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Rock Formats Pave Foos' `Way' 
RCA/RM3 3owerhouse band The Foo Fighters a-e 

experiencirg runaway success with their latest, In 

Your Honor. No Way E 3ck." the third single off the 

double -CD set, conquers 

Most Added at Alterna- 

tive, with 29 adds, 

debuting at No. 45'; at 

Active Rock, with 21 

adds and a debut at No. 

39 "; and at Rock, with 

five adds. www.rodioandrecords.com 
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The Fight For The Flag 
The FCC is apparently about to win the right to inpose 

a broadcast flag to prevent unauthorized redistribition 

of copyrighted digital video, and the RIAA is stepping 

up its efforts to see that similar 

flags are embedded in digital 

audio broadcasts. Read a 

few arguments for and 

against this move in 

Technology Editor Brida 

Connally's column this 

week. Page 20. 

'PIA Stupid Gins 

PRODUCED BY BI LLYMANN FOR THE WELL LTD. 
EXECUTIVE PRODUCER: PINK 

MANAGEMENT: ROGER DAVIES FOR RDWM 
LAURA WILSON - STEVEN MANZANO 
IRENE TAYLOR - LISA GA34RETT ZOMBA ABEL GROUP 
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ff you haven't 
heard her lately... 

OGH 
BROWNE ti 

just keeps getting STRONGER! 
New York, NY WOR -AM 1.5 Share W25-54 

2.9 Share W35-64 

Buffalo, NY ( #1AM) WBEN -AM 4.1 Share W25-54 
9.9 Share W35-64 

Minneapolis, MN WFMP -FM 2,7 Share W25-54 
4,8 Share W35-64 

Oxnard- Ventura, CA KV A -AM 2.9 Share W25-54 
5.2 Share W35-64 

Cape Cod, MA WXT< -FM 14.3 Share W25-54 
27,3 Share W35-64 

Sebring, FL WWTK -AM 7.1 Share W25-54 
6.5 Share W35-64 

St Cloud, MN WJON -AM 9,1 Share W25-54 
10.0 Share W35-64 

Tyler - Longview, TX KTBB -AM 6.7 Share W25-54 
8.3 Share W35-64 

Source: Arbitron Metro Sp05 /Su05 to Fa05, increases during actual airtimes, 

and YOUNGER! 
Just listen to her calls! From children to teens, from college grads 

to young professionals, Dr. Joy runs the gamut of young callers! 

and HEALTHIER! 
The Dr. Joy Browne Radio Show 

is simulcast LIVE M -F, 1 2p ET, on 

Dis oueru 
Ì, ` Health 

CHANNEL 

and BETTER THAN EVER! 
Dr. Joy Browne...America's Relationship Doc. 

Weekdays, 12n -3p ET, with refeeds. 
Plus A Moment of Joy" Daily Feature! 

RADIO ' 
worradìonet.com 212.642.4533 

www.americanradiohistory.com
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EXPANDING THE BRAND 
KTAO'Taos, NM owner Brad 

Hockmeyer has made his station a 

powefui force in the community 
throuaf careful expansion of its brand. 

With it outdoor venue, a record label, 

a monthly arts magazine, calendars 

and mcre, both recognition and 

revenue are up for KTAO. 

See Page 65 

SELLING LATIN RADIO 
The introduction of Latin formats geared 

to bilingual and bicu tural listeners raises 

an important question: Should 

advertisers consider targeting Hispanics 

with bil igual ads? Latin Formats Editor 

Jackie Madrigal talks to Association of 

Hispan c Advertising Agencies CI-airman 

Alex Lcpez Negrete about this issue and 

others Effecting advertising on Spanish - 

IangLage stations. 

See Page 

SPANISH CONTEMPORARY 

SIN BANDERA 
Suelta Mi Mano (Sony BMG) 

BEYONCE I/SLIM TAUG Check On It (Sony Urban/Columbia) 

NELLY G-117 (Derry/Fo' Reel /Universal) 

MARY J. BUGE Be Witho Jt You (Geffen) 

Prdildal! 
AC 

MARY J. BLIGE Be WÍthoJt You (Geffen) 

Fr 

C OSE', 
KIRK FRIuVIO.IN LcoIdng. Fo Yo SouGGospo Centric/Zomba; 

or CARRIEUNDERWOOD Jesus, Take The Wheel (Arista) 

SMGO'i<H JAll 
BRIAN SINPSON ft's All Good (Rendezvous) 

t 
LIFE- OUSE You And Me Gelfen) 

NICK'= LBIIICK Photograph (Roadrunner/10.M) 

,SHIN* -DCIWN Saw Me (Atlantic) 
AELMCDS.P.PE.9,1W.P16111.5.811111 

0 AVENGED SEVENFOLD Erat Country (Warner Bros.) 

TWEEZES Perfect Situation (Geffen) 

x' KT TUNSTALL Bieck Horne & The... (Releniess Virgin) 

NATRLL'_ GRANT What A e You Waiting For (Curb) 

THIRD AY Cry C ut To Jesus (EssentiaUPLG) 

0FALLINE UP Moonlit (BEC/Looth & Nail) 

NEWSC "SIG Psalm 4G (Integrity Label Group) 

INTCCF.3LE Contra Vienro Y Marea (EMI Latin) 

0.MAPC 9NTHONY Te Amor Me Hace Bien (Sony 8MG) 

DAISY YANKEE Rompe (El CarteIinterscope) 

THE INDUSTRY'S NEWSPAPER 
www.radioandrecords.com 
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COUNTRY SHOWDOWN 
Country radio has American Idolto thank 

for Carrie Underwood and Nashville Star 

for Miranda Lambert, but the big dog 

when it comes to talent contests for 

country hopefuls is the 24- year -old 

Country Showdown. Each year between 

450 and 490 Country stations participate 

in promotions connected to the contest, which this year 

was won by Michelle Rene (pictured). Go behind the 

scenes in this week's Nashville column. Page 43. 

To achieve, you must believe: Page 56 

Beasley Says Yes To PPM 
First radio group to officially endorse device; 

also, study of meter shows increase in reach 

Beasley Broadcast Group 
has become the first radio 
company to officially en- 
dorse Arbitron's Portable 
People Meter. 

The company on Tuesday 
signed a multiyear agree- 
ment with Arbitron to 
continue receiving rat- 
ings services. As part 
of the terms of the 
deal, Beasley said it 
has agreed to use 
PPM -based rat- 
ings when the de- 
vice is deployed in the Phila- 
delphia market. 

Beasley owns 41 stations 
across the U.S., including 
two AMs and two FMs in 
Philadelphia, the company's 
biggest market 

"Beasley is a progressive 
company committed to uti- 
lizing the most advanced 
technologies available to the 
radio industry to enhance 
our platform for both listen- 

ers and advertisers," Beasley 
Chairman /CEO George Beas- 
ley said. "'The Portable People 
Meter will provide additional 
integrity to our ratings results, 
which we believe will be em- 

braced by our ad- 
vertising clients." 

Arbitron Presi- 
dent /Sales & Mar - 

keting Pierre Bauvard 
said, "Our goal is to 

secure a critical mass 
of stations and agencies 

to allow us to go forward 
with the deployment of the 
Portable People Meter system 
for radio-audience measure- 
ment in the United States. 

"We anticipate that Beas- 
ley will be the first of many 
to embrace the PPM as a 
means to support radio-in- 
dustry growth. With wide- 
spread industry use, the PPM 
will help radio enhance the 
medium's credibility among 

PPM See Page 10 

Perez Appointed 
Univision/S.F. OM 
By Jackie Madrigal 
R &R Latin Formats Editor 
Imadrigal@radioandrecords.com 

Fernando Perez has been 
named OM of Univision Radio's 
San Francisco cluster, a newly 

created position. 
His responsibilities 
include supervis- 
ing the program- 
ming of Spanish 
Oldies KBRG (Re- 
cuerdo), Spanish 
News/Talk KLOK- 

Perez AM (Radio Ca- 
dena Univision), Regional 
Mexican KSOL & KSQL (Es- 
tereo Sol) and Latin Urban 
KVVF & KVVZ (La Kalle). 

Perez most recently pro- 
grammed Radio One's Regional 
Mexican KROI (La Mera Mera)/ 
Houston. Before that he was OM 
of Spanish Broadcasting System's s 

PEREZ See Page 10 

Davis Adds WNUA/Chicago PD Duties 
By Carol Archer 
R &R Smooth Jazz Editor 
carcher @radioandrecords.com 

Clear Channel /Chicago Regional VP /Pro- 
gramming Darren Davis has added PD duties at 
the duster's heritage Smooth Jazz station, WNUA. 
He replaces Steve Stiles, who has exited. 

Davis became Regional VP /Programming of 
Clear Channel /Chicago, OM /PD of the duster's 
AC WLTT and OM of WNUA in December 2005 
after spending three years as RVPP of the 
company's Detroit station group and PD of that 
cluster's AC WNIC. In his current RVPP role, 
Davis handles regional programming for all Clear Channel radio 
stations in Chicago and Milwaukee, Madison and Eau Claire, WI. 

DAVIS See P _' 

Davis 

RCS Acquired By Clear Channel 
Clear Channel on Jan. 24 quietly acquired White Plains, NY- 

based Radio Computing Services, a provider to radio of such well- 
known scheduling and broadcast software as Selector, for an un- 
disclosed price. 

With the announcement came con- 
firmation that RCS founder Dr. An- 
drew Economos will retire. However, = 
he will remain involved with the Sound Software 
company he established in 1979 un- 
der a multiyear consulting agreement with Clear Channel. A Clear 
Channel representative said that current RCS management will con- 
tinue to handle the firm's day -to-day operations. 

RCS See 
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The Glamour Of Google 
dMarc deal attracts industrywide attention 

By Adam Jacobson 
R &R Management, Marketing, Sales Editor 
ajacobsoneradioandrecords.com 

When Internet giant 
Google Inc. announced on 
Jan. 17 that it had agreed to 
purchase radio-industry digi- 
tal solutions provider dMarc 
Broadcasting, many rushed to 
praise the deal. Others re- 
sponded more cautiously as 
questions arose about how 
the deal will affect the ad -rep 
business. 

While it's uncertain how, or 
whether, Google's multimil- 
lion- dollar acquisition of 
dMarc will affect business at 
Interep or Katz Media Group, 
Google's entry into radio sales 
could add a whole new dy- 
namic to the world of ad 
placement, with hypertarget- 

ed spots filling available slots 
at radio stations nationwide. 

If you're familiar with Scott 
Systems or Maestro, you're al- 
ready familiar with dMarc. 
The company's Maestro soft- 
ware provides an avenue for 
advertisers to connect directly 
with radio stations via an au- 
tomated advertising platform. 

Its platform simplifies the 
purchase, scheduling, deliv- 
ery and reporting of radio ad- 
vertising, allowing advertisers 
to buy and track their adver- 
tising more efficiently. 

Google's deal for dMarc 
means, in all likelihood, that 
ad- placement technology 
will be integrated into the 
Google AdWords platform, 

See Page 16 

Theodore Named 
CC /Detroit OM, 

Michigan RVPP 
By Sarah Vance 
R&R Staff Reporter 
svanceeradioandrecords.com 

Dom Theodore 
has been promoted 
to Regional VP /Pro- 
gramming for Clear 
Channel's Michigan 
stations and OM of 
the company's en- 
tire Detroit duster, 
which comprises 
Sports WDFN, Talk WDTW- 
AM, Classic Rock i DTW -FM, 
Urban WJLB, CHR/Pop WKQI, 
Urban AC WMXD and AC 
WNIC. Theodore was previ- 
ously OM /PD of WDFN & 
WKQI. 

The 20 -year broadcast vet- 
eran succeeds Darren Davis, 
who in December 2005 became 

THEODORE Seep Page 10 

Theodore 
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The Woman Who 
Women Relate To... 

And The Rankings 
Prove It! 
STAT Crds: 

SEX TLE KRWM -FM 

PHO -NIX KESZ -FM 

TAMINA WWRM -FM 

ST. SOU S KEZK -FM 

CINCINNATI WRRM -FM 

SAN ANTONIO KQXT -FM 

SALT LAKE CITY 'COSY -FM 

LAS VEGAS KSNE -FM 

ORL.ANCC WMGF -FM 

NOFFOLK WWDE -FM 

AUS IN KKMJ -FM 

RALEIGH- CURHA`M WRSN -FM 

NASHVILLE WJXA -FM 

HAR -FORD WRCH -FM 

RICHMOND WTVR -FM 

GRAND RAIDS WOOD -FM 

ALI NTOWN WLEV -FM 

MONTEPEY KWAV -FM 

COLCRADO SPRINGS KKLI -FM 

www.americanradiohistory.com
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Who's Following Stern To Satellite? 
Study shows 86% not likely to subscribe to Sirius 

By Joe Howard 
MR Washington Bureau Chief 
jhowardaaMoandrecords.com 

Some 86% of more than 
1,000 people randomly 
surveyed in a study con- 
ducted by Roper Omni - 
Tel for American Media 
Services said they're not 
likely to begin subscribing 
to Sirius Satellite Radio 
now that Howard Stern 
has moved there. 

Broken down, 69% said 
they're "not at all likely" 
to follow Stem to Sirius, and 17% 
said they are "not very likely." 
Only 12% said they're "very" or 
"somewhat" likely to follow the 
jock to satellite radio. 

After being informed that the 
service requires the purchase of a 
receiver and a monthly fee, 82% 
said they are "not very" or "not at 
all" likely to purchase satellite ra- 
dio, with 64% choosing "not at all 
likely." 

However, of the roughly 10% of 
respondents who were already 
subscribing to either XM or Sirius, 
88% said they are "very" or "some- 
what" likely to renew their sub- 

scriptions, including 57% who 
said it is "very likely" they'll keep 

the service. Some 8% said 
it is "not very" or "not at 
all likely" that they'll re- 
up. 

Meanwhile, Banc of 
America Securities analyst 
Jonathan Jacoby noted in a 
Jan. 27 report that the re- 
cent grant of more than 34 
million shares of Sirius 
stock to Howard Stern 
and his manager, Don 
Buchwald, along with in- 

centives Stem will be paid when 
Sirius hits certain subscriber tar- 
gets, could push the total value of 
Sirius' deal with Stern to about 
$670 million. 

Stem's original deal with Sirius, 
signed in October 2004, was 
worth $500 million. However, 
Sirius' stock price has increased 
since then, pushing the value of 
Stern's options to approximately 
$200 million. 

Additionally, Jacoby estimated 
that Stern will be paid another $70 
million in commission fees for 

Stern 

MIMIMMID. 

STERN See Page 10 

'XX Sports Radio' Debuts In San Diego 
The Broadcast Company of the Americas on Wednesday began si- 

mulcasting Sports XPRS -AM (The Mighty 1090)/Tijuana -San Diego 
on clustermate XHBCE -FM, rebranding the two stations as "XX 
[Double X] Sports Radio FM /AM." XHBCE was Regional Mexican "La 
Pantera" until it began stunting earlier this week, dropping the KLAX/ 
Los Angeles -based El Cucuy De La Mañana wakeup show in the pro- 
cess. 

BCA CEO John Lynch said, "With the combined strength of two sta- 
tions, the simulcast will bring San Diego Padres baseball games and 
Sports Talk to a wider physical area and an estimated additional half - 
million listeners. The XX Sports Radio FM /AM name is one we de- 
cided on for the powerful way it conveys the idea of a great station 
and a great lineup, broadcast on both Fla! and AM." 

The Viejas Band of Kumeyaay Indians owns 50% of the Broadcast 
Company of the Americas. 

MORNIN[:S IN SPAI:E 

The Good Morning America Radio Show, which combines elements from ABC - 

Ns Good Morning America with original segments, recently launched on XM 

Satellite Radio, and show personnel gathered fora small soiree to celebrate. Seen 

here are (I -r) GMA co- anchors Robin Roberts and Diane Sawyer, Good Morning 

America Radio Show host Hilane Bersky and GMA coanchor Charles Gibson. 

Bouchard, Chios Set As Roadrunner VPs 
Roadrunner Records has 

named Dave Bouchard VP /Pop 
Promotion and Elias Chios VP/ 
Modem Rock & Video Promo- 
tion. Both report to label Sr. VP/ 
Promotion Dave Loncao. 

Bouchard was most recently 
the Los Angeles -based National 
Director /Promotion, West Coast 
for the Island Def Jam Music 
Group. Chios has been elevated 
from Roadrunner's Sr. Director/ 
Modem Rock & Video Promotion 
post. 

"It's a true honor to work for 
such an amazing, dedicated la- 
bel," Chios told R&R. "Our cream- 
of-the-crop promotion staff is so 

inspirational and makes this job a 
heck of a lot of fun. I can't thank 
Dave Loncao and [label Presi- 
dent] Jonas Nachsin enough for 
making this a reality 

"I am thrilled beyond belief, 
and this truly is a fantastic way to 
start what we all know will be the 
most successful year in Road- 
runner's 26 years." 

In related news, Roadrunner 
has named Samantha Lennon 
Promotions Coordinator and 
upped Sr. Director /Marketing 
Bob Johnsen to VP /Product 
Management, Sr. Director /Media 

ROADRUNNER See Page 10 

Benken Becomes Category 5 VP/Promo 
Former Broken Bow Rec- 

ords Director /National 
Promotion Tony Benken 
has been tapped as VP/ 
Promotion for new Nash- 
ville -based label Category 
5 Records. 

Before taking the na- 
tional post at Broken Bow 
in August 2003, Benken 
worked in promotion at 
Nashville imprints BNA, 
RCA, Virgin and Univer- 
sal South. 

"People determine the success 
of any organization," Category 5 
President /CEO Ray Termini said. 
"Having a quality promotion ex- 

Ben ken 

ecutive like Tony leading 
our efforts at radio is a sig- 
nificant step toward Cat- 
egory 5's achieving the 
success we anticipate." 

Benken said, "I'm ex- 
cited to be a part of Ray 
Termini's vision for Cat- 
egory 5. His love of music 
and his business acumen 
are unparalleled. With 
[Category 5 VP /GM] Carl 
Strube and [VP /Opera- 

tions] John Northrup, we are going 
to be a label that makes a differ- 
ence to Nashville, Country radio 
and people's lives. I couldn't be 
more proud to be at Category 5." 

WPSB/Birmingham Bows; Coleman PD 

Chris Coleman has been named PD of Cox Radio's new Urban Talk 
WPSB (The People's Station)/Birmingham. He will continue as Asst. 
PD of Urban AC dustermate WBHK. 

WPSB debuted on Monday, when the station flipped from Country 
WZZK -AM. The station targets the market's African -American resi- 
dents with News and Talk programming, including Birmingham ra- 
dio veterans Binnie Myles and Chris Talley in morning drive. 

The rest of the weekday lineup will be covered by network person- 
alities from Radio One's new Urban Talk network, including the Rev. 
Al Sharpton; Michael Eric Dyson; and the Atlanta based Sports Talk 
show Two Live Stews, hosted by brothers Doug and Ryan Stewart. 

Cox /Birmingham Market Manager David DuBose will oversee man- 
agement of WPSB. 

i 
CC RVPP Roberts 
Adds OM Duties 
At Miami Cluster 

Rob Roberts, longtime PD of 
Clear Channel CHR /Pop WHY! 
(Y 100.7)/Miami and 
Regional VP /Pro- 
gramming for Gear 
Channel /South 
Florida, has been 
promoted to OM of 
the company's Mi- 
ami cluster, which 
comprises Y- 100.7, 
Classic Rock WBGG Roberts 
(Big 105.9), Air America affiliate 
WINZ, Talk WIOD, Smooth Jazz 
WLVE (Love 94), Latin Urban 
WMGE (Mega 94.9) and Urban 
WMIB (103.5 The Beat). He retains 
his RVPP duties, but a search for 
his replacement as Y-100 7 PD is 
underway. 

Roberts is ending his second 
stint as PD of the station. He joined 
WHYI in 1991 but left two years 
later to program sister KDMX/ 
Dallas. After a short stint at 
KXKL /Denver, Roberts returned 
to the Y -100.7 PD chair in 1996. 

"Letting go of Y-100.7 is hard, 
but it's something I needed to do 
in order to grow and develop into 
the next stage," Roberts told 
R &R. "Besides, I need to find a 

ROBERTS See Page 10 

Sony Music Makes 
Caplan Sr. VP /A &R 

Michael Caplan, co- founder 
and President of RED- distributed 
independent label 
Or Music, has been 
named Sr. VP /A&R 
of Sony Music La- 
bel Group U.S. 
He'll also serve as 
President of Nu- 
Haven Music, a new 
label imprint in the 
RED family that 
will be jointly dis- 
tributed through Sony BMG Sales 
Enterprise and RED Distribution. 
RED is partially owned by Sony 
Music Entertainment. 

Before starting Or, Caplan 
served as Sr. VP/ A&R for Epic 
Records from 1998 -2002 and was 
in a similar post for 550 Music 
from 1996 -98. He also served as 
VP /A&R for Epic. 

"Michael is one of the most ca- 
pable A &R executives I've ever 
known, and it's great to welcome 
him back to the Sony Music Label 
Group," said SMLG CEO Don 
Ienner. 

"He's got a great set of ears and 
a fantastic history of building ca- 
reers from the ground up while al- 
ways maintaining the integrity of 
the artist and the music. "Michael's 
vision, talent and dedication will 
make him a key player as we con- 
tinue to intensify the group's A&R 
efforts." 

CAPLAN See Page 10 
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RADIO BUSINESS 

JOE HOWARD 
jhowardÇ,radioandrecords. com 

CBS Aims To Repeat TV Success With Radio 
CEO Moonves: 'Technology is not a threat' 

Speaking at a Jan. 26 meeting held to discuss the 
company's operations with investors and Wall Street 

analysts, CBS Corp. CEO Les Moonves said the company 
plans to apply lessons it has learned from resuscitating its 
once -struggling television network to drive more growth in 
the radio division. 

"When we took over CBS [televi- 
sion) they said we could never turn 
the network around," Moonves said 
at the meeting, which was carried 
live on the company's website. 

After pointing to the success of 
the CSI TV franchise, which has 
spawned three shows, he said, "We 
are not satisfied with recent perfor- 
mances, so now we want to prove it 
all over again with radio. 

"We've all heard the mantra that 
terrestrial radio is a goner, a no- 
growth swan. But the reality is very, 
very different. Radio is an excellent, 
high -margin business that will con- 
tinue to throw off lots of cash and 
reach new audiences." 

Moonves said CBS is focused on 
building new programming now 
that Howard Stern has jumped to 
subscription radio. "Good luck to 

Howard," Moonves said. "Now that 
he has left, we have launched ag- 
gressive new programming, and we 
have a new cost structure that will 
be far more to our liking." 

CBS is also taking a hard look at 
commercial loads. "We are address- 
ing the issue of clutter in a smart, 
strategic way," Moonves said. "Where 
our commercial load is appropriate 
and we are churning out ratings 
growth and revenue, we will stay 
put. Where it's hurting our ratings, 
we will make adjustments. It's a sta- 
tion-by- station, market -by- market 
decision." 

CBS See Page 6 

Best Strategies 

Most Experience 

Highest Quality 

NOBODY DOES IT BETTER. 

P O I N T - T O - P O I N T 
D I R E C T M A R K E T I N G S O L U T I O N S 

Tim Bronsil 513.23 L0344 

Elizabeth Hamilton 703.757.9866 

Mar-l< Heiden 970.472.0131 

Rick Torcasso 972.661. 1361 

www.ptpmarketing.com 
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BUSINESS BRIEFS 
Boston Acoustics Lowers Price Of HD Radio Receiver 

The high cost of HD Radio receivers has been a thorn in the side 
of those in the industry who want HD to be an easily available 

option for radio listeners, but Boston Acoustics this week decided 
to help out a bit by lowering the manufacturer's suggested retail price 
on its Recepter Radio HD from $499 to $299, effective immediately. 

'We're very excited about the level of interest our Recepter Ra- 
dio HD has had from both consumers and the media,' Boston Acous- 
tics VP /Sales Phil Cohn said. "We were the first to offer a table ra- 
dio featuring digital HD Radio technology, and we are the first to be 
able to make this technology accessible to a broader audience of 
radio listeners." 

Cohn added that his company continues to work closely with the 
broadcasting industry on the rollout of additional HD Radio -capable 
receivers. More than 3,000 stations are in the process of upgrading 
to HD Radio broadcasting, with more than 700 on the air and sev- 
eral hundred launching new multicast channels this spring. 

Analyst: National Improving, But Slowly 
Banc of America Securities analyst Jonathan Jacoby said on 

Jan. 27 in his weekly "Broadcast Beat" report that Q1 monthly 
pacings "improved slightly" in the past week, reversing recent weak- 
ness, but national radio trends are still sluggish. 

"Based on our channel checks of the top 25 U.S. markets, Janu- 
ary, February and March are still pacing flat from down Vow singles;' 
he said. Jacoby said pacings for Q1 overall are also sluggish and 
wondered how radio companies will guide for Q1, since he expects 
the industry to post a 2.3% earnings decline in Q4. 'The question now 
is whether operators will give weak guidance for Q1," he said. 

Jacoby also said Tuesday that the just -completed sale of KDAY/ 
Los Angeles and KDAI /Riverside by Spanish Broadcasting Sys- 
tem to Styles Media Group "removes some uncertainty' overhang- 
ing SBS stock. 

But Jacoby maintained his "neutral" rating on SBS because, 
though the sale of the SoCal duo is a positive for the company, he 
said the "uncertainty surrounding its TV venture remains" 

Investors have expressed caution in regard to SBS's $37 million 
acquisition of WDLP -TV /Miami, which has been delayed at a cost 
of $550,000 to the company. The WDLP deal, announced in July 
2005, is currently set to close on Feb. 28. 

At the time SBS announced the WDLP deal its shares were hov- 
ering close to $11, but the stock has since declined markedly. After 
bottoming out at $4.35 in late 2005, SBS had rebounded to $5.66 
per share as of Tuesday's close. 

Continued on Page 6 

LA. Radio Billing Tops $1 Billion 

SoCal study: Morning listeners up for grabs 

71 he Los Angeles radio market, which includes Los Ange- 
1 les and Orange counties, exceeded $1 billion in revenue 

in 2005, the Southern California Broadcasters Association re- 
ported this week. 

The SCBA reviewed individual 
station reports for the calendar year 
ended Dec. 31, 2005, and the 59 corn - 
mercial stations that call the L.A. 
metro home placed $1.08 billion in 
advertising on the air during the 
year. That's a 3.4% improvement 
over 2004, well ahead of radio's na- 
tional average of 1% growth. 

Meanwhile, the Los Angeles me- 
dia market - the area encompass- 
ing L.A., Orange, Riverside, San Ber- 

nardino and Ventura counties - 
billed more than $1.13 billion in 2005, 

with fast -growing Ventura County 
posting a 10% revenue gain. 

Among radio, newspaper and TV, 

radio was the only Southern Califor- 
nia medium to post revenue gains 
for 2005, the SCBA said. In fact, Jan- 
uary- November 2005 year -to -date 
data from Miller Kaplan Arase & Co. 

showed newspaper with a 3.4% rev- 

enue decline from 2004, while spot 
TV in the market was off 2.5 %. 

"Radio is growing because more 
advertisers understand how con- 
sumers use different media," SCBA 
President Mary Beth Garber said. 
"Working people in Los Angeles 
spend 3 1/2 hours each workday 
with radio just between 5am and 
8pm. 

"We fight increasing traffic con- 
gestion, and we do our shopping 
last- minute, usually on the way 
home. Radio is the last word before 
we make those purchase decisions." 

25 -54s Scan The 
Dial In Wakeups 

On another note, Glendale, CA- 
based Bridge Ratings' first audi- 
ence- measurement study of the Los 
Angeles market since Howard 

LOS ANGELES See Page 6 
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DIA.. INSPIRATION MEDIA .INNOVATION MEDIA EDUCATION MEDIA 

BROADCAST 
l'gig[RUNN'ItdflM 

CONFERENCE 

Produced in Partnership with 

The NAB Broadcast Engineering Conference is the venue where industry leaders provide the largest, one -of -a -kind 

resource for professional technical education in the world. Strengthen your competitive advantage in the rapidly 

changing broadcast environment with cutting -edge techniques and smart solutions designed to inspire and innovate. 

Choose from over 24 sessions offering new and expanded content on the hottest broadcast engineering topics 

all designed to expand your expertise with opportunities to network with your industry peers. 

This year's must -attend conference will arm you with the knowledge for success. Register Today! 

opportunity x 3 _ the NAB Broadcast Conference Package includes the NAB Broadcast Engineering Conference, 

the NAB Broadcast Management Conference and the NAB Business, Law and Regulation Conference. 

A Conference Program of 

THE WORLD'S LARGEST ELECTRONIC MEDIA SHOW 

CONFERENCES: APRIL 22 -27 
EXHIBITS: APRIL 24-27 
LAS VEGAS CONVENTION CENTER 
LAS VEGAS, NEVADA USA 
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RADIO BUSINESS 
CBS 

Continued from Page 4 

While Moonves believes in the 
strength of the CBS Radio platform, 
he said the division can also benefit 
from the reach of its corporate cous- 
ins. "We've got the best local brands 
in the most attractive markets," he 
said. "Now it's about content and 
promotion. We're committed to pro- 
moting these stations with the vast, 
powerful local assets of our televi- 
sion and outdoor groups. That's 
what we do, and what we're going 
to do." 

He's also focused on expanding 
the company's traditional media 
platforms into new outlets, listing 
that as one of three "personal com- 
mitments" he's making to steer the 
newly independent CBS Corp. into 
the future. 

"Technology is not a threat, it's a 

powerful new opportunity that we 
can and will thrive on," Moonves 
said. "We will use new media to 
drive the world's best and most pop- 
ular content across a whole range of 
platforms to viewers, listeners and 
web -heads. Most importantly, and at 
all times, we'll be paid for it." 

Moonves listed efficient opera- 
tions as another goal. "CBS is com- 
mitted to operating our world -class 
assets with total distinction, doing 
the blocking and tackling to drive 
revenue in everything we do, tradi- 
tional and new media alike," he 
said. 

"We're a double threat -a pow- 
erhouse of core businesses in estab- 
lished media that are at the top of 
their game and will grow consistent- 
ly over time, and also a great con- 
tent company that will grow more 
vital as audiences continue to frag- 
ment. Content really is king - par- 
ticularly content that has mass 
appeal, and that is what we do." 

Lastly, Moonves said he's commit- 
ted to returning value to the compa- 
ny's shareholders in the form of div- 
idends. He said, "No matter what 
else we do or how else we grow and 
thrive, we will pay attractive divi- 
dends and increase those dividends 
whenever we can." 

In fact, CBS last week increased 
its quarterly dividend from 14 cents 
to 16 cents per share, payable on 
April 1 to shareholders of record as 
of Feb. 28. 

Wall Street Approves 

Merrill Lynch analyst Jessica 
Reif Cohen said she was im- 
pressed with Moonves' and CFO 
Fred Reynolds' performances at 
the meeting and praised the man- 
agement team for their focus on 
ROI and for being open to poten- 
tial divestitures. 

In a Jan. 27 report Cohen pointed 
to Moonves' statement that the com- 
pany is still willing to sell some of 
its underperforming radio proper- 
ties in order to focus on its largest 
markets but would only do so if the 
circumstances - specifically, the tax 
impact - make sense for CBS's 
stockholders. Viacom expressed in- 
terest in selling off its weaker radio 
stations before it split into two com- 
panies. 

Despite her positive reaction to 
management's presentation, Co- 
hen doesn't expect investors to 
jump for joy over CBS's low- to 
mid -single -digit 2006 revenue - 
growth forecast. She said, "Al- 
though management's financial 
expectations are unlikely to excite 
growth investors, we view their 
targets as achievable." 

Los Angeles 
Continued from Page 4 

Stern's departure from the morning 
slot on CBS Radio's Talk KLSX /L.A. 
indicated that listeners in the 25-54 
demographic are scanning the dial 
for something new. 

Since Adam Carolla succeeded 
Stern in morning drive at what's 
now 97.1 Free FM, the station's 
morning drive audience share has 
fallen from a 4.1 in December 2005 
to a 1.9 last month. At the same time, 
the share for jockless Adult Hits 

clustermate KCBS (93.1 Jack FM) 
moved up from a 3.3 to a 3.8, while 
CBS Radio's Alternative KROQ - 
featuring longtime morning duo 
Kevin & Bean - saw its share in the 
25-54 demo rise 5.3 -5.8. 

CBS Radio's L.A. competitors are 
also benefiting, Bridge said: Clear 
Channel's CHR /Pop KHS-FM saw 
the 25 -54 share for its Ryan Se- 
acrest- helmed morning show rise 
3.1 -3.6 from December 2005 to Jan- 
uary 2006, while Talk KFI - featur- 
ing Bill Handel from 5 -9am and 
Rush Limbaugh from 9am -noon - 
has seen its 25-54 listenership in the 

6 -l0am time period rise 3.6 -3.9. 
Over at ABC Radio Classic Rocker 
KLOS, The Mark & Brian Show has 
seen its share in the demo rise 4.5- 
4.9. 

Bridge conducted its own re- 
search and compiled the data for 
weekly cume and "favoriteness," or 
respondents' answer to the question 
"What is your favorite radio station 
to listen to Monday through Friday 
between 6am and loam - the sta- 
tion you listen to most ?" 

Additional reporting by Adam Jacob- 

son. 

FCC ACTIONS 
New FCC Commissioner On Tap? 

While the recent confirmation of Debi Tate gave FCC Chairman Kevin Martin a much -needed Republi- 
can ally at the agency - he was outnumbered two -to -one for a few weeks after Kathleen Abernathy's 

departure - the five -member dais is still one person short. In fact, it's been deadlocked with four corn - 
missioners since last March. 

However, Reuters reported last week that telecommunications lawyer Robert McDowell is President 
Bush's current choice to fill the fifth seat. McDowell currently serves as Sr. VP and Asst. General Counsel 
for Comptel, a lobbying group for companies that compete against large telephone carriers like AT &T and 
Verizon. 

According to three sources, Bush has already signed off on McDowell's nomination, but it may be a 
month before the nomination is officially released. After that McDowell would still have to face Senate 
confirmation; however, he has strong ties to the Bush White House, having worked on the 2000 presiden- 
tial vote recount in Florida and again for President and Mrs. Bush in 2004. 

Hurricane Katrina Panel Submits Proposals To FCC 
On Jan. 30 the independent panel created by FCC Chairman Kevin Martin to assess Hurricane Katrina's 

impact on the Gulf Coast region's communications infrastructure - which includes Clear Channel 
Exec. VP /Engineering Steve Davis and Entercom VP /Engineering Martin Hatfield - held a daylong meet- 
ing during which members suggested steps the FCC could take to ensure vital communications channels 
are available in the wake of natural disasters. 

Members include representatives from broadcast, cable and telecommunications companies, along with 
police, fire and rescue and public utilities personnel. Among the recommendations presented was a sug- 
gestion from a panelist who urged the FCC to ask Congress to give tax breaks to companies that attempt 
to rebuild and return commerce to the affected region. Another panelist stressed the importance of mak- 
ing satellite phones more readily available to first responders. 

At the meeting's outset Martin praised the panelists' willingness to work together, saying, "Leading pub- 
lic -safety officials will be working side -by -side with industry representatives to identify the lessons learned 
and develop recommendations for improvements. Because emergency -response personnel are on the 
front lines during times of crisis, it is very important that the public -safety community has an opportunity to 
provide its unfiltered views and to contribute to developing recommendations for improving communica- 
tions in the future." 
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TRANSACTIIINSATAGIANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

Multistate Deal 
KICA -AM & KKYC -FM /Clovis, NM; KMUL -AM & KICA -FMI 
Farwell, TX; and KMUL- FM/Muleshoe, TX $1.37 million 

State -By -State Deals 
AM CP /Eureka, CA Undisclosed 
WWAA -AM /Avondale Estates (Atlanta), GA $12 million 
WHEL- FM/Helen, GA $705,000 
WQSA -FM /Unadilla (Macon), GA $350,000 
WVLC- FM/Mannsville, KY $1.1 million 
KMOZ- AM/Rolla, MO $40,000 
KIFO- AM/Hawthorne, NV $13,000 
WAXZ -FM /Georgetown, OH $60,294 
KHIM -FM /Mangum and KJCM- FM/Snyder, OK $250,000 
KDUN- AM/Reedsport, OR $220,000 
WKAB -FM /Berwick (Wilkes Barre), PA $800,000 
WJJJ- FM/Greensburg (Pittsburgh), PA Undisclosed 

Full transaction listings, posted daily,_ can be found at 
www.radioandrecords.com. 

DEAL OF TOE WEEK 
WBZS FM/Prince Frederick, MD; 
WKDL-AM/Alexandria, VA; and 
WBPS -FM/Warrenton, VA (Washington, DC) 
PRICE: $33 million 
TERMS: Asset sale for cash 
BUYER: Red Zebra Broadcasting, headed by President/CEO 
Bennett Zier. Phone: 703- 726 -7015. This represents its entry 
into the radio business. 
SELLER: Mega Communications, headed by member Adam 
Lindemann. Phone: 212 -605 -0840 
COMMENT: A $3 million escrow deposit has been made. At 
closing, $1.65 million shall be paid by Red Zebra to the escrow 
agent. 

2006 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$179,540,353 
(Last Year: $2,859.853,805) 

$179,540,353 
(Last Year: $524,853,937) 

72 
(Last Year: 894) 

72 
(Last Year 222) 

Continued from Page 4 

MIW Study: More Women In Sales Management Roles 
The Mentoring and Inspiring Women in Radio group has re- 

leased its annual "Gender Analysis Summary:' and the one area 
where women are showing progress in obtaining positions and seeing 
career advancement is in sales management. According to the an- 
nual MIW gender- composition analysis for 2005, women account 
for nearly a third of all GSMs in the United States. That's a 21% 
increase from 1995, the group noted. 

But women are not making nearly as much headway in program- 
ming or station management. Women are GMs of 14.8% of all sta- 
tions in the U.S. -a figure equal to that of 2004 - and women hold 
PD posts at 8.8% of all stations in the top 100 Arbitron markets. But, 
on a 10 -year track, improvements have been seen: The number of fe- 
male GMs overall has increased from 11.1% in 1995, and the number 
of female PDs in top markets has grown from 8.2% since that year. 

'Women continue to be underrepresented in station management, 
showing very little progress over the past several years," Susque- 
hanna Radio President/COO and MIW spokeswoman Nancy Vaeth- 
DuBroff said. "While we are certainly encouraged when we look at 
the increase of women in sales management positions, there is 

clearly opportunity for growth in programming and general station 
management." 

The MIW analysis is based on 2005 information provided by M 

Street Publications. 

ComScone Arbitron Ratings Reach First Anniversary 
The October 2005 comScore Arbitron ratings were released Tues- 

day, marking the service's first full year of measurement. The 
ratings' three charter subscribers - Yahoo's LaunchCast Radio, the 

Continued on Page 9 
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"WE'VE GOT G 
#1 KSHE St. Louis 

#1 KBER Salt Lake City 

#1 WFBQ Indianapolis 

#1 WTUE Dayton 

#1 WARO Ft. Myers 

#1 KFJX Fresno 

4 

#1 WIOT Toledo 

#1 WRFQ Charleston. SC 

#1 KTHR Wichita 

#1 WIBA Madison 

#1 KKFM Colorado Springs 

#1 WKQQ Lexington 

#1 KKGL Boise 

#1 KHKK Modesto 

#1 WNCD Youngstown 

#1 WJXQ Lansing 

#1 KKEG Fayetteville 

#1 KFLY Eugene 

#1 WOUR Utica 

#1 WQHZ Erie 

#1 KTGL Lincoln 

#1 KFMX Lubbock 

And Many More!!! 

O N ES!" 

THE 
EICOBsrargillyI 

For more information, visit: www.bobaiA,-..-,-.:. 
or contact Laura Gonzo at Premiere Radio Networks 
ph: 317.475.4367 email- fgenz000remiereradio.corn 
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CMRC @ 

401 
lituetr-- 

2006 GMA WEAK 
April 1 -5, Nashville Convention Center 

& Renaissance Nashville Hotel 

TO REGISTER 
CONTACT . The Gospel Music Association gospelmusic.org or 615.242.0303 

b viii M Aeek ation d 
'applies to GMA mambas registered before OW6.06 

CMRC draws the best and brightest in Christian music offering educational excellence, quality 
relationships and a Christ -centered focus, all in the inspirational setting of downtown Nashville. 

WHY CMRC? 

music buyer: 
Why attend CMRC? 

I Professional Development 
Network with other Christian 
music retailers. 
Grow in your expertise of music buying 
and selling. 

2 Personal Development 
Increase your familiarity with the music 
industry. 
Hear (and meet) the newest and most 
popular artists! 

3 Spiritual Development 
Experience God as you worship. 
Develop greater passion for your work 
as you affirm God's calling in music 
retailing. 

retail owner: 
Why send your music buyer to CMRC? 

t Value 
Your music buyer will be better 
employee by participating actively 
in CMRC. 
Your music sales will potentially 
increase due to the education and 
awareness your music buyer acquires. 

2 Reimbursement 
Receive over $750 of bestselling CDs, 
covering the majority of your expenses. 

SYLLABUS 

Keynote Speakers 

Donald Miller celebrated speaker, 
teacher and author of Blue Like Jazz 

Shift Your Paradigm: 13 Lessons 
that will Re- ignite your Passion to 
Engage our Culture. 

James C. Hunter author of two 
international bestsellers on 
servant leadership 

The World's Most Powerful 
Leadership Principle: 
How to Become a Servant Leader. 

All New! BIG HITS Lunches 
Presented by EMI CMG Distribution, Provident - Integrity Dis- 
tribution and Word Distribution, each luncheon serves up the 
best in both new and established acts. Formerly known as the 
Radio /Retail Showcase Luncheons, come hear BIG hits from 
BIG artists at this year's all -new BIG HITS lunches! 

EMI reale.wtt 
Prcwtg ENT =irptttn aaredistHbdtietn 

Music Retailing U 
Class is in session, music retailers! Taught by 
industry professionals, these seminars will equip 
you to positively affect your bottom line by gen- 
erating additional store traffic, creating cus- 
tomer loyalty and impacting your community for 
the kingdom. Class topics include creating your 
niche, identifying your customer, music buying, 
customer retention and more. 

MUSIC 

RETAILING 

Retail Only B2B Sessions 
Top music distributors present their hottest products for 2006, 
effective sales tools, traffic- driving promotions, marketing plans 
and more! 

Worship Service 
The Sunday night Worship Service-a perennial highlight -will 
be better than ever in 2006. 

Attend GMA Music Week Retail Only B2B Sessions and leave with FREE produc 

Receive 76 best- selling CDs worth $760 (at $10 wholesale). This CMRC exclusive 

pays for the majority of your GMA Music Week expenses. 

CMRC 
Oirîsthn Munk 

Astnil Conference 

ALUMNI SPE-AK 

"GMA Music Week and 
CMRC brought a re- 
focusing of our identity 
and mission as we part- 
nered with the artists, 
labels, and distributors 
and worked as the body 
to reveal the living Christ 
beyond the bottom line." 

Woodrow Wilson, Store Manager 
Jack"; F.eligious Gift Shop 

Salisbury, MD 

"GMA Music Week and 
CMRC offer a non -stop 
educational experience 
that will revolutionize 
the way you sell music 
at your store. I learned 
more in four days than 
I have in four years as a 
music buyer." 

Jason Rsnt, Music Buyer 
Sacred Melody 

Syracuse, NY 

GMA 
GOSPEL MUSIC ASSOCIATION 
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NEWSBREAKERS 

BUSINESS BRIEFS EXECUTIVE ACTION 
Continued from Page 6 

AOL Radio Network and Microsoft's MSN Radio and Windows Media - showed a combined 177% increase in 

weekday (Monday- Friday, 6am -7pm) AQH audience, to 926,700, between October 2004 and October 2005. 
Weekday cume persons for the three webcast networks was up 63% over the same period, to 3.6 million. 

LaunchCast led the October ratings overall with a Monday- Sunday, 6am- midnight AQH of 270,400, followed 
by AOL, with an AQH of 193,700; Microsoft, with 95,500; Clear Channel Online Music & Radio, with 76,000; 

and Live365, with 71,300. The cume leader for the month was LaunchCast, with 2.9 million, followed by AOL, 

with 1.9 million; Clear Channel, with 957,600; Microsoft, with 604,800; and Live365, with 485,500. 

The comScore Arbitron ratings are based on listening by approximately 200,000 U.S. -based members of a 

global panel of consumers who have agreed to have their online activity monitored by comScore. All the 

measured networks are represented by Ronning Lipset Radio. 

Emmis Completes Sale Of TV Properties 
Emmis has completed the $259 million sale of four television stations to Montecito Broadcast Group, the 

latest move in Emmis' divestiture of its television business. The stations involved in the deal are KOIN -TV/ 

Portland, OR; KHON -TV /Honolulu; KSNW- TV/Wichita; and KSNT- TV/Topeka, KS. 

With this deal, Emmis has divested 13 of its 16 stations and still owns KGMB -TV /Honolulu, WVUE -TV /New 

Orleans and WKCF -TV /Orlando. Emmis plans to use the proceeds from the sale, announced in September 
2005, to pay down debt. 

Stronger Growth Expected For Univision, Analyst Says 
Merrill Lynch analyst Jessica Reif Cohen said in a report issued Monday that Univision, the parent of 

Univision Radio, is poised to see gains above those previously anticipated by the company, thanks to a 

for-booming period of advertising growth and continued ratings improvements at its radio and TV stations. 
Univision now expects Q4 revenue growth in the high single digits, low- double -digit to low -teen EBITDA 

growth and adjusted earnings per share of 23 cents -24 cents. While Cohen is not changing her Q4 estimates 
for Univision, she said her predictions were already at the top end of the company's guidance range and that 

"this represents a significant pickup after two difficult quarters." 
Cohen increased her 2006 revenue -growth estimate for Univision Radio from 7% to 8 %. However, she still expects 

a slowdown in radio -division EBITDA growth to 16% in 2006, off from 19% growth in 2005 and 25% growth in 2004. 

The positive signs at Univision led Cohen to increase her target price on Univision shares from $33 to $40. "In 

addition to strong cyclical trends from the upcoming World Cup and an improving television ad market, Univi- 

sion should continue to benefit from powerful demographic trends that are driving viewership across its various 

media platforms," she said. 

Former RIAA Exec Joins Law Firm 
Former RIAA Sr. VP /Legal Affairs Stanley Pierre -Louis has been named co -chair of the entertainment- and 

media -law practice at the firm of Kaye Scholer. He'll work out of the firm's New York office. 
Pierre -Louis helped develop and coordinate the RIAA's litigation in copyright cases against the original Nap - 

ster, MP3.com, Aimster and Grokster. 

Older Women Save, Shop More Than Younger Women 
According to research recently conducted by the Media Audit, women 35 -54 earn more, save more and 

shop more than their 18- 34- year -old counterparts - and outnumber 18 -34 women by millions. 

In the 87 markets surveyed by the Media Audit, 27.9 million women fit into the 35 -54 demo, compared to 21.4 

million women 18 -34. "Advertisers are beginning to discover the enormous market value of women 35 -54," 

said International Demographics President Bob Jordan. 
Sixty -four percent of women 18 -34 in the Media Audit markets have annual incomes of $35,000 or more, 

compared to 79% of women 35 -54. Forty percent of the younger set and 52% of the older set have annual 
household incomes of $50,000 or more. 

The 35 -54 -year -olds have also been more successful at acquiring wealth: More than 20% of the older group 
has liquid assets of $100,000 or more, compared to just 9% of the younger group. 

Kirby Now Interep Pres./Strategic Sales Deg. 

Sheila Kirby has been promoted to President of Interep's strate- 
gic sales development department and will oversee Interep's overall 

sales efforts. Kirby has served as Sr. VP of Interep Innovations since 
December 2003 and will continue to oversee Interep Innovations in her 

new role. She will be based in Interep's Chicago office. 
Interep Chairman /CEO Ralph Guild said, 'With the growing importance 

of new business to overall national radio revenue, extending Sheila's re- 

sponsibilities in this way is a logical and important step in maximizing our 
performance for our client stations. Based on her exceptional track record 
in creating innovative sales opportunities, I know that she will excel in this 

new position." 
Kirby previously spent 13 years at multimedia consulting firm Morrison 

& Abraham, eventually becoming President and a co -owner of the firm. 

Morrison & Abraham was sold to Interep in 1999. 

Radio 
GREG CAPOGNA becomes VP/ 

Market Manager of Clear Channel's 
Florida Keys cluster of WAIL, WCTH, 
WEOW, WFKZ, WKEY, WKEZ & 

WKWF. 

National Radio 
ABC NEWS RADIO in February is 

offering to affiliates the special series 
"So Others Could Follow," commemo- 
rating Black History Month. Hosted by 

Good Morning America co- anchor Rob- 
in Roberts, the series of 20 60- second 
vignettes spotlights the pioneering 
achievements of prominent and note- 
worthy African Americans. 

ABC News Radio will also cover the 
78th Academy Awards with special pro- 
gramming, beginning March 2 and lead- 

ing up to the awards presentation on 

March 5. 

ABC RADIO NETWORKS signs a 

multiyear agreement to syndicate The 
Mark Levin Show. The program airs 
from 6 -8pm ET on WABC /New York, 

WMAL/Washington, WBAP /Dallas and 
WJR/Detroit. 

WESTWOOD ONE will present the 
2006 Winter Olympic Games live from 
Torino, Italy, from Feb. 10 -26. Cover- 
age will include updates two times an 

hour; exclusive play -by -play of various 

events; and Tonight in Torino, a nightly 
program that will air from 7 -9pm ET. 

UNITED STATIONS RAIDIO NET- 
WORKS inks a multiyear pact with 
Mort Crim Communications to provide 
sales, affiliate relations and distribution 
for Crim's daily short-form programs, 
"News You Care About," "Second 
Thoughts" and "American Spirit." 

ENVISION RADIO NETWORKS will 
syndicate National Lampocn's Come- 
dy Countdown, a three -hour show 
available in Rock, Country and AC ver- 

sions and produced by the National 
Lampoon Radio Network. 

JONES RADIO NETWORKS will 
now handle affiliate sales foi short-form 
feature "Something You Should Know' 
JRN has handled the feature's ad sales 
since 1994. 

AIR AMERICA RADIO expands its 

weekend lineup with the debut of State 
of Belief, hosted by the Rev. Dr. C. 

Welton Gaddy, a pastor and author. 
The show airs Sundays at 5pm ET. 

CODE BLU MEDIA is launching the 
contemporary gospel program Gospel 
Unleashed, a weekly, two-hour show 
hosted by Cliff and Big Dre. 

SYNDICATION NETWORKS de- 
buts Cheaters Radio, a one -hour 
weekly radio version of the TV show 
Cheaters. The radio show is hosted 
by Joey Greco, and its flagship is KLLI/ 
Dallas. 

Get a free, no- obligation quote from ComQuest, and receive a free Margin of Error calculator! 

For a dozes years, ComQuest has been helping great radio stations from New York to Los Angeles get the weekly 
callout research they need to win! In -house turnkey callout systems and weekly out -of -house callout from our all - 

digital West Coast Call Center. Call or visit us online today, and see what you've been missing in callout research. 

amil NH= aim 
The Callout Specialists u LI J L www.callout.com 619- 659 -3600 

All ComQuest callout 
products and services 

now come bundled 
with the all -new 

SongSorter analysis 
software! 

ComQuest, LLC 2005 
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NEINS 
PPM 

Continued from Page 1 

advertisers and help improve the 
programming offered to listeners." 

The Beasley deal follows na- 
tional- agency contract signings by 
Arbitron with Carat, WPP, Inter - 
public and, most recently, MediaCom. 

The media -investment manage- 
ment company and part of WPP's 
GroupM last week agreed to use 
radio-audience estimates based on 
the PPM. The agreement, which 
was reached separately from the 
previously announced WPP con- 
tract for Arbitron PPM services, 
covers radio planning and buying 
activities for MediaCom in the 
U.S., where it represents advertis- 
ers including Volkswagen, Warner 
Bros., Shell, JetBlue, Cendant and 
Diageo. 

Meanwhile, Philadelphia ad 
agency Harmelin Media on Tues- 
day also signed an agreement to 
use PPM data when the device is 
deployed in Philadelphia. The 
news came as no surprise, as 
Harmelin last week released a 
study that concluded ratings data 
from the PPM will show a dra- 
matic increase in audience reach 
for commercial schedules typically 
run on local radio stations. 

In Harmelin's study, Arbitron's 
PPM radio -audience estimates 
were substituted for estimates 
from the traditional diary -based 
ratings. Based on Harmelin's re- 
search, it was proven "conclu- 
sively that the increase in reach for 
individual radio stations also trans- 
lates into greater reach for a wide 
range of commercial schedules." 

Results were consistent across 
every demographic and schedule 
type analyzed, with jumps in 
reach ranging from 13% to 118 %, 
Harmelin said. 

The study, conducted in sum- 
mer 2005, reviewed and examined 
the data gathered by Arbitron dur- 
ing its 2002 and 2003 Philadelphia 
PPM trials. Jerry Lee -owned WBEB/ 
Philadelphia co- sponsored the 
Harmelin study, which used actual 
client radio schedules run in the 
Philadelphia market. 

Arbitron has not yet determined 
when and in which markets it will 
initially deploy the PPM. 

- Adam Jacobson 

Roadrunner 
Continued from Page 3 

& Artist Relations Jamie Roberts 
to VP /Media & Artist Relations, 
Sr. Director /Touring & Artist De- 
velopment Harlan Frey to VP/ 
Touring & Artist Development, Sr. 

Director /Business Affairs Ray 
Garcia to VP /Business & Legal 
Affairs, Manager /IT Rich Perkins 
to Director /TT, and Accounts Pay- 
able /Payroll Coordinator Sharan- 
da Houser to Manager /Account- 
ing. 
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RCS 
Continued from Page 1 

"Clear Channel will continue the 
current businesses and support 
RCS in maintaining their high stan- 
dards and high level of expertise in 
meeting the needs of radio, televi- 
sion, the Internet and other me- 
dia," the representative said. 

In a statement released Jan. 26 
by RCS, Economos said, "We are 
delighted to announce that RCS 
has become part of the Clear Chan- 
nel family and will continue to 
superserve the entire broadcast 
community worldwide." 

RCS President /CEO Philippe 
Generali said, "We look forward to 
having additional resources for 
continued growth and innovative 
technologies for the radio indus- 

In addition to Selector, RCS pro- 
vides nonmusical elements such 
as jingles and promos via its 
Linker scheduling system and 
owns the Master Control digital 
automation system. As of 2005, 
RCS had roughly 7,000 clients 
worldwide. - Adam Jacobson 

Theodore 
Continued from Page 1 

Regional VP /Programming of 
Clear Channel /Chicago and OM 
of that cluster's WLIT & WNUA. 
Davis added WNUA PD duties 
last week (see story, Page 1). 

"Dom has a proven track record 
in leading stations in this highly 
competitive market," Clear Chan- 
nel Sr. VP /Programming, Mid- 
west /Rockies Jack Evans said. "He 
will help our stations continue to 
win with creativity. He under- 
stands our local market listeners." 

Theodore has also formerly 
served as Brand Manager for Clear 
Channel's CHR /Pop WSNX/ 
Grand Rapids. His programming 
experience includes WFLZ/ 
Tampa and KRBE /Houston, and 
he began his career at WHYT /De- 
troit. 

"I don't think I've ever been 
busier in my life," Theodore told 
R &R regarding his promotion. 
"But I love it." 

Stern 
Continued from Page 3 

new Sirius subscriptions that ex- 
ceed agreed -upon targets in his 
contract, further sweetening the 
pot. 

As for how much money Stern 
is generating for Sirius, Jacoby es- 
timated that the satcaster added 
about 500,000 incremental new 
customers due to Stern's signing 
and projected that another 1.2 mil- 
lion new subscribers will follow suit 
this year. He said Sirius would need 
to add 2.4 million incremental new 
customers to reach the break -even 
point on the Stern contract. 

While commercial sales on the 
show will help pay for the deal, 

Davis 
Continued from Page 1 

Upon Davis' appointment as 
WNUA PD, Clear Channel as- 
suaged fears of an impending for- 
mat flip by stating, "WNUA will 
continue to serve its listeners 
with the best smooth jazz music." 

Several WNUA staffers have de- 
scribed Davis as a Smooth Jazz Pl 
who is informed about the format - he once programmed against 
CBS Radio's WVMV /Detroit PD 
Tom Sleeker, who earned No. 1 

12+ in the spring book - and who 
reportedly intends to take WNUA 
"up and up and up." 

In related news, WLIT MD Eric 
Richeke and WNUA MD Michael 
LaCrosse have added Asst. PD 
stripes at their respective stations. 

Perez 
Continued from Page 1 

Los Angeles properties. He also 
programmed then -Spanish Con- 
temporary KLYY (Viva) /Los An- 
geles. 

"It's an honor to work with the 
professional team of Univision Ra- 
dio in San Francisco," Perez told 
R &R. "I'm sure that with this team 
in place we will surpass all the 
company's expectations. I'm join- 
ing a family that is passionate 
about radio, and, with my experi- 
ence, I hope to contribute the in- 
gredients necessary to make the 
Univision Radio /San Francisco 
programming team that much 
stronger." 

Roberts 
Continued from Page 3 

PD who's a little closer to the demo, 
then get the hell out of the way. 

"I'd like to give big props to 
[Clear Channel Regional VP/ 
South Florida] Dave Ross for not 
firing me over the years, and 
thanks to [Sr. VP /Programming] 
Marc Chase and [Sr. VP /South 
Florida] Tom Schurr for allowing 
me this great opportunity to grow 
within Clear Channel." 

Caplan 
Continued from Page 3 

Caplan said, "I've known Don 
Ienner for more than 20 years and 
have always respected him. I'm 
grateful to have the opportunity to 
work directly with him and with 
[SMLG President /COO] Michele 
Anthony again. Donnie and 
Michele both understand that 
music is a true calling, and I'm 
very happy to be able to work with 
people who are so passionate 
about the same things that I am." 

Jacoby said discounted advertis- 
ing is currently available on 
Stern's program, and he expects 
the show to generate only about 
$20 million in incremental com- 
mercial revenue in 2006. 
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The FIRST 100% online AC production service 
produced by Jim Cook 

www.LAUNCHCONTROLONLINE.COM 

Hard enough, without being too hard... 
Out front, without being in your face... 

Launch Control gives AC imaging a 21st CENTURY makeover. 
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NEWS /TALK /SPORTS 
AL PETERSON 
apeterson@radioandrecords.com 

Be A Better 
Salesperson In '06 
Habits to help you become a highly effective AE 

Many radio -industry people are familiar with Stephen 
Covey's best -selling book The Seven Habits of Highly Ef- 

fective People. The book has spawned not only a number of se- 
quels by Covey, but an entire cottage industry for the author, 
who has spoken at countless corporate meetings and seen his 
book become the topic of seminars conducted by trainers across 
the country. 

Someone who has clearly been affected by 
Covey's book is RAB Academy Training Spe- 
cialist Doc Holliday. I recently read a series 
of tips he offered on the RAB's web - 
site (www.rab.com) that were based 
on his interpretation of how the 
book's message can help account 
execs and sales managers become 
more effective sellers and better 
leaders. 

As sales executives from across 
the nation gather in Dallas for the 
annual RAB confab this week, I 

caught up with Holliday to get his 
thoughts on the state of radio sales today and 
additional insights on why he believes that 
every broadcast seller could benefit from read- 
ing Covey's book. 

usual pain and challenges that first -time sales- 
people face but learned from my experiences 
and managed to rise to become the station's 

top biller by my second year there. 
In my first few months at the sta- 

tion I was fortunate enough to be 
exposed to some training materials 
developed by a gentleman named 
Lou Tice. It was my introduction to 
self -improvement knowledge and 
information, and I found it to be so 
enlightening and so motivating that 
I gained an ongoing desire to learn 
about how becoming a better hu- 

man being can help you to develop skills that 
can help you become a better salesperson. So 
when I was introduced to The Seven Habits of 
Highly Effective People, I was quick to embrace 

Doc Holliday 

R &R: Give us a quick review of your back- 

ground and how you came to your current role at 
the RAB. 

DH: I started in local radio sales in 1978, at 
KATT /Oklahoma City. I went through all the 

it. 

After two years at KATT I moved over to 
TV sales at the ABC affiliate in Oklahoma City, 

where I worked for five years. I then went 
back into radio and rose through the ranks to 
hold positions as local sales manager, general 

Exploding Talk Radio's Myths 
A special Saturday- morning general session at the upcoming R &R Talk 
Radio Seminar will offer attendees an exclusive first look at the latest 
installment in an ongoing research project on News/Talk Radio conduct- 
ed by the Benchmark Company. 

Presented by Dr. Rob Balon, "Talk Radio in America Ill: Exploding the Myths 

of Talk Radio" will tell you about the 
most critical mistake Talk radio is cur- 

rently making and what really cuts 
through to listeners, discuss the 
awareness of and popularity of your 
national hosts, examine the future of 
FM Talk and more. 

TRS 2006 takes place March 2-4 at 
the Renaissance Washington, DC Hotel. To register and get a look at the full 
agenda for this year's event, visit www.radioandrecords.com and click on the 
Conventions" tab at the top of the page. 

sales manager, director of sales, general man- 
ager and market manager. 

During those years, for some reason, I be- 
gan to create this vision in my mind of becom- 
ing a trainer. And during my entire time in 
radio I was constantly in touch with the peo- 
ple at the RAB. 

Just over a year ago they ran an ad seeking 
a candidate for a very rare opening at the RAB 

Academy for a trainer. I immediately saw it 

as the job I'd been looking for my whole life. I 

applied and was fortunate enough to be the 
one who was selected, and here I am. 

R &R: What did you take away from that first 
read of the Covey book? 

DH: I found a level of self -improvement 
and a philosophy of self- improvement that 
went beyond anything I had ever been ex- 
posed to before. I've now read it three or four 
times, and I also have the book on tape and 
have listened to it a lot while exercising or 
driving. 

These days I teach from it so much that I 

am constantly referring to the book and ac- 
cessing the pages over and over again. 

R &R: What kind of light came on while you 
were reading the book that let you know that it ap- 

plied to what you do for a living? 

DH: The instant connection I felt with the 
book was never an epiphany in terms of what 

it meant to sales. That was a gradual realiza- 
tion. The instant connection I felt with the 
book was something that resonated within me 
in a way that no other book or information 
about self -improvement had before. 

It took a while for me to make a connection 
between some of the characteristics and phi- 
losophies that are taught in Seven Habits and 
how they correlate with the characteristics of 
a great salesperson, but when that light did 
go on, it made me see how this philosophy is 

the heart of great selling. 
Covey's book is brilliant on so many differ- 

ent levels. As I have said many times to peo- 
ple I have taught the seminar to, when it was 
introduced to me, the person who gave it to 
me put it down on the desk in front of me and 
said, "Read this. It will change your life." 

That is what I tell salespeople about it to- 
day. If you read this book, it will change your 
professional life in a profound way. It is so 
important that salespeople learn that there is 
a deeper path than what Covey refers to as 
"smile training," or personality-based selling. 

R &R: Can you expand on that? 

DH: One of the things we stress is that com- 
munication with clients comprises two primary 
elements: style and substance. Style without sub- 
stance can offer, in some instances, immediate 

Continued on Page 14 
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ecause life is more 
than politics... 

THE WEEKDAYS LIVE 2.5PMIET 

SHOW® 
" Where life happens; caller oiler caller..." 

These stations decided to give 
their listeners a break with 

THE DAVE RAMSEY SHOW.. 

WGKA Atlanta - Market #11 
12+ AQH: 1400 - 370C ` UP 163% !) Dave's First Hour 
12 +AQP: 4700 - 2600 ; DOWN 44.7 ! ) Hour After Dave* 

WABC ' WSBT 
1.2 -1.5 i 4.6 -9.9 
NEW YCRK CITY 

Adults 25 -54* 
SOUTH BEND 

Men 25 -54* 

WKRC 
3.3 -6.9 

CINCINNATI 
Adults 25 -54* 

`AREITRON HOURLYIIiCREASES, SUMMER 2005 -FALL 2005 

NOW HEARD )N OVER 250 AFFILIATES AND GROWING! 
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Be A Better Salesperson.... 
Continued from Page 12 

gratification for salespeople. It can sometimes 
help you to dose a sale immediately. 

But what it does not do is lay a foundation 
for a meaningful and long -term relationship 
with your clients. It is substance that will do 
that. Substance is internal - it's who we are 
as salespeople. 

Substance is about the characteristics that 
we embrace as salespeople that can translate 
into meaningful relationships and long -term 
win -win successes that set you apart. 

Covey says that "private victories precede 
public victories." What he means by that is that 
our ability to change ourselves internally is the 
first step toward becoming more powerful and 
more successful on an external level. 

R &R While you can't detail your entire pre- 
sentation on these pages, can you cite a few exam- 
ples of points in the book that can help someone 
become a better salesperson? 

DH: The first thing you need to do is em- 
brace the concept that you have to make your- 
self a better person before you can become a 

better salesperson. The way you do that is to 
accept the proactive nature of decisionmaking. 
That is to say that the decisions you make to- 
day are going to have a profound impact on 
the successes or failures that you will experi- 
ence in the future. 

Once you accept that fact, you will under- 
stand one of the most fundamental and far - 
reaching concepts of the human mind: That 
is, before any human being takes any action 
intentionally, they must first imagine them- 
selves taking that action in their mind. 

Understanding that fact has, first'of all, -a 

real impact on the way that we manage our- 
selves. That is what goal - setting is all about. 
It's about imagining ourselves as already hav- 
ing achieved those goals so that we can pro- 
gram our minds to do the things that are nec- 
essary to achieve those goals in reality. 

Then you have to be able to teach your cli- 
ents to imagine themselves taking the steps 

you are going to suggest they take in order to 
be successful. 

In turn, we also have to teach clients to com- 
municate the message regarding their prod- 
uct or service in such a way that it causes con- 
sumers to imagine themselves using that 

product or service and their lives being some- 
how made better for having done so. 

It's a far -reaching concept that is really all 
about Habit No. 2: "Begin with the end in 
mind." That is, picture yourself having al- 
ready achieved that which you want to 
achieve so that you can create the plan that is 

necessary to help you get there in reality. 
R &R: You talk in your seminar about how hard 

it is to change habits but how important that is to 

becoming a better salesperson. Can you define that 
in a bit more detail? 

DH: We are all creatures of habit. Covey 
defines a habit as the intersection of knowl- 
edge, skill and desire. This is especially true 
in salespeople. Salespeople don't change hab- 
its easily. And yet the world around us chang- 
es constantly, and new and better ways of 
doing things are constantly being developed. 

In many organizations the problem isn't 
that the salesperson is bad at his job. It's that 
the salesperson was good at his job when he 
was first hired but then failed to change his 
habits as the demands of selling changed. 

fjt1!xxrstdt r rr rite 

"If you read this book, 

it will change your 
professional life in a 

profound way." 

Usilillil ilÏfifi'i"i1/#f Í d t; .í: 

It's important to constantly examine where 
you are in relationship to where you want to 
be. If the gap is too large, that is a sure sign that 
it's time to get proactive, begin the process of 
change with the desired end in mind, and re- 

align your priorities by putting first things first. 
R&R: They say small changes are easy but big 

ones come hard. Is that true for most salespeople? 
DH: Incremental change is possible 

through changing behaviors and attitudes. 
Exponential change, however, is the result of 
changing our paradigms. Unfortunately, most 
people are not motivated to change their par- 
adigms unless they have a traumatic experi- 
ence of some sort. 

A lot of those traumas could be avoided by 

proactively working on our paradigms, but I 
guess that's asking a lot of human nature. 

R &R You talk about how the "Seven Habits" 
really support the concept of what you call consult- 
ant selling. Why is that selling style so important 
today? 

DH: One of the habits that Covey talks 
about is "Seek first to understand and then 
seek to be understood." That is the essence of 
consultant selling. At the RAB we emphasize 
over and over the importance of, when meet- 
ing with a client, instead of beginning the pro- 
cess of selling by talking about your station, 
your ratings, your products or your packag- 
es, begin by having an in -depth discussion 
with the client regarding their business, their 
objectives and even their dreams. 

Why are they in business? What are the 
things they want to achieve in their lives as a 

business owner or manager? Find the answers 
to those kinds of questions and then build all 
your communication and suggestions around 
what the client tells you they want to try to 
make happen. 

Old -school selling was always built around 
selling an idea or the features and benefits of 
your radio station. But today really effective 
selling that lays down a foundation for long- 
term success for the business owner and a 

long -term relationship between the seller and 
client has to be built on a foundation of truly 
understanding what the customer wants to 
happen and making a plan for them that 
makes that happen. 

There has been way too much package sell- 
ing in radio over the years, and selling pack- 
ages is the essence of old -school selling. We 

teach the antithesis of that, and that is identi- 
fying the customer's real needs and objectives 
and then creating a plan that is customized to 
meet the client's needs and objectives, as op- 
posed to coming to them with a prefabricat- 
ed package and a one -size- fits-all pitch. 

R &R You say that personal change must come 

before you can make any real progress toward pro- 
fessional change. What does Covey say about that 
concept? 

DH: The seventh habit is the habit of per- 
sonal renewal. Covey identifies the four areas 

of personal renewal as physical, soul/emo- 
tional, mental and spiritual. It's important that 
people take time to stay reasonably fit, spend 

"The individual 

characteristics of a great 

salesperson are someone 

who has a desire to 

continue to learn, 

intelligence, a solid work 

ethic and a strong desire 

to achieve." 

nrllllr/rrrti11111lt 

time outside of work doing things they enjoy 
with friends and family, constantly read and 
learn, and cultivate a value system that gives 
them a sense of inner tranquility. We are all 
multifaceted beings, and if we ignore any of 
our facets, they all suffer. 

R &R The radio sales business has seen many 
changes over the past decade. Has there also been a 

change in the kinds of qualities sales management 
should be looking for in radio salespeople? 

DH: The qualities they should be looking for 
are not any different from the qualities they 
should have been looking for in the past. The 
qualities that make a salesperson great are pret- 
ty much the same as they have always been. 

The individual characteristics of a great 
salesperson are someone who has a desire to 
continue to learn, intelligence, a solid work 
ethic and a strong desire to achieve. Those 
things have been constant qualities you need 
in a salesperson throughout the evolution of 
our industry. 

R &R If a station wants to take advantage of the 
"Seven Habits" seminar you teach, what should it 
do? 

DH: All they have to do is call the RAB 
Member Services headquarters in Dallas and 
contact Mark Levy, who schedules the acade- 
my programs that we offer. It can be done on 
a company -by- company basis, or we also can 
schedule marketwide programs that everyone 
can take advantage of, as long as they are RAB 
members. 

AP Has Changed 

Radio Iarter 
Forever. 
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The Glamour Of Google 
Continued from Page 1 

creating a new, radio-advertising distribution 
channel for Google's advertisers. 

A New Distribution Channel 

When the deal was announced, 
Google VP /Advertising Sales Tim 
Armstrong said, "Google is commit- 
ted to exploring new ways to extend 
targeted, measurable advertising to 
other forms of media. 

"We anticipate that this acquisi- 
tion will bring new ad dollars and 
accountability to radio by combin- 
ing Google's expansive network of 
advertisers with dMarc's talented team and 
innovative radio-advertising technology. We 

look forward to working together to continue 
to grow and improve the ecosystem of the ra- 
dio industry." 

In an interview with R &R, Goo- 
gle Business Product Manager Josh 
McFarland noted that one of his 
company's driving product princi- 
ples is to bring other media the ac- 
countability and efficiency seen in 
the online advertising world. 

"To me, radio was the most corn - 
plementary medium of those we 
looked at," he says. "We looked at 
dMarc, and the partnership was a no-brainer 
in terms of how they delivered for the adver- 
tiser." 

Accountability is perhaps the biggest rea- 
son, McFarland says, Google wanted to ac- 
quire dMarc. The second- biggest reason? It 
may be the potential growth of dollars to the 
radio industry. 

"We expect to see advertisers, including 

mom -and -pops, across the spectrum of media 
offerings," McFarland says. "Clearly, there is 

a sweet spot there that also in- 
cludes advertisers that have not 
participated in radio before." 

DMarc co-founder and Presi- 
dent Ryan Steelberg believes dig- 
ital ad delivery, accountability and 
client -by- client return on invest- 
ment will become the dominant 
platform for radio in the future. 

Steelberg has studied radio for 
a number of years, and he says that 
in 1999 he and his brother, who is 

also his business partner, had a vision for ac- 
countability and metrics very similar to what 
Google has realized online. 

"We looked at accountability by starting all 
the way from the buy side and plan- 
ning side of radio," he says. "We 
looked at posts, schedule integrity, 
etc., and saw that there was a dire 
need for improvement to keep ra- 
dio relevant to the major buyers." 

