
PD/MD: Aaron Roberts
APD: Heidi Krumment-Tate
No Adds

WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schulz

1 ROB ZOMBIE

1 GODSMACK

KRXQ/Sacramento, CA*
OM/MD: Jim Fox
PD: Pat Martin

KORN

GODSMACK

KZ0Z/San Luis Obispo, CA
PD: John Boyle
20 DAVID GILMOUR

KTUX/Shreveport, LA*
PD: Scot Fex
MD: Fiynt Stone
9 MUDVAYNE
1 NINE INCH NAILS
FOO FIGHTERS

WWDG/Syracuse, NY*
OM: Rich Lauber
PD: Scorch
MO: Scatt Oixon
27 ROLLING STONES
16 AVENGED SEVENFOLO
12 OAVIO GILMOUR
8 SYSTEM OF A DOWN
FOO FIGHTERS

WKLT/Traverse City, Ml
PD/MD: Terri Ray
No Adds

KBRQ/Waco, TX
PO/MD: Brent Henslee
t FAKTION

WMZK/Wausau, Wi
PD: Steve Resnick
21 NONPOINT

KBZS/Wichita Falls, TX
OM: Chris Walters

PD: Lz Ryan

APD/MD: Vicki Vox

No Adds

MEDIABASE
*Monitored Reporters
42 Total Reporters
24 Total Monitored
18 Total Indlcator
Did Not Report,

Playlist Frozen (1):
KQDS/Duluth
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February 10, 2006
ARTIST TITLE LABEL(S)

10 YEARS Wasteland (Republic/Universal)

AVENGED SEVENFOLD Bat Country (Warner Bros.)
NICKELBACK Animals (Roadrunner/IDJMG)

KORN Twisted Transistor (Virgin/

SYSTEM OF A DOWN Hypnotize (American/Columbia)
HINDER Get Stoned {Universall

SEETHER Truth (Wind-up)

STAIND Falling (Flip/Atlantic)

SHINEDOWN Save Me /At/antic)

DISTURBED Stricken (Reprise/

DISTURBED Just Stop (Reprise)

SEVENDUST Ugly (Winedark/7Bros.)

EVANS BLUE Cold {But I'm Still Here) (Pocket/Hollywood)
AUDIOSLAVE Out Of Exile (Epic/Interscope)

THOUSAND FOOT KRUTCH Move (EM/ Music Reactive/Tooth & Naill
P.0.D. Goodbye For Now (Atlantic/

MUDVAYNE Fall Into Sleep (£pic/

HEM Rip Out The Wings Of A Butterfly (Warner Bros.)

TRAPT Waiting (Warner Bros.)

NINE INCH NAILS Every Day Is Exactly The Same (/nterscope)
SHINEDOWN 1 Dare You (Atlantic)

FLYLEAF I'm So Sick (Octone/RCA/RMG)

NONPOINT Bullet With A Name (Bieler Brothers)

THEORY OF A DEADMAN Say Goodbye (Roadrunner/IDJMG)
FOO FIGHTERS No Way Back (RCA/RMG)

SILVERTIDE Devil's Daughter (/AMG)

HURT Rapture (Capitol)

COLD A Different Kind Of Pain Fljp/lava/

REVELATION THEORY Slow Burn (On/ldol Roc)

FIVESPEED The Mess (Virgin/

DARK NEW DAY Pieces (Warner Bros.)

THRICE Image Of The Invisible (/sland/IDJMG)

SLIPKNOT The Nameless (Roadrunner/IDJMG)

STATIC-X Dirthouse (Warner Bros.)

LIVING THINGS Bom Bom Bom (Jive/Zomba Label Group)
TAPROOT Birthday (Velvet Hammer/Atlantic)

FAKTION Take It All Away (Roadrunner/[DJMG)

3 DOORS DOWN f/BOB SEGER Landing In London... (Republic/Universal)
BLOODSIMPLE What If | Lost It (Reprise/

MY CHEMICAL ROMANCE The Ghost Of You (Reprise/
HUCK JOHNS Oh Yeah (Hideout/Capitol)

FALL OUT BOY Dance, Dance (/sland/IDJMG)

GREEN DAY Jesus Of Suburbia (Reprise/

COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia)
DANKO JONES Forget My Name (Bad Taste/

KORN Coming Undone (Virgin/

WEEZER Perfect Situation (Geffen/

COHEED AND CAMBRIA The Suffering (Equal Vision/Columbia)
DEAF PEDESTRIANS Splatter (Jotpointperiod)

REVERY Popstar Wedding (Evo/

TOTAL
PLAYS

1479
1461
1419
1358
1310
1199
1132
1020
1012
874
799
174
172
41
125
716
715
600
588
573
543
526
492
472
376
3a7
339
272
263
261
251
216
203
195
163
161
152
151
143
124
17
104
103
82
81
76
75
13
12
60

+/-
PLAYS

+108
+67
+220
+3
+105
+17
+87
+39
+68
+11
+98
-54
+103
74
+40
+25
+94
+11
+142
+120
+136
+72
+34
-49
+262
+1
+94

14
-10
-38
-81
-1
-35
+20
-22
+84
+39
+3
-39
+43
+15

+13

+49
-10
-27
+2
+15

TOTAL
AUDIENCE
(00}

62213
60556
60676
57551
48860
47001
44022
34907
40877
46516
30793
27231
22436
26870
23087
21491
21900
17824
17872
17423
16878
14251
13301
14900
13983
9337
6008
4562
6768
4696
4451
5203
4709
3875
4423
3622
2520
5039
2928
3032
3935
3810
4116
1699
2316
2104
4096
3765
908
822

WEEKS ON TOTAL STAT!ONSI

CHART

34
24
"
19
16
26
21
18
24
21

6
26

8
"
22
1"

6
19

14
13

14

5310
5510
5210
5210
54/0
5310
5310
50/0
51/0
5310
480
44/0
491
4700
4110
46/0
481
38/0
4313
4312
45/4
38n
3012
35/0
43/8
25/0
3613
24/0
25[0
2810
20/0
2110
16/0
2110
1601
16/0
26/10
1210
14/0
14/0
141
61
9/0
18112
1210
14111
40
9/0
9/0
8/0

55 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 1/29-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006,
Arbitron Inc.).© 2006 Radio & Records.

MEDIABASE

FEREFEE N a8

.MOS] TADDED

ARTIST TITLE LABEL(S)

ADDS
COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 12

KORN Coming Undone ¥irgin/ 1
GODSMACK Speak (Regublic/Universal) 1"
FAKTION Take It Al Away (Roadrunner/IDJMG) 10
SLAVE TO THE SYSTEM Stigmata (Spitfire) 9
ROB ZOMBIE Foxy, Foxy (Geffen/Interscape) 9
FOO FIGHTERS No Way Back (RCA/RMG) 8
Es MOS T
INC REA SEDPLAYS

TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE

FOO FIGHTERS No Way Back /RCA/RMG) +262
NICKELBACK Animals (Roadrunner/IDJMG) +220
HINDER Get Stoned (Universal) +11
TRAPT Waiting (Warner Bros.) +142
SHINEDOWN | Dare You /Atiantic) +136

NINE INCH NAILS Every Day Is Exactly The Same finterscape) +120

10 YEARS Wasteland (Republic/Universal) +108
SYSTEM OF A DOWN Hypnotize (American/Columbia) +105
EVANS BLUE Cold {But 'm Still Here) (Pocket/Hollywoad) +103
DISTURBED Just Stop fReprise/ +98
. Y“MOST:. : .
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS
FOO FIGHTERS DOA (RCA/RMG) 559
MUDVAYNE Forget To Remember Epic/ 520
SEETHER Remedy (Wind-up/ 486
TRAPT Stand Up (Warner Bros.) 469
MUDVAYNE Happy? (Epic/ 364
NINE INCH NAILS The Hand That Feeds finterscape/ 359
FOO FIGHTERS Best Of You (RCA/AMG) 354
STAIND Right Here (Flip/Atlantic) KX] |
NICKELBACK Photograph (Roadrunner//DJMG) 306
BREAKING BENJAMIN So Cold (Hollywood) 298

L LALY c;%g B
NEW & ACTIVE
YELLOWCARD Lights And Sounds (Capitol)

Total Plays: 56, Total Stations: 6, Adds: 0

MARTY CASEY & LOVEHAMMERS Trees (Burnett/Epic)
Total Plays: 51, Total Stations: 6, Adds: 0

SEETHER The Gift (Wind-up/

Total Plays: 48, Total Stations: 6, Adds: 4
SLAVE TO THE SYSTEM Stigmata (Spitfire/
Total Plays: 46, Total Stations: 12, Adds: 9

DAVID GELMOUR On An Island (Columbia/
Total Plays: 23, Total Stations: 6, Adds: 4

ROB ZOMBIE Foxy, Foxy (Geffen/interscope)
Total Plays: 3, Total Stations: 9, Adds: 9

GODSMACK Speak (Republic/Universal)
Totat Plays: 0, Total Stations: 11, Adds: 11

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

Cost-effective and reusable

77 BpLasnc
BANNERS

Many sizes and colors available

Promote your compa'hi',"ﬁl_';duct, or event with
Roll-a-Sign’s versatile disposable banners

Durable enough for indoor or outdoor use

PLASTIC
BANNERS

Advertise your message in any color

Call today for more information!
1-800-231-6074 www.rollasign.com
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4 N\
_ - iR : o g 6 S BY
(/_» America’s Best Testing Active Rock Songs 12 + R,' 3 ) : 3 . B s
”am”’nglsm'.,L:.”mI!.' For The Week Ending 2/3/06 FANADA ! ROCK TOE 3 0 MEDIABASE
- CANADA! -
M M M
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEC  WEBC  ARTIST TITLE LABELS) S ethis  EHTT sTATIONS
DISTURBED Stricken {Reprise/ 440 439 95% 13% 434 429 438 1 1 COLDPLAY Talk (Capital - 523 -16 10 1810
MUDVAYNE Forget To Remember (Epic/ 425 422 88% 1% 424 434 445 2 @  FODFIGHTERS Resolve (Sony BMG) 483 +33 6 16/0
10 YEARS Wasteland {Ragutifc imivarsal 4248 422 89% 15% 417 431 406 3 3 e NICKELBACK Animals /Roadrunner/EMI Music Canads) 428 -25 10 15/0
DISTURBED Just Stop (Reprise/ 422 434 7% 8% 423 426 420 6 o WEEZER Perfect Situation (Geffen/ an +19 7 14{0
MUDVAYNE Fall Into Sleep (Epic/ 420 421 7% 6% 411 424 400 4 5 oe OURLADY PEACE Angels... (Sony BMG Music Canada)336 -10 14 16/0
SEETHER Truth (Wind-up) 410 419 88% 17% 3.86 4.08 367 5 e SHINEDOWN Save Me {At/antic) 388 +11 10 13/0
KORN Twisted Transistor (Virgin/ 409 420 96% 22% 388 393 384 7 0 AUDIOSLAVE Out Of Exile (Epic/Interscope) 354 +14 8 12/0
AVENGED SEVENFOLD Bat Country {Warner Bros.) 407 398 9% 23% 398 411 387 8 o* NEVERENDING WHITE... The Grace /Ocean/ 329 +24 7 13/0
SHINEDOWN Save Me /Atlantic/ 405 410 93% 21% 390 398 384 22 0* SAM ROBERTS The Gate (Univérsal Music Canada) 321 =~ +154 2 2017
SEVENDUST Ugly (Winedark/7Bros.) 400 411 79% 1% 390 403 377 1" @* DEFAULT | Can't Win (TVT) 280 +8 5 15/0
TRAPT Stand Up (Warer Bros.) 394 397 96% 23% 383 383 383 9 m SANTANA IS. TYLER Just Fesf Better (Sony BMG) 271 0 9 10/0
THEORY OF A DEADMAN Say Goodbye (Roackunner/0UMG) 394 395 71% 9% 359 372 349 10 124l THEORY OF A DEADMAN Better Off (604/Universa) 261 -6 12 180
STAIND Faling (Ffp/Atlantic) 382 402 9%0% 18% 372 382 363 19 @ TREWS Poor OF... Bumstesd/Sony BMG Music Canad) 281 +56 2 1211
NICKELBACK Animals (Roadrunner/IDJMG) 39 371 89% 19% 373 397 352 14 14 AUDIOSLAVE Doesn't Remind Me (Epic/interscape) 236 13 25 16/0
n 0,
::::(E::v? :::‘:d /”"";‘V;”// s ::: ::: ::: ‘; ..//: :;: ::; ::: 12 15¢ TREWS Yearning Bumstead/Sony BMG Music Canade/ 220 51 13 17J0
eces arnf'r 105, . . ! . - - - 13 16 GREEN DAY Jesus Of Suburbia (Reprise/ 218 -44 13 13/0
:;:ldll;.sfi);dnhye For N;; /{;:;/an.tlt‘} ’ et 383 382 !718/0 1: “/n 349 ::: 357 17 18+ HINDER Get Stoned (Universal) 206 1 12 12/0
M o e Vo A o) 90 192 0% o6 a6 s s | | 2 @ VUMD Wukdsemscwr w3 "
mmclzl v ;”':37 , ‘b‘e‘;/ 7 i ';:’(;’ 105 B0 380 B 1% 15 35 281 20 @  WHITE STRIPES The Denial Twist (Thid Man/V2) 183 +3 9/0
diy o 25 @@  NINEINCHNAILS EveryDay s Exactly... dnterscope) 177 +24 91
TRAPT Waiting (Warner Bros.) 3719 - 62% 1% 346 352 3IM .

) o @ LIVE The River (Sony BMG) 115 +40 1 1012
EVANS BLUE Cold {But I'm Still Here) (Pocket/Hollywood) 375 370 61% 9% 360 356 3.67 18 23 DARKNESS OreWay Ticket i) 167 3 15 1210
FIVESPEED The Mess (Virgin) 375 360 49% 7% 360 369 350 91 24 EALLOUT BOY Suay We' M.m" SdlOME 15 -16 7 1000
NONPOINT Bullt With A Name (Bicer Brothers) 366 380 56% 14% 334 342 324 5 o D ’
AUDIOSLAVE Out Of Exile (Epic/interscope/ 347 371 8% 26% 358 360 357 D SCOTT STAPP The Great Divide (Winc‘up/ 151 % N 8/0
NINE INCH NAILS Every Doy I Exactly The Same 346 - % 16% 343 343 343 27 @ FALL OUT BOY F]ance, Dance {Island/{DJMG) 150 +2 m
FOO FIGHTERS DOA /RCAAMG) 337 353 oA% 46% 342 384 333 Y N ROCKETFACE Dirty (Bumstead) 198 -
FLYLEAF Ilm SD Slck /UL‘IOIIE/HCA/HMG} 3.29 3‘24 47% 16% 2.98 2.84 3‘13 1 6 28* MUB".E Mon"eal Ca"lng /U/”VEISH/M”SIC Callada/ 140 '79 20 12’0

— — — - 28 29 INXS Pretty Vegas (Epic/ 138 -7 17 10
Total sample size is 312 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 26 30w ARCADE FIRE Wake Up Merge) 134 -19 4 9
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based - - - - ) . - -
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. 25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Networks. SQ"QS ranked by total plays fOfﬁhe‘alrplay week of 1/29-2/4.'Bullets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\ _calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiers Radio Networks. Lbelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. ¥fe Indicates Cancon.
\
( [P WTPT/Greenville, SC* K2CDALawton, OK KBREMerced, CA WYSP/Philadelphia, PA* KXFX/Santa Rosa, CA* WKLLUtica, NY
R E PO R TE R S OWPD: Mat o PD: Don “Crifr* Brown PO/MD: Wikey Martinez PD/APD: Gl Ewarts OMAMD: e Blazy PD: Scatt Petibone
& o i Vol e e : e e
GODSMACK 5 DAVID GHMOUR FAKTION 10 ROB ZOMBIE
3 FAKTION bl MACK
Stations and their adds listed alphabetically by market
WQCMHagerstown KXXR/Mmmapolls MmN KUPD/Phoenix, AZ*
KEYYAsitene, TX WYBB/Charleston, SC* WEBF Evansvile, IN et WXZAexingion, KY* D Hamiton WO nie T
30/@"?:1" P it LI 55"5;,,',"&"51.:5;“:.“ L on: Robert Lindsay “5"5’{".0’?( cm‘le Jotin g DM Do Ricarts
;OSGHEE:G INSTINCT APD L i "’J Astjey Wilson %ﬁ%?%ﬁm
™ ) WXLP/uad Cities, IA* : o 7 vt
WRXR/C . WQXMhmshum,PA' OM: Darren Pitra 3 RO8 ZOMBIE T
WWWXAgpleton, WI* %:WW'TN WWBNFint, M* " il e ah, K 0. it oo
POMD: b o MD: Opia OM: Jay Parick :m”Gms ) APOIMD: Robyn Lane Mot
hoats JRc — ?nmtm LaBrie ¥ Cvett i o E'ﬁﬁ.'@u"‘ NE B bt boun !ll)}-‘ Si i
2 %&'ﬁuﬁ CAMBRIA :%"M"I;sm'" GODSMACK g Nt i AL
KROR/Chico, CA SO T srsten WoCCHartord,CT° L KT Michia KS*
WCHZ/Augusta, GA* %m"ﬁ'"xwumm APBMIJ nmm oS mlmé’&ﬁv' Ml) mknm:
%:man’;n:: 3 %TF"%{W‘S KRZRFresno, CA* IJIM’D J Iler P\Wn e mn: ”fm'g" H S LTTomssvsrm
%?m{c&‘sﬁgn 2 BUCKCHERRY OMPOD: E. Cuanohrmn Kmmmle RM Ant | 9 MEDANDCAMGRIA APD: K srghl!
Aoa Tougle A The R WAMXHuntington Eé‘mmv'ﬁﬂ'm gﬁ'gx‘gwx‘
KL loatoSpings,C0° e s il WBLZNasvile, TN S S
KRAB/Bakersfield, CA* PO: Rt Fort WROCF. CEHEED MO0 CaveRk Pﬂ% RussSchm:k \;lni:(%{‘s'amm,m' _—
ok by P e WRTTHuntsille, AL* it ol N e e
PO/MD: Dany Spanks d WLZX/Springfield, MA* 8 KORN

i s MO: Stawn “Mik” Fomnel DM: Rob Harder PDMIﬂ's*y
16 kOB i POMD. Jimbo Wood | . APOM: Coutey Quian
1 NE oA mZXICqumbus OH* SOCNBURN & FIGHTING INSTINGT WTFX/I.oulsmHe W WNORMorfolk, VA*

APDIMD Ronal Hurer e e F“ " AP .':;ur WZBH/Salishury, MD e
WIYY/Baﬂ!mDre MD* CMZEODMDCAMB ] WEYR Wayne, IN* WRXW/Jackson, MS* R o %‘ a: E':""T'm i

PO: Dave Hill RA PD: Cindy Miller bdy A el APD: Julie McDonnell KZRQ/Springfieid, MO WWlllYouwﬂm OH*
APDMD: Rob Heckman " : g - grs Lannan
4 %nvmg MD;:L”R ‘?!'A?('T)lbum Ll DE " ggsc'?"":"c"ﬂ&' m i

QWQ’” r, 60 PN DKW w‘ﬂbmﬁ" un/pquhoma City, OK* m"gmssmms ‘ :m%a "
WCPRBios Ms* PP Dole Kool KORCKansas City, MO* 3 SR e sromn il Rt

WPD: s Tolr vt WRUF/Gainesville, FL* PD: Bob Ecwards 15 Ch LR WA Ny
Wr/!)‘onm e WWMi H@;‘mn CONEED AND CAMBRIA ) nM m
2 - KIS§/San Antonio, TX* POWEREDELD

KAZR/Des Moines, I M i KLPXilieen, TX WOMadison, Wi POMD: LA Lioyd Hocut! APDMD Don “Stone” Kelloy I AB AS
WHGB/Binghamton, NY i d,‘,‘é‘fﬁ,"&’;" PMD: Bob Fonda Al;n@lﬁgvu Ioke Pation Wm:' “' X/Pm anama City, FL b ME“ E
ngJITEhlam wm:wJS Hal WL/ Rapics, Wi ig Eé,g:ﬁéz"ﬁ . [ g%%ﬂ" e lﬁuﬁ? The Freak *Monitored Reporters

%@ﬁ}m“ﬁm D TR 02 Diogo, G 82 Total Reporters
RIF Detroit, Mi* G o el WTE/Tampa, FL* -

WasFRoston, Ha® e, PSS, WiNQarsiog, W WGRManchester, W WTOUPesacta, L Eﬁ:njé,gﬁu"zcmr;;;am o ke 35 Total Monitored
:E) ﬁ%tze:g:l':uagm R e ST E&"vs 7'30 THeS1STe :gb:%’;%i?::my (AOMD. MarkiThe Sk hRR i DL 27 Total Indicator
10 NINE INCH NAIL DAVID GILMOUR o *

DAVID GILMOUR %?E;%:‘Sf{sﬁyr W R Did Not Report,

P Playlist Frozen (2):
. KRBRDULY e KOMPLs Vg, W" KFRGMcAllen, TX* . KURQ/San Luis Obispo, CA WKQH/Wausau, Wi
Lo " smaere | T b T
2 EVANS BLUE 3 NICKELBACK PD: Tommy Collins }; : o ha0e AR S0 FIIAND MailBaha it MT . 3 GODSMAC
L SNEooN 2 ROB ZOMBIE POy Gj:)sm suwnome o Gz 1 AVENGED SEVENFOLD
K ANBERLIN

J
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February 10, 2006

THIS TOTAL

W W ARTIST TILE LABEL) PLAYS PLATS AJ%?{%E v
1 0 WEEZER Perfect Situation (Geffen/ 2063 +45 9(6)623 16 6810
3 Q 10 YEARS Wasteland (Republic/Universal) 2031 +159 91012 30 60/0
2 0 SYSTEM OF A DOWN Hypnotize (American/Columbia) 1972 +81 87673 16 64/0
7 o FALL OUT BOY Dance, Dance f/sland//0JMG/ 1662 +163 86394 12 64/1
9 6 NINE INCH NAILS Every Day Is Exactly The Same (Interscope/ 1618 +175 83904 1 7310
4 0 AVENGED SEVENFOLD Bat Country (Warner Bros.) 1600 +38 58250 24 61/0
5 0 COLDPLAY Talk (Capitol) 1568 +8 75123 13 64/0
6 8  SHINEDOWN Save Me /At/antic/ 1505 -36 60702 24 51/0
1" 0 MATISYAHU King Without A Crown (Or Music/Epic) 1458 +86 77765 14 63/2
8 10 FOOFIGHTERS DOA (RCA/RMG) 1418 -18 81955 23 64/0
12 m YELLOWCARD Lights And Sounds (Capitol/ 1369 +120 53879 1" 68/1
10 12 KORN Twisted Transistor (Virgin/ 1347 -36 48295 19 56/0
13 @ GORILLAZ Dare {Virgin/ 1229 +76 59726 14 5812

15 14 NINE INCH NAILS Only finterscope/ 1130 -6 68997 27 59/0
16 @ AUDIOSLAVE Qut Of Exile (Epic/interscope) 1090 +35 42686 10 520
14 16 DEATH CAB FOR CUTIE Soul Meets Body (At/antic/ 1082 -70 62504 25 53/0
19 @ NICKELBACK Animals (Roadrunner/IDJMG) 1044 +14 38775 9 42/0
20 @ WHITE STRIPES The Denial Twist (Third Man/V2/ 1039 +114 53675 9 540
17 19 GORILLAZ Feel Good Inc. (Virgin/ 991 -21 58637 43 62/0
24 @ SHE WANTS REVENGE Tear You Apart (Geffen/ 968 +147 54135 7 48/a
18 21 MY CHEMICAL ROMANCE The Ghost Of You (Reprise/ 820 -181 33030 16 45/0

23 22 311 Speak Easy (Volcano/Zomba Label Group/ 812 -25 24268 8 46/0

21 23 STAIND Falling (Fljp/Atlantic) 810 -12 31391 14  40j0

22 24  LIVING THINGS Bom Bom Bom (Jive/Zomba Label Group) 754 -116 22294 16 510

27 @ HARD-FI Cash Machine (At/antic/ 687 +127 35511 7 50/6

28 @ FLYLEAF 'm So Sick (Octane/RCA/RMG) 577 +72 20911 8 30/0

45 @ FOO FIGHTERS No Way Back (RCA/RMG) 565 +335 30369 2 6117

30 @ STROKES Heart In A Cage (RCA/RMG) 559 +91 29081 3 m
25 29  P.0.D. Goodbye For Now (Atlantic) 546 -40 20404 10 36/0
26 30  STROKES Juicebox (RCA/RMG) 507 -60 42516 17 380

33 @ HIM Rip Qut The Wings Of A Butterfly (Warner Bros.) 502 +170 33456 17 2912

38 @ HAWTHORNE HEIGHTS Saying Sorry (Victory/ 500 +1M 19839 4 415

39 @ BLUE OCTOBER Hate Me (Universal) 494 +167 19898 3 3718

29 34  RISE AGAINST Life Less Frightening (Geffen/ 481 -22 21646 8 2910
31 @ SUBWAYS Rock & Roll Queen (Sire/Reprise) 468 +2 17626 10 3200
32 @ EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) 461 +13 223 5 2911

37 @ TRAPT Waiting (Warner Bros.) 451 +99 11463 3 mn

42 @ DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) 445 +1N 27614 3 40/6

43 @ PANIC! AT THE DISCO The Only Difference... Coverage (Fueled By Ramen/ 423 +1M 24122 3 35/8

40 @ ANBERLIN Paperthin Hymn (Tooth & Nail/EMI Music Reactive) 392 +19 12251 5 26/0

35 m SEETHER Truth (Wind-up/ 386 +15 23672 19 17j0
34 42  GREEN DAY Jesus Of Suburbia (Reprise) 310 -76 18534 10 210
36 43  DEPECHE MODE Precious (Mute/Sire/Reprise) 296 -67 29965 19 20/0
4 44 HINDER Get Stoned (Universal) 292 21 16515 9 120
@ DISTURBED Just Stop (Reprise/ 283 +126 9448 1 25/4
48 @ FRANZ FERDINAND The Fallen (Gomino/Epic/ 280 +69 11681 2 19/0
44 @ JACK JOHNSON Upside Down (Brushfire/Universal) 274 +39 12801 3 1mn
@  SHINEDOWN | Dare You (Atlantic) 229 +54 7988 1 1712
@ BRIL Far Away (Kirtland) 219 +43 8997 119
@ SIA Breathe Me (Astralwerks/EMC/ 209 +42 19759 1 1212

77 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/29-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chartunless a song has not yet reached the top 20. If after 20 weeks, the record is not in the
top 20 and has two consecutive weeks of decreased plays, the record then falls to recurrent. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 20086,
Arbitron Inc.).© 2006 Radio & Records.
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MEDIABASE

- P d e 5 o
. MOST ADDED’
ARTIST TITLE LABEL(S} ADDS
YEAH YEAH YEAHS Gotd Lion fInterscope) 18
FOO FIGHTERS No Way Back /RCA/RMG) 17
30 SECONDS TO MARS The Kill fimmortal/Virgin) 17
GODSMACK Speak (Republic/Universal) 1"
BLUE OCTOBER Hate Me (Universal) 8
PANIC! AT THE DISCO The Only Difference... fFueled By Ramen) 8
DEPECHE MODE Suffer Well (Mute/Sire/Reprise) 7
SYSTEM OF A DOWN Lonely Day (American/Columbial 7
R08 ZOMBIE Foxy, Foxy (Geffen/Interscope) 7
o MOST o
INCREASED:PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
FOO HGHTERS No Way Back (RCA/RMG) +335
NINE INCH NAILS Every Day Is Exactly The Same flnterscope/ +175
HAWTHORNE HEIGHTS Saying Sorry (Victory) +1M
DEATH CAB FOR CUTIE Crooked Teeth (At/antic) +17
PANIC! AT THE DISCO The Only Difference... (Fueled By Ramen) +171
BLUE OCTOBER Hate Me (Universall +167
FALL QUT BOY Dance, Dance //sland//i0JMG) +163
10 YEARS Wasteland (Republic/Universal) +159
SHE WANTS REVENGE Tear You Apart (Geffen) +147
HARD-FI Cash Machine /Atiantic) +127
NEW & ACTIVE

PEOPLE IN PLANES If You Talk Too Much... (Wind-up/
Total Plays: 197, Total Stations: 21, Adds: 1
SWITCHFOOT We Are One Tonight (Columbia)

Total Plays: 193, Total Stations: 19, Adds: 3
NONPOINT Bullet With A Name (Bieler Brothers)

Total Plays: 189, Total Stations: 10, Adds: 2

NINE BLACK ALPS Cosmopolitan /interscape/

Total Plays: 162, Total Stations: 11, Adds: G

30 SECONDS T0 MARS The Kill fimmortalfVirgin)

Total Plays: 154, Total Stations: 27, Adds: 17

SYSTEM OF A DOWN Lonely Day (American/Columbia)
Total Plays: 144, Total Stations: 14, Adds: 7

STORY OF THE YEAR Take Me Back (Maverick/Reprise/
Total Plays: 124, Total Stations: 16, Adds: 2

ARCTIC MONKEYS | Bet You Look Good... (Damino/
Total Plays: 121, Total Stations: 9, Adds: 5

DEPECHE MODE Suffer Well (Mute/Sire/Reprise}

Total Plays: 116, Total Stations: 15, Adds: 7

COHEED AND CAMBRIA Weicome... (Fqual Vision/Columbia)
Total Plays: 115, Total Stations: 8, Adds: 3

Songs ranked by total plays

Station playlists for all R&R reporters are available

on the web at www.radigandracords.com.

