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Rock Formats Pave Foos’ ‘Way’

RCA/RM3 cowerhouse 2and The Foo Fighters ae
experiensir g runaway success with their latest, /n
Your Honor. “No Way Eack,” the third single off the
double-CD set, conquers
Most Added at Alterna-
tive, with 29 adds,

| debuting at No. 457; at
Active Rock, with 21
adds and a debut at No.
39*; and at Rock, with
five adds.
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The Fight For The Flag

The FCC is apparently about to win the right to impose
a broadcast flag to prevent unauthorized redistrib ition
of copyrighted digital video, and the RIAA is stepping
up its efforts to see that similar

flags are embedded in digital

audio broadcasts. Read a

few arguments for and

against this move in

Technology Editor Brida

Connolly’s column this

week. Page 20.
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BROWNE
just keeps getting STRONGER!

New York, NY WOR-AM 15 Share  W25-54
29 Share  W35-64

Buffalo, NY (#1AM)  WBEN-AM 4.1 Share  W25-54
99 Share  W35-64

Minneapolis, MN WEMP-FM 2.7 Share  W25-54
48 Share W35-64

Oxnard-Ventura, CA  KVTA-AM 29 Share W25-54
52 Share  W35-64

Cape Cod, MA WXTK-FM 143 Share  W25-54
27.3 Share  W3b-64

Sebring, FL WWTK-AM - 7.1 Share  W25-54
6.5 Share  W3b-64

St. Cloud, MN WJON-AM 91 Share  W25-54
100 Share  W35-64

Tyler-Longview, TX ~ KTBB-AM 67 Share  W25-54
83 Share  W35-64

Source: Arbitron Metro Sp05/Su05 to Fa05, increases during actual aittimes.

and YOUNGER!

Just listen to her calls! From children to teens, from college grads
to young professionals, Dr. Joy runs the gamut of young callers!

and HEALTHIER!

The Dr. Joy Browne Radio Show
is simulcast LIVE M-F, 1-2p ET, on

DISCOUEPY
Y Health

CHANNEL

and BETTER THAN EVER!

Dr. Joy Browne..America’s Relationship Doc.
Weekdays, 12n-3p ET, with refeeds.
Plus A Moment of Joy” Dally Feature!
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EXPANDING THE BRAND

KTAO/Taos, NM owner Brad
Hockmeyer has made his station a
-powerful force in ths community
through careful expansion of its brand.
“With an outdoor venue, a record label,
a monthly arts magazine, calendars
and mcre, both recognition and
revenue are up for KTAO.

See Page 65
SELLING LATIN RADIO

The introduction of Latin formats geared |

to bilingual and bicurtural listeners raises |

an impartant question: Should
advertisers consider targeting Hispanics

| with bilngual ads? Latin Formats Editor
Jackie Madrigal tatks to Association of
Hispanic Advertising Agencies Chairman

- Alex Lapez Negrete about this issue and
others 3ffecting advartising on Spanish- |
language stations.

See Page 75

SPANISH CONTEMPORARY
SIN BANDERA

Suefta Mi Mano (Sony BMG)

% MARY J. BLIGE Be Witho it You (Geffen)
'\ URBAHN AC
¥ MARY J. BIGE Be Without You (Geffen)

¥ AVENGED SEVENFOLD Bat Country (Warner ros.)

ALTERNATIVE
WE_E:EI Peﬁect onuanon (Gef/en) C

KT TUNST ALL Black Horze & The... (Re/enﬂess/v/rg/n)

'L CHEISTIAN CHR
ATALHE GRANT What A:e You Waiting For (Curb)

HRISTIAN £C
Hu_!) 13AY Cry Out To Jasus (EssentlaI/PLG)

>CHRIS‘J|AN ROCK
FALLING UP Moenlit (BE(;/_Tooth & Nail)

. »BHBIST!AH WNSPC
REWSONG Psalm 40 (Imegmy Label Group)

. ’BEGIIlAI. MEXICAN
|NT_(M:A‘.5LE Contra Vien'o Y Marea (EMI Latin)

)momu
MAFC ANTHONY Tu Amor Me Hace Bien (Sony BMG)

AL ATIN URBAN
_%‘E‘.Yﬂ!‘ KEE Rompe (E/ Cartel/interscops)

ISSUE NYMBER 1643

THE INDUSTRY S NEWSPAPER

www.radioandrecords.com

Beasley Broadcast Group
has become the first radio
company to officially en-
dorse Arbitron’s Portable
People Meter.

The company on Tuesday
signed a multiyear agree-
ment with Arbitron to
continue receiving rat-
ings services. As part
of the terms of the §
deal, Beasley said it
has agreed to use
PPM-based rat-
ings when the de-
vice is deployed in the Phila-
delphia market.

Beasley owns 41 stations
across the U.S,, including

. two AMs and two FMs in
| Philadelphia, the company’s
biggest market.

"Beasley is a progressive
company committed to uti-
lizing the most advanced
technologies available to the
radio industry to enhance
our platform for both listen-

y 5

Country radio has American Idol to thank

for Carrie Underwood and Nashville Star
| for Miranda Lambert, but the big dog

when it comes to talent contests for
| country hopefuls is the 24-year-old
Country Showdown. Each year between
450 and 490 Country stations participate
in promotions connected to the contest, which this year
was won by Michelie Rene (pictured). Go behind the
scenes in this week’s Nashville column. Page 43.
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To achieve, you must believe: Page 56

Beasley Says Yes To PPM

First radio group to officially endorse device;
also, study of meter shows increase in reach

ers and advertisers,” Beasley
Chairman/CEQ George Beas-
ley said. “The Portable People
Meter will provide additional
integrity to our ratings results,
which we believe will be em-
braced by our ad-

 vertising clients.”
>  Arbitron Presi-
dent/Sales & Mar-
keting Pierre Bouvard
¥ said, “Our goal is to
secure a critical mass
of stations and agencies
to allow us to go forward
with the deployment of the
Portable People Meter system
for radio-audience measure-

ment in the United States.

“We anticipate that Beas-
ley will be the first of many
to embrace the PPM as a
means to support radio-in-
dustry growth. With wide-
spread industry use, the PPM
will help radio enhance the
medium’s credibility among
PPM See Page 10 ~

Davis Adds WNUA/Chicago PD Dutles

By Carol Archer

R&R Smooth Jazz Editor
carcher@radioandrecords.com

Clear Channel/Chicago Regional VP/Pro-
gramming Darren Davis has added PD duties at
the cluster’s heritage Smooth Jazz station, WNUA.
He replaces Steve Stiles, who has exited.

Davis became Regional VP/Programming of
Clear Channel/Chicago, OM/PD of the cluster’s
AC WLIT and OM of WNUA in December 2005
after spending three years as RVPP of the
company’s Detroit station group and PD of that

Davis

cluster’s AC WNIC. In his current RVPP role,
Davis handles regional programming for all Clear Channel radio
stations in Chicago and Milwaukee, Madison and Eau Claire, W1

DAVIS See Page 18-

RCS Acquired By Clear Channel

Clear Channel on Jan. 24 quietly acquired White Flains, NY-
based Radio Computing Services, a provider to radio of such well-
known scheduling and broadcast software as Selector, for an un-

disclosed price.

With the announcement came con-
firmation that RCS founder Dr. An-
drew Economos will retire. However,

il! |
2l
W

he will remain involved with the

company he established in 1979 un- Sound Software’
der a multiyear consulting agreement with Clear Chanrel. A Clear
Channel representative said that current RCS management will con-
tinue to handle the firm’s day-to-day operations.

RCS See Page 10

Perez Appointed
Univision/S.E OM

By Jackie Madrigal

R&R Latin Formats Editor
jmadrigal@radioandrecords.com

Fernando Perez has been
named OM of Univision Radio’s
San Francisco cluster, a newly
created position.
His responsibilities

include supervis-
‘i { ing the program-
4 ming of Spanish

Oldies KBRG (Re-
cuerdo), Spanish
News/Talk KLOK-
AM (Radio Ca-
dena Univision), Regional
Mexican KSOL & KSQL (Es-
tereo Sol) and Latin Urban
KVVF & KVVZ (La Kalle).
Perez most recently pro-
grammed Radio One’s Regional
Mexican KROI (La Mera Mera)/
Houston. Before that he was OM
of Spanish Broadcasting Systermn’s

PEREZ See Page 10

Perez

By Adam Jacobson

R&R Management Marketing, Sales Editor
ajacobson@radioandrecords.com

When Internet giant
Google Inc. announced on
Jan. 17 that it had agreed to
purchase radio-industry digj-
tal solutions provider dMarc
Broadcasting, many rushed to
praise the deal. Others re-
sponded more cautiously as
questions arose about how
the deal will affect the ad-rep
business.

While it’s uncertain how, or
whether, Google’s multimil-
lion-dollar acquisition of
dMarc will affect business at
Interep or Katz Media Group,
Google’s entry into radio sales
could add a whole new dy-
namic to the world of ad
placement, with hypertarget-

The Glamour 0f Google

dMarc deal attracts industrywide attention

ed spots filling available slots
at radio stations nationwide.
If you're familiar with Scott
Systems or Maestro, you're al-
ready familiar with dMarc.
The company’s Maestro soft-
ware provides an avenue for
advertisers to connect directly
with radio stations via an au-
tomated advertising platform.
Its platform simplifies the
purchase, scheduling, deliv-
ery and reporting of radio ad-
vertising, allowing advertisers
to buy and track their adver-
tising more efficiently.
Google’s deal for dMarc
means, in all likelihood, that
ad-placement technology
will be integrated into the
Google AdWords platform,

See Page 16

Theodore Named
CC/Detroit OM,
Michigan RYPP

By Sarah Vance

R&R Staff Reporter
svance@radioandrecords.com

Dom Theodore
has been promoted
to Regional VP/Pro-
gramming for Clear | n
Channel’s Michigan &
stations and OM of
the company’s en-
tire. Detroit closter, Theodore
which comprises
Sports WDFN, Talk WDTW-
AM, Classic Rock WDTW-FM,
Urban WJLB, CHR/Fop WKQI,
Urban AC WMXD and AC
WNIC. Theodore was previ-
ously OM/PD of WDFN &
WKQIL

The 20-year broadcast vet-
eran succeeds Darren Davis,
who in December 2005 became

THEODORE See Page 10
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Arbitron, A0S, MOA, Caact Tines, AQH Rank, W 25-84
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STAT CNS:

RANK: WOMEN 25-54

SEATTLE KRWM-FM
PHO=NIX KESZ-FM

TAMDA WWRM-FM

ST. LOUIS KEZK-FM
CINCINNATI WRRM-FM

SAN ANTONIO K@XT-FM
SALT LAKE CITY KOSY-FM
LAS VEGAS KSNE-FM
ORLANCC WMGE-FM
NOFFOLK WWDE-FM
AUSTIN KKMJ-FM
RALEIGH-CURHAM WRSN-FM
NASHVILLE WJXA-FM
HARTFORID WRCH-FM
RICHMOND WTVR-FM
GRAND RA2IDS WOOD-FM
ALLENTOWN WLEV-FM
MONTEFEY KWAV-FM
COLORADO SPRINGS KKLI-FM

37 7.5300

#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
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Who's Following Stern To Satellite?

Study shows 86% not likely to subscribe to Sirivs

scriptions, including 57% who
said it is “very likely” they’ll keep
the service. Some 8% said
it is “not very” or “not at
all likely” that they’ll re-

§ up.

By Joe Howard

R&R Washington Bureau Chief
Jjhoward@radioandrecords.com

Some 86% of more than |
1,000 people randomly
surveyed in a study con-

ducted by Roper Omni- | Meanwhile, Banc of
Tel for American Media @ America Securities analyst
Services said they’re not . Jonathan Jacoby noted in a

likely to begin subscribing
to Sirius Satellite Radio
now that Howard Stern
has moved there.

Broken down, 69% said
they’re “not at all likely”
to follow Stern to Sirius, and 17%
said they are “not very likely.”
Only 12% said they’re “very” or
“somewhat” likely to follow the
jock to satellite radio.

After being informed that the
service requires the purchase of a

Jan. 27 report that the re-
cent grant of more than 34
million shares of Sirius
stock to Howard Stern
and his manager, Don
Buchwald, along with in-
centives Stern will be paid when
Sirius hits certain subscriber tar-
gets, could push the total value of
Sirius’ deal with Stern to about
$670 million.

Stern’s original deal with Sirius,
signed in October 2004, was

Stern

receiver and a monthly fee, 82%
said they are “not very” or "not at
all” likely to purchase satellite ra-
dio, with 64% choosing “not at all
likely.”

However, of the roughly 10% of
respondents who were already
subscribing to either XM or Sirius,

worth $500 million. However,
Sirius’ stock price has increased
since then, pushing the value of
Stern’s options to approximately
$200 million.

Additionally, Jacoby estimated
that Stern will be paid another $70
million in commission fees for

88% said they are “very” or “some-

what” likely to renew their sub- STERN See Page 18

‘XX Sports Radio’ Debuts In San Diego

The Broadcast Company of the Americas on Wednesday began si-
mulcasting Sports XPRS-AM (The Mighty 1090)/Tijuana-San Diego
on clustermate XHBCE-FM, rebranding the two stations as “XX
[Double X] Sports Radio FM/AM.” XHBCE was Regional Mexican “La
Pantera” until it began stunting earlier this week, dropping the KLAX/
Los Angeles-based El Cucuy De La Mafiana wakeup show in the pro-
cess.

BCA CEO John Lynch said, “With the combined strength of two sta-
tions, the simulcast will bring San Diego Padres baseball games and

Sports Talk to a wider physical area and an estimated additional half- |

million listeners. The XX Sports Radio FM/AM name is one we de-
cided on for the powerful way it conveys the idea of a great station
and a great lineup, broadcast on both FM and AM.”

The Viejas Band of Kumeyaay Indians owns 50% of the Broadcast
Company of the Americas. :

The Good Morning America Radio Show, which combines elements from ABC-
TV’s Good Morning America with original segments, recently launched on XM
Satellite Radio, and show personnel gathered for a Small soiree to celebrate. Seen
here are (I-r) GMA co-anchors Robin Roberts and Diane Sawyer, Good Morning
America Radio Show host Hilane Bersky and GMA coanchor Charles Gibson.

Bouchard, Chios Set As Roadrunner VPs

Roadrunner Records has
named Dave Bouchard VP/Pop
Promotion and Elias Chios VP/
Modern Rock & Video Promo-
tion. Both report to label Sr. VP/
Promotion Dave Loncao.

Bouchard was most recently
the Los Angeles-based National
Director/Promotion, West Coast
for the Island Def Jam Music
Group. Chios has been elevated
from Roadrunner’s Sr. Director/
Modern Rock & Video Promotion
post.

“It’s a true honor to work for
such an amazing, dedicated la-
bel,” Chios told R&R. “Our cream-
of-the-crop promotion staff is so

inspirational and makes this job a
heck of a lot of fun. I can’t thank
Dave Loncao and [label Presi-
dent] Jonas Nachsin enough for
making this a reality.

“I am thrilled beyond belief,
and this truly is a fantastic way to
start what we all know will be the
most successful year in Road-
runner’s 26 years.”

In related news, Roadrunner
has named Samantha Lennon
Promotions Coordinator and
upped Sr. Director/Marketing
Bob Johnsen to VP/Product
Management, Sr. Director/Media

ROADRUNNER See Page 10>

Benken Becomes Category 5 VP/Promo

Former Broken Bow Rec-
ords Director/National
Promotion Tony Benken
has been tapped as VP/ §
Promotion for new Nash-

ecutive like Tony leading
our efforts at radio is a sig-
nificant step toward Cat-
H egory 5’s achieving the
fl success we anticipate.”

ville-based label Category Benken said, “I'm ex-
5 Records. cited to be a part of Ray

Before taking the na- Termini’s vision for Cat-
tional post at Broken Bow egory 5. His love of music

and his business acumen
are unparalleled. With
[Category 5 VP/GM] Carl
Strube and [VP/Opera-
tions] John Northrup, we are going

in August 2003, Benken
worked in promotion at
Nashville imprints BNA,
RCA, Virgin and Univer-
sal South.

Benken

“People determine the success
of any organization,” Category 5
President/CEOQ Ray Termini said.
“Having a quality promotion ex-

to be a label that makes a differ-
ence to Nashville, Country radio
and people’s lives. I couldn’t be
more proud to be at Category 5.”

WPSB/Birmingham Bows; Coleman PD

Chris Coleman has been named PD of Cox Radio’s new Urban Talk
WPSB (The People’s Station)/Birmingham. He will continue as Asst.
PD of Urban AC clustermate WBHK.

WPSB debuted on Monday, when the station flipped from Country
WZZK-AM. The station targets the market’s African-American resi-
dents with News and Talk programming, including Birmingham ra-
dio veterans Binnie Myles and Chris Talley in morning drive.

The rest of the weekday lineup will be covered by network person-
alities from Radio One’s new Urban Talk network, including the Rev.
Al Sharpton; Michael Eric Dyson; and the Atlanta-based Sports Talk
show Two Live Stews, hosted by brothers Doug and Ryan Stewart.

Cox/Birmingham Market Manager David DuBose will oversee man-
agement of WPSB.

www americanradiohistorvy com

CC RVPP Roberts
Adds OM Duties
At Miami Cluster

Rob Roberts, longtime PD of
Clear Channel CHR/Pop WHYI
(Y-100.7)/Miami and i 1
Regional VP/Pro- |
gramming for Clear {§ ! J

Channel/South 2 E

Florida, has been
promoted to OM of
the company’s Mi-
ami cluster, which
comprises Y-100.7,
Classic Rock WBGG
(Big 105.9), Air America affiliate
WINZ, Talk WIOD, Smooth Jazz
WLVE (Love 94), Latin Urban
WMGE (Mega 94.9) and Urban
WMIB (103.5 The Beat). He retains
his RVPP duties, but a search for
his replacement as Y-100.7 PD is
underway.

Roberts is ending his second
stint as PD of the station. He joined
WHYI in 1991 but left two years
later to program sister KDMX/
Dallas. After a short stint at
KXKL/Denver, Roberts returned
to the Y-100.7 PD chair in 1996.

“Letting go of Y-100.7 is hard,
but it’s something I needed to do
in order to grow and develop into
the next stage,” Roberts told
R&R. “Besides, I need to find a

Roberts

ROBERTS See Page 18

Sony Music Makes
Caplan Sr. VP/A&R

Michael Caplan, co-founder
and President of RED-distributed
independent label
Or Music, has been
named Sr. VP/A&R |
of Sony Music La- |
bel Group U.S. |
He'll also serve as
President of Nu-
Haven Music, a new
label imprint in the
RED family that
will be jointly dis-
tributed through Sony BMG Sales
Enterprise and RED Distribution.
RED is partially owned by Sony
Music Entertainment.

Before starting Or, Caplan
served as Sr. VP/A&R for Epic
Records from 1998-2002 and was
in a similar post for 550 Music
from 1996-98. He also served as
VP/A&R for Epic.

“Michael is one of the most ca-
pable A&R executives I've ever
known, and it’s great tc welcome
him back to the Sony Music Label
Group,” said SMLG CEO Don
Ienner.

“He's got a great set of ears and
a fantastic history of building ca-
reers from the ground up while al-
ways maintaining the integrity of
the artist and the music. “Michael’s
vision, talent and dedication will
make him a key player as we con-
tinue to intensify the group’s A&R
efforts.”

Caplan

CAPLAN See Page 18
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CBS Aims To Repeat TV Success With Radio

CEO Moonves: ‘Technology is not a threat’

S peaking at a Jan. 26 meeting held to discuss the
company’s operations with investors and Wall Street
analysts, CBS Corp. CEO Les Moonves said the company
plans to apply lessons it has learned from resuscitating its
once-struggling television network to drive more growth in

the radio division.

“When we took over CBS [televi-
sion] they said we could never turn
the network around,” Moonves said
at the meeting, which was carried
live on the company’s website.

After pointing to the success of
the CSI TV franchise, which has
spawned three shows, he said, “We
are not satisfied with recent perfor-
mances, so now we want to prove it
all over again with radio.

“We've all heard the mantra that
terrestrial radio is a goner, a no-
growth swan. But the reality is very,
very different. Radio is an excellent,
high-margin business that will con-
tinue to throw off lots of cash and
reach new audiences.”

Moonves said CBS is focused on
building new programming now
that Howard Stern has jumped to
subscription radio. “Good luck to

Howard,” Moonves said. “Now that
he has left, we have launched ag-
gressive new programming, and we
have a new cost structure that will
be far more to our liking.”

CBS is also taking a hard look at
commercial loads. “We are address-
ing the issue of clutter in a smart,
strategic way,” Moonves said. “Where
our commercial load is appropriate
and we are churning out ratings
growth and revenue, we will stay
put. Where it’s hurting our ratings,
we will make adjustments. It's a sta-
tion-by-station, market-by-market
decision.”

CBS See Page 6

Best Strategies

Most Experience

Highest Quality

NoBoDY DOES IT BETTER.

Tim Bronsil
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Mark Heiden 970.472.0131

Rick Torcasso 972.661.1361
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Boston Acoustics Lowers Price Of HD Radio Receiver

he high cost of HD Radio receivers has been a thorn in the side
of those in the industry who want HD to be an easily available
option for radio listeners, but Boston Acoustics this week decided
to help out a bit by lowering the manufacturer’s suggested retail price
on its Recepter Radio HD from $499 to $299, effective immediately.

“We're very excited about the level of interest our Recepter Ra-
dio HD has had from both consumers and the media,” Boston Acous-
tics VP/Sales Phil Cohn said. “We were the first to offer a table ra-
dio featuring digital HD Radio technology, and we are the first to be
able to make this technology accessible to a broader audience of
radio listeners.”

Cohn added that his company continues to work closely with the
broadcasting industry on the rollout of additional HD Radio-capable
receivers. More than 3,000 stations are in the process of upgrading
to HD Radio broadcasting, with more than 700 on the air and sev-
eral hundred launching new multicast channels this spring.

Analyst: National Improving, But Slowly

anc of America Securities analyst Jonathan Jacoby said on

Jan. 27 in his weekly “Broadcast Beat" report that Q1 monthly
pacings “improved slightly” in the past week, reversing recent weak-
ness, but national radio trends are still sluggish.

“Based on our channel checks of the top 25 U.S. markets, Janu-
ary, February and March are siill pacing flat from down low singles;’
he said. Jacoby said pacings for Q1 overall are aiso sluggish and
wondered how radio companies wili guide for Q1, since he expects
the industry to post a 2.3% eamings decline in Q4. “The question now
is whether operators will give weak guidance for Q1,” he said.

Jacoby also said Tuesday that the just-completed sale of KDAY/
Los Angeles and KDAI/Riverside by Spanish Broadcasting Sys-
tem to Styles Media Group “removes some uncertainty” overhang-
ing SBS stock.

But Jacoby maintained his “neutral” rating on SBS because,
though the sale of the SoCal duo is a positive for the company, he
said the “uncertainty surrounding its TV venture remains.

Investors have expressed caution in regard to SBS's $37 million
acquisition of WDLP-TV/Miami, which has been delayed at a cost
of $550,000 to the company. The WDLP deal, announced in July
2005, is currently set to close on Feb. 28.

At the time SBS announced the WDLP deal its shares were hov-
ering close to $11, but the stock has since declined markedly. After
bottoming out at $4.35 in late 2005, SBS had rebounded to $5.66

per share as of Tuesday’s close.

Continued on Page 6

L.A. Radio Billing Tops $1 Billion

SoCal study: Morning listeners up for grabs

he Los Angeles radio market, which includes Los Ange-
les and Orange counties, exceeded $1 billion in revenue
in 2005, the Southern California Broadcasters Association re-

ported this week.

The SCBA reviewed individual
station reports for the calendar year

-ended Dec. 31,2005, and the 59 com-

mercial stations that call the L.A.
metro home placed $1.08 billion in
advertising on the air during the
year. That’s a 3.4% improvement
over 2004, well ahead of radio’s na-
tional average of 1% growth.
Meanwhile, the Los Angeles me-
dia market — the area encompass-
ing L.A,, Orange, Riverside, San Ber-
nardino and Ventura counties —
billed more than $1.13 billionin 2005,
with fast-growing Ventura County
posting a 10% revenue gain.
Among radio, newspaperand TV,
radio was the only Southern Califor-
nia medium to post revenue gains
for 2005, the SCBA said. In fact, Jan-
uary-November 2005 year-to-date
data from Miller Kaplan Arase & Co.
showed newspaper with a 3.4% rev-

enue decline from 2004, while spot
TV in the market was off 2.5%.

“Radio is growing because more
advertisers understand how con-
sumers use different media,” SCBA
President Mary Beth Garber said.
“Working people in Los Angeles
spend 3 1/2 hours each workday
with radio just between 5am and
8pm.

“We fight increasing traffic con-
gestion, and we do our shopping
last-minute, usually on the way
home. Radio is the last word before
we make those purchase decisions.”

25-54s Scan The
Dial In Wakeups

On another note, Glendale, CA-
based Bridge Ratings’ first audi-
ence-measurement study of the Los
Angeles market since Howard

LOS ANGELES See Page 6
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CONFERENCE

The NAB Broadcast Engineering Conference is the venue where industry leaders provide the largest, one-of-a-kind
resource for professional technical education in the world. Strengthen your competitive advantage in the rapidly
changing broadcast environment with cutting-edge techniques and smart solutions designed to inspire and innovate.

Produced in Partnership with o050 from over 24 sessions offering new and expanded content on the hottest broadcast engineering topics.

all designed to expand your expertise with opportunities to network with your industry peers.
This year's must-attend conference will arm you with the knowledge for success. Register Today!

Opportunity x 3 — the NAB Broadcast Conference Package includes the NAB Broadcast Engineering Conference,
the NAB Broadcast Management Conference and the NAB Business, Law and Regulation Conference.

A Conference Program of
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RADIO BUSINESS

cBS
Continued from Page 4

While Moonves believes in the
strength of the CBS Radio platform,
he said the division can also benefit
from the reach of its corporate cous-
ins. “We've got the best local brands
in the most attractive markets,” he
said. “Now it’s about content and
promotion. We’re committed to pro-
moting these stations with the vast,
powerful local assets of our televi-
sion and outdoor groups. That's
what we do, and what we're going
todo.”

He’s also focused on expanding
the company’s traditional media
platforms into new outlets, listing
that as one of three “personal com-
mitments” he’s making to steer the
newly independent CBS Corp. into
the future.

“Technology is not a threat, it's a
powerful new opportunity that we
can and will thrive on,” Moonves
said. “We will use new media to
drive the world’s best and most pop-
ular content across a whole range of
platforms to viewers, listeners and
web-heads. Most importantly, and at
all times, we'll be paid for it.”

Moonves listed efficient opera-
tions as another goal. “CBS is com-
mitted to operating our world-class
assets with total distinction, doing
the blocking and tackling to drive
revenue in everything we do, tradi-
tional and new media alike,” he
said.

“We're a double threat — a pow-
erhouse of core businesses in estab-
lished media that are at the top of
their game and will grow consistent-
ly over time, and also a great con-
tent company that will grow more
vital as audiences continue to frag-
ment. Content really is king — par-
ticularly content that has mass
appeal, and that is what we do.”

Lastly, Moonves said he’s commit-
ted to returning value to the compa-
ny’s shareholders in the form of div-
idends. He said, “No matter what
else we do or how else we grow and
thrive, we will pay attractive divi-
dends and increase those dividends
whenever we can.”

In fact, CBS last week increased
its quarterly dividend from 14 cents
to 16 cents per share, payable on
April 1 to shareholders of record as
of Feb. 28.

Wall Street Approves

Merrill Lynch analyst Jessica
Reif Cohen said she was im-
pressed with Moonves” and CFO
Fred Reynolds’ performances at
the meeting and praised the man-
agement team for their focus on
ROI and for being open to poten-
tial divestitures.

InaJan. 27 report Cohen pointed
to Moonves'’ statement that the com-
pany is still willing to sell some of
its underperforming radio proper-
ties in order to focus on its largest
markets but would only do so if the
circumstances — specifically, the tax
impact — make sense for CBS’s
stockholders. Viacom expressed in-
terest in selling off its weaker radio
stations before it split into two com-
panies.

Despite her positive reaction to
management’s presentation, Co-
hen doesn’t expect investors to
jump for joy over CBS’s low- to
mid-single-digit 2006 revenue-
growth forecast. She said, “Al-
though management’s financial
expectations are unlikely to excite
growth investors, we view their
targets as achievable.”

Los Angeles
Continued from Page 4

Stern’s departure from the morning
slot on CBS Radio’s Talk KLSX/L.A.
indicated that listeners in the 25-54
demographic are scanning the dial
for something new.

Since Adam Carolla succeeded
Stern in morning drive at what’s
now 97.1 Free FM, the station’s
morning drive audience share has
fallen from a 4.1 in December 2005
to a1.91last month. At the same time,
the share for jockless Adult Hits

clustermate KCBS (93.1 Jack FM)
moved up from a 3.3 to a 3.8, while
CBS Radio’s Alternative KROQ —
featuring longtime morning duo
Kevin & Bean — saw its share in the
25-54 demo rise 5.3-5.8.

CBS Radio’s L.A. competitors are
also benefiting, Bridge said: Clear
Channel’s CHR /Pop KIIS-FM saw
the 25-54 share for its Ryan Se-
acrest-helmed morning show rise
3.1-3.6 from December 2005 to Jan-
uary 2006, while Talk KFI — featur-
ing Bill Handel from 5-9am and
Rush Limbaugh from 9am-noon —
has seen its 25-54 listenership in the

New FCC Commissioner On Tap?
hile the recent confirmation of Debi Tate gave FCC Chairman Kevin Martin a much-needed Republi-
can ally at the agency — he was outnumbered two-to-one for a few weeks after Kathleen Abernathy’s

departure — the five-member dais is still one person short. In fact, it's been deadlocked with four com-

missioners since last March.

6-10am time period rise 3.6-3.9.
Over at ABC Radio Classic Rocker
KLOS, The Mark & Brian Show has
seen its share in the demo rise 4.5-
49.

Bridge conducted its own re-
search and compiled the data for
weekly cume and “favoriteness,” or
respondents’ answer to the question
“What is your favorite radio station
to listen to Monday through Friday
between 6am and 10am — the sta-
tion you listen to most?”

Additional reporting by Adam Jacob-
sofl.

However, Reuters reported last week that telecommunications lawyer Robert McDowell is President
Bush’s current choice to fill the fifth seat. McDowell currently serves as Sr. VP and Asst. General Counsel
for Comptel, a lobbying group for companies that compete against large telephone carriers like AT&T and

Verizon.

According to three sources, Bush has already signed off on McDowell's nomination, but it may be a
month before the nomination is officially released. After that McDowell would still have to face Senate
confirmation; however, he has strong ties to the Bush White House, having worked on the 2000 presiden-

tial vote recount in Flonda and agam for President and Mrs. Bush in 2004.

Humcane Katnna Panel Submits Proposals To FCC

On Jan. 30 the independent panel created by FCC Chairman Kevin Martin to assess Hurricane Katrina’s
impact on the Guif Coast region’s communications infrastructure — which includes Clear Channel
Exec. VP/Engineering Steve Davis and Entercom VP/Engineering Martin Hatfield — heid a daylong meet-
ing during which members suggested steps the FCC could take to ensure vital communications channels
are available in the wake of natural disasters.

Members include representatives from broadcast, cable and telecommunications companies, along with
police, fire and rescue and public utilities personnel. Among the recommendations presented was a sug-
gestion from a panelist who urged the FCC to ask Congress to give tax breaks to companies that attempt
to rebuild and return commerce to the affected region. Another panelist stressed the importance of mak-
ing satellite phones more readily available to first responders.

At the meeting’s outset Martin praised the panelists’ willingness to work together, saying, “Leading pub-

lic-safety officials will be working side-by-side with industry representatives to identify the lessons learned
and develop recommendations for improvements. Because emergency-response personnel are on the
front lines during times of crisis, it is very important that the public-safety community has an opportunity to
provide its unfiltered views and to contribute to developing recommendations for improving communica-
tions in the future.”
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All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
Multistate Deal
® KICA-AM & KKYC-FM/Clovis, NM; KMUL-AM & KICA-FM/

Farwell, TX; and KMUL-FM/Muleshoe, TX $1.37 million

State-By-State Deals
e AM CP/Eureka, CA Undisclosed
* WWAA-AM/Avondale Estates (Atlanta), GA $12 million
© WHEL-FM/Helen, GA $705,000
* WQSA-FM/Unadilla (Macon), GA $350,000
e WVLC-FM/Mannsville, KY $1.1 million
e KMOZ-AM/Rolla, MO $40,000
o KIFO-AM/Hawthorne, NV $13,000
°® WAXZ-FM/Georgetown, OH $60,294
o KHIM-FM/Mangum and KJCM-FM/Snyder, OK $250,000
¢ KDUN-AM/Reedsport, OR $220,000
® WKAB-FM/Berwick (Wilkes Barre), PA $800,000
® WJJJ-FM/Greensburg (Pittsburgh), PA Undisclosed

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

_DEAL OF THE WEEK

. WBZS-FM/Prince Frederick, MD:
WKDL-AM/Alexandria, VA; and

WBPS-FM/Warrenton, VA (Washington, DC)
PRICE: $33 million

TERMS: Asset sale for cash

BUYER: Red Zebra Broadcasting, headed by President/CE0
Bennett Zier. Phone: 703-726-7015. This represents its entry
into the radio business.

SELLER: Mega Communications, headed by member Adam
Lindemann. Phone: 212-605-0840

COMMENT: A $3 million escrow deposit has been made. At
closing, $1.65 million shall be paid by Red Zebra to the escrow
agent.

Dollars to Date: $179,540,353

(Last Year: $2,859,853,805)

$179,540,353

(Last Year: $524,853,937)

Stations Traded This Year: 72

(Last Year: 894)

Stations Traded This Quarter: 72

(Last Year: 222)

Dollars This Quarter:

Continued from Page 4
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MIW Study: More Women In Sales Management Roles

he Mentoring and Inspiring Women in Radio group has re-

leased its annual “Gender Analysis Summary,” and the one area
where women are showing progress in obtaining positions and seeing
career advancement is in sales management. According to the an-
nual MIW gender-composition analysis for 2005, women account
for nearly a third of alf GSMs in the United States. That's a 21%
increase from 1995, the group noted.

But women are not making nearly as much headway in program-
ming or station management. Women are GMs of 14.8% of all sta-
tions in the U.S. — a figure equal to that of 2004 — and women hold
PD posts at 8.8% of all stations in the top 100 Arbitron markets. But,
on a 10-year track, improvements have been seen: The number of fe-
male GMs overall has increased from 11.1% in 1995, and the number
of female PDs in top markets has grown from 8.2% since that year.

“Women continue to be underrepresented in station management,
showing very little progress over the past several years,” Susque-
hanna Radio President/COO and MIW spokeswoman Nancy Vaeth-
DuBroff said. “While we are certainly encouraged when we look at
the increase of women in sales management positions, there is
clearly opportunity for growth in programming and general station
management.”

The MIW analysis is based on 2005 information provided by M
Street Publications.

ComScore Arbitron Ratings Reach First Anniversary
he October 2005 comScore Arbitron ratings were released Tues-
day, marking the service’s first full year of measurement. The
ratings’ three charter subscribers — Yahoo's LaunchCast Radio, the
Continued on Page 9
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#1 KSHE St Louis
#1 KBER Salt Lake City

#1 WFBQ Indianapolis

#1 WTUE Dayton

#1 WARO Ft. Myers

#1 KFJX  Fresno

#1 WIOT  Toledo

#1 WRFQ Charleston, SC
#1 KTHR  Wichita

#1 WIBA  Madison

#1 KKFM  Colorado Springs
#1 WKQQ Lexington

#1 KKGL Boise

#1 KHKK Modesto

#1 WNCD Youngstown
#1 WJXQ Lansing

Times, M25-54,

#1 KKEG Fayetteville
#1 KFLY  Eugene

#1 WOUR Utica

#1 WQHZ Erie

#1 KTGL Lincoln

#1 KFMX  Lubbock

Souics Aritron, SU'05 & SP'05, MBA, AQH Bank, Exac

And Many More!!!
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or contact Laura Ganzo at Premiere Radio Networks
ph: 317.475.4367 email: Igonzo@premiereradia.com

RADIO NETWORKS
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2006 GMA WEEK

April 1-5, Nashville Convention Center
& Renaissance Nashville Hotel

" TO REGISTER
contacT : The Gospel Music Association gospelmusic.org or 615.242.0303
GMA Music Week Registration - 360

“appliss to GMA members registered before 0206 06

CMRC draws the best and brightest in Christian music offering educational excellence, quality
relationships and a Christ-centered focus, all in the inspirational setting of downtown Nashville.

WHY CMRC?

music buyer:
Why attend CMRC?

1

Professional Development

Network with other Christian

music retailers.

Grow in your expertise of music buying
and selling.

Personal Development

Increase your familiarity with the music
industry.

Hear (and meet) the newest and most
popular artists!

Spiritual Development

Experience God as you worship.
Develop greater passion for your work
as you affirm God’s calling in music
retailing.

retail owner:
Why send your music buyer to CMRC?

1

Value

Your music buyer will be better
employee by participating actively

in CMRC.

Your music sales will potentially
increase due to the education and
awareness your music buyer acquires.
Reimbursement

Receive over $750 of bestselling CDs,
covering the majority of your expenses.

SYLLABUS

Keynote Speakers

Donald Miller celebrated speaker,
teacher and author of Blue Like Jazz

Shift Your Paradigm: 13 Lessons
that will Re-ignite your Passion to
Engage our Culture.

James C. Hunter: author of two
international bestsellers on
servant leadership

The World’s Most Powerful
Leadership Principle:
How to Become a Servant Leader.

All New! # BIG HITS Lunches

Presented by EMI CMG Distribution, Provident-Integrity Dis-
tribution and Word Distribution, each luncheon serves up the
best in both new and established acts. Formerly known as the
Radio/Retail Showcase Luncheons, come hear BIG hits from
BIG artists-at this year’s all-new BIG HITS lunches!

EMIS . P @

POVIOINLINIEOMTY oy eredlutributian

Music Retailing U MUSIC
Class is in session, music retailers! Taught by
industry professionals, these seminars will equip
you to positively affect your bottom line by gen-
erating additional store traffic, creating cus-
tomer loyalty and impacting your community for
the kingdom. Class topics include creating your
niche, identifying your customer, music buying,

customer retention and more. RETAILING

Retail Only B2B Sessions
Top music distributors present their hottest products for 2006,
effective sales tools, traffic-driving promotions, marketing plans
and more!

Worship Service
‘The Sunday night Worship Service—a perennial highlight—will
be better than ever in 2006.

FREE

EGISTRATION!?!

Christian Music
Retail Conference

ALUMNI SPEAK

“GMA Music Week and
CMRC brought a re-
focusing of our identity
and mission as we part-
nered with the artists,
labels, and distributors
and worked as the body
to reveal the living Christ
beyond the bottom line.”
Woodrow Wilsan, Store Manager

Jack’s Religious Gift Shop
Salisbury, MD

“GMA Music Week and
CMRC offer a non-stop
educational experience
that will revolutionize
the way you sell music
at your store. I learned
more in four days than
I have in four years as a
music buyer.”

Jason Raot, Music Buyer

Sacred Melody
Syracuse, NY

ama

GOSPEL MUSIC ASSOCIATION
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NEWSBREAKERS

Continued from Page 6

AOL Radio Network and Microsoft's MSN Radio and Windows Media — showed a combined 177% increase in
weekday (Monday-Friday, 6am-7pm) AQH audience, to 926,700, between October 2004 and October 2005.
Weekday cume persons for the three webcast networks was up 63% over the same period, to 3.6 million.

LaunchCast led the October ratings overall with a Monday-Sunday, 6am-midnight AQH of 270,400, followed
by AOL, with an AQH of 193,700; Microsoft, with 95,500; Clear Channel Online Music & Radio, with 76,000,
and Live365, with 71,300. The cume leader for the month was LaunchCast, with 2.9 million, followed by AOL,
with 1.9 million; Clear Channel, with 957,600; Microsoft, with 604,800; and Live365, with 485,500.

The comScore Arbitron ratings are based on listening by approximately 200,000 U.S.-based members of a
global panel of consumers who have agreed to have their online activity monitored by comScore. All the
measured networks are represented by Ronning Lipset Radio.

Emmis Completes Sale Of TV Properties

mmis has completed the $259 million sale of four television stations to Montecito Broadcast Group, the
latest move in Emmis’ divestiture of its television business. The stations involved in the deal are KOIN-TV/
Portiand, OR; KHON-TV/Honolulu; KSNW-TV/Wichita; and KSNT-TV/Topeka, KS.
With this deal, Emmis has divested 13 of its 16 stations and still owns KGMB-TV/Honolulu, WVUE-TV/New
‘Orleans and WKCF-TV/Orlando. Emmis plans to use the proceeds from the sale, announced in September
2005, to pay down debt.

Stronger Growth Expected For Univision, Analyst Says

errill Lynch analyst Jessica Reif Cohen said in a report issued Monday that Univision, the parent of

Univision Radio, is poised to see gains above those previously anticipated by the company, thanks to a
forthcoming period of advertising growth and continued ratings improvements at its radio and TV stations.

Univision now expects Q4 revenue growth in the high single digits, low-double-digit to low-teen EBITDA

growth and adjusted earnings per share of 23 cents-24 cents. While Cohen is not changing her Q4 estimates
for Univision, she said her predictions were already at the top end of the company’s guidance range and that
“this represents a significant pickup after two difficult quarters.”

Cohen increased her 2006 revenue-growth estimate for Univision Radio from 7% to 8%. However, she still expects
a slowdown in radio-division EBITDA growth to 16% in 2006, off from 19% growth in 2005 and 25% growth in 2004.

The positive signs at Univision led Cohen to increase her target price on Univision shares from $33 to $40. “In
addition to strong cyclical trends from the upcoming World Cup and an improving television ad market, Univi-
sicn should continue to benefit from powerful demographic trends that are driving viewership across its various
media platforms,” she said.

Former RIAA Exec Joins Law Firm

Former RIAA Sr. VP/Legal Affairs Stanley Pierre-Louis has been named co-chair of the entertainment- and
media-law practice at the firm of Kaye Scholer. He'll work out of the firm’s New York office.

Pierre-Louis helped develop and coordinate the RIAA's litigation in copyright cases against the original Nap-
ster, MP3.com, Aimster and Grokster.

Older Women Save, Shop More Than Younger Women

According to research recently conducted by the Media Audit, women 35-54 earn more, save more and
shop more than their 18-34-year-old counterparts — and outnumber 18-34 women by millions.

In the 87 markets surveyed by the Media Audit, 27.9 million women fit into the 35-54 demo, compared to 21.4
million women 18-34. “Advertisers are beginning to discover the enormous market value of women 35-54,”
said International Demographics President Bob Jordan.

Sixty-four percent of women 18-34 in the Media Audit markets have annual incomes of $35,000 or more,
compared to 79% of women 35-54. Forty percent of the younger set and 52% of the older set have annual
household incomes of $50,000 or more.

The 35-54-year-olds have also been more successful at acquiring wealth: More than 20% of the older group
has liquid assets of $100,000 or more, compared to just 9% of the younger group.

i
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The Callout Specialists

For a doze1 years, ComQuest has been helping great radio stations from New York to Los Angeles get the weekly
callout res2arch they need to win! In-heuse turnkey callout systems and weekly out-of-house callout from our all-
digital West Coast Call Center. Call or visit us online today, and see what you've been missing in callout research.

www.callout.com 619-659-3600

Kirby Now Interep Pres./Strategic Sales Dev.

heila Kirby has been promoted to President of Interep’s strate-

gic sales development department and will oversee Interep’s overall
sales efforts. Kirby has served as Sr. VP of Interep Innovations since
December 2003 and will continue to oversee Interep Innovations in her
new role. She will be based in Interep’s Chicago office.

Interep Chairman/CEQ Ralph Guild said, “With the growing importance
of new business to overall national radio revenue, extending Sheia’s re-
sponsibilities in this way is a logical and important step in maximizing our
performance for our client stations. Based on her exceptional track record
in creating innovative sales opportunities, | know that she will excelin this

new position.”

Kirby previously spent 13 years at multimedia consulting firm Maorrison
& Abraham, eventually becoming President and a co-owner of the firm.
Morrison & Abraham was sold to Interep in 1999.

® GREG CAPOGNA becomes VP/
Market Manager of Clear Channel’s
Florida Keys cluster of WAIL, WCTH,
WEOW, WFKZ, WKEY, WKEZ &
WKWEF.

National Radio

e ABC NEWS RADIO in February is
offering to affiliates the special series
“So Others Could Follow,” commemo-
rating Black History Month. Hosted by
Good Morning America co-anchor Rob-
in Roberts, the series of 20 60-second
vignettes spotlights the pioneering
achievements of prominent and note-
worthy African Americans.

ABC News Radio will also cover the
78th Academy Awards with special pro-
gramming, beginning March 2 and lead-
ing up to the awards presentation on
March 5.

e ABC RADIO NETWORKS signs a
multiyear agreement to syndicate The
Mark Levin Show. The program airs
from 6-8pm ET on WABC/New York,
WMAL/Washington, WBAP/Dallas and
WJR/Detroit.

® WESTWOOD ONE will present the
2006 Winter Qlympic Games live from
Torino, ltaly, from Feb. 10-26. Cover-
age will include updates two times an
hour; exclusive play-by-play of various

www americanradiohistorv com

All ComQuest callout
products and services
now come bundled
with the all-new

SongSorter analysis -
software!

events; and Tonight in Toriro, a nightly
program that will air from 7-3pm ET.

* UNITED STATIONS RADIO NET-
WORKS inks a multiyear pact with
Mort Crim Communications to provide
sales, affiliate relations and distribution
for Crim’s daily short-forn~ programs,
“News You Care About,” “Second
Thoughts” and “American Spirit.”

* ENVISION RADIO NETWORKS will
syndicate National Lampocn’s Come-
dy Countdown. a three-hour show
availabie in Rock, Country and AC ver-
sions and produced by th2 National
Lampoon Radio Network.

+» JONES RADIO NETWORKS will
now handle affiliate sales fcr short-form
feature “Something You Should Know.”
JRN has handled the feature’s ad sales
since 1994.

* AIR AMERICA RADIO expands its
weekend lineup with the debut of State
of Belief, hosted by the Rev. Dr. C.
Welton Gaddy, a pastor and author.
The show airs Sundays at 5pm ET.

* CODE BLU MEDIA is lzunching the
contemporary gospel program Gospel
Unleashed, a weekly, two-hour show
hosted by Cliff and Big Dre.

* SYNDICATION NETWORKS de-
buts Cheaters Radio, a one-hour
weekly radio version of the TV show
Cheaters. The radio show is hosted
by Joey Greco, and its flagship is KLLY
Dallas.

© ComQuest,BLC 2005
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NEWS

PPM

Continued from Page 1

advertisers and help improve the
programming offered to listeners.”

The Beasley deal follows na-
tional-agency contract signings by
Arbitron with Carat, WPP, Inter-
publicand, most recently, MediaCom.

The media-investment manage-
ment company and part of WPP’s
GroupM last week agreed to use
radio-audience estimates based on
the PPM. The agreement, which
was reached separately from the
previously announced WPP con-
tract for Arbitron PPM services,
covers radio planning and buying
activities for MediaCom in the
US., where it represents advertis-
ers including Volkswagen, Warner
Bros., Shell, JetBlue, Cendant and
Diageo.

Meanwhile, Philadelphia ad
agency Harmelin Media on Tues-
day also signed an agreement to
use PPM data when the device is
deployed in Philadelphia. The
news came as no surprise, as
Harmelin last week released a
study that concluded ratings data
from the PPM will show a dra-
matic increase in audience reach
for commercial schedules typically
run on Jocal radio stations.

In Harmelin’s study, Arbitron’s
PPM radio-audience estimates
were substituted for estimates
from the traditional diary-based
ratings. Based on Harmelin’s re-
search, it was proven “conclu-
sively that the increase in reach for
individual radio stations also trans-
lates into greater reach for a wide
range of commercial schedules.”

Results were consistent across

every demographic and schedule
type analyzed, with jumps in
reach ranging from 13% to 118%,
Harmelin said.

The study, conducted in sum-

mer 2005, reviewed and examined |

the data gathered by Arbitron dur-
ing its 2002 and 2003 Philadelphia
PPM trials. Jerry Lee-owned WBEB/
Philadelphia co-sponsored the
Harmelin study, which used actual
client radio schedules run in the
Philadelphia market.

Arbitron has not yet determined
when and in which markets it will
initially deploy the PPM.

— Adam Jacobson

Roadrunner
Continued from Page 3

& Artist Relations Jamie Roberts
to VP/Media & Artist Relations,
Sr. Director/Touring & Artist De-
velopment Harlan Frey to VP/
Touring & Artist Development, Sr.
Director/Business Affairs Ray
Garcia to VP/Business & Legal
Affairs, Manager/IT Rich Perkins
to Director/IT, and Accounts Pay-
able/Payroll Coordinator Sharan-
da Houser to Manager/Account-
ing.
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RCS
Continued from Page 1

“Clear Channel will continue the
current businesses and support
RCS in maintaining their high stan-
dards and high level of expertise in
meeting the needs of radio, televi-
sion, the Internet and other me-
dia,” the representative said.

In a statement released Jan. 26
by RCS, Economos said, “We are
delighted to announce that RCS
has become part of the Clear Chan-
nel family and will continue to
superserve the entire broadcast
community worldwide.”

RCS President/CEO Philippe
Generali said, “We look forward to
having additional resources for
continued growth and innovative
technologies for the radio indus-
try.”

In addition to Selector, RCS pro-
vides nonmusical elements such
as jingles and promos via its
Linker scheduling system and
owns the Master Control digital
automation system. As of 2005,
RCS had roughly 7,000 clients
worldwide.

— Adam Jacobson

Theodore

Continued from Page 1
Regional VP/Programming of
Clear Channel/Chicago and OM
of that cluster’s WLIT & WNUA.
Davis added WNUA PD duties
last week (see story, Page 1).

“Dom has a proven track record
in leading stations in this highly
competitive market,” Clear Chan-
nel Sr. VP/Programming, Mid-
west/Rockies Jack Evans said. “He
will help our stations continue to
win with creativity. He under-
stands our local market listeners.”

Theodore has also formerly
served as Brand Manager for Clear
Channel’s CHR/Pop WSNX/
Grand Rapids. His programming
experience includes WFLZ/
Tampa and KRBE/Houston, and
he began his career at WHYT/De-
troit.

“I don’t think I've ever been
busier in my life,” Theodore told
R&R regarding his promotion.
“But I love it.”

Stern
Continued from Page 3

new Sirius subscriptions that ex-
ceed agreed-upon targets in his
contract, further sweetening the
pot.

As for how much money Stern
is generating for Sirius, Jacoby es-
timated that the satcaster added
about 500,000 incremental new
customers due to Stern’s signing
and projected that another 1.2 mil-
lion new subscribers will follow suit
this year. He said Sirius would need
to add 2.4 million incremental new
customers to reach the break-even
point on the Stern contract.

While commercial sales on the
show will help pay for the deal,

Davis
Continued from Page 1

Upon Davis” appointment as
WNUA PD, Clear Channel as-
suaged fears of an impending for-
mat flip by stating, “WNUA will
continue to serve its listeners
with the best smooth jazz music.”

Several WNUA staffers have de-
scribed Davis as a Smooth Jazz P1
who is informed about the format
— he once programmed against
CBS Radio’s WVMV /Detroit PD
Tom Sleeker, who earned No. 1
12+ in the spring book — and who
reportedly intends to take WNUA
“up and up and up.”

In related news, WLIT MD Eric
Richeke and WNUA MD Michael
LaCrosse have added Asst. PD
stripes at their respective stations.

Perez
Continued from Page 1

Los Angeles properties. He also
programmed then-Spanish Con-
temporary KLYY (Viva)/Los An-
geles.

“It’s an honor to work with the
professional team of Univision Ra-
dio in San Francisco,” Perez told
R&R. “I'm sure that with this team
in place we will surpass all the
company’s expectations. I'm join-
ing a family that is passionate
about radio, and, with my experi-
ence, | hope to contribute the in-
gredients necessary to make the
Univision Radio/San Francisco
programming team that much
stronger.”

Roberts

Continued from Page 3

PD who's a little closer to the demo,

then get the hell out of the way.
“I'd like to give big props to

[Clear Channel Regional VP/

- South Florida] Dave Ross for not

firing me over the years, and
thanks to [Sr. VP/Programming]
Marc Chase and [Sr. VP/South
Florida] Tom Schurr for allowing
me this great opportunity to grow
within Clear Channel.”

Caplan

Continued from Page 3

Caplan said, “I've known Don
Ienner for more than 20 years and
have always respected him. I'm
grateful to have the opportunity to
work directly with him and with
[SMLG President/COQ] Michele
Anthony again. Donnie ard
Michele both understand that
music is a true calling, and I'm
very happy to be able to work with
people who are so passionate
about the same things that I am.”

Jacoby said discounted advertis-
ing is currently available on
Stern’s program, and he expects
the show to generate only about
$20 million in incremental com-
mercial revenue in 2006.
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The FIRST 100% online AC production service '
produced by Jim Cook i

WWW.LAUNCHCONTROLONLINE.COM

Hard enough, without being too hard...
Out front, without being in your face...
Launch Control gives AC imaging a 21st CENTURY makeover.
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Be A Better
Salesperson In '06

Habits to help you become a highly effective AE

A any radio-industry people are familiar with Stephen
1.Covey’s best-selling book The Seven Habits of Highly Ef-

fectwe People. The book has spawned not only a number of se-
quels by Covey, but an entire cottage industry for the author,
who has spoken at countless corporate meetings and seen his
book become the topic of seminars conducted by trainers across

the country.

Someone who has clearly been affected by
Covey’s book is RAB Academy Training Spe-
cialist Doc Holliday. I recently read a series

usual pain and challenges that first-time sales-
people face but learned from my experiences
and managed to rise to become the station’s

of tips he offered on the RAB’s web- |
site (wwuw.rab.com) that were based
on his interpretation of how the
book’s message can help account
execs and sales managers become
more effective sellers and better
leaders.

As sales executives from across
the nation gather in Dallas for the
annual RAB confab this week, [
caught up with Holliday to get his
thoughts on the state of radio sales today and
additional insights on why he believes that
every broadcast seller could benefit from read-
ing Covey’s book.

R&R: Give us a quick review of your back-
ground and how you came to your current role at
the RAB.

DH: I started in local radio sales in 1978, at
KATT/Oklahoma City. I went through all the

Doc Holliday

top biller by my second year there.

In my first few months at the sta-
tion I was fortunate enough to be
exposed to some training materials
developed by a gentleman named
Lou Tice. It was my introduction to
self-improvement knowledge and
information, and I found it to be so
enlightening and so motivating that
[ gained an ongoing desire to learn
about how becoming a better hu-
man being can help you to develop skills that
can help you become a better salesperson. So
when I was introduced to The Seven Habits of
Highly Effective People, I was quick to embrace
it.

After two years at KATT I moved over to
TV sales at the ABC affiliate in Oklahoma City,
where I worked for five years. [ then went
back into radio and rose through the ranks to
hold positions as local sales manager, general

ed by the Benchmark Company.

of Talk Radio” will tell you about the
most critical mistake Talk radio is cur-
rently making and what really cuts
through to listeners, discuss the
. awareness of and popularity of your
s national hosts, examine the future of
FM Talk and more.
TRS 2006 takes place March 24 at

Exploding Talk Radio’s Myths

A special Saturday-morning general session at the upcoming R&R Tatk
Radio Seminar will offer attendees an exclusive first look at the latest
instaliment in an ongoing research project on News/Talk Radio conduct-

Presented by Dr. Rob Balon, “Talk Radio in America lll: Exploding the Myths

the Renaissance Washington, DC Hotel. To register and get a look at the full
agenda for this year's event, visit www.radioandrecords.com and click on the
“Conventions” tab at the top of the page

sales manager, director of sales, general man-
ager and market manager.

During those years, for some reason, I be-
gan to create this vision in my mind of becom-
ing a trainer. And during my entire time in
radio I was constantly in touch with the peo-
ple at the RAB.

Just over a year ago they ran an ad seeking
acandidate for a very rare opening at the RAB
Academy for a trainer. I immediately saw it
as the job I'd been looking for my whole life. I
applied and was fortunate enough to be the
one who was selected, and here I am.

R&R: What did you take away from that first
read of the Covey book?

DH: I found 4 level of self-improvement
and a philosophy of self-improvement that
went beyond anything I had ever been ex-
posed to before. ['ve now read it three or four
times, and I also have the book on tape and
have listened to it a lot while exercising or
driving.

These days I teach from it so much that [
am constantly referring to the book and ac-
cessing the pages over and over again.

R&R: What kind of light came on while you
were reading the book that let you know that it ap-
plied to what you do for aliving?

DH: The instant connection I felt with the
book was never an epiphany in terms of what

it meant to sales. That was a gradual realiza-
tion. The instant connection I felt with the
book was something that resonated within me
in a way that no other book or information
about self-improvement had before.

It took a while for me to make a connection
between some of the characteristics and phi-
losophies that are taught in Seven Habits and
how they correlate with the characteristics of
a great salesperson, but when that light did
go on, it made me see how this philosophy is
the heart of great selling.

Covey’s book is brilliant on so many differ-
ent levels. As | have said many times to peo-
ple I have taught the seminar to, when it was
introduced to me, the person who gave it to
me put it down on the desk in front of me and
said, “Read this. It will change your life.”

That is what I tell salespeople about it to-
day. If you read this book, it will change your
professional life in a profound way. It is so
important that salespeople learn that there is
a deeper path than what Covey refers to as
“smile training,” or personality-based selling.

R&R: Can you expand on that?

DH: One of the things we stress is that com-
munication with clients comprises two primary
elements: styleand substance. Style without sub-
stance can offer, in some instances, immediate

Continued on Page 14
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“ Where life happens; caller after coller...”
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THE DAVE RAMSEY SHOW...

WGKA Atlanta - Market #11

12+ AQH: 1400 - 370C Y UP 163% ! ) Dave's First Hour
12+AQF: 4700 - 260C { DOWN 44.7 ! ) Hour After Dave *

"'WABC | WSBT (WKRC
1.2-1.5 c{ 4.6-9.9 3.3-6.9

NEW YCRK CITY SOUTH BEND CINCINNATI
Adults 25-54* Men 25-54* Adults 25-54*

pt A T S S T TSIy NS,
*ARBITRON HOURLY INCREASES, SUMMER 2005-FALL 2005

NOW HEARD VEL ) AFFILIATES AND GROWING!

OMA CITY
jUST ADDED: KTOK OKLAHOMA G

www_americanradiohistorv com

wodaswelsnep | (€8ZE) INA-0T1-L28-T ® zanbiog qog | 3jqelieAy spaayay L/vT


www.americanradiohistory.com

.

'NEWS/TALK/SPORTS -

e

- E R

-

f
E

Be A Better Salesperson....

Continued from Page 12
gratification for salespeople. It can sometimes
help you to close a sale immediately.

But what it does not do is lay a foundation
for a meaningful and long-term relationship
with your clients. It is substance that will do
that. Substance is internal — it's who we are
as salespeople.

Substance is about the characteristics that
we embrace as salespeople that can translate
into meaningful relationships and long-term
win-win successes that set you apart.

Covey says that “private victories precede
public victories.” What he means by that is that
our ability to change ourselves internally is the
first step toward becoming more powerful and
more successful on an external level.

R&R: While you can'’t detail your entire pre-
sentation on these pages, can you cite a few exam-
ples of points in the book that can help someone
become a better salesperson?

DH: The first thing you need to do is em-
brace the concept that you have to make your-
self a better person before you can become a
better salesperson. The way you do that is to
accept the proactive nature of decisionmaking.
That is to say that the decisions you make to-
day are going to have a profound impact on
the successes or failures that you will experi-
ence in the future.

Once you accept that fact, you will under-
stand one of the most fundamental and far-
reaching concepts of the human mind: That
is, before any human being takes any action
intentionally, they must first imagine them-
selves taking that action in their mind.

Understanding that fact has, first of all,"a
real impact on the way that we manage our-
selves. That is what goal-setting is all about.
It's about imagining ourselves as already hav-
ing achieved those goals so that we can pro-
gram our minds to do the things that are nec-
essary to achieve those goals in reality.

Then you have to be able to teach your cli-
ents to imagine themselves taking the steps
you are going to suggest they take in order to
be successful.

In turn, we also have to teach clients to com-
municate the message regarding their prod-
uct or service in such a way that it causes con-
sumers to imagine themselves using that

product or service and their lives being some-
how made better for having done so.

It's a far-reaching concept that is really all
about Habit No. 2: “Begin with the end in
mind.” That is, picture yourself having al-
ready achieved that which you want to
achieve so that you can create the plan that is
necessary to help you get there in reality.

R&R: You talk in your seminar about how hard
it is to change habits but how important that is to
becoming a better salesperson. Can you define that
in a bit more detail?

DH: We are all creatures of habit. Covey
defines a habit as the intersection of knowl-
edge, skill and desire. This is especially true
in salespeople. Salespeople don’t change hab-
its easily. And yet the world around us chang-
es constantly, and new and better ways of
doing things are constantly being developed.

In many organizations the problem isn’t
that the salesperson is bad at his job. It’s that
the salesperson was good at his job when he
was first hired but then failed to change his
habits as the demands of selling changed.

FHHHTTTETEEE R IR,

“I you read this book,
it will change your
professional life in a
profound way.”

SRS  F R L T R

It’s important to constantly examine where
you are in relationship to where you want to
be. If the gap is too large, that is a sure sign that
it’s time to get proactive, begin the process of
change with the desired end in mind, and re-
align your priorities by putting first things first.

R&R: They say small changes are easy but big
ones come hard. Is that true for most salespeople?

DH: Incremental change is possible
through changing behaviors and attitudes.
Exponential change, however, is the result of
changing our paradigms. Unfortunately, most
people are not motivated to change their par-
adigms unless they have a traumatic experi-
ence of some sort.

Alot of those traumas could be avoided by

proactively working on our paradigms, but I
guess that’s asking a lot of human nature.

R&R: You talk about how the “Seven Habits”
really support the concept of what you call consult-
ant selling. Why is that selling style so important
today?

DH: One of the habits that Covey talks
about is “Seek first to understand and then
seek to be understood.” That is the essence of
consultant selling. At the RAB we emphasize
over and over the importance of, when meet-
ing with a client, instead of beginning the pro-
cess of selling by talking about your station,
your ratings, your products or your packag-
es, begin by having an in-depth discussion
with the client regarding their business, their
objectives and even their dreams.

Why are they in business? What are the
things they want to achieve in their lives as a
business owner or manager? Find the answers
to those kinds of questions and then build all
your communication and suggestions around
what the client tells you they want to try to
make happen.

Old-school selling was always built around
selling an idea or the features and benefits of
your radio station. But today really effective
selling that lays down a foundation for long-
term success for the business owner and a
long-term relationship between the seller and
client has to be built on a foundation of truly
understanding what the customer wants to
happen and making a plan for them that
makes that happen.

There has been way too much package sell-
ing in radio over the years, and selling pack-
ages is the essence of old-school selling. We
teach the antithesis of that, and that is identi-
fying the customer’s real needs and objectives
and then creating a plan that is customized to
meet the client’s needs and objectives, as op-
posed to coming to them with a prefabricat-
ed package and a one-size-fits-all pitch.

R&R: You say that personal change must come
before you can make any real progress toward pro-
fessional change. What does Covey say about that
concept?

DH: The seventh habit is the habit of per-
sonal renewal. Covey identifies the four areas
of personal renewal as physical, social/emo-
tional, mental and spiritual. It's important that
people take time to stay reasonably fit, spend

S H TR SRR

“The individual
characteristics of a great
salesperson are someone
who has a desire to
continue to learn,
intelligence, a solid work
ethic and a strong desire
to achieve.”

: WERFFERPRHE B304 807000070 0
time outside of work doing things they enjoy
with friends and family, constantly read and
learn, and cultivate a value system that gives
them a sense of inner tranquility. We are all
multifaceted beings, and if we ignore any of
our facets, they all suffer.

R&R: The radio sales business has seen many
changes over the past decade. Has there also been a
change in the kinds of qualities sales management
should be looking for in radio salespeople?

DH: The qualities they should be looking for
are not any different from the qualities they
should have been looking for in the past. The
qualities that make a salesperson great are pret-
ty much the same as they have always been.

The individual characteristics of a great
salesperson are someone who has a desire to
continue to learn, intelligence, a solid work
ethic and a strong desire to achieve. Those
things have been constant qualities you need
in a salesperson throughout the evolution of
our industry.

R&R: If a station wants to take advantage of the
”Seven Habits” seminar you teach, what should it
do?

DH: All they have to do is call the RAB
Member Services headquarters in Dallas and
contact Mark Levy, who schedules the acade-
my programs that we offer. It can be done on
a company-by-company basis, or we also can
schedule marketwide programs that everyone
can take advantage of, aslong as they are RAB
members.

AP Has Changed

Radio Barter
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RUSH LIMBAUGH
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OR MAIL TO:

&R Talk Radio Seminar 2006
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Full payment must accompany registration
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-

Name D Visa D MasterCard D American Express D Check
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Expiration Date
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WASHINGTON, DC
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in Talk Radio — R&R’s Talk Radio Seminar 2006!
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The Glamour 0f Google

Continued from Page 1

creating a new, radio-advertising distribution
channel for Google’s advertisers.

A New Distribution Channel

When the deal was announced,
Google VP/Advertising Sales Tim
Armstrong said, “Google is commit-
ted to exploring new ways to extend
targeted, measurable advertising to
other forms of media.

“We anticipate that this acquisi-
tion will bring new ad dollars and
accountability to radio by combin-
ing Google’s expansive network of
advertisers with dMarc’s talented team and
innovative radio-advertising technology. We
look forward to working together to continue
to grow and improve the ecosystem of the ra-
dio industry.”

In an interview with R&R, Goo-
gle Business Product Manager Josh
McFarland noted that one of his
company’s driving product princi-
ples is to bring other media the ac-
countability and efficiency seen in
the online advertising world.

“To me, radio was the most com-
plementary medium of those we
looked at,” he says. “We looked at
dMarc, and the partnership was a no-brainer
in terms of how they delivered for the adver-
tiser.”

Accountability is perhaps the biggest rea-
son, McFarland says, Google wanted to ac-
quire dMarc. The second-biggest reason? It
may be the potential growth of dollars to the
radio industry.

“We expect to see advertisers, including

16 ® Radio & Records February 3, 2006

Eric Ronning

Andy Lipset

mom-and-pops, across the spectrum of media
offerings,” McFarland says. “Clearly, there is
a sweet spot there that also in-
cludes advertisers that have not
participated in radio before.”

DMarc co-founder and Presi-
dent Ryan Steelberg believes dig-
ital ad delivery, accountability and
client-by-client return on invest-
ment will become the dominant
platform for radio in the future.

Steelberg has studied radio for
anumber of years, and he says that
in 1999 he and his brother, who is
also his business partner, had a vision for ac-
countability and metrics very similar to what
Google has realized online.

"“We looked at accountability by starting all
the way from the buy side and plan-
ning side of radio,” he says. “We
looked at posts, schedule integrity,
etc,, and saw that there was a dire
need for improvement to keep ra-
dio relevant to the major buyers.”

How targeted can Google go
with radio? The possibilities could
be endless. Eric Ronning and Andy
Lipset, partners in Internet-radio
advertising agency Ronning Lipset
Radio, both welcomed Google’s investment in
aradio ad platform, but Ronning questions the
practicality of hypertargeted advertising for
an AM or FM radio station.

“Super-hypertargeting via an online stream
is obviously more practical than what you can
do through a terrestrial radio station,” he says.
“Yes, you can formatically target a specific
audience, and that’s about as close as you can

get to finding the right person at the right
time. Listener profiles and info just don’t ex-
ist as they does with an online audience.”

In other words, Ronning says, no way ex-
ists today for a radio station to know exactly
who is listening to the radio and where they
are listening. “But Google can say, with clari-
ty, when a spot ran,” he says. “They are the
ones scheduling the spot.”

“There’s been lots of talk
about how ‘traditional
radio’ is dead, but
advertisers and clients say
that they believe in radio,
and this deal highlights the
positive aspects of radio.”

Eric Ronning
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In general, Ronning believes Google’s pur-
chase of dMarc presents a "very positive
outlook” for radio. He notes, “Major media
companies that are interested in all types of
advertising outlets are interested in the pow-
er of radio and the strength of connecting to
the 200 million people a week who listen to
radio. There’s been lots of talk about how ‘tra-
ditional radio’ is dead, but advertisers and cli-
ents say they believe in radio, and this deal
highlights the positive aspects of radio.”

Increased Targetability

DMarc’s Maestro service provides radio
with the scheduling tools needed to run an
entire operation, from when songs air to when
air personalities crack the microphone. While
Scott Systems is in use at approximately 5,000
radio stations around the world, Maestro has
been adopted at about 500 stations, Ronning
says. Google aims to increase that.

Here’s how it works: A radio station flips a
switch, and Google gains access to the sta-
tion’s scheduling software. Google then ag-
gregates all the unsold inventory, fills the slots
and shares the profit with the radio station.

Ronning says, “Google’s main competency
is their big database — and keeping track of
everything the station is doing. Part of that
competency is where the spots run. Google
can see where the holes are, and, if the station
has allowed it, they can go sell it.”

This technology is of great interest to both
advertisers and agencies. Let’s say an adver-
tiser buys $5,000 worth of spots. A radio sta-
tion schedules the spots, and, because of all
the paperwork involved, it takes 60 to 90 days
after the spots run for the station to reconcile
the buy.

By using Maestro, an agency can find out
the exact time a spot ran within days. Ronning
says, “This is a good move forward for tradi-
tional radio, and it is something that online
radio already does.”

So is radio about to be “Googleized”? Lipset
says no.

“At the end of the day, Google is an online
company, and some of the things you can
search for in an online world, you just can’t
do in traditional media,” he says. “This deal
will not make that happen.

“There are going to be some parts of it that
will make certain forms of targetability better,
but the Google model of typing more infor-
mation on Campbell’s soup into a search en-
gine won't give me ads for Campbell’s soup
on [KPWR] Power 106 in Los Angeles just for
me. I’'mnot sure if the broadcast model is ever
going to be able to do that.”

The situation for radio is similar to that of
print media, such as newspapers — Google
made a similar entry into print sales in fall
2005. Lipset says, “Like radio, there is a cer-
tain form of targetability in print. But, at the
end of the day, there’s no exactness, as you
could get from some online properties.

“But Google is looking at the complete ad-
vertising spectrum of media. If someone buys
a Google AdWord, they can get a radio spot
or magazine half-page to round out the adver-
tising solution.”

How do Google AdWords work? Here’s an
example: We opened our Internet browser and
visited Orbitcast (www.orbitcast.com), an online
newsletter devoted to satellite radio. In the
right-hand column of the homepage were
” Ads by Goooooogle” — ad space customized

Continued on Page 19
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.  MANAGEMENT-MARKETING-SALES

What's Wrong
With Radio Sales?

And what will it take to make it right?

By Dave “Giff” Gifford

_ifty-seven years ago, in the April 26, 1949 issue of Look maga-

; zine, there appeared an article written by Deac Aylesworth

titled “Radio Is Doomed.”

With TV metaphorically cast as
radio’s grim reaper, 1949 was a
benchmark year for radio’s “dollar-
a-holler” days. Yes, in huge num- |
bers of small- and medium-sized
markets, $1 for one radio commer-
cial was a sad reality.

What s the state of radio in 2006?
I've got good news, and I've got bad
news. Let’s first look at the bad
news: Radio in 2006 is at risk of los-
ing its revenue share equally at every level —
national, regional and local. Increased compe-
tition is only part of a far more troubling prob-
lem.

An Industry At Risk

I'would first like to take issue with the claim
(or perhaps confession) by many in the radio
industry that radio owns 8% of the advertis-
ing pie. In my opinion, radio’s true market
share is probably closer to half that percent-
age. At best, [ believe that it may be around
5%.

Universal McCann'’s Bob Coen, who com-
piles the traditional index by which media
advertising shares are measured, found that
radio finished 2004 with a 7.4% market share.
Coen arrived at this figure because he cred-
ited unmeasured media at 13% of the total
ad spend. Compare that to Advertising Age’s

HOME IMPROVEMENT RADIO SHOW |

| Introucing

Leslie Segrete

Co-Host
from TLC's
"While You Were Out"
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June 2005 estimate of 46.5% for un-
measured media.

Ad Age included direct-mail ex-
penditures, a principal reason for
the publication’s higher estimate
for unmeasured media. But how do
you measure direct mail?

When you consider how much
“new” and “alternative media”
has been added to the micromedia
mixing bowl, it is my contention
that unmeasured media is undermea-
sured unmeasured media. In other words,
there is unmeasured media that is being
ignored.

Marketing budgets have allocated dollars
to dozens of nontraditional and unmeasurable
media, including shopping-mall ads, the uni-
forms of professional soccer players, delivery
vans, blimps, planes flying advertisements
and ads in public restrooms. What are the fu-
ture possibilities?

In my opinion, they are endless: ads on
school buses and schoolbooks, ads on the bot-
tom of community swimming pools, coffee
cups emblazoned with ads, hotel doorknob
hangers with ads on them.

Is radio really getting 7%-8% of this adver-
tising pie? Considering all the advertising pos-
sibilities, I'm not buying it.

Tom Krasutler

Host

to HD Radio.

early as next month.

tomorrow."”
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Just six months ago, Steel City Media’s AC WLTJ (Lite Rock 92.9) of-
fered analog stereo broadcasts to listeners throughout Western Pennsyl-
vania. Today, with the hometown Steelers set to play in Super Bowl XL,
WLTJ offers listeners crystal-clear digital sound following its conversion

WLTJ is joining hundreds of other broadcasters in us-
ing Broadcast Electronics’ Total Radio for ramping up
HD2 muiticasting. Plans are in the works to muilticast
two channels of additional programming on WLTJ as

WLTJ Chief Engineer Paul Carroll says, “We have the
system capacity to take into consideration what we're ©
doing today as well as what the company would need |
10 years from now. When analog FM is phased out and
everything is digital, we'll stili have capacity. | told the 2
owners last year, ‘You make the investment now, and you won't have to make it

While many of the HD2 multicasting announcements in recent weeks have come
from the large radio companies that are members of the HD Digital Radio Alliance,
local, family-owned broadcasters such as Steel City Media — owned by Saul Frischling
— also stand to benefit by adopting HD Radio.

As this issue of R&R arrives at radio sta-
tions around the world, I was scheduled to
conduct a session at RAB2006 in Dallas titled
“How Radio, Your Stations and You Can Max
From ROI Marketing.” A convention handout
included a list of approximately 125 advertis-
ing vehicles that can be considered unmea-
sured or undermeasured media.

Remember, whether it is unmeasured or un-
dermeasured media, it still comes from mar-
keting budgets. On reflection, perhaps my 5%
estimate of radio’s true market share is actu-
ally a bit of a stretch.

Radio Fails To Sell Radio

So what is radio’s current state of health?
In 1999 radio revenue was up 15%. In 2004
network radio was up 2.7%, local radio was
up only 1.1%, and national spot radio was
down 0.7%.

Those results came in a year in which 99 of
the 100 leading national advertisers spent
more money on TV advertising than they did
on radio advertising, 94 spent more money on
magazine advertising, and 81 spent more
money on newspaper advertising than they
did on radio. Even worse, radio revenue in

‘THE MONEY PIT* brings the kind of personality
and entertainment audiences crave to the consumer

'how-to' shows.”

-- Rick Jensen, Pragram Director, WDEL, Wilmington

THE MONEY PIT® is a complete NTR-producing, ratings-
jumping, experience-driven radio program package that
is sweeping the nation. “These folks really get it.”

- Dick Rakovan, Senior VP/Stations, RAB

COMPLETE HOW-TO-MAKE-REVENUE
“AFFILIATE TOOL KIT” READY

THE MONEY PIT Minute® :60 feature available FREE!
To affiliate, call Skip at 888-263-1050
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2005 was flat compared to 2004. That’s not
very promising, is it?

Furthermore, though Wachovia Capital
Market analyst Marci Ryvicker estimated
that radio will grow 2.3% in 2006, an Ad Age
survey of 104 American Marketing Associa-
tion Effie Awards respondents and judges
ranked radio 11th among 13 media for pre-
dicted ad-spending growth over the next
three y=ars.

What is the problem? Is there more compe-
tition than ever before? Yes. But what is radio’s
No. 1 problem? The simple answer appears
to be that radio doesn't sell enough advertis-
ers.

But that is just a symptom of a bigger prob-
lem: Radio does a lousy job of selling radio.
Period. How else do you explain radio’s pa-
thetic market share (whatever you believe the
precise percentage to be)?

Radio’s growth potential is more depen-
dent ori the 95% of business radio isn’t getting
than the 5% or so of business it is getting.
Clearly, then, given that there are only two
kinds cf business — new business and repeat
business, and you can’t have one without the
other — new-business development has to
become an obsession in 2006.

If ] ask a radio salesperson what they do for
a living and their answer is, “1 sell radio ad-
vertising” and most or all of their billing is
transactional business from agencies, I can't
accept that answer. How can anyone say they
sell racio when the decision to buy radio has
already been made?