How targeted can Google go 
with radio? The possibilities could 
be endless. Eric Ronning and Andy 

Andy Lipset Lipset, partners in Internet -radio 
advertising agency Ronning Upset 

Radio, both welcomed Google's investment in 

a radio ad platform, but Ronning questions the 
practicality of hypertargeted advertising for 
an AM or FM radio station. 

"Super -hypertargeting via an online stream 
is obviously more practical than what you can 
do through a terrestrial radio station," he says. 
"Yes, you can formatically target a specific 
audience, and that's about as close as you can 

Eric Ronning 

get to finding the right person at the right 
time. Listener profiles and info just don't ex- 
ist as they does with an online audience." 

In other woods, Ronning says, no way ex- 
ists today for a radio station to know exactly 
who is listening to the radio and where they 
are listening. "But Google can say, with clari- 
ty, when a spot ran," he says. "They are the 
ones scheduling the spot." 

"There's been lots of talk 

about how `traditional 

radio' is dead, but 

advertisers and clients say 

that they believe in radio, 

and this deal highlights the 

positive aspects of radio." 
Eric Ronning 

In general, Ronning believes Google's pur- 
chase of dMarc presents a "very positive 
outlook" for radio. He notes, "Major media 
companies that are interested in all types of 
advertising outlets are interested in the pow- 
er of radio and the strength of connecting to 
the 200 million people a week who listen to 
radio. There's been lots of talk about how 'tra- 
ditional radio' is dead, but advertisers and cli- 

ents say they believe in radio, and this deal 
highlights the positive aspects of radio." 

Increased Targetability 

DMarc's Maestro service provides radio 
with the scheduling tools needed to run an 
entire operation, from when songs air to when 
air personalities crack the microphone. While 
Scott Systems is in use at approximately 5,000 

radio stations around the world, Maestro has 
been adopted at about 500 stations, Ronning 
says. Google aims to increase that. 

Here's how it works: A radio station flips a 

switch, and Google gains access to the sta- 
tion's scheduling software. Google then ag- 
gregates all the unsold inventory fills the slots 
and shares the profit with the radio station. 

Ronning says, "Google's main competency 
is their big database - and keeping track of 
everything the station is doing. Part of that 
competency is where the spots run. Google 
can see where the holes are, and, if the station 
has allowed it, they can go sell it." 

This technology is of great interest to both 
advertisers and agencies. Let's say an adver- 
tiser buys $5,000 worth of spots. A radio sta- 
tion schedules the spots, and, because of all 

the paperwork involved, it takes 60 to 90 days 
after the spots run for the station to reconcile 
the buy. 

By using Maestro, an agency can find out 
the exact time a spot ran within days. Ronning 
says, "This is a good move forward for tradi- 
tional radio, and it is something that online 
radio already does." 

So is radio about to be "Googleized "? Lipset 
says no. 

"At the end of the day, Google is an online 
company, and some of the things you can 
search for in an online world, you just can't 
do in traditional media," he says. "This deal 
will not make that happen. 

"There are going to be some parts of it that 
will make certain forms of targetability better, 
but the Google model of typing more infor- 
mation on Campbell's soup into a search en- 
gine won't give me ads for Campbell's soup 
on [KPWR] Power 106 in Los Angeles just for 
me. I'm not sure if the broadcast model is ever 
going to be able to do that." 

The situation for radio is similar to that of 
print media, such as newspapers - Google 
made a similar entry into print sales in fall 
2005. Upset says, "Like radio, there is a cer- 
tain form of targetability in print. But, at the 
end of the day, there's no exactness, as you 
could get from some online properties. 

"But Google is looking at the complete ad- 
vertising spectrum of media. If someone buys 
a Google AdWord, they can get a radio spot 
or magazine half -page to round out the adver- 
tising solution." 

How do Google AdWords work? Here's an 
example: We opened our Internet browser and 
visited Orbitcast (unuw.orbitcast.com), an online 
newsletter devoted to satellite radio. In the 
right -hand column of the homepage were 
"Ads by G000000gle" - ad space customized 

Continued on Page 19 
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MANAGEMENT MARKETING SALES 

What's Wrong 
With Radio Sales? 
And what will it take to make it right? 

By Dave "Giff" Gifford 

ifty -seven years ago, in the April 26, 1949 issue of Look maga- 
zine, there appeared an article written by Deac Aylesworth 

titled "Radio Is Doomed." 

With TV metaphorically cast as 
radio's grim reaper, 1949 was a 
benchmark year for radio's "dollar - 
a- holler" days. Yes, in huge num- 
bers of small- and medium -sized 
markets, $1 for one radio commer- 
cial was a sad reality. 

What is the state of radio in 2006? 

I've got good news, and I've got bad 
news. Let's first look at the bad 
news: Radio in 2006 is at risk of los- 
ing its revenue share equally at every level - 
national, regional and locaL Increased compe- 
tition is only part of a far more troubling prob- 
lem. 

An Industry At Risk 
I would first like to take issue with the daim 

(or perhaps confession) by many in the radio 
industry that radio owns 8% of the advertis- 
ing pie. In my opinion, radio's true market 
share is probably closer to half that percent- 
age. At best, I believe that it may be around 
5 %. 

Universal McCann's Bob Coen, who com- 
piles the traditional index by which media 
advertising shares are measured, found that 
radio finished 2004 with a 7.4% market share. 
Coen arrived at this figure because he cred- 
ited unmeasured media at 13% of the total 
ad spend. Compare that to Advertising Age's 

June 2005 estimate of 46.5% for un- 
measured media. 

Ad Age included direct -mail ex- 
penditures, a principal reason for 
the publication's higher estimate 
for unmeasured media. But how do 
you measure direct mail? 

When you consider how much 
"new" and "alternative media" 

Dave Gifford has been added to the micromedia 
mixing bowl, it is my contention 

that unmeasured media is undermea- 
sured unmeasured media. In other words, 
there is unmeasured media that is being 
ignored. 

Marketing budgets have allocated dollars 
to dozens of nontraditional and unmeasurable 
media, including shopping -mall ads, the uni- 
forms of professional soccer players, delivery 
vans, blimps, planes flying advertisements 
and ads in public restrooms. What are the fu- 
ture possibilities? 

In my opinion, they are endless: ads on 
school buses and schoolbooks, ads on the bot- 
tom of community swimming pools, coffee 
cups emblazoned with ads, hotel doorknob 
hangers with ads on them. 

Is radio really getting 7%-8% of this adver- 
tising pie? Considering all the advertising pos- 
sibilities, I'm not buying it. 

Radio INFORMER 

Just six months ago, Steel City Media's AC WLTJ (Lite Rock 92.9) of- 
fered analog stereo broadcasts to listeners throughout Western Pennsyl- 
vania. Today, with the hometown Steelers set to play in Super Bowl XL, 

WLTJ offers listeners crystal -clear digital sound following its conversion 
to HD Radio. 

WLTJ is joining hundreds of other broadcasters in us- 

ing Broadcast Electronics' Total Radio for ramping up 

HD2 multicasting. Plans are in the works to multicast 
two channels of additional programming on WLTJ as 

early as next month. 

WLTJ Chief Engineer Paul Carroll says, "We have the 

system capacity to take into consideration what we're 

doing today as well as what the company would need 

1.0 years from now. When analog FM is phased out and 

everything is digital, we'll still have capacity. I told the 

owners last year, You make the investment now, and you won't have to make it 

tomorrow.'" 

While many of the HD2 multicasting announcements in recent weeks have come 

from the large radio companies that are members of the HD Digital Radio Alliance, 

local, family-owned broadcasters such as Steel City Media - owned by Saul Frischling 

- also stand to benefit by adopting HD Radio. 

As this issue of R &R arrives at radio sta- 
tions around the world, I was scheduled to 
conduct a session at RAB2006 in Dallas titled 
"How Radio, Your Stations and You Can Max 
From ROI Marketing." Aconvention handout 
included a list of approximately 125 advertis- 
ing vehicles that can be considered unmea- 
sured or undermeasured media. 

Remember, whether it is unmeasured or un- 
dermeasured media, it still comes from mar- 
keting budgets. On reflection, perhaps my 5% 
estimate of radio's true market share is actu- 
ally a bit of a stretch. 

Radio Fails To Sell Radio 
So what is radio's current state of health? 

In 1999 radio revenue was up 15 %. In 2004 
network radio was up 2.7%, local radio was 
up only 1.1 %, and national spot radio was 
down 0.7%. 

Those results came in a year in which 99 of 
the 100 leading national advertisers spent 
more money on TV advertising than they did 
on radio advertising, 94 spent more money on 
magazine advertising, and 81 spent more 
money on newspaper advertising than they 
did on radio. Even worse, radio revenue in 

ITHE 
MONEY 
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2005 was flat compared to 2004. That's not 
very promising, is it? 

Furthermore, though Wachovia Capital 
Market analyst Marci Ryvicker estimated 
that radio will grow 2.3% in 2006, an Ad Age 
survey of 104 American Marketing Associa- 
tion Effie Awards respondents and judges 
ranked radio 11th among 13 media for pre- 
dicted ad- spending growth over the next 
three years. 

What is the problem? Is there more compe- 
tition tlan ever before? Yes. But what is radio's 
No. 1 problem? The simple answer appears 
to be tl'at radio doesn't sell enough advertis- 
ers. 

But that is just a symptom of a bigger prob- 
lem: Radio does a lousy job of selling radio. 
Period. How else do you explain radio's pa- 
thetic market share (whatever you believe the 
precise percentage to be)? 

Radio's growth potential is more depen- 
dent on the 95% of business radio isn't getting 
than the 5% or so of business it is getting. 
Clearly, then, given that there are only two 
kinds cf business -new business and repeat 
business, and you can't have one without the 
other - new - business development has to 
become an obsession in 2006. 

If I ask a radio salesperson what they do for 
a living and their answer is, "I sell radio ad- 
vertising" and most or all of their billing is 

transactional business from agencies, I can't 
accept that answer. How can anyone say they 
sell rac io when the decision to buy radio has 
already been made? 

Face it A radio salesperson is only selling 
radio when they sell radio to a company that 
heretofore didn't advertise on radio - espe- 
daily it their station or duster is so dominant 
in the ratings that their programming is gen- 
erating more radio revenue than they are. 

Furthermore, given that advertisers have 
four choices to make every year (spend more 
money on radio, spend the same amount of 
money on radio, spend less money or spend 
zip on radio), too often it's a wash, with the 
result that an agency salesperson's billing may 
not show a significant net gain from one year 
to the next 

In fact, it's possible that an entry-level sales- 
person who majors in new- business develop- 
ment may be making more of a contribution 
to his or her company's revenue growth than 
a top -billing agency seller. 

A View Of ROI Marketing 

What are advertisers reading about in their 
various trade magazines and industry news- 
letters? ROI marketing, an advertiser -driven 
initiative that has forever changed the way 
radio will be bought and sold. 

It has been said that legendary Philadel- 
phia retailer John Wanamaker, who in 1876 

founded the first department store, once said 
about advertising, "I know half the money I 

spend is wasted, but I can never find out 
which half." 

Fast -forward to a few years ago, when a 

Deutsche Bank study revealed that advertis- 
ing lacked a return on investment for most 
mature package -goods brands advertised pri- 
marily on TV. Therefore most advertisers were 
spending "way too much" on marketing. 

Marketing research confirmed that because 
of the glut of media options in recent years, 
compounded by escalating TV rates and com- 
mercial- productioncosts, resulting in signifi- 
cant losses in reach and frequency against 
prime demographic cells, TV no longer moves 

the brand -share needle as it once did with pre- 
dictable probability. 

Please note that ROI marketing is an adver- 
tiser -driven strategy, not an agency -driven 
strategy. Advertisers, fed up with their agen- 
cies pushing TV down their throats smack in 
the face of what their own sales figures re- 
vealed, are holding ad agencies accountable 
as never before. Theoretically, that's to radio's 
advantage. 

Before ROI marketing (and to this day, for 
most agencies), radio was perceived to be a 
low- attention -level support medium used 
only to strengthen reach and frequency 
against selected demographic targets. For the 
first time in my career, I can live with that per- 
ception. 

IlIII/N//////llllllr/IHIINNIMINIM 

Radio does a lousy job 

of selling radio! Period. 

How else do you explain 

radio's pathetic market 

share? 
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In sync with the emergence of ROI market- 
ing, advertisers also discovered that the active, 
on- the -move "lifestyle" individuals they want 
to reach interact most with all modes of me- 
dia other than TV. If network TV doesn't 
change its model, in the words of J. Walter 
Thompson CEO Bob Jeffrey, "Companies that 
today spend 70% to 80% of their advertising 
dollars on network TV will allocate just half 
that much five years from now." 

Coincidentally, the marketing process is 
also changing because consumer behavior is 

changing. 

Motivational Research 
For Greater Reach 

Marketing has changed from Colgate's sim- 
ply wanting to reach X number of heads times 
32 teeth, for example, to advertisers' becom- 
ing more dependent on "motivational re- 
search" than ever before. 

There are two reasons for this: to discover 
what the driving forces are - needs, wants, 
preferences, values - that affect the purchas- 
es of everything from tampons to Hummers, 
and to document distinct differences in the 
mind -set of each individual for the purpose 
of segmenting consumers into identifiable 
lifestyle clusters. 

The result? The Mass Marketing Era is in 
the process of being replaced by the Target 
Marketing Era. 

ROI marketing research is being conduct- 
ed by surveys, in focus groups, through one - 
on-one interviews and through inspections of 
household inventories, among other, less tra- 
ditional ways. 

Advertisers are also testing the exchange of 
publicity for advertising, spending more mon- 
ey in weaker markets and less money in stron- 
ger markets, testing media -mix models formu- 
lated to add new customers, experimenting 
with media -mix models designed to reach 
various income levels and intensively testing 
different creative and copy approaches relat- 

ed to different consumer -lifestyle clusters. 
They are also testing to see if they can 

achieve a higher ROI by spending less mon- 
ey. 

I have problems with ROI marketing, and 
I know I am not alone. Any attempt to find a 
one- size -fits-all methodology that spits out a 

combination of media options that best com- 
municates a given message will be, in my 
opinion, hopelessly flawed. 

How do you validate a return on invest- 
ment between Internet advertising, text mes- 
saging, direct mail, specialty magazines, di- 
rect- response advertising and radio when all 

six are "targeted" media? 
Eric Schmitt, a Sr. Analyst at Forrester Re- 

search, recently noted, "The sheer number of 
stakeholders, each with their own competing 
interests and egos, guarantees that the indus- 
try will never serve up a coordinated, consen- 
sus solution." 

To believe on faith that marketers are go- 
ing to be able to box and categorize the 
world's complex personalities is a total sur- 
render of intellect. What if psychiatrists lim- 
ited their practices to treating patients as 
"clusters" instead of individuals? 

Some human behaviorists might say that 
as many people as there are on this planet, 
that's how many different lifestyles there are - if only in each of those individuals' heads. 
Ever had a private thought you wouldn't 
share with anyone? 

Embrace The Media -Mix Model 

Permission Marketing author Seth Godin 
once noted, "Consumers hate marketers with 
a passion never before seen and have raised 
the art of ignoring marketing to the highest 
level in history." I believe this is a crucial point, 
and if you think it's going to change, forget 
it. 

Radio, like TV, has to change its model - 
and not its programming model so much as 
its sales model. 

Media -mix advertising is ROI marketing's 
media strategy of choice. The media -mix ad- 
vertising budget comes at a time when adver- 
tisers are desperate to communicate with ac- 
tive, on- the -move "lifestyle" individuals 
(a.k.a. radio listeners) one-on -one. On its face, 
it would appear that ROI marketing might 
have been created for radio. 

Remember, there is now a bigger radio bud- 
get than the radio budget, and that's the ad- 
vertising budget. Go after non -radio advertis- 
ers, who, believe it or not, for the first time 
since the advent of commercial TV in the mid- 

1940s, are open to listening to radio's pitch. 
Non -radio advertisers represent more than 
92% of radio's primary growth market. 

If ROI marketing is here to stay, the attitude 
in 2006 should be about selling more adver- 
tisers - those non -radio advertisers that hap- 
pen to be the biggest non -radio advertisers in 
your market. Those advertisers can expand 
their customer base by adding radio to their 
media mix. 

If the name of the game is to increase radio's 
market share, the primary objective of radio's 
sales efforts should be to get radio included 
on as many media -mix schedules tor non -ra- 
dio advertisers as possible. 

If radio's leaders and sellers fail to mobilize 
an industrywide crusade to sell radio as indis- 
pensable to ROI marketing, radio is at risk of 
losing its revenue share at every level. 

A radio -driven media -mix campaign might 
include a radio spot schedule, a promotion or 
big -event sponsorship with text messaging 
and website tie -ins. Add in point -of- purchase 
merchandising, a direct -mail campaign tied to 
your listener database and a coordinated out- 
door campaign. 

Yet radio seems to be losing the ROI mar- 
keting battle. Because of the staggering pro- 
liferation of "micromedia," newspapers, TV 

and radio are out of favor with many adver- 
tisers. 

Radio may not be "in," but it meets every 
standard marketers today are searching for. If 

niche media is in, radio has to be in, if for no 
other reason than that most agencies have 
treated radio as little more than n-uhe media 
since 1949. 

Advertisers who spend money on TV, 

newspapers, magazines, the Yellow Pages and 
outdoor advertising are practicing 'hide -and- 
seek" advertising. In each case, the consumer 
has to find an ad. 

Radio, though, is still advertising's prima- 
ry media for finding consumers any time of 
day and everywhere consumers go. While 
one-on -one media is in, radio can tie Pods, text 

messaging, and the Internet together. 
If radio fails to capitalize on ROI marketing 

because salespeople fail to call on the biggest 
non -radio companies at the highest levels, 
what does that say about radio's marketing 
savvy? What does that say about radio man- 
agement and our industry's leadership? 

Dave "Gift- Gifford is President of Dave Gifford 

International and founder of the Graduate School 

for Sales Management. Contact him at 505 -989- 

7007 or giff@talkgiff.com. 

The Glamour Of Google 
Continued from Page 16 

for an audience interested in satellite radio. 
Advertisements when we visited ranged from 
satellite radio hardware offers to ads for Dale 
Earnhardt Jr. memorabilia. 

Why Earnhardt merchandise? Because the 
lead Orbitcast story dealt with the NASCAR 
star's upcoming weekly program on XM, set 
to launch Feb. 13. 

"This is really cool," Lipset says. "This site 
says, 'This is my site. This is what I'm all 
about.' With Orbitcast being an affiliate of the 
Google AdWords program, these ads make 
sense to show up on the Orbitcast site." 

But he says the promise of targeted ads 
does not cross over to terrestrial broadcasting. 
"You don't know exactly who is listening," 

Lipset notes. "It's not a bad thing, it's just not 
there yet in the terrestrial world. But Google 
is clearly interested in finding out if one can 
create that connection. This is a step." 

Perfect Ad Fit 

While McFarland and Steelberg wouldn't 
comment on specific product plans, Google's 
marriage with dMarc will likely start with a 

focus on the more traditional advertising met- 
rics, including dayparts, formats and markets. 

Meanwhile, Steelberg says, Google and 
dMarc are formulating advanced marketing 
plans that involve targeting specific elements 
on radio stations. He says, "Radio is not a zero- 
sum game. There is some significant growth 
opportunity here, and, as Google has main- 
tained its positions in other markets, we look 
for growth across the board within radio." 
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To flag Or Not To Flag? 
Digital TV will get a broadcast flag 
but will HD Radio? 

ate last month the office of Sen. Gordon Smith began 
circulating a discussion draft of the "Digital Content Pro- 

tection Act of 2006," which would give the FCC authority to re- 
quire a protective "broadcast flag" not only on video, but on 
digital and satellite radio. 

The video broadcast flag would be designed 
to prevent "indiscriminate unauthorized redis- 
tribution" of copyrighted digital video, and it's 
pretty much a done deal. The industries in- 
volved have already agreed, the technology ex- 
ists, and the FCC was on the verge of imposing 
the flag when it lost a court challenge mounted 
by the Electronic Frontier Foundation on juris- 
dictional grounds. 

Content owners immediately went to Con- 
gress to ask that the FCC be given the authority 
to impose the flag, and it's just a matter of time 
until it happens, protests from the EFF, the 
American Library Association, Public Knowl- 
edge and other groups notwithstanding. The 
DCPA would give the FCC that authority - and 
the authority to impose a broadcast flag require- 
ment on digital audio broadcasting. 

The RIAA badly wants content protection on 
DAB. Sirius and XM Satellite Radio are already 
introducing devices that are capable of record- 
ing and time- shifting content, and the RIAA is 
afraid that, as HD Radio receivers become avail- 
able, they'll have the capacity not only to record, 
but to split recorded content into tracks to build 
a permanent music library. 

It was those fears that led the RIAA, in corn - 
ments to the FCC on the HD Radio nilemaking, 
to say, "As serious as the unauthorized -P2P threat 
is to the music industry, the threat posed by DAB 
without content protection will be worse." 

It's A Grand Old Flag 

It was with the DCPA on the table that, on Jan. 
24, RIAA Chairman/CEO Mitch Bainwol; Con- 
sumer Electronics Association President /CEO 
Gary Shapiro; and Susquehanna Radio Sr. VP/ 
GM, Group Operations Dan Halyburton, testi- 
fying on behalf of the NAB, appeared before the 
Senate Commerce Committee to discuss the pos- 
sibility of a government -mandated broadcast 
flag for audio. 

Bainwol began by stating the RIAA's case for 
copy controls on digital radio. He said, "In this 
country, uniquely, we're not paid when music 

"The RIM wants to stop 

Americans from recording 

free, over - the -air radio in 

their private homes." 

Gary Shapiro 
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is played on terrestrial radio. We rely on sales to 
invest in the next generation of art. As you know, 
we're in the midst of a crucial transition period. 
Since the advent of file- sharing - really, steal- 
ing - in 1999, sales are down about 30%. The 
sky may not be falling, but sales are down 30%. 

"The result: Artist rosters are slashed by a 

third; songwriters are out of business, some for- 
ever; and the discovery of new music and the 
diversity of new music are compromised." 

Noting that RIAA member labels have now 
licensed more than 2 million tracks for online 
sales and rental, Bainwol said, "We're innovat- 
ing, and it's working. As recently as 2003 there 
were essentially no digital revenues. Today we're 
generating significant revenue from download 
services like iTunes, from subscription services 
like Rhapsody and from mobile music offerings, 
all of which will amount to billions of dollars a 
year by the end of the decade. 

"That is, unless the emerging digital market- 
place is cannibalized by functionality that sub- 
stitutes for downloads without paying us cre- 
ators comparably." 

New Devices 

Bainwol acknowledged that consumers have 
always recorded from radio but added, "The 
quality stunk and degraded over time. If you 
wanted a good copy, you bought it. 

"The radio service didn't provide a tool to 
automatically capture perfect -quality songs and 
subsequently move them effortlessly into your 
library of music to play on your portable device 
wherever and whenever you chose - until now. 

"New devices are coming into the market that 
turn radio into download services, going way 
beyond time- shifting and way beyond current 
consumer expectations. These devices effective- 
ly provide free ownership. The problem, of 
course, is that these radio devices, unlike iTunes, 
cell phones and music -rental services, don't pay 
for product. 

"The existence of millions of devices where 
consumers can replicate a purchase or bypass 
payment would undercut our property rights, 
undercut our ability to invest, and threaten the 
viability of the legitimate download market." 

A 'Market Failure' 

Without a performance right, Bainwol said, 
"We have no market power to force the interest- 
ed parties to come to the table and make sure our 
property rights are honored. We've been trying 
for years, and we can't get people to move. There's 
a market failure. Without intervention, the devel- 
oping digital marketplace will be stymied." 

Though the DCPA would specifically man- 
date an audio flag, Bainwol said, "We're agnos- 

tic about the technical solution, as long as it pro- 
vides the protection that we deserve. While we 
agree with many in the IT sector that encryption 
at the source might be an effective approach, we 
understand it may not be a viable option because 
it would render useless existing car and home 
radio receivers. 

"The audio broadcast flag will work. It's not 
perfect, but it will work. It's a good alternative 
and would not affect legacy devices. Therefore, 
we stand ready to work quickly with the NAB's 
new Audio Flag Task Force and other interested 
parties to implement such a flag. 

"In the meantime, just as with the video flag, 
the FCC must be granted the necessary authori- 
ty to implement the agreement." 

Shapiro, not surprisingly, was not enthusias- 
tic about a broadcast flag for audio. "As far as 
the audio flag, I'm not even sure what we're talk- 
ing about when the RIAA refers to it," he said. 
"There is no equivalent in audio to what there 
is in video. The differences are vast. 

"The video broadcast flag was developed on 
an open and voluntary basis by technology and 
content companies. It took several years, it used 
a well -known technology, and it was aimed sim- 
ply at mass distribution over the Internet, not 
private home recording. The difference goes 
outside the walls of the home and onto the In- 
ternet. That's what we're talking about." 

Stop All Copies? 

The DCPA would mandate a video flag to 
stop the "indiscriminate unauthorized redistri- 
bution" of digital television, but any audio flag 
would be designed to stop "indiscriminate un- 
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"New devices are coming 

into the market that turn 

radio into download 

services." 

Mitch Bainwol 
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authorized copying"- which could be interpret- 
ed to mean any copying at all. 

That's apparently how Shapiro interprets it, 

and that's what he believes the RIAA is support- 
ing. He said, "Mr. Bainwol is talking about stop- 
ping legitimate home recording in your house, 
not even going out over the Internet. 

"With respect to the audio flag, or so-called 
flag, there is no industry consensus or agreed - 
upon technology. No audio-flag proposal has 
been brought to a standards body or to the CEA 
for discussion. The flag proposals themselves are 
not even limited to addressing mass indiscrimi- 
nate distribution of music over the Internet. 

"So instead of merely replicating the [video] 
broadcast flag, the RIAA is trying to limit con- 
sumer use of HD Radio and satellite radio ser- 
vices and limit new products coming to market. 
They want to stop Americans from recording 
free, over -the -air radio in their private homes for 
later enjoyment." 

Shapiro urged lawmakers not to approve an 
audio flag for HD Radio, saying, "Any congres- 
sional nod toward the RIAA and limits could 
hurt the launch of this exciting new technology. 

"And with respect to national radio services XM 

and Sirius, the content is already encrypted and 
cannot be redistributed over the Internet Discus- 

sion of a flag in this context makes no sense at all." 
After noting that XM's and Sirius' new record - 

ing-capable devices are Audio Home Recording 
Ad- compliant and that XM and Sirius are paying 
AHRA hardware royalties on such devices, Sha- 
piro said, "Further, manufacturers have built these 
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and unauthorized 
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Dan Halyburton 

/ïN////!/I!/Jlllllllllli:' 

products so that digital content cannot be upload- 
ed to the Internet. But the RIAA wants more. They 
want to kill new products and keep them out of 
the hands of consumers. It's simply not justifiable. 

"Ordinary consumers are not pirates, and re- 
cording lawfully acquired content for private, 
personal use is not piracy. That's exactly what 
these RIAA proposals seek to halt." 

Bigger Threats 

Halyburton, who chairs the NAB's new Au- 
dio Broadcast Flag Task Force, told the Com- 
merce Committee, "Local broadcasters support 
legislative efforts to immediately codify the 
broadcast flag for video. We believe, however, 
that copy protections on the audio side merit 
further discussion." 

After explaining that HD Radio is currently 
being rolled out, with 624 AM and FM digital 
stations already on the air, Halyburton said, "In- 
dividually, broadcasters have committed to up- 
grading more than 2,000 stations to digital HD 
Radio technology, and major radio companies 
are engaged in a massive marketing campaign 
to promote digital radio to consumers. 

"With that progress as a backdrop, let me com- 
ment on the audio broadcast flag. As a starting 
point, we should note that peer -to-peer file -shar- 
ing and unauthorized distribution of music on the 
Internet present larger and more immediate 
threats to copyright holders than does HD Radio. 

"Our over -the -air product, with DJ introduc- 
tions, commercials and public- service elements, 
is unique to local radio's presentation. Accord- 
ingly, we are simply not a good source for mu- 
sic piracy. That said, local broadcasters - radio 
as well as television - are content producers 
ourselves and oppose piracy in all forms. 

"The NAB has reached out to the recording 
industry to foster dialogue on the audio flag. No 
proposal should be allowed to derail the HD 
Radio rollout by making obsolete thousands of 
receivers already on the market, as well as mil- 
lions more in the manufacturing pipeline. 

"Other proposals that would restrict listeners' 
ability to record, free over -the -air broadcasts for 
personal use are problematic. 

"These proposals differ in important ways 
from the digital TV broadcast flag. The TV flag 
does not involve copy restrictions, but rather 
precludes only indiscriminate redistribution of 
programming on the Internet. 

"The DTV flag would not scrap the existing 
DTV tuners in the market. Thus, the NAB en- 
thusiastically supports legislation that would 
empower the FCC to implement the agreed - 
upon DTV broadcast flag. 

"While Congress should grant the FCC author- 
ity to implement the broadcast flag for video, there 
should be additional reflection and interindustry 
dialogue regarding content -protection proposals 
for HD Radio." 
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Caution: No Adult Supervision 
'n the wake of Jeff Wyatt's recent departure from Clear 

Channel/Washington to what some wiseasses have referred 

to as "greener football fields" (stay tuned!), some of his ex- 

employees have taken it upon themselves to throw an im- 

promptu on -air garage sale, as it were. Here's Mark Kaye 

(pictured, with co- conspirator Kris Gamble), half of The Hot 

Morning Mess at WIHT (Hot 99.5)/Washington, with the 

poop: "We decided to give away all the expensive promo- 

tional crap that filled Jeff's 

now- vacant office. All week 

long we've emptied 'The 
Bossaholic's' drawers directly 

into our listeners' pockets, 

giving away HD Radios, 

empty tequila bottles and 

autographed posters of every 

B -list celebrity since 0-Town 

was No. I on the charts. You'd be amazed how excited 

people get when you give them one concert ticket left over 

from some Papa Roach concert from three years ago or a 

framed picture of Mr. and Mrs. Wyatt dressed like Bonnie 

and Clyde that was taken at Six Flags." 

Caller Nile scores this s.veet 
wind machine. 

Could Be True, Could Be Crap 

Are some high -level changes afoot in the plush, carpeted 

hallways of Interscope /Geffen /A&M? How the hell do we 

know? We just work here putting question marks at the 

ends of sentences to cover our asses. Published reports 

seem _o bear out what we've been hearing from sources 

familiar with the situation: A &M Records President Ron 

Fair may soon be doubling the size of his own magic king- 

dom with a possible title upgrade to Chairman of both A&M 

and Geffen. If this scenario does indeed happen, what does 

it mean for current Geffen co- Presidents Polly Anthony 
and Jordan Schur? See, there go those damn question 

marks again.... We suggest you stay tuned. 

Ryan Gets Rich 

Or shall we say, "Rich -er," as Clear Channel /New York 

Supreme VP /All Things Upper Demo in Nature Jim Ryan 

secures the on -air stylings of market vet Rich Kaminski 

to do 4 -8pm on his little at -work companion known as 

WLTW (Lite FM) /New York. Kaminski fills the opening cre- 

ated by the exit of Steve Roy last November. 

No stranger to the tri -state area, Kaminski spent many 

years across the street at WPLJ, working his way up from 

weekends to middays. "Anytime I get a chance to steal 

someone from Scott Shannon, that makes my day," Ryan 

told ST. "But seriously, after 60 days of listening and inter - 

viewing, the choice was clear. I love Rich's ability, energy 

and enthusiasm. In him, I see someone who will be leading 

our airstaff when the station celebrates its 30th anniversary." 

Then he put us on hold and left for an "important meet- 

ing." 

Top Of The Pops Crosses The Pond 

The legendary British music show Top of the Pops, cred- 

ited with helping launch the careers of hundreds of pop acts, 

is coming to America, courtesy of boy -band impresario Lou 

Pearlman, the man who brought us 'N Sync, Backstreet 

Boys and, of course, 0-Town (please hold your applause). 

Daily Variety reports that Pearlman has bought the Ameri- 

can rights to Pops, one of the longest - 

running TV series in the history of the 

BBC, and hopes to get his version of 

the show up and running by the sec- 

ond quarter of this year. 

According to Variety, Pearlman is in 

talks with KIIS -FM /Los Angeles night 

jock JoJo Wright to host the show. "I 

always wanted to be in a boy band, but 

Lou wanted me to host Top of the Pops, which is the next 

best thing," Wright tells ST. "We're in talks now, and I'll 

give you more info soon." 

JoJo shown actual 
size. 

The Programming Dept 

Univision performs a risky, delicate and potentially kinky 

personnel swap between KPTY (Party I04.9) /Houston and 

sister CHR/Rhythmic KKSS (Kiss 97.3) /Albuquerque: Party 

Asst. PD /MD Marco Arias heads to KKSS as PD, replac- 

ing KKSS PD /morning personality Dana Cortez, who 

passes Arias on her way to Houston to become Asst. PD 

and co -host of The House Party Morning Show with Kandee 

Man. Party overnight personality Warren G Z absorbs Arias' 

former MD duties. Find Warren at warrengz @party 1049. 

corn. 

Maverick Media Active Rocker KXFX ( 10I.7 The Fox)/ 

Santa Rosa, CA hires a new PD who will have to drive like 

hell across the entire friggin' country to make his start date 

of Feb. 13: Please give a big ST "Howdy" to Scott Less, 

former Brand Manager /afternoon dude at WGLF (Gulf 104)/ 

Tallahassee, FL. Less, who previ- 

ously programmed KPEZ/Austin 

and was MD of KRFX/Denver, re- 

places Todd Pyne, who left a few 

weeks ago. 

PD /midday dude Jeff "Shaggy" 
Nagel has left CBS Radio Alternative 

WAQZ (New Rock 97.3) /Cincinnati. 

No replacement has been named. 

This sentence was added in post - 

production in order to give us an excuse to gra- 

tuitously use the word snausages. Thank you. 

In the wake of Tom Oakes' journey to 

Anchorage, AK as OM of New North- 

west's cluster in the Land of Eskimos, 

Actual Shaggy may 
vary. 

Jeff Hunter is awarded OM stripes valid for the company's 

cluster in lovely Billings, MT. To celebrate, a hoedown was 

held in the backyard. 

The Most Important News, Ever! 

At long last, Styles Media finally closed on its purchase 

of KDAI -FM & KDAI -FM /Los Angeles from SBS. This 

lengthy process began way back in September 2004, when 

Styles cut a deal to buy the stations for a cool $ 120 million. 

The company has been leasing them ever since then un- 

der a time brokerage agreement. To celebrate the culmi- 

nation of this momentous event, all banks and schools in 

the greater Los Angeles area will be closed this Sunday. 

Philadelphia Freedom 

Last week longtime Clear Channel /New York Marketing 

Ace Don Macleod left the company to ramp up his own 

marketing firm, cleverly named Don Macleod Marketing. 

Less than a week later, lo and behold, Mr. Macleod resur- 

faced at Greater Media/Philadelphia, where he will serve 

as the cluster's new Sr. Marketing Executive. If you're won- 

dering how such a complex deal came 

together so quickly, wonder no more. 

"I feel very blessed that I get to reunite 

with [VP /Market Manager] John Fullam 

for the third time in my career," 

Macleod tells ST. "For me, it's the best 

of both worlds - I'm now an em- 

lo ee of a great radio company, and I 

Reunited, tired it feels 
P Y g P Y so good.... 

have the pleasure of working with John 

again. Plus, under the sweet deal we worked out, I'll be 

here in the building three days a week, which allows me 

the time to pursue other clients." 

Continued on Page 22 

Crash Poteet elevated to PD of KTYS /Dallas. 
Ashley Broome -Taylor promoted to GSM at KWYE/ 
Fresno. 
Julie Goldstein named VP /Marketing at Zomba Label 
Group. 

YEARS A G O 

Charlie Lombardo joins WMJC /Nas- 
sau- Suffolk as PD. 

Charles Cotton named Market Manag- 
er for Clear ChanneVHawaii. 
David Bevins named Sr. Sales VP for 
Clear Channel's Chicago cluster. 

Y E A R S A G O 

Charles 
Cotten 

Andrea Ganis promoted to Exec. VP /Promotion at At- 

lantic Records. 
Craig Lambert joins Epic Records as Sr. VP. 

Garett Michaels named PD of WHYT /Detroit. 

YEARS AGO 

Dave Urbach moves to WQAL/Cleve- 
land as VP /GM. 
Bobby Rich returns to KRMX/San Di- 

ego as PD /morning man. 
Jennifer Grossberndt named Nation- 

Dave Urbach 
al Director /AC & Jazz Promotion at SBK. 

YEARS AGO 

Art Carlson promoted to President of Susquehanna 
Radio Corp. 
Ted Edwards returns to KGB /San Diego as PD. 

Rene Evans upped to GM of KLZI /Phoenix. 

1YE A R S A G O 

Richard Kale resigns as President of Golden West 
Broadcasters' Radio Division. 
Gil Rozzo appointed GM of WMZQ/Washingtton. 
Suzanne de Passe appointed President of Motown Pro- 
ductions. 

Don Zimmerman named Exec. VP and 
COO at Capitol Records. 
Bobby Christian named PD of KHOW/ 
Denver. 
Al Brady named PD of WHDH /Boston. 

Don 
Zimmerman 
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Quick Hits 

Just a day after receiving his swell new OM stripes (see 

Page 3), Rob Roberts faces an interesting situation: In addi- 

tion to filling his slot at WHYI /Miami, he needs a replace- 

ment for morning co -host Kenny Walker, of Kenny & Footy 

fame, who is exiting after nine years. Longtime co -host 

Footy remains in place, along with Producer Froggy; how- 
ever, Roberts says he's now looking for "an entertainer" 

for the morning show. 

Former KCXX (X103.9) /Riverside morning host Jack 

Broady will be leaving on Feb. 17. Broady was moved 

from mornings to his current late -night shift on Jan. I , when 

his morning partner, Jake Weber, left the company. Broady 

can be reached at 909 -556 -9259 or jack @broadyvoice.com. 

Terrence Bibb, who programmed Clear Channel Ur- 

ban WBUV /Biloxi, MS before it flipped format in Novem- 

ber, resurfaces in afternoons at Urban AC sister KMJM /St. 

Louis. He replaces "The Real JR," who goes buh -bye. 

After a week of sweaty, sleepless nights not knowing 

the fate of Gringo Suave, the mystery has at last been 

solved ... and not a minute too soon. Mr. Suave, who 
abruptly left afternoons at KHTN (Hot 1 04.7) /Modesto, CA 

and then dropped out of sight, has suddenly resurfaced 130 

miles to the west at KDON /Monterey as night jock/Mix 

Show Coordinator. He replaces J Styles, who stepped down 

due to family issues. 

There's been a disturbance in the wakeup force at 

WNCI /Columbus, OH: Long -suf- 

fering Morning Zoo stunt boy Ba- 

con (a.k.a. Jason Owen) has left 

the building, leaving a smoldering, 

gaping hole to fill. Consequently, 

PD Michael McCoy has begun 

Bacon family portrait. 
trolling for a replacement Morning 

Zoo assistant/stunt boy. 

The big giant mystery morning show search is now 
over at XHTZ (Z90) /San Diego, and the big winner is 

Chino, currently MD /night jock at KZZP /Phoenix. As you 

know, this lucrative job had originally been awarded to 
former WIOQ/Philadelphia wakeup artist Chio, who later 

pulled out prematurely (sorry for the unwanted visual) for 
family reasons. "You have no idea how challenging it was 

to find another guy who's name started with `Ch' and ended 

with 'O,- Z90 PD Rick Thomas tells ST. 

WKSC (103.5 Kiss FM) /Chicago has picked up the 

homeless Tic Tak and The Freak Show to entertain and 

amaze each weekday from 4 -8pm. Most recently, Mr. Tak 

and his merry band of sidekicks did nights on WKQI /De- 

troit. "Tic Tak & The Freak Show are just what radio needs 

to cut through to the listener," says Kiss PD Rod Phillips, 

who looks forward to actually hearing one of their shows 

soon. 

R Dub! Appears Excited! About New Show! 

The nation is cowering in fear as the march of Clear 

Channel Rhythmic KOHT (Hot 98.3)/Tucson PD R Dub! 

and his mighty Slow Jams empire continues. Superadio is 

launching a weeknight version of his Sunday Night Slow Jams - please welcome Slow Jams With R Dub, which is avail- 

able to air on a fabulous station near you Mondays through 

Thursdays from I Opm- midnight. The new version rolls out 
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on Hot 98.3 and up at big sister KZZP /Phoenix. "Basically, 

this means I'll get to wear my Hugh Hefner silk smoking 

jacket five nights a week as I'm pumpin' out those Jodeci 

tracks from my home studio," Mr. Dub! tells ST, making 

us feel just a little icky. "Seriously, this show gets 30, 40, 

sometimes even 60 shares. I love to work closely with ev- 

ery affiliate, whether that means doing a ton of liners ev- 

ery month or visiting for appearances." He appears seri- 

ous, so act now. 

Station Update 

It's hard to believe that it's already been two years since 

that tragic fire destroyed the Station nightclub in West 

Warwick, RI, killing 100 people, including Michael "The 
Doctor" Gonsalves of WHJY /Providence. The Feb. 20, 

2003 blaze was sparked by the unauthorized use of pyro- 

technics by Great White at the start of their set. 

The Providence Journal reports that Great White's former 

manager, Daniel Biechele, who set off the pyro, has 

agreed to plead guilty to 100 of the 200 counts of man- 

slaughter filed against him. In exchange for a guilty plea, 

Biechele will be sentenced to no more than IO years in 

prison, according to Superior Court Judge Francis J. 

Darigan Jr. 

Biechele, along with the club's owners, Jeffrey and 

Michael Derderian, were each charged in December 2003 

with 200 counts of involuntary manslaughter. The 

Derderians were accused of installing highly flammable 

soundproofing foam, while Biechele was accused of using 

pyrotechnics without a permit. Each count carries a pos- 

sible penalty of up to 30 years in prison. 

News/Talk Topics 

Effective Feb. 13, the calm, reserved Jim Cramer is 

moving his daily radio show, Jim Cramer's Real Money, from 

the WOR Radio Network and WOR/New York to eight 

CBS Radio O &Os across the 

country. Cramer will air live 

from I -2pm ET on WFNY/ 

New York; WCKG /Chicago; 

KIKK/Houston; WKRK/De- 

troit; WHFS/Baltimore; KDKA/ 

Pittsburgh; and KCMD /Port- 

land, OR. He will air tape-de- 

layed from noon - I pm PT on CBS Radio's KNX/Los Ange- 

les. David Hall, VP /Programming for KNX and clustermate 

KFWB, will executive -produce Cramer's program. 
Westwood One will syndicate the show to all non -CBS Ra- 

dio affiliates. 

Police artist's rendition of 
Cramer. 

TELEVISIO 
TOP 10 SHOWS 

Total Audience 
(110.2 million households) 

Jan. 23 -29 

Adults 18 -49 

1 American Idol (Tuesday) 1 American Idol (Tuesday) 

2 American Idol (Wednesday) 2 American Idol (Wednesday) 
3 csl 3 CSI 

4 WithoutA Trace (tie) Grey's Anatomy 
5 CSI: Miami 5 Lost 
6 Dancing With The Stars 6 Without A Trace 

7 Lost 7 Extreme Makeover. Home 
Grey's Anatomy Edition 
Two And A Halt Men 8 CSI.: Miami 

10 NCIS 9 24 
(tie) Two And A Hall Men 

Source: Nielsen Media Research 

On Feb. 6 Citadel Oldies WJRD/Tuscaloosa, AL will 

flush the format and join the newly launched Urban Talk 

network developed by Radio One and Reach Media. The 

new station will be called "1150 The People's Station." 

Cox got its new Urban Talker WPSB (The People's Sta- 

tion) /Birmingham up to speed for launch by naming Chris 

Coleman PD. Coleman will continue to in his other gig as 

Asst. PD /MD of Urban AC clustermate WBHK. 

Mike Moss will be the morning drive host for 
Bonneville's new WTWP (Washington Post Radio)/Wash- 

ington when the station debuts in late March. Moss has 

been morning drive co- anchor with Richard Day for the past 

10 years on News clusterbuddy WTOP where the duo has 

enjoyed tremendous success, ranking No. I for the last 16 

straight Arbitron ratings periods in Washington. Bruce 
Alan, WTOP midday anchor, will move into the co- anchor 

chair alongside Day at WTOP when Moss makes the move 

to WTWP next month. 

Chris Krok joins Cox News/Talker WSB -AM /Atlanta 

to host a weeknight talk show from 10pm -2am beginning 

Feb. 13. Krok most recently hosted nights at Hubbard 

Talker KSTP /Minneapolis. 

Condolences 

Gene McFadden, the surviving half of R &B duo 
McFadden & Whitehead, who gave us the 1 979 hit 'Ain't 
No Stopping Us Now," 

died of liver and lung can- 

cer on Jan. 27. He was 

55. McFadden was also a 

co- writer of several of 

the biggest hits on the 

legendary Philadelphia In- 

ternational Records, in- 

cluding The O'Jays' 

"Backstabbers," "I'll Al- 

ways Love My Momma" and "For the Love of Money," as 

well as Harold Melvin & The Bluenotes' hit "Wake Up Ev- 

erybody " 

WTIITillifiD 
Awl NO Stoppin' Us Now 
The Bost Of The PIR Years 

BOX OFFICE TOTALS 
Jan. 27 -29 

Title (Distributor) $ Weekend $ To Date 

1 Big Momma's House 2 (Fox)* $27.73 $27.73 

2 Nanny McPhee (Universal)* $14.50 $14.50 

3 Underworld: Evolution (Sony) $11.40 $44.60 

4 Annapolis (Buena Vista)` $7.68 $7.68 

5 Hoodwinked (Weinstein) $7.48 $37.76 

6 Brokeback Mountain (Focus) $6.54 $51.02 

7 Glory Road (Buena Vista) $5.34 $34.94 

8 Last Holiday (Paramount) $4.80 $32.63 

9 The Chronicles OfNamia... (Buena Vista) $4.50 $277.86 

10 The Matador (Weinstein) $3.61 $5.27 

'First week in release. All figures in millions. 
Source: Nielsen EDI 

COMING ATTRACTIONS: Opening in limited release this week 
is The Three Burials of Melquiades Estrada, which co -stars 
recording artists Dwight Yoakam and Levon Helm. Yoakam 
is featured on the film's Recall soundtrack, which also con- 
tains songs by Hank Williams Jr., Merle Haggard, Flaco Jime- 
nez and Lila Downs. 

Also opening this week include Something New, whose 
Lakeshore soundtrack sports original music by Wendy Mel - 
voin & Lisa Coleman, as well as tracks by Mobb Deep, Wayne 
Wonder, Me'shell Ndege'ocello and more. - Julie Gidlow 
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TOP 50 ALBUMS 
THE INDUSTRY'S NO. I RETAIL CHART February 3, 2006 

LW TW ARTIST ALBUM LABEL POWERINDEX CiANGE 

1 IL DIVO Ancora Syco /Columbia 150,505 - 
2 JOSH TURNER Your Man MCA 97,593 - 

1 3 JAMIE FOXX Unpredictable J/RMG 93,966 -3% 

2 4 MARY J. BLIGE The Breakthrough Geffen 90,257 -6% 

5 YELLOWCARD Lights And Sounds Capitol 86,719 - 
6 VARIOUS Now al's UTV 84,130 - 

4 7 CARRIE UNDERWOOD Some Hearts Arista /RMG 74,985 +4% 

3 8 EMINEM Curtain Call Shady/Aftermath/Interscope 70,679 -2% 

9 P.O.D. Testify Atlantic 56,903 - 
6 10 NICKELBACK All The Right Reasons Roadrunner/IDJMG 45,683 -7% 

9 11 JAMES BLUNT Back To Bedlam Atlantic 44,808 +11% 

7 12 CHRIS BROWN Chris Brown Jive /Zomba Label Group 44,581 -5% 

- 13 VARIOUS Grammy Nominees Sony 41,135 - 
5 14 JOHNNY CASH I Walk The Line: The Legend Of Johnny Cash lsland /IDJMG 37,931 -33% 

8 15 NOTORIOUS B.I.G. Duets: The Final Chapter Bad Boy /Atlantic 36,680 -13% 

11 16 KELLY CLARKSON Breakaway RCA /RMG 35,853 -6% 

12 17 BLACK EYED PEAS Monkey Business A &M /Interscope 35,754 -5% 

10 18 MARIAH CAREY The Emancipation Of Mimi Island /IDJMG 34,125 -10% 

16 19 TRACE ADKINS Songs About Me Capitol 33,842 +6% 

14 20 PUSSYCAT DOLLS PCD A &M /lnterscope 33,566 -8% 

17 21 RASCAL FLATTS Feels Like Today Lyric Street 33,041 +16% 

21 22 KEYSHIA COLE Way It Is A &M /lnterscope 31,824 +24% 

15 23 FALL OUT BOY From Under The Cork Tree Island /IDJMG 31,395 -12% 

24 VARIOUS High School Musical Soundtrack Walt Disney 30,992 - 
13 25 VARIOUS Now That's What I Call Music! UN 29,814 -20% 

23 26 LIL' WAYNE Tha Carter Il Cash Money /Universal 26,244 +4% 

38 27 MATISYAHU Live At Stubb's Or Music /Epic 25,478 +19% 

26 28 KORN See You On The Other Side Virgin 24,719 0% 

27 29 DESTINY'S CHILD //Vs Sony Urban /Columbia 24,163 -1% 

30 30 KEITH URBAN Be Here Capitol 24,033 +4% 

28 31 ENYA Amarantine Reprise 23,415 -2% 

34 32 NELLY Sweatsuit Derrty /Fo' Reel /Universal 23,263 +6% 

33 KENNY ROGERS 21 Number Ones Capitol 22,583 - 
25 34 MADONNA Confessions On A Dancefloor Warner Bros. 22,372 -10% 

39 35 ALL -AMERICAN REJECTS Move Along Interscope 21,714 +1% 

36 36 SUGARLAND Twice The Speed Of Life Mercury 21,515 -1% 

33 37 SEAN PAUL Trinity VP /Atlantic 21,412 -4% 

20 38 KENNY CHESNEY The Road And The Radio BNA 21,365 -17% 

32 39 DADDY YANKEE Barrio Fino En Directo EL Cartel/Interscope 21,308 -6% 

48 40 T PAIN Rappa Ternt Sanga Jive /Zomba Label Group 20,780 +14% 

41 PANIC! AT THE DISCO A Fever You Can't Sweat Out Fueled By Ramon 20,687 - 
22 42 SYSTEM OF A DOWN Hypnotize American/Columbia 20,683 -19% 

37 43 YOUNG JEEZY Let's Get It: Thug Motivation 101 Def Jam /IDJMG 20,336 -6% 

31 44 JUELZ SANTANA What The Game's Been Missing Diplomat /Def Jaml /IDJMG 20,323 -11% 

35 45 VARIOUS Walk The Line Soundtrack Wind -Up 20,146 -8% 

42 46 KANYE WEST Late Registration Roc -A- Fella /IDJMG 19,741 -3% 

45 47 DISTURBED Ten Thousand Fists Reprise 19,109 -1% 

43 48 GORILLAZ Demon Days Virgin 18,727 -6% 

19 49 GREEN DAY American Idiot Reprise 18,599 -28% 

46 50 D4L Down 4 Life Dee Money /Asylum /Atlantic 18,322 -4% 

© HITS Magazine Inc. 

ALBUMS 

II Divo Are Numero Uno 
Move over, 

Pavarotti, and 
you, too, Placi- 
do, there's a new 
opera gang in 
town. 

Simon Cow- 
ell discovery Il 
Divo debut at 
the top of the 
charts this week 
with their Co- 
lumbia album Ancora, selling 150,000 -plus for 
the first big debut of 2006. Somewhere, a fat 

11 Divo 

lady with Viking horns is singing. 
MCA Nashville country gospel sensation 

Josh Turner's Your Man sidles up to the No. 2 

slot with 97,000, beating out last week's No. 1 

finisher, Jamie Foxx's J Records album Unpre- 
dictable (No. 3), and Geffen R &B diva Mary J. 

Blige's The Break- 
through (No. 4). Cap- 
itol rockers Yellow - 
card break into the 
top five, with 87,000 

sold for their sopho- 
more effort, Lights 
and Sounds, the fol - 
lowup to their 1.6 
million -selling debut 
and one of five de- 
buts in the top 10. 

UTV's Now No. Josh Turner 

1s, which bows at No. 6, and Atlantic's SoCal 
Christian rap rockers P.O.D., who come in at 

No. 9, are the other newcomers to the Terrific 
10. 

The holdovers include Arista /RMG Idol 

country crossover queen Carrie Underwood 
(No. 7), newly re- betrothed Shady /Aftermath/ 
Interscope rapper Eminem (No. 8) and Road- 
runner /IDJMG Canadian rock mainstays 
Nickelback (No. 10). 

Other chart newcomers are Sony's 2006 

Grammy Nominees collection (No. 13), Walt Dis- 
ney Records' High School Musical soundtrack 
from the Disney Channel cable movie (No. 24), 

Capitol's broasted-chicken king Kenny Rogers 
with 21 Number Ones (No. 33) and Panic! At 
The Disco's debut on red -hot indie label Fu- 

eled by Ramen (No. 41). 

Among those registering major increases are 

Custard /At- 
lantic's James 

Blunt, who 
goes No. 9 -11 

but boasts an 

11% increase, 

thanks in large 

part to "You're 

Beautiful" being featured on a Hilton TV 
spot. Also climbing are Lyric Street's coun- 
try popsters Rascal Flans (Nu. 21, +16 %), 

A&M /Interscope's rising star Keyshia Cole 
(No. 21, +24 %), Epic's Hasidic toastmaster 
general Matisyahu (No. 38-27, +19 %) and 
Jive/ZLG rapper T Pain (No. 48.40, +14 %). 

Yellowcard 

Next week Look for chart debuts from 
Barry Manilow, Train, She Wants Revenge, 
Andrea Bocelli and Heather Headley. 
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GONG FOR ADDS 
MIKE TRIAS 
mtrios(drodioondrecords. com 

Prince Returns 
Minnesota's favorite son, Prince, steps to the head of the class af- 

ter recently inking a deal with Universal. The man, the myth, the leg- 

end is Going for Adds with "Black 

Sweat" at Rhythmic and Urban while 
simultaneously hitting Smooth Jazz 

with "Te Arno Corazon." To top it all 

off, Prince is also featured on Tamar's 

"Beautiful, Loved and Blessed," 
which arrives at Urban AC next week. 

Salina Hayek directed the video for 

"Te Amo Corazon," which was shot in 

Marrakech, Morocco. "Salma heard 

the song and came up with the origi- 
nal concept," Prince says. "She is the most thoughtful, attentive di- 

rector I have ever worked with. An absolute joy." 

The fun and games are just beginning for Prince. He will appear 

on Saturday Night Live on Feb. 4, his first appearance on the show in 

25 years. Steve Martin will host the festivities, which will re -air on 

March 25. Prince's new album 3121 will drop on Mardi 21, and BET 

will air a live special from Prince's house to celebrate. Also in the 

works are episodes of MTV's Unplugged and Making the Video and a 

world tour that's slated to kick off in May. 

Andrea Bocelli has just unleashed Amore upon the world, and next 

week he delivers "Because We Be- 

lieve" to AC radio. Amore, an album of 
love songs and pop standards, features 

guest stars Christina Aguilera, Kenny 

G and Stevie Wonder and was pro- 
duced by David Foster, Humberto 
Garcia and Tony Renis. Foster calls 

Amore "one of the most beautiful 
records I have ever been part of." 

Bocellí s got a packed schedule in 
the coming months. He'll be appear- 

ing on Kurt Browning's Gotta Skate special on Bravo on Feb. 3 and per- 

forming at the dosing ceremonies of the Winter Olympics in Torino, 

Italy on Feb. 26. In addition, look for him on PBS's Great Performances 

in March. 

30 Seconds To Mars are delivering 'The Kill" to radio, the latest 

from their Josh Abraham -produced sophomore album, A Beautiful Lie. 

Says band frontman and formidable actor Jared Leto about the album, 

"Change was an important theme this time around, and you can feel 

it. However, as dark and reflective as some of the moments on this 

CD are, there is always a huge sense of optimism and celebration. It 
was a baffle. In a way it's about going to war - going to war with 
yourself and winning." 

While 30 Seconds To Mars will embark on a national headlining 

tour March 4 in Salt Lake City, Leto's acting career rolls on. He's ap- 

pearing in the upcoming films Lonely Hearts and Chapter 27, the latter 

of which explores John Lennon's assassination. Leto plays Mark David 
Chapman, Lennon's killer, and he bulked up for the part by putting 
on a lot of fat. Don't worry, ladies, it's only temporary. But, according 

to many gossip mags, you may have to fight his Chapter 27 co -star 

Lindsay Lohan for his affections. 

Urban Mystic, born Brandon Will- 

iams in Ft. Lauderdale, FL, reaches out 

to Urban AC with "I Refuse," the Scott 

Storch- produced single from his forth- 

coming CD Ghetto Revelations: II. Kay - 

Gee also lent a hand producing the al- 

bum, which features such musical 

guests as Paul Wall, Pitbull, Smitty 
and Trick Daddy. Look for Urban Mys- 

tic to play in Detroit during one of the 

city's many Super Bowl parties. 
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Prince 

Andrea Bocelli 

Urban Mystic 

, 
CHR/POP 

Week Of 2/06/06 

ALTERNATIVE 
MADONNA Sorry (Warner Bros.) 

NATALISE Enough (Stars823) 

PUSSYCAT DOLLS fIWILL.I.AM Beep (A &M /Interscopel 

SWITCHFOOT We Are One Tonight (Columbia) 

CHR/RHYTHMIC 

B.G. fIMANNIE FRESH Move Around (Choppa City /Koch) 

LL COOL J fIJENNIFER LOPEZ Control Myself (Del Jam /IDJMG) 

NATALISE Enough (Stars823) 

PRINCE Black Sweat (Un,versap 

PUSSYCAT DOLLS fIWILL.I.AM Beep (A &M /Interscope) 

THREE 6 MAFIA Poppin' My Collar (Sony Urban /Columbia) 

VOLTIO fICALLE 13 & THREE 6 MAFIA Chulin Culin Chunfly 

(White Lion /Sony Urban /Epic) 

URBAN 

B.G. fIMANNIE FRESH Move Around (Choppa City /Koch) 

DA BACKWUDZ I Don't Like The Look Of It (Rowdy /Major Way) 

GHOSTFACE fINE Y0 Back Like That (Del Jam /IDJMG) 

LL COOL J fIJENNIFER LOPEZ Control Myself (DelJam/IDJMG) 

PRINCE Black Sweat (Universal) 

URBAN AC 

TAMAR fIPRINCE Beautiful, Loved And Blessed (Universal) 

URBAN MYSTIC I Refuse (SOBE) 

GOSPEL 
BISHOP ABNEY fIMARVIN SAPP & JENNIFER HOLIDAY 
Jesus Is The Sweetest Name (Born Again) 

BRIANA SCOTT While I'm Here (Waterbrooke) 

COUNTRY 

PHIL VASSAR Last Day Of My Life (Arista) 

TERRI CLARK Damn Right (Mercury! 

AC 
ANDREA BOCELLI Because We Believe (Sugar / Decca) 

CARRIE UNDERWOOD Some Hearts (Arista) 

HOT AC 

BREAKING POINT All Messed Up (Windup) 

KEITH URBAN Making Memories Of Us (CapitoUEMC) 

MADONNA Sorry (Warner Bros.) 

MORNINGWOOD Nth Degree (Capitol) 

SMOOTH JAZZ 
GERALD ALBRIGHT We Got The Groove (Peak) 

PRINCE Te Amo Corazon (Universal) 

ROCK 

SLAVE TO THE SYSTEM Stigmata ,Sp(Nue, 

ACTIVE ROCK 

COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 

SLAVE TO THE SYSTEM Stigmata (Spitfire) 

30 SECONDS TO MARS The Kill (Immortal/Virgin) 

COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 

DEPECHE MODE Suffer Well (Mute /Sire /Reprise) 

NEED TO BREATHE You Are Here (Lava) 

SLAVE TO THE SYSTEM Stigmata (Spitfire) 

TRIPLE A 

BRANDI CARLILE What Can I Say (Red Ink/Columbia) 

BRETT DENNEN Blessed (Flagship) 

CARMEN RIZZO Travel In Time (The Lab) 

FIONA APPLE Get Him Back (Epic) 

HOWARD TATE Lousiana 1927 (Solid Ground) 

INXS Afterglow (Epic) 

JAMIE CULLUM London Skies (Verve Forecast /VMS /Universal) 

MAT KEARNEY Nothing Left To Lose (Aware /Columbia) 

NORTH MISSISSIPPI ALLSTARS Moonshine (ATO /RMG) 

TRACY CHAPMAN America (Lava /At /antic( 

CHRISTIAN AC 

AFTERS All That I Am (Simple /INO) 

BETHANY DILLON Hallelujah (Sparrow /EMI CMG) 

BRIANA SCOTT While I'm Here (Waterbrooke) 

BROTHER'S KEEPER He Took The Scars (Training Union/Ardent) 

JOSH BATES King Of Glory (Beach Street /PL G) 

CHRISTIAN CHR 

AFTERS All That I Am (Situp /e /1NO) 

BARLOWGIRL I Need You To Love Me (Fervent/Curb /Warner Bros.) 

BETHANY DILLON Hallelujah (Sparrow/EMI CMG) 

BRIANA SCOTT While I'm Here (Waterbrooke) 

JOSH BATES King Of Glory (Beach Street/PLG) 

ROCKET SUMMER Show Me Everything You've Got 

/Militia Group /SREI 

SANCTUS REAL I'm Not Alright (Sparrow /EMICMG) 

CHRISTIAN ROCK 

FAMILY FORCE 5 Replace Me (Gotee) 

KIDS IN THE WAY The Seeds We've Sown (Flicker) 

ROCKET SUMMER Show Me Everything You've Got 

(Militia Group /SRE) 

SANCTUS REAL I'm Not Alright (Sparrow /EMI CMG) 

INSPO 

AFTERS All That I Am (Simple /1NO) 

BARLOWGIRL I Need You To Love Me )Fervent Curb Warner Bros.! 

BRIANA SCOTT While I'm Here (Waterbronkel 

BROTHER'S KEEPER He Took The Scars (Training Union /Ardent) 

CECE WINANS He's Concerned (PureSprings/ /NO) 

JOSH BATES King Of Glory (Beach Street /PLG) 

CHRISTIAN RHYTHMIC 

No Adds 

R &R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for 
Adds is e- mailed each week to participating radio and record executives. For more info, contact John Fagot at Adds 

radioandrecords.com. 
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MuSíC 
CHOICE 

Your titula Yo«r Choice."' 

30 million homes 
27,000 businesses 

Available on digital cable and DirecTV 
Damon Williams 646- 459 -3300 

Today's Country 

John Hendricks 

PHIL VASSAR Last Day Of My Life 
BIG 8 RICH Never Mind Me 

REBA McENTIRE Love Needs A Holiday 

Voice of America broadcasts in 44 

languages in over 60 countries with an 

audience of 100 million listeners on 798 

radio stations and 502 television stations. 

Larry London 202- 619 -3901 

Adds 
GWEN STEFANI Crash 

PUSSYCAT DOLLS Beep 

Artist/Title 

BEYONCÉ f/SLIM THUG Check On It 40 

RIHANNA If It's Loyal' That You Want 40 

MARIAH CAREY Don't Forget About Us 38 

CHRIS BROWN Run It 38 

NE -YO So Sick 38 

FALL OUT BOY Dance. Dance 36 

ALL -AMERICAN REJECTS Dirty Little... 36 

PUSSYCAT DOLLS Stickwitur 36 

WEEZER Perfect Situation 34 

CASCADA Everytime We Touch 32 

NATASHA BEDINGFIELD Unwritten 32 

JAMES BLUNT You're Beautiful 30 

ASHLEE SIMPSON L.O.V.E 28 

THREE 6 MAFIA Stay Fly 28 

RELIENT K Who I Am Hates Who I've Been 26 

RAY J One Wish 

NELLY Grillz 

BLACK EYED PEAS Pump It 

D4L Lofty Taffy 

KELLY CLARKSON Walk Away 

GWEN STEFANI Luxurious 

JUELZ SANTANA There It Co... 

Prays 

TW LW 

40 

36 

34 

32 

30 

36 

36 

36 

28 

20 

30 

26 

26 

28 

26 

22 22 

20 30 

20 14 

18 22 

16 24 

12 38 

8 6 

fill" 866- MVTUNES 
MOVE 

... TBNtS ,., 

21,070 movie theaters 

West 

COLLECTIVE SOUL How Do You Love 

COLDPLAY Talk 
MICHAEL BUBLE Home 

WYCLEF JEAN Million Voice. 
SUGARLAND Just Might (Make Me Believe) 

Midwest 

COLLECTIVE SOUL How Do You Love 

COLDPLAY Talk 

MICHAEL BUBLÉ Home 
WYCLEF JEAN Million Voices 
BILLY CURRINGTON Must Be Doin' Somethin' Right 

Southwest 

COLDPLAY Talk 

COLLECTIVE SOUL How Do You Love 
MICHAEL BUBLE Home 
WYCLEF JEAN Million Voice 
SEAL Kiss From A Rose 

Northeast 

COLLECTIVE SOUL How Da You Love 

COLDPLAY Talk 

MICHAEL BUBLE Home 

SEAL Kiss From A Rose 

WYCLEF JEAN Million Voices 

Southeast 

COLLECTIVE SOUL How Da You Love 

COLDPLAY Talk 

SUGARLAND Just Might (Make Me Believe) 

SEAL Kiss From A Rose 
WYCLEF JEAN Million Voices 

musicsnippet.com» 
Tony Lamptey 866 -552 -9118 

Hip -Hop 
REMY MA Feel So Good 

MB 
JAMIE FOXX ITTWISTA DJ Play A Love Song 
JAGGED EDGE Good Luck Charm 

NATIONAL MUSIC 

SI12IL . 
SATELLITE RADIO 

1221 Ave. of the Americas 
New York, NY 10020 

212 - 584 -5100 
Steve Blatter 

Sirius Hits 1 

Kid Kelly 

PINK Stupid Girls 
FRAY Over My Head 

CHRIS BROWN Yo (Excuse Me Miss) 
DEFAULT Count On Me 

MORNINGWOOD Nth Degree 

Left Of Center 

Rich McLaughlin 
NEKO CASE Star Witness 
ELECTED Not Going Home 

PLASTIC CONSTELLATIONS Sancho Panza 

OF MONTREAL Wraith Pinned To The Mist 
EEF BARZELAY The Ballad Of Bitter Honey 
SOUNDS Song With A Mission 
BELL ORCHESTRA Throw It On A Fire 

M.I.A. Pull Up The People 

Octane 

Jose Mangin 
EVANS BLUE Beg 

F00 FIGHTERS No Way Back 

Hard Attack 

Jose Mangin 

CATHEDRAL Tree 01 Life And Death 

Jam On 

Gary Schoen wetter 
TEA LEAF GREEN Moming Sun 

The Pulse 

Haneen Arafat 
JACK JOHNSON Upside Down 

Starlite 
Haneen Arafat 
MICHAEL BUBLÉ Save The Last Dance For Me 

Underground Garage 

Kid Leo 

RAY DAVIES Things Are Gonna Change... 

The Coffee House 

Darrin Smith 
DAR WILLIAMS Comfortably Numb 
JOSH ROUSE Quiet Town 
DARDEN SMITH Satisfied 

Hip -Hop Nation 

Reggie Hawkins 

MOBB DEEP Put Tnem In They Place 

WEBBIE Like That 
DRE Chevy Ridin' 
JUELZ SANTANA Clockwork 
NOTORIOUS B.I.G. (/GAME 1970 Somethin' 

Shade 45 

Lil Shawn 

BOBBY CREEKWATER 24s On The Curb 
AQUALEO Cadillac 
PAPOOSE UNAS Across The Tracks 

PLAYAZ CIRCLE IILUDACRIS Can You Believe It 

Outlaw Country 

Jeremy Tepper 

WILLIE NELSON He Was A Friend Of Mine 

STEVE EARLE The Devil's Right Hand 
LEE ROCKER Ramblin' 
LEE ROCKER Texarcana To Panama City 

Sirius Disorder 

Meg Griffin 

BELLE 8 SEBASTIAN Another Sunny Day 

NOUS NON PLUS Tant Pis Pour Toi 

LITTLE WILLIES Love Me 
HAMELL ON TRIAL Civil Disobedience 
HAMELL ON TRIAL Inquiring Minds 
MÁXIMO PARK The Coast Is Always Changing 
WILLIE NILE When One Stands 

Revolution 

Joey Maniscalco 

KRYSTAL MEYERS Anticonformity 

Area 33 

Howard Marcus 

SECOND SUN Playground 
ROYKSOPP What Else Is There 
LOU Only You 

BENNY BENASSI Who's Your Daddy 

Mexicana 

Shirley Maldonado 

LOS TUCANES DE TIJUANA La Nacha Bustos 
LOS ELEGIDOS Naufrago En Mi Cama 

EL CHAPO DE SINALOA Recostada En La Cama 

VICTORIA Que Saben? 

Pure Jan 
Matt Abramovitz 
BILL HOLMAN Big Band Live 

Praise 

Pat McKay 

KAREN CLARK-SHEARD Favor 

MIGHTY CLOUDS OF JOY House Of The Lord 
MAHALIA JACKSON My God Is Real 

PILGRIM TRAVELERS 1/L. RAWLS That's Heaven... 

Reggae Rhythms 

Pat McKay 

JUNIOR KELLY Tough Life 

AUGUSTUS PABLO Freedom Step 
DAMIAN "JR. GONG" MARLEY There For You 

SINEAD O'CONNOR Untold Stories 

Universo Latino 

Gino Reyes 

S. MENDEZ f/BLACK EYED PEAS Mas Que Nada 

ESTEFANO Vuelve Morenita 
JERRY RIVERA Sobre Tu Piel 

Rumbon 

Gino Reyes 

TITO ROJAS Yo Soy El Malo 
IVY QUEEN Libertad 
N'KLABE INICTOR MANUELLE Evitaré 

(WESTWOOD OW 

Rob Edwards 661 -294 -9000 

Mainstream Country 

David Felker 

JACK INGRAM Wherever You Are 

Young & Verna 

David Felker 

JAMEY JOHNSON The Dollar 
DANIELLE PECK I Don't 

AC 

Andy Fuller 

KEITH URBAN Making Memories Of Us 

Hot Country 

Jim Hays 

CRAIG MORGAN I Got You 

JOE NICHOLS Size Matters (Someday) 

Adult Rock & Roll 

Jeff Gonzer 

RAY DAVIES Things Are Gonna Change 

THEY'RE SHINING Collective Soul recently rocked Phoenix, then took the 

opportunity to hang out with some of the locals. Seen here are (l -r) bandmem- 

ber Joel Kosche; KMXP /Phoenix PD Ron Price's girlfriend, Lori; Price; and 

bandmember Ed Roland. 

it al. Radio @Network 
Top Country 

Beville Darden 

CHRIS CAGLE Wal -Mart Parking Lot 

FAITH HILL The Lucky One 

T. YEARWOOD & G. BROOKS Love Will Always Win 
REBA McENTIRE Love Needs A Holiday 
PHIL VASSAR Last Day Of My Life 

KEITH ANDERSON Superbowt XI 

Top Jams 

Donya Floyd 

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It 
D4L Betcha Can't Do It Like Me 

TWISTA So Lonely 

Top Pop 

Jeff Graham 

PANIC! AT THE DISCO The Only Difference. 

Top Dance 

Mike Spinella 

LATRICE Illuminate 

O 
RADIO 

24 Hour Formats 
Jon Holiday 303 - 784 -8700 

Hot AC 

Jon Holiday 
DANIEL POWTER Bad Day 

BON JOVI f /J. NETTLES Who Says You Can't Go Home 

Adult Contemporary 
Rick Brady 

MICHAEL BUBLE Save The Last Dance For Me 

U.S. Country 

Penny Mitchell 
T. YEARWOOD 8 G. BROOKS Love Will Always Win 

KEITH ANDERSON Every Time I Hear Your Name 

LITTLE BIG TOWN Bring It On Home 

Alan Furst 800 -494 -8863 

10millionhomes 180,000 businesses 

Alternative 
Dave Sloan 310 - 696 -4133 

ANBERLIN Paperthin Hymn 

NEED TO BREATHE You Are Here 

PEOPLE IN PLANES If You Talk Too Much... 