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable
Many sizes and colors available

1-800-231-6074

e e e o T

Durable enough for indoor or outdoor use
Advertise your message in any color

Call today for more information!

PLASTIC
BANNERS

www.rollasign.com

wwWw americanradiohistorv com

February 10, 2006 Radio & Records ® 55


www.americanradiohistory.com

®

ALTERNATIVE

February 10, 2006

ﬁmm

l.'lllll

America’s Best Testing Alternative Songs 12 +

For The Week Ending 2/3/06
Persons Men Women
Artist Title (Label) W LW  Familiarity Burn 18-34 18-34 18-34
RISE AGAINST Life Less Frightening (Geffen/ 4.16 387 0% 15% 4.1 4,06 4.20
WEEZER Perfect Situation (Geffen/ 4.06 4.01 95% 21% 3.99 397 403
FALL OUT BOY Dance, Dance (/séand/IDJMG/ 399 396 7% 29% 387 359 430
MY CHEMICAL ROMANCE The Ghost Of You ffeprise/  3.89 381 90% 23% 382 3.66 4.06
FOO FIGHTERS DOA (ACA/AMG/ 387 388 94% 31% 383 3.80 388
YELLOWCARD Lights And Sounds (Capitol 383 379 89% 17% 3.76 3.60 4.02
DEATH CAB FOR CUTIE Soul Meets Body (Atantic/ n 3719 82% 22% 3.76 380 3.69
DISTURBED Stricken (Reprise/ 375 358 82% 19% 3.65 362 3.69
GORILLAZ Feel Good Inc. (Virgin/ 3.70 356 98% 48% 3.86 384 389
AVENGED SEVENFOLD Bat Country (Warner Bros.) 3.70 378 82% 23% 339 334 3.49
KORN Twisted Transistor (Virgin/ 369 355 84% 22% 356 354 361
10 YEARS Wasteland (Republic/Universall 3.69 381 80% 21% 359 343 3.92
SYSTEM OF A DOWN Hypnotize (American/Columbia) 3.66 in 86% 24% 358 3.64 348
SHINEDOWN Save Me (At/antic) 3.65 3719 79% 19% 34 3.35 362
NINE INCH NAILS Dnly /interscope/ 364 355 92% 3% 359 353 369
AUDIOSLAVE Out Of Exile (Epic/interscapel 363 358 80% 20% 356 3.68 3.35
NINE INCH NAILS Every Day Is Exactly The Same nterscape/ 3.55 355 79% 19% 350 332 319
STROKES Juicebox (ACA/AMG) 351 367 711% 18% 343 344 343
P.0.D. Goodbye For Now (Atlantic/ 350 352 81% 20% 3a 329 359
GORILLAZ Dare (Virgin/ 349 353 84% 25% 364 3.66 361
STAIND Falling (Fip/Atiantic/ 340 kXY 74% 22% AN 322 346
WHITE STRIPES The Denial Twist (Third Man/V2) 3.36 358 69% 19% 3.29 3.36 3.16
311 Speak Easy Volcana/Zomba Label Group) 333 303 58% 15% 334 3.28 347
COLDPLAY Talk (Capitoll A 335 86% 33% 3.36 3.20 361
NICKELBACK Animals {finadrnen TG 326 330 1% 24% 3.03 2.92 3.23
LIVING THINGS Bom Bom Bom (/ive/Zomba Label Group) 3.16 .47 62% 19% 3.17 3.15 3.22

Total sample size is 333 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by

Artist: Hard-Fi
Label: Atlantic
By STEVEN STRICK/Rock Formats Editor

Hard-Fi are the latest alt band on Atlantic imported from Britain. They
recently appeared in Los Angeles at the Troubadour, playing a nonstop,
smoking set of mostly original material, and they had all the earmarks of

a band on the verge of breaking big.

In the middle of their set, they covered The White Stripes’ “Seven Na-

tion Army” and made it their own.
Lead singer Richard Archer
talked to the audience of rabid
fans in between songs, but his
accent was so thick it was hard
to make out what he was saying.
When he sang, it was a different
story. |

Along with the single “Cash |
Machine,” which is catchy as hell, |
the rest of Hard-Fi's original ma- &
terial is very radio-friendly. The §
sold-out crowd were already i
huge fans, mouthing the words to
most of the songs.

Throughout the show Archer

Hard-Fi

played a melodica, a hand-held

wind instrument with a keyboard on it. R.E.M., The Gorillaz and Hootie &
The Blowfish have all used melodicas in their music. | know, | brought up

Hootie & The Blowfish. I'm sorry. Hard-Fi are nothing like

Hard-Fi's new album, Stars of CCTV, which has already topped the
charts in the U.K., will be released here on March 14. “CCTV" refers to
the closed-circuit television on subways and buses. Alternative radio

started playing “Cash Machine” last fall, but Atlantic officially went for it

about three weeks ago.

Hootie.

klm.-diabase Research, a division of Premiere Radio Networks. )
( WXTW/Ft. Wayne, IN* KFTE/Lafayette, LA® WRRV/Newburgh, NY* KRZQ/Reno, NV* WTZB/Sarasota, FL* KFMMuuon Al
OM: Bili Siewart PO: Scoit Permin PD: Andrew Boris PO: Mai Disblo Om: Ron White S‘:y
PO: M Fabini APO/MO: "B.E" Pride MO: Bl Dvnn MO: Meianie Flores PD: Ron Miller n’ 0'?'
RATHORME REIGHTS " BANE AT e DISCO to hass i DAY A THE DGO " ol
Stations and their adds listed alphabetically by market FOO FIGHTERS T T . BLUE OCTOBER DEPECHE MODE
WGRD/GnM Raplds Mi* oM. mcnm: WDYLRichmond, VA*
WEQX/Albany, NY WRAXIBmmnglum AL WWCD/Columbus, DH* Jon{ KXTE/Las Vegas, NV* PO ,‘f' e Diam PO: Eric Krisiensen Sirius At Nation/Satellite
PD: Willobes PO; en W OM; Randy Malioy S PARIE) W THE DISCO PO: Chris Ripley o TIE MO: Dustin Matthews D Sy Sehosnaaar
MO: Nikii Alexander MD: Mai PO: “Andyman” Davis 3 30 SECONDS TO MARS MO: Carly Brown DISTURBED No Adds W"nk’hvl:lu Niin KMYZ/Tulsa, OK*
el | TR SRR s i =
5 DSMACK 7 5 k
1 MATISYAHU 2 SUE WANTS REVENGE 700 FIGHTERS mm’g’:m"" AC KORX/0dessa, TX WRXURichmond. VA R IENCE
MORRISSEY 2 SWITCHFOOT JACK JOHNSON KDLDAos Angeles. CA* PO: Michae Todd D Cabil — MG LARS
DERECHEIMOOE 2 'S‘,'ﬁ,'fslumn o LEA AR |¥ PD: Michal Sinele A e FEROINAND 5 FALL OUT BOY PEAIVERIVERS
WHRL/AIbany, NY KDGEMallas, TX m ”G" e MO08 Tomni e Tation
any, NY* . allas, TX* R0B ZOMBIE 3 FAKTION . .
OMP Lisa bio KOXR/Baise, ID PD: Duane Dobarly BLUE oCT0BER YEAH YEAH VEAHS KHBZ/Oklahoma City, DK* 3 YELLOWCARD KNDD/Seatlle, WA WEBZIW. Pain BeaciEL
o FOAD: S eoni o s ) B o RS s [10) LI
NONPOINT 0 Sssc%ns Toass FAKTION KUCDManalulu, Hi e KCXXRiverside, CA® g 'si\lrarm '5F A Down QfPANCHATTHE
KTEG/Albuquerque, NM* S WD s Sampae ey mu o A oAE W pANES MEAIEAIIEAS ¢ DisTeRego
' . - Kevin Weal .
OMFPD: Bil Moy WBCN/Boston, MA WXEG/Dayton, OH* 16 COHEED AND CAMBRIA APD: Gone Sendbionm wmm’““‘“’ i HAWTHORNE HEIGHTS MATISYAHU
APD: Judi Civerslo PO e Wallington OM; Tony Til 15 MCLARS MO: Lisa Worden WP hk Emm
MD: Aaron “Buck” Bumnett fry PO: Steve Kramer 3 3':‘: OTOBREATRE Ne Adds MD: Brian WINERachester, NY* KO nﬂ'leld MO
(23 SYSTEM OF A DOWN AP Aot DEPECHE MODE § S secouns 7o Mans OM: Stan Main OMPD: Krision Sorginan MWOCMashinglon, OC*
. GODSMACK WLRSAouisville, KY* S [ o ALL-AMERICAN REJECTS APOMD: Doaielle Fiyn
AT SECONDS T0
WaX(Ananta, GA N KTCL/Denver, CO* KTBZ Housion, TX* om Lo ko EVANS BLUE 2 SHICHEOOT
e A bt 0 Dot o S L - s RWOSacmure, A" | APVTSR Lo, WO P
0 L) 3 Matte
1 PANCLAT THE DISCO 1 DEATH CAB FO cUTE 17 FOO FIGHTERS ! HARD-FI !’»“%"s‘.“.?{" fL* PO; Jim Rabrson b A
1 N : : an 1 KORN " .
YEAH YEAH YEAHS SYSTEM OF A DOWN CIMX/Detroit, MI* WRZXAndianapolis, IN WMESMemohis, TH* No Adds '30 SECONDS T0 MARS ROB ZOMBIE WBSX/Wilkes Barre, PA
30 SECONDS TO MARS ROB ZDMBIE PO; Murray Brookshat :% l':!mv D-t'm bl u‘? i HAWTHORNE HEIGHTS GODSMACK g'l’n: é.ln nloman
XSS 10 o s Caonara A0 ZOMBIE ND: Sysey Habars KMRJ/Paim Snd 5. CA ) 30 SECONDS TO MARS PO: s Uiee
WISE/Atlanti City I+ 30 AR RO Wi sk 1 FOO FIGHTERS OMPD: Taom '1, KARK/Salt Lake City, UT* COHEED AND CAMERIA e AT,
Scoll an Hague
. SAND FOOT KRUT AFOMD. D BLUE OCTOBER
3 ggg:w;%%:,g WARS L ST GonSHALK LT WPLAJacksomvile, FL* WLUMMilwaukee, WI° TSEHER o WABLSyracuse, NY* SYSTEM OF A DOWN
AKTION MO: Suzy Boe YEAH Yoo YEAHS OM: Gail Austin PD: Kenny Newmamn 1 DEPECHE MODE MO; Artie Fulin PD: Scot Petibone YEAH
O AEATE 28 BEC PO/MO: Chad Chumiey WO, Chs Calat 0 PRl 5 HOOBASTANK A e WY
VEAR YEAH YEAHS 15 FOO FIGHTERS KXNAayetevlle, AR SoaLL oD naITERS RO OB ZOMBIE
WEND/Charlotte® e =) SHINEDOWN KEDJ/Phoenix, AZ* YEAH YEAH YEAHS GODSMACK wsmlwclmmgton NC
WAEG/Augusta, GA® OM. Brece Logan  NowFowr WRZK/Johnson City* PD: Kevin Mannion HOOBASTANK Mike Kennedy
ey " o Y I T I T
R FOR CUTIE 7 PAWTHORNE REIGATS HANTHORNE HEIGHTS oo o DEPECHE MODE R0 s Haran WXSR/Tallahassee, FL S DisTURSED
F00 FIGHTERS WISKrederiiaburg, VA , s DEFAULT MO: Mike Halloran OM: it Hom
KROX/Austin, TX* OM/PD: Pa WTZR/Johnson City* YEAH YEAH YEAHS PD: Greg Sufton
in, WKQX/Chicago, IL* APD/MO: T c m OM/PD: Bruce Clark . WXDX/Pittsburgh, PA* MATISYAHU MD: Kirslen Winguist
geen ‘.‘.",:‘ PO: Mite Samn & WAWTHORRE HEIGHTS APD: Loki WHIGMonmouth, NJ OM/PD. John Moschita STAND powEReD[T2
ow YEAH YEAH YEAHS DEATH CAB FOR CUTIE 30 SECONDS T0 MARS o e E— MO: Vienia XTRA'Sn Digg. A 1 LVING THINGS :
8 m‘\ﬁ% GAMBLERS £00 FIGHTERS 6 DEPECHE MODE GOSN 0. Kevin Sisplakorg i (R MEMABASE
WAQZCincinnati, OH* KERR/Fresno, A" SWITCHFOOT DEPECHEIMOrE . o s Colls 1 NINE INCH NAILS i ol
. PO/MO: Jelt Nage! PD; Ging Julian N 0BER KNRK/Portland, OR* v
W"Fi/.“'::"“."m MD Adds /MD: Jason Squires Knnlﬂa'n:as City, MO P Mark Haminoh e WSUN/Tampa, FL* *Monitored Reporters
MO Tim R 00 FIGHTERS . reg Bargen KMBYManterey, CA* et PO: Shark 91 Total Reporters
16 DEATH FOR CumE WXRK/Cleveland, OH PANIC' AT THE DISCO APD Ahmu L POMO: FOO FIGHTERS KITS/San Francisco, CA* NolAdds -
8 AUGUSTANA PD: Kim Mosroe e i 3 30 SECONDS TD MARS YEAH YEAH YEAHS RIS
ARCTIC MONKEYS APD: Dom Nardsita 'DEPECHE MODE 1 DISTURBED APDMO; Aaron Axsisen 77 Total Monitored
SYSTEM OF A OOWN 1 B OCTOBER KKPLFt. Collins, CO* PANICY AT THE DISCO NIGHTMAREIGE.YOU WBRUProvidence, Rt* 4 FOO FIGHTERS WRWK/Toledo, OH* R —
SYSTEN OF A DOWN OMPD: Mark Callaghan YEAH YEAH YEAHS RO TH A LT YEAH YEAH YEAHS PO: Gan McClintock 14 Total Indicat
KNXX/Balon Rouge, LA* WD: Boomet FOO FIGHTERS COHAND LAV b d THRIVING VORY APD/MO; Caroly Stone G
OM/PD: Dave omu-'u 1 MC LARS MY MORNING JACKET ”on s;:n Rose S
APD: Phillp Kith WARQ/Columbia, SC* Wzl Beach, SC LG JUEE/Sarda Barbara, CA Did Not Report, Playlist
MO: Darren Gathier ;%Pz m"" WJBX/FL. Myers, FL* WNFZ/Xnoxville, TN* PD: Mark HIM PO: Eddle Gutiermez Frozen (2):
LASHES OnLD PO: John Aoz OM: Terry Gillingksm APO/MD: t'-g ARCTIC MONKEYS MD: Dave Haascek wummm cny "]
DMéPSEEg:DS T0 MARS ‘g %DT(%LUTME MO: % Mo PO: Shane Cox k1] SleON TO MARS GODSMACK 8 DEPECHE MODE WCYY/Portland, ME
MODE SYSTEM OF A DOWN APO/MO: Valerie Hale HOOBASTANK 7 WE ARE SCIENTISTS T ‘WFXHSavannah, GA
30 SECONDS TO MARS PO, Crad baron
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PART ONE OF A TwO-PART SERIES

Pass It Along

Format vets share their expertise

ust because we work in the Triple A format doesn’t mean we

know everything there is to know about it or that we can’t
learn something new. In the mentoring session at the 2005 R&R
Triple A Summit we gathered some of the most successful for-
mat veterans from both radio and records so attendees could ask
them questions, brainstorm with them and learn from them.

The Friday-morning session was split into
two parts group brainstorming and a question-
7 and-answer period. R&R

Publisher/CEOQ, Erica
Farber served as moder-
ator, and the mentors on
hand were Interscope/
Geffen/A&M’s James
Evans, Virgin's Ray
Gmeiner and Epic’s Lisa
 Sonkin on the label side
% and KBCO/Denver's

Scott Arbough, KFOG/

San Francisco’s Dave
Benson and WXRT/Chicago’s Norm Winer on
the radio side.

Getting Started

Farber opened the session by saying, “The one
thing we all have in common is that we can each
think of at least one individual who helped us
get into the business or helped us to make ca-
reer decisions. As we have grown in our careers
we still have people we work with or know
whom we go to for advice and counsel.

“This particular session was proposed to John
Schoenberger by [Right Arm Resource’s] Jesse
Barnett, and [consultant] Keith Cunningham
was going to moderate it. Unfortunately, Keith
was not able to attend this year, so John asked
me to fill in.

“When we talk about mentoring, the word
conjures up many things for all of us, but | found

Scott Arbough

R T UL L

“With regard to
maintaining our
relationships with the
record community, we
think it has more to do
with defining that
relationship moving
forward. This is something
we’ll have to do together
as time goes on.”

Scott Arbough

SHETFHER TR

one definition that I think fits well with what we
hope to accomplish at this session. It says, ‘A
mentor is an experienced, productive individu-
al who relates well to a less experienced person
and facilitates his or her personal development
for the benefit of the individual as well as the
organization.”

“What we thought we would do this mom-
ing is engage six individuals who [ am sure have
mentored many of us in this room, let alone
many people in the business at large. It's going
to give us an opportunity to work together as
groups on a given topic and then share that pro-
cess.”

Defining Relationships

After Farber’s introduction, attendees broke
into groups and were assigned to one of the pan-
el members. These groups then brainstormed on
subjects Farber suggested.

At the time of the summit last August, New
York Attorney General Eliot Spitzer’s office had
recently announced an agreement with Sony
BMG resulting from its payola investigations.
Arbough’s group was given this question: In
light of the Eliot Spitzer probe, how do you keep
your staff focused, and how do you maintain
your good relationships with the label commu-
nity?

“We decided that our in-house staff at the ra-
dio station doesn't have much of a focus prob-
lem on this subject,” Arbough said. “It was more
of an opportunity for us to define the way we
make our music choices at the radio station and
the way we conduct our business with the record
community, and to make sure that this was un-
derstood by everyone.

“This means going beyond the programming
department and into the areas of sales and pro-
motions too. That way, no matter who is out
there dealing with the world, they understand
why we add certain records and why we do the
promotions we do.

“With regard to maintaining our relationships
with the record community, we think it has more
to do with defining that relationship moving
forward. This is something we'll have to do to-
gether as time goes on.

“We certainly feel that what we already do is
fine and above-board, but perhaps we'll now
need to document those dealings in a little more
detail.

“We also thought about the following: Now
that labels are having radio stations sign certain
forms when it comes to getting product to give
away and so on — which is an understandable
thing for them to need to do — maybe it is time
for us to also have some kind of paperwork from

our side, basically saying that we are willing to
accept this promotion from a label but that
doesn’t mean we are in
any way obligated to
play the record. If we do
& | play the record, it is

| based upon the fact that
it is right for to us to do
so from a programming
point of view.

“The key is to recog-
nize that a successful
promotion works for
radio and the record la-
bel and the artist involved. So it is a win-win for
all of us, including our listeners.”

Leveling The Playing Field

Sonkin’s group was given the following sce-
nario: You are an independent label with a kill-
er record, but you have limited resources. What
is the best way to maximize the resources you
have? Furthermore, how do you maintain en-
thusiasm for the project as time progresses?

“We didn't see this as necessarily a bad sit-
uation,” Sonkin said. “We have an interesting
group of people here, and many are experienced
in this area. We decided to look at ourselves as
a small record company and then decide what
our best course of action would be.

“First, we had to accept that we have to set
achievable goals in the short term and put all
of our efforts into reaching them before we move
on to the next level. Taking things step by step
is a great way to maintain your enthusiasm and
preserve your commitment to an artist and their
project.

“We also decided that seeing is believing with
our artist, so we are committed to touring them
a lot and getting radio out to see what all of the
excitement is about. This is also a good way for
us to continue to build a base of support for the
act — with or without radio support.”

A Concerted Effort
Sonkin continued, “We want to market this
act any way we can, so, beyond touring, that
means encouraging word-of-mouth enthusiasm
by finding champions to help us spread the
word, by using the Internet as a tool and by en-
gaging in college marketing.
iE R R LT P AR T

Lisa Sonkin

“An independent label,
needs to revel in the fact
that it has lots of time to
build a story and that it has
a fewer reasons to rush
than a major might have —
that’s an advantage.”

Lisa Sonkin

LIOVERI SRR REPEEE v (30

“Since we don’t have a lot of money, we also
felt that approaching this regionally at first made
sense for us. This means finding pockets we can
develop not far from the artist’s home base and
using residencies to help build the story.

“We also agreed that we’d make a concerted
effort to get movie and TV music supervisors
into the artist. Hopefully, exposure on that level
will help propel our efforts forward.

“We aren’t going to worry about the charts
early on, but we are going to go after airplay and
other types of on-air exposure that we can de-
velop, and we are going to take advantage of that
exposure any way we can.

“An independent label needs to revel in the

www americanradiohistorv com
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“If a new station signs on
and is going directly after
you, they must think there
is a good reason to do so.
What are you doing
wrong?”’

Dave Benson

B

fact that it has lots of time to build a story and
that it has fewer reasons to rush than a major
might have — that's an advantage.”

Back To The Radio Side

Benson’s group was confronted with this sit-
uation: A new radio station has signed on in the
market, and it is directly targeting your listen-
ers. What are you going to do?

“First off, | am going to wish I had all the peo-
ple in my group on my f R
staff,” Benson said. “I i
would feel a lot better
about that type of situa-
tion if 1 did.

“I think we've learned
a lot in the past few [
years, and the most im- |*
portant thing is to make
sure you don't overreact.
The key thing is to reas-
sess what your station
does best, what your P1s and your loyal listen-
ers expect from you and what you can do to
make sure you are satisfying that expectation.

“If you have a direct competitor sign on, you
have to acknowledge that many of your listen-
ers are going to sample them. You can't, for one
minute, think they won't.

“But the best way to bring them back is to
make sure all the things they love about your
station are as good as they possibly can be —
your programming, your imaging, your market-
ing — and to find ways to activate the core to
help get the word out about what you do best.
It's a matter of restating, in subtle ways, the
things they like about you and reminding them
how well you do it.

“Qur group also felt that you should ignore
the competitor as best you can. But you should
reach out fo your allies in your own cluster — if
you have one — for some flanking opportuni-
ties; you should reach out to your allies in the
record community whom you have supported
over the years; and you should reach out to your
own staff and determine what your strongest
messages are and find new and interesting ways
to get those messages out on-air, via the Inter-
net or any other way you can.

“If you can afford to do some music testing,
by all means do it now to make sure the music
you have on the air is right. Maybe it is also time
to expand your library again and play more va-
riety, particularly of familiar music. And elimi-
nate the clutter. Cut out the stuff that puts peo-
ple’s fingers on the button.

“Finally, if you have been successful, have
confidence in what you have already been do-
ing over the years and don't stray too far from
that. Frankly, if a new station signs on and is go-
ing directly after you, they must think there is a
good reason to do so. What are you doing
wrong?”