Face it: A radio salesperson is only selling
radio when they sell radio to a company that
heretofore didn’t advertise on radio — espe-
cially if their station or cluster is so dominant
in the ratings that their programming is gen-
erating more radio revenue than they are.

Furthermore, given that advertisers have
four choices to make every year (spend more
money on radio, spend the same amount of
money on radio, spend less money or spend
zip on radio), too often it’s a wash, with the
result that an agency salesperson’s billing may
not show a significant net gain from one year
to the next.

In fact, it's possible that an entry-level sales-
person who majors in new-business develop-
ment may be making more of a contribution
to his or her company’s revenue growth than
a top-billing agency seller.

A View Of ROI Marketing

What are advertisers reading about in their
various trade magazines and industry news-
letters? ROI marketing, an advertiser-driven
initiative that has forever changed the way
radio will be bought and sold.

1t has been said that legendary Philadel-
phia retailer John Wanamaker, who in 1876
founded the first department store, once said
about advertising, “1 know half the money |
spend is wasted, but I can never find out
which half.”

Fast-forward to a few years ago, when a
Deutsche Bank study revealed that advertis-
ing lacked a return on investment for most
mature package-goeds brands advertised pri-
marily on TV. Therefore most advertisers were
spending “way too much” on marketing.

Marketing research confirmed that because
of the glut of media options in recent years,
compounded by escalating TV rates and com-
mercial-production costs, resulting in signifi-
cant losses in reach and frequency against
prime demographic cells, TV no longer moves

the brand-share needle as it once did with pre-
dictable probability.

Please note that ROl marketing is an adver-
tiser-driven strategy, not an agency-driven
strategy. Advertisers, fed up with their agen-
cies pushing TV down their throats smack in
the face of what their own sales figures re-
vealed, are holding ad agencies accountable
as never before. Theoretically, that’s to radio’s
advantage.

Before ROI marketing (and to this day, for
most agencies), radio was perceived to be a
low-attention-level support medium used
only to strengthen reach and frequency
against selected demographic targets. For the
first time in my career, I can live with that per-
ception.

AT I R

Radio does a lousy job
of selling radio! Period.
How else do you explain
radio’s pathetic market
share?
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In sync with the emergence of ROl market-
ing, advertisers also discovered that the active,
on-the-move “lifestyle” individuals they want
to reach interact most with all modes of me-
dia other than TV. If network TV doesn’t
change its model, in the words of ]. Walter
Thompson CEO Bob Jeffrey, “Companies that
today spend 70% to 80% of their advertising
dollars on network TV will allocate just half
that much five years from now.”

Coincidentally, the marketing process is
also changing because consumer behavior is
changing.

Motivational Research
For Greater Reach

Marketing has changed from Colgate’s sim-
ply wanting to reach X number of heads times
32 teeth, for example, to advertisers’ becom-
ing more dependent on “motivational re-
search” than ever before.

There are two reasons for this: to discover
what the driving forces are — needs, wants,
preferences, values — that affect the purchas-
es of everything from tampons to Hummers,
and to document distinct differences in the
mind-set of each individual for the purpose
of segmenting consumers into identifiable
lifestyle clusters.

The result? The Mass Marketing Era is in
the process of being replaced by the Target
Marketing Era.

ROI marketing research is being conduct-
ed by surveys, in focus groups, through one-
on-one interviews and through inspections of
household inventories, among other, less tra-
ditional ways.

Advertisers are also testing the exchange of
publicity foradvertising, spending more mon-
ey in weaker markets and less money in stron-
ger markets, testing media-mix models formu-
lated to add new customers, experimenting
with media-mix models designed to reach
various income levels and intensively testing
different creative and copy approaches relat-

ed to different consumer-lifestyle clusters.

They are also testing to see if they can
achieve a higher ROI by spending less mon-
ey.
I have problems with ROI marketing, and
I know I am not alone. Any attempt to find a
one-size-fits-all methodology that spits out a
combination of media options that best com-
municates a given message will be, in my
opinion, hopelessly flawed.

How do you validate a return on invest-
ment between Internet advertising, text mes-
saging, direct mail, specialty magazines, di-
rect-response advertising and radio when all
six are “targeted” media?

Eric Schmitt, a Sr. Analyst at Forrester Re-
search, recently noted, “The sheer number of
stakeholders, each with their own competing
interests and egos, guarantees that the indus-
try will never serve up a coordinated, consen-
sus solution.”

To believe on faith that marketers are go-
ing to be able to box and categorize the
world’s complex personalities is a total sur-
render of intellect. What if psychiatrists lim-
ited their practices to treating patients as
“clusters” instead of individuals?

Some human behaviorists might say that
as many people as there are on this planet,
that's how many different lifestyles there are
— if only in each of those individuals heads.
Ever had a private thought you wouldn’t
share with anyone?

Embrace The Media-Mix Model

Permission Marketing author Seth Godin
once noted, “Consumers hate marketers with
a passion never before seen and have raised
the art of ignoring marketing to the highest
levelin history.” I believe this is a crucial point,
and if you think it's going to change, forget
it.

Radio, like TV, has to change its model —
and not its programming model so much as
its sales model.

Media-mix advertising is ROl marketing’s
media strategy of choice. The media-mix ad-
vertising budget comes at a time when adver-
tisers are desperate to communicate with ac-
tive, on-the-move “lifestyle” individuals
(a.k.a. radio listeners) one-on-one. On its face,
it would appear that ROI marketing might
have been created for radio.

Remember, there is now a bigger radio bud-
get than the radio budget, and that's the ad-
vertising budget. Go after non-radio advertis-
ers, who, believe it or not, for the first time
since the advent of commercial TV in the mid-

1940s, are open to listening to radio’s pitch.
Non-radio advertisers represent more than
92% of radio’s primary growth ma-ket.

If ROl marketing is here to stay, the attitude
in 2006 should be about selling more adver-
tisers — those non-radio advertisers that hap-
pen to be the biggest non-radio advertisers in
your market. Those advertisers can expand
their customer base by adding radio to their
media mix.

If the name of the game is to increase radio’s
market share, the primary objective of radio’s
sales efforts should be to get radie included
on as many media-mix schedules for non-ra-
dio advertisers as possible.

If radio’s leaders and sellers fail to mobilize
an industrywide crusade to sell radio as indis-
pensable to ROl marketing, radio is at risk of
losing its revenue share at every level.

A radio-driven media-mix campaign might
include a radio spot schedule, a promotion or
big-event sponsorship with text messaging
and website tie-ins. Add in point-of-purchase
merchandising, a direct-mail campaign tied to
your listener database and a coordinated out-
door campaign.

Yet radio seems to be losing the ROI mar-
keting battle. Because of the staggering pro-
liferation of “micromedia,” newspapers, TV
and radio are out of favor with many adver-
tisers.

Radio may not be “in,” but it meets every
standard marketers today are searching for. If
niche media is in, radio has to be ir,, if for no
other reason than that most agencies have
treated radio as little more than niche media
since 1949.

Advertisers who spend money on TV,
newspapers, magazines, the Yellow Pages and
outdoor advertising are practicing “hide-and-
seek” advertising. In each case, the consumer
has to find an ad.

Radio, though, is still advertising’s prima-
ry media for finding consumers any time of
day and everywhere consumers go. While
one-on-one media is in, radio can tie Pods, text
messaging, and the Internet together.

If radio fails to capitalize on ROI marketing
because salespeople fail to call on the biggest
non-radio companies at the highest levels,
what does that say about radio’s marketing
savvy? What does that say about radio man-
agement and our industry’s leadership?

Dave “Giff” Gifford is President of Dave Gifford
International and founder of the Graduate School
for Sales Management. Contact him at 505-989-
7007 or giff@talkgiff.com.

The Glamour Of Google

Continued from Page 16

for an audience interested in satellite radio.
Advertisements when we visited ranged from
satellite radio hardware offers to ads for Dale
Earnhardt Jr. memorabilia.

Why Earnhardt merchandise? Because the
lead Orbitcast story dealt with the NASCAR
star’s upcoming weekly program on XM, set
to launch Feb. 13.

“This is really cool,” Lipset says. “This site
says, ‘This is my site. This is what I'm all
about.” With Orbitcast being an affiliate of the
Google AdWords program, these ads make
sense to show up on the Orbitcast site.”

But he says the promise of targeted ads
does not cross over to terrestrial broadcasting.
“You don’t know exactly who is listening,”

wwWw americanradiohistorv com

Lipset notes. “It's not a bad thing, it's just not
there yet in the terrestrial world. But Google
is clearly interested in finding out if one can
create that connection. This is a step.”

Perfect Ad Fit

While McFarland and Steelberz wouldn’t
comment on specific product plars, Google’s
marriage with dMarc will likely start with a
focus on the more traditional adve-tising met-
rics, including dayparts, formats and markets.

Meanwhile, Steelberg says, Google and
dMarc are formulating advanced marketing
plans that involve targeting specific elements
onradio stations. He says, “Radio is not a zero-
sum game. There is some significant growth
opportunity here, and, as Google has main-
tained its positions in other markets, we look
for growth across the board within radio.”
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To Flag Or Not To Flag?

Digital TV will get a broadcast flag —

but will HD Radio?

Late last month the office of Sen. Gordon Smith began
circulating a discussion draft of the “Digital Content Pro-
tection Act of 2006,” which would give the FCC authority to re-
quire a protective “broadcast flag” not only on video, but on

digital and satellite radio.

The video broadcast flag would be designed
to prevent “indiscriminate unauthorized redis-
tribution” of copyrighted digital video, and it's
pretty much a done deal. The industries in-
volved have already agreed, the technology ex-
ists, and the FCC was on the verge of imposing
the flag when it lost a court challenge mounted
by the Electronic Frontier Foundation on juris-
dictional grounds.

Content owners immediately went to Con-
gress to ask that the FCC be given the authority
to impose the flag, and it's just a matter of time
until it happens, protests from the EFF, the
American Library Association, Public Knowl-
edge and other groups notwithstanding. The
DCPA would give the FCC that authority — and
the authority to impose a broadcast flag require-
ment on digital audio broadcasting.

The RIAA badly wants content protection on
DAB. Sirius and XM Satellite Radio are already
introducing devices that are capable of record-
ing and time-shifting content, and the RIAA is
afraid that, as HD Radio receivers become avail-
able, they’ll have the capacity not only to record,
but to split recorded content into tracks to build
a permanent music library.

It was those fears that led the RIAA, in com-
ments to the FCC on the HD Radio rulemaking,
tosay, “As serious as the unauthorized-P2P threat
is to the music industry, the threat posed by DAB
without content protection will be worse.”

It's A Grand Oid Flag

It was with the DCPA on the table that, on Jan.
24, RIAA Chairman/CEO Mitch Bainwol; Con-
sumer Electronics Association President/CEO
Gary Shapiro; and Susquehanna Radio Sr. VP/
GM, Group Operations Dan Halyburton, testi-
fying on behalf of the NAB, appeared before the
Senate Commerce Committee to discuss the pos-
sibility of a government-mandated broadcast
flag for audio.

Bainwol began by stating the RIAA's case for
copy controls on digital radio. He said, “In this
country, uniquely, we're not paid when music

AT TR,

“The RIAA wants to stop
Americans from recording
free, over-the-air radio in
their private homes.”

Gary Shapiro
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is played on terrestrial radio. We rely on sales to
invest in the next generation of art. As you know,
we're in the midst of a crucial transition period.
Since the advent of file-sharing — really, steal-
ing — in 1999, sales are down about 30%. The
sky may not be falling, but sales are down 30%.

“The result: Artist rosters are slashed by a
third; songwriters are out of business, some for-
ever; and the discovery of new music and the
diversity of new music are compromised.”

Noting that RIAA member labels have now
licensed more than 2 million tracks for online
sales and rental, Bainwol said, “We’re innovat-
ing, and it's working. As recently as 2003 there
were essentially no digital revenues. Today we're
generating significant revenue from download
services like iTunes, from subscription services
like Rhapsody and from mobile music offerings,
all of which will amount to billions of dollars a
year by the end of the decade.

“That is, unless the emerging digital market-
place is cannibalized by functionality that sub-
stitutes for downloads without paying us cre-
ators comparably.”

New Devices

Bainwol acknowledged that consumers have
always recorded from radio but added, “The
quality stunk and degraded over time. If you
wanted a good copy, you bought it.

“The radio service didn’t provide a tool to
automatically capture perfect-quality songs and
subsequently move them effortlessly into your
library of music to play on your portable device
wherever and whenever you chose — until now.

“New devices are coming into the market that
turn radio into download services, going way
beyond time-shifting and way beyond current
consumer expectations. These devices effective-
ly provide free ownership. The problem, of
course, is that these radio devices, unlike iTunes,
cell phones and music-rental services, don’t pay
for product.

“The existence of millions of devices where
consumers can replicate a purchase or bypass
payment would undercut our property rights,
undercut our ability to invest, and threaten the
viability of the legitimate download market.”

A ‘Market Failure’

Without a performance right, Bainwol said,
“We have no market power to force the interest-
ed parties to come to the table and make sure our
property rights are honored. We've been trying
for years, and we can’t get people to move. There’s
amarket failure. Without intervention, the devel-
oping digital marketplace will be stymied.”

Though the DCPA would specifically man-
date an audio flag, Bainwol said, “We're agnos-

tic about the technical solution, as long as it pro-
vides the protection that we deserve. While we
agree with many in the IT sector that encryption
at the source might be an effective approach, we
understand it may not be a viable option because
it would render useless existing car and home
radio receivers.

“The audio broadcast flag will work. It's not
perfect, but it will work. It's a good alternative
and would not affect legacy devices. Therefore,
we stand ready to work quickly with the NAB's
new Audio Flag Task Force and other interested
parties to implement such a flag.

“In the meantime, just as with the video flag,
the FCC must be granted the necessary authori-
ty to implement the agreement.”

Shapiro, not surprisingly, was not enthusias-
tic about a broadcast flag for audio. “As far as
the audio flag, I'm not even sure what we're talk-
ing about when the RIAA refers to it,” he said.
“There is no equivalent in audio to what there
is in video. The differences are vast.

“The video broadcast flag was developed on
an open and voluntary basis by technology and
content companies. It took several years, it used
a well-known technology, and it was aimed sim-
ply at mass distribution over the Internet, not
private home recording. The difference goes
outside the walls of the home and onto the In-
ternet. That’s what we’re talking about.”

Stop All Copies?

The DCPA would mandate a video flag to
stop the “indiscriminate unauthorized redistri-
bution” of digital television, but any audio flag
would be designed to stop “indiscriminate un-
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“New devices are coming
into the market that turm
radio into download
services.”

Mitch Bainwol
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authorized copying” — which could be interpret-
ed to mean any copying at all.

That’s apparently how Shapiro interprets it,
and that's what he believes the RIAA is support-
ing. He said, “Mr. Bainwol is talking about stop-
ping legitimate home recording in your house,
not even going out over the Internet.

“With respect to the audio flag, or so-called
flag, there is no industry consensus or agreed-
upon technology. No audio-flag proposal has
been brought to a standards body or to the CEA
fordiscussion. The flag proposals themselves are
not even limited to addressing mass indiscrimi-
nate distribution of music over the Internet.

“So instead of merely replicating the [video]
broadcast flag, the RIAA is trying to limit con-
sumer use of HD Radio and satellite radio ser-
vices and limit new products coming to market.
They want to stop Americans from recording
free, over-the-air radio in their private homes for
later enjoyment.”

Shapiro urged lawmakers not to approve an
audio flag for HD Radio, saying, “Any congres-
sional nod toward the RIAA and limits could
hurt the launch of this exciting new technology.

“ And with respect to national radio services XM
and Sirius, the content is already encrypted and
cannot be redistributed over the Internet. Discus-
sion of a flag in this context makes no sense at all.”

After noting that XM's and Sirius’ new record-
ing-capable devices are Audio Home Recording
Act-compliant and that XM and Sirius are paying
AHRA hardware royalties on such devices, Sha-
pirosaid, “Further, manufacturers have built these
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“Peer-to-peer file-sharing
and unauthorized
distribution of music on
the Intemmet present larger
and more immediate

threats to copyright
holders than does HD
Radio.”

Dan Halyburton
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products so that digital content cannot be upload-
ed to the Internet. But the RLAA wants more. They
want to kill new products and keep them out of
the hands of consumers. It’s simply not justifiable.

“Ordinary consumers are not pirates, and re-
cording lawfully acquired content for private,
personal use is not piracy. That's exactly what
these RIAA proposals seek to halt.”

Bigger Threats

Halyburton, who chairs the NAB's new Au-
dio Broadcast Flag Task Force, told the Com-
merce Committee, “Local broadcasters support
legislative efforts to immediately codify the
broadcast flag for video. We believe, however,
that copy protections on the audio side merit
further discussion.”

After explaining that HD Radio is currently
being rolled out, with 624 AM and FM digital
stations already on the air, Halyburton said, “In-
dividually, broadcasters have committed to up-
grading more than 2,000 stations to digital HD
Radio technology, and major radio companies
are engaged in a massive marketing campaign
to promote digital radio to consumers.

“With that progress as a backdrop, let me com-
ment on the audio broadcast flag. As a starting
point, we should note that peer-to-peer file-shar-
ing and unauthorized distribution of music on the
Internet present larger and more immediate
threats to copyright holders than does HD Radio.

“Our over-the-air product, with D} introduc-
tions, commercials and public-service elements,
is unique to local radio’s presentation. Accord-
ingly, we are simply not a good source for mu-
sic piracy. That said, local broadcasters — radio
as well as television — are content producers
ourselves and oppose piracy in all forms.

“The NAB has reached out to the recording
industry to foster dialogue on the audio flag. No
proposal should be allowed to derail the HD
Radio rollout by making obsolete thousands of
receivers already on the market, as well as mil-
lions more in the manufacturing pipeline.

“Other proposals that would restrict listeners’
ability to record, free over-the-air broadcasts for
personal use are problematic.

“These proposals differ in important ways
from the digital TV broadcast flag. The TV flag
does not involve copy restrictions, but rather
precludes only indiscriminate redistribution of
programming on the Internet.

“The DTV flag would not scrap the existing
DTV tuners in the market. Thus, the NAB en-
thusiastically supports legislation that would
empower the FCC to implement the agreed-
upon DTV broadcast flag.

“While Congress should grant the FCC author-
ity toimplement the broadcast flag for video, there
should be additional reflection and interindustry
dialogue regarding content-protection proposals
for HD Radio.”
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Caution: No Adult Supervision

I n the wake of Jeff Wyatt's recent departure from Clear
Channel/Washington to what some wiseasses have referred
to as “greener foothall fields” (stay tuned!), some of his ex-
employzes have taken it upon themselves to throw an im-
promptu on-air gar‘age sale, as it were. Here’s Mark Kaye
(pictured, with co-conspirator Kris Gamble), half of The Hot
Morning Mess at WIHT (Hot 99.5)/Washington, with the
poop: “We decided to give away all the expensive promo-
tional crap that filled Jeff’s
now-vacant office. All week
j long we've emptied ‘The
Bossaholic’s’ drawers directly
into our listeners’ pockets,
giving away HD Radios,

empty tequila bottles and

Caller Nine scores this sweet
wind machine.

autographed posters of every
B-list celebrity since O-Town
was No. | on the charts. You'd be amazed how excited
people get when you give them one concert ticket left over
from some Papa Roach concert from three years ago or a
framed picture of Mr. and Mrs. Wyatt dressed like Bonnie
and Clyde that was taken at Six Flags.”

Could Be True, Could Be Crap

e e SRR

Are some high-leve! changes afoot in the plush, carpeted
hallways of Interscope/Geffen/A&M? How the hell do we
know? We just work here putting question marks at the

ends of sentences to cover our asses. Published reports
seem to bear out what we've been hearing from sources
familiar with the situation: A&M Records President Ron
Fair may soon be doubling the size of his own magic king-
dom with a possible title upgrade to Chairman of both A&M
and Geffen. If this scenario does indeed happen, what does
it mean for current Geffen co-Presidents Polly Anthony
and Jordan Schur? See, there go those damn question

marks again.... We suggest you stay tuned.

Ryan Gets Rich

Or shall we say. ‘Rlch-er as Clear ChanneI/New York
Supreme VP/All Things Upper Demo in Nature Jim Ryan

secures the on-air stylings of market vet Rich Kaminski
to do 4-8pm on his little at-work companion known as
WLTW (Lite FM)/New York. Kaminski fills the opening cre-
ated by the exit of Steve Roy last November.

No stranger to the tri-state area, Kaminski spent many
years across the street at WPLJ, working his way up from
weekends to middays. "Anytime | get a chance to steal
someone from Scott Shannon, that makes my day,” Ryan
told ST. “But serifously, after 60 days of listening and inter-
viewing, the choice was clear. | love Rich’s ability, energy
and enthusiasm. In him, | see someone who will be leading
our airstaff when the station celebrates its 30th anniversary.”
Then he put us an hold and left for an “important meet-

ing.

”

Top Of The Pops Crosses The Pond

The legendary British lusic show Top of the Pops, cred-
ited with helping launch the careers of hundreds of pop acts,

is coming to America, courtesy of boy-band impresario Lou
Pearlman, the man who brought us ‘N Sync, Backstreet
Boys and, of course, O-Town (please hold your applause).
Daily Variety reparts that Pearlman has bought the Ameri-

TR . WY

can rights to Pops, one of the longest-
running TV series in the history of the
BBC, and hopes to get his version of
the show up and running by the sec- ;..
ond quarter of this year.

According to Variety, Pearlman is in §
talks with KIIS-FM/Los Angeles night
jock JoJo Wright to host the show. “I
always wanted to be in a boy band, but
Lou wanted me to host Top of the Pops, which is the next
best thing,” Wright tells ST. “We're in talks now, and ['ll
give you more info soon.”

The Programming Dept.

JoJo shown actual
size.

. Unlvlsnon performs a risky, delicate and potentially klnky
personnel swap between KPTY (Party 104.9)/Houston and
sister CHR/Rhythmic KKSS (Kiss 97.3)/Albuquerque: Party
Asst. PD/MD Marco Arias heads to KKSS as PD, replac-
ing KKSS PD/morning personality Dana Cortez, who
passes Arias on her way to Houston to become Asst. PD
and co-host of The House Party Morning Show with Kandee
Man. Party overnight personality Warren G Z absorbs Arias’
former MD duties. Find Warren at warrengz@party 1 049.
com.

* Maverick Media Active Rocker KXFX (101.7 The Fox)/
Santa Rosa, CA hires a new PD who will have to drive like
hell across the entire friggin’ country to make his start date
of Feb. |3: Please give a big ST “Howdy” to Scott Less,
former Brand Manager/afternoon dude at WGLF (Gulf 104)/
Tallahassee, FL. Less, who previ-

ously programmed KPEZ/Austin
and was MD of KRFX/Denver, re-
places Todd Pyne, who left a few
weeks ago.

¢ PD/midday dude Jeff “Shaggy”
Nagel has left CBS Radio Alternative
WAQZ (New Rock 97.3)/Cincinnati.
llilr No replacement has been named.
This sentence was added in post-
production in order to give us an excuse to gra-
tuitously use the word snausages. Thank you.
¢ In the wake of Tom Oakes’ journey to
Anchorage, AK as OM of New North-
west’s cluster in the Land of Eskimos,

Actual Shaggy may
vary.

Jeff Hunter is awarded OM stripes valid for the company’s
cluster in lovely Billings, MT. To celebrate, a hoedown was
held in the backyard.

The Most Important News, Ever!

At long last, Styles Media finally closed on its purchase
of KDAI-FM & KDAI-FM/Los Angeles from SBS. This
lengthy process began way back in September 2004, when
Styles cut a deal to buy the stations for a cool $120 million.
The company has been leasing them ever since then un-
der a time brokerage agreement. To celebrate the culmi-
nation of this momentous event, all banks and schools in
the greater Los Angeles area will be closed this Sunday.

Philadelphia Freedom

Last week longtime Clear ChanneI/New York Marketing
Ace Don Macleod left the company to ramp up his own
marketing firm, cleverly named Don Macleod Marketing.

www americanradiohistorv com

Less than a week later, lo and behold, Mr. Maclead resur-
faced at Greater Media/Philadelphia, where he will serve
as the cluster’s new Sr. Marketing Executive. If you re won-

e

dering how such a complex deal came :

together so quickly, wonder no more. |
“| feel very blessed that | get to reunite |
with [VP/Market Manager] John Fullam |
for the third time in my career,” o
Macleod tells ST. “For me, it’s the best
of both worlds — I’'m now an em-

Reunited, and it feels
ployee of a great radio company, and | ¢; goo4 .

have the pleasure of working with John

again. Plus, under the sweet deal we worked out, I'll be
here in the building three days a week, which alows me
the time to pursue other clients.”

Continued on Page 22

TIMELINE

1 VEAR Aeo .

D Crash Poteet elevated to PD of KTYS/Dallas.

» Ashley Broome-Taylor promoted to GSM at KWYE/
Fresno.

» Julie Goldstein named VP/Marketing at Zomba Label
Group.

YEARS AGO

* Charlie Lombardo joins WMJC/Nas-
sau-Suffolk as PD.

* Charles Cotton named Market Manag-
er for Clear Channel/Hawaii.

» David Bevins named Sr. Sales VP for |
Clear Channel's Chicago cluster. '

QO

i

‘10 YEARS A0 |

* Andrea Ganis promoted to Exec. VP/Promotion at At-
lantic Records.

» Craig Lambert joins Epic Records as Sr. VP.

» Garett Michaels named PD of WHYT/Detroit.

15

¢ Dave Urbach moves to WQAL/Cleve-
land as VP/GM.

» Bobby Rich returns to KRMX/San Di-
ego as PD/morning man.

« Jennifer Grossberndt named Nation-
al Director/AC & Jazz Promotion at SBK.

YEARS AGO

Dave Urbach

YEARS AGO

@

 Art Carlson promoted to President of Susquehanna
Radio Corp.

* Ted Edwards returns to KGB/San Diego as PD.

* Rene Evans upped to GM of KLZI/Phoenix.

ooy

(@8) vears aco

 Richard Kale resigns as President of Golden West
Broadcasters’ Radio Division.

» Gil Rozzo appointed GM of WMZQ/Washingtan.

* Suzanne de Passe appointed President of Motown Pro-
ductions.

.r'sans AGO
s

COO at Capitol Records.

» Bobby Christian named PD of KHOW/
Denver.

Al Brady named PD of WHDH/Boston.

! Don
L5 ~ Zimmerman /
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Continued from Page 21

Quick Hits
L
* Just a day after receiving his swell new OM stripes (see
Page 3), Rob Roberts faces an interesting situation: In addi-
tion to filling his slot at WHYI/Miami, he needs a replace-
ment for moming co-host Kenny Walker, of Kenny & Footy
fame, who is exiting after nine years. Longtime co-host

Footy remains in place, along with Producer Froggy; how-
ever, Roberts says he's now looking for “an entertainer”
for the morning show.

¢ Former KCXX (X103.9)/Riverside morning host Jack
Broady will be leaving on Feb. |7. Broady was moved
from mornings to his current late-night shift on Jan. |, when
his morning partner, Jake Weber, left the company. Broady
can be reached at 909-556-9259 or jack@broadyvoice.com.

¢ Terrence Bibb, who programmed Clear Channel Ur-
ban WBUV/Biloxi, MS before it flipped format in Novem-
ber, resurfaces in afternoons at Urban AC sister KMJM/St.
Louis. He replaces “The Real R,” who goes buh-bye.

¢ After a week of sweaty, sleepless nights not knowing
the fate of Gringo Suave, the mystery has at last been
solved ... and not a minute too soon. Mr. Suave, who
abruptly left afternoons at KHTN (Hot 104.7)/Modesto, CA
and then dropped out of sight, has suddenly resurfaced 130
miles to the west at KDON/Monterey as night jock/Mix
Show Coordinator. He replaces | Styles, who stepped down
due to family issues.

¢ There's been a disturbance in the wakeup force at
: 1 WNCI/Columbus, OH: Long-suf-
| fering Morning Zoo stunt boy Ba-
i con (ak.a. Jason Owen) has left
§ the building, leaving a smoldering,
{ gaping hole to fill. Consequently,
| PD Michael McCoy has begun
trolling for a replacement Morning
Zoo assistant/stunt boy.

¢ The big giant mystery morning show search is now
over at XHTZ (Z90)/San Diego, and the big winner is
Chino, currently MD/night jock at KZZP/Phoenix. As you
know, this lucrative job had originally been awarded to
former WIOQ/Philadelphia wakeup artist Chio, who later
pulled out prematurely (sorry for the unwanted visual) for

Bacon family portratt

family reasons. “You have no idea how challenging it was
to find another guy who's name started with ‘Ch’ and ended
with ‘O, Z90 PD Rick Thomas tells ST.

* WKSC (103.5 Kiss FM)/Chicago has picked up the
homeless Tic Tak and The Freak Show to entertain and
amaze each weekday from 4-8pm. Most recently, Mr. Tak
and his merry band of sidekicks did nights on WKQI/De-
troit. “Tic Tak & The Freak Show are just what radio needs
to cut through to the listener,” says Kiss PD Rod Phillips,
who looks forward to actually hearing one of their shows
soon.

R Dub! Appears Excited! About New Show!

The nation is cowering in fear as the march of Clear

Channel Rhythmic KOHT (Hot 98.3)/Tucson PD R Dub!
and his mighty Slow Jams empire continues. Superadio is

launching a weeknight version of his Sunday Night Slow Jams
— please welcome Slow Jams With R Dub, which is avail-
able to air on a fabulous station near you Mondays through
Thursdays from 10pm-midnight. The new version rolls out
22 ® Radio & Records February 3, 2006

on Hot 98.3 and up at big sister KZZP/Phoenix. “Basically,
this means I'll get to wear my Hugh Hefner silk smoking

jacket five nights a week as I'm pumpin’ out those Jodeci
tracks from my home studio,” Mr. Dub! tells ST, making
us feel just a little icky. “Seriously, this show gets 30, 40,
sometimes even 60 shares. | love to work closely with ev-
ery affiliate, whether that means doing a ton of liners ev-
ery month or visiting for appearances.” He appears seri-
Ous, SO act now.

It’s hard to believe that it’s already been two
that tragic fire destroyed the Station nightclub in West
Warwick, R, killing 100 people, including Michael “The
Doctor” Gonsalves of WHJY/Providence. The Feb. 20,
2003 blaze was sparked by the unauthorized use of pyro-
technics by Great White at the start of their set.

The Providence Journal reports that Great White's former

manager, Daniel Biechele, who set off the pyro, has
agreed to plead guilty to 100 of the 200 counts of man-
slaughter filed against him. In exchange for a guilty plea,
Biechele will be sentenced to no more than 10 years in
prison, according to Superior Court Judge Francis ).
Darigan Jr.

Biechele, along with the club's owners, Jeffrey and
Michael Derderian, were each charged in December 2003
with 200 counts of involuntary manslaughter. The
Derderians were accused of installing highly flammable
soundproofing foam, while Biechele was accused of using
pyrotechnics without a permit. Each count carries a pos-
sible penalty of up to 30 years in prison.

News/Talk Topics

* Effective Feb. |3, the calm, reserved Jim Cramer is

moving his daily radio show, Jim Cramer’s Real Money, from
the WOR Radio Network and WOR/New York to eight

¢ CBS Radio O&Os across the
country. Cramer will air live
fl from 1-2pm ET on WFNY/
B New York; WCKG/Chicago;
KIKK/Houston; WKRK/De-
troit; WHFS/Baltimore; KDKA/
Pittsburgh; and KCMD/Port-
land, OR. He will air tape-de-
layed from noon-1pm PT on CBS Radio’s KNX/Los Ange-
les. David Hall, VP/Programming for KNX and clustermate
KFWB, will executive-produce Cramer's program.
Westwood One will syndicate the show to all non-CBS Ra-
dio affiliates.

= 0 :
% = -
Police artist’s rendition of
Cramer.

TELEVISION

=~ " TOP 10 SHOWS ’Zw Jan. 23-29
Total Audience
(110.2 million households) s 543 '
1 American Idol (Tuesday) 1 American Idol (Tuesday)
| 2 American Ido! (Wednesday) 2 American Iidol (Wednesday) |
3 csi 3 csl
| 4 Without A Trace (tie) Grey's Anatomy
| 5 CSI:Miami 5 Lost
| & Dancing With The Stars & Without A Trace
7 Lost 7 Extreme Makeover: Home
8 Grey'’s Anatomy Edition
S 7o And A Half Men 8 CSI: Miami
10 NCIS 9 24

(tie) Two And A Half Men

| Source: Nielsen Media Research

¢ On Feb. 6 Citadel Oldies WJRD/Tuscaloosa, AL will
flush the format and join the newly launched Urban Talk
network developed by Radio One and Reach Media. The
new station will be called “| I 50 The People’s Station.”

¢ Cox got its new Urban Talker WPSB (The People’s Sta-
tion)/Birmingham up to speed for launch by naming Chris
Coleman PD. Coleman will continue to in his other gig as
Asst. PD/MD of Urban AC clustermate WBHK.

* Mike Moss will be the morning drive host for
Bonneville’s new WTWP (Washington Post Radio)/Wash-
ington when the station debuts in late March. Moss has
been morning drive co-anchor with Richard Day for the past
10 years on News clusterbuddy WTOPR where the duo has
enjoyed tremendous success, ranking No. | for the last 16
straight Arbitron ratings periods in Washington. Bruce
Alan, WTOP midday anchor, will move into the co-anchor
chair alongside Day at WTOP when Moss makes the move
to WTWP next month.

¢ Chris Krok joins Cox News/Talker WSB-AM/Atlanta
to host a weeknight talk show from |0pm-2am beginning
Feb. 13. Krok most recently hosted nights at Hubbard
Talker KSTP/Minneapolis.

Condolences

b AR, E g S gt %
Gene McFadden, the surviving half of R&B duo
McFadden & Whitehead, who gave us the 1979 hit “Ain't
No Stopping Us Now,”

McEADDLN §
WHTLHLAD

An't Mo Stappls’ e Now

Thre Bimak 01 Flae P Visits ‘,

died of liver and lung can-
cer on Jan. 27. He was
55. McFadden was also a
co-writer of several of
the biggest hits on the
legendary Philadelphia In-
ternational Records, in-
cluding The O’Jays’
“Backstabbers,” “I'll Al-
ways Love My Momma” and “For the Love of Money,” as
well as Harold Melvin & The Bluenotes’ hit “Wake Up Ev-

erybody.”

FILMS

BOX OFFICE TOTALS

I Jan. 27-29

Title (Distributor) $ Weekend $ To Date
1 Big Momma’s House 2 (Fox)* $27.73 $27.73
2 Nanny McPhee (Universal)* $14.50 $14.50
3 Underworld: Evolution (Sony) $11.40 $44.60
4 Annapolis (Buena Vista)* $768 $7.68
5 Hoodwinked (Weinstein) $7.48 $37.76
6 Brokeback Mountain (Focus) $6.54 $51.02
7 Glory Road (Buena Vista) $5.34 $34.94
8 Last Holiday (Paramount) $4.80 $32.63
9 The Chronicles Of Namnia... (BuenaVista) $4.50 $277.86
10 The Matador (Weinstein) $3.61  $5.27

*First week in release. All figures in millions.
Source: Nielsen EDI

COMING ATTRACTIONS: Opening in limited release this week
is The Three Burials of Melquiades Estrada, which co-stars
recording artists Dwight Yoakam and Levon Helm. Yoakam
is featured on the film’'s Recall soundtrack, which aiso con
| tains songs by Hank Williams Jr., Merle Haggard, Flaco Jime-
nez and Lila Downs

Also opening this week include Something New, whose
Lakeshore soundtrack sports original music by Wendy Mel-
voin & Lisa Coleman, as well as tracks by Mobb Deep, Wayne
Wonder, Me’shell Ndege’ocello and more.

— Julie Gidlow

www americanradiohistorv com
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MCA Nashville country gospel sensation | Christian rap rockers P.O.D., who come in at | lantic’s James

Josh Turner’s Your Man sidles up to the No. 2 | No. 9, are the other newcomers to the Terrific | Blunt, who

A slot with 97,000, beating out last week’s No. 1 | 10. goes No. 9-11

" Dlvo Are Numero uno finisher, Jamie Foxx’s J Records album Unpre- The holdovers include Arista/RMG Idol but boasts an
Move over, % b dictable (No. 3), and Geffen R&B diva Mary J. | country crossover queen Carrie Underwood | 11% increase,

Pavarotti, and
you, too, Placi-
do, there’s a new
opera gang in
town.

Simon Cow-
ell discovery Il
Divo debut at
the top of the
charts this week

Blige’s The Break-
through (No. 4). Cap-
itol rockers Yellow-
card break into the "'
top five, with 87,000

sold for their sopho- ¢
more effort, Lights
and Sounds, the fol-
lowup to their 1.6
million-selling debut 3

(No. 7), newly re-betrothed Shady/ Aftermath/ thanks in large Yellowcard
Interscope rapper Eminem (No. 8) and Road- | partto “You're
runner/IDJMG Canadian rock mainstays | Beautiful” being featured on a Hilton TV
Nickelback (No. 10). spot. Also climbing are Lyric Street’s coun-
Other chart newcomers are Sony’s 2006 | try popsters Rascal Flatts (Nc. 21, +16%),
Grammy Nominees collection (No. 13), Walt Dis- | A&M/Interscope’s rising star Keyshia Cole
ney Records’ High School Musical soundtrack | (No. 21, +24%), Epic’s Hasidic toastmaster
from the Disney Channel cable movie (No.24), | general Matisyahu (No. 38-27, +19%) and
Capitol’s broasted-chicken king Kenny Rogers | Jive/ZLG rapper T-Pain (No. 4340, +14%).
with 21 Number Ones (No. 33) and Panic! At

. . I1 Divo
with .thelr Co- ' and one of five de- The Disco’s debut on red-hot indie label Fu- Next week: Look for chart debuts from
luml?la allj)um Ancora, selling 150,000-plus for | buts in the top 10. eled by Ramen (No. 41). Barry Manilow, Train, She Wants Revenge,
the first big debut of 2006. Somewhere, a fat UTV’s Now No. Josh Turner Among those registering major increases are | Andrea Bocelli and Heather Headley.
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GO/NG FORADDS.

MIKE TRIAS

mtrias@radioandrecords.com

PrinceReturns

Minnesota’s favorite son, Prince, steps to the head of the class af-
ter recently inking a deal with Universal. The man, the mvth the leg-
end is Going for Adds with “Black
Sweat” at Rhythmic and Urban while
simultaneously hitting Smooth Jazz
with “Te Amo Corazon.” To top it all
off, Prince is also featured on Tamar’s
“Beautiful, Loved and Blessed,”
which arrives at Urban AC next week.

Salma Hayek directed the video for
“Te Amo Corazon,” which was shot in
Marrakech, Morocco. “Salma heard Prince
the song and came up with the origi-
nal concept,” Prince says. “She is the most thoughtful, attentive di-
rector [ have ever worked with. An absolute joy.”

The fun and games are just beginning for Prince. He will appear
on Saturday Night Live on Feb. 4, his first appearance on the show in
25 years. Steve Martin will host the festivities, which will re-air on
March 25. Prince’s new album 3121 will drop on March 21, and BET
will air a live special from Prince’s house to celebrate. Also in the
works are episodes of MTV’s Unplugged and Making the Video and a
world tour that’s slated to kick off in May.

Andrea Bocelli has just unleashed Amore upon the world, and next
week he delivers “Because We Be-
lieve” to AC radio. Amore, an album of
love songs and pop standards, features
guest stars Christina Aguilera, Kenny
G and Stevie Wonder and was pro-
duced by David Foster, Humberto
Garcia and Tony Renis. Foster calls
Amore “one of the most beautiful
records | have ever been part of.”

Bocelli's got a packed schedule in
the coming months. He'll be appear-
ing on Kurt Brouming's Gotta Skate special on Bravo on Feb. 3 and per-
forming at the closing ceremonies of the Winter Olympics in Torino,
Italy on Feb. 26. In addition, look for him on PBS's Great Performances
in March.

30 Seconds To Mars are delivering “The Kill” to radio, the latest
from their Josh Abraham-produced sophomore album, A Beautiful Lie.
Says band frontman and formidable actor Jared Leto about the album,
“Change was an important theme this time around, and you can feel
it. However, as dark and reflective as some of the moments on this
CD are, there is always a huge sense of optimism and celebration. It
was a battle. In a way it’s about going to war — going to war with
yourself and winning.”

While 30 Seconds To Mars will embark on a national headlining
tour March 4 in Salt Lake City, Leto’s acting career rolls on. He's ap-
pearing in the upcoming films Lonely Hearts and Chapter 27, the latter
of which explores John Lennon's assassination. Leto plays Mark David
Chapman, Lennon’s killer, and he bulked up for the part by putting
on a lot of fat. Don’t worry, ladies, it's only temporary. But, according
to many gossip mags, you may have to fight his Chapter 27 co-star
Lindsay Lohan for his affections.

Urban Mystic, born Brandon Will-
iams in Ft. Lauderdale, FL, reaches out
to Urban AC with “I Refuse,” the Scott
Storch-produced single from his forth-
coming CD Ghetto Revelations: II. Kay-
Gee also lent a hand producing the al-
bum, which features such musical
guests as Paul Wall, Pitbull, Smitty

Andrea Bocelli

0000000060000 0000000

Week 0f 2/06/06

CHR/POP
MADONNA Sorry (Warner Bros.)
NATALISE Enough (Stars823)
PUSSYCAT DOLLS f/WILL.L.AM Beep /A&M/interscope)
SWITCHFOOT We Are One Tonight (Columbia)

CHR/RHYTHMIC

B.G. fIMANNIE FRESH Move Around {Choppa City/Koch)

LL COOL J flJENNIFER LOPEZ Control Myself [Def Jam/IDJMG)
NATALISE Enough (Stars823)

PRINCE Black Sweat {Universal)

PUSSYCAT DOLLS f/WILL.I.AM Beep /A&M/interscape)
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia)

VOLTIO f/CALLE 13 & THREE 6 MAFIA Chulin Culin Chunfly
(White LiorySony Urban/Epic)

URBAN

B.G. fIMANNIE FRESH Move Around (Chappa City/Koch)

OA BACKWUOZ | Don't Like The Look Of it (Rowdy/Major Way/
GHOSTFACE fINE-YO Back Like That /Def Jam/IDJMG)

LL COOL J flJENNIFER LOPEZ Control Myself (Def Jam/IDJMG)
PRINCE Black Sweat (Universall

URBAN AC

TAMAR f/PRINCE Beautiful, Loved And Blessed Universal)
URBAN MYSTIC | Refuse (SOBE/

GOSPEL
BISHOP ABNEY f/MARVIN SAPP & JENNIFER HOLIDAY

Jesus Is The Sweetest Name /Born Again)
BRIANA SCOTT While {'m Here (Waterbrooke/

COUNTRY

PHIL VASSAR Last Day Of My Life /4rista)
TERRI CLARK Damn Right (Mercury/

AC

ANOREA BOCELLI Because We Believe (Sugar/Decca)
CARRIE UNOERWOOO Some Hearts (Arista)

HOT AC

BREAKING POINT All Messed Up (Wind-up/

KEITH URBAN Making Memories Of Us [Capitol/EMC)
MAOGONNA Sorry (Warner Bros.)

MORNINGWOOO Nth Degree (Capitol)

SMOOTH JAZZ

GERALD ALBRIGHT We Got The Groove (Peak/
PRINCE Te Amo Corazon (Universal)

ROCK
SLAVE TO THE SYSTEM Stigmata (Spitfire/
ACTIVE ROCK

COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia)
SLAVE TO THE SYSTEM Stigmata (Spitfire)

ALTERNATIVE

30 SECONDS T0 MARS The Kill flmmortalVirgin}

COHEED AND CAMBRIA Weicome Home (Equal Vision/Columbia)
DEPECHE MODE Suffer Well (Mute/Sire/Reprise)

NEED TO BREATHE You Are Here L ava)

SLAVE TO THE SYSTEM Stigmata (Spitfire)

TRIPLE A

BRANDI CARLILE What Can | Say (Red Ink/Columbia)

BRETT DENNEN Blessed (Flagship)

CARMEN RIZZ0 Travel In Time (The Labt)

FIDNA APPLE Get Him Back (Epic/

HOWARD TATE Lousiana 1927 (Solid Ground)

INXS Afterglow (Epic/

JAMIE CULLUM London Skies (Verve Forecast/VMG/Universal)
MAT KEARNEY Nothing Left To Lose (Aware/Columbia)
NORTH MISSISSIPPI ALLSTARS Moonshine (A TO/RMG)
TRACY CHAPMAN America Lava/Atlantic)

CHRISTIAN AC

AFTERS All That { Am (Simple/INO)

BETHANY DILLON Hallelujah (Sparrow/EMI CMG)

BRIANA SCOTT While I'm Here /Waterbrooke)

BROTHER'S KEEPER He Took The Scars (Training Union/Ardent)
JOSH BATES King Of Glory (Beach Street/PLG)

CHRISTIAN CHR

AFTERS All That | Am (Simple/INO}

BARLOWGIRL | Need You To Love Me (Fervent/Curl/Warner Bros.)
BETHANY OILLON Hallelujah (Sparrow/EMI CMG)

BRIANA SCOTT While I'm Here (Waterbrooke/

JOSH BATES King Of Glory Beach Street/PLG)

ROCKET SUMMER Show Me Everything You've Got
(Militia Group/SRE]
SANCTUS REAL I'm Not Alright (Sparrow/EMI CMG)

CHRISTIAN ROCK

FAMILY FORCE 5 Replace Me /Gotee/
KIOS IN THE WAY The Seeds We've Sown fFlicker/

ROCKET SUMMER Show Me Everything You've Got
Militia Group/SRE)

SANCTUS REAL 'm Not Akight (Sparrow/EMI CMG)

INSPO

AFTERS All That | Am (Simple/INO/

BARLOWGIRL | Need You To Love Me fFervent/CurtyWarner Bros.)
BRIANA SCOTT While I'm Here (Waterbrooke/

BROTHER'S KEEPER He Took The Scars (Training Union/Ardent/
CECE WINANS He's Concerned (PureSprings/INO/

JOSH BATES King Of Glory (Beach Street/PLG)}

CHRISTIAN RHYTHMIC

No Adds

R&R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to particlpating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.

and Trick Daddy. Look for Urban Mys-
tic to play in Detroit during one of the
city’s many Super Bowl parties.
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Music
CHOICE

Your Music. Your Cholea.

30 million homes
27,000 busiriesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

Today’s Country
John Hendricks

PHIL VASSAR Last Day Of My Life
BIG & RICH Never Mind Me
REBA McENTIRE Love Needs A Holiday

Voice of America breadcasts in 44
languages in over 60 countries with an
audience of 100 million listeners on 798
radio stations and 502 television stations.

Larry London « 202-619-3901
Adds
GWEN STEFANI Crash
PUSSYCAT DOLLS Beep
Piays
Artist/Title ™ W

BEYONCE #/SLIM THUG Check On lt 40 40
RIHANNA If It's Lovin’ That You Want 40 36
MARIAH CAREY Don't Forget About Us 38 34

CHRIS BROWN Run It 38 32
NE-YO So Sick - 38 30
FALL OUT BOY Dance, Dance 36 36
ALL-AMERICAN REJECTS Dirty Little... 36 36
PUSSYCAT DOLLS Stickwity 36 36
WEEZER Perfect Situation 34 28
CASCADA Everytime We Tauch 32 20
NATASHA BEDINGFIELD Unwritten 3230 |
JAMES BLUNT You're Beautiful 30 26
ASHLEE SIMPSON L.O.V.E. 28 26
THREE 6 MAFIA Stay Fly 28 28
RELIENT K Who | Am Hates Who I've Been 26 26
RAY J One Wish 22 22
NELLY Grillz 20 30
BLACK EYED PEAS Pump It 20 14
DAL Lafty Taffy 18 22
KELLY CLARKSON Walk Away 16 24
GWEN STEFANI Luxurious 12 38
JUELZ SANTANA There it Go... 8 6

West

COLLECTIVE SOUL How Do ¥ou Love
COLDPLAY Talk

MICHAEL BUBLE Home

WYCLEF JEAN Mitlion Voices

SUGARLANO Just Might (Make Me Believe)

Midwest

COLLECTIVE SOUL How Do You Love

COLDPLAY Talk

MICHAEL BUBLE Home

WYCLEF JEAN Mitlion Voices

BILLY CURRINGTON Must Be Doin’ Somethin' Right

Southwest

COLDPLAY Talk

COLLECTIVE SOUL How Do.You Love
MICHAEL BUBLE Home

WYCLEF JEAN Mitlion Voices

SEAL Kiss From A Rose

Northeast

COLLECTIVE SOUL How Do You Love
COLOPLAY Talk

MICHAEL BUBLE Home

SEAL Kiss From A Rose

WYCLEF JEAN Miliion Voices

Southeast

COLLECTIVE SOUL How Da You Love
COLDPLAY Talk

SUGARLAND Just Might (Make Me Believe)
SEAL Kiss From A Rose

WYCLEF JEAN Mitlion Voices

SIRIUS A

SATELLITE RADIO

1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Steve Blatter
Sirius Hits 1 Outlaw Country
Kid Kelly Jeremy Tepper
PINK Stupid Girls WILLIE NELSON He Was A Friend Of Mine
FRAY Over My Head ) STEVE EARLE The Devil's Right Hand
CHRIS BROWN Yo (Excuse Me Miss) LEE ROCKER Ramblin'
DEFAULT Count On Me LEE ROCKER Texarcana To Panama City
MORNINGWOOD Nth Degree . R
Loft 04 Co Sirius Disorder
i “m. Meg Griffin
Rich McLaughlin BELLE & SEBASTIAN Another Sunny Day
NEKO CASE Star Witness NOUS NON PLUS Tant Pis Pour Toi
ELECTED Not Going Home LITTLE WILLIES Love Me

PLASTIC CONSTELLATIONS Sancho Panza
OF MONTREAL Wraith Pinned To The Mist
EEF BARZELAY The Ballad Of Bitter Honey
SOUNDS Song With A Mission

BELL ORCHESTRA Throw It On A Fire
M.L.A. Pull Up The People

Octane

Jose Mangin

EVANS BLUE Beg

FOO FIGHTERS No Way Back
Hard Attack

Jose Mangin

CATHEDRAL Tree Of Life And Death

Jam On

Gary Schoenwetter
TEA LEAF GREEN Moming Sun

The Puise

Haneen Arafat

JACK JOHNSON Upside Down

Starlite

Haneen Arafat

MICHAEL BUBLE Save The Last Dance For Me

Underground Garage
Kid Leo
RAY DAVIES Things Are Gonna Change...

The Cotfee House

Darrin Smith

DAR WILLIAMS Comfortably Numb
JOSH ROUSE Quiet Town

OARDEN SMITH Satistied

Hip-Hop Nation

Reggie Hawkins

MOBB OEEP Pyt Them In They Place
WEBBIE Like That

ORE Chevy Ridin’

JUELZ SANTANA Clockwork
NOTORIOUS B.1.G. f/GAME 1970 Somethin’

Shade 45

Lil Shawn

BOBBY CREEKWATER 24s On The Curb
AQUALEO Cadillac

PAPOOSE {/NAS Across The Tracks

PLAYAZ CIRCLE $/LUDACRIS Can You Believe It

HAMELL ON TRIAL Civil Disobedience
HAMELL ON TRIAL Inquiring Minds

MAXIMO PARK The Coast Is Atways Changing
WILLIE NILE When One Stands

Revolution

Joey Maniscalco
KRYSTAL MEYERS Anticonformity

Area 33

Howard Marcus

SECOND SUN Piayground
ROYKSOPP What Else Is There

LOU Only You

BENNY BENASS! Who's Your Daddy

Shirley Maldonado

LOS TUCANES DE TIJUANA La Nacha Bustos
LOS ELEGIDOS Naufrago En Mi Cama

EL CHAPO DE SINALOA Recostada En La Cama
VICTORIA Que Saben?

Pure Jazz

Matt Abramovitz
BILL HOLMAN Big Band Live

Praise

Pat McKay

KAREN CLARK-SHEARD Favor

MIGHTY CLOUOS OF JOY House Of The Lord
MAHALIA JACKSON My God Is Real

PILGRIM TRAVELERS /.. RAWLS That's Heaven...

Reggae Rhythms
Pat McKay

JUNIOR KELLY Tough Life

AUGUSTUS PABLO Freedom Step

DAMIAN “JR. GONG™ MARLEY There For You
SINEAD O'CONNOR Untold Stories

Universo Latino
Gino Reyes

S. MENDEZ #/BLACK EYED PEAS Mas Que Nada
ESTEFAND Vuelve Morenita
JERRY RIVERA Sobre Tu Piel

Gino Reyes

TITO ROJAS Yo Soy El Malo
IVY QUEEN Libertad
N'KLABE #/VICTOR MANUELLE Evitaré

Aol Radio @ Network

Top Country

Beville Darden

CHRIS CAGLE Wal-Mart Parking Lot

FAITH HILL The Lucky One

T. YEARWOOD & G. BROOKS Love Will Aiways Win
REBA McENTIRE Love Needs A Holiday

PHIL VASSAR Last Day Of My Life

KEITH ANOERSON Superbow! XI

Top Jams

Donya Floyd

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It
DAL Betcha Can't Do It Like Me
TWISTA So Lonely

Top Pop

Jetf Graham

PANIC! AT THE DISCO The Only Difference...
Top Dance

Mike Spinella
LATRICE llluminate

[ |

JONES
RADIO
WRTWORK -

24 Hour Formats
Jon Holiday » 303-784-8700
Hot AC

Jon Holiday

DANIEL POWTER Bad Day

BON JOV1 /). NETTLES Who Says You Can't Go Home
Adult Contemporary

Rick Brady

MICHAEL BUBLE Save The Last Dance For Me

U.S. Country
Penny Mitchell

T. YEARWOOO & G. BROOKS Love Will Always Win
KEITH ANDERSON Every Time | Hear Your Name
LITTLE BIG TOWN Bring It On Home

'WESTWOOD ONE

Rob Edwards * 661-294-9000
Mainstream Country
David Felker
JACK INGRAM Wherever You Are
Young & Verna

David Felker

JAMEY JOHNSON The Doliar
DANIELLE PECK | Don't

AC

Andy Fuller
KEITH URBAN Making Memories Of Us

Hot Country
Jim Hays

CRAIG MORGAN | Got You
JOE NICHOLS Size Matters (Someday)

Adult Rock & Roll

Jeff Gonzer
RAY DAVIES Things Are Gonna Change

Alan Furst 800-494-8863
10million homes 180,000 businesses

Alternative

Dave Sloan « 310-696-4133
ANBERLIN Paperthin Hymn

NEEO TO BREATHE You Are Here

PEOPLE IN PLANES Hf You Talk Too Much...

DMX Fashion Retail

Jim Fisher  206-329-1401

IMOGEN HEAP Goodnight And Go
LUSH Lovelife

BIC RUNGA Get Some Sleep
GOLDFRAPP Fly Me Away

MISSY ELLIOTT Teary Eyed
MADONNA Sorry

SAVING JANE Gir! Next Door
TEDDY GEIGER Love Is A Marathon
JON SECADA Free

LUCE With A Kiss

PAUL McCARTNEY Friends To Go
DARDEN SMITH Spinning Wheel

€< musicsnippet.com »»

Tony Lamptey » 866-552-9118

Hip-Hop
REMY MA Feel So Good
R&B

JAMIE FOXX {/TWISTA DJ Play A Love Song
JAGGED EDGE Good Luck Charm

THEY'RE SHINING Colective

Soul recently rocked Phoenix, then took the
opportunity to hang out with some of the locals. Seen here are (I-r) bandmem-
ber Joel Kosche; KMXP/Phoenix PD Ron Price’s girlfriend, Lori; Price; and
bandmember Ed Roland.

o

gospel music channel.

Jerry Williams, Director/Programming
AWvin V. Williams « 770-969-7936

KRYSTAL MEYERS Anticonformity 19
KIRK FRANKLIN Looking For You 15
JEREMY CAMP My Desire 14
SWITCHFDOT Stars 14

RELIENT K Who | Am Hates Who I've Been 14
STEVEN CURTIS CHAPMAN Remembering... 13

THIRD DAY Cry Out To Jesus 1"
SCOTT STAPP The Great Divide 1"
BARLOWGIRL Grey 10
CARRIE UNDERWOOO Jesus, Take The Wheel 10
MIRAGLE Storyside:B 10

Playlist for the week of Jan. 23-29.

r\
q !
poo O MUsSIC

Jay Frank 310-582-7770
John Lenac* 310-582-7773

BARLOWGIRL | Need You To Love Me:
BIG & RICH Never Mind Me

DISCIPLE Only You

ELBOW Station Approach

FLYLEAF All Around Me

HITACK Say Say Say (Waiting 4 U)
JUELZ SANTANA Oh Yes

LIFESONG Praise You In This Storm

LIL ROB Bring Out The Freak In You

LIL WAYNE Hustler Musik

LISA LOEB Single Me Out

LITTLE BIG TOWN Bring It On Home

LL COOL J We're Gonna Make It
MARQUES HOUSTON Everything
MARTY CASEY & LOVEHAMMERS Trees
MARY J. BLIGE Ain't Really Love

MAT KEARNEY Nothing Left To Lose
PANIC! AT THE DISCO | Write Sins Not Tragedies
RAY CASH Bumpin’ My Music

REBA MCENTIRE Love Needs A Holiday
REVELATION THEORY Slowburn
RIHANNA S.0.5.

ROBERT POST There's One Thing
ROCKY VOTOLATO White Daisy Passurg
SARAH BETTENS Come Over Here
SEAN PAUL Never Gonna Be The Same
SHINEDOWN | Dare You

TELECAST Today

JULIANA THEORY Leave Like A Ghost
T. YEARWOOD & 6. BROOKS Love Will Aiways Win
VHS OR BETA You Got Me

YUMMY BINGHAM Is It Good To You
YURIDIA Angel

Video
Jay Frank» 310-582-7770
Colleen Quill» 310-582-7768

ALL-AMERICAN REJECTS Move Along
BARLOWGIRL Grey

DRE Naomi

HAWTHORNE HEIGHTS Saying Sorry

MEST Kiss Me, Kill Me

PANIC! AT THE DISCO | Write Sins Not Tragedies
PINK Stupid Girl

PUSSYCAT DOLLS Beep

ROCK KILLS KID Paralyzed

STORY OF THE YEAR Take Me Back

WHV
Alternative Now
Polychronopolis

FOO FIGHTERS No Way Back

AVENGED SEVENFOLD The Beast Ard The Harlot
30 SECONDS TO MARS The Kill

CRAZE Kiss Yourself

TRAPT Waiting

BLUE OCTOBER Hate Me

Country Today

John Glenn

JO DEE MESSINA Not Going Down
JASON ALDEAN Why
KEITH ANDERSON Every Time | Hear Your Name

AC Active

Jonathan Steele

0.A.R. Love And Memories
B. JOVI #/J. NETTLES Who Says You Can't Go Home

the john
radio
Music and intelligance for yeur Life
Scott Meyers » 868-548-8637
Tesh Nightly Show

JAMES BLUNT You're Beautiful
DANIEL POWTER Bad Day

Tesh Weekend Show
JAMES BLUNT You're Beautiful

LIVE LOM

Travis Storch * 866-365-HITS

Top Rap/Hip-Hop

JAMIE FOXX {/LUDACRIS Unprecietable
MARIAH CAREY Don't Forget About Us
BUSTA RHYMES Touch It

MARY J. BLIGE Be Without You
YOUNG JEEZY /AKON Soul Survivor

Top Latin

DADDY YANKEE Rompe

SIN BANDERA Suelta Mi Mano
REIK Noviembre Sin Ti

CHAYANNE No Te Preocupes Por Mi
EROS RAMAZZOTTI Nuestra Vida

Top World

ENYA Amarantine

AMADOU & MARIAM M’ Bife
KEALI'L REICHEL po Lei Momi
DADDY YANKEE Rompe
YAHIR No Te Apartes De Mi

www americanradiohistorv com
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Plays
CHRIS BROWN Yo (Excuse Me Miss) 25
BEYONCE #/SLIM THUG Check On It 24
DADDY YANKEE Rompe 24
MARY J. BLIGE Be Without You 21
JAMIE FOXX {/LUDACRIS Unpredictable 20
EMINEM When I'm Gone 20
PUSSYCAT DOLLS Stickwitu 19
MATISYAHU King Without A Crown 19
NOTORIOUS B.L.G. {/P. DIDOY & NELLY Nasty Girt 19
YELLOWCARD Lights And Sounds 17
NE-YO So Sick 14
NELLY Grillz 13
ASHLEE SIMPSON L.O.VE. 13
SYSTEM OF A DOWN Hypnotize 13
ALL-AMERICAN REJECTS Mave Along 13
WEEZER Perfect Situation 13
RAY J One Wish 12
KANYE WEST {/ADAM LEVINE Heard 'Em Say 10
JAMES BLUNT You're Beautiful 9
PURPLE RIBBON ALLSTARS... Kryptonite 9

Video playlist for the week of Jan. 23-29.

David Cohn 2
General Manager
LIL WAYNE Fireman 29
NELLY Grillz 28
FALL OUT BOY Dance, Dance 27
HIM Rip Out The Wings Of A Butterfly 27
MATISYAHU King Without A Crown 27
HELLOGOODBYE Shimmy Shimmy Quarter Turn 27
SYSTEM OF A DOWN Hypnotize 24
PURPLE RIBBON ALLSTARS... Kryptonite 20
BEYONCE {/SLIM THUG Check On It 19
WEEZER Perfect Situation 19
EMINEM When I'm Gone 18
STROKES Juicebox 18
BUSTA RHYMES Touch 1t 18
NOTORIOUS B.1.G. 1/P. DIDOY & NELLY Nasty Girl 18
P.0.D. Goodbye For Now 16
ALL-AMERICAN REJECTS Move Along 16
DADDY YANKEE Rompe 15
DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It 15
YELLOWCARD Lights And Sounds 13
CHAMILLIONAIRE Turn It Up 12

Video playlist for the week of Jan. 23-29.

PRILSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 THE ROLLING STONES $3.622.1
2 PAUL McCARTNEY $2,626.6
3 v $2,603.8
4 AEROSMITH $1,086.6
5 NEIL OJAMOND $802.0
6 DAVE MATTHEWS BAND $770.3
7 OEPECHE MOOE $7154
8 GWEN STEFANI $599.9
9 RASCAL FLATTS $383.8
10 ANORE RIEY $380.6
11 MANNHEIM STEAMROLLER $380.2
12 NINE INCH NAILS $367.1
13 TRANS-SIBERIAN ORCHESTRA $359.3
14 KEITH URBAN $302.8
15 BRAD PAISLEY $237.7

Among this week’s new tours:
Aerosmith
Kenny Chesney
The Strokes
Superchick
Switchfoot

The CONCERT PULSE is courtesy of
concert industry trade
publication POLLSTAR, 559-271-7900
or www.polistaronline.com.
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Jon Zeliner,
Sr. VP/Programming
202-380-4040
The Eye
Mike Abrams
T-PAIN ¢{/MIKE JONES I'm N Luv (Wit A Stripper)
CHRIS BROWN Yo (Excuse Me Miss)

The Loft
Mike Marrone
NINE HORSES Sorrow

Ethel

Erik Range

30 SECONDS TO MARS The Kill

ABERDEEN CITY God Is Going To Get Sick Of Me
ACTION ACTION Smoke And Mirrors

CLAP YDUR HANDS SAY YEAH Let The Cool Goddess...

Upop
Zach Overking

MAGIC NUMBERS | See You, You See Me
KYLIE MINOGUE Over The Rainbow
TEST ICICLES What's Your Damage

X Country
Jessie Scott

GOURDS Declineometer

LEE ROCKER Runnin’ From The Hounds
SUBDUDES Papa Dukie & The Mud People
RAILBENDERS Drivin' Back To Denver

BPM

Skyy
LINDSAY LOHAN Confessions Of A Broken Heart
HERD & FITZ | Just Can't Get Enough

Highway 16

Jon Anthony

PHIL VASSAR Last Day Of My Life
TERRI CLARK Damn Right

JOHN PIERCE 1'd Still Have You
TRENT WILMDN On Again Tonight

%75 iillion households
a0 s gt o v

Rick Krim
Exec. VP

Adds

BLACK EYED PEAS Pump It
BRAVERY An Honest Mistake
MATISYAHU King Without A Crown
MDRNINGWDOD Nth Degree
PINK Stupid Girls

STAIND Right Here

BEYONCE #/SLIM THUG Check On It
JAMES BLUNT You're Beautiful

PUSSYCAT DOLLS Stickwitu
ALL-AMERICAN REJECTS Dirty Little Secret
NATASHA BEDINGFIELD Unwritten
NICKELBACK Photograph

MARY J. BLIGE Be Without You

GDD GOO DODLLS Better Days

ROB THOMAS Ever The Same

BLACK EYED PEAS Pump it

TRAIN Cab

MARIAH CAREY Don't Forget About Us
INXS Pretty Vegas

JAMIE FOXX /LUDACRIS Unpredictable
SANTANA {/STEVEN TYLER Just Feel Better
EMINEM When I'm Gone

U2 Original Of The Species

JACK JOHNSDN Upside Down

PRINCE Te Amo Corazon

PINK Stupid Girls

CMT

COUNTRY MUSIC TELEVISION

75.1 miflion households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

PINMONKEY That Train Don't Run (By Here No More)

Plays
Artist/Title ™ W

CARRIE UNOERWOOD Jesus, Take The Wheel 27 27
MONTGOMERY GENTRY She Don't Tell Me To 26 27
BRAD PAISLEY When | Get Where I'm Going 25 27

BROOKS & DUNN Believe 25 25
SARA EVANS Cheatin' 25 22
FAITH HILL Like We Never Loved At All 24 26
TRACE ADKINS Honky Tonk Badonkadonk 24 24
MIRANOA LAMBERT Kerosene 24 23
RASCAL FLATTS Skin {Sarabeth) 24 23

KENNY CHESNEY Living In Fast Forward 22
SHEDAISY God Bless The American Housewife 21 22

LITTLE BIG TOWN Boondocks 21 17
JOAQUIN PHOENIX #/R. WITHERSPOON Jackson 20 17
KEITH URBAN Better Life 19 24

MARTINA McBRIDE You Ain't Woman Enough 19 17
BONNIE RAITT & LYLE LOVETT Thing Called... 18 0
SUGARLAND Just Might {Make Me Believe) 14 17

TOBY KEITH Big Blue Note 14 13
JASON ALDEAN Why 13 1
KENNY CHESNEY Who You'd Be Today 13 10

Airplay as monitored by Mediabase 24/7
between Jan. 23-29.

iSNEp
Artist/Title Total Plays
ALY & A.J. Rush 74
HILARY DUFF Wake Up 73
CRAZY FROG Axel F 73
BOWLING FOR SOUP 1985 73
RIHANNA Pon De Replay 73
BS Let's Groove Tonight 2
AKON Lonely 72
BLACK EYED PEAS Let's Get It Started 72
JESSE McCARTNEY Beautiful Soul 38
CHEETAH GIRLS Shake Your Tailfeather 32
HILARY DUFF Beat Of My Heart 32
BS Keep Your Head In The Game 32
J0JO Leave (Get Out) 30
WEEZER Beverly Hilis 29
KELLY CLARKSON Because Of You 29
KELLY CLARKSON Behind These Hazel Eyes 29
GWEN STEFANI {/EVE Rich Girl 29
BS Dance For You 29
USHER Caught Up 28
CLICK FIVE Just The Girl 27
Playiist for the week of Jan. 22-28.

TELEVISION

¢ i+ Tube Tops’;
Christina Aguilera, Mary J.
Blige, Mariah Carey, Coldplay,
Jamie Foxx, Herbie Hancock,
Faith Hill, John Legend, Devin
Lima, Maroon 5, Joe Perry,
Robert Randolph, The Rolling
Stones, Joss Stone, Sugar-
land, Steven Tyler, U2, Keith
Urban, Kanye West and

Will.LAm are slated to perform
when CBS presents the 48th An-
nual Grammy Awards telecast
and Westwood One provides the
radio simulcast (Wednesday,
Feb. 8, 8pm ET/PT).

Y13 AL ¥

*Sean Paul Live With Regis
& Kelly (check local listings for
time and channel).

* Collective Soul, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

¢ Diddy and Train, The Late
Show With David Letterran (CBS,
check local listings for time).

* The Four Tops, Jimmy Kim-
mel Live (ABC, check local list-
ings for time).

* Anna Nalick, Last Call With
Carson Daly (NBC, check local
listings for time).

ﬁ l m L %}é

o Prmoe Saturday Night Live
(NBC, 11 30pm ET/PT).

o Entenamment scheduled for
ABC's Super Bow! XL in Detroit
includes a pregame show with
Stevie Wonder, India.Arie, Joss
Stone and John Legend; the na-
tional anthem performed by

THE RETURN OF NELSON Matthew and Gunnar Nelson — sons of Ricky
Nelson but better known as '90s rock duo Nelson — dropped in on the Launch
Radio Networks studios to talk about their late father's new Ricky Nelson Sings
DVD and Ricky Nelson Greatest Hits CD. Seen here (I-r) are Gunnar Nelson,
Launch writer-producer Howie Edelson and Matthew Nelson.

www americanradiohistorv com

Y Aretha Franklin, Aaron Nevilie,

Dr. John and a local choir; and
a halftime show with The Rolling
Stones (kickoff at 6:30pm ET/
3:30pm PT).

+ » Monday, 26 =% ¥

¢ Train, The View (ABC, check
local listings for time).

*Yo-Yo Ma with John Will-
iams, Jay Leno.

¢ James Blunt, Jimmy Kim-
mel.

* Death Cab For Cutie, Late
Night With Conan O'Brien (NBC,
check local listings for time).

*Big & Rich, Late Late Show
With Craig Ferguson (CBS,
check local listings for time).

* Barry Manilow, The Ellen
De- Generes Show (check local
listings for time and channel).

¢ Yellowcard, Jay Leno.

* Beyoncé, David Letterman.

* K.T. Tunstall,
O'Brien.

* Paula Abdul, Craig Fergu-
son.

Conan

. Collective Soul, Regis &
Kelly.

* The Fray, Jay Leno.

* Dwight Yoakam, Jimmy
Kim- mel.

* Sigur Ros, Conan O'Brien.

 Trace Adkins, Craig Fergu-
son.

* Bonnie Raitt, Ellen DeGen-
eres.

* Rob Thomas, Jay Leno.
* Damian Marley, Jimmy Kim-
mel.

— Julie Gidlow
J
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NELLY f/PAUL WALL Grillz
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P.0O.D. Testify
. ANDREA BOCELLI Amore
CAT POWER The Greatest
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Tﬁéﬂunes Musm Store Top 10

Apple S |Tunes Mu5|c Store is the Ieadmg dlgnal -music service in the
U.S., offering a catalog of more than 1 million songs from all four
major label groups and hundreds of independents. Here's a snapshot
of the top-selling downloads on Tuesday, Jan. 31, 2006.

Top 10 Songs £
GABRIELA & TROY Breaking Free
BEYONCE f/SLIM THUG Check On It B
JAMES BLUNT You're Beautiful
NATASHA BEDINGFIELD Unwritten

TROY Get'cha Head In The Game
ALL-AMERICAN REJECTS Dirty Little Secret

T-PAIN #/MIKE JONES I'm N Luv (Wit A Stripper)
0. RYAN & SHARPAY What I've Been Looking For

Top 10 Albums
. VARIOUS ARTISTS High School Musical ST
. JAMES BLUNT Back To Bedlam
. YELLOWCARD Lights And Sounds
WYNTON MARSALIS Live Session

. ARCTIC MONKEYS / Bet You Look Good On The Dancefloor ko
. PANIC! AT THE DISCO A Fever You Can’t Sweat Out £
0. MARTY CASEY & LOVEHAMMERS Marty Casey & Lovehammers

e e e

.
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Radio Tastemakers’

A&R Tips

Unsigned bands find support on commercial radio

ast week we talked to radio people who champion unsigned
local, regional and national acts in their regular programming
or through specialty shows. This week we speak with more of

these tastemaker programmers.

Local Talent

WNNX (99X)/ Atlanta is known for the
many live shows it puts on throughout the
year, from a 20-week acoustic series in the
spring and summer to the six-week free con-
cert series it did this past summer with Wee-
zer, Garbage, Cake and more to numerous
one-off shows. And the station always in-
cludes Atlanta bands on the bill.

“We have a very active scene here, and
we like to showcase the =
bands that are rising to
the top locally on high- [
profilebills,” says WNNX
MD Jay Harren. “Putting [
alocal band on the same
bill with the likes of
Weezer is a pretty big
attention grabber for the
local band.

“In addition, 99X has
a history of supporting unsigned Atlanta
bands with airplay, going back to Shawn
Mullins’ massive hit ‘Lullaby” and Marvel-
ous 3's ‘'Freak of the Week.’

“The tradition continues. About once a
quarter we will add an unsigned Atlanta
band into regular rotation. This is a real add,
with real spins, not just an overnight slot.

“Most recently we added Rehab’s song
‘Last Tattoo” [300 sp:ns]. Before that we played
‘Burn the Good Ones Down,” by Red Letter
Agent [250 spins], and ‘I'm Still Around,” by
Five-Eight [250 spins].

“While these bands haven’t risen to inter-
national stardom, they definitely caught the
attention of the Atlanta audience and, in some
cases, the attention of the industry. This year
we're looking at ‘Bethany,’ by Second Shift,
among others.”

The Next Wave

The bands that Harren is most excited about
in Atlanta right now include Sovus Radio,
who are, Harren says, “our own Brian Jones-
town Masacre-esque band, minus the drama.
They’re one of the best live bands going right
now. We put them on 99X shows, where ap-
propriate.”

Second Shift are more on the pop side of
things. According to Harren, the band writes

Jay Harren

some of the catchiest tunes out there. “Their
frontman is a superstar, and their guitarist is
one of the most recognizable figures in Atlan-
ta,” he says. “We’ll be supporting them with
airplay later this year.

“Bain Mattox is more along the lines of a
Dave Matthews type of artist. We recently had
Bain open for O.AR. at our Christmas show.
He can easily sell 600 tickets on his own, not
to mention the 2,000 CDs he’s sold in less than
two months.

”Also, Kill Gordon, who are psychedelia
meets Oasis. They’re a very cool band with a
following that’s growing like crazy.”

Have any of the unsigned acts 99X has sup-
ported gone on to be signed to labels? Harren
says, “Although the most recent batch of
bands have not gone on to major deals, they
have all established solid fan bases regional-
ly, which has enabled them to sustain modest
careers. In addition, they have succeeded in
getting the attention of the increasingly gun-
shy industry.

“The biggest success
stories are still Shawn
Mullins and Butch Walk-
er.”

With radio in compe-
tition with so many oth- f
er mediums these days,
Harren sees unsigned
acts as a way to deliver
unique, localized con-
tent, provided the qual-
ity of the unsigned bands matches that of
signed acts and they have the ability to tour
and market themselves locally and region-
ally.

“If we, as radio programmers, want to focus
on regional and local programming in order to
compete with the likes of satellite radio, why
not play regional and local bands that are al-
ready proven successes in the market?” Har-
ren asks.

Rocking The Windy City
Ryan Manno has been part of the on-air
lineup at WKQX (Q101)/Chicago since he was
ajunior in college. He’s “Ryan The Gay Mex-
ican” on Mancow’s Morning Madhouse, and he
also hosts Crash Test Radio, one of Q101’s new-

Ryan Manno

music shows. He lives the lifestyle and has
passion for the music.

When asked how WKQX supports up-and-
coming acts, Manno says, “We run two hours
of specialty programming per week devoted
strictly to exposing deserving new talent.

“My show, Crash Test Radio, deals primari-
ly with national and global indie artists, and
Local 101 handles everything Chicago. That's
not to say that I don’t pump some love for my
favorite local bands on my program.”

What local acts have he and Q101 helped
get signed? “Fall Out Boy and Lovehammers
are two Chicago bands that we‘ve supported
from Day One at Q101,” Manno says. “Both
bands had an amazing 2005. Fall Out Boy are
up for a Grammy, and Marty Casey & Love-
hammers signed with Epic.

“ Another Chicago act we’ve supported,
The Fold, just signed with Tooth & Nail. All
three acts should have an amazing 2006.”

Finger On The Pulse

There’s always been a big music scene in
the Windy City, and Manno has his finger on
the pulse of which acts may break next. “The
Assembly is one of the most promising bands
in Chicago today,” he says. “Dave Suh [ex-
Caviar, ex-Woolworthy] is on his own for the
first time as a singer-songwriter, and he’s got
a four-song EP called Commencement that is
worthy of label attention.

“Duenow are also amazing. We’ve had
Duenow on Mancow’s show 10 times, and the
reaction gets more overwhelming after each
visit. Other Chi-town faves are Starter Kit, 15
Minutes Late, Much The Same, Break The Si-
lence, Fire Bug, Allister, Lawrence Arms and
The Falcon.”

What about the ever-growing list of new
media outlets competing for terrestrial radio’s
audience? Manno says, “Radio’s passive au-
dience is lazy when it comes to the discovery
of new talent, and I try to shake things up as
much as I can at Q101.

“People who are digging around for new
bands on competing media are the people
who care a lot about finding untapped mu-
sic, and that's cool. I put the music first, so I
say, the more, the merrier.”