DMX Fashion Retail 

Jim Fisher 206 - 329 -1401 

IMOGEN HEAP Goodnight And Go 

LUSH Lovelite 
BIC RUNGA Get Some Sleep 
GOLDFRAPP Fly Me Away 
MISSY ELLIOTT Teary Eyed 

MADONNA Sorry 
SAVING JANE Girl Next Door 
TEDDY GEIGER Love Is A Marathon 
JON SECADA Free 

LUCE With A Kiss 

PAUL McCARTNEY Friends To Go 

DARDEN SMITH Spinning Wheel 

gospel music channel- 

Jerry Williams, Director /Programming 
Alvin V. Williams 770- 969 -7936 

KRYSTAL MEYERS Anticdnformity 19 

KIRK FRANKLIN Looking For You 15 

JEREMY CAMP My Desire 14 

SWITCHFOOT Stars 14 

RELIENT K Who I Am Hates Who I've Been 14 

STEVEN CURTIS CHAPMAN Remembering... 13 

THIRD DAY Cry Out To Jesus 11 

SCOTT STAPP The Great Divide 11 

BARLOWGIRL Grey 10 

CARRIE UNDERWOOD Jesus, Take The Wheel 10 

MIRACLE Storyside:B 10 

Playlist for the week of Jan. 23 -29. 

Radio 

,- 
i(?)! music 

Jay Frank 310 -582 -7770 

John Lenac 310- 582 -7773 

BARLOWGIRL I Need You To Love Me 
BIG 8 RICH Never Mind Me 

DISCIPLE Only You 

ELBOW Station Approach 
FLYLEAF All Around Me 

HITACK Say Say Say (Waiting 4 U) 

JUELZ SANTANA Oh Yes 

LIFESONG Praise You In This Storm 
LIL ROB Bring Out The Freak In You 

LIL WAYNE Hustler Musik 
LISA LOEB Single Me Out 

LITTLE BIG TOWN Bring It On Home 

LL COOL J Were Gonna Make It 

MARQUES HOUSTON Everything 

MARTY CASEY 8 LOVEHAMMERS Ire «s 

MARY J. BLIGE Ain't Really Love 

MAT KEARNEY Nothing Left To Lose 

PANIC! AT THE DISCO I Write Sins Not Tragedies 

RAY CASH Bump's' My Music 
REBA McENTIRE Love Needs A Holiday 

REVELATION THEORY Slowburn 
RIHANNA S.O.S. 

ROBERT POST There's One Thing 
ROCKY VOTOLATO White Daisy Passing 

SARAH BETTENS Come Over Here 

SEAN PAUL Never Gonna Be The Same 

SHINEDOWN I Dare You 

TELECAST Today 

JULIANA THEORY Leave Like A Ghost 
T. YEARWOOD 8 G. BROOKS Love Will Always Win 

VHS OR BETA You Got Me 

YUMMY BINGHAM Is It Good To You 
YURIDIA Angel 

Video 

Jay Frank 310 -582 -7770 

Colleen Quill 310 -582 -7768 

ALL -AMERICAN REJECTS Move Along 

BARLOWGIRL Grey 
DRE Naomi 
HAWTHORNE HEIGHTS Saying Sor 
MEST Kiss Me, Kill Me 

PANIC! AT THE DISCO I Write Sins Not Tragedies 

PINK Stupid Girl 
PUSSYCAT DOLLS Beep 

ROCK KILLS KID Paralyzed 

STORY OF THE YEAR Take Me Back 

WRN 
oAL710 . H.NA, 

Alternative Now 

Polychronopolis 
F00 FIGHTERS No Way Back 

AVENGED SEVENFOLD The Beast AMC The Harlot 

30 SECONDS TO MARS The Kill 

CRAZE Kiss Yourself 
TRAPT Waiting 
BLUE OCTOBER Hate Me 

Country Today 

John Glenn 

JO DEE MESSINA Not Going Down 
JASON ALDEAN Why 
KEITH ANDERSON Every Time I Hear Your Name 

AC Active 

Jonathan Steele 

O.A.R. Love And Memories 
B. JOVI f /J. NETTLES Who Says You Can't Go Home 

the john 
radio show 

Music ana tRelignce toe your IDs 

Scott Meyers 888 -548 -8637 

Tesh Nightly Show 
JAMES BLUNT You're Beautiful 

DANIEL POWTER Bad Day 

Testi Weekend Show 
JAMES BLUNT You're Beauhful 

Travis Storch 866- 365 -HITS 

Top Rap/Hip -Hop 
JAMIE FOXX f/LUDACRIS Unpredictable 
MARIAN CAREY Don't Forget About Us 

BUSTA RHYMES Touch It 

MARY J. BLIGE Be Without You 

YOUNG JEEZY 1 /AKON Soul Survivor 

Top Latin 
DADDY YANKEE Rompe 
SIN BANDERA Suelta Mi Mano 

REIK Noviembre Sin Ti 

CHAYANNE No Te Preocupes Por Mí 
EROS RAMAllOTTI Nuestra Vida 

Top World 
ENYA Amarantine 
AMADOU 8 MARIAM M' Bite 

KEALI'L REICHEL Ipo Lei Mami 
DADDY YANKEE Rompe 
YAHIR No Te Apartes De Mí 
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NATIONAL MUSIC 

72 million households 

Playa 

CHRIS BROWN Yo (Excuse Me Miss) 

BEYONCÉ f/SLIM THUG Check On It 

DADDY YANKEE Rompe 

MARY J. BLIGE Be Without You 

JAMIE FOXX I /LUDACRIS Unpredictable 

EMINEM When I'm Gone 

PUSSYCAT DOLLS Stickwitu 

MATISYAHU King Without A Crown 

NOTORIOUS B.I.G. 1 /P. DIDDY & NELLY Nasty Girl 

YELLOWCARD Lights And Sounds 

NE -YD So Sick 

NELLY Grillz 

ASHLEE SIMPSON L.O.V.E. 

SYSTEM OF A DOWN Hypnotize 

ALL -AMERICAN REJECTS Move Along 

WEEZER Perfect Situation 

RAY J One Wish 

KANYE WEST f /ADAM LEVINE Heard 'Em Say 

JAMES BLUNT You're Beautiful 

PURPLE RIBBON ALLSTARS... Kryptonite 

Video playlist for the week of Jan. 23 -29. 

David Cohn 

General Manager 2 
LIL WAYNE Fireman 

NELLY Grillz 

FALL OUT BOY Dance, Dance 

HIM Rip Out The Wings Of A Butterfly 

MATISYAHU King Without A Crown 

HELLOG00DBYE Shimmy Shimmy Quarter Turn 

SYSTEM OF A DOWN Hypnotize 

PURPLE RIBBON ALLSTARS... Kryptonite 

BEYONCÉ f/SLIM THUG Check On It 

WEEZER Perfect Situation 

EMINEM When I'm Gone 

STROKES Juicebox 

BUSTA RHYMES Touch It 

NOTORIOUS B.I.G. fIP. DIDDY & NELLY Nasty Girl 

P.O.D. Goodbye For Now 

ALL -AMERICAN REJECTS Move Along 

DADDY YANKEE Rompe 

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It 

YELLOWCARD Lights And Sounds 

CHAMILLIONAIRE Turn It Up 

Video playlist for the week of Jan. 23 -29. 
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URAR. 
CONCERT PULSE 

Pos. Artist 
Avg. Gross 

(in 000s) 

1 THE ROLLING STONES $3,622.1 

2 PAUL McCARTNEY $2,626.6 

3 U2 $2,603.8 
4 AEROSMITH $1,086.6 

5 NEIL DIAMOND $802.0 

6 DAVE MATTHEWS BAND $770.3 

7 DEPECHE MODE $715.4 

8 GWEN STEFANI $599.9 

9 RASCAL FLATTS $383.8 

10 ANDRE RIEU $380.6 

11 MANNHEIM STEAMROLLER $380.2 

12 NINE INCH NAILS $367.1 

13 TRANS -SIBERIAN ORCHESTRA $359.3 

14 KEITH URBAN $302.8 

15 BRAD PAISLEY $237.7 

Among this week's new tours 
Aerosmith 

Kenny Chesney 

The Strokes 

Superchick 

Switchfoat 

The CONCERT PULSE is courtesy of 
concert industry trade 

publication POLLSTAR, 559- 271 -7900 
or wwwpollstaronline.com. 
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Jon Zellner, 
Sr. VP /Programming 

202- 380 -4040 

The Eye 

Mike Abrams 

T -PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) 
CHRIS BROWN Yo (Excuse Me Miss) 

The Loft 
Mike Marrone 

NINE HORSES Sorrow 

Ethel 

Erik Range 

30 SECONDS TO MARS The Kill 
ABERDEEN CITY God Is Going To Get Sick Of Me 
ACTION ACTION Smoke And Mirrors 
CLAP YOUR HANDS SAY YEAH Let The Cool Goddess... 

Upop 

Zach Overking 

MAGIC NUMBERS I See You, You See Me 

KYLIE MINOGUE Over The Rainbow 
TEST ICICLES What's Your Damage 

X Country 

Jessie Scott 
GOURDS Declineometer 
LEE ROCKER Runnin' From The Hounds 
SUBDUDES Papa Dukie & The Mud People 
RAILBENDERS Drivir Back To Denver 

BPM 

Skyy 

LINDSAY LOHAN Confessions Of A Broken Heart 
HERD & FITZ I Just Can't Get Enough 

Highway 16 

Jon Anthony 
PHIL VASSAR Last Day Of My Life 
TERRI CLARK Damn Right 
JOHN PIERCE I'd Still Have You 

TRENT WILMON On Again Tonight 

75 million households 

Rick Krim 

Exec. VP 

Adds 
BLACK EYED PEAS Pump It 

BRAVERY An Honest Mistake 
MATISYAHU King Without A Crown 
MORNINGW00D Nth Degree 

PINK Stupid Girls 
STAIND Right Here 

BEYONCÉ f/SLIM THUG Check On It 
JAMES BLUNT You're Beautiful 
PUSSYCAT DOLLS Stickwitu 
ALL -AMERICAN REJECTS Dirty Little Secret 
NATASHA BEOINGFIELD Unwritten 
NICKELBACK Photograph 
MARY J. BLIGE Be Without You 

GOO GOO DOLLS Better Days 
ROB THOMAS Ever The Same 
BLACK EYED PEAS Pump It 

TRAIN Cab 

MARIAN CAREY Don't Forget About Us 
INX5 Pretty Vegas 

JAMIE FOXX f/LUDACRIS Unpredictable 
SANTANA f/STEVEN TYLER Just Feel Better 
EMINEM When I'm Gone 
U2 Original Of The Species 
JACK JOHNSON Upside Down 
PRINCE Te Amo Corazon 

PINK Stupid Girls 

CMT TELEVISION 
COUNTRY MUSIC TELEVISION 

75.1 million households 
Brian Philips, Sr. VP /GM 

Chris Parr, VP /Music & Talent 

ADDS 
PINMONKEY That Train Don't Run By Here No More) 

Plays 

Artist/Title 1W LW 

CARRIE UNDERWOOD Jesus, Take The Wheel 27 27 

MONTGOMERY GENTRY She Don't Tell Me To 26 27 

BRAD PAISLEY When I Get Where I'm Going 25 27 

BROOKS & DUNN Believe 25 25 

SARA EVANS Cheatin' 25 22 

FAITH HILL Like We Never Loved At All 24 26 

TRACE ADKINS Honky Tonk Badonkadonk 24 24 

MIRANDA LAMBERT Kerosene 24 23 

RASCAL FLATTS Skin (Sarabeth) 24 23 

KENNY CHESNEY Living In Fast Forward 22 21 

SHEDAISY God Bless The American Housewife 21 22 

LITTLE BIG TOWN Boondocks 21 17 

JOADUIN PHOENIX f/R. WITHERSPOON Jackson 20 17 

KEITH URBAN Better Life 19 24 

MARTINA McBRIDE You Ain't Woman Enough 19 17 

BONNIE RAITT & LYLE LOVETT Thing Called... 18 0 

17 

13 

11 

10 

SUGARLAND Just Might (Make Me Believe) 14 

TOBY KEITH Big Blue Note 14 

JASON ALDEAN Why 13 

KENNY CHESNEY Who You'd Be Today 13 

Airplay as monitored by Mediabase 24/7 
between Jan. 23 -29. 

RADIO for 
Artist/Title 

ALY & A.J. Rush 

HILARY DUFF Wake Up 

CRAZY FROG Axel F 

BOWLING FOR SOUP 1985 

RIHANNA Pon De Replay 

85 Let's Groove Tonight 

AKON Lonely 

BLACK EYED PEAS Let's Get It Started 

JESSE McCARTNEY Beautiful Soul 

CHEETAH GIRLS Shake Your Tailfeather 

HILARY DUFF Beat Of My Heart 

B5 Keep Your Head In The Game 

JOJO Leave (Get Out) 

WEEZER Beverly Hills 

KELLY CLARKSON Because Of You 

KELLY CLARKSON Behind These Hazel Eyes 

GWEN STEFANI f/EVE Rich Girl 

B5 Dance For You 

USHER Caught Up 

CLICK FIVE Just The Girl 

Playlist for the week of Jan. 22 -28. 

Total Plays 

74 

73 

73 

73 

73 

72 

72 

72 

38 

32 

32 

32 

30 

29 

29 

29 

29 

29 

28 

27 

THE RETURN OF NELSON Matthew and Gunnar Nelson - sons of Ricky 

Nelson but better known as '905 rock duo Nelson - dropped in on the Launch 

Radio Networks studios to talk about their late father's new Ricky Nelson Sings 

DVD and Ricky Nelson Greatest Hits CD. Seen here (l -r) are Gunnar Nelson, 

Launch writer -producer Howie Edelson and Matthew Nelson. 

Idle Tops 

Christina Aguilera, Mary J. 

Blige, Mariah Carey, Coldplay, 

Jamie Foxx, Herbie Hancock, 

Faith Hill, John Legend, Devin 

Lima, Maroon 5, Joe Perry, 

Robert Randolph, The Rolling 

Stones, Joss Stone, Sugar - 
land, Steven Tyler, U2, Keith 

Urban, Kanye West and 

Will.I.Am are slated to perform 

when CBS presents the 48th An- 

nual Grammy Awards telecast 

and Westwood One provides the 

radio simulcast (Wednesday, 

Feb. 8, 8pm ET /PT). 

Friday, VJ 

Sean Paul, Live With Regis 

& Kelly (check local listings for 

time and channel). 

Collective Soul, The Tonight 

Show With Jay Leno (NBC, check 

local listings for time). 

Diddy and Train, The Late 

Show With David Letterman (CBS, 

check local listings for time). 

The Four Tops, Jimmy Kim- 

mel Live (ABC, check local list- 

ings for time). 

Anna Natick, Last Call With 

Carson Daly (NBC, check local 

listings for time). 

Sir, 2/4 

Prince, Saturday Night Live 

(NBC, 11:30pmmETaq/APT). 

Smiley, LJ 
Entertainment scheduled for 

ABC's Super Bowl XL in Detroit 

includes a pregame show with 

Stevie Wonder, India.Arie, Joss 

Stone and John Legend; the na- 

tional anthem performed by 

Aretha Franklin, Aaron Neville, 

Dr. John and a local choir; and 

a halftime show with The Rolling 

Stones (kickoff at 6:30pm ET/ 

3:30pm PT). n 
Mmsday, Ltl 

Train, The View (ABC, check 

local listings for time). 

Yo -Yo Ma with John Will- 
iams, Jay Leno. 

James Blunt, Jimmy Kim- 

mel. 

Death Cab For Cutie, Late 

Night With Conan O'Brien (NBC, 

check local listings for time). 

Big & Rich, Late Late Show 

With Craig Ferguson (CBS, 

check local listings for time). 

Barry Manilow, The Ellen 

De- Generes Show (check local 

listings for time and channel). 

today, 
Yellowcard, Jay Leno. 

Beyoncé, David Letterman. 

K.T. Tunstall, Conan 
O'Brien. 

Paula Abdul, Craig Fergu- 

son. 

Wednesday, 2/8 

Collective Soul, Regis & 

Kelly. 

The Fray, Jay Leno. 

Dwight Yoakam, Jimmy 
Kim- met. 

Sigur Ros, Conan O'Brien. 

Trace Adkins, Craig Fergu- 

son. 

Bonnie Raitt, Ellen DeGen- 

eres. 

Thursday, 2/9 

Rob Thomas, Jay Leno. 

Damian Marley, Jimmy Kim- 

mel. - Julie Gidlow 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading digital -music service in the 
U.S., offering a catalog of more than 1 million songs from all four 
major label groups and hundreds of independents. Here's a snapshot 
of the top -selling downloads on Tuesday, Jan. 31, 2006. 

Top 10 Songs 
1. GABRIELA & TROY Breaking Free 
2. BEYONCÉ f /SLIM THUG Check On It 

3. JAMES BLUNT You're Beautiful 
4. NATASHA BEDINGFIELD Unwritten 
5. NELLY f /PAUL WALL Grillz 
6. TROY Get'cha Head In The Game 
7. ALL -AMERICAN REJECTS Dirty Little Secret 
8. ASHLEE SIMPSON L.O.V.E. 
9. T -PAIN f /MIKE JONES I'm N Luv (Wit A Stripper) 
10. RYAN & SHARPAY What I've Been Looking For 

Top 10 Albums 
1. VARIOUS ARTISTS High School Musical ST 
2. JAMES BLUNT Back To Bedlam 
3. YELLOWCARD Lights And Sounds 
4. WYNTON MARSALIS Live Session 
5. P.O.D. Testify 
6. ANDREA BOCELLI Amore 
7. CAT POWER The Greatest 
8. ARCTIC MONKEYS / Bet You Look Good On The Dance floor 
9. PANIC! AT THE DISCO A Fever You Can't Sweat Out 
10. MARTY CASEY & LOVEHAMMERS Marty Casey & Lovehammers 
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A &R WORLDWIDE 
SATB/SLA 

sof@anrworldwidarom 

PART Two OF A TWO-PART SERIES 

Radio Tastemakers' 
A &R Tips 
Unsigned bands find support on commercial radio 

ast week we talked to radio people who champion unsigned 
Li local, regional and national acts in their regular programming 
or through specialty shows. This week we speak with more of 
these tastemaker programmers. 

Local Talent 

WNNX (99X) /Atlanta is known for the 
many live shows it puts on throughout the 
year, from a 20 -week acoustic series in the 
spring and summer to the six-week free con- 
cert series it did this past summer with Wee - 
zer, Garbage, Cake and more to numerous 
one -off shows. And the station always in- 
dudes Atlanta bands on the bill. 

"We have a very active scene here, and 
we like to showcase the 
bands that are rising to 
the top locally on high - 
profile bills," says WNNX 
MD Jay Harren. "Putting 
a local band on the same 
bill with the likes of 
Weezer is a pretty big 
attention grabber for the 
local band. 

"In addition, 99X has 
a history of supporting unsigned Atlanta 
bands with airplay, going back to Shawn 
Mullins' massive hit 'Lullaby' and Marvel- 
ous 3's 'Freak of the Week.' 

"The tradition continues. About once a 

quarter we will add an unsigned Atlanta 
band into regular rotation. This is a real add, 
with real spins, not just an overnight slot. 

"Most recently we added Rehab's song 
'Last Tattoo' [300 spins]. Before that we played 
'Burn the Good Ones Down,' by Red Letter 
Agent [250 spins], and 'I'm Still Around,' by 
Five -Eight [250 spins]. 

"While these bands haven't risen to inter- 
national stardom, they definitely caught the 
attention of the Atlanta audience and, in some 
cases, the attention of the industry. This year 
we're looking at 'Bethany,' by Second Shift, 
among others." 

The Next Wave 

The bands that Harren is most excited about 
in Atlanta right now include Sovus Radio, 
who are, Harren says, "our own Brian Jones- 
town Masacre-esque band, minus the drama. 
They're one of the best live bands going right 
now. We put them on 99X shows, where ap- 
propriate." 

Second Shift are more on the pop side of 
things. According to Harren, the band writes 

Jay Harren 

some of the catchiest tunes out there. "Their 
frontman is a superstar, and their guitarist is 

one of the most recognizable figures in Atlan- 
ta," he says. "We'll be supporting them with 
airplay later this year. 

"Bain Mattox is more along the lines of a 
Dave Matthews type of artist. We recently had 
Bain open for O.A.R. at our Christmas show. 
He can easily sell 600 tickets on his own, not 
to mention the 2,000 CDs he's sold in less than 
two months. 

"Also, Kill Gordon, who are psychedelia 
meets Oasis. They're a very cool band with a 

following that's growing like crazy." 
Have any of the unsigned acts 99X has sup- 

ported gone on to be signed to labels? Harren 
says, "Although the most recent batch of 
bands have not gone on to major deals, they 
have all established solid fan bases regional- 
ly, which has enabled them to sustain modest 
careers. In addition, they have succeeded in 

getting the attention of the increasingly gun - 
shy industry. 

"The biggest success 
stories are still Shawn 
Mullins and Butch Walk- 
er." 

With radio in compe- 
tition with so many oth- 
er mediums these days, 
Harren sees unsigned 
acts as a way to deliver 
unique, localized con- 
tent, provided the qual- 
ity of the unsigned bands matches that of 
signed acts and they have the ability to tour 
and market themselves locally and region- 
ally. 

"If we, as radio programmers, want to focus 
on regional and local programming in order to 
compete with the likes of satellite radio, why 
not play regional and local bands that are al- 
ready proven successes in the market ?" Har- 
ren asks. 

Ryan Manno 

Rocking The Windy City 

Ryan Manno has been part of the on -air 
lineup at WKQX (Q101) /Chicago since he was 
a junior in college. He's "Ryan The Gay Mex- 
ican" on Mancow's Morning Madhouse, and he 
also hosts Crash Test Radio, one of Q101's new- 

music shows. He lives the lifestyle and has 
passion for the music. 

When asked how WKQX supports up-and- 
coming acts, Manno says, "We run two hours 
of specialty programming per week devoted 
strictly to exposing deserving new talent 

"My show, Crash Test Radio, deals primari- 
ly with national and global indie artists, and 
Local 101 handles everything Chicago. That's 
not to say that I don't pump some love for my 
favorite local bands on my program." 

What local acts have he and Q101 helped 
get signed? "Fall Out Boy and Lovehammers 
are two Chicago bands that we've supported 
from Day One at Q101," Manno says. "Both 
bands had an amazing 2005. Fall Out Boy are 
up for a Grammy, and Marty Casey & Love - 
hammers signed with Epic. 

"Another Chicago act we've supported, 
The Fold, just signed with Tooth & Nail. All 

three acts should have an amazing 2006." 

Finger On The Pulse 

There's always been a big music scene in 
the Windy City, and Manno has his finger on 
the pulse of which acts may break next. "The 
Assembly is one of the most promising bands 
in Chicago today," he says. "Dave Suh [ex- 

Caviar, ex- Woolworthy] is on his own for the 
first time as a singer -songwriter, and he's got 
a four -song EP called Commencement that is 

worthy of label attention. 
"Duenow are also amazing. We've had 

Duenow on Mancow's show 10 times, and the 
reaction gets more overwhelming after each 
visit. Other Chi -town faves are Starter Kit, 15 

Minutes Late, Much The Same, Break The Si- 

lence, Fire Bug, Allister, Lawrence Arms and 
The Falcon." 

What about the ever -growing list of new 
media outlets competing for terrestrial radio's 
audience? Manno says, "Radio's passive au- 
dience is lazy when it comes to the discovery 
of new talent, and I try to shake things up as 

much as I can at Q101. 
"People who are digging around for new 

bands on competing media are the people 
who care a lot about finding untapped mu- 
sic, and that's cool. I put the music first, so I 

say, the more, the merrier." 

A Vibrant Scene 

When it comes to new music on KITS (Live 

105) /San Francisco, Asst. PD /MD Aaron Ax- 

elsen says, "We pride ourselves on offering a 

bevy of new -music segments and outlets, in- 

cluding my three -hour Sunday -night pro- 
gram, Soundcheck, which is eight years strong 
now. 

"We also have a show called The Local 

Lounge at 8pm and this really interesting new- 
music hybrid show on Fridays from 8pm -mid- 
night, Untitled, which features an assortment 
of mash -ups, electronic and other more up- 
beat, edgy and Friday- night -friendly tracks. 

"We just ended two Live 105 seminal spe- 
cialty shows, Subsonic and The Sixx Mixx. We 

took the best elements of both those shows 
and created Untitled." 

Axelsen says the San Francisco Bay Area 
is currently a hotbed of exciting new acts and 
that the scene is more vibrant than it's been 
in years. He says, "If I had to make a list of 
my top 10 most -requested new and unsigned 
local bands, it would look like this: 1) Bird - 
monster, 2) Poor Bailey, 3) Chow Nasty, 4) 

Day One Symphony, 5) Love Is Chemicals, 
6) Minipop, 7) Send For Help, 8) MC Lars, 9) 

Overview and 10) Why? 

'?f 111 /lllllllhIIIIIIIIII 

"If we want to focus on 

regional and local 

programming in order to 

compete with the likes of 
satellite radio, why not 

play regional and local 

bands that are already 

proven successes in the 

market ?" 
Jay Harren 

tIIINIIIIIIIIIIlUll1111N! : " 

"In addition, I'd recommend Straight To 

Nowhere, IO, The Mall and Audio Out Send." 
Some of the bands that Live 105 helped put 

on the national and international map prior 
to their major -label signings include Green 
Day, AFI, The Lovemakers, Every Move A Pic- 

ture (just signed with V2), Two Gaants (just 

signed with Saddle Creek), Imperial Teen, 
Cake, Papa Roach, Third Eye Blind and Creep- 
er Lagoon. 

Create A Buzz 

With all the competition radio has for its 
listeners, Axelsen says, "It's absolutely im- 
perative and vital for the Alternative for- 
mat, especially during these very trying and 
competitive times, to harbor programming 

staffs that aggressively 
and actively seek out 
the best new music, es- 
pecially if it happens to 
be a fantastic new and 
unsigned local band. 

"To what degree sta- 
tions actually play and 
support these bands is 

debatable, but I feel that 
by using 'smoke and mir- 

ror' programming methods such as specialty 
shows, station events with local bands, etc., 

they can help create a stronger sense of com- 

munity and localism. 
"It's sort of hard for XM or Sirius to pick 

the hottest local band in Portland, OR or St. 

Louis and talk about their upcoming sold -out 
show, right? 

"Also, supporting the best unsigned local 

music, sparking a viral word -of -mouth buzz 
on the street and turning a passionate group 
of listeners into evangelists for your station - 
'Hey, 99X just played Atlanta's best local band; 
spread the word!' - can prove to be an invalu- 
able tactic for cultivating a loyal listenership." 

Aaron Axelsen 

Mike Savage contributed to this column. 

Send your unsigned oir 

signed releases to: 

Sat Bisla 

A &R Worldwide 

449 S. Beverly Drive, Suite 300 

Beverly Hills, CA 90212, USA 
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OLDIES 

Define The Moment 
Relevant air talent is more important than ever 
on Oldies radio 

By Valerie Geller 

D o you remember your defining moment, the instant you 
knew that you'd moved into the Oldies demo? Maybe it 

was when a favorite song came on in the car and the 9- year -old 
in the back seat piped up with, "Hey, this is a good song!" and 
you realized that he was hearing it for the first time. 

Or maybe - and I swear this is true - 
it was at a New Year's party, when two 
very young women were talking in a cor- 
ner. Someone brought up Paul McCart- 
ney, and one of the girls said, "I know I 
should know this, but who's Paul Mc- 
Cartney?" The other, without missing a 
beat, replied, "Oh, that's Stella McCart- 
ney's father." Definitely one of those 
"You've moved into the Oldies demo" 
moments. 

The Live Fix 

Conventional wisdom in program- 
ming Oldies used to be figuring out 
which songs were hot when the target 
audience was in its early teen years. 

Today, since audiences can get all the 
music they want from downloads, it's the 
personality of the storyteller on the air 
that keeps the format unique, fresh and 
alive. 

There's nothing like the "live fix" of a 
human being sharing stories about the 
songs and artists or relating the music to 
something that is going on now. Person- 
ality matters more now than ever in Old- 
ies radio. 

When we look for prospective air tal- 
ent, one of the questions we ask our- 
selves is, "If you were stuck in a car 
with this person for hours and hours on 
end, would you have a great time? Or 
would you be itching to get out of the 
car after 15 minutes ?" Today's audiences 
want to feel as though they are in the 
room with a DJ or personality who is 
real, someone they can connect to 
and feel they know. 

When we look for 
prospective air talent, 

one of the questions 

we ask ourselves is, 

"If you were stuck in 

a car with this person 

for hours and hours 

on end, would you 

have a great time ?" 
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We are in a technological shift the likes 
of which the world has never seen. As 
mentioned before, if most of the music 
you broadcast is easily accessible to your 
audience in other places, including satel- 
lite radio - and, believe it, XM and Siri- 

us know about the 
"gold" in Oldies as a 
way into the hearts 
of their paying audi- 
ences - the Internet, 
iPods, TV and videos, 
even on their cell 
phones, the one thing 
they cannot get else- 
where is the live fix of 
a human being. 

We know from re- 
search that audiences want authen- 
ticity. They no longer want to hear fake, 
slick - sounding people who have little to 
say. And they can tell when it's "Here's 
another topic manufactured to fill airtime 
on the radio." 

Valerie Geller 

Get Real 

What works on radio to attract listen- 
ers always works: Tell the truth, never be 
boring, entertain informatively, inform 
entertainingly, inspire, persuade, connect 
with that person who is alone in the car 
or alone in a room, and, if you can, make 
life a little better for someone because he 
or she tuned in. 

To win ratings now, we need person- 
alities who are real and who are as com- 
pelling as the stories they are telling. 
You can hear it on the air when the DJ 
isn't connected to the topic or subject. 
It sounds fake or manufactured for air, 
which never works as well. 

Airchecking regularly is a great way 
to monitor this. In an aircheck session, 
the first question asked is always, "Is 
this something that really matters or is 
interesting to you? Would you play this 
song or talk about this with people vis- 
iting in your home, or is this something 
manufactured to fill an hour of air- 
time?" 

When I coach air personalities and 
work with specific show content, we use 
three rules: 

1. Tell the truth. 
2. Make it matter. 
3. Never be boring. 
There are no boring stories, only bor- 

ing storytellers. If a personality is inter- 
ested in or connected to a topic, he or she 
will find a way to make it matter. If that 
can't be done, drop the topic. 

Newspaper Dependency 

Using real -life experiences as show 
prep is one way to keep it sounding au- 
thentic. When topics come from life, it 
works. And show prep happens 24 hours 
a day, seven days a week, not just an hour 
before the show starts. 

News and news entertainment items 
can certainly be great show material, but 
avoid newspaper dependency. Why? Be- 
cause everybody has access to the same 
newspapers. While you might locate a 
quirky item that nobody else has noticed, 
what frequently happens is that everyone 
else in town picks the same items from 
the same papers, and you are no longer 
unique. 

Add to that the fact that the paper cov- 
ers what happened the day before, and 
you have become the station that covers 
yesterday's news. Of course, if there is a 
major story unfolding, don't ignore it. 
Strike a balance. 

One of the strengths of broadcasting is 
that it's now. Even if you voicetrack, it's 
likely going on the air soon. Why do DJs 
and morning show producers feel safe 
"bringing the newspaper to life "? Be- 
cause it's easy, quick, and you don't have 
to think very much to do it. 

But it is likely that the listener has al- 
ready read the story you're talking about 
in the paper, seen it on TV and heard 
about it on the way to work. Thus, it is 
important to ask what you are doing that 
makes the story different. 

If you have nothing real to add, your 
listener is likely to say, "Oh, I've heard 
this," and tune out. Ask "What is new 
here?" If the answer is "We have no new 
information and the listeners have heard 
all about it," then covering the story again 
creates radio that sounds manufactured. 
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Why do Ws and 

morning show 

producers feel safe 

"bringing the 

newspaper to life "? 
Because it's easy, 

quick, and you don't 

have to think very 

much to do it. 

At the start of every break, make clear 
to the audience "Here is why you should 
be listening now. Here is why it matters, 
and here is what's in it for you." A show 
that does these things will not sound 
manufactured or be boring. 

The Importance Of Airchecking 

Managers often ask me, "What is with 
talent? How come I have to hold their 
hands all the time? Why won't they just 
do their jobs and bring me the ratings ?" 

Once you have a personality on the air 
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Regular and effective 

airchecking ensures 

that your station 

always has something 

real and compelling, 

not manufactured 

and boring, which will 

result in increased 

ratings for your 

station. 

it's not enough to just let them cook. Top 
personalities take time to develop. It is a 
process. The way to speed up that pro- 
cess is through regular aircheck sessions 
and self- checking to help personalities 
grow to the next level. 

Airchecking, which often looks like 
hand - holding to managers, is actually a 
proven, successful, concrete and replica - 
ble process. If a manager does not have 
time or is not comfortable with this pro- 
cess, the work should be delegated to 
someone who has skill in this area. 

Combining good air talent with regu- 
lar, competent airchecking is a proven for- 
mula for achieving ratings growth. 

Geller Media International has devel- 
oped specific criteria for airchecking us- 
ing the audio of what was broadcast as 
our platform. 

1. Can the listener connect personally 
with this DJ, or is the DJ speaking to "all 
those listeners out there"? 

2. Is the talent's language visual? Do 
you "see" the story? 

3. Is there passion, fun or humor? 
4. Is this a powerful story affecting the 

listener 's health, emotion or money? 
5. Is there a "talkable topic" that the lis- 

tener can discuss later with others? 
Would you talk about this off the air? 

6. Are there characters we can care 
about? 

7. Are you taking the listener on a jour- 
ney? 

8. Is this information that can't be found 
elsewhere? 

9. Is it personal without being pri- 
vate? 

10. Does it feel long? In broadcasting, 
time is flexible. If a topic is powerful, 
five minutes seem to pass in seconds. 
If a topic or personality or interview is 
dull, a one -minute piece will feel like it 
drags on forever. Drop dull topics im- 
mediately, and go on to something else. 

Regular and effective airchecking en- 
sures that your station always has 
something real and compelling, not 
manufactured and boring, which will 
result in increased ratings for your sta- 
tion. 

Valerie Geller is President of Geller Media 
International. Contact her at 212 -580 -3385, 
vgeller@aol.com or www.gellermedia. 
corn. 
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Do You, Sales, Take 
Thee Programming...? 
KRBE /Houston's Mark Shecterle walks the line 

ay hello to the disgustingly stable Mark Shecterle, VP /GM 
of Susquehanna CHR/Pop KRBE/Houston. He's a rare breed 

in our industry: a guy who's spent his entire 20 -year career at a 

single station, and a manager who rose through the ranks not 
by the traditional paths of programming or sales, but via the 
promotions department. 

"I've actually been employed here for 18 

years," Shecterle says. "I started out 20 years 
ago as an intern while I was in college. I had 
one semester left when Susquehanna bought 
the station, and they flew me down and of- 

fered nie the promotions job. 

"I told them I really needed to finish my de- 
gree, but they offered me $22,500 a year to 
work in promotions. I thought, 'Oh, my God, 
I'm rich!' I accepted the position, but on my 
way back to the airport I thought I'd made a 

big mistake. 
"On the advice of my 

dad, I asked the station 
if they could hold the 
position until I graduat- 
ed. They said OK, but I 

had to be here two days 
after I graduated. I've 
been here ever since." 

Having ascended the 
mighty KRBE ladder 
through the promotions 
and marketing department before taking the 
throne as VP /GM, Shecterle has a unique and 
valuable perspective on sales and program- 
ming and how the two departments can blend 
together like yellow and blue paint to form a 

nice shade of green - er, garner revenue and 
ratings. 

Mark Shecterle 

R &R What experiences did you have during 
your rise through the ranks that will help you guide 
the station? 

MS: I've always had good relationships 
with the sales and programming departments. 
I've been intertwined with all the departments 
and have been very involved in the planning 
process with marketing and programming. I 
had a great boss in [Susquehanna President & 

CEO] Nancy Vaeth- DuBroff. She showed me 
the ropes over the years and took me under 
her wing. 

When I was in marketing and promotions I 
had the opportunity to get involved in all de- 
partments. Nancy set up my position as the 
marketing person to be the liaison between 
sales and programming, so I was split down 
the middle. I sometimes sided with program- 
ming and sometimes with sales. 

I was so involved with programming and 
planning and going out on sales calls and 
helping sell the value of the station that I 

learned to build on and understand the chal- 
lenges that both departments face. 

There are a lot of GMs who come up from 
the programming or sales sides, but I feel for- 
tunate that I was able to see and understand 
both and really live and breathe it on a daily 
basis. 

Some of the things I hear from people who 
have worked with other GMs is that the GMs 
don't understand programming as much as 
they understand sales. I have the philosophy 
of going down the middle of the road. Pro- 
gramming and sales both have their jobs to do, 
and it's a continual learning experience. 

I don't have all the answers, even if every- 
one expects me to, but I'm learning as I go 
from my PD and sales manager. They'll come 
to me for advice, and I'll go to them and ask 
them their opinion. 

It's always good to get a different perspec- 
tive from other people. As I tell my staff, we 
win as a team and lose as a team. If program- 
ming has a great book, the entire station has a 

great book; if sales hits budget, the entire sta- 
tion hits budget. 

The battle between programming and sales 
is a tough one, but I feel fortunate because I'm 
right in the middle with both of them. I un- 
derstand both of their jobs and goals, and 
they're very important to the success of this 
station and company. 

Everyone understands his or her role, and 
I understand mine. I don't intend to run the 
sales or programming departments; that's 
why we have the people in place that we do. 

It's definitely a give- and -take process. 
Sometimes you're going to say, "Let's try 
this," even if you might not think it's the 
best thing to do. You want to give your 
employees the opportunity to try new and 
different things. 

If they work, great, we all look good; if 
they don't, we all learn from it and move 
on. That's critical in today's world, because 
I don't think a lot of people are willing to 
take risks. 

ff you're not willing to take risks, you're not 

going to succeed. Everything around us is 

evolving and changing, and if you stay stag- 
nant and don't adapt, you're going to get left 
behind. 

R &R Have you given any thought to cutting 
spotloads and implementing your own version of 

"Less Is More "? 
MS: We have not implemented anything on 

either a corporate or station level, but we are 
focused on keeping our commercial load 
down. The good thing about Susquehanna is 

that all of our properties are good at keeping 
their commercial loads down. 

While Clear Channel looks at it from a 

"minute" standpoint, we look at it from a 

"messages" standpoint. If "Less Is More" is 

running 20 to 24 messages, we're running 12. 

We run 12 units an hour, but we are constant- 
ly being challenged by advertisers looking at 
30s and more 10s. 

The challenge is finding a way to incorpo- 
rate that into our business and still achieve the 
budgets we're looking for. 

Our mentality for many years has been "a 
unit is a unit, no matter how long it is," and 
that's where we get into the message count. 
How many messages can a listener compre- 
hend in an hour, and how many of those are 
going to stick? 

My philosophy is that it goes beyond that. 
We need to look not just at the commercial 
load to see what has paid off and what hasn't, 
but also at the total package, the commercials 
and everything else on -air -the imaging, the 
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"Long -term, the PPM 

will help because it 
will transform radio 

into the reach 

medium it should be 

rather than a 

frequency medium." 
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Also, our weekly TSL with the PPM is just 
as strong as, if not better than, that of the AC 

station - which is one of the top stations in 
town - in a number of key demos and day - 
parts, while it's not as good with the diary. 

Ultimately, the PPM will show true listen- 
ing. A number of stations are benefiting from 
people saying, "Oh, I listened to so-and -so sta- 

tion from 9am-5pm," and we all know that's 
not how people listen to radio. It will show a 

much more true measurement of what peo- 
ple are listening to. Is it perfect? No, but it's 
better than the diary. 

From a sales opportunity, going forward, if 
Arbitron does it right and gets the sample cor- 

rect, the PPM - in terms of showing 
frequency, the number of listeners ad- 
vertisers are going to reach and the 
overall effectiveness of what people 
are hearing - is a step in the right di- 

rection. 
Programmers are going to have so 

much information to look at now that 
it could drive some of them crazy. 
There's so much data you can look at 
and get wrapped up in. You can find 
out what TV shows the listeners were 
watching the night before, and the 

next morning you can talk about those shows 
on the air. 

We'll definitely see crossover with TV, 

and TV will see the same benefits. How we 
market the station will change too. If you're 
buying TV advertising and you know that 
your listeners are watching a certain pro- 
gram - or that your competitor's listeners 
are watching a certain program - you can 
decide how to target your advertising. In a 
number of ways it can - if done right - 
help everybody. 

R &R Rhythmic music has been an increasing- 

ly important factor in Pop programming and sales 

lately. You have a huge Rhythmic station, KBXX 

(The Box), across the street. How are you combat- 

ing it and trying to attract younger listeners who 

will grow up with you? 
MS: It all comes back to knowingyour plan 

and executing it. Can we be a Rhythmic com- 
petitor against The Box? No. Do we want to 

be? No. But are we going to play songs that 
will be shared between us? Yeah. 

The fortunate thing about KRBE is that 
we know what our two or three core music 
segments are, but we have the fringe sounds 
that, because of what we are and the size of 
our cume, we have to provide to our listen- 
ers. People are constantly looking for the 
new hip, cool songs by today's hot artists, 
and we've got to be on the cutting edge. 

Continued on Page 32 
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length of our imaging promos, the music, 
making sure our entertainment elements and 
giveaways are good, making sure that the 
jocks say something impactful and local and 
entertaining every time they open the mike. 

Having all those elements combined will 
pay off. Anyone can cut their commercial load, 
and that's great, but if the rest of your package 
isn't good, it's ultimately not going to work 

Then there are the people who are steering 
this ship - not just the managers or depart- 
ment heads, but all the people here. They 
make the ship go. We're blessed to have great, 
ethical, professional people here, and they 
know what it takes to win and succeed. 

R &R: Houston was one of the markets where 

the PPM was tested. From the results you saw, is 

it something you can use to your advantage, and 
what will it affect? 

MS: We wish Radio One and Cox had par- 
ticipated in the sample. Based on the informa- 
tion we've seen, we're excited. We can't use it 
for sales during the test process, but, long- 
term, the PPM will help because it will trans- 
form radio into the reach medium it should 
be, rather than a frequency medium. 

The results we've seen from the test have 
been great. KRBE looks phenomenal. Our 
cume has grown from 650,000- 725,000 with 
the diary to 1.3 million with the PPM. You can 
see how we're reaching many more people 
than we're getting credit for in the diary. 
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ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 
- 1 - 

PLAYS 
TOTAL 

AUDIENCE 

00) 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

BEYONCE' fISLIM THUG Check On It (Sony Urban /Columbia) 8509 +504 713149 12 10810 

PUSSYCAT DOLLS Stickwitu (A&M/Interscope) 8141 -295 648146 16 11010 

CHRIS BROWN fIJUELZ SANTANA Run It (Jive /Zomba Label Group) 7456 -541 522302 18 10910 

NE -Y0 So Sick (DefJam /IDJMG) 6289 +915 514469 6 109/0 

KELLY CLARKSON Because Of You (RCA/RMG) 6110 -402 481137 23 11110 

ALL -AMERICAN REJECTS Dirty Little Secret (Interscope) 6039 -34 422604 23 10710 

FALL OUT BOY Dance, Dance (Island /IDJMG) 5076 +440 364305 9 10710 

NICKELBACK Photograph (Roadrunner / IDJMG) 4831 -636 329118 22 10710 

MARIAH CAREY Don't Forget About Us (Island / IDJMG) 4824 -1386 316870 15 110)0 

NELLY Grillz (Derrty /Fo'Reel /Universal) 4437 +789 307348 6 9618 

NATASHA BEDINGFIELD Unwritten (Epic) 4003 +212 263574 12 103/4 

JUELZ SANTANA There It Go (The Whistle Song) (Diplomat /DefJam /IDJMG) 3891 +300 243009 8 98/0 

RIHANNA If It's Lovin' That You Want (DefJam / IDJMG) 3861 -447 303338 16 105/0 

FALL OUT BOY Sugar, We're Goin' Down (Island /IDJMG) 3839 -226 279449 23 10510 

BLACK EYED PEAS Pump It (A &M /lnterscope) 3786 +445 256982 6 108/0 

KELLY CLARKSON Walk Away (RCA/RMG) 3605 +545 272003 5 109/2 

RAY J One Wish (Knockout /Sanctuary) 3513 +225 311426 8 87/1 

KANYE WEST Gold Digger (Roc -A -Fella /DefJam / IDJMG) 3490 -390 251554 20 10710 

EMINEM fINATE DOGG Shake That (Shady /Aftermath /lnterscope) 2956 +668 194733 5 92/5 

BLACK EYED PEAS My Humps (A &M /Interscope) 2853 -354 224699 23 104/0 

GORILLAZ Feel Good Inc. (Virgin) 2482 +136 176133 24 8813 

RELIENT K Who I Am Hates Who I've Been (Gotee /Capitol) 2462 +81 128329 11 88/0 

CASCADA Everytime We Touch (Robbins) 2181 +419 227499 5 67/12 

STAIND Right Here (Flip /Atlantic) 2119 +282 130806 8 63/7 

SAVING JANE Girl Next Door (Toucan Cove /Alert) 2026 +234 90115 10 70/4 

EMINEM When I'm Gone (Shady /Aftermath /Interscopel 1978 -644 138006 10 9910 

D4L Laffy Taffy (Dee Money /Asylum /Atlantic) 1955 -575 103727 11 8410 

GWEN STEFANI Crash (Interscope) 1939 +752 160657 3 94111 

JAMES BLUNT You're Beautiful (Atlantic/ 1794 +429 141787 4 8218 

T -PAIN I'm Sprung (Jive /Zomba Label Group) 1771 -774 137901 17 94/0 

TRINA fIKELLY ROWLAND Here We Go (Slip -N- Slide /Atlantic) 1749 -422 142022 12 71/0 

THREE 6 MAFIA Stay Fly (Sony Urban /Columbia) 1703 -508 86376 10 77/0 

MARY J. BLIGE Be Without You (Geffen) 1680 +714 166247 2 79124 

ASHLEE SIMPSON L.O.V.E. (Geffen) 1627 +120 109328 5 7614 

SEAN PAUL We Be Burnin' (VP /Atlantic) 1562 -292 155735 16 9110 

YOUNG JEEZY flAKON Soul Survivor (DefJam /IDJMG) 1455 -327 79675 15 82/0 

GWEN STEFANI Luxurious (Interscope) 1404 -444 116670 14 10110 

T -PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive /Zomba Label Group) 1337 +535 76779 2 56/13 

CLICK FIVE Catch Your Wave (Lava) 1297 -62 57789 9 69/0 

PUSSYCAT DOLLS fIWILL.I.AM Beep (A &M /Interscope) 1059 +317 104390 3 51114 

CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label Group) 914 +358 75116 1 53112 

BO BICE The Real Thing (RCA /RMG) 882 +111 32646 4 6112 

DEM FRANCHIZE BOYZ... I Think They Like Me (Remix) (So So Def /Virgin) 847 -41 34433 7 45/0 

TEDDY GEIGER For You I Will (Confidence) (Columbia/Sony BMG) 805 +325 56744 1 5117 

RIHANNA SOS (DefJam /IDJMG) 754 +652 72780 1 66137 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) 742 +342 39183 1 54113 

SEAN PAUL Temperature (VP /Atlantic) 734 +254 57084 1 3719 

NOTORIOUS B.I.G. fP. DIDDY, NELLY... Nasty Girl (Bad Boy /Atlantic) 637 +157 40805 1 3516 

GOO GOO DOLLS Better Days (Warner Bros.) 597 +51 25798 2 29/4 

BACKSTREET BOYS Crawling Back To You (Jive /Zomba Label Group) 554 -514 18877 10 6310 

113 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. 

POWERED ; 

%IEDIABASE 

MOST ADDED® 
ARTIST TITLE LABEL(S) ADDS 

RIHANNA SOS ( DefJam /IDJMG) 37 

MARY J. BLIGE Be Without You (Geffen) 24 

PINK Stupid Girls (Laface /Zomba Label Group) 20 

PUSSYCAT DOLLS fMWILL.I.AM Beep (A &M /Intersccpe) 14 

T -PAIN MIKE JONES I'm N Luv... (Jive /Zomba Label Group) 13 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) 13 

CASCADA Everytime We Touch (Robbins) 12 

CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label Group) 12 

GWEN STEFAN) Crash (lnterscope) 11 

MOST 
INCREASED PLAYS 

ARTIST TITLE L A.ELiS) 

TOTAL 

PLAY 

INCREASE 

NE -Y0 So Sick (DefJam /IDJMG) +915 

NELLY Grillz (Derrty /Fo'Ree/ /Universal) +789 

GWEN STEFANI Crash (lnterscope) +752 

MARY J. BLIGE Be Without You (Geffen) +714 

EMINEM fINATE DOGG Shake That (Shady /Aftermath/Intrscopel +668 

RIHANNA SOS (DefJam /IDJMG) +652 

KELLY CLARKSON Walk Away (RCA /RMG) +545 

T -PAIN MIKE JONES I'm N Luv... (Jive /Zomba Label Group) +535 

BEYONCE' fISLIM THUG Check On It (Sony Urban /Columbia) +504 

BLACK EYED PEAS Pump It (A &M /lnterscope) +445 

NEW & ACTIVE 
CHAMILLIONAIRE Turn It Up (Latium /Universal) 

Total Plays: 540, Total Stations: 24, Adds: 1 

WEEZER Perfect Situation (Geffen) 

Total Plays: 465, Total Stations: 36, Adds: 1 

JASON MRAZ Geek In The Pink (Lava /Atlantic) 

Total Plays: 421, Total Stations: 32, Adds: 6 

LL COOL J fIJENNIFER LOPEZ Control Myself (DefJam /IDJMG) 

Total Plays: 268, Total Stations: 14, Adds: 2 

FRAY Over My Head (Cable Car) (Epic) 

Total Plays: 213, Total Stations: 13, Adds: 2 

NICKELBACK Savin' Me (Roadrunner / IDJMG) 

Total Plays: 185, Total Stations: 26, Adds: 9 

MORNINGW00D Nth Degree (Capitol) 

Total Plays: 121, Total Stations: 19, Adds: 2 

MATISYAHU King Without A Crown (Or Music /Epic) 

Total Plays: 99, Total Stations: 12, Adds: 8 

PINK Stupid Girls (LaFace/Zomba Label Group) 

Total Plays: 82, Total Stations: 20, Adds: 20 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 

suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further notice. This week's 

charts have been calculated by removing the airplay for the Cumulus stations 

from last week's charts in order to provide an equal reporting panel between 

the two weeks and minimize chart disruptions. 
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February 3, 2006 
ARTST TIRE LABELS) 

TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 
AUDIENCE 

IDO) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

PUSSYCAT DOLLS Stickwitu (A &M /lnterscope) 3750 -109 62840 16 5810 

BEYONCE' fISLIM THUG Check On It (Sony Urban /Columbia) 3590 +239 55662 11 5510 

ALL -AMERICAN REJECTS Dirty Little Secret (lnterscope) 3271 +52 52261 23 5410 

CHRIS BROWN fJUELZ SANTANA Run It (Jive /Zomba Label Group) 3182 -232 53521 16 5310 

NE -YO So Sick (DefJam /IDJMGI 2902 +526 48218 5 5311 

FALL OUT BOY Dance, Dance (island /IDJMG) 2835 +352 45019 9 5511 

MARIAN CAREY Don't Forget About Us (island /IDJMG) 2723 -426 45128 15 5310 

KELLY CLARKSON Walk Away (RCA/RMG) 2253 +381 36148 4 5811 

KELLY CLARKSON Because Of You (RCA/RMG) 2238 -271 38341 23 4910 

NATASHA BEDINGFIELD Unwritten (Epic) 2113 +200 34542 12 5011 

RIHANNA If It's Lovin' That You Want (DefJam /IDJMG) 2107 -334 32783 15 4710 

NICKELBACK Photograph (R.oadrunner /IDJMG) 2062 -273 34088 22 4410 

RAY J One Wish (Knockout /Sanctuary) 1835 +410 29129 9 4712 

BLACK EYED PEAS Pump It (A &M /lnterscope) 1828 +267 28771 5 5514 

NELLY Grilli (Derrty /Fo'Reell /Universal) 1168 +340 27515 6 5013 

FALL OUT BOY Sugar, Were Goin' Down (island /IDJMG) 1477 -112 24234 23 4110 

JUELZ SANTANA There It Go (The Whistle Song) (Diplomat /DefJam /IDJMG) 1470 +129 23250 6 4610 

CASCADA Everytime We Touch (Robbins) 1419 +239 24029 4 44(3 

KANYE WEST Gold Digger (Roc- A- fe /la/DefJam /IDJMG) 1364 -202 23256 20 4111 

RELIENT K Who I Am Hates Who I've Been (Gotee /Capitol) 1295 +99 21719 10 4013 

EMINEM fINATE DOGG Shake That (Shady /Aftermath /lnterscope) 1205 +403 17306 4 4613 

SAVING JANE Girl Next Door (Toucan Cove /Alert) 1179 +64 18966 20 3514 

STAIND Right Here (Flip /Atlantic) 1121 +196 17806 8 3511 

JAMES BLUNT You're Beautiful (At /antic) 1017 +273 19929 3 4115 

GWEN STEFANI Crash (lnterscope) 995 +560 15548 2 47113 

041 Laffy Taffy (Dee Money /Asylum /Atlantic) 970 -153 15139 10 3510 

TPAIN I'm Sprung (Jive /Zomba Label Group) 960 -282 13533 13 3510 

ASHLEE SIMPSON L.O.V.E. (Geffen) 919 +99 14062 5 3412 

EMINEM When I'm Gone (Shady /Aftermath /lnterscope) 867 -388 12961 10 2911 

GWEN STEFANI Luxurious (lnterscope) 781 -466 13840 14 2610 

YOUNG JEEZY flAKON Soul Survivor (Del Jam/IDJMG) 775 -92 10094 14 2710 

GORILLAZ Feel Good Inc. (Virgin) 729 +72 8922 26 2312 

SEAN PAUL We Be Burnin' (VP /Atlantic) 652 -125 8705 14 2311 

CLICK FIVE Catch Your Wave (Lava) 630 +46 10179 8 2710 

MARY J. BLIGE Be Without You (Geffen) 601 +352 9851 2 36116 

THREE 6 MAFIA Stay Fly (SonyUrban /Columbia) 573 -128 8552 7 2710 

PUSSYCAT DOLLS fIWILL.I.AM Beep (A &M /lnterscope) 567 +229 8308 3 33111 

TRINA f!KELLY ROWLAND Here We Go (Slip -N- Slide /Atlantic) 553 -307 6352 10 2210 

WEEZER Perfect Situation (Geffen) 425 +65 6791 4 1910 

T -PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive /Zomba Label Group) 387 +138 5344 2 2017 

MADONNA Hung Up (Warner Bros.) 315 -99 5173 13 1410 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) 313 +153 4144 1 2116 

BO BICE The Real Thing (RCA /RMG) 304 +79 4798 1 1612 

BACKSTREET BOYS Crawling Back To You (Jive /Zomba Label Group) 301 -166 4325 11 1210 

CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label Group) 295 +176 4669 1 20110 

INXS Pretty Vegas (Epic) 281 +77 6921 1 610 

GOO GOO DOLLS Better Days (Warner Bros.) 255 +67 5310 7 1513 

ROB THOMAS Ever The Same (Atlantic) 229 +37 3781 3 1012 

CRINGE Been Alone (Listen) 226 -24 3633 15 910 

DEM FRANCHIZE BOYZ... I Think They Like Me (Remix) (So So Def /Virgm) 215 -8 2396 1 1211 

59 CHR /Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. 

© 2006 Radio & Records 

MOST ADDED' 
ARTIST TITLE LABEL(S) 

MARY J. BLIGE Be Without You (Geffen) 

RIHANNA SOS (DefJam /IDJMG) 

GWEN STEFANI Crash (lnterscope/ 

PUSSYCAT DOLLS fIWILL.I.AM Beep (A &Mllnterscopel 

CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label Grasp) 

T -PAIN fIMIKE JONES I'm N Luv... (Jive /Zomba Label Greupl 

NICKELBACK Savin' Me (Roadrunner /IDJMG) 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) 

JAMES BLUNT You're Beautiful (Atlantic) 

BLACK EYED PEAS Pump It (A &M /lnterscope) 

SAVING JANE Girl Next Door (Toucan Cove /Alert) 

LL COOL J f(JENNIFER LOPEZ Control Myself (Del Jam /ref /MG) 

PINK Stupid Girls (Laface /Zomba label Group) 

NELLY Grillz (Derrty/fo'Reel/Universal) 

EMINEM fINATE DOGG Shake That (Shady /Aftermath / lntmscope) 

CASCADA Everytime We Touch (Robbins) 

RELIENT K Who I Am Hates Who I've Been (Gotee /Capita! 

GOO GOO DOLLS Better Days (Warner Bros.) 

BABY BASH fIMARCOS HERNANDEZ Mamacita (Latiunu'Ia/versal) 

JASON MRAZ Geek In The Pink (lava /Atlantic) 

MOST 
INCREASED PLAYS 

ADDS 

16 

15 

13 

11 

10 

7 

7 

6 

5 

4 

4 

4 

4 

3 

3 

3 

3 

3 

3 

3 

TOTAL 
PLAY 

ARTIST TITLE LABEL,S) INCREASE 

GWEN STEFAN/ Crash (lnterscope) +560 

NE -Y0 So Sick (DefJam /IDJMG) +526 

RAY J One Wish (Knockout /Sanctuary) +410 

EMINEM fINATE DOG! Shake That (Shady /AftermaNdlntew rpe) +403 

KELLY CLARKSON Walk Away (RCA /RMG) +381 

FALL OUT BOY Dance, Dance (island /IDJMG) +352 

MARY J. BLIGE Be Without You (Geffen) +352 

NELLY Grillz (Derrty /fo'Reel/Universal) +340 

JAMES BLUNT You're Beautiful (Atlantic) +273 

BLACK EYED PEAS Pump It (A &M /lnterscope) +267 

BEYONCE' fISLIM THUG Check On It (Sony Urban /Columba) +239 

CASCADA Everytime We Touch (Robbins) +239 

PUSSYCAT DOLLS fIWILL.I.AM Beep (A &M /lnterscope) +229 

NATASHA BEDINGFIELD Unwritten (Epic) +200 

STAIND Right Here (flip /Atlantic) +196 

CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label Group) +176 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) +153 

RIHANNA SOS (DefJam)IDJMG) +153 

T -PAIN fIMIKE JONES I'm N Luv... (Jive /Zomba Label Grasp) +138 

JUELZ SANTANA There It Go... (Diplomat /DefJam /IDJMG) +129 

TEDDY GEIGER For You I Will (Confidence) (Columbia /Sony BMG) +115 

RELIENT K Who I Am Hates Who I've Been (Gotee /Capita +99 

ASHLEE SIMPSON L.O.V.E. (Geffen) +99 

BABY BASH fIMARCOS HERNANDEZ Mamacita (LatiuMUriversal) +82 

BO BICE The Real Thing (RCA /RMG) +79 

LL COOL J fIJENNIFER LOPEZ Control Myself (Del Jam IDJMG) +79 

INXS Pretty Vegas (Epic) +77 

GORILLAZ Feel Good Inc. (Virgin) +72 

GOO GOO DOLLS Better Days (Warner Bros.) +67 

WEEZER Perfect Situation (Geffen) +65 

On Jan. 26, 2006, all Cumulus monitored reporters wen temporarily 

suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further notice. This week's 

charts have been calculated by removing the airplay for the Cumulus stations 

from last week's charts in order to provide an equal reporting Jane) between 

the two weeks and minimize chart disruptions. 

R&R Packa es The Reach & Frequency YOU NEEDS 
.: R &R Today: The leading management daily fax 

radioandrecords.corn: Radio's Premiere Website' 

R &R: The Industry's Newspaper with the 
largest help wanted section 

CLASSIFIED ADVERTISING Contact KAREN MUMAW at kmumaw@radioandrecords _ com or 310.788.1621 for information. 
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POWERED 
MEDIABASE 

February 3, 2006 CHR/POP 

atelheMusic.com 
11 MlJqILSk 

Artist Title (Label) 

America's Best Testing CHR/Pop Songs 12 + 
For The Week Ending 1/27/06 

KELLY CLARKSON Walk Away (RCA /RMG) 

KELLY CLARKSON Because Of You (RCA /RMG) 

ALL- AMERICAN REJECTS Dirty Little Secret (Interscopel 

FALL OUT BOY Dance, Dance (Island /IOJMGJ 

NATASHA BEDINGFIELD Unwritten (Epic) 

FALL OUT BOY Sugar, Were Goin' Down (Island /IDJMG) 

PUSSYCAT DOLLS Stickwitu (A &Mllnterscope) 

BEYONCE' fISLIM THUG Check On It (Sony Urban/Columbia) 

C. BROWN fRJ. SANTANA Run It ( Jive/Zomba Label Group) 

RELIENT K Who I Are Hates Who I've Been (Gotee /Capitol) 

NE -YO So Sick (Del Jam /IDJMG) 

NICKELBACK Photograph (Roadrunner /IDJMG) 

BLACK EYED PEAS Pump It (A &M /lnterscope) 

GREEN DAY Wake Me Up When September Ends (Reprise) 

EMINEM When I'm Gone (Shady /Aftermath /lnterscope) 

RIHANNA If It's Lovin' That You Want (12e!JamIIDJMG) 

BLACK EYED PEAS My Humps (A &Mllnterscope/ 

KANYE WEST Gold Digger (Roc -A -Fella /DefJam /IDJMG) 

RAY J One Wish (Knockout/Sanctuary) 

J. SANTANA There It Go... (Diplomat /DefJam /IDJMG) 

TRINA fIK. ROWLAND Here We Go (Slip-N -Slide /Atlantic) 

MARIAN CAREY Don't Forget About Us (Island /IDJMG) 

GORILLAZ Feel Good Inc. (Virgin) 

YOUNG JEEZY flAKON Soul Survivor (Del Jam/IDJMG) 

SEAN PAUL We Be Burnin' (VP /Atlantic) 

NELLY Grilli (Derrty /Fo'Reel /Universal) 

T -PAIN I'm Sprung (Jive/Zomba label Group) 

GWEN STEFANI Luxurious (lnterscope) 

THREE 6 MAFIA Stay Fly (Sony Urban /Columbia) 

TW LW Famil. Burn 
W 

12 -17 
W 

18 -24 
W 

25 -34 

4.30 79% 7% 4.39 4.38 4.27 

4.10 4.09 99% 43% 4.01 4.16 4.17 

4.03 3.98 92% 25% 4.45 4.13 3.57 

3.95 3.9'5 89% 21% 4.34 4.18 3.43 

3.83 3.85 88% 20% 3.89 3.85 3.85 

3.82 3.88 91% 39% 4.10 3.87 3.62 

3.80 3.70 99% 36% 3.88 3.86 3.64 

3.75 3.57 92% 30% 3.76 3.70 3.80 

3.72 3.56 92% 36% 3.92 3.87 3.83 

3.71 3.72 64% 16% 4.31 3.68 3.15 

3.70 3.60 74% 18% 3.97 3.92 3.62 

3.69 3.77 98% 47% 3.55 3.80 3.73 

3.66 3.64 86% 25% 3.54 3.76 3.73 

3.59 3.62 99% 49% 3.56 3.59 3.48 

3.57 3.40 95% 34% 3.61 3.79 3.63 

3.56 3.41 87% 30% 3.40 3.80 3.71 

3.55 3.40 99% 51% 3.67 3.65 3.46 

3.54 3.34 98% 50% 3.34 3.77 3.85 

3.43 3.35 81% 30% 3.66 3.47 3.61 

3.38 3.08 84% 32% 3.56 3.53 3.59 

3.38 3.20 84% 31% 3.37 3.47 3.38 

3.37 3.36 98% 50% 3.56 3.38 3.50 

3.34 150 93% 43% 2.98 3.45 3.49 

3.29 3.06 87% 40% 3.48 3.41 3.37 

3.28 

3.21 

3.30 

3.04 

93% 

77% 

45% 

28% 

3.34 

3.12 

3.26 

3.55 

3.23 

3.60 

3.13 3.08 81% 38% 3.23 3.21 2.98 

3.08 3.13 96% 46% 2.68 3.27 3.25 

3.00 3.06 78% 38% 3.20 3.13 2.88 

Total sample size is 338 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5= like very 
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said theyare tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 
on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 
Internet onty. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by 
calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

RN_ 
CANADA 

CHR /POP TOP 30 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 0 BEYONCE'... Check On It (Sony Urban /Columbia) 

9 0 NE -Y0 So Sick (DefJam /IDJMG) 368 

4 3 C. BROWN fIJ. SANTANA Run It (liveornha Label Group) 363 

3 4 PUSSYCAT DOLLS Stickwitu (A &M /lnterscope) 355 

BLACK EYED PEAS Pump It (A &M /lnterscope) 342 

ALL-AMERICAN REJECTS Dirty Little Secret (Interscope) 322 

MARIAH CAREY Don't Forget About Us (Island /IDJMG) 313 

FALL OUT BOY Dance, Dance (island /IDJMG) 271 

RIHANNA If It's Lovin' That You Want (DefJam/IDJMG) 267 

NATASHA BEDINGFIELD Unwritten (Sony BMG) 264 

KELLY CLARKSON Because Of You (RCA/RMG) 259 

KANYE WEST Gold Digger (Roc- A -Fe //a /DefJam /IDJMG) 252 

JAMES BLUNT You're Beautiful (Atlantic) 247 

MADONNA Sorry (Warner Bros.) 246 

ROSETTE Crushed (Shred /RockSTAR /Nevada/ 233 

K. CHANTE Ring The Alarm (Sony BMG Music Canada) 224 

NICKELBACK Savin' Me (Roadrunner /EM/ Music Canada) 222 

MADONNA Hung Up (WarnerBros.) 222 

HEDLEY Trip (Universal Music Canada) 203 

MASSARI Real Love (Capital Prophet) 202 

REX GOUDIE Run (Sony BMG Music Canada) 201 

MELISSA O'NEIL Let It Go (Sony BMG Music Canada) 196 

SEAN PAUL Temperature (VP /Atlantic) 193 

SIMPLE PLAN Crazy (Atlantic) 183 

KELLY CLARKSON Walk Away (Sony BMG) 178 

J. SANTANA There It Go... (Diplomat /DefJam /IDJMG) 167 

COLDPLAY Talk (Capitol) 167 

SEAN PAUL We Be Burnin' (VP /Atlantic) 160 

BLACK EYED PEAS My Humps (A &Mllnterscope) 151 

NELLY Grillz (Derry /Fo'Reellfniversal/ 149 

TOTAL 
PLAYS 

433 

8 0 
6 

2 7 

13 

5 9 

12 

11 m 
10 12 

15 ® 
30 0 
14 15* 
16 04, 
21 m,r,, 
7 18 

18 19* 
17 20* 
23 ® 
20 ®+ 
24 ® 
19 24+ 

(Debut> e 
27 

25 27 

26 29 

/Debut> ®I 

l- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+6 

+97 

-8 

-17 

+64 

+14 

10 

4 

14 

14 

5 

7 

910 

611 

810 

510 

810 

810 

-64 12 610 

+28 3 810 

-47 15 910 

+18 5 910 

+9 19 510 

-12 19 1010 

+17 11 710 

+96 2 910 

-5 11 810 

+13 5 510 

+29 2 1013 

-65 13 1110 

-6 4 610 

-8 16 910 

+16 4 510 

+2 5 510 

+13 3 610 

-17 16 1010 

+35 1 711 

+3 3 511 

-5 3 510 

+15 13 910 

-17 18 1110 

+39 1 510 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

`15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. ilk Indicates Cancon. 

ARTIST: Morningwood 

LABEL: Capitol 
By MIKE TRIAS/ ASSOCIATE EDITOR 

We're sweet and naughty," says Chan- 
tal Claret, frontwoman of New 

York -based Morningwood. "We're like the 
girl you want to take home to meet your 
mom but then also want to take home with 
you again - in bad form." 

"Nth Degree," Morning - 
wood's danceable pop rock 
alternative song, is begin- 
ning to pop up all over radio, 
with WEZB/New Orleans 
leading the charge. Howev- 
er, the song, which is also 
being used by NBC for its 
on -air promos touting the 
new season, is not a complete representa- 
tion of Morningwood's music. 

The band's self -titled debut was re- 
corded in London and was ready a year 
ago but just recently hit the streets. "I've 
been sitting on this little nugget of gold 
for a year," says Claret. While the rest of 
the Gil Norton -produced album is a bit 
more rock- oriented than "Nth Degree," it 
flows very well, never leaving the listener 
with a dull moment. 

Claret and former Wallflowers drum- 
32 Radio & Records February 3, 2006 

mer- turned -Morningwood bassist Pedro 
Yanowitz formed the band in 2001 when 
they met at Sean Lennon's birthday party. 
After wowing everyone with Claret's 
voice, the pair began to work together, 
taking the name Morningwood. "We went 
through a bunch of different names, and 
that was what popped up," says Claret 
with a laugh. 

Since then they have been become fam- 
ous for their live show, during which 
people have been known to strip during 
the song "Take OffYour Clothes." Says Clar- 
et, `The craziest thing was probably hav- 
ing two boys get fully naked, and me riding 
them like ponies. Every night is something 

new." 
While some performers 

may fear such fan fervor will 
draw attention away from 
them onstage, Claret says 
that in the case of Morning - 
wood, it can't be done. "If you 
saw our show, it's really hard 
to take the attention away 

from me, Claret says. "People wanna try. I 
actually dare them. Just try it, please. It is 
not so easy." You can check out the band 
for yourself on their tour, which kicked off 
in Seattle on Jan. 24. 

As for the rest of the year, Claret has set 
some modest goals: `To have our live show 
get even better, if that's possible," she 
says. "Maybe one day move into a van and 
get a merchandise guy, expand a little bit, 
pay off some debt, pay some bills. I'm 
responsible with my rock 'n' roll." 

Do You, Sales, Take.... 
Continued from Page 29 

That's where [PD] Tracy Austin and 
[Asst.PD /MD] Leslie Whittle are so good at 
what they do. They are so in touch with mu- 
sic and the listeners, they live the lifestyle, and 
they're observing what's going on in the dubs 
and during our music tests. All of that comes 
into play as we try to stay ahead of the curve 
and bring in new listeners. 

As we all know, Rhythmic is popular with 
the young end of today's audience. The for- 
mat does very well with teens. Let them have 
them. We'll program a little to the teens, but 
give us the 18 -34s, 25-34s and 25-Ms, and we'll 
be happy with that. No doubt, that's where 
the sales department does well. 

R &R: Finally, how do you stay competitive with 

18 -Ms but also satisfy the ever- important 25-54 

demo that sales considers to be so important? 
MS: For the GM of a CHR station, this is 

probably one of the biggest challenges we face. 

There's an ongoing battle between who the 
programming department is programming 
for and what sales is trying to accomplish. As 
we all know, there have been changes in the 
demo. There's a lot more business for 25-54 

and 18-49. How do you plan for that? 
What we've been successful at is putting to- 

gether a strategic programming plan that we 
revisit every spring. We know who we're going 
to target, and then we execute it KRBE has been 
lucky. We have always done well with 25-Ms. 

The key is the 25-34 cell. If you're able to do 

`l? / /flif /lf!Uft!/ltlltl :" 
_ 

"Anyone can cut their 

commercial load, and 

that's great, but if the rest 

of your package isn't good, 

it's ultimately not going to 

work." 

well - as we have - in that cell, it hits the up- 
per end of 18-34 and the lower end of 25-54. If 

you're able to do well in that cell, you should 
be successful in both demos moving forward. 

KRBE is also a heritage station in this mar- 
ket. We're well-known and well -respected by 
listeners and the advertising community. A lot 
of people grew up listening to us, and as those 
people go into the 35-54 demo, they still want 
fun and entertainment in their lives, they want 
to be cool and hip, so they're going to go to the 
station that's been there for them all these years. 

As long as we remain the fun, cool, hip and 
entertaining station that we are, we capture 
those older listeners who are out of the core 
demo but have kids who are now exposed to 
the station. I tell my people that you can nev- 
er forget where you came from. 

Associate Radio Editor Keith Berman had a lot 
to do with making this week's column possible. 