Dave Benson

Next week we'll cover the challenges put to Gmein-
er’s, Winer's and Evans’ groups and then spotlight
some words of wisdom.
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February 10, 2006 POWERED 1]
B s e s B e R g MEDIABASE
1 ﬁ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 407 +24 19008 15 20/0
2 e COLDPLAY Talk (Capitol) 386 +29 19816 8 1710 D'
5 o JACK JOHNSON Upside Down (Brushfire/Universal) 354 +76 19063 4 221 MOSTADDE
4 o U2 Original Of The Species {Interscope) 344 +49 18046 10 1mn ARTIST TITLE LABEL(S) ] ADDS
3 5 DEATHCAB FOR CUTIE Soul Meets Body (Atiantic/ 322 35 14185 20 19jo |DAVID GILMOUR On Anisland (Combia) .
9 0 TRAIN Cab (Columbi 294 nm 14399 6 1710 VAN MORRISON Playhouse Lost Highway) 6
LR _ ¥ 0| BEN HARPER Better Way (Virgin 5
6 @  FRAY Over My Head (Cable Car) (£pic/ 292 +9 13292 21 16/0 | SHERYL CROW & STING Always On Your Side A&Minterscope)
7 8  JAMES BLUNT You're Beautiful (Atiantic/ 276 -8 13592 20 16/0 TRACY CHAPMAN America (Lava/Atlantic) 4
10 0 GOO GOO DOLLS Better Days (Warner Bros.) 262 +43 13512 16 14/0 JAMIE CULLUM London Skies (Verve Forecast/VMG/Universal) 4
8 10 TREY ANASTASIO Shine (Columbia) 256 6 12593 15  19/0 gm]ﬂ:w T!:n:;a::w;d /As:a/w(;rks/ﬂﬁ/ J— g
: . ell Me Something (Hospital Foo
n m SANTANA f/LOS LONELY BOYS | Don't Wanna Lose Your Love (Arista/RMG) 232 +23 15215 7 1 DEATH CAB FOR CUTIE Crooked Teeth (Atfantic) 3
13 @ FEIST Mushaboom /Cﬁerry TfEE//ﬂfEfSL‘OpE/ 199 +5 7176 12 17 MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 3 |
12 13 AQUALUNG Brighter Than Sunshine (Slightly Bigger/Red Ink/Columbia) 191 -29 8651 3 18/0 |
19 @ BETH ORTON Conceived (Astralwerks/EMC) 172 +35 7386 4 1913
16 @ SHAWN MULLINS Beautiful Wreck (Vanguard) 172 +27 7291 4 17N
14 @ NEIL YOUNG Far From Home (Reprise/ 172 +3 6030 6 13/0 MOST
15 17 ROLLING STONES Rain Fali Down (Virgin/ 162 -9 6658 9 1501 INCREASED PLA YS
20 @ DAVID GRAY Tell Me Something (Hospital Food) (A70/RCA/RMG) 148 +17 8024 2 1613 roTaL
22 @ 0.A.R. Love And Memories L ava/ 145 +18 5088 8 1310 PLAY
ARTIST TITLE LABEL(S) INCREASE
24 @ susDUDES Papa Dukie & The Mud People (Back Porch/Narada Productions/EMI) 135 +23 5767 3 1n DEATH CAB FOR CUTIE Crooked Teeth (Atlantic/) +62
21 @ DEPECHE MODE Precious (Mute/Sire/Reprise) 130 +2 6293 16 10 U2 Original Of The Species (interscape) +49
@  MAT KEARNEY Nothing Left To Lose (Awars/Columbia) 122 +35 8111 193 ;:‘;':;glafffg"g'ﬂ N +g
: . . etter Days (Warner Bros. +
26 @ BONNGE RAITT | Don’t Want Anything To Change /L‘ap/ttfll 12 +2 3273 3 1J0 KT TUNSTALL Suddenly | See (Relentless Vigin 37
23 25  JAMIE CULLUM Get Your Way (Verve Forecast/VMG/Universal) i -15 5575 12 11/0 BETH DRTON Conceived (Astralwerks/EMC) +35
@ DEATH CAB FOR CUTIE Crooked Teeth (At/antic) 104 +52 5457 1 1313 MAT KEARNEY Nothing Left To Lose (Aware/Columbia) +35
18 27 JACKJOHNSON Breakdown (Brushfire/Universal) 100 -43 4225 16 14/0 DAVID GILMOUR On An Istand (Columbia) +31
27 28 SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG) 99 4 2565 18 10/0 COLDPLAY Talk (Capitol +29
@ SUSAN TEDESCHI Evidence (Verve Forecast/VMG) 97 +21 2186 1 9/0
28 30  NICKEL CREEK Jealous Of The Moon (Sugar Hil}) 86 -15 2388 4 8i0
22 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/29-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is MOST
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each .
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number PLA YED RECURRENTS
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006,
Arbitron Inc.).© 2006 Radio & Records. ARTIST TITLE. LABEL(S) i
BEN LEE Gamble Everything For Love (New West/ HERBIE HANCOCK fLJOKN MAYER Stitche.d Up fhear MusiNector] 176
NEW & A CTIVE Total Plays: 68, Total Stations: 6, Adds: 0 TRACY CHAPMAN Change (Lava/Atlantic) 116
WYCLEF JEAN & NORAH JONES Any Other Day (MSW.com) SNOW PATROL Chocolate (A&M/lterscope) 15
Total Plays: 66, Total Stations: 5, Adds: 1 DAVID GRAY The One ! Love (ATO/RCA/RMG) m
AUGUSTANA Boston (£pic/ RHETT MILLER Help Me, Suzanne (Verve Forecast/VMG) COLDPLAY Fix You (Capito) 105
Total Plays: 78, Total Stations: 8, Adds: 2 Total Plays: 60, Total Stations: 7, Adds: 1 CDLDPLAY Speed 0f Sound (Capitol) 101
JOHN MAYER TRI0 Who Did You Think | Was (Aware/Columbia) LIVE The River (Epic/) GREEN DAY Wake Me Up When September Ends (Reprise/ 98
Total Plays: 73, Total Stations: 7, Adds: 0 Total Plays: 58, Total Stations: 3, Adds: 0 SHERYL CRDW Good Is Good /A&M/interscape) 95
BRANDI CARLILE What Can | Say (Red Ink/Columbia) DONALD FAGEN H Gang (Reprise) HDWIE DAY Coliide /£pic/ 93
Total Plays: 71, Total Stations: 7, Adds: 1 Total Plays: 54, Total Stations: 7, Adds: 2 GREEN DAY Boulevard Of Broken Dreams (Regrise/ 86
AQUALUNG Left Behind (Shightly Bigger/Red Ink/Columbia) CARBDN LEAF Let Your Troubles Roll By (Vanguard)
Total Plays: 68, Total Stations: 7, Adds: 2 Total Plays: 53, Total Stations: 5, Adds: 0 Station playlists for all R&R reporters are available
— — — — on the web at www.radigandrecords.com.
Songs ranked by total plays
The March of Dimes and radio have communicate his urgent message and Milwaukee, Nashville, New York,
had a successful partnership for more  “coined” the phrase March of Dimes.  Philadelphia and Pittsburgh. With |
than 67 years. In 1938, when radio The March of Dimes Achievement In radio’s continuing support, we willbe |
announcer Eddie Cantor urged his Radio Awards carries on our historic successful in our campaign to address
listeners to send their spare dimes partnership with radio by celebrating  the increasing rate of premature birth,
to President Roosevelt at the White excellence in broadcasting. Congratu-  now affecting half a million babics in
House to help in the fight against lations to A.LLR. Awards winners, the U.S, every year.
polio, he used the power of radio to finalists and participants in Atanta,
h NRTLONEL SFONSORS, HOCAL-SPONSORS: Georgia Association of Potawatomi Bingo
I\f 131' C 360 Media Black Box Network Broadcasters & Casino
ABC Radio News Services ~TN } Records RCS Productions
0 DlmQS“’ AFTRA Blattner Brunner.inc. Katz Media Group Premiere Radio
Atlanta Journal- Capitol Virgin Max2o Advertising RCA/Nashville
A I R Awardso Constitution Ciear Channel Qutdoor  Miller Kaplan & Arase Sony
Atlanta Magazine Comcast OnMilwaukee.com Universal
Achievement In Radio Atlantic Records CURB Records PMI Warner Brothers
| For more information, contact the A.l.R.Awards at: mfrennier@marchofdimes.com or call 412-391-3193
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1 3 KT TUNSTALL Biack Horse & The Cherry Tree (Refentless/Virgin) 491 -63 6188 16 3310 JAMIE CULLUM London Skies (Verve Forecast/VMG/Universal) 12
2 @ COLDPLAY Tak (Capito) 419  +13 4090 8 290 323.'3"&?3:'53: g‘h:‘ ?;:'dsz (hed _";*/00"”'""3’ :f
7 @ DAVID GRAY Tell Me Something (Hospital Food) (ATO/RCA/RMG) 426 +33 M6 4 3 | pocee Bem:wgy ”:W”"‘“"”‘ o
5 6 U2 Original Of The Species fInterscope) 396 -23 2817 8 2410 FIONA APPLE Get Him Back £pic/ 9
10 o SHAWN MULLINS Beautiful Wreck (Vanguard) 390 +64 4682 4 3N NORTH MISSISSIPPI ALLSTARS Moonshine (AT0/RMG) 7
9 @  SUBDUDES PapaDukie & The Mud People (Back PorchNarads Productions/eM) 385 +58 5216 4 39j1 | MICHAELSTIPE I The Sun (Wamer Bros) 5
8 0 NEIL YOUNG Far From Home (Reprise/ 364 +8 5052 7 29{0 M o sr
12 @ TRAIN Cab (Columbia) 337 +27 3735 5 21j0
6 11 TREY ANASTASIO Shine (Columbia) 334 -n 3849 16 26/0 INCREASED PLA YS TomL
15 @ DUNCAN SHEIK White Limousine (Zoe/Rounder) 302 +8 3376 6 n ARTST TILE LABELES) PLAY
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Mat Kearney (pronounced CAR-
knee) is an artist we will all be tatking
about this year. Mat comes to Colum-
bia from our friends at Aware Records
and is as talented and promising as
labelmates John Mayer and Five For
Fighting’s John Ondrasik. # Kearney's
Sr. Director/Promotion, April 4 major-label debut, Nothing Left

Columbia Records to Lose, is a body of music that re-

TImmm——asmraese . traces the long road that brought him
from his hometown in Eugene, OR to his adopted home
in Nashville, by way of California. The first single and title
track was written to make sense of his life. “Nothing Left
to Lose” looks at the past to see the future. # The album
| was recorded at Dark Horse Studios in Nashville and fea-
| tures 13 tracks produced by Kearney and Robert Marvin.

- i1 It’'s impossible to define the music in just a few words, but
Noth/ng Left to Lose brilliantly represents Kearney’s diverse styles and
emotional range. The songs go from poetic melodies of folk to pop to

With

Trina Tombrink

acoustic moments backed by hip-hop rhythms. | will send the album |

out soon so you can hear it for yourself. # Although the official impact
date for Triple A was just last week, I’'m excited that many stations have
already put the single into rotation. Thanks to all for the support, and
| look forward to future play everywhere else. By the way, Kearney will
be on tour all year. He’s out with The Fray now, so ook for him in your
market.

T Tunstall remains at No. 1 on the

monitored chart for the fourth week,
with Coldplay, Jack Johnson and U2
bulleted right behind her ... Aiso building
in the top 10 are Train (6*), The Fray (7*)
and The Goo Goo Dolls (9*) ... Other
projects showing continued growth are
Santana f/Los Lonely Boys, Feist, Beth
Orton (now in the top 15, at 14*), Shawn
Mullins (aiso in the top 15), Neil Young, David Gray, The Subdudes
and Bonnie Raitt ... Keep an eye on the O.A.R. record, which is now
top 20 ... Mat Kearney, Death Cab For Cutie and Susan Tedeschi de-
but ... Orton holds the top slot on the Indicator chan, with several other
bulleted artists in the top 10, including Johnson, Coldplay, Gray, Mullins,
The Subdudes, Young and Train ... Other projects doing well include
Duncan Sheik (15*-12%), Donald Fagen (17*-14*), My Morning Jacket
(19*-16%), Rhett Miller (21*-18*) and Augustana (30*-28*) ... Dar Will-
iams f/Ani DiFranco and Teddy Thompson debut ... In the Most Added
category, the new Van Morrison project is off to a great start this week
(two weeks before the official add date), with 22 total adds, while the long-
awaited David Gilmore track and the new Tracy Chapman song grab
17 stations each ... Meanwhile, Jamie Cullum gets 16 total adds; Brandi
Carlile consolidates, with 13 adds; and Fiona Apple pulls in 10 ... Ben
Harper sneaks in 15 before-the-box nods ... Also looking good this week
are North Mississippi Allstars, Sheryt Crow & Sting, Sarah Harmer,
INXS and several tracks from The Little Willies project.

— John Schaenberger, Tnple A/Amencana Editor
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OF THE WEEK

armist: The Subdudes

LaeeL: Back Porch/Narada
Productions/EMI

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

Formed in 1987 by John Magnie (vocals,
accordion, piano), Tommy Malone (vo-
cals, guitar) and Steve Amedee (vocals,
percussion), The Subdudes took the
bluesy and soulful sounds of New Orleans
and blended them with the mountain vibe
of the Rockies. It was the fact that they
preferred to play music
that was acoustic-based
and a bit on the subdued
side that led to the name
of the group.

The Dudes released
their self-titled debut in
1989 and followed it
with three more studio
efforts: 1991°s Lucky,
1994’s Annunciation
and 1996’s Primitive :
Streak. A desire to branch
out and play with other folks led the band
to split up in 1997, shortly after the re-
lease of Live at Last.

Malone formed a band called Tiny
Town, and Magnie and Amedee put to-
gether an outfit called Three Twins. As
fate would have it, the acts crossed paths
on the road, so they began to sit in with
each other onstage. Before they knew it,
the spark to rekindle The Subdues had
been fanned into a fire.

This led to 2004’s Miracle Mule, which
showcased the continued breadth and
depth of The Subdues’ music after an
eight-year hiatus. The lineup of Malone,
Magnie and Amedee, along with Tim
Cook (vocals, bass, percussion) and
Jimmy Messa (guitar), took to the road
to play festivals and clubs to great audi-

ence reaction. As before, The Subdues
remain a percussive band sans drum-
mer.

Now the boys return with Behind the
Levee, produced by Keb’ Mo’. As with
their past efforts, the quintet create a
laid-back sound that is rich with vocals
and musicianship and short on slick pro-
duction values. According to Magnie,
“The material still draws from the same
things we've always drawn from, which
is the great forms of American popular
music.” But it is also clear that the sights
and sounds of New Orleans continue to
be a primary source of inspiration.

Like so many musicians, some mem-
bers of the band suffered
losses due to Hurricane
Katrina, but their funda-
mental optimism has
helped them get through
it. “I think New Orleans
will rebuild and people
will come back,” says
Messa. “But some won't.”

Nevertheless, you just
know that he and Malone
— both of whom lived in
the heart of New Orleans
— will be among those who return. The
connection is too deep. (The others three
members of The Subdudes live in Colo-
rado.)

Several tracks stand out on Behind the
Levee, including the first single, “Papa
Dukie & the Mud People,” which was in-
spired by a traveling group of hippies who
camped near the small Louisiana town of
Edgar back in the early 1970s, close to
where Malone and Amedee grew up. Sev-
eral other tracks also stand out, includ-
ing “Next to Me,” “Time for the Sun to
Rise,” “Social Aid and Pleasure Club” and
“One Word.”

The Dudes are currently booked for live
shows through the end of May, with more
to be confirmed soon. Expect them to be
actively touring for the entire year.
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15 @RS Doglys uativg)© 7w s s T an0r e o
s O ROSANNE CASH Biack Cadillac (Capitol) 413 4102 1194
| ‘2 ° 3. MERLEMAGGARD Chicago Wind Capial ™ . 1! 7% AN 3% ¢ 498
4 o MARTY STUART... Badlands (Superlatone/Universal South) 412 +2 3525
8. (). SUBDUDES Bebin TioLovee Bock Pt PrckisinsEhy) 3687 ., +647 1 1235

3 6  JAMES MCMURTRY Childish Things (Compadre) 363 62 11903
6" ‘7. JOYLYNN WHITE One Morg Time (Thortch Recordings) =% ~348:+%. 18- > 5082
10 o ROBINELLA Solace For The Lonely (Duaitone/ 324 +36 1246

/g "’ *'g *". DELBERT MCCLINTON CosfOf Liviog e Wt ", 270 5 3%, zam 14604

7 10 RODNEY CROWELL The Outsider (Columbia) 268 .73 14104
18 (F) - GOURDS Heavy Omamentaks (Elever Thity) s /3 1 a1 S5 B8
11 12 SUSAN TEDESCHI Hope & Desire (Verve Forecast/VMG) 263 -23 5797

215~ -, “HONEYBROWNE Something To Bolieve In (Compacie) ' - 2667 "1 47 | »"S3113

13 14 MIKE MCCLURE BAND Camelot Faling (Smith) 251 4 3362
12,18, BUCKAONES ok Stor st Beay % 115 T8 T ag o aamy
14 16 JERRY DOUGLAS The Best Kept Secret Koch/ 239 -13 4575
21 “CD - DARDEN SMITH Fied Of Crows Duattore] ¢ . . « NPT Y '}
22 D GIBSON BROTHERS Red Letter Day /Sugar Hill 239 +29 589

19 " @ - BONMIEBISHOP Soft To The Toich fsmiet) * 7 * 234" "~ +12° " - 1482

16 20 BILLY JOE SHAVER The Real Deal (Compadre/ -18 8075
30 '@ “BRIANKEANE | Ai't Even Lonely (Miv-0-Rams). C 439 77 1288,
17 22 STONEY LARUE The Red Dirt Album (Smith) 00 25 3665

Baar> ) - SHAWNMULLINS 9th Werd Picki Paror (Vanguard, . = 198, % +92 *% % 388

20 24 CROSS CANADIAN RAGWEED Garage (Universal South) 196 -22 2816
'23°7" 25" BONMIERAITT Souls Alke (Capita) =~ - >+ < 191 % "5 [ % g308
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25 %" 27 - PATTY LOVELESS Dreamin' My Dreams G/ % > 173 % 8 - » 3728
26 28 VARIOUS Brokeback Mountain Soundtrack (Verve/VMG) 173 6 1722

20 29 SOUTHAUSTIN JUG BAND Dark And Weary Word (B Com) 166 ¥ % 4~ -’5244

@ CORY MORROW Nothing Left To Hide (Smith/ 166 +10 3403

.

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts.
For more information please visit www.americanamusic.org.
© 2006 Americana Music Assaciation.

' AMERICANA.SPOTLIGHT,

By John Schoenberger

Artist: BR549
Label: Dualtone

Dog Days is the second effort of the newer, leaner BR549, made up of singer-guitarist Chuck
~——————————1 Mead, multi-instrumentalist Don Herron, drummer Shaw Wilson and
hassist Mark Miller. This time around we find the boys a bit on the
mellow side as they tackle songs by others and several new
compositions. Co-produced by the legendary John Keane, Dog Days
sounds exactly as the title suggests. Check out such new tunes as
“Cajun Persuasion,” “Leave It Alone” and “Lower Broad St. Blues”
(co-written by Mead and Guy Clark), as well as BR549's take on Tim
Carroll's “After the Hurricane” and Dave Edmonds’ “A-1 on the
Jukebox.” And that's The Jordanaires singing backup on the Elvis-

BRYY g

inspired “The Devil and Me.”

A

" I AMERICAN

The Pilgrim: A Celebration of Kris Kristofferson, a tribute to Kristofferson featuring the likes of
Willie Nelson, Rosanne Cash and Shooter Jennings, is in the works. The 18-song disc will be out
June 27 on American Roots Publishing. Other artists featurec on the tribute include Emmylou
Harris with Jon Randall and Sam Bush; actor Russell Crowe; Rodney Crowell; Brian McKnight; and
Jessi Colter ... AmericanaRoots.com, the website dedicated to all things rootsy and Americana, is
looking to expand its staff with one or two new CD reviewers. This is on a volunteer hasis, hut it
does allow the right candidates a voice in the community. If you have any interest in helping the
cause, please submit your information and a sample review to gregg@americanaroots.com ... On
Sept. 8-10 the International Bluegrass Museum in Owensboro, KY will host some of the greatest
ambassadors of Monroe-style mandolin as they examine issues related to the development and
execution of Bill Monroe’s mandolin style. Frank Wakefield, Mike Compton, Skip Gorman, David
Long and Red Henry will give the workshops ... TakeCountryBack.com will be sponsoring the first
annual Classic Country Music Broadcasters Convention and the 11th annual Academy of Western
Artists Awards, Sept. 26-27 at the Eisemann Center in Dalias. The convention includes paneis and
seminars, a trade show, showcases and the Sept. 26 awards show.

. .MOSTADDED"

ARTIST TITLE LABEL(S) ADDS

MARK ERELLI Hope And Other Casualties (Signature Sounds) 16
SHAWN MULLINS 9th Ward Pickin Parlor (Vanguard) 15
NEKO CASE Fox Confessor Brings The Flood /Anti/Epitaph/ 12
NORMAN & NANCY BLAKE Back Home In Sulphur Springs (Dualtone/ 9
ROSANNE CASH Black Cadillac (Capitol/ 9
SUBDUDES Behind The Levee (Back Porch/Narada Productions/EM 9
LEE ROCKER Racin The Devil (Affigator/ 9
MAMMALS Departure (Signature Sound) 9
AVETT BROTHERS Four Thieves Gone Robbinsville Sessions (Ramseur/ 8
_
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New News
Is Good News

-

What's new with Newshoys

KEVIN PETERSON

com

"t efore Newsboys performed at Disney’s Night of Joy in

) Orlando, I sat down inside Cinderella’s Castle with the
band’s lead singer and Inpop Records co-founder, Peter Furler,
to find out about Newsboys’ change of record labels, the new
two-disc set that will be released this year and how the
bandmembers hope to affect our culture.

The first piece of news for Newsboys is their
move to Inpop. About making the move after
all these years, Furler said, “Our contract was
up with Sparrow, and it was just time. We've
been loyal to that label for a lot of years. Actual-
ly, the contract that we signed with them was
purchased from Star Song Records, who more
or less purchased it from Refuge Records, so it
was really our original contract.

“We signed with Refuge in about 1987, and
they struggled. There was a group called White-
cross, and they and Newsboys were the two
things they salvaged from that. Star Song was
the label that picked that up, and I think we only

re-signed once, so we pretty much had cur same
contract for 17 or 18 years.”

I wondered if Inpop was going to be home
from now on. “I believe so,” Furler replied.
“We're still working that out. We want to do the
right thing and make sure it's best for everybody.
We've sort of got our feet in both camps, so we're
making sure it's good for all.”

I was curious about what led Furler, current
Inpop CEO Wes Campbell and current label
President Dale Bray to start Inpop in 1999. “We
saw a need,” said Furler. “It was really more
about partnerships. It kicked off first from an

~comome s

14 Out of the Box Adds  Impacting Radio Now!

For promotienal information on EMI CMG singles
contact Andrea Kleid akleid @ emicmg.c
Brian Thigle bthiele @ emicmg.com
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international perspective. Inpop was about giv-
ing bands a chance.

“Tree63 is one of the greatest bands in our in-
dustry. Now you'd say that somebody would
have signed them, but
back then this was a
band that had just land-
ed here from South Afri-
ca with nothing to their §
name. We recognized
that, because that was us
18 years ago.

“We took a chance
with them, and that’s

nrohahly a annd evam.
provacsy a gooQ CXamy

pleof why westarted In-  Peter Furler
pop: so we could give

bands that we saw and believed in a chance.”
Rock & Worship

Later this year Newsboys will release a two-
disc set, with one rock disc and one worship disc.
Furler said, “I was so gung-ho about this. I've
had moments of ‘What am I doing?’ but I felt
really strong about it.

“Idon’t think we need to draw the line between
rock music and worship music. We came into this

il

Music
Christian Music Group

industry as a rock band, and we've learned how
to be a worship band. You can't forget the first one,
because that's what you are, but you also don't
want to forget what you've learned, because
there’s a reason why you learned it.

“This double disc is something that shows
both sides of us, both sides of our life. We go to
church on the weekend as believers, but then real
life begins to happen, and, hopefully, we can take
what we find in church and what we find in fel-
lowship with other believers and impact the cul-
ture.

“There are three types of believers. There are
the ones who believe that Jesus is coming back
and have got their bags packed and are waiting
on the rooftops for that to happen. They can get
quite judgmental.

“The second sort see the culture and sort of
move into it and try to look so much like the
culture that they don't really influence it at all.

“The third set is what ] hope we're becoming:
the ones who can move into culture and not be
affected by it, but affect it for the better and for
the long term.

“As musicians, how does that apply? There’s
the art, the storytelling and the encouragement
of the body, which is what we do with our rock
records. And the worship records are who we
are too. We're musicians, and musicians in the
Bible led the praise and the worship. We feel our
job is also to lead people into that.

“We're sort of making a statement with the two
discs. They're completely different, but they've
both got to be good. Every band has to reapply
for their job every year. That's good though.

“We've been going for almost 20 years, and
people always say, 'This is a really important
record.’ They all are! If you're not already play-
ing it, the first single from the new project is
called T Am Free.””

New Life

In addition to Newsboys’ moving to a new
label home and putting the finishing touches on
their new records, they have a new outlook on
life. Furler said, ” As you get older, you find hope
in your faith when you begin to see that you're
able to pass it on to a new generation. That's
what it’s about.

“That’s what Jesus based his whole ministry
on. A lot of times he turned away from the multi-
tudes and just focused on the 12. That's where it
comes down to a situation where it’s one by one.

“We don't take much credit for standing up
in front of a crowd. We can encourage these peo-
ple tonight and, hopefully, lead them some-
where and maybe make an impression on them,
but the greatest impression is going to be from
their fathers and their mothers. As people of
faith, we believe that we can stop the effects of
the Fall because of the power of Christ in us.”

T asked if Furler’s new outlook made a differ-
ence in how he writes songs. “Yes, massively,”
he said. “I don’t know how I could put it in a
nutshell, except to say that you can be someone
who has a revelation of the blood, of why Jesus
came and died. That's a huge thing, because
that’s something that changes your spirit eter-
| nally.

“But it's also like a seed that falls to the
ground. We see many, many people who come
down to the front to altar calls who have an
emotional high. They walk away saying, ‘I'm
saved, I'm this, I'm that.’

“A good example might be the city of Los
Angeles. How many millions of people have
given their lives to Christ in the city of Los An-
geles from the '50s until now? Yet the city re-
| mains the same, if not worse.”

Stealing The Seed

“That's because there’s an enemy who wants
to steal that seed that’s sown,” Furler continued.

www americanradiohistorv com
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“We go to church on the
weekend as believers, but
then real life begins to

happen, and, hopefully, we
can take what we find in
church and what we find in
fellowship with other
believers and impact the
culture.”

“They stole it from my life for many years. You
believe that Jesus is the way, yet feel lost. You
believe there is a truth but don't have much truth
in you. You believe that he’s the life, but your
life as a believer doesn't look any different from
anybody else’s.

“One of the main reasons for that is, the spir-
itual man has to begin to grow. One of the ways
he grows is through the Word of God. Again,
there’s an enemy that comes and doesn’t want
you to be into the Word of God, the Bible.

“I grew up with Bibles in my house. I'm a
preacher’s kid, | had every translation, and ev-
ery hotel room I stayed in with a rock 'n" roll
band had a Bible in it. But there’s a force that
doesn’t want you to be in that daily bread.

“That's why it’s easy to sit on the Internet, to
read magazines and best-selling books for hours.
You say that tomorrow you will get up and start
reading the Bible. There are more than just ba-
sic, natural things that come against that.

“But I needed a love for the Word, and God,
being faithful, that's something he’s given me. I
began to realize how important it is to stay in
that.

“You see a lot of people who are believers in
Christ, yet they feel hopeless in their lives. Why
is that so? I believe I've found the answer. We
can talk about our purpose for years, but I be-
lieve we can’t enter our purpose fully until we
know what God’s purpose is.”

God’s Purpose

“Is God just roaming around kissing babies
and shaking hands and doing a bit of hurricane
relief and sort of taking it easy on the weekend?”
Furler asked. “I don’t believe that's the God that
Iserve.

“Ibelieve he’s a God that's building a church,
and it's one that no gates or border will be able
to prevail against. ] believe there’s a plan for the
earth, and the church is what he’s going to use.

“It's going to be the hope for racism, it's go-
ing to be the hope for poverty, it's going to be
the hope for the hopeless, and it's going to be
the hope for the brokenhearted. It's going to be
the hope for marriages and all these issues that
we deal with.”

Tasked for Furler's take on how we can all be
part of that church and help make a difference.
“You've got to have itin you first,” he said. “I've
got to keep it in me. How you do that is through
the Word, through prayer. It's through walking
with him — no one walks with him for you —
and it's through fellowship. That’s a big thing
in my life.

“It's been a huge thing to have some men in
my life I want to be like. 'm hoping to be like
them at some point, and maybe I'll become that
for somebody else at some point.”
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BB s me v B e CERY MEDIABASE
1 1 THIRD DAY Cry Out To Jesus Essential/PLG) 1152 -45 20 3710
2 2 JEREMY CAMP This Man (BEC/Tooth & Nail) 1104 -15 22 36/0
3 €©  MARK SCHULTZ | Am (Word/Cur/Warner Bros.) 1102 +4 23 35/0 MO 5 TA DDED‘
4 o CHRIS TOMLIN How Great Is Our God (Sixsteps/Sparrow/FMI CMG) 864 +59 6 31/3
6 @ MATTHEW WEST Only Grace (Universal South/EMI CMG) 737 +16 1 o | METTmE veRS _ A0os
5 6  CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 691 83 27 37/0 :::vgggv‘;"?m‘: ;";/';D;‘/’“"' Bl eyl :
7 0 NEWSONG Psalm 40 (integrity Label Group) 687 +23 10 252 CHRIS TOMLIN How Great Is Our God (Sixsteps/Sparrow/EMI CMG) 3
12 o CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 669 +107 5 24)2 NATALIE GRANT What Are You Waiting For (Curty 3
10 0 NATALIE GRANT What Are You Waiting For (Curb) 667 +94 9 28/3 NICOL SPONBERG Hallelujah (Curt)/ 3
15 @ AARON SHUST My Savior My God (Brash/ 602 +83 5 22]2
" 0 NICHOLE NORDEMAN What If (Sparrow/EMI CMG) 592 +20 13 22/0
8 12 MERCYME In The Blink Of An Eye /NVO/ 585 -24 33 34/0
14 13 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 527 -6 52 35/0
13 14 BiG DADDY WEAVE Just The Way | Am (Fervent/Curb/Warner Bros.) 518 -28 22 2810 MO S T
9 15 SUPERCHICK We Live finpap/ 508 -70 24 27/0
16 16 STEVEN CURTIS CHAPMAN Remembering You (Sparrow/EMI CMG) 484 19 13 22/0 INCREA SED PLA ys
18 @  TREE63 | Stand For You fiapop) 393 +26 9 181 . INTC,,‘:JE.‘VLSE
. . ARTIST TITLE LABEL(S) A
17 18 DAVID CROWDER ?AND Here Is Our King (Sixsteps/Sparrow/EMI CMG) 328 -55 20 25/0 CASTING CROWN(S braise You... (Beach Street/ReunionPLG)  +214
23 @  NEWSBOYS | AmFree inpop) 299 +50 3 1816 | CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/ 107
26 @)  AVALON Love Won't Leave You (Sparrow/EMI CMG) 288 +52 3 131 NICOL SPONBERG Hallelujah (Curty +96
19 21 LINCOLN BREWSTER All To You /Integrity Label Group) 288 -63 18 21/0 NATALIE GRANT What Are You Waiting For (Curby +94
21 @ JOHN DAVID WEBSTER Now (BHT) 287 0 4 15/0 AARON SHUST My Savior My God /Brash/ +83
20 23 CHRIS RICE When Did You Fall in Love With Me) (0) 273 3 a 12/ | BARLOWGIRL INeed You To Love Me (Fervent/CurtyWarner Bros,) +65
@  CASTING CROWNS Praise You In This Storm (Beach Street/Reunion/PLG) 263 +214 1 1718 gmfcm'g}" x:"xi’%“rfe'sg:;‘:d /g:i:%gﬁﬂc%w e
24 25  SCOTT KRIPPAYNE Alive Again (Spring Hill) 236 -10 6 110 BUILOING 429 Fearless (Word/CurbyWarner Bros,) +53
25 26 JARS OF CLAY f/[SARAH KELLY VIl Fly Away (Essential/PLG) 226 18 17 18/0 AVALON Love Won't Leave You (Sparrow/EMI CMG) +52
30 @ SAWYER BROWN They Don't Understand (Curb)/ 224 +M 15 13/0
27 28  REBECCA ST. JAMES Alive (Forefront/EMI CMG) 203 -19 12 15/0
- @ JOSH BATES Perfect Day (Beach Street/Reunion/PLG) 187 +8 17 16/0
@ KUTLESS Strong Tower (BEC/Tooth & Nail) 183 +19 1 2/0
;1;)2/30 reporters. Monitored airplay dgtg suplplied by Mediqbasfe R?search, a'division of Premiere Radio Netvyorks. S(l)ngs ranked by tg::]atlhple:ys for}he airplqy wleek qf MOST
Bl st Songs below No. 15 are Moved recutent st 20 weeks on tn char. Most Added s he ttal number ofnow adds ofically epored o reR by sacn | PLAYED RECURRENTS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times ) Vi
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. ARTIST TITLE LABEL(S) I,(L’E'g
(© 2006, Arbitron Inc.).© 2006 Radio & Records.
TREEG3 Blessed Be Your Name (lnpop/ 475
7 ‘ STORYSIDE:B Miracle (Gotee/ CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG] 4517
NEW & ACTI] VE‘ Total Plays: 171, Total Stations: 7, Adds: 0 JADON LAVIK What If (BEL/Taoth & Neil a
; WATERMARK Light Of The World (Racketown) MERCYME | Can Only Imagine (/A 0) 440
Total Plays: 155, Total Stations: 8, Adds: 1 CHRIS TOMLIN Indescribatile (Sixsteps/Sparrow/EMI CMG) 433
SARA GROVES You Are The Sun IN0) ANDY CHRISMAN Believe (Upside/Shelter) CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) a3
Total Plays: 183, Total Stations: 12, Adds: 1 Total Plays: 151, Total Stations: 6, Adds: 0 NEWSBOYS He Reigns (Sparrow/EMI CMG) 406
LIFEHOUSE You And Me (Geffen/ JOEL ENGLE Shadow Of Your Cross (Doxology/ JEREMY CAMP Take You Back (BEC/Tooth & Nail) 369
Total Plays: 182, Total Stations: 5, Adds: 1 Total Plays: 148, Total Stations: 10, Adds: 0 MATTHEW WEST More (Universal South/EMI CMG) 367
MICHAEL W. SMITH All In The Serve (Reunion/PLG) SONICFLOOD You Are (INO/ BY THE TREE Beautiful One (Fervent/CurtyWarner Bros.) 364
Total Plays: 174, Total Stations: 10, Adds: 2 Total Plays: 147, Total Stations: 7, Adds: 0
PHILLIPS, CRAIG & DEAN Because I'm Forgiven (IN0) JADON LAVIK Changing Happy (BEC/Tooth & Nail) ‘ Station playlists for all R&R reporters are available
Total Plays: 172, Total Stations: 11, Adds: 0 | Total Plays: 147, Total Stations: 5, Adds: 1 on the web at www.radioandrecords.com.
- ) - Songs rank;d by total plays -
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“TI Choose Now?”