A Vibrant Scene

When it comes to new music on KITS (Live
105)/San Francisco, Asst. PD/MD Aaron Ax-
elsen says, “We pride ourselves on offering a
bevy of new-music segments and outlets, in-
cluding my three-hour Sunday-night pro-
gram, Soundcheck, which is eight years strong
now.

“We also have a show called The Local
Lounge at 8pmand this really interesting new-
music hybrid show on Fridays from 8pm-mid-
night, Untitled, which features an assortment
of mash-ups, electronic and other more up-
beat, edgy and Friday-night-friendly tracks.

“We just ended two Live 105 seminal spe-
cialty shows, Subsonic and The Sixx Mixx. We
took the best elements of both those shows
and created Untitled.”

Axelsen says the San Francisco Bay Area
is currently a hotbed of exciting new acts and
that the scene is more vibrant than it's been
in years. He says, “If I had to make a list of
my top 10 most-requested new and unsigned
local bands, it would look like this: 1) Bird-
monster, 2) Poor Bailey, 3) Chow Nasty, 4)
Day One Symphony, 5) Love Is Chemicals,
6) Minipop, 7) Send For Help, 8) MC Lars, 9)
Overview and 10) Why?

wwWw americanradiohistorv com
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“If we want to focus on
regional and local
programming in order to
compete with the likes of
satellite radio, why not
play regional and local
bands that are already
proven successes in the
market?”

Jay Harren

TICEBRRRBSBREFIRI LTI -

“In addition, I'd recommend Straight To
Nowhere, 10, The Mall and Audio Cut Send.”

Some of the bands that Live 105 helped put
on the national and international map prior
to their major-label signings include Green
Day, AFI, The Lovemakers, Every Mcve A Pic-
ture (just signed with V2), Two GaBants (just
signed with Saddle Creek), Imperial Teen,
Cake, Papa Roach, Third Eye Blind and Creep-
er Lagoon.

Create A Buzz

With all the competition radio has for its

listeners, Axelsen says, “It’s absolutely im-
perative and vital for the Alternative for-
mat, especially during these very trying and
competitive times, to harbor programming
staffs that aggressively
and actively seek out
the best new music, es-
pecially if it happens to
be a fantastic new and
= unsigned local band.
1  “To what degree sta-
tions actually play and
support these bands is
debatable, but I feel that
Aaron Axelsen by using ‘smoke and mir-
ror’ programming methods such as specialty
shows, station events with local bands, etc.,
they can help create a stronger sense of com-
munity and localism.

“It’s sort of hard for XM or Sirius to pick
the hottest local band in Portland, OR or St.
Louis and talk about their upcoming sold-out
show, right?

“Also, supporting the best unsigned local
music, sparking a viral word-of-mouth buzz
on the street and turning a passionate group
of listeners into evangelists for your station —
“Hey, 99X just played Atlanta’s best local band;
spread the word! — can prove to be an invalu-
able tactic for cultivating a loyal listenership.”

Mike Savage contributed to this column.
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Define The Moment

Relevant air talent is more important than ever

on Oldies radio

By Valerie Geller

0 you remember your defining moment, the instant you

knew that you'd moved into the Oldies demo? Maybe it
was when a favorite song came on in the car and the 9-year-old
in the back seat piped up with, “Hey, this is a good song!” and
you realized that he was hearing it for the first time.

Or maybe —and I swear this is true —
it was at a New Year’s party, when two
very young women were talking in a cor-
ner. Someone brought up Paul McCart-
ney, and one of the girls said, I know I
should know this, but who’s Paul Mc-
Cartney?” The other, without missing a
beat, replied, “Oh, that’s Stella McCart-
ney’s father.” Definitely one of those
“You've moved into the Oldies demo”
moments.

The Live Fix

Conventional wisdom in program-
ming Oldies used to be figuring out
which songs were hot when the target
audience was in its early teen years.

Today, since audiences can get all the
music they want from downloads, it’s the
personality of the storyteller on the air
that keeps the format unique, fresh and
alive.

There’s nothing like the “live fix” of a
human being sharing stories about the
songs and artists or relating the music to
something that is going on now. Person-
ality matters more now than ever in Old-
ies radio.

When we look for prospective air tal-
ent, one of the questions we ask our-
selves is, “If you were stuck in a car
with this person for hours and hours on
end, would you have a great time? Or
would you be itching to get out of the
car after 15 minutes?” Today’s audiences
want to feel as though they are in the
room with a DJ or personality who is
real, someone they can connect to
and feel they know.
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When we look for
prospective air talent,
one of the questions
we ask ourselves is,
“If you were stuck in
a car with this person
for hours and hours

" on end, would you
have a great time?”

R 1 12007
28 ® Radio & Records February 3, 2006

We are in a technological shift the likes
of which the world has never seen. As
mentioned before, if most of the music
you broadcast is easily accessible to your
audience in other places, including satel-
lite radio — and, believe it, XM and Siri-

us know about the
4 “gold” inOldiesasa
4 way into the hearts
of their paying audi-
ences — the Internet,
o iPods, TV and videos,
&| even on their cell

| phones, the one thing
they cannot get else-
whereis the live fix of
a human being,

We know from re-
search that audiences want authen-
ticity. They no longer want to hear fake,
slick-sounding people who have little to
say. And they can tell when it’s “Here’s
another topic manufactured to fill airtime
on the radio.”

Valerie Geller

Get Real

What works on radio to attract listen-
ers always works: Tell the truth, never be
boring, entertain informatively, inform
entertainingly, inspire, persuade, connect
with that person who is alone in the car
or alone in a room, and, if you can, make
life a little better for someone because he
or she tuned in.

To win ratings now, we need person-
alities who are real and who are as com-
pelling as the stories they are telling.
You can hear it on the air when the DJ
isn’t connected to the topic or subject.
It sounds fake or manufactured for air,
which never works as well.

Airchecking regularly is a great way
to monitor this. In an aircheck session,
the first question asked is always, “Is
this something that really matters or is
interesting to you? Would you play this
song or talk about this with people vis-
iting in your home, or is this something
manufactured to fill an hour of air-
time?”

When I coach air personalities and
work with specific show content, we use
three rules: :

1. Tell the truth.

2. Make it matter.

3. Never be boring.

There are no boring stories, only bor-
ing storytellers. If a personality is inter-
ested in or connected to a topic, he or she
will find a way to make it matter. If that
can’t be done, drop the topic.

Newspaper Dependency

Using real-life experiences as show
prep is one way to keep it sounding au-
thentic. When topics come from life, it
works. And show prep happens 24 hours
a day, seven days a week, notjustan hour
before the show starts.

News and news entertainment items
can certainly be great show material, but
avoid newspaper dependency. Why? Be-
cause everybody has access to the same
newspapers. While you might locate a
quirky item that nobody else has noticed,
what frequently happens is that everyone
else in town picks the same items from
the same papers, and you are no longer
unique.

Add to that the fact that the paper cov-
ers what happened the day before, and
you have become the station that covers
yesterday’s news. Of course, if there is a
major story unfolding, don't ignore it.
Strike a balance.

One of the strengths of broadcasting is
that it’s now. Even if you voicetrack, it’s
likely going on the air soon. Why do DJs
and morning show producers feel safe
“bringing the newspaper to life”? Be-
cause it's easy, quick, and you don’t have
to think very much to do it.

But it is likely that the listener has al-
ready read the story you're talking about
in the paper, seen it on TV and heard
about it on the way to work. Thus, it is
important to ask what you are doing that
makes the story different.

If you have nothing real to add, your
listener is likely to say, “Oh, I've heard
this,” and tune out. Ask “What is new
here?” If the answer is “We have no new
information and the listeners have heard
all about it,” then covering the story again
creates radio that sounds manufactured.

ST R D T e

Why do DJs and
moming show
producers feel safe
“bringing the
newspaper to life”?
Because it’s easy,
quick, and you don’t
have to think very
much to do it.
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At the start of every break, make clear
to the audience “Here is why you should
be listening now. Here is why it matters,
and here is what’s in it for you.” A show
that does these things will not sound
manufactured or be boring.

The Importance Of Airchecking

Managers often ask me, “What is with
talent? How come I have to hold their
hands all the time? Why won't they just
do their jobs and bring me the ratings?”

Once you have a personality on the air

www americanradiohistorv com
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Regular and effective
airchecking ensures
that your station
always has something
real and compelling,
not manufactured
and boring, which will
result in increased
ratings for your
station.
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it’s not enough to just let them cook. Top
personalities take time to develop. It is a
process. The way to speed up that pro-
cess is through regular aircheck sessions
and self-checking to help personalities
grow to the next level.

Airchecking, which often looks like
hand-holding to managers, is actually a
proven, successful, concrete and replica-
ble process. If a manager does not have
time or is not comfortable with this pro-
cess, the work should be delegated to
someone who has skill in this area.

Combining good air talent with regu-
lar, competent airchecking is a proven for-
mula for achieving ratings growth.

Geller Media International has devel-
oped specific criteria for airchecking us-
ing the audio of what was broadcast as
our platform.

1. Can the listener connect personally
with this D], or is the DJ speaking to “all
those listeners out there”?

2. Is the talent’s language visual? Do
you “see” the story?

3. Is there passion, fun or humor?

4. Is this a powerful story affecting the
listener’s health, emotion or money?

5.Is there a “talkable topic” that the lis-
tener can discuss later with others?
Would you talk about this off the air?

6. Are there characters we can care
about?

7. Are you taking the listener on a jour-
ney?

8. Is this information that can’t be found
elsewhere?

9. Is it personal without being pri-
vate?

10. Does it feel long? In broadcasting,
time is flexible. If a topic is powerful,
five minutes seem to pass in seconds.
If a topic or personality or interview is
dull, a one-minute piece will feel like it
drags on forever. Drop dull topics im-
mediately, and go on to something else.

Regular and effective airchecking en-
sures that your station always has
something real and compelling, not
manufactured and boring, which will
result in increased ratings for your sta-
tion.

Valerie Geller is President of Geller Media
International. Contact her at 212-580-3385,
vgeller@aol.com or www.gellermedia.
com. '
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Do You, Sales, Take
Thee Programming...?

KRBE/Houstan's Mark Shecterle walks the line

Say hello to the disgustingly stable Mark Shecterle, VP/GM
of Susquehanna CHR/Pop KRBE/Houston. He’s a rare breed
in our industry: a guy who's spent his entire 20-year career at a
single station, and a manager who rose through the ranks not
by the traditional paths of programming or sales, but via the

promotions department.

“I've actually been employed here for 18
years,” Shecterle says. “I started out 20 years
ago as an intern while I was in college. I had
one semester left when Susquehanna bought
the station, and they flew me down and of-
fered me the promotions job.

“Itold them I really needed to finishmy de-
gree, but they offered me $22,500 a year to
work in promotions. I thought, ‘Oh, my God,
I'm rich!” I accepted the position, but on my
way back to the airport I thought I'd made a
big mistake.

“On the advice of my
dad, I asked the station
if they could hold the
position until I graduat-
ed. They said OK, but I
had tobe here two days |
after I graduated. I've
been here ever since.”

Having ascended the
mighty KRBE ladder
through the promotiens
and marketing department before taking the
throne as VP/GM, Shecterle has a unique and
valuable perspective on sales and program-
ming and how the two departments can blend
together like yellow and blue paint to form a
nice shade of green — er, garner revenue and
ratings.

Mark Shecterle

R&R: What experiences did you have during
your rise through the ranks that will help you guide
the station? !

MS: I've always had good relationships
with the sales and programmmg departments.

I've been intertwined with all the departments
and have been very involved in the planning
process with marketing and programming. I
had a great boss in [Susquehanna President &
CEO] Nancy Vaeth-DuBroff. She showed me
the ropes over the years and took me under
her wing.

When I was in marketing and promotions I
had the opportunity to get involved in all de-
partments. Nancy set up my position as the
marketing person to be the liaison between
sales and programming, so I was split down
the middle. I sometimes sided with program-
ming and sometimes with sales.

I was so involved with programming and
planning and going out on sales calls and
helping sell the value of the station that I
learned to build on and understand the chal-
lenges that both departments face.

There are a lot of GMs who come up from
the programming or sales sides, but I feel for-
tunate that I was able to see and understand
both and really live and breathe it on a daily
basis.

Some of the things I hear from people who
have worked with other GMs is that the GMs
don’t understand programming as much as
they understand sales. I have the philosophy
of going down the middle of the road. Pro-
gramming and sales both have their jobs to do,
and it's a continual learning experience.

I don’t have all the answers, even if every-
one expects me to, but I'm learning as I go
from my PD and sales manager. They’ll come
to me for advice, and I'll go to them and ask
them their opinion.

It's always good to get a different perspec-
tive from other people. As I tell my staff, we
win as a team and lose as a team. If program-
ming has a great book, the entire station has a
great book; if sales hits budget, the entire sta-
tion hits budget.

The battle between programming and sales
isa tough one, but I feel fortunate because I'm
right in the middle with both of them. I un-
derstand both of their jobs and goals, and
they’re very important to the success of this
station and company.

Everyone understands his or her role, and
I understand mine. I don’t intend to run the
sales or programming departments; that’s
why we have the people in place that we do.

It’s definitely a give-and-take process.
Sometimes you're going to say, “Let’s try
this,” even if you might not think it’s the
best thing to do. You want to give your
employees the opportunity to try new and
different things.

If they work, great, we all look good; if
they don’t, we all learn from it and move
on. That’s critical in today’s world, because
I don’t think a lot of people are willing to
take risks.

If you're not willing to take risks, you're not

going to succeed. Everything around us is
evolving and changing, and if you stay stag-
nant and don’t adapt, you're going to get left
behind.

R&R: Have you given any thought to cutting
spotloads and implementing your own version of
“Less Is More”?

MS: We have not implemented anything on
either a corporate or station level, but we are
focused on keeping our commercial load
down. The good thing about Susquehanna is
that all of our properties are good at keeping
their commercial loads down.

While Clear Channel looks at it from a
“minute” standpoint, we look at it from a
“messages” standpoint. If “Less Is More” is
running 20 to 24 messages, we're running 12.
We run 12 units an hour, but we are constant-
ly being challenged by advertisers looking at
30s and more 10s.

The challenge is finding a way to incorpo-
rate that into our business and still achieve the
budgets we're looking for.

Our mentality for many years has been “a
unit is a unit, no matter how long it is,” and
that's where we get into the message count.
How many messages can a listener compre-
hend in an hour, and how many of those are
going to stick?

My philosophy is that it goes beyond that.
We need to look not just at the commercial
load to see what has paid off and whathasn't,
but also at the total package, the commercials
and everything else on-air — the imaging, the

1A

length of our imaging promos, the music,
making sure our entertainment elements and
giveaways are good, making sure that the
jocks say something impactful and local and
entertaining every time they open the mike.

Having all those elements combined will
pay off. Anyone can cut their commercial load,
and that's great, but if the rest of your package
isn’t good, it’s ultimately not going to work.

Then there are the people who are steering
this ship — not just the managers or depart-
ment heads, but all the people here. They
make the ship go. We're blessed to have great,
ethical, professional people here, and they
know what it takes to win and succeed.

R&R: Houston was one of the markets where
the PPM was tested. From the results you saw, is
it something you can use to your advantage, and
what will it affect?

MS: We wish Radio One and Cox had par-
ticipated in the sample. Based on the informa-
tion we’ve seen, we're excited. We can't use it
for sales during the test process, but, long-
term, the PPM will help because it will trans-
form radio into the reach medium it should
be, rather than a frequency medium.

The results we’ve seen from the test have
been great. KRBE looks phenomenal. Our
cume has grown from 650,000-725,000 with
the diary to 1.3 million with the PPM. You can
see how we're reaching many more people
than we're getting credit for in the diary.
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“Long-term, the PPM
will help because it
will transform radio
imo the reach
medium it should be
rather than a
frequency medium.”
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Also, our weekly TSL with the PPM is just
as strong as, if not better than, that of the AC
station — which is one of the top stations in
town — in a number of key demos and day-
parts, while it’s not as good with the diary.

Ultimately, the PPM will show true listen-
ing. A number of stations are benefiting from
peoplesaying, “Oh, I listened to so-and-so sta-
tion from 9am-5pm,” and we all know that’s
not how people listen to radio. It will show a
much more true measurement of what peo-
ple are listening to. Is it perfect? No, but it's
better than the diary.

From a sales opportunity, going forward, if
Arbitron does it right and gets the sample cor-
rect, the PPM — in terms of showing
frequency, the number of listeners ad-
vertisers are going to reach and the
overall effectiveness of what people
are hearing — is a step in the right di-
rection.

Programmers are going to have so
much information to look at now that
it could drive some of them crazy.
There’s so much data you ¢an look at
and get wrapped up in. You can find
out what TV shows the listeners were
watching the night before, and the
next morning you can talk about those shows
on the air.

We’ll definitely see crossover with TV,
and TV will see the same benefits. How we
market the station will change too. If you're
buying TV advertising and you know that
your listeners are watching a certain pro-
gram — or that your competitor’s listeners
are watching a certain program — you can
decide how to target your advertising. In a
number of ways it can — if done right —
help everybody.

R&R: Rhythmic music has been an increasing-
ly important factor in Pop programming and sales
lately. You have a huge Rhythmic station, KBXX
(The Box), across the street. How are you combat-
ing it and trying to attract younger listeners who
will grow up with you?

MS: It all comes back to knowing your plan
and executing it. Can we be a Rhythmic com-
petitor against The Box? No. Do we want to
be? No. But are we going to play songs that
will be shared between us? Yeah.

The fortunate thing about KKBE is that
we know what our two or three ore music
segments are, but we have the fringe sounds
that, because of what we are and the size of
our cume, we have to provide to-our listen-
ers. People are constantly looking for the
new hip, cool songs by today’s hot artists,
and we’ve got to be on the cutting edge.

Continued on Page 32
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BB e ven e R MRS MEDIABASE
2 0 BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia) 8509 +504 713149 12 108/0 PR ALK
1 2 PUSSYCATDOLLS Stickwitu (4&M/interscape) 8141 -295 648146 16 110/0 " ' Mggié T A D Qgﬂ
3 3 CHRIS BROWN flJUELZ SANTANA Run It (five/Zomba Label Group) 7456 -541 522302 18 109/0 ARTIST TITLE LABEL(S) o
8 e NE-YO So Sick (Def Jam/IDJMG) 6289 +915 514469 6 109/0 RIHANNA SOS (Def Jam/IDJMG) 37
4 5  KELLY CLARKSON Because Of You (RCA/RMG) 6110 -402 481137 23 111/0 MARY J. 8LIGE Be Without You (Geffen) © 24
6 6  ALL-AMERICAN REJECTS Dirty Little Secret (inferscape) 6039 34 422604 23 107)0 :L"s"ssg'::’ gglflg‘;ﬁvcfl/im l;’”’ Z‘;’Z/I / fg
.AM Beep Interscape
9 o FALL OUT BOY Dance, Dance {sland//0JMG) 5076 +440 364305 9 107/0 TPAIN fIMIKE JONES 'm N Luv... (ive/Zomba Label Group/ 13
7 8  NICKELBACK Photograph (Roadrunner//0JMG) 4831 -636 329118 22 107/0 | JAMIE FOXX fILUDACRIS Unpredictable (/AMG) 13
5 9  MARIAH CAREY Don't Forget About Us (/sland/DJMG) 4824 -1386 316870 15 110/0 CASCADA Everytime We Touch (Robbins/ 12

14 @ NELLY Grill (Derrty/Fo’ ReellUniversall 4437  +789 307348 6  96/8 gm‘: gﬂgmg (E*:"Ise Me Miss| (Jive/Zomba Label Group) :f

12 @  NATASHABEDINGFIELD Unwritten (£pic/ 4003 +212 263574 12 1034 Ul i

15 @ JUELZ SANTANA There It Go {The Whistle Song) (Diplomat/Def Jam/IDJMG) 3891 +300 243009 8 98/0

10 13 RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG) 3861 -447 303338 16 105/0

n 14 FALLOUT BOY Sugar, We're Goin' Down (/sland/IDJMG) 3839 226 279449 23 105/0

17 @  BLACKEYED PEAS Pump It (4&Mnterscope) 3786 +445 256982 6 1080 4l i MOST w,; o

19 (D KELLY CLARKSON Walk Away (RCA/RMG) 3605  +545 272003 5 1092 [NCREA SED pL A YsS

16 @ RAY J One Wish (Knackaut/Sanctuary) 3513 +225 311426 8 8m —

13 18 KANYEWEST Gold Digger (Roc-A-Fella/Def Jam/IDJMG) 3490 -390 251554 20 107/0 ARTIST TIE 1488 WA

24 @ EMINEM fiNATE DOGG Shake That (Shady/Aftermath/interscape) 2956 +668 194733 5 92/5 NE-YO So Sick (Def Jam/IDJMG) +915

18 20  BLACK EVED PEAS My Humps (A&M/interscape) 2853 -354 224699 23 104/0 "ﬂé; Grillz (Derrty/Fo’ ReellUniversal) +789

- GWEN STEFANI Crash finterscope/ +752

25 @ GORILLAZ Feel Good Inc. (Virgin/ ’ ' 2482 +136 176133 24 88/3 MARY J. BLIGE B Without You (Geffon/ F

23 @ RELIENT K Who | Am Hates Who I've Been (Gotee/Capitol) 2462 +81 128329 1" 880 EMINEM f/NATE DOGG Shake That (Shad/A ftermathinterscape) +668

33 @ CASCADA Everytime We Touch (Robbins) 2181 +419 227499 5 67112 | RIHANNA SOS (Def Jam/iDJMG) +652

31 @  STAIND Right Here (Fiip/Atlantic) 2119 +282 130806 8 637 KEL:IYNCLAHKSON Walk Away (RCA/RMG) +545

. T-PAIN f/MIKE JONES I'mN Luv... (five/Zomba Label Group) ~ +535

32 @ SAVING JANE [?lrl Next Door (Toucan Caove/Alert) 2026 +234 90115 10 70/4 BEYONCE 1SLIM THUG Check On It (Sony UrbanColumbia)  +508

22 26 EMINEM When I'm Gone (Shady/Aftermath/interscape) 1978 -644 138006 10 99/0 BLACK EYED PEAS Pump It (A&M/interscape) +445

20 27 DAL Laffy Taffy [Dee Money/Asylum/Atlantic) 1955 -575 103727 1 84/0

38 @ GWEN STEFANI Crash (interscape/ 1939 +752 160657 3 9411

35 @ JAMES BLUNT You're Beautiful (At/antic) 1794 +429 141787 4 82/8

21 30  T-PAIN I'm Sprung (Jive/Zomba Label Group) 1M -774 137901 17 94/0 R R e

27 31  TRINAf/KELLY ROWLAND Here We Go (Slip-N-Slide/Atlantic) 1749 422 142022 12 710 i yEwws& &CT!HE

26 32 THREE 6 MAFIA Stay Fly (Sony Urban/Columbia) 1703 -508 86376 10 7710 CHAMILLIONAIRE Turn It Up (LatiamyUniversal)

40 @ MARY J. BLIGE Be Without You (Geffen) 1680 +714 166247 2 79i124 Total Plays: 540, Total Stations: 24, Adds: 1

36 @ ASHLEE SIMPSON L.0.V.E. (Geffen) 1627 +120 109328 5 76/4 WEEZER Perfect Situation (Geften)

29 35  SEAN PAUL WeBeBumin' (VP/Atlantic) 1562 292 155735 16  gyjp | rotol Plavs: 465 Total Stations 36, Adds: 1

. JASON MRAZ Geek In The Pink (Lava/Atlantic/

30 36  YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 1455 -327 79675 15 82/0 Total Plays: 421, Total Stations: 32, Adds: 6

28 37  GWEN STEFANI Luxurious finterscape) 1404 444 116670 14 101/0 LL COOL J f/JENNIFER LOPEZ Control Myself (Def Jam/DJMG)

42 €D  T-PAINIMIKE JONES 'm N Luv (Wit A Stripper) Uive/Zomba Label Group) 1337 +535 76779 2 5613 | TotalPlays: 268, Total Stations: 14, Adds: 2

: FRAY Over My Head (Cable Car) Epic/
37 39  CLICK FIVE Catch Your Wave (Lava/ 1297 62 57789 9 69/0 Total Plays: 213, Total Stations: 13, Adds: 2
4 @ PUSSYCAT DOLLS f/WILL.LAM Beep (4&M/interscape) 1059 +317 104390 3 5114 | MiCKELBACK Savin' Me (Roadrunner10JMG)
@ CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 914 +358 75116 1 53/12 | Total Plays: 185, Total Stations: 26, Adds: 9
43 (D BOBICE The Real Thing (RCA/RMG) 882 +111 32646 4 612 MORNINGWOOD Nth Degree (Capital
. . . ., Total Plays: 121, Total Stations: 19, Adds: 2
4 43  DEM FRANCHIZE BOYZ... | Think They Like Me {Remix) (So So Def/Virgin) 847 - 34433 7 45/0 A L
. . . MATISYAHU King Without A Crown (Or Music/Epic)
@ TEDDY GEIGER For You | Will (Confidence) {Columbia/Sany BMG) 805 +325 56744 1 51/7 Total Plays: 99, Total Stations: 12, Adds: 8
@ RIHANNA SOS (Def Jam/IDJMG) 754 +652 72780 1 66/37 | PINK Stupid Girls fLaFace/Zomba Label Group)
@  JAMIE FOXX fILUDACRIS Unpredictable (/AMG) 742 +382 39183 1 54/13 | Total Plays: 82 Total Stations: 20, Adds: 20
@ SEAN PAUL Temperature (VP/Atlantic) 734 +254 57084 1 3719 Songs ranked by total plays
@ NOTORIOUS B.\.G. f/P. DIDDY, NELLY... Nasty Girl (Bad Boy/Atlantic) 637 +157 40805 1 35/6 Station playlists for all R&R reporters are available

45 @ GOO GOO DOLLS Better Days (Warmer Bros.) 597 +51 25798 2 29/4 on the web at www.radioandrecords.com.

39 50  BACKSTREET BOYS Crawling Back To You {/ive/Zomba Label Group) 554 514 18877 10 63/0 On Jan. 26, 2006, all Cumulus monitorsd reporters wore temporarily
113 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total plays for the airplay week | suspended from their respective panels and all Cumulus Indicator Lot
of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is | were dropped from their respective panels until further notice, This we?k s
placed first. Songs befow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | chartshave been calculated by removing the airplay for the Cumulus stations
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week | from lastweek's charts in order to provide an equal reporting panel between
increases intotal plays. Totaf Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | the two weeks and minimize chart disruptions.

Average Quarter Hour Persons used herein with permission from Arbitron [nc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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4 7  MARIAH CAREY Don't Forget About Us {Island/IDJMG) 2723 -426 45128 15 5310 NICKELBACK Savin’ Me (Roadrunner/IDJMG) 7
12 @  KELLY CLARKSON Walk Away /ACA/RMG) 2253  +381 36148 4 5} | JAMMEFOXXHLUDACRIS Unpredictable /AME/ 6
JAMES BLUNT You're Beautiful (Atlantic/ 5
" @ NATASHA BEDINGFIELD Unwritten (Epic/ 2113 +200 34542 12 5011 SAVING JANE Girl Next Door (Toucan Cove/Alert) 4
9 11 RHANNA If It's Lovin’ That You Want (Def Jam/IDJMG) 2107 334 32783 15 470 :::gl -'_;’-{:Fﬂ""gi" gzﬂﬂgéﬁvﬂf (Def JamAIMG) :
t
7 12 NICKELBACK Photograph (Roadrunner/IDJMG) 062 213 3a088 22 440 | oo (,',;,:y/,:f Py - ,
17 @ RAY J One Wish (Knockout/Sanctuary) 1835 +410 29129 9 4712 EMINEM f/NATE DOGG Shake That (Shady/Aftermath/interscope) 3
15 @  BLACKEYED PEAS Pump It (A&Minterscope) 1828 +267 28771 & 554 [ CASCADA Everytime We Touch (Robbins/ —_— 3
16 B NELLY Grill (Derrty/Fo’ ReellUniversal 1768 +300 27515 6 SOB | goooriors 'élﬁf':‘?amz;ﬁf J”""‘"/c"”"”ﬂ ;
13 16 FALL OUT BOY Sugar, We're Goin' Down (Island//DJMG) 1477 112 24234 23 410 BABY BASH f/MARCOS HERNANDEZ Mamacita (Latiumoversall 3
19 @  JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/IDJMG) 1470 +129 23250 6 46J0 JASON MRAZ Geek In The Pink [Lava/Atlantic/ 3
25 @ CASCADA Everytime We Touch (Robbins) 1419 +239 24029 4 443
14 19 KANYE WEST Gold Digger (Roc-A-Fella/Def Jam/IDJMG) 1364 -202 23256 20 an
28 @ RELIENT K Who | Am Hates Who I've Been (Gotes/Capitol) 1295 +99 21719 10 403
31 @ EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope/ 1205 +403 17306 4 46/3 g {;s’ iro8 Mo 5 rg ¥ f s
26 @  SAVING JANE Girl Next Door (Toucan Cove/Alert) 179 +64 18966 20 35/4 ﬁ H §€A s E D g I- % YS
27 @  STAIND Right Here (Fiip/Atiantic) n2n +196 17806 8 kLT
34 @  JAMES BLUNT You're Beautiful (Atiantic) 1017 +273 19829 3 41f5 B
ARTISTTITLE LABEL(S) INCREASE
39 @  GWEN STEFANI Crash f/nterscope) 995 +560 15548 2 4713 | GWEN STEFANI Crash nterscope/ +560
23 26 DAL Lafty Taffy (Dee Money/Asylum/Atlantic) 970 -153 15139 10 35/0 NE-YO So Sick (Def Jam/IDJMG) +526
22 27 T-PAIN I'm Sprung Live/Zomba Label Group) 960 282 13533 13 35[0 E,ﬁfni,ﬂ'f "ﬁ: I/)’;"g;*g":fa%f;"?'r/ . } +:;g
t It
33 @  ASHLEE SIMPSON LO.E. (Geffen) 919 499 1062 5 3M2 | KEI oI ARKSON Wk B e b
20 29  EMINEM When I'm Gone /Shadly/Aftermatiyinterscope) 867 -388 12361 10 29N FALL OUT BOY Dance, Dance fIsland/i0/MG) +362
18 30 GWEN STEFANI Luxurious (Interscope) 781 -466 13840 14 26/0 MARY J. PlIGE Be Without You. (Geffen) +352
28 31 YOUNG JEEZY HAKON Soul Survivor (Def Jam/IDJMG) 75 92 w0 1a gz [N S Dere i) s
36 @  GORILLAZ Feel Good Inc. Viigin/ 729 +72 8922 26 2312 BLACK EYED PEAS Pump It (A&M/interscape/ +267
32 33 SEANPAUL We Be Bumin’ (VP/Atlantic) 652 -125 8705 14 231 BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia)  +239
CASCADA Everytime We Touch (Robbins/ +239
CLICK W 10179 8 2710
3 @  CUCKFIVE Catch ULLALUCE 630 +46 0 PUSSYCAT DOLLS IWILLLAM Besp (A&MInterscopet  +22
35 36  THREE 6 MAFIA Stay Fly (Sony Urban/Columbia) 573 128 8552 7 2710 STAIND Right Here (Fhg/Atlantic/ +196
44 €@ PUSSYCAT DOLLS fIWILL1.AM Beep (A&M/nterscope) 567  +229 8308 3 3311 | CHRISBROWN Yo {Excuse Me Miss) (ive/Zomba Label Group) +176
. . , JAMIE FOXX f/LUDACRIS Unpredictable (/AMG) +153
26 38  TRINA f/KELLY ROWLAND Here We Go (Sljp-N-Slide/Atlantic) 553 -307 6352 10 22/0 RIHANNA SOS (Def Jam/I0JME) +153
43 @ WEEZER Perfect Situation (Geffen/ 425 +65 6791 4 19/0 T-PAIN f/MIKE JONES I'm N Luv... (ive/Zomba Label Group)  +138
50 @ T-PAINIMIKE JONES I'mN Luv (Wit A Stripper) (ive/Zomba Label Group) 387 +138 5344 2 20/7 | JUELZSANTANA There :;{Eo.t-. /l{lzr/omat/gefJa{n//WMZl . +:f:
40 41  MADONNA HungUp (Warner Bros) 315 .99 5173 13 1400 ;E'l’;;fﬂ‘w:oﬁ";:“’:;t; th:':m (‘;f Mmcsa% ; ++ss
@ JAMIE FOXX fILUDACRIS Unpredictable L/AMG) 313 +153 (ALY 1 21/6 ASHLEE SIMPSON L.O.V.E. (Geffen) +99
@ B0 BICE The Real Thing (RCA/AMG) 304 +79 4798 1 16/2 BABY BASH f/MARCOS HERNANDEZ Mamacita LatimyUnversal] +82
. . . B0 BICE The Real Thing (RCA/RMG) +19
38 44  BACKSTREET BOYS Crawling Back To You (/ive/Zomba Label Group) n 166 4325 1" 1210 LL COOL J fIJENNIFER LOPEZ Control Myself (Def JariOuMG) +79
@  CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 295 +176 4669 1 20110} |NXS Pretty Vegas /Epic/ +11
@ INXS Pretty Vegas (Fpic/ 281 +77 6921 1 6/0 GORILLAZ Fee! Good Inc. (Virgin/ +12
42 @ GO0 GOO DOLLS Better Days (Warner Bros.) 255 +67 5310 7 153 | GO0 GOODOLLS Better Days (Warner Bros. +67
. WEEZER Perfect Situation (Geffen/ +65
46 @ ROB THOMAS Ever The Same (Atlantic) 229 +37 3781 3 102
48 49  CRINGE Been Alone (Listen/ 226 -24 3633 15 9/0 On Jan. 26, 2006, all Cumulus monitored reporters wer? temporarily
. . . . 5 suspended from their respective panels and all Cumulus Indicator reporters
50 DEM FRANCHIZE BOYZ... | Think They Like Me (Rele) {So So DEI/VIfyIﬂ} 215 -8 2396 1 121 were dropped from their respective panels until further notice. This week's
charts have been calculated by removing the airplay for the Cumulus stations
59 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. from last weel's charts in order to provide an equal reporting panel between
© 2006 Radio & Records the two weeks and minimize chart disruptions.
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- R&R Toda V= The leading management daily fax

= radioandrecords.comni: Radio’s Premiere Website

= R&R: The Industry’s Newspaper with the
largest help wanted section

CLASSIFIED ADVERTISING Contact KAREN MUMAW at kmumawe@radioandrecords.com or 310.788.1621 for information.
T R TR T T e S | e T R P, [ e R P S I N | SR T S N G A LR ey T | S e © e e e S

February 3, 2006 Radio & Records ® 31

www americanradiohistorv com


www.americanradiohistory.com

&
Bl
Lo

e f € » i Kt . >
A : # + o e % . @
¥ ; . o . S £ e e oy
5 ol e =4 & et W oA SR
. i & > e A e R eI
Gin s CHR/POP s -

February 3, 2006

America’s Best Testing CHR/Pop Songs 12 +
For The Week Ending 1/27/06

( ¢ RateTheMusic. com

w w w
Burn 12-17 18-24 25-34

Artist Title (Label) W LW Famil.
FNELLY CLARKSDN Walk AdaY (RCAIMG) Lm T TR R3S 438E14T)
KELLY CLARKSON Because Of You /ACA/AMG) 410 403 9%% 43% 401 446 407

as; o 0 TS

FALL OUT BOY Dance, Dance (isiand/iDJMG) 395 89% 21% 434 418 3.43

ENATASHABEDINGRELD Unwiten )~ 380 385 8O 20K -
FALL OUT BOY Sugar, We're Gain' Down (sand/l0JMG) 382 388 91% 39% 410 387 362
£ PUSSYCAT DOLLS Stickwitu (A&Hiterscaps/ 0 (370 meR 36 SER 388364
BEVONCE' f1SUM THUG Check Ont Sy UidenCokmbia) 375 357 92% 30% 376 370 380
FC-BROWN.TLL SANTANA RS UveiZonils LibalGoegy 372 356 92% 2 31

RELIENT K Who | Am Hates Who I've Been /Gntee/ﬂaplmﬂ AN 3 G 6% 431 368 345

NED So'Sick (D JamuIAtG] 360 % 18%7397. 3820038
NICKELBACK Photograph (Roadrunner/IDJMG) 369 377 98% 47% 355 380 373
BLACK EYED PEAS Pig 1t (4éMinterscope) 85 384 W%, 29%..35¢" 378 373

GREEN OAY Wake Me Up When September Ends (Regrise) 353 362 99% 49% 356 359 348
“ENHNEM When ['m Gone /Shach/Aftarmarhfinterscops) + 23 577 JAGT 95% 3% 17361083798z 363,
RIHANNA If I's Lovin’ That You Want Def JamI0JMG) 356 341 8T% 30% 340 380 371
BLACK EYED PEAS My Hurps f48Mimarscony/.. 7./ 355 380 9%, §1%. 35759085 546
KANYE WEST Gold Dlgger/ﬁacAFella/DefJaﬂV/lJJMG/ 354 334 98% 50% 334 377 385
RAY J One Wish (Kanikout Sanctuary  BA3335T 1% U0 36607347, L 6T
J. SANTANA There It Go.. Diplomat/Def Jam/DJMG] 338 308 84% 32% 356 353 359
*TRINA K. ROWLAND Herg Wo B St Side/driantic) »3.38 ©* 3.20

3207 80% A% AN I 33

MARIAH CAREY Don’t Forget About Us (Ist; dﬂUJMG 3 37 336 98% 50% 356 338 350
 GORILIAZ Feel Gond E gy 83%~ 4.~ 2838% 345 349
YOUNG JEEZY f/AKON Soul Survivor lﬂefJam//BJMG/ 87% 40% 3 34 337

SEAN PAULWe B Bilni 1VP/dait, .. . e 3B
NELLY Grill Derty/Fo ReellUniversal) 321 308 TI% 8% 312 355 360
TPAIN Yo Sorung veiZomba abel Groopl” 5L A1 308 By, am% 3 7

GWEN STEFANI Luxurious fiterscope) 308 313 96% 46% 268 327 325
. THREE & MAFIA Stay Fly (Sany UrbanColumbia/ 300 306 78%,.30% 320:.313%7288

Total sample size is 338 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Intemet. Onice passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avallable for local radlo stations by
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LAST THIS TOTAL +/-
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS

g g@mmhmmwm WL oy
9

MEDIABASE

WEEKS ON
CHART

TOTAL
STATIONS

NE-YO So Sick (Def Jam/IDJMG) 368 +97 4 61

R

Vi £ SANTANA Run it (v oo Labed Grougy) 36 3.
3 PUSSYCAT DOLLS Stickwitu A&M/nterscopel 355 47 14 [0
ot W e S5

4
€ BLACKEYED PEAS Pump It (48Militerscopel
@ ALL-AMERICAN REJECTS Dirty Little Secret finterscape) 322
7
8

4 1 80

MARIAH CAREY Elm’tﬁrﬁ.l.h“ﬁutl.l’s islandTOME] 313
FALL OUT BOY Dance, Dance //sland/iDJMG) 2n
RIHANNA I i€ v That You Want Def JamDIMG1 267 < 43

12 Q) NATASHABEDINGFIELD Unwiitten (Sory BMG) 264  +18

100 Q) . KELLY CLARKSON Becsuse i Yol TRAmMG) 759" 48 .
10 12 KANYEWEST Gold Digger (RocA-FelaDef Jam/DIMG) 252 12
5id5 @ “TAMES BLONT You're Beautitul (4fntic :

MADONNA Sorry (Warner Bros.)

@
if# 15 ROSETTE Crushid /ShrodlockSTARNeveds) * 233 , 5%y

@* K. CHANTE Ring The Alarm /SonyBM[r’ Music Canada) 224 +13
@2“1% = mwunuﬂmm Me aathmenEMI Masi: Canads) - 2225
MADONNA Hung Up (Warner Bros.) 22 65
38“@ ?ﬁf@s* HEDLEY Trip dioversal Misic Canade ' ’
17 204 MASSARI Real Love /L'apita/Pmplret/

A " B REX GOUDIE Run (Sony BMG Music Canadakss >+
20 @* MELISSA O°'NEIL Let It Go (Sanmy BMG Music Canada) 196
‘24 @D  SEANPAUL Terperatirs (PPidtlnti,

19 244 SIMPLE PLAN Crazy Atlantic/

@D . KELLY CLARKSON Walk Away (Sony BMG/

T S

27 @ J.SANTANA There t Go... lﬂfplomatlﬂefJaW/ﬂJMG/ 167 +3 3 51

B2 20 C coDPAY Takoaetdl S, o
SEAN PAUL We Be Burnin’ /VP/At/antic)

LACK EYED PEAS My umps (46Mintorscops) . 151

o

NELLY Grillz [Derrty/Fo’ ReellUniversal) 149 +§!I v 1 '5Ill

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from
previous week. |f two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

\_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y,

\1 5 are moved to recurrent after 20 weeks on the chart, © 2006 Radio & Records. * Indicates Cancon. )

ARTIST: Mommgwood
LaseL: Gapitol

By MIKE TRIAS/ASSOCIATE EDITOR

O WO SR

‘ N ’e’re sweet and naughty,” says Chan-

tal Claret, frontwoman of New
York-based Morningwood. “We’re like the
girl you want to take home to meet your
mom but then also want to take home with
you again — in bad form.”

“Nth Degree,” Morning-
wood’s danceable pop rock
alternative song, is begin-
ning to pop up all over radio,
with WEZB/New Orleans
leading the charge. Howev-
er, the song, which is also
being used by NBC for its
on-air promos touting the
new season, is not a complete representa-
tion of Morningwood’s music.

The band’s self-titled debut was re-
corded in London and was ready a year
ago but just recently hit the streets. “I've
been sitting on this little nugget of gold
for a year,” says Claret. While the rest of
the Gil Norton-produced album is a bit
more rock-oriented than “Nth Degree,” it
flows very well, never leaving the listener
with a dull moment.

Claret and former Wallflowers drum-
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mer-turned-Morningwood bassist Pedro
Yanowitz formed the band in 2001 when
they met at Sean Lennon’s birthday party.
After wowing everyone with Claret’s
voice, the pair began to work together,
taking the name Morningwood. “We went
through a bunch of different names, and
that was what popped up,” says Claret
with a laugh.

Since then they have been become fam-
ous for their live show, during which
people have been known to strip during
the song “Take Off Your Clothes.” Says Clar-
et, “The craziest thing was probably hav-
ing two boys get fully naked, and me riding
them hke pomes Every night is something

While some performers
B may fear such fan fervor will
& draw attention away from
them onstage, Claret says
that in the case of Morning-
wood, it can’t be done. “If you
saw our show, it’s really hard
to take the attention away
from me, Claret says. “People wanna try. I
actually dare them. Just try it, please. It is
not so easy.” You can check out the band
for yourself on their tour, which kicked off
in Seattle on Jan. 24.

As for the rest of the year, Claret has set
some modest goals: “To have our live show
get even better, if that's possible,” she
says. “Maybe one day move into a van and
get a merchandise guy, expand a little bit,
pay off some debt, pay some bills. I'm
responsible with my rock 'n’ roll.”

Do You, Sales, Take....
Continued from Page 29

That’s where [PD] Tracy Austin and
[Asst.PD/MD] Leslie Whittle are so good at
what they do. They are so in touch with mu-
sicand the listeners, they live the lifestyle, and
they’re observing what'’s going on in the clubs
and during our music tests. All of that comes
into play as we try to stay ahead of the curve
and bring in new listeners.

As we all know, Rhythmic is popular with
the young end of today’s audience. The for-
mat does very well with teens. Let them have
them. We'll program a little to the teens, but
giveus the 18-34s, 25-34s and 25-54s, and we'll
be happy with that. No doubt, that's where
the sales department does well.

R&R: Finally, how do you stay competitive with
18-34s but also satisfy the ever-important 25-54
demo that sales considers to be so important?

MS: For the GM of a CHR station, this is
probably one of the biggest challenges we face.
There’s an ongoing battle between who the
programming department is programming
for and what sales is trying to accomplish. As
we all know, there have been changes in the
demo. There’s a lot more business for 25-54
and 18-49. How do you plan for that?

What we've been successful at is putting to-
gether a strategic programming plan that we
revisit every spring. We know who we're going
to target, and then we execute it. KRBE has been
lucky. We have always done well with 25-54s.

The key is the 25-34 cell. If you're able to do

www americanradiohistorv com
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“Anyone can cut their
commercial load, and
that’s great, but if the rest
of your package isn’t good,
it’s ultimately not going to
wo
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well — as we have — in that cell, it hits the up-
per end of 18-34 and the lower end of 25-54. If
you're able to do well in that cell, you should
be successful in both demos moving forward.

KRBE is also a heritage station in this mar-
ket. We're well-known and well-respected by
listeners and the advertising community. A lot
of people grew up listening to us, and as those
people go into the 35-54 demo, they still want
fun and entertainment in their lives, they want
to be cool and hip, so they’re going to go to the
station that’s been there for them all these years.

As long as we remain the fun, cool, hip and
entertaining station that we are, we capture
those older listeners who are out of the core
demo but have kids who are now exposed to
the station. I tell my people that you can nev-
er forget where you came from.

Associate Radio Editor Keith Berman had a lot
to do with making this week’s column possible.
That's all I'm legally allowed to say at this time.
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CHR/POP REPORTERS

WKKF/Albany, NY*
PO/MD: Rok Bawes
5 NATASHA SCDINGRELD
1 JAMIE FOD0x AUDAGRIS

1 PN
KANYE WEST 1AUPE FASCO

e o

KQID/Aexandria, LA
PO: flon Robeets:
5 RIHANNA

‘SHE WANT' REVENGE
JONES

KPRF/Amarillo, TX
PO/MD; Marshal Blevins
ASHLEE

KGOT/Anchorage, AX
OM: Mark Marphy

CASCADA
NOTORIGLIS B LG #P DIDDY, NELLY

Pnzbfi Wmn?m' .

in

2 JASON NRAZ

1 NOTORICLS B..G tP DIDOY , NELLY
MARY J. SLIGE

GWEN SEFAN
T-PAIN LOHKE JONES
TEUOY GEGER

KHSOIBIMlian, MT
OM: Jeft Hewel

v

p—

WXKS/Boston, MA*
PO: Cadlitac Jack
APOMD: David
5 MELLY

STAIND

CKEY/Buitalo, NY*
PD: Dave Universal
MD: Mottiey

MATISYAHU
CHAISTENJ

KZIA/Cedar Rapids, (A
0OM: Rob Norton
PO &
APD:
MD: fic Swamn
‘GWEN STEFAME

i
RIHANNA

WQ0B/Champaign, IL
PO/MD: Ken Cunnl
AMBER

WNKS/Charlotte*
PD: John Reynolds

: ids
S

WIXJ/Chattanooga, TN*
OM; Kris Van Dyke

190 s Mhors

MD: Heather Backman
2 T-PAIN WNIKE JONES

WKSC/Chicago, IL*
PO: Rod Phillips
MD: Jeft Mul

NS
RIHANNA

KLRS/Chico, CA
PO/MD: Eric Brown
15 MARY J BUGE

WKES/Cincinnati, OH*
OM: Scott Reinhart

P B

WAKS/Cleveland, OH*
OM: Xavin Metheny

DM: Jett Znkauckas

PD: Dan Mason

ti nel

KKMG/Colorado Springs, C0*
OM: Bobby rwin

PD: Chad
PINK
SAVING JANE
CASCADA
50 CENT

WNOK/Columbia, SC*
PD: Toby Knapp
: Panchg
2 MARY . BLIGE
MATISYARU
WCGO/Columbus, GA
OM/PD: Bob Quick

1 FRAY
1 MORMINGWOOD
1 PUSSYCAT DOLLS IWILL LAM
1 NICKELBACK
POK

WNCIColumbus, OH*
mmnlﬁaom MeCoy

7 NELLY

6 NICKELRACK

Kt e
o

SEAN PAIR
PUSSYCAT DOLLS GCWHLIAM

WGIC/Cookeville, TN
OM: Marty McFly

PD: Sm o
iy

KKPN@H: Christi, TX*
ON/PD: Scoll Hok
7 BOBICE
RIHANNA

KHKS/Dallas, TX*
PD: Patrick Davis

MD: Billy The Kidd
4 MW
PINK

WOKF; lon, OH*
o Tw’,n rmm
PD: Wos McCain

: Dralon:

KKDM/Des Moines, (A*
PD/APD: Grog Chance
Wasingki

WKQI/Detroit, MI*

PD: Dom Theodare

APDﬂIMJ: Beau Danlels
1 T-PAIN UMKE JOKES

WLVY/Eimira, NY
OM/PD: ar&n‘mﬂl
APD: Brian Stoll

10

10 T-PAIN UMIKE JONES
10 JAMIE FOXX tLUDACRIS
3 RIHANRA

WNKiEImira, NY
OM/PD: Scatt Free

2 1-PAN tMIKE JONES
N CHRIS BROWN
2 PUSSYCAT DOLLS IWILLLAM

KDUK/EI.E&M. oR
OM: Chris

3 rgent
PD: Valerie Steels
5 PUSSYCAT DOLLS tWILL LM

WSTO/Evansviile, IN
DM: Tim Huel sing

PD: Stan ‘The Man’ Priest
APDMD: Josh Strickiand
% USHER

éééggé ;

Big Dog” Kapel

WDAY/Fargo
OMPD: Mike
MD: Toy Dayion

KMXE Fayettzvill,
on: TM{IFTM o
PD/MO: ke D.

31 ENRMEM UNATE DOGG
29 JAMES BLUNT

12 RELENTK
11 PUSSYCAT DOLLS WL [ AM

Stations and their adds listed alphabetically by market

KSMEA. Collins, CO*
OM/PD; Chris Keily
MD: Kramer

fifiity
e

i

KZBB/F. Smith, AR
OM/PD: Raigh Cherry

APO/MD: Jen Colonna
30 MARY ) BLIGE

23 CASCADA
17 KANYE WEST
16 GREEN DAY
11 GWEN STEFANI

WYKS/Gainesville, FL*
PO: Jeri Banta

11 STAND

1 MWARY

9 TEDDY GENGER
7 NOTORIOUSBLG 1P DIDDY, NELLY
RHANNA

PiR
JASON MRAZ

GO0 600 DOLLS
JAMIE FOX0( LUDACRIS

KKXL/Grand Forks, ND
DM/PO: Rick Acker

WSNX/Grand Rapids, MI*
PD: Eric 0'Brien

APD: Brian Holmes
32 PUSSYCAT DOLLS tWILL | AM
2 RHANNA

12 MATISYASU
BUBBA SPARXOOC T/YING YANG TWINS

WKZL/Greenshoro, NC*
PD: Jason Goodman

APD: Mike Kigin

MD: Marcia Gan

CASCADA
GWEN STEFANI

WERO/Greenville, NC*
APOMD: Chris “Hollywood” Mamn

WRHT/Greenville, NC*
PO: Fox Feltman

: Fox

1 MATISYAHU
SEAN PAUL
NICKEL BACK.

WFBC/Greenville, SC*
PD: Chase Murphy

1 MORMINGWOOO
RIHANNA

WHKFHarrisburg, PA*
OM; Chets Tyler

WKSSMartlord, CT*
PD: Rick Vaugha

MO: Jo Jo Brooks
11 NOTORIOLS B 6. 1P DIDDY  NELLY..
10 JASON MAAZ

KRBEMouston, TX*
PO: Tracy Austin

ND: Whittie

Mo Adde

nti
it

S e
NICKELBACK

WNOU/Indianapolis, IN*
OM: David Edgar
PO: Chris Edge
MD:
15 MARY L BLIGE
7 GWEN STEFAM:

WYOY/Jackson, MS*
OMPD; Johny D
APO/MD: Nate West
T0VEARS
JAMIE FOXX YLUDACRIS
WARY J BUGE

WAPE/Jacksonville, FL*
DM/PD: Cat Thomas

WFKS/Jacksonville, FL*
PD: Skip Kelly

MD: Jordan
2 NELLY

WYOT/Johnstown, PA
PD: Miich Edwards

14 CHASS
10 NOTORKOLS B.LG. /P DIDDY , NELLY.
B RIHANNA

KMXV/Xansas City, MO*
MD: Joe Mack
GWEN STEFAN!

WWSTXnoxville, TN*
PD: Rich Bailay

3 Bohannon
7 T-PAN UMIKE JONES
JAMES BLUNT

WAZYatayette,
an
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J YUERNIFER LOPEZ
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KSMB/Lal ,LA*
Du_: et e
APDMO: Marwel

3 {rlmmi FOXX ULUDACRIS

JASON MRAZ

WLAN/Lancaster, PA*
PO: J7 Basch
APDMD: Holly Love

6 NELLY

3 KELLY CLARKSON

KRRG/Laredo, TX
OM: Martha
PO/MD: Monica Salazar
8 GWEN STEFANT
3 MARY.J BLIGE
3 STAND

WLKTAexington, KY*
:Ban]y X
2 PUSSYCATDOLLS IMALL | AM
GWEN STEFANI

KFRX/Lincoln, NE
OM: Mark Taylor

: Matt
1’ 600 600 DOLLS
14 EMINEM UNATE

KLAL/Liitie Rock, AR*
OM/PD: Randy Cain
APD: Ed Johnson
MO: Chartotte
RLIPSYDE

JASON MRAZ
MARYJ BLIGE
PiNK

KlIS/Los Angeles, CA*
: John

APD/MO: Julle Pitat

14 RIKANNA

WDJX/Louisville, KY*
PD: Shane Colling

WZKF/Louisville, KY*
PD/MO: Chris Randaiph
No hocs

f; L 1s
51 PUSEZAT DOLLS WaetL | AM
FablFy FAH EAMARIES HEANANDEZ

R
TN MAAZ

WHYMiami, FL*

PO: Rob Raberts

APD: Donnie Michaels

MD: Michael Yo

’EEPLHH! RIBBON ALLSTARS UBIG 801 & KILLA

5 PiNK
JAMES BLUNT

WXSS/Milwaukee, WI*
COM/PD; Brian Kally

KDWB/Minneapolis, MN*
PO: Rob Morris
MO: Lucas
22 T-PAN MIKE JONES
1 RIRANNA
WABBMobile, AL*
12 RIHANKA

MORNINGWOO0
KANYE WEST YLUPE FIASCO

KHOP/Modesto, CA*
OM: Richard Perry

WRVWNashville, TN*
OM: Clay Hunnicutt

Bt
WARY J, BLIGE

WFHN/New Bedford, MA
PD; Jim Raitz
2 LLCOOLJ WEMFER LOPEZ

WKCINew Haven, CT*
W0 Jger” Tomas
3 RHANNA

APD: Charfie Scott
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KOCH/Omaha, NE*
B e
?Q”‘m

2 MABY J BLIGE
1 PUSSYCAT DOLLS tWILL I AWM
STAND

WILN/Panama City, FL
OM: Mike Preble

: Keith Allen
13 PUSSYCAT DOLLS tWILLLAM
CHRISTENJ
SPEECH

WI0Q/Philadelphia, PA*
PD: Todd Shannon

APD/MD; Marian Newsome-Mckdam
11 NATASHA BEDINGFELD

KZZP/Phoenix, AZ*
PD: Mark Medina

MD: Chino
24 MARY ) BLIGE
2 SEANPAOL

WKST/Pittsburgh, PA*
PO: Alex Tear
APD: Mark Alen

17 WARYJ BUGE
13 JAMME FOXX ALUDACRIS

KKRZ/Portiand, OR*
PD: Brian Bridgman
MD; Brooks Fox
29 T-PAIN IWIKE JONES
7 A
TEDOY GEIGER
MADONNA

WERZ/Portsmouth, NH*

OM/PD: Mike D'Donnell

MD: Molissa Mathers
CASCAA

NICKEL BACK
MARY ) BUGE

WHTS/Quad Cities, (A*
POMO: Tony Waitelurs

4 CHRIS

4 MARY J. BLIGE

1 PUSSYCAT DOLLS IWILL | AM
WEEZER

WDCG/Raleigh, NC*
PD: Randi Wes!
KRCS/Rapid City, SD
OM: m?.”é-mﬂ.

PD: D. Ray Knight
iyt

£28
5
g

:
:

MOB & JAMNE FOXX

-

REN3IRRBES.
spies
i

%

KWNZMReno, NV*
. Eddie Gomez
‘SEAM PALL
CHRIS BROWN

WRVQRichmond, VA*

WJJSRoanoke, VA*
POMO: Cisgo

NELLY
2 NOTORIOUS B6 1P DIDOY , NELLY.

WXLKRoanoke, VA*
PD: Kevin Scoft

WKGS/Rochester, NY*
PD: Erick Anderson

WD dick Oifwect
53 PUSSYCAT 0OLLS WWILLIAM
8 PK
MARY ). BUIGE

WPXY/Rochester, NY*
PD: Miks Danger

APD: Carson

M- J.B.

NoAdis

KDND/Sacramento, CA*
PD: Siave Weod

S L
PR

WIOG/Saginaw, MI*
0y

3 NELL

2 PUSSYCAT DOLLS tWILLLAM
KZHT/Salt Lake City, UT*
PD: et McCartney

MD: Moaroe

1 GORILLAZ
LL COOL J WENMFER LOPEZ
RIHANNA

KIXY/San lo, TX
M:Jﬂlkw
PO/MO: David Carr

12 MGKELBACK

11 R0 THOMAS

7 GWEN STEFAMI

7 XPRIS
7 RIHANNA

KELZ/San Antonio, TX*
Bennelt

3 WARY L BLIGE
JAMIE FOXX 1A UDACRIS

KSXY/Santa Rosa, CA*
PO DAL ot o
REANA

t
MATISYAHU
SEAN PALL.

XM Top 20 on 20/Satellite
PO e

CHRIS BROWN

FHANNA

KSLZ/St. Louis, MO*
PD: Tommy Austin
MD: Talor J

STEF

WIHT/Washingto, DC*
MD: Albie Dee
71 RHANNA

WIFC/Wausau, Wt
PO John Jost

KZCHMWichita, KS*
oM James

PD: P,

APD: Mat Mitchel!

MD: Jo Jo Colling

Ko Adds

WBHT/Wilkes Basre, PA*
PO: Mark Mckay
D: A
1 STAIND

TEDDY GEIGER

RHANNA
WKR2/Wilkes Barre, PA*
O#: Jim Rising

O/MD: Kelly K
ke

WSTW/Wilmington, DE*
PD; John Wilson
APDMD: Mike Rosi

4 BCKELBACK

MARY . BLIGE
10 YEARS

WAZDWilminglon, NC
PO: Maric Jacobs

9 RAYJ

6 NELLY

KFFM/Yakima, WA
OM: Ron Haris
PIVMD: Steve Rocsa
APD: Reeska Cosy

2 MARY J BLIGE

AT AT

MEDIABASE
*Monitored Reporters
172 Total Reporters

113 Total Monitored
59 Total Indicator

Did Not Report,
Playlist Frozen (3):
KNDE/Bryan, TX
KZiL.ubbeck, TX
WKSUWinchester, VA

J
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DARNELLA DUNHAM

ddunham@radioandrecords.com

The Business
Behind The Show

Sales and programming can work together to meet

their individual goals

Though they have completely different objectives, sales and
programming need to work together to ensure the success
of a station. Great ratings are wonderful, but if those ratings
aren’ttranslated into dollars, you won’t have a job for long. While
that’s something we all know and understand, sometimes petty
battles can lead to a great divide between the two departments.

[initially planned to use this space to get
some insight from general sales managers into
what PDs could do to help the sales efforts at
their stations. However, I was pleasantly sur-
prised to learn that the GSMs I spoke to enjoy
great working relationships with their PDs and
marketing directors.

Pat Thomasson, Monica Lewis and Jenni-
fer Altheide work in different markets with
various competitive situations and ethnic com-
positions, but they all understand and empha-
size the importance of communication when it
comes to their relationships with programming
and marketing. We're in the communications
business, so this should be a given, but, unfor-
tunately, it’s not.

Selling a station that is hip-hop-friendly has
its challenges, so it is in everyone’s best inter-
ests to work in accord. Sales is not the enemy
of programming, and working together will
only help the bottom line. These three GSMs
show how it can be done without compromis-
ing the integrity of the product.

~ Pat Thomasson :
GSM, KPWR (Power 106)/Los Angeles

It's about communication and not building
barriers between departments. [PD] Jimmy
Steal, [Sr. Director/Marketing & Promotions]
Dianna Jason and I have a lot of respect for each
other and understand each other’s needs, and
that makes coordinating through the depart-
ments a lot easier.

People who only think of the sales effort and

TEMPERATURE’S RISING ve/atiantic artist Sean Paul (1)
stopped by the studios of KZZA (Casa 106.7)/Dallas and kicked it with
afternoon driver Nina Chantele.
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Five Tips For Getting
Along With Sales

f've had some great relationships with sales during my time in radio,
and here are a few pieces of advice on how you can develop a better

working relationship with your sales department.

Communicate face to face. While we have the luxury of e-mail and Instant Mes-
senger, there's nothing like speaking to someone in person. I've found that an
issue can be resolved very quickly by going directly to the person in question. Us-
ing e-mail, the resolution can take hours.

Also, there’s nothing like being able to observe inflection, tone, body language and
facial expressions to truly get a sense of everything a person is communicating.

Don't just say no. No is a quick and easy answer that doesn’t require much
thought or effort. Take the time to try to figure out a mutually beneficial resolu-
tion for programming and sales. Sometimes no will be the only answer, but at least
spend some time trying to find solutions.

Keep sales informed. Planning a big year-end countdown or mix weekend takes
weeks of preparation on the programming side, but don't get so caught up in the
planning that you forget to inform your GSM about these potential sales opportu-
nities.

Share the perks. Sometimes sales reps will ask for CDs for their clients. If you have

some extras sitting under your desk, why not pass them along? Those CDs may

not lead to a monumental increase in sales from that client, but they could lead to

2 the client having a good feeling about your station and spending money later.

Explain yourself. We’'re all busier than ever, but take the time to meet with sales-

. people and clients when they ask. It's easy to assume that reps completely un-
» derstand your product because they work in radio, but sometimes they don’t. When

“I’s intriguing to have the
opportunity each day to
present another piece of
education to a potential
client that may open their
mind and unlock the
possibilities of our
audience.”

Monica Lewis

don’t think about marketing and programming
are doing themselves a disservice. You've got
to put yourself in their
shoes, and all three of us
do that all the time.
Good communicationis |
the key.

This system was in
place when I got here.
[GM] Val Maki makes
sure that we always
have a great forum for
communication in ev-
ery department. From pat Thomasson
receptionist to general

manager, everybody has

avoice. That tone is set by

Val, [Emmis President/

Radio Division] Rick
. Cummings and [Emmis

Chairman, President &

CEO] Jeff Smulyan.

Alotofithas to do with

corporate culture. The sta-

. tions that don’t communi-

cate that well, that starts at

-~ the top. Our culture is one

of communication and

growth and really under-

- standing what one anoth-
er’s needs are.

When I came here Jim-
. my and Dianna were al-

r——

¢ the better they will be at selling it.

ready in place. Everybody has that period
where they have to get to know you and make
sure that you understand what they’re trying
to do. The people who brought me in asked
those questions before I was ever hired. It's all
about making sure that anybody you bring into
the ecosystem of the station fits the equation.

~ Monica Lewis
GSM WPHI (100.3 The Beat)/
Philadelphia

Communication is the most important fac-
tor. If you communicate effectively very quick-
ly, most problems can be resolved or averted.
We established the need for communication
early, but the work to get where we are now
was done over time.

It's always a work in progress, because you
have to constantly remind one another what the
ultimate goal is. It happened very quickly: We
set our parameters and they set theirs, we un-
derstood each other, formed our bond, shook
hands on it and were able to move forward.

We have a great relationship with our pro-
gramming department and our marketing de-
partment, and we all interact very well. I definitely
bring Sarah O’'Connor, our Marketing Director,
into the fold very quickly. She is very program-
ming-oriented, so she really gets it from both
sides. She’s able to be a good balance for us.

If we need to take it to =
the next level, to our PD,
Colby Colb, we will do
that pretty quickly and |
try to present what [
we've come up with.
Then weall sitina room
— even our Operations
Manager, Helen Little,
on most occasions —

you make any major changes to your on-air product, be sure to explain them.
It's natural to feel a little defensive when someone questions your decisions,
but it's a useless emotion, so let it go. The better sales understands your station,

and make sure we're all
on the same page. That's
my big thing: trying to
make sure we're all on the same page at all times.

There are still challenges in showing clients
the benefits of this audience. I'm not going to
say “the African-American audience” because

Monica Lewis

www americanradiohistorv com

it has blossomed into a culture now, and into
an environment that goes well beyond the Af-
rican-American consumer. That consumer is
our biggest target, but the format has blos-
somed into the general population.

It's intriguing to have the opportunity each
day to present another piece of education to a
potential client that may open their mind and
unlock the possibilities of our audience.

GSM, KKFR (Power 92.3)/Phoenix

Our PD, Bruce St. James, is very sales-orient-
ed, and you don't find that very often. That's
just the way he works.
He’s very sales-focused |
and understands where
the money is coming
from.

Of course, he's going
to protect the on-air
side of things, but, over-
all, he'll look at it and
say, “I understand this
needs to be working
OK with sales.”

It’s nice because there
is not a division between the sales department
and the promotions or programming depart-
ments. It’s not their side of the building vs. our
side of the building. I don’t have issues with
my PD, and he is very helpful. I don’t know
what he could do to make life easier because
we work so well together.

Iwill have been GSM for two years in March,
and that’s how long we've worked together in
this capacity. I was the LSM prior to that, and
also in sales, so, technically, we've been work-
ing together for seven years.

And he had that working relationship with
the sales manager previous to me. He under-
stands what sales is trying to accomplish.
Sometimes there will be arguments or issues
about putting a client on the air. He may not
be happy with it, but once we talk about it, he
may end up saying that it's fine, and we'll go
ahead and put it in.

Jennifer Altheide


www.americanradiohistory.com

& i 5
T & e G

e W H S CHR/IRHYTHMICTOPSO - - = -

-
L
d
&

February 3, 2006 POWEF
LAST THIS TOTAL +/- TOTAL WEEKS ON  TOTAL STATIONS/
WEEK WEEK ARTIST TITLE MBEL{S) PLAYS PLAYS AU%%;ICE CHART ADDS M EI] l AB ASE
1 1 NELLY Grillz (Derrty/Fo’ReellUniversal) 6385 -165 696548 14 81j0
: £i. sEEE E 2 fE .
2 @  NEYO SoSick DefJam/IDIMG) 5815  +130 604001 10 80/ - AMOST ADD éﬁ' ,
3 6 BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia) 5449 +780 663798 1 69/0 IR E A oo rr i rd
5 @ MARY J. BLIGE Be Without You (Geffen/ 5108  +827 635192 9 810 IS G A0BS
10 @  JAMIEFOXX fILUDACRIS Unpredictable (/AMG) 3935  +464 410307 8 813 | KANYEWESTIRUPEFIASCO Towh.. fucA olalef JamUMG) 34
, . . . £-40 Tell Me When To Go (Reprise/BME) 16
1" 0 T-PAIN ﬂMIKE JONES I'mN Luv (Wlt A Stnpper) UIVE/ZGITIba Label GfDllp} 3867 +580 324667 6 79,4 YOUNGBLOODZ Chﬂp Chup {LaFacelJive/Zomba Label G’U’ﬂ/ 16
4 7 MARIAH CAREY Don't Forget About Us fisland/IDJMG) 3794 -681 323611 15 79/0 NEW RIDAZ Special Girl Upstairs) 13
7 8  JUELZ SANTANA There it Go (The Whistle Song) /Djplomat/Def Jam/IDJMG) 3554 347 281019 17 760 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 1§
. . R CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal) 1
CHA lat - 2
9 9 MILLIONAIRE Turn it Up /. almm/U{)/versa/} 3347 273 260073 2 69/0 BUN B fIYING YANG TWINS 6t It fRap-4-Lot/sytam) g
6 11 CHRIS BROWN f/JUELZ SANTANA Run It {Jive/Zomba Label Group) 3184 -745 313392 25 81j0 FAITH EVANS Tru Love (Capitol) 9
8 12 RAY J One Wish (Knockout/Sanctuary) 3063 635 279123 22 76/0 SEAN PAUL Temperature (VP/Atlantic) 8
18 @ BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 2721 +290 186762 7 69/3
16 @ EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscape) 2710 +94 257018 6 s0n i f / seg MO S T Frr JT e
14 15 PUSSYCATDOLLS Stickwitu (A&M/interscope) 2648 -10 223537 16 481 ’ "'5; 1 d Vs I
12 16 DEM FRANCHIZE BOYZ... | Think They Like Me Remix) (So So DefiVigin) ~ 2537 -390 332342 18 7900 INCREASED PLAYS
13 17 DAL Lafty Tafty (Dee Money/Asylum/Atlantic) 2440 391 215290 21 740 o
15 18 FHREE 6 MAFIA Stay Fly (Sony Urban/Columbi 2102 581 209315 21 6Bjp | AFSTTLE LR INCREASE
o ’ . e AL UL a0s ; o MARY J. BLIGE Be Without You (Geffen) +827
‘ e T 1909 126 135423 10 G510 | peyonee: f1SLIM THUG Check On it (Sony UrbanColmtia)  +760
23 @ LIL ROB Bring Out The Freak In You (Upstairs/ 1746 +269 147814 9 351 T-PAIN fIMIKE JONES I'm N Luv... Liive/Zomba Label Grogp)  +580
24 @ SEAN PAUL Temperature (VP/Atlantic) 1696 +248 207335 5 578 CHRIS BROWN Yo (Excuse Me Miss) (five/Zomba Label Group) +574
26 @  PURPLERIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin) 1505  +22 177100 15 370 ‘J’:’;;“:::;“fz’f:::énﬁ"u‘"“ f:d,“‘t"‘:“‘:"{‘;ﬁ% IS” Deffigin) *45:2
.. . npredictal +
25 @ BOW WOW Fresh Azimiz (Sony Urban/Columbia) 1502 +121 119673 9 58/3 LL COOL J flJENNIFER LOPEZ Control Myself (Def Jam/IGMG) +322
28 @ YOUNG JEEZY My Hood (Def Jam/IDJMG) 1375 +42 82893 5 62ia BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Viged ~ +280
21 256 TRINA fIKELLY ROWLAND Here We Go (Siip-N-Slide/Atlantic) 1314 336 101654 19 63/0 LIL ROB Bring Out The Freak In You Upstairs) +269
37 €D  DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 1307  +540 153686 4  60j12 | BUNBIIYING YANG TWINS Gitit RapALotisylum)  +261
29 @ HOTORIOUS B.L.G. f/P. DIDDY, NELLY... Nasty Girl (Bad Boy/Atlantic) 1283 +M1 193863 7 58/2
33 @ BUSTA RHYMES Touch It /Aftermath/interscope) 1164 +253 214973 8 40]3 I Sl :
‘N o Ar
27 29  LIL' WAYNE Fireman (Cash Money/Universal) 1152 -257 87673 14 460 & NE wg& Ajj§]! y E .
22 30  GWEN STEFANI Luxurious finterscope) 1048 -576 138562 13 44)0 KEYSHIA COLE Love /4&M/nterscope)
34 € BABYBASH fIMARCOS HERNANDEZ Mamacita (Latium/Universal) 990 +98 76582 4 191 Total Plays: 455, Total Stations: 16, Adds: 5
38 €D BUNBIIYING YANG TWINS Git It (Rap-A-Lot/Asylum) 863  +267 65742 2 459 ‘T"m: ;ANF“T;;";‘S f:AS‘:At"T ?elfgﬂzf:dﬁ_ﬂgm i
43 € LLcoOLJ fJENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 848  +322 83292 2 M9 B:t:cxaysién PEA;t: mal't";‘; Wm,;o y
u
32 34 KEYSHIA COLE | Should’ve Cheated (A&MInterscape) 820 133 78743 16 310 Total Plays: 418, Total Stgtiuns: 20, Adds: é’
36 35  MACK 10 The Testimony {Hoo Bangin/Capitol) 810 -32 74365 6 an DILATED PEOPLES Back Again (Capital
31 36  SEANPAUL We Be Burnin’ (VP/Atlantic) 795 .86 112074 20 450 Total Plays: 273, Total Stations: 23, Adds: 3
44 € DAVID BANNER flJAZZE PHA Touchin’ (SRC/Universal 738 +215 59157 2 463 NEW| gllﬂklzsﬁpaecial Gir;/U/{stairsllﬁ s 13
30 38 TWISTA fIPITBULL Hit The Floor (Atlantic) 725 285 83725 15  47[0 TR‘I’:A";:S'SUS {'DT‘;‘;'M;;;'/";; s
. el Jai
45 €  JUELZ SANTANA Oh Yes Diplomat/Def Jam/iDJMG) 716 +194 102462 2 368 | 1oqaPlays: 240, Total Stations: 11, Adds: 7
40 @ DAL Betcha Can't Do It Like Me (Dee Money/Asylum/Atiantic) 664 +64 46975 3 38/14 TAMI CHYNN Hyperventilating (Cherry/Universal)
42 @ DADDY YANKEE Rompe (E/ Cartelfinterscope) 640 +126 80172 4 mn Total Plays: 204, Total Stations: 12, Adds: 5
35 42 EMINEM When I'm Gone (Shadly/Aftermath/Interscope) 620 -266 78723 10 250 '?UNIBIZMMZSZC . JAY-SZ....:. Getl'zhrAu;:]ed g?aﬂ-A-lot/M”'/
41 43 LUDACRIS f[FIELD MOB & JAMIE FOXX Georgia (OTP/Def Jam/IDJMG) 592 4 36883 5 2100 J‘ﬁ:&:us : T"l‘a' ;;"“;:}l A
I Lo d
49 @  E40 TellMe When To Go (Reprise/BME) 590 +110 66811 2 23016 | qopays: 191, Totol Statane: 16, Adde: 8
46 @ CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal) 561 +43 65233 3 19112 | 1y yND Spend Some Time (Tatter)
@ KANYE WEST fILUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) ~ 547 +180 55771 1 47134 Tota) Plays: 120, Total Stations: 11, Adds: 2
48 @ MC MAGIC f/DJ KANE Sexy Lady (Nastyboy/ 520 +17 49321 4 8i0 Songs ranked by total plays
@ MOBB DEEP Have A Party (G-Unit/Interscope) an +59 94469 1 15/2
@  GWEN STEFANI Crash finterscape) 464 +161 23164 1 221 Station playlists for all R&R reporters are available
. i M e
50 €D TWISTA{MARIAH CAREY SoLonely Atiantic/ 63 +33 62825 5 71 on the wels al ww. @ad(oanirecords.com
85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay | On Jan. 26, 2006, all Cumulus monitored reporters were temporarily
week of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays | suspended from their respective panels and all Cumulus Indicator raporters
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | were dropped from their respective panels until further netice. This week's
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week | charts have been calculated by removing the airplay for the Cumulus stations
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. from last week's charts in order to provide an equal reporting panel between
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. the two weeks and minimize chart disruptions.

clear. consistent. quality.

All hooks are not created equal. ﬁ
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l i America’s Best Testing CHR/Rhythmic S 12
¢ RateTheMusic.com B e reg e e Songs 12+

Persons Persons Persons

e s sy %

)

Artist Title (Label) TW LW Familiarity Burn  12-17 18-24 25-34
'MARY J. BLIGE Be Without You (Geffem) =~ % 0 "a26 413 80%  9%:. 422 ‘425 434 | ARmst: Dilated Peoples
NE-YO So Sick /Def Jam/IDJMG) 415 409 8% 16% 437 414 396 LABEL: Capitql L
BEYONCE' fiSLIM THUG Check On It (Sony Urban/Columbie) A0 AN AT % CA18T 4037 BB | e ctar
NELLY Grillz (Derrty/Fo’ Reel/Universal) 398 392 ° 89% 2% 4.24 401 387 ;
CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba L abel Group) 396 400 96% * 39% 411 389 384 FOr years, Dilated Peoples -
CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 3.96 - b2% 9% 413 390 386 have stayed way under e [ !‘
NQTORIOUS B.LG. iP. DIDDY... Nasty Girl (Bad Boy/Atlantic) . » ~ “*. 385+ — ,.63% , 9% 420 380 40p:| themainstreamradarn2004 “SEFSN R A
PUSSYCAT DOLLS Stickwitu (A&Mnterscope) 392 389 95% 28% 411 382 35 | heirsingle”ThisWayfeaturing and produced by Kanye West,
MARIAH CAREY Don't Forget About Us fisland/IDJMG) < 7389 383 9% _41% 362 , 385 421 | Benerawed Dilated Peoples’biggest buzz ever but didn't quite
RAY J One Wish (Knackout/Sanctuary) 389  3.93 94% 0% 416 3179 162 cross them over. The Los Angeles natives don’t avoid commer-

cial success, they just focus on creating music that best reflects
who they are.