That's all I'm legally allowed to say at this time. 
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CHR /POP REPORTERS 

WFLY /Alhaoy, NY' 
OM Nevin Calahan 
Po John Fort 
MO: Chnsty Taylor 

11A 

WKKF /Albany. NY' 
PD/MD Rob laites 

,ATA ><E DIN. E,D 
,AME I Ai y 

K,VlNE LUP: o ASD, 

KKOB/Albl1l1qquerque, NM' 
OM: Edda Hakell 
Po: Kns Abrams 
APO Ma1'k ANersbn 
M0 Cars D.,n 

L 

E +I, NA 

KOID /Alexandria, LA 
PD: Ron Rob, ris 

5 RIHANNA 

SM 
JASON M,2 
FLYLEAF 

SNE WANE. REVENGE 

L PAIN LMIKE JONES 

JAMIE FOC:Ih UDACRIS 
CHRIS BREAM 

CCI ERIK 

WAEB/Allentown, PA' 
PD: Laura St. James 

MO. Mike key 
3 000Gp'J COLLE 

2 SAVING JAN 
ASIILEESIIdPSOrv 

KPRF/Amarillo, TX 
Po/M0: Martial Blevins 

ASIIIEE SIMPS:`.N 

KGOT/Ancaorage. AK 
OM Mat Marplry 
PDRAD: Bill Stewart 

NATAINSEO N:RIi.' 
MA, . to r 

WIXX/Appleton. WI' 
Po: JasN Tillery 
MD: David Effila 

2; AN 

WSTR/Atbnta, GA' 
PD: Dan Bowen 
APO: J. R. /trimons 
MD: Michas Chase 

:EJ RU61HOM. 
NI6YCAr 

WWWO/AJlanta, GA' 
OM/PD.. Dylan Sprague 
M0: Thome Crone 
,.NK 

KHFI /Aus'in, TX' 
OM: Mac Daniels 
Po: Jay Shannon 
APORAO: Botha Fred 

EJA'. H! \EOlìD:.- IEVV &N:' 

WFMIFBaton Rouge, LA' 
P0: Kevin Campbell 

2 JASON A:RAL 
I NOTORICM5 BIG. EH MMOY MLLE 

MARYJ. BEIGE 

GYEN SÆFNII 
TFRM IWIIKE JOIES 
TEDOY GEIGER 

KRSO/Bi linoqs, MT 
OM: Jell Howell 
PD: Kyle McCoy 
MD: Rob Hrschbuhl 

OWEN SEEANI. 
PUSSYCAT DUELS Awn 'S . AM 

WXYKI&Ioxi, MS' 
OM: Jay Talla 
PD: Lues 

E50YN -RI 

TINA 

RG 
+A 

21.1 

WWYLATinghamton, NY 
OM'. EJ Walker 
PD/MO: Ke Bryant 

WOEN/Brmingham. AL' 
0M: Doug Flamand 
po Tommy Chuck 
MD: Madr.an Reeves 

G_Ert ̀TEEM 
"CAIN IrMIKE_SNk) 

WBNOIEloominglon, IL 
0M- Dan Westhop 
PD. Dave Adams 
APP Char Fasig 

MD. Masce Schreader 

KSASBoise, ID' 
OM: Jed lochrar 
PD: Aaron Taylor 
MD: Jaclyn Brandt 
a VERIL a 

VVAM E 

?.Nx 

KZMGBoise, ID' 
P0: Jim Alen 

PEN .,I IGEII 

LJNK 

WXKSBoston. MA' 
PD. Cadillac Jack 
APO/MD: David Corey 

CKEYBuOalo, NY' 
PD: Dave Universal 
MO 

-. Corry Mo01ey 
MAR< N 

WKSEJBunalo, NY' 
0M/PD'. Sue O'Neil 

MP. Brian Wilde 

WXXXBurlington' 
OM/PD- Ben Hamilton 
MD. Pole Betair 

10 YEARS 
KANYE WEST ALPE FIASCO 

LL COQ_ JeJENMERLOPE2 
RIHANNA 

WZKL/Canton, OH' 
OM: Don Peterson 
Po: John Stewart 
MO: NIAWkte 

5 T -0NNMAKE JONES 
I AMIE FORo «MERS S 

SPEECH 

WRZE/Cape Cod, MA 
OM: Stye kkvie 
PD: DamM Osan 
30 LL COOL JVJENNFERIOPEJ 
21 PUSSYCAT DOLLS 0HMLL I AM 
20 RIHANNA 
15 CHMMLLOAME 
15 KAAYE WEST DUPE RASCO 

5 50 CENT 

KTRS/Casper, WY 
OMPD: Donovan Short 

i rAIN L'MIKF JIXÆS J 

3 JAMIEfOXC6LU0MA5 
3 MP/TYJ. BUGE 

KZIA/Cedar Rapids, IA 
OM. Rob Norton 

PD' Ores Ruryon 
APD. Johnlry Waiver 
M0: Roc Swann 

WO0B/Champaign, IL 
PD/MD. Ken Cunningham 

WSSX/Charleston, SC' 
OM/PD: Mike Edwards 

APD/EA. 
EM'DS/ 

S 
Hll 

sl Ed 

VESENICAS 

JAMS ;14.1A ArALIAA 
MARE _ RI ICI 
HINn4w, 

WNKS/Charlotte' 
PD:John Reynolds 
MD: Kell Reynolds 

WIO(J/Chattanooga, TN' 
OM: Kris Van Dyke 

PD: Riggs 
APD: Mike Micho ski 
MB: Heather Backman 

. PAIN IMIRE.IONFS 

WKSC/Chicago,IL' 
PD: Rod Phillips 
MD: Jan Murray 

,WEN STEFANI 

RIHANNA 

KLRS/Chico, CA 
PO/MD: Eric Brown 

15 MANE J BI IFE 

WKFSICincinnati, OH' 
OM: Scott Reinhart 
Po: Tommy Bodean 

WAKS/Cleveland, OH' 
OM. Kevin MetherN 
OM'. Jell Zukauckas 
PD. Dan Mason 
APo,MO: Nasper 

KKMG/Colorado Springs, CO' 
OM: Bobby Irwin 
PD' Chad Ruler 

NJ 

WNOK/Columbia, SC' 
PD: Tuby Knapp 

MO. Pancho 

WCGO/Columbus, GA 
OM/PD: Bob Ounck 

FEA': 

1 271852 i22; Iren 
1 NIEK[IBNn 

PINK 

WNCl/Columhus, OH' 
PD/MD: Michael McCoy 

NELLE 
E NIGKELEECK 

WJYYrCDllcad Gale Regias), NH 
PoRAD: AJ Odette 

SAMNGJANE 
DANIEL FONCER 
PDBTNDAVS 
SEAN PAUL 

PIJSSYp1T DDLLS WILLIAM 

WGIC/Cookeville, TN 
OM'. Marty McFly 
PD. Scooter 
APoRAD- Freaky Dave 
Nu A,.. 

KKPN/Corpus Christi, TX' 
OMPD: Scott Hod 

KHKS/Dallas, TX' 
P0: Patrick Davis 

MO'. Billy The Kidd 
1.4 'EGNI I 

WDKF/Daylon, OH' 
OM: Tony Til ord 

PO: Wes McCain 

APDiMD: Ryan Drake 
2 CASCAD 

BOW VIOL! 

RIIANNA 

WGTZ/Dayton, ON' 
OM. J.O. Kanes 
PD: Scott Sharp 

EMINEM INATE DOGO 

2 :ESCASA 

WVYBBaytona Beach, FL' 
OM Frank Scott 
PD/MO: Kotter 
Na AoE 

KKDM/Des Mo Des. IA' 
POgPO'. Greg Chance 

MO. Stew Wasirski 

WKOI/Detroil, MI' 
PO'. Dom Theodore 

APD/PAD: Beau Daniels 
ANNA 

WLVY/Elmira, NY 
UMPO: Gary Knigtll 
APD: Brian Stoll 

OFP SHOWN 

FTR WILLE i..IAA 

WEE: 

32/iN rANI 

:-PAIN I"%BEJTM[S 
IF JAMIE FPNBIa U:'ACHI,F 

mHANNA 

WNKI/Elmira. NY 
0M/PD: Scort Free 

APD: Amanda Valentine 
26 T-PANVMIKE JONES 

2/ CHRIS BROWN 
24 RISSYCATDOLLSMVILLIMA 

WRTS/Erie, PA 
0M: Nok Rambarde 
PD: Dan Edwards 
APD: Jessica Cury 

PIANO 
:, NII :KFL`Ar 

..HAN, 

KDUKBugene,OR 
OM: Chers Sargent 
PO: galene Steed 

5 PUSSYCAT DOLLS WALL LeVA 

WSTO/Evansville, IN 
ont: Tim Huet Sing 
Po: Stan 'The Mar Priest 
APD/MD: Josh Strickland 

3L LSHER 

J AIL [HS 
PAIAH(ELH 

- . WI N STEFAN! 

J FR,WKIEJ 
7 SEEFLH 

m1IANNA 

WDAY/Fargo 
OM/PD: Mike "Big Dog' Kapel 

MD: Troy Dayton 

KMXF/Fayetteville, AR 
OM: Tom Travis 

PD/AO: Ike D. 
31 EMWEM MATE OO6G 

29 JAIESD ANT 

12 RELIENT 11 

11 PUSSYCAT DOLLS AYAL.I NA 

WJMX/Florence, SC 
OM'. Randy Wilcox 
PD/MD: Scatty G. 

KWYEIFresno, CA' 
OMEPO Mike Yeager 

MP NNA, Thomas 
,R MARY J AL ".r 
21 EMINEM IETVE L I 

,B JAMES nI IN; 
ElINANNA 

Stations and their adds listed alphabetically by market 
KDWB/Minneapolis, MN' 
PD: Rob Morris 
MD: Lucas 
22 T.PAINISrIKE JOMI 

SI!MNNA 

KSME/Ft. Collins, CO' 
OMM: Chns Kelly 
MD: @ne Kramer 
10 ROB THOMAS 

1 T-PAN NAINE JOIES 
PUSSYCAT MALS VML I AM 
WO 010 DOLLS 

WXKB/Ft. Myers, FL' 
PD: Mai Johnson 
M0: Rantla Shenryn 

6 SEANP 

5 OMS &UNI 
3 GDOGDDBDLLB 
3 NOTORMUS BIG kP.DddY. NEL LY 

IEWYGEK;81 

KISR/Ft. Smith. AR 
OMPD'. "Big Dog" Rick Hayes 
APD: Rham Cunningham 
MO: Mike "Mike at Nigh" Oldham 

52 KEL.V CLAFANON 

21 BO INCE 

20 BLACK EYED KAS 
5 GOO GOD MALS 
S CHRISTEN 

5 MARY .1 M1[Æ 
5 JOSHNMPSDN 
S RIMNNA 

IQBB/Ft. Smith, AR 
OM/PD. Ralph Cherry 
APDAtD: Jen Colonna 

30 MW J &IM 
29 

KAN%WEST 
16 GREEN DAY 

11 GYEN STURM 

WYKSBainesville, FL' 
PD: Jeri Banda 

APWMD: Carter 
11 STAINS 

11 MARY EDGE 

9 TEDDY GDGN 
7 NOTORIOUS B I. G. 4P DIDDY MLLY 

RWANDA 
FIM( 

JASON 
GOO 00WLLS 
AMIE FOAM LL(IDACNS 

KKXL/Grand Forks, ND 
OM/PD: Roch Adler 
APD, Dave Andrews 
MD: Trevor D. 

Li _S.EAI COLS WALL,IAM 
MW 7J BUGE 

WSNX/Grand Rapids. MI' 
PD: Eric 0'Bnen 
OPD: Brian Bolees 
32 PUSSYCAT COUSIN/ILL IAM 
32 RIHANNA 

12 MATISYAIAI 
BUBBA SPNkp( WING YANG TWINS 

WKZL/Greensboro, NC' 
Po: Jason Goodman 

APD. Mike Klein 

MD'. MerMa Gan 
AArAlA 

NON411ÁM 

WERO/Greenville, NC' 
APDRAO: Chris "Hollywood` Mann 
4 410, 

WRHT/Greenville. NC' 
PD: Fox Feltman 

MANSYA 

SEAN POIL 
NN%ELBACN 
MADaM1 

WFBC/Greenville, SC' 
PO: Chase Murphy 

2 PIP( 
1 MORNINGWLIIL 

AEROAA 

WHKF/Harrishurg. PA' 
0M: Chns Tyler 
Per Jed Hurley 

APO: Mike Miller 
M0: Mae Saal 

KELLY LUANDA 
PINK 

WKSS/Hardord, CT' 
PD: Rick Vaughn 
MD: Js Jo Brooks 

11 NOTORIOUS B I G LY DIDDY, ML L/ 
to HSONMRA? 

KRBEAIouston.TX' 
P0: Tracy Austin 

MD Leslie Whittle 

WKEE/Huntington 
PD: Lm Davis 
APD/MD: Gary Miller 

cK l /FFI I AS 

WNOU/Indianapolis, IN' 
0M: David Edgar 

PO Chns Edge 

MD Dylan 
MANE _ E, 4 

: ,WJL'F51N 

WYOY /Jackson, MS' 
OM/PD Johnny 0 
APDRAO. Nate West 

WAPE /Jacksonville, FL' 
OM/PD: Cal Thomas 
APORRD'. Tolly Mann 

A41- 0,EFAN 

WFNS /Jacksonville, FL' 
PO: Skip Kelly 
MD: Jordan 

25 MLLY 

WYOT /Johnslown, PA 
PO Mitch Edwards 
AP0MD :Jonathan Reed 

KSYN/Joplin, MO 
OMR'O'. Jason Knight 
APD Slew Kraus 

W,NS':rANI 
DO 1 PON VMIKE JONES 
22 PI.SSYCA T DOLES kA'rLLI WA 
tK CIWSBROWN 
10 NOTaakb B I.G ER DIDOY. PORI Y.. 

B RNMNA 

KMXV/Kansas City, MO' 
MD: Joe Mack 

NWI N MILAN 

WHIST/Knoxville, TN' 
PO: Rich Bailey 
MD: Scott Bohannon 

7 T -PNN MAIM ,ONES 
JAMES RUNE 

WAZY/Lafaye0e,IN 
PD: Dana Marshall 
MP SM¢henie Pederson 

27 SNL MITHONY 
25 BABY GASH MMARCOS HERNANDEZ 

24 CHRIS BROWN 

23 RELIENTE 
23 JONES BLUNT 
11 MARRE MICE 
21 LI COOL J MJENNIFER EOPEZ 

21 RIHANNA 

KSMB/Lalayetle. LA' 
DM. Kart Ledlam 
PD Bobby Noresad 

APORRO'. Maxwell 
3 LAMIE EOKK ISLUELEI5 

ERNE 

MAIISYNM 
JASON MIM? 

WLAN/Lancaster, PA' 
P0: JT Bosch 
APoRAD: Holly Love 

" KEL IIIi. M1NKS.' +, 

KRRG/Laredc, TX 
OM: Martha Kennedy 
PDRAO: Monica Salazar 

WLKT/Lexington, KY' 
OM/PD: Bony Foe 

z PJSSYCAI1JOLlS MAL IAM 
GWENSTEFANI 

KFRX/Lincoln, NE 
OM: Mart Taylor 
PD: Mad MMVII 
14 GOO GOO LS 

14 EMINEMINATE DOL,G 

B HOWIE DAY 

KLAL/LiOle Rock. AR' 
OMIPO. Randy Cain 

APD: Ed Johnson 
MO. charlotte 

KIIS/Los Angeles, CA' 
PO- John Ivey 

APO/MD : Julie Pilat 

WDJX/Louisville. KY' 
PD: Shane Collins 
MD'. Ben Davis 

WZKF/Louisville. KY' 
PD/MD' Ches Randolpn 

WZEE/Madison, WI' 
OM: Mike Rene 
PD: Jon Reih 

1 FMNIM1 ' ,.,. 
HIEOSSA 

10 lIVIS 
f AN PAM 

NICKF.PA.K 

KIFS/Medlord, OR 
OM/P0: Michael Moon 

E1 PLSSGAILI,IILSIl411,.AM 

NAAE :.rl I NA I;ES oEFNANI'F: 
nNIUINA 
:aJHI PZi 

WHYI/Miami, FL' 
PD: Rob Roberts 
APO: Sonnte Michaels 
MD: Mkhel Yo 

25 PURRE RIBBON ALLSTARS LANG Bbl a CELLA 

MIHE 
FINK 

WXSS/Milwaukee. WI' 
OMPD: Brian Kelly 
APoIMD: Job° Martinez 

wN 
Mor, 
FANA 

WABB/Mobile, AL' 
OM: Jay Basting 
POA1D: Jammer 
12 M ANA 

LPE MASCO 

MW/Modulo, CA' 
OM: Richard Pulp 
MD: Trka JMtlee 

2 RIRAAA 
1 DAIM POINTER 

10 YEARS 

KNOF/Monroe, LA 
OWP0. Bobby Richards 

MARY) FILME 

VICTWaACEE5'A 

WVAO/Morgantawn, WV 
OM: Hoppy Kereheval 
PD'. Lary hen 
APD. Brian Mo 

MO. Megtan Durst 

NI 

WWXM/Mydle Beach, SC 
OM: Mark Andrews 

OM: Stew Stewart 
PD: Kosmo Lapez 
MD: Bk Thomas 

1 T -PNN Min JONES 

WRVW Washville, TN' 
OM: Clay Hunnico0 

PD: Rich Davis 

MD: Tommy Buhr 
MAAR J &AGE 

WBLI/Nassau, NY' 
OM'. Nancy Cambino 
pa Jeremy Rice 
MD: M Levine 

MD: W Zabieski 
No 471 

WFHN/New Bedford, MA 
Po: Jun Retz 

2B LI COOL J EGBNNIEFR LOFEZ 

2 PIN( 

WKCl/New Haven, CT' 
PD: Char Kelly 
M0: Mike "Jagger" Thoras 

3 PIHANN. 

WOGN/New London. CT 
PD. Rem Palana 
MD Shawn Murphy 

5 RINNNA 

WEZB/New Orleans. LA' 
OMPO'. Mike Kaplan 

APT. Channe Scott 

MD'. Sie« G. 
I; EMNEM IMAII LA,tI 
Et CHAIS BROWN 

1 AMY MICA': 

CASCADA 

JASON MPAZ 
RIIWINA 

WHTZMew York. NY' 
PD. Tom Poleman 
APO: Sharon Dahu 
M0: Paul "Cubhy" Bryant 

13 NELLY 
9 SAMNGJARE 

5 RIRANNA 

WSPK/Newburgh, NY' 
PO. Scomy Mac 
AM: Sky Waller 
MD: Du ni Valentino 
27 PUSSYCAT Dai !' aA 

CHRIS BROWN 

BOYIDE 

)(CRS/Odessa,TX 
MO: hale Rodrguez 
44 I:IHH 

r,oviNÇnc,N. 
':' `JINí _CNf S 

BLl5ï 
FpSHIMAE rS,: r.l 

KJYO/0klahoma City, OK' 
OM: Tom Tans 
PD: Mike McCoy 

MD. Je Blackburn 

KOCH /Omaha. NE' 
0M- Tam Land 
PD/MD: Erik Johnson 

WXXLATdando, FL' 
PD/AMD: Jana Setter 

5 RIHANNA 

2 MARY) BLIGE 
PUSS /CAT DOL S INnL L I AM 
7'AIP 

WILN/Panama City. FL 
OM- Mile Prehle 
PoRAD: Keith Allen 

WI00/Philadelphia PA' 
PD Todd Shannon 
APO/MD: Manan Newsome -McAdam 
I] NAIASHA &OINGE.ELU 

KZZP/Phoenix, AZ' 
PD: Mark Medina 
MD: Chino 

24 MARY J. BEIGE 

2 SRI PAA 

WKSTIPitòburph, PA' 
PO: Pau Ter 
APO: MM Allen 
MD 

17 MARY J LUGE 
I3 AYR F0lMI4WWNls 

WJBO/Portland, ME 
OMPD: Tim Moore 
MD Mike Adams 

IarvFA,. 

KKRZ/Podland, OR' 
PO Briar Bndgman 
MD. Broche Fox 

..,,JHNNA 

WERZ/Portsmouth. NH' 
OM/PD: Mike O'Donnell 
MO. Melissa Mathers 

WPRO/Providence, RI' 
OM/PD: Tony Bmtol 
APoRAO'. Davey Morns 

IANNA 

27A7 V J E: "f 

WHTS /Quad Cities, IA' 
PORAD: Tony WaOelu s 

1 CHRIS BROWN 
e MARYJ. BUCO 
I PUSSYCAT DOLLS IWILI AM 

WEEZER 

WOCG/Aaleigh, NC' 
Po. Raidi Weed 

M0 

e CAS: 

ard 
SIMPBON 27 CASCEFCARA 

9 NELIV 

KRCS/Rapid City, SD 
OM: Charlie &Douglas 
PO. D. Ray Knight 
AMMO: Jayden McKay 
44 ACK Nc PrA 
Al NE-VO 

40 NELLY 

30 RAVJ 
30 SAMNG IAHE 
25 PITBML VPMTTY RICHE 

25 OE0NRT 
73 WUIGR156RELD MOB A JIAIIE FOCK 

23 MARY J Mla 
22 GWEN STEEAM 

22 CHRIS BROWN 

22 400 FIGHTERS 

KWNZ/Reno. NV' 
OMPO: Eddie Soma 

WRVO/Richmond. VA' 
PD /APD Damn Stone 
MO: Jonathan Reed 

WJJSBoanoke, VA' 
PD/MD: Cree 
73 NEI 
26 NOTORIOUS B G IM DIEU/ NEL,' 
23 CHRIS BROWN 

22 T.PNR ERICE Ja*S 
10 PINK 

e NATASHAMDINGRELD 
2 RIHANNA 

WXLKIRoanoke, VA' 
PD: Karin Scott 
APD: Darcy Meyers 
MO Bob Patrick 

2 CASCADA 

I T.PON/MIKE II :N- 

MARYJ.BLIGE 

WKGS/Rochester, NY' 
PD'. Enck Anderson 
MD: Nick Biber 

WPXYBochester. NY' 
PD: Mike Danger 
AMI Carson 
MD. J.B. 

KONO/Sacramento, CA' 
PO Steve Weed 

MD. Chnkopher K. 
. :3Ar r0II -,Wrl 'AM 

WIOG/Sagdnaw, MI' 
PD: Jerry Noble 

3 ML 
2 RJSSYCAT TOUS WALLJWA 

KZHT/SaII Lake City, UT' 
PO Jell McCartney 
MD: Monore 

KIXY/San Angelo. X 
0M Jay Michaels 
PD%MD: David Can 

-oe r11L`MIó 

MiNì'EFANI 
PRS 

KELZBan Antonio, TX' 
Po: Doug Bennett 

MN:7J BLGE 

ANNE HIK%IL LAJHIS 

KXXMBan Antonio, TX' 
PD'. Tony Traratto 
MO Tom Cortez 

'PA MIKE.[NEr 
MA E Arrrit 
U11 RIS t CA, 

'4LWE il..n50.SGG 

KHTSBan Diego, CA' 
Po: Jimmy Sleale 
APDRAD: Haman Hare 

AMES E ,,NI 
pA CENT 

KSXYBanta Rosa, CA' 
PD: Dann Wrh 

IIM 
PIIIANr¿, 
MA114AYN. 
FE AN Pao 

XM Top 20 on 20/Satellite 
PD: Michelle 

HRIC rE.oWN 
EFANAA 

WAEV/Savannah, GA 
OM' Brad Kelly 
PoRAD: Chns Man 
APO: Russ Francis 

MAHV,; P!GE 

KBKSBeatIle, WA' 
0M/PD: Mike Preston 

AFORAD: Marcus D. 
CHIL 

1 SAVIN.-.,ANE 

KRUF/Shreveporl, LA' 
OM: Gary McCoy 

PO: Erin Bridal 
MD: Andrew "A.G." Gordon 

I GWEN STEFAN: 

ASHLEE SIMPSON 

WNDV/South Bend, IN 
PO: Cari Banian 

APD: Dente Mack 

MB: Srotlll W'dde 

I BO BICE 

KZZU/S okane, WA' 
OM: Ken Hopkins 
PD: Maynard 
No kW 

KCLDBt. Claud, MN 
0M: Man Senne 
PD. JJ Holiday 
AFORAD: Wayne D 

KSLZBt. Louis. MO' 
Po'. Tommy Austin 
MD: Taylor J 

WNTO/Syracuse, NY' 
OM/PD- Tom Mitchell 
APERAD: Jimmy Osen 

uIANNa 

WWHT/S racuse, NY' 
Po -. Budch Charles 
MD'. Jen wise 

_MI.... ,I 

WHTF/Tallahassee, FL 
OM'. Doug Purtee 
Po: Brian O'Conner 

' :AME E!1,0 '1 00L,1:P'. 
1 NIEKEEBAfN 

WFLZ/Tampa, FL' 
010O: Jan pug; 
APD: Kane 

M0: Aphtes Reid 
i FAMES BLUNT 

3 MARY J KIEF 
NIAISE 

WMGI/Terre Haute, IN 
Po'. Chad Edwards 

MD: Jamie Dawson 
a :AON51E1RNI 

WVKS/Toledo, OH' 
GMIPP Bill Michaels 
APDEMD: Mark Andrews 

9 CASCADA 

5 RIHANNA 

STMND 

WKHO/lraverse City. MI 
OR Todd Manin 
POND. luke Spencer 

WPST/Trenlon, NJ' 
OM/PD: Dave McKay 
AMI Gabrielle Vaughr 
MO Mad Sneed 
LT GREEN TO 

IS ROB THOMAS 

HIHAMNA 

NICKEL BACK 

KROO/Tucson, AZ' 
OMIPS Tm Richards 
MD CMS Polars 

.Hl -. FR11KM 

F'Nrc 

KHTT/Tulsa, OK' 
OM/PD: Tod Tudor 
APD/MD: Tim Rainey 

Mxx 

WWKZ/Tupelo, MS 
OMA9: Rock Slavons 
MD: Marc Men 

t1 ,W,ÆS&UNT 

KISX/Fyler, TX 
POEMS: tarry ThompUF 

21 GORIZIA. 
13 SEIN PAIR 

WSKS/Utica. NY 
PD: Steve Lawrence 
APO/MO: Shaun Andrews 

WLDI/W. Palm Beach, FL' 
OM'. Dare Denver 
PD- Chns Marano 

APD/MO: Monti Cano 
AG S BRL SIE 

KWT7(/Waco, TX 
PO: Daran Taylor 

APD/MD: John Oakes 
JAMIE FO. LLUDALArc 
CHRIS BR71YN 
RAANNA 

WIHTIWashingILer, DC' 
MO Alleis Dee 

21 PIHANNA 

WIFC/Wausau, WE 

PD: John Josl 
APo'. Jemmne Joe Walare 
MD Balky 

KZCH/Wichita, KT 
OM'. Lyman James 
PD- PJ 

APD Mal Mdchell 
MO -. Jo Jo Collins 
NP rvxn 

WBHT/Wilkes Balite, PA' 
PD: Mark McKay 
APD/MD: A.J. 

WKRZ/Wilkes %rra, PA' 
OM: hm Using 
PD. Tas Schuster 
APORAD: Kelly N 

Ar r 

WSTW/WilminyRon, DE' 
PD: John Wilson 
APOMD: Mike Rosi 

WAZO/Wilminçtun, NC 
PD: Mark Jacobs 

KFFM/Yakima, WA 
0M- Ron Harns 
PDMO: Slave Rocca 

APO. Reesha Coster 

WAKZ/YoungsmWn, OH' 
OM' Dan Reims 

F DmihG JEUI 
11 RIMA 

I PON 
1 dMEOMCIME 

AMES kW 

POWERED 

IEDIABASE 

'Monitoren! Reporters 

172 Total Reporters 

113 Total Monitored 

59 Total Indicator 

Did Not Deport, 
Playlist Frozen (3): 
KNDE/Bryan, TX 
KZIULubbock, TX 
WKSI/Wilnchester, VA 
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CHR/RHYTHM/C 
DARNELLA DUNHAM 

ddunham@radioandrecords.com 

The Business 
Behind The Show 
Sales and programming can work together to meet 
their individual goals 

ri hough they have completely different objectives, sales and 
programming need to work together to ensure the success 

of a station. Great ratings are wonderful, but if those ratings 
aren't translated into dollars, you won't have a job for long. While 
that's something we all know and understand, sometimes petty 
battles can lead to a great divide between the two departments. 

I initially planned to use this space to get 
some insight from general sales managers into 
what PDs could do to help the sales efforts at 
their stations. However, I was pleasantly sur- 
prised to learn that the GSMs I spoke to enjoy 
great working relationships with their PDs and 
marketing directors. 

Pat Thomasson, Monica Lewis and Jenni- 
fer Altheide work in different markets with 
various competitive situations and ethnic com- 
positions, but they all understand and empha- 
size the importance of communication when it 
comes to their relationships with programming 
and marketing. We're in the communications 
business, so this should be a given, but, unfor- 
tunately, it's not. 

Selling a station that is hip- hop -friendly has 
its challenges, so it is in everyone's best inter- 
ests to work in accord. Sales is not the enemy 
of programming, and working together will 
only help the bottom line. These three GSMs 
show how it can be done without compromis- 
ing the integrity of the product 

Pat Thomasson 
GSM, KPWR (Power 106)/Los Angeles 

It's about communication and not building 
barriers between departments. [PD] Jimmy 
Steal, [Sr. Director /Marketing & Promotions] 
Dianna Jason and I have a lot of respect for each 
other and understand each other's needs, and 
that makes coordinating through the depart- 
ments a lot easier. 

People who only think of the sales effort and 

fifiggfai . ._ 

"It's intriguing to have the 

opportunity each day to 

present another piece of 
education to a potential 

client that may open their 
mind and unlock the 

possibilities of our 
audience." 

Monica Lewis 

i#/îYliiftflJt°Jlfflitrtí.i: - 

don't think about marketing and programming 
are doing themselves a disservice. You've got 
to put yourself in their 
shoes, and all three of us 
do that all the time. 
Good communication is 
the key. 

This system was in 
place when I got here. 
[GM] Val Maki makes 
sure that we always 
have a great forum for 
communication in ev- 
ery department. From 
receptionist to general 

manager, everybody has 
a voice. That tone is set by 
Val, [Emmis President/ 
Radio Division] Rick 
Cummings and [Emmis 
Chairman, President & 
CEO] Jeff Smulyan. 

A lot of it has to do with 
corporate culture. The sta- 
tions that don't communi- 
cate that well, that starts at 
the top. Our culture is one 
of communication and 
growth and really under- 
standing what one anoth- 
er's needs are. 

When I came here Jim- 
my and Dianna were al- 

Pat Thomasson 

TEMPERATURE'S RISING VP /Atlantic artist Sean Paul (r) 

stopped by the studios of KZZA (Casa 106.7) /Dallas and kicked it with 

afternoon driver Nina Chantele. 
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Five Tips For Getting 
Along With Sales 

I've had some great relationships with sales during my time in radio, 
and here are a few pieces of advice on how you can develop a better 
working relationship with your sales department. 

Communicate face to face. While we have the luxury of e-mail and Instant Mes- 
senger, there's nothing like speaking to someone in person. I've found that an 
issue can be resolved very quickly by going directly to the person in question. Us- 
ing e-mail, the resolution can take hours. 

Also, there's nothing like being able to observe inflection, tone, body language and 
facial expressions to truly get a sense of everything a person is communicating. 

Don't just say no. No is a quick and easy answer that doesn't require much 
thought or effort. Take the time to try to figure out a mutually beneficial resolu- 
tion for programming and sales. Sometimes no will be the only answer, but at least 
spend some time trying to find solutions. 

Keep sales informed. Planning a big year -end countdown or mix weekend takes 
weeks of preparation on the programming side, but don't get so caught up in the 
planning that you forget to inform your GSM about these potential sales opportu- 
nities. 

Share the perks. Sometimes sales reps will ask for CDs for their clients. If you have 
some extras sitting under your desk, why not pass them along? Those CDs may 
not lead to a monumental increase in sales from that client, but they could lead to 
the client having a good feeling about your station and spending money later. 

Explain yourself. We're all busier than ever, but take the time to meet with sales- 
people and clients when they ask. It's easy to assume that reps completely un- 
derstand your product because they work in radio, but sometimes they don't When 
you make any major changes to your on -air product, be sure to explain them. 

It's natural to feel a little defensive when someone questions your decisions, 
but it's a useless emotion, so let it go. The better sales understands your station, 
the better they will be at selling it. 

ready in place. Everybody has that period 
where they have to get to know you and make 
sure that you understand what they're trying 
to do. The people who brought me in asked 
those questions before I was ever hired. It's all 
about making sure that anybody you bring into 
the ecosystem of the station fits the equation. 

Monica Lewis 
GSM, WPHI (100.3 The Beat)/ 

Philadelphia 

Communication is the most important fac- 
tor. If you communicate effectively very quick- 
ly, most problems can be resolved or averted. 
We established the need for communication 
early, but the work to get where we are now 
was done over time. 

It's always a work in progress, because you 
have to constantly remind one another what the 
ultimate goal is. It happened very quickly: We 
set our parameters and they set theirs, we un- 
derstood each other, formed our bond, shook 
hands on it and were able to move forward. 

We have a great relationship with our pro- 
gramming department and our marketing de- 
partment, and we all interact very well. I definitely 
bring Sarah O'Connor, our Marketing Director, 
into the fold very quickly. She is very program- 
ming- oriented, so she really gets it from both 
sides. She's able to be a good balance for us. 

If we need to take it to 
the next level, to our PD, 
Colby Colb, we will do 
that pretty quickly and 
try to present what 
we've come up with. 
Then we all sit in a room - even our Operations 
Manager, Helen Little, 
on most occasions - 
and make sure we're all 
on the same page. That's 
my big thing: trying to 
make sure we're all on the same page at all times. 

There are still challenges in showing clients 
the benefits of this audience. I'm not going to 
say "the African- American audience" because 

Monica Lewis 

it has blossomed into a culture now, and into 
an environment that goes well beyond the M- 
rican- American consumer. That consumer is 
our biggest target, but the format has blos- 
somed into the general population. 

It's intriguing to have the opportunity each 
day to present another piece of education to a 
potential client that may open their mind and 
unlock the possibilities of our audience. 

Jennifer Altheide 
GSM, KKFR (Power 92.31/Phoenix 

Our PD, Bruce St. James, is very sales- orient- 
ed, and you don't find that very often. That's 
just the way he works 
He's very sales- focused 
and understands where 
the money is coming 
from. 

Of course, he's going 
to protect the on -air 
side of things, but, over- 
all, he'll look at it and 
say, "I understand this 
needs to be working 
OK with sales." 

It's nice because there 
is not a division between the sales department 
and the promotions or programming depart- 
ments. It's not their side of the building vs. our 
side of the building. I don't have issues with 
my PD, and he is very helpful. I don't know 
what he could do to make life easier because 
we work so well together. 

I will have been GSM for two years in March, 
and that's how long we've worked together in 
this capacity. I was the ISM prior to that, and 
also in sales, so, technically, we've been work- 
ing together for seven years. 

And he had that working relationship with 
the sales manager previous to me. He under- 
stands what sales is trying to accomplish. 
Sometimes there will be arguments or issues 
about putting a client on the air. He may not 
be happy with it, but once we talk about it, he 
may end up saying that it's fine, and we'll go 
ahead and put it in. 

Jennifer Altheide 
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February 3, 2006 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 

AUDIENCE 

Iwl 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

NELLY Grillz (Derrty /fo'Ree/ /Universal/ 6385 -165 696548 14 8110 

NE -Y0 So Sick (DefJam /IDJMG) 5815 +130 604001 10 8010 

BEYONCE' fISLIM THUG Check On It (Sony Urban /Columbia) 5449 +780 663798 11 6910 

MARY J. BLIGE Be Without You (Geffen) 5108 +827 635192 9 8110 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) 3936 +464 410307 8 8113 

TRAIN MIKE JONES I'm N Luv (Wit A Stripper) (Jive /Zomba Label Group) 3867 +580 324667 6 7914 

MARIAN CAREY Don't Forget About Us (Island /IDJMG) 3794 -681 323611 15 7910 

JJELZ SANTANA There It Go (The Whistle Song) (Díp /ornat /DefJam /IDJMG) 3554 -347 281019 17 7610 

CHAMILLIONAIRE Turn It lip (Latium/Universal) 3347 -273 260073 22 6910 

CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label Group) 3311 +574 366124 5 7710 

CHRIS BROWN fJUELZ SANTANA Run It (Jive /Zomba Label Group) 3184 -745 313392 25 8110 

RAY J One Wish (Knockout /Sanctuary) 3063 -635 279123 22 7610 

BUBBA SPARXXX flYING YANG TWINS Ms. New Booty (Purple Ribbon /Virgin) 2727 +290 186762 7 6913 

EMINEM fINATE DOGG Shake That (Shady /Aftermath /lnterscope) 2710 +94 257018 6 5011 

F't1SSYCAT DOLLS Stickwitu (A &M /lnterscope) 2648 -70 223537 16 4811 

OEM FRANCHIZE BOYZ... I Think They Like Me (Remix) (So So Def /Virgin) 2537 -399 332342 18 7910 

D4L Laffy Taffy (Dee Money /Asylum /Atlantic) 2440 -391 215290 21 7410 

THREE 6 MAFIA Stay Fly (Sony Urban/Columbia) 2102 -581 209315 21 6810 

JUVENILE Rodeo (Atlantic) 1909 -126 135423 10 6510 

III ROB Bring Out The Freak In You (Upstairs) 1746 +269 147814 9 3511 

SEAN PAUL Temperature (VP /Atlantic) 1696 +248 207335 5 5718 

PURPLE RIBBON ALLSTARS... Kryptonite (PurpleRibbon /Virgin) 1505 +22 177101 15 3710 

HOW WOW Fresh Azimiz (Sony Urban /Columbia) 1502 +121 119673 9 5813 

YOUNG JEEZY My Hood (DefJam /IDJMG) 1375 +42 82893 5 6214 

- lTRINA fKELLY ROWLAND Here We Go (Slip -N -Slide /Atlantic) 1314 -336 101654 19 6310 

OEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def /Virgin/ 1307 +540 153686 4 60112 

LáIOTORIOUS B.I.G. fIP. BIDDY, NELLY... Nasty Girl (Bad Boy /At /antic) 1283 +71 193863 7 5812 

GUSTA RHYMES Touch It (Aftermath /lnterscopel 1164 +253 214973 8 4013 

LIL' WAYNE Fireman (Cash Money /Universal) 1152 -257 87673 14 4610 

GWEN STEFANI Luxurious (lnterscopel 1048 -576 138562 13 4410 

BABY BASH fIMARCOS HERNANDEZ Mamacita (Latium /Universal) 990 +98 76582 4 1811 

SUN B VYING YANG TWINS Git It (Rap -A- Lot /Asylum) 863 +267 65742 2 4519 

ILL COOL J fIJENNIFER LOPEZ Control Myself (DefJam /IDJMGI 848 +322 83292 2 4119 

KEYSHIA COLE I Should've Cheated (A &M /lnterscope) 820 -133 78743 16 3110 

MACK 10 The Testimony (Ho Bangín %Capitol) 810 -32 74365 6 3411 

SEAN PAUL We Be Burnin' (VP /Atlantic) 795 -86 112074 20 4510 

DAVID BANNER fIJAllE PHA Touchin' (SRC /Universal) 738 +215 59157 2 4613 

TWISTA f!PITBULL Hit Tie Floor (Atlantic) 725 -285 83725 15 4710 

JUELZ SANTANA Oh Yes (Diplomat /DefJam /IDJMG) 716 +194 102462 2 3614 

D41. Betcha Can't Do It Like Me (Dee Money /Asylum /Atlantic) 664 +64 46975 3 3814 

DADDY YANKEE Rompe (El Cartel /lnterscope) 640 +126 80172 4 711 

EMINEM When I'm Gone (Shady /Aftermath /lnterscope) 620 -266 78723 10 2510 

LUDACRIS fIFIELD MOB & JAMIE FOXX Georgia (DTP /DefJam /IDJMG) 592 -8 36893 5 2110 

E -40 Tell Me When To Go (Repose /BME) 590 +110 66411 2 23116 

CHAMILLIONAIRE DKRAYZIE BONE Ridin (Universal) 561 +43 65239 3 19112 

KANYE WEST f1LUPE FIASCO Touch The Sky (Roc -A -fella /DefJam /IDJMG) 547 +180 55771 1 47134 

MC MAGIC fDJ KANE Sexy Lady (Nastyboy) 520 +17 49321 4 810 

MOBB DEEP Have A Party (G- Unit /lnterscope) 471 +59 94469 1 1512 

GWEN STEFANI Crash (lnterscope) 464 +161 23164 1 2211 

TWISTA fIMARIAH CAREY So Lonely (Atlantic) 463 +33 62825 5 711 

85 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc.).© 2006 Radio & Records. 

POWERED(' ' 

MEUI lBAgE 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

KANYE WEST fILUPE FIASCO Touch... (Roc -A- Fella /DelJarrA9JMG) 34 

E -40 Tell Me When To Go (Reprise /BME) 16 

YOUNGBLOODZ Chop Chop (Laface /Jive /Zomba LabelGreep) 16 

NEW RIDAI Special Girl (Upstairs) 13 

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So SoDx7Virgin) 12 

CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal) 12 

BUN B VYING YANG TWINS Git It (Rap -A- Lot /Asylum) 9 

LL COOL J f /JENNIFER LOPEZ Control Myself (Del JamliEJMG) 9 

FAITH EVANS Tru Love (Capitol) 9 

SEAN PAUL Temperature (VP /Atlantic) 8 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

MARY J. BLIGE Be Without You (Geffen) +827 

BEYONCE' f(SLIM THUG Check On lt (Sony Urban /Columbia) +780 

T -PAIN MIKE JONES I'm N Luv... (Jive /Zomba Label Gimp) +580 

CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label &oup) +574 

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So SoDef/Gîaginl +540 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) +464 

LL COOL J fIJENNIFER LOPEZ Control Myself (DefJam /IDJMG) +322 

BUBBA SPARXXX... Ms. New Booty (Purple Ribbon /Virgii +290 

LIL ROB Bring Out The Freak In You (Upstairs) +269 

BUN B flYING YANG TWINS Git It (Rap -A- Lot /Asylum) +267 

NEW & ACTIVE 
KEYSHIA COLE Love (A &M /lnterscopel 

Total Plays: 455, Total Stations: 16, Adds: 5 

PING YANG TWINS f)AVANT Bedroom Boom (TVT) 

Total Plays: 437, Total Stations: 19, Adds: 2 

BLACK EYED PEAS Pump It (A &M /lnterscope) 

Total Plays: 418, Total Stations: 20, Adds: 2 

DILATED PEOPLES Back Again (Capitol) 

Total Plays: 273, Total Stations: 23, Adds: 3 

NEW RIDAZ Special Girl (Upstairs) 

Total Plays: 263, Total Stations: 16, Adds: 13 

RIHANNA SOS (DelJam /IDJMG) 

Total Plays: 240, Total Stations: 11, Adds: 7 

TAMI CHYNN Hyperventilating (Cherry/Universal) 

Total Plays: 204, Total Stations: 12, Adds: 5 

BUN B f(PIMP C , JAY -Z Get Throwed (Rap -A- Lot /Asylum) 

Total Plays: 202, Total Stations: 11, Adds: 2 

FAITH EVANS Tru Love (Capitol) 

Total Plays: 191, Total Stations: 10, Adds: 9 

LIL UNO Spend Some Time (Toltec) 

Total Plays: 120, Total Stations: 11, Adds: 2 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 

on the web at www.radioandrecords.com. 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 

suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further nctce. This week's 

charts have been calculated by removing the airplay for the Cumulus stations 

from last week's charts in order to provide an equal reporti-rl panel between 

the two weeks and minimize chart disruptions. 

clear. consistent. quality. 
All hooks are not created equal. 

Contact Michael Pelaia for your next project (770)452 -4665 hooks@hooks.com www.hooks.com Featuring rrM CENTURY l'(itDÌSCs 
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February 3, 2006 CHR/RH YTHM/C 

11-ateTheMusic.con 
BI Mk1U11S1 

Artist Title (Label) 

America's Best Testing CHR /Rhythmic Songs 12 + 
For The Week Ending 1/27/06 

MARY J. BLIGE Be Without You (Geffen) 

NE -YO So Sick (DefJam /IDJMG) 

BEYONCE' fISLIM THUG Check On It (Sony Urban /Columbia) 

NELLY Grilli (Derrty /Fo'Reel /Universal) 

CHRIS BROWN fIJUELZ SANTANA Run It (Jive /Zomba Label Group) 

CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label Group) 

NOTORIOUS B.I.G. f /P. DIDDY... Nasty Girl (Bad Boy /Atlantic) 

PUSSYCAT DOLLS Stickvvitu (A &M /lnterscope) 

MARIAH CAREY Don't Forget About Us (island /IDJMG) 

RAY J One Wish (Knockout /Sanctuary) 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG/ 

JUELZ SANTANA There It Go (The Whistle Song) (Diplomat /DefJam /IDJMG) 

TRINA fIKELLY ROWLAND Here We Go (Shp- N-Sfide /Atlantic) 

BOW WOW Fresh Azimiz (Sony Urban /Columbia) 

EMINEM fINATE DOGG Shake That (Shady /Aftermath /lnterscope) 

YOUNG JEEZY fIAKON Soul Survivor (DefJam /IDJMG) 

KEYSHIA COLE I Should've Cheated (A &M/Interscope) 

DEM FRANCHIZE BOYZ... I Think They Like Me... (So Soûef /Virgin) 

CHAMILLIONAIRE Turn It Up (Latium /Universal) 

THREE 6 MAFIA Stay Fly (Sony Urban /Cohimbia) 

YOUNG JEEZY My Hood (DefJam /IDJMG/ 

TWISTA fIPITBULL Hit The Floor (Atlantic) 

JUVENILE Rodeo (Atlantic) 

T -PAIN MIKE JONES I'm N Luv (Wit A Stripper) (Jive /Zomba label Group) 

PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon /Virgin) 

LIL' WAYNE Fireman (Cash Money /Universal) 

GWEN STEFANI Luxurious (lnterscope) 

TW LW Familiarity Burn 
Persons Persons Persons 
12 -17 18 -24 25 -34 

4.26 4.13 80% 9% 4.22 4.25 4.34 

4.15 4.09 82% 16% 4,37 4.14 3.96 

4.01 4.11 97% 24% 4.19 4.03 3.78 

3.98 3.92 89% 21% 4.24 4.01 3.87 

3.96 4.00 96% 39% 4.11 3.89 3.84 

3.96 62% 9% 4.13 3.90 3.86 

3.95 63% 9% 4.20 3.80 4.00 

3.92 3.89 95% 28% 4.11 3.82 3.85 

3.89 3.83 99% 41% 3.62 3.85 4.21 

3.89 3.93 94% 30% 4.16 3.79 3.62 

3.87 3.86 75% 15% 3.56 3.95 3.91 

3.83 3.91 91% 31% 4.06 3.92 3.31 

3.81 3.71 93% 32% 4.00 3.76 3.62 

3.81 3.78 59% 10% 4.27 3.67 3.74 

3.78 3.87 81% 18D/o 4.17 3.67 3.80 

3.75 3.75 91% 40% 3.75 3.86 3.56 

3.74 3.69 79% 24% 3.75 3.78 3.77 

3.72 3.54 89% 33% 4.14 3.64 3.52 

3.67 3.78 73% 19D/D 4.05 3.62 3.49 

3.59 3.58 88% 37% 3.81 3.65 3.40 

3.54 3.60 51% 14% 3.80 3.49 3.41 

3.49 3.72 58% 16% 4.11 3.32 3.42 

3.49 3.34 57% 15D/0 3.59 3.51 3.46 

3.43 3.40 65% 18% 3.79 3.47 3.11 

3.42 3.52 59% 18% 3.67 3.49 3.38 

3.39 3.40 70% 23% 4.02 3.34 2.96 

3.34 3.31 95% 43% 2.84 3.40 334 

Total sample size is 304 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs 
must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music 
test based on the formatmusic preference. RateTheMusic.com results are not meant to replace callout research, The results are intended to show opinions of participants 
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic. corn. The RTM system. is available for local radio stations by calling 818 -377 -5300. 
RateTheMusic. com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Dilated Peoples 

LABEL: Capitol 

By DARNELLA DUNHAMIRhythmic Editor 

For years, Dilated People. 
have stayed way under 

the mainstream radar. In 2004 

their single "This Way," featuring and produced by Kanye West, 

generated Dilated Peoples' biggest buzz ever but didn't quite 
Floss them over. The Los Angeles natives don't avoid commer- 
cial success, they just focus on creating music that best reflects 

who they are. 

With three albums under their belts, bandmembers Rakaa, 
Evidence and DJ Babu are back with a new album, 20/20. "We 

weren't worried about the whole album, how it was going to 

connect and if we had two love songs and one party song," says 
Evidence. "We just banged it out. 

"We had it and knew where we were going, but it was more 
about the individual tunes. There was no questioning ourselves. 
It was just about making music." 

The lead single from 20/20, "Back Again," is getting attention 
from XMOR /San Diego, WBTT/Ft. Myers, KBDS and KISV in 

Bakersfield and AXIS /Johnson City. It went for adds early in 

January and was New & Active on the R &R Rhythmic chart 
last week, 

20/20 features production by Alchemist, Joey Chavez and 
Bravo, as well as Evidence and DJ Babu. Dilated Peoples' fourth 
album will hit stores on Feb. 21. "We've done a lot of experi- 
mentation, worked with a lot of different people and tried a lot 

of different things," says Rakaa. "With this record, we wanted 
to get back to a real, uncut, pure vision and the pure boom -bap 
sound that made us all get together and want to make music 

together." 

REPORTERS 
Stations and their adds listed alphabetically by market 

WAJZ/Albany, NY' 
0M Kevin Celehen 
Po 
MD: JD M' nen 

I RIHANNA 
10 TAMICHYNN 

KANYE WEST L2UPE FIASCO 

KASS/Albuquerque, NM' 
OM: Pete Meer .M 
Po Marco Neta 
MO: Meth. CandwM 
50 CHAMILLIONAIRE VKMYZIE BONE 
36 NEW RIDAZ 

YOUNGBLOOD? 
FARR EVANS 
KANYE WEST VI UPE FIASCO 

KFAT /Anchorage. Al( 
OM Tom Oakes 
Po. Jemvine .JIgga Jay" Wagner 
17 TWISTE IMAR IAH CAREY 

1 DEM IRAICHIZE BOYZ 
1 BUBBASPARO0I VYING YANG (WINS 
1 LL COOL J I /JENNIFER LOPEZ 

WBTS/ABanla, GA' 
Po Lae Cagle 
APoMD: Maverick 
No Adds 

Ana; . NJ' Po Roo Gam 
LIL UM) 
YOUNGBL001)Z 
RENEGADEFOXK 

KDHT /Austin, TX' 
PO: BM Lewis 

APO: Monte 5t0hi 
MD: Bradt. Greta 

5 SEAN PAUL 
NOTORIOUS B.I.G. W GIDDY . NELLY 

it 
OMAN: Dar/ Haw 
APO. Tam 
32 PUSSAADOLLS 

7 BUBDA SPARKOt MG YANG TWINS 
2 DEM FRANCHIZE NOW 

KBOS/Bakerstield, G 
OM: Cesar Cheat 
PO: Pam Jacob° 
APO: Adlal "DJ Day WIIaM 
MO. Kowa. 
26 Edo 

1 KANNE WEST ULUPE FIASCO 
FAITH EVANS 

%MY /Bakersield, CAC 
POMO: J. Reel 

3 Ed0 
KANYE WEST ELOPE FIASCA 
OEM FRANCHIZE BOYZ 
CHAMILLIONAIRE UMUYZIE BONE 

WBHJ/Birmingham, AV 
PO. Mickey Johnson 
APO- Mary K 

MO I Home 

WJMN/Boston, MA' 
PO Cadillac Jack 
APO'. Dennis O'Hemn 
MD. Chin Tyler 
20 JAMIE WV( I LUOAGRIS 
16 KANNE WEST I /LUPE FIASCO 

WC20/GMmpaign, IL 
oat Joe RPWOO 
POMD:Jawe"W toe " Pendeton 
22 LIL' JON a THE EASTSIDE BOW 
17 EMINEM T/NATE DWG 
14 5HARISSAVR. KELLY 

WRVZ/Charleslon. WV 
OM. Rick Johnson 
PO/MO WwM Woods 

FAITH EVENS 
GWEN STEFANI 
KANYE WEST (LUPE FIASCO 
SHNWNWI 

YWNGBL000Z 

W FIT/Charlotte' 
0M Bruce Logan 
PO Rob Wagman 
MD 071 

Ss NA' 1.0LLS IMALLIAM 

WBBMrchicago. a 
PD rode Cann 11 
APDWO: EM Medley 
'I SEAN PAUL 
13 MOBS DEEP 

i KANNE WEST I /LUPE RASCO 

KiAPJChICO, CA 
ono Sm0 wank 
POAID. Boomer Daub 
17 BABY BASH IMARCOS IERNANDEZ 

6 JUELZ SANTANA 

KNONCorpus Christi, TX' 
OMAAO 110no-1 
PO -. Richard Leal 

tl CHAMILLIONAIRE TMRAYGE BONE 
YOUNGBLOODZ 
RENEGADE FOIST 
AVANT 
S I V WNNA 

KZFM/Corfppus Christi, TX' 
0MPD Ed Ocanas 
MO'. Mahe M. Cordell 

2 FAITH EVANS 
KANYE WEST SLUPEFUSCO 
DAVID BANNER WALE PHA 

KBFB/Dallas. TX' 
PO John Candelada 
MB ILI My MIR 
37 CHAMILLIONAIRE IMRAYIIE BONE 
6 KANNE WEST MOPE FIASCO 

102A/Dallas, TX' 
WM: Dan James 
13 NORA VBIG MATO, NINA SKY, FATJOE.. 

WORT/Dayton, OH* 
ohe: J.O. Nulls 

1 BUBBA SPARXXX VYING YANG TWINS 

KOKS/Denver. CO' 
PD. Cal Calons 
MO. John Ka go 

15 T -PAN I,MIKE JONES 

KPRRJ l Paso, TX' 
NI: New Granny 
34 NEW RIDAI 

6 RIHANNA 
2 DOL 

BOW WOW 

xHTOJEI PBSo, TX 
PO: Francis Agulne 
MOMO: N= -veo AI- Flora 
No AMO 

WRCLJFIini, MP 
DM: Jay Panda 
PO: Nathan Rend 
MO. Clay Church 

19 BUN B VYING YANG TWINS 
4 DEM FRANCHIZE BOY? 

KBOS/Fresno, CA' 
0M: E. CumaJMmmn 
PO: Grog Rodman 
MO: Dane Sal= 

56 Edo 
10 BUN B UYING YANG TWINS 
16 50 CENT 
13 YING YANG TWINS f /AVANT 

KSEO/Fresno, CA' 
OMPO Tammy SOI RIO 

MO 0 Meyers 

WBTT/FI. Myers, FL' 
OM Michael Cruise 
PO. Scrap Jackson 
APO/MD Omar "The sly 0" 
10 JAMIEEOKX thuDACRIS 

3 TAM CHYNN 
50 CENT 
REIN MOB UCIARA 

PP44 ' M 
42 LL COOL J PANNIER LOPEZ 

5 BUN WING YANG TWINS 
I OEM FRANCHIZE BOW 

WNHTJFt. Wayne. IN' 
OM BIII Stewart 
PD Dave B. Goode 
MD Jonathan 
2B UEM FRANCHIZE BOW 
26 OWEN STEFANI 

WLYD/Green Bay, WI 
PO/M0: Ben LuMay 

1 PUSSYCAT DOLLS I:WILL I AM 
t LL COOL J I /JENNIFER LOPEZ 

WGBT/Greensboro, NC' 
0M. Tm Satterfield 
PO: Jac Davis 
MO'. lames Steele 

3 RIHANNA 
2 NM FRANCHIZE BUY/ 

JUELZ SANTANA 

WJMH/Creensboro, NC* 
ON/P0 - Brian Douglas 
MO TN Mo 
42 BUN BUYING YANG TWINS 
35 SEAN PAUL 
32 KEYSHIA COLE 
26 YOUNG JEEZY 
20 DOL 

WOSIJGreemllle, NC' 
POND: Jass SWm 
APO: 0.1 Free 
20 MISSY ELLIOTT 
10 LL COOL 41/JENNIFER LOPEZ 

5 KEYSHIA COLE 
BUN B WING YANG "WINS 

WHZTAìreeTWNle. SC' 
PO: FNeer 
AP9/140: Mrarph Dawg 
23 BOW WOW 

WDLO/Hagerstown 
0M Flick Alnandel 
PDMD. hele Shultz 
16 LISIA RHYMES 

BUBBA SPARXXK 1/YING YANG TWINS 
50 CENT 
BUN B VYING YANG 1MONS 

NEYSHIA COLE 
OEM FRANCHIZE BOYO 

WZMXAIaAlord, CT* 
DM Stehe Sal... 
P0/MO: DJ Buck 
AID. David Simpson 
30 KANNE WES I/LUPE 'ASCO 
10 YOUNG JEEZY 

5 MOBB DEEP 
1 YOUNGBLOOD? 

DAMIAN'JR GONG" MARLEY 
DAVID BANNER WASTE PHA 

KODBMonolulu, HI' 
PO: Bern Lyn. 
Mo: DJ Keel E 

15 PIRANHA 
1 TAMI CHYNN 

BUSTA RHYMES 
BOW WOW 
KANNE WEST ULUPE RASCO 

KIKIMonolulu. HI* 
0M. PHI Wilson 
PD FAO Rico 

APO POMO Salo 
MD'. 6-Smooth 

26 NEW RIDAI 
6 BUN B VYING YANG TWINS 

I YOUNGBLOODZ 
1 BUN BWPIMPC , JAY-7 

DAMIAN'El GONG' MARLEY 

KPHWMonolulu. HI 
°ú cÑM'' KerOIa 
140: Kevin Waite 
No Anus 

KBXXMouSlon, TX' 
PD Tam momas 
APO. Kevin Jae 

3 KANYE WEST NUPE FIASCO 
10 BUSTA RHYMES 

fi LL COOL J (JENNIFER LOPEZ 

KPTY/HOUSton. TX' 
OM Amullo Ramiro/ 
PO. Pole Manrlquea 
APO Dana Coda 
MD Nano 
HI LHAMILLIONAIRE tMRABBIE BONE 
56 NEW RIDAI 

1 YOUNGBLOODZ 
YING YANG TWINS I /AVANT 
KANYE WEST ULUPE FIASCO 

WHHHAndlanapolis, IN 
PO: Brian Wallace 
MD: One "DI WIii 1" Wlllbne 

3 JUELZ SANTANA 
KANNE WEST TAUPE FIASCO 

CHAMILLIONAIRE IIKRAYDE BONE 

WXIS/Johnson City' 
POND: Todd Ambrose 

FATO EVANS 
YOUNGBLOOD) 

WKHTA(noaville. TB' 
0M. RIM Bailey 
PO: Ruhe Nlen 
MO Joey Tack 

1 BYNVE WEST (/LUPE HASC/ 

K RKMalayetle, u 
PO'. Nase Seel 
APO/MS. Cers Log 

4 BUN BI/YING YANG TWINS 

K NEXJIareda, TX 
Pooe. Bents BI 

KLUCAas Vegas, NV' 
OMPD: CM Thomas 
AMMO: J.B. KiO 
Id ROSANNA 

13 BLACK EYED PEAS 
5 BUBBA SPAR/C0( VYING YANG TWINS 

KVEGIIas Vegas, NV' 
PD. Shelia samAerry 
MD Jesse "J- Nolse" Garda 

I DILATEC PEORES 
CHAMILLIONAIRE t/KRAYZIE BONE 
KANYE WEST (CUPE RASCO 

KHTE/Little Rock, AR 
PO Joe Ratliff 
APO/AO. Ton Seville 

TAI I H EVANS 
22 KANNE WEST I/LOPE FIASCO 

1 Edo 

KOAY/LOS Angeles, CA' 
PM:mmpDra 
APOnAO: 

Anthony 
éñdsLms 

9 LL COOL J VJENNIFER LOPEZ 
I DEM FRANCHIZE BOYZ 

KPWRA.os Angeles, CA' 
PO . Jimmy Seal 
MDMD: E -Man 
30 LL COOL J VJENNIFER LOPEZ 
15 SEAN PAUL 
4 T -PAIN TMIKE JONES 
2 KANYE WESTELUPE FIASCO 

KBTE/Lubbock, TX 
OM. Jell Scott 
POMD. Magoo 
43 LIL' JON a THE EASTSIOE BOW 

35 MC MAGIC I/OJ KANE 
33 CHAMILLIONNRE I/MAYBE BONE 
23 CHRIS BROWN 
22 LIL ROB 
22 LL COOL J VJENNIFER LOPEZ 

WKPO/BIWMOn, WI 
PO. Ban Hunt 
42 LL COOL J VJENNIFER LOPEZ 

RIHANNA 
DILATED PEOPLES 

KBFM/McAllen. TX' 
OM Billy Santiago 
Po Johnny 0 
MO'. Franide G 

BO KANYE WEST VLUPE FIASCO 
48 JUELZ SANTANA 

NEW RIOAZ 

WBVD/Melboume, FL' 
OM. Ken Holiday 
POND : 11 Rock 

KXHTRAemohis TN' 
PO Maurice -NM Better' Rivera 
MO Big Sue 
N. Au. 

WMPW/Memphis, TN' 
PO /APO. Doughboy 

FA.' H EVANS 
KANYE WEST VLUPE FIASCO 
DAMIAN 'JR GONG' MARLEY 
LL COOL J VJENNIFER LOPEZ 

WPOWAKiami, R 
POT Noe 1111m hoer 
MD Met 
18 BUN 81/y'ING YANG TWINS 

FAITH EVANS 
KANNE WEST I/WPE FIASCO 
LIL UNO 
MOCK10A 
MACK 10 

PKpTTTB/mMionaapolis, MN' 
Eot 

MO. Zanne K. 
1 KANYE WEST TAUPE FIASCO 

KHTNIModesto, CA' 
OM/PD Rene Roberts 
46 Edo 
IT NEW RIOAZ 

YOUNGBLOOD? 
KANYE WEST I / LUPE FIASCO 

KDON/Momerey, CA' 
PD Sam Muse. 
APO. Eric -The Funky 1" 
MD: N= Carrillo 
34 TAMI CHYNN 
21 E-40 

FARN EVANS 

WWRX/Bew London, CT 
POMO: Brian Ram 
JO 50 CENT 

WKTU/New York. NY' 
PO Joy Z 

MD Badet 
No Ann, 

WOHT/New York. NY' 
PO John 01.10 
Ma Ebro 
Nc Arlo 

WNVZ/NUAaik. VA' 
OM Son London 
PD Michael Bryan 
MD Shaggy 

-PAIN IMME JONES 
,ONG JEEZY 

A", EYED PEAS w 

KMRWDdessa, TX 
M0. KId Vicious 
16 NEW 110AZ 

5 PUSSYCAT DOLLS (MILL I AM 

SILKD/ /0 aY City, GK' 

PO: RMNIM Retaken 
M0: Gott KIN 

I OEM FRANCHIZE BOW 
KANYE WEST VLUPE FIASCO 

WJHMAdarolo, A. 
ro 
APO. Keith MennN 
MO: Deem Campbell 
No Adds 

WPYO/Orlando, R' 
OM Sege Hde0M 
RS /EMD: Jill snag 
No Adds 

KCAOJOmard, CA' 
POND: Mg Bear 

5 E-40 
4 NEW RIDAZ 
3 YOUNGBLOODZ 
3 LL COOL J VJENNIFER LOPEZ 

KKUU/Palm Sprilfls, CA 
PO: Ant.. 'AWN Dolma 
MO: Ron T. 

25 BILLY BONE 
FAITH EVANS 
CHAMILLIONAIRE ICKRAYZ /E BONE 

WPHI/Philadelphia. PA' 
OM. Helen LIAIe 
PD'. Colby Colb 
MO: Saran none. 

2 DAVID BANNER UJAllE PHA 

WROWJPhiladeiphia, PA' 
POI Lao "old Leo' Baldwin 

PD /APO: Kennon 
8 DILATED PEOPLES 

LL COOL J i /JENNIFER LOPEZ 
KANTE WEST I/LOPE FIASCO 
AVANT 
YOUNGBLOODZ 
J -SHIN 

KKFM0hoenie, AZ 
PO. 8L AMY 
APO KAM WPM 
MIL OJ Woo Mlle 

1 DEM FRANCHIZE BOW 
LL COOL J VJENNIFER LOPEZ 
SEAN PAUL 

KXIMRortland, OR' 
OM Tim McNamee 
PO Mark Adann 
APO. Carls"Careen," Flehen 
MD Big Kid Bab 

FAITH EVANS 

CHAMILLIONAIREI/KRAYZIE BONE 
YOUNGBLOODZ 

WWKXProoidence, RI' 
OMPO. Tony Bristol 
ARS. JON Fono 
15 KANYE WEST IhUPE FIASCO 
14 DEM FRANCHIZE BOW 
IO DILATED PEOPLES 

KWYLJBBnB, NV' 
POMB: Moto 
23 E-40 

YOUNGVL000I 
CHAMILLIONAIREIWRAWIE BONE 

KGGVBMtslda, CA' 
PO: Jena Duran 

APO: Mike Medium 
M0: 00M Gutlee= 

2 NOTORIOUS BIG. UP. DI00Y , NELLY... 
1 Edo 
1 NEW RIDAZ 
1 DOL 

KWIEAINeraide, CA' 
MO: OJ Complex 

6 UIL ROB 
4 EAGUEL 
3 DEM FRANCHIZE BOB! 

1 SEAN PAUL 
KEYSHM COLE 

OMB/Sacramento, CA' 
PO: Pese Mom 
MO: TOM Jatlma 

B CLYDE CARSON 
1 NEW RIOAZ 

YOUNGBL0002 
GHOSTEACE UNE-Y0 
KANNE WEST t /LUPE FIASCO 
BUN Bt/PIMP C, JAY -Z. 

KSRMS1CFamento, Cal' 
Po: INN kMandr 
APOAF0:TWM Tecate 

6 E-40 
3 JOEL? SANTANA 

1 IEANYE WEST NUPE FIASCO 
CHAMILLIONAIREIMUWIE BONE 

WOCO/Salisbury, MD 
PO Wookle 
MO Oeelhe 
25 LL COOL JVJENMFERLOPEZ 
72 EMINEM MATE D000 

d KEYSHIACOLE 
LIE ROB 

KUUU/Salt Lake City, UT' 
AMPD. Brian Michel 
MO: Kevin Crollo 

2 JAMIE FOXX 4LUDACR:S 

KBBT/San Antonio, TX' 
POMO. Clodo HIII 

9 BUSTA RHYMES 
5 NEW RIDAZ 

YOUNG JEEZY 

XHTZ/San Diego, CA* 
PD. RIO Thomas 

MD'. Lode -0.541" Romano 
2 L 4 

XMOR/San Diego. CA' 
MO. Cesar "DJ Seien Donate, 

3 KANNE WESTIUUPE FIASCO 
CHAMILLIONNRE VKRAYZIE BONE 
HOUNSOLOCOZ 
SEAN PAUL 

KMEL/San Francisco, CA' 
0M -. MIIBiael Martin 
PS Slaty Cunningham 
M0: Van 'Big Von" Johnson 
48 E-40 
32 JAGGED EDGE 

1 KANYE WEST IT IIPE FIASCO 

KYLD/San Francisco, CA' 
01. Michael Mason 
PO/AMO: Trans Loughran 
44 E-40 
14 EMINEM IHuElE UOGG 
12 CLYDE CARSON 

KANYE WEST SLOPE FIASCO 
DAMIAN -JR GONG' MARLEY' 

KWWV/San Luis Obispo, CA 
POND: Ryan B. 
11 MARVJ ALOE 
IO LIE ROB 
9 CHAMILLIONAIRE VKRAYZTE BONE 
9 540 

CRT/Santa Rosa, CA' 
PD Loom Mao* 

17 RIHANNA 
2 SAN GUINN VE -A -SKI 

1 KANNE WEST //LUPE RAsco 
YOUNGBLOODZ 

Sinus The Beat/Satellite 
DM: Gemnmo 
PO Howard Marron 
MD: L,wmnce Welk, 

9 HEATHER HEADLEY 

KUBE/Seattle, WA' 
PO. Ede Powra 

r, CHAMILLIONAIRE AGROWIE BONE 

WYPW/SOUm Bend, IN 
neo Ron Shyker 
PO: Chuck 'Manic" Wright 
41 YING YANG TWINS 1 /AVANT 
30 RIHANNA 
22 OEM FRANCHIZE BOW 

KSPW dnglieid, MO 
OM: Cells Cannon 
PO: loam Memel Burnes 
MO: J. Fmk. 

3 RIHANNA 
GWEN STEFANI 
T -0AN UWE JONES 
CHRIS BROWN 

KWIN/Stockton. CA' 
PAMD. Mike Elwood 
APO: Michael Mann 

15 E-40 
5 KEYSHIACOLE 
3 WARREN GVNATE DOGG 

KANNE WEST VLUPE RASCO 
OEM FRANCHIZE BOW 
NEW RIDE? 

WLLOnampa, FL* 
PO: allaut 
APO:BmennM 
MO: Nab 
10 DAUNT/MEE 

5 TAMICHYNN 
DOL 

KW/Ed- Cities, WA 
PG Al 
25 OEM FRANCHIZE BOW 
10 NICK CANNON 

KOHT/Tulson, AZ' 
DM Tim Richards 
PO Randy 'R Dub - Williams 
MO: Rim Wlbends 

3 NEW BISAZ 

10117/Tulsa, OK' 
OM Don Cool 
P0. 811Ipy MadlMn 
APOMO- 1e1 Black 
33 TWISTA MANSIAI CAREY 

6 BUN B VYING YANG TWINS 
3 NEW BLOAZ 

KBLZ/ryler, TX 
POLO 
MD: Mascot "oJ Maras Lova' Low 

AVANT 

WMBOIW. Palm Beach, FL' 
Po Man McCray 

MD DJ X CM 
42 KANTE WEST LLUPE FIASCO 

WPGC/Washington, DC' 
PO' Jay Slovens 
MO: Now Honetd 
34 SFAI PAUL 

5 CUNA COLE 
1 YOUNG RUT 

TFNN EMIKE .ONES 

KDraS/MRFJIñ, KS' 
PO: Bag MINN 
MD MM NOY 
34 BABY BASHI/MARCOS HERNANOEZ 

RIHANNA 
KANYE WEST 6LUPEMASCO 

KHHK/Yakitna, WA 
ON Dewy MMM 

3MN 
8 OEMFRANCHIJE BOW 
8 BABY BASH VMARCOS HERNANDEZ 
8 T-PAIN 
3 TRINA IAIELLY ROWLAND 

Note: For complete adds, 
see R&R Music Tracking. 

POWERED 

1iEDIABISE 
'Monitored Reporters 
109 Total Reporters 

85 Total Monitored 

24 Total Indicator 

Did Not Report, Playlist 
Frozen (4): 
WJWLMontgomery, AL 
WPKF /Poughkeepsie, NY 
WRED /Portland, ME 
WZPW /Peoria, IL 

J 
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URBAN /URBAN AC 
DANA HALL 

dhall@radleandreamds.com 

The Perfect 
Combination 
When programming and sales 
come together harmoniously 

ales and programming don't have to be at odds with each 
a other. One department can't do its job and have a success- 

ful station without the other. While I've heard a lot of program- 
mers complain about having to deal with "difficult" sales teams, 
this story is about how to have a successful programming -sales 
marriage. 

How do you keep the programming - 
sales relationship harmonious? This week 
we ask several programmers and sales 
managers about the cooperative working 
relationships between these departments 
at their stations ar within their clusters. 
Two key components are communication 
and understanding one another's needs. 
Gee, this is starting to sound like a real 
marriage! 

Nancy Dymond, Director /Sales for 
Radia One /Detroit, says, "I believe, as 
does Skip Dillard [Radio One /Detroit 
OM], that communication is the most 
important for a good working relation- 
ship. 

"If the sales team knows what's hap- 
pening in programming and what the 
programming team's goals are, they can 
sell the station with conviction. If pro- 
gramming understands what the sales 
team is trying to accomplish, they buy in 
to what we are selling. 

"Skip and I had an 
automatic connection 
when I came to work 
here last May. He is a 
very open program- 
mer, and that is key. 
He didn't come in 
with any precon- 
ceived notion about 
sales or what to ex- 
pect. We make a 

point of always knowing what the other 
is doing and how we can best achieve the 
overall station goals together." 

Air Your Grievances 

Mike Knar, GSM for WALR (Kiss 
104.1)/ Atlanta, says, "It's obviously 
about communication, but there's a 
whole lot more involved as well. Here, 
we have a weekly meeting on Tuesday 
mornings, where all the sale reps, the 
programming staff, promotions and 
even some of the air talent, when appro- 
priate, meet to discuss everything and 
anything. 

"I call it our 'Air Out Meeting.' We sit 

Skip Dillard 

around in an open forum, and anyone 
can bring up concerns, complaints, com- 
pliments, criticisms or whatever. There 
is no us vs. them. Because we do this on 
a weekly basis, there 
is a greater feeling 
that we are a team, 
all trying to work 
out our problems to- 
gether. 

"Salespeople are, 
by nature, surround- 
ed by more negative 
feedback because 
they are dealing with 
the clients face -to- 
face. They're getting beat up day in and 
day out with all the reasons why a client 
shouldn't buy in to us, whereas the pro- 
gramming department is often faced with 
listeners saying how much they love the 
station. 