From his upcoming record “Letting Go”
Seeking your Airplay Consideration
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and Adds Now!
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WEK  WEBC  ARTIST TITLE LABEL(S) WIS slivs "GRG sToRs WK WEDC  ARTIST TITLE LABEL(S) WHE ekl "B sTaTioNs
2 0 ALY & A.J. Never Far Behind (Hoflywood) 1043 +43 12 27i0 1 1 FALLING UP Moonlit (BEC/Tooth & Nail) 346 -2 12 33/0
1 2 NATALIE GRANT What Are You Waiting For (Curf) 1030 -37 14 25/0 3 e DEMOR HUNTER One... (Soli/ State/Tooth & Naiyf 335 +12 12 25/0
7 ©  PLUMB Better Curt) 1022 +127 10 280 4 ©  WEDDING Wake The Regiment (Rambler) 324 +8 12 270
6 o MONDAY MORNING Wonder Of It All (Sefectric) 1004 +91 7 30/ 5 0 HAWK NELSON Things We Go Through (Tooth & Nail 309 +9 9 30/
8 0 JEREMY CAMP Breathe (BEC/Tooth & Nafl) 957 +98 12 21 6 0 RELIENT K The Truth (Gotee/ 290 +12 9 232
4 6  STORYSIDEB Miracle (Gotee 916 -21 21 21j0 7 6 P.0.D. Goodbye For Now /Atiantic/ 282 +13 10 302
10 o SWITCHFOOT We Are One Tonight (Sparrow/EM! CMG/ 898 +93 5 2912 8 0 FOREVER CHANGED The Need To Feel Alive (Floodgate) 265 +10 10 2411
9 8 REBECCA ST. JAMES Alive (ForeFront/EMI CMG) 840 -19 17 20/0 2 8 PLUMB Better (Curb/ 261 72 16 2m
3 9 THIRD DAY Cry Qut To Jesus (Essential/PLG) 804 -144 19 190 n o KRYSTAL MEYERS Anticonformity (Essential/PLG) 255 +29 ) 2411
12 10 KUTLESS Ready For You (BEC/Tooth & Nail) 761 -2 15 221 12 @ HOUSE OF HEROES Buckets For Bulletwounds (Gotee) 248 +30 8 221
5 11 SANCTUS REAL Closer (Sparrow/FMI CMG) 761 -158 18 19/0 14 m JONAH33 This Is It {You Instead Of Me) (SRE/Ardent) 223 +23 6 2400
13 12 OVERFLOW Forever (£ssential/PLG) 686 2 12 18/0 10 12 PILLAR Frontfine (Flicker) 202 -25 16 2601
18 @ BARLOWGIRL | Need... (Fervent/Curb/Warner Bros.) 666  +165 2 2717 15 @ THOUSAND FOOT KRUTCH The Art... (Tooth & Nail) 200 +9 5 1911
14 @ STELLAR KART Finish Last (Word/Curb/Warner Bros.) 661 +16 10 20/0 21 m SPOKEN Last Chance To Breathe (Toath & Nail) 184 +28 3 213
n 15 KRYSTAL MEYERS My Savior (Essential/PLG) 582 -183 21 16/0 22 @ SWITCHFOOT We Are One Tonight (Sparrow/EMI CMG) 179 +25 4 214
17 @ NEWSBOYS | Am Free finpap/ 550 +48 4 232 20 @ RADIAL ANGEL Take Control (/ndependent] 179 +19 5 20/0
15 Q TREE63 | Stand For You (lnpag) 548 +8 11 18/0 9 17 SKILLET Coliide (SRE/Ardent) 170 -58 16 251
20 @ JESSIE DANIELS The Noise Midas/ 539 +154 3 22i6 28 @ FLYLEAF Alf Around Me (SRE/Octone) 163 +42 2 19/6
24 @ BUILDING 429 Fearless /Word/CurlyWarner Bros.) 442 +18 2 18)2 13 19 LAST TUESDAY Have You Seen Me (Mono Vs. Stereo) 160 -49 1 23/0
22 @ HAWK NELSON Things We Go Through (7ooth & Nail) 427 +48 5 1642 18 20 DIZMAS Let This One Stay {Credential] 154 -35 15 15/0
19 @ I FRANKLIN Looking... o Yo SoullGospo Centric/Zamba Label Group) 822 +4 9 13/t 24 @ MUMBER ONE GUN Who You Are (BEC/Tooth & Nail) 148 0 4 1211
21 @ PAUL WRIGHT From Sunrise To Sunset (Gotee/ 416 +37 4 1742 17 22 JOHN REUBEN Out Of Control (Gotes) 136 -39 5 10/0
25 @ MATTHEW WEST Only Grace (Universal SoutlyEMI CMG) 360 +12 6 121 @ FAMILY FORCE 5 Replace Me (Gotee/ 134 +68 1 14/8
@ SEVENTHDAY SLUMBER Oceans... (BEG/Tooth & Nail) 344 +99 1 14)2 @ ELEVENTYSEVEN More Than A Revolution (Ficker/ 128 +32 1 16/6
30 @ JONAH33 This Is It (You Instead Of Me) (SRE/Ardent/ 344 +87 2 143 19 25 AUDIO ADRENALINE Undefeated (Forefront/EMICMG) 127 -35 9 19/2
16 26 INHABITED One More Night (Fervent/CurbyWarner Bros.) 330 -204 20 10/0 @ ANBERLIN Time & Confusion (Toath & Nail 126 +35 1 146
28 @ ZOEGIRL Unchangeable (Sparrow/EM/ CMG) n +31 2 13/0 27 @ DISCIPLE Rise Up /SRE/ 123 +10 2 20/t
23 28 MATKEARNEY Bullet (/npop/ 314 -65 13 10/0 28 @ OLIVIA THE BAND Butterflies (Essentiaf PLG) 117 +8 3 15/4
27 29  JEREMY CAMP This Man (B£C/Tooth & Nail) 298 -1 5 91 30 @ SIDES OF THE NORTH Up And Up /Word Of Mouth) 114 +12 3 9/0
26 30  DAVID CROWDER... Here... [Sixsteps/Spamow/EMICMG) 285 -16 14 10/0 18 30  PROJECT 86 Al Of Me (Tooth & Nail) 1 -52 19 18/1
32 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/29 - Saturday 2/4. 34 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/29 - Saturday 2/4.
© 2006 Radio & Records © 2006 Radio & Records
NEW & ACTIVE NEW & ACTIVE
KJ-52 Never Look Away (Uprok/Tooth & Nail) RELIENT K The Truth (Gotes/ MANAFEST Skills (BEC) UNDEROATH A Boy Brushed Red Living... (Tooth & Nail)
Total Plays: 283, Total Stations: 9, Adds: 0 Total Plays: 183, Total Stations: 5, Adds: 0 Total Plays: 110, Total Stations: 12, Adds: 1 Total Plays: 85, Total Stations: 5, Adds: 1
P.0.D. Goodbye For Now /Atlantic) WARREN BARFIELD Saved (Essential/PLG) SCHEMA Between The Two findependent) CROSS CULTURE Extraordinary (Selectric)
Total Plays: 270, Total Stations: 11, Adds: 1 Total Plays: 172, Total Stations: 8, Adds: 0 Total Plays: 105, Total Stations: 12, Adds: 1 Total Plays: 82, Total Statioms: 11, Adds: 0
CHRIS TOMLIN How Great Is Our God (Sixsteps/Sparrow/EMI CMG) ~ JOHN REUBEN All | Have (Gotee) 7 METHOD Stil Running (MD) TROUBLE WITH FERGUSON Kindergarten (BlueBox/
Total Plays: 257, Total Stations: 9, Adds: 0 Total Plays: 149, Total Stations: 7, Adds: 0 Total Plays: 98, Total Stations: 15, Adds: 2 Total Plays: 80, Total Stations: 7, Adds: 0
MAINSTAY Take Away (BEC/ FLYLEAF Alf Around Me (SAE/Octone) SANCTUS REAL ¥'m Not Alright (Sparrow/EMI CMG/ GRETCHEN Zion (MD/
Total Plays: 222, Total Stations: 9, Adds: 2 Total Plays: 142, Total Stations: 7, Adds: 2 Total Plays: 93, Total Stations: 10, Adds: 10 Total Plays: 75, Total Stations: 10, Adds: 0
SHAWN MCDONALD Free (Sparrow/EMI CMG) AARON SHUST My Savior My God (Brash) JEREMY CAMP Breathe (BEC/Tooth & Naill MICHAEL JOHN STANLEY Words (Electrik Groove/
\Total Plays: 215, Total Stations: 9, Adds: 1 Total Plays: 135, Total Stations: 5, Adds: 0 Total Plays: 80, Total Stations: 5, Adds: 0 Total Plays: 75, Total Stations: §, Adds: 0 )

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

j : —
Dan Turner, Vice President ‘o= .
Programming Services ’E..“

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at wiww.powergold.com
infe@powergold.com