With three albums under their belts, bandmembers Rakaa,
Evidence and D] Babu are back with a new album, 20/20. “We

JAMIE FOXX fILUDACRIS Ungredictable w/RBG) ., . < ¥ ¥ 387 386 J5%C.s15% 356 395 391

&

JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/IDJMG) 383 381  91%  31% 406 392 331
TRINA fIKELLY BOWLAND Here We Go [Sip-N-Slide/Atlantic) - LS A3, 9% F32%, 400 376 © 362

&

BOV! Wow Fre;tl Azimiz /Saliy Urban/Ca/umb(Z?/ o o 331 3.78& 59% ; 0% ' 4.27M 367 3714 weren't worried about the whole album, how it was going to
‘EMINEM {INATE DOGG Shake That (Shady/Afrgrmathinterscope) - . %, 53,784 3.87 % B1%iiiie%. € 447 367 £330~ connect and if we had two love songs and one party song,” says
YOUNG JEEZY HAKON Soul Survivor (Def Jam/IDJMG) | 375 375 S1%  40% 375 386 IS | g e justbanged itout

KEYSHIA COLE TShould've Cheated A&Mimterseope) < § &~ = "374 388 - 79% ~24% 375, ‘318 7 "We had it and knew whete we were going, but it was more
DEM FRANCHIZE BOYZ... | Think They Like Me... S0 So DeffVigin) 372 354 8% 3% 4M 380 352 | boutneindividual tunes. There was noquestioning ourselves.
CHAMILLIONAIRE Tur it Up (atiumpiversalf? 5% 2, Bg7 378 . 73%"% 19% 5, 4050, 3625 349% | T m——

THREE 6\ MAFIA Stay Fly (Sony Urban/Columbia) 359 358 88% 37% 381 365 340 The lead single from 20/20, “Back Again,” is getting attention
'YOUNG JEEZY My Hood (ef Jamiumg) .~ . <F» o 358360 51% ' 4%% 380 348 341 | from XMOR/San Diego, WBTT/Ft. Myers, KBDS and KISV in
TWISTA fIPITBULL Hit The Floor (At/antic/ 349 372 58% 16% 4N 332 342 Bakersfield and WXIS/Johnson City. It went for adds early in
"JUVENILE Rodeo Atantis) 5. % % 0r . 4. .1 e #0349 J387 61%% 6% 359 . 35t-. 346¢ | January and was New & Active on the R&R Rhythmic chart
T-PAIN fIMIKE JONES 'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 343 340 65% 18% 379 347 311 | lastweek.

PURPLE RIBBON ALLSTARS.. Kryptonite (Purole AibbonVirgin) ~ , =~ *342° 352  '58% *18% (367 ' 349~ *338, 20/20 features production by Alchemist, Joey Chavez and
LIL" WAYNE Fireman (Cash Money/Universal) 339 340 70% 23% 402 334 296 Bravo, as well as Evidence and DJ Babu. Dilated Peoples’ fourth

(GWEN STEFANI Lukivious (rerscope) %% »®% o " &b 33 431+, 95%{ 43%7E 284 340, 374 | album will hit stores on Feb. 21. “We've done a lot of experi-

Total sample size is 304 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity mentation, worked with a lot of different people and tried a lot
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs of different things,” says Rakaa. “"With this record, we wanted
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music back 1 .. d boom-b
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants to get back to a real, uncut, pure vision and the pure boom-bap
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. sound that made us all get together and want to make music
RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.
~— / together.”
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POMO: Boomer Davis 28 OEM FRANCHIZE BCYZ WHHH/ng! lis, IN* WMPW/Memphis, TN 3 on “Big Von PD: Mark McCray
. 17 BABY BASH /MARCOS HEANANDEZ 26 GWEN STEFANI . th anapolis, PD/APD; 8 DILATED PEOPLES o e MD: Dy X Col
mwn.mls‘m'm'm IGEILELZEANTANN W WD: Oon 04 Wrakk 1° Whams A VLUPE FASCO T 1 KANVE WEST ULUPE FIASCO R
APDMD: KNDA/Corpus Christi, TX* o\ Say. 3 JUELZ SANTANA DAMEAN “JR, GONG" MARLEY AV WPGC/Washington, DC*
NoAdds D: Nagg-1 ' 1 PUSSYCAT DOLLS (WiLLLAM KANYE WEST GLUIPE FASCO LL COOL J YENNIFER LOPEZ YOUNGBLO0DZ KYLD/San Francisco, CA® g
o WL CHAMILLIONAIRE YKRAVZIE BONE PD: Jay Stovans
L 1 LLCOOL J VJENNIFER LOPEZ e, FL- SN s 12 o Wik Martn D Brown Homit
. CHAMI #ARA WPD! mi, KKFR/Phoenix, AZ* 3 Loughea 34 SEAN PAUL
WIEZ/Miandic Clty, N 1 YOUNGBLO0DZ WGBT/Greenshoro, NC* WXIS/Johnson City* PD: Toay “The Tiger” PO: Bruce 5L James 0 E40 5 KEVSHIA COLE
TR RENEGADE FOXX DM Tirn Setiertiold PO/MD. Todd Armbrose WD: Code D o 14 EMINEM ENATE DOGG 3 AL
VOLNGRLO0D? AVANT PD; 2ac Davis FAITH EVANS 18 BUN BIYING YANG TWINS 0. DJ Mie Mike 12 CLYDE CARSO! TFAIN IMIKE JONES
o000 SHAWNNA MD: James Stowle YOUNGBLOODZ FAITH EVANS 1 DEM FRANGHIZE BOYZ WEST (LUPE FIASCO
Christi, TX* s WKHT/Knowville, TH* o UrERASED SEAN IR 0P PRI BONTHAREY KDGSMichita, Ks*
) s . 2 HIZE \ ¥
KDHT/Austin, TX* nas JUELZ SANTANA OM: Rick n'fm ° SHAWNNA R* KWWV/San Luis Obispo, CA PD: Grog Williams
: Bab Lewts MD: Arisne M. Coréen PD; Russ Allen MACK 10 Ximrarttand, D POMD: Ryang, MO: Mac
m; radio o g m&%’g #LUPE FIASCO ke L5 LE PiksT e Fuasco Pl s it {‘.f%é L ol gl e —
: n ] i T KANYE H KITBMI - e aisany” Fisher
S oA DAVID BANNER UJAZZE PHA T an Douglas XTTBMinneapolis. MN [rd A 9 GHAMILLIONAIRE (XRAYZIE BONE KANYE WEST (LUPE FIASCO
NOTOR(OUS B1.G P 0IDDY, NELLY 2 80 B ING YANG TvNS KRKALafayette, LA WO: Zannis K FAITH EVANS e
KBFB/Dallas, TX* 25 SEANPAUL PD: Dave Siesl t KANYE WEST YLUPE FIASCO CHAMILLIONAIRE /KRAYZIE BONE KHHK/Yakima, WA
KXBT/Austin, TX* o ey APDMO: Cheis Logan YOUNGBLOCDZ KSRT/Santa Rosa, CA' OM: Dowey Eqpton
T o ayes 37 CHAMILUIONAIRE YKRAYZIE BONE 20 DaL 4 BUNBUYING YANG TWINS m"ﬂﬂ’:"’m'mc‘ WWi(Providence. RI* (i ot ol
32 PUSSYCAT 6 KANYE WEST t0UPE FIASCO ) KNEXLarsdo, TX ey Pl 2 SAN QUINN VE-ASKI 8 DEM FRANGHIZE B0YZ
7 BUBBA SEARX HYING YANG TWINS WaSL/Greenville, NC* PD: Arturo Sema'Hl 17 NEW RIDAZ T KA WEST (LUPE iS00 1 KANYE WEST {LUPE FIASCO 8 BABY BASH MARCOS HERNANDEZ
2 DEM FRANCHIZE BOYZ KZZA/Dallas, TX* POMO; Jack Spade et VOUNGBLOOOT 1 T a7 YOUNGBLODDZ 8 I
OM/PD: Dean James APD: Dy lo Adds KANYE WEST /LUPE FIASCO 10 DILATED PEOPLES 3 TRINA /KELLY ROWLAND
KBOS/Bakersfield, CA* 13 NORE UBIG MATC, NINA SKY, FAT JOF 20 MISSY ELLIOTT £ Sirius The Beat/Sataflita
; arsiield, 10 LL COOL J YJENNIFER LOPEZ KLUC/Las Vegas, NV* . KWYLReno, NV o oo
OM: Cesar Chavez WDHT/Bayton, OH* 5 KEYSHIA COLE OM/PD, Cal Thomas " Q.Mf“'z’" ,CA RN Mats PD: Howard Marcus
AP Adlal “DJ D-4.2y" Wifson B EUME VMG FEC gWiRE APDMD. L5, Kiog APD: Eric - Tha Funky 1 B X veL000z MO: Lwronc Cirollo Note: For complete adds,
MB: Kagoeo WHZ1/Greenville, SC* 13 BLACK EYED PEAS o CHAMILLIONAIRE 1KFAYZIE BONE & HEATHER HEADCEY see R&R Music Tracking.
T KANYE WEST 1LUPE FIASCO KQKS/Denver, CO* PD; Fisher 5 BUBBA SPARXXX /¥ING YANG TWINS 21 E4D KGGl/Riverside, CA* KUBE/Seattle, WA*
FAITH EVANS PO; Cal Collins APDMD: w Dawy FAITH EVANS PD: Jesse Duran J . -
MO JnE.Kage 2 0w W KVEG/Las Vegas, NV* A7D: ke Modies RPOD. Ko W
KISV/Bakersfield, CA® 19 TPANTMIKE JONES WDLD/Hagerstown ﬁmﬁ“ﬂ?&%m WWRX/New Landon, CT 2 NOTORIOUS B1.G /P 0IDDY, NELLY 12 CHAMILLIONAIRE VIRAYZIE BONE POWERED
Py KPRR/E| Paso, TX* elsgbrarir 17 ED ks 1 New sowe WYPW/South Bend, IN 1
KANVE WEST LUPE FIASCO R o W R e R —— 1 DaL OM: Ron o M I'J“ 'A BA SE
Y2 BONE 6 RIHANNA BUBBA SPARXXX UYING YANG TWINS KANYE WEST YLUPE FIASCO WKTU/Nsw York, NY* KWIERiverside, CA* PD: Chuck *Manic™ Wright
3 DAL SOCENT PO: Je1 2. MD: D4 Complox 41 YING YANG TWINS (AVANT *Monitored Report
BOW WOW BUN BU/YING YANG TWINS . . MD: Barte! 6 LIL ACB 30 RIHANNA lonitored Reporters
. N KHTE/Little Rock, AR No Adds 22 DEM FRANCHIZE BOYZ
WBHJ/Birmingham, AL’ PD: Joe Rttt 4 MISUEL 109 Total Reporters
PD; Mickey Johnson XHTO/E| Paso, TX* DEM FRANGHIZE BOYZ D o Sasilts 3 DEM FRANCHIZE BOYZ
g L RO Fancs NS en WZMXMarttord, CT* 43 FAITH WQHT/New York, NY* i A KSPW/Springfield, MO S ——
A :. h " J - Chris i
e MOMO R OM: Sieve Saitary 22 KANYE WEST ULUPE FIASCO PO: Johm Dimick KBMEB/Sacra A PO A o Bumes 85 Total Monitored
POMD: D Buck T E40 otz b B‘s‘n mento, MO J. Fotich
: APD: David Simpson s Lol 3 RHANNA
WIMN/Baston, MA* et LU 38 KANYE WEST LUPE ASCO KDAY/Los Angeles, CA* . e Cre GWEN STEFAN! 24 Total Indicator
PD: Cadillac Jack PO: Nafhon Rgd 10 YOUNG JEEZY PD: Anihor e WNVZNorfolk, VA' 1 NEW RIDAZ T-PAIN /MIKE JONES
APD: Dennis 0'Heron WO: A reh 5 MOBB DEEP APDMD: Loos OM: Don London YOUNGBLOODZ CHRIS BROWN e
MD: Ghis : Clay Chw 1 YOUNGBLODDZ 9 LL COOL J ENNIFER LOPEZ PO: Michasl Brvan - INEXO . :
20 JAMIE FOXX YLUDACRIS 19 BUN B YING YANG TWINS DAMIAN "JR GONG” MARLEY 1 DEM FRANCHIZE BOYZ MO: Shay GHOSTFAGE . Did Not Report, Playlist
16 KANYE WEST /LUPE FIASCO 4 DEM FRANCHIZE BOYZ DAVID BANNER VJAZZE PHA %5 PR UMIKE JONES Eryaa (Ll m’dﬁ'ﬂf‘%‘&h CA Frozen (4):
. 20 YOUNG JEEZY " : :
WCZO/Champaign, IL XBOS/Fresno. CA* KODBHonolul, HI KPWR/Los Angeles, CA X EVED PEAS o KSEM Sacrament, CA 470, Michae taan WJWZ/Montgomery, AL
; & : Sean Ly . L . byron Kennedy i
b glinryf * Pondionon 0 D MO: 04 Kool E L Coon T UENIFER LOPEZ KMRK/Ddesss, TX APOMD: Tony Tecats e e ATE Doe WPKF/Poughkeepsie, NY
N e L | e s e } iasarm A A 0 el
Y4 Al M I :
14 SHARISSA U KELLY 18 Bl G G TS BUSTERES 2 KANYE WEST RUPE FIASGO 5 PUSSYCAT DOLLS IWILL | AM T R e e RS WZPW/Peoria, IL
\_ 13 YING YANG TWINS tiAVANT RANYE WEST yLUPE RASCO J
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1} DANA HALL

7 dhalf@radicandrecords.com

When programming and sales
come together harmoniously

ales and programming don’t have to be at odds with each
other. One department can’t do its job and have a success-
ful station without the other. While I've heard a lot of program-
mers complain about having to deal with “difficult” sales teams,
this story is about how to have a successful programming-sales

marriage.

How do you keep the programming-
sales relationship harmonious? This week
we ask several programmers and sales
managers about the cooperative working
relationships between these departments
at their stations or within their clusters.
Two key components are communication
and understanding one another’s needs.
Gee, this is starting to sound like a real
marriage!

Nancy Dymond, Director/Sales for
Radic One/Detroit, says, “I believe, as
does 3kip Dillard {Radio One/Detroit
OM]}, that communication is the most
important for a good working relation-
ship.

“1f the sales team knows what’s hap-
pening in programming and what the
programming team’s goals are, they can
sell the station with conviction. If pro-
gramming understands what the sales
team is trying to accomplish, they buy in
to what we are selling.

“Skip and I had an
automatic connection
when I came to work
here last May. Heisa
very open program-
mer, and that is key.
He didn’t come in
with any precon-
ceived notion about
sales or what to ex-
pect. We make a
point of always {mowing what the other
is doing and how we can best achieve the
overall station gdals together.”

Air Your Grievances

Mike Knar, |GSM for WALR (Kiss
104.]1)/At1anta,l says, "It’s obviously
about commuqication, but there’s a
whole lot more involved as well. Here,
we have a weekly meeting on Tuesday
mornings, where all the sale reps, the
programming staff, promotions and
even some of the air talent, when appro-
priate, meet to discuss everything and
anything. ,

1 call it our "Air Out Meeting.” We sit

Skip Dillard

around in an open forum, and anyone
canbring up concerns, complaints, com-
pliments, criticisms or whatever. There
is no us vs. them. Because we do this on
a weekly basis, there
is a greater feeling
that we are a team,
all trying to work
out our problems to-
gether.

“Salespeople are,
by nature, surround-
ed by more negative |
feedback because
they are dealing with
the clients face-to-
face. They’re getting beat up day in and
day out with all the reasons why a client
shouldn’t buy in to us, whereas the pro-
gramming department is often faced with
listeners saying how much they love the
station.

“It’s important to bring the two sides
together so we get the total picture. Keep-
ing the lines of communication open is
important, but sometimes you have to
start with a team that understands one an-
other, as well as the listeners the station
reaches.”

Responsibility For Revenue

Kerwin Feeling, PD of Gospel WXOK/
Baton Rouge, says, “As with many Gos-
pel stations, there is a team here that sells
the entire cluster, not just our format. But
on that team there are a few key sales reps
who specialize in the Gospel format. They
do an incredible job.

“This is important because we need
people who understand who we are tar-
geting and the lifestyle of the gospel mu-
sic fan and who are trying to reach those
listeners. Often, the salespeople are fans
themselves.

“The way I keep that relationship work-
ing well is that I try never to just say no
when they come to me with ideas. If it’s
an idea that is not in the best interest of
the station, I will always come up with a
way to make it work or an alternate idea.

Mike Knar

S NPT SR, A

HE’S BACK ON THE BLOCK divine Milis/Warner Bros. artist Jaheim is working his latest

single, “Everytime | Think About Her,” at radio across the country. Seen here during a visit to WVEE/

Atlanta are (I-r) Warner Bros.’ Cynthia Johnson, Jaheim and WVEE PD Reggie Rouse.
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This is key not only in helping that rela-
tionship, but also in helping the station’s
revenue goals.”

In general, programmers today seem
to have a greater feeling of responsibili-
ty for helping to build revenue for their
stations. Dillard says, “A programmer’s
job today includes helping the station
make money. The programmers who
survive are the ones who take this con-
cept seriously.

“We have to assist in the process of
bringing in revenue and finding better
ways to serve the advertisers that are sup-
porting our business. I study sales infor-
mation and try to learn more about the
sales process. Every programmer should.
Today we live and die by ratings and rev-
enue. They go hand-in-hand.

” A programmer needs to understand
how the money is made and how ratings
translate into revenue. If you don’t under-
stand that process, you're going to find it
increasingly difficult to accomplish your
overall goals.

“Try to get close to your sales manager,
and he will teach you what you need to
know. Hopefully, you
will have a sales man- |
ager who, in turn,
wants to understand i
imaging, music selec-
tion, rotation and so
on.

“A way tobuild a
better working rela-
tionship is by sim-
ply spending time
together. You have to take time out of
your busy day as a programmer and
walk over to the sales department to
talk with your sellers. Meet with the
sales manager.”

That can actually be a challenge to-
day, when some stations are set up with
sales and programming on different
floors — or, worse, in different build-
ings. That’s a good reason to hold joint
town meetings for your programming
and sales teams.

Town Meeting

Kerwin Feelmg

The town-meeting concept, as de-

www americanradiohistorv com

scribed by Knar, is designed to help both
sales and programming. He says, “Dur-
ing the meeting, each salesperson is re-
quired to bring to the table an activity or
event that they need assistance with. We
get programming and prometions in-
volved, and we brainstorm.

”Ideas are thrown around, and some-
times we realize that we can tie two sep-
arate things or events together. We've
been doing these meetings for two years
now, and we've come up with some of the
best events and promotions the station
has ever been involved with.

“Salespeople, being on the front line
with the clients, meeting them face-to-
face, often get a lot of negative feedback
— it’s the nature of what they do. They
need to be able to bring that back to our
team and air it out. It’s like they are blow-
ing off steam. Without that opportunity,
it festers inside of them, and then one day
it will turn into something bigger. [ want
to avoid that.”

There’s always the chance that some-
thing like this could turn into a big bitch
session, but Knar says, “We try to always
turn a negative into a positive. We’re
lucky in that Jay Dixon is a very open PD.
He wants all the feedback that is out there,
good or bad. He deals with every ques-
tion openly and honestly.

“When something isn’t gcod for the
station programmingwise, Fe explains
that so that the salespeople understand
it better. He doesn’t just say no. When a
salesperson has a grievance from a client,
he will deal directly with it, often talking
to the client himself.”

Hand + Hand = $$

Often these meetings allow sales and
programming to come up with better
ways to serve their constituencies, both
clients and listeners. Here are some of the
successful promotions that have come out
of sales and programming teams’ work-
ing hand-in-hand.

Dymond says, “We have anevent com-
ing up that is going very well. A Love Af-
fair is our bridal expo and a wedding

Continued on Page 39
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W% WS aamst nme LseL RS ks e VRSP OMEOS ME]]] ABASE
1 0 MARY J. BLIGE Be Without You (Geffen/ 3985 +83 535639 1" 5910 /{ { 08 0
3 @ JAMIEFOXX fILUDACRIS Unpredictable L/AMG) 3708 +127 448841 12 610 Nz / MOS T ADQE '},' o
2 3 NELLY Grillz (Derrty/Fo’ ReelfUniversal) 3465 -259 405218 12 60/0 v '
7 o BEYONCE' f/SLIM THUG Check On It /Sony Urban/Columbia) 2947 +521 455768 6 5810 ARTIST TITLE LABEL(S) ADDS
5 0 NE-YO So Sick /Def Jam/IDJMG) 2863 +199 425576 8 58/0 AVANT 4 Minutes (Geffen) 47
8 @ CHRISBROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 2414 4482 387140 4 610 I:ﬂ:‘ﬁ:mﬂ; ggﬂﬂig'h"'v{‘z:%%:; gmi”’;’;”gb’ } :g
. . . op Chop LaFa abel Group,
8 o DEM FRANCHIZE BOYZ Lean Wit It, Rmfk Wit It /So So Demm/n} 2398 +447 246902 7 61/2 JAGGED EDGE Good Luck Charm /Sony Uban/Columbia "
6 8  PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin) 2302 -268 280365 18 52/0 SHAWNNA Gettin’ Some (Def Jam South/IDJME) 32
4 9  MARIAH CAREY Don't Forget About Us (/sland/i0.JMG) 2079 -632 254890 14 56/0 PAUL WALL Girl (SwishaHouse/Asylum/Atiantic) 26
11 @  JUVENILE Rodeo /Atlantic) 1972 +155 202669 10 5701 %AGT:TE: :‘,:f,ﬂﬁ'; rAYl':‘"éd /”04/:)7”5/ - :
! , . . . : angsta Party
14 Q T-PAIN fIMIKE JONES I'm N Luv (Wit A S.tnpper) {Jive/Zomba Label Group) . 1922 +280 172991 6 56/0 KANYE WEST fILUPE FIASCO Touch... (Roc-A-Fely/lef Jam/IDJMG) &
10 12 TREY SONGZ Gotta Go (Songbook/Atlantic) 1843 -54 212183 16 59/0 BUBBA SPARXXX... Ms. New Booty (Purple Ritibon/Virgin) 4
18 @ BOW WOW Fresh Azimiz (Sony Urban/Columbia) 1838 +393 186840 10 5011
26 @ KEYSHIA COLE Love (A&M/interscope) 1788 +839 304175 3 61/2 I MO ST j ég
; 2}& y 4 5} 7,
21 @ BUSTA RHYMES Touch It (Aftermath/interscope) 1488 +269 271258 8 512 INCR ;E d S P PgL AYS
13 16 RAY J One Wish (Knockout/Sanctuary) 1461 -329 197079 22 5210 44 Sl
15 17 DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So Def/Virgin) 1423 -206 224693 27 60/0 Tﬂ,"
19 LUDACRIS f(FIELD MOB & JAMIE ia (OTP/Def Jam/IDJMG, il LU ) INCREASE
@ U’ CRIS ff ! MO F(')XX Georgia (OTP/Def Jam/l ) 1382 +42 88406 9 420 KEYSHIA COLE Love /A&M/nterscope) 838
12 19 LIL" WAYNE Fireman (Cash Money/Universal) 1357 -447 99543 15 56/0 BEYONCE'f/SLIM THUG Check On It (Sony Uban/Cobmbia)  +521
24 @ DAL Betcha Can't Do It Like Me (Dee Money/Asylum/Atlantic) 1164 +121 99926 5 471 CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) +482
20 21 JUELZ SANTANA There it Go (The Whistle Song) [Djplomat/Def Jam/I0JMG) 1058 175 151571 16 49/0 DEM FRANCHIZE BUYZ.Lean Wit It, Rock Wit It (SoSoﬂeW'F"/ +a47
22 22 NOTORIOUS B.LG. fiP. DIDDY, NELLY... Nasty Girl (Bad Boy/Attantic) 1045 43 111250 8 530 | BOWWOW Fresh Aziniz (Sony Uihan/Columbia) N
27 @ YOUNG JEEZY My Hood (Def Jam/IDJMG) 966 90 69018 6 4140 el Vil a6+ 313
Y Hood (el Ja + ! JUELZ SANTANA Oh Yes (Diplomat/Def Jam/I0JMG) +312
38 @ JUELZ SANTANA 0h Yes (Djplomat/Def Jam/IDJMG) 936 +372 94084 2 433 T-PAIN f/MIKE JONES I'm N Luv... (ive/Zomba Label Group)  +280
23 25  TRINA f/KELLY ROWLAND Here We Go (Sijp-N-Slide/Atlantic) 867 -205 97517 18 57/0 BUSTA RHYMES Touch It /AftermatlyInterscape) +269
30 @ BUBBASPARXXXfIYING YANG TWINS Ms. New Booty (Puple Ribbon/Vigin) 802  +137 60592 4 424 | LLCOOLJHJENNIFER LOPEZ Control Mysalf Def JamIOUMG) +201
33 @ FAITH EVANS Tru Love (Capitol) 795 +127 63577 12 m
31 @ TYRA Still In Love (GG&L/Universal) 720 +85 61245 7 n
28 29 MARQUES HOUSTON Sex Wit You (7.U.6./Universal) 689 66 43141 10 300 Y0 60T f‘m‘u" B & BBALL Gansta Party (77
7 angsta Party
25 30  KANYE WEST f/ADAM LEVINE Heard 'Em Say (Roc-A-Fella/Def Jam/IDJMG) 665 -339 54743 13 48/0 Total Plays: 272, Total Stations: 29, Adds: 5
35 @ DAVID BANNER f]JAZZE PHA Touchin’ (SRC/Universal) 648 +64 49123 3 41j2 AVANT 4 Minutes (Geffen/
32 32  YING YANG TWINS fJAVANT Bedroom Boom (7V7) 621 -29 55614 7 an Total Plays: 267, Total Stations: 49, Adds: 47
37 @ SEAN PAUL Temperature (VP/Atlantic) 604 +39 51683 4 N SHAWNNA Gettin' Some Def Jam South/IDIMG)
42 €  KIRKFRANKLIN Looking For You /7o Yo Soul/Gospo Centric/Zomba Label Grou) 598~ +128 85544 4 353 | Votal Plays: 237, Total Stations: 33, Adds: 32
€D  KANYEWEST fILUPE FIASCO Touch The Sky /RocA-Fela/Def Jam/iDJMG)  §73  +373 62281 1 544 %ff;';fg':??ﬁg}gﬂ:“;gcm2’”” ol o)
K"} 37  CHAMILLIONAIRE Tum It Up (Latium/Universal) 501 113 37492 17 25/0 Total Plays: 173, Total Stations: 35, Adds: 34
3| 38 LIL' KIM Whoa (Queen Bee/Atlantic) 495 -9 29482 4 3710 INDIA.ARE | Am Not My Hair {Motown/Universal)
47 €  HEATHERHEADLEY In My Mind (3CA/AMG) 493 4121 40231 2 385 :“;;'::::A‘::E Tota S‘“"”JS:”E}' Adds:0
L - | PHA Push Up
45 @ PUSSYCAT DOLLS Stickwitu /4&M/Interscope) 489 +69 31071 2 30/0 Total Plays: 116, Total Stations: 12, Adds: 0
39 41 BUNBf/PIMP C,JAY-Z YOUNG JEEZY & Z-RO Get Thvowed /Rap-A-Lot/Asylum) 487 -46 30294 4 n DAMIAN “JR. GONG™ MARLEY Beautiful (Tuf Gong/Universal)
36 42  PRETTY RICKY Nothing But A Number (Blve Star/Atiantic) 481 -88 30157 6 2910 Total Plays: 98, Total Stations: 22, Adds: 2
43 @ LYFE JENNINGS fIFANTASIA Hypothetically (Sony Urban/Columbia) 449 +10 59232 1 29/0 KEM [ Can't Stop Loving Ypu {Motown/Universal)
50 @ LI’ JON & THE EASTSIDE BOYZ Snap Ya Fingers (TV7) 421 495 54571 2 O[O T‘[’l‘" :“VSZ 76, Total S"’“"“Z‘: A;‘;s:;z o
. YOUNGBLOODZ Chop Chap fLaFace/Jive/Zomba Label Group)
48 @ AVANT fJLIL' WAYNE You Know What (Geffen) 403 +24 49606 15 15/0 Total Plays: 75, Total Stations: 35, Adds: 35
4 46  R.KELLY Slow Wind (Jive/Zomba L abel Group) 375 -82 59953 20 22/0
@ ANTHONY HAMILTON Can’t Let Go (So So Def/Zomba Label Group) 369 +49 43387 1 2511 Songs ranked by total plays
@ REMY MA Conceited (SRC/Universal) 363 +62 50051 1 1712 Station playlists for all R&R reporters are available
@ THREE 6 MAFIA Poppin’ My Collar (Sany Urban/Columbia) 355 +69 23839 1 3838 on the web at www. radinandrecords.com.
@ LL COOL J f/JENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 350 +201 24650 1 22 . .
On Jan. 26, 2006, all Cumulus monitored reporters were temporarily
62 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | suspended from their respective panels and all Cumulus Indicator
1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in playsis placed | reporters were dropped from their respective panels until further
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting | notice. This week's charts have been calculated by removing the
station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week increases | airplay for the Cumulus stations from last week's charts in order to
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average provide an equal reporting panel between the two weeks and minimize
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. chart disruptions.

clear. consistent. quality.

All hooks are not created equal.

HUJKS

Contact Michael Pelaia for your next project s (770)452-4665 = hooks@hooks.com = www.hooks.com = Featuring i cemrusy  HitDises G ML T I TED

38 ® Radio & Records February 3, 2006

www americanradiohistorv com


www.americanradiohistory.com

< :yv« & B i : e 5 *"‘%E* # z ?;
% @
P T ; A : o SRpd i
B £ ors 2 & &
s 5 S A" ’ ! ;&é f}g; ﬁ %x«»%w ) 2 gi 5 i) o “y : ; 2 =
e w"?ﬁ% ’;;é’ ¢ o (N e i T % s 5 i S 2
¢ [ p . -
3 S AN ARG T YRBAN T et T e

February 3, 2006

/ RateTheMusic, a

Artist Title (Label}

America’s Best Testing Urban Songs 12 +
For The Week Ending 1/27/06

Pers. F M

TW LW Famil. Burn 18-34 18-34 18-34

¥ MABY). BLIGE Be Without You Batfen 153 5B ady B2 8% 7 305% " 4207433 378
AR e ) 472 411 91% W% 415 416 41
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Total sample size is 348 respondents. Tolal average Iavorabl/lry estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents
who said they are tired of hearing the song. Songs must have 40% famitiarity to appear on survey. Sample composition is based on
persons 12+. Persons ate screened via the Infernet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com resufts are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMesic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
caliing 818-377-5300. RaleTheMusic.com daa is provided by Mediabase Research, a division of Premiere Radio Networks.

The Perfect Combination
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giveaway. Both are being handled by
sales, programming and promotions si-
multaneously.

“The expo will happen in March. We've
already been selling packages on it, and
we’ve also had incredible vendor inter-
est. This event is perfect for sales. It gets
lots of clients, both large and small, in-
volved, and it’s a great image-builder for
programming.”

Knar says, “Our best event for both
sales and programming is our annual
Flashback event. It’s an old-school concert
that we do in August, and we’ve been
holding it for 11 years.

“We’ve taken a whole new approach
to it in recent years. For the first eight
or nine years we held the event, it made
no money. In fact, it probably cost the
company money, and, because of that,
it was on the chopping block. But it was
a great programming promotion.

” As a team, we felt that we could find
a way to better monetize the event. Last
year was the first year it earned a profit.
We’ve also taken a different approach
to how we plan the event. The week-
end after we finished last August’s
event, we started planning the concert
for 2006.

“We're looking into doing a pre-event
parking-lot event before the show even
starts, like a tailgating party. This way,
when next July rolls around, we won't
be trying to sell Flashback at the last

ing our Tom Joyner Sky Show, which is
set for October.”

Room To Grow

What other suggestions do cur experts
have for improving the sales-program-
ming relationship?

Dymond says, “Luckily, the manage-
ment team here in Detroit gets it. They un-
derstand that in order to sell, sometimes
you have to do promotions as part of a
buy, and our programming team is will-
ing to work it out.

“They put together ideas for the cli-
ent or take the idea they come to us with
and adapt it to work for our program-
ming goals.  want programming to un-
derstand how important it is to be
adaptable.”

Dillard would like sales to better un-
derstand the importance of keeping clut-
ter down. “If they understood how fin-
icky the listeners really are, there would
be less discussion about why we can’t
do a promotion that is good for the cli-
ent when it isn’t good for the listener,”
he says.

Knar says, “1 would like programmers
to realize that they are, in fact, salespeople.
The same can be said for air talent. It's their
job to sell the station; they just sell it in a
different way.

“Sometimes the programming staff
loses sight of that because they might not
be face-to-face with our clients or the lis-
teners on a daily basis, but the sales staff

\ _/ minute. Instead, we’ll already be sell- is.
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WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AU?INE):ICE CHART ADDS MED' AB ASE
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17 @  EARTH, WIND & FIRE f/BRIAN MCKNIGHT To You (Sanctuary/SRG) 478 +16 36957 5 3600 | qwELE Weekendlove Vigit oy
2 @ BRIAN MCKNIGHT Find Myself In You (Motown/Universal) 469 +160 36474 2 394 MARIAH CAREY Don't Forget About Us flsland/DJMG) +137
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27 27 KEYSHIA COLE | Should've Cheated (A&M/nterscape) 180 46 12522 4 20
. Songs ranked by total plays
@ DWELE Weekend Love (Virgin/ 161 +146 11249 1 2011
— 29 SMOKIENORFUL | Understand (EM/ Gospel 147 7 26683 15 700 Station playlists for all R&R reporters are available
@  KEM into You Motown/Universal 1 +122 6676 1 29 on the web at wivw.radiogndrecords com.

59 Urban AG reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week

On Jan. 26, 2008, all Cumulus monitored reporters were temporarily
suspended from their respective panels and all Cumulus [ndicator reporters
were dropped from their respective panels until further notice. This week's
charts have been calculated by removing the airplay for the Cumulus stations
from last week's charts in order to provide an equal reporting pane! between

increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

the two weeks and minimize chart disruptions.
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GOSPEL TOP 30

February 3, 2006
WEK  WeEK  ARTIST TITLE LABEL(S) PeAS pLAYs AJI?‘I)%A;JLCE e e MOSTA DDZED'
1 1 KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 1173 -33 38187 20 35/0 | ARTISTTITLE LABEL(S) . ] ADDS
2 @  MARY MARY Yesterday (Sony Urban/Columbia) 1034 +9 28866 19 330 :';:’:l:"’lm;?;c’: M;:“'g L L“{;‘f‘ fﬁw P :
. , .. The Blessing 0f Abraham (EM; Gospe
4 3 HEZEKIAH WALKER Lift Him l'lp (Verity/Zomba [a'be/ Group) 864 -26 23429 15 2610 | yaSHAWN MITCHELL No Way (Tyscat) 4
3 4  CECE WINANS Pray (PureSprings/Sony Urban/Epic) 817 -105 32994 29 30/0 | DORINDA CLARK-COLE So... (Gospo Centric/Zomba Label Group) 3
6 9 DOTTIE PEOPLES He Said It (Atlanta Int’) 788 +41 2214 24 28/11 | GEORGE HUFF A Brighter Day (Word/CurlyWarner Bros.] 3
10 @  WILLIAM MURPHY Il Let It Rise (Sony Urban/Epic) 773 +44 22191 18 29/1 | WALTER HAWKINS A Prayer Away (Coda Tena} 3
5 @  SMOKIE NORFUL God Is Able (EM/ Gospel 768 +18 22651 14 26/0 MOST
7 8  SHIRLEY CAESAR | Know The Truth (Lies) (Shu-Bel/Artemis Gospel) 721 7 u20 18 28/0 INCREASED pi AYS
9 9 JEFF MAJORS fIKELLY PRICE God's Gift (Music One/Epic) 720 -6 23886 16 241 TOTAL
8 10 BYRON CAGE | Will Bless The Lord (Gaspo Centric/Zomba Label Group) 712 8 18910 9 2610 | agmist e waBeLs) o e
12 0 YOLANDA ADAMS Victory (Atlantic) 698 +27 24143 1" 26/0 | DONALD LAWRENCE... The Blessing Of Abraham (EM &ospel) +113
1" 12 MARVIN SAPP Do You Know Him (Verity) 687 -4 17374 25 29/1 | RIZEN We've Come To Magnify The Lord (Artemis) +84
15 @  MYRON BUTLER & LEVI Set Me Free (EM/ Gospel 648 +30 15695 13 2400 Tﬂa::ln‘; "gﬂ‘:&ﬂgiz Ls:d //;”V"’ag"/m 1o Lt G +;f
. ... (Gospo Centric/Zom roup)  +
13 14 ALVIN DARLING Al N!ght (Emtm} 631 20 28217 k1] 241 NEW LIFE COMMUNITY CHOIR.. ' Covered (Verty +85
14 15 DARWIN HOBBS Glorify Him (EM/ Gospel) 620 -2 18534 16 28/0 | DONNIE MCCLURKIN Church Medley (Verity) +46
18 @ CECE WINANS He's Concerned (PureSprings/Sony Urban/Epic) 594 +7 20125 8 2710 | WILLIAM MURPHY Il Let It Rise /Sony Urban/Epic/ +44
17 17 VICKI YOHE Deliverance Is Available {PureSprings/EM/ Gospel) 594 -9 17646 12 232 | KAREN CLARK-SHEARD Favor /Word/Curb/Warner Bros) +43
16 18 ISRAEL & NEW BREED Not Forgotten fintegrity Gospel) 579 29 16220 13 22/0 N, Wﬁ fCTIVE
20 @  TAMELA MANN Speak Lord (TillyMann) 571 +72 22495 9 20 Ew ' '
19 @  LUTHER BARNES & THE RED BUDD... Somehow, Someway (Atianta Int’) 539 +30 15735 10 24j2 | YOLANDARDAMS Someane Watching Over You Atéantic)
) ) Total Plays: 183, Total Stations: 5, Adds: 1
21 @ DORINDA CLARK-COLE So Many Times (Gospo Centric/Zomba Label Group) 480 +71 14434 6 2413 BEBE WINANS When You Pray (Still Waters/TMG)
24 @ RIZEN We've Come To Magnify The Lord (Artemis/ 366 +84 12568 8 17/4 | Total Plays: 181, Total Stations: 7, Adds: 1
22 @  GEORGE HUFF A Brighter Day (Word/Curb/Warner Bros.) 333 +8 9739 6 16/3 | J MOSS Psalm 150 (Gospo Centric)
23 @  ALVIN DARLING From Me To You (Emtro) W +16  aaos 4 qojp | rovelPlays: 180, Total Statons: 10, Adds: O
JIMMY HICKS... BornBlessed (Worldwide Entertainment]
29 @ CANTON JONES Love Song (Arrow) 225 +32 10692 3 90 | Total Plays: 174, Total Stations: 8, Adds: 1
Debut @ DONALD LAWRENCE PRESENTS TRI-CITY SINGERS The Blessing... (EM/ Gospel) 216 +113 8228 1 14/4 | KAREN CLARK-SHEARD Favor (Word/Curb/Warner Bros.)
28 @)  SHADRACH Promise (Juana/ 212 +15 10342 2 gjo | TotalPlays: 168, Total Stations: 8, Adds:1
30 @ KIERRA “KIKI” SHEARD That Thing (EM/ Gospel) 205 +21 5795 4 810 Songs ranked by total plays
26 29  MOSIE BURKS | Got A Grip (Malaco/ 192 -4 5337 3 B/0 | On Jan. 26, 2006, all Cumulus monitered reporters were temporarily
suspended from their respective panels and all Cumulus Indicator reporters
Debut @ DARREL PETTIES & STRENGTH IN PRAISE Yes Lord (EM/ Gospel) 186 +2 12611 1 M | ere dropped from their respective panels untl further mrice. This week's
. charts have been calculated by removing the airplay for the Cumulus stations
42 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. from last week's charts in order to provide an equal reporting panel between
© 2006 Radio & Records the two weeks and minimize chart disruptions.
/ N 3 WJYD/Columbus, OH WOAD/Jackson, MS WPRF/New Orleans, LA ABC'’s Rejoice/Satsllite WYCB/MWashington, 0C w
o OM: Jerry Smith OM: Stan Bramson PD: Kris “Cap'n Kris” MeCoy PD: Wiltio Maa Meiver PDMITMW
REPORTERS PD: Dawm Mosby PD/MD: Davis No Adds 16 JIMMY HICKS&VOI(IS OF INTEGRITY MAVIS STAPLES:
H 12 VASHAWN MITCHELL g %IENQM%‘.ACF'!FI‘('—JCOLE T 6 DONALD LAWRI wE o
Stations and their adds listed alphabetically by market | Answmines | oo oy wo e o comomacuans | Do e
WPZE e, GA WAGGminghan, AL WFZS(Chariote AR TN Fadieinid vl APD/MO: Morgan Dukes ok
A Payne PO: Mary K. PO: Avin Siows WCHB/Dotroit, MY APD: Pradle BoN WXEZMortolk, VA No Adds
Mmmm Mﬂrl’dmﬂlhl MO: Tamys Rivens PO §; mmm numsmw
o5 el e
16 PINNACLE PROJECT YKIM RUTHERFORD 7 VICKI YOHE 12 NEW LIFE comumwcmm. RENCE & TRI-CITY SINGERS | WSOK/Savannah, GA see R&R Music Tracking.
15 VICKI YOHE WENNBirmingham, AL WRLT/Biat, M) 3% RANEN CLARK SHERRD O bradkely
OM/PD: Dowg Hamand L PO E. Lany
T APDID: Wills Pride b ke WO een sopmon WHALMempbia, TH WPPZPhitadeiphia, PA No Adds
FAy Ron”T:in o 4 HEKIMABLORY MINISTRY PD: Michse! Robimon o e APD/MD: Tracy Bothea WA:L'?E?HAMINS
APD: Sisier Mary Kingeannon MD: Etfis flokle No Adds WTSK/Tuscaiooss, AL
Ko Adds mumm, SC RIZEN WEUPMunisville, AL WNNLRalsigh, NC OM: Grog Tomasceiio Did Not Report,
WWIIIBIMmm, MD PO/MO: brooks WIMO/Cleveiand, OH gw wm:}uwm mm:m Eﬁ  — Playlist Frazen (6):
Majors gt e OMIPD: im Johnaon D: iy Sykas PO o WD Melssa Wase KPZK/Littla Rock, AR
W Jean Alsion 26 DORINDA CLARK-COLE 15 AUDOLPHMCKISSICK... No Adds 30 DONALD LAWRENCE. 10 WALTER HAWKINS WCAO/Baltimore, MD
24 DONALD LAWRENCE .. 73 DORINDA CLARK-COLE 28 YOLANDA ADAMS e WDAS/Phtiadeiphia, PA
WALTER HAWKINS WXTC/Charleston, SC WHLH/Jackson, NS WPZZRichmond, VA nu? NIOKAE hip s
. |EEE e oA g |EREE e e
éx&?'wm %&%ﬁ?’{ﬁ%‘? w&:mw "&? %%&ﬁvgm& PRAISE g’%}’m“'"‘- 13 Lsm%“!,’}?rﬁiﬁl?ﬁ’"lﬁ'""“‘s :g 'S'%RE‘EE%"F%&N erCIIndﬁan'apolls, IN )

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable

PLASTIC
BANNERS

Many sizes and colors available

Durable enough for indoor or outdoor use

Advertise your message in any color

Call today for more information!
1-800-231-6074 www.rollasign.com
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A Sneuak Peek At The
Media Audit Survey

Albright & 0'Malley to reveal results

at pre-CRS seminar

"onsultants Jaye Albright and Michael O’Malley of Albright
{ - & O’Malley Consulting are hosting a pre-CRS seminar on
Tuesday, Feb. 14, at the Nashville Hilton. Among the sessions
scheduled for the day is a presentation of the Media Audit’s
survey of more than 15,000 Country cumers.

Lyric Street is sponsoring the opening
luncheon buffet, with music from SheDai-
sy, which will be followed by a series of
discussions and presentations. Admis-
sion is free to those who aren’t in com-
petitive situations with A&O clients, but
an invitation is required. Contact Jaye
Albright at 206-498-6261 or jaye@radio
consult.com, or Michael O'Malley at 732-
937-5757 or mike@radioconsult.com.

The Media Audit is a multimedia qual-
itative audience survey conducted in 87
U.S. markets with a total annual sample
size of 117,737 respondents. It is produced
by International Demographics, which
gave Albright & O'Malley access to de-
mographic, qualitative, psychographic
and listening information on all 15,620 re-
spondents who cumed Country radio in
those 87 markets between March 2004-
March 2005.

A&QO’s view of the overall results is
“Country music radio is a highly effective
marketing medium with a large, attrac-
tive and acquisitive group of listeners,
numbering just over 10% of the national
adult radio audience.”

This week we present a few highlights

¢+ 15.8% say they own a motorcycle.

Rty e

12.7% a Kia,
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. FastCountry-Listener Facts

Based on the 15,620 Country cumers responding to the Media Audit’s

. survey, here are some qualitative facts about your audience. You'll hear

. more qualitative info at the Albright & O’Malley seminar on Feb. 14.

» 13.2% say they are blue-collar workers.

* Only 8.2% say they have not completed high school,

» 13.1% say they plan to buy a van, truck or SUV.

» 15.1% say they own a Chevy, 15% a Dodge, 13.9% a Ford, 14.7% a GMC,
13.6% a Jeep, 12% an Oldsmobile, 12.6% a Plymouth, 14.4% a Pontiac and

“I’s great to be hip an
cool, but when Country
happens to be ‘hot,’ it's
important that we not
alienate the traditional
core in pursuit of those
younger listeners.”

laye Albright

B e

of the Media Audit study. More results
will be available and a more in-depth dis-
cussion of the findings will take place
during the A&O seminar Feb. 14.

Stronger 25-49 Than 25-54

One of the first things that jumps out
in the Media Audit survey is Country’s
strength 25-49. The format reaches 10.3%
of Americans weekly and ranks No. 125-
49 and No. 2 25-54 among all formats.

* 11.5% are homemakers, while 11.1% are divorced or separated.

* 9.2% report having lived in the city where they now live for less than a year,
and 10.6% have lived at their current address for less than 10 years.

* 32.2% have attended a country music concert in the last 12 months, which |
is three times as often as the average radio listener. [

* 12% bought a lottery ticket in the four weeks before the survey.

» 14.9% have a dog; 13.8% have a cat.

* 16.7% follow NASCAR on TV and radio.

* They are 36% more likely to be members of the Republican Party than the
national average for all radio listeners.

e e D s e e e

R e

= E formats above 3% are included.

Country 11.2%

News/Talk 10.5%

CHR 10.2%

‘g Classic Rock 9.6%

{  HotAC _B.A%

% Rock 8.7%

Modem Rock/MNewRock  B.0%

| CHR/Rhythmic 7.5%

i Urban/R&B T0%

g Mixed Formats/Other 6.7%
= i
i

Of all 2549 adults interviewed by the
Media Audit, 11.3% said they cumed a
Country station in the average week. Of
that number, 52.3% said a Country station
was the station they listened to most.

A&O reports that Country converts its
25-49 listeners at a 48.7% rate, which is
third only to News/Talk (53.3%) and Talk
(50.0%). By comparison, Active Rock con-
verts at 35.6%, Hot AC at 33%, CHR at
31.4% and Classic Rock at 31.3%.

Of Country’s 25-49 strength, Albright
notes, “Country remains strong 35-44,
and that continues a long-term trend.
However, the fact that we now rank bet-
ter 25-49 than we do 25-54 may make pro-
grammers worry that our upper demos
aren’t spending as much time with us as
they once did.

“In fact, according to this Media Audit
study, the older you are, even going up
to 65-74 and above, the longer you spend
with mainstream Country radio.”

The Younger Crowd

Country ranks sixth in the cume ratings
for adults 18-34 by format, at 10.6%. By
comparison, CHR is on top, at 18.6%, fol-
lowed by CHR/Rhythmic, at 16%; Ur-
ban/R&B, at 13.9%; Modern Rock/New
Rock, at 13.8%; and Rock, at 10.7%.

Breaking down the 18-34 cell, A&O
notes, “Twenty-nine percent of Country’s
18-34 national cume audience states that
Country is the format that they listen to
most, giving Country a 45.3% 18-34
adults conversion ratio.”

Albright says, “One of every five 18-34s
cume CHR, so Top 40 remains the young-
er demo’s 900-pound gorilla. That's impor-
tant to us because it’s the No. 1 format
Country shares its cume with in this study
and one in 10 18-34s cumes Country.”

While the lure of younger-demo suc-
cess can be intoxicating, Albright adds
this caveat: “It’s great to be hip and cool,
but when Country happens tobe 'hot,’ it’s
important that we not alienate the tradi-
tional core in pursuit of those younger lis-
teners or we could be setting ourselves up
for a dip if and when those fickle 25-34
females who like us so much right now
move on to the next big thing.

“The good news is that our conversion

rates continue to look quite good across.

the board. About half of Country’s cume

»
www americanradiohistorv com

' Adults 25-49 Cume Rating By Format

Here are the percentages of 25-49 adults that reported listening to a
& ¢ radio station of the following formats during the average week in sur-
& | veys taken between March 2004 and March 2005, according to the Me-
dia Audit. Format designations are those of the Media Audit, and only

e B A e R O e N 0 D Pl

AC 6.00%
Oldies 5.4%
Talk 5.2%
Spanish/Hispanic 5.1%
Sports 4.9% |
Urban AC 4.9% |
Soft AC 4.68%
Contemporary Christian  4.4%
Smooth Jazz 4.4%
Adult Alternative 3.6%
Classic Hits 3.3%

audience calls a Country station the one
they listen to most.

“The same is true with the qualitative
profile and target high-potential advertis-
ersidentified in this information. Country
looks more and more like all of America,
and our audience isn’t as unique as it once
was.

“That means as we become more mass-
appeal for adult listeners, the old stereo-
types don’t apply, if they ever really did.”

Older Demos

Looking at the older demos, A&O re-
ports that among 45-64 adults Country
ranks second in cume, with 11.3%. It trails
Oldies, which posted a12.2% cume rating,.

In this cell Country is also No. 2 in “lis-
tened to most,” behind News/Talk by an
8.8% to 6.0% margin. Oldies is the third
most-listened-to format in this cell, with
5.1%.

A broader overview shows that 77.3%
of Country’s national cume audience is
between 18-54, with the majority evenly
balanced between 35-44, followed by 45-
54, 25-34, 55-64 and 18-24.

The age-analysis percentages by demo
are: 35-44, 23.8%; 45-54, 20.9%; 25-34,
19.4%; 55-64, 14.1%; 18-24, 13.2%; 65-74,
6.6%; and 75+, 2.0%.

Cume Duplication

The A&O report on the Media Audit
survey reveals that Country shares its
cume audience with a total of 49 other
formats. The formats with the highest
percentages of Country’s shared cume:

* 17.6% also cume CHR

* 12.9% also cume Oldies

® 12.3% also cume News/Talk

* 11.8% also cume Classic Rock

* 11.7% also cume Active Rock

® 10.7% also cume Hot AC

*® 9.5% also cume AC

* 8.4% also cume Modern Rock

* 8.2% also cume Soft AC

* 7.5% also cume CHR /Rhythmic

One of the most surprising results to
come from this research is the low degree
of sharing with niche Country formats.

For instance, only 2% of mainstream
Country’s cume also listens to Classic
Country and Traditional Country for-
mats. Less than 0.1% of mainstream

» Continued on Page 47
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Reality Radio

Country Showdown predates today’s

televised sensations

Tashville and Country radio have American Idol to thank

for current chart-topper Carrie Underwood and gold-sell-

ing star Josh Gracin. Nashville Star has also turned out several
viable artists, including rising newcomer Miranda Lambert. But
the talent search that leads the way as a proving ground for coun-
try hopefuls is undoubtedly the radio-driven Country Show-

down.

The list of artists who've used the 24-year-
old talent contest as an early springboard is
remarkable (see sidebar) and in its
own way speaks to the unique re-
lationship country music enjoys
with its fans. As in many other
manifestations of that close, almost
familial bond, Country radio is the
prime conduit.

“Credibility is the key,” says
Dean Unkefer, President of Special
Promotions Inc., which runs the
event. “That's why we've been in
business so long. People ask me to compare
what we do with the popularity of American
Idol and Nashville Star, and I tell them we are
to those shows as collegiate wrestling is to pro-
fessional wrestling.

“We're the real thing and have been seri-
ous about this on a local, state, regional and
national level for a long time. It's not just a
TV show. We don't humiliate people for en-
tertainment.”

Added Value
&

Started by Wrangler Jeans, the Showdown
has been through a number of corporate
sponsors, including Dodge, True Value,
GMC Trucks and, for the last four years, Col-
gate. “It sounds like we’ve had a lot of turn-
over through the years, but the truth is, we've
made the sponsors very happy,” Unkefer
says.

The core of the Showdown model is a ra-

CHECK WITH ME coigate Country Showdown winner

Michelle Rene shows off her winnings immediately following last
week's show taping.

Dean Unkefer

dio promotion that ties a national sponsor in
with local retailers through local radio sta-
tions. Though initially developed in
- small markets, the contest has
- | evolved to reach markets at every

| level, typically involving between
1 450 and 490 Country stations each
year.

SPI provides each station with
everything it needs to host a local
contest, including posters, banners,
entry forms, judging criteria, prize
money and more. In exchange, the
stations commit to promoting the show and
the sponsor on the air.

“We work with the station’s promotion
people to be sure they can stage the event and
sell it to advertisers,” Unkefer says. “The key
is, we help the station with ad sales. The as-
sistance we can give varies from market to
market, but much of it will be Colgate retail-
ers.

“For instance, the participating station in
Dallas has a very big tie-in with Kroger. At
WXTU /Philadelphia, it's with Market Basket.
Los Angeles is tied to Ralphs. So the Dallas
station goes to one of the largest advertisers
in the market, Kroger, and says, ‘Why don’t
we do something together?” There’s added
value for both of them, ad dollars change
hands, and that’s what drives it.”

For a title sponsor like Colgate, the attraction
is a nationally controlled program that ties its
brand to local retailers through a community
event. “Success varies in the
markets, and sometimes it
takes a couple of years to
build it,” Unkefer says. “But
once it's built, it works very,
very well.”

Success Story

One of the contest’s many
success stories is WKLB/
Boston, which is entering
its sixth year working with
the Showdown. “The or-
chestration of the show is
seamless at this point,” says
WKLB GSM Cathy Cram.

“Our retail partner has
been Shaw’s, which is now
Albertsons, and we’ve run
sweepstakes programs and

AL AL

" Sarg Evans Missouri state winner

John Berry Georgia state winner

Chad Brock Florida state winner

Tim McGraw Local winner
Tracy Lawrence Local winner
Tracy Byrd Local winner
Mark Chesnutt Local winner
Brad Paisley Local winner
Billy Dean Local winner
Katrina Elam Local winner
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gotten Colgate lots of in-store promotion, in-
clusion in circulars and other exposure.”

WKLB holds its local competition as part
of its annual Country Festival in the second
quarter. “It’s a nice way to kick off that event,
and the audience looks forward to it now,”
Cram says.

“We get hundreds of demos. I get calls
about it all year long, and we’ve sent three
people to the finals in the last five years. It's
been a very positive experience, both in terms
of revenue and how it fits in with what we do
as a station.”

Local winners move on to the state level,
followed by the regionals and, ultimately, the
finals. This year’s one-hour televised Colgate
Country Showdown final was taped in Nash-
ville last week and will air in syndication and
on GAC in the spring.

Soap actress Kassie DePaiva hosted and
Montgomery Gentry performed. For the first
time, the Showdown'’s five finalists were all
women, with Michelle Rene winning and tak-
ing home the $100,000 grand prize.

More Than Money

Unlike in years past, however, a fat check
isn't the end of the process for the winner. For
the first time, SPI and the Showdown have
partnered with a record label, the newly
formed Nashville branch of independent Mi-
das Records.

“For us, that radio machine becomes 400-
plus A&R sources,” says Midas A&R man
Brad Allen. “That puts us in locations we
would never be able toevaluate talent in. Look
at how many superstars have traveled down
this road.”

Though the Showdown has attracted label
interest before, Midas is the first company to
agree to turn around a single and album
project in time to take advantage of the next
contest season.

“My contractual relationship with the ra-
dio stations is a media barter,” Unkefer says.
“Part of the promotional time we get will be
committed to promoting the current national
winner and their music.”

www americanradiohistorv com

Name-Dropping

Here's a look at some of the familiar names who have had some level
of success in the Country Showdown through the years.

Sweethearts Of The Rodeo National winners

Martina McBride Kansas state winner, national finalist
- Neal McCoy Texas state winner, national finalist

Erika Jo Tennessee state winner, national finalist

Billy Ray Cyrus Kentucky state winner
John Michael Montgomery Kentucky state winner

Bobby Pinson California state winner
Miranda Lambert Texas state winner

Garth Brooks (w/backing band) Local winner
Toby Keith (as a member of The Easy Money Band) Local winneg
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“| Jove the concept of
someone becoming a star
through a process that
started with their local
radio station.”

Brad Allen

b e e A

So as the spring promotion and iocal con-
tests are ramping up, the national winner will
become a central figure, with performances
and station visits across the country.

“We spent all this time and effort finding
the best new act, and in the past we gave them
$100,000 and kissed them goodbye,” Unkefer
says. “This year we're using the relationship
with Midas and tying back in to the spring
promotion to launch this winner’s career. It's
so commonsensical, I'm embarrassed to be
thinking of it 25 years later.”

Connected To Radio

Wrapping the winner into the following
year’s contest completes a cycle that further
illustrates the thin line between country fan
and country artist — and both groups’ con-
nection with radio at their very core.

“What makes me really excited about this
process is the notion of kids growing up listen-
ing to Country radio and dreaming of being a
star,” Allen says. “The first thing you do when
you're young and don’t understand the system
is write a song and take it down to the radio
station.

“It's the pie-in-the-sky mentality that says
the way to become a star is by getting your
song on the locg] radio station, which isn’t typ-
ically how it works. But that’s exactly what
the Showdown does. That’s the charm of it. I
love the concept of someone becoming a star
through a process that started with their local
radio station.”

February 3, 2006 Radio & Records ® 43


www.americanradiohistory.com

COUNTRY TOP 50

February 3, 2006 ‘POWERED 1]
VK We ARTIST TITLE LABEL(S) POMTS  poiTs s s ™ o e s MEI"ABASE
1 @) CARRIE UNDERWOOD Jesus, Take The Wheel /Arista/ 14648 52 5087 +43 458762 -4903 13 118j0 v
3 @ TRACE ADKINS Honky Tonk Badonkadonk (Capitol 12361 560 4263 +124 372774 22025 17 116/0 M 05 TA DDEP
4 € BRADPAISLEY fiDOLLY PARTON When | Get Where I'm Going /4rista/ 11638 347 4096 +160 353855 14623 17 117/0 gy A0S
7 @ FAITH HILL Like We Never Loved At All (Curly/Warner Bros.) 10711 701 3867 +218 320110 21812 20 117/0 | T.YEARWOOD & G. BROOKS Love Will... (Pearilyric Street) 35
2 5 GEORGE STRAIT She Let Herself Go (MCA/ 10638 -1303 3721 430 320204 -44174 20 118/0 | LITTLE8IG TOWN Bring It On Home (Equity/ 27
. BIG & RICH Never Mind Me (Warner Bros.) 17
6 MCGRAW My OId Friend (Curb, 10072 93 293583 1081 16 1160
O mmmce L / o 3562 +19 6 11610 | T ENT WILLMON On Agein Toright /Columtia 17
5 7 BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 9851 -1093 3532 319 322079 31009 33 11810 | yor NiCHOLS Size Matters Someday) (Universal South) 16
10 € JOSH TURNER Your Man (#MCA/ 9661 888 3413 +320 296960 38022 26 116/0 | MARTINA MCBRIDEW/DOLLY PARTON | Stil Miss Someone (RC4/) 16
8 € SUGARLAND Just Might (Make Me Believe) (Mercury/ 9381 556 3362 +216 289465 25810 19 116/0 | LEANN RIMES Something’s Gotta Give (Asylum/Curt) 14
, . DIERKS BENTLEY Settie For A Slowdown (Capitol 14
9 KEITH URBAN Tonight | Wanna Cry (Capital 9224 476 3153 +194 284126 16218 9 1170
® e * 01 REBA MCENTIRE Love Needs A Holday (MCA) 12
13 ) RASCAL FLATTS What Hurts The Most (Lyric Strest) 8495 925 2930 +367 253829 28164 4 1180
11 (D MONTGOMERY GENTRY She Don’t Tell Me To (Columbia) 8204 474 2930 +94 244504 22440 13 117)0
15 ) KENNY CHESNEY Living In Fast Forward (BNA/ 8004 941 2653 +314 236076 25648 9 116/1 - MOST 4
14 D MIRANDALAMBERT Kerosene /Epic/ 7668 272 2701 +105 211080 9078 16 116/0 INCREJ# SED PO[N]'S
18 (® TOBYKEITH Get Drunk And Be Somebody (Show Jog Nashvile/Universa) 7191 689 2392  +219 211683 22311 5 116/1 “ TOTAL
16 (D SARAEVANS Cheatin’ (704 7163 415 2453 4136 213523 16837 12 19610 | ,oncr e Lases) DN
20 m BLAKE SHELTON Nobody But Me (Warner Bros.) 6991 665 2523 +245 200520 18440 21 113/1| JOE NICHOLS Size Matters (Someday} (Universal South) +965
12 18 LITTLE BIG TOWN Boondocks (Equity/ 6966 757 2229  -355 213730 -22282 34 111/0| KENNY CHESNEY Living In Fast Forward (BNA) +941
17 ) BROOKS & DUNN Believe (4rista) 6815 300 2424 +76 188702 5416 13 115/0 :3::%;1"‘523 Wh;‘ “"/';;029 Most dyric Street) +:::
our Man i
21 @ JAMEY JOHNSON The Dollar (BNA4) 6385 531 2129 +153 177512 16714 20 VW3 | poceeun v oot For A Siowdown (G i) 753
23 @ VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 4922 9 1796  +57 132848 6476 17 109/2 | FAITH HILL Like We Never Loved At All (Curly/Warner Bras)  +701
24 €D BONJOVIW}J. NETTLES Who Says You Can't Go Home /isbnd/0/MG) 4816 324 1521  +131 146267 11593 8 96/10 | TOBY KEITH Get Drunk... (Show Dag Nashville/Universalj ~ +689
22 23 GRETCHEN WILSON | Don't Feel Like Loving You Today (£pic/ 4617 831 1679 289 118703 23919 14 1140 :;:z: i:it;g’:{”":m;v B:‘BM: /‘:"";”9; %”J_ y +:::
. . onky Tonk Badonkadonk /Capit +
19 24 CHRIS CAGLE Miss Me Baby (Capitol) 4373 2075 1523 763 117623 T0268 25 11000 | guoapaen o Might (ke Me Believe) (#ercury e
26 @ JACK INGRAM Wherever You Are (Big Machine/Show Dog Nashville) 4132 468 1353 +159 112061 11105 11 90/5
25 @ TRENT TOMLINSON Drunker Than Me /Lyric Street) 4067 199 1473 +92 101332 7836 13 1046 .
27 € JASONALDEAN Why (88R) 3344 202 1267 +88 86693 3849 9 9572 MOST . ,
28 €@ DANIELLE PECK | Don't (Big Machine/Show Dog Nashville) 21 9 1074 3 65471 953 15 1033 INCREASED PLAYS
31 @ SHEDAISY I'm Taking The Wheel /Lyric Street/ 2722 299 1005 +100 64548 4864 9 921 TOTAL
33 €D LEANN RIMES Something's Gotta Give (Asylum/Curt) 2515 452 947 4160 70813 14106 5 8814 | amsr tme Leeeys) A
30 €0 LEE ANN WOMACK Twenty Years And Two Hushands Ago /MC4/ 2441 38 927 .27 57649 2052 8 872 | RASCALFLATTS What Hurts The Most Lyric Street) +367
32 €D ROCKIE LYNNE Lipstick (Universal South) 2420 142 851 +27 59506 2890 13 803 jg;:f::;:ns;le M;"e';z;';'edav) {Universal South) ﬁiﬁ
our Man +
36 €D CRAIG MORGAN | Got You /B8R 2134 149 863 +51 51314 3966 7 7TBA[ oo e Livig InFast Forward B4/ e
Breaker @ JO DEE MESSINA Not Going Down (Curly) 2010 57 762 +44 50907 1778 5 7417 | piERKS BENTLEY Settle For A Slowdown (Capitol) +298
36 €D KEITH ANDERSON Every Time | Hear Your Name (Arista/ 1928 111 686  +42 45632 4869 4  84/9 | BLAKE SHELTON Nobody But Me (Warner Bras.) +245
29 36 TERRICLARK She Didn't Have Time (Mercury) 1657 832 546 293 48216 22108 26  68I0 :2:’[‘:"::3" Ge‘v?'“"k"‘ /SM; [A]ogAmh%U”W;a” J +§::
. . Like We Never Loved At urb/Warner Bros, +
Broaxer €) T.YEARWOOD & G. BROOKS Love Will Always Win (Pearflyric Street) 1528 215 528 +115 46824 311 2 TBRS| gl Might Make Me Baleve) Merzry e
50 €D JOENICHOLS Size Matters (Someday) (Universal South) 1457 965 §13 4336 36250 23943 2 6016 | KETH URBAN Tonight| Wanna Cry (Capital +198
38 € RAYSCOTT My Kind Of Music (Warner Bros.) 1399 173 559  +29 35214 5822 20 47/
49 @ DIERKS BENTLEY Settle For A Slowdown (Capitol 1300 753 524 4+298 35473 19732 3 6414 ] ; _
39 @ JAMIEO'NEAL I Love My Life (Capital) 1221 62 454  +32 29403 912 7 58)2 BREAKERS
41 @D KENNYROGERS | Can't Unlove You (Capital) 1209 289 430 +65 30119 6951 4 528 JO DEE MESSINA
44 (D RODNEY ATKINS If You're Going Through Hell... (Curty 988 179 445 +84 23558 5087 3 485 Not Going Down (Curb)
46 €D GARY ALLAN Life Ain't Always Beautiful /MCA/ 959 297 415 +153 24639 7606 2 4873 7 Adds ® Moves 35-34
40 45 TRACY LAWRENCE If | Don't Make It Back Mercury/ 878 97 458 42 21183 2144 8 421 TRISHA YEARWOOD & GARTH BROOKS
Love Will Aiways Win (Pearl/Lyric Street)
47 @ JEFFBATES No Shame (ACA/ 760 106 306 +39 12202 6504 4 430 35 Adds ® Moves 37-37
45 47 CROSS CANADIAN RAGWEED Fightin' For [Universal South) 707 81 141 22 21382 2144 16 1000| :
43 @ LONESTAR I'l Die Tryin' (BNA4/ 677 97 321 443 13795 951 4 427 Lt L T
@ SUSAN HAYNES Drinkin’ In My Sunday Dress /Epic/ 514 47 248 +40 8679 76 1 31a|| Station ?II‘avlis!bs ﬂ:r all R&R reporters are available
@ CLINT BLACK Drinkin’ Songs & Other Logic /Equity/ 487 237 161 473 6590 3642 1 205 0n the web at ww.adicandrecords.com.
118 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week | 0n Jan. 26, 2006, all Cumulus monitored reporters were temporarily
of 1/22-1/28. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger suspended from their n_:spectwe'panels and aII‘Cumulus Ind_n:atur 'repumfs
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of | were dropped from their respective panels until further notice. This week's
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points | charts have been calculated by removing the airplay for the Cumulus stations
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average | from last week’s charts in order to provide an equal reporting panel between
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with | the two weeks and minimize chart disruptions.
permission from Arbitron Inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records.
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COUNTRY TOP 50 INDICATOR

February 3, 2006

VX WK  ARTST TILE LABEL(S) PoNts  powTs s e ™ e el e Mo S r A DD’ED'
1 @) CARRIE UNDERWOOD Jesus, Take The Wheel /Arista/ 4254 172 3497 +113 100143 3742 12 88/0 '
2 @ TRACEADKINS Honky Tonk Badonkadonk (Capitoy 3827 103 3166  +75 89315 2424 17 840 | ARTISTTLE LABELS) (L
3 @ BRADPAISLEY fiDOLLY PARTON When| Get WhereI'm Going drist) 3751 173 3107 +122 88549 5857 17  87j0 | |- YEARWOOD & G.BROOKS Love Will.. Peartlyric Street) 28
o . BIG & RICH Never Mind Me (Warner Bros.) 21
8 FA'TH HILL Like We Never Loved At All /Curb/Wameers./ 3522 246 2932 +193 80445 5146 21 BBIZ JOE NICHOLS Size Matters (smdav) /UI”VE/SHISWI”’} 20
5 € TIMMCGRAW My 0id Friend (Curb/ 3399 104 2850 +97 77928 2398 18  87/0 | KEITH ANDERSON Every Time | Hear Your Name (Arista) 12
6 @ SUGARLAND Just Might (Make Me Believe) (Mercury) 3222 90 2643 +88 75635 2743 19 870 :;EAAI";"A':'L':ZSL:DTW':’S Gﬂ"Ba Givemfﬁfygl/cﬂfb/ ::1
ife Ain't Always Beauti
9 @ JOSHTURNER Your Man (MCA/ 3138 163 2609 +127 71540 1833 26 B5I1| e pENTIEY Sette For A Slowdown (Capitol .
10 0 KEITH URBAN Tonight | Wanna Cry (Capitol) 2985 200 2505 +207 69507 4528 9  B7/0 | KENNY ROGERS ! Can't Unlove You (Capitol) 8
11 €) MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 2786 129 2332 +110 64705 3538 14 871 LITTLEBIG TOWN Bring it On Home (Equity) 8
17 D RASCAL FLATTS What Hurts The Most /Lyric Street) 2581 416 2135 +318 59407 10037 4 8N
12 (D BROOKS & DUNN Believe (Arista/ 2484 18 2050 +10 59152 321 16 85/
18 {® KENNY CHESNEY Living In Fast Forward /BNVA/ 2450 276 2075 +247 56242 5800 5 853
14 @ SARAEVANS Cheatin’ /AC4) 2444 107 2044 +100 57676 3191 13 870
15 @ BLAKE SHELTON Nobody But Me (Warner Bros.) 2391 56 1991  +57 55380 634 22 84)2
19 (D MIRANDA LAMBERT Kerosene (Epic/ 2241 116 1893 +108 51782 2624 15 821
20 O TOBY KEITH Get Drunk And Be Somebody /Stow Dog Nashvile/Universa) 2188 117 1863  +90 48281 1666 5  86/2
23 @ JAMEY JOHNSON The Dollar (BNA/ 1866 101 1589 +74 41525 2186 19 771 MOST
24 ) VAN ZANT Nobody Gonna Tell Me What To Do (Columbial 1648 67 1378  +64 37224 2132 18 74)2 [chg,q SED pp]N TS
22 ) BONJOVIWIJ.NETTLES Who Says You Can't Go Home /stan//0JMG) 1635 118 1377 +102 36252 2883 7  71]2 oL
13 20 CHRIS CAGLE Miss Me Baby (Capito) 1531 -1048 1208 895 35058 25781 25 540 | ,.ner nrie wses) INOREASE
25 €@ TRENT TOMLINSON Drunker Than Me /Lyric Street) 1901 114 1183  +92 31762 2539 13  77/3| T.YEARWOOD & G.BROOKS Love Will.. Pearflyric Street) +535
. Do . RASCAL FLATTS What Hurts The Most /Lyric Street/ +416
21 22 GRETCHEN WILSON | L Tod : 1 -659 g 15  56/0
Don't Feel Like Loving You Today £pic/ 1276 676 002 29890 -14755 15 | KENNY CHESNEY Living In Fast Forward (844 +276
27 @ JASON ALDEAN Why (BBR) 1272 133 1016 +107 28461 3265 9 6312 | parTHHILL Like WeNever Loved At AN CurtyWamer Bros)  +246
26 @ JACK INGRAM Wherever You Are (Bjg Machine/Show Dog Nashville) 1256 78 1054 +62 27759 1818 11 66/4 | DIERKS BENTLEY Settle For A Slowdown (Capitol) +243
28 €D LEEANN WOMACK Twenty Years And Two Husbands Ago MC4) 1135 92 930  +53 24088 2049 9 631 | JOENICHOLS Size Matters (Someday) Universal South)  +242
@ SHEDAISY 'm Takinn The Wheel v S 1002 101 795 o8 515 10 607 LEANN RIMES Something's Gotta Give (Asylum/Curby) +215
2 m Taking The Wheel (Lyric Street) + 22120 254 17| KEXTH URBAN Toright | Wanna Cry /Capital +200
40 € T.YEARWOOD & G.BROOKS Love Will Always Win (PearfLyric Street) 854 535 867 +520 21243 11316 2 66/29 | GARY ALLAN Life Ain't Atways Beautiful (MC4) +178
34 € LEANN RIMES Something’s Gotta Give /Asylum/Curb) 863 215 721 +171 19107 5462 5 59/11 | B.PAISLEY fiD. PARTON When | Get Where I'm Going (47ista/ +173
30 € JODEEMESSINA Not Going Down (Curb) 809 58 671 +44 18514 1915 7 521
33 €D DANIELLE PECK | Don't (Big Machine/Show Dog Nashville) 806 49 683 +38 18132 1747 14 594
32 € CRAIG MORGAN | Got You /B8R 74 1 615 +71 17964 1363 8 5317
31 €D ROCKIE LYNNE Lipstick (Universal South) 753 M 657 +32 16131 665 13 4873
37 € DIERKS BENTLEY Settle For A Slowdown (Capitol) 738 243 657 +231 17651 6296 3 5219
36 € KEITH ANDERSON Every Time! Hear Your Name (Arista/ 670 126 518  +97 15603 4017 4 49/12
38 €D JAMIE O'NEAL I Love My Life (Capitol) 641 103 546 +103 14155 2593 8 4214
35 36 TRACY LAWRENCE !f | Don't Make It Back Mercury) 616 17 511 14 14466 183 10 41)2 MOST f
43 € GARY ALLAN Life Ain't Always Beautiful (MCA/ 562 178 461 +148 12925 4580 3 44/10 / N Cgﬁ EASED ﬁ [ A YS
47 €D JOE NICHOLS Size Matters (Someday) (Universal South) 549 242 488 +220 11106 5244 2 4920 s
TOTAL
39 € LONESTAR Il Die Tryin' (BNA/ 510 49 426 +28 11298 1019 6 371 LAY
@ NEALMCCOY The Last Of A Dying Breed (903/ 483 101 396 90 9983 1797 3 3817 AT TRE LASELS OREASE
- e Las ying Sree * T. YEARWOOD & G. BROOKS Love Wil... PearfLyric Street) +520
45 @) RODNEY ATKINS If You're Going Through Hell... (Curb) a7 116 394 +101 9268 1905 3  39/7| RASCALFLATTS What Hurts The Mast (Lyric Street) +318
41 @ KENNY ROGERS | Can't Untove You (Capitol 460 96 375  +88 9152 1944 5  38/8| KENNY CHESNEY Living In Fast Forward (BNA) +247
. . DIERKS BENTLEY Settle For A Slowdown (Capitol) +231
42 43 RAY SCOTT My Kind Of Music (Warner Bros. 38 K| 334 A 7730 80 301
LOCILILE AL ey 2 5 20 3001 10 NICHOLS Size Matters (Someday) (Univrsal Souts~ +220
49 @ JEFF BATES No Shame {HCA/ 240 8 215 +10 5088 .29 7 19’0 KEITH URBAN Tonight | Wanna Cry /08[]/?0/} +207
@ LITTLE BIG TOWN Bring It On Home (Equity/ 148 82 99  +53 2578 1113 1 13/8| FAITHHILL Like We Never Loved At All (Curb/Warner Bres) — +193
@ BIG & RICH Never Mind Me (Warner Bros.) 138 111 130 +108 2806 2439 1 2421 ZEA‘:";"A':{':ESLI?“’:?"‘T; G“‘:: G“": /I’%'Z'}/c””’/ +:z;
. e Ain't Always Beautifu +
50 47 BRICELONG Anywhere But Here (Columbia) 15 .27 85 25 2252 506 4 8I0| ooy TURNER Your Man MCA) 177
@ PHILVASSAR Last Day 0f My Life rista/ 103 73 71 +54 2526 1865 1 74
Y E On Jan. 26, 2006, all Cumulus monitored reporters were temporarily
@ MARTINA MCBRIDE W/DOLLY PARTON | Still Miss Someone (RC4) 97 88 78 +69 1644 1484 1 OB | i om thirrespoctive panels and all Cumulus Inficator reporters
- 50 CROSS CANADIAN RAGWEED Fightin' For (Universal South) 97 12 95 -1 1438 191 4 710 | were dropped from their respective panels until further notice. This week's
charts have been calculated by removing the airplay for the Cumulus stations
; _ from last week's charts in order to provide an equal reporting panel between
88 Country reporters. Songs ranked bgotz%l &Ia&: J?Or gr; 2:;5:334 week of Sunday 1/22 - Saturday 1/28. the two wesks and minimize chart disrugtions,

"Powergold offers us limitless options with scheduling criteria and has integrated with all our

: 9 other systems seamlessly. The reliability, customer service, and support that the fclks at
; Powergold have provided us have been exactly what any customer could ask for."
{ ‘ o 9 : - Dan Turmer, { fen VITE
|l ¢

Program

The Leaders in Advanced Music Scheduling Software for Windows S8/MENT/ 2000 XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 3, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of January 22-28.