"It's important to bring the two sides 
together so we get the total picture. Keep- 
ing the lines of communication open is 
important, but sometimes you have to 
start with a team that understands one an- 
other, as well as the listeners the station 
reaches." 

Responsibility For Revenue 

Kerwin Feeling, PD of Gospel WXOK/ 
Baton Rouge, says, "As with many Gos- 
pel stations, there is a team here that sells 
the entire cluster, not just our format. But 
on that team there are a few key sales reps 
who specialize in the Gospel format. They 
do an incredible job. 

"This is important because we need 
people who understand who we are tar- 
geting and the lifestyle of the gospel mu- 
sic fan and who are trying to reach those 
listeners. Often, the salespeople are fans 
themselves. 

"The way I keep that relationship work- 
ing well is that I try never to just say no 
when they come to me with ideas. If it's 
an idea that is not in the best interest of 
the station, I will always come up with a 
way to make it work or an alternate idea. 

Mike Knar 

HE'S BACK ON THE BLOCK Divine Mills/Warner Bros. artist Jaheim is working his latest 

single, "Everytime I Think About Her, "at radio across the country. Seen here during a visit to VINEE/ 

Atlanta are (l -r) Warner Bros.' Cynthia Johnson, Jaheim and WVFE PD Reggie Rouse. 

This is key not only in helping that rela- 
tionship, but also in helping the station's 
revenue goals." 

In general, programmers today seem 
to have a greater feeling of responsibili- 
ty for helping to build revenue for their 
stations. Dillard says, "A programmer's 
job today includes helping the station 
make money. The programmers who 
survive are the ones who take this con- 
cept seriously. 

"We have to assist in the process of 
bringing in revenue and finding better 
ways to serve the advertisers that are sup- 
porting our business. I study sales infor- 
mation and try to learn more about the 
sales process. Every programmer should. 
Today we live and die by ratings and rev- 
enue. They go hand -in -hand. 

"A programmer needs to understand 
how the money is made and how ratings 
translate into revenue. If you don't under- 
stand that process, you're going to find it 
increasingly difficult to accomplish your 
overall goals. 

"Try to get dose to your sales manager, 
and he will teach you what you need to 
know. Hopefully, you 
will have a sales man- 
ager who, in turn, 
wants to understand 
imaging, music selec- 
tion, rotation and so 
on. 

"A way to build a 
better working rela- 
tionship is by sim- 
ply spending time 
together. You have to take time out of 
your busy day as a programmer and 
walk over to the sales department to 
talk with your sellers. Meet with the 
sales manager." 

That can actually be a challenge to- 
day, when some stations are set up with 
sales and programming on different 
floors - or, worse, in different build- 
ings. That's a good reason to hold joint 
town meetings for your programming 
and sales teams. 

Town Meeting 

The town- meeting concept, as de- 

Kerwin Feeling 

scribed by Knar, is designed to help both 
sales and programming. He says, "Dur- 
ing the meeting, each salesperson is re- 
quired to bring to the table an activity or 
event that they need assistance with. We 
get programming and promotions in- 
volved, and we brainstorm. 

"Ideas are thrown around, and some- 
times we realize that we can tie two sep- 
arate things or events together. We've 
been doing these meetings for two years 
now, and we've come up with some of the 
best events and promotions the station 
has ever been involved with. 

"Salespeople, being on the front line 
with the clients, meeting them face -to- 
face, often get a lot of negative feedback - it's the nature of what they do. They 
need to be able to bring that back to our 
team and air it out. It's like they are blow- 
ing off steam. Without that opportunity, 
it festers inside of them, and then one day 
it will turn into something bigger. I want 
to avoid that." 

There's always the chance that some- 
thing like this could turn into a big bitch 
session, but Knar says, "We try to always 
turn a negative into a positive. We're 
lucky in that Jay Dixon is a very open PD. 
He wants all the feedback that is out there, 
good or bad. He deals with every ques- 
tion openly and honestly. 

"When something isn't good for the 
station programmingwise, he explains 
that so that the salespeople understand 
it better. He doesn't just say no. When a 
salesperson has a grievance from a client, 
he will deal directly with it, often talking 
to the client himself." 

Hand + Hand = $5 

Often these meetings allow sales and 
programming to come up with better 
ways to serve their constituendes, both 
clients and listeners. Here are some of the 
successful promotions that have come out 
of sales and programming teams' work- 
ing hand -in -hand. 

Dymond says, "We have an event com- 
ing up that is going very well. A Love Af- 
fair is our bridal expo and a wedding 

Continued on Page 39 
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URBAN TOP 50 
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February 3, 2006 
TOTAL 

ARTIST TITLE LABELS' PLAYS 

MARY J. BIIGE Be Without You (Geffen) 3985 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) 3708 

NELLY Grillz (Derrty /Fo'Reel /Universal) 3465 

BEYONCE' fISLIM THUG Check On It (Sony Urban /Columbia) 2947 

NE -YO So Sick (DefJam /IDJMG) 2863 

CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label Group) 2414 

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def /Virgin) 2398 

PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon /Virgin) 2302 

MARIAN CAREY Don't Forget About Us (Island /IDJMG) 2079 

JUVENILE Rodeo (Atlantic) 1972 

T -PAIN MIKE JONES I'm N Luv (Wit A Stripper) (Jive /Zomba Label Group) 1922 

TREY SONGZ Gotta Go (Songbook/Atlantic) 1843 

BOW WOW Fresh Azimiz (Sony Urban /Columbia) 1838 

KEYSHIA COLE Love (A &M /lnterscope) 1788 

BUSTA RHYMES Touch It (Aftermath /lnterscopel 1488 

RAY J One Wish (Knockout /Sanctuary) 1461 

DEM FRANCHIZE BOYZ... I Think They Like Me (Remix) (So So Def /Virgin) 1423 

LUDACRIS fIFIELD MOB & JAMIE FOXX Georgia (DTP /DefJam /IDJMG) 1382 

LIL' WAYNE Fireman (Cash Money /Universal) 1357 

D4L Betcha Can't Do It Like Me (Dee Money /Asylum /Atlantic) 1164 

JUELZ SANTANA There It Go (The Whistle Song) (Diplomat/Def Jam/IDJMG) 1058 

NOTORIOUS B.I.G. UP. DIDDY, NELLY... Nasty Girl (Bad Boy /Atlantic) 1045 

YOUNG JEEZY My Hood ( DefJam /IDJMG) 966 

JUELZ SANTANA Oh Yes (Diplomat /DefJam /IDJMG) 936 

TRINA fKELLY ROWLAND Here We Go (Slip -N -Slide /Atlantic) 867 

BUBBA SPARXXX ffYING YANG TWINS Ms. New Booty (Purple Ribbon /Virgin) 802 

FAITH EVANS Tru Love (Capitol) 795 

TYRA Still In Love (GG &L/Universal) 720 

MARQUES HOUSTON Sex Wit You (T.U.G./Universal) 689 

KANYE WEST MADAM LEVINE Heard 'Em Say (Roc -A -Fella /DefJam /IDJMG) 665 

DAVID BANNER fIJAllE PHA Touchin' (SRC /Universal) 648 

YING YANG TWINS fIAVANT Bedroom Boom (TVT) 621 

SEAN PAUL Temperature (VP /Atlantic) 604 

KIRK FRANKLIN Looking For You (Fo VoSou l /Gospo Centric/Zomba Label Group) 598 

KANYE WEST fILUPE FIASCO Touch The Sky (Roc -A -Fella /DefJam /IDJMG) 573 

PURPLE RIBBON ALLSTARS Body Rock (Purple Ribbon /Virgin) 530 

CHAMILLIONAIRE Turn It Up (Latium /Universal) 501 

LIL' KIM Whoa (Queen Bee/Atlantic) 495 

HEATHER HEADLEY In My Mind (RCA/RMG) 493 

PUSSYCAT DOLLS Stickwitu (A &M /lnterscope) 489 

BUN B f /PIMP C, JAY -Z, YOUNG JEEZY & ZRO Get Throwed (Rap- A- Lot/Asylum) 487 

PRETTY RICKY Nothing But A Number (Blue Star /Atlantic) 481 

LYFE JENNINGS fFANTASIA Hypothetically (Sony Urban /Columbia) 449 

LIL' JON & THE EASTSIDE BOYZ Snap Ya Fingers (TVT) 427 

AVANT fILIL' WAYNE You Know What (Geffen) 403 

R. KELLY Slow Wind (Jive /Zomba Label Group) 375 

ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group) 369 

REMY MA Conceited (SRC /Universal) 363 

THREE 6 MAFIA Poppin' My Collar (Sony Urban /Columbia) 355 

LL COOL J fIJENNIFER LOPEZ Control Myself (DefJam /IDJMG) 350 

appear 
No. 

unreported 
Audience 

I - 
PLAYS 

+83 

+127 

-259 

+521 

+199 

+482 

+447 

-268 

-632 

+155 

+280 

-54 

+393 

+839 

+269 

-329 

-205 

+42 

-447 

+121 

-175 

-43 

+90 

+372 

-205 

+137 

+127 

+85 

-66 

-339 

+64 

-29 

+39 

+128 

+373 

+187 

-113 

9 
+121 

+69 

-46 

-88 

+10 

+95 

+24 

-82 

+49 

+62 

+69 

+201 

TOTAL 
AUDIENCE 

(00) 

535639 

448841 

405218 

455768 

425576 

387140 

246902 

280365 

254890 

202669 

172991 

212183 

186840 

304175 

271258 

197079 

224693 

88406 

99543 

99926 

151571 

111250 

69018 

94084 

97517 

60592 

63577 

61245 

43141 

54743 

49123 

55614 

51683 

85544 

62281 

37972 

37492 

29482 

40231 

31071 

30294 

30157 

59232 

54571 

49606 

59953 

43387 

50051 

23839 

24650 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

11 59/0 

12 61)0 

12 60/0 

6 5810 

8 5810 

4 6110 

7 61/2 

18 52/0 

14 5610 

10 5711 

6 56/0 

16 5910 

10 5011 

3 61/2 

8 51/2 

22 5210 

27 60/0 

9 4210 

15 56/0 

5 47/1 

16 4910 

8 5310 

6 4110 

2 4813 

18 57(0 

4 42/4 

12 3711 

7 3111 

10 3010 

13 48/0 

3 4112 

7 33/1 

4 32/1 

4 3513 

1 54(4 

2 40/3 

17 2510 

4 37)0 

2 3815 

2 30/0 

4 3211 

6 2910 

11 29(0 

2 010 

15 15(0 

20 2210 

1 2511 

1 1712 

1 38138 

1 212 

POWERED 
MEDIUM 

MOST ADDED° 

ARTIST TITLE ,4BEL (S) ADDS 

AVANT 4 Minutes (Geffen) 47 

THREE 6 MAFIA Poppin' My Collar (Sony Urban /Columbia) 38 

YOUNGBLOODZ Chop Chop (LaFace /Jive /Zomba Label Group) 35 

JAGGED EDGE Good Luck Charm (Sony Urban /Columbia; 34 

SHAWNNA Gettin' Some (Gel dam South /IDJMG) 32 

PAUL WALL Girl (SwishaHouse /Asylum /Atlantic) 26 

HEATHER HEADLEY In My Mind (RCA /RMG) 5 

YO GOTTI fIBUN B & 8 -BALL Gangsta Party (TVT) 5 

KANYE WEST fILUPE FIASCO Touch... (Roc A Fella /DefJam /IL1JMG) 4 

BUBBA SPARXXX... Ms. New Booty (Purple Ribbon /Virgin/ 4 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 
ARTIST TITLE LABEL(S) INCREASE 

KEYSHIA COLE Love (A &M /lnterscope) +839 

BEYONCE' f /SLIM THUG Check On It (Sony Urban /Columbia) +521 

CHRIS BROWN Yo (Excuse Me Missl (Jive /Zomba Label Group) +482 

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Del /Virgin) +447 

BOW WOW Fresh Azimiz (Sony Urban /Columbia) +393 

KANYE WEST ffLUPE FIASCO Touch... (Roc- A- FeIa/DefJam/1LUMG) +373 

JUELZ SANTANA Oh Yes (Diplomat /DefJam /IDJMG) +372 

T -PAIN fIMIKE JONES I'm N Luv... (Jive /Zomba Label Group) +280 

BUSTA RHYMES Touch It (Aftermath /lnterscope) +269 

LL COOL J fIJENNIFER LOPEZ Control Myself (DefJam /LDIMG) +201 

NEW & ACTIVE 
YO GOTTI fIBUN B & 8 -BALL Gangsta Party (TVT) 

Total Plays: 272, Total Stations: 29, Adds: 5 

AVANT 4 Minutes (Geffen) 

Total Plays: 267, Total Stations: 49, Adds: 47 

SHAWNNA Gettin' Some (Del dam South /IDJMG) 

Total Plays: 237, Total Stations: 33, Adds: 32 

ISLEY BROTHERS fIR. ISLEY Just Came... (Del Soul /Def Jam /IDJMG) 

Total Plays: 215, Total Stations: 26, Adds: 2 

JAGGED EDGE Good Luck Charm (Sony Urban /Columbia) 

Total Plays: 173, Total Stations: 35, Adds: 34 

INDIA.ARIE I Am Not My Hair (Motown /Universal) 

Total Plays: 130, Total Stations: 14, Adds: 0 

E -DUBB fIJAllE PHA Push Up (IM) 

Total Plays: 116, Total Stations: 12, Adds: 0 

DAMIAN "JR. GONG" MARLEY Beautiful (Tuff Gong /Universal) 

Total Plays: 98, Total Stations: 22, Adds: 2 

KEM I Can't Stop Loving You (Motown /Universal) 

Total Plays: 76, Total Stations: 6, Adds: 0 

YOUNGBLOODZ Chop Chop (LaFace /Jive /Zomba Label Group) 

Total Plays: 75, Total Stations: 35, Adds: 35 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 
suspended from their respective panels and all Cumulus Indicator 
reporters were dropped from their respective panels until further 
notice. This week's charts have been calculated by removing the 
airplay for the Cumulus stations from last week's charts in order to 

provide an equal reporting panel between the two weeks and minimize 
chart disruptions. 

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 
used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. 

62 Urban reporters. 
1/22 -1/28. Bullets 
first. Songs below 
station. Songs 
in total plays. Total 
Quarter Hour Persons 

clears consistent. quality. 
All hooks are not created equal. 
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Artist Title (Label) 

America's Best Testing Urban Songs 12 + 
For The Week Ending 1/27/06 

Pers. F M 

TW LW Famll. Burn 18 -34 18 -34 18 -34 

MARY J. BUGE Be Without You (Geffen) 4.27 

NE -Y0 So Sick (Del Jam / /DJMG) 4.22 

NELLY Grille (Derrty /Fe'Reel/UniversaD 4.11 

BEYONCE' fISUM THBG Check On It (Sony Urban/Coumbial 4.10 

C. BROWN sii SANTANA Run It Ffm/Zarnba Label Grays) 4.04 

C. BROWN Yo ¡Excuse Me Miss/Ohm/Zomba Label Group) 4.02 

J. SANTANA There It Go... (Diplomat/DefJam/IDJMG) 3.96 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) 3.96 

NOTORIOUS BIG. tIP. DIM_ Nasty Gil (Bad Boy/Atlantic) 3.96 

RAY J One Wish (Knockout /Sanctuary) 3.95 

BUSTA RHYMES Touch It (Aftermath/Interscope) 3.95 

BOW WOW Fresh Azimiz (Sony Urban /Columbia) 3.94 

DEM FRANCIINEBOYZfI,1 DUPRLITMr ... &SoGlel e*, 3.93 

LUDACRIS fIFIELD MR._ Georgia (DTP /DefJarn/IDJMG) 3.90 

TRINA fIL ROWLAND Here We Go (Slip litS6de/Atlanticl 3.84 

KEYSHIA COLE I Should've Cheated (A &M /Interscope) 3.64 

TREY SONGZ Gotta Go (Songbook/Atlantic) 3.83 

YOUNG JEEZY My Hood (DefJam/1DJMG) 3.81 

T.PAIN fiM. JONES Ym N Luv... (JiveZombe label 3.78 

JUVENILE Rodeo (Atlantic) 3.16 

MARIAH CAREY Don't Forget About Us (Island/IDJMG) 3.74 

THREE 6 MAFIA Stay Fly (Sony Urtran /Columbia) 3.74 

DEM MONDE BOYS Lean Wit lt, Rock We h (SoSolkfl{rigiii 3.73 

TWISTA fiTREY SONGZ Girl Tonite (Atlantic) 3.69 

04L Betdia Can't Do It like Me ON Money/AsyknrA ) 3.69 

D4L Laffy Taffy (Dee MoneylAsylum /Atlantic) 3.68 

LIL' WAYNE Fireman (Cash Money /Universal) 3.67 

PURPLE RIBBON ALLSTARS_ Kryptorite (Pupt? RhbLZYYrgin) 3.60 

K. WEST NA. LEINE Head 'Ent.. floc-Alela/DeLlanIBJM61 3.59 

4.27 89% 15% 4.21 4.33 3.79 

4.11 91% 14% 4.15 4.16 4.14 

4.15 92% 22% 3.94 3.99 3.77 

4.01 98% 22% 4.09 4.24 3.56 

4.07 98% 44% 3.91 4.07 3.34 

- 15% 11% 3.80 3.88 3.59 

4.03 96% 34% 3.86 3.98 3.48 

4.05 81% 17% 3.99 4.04 3.79 

4.01 76% 16% 3.96 3.92 4.08 

3.94 95% 31% 3.80 3.93 3.33 

3.93 71% 12% 3.95 3.92 4.06 

3.93 71% 11% 3.79 3.90 3.48 

3.88 93% 33% 3.76 3.85 3.49 

3.87 80% 17% 3.82 3.81 3.85 

3.77 97% 35% 3.76 3.97 2.97 

3.81 86% 32% 3.82 3.98 3.26 

3.97 70% 18% 3.68 3.74 3.52 

3.69 64% 11% 3.69 3.68 3.70 

3.72 73% 17% 3.58 3.59 3.55 

3.74 68% 14% 3.64 3.70 3.41 

3.78 99% 46% 3.73 3.86 3.29 

3.80 95% 41% 3.73 3.67 3.92 

3.83 72% 16% 3.45 3.46 3.40 

3.83 86% 35% 3.60 3.76 3.10 

- 49% 13% 3.37 3.47 3.09 

3.63 91% 41% 3.39 3.46 3.12 

3.53 83% 27% 3.53 3.46 3.74 

3.75 17% 24% 3.55 3.46 3.79 

3.59 88% 32% 3.63 3.62 3.65 

Total sample size is 348 respondents. Total average tavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents 

who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is based on 

persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only RateTheMusic is a registered trademark of RateTheMusic. corn. The RiM system, is available for local radio stations by 

calling 818 -377 -5300. RateTheMusic. com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

The Perfect Combination 
Continued from Page 37 

giveaway. Both are being handled by 
sales, programming and promotions si- 
multaneously. 

"The expo will happen in March. We've 
already been selling packages on it, and 
we've also had incredible vendor inter- 
est. This event is perfect for sales. It gets 
lots of clients, both large and small, in- 
volved, and it's a great image- builder for 
programming." 

Knar says, "Our best event for both 
sales and programming is our annual 
Flashback event. It's an old -school concert 
that we do in August, and we've been 
holding it for 11 years. 

"We've taken a whole new approach 
to it in recent years. For the first eight 
or nine years we held the event, it made 
no money. In fact, it probably cost the 
company money, and, because of that, 
it was on the chopping block. But it was 
a great programming promotion. 

"As a team, we felt that we could find 
a way to better monetize the event. Last 
year was the first year it earned a profit. 
We've also taken a different approach 
to how we plan the event. The week- 
end after we finished last August's 
event, we started planning the concert 
for 2006. 

"We're looking into doing a pre -event 
parking -lot event before the show even 
starts, like a tailgating party. This way, 
when next July rolls around, we won't 
be trying to sell Flashback at the last 
minute. Instead, we'll already be sell- 

ing our Tom Joyner Sky Show, which is 
set for October." 

Room To Grow 

What other suggestions do our experts 
have for improving the sales- program- 
ming relationship? 

Dymond says, "Luckily, the manage- 
ment team here in Detroit gets it. They un- 
derstand that in order to sell, sometimes 
you have to do promotions as part of a 

buy, and our programming team is will- 
ing to work it out. 

"They put together ideas for the cli- 
ent or take the idea they come to us with 
and adapt it to work for our program- 
ming goals. I want programming to un- 
derstand how important it is to be 
adaptable." 

Dillard would like sales to better un- 
derstand the importance of keeping clut- 
ter down. "If they understood how fin- 
icky the listeners really are, there would 
be less discussion about why we can't 
do a promotion that is good for the cli- 
ent when it isn't good for the listener," 
he says. 

Knar says, "I would like programmers 
to realize that they are, in fact, salespeople. 
The same can be said for air talent. It's their 
job to sell the station; they just sell it in a 

different way. 
"Sometimes the programming staff 

loses sight of that because they might not 
be face -to -face with our clients or the lis- 
teners on a daily basis, but the sales staff 
is." 

REPORTERS 
Stations and their adds listed alphabetically by market 

WRXZIAlbany, GA 
PD: Pete Johnson 
51 YOUNG JEEZY 

50 T -PNN UMIKE JONES 
35 TREY SONGZ 

27 MARIAN CAREY 
15 PAUL WALL 

a, LA 

MD. Drohe Thomas 
PAUL WALL 

KEDGmexandrla, LA 
WARD: Jay Stepp 
ARD: Wade Hempen 
MQ CoisW eA. 

WL 
SEAN PAUL 

WHTNAtlanla, GA* 
Po: Jest' Smoke B 

MD Room Debrnn 
12 THETA MARA 

1 YOUNGBLOODZ 
EDGE EDGE 

WVEHABarda, GA' 
OM: Sr Gomel! 
PD: Regge Roma 

APO: Greg Sired 
MO: Teals Lop 
11 AVANT 

2 .LAGGED EDGE 

WFXNAugusta, GA' 
OMPD: Ran Thom 

1 YOUNGBLOODZ 
DAMIAN "JR. GONG" MARLEY 
AVANT 

WPRW /Augusta, GA' 
PD: Tim "FeW Snell 
MD: Wu 
13 THREE 6MAFIA 

1 AVANT 
1 YOUNGBLOODZ 

JAGGED EDGE 

SHAWNNA 

WERGBalfmore, MD* 
PO bier Ban 
MD: N1ke Howe 
Il JAGGED EDGE 

4 AVANT 
4 HEATHER HEADLEY 

WEMXBatan Rouge, LA' 
PO: J -Tweoiy 
MD: Kord DJ Sim Mike 

8 YO GOTH TABUN B 88 -BALL 
B AVANT 
2 THREE 6 MAFIA 
2 KANTE WEST VLUPE FIASCO 
1 PAUL WALL 

SHAWNNA 
DAMIAN "JR. GONG" MARLEY 
JAGGED EDGE 

WJZDBiIoxi, MS' 
Po: Rob Neal 

YOUNGBLOODZ 
4 THREE MARA 
2 AVANT 

JAGGED EDGE 
PAUL WALL 
SHAWNNA 

WILD/Boston, MA' 
PD: Reoie Boas 
MD: Chubby Chub 

7 SEAN PAUL 
3 ISLET BROTHERS URONALD ISLES 

WBLKBurlalo, NY' 
PD/MD: Chis Reynolds 

2 THREE 6 MAFIA 
2 JAGGED EDGE 

AVANT 
SHAWNNA 

WWWZIChadesDn, SC' 
WARD: Tony Bap 
MO: Sad "Da Rude Bata" Rode 

7 AVANT 
5 ANTIIONYHAMILTON 

PAIA WALL 
HNARAI 

THREE 
A 

T 6 MAFIA 
JAGGED EDGE 

YOUNGBLOODZ 

WYPEWCbarl0Be' 

M0: Dena Cole 
7 AVANT 
6 JAGGED EDGE 
4 THREE 6MAFIA 

I SHAWNNA 
1 YOUNGBLOODZ 

WUVA/Chartottendlle, VA 
OMRD: Tareuls R. Thompson 
10 BEYONCE' USLIM THUG 
10 AVANT 

8 KANYE WEST VLUPE FIASCO 

WJTUChattanooga,TN' 
Po: KeKi Landecu 
MD: Mack Graeber 
23 THREE 6MAFIA 
11 YOUNGBLOODZ 
10 JAGGED EDGE 

8 AVANT 
1 THUG CITY 

1 SHAWNNA 
PAUL WALL 

WGCl/Chicago, IL' 
OMRO: Elroy Smith 
APOAAD: TMany Green 

JAMIE EUES 
RAY J 

WPWXIChicago, IL' 
PD: Jay Alan 
MO: Barbara McDowell 
50 SHAWNNA 
15 THREE MAFIA 
12 AVANT 

3 PURPLE RIBBON ALLSTARS 
3 JAGGED EDGE 

WIZF/Cindmlati, OH' 
PD: Phillip David Mash 
MD: Grp Williams 

5 BUSTA RHYMES 
2 KEYSHIA COLE 

TYRA 

WENZJCIeveland, OH' 
OMRO: Kim Johann 
MD: Edda Bern 

2 BUSTA RHYMES 
2 JUELZ SANTANA 

AVANT 

WHXT/Columbia, SC' 
Ph Chris Connors 
MD: SAani Mincie 

5 THREE 6 MAFIA 
3 AVANT 
1 YOUNGBLOODZ 
1 SHAWNNA 

PAUL WALL 

WXBT/Columbia, SC' 
OM: U Sea 
PO: Ban 

3 THREE EMAFI 
2 YOUNGBLOODZ 
1 SHAWNNA 
1 AVANT 
1 KANYE WEST VLUPE FIASCO 

HEATHER HEADLEY 

WFXE/Columbus, GA 
OM: CM Canar, Jr. 
PD: Micheal Sod 
MD:Kema 

OC 
Mien 

21 YUNGJ 
17 AJELZ SANTANA 
15 PURPLE RIBBON ALLSTARS 
10 KEYSHIA COLE 

WMSU/Columbus, MS 
PO: Ron Davis 
MD: Sharma Meng 

PAUL WALL 

WCKX/Columbus, OH' 
MAW: J.D. Kona 

1 BUBKA SPARXIIX WING YANG PAINS 
KEYSHIA COLE 

KILDADallas, TX' 
POAAD: $$ppae Cheatham 

3 YOUNGBLOODZ 
KANTE WEST VLUPE FIASCO 
HEATHER HEADLEY 
PAUL WALL 
THREE 6 MAFIA 
JAGGED EDGE 

AVANT 

WHTD/Detroit, MI' 
OM: Sap Dillard 
PP. Spudd 
APO: B" Gray 

1 DAVID BANNER EJAZZE PHA 
1 JUELZ SANTANA 

WJLB/Detroit, MI' 
PO: KJ Holiday 
APO/MD: Kits Kelley 

1 THREE 6 MAFIA 
1 AVANT 

YOUNGELGODZ 
JAGGED EDGE 
PAUL WALL 
SHAWNNA 

WJJN/Dothan, AL 
OAV 

FFAJ H 

JR Wilson 
EVANS 

5 SHAWNNA 
5 BUSTA RHYMES 
5 BEYONCE' SLIM THUG 
5 AVANT 

WZFXIFEavetrevllle, NC' 
old: Mon ddwwoudo 

POAAD: Jet Anderson 
APO: Alb Tech 
12 AVANT 
11 HEATHER HEADLEY 

THREE E MAFIA 
4 YOUNGBLOODZ 
4 KIRK FRANKLIN 

JAGGED EDGE 
PAUL WAL 

SHAWNNA 

WTMG/Gainesville, FL' 
PD: Scott Hinfis 
APO/MD: Terence Brown 

7 THREE MAFIA 
YOUNGBLOODZ 

3 AVANT 
SHAWNNA 
PAUL WALL 
JAGGED EDGE 

WIKS/Greenville, NC' 
PD/MO: BK KAMand 
APO: J -Aronrr 
No Adds 

WPHHIHartlord, Cr' 
P0/TAD: MIAMI Maauke 
29 DADDY YANKEE 

28 LL COOL J VJENNIFER LOPEZ 
12 KANTE WEST VLUPE FIASCO 

8 REMY MA 
5 DEM FRANCHISE BOTZ 

WEUPMuntsville, Al.' 
OM: Step Mary 
PO: Memny "Bh ME" Sbm mo 
MD: anew "DJ Wie Ill" Rip 

9 THREE L MAFIA 
5 YOUNGBLOODZ 
2 SHAWNNA 
1 PAUL WALT 

AVANT 

WJMWadison, MS' 
ONPD: San Braust 
APO: Alin Maie 

2 THREE 6MAFIA 
JAGGED EDGE 
AVANT 
YOUNGBLOODS 
PAUL WALL 

SHAWNNA 

WR,NI/Jedson, MS' 
PO: Kwad Kea 
35 THREE 6 MAFIA 
11 KIRK FRANKLIN 

PAUL WAL 
SHAWNNA 
JAGGED EDGE 

AVANT 
YOUNGBLOODZ 

WJBT /Jaduonville, FL' 
OM: Gall Pastie 
PD: G -Nn 

3 THREE 6 MAFIA 
1 AVANT 

1 YOUNGBL000Z 
JAGGED EDGE 

KPRS/Kansas City, MO' 
OM: Andre Canon 
POAMD: MMon Fe 
14 JAGGE EDGE 

as 

8 AVANT 
5 ISLES BROTHERSURONALD ISLES 
2 THREE 6 MAFIA 

PAUL WALL 
YOUNGBL000Z 

KIIZ/Killeen, TX 
OM: Tim Thomas 
POND: The BabySBM 
40 AVANT WC WAYNE 
14 PAUL WALL 

KRROJaleyelte, LA' 
PD: DROek 

PAUL WALL 
SHAWNNA 
THREE 6 MAFIA 
JAGGED EDGE 
AVANT 
YOUNGBL000Z 

K IMHAaIce Charles, LA 
OM Bryan TV 
PWMD: Ba TMeru 
APO: Dins Cook 

6 KEYSHIA COLE 

4 BABBASPARxxKWING YANG TWINS 
3 JUELZ SANTANA 
3 KANTE WEST VLUPE FIASCO 

NZWIVLaki Charles, LA 
ow Adoay Sate 
AID. Tammy Usual 
18 AVANT 
15 NEAR 

WOHHAansing, MI' 
OM: HoNma Dubose 
PD: Brea Johnson 
MO: Jo Hicks 

2 AVANT 
YOUNGBLOODS 
DAVID BANNER VJAZZE PHA 

PAUL WALL 
SHAWNNA 
THREE 6 MAFIA 
PURPLE RIBBON ALLSTARS 
JAGGED EDGE 

WAD/Laurel, MS 
OM: Jackson WAIN 
Po: Deep Moab 
20 E -DUBS VJAZZE PHA 
10 PRETTY RICKY 

YOUNGBLOODZ 

KIMZ/LaWlal, OK 
OM/PD: Terry Monday 
APO: Tony Tom 

5 PAUL WALL 

WBTFILexinglen, KY' 
POND: Jon Alexander 
18 SHAWNNA 
15 THREE 6MAFIA 
13 JAGGED EDGE 
10 AVANT 

FOUNGBLOOOS 

KIPR/Ldtle Rock, AR' 
OM: Mail DNan 
PD: Joe 0e kit 
12 SMARM 
6 AVANT 
2 THREE6MAFIA 

1 YOUNGBLOODZ 
JAGGED EDGE 

PAUL WALL 

KKBT/Los Angeles, CA' 
PO: Tom Clecnti 
APDIMD: Tagala Shas 

9 YING YANG Ida INS GAVANT 
AVANT 

WGZB/Leuisville, KY' 
PD: Mark Gum 
MD: Gerald Harnton 

3 BUBBASPAR7IX% WING YANG TWINS 

WFXM/Macon, GA 
OMRO: Ralph Meacham 

B PAUL WALL 

WIB8/Macon, GA 
PO/MD: Ban Pali 
25 AVANT 
17 DAMIAN "JR. GONG" MARLEY 

WHRK/Memphis, TN' 
Po: Dehn sas 
25 THREE6 MAFIA 

2 YOUNGBL000Z 
1 AVANT 

PAUL WALL 
SHAWNNA 

WJXM/Meridian, MS 
Po: Jam Jr 
No Mods 

WEDNMiamt FL' 
WARD: Tow Fields 
APO: Darin Bier 
11 D4L 
I AVANT 

WMIBIIMtand, FL' 
OM: Rob Roberts 
MD: Colo-lall 
27 DEM FRANCHISE BO 
23 AVANT 

WKXVRMilwaukee, WI' 
P ele 

ARuMe Brown 
AVANT 
YO GOTTI UBIN B e 8-BALL 

KRWIMonroe, LA 
PD: Chis Collins 
No Adds 

WUSTINashviue, TN' 
0M: clay Menace 
PD/MD: Pamela Neese 

2 THREE 6 MARA 
1 AVANT 

YOUNGBLOODZ 
PAUL WALL 
SHAWNNA 

KNDUMaw Oreans, LA' 
PD: Dwell Janson 
23 KIRK FRANKLIN 

1 YOUNGBL00DZ 
PALA WALL 
SHAWMIA 
THREE 6 MAFIA 
JAGGED EDGE 
AVANT 

WOUEJNew Odiano, LA' 
Po: Mph Watreo 
23 AVANT 

VOLAIGAL000Z 

WWPR/New York, NY' 
PD: kale Bel 
MD: Mara Whaler 

5 BOW WOW 
I THREE 6MAFIA 

AVANT 

WOWUNorlolk, VA' 
OMRD: Eric Mychaek 
MD: DJ Foals 
No Adds 

WINHVINodolk, VA' 
Po: Parish Brown 
MD: Pew Ceramic 
38 THREE MAU 

5 SHAWNNA 
1 PAUL WAL 

JAGGED EDGE 

AVANT 
YOUNGBLOODS 

KM/Oklahoma City, OK' 
WARD: Troy Monday 
MD: Eddie Basso 
21 JAGGED EDGE 

17 AVANT 

5 THREE MAFIA 
4 YOUNGBLOODZ 

PAUL WALL 
SHAWNNA 

KBLR/0maha, NE' 
Po: Bryant McCain 
MO: AIDAI Bp Al" Harper 
20 SHAWNNA 
20 JAGGED EDGE 

9 THREE MAFIA 
3 YOUNGBLOODZ 
1 PAUL WALL 

AVANT 

WUSL/Philadeiphia, PA' 
PD: Theo MOohem 
APO /MD: Kasha Powell 
59 REMY MA 
19 JUVENILE 

9 AVANT 

WAMOIPiItsburgh, PA' 
Po: Ran Aste 
MD: Bode WM 

2 PURPLE RIBBON ALLSTARS 
JAGGED EDGE 
AVANT 

WDDK/Raleigh, NC' 
WMWPO: Cy Taw 
APDAD: Staun Amebas 
No Adds 

WBTJIRichmond, VA' 
PD: Ram Marial) 
APD1 Mie Shed 
No Adds 

WCDX/RichmO d, VA' 
OM: Al Payne 

POND: Reg* Baker 
8 BIUB84 SPPnAR L VYING YANG TWINS 

2 JUELZ SANTANA 

WDKXIRadteskr, NY' 
0M/PD: M Panel el 
APo: Jim Jordan 
MD: Trio Slang 

5 AVANT 
4 YOUNGBLOODS 

Phil WAL 
SHAWNNA 
THREE 6 MAFIA 
JAGGED EDGE 

Music Choice R &B -Hip Hop/ 
Satellite 
OMND: Damon WIOli s 
MO: lama& William 
15 AVANT 

Music Choice Rap/Salellite 
WMIPD: Damao Williams 
APD: Mapa Themes 
MD: Laeonda Wiliam 

9 SHAWMNA 

Sirius Hot Janlz/SaIellite 
OW Geloelna 
PD: Tonle Byrd 
MD: gamma Gordon 
14 CHRISTINA MILIANWOUNG JEEZY 

5 TEMI CHYNN 

XM Raw/Satellite 
Po: Leo G. 
27 B.G. 

26 CAMRON 
21 MOBS DEEP 
15 PURPLE RIBBON ALLSTARS 
15 DBLINE 
14 USDA 
14 CAM'RON 
14 RHYMEFEST 
13 LIL' WAYNE 
13 FUNKMASTER FLEX VJAE MILLS 8 
JADAKISS 
13 YOUNGCLIPP 
13 SCAIFACE LEGAME 

13 MOBS DEEP 

XM The City/Satellite 
PD: Use M. eery 
MD: W XNuiee 

1 SHAWNNA 

WOBT/Savannah, GA 
PO: Ba Money 
APO: Jet Nice 

3 THREE 6 MAFIA 
3 B G. EMMANNIE FRESH 

2 DAMIAN "JR. GONG- MARLEY 

KBTT/Shrevepod, LA' 
PORAD: Dmm Esimio 

2 THREE MAFIA 
JAGGED EDGE 
AVANT 
YOUNGBLOODZ 
YO GOTTI URIN B 8 8-BALL L 

PAUL WALL 

KATZ/St. Louis, MO' 
OM: Choi ABMs 
PO: Sana 
38 VF! 
10 POTZEE 

4 THREE 6 MAFIA 
2 AVANT 
1 HEATHER HEADLEY 
1 BUN B VPIMPC. JAY -2... 

WOWr/rallahassee, FL 
OM: JO Hom 
PO: Vanessa Jerome 
AMMO: Frank Loa 
10 RICK ROSS 

5 PURPLE RIBBON AL BIARS 

WBTP/Tampa, FL' 
OM Jet Kemp 
PD: Ron "Joanna" Dewed 
MD: Steven Robison 

2 THREE MAFIA 
2 JAGGED EDGE 

2 LI COOL J WENMFSN LOPEZ 
YO GOTTI I/BUN B A -BALL 
YOUNGBLOODZ 

WJUC/Toledo, ON' 
PD: Charta Mai 
50 THREE MAFIA 

7 AVANT 
6 JAGGED EDGE 

3 YOUNGBLOODZ 
1 PAUL WAL 
1 SHAWNNA 

KIMWTulsa OK' 
MMk Tern kumE IN T 

AVANT 
A Berard 

u 
16 JAGGED EDGE 
6 THREE ARA 
2 PAUL WALL 

SHAVATINA 
YOUNGBLOODZ 

WGOVNaldosta, GA 
PD: Lama Freeman 
MO: amnia' Jimmie Brooks 
14 AVANT 

WKYS/Washingtrm, DC' 
PD: Kathy Brown 
MD: Paul Sewn 
13 BUBBASPARIGOL AY1NG YANG TWINS 
4 FAITH EVANS 

WJKS/Wilminglolt, DE' 
PO: Tony OnWroaa 
MD: Mama Mana 
21 AVANT 

YOUNGBLOODZ 
YO 5071 UBUN AB 8 -BALL 
SHAWNNA 
THREE 6 MAFIA 
JAGGED EDGE 

Note: For complete adds, 
see R&R Music Tracking. 

MEDiAÉ 
'Monitored Reporters 
90 Total Reporters 

62 Total Monitored 

28 Total Indicator 

Did Not Report, Playlist 
Frozen (4): 
WDBT/Dothan, AL 
WESE/Tupelo, MS 
WJILAIbany, GA 
WZHTIMont9omery, AL 
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POWERED 
IIEDIABASE 

MOST ADDED. 

URBAN AC TOP 30 
LAST 
WEEK 

THIS 

WEEK 

1 0 
3 0 
4 0 
2 4 

8 0 
5 0 
6 7 

9 8 

10 9 

7 10 

14 fl 
13 ® 
11 13 

12 0 
18 ® 
26 0 
17 a 
22 

16 19 

21 20 

19 21 

25 ® 
20 23 

24 

28 e 
¡Debut> 

27 27 

29 

fDebutt> 

/Debut> 

February 3, 2006 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

/ - 
PLAYS 

TOTAL 
AUDIENCE 

1DO1 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

MARY J. BLIGE Be Without You (Geffen) 1631 +260 197846 9 5210 

HEATHER HEADLEY In My Mind (RCA /RMG) 1372 +119 139745 15 5810 

CHARLIE WILSON Magic (Jive /Zomba Label Group) 1276 +76 130305 10 5710 

ALICIA KEYS Unbreakable (J /RMG) 1264 -106 150196 19 5610 

JAMIE FOXX f1LUDACRIS Unpredictable (J /RMG) 1168 +291 158250 4 4210 

KIRK FRANKLIN Looking For You (Fo VoSou l /Gospo Centric/Zomba Labe/ Group) 1095 +73 129960 16 5410 

ERIC BENET I Wanna Be Loved (Reprise/Warner Bros.) 1035 -15 95860 24 5410 

BABYFACE Grown & Sexy (Arista /RMG) 870 -51 73116 17 4710 

VIVIAN GREEN Gotta Go, Gotta Leave (Sony Urban /Columbia) 799 -124 65103 34 4410 

KEM Find Your Way (Back Into My Life) (Motown /Universal) 779 132 69633 31 4110 

ANTHONY HAMILTON Can't Let Go (So SoDef /Zomba Label Group) 705 +131 81069 7 4313 

MARIAH CAREY Don't Forget About Us (Island /IDJMG) 662 +137 82417 6 1111 

KINDRED THE FAMILY SOUL Where Would I Be (The Question) (Hidden Beach) 659 -93 69630 19 3810 

FAITH EVANS Tru Love (Capitol) 641 +21 52506 11 4511 

INDIA.ARIE I Am Not My Hair (Motown /Universal) 535 +70 40817 7 3811 

ISLEY BROTHERS fIR. ISLEY Just Came Here To Chill Wei Soul/DefJam /ll3JMG) 484 +264 45381 2 4318 

EARTH, WIND & FIRE fIBRIAN MCKNIGHT To You (Sanctuary/SRG) 474 +16 36957 5 3610 

BRIAN MCKNIGHT Find Myself In You (Motown /Universal) 469 +160 36474 2 3914 

MARIAN CAREY Shake It Off (island /IDJMG) 459 -52 48714 18 3210 

JAHEIM fIJADAKISS Everytime I Think About Her (Divine Mill/Warner Bros.) 326 24 32508 12 2310 

WILL DOWNING Crazy Love (GRP /VMG) 299 -114 18403 18 2610 

JAVIER Indecent Proposal (Capitol) 264 +9 17154 6 2010 

VIVIAN GREEN Cursed (Sony Urban/Columbia) 259 -33 19930 8 2710 

MELI'SA MORGAN I Remember (Orpheus/Luann) 256 +27 20912 4 2310 

TONI BRAXTON Trippin' (BlackGround /Universal) 210 +2 15502 14 2010 

LYFE JENNINGS f1FANTASIA Hypothetically (Sony Urban /Columbia) 183 +80 15296 1 2212 

KEYSHIA COLE I Should've Cheated (A &M /lnterscope) 180 46 12522 4 210 

DWELE Weekend Love (Virgin) 161 +146 11249 1 2011 

SMOKIE NORFUL I Understand (EMI Gospel) 147 -7 26683 15 7(0 

KEM Into You (Motown/Universal) 141 +122 6676 1 2914 

59 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/22-1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. 

ARTIST TITLE LABEL(S) ADDS 

LATOYA LONDON State Of My Heart (Peak/Concord) 13 

JAGGED EDGE Good Luck Charm (Sony Urban /Columbia) 12 

ISLEY BROTHERS f(R. ISLEY Just... (Def Soul/Del Jam /IDJMG) 8 

BRIAN MCKNIGHT Find Myself In You (Motown/Universall 4 

KEM Into You (Motown /Universal) 4 

MOST 
INCREASED PLAYS 

ARTIST TiTLE LABELiSÍ 

TOTAL 
PLAY 

INCREASE 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMGI +291 

ISLEY BROTHERS fIR. ISLEY Just... (Del Soul/Del Jam/LDJMG) +264 
MARY J. BLIGE Be Without You (Geffen) +260 

BRIAN MCKNIGHT Find Myself In You (Motown/Universall +160 

DWELE Weekend Love (Virgin) +146 

MARIAN CAREY Don't Forget About Us (Island /IDJMG) +137 

ANTHONY HAMILTON Can't... (So SoDef /Zomba Labe/Group) +131 

NEW & ACTIVE 
GOAPELE First Love (Skyblaze /Sony Urban/Columbia) 

Total Plays: 110, Total Stations: 12, Adds: 1 

JAGGED EDGE Good Luck Charm (Sony Urban/Columbia) 

Total Plays: 14, Total Stations: 12, Adds: 12 

LATOYA LONDON State Of My Heart (Peak/Concord) 

Total Plays: 1, Total Stations: 13, Adds: 13 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 
suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further notice. This week's 
charts have been calculated by removing the airplay for the Cumulus stations 
from last week's charts in order to provide an equal reporting panel between 

the two weeks and minimize chart disruptions. 

REPORTERS 
Stations and their adds listed alphabetically by market 

KSYU /Albuquerque. NM' 
OM: Bill May 
PD: Tim Jones 
APD/MD: Jaimey Bartaras 
No Adds 

WAKE /Augusta. GA' 
01A/PD: Ron Thomas 
29 BRIAN MCKNIOH 

WKSP /Augusta, GA' 
0M: Mike Kramer 
PO/M0: Tim "Fart" Snell 
APD: Cher Best 
No Adds 

WWIN/Baltimore, MO' 
PD: Tim Watts 
APO/MD: Keith Fisher 

3 MARIAH CAREY 

KOXL.ATaton Rouge, LA' 
PO/MD: Mya Vernon 

5 LYFE JENNINGS IáANTASIA 
LATOYA LONDON 

WBHK/Birmingham, AL' 
PO: DasN Johnson 
APD: CMS Coleman 
No Adds 

WUHT/Birmingham, AL' 
PO: Kevin "Kaolin " Fox 

LATOYA LONDON 
JAGGED EDGE 

WMGL/Charteston, SC' 
DWPD: Terry Base 
MD: TO Jones 

LATOYA LONDON 
JAGGED EDGE 

WXST/Charteston, SC' 
MAO: Michael Tee 
11 NE -YO 

GOSPELS 
LATOYA LONDON 

WBAV/Chariotte' 
PO/MD: Teei Avery 

2 INDIAARIE 
ISLEY BROTHERS I/RONALD ISLET 
BRIAN MCKNIGHT 
DWELE 

WONC /Charlotte' 
PD: ANb Stowe 
MD: Chris James 
No Adds 

WSRB/Chicago, IL' 
MD: Tracte Reynolds 
No Adds 

WVAJJChicago, IL' 
DM/PD. Elroy Smith 
APO/MD: Meando Rivero 
No Adds 

WZAK/Cleveland, OH' 
OMIPO: Kim Johnson 
MD Terry Bello 

t ISLEY BROTHERS (/RONALD ISLET 

WLXC/Columbia, SC' 
PD: Qom Williams 

LATOYA LONDON 
JAGGED EDGE 

WWDM/Cotumbia, SC' 
POAAD: Mike Leva 

4 JAGGED EDGE 
1 LATOYA LONDON 

WAGH/Columbus. GA 
OM: Brian Waters 
PO /APD Queen Basheeda 
MD: Edward Lewis 
13 PUBLIC ANNOUNCEMENT 

DWELE 

WKZJ/Calumbus, GA 
ORWO: Cad Conner, Jr. 
M0: Brandon Conner 
No Adds 

WXMG/Columhus. OH' 
OM: J. D Bones 
OM: Paul Strong 
PD. Warren Stevens 

1IM 

KSOC/Dallas. TX' 
OM John Candelana 
PO: John Long 

1 ISLEY BROTHERS URONALD ISLEY 

WROU/Daylon. OH' 
OM/PD: J.D. Nunes 

KEM 

WMXD/Detroit.. MI' 
OM. KJ Holiday 
PD: Jamillah Muhammad 

APD. Oneil Stevens 
MD: KIWI Bushell 

6 ISLEY BROTHERS t/RONALD ISLEY 
6 BRIAN MCKNIGHT 

WUKS/Fa etteville. NC' 
OM: Mac Edwards 
PO/MO. Jell Anderson 
No Adds 

WFLM/Ft. Pierce. FL' 
0M/PS: Mike James 
No Adds 

WOMG/Greensoaro. NC' 
PD: ShfMe Cole 

2 NE-VO 

WJMZ/Greenviile. SC` 
OM/P0: Steve Cmmhley 
APO'. Karen Bland 
MO: Doug Davis 
No Adds 

KMJO/Houston. TX' 
PO/MO: Sam Choice 

9 ISLEY BROTHERS (/RONALD ISLEY 

W1LCAndianapotis, IN' 
PD: 05m Wallace 
APO/MO: The first Lady 
No Adds 

WKXVJadson, MS' 
OM/PO: Stan Branson 
No Adds 

WSOL/Jadsonville, FL' 
OM: Gail Austin 
PO: KJ &Oohs 
MD: John Scott 
No Adds 

KNEKAatayetle, LA' 
PS: 0-Rock 

LATOYA LONDON 
JAGGED EDGE 

WJKX/Laurel, MS 
OM: Jaebon Walker 
PO: Denise Brooks 

KEM 
URBAN MYSTIC 

KOKYAJttle Rock, AR' 
OWPD: Made 44n 

LATOYA L DON 
JAGGED EDGE 

KJLHA.os Angeles, CA' 
PO/MO: AuMrae Russell 
No Adds 

WMJM/1.ouisville, KY' 
PD/MD: Dm Gerard Girton 

1 ISLEY BROTHERS (/RONALD ISLEY 

WRBV/Macon, GA 
PDAAD: CM: Williams 
No Adds 

KJMS/Memphis, TN' 
PD: Eileen Collier 
No Adds 

WHOTIMiami, R.' 
OMwn: Ton Fields 
APO: Kamp Vaughn 
No Adds 

WJMRAAIIWaukee, WI' 
PEI/PAD: Lauri Jones 

1 ANTHONY HAMILTON 

KJMG/Monroe, LA 
P0: Claus Collins 
28 MARIAH CAREY 

WWMG/Montgomery. AL 
PO/MD: Darryl Elliott 
C NE -YO 

WYBC/New Haven. CT' 
OM: Wayne Schmidt 
PD. Juan Castillo 
APO Angela Maleraa 
No Adds 

KMEL/New Orleans, LA' 
PO: LeBrm "LBJ' Joseph 
MD: Keller Summers 

LATOYA LONDON 
JAGGED EDGE 

WYLD/New Orleans, LA' 
PO: AJ Appleherry 
No Adds 

wets/New Yolk, NY' 
PD: Vim Brown 

5 BRIAN MCKNIGHT 
2 JAGGED EDGE 

WRKS/New York, NY' 
PD: Toys Beasley 
MD: Julie Gmtines 
No Adds 

WKUS/Norlolk, VA' 
0M/PD: Eft Myehaeh 
No Adds 

WVKLJNodolk VA' 
OWPD: Don London 
MD: Brion O'Brien 

1 ANTHONY HAMILTON 

WCFB/Driando, FL' 
OM: Steve Holbrook 
P0: Kevin Gardner 
No Adds 

WDAS/Philadelphia. PA' 
OM: Theo Mitchem 
PO: Joe Tachuno 
APO/TAD: Jo Gamble 

KEM 

WRNB/Philadelphia, PA' 
OM/140: Helen Little 
MD MoShay Strickland 

4 ISLEY BROTHERS t/RONALD ISLET 

WFXC/Aaleigh, NC' 
OM/P0: Cy Young 
APO: Shawn Alexander 
MD: Jodi Bern 
No Adds 

WKJS/Richmond, VA' 
OM/P0: Al Payne 

Fmretltlddyy Foa 
14 
M0: 

ISLEYBROTHERSf/RONALDISLEY 

WVBEIBoanoke,VA' 
OWPD: Walt Ford 
No Adds 

WTLLSaginaw, Ml' 
PD/MD. Eugene Brown 

JAGGED EDGE 

WSBY/Salisbury . MD 
OM: Brian Cleary 
PO: Kenny Love 
APO: Bill Balzer 
MD: Ibn Banes 

6 SEAN PAUL 
DAMIAN "JR. GONG" MARLEY 
CHAMIWONAIRE UKRAYZIE BONE 
MARY J. BLIGE 
TI. 
DJ KHALED 

KBWSan Francisco, CA' 
PD: Kevin Brown 
MD: Kimmie Taylor 

1 FAITH EVANS 
LATOYA LONDON 

Music Choice Smooth R &B/Satellite 
OM/PO: Damon Williams 
APD: Mecca Thames 
MD: Limonite Williams 
No Adds 

Sirius Heart á Soul/Satellite 
OM/PO:8J. Shane 
MO: Sgha Modem 
9 ISLEY BROTHERS f /RONALD ISLET 

The Touch/Satellite 
PD. Stan Boston 
APO/M0: Hollywood Hemandez 

MARIAH CARLA 

XM The Flow/Satellite 
OM: Lori Parkerson 
PO: Man myna 
29 CHRIS ROTTI 1 /JILL SCOTT 
13 ABENAA 

WLVH/Savannah, GA 
OM: Brad Kelly 
PO/MD: Gary Young 

9 ISLET BROTHERS 1 /RONALD ISLET 
6 HEATHER HEADLEY 

KDKS/Shreveport, LA' 
OM/PD- Queen Echols 

LATOYA LONDON 
JAGGED EDGE 

KMJM/St. Louis, MO' 
OMAS: Chuck Atkins 
No Adds 

WFUN/St. Louis, MO' 
PD: Garth Adams 
No Mds 

WPHIVSyracuse, NY' 
OM: Rich Lauber 
PO: Bush Charles 
APO/MD: Kerry Dees 

LATOYA LONDON 
JAGGED EDGE 

WTMP/Tampa, FL' 
OM: Louis Muhammad 
PD Lynn Tolliver Jr. 
MD: Big Money Cod 
8 JAGGED EDGE 

LATOYA LONDON 

WIMX/Toledo, OH' 
PO: Rockey Love 
MO: Brand' Browne 
No Adds 

WTUG/ruscaloosa, AL 
OM: Gaup Tamascelb 
PO/MD: Donn Maury 
No Adds 

WJBW/W. Palm Beach, FL' 
PD: Mark McCoy 
APO: Kyle Stewed 
MD: Patrice Welt 
No Adds 

WHURIWashington, DC' 
PD: One Dickinson 
MD: Traci LaTmlle 

2 LYFE JENNINGS (/FANTASIA 

WMMJ/Washington, DC' 
PO: Kettry Brevet 
MD: Mike Clase 

1 ANTHONY HAMILTON 
KEM 

POWERED 

MEDIABASE 

'Monitored Reporters 

73 Total Reporters 

59 Total Monitored 

14 Total Indicator 

Did Not Report, 
Playlist Frozen (1): 
WBBK/Dothan, AL 

J 

The RR Annual Subscription Package Delivers The Most For Your Money 

4(ßl °gg ° Ell cg 'U710 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 

e -mail R &R at: 

subscribe @radioandrecords.com 
Call R &R at: FAX Credit Card Payments To: Subscribe online: 

310.788.1625 3102038727 www.radioandrecords.com THE INDUSTRY'S NEWSPAPER 
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February 3, 2006 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

/- 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

KIRK FRANKLIN Looking For You (Fo Yo Soul /Gospo Centric /Zomba Label Group) 1173 -33 38187 20 3510 

MARY MARY Yesterday (Sony Urban /Columbia) 1034 +9 28466 19 3310 

HEZEKIAH WALKER Lift Him Up ( Verity /Zomba Label Group) 864 -26 23429 15 2610 

CECE WINANS Pray (PureSprings /Sony Urban /Epic) 817 -105 32994 29 3010 

DOTTIE PEOPLES He Said It (Atlanta tort) 788 +41 22114 24 2811 

WILLIAM MURPHY III Let It Rise (Sony Urban /Epic) 773 +44 22191 18 2911 

SMOKIE NORFUL God Is Able (EMI Gospel) 768 +18 22651 14 2610 

SHIRLEY CAESAR I Know The Truth (Lies) (Shu- Bel /Artemis Gospel) 721 .7 21201 18 2810 

JEFF MAJORS f1KELLY PRICE God's Gift (Music One /Epic) 720 -6 23886 16 2411 

BYRON CAGE I Will Bless The Lord (Gospo Centric /Zomba label Group) 712 -8 18910 9 2610 

YOLANDA ADAMS Victory (Atlantic) 698 + 27 24143 11 2610 

MARVIN SAPP Do You Know Him (Verity) 687 -4 17374 25 2911 

MYRON BUTLER & LEVI Set Me Free (EMI Gospel) 648 +30 15695 13 2410 

ALVIN DARLING All Night (Emiro) 631 -20 28217 38 2411 

DARWIN HOBBS Glorify Him (EM /Gospel) 620 -2 18534 16 2810 

CECE WINANS He's Concerned (PureSprings /Sony Urban /Epic) 594 +7 20125 8 2710 

VICKI YOHE Deliverance Is Available (PureSprings/EMI Gospel) 594 -9 17646 12 2312 

ISRAEL & NEW BREED Not Forgotten (Integrity Gospel) 579 -29 16220 13 2210 

TAMELA MANN Speak Lord (TillyMann) 571 +72 22495 9 2111 

LUTHER BARNES & THE RED BUDD... Somehow, Someway (Atlanta Intl) 539 +30 15735 10 2412 

DORINDA CLARK -COLE So Many Times (Gospo Centric /Zomba Label Group) 480 +71 14434 6 2413 

RIZEN We've Come To Magnify The Lord (Artemis) 366 + 84 12568 8 1714 

GEORGE HUFF A Brighter Day (WordllCurb /Warner Bros.) 333 +8 9739 6 1613 

ALVIN DARLING From Me To You ( Emtro) 304 +16 4406 4 1010 

CANTON JONES Love Song (Arrow) 225 +32 10692 3 910 

DONALD LAWRENCE PRESENTS TRI -CITY SINGERS The Blessing... (EM /Gospel) 216 +113 8228 1 1414 

SHADRACH Promise (Juana) 212 +15 10342 2 810 

KIERRA "KIKI" SHEARD That Thing (EM /Gospel) 205 +21 5795 4 810 

MOSIE BURKS I Got A Grip ( Malaco) 192 .4 5337 3 810 

DARREL PETTIES & STRENGTH IN PRAISE Yes Lord (EMI Gospel) 186 +2 12611 1 910 

42 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. 

© 2006 Radio & Records 

MOST ADDED' 
ARTIST TITLE LABEL(S. ADDS 

RIZEN We've Come To Magnify The Lord (Artemis) 4 

DONALD LAWRENCE... The Blessing Of Abraham (EM Gospel) 4 

VASHAWN MITCHELL No Way (Tyscot) 4 

DORINDA CLARK -COLE So... (Gospo Centric/Zomba Latel Group) 3 

GEORGE HUFF A Brighter Day (Word /Curb /Warner Brun.' 3 

WALTER HAWKINS A Prayer Away (Coda Terra) 3 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

DONALD LAWRENCE... The Blessing Of Abraham (EM. Gospel) +113 

RIZEN We've Come To Magnify The Lord (Artemis) +84 

TAMELA MANN Speak Lord (TillyMann) +72 

DORINDA CLARK -COLE So... (Gospo Centric /Zomba La1Yat Group) +71 

NEW LIFE COMMUNITY CHOIR... I'm Covered (Verity) +46 

DONNIE MCCLURKIN Church Medley (Verity) +46 

WILLIAM MURPHY III Let It Rise (Sony Urban /Epic) +44 

KAREN CLARK -SHEARD Favor (Word /Curb /Warner Brea.) +43 

NEW & ACTIVE 
YOLANDA ADAMS Someone Watching Over You (Mantic) 

Total Plays: 183, Total Stations: 5, Adds: 1 

BEBE WINANS When You Pray (StillWaters /TMG) 

Total Plays: 181, Total Stations: 7, Adds: 1 

J MOSS Psalm 150 (Gospo Centric) 

Total Plays: 180, Total Stations: 10, Adds: 0 

JIMMY HICKS... BornBlessed (Worldwide Entertainment) 

Total Plays: 174, Total Stations: 8, Adds: 1 

KAREN CLARK -SHEARD Favor (Word /Curb /Warner Bros.) 

Total Plays: 168, Total Stations: 9, Adds: 1 

Songs ranked by total plays 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 

suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further n0!ice. This week's 

charts have been calculated by removing the airplay for the Cumulus stations 

from last week's charts in order to provide an equal report rg panel between 

the two weeks and minimize chart disruptions. 

REPORTERS 
Stations had their adds listed alphabetically by market 

WPZEIAIIanta. GA 
OM: A Payne 

OM: FarA Johnson 
Po: Connie Fled 
16 PINNACI E PROJECT MN RUTHERFORD 

VI3KI YfHE 

WTHB/Augusta, GA 

OMIPf1: Ron Thomas 
APO: refer Mary Kirgcannon 

WWIBBattimore, MD 
Po: JeK Majors 
PPD'..wan Alston 

. NAI ! AW11I N..! 
WA IFH HAWKIfJ`. 

WXONBalon flouge. LA 
EOIMI7. Kerwin Feeling 

WAGG/Birmingham. AL 

PD: Mary K. 

MD: Ponce Melder 
NA Adds 

WENN/Birmingham, AL 

OM/PD: Doug Ramant 
APo/MD: Willis Pride 
34 SIIEKINAH III ORY MINISTRY 
24 RIZEN 

WJNI/Charleston. SC 

OM Michael Bayard 
PO/MD: Bryant Seabrooks 
Ars Big Daddy 
3/ GElURAE 1-1111f 

26 DORINOA CLARK L.' 

WXTC/Charleston, SC 

OM Terry Base 

PD: Edwin "Chel" Wn1M 
APDRAD: James Wallace 
16 VICKIE WINANS 
12 YOLANDA ADAMS 

WPZS/Charlone 
PD: Alvin Stowe 
MD. Tanya Rivers 
17 GMWAMASS CHOIR 

7 VICKI YOHE 

WGRB/Chncago. IL 

GM: Elroy Smith 
Poi Michael Robinson 
MD: EBB Rolle 

RIZEN 

WJMO/Cleveland. OH 

OM/PO: Kim Johnson 
15 RUDOLPH MCKISSICK 
'3 DORINDA CLARK -COLE 

WFMV/Columbia, SC 

PO: Tony -Gee" Green 

APDIMO: Monica Washington 
No Adds 

WJYO/Calumbus, OH 

OM: Jerry Smith 
Po. Dawn Mosby 
12 VASHAWN MITCHELL 

KHVNMallas, n 
PDMD: Warren Brooks 
16 NEW LIFE COMMUNITY CHOIR 
15 YOLANDA ADAMS 

WCHBAIehoM, MI 
Po:Spudd 
No Adds 

WFLT/Flinl, MI 
OMRD: Sammie L. Jordan, Jr. 
MO. Alma Jobren 
42 DONNIE MCCLURKIN 
40 ISRAEL 8 NEW BREED 

WEUPMuntevllle, At. 
OM: HundNy Bads 
P0: Steve Many 
MD: Ricky Sykes 
No Adds 

WHLH /Jad¢on, MS 
DM: Steve Kelly 
Poi Jenell Roberts 
MO: Taret Ranis 

9 KEI IHWONDERBOY JOHNSON 
9 LAMAR CAMPBELL A. SPIRIT OF PRAISE 

WOAD /Jackson, MS 
OM: Stan Branson 

PO/MD: Percy Deets 
'IT'EINL l ARK '_.II I 

,4 -'f HI 1 

KPRT/Xansas City. MO 

OM. Andre Carson 

P0: Myron Fears 
APD: Freddie Bell 
MD: Debbie Jellevon 
16 GEORGE HUFF 

12 NEW LIFE COMMUNITY CHOIR 

TN 
Po: Eileen Collier 
APO/TAD. Tracy Bethea 
No Add, 

WMBM/Miami. FL 

OM E. Claudette Freeman 
PO/MO Greg Cooper 
30 DONALD LAWRENCE 
28 YOLANDA ADAMS 

WHLW/Montgomery, ILL 

OM: Michael Lang 
PRIMO: Mealy J. 
29 RIZEN 

WPRF/New Orleans. LA 

PO: Kris "Cap's Kris' McCoy 
No Adds 

WYLO/New Orleans. LA 

Po: AI Appleberry 
APDRAD: Loretta Petit 
No Adds 

WXEZJN0nFOlk. VA 

OM'. John Shomby 

Po'. Dale Murray 
25 DONALD LAWRENCE B TRI -CITY SINGERS 
24 KAREN CLARK- SHEARD 

WPPZ/Phlladelphia, PA 
WARD: Helen Little 

WALTER HAWKINS 

WNNL/Aaleigh, NC 

OM/PO: Jerry Smith 
APO: Shawn Alexander 
MD -. Melissa Wade 
IU WAL TE R HAW, tNS 

WPZZMichmond, VA 

OM: Jerry Smith 
PO Racine Baker 
18 DONALD LAWRENCE B TRI -CITY SINGERS 
1.7 I SPENCER SMITH 8 TESTAMENT 

ABC's Reroise/Satellite 
PO: Willie Mae McIver 
16 JIMMY HICKS 8 VOICES OF INTEGRITY 
16 DONALD LAWRENCE . 

Sheridan Gospel NelworKSatellile 
P0: Michael Gamble 
APO/MD: Morgan Dukes 
No Adds 

WSOK/Saaannah. GA 

OM: Bad Kelly 
PO. E Larry McDuH,e 
No Adds 

WTSK/Tuscaloosa. AL 

OM Greg Tomascello 
POSANO'. Charles Anthony 
No Adds 

WPGC/Washinglon, DC 

PRIMO: Cheryl Jackson 
21 BISHOP EDDIE LONG. 
19 TAMELA MAIN 
19 MELONIE DANIELS 
18 DARRELL MCFADDEN 

WYCB,Washingtm DC 

PO Ron T omOser 
MAVIS STAPLE. 

WFAbWNmingloe. DE 

OM' Melvin Brittinglem 
Po/140. Manuel Mi na 

No Adds 

Note: For complete adds, 
see RAR 6:Lsic Tracking. 

Did Not Report, 
Playlist Frozen (6): 
KPZK/Littke Rock. AR 
WCAO /Baltmore, MD 
WDAS /Philadelphia, PA 
WLOK/Merephis, TN 
WOYZJBilo,ri, MS 
WTLC /Indanapolis, IN 

Promote your company, product, or event with 
Roll -a- Sign's versatile disposable banners 

Cost -effective and reusable 

Many sizes and colors available PLASTIC 
BANNERS 

Durable enough for indoor or outdoor use 

Advertise your message in any color 

Call today for more information! 
1-800-231-6074 www.rollasign.com 

PLASTIC 
BANNERS PLASTIC 

BANNERS 

TM 
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LONHELTON 
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A Sneak Peek At The 
Media Audit Survey 
Albright & O'Malley to reveal results 
at pre -CRS seminar 

onsultants Jaye Albright and Michael O'Malley of Albright 
.. , & O'Malley Consulting are hosting a pre -CRS seminar on 

Tuesday, Feb. 14, at the Nashville Hilton. Among the sessions 
scheduled for the day is a presentation of the Media Audit's 
survey of more than 15,000 Country cumers. 

Lyric Street is sponsoring the opening 
luncheon buffet, with music from SheDai- 
sy, which will be followed by a series of 
discussions and presentations. Admis- 
sion is free to those who aren't in com- 
petitive situations with A&O clients, but 
an invitation is required. Contact Jaye 
Albright at 206 -498 -6261 or jaye@radio 
consult.com, or Michael O'Malley at 732- 
937 -5757 or mike@radioconsult.com. 

The Media Audit is a multimedia qual- 
itative audience survey conducted in 87 
U.S. markets with a total annual sample 
size of 117,737 respondents. It is produced 
by International Demographics, which 
gave Albright & O'Malley access to de- 
mographic, qualitative, psychographic 
and listening information on all 15,620 re- 
spondents who cumed Country radio in 
those 87 markets between March 2004- 
March 2005. 

A &O's view of the overall results is 
"Country music radio is a highly effective 
marketing medium with a large, attrac- 
tive and acquisitive group of listeners, 
numbering just over 10% of the national 
adult radio audience." 

This week we present a few highlights 

í j1flfffi111111111111111111 

"It's great to be hip and 

cool, but when Country 

happens to be `hot,' it's 
important that we not 

alienate the traditional 
core in pursuit of those 

younger listeners." 

laye Albright 

IffhIIllhIIflu /ftllllí rl 'í; ,i:; 

of the Media Audit study. More results 
will be available and a more in -depth dis- 
cussion of the findings will take place 
during the A&O seminar Feb. 14. 

Stronger 25-49 Than 25-54 
One of the first things that jumps out 

in the Media Audit survey is Country's 
strength 25-49. The format reaches 10.3% 
of Americans weekly and ranks No. 125- 
49 and No. 2 25-54 among all formats. 

Fast Country-Listener Facts 
Based on the 15,620 Country cumers responding to the Media Audit's 
survey, here are some qualitative facts about your audience. You'll hear 
more qualitative info at the Albright & O'Malley seminar on Feb. 14. 

15.8% say they own a motorcycle. 
13.2% say they are blue-collar workers. 
Only 8.2% say they have not completed high school. 
13.1% say they plan to buy a van, truck or SUV. 
15.1% say they own a Chevy, 15% a Dodge, 13.9% a Ford, 14.7% a GMC, 
13.6% a Jeep, 12% an Oldsmobile, 12.6% a Plymouth, 14.4% a Pontiac and 
12.7% a Kia. 

11.5% are homemakers, while 11.1% are divorced or separated. 
9.2% report having lived in the city where they now live for less than a year, 
and 10.6% have lived at their current address for less than 10 years. 

32.2% have attended a country music concert in the last 12 months, which 
is three times as often as the average radio listener. 

12% bought a lottery ticket in the four weeks before the survey. 
14.9% have a dog; 13.8% have a cat. 
16.7% follow NASCAR on TV and radio. 
They are 36% more likely to be members of the Republican Party than the 
national average for all radio listeners. 
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Adults 25 -49 Cume Rating By Format 
Here are the percentages of 25 -49 adults that reported listening to a 
radio station of the following formats during the average week in sur- 
veys taken between March 2004 and March 2005, according to the Me- 
dia Audit. Format designations are those of the Media Audit, and only 
formats above 3% are included. 

Country 11.3% AC 6.0% 
News/Talk 10.5% Oldies 5.4% 
CHR 10.2% Talk 5.2% 
Classic Rock 9.6% Spanish /Hispanic 5.1% 
Hot AC 8.8% Sports 4.9% 
Rock 8.7% Urban AC 4.9% 
Modern Rock/New Rock 8.0% Soft AC 4.6% 
CHR /Rhythmic 7.5% Contemporary Christian 
Urban /R &B 7.0% Smooth Jazz 4.4%1 
Mixed Formats /Other 6.7% Adult Alternative 3.6% 

Classic Hits 3.3% ` 

Of all 25-49 adults interviewed by the 
Media Audit, 11.3% said they cumed a 
Country station in the average week. Of 
that number, 52.3% said a Country station 
was the station they listened to most. 

A&O reports that Country converts its 
25-49 listeners at a 48.7% rate, which is 
third only to News /Talk (53.3 %) and Talk 
(50.0 %). By comparison, Active Rock con- 
verts at 35.6 %, Hot AC at 33 %, CHR at 
31.4% and Classic Rock at 31.3 %. 

Of Country's 25-49 strength, Albright 
notes, "Country remains strong 35-44, 
and that continues a long -term trend. 
However, the fact that we now rank bet- 
ter 25-49 than we do 25-54 may make pro- 
grammers worry that our upper demos 
aren't spending as much time with us as 
they once did. 

"In fact, according to this Media Audit 
study, the older you are, even going up 
to 65-74 and above, the longer you spend 
with mainstream Country radio." 

The Younger Crowd 

Country ranks sixth in the cume ratings 
for adults 18 -34 by format, at 10.6 %. By 
comparison, CHR is on top, at 18.6 %, fol- 
lowed by CHR /Rhythmic, at 16 %; Ur- 
ban/R&B, at 13.9 %; Modem Rock /New 
Rock, at 13.8 %; and Rock, at 10.7%. 

Breaking down the 18 -34 cell, A &O 
notes, "Twenty-nine percent of Country's 
18-34 national cume audience states that 
Country is the format that they listen to 
most, giving Country a 45.3% 18 -34 
adults conversion ratio." 

Albright says, "One of every five 18-Ms 
rune CHR, so Top 40 remains the young- 
er demo's 900 -pound gorilla. That's impor- 
tant to us because it's the No. 1 format 
Country shares its cume with in this study 
and one in 10 18-Ms cumes Country." 

While the lure of younger -demo suc- 
cess can be intoxicating, Albright adds 
this caveat: "It's great to be hip and cool, 
but when Country happens to be 'hot,' it's 
important that we not alienate the tradi- 
tional core in pursuit of those younger lis- 
teners or we could be setting ourselves up 
for a dip if and when those fickle 25-34 
females who like us so much right now 
move on to the next big thing. 

"The good news is that our conversion 
rates continue to look quite good across. 
the board. About half of Country's cume 

audience calls a Country station the one 
they listen to most. 