64 ® Radio & Records February 10, 2006

www americanradiohistorv com

p S L


www.americanradiohistory.com

February 10, 2006

: CHRISTIAN

I INSPO TOP g
‘ 20 CHRISTIAN AC TOP 30 INDICATOR
Wk VIE'ESK ARTIST TITLE LABEL(S) PLAYS piavs  TGHARTT STATIONS vaEsJ( WeEK  ARTIST TITLE LABEL(S) PLAYS pLiis  "CHART STATIORS
1 NEWSONG Psalm 40 (integrity L abel Group) 332 +1 11 16/0 3 o CHRIS TOMLIN How ... (Sixsteps/Sparrow/EMI CMG) 948 +61 5 320
z 0 ANDY CHRISMAN Believe (Upside/Shelter) 304 +18 13 14/0 1 2 THIRD DAY Cry Qut Ta Jesus (EssentiafPLG/ 869 92 20 2710
B e NICOLE C. MULLEN Music... /WardCtrdyWavmer Bros.) 295 +33 10 161 2 3 JEREMY CAMP This Man (BEC/Taoth & Nail) 855 -36 24 29/0
7 o CHRIS TOMLIN How... (Sixsteps/Sparrow/EMI CMG) 210 +28 5 16/1 4 O  MATTHEW WEST Only Grace Uiniversal Soutt/EM! CMG) 845 +40 13 290
| =5 5  JOEL ENGLE Shadow Of Your Cross orxology/ 2690 -25 15 140 6 6 TREEG3 | Stand For You /inpap/ 152 +22 12 2712
a8 e 4HIM Unity (We Stand) /NO/ 248 +22 5 15/0 L 6  MARK SCHULTZ | Am (Word/Curly/Warner Bros.) 726 L] 26 241
10 0 JADON LAVIK Redesming King (BFC/Tooth & Nai) - 231 +28 9 131 7 7 NICHOLE NORDEMAN What I (Sparrow/EMI CMG) 681 14 17 24j0
12 @  MICHAELW. SMITH Total Praise (Reunion/PLG) 236  +47 6 131 8 ©  LINCOLN BREWSTER All To You flatagrity Label Group! 675 +11 19 210
13 o ANA LAURA Completely (Roumion/PLG) 1 +21 12 121 12 0 NATALIE GRANT What Are You Waiting For (Curd) 651 +92 5 26/2
16 @ WATERMARK Light Of The World (Rocketown/ 206 +44 2 15(3 10 @ NEWSDNG Psaim 40 (ntegrity Label Groug) 619 +17 13 3N
G 11 SARA GROVES You Are The Sun /N0/ 202 49 15 11/0 11 11 BIG DADDY WEAVE Just... (Fervent/Curb/Warner Bros.) 966 23 26 20/0
& 12 NICHOLE NORDEMAN What If (Sparrow/EM/ CMG) 194 -33 15 9/0 13 @ DAVID CROWDER... Here... (SixsteosSpammuEMICME) 533 +3 24 2113
4 13 STEVENC.CHAPMAN Remembering... (Sparmow/EM/CMG/ 176 -88 16 9/0 9 13 CASTING CROWNS Lifesong (Beach Street/Reunior/PLG) 511 125 27 15/0
17 @ FFH Worth It All (Essential/PLG) 174 +16 5 1110 15 @ JOEL ENGLE Shadow Of Your Cross /Doxology/ 488 +5 14 19/0
15 @ DAVID PHELPS With His... {WordCoelt/Wamer Bros) 168 +2 17 9j0 17 @ AVALON Love Won't Leave You (Sparrow/EM/ CMG) 480 +32 6 2011
14 16 THIRD DAY Cry Out To Jesus (Essential/PLG) 162 -12 18 10/0 21 @ JOHN DAVID WEBSTER Now BHT) M2 +53 5 203
1 17 TWILA PARIS Days Of Efiah fintegrity Label Group) 140 -68 17 9/0 14 17 GINNY OWENS Fellow Traveler (Rocketown/ 436 -86 17 17/0
18 18 POINT OF GRACE Waiting... (Word/CurlyWarner Bros.) 127 -21 17 8/0 20 @ 4HIM Unity (We Stand) A0/ 416 +23 5 18/0
@ POCKET FULL... Song... Myt CiurtyWarmer Bros.) 115 +11 1 7/0 16 19 SARA GROVES You Are The Sun (/NO/ 393 13 16 18/0
@  J.MORRIS f/M. O'BRIEN My Soul f/ndependent/ 109 +4 1 6/0 g AARON SHUST My Savior My God Brash/ 385 +167 1 22i8
] [Debut> BARLOWGIRL ! Need You... fFervent/Curb/Warner Bros.) 368  +160 1 22{1
| 18 Inspo reporters. Songs ranked by éot;})g?;;‘sagc;g tgeRzzéglijys week of Sunday 1/29 - Saturday 2/4. 18 722 STEVENC.CHAPMAN Remembering.. SpsmwsEMICHE) 366 50 18 15/0
s 29 @ FFH Worth It All (Essential/PLG) 339 +16 5 15{0
A . P . 2 @ OVERFLOW Forever {Essentialf/PLG} 328 +51 2 18(3
R hyt hmic Speaalty Programmmg 26 @  CHRIS RICE When Did You Fallin Love With Me) /WD) 326 +27 2 150
30 @  NEWSBOYS | AmFree flapoy/ 320  +68 2 1
BANC ARTIST TITLE LAREL(S) 28 @  SONICFLOOD YouAre N0/ 316 +28 4 152
1 FLYNN Nyqul (Hect @  CARRIE UNDERWOOD Jesus, Take The Wheel (drista) 309 +84 1 155
2 T-BONE Can | Live? (Flicker/ 22 29 JOSH BATES Perfect Day (Beach Street/Reunion/PLG) 305 -49 17 12/0
3 DJ MAJ Love (S Beautiful) (Gotee) . €@  WATERMARK Light Of The World (Rocketown) 302 +79 1 20/4
4 3 THE GOD WAY Klap Ya Hands (Kaught Upp) 36 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1/29 - Saturday 2/4.
"1 5 LA.SYMPHONY Timeless (Gotes/ © SR
=t L] ALUMNI Locked Down (lndependent/ )
‘i’ 7 4THAVENUE JONES Stereo (Gotee/ NEW & ACTIVE
k ! LU L D LA 2 JADON LAVIK Changing Happy (BEC/Tooth & Nail) ZOEGIRL Unchangeable (Sparrow/EM! CMG)
9 CROSS MOVEMENT Hey Y'all (Cross Movement) Total Plays: 244, Total Stati::sy: 14, Adds: 1 Total Plays: 178, g’otal Stations: 8, Adds: 1
K 10 PHANATIK Me (Cross Movement) PAUL COLMAN Holding Onto You (/pop/ RICARDO Te Amo (Waymaker)
i / Total Plays: 244, Total Stations: 13, Adds: 0 Total Plays: 157, Total Stations: 8, Adds: 1
i POCKET FULL OF HOCKS.Song... {Myrth/Curb/Warner Bros.) NICOLE C. MULLEN A}ways'ane You Word/CurtyWarner Bros)
- ( x Total Plays: 238, Total St.atlons: 14, Adds: 0 . Total Plays: 154, Total Stations: 8, Adds: 2 .
—— CASTING CROWNS Praise You... (Beach Street/Reunion/PLG) MICHAEL W. SMITH All In The Serve (Reunion/PLG)
(ﬁﬂ[ﬂ”’ﬂ””g]ﬂ ”””’ America’s Best Testing Chrisll:an Rock Total Plays: 221, Total .Stanons:'IB, Adds: 11 Total Plays: 153, Total Stations: 9, Adds: 4
. Songs 12 + For The Week Ending 2/3/06 ANDY CHRISMAN Believe (Upside/Shelter) KATINAS One More Song For You (BHT]
m "“"'m C otal Plays: 189, Total Stations: 8, Adds: 0 Total Plays: 129, Total Stations: 6, Adds: 0 )
Per. W M
Artist Title (Label) TW  Famil. Burn 18-34 18-34 18-34 e ~
| |
THOUSAND FOOT KRUTCH The Art Of Breaking (Tooth & Nai) 455 74% 5% 438 443 425 GM A MUSIC Awa rd N omlnees
PILLAR Frontline fFlicker/ 439 84% 20% 430 4.16 467 .
. . The nominations for the 37th annual GMA Music Awards were announced in
DEMON HUNTER One Thousand Apologies (Sofi State/Tooth & Nai) 4.35 7% 11% 413 411 418 Nashville last week. The awards will be presented at the Grand Ole Opry in Nash-
FALLING UP Moonlit (BEC/Tooth & Nail) 434 83% 12% 424 429 410 ville on April 5.
SKILLET Coliide (SRE/Ardent/ 426 92% 14% 417 426 392 Artist of the Year nominee Chris Tomlin and Group of the Year nominee Dav-
SWITCHFOOT We Are One Tonight /Sparrow/EMI CMG) 424 0% 6% 427 432 412 id Crowder Band (both of sixstepsrecords) lead the field, with nine and six nods,
RELIENT K The Truth (Gotee) 420 97% 15% 403 419 1383 respectively. Natalie Grant (Curb Records), Joy Williams (Reunion Records) and
. Relient K (Gotee Records) each earned six nominations.
AT GO L ) e B Several of 2005's bigéest Dove Award winners returned with five nominations
JOHN REUBEN Out Ot Control (Gotes/ 417 52% 6% 400 416 362 apiece, including Switchfoot, Jeremy Camp, Casting Crowns, Crabb Family and
WEDDING Wake The Regiment (Rambler) 412 58% 6% 378 387 325 Israel Houghton. BarlowGirl and Third Day rounded out the field of artists, with
NUMBER ONE GUN Who You Are (BEC/Tooth & Nai) 406 4%% 5% 391 400 387 five nominations each.
FURTHER SEEMS FOREVER Light Up Ahead (Tooth & Nail 405 67% 14% 405 425 350 Here are the nominees in the overall categories. For a complete list of nomi-
. PROJECT 86 Al Of Me Tooth & Nail 403 67% 10% 408 427 364 nees in all categories, go to www.gmamusicawards.com.
AUDIO ADRENALINE Undefeated (ForeFrant/EMI CMG) 403 64% 6% 368 372 358 §g:‘yg (;‘Jt‘:‘: J‘g’saufs R ;fn";a(lja‘r’]‘t’ca"s‘ of the Year gm mg&‘g%g:ﬁ’m Sound
KIDS IN THE WAY Breaking The Legs Of Sheep (Flicker) 400 52% 6% 377 400 3.42 “Friend of God” Israel Houghton | Bethany Dillon Krystal Meyers
BLINDSIDE Fell In Love With The Game (0RT) 398 71% 15% 387 387 389 “Held” Natalie Grant Joy Williams Mat Kearney
HAWK NELSON Things We Go Through (Toath & Nai) 397 73% 4% 354 359 340 “Hide” Joy Williams Natalie Grant Stellar Kart
SPOKEN Last Chance To Breathe (7ooth & Nail 396 5% 8% 404 416 375 :g\'z (';SrggtelsL%rd e e ULBEES
. . ur God” Chris Tomlin Group of the Year
DIZMAS Let This One Stay (Credentia) 395 60% 8% 3719 392 2338 “Indescribable” Chris Tomlin BarlowGirl Producer of the Year
PLUMB Better (Curt/ 392 66% 12% 394 391 400 :(L)iftlas%lg" Cﬂﬂ;}ir;tghCrO\\;\vlnst Casting Crowns E{fév" '?a""‘St*’f
= nly Grace” Matthew Wes! i as
= TOBYMAC New Warld (Forefront/EM] CMG) 383 B4% 23% 388 397 400 “Voige of Truth” Casting Crowns EﬂrlfsgrOWder Band Mark A. Miller
LAST TUESDAY Have You Seen Me (Mono Vs. Stereo) 384 42% 8% 344 361 3.00 MercyMe Otto Price
Total sample size is 162 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very Male Vocalist of the Year Artist of the Year Vince Gill
much). Total Iamil{arily represgnts the pe(centage of respondents who recggnizeq' thfz song. Total burn represents the nump_er qf Chris Tomlin Casting Crowns
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is A \ :
based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music David Phelps Chris Tomlin
preference. RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions of participants Jason Crabb Jeremy Camp
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, Is avaiiable for I_ocal radio Jeremy Camp Natalie Grant
stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Mark Hall Switchfoot
Networks.
\_ AN _J
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KLRG/Fayeticville, AR WBFJ/Greensboro, NC W.TLLancaster, PA* WAWZ/Middiesex, NJ* WMSJ/Portiand, ME WJiS/Sarasota, FL* KXOL/Tutsa, OK*
Ac OM/PD: Melody Milles PO/MD: Wally Decker PD: Jobn Shirk OM: Scott Taylor PO: Pasta K. PO: Stove Swanson POBo0 Thoras
11 WATERMARK APD: Darren Stevens MD: Phil Smith PO; Johnny Stone APD: Joo Polek WD: Joff MacFariane WD: Gary Thompson
7 BARLOWGIRL No Adds 7 DISCIPLE '2)0 Klllssm.u CASTING CROWNS g VSLCRK:(?:EﬁISNG 1 FFH
7 ANTHONY EVANS 2 Z0€GIRL 12 CHRIS TOMLIN SWITCHFOOT
WFSH/Atianta, GA* wncuchampa-m, L WMHK/Columbia, SC* 7 CASTING CROWNS WLFJ/Greenville, SC* 2 SHAWN MCDONALD 9 NATALIE GRANT CAEDMON'S CALL PAUL COLMAN ﬁ.‘mﬁy
g u:: wery x mﬁm POMD: ok Dempsey DAVE PETTIGREW 9 CASTING CROWNS SEVENTH DAY SLUMBER égg?::é e
13 NICOL SPONBERG 5. 0 boenae No Adds bt LI (ot WLGH/Lansing, Mi S AN WEST TS Wastington. DC*
1 P2 g :
N 1 e e | o oo |
21 JESSIE DANIELS WCVO/Columbus, OH* APD: Syndi Long KAIMHonolulu, HI WFZHMilwaukee, W e PD: Scolt Valentine MD: Rob
OWPD: Tate Luck MO: Steve Turley PD: Michaal Shishido CAs | FOMD: Doty Cloyen i MO: Sarah Talor 15 GHRIS TOMLIN
WVF/Atianta. GA APD/MD: Wike Rassall 13 CASTING CROWNS MO: Kien Harper KFSH/Los Angeles, APD: Josh Lasrfich NEWSBOYS 34 NEWSBOYS 15 AVALON
PD: Don ania, WRCM/Chariotte* No Adds 13 MICHAEL W. SMITH 23 NICOL SPONBERG m Jien ﬂ“ni; CASTING CROWNS 15 AARON SHUST
: Don Sckaoflor PU: Dwayna Harrizon 13 JOSH BATES 18 SELAH : Chwck SHAWN MCDONALO 13 AFTERS KTLYWichita, KS*
et | R = 5o o
15 CARRIE UNDERWOOD KBNJ/Corpus Cheisti, TX WPERFradericisberg, VA | KSBJHouston, TX KTISMinneapolis, MN PD: Jon Anderson WFRN/South Bend, IN MD: Jon Rivers
. | PD:Joe Fahl PO: Frankie Morea PD: Chasck Pryor PD: Chuck Knapp y: ’ ! No Adds
mnﬁ:"ﬂ"m': TN | 15 NATALIE GRANT APD: Eric Smmers WD: Jim Bosler WJiELouisville, KY MD: Dan Wynia TR aeTs e
OMPD: MecKay OM: Holt g
WAFJ/Augusta, GA* 3 AARON SHUST e b 5 CASTING CROWNS No Adds PO: Jm..w., LS 19 TREES3 10 BARLOWGIRL WGRC/Williamsport, PA
POMD: Jersmy Daley 3 NEWSBOYS g ! APD/MD: Cheis Crain 18 NICOLE C. MULLEN 9 MICHAEL W. SMITH PO/MO: Larry Weidman
No Adds KZKZ/FL. Smiith, AR WTCRMuntington 2 CASTING CROWNS XBMQ/Monroe, LA 2 CAEDMON'S CALL 15 AFTERS
KLTY/Dallas, TX* OM/PD: Dave Burdue Bl i 16 NEWSBOYS PO: Phillip Brooks 15 CASTING CROWNS
WAKW/Cincinnati, OH* PD: Chock Fianey AARON SHUST 28 BARLOWGIRL MD; Melissa Rawis KSGNRiverside, CA* 15 BARLOWGIRL
WDJCBirmingham, AL+ | PD: Fob Lews m“"‘: e MICHAEL W, SMITH 20 AARON SHUST e 15 OVERFLOW OM: Dave Masiers WHPZ/South Bend, IN 15 JAIME JAMGOCHIAN
N MD: Daryl Plores T et 18 NICOLE C. MULLEN L outsvile, 15 RICARDO PD: Scott Michaels PO/MD: Tom Scot 15 JARS OF CLAY
16 CHRIS TOMLIN 17 NEWSONG 15 LIFEHOUSE WPSM/FL. Walion Beach, FL . g MO: Frod oty ofCROVMORCEY APO/MD: Emest Beck o Lo 15 JOSH BATES
17 CARRIE UNDERWOOO d - » '+ | WiSG/indianapolis, IN* Glfod Nedt 15 BARLOWGIRL NATALIE GRANT 10 SWITCHFOOT 15 JAMIE THIETTEN
12 MICHAEL W. SMITH 13 POCKET FULL OF ROCKS 5 TREES3 PO: Terry Thome OMPD: David Wood 30 MARK SCHULTZ
MD: Drew Powell APDMD Fritz Moser 28 SCOTT KRIPPAYNE . CASTING (R WXHL/Wilmi DE
) 20 CARRIE UNDERWO0D et 28 NEWSONG WFFiNashville, TN* KWND/Springfieid, MO HL/Wilmingtan,
isa. ID* . WWIB/Eau Claire, Wi PO: Vance Dillard PO/MD; Joremy Momis OM/APD: Dan Edwards
KTSY/Boisa, ID WFHM/Cieveland, OH OM: Pacl Anthory 27 AARON SHUST S T WPAR/Roanoke, VA* : Jeremy POMD: Dave Kirby
%ﬂ,’:“mw,m o Witzon POMD: Grog Steward WLAB/F. Wayne, IN* WBGB/Jacksonville, FL* | 2 NATAUEGRAVT e OMMD: Jackis Howard e 5 AFTERS
S SO0 No Adds ED- o Bxettne) POMD: Tom Fridiey OVERFLOW No Adds 5 CASTING CROWNS
3 NEWSBOYS D elissa Moiara 3 NEWSBOYS KSWP/Lufidn, TX KKJM/SL. Cloud, MN 5 GARRIE UNDERWOOD
i o OMPD: Al Ross. WPOZ/Ortando, FL* OM/PD: Disma Madsen 5 BUILDING 429
KGTS/College Place, WA | WCTL/Erie, PA WCQR/Johnson City* WD: Michelie Catvert OM/PD: Doan 0'Niea! WRCl/Hochester, NY 33 AARON SHUST 5 PHIL WICKHAM
WCVIUBowling & Ky | PO: Elzabom Noison OM: Ronald Raymond WCSG/Grand Rapids, MI* | pomp: Jason Shamp 22 AARON SHUST e OM: Scott Ensign 31 ZOEGIRL
MO: Whitney e " § CASTING CROWNS et Sl OM: Don Michael No Adds 22 WATERMARK et PO: Mark Shuttieworth - =
: No Adds PO/MD: Chris Lamke - MD: Keily McKay rowERESTT]
33 ANTHONY EVANS APD: Jersica Sasires JESSIE DANIELS 17 SOMICFLOOD KHZR/S1. Louis, MO bt
21 KIRK FRANKLIN KBIQ/Colorado Springs, C0* 26 CASTING CHOWNS KOBC/Jopkin, MO KVMV/McAlien, TX* SELAH RoveRion OM: Sand! Brown MEDIABASE
9 WATERMARK PD: Sieve Elridge KHPE/Eugene, OR 26 JADON LAVIK Sl PD: James Gacablin 1 AFTERS PO/MO: Grog Cassidy
MO Jack Hamition OM/PD; Jeft McMaton 24 BARLOWGIRL 16 BARLOWEIRL MD: Bok Majone WCIC/Peoria, It 1 CARRIE UNDERWOOD 23 CASTING CROWNS *Monitored Reporters
T No Adds MO: Paul Hemandez 23 WARREN BARFIELD ;‘mwxsmm OM: Dave Brooks 1 JULIAN DRIVE 21 AARON SHUST
bbbl No Adds 2 JOSH BATES KLIC/Kansas City, MO* ' P Grapson Loy 76 Total Reporters
MD: Jos Buckasan KCVO/Columbia, MO . . | OM: Bud Jones WMCU/Miami, FL* 23 DAVID CROWDER BAND KKFS/Sacramento, CA* KJTY/Topeka, K8 _— -
23 DAVID CROWDER BAND OMFPD: James McDermolt KYTT/Eugene, OR WJOK/Grand Rapids, M1 PD/MD: Michae! Grimn DM/PD: Dwight Tayler 21 JOHN DAVID WEBSTER PD: Chris Sawires ' OM/PD: Jack Jacoh 40 Total Monitored
21 JOHN DAVID WEBSTER 14 AFTERS POMD: Rick Sievens OM/PD: Troy West 1 CASTING CROWNS 24 NEWSBOYS 21 JESSIE DANIELS APDMD; 10 JOSH BATES S —
21 JESSIE DANIELS 14 JESSIE DANIELS 5 CASTING CROWNS WO: Brian 1 POCKET FULL OF ROCKS 4 CASTING CROWNS o : Joreany Burgess AFTERS 36 Total Indicat
Y 14 JOSH BATES 4 BARLOWGIAL 8 CARRIE UNDERWOOD 1 BARLOWGIRL — otal Inclicator
—r . WOLR/Gainesville, FL WAYMMashville, TN KOXF/Okiahoma City, 0K WOFRocidord, IL WBYO/Sellersville, PA WBVM/Tampa, FL KDUV/Visalia, CA \
. OM/PD: Rita Loos OM: Dave Somes PD/MO: Brandon Rakbar OM: Paul Youngblood OM: David Baker PO: Johney Viecent PU: Jou Crot
25 JONAHZ3 PO: Joft Brown 14 TOBYMAC PO/MD: Rick Halt PO/MD: Kristing McClain MO: Olivia Palt APD: Skanon Siwele
Y i 17 PDD. MD: Stacs Whitmire 14 T-80NE 8 swrrcErrom 12 JONAH33 2 SHAWN MCDONALD 34 JESSIE DAMIELS
No Adds 14 CROSS CULTURE 6 CARRIE UNDERWOOD 10 JESSIE DANIELS 2 ROBBIE SEAY BAND 31 MAINSTAY
KLYT/Albuquergue, NM KWOF/Cedar Rapids, 1A KZZ0U/Des Moines, 1A 14 JONAH33 5 JEREMY CAMP 10 ANTHONY EVANS 2 SANCTUS REAL 30 SANCTUS REAL
PO: Matt Gendry PD/MD: Mtz Kapler PD: Mike Schists T 14 JESSIE DANIELS 10 AFTERS 2 FORT PASTOR 23 JEREMY CAMP
MD: Josy Belvike No Adds 18 MAT KEARNEY WORQ/Green Bay, 14 FAMILY FORCE 5 ] 10 GASTING CROWNS
1 FOREVER CHANGED m Jon Raider VINAZQ::Mlle, ™ 14 ROCKET SUMMER &P&Ils:wmw, L
WJRFDuluth APD: Jonwitor Houchin PD: Asroa Dicer WYSZ/Toledo, OH
WONU/Chicago, L PD/MD: Torry Michaets MD: Seth Rowtzatn 11 TOBYMAC KTSL/Spokane, WA PO/MD; Joft Hows
KAFC/Anchorage, Jebmathon ENrEv00g 2 CASTING CROWNS No Adds KiTHPonca 11 BARLOWGIRL ane, : Craig Magrem
[ - 3 Matiory DeWWess o o WAYKNzh M PO/MD: Tony ch:'y' o 2'7’}'2'{&'&& gusz‘.c.ﬁ‘s REAL ot s
: : ; Mike Couchman : PO/MD: Mokl Deane
MO: Mikn Carrior 34 JESSIE DANIELS KNMUFarmington, NM 9 JESSIE DANIELS APD; Joromy Losis KLFF/San Luis Obispo, CA | 57 SEVENTH DAY SLUMBER 8 TOBYMAC el
No Adds 32 ROBBIE SEAY BAND PD: Darrom Nez 8 CASTING CROWNS WJLZNorfolk, VA 23 SWITCHROOT PD: Matt Williams 57 HYPER STATIC UNION 4 CASTING CROWNS
25 FAMILY FORCE 5 WO: Shaen Almond 2 KUTLESS OM/PD: JP Morgan 19 NEWSBOYS MOD: Noonie Fugier 2 MAINSTAY 3 PAUL WRIGHT
25 HAWK NELSON APD: Aane 24 FLYLEAF WJYFNaldosta, GA
- 25 CASTING CROWNS 13 EIFST‘E%I 21 AFTERS OM: Matt “PX" Baldridge
2 ] PO/MD: Roger “Cazper” Russell
O Pvch Soon KXWA Denver, CO WLV Anoxvile, T & CASTING CROWNS KFFR/Puliman, WA AR Satelie KADUSpringfield, MO APD: Justin“Hugget” Laksay
: : Scolt Veigel WSCF/Ft. Pierce, FL 3 8 SEVENTH DAY SLUMBER OMPD: Chris Gilbreth P PO/MD; Rod Kittieman 20 PAUL WRIGHT
MO St MATTHEW WEST PO/MD: Pasl Tipton MD: Daniefie Hedges 8 JOSH BATES 30 BARLOWGIRL P Ol et 16 ANTHONY EVANS 20 NEWSBOYS
20 JESSIE DANIELS gm;% »:ggnms 20 TOBYMAC g g:fumgfwu 6 MICHAEL JOHN STANLEY 29 TOBYMAC P ""‘“_ 1 BARLOWGIRL 20 BARLOWGIRL
N 20 KIRK FRANKLIN iR 11 HAWK NELSON A mLowme"mL 10 FLYLEAF 32 Total Reporters J
e - A
; WOML/Marion, IL WITR/Rochester, NY Effect Radio Network/ Red Lettsr Rock 20/Satellite | KCLC/St. Louis, MO KCXR/Tulsa, 0K
! ROCK MO: Tom Schroeder PO/MD: Samme Paierma Satellile PD: Cody Chvisiopher MD: Dave Merksi PD: Bob Thornon
WJTL/Lancaster, PA 1 ELEVENTYSEVEN APD: Cralg “Zipgy” Bisks PO/MD: Brian Harman MO: Reid Johezon 1 ANBERLIN MD: Scott Herold
PO Jobn SHER 1 SPOKEN 1 EZEKIELS EYE APD: Dustin Pamplona 1 TOBYMAC 1 RYLEAF 25 KEVIN MAX
KLYT/Albuquerque, NM WUFM/Columbess, OH WORQ/Green Bay, W it 1 UNDYING ANTHEM 2 KUTLESS 1 AUDIO ADRENALINE 1 KINGSDOWN 25 SANCTUS REAL
PD: Matt Gentry PDMD: Nidd Canty OM/PD: Jim Raider 17 s"'"oo' 1 ANBERLIN 25 SANCTUS REAL 1 OUIVIA THE BAND 24 ELEVENTYSEVEN
::'A:: % STAPLE rEAL : 3‘&“&3& GUN 1 DISCIPLE : ELHAND PRIZE 2 ROCKET SUMMER : m@mn 19 FAMILYFORGE 3
27 UNDEROATH 1 AYLEAF 1 AMBASSADOR WMKL/Miami, FL 1 ROCKET SUMMER 1 SANCTUS REAL
PD: Rob Robbies 1 unmg\fgus?:#émuzm t KUTLESS KYMC/St. Louis, MO Tulsa, OK
KIBZAincoln, NE MO: Kalty Downing Firexcape/Sateliite WO: Dave Merkel mmﬂﬂm y
i ! 27 SWITCHFOOT 1 SWITCHFOOT : Spears
WCVK/Bowling Green, KY KBN./Corpus Christi, TX PO: Ron Drery ST ANBERLN PD/MD: Jos Hayes The Sound 01 Light/Satellite 1 FAMILY FORCE 5 t ANBERLIN
PO: Dale McCubbing PD: Aurom wnexmmnnuym 1 THOUSAND FOOT KRUTCH o€ |FAMILYFORCE S 1 HAWK NELSON PO/MD: Bt Moore 1 KINGSDOWN 1 KUTLESS
e - e Ly B R B
5 1 POD.
5 SEVENTH DAY SLUMBER 15 STAPLE KWVE/Los Angeles, CA OM: Connie Wieber 1 :&?m X
5 FAMILY FORCE § 15 ALYLEAF MD: isabelle Lajole PO: Aaron Dicer 1 OLIVIA THE BAND ZIAWSatellie WCLQ/Wausau, Wi
1 PILLAR 1 ANBERLIN 1 HYPER STATIC UNION POMO: Mait Deane
KVRI/Dallas, T 1 TOBYMAC WJLZMNortolk, VA 1 SPOKEN Ll PD: B Scolt WBVM/Tampa, FL No Adds
e e o e | T e
: 1 SWITCHFOOT : :
WVOF/Bridgeport, CT No Adds WBF /Greensboro, NC H No Adds e 1 HOUSE OF HEROES No Adds
PD/MD: Bob Felbory PO/D: Wally Deckar 1 MAT KEARNEY 1 SWITCHFOOT
g mtm . A:vm ?D.:;n 1POD. WXS/Sarasota, FL 1 FOREVER CHANGED
3 ROCKET SUMMER WSNL/Flint, i 1 NUMBER ONE GUN e O e Posiive Rock ShowSatalte| 1 OLVATHE BAND 34 Total Reporters
3 KIDS IN THE WAY 4 1 PROJECT 86 ! . o
3 vy WD: Brisn Gostman ! 1 MAINSTAY KOKF/Okiahoma City, OK 1 ELEVENTYSEVEN PO/MOD: Josh Bosth 1 BENJIMAN WYSZ/Toledo, OH Did Not Report
2SANCUS 1 STAPLE SKILLET 1 PO/MD: Brandon Rehbar 1 HYPER STATIC UNION 2 FAMILY FORCE 5 1 JOHN REUBEN POMD: Joit Hows port, N
SCHEMA 1 SANCTUS REAL 1 AUDIO ADRENALINE 1 BARLOWGIRL 8 7 METHOD 1 FAMILY FORCE 5 2 SANCTUS REAL 1 SEVENTH DAY SLUMBER APD; Craig Magrem Playlist Frozen (1):
2 ELEVENTYSEVEN 1 ELEVENTYSEVEN 1 SANCTUS REAL B FLYLEAF 1 KIDS IN THE WAY 1 SANCTUS REAL No Adds WVCP/Nashville, TN)
( | § KCFB/St. Cloud, MN KFLT/T A \ ( "
e i = 'WGSL/Rocidord, 3 , ucson, ¢ . . Vibe Radio Network/Sateliite
INSPO S ER e RHYTHMIC T
L PD: Corey Neess MD: Chuck Howborper PD: Dawn Bumsiend - 3 4 3 1 DJMAJ
MD: Charmet Jacobs 7 JAIME JAMGOCHIAN MD: Bif) Reaning . 1 TODD BANGZ
14 JONNY DIAZ 7 DAVID BUSH 26 MICHAEL W. SMITH 1
WMIT/Asheville, NC KCBYDallas, TX WNFR/Flint, MI 13 DAY ONE 6 PAUL SMITH WVOF/Bridgeport, CT | 1 LA SYMPHONY e ELECTRIC GHURCH
PD: Carol Davis PD: Rich Hooper PD: Brisn Souith 13 NICOLE C. MULLEN 5 JOHN ANGOTTI mlmslﬂm-l }";g‘r'n"g; }@;“m&g‘m
ﬂu Siockman " mvi;lr.lsu 'ﬁﬁmx e mmsmh' - RCEGHAE IISTRECTSHEERERS POME: AL
No Adds 11 COREY EMERSON 9 MARSHALL HALL - ICROSS MOVEMENY R =
WUGN/Saginaw, MI FD: Johm Ritey WUFM/Columbus, O | 1 BANG THEDRY 1 RICON APD: Craig Magrum
WCDR/Dayton, OH POMD: Pl Brocks KYCC/Stockion, CA it PO/MO: Wik Cant 1 KNINE e o hads
5 3 ; 5 4 AFTERS 1 TRIUMPH 1 ARMAGEDDON
O Keith KNLB/Phoentx, AZ 4 WATERMARK Mam No Adds
e - Hamat el 5 OMMD: Adam Bicdeil 4 DAVID BUSH 1 VANZETTI 1JR.
_YWBnmswict, PO/MD: Eric Johasen fAFTERSth' PD: Scott Meams 4 COREY EMERSON 1 TIMOTHY BRINDLE 1 T-BONE {/MISTA GRIMM
PD: Barl Wagaer 5 THIS HOPE 11 PHILLIPS, CRAIG & DEAN 3 JOSH BATES FLAME-
No Adds 5 SARA RENNER 1 MATTHEW WEST 10 SHAWN MGDONALD WMKL/Miami, FL e Lt S ——
4 DARLENE ZSCHECH : m tHVlIJS;MITH KCRN/San Angelo, TX 10 JAIME JAMGOCHIAN PD: Rob Robbins e STRUCK  oakion e otal Reporters
ok ] POMO: Mark Mote WGNV/Wausail, Wi e | KERRAKKI SHEARD | 1 TUNNEL RATS Did Not Report
IKElmira, NY APD: Steve MD: Todd Civistopher 1 TIMOTHY BRINDLE 1 DA TRUTH. eport,
WMBI/Chicago, iL PD: John Owens KLVV/Ponca City, OK 8 CHRIS TOMLIN 16 JASON GAY 1 MR.DEL Playlist Frozen (2):
OM: Disaa Berryman MO: Brace Barows POMD: Tony Wair 7 DAY ONE 15 ANA LAURA + THISL KOKF/Oklahoma City,
PD: John Hayden 12 KATINAS AP s 7 JAIME JAMGOCHIAN WOLW/Traverse cny, M WJLZNortolk, VA 1 QUE oK
MD: Steve Hille 1 'S CALL i 7 SARA RENNER : The Sound Of LightSatellite
CAEDMON'S 21 JADON LAVIK PO/MD: Patrick OMPD: JP Morgan —
NoAdds 11 SELAH CASTINGCRON 7 GREG TROYER 11 RUSS LEE APD; Anoe il L WTCC/Springfield,
\__ 13 CASTING CROWNS 11 WATERMARK 18 Total Reporters \ 2 DA TRUTK e MA )
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Making New Music

Ladisco: the Valenzuela brothers’ new venture

magine starting your career in the music business at the age

. of15—and notas a singer, dancer or musician, but as a pro-
ducer. That's exactly what brothers Adolfo and Omar Valenzuela
did, going on to produce for such artists as Banda El Recodo,
Thalia, Paulina Rubio, Pablo Montero, Kumbia Kings, Rogelio
Martinez, German Lizarraga and Adan Sanchez.

The brothers, who are twins, eventually
opened their own company, Twiins Enterpris-
es, and in 2005 they launched Ladisco Music
& Entertainment. This week Adolfo Valen-
zuela tells us how the brothers got started and
the story behind Ladisco.

Early Success

“We started to produce at age 15,” says
Valenzuela. “The artist was Carmen Jara. We
were just starting in the industry and we
didn’t charge her anything for the work. It was
a really good experience, and a lot of doors
opened from that point on for us and for her.”

How were the brothers able to handle such
pressure and success at such a young age? “It
was a very positive experience because this
was something we had always wanted todo,”
Valenzuela says.

“We come from a family of musicians, our
dad is a musician, and we felt comfortable
with our new job. It was difficult because we
were in high school, but we were happy with
all of it.”

It's been many years since the brothers pro-
duced that first album, and they’ve had a lot
of success since then. A glance at the list of the
artists they’ve produced shows that they are
doing something right. So why stop there?
Why not expand to other areas of the record
industry?

And so Ladisco was born, a new company
that includes a label and artist-management,
television, marketing and advertising divi-
sions. [t brings Twiins Enterprises, Universal
Music Latino and the cable television channel

“The people at the big
labels who decide what’s
going to be released are
not in direct contact
with the public. They
release things that the
public has no desire to
listen to or buy.”

sl P TR T T

LATV together in a joint venture. Each entity
has a specific role, allowing the Valenzuela
brothers to discover new talent and develop
and market it.
Perfect Partnerships

How did the partnership between these
three companies come about? “We have al-
ways been at the forefront of what is happen-
ing now, what is coming and what should be
coming,” says Valenzuela.

“We wanted a partnership with other enti-
ties that would help us

,Q'

DIAMONDS & PLATINUM Juanes received a double-diamond record for selling over 2.3

million copies woridwide of his latest album, Mi Sangre, and a quadruple-platinum record for selling
over 900,000 copies of the same album in the U.S. Seen here are (I-r) Juanes’ manager, Fernan
Martinez; Juanes; Universal Music Latin America and Iberian Peninsula Chairman Jesus Ldopez; and

Universal Music Latino President John Echevarria.

Going With The Flow

With the Latin Urban format settling down,
Latin hip-hop and reggaeton have to contin-
ue to evolve so that the format can put down
solid roots. New arists have to offer different
variations of the beats that are found in almost
every song in these genres. It is these artists
who will keep the for-

develop new talent.
LATV is one of the most
innovative channels in
the industry. We really
like the format and
thought it was an excel-
lent asset. r

“We joined with Uni-
versal because they
have the widest distri-
bution in the industry
and the best resources.
This project requires a
lot of visibility, and that
means we need the best
of the best on our side.”

LATV targets a bilin-
gual, bicultural audi-
ence, and its program-
ming, although all about Latin music and en-
tertainment, is delivered bilingually. LATV
will be an important way to reach the young,
bilingual audience who speaks “Spanglish”
and may not otherwise watch Latin program-
ming,.

“We're going to be producing videos with
LATV and promoting our artists on the chan-
nel,” Valenzuela says. “It’s in the heart of Los
Angeles — the most important market for the
record industry — and we thought it would
be perfect for the projects we're going to be
developing.”

LATV offers programming focused on all
Latin music genres. That's important for Ladis-
co, because the company will not only be sign-
ing regional Mexican artists, but pop and reg-
gaeton acts as well. In fact, the company’s first
launch is hip-hop reggaeton artist Eddie G.

And Ladisco’s partnership with LATV will
not keep it from promoting its artists on other
networks. “We'll start with LATV, and every-
thing will grow from there,” says Valenzuela.

Adolfo & Omar Valenzuela

mat and the musicalive.

“Reggaetén and dance
music have reached a
point where they have
nowhere to go but up,”
says Valenzuela. “We're
| convinced that Latin hip-
hop will consolidate.
We're developing a new
style, flow music, which
is a mix of old-style hip-
hop and reggaeton that
has Jamaican, cumbia
and American hip-hop
8 influences.”

What's happening to
the other Latin music
genres now, when radio
is focused on the Oldies
format? “Pop and ballads are never going to
go away,” says Valenzuela. “In fact, we're
working with pop artists right now.

“InRegional Mexican, there’s a new sound, g1/
tarras, which comes from the northern part of
the state of Sinaloa, where we're from. It's al-
ready being played on the radio. There’s also
nortefio-bandeado, which is nortefio with banda.”

New Sounds

“These new sounds are happening because
the consumers need to listen to something
new,” Valenzuela continues. “The ecar gets
tired of listening tc the same thing all the time.

“We, as producers, are the people who come
up with the sound of the songs you hear on
the radio, and, although we’re not trying to
reinvent the wheel, we can change a few
things because consumers want change. We
want to give the consumer innovative music
and things that we believe will make an im-
pact.

“The people at the big labels who decide
what's going to be released are not in direct

!

e

www americanradiohistorvy com

“We have always been
at the forefront of
what is happening
now, what is coming
and what should be
coming. We wanted a
partnership with other
entities that would
help us develop new
talent.”

contact with the public. They release things
that the public has no desire to listen to or to
buy. The resultis lack of sales, and that has an
effect. We felt it was time to release product
that people really wanted to hear.”

Oldies are very popular now. Have the
Valenzuela brothers given any thought to how
they can get involved with that style of mu-
sic? “We have always been in favor of good
music, whether it's from 30 years ago or last
year. Talent is talent, no matter what.

“Any artist we think should be launched
again, we'll doit. Maybe their music will have
touches of new sounds to make it appeal to
younger generations.”

About their upcoming releases, Valenzuela
says, “Eddie G's album is due out in March,
and we also have El Negro De Tijuana'’s project
during that same time. The album is nortefio-
bandeado. It's corridos for the new genera-
tions — we're calling it sexo-corridos. He’s a
very charismatic guy and a lot of fun.”

We'll soon see what kind of an impact La-
disco will make on the industry. With the
Valenzuela brothers’ experience in production
paired with Universal Music Latino and
LATV, we can look forward to innovative
music and new artists that will expand the
reach of Latin music.
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OneOnOne: AndyAndy

A [ith three nominations for the 2006 Premio Lo Nuestro, Andy
%Fr "Andy is at the top of his game. His latest album, Ironia, has
produced two successful singles, “Ironia” and “A Quién Le
Importa,” which appear in both ballad and bachata versions on the
CD. “Ironia” spent 12 weeks on R&R’s Contemporary chart and 31
weeks on Tropical, and “A Quién Le Importa” is currently chart-

ing on Tropical.

Andy Andy’s plan is to bring bachata to an
international stage, and he’s got the talent and
charisma to accomplish it. He recently spoke
to R&R about Ironia and where he wants to take
his music next.

R&R: Tell me about Ironia.

AA: This is my sixth album, my third bachata
album and my first on Urban Box Office; the
previous two were on Sony Discos. It contin-
ues with the same type of bachata that I like to
do, which is a bit different, a bit more open,
with some accordion and violin.

Aside from the guitar, which is a traditional
bachata instrument, the accordion is most
present, and that gives my bachata a little taste
- of Mexico and Colombia.

The album contains 14 tracks and a DVD
that shows my fans not only how the album was
done, but also where I come from, my home-
town, my house and my family and friends.

R&R: I've heard you say that you are a romantic at
heart, so 1 imagine that bachata fits you like a glove.

AA: Yes, it suits me perfectly. Another orig-
inal thing on this album are a couple of bal-
lads, which I had never done before. We includ-
ed ballad versions of “Ironja”
and “A Quién Le Importa.” |
felt really comfortable singing
ballads, and the public seems to
like the way my voice sounds on
them. That created other oppor-
tunities for me. In fact, I'm
meeting with the label’s Presi-
dent, Adam Kidron, and song-
writer Roberto Livi because
we're planning on recording a
ballad pop album.

R&R: S0 the success of the ballad versions of those
two tracks has allowed you to enter the pop market?

AA: Yes. And I will also be going to Los Ange-
les in a few weeks to record a nortefio version of
“A Quién Le Importa.” I've received the musical
arrangements, and 1 hope it works out. ] want to
sing all types of music without abandoning bach-
ata. And I want to do duets with other artists
like El Buki [Marco Antonio Solis], Los Temerar-
ios and Los Tigres Del Norte. I love their music.

R&R: Would you like to record a song by one of them
at some point?

AA: Of course I would. To go even further,
I'd like to have the privilege of having a song or
an album produced by Marco Antonio. I grew
up listening to that music because of my mother.
Mexican music has always been played in my
country, the Dominican Republic. I grew up lis-
tening to my mom sing “Grabé en la penca de un
maguey tu nombre unido al mio” and ”Solamente la
mano de Dios podrd separarnos.”

R&R: Ranchero music.
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Andy Andy

AA: Exactly. That music means a lot to me,
and it has a lot to do with what I am today.

R&R: So youir intention to record Mexican versions
of your songs and doing duets with the people you men-
tioned goes beyond wanting to sell more records?

AA: I'm not looking at sales or anything like
that. If God's given me the opportunity to get
close to these artists and these music genres that
are so established, I would also like to have the
privilege of singing the music too.

R&R: Have you approached any of the artists you
mentioned and asked them towork with you?

AA: Not yet. After the L.A. trip I'm going to
Mexico, because my album is being released
there, and I will look for the opportunity to speak
with them. 1 did have the opportunity to speak
with Marco Antonio at a concert. We spoke a
bit, and I saw him again at the 2004 Latin Gram-
mys. | have told him how much I admire him
and my wish to have him produce something
for me, but we haven't talked long enough to
define anything.

R&R: You were previously in Los Angeles doing ra-
dio promotion and you ot a great welcome. That says alot
when the majority of the L.A. audience is Mexican. It's not
easy for Caribbean artists to get that kind of reception.