TOTAL

STRONGLY

ARTIST Title (Label) POSITIVE  PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE
' BILLY CURRINGTON Mus{ Be Doin" Somethip” Right Merciiyy % 42.5% - BASY% 54.2207%10.0% -~ 88.0%<"72030% 1.5%%
GEORGE STRAIT She Let Herself Go (#C4/ 310% 765% 405 165%  97.3% 3.5% 0.8%
¢ CARRIE UNDERWOOD Jesus, Take The Whesl (4rista/ %00763% | A06E 17.3%. 900% | a0% T 15%
JOSH TURNER Your Man (MCA/ 700% 402 143%  94.3% 4.8% 1.3%
TRACE ADKINS Honky Tonk Badapkadonk (Gapital) 0% LT3 e AT TN | 98BN N I%AT B
BRAD PAISLEY f/DOLLY PARTON When | Get Where I'm Going /Arista) 24.3%  71.8% 392  213%  97.8% 3.3% 1.5%
{MONTGOMERY GENTRY She Don't.Tel M To allimbia) 22.0% 02381 205K 8 A% I
MIRANDA LAMBERT Kerosene (£pic/ 23.0% 660% 379 193%  953% 65%  3.5%
" SARA EVANS Cheatin'/RCA) 1 ! 5% 383 . 198%  94.3% 80% ° 1.3%
FAITH HILL Like We Never Loved At All (Curb/Warner Bros.) 243% 64.5% 3.80 22.8% 97.0% 8.8% 1.0%
KENNY. CHESNEY.Living In Fast Forward (BN4) | ° _178% CB43% 382 190%  -B95% - 43% . 2.0%F
VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 205% 62 8% 3.87 205% 88.3% 3.3% 1.8%
[ SUGARLAND Jiist Might (Make Me Believel iMergury, 5% % 381 268% @ 918% - - 40%. . 15%
BLAKE SHELTON Nobody But Me (Warner Bros.) 1. 5% 583% 366 275%  95.0% 8.0% 1.3%
<TIM MCGRAW My 0id Friend (Car) ~. 2% BBO% . 369 250% o 89B% o BE% T 3%
BROOKS & DUNN Believe (Arista/ 228% 57.3% 369 225%  92.3%
ABACK INGRAN Wherever You Are (Big MachinéiShow Dog-Nashvile)i A1 5% 557 220%  BAS%
JAMEY JOHNSON The Dollar (BNA/ 57.0% 378 245%  87.8% 5.8% 0.5%
“TERRICLARK She Did't Have Time /Merca 56.0%  36FTMGH% 89 3% 3B
ROCKIE LYNNE Lipstick (Universal South) 558% 375 23.0%  83.5% 3.5% 1.3%
EKEYTH JRBAN Tonight | Wanna, Cry /Capitall 7% T B65% 3757 195% 17 pa.0% T0%L . 20%0
GRETCHEN WILSON | Don't Feel Like Loving You Today /£pic/ 53.8% 3.56 21.3% 94.0% 8.5% 4.5%
| JASON ALDEAN Why /855 148% 5I0%SITE . 223% N 808% - 48% . 08%7
TRENT TOMLINSON Drunker Than Me Lyric Street) 143% 53.0% 368 220%  83E% 6.3% 2.3%
ZBON JOVI W/J. NETTLES Who Says.You Can’t Go HGiHE /slandi0UMG) 15.0% = +52.3 g2 . 1d43%  788% | B0% 23%™"
TOBY KEITH Get Drunk And Be Somehody {Show Dog Nashville/Universal) 158%  49.8% 3.72  22.8% 79.3% 5.3%
RAIG IORGAN T Got You 887 & (0% « 86100 (385 220%7 “TE0%EE 60
LEE ANN WOMACK Twenty Years And Two Hushands Ago /MC4) 11.3% 453% 345 24.5% 84.0% 9.5%
SRASCAL FLATTS What Hurls The Most Lyric Street/ .~ ~ 108% ° 450% 358 235% 7BE%e T 65N
LEANN RIMES Something’s Gotta Give (Asylum/Curt) 105% 445% 363 208%  72.5% 5.3%
_JAMIE 0°'NEAL | Love My.Life Capitol _100%  425% 358 238%  738% . 6E%
KEITH ANDERSON Every Time | Hear Your Name (Arista) 11.0% 420% 370 235%  69.0% 2.5% )
*DANIELLE PECK | Don't (Big Maching/Show Dog Nashville/ 11.8% #1.3% 350 290% | B0O0%.  B.3% 6%
JO DEE MESSINA Not Going Down (Curty 78%  360% 347 255%  70.3% 6.5% 2.3%
SHEDAISY ' Taking The Wheel ynic Street/ . BS%  3315% 328 263%  750% 118%  35%

CALLOUT AMERICA®

HOT SCORES

This Week At

Callout America
By John Hart

Not much change at the top this
week: Billy Currington’s “Must Be Doin’
Somethin’ Right” is the No. 1 song over-
all and the No. 1 passion song. George
Strait’s “She Let Herself Go” is at No. 2,
and it’s the No. 4 passion song.

Carrie Underwood moves inside the
top five, with “Jesus Take the Wheel”
ranking at No. 3, up from No. 6, and as
the No. 3 passion song. This song is No.
2 with females and No. 2 with core 35-
44 listeners.

Josh Turner also moves into the top
five, at No. 4, with “Your Man.” The
track moves up from No. 7 and is the
No. 5 passion song, up from No. 8. Fe-
males rank “Your Man” at No. 3 over-
all, up from No. 7, and younger 25-34
females rank the song at No. 5.

Miranda Lambert’s “Kerosene” is the
only new song in this week'’s top 10 ti-
tles, at No. 8, up from No. 11, and it's
the No. 9 passion song, up from No. 13.
Younger listeners 25-34 rank the song at
No. 5 for the week, up from No. 9.

Tidbits from this week’s sample: Trent
Tomlinson’s “Drunker Than Me” is the
No 15 song with male listeners, Sugar-

‘s “Just Might” is No. 8 with fe-
mal% and No. 11 with core 35-44 listen-
ers, Jamey Johnson’s “The Dollar” is
No. 16 with younger 25-34 listeners, and
Rockie Lynne’s “Lipstick” is the No. 12

song with core 3544 listeners.

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) I like it a lot; in fact, it's one of my favorites; 4) | like

it; 3) It's OK, just so-so; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40

positions on R&R's Country airpiay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and

evenly distributed in the 25-34, 35-44 and 45-54 demos. The sampie is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SDUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springtield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2006 Radio

& Records. © 2006 Buliseye Marketing Research Inc.
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America’s Best Testing Country Songs 12+ a iR e
For The Week Ending 1/27/06 C ,QN TR y T@@h;a HEI]I llﬂSE
A . . Per. w M LAST THIS TOTAL 4/ - WEEKSON  TOTAL
Artist Title (Label) TW LW  Famil. Burn 25-54 25-54 25-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS
MR 2 et £l g.” i oy 3 =y k b 3
GEORGE STRAIT She Let Herself Go (WA 1 1 C. UNDERWOOD Jesus, Take The Whesl (dnista/ ) [ R R 16ID,
15/0

CARRIE UNDERWOOD Jesus, Teke The Wheel(4rita
“JOSH TURNER Your Mas ME4) © k
B. PAISLEY fiD. PAHTUNMmIGetthImeg(AmIa/“S

414

w oo, <

"BILLY CORRINGTON i B Dol Sormethiy Rght Memun 8,15 41755 83% 3 21% _ A5, 43375390,

96"/: 19% 421 431 407

TERRI CLARK She Did't Have Time (Mercury) 409 89% 19% 413 424
SUGAREAND: st igh Make ME Bekiével Mereay) 78108 11415161 08% 72 21% - .08 155011 5404
SARA EVANS Cheatin'(RCA/ 406 409 9% 19% 405 403 419

ETHRGAR i Wiy o555 18508 YA DG /Wil o 08 a5l
BON JOVI W)J. NETTLES Who Says You... /sland/iDJMG) 404 411  81% 13% 4.00 419 370
BIAKE SHELTON:Nobody But Me /#ara Bros L 55 A2 AVAZ7R6%™ 13% 482734, ]
DIERKS BENTLEY ComeALmle Closer/L‘aplro// 398 409 97% 33% 398 4Mn
TINEMCGRAW Wy G Frend /it AT TN, 03 0383
JAMEY JOHNSON The Dolar (BNA/ 397 393 69% 12% 401 402 399
: 1% 22T 30T <01 383
89% 18% 394 393 3.
ﬁMﬂwwua 3 R )
KENNY CHESNEY Living In Fast Forward (BNA/ 390 389 87% 16% 389 390 388
CHRISCAGLE Miss MeBaby (ol © 380 403 &7% 7i% ‘33200406 374,
RASCAL FLATTS What Hurts The Most {lyntStreet/ 390 391 75% 14% 390 412 358
LITTLE BIG TOWN Boondocks (Equiy).. 388 am 5% 2% 1M 3mE 3M0
FAITH HILL Like We Never Loved At Al (CurlyWamer Bros.)387 392 99% 38% 385 399 364
BARTH BRODKS Good 4ide Cowboy (Peardiprc Stree! 386 184 98% 32% 382 381 386
TOBY KKEITH Get Drunk... (Show Dog Nashvile/Universall 378 386 75% 13% 379 378 381
TRENT TOMLINSON Damker Thn Me dyric Street! 377 358 G6% 13% 3711 3 372
TRACE ADKINS Honky Tonk Badonkadonk (Capitof] 374 389 9% 3% 372 362 385
MIRANDA LAMBERT Kerosane (Epic 378 1M 9% 0% 164 346 391
DANIELLE PECK | Don'’t /Big Machine/Show Dog Nashville) 3.70 - 51% 12% 368 364 373

VAN ZANT Nobody Gorna Tel M What To Do Colmbia 368 371 79% 21% 373 384 385

Total sample size is 340 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total famillarity represents the percentage of respondents who recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition s based
on persons 12+, Persons a8 screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, Is avaliable for local radlo stations by
\_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. )

B PAISLEY ﬂD PARTUN Wheanet {Arista) 475 +8 1"

; o moui”i’ﬁ*gs Lights Of My Hometown (B4
6 6

TIM MCGRAW My 0id Friend (Curt/ 3713
qomtmmmm mmmmw H»lgéé{
GARTH BRUUKS Good Rlde Cowhoy {Pealt/lync Street/ 353

1 @* GEURGE CANYUN One Good Friend {Unlversa/South/ 330 +1
‘ . GEORGE STRAIT She Let Herself G icd) 325, 770
JOSH TURNER Your Man (MC4/ 323 +63
127 13 SUGARLAND Just Might [Make e Balieve) Mittury), 317,115 i1y
19 @ KENNY CHESNEY Living In Fast Forward /BVA/ 295
‘ ®  FHILL Like We Never Lovad At All ordyWamer Bros). 295
16* GORD BAMFORD Life Is Good (GWB/Royalty) 294
5257 ) 7. KB Gt Orunk.. S Doy Nashvillliniversall 2037 < +407
18 18* AMANDA WILKINSON It's Okay To Cry Universal South/ 278 2
g M.GENTRY She Don't Tall Me o /Catmiia/ 7 %
13 20* BRAD JOHNER I've Got It Good (306/Universal) 273 -32

 20 12

22 @  BONJOVIWIJ NETTLES Who Says... isandilLMG! 267  +21 4 12
30 @ RASCAL FLATTS What Hurts The Most Lyric Street) 257 +69 2 11/2
" 15 23 UTTLEBIGTOWN Boondocks Fpuiyy 257 30 B 1,
21 @* BEVERLEY MAHOOD Making It Up As You Go (Spin/ 255 0 6 1110
77 @ e D.MARSHALL That's What Love s (Busy MusicUmersal 254 +47 4 11
24 @ SARA EVANS Cheatin’ (Sony BMG) 244 +3 4 1210
23 27 JOHNNY REID Missing An Angel (Gpen RoadUnversa 214 0 15~ 168,
@* ROAD HAMMERS Nashvile Bound (Open Road/Universal] 202 +20 1 13
28 . 29  BROOKS & DUNN Believe (Sany SMG/ W 2 o
@* AARON PRITCHETT Big Wheel (0PM/ 172 +84 1 134

18 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 1/22-1/28. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

\-

below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon. )

FLASHBACK

Rascal Hatts

* No. |:“Bless The Broken Road” —

YEARS AGO

* No. I:“Tell Her” — Lonestar

YEARS AGO
R RN

*No. I: “(IfYou'na Not In It For Love) I'm Outta Here” — Shania Twain

,

C No. I:“Brother Jukebox” —

@YEARS AGO

* Na. 1:“You Can Dream Of Me” — Steve Wariner

- @YEARS AGO

* Ne. 1:“9 To 5” — Dolly Parton

Mark Chesnutt

¢ No. 1:“This Time I’'ve Hurt Her...”

— Conway Twitty

N J

A Sneak Peek At The
Media Audit Survey

Continued from Page 42

Country’s cume audience in these 87 markets
report being Americana listeners.

The A&O report says, “Clearly, these three re-
lated but comparatively very small genres are
more unique to themselves than they are fragmen-
tations of mainstream Country. They are also high-
ly regionalized in their usage, whereas main-
stream Country is almost equally popular in all
regions throughout the country, with very few ex-
ceptions.”

Continuing on that subject, Jaye Albright says,
“The low format-sharing figures Media Audit is
reporting between mainstream Country and Tra-
ditional Country, Classic Country and America-
na could be the beginning of some real fragmen-
tation if those niche formats actually gain more
than a short-term foothold.

“ At present, however, mainstream Country is
big across all demos, and Classic Country and
variety/male-targeted Traditional Country are
quite regional and skew 45+ in their appeal.

“If these stations convince media buyers how
attractive that leading-edge boom audience is,
they could become somewhat viable as a clus-
ter-driven fragmentation strategy. If Oldies sta-
tions continue to disappear, this approach will
become even more attractive.”

An Overview

Offering an overview of the entire study, Al-
bright says, “Country is nowhere near as regional

Y www americanradiohistorv com
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“Four in 10 Country
listeners could be called
‘NASCAR dads,” whose lives
and tastes are well-
described in the Rascal
Flatts song “Fast Cars &
Freedom.”

Jaye Albright

S T H e

as it once was, proving that it’s mdeed all of
America’s music these days. If 2549 and 25-54
are more a ‘family reunion’ than a target demo,
then this data is an opportunity to meet our
‘family’ personally.

“They emerge as blue-collar, hard-working
folks who tend to be more conservative, driven
strongly by family values and a desire for safe-
ty for their kids, faith-based, engaged in their
community, very patriotic and do-it-yourselfers.

“Two-thirds of them are family-oriented
women who are busy and time-challenged, but
four in 10 could be called ‘'NASCAR dads,’
whose lives and tastes are well-described in
the Rascal Flatts song ‘Fast Cars & Freedom.’

“As a format, we should be able to make a buck
for a long time to come with this very posi-tive,
large and active consumer audience profile.”
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Stations and their adds listed ajphabetically by market
quXIAhpn, OH* WKNNBiloxi, MS WUBE/Cincinnati, OH* WXTAfErie, PA WRBTHarrisburg, PA* 10(KC/Latayetts, LA* KEEY/Minneapolis, MN* KW.J/Portiand, OR* KUSS/San Dlego, CA* WIBW/Topeka, KS
OM/PD: Kevin Mason OM: Walter Brown PD: Marty Thompson OM: Adam Reese OM: Chris Tyler PD: Renee Revett OM/PD: Gregg Swedberg OM: Clark Ryan PO: Mike 0'Brian PO: Rich Bowers
N"Dm Kﬂlma‘!d tp’iﬁﬂsoh Dever APD: Kathy 0'Connor PISJ/!EI& %Hﬂﬂm PD: Joe Kelly l@ﬂmw MD: Travis Moon PD: Mike Moore HD’ APD/MD: Stephanie Lynn
M:PLF[A]'*. ngmim H g %@m priigla il MD: Savannah Jones 1 mmne WIDOLLY PARTON G TR0 £ AR
2 JOHM CORBETT 5 RODNEY ATIINS : .&]m%m|m KENNY ROGERS 15 JAMIE ONEAL
WGNA/Albany, NY* LR 15 KENAY AOGERS
PD: Buzz Brindle WZIOUBiloxi, MS : . g ile, AL*
MD: Bill Earley PD: Bryan Rhodes WYGY/Cincinnati, OH KKNU/Eugene, OR m‘fﬁ‘fnﬂ‘"‘ " o"fa“m.f . WOKO/Portsmouth, Nt | KRTY/San Jose, CA* .
NEAL MCCOY MD’ GUBI\ Wilson OM/PD: TJ Holland PD/MD: Jim Davis . " JOI'I T PDMU Bill Black OM: Mark Eri N PD/MD: Julie Stevens WTCM/Traverse City, M|
e APOMD: Dawn Michaels 3 AT, o0 uvsscors | op Y LHarlford, CT e oo | T kAL ¥ con Al OM/PD: Jack 0'Malley
1 1 Emesy HoAdds 10 KEMH PD: Pete Salant JEHCHILS TrusHa vERWooD & GaRtHanooss | PD: Mark Jennings E MD:; Carey Carison
KBQV/Aibuguergue, NM* | SHIA YEARWO0D & GARTH BROOKS No A SUSAN HAYMES MD:; Dan Luanie TRISHA YEAWODD & GARTH BROOKS 15 LEANS HIVES
OM: Bill May B AL UL 5 BIG & AICH
WKDQ/Evansville, IN . KTOM/Monterey, CA* 5 TRENT WILLMON
PO: Tim Jones WHWKBinghamton, NY | WGAR/Cleveland, OH* PDMD: Jon Prell WIQV/Lancaster, PA PD/MD: Dave ) . KKJG/San Luis Obispo, CA
APD/MD: Jeff Jay ) i KILTMouston, TX* PO/MD: DI 13 LEAVNAMES WCTK/Providence, RI : .
1 AiH OM/PD: Ed Walker PD: Meg Stevens 18 JOF MCHOLS uston, Sria L N POMD: Pepper Daniels
s 13 VAITWAMCSROE WOOLLY AT | D: Chyck Colier § Kovian ] oo | oo oo | OM: Rick Everet % s KlMTucson, AZ*
ey oD S0 (I B 2 J0 DEE MESSINA 8 KENNY CHESNEY MD: G JOENIG DERKS BERTLEY MD: Sam Stevens 5 JOHN CORBETT OM: Herb Crowe
St e 27 4 20N Ty pl‘)%gm Buz Jadti% .
WDXB/Birmingham, AL* ; + | KVOX/Fargo WL ansing, MI* KSNI/Santa Maria, CA VAR A MCBRIE WELLY
KRST/AIbuguerque, NM* | pe”tomrondam. AL | KCCY/Colorado Springs. €0° | oy ani Whitimre KKBQMHouston, TX* PD: Jay J. McCrae Dperrte Seact: SC | kKcs/Pueblo, Co* PO/MD: Tim Brown LA
OM/PD: Eddie Haskell D/MD: Jay Cruze OM: Bob Richards PD: Eric Heyer PD: Johnny Chiang APO/MD: i Tyer s A iENE PD: Gody Carison 12 KUTAAMEBROE WAL AT
MD; Paul Baile! KEITH ANDEASON PD:dodo T""‘be""g" MD: Scott Winston MD: Christi Brooks Loty 5 JOE NICHOLS 2 CLINT BLAGK 10 TERRICLARK
BES B LITTLE BiG TOWN 9 TRISHA VEARWOOD & GARTHBROOKS | T0Cr el o KENNY ROGERS LITTLE BIC TOWN LITTLE BIG ToWN
AT HAMCARIDE WEOLLY PARTON 8 8 & Rk SARY AL REBA MCENTIRE 815 & RICH KVOO/Tuisa, OK*
iomctrger oK G 3 8e1 WKDF Nashville, TH® A L wer o L POMD: Ric Hampt
WBWN/Bloomington, IL e L WTCR/Muntington KWNR/Las Vegas, NV* OM/PD: Dave Kel,y' MARTINA MCBRIDE WDOLLY PARTON OM/POD{sr:aT:J iléofll 2 s e
OM/PD: Dan Westhott WCOS/Cofumbia, SC* PD: Judy Eaton PD: Brooks 0'Brian MD: Kim Leslie APD: Heidi Decker TN
KRRV/Alexandria, LA APD/MD Buck Stevens PD: L) Smith MD:; Dave Poole . i LITRE BIG TOWN iti 3 VA LEAN RIMES
§ MATIA MGG w0 Y PARTON MD: Sammy Cruise WLLR/Quad Cities, 1A 1 TRENT TOMLINSON
PO/MD: Steve Casey |o Rocke e APDMD: Glen Gamet KKIX/Fayetteville, AR 5 LTIEBG e PD: Jim 0'Hara BON OV WLENNIFER RETTLES
Zesiipen 1 S 2 iolonwizweenemss | PD: Dave Ashorall o e WSIXNashville, TN* MD: Bon Evans FOHEAOL A0S | WwzD/Tupelo, MS
2 TRISHAYEARWDDD & GAATH BR00KS APDMD: Jake McBride L N e aon OM: Clay Hunnicutt T o OM: Rick Stevens
WHIOUBluetield, WV WCOL/Columbus, OH* WBBN/Laurel, MS POMD: Keith Kaviman 5.';"3.5:3;"’ WA* mpmgm
WCTO/Allentown, PA* | OM: Ken Dietz PD: John Crenshaw WDRMHuntsville, AL OMPD: Lamy Biakeney NI ) 3 et 4 S ALEN
: . i APD/MD: Dan E. Zuko p ' APDMD: Allyson Scott WQDR/Raleigh, NC* MD: Tony Thomas 14 THISHA VEARWOCO & GARTH
OMPD: Shelly Easton POMD: Joe Jaris OMDDmETD | wkMUFayettevie, NG | OMPD: Todd Bemy D - Vot
MD: Jerry Padden gg ﬁ%’m&m & GARTH BROOKS X i APD: Stuart Langston 10 HEAL MCCOY WCTY/New London, CT OM: Paul Michaels B RHETE AKINS
AR VE MG & GARTH 00K OM: Mac Edwards " h i S,'“w','m% N oaon, PD: Lisa Mckay 8 DANELE PECK
9 mnm MCBHOE WOOLY PARTON ) PD: Paul Johnson MD: Dan MeClain 10 JOHN COREETT OMAPD: Jimmy Lehn APD: Mike ‘Maddawy' Biddle
] BEERCH WGSQ/Cookeville, TN APD: Dave Stone 10 LELAND MARTIN & CHALEE TENMSON | APD; Dave Eider € NICHOLS "
KGNC/Amarillo, TX OM: Marty MeFly MO: Deand B eson KXk&/Shromepart, LA WERG/ca 1KY
OM: Tim Butler ST PD: Gator Harrison o A . o OM: Gary McCoy OM/PD: Tom Jacobsen
Apﬁ/m); Patrick Clark 3 TRMRE APD:; Philip Gibbons WEMS/ndianapolis, IN* W?UL/Lexmnton. KY KOUT/Rapid City, SD ,tpm/'gn; Ragen King 16 SHEDAISY
'} i n wons N L S i gk L R S s
Ul KIZN/Boise, ID* J0DEE MESSINA KAFFFlagstaft, AZ MD: 1. Camnon BON J0U) WAIENNIER NETTLES John Shomby  LEANRMES KJUG/Visalia, CA*
OMPD: e Summrs i PD:C. Mo 3 ip s AP0, Mok kg S UXSionc G o
‘m‘&m A%Rmmm WMD:mgngm TRSHATEAHOOD § GRTHEROLKS | KZKOKALincaln, NE roamEoe woouy pson | KBUL/Reno, NV PDMD: T M:g;aek LILE G Hwe
KBRJ/Anchorage, AK 1 UTEBG oW KRYS/Corpus Christi, TX 2 om0t OM: lim Steel OMJPD: Tom Jordan H %‘ﬁ
Pﬂgmaﬂn%glsﬂ OM: Pauta Newell 7 REGA MCENTIRE WMSVJackson, MS PD: Hnal.m.kmmos KHKXOdessa, TX MgDmGﬂ‘Il“%‘ Reaves 1 KWt RlceRs WIRK/W. Paim Beach,
s PD: Pk Edvaris OM: Seve Kol AR bt Wiko Lowroce o A
KQFG/Boise, ID* o e — WFBE/Flint, MI PD: Rick Adams APiJMD‘ Kelley Peterson TRENT WLLMON PD: Mitch Mahan
OM: Kevin Godwin 4 ROOREY ATIONS PD: Coyate Collins APDMD: Kim Alien 2 DREWWOMACK TERRICLARK WBYT/South Bend, IN MD: JR Jackson
WWWW/Ann Arbor, M| o 3 DIRS BEATLEY _ Ho s KSSNLitte Rock, AR® s b
PD: Brian Cowan :gbm‘ m'm APD/MD: Dave Geronimo POMDG .;a ; Praria POMD: Cigt Marsh i
o ae N THE e e KPLY/Dallas, TX* ROONEY ATKINS mmmmms TRENT WILLMON KUUB/Reno, NV THSEA TEARWOOO & GARTH BROOKS
? szmunuv:‘zm‘lgz.‘mms et Jomacuask, TRISHA YEARWOOD & GARTHBROOKS | DM Jim MeClain
i : o WUSJ/Jackson, MS PD/MD: Valeri Ferrari a WACO/Waco, TX
WNCY/Appleton, W1 MD: Cody Alan WXFL/Florence, AL PD: Tom Freeman KZLA/Los Angeles, CA* KTST/Okahoma City. 0K 6 LEANN AIMES KDRK/Spokane, WA OM/PD: Zack Owen
OM; Jeft McCarthy e o OM/PD: Jefl Thomas OV OMPD: R.J. Curtis S omama iy, 0 OM/PD: Cary Rl IM/ED: Zack Ou
i n, MA® Corgerr z A
P Randy Shanson OM: Oon Kelley 3 APD)/MD: Torya Campos APD/MD: Anthony Allen KFRGRiverside, CA* BlG Lach
G PD: Mike Brophey . Y s WGNE/Jacksonville, FL* TROHATEATHOO0 8 GARTHERODES | 2 (R A DM: Lee Douglas it WMZ0/Washington, DC*
MOMDSiyRogens | g o T POMD: JeiDavis e P o ey PD: George King
§ o2uLL LITILE BIG TOWN ZNouisville, KY* 2 HAL KETCHUM KIXZ/Spokane, WA* MD: Deena Blake
WKSF/Asheville, NC 2 mmwumm semss { APD/MD: Cheis Huff KSKSFresno, CA* THENT LN WAM . 6 Y RSN
9 g INA MCBRIDE W/DOLLY PARTON 3 : . OM: Hardi
APO/MD Srtaniatfied I ason s WROO/scksomille, FL* | ' FER06 O: Crg Alen b0 b canoke, VAT APD: Ly Daries T
KAGG/Bryan, TX KTYS/Dallas, TX* G OM:Gail Austin E wm";ssm osas e PD: Breft Sham H ;‘.“"%WWN" PARTON
POMD: Jennier Allen OM: Lorrin Palagi PD: Casey Carter : e eSS MD: Robynn Jaymes LITILE BG ToWN WDEZWausau, Wi
WKHX/Atlanta, GA* 2 Il PD: Gayle W. Poteet . MD: John Scott A m AT PO: Bob Jung
OM/PD: Mark Richards 20 TRISHA YEARWO0D & GARTHBROOKS | MID; Chis Hustt KUADFF. Collins, CO 3 THSHAYEARHO00 § ARIHEROOGS . TRENT WLLMON APD/MD: Vanessa Ryan
MD: John Ho A PD: Mark Callaghan M KPLAIIdaPaIm Springs, CA 5 AL
TSHA Y & GARTHBROOKS APD: Dave Jensen TRENT TOMLINSON KLLL/Lubbock, TX PD: Al Gordon WYYD/Roanoke, VA 5
WYRK/Buffalo, NY* MD; Brian 6a SNOTMBNFRVTLE | o eff Sooft MD: Kory James e WPKX/Springfietd, MA
PD:RMW. i, 10 JAME ONEAL f earing PD: RJ McKay .
- : RW. Smith . SHEDASY MD: Neely Yates 10 DS BENTLEY LI T ) WOVK/Wheeling, WV
WPUR/Atantic Gity, hJ. | AP/MD: WendyLym KYGO/Denver, CO WXBWJohnson Cily* i5 TR CATHEROOSS |10 LKET O e et ouvuron | PO Jim Eliot
0 doe Kelly B || - Joei Burks PD/MD: Bill Hagy > TRNTTONLSON 10 BEsREH 1 THHA WATWODD & GAHH EROORS 2 HALKETHM
LIS lﬁﬂ*ﬂ{g&?oll WCKT/Ft. Myers, FL* 15 A x;hsmwé WBEE/Rochester, NY* R ELLELE BC T
WOKO/Burlington SO STRAT CM/PD: Michael Grufse WWQMMadison, Wi* | WXBM/Pensacola, FL i N
OMPD: Steve Pelkey PO, Do Logen R PD: Mark Grantin POMD: Lpl ik N I;melh. KBS; _
WIBL/Augusta, GA MD: Chris Reed KHKI/Des Moines, [A* DIERKS B ohnsiown, MD: Mel McKenzie A e RIEC T CorTON pringfield, MO Beverlee Brannigan
oMm: Mlbxml' § TRISHA YEARWOOD & GARTH BROOKS OM: Jack OVBneﬂ M‘Dm[_ma.ﬁmm ﬁﬁ‘cgo‘,;m mﬂml GARTH BROOKS m‘éc;g‘_sm gl')dscr::suganm" MD ca |
POMD: Bill West PD: Andy Elliott WWGR/FL. Myers, FL* SHATEARWOO0 8 GARTHBRODKS | TrahiA YEARWOOD & GARTH BROOKS by nsen
i - Eddi i Retidiad 5 APD: Clark
CRAIG MORGAN WIXY/Champaign, IL MD: Eddie Hatfield PD: Mark Phillips WFYR/Peona, IL 10 DIERKS BENTLEY
PD: Sky Phillips B - : Hart KIXQ/Joglin, MO ) : Ric KNCI/Sacramento, CA* 9 GARY ALLAN
MD~ Nicole Beals LEE AN WOMACK oM: .Ia:)':'n Kn'igm KIAlMason City, IA g A sararoocs | PD: Mark Evans KZSN/Wichita, KS*
WHKXC/Augusta, GA T DANIELLE PECK PD: Rob M l’DIJ'gEDN Igo_ Bsmnlls mrﬁmhh OM: Lyman James
PD: T Gentry 15 TRISHA YEARWOOD & GARTH BROOKS | IKWY/Des Moines, IA* 16 KENNY Cl TRISHA YEARWOOO & GARTH BRODKS TRISHA YEARWOOD & carTHesooks | WIL/SE. Lowis, MO* APD/MD: Tracey Gamett
m&nﬁfnwm 7 ROOKE ot OM: Jack 0'Bricn WOHK/FI Wayne, IN* 15 ﬁgnmmmmmm 3 LY ot o PD: Greg Mozingo Mo As
DIERKS BENTL PD: Andy Elliott i RODNEY ATKINS WXTU/Philadeiphia, PA* 8 MD: Danny Montana
DERS Eomey 7 TRACY LAWRENCE WD e Hateld ) nocnem#lm 18 RASCALEATTS P ot Mokay P! WCEN/Saginaw, Mi Noddas
LITTLE BIG ToWN UTLERG VA KTEXMcAllen, TX* APD/MD: Cadillac Jack PD: Joby Phillips
B8 WEZL/Charleston, SC* JOENKHOLS OM: Billy Santiago 2 WARTINAMCSADEwiowy pasron | MID: Keith Allen )
OM/PD: Scofl Johnson O WOGK/Gainesvitle, FL* PD: Judo Cerda HILiC A . :l:(jYN;llkes Barre, PA*
X S 9 PD: Mr. Bob =¥ 4 1 SHEDAISY JOENICHOLS . : Jim Rising
KASE/Austin, TX" D: Gary Grifin PD: TimRoberts 0. Big e WNWNalamazo, M1 | oD Frarkie Dee AN son ookl PD: Doc Medek
OM/PD: Mac Daniels %{'Eeg Ron Chatman Celifia PD: PJ. Lacey 2 DANIELLE PECK P: Hal ndy Bla '*"y MD: Carohm Drosey
APOMD: Bob Pickett TRACY LAWRENCE " . . 1
7 mmn&m WNKT/Charleston, SC* 1 e ’%cn MPL«PR?%I Town TRENT WILLMON KM.LE/Phoemx, N WKCQ/Saginaw, MI APDIMD MoJoe Roberts LR
A s PD: Brian Driver MARTINA WCBRIDE wDOLLY PARTON | WBCT/Grand Rapids, MI* 1 TRISHA YEARWOOD & GARTH 8RO0KS %./I'a‘yDMcCamW" OM/PD: Rick Walker 22 REBAMCENTIRE LONESTAR
: Coliins } ;
s L 13 L e il | KRWQMedtord, OR 2 s imtos wemvanooes | MPJotn Richards TR SO WoOLY AN
A MCATRE WOJR/Dothan, AL e R KBEQ/Kansas City, MO OM/PD: Larry Neal e o § XEKAY CHESNEY U 86 T .
LiTTLE BIG TOWN OM/PD: Jerry Broadway 1 SUSAN HA' PD: Mike Kennedy MD: Scott Schuler 1 DANIELLE PECK RODNEY ATKINS KXDD/Yakima, WA
KUZZ/Bakersfield, CA* BLANE LARSEN APD; Grog “Frogman’ Rickay ity MD: .. McEtie BANELLE ek OM/PD: Dewey Boynton
9 i 2 Y " o
PD: Evan B"m’e“ 5 ﬁwﬂm & GARTHEROUKS TRSATEATION & GATH 10 o BENERs KNiX/Phoenix, AZ* WWFG/Salisbary, MD . %/MS"IZ.‘JWW‘”WI B
REBA ] WQBE/Charleston, WV TR oo o PD: Ray Massie OM/PD: Brian Cleary WBBS/Syracuse, NY 0 s
mL?RSm ; OM: Jeff Whitehead WTQR/Greenshoro, NC* MD: Gwen Foster APDMD: Sandra Lee PD: Rich Lauber KEMTH ANDERSON
TRISHAVW\M)OD&GWNBROQ(S 9 4 WVEARWDOU!GMTHWS 6 GARYALLAN APD: cm
PD: Ed Roberts WTVY/Dothan, AL OM: Tim Satterfield KFKF/Kansas City, MO* WGKX/Memphis, TN* e
NI il A PD: Trey Gool nsas City, mphis, R
sl OMJPD: Amie Poilard e OM/PD: Dale Carter PD: Lance Tidwell ity, UT* it
WPOCBaitimore, MD* | 1 Cinhues MD: Miks Casey APOMD: Angie Ward APD/MD: Tony Stevers Hrcimdlyu KSOP/Sait Lake Ciy, UT WGTY/York, PA*
s . 7 DANELLE PECK oo & s APDD: Tony : m-zgg" J WDSY/Pitisburgh, PA* APD/MD: Debby Turpin PD/MD: Brad Austin
e e OM/PD: Keith Clark 3 heNT v i 2 ey e
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Mark & Kim At 20

Celebrating the KOST/Los Angeles morning dvo

By Julie Kertes

OST/Los Angeles is off to a roaring start in 2006. In the fall

book the station is No. 112+, up from summer’s 3.1 to 4.4.
But that’s just one thing the station has to celebrate. Its morning
duo, Mark & Kim, are also celebrating 20 years at KOST, making
them the longest-running morning show in Los Angeles.

In honor of their anniversary, Mark Wallen-
gren and Kim Amidon, who made radio histo-
ry on Feb. 3, 1986, by becoming the industry’s
first equally billed, equally paid male-female on-
air team, will receive one of the entertainment
industry’s most prestigious honors, a star on the
Hollywood Walk of Fame, on Feb. 3, 2006.

Here’s what some of this duo’s esteemed col-
leagues — past and present — have to say about
them.

~ JohmnyChiang
Former KOST PD

To say that Mark & Kim have played an inte-
gral part in my radio life would be a gross un-
derstatement. As their colleague, [ saw firsthand
how two major-market morning person-
alities worked, clicked, gelled, fought, laughed,
cried and loved as a téam.

No matter what happened in their lives on
and off the mike, when the on-air light came on,
Mark & Kim let nothing get in the way of the
show. That's professionalism at its best. Congrat-
ulations, Mark & Kim. Here’s to another 20
years.

MILLION-DOLLAR SMILES seen
here during a 1989 studio visit to KOST/Los
Angeles are (I-r) KOST's Kim Amidon, the
ageless Gloria Estefan and KOST's Mark
Wallengren.
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Mark & Kim, then and now

LeonClark

'Fonner KOST ga]es Maﬁag& .

Mark & Kim, I want to say a heartfelt congrat-
ulations to the two of you for bringing such joy,
laughter and love to so many of us for 20 years.
I worked with the two of you for 12 years in
many sales-management capacities, and the fun
we had was unsurpassed.

I'was with you when youmade your firstbroad-
castand spent many a morning in your studio, beg-
ging you to go off the playlist and assuring you that
Jhani Kaye would never find out — yeah, right.

I have such love, trust and respect for you. I
am so proud of all that both of you have accom-
plished. Most important, it gives me such plea-
sure to know that 20 years later we are still close
friends — not just business friends, but person-
al friends. When all is said and done, that is what
I cherish most. I love you both very much.

?» c 7@%:' v@:‘i :“:T'R ul“!a," :\ . i -

Former KOST Asst. PD

Congratulations on 20 years of great radio in
Los Angeles. I love you guys, and I especially

AN ENCOUNTER WITH AC GREATNESS
The first KOST in-studio artist was Barry Manilow. Seen
here back in 1986 are (I-r) Mark Wallengren, Manilow
and Kim Amidon.

Loy

BEE GEE FEVER The Brothers Gibb coasted by the KOST/Los Angeles studios back ir 1993,

Seen here (I-r) are KOST morning host Mark Wallengren, Robin Gibb, Maurice Gibb, KOST morning

host Kim Amidon and Barry Gibb.

\ ",‘ ) L Y

and Mark Wallengren.

JUSTA COUPLE OF KDS Seen here in 1988 are (I-r) Kim Amidon, teen idol David Cassidy

Seen here (I-r) are Bolton, Kim Amidon and Mark Wallengren.

enjoyed my time working with you both. Con-
tinued success to The Mark & Kim Show.

I’d like to share a career-altering moment for
me that Mark & Kim provided. Unfortunately,
it was off-air. We were at Disney World in
Orlando, doing a weeklong remote. On this par-
ticular night we were at a show that featured our
Sales Manager, Leon Clark, portraying an Indi-
an, feathers and all. He had been recruited tobe
part of the cast.

For those of you who know Leon, this was fun-
ny enough in and of itself; however, the night got
better as we were taking the Disney bus home and
Mark & Kim managed to get the bus driver and
all the Disney guests to sing a medley of nursery
thymes, including “The Wheels on the Bus.”

Mark, with his shy nature, was loudest of all,
and the bus driver was a great sport,. He would
fire up the PA system to deliver his lines: “The
bus driver says, ‘Move on back, Move onback.””
It's one of my fondest memories, one of Mark &
Kim'’s funniest moments and a night that had a
profound impact on me as a programmer: That's
when I realized what true radio talent is. Thanks,
Mark & Kim.

‘Stella Schwartz
PD, KOST

Congratulations, Mark & Kim. Thank you for
all the dedication and hard work you put into
each and every show, each and every morning.
Your teamwork sets the standard for Los Ange-

www americanradiohistorv com

les morning teams. Your stories, laughter, ener-
gy and sensitivity and the way you care make
every morning something to look forward to,
both behind the scenes and over the airwaves.
We have shared a lot over the years, and we
have grown together. The two of you truly cre-
ate magic on the air, and [ am so proud of you.
Thank you for the last 20 years. I, for one, am

looking forward to another 20.
Lo | o TR = AT T ]
- Carol Terakawa
Former KOST GSM

Mark & Kim are the dynamic duo of radio.
They are simply amazing. They have continued
to innovate and create a special personal connec-
tion with their listeners for two decades, and
they remain the top AC morning show team.

Mark & Kim did the first live spots on KOST
and were the first show to host movie screen-
ings and trips to Disney World with their listen-
ers, as well as broadcasting live from these loca-
tions.

They are truly unique individuals — smart,
funny, caring, generous and engaged in life.
Their listeners love hearing their stories of ev-
eryday life. It's almost like an episode of Sein-
feld as you drive to work.

I had the pleasure of working with Mark &
Kim for almost nine years as the GSM of KOST.
They are exceptional individuals on and off the
air and dear friends. I'm excited to share in their
celebration. Congratulations, Mark & Kim.
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R&R AC:(D)

Over 1 million sold in the U.S,,
Album went Multi-Platinum
@ internationally in just ? weeks!

TV Appearances:

Just appeared on
Regis & Kelly last week

A&E Breakfast With The Arts 2/12
CBS Early Show end of February

|
Reprise Records and our AC Artists Congratulate
- Mark & Kim on 20 Years with KOST...Happy Anniversary!

Michael Bublée

“Save The Last Dance For Me”

R&R AC:€D)-€D) (+215)

Y
_NS

P #1 MOST ADDED!
{. "1 #1 MOST INCREASED!
f-%:éf‘"ﬁﬁ? Grammy nominated album!

TV Appearances:

Just appeared on Ellen
The Today Show Friday, February 3rd

Major tour starting in March
Pre-sale selling out!
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BARRY
MANILOW

FROM HIS SPELLBINDING COLLECTION
OF ALL NEW RECORDINGS!

AN UNPRECEDENTED NEWLY
RECORDED ALBUM THAT
INCLUDES THIRTEEN #1 HITS.

IN STORES NOW!

Already On:

KOST WSHH KSNE KKMJ
WOBM KMGL WTVR KVLY
KUMU WMGS WJXB WJBR

KWAV
WSRS
WFPG

KJOY WSuUY WLRQ
WFMK WJKK WCRZ
WHUD KKBA and more

7

2/2
2/3
{ 2/6
2/9

~\

The Ellen DeGeneres Show (NBC)
Dancing With The Stars (ABC)
Martha Stewart Show (NBC)

Tony Danza Show

WWW MANILOW.COM | WWW. ARISTA.COM

©2006 ARISTA RECORDS, A UNIT OF SONYBME MUSIC ENTERTAINMENT

MANAGEMENT: GARY C. KIEF, STILETTO ENTERTAINMENT
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5 5  ANNANALIC 2 AM) (Columbi 1297 5 9 37 8500 LEANN RIMES Probably Wouldn't Be This Way /Asylum/Carty 7
| K Breathe (2 AM) (Cokimbia) g 4641 10| JAMES BLUNT You're Beautitul (Atiantic/ 6
6 6  EAGLES No More Cloudy Days (ERC) 1295 -10 97384 29 7500 DIAN DIAZ Colour Everywhere (Strip City) 6
7 0 MARIAH CAREY We Belong Together (/sland/iDJMG) 1233 +74 98668 K} 7910 KEITH URBAN Making Memories Of Us (Capitol/EMC) 5
8 8  D.H.T. Listen To Your Heart (Robbins/ 113 40 96646 27  72/0 | KELLY CLARKSON Because Of You (RCA/RMG) 4
12 @  KELLY CLARKSON Because Of You (RCA/RMG) 1085  +193 121038 10  64/4 gs:"fllf';‘imﬁ"naadt [x’y fWA"’”’;’, ”";‘-’Ch i :
0Cha f
11 ) JONSECADA Window To My Heart (Big 3/ 957 +48 71800 21 710 on't Want Anything o Lhange (£p
10 11 SANTANA f/MICHELLE BRANCH I'm Feeling You (Arista/RMG) 957 -7 69780 17 591
9 12 HOOTIE & THE BLOWFISH One Love (Sreaky Long/Vanguard) 187 -181 40381 26 0N
14 @ JIM BRICKMAN W/WAYNE BRADY Beautiful /Walt Disney/Hollywood) 127 +31 40349 17 641
13 8 BACKSTREET BOYS Incomplete L/ive/Zomba Label Group) 714 +2 39248 37 670 /i ifgf ] MO 51;
16 KEITH URBAN Making Memories Of Us (Capital/EMC) 643 +159 36116 3 7215 L YS
17 16 MELISSA ETHERIDGE | Run For Life (Island/IDJMG)/ 453 -18 57119 14 34)2 INCREA SEo A TOTAL
24 @ MICHAEL BUBLE Save The Last Dance For Me (743/Reprise) 450 +215 59600 2 63111 T B S mcpila'gss
21 @ DANIEL POWTER Bad Day (Warner Bros.) 364 +1 54753 3 36/4 MICHAEL BUBLE Save The Last Dance For Me (743/Reprise)  +215
20 @ ENYA Amarantine (Reprise/ 316 +22 32119 9 45)2 JAMES BLUNT You're Beautiful (Atlantic/ +198
25 @ LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curly) 309 +76 6982 2 4917 KELLY CLARKSON Pecause Of You /ﬁCA/ﬁMGl +193
19 21 JORDAN KNIGHT Where s Your Heart Tonight (Trans Continental) 303 12 7860 11 321 {‘IEF'ET:O':"‘S’;A;‘ M:";";”;ﬂ"f;'es} Of Us (CapitallEMC) +:::
. . ou And Me (Geffen, +
18 22  ERIC CLAPTON Say What You Will /Duck/ﬁapr/se} . . 293 -70 12874 20 38i0 LEANN RIMES Probably Wouid't Be This Way AsybmiCart)  +76
22 @ CYND! LAUPER f/SARAH MCLACHLAN Time After Time (£pic/ 276 +5 25707 14 38/0 MARIAH CAREY We Belong Together siand/0JMG) +74
26 @ SHERYL CROW Good Is Good /A&My/Interscope/ 21 +2 12912 10 1M DANIEL POWTER Bad Day (Warner Bros.) +1
27 @ GOO GOO DOLLS Better Days (Warner Bros.) 205 +27 217542 3 1911 BARRY MANILOW Unchained Melody (4rista/ +61
23 26 NATALIEGRANT Held (Curt) 200 48 7003 20 280 | CELINEDION Miracle Epic/ +57
28 @ GREEN DAY Wake Me Up When September Ends (Reprise/ 196 +23 21301 8 12/0
@ ROB THOMAS Ever The Same (Atlantic/ 155 +24 8443 1 11)2
30 29  FOD STEWART f/DIANA ROSS I've Got A Crush On You L/RMG/ 154 -7 3561 4 24/0 y— ces “
€D  FAITHHILL Like We Never Loved At Al (CurtyWarner Bros.) 152 +8 35099 190 AN w & A,,{‘ I !
PR 2 = - )
103 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the alrplay week of
1/22-1/28. Bullets appzar on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is BARRY MANILOW Unchalned Melody /Ar{s‘ta}
placed first. Songs belew No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added | Total Plays: 125, Total Stations: 23, Adds: 2 )
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. | NEIL DIAMOND fIBRIAN WILSON Delirious Love {Calumbia)
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour | Total Piays: 115, Total Stations: 13, Adds: 0
Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. BONNIE RAITT | Don’'t Want Anything To Change /Eapitol)
Total Plays: 45, Total Stations: 14, Adds: 4
ARTIST TILE LABELS) I‘EICE DIAN DIAZ Colour Everywhere (Strip City)
Total Plays: 39, Total Stations: 15, Adds: 6
i CMOST |- Y MICHAEL MCDONALD Ain't No Mountain High Enough (Motows) 755
i 3 : . Songs ranked by total plays
PL A Yfﬁ RECUR#EN TS MATCHBOX TWENTY Unwell (Atlantic/ 738
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 722 Station playlists for all R&R reporters are available
s . on the web at www.radiandrecords.com.
ARTIST TITLE LABEL(S) ' BEATS TIM MCGRAW Live Like You Were Dying (Curt) 715
LOS LONELY BOYS Heaven (Or Music/Epic/ 1046 SHERYL CROW The First Cut is The Deepest (A&M/interscope 675 On Jan. 26, 2006, all Cumulus monitored reporters were temporarily
KELLY Break . suspended from their respective panels and all Cumulus Indicator reporters
ELL CMRKSON. e 310 JOHN MAYER Daughters (Aware/Lolumbia) 673 were dropped from their respective panels until further notixe. This week's
LI SO AU ) 813 | 00 G0 DOLLS Give A Litte Bit (Wamer Bros, 666 | charts havebeen caculated by removing the airplay for the Cumuius sations
Nl Thi p from last week's charts in order to provide an equal reporting panel between
KEITH URBAN You'l Think Of Me (CapitallEMC) el MAROON 5 This Love /Octone/J/RMG) 657 the two weeks and minimize chart disruptions.
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%tudy Summanes from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more

*é; %
Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

Reseamh insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many olhers o

ih-
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Industry event calendar update 52 i

If You've Got 60 Seconds, o e | ¥ b
- You'll Want To Read the R&R Manager’s Minute! ok I

B subscnbe “send your name, ema|| and contact mformatnon to managersminute@radioandrecords.com

—
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. HOTACTOP 40

February 3, 2006 POWERED[:T]
BB ammer e v W Bk S MRS MEDIABASE
1 1 NICKELBACK Photograph (Roadrunner/|DJMG) 2832 -164 180761 22 7710 2 4
2 2 KELLY CLARKSON Because Of You (RCA/RMG) 2494 -110 147932 17 68/0 MOS TA DDED
4 O JAMES BLUNT You're Beautiful (Atlantic) 2303 +56 128976 19 7510 ARTISTTITLE LABEL(S) ADDS
3 4 GOO GOO DOLLS Better Days (Warner Bros.) 2269 44 130605 16 74j0 BON JOVI WIJ. NETTLES Who Says You Can't... /island/iDJMG) 12
- 5 LIFEHOUSE You And Me (Geffen) 1982 65 137729 50 76/0 HOOTIE & THE BLOWFISH Get Out... (Sneaky Long/Vanguard) 9
odAnCReenaedica - LIVE The River (Epic/ 8
7 7 GREEN DAY Wake Me Up When September Ends (Reprise/ 1774 -186 108854 19 7410 STAIND Right Here (Fljp/Atlantic) 7
8 0 HOWIE DAY She Says £pic/ 1766 +50 90965 24 631 ALL-AMERICAN REJECTS Dirty Little Secret finterscope/ 7
9 € INXS Pretty Vegas /Epic/ 1598 +24 81629 12 63/0 ::IlTl: S;::'r“s:"k%"; Away ”L%’Wc‘?/ o ;
11 ) FALLOUT BOY Sugar, We're Goin' Down /island/iDJMG) 1485  +136 83655 13 500 B0 MemofigsI5Tbopta
13 m STAIND Right Here (Flip/Atlantic) 1233 +104 54938 25 5717 :
10 12 KEfTHURBAN You'l Think Of Me (Capito/EMC) 122881 189 82816 32 4500 . MOST
14 @  FRAY Over My Head (Cable Car) (Epic/ 158 +114 41011 12 534 INCREASED PLAYS
18 @ SANTANA f{STEVEN TYLER Just Feel Better /4rista/RMG) 1101 +169 45447 6 55/3 T:L‘I’AAyl.
19 @ DANIEL POWTER Bad Day (Warner Bros.) 1043 +111 55711 17 443 ARTIST TITLE LABEL(S) INCREASE
17 O TRAIN Cab (Coumbia) 1019  +70 45900 9  56/4 :g;“:;%‘;";ﬁ:’g’é ettt d :;g
‘ . I 0 Says You Can't... flsland +
16 Q COLLECTIVE SOUL How Do You Love (£ Music Group/ 1008 +59 35040 16 450 SANTANA /STEVEN TYLER Just Feel Better (Arista/AME)  +169
15 18 ANNA NALICK In The Rough (Columbia) 958 -72 39887 13 4710 JACK JOHNSON Upside Down (Brushfire/Universal +164
12 19 ALANIS MORISSETTE Crazy (Maverick/Reprise) 923 -258 35185 14 56/0 ALL-AMERICAN REJECTS Dirty Little Secret finterscope) +139
20 20 MADONNA Hung Up (Warner Bros) 826 109 40443 13 390 :f‘);lT‘L‘:)TMB:sVES"gaT';'W;"e GZ;"'/ D°{~/" Msiand/IDJME) +:§§
. ver he Same (Atlantic) +
22 @ LIFEHOUSE Blind /Gef'len/ 652 +29 20890 14 35!0 FRAY Over My Head (Cable Car) (£pic +118
23 @ COLDPLAY Talk (Capitol) 638 +173 19530 4 40/4 DANIEL POWTER Bad Day (Wamer Bros.) +11
24 @ ALL-AMERICAN REJECTS Dirty Little Secret (interscope/ 595 +139 23035 5 3317 STAIND Right Here (Flig/Atlantic) +104
21 24 SANTANA fIMICHELLE BRANCH |'m Feeling You (Arista/RMG) 577 -83 25387 18 40/0
25 @ NATASHA BEDINGFIELD Unwritten (Epic/ 493 +77 19789 5 2713 NEW&&CTIV&
29 @ BON JOVI W/JENNIFER NETTLES Who Says You Can’t Go Home f/sland//DJMG) 469 +172 40554 2 4112 EREFEE ' ’
: JOSH KELLEY Aimost Honest (Hollywood)
28 @ 0.A.R. Love And Memories [Lava/ . 428 +66 12478 4 3N Total Plays: 163, Total Stations: 16, Adds: 0
26 @  CARRIE UNDERWOOD Some Hearts /Arista) 404 +18 12885 6 253 B0 BICE The Real Thing (RCA/RMG)
40 @ JACK JOHNSON Upside Down (Brushfire/Universal) 350 +164 8875 2 254 Total Plays: 127, Total Stations: 12, Adds: .1
3% € PUSSYCATDOLLS Stickwitu A&Miinterscape) 288 473 1441 5 12 ‘T’ft'm,fa‘\"tﬂgﬁ'ﬁgglﬁ?:::n"s“ o mf’g’
38 @ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 285 +90 6764 2 2312 KEITH URBAN l’\llaking Memoriés (]If Us (Capitol/EMC)
K @ KELLY CLARKSON Walk Away (RCA/RMG) 279 +66 12758 3 1977 TO‘;BEI P'aY;Z 105/2_1'0/18' Stations: 11, Adds: 6
. o . LIVE The River /Epic,
30 33 3 DOORS DOWN f/BOB SEGER Landing In London... (Republic/Universal) 278 -41 9853 7 231 Total Plays: 73, Total Stations: 13, Adds: 8
32 34  DEPECHEMODE Precious (Mute/Sire/Reprise) 266 .28 11752 9 150 TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG/
27 35  SCOTT STAPP The Great Divide (Wind-up/ 265 117 4489 13 19/0 ;%tglﬁgg T“JELTSI»/?‘FT;{"E ]26 Addzﬂ 1 s
. . ] . . et Out... (Sneaky Long/Vangua
33 36  AQUALUNG Brighter Than Sunshine (Shightly Bigger/Red Ink/Columbia) 256 -16 7267 4 1611 Total Plays: 4, Total Stations: 9, Adds: 9 Z "y
37 @ SAVING JANE Girl Next Door (Toucan Cove/Alert) 243 0 7298 3 13/0 T e AN
3 38  BETTER THAN EZRA Our Last Night (4rtemis/ 212 -98 4573 1 18/0 T, e - o
ation playlists for a reporters are available
- @ FALL OUT BOY Dance, Dance f/sland//DJMG) 185 +35 7860 2 7I71 on the web at www.radioandrecords.com.
36 40  GWEN STEFANI Luxurious finterscope) 176 -32 8472 6 5/0
. 26, X i ity |
77 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by totat plays for the airplay week g:s:::dei[:rofrll]?:ei: :L:DILT‘?‘I,:SP:::;?;::::J E'::nr::;: I:;;Z,:i?::;;:,:
of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays were dropped from their respective panels until further notice. This week's
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each charts have been calculated by removing the airnlay for the Cum.ulus stations
reporting station. Songs unreported as adds do not count toward overail total stations playing a song. Total Audience equals Average Quarter Hour Persons times from| ;" 'S charts in o di - gde anepuayl arting panel botween
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. Lomast weokis Crarts]iLOreerio provician equalreporcing
(© 2006, Arbitron Inc.).®© 2006 Radio & Records. the two weeks and minimize chart disruptions.
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N ( | )
== R America’s Best Testing Hot AC Songs 12 + S Y J o = . OV
(I?HIHMEMIISIL'. com For The Week Ending 1/27/06 RR vy %ﬁf fo P $30 F1g¢ mm%
SR CANADA ' °° HO '
Artist Title (Label) TW LW  Famil. Burn 15¥Y34 ";,Y?“ 25¥Y34 WK WESC  ARTIST TITLE LABELIS) BNs  ethis  MGRAT sTATioNs
“ROB THOMAS Ever Tre Same /At V™ 2 ' 413" 410-% 8% iao% 4310439 423 % e @ggg ~ ROBTHOMAS Ever The Same ddlantic), %% 5725355207 % 85" 190
LIFEHOUSE You And Me (Geffen/ 407 405 98% 40% 404 406 402 600 GOODOLLS Better Days MWamerfros) 630 +3 13 1600
*600 500 DOLLS Beter Days /Wamer Bros./, 403 4067 88% 17% T 4087 429 384 "3 %% 3 “JAMES BLUNT You're Beautiful (tlantic) ¥ * | 68077 %20 - <18 .2 1710
FALL OUT BOY Suger, We're Goin' Down isand/0UMG) 399 395 87% 29% 389 405 371 8 )  NATASHABEDINGFIELD Unwritten (Sony BMG) 550 +51 9 120
.ALL-EMERICAN REJECTS Diry Lite Secret ftergcope) 393+ —+ 80% 1B% 402 420 = 381 6 . g"ml’mlnsopueﬁ; Castles... (Sony BMG Music Cansdg) 548, . % +5 » 1255 1710
NICKELBACK Photograph (Roacrunner/IDMG) 392 393 98% 41% 376 385 368 g COLOPLAY Tak (Capito) 517 +30 7 160
LIFEKOUSE Blnd (Gefian) , . #x, ., . 39273817 6T% > 8% 409 426 7392 7 ¢ 7 o DANIELPOWTER Fiee Lodp Warndf Biis /i ¢ 508, - 4~ 117 180
FRAY Over My Head (Cable Car) (£pic/ 386 384 57% 11% 404 426 379 1" 6* REX GOUDIE Run /SanyBMGMus/cUanada/ 498 +46 4 4
“KELLY CLARKSON Becaiise 0 You (RCA/RMG) . 379973794 98% 1% 361~ 3628 359 #4% . g . MADONNAHungUp MamerBros) _ ™ . 8885 T Hio v @13 4. 180
BETTER THAN EZRA Our Last Night (e 379 3930 5% 8% 377 387 363 5 10 INXS Pretty Vegas i) - st s 16 &wm
Kerr URBAN VoI Tink Of We Capvoiebpey < 5378 3837 04% « 36% 20384388 380 | | "3 (v SANTANAIS. TYLER JustFeelBetter (Sohy BMG,. 4457 “453° 437 1512
i B 3;71 Sy wek o arh 377 30 3% 16 oo NICKELBACK Savin Me (FoadumerEM Musi Canads) 403 +68 3 142
‘DANEL POWTER BadDay farrer os) "z " 313 318 "73% £ 138307380 376 {bys*" 13 - KELLY CLARKSON Because 0f You (BLAMG 3 ~405 2 V.10, *16% 160
CARFIE UNDERWOOD Sume Hearts Arsta) 373~ 5u%v 9% 373 391 382 12 14gp SIMPLEPLAN Cozy At W 38 17 160
$GREEN DAY Waké Me.Up When September Efds Rapriseh, 3.72° 3,97 5+ 89% 7 "48% 38171 383" 340 #1755, -, BON.JOVIWL. NETTLES Wib k.. ahatosmey 389555852 < 5% a2 , iz,
SANTANA ISTEVEN TYLER Just Feo Better (ristaiMG/3.72_ 376 63% 14% 365 392 341 - COLLECTIVESOUL HowGo Yo ove M G282 +35 5 10
. COLLECTIVE SOUL Héw Do Yoi Lové (6 Music Groupl 137273 382, 65%° F11% 32 380383 377, o ool ¢
 NATZSHA BEDINGFIELD Unwiiten Epic 372 - 6% 4% 373 376 369 ‘ 32*%@& ﬁ%* ;ﬁ:::'::gﬁ:'m;gmm/ : ::{?é %**;:@ m's :::g%
i ’ £t e’ s %ﬁ’ . ” R y & g
g?i%f%?r&{cm» PR3 g A IO T AU 35 219, (D" OUR LADY PEACE Angols. (S BMG Mulic CAlada/330 . “#5 L2 6EE A1,
ight Here (Fio/Atlantic) 366 365 80% 25% 374 388 359
* GRILLAZ FooGood i Higin} 50 {40 8 W3 BaIIH3 73 £ 8087790 50 260 37 15 20 ALANIS MORISSETTE Craty Maverickfirse) 313 MM 1M
SANTANA f/M. BRANCH I Fesling You MistaBMG) 351 352 92% 33% 341 389 342 T20%« @) "HOWIEDAY She'Says Sony BME) . F5 e TR W
AHHA "AL&K i mewmm}%ﬁ&gz& :;;?ﬁa m%%as Eﬁ%ﬁ%ﬁ% %%%3'59% 3_7@%§ 3_35 . 23 ( PUSSYCAT DOLLS Stickwitu (A&M/interscope/ 255 +25 4 9"]
TRAIN P%h (Columbia) 352 360 G63% 13% 368 385 3852 ““‘2;24 & B MATTHEWBARBER Sofi O (Warm Mus; Canads) 258, ;18P 2065 o0
#INXS P wvé‘d@%{[ 5l L :’ 3509 3 2% 35057 3.274 3.70 TRAIN Cab/fi/ugila/ ) 251 ,;16 , sz ?“
JAMES BLUNTYuufZeaunfulM%/%ﬂc/ e mm:144 362 9% 3% 376 %s?gﬁm &{76?%%? £ 25w MEISSA O'NEIL Lot 50 (Sony BMG Music Canpda] 233 505 3B vifider 13,
 SCOTT STAPP The Great Divide /Windup) 46 o 3287 34195 Tmiiioew 20347 3.4 234 29 € BRYAN ADAMS SoFar So Good (A&M/nterscope) 210 +10 71012
SHERYL CROW Good s Good (A&M/nterscapel 327 345 B83% 41% 303 309 296 " @) - KELLY CLARKSDN Walk Aiay /Sy BMG/ . 55 208+ ;535 « 1 7 o2
< ALAIS MORISSETTE Crazy iMaenicbieonsel, 75 32297 331 8% & 3% 2306073099 14 EDLEY Tip Universal Music Canada 204 +3s 1
Total sample size is 323 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very @ & MADUNN@ Sorry Mmﬂm} }g s gﬁﬁ = @g@g = ﬁ&
much, & = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum 28 30 SANTANA f/M. BRANCH I'm Feeling You {Sally BMG) 185 -28 17 10/0

represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to
appear on survey. Sample composition'is based on persons 12+. Persons are screened via the Internet. Once passed, they
can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout
research). The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system, is availabie for locai radio stations by calling 818-377-5300.

25 Canadian Hot AC reporters. Monitored airplay data suppiied by Mediabase Research, a division of Premigre Radio
Networks. Songs ranked by total plays for the airplay week of 1/22-1/28. Bullets appear on songs gaining plays or remaining

Lﬂat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

\ RateTheMusic.com dats Is provided by Mediabase Research, a division of Premisrs Radio Networks. ) below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon. Y,
- ™
i S B Ay 524 T A WMC/Memphis, TN* KSRZ/Omaha, NE* KLCAReno, NV* wuvwsun eld, MA* KNI Wichia Falls, TX
‘Nexander ; hancs 3 ! 0M: Bil Schulz
/REPORTERS' e ERET BRSO BT EE Eme
Er AR e S i WU BN OV WLEIFER NETTLES 4 ALL-AMERICAN REJECTS
Stations and their adds listed alphabetically by market ALMERGNEETS  coonar
. itwaukee, W1* . N
WIDD/Auran, O KCiKBaise, 10 WYMXCinginal, OH* KSTZDes Moines, I W“"’ OM: Pk Secher WOWKDrando,FL* K7L, Lovs, MO
Al s gl Ll WO iy W M0 Joai LIS b Lmnand: WYORRochester, NY* 3
KELLY CLARKSON KEITH URBAN ALL-AMERK‘AN Al S Dave LeFrois N .
COLDPLAY HOOTIE & THE BLOWFISH sonmwmcmrmms M.KMW/.ENNIFERI{TH.ES Ll E%ﬁrv H/STEVEN TYLER 1 ichita, KS
o) 1 WIEINER KETTLES TEDDY GEIGER 1 ALLAMERICAN REJECTS “TEDDY GeiGEn
wﬂvfj NY* TRAIN 1 BON JOVT W/JENNIFER NETTLES HOOTIE & THE BLOWFISH
HE e e P B T e s ™ WMo, W1 | 1y Oman A .
e WEMKBcston, MA" NO: iay Hotson Ho: WO e Ay APOME: Rick 0'Bryan b OW/PD: Mark Efll , .,
Julr)y Adds No Adds KELLY CLARKSON K VD P Kzz0/Sacraments, CA WVRVSL Lous, MO
Miks Multaney LVE P D: Sharwm mr Jill o
1 KETI'HURGAN 12 TRAIN
esto, CA* 11 KELLY CLARKSON m MW VA
. A ianapolis, IN* : Max Miller Im Springs, CA Pmll [ ]
Aibucuerue, NM ! WOAL Cieveland, Ot WKMX/Dothian, AL WP Andianagol j KPSy Palm Spri
P0: Tony Mamm WUHUBowling Green, KY | PO: Dave Popovich DINED: B Kell : Kai Jobl 0. Do B WO: Brad i . £ & THE BLOWFISH
PDMD: Brooks MO: Rebeccs Wilde L Diego, CA 6 HoTE &
HO: Dooya MeClrkin POMD: Books Sumoners D: ke e REECTS D 10 TEDDY GEIGER 7 KELLY CLARKSON an diego, CAEY
1 GEIGER 1 BEYONCE' #SLIM THUG 1 FALL OUT BOY 7 DANIEL D: WQKSunbury, PA
1 ALL-AMERCAN 12 BO JOV] WUJENRIFER NETTLES 1 FRAY 5 HOGTE & THE BLOWRISH 1 STAY PD: Orow Kelly
HOOTIE & THE BLOWFISH § BLACK EYED PEAS ALL-AMERICAN REJECTS TG ity
ELEKEN SIE N uth 'KELLY CLARKSON
KBMX/Du N OAR.
KVUUColorado Sprmp C0* | PD:Cormy Carter WAEZ/Johnson City* . WMP/Peoria, IL JOSHKELEY
. Py: G Pt 2 1S ek WJLKMonmouth, NJ OM: Rick Hirsctvhann Francisco, CA*
KMxS/Aachorage. AK WSS Buttalo, NY 2 BiseYcAT oo, 16 FALLOUT 80Y W Bt Cark ol PO Soott elpel c2m 03 Michael Martin O/Worceder, MA*
; " NoAELD GORILLAZ TARRIE UNORRWO00 10 JOSHKELLEY ELL it Bk A ary
o MO: ob Lucas TEDDY GEGER SANTANA STEVEN TYLER . : Mary Kaight
12 HOOTIE & 1HE BLOWRSH 1 BOBCE A SlRSSTATDOL TRAN WTX Tarmpa. I 2 0B
h Wmm [ 5'?'“' Pmd& JACK JOHNSON '%m DAVIO GRAY
- e P0: Jegin R KCOUM cA* " L "%“,,‘W"
At Clty, Nu* MA 'f:‘a,:ssr::gwm 3 g Homaon POMD: Mike P onix, AZ KLLE/San Francisco, CA® HARFERIETILS
20 KLY x.ﬁ'-m KMXB/Las Vogas, NV* ABIGAIL 7566A 1) o s
ED PO: Justi 3 3
o — b P PO 00 Wit NETTLES (R wwwg.u‘u‘m Haute, IN
DAVID GRAY 16 BN WABIER NETES W Christ, TX* WBQB Fredericisburg, VA OM/PD: Chis Carter
Lainr b B ik CBitan Demay WL New York, NY* 15 BON JOU WLENMIFER NETTLES
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ey s APEYNO: Dearn Sekron WO P g 5 - Modds 1oo Total Reporters
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* CAROL ARCHER

carcher@radioandreconds. com

You Must Believe

You have to ‘get it’ to get ad dollars

s Smooth Jazz Editor at R&R, I have gone on many sales calls
with national reps and station account executives over the
years. On each occasion I observed established, trusting relation-
ships between clients and sellers; harmonious communication;
and almost effortless, productive transactions — stealth sales in

action.

With strong ratings and great demos and
qualitative, Smooth Jazz provides ad salespeo-
ple with a persuasive story, but it is not always
an easy sale. This week we explore sales,
touching on everything from the notion that
buyers don't “get” the format to sellers’ tac-
tics to combat resistance to Smooth Jazz.

A Buyer’s Perception

To learn more about buyers” attitudes toward
Smooth Jazz, I sought out an agency broadcast-
group manager of radio who handles several
big national accounts, buys major-market radio
and local markets and supervises a number of
other media buyers.

The 40-something buyer, who asked for an-
onymity, uses Arbitron rankers as her prima-
ry research tool, especially for stations in for-
mats with which she is personally unfamiliar.
(Her favorite formats are “modern rock” and
"80s, specifically “Jack.”)

"l also go by descriptions from salespeople,
I listen on the Internet at times, and I'm a big
AM listener at home,” she said.

The buyer described her perceptions of
Smooth Jazz radio and its audience: “It'san old-
er audience and superserves the 35- or 45-54 age
cell. It's balanced male-to-female, and a major-
ity of the market is African-American. The typ-
ical listener is an older adult who is maybe a
little more upscale than an AC listener.

S R SRR E R R R R

“Smooth Jazz sellers are
not in my face, which is a
good thing for me but a
bad thing for them,
because maybe if they
were in my face, they’d be
more successful.”

Anonymous media buyer

e T L
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“I went to a smooth jazz concert two sum-
mers ago by an artist I had never heard of be-
cause I'm not a P1 to the format.  went because
Iwasinvited and felt obligated, not because I'm
a listener.”

Are “no jazz dictates” myth or reality? “1
can’tsay a lot of our clients have that rule, but
some do,” the buyer said. “Their thinking is
that Smooth Jazz appeals to African Ameri-
cans, and perhaps their research shows that
is not who their customers are.

“Unfortunately, some clients also want us
to place a minimal amount of advertising on
African-American stations.”

Cost Parameters

What would have to change to persuade
this buyer that SJ time buys would serve her
clients’ needs? “Clients’ account people are
very ratings-centric, so e
if ratings and ranks
were higher, I could
justify buying the for-
mat more easily,” she
said. “Plus, a lot of our
business is 18-49.

“Asbuyers, we have |
our cost parameters, |
and we want to buy
the top stations at the
most efficient dollars. So if we go down the
ranker to buy the station and spend the
same amount of money that we would on a
top station, there are always questions
about that.

“And there are a lot of layers you have to
go through before you can get back to a client
to fight for a station or format you believe in
at an agency or a buying service. Even if you
convince your supervisor that you made a
better buy, that person has to go to her account
person to explain, who then has to go to her
head and tell her, who then explains it to the
client.

“If you feel strongly, it can work, but every-
one all along the line has to support the idea.”

When I asked the buyer to evaluate honest-
ly the effectiveness of Smooth Jazz account
execs she has encountered, she replied,
“Smooth Jazz sellers are not in my face, which
isa good thing for mebut a bad thing for them,

| R B

Ken Marks

because maybe if they were in my face, they’d
be more successful.”

Sales Hurdles

WLOQ/Orlando GSM Ken Marks said,
“Our biggest challenge in an agency environ-
ment is that buyers, who tend to be young,
don’t always connect with our format.

“Numbers don't tell the story, and that’s
our biggest problem, because too many buy-
ers buy by numbers. Agencies have gone
through consolidation. Buyers have less time
and more markets to buy. They’re technical
buyers, looking at cost-per-ratings-point.

“The challenge is to get around the num-
bers. You've got to tell the true story about the
quality of the audience, how it is so unique,
diverse, gender-neutral and loyal.

“The format is targeted at the demo with
the highest discretionary income, which gets
results for clients but isn’t reflected by Ar-
bitron, with its huge 37% margin of error.
These are listeners whose lifestyles are not
conducive to filling out diaries.

“On a local level, it's different, because
when we talk to business decisionmakers,
many times they’re our listeners, so they get
it. It’s an easier sell than in an agency envi-
ronment.

“Unfortunately, as your market grows, the
cost-per-point rises and it's tougher for local
direct business to use
the station. We find
that we have great suc-
cess with local direct
business because they
know all about us and
listen to WLOQ in
their offices.

“My suggestion for
more effective sales is
to utilize lifestyle events
and concerts to partner with advertisers, be-
cause delivering entertainment content to the
community works very well.

"“We have grown our event and sponsor-
ship revenue so much over the past two or
three years that it's the fastest and greatest
growth we've had. We have events that draw
between 5,000 and 10,000 people and are a
revenue stream.

“When we let clients see for themselves the
level of passion our listeners feel for who we
areand what we do atbig events, they’re sold.
Then they get it.”

The Mothership

CBS Radio’s KTWV (The Wave)/Los An-
geles has sales down cold. The heritage sta-
tion fulfilled extremely high billing expecta-
tions again in 2005 — a most challenging year,
to be sure. I reached out to Wave GSM Pat
Amsbry todiscuss The Wave’s awesome sales
success.

“One of the biggest obstacles Smooth Jazz
sellers face is the notion — the misconception
— that our format is sleepy or background or
passive,” Amsbry said. “That couldn’t be fur-
ther from the truth.

“Smooth Jazz is an incredibly dynamic for-
mat that is extremely foreground, and one
with an exceedingly high passion index. With
the new artists we play and the new-artist and
lifestyle segments we run, there is so much
to listen to and to listen for.

“Contrary to what many buyers might
claim, ours is a very interactive, foreground
station that produces incredible results. We

Pat Amsbry

www americanradiohistorv com
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“You've got to tell the true
story about the quality of
the audience, how it is so
unique, diverse, gender-
neutral and loyal. The
format is targeted at the
demo with the highest
discretionary income,
which gets results for
clients but isn’t reflected
by Arbitron.”

Ken Marks

e ) 2 L T G T
have to translate that in order to make adver-
tisers and buyers really understand it, feel it
and experience it.

“Smooth Jazz has such a loyalty factor, and
the radio station creates a powerful family con-
nection among listeners, advertisers and the
community. When we invite a new advertiser
into the Wave family, typically it's a long and
happy marriage, because loyal listeners appre-
ciate businesses that support a format that
plays such an important role in their lifestyles.

“They’ll drive the extra mile — or 10 — to
patronize businesses that support Smooth Jazz
and that sponsor live music events and our
wonderfully interactive web presence.”

Listen Up!

“We are held accountable each and every
week with our Smooth Jazz Sunday brunches
[at two locations weekly, with Barbara Blake
as the primary host],” Amsbry continued. “The
brunch is one of The Wave’s most successful
long-term programs, which speaks directly to
the highly responsive nature of the Smooth
Jazz audience.”

When the GSM of one of the most success-
ful outlets in format history offers pearls of
wisdom, one would be wise to take his coun-
sel to heart. I asked Amsbry how, exactly, oth-
er Smooth Jazz stations could increase sales
revenue.

Hereplied, “The old adage speaks volumes
about Smooth Jazz radio sales: Before you can
achieve, you mustbelieve. You need to believe
in the incredible power of this radio station and
be relentless in singing its praises and deliver-
ing the gospel to all the potential advertisers
and media buyers out there.

“This is both an intellectual and an emotion-
al exercise. There is a strong quantitative sto-
ry for Smooth Jazz, but there is no substitute
for getting a potential advertiser out to a life-
style event.

“What they see — from the cars in the park-
ing lot to our wonderfully diverse, upscale, ed-
ucated, enthusiastic crowd loving life — has
converted so many folks who are members of
the Wave family and have been for years.