"The same is true with the qualitative 
profile and target high- potential advertis- 
ers identified in this information. Country 
looks more and more like all of America, 
and our audience isn't as unique as it once 
was. 

"That means as we become more mass - 
appeal for adult listeners, the old stereo- 
types don't apply, if they ever really did." 

older Demos 

Looking at the older demos, A&O re- 
ports that among 45-64 adults Country 
ranks second in cume, with 11.3 %. It trails 
Oldies, which posted a 12.2 % cure rating. 

In this cell Country is also No. 2 in "lis- 
tened to most," behind News /Talk by an 
8.8% to 6.0% margin. Oldies is the third 
most -listened -to format in this cell, with 
5.1 %. 

A broader overview shows that 77.3% 
of Country's national cume audience is 
between 18-54, with the majority evenly 
balanced between 35-44, followed by 45- 
54, 25-34, 55-64 and 18-24. 

The age -analysis percentages by demo 
are: 35 -44, 23.8 %; 45 -54, 20.9 %; 25 -34, 
19.4 %; 55-64, 14.1 %; 18-24, 13.2 %; 65-74, 
6.6 %; and 75 +, 2.0 %. 

Cume Duplication 

The A&O report on the Media Audit 
survey reveals that Country shares its 
come audience with a total of 49 other 
formats. The formats with the highest 
percentages of Country's shared cume: 

17.6% also cume CHR 
12.9% also cure Oldies 
12.3% also come News /Talk 
11.8% also came Classic Rock 
11.7% also cume Active Rock 
10.7% also come Hot AC 
9.5% also cume AC 
8.4% also cume Modem Rock 
82% also cume Soft AC 
7.5% also cume CHR /Rhythmic 

One of the most surprising results to 
come from this research is the low degree 
of sharing with niche Country formats. 

For instance, only 2% of mainstream 
Country's cume also listens to Classic 
Country and Traditional Country for- 
mats. Less than 0.1% of mainstream 

Continued on Page 47 
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Reality Radio 
Country Showdown predates today's 
televised sensations 

ashville and Country radio have American Idol to thank 
for current chart -topper Carrie Underwood and gold -sell- 

ing star Josh Gracin. Nashville Star has also turned out several 
viable artists, including rising newcomer Miranda Lambert. But 
the talent search that leads the way as a proving ground for coun- 
try hopefuls is undoubtedly the radio -driven Country Show- 
down. 

The list of artists who've used the 24 -year- 
old talent contest as an early springboard is 

remarkable (see sidebar) and in its 
own way speaks to the unique re- 

lationship country music enjoys 
with its fans. As in many other 
manifestations of that dose, almost 
familial bond, Country radio is the 
prime conduit. 

"Credibility is the key," says ` 

Dean Unkefer, President of Special 
Promotions Inc., which runs the ''` entry forms, judging criteria, prize 
event. "That's why we've been in Dean Unkefer money and more. In exchange, the 

stations commit to promoting the show and 
the sponsor on the air. 

"We work with the station's promotion 
people to be sure they can stage the event and 
sell it to advertisers," Unkefer says. "The key 
is, we help the station with ad sales. The as- 
sistance we can give varies from market to 

market, but much of it will be Colgate retail- 

ers. 
"For instance, the participating station in 

Dallas has a very big tie-in with Kroger. At 
WXTU /Philadelphia, it's with Market Basket. 

Los Angeles is tied to Ralphs. So the Dallas 
station goes to one of the largest advertisers 
in the market, Kroger, and says, 'Why don't 
we do something together ?' There's added 
value for both of them, ad dollars change 
hands, and that's what drives it." 

For a title sponsor like Colgate, the attraction 
is a nationally controlled program that ties its 

brand to local retailers through a community 
event. "Success varies in the 
markets, and sometimes it 
takes a couple of years to 
build it," Unkefer says. "But 
once it's built, it works very, 
very well." 

Success Story 
One of the contest's many 

success stories is WKLB/ 
Boston, which is entering 
its sixth year working with 
the Showdown. "The or- 
chestration of the show is 
seamless at this point," says 
WKLB GSM Cathy Cram. 

"Our retail partner has 
been Shaw's, which is now 
Albertsons, and we've run 
sweepstakes programs and 

dio promotion that ties a national sponsor in 
with local retailers through local radio sta- 

tions. Though initially developed in 
small markets, the contest has 
evolved to reach markets at every 
level, typically involving between 
450 and 490 Country stations each 
year. 

SPI provides each station with 
everything it needs to host a local 
contest, including posters, banners, 

business so long. People ask me to compare 
what we do with the popularity of American 

Idol and Nashville Star, and I tell them we are 

to those shows as collegiate wrestling is to pro- 
fessional wrestling. 

"We're the real thing and have been seri- 

ous about this on a local, state, regional and 
national level for a long time. It's not just a 

TV show. We don't humiliate people for en- 
tertainment." 

Added Value 

Started by Wrangler Jeans, the Showdown 
has been through a number of corporate 
sponsors, including Dodge, True Value, 
GMC Trucks and, for the last four years, Col- 
gate. "It sounds like we've had a lot of turn- 
over through the years, but the truth is, we've 
made the sponsors very happy," Unkefer 
says. 

The core of the Showdown model is a ra- 

CHECK WITH ME Colgate Country Showdown winner 

Michelle Rene shows off her winnings immediately following last 

week's show taping. 

Name -Dropping 
Here's a look at some of the familiar names who have had some level 

of success in the Country Showdown through the years. 

Sweethearts Of The Rodeo National winners 

Martina McBride Kansas state winner, national finalist 
Neal McCoy Texas state winner, national finalist 
Erika Jo Tennessee state winner, national finalist 

Sara Evans Missouri state winner 
Billy Ray Cyrus Kentucky state winner 

John Michael Montgomery Kentucky state winner 

John Berry Georgia state winner 

Bobby Pinson California state winner 
Miranda Lambert Texas state winner 

Chad Brock Florida state winner 
Garth Brooks (w /backing band) Local winner 

Toby Keith (as a member of The Easy Money Band) Local winner 

Tim McGraw Local winner 

Tracy Lawrence Local winner 
Tracy Byrd Local winner 

Mark Chesnutt Local winner 
Brad Paisley Local winner 

Billy Dean Local winner 

Katrina Elam Local winner 

gotten Colgate lots of in -store promotion, in- 

clusion in circulars and other exposure." 
WKLB holds its local competition as part 

of its annual Country Festival in the second 
quarter. "It's a nice way to kick off that event, 
and the audience looks forward to it now," 
Cram says. 

"We get hundreds of demos. I get calls 
about it all year long, and we've sent three 
people to the finals in the last five years. It's 
been a very positive experience, both in terms 
of revenue and how it fits in with what we do 
as a station." 

Local winners move on to the state level, 

followed by the regionals and, ultimately, the 
finals. This year's one -hour televised Colgate 

Country Showdown final was taped in Nash- 
ville last week and will air in syndication and 
on GAC in the spring. 

Soap actress Kassie DePaiva hosted and 
Montgomery Gentry performed. For the first 

time, the Showdown's five finalists were all 

women, with Michelle Rene winning and tak- 
ing home the $100,000 grand prize. 

More Than Money 

Unlike in years past, however, a fat check 
isn't the end of the process for the winner. For 

the first time, SPI and the Showdown have 
partnered with a record label, the newly 
formed Nashville branch of independent Mi- 

das Records. 
"For us, that radio machine becomes 400 - 

plus A &R sources," says Midas A &R man 
Brad Allen. "That puts us in locations we 
would never be able to evaluate talent in. Look 

at how many superstars have traveled down 
this road." 

Though the Showdown has attracted label 
interest before, Midas is the first company to 

agree to turn around a single and album 
project in time to take advantage of the next 
contest season. 

"My contractual relationship with the ra- 
dio stations is a media barter," Unkefer says. 
"Part of the promotional time we get will be 
committed to promoting the current national 
winner and their music." 

"I love the concept of 
someone becoming a star 

through a process that 

started with their local 

radio station." 

Brad Allen 

.1111111111111NOMUIllllllllllllllllflltlf -: ' :' 

So as the spring promotion and local con- 

tests are ramping up, the national winner will 
become a central figure, with performances 
and station visits across the country. 

"We spent all this time and effort finding 
the best new act, and in the past we gave them 
$100,000 and kissed them goodbye," Unkefer 
says. "This year we're using the relationship 
with Midas and tying back in to the spring 
promotion to launch this winner's career. It's 
so commonsensical, I'm embarrassed to be 
thinking of it 25 years later." 

Connected To Radio 

Wrapping the winner into the following 
year's contest completes a cycle that further 
illustrates the thin line between country fan 
and country artist - and both groups' con- 
nection with radio at their very core. 

"What makes me really excited about this 
process is the notion of kids growing up listen- 
ing to Country radio and dreaming of being a 

star," Allen says. "The first thing you do when 
you're young and don't understand the system 
is write a song and take it down to the radio 
station. 

"It's the pie- in- the-sky mentality that says 
the way to become a star is by getting your 
song on the local radio station, which isn't typ- 
ically how it works. But that's exactly what 
the Showdown does. That's the charm of it. I 

love the concept of someone becoming a star 
through a process that started with their local 
radio station." 
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COUNTRY TOP 50 
February 3, 2006 

LAST 

WEEK WEEK ARTIST TITLE LABELS) 
TOTAL 
POINTS 

1 Q CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 14648 

3 0 TRACE ADKINS Honky Tonk Badonkadonk (Capitol) 12361 

4 0 BRAD PAISLEY fIDOLLY PARTON When I Get Where I'm Going (Arista) 11638 

7 Q 
2 5 

6 Q 
5 7 

10 Q 
8 Q 
9 Q 
13 

11 

15 Q 
14 Q 
18 

16 

20 m 
12 18 

17 

21 

23 

24 

22 23 

19 24 

26 

25 

27 CD 

28 

31 

33 e 
30 

32 

34 

Breaker 

36 

29 36 

Breaker Q T. YEARWOOD & G. BROOKS Love Will Always Win (Pearl /Lyric Street) 1528 

50 JOE NICHOLS Size Matters (Someday) (Universal South) 1457 

38 CI RAY SCOTT My Kind Of Music (Warner Bros.) 1399 

49 Q DIERKS BENTLEY Settle For A Slowdown (Capitol) 1300 

39 G JAMIE O'NEAL I Love My Life (Capitol) 1221 

41 KENNY ROGERS I Can't Unlove You (Capitol) 1209 

44 Q RODNEY ATKINS If You're Going Through Hell... (Curb) 988 

46 Q GARY ALLAN Life Ain't Always Beautiful (MCA) 959 

40 45 TRACY LAWRENCE If I Don't Make It Back (Mercury) 878 

47 Q JEFF BATES No Shame (RCA) 760 

45 47 CROSS CANADIAN RAGWEED Fightin' For (Universal South) 707 

48 Q LONESTAR I')) Die Tryin' (BNA) 677 

¡Debut> a SUSAN HAYNES Drinkin' In My Sunday Dress (Epic) 514 

¡Debut> CLINT BLACK Drinkin' Songs & Other Logic (Equity) 487 

FAITH HILL Like We Never Loved At All (Curb /WarnerBros.) 10711 

GEORGE STRAIT She Let Herself Go (MCA) 10638 

TIM MCGRAW My Old friend (Curb) 10072 

BILLY CURRINGTON Must Be Doin' Somethin' Right (Mercury) 9851 

JOSH TURNER Your Man (MCA) 9661 

SUGARLAND Just Might (Make Me Believe) (Mercury) 9381 

KEITH URBAN Tonight I Wanna Cry (Capitol) 9224 

RASCAL FLATTS What Hurts The Most (Lyric Street) 8495 

MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 8204 

KENNY CHESNEY Living In Fast Forward (BNA) 8004 

MIRANDA LAMBERT Kerosene (Epic) 7668 

TOBY KEITH Get Drunk And Be Somebody (Show Dog Nashville /Universal) 7191 

SARA EVANS Cheatin' (RCA) 7163 

BLAKE SHELTON Nobody But Me (Warner Bros.) 6991 

LITTLE BIG TOWN Boondocks (Equity) 6966 

BROOKS & DUNN Believe (Arista) 6815 

JAMEY JOHNSON The Dollar (BNA) 6385 

VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 4922 

BON JOVI WIJ. NETTLES Who Says You Can't Go Home (Island /IDJMG) 4816 

GRETCHEN WILSON I Don't Feel Like Loving You Today (Epic) 4617 

CHRIS CAGLE Miss Me Baby (Capitol) 4373 

JACK INGRAM Wherever You Are (Big Machine /Show Dog Nashville) 4132 

TRENT TOMLINSON Drunker Than Me (Lyric Street) 4067 

JASON ALDEAN Why (BBR) 3344 

DANIELLE PECK I Don't (Big Machine /Show Dog Nashville) 3021 

SHEDAISY I'm Taking The Wheel (Lyric Street) 2722 

LEANN RIMES Something's Gotta Give (Asylum /Curb) 2515 

LEE ANN WOMACK Twenty Years And Two Husbands Ago (MCA) 2441 

ROCKIE LYNNE Lipstick (Universal South) 2420 

CRAIG MORGAN I Got You (BBR) 2134 

JO DEE MESSINA Not Going Down (Curb) 2010 

KEITH ANDERSON Every Time I Hear Your Name (Arista) 1928 

TERRI CLARK She Didn't Have Time (Mercury) 1657 

b 

POINTS 
TOTAL 
PLAYS 

+1- 

PLAYS 
TOT.AUD. 

(00) 
+i AUD. 

(00) 

WEEKS 

ON 

TOTAL 

ADDS 

52 5087 +43 458762 -4909 13 11810 

560 4263 +124 372774 22025 17 11610 

347 4096 +160 353855 14623 17 11710 

701 3867 +218 320110 21812 20 11710 

-1303 3721 -430 320204 -44174 20 11810 

93 3562 +79 293583 -1081 16 11610 

-1093 3532 -319 322079 -31009 33 11810 

888 3413 +320 296960 38022 26 11610 

555 3362 +216 289465 25810 19 11610 

476 3153 +194 284126 16218 9 11710 

925 2930 +367 253829 28164 4 11810 

474 2930 +94 244504 22440 13 11710 

941 2653 +314 236076 25648 9 11611 

272 2701 +105 211080 9078 16 11610 

689 2392 +219 211683 22311 5 11611 

415 2453 +136 213523 16837 12 11610 

665 2523 +245 200520 18440 21 11311 

-757 2229 -355 213730 -22282 34 11110 

300 2424 +76 188702 5416 13 11510 

531 2129 +153 177512 16714 20 11413 

91 1796 +57 132848 6476 17 10912 

324 1521 +131 146267 11593 8 96110 

-831 1679 -289 118703 -23919 14 114(0 

-2075 1523 -763 117623 -70268 25 11010 

468 1353 +159 112061 11105 11 9015 

199 1473 +92 101332 7836 13 10416 

202 1267 +88 86693 3849 9 9512 

9 1074 -3 65471 953 15 10313 

299 1005 +100 64548 4864 9 9211 

452 947 +160 70813 14106 5 88114 

38 927 -27 57649 2052 8 8712 

142 851 +27 59506 2890 13 8013 

149 863 +51 51314 3966 7 7813 

57 762 +44 50907 -1778 5 7417 

111 686 +42 45632 4869 4 8419 

-832 546 -293 48216 -22109 26 6810 

215 528 + 115 46824 311 2 78135 

965 513 +336 36250 23943 2 60116 

173 559 +29 35214 5822 20 4711 

753 524 +298 35473 19732 3 64114 

62 454 +32 29403 912 7 5812 

289 430 +65 30119 6951 4 5218 

179 445 +84 23558 5087 3 4815 

297 415 +159 24639 7606 2 4813 

-97 458 -42 21183 -2144 8 4211 

106 306 +39 12202 -604 4 4310 

-81 141 -22 21382 -2144 16 1010 

97 321 +49 13795 951 4 4217 

47 248 +40 8679 -76 1 3114 

237 161 +73 -6590 3642 1 2015 

118 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 1/22 -1/28. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger 
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of 
new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 
lists the songs with the greatest week -to -week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with 
permission from Arbitron Inc. (0 2006, Arbitron Inc.).© 2006 Radio & Records. 

POWERED 
11E1)1 ABASE 

MOST ADDED' 
ARTIST TITLE LABELISI 

T. YEARWOOD & G. BROOKS Love Will... (Pear / /Lyric Street) 

LITTLE BIG TOWN Bring It On Home (Equity) 

BIG & RICH Never Mind Me (Warner Bros.) 

TRENT WILLMON On Again Tonight (Columbia) 

JOE NICHOLS Size Matters (Someday) (Universal South) 

ADDS 

35 

27 

17 

17 

16 

MARTINA MCBRIDE WIDOLLY PARTON I Still Miss Someone (RCA) 16 

LEANN RIMES Something's Gotta Give (Asylum /Curb) 14 

DIERKS BENTLEY Settle For A Slowdown (Capitol) 14 

REBA MCENTIRE Love Needs A Holiday (MCA) 12 

MOST 
INCREASED POINTS 

ARTIST TITLE LABELIS' 

JOE NICHOLS Size Matters (Someday) (Universal South! 

KENNY CHESNEY Living In Fast Forward (BNA) 

RASCAL FLATTS What Hurts The Most (Lyric Street) 

JOSH TURNER Your Man (MCA) 

DIERKS BENTLEY Settle For A Slowdown (Capitol) 

FAITH HILL Like We Never Loved At All (Curb /WarnerBros.) 

TOBY KEITH Get Drunk... (Show Dog Nashville /Universal) 

BLAKE SHELTON Nobody But Me (Warner Bros.) 

TRACE ADKINS Honky Tonk Badonkadonk (Capitol) 

SUGARLAND Just Might (Make Me Believe) (Mercury) 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELiSI 

RASCAL FLATTS What Hurts The Most (Lyric Street) 

JOE NICHOLS Size Matters (Someday) (Universal South) 

JOSH TURNER Your Man (MCA) 

KENNY CHESNEY Living In Fast Forward (BNA) 

DIERKS BENTLEY Settle For A Slowdown (Capitol) 

BLAKE SHELTON Nobody But Me (Warner Bros.) 

TOBY KEITH Get Drunk... (Show Dog Nashville /Universal) 

FAITH HILL Like We Never Loved At All (Curb /Warner Bros.) 

SUGARLAND Just Might (Make Me Believe) (Mercury) 

KEITH URBAN Tonight I Wanna Cry (Capitol) 

BREAKERS 

TOTAL 

POINT 
INCREASE 

+965 

+941 

+925 

+888 

+753 

+701 

+689 

+665 

+560 

+555 

TOTAL 

PLAY 
INCREASE 

+367 

+336 

+320 

+314 

+298 

+245 

+219 

+218 

+216 

+194 

JO DEE MESSINA 
Not Going Down (Curb) 

7 Adds Moves 35.34 
TRISHA YEARWOOD & GARTH BROOKS 

Love Will Always Win (Pearl /lyric Street) 
35 Adds Moves 37-37 

Songs ranked by total points 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 
suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further notice. This week's 

charts have been calculated by removing the airplay for the Cumulus stations 

from last week's charts in order to provide an equal report'ng panel between 

the two weeks and minimize chart disruptions. 

REPORTING STATION PLAYLISTS 

www.radioandrecords.com 
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COUNTRY TOP 50 INDICATOR 

LAST 

WEEK 

1 

2 

3 

8 

5 

6 

9 

10 

11 

17 

12 

18 

14 

15 

19 

February 3, 2006 
THIS 

WEEK ARTIST TITLE LABEL(S) 

O CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 

TOTAL 
POINTS 

4254 

0 TRACE ADKINS Honky Tonk Badonkadonk ( Capitoli 3827 

0 BRAD PAISLEY fIDOLLY PARTON When I Get Where I'm Going (Arista) 3751 

0 FAITH HILL Like We Never Loved At All (Curb /WarnerBros.) 3522 

0 TIM MCGRAW My Old Friend (Curb) 3399 

0 SUGARLAND Just Might (Make Me Believe) (Mercury) 3222 

0 JOSH TURNER Your Man (MCA) 3138 

0 KEITH URBAN Tonight I Wanna Cry (Capitol) 2985 

0 MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 2786 

0 RASCAL FLATTS What Hurts The Most (Lyric Street) 2581 

a BROOKS & DUNN Believe (Arista) 2494 

® KENNY CHESNEY Living In Fast Forward (BNA) 2450 

0 SARAEVANS Cheatin' (RCA) 2444 

0 BLAKE SHELTON Nobody But Me (Warner Bros.) 2391 

a MIRANDA LAMBERT Kerosene (Epic) 2241 

20 a TOBY KEITH Get Drunk And Be Somebody (Show Dog Nashville /Universal) 2184 

23 a JAMEY JOHNSON The Dollar (BNA/ 1866 

24 0 VAN ZANT Nobody Gonna Tell Me What To Do (Colombia) 1648 

22 a BON JOVI WIJ. NETTLES Who Says You Can't Go Home (/sland //OJMG) 1635 

13 20 CHRIS CAGLE Miss Me Baby (Capitol) 1531 

25 ® TRENT TOMLINSON Drunker Than Me (Lyric Street) 1401 

21 22 GRETCHEN WILSON I Don't Feel Like Loving You Today (Epic) 1276 

27 a JASON ALDEAN Why (BBR) 1272 

26 a JACK INGRAM Wherever You Are (Big Machine/Show Dog Nashville) 1256 

28 a LEE ANN WOMACK Twenty Years And Two Husbands Ago (MCA) 1135 

29 a SHEDAISY I'm Taking The Wheel (Lyric Street) 1002 

40 a T. YEARWOOD & G. BROOKS Love Will Always Win (Pearl /Lyric Street) 954 

34 a LEANN RIMES Something's Gotta Give (Asylum /Curb) 863 

30 a JO DEE MESSINA Not Going Down (Curb) 809 

33 a DANIELLE PECK I Don't (Big Machine /Show Dog Nashville) 806 

32 a CRAIG MORGAN I Got You (BBR/ 774 

31 ® ROCKIE LYNNE Lipstick (Universal South) 753 

37 a DIERKS BENTLEY Settle For A Slowdown (Capitol) 738 

36 a KEITH ANDERSON Every Time I Hear Your Name (Arista) 670 

38 ® JAMIE O'NEAL I Love My Life (Capitol) 641 

35 36 TRACY LAWRENCE If I Don't Make It Back (Mercury) 616 

43 ® GARY ALLAN Life Ain't Always Beautiful (MCA) 562 

47 a JOE NICHOLS Size Matters (Someday) (Universal South) 549 

39 a LON ESTAR I'll Die Tryin' (BNA) 510 

44 a NEAL MCCOY The Last Of A Dying Breed (903) 483 

45 a RODNEY ATKINS If You're Going Through Hell... (Curb) 471 

41 a KENNY ROGERS I Can't Unlove You (Capitol) 460 

42 43 RAY SCOTT My Kind Of Music (Warner Bros.) 382 

49 el JEFF BATES No Shame (RCA) 240 

(Debut> a LITTLE BIG TOWN Bring It On Home (Equity) 148 

¡Debut> e BIG & RICH Never Mind Me (Warner Bros.) 138 

50 47 BRICE LONG Anywhere But Here (Columbia) 115 

/Debut> a PHIL VASSAR Last Day Of My Life (Arista) 103 

/Debvt> MARTINA MCBRIDE WIDOLLY PARTON I Still Miss Someone (RCA) 97 

- 50 CROSS CANADIAN RAGWEED Fightin' For (Universal South) 97 

+6 

POINTS 

TOTAL 
PLAYS 

.1- 
PLAYS 

TOT.AUD 

(001 

+i. AUD. 

(00) 

WEEKS 

ON 

TOTAL 

ADDS 

172 3497 +113 100143 3742 12 8810 

103 3166 +75 89315 2424 17 8410 

173 3107 +122 88549 5857 17 8710 

246 2932 +193 80445 5146 21 8612 

104 2850 +97 77928 2398 18 8710 

90 2643 +88 75635 2743 19 8710 

163 2609 +127 71540 1839 26 8511 

200 2505 +207 69507 4528 9 8710 

129 2332 +110 64705 3538 14 8711 

416 2135 +318 59407 10037 4 8711 

18 2050 +10 59152 -321 16 8511 

276 2075 +247 56242 5900 5 8513 

107 2044 +100 57676 3191 13 8710 

56 1991 +57 55380 634 22 8412 

116 1893 +108 51782 2624 15 8211 

117 1863 +90 48281 1666 5 8612 

101 1589 +74 41525 2186 19 7711 

67 1378 +64 37224 2132 18 7412 

119 1377 +102 36252 2883 7 7112 

-1048 1208 -895 35058 -25781 25 5410 

114 1183 +92 31762 2539 13 7713 

-676 1002 -659 29890 -14755 15 5610 

133 1016 +107 28461 3265 9 6312 

78 1054 +62 27759 1818 11 6614 

92 930 +53 24084 2049 9 6311 

101 795 +88 22120 2545 10 6017 

535 867 +520 21243 11316 2 66129 

215 721 +171 19107 5462 5 59111 

58 671 +44 18514 1915 7 5211 

49 683 +38 18132 1747 14 5914 

77 615 +71 17964 1363 8 5317 

44 657 +32 16131 665 13 4813 

243 657 +231 17651 6296 3 5219 

126 518 +97 15603 4017 4 49112 

103 546 +103 14155 2593 8 4214 

-17 511 -14 14466 -183 10 4112 

178 461 +148 12925 4580 3 44110 

242 488 +220 11106 5244 2 49120 

49 426 +28 11298 1019 6 3711 

101 396 +90 9983 1797 3 3817 

116 394 +101 9268 1905 3 3917 

96 375 +88 9152 1944 5 3818 

-9 334 -15 7730 -80 21 3011 

8 215 +10 5088 -29 7 1910 

82 99 +53 2578 1113 1 1318 

111 130 +109 2806 2439 1 24121 

-27 85 -25 2252 -506 4 910 

73 71 +54 2526 1865 1 714 

89 78 +69 1644 1484 1 916 

-12 95 -7 1438 -191 4 710 

88 Country reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. 

© 2006 Radio & Records 

MOST ADDED' 
ARTIST TITLE LABELS, ADDS 

T. YEARWOOD & G. BROOKS Love Will... (Pear/ /Lyric Street) 29 

BIG & RICH Never Mind Me (Warner Bros.) 21 

JOE NICHOLS Size Matters (Someday) (Universal South) 20 

KEITH ANDERSON Every Time I Hear Your Name (Arista) 12 

LEANN RIMES Something's Gotta Give (Asylum /Curb) 11 

GARY ALLAN Life Ain't Always Beautiful (MCA) 10 

DIERKS BENTLEY Settle For A Slowdown (Capitol) 9 

KENNY ROGERS I Can't Unlove You (Capitol) 8 

LITTLE BIG TOWN Bring It On Home (Equity) 8 

MOST 
INCREASED POINTS 

ARTIST TITLE LABEL(S) 

TOTAL 
POINT 

INCREASE 

T. YEARWOOD & G. BROOKS Love Will... (Pearl /Lyric Street) +535 

RASCAL FLATTS What Hurts The Most (Lyric Street) +416 

KENNY CHESNEY Living In Fast Forward (BNA) +276 

FAITH HILL Like We Never Loved At All (Curb /WarnerBres) +246 

DIERKS BENTLEY Settle For A Slowdown (Capitol) +243 

JOE NICHOLS Size Matters (Someday) (Universal South) +242 

LEANN RIMES Something's Gotta Give (Asylum /Curb) +215 

KEITH URBAN Tonight I Wanna Cry (Capitol) +200 

GARY ALLAN Life Ain't Always Beautiful (MCA) +178 

B. PAISLEY fID. PARTON When I Get Where I'm Going (4ristal +173 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELiS! 

TOTAL 
PLAY 

INCREASE 

T. YEARWOOD & G. BROOKS Love Will... (Pearl /Lyric Street) +520 

RASCAL FLATTS What Hurts The Most (Lyric Street) +318 

KENNY CHESNEY Living In Fast Forward (BNA) +247 

DIERKS BENTLEY Settle For A Slowdown (Capitol) +231 

JOE NICHOLS Size Matters (Someday) (UniversalSouthl +220 

KEITH URBAN Tonight I Wanna Cry (Capitol) +207 

FAITH HILL Like We Never Loved At All (Curb /Warner Bros.) +193 

LEANN RIMES Something's Gotta Give (Asylum /Curb) +171 

GARY ALLAN Life Ain't Always Beautiful (MCA) +148 

JOSH TURNER Your Man (MCA) +127 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 

suspended from their respective panels and all Cumulus lui cator reporters 

were dropped from their respective panels until further notice. This week's 

charts have been calculated by removing the airplay for the :l,imulus stations 

from last week's charts in order to provide an equal reporting panel between 

the two weeks and minimize chart disruptions. 

4041 
0.1 
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The Leaders in Advanced Music Scheduling Software for Windows 98 /ME/NT /2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated wiilh all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 
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Dan Turner, Vice President 
Programming Services 
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Sales: 1- 800 -870 -0033 Support: 501- 821 -1123 

Download a free trial version at www.powergold.com 
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COUNTRY CALLOUT AMER /CA® By 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 3, 2006 

Callout America® song selection is based on the top 35 titles from the R &R Country chart for the airplay week of January 22 -28. 

ARTIST Title (Label) 
TOTAL 

POSITIVE PASSION INDEX NEUTRAL FAMILIARITY 
STRONGLY 

DISLIKE DISLIKE 

BILLY CURRINGTON Must Be Doin' Somethin' Right (Mercury) 

GEORGE STRAIT She Let Herself Go (MCA) 

42.5% 

31.0% 

35.3% 

29.3% 

84.5% 

76.5% 

76.3% 

74.0% 

4.22 

4.05 

4.06 

4.02 

10.0% 

16.5% 

17.3% 

14.3% 

99.0% 

97.3% 

99.0% 

94.3% 

3.0% 

3.5% 

4.0% 

4.8% 

1.5% 

0.8% 

1.5% 

1.3% 

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 

JOSH TURNER Your Man (MCA) 

TRACE ADKINS Honky Tonk Badonkadonk (Capitol) 36.0% 73.8% 3.94 13.8% 98.5% 5.3% 5.8% 

BRAD PAISLEY fIDOLLY PARTON When I Get Where I'm Going (Arista) 24.3% 71.8% 3.92 21.3% 97.8% 3.3% 1.5% 

MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 22.0% 69.8% 3.91 20.5% 94.8% 3.3% 1.3% 

MIRANDA LAMBERT Kerosene (Epic) 23.0% 66.0% 3.79 19.3% 95.3% 6.5% 3.5% 

SARA EVANS Cheatin' (RCA) 25.0% 64.5% 3.83 19.8% 94.3% 8.8% 1.3% 

FAITH HILL Like We Never Loved At All (Curb /Warner Bros.) 24.3% 64.5% 3.80 22.8% 97.0% 8.8% 1.0% 

KENNY CHESNEY Living In Fast Forward (BAIA) 17.8% 64.3% 3.82 19.0% 89.5% 4.3% 2.0% 

VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 20.5% 62.8% 3.87 20.5% 88.3% 3.3% 1.8% 

SUGARLAND Just Might (Make Me Believe) (Mercury) 19.5% 61.5% 3.81 24.8% 91.8% 4.0% 1.5% 

BLAKE SHELTON Nobody But Me (Warner Bros.) 14.5% 58.3% 3.66 27.5% 95.0% 8.0% 1.3% 

TIM MCGRAW My Old Friend (Curb) 12.3% 58.0% 3.69 25.0% 89.8% 5.5% 1.3% 

BROOKS & DUNN Believe (Arista) 22.8% 57.3% 3.69 22.5% 92.3% 9.0% 3.5% 

JACK INGRAM Wherever You Are (BO Machine /Show Dog Nashville) 11.5% 57.0% 3.73 22.0% 84.5% 4.0% 1.5% 

JAMEY JOHNSON The Dollar (BAIA) 18.0% 57.0% 3.78 24.5% 87.8% 5.8% 0.5% 

TERRI CLARK She Didn't Have Time (Mercury) 18.5% 56.0% 3.63 19.0% 89.8% 11.3% 3.5% 

ROCKIE LYNNE Lipstick (Universal South) 12.8% 55.8% 3.75 23.0% 83.5% 3.5% 1.3% 

KEITH URBAN Tonight I Wanna Cry (Capitol) 18.5% 55.5% 3.75 19.5% 84.0% 7.0% 2.0% 

GRETCHEN WILSON I Don't Feel Like Loving You Today (Epic) 16.3% 53.8% 3.56 27.3% 94.0% 8.5% 4.5% 

JASON ALDEAN Why (BBB) 14.8% 53.0% 3.76 22.3% 80.8% 4.8% 0.8% 

TRENT TOMLINSON Drunker Than Me (Lyric Street) 14.3% 53.0% 3.68 22.0% 83.5% 6.3% 2.3% 

BON JOVI WIJ. NETTLES Who Says You Can't Go Home (island /IWMG) 15.0% 52.3% 3.72 18.3% 78.8% 6.0% 2.3% 

TOBY KEITH Get Drunk And Be Somebody (Show DogNashvi Ile /Universal) 15.8% 49.8% 3.72 22.8% 79.3% 5.3% 1.5% 

CRAIG MORGAN I Got You OM 11.0% 46.0% 3.65 22.0% 75.0% 6.0% 1.0% 

LEE ANN WOMACK Twenty Years And Two Husbands Ago (MCA) 11.3% 45.3% 3.45 24.5% 84.0% 9.5% 4.8% 

RASCAL FLATTS What Hurts The Most (Lyric Street) 10.8% 45.0% 3.54 23.5% 78.5% 6.5% 3.5% 

LEANN RIMES Something's Gotta Give (Asylum /Curb) 10.5% 44.5% 3.63 20.8% 72.5% 5.3% 2.0% 

JAMIE O'NEAL I Love My Life (Capitol) 10.0% 42.5% 3.58 23.5% 73.8% 5.8% 2.0% 

KEITH ANDERSON Every Time I Hear Your Name (Arista) 11.0% 42.0% 3.70 23.5% 69.0% 2.5% 1.0% 

DANIELLE PECK I Don't (Big Machine /Show Dog Nashville) 11.8% 4t3% 3.50 29.0% 80.0% 6.3% 3.5% 

JO DEE MESSINA Not Going Down (Curb) 7.8% 36.0% 3.47 25.5% 70.3% 6.5% 2.3% 

SHEDAISY I'm Taking The Wheel (Lyric Street) 6.5% 33.5% 3.28 26.3% 75.0% 11.8% 3.5% 

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5 %. Scoring is done each week using live 
it; 3) It's OK, just so -so; 2) I don't like it; and 1) I strongly dislike it. The index score is an average of all 1 -to -5 scores. The 
positions on R &R's Country airplay chart. The sample is composed of 400 25- 54- year -olds who identify country as their 
evenly distributed in the 25 -34, 35 -44 and 45 -54 demos. The sample is balanced by region and markets within each reg 
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; 
& Records. © 2006 Bullseye Marketing Research Inc. 

CALLOUT AMERICA® 

HOT SCORES 
This Week At 
Callout America 

By John Hart 

Not much change at the top this 

week: Billy Currington's "Must Be Doin' 

Somethin' Right" is the No. 1 song over- 

all and the No. 1 passion song. George 

Strait's "She Let Herself Go" is at No. 2, 

and it's the No. 4 passion song. 

Came Underwood moves inside the 

top five, with "Jesus Take the Wheel" 

ranking at No. 3, up from No. 6, and as 

the No. 3 passion song. This song is No. 

2 with females and No. 2 with core 35- 

44 listeners. 

Josh Turner also moves into the top 

five, at No. 4, with "Your Man." The 

track moves up from No. 7 and is the 

No. 5 passion song, up from No. 8. Fe- 

males rank "Your Man" at No. 3 over- 

all, up from No. 7, and younger 25-34 

females rank the song at No. 5. 

Miranda Lambert's "Kerosene" is the 

only new song in this week's top 10 ti- 

tles, at No. 8, up from No. 11, and it's 

the No. 9 passion song, up from No. 13. 

Younger listeners 25-34 rank the song at 

No. 5 for the week, up from No. 9. 

Tidbits from this week's sample: Trent 

Tomlinson s "Drunker Than Me" is the 

No. 15 song with male listeners, Sugar - 

land's "Just Might" is No. 8 with fe- 

males and No. 11 with core 35-44 listen- 

ers, Jamey Johnson's "The Dollar" is 

No. 16 with younger 25-34 listeners, and 

Rockie Lynne's "Lipstick" is the No. 12 

song with core 35-44 listeners. 

interviewers conducting an interview with each respondent. Scores are: 5) I like it a lot; in fact, its one of my favorites; 4) I like 
total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40 
favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and 
ion. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville; 
Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2006 Radio 
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February 3, 2006 COUNTRY 

ñBteTheNNIsiC.COm 
n srnnad 

Artist Title (Label) 

America 's Best TestingCountrySongs 12+ 
For The Week Ending 1/27/06 

Per. W M 

TW LW Famil. Burn 25-54 25 -54 25 -54 

GEORGE STRAIT She Le- Herself Go (MCA) 

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 

JOSH TURNER Your Mar (MCA) 

4.31 

4.25 

4.23 

B. PAISLEY fID. PARTON When I Get Where I'm Going (Arista) 4.19 

BILLY CURRINGTON Mus: Be Dein' Somethin' Right (Mercury) 4.15 

TERRI CLARK She Didn't Have Time (Mercury) 4.09 

SUGARLAND Just Might (Make Me Believe) (Mercury) 4.08 

SARA EVANS Cheatin' (RCA) 4.06 

KEITH URBAN Tonight I Wanna Cry (Capitol) 4.06 

BON JOVI WIJ. NETTLES Who Says You... (Island /LDJMG) 4.04 

BLAKE SHELTON Nobody But Me (Warner Bros.) 4.02 

DIERKS BENTLEY Corn( A Little Closer (Capitol) 198 

TIM MCGRAW My Old Friend (Curb) 3.98 

JAMEY JOHNSON The i]ollar (BNA) 3.97 

BROOKS & DUNN Believe (Arista) 3.94 

MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 3.94 

J.INGRAM Wherever You Are (Big Machd /Show DogNashv) 3.92 

KENNY CHESNEY Living In Fast Forward (BNA) 3.90 

CHRIS CAGLE Miss Me Baby (Capitol) 3.90 

RASCAL FLATTS What Hurts The Most (lyric Street) 3.90 

LITTLE BIG TOWN Boondocks (Equity) 3.88 

FAITH HILL Like We Never Loved At All (Curb /Warner Bros.) 3.87 

GARTH BROOKS Good Tide Cowboy (Pearl/Lyric Street) 3.86 

TOBY <EITH Get Drunk... (Show Dog Nashville /Universal) 3.78 

TRENT TOMLINSON Dunker Than Me (Lyric Street) 3.77 

TRACE ADKINS Honky Tonk Badonkadonk (Capitol) 3.74 

MIRANDA LAMBERT kerosene (Epic) 3.74 

DANIELLE PECK I Don' (Big MachinelShow Dog Nashville) 3.10 

VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 3.68 

4.17 

4.31 

4.18 

4.14 

4.17 

4.02 

4.15 

4.09 

4.06 

4.11 

4.14 

4.09 

3.92 

3.93 

3.98 

4.00 

3.86 

3.89 

4.03 

3.91 

4.01 

3.92 

3.94 

3.66 75% 13% 3.79 3.78 3.81 

3.58 56% 13% 3.71 3.70 3.72 

3.89 99% 34% 3.72 3.62 3.85 

3.74 90% 30% 3.64 3.46 3.91 

51% 12% 3.68 3.64 3.73 

3.71 79% 21% 3.73 3.64 3.85 

97% 19% 4.32 4.39 4.23 

98% 22% 4.26 4.31 4.18 

86% 10% 4.24 4.32 4.12 

96°/D 19% 4.21 4.31 4.07 

93% 21% 4.15 4.33 3.90 

89% 19% 4.13 4.24 3.97 

95% 21% 4.08 4.11 4.04 

96% 19% 4.06 4.03 4.09 

87% 16% 4.09 4.25 3.86 

81% 13% 4.00 4.19 3.70 

86% 13% 4.02 4.20 3.77 

97% 33% 3.98 4.11 3.80 

94% 23% 4.03 4.10 3.93 

69% 12% 4.01 4.02 3.99 

91% 22% 3.97 4.01 3.93 

89% 18% 3.94 3.93 3.95 

59% 8% 3.89 3.98 3.77 

87% 16% 3.89 3.90 3.88 

87% 21% 3.92 4.06 3.74 

75% 14% 3.90 4.12 3.58 

95% 27% 3.84 3.86 3.80 

99% 38% 3.85 3.99 3.64 

98% 32% 3.82 3.81 3.85 

Total sample size Is 340 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 

respondents who said they are tired of hearing the song. Songs must have 40% familiaritytoappearonsurvey. Sample composition is based 

on persons 12 +. Persons am screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RatemheMusic is a registered trademark of RatelheMusic.com. The RTM system, is available for local radio stations by 

calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

YRaR AGO 
1 

BTA6i 

No I : `Bless The Broken Road" - Rascal Flatts 

No I : "Tell Her" - Lonestar 

YEARS AGO 

No I : "(If You're Not In It For Love) I'm Outta Here"- Shania Twain 

® YEARS AGO 

No. I : "Brother Jukebox" - Mark Chesnutt 

2UYEARS AGO 

No. I: "You Can Dream Of Me "- Steve Wariner 

@ NEARS AGO 

Nc. I :"9 To 5" - Dolly Parton 

Vi. 

30 
""fEPARS AGO 

momsmatoosam 

Na. I : "This Time I've Hurt Her..." - Conway Twitty 

J 

RN COUNTRY TOP 30 POWEREUE 

IIEDIABASE 
CANADA 

LAST ,rS 
WEEK WEEK ARTIST TITLE LABEL'S¡ 

TOTAL +I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1 1 C. UNDERWOOD Jesus, Take The Wheel (Arista) 514 -7 

2 © B. PAISLEY fID. PARTON When I Get... (Arista) 475 +8 

8 © KEITH URBAN Tonight I Wanna Cry (Capitol) 397 +19 

4 O B. CURRINGTON Must Be Doin' Somethin' Right (Mercury) 395 +1 

7 5 e AARON LINES Lights Of My Hometown (BNA) 390 4 

6 6 TIM MCGRAW My Old Friend (Curb) 373 -9 

10 7 e J. MCCOY She Ain't Missió ... (Open Road /Universal) 361 -7 

3 8 GARTH BROOKS Good Ride Cowboy (Pearl/Lyric Street) 353 .64 

9 9 TRACE ADKINS Honky Tonk Badonkadonk (Capitol) 342 -16 

11 elf, GEORGE CANYON One Good Friend (Universal South) 330 +1 

5 11 GEORGE STRAIT She Let Herself Go (MCA) 325 -70 

20 ® JOSH TURNER Your Man (MCA) 323 +63 

12 13 SUGARLAND Just Might (Make Me Believe) (Mercury) 317 -1 

19 KENNY CHESNEY Living In Fast Forward (BNA) 295 +31 

16 ® F. HILL Like We Never Loved At All (Curb/WarnerBros.) 295 +1 

14 16* GORD BAMFORD Life Is Good (GWB /Royalty) 294 -3 

25 4D T. KEITH Get Drunk... (Show Dog Nashville /Universal) 283 +40 

18 18* AMANDA WILKINSON It's Okay To Cry (Universal South) 278 -2 

17 19 M. GENTRY She Don't Tell Me To (Columbia) 278 -4 

13 20.,E BRAD JOHNER I've Got It Good (306 /Universal) 273 -32 

22 e BON JOVI WIJ. NETTLES Who Says... (Island/IDJMG) 267 +21 

30 RASCAL FLATTS What Hurts The Most (Lyric Street) 257 +69 

15 23 LITTLE BIG TOWN Boondocks (Equity) 257 -30 

21 BEVERLEY MAHOOD Making It Up As You Go (Spin) 255 0 

27 . 0. MARSHALL That's What Love Is (BusyMusamíersal) 254 +47 

24 SARA EVANS Cheatin' (SonyBMG) 244 +3 

23 27* JOHNNY REID Missing An Angel (Open Road/Universal) 214 -40 

¡Debut> *Jll ROAD HAMMERS Nashville Bound (Open Road/Universal) 202 +20 

28 

/Debut> 

29 BROOKS & DUNN Believe (SonyBMG) 200 * AARON PRITCHETT Big Wheel (OPM/ 112 

8 1610 

11 1510 

5 1310 

8 1210 

7 1310 

12 1510 

9 13)0 

13 1410 

7 1010 

9 1610 

16 1410 

4 910 

10 1410 

3 1412 

17 1210 

5 1310 

2 1311 

3 12)0 

4 1210 

12 1510 

4 1210 

2 1112 

6 11(0 

6 1110 

4 1211 

4 1210 

15 1610 

1 1113 

.6 2 1011 

+84 1 1414 

18 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 1/22 -1/28. Bullets appear on songs gaining plays or remaining 

Oat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 

`below No. 15 are moved to recurrent after 20 weeks on the chart. ® 2006 Radio & Records. lip Indicates Carron. 

A Sneak Peek At The 

Media Audit Survey 
Continued from Page 42 

Country's cume audience in these 87 markets 

report being Americana listeners. 

The A&O report says, "Clearly, these three re- 

lated but comparatively very small genres are 

more unique to themselves than they are fragmen- 

tations of mainstream Country. They are also high- 

ly regionalized in their usage, whereas main- 
stream Country is almost equally popular in all 
regions throughout the country, with very few ex- 

ceptions." 
Continuing on that subject, Jaye Albright says, 

'The low format -sharing figures Media Audit is 

reporting between mainstream Country and Tra- 

ditional Country, Classic Country and America- 

na could be the beginning of some real fragmen- 
tation if those niche formats actually gain more 

than a short -term foothold. 
"At present, however, mainstream Country is 

big across all demos, and Classic Country and 

variety /male- targeted Traditional Country are 

quite regional and skew 45+ in their appeal. 

"If these stations convince media buyers how 
attractive that leading -edge boom audience is, 

they could become somewhat viable as a dus- 
ter-driven fragmentation strategy. If Oldies sta- 

tions continue to disappear, this approach will 
become even more attractive." 

An Overview 

Offering an overview of the entire study, Al- 
bright says, "Country is nowhere near as regional 

ltttrtt.rtr.ftrutMrrMIIPPRONO 

"Four in 10 Country 

listeners could be called 

` MASCAR dads,' whose lives 

and tastes are well- 

described in the Rascal 

Rafts song `Fast Cars & 

Freedom."' 
Jaye Albright 

as it once was, proving that it's indeed all of 

America's music these days. If 25-49 and 25-54 

are more a 'family reunion' than a target demo, 

then this data is an opportunity to meet our 
'family' personally. 

"They emerge as blue- collar, hard- working 
folks who tend to be more conservative, driven 
strongly by family values and a desire for safe- 

ty for their kids, faith -based, engaged in their 
community, very patriotic and do-it- yourselfers. 

"Two- thirds of them are family- oriented 
women who are busy and time -challenged, but 
four in 10 could be called 'NASCAR dads,' 
whose lives and tastes are well -described in 
the Rascal Flatts song 'Fast Cars & Freedom.' 

"As a format, we should be able to make a buck 
for a long time to come with this very posi -tive, 

large and active consumer audience profile." 
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COUNTRY REPORTERS 

WOMX/Akron, OH 
OM4P0: Kevin Mason 

API): Ken Sleet 
1 JACK INGRAM 

WGNNUbany, NY' 
PD: Buzz Brindle 

MD: Bill Earley 
NEAL MCCOY 

10301/Albuquerque, NM' 
OM: Bill May 

PD: Tim Jones 

APDRAD: Jeff Jay 
1 BIG & RICH 

1 JOIN CORBE I 

TRISHA YHRWOOD 8 ?ARM BROOKS 
KEIM ANDERSON 
JOE NICHAS 

KRST /Albuquerque. NM 
OM/PD: Eddie Haskell 

MD: Paul Bailey 
DIERKS BENTL 

MARTINA MCBRIDE WOOLLY PARTON 

.JOIN CORRES! 
TAM WILLMON 

KRRV /Alexandria, LA 

PDMID: Steve Casey 
10 BLAKE 55051 N 

1 JOSH TIMER 
2 MONTGOMERY GENTRY 
2 TRISHA YEAR /WOO e GARTH BROOKS 

WCTO /Allentown, PA* 

OMRD: Shelly Easton 

MD:Jendden 
TRSMA 

yfma, 
00110050005 

KGNC/Amarillo, TX 

OM: Tim Bedler 

APD/MD: Patrick Clark 
13 TRSMA YEANW000 & GARTH BROOKS 

B BLAINE LASSEN 
7 DIERKS BENTLEY 
7 JOE NICHa1 

KBRJ /Anchorage, AK 

PD: Matt Valley 
KENNY ROGER 

BIG 8 RICH 

WWWW /Ann Arbor, MI 
PD: Brian Cowan 

3 RAY SCOTT 

3 B160 RICH 

WNCY /Appleton, WI 

OM: Jeff McCarthy 

PD: Randy Shannon 
3 BIG 8. RICH 

1 PHIL VASSAR 

WKSF /Asheville, NC 

OM/PD: Jeff Davis 

APO/MD: Brian Hatfield 
23 601510501 

WKHX/Atlanta, GA' 
OMRD: Mark Richards 

MD: Gre 
RRIohnVn ecaRMBROOKS 

WPUR/Atlanfic City, NJ 

PD: Joe Kelly 
N Adii 

WIBL/Augusta, GA 

OM: Mike Kramer 

PDRAD: Bill Wed 
2 BLME SHELTON 

CRAIG MORGAN 

WKXC /Augusta, GA 

PD: T Gentry 

APO/MD: Zach Taylor 
TERRI CLARK 

DIERKS BENTLEY 

CHRIS CALE 
JOE N515LS 
LITRE BIG TOWN 

BIG 8 RICH 

KASE/Austin, TX' 
OM/PD: Mac Daniels 

APDRAD: Bob Pkvetl 
7 BLADE SHELTON 

5 LEANN AIMES 
4 JAMEY JOHNSON 

1 JASON NUM 
RODNEY ATKINS 

KUZZ/Bakerslteld, CA* 
PO: Evan Bndwotl 

ZDNA,0NE5 
ML KETCHLNI 
REBAMCENRRE 

BLAINE LASSEN 
TRSHA YEARN000 d GARTH BROOKS 

WPOCBaltimore, MD' 
PO: Ken Boesen 

APD/MD: Michael J. 
No Am: 