AA: When you go to Los An-
geles you're kind of fearful be-
cause you have to be respectful
of the artists who are strong in
that area. But I've always had
confidence in the music I do. The
bachata I do is universal because
I have always done it thinking
about the people who don’t con-
sume bachata. I wanted to get
to the hearts of Mexicans, Co-
lombians and other South Amer-
icans, as well as Central Americans. And in the
U.S. they do consume bachata, because | see
all of them at my concerts. In fact, the hardest
audience for me to conquer has been the Do-
minican audience.

R&R: You've had a hard time in your own country?

AA: The saying Nadie es profeta en su tierra (No
one is a prophet in his homeland) is true for
me. Ironia has helped me to change that though.
The first single was a hit, and the second single
is also doing very well. I've had to visit the coun-
try a lot. Ironically, the public saw me as the
merengue artist who was recording bachata
solely out of convenience. They didn't know that
I'wasn’t the one who decided on bachata; it was
my previous label, Sony.

They thought bachata could work for me. 1
didn’t agree in the beginning because at the time
I was doing merengue, but then I felt comfortable
with bachata and I was successful at it. I identi-
fied with bachata because it's like a ballad but
with a bit more rhythm, and that’s what I'm like.
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CONTEMPORARY

ANA GABRIEL Sin Tu Amor (EM/ Latin)
ESTEFANO Vuelva Morenita (Universal)
BELANOVA Me Pregunto (Universal)
CHRISTIAN CASTRO Sin Tu Amor (Universal)

REGIONAL MEXICAN

E'REAL No Es lgual Cutting)

DIANA REYES Como Una Mariposa (Universal
CONJUNTO ATARDECER Hoja En Blanco [Universal)
TRINY LA LEYENDA Llegaste A Tiempo (Universal)

LOS TUCANES DE TIJUANA La Nacha Bustos (Universal)

TROPICAL

E'REAL No Es lgual {Cutting)

ROCK/ALTERNATIVE

HUMMERSQUEAL Buick A Monterrey (SourPop)

POLBO Yo Era Tan Cool (Universal)
MEXICAN INSTITUTE OF SOUND Mirando A Las Muchachas /Vacional)
THE PINKER TONES Sonido Total Nacional)

LATIN URBAN

MACH & DADDY La Botella (Universal)
BABY RASTA Capturo (Universall
ADASSA FIPITBULL Kamasutra (Universal)
DON DINERO Si No Hay Pa’ Mi Universal)

iQué Pasa Radio!

Not much movement at Regional Mexican this week. Intocable’s “Contra Viento Y
Marea” (EMI Latin) remains at No. 1 for the second week in a row after jumping from
No. 20. Jenni Rivera’s “De Contrabando” (Fonovisa) moves up three spots, to No. 10,
while El Chapo De Sinaloa’s “Para Que Regreses” (Disa) is up nine, to No. 15.
“Timida,” by Cuisillos (Balboa), continues to move up, landing at No. 21.

At Contemporary, Laura Pausini’s “Como Si No Nos Hubiéramos Amado” (Warner
M.L.) takes over the No. 1 position, sending Sin Bandera’s “Suelta Mi Mano” (Sony
BMG) to No. 2. Chayanne’s “Te Echo De Menos” (Sony BMG) takes a huge jump, to No.
7 from No. 19, while Shakira’s “Dia De Dinero” (Epic) is up eight, to No. 10. Three
new songs enter the chart: “Perdicion,” by La 5ta. Estacion (Sony BMG), at No. 22;
“Ojos De Cielo,” by El Suefio De Morfeo (Warner M.L.), at No. 24; and “Sin Tu Amor,”
by Christian Castro (Universal M.L), at No. 28.

At Tropical, Wisin & Yandel's “Llamé Pa’ Verte” (Machete Music) is up four spots, to
No. 4, while Frank Reyes” “Princesa” (J&N) is up 11 positions, to No. 13. Juanes is up
eight spots, to No. 17, with “Lo Que Me Gusta A Mi” (Universal M.L.); and Voltio f/Calle
13 & Three 6 Mafia are up seven positions, to No. 21, with “Chulin Culin Chunfly” (White
Lion/Sony Urban/Epic). There are two new entries to the chart: Tito Nieves' “Si Yo Fuera
EL” (SGZ/Univision), at No. 18, and Tito Rojas’ “Si Me Faltas T4” (MP), at No. 26.

There's also little movement at Latin Urban this week. Daddy Yankee's older track “Lo
Que Paso Paso” (El Cartel/Machete Music) refuses to drop and actually moves up 11 spots,
to No. 14, while Aventura’s “Un Beso” (Premium) is up five spots, to No. 21. Wisin &
Yandel's “Noche De Sexo,” featuring/Aventura, is the only new entry this week, at No. 22.

Did you report your adds this week? Report them and make things happen! The
deadline is Tuesday at noon PT.
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TOP 10 SPANISH-LANGUAGE SHOWS TOP 10 ENGLISH-LANGUAGE SHOWS
ON HISPANIC NETWORKS MOST WATCHED BY HISPANICS

1 Piel De Otoiio 1 Super Bowl! XL (Sun.)

2 Bailando Por Un Sueiio Z  Super Bowl Post Gun (Sun.)

J  Contra Viento Y Marea I Super Bowl Post Game (Sun.)

4 Alborada 4 American ldol (Wed.)

5  Cristina 5  Grey’s Anatomy

& Vecinos &  American ldol (Tues.)

7 Don Francisco Presenta 7 Dancing With The Stars

& Sdbado Gigante & s

8 Aqui Y Ahora 8 WWE Smackdown!

180 Acapulco Exclusivo 10 Bones

Jan. 30-Feb. 5; Hispanics 2+. Source: Neilsen Media Research
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: REG/ONAL MEXICAN TOP 30

February 10, 2006 POWERED[1]

W W st me s W ER g MEDIABASE
1 o INTOCABLE Contra Viento Y Marea (EM/ Latin/ 1261 +102 3 42/0 )
2 9 K-PAZ DE LA SIERRA Pero Te Vas A Artepentir (Fdimonsa/Disa) 119 +12 18 4310 M OSTA DDE D )
L) €) CONJUNTO PRIMAVERA Algo De Mi (Fonovisal 1187 +260 3 an
| 0 GRUPO MONTEZ DE DURANGO Lagrimillas Tontas (Edimonsa/Disa) 1116 +73 14 39/0 ARTSINITLERTABELS) RUDS
f 5  PESADO A Chillar A Otra Parte (Warner M.L.) 833 -36 18 41/0 No Song Received More Than One Add This Week. 0
g o ALACRANES MUSICAL Si Yo Fuera Tu Amor Univision) 823 +122 15 3710
8 o BETO Y SUS CANARIOS No Puedo ONvidarte (Edimonsa/Disa) 810 +47 32 39/0
) o PALOMO En La Pasion No Hay Palabras (Disa/ 796 +24 10 33/0
] 9  LOS TIGRES DEL NORTE Directo Al Corazon (Fonovisa/ 796 -84 11 39/0
13 ) JENNIRIVERA De Contrabando (Fonovisa/ 7115 +117 2 3100 MOST
10 @) LOS TEMERARIOS Por TuMaldito Amor (Fonovisal 698 +17 18 36/0 INCREASED PLAYS
1 @ SERGIO VEGA “EL SHAKA" Cosas Del Amor (Sony BMG Norte) 648 +35 12 36/0 TOTAL
17 (B COYOTEY SUBANDA TIERRA SANTA No Puedo Mis (Univision) 597 +49 5 3100 i TS G rHE
15 @ BRONCO “EL GIGANTE DE AMERICA” Dejaria Todo (Fonovisa) 596 +18 5 29/0 CONJUNTO PRIMAVERA Algo De Mi (Fonovisa) +260
24 @ EL CHAPO DE SINALDA Para Que Regreses (Disa/ 594 +122 3 24/0 LOS HURACANES... Ya Vez (Es Dificil Olvidarnos) (Univision) ~ +182
12 16  LOSHOROSCOPOS DEDURANGO Oiga (Edimonsa/Disal 593 8 14 30/0 f::gg;::ggi‘;umycm’ (/;Z’ZV’”’ ::gg
16 @ GRACIELA BELTRAN Enséiiame A Olvidar (Univision) 580 +32 5 290 LOS TUCANES DE TIJUANA La Nacha Bustos Universall ~ +134
19 ) CONTROL Ei Sirenito (Univision) 557 +1 8 30/0 ALACRANES MUSICAL Si Yo Fuera Tu Amor Univision) ~ +122
20 @ JOAN SEBASTIAN Nada Se Me Olvida (Balboa/ 551 +8 g 26/0 EL CHAPO DE SINALDA Para Que Regreses (Disa/ +122
22 €) BETOYSUS CANARIOS Pensando En Ti (Edimonsa/Disa) 547 +53 3 211 JENNI RIVERA De Contrzbando Fonovisa) +117
2% @ CUISILLOS Timida (Balboa) 545  +105 2 2210 CUISILLOS Timida (Balboa/ _ +105
14 22 PATRULLAB1 YaNoPuedo Olvidarte (Disa/ 532 62 1 ggjp | "NTOCABLE Contr Viento ¥ Marea (EM Latin +10z
23 23 RICARDO ARJONA fINTOCABLE Mojado /Sony BMG Norte/ 488 -3 6 2411
18 24 NINEL CONOE Ingrate (Universal) an -76 1 270
21 25  VICTOR GARCIA Loco Por Ti (Sony BMG Norte) 451 46 14 2400 NEW & ACTIVE
25 26  LOS HOROSCOPOS DE DURANGO Antes Muerta Que Sencilla (Edimonsa/Disa) 426 -44 3 18/0 .
28 €@ DIANAREYES ComoUna Maripasa (Universal 425 442 2 211 #gtsa I‘:,ﬁ';@'gg;’fom g::t'mg';agj'é (el
27 @ EL CHAPO DE SINALDA Recostada £n La Cama (Disa/ 402 +7 4 2810 CARMEN JARA SOY Una Loca (Universal)
- @ LOS SIERRENOS Te Veré Liorar (Disa/ 389 +30 2 19/0 Total Plays: 359, Total Stations: 20, Adds: 0
30 @ DUELO No Es Justo (Univision) 386 +16 2 15/0 LOS HURACANES OEL NO.RTE Ya Vev... (Univision)
57 Regional Mexican reporters. Monitored airplay data supplied by Madiabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the W, 10 Stat’mns: & Add.s: 0 ;
airplay week of 1/29-2/4. Bulleté appear on songs gaining plays or rema;ning flat from prev'ious week. If two songs are tied in total piays, tﬁe song withythe Iarge?increase BANOA LOS ELEGIOOS Nz'nufrago Eoi Fama licovesy
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R Total Plays: 350, Total Stations: 21, Adds: 0
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest | LOS CUATES DE SINALOA Nifia Cogqueta (Sony BMG Norte)
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned | Total Plays: 328, Total Stations: 13, Adds: 0
an AQH number. Average Quarter Hour Persons used herein with permission from  Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. BANOA EL RECODO Hay Amor (Fonovisa)
Total Plays: 324, Total Stations: 18, Adds: 0
MO ST CONJUNTO ATARUEFER Hoja En Blanco. (Universal)
TOTAL Total Plays: 290, Totai Stations: 14, Adds: 0
PLAYED RECURRENTS | ARTIST TITLE LABEL(S) PLAYS | 0J KANE Es Tan Bello (EM/ Latin)
ror, | GRUPOINNOVACION Mafiana Que Ya No Esté Fanovisa) a1 I'[I]!tlali :';VE:AZLG&ET;:LSJatmns: L Oi_Adds:/li/ ersal
ARTIST TITLE LABEL(S) PLAYS | SERGIO VEGA “EL SHAKA” Duefio De Ti (Sony BMG Norte) a1 | Total Plays: 265, Tota St:tg,z,sf: 12, e, e
BANDA LOS ELEGIDOS Fruta Prohibida (Fonovisa/ 574 CARDENALES DE NUEVO LEON Quiero Que Sepas (Disa/ 384
PATRULLA 81 Eres Divina (Disa) 527 LOS HURACANES DEL NORTE Nada Contigo (Uniision/ 364 — Songs rankex dh_y e
KUMBIA KINGS Na Na Na (Dulce Nifia) (EM/ Latin) 506 CONJUNTO PRIMAVERA Adn Sigues Siendo Mia (Fonovisal 332 Station playlists for all R&R reporters are available
K-PAZ DE LA SIERRA Mi Credo (Edimonsa/Disa/ 418 | CONJUNTO PRIMAVERA Hoy Como Ayer (Fanovisa) 309 on the web af wivy.radioandr cords.com.

Find What You Need

ow Online at

P nii\“s i‘l“‘,:s“!,}\_g&m' I p t
&= In Prini and
www.radioandrecords.com
The Industiry’s most complete, most used DIRECTORY

is now delivered free to all R&R subscribers and is
available online in a searchable database.
Get what you need the way you like it ...
on your desk or on your monitor.
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CONTEMPORARY TOP 30

February 10, 2006 POWERED ) {
WK WEBK  ARTIST TITLE LABEL(S) gt PLATS BT Y d M E D l A BA SE
2 0 LAURA PAUSINI Como Si No Nos Hubiéramos Amado (Warner M.L.) 521 +45 7 1710 .
12 SINBANDERA Suelta MiMano (Sony BMG) 440 57 15 1810 MOST ADDED
5 e JUANES Lo Que Me'Gusta A Mi (Universal) 435 +36 5 1310 ARTIST TITLE. ABELLS) A0DS
6 4 BEBE Malo (EM/ Latin) 392 B 10 150 No Song Received More Than Gne Add This Week. 0
3 5 REIK Noviembre Sin Ti (Sony BMG) 388 -87 15 16/0
4 6  RBD Nuestro Amor (EM/ Latin) 387 -70 12 18/0
19 o CHAYANNE Te Echo De Menos (Sony BMG) 364 +138 2 9/0
10 0 INTOCABLE Contra Viento Y Marea (EM/ Latin) 358 +3 2 1310
9 9  RICARDO ARJONA Acompaiiame A Estar Solo (Sony BMG) 358 -12 1" 16/0
18 D SHAKIRA Dia De Enero (£pic/ 338 +107 3 100 MOST
13 @  RBD Sélo Quédate En Silencio (M) Latin) 330 +24 31 18/0 INCREASED PLAYS
7 12 SHAKIRA No /Epic/ 325 48 27 18/0 TOTAL
12 @ YURIDIA Angel (Sony BMG) 317 +5 7 13/0 ARTIST TITLE LABELGS) e
n 14 YAHIR No Te Apartes De Mi (Warner M.L.) 3oo -20 1" 13/0 CHAYANNE Te Echo De Menos /(Sony BMG) +138
14 15 LA BA.ESTACION Daria (Sony BMG) 294 12 22 14/0 SHAKIRA Dia De Enero (£pic/ +107
8 16 CHRISTIAN CASTRO Amor Eterno (Universal) 292 18 17 16/0 LA SA. ESTACION Perdicidn (Sony BHG) +105
16 (P THALIA Seduccion (EMI Latin) 26 +35 3 10 REIK Que Vida La Mia (Sony MG/ L)
2 @ Vida La Mia (Somv BMG 90 9 1000 EL SUENO DE MORFEQ Oios De Cielo (Warner M.L.) +83
LA LI 2 a5 o+ 101 uis FoNst Por Una Mujer (Universal +43
17 ) MIRANDA Don (M Latin) 215 +38 8 10/0 PAULINA RUBIO Volverds Universal) +46
21 @ HA*ASH Tu Mirada En Mi (Sony BMG) 248 +39 ] 8/0 YAHIR Detalles (Warner M.L) +46
23 @ ALEJANDRO FERNANDEZ Qué Voy A Hacer Con Mi Amor (Sony BMG) 207 +9 10 1210 L PAUSINI Como Si No.Nos Hubiéramqs Amado (Wamer M.L) +45
@ LA S5A.ESTACION Perdicion (Sony BMG) 191 +105 1 8/0 CHRISTIAN CASTRO Sin Tu Amor Universal +5
20 23 KUMBIA KINGS Na Na Na (Dulce Nifa) (EM/ Latin) 191 21 14 6/0
@ EL SUERO DE MORFED Ojos De Cielo (Warner M.L.) 186 +83 1 710
29 @ RICKY MARTIN f/[DADDY YANKEE Drop it On Me (Columbia) 181 +36 5 6/0 NEW& ACTIVE
26 26  LUIS FONSI Vivo Muriendo (Universal) 176 -1 4 30 PAULINA RUBIO Volveras (Un/'versa/)
22 27 LUIS MIGUEL Misterios Del Amor (Warner M.L) 172 30 1 140 T‘;:Z' P':VS: ‘Zoé_T"T‘a' S‘a""";/‘"z Adds: 0
@  CHRISTIAN CASTRO Sin Tu Amor (Universal 159 +45 1 §/0 A g,;:'ﬂs " t';l“s'{‘:t’i:ﬁs, ; "lf’é’és_ .
- 30 MARCO ANTONIO SOLIS Sin Lado Izquierdo (Fonovisa) 142 -1 3 710 Total Plays: 112, Total Stations: 5, Adds: 0
21 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the LUIS FONSI Por Una Mujer (Universal)
airplay week of 1/29-2/4. Bullets appear on songs gaining plays or remaining fiat from previous week. |f two songs are tied in total plays, the song with the larger increase Total Plays: 108, Total Stations: 3, Adds: 0
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R e -
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest #AtﬁEP?TA,gglﬁ.TfTSE:t? Corajozd(ld/n./lgrsa/)
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned eI FRCA LOEIE CUMIERCALITES
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records. CALLE 13 Atrévete - Te (Sony BMG)
Total Plays: 64, Total Stations: 2, Adds: 0
JAMES BLUNT You're Beautiful (At/antic)
MOST Total Plays: 60, Total Stations: 2, Adds: 0
PLAYED RECURRENTS ARTIST TITLE LABEL(S) e EL CANTO DEL LOCO Ya Nada Volvera... (Sony BMG)
Total Plays: 59, Total Stations: 4, Adds: 0
COTIf/JULIETA VENEGAS & PAULINA RUBIO Nada Fue Un Error (Universal) 221 NOELIA Cémo Duele (Barrera De Amor) (EM/ Latin)
ARTIST TITLE LABEL(S) pLAYS REYLI BARBA Amor Del Bueno (Sony BMG) 219 Total Plays: 59, Total Stations: 3, Adds: 0
JUANES Para Tu Amor (Universal) 292 REIK Yo Quisiera (Sony BMG) 176
LA 5A. ESTACION Algo Mas (Sony BMG) 283 | FRANCO DE VITA Ti De Qué Vas (Sony BMG) 173 e Yol Py
SHAKIRA f/ALEJANDRO SANZ La Tortura (Epic/ 252 | ANGEL & KHRIZ Ven Béilalo MVP/Machete Music) 173 Station playlists for all R&R reporters are available
on the web at www.radipandrecords.com.
CHAYANNE No Te Preocupes Por Mi /Soay BMG) 247 LAURA PAUSINI Viveme (Warner M.L.) 146

Can you imagine...
a world without children?

At St. Jude Children’s Research Hospital, we can't.

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org St. Jude Children's
to learn how you can help. Research Hospital

ALNAT = Drind f Tad wus, Fabddsy

70 ® Radio & Records February 10, 2006

www americanradiohistorv com


www.americanradiohistory.com

LATIN FORMATS

February 10, 2006

the airplay week of 1/29-2/4. Bullets appear on songs gaining plays or remaining flat from pravious week. If two songs are tied in total plays, the song
with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Most Increased Plays fists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from
Arhitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

TROPICAL TOP 30 NEDABASE LATIN URBAN TOP'30 MEDIABASE
WK WEBC  ARTIST TITLE LABEL(S) NS eiais "G sTRoks WK WK ARTIST TITLE LABEL(S) S eias "Gk sTRONS
1 1 MARC ANTHONY Tu Amor Me Hace Bien /Sony BMG) 291 45 16 130 1 1 DADDY YANKEE Rompe (£ Carteliinterscope/ 847 6 1" 14j0
z 2 DADDY YANKEE Rompe (H Cartelfinterscope/ 254 -52 " 10/0 3 e LUNY TUNES... Mayor Que Yo (Mas FlowMachete Musit) 747  +35 " 13j0
K1 J  N'KLABE Amor De Una Noche (Sony BMG) 222 -10 22 12/0 2 d  AVENTURA {/DON OMAR EilaY Yo /Premium/ 697 -16 " 12/0
i o WISIN & YANDEL Llamé Pa’ Verte (Machete Music/ 169 +6 13 8/0 b o ANGEL & KHRIZ Ven Biilalo (MV/P/Machete Music/ 611  +55 " 13/0
4 5 INDIA Soy Diferente (SGZ/Univision/ 164 -30 7 10/0 4 §  LUNY TUNES... Rakata /Machete Music/Mas Flow/ 550 -33 1" 130
10 &  AVENTURA UnBeso (Premium/ 135 5 13 8i0 7 e WISIN & YANDEL Llamé Pa’ Verte (Machete Music) 497  +15 1" 13/0
7 7 TITONIEVES EsaBoguita (S6Z/Univision) 131 -34 15 7i0 L] 7 ALEXIS Y FIDO EsoEhh...!! (Sony BMG) 487 -49 1" 12/0
9 ] ALEXIS Y FIDO Eso Ehh..."! (Sony BMG) 130 12 12 10/0 9 IVY QUEEN Cuéntale /a Calle/ M6 +27 1" 13/0
12 e JOSEPH FONSECA Por Tu Amor (Karen/ 128 +4 3 5/0 10 ZION & LENNOX f/DADDY YANKEE Yo Voy /Sony BMG/ 428  +19 1" 12/0
6 10 LUNY TUNES... Rakata (Machete Music/Mas Flow) 125 -46 36 10/0 13 YAGA & MACKIE fININA SKY Bailando /L Calle/ 391 +42 6 10/0
5 11 ANDY ANDY A Quién Le Importa [Urban Box OfficeWepal 123 -52 8 9/0 12 VOLTI0... Chwiin Culin Chunfly (White Lion/Sony Urban/Epic) 381 +1 5 13/0
13 12 MONCHY & ALEXANDRA T0 Sin Mi Y Yo Sin Ti (/&4 109 -4 1" 7i0 16 DON OMAR... Bandoleros /4/ Star/Machete Music/ 368 +45 1" 11/0
24 @ FRANK REYES Princesa /&N 106 +29 4 7i0 14 SHAKIRA fIALEJANDRO SANZ La Tortura (Epic/ 35 +21 1" 13j0
1 14 LUNY TUNES... Mayor Que Yo (Mas Flow/Machete Music/ 103 -37 4 8jo 25 DADDY YANKEE Lo Que Pasé... (H CartelViMachete Music) 353  +103 1" 12/0
15 15 ANTONY SANTOS Lioro (Descarga Production) 90 -5 2 40 1 15 KUMBIA KINGS NaNa Na (Dulce Nifa) (EM/ Latiny 352 -39 4 9/0
19 16 DOMENIC MARTE La Quiero (/&N 87 2 5 6/0 18 @ DON OMAR Reggaeton Latino Urban Box Office/Universall 340  +26 " 120
25 8 JUANES Lo Que Me Gusta A Mi [Universall 86 +10 2 40 8 17 LUNY TUNES... Te He Guerido... (Mas Flow/Machete Music) 340 104 8 8/0
TITO NIEVES Si Yo Fuera El (S6Z/Univision) 85 +31 1 40 15 )  AKWID Anda Y Ve Univision) 338 +15 4 8/0
21 19 MICHAEL STUART Mayor Que Yo /V/Machete Music/ 85 -3 3 40 21 L)  DON OMAR... Dale Don Dale (MVPMachete Music/V) 336 +63 7 13/0
14 20 (VY QUEEN Cuéntale [La Calle/ 83 -23 17 8/0 20 (A1) XTREME TeExtrafio (S6Z/ 281 ] 9 13
28 @ VOLTIO... Chulin Culin Chunfly (White Lion/Sony Urban/Epic) 76 +14 4 7i0 26 2 AVENTURA UnBeso (Premium/ 276+ 5 51
18 22 JERRY RIVERA Ay Mi Vida (Sony BMG) 70 -20 14 7i0 FX)  WISIN & YANDEL... Noche De Sexo (Machete Music/) 263  +115 1 1011
17 23 CHRISTIAN CASTRO Amor Eterno (Universal) 67 -25 13 5/0 17 23 MASTER JOE & 0G BLACK Mil Amores /Ole Music/ 263 -54 1n 9/0
27 @ H. “EL FATHER"... No Hay Nadie (Gokd Star/Machete Music/ 66 +1 3 40 22 24 DAL Lafty Taffy [Dee Money/Asylum/Atlantic) 260 -10 2 710
16 25 SHAKIRA No (Epic/ 66 -29 8 3i0 23 BLACK EYED PEAS My Humps (4&M/interscope) 259 +5 10 110
@ TITO ROJAS SiMe Faitas To (MP/ 63 +10 1 30 24 ZION & LENNOX Doncella (Sony BMG/ 256 +4 1" 12/0
23 27 G.S.ROSA f/V. MANUELLE Dos Soneros... (Sony BMG) 62 17 1" 40 29 NELLY Grillz (Derrty/Fo’ ReelfUniversal) 242  +50 2 9/0
22 28  PAPISANCHEZ Manos Pa’ Arriba (J&N) 61 -18 5 710 - MC MAGIC f/DJ KANE Sexy Lady (Vastyboy/ 207  +55 2 6/0
26 29  EDDY HERRERA fiDANNY BOY Estoy Dofido (/&N 57 -9 4 5/0 19 29  TITO “EL BAMBINO" La Cazadora (Sonmy BMG/Platinum) 207 -80 1" 8/0
20 30 LA SECTA ALLSTAR La Locura Automatica (Universal) 57 -32 18 5/0 27 30  BABYBASH fM.HERNANDEZ Mamacita {Latim/Unversaj 199 -23 5 8/0
14 Tropical reporters. Monitored airplay data lied by Medi a divisicn of Premiere Radio Networks. Songs ranked by total plays for 14 Latin Urban reporters. Monitored airplay data supptied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays

for the airplay week of 1/23-2/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song
with the larger increase in plays is placed first. Songs beiow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from
Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

NEW & ACTIVE

ANGEL & KHRIZ De Lado A Lado (MVP/Machete Music)
Total Plays: 52, Total Stations: 4, Adds: 0

DON OMAR... Bandoleros (A Star/Machete Music)
Total Plays: 40, Total Stations: 3, Adds: 0

P. MONTENEGRO f/D. OMAR Noche De Adrenalina (EM/ Latin/
Total Plays: 38, Total Stations: 3, Adds: 0

N'KLABE f[VICTOR MANUELLE Evitaré (Sony BMG)
Total Plays: 38, Total Stations: 2, Adds: 0

GILBERTO S. ROSA Por La Herida De Un Amor (Sony BMG)
Total Plays: 35, Total Stations: 2, Adds: 0

VICO C/G. S. ROSA Lo Grande Que Es Perdonar (EM/ Latin/
Total Plays: 35, Total Stations: 2, Adds: 0

BANDA GORDA Déjalo Ahi (MP)
Total Plays: 34, Total Stations: 4, Adds: 0

CHAYANNE Te Echo De Menos (Sony BMG/
Total Plays: 34, Total Stations: 3, Adds: 0

RAKIM Y KEN-Y Tu No Estas (Universal)
Total Plays: 33, Total Stations: 2, Adds: 0

NEW & ACTIVE

R. KELLY Burn It Up (Jive/Zomba Label Group)
Total Plays: 190, Total Stations: 10, Adds: 0

YING YANG TWINS f/PITBULL Shake (7¥7)
Total Plays: 162, Total Stations: 9, Adds: 0

DADDY YANKEE Machucando (/ Cartel/Vi/Machete Music/
Total Plays: 126, Total Stations: 4, Adds: 1

IVY QUEEN Libertad (L& Calle/
Total Plays: 174, Total Stations: 5, Adds: 0

Songs ranked by total plays

Songs ranked by total number of pomts Data compiled from playlists submitted on a weekly basis by 9 specialty rockl.