“There is nothing like the direct experience
of Smooth Jazz — nothing!”
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WK WEE  ARTIST TITLE LABEL(S) s PLAYS AJI'?IE;!L(:E AT
1 1 BRIAN SIMPSON It's All Good (Rendezvous) 656 -10 87555 18 Jon
2 ©  RICX BRAUN Shining Star (Artizen) 606 +5 92337 17 2810
4 ©  RICHARDELLIOT Mystique (Artizen/ 570 +21 85656 13 Jon
3 4  EUGE GROOVE Get Em Goin’ Narada Jazz/EMI) 539 -27 74440 25 Jo/o
5 ©  WALTER BEASLEY Coolness (Heads Up/ 527 +4 74498 30 28/0
6 @ MARION MEADOWS Suede (Heads Up) 430 +26 62957 26 24)0
7 @  NILS SummerNights (Baia/TSA) 428 +39 47061 14 280
9 © KIMWATERS Steppin’ Out (Shanachie) 375 +12 42720 19 250
12 9 NAJEE 2nd 2 None (Head's Up Internationall 373 +43 50517 14 21
" @ CHRIS BOTTI f/JILL SCOTT Good Morning Heartache (Columbia) 367 +28 53515 12 250
10 @  HERBIE HANCOCK flJOHN MAYER Stitched Up (Hear Music/Vector) 350 +1 47413 15 2510
13 @ PAULBROWN Winelight (GRP/YMG) 337 +16 63447 6 26/0
14 13 DAVID PACK You're The Only Woman (Peak/ 303 A7 35015 28 23/0
8 14  BRIAN CULBERTSON Hookin' Up (GRP/VMG) 287 -80 40963 29 2810
15 @ BOZ SCAGGS Lowdown (Unplugged) (Virgin/ 2717 +6 32866 22 23/0
16 @ MICHAEL LINGTON Pacifica (Rendezvous) 275 +15 39365 1D 24/0
17 @  SOULBALLET She Rides (275 , 215 +2 19095 17 2010
18 18 DEF JAZZ fiGERALD ALBRIGHT Hey Young World (GRP/VMG) 199 -6 26148 19 18/0
19 19 3RDFORCE You Got It (Higher Octave/FMI) 197 7 29029 8 1811

20 20 GREGG KARUKAS Show Me The Way (Trippin’ ‘N’ Rhythm) 179 7 17227 1" 1811
21 @  KIRK WHALUM Whip Appeal (Rendezvous) 173 +26 19355 5 1813
24 @  BRIAN CULBERTSON Let's Get Started (GRPVMG) 167 +55 36247 3 2214
23 @ JONATHANBUTLER Rio (Rendezvous/ 144 +24 14709 1" 130
22 @ RAUL MIDON If You're Gonna Leave (Manhattan/EMC) 136 +12 22346 1" 14)3
25 25  MARC ANTOINE Modern Times (Rendezvous) 88 -2 8272 3 610
@ STEVE COLE Spin (Narada Jazz/EM) 85 +59 15901 1 92
27 @ MICHAEL BUBLE Home (743/Reprise/ 83 +4 6899 14 5/0
30 @  NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI) 82 +12 15723 2 122
29 @ CAMIEL El Alba (Rendezvous) 80 +8 5420 2 6/0
@ KEM Find Your Way (Back Into My Life) (Matown/Universal) 78 +22 9599 1 712

30 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger
increase in plays is placed first. Songs below No. 15'are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour
Persans times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission
from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

ERIC CLAPTON Say What You Will (Duck/Reprise/
Total Plays: 53, Total Stations: 4, Adds: 0
ERIC DARIUS Steppin’ Up (Narada Jazz/EMI}
Total Plays: 45, Total Stations: 7, Adds: 2
WAYMAN TISDALE Cruisin' (Rendezvous/ ERIC MARIENTHAL New York State Of Mind (Peak/
Total Plays: 71, Total Stations: 7, Adds: 1 Total Plays: 40, Total Stations: 3, Adds: 0
JOE MCBRIDE Double Down (Heads Up/ DONALD FAGEN H Gang (Reprise)
Total Plays: 66, Total Stations: 7, Adds: 0 Total Plays: 35, Total Stations: 7, Adds: 5
KEN NAVARRO Stoned Soul Picnic (Positive) MATT BIANCO f/BASIA Ordinary Day (Decca/Universal)
Total Plays: 65, Total Stations: 6, Adds: 0 Total Plays: 33, Total Stations: 4, Adds: 0
HIL ST. SOUL It's 0K /Shanachie/ GERALD VEASLEY Sugar Time (Heads Up/
Total Plays: 60, Total Stations: 4, Adds: 0 Total Plays: 33, Total Stations: 4, Adds: 0

Songs ranked by total plays

e BY

MEDIABASE
| posr avbep

EE i1l
ARTIST THTLE LABEL(S) ADDS
DONALD FAGEN H Gang (Reprise) 5
BRIAN CULBERTSON Let's Get Started (GRP/VMG) 4
KIRK WHALUM Whip Appeal (Rendezvous/ 3
RAUL MIDON If You're Gonna Leave (Manhattan/EMC) 3
SPYRO GYRA Midnight Thunder (Heads Up/ 3
NICK COLIONNE Aiways Thinking Of You (Narada Jazz/EMP 2
STEVE COLE Spin (Narada Jazz/EM) 2
KEM Find Your Way (Back Into My Life) (Motown/Universal) 2
ERIC DARIUS Steppin' Up Narada Jazz/EMI] 2
SHTETEs 1 R 1771700
iy MOST' ij%%{g .
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
STEVE COLE Spin (Narada Jazz/EMI) +59
BRIAN CULBERTSON Let's Get Started (GRP/VMG) +85
NAJEE 2nd 2 None (Heads Up International] +43
NILS Summer Nights (Baja/TSR/ +39
ERIC DARIUS Steppin’ Up (Narada Jazz/EMI) +32
CHRIS BOTT! flJILL SCOTT Good Morning Heartache (Cokumbial+ 28
RICHARD ELLIOT Mystique fArtizen) +27
MARION MEADOWS Suede (Heads Up/ +26
KIRK WHALUM Whip Appeal Rendezvous/ +26
JONATHAN BUTLER Rio (Rendezvous/ +24
GHIE T B LT
PLAVED RECORRENTS
TOTAL
ARTIST TITLE LABEL(S) PLAYS
PAUL HARDCASTLE Serene (Trppin’ N’ Rhythm/ 233
KEN NAVARRD You Are Everything (Positive/ 233
DAVE KOZ Love Changes Everything (Capital) 217
8ONEY JAMES 2:01 AM (Warner Bros.] 209
CHIELI MINUCCI The Juice (Shanachie/ 191
WARREN HILL Still In Love (Papjazz/Native Language) 178
STEVE COLE Thursday (Narada Jazz/EMI) 169
NILS Pacific Coast Highway Baja/TSR) 166
WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous! 164
MARIAH CAREY We Belong Together (iskand/IDJMG) 164
PAUL JACKSON, JR. Never Too Much (GRP/VYMG/ 162
CHUCK LOEB Tropical (Shanachie) 155

Station playlists for all R&R reporters are available
on the web at www.radipandrecords. com.

On Jan. 26, 2006, all Cumulus monitored reporters wera temporarily
suspended from their respective panels and all Cumulus Indicator reporters
were dropped from their respective panels until further notice. This week's
charts have been calculated by removing the airplay for the Curaalus stations
from last week's charts in order to provide an equal reporting pamel between
the two weeks and minimize chart disruptions.

chklg lnsPiration:

who need love. *
- MICHELE

“| see my Parcnts as tiny children

~ Louise Hay

CLARK

PROMOTION

818.22%.8888 | www.michelcclarkpromoﬁon.com

Brought to you by Michele Clark Promotion: serving all of your TriPle A Radio needs
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ARTIST TITLE LABEL(S)

EUGE GROOVE Get Em Goin' (Narada Jazz/EMI)

CHRIS BOTTI f[JILL SCOTT Good Morning Heartache (Columbia)
PAUL TAYLOR East Bay Bounce (Peak/

KIM WATERS Steppin’ Out (Shanachie)

NILS Summer Nights Baja/TSR)
BRIAN SIMPSON It's All Good (Rendezvous)
RICHARD ELLIOT Mystique (Artizen)
NAJEE 2nd 2 None (Heads Up International)
MICHAELLINGTON Pacifica (Rendezvous)
RICK BRAUN Shining Star (Artizen/
GREGG KARUKAS Show Me The Way (Trippin’ ‘N’ Rhythm/
PAUL BROWN Winelight (GRP/VMG)

WALTER BEASLEY Coolness (Heads Up/

MARC ANTOINE Modern Times /Rendezvous/

KIRK WHALUM ['ll Make Love To You (Rendezvous/

KIRK WHALUM Whip Appeal (Rendezvous)

JEFF GOLUB Uptown Express (Narada Jazz/EMI)

DEAN JAMES Say Yes (Silhoette)
JONATHAN BUTLER Rio /Rendezvous)

ERIC MARIENTHAL New York State Of Mind (Peak/
RAUL MIDON If You're Gonna Leave (Manhattan/EMC)
SOUL BALLET She Rides 275/
JOE MCBRIDE Double Down (Heads Up/

NICK COLIGNNE Always Thinking Of You (Narada Jazz/EM)
JEFF LORBER Everybody Knows That (Narada Jazz/EMI)
BRIAN CULBERTSON Let's Get Started /GRP/VMG)
RIPPINGTONS Gypsy Eyes (Peak/
ALEX BUGNON Free (Narada Jazz/EMI)
HERBIE HANCGCK f/CHRISTINA AGUILERA A Song For You (Hear Music/Vector) 60 +3
JEFFREY 0SBORNE f/BONEY JAMES Close The Door (Koch/

P PLAYS
173 -6
163 +1
146 0
137 -4
134 +13
134 -3
122 +10
120 +14
118 +4
13 ‘5
m -4
108 +23
103 -8
95 12
90 -20
88 +1
86 +12
85 -15
80 -2
73 +3
73 -1
73 -28
65 +17
65 -7
64 +3
64 -4
62 -2
61 +2

59 -2

TOTAL  WEEKS ON TOTAL STASTIONSI

AUDIENCE  CHART
{00)

534 23 131
706 10 131
342 15 110
267 18 10/0
478 1" 9/0
292 28 10/0
320 " 9/0
262 15 90
247 7 9/0
359 15 70
263 12 n
196 3 10i2
317 32 in
180 9 9/2
170 20 8/0
234 3 an
166 6 an
272 1" 6/0
302 15 9/0
156 12 an
184 18 6/0

n 18 6/0
12 1 51
14 2 70
252 1 m
105 2 m
182 2 6/0
127 2 6/0
382 1 6/0

84 4 40

ARTIST TITLE LABEL(S) ADDS
STEVE COLE Spin Narada Jazz/EM) 6
SPYRO GYRA Midnight Thunder (Heads Up/ 3
PAUL BROWN Winelight (GRP/VMG) 2
MARC ANTOINE Modern Times (Rendezvous) 2
ALEXANDER ZONJIC Sweat {Heads Up) 2

T MOST i
INE, REA SED Pl.ﬁq Ys

TOTAL

ARTIST TITLE LABEL(S) IN(?I:EAIVASE
STEVE COLE Spin (Narada Jazz/EMI) +27
PAUL BROWN Winelight (GRF/VMG) +23
JOE MCBRIDE Double Down (Heads Un) +17
MARK WHITFIELD fPANTHER Qblation (Dirty Soap/ +16
SPYRO GYRA Midnight Thunder (Heads Up/) +16
MICHAEL O'NEILL The Journey (Green Bean) +15
NAJEE 2nd 2 None (Heads Up International) +14
NILS Summer Nights (Baja/TSR/ +13
JASON MILES Sexual Healing (Narada Jazz/EMI) +13

liy!. MOST -
ED RECURRENTS

TOTAL

PL’ia

ARTIST TITLE LABEL(S) PLAYS
BRIAN CULBERTSON Hookin' Up (GRP/VMG) 88
MARION MEADOWS Suede (Heads U 80
DAVID PACK You're The Only Woman (Peak/ 78
DAVE K02 Love Changes Everything (Capitol) 76
PAUL HARDCASTLE Serene (Trigpin’ ‘N’ Rhythm) n
MINDI ABAIR Make A Wish (GRP/VMG) 68
PAUL BROWN Cosmic Monkey (GRP/VMG) 59
WARREN HILL Still in Love (Popjazz/Native Language/ 59
PRAFUL Moon Glide /Rendezvous) 56
CHIELI MINUCCI The Juice (Shanachie) 47

15 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28.

© 2006 Radio & Records

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily
suspended from their respective panels and all Cumulus Indicator reporters
were dropped from their respective panels until further notice. This week's
charts have been calculated by removing the airplay for the Cumulus stations
from last week's charts in order to provide an equal reporting panel between
the two weeks and minimize chart disruptions.

WJZZ/Atlanta, GA*
PD/MD: Dave Kosh
No Adds

WEAA/Baitimore, MD

PD: Sandi Mallory

MD: Marcelius “Bassman” Shepard
3 MICHAEL O'NEILL

WSMJ/Baitimore, MD*
PD/MD: Lori Lewls
10 KEM

WVSU/Birmingham, AL
OM/PD: Andy Parrish

1 STEVE COLE

1 DONALD FAGEN

1 RC & THE GROOVEDIGGERS
1 JERRY D

WNUA/Chicago, IL*

OM/PD: Darren Davis

MD: Michael La Crosse

1 BRIAN SIMPSON
NICK COLIONNE
KEM

WNWV/Cleveland, OH*
OM/PD: Bemie Kimble
SPYRO GYRA

KOAI/Dallas, TX*
PD: Charley Connolly
APD/MD: Mark Sanford
No Adds

KJCD/Denver, CO*
PD/MD: Michael Fischer
No Adds

WVMV/Detroit, M1*
OM/PD: Tom Sleeker
MD: Sandy Kovach

11 KIRK WHALUM

2 RICHARD ELLIOT

WZJZ/Ft. Myers, FL*
PD: Joe Turner

MD: Randi Bachman

No Adds

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edward;
15 CHRIS BOTTI fAJILL SCOTT
11 PAUL BROWN
4 STEVE COLE
4 SPYRO GYRA
4 ALEXANDER ZONJIC
JEFF LORBER
MARC ANTOINE
BRIAN CULBERTSON

. /REPORTERS ./

Stalla/rs and their adds listed alphabetically by market

KHJZ/Houston, TX*
PD: Maxine Todd
APD/MD: Greg Morgan
No Adds

KPVU/Houston, TX
PD: Wayne Tummer
No Adds

WYJZ/Indianapolis, IN*
OM/PD: Cart Frye
No Adds

KJLU/Jetferson City, MO
PD/MD: Dan Tumer

5 MARC ANTOINE

4 ERIC DARIUS

4 SPYRO GYRA

2 GERALD ALBRIGHT

1 STEVIE WONDER

KOAS/Las Vegas, NV*
PD/MD: Michael Joseph
2 BRIAN CULBERTSON
1 RAUL MIOON

1 NAJEE

KUAP/Little Rock, AR
PD/MD: Michae! Nellums
2 SPYRO GYRA

2 MANU KATCHE

KTWV/Los Angeles, CA*
PD: Paul Goldstein

MD: Samantha Pascual

5 RAMSEY LEWIS

WLVE/Miami, FL*

OM: Rob Roberts

PD/MD: Rich McMillan
BRIAN CULBERTSON
DONALD FAGEN

WJZIMilwaukee, WI*
PD: Stan Atkinson
MD: Steve Scott

STEVE COLE

DONALD FAGEN

KRVR/Modesto, CA*
OM/MD: Doug Wulfi
PD: James Bryan
DAVID PACK
ERIC DARIUS
SPYRO GYRA
MICHAEL O'NEILL

WVAS/Montgomery, AL

OM: Rick Hall

MD: Sonya Clark

15 MARK WHITFIELD /PANTHER
13 STEVE COLE

WQCD/New York, NY*
PD: Blake Lawrence

MD: Carolyn Bednarski
12 RAUL MIDON

WJJZ/Philadelphia, PA*
OM: Todd Shannon

PD: Michae! Tozzi

MD: Frank Childs

No Adds

KYOT/Phoenix, AZ*

PD: Smokey Rivers

APD/MD: Angie Handa
GREGG KARUKAS
3RD FORCE

KJZS/Reno, NV*

PD/MD: Robert Dees
KIRK WHALUM
BRIAN CULBERTSON
DONALD FAGEN

KSSJ/Sacramento, CA*
PD/MD: Lee Hansen
No Adds

KBZN/Salt Lake City, UT*
OM/PD: Dan Jessop
5 KIRK WHALUM

KIFM/San Diego, CA*
PD: Mike Vasquez
APD/MD: Kelly Cole

5 WAYMAN TISDALE

KCOZ/Springfield, MO T
OM: Jae Jones
PD/MD: Rachae! Efliott
13 WALTER BEASLEY
12 KIRK WHALUM

10 JOE MCBRIDE

10 JEFF GOLUB

7 PAUL BROWN

7 ERIC MARIENTHAL
7 STEVE COLE

5 MIKE PHILLIPS

KJZY/Santa Rosa, CA*
PD: Gordon Ziot

APD/MD: Rob Singieton
No Adds

Jones Radio Network/Satellite*
OM: J.J. McKay

PO: Steve Hibbard

MD: Laurie Cobb

ERIC DARIUS
DONALD FAGEN
MARK GORBULEW
WSJT/Tampa, FL*
PD: Ross Block
MD: Kathy Curtis
Music Choice Smooth Jazz/ No Addshv
Satellite
APD: Wil Kinnally
13 EUGE GROOVE
12 LEE RITENOUR
6 RICK BRAUN
6 CRAIG CHAQUICO
g ﬁlfl_E;(A NDER ZONJIC WJZW/Washington, DC*
5 CAMIEL OM: Kenny King
5 GREGG KARUKAS PD: Cart Anderson
5 MINDI ABAIR MD: Renee DePuy

5 KEIKO MATSU NICK COLIONNE

4 PATRICK YANDALL

Sirius Jazz Cafe/Satellite
PD: Shirley Maidonado

MD: Rick Laboy
No Adds
)
XM Watercolors/Satellite M Iull IABASE
PD/MD: Shirlitta Colon
KEN NAVARRO
STEVE COLE
*Monitored Reporters
45 Total Reporters

KWJZ/Seattle, WA* 30 Total Monitored

PD: Carol Handiey

WL00/0rlando, FL* KKSF/San Francisco, CA* MD: Nick Morrison 15 Total Indicator
KSBR/Los Angeles, CA b ol L0 MD: Ken Jones ' RAUL MIDON
, : y ] TEVE COLE
WIZAR . war0Marttord, CT OM/PD: Terry Wede! No Adds 3 JAMIE CULLUM DONALD FAGEN Did Not Report,
olumbus, OH PD/MD: Stewart Stone MD: Enid Cogswell BRIAN CULBERTSON SPYRO GYRA Playlist Frozen (2):
PD/MD: Bill Harman 8 ACOUSTIC ALCHEMY 1 ALEXANDER ZONJIC DMX Jazz Vocal Blend/Satellite
&Adds 1 STEVE COLE DMX Smooth Jazz/Satellite
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< STEVEN STRICK
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lling The Rock

Format

It can be done!

I spent the holidays watching some great Rock, Active Rock
and Alternative stations leave the format. Several of our be-
loved radio companies gave up on Rock in favor of what they
perceive as more profitable formats, such as Latin music, Coun-

try or edgy Talk.

Granted, a lot of the Rock stations that
flipped were not pulling in ratings. Some
of them had Howard Stern on in mornings,
and when they lost him to Sirius, they de-
cided that it was time to try something new.
But some stations were flipped even though
they had good ratings.

“What’s the deal?” I asked. They an-
swered: The No. 1 reason Rock stations with
good ratings went away was revenue. The
biggest complaint heard by general manag-
ers and those above them was that sales
staffs couldn’t sell the format.

This is a problem I hear about over and
over again as I talk to programmers. But is
it the case everywhere? Not necessarily. Af-
ter looking at several successful stations in
Rock formats around the country, I discov-
ered there are sales reps making money for
their companies on these kinds of stations.

This week’s column is dedicated toa cou-
ple of these success stories. Here’s hoping
they will provide you with some inspiration.

impulse Buyers

Nat Galvin, Station Manager of KEDJ
(The Edge 103-9) / Phoenix and VP/Sales for
Riviera Broadcast Company, is a 19-year
veteran of the radio industry and has spent
most of that time in Phoenix. Galvin was
previously GSM at former Alternative
KZON (The Zone)/Phoenix.

He describes his approach to selling The
Edge: “Rock listeners are hunters and gath-
erers. While us 40-somethings are staring at
college tuition, Gen X is driven by ego. We
all were. I grew up with Rock radio and
spent money like a nut. I can promise you,
now that I'm in my 40s, I'm more cautious.

“Rock listeners are the kings of the im-
pulse purchase, and we love them for that.
With our cool Rock brand, our clients get a
halo effect simply by advertising in our hip
environment. Seriously, what’s more cool?
The Edge and KROQ/Los Angeles or
WBBM/Chicago and the Tribune?

“It not just about new business, it’s about
repeat business. You can’t have one with-
out the other. Rock radio represents that
new customer, and the client can keep ‘em
for life. The 25-34 demo is the place to fish
for new customers.”

A Quality Experience

“Clearly, the demographics of Rock are
in the marketer’s favor,” Galvin continues.

“Younger Rock listeners generally have not
become entrenched in brand loyalty yet.
Our boomer friends have dug in with their
brands, and there is probably only one dan-
gerous way to convert them: price.

"Take Lexus: The average age for the Lex-
us IS buyer is 29. If they love cars and con-
tinue to be beat over the head with that

RS message on radio,
they’ll buy the ES at
age 34, the GS at 39
and the LS for the rest
IB of their lives. That's
= | thedrill.

8| “Rock listeners grew
up in a culture of ad-
vertising. They are
open to the experience,
not turned off. But
Rock listeners are also
a cynical bunch. The worst thing a client can
do creatively is overpromise and underde-
liver.

“Rock listeners talk, and talk a lot. We all
know the influence of word of mouth. Treat
them right, give a quality experience, and
the Rock listener will be a chatterbox for the
client.

“The challenge for Rock radio is to pro-
vide the listener a unique entertainment and
musical experience, one they can’t find any-
place else. And it’s more than just a hit
record, it’s the experience and compelling
content.

“When we do that, and do it well, the lis-
tener will absolutely and passionately sup-
port the radio station and its sponsors. Pe-
riod.”

Nat Galvin

Battling Misconceptions

At many of the big ad agencies the buyer
tends to be either a woman or an older man
who probably doesn’t listen to your Rock
or Alternative station. They may have some
misconceptions about the makeup of your
audience. How do you get past that and
convince them to put their clients on the air?

Galvin says, “Social proof on the local lev-
el. We have successfully penetrated many
quality categories — banking, home-build-
ing, groceries and beer/spirits. We then tell
that story to the big shops and on the na-
tional front. These are some of the sound-
est marketing minds in the market, and they
have voted for Rock with their prized ad-
vertising budgets.

N T N SRR SRS, S,
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“I also love to invite buyers to appropri-
ate station events so they can see the cume
for themselves. Just because the dude on-
stage is head-to-toe in ink does not mean the
audience is. In fact, she, the cume, proba-
bly rolled up in a Suburban after dropping
the kids off at Mom’s — you get the idea.

“And I believe that our industry is doing
a better job of making calls to the CEO, our
CEO to their CEO. Think the guy at Ford
might need a fresh idea right now? You bet.
Radio should deliver that message so the
agency gets the assignment.”

Good Advice

What advice would a seasoned profes-
sional like Galvin give a salesperson just
starting out? “Key words for the radio sales
rookie are gritty determination, focus, be a
sponge and activity,” he says. “It’s very diffi-
cult for these individuals. They are in what
I like to call ‘the sea of public humiliation’
— the cubicle environment.

“They have to keep their heads down in
the pit and ignore the chatter of the senior
people. If they behave like a senior seller,
they are dead. Not that seniors aren’t good
— they are great. Over
the years, the sen-
iors have learned to
see in the dark and
move faster than the
rookie could ever
imagine.

“I encourage any-
one who is interested
in a career in radio
sales to spend more
time interviewing
your potential sales managers than they do
interviewing you. Let’s face it, most GSMs
and LSMs are spread thin. If they are smart,
they know that their time invested for big
ROI is with the senior people. They really
should spend their time with the big guns.

“So these candidates must find a sales
manager who truly enjoys training and cul-
tivating new sales talent. Some managers
love it, other don't. It’s incumbent on the
candidate to zero in on a manager who will
commit to sponsoring her career.

“Finally, sponge it up. Learn the rap and
the confidence of the game. I would also
add that writing skills are critical. Clients
buy people, and they buy a well-articulat-
ed written presentation.

“These poor kids new to sales head out
with some crappy media-kit one-sheet shit
and expect a client to buy 10, 50 or 100 grand
of advertising, It's not going to happen with-
out a wonderful, results-driven written pre-
sentation.

Fran Marcone

www americanradiohistorvy com
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BURIED IN BLUE 8iue October stopped by WNNX (99X)/Atianta on a promo tour for their new

single, “Hate Me.” Their new LP, Foiled, hits stores March 14. Seen here (I-r) are Blue October’s CB

Hudson and Jeremy Furstenfeld, 99X night jock Matt Jones, the band’s Justin Furstenfeld, 99X VP/ %

Programming Leslie Fram and MD Jay Harren and the band’s Matt Noveskey and Ryan Delahoussaye. |
2

“Finally, the best friend of the radio
rookie must be the production guy. Only a
true dumb-ass in our business laughs at the
concept of a spec spot. Man, killer creative
is the sexy part of our biz. Clients love to
buy creative and get dizzy when they see a
ranker.

“What I want to hear from my prod guys
is, ‘'That damn rookie kid is killing me!’
When I hear that, I know ' have a winner.”

Seed The Client

Fran Marcone, GSM of WPBZ (The
Buzz)/West Palm Beach, started her career
in Pittsburgh, eventually landing the GSM
gig at WXDX/Pittsburgh. She was there for
five years before moving south to join The
Buzz, where she has also worked for five
years.

“I don’t really sell Rock as a young male
format,” Marcone says. “I sell it as a more
mainstream format. Our strorgest cell,
when you're looking at adults, is not the
younger end. It’s really 25-34 and 25-44. We
don’t go into the prospective client’s office
saying that we’re young men and that’s all
we are.

“When I signed on the first Alternative
station in Pittsburgh 10 years ago, we were
hitting brick walls when we tried to sell it
to clients. We had to educate a whole mar-
keting and advertising community on why
they needed to reach Gen X, Gen Y and the
post-boomer generation. That’s not so much
the case anymore.

“You really need to know ycur format
and have passion for it, but being success-
ful at this requires that you constantly seed
the client with information. You don’t just
go into an agency and pitch them when you
know they are going to be making a buy.

“You start before that, educating them as
to what your station is about, who your au-
dience is and what they buy as consumers.
Then when that agency is ready to make a
buy, they are already familiar with your sta-
tion.

“If you're seeding them all the time with
great articles, great information on what
major companies are marketing to the gen-
eration and what major companies are us-
ing our music in their commercials, you're
laying the groundwork. It’s absolutely crit-
ical to the sale.

“There are going to be situations where
it’s just not going to work because we can’t
afford to do what we have to do to meet
their cost-per-point goals. Knawing when
to walk away is just as important. If you
make a sale and fail to deliver the audience

Continued on Page 64
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WEEK  ARTIST TITLE LABELIS) BN pLavs
1 SHINEDOWN Save Me (Atiantic) 547 -20
©  NICKELBACK Animals (Roadrunner//0JMG) 439 +18
3 SEETHER Remedy (Wind-up/ 354 .26
© FOOFIGHTERS DOA (RCA/AMG) 352 +8
© 10 YEARS Wasteland (Republic/Universal) 322 +7
6  DISTURBED Stricken (Reprise/ 280 1
o AVENGED SEVENFOLD Bat Country (Warner Bros.) 265 +8
©  KORN Twisted Transistor Vigin/ 239 +4
©  AUDIOSLAVE Out Of Exile (Epic/interscope) 232 +12
10  STAIND Falling (Fi/Atiantic) 228 52
@  TRAPT Stand Up Warner Bros.) 226 0
12 SEETHER Truth (Windup/ m 37
13 AUDIOSLAVE Doesn't Remind Me (Epic/interscape) 178 90
14 HINDER Gt Stoned /Universal) 178 8
15 SYSTEM OF A DOWN Hypnotize (American/Cokumbia) 158 17
16 SCOTT STAPP The Great Divide (Wind-up/ 123 60
DISTURBED Just Stop (Rapriss) 122 +21
18 P.0.D. Goodbye For Now /Atiantic) 119 1
@  NINEINCH NAILS Only fnterscaps/ 97 +16
20  THEORY OF A DEADMAN Say Goodbye (RoadrunneriiMG) 93 3
21 THOUSAND FOOT KRUTCH Move (EM/ Music Reactive/Tooth & Na#) 87 2
@  SHINEDOWN | Dare You /Atiantic/ 86 +22
@  MUDVAYNE FallInto Skeep (Epic/ 7 +17
24 SANTANA fISTEVEN TYLER Just Feel Better (Arista/AMG) n K}
@  TRAPT Waiting (Warmer Bros.) 69 +27
26  SILVERTIDE Devil's Daughter L/AMG) 63 21
@  HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 68 +1
@  ROLLING STONES Rain Fall Down Virgin/ 64 +43
@ NINE INCH NAILS Every Day Is Exactly The Same (interscope/ 64 +21
30 3 DOORS DOWN f/BOB SEGER Landing In London... (Republic/Universall 64 6

AUENCE
(00)
33760
24724
22790
21841
13716
16259
12238
13796
10045
11462
13226
11925
10239
10124

6921
5439
5185
4674
5715
2993
4349
5080
1843
4630
2319
3544
3116
4079
2175
2770

WEEKS ON TOTAL STATIONS/
CHART ADDS

23 2218
1 18/0
40 2010
21 11
30 191
25 1510
18 140
18 1010
7 161
14 1710
27 1310
18 1511
29 1400
25 130
14 1010
16 90
4 90
8 8o
16 3j0
10 90
8 M
2 m
2 51
7 40
1 8Nn
12 8o
4 40
1 3i0
1 6/0
6 40

22 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
1/22-1/28. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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EVANS BLUE Coid (But I'm Still Here) (Pocket/Hollywood)
Total Plays: 5B, Total Stations: 7, Adds: 0

WEEZER Perfect Situation (Geffen/
Total Plays: 50, Total Stations: 3, Adds: 0

HURT Rapture (Capitol)
Total Plays: 46, Total Stations: 3, Adds: 0

MARTY CASEY & LOVEHAMMERS Trees (Bumett/Epic)
Total Plays: 39, Total Stations: 3, Adds: 0

REVELATION THEORY Slow Burn (On/idol Roc/

Total Plays: 36, Total Stations: 4, Adds: 0

FLYLEAF I'm So Sick (Octone/RCA/RMG)
Total Plays: 34, Total Stations: 4, Adds: 1

U2 Original Of The Species flnterscape/
Total Plays: 33, Total Stations: 3, Adds: 0

FOO FIGHTERS No Way Back (RCA/RMG)/
Total Plays: 15, Total Stations: 6, Adds: 5

SYSTEM OF A DOWN Lonely Oay /American/Columbi)

Total Plays: 11, Total Stations: 3, Adds: 3

Songs ranked by total plays

POWERED[3

MEDIABASE
Wlbl IHII/

£ ll

//|MOST A

luuill
ARTIST TITLE LABEL(S)

FOO FIGHTERS No Way Back /RCA/RMG) 5
SYSTEM OF A DOWN Lonely Day /Amenican/Columixa/ 3

I IMOST . i
| INGREASED PLAYS

TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
ROLLING STONES Rain Fall Down (Virgin/ +43
TRAPT Waiting (Warner Bros.) +27
SHINEDOWN | Dare You /Atiantic/ +22
DISTURBED Just Stop (Raeprise/ +21
NINE INCH NAILS Every Day Is Exactly The Same fiaterscope)  +21
MARTY CASEY & LOVEHAMMERS Trees [Bumett/Fpic/ +21
MUDVAYNE Fal into Sleep /Gpic/ +17
NINE INCH NAILS Only (interscope) +16
FOO FIGHTERS No Way Back /RCA/RMG) +15
PZ%%D%EEERR %/’r&

TOTAL
ARTIST TITLE LABEL(S) PLAYS
FOO FIGHTERS Best Of You /RCA/RMG) 170
NICKELBACK Photograph (Roadrunner/IDJMG) 158
STAIND Right Here (Flig/Atlantic/ 158
CROSSFADE Cold /Cokumbia) 148
AUDIOSLAVE Be Yourself (Epic/interscope) 134
SYSTEM OF A DOWN Question! [American/Colwmixs/ 118
VELVET REVOLVER Fall To Pieces /RCA/AMG) 117
GREEN DAY Holiday (Reprise/ 110
JET Cold Hard Bitch /Atiantic) 100
GREEN DAY Boulevard Of Broken Dreams (Repvise) 84

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radinandrecords.com.

On Jon. 26, 2008, oll Cumulus monitered reporters wars temperarily
susponded from their respective paneis and oll Cumulus Indicator reporters
were dropped frem their respective panels until further netice. This week's
charts have beon calculated by remeving the airpisy fer the Cumuius statiens
from last woelk's charts in erder to provide an oqual reperting panel between
the two weeks and minimize chart disruptions.

///|REPORTERS])]]./

Stations and their adds listed alphabetically by market

KRR/ Abuquengue, NM' WPTMMIng Green, KY WMMSE Tlevaland, OH®
OM: Bl May OMPD: Alax “Axa” Chase PD: Be Malihews
PO: Phil Mahenoy APO/MD: Monly Foster DAD: Husor Scolt
APD: Jusi Civersie 12 MUDVAYNE No Adds
No Adds 12 SHINEDOWN
11 AVLEAF
11 TRAPT
WZZ0/Allentown, PA® .
bl s KNCN/Corpess Chatst, TX
M0 G Line APOARD b o
" wrcrmoe | S
L e
KWHL/Anchorage, AX FOO FIGHTERS
PO Jon Sheviin SHINEDOWN
APDAD: Brad Stemnstt
2 FOO AGHTERS
1 AYLENF . X
OM/PD: Bl Jones
WKLC/Charleston, WV : Jason
OM/PO: Bill Knight z%nmmmwum
WTDS/ , ME 1 FOO AGHTERS 10 SEETHER
e i
APD: Chris Rush
No Adds
KLAQ/E! Paso, TX*
WEBN/Cincinnati, OH* “nc..'m'
KIOC/Beaumont, TX* OM/PD: Scolt Reinhart "“ube..s.n
OM: Joey Anmsirony MD: Rick Vashe 10 FOO FIGHTERS
m:::-lnﬂi No Adds SHINEDOWN

WRVC/Huntinglon KDKB/Phoenix, AZ*
OM/PD: Jay Nunley PO: Pani Potorsen
APDAD: Rick ine APDAD: Matt Spastzel
3 FOO AGHTERS 7 FOO AGHTERS
2 CRINGE 5 LIFEHOUSE
KZZEMediord, OR WRIZPittsburgh, PA*
PO: Reb King OM: Kol Clark
MD: Mostana PO: Ryon Ml
6 REVELATION THEORY No Adds
4 FOO RGHTERS
WOHAMarristown, NJ° OM/PD: Dove Numeme
PO: Towy Paige APOMD: Dan Beayk
MD: Malt Murray 5 KORN
FOO FIGHTERS 11 SYSTEM OF A DOWN
4 MUDVAYNE
3 AUDIOSLAVE
KCLB/Paim Springs, CA
!&M'ﬂq&
MD: Jomn Browrski , NH*
10 FAKTION PO: Chris “Dec” Garell
MD: Jasen “JR" fussell
SYSTEM OF ADOWN
WMMR, Philadelphia, PA*
DM: Bz Kt
PI: Bill Wesion WHJY/Providence, Ri*
APD: Chusck Dasnico PO: Scott Landani
MO: Soon “The Rabbi™ Tyszier APD: Doug Palmieri
TRAPT MD: Ml Branglierte
YELLOWCARD FOO AGHTERS
NS SYSTEM OF A DOWN

WBBBRaleigh, NC* KBER/Salt Lake CHy, UT* KBRQ/Waco, TX
PD: Jay Nachis OM: Bruce Joses POMD: Brost Honslos
No Adds PD: Kely Homemer 1 MUOVAYNE

APO/MD: Darby Wikcsx 1 DISTURBED

FOO RGHTERS 1 SHINEDOWN
u'
U KZQZ/San Luts Obispo, CA WMZK/Wausau, Wl
D Doy et PO Jobw PO: Sowe Reuick
17 SYSTEM OF A DOWN No Adds gl
10 YEARS
EDGE CITY OUTLAWS 18 SHIEDOWN
W

PD: Seal Fax
WROV/Roanoks, VA® mg::-'
PO/MD: Asron Reberts APOAMD: Vickd Vex
:ﬂ: Hoid Knammert-Tals

, NY*

OM: Rich Lawber

g Scott Dixon M

NoAGE MEDIABASE
W' n *Monitored Reporters
o iz - 40 Total Reporters

WXLT/Traverse Clly, MI —— e

POMD: Terri Ray 22 Total MonRored

No Adds it

18 Total Indicator
CA® Did Not Report,
OMMD: ’ 5 Playlist Frozen (3):
PD: Pt opiaglroid KFLY/Eugene, OR
No Adds No Adds WMTT/Elmira, NY
WWCT/Peoria, IL
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February 3, 2006 PWEHED
B s me v T T | MEDIABASE
{00} : 2= éét.&ﬁ&%@}&&w@& & A2 FEy .ok
2 1 AVENGED SEVENFOLD Bat Country (Warner Bros.) 1394 -32 57578 23 51/0 z ;MOSTADDED
1 2 1DBYEARS Wasteland (Republic/Universal) 1mn 17 62839 33 51/0 AGATR O ) ADDS
3 0 KORN Twisted Transistor (Virgin/ 1327 +21 59685 18 49/0 FOD FIGHTERS No Way Back (ACA/AMG) 7N
4 4  SYSTEM OF A DOWN Hypnotize (American/Columbia) 1205 -25 46929 15 50/0 HUCK JOHNS Oh Yeah (Hideout/Capitol) 4
6 6 NICKELBACK Animals (Roadrunner/IDJMG) 1199 +80 54980 10 48/0 NONPOINT Bullet With A Name (Bigler Brothers/ 3
8 0 HIMDER Get Stoned (Universal) 1028 +45 42348 25 49/0
9 0 STAIND Falling (Flijp/Atlantic) 981 +5 37078 17 48/0
5 9  SHINEDOWN Save Me (Atlantic) 944 -198 40436 23 4710
10 10  DISTURBED Stricken (Reprise/ 863 94 46107 26 50/ x Y MO S }"'%; fﬂ e
12 11 SEVENDUST Ugly (Winedark/7Bros.) 828 45 295271 25 4200 [Nci REASED. @L YS
13 12 AUDIOSLAVE Out Of Exile (Epic/Interscope) 815 -24 3o007 10 4710 TOTAL
17 ) DISTURBED Just Stop (Reprise/ 701 +102 28178 5 4500 ARTIST TITLE LABEL(S) s
15 @ P.0.D. Goodbye For Now (At/antic) 691 +48 21030 10 43/0 SHINEDOWN | Dare You’//lt/a{rtic) +162
14 15  THOUSANDFOOT KRUTCH Move (EM/ Music Reactive/Tooth & Nail 685 45 22009 21 3900 :‘:l;';s“:::fec/g':p‘,f:”‘ fm See) Pockeholwond 4132
20 @ EVANS BLUE Cold (But I'm Still Here) (Packet/Hollywood) 669 +132 21658 7 44)2 TRAPT Waiting (Warner Bros.) +130
22 Q MUDVAYNE Fall Into Sleep (£pic/ 621 +104 19949 5 43n FOO FIGHTERS No Way Back (RCA/RMG) +107
11 18 FOOFIGHTERS DOA (RCA/RMG) 621 -184 35481 22 3800 MUDVAYNE Fall into Sleep (Epic/ +1g4
. . . DISTURBED Just Stop (Reprise/ +102
16 19 HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 589 17 18956 18 361 NICKELBACK Animals (RoadrumnerI0JMG) 80
21 20 THEORY OF A DEADMAN Say Goodbye (Roadrunner/IDJMG) 521 -1 17234 12 36/0 NINE INCH NAILS Every Day Is Exactly The Same (Interscope)  +79
25 @ N@NPOINT Bullet With A Name (Bieler Brothers) 458 +68 12559 13 2813 NONPOINT Budlet With A Name (Biler Brothers/ +68
24 @ FLYLEAF I'm So Sick (Octone/RCA/RMG) 454 +54 11875 10 3in
26 @ NINE INCH NAILS Every Day Is Exactly The Same (/nterscope) 453 +79 14199 6 Im
28 @ TRAPT Waiting (Warner Bros.) 446 +130 15572 3 3712
32 @ SHINEDOWN | Dare You (Atlantic) 407 +162 14440 3 3712 i,
23 26 SILVERTIDE Devil's Daughter (/RMG) 36 84 11320 13 300 aln  MOST il
29 27 THRICE Image Of The Invisile (isiand//JMG) 297 31 6629 13 2600 PLAYE,DJ&E CURR ENTS
27 28  DARK NEW DAY Pieces (Warmer Bros.) 289 -59 5352 1" 250 TOTAL
ARTIST TITLE LABEL(S) PLAYS
A @ REVELATION THEORY Slow Burn (On/ldol Roc) 21 +18 5844 15 2710 MUDVAYNE Forget To Remember (Epic/ 470
3 30  COLD A Different Kind Of Pain (Fljp/Lava/ 275 -1 5288 7 24/0 SEETHER Remedy (Wind-up/) 454
30 31 FIVESPEED The Mess (Virgin) n -4 5447 12 28/0 TRAPT S:ErdHUp ﬂtazer fms-/ ;ig
. MUDVAYNE Happy? (Epic,
41 @ HYRT Rapture (Capito) 245 +131 4500 23U e new NAILS The Hand That Feeds dnterscape) 328
33 33  STATIC-X Dirthouse (Warner Bros.) 230 -39 5137 12 210 FOO FIGHTERS Best Of You (RCA/RMG) N
35 34  SLIPKNOT The Nameless (Roadranner//DJMG) 214 21 5184 14 21/0 CROSSFADE Colors (Columbia) m
38 €D TAPROOT Birthday (Velvet Hammer/Atlantic) 183 +32 3939 7 160 SIT:':'E‘DBRig':(t E:re /f/'ii/:f//;"ﬂ;/ ) Zﬂ‘;
. NICKELBA otograph (Roadrunner)
36 36 MY CHEMICAL ROMANCE The Ghost Of You (Reprise/ 163 26 3576 10 140 AUDIOSLAVE Doesn't Remind Me (Epic/nterscape) 265
44 @ LIVING THINGS Bom Bom Bom (Jive/Zomba Label Group) 143 +42 3570 4 1313
37 38  BLOODSIMPLE What If | Lost it {Reprise/ 140 -28 2880 10 140
@ FOO FIGHTERS No Way Back (RCA/RMG) 114 +107 4962 1 U
39 40 3 DOORS DOWN f/BOB SEGER Landing in London... (Republic/Universal) 112 -20 4346 7 10/0 i S e L o
42 41  GREEN DAY Jesus Of Suburbia (Reprise/ 105 12 3997 4 8i0 i ”gzw &ACI ! V E
40 42  COHEED AND CAMBRIA The Suffering (Equal Vision/Columbia) 100 -32 4070 14 13/0 REVERY Popstar Wedding (Fvo/
46 @ FALLOUT BOY Dance, Dance (sland/iDJMG) 89 +5 /11 a4 30 Total Plays: 45, Total Stations: 8, Adds: 2
. ANBERLIN Paperthin Hymn (Tooth & Nai/EMI Music Reactive)
43 g DANKO JONES Fo'rget.My Name (Bad Taste/ 86 18 2899 12 11/0 Total Plays: 45, Total Stations: 5, Adds: 0
47 WEEZER Perfect Situation (Geffen/ 85 +3 4611 3 2/0 MARTY CASEY & LOVEHAMMERS Trees (Bumett/Epic/
48 @ SCOTY STAPP The Great Divide (Wind-up/ BO +4 4200 17 7/0 Total Plays: 36, Total Stations: 6, Adds: 1
@ HUCK JOHNS Oh Yeah (Hideout/Capitol) _ 74 +34 1854 1 12/14 Songe ramed by toal pheys
50 @ DEAF PEDESTRIANS Splatter (Dotpointperiod) 70 +6 827 5 10/0 R _—
@  COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 69 436 1922 1 62 e “&“"""‘:l"!f“'s:;""_ available
@ FAKTION Take It All Away (Roadrunner/IDJMG) 68 +22 1379 1 1312
On Jan. 26, 2006, all Cumulus monitored reporters wers temporarily
51 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay suspended from their respective panels and al! Cumulus Indicator reporters
week of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in | era dropped from their respective panels until further notice. This weelc's
plays is placed first. Sangs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by | eharts have been calculated by removing the airplay for the Cumulus stations
each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times | gom last week's charts in order to provide an equal reporting panel between
number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. the two weeks and minimize chart disruptions,
(© 2006, Arbitron Inc.).© 2006 Radio & Records. '
|
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respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon. Y,
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Fobrusry 3, 2006 A C 7' I I/E ROC K N
f
(" RateTheMusic. com S e U R A bl % 3 ROCK TOP'30 MEDIABASE
nlnunn" + For rne wee ndaing CANADA \
M M M
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WK WEE«  ARTIST TITLE LABELS) PAS  siais Vo sTATORS
. « " . s i . i . ™ ¢t e B # o g 13 A e A
. DISTURBED Strcken (Reprise) ™ . gag 03990043 5% 1a% Ba3esua3s aa3d | | o1 ALA T COLOPIAY Tak Capito) [ L S 0 T R
DISTURBED Just Stop (Rgprise 434 4.31 6% 3% 440 450 421 Ms« O oo ncms%s Resulyfe (Sony BME) 460 qu;zgm g 16/0
10 YEARS Wasteland iAol iimigrsad® > €% 2275 8125 90% 08% 427 4167431 £722 %y @ NICKELBACK rimas (RoadfiierWI Musi Conad) 463 oSSR, 150
MUDVAYNE Forget To Remember /Epic/ 422 431 89% 12% 423 421 428 3 4 & OURLADY PEACE Angels {SonyBMGMusmCanadMllG -3 4 !3 ) 16/0
MUDVAYNE FallInto Sleep fEpic/y. ~ %+ g ¥ 8 420002, Bo% 7, 7% 441278406 421 4 »* ") 5. SHINEDOWN Séie Me'Ariitic) i % AT +127 T8 13
KORN Twisted Transistorﬂ/irgi/# 420 408 97% 20% 403 390 443 0 WEEZER Perfect Situation (Geffen) 342 +5 6 14)0
4SEETHER Truth (Windp) 3, 55 % s e 94197008 88%_, 8% 398,383 42 * gg . @' " AUDIOSLAVE Out Of Exié’ Enigfnrarscopa) =31 3 @ s
SEVENDUST Ugly (Winedark/7Bros ) an 402 76% N% 408 400 423 NEVERENDING WHITE... The Grace (Ocean/ 05  +16 6 132
<3 LB 23 " i 5,08, W B s RS O o o AU N B WERGE Y o e S st
sSHINEDOWN Save Mg (Acantic) i 410 014 92% “418% -403 408 a07" ANTANA 1/S. TYLER Just Feel Better Sony BMGi 27750 7 4 150 8 551000
STATICX Dithouse (Warrer Bros) 408 — 62% 0% 409 380 443 104 THEORY OF A DEADMAN Better Dff (604 Universal) 213 23 11 180
SEETHER Remedy /Windaup/ 550 308 BH075, 405750229 o<, 33% 03930 380 a0 @ verau MM - e it
STAIND Faling (FigAtantc 402 392 89% 17% 382 375 391 180
4AVENGED SEVENFOLD Bat Country (Wamer frus), 39850150 90% © 20% 392 397 F8a¥ : 1255 13
) TE‘OUSAND.. MOVS@?{MIISIL‘RB@L‘IIVE/TMI/I&Nﬂi/ 3.98Q 388 Gs%w 9% 404@ 3?5 an AUDWSI.AVE Doesn’t Remind Me /prL‘//IIIBISL‘l)pB/ 249 24 15’0
TRAPT Stand Up (Warver Bras AT N 23%  C3B6 1303, 7392 165 @ SYSTEM OF ADOWN Hymetize Sy GG 25550 221 %18 S50 108 2% " 016
e ey e 395 388 B7%  Wh 381 386 %372 . 9 16.., MOBILE Montreal Caling (Universal Music Canada) 219 150
ESYSTEM OF A DOWN Hyorolize MmsrcantGglumti #3892 S3807288% © 2% A0 3607421 97 D HINDER Gef Stoned Uniesal). = 070 21210
§ﬁmm Rip Out The Wings Of A Butterfly (V;;merlims) 392 376 79% 12% 366 364 368 1518 DAMNESS DmWM e . g toatrte) 202
“DARK NEW DAY Pieces (Warér Bros.)” 38973820 53% 7, 5% 7 382539587 318 psies - O TR o g sic
e T ,ﬁ63'9'“w3'” 38 25 @) WHITESTRIPES The Denial Twist /T/l/rdMan/VZ/ 180 ¥24 90
L THRIGE image Of The invisible dslandiUMG) ;5 % T3 sa™ 3787 KM 1% 370 /4820 350~ N
» 2 @20 © @  FALLOUTHOY Sifar, We're Goin Down skl 189~ RI% 185k 1010
“poD. Goodbye For Now (Atiantc) 38,2 3. 81% 19% 351 334 376 SAM ROBERTS T Gt sl Misi Coade) 107 T ~;<3’ "
" NONPOINT Bullet With A Naife (Bisker Brothers) 91 77 3,80 33645 0 53% - “8% 385 5383 1 3080 23,56 2 ST STAR T o i o) BT BB 17
AUDIOSLAVE Out Of Exile (Epic/interscape) 377 360 82% 21% 366 340 4.09 4% ® AYELLGWCA:D%U N ’:’ds . m”"’ ""I/ i
MICKELBAK Animals iackummeribtis. *#” B8 H0.91° 2375 85%  22% 7 36558370557 358 -‘m’"? . N "m“E‘s ; u::@i #pito
EVANS BLUE Cold (But 'm Stl Here) Packet/Holywood) 370 363 48% 7% 357 348 368 % 57“ - NINE,  Every Day s dntrscopel
*FIVESPEED The Mess (Vigi i a0y A% 5% 32350 2840 2 T A;%Ag‘?ég“ erer B B
FOO FIGHTERS DDA (RCA/RMG) 353 347 94% 38% 340 333 350 HITED: BOY Dapge, Dance standIDUMGL, 2 =5 148 4118 €892 %, o0
, SILVERTIDE Devi's Daughter (/RMG) SU3K 330, S9%p 22% 340 347,300 i; . ;8 "‘E’;ST :’;‘A‘g‘*;;s cfz’:é STty ::; | ';‘: %ﬁ;‘ @;"0
Total sample size is 315 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very &2 ’\%W i . m %‘é
much). Total familiarily represents the percentage of respondents who recognized the song. Tolal bum represents the number of [Debut> @* ROCKETFACE Dirty (Bumstead) 137 +18 1 5’0

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 1/22-1/28. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

\_¢alling 818-377-5300. RaleTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. J
4 \ _ p
nADTEDE WXOR/Gresmvie, NC* WoXQUarsing, W* KFROMln, TX" WIK(Pensacola, FL* KURQ/San Luis Obispo, CA | KOCRI/Ts-Cities, WA
EPORTERS, TEET ST EERY. EEmY | Bwaee ) s
IN MJ " APDYMD: Mark The Stark o S R
1
F) 1 REVELATION THEORY
Stations am/ Me/r adds listed alphabetically by market 1 T
- s o
KEYJ/Abilene, TX , SC* WGBF, ille, IN et : '
oM: m Cameron OM/PD: Mike Alien OM/PD: Mike Sanders :omsnu L mmm s W KBREMerced, CA WIXO/Peoria, IL %ﬂm
PO/AMD: Frank Paln FOU FGHTERS APD/MD: Shek Nick MD: POMD: Mikey Madtinez 4 HoAdts
FOO FIGHTERS FIGHTING INSTINGT 00 "&&nm MD: Mikoy Ric Morgan
LIVING THINGS 5&%1000 e 1 HURT o APD; Jason LaChance PO/AMD; Msti Bahan WKLLAica, NY
Fipy HAMALTON & ELLIOT EASTON ' UL COHEED AND CAMBRIA s N:Su#nmm
; APOMD: o
WRIRL TN WWENFiirt Wi* e YOO Minneapolis, MN* _ KISW/Seattie, WA*
WCHZ/Augusia, GA* OM: ks Van Dykn i erkiaded POMD: Wl tlor KZCOALawlon, OK OM: Oave Ham WYSP/Philadeiphia, PA* WP D
OM: Harlay :ll,:_m APOAMD: Tony Labrie NINE WCH NALS PO; Don “Critter” Brown : Wad P%/_AP& Gil Edwards APO: Ryan Castie
- Vel Ay AP D Coms o uospke Ve KEMW MWatron, I
H6 aiess s nu cuu s
oA . . .,
KiL0/Colorado Springs, CO* OM/PD: E. Carlis Johnson m“ ?}uum“"a sburg, PA Ki8ZA.incoln, NE wﬂw“u WHW wi
KRAB/Bakersfieid, CA* ok vt e e e ON: Jim Steel R0 PD: Fon
OM: StoveKing. Tk B PO: Tim Sheridan WRATMonmouth, MJ* Noidds
W% Spanks 1 KORN w"m Sparky OM/PT: Carl Cnlu.
AP0 FEVRLATON THeORY MNE INGH NAILS gofh/f‘;"}“h'f"'
WR X , Lt A p .
WBD{Cohumbus, OH* e s WCCCMartiord, CT* T e POy
mk F:nm ontar m&. Shawn “Mido" Fennall PD: Michae! Pieazzi . . WCL KMTW WA* MD: Rick Thomas
0 PGIERS APD/MD: Mike Karolyi KDJEAittle Rock, AR OM/PD: Joit Wi POMD: Barry Bonnett TLVNG THAGS
HORFONT R CASEY § LOVEANNERS O Son Moy HO: Dave Mrdock AP0 i St AOATERS
WIYY/Battimore, MO K S APD: Tessa Hal 'R
PD: Dave Hil s WHITESTRIPES
APOMD: Pob Heckman , S
PD: Willla 5 b Mwsﬂ ngfeld, MA® NATS Yakima. W
e R o ca YA ingon WBUZMashvile, TN [T e JPOMD Coutey Qun N s
! e OM: Jim Patrck MoK § i heeers
WCPRBiloxi, MS* . PO/MD: Russ Schenck
OM/PD: Jay Tayior WTFXA.ouImIIe KY' 2 BNAIC"G mr«;,sw [NS—
At WRTT Hunksville, AL* W Fmi ot HALTON § ELIOTERSTON listury. MO T —
_ WRUFGainesvills, FL* POMD: ok Wood s
DK'A‘ZM)osMoms,IA' oy -.M_mymx A HUGK JOHNS PO: M Hunter . o & —
: Jim Schasler : Monica . APD: Julie McDonwelt i 3 FRWEREL
PO: Ryan Patrick MO: Mats Lehiola WNORNorfolk, VA' MD: Shawn Quion nug./s‘,pm MP“[ABA
MD:NI!{NIJI : WFG PD:% NoAdds PD: Simon ']
% IGHTERS KPMDLubbock, TX APDMO: FOOF
WXG! mton, NY WRXW/Jackson, MS* OM/PD: Wes Nessmann EVANS BLUE i *Monitored Reporters
m‘m land :gbmm hsm- { Slomosnets 78 Totai Reporters
v WRIF/Detrol, Mt* SXL0/Grand Rapids, W* s G M chens . . —
: Dowp Podel POMD: Darin Ariens LSS KATT/Dkdzhoma City, OK* 0SS/San Antonia, TX® WAQSyracuss, NY 51 Total Monitored
APOMO: Mark Peanington WAJ0Madison, WI* OMPD: Chris Baker POMD: LA Lioyd Hocutt PO; Alexis I
el MO: Jake Daniets Mo ks APDD: Don “Siane” Xelley 27 Total indicator
WAAF/Boston, MA* ﬁlww Al 1 SHIEDOWN R
PO Roa Valr KORC/Kansas City, MO* Ao
WD: Miskress Carie PD: Bob Edwarns Did Not Report,
O oo RO EMES Playlist Frozen (3):
WZOR/S i WXTB/Tampa, L* KRQR/Chico, CA
YROR/Dututh oo . W1 WGH/Manchestsr, N o o Chy. L KI0Z/San Disgo, CA* e WKQH/Wausau, Wi
g i RIS oM KLFAAlom, X PO; e James APLND, e Fak Ol Jm WE: M Kaev WRBR/South Bend,
WEDGBufiaio, NY* 17 SANTANA ISTEVEN TYLER { Rorames Ll ol T Wi PMD: Skawna Morse-frown "M N
i dm '} S0 Ul R SYSTEM OF A CCWM RONGHTES
k 2 IDOORS DOWN 1808 SESER j
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ALTERNATIVE TOP 50

February 3, 2006

W Wi ARTIST TILE LABELS) s PTS u%‘fce b e
1 0 WEEZER Perfect Situation (Geffen/ 2018 +N 97898 15 68/0
2 2 SYSTEM OF A DOWN Hypnotize (American/Columbia) 1891 -23 89894 15 62/0
5 Q 10 YEARS Wasteland (Repubiic/ Universal 1872 +137 80904 29 581
6 4  AVENGED SEVENFOLD Bat Country (Warner Bros.) 1562 -9 81167 23 61/0
7 0 COLDPLAY Talk (Capitol) 1560 +23 76918 12 63/0
3 6  SHINEDOWN Save Me (Atlantic/ 1541 221 63281 23 54/0
8 0 FALL OUT BOY Dance, Oance (island/I0JMG) 1499 +40 70141 " 61/0
4 8  FOOFIGHTERS DOA (RCA/AMG) 1496 -252 177181 22 63/0
15 9 NINE INCH NAILS Every Day Is Exactly The Same (Interscope/ 1443 +264 68826 6 n2
9 10  KORN Twisted Transistor (Virgin/ 1383 42 45557 18 55/0
1 m MATISYAHU King Without A Crown (Or Music/Epic) 1372 +63 76342 13 592
14 Q YELLOWCARD Lights And Sounds /Capitol) 1249 +686 ans7 10 6612
16 @ GORILLAZ Dare (Virgin/ 1153 +9 56246 13 56/2
12 14 DEATH CAB FOR CUTIE Soul Meets Body /Atlantic) 1152 131 68855 24 52/0
10 15 NINE INCH NAILS Only finterscape/ 1136 213 61190 26 59/0
17 @ AUDIOSLAVE 0ut Of Exile (Epic/interscope) 1055 +21 40454 9 51/0
18 17 GORILLAZ Feel Good Inc. (Virgin) 1018 -1 62504 42 61/0
13 18 MY CHEMICAL ROMANCE The Ghost Of You (Reprise/ 1001 178 40592 15 53/0

22 @ NICKELBACK Animals (Roadrunner/IDJMG) 970 +87 35449 8 40/0

25 @ WHITE STRIPES The Oenial Twist (Third Man/V2) 925 +167 49524 8 523

21 21 STAIND Falling (Flig/Atlantic) 882 -32 32554 13 41/0
20 22  LIVING THINGS Bom Bom Bom (ive/Zomba Label Group) 870 -60 27817 15 51/0
23 @ 311 Speak Easy (Volcano/Zomba Label Group) 837 +3 24400 7 451
26 @ SHE WANTS REVENGE Tear You Apart (Geffen) 821 +143 52867 6 4212
27 25  P.0.D. Goodbye For Now (At/antic/ 586 -34 22383 9 370
24 26  STROKES Juicebox (RCA/AMG) 567 157 43795 16 3710
30 @ HARD-FI Cash Machine (At/antic/ 560 +123 30140 6 42/6

29 @ FLYLEAF V'm So Sick (Octone/RCA/RMG) 505 +39 18500 7 3013

28 29  RISE AGAINST Life Less Frightening /Geffen) 503 -1 19749 7 3o/0

38 @ STROKES Heart In A Cage (RCA/RMG) 468 +17 30287 2 36/4

32 @ SUBWAYS Rock & Roll Queen (Sire/Reprise) 466 +32 16522 9 nm

36 @ EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) 448 +90 23666 4 2812

37 @ HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 432 +84 29260 16 2116

K 34 GREEN DAY Jesus Of Suburbia (Reprise/ 386 -28 24308 9 210

3 35  SEETHER Truth Wind-up) n -25 21866 18 18/0

35 36  DEPECHEMODE Precious (Mute/Sire/Reprise) 363 45 37451 18 22/0

46 @ TRAPT Waiting (Warner Bros.) 352 +165 7976 2 29/4

41 @ HAWTHORNE HEIGHTS Saying Sorry (Victory/ 329 +89 11893 3 35112

48 @ BLUE OCTOBER Hate Me (Universal) 327 +147 12782 2 288

39 @ ANBERLIN Paperthin Hymn (Toath & Nail/EMI Music Reactive) 313 +63 9535 4 2443

40 @ HINDER Get Stoned (Universal) K} ] +43 17578 8 12/0

43 @ DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) 274 +61 13931 2 3417

49 @ PANIC! AT THE DISCO The Only Oifference Between... (Fueled By Ramen) 252 +74 19232 2 25/10

45 @  JACK JOHNSON Upside Oown (Brushfire/Universal) 235 +34 11180 2 16/2

@ FOOFIGHTERS NoWay Back (RCA/RMG) 230 +114 17399 1 43/29
42 46  COLD A Different Kind Of Pain (Flip/Lava) 217 -23 4271 5 15/0
44 @ TAPROOT Birthday (Velvet Hammer/Atlantic) 213 0 5825 4 13/0

@ FRANZ FERDINAND The Fallen {Oomino/Epic) 1 +74 10239 1 1811
3 49  COHEED AND CAMBRIA The Suffering (Equal Vision/Columbia) 194 213 4061 19 20/0
47 50 NONPOINT Bullet With A Name (Bigler Brothers) 180 2 6093 6 an

MEDIABASE

' ||MOST ADDED)

ARTIST TITLE LABEL(S) 008
FOO FIGHTERS No Way Back (RCA/RMG) 29
DEATH CAB FOR CUTIE Crooked Teeth /Atiaatic/ 17
HAWTHORNE HEIGNTS Saying Sorry (Victory) 12
PANIC! AT THE DISCO The Only Difference... (Fusled By Ramen) 10
DISTURBED Just Stop (Raprise) 10
BLUE OCTOBER Hate Me Universal 8
PEOPLE IN PLANES 1f You Talk Too Much... (Windup) 7
HARD-FI Cash Machine (Atiantic/ 8
HIM Rip Out The Wings Of A Butterfly (Wamer Bros./ 6
R
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
NINE INCH NAILS Every Day Is Exactly The Same finferscope) +264
STROKES Heart In A Cage (RCA/AMG) an
WHITE STRIPES The Denial Twist (Third Maw/V2) +167
TRAPT Waiting (Warner Bros.) +165
BLUE OCTOBER Hate Me (Unversal +147
SHE WANTS REVENGE Tear You Apart (Geffen) +143
10 YEARS Wasteland (Republic/Universal 137
HARD-F1 Cash Machine (Atiantic/ 123
FOO FIGHTERS No Way Back (RCA/AMG)/ 114

EVANS BLUE Cold (But I'm Still Here) (Packet/Hollywood) +90

NEW & ACTIVE

BRIL Far Away /Kirtland)

Total Plays: 176, Total Stations: 18, Adds: 2
SHINEDOWN | Oare You (At/antic)

Total Plays: 175, Total Stations: 14, Adds: 2

SIA Breathe Me (Astralwerks/EMC)

Total Plays: 167, Total Stations: 10, Adds: 0
DISTURBED Just Stop (Reprise/

Total Plays: 157, Total Stations: 20, Adds: 10

WE ARE SCIENTISTS Nobody Move, Nobody Get Hurt (Virgin/
Total Plays: 148, Total Stations: 13, Adds: 1

NINE BLACK ALPS Cosmopolitan (/nterscope/

Total Plays: 134, Total Stations: 10, Adds: 1
SWITCHFOOT We Are One Tonight (Columbia)

Total Plays: 133, Total Stations: 16, Adds: 3

PEOPLE IN PLANES If You Talk Too Much... (Wind-ap/
Total Plays: 120, Total Stations: 19, Adds: 7

30 SECONDS TO MARS The Kill (/mmortal/Virgin)

Total Plays: 112, Total Stations: 8, Adds: 1

STORY OF THE YEAR Take Me Back Maverick/Regrise)
Total Plays: 91, Total Stations: 14, Adds: 3

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www radinandracords. com.

75 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs belaw No. 20 are moved to recurrent after 20 weeks on the chartunless a song has not yet reached the top 20. If after 20 weeks, the record is not in the
top 20 and has two consecutive weeks of decreased plays, the record then falls to recurrent. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006,
Arbitron inc.).© 2006 Radio & Records.

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily
suspended from their respective panels and all Cumulus Indicator reporters
were dropped from their respective panels until further notice. This week's
charts have been calculated by removing the airplay for the Cumelus stations
from last week's charts in order to provide an equal reporting panel between
the two weeks and minimize chart disruptions.

clear. consistent. quality.

All hooks are not created equal. ﬂ
HOUOJKS

Contact Michael Pelaia for your next project = (770)452-4665 = hooks@hooks.com = www,hooks.com = Featuring ¥ eenrumy HitDises — = — —

www americanradiohistorv com

rda
UNLIMITED

February 3, 2006 Radio & Records ® 63


www.americanradiohistory.com

ALTERNATII/E

February 3, 2006

Artist Title (Label)

¢ RateTheMusic. com

America’s Best Testing Alternative Songs 12 +

For The Week Ending 1/27/06

Persons

311 Speak Easy /Va/cana/Zamba Label Group)

 WEEZER Perfect Station (Goffad/ -,
FALL OUT BOY Dance, Dance (/sland//0JMG)

. RISE AGAINST Life Less Frightening (Geffon) .,
FOO FIGHTERS DOA (RCA/RMG)

MY CHEMICAL ROMANCE The Ghost Of You {Ragrise) _
10 YEARS Wasteland (Republic/Universal}
YELLOWCARD Lights And Sounds (Capito)
DEATH CAB FOR GUTIE Soul Meets Body (At/antic/

{ SHINEDOWN Savé Me /Atiaitc]
AVENGED SEVENFOLD Bat Country (Warner Bros.)

) ﬁﬁlﬁF Kﬁw;mp:ﬁlii;ﬁmﬁfﬂw
STROKES Juicehox (RCA/RMG)

£ COMEED AND CAMBRIA The Suftering sl VsionCokmbiy 3.62.5 3,80
IJISTUHBEIJ Stricken /ﬁepr/se/
AUIJIIJSlAVE Out Of Exile {Epldlntemcope/
WHITE STRIPES The Denial Twist (Third Man/V2)

“GORILLAZ Feel Gogg Inc. (Vig/
NINE INCH NAILS Only (/nterscope/
KORN Twisted Tronsistor Vigi)
NINE INCH NAILS Every Oayis Exactfy The Same /llltelscq)e/ 3.55

e
P N4

P.0.D. Goodbye For Nuw /Atlantié/
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Total sample size is 309 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = ike very much).

Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% famlllanty to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the formal/music preference. RateTheMusic.com results are not meant
to repiace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, is available for local radio siations by calling 818-377-5300. RateTheMusic.com data is provided by
Mediabase Research, a division of Premiere Radio Networks.

"\ Selling The Rock Format

Continued from Page 59

they are looking for, that is worse than
not making the sale at all.”

An Easy Sell

Marcone says salespeople just starting
out are, by default, in the target demo of
the radio station, somewhere between
their early 20s and early 30s. She always
tells them that it's an easy thing to sell
the format to somebody.

“You walk in and ask a potential cli-
ent, ‘Do you want me to be a customer?
Here I am. I'm dressed really nice. I
drive a very nice car. I present myself
well. I'm obviously somebody you
would want to be your customer and
buy your product or service.’

“I've never had a client say no to that.
I would then have that salesperson tell
the prospective client that they represent
the station and the listeners and live the
same lifestyle as the audience the client
is going after. They may have piercings
or tattoos, but during the day this is
what they look like.”

“That’s who our listeners are. If you
see them at a concert, they’re going to
look very different than they look
when they are at work. That seems to
resonate well when I'm talking to new
people, and they tend to use that a lot.
Passion is key. You have to dispel the
misperceptions and the myths.”

Get Personal

There are businesses that are going
after the same audience your station
is. To name a few obvious ones: ski
and snowboard shops, beer, concerts
and clubs.

But, Marcone says, “That’s too small a
universe. That may have been acceptable
years ago, when the format started, but

NS i v

“You don’t just go imto an

agency and pitch them
when you know they are
going to be making a buy.
You start before that,
educating them as to
what your station is
about, who your audience
is, what they buy as

constmers.”

Fran Marcone

b T

they are passionate about in their own
lives. We have them start from there.

“It’s so much easier to sell something
you believe in. So if somebody is into
running, that person is going to bond
easily with a business that caters to run-
ners. You can apply that to almost any
personal interest the salesperson has. It’s
a start.”

Marcone agrees with Galvin that a ra-
dio rep is selling branding. “If you get
your product or service into the hands
of someone who is 18-24, you can own
them for life,” she says. “Branding early
is key, because at that age they are not
brand-loyal.

“But you can’t just get in there and get
out. You have to get in there, keep rein-
forcing the message and stay relevant to
them. That’s one of the key selling points
we use when we are selling our radio

= /' no longer. [ ask my new salespeople what  station and our events.”
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E|° /OHN SCHOENBERGER

Expanding The Brand

KTAO is taking NTR to a whole new level

Brad Hockmeyer has owned and operated KTAO/Taos, NM
since 1982. He also serves as the station’s PD and does the
morning show. Over the years the station has grown in stature
and in importance to the community.

Recently, the solar-powered station moved its
studios and offices into town after years of
broadcasting directly from the transmitter loca-
tion on Piquerez Mountain. KTAO now has an
outdoor venue that came with the purchase of
the property in town. Hockmeyer also started a
record label that has four releases by local art-
ists in its catalog,

In December Hockmeyer launched a month-
ly arts magazine called Five, and the KTAO jug-
gernaut has just published its second Taos Arts
calendar. And if that isn't enough, KTAO is also
a partner in the annual Taos Solar Fest.

I talked with Hockmeyer about the station
and how he has used it as a springboard for these
other endeavors. As you'll read, the key concept
here is synergy.

Ré&R: Why reach out in so many directions?

BH: The whole idea behind all of this is to di-
versify. In any market — and certainly one the
size of Taos — there are only so many dollars
you can get as just a radio station. [ hate to use
the word finite, but it is really true. So if you want
to expand the business, you have to branch out
into other areas, whether it's entertainment, with
a venue or a record label, or a magazine or even
a calendar.

Each of these products offers value for many
of our clients, and there is even the chance that
some of them may find a common value in all
of these products. If you have a dedicated sales
staff selling all of these things, you can make it
abit easier for someone to take that leap of faith

and go for it. We sell these things individually,
as well as in packages.

We have put the sales staff in a whole sepa-
rate company, Fusion Marketing, that represents
all the different endeavors we are now involved
with. You can’t expect instant results, but it is
slowly happening for us. In fact, I feel all of these
things will be successful profit centers sooner
rather than later.

In terms of the magazine and the calendar,
that has meant hiring graphic artists and bring-
ing them in-house. Their skills can be utilized
in a variety of ways beyond the magazine and
the calendar, including expanding and improv-
ing the station’s website. We can also offer their
services to others in town — for a fee, of course.

R&R: You have been involved with KTAO for
more than 20 years now.

BH: I have been the primary owner since 1986
and a partial owner since 1982. We went solar-
powered in 1991. We moved to new offices and
studios in March of '05. We call it the Solar Cen-
ter. It is a building that everyone in the commu-
nity has known for years because it has a great
location, at the beginning of the road that leads
to Taos Ski Valley.

Over the years this facility has been many
things. We took it over and remodeled the in-
side to accommodate the needs of a radio sta-
tion, with room left for us to grow. It is basically
6,000 square feet that is adaptable to whatever
we'll need it for beyond the radio station’s needs.

We did in excess of $100,000 worth of im-
provements to the building, and we were able
to trade out about 90% of that. We did itina very
creative way that let us avoid sacrificing any of
the commercial spotload we already had. We
were able to pair contractors with suppliers to
get the things we needed for the building.

My office is in the back of the building, It has
an amazing view of Taos Mountain and a big fire-
place and all that. In fact, New Mexico's Gov. Rich-
ardson, whom I've known for many years, was
inmy office recently, and he couldn't get over how
nice it was. One of the things we said when we
were moving in and designing it was that we
wanted it to be fit to have the governor walk in
and hang out, and we accomplished that.

R&R: Tell us about the entertain- ~
ment venue.

BH: For now it is an outdoor sit-
uation. There is a 40,000-square-foot
natural grassy area next to the
building. We set up a stage during
the summer and put on outdoor
shows. Last year we had acts like
Jackie Green, DeSol, Shannon Mc-
Nally and Ollabelle.

In the purchase of the building,
a liquor license was part of the
package. We are now in the process
of expanding that outdoor area so
we can deal with the weather and
seasonal changes. We are going to
erect a large tent that will allow us
to put on all kinds of events year-
round.

We are going to put in a perma-
nent stage and a dance floor, pipe
in some heat, and off we'll go. This
way we'll be able to take advantage
of that liquor license. We are also
improving the outdoor amphithe-
ater for when the weather is nice.

Our hope is to make this place a community
gathering spot for all kinds of functions, not just
music. It could house local organizations’ meet-
ings and gatherings, arts and craft shows, wed-
dings and so on. It can serve the community in
every possible way.

This aligns well with KTAQ's image, which
I feel is more like a noncomm station in many
ways because of all the specialty programming
we do. We have Celtic, world music, jazz, blues,
Latin, Native American, reggae and several oth-
er shows. We also air quite a number of public-
affairs shows.

I view us as Taos’ community radio station,
and that approach has served us well here. It
takes a lot to truly be a community’s radio sta-
tion, but if you are going to do it, you might as
well go for it all the way.

R&R: When did you start the label?

BH: About a year ago we started Revolution
Records. The first release was a compilation of
regional artists called The Taos Collection. The
artists donated the songs for promotional val-
ue, and we sell the record via CDBaby, Amazon
and a few other outlets. We've since released a
blues CD, an Americana CD and one by a local
artist named Tony Schueller. We are looking at
doing a Latin CD and a Native American
one in 2006.

The idea is to get enough of
them to create a series s0 we
can put up a special dis-
play that has all the
titles in galleries,
gift shops, book- §
stores and places ?
like that. Further, we
sell ads to local clients in
the booklet, and part of the
deal is that they get a certain
number of CDs to give out to their
customers, or they can sell them if they
want.

R&R: And now you have a regional arts and en-
tertainment magazine.

BH: We have launched a monthly publica-
tion called Five. The title refers the states in
our area — New Mexico, Arizona, Colorado,
Utah and Texas. The title also stands for the
five categories the magazine covers: film,
music, literary arts, visual arts and the Inter-
net. We are presenting it as a hip media pub-
lication.

The debut issue had The Rolling Stones on
its cover, the second month was Zhang Ziyi
from Memoirs of a Geisha, and George Clooney
is on the latest issue. There might be a Holly-
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wood star or King Kong or Georgia (J'’Keeffe or
whatever on the front page. It's at 40 pages now,
and we hope to build it up to around 100 or so.

We started with 50,000 copies at about 1,500
locations, with a vision to increase that to 100,000
copies. This is one thing we are doing that is not
really a direct extension of the staticn and that
goes way beyond serving the Taos ecommunity
directly. It is a regional publication.

Our revenue comes from advertisers. Five is
distributed free to the public at a variety of lo-
cations, like hotel lobbies, liquor and conve-
nience stores, restaurants and clubs. All of the
design and layout are done in-house by our
graphic artists. Taos is a very creative commu-
nity, so some of the writers come from around
here, but we will also be using freelance and
journalism-school writers from all over the
country.

Once again, the impetus for doing this was to
find another way to generate revenue, We want-
ed to find ways to expand the relationships we
have. It gives many of our local clients a hip way
to reach outside the Taos area.

In addition, it allows us to bring in revenue
from outside the market. it becomes a good
model for us because we can share much of the

backroom and sales functions with the
station, the calendar, the CDs and so

R&R: What's up with the cal-

endar?
2 BH: We just put out
.':;"/. our second Taos Art-
. U‘\S ists calendar, which
“Ae #  features beautiful art
- 1 from a loeal artist or
gallery for each month. We
also sell small boxes at the
bottom of each month. We even
sell individual dates, We also have
coupon pages for all the local business-

es between the months.

Each calendar month highlights all the local
community events that happen in the city. it's a
great way to get revenue from the art communi-
ty, which traditionally doesn't like to buy radio.
We distribute 5,000 copies around town for free.
Not only does it make money, it is @ great way to
promote the radio station.