WYNK/Baton Rouge, LA* 

OM: Bob Murphy 

PO: Sam McGuire 

APD/MD: Austin James 
MARTINA MCBRIDE WOOLLY PARTON 

WYPYBaton Rouge, LA' 
PD: Dave Dunaway 

MD: Jimmy Brooks 
LITTLE BIG TOWN 

BIG & RICH 

RODNEY ATKINS 

ERIC CHURCH 

KYKR/Beaumont, TX 

OM: Joey Ammsbong 

PD/MD: Mickey Ashworth 
9 TRACY LAWRENCE 

3 BIG & RICH 

NEAL MCCOY 

WKNNBIIoxi, MS 

OM: Walter Brown 

PD: Bob Derer 
Normt 

WZIO(Biloxi, MS 

PD: Bryan Rhodes 

MD: Gwen Wilson 
I LEANN RIMES 

KEITH AV0RSON 
1 SHEDAISY 
I TRISHA YEAR,4O00 e GARTH BROOKS 

WHWK/Binghamton, NY 

OM/PD: Ed Walker 
15 MARTINA MCBRIDE WOOLLY PARTON 
I. IONE5T AR 

JOE NICHOLS 

WDXBBirmingham, AL* 
PD: Tom Hanrahan 

APD/MD: Jay Cruse 
KEITH ANDERSON 

LITRE BIG TOWN 

WBWNBleomington, IL 

OM/PD: Dan Westhoff 

APD/MD: Buht Stevens 
10 NEA MCCOY 

ID ROCKTE LYNNE 
IT JOE NICHOLS 
10 51EW5V 

WHKXBIuefield, WV 

OM: Ken Diet 
PDfiD Joe Jarvis 

26 TRISHA YEAEWV008 GA1111 BROOKS 

12 JO 0101015 
10 GARY ALAN 
7 MARTINA MCBRIDE WOOLLY PARTON 
7 BIG & RICH 

1 CHRIS CAGLE 
5 BLAINE LARSEN 
5 TRENT WILLMON 

5 LITRE BIG TOWN 

3 TM MURPHY 

KIZNBoise, ID' 
DM/PD: Rich Summers 

APDRAD: Burke 
2 TRISHA B GARTH BROOKS 
1 LITTLE BIG TOWN 

TRENT WLLMON 

KOFC/Boise, ID' 
OM: Kevin Godwin 

PD: Kevin Anderson 

APD/MD: Jim Miller 
4 LITRE BIG 111WN 

3 REBA 0010115E 
1 BON JON W /JENNIFER NETTLES 

CLINT BLACK 

WKLBBoston, MA* 
OM: Don Kelley 

PD: Mike Brophey 

APDRAD: Ginrry Rogers 
2 TRENT TOWN SON 

2 BON JOOVA/JENNIFER NETTLES 
2 MARTINA MCBRIDE WOOLY PARTON 

KAGGBryan, TX 

PORAD:JenniferAllen 
20 KENNY ROGERS 

20 BIG & RICH 

20 RODNEY MAINS 
20 .ISM VENRYNOO & GARTH BROOKS 

WYRKBuffalo, NY* 

PD: R.W. Smith 

AP2 
MOY 

Wep L 
AIR .BROONS 

WDKOBurlington 
OM/PD: Steve Pelkey 

MD: Chris Reed 
5 TRISHA VEARWOOD A. GARTH BROOKS 

WIXY/Champaign, IL 

PD: Sky Phillips 

MD: Nicole Beals 
15 LEANN RIMES 

5 JOE NICHOLS 
II TRISHA YEARWOOD d GARTH BROOKS 

7 KEITH ANDERSON 

7 TRENT TOMLINSON 
7 ROCKTE LYNNE 
7 TRACY LAWRENCE 

WEIL/Charteston, SC' 
OM/PD: Scott Johnson 

MD: Gare Griffin 
ROOKIE LYNNI 

WNKT/Charieston, SC' 
PD: Brian Driver 
19 IRENE WILLMON 

4 BIG0 RICH 
REBAMCENPAE 

LOMSTAR 
LIME BIG TOWN 

BLAINE LASSEN 

WOBE/Charleston, WV 

OM: Jeff Whitehead 

PD: Ed Roberts 

MD: Bill Nagy 
N PHIL VASSAR 

12 I FARO TIMES 

7 MONTGOMERY 6ENMY 

WKKT/Charlone' 
OM: Bruce Logan 

PDRAD: John Roberts 
1 CLINT BLACK 

TRISHA /GARWOOD 8 GARTH BROOKS 

WSOC/Charlotte* 
APD/MD: Rick McCracken 

4 DIERKS BENTLEY 

MARTINA MCBRIDE WWII V PARTON 

URRE BIG TOWN 

WUSY/Chattanoaga, TN' 
PD: Kris Van Dyke 

MD: Bill Poindexter 
LITTLE BIG TOWN 

ERIC CHURCH 

WUSN/Chicago, IL' 
PD: Mike Peterson 

MD: Marci Braun 
t TRENT TOMLINSON 

.ISM H EAR0010 8 601001 BROOKS 

DIERKS BENTLEY 

WUBEICincinnati, OH* 
PD: Marty Thompson 

API: Kathy O'Connor 

MD: Duke Hamilton 
3 LENIN RIMES 

2 JOINT CORBETT 

WYGY/Cincinnaf, OH* 
OM/PD: TJ Holland 

APDRAD: Dawn Michaels 
No AIM 

WGAR/Cleveland, OH* 
PD: Meg Stevens 

MD: Chuck Collier 
2 JO DEE MESSINA 

LODESTAR 

KCCY /Colorado Springs, CO* 

OM: Bob Richards 

PD: Jo Jo Tumbeauyh 
N TRISHAYFARWODD 8,ARTH BROOKS 

BiT;, 'IC- 
,0 K:PAM 

WCOS/Columbia, SC' 
PD: W Smith 

APDRAD: Glen Garrett 
3 TRENT TOMLINSON 

2 BON.SVI W /JENNIFER NETTLES 

WCOL/Columbus, OH* 
PD: John Crenshaw 

APD/MD: Dan E. lake 
BEN JON WIJENNIÆR NITRES 

WGSO/Coolcevine, TN 

OM: Marty MOHy 

PD: Gator Harrison 

APD Philip Gibbons 

MD: StewattJames 
CRAG MORGAN 
J0 DEE MESSINN 
VAN ZAN1 
.OE NICHOL& 

KRYS/Corpus Christi, TX 

OM: Paula Newell 

PD: Frank Edwards 
5 á11H ANDERSON 

5 BIG 8 RICH 
4 RODNEY AMINS 
3 DIERKS BENTLEY 

KPLX/Dallas, TX* 
PD: John Cook 

,h11),; .Cody Cody Alan 
No 

KSCS/Dallas, TX* 
OM/PD: Loran Palagi 

APO/MD: Chis Huff 
8 DIERKS BENTLEY 

KSYS/Dallas, TX* 

OM: Laurin Palagi 

PO: Gayle W. Polset 

MD: Chris Huff 
No Ades 

KYGO/Denver, CO' 
PD: Joel Burke 

MD: Garrett Doll 
PHIL VAS5AR 

GEORGE STRAIT 

KHKI/Des Moines, W 
OM: Jack O'Brien 

PD: Andy Elliott 

MD: Eddie Hatfield 
BIG I RICH 

T. ENT WIN! MON 

KJJYATes Moines, W 
OM: Jack O'Brien 

PD: Andy Elliott 

MD: Eddie Hatfield 
LITRE BIG TOWN 

WYCD/Detroil, M1' 
PO: Tim Roberts 

APD/MD: Ron Chatman 
3 DIERKS BENTLEY 

3 LITTLE BS TOW 
I ERIC CHURCH 

MARTINA MCBRIDE WOOLLY PARTON 

WDJR/Dothan, AL 

OMRD: Jerry Broadway 

ARD: Greg "Frogman" Ricsby 
12 JOE NIONDLS 
12 TRISHA YEARID000 &GARTH BROOKS 

5 KENNY ROGERS 

WTVY/Dothan, AL 

OM/PD: Amie Pollard 

MD: Mike Casey 
7 DANIELLE PECK 

6 CRAG MORGAN 

5 RODNEY ATKINS 

KKCB/Duluth 
PD: Derek Moran 

12 TRISHA YEARW000 & GARTH BROOKS 
7 BON JON WIJENNIFER NETTLES 

WAXX/ Eau Claire, WI 

PDRAD: Scanne House 
13 TRISHA YEARWOOD 8 GARTH BROOKS 
5 BIG 8 RICH 

KHEY/EI Paso, TX* 

PD: Steve Gramzay 

MD: Marty Austin 
1 BON JOVE W/JENNIEER NETTLES 

WRSF/Elizabeth City, NC 

OM/PD: Tom Charity 
30 FAITH HILL 
21 TESNA VEAAWOOO e GARTH BROOKS 
11 LOU B5 TOWN 
10 DIERKS REMRES 
10 KENNY ROGERS 

9 PHIL VASSAR 

8 .5E NICHOLS 

Stations and their adds listed alphabetically by market 
WXTA/Erie, PA 

OM: Adam Reese 

PDRAD: Fred Horton 
5 LEAMI RIMES 
5 GARY ALAN 
5 BIG RICH 

5 ROONEY ATKINS 

KKNU/Eugene, OR 

PD/MD: Jim Davis 
50 FAIM HILL 

10 TRSMA YEARYOOD & GARTH BROOKS 
10 á1M AK000SON 

WKDO/Evansville, IN 

PDRAD: Jon Prell 
15 010010015 
15 SCAM/ 
5 RAY KEITH 

8 INM :HEM/ 

KVOX/Fargo 

OM: Janice Whffimore 

PD: Eric Heyer 

MD: Scott Winston 
8 LENIN RIMES 

3 GARY ALAN 
3 BIG &RICH 
3 DOUG STONE 

3 TRENT WILLMON 
JOEL FRY 

KKIXFayetteville, AR 

PD: Dave Adleralt 

APDRAD: Jake McBride 

WKML/Fayeffeville, NC 

OM: Mac Edwards 

PD: PaulJohson 
APD: Dave Stone 

MD: Deane 

KAFF/Flagstal, AZ 

PD: C.J. Mum 

AFORAD: Hugh James 
15 TRISHA YEAMVOOD & GARTH BROOKS 

7 BIG RICH 

7 REBA MCENTIRE 

WFBE/FIint, MI 
PD: Coyle Collins 

AMID: Dave Geronimo 
B5 & RICH 

RODNEY ATKINS 

WXFUFlorence, AL 

OM/PD: Jeff Thomas 
B BIG &RICH 
B JOHN CORBETT 

8 MARK MCGUINN 

5 PIRATES OE THE MISSISSIPPI 
5 GARY ALAN 

KSKS/Fresno, CA' 
PD: Steve Pleshe 

MD: Jason Hurst 
12 JOHN CORBETT 

1 BIG A. RICH 

KUAD/Ft. Collins, CO 

PD: Mark Callaghan 

APD: Dave Jensen 

MD: Brian Gary 
KEITH ANDERSON 

51110115( 

WCKT/Ft. Myers, FL* 

CM/PD: Michael Cmise 

APO/MD: Dave Logan 
I I MANN RIMES 

O ARK5 BENTLEY 

WWGR/Ft. Myers, FL' 
PD: Mark Phillips 

APO: Steve Hart 
',Et ANN WOMACK 

DANIEL F PECK 

WOHK/Ft. Wayne, IN' 
OM/PD: Rob Kelley 

C ROOKIE LYNNE 

WOGK/Gainesville, FL' 
P0: Mr. Bob 

MD: Big Red 
KIN! ROGERS 

WBCT/Grand Rapids. MI' 
OMRD: Doug Montgomery 

APD/MD: Dave Taft 
2 CLINT BLACK 

7 SUSAN MYNAS 
1 GARY ALAN 

BIG A RICH 

TRISHA YFWW000 e GARIN BROOKS 

MR/Greensboro, NC* 

OM: Tim Satterfield 

PD: Trey Cooler 

APDRAD: kyle Ward 
2 TRISHA VEYOOD B GARTH BROOKS 

WRNS/Greenville, NC* 

PO: Wayne Carlyle 

MO: Jett Hackett 
10 JOE NICHOLS 

9 DIERKS WARP 
LONESTM 
KENNY ROGERS 

SUSAN MYWES 

WESC/Greenville, SC' 
PD Steve Geoferies 

APDRAD: John Landnom 
3 JASON ALDEAN 

WSSL/Greenville, SC' 
PD: Steve Geoff arts 
APD/MD: Ká Layton 

5 JO DEE MESSINA 

3 TRISMA YEW W000 & GOTH BROOKS 

WAYZMagerslowo 
PD Chris Maedle 
MD: Tori Anderson 

WRBT/Harrisburg, PA' 
OM: Chris Tyler 

PD: Joe Kelly 

APDRAD: Newman 
2 JOE NICNaS 
1 JO DEE MESSING 
1 BON JON WANNER NE 130 ES 

TRISMA YEARWOOD 8 GARTH 100055 
1 1ANN RIMES 

WWYI/HarOord, CT' 
PD: D: Sabel 

kW 

KILT/Houston, TX' 
PD: Jeff Garrison 

MD: Gre Frey 
4 Z0M1, NES 

KKBO/Houston, TX' 
PD: Johnny Chiang 

MD: Christi Brooks 
5156Y ROGERS 

WTCR/Huntinglon 
PD: Judy Eaton 

MD: Dave Poole 
5 000501 MCBRIDE WOOLLY PARTON 
5 UTIEBG TOWN 

5 BIG d RIOT 

5 REBAMCENIIRE 
5 JON CORBETT 

5 TRENIW1LLMON 

WDRM/Huntsville, AL 
OM/PD: Todd Beny 

APO: Slued Langston 

MD: Dan McClain 
No floh 

WFMSRndianapolis, IN' 
PD: Bob Richards 

MD:J.D. Cannon 
3 NON JOVI WUENNIFER NETTLES 

RODNEY ATKINS 
TRISMA VEARW000 8 GARTH BROOKS 

WMSI/Jackson, MS 

OM: Sieve Kelly 

PD: Rick Adams 

APD/MD: Kim Allen 
No OARS 

WUSJ /Jackson, MS 
PD: Tom Freeman 

MANE ONEAL 

YU 5051W 

WGNE/Jacsonvtlle, FL' 
PO/MO: Jeff Davis 

LITRE BIG TOWN 

TRENT WLLMON 

WROO /Jackoomdlle, FL* 
OM: Gail Austin 

PD: Casey Carter 

MD: John Scott 
8 TRISMA YEARW000 & GARTH BROOKS 
7 TOBY KEITH 

000151ÁR 
TRENT TOMLINSON 

80N JON Vi/JENNIFER NETTLES 

WXBO/Johnson City' 
PD/MD: Bill Nagy 
15 0HIL VASSAR 
II LEANN RIMES 

WFGI /Johnstown, PA 

MD: Lara Mosby 
1 TRENT TOM INS ON 
1 TRISMA VEARWOOO 8 GARTH BROOKS 

KIXO/Joplin, MO 

OM: Jason Knight 

PD: Rob Meyer 
16 KENNY CHE EY 

16 KEITH ANDERSON 

15 TRISHA YHAWOOD & GARTH BROOKS 

14 RODNEY ATKINS 

To RASCAL PIATTO 

ID PM MAWW 
IAORGA 

DIERKS BNV 
AN NICHAS 

WNWNBalamazno, MI 

PD: P.J. Lacey 

MD: Dewey 
2 LITTLE BI TOWN 

.ISHA YEA/MOOD & GARTH BROOKS 

KBEO/Kansas City, M0' 
P0: Mike Kennedy 

MD: T.J. McEntire 
2 STEVE HOLY 

LITTLE BIG TOWN 

TRENT MAMMA 
TRISMA YEW W00D & GARTH BROOKS 

KFKF/Kansas City, MO 
OM/PD: Dale Carter 

APD/MD: Tony Stevens 
N0 

WDAF/Kansas City, M0' 
PD: Wes McShay 

APOMID: Jesse Garcia 
10E 1505008 

WIVK/Knoxville, TN' 
OM/PD: Mike Hammond 

MD: Colleen Addair 
DIERKS BENTLEY 

JOE NICHOLS 

LITTLE BIG TOWN 

PHIL VASSAR 

WKOA/Latayehe,IN 
PD: Mark Allen 

MD: Bob Y® 
No Mets 

KMDLJLafayette, LA' 
MD: T.D. Smith 

I SUSAN RAYNES 

MARTINA MCBRIDE WOOLLY PARTON 

KXKC/Lafayette, LA 

PD: Renee Revd 
MD: Sean Riley 

5 KENNY ROGERS 

REBA MCENTIRE 

FRIG CHURCH 

WPCV/Lakeland, FL' 
PD: Mike James 

MD: JeniTaylor 
I TR5HA YEARWOOD B GARTH BROW 

SIAM 
NICHOL 

WIOV/Lancaster, PA' 
PD/MD: Dick Raymond 

TPSHA TEARNAIM & GARTH BROOKS 
1 ,DIERKS BENTLEY 

JOE NICHO S 

WITL/Lansing, MI' 
PD: Jay J. McCrae 

APD/MD: Chris Tyler 

PEERMENi FI 

KWNR/Las Vegas. NV' 
PD: Brooks O'Brian 

MD: Sammy Cruise 

WBBN/Laurel, MS 

OM/PD: Larry Blakeney 

APDRAD: Alison Scott 
10 CRAIG MORGAN 

10 NEAL MCCOY 

10 .OE NICHAS 
10 SHAWN KING 
10 JOHN CORBETT 
ID LRAM) MARTIN & CAGES TENNISON 

WBUULexingtnn, KY 

PD: Ba 

BOND BONON WREN/FIFER NETTLES 

KZKX/Lincoln, NE 

OM: Jim Steel 

PD: BrianJemings 
AFORAD: Carol Inner 

3 5HEOMSY 

KSSN/LiNle Rock, AR' 
PDMID: Chad Herila 

1RISRAYEAANOODB was 

UL /Los Angeles, CA' 
OM/PD: R.J. Curtis 

AMID: Tona Campos 
3 TRENT TOMLINSON 

TRISHA YEAAVW W O GAOH BROOKS 

WAMZ,/Louisville, KY* 
PD: Coyote Calhoun 

MD: NIM Train Lane 
12 JOE NICHOLS 

2 LEANN RIMES 
1 CMG MORGAN 
1 JO DEE MESSINA 

KEITH ANDERSON 

KENNY ROGERS 
LITRE BIG TOWN 

KLLLJLubbock, TX 

PD: Jeff Scott 

MD: Neoto Yates 
15 TRISMA YEARRO00 K GARN BROOKS 
5 TREK 10IML IN50N 

WWOM/Madison, WI' 
PD: Mark Grardin 

MD: Mel McKenzie 
NEAL MCCOY 

JOE NICHOLS 

LITTLE BIG TOWN 

TRISHA YEARW0008 GARTH BROOKS 

KIAI/Mason City, IA 

PDRAD: J. Brook 
3 .OE NICHOLS 
3 TRISHA YEMN000 & GARTH BROOKS 

2 LEANN RIMES 

Z TITTLE BIG TOWN 

KTEX/McAllen, TX' 
OM: Billy Santiago 

PD: Jab Cerda 

APO: Frankie Dee 

MD: Patches 
2 DANIELLE PECK 

TRACY LAWRENCE 
TRENT WILLMON 

KRWO/Medford, OR 

OM/PD: Larry Neal 

MD: Scott Schuler 
DANIELLE PECK 

ONESTAR 
JACK 10 ,501,1 
10E 50,155 
BIG e RICA 

WGKXAMemphis, TN' 
PD: Lance Tidwell 

MD: Traer John 
9 DIERKS ENTLEY 
2 TRENT WILLMON 

1 LITTLE BIG TOWN 

iRISIIA VEARW000 8 GARTH BROOKS 

WOKK/M e 
yridian, 

MS 

PDRAD: _ 
S 

WOO 10 N M D GRIM BROOKS 
10 NEAL MCCOY 

5 MARTINA MCBRIDE WOOLLY PARTON 
5 JAMIE MEAL 

WKISRAiami, FL' 
PD: Bob Barnett 

APO: Billy Brown 

MD: Darlene Evans 
18 GRETCHEN WLSON 
6 JOE NICHAS 
1 LEARN 1111K5 

LODESTAR 

WMIL/Milwaukee, WI' 
OMAN): Kerry Wolfe 

APD: Scott Dolphin 

MD: Mitch Morgan 
LEANN 50015 
JAMIE 0 'NH1 

KEEYIMinneapolis, MN* 
OM/PO: Gregg Swedbeng 

AAPO//iAD: Travis Mom 

WKSI/Mobile, AL' 
OM: Kit Carson 

PD/MD: Bill Black 
1 LEANN RIMES 

TRISHA YEAAW000 8 GAR. BROOKS 

KTOM/Monterey, CA* 

PD/MD: Dave Kirth 
13 L EARN EWES 

4 TOLD. .UNEF 
M.SHA YEAEM'000 & GARTH BRW KS 

PERKS BE DR/ V 

BEG KPETI 

WGTR/Myrtle Beach, SC 

OM/PD: Steve Stewart 
.PRIG MCRGAN 

5 JOE NICHOLS 

WKDF/Nashville, TN' 
OM/PD: Dave Kelly 

MD: Kim Leslie 
LITTLE BIG TOWN 

WSIX/Nashville, TN' 
OM: Clay Hunnicutt 

PDRAD: Keith Kaufman 
I GARY ALAN 

TRISHA YEARW000 & GARTH BROOKS 

WCTYMew London, CT 

OMRD: Jimmy Lehn 

APO: Dave Elder 
15 JOE NICHOLS 

6 KEIM ANDERSON 

WGHMorfolk, VA' 
OM/PD: John Shomby 

APDMID: Mark McKay 
I BGB RICH 

ROOKY AMANS 

MARTINA MCBRIDE WOOLLY PARTON 

KItKXNdessa, TX 

PD: Mire Lawrence 

APDAAD: Kelley Peterson 
2 DREWYMA0LK 

CRAG MORGAN 
KEITH ANDERSON 

JOE NCHOLS 
TRENT MUM00 
TRSMA YEARWOOD d GARTH BROOKS 

KTSTNklahoma City, OK' 
ONVPD: Tom Travis 

APD/MD: Anthony Allen 
2 TRENT &ALLMON 

LEANN RIMES 
KEITH ANDERSON 

KXKi/Omaha, NE' 
PD: Tom Goodwin 

MOO Craig Allen 

KPLM/Palm Springs, CA 

PD: Al Gordon 

MD: KoryE James 
Co JAMIE 'NEAL 
10 DIERKS BENTLEY 

10 JAMEY JOHNSON 
10 BIG &RICH 

WXBMRPensacola, FL 

PD/MD: Lynn West 
DIERKS BENTLEY 

BG d RICH 

TRISHA YENWW0OD d GARTH BROOKS 

WFYRReoria,IL 
OM/PD: Ric Morgan 
10 TRISHA YEARWOO & GARTH BROOKS 

5 MARTINA MCBRIDE WOOLLY PARTON 
5 SISAN MVRES 

WXTU/Philadelphia, PA' 
PD: Bob McKay 

APD/MD: Cadillac Jack 
O MARTINA MCBRIDE WOOLY PARTON 

BIG & RICH 

1 LODESTAR 
HEDAISV 

KMLEA'hoenix, AZ' 
PD: Jay McCarthy 

APDsWD: Dave Collins 
2 TR15HA VEARWUOD 8 GARTH BROOKS 

055 ANN WOMACK 
I JAMIE ONEAL 

KNIX/Pthoenix, AZ' 
PD: Ray Massie 

MD: Gwen Foster 
TRISHA VEARWR00 B GARTH BROOKS 

WDSY/Pittsburgh, PA' 
OM/PD: Keith Clark 

APORND: Stoney Richards 
3 LEANN DIMES 

LITTLE BIG TOWN 

WOGVPittsburgh, PA' 
PD: Mark Linder/ 

MD: Bob Domingo 
I ROOKIE LYNNE 

JOHN CORBETT 

WPOR/Portland, ME 

PD: Harry Nelson 

MD: Glen Made 
KEIM ANDERSON 

JOE NICHOLS 

KUPL/Portland, OR* 

PD: John Paul 

MD: Rick Taylor 
El PHIL VASSAR 

1 OIERIS BENTLEY 
JACK INGRAM 

1 DE NICHOLS 

KWJJ/Portland, OR' 
OM: Clads Ryan 

PD: Mite Moore 

APD/MD: Savannah Jones 

WOKO/Podsmouth, NH 

OM: Mark Ericson 

PD: MarkJennings 

MD: Dan Lennie 
1 1RISHA YE.ViW00D & GARTH BROOKS 

WCTKPProvidence, RI' 
OM: Rick Everett 

MD: Sam Stevens 
LJOE NICHOLS 

CRAG MORGAN 

KKCS/Pueblo, CO' 
PD: Cody Carlson 

2 CLINI ,ACK 

LITTLE BIG TOWN 

AG I RICH 
TRENT W11.100N 

SIEVE HOLY 

MARTINA MCBRIDE WOOLLY PARTON 

WLLR/Oued Cities, IA 

PD: Jim O'Hara 

MD: Ron Evans 
26 KENNY CHESNEY 

o LEE ANN WOMACK 

6 TOBE KEIM 

WODR/Raleigh, NC' 
OM: Paul Michaels 

PD: Lisa Mckay 

APO: Mike'Maddawg' Biddle 
.0E NICHOLS 

KOUT/Rapid City, SD 

PDRAD: Mark Houston 
21 TRISMA YEW W000 & GARTH BROOKS 
If LEANN RIAIS 

KBUL/Reno, NV 

OMM: Tom Jordan 

MD: Chuck Reeves 
9 BIG B RICH 

3 SAWYER BROWN 

1 HA KETCHNM 
TRENT WILLIAM 
TERRI CWM 

KUUB/Rene, NV 

OM: Jim McClain 

PDRAD: Valeri Ferrari 
6 LEANN RIMES 

KFRG/Riverside, CA* 
OM: Lee Douglas 

PD/MD: Don Jeffrey 
C JALNNG0 
2 HA K1EiCHUM 

WSLC/Roanoke, VA' 
PO: Brett Sharp 

MDw.RobynnJaymes 
so 

WYYD/Roanoke, VA 

PD/MD: Joel Dearing 
1 MIRANDA LAMBERT 

WBEEIRechester, NY' 
OM: Dave Symonds 

PD/MD: Billy Kidd 
1 DIERKS BENREY 

NEAL MCCOY 

MWTIM MCBRIDE WOOLLY PARTON 

JOE NICHOLS 

LITTLE BIG TOWN 

KNCl/Sacramento, CA* 

PD: Mark Evans 

APO: Greg Cole 
LITRE G TOWN 
TRISHA YEARWOOD & GARTH BROOKS 

WCENBaginaw, MI 

PD: Joby Phillips 

MD: Keith Allen 
4 TORY KEITH 

3 .MCK INGRAM 

JO NICHOLS 
BIG d RICH 
ON TCHEN WAN 

WKCO/Saginaw, MI 

OM/PD: Rick Walker 

MD: John Richards 
2 JACK INGRAM 

1 KENNY CHESNES 

I DANIELLE PECK 

WWFG/Salishury, MD 

OM/PD: Brian Cleary 

APD/TAD: Sandra Lee 
6 GAO( AL LAN 

KSOP/Salt Lake City, UT' 
APDRAD: Debby Turpin 

I BLAINE LARSEN 
TRENT WILLMON 
BG B RICH 

MARTINA MCBRIDE WOOLLY PARTON 
OINT BLACK 

JACK INGRW 
LIME BIG TOWN 

REBA MCENTIRE 

KUBL/Satt Lake City, UT' 
PD: Ed Hill 

MD: Pat Garrett 
LITRE BIG TOM 
BIG!. RICH 
REBA MCENTIRE 

JOHN CORBETT 
TRENT WLLMCN 

KAJA/San Antonio, TX' 
PD: Clayton Allen 

MD: Kacbs Lou 
NO kW 

KSON/San Diego, CA' 
PD: John Marla 

MD: Wes Poe 
1 BONJOVI W,JENNIFER NETTLES 

HA KETCHUM 

KUSSISan Diego, CA' 
PD: Mike O'Brian 

3 

MD: Cirgy Spicer 

I MARTINA MCBRIDE WAWA PARTON 
I KEITH ANDERSON 

KENNY ROGERS 

KRTY/San Jose, CA* 

PD/MD: Julie Stevens 
4 JOHN CORBET1 

2 WAN MCGIINN 
2 JO OE DESSINA 

1 TRISHA YEPAWOOD & GARTH BROOKS 

KKJG/San Luis Obispo, CA 

PO/MD: Pepper Daniels 
I2 NEAL MCCOY 

12 KENNY ROGERS 

5 JOHN CORBETT 

KSNI/Santa Maria, CA 

PDRAD: 11m Brown 
12 MARTINA MCBRIDE WOOLLY PARTON 
11 TITR1 BIG TOWN 

10 TERRI CLARK 

WCTOBarasota, FL' 
OM/PD: Mark Wilson 

APO: Heidi Decker 
3 VAN IWT 
1 TRENT 100110500 

BON JOVI W /eNMÆR NETTLES 
TRISMA VEVIWOOO 8 GARTH BROOKS 

KMPS/Seattle, WA' 
PD: Becky Brenner 

MD: Tony Thomas 
No Adds 

KXKS/Shrevepod,LA 
OM: Gary McCoy 

PD/MD: Ragen King 
No ANTS 

KSUX/Sioux City, IA 

PD ADD: 
ALLAN 

Michaels 

5 RR VASSAR 
A KENNY ROGERS 

2 JOHN CORBETT 

WBYT/South Bend, IN 

PO/MD: Clint Marsh 
LEANN RIMES 

TRISMA YEARN/ODD & GARTH BROOKS 

KDRIVSpokane, WA' 
OM/PD: Car Rolfe 

LITRE BIG MWR 
BIG & RICH 

REBA MCENTIRE 
TRENT VALLMON 

KIXZ/Spokane, WA' 
OM: Robert Harder 

PD/MD: Paul "Coyote" Neumann 

ARD: Lyn Daniels 
2 MARTINA MCBRIDE WOOLY PARTON 

I STEVE HOLY 

LITTLE BIG TOWN 

BIG d RICH 

REBA MCENTIRE 
TRENT WLLMGN 

WPKXBpringfield, MA' 
PD: RJ McKay 

MD: Jessica Tler 
1 MARTINA MCBRIDE WOOLY PARTON 

1 TRISHA YEWWOOD& EARTH BROOKS 
GARY ALLAN 

JO NICHOLS 

KTTS/Springfield, MO 

OM: Chris Cannon 

PD: Brad Hansen 

APO: Curly Clark 
I. DIERKS NTI FY 

T 
GARY ALLAN 

WIUSt. Louis, MO' 
PD: Greg Mozingo 

MD: Danny Montana 
Da Ws 

KATM/Stockton, CA' 
OM: Richard Perry 

PD: Randy Black 

APDRAD: Mahe Roberts 
a REBAMCENIIAE 

JOHN CORBETT 
TRENT MAMA 
MARTINA MCBRIDE WOOLLY PARTON 
LITRE MG ROAN 

BIG & RICH 

RODNEY ATKINS 

WBBS/Syracuse, NY* 
PD: Rich Lauber 

APO: Skip Clark 
I JO DEE MESSINA 
1 RAY SCOTT 

KEITHAKEBSON 

WAIB/Tallahassee, FL 

OM/PD: Doug P rtee 

MD: Tandi Lane 
I GARY WAN 

ROONEY MOONS 
ROCKE LYNNE 
SNEDASY 
NHL MCCOY 

BROOKS & DINN 

WOYK/Tampa, FL' 
OMAB: Mike Culotta 

APT: Beecher Martin 

MD: Jay Roberts 
I LEANN RIMES 

BIG & RICH 

ERIC CHURCH 

WTHI/Tene Haute. IN 

OM/PD: Barry Kent 

MD: Party Marty 
TERRIL ARK 

DIERKS BENTLEY 

CHRIS CAGE 
KENNY ROGERS 

REBA ?CENDRE 
TRISHA YEAR DOD& GARTH BROOKS 

WIBW/Topeka, KS 

PD: Rich Bowers 

APD/MD: Sleghanie Lynn 
ANDERSON 27 KEITH EP ON 

27 TRISMA YEARWOOOB GARTH 
BROOKS 

15 JAMO O'NEAL 
15 KENNY ROGERS 

WTCM/Traverse City, MI 

OM/PD: Jack O'Malley 

MD: Carey Carlson 
15 LEARN MES 

5 NEAT MCCOY 

5 B5 & RICH 

5 MENT WILLMON 

KIIM/Tucson, AZ' 
OM: Herb Crowe 

PD/MD: BuzzJacson 
I TRISHA YEARWOW d GARTH 

BROOKS 
MARTINA MCBRIDE WOOLLY 

PARTON 
REBA/MCENTIRE 

KV00/Tulsa, OK' 
PD/MD: Ric Hampton 

-RISHA YEARW00 & GARTH 
BROOKS 

'5 JO DE_MESSINA 
KEITH ANDERSON 

LEANN RIMES 

WWZDRupelo, MS 
OM: Rick Stevens 

PD: Bill Hughes 

APO: Paul Stone 
14 JASON ALDEAN 
El TRISHA YEARWOOOB GARTH 

BROOKS 
B RHETT AKINS 

8 DANIELLE PECK 

WPRGNttca, NY 

OMRD: Tom Jacobsen 
16 SM0AT5Y 

KIUGN'rsalia, CA' 
PDRAD: Dave Daniels 

NEAL MCCOY 

LITRE aG ROAN 

WIRKAN.Palm Beach, 
FL' 
PD: Mitch Mahan 

MD: JR Jackson 
I JOHN CORBETT 

TRENI WILLNION 

JOE NICHOLS 

WACO/Waco, TX 

OM/PD: Zack Owen 
10 KERH ANDERSON 

WMZOMZashington, DC* 
PD: George King 

MD: Deena Blake 
6 JAMEY JOHNSON 

5 VAN ZAK 
2 KEITH ANDERSON 

2 DANIELLE PECK 

WDEZIWausau, WI 
PD: Bob .tong 

APO/MD: Vanessa Ryan 
15 GARY ALLAN 
IS JOE NICHOLS 

WOVKANheeling, WV 
PO/MD: Jim Elliott 

2 HAL KETCHUM 

2 LITTLE MG TOWN 

KFDIMfichita, KS' 
OMRD: Bevedee Brannigan 

MD: Carol Hughes 
6 MISHAYFAH BGARTH 

BROOKS 

KZSN/Wichita, KS' 
OM: Lyman James 

APD/ND: Tracey Garrett 
No AGA& 

WGGY/Wilkes Barre, PA' 
OM: Jim Rising 

PD: Doc Medek 

MD: Carolyn Limey 
1 KENNY SNEY 

REBAMCFNORE 

11ENT WLMON 
LODESTAR 

KXDD/Yalkima, WA 

OM/PD: Dewey Boynton 

APD/MD: Joel Baker 
30 TRISMVEARW000 K GAP. 

BROOKS 

LEANN RIMS 
KEITH ANDERSON 

WGTY/York, PA' 
PDRAD: Brad Austin 

2 KENNY RIMERS 
I TRISMA YEA/MOOD B GARTH 

BROOKS 
DIERKS BENTLEY 

PtwERH 

MEDIABASE 
'Monitored Reporters 
206 Total Reporters 

118 Total Monitored 

88 Total Indicator 

Did Not Report, 
Playlist Frozen (4): 
KGKLISan Angelo, TX 
KJLO/Monroe, LA 
WJLSBeckley, WV 
WPAP/Panama City, 
FL 

J 
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RBtellhelUSicwcOm 
n N®LU4KK 

America's Best Testing AC Songs 12 + 
For The Week Ending 1/27/06 

W W W 
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 

J. BRK:KMAN WIW. BRADY utfil (WaltDrsrtey/Hoiywoodl 3.81 3.86 740/D 17% 3.82 3.58 3.88 

ROB THOMAS Lonely No More (Atlantic) 3.71 3.96 98% 40% 3.80 4.00 3.74 

MICHAEL BUBLE Home (143 /Reprise) 3.77 3.99 91% 36% 3.12 3.71 3.73 

EAGLES No More Cloudy Days (ERC) 3.75 3.13 85% 24% 3.73 3.36 3.82 

KELLY CLARKSON Because Of You (RCA /RMGI 3.73 3.84 94% 29% 3.75 3.77 3.74 

LIFEHOUSE You And Me (Geffen) 3.71 3.89 91% 31% 3.72 3.61 3.73 

NATALIE GRANT Held (Curb) 3.65 3.62 54% 11% 3.63 3.75 3.60 

KELLY CLARKSON Behind These Hazel Eyes (RCA /RMG) 3.62 3.85 94% 40% 3.61 3.69 3.59 

CYNDI LAUPER fIS. MCLACHLAN Time After Time (Epic) 3.61 89% 21% 3.59 3.71 3.55 

SANTANA f!M. BRANCH I'm Feeling You (AristaIRMG) 3.59 3.56 89% 28% 3.66 3.45 3.72 

ERIC CLAPTON Say What You Will (Duck/Reprise) 3.58 3.63 77% 18% 3.56 3.26 3.64 

HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard 3.54 3.55 84% 23% 3.59 3.20 3.69 

JON SECADA Window To My Heart (Big 31 3.54 3.61 79% 24% 3.50 3.22 3.58 

MELISSA ETHERIDGE I Run For Life (Island / IDJMG) 3.52 3.48 81% 23% 3.55 3.79 3.48 

D.H.T. Listen To Your Heart (Robbins) 3.41 3.17 95% 40% 3.41 3.31 3.44 

ENYA Amarantine (Reprise) 3.44 50% 12% 3.27 3.16 3.30 

ANNA NALICK Breathe (2 AM) (Columbia) 3.41 3.58 89% 40% 3.33 3.67 3.23 

BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 3.39 3.58 91% 42% 3.41 3.36 3.42 

JAMES BLUNT You're Beautiful (Atlantic) 3.24 3.59 91% 42% 3.20 3.54 3.11 

MARIAN CAREY We Belong Together (island /IDJMGI 2.91 3.13 94% 55% 2.89 3.04 2.84 

Total sample size is 315 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very 

much . Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 

on persons 12 +. Persons are screened via the Internet Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com result are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

RR 
CANADA 

LAST 
WEEK 

1 

2 

3 

4 

6 

5 

7 

8 

AC TOP 30 

WEEK ARTIST TITLE LABEL(S) 

SJAMES BLUNT You're Beautiful (Atlantic) 

LIFEHOUSE You And Me (Geffen) 

3 DANIEL POWTER Bad Day (Warner Bros.) 

o EAGLES No More Cloudy Days (ERCI 0. BEDOUIN... When... (Stomp /WarerMusic Canada) 

6 4 FEIST Inside And Out (Arts 8 Crafts) 

TOTAL 
PLAYS 

471 

414 

344 

337 

319 

305 

7 B. ADAMS Why Do You Have To Be... (Universal) 290 

o SANTANA fIM. BRANCH I'm Feeling You (SonyBMGI 287 

9 

04 MELISSA O'NEIL Alive (SonyBMGMusic Canada) 257 

I KELLY CLARKSON Because Of You (RCA/RMG) 238 

11e DIVINE BROWN Help Me (Blacksmith) 212 

12 BOOTIE... One Love (Sneaky Long /Vanguard/ 211 

14 

12 

10 

13 

16 

11 

17 

15 

19 

20 

18 

22 

30 

23 

24 

21 

26 

!Debut> 

29 

25 

28 

13 ERIC CLAPTON Say What You Will (Duck/Reprise) 184 

JON SECADA Window To My Heart (Big 31 174 

15,E SIMPLE PLAN Untitled (Atlantic) 169 

GINO VANNELLI It's Only Love (Universal Music Canada)166 

D.H.T. Listen To Your Heart (Robbins) 163 

CYNDI LAUPER fIS. MCLACHLAN Time After Time (Epic)147 

SHERYL CROW Good Is Good (A &M /Interscope) 120 

20 MELISSA ETHERIDGE I Run For Life (island /IDJMGI 120 

RICHARD DESJARDINS... Tu M'aimes -Tu (Musicor) 95 

DANIEL POWTER Free Loop (WarnerBros.) 87 

23, PHILOSOPHER... Castles... (Sony BMG Music Canada) 83 

KELLY CLARKSON Behind These Hazel Eyes (RCA/HMG) 80 

25 r LIKOTA SON Try (Baba's Garden) 80 

26 GWEN STEFANI Cool (Interscope) 72 

®fir COLIN JAMES Into The Mystic /MapleMusic /UMG/ 70 

SYLVAIN COSSETTE Mina (Artiste) 70 

29* MARIE-C. TOUPIN Tout Effacer (Disques LaDDebecoisel 69 

MADONNA Hung Up (Warner Bros.) 64 

8 0 

PEOWERED13 

1NEDIABASE 

.1- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+20 

+6 

-31 

+3 

+1 

-20 

-6 

+9 

+22 

+49 

-4 

-15 

-13 

+29 

-50 

+31 

+10 

+28 

+5 

-8 

+11 

+28 

-1 

+1 

-19 

-1 

+31 

+8 

-8 

+2 

22 1010 

21 1110 

33 BIO 

23 910 

18 810 

26 510 

15 810 

17 BIO 

12 910 

4 1310 

15 810 

22 610 

14 710 

8 510 

25 510 

12 811 

13 710 

4 1010 

18 610 

8 510 

5 DIO 

2 710 

5 410 

9 310 

20 210 

11 310 

1 1013 

4 010 

4 010 

4 310 

23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. lip Indicates Cancon. 

Stations 

WYJB /Albany, NY' 
PD: Kevin Callahan 
MO: ChM D' Han 
No Adds 

KMGNAIbuuerque, NM' 
OM: =Eddie Haskell 
PO: Km Wrenn 
No Adds 

WLEV/Allentown, PA' 
OM: DANA Easton 
PD Wee Rinsed 

MICHAEL RUBLE 

KYMGiAnchorage, AK 
DM Mark Nmphy 
PO/ND Gan Rain 
No Adds 

WFPG.fAllantic City, NJ' 
PO: Wry Cade 
MD: Modern Aqua 
No JMd 

WBBD/Augusta, GA' 
OM: Milo, Kramer 
PO: Les Wynmldw 
No A Adds 

KKMJJAustin, TX' 
PD: NeaAWeal 
l.0: Stephen Michael Ken 
Ma Sheny Knight 
13 CARR E UNDERWOOD 

ENYA 
BARRY MANILOW 

KEIOJ URBAN 
MICHAEL BUGLE 

KKMY/Beaumont, TX' 
OM: Joey Armstrong 
PD WDAiters 

SHERYL CROW 

BOWIE MITT 
DIRN DIAZ 

WMJYBiloxi, MS' 
ONRD: Walter Brown 
Na Add: 

WYSEBirmingham, AL' 
PO: Chin Arledge 
APORNt Ralmi, Vining 

JAMIES BLUNT 

KXLè/Boise, ID' 
0M: JeC Cochran 
PD: Tobin Jeffries 

3 JORDAN KNIGHT 

LEÁNN RIMED 
MICHAEL BUGLE 

WMOL/Boston, MA' 
WARD Don Kelley 
APO. Candy Olerry 
MD. M :rk Laurence 
No DIG 

REPOR TERS 
and their adds listed alphabetically by 

WEZFBuriington' 
OM: Stew Comeer 
PO: Gale Parmelee 
APO: Bob Cady 

M0: Jennifer Foci 
6 JAMES BLUNT 

LEANN RIMES 

ROB THOMAS 

WHBC/Canton, OH' 
OMRO: Te!!ryry Smmon 
MD: Kasbph Kw 
No Adds 

WSUYICharieston, SC' 
OMR0: Min Edwards 
MONAD: John Nang 
No Adds 

WVAF/Chadeston, WV 
Po: Rid Johann 
17 KELLY CLARKSON 

5 MICHAEL RUBLE 

WOEF/Chattanooga, TN' 
DMRD Denny Howard 

APO: Patti Sanden 
M0: Robin Daniels 

G00 GOO DOLLS 

MELISSA ETHERIDGE 

WLIT/Chicago,IL' 
OM/PD: Dann Davis 
MO: Eric RIdWre 

1 MICHAEL BORIE 

WRRMICincinnati, OH' 
PD. II Holland 
APO: Ted Mom 

MICHAEL BUBLE 

WDOK/Cleveland, OH' 
PO: SCne Miller 
MO Ted Kowalek 
No Adds 

KKLVColorado Springs, CO' 
OM: Bob Richad, 
PR. Chris Pickett 
MD: Kyle Matthews 
No Adds 

WTCB/Columbia, SC' 
OMPD. Bern Johnson 
APO: Jennifer Jensen 
No Adds 

WSNY/Calumbus, OH' 
PD Chuck Knight 

MO' Mad Regaman 
4 JAMES BLUNT 

KKBA/Corpus Christi, TX' 
OMRO: Ed Osano, 

No Adds 

KV(LBallas, TX' 
OM. Kort Johnson 
PO: Niäi Nee 
NO Jay Crowell 

5 SANTANA VMICHELLE BRANCH 

WLOT/Dayton, OH' 
0M: Joe Steen 
P0. Sandy Collin 
APO/MO: Bron Michel, 
No Adds 

KOSI/Denver, CO' 
PO: One 0illon 
MD Steve Hammon 
No Adds 

WMGC/Detroit, MI' 
OM Am Harper 
PD: Loh BemeO 
MD: Jas Nay 
No Adds 

WNIC/Deboit, MI' 
Po- Den Gmeefte 
MOIMD: Them Lucas 

LEANN RIMES 

WOOF/Dothan, AL 
PDRAO Leigh Sinon 

I I KIMBERLEY LOCKE 
10 ROB THOMAS 

NEIL DIAMOND VBRIAN WILSON 

LEHN RIMES 
MICHAEL RUBLE 

KTSMIEI Paso, TX' 
PORAD Bill Tole 
APO: Sam Cession° 

DANIEL. POWTER 

DIAN DIAZ 

WXKC/Erie, PA 
P0: Ron Men 

3 LEANN RIMES 

3 BONNIE MITT 

WIKY/Evansville, IN 
PORAO: Mark Baker 
No Adds 

KEZA/Fayetteville, AR 
PO- Jim Hamill 
MO: Rid Higdon 
No Adds 

WCRZ/Flint, MI' 
OM PO: lay Pain) 
MDIMD: George McIntyre 

KEITH URBAN 

BARFLY MANILOW 

WOLT/Florence, AL 
OMPD. Charlie Rom 

14 JON SECADA 

market 

WDAR/Florence, SC 
OM'. Randy Wilcox 
FO Wil Nichols 
MD Evan Bei 

8 DANIEL OWIEB 
6 MICHAEL BUBLE 
4 GOD GOO DOLLS 

3 JEREMY CAMP 

WAFY/Frederick, MD 
Po: Chan Poona 
APDRM: Mart RidoNs 

KEITH URBAN 

KELLY CLARKSON 

KSOF/Fresno, CA' 
OM: E. Untie Johnson 
PO: Mike Brady 
MO: Krisen Killer 

1 IL 0IUD A CELINE DION 

KTRR/Ft. Collins, CO' 
OMRO' Mark Callaghan 

No Adds 

WL.HT/Grand Rapids, MI' 
OMRO: Bill Bailey 
MD: Om Caron 

MICHAEL BUBI E 

W000Brand Rapids, MI' 
OM: Doug Montgomery 
PRIMO John Pala) 

3 JAMES BLUNT 

WMAG/Greensboro, NC' 
0M Tim Saeedield 
PORd0. Scott Keith 
No Adds 

WMGV/Greenville, NC' 
P0: Colleen Jackson 
No Adds 

WMYI/Greenville, SC' 
OM: Steve &eoeenes 
PO/MD: Greg McKinney 

I (ANN RIME S 

WSPA/Greenville, SC' 
OM: Mar Hamlin 
PO/MD: Mike McKee! 
No Ans 

WRCHMartford, CT' 
PO: Allan Camp 

MD: Joe Hann 
No Adds 

KRTR/Honolulu, HI' 
OMRD: Wayne Mana 
No Adds 

KSSK/Honolulu, HI' 
POMADE Paid Moon 
WD: Ham Carr 
No Adds 

KUMUMonolulu, HI' 
OMRD: Ed Kan) 
MO: Lan Kirk 

2 0640 
DIAN DAZ 

WAHRMuntsville, AL' 
PD Chris Calloway 
MON0: Jackie Lon 
No Adds 

WRSAMuntsville, AL' 
Po John Malone 
MO: Nand CIMMMI 

DAN DIAZ 

WJKK/Jadaon, MS' 
PD: John Antony 
No Adds 

WTFM/Johnson City' 
Po: Wed Defnenm 

DANIEL POWER 

WKYE/Johnstown, PA 
Po: Jack Michaels 
MO Brian Woe, 

DANIEL POWTER 

WOLIVKalamazoo, MI 
0M: Ken Lanphear 
POIMD. Man Wertz 

6 MICHAEL RUBLE 

KSRC/Kansas City, MO' 
APDAAO: One Johnson 
No Adds 

KUDL/Xansas City, MO' 
ON/PD Thom McGinty 
No Adds 

WJXB/Knoxville, TN' 
Po: Jeff Jernigan 

LEANN RIMES 

MICHAEL RUBLE 
DAN DIAL 

KTDY/Lalayette, LA' 
PO:CJ Clements 

APO' Debbie Ray 

MO Steve Wiley 
No Adds 

WFMK/Lansing, MI' 
OM: Ray Marshall 

PORNO: Chris Reynolds 
3 JIM BRICKMAN WIWAYFF BRADY 

JEREMY CAMP 

KSNEILas Vegas, NV' 
PD Tom Chan 
MD John Bene 
No Adds 

KLMYA-incoln, NE 
ON Am Steel 
PORN0: Soenq Valentine 

8 MICHAEL RUBLE 

KOST/Las Angeles, CA' 
PORNO: Stella Rohner 
NO Adds 

WMGN/Madison, WI' 
PD Pot O'Neill 
MD: MM Abbott 
No Adds 

KVLY/McAIIen, TX' 
PO: Alex been 
11 BON JIM WIJENNIFER NETTLES 

WLRO/Melboume, FL' 
OM: Ken Holiday 
POs Michael Lowe 
MP Mindy Leary 

DANIEL ROARER 

BONNIE RAITT 

WRVR/Memphis, TN' 
O BA U: Jerry Dean 
MO. Larry n 

RASCAL FIATTS 

WMGO/Middlesex, NJ' 
PO: im T01A 

No Adds 

WMXC/Mobile, AL' 
OM: Kit Carson 

PO. Dan Mason 
MD: Mary Booth 
No MIT 

KJSN/Modesto, CA' 
PORND: Gary Michaels 
No adds 

WOBM/Monmouth, NJ' 
PD: Slave Adeline 
MD: Brian Moore 
No Adds 

KWAV/Monterey, CA' 
P0RA0: Beni, Moody 
No Adds 

WWLW/Morgantown, WV 
OMRD Chad Penn 

7 JON SECADA 

WALK/Nassau, NY' 
PONAD' Rob Miller 
13 NICKELMCY 

WKJY/Nassau, NY' 
PO: MN Edwards 
MO: Jodi Vale 
No Adds 

WLMG/New Orleans, LA' 
pa Awl 
WORAO Sine Deter 
23 JAMES BLUNT 

18 KELLY CLARKSON 

WLTWINew York, NY' 
PO: Jim Ryan 

MO: Morgan Pene 

No Adds 

WHUDINewburgh, NY' 
OMRD Stern Petrone 
APDAIO: Tom Farm 
No Adds 

WWDE/Nortolk, VA' 
PM Bon London 
21 JAMES BLUNT 

8 MOORE O THE BLOWRSH 
1 KEITH URBAN 

KMGL/Oklahoma City, OK' 
POIMD: Steve O'Brien 
No Adds 

WMGF/Oriando, FL' 
OM: Cps Nampmler 
PDAAO: Ken Payne 

APO. Brenda Matthews 
No Adds 

KEZN/Paim Springs, CA 
OM One While 
Po: Rick Shaw 
No Adds 

WMEZ/Pensacola, FL' 
P0: Lu Valentino 

MICHAEL RUBLE 

WSWT/Peoria, IL 
OMPD: Randy Rundle 
No Adds 

KESZ/Phoenix, AZ' 
PO: Kevin Gossett 
WDRAD. Scott Brady 
No Adds 

WLTJ/Pittsburgh, PA' 
POW) : Chuck Stevens 

TRAIN 

WSHIIMittsburgh, PA' 
PO/MO: Ron MNII 

B ROGER WOOD A THE FAN CLUB 

WHOM/Portland, ME 
0MR0: Tim Moore 
No Adds 

KKCW/Porlland, OR' 
OMRO: Tom Coles 
MDRAO: Man Lawson 
No Adds 

WWLI/Providence, RI' 
ON/PD: Tony Bristol 
APO. Mike Rohn 
No Adds 

WRAL/Ralei hh,, NC' 
OPLPO: Joe Wade a 

MD: Jim Kelly 
No Adds 

KNEV/Reno, NV' 
OM: Tom Johan 
PD/MO Jew Cootie, 
No Adds 

KRNOBeno, NV' 
POAID: Don Frits 
No Adds 

WTVRBichmond, VA' 
OMRO. Bill Cahill 
APO: Adam SMbhn 
MO: KMSimons 
No Adds 

WSLO/Roanoke,VA' 
OR Jim Murphy 
MD: Did Daniel. 
No Adds 

WGFB/Reddord, IL 
MAD Doug Daniels 

5 MICHAEL RUBLE 

KGBY/Sacoamento, CA' 
PO' Mike Bedak 

KEITH URBAN 

KYMXJSacramento, CA' 
PD Bryan Jades, 
MORAD: Jennifer Wood 
No Adds 

WGER/Saginaw, MI' 
OM: Dare Maurer 
PO- Tommy Fronk 

APO Michelle Langety 
No Adds 

KBEE/Sall Lake City, UT' 
Po. Busty KByc 

KELLY CLARKSLIN 

KSFI/Salt Lake City, UT' 
PD Dain Craig 

APR: Bob Nelson 
MO: Brian defers 

LEANN RIMES 

ENYA 

KOXT/San Antonio, TX' 
POIMO: Ed Scarborough 
APO: Jim Conte 

A KELLY CLARKSON 

KBAY/San Jose, CA' 
PD Dana Jang 
AMMO: Mike Oiling 
No Adds 

KSBL/Santa Barbara, CA 
OMRD: Keith Royer 
MD Polei Die 

No Adds 

KRWM/Seat0e, WA' 
PO: Gary Nolan 
MO' Lam Dane 

MICHAEL BUGLE 

KVKIIShrevepRA, LA' 
OM Gary McCoy 

PORNO: Stephanie Hultman 
LEANN RIMES 

MICHAEL BUGLE 

WNSN/South Bend, IN 
Po: Jim Roberts 
14 GOO GOO DOLLS 

KISCBpolcane, WA' 
DM Roped Hader 
PO/MAD Dawn Marcel 
No Adds 

KXLYBpokane, WA' 
PORN: Beau Tyler 
No Adds 

WMAS/Springheld, MA' 
0MRO: Paul Cannon 
MOIMD Rob Anthony 
No Adds 

KGBXISpringfteld, MO 
OM/PO. Paul Kelley 

MOIMO: Dan Roberts 
LIFEHOUSE 

KEZK/St. Louis, MO' 
PD: Mark Edwards 
APO: Bob London 
No Adds 

KJOY/Stockton, CA' 
OM -. John Christian 
PORNO: Dirk Kooyman 
No Adds 

WYYY/Syracuse, NY' 
0M: Rich Lauber 
PD Kathy Rowe 

MORAO: Marne Mason 
1 MICHAEL RUBLE 

DANIEL POWTER 

WRVF/Toledo, OH' 
0M. Bill Michaels 
PD: Tom Cook 

BONNIE MITI 
DARREN HARI S 

KONA/Tri- Cities, WA 
POWO: Greg Martin 

2 CYNDI LAUPER ISARAR 
MCLACHLAN 

KOOI/rylar, TX 
PD: ChMle 07mpn 
M0: Redd Meta 

2 KELLYCLAFKSON 
2 CYNDI LMJRR /SARAH 

MCUCHLAN 

WLZWNd'ca, NY 
OM: Torn JaIa1Mn 
PD: Eric Mllln 
MO' Mark RicaMes 

LEANN EWES 
CAO GOO DOLLS 

CYNDIUIUPERL5ARAH 
MCLACHLAN 

WEAT/W Palm Beach, FL' 
PRIMO: Rick McWdey 
No Mds 

WASH/Washington, DC' 
Po: BW Hew 

BONNIE MITT 

KRBB/VAddfa, KS' 
WARD. Lyme James 
MD Dan NAM. 

4 18TH WEAN 
2 JESSE MCC:ARTNEY 

MELISSA ETHERIDGE 

WMGS/Wilkes Barte, PA' 
ON Jim Osman 
PO: Stan Millie* 
MO: Man lipa 
18 NICKELA'.I( 
6 ROB WOWS 
4 TRAIN 

WJBRMnkninton, DE' 
MOD O Midel Wade 
MD: CaMy lilt 
No Adds 

WSRS/Wercester, MA' 
PORNO. Tom hell 

DIAN DA: 

WARM/York, PA' 
PD. Dare tidlmny 

KELLY CLARKSON 

PO91i'EREDEN 

MEDIABASE 
' Montored Reporters 
127 Total Reporters 

103 Total Monitored 

24 Toral Indicator 

Did Not Report, 
Playlis: Frozen (1): 
WZIDPManchester, NH 

J 
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Mark & Kim At 20 
Celebrating the KOST /Los Angeles morning duo 

By Julie Kertes 

KOST/Los Angeles is off to a roaring start in 2006. In the fall 
book the station is No. 1 12 +, up from summer's 3.1 to 4.4. 

But that's just one thing the station has to celebrate. Its morning 
duo, Mark & Kim, are also celebrating 20 years at KOST, making 
them the longest -running morning show in Los Angeles. 

In honor of their anniversary, Mark Wallen- 
gren and Kim Amidon, who made radio histo- 
ry on Feb. 3, 1986, by becoming the industry's 
fast equally billed, equally paid male -female on- 
air team, will receive one of the entertainment 
industry's most prestigious honors, a star on the 
Hollywood Walk of Fame, on Feb. 3, 2006. 

Here's what some of this duo's esteemed col- 
leagues -past and present -have to say about 
them. 

Former KOST PD 

To say that Mark & Kim have played an inte- 
gral part in my radio life would be a gross un- 
derstatement. As their colleague, I saw firsthand 
how two major -market morning person- 
alities worked, clicked, gelled, fought, laughed, 
cried and loved as a team. 

Former KOST Sales Manager 

Mark & Kim, I want to say a heartfelt congrat- 
ulations to the two of you for bringing such joy, 

laughter and love to so many of us for 20 years. 
I worked with the two of you for 12 years in 
many sales -management capacities, and the fun 
we had was unsurpassed. 

Iwas with youwhenyou made your firstbroad- 
cast and spent many amoming in yourstudio,beg- 
ging you to go off the playlist and assuring you that 
Jhani Kaye would never find out- yeah, right. 

I have such love, trust and respect for you. I 

am so proud of all that both of you have accom- 
plished. Most important, it gives me such plea- 
sure to know that 20 years later we are still dose 
friends - not just business friends, but person- 
al friends. When all is said and done, that is what 
I cherish most. I love you both very much. 

Mark & Kim, then and now 

No matter what happened in their lives on 
and off the mike, when the on -air light came on, 
Mark & Kim let nothing get in the way of the 
show. That's professionalism at its best. Congrat- 
ulations, Mark & Kim. Here's to another 20 

years. 

Tip Land 

Former KOST Asst. PD 

Congratulations on 20 years of great radio in 
Los Angeles. I love you guys, and I especially 

MILLION -DOLLAR SMILES Seen 

here during a 1989 studio visit to KOST /Los 

Angeles are (1 -r) KOST's Kim Amidon, the 

ageless Gloria Estefan and KOST's Mark 

Wallengren. 

50 Radio & Records February 3, 2006 

AN ENCOUNTER WITH AC GREATNESS 
The first KOST in- studio artist was Barry Manilow. Seen 

here back in 1986 are (I -r) Mark Wallengren, Manilow 

and Kim Amidon. 

BEE GEE FEVER The Brothers Gibb coasted by the KOST /Los Angeles studios back 1993. 

Seen here (I -r) are KOST morning host Mark Wallengren, Robin Gibb, Maurice Gibb, KOST morning 

host Kim Amidon and Barry Gibb. 

JUST A COUPLE OF KIDS Seen here in 1988 are (l -r) Kim Amidon. teen idol David Cassidy 

and Mark Wallengren. 

MATCHING HAIRDOS Michael Bolton exchanged styling tips with Mark & Kim back in 1990. 

Seen here (1 -r) are Bolton, Kim Amidon and Mark Wallengren. 

enjoyed my time working with you both. Con- 
tinued success to The Mark & Kim Show. 

I'd like to share a career- altering moment for 
me that Mark & Kim provided. Unfortunately, 
it was off -air. We were at Disney World in 
Orlando, doing a weeklong remote. On this par- 
ticular night we were at a show that featured our 
Sales Manager, Leon Clark, portraying an Indi- 
an, feathers and all. He had been recruited to be 
part of the cast. 

For those of you who know Leon, this was fun- 
ny enough in and of itself; however, the night got 
better as we were taking the Disney bus home and 
Mark & Kim managed to get the bus driver and 
all the Disney guests to sing a medley of nursery 
rhymes, including "The Wheels on the Bus." 

Mark, with his shy nature, was loudest of all, 
and the bus driver was a great sport. He would 
fire up the PA system to deliver his lines: "The 
bus driver says, 'Move on back, Move on back. "' 
It's one of my fondest memories, one of Mark & 

Kim's funniest moments and a night that had a 
profound impact on me as a programmer: That's 
when I realized what true radio talent is. Thanks, 
Mark & Kim. 

Stella Schwartz 
PD, KOST 

Congratulations, Mark & Kim. Thank you for 

all the dedication and hard work you put into 
each and every show, each and every morning. 
Your teamwork sets the standard for Los Ange- 

les 

-ri7iirhfüfrrlllli"ir 

morning teams. Your stories, laughter, ener- 
gy and sensitivity and the way you care make 
every morning something to look forward to, 
both behind the scenes and over the airwaves. 

We have shared a lot over the years, and we 
have grown together. The two of you truly cre- 
ate magic on the air, and I am so proud of you. 
Thank you for the last 20 years. I, for one, am 
looking forward to another 20. 

Former KOST GSM 

Mark & Kim are the dynamic duo of radio. 
They are simply amazing. They have continued 
to innovate and create a special personal connec- 
tion with their listeners for two decades, and 
they remain the top AC morning show team. 

Mark & Kim did the first live spots on KOST 

and were the first show to host movie screen- 
ings and trips to Disney World with their listen- 
ers, as well as broadcasting live from these loca- 
tions. 

They are truly unique individuals - smart, 
funny, caring, generous anc engaged in life. 
Their listeners love hearing their stories of ev- 
eryday life. It's almost like an episode of Sein- 

feld as you drive to work. 
I had the pleasure of working with Mark & 

Kim for almost nine years as the GSM of KOST. 

They are exceptional individuals on and off the 
air and dear friends. I'm excited to share in their 
celebration. Congratulations, Mark & Kim. 
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R &R ßC: 

Over 1 million sold in the U.S., 

Album went Multi -Platinum 
internationally in just ? weeks! 

TV Appearances: 
Just appeared on 

Regis & Kelly last week 

A &E Breakfast With The Arts 2112 

CBS Early Show end of February 

Reprise Records and our AC Artists Congratulate 
Mark & Kim on 20 Years with KOST...Happy Anniversary! 

Michael Bublé 
"Save The Last Dance For Me" 

Over 
1,275,000 

in sales sinc 
release 

R&RAC:24-G ( +215) 
#1 MOST ADDED! 

#1 MOST INCREASED! 

Grammy nominated album! 

TV Appearances: 
Just appeared on Ellen 

The Today Show Friday, February 3rd 

Major tour starting in March 
Pre -sale selling out! 

r 
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MANILOW SALUTES THE 
GREATEST HITS OFTHE 50'S! 

BAtIR 
MANILOW 

MELODY 

FROM HIS SPELLBINDING COLLECTION 
OF ALL NEW RECORDINGS! 

THE GREATEST S9GS 
OF THE FIFTIES 

AN UNPRECEDENTED NEWLY 

RECORDED ALBUM THAT 

INCLUDES THIRTEEN #1 HITS. 

IN STORES NOW! 
Already On: 

KOST WSHH KSNE 

WOBM KMGL WTVR 

KUMU WMGS WJXB 
KWAV KJOY WS UY 

WSRS WFMK WJKK 
WFPG WHUD KKBA 

KKMJ 
KVLY 

WJBR 
WLRQ 

WCRZ 

and more 

2/2 The Ellen DeGeneres Show (NBC) 
2/3 Dancing With The Stars (ABC) 
2/6 Martha Stewart Show (NBC) 
2/9 Tony Danza Show 

WWW.MANILOW.COM I WWW.ARISTA.COM 
©2006 ARISTA RECORDS, A UNIT OF SONYBMG MUSIC ENTERTAINMENT 

MANAGEMENT. GARY C. KIEF, STILETTO ENTERTAINMENT 
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AC TOP 30 
February 3, 2006 

WEEK WEEK ARTIST TITLE LABELS/ 

1 o LIFEHOUSE You And Me (Geffen) 

4 0 JAMES BLUNT You're Beautiful (At /antic) 

2 3 ROB THOMAS Lonely No More (Atlantic) 

3 4 MICHAEL BUBLE Home (143 /Reprise) 

5 5 ANNA NALICK Breathe (2 AM) (Columbia) 

6 6 EAGLES No More Cloudy Days (ERC) 

7 Q MARIAH CAREY We Belong Together (ls /and / /DJMG) 

8 8 D.H.T. Listen To Your Heart (Robbins) 

12 0 KELLY CLARKSON Because Of You (RCA /RMG) 

T 1 e JJN SECADA Window To My Heart (Big 3) 

0 11 SANTANA MICHELLE BRANCH I'm Feelirg You (Aosta /RMG) 

9 12 BOOTIE & THE BLOWFISH One Love (Sneaky Long /Vanguard) 

14 ® JIM BRICKMAN WIWAYNIE BRADY Beautiful (Walt Disney /Hollywood) 

13 BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 

16 ® KEITH URBAN Making Memories Of Us (Capitol /EMC) 

17 16 MELISSA ETHERIDGE I Run For Life (lsland/IDJMG) 

24 MICHAEL BUBLE Save The Last Dance For Me (143 /Reprise) 

21 0 DANIEL POWTER Bad Day (Warner Bros.) 

20 0 ENYA Amarantine (Reprise) 

25 LEANN RIMES Probably Wouldn't Be This Way (Asylum /Curb) 

19 21 JORDAN KNIGHT Where Is Your Heart Tonight (Trans Continental) 

18 22 ERIC CLAPTON Say What You Will (Duck /Reprise) 

22 ® CYNDI LAUPER fISARAH MCLACHLAN Time After Time (Epic) 

26 SHERYL CROW Good Is Good (A &M//nterscope) 

27 ® C00 GOO DOLLS Better Days (Warner Bros.) 

23 26 NATALIEGRANT Held (Curb) 

28 ® CREEN DAY Wake Me Up When September Ends (Reprise) 

1Debu> FOB THOMAS Ever The Same (Atlantic) 

30 29 FOD STEWART fIDIANA ROSS I've Got A Crush On You (J /RMG) 

¡Debut> a FAITH HILL Like We Never Loved At All (Curb /Warner Bros.) 

TOTAL 
PLAYS 

1898 

1597 

1588 

1461 

1297 

1295 

1233 

1113 

1085 

957 

957 

787 

727 

714 

643 

453 

450 

364 

316 

309 

303 

293 

276 

231 

205 

200 

196 

155 

154 

152 

I- 
PLAYS 

+105 

+198 

-124 

-186 

-15 

-10 

+74 

-40 

+193 

+48 

.7 

-181 

+31 

+2 

+159 

-18 

+215 

+71 

+22 

+76 

-12 

-70 

+5 

+2 

+27 

-48 

+23 

+ 24 

-7 

+8 

TOTAL WEEKS ON TOTAL STATIONS, 
AUDIENCE CHART ADDS 

(00) 

167368 27 8310 

139787 16 8616 

148754 48 94(0 

135275 51 89(0 

94641 37 8510 

97384 29 7510 

98668 34 7910 

96646 27 72(0 

121038 10 6414 

71900 21 7110 

69780 17 5911 

40381 26 7011 

40349 17 64(1 

39248 37 6710 

36116 3 7215 

57119 14 3412 

59600 2 63111 

54753 3 3614 

32119 9 4512 

6982 2 4917 

7860 11 3211 

12874 20 3810 

25707 14 3810 

12912 10 1711 

27542 3 1911 

7403 20 2810 

21301 8 1210 

8443 1 1112 

3561 4 2410 

35099 1 910 

103 AC reporters. Mo iitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

1/22 -1/28. Bullets appoar on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs bellow No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added 

is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 

Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELIS) 

LOS LONELY BOYS Heaven (Or Music /Epic) 

KELL' CLARKSON Breakaway (RCA /RMG) 

MARION 5 She Will Bu Loved (Ottone /J /RMG) 

KEITH URBAN You'll Think Of Me (Capitol /EMC) 

TOTAL 

PLAYS 

1046 

910 

819 

761 

ARTIST TITLE LABEL(S) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

MATCHBOX TWENTY Unwell (Atlantic) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

TIM MCGRAW Live Like You Were Dying (Curb) 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

JOHN MAYER Daughters (Aware /Columbia) 

GOO GOD DOLLS Give A Little Bit (Warner Bros.) 

MAROON 5 This Love (Octane /J /RMG) 

TOTAL 
PLAYS 

755 

738 

722 

715 

675 

673 

666 

657 

POWERED al 
MEDIARASE 

MOST ADDED' 
ARTIST TITLE L.ABELiS' ADDS 

MICHAEL BUBLE Save The Last Dance For Me (143 /RepríTe) 11 

LEANN RIMES Probably Wouldn't Be This Way (Asylum /Curb) 7 

JAMES BLUNT You're Beautiful (Atlantic) 6 

DIAN DIAZ Colour Everywhere (Strip City) 6 

KEITH URBAN Making Memories Of Us (Capitol/EMC) 5 

KELLY CLARKSON Because Of You (RCA /RMG) 4 

DANIEL POWTER Bad Day (Warner Bros.) 4 

BONNIE RAITT I Don't Want Anything To Change (Capitol 4 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

MICHAEL RUBLE Save The Last Dance For Me (143 / Reprsel +215 

JAMES BLUNT You're Beautiful (Atlantic) +198 

KELLY CLARKSON Because Of You (RCA /RMG) +193 

KEITH URBAN Making Memories Of Us (Capitol /EMC) +159 

LIFEHOUSE You And Me (Geffen) + 105 

LEANN RIMES Probably Wouldn't Be This Way (Asylum /Cirb) +76 

MARIAH CAREY We Belong Together (IslandlIDJMG) +74 

DANIEL POWTER Bad Day (Warner Bros.) +71 

BARRY MANILOW Unchained Melody (Arista) +61 

CELINE DION Miracle (Epic) +57 

NEW & ACTIVE 
BARRY MANILOW Unchained Melody (Arista) 

Total Plays: 125, Total Stations: 23, Adds: 2 

NEIL DIAMOND fIBRIAN WILSON Delirious Love,'úo /umbia) 

Total Plays: 115, Total Stations: 13, Adds: 0 

BONNIE RAITT I Don't Want Anything To Change (Capitol) 

Total Plays: 45, Total Stations: 14, Adds: 4 

DIAN DIAZ Colour Everywhere (Strip City) 

Total Plays: 39, Total Stations: 15, Adds: 6 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.cant. 

On Jan. 26, 2006, all Cumulus monitored reporters we a temporarily 

suspended from their respective panels and all Cumulus Indiï itor reporters 

were dropped from their respective panels until further noti..e. This week's 

charts have been calculated by removing the airplay for the Cu nulos stations 

from last week's charts in order to provide an equal reporting panel between 

the two weeks and minimize chart disruptions. 

MANAGER's'') MINUTE 
Your Free, Weekly E -Mail 

Study Summaries from BIA, Center for Media Research, E- Marketer, Interep, Katz, The Media Audit, NAB and more. 

Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others. 

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others. 

Industry event calendar update 

If You've Got 60 Seconds, 
You'll Want To Read the R &R Manager's Minute! 

To subscribe, send your name, email and contact information to managersminute @radioandrecords.com 
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HOT AC TOP 40 
LAST 
EK 

THIS 
E K 

February 3, 2006 
ARTIST TITLE LABELS) 

TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

PO) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1 1 NICKELBACK Photograph (Roadrunner /IDJMG) 2832 -164 180761 22 7710 

2 2 KELLY CLARKSON Because Of You (RCA /RMG) 2494 -110 147932 17 6810 

4 JAMES BLUNT You're Beautiful (Atlantic) 2303 +56 128976 19 7510 

3 4 GOO GOO DOLLS Better Days (Warner Bros.) 2269 -44 130605 16 7410 

6 © ROB THOMAS Ever The Same (Atlantic) 2190 +133 128600 10 7511 

5 6 LIFEHOUSE You And Me (Geffen) 1982 -65 137729 50 7610 

7 7 GREEN DAY Wake Me Up When September Ends (Reprise) 1774 -186 108854 19 7410 

8 Q HOWIE DAY She Says (Epic) 1766 +50 90965 24 6311 

9 INXS Pretty Vegas (Epic) 1598 +24 81629 12 6310 

11 0 FALL OUT BOY Sugar, We're Goin' Down (island /IDJMG) 1485 +136 83655 13 5010 

13 

10 

m 
12 

STAIND Right Here (Flip /Atlantic) 

KEITH URBAN You'll Think Of Me (Capitol /EMC) 

1233 

1228 

+104 

-149 

54938 

82816 

25 

32 

5717 

4510 

14 ® FRAY Over My Head (Cable Car) (Epic) 1158 +114 41011 12 5314 

18 SANTANA fISTEVEN TYLER Just Feel Better (Arista /RMG) 1101 +169 45447 6 5513 

19 DANIEL POWTER Bad Day (Warner Bros.) 1043 +111 55711 17 4413 

17 0 TRAIN Cab (Columbia) 1019 +70 45900 9 5614 

16 m COLLECTIVE SOUL How Do You Love (El Music Group) 1008 +59 35040 16 4510 

15 18 ANNA NALICK In The Rough (Columbia) 958 -72 39887 13 4710 

12 19 ALANIS MORISSETTE Crazy (Maverick /Reprise) 923 -258 35185 14 5610 

20 20 MADONNA Hung Up (Warner Bros.) 826 -109 40443 13 3910 

22 LIFEHOUSE Blind (Geffen) 652 +29 20890 14 3510 

23 ® COLDPLAY Talk (Capitol) 638 +173 19530 4 4014 

24 ® ALL- AMERICAN REJECTS Dirty Little Secret ( /nterscope) 595 +139 23035 5 3317 

21 24 SANTANA MICHELLE BRANCH I'm Feeling You (Arista /RMG) 577 -83 25387 18 4010 

25 NATASHA BEDINGFIELD Unwritten (Epic) 493 +77 19789 5 2713 

29 0 BON JOVI WIJENNIFER NETTLES Who Says You Can't Go Home (island /IDJMG) 469 +172 40554 2 41112 

28 ® O.A.R. Love And Memories (Lava) 428 +66 12478 4 3111 

26 0 CARRIE UNDERWOOD Some Hearts (Arista) 404 +18 12885 6 2513 

40 a JACK JOHNSON Upside Down (Brushfire /Universal) 350 +164 8875 2 2514 

35 a PUSSYCAT DOLLS Stickwitu (A &M //nterscope) 288 +73 14141 5 1112 

38 ® KT TUNSTALL Black Horse & The Cherry Tree (Relentless /Virgin) 285 +90 6764 2 2312 

34 ® KELLY CLARKSON Walk Away (RCA /RMG) 279 +66 12758 3 1917 

30 33 3 DOORS DOWN fIBOB SEGER Landing In London... (Republic / Universal) 278 -41 9853 7 2311 

32 34 DEPECHE MODE Precious (Mute /Sire /Reprise) 266 -28 11752 9 1510 

27 35 SCOTT STAPP The Great Divide (Wind -up) 265 -117 4489 13 1910 

33 36 AQUALUNG Brighter Than Sunshine (Slightly Bigger /RedInk/Columbia) 256 -16 7267 4 1611 

37 ® SAVING JANE Girl Next Door (Toucan Cove /Alert) 243 0 7298 3 1310 

31 38 BETTER THAN EZRA Our Last Night (Artemis) 212 -98 4573 11 1810 

0 FALL OUT BOY Dance, Dance (island /IDJMG) 185 +35 7860 2 711 

36 40 GWEN STEFAN! Luxurious (/nterscope) 176 -32 8472 6 510 

77 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 
(© 2006, Arbitron Inc.).© 2006 Radio & Records. 

POWERED 

1NEDIABASE 

MOST ADDED' 
ARTIST TITLE L4BEL{S, ADDS 

BON JOVI WIJ. NETTLES Who Says You Can't... (island /IDJMG) 12 

TEDDY GEIGER For You I Will (Confidence) (Columbia /Sony BMG) 12 

HOOTIE & THE BLOWFISH Get Out... (Sneaky Long /Vanguard) 9 

LIVE The River (Epic) 8 

STAIND Right Here (flip /Atlantic) 7 

ALL- AMERICAN REJECTS Dirty Little Secret ( /nterscope) 1 

KELLY CLARKSON Walk Away (RCA /RMG) 7 

KEITH URBAN Making Memories Of Us (Capitol/EMC) 5 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST TITLE LABELISi INCREASE 

COLDPLAY Talk (Capitol) +173 

BON JOVI WIJ. NETTLES Who Says You Can't... (Island'IDJMG) + 172 

SANTANA EISTEVEN TYLER Just Feel Better (Arista /,RMG) + 169 

JACK JOHNSON Upside Down /Brushfire /Universal) + 164 

ALL -AMERICAN REJECTS Dirty Little Secret (lnterscopel + 139 

FALL OUT BOY Sugar, We're Goin Down (lslandlIDJMG) +136 

ROB THOMAS Ever The Same (Atlantic) + 133 

FRAY Over My Head (Cable Car) (Epic) +114 

DANIEL POWTER Bad Day (Warner Bros.) +111 

STAIND Right Here (Flip /Atlantic) +104 

NEW & ACTIVE 
JOSH KELLEY Almost Honest (Hollywood) 

Total Plays: 163, Total Stations: 16, Adds: 0 

BO BICE The Real Thing (RCA /RMG) 

Total Plays: 127, Total Stations: 12, Adds: 1 

VERTICAL HORIZON When You Cry (Hybrid) 

Total Plays: 124, Total Stations: 12, Adds: 2 

KEITH URBAN Making Memories Of Us (Capitol /EMC) 

Total Plays: 105, Total Stations: 11, Adds: 5 

LIVE The River (Epic) 

Total Plays: 73, Total Stations: 13, Adds: 8 

TEDDY GEIGER For You I Will (Confidence) (Columbia /Sony BMG) 
Total Plays: 41, Total Stations: 12, Adds: 12 

HOOTIE & THE BLOWFISH Get Out... (SneakyLong /Vanguard) 

Total Plays: 4, Total Stations: 9, Adds: 9 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 
suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further not ce. This week's 
charts have been calculated by removing the airplay for the Cumulus stations 
from last week's charts in order to provide an equal reporting panel between 

the two weeks and minimize chart disruptions. 

EventTape® THE REST WAY TO PROMOTE YOUR EVENT WITHOUT HAVING TO G ET NAKED, 

Bunchaganners 
. FlashBags`^^ BumperStickers 

Ponchos KeyTags StadiumCu 
- 

_ ps Posters 

CALZ FORA TAL START PROMOTING YOUR 

1 000Ir2 I FLAS 
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atelheMusic.com 
tl MFBILIU'E 

America's Best Testing Hot AC Songs 12 + 
For The Week Ending 1/27/06 

w w w 
Artist Title (Label) TW LW Famil. Burn 18 -34 18 -24 25 -34 

ROB -HOMAS Ever The Same (Atlantic) 4.13 

LIFEHOUSE You And Me (Geffen) 4.07 

GOO 300 DOLLS Better Days (Warner Bros.) 4.03 

FALL OUT BOY Sugar, We're Goirí Down (Island /I6JM6) 3.99 

ALL-FMERICAN REJECTS Dirty Little Secret (Interscopel 3.93 

NICKELBACK Photograph (Roadrunner/IDJMG) 3.92 

LIFENOUSE Blind (Geffen) 3.92 

FRAY Over My Head (Cable Car) (Epic) 3.86 

KELLY CLARKSON Because Of You (RCA /RMG) 3.79 

BETTER THAN EZRA Our Last Night (Artemis) 3.79 

KEITH URBAN You'll Think Of Me (Capitol /EMC) 3.78 

HOWE DAY She Says (Epic) 3.73 

DANEL POWTER Bad Day (Warner Bros.) 3.73 

CF.RF IE UNDERWOOU Some Hearts (Arista) 3.73 

GREBI DAY Wake Me Up When September Ends (Reprise) 3.72 

SANTANA fISTEVEN FYLER Just Feel Better (Aosta /RMG )3.72 

COLLCTIVE SOUL He w Do You Love (El Music Group) 3.72 

NAT/ SHA BEDINGFIELD Unwritten (Epic) 3.72 

CO LOPLAY Talk ( Capiwl) 3.68 

STAILD Right Here (FGp /Atlantic) 3.66 

GORI -LAZ Feel Good Inc. (Virgin) 3.64 

SANTANA fIM. BRANCH I'm Feeling You (Arista /RMG) 3.61 

ANNA NALICK In The Rough (Columbia) 3.60 

TRAIN Cab (Columbia) 3.52 

INXS Pretty Vegas (Ep.cl 3.50 

JAMES BLUNT You're Beautiful (Atlantic) 3.44 

SCOTT STAPP The Great Divide (Windup) 3.28 

SHERYL CROW Good Is Good (A &M /lnterscope/ 3.27 

ALAN'S MORISSETTE Crazy ( Maverick/Reprise) 3.22 

4.10 81% 12% 4.31 4.39 4.23 

4.05 98% 40% 4.04 4.06 4.02 

4.06 88% 17% 4.08 4.29 3.84 

3.95 87% 29% 3.89 4.05 3.71 

- 80% 18% 4.02 4.20 3.81 

3.93 98% 41% 3.76 3.85 3.68 

3.81 67% 8% 4.09 4.26 3.92 

3.84 57% 11% 4.04 4.26 3.79 

3.79 98% 41% 3.61 3.62 3.59 

3.90 58% 8% 3.77 3.97 3.63 

3.83 94% 36% 3.84 3.88 3.80 

3.80 85% 22% 3.77 3.90 3.63 

3.78 73% 16% 3.83 3.89 3.76 

- 50% 9% 3.73 3.91 3.52 

3.97 99% 49% 3.61 3.83 3.40 

3.76 69% 14% 3.65 3.92 3.41 

3.82 65% 11% 3.80 3.83 3.77 

- 61% 14% 3.73 3.76 3.69 

- 49% 12% 3.77 4.04 3.58 

3.65 80% 25% 3.74 3.88 3.59 

3.73 89% 36% 3.69 3.60 3.79 

3.62 92% 33% 3.41 3.69 3.12 

3.65 66% 17% 3.59 3.78 3.35 

3.60 63% 13% 3.68 3.85 3.52 

3.56 80% 27% 3.50 3.27 3.70 

3.62 94% 37% 3.76 3.82 3.70 

3.41 77% 28% 3.03 3.24 2.84 

3.45 89% 41% 3.03 3.09 2.96 

3.37 88% 32% 3.16 3.19 3.14 

Total sample size is 323 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very 

much, 5= like very muchl. Total familiarity represents the percentage of respondents who recognized the song. Total bum 
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 

appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they 

can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 

trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377 -5300. 
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. J 
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RR, HOT AC TOP 30 
CANADA 

LAST 1 

WEEK 

1 

2 

3 

8 

6 

9 

7 

11 

4 

5 

13 

16 

10 

12 

17 

20 

18 

14 

19 

15 

22 

23 

24 

27 

26 

29 

¡Debut> 

¡Debut> 

(Debut> 

28 

WE,, ARTIST TITLE LABEL(S 

Y 
ROB THOMAS Ever The Same (Atlantic) 

GOO GOO DOLLS Better Days (Warner Bros.) 

3 JAMES BLUNT You're Beautiful (Atlantic) 

o NATASHA BEDINGFIELD Unwritten (SonyBMG) 

©fir PHILOSOPHER... Castles... (SonyBMGMusicCanada) 544 

0 COLDPLAY Talk (Capitol) 517 

7 e DANIEL POWTER Free Loop (Warner Bros.) 508 

0* REX GOUDIE Run (SonyBMGMusicCanada) 498 

9 MADONNA Hung Up (Warner Bros.) 484 

10 INXS Pretty Vegas (Epic) 461 

8 
SANTANA fIS. TYLER Just Feel Better (SonyBMG) 445 

40 NICKELBACK Sevin' Me (Roadrunner /EMI Music Canada) 409 

13 KELLY CLARKSON Because Of You (RCA /RMG) 405 

14ê SIMPLE PLAN Crazy (Atlantic) 395 

o BON JOVI WIJ. NETTLES Who Says... (Island /IDJMG) 389 

o COLLECTIVE SOUL How Do You Love (El Music Group) 342 

e DEPECHE MODE Precious (Mute /Sire /Reprise) 339 

18* MELISSA O'NEIL Alive (SonyBMGMusicCanada) 334 

0+ OUR LADY PEACE Angels... (SonyBMGMusic Canada)330 

20 ALANIS MORISSETTE Crazy (Maverick/Reprise) 313 

e HOWIE DAY She Says ( SonyBMG) 283 

® PUSSYCAT DOLLS Stickwitu (A &M /lnterscope) 266 

®e# MATTHEW BARBER Soft One (Warner Music Canada) 258 

O TRAIN Cab (Columbia) 251 

25 4r MELISSA O' N E I L Let It Go (Sony BMG Music Canada) 233 

04p BRYAN ADAMS So Far So Good (A&M/Interscope) 210 e KELLY CLARKSON Walk Away ( SonyBMG) 209 

0* HEDLEY Trip (Universal Music Canada) 204 

e MADONNA Sorry (Warner Bros.) 195 

30 SANTANA fIM. BRANCH I'm Feeling You ( SonyBMG) 185 

POWEREDM 

MEDIADASE 

TOTAL .1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

725 

690 

580 

550 

+20 

+3 

-20 

+51 

+5 

+30 

-4 

+46 

-110 

-84 

+53 

+58 

-70 

-30 

+52 

+35 

+7 

-31 

+5 

-44 

+31 

+26 

+18 

+16 

3 

+10 

+35 

+39 

+80 

-28 

8 1910 

13 1610 

16 1710 

9 1210 

12 1710 

7 1610 

11 1810 

4 1411 

13 1610 

16 1810 

4 1512 

3 1412 

16 1610 

12 1510 

4 1112 

5 1012 

8 1110 

15 1410 

6 1110 

7 1110 

3 611 

4 910 

20 1010 

2 911 

2 1314 

7 1012 

1 912 

1 811 

1 912 

17 1010 

25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 1/22 -1/28. Bullets appear on songs gaining plays oir remaining 

flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 

below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. gip Indicates Calncon. 

REPORTERS 
Stations and their adds listed alphabetically by market 

WKDD/Akran, OH' 
OM/PO KedhKennedy 

es, .4' 

WRVF/AlbanLr. NY' 
0M/PD: Rande MeCanen 
APO Kevin R irsh 

MO'. Tred Hul'E 
4LU. 

KPEK/Albucuerque, NM' 
Po: Tony Marano 
MD: Devra &CIurkin 

1 TEDDY GEGER 
1 ALL- MIEPCAN REJECTS 

140011F d THE BLOWFISH 

KMXS /Anctorage, AK 
PO/MO: Rose Lennox 
APD. Joe Campbell 
12 WORE & THE BLOWFISH 

WAYV /Allastic City, NJ' 
PO. Paul Koh 
20 KELLY CLARKSON 

TEDDY OMER 
HOWIE & EHE BLOWFISH 
DAVID GRAY 
VERTICAL HORIZON 

KAMX/AOImi e TX' 
PoOAG 
APO. Came ie 

NATASHABE INGRELP 

ÓLLY J. idleeld, CA' 

EM Fax 
MD: Foin belle( 
le NATASHA BEDINGFIELD 

11 ENE NAKED 
10 AGUALUNN 

osso GRAY 

LIVE 

WWMX/Balimore. MO' 
0M: Date: Laaere 
PD: Jon Medal, 

FAITH GRRNI 

STNND 
ALL -AMERICAN REJECTS 

WMRVIBint hamton, NY 
OM: Jim Free 
PD Bob Taylor 
M0: Josh Wadi 
No Ands 

KCIXBeise ID' 
01A/PO Jell Lldehmn 
APO. Tobin JeRIFes 

KELLY CLARKSON 

COLDPLAY 

BON JOVI W /JEMAFER NETTLES 
CARRIE UIDERW000 

WBMXBoston, MA' 
PD Jerry McKenna 
APDMO. Mike Mullaney 

WUHUBowlin Green, KY 
PORAO: Brooke Summers 

13 COLDPLAY 
12 BON JOUI W /JeeFER FETTLES 

e BLACK EYED PEAS 

6 /WEN STEFANI 

Po O'Neil PD 
M0: Rob Lax 

1 BO &(F 
FRAY 

D,MA 
AMMO: JD>te Rma 
16 NATASHA BENCHED 
16 BON JOVI W /JENFAFER NETTLES 
14 FRAY 

WMT pics. IA 
O Cook 

John Rivers 
1a FuHURdwv 

WI/SR//Charleston, WV 
DM Lien Whitehead 
PIG Gary Blake 
APO. Wade Hill 
MD: Bruce Clad( 

GOY LLAA 

TEDDY GEIGER 

BETTER OWN EZRA 

MADONNA 
JAD( JOFgBON 

WTMX/Chicallo, IL' 
PD/MD: Mary Elle, KVIE,reeke 

OVE 

WKRQjCincinnati. OH' 
PO: Pant Marshal 
APO: Groner Collins 
MO: Bran Douglas 

KEITH URBAN 
FRAY 

RIHANNA 

WVMX/Cincinnati. OH' 
OM Tommy Mclean 
PD: Bobby o 

Kill HIIHBAN 
HOOTIE S. THE BLOWFISH 

KSTZ/Des Moines, IA' 
PO Jim DeSeeler 
MD. Jimmy Wright 

KELLY CLARKS:A 
BON JOVI W/JENNIFER NETTLES 

WMVX/Clegeland, DN' VINO/Detroit, MI' 
p Don Rn 

, 
HarrHarrell 

n MD: Addy 

No Adds No Adds 

WOAL/Lleveland.OH' WKMX/DoOMn,AL 
P0 Dave PopowcA OM/P0: BJ ADM 

MO Rebecca Wilde MD: Brad Jadan 
,hA'.,, ALLAMERIGW REJECTS 

1 IIV, 

KVUU/Colaado Springs, CO' 
PO: Chris Pitied 

2 PUSSYCAT DOLLS 
NATASHA BEDINGFIELD 

Jdl 
hobos, ON' 

PD: BtllMkre 
M0: Sn Leighton 
13 STAIND 

KLT rylM Christi, TX' 
Bed Clark 

15 ALL-AMERICAN REJECTS 

HOOTIE & THE BLOWFISH 

TEDDY GEIGER 

KDMJVDallas, TX' 
PO: Pal McMahon 
MP Lisa Thomas 

JACK Jf*AVN 

WMMX/Daylon, OH' 
OM/PO Jed Stevens 
APO: Shaun Yawed 
MD: Allen Ranh 
No Adds 

KALC/Oenver, CO' 
PO' Cherese Frege 
APO/MT'. Sam Hill 
No AOO' 

KIMN/Denver. CO' 
OM: Keith Abrams 
APDAAO. Michael GÍIleN 
No Adds 

KBMX/Duluth 
PD. Corey Cana 
22 IRAS 

16 FALL OUT ROY 

KSIVEIPaso TX' 
OM: Court Nelson 
PO: Justin RI 

2 VERTICAL ON 
2 LIVE 

WBOBIFredericlsburg, VA 
OM/PD Brean Demay 
APORRE Lesa Parker 

IAII;i IINVM 

KAL FEesno,CA' 
0 E. Curtis Johnson 

Laurie Wed 
MD: Danny Hill 

31E1)00 OfIGI 

WINK/FF Myers, FL' 
OM/PD Bob (winger 
NoTOY, 

WAJVFt. Wayne, IN' 
PD. Richards 
MD: Marti Taylor 

'ANIEI IeGWhEI.. 