\_ Songs ranked by total plays ) \\§
( o , N ~
'ROCK/ALTERNATIVE ! 'RECORD POOL
TW  ARTIST Title Label(s) TW  ARTIST Title Labei(s)
1 BABASONICOS Carismatico (Universal) 1 THALIA Un Alma Sentenciada /EM/ Latin/
2 CAFE TACUBA Nuestro Juramento (Paim) 2 MACH & DADDY La Botella {Universal)
3 EL TRI Todos Somos Piratas (Fonovisa/Lora) 3 TITOROJAS Si Me Faltas Ta (MP/
S S NECHEVER I S e 4 YAGA & MACKIE fININA SKY Bailando (La Calk/
R e , 5 BANOA GORDA Yo No Te Oivido (MP)
6  SPIGGA People Of The S'un (El Reldmpago Misica/Supermercado23/V&J) 6 ALEXIS Y FIDO Eso Ehh.!! (Sony BMG)
7 MIRANOA Don /EM/ Latin) 7 ANASOL Nace Univision)
8  SUPERZERO Negativa /Pistolero/V&J) !
9 ELLINOISE Aire Frio Pistolera/VaJ) 8  EDDY HERRERA f/DANNY BOY Estoy Doiido (/&N/
10 BERSUIT VERGARABAT Madre Hay Una Sola (Universal 9 WISIN & YANDEL Liamé Pa' Verte (Machete Music/
11 COTIflJULIETA VENEGAS & PAULINA RUBIO Nada Fue Un Error (Universal 10 FRANKELY Como Loco (Eshtion/
12 CABULA Heroina (indepedent Love/V&J) . 11 E'REAL Esta Noche (Cutting/
13 PINKER TONES Sonido Total (Nacional) 12 LOE Que No Pare /Aries/
14 OELUX Mas De Lo Que Te Imaginas /Ramper/V&J/ 13 PILAR MONTENEGRO f/DON OMAR Noche De Adrenalina (EM/ Latin/
15  CIRCO Un Accidente (Universal) 14 DOMENIC MARTE La Quiero (/&N
15  LUISITO ROSARIO Guiso /Fuentes)

Songs ranked by total number of points. 22 Record Pool reporters.

alternative shows, airing at ieast 2 hours per week, on radic stations across the country.
)

\. _J
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EMMIS MARKET

MANAGER, NYC
3 station cluster needs exceptional
leader w/ proven revenue & ratings
success; history of dynamic personnel
mgt.; avid community involvement;
diversity pro. Are you a Top 20 Market
Manager who leads by example? Rare
opportunity to join Emmis in #1
market. Send cover letter & resume to:
kate@mediastaffingnetwork.com.
EOE.

FAMILY LIFE NETWORK

Join effective team who impact lives for
Jesus Christ! Family Life Network has open-
ing for creative, personable announcer. FLN
reaches much of NY/PA. Substantial experi-
ence necessary. Competitive salary and ben-
efits available. Send T&R to Rick Snavely at
7634 Campbell Creek Road; Bath, NY 14810.

OPPORTUNITIES

THEITR ) usie STATION

1075KZL Assistant
Morning Show Producer

Assistant on air Morning Show producer
needed for legendary Murphy [n The Morn-
ing on 1075KZL/ Greensboro-Winston Sa-
lem-High Point. Interested persons should
submit, aircheck, photo and production ma-
terials to Jason Goodman, 192 East Lewis
Street, Greensboro, NC 27410. No Calls
please. Qualified applicants will be contacted.
Females and minorities encouraged EOE

WEST

@CBSRADID

KVIB-FM in Phoenix, AZ is looking for a
PD targeting the Hurban format. Must
be a bi-lingual Latino w/ min. 3yrs. ex-
perience as a PD. Please contact Jose
Rodiles @ 480.222.3313 or jrodiles@
myclub95.com. EOE

PROGRAM DIRECTOR

KMYI (Star 94.1) has great ratings (#1 P25-
54), a great morning show (Jeff & Jer) and
isina great city (San Diego). The only thing
missing is a great PD. If you're great, please
send get your materials (composite, 2-3
years of ratings) in the mail now. Yes, the
mail...no need to send 12mb-size files that
clog the email. Jim Richards, RVPP, 9660
Granite Ridge Dr., San Diego, CA 92123. No
calls, please. And no emails. Especially those

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in
dustry under Positions Sought

To appear in the following week’s issue, your ad must be
received by Thursday noon (PST), eight days prior to 1ssue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2* X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to

kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067

RER Opportunities

Call 800-927-9083 o visit www.fin.org. EQE. big files. EOE Advertising
S —_—————— 1x 2x
GENERAL MANAGER KNX 1070 NewsRadio in MARKETING DIRECTOR $200/inch  $150/inch

Greater Mediais seeking a General
Manager for its Boston cluster of 5
of the top FM stations in the market,
including WMJX, WKLB, WTKK, WBOS,
and WROR. Position requires a stra-
tegic thinker who has: extensive
experience with perceptual and
qualitative research; a good under-
standing of cross-platform market-
ing, particularly between radio and
the internet; broad experience with
a variety of formats; a strong finan-
cial background; excellent oral and
written communication skills and
computer literacy; and a proven
track record of running successful

Los Angeles has a RARE
opportunity for a news
director.

You'd oversee one of the largest radio
news operations in America, driving it to
win and win big in one of the most com-
petitive markets in America.

You'd be in charge of planning daily and
long term news coverage, enterprise sto-
ries, and feature stories.

You must be able to motivate people with
passion, execute flawlessly, and plan like
there really is a tomorrow.

Large market news management expe-
rience is a must.

Please send resumes to:

KSFO RADIO

San Francisco

KSFO Radio, one of the Bay Ared's leading
radio stations, is looking for a solid
marketing pro.
The position is responsible for advertising,
promotional events, PR, sales support and
community relations.
The Marketing Director is responsible for
building our BRAND.
Qur marketing director for the past
decade is moving out of the area for
personal reasons. Previous broadcast
marketing experience is an enormous
plus. But candidates with other related
backgrounds will be considered.
Contact:

Jack Swanson

Rates are per week (maximum 35 word perinch includ

ing heading). Includes generic border. If fogo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R'’s
website. (www.radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typed on
company/station letterhead and accompanied by ad

i - i . ) ’ vance payment. Please submit ad copy & logos via
stTIOlj\s. >7 yeGrsGof mG:Cr)\:‘ market David G Hall Operations Director email to kmumaw@radioandrecords.com. Ads are also
experience as a General Manager KNX 1070 KGO/KSFO Radio accepted by fax: (310-203-8727) or mail. Visa, MC,

is preferred.

Send resumé or CV to
emacwiliams@greatermedia.com.
No phone calls or e-mail please.
Greater Media is an equal oppor-
tunity employer.

SOUTH

ESPN Morning Show

ESPN 790 IS SEARCHING FOR IT'S FIRST
LOCAL MORNING SHOW. IT MUST BE
FUN, ENTERTAINING AND KNOW
HOW TO BALANCE BEING A SPORTS
FANATIC WITH BEING RELEVANT TO
A BROAD AUDIENCE. LOOKING FOR
INDIVIDUALS OR TEAMS... IT DOES
NOT MATTER. WE ONLY WANT THE
BEST! Requirements / Qualifications:
Applicants should have experience
hosting a daily show. Send CD and
resume to Ken Charles, RVP of Pro-
gramming, at 2000 West Loop South
Suite #300 Houston, TX 77027 or
email fo kencharles@clearchannel.
com ; fax to: 713-212-8970. No
phone calls please. EOE.

5670 Wilshire #200
Los Angeles CA 90036
CBS Radio Inc. is an EOE.

Hol

WEWE K ADID

One of America’s great heritage, with a capi-
tal “H”, radio stations is looking for its next
cutting edge Director of News and Program-
ming. KSL Newsradio 102.7 FM, 1160 AM
has a rare opportunity for you to be a part of
a powerful ratings and revenue winner. If you
can hear what a great radio station sounds
like in your head, we want you! Do you know
how to develop and execute a winning pro-
gramming plan that attracts listeners? Do
you have the ability to work with and develop
engaged talent? Do you embrace new me-
dia and understand how it benefits radio?
Do you understand the role of radio in the
revolution that is taking place in electronic
news gathering? It's a great station, a great
company and a great community!

For specific position qualifications and to
download an application, visit www.ksl.com,
or contact Human Resources (801) 575-
5777.

Equal Opportunity Employer

900 Front Street
San Francisco, CA 94111
jack.c.swanson@abc.com
No phone calls please.

MORNINGS IN DENVER!

Christian CHR, WAY-FM is looking for a
compelling, culturally-relevant morning show
with 3+ years experience. Big signal, great
company, strategic vision. You will change
lives. Rush demo to: scott@wayfm.com. EOE

or AMEX accepted. include card number, name as it
appears on credit card, expiration date and phone
number, Blind box responses are sent to advertisers
every Friday by first-class mail

Deadline

To appear in the following week’s issue, your ad must
be received by Thursday noon (PST) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2048 Century Park East, 41st Floor, Los Angeles,
CA 90067

RADIO & RECORDS. INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 90067

Publisher

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles, California 90067. Annuat subscription plan includes the weekly
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mm= AUDIO & VIDEO AIRCHECKS =mem

MARKETPLACE

o

adho + IV Imaging * Promos Commercials

AIR CHECKS ‘ VOICEOVER SERVICES

HEARD BY

HYIO’NEIL

45 MILLION

+CURRENT #306, KI1S/Suzy Tavares, WPGC/Donnie Simpson, Honh, LISTENERS DAILY
llﬂ'led;ofstat' “THE VOICE HEARD ABOVE THE REST’ o T NI RSEE vt )

WBIG/Tom Kelly, WYCD/Dr. Don, KROQ/Stryker, WLNK/Matt & ditrnn o8 Ionsaround the w ] '

Ramona, KRTH/Jim Carson. $13 CD. S, or’d H DEMO: 1-877-4-YOURVO

+CURRENT #3085, WKTU/Bill Lee, WOMC/Tom Ryan, KROQ/Kevin &
Bean, KATZ/Staci Static, WIHT/Albie D., Z100/Joe Rosati. $13 CD.
+PERSONALITY PLUS #PP-214, WMMR/Preston & Steve
WRQX/Jack Diamond, WMGC/Jim Harper, WOGL/Ross Brittain.
$13 CD.

+PERSONALITY PLUS #PP-213, KGB/Dave, Shelly & Chainsaw,
KMJM/Tony Scott, WODS/Dale Dorman, WXKS/Matt Siegel $13 CD.
+PERSONALITY PLUS #PP-212, WMZQ/Ben & Brian, WYSP/
Kidd Chris, WROR/Loren & Wally, WWMX/JoJo & Kenny. $13 CD
+ALL COUNTRY #CY-161, KZLA, KFRG, WKIS,WKLB. $13.CD
+ALL CHR #CHR-131, WKTU, WNOU, KIKi, KDDB, KPHW. $13 CD.
+ALL A/C #AC-139 KYSR, WPLJ, WBMX, KUMU, KSSK. $13 CD.
+PROFILE #S-545 NEW YORK! CHR UC AC AOR $13 CD
+PROFILE #5-544 BOSTON! CHR AC AOR Gold Ctry $13 CD
+PROMO VAULT #PR-63 promo samples - all formats, all market
sizes. $15.50 CD

www.samoneil.com (877-496-8786)

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

MARKETPLACE

ADVERTISING

Tt Inousty's Newspapen

Payable in advance. Order must be typed and
accompanied by payment. Visa/MC/AMEX
accepted. One inch minimum, additional space

+SWEEPER VAULT #8V-49 Sweeper & legal ID samples, all K. . ifee demo, email BN up to six inches available in increments of one-
formats. $15.50 CD info@davidkaye.com OJ inch. Rates for R&R 1 time $95.00
+CHN-39 (CHR Nights),+0-27 (All Oldies) +CR-1 (Classic Rock), S B S Marketplace(per g ipsertions 90.00
+ALT-11 (Alternative) +AOR-17 (AOR) at $13 each inch): 13 insertions  85.00

+CLASSIC #C-299, KPOI/Glen Martin-1974, WHBQ/J.J. Jordan-
1974, WLS/Fred Winston-1971, WRBQ/Q Zo0o-1985 & more.
$16.50 CD

VIDEQ #104, Indy’s WZPL/Smiley & KJ, St. Louis’ WIL/Lynn
Stewart, KMJUM/Tony Scott & Breakfast Crew, Seattle’s KMPS/
Tony Thomas, Orlando’s WOMX/Scott & Erica. 2 hrs, VHS $30,
DVD $35.

+ tapes marked with + may be ordered on cassette-for $3 less

www.californiaaircheck.com
3

“*4. CALIFORNIA AIRCHECK ee
Box 4408 - San Diego, CA 92164 - (619) 460-6104

THATVAICEGU

Radio Imaging

MARKETING & PROMOTION

using the sene sy eetl
it's cheeper et i

Offering quantity, quality reprints for over 35 years ‘;

REQUEST FREE

CATALOG AND SAMPLES!

B/W - 8x10s
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS

B&W 500 — $75.00
Color 500 — $215.00

* PRICES INCLUDE
ADDITION OF NAMES & LOGOS
#* ORDERS HELD FOR 3 YEARS
FOR EASY REORDERING
“* OTHER SIZES AVAILABLE

PRICES SUBJECT TO
CHANGE WITHOUT NOTICE

Lema Al-Zein

Send 8x10 photo/digital file, Check/M.0., Visa/MC, Instructions to
1867 E. Florida Street, Dept. R. Springfield, MO 65803
TOLL FREE: 1-888-526-5336
www.abcpictures.com

26 insertions 75.00

Marketplace 51 insertions  70.00

(310) 788-1621
Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

Audio Lunchhbox’s Musical Feast

iTunes isn't the only music service selling down-
loads that work with iPods. Any service that sells
unrestricted MP3s is iPod-compatible (and any-other-
digital-player-compatible). This week G&G focuses on
one seller of unrestricted independent music, the
nearly 3-year-old Audio Lunchbox.

Audio Lunchbox (www.audiolunchbox.com) is a
handsome, no-frills ( — -
website that puts the
emphasis on content.
Featured albums — when

o

UREESIRCIED MU WWTH

Free signup is required to purchase a la carte
tracks for 99 cents each or albums for $9.99, and
there are subscription options available. In the
service’s only mildly confusing feature, those subscrip-
tions don't entitle the subscriber to a specific number
of downloads per month, but rather provide “points”
that are redeemed for music.

For example, a $9.99
month-to-month “Gold”
= | subscription comes with
40 points a month, while a

| visited, Cat Power's The

Greatest and The Samples’ Rehearsing for Life —
rotate in a center box, with an eclectic list of “ALB
Weekly Editor's Picks” below.

A search box is prominently displayed at the top
left, along with options to browse by genre and
alphabetically by artist and album. Links lead to top 10
album and singles charts, a page of recent additions
and “Label Stores” (simply a long list of affiliated
labels with links to their catalogs).

As is true of any service selling no-rights-
management MP3s, Audio Lunchbox mostly covers
the independent and obscure, but its catalog also
features a surprising number of well-known names,
among them the aforementioned Cat Power, Death
Cab For Cutie, Nickel Creek and Queens Of The
Stone Age. The oldies selection, meanwhile,
includes tracks by Bing Crosby, Glen Campbel,
Little Richard and Patsy Cline.

$24.99 “Platinum” monthly
plan comes with 125 points, and the points don't carry
over.

Prepaid plans come with extra “anytime” points that
carry over for the life of the subscription — $100 a
year covers 30 points a month and 120 “anytime
points” and $250 a year gets 80 points a month plus
250 “anytime” points.

Whether a subscription is a good deal compared to
a la carte downloads depends on the music you like.
Though there are a fair number of songs available for
one point and albums for 10 points, more typical
prices are two to four points per song and 30 to 40
points per album. If you got one 40-point album each
month, you’d be coming out about even with the a la
carte price. But if you stuck to 10- or 20-point albums,
you could come out enough ahead to make a

subscription worthwhile.
— Brida Connolly

PICTURES
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CHR/POP

w ™

1 0 BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia)

2 2 PUSSYCAT DOLLS Stickwitu (A&M/Interscope/

3 CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group)
4 “NE-YO So Sick (Jef Jam/IDIMG)

6 ALL-AMERICAN REJECTS Dirty Little Secret f/nterscope)

5 KELLY CLARKSON Because 0f You (RCA/RMG/

7 FALL OUT BOY Dance, Dance (/s/and//IDJMG)

10 NELLY Grillz (Derrty/Fo’ Reel/Universall

" NATASHA BEDINGFIELD Unwritten (Epic/

8 NICKELBACK Photograph (Roadrunner/|DJMG)

16 KELLY CLARKSON Walk Away (RCA/RMG)

15 BLACK EYED PEAS Pump It (A&M/Interscape)

] MARIAH CAREY Don’t Forget About Us (/siand/IDJMG)

12 JUELZ SANTANA There It Go (The Whistle Song) (Diplormat/Def Jam/IRJMG)
17 RAY J One Wish (Knockout/Sanctuary)

14 FALL OUT BOY Sugar, We're Goin’ ODown {Is/and/IDJMG)

18 EMINEM f/INATE DOGG Shake That (Shady/Aftermath/interscope)
18 KANYE WEST Gold Digger (Roc-A-Fella/Def Jam/IDJMG)

13 RIHANNA If it's Lovin’ That You Want (Def Jam/IDJMG)
23 CASCADA Everytime We Touch (Robbins/
22 RELIENT K Wha | Am Hates Who I've Been (Gotee/Capitol)
28 GWEN STEFANI Crash finterscope)
33 MARY J. BLIGE Be Without You (Geffen/
21 GORILLAZ Feel Good Inc. (Virgin/
29 4 JAMES BLUNT You're Beautiful /Atiantic/

24 ¥4 STAIND Right Here (Flip/Atlantic)

25 SAVING JANE Girt Next Door (Toucan Cove/Alert)

38 ¥k T-PAINfIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group)
45 RIHANNA S0S (Def Jam/IDJMG)
3 ASHLEE SIMPSON L.OV.E. (Geffen/

THE BACK PAGES
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CHR/RHYTHMIC

w ™

1 NELLY Grillz (Derrty/Fo’ ReelfUniversall

3 BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia)

2 NE-YO So Sick (Def Jam/IDJ M

4 MARY J. BLIGE Be Without Yod (Geffen)

5 JAMIE FOXX fILUDACRIS Unpredictable L/RMG/

6 T-PAIN fIMIKE JONES {'m N Luv (Wit A Stripper) (ve/Zomba Label Group)
10 CHRIS BROWN Yo (Excuse Me Miss) (Uive/Zomba Label Group)

7 8 MARIAH CAREY Don't Forget About Us fisland//DJMG)

13 o BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)

8 10 CHAMILLIONAIRE Turn it Up {Latium/Universal)

11 11 CHRIS BROWN f/JJUELZ SANTANA Run It (Jive/Zomba Label Group)
14 @ EMINEM fINATE DOGG Shake That (Shady/Aftermath/Interscope/

8 13 JUELZ SANTANA There it Go (The Whistle Song) (Diplomat/Def Jam/iBJMG)
12 14 RAY J One Wish (Knockout/Sanctuary)

15 15 PUSSYCAT DOLLS Stickwitu ([A&M/lnterscope/

17 16 DAL Laffy Tatty (Dee Money/Asylum/Atlantic)

28 @ DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin)
16 18 DEM FRANCHIZE BOYZ... | Think They Like Me... (So So Def/Virgin
21 SEAN PAUL Temperature (VP/Atlantic)

LIL ROB Bring Out The Freak In You (Upstairs/

BOW WOW Fresh Azimiz (Sony Urban/Columbia)

18 22 JUVENILE Rodeo (Atlantic)

22 23 PURPLERIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin)

24 YOUNG JEEZY My Hood (Def Jam/IDJMG)

28 BUSTA RHYMES Touch it (Aftermath/interscope)

27 NOTORIOUS B.1.G. f/P. DIDDY, NELLY ... Nasty Girl (Bad Boy/Atlantic)
33 LL COOL J f/JENNIFER LOPEZ Control Myself (Def Jam/IDJMG)

25 28 TRINAf/KELLY ROWLANO Hege We Go (Sijp-A-Siide/Atlantic)

39 JUELZ SANTANA 0Oh Yes (Diplpmat/Def Jam/IDJMG)
YING YANG TWINS & BUN B Git it (Rap-A-Lot/Asylum/TVT)

#1 MOST ADDED

PINK Stupid Girls (LaFace/Zomba Label Group)

#1 MOST INCREASED PLAYS
NE-YO So Sick (Def Jam/IDJMG)

TOP 5 NEW & ACTIVE
JASON MRAZ Geek In The Pink (Lava/Atlantic)
ROB THOMAS Ever The Same (Atlantic)
NICKELBACK Savin’ Me (Roadrunner//IDJMG/
TWISTA FIMARIAH CAREY So Lonely (Atlantic/
WEEZER Perfect Situation (Geffen/

CHR/POP begins on Page 22,

w

1 LIFEHOUSE You And Me (Geffen/

2 JAMES BLUNT You're Beautiful (At/antic/

3 ROB THOMAS Lonely No More (At/antic/

4 MICHAEL BUBLE Home (743/Reprise)

6 EAGLES No More Cloudy Oays (ERC)

5 ANNA NALICK Breathe (2 AM) (Columbia)

g KELLY CLARKSON Because Of You (RCA/RMG)

7 MARIAH CAREY We Belong Together (/siand/IDJMG)

8 D.H.T. Listen To Your Heart (Robbins)

" SANTANA f/MICHELLE BRANCH I'm Feeling You {Arista/AMG)
10 JON SECADA Window To My Heart /8jg 3/

15 KEITH URBAN Making Memories Of Us (Capito/EMC)

12 HOOTIE & THE BLOWFISH Dne Love (Sneaky Long/Vanguard)
13 JIMBRICKMANW/WAYNE BRADY Beautiful (Wat Disney/Hollywood)
17 MICHAEL BUBLE Save The Last Dance For Me (743/Reprise)

16 MELISSA ETHERIDGE ! Run For Life (/sland//DJMG)

18 DANIEL POWTER Bad Day (Warner Bros.)

20 LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb/
21 JORDAN KNIGHT Where Is Your Heart Tonight (7rans Continental)
18 ENYA Amarantine (Reprise/

23 CYNDI LAUPER f/SARAH MCLACHLAN Time After Time (Epic/
24 SHERYL CROW Good Is Good /A&M/interscape)

25 GOO GOO DOLLS Better Days (Warner Bros.)

27 GREEN DAY Wake Me Up When September Ends (Reprise/

28 ROB THOMAS Ever The Same (At/antic/

30 FAITH HILL Like We Never Loved At AH (CurlyWarner Bros.)

BARRY MANILOW Unchained Melody (Arista/
JESSE MCCARTNEY Beautiful Soul fHolywaod)
NICKELBACK Photograph (Roadrunner//DJMG/
— € GWEN STEFANI Cool flnterscope/

#1 MOST ADDED

PRINCE Black Sweat (Universall

#1 MOST INCREASED PLAYS
BEYONCE' FISLIM THUG Check On it (Sony Urban/Columbia)

TOP5 NEW & ACTIVE
LUDACRIS FIFIELD MOB & JAMIE FOXX Georgia (O7P/Def Jam/IDJMG)
NEW RIDAZ Special Girl (Upstairs/
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia/
DILATED PEOPLES Back Again (Capitol)
TAMI CHYNN Hyperventilating (Cherry/Universal)

CHR/RHYTHMIC begins on Page 27.

w

1 NICKELBACK Photograph [Roadrunner/|DJMG)

3 JAMES BLUNT You're Beautiful (At/antic)

2 KELLY CLARKSON Because Of You (RCA/RMG)

5 ROB THOMAS Ever The Same {At/antic)

4 GOO GOO DOLLS Better Days (Warner Bros.)

6 LIFEHOUSE You And Me (Geffen/

8 HOWIE DAY She Says fEpic/

7 GREEN DAY Wake Me Up When September Ends (Reprise/
g INXS Pretty Vegas (Epic/

10 FALL OUT BOY Sugar, We're Goin' Oown (/sland/IDJMG)
n STAIND Right Here (Flip/Atlantic)

14 SANTANA f/STEVEN TYLER Just Feel Better (Arista/RMG)
13 FRAY Over My Head (Cable Car) (Epic/

15 DANIEL POWTER Bad Day (Warner Bros.)

12 KEITH URBAN You'll Think Of Me (Capitol/EMC)

16 TRAIN Cab (Columbia)

17 COLLECTIVE SOUL How Do You Love (£/ Music Group)
18 ANNA NALICK in The Rough (Columbia/

23 ALL-AMERICAN REJECTS Qirty Little Secret (/nterscope/
22 COLDPLAY Talk (Capitol)

26 BON JOVI Who Says You Can't 8 Home (Iskand/IDJMG)

21 LIFEHOUSE Blind (Geffen/

25 NATASHABEDINGFIELD Unwritten (Epic/

20 24 MADONNA Hung Up (Warner Bros.)

19 25 ALANIS MORISSETTE Crazy Maverick/Reprise)

32 @ KELLY CLARKSON Walk Away [RCA/RMG)

24 27 SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/AMG)
27 @) 0.AR.Love And Memories flava/

29 €3 JACK JOHNSON Upside Down (Brushfire/Universal

CARRIE UNDERWOOD Some Rearts (Arista)

POWERE
MEDIABASE

URBAN

MARY J. BLIGE Be Without You (Geffen/

JAMIE FOXX fILUDACRIS Unpredictable (//AMG)

NELLY Grillz (Derrty/Fo’ Reel/Universal)

BEYONCE' f/SLiM THUG Check On It (Sony Urban/Columbia)

NE-YO So Sick (Def Jam/IDJMG)

CHRIS BROWN Yo (Excuse Me Miss) (/ive/Zomba Label Group/

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit it (So So Def/Virgin)
KEYSHIA COLE Love (A&M/interscope/

T-PAIN f/MIKE JONES mN Luv (Wit A Stripper) (/ive/Zomba Label Group)
JUVENILE Rodeo {At/antic/

BOW WOW Fresh Azimiz (Sony Urban/Columbia)

PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin)
MARIAH CAREY Don't Forget About Us (/sland//DJMG)

BUSTA RHYMES Touch it (Aftermath/interscope/

TREY SONGZ Gotta Go (Songhook/Atlantic/

RAY J One Wish (Knockout/Sanctuary)

LUDACRIS fIFIELD MOB & JAMIE FOXX Geargia (07F/Def Jam/IDJMG)
DAL Betcha Can’t Do It Like Me (Dee Money/Asylum/Atlantic)

DEM FRANCHIZE BOYZ... | Think They Like Me... (So So Def/Virgin/
LIL’ WAYNE Fireman (Cash Money/Universal)

JUELZ SANTANA 0h Yes (Diplomat/Def Jam/IDJMG)

YOUNG JEEZY My Hood (Def Jam/IDJMG)

BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)
NOTORIOUS B.I.G. f/P. DIDDY, NELLY... Nasty Girl (Bad Boy/Atlantic)
KANYE WEST fILUPE FIASCO Touch The Sky (Roc-A-Felia/Def JamViD.JMG)
TYRA B. Still In Love (66&L/

JUELZ SANTANA There It Go (The Whistie Song) (Diplomat/Def JanviDJMG)
FAITH EVANS Tru Love (Capitol)

KIRK FRANKLIN Looking... Fo Yo Soul/Gospo Centric/Zombal abel Group)
SEAN PAUL Temperature (VP/Atlantic)

#1 MOST ADDED
LL COOL J FIJENNIFER LOPEZ Control Myself (Def Jam/IDJMG)

#1 MOST INCREASED PLAYS

KEYSHIA COLE Love (A&M/Interscope)

TOP5 NEW & ACTIVE
ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group)
JAGGED EDGE Good Luck Charm (Sony Urban/Columbial
DAMIAN “JR. GONG” MARLEY Beautiful (Tuff Gong/Universal)
ISLEY BROTHERS F{R. ISLEY Just Came Here To Chill (Def Soul/Def Jam/IDJMG)
YOUNGBLOODZ Chop Chop (LaFace/Jive/Zomba Label Group)

URBAN begins on Page 30.

33 &

wo W

1 SHINEDOWN Save Me (At/antic/

2 NICKELBACK Animals (Roadrunner/IDJMG)

4 FOO FIGHTERS DOA (RCA/RMG)

5 10 YEARS Wasteland (Republic/Universal)

3 SEETHER Remedy (Wind-up/

7 AVENGED SEVENFOLD Bat Country (Warner Bros.)
6 DISTURBED Stricken (Reprise/

] AUDIOSLAVE 0ut 0f Exile (Epic/interscope/

8 9 KORN Twisted Transistor (Virgin/

14 HINDER Get Stoned (Universal
SEETHER Truth (Wind-up/

10 12 STAIND Falling (Fip/Atlantic)

11 13 TRAPT Stand Up (Warner Bros.)