This is yet another thing we canoffer to our
clients that allows them reach their marketing
goals. They are beginning to see all the differ-
ent things we do as a one-stop way to package
their efforts via a variety of media. That's the

Continued on Page 68
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WK WEBC  ARTIST TITLE LABEL(S) PLAYS PLATS AJ[?(I)%A;:EE T
1 1 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 402 -18 20036 14 21/0
3 0 COLDPLAY Talk {Capitol) n +26 17552 7 191
2 3 DEATHCAB FOR CUTIE Soul Meets Body fAt/antic) 367 12 17971 19 201
7 o U2 Original Of The Species finterscope) 307 +17 13978 9 1710
10 0 JACK JOHNSON Upside Down (Brushfire/Universal) 302 +66 17440 3 2212
6 0 FRAY Over My Head (Cabie Car) /Epic/ 291 0 13780 20 170
4 7 JAMES BLUNT You're Beautiful /4t/antic) 285 -24 14996 19 16/0
5 8  TREY ANASTASIO Shine (Columbia) n 14 14214 14 20/0
9 € TRAIN Cab (Columbia) 262 +18  114%0 5 1812

11 @ GOO GOO DOLLS Better Days (Warner Bros.) 239 +4 11755 15 15/1
12 11 SANTANA f/LOS LONELY BOYS | Don't Wanna Lose Your Love (Arista/RMG) 224 -9 13078 6 1
8 12 AQUALUNG Brighter Than Sunshine (Slightly Bigger/Red Ink/Columbia) 221 -33 10977 30 19/0
14 @ FEIST Mushaboom (Cherry Tree/Interscope) 202 +3 6787 1 18/0
18 @ NEIL YOUNG Far From Home (Reprise) 184 +18 9121 5 1411
15 15 ROLLING STONES Rain Fall Down (Virgin) 183 -5 9634 8 16/0

20 @ SHAWNMULLINS Beautiful Wreck (Vanguard) 155 +5 6124 3 1m
17 17 DAVE MATTHEWS BAND Everybody Wake Up (RCA/RMG) 154 17 5490 9 15/0
13 18 JACK JOHNSON Breakdown (Brushfire/Universal) 150 -19 6397 15 1710

25 @ BETH ORTON Conceived (Astralwerks/EMC) 147 +33 57271 3 16/3

@ DAVID GRAY Tell Me Something (Hospital Food) (A TO/RCA/AMG) 137 +41 7142 1411

2 21 DEPECHEMODE Precious (Mute/Sire/Reprise) 137 -9 6111 15 13/0

24 @  0.AR. Love And Memaries Lava/ 130 +6 4263 7 1400
19 23 JAMIE CULLUM Get Your Way (Verve Forecast/VYMG/Universal) 128 -29 5143 1 11/0

28 @ SUBDUDES Papa Dukie & The Mud People /Back Porch/Narada Productions/EMI) 123 +14 5185 2 12/0

27 @ WALLFLOWERS God Says Nothing Back finterscope) 13 +1 3709 18 8/0

30 @ BONNIE RAITT | Don't Want Anything To Change (Capitol) m +11 3088 2 11/0

23 27 SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG) 107 -19 2989 17 13/0

26 28 NICKEL CREEK Jealous Of The Moon (Sugar Hill 102 -10 2968 3 8/0

22 29 BOB MARLEY f/ERIC CLAPTON Slogans (/sland//0JMG) 102 -25 3409 10 110

29 30  ERICCLAPTON So Tired (Juck/Reprise) 94 -9 5279 10 9/0

22 Triple A reporters. Monitored airptay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006,
Arbitron Inc.).© 2006 Radio & Records.

NEW & ACTIVE

LIFEHOUSE You And Me (Geffen)

Total Plays: 89, Total Stations: 5, Adds: 0

MIKE DDUGHTY Busting Up A Starbucks (4 T0/8MG)
Total Plays: 88, Total Stations: 8, Adds: 0

MAT KEARNEY Nothing Left To Lose (Aware/Columbia)
Total Plays: 87, Total Stations: 6, Adds: 1

SUSAN TEDESCHI Evidence (Verve Forecast/VMG)
Total Plays: 76, Total Stations: 9, Adds: 0

AQUALUNG Left Behind (Shightly Bigger/Red Ink/Columbia)
Total Plays: 71, Total Stations: 6, Adds: 2
AUGUSTANA Boston (Epic/

Total Plays: 69, Total Stations: 6, Adds: 2

BEN LEE Gamble Everything For Love (New West/
Total Plays: 61, Total Stations: 6, Adds: 0

DEATH CAB FOR CUTIE Crooked Teeth (Atlantic/
Total Plays: 60, Total Stations: 11, Adds: 9

DUNCAN SHEIK White Limousine (Zoe/Rounder)
Total Plays: 60, Total Stations: 6, Adds: 0

BRANDI CARLILE What Can | Say (Red Ink/Columbia)
Total Plays: 54, Total Stations: 6, Adds: 2

Songs ranked by total plays

| the two weeks and minimize chart disruptions.

PoWereD[1]

MEDIABASE
MOST ADDED'

ARTIST TITLE LABEL(S) ADDS
DEATH CAB FOR CUTIE Crooked Teeth (Atiantic/ 9
BETH ORTON Conceived (Astralwerks/EMC) 3

RAY DAVIES Things Are Gonna Change (The Morning After) V2) 3

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
JACK JOHNSON Upside Down (Brushfire/Universall +66
DAVID GRAY Tell Me Something (Hospital Food) /A TO/RCA/AMG)  +81
BETH ORTON Conceived (Astratwerks/EMC) +33
AQUALUNG Left Behind (Siightly Bigger/Red Ink/Columbia) +32
SUSAN TEDESCHI Evidence (Verve Forecast/VMG) +28
COLDPLAY Talk (Capitol) +26
MAT KEARNEY Nothing Left To Lose (Aware/Columbial +24
LIFEHOUSE You And Me (Geffen/ +22
ROB THOMAS Lonely No More (Atfantic/ +21

MOST
PLAYED RECURRENTS

TOTAL

ARTIST TITLE LABEL(S) PLAYS

HERBIE HANCOCK flJOHN MAYER Stitched... (Hear Music/Vector) 168

TRACY CHAPMAN Change (Lava/Atiantic) 135
SNOW PATROL Chocolate (4&M/interscope) 128
DAVID GRAY The One | Love (ATO/RCA/RMG) 124
COLDPLAY Speed Of Sound (Capitol) 106
SHERYL CROW Good is Good /A&M/interscope) 106
GREEN DAY Wake Me Up When September Ends (Reprise/ 96
JACK JOHNSON Good People (Brushfire/Universall 93
VAN MORRISON Stranded (Geffen/ 84
HOWIE DAY Coliide /Epic/ 19

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily
suspended from their respective panels and all Cumulus Indicator reporters
were dropped from their respective panels until further notice. This week's
charts have been calculated by removing the airplay for the Cumulus stations
from last week's charts in order to provide an equal reporting panel between

Powergold

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us

have been exactly what any customer could ask for."

L)

Dan Turner, Vice President ‘o=

Programming Services

SATELLITE

RADIO
g
e’

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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TRIPLE A TOP 30 INDICATOR

February 3, 2006 . .
WORS s e e M e e ERTORR MOST ADDED
o . ARTISTTITLE LABEL(S) ADDS
1 1 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 554 46 5884 15 3710 DEATH CAB FOR CUTIE Crooked Teeth Atiantic 9
2 2 COLDPLAY Talk (Capitol 466 -19 4045 7 2911 | Ray DAVIES Things Are Gonna Change (The Morning After} 42/ 7
6 o JACK JOHNSON Upside Down (Brushfire/Universal) 460 +91 5129 3 N BELLE & SEBASTIAN Funny Little Frog (Matador/ 7
4 @ BETHORTON Conceived (Astralwerks/EMC) 452 +25 5756 5 4001 gg::ﬂ;g;iﬂs::?g /ﬁ;ﬂgﬂ:/u I :
e lerve Forecas
5 @ U2 Original Of The Species finterscope/ 419 +1 3200 7 240 | e WHITE Suakes :: p Pusher‘; -y :
3 6  TREYANASTASIO Shine [Columbial 405 -61 4159 15 30/0 JAMIE CULLUM London Skies (Verve Forecast/VMG/Universall &
10 o DAVID GRAY Tell Me Something (Hospital Food) (ATO/RCA/RMG) 393 +91 3732 3 mnm Mo ST
8 €@ NEILYOUNG Far From Home (Reprise) 356 +21 5024 6 2900 INCR EIA SED PLAYS
18 0 SUBDUDES Papa Dukie & The Mud People (Back Porch/Narada Productions/EMI) 3217 +49 4361 3 3813 oL
15 @ SHAWNMULLINS Beautiful Wreck (Vanguard) 326 +40 3623 3 342 T A NOREASE
7 11 DAVE MATTHEWS BAND Everyhody Wake Up (RCA/RMG) 31 -37 2299 9 2210 DONALD FAGEN H Gang (Raprise) +177
12 @ TRAIN Cab (Columbis) 310 +17 070 4 2100 3::"("}%:":3:‘1‘"' g::ﬂﬂcggcﬁgﬂﬁ"m:” (Rozor & Ti) +::
, . pside Down (Brushfire/Univers +
" @ SANTANA f/LOS LONELY BOYS | Don’t Wanna Lose Your Love (Arista/RMG) 302 +10 2034 5 211 DAVID GRAY Tell e Something (Hospital Food) (ATORCA/RYG) +91
9 14 JAMES BLUNT You're Beautiful (At/antic/ 295 -2 1752 16 190 ROSANNE CASH Biack Cadillac (Capitol +81
16 15  DUNCAN SHEIK White Limousine (Zoe/Rounder) 294 -2 3724 5 2n TEDDY THOMPSON | Shoutd Get Up (Verve Fargcast/VMG} +12
14 16 JAMIE CULLUM Get Your Way (Verve Forecast/VMG/Universal) 256 46 1766 15  22j0 | DEATHCABFORCUTIE Crooked Teeth /Atiantic) R
. GREG JOHNSON Save Yourself LJohnson Music America) +64
D  DONALD FAGEN H Gang (Feprse) 285 +177 3963 1 2806 | SuppUDES Papa Duke... Back PorchNarada ProductionsM) +49
26 @ SUSAN TEDESCHI Evidence (Verve Forecast/VMG) 253 +48 2031 2 26/0 SUSAN TEDESCHI Evidence (Verve Forecast/VMG) +48
23 @ MY MORNING JACKET Off The Record (470/RCA/RMG) 249 +27 4270 2 2713 SgYND ’c A TED
27 BONNIE RAITT | Don’t Want Anything To Change (Capitol/ 239 +36 2585 2 26/2 >y :
@ vt To Clars £ PROGRAMMING
22 @  RHETT MILLER Help Me, Suzanne (Verve Forecast/VMG) 238 +8 2888 3 291 Abdod Tis Wook
[] s
21 22  ROLLING STONES Rain Fall Down (Virgin/ 227 -1 2674 6 19/0
@  GEATH CAB FOR CUTIE Crooked T ,i (Atlanti 226 &  aos 1 2¢9 | WorldCafe-Dan Reed 215-898-6677
< EATH CAB U AL * IMOGEN HEAP Goodnight And Go
17 24  MIKE DOUGHTY Busting Up A Starbucks (4TO/RMG) 218 -60 1647 1" 230 NEW PORNOGRAPHERS Use it
30 @ MICKEL CREEK Jealous Of The Moon /Sugar Hill 216 +21 2479 3 23N ROBERT POLLARD Love Is Stronger Than Witchcraft
19 26  BOBMARLEY f/ERIC CLAPTON Slogans (Island//0JMG) 215 -20 1541 10 230 | Acoustic Cafe —Rob Reinhart 734-761-2043
13 27  DEATH CAB FOR CUTIE Soul Meets Body /Atlantic) 213 56 2354 19 16/0 | BETH OHTOCN :eag 0fl S:wlThe :
20 28 GOOGOODOLLS Better Days (Wamer Bros.) 190 29 132 4 gp | POSANNECASH ": S d
On Jan. 26, 2006, all Cumulus monitored reporters were temporarily
25 28 FEIST Mushaboom (Cherry Tree/Interscope) 188 -6 2426 9 15/0 suspended from their respective panels and all Cumuius Indicator reporters
@ AUGUSTANA Boston (Epic/ 181 +23 1065 1 181 were dropped from their respective panels until further notice. This week's
charts have been calculated by removing the airplay for the Curulus stations
45 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. g'“""";“ ‘"°:"" GT:;‘ in P""h‘:r:‘:;::"’ p;::s'l“" reporting panel between
© 2006 Radio & Records e two weeks and minimize ¢ uptions.
4 } M\
REPO R TE R S WBJB/Monmouth, NJ WXRV/Partsmouth, NH* DMX Folk Rock/Satefite WRNXSpringtield, MA*
el - A i i A S ootk
Stations and their adds listed alphabetically by market N R b * Rt BBikorn
e A& THE MRACLE 3 Music Choice Aduit Alternative/Satellite
POMO! o Gt T o T RO raug, CA KR Shosrsreu WOSTPoughaepsie, NY T e g N
LIVE No Adds APD/MD: Kale Hayes RAILROAD EARTH OM: Greg Gatiine INALO FAGH Il70. sllln)go Pogrhana-om
i 53'”("3;?4555" R ke by 7?1‘:{1:%:% 7 MY HORNING JACKET
WNCS/Burlington* KPiG/Montersy, CA 14 DEATH CAD FOR CUTE , o v‘;,:,_‘,"i‘o""w"s 7 goar
KNBN‘I’ICHDI‘]OG AK PD: Zeb Norris WEHM/H 1 NY OM: Frank c‘nm R:NMVIATE SAILOA 7 RAY DAVIES
/PD: toren Dixon MD Jamis Cantielg X amplons. PO/MD: Laura Ellen Hopper NORT WSSISSIPPI ALLSTARS 7 conRg,
““l Danny Preston smwuc‘%vfﬂnsum a%ﬂ::‘;ﬁns‘(':::‘ APD: Allun?nc;urynw Sirius S ectmm/Satthtu FLEG
3553&95%1‘3?%" BN gﬁ%ﬁ@ums o 3 '3:355" Betack KEMU/Steamboat Sprivgs, CO
HE WHVY/Cape Cod, MA WRLT/Nashville, TN* B TES0Y oMPSON PO/MD: John Johnst
PO: PJF WWVV/Hilton Head, SC OM/PO: David Hall . gﬂmmm%ncm MATT COSTA
HIOKL AT o Wi %ﬁ:ﬁ%ﬁégx o PO Same areh e et s XM CateSatelite KTAO/Taos, NM
"20 M’A‘Y‘ 2;\%?4%3""' WNRN/Charlottesville, VA ot ! Iﬁle‘fm CAB FOR CUTIE "SDEBH?J'L‘A Cmmlllrmn wﬁﬂmﬁﬂm
: Jeif Reyn : KSUT/gnacio, CO . e MD: Paddy Mac
Fo e S PO el o £ s i WEUVMew York, NY iy B b
No Adds MSD mng Tngu 0 7 WDOD BROTHERS PD: Chuck Singleton /m) u.v. Hamld MARTHA BERNER ; NICKEL CREEK
§ JAMIE CULLUM MD: Rita Houston 1 m MARTHA BERNER & AUGUSTANA
WZGC/Atanta, GA* 3 Btk REBEL DT HDTORCYELE CLU3 3 JENNIFER KiMBALL 3 FIONA APPLE LITILEWILLIES
OM: Sue Gosnell’ 3 BELLE & SEBASTIAL : JABMlE%ULLUM Eg&’i"omon Egggt Ccmg:tt : m’r}& uwnggm
PO: Michelle Engel L s LoNEL BOvS WTTSIlndianapohs IN* JENNIFER KIMBALL U — KWMT/Tucson, AZ*
?«’33321'3’:.? ?n?ll;:" X‘,Z.,)’,;’., L:,,,, Duncan E%Tm‘ﬁ«?v}ms WATSON TWINS DUHKS %M';';guﬁé?amca:;d:m
WDOD/Chattanooga, TN* s OEATs CABFOR LTI IR KENZ/Salt Lake City, UT* KEXP/Seatlle, WA * ShNTANA Los Lone sovs
KGSR/Austin, TX* MO- Brad ey BETH ORTON OM/PD: Bruce Jones OM: Tam Mara " TRA
DM: Jeft Carrol” 1 DEATH CAB FOR CUTIE "‘Ulcg,",'g‘!g“ﬁgm PO Kevin Cole
PO: Jody Denberg EEREREANE . KMTN/Jackson, WY WRS|/MNorthampton, MA DEPECHE MODE APD: John Richards WXPKWhite Plains. N¥
APD: Jyl Hershman-Ross PD/MO: Mark “Fish” Fishman PO: Sean 0'Mealy AUGLISTANA MO: Don Yates L c’l|(/'W”| e Plains,
MD: Suzin Castle WXRT/Chicago, IL* s MD Johnny Memphis R : Chris Herrmann
Hared) OWMD: o Favds o p— " Sk LIRS g A
é LTHEWILLES i g’gﬂggﬁa FOR CUTIE 1 paeron Ao M gPﬂfgnﬂieu’l‘), CA* 3 EE\;TAEVSSOF STATE BETHORTON.
L RAY DAVIES SHAWN MOLLINS R o e BELLE & SeaasTiAN
§ AVauADAMS :%'BJE'/.KaI“S“ City, MO SHAWN MULLINS POINT JUNCTURE, WA WUIN/Wllmlnllton NC
m’;‘:‘malllmol;? Mo ws&f&rﬁlﬁzs, OH MD Byrnn Johnson g’,},m”"‘"}"ezﬂ"“v PA gﬁﬁﬁﬁ?& l"‘l;) .Iél:::x l: aughlin-Smith
: Dan ] : Dan Rea . - R HOWARD TAT
APOM M Carvgh Mo MagpleEroonan WEBK/Killington, VT PR Suea Warrn P s Barapn_ 0 CA B vt
10 PAUL MCC"“T"EV 6 BELLE & SEBASTIAN OM/APD: Milch Terricciano 1 BELLE & SEBASTIAN MD Kel Ranslum LITTLE WILLIES 3 C”",ZE" COPE
& FLAMWG LIPS 6 LITILE WILLIES COLDPLAY 1 GUILLEMOTS AQUALUN ELECTRIC SiX
H Bﬁﬁ'ﬁ-”‘r«%‘r’.‘kﬁ'&i 3 AMECAWATE. Jvosten S0 aano el : E.‘%T"té%f&%
AMELIA WH b Iss WKZE/Sh cY 1 MAMMALS
WTMD/Baltimore, MD WMWY,/ Conway, NH WEPK/Louisville, KY ’ o T'.’“'ss',afr’g;'
ASL‘;&E& é:“gé Maithews™ Vasilikos P?/umwn i roa"cuns %‘ s.l,;,,, uc::,r,l %YE,.P:/P,L“"’"' h, PA 5:%%5&110&::":3 § MO isSsslpet LLSTARS
3 CEAP YOUR HanDS Say vEAH 4 RICHARD BUTLER “SOUTHLAND - Mike s‘a"V'w' séh APD: Norm MecBride g iE'EINHISEI:(EKIMBALL
BELLE & SEBASTIAN o Skt bR DEATH CAB FOR CUTIE D e Mo 8
JENNY LEWIS WITHE WATSON THENS § DOMASD FAcEN RAY DAVIES AR Al A TS TO9H REAGON g gIHGE'EVMFI‘LGL;SS ;
PERANICE BROTHERS TEDDY THOMPSON 1S IAN : _—
KLRR/Bend, OR N WMMM/Madison, Wi* R e
i gﬁe"s?n?.::""“ :'?,%Eé?‘:‘;"ﬁ":‘;ﬂ WD: Gab Ji":ﬁ::: WCLZPoriand, ME = WNCW/Spindale, NC MEDIABASE
v § DEATH CAB FOR CUTIE 3 RoSAwRE tagt 1 ,,.D a,..,. Fomes sl::‘ﬂ.(l::‘JELlLdEasr't‘l&Mgumn .
KRVB/Boise, ID* WDETID:trmt M KTCZMinneapols, MN® s Detmigta on cune Q&%’ig"ﬁéﬁgn L ; Lo gt Monitored Reporters
WO, T enmtan” 2 m:‘ sz::nsnm R e Wl Emﬁr Fiurson ) 2 SAINT ETIENNE 67 Total Reporters
3 REL voune 1 CARMEN RIZZO No Adds D20 VLM A DIFRANGO MICHAEL CLEM S E—
) KRSH/Santa Rosa, CA* HE e 22 Total Monitored
WBO0S/Boston, MA* KRVI/F: rgn WZEW/Mobile, AL* . PO/MO: LN MILES -
ID’I')‘::: 5:!?,’;‘,. %‘ Fz‘yla.: o.u e ML ?a'Sﬁ‘:ﬂ'n"ncﬂ'.'. k m‘mn?lglgoﬂhms IRME%MB ?A%'é““o[‘&"ﬂ“s 45 Total Indicator
MD: David Ginshus MI) Dlvll Bllek 3 LITTLE WILLIES Mbia oxg% mm ﬁ"" ques WILLIE NILE
G E(E)?)“G‘&)A BDSEFSC € SUBDUDES AUGUSTANA J
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Expanding The Brand

Continued from Page 65

main reason our sales staff was spun off, so they
can easily represent all these different products.

We are now in the process of creating a vari-
ety ot our own websites as part of the overall
package. We have a full-time webmaster who is
expanding the KTAO website in many directions.

R&R: Dare I ask if there is anything else?

BH: We have a solar-powered mobile bill-
board that we've been selling. Plus, since we
now have our own graphics department, we are
doing others things — for example, a wine-
guide brochure that features 10 of the local win-
eries in Northern New Mexico.

We can promote these types of things on the
station, host an event like a wine festival at our
venue and so on. Our sales brochures are way
beyond what the competition can produce.

Of course, there is our involvement with the
local Solar Festival each summer. This year’s will
be the eighth one. The first one was called the
KTAO Solar Music & Arts Festival, but since then
it has been the Taos Solar Music & Arts Festival,
which is more directly tied to the city. Don Rich-

TRIPLE A

ardson and Dave Sherman are the promoters of
the event, which takes place in Kit Carson Park.

In addition, John Bradley and Dave Rahn of
SBR Creative Media have obtained a construc-
tion permit for a class C 100,000-watt FM signal
in Questa-Taos under the name of West Waves.
They will house their station’s studios in the
same building as KTAO and will enter into a
joint sales agreement with Fusion Marketing to
sell commercials on their station. The format and
call letters are TBD at this time. It will launch
later this year.

In the midst of all this, [ have had this little ol’
radio station for 23 years now, and it's the 20th
anniversary of its having KTAO as the call letters.
There were plenty of times [ wanted to sell it, and
I probably would have if someone had come to
me with the right offer, but we stuck it out.

After all these years we are in the midst of a re-
naissance that is the most exciting time | have ever
had. I wasn't bragging at the small-market panel
during this past Triple A Summit when [ said [ was
like the unofficial mayor of Taos. People tune in to
the station as much to find out what is going in
Taos as for the music. We are their local voice in as
many ways as we can possibly be.

KISS AND TELL Here's KTAO/Taos owner and PD Brad Hockmeyer and his pal Joe Torre outside
the KTAO Solar Center.

armist: Rhett Miller

LaseL: Verve Forecast/VMG

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

‘ N )e know Rhett Miller as the
frontman for The Old 97’s. Over a
period of a dozen years, Miller and
bandmates Murray Hammond, Ken
Bethea and Philip Peeples have put out
seven critically acclaimed albums. A while
back Miller moved to Los Angeles, and, al-
though the band is still together, he had
been thinking about putting out a solo
project for a long time.

“There were several =
songs | had written that
simply wouldn’t work
with The Old 97’s,” says
Miller. “I believe in bands,
in the power of a collec-
tive effort, but there is a
kind of vision, like the
one that led to The Insti-
gator, that can only be
carried out within the
framework of a solo album.”

The Instigator, Miller’s first solo effort,
was produced by Jon Brion and released
in 2002. As is often the case when Brion
is involved, unusual sounds and obscure
instruments were utilized, but not at the
cost of the songs. The mood and message
of each song clearly dictated the produc-
tion values and textures

Now Miller returns with his second
solo side project, The Believer, this time
working with producer George Drakou-
lais. Miller says he originally envisioned
this album being an all-out rock project,
but as things got going, the result was
somewhat different.

“With The Believer, it was very much
my show,” he says. “George put me in front
of a microphone in a room full of incred-
ibly talented musicians, most of whom

! IRTIST

were already friends of mine, thank God,
so it didn’t feel at all like an L. A. snow job.
I had no guitar to hide behind, and I flour-
ished. I accepted the responsibility and
was able to direct the proceedings in a way
that I hadn’t before.”

The distinguished musical cast included
guitarists Lyle Workman and Josh
Schwartz, bassist Salim Nourallah, drum-
mer Matt Chamberlain and keyboardists
Patrick Warren and Brion. Gary Louris
and Rachael Yamagata added backing vo-
cals.

The Believer ranges from the punkish
rock of “My Valentine” and “Ain’t That
™ Strange” to the more
pop-sounding textures of
“Brand New Way” and
“Meteor Shower.” “Help
Me Suzanne,” “I'm With
Her” and “Fireflies” dem-
onstrate Miller’s ability
to write sensitive love
songs. The title track
was inspired by Miller’s
acquaintance with the
late Elliott Smith, and
“Question” finds Miller revisiting an Old
97's favorite from a new perspective.

As Miller continues to develop his own
musical persona he remains an active
member of The Old 97’s. “I love to rock, but
it’s liberating not to always have to keep
up with the freight train that is The Old
97s,” he says of his dual musical careers.
“When I made The Instigator I was con-
stantly calling The 97’s, sending them
mixes, trying to feel out how this was
gonna work. But making The Believer, |
felt like I didn’t have to answer to anybody.
The other guys all have lives and families,
and now we’re at a point where we can do
The Old 97's for the rest of our lives, but
we don’t have to do it every day.”

As you read this, Miller is in the midst
of a few showcase dates, with a full tour
currently being booked.
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AMERICANA TOP 30 ALBUMS VL]

-
February 3, 2006 )
BB e e e WEE g AMERICANA SPOTLIGHT
i @) BRS43 DogDays Duattone/ 537 +33 2162 | By John Schoenberger
2 2 MERLE HAGGARD Chicago Wind (Capitol 455 2 asea | Artist: Mike McClure Band
: : . o5 Label: Smith
I 3 JAMES MCMURTRY Childish Things (Companie/ 425 -18 11540
4 o MARTY STUART... Badiands (Superlatone/Universal Soutt) 8410 +1 3113 Mike McClure began his music career as a founding member of The Great Divide, and he
. 2 .50 : served as the band’s frontman for 10 years. From there he stepped
18 @)  ROSANNECASH Black Cadilac (Capital ¥t A e out on his own, quickly becoming one of the main forces in the
5 6 JOY LYNN WHITE One More Time (Thortch Recordings) 361 .10 5536 Stillwater, OK outlaw country movement collectively known as Red
, < Dirt. He has produced many of the movement’s most popular acts,
7 .7 RODNEY CROWELL The Dutsider Lokeiies 342 6 13835 including Stoney LaRue and Cross Canadian Ragweed, and has
15 ©  SUBDUDES Betind The Lovee (Back Porch/Narads ProctctionsEM) 305 +62 866 released a handful'of EPs gnd fuII-lengt_hs with The Mike McClure
- Band. Camelot Falling is their latest offering, and it features 2 strong
B 5"% DELBERT MCCLINTON Cost Of Living Mhew West! 284 -5 14334 coliection of originals, like “Walking on the Moon,” “Where the Wild
Ones Run” and “Eden Burning (Camelot Faliing),” as well as tasteful
1 ©  ROBINELLA Slace For The Lonly Duatone) 288 +33 522 renditions of Van Morrison’s “Into the Mystic” and Neil Young’s “Roll Another Number.”
a 11 SUSAN TEDESCHI Hope & Déske Verve ForecastVMG) 286 47 5534
9 12 BUCK JONES Lucky Star (Western Beat) 270 -31 3138
12 13 MIKE MCCLURE BAND Camelot F%g Smith} 765 1 3 A M ER !c A N A NE WS
1 14 JEARY DOUGLAS The Best Kept Secret (Koch/ 252 -32 4336
: ; 3 ; Beal The major broadcast groups are announcing their initial HD2 channel rollouts, and Americana is
 HONEYBROWNE Somathing {Compad] B _ . . ! . e
B HONEYBAON S m 3 ol among their format choices. Clear Channel will offer an Americana channel in Springfizid, MA,
10 16 BILLY JOE SHAVER The Real Deal (Compadre) 243 -43 7850 | while Emmis has plans for one in Indianapolis ... Condolences to family, friends and associates of
o D ; o . e i - | Janette Carter, the last surviving child of A.P. and Sara Carter and onetime member of seminal
A STONEY LARUE The Red Dirt Album (Smith/ ¥ 384 country group The Carter Family, who passed away on Jan. 22. She was 82. The Carter Family were
@  GOURDS Heavy Omamentals (Eleven Thirty) 223 +B1 416 | thefirst performers inducted into the Country Music Hall of Fame ... Hank Williams |11 will release a
i A s ’ two-CD set titled Straight to Helf on Feb. 28 on BRUC Records, a rock imprint of Curb. The first disc
7 @ BONNIEBISHOP Soft To ﬂwTﬁM 222 + 1288 | \yas recorded in the studio, the second is a live recording presented as one long track ... In other
16 20 CROSS CANADIAN RAGWEED Garage (Universaf South) 218 .23 2620 Williams-family news, the Tennessee Court of Appeals has upheld a lower-court ruling that rejected
Polygram Records’ and Legacy Entertainment Group’s claims to some disputed recordings in favor
FE] @  DARDEN SMITH Field Of Crows (Dhsaitone/ 215 +24 783 | ofthe late legend’s son, Hank Williams Jr., and daughter, Jett Williams. The recordings are segments
. Williams recorded for Mother’s Best Flour Show, a 15-minute show that once aired on WSM-AM/
GIBSON BROTHERS Red Letter Day (Sugar Hil) 210 83 350 . . A .
] @ ed Letter Day (Sugar Hil) * Nashville. They include live versions of some of Williams’ greatest hits and 40 songs that were
19 23 BONNIE RAITT Souls Aike (Gl ; 196 -2 E117 | never released commercially. Legacy Entertainment acquired the recordings in 1997 from Williams’
former ist Hi i it ight t them.
20 24 RYANADAMS.. Jacksonvill City Nights (ost Highway) 194 23 4808 G I e GO A S OE
% yﬁ PETTY LOVELESS Dreamin’ My Dreams (o 181 B 3551
27 @ VARIOUS Brokeback Mountain Soundtrack (Verve/VMG/ 179 +7 1549 MO sr A D.D ED&
5 27 TH O°BRIEN Cornbread Nation .':S'ig&'ﬁw 174 -B 6136
ARTIST TITLE LABEL(S) ADDS
8 @D  NEILYOUNG Prairie Wind (Reprise) m +1 3988 | | EE ROCKER Racin The Devil (4figatar/ 14
e i VARIOUS TransAmerica (Nettwerk America) 12
@ BRIAN KEANE | Ain't Even Lonely (Mix-0-Rama) 170 +47 1079 ROSANNE CASH Back Cadillac (Capitol/ 12
T Americana Airpay chart represents the reported play of terrstral radio statons, naionaly syndicated | /" BROTHERS Four Theves Gone Robinsnle Sssiors (fanseu 2
r { rrestri ; }
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. GIBSON BROTHERS Red Letter Day (Sugar Hil) . g
For more information please visit www.americanamusic.org. NORMAN & NANCY BLAKE Back Home In Sulphur Springs (Dualtone/ 9
Y © 2006 Americana Music Association. JEFF TALMADGE Blissville (independent/ 8

WANT TO APPLY FOR
STUDENT LOANS?

WANT TO FIND :
GOVERNMENT AUCTIONS?

Want to know
where to get this
information?@

From student loans to buying
surplus government property,

all kinds of government information
are just a click or call away.

FIRSTGOV

(800) FED-INFO

February 3, 2006 Radio & Records ® 69

www americanradiohistorv com



www.americanradiohistory.com

CHRISTIAN

Selling Fish

KEVIN PETERSON

kpetersonEradioandreconds.

Christian radio sales in Los Angeles

galem Communications has become known for its Christian
L7 AC“Fish” format, which is on stations across the country, but
the very first Fish in the Salem school was KFSH/Los Angeles.
This week I talk with KFSH GSM Carl Engel, who's been there
from the beginning, about selling Christian radio in America’s
No. 1 radio-revenue market and how The Fish stays sold out
most of the time in such a competitive environment.

First, Engel gives us a brief history of the sta-
tion, saying, “The 95.9 frequency has been
around the Orange County-L.A. area for many,
many years. It was a hallmark Orange County
station called KEZY for many of those years,
kind of a Rock station.

“Then, in the late ‘90s, when there were a lot
of mergers, we went from Jacor to AMFM, and
AMFM eventually merged with Clear Channel.
Because they had so many stations in the mar-
ket at that time, they actually had to spin off 95.9,
which at that time was "The Mix 95.9.’

“That’s when Salem came in and said, ‘'We
would like to bring contemporary Christian mu-
sic back to the L.A.-Orange County area.’ ] was
the Local Sales Manager for The Mix at that time.
I grew up in the Orange County area, and my
background was in newsprint and TV, but I've
been addicted to radio ever since I got into it.”

Small Fish, Big Impact

The Fish's signal is just 6,000 watts, covering all
of Orange County and the part of Los Angeles that
isnot cut off by mountains. Is it a challenge to sell
advertising in such a large, competitive market?
“In some respects it's a challenge, and in oth-

er respects it's an easier
sell,” Engel says. “The
challenge, of course, is
that we have to go out
|| and sell against 50 or 60
different radio stations
1 every day. The challenge
is going out and selling
against KIIS-FM, Clear
Channel or ABC.

“That’s not easy, be-
cause they've got the
bigger signal, the bigger cumulative audience
and abigger market share. However, the flipside
of that really benefits us: Because we're a 6,000-
watt station and don't cover the entire market,
our rate fluctuates. We're not as expensive.

“Look at a spot that might be $1,000onan L.A.
radio station that has full-market coverage. On
our station that spot might be $200, so your fre-
quency is five-to-one.

""We've had success with Orange County ad-
vertisers because people in the San Fernando
Valley or Hollywood or Pasadena may hear an
advertiser on the radio, but they're not going to
drive 50 miles to go to a retailer.

Carl Engel

GOING FOR
ADDS NOW

St

70 @ Radio & Records February 3, 2006

“But if they hear it in Orange County, they’ll
drive seven to 10 miles. The dollar investment
is less, so advertisers really get more for their
money.”

Convincing Secular Clients

Do Christian advertisers buy time on Chris-
tian radio because of the format? “A number of
us here on the sales staff have been doing radio
anywhere from five to 15 years, and some radio
is bought based on relationships,” Engel says.

“We've been successful at convincing some
general-market advertisers, secular advertisers,
to come over to The Fish. What they have dis-
covered has been extremely successful for them.

“One of the first sales calls I made when I
came over to The Fish was to one of my old ad-
vertisers from Mix. The owner said, ‘Carl, I'm
going to go with you because I trust you.” His
partner said, ‘1 don’t know why you're doing
this. They don’t have more than five listeners.
You're the decisionmaker, but I'm not for this.’

“We put together a 13-week program for the
guy, went back 13 weeks later, and the partner
said, ‘Tlove your audience.” Now he’s a listener
too. That's the first guy I sold on the station, and
he’s still on today.

“Of course, being a contemporary Christian
music station, we're going to get the churches
to advertise. I would say that 50% to 60% of our
advertisers come from the believer side and an-
other 30% to 40% come from the general mar-
ket, but I've never really broken it out.

“We have a national rep firm, and they've
been very successful in the last couple of years
at getting a number of the films, like the Disney
films, to jump onboard our station because they
see what our format is, in particular our trade-
mark, which is ‘Safe for the whole family.””

A Super-Niche

Does Christian radio deal more in local sales
than national? “It depends on the market,” Engel
says. “For example, The Fish in Atlanta [WFSH]
gets a lot of agency business, but they’re right in
the middle of the Bible Belt, and they’re proba-
bly one of the top three to five

HUTHTHTH TR AT RS SR TR marens

“The challenge is that we
have to go out and sell
against 50 to 60 different
radio stations every day.
However, because we’re a
6,000-watt station and
don’t cover the entire
market, we’re not as
expensive.”

R R S R 11441
vative Talk and Teaching & Talk. Sometimes that
carries a lot of weight.

“The resources are great. When you have a
human-resources issue or you're getting ready
to do an event — like we're getting ready for
our biggest event of the year, FishFest— we can
go to the legal department and say, ‘Hey, can
you look over this contract?” They have been
great. Being part of a big company has really
been helpful and in no way a hindrance.”

Selling advertising in a competitive market
like L.A. and Orange County every day against
50 to 60 other stations sounds like a pretty
daunting task. How does Engel arm his sales
staff to compete with the Goliaths of the mar-
ket?

“Number one is that we're a super-niche,” he
says. “It's not like KYSR and KIIS-FM. Their for-
mats are very similar, and they're going to share
alot of audience. Our audience is very loyal. We
don’t duplicate with a lot of stations.

“There are other markets where a Fish station
competes against another Christian music sta-
tion, but the great thing about our station here

stations in the market.

“Here in Orange County,
where we're challenged by the
signal in L.A., when it comes
to our average-quarter-hour
or ratings share, we're not al-
ways going to be in the top
10.”

How much business is still
based strictly on the numbers?
Engel says, “A lot of it is with

L 085, 9Ffm
Safe for the whole family!”

agencies, but from the direct

side, when a client wants to buy us, they’re not
asking about our cume and our quarter-hour;
they just want people to come in to their store.

“We also have some clients who call their
agency and say they want to be on The Fish.
Some agencies have seen that this format is a
super-niche. It helps that we have a lot of exclu-
sive listening.

“Advertisers like us because they can get an
audience on this station that doesn’t listen to
anything else. And I'm pretty excited to say that
we run on a pretty full, almost-sold-out basis
most of the time.”

Is Bigger Better?

Salem owns stations in a number of markets
around the country. Is this a benefit for The
Fish, or does it make it harder to get things
done? “For the most part it's a benefit,” Engel
says.

“You feel real proud of the fact that you can
say, ‘Salem Communications represents over 100
stations nationwide that cover three different
formats: contemporary Christian music, conser-

www americanradiohistorv. com

in the L.A. market is that nobody else is doing
what we're doing.

“We arm the staff with the Arbitron informa-
tion. When they look at the numbers, they can
go out and say we're No. 3 in the market in a
certain demographic or daypart. We can save
clients a bunch of money, because a spot on an-
other station might be $800, and on our station
it's $200. And they’re reaching listeners in their
own backyard.”

The Fundamentals

What fundamentals does Engel feel that all
radio sales executives should have when they hit
the streets every day in any market? He says, “1f
you look at the letters in our station, F-I-5-H, this
is what I tell people we stand for: F, Faith first; I,
Integrity above all; S, Satisfaction is a must; and
H, Honesty always.

“That's what I want my people to go out on
the street with when they go outand talk to peo-
ple. You can have all the tools in the world, but I
think people really respect it when you under-
promise and overdeliver.”
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BB st me e B s ESR B MEDIABASE
| 0 THIRD DAY Cry Out To Jesus Essential/PLG) 1197 +13 19 3710
2 2 JEREMY CAMP This Man (BEC/Tooth & Nail) 1119 -4 21 36/0
3 €  MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 1098 +52 22 35/0 MOST A DDED'
6 o CHRIS TOMLIN How Great Is Qur God (Sixsteps/Sparrow/EMI CMG) 805 +48 5 281
4 5  CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 774 57 26 3710 'z:'ss;l:zsc;‘:m S e e “’;’S
. 08 i
7 0 MATTHEW WEST Only Grace (Universal South/EMI CMG) 2 +62 10 29)2 BARLOWGIAL | Need You To Love Mi Ferven t/Cu/llzl/Wamer Bros) 4
9 o NEWSONG Psalm 40 (Integnity Label Group) 664 +60 9 23N CARRIE UNOERWOOD Jesus, Take The Whee! (Arista) 3
5 8  MERCYME In The Blink Of An Eye (IND) 609 -155 32 340 CHRIS RICE When Did You Fall (In Love With Me) (W0) 3
8 9  SUPERCHICK We Live (fnpop/ 578 -46 23 2710 AVALON Love Won't Leave You (Sparrow/EMI CMG) 3
12 ) NATALIE GRANT What Are You Waiting For (Curb/ 573 +43 8 251 SWITCHFOOT We Are One Tonight (Sparrow/EMI CMG) 3
n m NICHOLE NORDEMAN What It (Sparrow/EMI CMG) 572 +15 12 21
15 @ CARRIE UNDERWOOD Jesus, Take The Wheel (4rista) 562 +55 4 2213
10 13 BIG DADDY WEAVE Just The Way | Am (Fervent/Curb/Warner Bros.) 546 -44 21 29/0
13 8 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 533 +9 51 35/0 M 0 ST
16 AARON SHUST My Savior My God (Brash/ 519 +93 4 20j2
14 16 STEVEN CURTIS CHAPMAN Remembering You (Sparrow/EMI CMG) 503 -5 12 2211 INCREA SED PLA YS
17 17 DAVID CROWDER BAND Here s Qur King (Sixsteps/Sparrow/EMI CMG) 383 42 19 26/0 TOTAL
19 (D TREE63 I Stand For You finpop) 367 +22 8 1711 | anmst nme wees) INGREASE
18 19  LINCOLN BREWSTER All To You flntegrity Label Group) 351 -45 17 21J0 AARON SHUST My Savior My God (Brash/ +83
21 @  CHRIS RICE When Did You Fall In Love With Me} (V) 304 +35 3 13/3 | MATTHEW WEST Only Grace Universal South/eMICMG)  +62
25 €0  JOHNDAVID WEBSTER Now /BHT/ 287 +40 3 1501 :xgggs;m ??e:’;;z]’/’;’ b :22
20 22 TDBYMAC Burn For You (ForeFront/EMI CMG) 270 -5 20 1310 CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) +55
30 @  MEWSBOYS | Am Free inpop) 249 +58 2 82 MARK SCHULTZ | Am (Word/Curb/Warner Bros.) +52
23 24 SCOTT KRIPPAYNE Alive Again (Spring Hilll 246 18 5 11/0 CHRIS TOMLIN How Great Is Our God (Sixstaps/Sparrow/EMI CMG)  +48
2 25  JARS OF CLAY fiSARAH KELLY I'll Fly Away (Essential/PLG) 244 10 16 18/0 | BUILDING 428 Fearless (Word/Curb/Warner Bros) +46
28 @  AVALON Love Won't Leave You (Sparrow/EMI CMG) 236 +19 2 123 | NATALIEGRANT What Are You Waiting For (Curty 8
. JOHN DAVIO WEBSTER Now (BHT/ +40
27 27  REBECCA ST. JAMES Alive (Forefront/EMI CMG) 222 15 " 15/0
26 28  SARA GROVES You Are The Sun (IND) 222 -22 9 11j0
22 29  GINNY OWENS Fellow Traveler {Rocketown) 218 -51 10 15/0
29 30 SAWYER BROWN They Don't Understand (Curfy) 183 -14 14 131
«11?2 f&;gorstelrls.t Monitored airplay da'ta'supplﬂed by Medi'apase'IRe'search, a inision of F'"rtev:lniere Radio Nlet(\j/vlorks. Sc;ngs :::]nked by tgzthal p|a|ys for }he airplay wleek ?f Mo S T
Bsced 15 Songs blow No. 15 moved 0 recurent e 20wk o e hart. Moot At h ol numberof e adds ficialy eporeato e oy acn. | PLAYED RECURRENTS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times o ) o ’
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. ARTIST TITLE LABEL(S) ;ﬂc;
(© 2006, Arbitron Inc.).© 2006 Radio & Records.
- TREES3 Blessed Be Your Name flnpop/ 491
| JOEL ENGLE Shadow Of Your Cross (Doxology/ JADON LAVIK What It (BEC/Tooth & Nail , 475
NE w & A CT I VE Total Plays: 128, Total Stations: 10, Adds: 2 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 411
. TWILA PARIS Days Of Eiijah integrity Label Group) MERCYME | Can Only Imagine (N0 435
Total Plays: 119, Total Stations: 9, Adds: 0 CASTING CROWNS Who Am | [Beach Street/Reunion/PLG) a
MICHAEL W. SMITH Al In The Serve (Reunion/PLG) CAEDMON'S CALL Great And Mighty (Essential/PLG) CHRIS TOMLIN indescribable (Sixsteps/Sparrow/EMI CMG} 413
Total Plays: 159, Total Stations: 8, Adds: 0 Total Piays: 118, Total Stations: 6, Adds: 0 NEWSBDYS He Reigns (Sparrow/FMI CMG) 389
PHRUPS, CRAIG & DEAN Because I'm Forgiven N0/ WATERMARK Light Of The World (Rocketown/ JEREMY CAMP Take You Back /BEC/Tooth & Nail) n
Total Plays: 157, Total Stations: 11, Adds: 1 Total Plays: 113, Total Stations: 7, Adds: 1 JEREMY CAMP Walk By Faith (BEC/Tooth & Nadl) n
4HIM Unity (We Stand) /V0) PAUL CDLMAN Holding Onto You finpop/ MERCYME Word Of God Speak IN0) 369
Total Plays: 143, Total Stations: 5, Adds: 0 Total Plays: 111, Total Stations: 6, Adds: 0
ANDY CHRISMAN Believe (Upside/Shelter) JADON LAVIK Changing Happy (BEC/Tooth & Naill Station playlists for all R&R reporters are available
Total Plays: 136, Tota! Stations: 6, Adds: 0 Total Plays: 108, Total Stations: 5, Adds: 1 on the web at www.radioandrecords.cam.
Songs ranked by total plays -
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CHR TOP 30 ROCK TOP 30
VR WEEK  ARTIST TITLE LABEL(S) PIATS  ials  CHARET STATIONS WK WER ARTIST TILE LABEL(S) s etais GRRT starions
1 a NATALIE GRANT What Are You Waiting For [Curl) 1067 +15 13 2601 1 0 FALLING UP Moonlit (BEC/Tooth & Nail) 348 +3 11 3313
4 @ ALY & A.J. Never Far Behind (Hollywood) 1000 +16 1"mo2m 2 ©  PLUMB Better Curty 333 419 15 292
3 3 THIRD DAY Cry Out To Jesus Essential/PLG) 948 -75 18 2311 8 0 DEMON HUNTER One... (Solid State/Tooth & Naill 323 +49 11 25/0
2 4 STORYSIDE:B Miracle (Gotee/ 937 -100 20 2110 3 o WEDDING Wake The Regiment [Rambler) M6 . +17 1 28/0¢
6 5 SANCTUS REAL Cioser /Sparrow/EMI CMG) 919 -43 17 2211 B e HAWK NELSON Things We Go Through (Tooth & Nail) 300 +17 8 293
" o MONDAY MORNING Wonder Of It All (Selectric) 913 +152 6 2912 ] 6 RELIENT K The Truth /Gotee/ 278 -3 8 21j0
7 o PLUMB Better (Curb) 895 +12 9 28i1 10 0 P.0.D. Goodbye For Now (Word/Curb/Warner Bros.) 269 +47 8 283
9 o JEREMY CAMP Breathe /BEC/Tooth & Nail) 859 +52 1 2601 4 8 FOREVER CHANGED The Need To Feel Alive fFloodgate) 255 31 9 262
5 ) REBECCA ST. JAMES Alive fForefront/EMI CMG) 859 -122 16 21/0 9 9 SKILLET Collide (SRE/Ardent) 228 15 15 26/1
14 @ SWITCHFOOT We Are One Tonight (Sparrow/EMICMG/ 805  +118 4 2710 10 PILLAR Frontline fFlicker/ 227 -54 15 28/0
8 11 KRYSTAL MEYERS My Savior EssentialPLG/ 765 -87 20 210 14 Q KRYSTAL MEYERS Anticonformity (Essential/PLG) 226 +20 6 2313
10 12 KUTLESS Ready For You (BEC/Tooth & Nai) 763 18 “ 2N 16 @  HOUSEDF HEROES Buckets For Bulletwounds (Gotea)218  +26 7m0
13 13 OVERFLOW Forevér (Essential/PLG/ 688 -2 " 19/0 13 13 LAST TUESDAY Have You Seen Me (Mono Vs. Stereo) 209 -1 10 25/0
16 @  STELLAR KART Finish Last (Word/CurlyWarner Bros,) 645 +32 9 2110 i7 m JONAH33 This Is It (You Instead Of Me) (SRE/Ardent) 200 +28 5 251
17 15  “TREE63 | Stand For You {inpop) 538 -27 10 18/0 21 @ THOUSAND FOOT KRUTCH The Art... (Tooth & Nai) 191 +39 4 19/5
12 16 INHABITED One More Night (Fervent/Curb/Warner Bros.) 534 -185 19 15/0 1" 16 DIZMAS Let This One Stay (Credential) 189 ~26: 14 201
19 0 NEWSBOYS | Am Free (fnpop/ ] 502 +95 3 2114 19 0 JOHN REUBEN Out Of Control (Gotee/ 175 +21 4 1213
@ BARLOWGIRL | Need... fFervent/Curb/Warner Bros.) 501  +389 1 20114 15 18 PROJECT 86 All Of Me (Tooth & Nail) 163 -39 18 200
20 @ K FRANKUIN Lookig... fFo Yo Soul/Gospo Centric/Zomba Label Group) 418 +18 8 130 20 @ AUDIO ADRENALINE Undefeated (Forefront/EMI CMG) 162 +9 8 19)2
27 @ JESSIE DANIELS The Noise (Midas/ 385  +119 2 1611 22 @ RADIAL ANGEL Take Control (fndependent) 160 +9 4 21/4
24 @ PAUL WRIGHT From Sunrise To Sunset (Gotee/ 379 +55 3 1511 25 @ SPOKEN Last Chance To Breathe (Tooth & Nail) 156 +21 2 193
22 22 HAWK NELSDN Things We Go Through (Tooth & Nail) 379 -7 4 140 23 @ * SWITCHFODT We Are One Tonight (Sparrow/EMI CMG) 154 +12 k| 193
21 23 MAT KEARNEY Bullet {inpap/ 379 -20 12 1310 12 23 TOBYMAC New World (Forefront/EMI CMG) 154 -58 14 1812
@ BUIlD!NG 429 Fearless (Word/Curb/Warner Bros.) 364 +134 1 16/4 26 @ NUMBER DNE GUN Who You Are (BEC/Tooth & Nai) 148 +21 g 1312
25 @ MATTHEW WEST Only Grace Unversal South/EM! CMG) 348 +34 5 12/0 18 25  KIDS IN THE WAY Breaking The Legs Of Sheep (Flicker) 147 -15 16 2012
18 26 DAVID CROWDER... Here... (Sixsteps/Sparrow/EMICMG/ 301 -125 13 11/0 @ FLYLEAF-All Around Me (SRE/Octone) 2 +88 1 1411
26 @“ JEREMY CAMP This Man (BEC/Tooth & Nai) 299 +7 4 8/0 @ DISCIPLE Rise Up /SRE/ 113 +43 1 2018
@ ZDEGIRL Unchangeable (Sparrow/EMI CMG) 286 +77 1 1313 29 @ OLIVIA THE BAND Butterflies [Essential/PLG/ 109 +6 2 1213
Z3 29  KENDALLPAYNE Stand (BHT) 274 -73 10 8/0 @ MANAFEST Skills (BEC/ 108 +34 1 123
@ JONAH33 This Is |t (You Instead Of Me) (SRE/Ardent) 257 +40 1 1)2 28 30  SIDES OF THE NORTH Up And Up (Word Of Mouth) 102 1 2 /0
32 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. 34 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28.
© 2006 Radio & Records © 2006 Radio & Records
NEW & ACTIVE NEW & ACTIVE
JOHN REUBEN Out Of Control (Gotee) CHRIS TOMLIN How Great... (Sixsteps/Sparrow/EMI CMG) 7 METHOD Still Running (MD) JEREMY CAMP Breathe (BEC/Tooth & Nail
Total Plays: 255, Total Stations: 7, Adds: 1 Total Plays: 224, Total Stations: 9, Adds: 2 Total Plays: 98, Total Stations: 14, Adds: 2 Total Plays: 82, Total Stations: 5, Adds: 1
SEVENTH DAY SLUMBER Oceans... (BEC/Tooth & Nail) SHAWN MCDONALD Free (Sparrow/EMI CMG) ELEVENTYSEVEN More Than A Revolution /Ficker/ TROUBLE WITH FERGUSON Kindergarten /BiveBox/
Total Plays: 245, Total Stations: 12, Adds: 4 Total Plays: 204, Total Stations: 8, Adds: 0 Total Plays: 96, Total Stations: 12, Adds: 3 Total Plays: 80, Total Stations: 7, Adds: 0
KJ-52 Never Look Away (Uprok/Tooth & Nail) ROCKET SUMMER Never Knew /Militia Group/SRE) SCHEMA Between The Two //ndependent/ CROSS CULTURE Extracrdinary /Selectric/
Total Plays: 240, Total Stations: 9, Adds: 1 Total Plays: 204, Total Stations: 5, Adds: 0 Total Plays: 94, Total Stations: 11, Adds: 0 Total Plays: 78, Total Stations: 11, Adds: 1
KIERRA “KIKI” SHEARD War (EM/ Gospel) MAINSTAY Take Away (BEC) MANIC DRIVE Memories (Whiplash) MICHAEL JOHN STANLEY Words (Flectrik Groove
Total Plays: 238, Total Stations: 7, Adds: 0 Total Plays: 191, Total Stations: 7, Adds: 0 Total Plays: 83, Total Stations: 18, Adds: 2 Total Plays: 75, Total Stations: 6, Adds: 1
P.0.D. Goodbye For Now Word/CurtyWarner Bros.) RELIENT X The Truth /Gotee/ ANBERLIN Time & Confusion (Tooth & Naill FALLING INTO PLACE Naria In The Fall (Word Of Mouth)
kTotaI Plays: 226, Total Stations: 10, Adds: 1 Total Plays: 174, Total Stations: 5, Adds: 0 Total Plays: 91, Total Stations: 9, Adds: 4 Total Plays: 73, Total Stations: 4, Adds: 0 y
T e CORECTORY |
- .-.;_:.'_‘.:.:.1::::,,,.,:..._.
is now delivered free to all R&R subscribers and is
available online in a searchable database.
Get what you need the way you like it ...
on your desk or on your monitor.
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INSPO TOP 20 CHRISTIAN ACTOP 30 INDICA TOR
LAST THIS TOTAL +/-  WEEKSON  TOTAL LAST THIS +/-  WEEKSON  TOTAL
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS WEEK WEEK  ARTIST TITLE LABEL(S) PN PLAYS ~ CHART  STATIONS
2 0 NEWSONG Psalm 40 (Integrity L abel Group) 301 +22 10 16/0 1 1 THIRD DAY Cry Out To Jesus (Essential/PLG) 961 -59 19 310
3 o ANDY CHRISMAN Believe {Upside/Shefter) 286 +11 12 14/0 2 2 JEREMY CAMP This Man /BEC/Tooth & Nai) 891 -50 23 o
1 3 JOEL ENGLE Shadow Of Your Cross (Doxology) 285 21 14 15/8 4 0 CHRIS TOMLIN How... (Sixsteps/Sparrow/EMI CMG) 887  +164 4 N
5 4 STEVEN C.CHAPMAN Remembering... (Spamow/EMICMG) 264 -9 15 13/0 7 o MATTHEW WEST Only Grace (Universal Souti/EMICMG) 805  +114 12 3018
1 0 NICOLE C. MULLEN Music... (Word/CurlyWarner Bros.) 256 +18 ) 15/1 8 o MARK SCHULTZ | Am (Word/Curly/Warner Bros.) 132 +44 25 2501
4 6 SARA GROVES You Are The Sun /V0) 251 -23 14 13/0 10 o TREEG3 | Stand For You flnpop/ 730 +85 - 1" 261
14 o CHRIS TOMLIN How... (Sixsteps/Spanow/EMI CMG) 242 +59 4 15/2 5 7 NICHOLE NORDEMAN What If (Sparrow/EMICMG) 695 -26 16 250
8 8 NICHOLE NORDEMAN What If (Sparrow/EMICMG) 221 -3 14 10/0 9 8 LINCOLN BREWSTER All To You fintegrity Label Group) 664 -15 18 23j0
i 0 4HIM Unity (We Stand) (INO) 226 +30 4 15/0° 3 9 CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 636 -88 26 18/0
12 @ JADON LAVIK Redeeming King (BEC/Tooth & Nai} 209 +14 8 120 1 @ NEWSONG Psalm 40 (Integrity Label Group) 602 +12 12 2310,
6 11 TWILA PARIS Days Of Eljah fintegrity Label Group) ~ 208 -47 ‘16 1210 6 " BIG DADDY WEAVE Just... fFervent/Curb/Warner Bros.) 589 -1 25 2210
13 @ MICHAEL W. SMITH Total Praise (Reunion/PLG) 189 +3 5 12/0 16 @ NATALIE GRANT What Are You Waiting For fCurt) 553 +16 4 24i3
16 = @ ANA LAURA Completely (Reunion/PLG) 184 +13 1" 1140 12 13 DAVID CROWDER... Here.. (Sixstens/Sparrow/EMICMG) 530 -45 23 2011
10 14 THIRD DAY Cry Out To Jesus (Essential/PLG) 174 -31 17 11j0 13 @ GINNY OWENS Fellow Traveler (Rocketown) 522 +6 16 22{0
15: 15 DAVID PHELPS With His... (Word/CurlyWarner Bros.) 166 A7 16 10/0 20 @ JOEL ENGLE Shadow Of Your Cross (Doxology) 483 +46 13 19/0
@ WATERMARK Light Of The World (Rocketown) 162 +82 1 12/4 15 16 SARA GROVES You Are The Sun N0/ 466 -33 15 21/0
17 m FFH Worth it All (Essential/PLG) 158 +6 4 16z 21 @ AVALON Love Won't Leave You (Spamow/EMI CMG) 448 +36 5 2012
9 18 POINT OF GRACE Waiting... (Word/Curb/Warmner Bros.) 148 -62 16 9/0 14 18 STEVENC.CHAPMAN Rememberng... (Sparrow/IMICMG) 416 -8 17 1710
19 19 JEREMY CAMP This Man (BEC/Tooth & Nai) 124 A7 18 8/0 17 19 KUTLESS Ready For You (BEC/Tooth & Nail) 412 -55 19 1710
- @  JOSHBATES Perfect Day (Beach Street/PLG/ 112 +3 5 510 24 €  4HIM Unity (We Stand) INO/ 393 +27 4 180
) 22 @ JOHN DAVID WEBSTER Now (BHT) 389 +11 4 1710
18 Inspo reporters. Songs ranked by gtazlopé%yg ;girotrga Sgg(l% Sweek of Sunday 1/22 - Saturday 1/28. 18 22 JOSHBATES Perfect Day (Beach Street/PLG) 354 89 16 156
19 23 BROTHER'S KEEPER Beyond... (Training Union/Ardent) 335 -103 15 15/0
4 - ’ = 25 24 FFH Worth it All (Essential/PLG) 323 - 4 15/0
R hﬂ‘hrﬁlc ?pec jal ty Pr ogr %fﬁmlp g 23 25  REBECCA ST. JAMES Alive (Forefront/EMICMG] 320 -50 13 140
- ' @  CHRIS RICE When Did You Fall in Love With Me) /¥0) 283  +63 1 1613
RANC  ARTIST TITLE LABEL(S) 28 @)  PHILLIPS, CRAIG & DEAN Because I'm Forgiven (IV0) 296  +32 2 151
1 FLYNN Nyguil (Mect) 27 28 SONICFLOOD YouAre /NG 288 -22 3 13/0
2 T-BONE Can | Live? (Flicker) @  OVERFLOW Forever (EssentialPLG) 21 +28 1 151
3 LA SYMPHONY Timeless /Gotee/ €  NEWSBOYS | Am Free finpap/ 262 +76 1 143
4 3 THE GOD WAY Klap Ya Hands (Kaught Upp/ 36 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28
5 PHANATIK Me (Cross Movement) © 2006 Radio & Records
6 ALUMNI Locked Down (lndependent/
7 LOJIQUE Hermeneutics fHlect/ N ! y
8 DJ MAJ Lave (So Beautiful) (Gatee/ EW & ACT E
9 NICOL SPONBERG Resurrection (Curh) ADON LAVIK Gt e BEE oo & A BB T S AT AR
g b anging na| oot il
9 10 CROSS MOVEMENT Hey Y'all (Crass Mavement/ Total Plays: 228, Totgl Sgtatiop:sy: (13’ Adds: 5 Total Plays: 216, Total Stations: 14, Adds: 2
CARRIE UNDERWOOD Jesus, Take The Wheel (rista) BARUNW IR Need You s (fsryang Curt¥Miaraeq Hosy
- Total Plays: 225, Total Stations: 10, Adds: 2 iota eIt e loRAR
WATERMARK Light Of The Warld (Rocketown/ JOANNA MARTINO Right _Where You Want Me (kmdependent/
America’s Best Testing Christian CHR Songs Total Plays: 223, Total Stations: 16, Adds: 6 Total Plays: 201, Total Stations: 11, Adds: 1
SIS 12 + For The Week Ending 1/27/06 AARON SHUST My Savior'MV God (Brashy Igglvg\ln:[? ?:r]n fl'ort Ylosl‘.‘t/,:{],e,c',%”[ﬂ:/-%MG/
S wow W Total Plays: 218, Tatal Stations: 15, Adds: 5 ys: 141, Total Stations: 9, Adds:
Artist Title (Label) TW Fam% Burn 12-17 18-24 25-34 PAUL COLMAN Halding Onto You fngog/ 20EGIRL Unchangeable /Spqrmw/EM/ Mg
THIRD DAY Cry Out To Jesus (Esseatial/PLG) 417 98% 24% 384 417 A% Total Plays: 218, Total Stations: 13, Adds: 2 Tatal Plays: 134, Total Stations: 7, Adds: 1
NEWSBOYS | Am Free fnpap/ 445 70% 11% 392 38 407 NS M
JEREMY CAMP This Man (BEC/Tooth & Nail) 413 92% 14% 445 405 388
SANCTUS REAL Closer /Sparrow/EMI CMG) 412 93% 19% 43 398 3.96 e
JEREMY CAMP Breathe (BEC/Taoth & Nail) 408 98% 17% 4.03 383 4.26 [ ] [ ] [}
TOBYMAC Diverse City /ForeFront/EMI CMG) 405 73% 7% 404 435 3.67
STORYSIDE:B Miracle (Sotee/ 402 98% 24% 405 402 3.82 Ba rI OWG I rI WI n Yahoo s
ALY & A.J. Never Far Behind (Hollywood/ 400 83% 15% 4.15 382 4.01
NATALIE GRANT What Are You Waiting For (Curt) 400 90% 14% 398 416 403 ‘Wh I N !
OVERFLOW Forever /Essential/PLG) 399 84% 19% 403 382 396 0 s ext Ontest
SUPERCHICK We Live (npop/ 399 100% 31% 4.01 402 4.14
MONDAY MORNING Wonder Of It All (Sefectric/ 398 86% 16% 391 411 389 Lm J X . B B , ,
DAVII CROWDER BAND Here Is.. (Siksteps/Sparow/EMI CMG)  3.96  88% 17% 368 403 43 e G\pickednpspe af teitsrot oG Tepbie s ok s >
PAUL WRIGHT From Sunrise To Sunset (Goree) 185 G4%  12% 4 371 408 Chqce contest. User’s Choice is a mon.thly online showca§e of four artists that ends with Y!
PLUMB Better (Curb) 394 89% 17% 379 382 412 Music users voting on who they think will be t}.1e next big thing. Ygu can see a performance by
KRYSTAL MEYERS My Savior (EssentialPLG) 393 92% 23% 395 373 388 and an interview with BarlowGirl at http.//m quc.yah'oo.cont/promotzonsﬁvhosnext. Seen here (I-1)
JOY WILLIAMS We (Reunion/PLG) 390 9§% 22% 41 387 377 are Alyssa Barlow, Yahoo! Music producer Neil Weiss and Rebecca and Lauren Barlow.
STELLAR KART Finish Last (Word/Curb/Warner Bros.) 389 89% 18% 4 383 391 : -
JONAM33 This Is It (You Instead Of Me) (SRE/Ardent) 389 87% 16% 342 3.73 4
P.0.D. Goodbye For Now (Word/Curb/Warner Bros.) 387 83% 15% 398 . 386 378
SWITCHFOOT We Are One Tonight (Sparrow/EMI CMG/ 387 68% % 4 4 369
TREEE3 | Stand For You finpop/ 386 94% 22% 367 376 391
INHABITED One More Night (Fervent/Curb/Warner Bros.) 386 92% 27% 394 394 363
JESSIE DANIELS The Noise (Midas/ 385 40% 12% 3.78 4 389
REBECCA ST. JAMES Alive (ForeFront/EMI CMG) 383 97% 29% 391t 363 3N
JOHN REUBEN Out Of Control (Gotee/ 383 93% 27% 383 4.05 35
KUTLESS Ready For You (BEC/Taoth & Nail) 378 92% 28% 367 385 3.8
This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total sample size
is 417 respondents. Total average favorability estimates are based onascale of 1-5. (1=don'tiike itat all, 5 = love it). Total familiarity represents
the percentage of responderits who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing
the song. TR =This Report. LR = LastReport. Sample composition s based on persons 12+. Persons are screened via the internet. Once passed,
they car take the music test when invited to do so by their local radio station. When comparing this data with what is happening at your station
please keep in mind that number of spins, percentage of familiarity, and other factors must be taken into consideration as well, and that your
results may vary accordingly. HitMusicResearch.com results are intended to show opinions of participants on the intemet only. Hit Music
Research is a registered trademark of HitMusicResearch.com. The HMR system is available exclusively for local Christian radia stations by

Kcanlaclmg ken Farley (615) 331-0736 or Ken@hitmusicresearch.com. HitMusicResearch.com dalta is provided by Hit Music Research.
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Stations and their adds listed alphabetically by market
KLRC/Fayettevilie, AR WJOK/Grand Rapids, MI* | WCQR/Johnson City* WMCU/Miami, FL* WMSJ/Portiand, ME KCMS/Seattle, WA* WGTS/Washington, DC*
OM/PD: Melody Miller OM/PD: Troy West PD/MO: Jason Shamp OM/PD: Dwight Taylor PO: Paula K. PD: Scott Valentine PO: Bocky Wilson Alinn'ay
20 GARRIE UNDERWOOO MD: Brian Netson CASTING CROWNS No Adds APD: Joe Polek MD: Sarzh Taylor APO: Bromnan Wimbish
18 TREEG3 6 CASTING CROWNS No Adds 14 CARRIE UNDERWOOD MO: Rob Comway
. . N 10 NICOLE €. MULLEN 6 BUILDING 429 ) _ " 15 TREESS
WFSH/Atlanta, GA WRCM/Charlotte WCVD/Columbus, DH KOBC/Joplin, MO WAWZ/Middlesex, 8J
PD: Kevin Avery PD: Dwayna Harrison OM/PD: Tats Luck - OM/PD: Lisa Davis OM: Scatt Taylor KFIS/Portiand, OR*
MD: Mike Stoudt 24 BARLOWGIAL APD/MD: Mike Russell yetteville, N WBE J/Greensboro, NC 16 AARON SHUST PO: Johany Stone PO: Dave Arthur WFRN/South Bend, IN =
No Adds CASTING CROWNS No Adds wlﬁ,’,‘nﬁ;mm fis, N PO/MD: Wally Decker 15 PAUL COLMAN MD: Keith Stevens MD: Kat Taylor PO: Jim Carter g_‘m“‘;‘;ﬁ e
PD: Jim Margan APD: Darren Stevans No Adds 10 SHAWN MCDONALD MD; Doug Moore M(i' Jon Rivers
WVFJ/Atlanta, GA . o APOTSTad) 14 NEWSBOYS N 6 SWITCHFOOT 10 CASTING CROWNS 7
P Don Schaete oty [ el [ 5 CASTING GROWNS e b O —— 3 NATREGRANT e
L 5 CASTING CROWNS 11 CHRIS RICE Ll POD: Mchas G PRMO: Dy Ciyion KSLT/Rapid City, SD WGRC/Williamsport, PA
4 BARLOWGIRL 11 WATERMARK N s WLFJ/Greenville, SC* 1 BARLOWGIRL APD: Josh Lauritch OM: Tom Schoenstact POAD: Ly st
X 2 JAIME JAMGOCHIAN AR b PD/MD: Rob Dempssy 1 ANTHONY EVANS 18 NEWSONG PD: Jon Anderson WHPZ/South Bend, IN No Adds
WAFJ/Augusta, GA' WATERMARK KLTY/Dallas, TX* HH M APD: Gary Miller 17 NICOL SPONBERG MD: Jennifer Walker PO/MD: Tom Scott
m #N%"gn%ms PD: Chuck Finney 2 MATTHEW WEST . 17 SWITCHFOOT 20 JADON LAVIK 24 MICHAEL W. SMITH
e o WAKW/Cincinnati,OH® | APDMD: Wisel Prstet : ﬁ?ﬁ“o@'éw :‘D%s:i‘:“e'- PA 23 GHRIS RICE WXHL/Wilminglon, DE
4 N ) : ) ) - . B
4 BETHANY DILLON ;‘E-Rnw Lewis WPER/Frederickshurg, VA Z0£GIRL MD: Phil Smith KTS/Minneapolis, MN* Kspll/mversnde, CA 13 &A;ng gmlg :mbg:: :::mw:m
4 AVALON : Daryl Plarca X PD: Frankie Morea 5 CARRIE UNOERWOOD PD: Chuek Knapp OM: Dave Masters :
No Adds WWIB/Eau Claire, W APD: Eric Summers 5 NEWSBOYS MD: Dan Wynia PO: Scott Michasts g N'%%Ifzc' Ml;l:f”
WDJG/Birmingtam, AL* OM: Paul Anthony 8 BARLOWGIRL KAIMHonolulu, HI* 3 BUILDING 429 10 NICHOLE NORDEMAN APD/MD: Emest Back Rl
APOMO: Rounie Bruce WFHM/Cleveland, OH* | P/M: Greg Steward PD: Michael Shishido 3 JOSH BATES § MATTHEW WEST Gl KWND/Springfield, MO
13 PHILLIPS, CRAIG & DEAN | PD: Sue Wilson LEARLOWGIRD MO: Kim Harper POMD: Jotmy Mort 5 sam
TalcRIS Blce i 10 JOANNA MARTINO KZKZ/F1. Smith, AR 6 AARON SHUST WPAR/Roanoke, VA* .
- 10 AARON SHUST : KFSH/Los Angeles, CA* | KBMOQ/Monroe, LA viged 26 MARK SCHULTZ
1 CHRIS TOMLIN OM/PD: Dave Burdue eles, 2 OM/MD: Jackie Howand 25 BARLOWGIRL
. AVALON CASTING CROWNS OM: Jim Tinker PO: Phillip Brooks 24 JOHN DAVID WEBSTER
KTSY/Boise, ID BARLOWGIRL KSBJ/Houston, TX* PD: Chock Tyler MD: Melissa Rawis
DM Ty McFartand SELAH WCTL/Erie, PA 6l GASTING CROWNS
n':- JT:"' OM: fonald Raymond PO: Cvack Pryor APD/MD: Bob Shaw 15 PHILLIPS, CRAIG & DEAN
3 U“IWM“M Vistaunet KGTS Colloge Place, wa. | 73MB:Adan Fre ::: Jim Boaler No Adds 15 POCKET FULL OF ROCKS KHZRSSL. Louis, MO POWEREDTE
CHIS RICE KGTS/College Place, 22 NEWSBOYS WPSM/Ft. Walton Beach, FL | No Adds ot OM: Ssad Brown TRIAD I
5 Pocmm FUWLL 0|F e 22 NICOLE C. MULLEN mel;v' Mm WJIE/Loulsville, KY WFFi/Nastwille, TN* PD: Mark Shuttieworth PD/MD: Greg Cassidy M HllABA SE
WCVK/Bowling Green, KY 21 BARLOWGIRL g WTYCR/MHuntington OM: Greg Holt PD: Vance Oiltard MD: Kally McXay 18 ZOEGIRL
MO W Ve J 20 OVERFLOW SO ATALIE GRANT) PO/MD: Clint MeEiroy PD: Jim Gatipeau MO; Scot Thander e T
el ] KBIQ/Colorado Springs, CO* | 20 WATERMARK Ll AL No Adds APO/MD: Chis Crain STEVEN CURTIS CHAPMAN “Monitored Reporters
35 JAME JAMGOCHIAN PD: Steve 19 PAUL COLMAN 20 NICOLE C. MULLEN Al L : muwx
34 SHAWN MCDONALD MD: Jack Hamilton " 1 BARLOWGIRL KiTY/Topeka, KS 76 Total Reporters
1 CASTING CROWNS KHPE/Eugene, OR . WISG/ndianapolis, IN 1 ANTHONY EVANS DM/PD; Jack Jacoh o
. OMPD: Jeft McMahon WLAB/F. Wayne, IN OM/PD: Darvid Wood KSWP/Lurfkin, TX WPOZ/Ortando, FL* 11 WATERMARK e
WIBI/Carlinville, iL MOD: Paci Hermander PD: Don Baetiner APD/MD: Fritz Moser OM/PD: Al Ross OM/PD; Dean 0'Neal 11 BARLOWGIRL 40 Total Monitor
e (')(cvo_/c"'“""'"v Mo (S ARERBROW MD: Meltssa Montara SAWYER BROWN MO: Michefia Catvert APD; Mefony McKaye KKFS/Sacramento, CA* | 11 ANTHONY EVANS _—
MD: nan IM/PD: James McDermott 6 CHRIS TOMLIN No Adds No Adds MO Scolt Smith PD: Chris Squires 10 ANA LAURA 36 Total indicator
22 JADON LAVIK 14 WARREN BARFIELD No Adds APDMD: Joremy Burgess 10 CASTING CROWNS
14 WATERMARK g :m"o': L WBGB/Jacksonville, FL* No A’Z,";.; Did Not Report
wﬁu smmiw' t " e el WOOD OM: Don ..'Z“."..""’"”' e mm&”m PD: James e.ﬂ'.?.;.“ WCIC/Peoria, Il Playlist Frozen (4):
PD: Ryan Spriager WMHK/Columbia, SC* 2 %3}5;’:&? PO/MD: Coris Lomke 4 NICOL SPONBERG MD: Bob Malone OM: Dave Brooks WJIS/Sarasots, FL* KXO0J/Tulsa, OK* KKJWSt. Cloud, MN
WO: Jos Buckanan PO: Tom Groene. 5 DAVID CROWDER BAND APD: Jossica Squires 4 SWITCHFOOT 2 AARON SHUST PO: Grayson Long PD: Sieve Swanson PD: Bob Thornion KYTT/Eugene, OR
22 JADON LAVIK APD: Steve Senshine 4 CASTING CROWNS 12 JADON LAVIK 1 AVALON JOEL ENGLE MO: Jos Buchanan MD: Joff MacFariane MD: Gary Thompson WLGH/Lansing, Ml
3 CASTING CROWNS 4 CHRIS RICE 7 WARREN BARFIELD 22 JADON LAVIK No Adds AFTERS WRVU/Louisville, KY
WSCF/FL. Pierce, FL WAYK/Xatamazoo, MI WNAZMashvilie, TN KFFR/Puliman, WA AIR1/Satellite WBVM/Tampa, FL KDUV/Visalia, CA w
PI/MO; Pas Tipton PD/MO: Miks Couchman OM/PD: Dave Guoen OM/PD: Chris Gibroth OM: 4ike Novak PO: Johnny Vincent PO: Jos CroR
20 PAUL WRIGHT 8 BARLOWGIRL APD: Jonniier Houchin No Adds PO; David Plerce D: Olivta Pat APD: Shannon Sieele
20 BARLOWGIRL MD: Seth Routzahn APD: J.D. Chandier 21 BARLOWGIRL 28 AARON SHUST
20 ANTHONY EVANS 2 mtill;l; SLUMBER No Adds 21 BUILDING 429 28 BARLOWGIRL
18 HYPER STATIC UNION WOFL/Rockford, IL
ajewcene POV RN WBYO/Sellersville, PA | wys2/T WCLOWa
g 10 DISCIPLE g s oledo, OH sau, Wi
26 AARON SHUST 20 BARLOWGIRL "‘W““"""' i MVM"” i 30 MONDAY MORNING OM: David Baker PD/MD: Joft Hows PO/MD: Matt Deane
KZZQ/Des Moines, IA OM/PD: Rt Loos PD: Jonathan Unthank
11 ACCEPTANCE O 22 BARLOWGIRL MO Daniae Hodges PO/MO: Kristina McCiain APD: Craig Magrum 32 BARLOWGIRL
Pt : Miks Schiote 10 SEVENTH DAY SLUMBER | 23 KUTLESS 4 PLUMB
4 FLYLEAF 19 BUILDING 429 ZYSANCTUS REAL 9 WARREN BARFIELD WJLZNorfolk, VA 7 BARLOWGIRL
24 TOBYMAC 2 CHRIS TOMLIN , WPRU/Sa M 13 BARLOWGIRL olasud
4 DISOPLE KWOF/Cedar Rapids, IA | 16 ZOEGIRL OMPL: J Morgan ginaw, M I NEAE
PO/MO: Wik Kapler 24 JESSIE OANIELS APD: Ao OM: Conme Wisber
48 BARLOWGIRL WIREDuluth 24 DISCIPLE L raRG DAY, PD: Asron Dicer
41 CHRISTOMLIN PO, T Michoets 19 BUILDING 429 LG 11 SEVENTH DAY SLUMBER ne, WA —_—
15 POD. SIFYiER 13 OISCIPLE 7 AMBASSADOR 1 BAMILY FORCE S PD: Bryan 0'Neal WJYFNValdosta, GA
KAFC/Anchorage, AK 2 K152 13 FAMILY FORCE 5 No Adds OM: Matl “PX” Ba
::;h“‘. King 2 JONAH33 ow:_mmue' ™ gﬂl'.;:r .c“""" Russell | 32 Total Reporters
23 MONDAY MORNING WONU/Chicago, IL PO: Joft Bruwn KJTH/Ponca City, OK P%’s’:u&m'“‘”' e A eld. MO 20 WARREN BARFIELD
73 NEWSBOYS PO Johnathon Efrevoop KNMYFarmington, NM WORQ/Green Bay, Wi MO Staco Whkmire POMD: Toay Weic : WSpringfield, 20 Z0EGIRL Did Not Report,
23 BARLOWGIRL MO: Msliory Dewess PO: Darren Nez OM/PD: Jim Raider 39 BUILDING 429 APD: Jorany Loais gm"”"w""'vs Pg/""’: m; Kitioman 20 ANTHONY EVANS Playlist Frozen (1):
2 TOBYMAC 34 FLYLEAF MO: Shaun Almond 5 SEVENTH DAY SLUMBER . 21 ZOEGIAL e LA ) 10 JOHN REUSEN KOKF/Oklahoma City,
31 HYPER STATIC UNION No Adds 19 BARLOWGIRL 10 ANBERLIN oK )
4 sres ; seriis B TR Yy WPRSaginaw, Ml + DiZvAS 1 DISGPLE KYMC/SL. Louis, MO KMOD/Tulsa, OK
. Fe N 3 3 3 uisa,
’ :”/ fﬁgéﬂocxggfj! ji 1 SUBSEVEN MO: Tom Schrosder OM; Connie Wieber 17 METHOD 1 FOLD WD: Dave Merke) PD: Charie Spears
ETIEREER ? t 1 7 METHOD PD: Asrom Olcor : FO':)EK\,'ER CHANGED : GRAND PRI? 1 CRESWELL 1 SWITCHFOOT
1 BARLOWGIRL + CROSS CULTURE 1 HYPER STATIC UNION AUDK) ADRENALINE JACOB'S THEORY 1 GRETCHEN 1
KLYT/Albuquerque, NM WUFM/Columbus, OH WORQ/Green Bay, Wi 1 MONDAY MORNING 1 FLYLEAF 1 DISCIPLE 1 KRYSTAL MEYERS 1 FLYLEAF RILER
PO: Mslt Gontry PO/MD: Nkt Conts OM/PD: Jim Raider 1 STORYSIOE:B 1 ELEVENTYSEVEN
MD: Joey Bebville 36 ANBERLIN 1 THOUSAND FOOTKRUTCH | 1 PLUMB 1 SPOKEN
32 PLUMB 31 FAMILY FORCE 5 1 ELEVENTYSEVEN WiiS/Sarascta, L 1 NUMBER ONE GUN LIAM/Satellite WBVM/Tampa, FL WCLOWausau, W1
23 ANBERLIN 26 THOUSAND FOOT KRUTCH | 1 DISCIPLE FD:Sieve Sewnses PD: B Scot PD: Johaay Viscent y :
11 HAWK NELSON 1 STAPLE WATLAancaster, PA WMIL/Miami, FL WO: Jeff MacFariase WO: Lastio Prieto MD: Otivia Pat FOAS). IS8 Deass
3 HAWTHORNE HEIGHTS KBNWCorpus Christi, TX FO: Joka Shirk PO: Rob Robbins ULIVAIEEBAND Positive Rock Show/Sateliite| "y anic orve 4 ANBERLIN B
g WD: Phil Sith -4 POMD: Josh Booth 1 OUVIA THE BAND
PO: Arron Danisls 1 SUFJAN STEVENS : Kelty Downing d 1 THOUSAND FOOT KRUTCH 3 NUMBER ONE GUN 1 SPOKEN
1 STAPLE wnGXIﬁmn Bay, e oo 2 DISCIPLE Effect Radio Network/ 2 FAVLENF 1 KIDS IN THE WAY 3 THOUSAND FOOT KRUTCH | 1 il
ﬁ Dale m'{."i.f roen, KY i 1 STARFLYER 59 26 RYLEAF Satsllite 1 TOBYMAC 3 MANAFEST
: 15 12 SKILLET "
e o KVRKDallas, TX 1 CHARLIE PEACOCK FOMC: i Hormeo Red Letier Rack 20/Satellte | | PADIAL ANGEL 3 FoD.
5 MANIC DRIVE e o 29 GRAND PRIZE FO-Gody Christoghe: 1 AUDIO ADRENALINE
5 SWITCHFOOT WBFJ/Greensboro, NC 0BZ/Lincoln, NE MD: Reid Johnson WYSZ/Toledo, OH
27 JONAH33 b 28 MAINSTAY 1 KRYSTAL MEYERS
5 STAPLE PO/MD: Watty Decker PO: Foe Drury 1 CALLS FROM HOME BESSIE DANEL: PO/MD: Jeft Hows
5 FIVLEF 18 KEVIN MAX APD: Darron Stevens IRADATAGED WJILZMortolk, VA 27 HYPER STATIC UNION + MICHAEL JOHN STANLEY APD: Craig Magrem
15 JEREMY CAMP 2 TOBYMAC OM/PD: JP Morgan % BEUIMAN 1 RADIAL ANGEL 24 KIDS IN THE WAY
T | T o v~ B Sl B s
5 1 JULIAN DRIVE 3 1 ANBERLIN 2 STAPLE
PO/MD: Bob Felbery 1 FALLING UP WO: Isabotls Lajole 22{ALEEUTI SCHEARING 1 HYPER STATIC UNION KGLL/St. Louls, MO 2 FAMILY FORCE 5 it
3 KEVIN MAX WSNL/Flint, MI 1 POD. 1 HAWK NELSON 15 MANAFEST 1 DISCIPLE MO: Dave Merksl
3 RYLEAF MD: Brian Goodman 1 SEVENTH DAY SLUMBER 1 FALLING UP 2 DISCIPLE Did Not Report,
3 GRAND PRIZE 1 EZEKIEL'S EYE 1 HAWK NELSON 1 FOREVER CHANGED WITR/Rochester, NY Firexcape/Satelitte 1 LASTWINTER KCXR/Tulsa, OK Playlist Frozen (2):
2 KINGSDOWN 1 MAYLENE & THE SONS OF 1 ANBERLIN 1 JOHN REUBEN POMD: Samena Pakermo PO/MD: Joe Hayes The Sound Of Lipht/Satellite | 1 BLEACH PD: Bob Thomion KOKF/Oklahoma City,
2 JOHN REUBEN DISASTER 1 JOHN REUBEN YMATT 1 DELIRIOUS? AP0 Crlg “Tiowy” Bisin 1 JOHN REUBEN PO/MO: BIlt Moore }w WD Scot Herrold oK
2 EZEKELS EYE 1 FNLEN THEISSEN 1 RVLENF o 1 THOUSAND FOOT KRUTCH | 1 POD. N 2 FOER WVCP/Nashville, TN
\ 2 MAAFEST 1 FAMILY FORCE 1 HASTE THE DAY 1 GRAND PRIZE 1 SWITCHFOOT 1 OLIVIATHE BAND
4 - N 7 ™\
WGSL/Rockford, IL KCFB/St. Cloud, MN WAFR/Tupelo, MS Sl <g‘ WYSZ/Toledo, OH
‘ OM: Ron Tiesor PO: Jim Park OM: Marvia Sanders J RHY'T'HMI‘ POAMD; Joft Hows
PO: Corey Noess NO: Chack PO: Jon Riley Gy 6 ; APD: Crag Magrom
MD: Charme) Jacobs 7 JARS OF CLAY MO jim 1 LEGACY
15 WATERMARK 6 SELAH 5 AARON SHUST
WMIT/Ashoville, NC XCBUDallas, TX WNFR/Flint, MI 10 RUSS LEE 6 PHILLIPS, CRAIG & DEAN | 4 JAIME JAMGOCHIAN WVOF/Bridgeport, CT | 1 RICHIE RIGHTEOUS The Sound Of Light/Satellite
PO: Corol Dovis. PD: Fich Hoaper PO: Brizn St 4 DARLENE ZSCHECH o R e S
APD: Micanda Certis APD/MD: John McLain MO: Eliyn Davey KYCC/Stockdon, CA 4 GREG TROYER 1 SEAN SLAUGHTER 1 LEGAGY
MD: Matt Stockman 12 DARLENE ZSCHECH 8 DAY ONE OM/MD: Adam Biddell 4 MARSHALL HALL 1 ADF
ot AN AMEOCHIAN WUGN/Saginaw, Mi R e e WUFM/Columbas, OH | 1 m.0C.
LB/Phoen PD/MD; Puler Brooks PO/MD: Ndd Cantu 1 PHANATIK e
WAYR/Brunswick, GA e bnrom e 18 CHRIS TOMLIN Ol A IR 1 3THE GOD WAY 1 ROB HODGE
PO: Bart Wagner 1 ., CRAIG 4 SELAH . 1 PEE WEE CALLINS Vibe Radio Network/Sateiii
S TGRS TChLN WCDR/Dayton, OH TG OEAN | 3 umiess WOLW/Traverse City, Mi xfmm"' wi . 1 2FIVE THAHOOD REVEREND | poymo; Gvis Chicago
12 CARRIE UNDERWOOD OM: Keith Hamer + BETHANY DILLON PI/MD: Parick Gresse : WMKL/Miami, FL 1 ETHICZ 1 SAVO
PO/MD: Eric Jolwson 12 MICHAEL GUNGOR 17 AARON SHUST PO: Rob Robbins DAMON 0’
7 NEWSBOYS 1 DARLENE ZSCHECH FOGKET FIXATOE ROCKS : 1 1 TODD BANGZ
7 RICOLE C. MULLEN 5 DAY ONE e T 11 CAEDMON'S CALL MO: Koy 1 KNINE
4 WATERMARK 11 CINDY MORGAN 15 ANTHONY EVANS 1 JOHN REUBEN 1 PRODIGAL SON 9 Total Reporters
. A KCRN/San Angeto, TX 1 JAPHIA LIFE .
B/Chicage, KLVV/Ponca City, OK PO/MID: Mark Mohy KFLT/Tucson, AZ 1 ALAME
OM: Dizen Beryman M:T-ﬂhcim APD: Stave Hayws OM: Joe Hill WlLZ/Norfolk, VA 1 2FVE THA HOOD REVEREND | WTCC/Springfield, MA Did Not Report,
PD: John Hayden WCHCEimira, NY APD: Jaromy Lowis 8 WATERMARK PO: Dawn Sumsiead OMPD: JP Morgan 1 DATR.UTH. MO: Joo Witsen Playlist Frozen (1):
- cs:;n — PD: Johm Owens A TPOCKET UL ROGE 7 BRIAN BATES MO: B4 Roaniog - Anne Vorsboly 1 JSILAS 1 DA TRUTH. KOKF/Oklahoma City,
Z{CASTING CROWNS, MD: Braco Barows 421 WATERMARK 7 AVALON 26 JOHN DAVID WEBSTER 18 Total 1 BOBBY BISHOPY 1 RICON 1 MARY MARY oK
\10 DARLENE ZSCHECH No Adds & Reporters \MANCHILD
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In Language
And In Culture

AHAA Chairman Alex Lopez Negrete on

advertising to Hispanics

F'hen speaking to the Hispanic community, advertisers
have to take into consideration not only language, but
culture. Latin radio’s continued evolution and the introduction
of new formats, particularly those targeted at bilingual and bi-
cultural listeners, like Latin Urban, raise a new question: Should
advertisers consider targeting Hispanics with bilingual ads?