13 AUDIOSLAVE Doesn’t Remind Me (Epic/interscope)

19 SYSTEM OF A DOWN Hypnotize (American/Columbia)

17 DISTURBED Just Stop (Reprise/

22 SHINEDOWN | Dare You (At/antic)

18 P.0.D. Goodbye For Now (Atiantic/

23 MUDVAYNE Fall Into Sleep (Epic/

28 SILVERTIDE Devil's Daughter L/RMG/

25 TRAPT Waiting (Warner Bros.)

20 & THEORY OF A DEADMAN Say Goodbye (Roadrunner/IDJMG)

18 NINE INCH NAILS Dnly //nterscope/

24 SANTANA f/STEVEN TYLER Just Feel Better (Arista/RMG)

18 SCOTT STAPP The Great Divide (Wind-up/

28 ROLLING STONES Rain Fall Down (Virgin/

29 NINE INCH NAILS Every Day Is Exactly The Same (/nterscope/

21 &) THOUSAND FOOT KRUTCH Move (EM/ Music Reactive/Tooth & Nail) ¢
30 € 3DOORS DOWN f/BOB SEGER Landing In London... (Republic/Universall

FOO FIGHTERS No Way Back (RCA/RMG/

#1 MOST ADDED

CARRIE UNDERWOOD Some Hearts /Arista/

#1 MOST INCREASED PLAYS
KELLY CLARKSON Because 0f You (RCA/AMG)

TOP5 NEW & ACTIVE
DARREN HAYES So Beautiful (Columbia)
BONNIE RAITT | Don't Want Anything To Change (Capitol)
DIAN DIAZ Colour Everywhere (Strip City/
CARRIE UNDERWOOD Some Hearts fArista/
CHRIS RICE When Did You Fall {in Love With Me} (V0/

AC begins on Page 43.
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#1 MOSTRDDED
SHERYL CROW & STING Always On Your Side (A&M/Interscope)

#1 MOST INCREASED PLAYS

JAMES BLUNT You're ggautiful {Atlantic)

TOP 5 NEW & ACTIVE
BO BICE The Real Thing (RCA/AMG)
KEITH URBAN Making Memories Of Us (Capitol/EMC)
VERTICAL HORIZON When You Cry (Hybrid)
DEATH CAB FOR CUTIE Soul Meets Body (Atlantic)
TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG)

AC begins on Ega 43.

www americanradiohistorv com

#1 MOST ADDED
FOO FIGHTERS No Way Back (RCA/RMG)

#1 MOST INCREASED PLAYS

10 YEARS Wasteland (Republic/Universal)

TOP 5 NEW & ACTIVE
EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood)
HIM Rip Dut The Wings 0f A Butterfly (Warner Bros.)
DAVID GILMOUR On Anisland (Columbia)
FLYLEAF I'm So Sick (Octone/RCA/RMG)
DEFAULT Count On Me (7V7)

. ROCK begins on Page 51.
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MARY J. BLIGE Be Without You (Geffen/

HEATHER HEADLEY In My Mind (RCA/RMG)

JAMIE FOX X fILUDACRIS Unpredictable (/AMG)

ALICIA KEYS Unbreakable (J/RMG)

CHARLIE WILSON Magic (ive/Zomba L abel Group)

KIRK FRANKLIN Looking... (Fo Yo Soul/Gospo Centric/Zomba L abel Group)
ERIC BENET | Wanna Be Loved (Reprise/Warner Bros.)

BABYFACE Grown & Sexy (Arista/AMG)

ANTHONY HAMILTON Can’t Let Go (So So DefiZomba Label Group)
KEM Find Your Way (Back Into My Life) (Motown/Universal)

ISLEY BROTHERS f/R. ISLEY Just Came... (Def Soul/Def Jam/IDJMG)
MARIAH CAREY Don't Forget About Us /sland/IDJMG)

FAITH EVANS Tru Love (Capitol)

VIVIAN GREEN Gotta Go, Gotta Leave (Seny Urban/Columbia)
KINDRED THE FAMILY SOUL Where Would | Be... (Hidden Beach)
BRIAN MCKNIGHT Find Myself In You (Matown/Universal)

EARTH, WIND & FIRE f/BRIAN MCKNIGHT To You (Sanctuary/SRG)
INDIA.ARIE | Am Not My Hair (Motown/Universal)

MARIAH CAREY Shake it Off (island//DJMG)

MELI'SA MORGAN | Remember (Orpheus/Luann)

KEM Into You (Motown/Universal)

LYFE JENNINGS f/FANTASIA Hypothetically (Sony Urban/Columbia)
WILL DOWNING Crazy Love (GRP/VMG)

VIVIAN GREEN Cursed (Sony Urban/Columbia)

DWELE Weekend Lave (Virgin/

JAHEIM f/JADAKISS Everytime | Think About Her (Divine MilfWarner Bros.)
JAVIER Indecent Praposal [Capitol)

NE-YO So Sick (Def Jam/IDJMG)

TONIBRAXTON Trippin’ (BlackGround/Universal)

URBAN MYSTIC | Refuse (SOBE/

~ #1MOST ADDED

URBAN MYSTIC | Refuse (SOBE/

#1 MOST INCREASED PLAYS

MARY J. BLIGE Be Without You (Geffen)

TOP 5 NEW & ACTIVE
GOAPELE First Love (Skyblaze/Sony Urban/Columbia)
RAY J One Wish (Knockout/Sanctuary)
LEELA JAMES My Joy (Warner Bros.)

JAMIE JONES FIWAYNE BRADY & WILLIAM CARTWRIGHT Don't Stop (Gesess

MARY MARY Heaven (Sony Urban/Columbia)
URBAN begins on Page 30.
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10 YEARS Wasteland (Republic/Universal)

AVENGED SEVENFOLD Bat Country (Warmer Bros.)
NICKELBACK Animals (Roadrunner/IDJMG)

KORN Twisted Transistar (Virgin/

SYSTEM OF A DOWN Hypnotize (American/Columbia)
HINDER Get Stoned (Universal)

SEETHER Truth (Wind-up/

STAINO Falling (Flip/Atlantic)

SHINEDOWN Save Me (Atlantic/

OISTURBEO Stricken (Reprise/

OISTURBEO Just Stop (Reprise/

SEVENOUST Ugly /Winedark/7Bros.)

EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood)
AUDIOSLAVE Out Of Exile (pic/lnterscope)

THOUSANO FOOT KRUTCH Move (EM/ Music Reactive/Tooth & Naill
P.0.D. Goodbye For Now (At/antic/

MUDVAYNE Fal! Into Sleep (Fpic/

HIM Rip Out The Wings Of A Butterfly (Warner Bros.)
TRAPT Waiting (Warner Bros.]

NINE INCH NAILS Every Day Is Exactly The Same (/nterscope)
SHINEDOWN ! Dare You (At/antic)

4 FLYLEAF I'm So Sick (Octone/RCA/RMG)

NONPOINT Builet With A Name [Bieler Brothers)

THEORY OF A DEADMAN Say Goodbye (Roadrunner/IDJMG)
FOO FIGHTERS No Way Back (RCA/RMG)

SILVERTIDE Devil's Daughter (/AMG)

HURT Rapture (Capitol)

COLO A Different Kind Of Pain (Fijp/Lava/

REVELATION THEORY Siow Burn (On/ido/ Roc)

FIVESPEED The Mess (Virgin)

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/

BRAD PAISLEY f/DOLLY PARTON Wheni Get WhereI'm Going (Arista)
TRACE ADKINS Honky Tank Badonkadank (Capitol)

FAITH HILL Like We Never Laved At All (CurbyWarner Bros.)

JOSH TURNER Your Man (MCA)

TIM MCGRAW My 0Id Friend (Curt)

SUGARLAND Just Might (Make Me Believe} (Mercury)

KEITH URBAN Tonight | Wanna Cry (Capitol)

RASCAL FLATTS What Hurts The Most /L yric Street/

KENNY CHESNEY Living In Fast Forward (BNVA/

MONTGOMERY GENTRY She Don't Tell Me To [Columbra)
MIRANDA LAMBERT Kerosene (Epic/

TOBY KEITH Get Drunk And Be Somebody (Show Dog Nashville/Universal)
SARA EVANS Cheatin’ (RCA/

BLAKE SHELTON Nobody But Me (Warner Bros.)

BROOKS & DUNN Believe /Arista/

JAMEY JOHNSON The Dollar (BNA4)

BON JOVIW/J. NETTLES Wha Says You Can't Go Home (/siand/DJMG)
VAN ZANT Nobody Gonna Tell Me What To Do /(Columbia)

TRENT TOMLINSON Drunker Than Me (Lyric Street)

JACK INGRAM Wherever You Are (Big Machine/Show Dag Nashville)
JASON ALDEAN Why (BBR)

DANIELLE PECK | Don't (Big Machine/Show Dog Nashville)

LEANN RIMES Something’s Gotta Give /Asylum/Curb)

SHEDAISY I'm Taking The Wheel (L yric Street)

T.YEARWOOO & G. BROOKS Love Will Always Win (Pearl/L yric Street)
ROCKIE LYNNE Lipstick (Universal South)

LEE ANN WOMACK Twenty Years And Two Husbands Ago (MCA)
KEITH ANDERSON Every Time | Hear Your Name (Arista)

CRAIG MORGAN | Got You (BBA)

#1 MOST ADDED

PHIL VASSAR Last Day Of My Life (Arista

#1 MOST INCREASED PLAYS

TRISHA YEARWOOD & GARTH BROOKS Love Will Always Win (Pearl/Lyric Street)

TOP5 NEW & ACTIVE

TRENT WILLMON On Again Tomght (Columbia)

HAL KETCHUM Just This Side Of Heaven (Hal-Lelujah) (Curb/Asylum)

JOHN CORBETT Good Ta Go (Fun Bone/
NEAL MCCOY The Last Of A Dying Breed /903
GEORGE STRAIT Seashores Of 0ld Mexico (MCA,

COUNTRY begins on Page 35.
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w W

TN O —

>0=260~0:z20~

—_
==

NN NN —

W N - (-]

26 30

WEEZER Perfect Situation (Geffen/

10 YEARS Wasteland (Republic/Universal)

SYSTEM OF A DOWN Hypnotize (American/Columbia)
FALL OUT BOY Dance, Dance (/sland//DJMG)

NINE INCH NAILS Every Day Is Exactly The Same //nterscope/
AVENGEO SEVENFOLD Bat Country (Warner Bros.)
COLDPLAY Talk (Capitol)

SHINEDOWN Save Me (Atlantic/

MATISYAHU King Without A Crown (Or Music/Epic)
FOO FIGHTERS DOA (RCA/RMG)

YELLOWCARO Lights And Sounds (Capitol)

KORN Twisted Transistor (Virgin/

GORILLAZ Dare (Virgin)

NINE INCH NAILS Only finterscope/

AUDIOSLAVE Out Of Exile (Epic/interscope)

OEATH CAB FOR CUTIE Soul Meets Body (At/antic/
NICKELBACK Animals (Roadrunner/iDJMG)

WHITE STRIPES The Denial Twist (7hird Man/V2)
GORILLAZ Feel Good Inc. (Virgin/

SHE WANTS REVENGE Tear You Apart (Geffen/

MY CHEMICAL ROMANCE The Ghost Of You (Repnse/
311 Speak Easy (Volcano/Zomba Label Group)

STAIND Falling (Flig/Atlantic)

LIVING THINGS Bom Bom Bom (J/ive/Zomba Label Group/
HARD-FI Cash Machine (At/antic/

FLYLEAF i'm So Sick (Octone/RCA/RMG)

FOO FIGHTERS No Way Back (RCA/RMG)

STROKES Heart In A Cage (RCA/RMG)

P.0.D. Goodbye For Now {At/antic/

STROKES Juicebox (RCA/RMG)

#1 MOST ADDED,

COHEED AND CAMBRIA Welcome Home (Fqual Vision/Columbia}

#1 MOST INCREASED PLAYS

FOO FIGHTERS No Way Back (RCA/AMG)

TOP 5 NEW & ACTIVE
YELLOWCARD Lights And Sounds (Capitol))
MARTY CASEY & LOVEHAMMERS Trees (Burnett/Epic)
SEETHER The Gift (Wind-up/

SLAVE TO THE SYSTEM Stigmata (Spitfire/
DAVID GILMOUR On An Island (Columbia)

ROCK begins on Page 51.

~ #1MOST ADDED

YEAH YEAH YEAHS Gold Lion (/nterscope/

#1 MOST INCREASED PLAYS
FOO FIGHTERS No Way Back (RCA/RMG)

TOP5 NEW & ACTIVE

PEOPLE iN PLANES If You Talk Too Much (My Head Will Explode) (Wind-up,

SWITCHFOOT We Are One Tonight (Cofumbia)
NONPOINT Bullet With A Name (Breler Brothers)
NINE BLACK ALPS Cosmopolitan (/nterscope/
30 SECONDS TO MARS The Kill (/mmortal/Virgin

ALTERNATIVE begins on Page 51.
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BRIAN SIMPSON It's All Good (Rendezvous)

RICHARD ELLIOT Mystique /Artizen/

RICK BRAUN Shining Star /Artizen)

EUGE GROOVE Get Em Goin’ (Narada Jazz/EMI)

WALTER BEASLEY Coalness (Heads Up/

NILS Summer Nights (Baja/TSH)

MARION MEADOWS Suede (Heads Up/

KIM WATERS Steppin’ Qut (Shanachie/

NAJEE 2nd 2 None (Heads Up International)

CHRIS BOTTI f[JILL SCOTT Goad Morning Heartache (Columbia/
PAUL BROWN Winelight (GRP/VMG)

HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector)
MICHAEL LINGTON Pacifica (Rendezvous/

BOZ SCAGGS Lowdawn (Unplugged) (Virgin)

DAVID PACK You're The Gnly Woman (Peak/

SOUL BALLET She Rides {275/

BRIAN CULBERTSON Let's Get Started (GRP/VMG)

3RD FORCE You Got it (Higher Octave/EMI)

KIRK WHALUM Whip Appeal (Rendezvous)

DEF JAZZ fIGERALO ALBRIGHT Hey Young Warld (GRP/VMG)/
GREGG KARUKAS Show Me The Way (Trippin’ ‘N’ Rhythm)
RAUL MIOON if You're Gonna Leave (Manhattan/EMC)
JONATHAN BUTLER Rio (Rendezvous)

NICK COLIONNE Always Thinking Of You (Narada Jazz/EMY)
STEVE COLE Spin Narada Jazz/EMI)

KEM Find Your Way (Back Inta My Life} (Motown/Universal)
MICHAEL BUBLE Home (743/Reprise)

JEFF LORBER Everybody Knows That (Narada Jazz/EMI)
OONALO FAGEN H Gang (Reprise/

PAUL TAYLOR East Bay Bounce /Peak/

~ #1MOST ADDED

DONALD FAGEN H Gang /Reprise/

#1 MOST INCREASED PLAYS
BRIAN CULBERTSON Lat's Get Started (GRP/VMG)

TOP5 NEW & ACTIVE
ERIC DARIUS Steppin’ Up (Narada Jazz/EMI)
MARC ANTOINE Modern Times (Rendezvous)
KEN NAVARRO Stoned Soul Picnic fPositive/

JOE MCBRIDE Double Down (Heads Up/

RIPPINGTONS Gypsy Eyes (Peak)

SMOOTH JAZZ begins on Page 48.
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KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin)
COLDPLAY Talk (Capitol)

JACK JOHNSON Upside Down (Brushfire/Universal)

U2 Original Of The Species (/aterscope)

DEATH CAB FOR CUTIE Soul Meets Body (Atiantic)

TRAIN Cab (Columbia)

FRAY QOver My Head (Cable Car) (Epic/

JAMES BLUNT You're Beautiful (Atlantic)

GO0 GOO OOLLS Better Days (Warner Bros.)

TREY ANASTASIO Shine (Columbia)

SANTANALOS LONELY BOYS 1Don't WannaLose Your Love (Arsta/AMG)
FEIST Mushaboom (Cherry Tree/Interscope)

AQUALUNG Brighter Than Sunshine (Siightly Bigger/Red Ink/Columbia)
BETHORTON Conceived (Astralwerks/EMC)

SHAWN MULLINS Beautiful Wreck (Vanguard)

NEIL YOUNG Far From Home (Reprise/

ROLLING STONES Rain Fall Down (Virgin)

DAVID GRAY Tell Me Something (Hospital Food) /4 TO/RCA/RMG)
0.A.R. Love And Memories (£ava/

DAVE MATTHEWS BAND Everybody Wake Up (RCA/RMG)
SUBDUDES Papa Dukie... {Back Porch/Narada Productions/EMI)
DEPECHE MODE Precious (Mute/Sire/Reprise)

MAT KEARNEY Nothing Left To Lose (Aware/Columbia)

BONNIE RAITT ! Don't Want Anything To Change (Cap/tal)
JAMIE CULLUM Get Your Way (Verve Forecast/VMG/Universal)
DEATH CAB FOR CUTIE Crooked Teeth (At/antic)

JACK JOHNSON Breakdown (Brushfire/Universall

SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG)
SUSAN TEDESCHI Evidence (Verve Forecast/VMG)

NICKEL CREEK Jealous Of The Moon (Sugar Hill)

 #1MOST ADDED

DAVIO GILMOUR On An Island (Columbia)

#1 MOST INCREASED PLAYS

JACK JOHNSON Upside Down (Brushfire/Universal)

TOP5 NEW & ACTIVE

AUGUSTANA Boston (£pic/

JOHN MAYER TRIO Who Did You Think | Was (Aware/Columbiz

BRANDI CARLILE What Can | Say (Red Ink/Columbia)
AQUALUNG Left Behind (Siightly Bigger/Red Ink/Columbia)
BEN LEE Gambie Everything For Love (Vew West/

TRIPLE A begins on Page 57. -
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hat started out as a personal relationship has become a very successful business
partnership for Jim Higgins. After working for more than 10 years in various positions
at United Stations, he was recently promoted to President and Chief Operating Officer.
With a solid background in marketing, Higgins, who puts the needs of his customers
first, has become a driving force in the realm of network radio.

Getting into the business: “My background is in marketing and marketing research. I got my
MBA from Rutgers. When I was doing my graduate work I had an internship at a division of RCA. I
met the head of personnel for RCA corporate, who mentioned that there was a position open in the
record division, heading up the market-research department. I had always had a passion for and an
interest in music, so I switched gears at the last minute before I graduated and jumped at the
opportunity to get into the record business.

“Research in the record business is a lot different than traditional research at most firms, but I
got to do some campaign planning and media testing. I did that for about four years. At the time we
had the good fortune to have Grey Advertising as our agency. On our roster we had people like Dolly
Parton, John Denver and Elvis Presley. We made some investments in network television and other
creative media, and I got to work very closely with the agency.

“Larry Lammatini headed up the media department at Grey, and I developed a relationship with
a gentleman who worked with him. After a couple of years they showed some interest in having me
join them, so I did. I did a stint at two different agencies, Grey Advertising initially, and then
Needham, Harper & Steers.”

Joining United Stations: “Through someone I was dating at the time I was introduced to Nick
Verbitsky. Nick and Dick Clark worked for Mutual Broadcasting at that time. Nick knew I had a

downloadable for free to those who have an interest in that kind of content or editorial. We look
forward to working with stations outside the format of the terrestrial signal, whether it's on their
websites or doing creative programming elements for HD Radio.”

Biggest challenge: "The biggest challenge seems to be the advertisers’ idea that there is a
little bit of a cloud over how traditional media fits in with some of the other, sexier ideas or
platforms that clients have heard or read about. Radio is kind of grouped into traditional media.
But we see erosion in things like network-television viewership and newspapers, and magazines are
falling off in significant numbers, yet radio still has very good listener levels. There has been some
erosion, but nowhere near what we've seen in other media that don't play as well with some of the
younger demos.

“Part of my frustration is that radio is lumped with traditional media and that it’s considered a
negative. A lot of clients are investigating things like Internet radio or satellite radio and \ooking
at what those types of media deliver. The numbers are so small that it's actually a good exercise.
Clients that haven't traditionally been interested in radio are looking at some of the creative things
they are reading about, and the low numbers point them back to terrestrial radio.

“There has been enough press about how strong radio has been and will continue to be going
forward. There's also the frustration of knowing that we've had HD Radio on the back burner for a
number of years and not had, until recently, an organization that has gotten behind it
promotionally.”

On being privately held: “We like the independence. When we put this company together we
consciously put together a culture and an environment that made us fairly quick and nimble in
order to seize opportunities, so being an independent is a strong benefit. We don’t have a lot of

background in marketing, and when we'd get together socially he'd
talk about these ideas he and Dick had for starting up a company
and maybe doing satellite-driven syndicated programming. They
finally decided to venture out on their own. I'd get together with
Nick and kind of give him guidance, input and thoughts.

“After they started the company he said, "You seem to know a
lot about the marketing end of the business, and there’s got to be
something here at United Stations that might be of interest to you. I
said, ‘First, I value our friendship, so if I come to the decision to join
you guys, let's give it a year, and if things don’t work out, we end
the business relationship and maintain our friendship. That was back
in December of ‘83.”

On being appointed President and C0O: “It's a role I've been
preparing for over the last couple of years under Nick’s guidance. It's
allowed me an opportunity to venture out and do a lot more, and it's
initiated creative discussions with some potential partners and
producers to do some creative things in the radio business.

“QOver the last couple of years I've been fortunate to have great
support and a good staff and partners whom I could tap in to. We made
creative deals with the likes of Yahoo! and acquired its Launch Radio
operation four years ago. We also recognized an opportunity when Lou

Dobbs was about to jump ship from CNN to CNBC. There was no mention
of radio being involved, but I had a little bit of vision to see that there
could be a radio application with him. Those are the kinds of things I
really love doing. I helped to bring some aggregate brands and
nontraditional programming into the company.”

Describing United Stations: “The thing that's always been a
cornerstone of United Stations is that we're a company involved in a niche medium: radio. Network
radio is a component that bills somewhere in the area of $1 billion annually, and our position within
the network-radio arena is pretty simple: From Day One we've been a full-service network-radio
company. By that I mean that we're involved in the three key elements that make up a network.

“First, we love having creative talent on staff, people like Andy Denemark and Dave Kolin. Andy
oversees all the programming, and Dave oversees a lot of the short-form vignette-comedy
programming, bringing the talent together, doing talent deals, getting the musicians or voices to put
together either a program or a service, whether it's a prep service, some type of comedy service or
custom comedy.

“The second prong is having an affiliate marketing group that takes the creative to market. It's

headed by John Fabian, and they have the wherewithal to aggressively market our services, programs:

and product offerings to radio stations.

“The third prong is an advertising sales staff that goes to the various agencies and clients.
Having these three main umbrellas in our company gives us an opportunity to be involved in all
aspects of the business.”

Long-range plans: “We're constantly talking to talent who have ideas, whether they're existing
ideas that are on the air or the seeds of ideas. We have developed a pretty good reputation for being
receptive to creative ideas and having the ability to sample or do treatments of some of these ideas
and take them out to different folks on the radio side to see if there’s the potential to develop
something. We have a great track record.

“We'll continue to develop programming that has a simple brand identity. We're also doing select
podcasts of some of our programs and putting some of those elements up on services that are
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JIM HIGGINS

President & C00, United Stations

layers or red tape.

“The top staff is involved with the talent and the production
companies, and we try to manage our growth so that we're not
growing too fast or getting beyond the ability of our affiliate people
to get programs cleared and the ability of our advertising sales group
to convert those affiliations into revenue dollars.”

State of radio: “I think the state of radio is OK. There is a
perception that radio isn't being creative enough, that there are not
enough new types of programming or new types of music. Although
there seems to be a lot of choice in terms of the number of signals, a lot
of stations are programming very conservatively, and they don’t want to
threaten potential revenue by doing something that might be different.

“With consolidation, it seems that the big owners come back to
different hybrids of AC or Country or, to a lesser extent, News or Talk.
There’s a lot more creative things that can be done on the radio dial.”

State of network radio: "Network business seems to be fairly
healthy. There’s good competition out there. There's been
consolidation on the network side as well. One thing I see is the
ability for us, as a medium, to have a voice that could speak to what
our medium really represents. We don't really have a formal affiliation
or association that understands what network can do or has the
potential to do for radio stations as well as advertisers.

“We don't have an opportunity to give a fresh, objective overview
of what we can do, particularly to advertisers that have a true
national message in mind. I'd like to see us start to approach a new
array of potential advertisers or clients as a group. I'd like to see some
camaraderie and unification when it comes to talking up the positive
aspects of network radio and the opportunities that it can bxing.”

Something about United Stations that might surprise our readers: “How much fun it is to
work with this group of people and the people they deal with in their different disciplines, whether
it be Andy on the programming side or Dr. Dave dealing with some of the morning people at the
big‘markef stations. It's really fun to come to work, and we try to foster an environment that
‘works very professionally but has the feel and fabric of a family.”

Favorite radio format: “Alternative.”

Favorite television show: “I watch a lot of sports. I'm sad to say I'm a Knicks fan.”

Favorite song: “’Bellbottom Blues, by Derek & The Dominos.”

Favorite book: “The Shining.”

Favorite movie: “Dr. Strangelove.”

Favorite restaurant: “La Riviera in Clifton, NJ.”

Beverage of choice: “Seltzer and club soda with lemon.”

Hobbies: “I play tennis. I love to run a little bit, to exercise a little bit and walk a lot.”

E-mail address: “jimhiggins@unitedstations.com.”

Advice for broadcasters: “Step back and take a look at the overall picture and be proud of
what it is you do every day. We need a little bit more of a positive feeling and vibe out there. We've
taken some shots, but there are still good core strengths and core reach in everything we do.

“As our medium moves forward, we all need to understand that there is still strong listenership
and lots of creative elements that are of interest to marketers and advertisers. We may have gotten
away from some of them, and we need to get out there and remind advertisers that those
opportunities still exist and are active, alive and well.”
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“The most compelling content on the radio is now heard in \}-
New York, Los Angeles, Chicago, Philadelphia,

San Francisco, Dallas, Washington, Atlanta,
and over 230 other markets!”

...imagine yourself in front of the largest news- “ j@ ‘LTID

stand in the world, and suddenly every great |
article you need jumps into your hands... adl S

Music and Intelligence forur life

Radio is seeing the huge success of The
w John Tesh Radic Show with staggering
ratings and passionate listener feedback.
The fact that Tesh's "Intelligence For
Your Life" is crossing over to multiple
formats anc davparts is indicative of the

show's mass appeal. Julie Kertes
Radio & Records

Your show s better than Oprah and Dr. Phil
put together. - Amanda N., MT

...Music and Intelligence for Your Life
is a safe haven for family listening.
¢ Children, men and women of all ages

~ can gain something from the show.

Radio Ink Magazine
Cover Story

I am heading into my senior year of
college end 1 plan on putting your
stress and skeep advice into use every

N\ Step of the way! - Alesha D., ME

radicfshow,

tesh

hin

...Maore remarkable is that Tesh’s
five-hcur show is on the air some-
where in the United States during
eve-y day part - and on six differ-
ent formats. The buzzword here

is versatility. Chuck Taylor
Billhoard Magazine

Your shoy’ gives me the motivation
to trv harder and keep on going.

"Gi\/e us 2 0 m ' nu tes an d Wnéther you are teaching me how
we'll make you the smartest to stay fit, or tips on how to get

ahead, your words are inspiring.

peI’SOH in the room ! Your show goes the extra mile to

Affiliate Relations: Scott Meyers, The TeshMedia Group help people )
888-548-8637 or 516-829-0964 scott@meyers.net L -Chip C., SC

JO
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“HAD A BAD BOOK? TONY DIDN'T.

s

Tony Snow puts NEWS
in News/Talk.

And the audience loves it!

Powerful Programming. .

" Powerful Ratings. =
5' KVI Seattle Up 100%
5 3 WWBA Tampa Up 27%
" KFTK St. Louis Up 60%

KFMB San Diego Up 127%

KCMO Kansas City Up 39%
KL‘Q_I Sélt Lake City Up 150%
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Affiliate Sales 212.301.5439
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