For the answer, we must also take a look at
the market’s growth, the overall state of Hispanic
advertising and the way advertising agencies are
currently targeting Hispanics.

This week we talk to Association of Hispanic
Advertising Agencies Chairman Alex Lopez
Negrete about these issues and others affecting
and influencing Hispanic advertising.

R&R: What is the current state of Hispanic ad-
vertising?

ALN: Our clients arevery activein radio. If you
escalate it beyond our agency, radio has always
been important to Hispanic marketers and to Lat-
inos, period. Radio has been our daily bread.

Looking at how Hispanic advertising is shap-
ing up right now, we are seeing two things: a lot
more of the same and a lot of new territory be-
ing blazed. Let’s deal
first with the “a lot more
of the same.”

First, our numbers
continue to grow. You
see a lot of young Lati-
nos growing up in the
U.S., which is fueling

new listener growth not

just to Latin formats, but 3
to radio overall. And Alex Lépez
then you have a contin- Negrete

ued and strong immi-
gration pattern, which continues to fuel the
Spanish-language formats.

A lot of the new is the advent of interactive
marketing, which, fram the radio perspective,
adds a whole new channel of access that we
didn’t have before. General-market radio has
had websites for a long time, but we didn't.

Now that Latinos are going online like never
before, the penetration of computer ownership
in our market is rising and rising, and stations
are saying “Vea www...,” or whatever, more and
more. From a listener and promotional perspec-
tive, it’s better than ever before.

Speaking specifically about radio, one of the
things we're seeing is increased advertising par-
ticipation in our market. In fact, the AHAA rep-
resents 98% of all Hispanic agencies, which in
turn represent a collective $6 billion in billing.
We're big.

One of the byproducts of increased advertis-
er partidpation is that if they increase their bud-
gets, it means there is more money in the mar-

ket. If there is more money in the market, media
gets more money.

So what we're seeing now is a proliferation
of formats. We’ve gone from three or four for-
mats to all the ones we have now. Even News/
Talk was proven to be viable by Radio Unica,
even though they no longer exist.

R&R: How does the increased number of formats
affect advertising?

ALN: We now have a better opportunity than
ever before to tailor the message and target spe-
cific Hispanic subsegments.

R&R: With formats like Latin Urban, which tar-
get abilingual, bicultural audience, spreading, should
advertisers be thinking about doing bilingual ads?

ALN: This question has been asked since back
in the mid-'80s, when Tejano was all the rage,
with artists like Selena, Roberto Pulido, David
Lee Garza and La Mafia. Stations started to play
around with the Tejano format and faced the
question of how advertisers would reach that
audience, in English or Spanish?

This happened, more often than not, because
they didn’t have a Hispanic agency involved
that could have answered that question for the
clients. A good Hispanic agency will help the
client understand that a message run on [Con-
temporary] KLVE/Los Angeles should be very
different from one run on a reggaetén station.
That’s a problem that a Hispanic agency can
solve naturally and instinctively.

R&R: Have we solved the problem then? Should
agencies be advertising bilingually?

ALN: The problem is still there, but now you
have more Hispanic agencies and clients putting
more money into the bucket, which means they
can produce several spots targeted by format.

R&R: | haven't necessarily seen that in Los An-
geles, for example, where almost all the formats are
represented. Most of the ads are still in Spanish.

ALN: ] have to agree with you. I hear it more
than 1 did 10 years ago, but it’s still not enough.
There are two things driving it: Clients need to
allow Hispanic agencies do their job, and adver-
tisers need to realize that Hispanic marketing is
not just in language, but in culture. And being
in culture means looking at reggaetén and the
music’s culture,

R&R: I have seen ads targeted specifically at a
particular Hispanic group. Heineken does it. They
have an ad on the radio using slang targeting the
Mexican listener, and then there’s one aimed at Pu-
erto Ricans and so on.

ALN: They've taken thatto TV in
anad where they have a Latinwom- |
an greeting a Latin guy with a kiss |
and then a non-Latin guy with a |
handshake. The non-Latin guy is |
shattered, and the Latin guy says, |
“Hey, cultural differences.” The |
whole spot is in English. That spot
is clearly targeting Latinos in En-
glish.

I think radio gives you the oppor-
tunity to have a lot of fun, because
it has an advantage: the production
budget. Hispanic agencies are ready,
willing and eager to work with cli-
ents to customize radio ads for the
specific audience.

R&R: How do we get to the point
where advertisers understand they have
options? Is it a matter of educating
them?

ALN: 1t is an education process,
and it does take time. A lot of the
budgets are controlled by general-
market agencies, and that’s why
they keep missing it. One of the

MAKi ING THE VIDEU While in Argentina filming the
video for “Estoy Perdido,” Luis Fonsi (1) got a visit from
Universal Music Latin America & Iberian Peninsula
Chairman/CEO Jesus Lopez (c).

things that a good Hispanic agency
does is take soundchecks from the
different formats and try to educate clients about
the differences between those formats. One of the
reasons | was happy that the Latin Grammys
went to Univision is because they understand
the formats.

R&R: Are we getting our fair share of the adver-
tising pie yet?

ALN: We're starting to, but I don’t think we're
there yet at all. If you take a look at the Forbes
100, there are still companies that are, shameful-
ly, not engaged in the market.

TR 1

“We’re seeing increased
advertising participation
in our market. In fact,
the AHAA represents
98% of all Hispanic
agencies, which in turm
represent a collective
$6 billion in billing.”

B L T

The gap that is closing faster than spending
is how much advertisers are paying for our
ears. I'm talking about cost-per-point, cost-per-
thousand. Hispanic agencies have been quite
good at saying that this is no longer a “good to
do,” but a “must do.” And because it is a must
do, I'm going to start speaking in their lan-
guage. Let’s start talking the same cost-per-
point and cost-per-thousand as in the general
market.

Hispanic agencies have been very good about
having clients pay for the value we bring to the
table and not saying, “Well, it's Spanish-lan-
guage radio, so it should be cheap.” Which is
another reason why you have companies like
Clear Channel jumping into the market. KLOL/
Houston never saw the kind of numbers it gets
now when it was an English-language station,
but I still don’t think the advertising communi-
ty is spending to the opportunity.

R&R: Is it all about the language barrier?

www americanradiohistorvy com

ALN: A lot of companies have analyses pa-
ralysis, which is, “Oh, my God, I've heard this
is a difficult market. I've heard that there are dif-
ferent kinds of Latinos from different countries
of origin with different levels of acculturation. I
don’t want to do the wrong thing, and I need to
quantify it.”

I don't think it's a radio issue, but more of a
general engagement issue. The other thing is that
a lot of these budgets are being controlled by
CEOs who have general-market agencies, and
it's not in the best interest of those agencies to
hire a Hispanic agency because the budget goes
elsewhere.

R&R: What is the AHAA doing to bexter the sit-
uation, and what can we in radio do to help?

ALN: At the AHAA we talk to the boards, to
the CEOs, we field our own research, and we're
always out there. What we can do as individu-
als in the radio business is to continue to deliver
and retain listeners to make sure that we remain
viable and to become very advertiser-friendly.
The Hispanic agencies are not the enemy, but the
cohort. We are willing to start a dialogue with
other agencies and help them deliver results to
clients.

R&R: Toyota is airing a bilingual ad during the
Super Bowl. What's the impact of something like that?

ALN: It’s exciting, but keep in mind that that
is Hispanic creative going into general-market
programming. The endgame s, let’s da Hispanic
well. The Super Bowl is not Hispanic.

R&R: But a lot of Hispanics will be watching the
Super Bowl.

ALN: When you see that spot, look at it ob-
jectively and think about John Thomas in Peo-
ria, IL watching the game. He's going to see the
spot and may get a kick out of it, but he won't
say, “Oh, that was a Hispanic ad, done by a His-
panic agency.” On the other hand, think of Eu-
sebio Pérez in Van Nuys, CA, who may say,
“That was good.” But the ad will not be overtly
Hispanic.

We should focus on our market, in culture,
meaning, look at Mun2 or Sf TV, programming
that we do in English targeting Latincs. We have
to make sure that the work we do, what we air
on Latin Urban stations, whether bilingual or
monolingual, has a very high Hispanic ID and
reaches that listener ina way that will make them
welcome the ad and feel it’s theirs, just like the
music they are listening to.

R&R: The bottom line is that we can’t forget who
we are and where we come from.

ALN: Bingo.
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CONTEMPORARY :

b
) ; ANA GABRIEL Sin Tu Amor (EM/ Latin)
) ESTEFANO Vuelva Morenita (Universal)
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See Them Live

i BELANOVA Me Pregunto /Universal)
i CHRISTIAN CASTRO Sin Tu Amor [Universal)
THALIA Seduccion [EM/ Latin)

B |

REGIONAL MEXICAN

E'REAL No Es Igual (Cutting)

2 Juanes, Chumash Casino, Santa Ynez, CA
3-4 Juanes, Pachanga Casino,. Temecula, (A

s R PSR AP SR

5 Juanes, Spotlight 29 Casino., Coachella, CA DIANA REYES Como Una Mariposa (Universal)
6 Ricky Martin, Radio City Music Hall, New York CONJUNTO ARTADECER Hoja En Blanco (Universal)
7 Juanes, Theater of the Clouds, Portland, OR TRINY LA LEYENDA Llegaste A Tiempo (Universal)
8 Ricky Martin, Opera House, Boston LOS TUCANES DE TIJUANA La Nacha Bustos (Universal)
8 Juanes, Paramount Theater, Seattle TROPICAL
|9 Ricky Martin, DAR Constitution Hall, Washington, DC E'REAL No Es Igual (Cutting)
10 Ricky Martin, Borgata, Atlantic City, NJ
10 Juanes, Event Center, San Jose L - Ricky Martin ROCK/AleRNATIVé
11 Juanes, Berkley Community Theater, Berkley, CA HUMMERSQUEAL Buick A Monterrey (SourPop)
12 Ricky Martin, Tabernacle, Atlanta 7 . POLBO Yo Era Tan Cool (Universal)

MEXICAN INSTITUTE OF SOUND Mirando A Las Muchachas (Vacional)

12 Juanes, Save Mart Arena, Fresno .
THE PINKER TONES Sonido Total Vacional)

14 Ricky Martin, James L. Night Center, Miami
14 Juanes, House of Blues, Las Vegas

15 Ricky Martin, Bob Camr Theater, Orlando ' & . P - )
16 Juanes, Verizon Wireless, Houston ‘ Que Pasa Radlo.’
17 Juanes, Bass Hall, Austin ; s ;
18 Juanes, Nokia Theater, Grand Prairie, TX

19 Juanes, Laredo Entertainment Center, Laredo, TX
24 Juanes, Palace Theater, Cleveland

At Regional Mexican, Intocable take a huge jump, from No. 20 to No. 1, with
“Contra Viento Y Marea” (EMI Latin). Four songs enter the chart: “De Contrabando,” by
Jenni Rivera (Fonovisa), at No. 13; “Timida,” by Cuisillos (Balboa), at No. 26; “Como

25 Juanes, Milwaukee Theater, Milwaukee Una Mariposa,” by Diana Reyes, at No. 28; and “No Es Justo,” by Duelo, at No. 30.

At Contemporary, Laura Pausini moves up five spots, to No. 2, with “Como Si No
Nos Hubiéramos Amado” (Warner M.L.), while Juanes is up four positions, to No. 5,
with “Lo Que Me Gusta A Mi” (Universal M.L). Thalia’s “Seduccién” (EMI Latin} is up
1-2 Juanes, NJPAC, Newark, NJ seven spots, to No. 16, and Shakira’s “Dia De Dinero” (Epic) is up 10 spots, to No. 18.
3 Juanes, Foxwoods Casino, Mashantucket, CT = There are three new entries to the chart: Intocable’s “Contra Viento Y Marea,” at No. 10;
° Chayanne’s “Te Echo De Menos” (Sony BMG), at No. 19; and Reik’s “Qué Vida La Mia,”

at No. 24.

At Tropical, there is very little movement. A few songs have gone up a couple of
spots, but there are no big jumps. There are three new entries to the chart: Antony
Santos” “Lloro” (Descarga Production), at No. 15; Juanes’ “Lo Que Me Gusta A Mi,” at
No. 25; and Ciclon’s "Si Nos Volviéramos A Ver” (5GZ), at No 29.

At Latin Urban, Kumbia Kings's “Na, Na, Na (Dulce Nifia)” (EMI Latin) is up four
spots, to No. 11, while Akwid's “Anda Y Ve” (Univision) is up six spots, to No. 15. Not
much other movement going on this week. There are two new entries: “Laffy Taffy,” by
D4L (Dee Money/Asylum/Atlantic), at'No. 22; and “Grillz,” by Nelly (Derrty/Fo'Reel/
Universal), at No. 29.

26 Juanes, Val Air Ballroom, Des Moines

Juanes, Hershey Centre, Mississauga, Canada :
5 Juanes, Metropolis, Montreal, Canada =~ :
11 JD Natasha, Jacob Javits Center, New York
18 JD Natasha, Dallas Fair Park, Dallas
25 JD Natasha, San Antonio Convention Center, San Antonio

e

'd
J
J

Did you report your adds this week? Report them and make things happen! The
deadtine is Tuesday at noon PT.

_J
TOP 10 SPANISH-LANGUAGE SHOWS TOP 10 ENGLISH-LANGUAGE SHOWS
ON HISPANIC NETWORKS MOST WATCHED BY HISPANICS
1 Piel De Otono 1 American ldol (Tues.)
2  Bailando Por Un Sueiio |2 American Idol (Wed.)
3  Contra Viento Y Marea 3 WWE Smackdown
4  Alborada 4 Family Guy
5 Don Francisco Presenta 5 American Dad .
6  Cristina 6 Dancing With The Stars
7 Agqui Y Ahora 7 csi
8 Sdabado Gigante 8 The Simpsons
H 9  Asi Es Gilberto Gless 9 Grey’s Anatomy .
AH, LOVE Tito Nieves (r) pays close attention to his co-star while filming the video for his 10 Casos De La Vida Real | 10 AMW: America Fights Back i
MR SIIIE i SORTeslE: Jan. 23-29; Hispanics 2+. Source: Neilsen Media Research J
2
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WK WEEK  ARTIST TITLE LABELIS P PLAYS M o
20 0 INTOCABLE Contra Viento Y Marea (EM Latin/ 1159 +666 2 a1
1 9 K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir (Edimonsa/Disa) 1119 +33 17 43j0
2 3  GRUPO MONTEZ DE DURANGO Lagrimillas Tontas (Fdimonsa/Disa) 1043 -34 13 39/0
8 @ CONJUNTO PRIMAVERA Algo De Mi (Fonovisa) 927  +205 2 35/0
4 b LOS TIGRES DEL NORTE Directo Al Corazon (Fonovisa) 880 -1 10 39/0
3 6 PESADO A Chillar A Otra Parte (Warner M.L.) 869 -75 17 42/0
7 0 PALOMO En La Pasion No Hay Palabras (Disa) 772 +3 9 30/0
6 8  BETOY SUS CANARIOS No Puedo Olvidarte (Edimonsa/Disa) 763 -25 3 40/0
13 9 ALACRANES MUSICAL Si Yo Fuera Tu Amor (Univision) 701 +109 14 34/0
5 10 LOS TEMERARIOS Por Tu Maldito Amor (Fonovisa) 681 -180 17 38/0
9 11 SERGIO VEGA “EL SHAKA" Cosas Del Amor (Sony BMG Norte/ 613 -62 1 36/0
12 @ LOS HOROSCOPOS DE DURANGO Oiga (Edimonsa/Disa) 601 +5 13 33/0
@ JENNI RIVERA De Contrabando (Fonovisa) 598 +199 1 2112
1 14 PATRULLA 81 YaNo Puedo Olvidarte (Disa) 594 -8 13 2810
18 @ BRONCO “EL GIGANTE DE AMERICA™ Dejaria Todo (Fonovisa) 578 +3 4 2710
19 @ GRACIELA BELTRAN Enséiame A Olvidar (Univision/ 548 +29 4 28/0
17 17 COYOTE Y SU BANDA TIERRA SANTA No Puedo Més (Univision) 548 -9 4 29/0
14 18 NINELCONDE Ingrato (Universal) 547 -39 10 211
18 @ CONTROL El Sirenito Univision) 546 +24 7 29/0
15 20  JOAN SEBASTIAN Nada Se Me Olvida (Balboa/ 543 - -33 8 26/0
21 @ VICTOR GARCIA Laco Por Ti (Sony BMG Norte) 497 +15 13 24/0
25 @ BETO Y SUS CANARIOS Pensando En Ti Edimonsa/Disa) 494 +66 2 250
26 @ RICARDO ARJONA f/INTOCABLE Mojado (Sony BMG Norte/ 491 +68 5 2410
29 @ EL CHAPO DE SINALOA Para Que Regreses (Disa/ 472 +63 2 18)2
2 @ LOS HOROSCOPOS DE DURANGO Antes Muerta Que Sencilla (£dimonsa/Disa) 470 +20 2 18/0
@ CUISILLOS Timida (Balboa) 440 +62 1 1911
- @ EL CHAPO DE SINALOA Recostada En La Cama (Disa/ 395 +15 3 270
@ DIANA REYES Como Una Mariposa (Universal) 383 +33 1 1911
- @ CARDENALES DE NUEVO LEON Quiero Que Sepas (Jisa/ 370 +3 20 2710
@ DUELO No Es Justo {Univision} 370 +3 1 16/0

57 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is-placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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P L A yE@i; H R ECUR R ENTS ARTIST TITLE LABEL(S) PLAYS

ToTaL SERGIO VEGA “EL SHAKA™ Duefio De Ti (Sony BMG Norte) 451

ARTIST TITLE LABELES) PLAYS | LOS HURACANES DEL NORTE Nada Contigo (Univision/ 448
BANDA LOS ELEGIDOS Fruta Prohibida (Forovisa) 558 | K-PAZDE LA SIERRA Mi Credo Edimonsa/Disa) L.}
PATRULLA 81 Eres Divina (Disa/ 531 CONJUNTO PRIMAVERA Aun Sigues Siendo Mia (Fonovisa) 408
KUMBIA KINGS Na Na Na (Oulce Nifia) (EM/ Latin) 529 | CONJUNTO PRIMAVERA Hoy Como Ayer fFonovisa) 301
GRUPO INNOVACION Maiana Que Ya No Esté (Fonovisa) 460 PESADO Djalé Que Te Mueras (Warner M.LJ 213

I BY

PO _. El ’.'

i ;(1;5}’:5;&\?;‘@ ¢ piEge e »;:‘.f_;-

. /MOST ADDED"

B8 wE R [ I B
ARTIST TITLE LABEL(S) ADDS
JENNI RIVERA Oe Contrabando (Fomovisa/ 2
EL CHAPO DE SINALOA Para Que Regreses (Disa/ 2
BETO TERRAZAS Mi Gran Verdad (Sony BMG Norte) 2

3
F o

. MOST! i,
e

CREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
INTOCABLE Contra Viento Y Marea (EM/ Latin) +666
CONJUNTO PRIMAVERA Algo De Mi fFomovisa) +205
JENNI RIVERA De Contrabando /Fonovisa) +199
BANDA EL RECODO Hay Amor (Fonovisa/ +138

LOS TUCANES DE TIJUANA La Nacha Bustos (Universali ~ +130
MICHAEL SALGADO No Quiero Seguir Sufriendo /Freddief ~ +119
ALACRANES MUSICAL Si Yo Fuera Tu Amor Univision) +109
LOS HURACANES DEL NORTE Ya Vez... {Univision/ +98
DJ KANE Es Tan Bello (EM/ Latin/ +91
BANDA LOS ELEGIDOS Néufrago En Mi Cama (Fonovisa/ +18

gjgga VE BFEL
INEW,

Lt

LOS SIERRENOS Te Veré Llorar (Disa)

Total Plays: 359, Total Stations: 19, Adds: 0

BANDA LOS ELEGIDOS Naufrago En Mi Cama (Fonavisa/
Total Plays: 341, Total Stations: 18, Adds: 0

LALO MORA L.a Casita De Adobe (Disa/

Total Plays: 313, Total Stations: 20, Adds: 0

NOTABLE Mis Errores (Univision)

Total Plays: 312, Total Stations: 11, Adds: 0

LOS DIFERENTES DE LA SIERRA Camaledn (Disa/

Total Piays: 304, Total Stations: 15, Adds: 0

TRINY Y LA LEYENDA Llegaste A Tiempo (Universal}
Total Plays: 255, Total Stations: 11, Adds: 0

CONJUNTO ATARDECER Hoja En Blanco (Universa/
Total Plays: 251, Total Stations: 12, Adds: 0

LOS CUATES DE SINALOA Nifia Coqueta (Sony BM& Norte/
Total Plays: 245, Total Stations: 11, Adds: 0

DJ KANE Es Tan Bello /EM/ Latin/

Total Plays: 210, Total Stations: 9, Adds: 1

LOS HURACANES DEL NORTE Ya Vez... {Univision;
Total Plays: 165, Total Stations: 10, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radinandrecords.com.
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2 BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia/
1 PUSSYCAT DOLLS Stickwitu (A&M/nterscope/

3 CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group)
8 NE-YO So Sick (Def Jam/IDJMG)

4 KELLY CLARKSON Because 0f You (RCA/AMG)

6 ALL-AMERICAN REJECTS Dirty Little Secret (Interscope/

] FALL OUT BOY Dance, Dance (/s/and//0JMG)

7 NICKELBACK Photograph (Roadrunner/IDJMG)

5 MARIAH CAREY Don't Forget About Us (/skand/IDJMG)

14 NELLY Griliz (Derrty/Fo’ Reel/Universal)

12 NATASHA BEDINGFIELD Unwritten (Epic/

15 JUELZ SANTANA There It Go... (Diplomat/Def Jom/IDJMG/

RIHANNA [f It's Lovin’ That You Want (Def Jam/I0JMG)
FALL OUT BOY Sugar, We're Goin’ Down (/s/and/iDJMG)
BLACK EYED PEAS Pump It /A&M/Interscope/

KELLY CLARKSON Walk Away (RCA/AMG)

RAY J One Wish (Knockout/Sanctuary)

_._._.
@ @

13 KANYE WEST Gold Digger (Roc-A-Fella/Def Jam/IDJMG)

24 EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope)
18 BLACK EYED PEAS My Humps (4&M/interscape)

25 GORILLAZ Feel Good Inc. {Virgin/

23 RELIENT K Who | Am Hates Who |'ve Been (Gotee/Capitol)

33 CASCADA Everytime We Touch (Robbins/

31 STAIND Right Here (Fiip/Atlantic)

32 SAVING JANE Girl Next Door (Toucan Cove/Alert)

22 EMINEM When |'m Gone (Shady/Aftermath/interscope)

20 27 DAL Laffy Taffy (Dee Money/Asylum/Atlantic)

GWEN STEFANI Crash finterscope/
JAMES BLUNT You're Beautiful /Atlantic/
T-PAIN I'm Sprunyg {/ive/Zomba Label Group/

[N ]
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N
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NELLY Grillz (Derrty/Fo’ ReeliUniversal)

MARY J. BLIGE Be Without You (Geffen/
JAMIE FOXX fILUDACRIS Unpredictable L/RMG)
T-PAIN f/MIKE JONES 'm N Luv (Wit A Stripper) L/ve/Zomba Label Group/
MARIAH CAREY Don't Forget About Us (/siand/IDJMG/
JUELZ SANTANA There it Go (The Whistle Song) (Djplamat/Def JamyIDJMG)
CHAMILLIONAIRE Tum It Up (Latium/Universal)
CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group)
11 CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group/
12 RAY J One Wish (Knockout/Sanctuary/
18 8 BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)
EMINEM fINATE DOGG Shake That (Shady/Aftermatlyinterscops)
PUSSYCAT DOLLS Stickwitu (A&M/interscope/
DEM FRANCHIZE BOYZ... | Think They Like Me... (So So Def/Virgin)
DAL Laffy Tatfy (Dee Money/Asylum/Atlantic)
THREE 6 MAFIA Stay Fly (Sony Urban/Columbia)
JUVENILE Rodeo (At/antic/
23 LiL ROB Bring Out The Freak In You (Upstairs/
24 SEAN PAUL Temperature (VP/Atlantic)
26 PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin/
25 BOW WOW Fresh Azimiz (Sony Urban/Columbia/
28 YOUNG JEEZY My Hood /Def Jam/IDJMG/
21 25 TRINA f/KELLY ROWLAND Here We Go (Skp-N-Slide/Atlantic)
37 § DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/

w ™w
1 1
2 NE-YO So Sick (Def Jam/IDJMG)
3 BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia)
5
10
1"
4 7
7 8
g 9
(10}

NOTORIOUS B.1.G. f/P. DIDDY, NELLY... Nasty Girl (Bad Boy/Atlantic/
BUSTA RHYMES Touch it (Aftermath/interscope)

LiL* WAYNE Fireman (Cash Money/Universal)

GWEN STEFANI Luxurious (/nterscape)

27 29
22 30

poweren 1]

MEDIABASE

URBAN

MARY J. BLIGE Be Without You (Geffen/
JAMIE FOXX fILUDACRIS Unpredictable (/AMG/
NELLY Grillz (Derrty/Fo’ ReelfUniversal
BEYONCE' f/SLIM THUG Check On It (Sony Urban/Columbia)
NE-YO So Sick (Def Jam/IDJMG)
CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group/
DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/
PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin)
MARIAH CAREY Don't Forget About Us (/sland/IDJMG/
JUVENILE Rodeo /Atiantic/
T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) {/ve/Zomba Label Group)
TREY SONGZ Gotta Go (Songbook/Atlantic/
BOW WOW Fresh Azimiz (Sony Urban/Columbia)
KEYSHIA COLE Love (A&M/interscope)
BUSTA RHYMES Touch It (Aftermathyinterscope/
RAY J One Wish (Knockout/Sanctuary)
DEM FRANCHIZE BOYZ... | Think They Like Me... (S So Def/Virgin/
LUDACRIS f/FIELD MOB & JAMIE FOXX Georgia (077/Def Jam/I0JMG)
LIL" WAYNE Fireman (Cash Money/Universal)
DAL Betcha Can't Do It Like Me (Dee Money/Asylum/Atlantic)
21 JUELZ SANTANA There it Go (The Whistle Song) (Djalomat/Def JanvIDJMG)
22 NOTORIOUS B..G. f/P. DIDDY, NELLY... Nasty Girl (Bad Boy/Atlantic)
YOUNG JEEZY My Hood (Def Jam/IDJMG/
JUELZ SANTANA Ch Yes (Diplomat/Def Jam/IDJMG)
25 TRINA f/KELLY ROWLAND Here We Go (Shp-N-Slide/Atlantic/
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)
FAITH EVANS Tru Love (Capitol)
TYRA Still In Love (GG&L/Universal)
29 MARQUES HOUSTON Sex Wit You (7.U.6./Universal}
30 KANYEWESTf/ADAMLEVINE Heard EmSay (Roc-A-Felka/Def Jam/IDIMG)
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#1 MOST ADDED
RIHANNA SOS (Def Jam/IDJMG)

#1 MOST INCREASED PLAYS
NE-YO So Sick (Def Jam/IDJMG)

TOP 5 NEW & ACTIVE
CHAMILLIONAIRE Turn it Up (Latium/Universal)
WEEZER Perfect Situation (Geffen/

JASON MRAZ Geek In The Pink (Lava/Atiantic)

LL COOL J F/JENNIFER LOPEZ Control Myself (Def Jam/IDJMG)
FRAY Over My Head (Cable Car) (Epic/

CHR/POP begins on Page 29.

LIFEHOUSE You And Me (Geffen/

JAMES BLUNT You're Beautiful /Atlantic)

ROB THOMAS Lonely No More (Atlsntic)

MICHAEL BUBLE Home (743/Reprise)

ANNA NALICK Breathe (2 AM) (Columbia/

EAGLES No More Cloudy Days (FRC/

MARIAH CAREY We Belong Together (/sland//0JMG/

D.H.T. Listen To Your Heart (Robbins/

KELLY CLARKSON Because 0f You (RCA/AMG)

JON SECADA Window To My Heart (Big 3/

SANTANA f/MICHELLE BRANCH I'm Feeling You (Arista/AMG)
HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)
JIMBRICKMAN W/WAYNE BRADY Beautiful (Wa/t Disney/Hollywood/
BACKSTREET BOYS Incomplete (Jive/Zomba Label Group)
KEITH URBAN Making Memories Of Us (CapitolEMC)
MELISSA ETHERIDGE | Run For Life f/sland//DJMG/

MICHAEL BUBLE Save The Last Dance For Me /7 43/Reprise/
DANIEL POWTER Bad Day /Warner Bros.)

ENYA Amarantine (Reprise)

LEANN RIMES Probably Wouldn’t Be This Way (Asylum/Curl)
JORDAN KNIGHT Where Is Your Heart Tonight (Trans Continentall
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18 22 ERIC CLAPTON Say What You Will (Duck/Reprise)

22 CYNDI LAUPER f/[SARAH MCLACHLAN Time After Time (Epic/
26 SHERYL CROW Good Is Good /4&M/lnterscope/

27 GOO GOO DOLLS Better Days (Warner Bros.)

26 NATALIE GRANT Held (Curty

28 8 GREEN DAY Wake Me Up When September Ends (Aeprise)

ROB THOMAS Ever The Same (Atlantic)
29 ROD STEWART f/DIANA ROSS [I've Got A Crush On You (J/AMG/
€D FAITH HILL Like We Never Loved At All (Curty/Wamer Bros.,)

#1 MOST ADDED
KANYE WEST FILUPE FIASCO Touch The Sky (oc-4-Fella/Def Jam/IDJMG)

#1 MOST INCREASED PLAYS
MARY J. BLIGE Be Without You (Geffen)

TOP 5 NEW & ACTIVE
KEYSHIA COLE Love (A&M/Interscope)

YING YANG TWINS F/AVANT Bedroom Boom (7TV7)
BLACK EYED PEAS Pump It (A&M/Interscope)
DILATED PEOPLES Back Again /Capitol)
NEW RIDAZ Special Girl (Upstairs/

CHR/RHYTHMIC begins on Page 34.

w W

1 1 NICKELBACK Photograph (Roadrunner/IDJMG)

2 2 KELLY CLARKSON Because Of You (RCA/AMG/

4 0 JAMES BLUNT You're Beautiful (Atlantic/

3 4 GOOGOO DOLLS Better Days (Warner Bros.)

6 € ROB THOMAS Ever The Same (Atlantic/

5 6 LIFEHOUSE You And Me (Geffen)

7 7 GREEN DAY Wake Me Up When September Ends (Reprise/
8 ) HOWIE DAY She Says (Epic/

9 & INXS Pretty Vegas (Enic/

11 Y FALL OUT BOY Sugar, We're Goin' Down {/siand//{DJMG)
13 Q@) STAIND Right Here (Flip/Atlantic/

10 12 KEITH URBAN You'll Think Of Me (Capitol/EMC)

14 FRAY Over My Head (Cable Car} /£pic/

18 SANTANA fISTEVEN TYLER Just Feel Better (Arista/AMG)
19 DANIEL POWTER Bad Day (Warner Bros.)

17 TRAIN Cab (Columbia/

16 COLLECTIVE SOUL How Do You Love (£ Music Group)

15 18 ANNA NALICK In The Rough (Columbia)

12 19 ALANIS MORISSETTE Crazy (Maverick/Reprise/
20 20 MADONNA Hung Up (Warner Bros.)
22 LIFEHOUSE Blind (Geffen/
23 COLDPLAY Talk (Capitol)
24 ALL-AMERICAN REJECTS Dirty Little Secret (interscape/
21 24 SANTANA f/MICHELLE BRANCH I'm Feeling You (Arista/AMG)
25 NATASHA BEDINGFIELD Unwritten (£pic/
29 BON JOVI W/J. NETTLES Who Says You Can’t Go Home (/siznd//0/MG/
28 0.A.R. Love And Memories (Lava/
26 CARRIE UNDERWOOD Some Hearts (Arista)
40 JACK JOHNSON Upside Down (Brushfire/Universal)
35 PUSSYCAT DOLLS Stickwitu (A&M/interscope/

#1 MOST ADDED

AVANT 4 Minutes (Geffen/

#1 MOST INCREASED PLAYS
KEYSHIA COLE Love /A&M/interscope)

TOP 5 NEW & ACTIVE
YO GOTT! F/BUN B & 8-BALL Gangsta Party (TV7)
AVANT 4 Minutes (Geffen/
SHAWNNA Gettin' Some (Def Jam South/IDJMG}
ISLEY BROTHERS FIR. ISLEY Just Came Here To Chill (Def SoulDef Jam/IDJMG)
JAGGED EDGE Good Luck Charm (Sony Urban/Columbis)

URBAN begins on Page 37.
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1 1 SHINEDOWN Save Me (Atlantic/

2 @ NICKELBACK Animals (Roadrunner/IDJMG/

3 3 SEETHER Remedy (Wind-up/

4 8 FOO FIGHTERS DOA (ACA/AMG)

b 10 YEARS Wasteland (Republic/Universall

7 6 DISTURBED Stricken (Reprise/

] AVENGED SEVENFOLD Bat Country (Warner Bros.)
n KORN Twisted Transistor /Virgin/

13 AUDIOSLAVE Out Of Exile (Epic/Interscope/

6 10 STAIND Falling (Flip/Atlantic)

12 @ TRAPT Stand Up (Wamer Bros.)

10 12 SEETHER Truth (Wind-up/

8 13 AUDIOSLAVE Doesn’t Remind Me (Epic/interscape)
14 14 HINDER Get Stoned (Universal/

15 15 SYSTEM OF A DOWN Hypnotize (American/Columbia/
16 16 SCOTT STAPP The Great Divide /Wind-up/

21 (D) DISTURBED Just Stop (Repriss/
17 18 P.0.D. Goodbye For Now /Atlantic)
25 @ NINEINCH NAILS Only (interscape)
19 20 THEORY OF A DEADMAN Say Goodbye (Roadrunner/I[DJMG)
23 21 THOUSAND FOOT KRUTCH Move ([EM/ Music Reactive/Tooth & Nail)
2 8 SHINEDOWN | Dare You (Atlantic/
MUDVAYNE Fall Into Sleep (Eic/
20 24 SANTANA fISTEVEN TYLER Just Feel Better (Arista/AMG/
— @ TRAPT Waiting (Warner Bros.)
18 26 SILVERTIDE Devil's Daughter (/AMG)
27 HIM Rip Qut The Wings Of A Butterfly (Warner Bros.)
= ROLLING STONES Rain Fall Down (Virgin/
- NINE INCH NAILS Every Day s Exactly The Same f/nterscope/
22 30 3DOORSDOWN f/BOB SEGER Landing In London...Republic/Universall

#1 MOST ADDED
MICHAEL BUBLE Save The Last Dance For Me (743/Reprise)

#1 MOST INCREASED PLAYS
MICHAEL BUBLE Save The Last Dance For Me (743/Reprise/

TOP 4 NEW & ACTIVE
BARRY MANILOW Unchained Melody (Arista/
NEIL DIAMOND F/BRIAN WILSON Delirious Love (Columbia/
BONNIE RAITT | Don’t Want Anything To Change (Capitol)
DIAN DIAZ Colour Everywhere (Strip City)

AC bsgins on Page 50.
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#1 MOST ADDED
BON JOVI WIJENNIFER NETTLES Who Says You Can't Go Home (Istand/IDJMG/

#1 MOST INCREASED PLAYS
COLDPLAY Talk (Capitol

TOP5 NEW & ACTIVE
JOSH KELLEY Almost Honest (Holywood)

BO BICE The Real Thing (FLA/AMG/
VERTICAL HORIZON When You Cry (Hybrid)
KEITH URBAN Making Memries 0f Us (CapitollEMC)
LIVE The River (Epic)

AC bagins on Page 50.

www americanradiohistorv com

#1 MOST ADDED
FOO FIGHTERS No Way Back (RCA/AMG)

#1 MOST INCREASED PLAYS
ROLLING STONES Rain Fall Down (Virgin)

TOP5 NEW & ACTIVE
EVANS BLUE Cold (But I'm Still Here) (Pocket/Holywood)
WEEZER Perfect Situation (Geffen/
HURT Rapture (Capitol]
MARTY CASEY & LOVEHAMMERS Trees (Burnett/Epic/
REVELATION THEORY Slow Bumn (On/idel Roc)

ROCK begins on Page 59.
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URBAN AC

w ™

1 MARY J. BLIGE Be Without You (Geffen/

3 HEATHER HEADLEY In My Mind (RCA/RMG)

4 CHARLIE WILSON Magic (/ve/Zomba Label Group/

2 4 ALICIA KEYS Unbreakable (L/BMG/

8 8 JAMIE FOXX HLUDACRIS Unpredictable (/AMG/

5 KIRK FRANKLIN Looking... (Fo Yo Soul/Gospo Centnic/Zomba Label Group)
6 7 ERIC BENET | Wanna Be Loved (Reprise/Warner Bros.]

9 8 BABYFACE Grown & Sexy {Arista/RMG/

10 9 VIVIAN GREEN Gotta Go, Gotta Leave /Sony Urban/Columbia)

7 10 KEM Find Your Way (Back Into My Life) (Motown/Universal/

14 8 ANTHONY HAMILTON Can’t Let Go (So So Def/Zomba Label Group)
13 MARIAH CAREY Don't Forget About Us (Island/IDJMG)

11 13 KINDRED THE FAMILY SOUL Where Would | Be... (Hidden Beach/

12 FAITH EVANS Tru Love /Capitol)

18 INDIA.ARIE | Am Not My Hair (Motown/Universal)
26 ISLEY BROTHERS f/R. ISLEY Just Came Here... (Def Soud/Def Jam/IDJMG/
17 EARTH, WIND & FIRE f/BRIAN MCKNIGHT To You (Sanctuary/SRG)
22 BRIAN MCKNIGHT Find Myself In You (Motown/Universal)

16 MARIAH CAREY Shake It Off fIsland/IDJMG)
21 JAHEIM f/JADAKISS Everytime | Think About Her (Divine MilWarmer Bros,)

WILL DOWNING Crazy Love (GRP/VMG)
25 €5 JAVIER Indecent Proposal (Capitol
VIVIAN GREEN Cursed (Sony Urban/Columbia)
24 MELI'SA MORGAN | Remember (Opheus/Luann)
28 TONIBRAXTON Trippin’ (BlackGround/Universal)
LYFE JENNINGS f[FANTASIA Hypothetically (Sony Urban/Columbia/
27 KEYSHIA COLE | Should've Cheated /A&M/Interscope/
1) DWELE Weekend Love (Virgin/
29 SMOKIE NORFUL | Understand /EM/ Gospel)
@ KEM Into You iMotown/Universal)

THE BACK PAGES

February 3, 2006

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista)

TRACE ADKINS Honky Tonk Badonkadonk /Capitof/

BRAD PAISLEY f/DOLLY PARTON When | Get Where I'm Going (Arista/
FAITH HILL Like We Never Loved At Al (CurtyWarmner Bros.)

GEORGE STRAIT She Let Herseif Go /MC4/

TIM MCGRAW My Qld Friend (Curb)

BILLY CURRINGTON Must Be Doin’ Somethin’ Right Mercury/

JOSH TURNER Your Man (MCA/

SUGARLAND Just Might (Make Me Believe) (Mercury)

KEITH URBAN Tonight | Wanna Cry (Capitol)

RASCAL FLATTS What Hurts The Most /L yric Street)
MONTGOMERY GENTRY She Don‘t Tell Me To (Columbia/

KENNY CHESNEY Living In Fast Forward (BNA/

MIRANDA LAMBERT Kerosene /£pic/

TOBY KEITH Get Drunk And Be Somebody (Show Dog Nashville/Universal)
SARA EVANS Cheatin’ [RCA/

BLAKE SHELTON Nobody But Me /Warner Bros./
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DANIELLE PECK | Don't (Big Machine/Show Dog Nashville)
SHEDAISY I'm Taking The Wheel /L yric Street/
LEANN RIMES Something's Gotta Give (Asylum/Curb)

12 18 LITTLE BIG TOWN Boondocks /Fquity/

17 BROOKS & DUNN Believe /Arista/

21 JAMEY JOHNSON The Dollar (BNA/

23 VAN ZANT Nobody Gonna Tell Me What To Do (Columbia/

24 BON JOVI W/J. NETTLES Who Says You Can’t Go Home (island/I0./MG/
22 23 GRETCHEN WILSON | Don't Fee! Like Loving You Today /Epic/

19 24 CHRIS CAGLE Miss Me Baby (Capitol/

26 JACK INGRAM Wherever You Are (Big Machine/Show Dog Nashville)
25 TRENT TOMLINSON Drunker Than Me (Lyric Street/

27 JASON ALDEAN Why (BBR/

POWERED[:L4

MEDIABASE

BRIAN SIMPSON It's All Good (Rendezvous/

RICK BRAUN Shining Star (Artizen/

RICHARD ELLIOT Mystique (Artizen/

EUGE GROOVE Get Em Goin’ (Narads Jazz/EMI/

WALTER BEASLEY Coolness (Heads Up/

MARION MEADOWS Suede (Heads Up/

NILS Summer Nights (Baja/TSR/

KIM WATERS Steppin’ Out (Shanachie)

NAJEE 2nd 2 None (Heads Up International)

CHRIS BOTTI f/JILL SCOTT Good Morning Heartache (Cafumbia)
HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector/
PAUL BROWN Winelight (GRP/VMG)

13 DAVID PACK You're The Only Woman (Peak/

14 BRIAN CULBERTSON Hookin’ Up (GRP/VYMG)

§ BOZ SCAGGS Lowdown (Unplugged) (Virgin/

~00- 2

MICHAEL LINGTON Pacifica (Rendezvous/
SOUL BALLET She Rides /275/
18 DEF JAZZ fIGERALD ALBRIGHT Hey Young World (GRP/YMG/
19 3RD FORCE You Got It (Higher Octave/EMI)
20 GREGG KARUKAS Show Me The Way (Trippin’ ‘N’ Rhytim)
KIRK WHALUM Whip Appeal (Rendezvous)
BRIAN CULBERTSON Let's Get Started (GRP/VMG)
JONATHAN BUTLER Rio Rendezvous)
RAUL MIDON If You're Gonna Leave (Manhattan/EMC)
25 MARC ANTOINE Modern Times (Rendezvous/
(1) STEVE COLE Spin Narada Jazz/EMI)
tZ) MICHAEL BUBLE Home (743/Reprise
(Z) NICK COLIONNE Always Thinking Of You (Narada Jazz/EMl)
¥3) CAMIEL ElAlba (Rendezvous/

w
1
2
4
3
5
6
7
9
12
n
10
13
14
8
15
16
17
18
19
20
21
24
23
22
25
27
30
29
— &]) KEM Find Your Way (Back into My Life) (Motown/Universs)

#1 MOST ADDED
LATOYA LONDON State 0f My Heart (Peak/Concord)

#1 MOST INCREASED PLAYS
JAMIE FOXX FILUDACRIS Unpredictable /3MG)

TGP 3 NEW & ACTIVE
GOAPELE First Love /Skyblaze/Sony Urban/Columbis/
JAGGED EDGE Good Luck Charm (Sony Urban/Columbia)
LATOYA LONDON State Of My Heart (Peak/Concord)

URBAN begins on Page 37.
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AVENGED SEVENFOLD Bat Country (Warner Bros.)

10 YEARS Wasteland (Republic/Universal)

KORN Twisted Transistor (Virgin/

SYSTEM OF R DOWN Hypnotize (American/Columbia/
NICKELBACK Animals (Roadrunner/IDJMG)

SEETHER Truth (Wind-up/

HINDER Get Stoned (Universall

STAIND Falling (Flip/Atlantic)

SHINEDOWN Save Me /Atlantic/

DISTURBED Stricken (Reprise/

SEVENDUST Ugly (Winedark/7Bros.)

AUDIOSLAVE Out Of Exile Epic/interscaope)

DISTURBED Just Stop (Reprise/

P.0.D. Goodbye For Now (Atlantic/

14 15 THOUSAND FOOT KRUTCH Move /EM/ Music Reactive/Tooth & Naill
20 8 EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood)
MUDVAYNE Fall into Sleep /£pic/

FOO FIGHTERS DOA (RCA/RMG/

HIM Rip Out The Wings Of A Butterfly (Warmer Bros.)
THEORY OF A DEADMAN Say Goodbye (Roadrunner/I[DJMG/
25 NONPOINT Bullet With A Name /Bieler Brothers)

24 FLYLEAF V'm So Sick (Octone/RCA/RMG)

26 NINE INCH NAILS Every Day s Exactly The Same finterscope/
28 TRAPT Waiting (Warner Bros.)

32 SHINEDOWN | Dare You (Atéantic/

SILVERTIDE Devil's Daughter (/RMG/

29 27 THRICE Image Of The invisible island/IDJMG/

27 28 DARKNEW DAY Pieces (Warner Bros.)

34 @ REVELATION THEORY Slow Bum (On/idof Roc/

31 30 COLD A Different Kind Of Pain (Fijp/Lava/
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#1 MOST ADDED
TRISHA YEARWOOD & GARTH BROOKS Love Will Always Win (Pearl/Lyric Street)

#1 MOST INCREASED PLAYS
RASCAL FLATTS What Hurts The Most (Lyric Street)

TOP5 NEW & ACTIVE
BIG & RICH Never Mind Me (Waraer Bros.)
JOHN PIERCE I'd Still Have You (RCA/
JOHN CORBETT Good To Go (Fun Bone/
MARTINA MCBRIDE W/DOLLY PARTON I Still Miss Someone (RCA}
BRICE LONG Anywhere But Here [Columbia/

COUNTRY begins on Page 42.

ALTERNATIVE

W

WEEZER Perfect Situation (Geffen/
SYSTEM OF A DOWN Hypnotize (American/Columbia)
10 YEARS Wasteland /Republic/Universal)
AVENGED SEVENFOLD Bat Country (Warner Bros.)
COLDPLAY Talk (Capitol/
SHINEDOWN Save Me /Atlantic/
FALL OUT BOY Dance, Dance (Isiand/IDJMG)
FOOFIGHTERS DOA (RCA/RMG/
NINE INCH NAILS Every Day is Exactly The Same finterscope/
KORN Twisted Transistor (Virgin/
MATISYAHU King Without A Crown (Or Music/Epic/
YELLOWCARD Lights And Sounds (Capitol)
GORILLAZ Dare (Virgin/
DEATH CAB FOR CUTIE Soul Meets Body /At/antic/
NINE INCH NAILS Only finterscope/
AUDIOSLAVE Out Of Exile (Epic/interscope)
GORILLAZ Feel Good Inc. (Virgin/
MY CHEMICAL ROMANCE The Ghost Of You (Reprise/
22 8 NICKELBACK Animals /Roadrunner/IDJMG)
25 WHITE STRIPES The Denia! Twist (Third Man/V2)
STAIND Faliing (Flip/Atlantic/
20 22 LIVING THINGS Bom Bom Bom (Jive/Zomba Label Group/
23 311 Speak Easy Volcano/Zomba Label Group)
26 SHE WANTS REVENGE Tear You Apart (Geffen)
27 25 P.0.D. Goodbye For Now (At/antic/
24 26 STROKES Juicebox (RCA/RMG/
30 8 HARD-FI Cash Machine /Atfantic/

FLYLEAF I'm So Sick (Octone/RCA/RMG)
28 29 RISE AGAINST Life Less Frightening (Geffen/
38 €D STROKES HeartIn A Cage (RCA/RMG)
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#1 MOST ADDED
DONALD FAGEN H Gang (Reprise/

#1 MOST INCREASED PLAYS
STEVE COLE Spin Narada Jazz/EMY)

TOP 5 NEW & ACTIVE
WAYMAN TISDALE Cruisin’ (Rendezvous/
JOE MCBRIDE Double Down (Heads Up/
KEN NAVARRO Stoned Soul Picnic (Positive)
HIL ST. SOUL it's OK (Shanachie/

ERIC CLAPTON Say What You Will [Duck/Reprise)

SMOOTH JAZZ begins on Page 56.

TRIPLE A

w ™

1 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin)
@ COLDPLAY Talk (Capitol)

3 DEATH CAB FOR CUTIE Soul Meets Body /Atlantic/

§ U2 Original Of The Species flnterscape/
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JACK JOHNSON Upside Down (Brushfire/Universall
FRAY Over My Head {Cable Car) (Epic/
7 JAMES BLUNT You're Beautiful /Atlantic/
8 TREY ANASTASIO Shine (Columbia)
8 TRAIN Cab (Columbia)
" GO0O GOO DOLLS Better Days /Warner Bros.)
12 11 SANTANAfILOS LONELY BOYS |Don't Wanna Lose Your Love /Ansta/AMG/
8 12 AQUALUNG Brighter Than Sunshine (Slightly Bigger/Red fak/Columbia)
14 8 FEIST Mushaboom (Cherry Tree/Interscope)
NEIL YOUNG Far From Home (Reprise/
15 15 ROLLING STONES Rain Fall Down (Virgin/
20 ) SHAWN MULLINS Beautiful Wreck Vanguard)
17 17 DAVE MATTHEWS BAND Everybody Wake Up /RCA/RMG)
13 18 JACK JOHNSON Breakdown (Brushfire/Universal)
25 8 BETH ORTON Conceived /Astralwerks/EMC)
- DAVID GRAY Tell Me Something (Hospital Food) (4 TO/RCA/RMG)
21 21 DEPECHEMODE Precious /Mute/Sire/Reprise/
24 €D 0.AR. Love And Memories fLava)
19 23 JAMIE CULLUM Get Your Way (Verve Forecast/VMG/Universall

(V=T B - ]

28 SUBDUDES Papa Dukie... (Back Porch/Narade Productioms/EMI)
27 WALLFLOWERS God Says Nothing Back (/nterscope/
30 BONNIE RAITT [ Don’t Want Anything To Change [Cap#tay

23 27 SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG/
26 28 NICKEL CREEK Jealous Of The Moon (Sugar Hill)

22 29 BOBMARLEY f/ERIC CLAPTON Slogans (/sland//0/ME!

29 30 ERIC CLAPTON So Tired (Duck/Reprise/

#1 MOST ADDED
FOO FIGHTERS No Way Back (RCA/RMG)

#1 M@ST INCREASED PLAYS
SHINEDOWN | Dare You (Atiantic)

TOP 3 NEW & ACTIVE
REVERY Popstar Wedding (Evo/
ANBERLIN Paperthin Hymn (Tooth & Nad/EMI Music Reactive)
MARTY CASEY & LOVEHAMMERS Trees (Bumett/Epic/

ROCK begins on Page 59.

#1 MOST ADDED
FOO FIGHTERS NoWay Back (3CA/AMG)

#1 MOST INCREASED PLAYS
NINE INCH NAILS Every Day Is Exactly The Same f/nterscape/

TOP 5 NEW & ACTIVE
BRIL Far Away (Kitland
SHINEDOWN | Dare You (Atiantic)
SIA Breathe Me (Astralwerks/EMC)
DISTURBED Just Stop (Reprise/
WE ARE SCIENTISTS Nobody Move, Nobody Get Hurt (Vg

ALTERNATIVE begins on Page 59.

wwWw americanradiohistorv com

#1 MOST ADDED
DEATH CAB FOR CUTIE Crooked Teeth (Atiantic/

#1 MOST INCREASED PLAYS

JACK JOHNSON Upside Down /Brusifiverliniversall

TOP5 NEW & ACTIVE
LIFEHOUSE You And Me (Geffen)

MIKE DOUGHTY Busting Up A Starbucks (ATO/AMGY
MAT KEARNEY Nothing Left To Lose (Aware/Cokmbis/
SUSAN TEDESCHI Evidence (Verve Forecast/VMG)
AQUALUNG Left Behind (Skgholy Bigger/Red Ink/Cokomisis)

TRIPLE A begins on Page 65.

February 3, 2006 Radio & Records ® 83


www.americanradiohistory.com

AB 2006, the sales, management and leadership conference, takes place this week in
Dallas. It is a great opportunity to learn from and grow with radio salespeople and
managers from around the country and the world.
On the other 362 days of the year, the services division of the RAB, led by Exec. VP
Mike Mahone, is available to all members to provide information, answer questions,
solve sales problems and help create opportunities.

Getting into the business: “I was attending Ohio State University in Columbus. I was in Navy
ROTC and on full scholarship. I attended a class called Introduction to Broadcasting, and about
halfway through the quarter they mentioned that there was a job open at a place called B&B Radio
Lab and that it paid $50 a month or something like that. That was big money for a college kid back.
in those days, so I applied for the job. I thought it would be like doing AV in high school.

“T walked into this radio studio. There were all the lights, dials, microphones, boards, turntables
and cart machines, and I thought, ‘This is really cool!” Somehow I got the job and started falling in
love with the business. I ended up giving up the scholarship with the Navy so I could finish my
college courses in broadcast communications.”

First real job: “The beginning of my senior year in college I got my first job in radio, answering
the phones at WCOL/Columbus. They had a nighttime call-in show, and I took the requests. I moved
from there into a part-time on-air job at an FM Religious station, doing the IDs between tapes.

“From there I did part-time news and the evening show at WCOL. We used to ‘stack back-to-back
on the solid-gold million-dollar weekends, doing Top 40. This was the late '60s. My on-air career
started taking off, and I decided to drop out of school for a while and never went back.”

Moving into sales: “When I left WCOL I went to WMNI/

Columbus, which was the Country station in town. I did evenings for
a while, and then the morning drive slot opened up. I did mornings
for a year or so, then had a bad experience with management and
took a short sabbatical from radio. I actually worked for Mayflower
Van Lines for about nine months. I decided that wasn't the career
path I wanted to take.

“I was getting ready to go back to school, and someone I had
‘met at WMNI decided to get involved in ownership at a station in
Dover, OH, WJER. The guy’s name was Gary Petucola. He convinced
me to pack up my wife and move to Dover and get into sales.”

Making the transition: “It was a great experience. I should say,
it ended up being a great experience. For the first four or five
months it was a terrible experience because I couldn’t sell my way
out of a wet paper bag. One day I was in the office and saw this flyer
from an outfit called the RAB. I thought, ‘What the hell’s the RAB?' I
looked at the flyer, and it was from the Radio Advertising Bureau,
advertising this one-week school for radio salespeople that it held
two or three times a year. The next one happened to be at Rutgers.

“I went to my manager and finagled him into sending me. I went
to the school for a weekend, came back, set all kinds of sales records
and became Sales Manager in about nine months. It was a life-

a major problem just letting all the managers and sellers know the depth of what we have and all
the resources available to help them on a day-to-day basis.”

How members can best take advantage of the RAB's services: “There are two ways. One is
going to the website. Spend 10 minutes a day looking at different areas. There are thousznds of
pages of information available. The other way is to call us. There’s a toll-free number. Just call and
say, ‘Look, here’s my issue, here’s my problem, here’s what I'm dealing with, and let our member
consultants go to work for you.

“We work as hard to solve the problems of broadcasters in the smallest markets as we do those
of broadcasters in the largest markets. We work hard to make sure that we're serving the entire
constituency, regardless of market size and format.”

State of radio: “A lot of people in radio have kind of a negative attitude about radio. They
are concerned about the future because of everything that’s going on around them. We've got,
what, 229 million listeners every week and 180 million listeners every day? That translates to
93% of the population listening to radio every week and about 73% of the population listening
daily.

“When eight-track players came out, that was going to be the death of radio. Then cassette
players. And then everyone had a CB radio in their car, and radio was going to die. Then audio
showed up on the ‘Net, and people said that was going to be the end of broadcast.

“Radio has always been able to adjust to the times. Radio has a great future, and I'd like to see
people have a good, positive attitude about what we already have and think positively about how
we can keep that strong and keep it growing.”

Thoughts on this week’s conference: “The first one I zttended
was in 1980, and I've been to every single one since. People who
attend on a reqular basis always leave saying, You know, I'm glad I
was here. I learned new things, I got a chance to talk to pecple, I got
a chance to talk about problems, and I got better insight into what
some of the solutions are’

“The conference is all about taking those three days to immerse
yourself in what's going on in the industry, what other peopie are
thinking and what experts outside our industry are saying. It's about
the entire experience.” .

Something about the RAB that would surprise our readers:
“The amount of materials and resources we have available. The other
thing is, people don't realize how small our staff is. Our total head
count is around 50, with 25 in the services division. These are the
most talented, dedicated, hard-working people I've ever had the
opportunity to work with. If you estimate six or seven sellers per
station, we're probably serving at least 50,000 and maybe 62,000
sellers.”

Most influential individual: "My wife, Ann. She’s kind of the
center post. She’s the one who keeps me centered and keeps me on
the straight and narrow. If there are days I get discouraged, she
bumps me up a little bit. If I'm starting to think too highly of myself,

changing deal.” she gets me back on track.”
Joining the RAB:. “From Dover, I ended up going to Cleveland MIK-E MAH ON -E Career highlight: “I took this job 15 years ago and assumed I was

and working in News/Talk radio for about a year, then down to Exec. VP /Services Radio Advertising Bureau going to do it for one year, until I found my next station giq. Fifteen

WHPC/Canton, OH. I then moved into the GM’s chair at WSOM/Akron.
1 was also doing some work with the RAB during this time. I was on
the Sales Advisory Council and developed some systems for doing written presentations.

“Wayne Cornell found out about this and invited me to sit on a panel at one of the conferences.
The next year he invited me back to do a full 45-minute workshop. Wayne and I became friends, and
he kept after me about coming to work for the RAB. I said, ‘Thanks, but I don't think so! When
WSOM was sold, though, it seemed like the ideal opportunity. Wayne and I talked, and, next thing
you know, I was moving the family to Chicago to handle the Midwest region for the RAB.”

His responsibilities: “I run the services division, which is the largest division, in terms of
employees. We provide radio-marketing resources to 6,000 member entities, mostly radio stations.
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Those resources include category information on about 200 business categories — that’s business and

Ry

consumer data, competitive media information and co-op and NTR resources. We have the largest
media-marketing database in the world at RAB.com.

“On top of that, we do certification programs, the Radio Sales Training Academies, and we
provide proprietary software, like the Radio Sales Assistant Easy Option. All of the things the RAB
provides to our members in terms of resources are my responsibility.”

Long-term goals: “The first goal is to watch how the industry reacts to all the changes going on
and to see what changes are going to come about at the RAB with Gary Fries announcing his
retirement, which will occur sometime this year. We have so many projects in the pipeline now, and
we have been successful with 99% of them. The mission for this year is to keep all those programs on
track and to maximize them.”

Biggest challenge: “One of the biggest challenges is to communicate effectively to our members
all the resources we have. There’s so much data, so much information and so many programs that it is
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years later, here I am. I'm extremely proud of what we've
accomplished. I'm proud of this industry, the way it's growri. I'm proud
of the way it's served its listeners and its advertisers. I can't think of a better place to be.”

Career disappointment: “There was the day this quy came into my office and wanted me to
get involved in this company and maybe think about investing. They had this wild idea about
storing audio content on the web. His name was Mark Cuban, and for about $200 I could have
invested in his company. I was probably thinking, Internet audio? That's never gonna fiy!’
Seriously, though, I'm happy with the choices I've made.”

Favorite radio format: “News/Talk and Oldies.”

Favorite television show: “West Wing.”

Favorite song: “You Raise Me Up, by Josh Groban.”

Favorite movie: “Polar Express.”

Favorite restaurant: “I can't say there’s one in particular, but I like steak.”

Beverage of choice: “Starbucks.”

Hobbies: “I sing, primarily with a chorus here in Dallas. It's made up of 135 men, and it's
called The Vocal Majority. We sing barbershop and-pops. We rehearse every Thuysday night and
performances are done on the weekends, so it tends to work out with my travel.”

E-mail address: “mmahone@rab.com.”

Advice for broadcasters: “Remember what a great medium we work in. It's a phenomenal
medium. We have a phenomenal impact on listeners and advertisers every single day. We've got a
great future ahead of us. We just need to embrace the new technology and stay focused on the
needs of our listeners and advertisers. If we continue to do this, it will be a great medium for many
years to come.”
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“The most compelling content on the radio is now heard in
New York, Los Angeles, Chicago, Philadelphia,
San Francisco, Dallas, Washington, Atlanta,
and over 230 other markets!™

...imagine yourself in front of the largest news- j@ m

stand in the world, and suddenly every great u !
article you need jumps into your hands... radl@ 1

our life

Music and Intelligence fo

Radio is seeing the huge success 0™ The
John Tesh Radio Show with staggering
ratings and passionate listener feecbeck.
The fact that Tesh's "Intelligence For
Your Life" is crcssing over to multipl2
formats and dayparts is ndicative o~ the

show's mass aopeal. Julie Kertes
Radio & Records

Your show is better than Oprah and Dr. Phil
D= E0gEstiet - Amanda N., MT

= ...Music and Intelligence for Your Lite
is a safe haven for family listening.
« Children, men and worren of all ages
~ can gain something from the show.

Radio Ink Magazne
Cover Story

I am heading into my senior year of
college and I plan on putting your
N\ stress and sleep advice mto use every
Rl step of the way! - Alesha D., ME
-
= ...More remarkable s that Tesn's
) five-hour show is on ~he air some-
= where in the United States during
every day part - and on six differ-

ent formats. The buzzword here

is versati ity. Chuck Taylor
Billhoard Magazine

Your shov’ gives me the motivation

nevs . to try harder and keep on going.
G' veé us 2 0 minu teS an d Whether you are teaching me nhow

we'll make you the smartest to stay fit, or tips on how to get
ahead, your words are inspirirg.

person in the room ' Your show goes the extra mile to

Affiliate Relations: Scott Meyers, The TeshMedia Group help people .
888-548-8637 or 516-829-0964 scotl@meyers.net P pecple. -Chip C, 5C
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William Adams ° Afro-latin Jazz Orchestra With Arturo
O'Farrill * Christina Agquilera + Trey Anastasio * Audio
Adrenaline * Audioslave * John August * Dallas Austin *
Ramon Ayala y Sus Bravos Del Norte * Marcia Ball « Ray
Barretto ° Big & Rich * Steve Berkowitz * Tarence Blanchard ¢
Eddie Blazoncayk’s Versatones * Blue Highway ¢ Printz Board
» William Bolcom * Bobby Boyd * Peter Boyer ¢* Solomon Burke
¢ Burning Spear (PRS) * Sam Bush * Gary Calamar * Kurt Carr
e Casting Crowns ° Christopher Cerf ¢ Steven Curtis
Chapman * Chersryhoimes * The Chieftains GMRO) ¢ Billy Childs
e Willy Chirino ¢ Eric Clapton (PRS) ¢ Dorinda Clark-Cole *
Andrew Coleman ¢ Conjunto Progreso * Ry Cooder * Stewart
Copeland * The Crabb Family * Robert Cray ¢ Bill-Cunliffe ©
Rivers Cuoma ¢ Daft Punk (PRS) * Charlie Daniels ¢ Andrew
Dawson * Day of Fire ¢ Jack De Johnette * Death Cab For
Cutie * Deep Dish * Mos Def ¢ The Del McCoury Band * De
La Soul * Ani DiFranco ¢ Jerry Douglas * Dave Douglas * Paquito
D’Rivera * John Du Prez (PRS) ¢ Jerry Duplessis * Nokie Edwards *
Danny Elfman = Ahmet Ertegun ¢ Bill Evans * Fall Out Boy * Sammy
Figueroa * Béla Fleck * Floetry * David Foster * Jamie Foxx ° Aretha
Franklin ¢ Kirk Franklin * Carlos Franzetti * John Frye ¢ Joachim
Garraud (SAC=N) ¢ Larry Gatlin * Michael Giacchino * Gilberto Gil *
Vince Gill * Jimnmie Dale Gilmore * Osvaldo Golijov * Thomas Golubic
* The Grascals ¢ Grits * Buddy Guy * Merle Haggard * John Hammond
e Jeff Hanna * Raiatea Helm * Dave Holland Big Band * Marcus
Hummon ¢ Israel Houghton ¢ Van Hunt ¢ Eric Idle (PRS) * Intocable ¢
Jamiroquai (PRS) ¢ Jars of Clay * The Jazz Chamber Trio * Rodney
Jerkins ¢ Eric Johnson * George Jones * The Jordanaires * Ledward
Ka'apana ¢ Kzane (PRS) ¢ John P. Kee ¢ Garrison Keillor * Toby Keith
* R. Kelly * B.B. King * Kitaro * Kraftwerk (GEMA) ¢ La Secta AllStar
e La Tropa F ¢ Ladysmith Black Mambazo GAMRO) ¢ Las 3 Divas ° The

david baxe (pec) @ cream (prs) @
merte haggard @ cichard prijor @
tHhe weavers

WIRLTT LT
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owen bradie ) @ al schmett

Numbers-in photos irdicate multiple nominations

dixcie checls
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Last Poets * Donald Lawrence ° Ricky Lewis ¢
The Light Crust Doughboys ¢ Lil Wayne °

» Harold Lily » Aarom Lindsey ¢ Linkin Park °

Little Joe * Los Lonely Boys * Los Pl2nesos de

la 21 » Andre Lyon * Maroon5 * Joeworn Martin

e Martina McBride * Vicky McGehee =- Tim

McGraw ¢ Sarah MclLachlan (SOCAN) ¢ Meat

Beat Manifesto * Fat Metheny Group = Luis

Miguel * Mingus Bic Band * Miniswry * Keb Mo

¢ Molotov * Rick Moranis (SOCAN) ¢ Joel Moss

e Mudvayne * Martha Munizzi * Walter Murphy

A e Meshell Ndegeocello ¢ North Mississippi

Allstars = The.Oak Ridge Boys ¢ Claus
Ogerman GEMA) ¢ Orishas (SACEMI ¢ Walter
Ostanek (SOCAN) » George Pajon, Jr. * Eddie
Palmieri * John Prine * Queens eof the Stone
Age °* Rascal Flatts * Joshua Redman Elastic Band * Somny Rollins *
The Royal Jesters * Eddie Santiago * Marvin Sapp ¢ Al Schmitt »
Fatman Scoop * Seal PRS) « José Serebrie- *» Shakira * Wayne Shorter
Quartet * Ron Sluga * Omar Sosa * Luciana Souza * Jimmy Sturr ¢
Sugarland ¢ Tierney Sutton ¢ System of a Down * Tiempo Libr=2 © Ali
Farka Touré (BUMDA) ¢ Turtle Island String Quartet ¢ Keith Urban ¢
Bebo Valdés * Marcello Valenzano ® Louie Vega * Rhonda Vimzent &
the Rage ° Brian Wilson * BeBe Winans * George Winston * Paul
Winter Consort * Hugh Wolff « David Yazbek * Ying Yang Twins
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