10m JOl] W JENNIFER NETTLES 

i 0 EII1S DOWN 51300 SEGER 

WMEE/FI. Wayne, IN' 
OM/PD: Rob Kelley 
MD: Chris Cage 

DANIEL POWIFR 
BON JOUI W /.EA OSER NETTLES 

CARRIE UIDERWOOD 

vmHagerstown 
D Riot Meander 
MD: Jen Rotoman 
No Anos 

0 : Sle re Senors r 
/MD:JeaaYne 
ALLAMRICAEI REACTS 
LNE 

10I1 alsio n, TX 
PO: Scan 

APO 0'Bryx 
No Adds 

WZPLNMianapolis, IN' 
own Scott Sana 

ove 
MO: Doke Decker 

1 BEVONCF DOOM THUG 
WFEZER 

WAU/Johnson City' 
PD: Jay Petrie 
MD: Bros Clint 

GORILLA/ 
TEDDY GEIGER 

BETTER THAN EZRA 

MADONNA 

JACK JOHNSON 

KMXBAas Vegas, NV' 
PD: Justin Chad 

KT TUNSTALL 

WMXL/texinqton. KY' 
PO/MO: Dale 0 rian 
No Adds 

KURBA.NDe Rock, AR' 
OM/PD 

.tiRya ndy 

Can 

MD 
MD :IRRITLE 

& Dpat BLOWFISH 

BON JOUI W /JENNNER MITLES 

KYSR/Los Angeles. CA' 
PD: MAe Manco 
APDIMD: Deanne Salma 
No Adds 

WXMM.ouisville, KY' 
P0: Gene Lindsey 
MD: Kalnna elan 
No Adds 

WMßZ/1Memphis, TN' 
Po. Brad Carson 
APO: Dana Fox 
No Adds 

WMpMelnlhis, TN' 
PD: Lance lawn 
MP Jill &lao 

2 STAND 

l l ,WI' OM: R Beecher 
PD: Bob Walter 
No Adds 

YMX/MIWáltee, WI' 

P0: Mite Nelson 
HOLLY CARKSON 

KOSO/Modeslo, CA' 
pypp MapsMililler 

MD. Dowia MMer 
IO TEDDY GEIGER 

1 FALL OUT BOY 
HOOTIE t THE BLOWFISH 

WJLKRAonmoulh, NJ' 
0 Lou Russo 
APoRAD: Debbie Macella 

CARRIE UNDERWOOD 

KCDU/Monlerey, CA' 
PORAO' Mix 

TEDDY GEIGER 
ABIGAIL 7SIGA 

WR I New York. NY' 
0M Tom Cuddy 
PD Scott Shannon 
MD Toanryy Masse 

' TAIRD 

SANTANA bSTEVEN TYLER 

WPM/Norfolk, VA' 
PO Barry tiay 
MD: Heather 

M 
Branch 

'I IuMìEII 

KYIS/Oklahoma City, OK' 
orema Cann Baker 
MP Phil 1lmnga 

TEDDY GEIGER 

COL DRAY 
NA R 

WMXO/Olean, NY 
11310 damn James 

TEDDY GEIGER 
B F WAKED 

PUSSYCAT DOLLS 

LIVE 

KOKO/Omaha, NE' 
POMO: Nevin Dad 

3 GORILLAZ 

KSRZ/Omaha, NE' 
OM: ran Land 
Po: Darla Thomas 
No Ands 

WOMX/011ando, FL' 
PO: Jell Cahmen 
MD: Lena France 

SIAIND 
BON JOJI W /.ENNIFER FETTLES 

I 

own: Mark Edlen 
11 KELLY CLARKSON 

BLACK EYED PEAS 

LIVE 

KPSIol aIm Springs, CA 
PIT Michael Storm 
MO: Bradley an 

7 KELLY CLARKSON 
7 DANIEL POWTER 

WXMPRaeoria, IL 
OM Rick Hnschmann 
PR: Scoli Seigel 
15 BETTER THAN EZRA 

10 JOSH KELLER 

5 PUSSYCAT DOLLS 

KMXPIPhoeniX, AZ' 
OM: Mn Sledge 
PP Ron Hid 
d10: Jdn RMinle 

BON JUVI W.BWFEA RATTLES 

LIVE 

WZPT/Pittsburgh, PA' 
AM/PD. Keith Clark 
APO Jon Hamaell 
No: Sdtl noch 
No Ade 

IPTIrisulas 'OR. 
MD: beryl SkmvM 

1 DEATH CPA FOR CURE 

FRAY 

WBWZ/Pouphkeepsie, NY 
0111/PD Jlmi Janm 
NO Ands 

fir 
5111P121, Scoots 

PD: Beal Mb 
MD: Canty Wrry 
33 LIKE 

TEDDY GEIGER 

ALLAMERICAN REJECTS 

HOOTIE B TM BLOWFISH 

' WpMAVORlR ie uFm'e, 
NY 

IIPDAAD: Joe Bossed 
TEDDY GEIGER 

TRAIN 

1010/Sacramento, CA' 

Pa D: soi 
12 TRAIN 

11 KELLY CLARKSON 

KMYI/San Diec,ó, CA' 
Po/M AD Mel McKay 

SIAINE 

4II AV, RI[ti!°TJICK 

KI01/San Francisco, CA' 
OM Mahael Marten 
PD: James Baker 

SANTANA tSTEVEN 1.1:11 

TRAIN 

KLLC/San Francisco, CA' 
PO. Mays 
APDIMO Jaye 
No Aads 

KEZR/San Jose, CA' 
PO: Dana Ja 
MD. Michael Martina 
14 JACK JOHNSON 
13 STAND 

KMFOUSarea Ron, CA' 
OM Dad SMbk 
PWAMO: Brandon Beier 

1 DAMEI POWER 
KEITH ORARI 

KLSYJSeatle, WA' 
PD/M : Lisa Adams 
24 HEAVE DAY 
21 TEDDY GEIGER 

KPL71Seattle. WA' 
gallvidt eIMe, RI' PO Phiuippss 

FFaappyyhI MO 
Kienl 
Msa e HasAlmde 

Bol JOUIWAEMLFERNETTLES 1 NNILhr_3SLF 

WRFYAteadhlg, PA' 
PDAMD: Al Beta 
20 BON JOVI W /JENMFER RATTLES 

UVE 
HOOT* & 1M BLSWRSH 

KCDABpokane, WA' 
OM. Robed Harder 
PO Sue Shannon 

WHYN/Sphngheld. MA' 
OWRO: Pal McKay 

APO: Man Gregory 
COLDPLAY 

BON JOUI W /JEIMFER NETTLES 

KYKYISt. Louis, MO' 
P0: Kg* Reba= 
APO: Her 
MP Jon 
2 SAN TYLER 

1 KELLY CLARKSON 
1 ALLAMERICAN REJECTS 

1 BON JOUI W /JENNIFER NETTLES 

WVRV/St. WM, MO' 
PD: Mate Lind 
MP Jill 
No Adds 

WOKXJSunbury, PA 
Po Drew Kelly 
MP Rob Semer 

EFI Ils CITOKSON 
AO 

KI I 

WMTX/7ampa, FL' 
0 Jed Kapugi 
APO. Karl Schreiner 
MD KnppM 

LEW Ilt'IWJINNII1RNIrII[ä 

WBOW/TTerre Haute, IN 
OM/PD, Chris Cana 

14 MAROON 5 

12 BON JOUI W /JEMIIFER NETTLES 

11 COLDPLAY 
10 AMLANAUCK 

ALL-AMERICAN REJECTS 

KEYWITIi'Cilies, WA 
Pomp: Pad Orals 

5 KT TINSTALL 
5 UIEHOOSE 

WRMF/W. Palm Beach, FL' 
OM. Elealeth Hamma 
PR Bob Neumann 
APO/MD. Noy Navarro 
No AGO, 

KLRK Vaca. TX 
OM: Tom Barfield 
PRIMO: Dustin Drew 

APO: Beth Richards 
9 PUSSYCAT DOLLS 

5 DANIEL POWTER 

WROXIWashington, DC' 
OM/P0 Kenny King 
MO Carol Parker 

KNIN/WichilS Falls. TX 
OM. Chns Walt :r. 
P0. L¢ Ryan 

4 KELLY CLARK: ON 
4 ALL-AMERICA/4 REJECTS 

4 COLDPAY 

KFBZWiehia, KS' 
PD: Morgan 

TEDDY GEIGER 

HOORE 8 PE BLOWFISH 
UVE 

WINCIWinche iet. VA 
OM/PO: Jeff Adams 
APOMD. Paula A dwell 

/Ili S I ^JIB 

WXLO/W0tce5er, MA' 
OMRO Jay Beau Jones 
APO/MD: Mar CAM 
S^ HOE IH JK/1, 

iÀII.11CIAv 

3AVIC dHp' 

WMXY/Young:down. OH' 
OM: Dan River 
PO: Jerry Mac 
MO. Mark Trace. 
1c Adds 

POwR6vci 
MEW ABASE 

'Monitored Reporters 

100 Totali Reporters 

77 Total '(Monitored 

23 Total Indicator 

Did Not Report, 
Playlist Frozen (3): 
KZSR/Siolux City, IA 
WDAQ/Da-abury, CT 
WSPT/Wrusau, WI 

J 
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CAROL ARCHER 
carcher@radioandrecords.com 

To Achieve, 
You Must Believe 
You have to 'get it' to get ad dollars 

A s Smooth Jazz Editor at R &R, I have gone on many sales calls 
11 with national reps and station account executives over the 
years. On each occasion I observed established, trusting relation- 
ships between clients and sellers; harmonious communication; 
and almost effortless, productive transactions - stealth sales in 
action. 

With strong ratings and great demos and 
qualitative, Smooth Jazz provides ad salespeo- 
ple with a persuasive story, but it is not always 
an easy sale. This week we explore sales, 
touching on everything from the notion that 
buyers don't "get" the format to sellers' tac- 
tics to combat resistance to Smooth Jazz. 

A Buyer's Perception 

To learn more about buyers' attitudes toward 
Smooth Jazz, I sought out an agency broadcast - 
group manager of radio who handles several 
big national accounts, buys major-market radio 
and local markets and supervises a number of 
other media buyers. 

The 40- something buyer, who asked for an- 
onymity, uses Arbitron rankers as her prima- 
ry research tool, especially for stations in for- 
mats with which she is personally unfamiliar. 
(Her favorite formats are "modem rock" and 
'80s, specifically "Jack. ") 

"I also go by descriptions from salespeople, 
I listen on the Internet at times, and I'm a big 
AM listener at home," she said. 

The buyer described her perceptions of 
Smooth Jazz radio and its audience: "It's an old- 
er audience and superserves the 35- or45-54 age 
cell. It's balanced male -to-female, and a major- 
ity of the market is African- American. The typ- 
ical listener is an older adult who is maybe a 
little more upscale than an AC listener. 

I/Iit IllJtll /JMMIMI I 

"Smooth Jazz sellers are 

not in my face, which is a 

good thing for me but a 

bad thing for them, 

because maybe if they 

were in my face, they'd be 

more successful." 

Anonymous media buyer 

IIIIIIINdtJlJftillll, 
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"I went to a smooth jazz concert two sum- 
mers ago by an artist I had never heard of be- 
cause I'm not a Pl to the format. I went because 
I was invited and felt obligated, not because I'm 
a listener." 

Are "no jazz dictates" myth or reality? "I 
can't say a lot of our clients have that rule, but 
some do," the buyer said. "Their thinking is 
that Smooth Jazz appeals to African Ameri- 
cans, and perhaps their research shows that 
is not who their customers are. 

"Unfortunately, some clients also want us 
to place a minimal amount of advertising on 
African- American stations." 

Cost Parameters 

What would have to change to persuade 
this buyer that SJ time buys would serve her 
clients' needs? "Clients' account people are 
very ratings -centric, so 
if ratings and ranks 
were higher, I could 
justify buying the for- 
mat more easily," she 
said. "Plus, a lot of our 
business is 18-49. 

"As buyers, we have 
our cost parameters, 
and we want to buy 
the top stations at the 
most efficient dollars. So if we go down the 
ranker to buy the station and spend the 
same amount of money that we would on a 
top station, there are always questions 
about that. 

"And there are a lot of layers you have to 
go through before you can get back to a client 
to fight for a station or format you believe in 
at an agency or a buying service. Even if you 
convince your supervisor that you made a 

better buy, that person has to go to her account 
person to explain, who then has to go to her 
head and tell her, who then explains it to the 
client. 

"If you feel strongly, it can work, but every- 
one all along the line has to support the idea." 

When I asked the buyer to evaluate honest- 
ly the effectiveness of Smooth Jazz account 
execs she has encountered, she replied, 
"Smooth Jazz sellers are not in my face, which 
is a good thing for me but a bad thing for them, 

Ken Marks 

because maybe if they were in my face, they'd 
be more successful." 

Sales Hurdles 

WLOQ /Orlando GSM Ken Marks said, 
"Our biggest challenge in an agency environ- 
ment is that buyers, who tend to be young, 
don't always connect with our format. 

"Numbers don't tell the story, and that's 
our biggest problem, because too many buy- 
ers buy by numbers. Agencies have gone 
through consolidation. Buyers have less time 
and more markets to buy. They're technical 
buyers, looking at cost - per -ratings - point. 

"The challenge is to get around the num- 
bers. You've got to tell the true story about the 
quality of the audience, how it is so unique, 
diverse, gender -neutral and loyal. 

"The format is targeted at the demo with 
the highest discretionary income, which gets 
results for clients but isn't reflected by Ar- 
bitron, with its huge 37% margin of error. 
These are listeners whose lifestyles are not 
conducive to filling out diaries. 

"On a local level, it's different, because 
when we talk to business decisionmakers, 
many times they're our listeners, so they get 
it. It's an easier sell than in an agency envi- 
ronment. 

"Unfortunately, as your market grows, the 
cost - per -point rises and it's tougher for local 
direct business to use 
the station. We find 
that we have great suc- 
cess with local direct 
business because they 
know all about us and 
listen to WLOQ in 
their offices. 

"My suggestion for 
more effective sales is 

to utilise lifestyle events 
and concerts to partner with advertisers, be- 
cause delivering entertainment content to the 
community works very well. 

"We have grown our event and sponsor- 
ship revenue so much over the past two or 
three years that it's the fastest and greatest 
growth we've had. We have events that draw 
between 5,000 and 10,000 people and are a 
revenue stream. 

"When we let clients see for themselves the 
level of passion our listeners feel for who we 
are and what we do at big events, they're sold. 
Then they get it." 

The Mothership 

CBS Radio's KTWV (The Wave) /Los An- 
geles has sales down cold. The heritage sta- 
tion fulfilled extremely high billing expecta- 
tions again in 2005 -a most challenging year, 
to be sure. I reached out to Wave GSM Pat 
Amsbry to discuss The Wave's awesome sales 
success. 

"One of the biggest obstacles Smooth Jazz 
sellers face is the notion - the misconception - that our format is sleepy or background or 
passive," Amsbry said. "That couldn't be fur- 
ther from the truth. 

"Smooth Jazz is an incredibly dynamic for- 
mat that is extremely foreground, and one 
with an exceedingly high passion index. With 
the new artists we play and the new -artist and 
lifestyle segments we run, there is so much 
to listen to and to listen for. 

"Contrary to what many buyers might 
claim, ours is a very interactive, foreground 
station that produces incredible results. We 

Pat Amsbry 

. .-. Jrlll rlmnl ̀Inr 

"You've got to tell the true 

story about the quality of 
the audience, how it is so 

unique, diverse, gender - 

neutral and loyal. The 

format is targeted at the 

demo with the highest 

discretionary income, 

which gets results for 
clients but isn't reflected 

by Arbitron." 

Ken Marks 

.' " tdl /llJlílJtt 
have to translate that in order to make adver- 
tisers and buyers really understand it, feel it 
and experience it. 

"Smooth Jazz has such a loyalty factor, and 
the radio station creates a powerful family con- 
nection among listeners, advertisers and the 
community. When we invite a new advertiser 
into the Wave family, typically it's a long and 
happy marriage, because loyal listeners appre- 
ciate businesses that support a format that 
plays such an important role in their lifestyles. 

"They'll drive the extra mile - or 10 - to 
patronize businesses that support Smooth Jazz 
and that sponsor live music events and our 
wonderfully interactive web presence." 

Listen Up! 

"We are held accountable each and every 
week with our Smooth Jazz Sunday brunches 
[at two locations weekly, with Barbara Blake 
as the primary host]," Amsbry continued. "The 
brunch is one of The Wave's most successful 
long -term programs, which speaks directly to 
the highly responsive nature of the Smooth 
Jazz audience." 

When the GSM of one of the most success- 
ful outlets in format history offers pearls of 
wisdom, one would be wise to take his coun- 
sel to heart. I asked Amsbry how, exactly, oth- 
er Smooth Jazz stations could increase sales 
revenue. 

He replied, "The old adage speaks volumes 
about Smooth Jazz radio sales: Before you can 
achieve, you must believe. You need to believe 
in the incredible power of this radio station and 
be relentless in singing its praises and deliver- 
ing the gospel to all the potential advertisers 
and media buyers out there. 

"This is both an intellectual and an emotion- 
al exercise. There is a strong quantitative sto- 
ry for Smooth Jazz, but there is no substitute 
for getting a potential advertiser out to a life- 
style event. 

"What they see -from the cars in the park- 
ing lot to our wonderfully diverse, upscale, ed- 
ucated, enthusiastic crowd loving life - has 
converted so many folks who are members of 
the Wave family and have been for years. 

"There is nothing like the direct experience 
of Smooth Jazz - nothing!" 
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SMOOTHJAZZ TOP 30 
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February 3, 2006 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 
AUDIENCE 

(DO) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

BRIAN SIMPSON It's All Good (Rendezvous) 656 -10 87555 18 3011 

RICE BRAUN Shining Star (Artizen) 606 +5 92337 17 2810 

RICHARD ELLIOT Mystique (Artizen) 570 +27 85656 13 3011 

EUGE GROOVE Get Em Goin' /Narada Jazz /EMI) 539 -27 74440 25 3010 

WALTER BEASLEY Coolness (Heads Up) 527 +4 74498 30 2810 

MARION MEADOWS Suede (Heads Up) 430 +26 62957 26 2410 

NILS Summer Nights (Baja /TSR) 428 +39 47061 14 2810 

KIM WATERS Steppin' Out (Shanachie) 375 +12 42720 19 2510 

NAJEE 2nd 2 None (Heads Up International) 373 +43 50517 14 2711 

CHRIS BOTTI fIJILL SCOTT Good Morning Heartache (Columbia) 367 +28 53515 12 2510 

HE 3131E HANCOCK fIJOHN MAYER Stitched Up (Hear Music /Vector) 350 +1 47413 15 2510 

PAUL BROWN Winelight (GRP /VMG) 337 +16 63447 6 2610 

DAVID PACK You're The Only Woman (Peak) 303 -17 35015 28 2310 

BRIAN CULBERTSON Hookin' Up (GRP /VMS) 287 -80 40963 29 2810 

BOZ SCAGGS Lowdown (Unplugged) (Virgin) 277 +6 32866 22 2310 

Mr,HAEL LINGTON Pacifica (Rendezvous) 275 +15 39365 10 2410 

SOUL BALLET She Rides (215) 215 +2 19095 17 2010 

DEF JAll fIGERALD ALBRIGHT Hey Young World (GRP /VMS) 199 -6 26148 19 1810 

3RD FORCE You Got It (Higher Octave /EMI) 197 -7 29029 8 1811 

GREGG KARUKAS Show Me The Way (Trippin" N'Rhythm) 179 -7 17227 11 1811 

KIRK WHALUM Whip Appeal (Rendezvous) 173 +26 19355 5 1813 

BRIAN CULBERTSON Let's Get Started (GRP /VMS) 167 +55 36247 3 2214 

JONATHAN BUTLER Rio (Rendezvous) 144 +24 14709 11 1310 

RAUL MIDON If You're Gonna Leave (Manhattan /EMC) 136 +12 22346 11 1413 

MARC ANTOINE Modern Times (Rendezvous) 88 2 8272 3 610 

STEVE COLE Spin (Narada Jazz /EMI) 85 +59 15901 1 912 

MICHAEL BUBLE Home (143 /Reprise) 83 +4 6899 14 510 

NICK COLIONNE Always Thinking Of You (Narada Jazz /EMI) 82 +12 15723 2 1212 

CAMIEL El Alba (Rendezvous) 80 +8 5420 2 610 

KE M Find Your Way (Back Into My Life) (Motown /Universal) 78 +22 9599 1 712 

30 Snooth Jazz ® reoorters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 1/22 -'/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 

increase in plays is plated first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported 

to IR &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour 

Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission 

from Arbitren Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. 

NEW & ACTIVE 
WAYMAN TISDALE Cruisin' (Rendezvous) 

Total l ?lays: 71, Total Stations: 7, Adds: 1 

JOE MCBRIDE Double Down (Heads Up) 

Total Plays: 66, Total Stations: 7, Adds: 0 

KEN NAVARRO Stoned Soul Picnic (Positive) 

Total Plays: 65, Total Stations: 6, Adds: 0 

HIL ST. SOUL It's OKJShanachie) 

Total Plays: 60, Total Stations: 4, Adds: 0 

ERIC CLAPTON Say What You Will (Duck/Reprise) 

Total Plays: 53, Total Stations: 4, Adds: 0 

ERIC DARIUS Steppin' Up (Narada Jazz /EMI) 

Total Plays: 45, Total Stations: 7, Adds: 2 

ERIC MARIENTHAL New York State Of Mind (Peak) 

Total Plays: 40, Total Stations: 3, Adds: O 

DONALD FAGEN H Gang (Reprise) 

Total Plays: 35, Total Stations: 7, Adds: 5 

MATT BIANCO fIBASIA Ordinary Day (Decca /Universal) 

Total Plays: 33, Total Stations: 4, Adds: 0 

GERALD VEASLEY Sugar Time (Heads Up) 

Total Plays: 33, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

POWERED 

1NEDIABASE 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

DONALD FAGEN H Gang (Reprise) 5 

BRIAN CULBERTSON Let's Get Started /GRP /VMG) 4 

KIRK WHALUM Whip Appeal (Rendezvous) 3 

RAUL MIDON If You're Gonna Leave (Manhattan /EMC) 3 

SPYRO GYRA Midnight Thunder (Heads Up) 3 

NICK COLIONNE Always Thinking Of You (Narada Jazz /EMI' 2 

STEVE COLE Spin (Narada Jazz/EMI) 2 

KEM Find Your Way (Back Into My Life) (Motown /Universal) 2 

ERIC DARIUS Steppin' Up (Narada Jazz /EMI) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELIS] 

TOTAL 
PLAY 

INCREASE 

STEVE COLE Spin (Narada Jazz /EMI) +59 

BRIAN CULBERTSON Let's Get Started (GRP /VMG) +55 

NAJEE 2nd 2 None (Heads Up International) +43 

NILS Summer Nights (Baja /TSR) +39 

ERIC DARIUS Steppin' Up (Narada Jazz/EMI) +32 

CHRIS BOTTI f(JILL SCOTT Good Morning Heartache (Colrobial +28 

RICHARD ELLIOT Mystique (Artizen) +27 

MARION MEADOWS Suede (Heads Up) +26 

KIRK WHALUM Whip Appeal (Rendezvous) + 26 

JONATHAN BUTLER Rio (Rendezvous) +24 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELS/ 

TOTAL 
PLAYS 

PAUL HARDCASTLE Serene (Trippin' N' Rhythm) 233 

KEN NAVARRO You Are Everything (Positive) 233 

DAVE KOZ Love Changes Everything (Capitol) 217 

BONEY JAMES 2:01 AM (Warner Bros.) 209 

CHIELI MINUCCI The Juice (Shanachie) 191 

WARREN HILL Still In Love (Popjazz /Native language) 178 

STEVE COLE Thursday (Narada Jazz /EMI) 169 

NILS Pacific Coast Highway (Baja /TSR) 166 

WAYMAN TISDALE Ain't No Stoppia' Us Now (Rendezvors' 164 

MARIAH CAREY We Belong Together (!stand /IDJMG) 164 

PAUL JACKSON, JR. Never Too Much (GRP /VMG) 162 

CHUCK LOEB Tropical (Shanachie) 155 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.cori. 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 

suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further notice. This week's 

charts have been calculated by removing the airplay for the Cummins stations 

from last week's charts in order to provide an equal reporting panel between 

the two weeks and minimize chart disruptions. 

AUK 
MICHELE 
CLARK 
PROMOTION 

Wee149 Inspiration: 

"I see my Parents as tiny children 

who need love. " 

-- Louise Hay 

ßrougi-tt to you by Michele Clark Promotion: serving all of your Triple A Radio needs 
818.225.8888 I www.mícheleclarkpromotíon.com 
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SMOOTH JAZZTOP 30 INDICATOR 
WEEK WEEK 
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February 3, 2006 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+ 1- 
PLAYS 

TOTAL 
AUDIENCE 

100) 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

EUGE GROOVE Get Em Gain' (NaradaJazz /EMl) 173 6 534 23 1311 

CHRIS BOTTI fIJILL SCOTT Good Morning Heartache (Columbia) 163 +1 706 10 1311 

PAUL TAYLOR East Bay Bounce (Peak) 146 0 342 15 1110 

KIM WATERS Steppin' Out (Shanachie) 137 4 267 18 1010 

NILS Summer Nights (Baja/TSR) 134 +13 478 11 910 

BRIAN SIMPSON It's All Good (Rendezvous) 134 -3 292 28 1010 

RICHARD ELLIOT Mystique (Artizen) 122 +10 320 11 910 

NAJEE 2nd 2 None (Heads Up International) 120 +14 262 15 910 

MICHAEL LINGTON Pacifica (Rendezvous) 118 +4 247 7 910 

RICK BRAUN Shining Star (Artizen) 113 5 359 15 710 

GREGG KARUKAS Show Me The Way (Trippin' N' Rhythm) 111 4 263 12 911 

PAUL BROWN Winelight (GRP /VMG) 108 +23 196 3 1012 

WALTER BEASLEY Coolness (Heads Up) 103 8 317 32 911 

MARC ANTOINE Modern Times (Rendezvous) 95 -12 180 9 912 

KIRK WHALUM I'll Make Love To You (Rendezvous) 90 -20 170 20 810 

KIRK WHALUM Whip Appeal (Rendezvous) 88 +1 234 3 811 

JEFF GOLUB Uptown Express (Narada Jazz/EMI) 86 +12 166 6 811 

DEAN JAMES Say Yes (Silhoette) 85 -15 272 11 610 

JONATHAN BUTLER Rio (Rendezvous) 80 2 302 15 910 

ERIC MARIENTHAL New York State Of Mind (Peak) 73 +3 156 12 811 

RAUL MIDON If You're Gonna Leave (Manhattan /EMC) 73 11 184 18 610 

SOUL BALLET She Rides (215) 73 -28 211 18 610 

JOE MCBRIDE Double Down (Heads Up) 65 +17 112 1 511 

NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI) 65 7 141 2 710 

JEFF LORBER Everybody Knows That (Narada Jazz/EMI) 64 +3 252 1 711 

BRIAN CULBERTSON Let's Get Started (GRP /VMG) 64 4 105 2 711 

RIPPINGTONS Gypsy Eyes (Peak) 62 -2 182 2 610 

ALEX BUGNON Free (NaradaJazz /EMl1 61 +2 127 2 610 

HERBIE HANCOCK fICHRISTINA AGUILERA A Song For You (Hear Music/Vector) 60 +3 382 1 610 

JEFFREY OSBORNE fIBONEY JAMES Close The Door (Koch) 59 2 84 4 410 

15 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. 
© 2006 Radio & Records 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

STEVE COLE Spin (NaradaJazz/EMI) 6 

SPYRO GYRA Midnight Thunder (Heads Up) 3 

PAUL BROWN Winelight (GRP/VMG) 2 

MARC ANTOINE Modern Times (Rendezvous) 2 

ALEXANDER ZONJIC Sweat (Heads Up) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

STEVE COLE Spin (NaradaJazz /EMI) +27 

PAUL BROWN Winelight (GRP /VMG) +23 

JOE MCBRIDE Double Down (Heads Up) +17 

MARK WHITFIELD fIPANTHER Oblation (Dirty Soap) +16 

SPYRO GYRA Midnight Thunder (Heads Up) +16 

MICHAEL O'NEILL The Journey (Green Bean) +15 

NAJEE 2nd 2 None (Heads Up International) +14 

NILS Summer Nights (Baja/TSR) +13 

JASON MILES Sexual Healing (Narada Jazz /EMI) +13 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

BRIAN CULBERTSON Hookin' Up (GRP/VMG) 88 

MARION MEADOWS Suede (Heads Up) 80 

DAVID PACK You're The Only Woman (Peak) 78 

DAVE KOZ Love Changes Everything (Capitol) 76 

PAUL HARDCASTLE Serene (Trippin' W' Rhythm) 71 

MINDI ABAIR Make A Wish (GRP/VMG) 68 

PAUL BROWN Cosmic Monkey (GRP /VMGI 59 

WARREN HILL Still In Love (Popjazz /Native language) 59 

PRAFUL Moon Glide (Rendezvous/ 56 

CHIELI MINUCCI The Juice (Shanachie) 47 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 
suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further notice. This week's 
charts have been calculated by removing the airplay for the Cumulus stations 

from last week's charts in order to provide an equal reporting panel between 

the two weeks and minimize chart disruptions. 

i 
REPORTERS 

Stations and 

WJZZ /Atlanta, GA* 
PO/MO: Dave Kosh 
No Adds 

WEAA/Baltimore, MD 
PD: Sandi Mallory 
MD: Marcellus "Bassman" Shepard 
3 MICHAEL O'NEILL 

WSMJ/Baltimore, MD* 
PD/MO: Lori Lewis 
10 KEM 

WVSU/Birmingham, AL 
OM/PD: Andy Parrish 

1 STEVE COLE 
1 DONALD FAGEN 

1 RC & THE GROOVEDIGGERS 
1 JERRY D 

WNUA/Chicago,IL* 
OM/PD: Darren Davis 
MD: Michael La Crosse 

1 BRIAN SIMPSON 
NICK COLIONNE 
KEM 

WNWV /Cleveland, OH* 
OM/PD: Bernie Kimble 

SPYRO GYRA 

WJZA/Columbus, OH' 
PO/MD: Bill Harman 
No Adds 

their adds listed alphabetically by market 

KOAI/Dallas, TX' 
PD: Charley Connolly 
APD /MD: Mark Sanford 
No Adds 

KJCD/Denver, CO* 
PO/MD: Michael Fischer 
No Adds 

WVMV/Detroit, MI* 
OM/PD: Tom Sleeker 
MD: Sandy Kovach 
11 KIRK WHALUM 
2 RICHARD ELLIOT 

WZJZ/Ft. Myers, FL* 
PD: Joe Turner 
MD: Randi Bachman 
No Adds 

WSBZ/Ft. Walton Beach, FL 
PD: Mark Carter 
MO: Mark Edwards 
15 CHRIS BOTTI I /JILL SCOTT 
11 PAUL BROWN 
4 STEVE COLE 
4 SPYRO GYRA 
4 ALEXANDER ZONJIC 

JEFF LORBER 

MARC ANTOINE 
BRIAN CULBERTSON 

WQTQ/Hartford, CT 
PD/MD: Stewart Stone 
8 ACOUSTIC ALCHEMY 

KHJZ/Houston,TX* 
PD: Maxine Todd 
APD/MD: Greg Morgan 
No Adds 

KPVU/Houston, TX 
PD: Wayne Turner 
No Adds 

WYJZ/Indianapolis, IN* 
OM/PD: Carl Frye 
No Adds 

KJLU /Jefferson City, MO 
PD/MD: Dan Turner 
5 MARC ANTOINE 
4 ERIC DARIUS 
4 SPYRO GYRA 
2 GERALD ALBRIGHT 
1 STEVIE WONDER 

KOAS/Las Vegas, NV' 
PO/MD: Michael Joseph 
2 BRIAN CULBERTSON 
1 RAUL MIDON 
1 NAJEE 

KUAP/Little Rock, AR 
PD/MD: Michael Nellums 
2 SPYRO GYRA 
2 MANU KATCHE 

KSBR/Los Angeles, CA 
OM/PD: Terry Wedel 
MD: Enid Cogswell 

1 ALEXANDER ZONJIC 
1 STEVE COLE 

KTWV/Los Angeles, CA' 
PD: Paul Goldstein 
MD: Samantha Pascual 
5 RAMSEY LEWIS 

WLVE/Miami, FL* 
OM: Rob Roberts 
PO/MD: Rich McMillan 

BRIAN CULBERTSON 
DONALD FAGEN 

WJZI/Milwaukee, WI' 
PD: Stan Atkinson 
MD: Steve Scott 

STEVE COLE 
DONALD FAGEN 

KRVR/Modesto, CA' 
OM/MD: Doug Wulff 
PD: James Bryan 

DAVID PACK 
ERIC DARIUS 
SPYRO GYRA 
MICHAEL O'NEILL 

WVAS/Montgomery, AL 
OM: Rick Hall 
MD: Sonya Clark 
15 MARK WHITFIELD 1 /PANTHER 
13 STEVE COLE 

WOCD/New York, NY* 
PD: Blake Lawrence 
MD: Carolyn Bednarski 
12 RAUL MIDON 

WLOO/Orlando, FL' 
PD/MD: Brian Morgan 
APO: Patrick Riley 
No Adds 

WJJZ/Philadelphia, PA' 
OM: Todd Shannon 
PD: Michael Toni 
MD: Frank Childs 
No Adds 

KYOT/Phoenix, AZ' 
PD: Smokey Rivers 
APD/MD: Angie Hands 

GREGG KARUKAS 
3RD FORCE 

KJZS/Reno, NV* 
PD/MD: Robert Dees 

KIRK WHALUM 
BRIAN CULBERTSON 
DONALD FAGEN 

KSSJ/Sacramento, CA' 
PD/MD: Lee Hansen 
No Adds 

KBZN/Salt Lake City, UT' 
OM/PD: Dan Jessop 
5 KIRK WHALUM 

KIFM/San Diego, CA' 
PD: Mike Vasquez 
APD/MD: Kelly Cole 
5 WAYMAN TISDALE 

KKSF/San Francisco, CA' 
MD: Ken Jones 
3 JAMIE CULLUM 

BRIAN CULBERTSON 

KJZY/Santa Rosa, CA' 
PD: Gordon Zlot 
APD/MD: Rob Singleton 
No Adds 

Jones Radio Network/Satellite* 
OM: J.J. McKay 
PD: Steve Hibbard 
MD: Laurie Cobb 

ERIC DARIUS 
DONALD FAGEN 
MARK GORBULEW 

Music Choice Smooth Jazz/ 
Satellite 
APD: Will Kinnally 
13EUGE GROOVE 
12 LEE RITENOUR 
6 RICK BRAUN 
6 CRAIG CHADUICO 
5 ALEXANDER ZONJIC 
5 NILS 
5 CAMIEL 
5 GREGG KARUKAS 
5 MIND! ABAIR 
5 KEIKO MATSUI 
4 PATRICK YANDALL 

Sirius Jazz Cafe/Satellite 
PD: Shirley Maldonado 
MD: Rick Laboy 
No Adds 

XM Watercolors/Satellite 
PD/MD: Shirlitta Colon 

KEN NAVARRO 
STEVE COLE 

KWJZ/Seattle, WA' 
PD: Carol Handley 
MD: Nick Morrison 

RAUL MIDON 
STEVE COLE 

DONALD FAGEN 

SPYRO GYRA 

KCOZ/Springlield, MO 
OM: Jae Jones 
PD/MD: Rachael Elliott 
13 WALTER BEASLEY 
12 KIRK WHALUM 
10JOE MCBRIDE 
10 JEFF GOLUB 
7 PAUL BROWN 
7 ERIC MARIENTHAL 
7 STEVE COLE 
5 MIKE PHILLIPS 

WSJT/Tampa, FL' 
PD: Ross Block 
MD: Kathy Curtis 
No Adds 

WJZW/Washington, DC* 
OM: Kenny King 
P0: Carl Anderson 
MO: Renee DePuy 

NICK COLIONNE 

POYIf?f:ttEDD3 

MEDIABASE 

'Monitored Reporters 

45Total Reporters 

30 Total Monitored 

15 Total Indicator 

Did Not Report, 
Playlist Frozen (2): 
DMX Jazz Vocal Blend/Satellite 
DMX Smooth Jazz/Satellite 
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ROCK FORMATS 
STEVEN STRICK 
sstrick@radioandrecords.com 

Selling The Rock 
Format 
It can be done! 

I spent the holidays watching some great Rock, Active Rock 
1 and Alternative stations leave the format. Several of our be- 
loved radio companies gave up on Rock in favor of what they 
perceive as more profitable formats, such as Latin music, Coun- 
try or edgy Talk. 

Granted, a lot of the Rock stations that 
flipped were not pulling in ratings. Some 
of them had Howard Stem on in mornings, 
and when they lost him to Sirius, they de- 
cided that it was time to try something new. 
But some stations were flipped even though 
they had good ratings. 

"What's the deal ?" I asked. They an- 
swered: The No. 1 reason Rock stations with 
good ratings went away was revenue. The 
biggest complaint heard by general manag- 
ers and those above them was that sales 
staffs couldn't sell the format. 

This is a problem I hear about over and 
over again as I talk to programmers. But is 
it the case everywhere? Not necessarily. Af- 
ter looking at several successful stations in 
Rock formats around the country, I discov- 
ered there are sales reps making money for 
their companies on these kinds of stations. 

This week's column is dedicated to a cou- 
ple of these success stories. Here's hoping 
they will provide you with some inspiration. 

Impulse Buyers 

Nat Galvin, Station Manager of KEDJ 
(The Edge 103 -9) /Phoenix and VP /Sales for 
Riviera Broadcast Company, is a 19 -year 
veteran of the radio industry and has spent 
most of that time in Phoenix. Galvin was 
previously GSM at former Alternative 
KZON (The Zone) /Phoenix. 

He describes his approach to selling The 
Edge: "Rock listeners are hunters and gath- 
erers. While us 40- somethings are staring at 
college tuition, Gen X is driven by ego. We 
all were. I grew up with Rock radio and 
spent money like a nut. I can promise you, 
now that I'm in my 40s, I'm more cautious. 

"Rock listeners are the kings of the im- 
pulse purchase, and we love them for that. 
With our cool Rock brand, our clients get a 
halo effect simply by advertising in our hip 
environment. Seriously, what's more cool? 
The Edge and KROQ /Los Angeles or 
WBBM /Chicago and the Tribune? 

"Itnot just about new business, it's about 
repeat business. You can't have one with- 
out the other. Rock radio represents that 
new customer, and the client can keep 'em 
for life. The 25-34 demo is the place to fish 
for new customers." 

A Quality Experience 

"Clearly, the demographics of Rock are 
in the marketer 's favor," Galvin continues. 

"Younger Rock listeners generally have not 
become entrenched in brand loyalty yet. 
Our boomer friends have dug in with their 
brands, and there is probably only one dan- 
gerous way to convert them: price. 

"Take Lexus: The average age for the Lex- 
us IS buyer is 29. If they love cars and con- 
tinue to be beat over the head with that 

message on radio, 
they'll buy the ES at 
,age 34, the GS at 39 
and the LS for the rest 
of their lives. That's 
the drill. 

"Rock listeners grew 
up in a culture of ad- 
vertising. They are 
open to the experience, 
not turned off. But 
Rock listeners are also 

a cynical bunch. The worst thing a client can 
do creatively is overpromise and underde- 
liver. 

"Rock listeners talk, and talk a lot. We all 
know the influence of word of mouth. Treat 
them right, give a quality experience, and 
the Rock listener will be a chatterbox for the 
client. 

"The challenge for Rock radio is to pro- 
vide the listener a unique entertainment and 
musical experience, one they can't find any- 
place else. And it's more than just a hit 
record, it's the experience and compelling 
content. 

"When we do that, and do it well, the lis- 
tener will absolutely and passionately sup- 
port the radio station and its sponsors. Pe- 
riod." 

Battling Misconceptions 
At many of the big ad agencies the buyer 

tends to be either a woman or an older man 
who probably doesn't listen to your Rock 
or Alternative station. They may have some 
misconceptions about the makeup of your 
audience. How do you get past that and 
convince them to put their clients on the air? 

Galvin says, "Social proof on the local lev- 
el. We have successfully penetrated many 
quality categories - banking, home- build- 
ing, groceries and beer /spirits. We then tell 
that story to the big shops and on the na- 
tional front. These are some of the sound- 
est marketing minds in the market, and they 
have voted for Rock with their prized ad- 
vertising budgets. 

Nat Galvin 

BURIED IN BLUE Blue October stopped by WNNX (99X) /Atlanta on a promo tour for their vew 

single, "Hate Me." Their new LP, Foiled, hits stores March 14. Seen here (I -r) are Blue October's CB 

Hudson and Jeremy Furstenfeld, 99X night jock Matt Jones, the band's Justin Furstenfeld, 99X VP/ 

Programming Leslie Fram and MD Jay Harren and the band's Matt Noveskey and Ryan Delahoussaye. 

"I also love to invite buyers to appropri- 
ate station events so they can see the dime 
for themselves. Just because the dude on- 
stage is head -to-toe in ink does not mean the 
audience is. In fact, she, the come, proba- 
bly rolled up in a Suburban after dropping 
the kids off at Mom's - you get the idea. 

"And I believe that our industry is doing 
a better job of making calls to the CEO, our 
CEO to their CEO. Think the guy at Ford 
might need a fresh idea right now? You bet. 
Radio should deliver that message so the 
agency gets the assignment." 

Good Advice 

What advice would a seasoned profes- 
sional like Galvin give a salesperson just 
starting out? "Key words for the radio sales 
rookie are gritty determination, focus, be a 
sponge and activity," he says. "It's very diffi- 
cult for these individuals. They are in what 
I like to call 'the sea of public humiliation' - the cubicle environment. 

"They have to keep their heads down in 
the pit and ignore the chatter of the senior 
people. If they behave like a senior seller, 
they are dead. Not that seniors aren't good - they are great. Over 
the years, the sen- 
iors have learned to 
see in the dark and 
move faster than the 
rookie could ever 
imagine. 

"I encourage any- 
one who is interested 
in a career in radio 
sales to spend more Fran Marcone 
time interviewing 
your potential sales managers than they do 
interviewing you. Let's face it, most GSMs 
and LSMs are spread thin. If they are smart, 
they know that their time invested for big 
ROI is with the senior people. They really 
should spend their time with the big guns. 

"So these candidates must find a sales 
manager who truly enjoys training and cul- 
tivating new sales talent. Some managers 
love it, other don't. It's incumbent on the 
candidate to zero in on a manager who will 
commit to sponsoring her career. 

"Finally, sponge it up. Learn the rap and 
the confidence of the game. I would also 
add that writing skills are critical. Clients 
buy people, and they buy a well- articulat- 
ed written presentation. 

"These poor kids new to sales head out 
with some crappy media -kit one -sheet shit 
and expect a client to buy 10, 50 or 100 grand 
of advertising. It's not going to happen with- 
out a wonderful, results- driven written pre- 
sentation. 

"Finally, the best friend of the radio 
rookie must be the production guy. Only a 
true dumb -ass in our business laughs at the 
concept of a spec spot. Man, killer creative 
is the sexy part of our biz. Clients love to 
buy creative and get dizzy when they see a 
ranker. 

"What I want to hear from my prod guys 
is, 'That damn rookie kid is killing me!' 
When I hear that, I know I have a winner." 

Seed The Client 

Fran Marcone, GSM of WPBZ (The 
Buzz) /West Palm Beach, started her career 
in Pittsburgh, eventually landing the GSM 
gig at WXDX /Pittsburgh. She was there for 
five years before moving south to join The 
Buzz, where she has also worked for five 
years. 

"I don't really sell Rock as a young male 
format," Marcone says. "I sell it as a more 
mainstream format. Our strongest cell, 
when you're looking at adults, is not the 
younger end. It's really 25 -34 and 25-44. We 
don't go into the prospective client's office 
saying that we're young men and that's all 
we are. 

"When I signed on the first Alternative 
station in Pittsburgh 10 years ago, we were 
hitting brick walls when we tried to sell it 
to clients. We had to educate a whole mar- 
keting and advertising community on why 
they needed to reach Gen X, Gen Y and the 
post - boomer generation. That's not so much 
the case anymore. 

"You really need to know your format 
and have passion for it, but being success- 
ful at this requires that you constantly seed 
the client with information. You don't just 
go into an agency and pitch them when you 
know they are going to be making a buy. 

"You start before that, educating them as 
to what your station is about, who your au- 
dience is and what they buy as consumers. 
Then when that agency is ready to make a 
buy, they are already familiar with your sta- 
tion. 

"If you're seeding them all the time with 
great articles, great information on what 
major companies are marketing to the gen- 
eration and what major companies are us- 
ing our music in their commercials, you're 
laying the groundwork. It's absolutely crit- 
ical to the sale. 

"There are going to be situations where 
it's just not going to work because we can't 
afford to do what we have to do to meet 
their cost -per -point goals. Knowing when 
to walk away is just as important. If you 
make a sale and fail to deliver the audience 

Continued on Page 64 

February 3, 2006 Radio & Records 59 

www.americanradiohistory.com

www.americanradiohistory.com


ROCK TOP 30 
February 3, 2006 

ARTIST T'T_E ; 4 EEL S PLAYS PLAYS AUDIENCE 

(00) 

TOTAL I - TOTAL WEEKS ON TOTAL STATIONS/ 

1 1 

2 © 
3 3 

4 0 
5 0 
7 6 

9 O 
11 o 
13 0 
6 10 

12 m 
10 12 

8 13 

14 14 

15 15 

16 16 

21 O 
17 18 

25 0 
19 20 

23 21 

24 ® 
26 ® 
20 24 

¡Debut> ® 
18 26 

27 ® 
(Debuts 

TDebut> 

22 30 

CHART ADDS 

SHINEDOWN Save Me (Atlantic) 547 -20 33760 23 2210 

NICKELBACK Animals (Roadrunner/IDJMG) 439 +14 24724 11 1810 

SEETHER Remedy (Windup) 354 -26 22790 40 2010 

F00 FIGHTERS DOA (RCA/RMG) 352 +8 21841 21 1811 

10 YEARS Wasteland (Republic /Universal) 322 +7 13716 30 1911 

DISTURBED Stricken (Reprise) 280 7 16259 25 1510 

AVENGED SEVENFOLD Bat Country (Warner Bros.) 265 +8 12238 18 1410 

KORN Twisted Transistor (Virgin) 239 +4 13796 18 1010 

AUDIOSLAVE Out Of Exile (Epic / /nterscope) 232 +12 10045 7 1611 

STAIND Falling (flip /At /antic) 228 -52 11462 14 1710 

TRAPT Stand Up (Warner Bros.) 226 0 13226 27 1310 

SEETHER Truth (Windup) 211 -37 11925 18 1511 

AUDIOSLAVE Doesn't Remind Me (Epic /lnterscopel 179 -90 10239 29 1410 

HINDER Get Stoned (Universal) 178 -8 10124 25 1310 

SYSTEM OF A DOWN Hypnotize (American /Columbia) 159 -17 6921 14 1010 

SCOTT STAPP The Great Divide (Windup) 123 -60 5439 16 910 

DISTURBED Just Stop (Reprise) 122 +21 5185 4 910 

P.O.D. Goodbye For Now (Atlantic) 119 -1 4674 8 810 

NINE INCH NAILS Only (lnterscopel 97 +16 5715 16 310 

THEORY OF A DEADMAN Say Goodbye (Roadrunner/IDJMG) 93 -3 2993 10 910 

THOUSAND FOOT KRUTCH Move (EMI Music Reactive /Tooth & Nail) 87 -2 4349 8 710 

SHINEDOWN I Dare You (Atlantic) 86 +22 5080 2 711 

MUDVAYNE Fall Into Sleep (Epic) 77 +17 1843 2 511 

SANTANA fISTEVEN TYLER Just Feel Better (Arista/RMG) 77 -8 4630 7 410 

TRAPT Waiting (Warner Bros.) 69 +27 2319 1 811 

SILVERTIDE Devil's Daughter (J /RMG) 69 -27 3544 12 810 

HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 68 +1 3116 4 410 

ROLLING STONES Rain Fall Down (Virgin) 64 +43 4079 1 310 

NINE INCH NAILS Every Day Is Exactly The Same ( /nterscope) 64 +21 2175 1 610 

3 DOORS DOWN fIBOB SEGER Landing In London... (Republic /Universal) 64 -6 2770 6 410 

22 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH 
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc.).© 2006 Radio & Records. 

NEW & ACTIVE 
EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) 
Total Plays: 58, Total Stations: 7, Adds: 0 

WEEZER Perfect Situation (Geffen) 

Total Plays: 50, Total Stations: 3, Adds: 0 

HURT Rapture (Capitol) 

Total Plays: 46, Total Stations: 3, Adds: 0 

MARTY CASEY & LOVEHAMMERS Trees (Burnett /Epic) 

Total Plays: 39, Total Stations: 3, Adds: 0 

REVELATION THEORY Slow Burn (On/Idol Roc) 

Total Plays: 36, Total Stations: 4, Adds: 0 

FLYLEAF I'm So Sick (Octone /RCA /RMG) 

Total Plays: 34, Total Stations: 4, Adds: 1 

U2 Original Of The Species ( /nterscope) 

Total Plays: 33, Total Stations: 3, Adds: 0 

F00 FIGHTERS No Way Back (RCA /RMG) 

Total Plays: 15, Total Stations: 6, Adds: 5 

SYSTEM OF A DOWN Lonely Day (American /Columbia) 

Total Plays: 11, Total Stations: 3, Adds: 3 

Songs ranked by total plays 

REPORTERS 
Stations and their adds listed alphabetically by market 

KZRR /Albuquerque. NM' 
OM Bill May 

PD Phil Mahoney 

APD Judi Civemlo 
Nc tad. 

WMZZO /Allentown, PA' 
PD. Ton Thomas 

MD. Chris Line 
II) R 

KWHL/Anchorage. AK 
PO. Jeri Shevin 
AMID' Brad Sternen 

WTOS /Augusta. ME 
OM/PO- Sieve Smith 

APO Chris Rush 

KIOCBeaumont, TX' 
OM. Joey Armstrong 
POND Mike Davis 

WPTOIBowling Green, KY 
MOO : Alex "Axe" Chase 

APOiBtD: Monty Foster 

1? MUDVAYNE 

12 SHINE DOWN 

11 FLYLEAF 

11 TRAPT 

WPXCtape Cod, MA 
OM Steve Mclhe 
PD,MD Suzanne Torwire 

APO James Gallagher 

WKLC/Charfeston. WV 
OM ti Bill Knight 

4n 

WEBN/Cincinnati. OH' 
OM/PD Scot Reinhart 

MD' Rick Vaske 

No Adds 

WMMS/Cleveland. OW 
PO Bo Manhevrs 

MO. Hunter Scott 

KNCN/Corpus Christi, TX' 
OMRO Paula Newell 

APO/MO: Monte Montana 

3 FLYLEAF 

2 NONPOINT 

1 FOO FIGHTERS 

KODS/Duluth 
WARD: Bill Jones 
APO: Jasai Tearrmrq 

25 THEORY OF A DEADMAN 

10 SEF THE R 

KLADÆI Paso, TX' 
OM/PO: Courtney Nelson 

APDIMD: Glenn Garn 
10 F00 FIGHTERS 

SHINEDOWN 

POWERED 

MEDIABASE 

MOST ADDED` 
ARTIST ' - .. ADDS 

F00 FIGHTERS No Way Back (RCA /RMGI 5 

SYSTEM OF A DOWN Lonely Day (American /Co /umbiai 3 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 
ARTIST TITLE LABELMS) INCREASE 

ROLLING STONES Rain Fall Down (Virgin) +43 

TRAPT Waiting (Warner Bros.) +27 

SHINEDOWN I Dare You (Atlantic) +22 

DISTURBED Just Stop (Reprise) +21 

NINE INCH NAILS Every Day Is Exactly The Same ( /nterscope) +21 

MARTY CASEY & LOVEHAMMERS Trees (Burnett /Epic) +21 

MUDVAYNE Fall Into Sleep (Epic) +17 

NINE INCH NAILS Only (/nterscope) +16 

F00 FIGHTERS No Way Back (RCA /RMG) +15 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELISI 
TOTAL 
PLAYS 

F00 FIGHTERS Best Of You (RCA /RMG) 170 

NICKELBACK Photograph (Roadrunner/IDJMG) 158 

STAIND Right Here (Flip /Atlantic) 158 

CROSSFADE Cold (Columbia) 148 

AUDIOSLAVE Be Yourself (Epic / /nterscope/ 134 

SYSTEM OF A DOWN Question! (American /Columbia/ 119 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 117 

GREEN DAY Holiday (Reprise) 110 

JET Cold Hard Bitch (Atlantic) 100 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 84 

Songs ranked by total plays 

Station playlists for all R&R reporters are available 
on the web at www.radioandrecords.com. 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 
suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further notice. This week's 

charts have been calculated by removing the airplay for the C umulus stations 

from last week's charts in order to provide an equal reporting panel between 

the two weeks and minimize chart disruptions. 

WRVC/Huntington 
WARD Jay NuNey 

APORAD: Rick Kline 

3 inn FIGHTER; 

2 CuINF 

KZZE/Medford. OR 
PO Rob King 

MD Montana 

WDHA/Morristown, W' 
PD Tory Page 
MD: Mal Murray 

100 FIGHTERS 

KCLB/Palm Springs, CA 
PD Anthony Arddog" Ounce 
MD Jenn Brewski 

WMMR/Philadelphia. PA' 
OM Bun Knight 

PO: But Weston 

APO Chuck Damao 
MD: Sean The Rabbi Tyszler 

TRAPT 

YE LLOWCARL 

INKS 

KDKB/PtFoenix, AZ' 
PD Paul Palermo 
APOMD. Man Spaetzel 

;6Ü FIGr.li l' 
5 LIFEHOUSF 

WRKZJPittsburgh, PA' 
OM: Keith Clark 

PD: Ryan Mill 
Nc A(1rl° 

KUFO/Portland, OR' 
OMRD: Dave Numme 

APD/MD: Dan Bonyk 

15 KORN 

11 SYSTEM OF A DOWN 

4 MUDVAYNE 

3 AUDIOSLAVE 

WHEB/Portsmouth. NH' 
PO. Chris "Doc.. Garrett 

MD: Jason "JR" Russell 

SYSTEM OF A DOWN 

WHJY/Providence, RI' 
PO Scott Laudan 
APO Doug Palmien 
M0 Mike Brangdate 

FOG FIGHTERS 

SYSTEM OF A DOWN 

WBBB/Raleigh. NC' 
PD. Jay Nubia 
Nc Ados 

KCAL/Riverside, CA' 
PO Steve Holtman 

APO440 Daryl Norsell 

17 SYSTEM OF A DOWN 

10 YEARS 

EDGE CITY OUTLAWS 

WROV/Roanoke.VA 
POMD Aaron Roberts 

API) Heidi Krummerl- Taie 

No Adds 

WXRX,Tìockford. IL 
PO Jim Stone 

MD. Jon Schulz 

KRXQ/Sacramento. CA' 
NAIAD Jim Fox 

PD Pat Martin 

KBER/Salt Lake City, UT' 
OM Bruce Jones 

PD KeIN Hammer 

APDMD Darby Wilcox 

KZOZ/San Luis Obispo. CA 
PD: John Boyle 

No Ad,:' 

KTUX/Shreveport.LA' 
PD. Scot Fax 

MD Flynt Stone 

WWDG/Syracuse. NY* 
OM Rich Lauber 

PD Scorch 

MO Scott Decori 

Nc aid 

WKLT/Traverse City, MI 
PDArto. Terri Ray 

No Adds 

KMOD/Tulsa, OK' 
OM/PD: Don Crini 
No Adds 

KBRO/Waco, TX 
PD/MD : Brent Irides 

1 MUDVAYNE 

1 DISTURBED 

1 SHINEDOWN 

WMZK/Wausau. WI 
PO Steve Resnick 

21 IRAN 
20 NINE INCH NAILS 

18 SHINEDOWN 

KBZS/Wichita Falls. TX 
OM Chris Walters 

PD: Lin Ryan 

APO/MD: Vide Vox 

SHINEDOWN 

PowEREDm 

!IEI)IAB;ISE 
'Monitored Reporters 

40 Total Reperters 

22 Total Monitored 

l a Total Indicator 

Did Not Repot. 
Playlist Frozen (3): 
KFLY /Eugene, OR 
WMTT /Elmira NY 
WWCT /Peoria, IL 
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ACT /VE ROCK TOP 50 
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WEE.( WEEK 
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17 
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21 20 

25 
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29 27 
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31 30 

30 31 
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33 33 
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42 41 
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43 44 
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48 

¡Debut> 
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¡Debut> CD 
/Debut> ®I 

February 3, 2006 
ARTIST TITLE LABEL(S) 

TOTAL .I - TOTAL WEEKS ON TOTAL STATIONS) 

PLAYS PLAYS AUDIENCE CHART ADDS 

(m) 

POWEREDS3 

MEDIABASE 

AVENGED SEVENFOLD Bat Country (Warner Bros.) 1394 -32 57578 23 5110 MOST ADDED` 
10 YEARS Wasteland (Repub /ic /Universa /) 1371 -77 62839 33 5110 

ARTIST TITLE LABEL(S) ADDS 

KORN Twisted Transistor (Virgin) 1327 +21 59685 18 4910 
F00 FIGHTERS No Way Back (RCA/RMG) 21 

SYSTEM OF A DOWN Hypnotize (American /Columbia) 1205 -25 46929 15 50)0 HUCK JOHNS Oh Yeah (HideoalCapitoll 4 

NICKELBACK Animals (Road runner / IDJMG) 1199 +80 54980 10 4810 NONPOINT Bullet With A Name (Bieler Brothers) 3 

SEETHER Truth (Wind-up) 1045 -29 44028 20 51)0 
LIVING THINGS Born Born Bom (Jive/Zomba label Group) 3 

HINDER Get Stoned (Universal) 1028 +45 42348 25 49)0 

STAIND Falling (flip /Atlantic) 981 +5 37078 17 4810 

SHINEDOWN Save Me (Atlantic) 944 -198 40436 23 4710 

DISTURBED Stricken (Reprise) 863 -94 46107 26 5010 MOST 
SEVENDUST Ugly (Winedark/7Bros.) 828 -45 29527 25 4210 INCREASED PLAYS 
AUDIOSLAVE Out Of Exile (Epic //nterscopel 815 24 30007 10 47)0 TOTAL 

PLAY 
DISTURBED Just Stop (Reprise) 701 +102 28178 5 4510 ARTIST TITLE LABEL(S) INCREASE 

P.O.D. Goodbye For Now (Atlantic) 691 +48 21030 10 4310 SHINEDOWN I Dare You (Atlantic) +162 

THOUSAND FOOT KRUTCH Move (EMI Music Reactive /Tooth & Nail) 685 45 22409 21 3910 
EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) + 132 

HURT Rapture (Capitol) +131 

EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) 669 +132 21658 7 44)2 TRAPT Waiting (Warner Bros.) + 130 

MUDVAYNE Fall Into Sleep (Epic) 621 +104 19949 5 4311 F00 FIGHTERS No Way Back (RCA/RMG) + 107 

F00 FIGHTERS DOA (RCA /RMG) 621 184 35481 22 3810 MUDVAYNE Fall Into Sleep (Epic) + 104 

HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 589 -17 18956 18 3611 
DISTURBED Just Stop (Reprise) +102 

NICKELBACK Animals (Roadrunner /IDJMG) +80 
TEIEORY OF A DEADMAN Say Goodbye (Roadrunner /IDJMG) 521 11 17234 12 3610 NINE INCH NAILS Every Day Is Exactly The Same (Interscape) +19 

NONPOINT Bullet With A Name (Bider Brothers) 458 +68 12559 13 28)3 NONPOINT Bullet With A Name (Bieler Brothers) +68 

FLYLEAF I'm So Sick (Octone/RCA/RMG) 454 +54 11875 10 3311 

NINE INCH NAILS Every Day Is Exactly The Same (/nterscopel 453 +79 14199 6 3711 

TRAPT Waiting (Warner Bros.) 446 +130 15572 3 37)2 

SHINEDOWN I Dare You (Atlantic) 407 +162 14440 3 3712 

SILVERTIDE Devil's Daughter (J /RMG) 346 94 11320 13 3010 MOST 
THRICE Image Of The Invisible (/s /and / 1DJMG) 297 -31 6629 13 2610 PLAYED RECURRENTS 
DARK NEW DAY Pieces (Warner Bros.) 289 -59 5352 11 25)0 TOTAL 

ARTIST TITLE LABELS) PLAYS 

REVELATION THEORY Slow Burn (On/Idol Roc) 277 +18 5844 15 2710 MUDVAYNE Forget To Remember (Epic) 470 

COLD A Different Kind Of Pain (Flip /Lava) 275 -11 5288 7 24)0 SEETHER Remedy (Wind -up) 454 

FIVESPEED The Mess (Virgin) 271 -41 5447 12 28)0 TRAPT Stand Up (Warner Bros.) 428 

HURT Rapture (Capitol) 245 +131 4500 2 3111 
MUDVAYNE Happy? (Epic) 340 

NINE INCH NAILS The Hand That Feeds (Interscopel 328 

STATIC -X Dirthouse (Warner Bros.) 230 -39 5137 12 2110 F00 FIGHTERS Best Of You (RCA /RMG) 321 

SLIPKNOT The Nameless (Roadrunner //DJMG) 214 21 5184 14 2110 CROSSFADE Colors (Columbia) 311 

TAPROOT Birthday (Velvet Hammer /Atlantic) 183 +32 3939 7 1610 STAIND Right Here (flip /Atlantic) 308 

MY CHEMICAL ROMANCE The Ghost Of You (Reprise) 163 -26 3576 10 14)0 
NICKELBACK Photograph (RoadrunnerllDJMG) 266 

AUDIOSLAVE Doesn't Remind Me (Epic /lnterscope) 265 

LIVING THINGS Born Bom Bom (Jive /Zomba Label Group) 143 +42 3570 4 1313 

BLOODSIMPLE What If I Lost It (Reprise) 140 -28 2880 10 1410 

F00 FIGHTERS No Way Back (RCA /BMW 114 +107 4962 1 31121 

3 DOORS DOWN fIBOB SEGER Landing In London... (Republic /Universal) 

GREEN DAY Jesus Of Suburbia (Reprise) 

112 

105 

20 

12 

4346 

3997 

7 

4 

10)0 

810 
NEW & ACTIVE 

COHEED AND CAMBRIA The Suffering (Equal Vision /Columbia) 100 -32 4070 14 13)0 REVERY Popstar Wedding (Eva) 

FALL OUT BOY Dance, Dance (!stand /IDJMG) 89 +5 3611 4 310 
Total Plays: 45, Total Stations: 8, Adds: 2 

DANKO JONES Forget My Name (Bad Taste) 86 -18 2899 12 11)0 
ANBERLIN Paperthin Hymn (Tooth & Nail /EM /Music Reactive) 

Total Plays: 45, Total Stations: 5, Adds: 0 

WEEZER Perfect Situation (Geffen) 85 +3 4611 3 210 
MARTY CASEY & LOVEHAMMERS Trees (Burnett /Epic) 

SCOTT STAPP The Great Divide (Wind -up) 80 +4 4200 17 710 Total Plays: 36, Total Stations: 6, Adds: 1 

HUCK JOHNS Oh Yeah (Hideout /Capitol) 74 +34 1854 1 1214 
Songs ranked by total plays 

DEAF PEDESTRIANS Splatter (Dotpointperiod) 70 +6 827 5 1010 

COHEED AND CAMBRIA Welcome Home (Equal Vision /Columbia) 69 +36 1922 1 612 
Station playlists for all R &R reporters are available 

on the web at www.radioandrecords.co 
FAKTION Take It All Away (Roadrunner / 1DJMG) 68 +22 1379 1 1312 

Jan. 26, 2006, all Cumulus monitored reporters were temporarily 
51 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in 

plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by 

each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(© 2006, Arbitron Inc.).© 2006 Radio & Records. 

suspended from their respective panels and all Cumulus Indior reporters 

were dropped from their respective panels until further notice, This week's 

charts have been calculated by removing the airplay for the Cumulus stations 

from last week's charts in order to provide an equal reporting panel between 

the two weeks and minimize chart disruptions. 

Promote your company, product, or event with 
Roll -a- Sign's versatile disposable banners 

Cost -effective and reusable 
Many sizes and colors available 

Durable enough for indoor or outdoor use 
Advertise your message in any color 

PLASTIC 
BANNERS 

Call today for more information! 
I -800 -23 I -6074 www.rollasign.com 
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February 3, 2006 ACTIVE ROCK 

liteTheMusic.cOm 
11 MK'InIISL 

America's Best Testing Active Rock Songs 
12 + For The Week Ending 1/27/06 

Artist Title (Label) TW LW Famil. Burn 
M 

18-34 
M 

18-24 
M 

25-34 

DISTURBED Stricken (Reprise) 4.39 4.43 95% 14% 4.38 4.35 4.43 

DISTURBED Just Stop (Reprise) 4.34 4.31 76% 3% 4.40 4.50 4.21 

10 YEARS Wasteland (Republic /Universal) 4.22 4.12 90% 18% 4.22 4.16 4.31 

MUDVAYNE Forget To Remember (Epic) 4.22 4.31 89% 12% 4.23 4.21 4.28 

MUDVAYNE Fall Into Sleep (Eprc) 4.21 68% 7% 4.12 4.06 4.21 

KORN Twisted Transistor (Virgin) 4.20 4.08 97% 20% 4.09 3.90 4.43 

SEETHER Truth (Windup) 4.19 4.08 86% 14% 3.98 3.83 4.21 

SEVENDUST Ugly (Winedark /7Bros.) 4.11 4.02 76% 11% 4.08 4.00 4.23 

SHINEDOWN Save Me (Atlantic) 4.10 4.14 92% 18% 4.03 4.03 4.03 

STATIC -X Dirthouse (Warner Bros.) 4.08 62% 10% 4.09 3.90 4.43 

SEETHER Remedy (Windup) 4.05 4.22 97% 33% 3.93 3.89 4.00 

STAIND Falling (Flip /Atlantic) 4.02 3.92 89% 17% 3.82 3.75 3.91 

AVENGED SEVENFOLD Bat Country (Warner Bros.) 3.98 4.01 90% 26% 3.92 3.97 3.84 

THOUSAND... Move (EMI Music Reactive /Tooth & Nail) 3.98 3.88 69% 9% 4.04 3.96 4.21 

TRAPT Stand Up (Warner Bros.) 3.97 4.01 94% 23% 3.86 3.83 3.92 

THEORY OF A DEADMAN Say Goodbye (RoadrunnerlIDJMG) 3.95 3.88 67% 8% 3.81 3.86 3.72 

SYSTEM OF A DOWN Hypnotize (American /Columbia) 3.92 3.90 95% 22% 3.84 3.60 4.22 

HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 3.92 3.76 79% 12D/D 3.66 3.64 3.68 

DARK NEW DAY Pieces (Warner Bros.) 3.89 3.82 53% 5% 3.82 3.95 3.61 

HINDER Get Stoned (Universal) 3.88 3.73 79% 16% 3.91 3.96 3.81 

THRICE Image Of The Invisible (/stand /IDMG) 3.84 3.74 62% 110/D 3.70 3.82 3.50 

P.O.D. Goodbye For Now (Atlantic) 3.82 3.61 81% 14% 3.51 3.34 3.76 

NONPOINT Bullet With A Name ( Bieler Brothers) 3.80 3.64 53% 8% 3.85 3.83 3.88 

AUDIOSLAVE Out Of Exile (Epic /Interscopel 3.77 3.60 82% 21% 3.66 3.40 4.09 

NICKELBACK Animals (Roadrunner /IDJMG) 3.71 3.75 85% 22% 3.65 3.70 3.58 

EVANS BLUE Cold (But I'm Still Here) (Pocket /Hollywood) 3.70 3.63 48% 7% 3.57 3.48 3.68 

FIVESPEED The Mess (Virgin) 3.60 3.57 42% 5% 3.24 3.50 2.84 

F00 FIGHTERS DOA (RCA /RMG) 3.53 3.47 94% 38% 3.40 3.33 3.50 

SILVERTIDE Devil's Daughter (J /RMG) 3.24 3.30 59% 22% 3.10 3.17 3.00 

Total sample size is 315 respondents. Total average tavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very 
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 
on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 
calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. J 

CANADA 
LAST 
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ROCK TOP 30 

ARTIST TITLE LABEL(SI 
TOTAL 
PLAYS 

1 COLDPLAY Talk (Capitol) 539 

© F00 FIGHTERS Resolve (SonyBMG) 460 

© NICKELBACK Animals (Roadrunner /EM/ Music Canada) 453 

4 i OUR LADY PEACE Angels... (SonyBMG Music Canada)406 

© SHINEDOWN Save Me (Atlantic) 377 

0 WEEZER Perfect Situation (Geffen) 342 

o AUDIOSLAVE Out Of Exile (Epic /Interscopel 340 

0* NEVERENDING WHITE... The Grace (Ocean) 305 

9 SANTANA fIS. TYLER Just Feel Better (SonyBMG) 277 

10,ßr THEORY OF A DEADMAN Better Off (604 /Universal/ 273 

DEFAULT I Can't Win (TVT) 272 

12 40p TREWS Yearning (Bumstead / SonyBMG Music Canada) 271 

13 GREEN DAY Jesus Of Suburbia (Reprise) 262 

o AUDIOSLAVE Doesn't Remind Me (Epic /Interscope) 249 

o SYSTEM OF A DOWN Hypnotize ( SonyBMG) 221 

16, MOBILE Montreal Calling (Universal Music Canada) 219 

®e HINDER Get Stoned (Universal) 207 

18 DARKNESS OneWay Ticket (Must...Destroy /lava /Atlantic) 202 

ItE4 TREWS Poor 01'... (Bumstead/Sony BM& Music Canada) 191 

19 WHITE STRIPES The Denial Twist (Third Man /V2) 180 

® FALL OUT BOY Sugar, We're Goin' Down (Island/IWMG)16H 

®+ SAM ROBERTS The Gate (Universal Music Canada) 167 

23 SCOTT STAPP The Great Divide (Wind -up) 167 

YELLOWCARD Lights And Sounds (Capitol) 153 

® NINE INCH NAILS Every Day Is... (Interscopel 153 

CD* ARCADE FIRE Wake Up (Merge) 153 

e FALL OUT BOY Dance, Dance (lsland/IDJMG) 148 

28 INXS Pretty Vegas (Epic) 146 

29 DEATH CAB FOR CUTIE Soul Meets Body (At /antic) 145 

111)* ROCKETFACE Dirty ( Bumstead) 137 

POWERED 

MEDIABASE 

+i - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

-2 9 1810 

+96 5 1610 

+44 9 1510 

-3 13 1610 

+12 9 1310 

+5 6 1410 

+15 B 1211 

+16 6 1312 

-4 8 1010 

-23 11 1810 

+44 4 1510 

-65 12 1810 

-24 12 1310 

0 24 1610 

+16 10 910 

87 19 1510 

+16 11 1210 

-33 14 1310 

+101 1 1215 

+24 3 910 

+11 16 1010 

+167 1 13111 

-11 10 810 

+31 1 812 

+21 2 812 

+7 3 810 

+19 2 610 

-40 16 1110 

-35 7 410 

+18 1 610 

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 1/22 -1/28. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. *r Indicates Cancon. 

i 
REPORTERS 

Stations and their adds listed alphabetically by market 

KEYJ /Abilene. TX 
OM: James Cameron 
PO /AMDP. Frank Pain 

WCHZ/Au usta, GA' 
OM. Harley Drew 
PD: Chuck Williams 

DAMONm 
ROO FIGHTERS 

KRAB/Bakersheld. CA' 
OM Steve King 

PD/MD Sang Spanta 
APO. Jared Mann 
NsMH 

WIYY/Balimore, MD' 
PD: Dave Hill 
APDRAD: Rob Heckman 

SAWED SBA Mix 0 

WCPR/BilOxr, MS' 
OM/PD'. Jay Taylor 
APD/M0 Maynard 

WKGBI8inphamton. NY 
OMPD. Jim Free 

APO/MD. Tim Boland 

WAAF/Baston. MA' 
PO: Ron Valevi 
MO: Mistress Carrie 

WEOG/Butlalo. NY' 
PD/PAD : Evil Jim 

WYBB/Chadeston, SC' 
oM/PD. Mike Allen 

000 FIGHTERS 

FIGHTING INSTINCT 
MOON 
DML VJOSA TODD JOEY IRANER. TOM 

WALTON b ELIOT EASTON 

WRXR/Chattanooga. TN' 
OM Kris Van Dyke 
PD Boner 
MD: Oyie 

FIGHTERS 

KILO/Colorado Springs. CO' 
OM. Rich Hawk 
Po. Ross Ford 

WBZX/Columbus. OH' 
PD. Hal Fish 
APO,ND Ronni Humer 

KBPI/Denver. CO' 
PO B. 

APDRAD: name "Double A" Momell 
Ik Nr^ 

NAZR/Des Moines, IA' 
OM. Jim Schaefer 
PO: Ryan Patrick 

MO: Andy Hall 

WRIF/Delrod, MI' 
OMPD. Doug Podell 
APO/MD. Mark Pennington 
no ron 

KRBRIDula h 

0MPD. Mark Fleischer 
MO Joe DarMer 

SWANK MEAN MER 
'a AVENGED SEVENFOLD 

SHINEDOWN 

2 3 DOORS DOWN 45116 SEGER 

WGBF/Fvansville. IN 
OMPD Mike Sanders 
APOOAO'. Skit Nick 

WWBN/FlieI, MI' 
OM: Jay Patrick 
Po: Brian Beddow 

API10, Tor Brie 
RAD FIGE- 

La 

KRZFUFEesno,CA' 
OMAS: E. Curtis Johnson 
APDRAD: The Rev 

9 EVNS SLUE 

1330 RIGHTERS 

WROCIFt. Myers. FL' 
Po: Lance Hale 
MO -. Shawn "Milo" Fennell 

WBYR/Ft. Wayne. IN' 
PD. Cindy Miller 
MD: Stiller 

WRUF/Gainesville, FL' 
OM/PD: Harry Gonad 
APO Monica Roe 

MD: Matt Lehtola 

WKLO/Grand Rapids. MI' 
OM. Brent Alberts 
PDI0ID Tarrin Amiens 

vm 

WZOR/Green Bay, WI 
PO. Roxanne Steele 

'Font r10FHEII 
ctl'0N 

WXOR/Greerlville, NC' 
Po: Tommy Collin 

6 1^0 FIGHTERS 

s FI FFv 

WTR/Greenville, SC' 
DM/PD: Mark Hendrix 
MD. Smack Taylor 

Ntr 

WOCMMagerstown 
OM Rick Alexander 
PDAMP. Mike Holder 

NN X'_NNnILS 
Et I 

PU .Hlnf 

WOXAMamsburg. PA' 
MD Nixon 
N, ._. 

WCCCMartlord. CT' 
P0: Michael Piwui 
APDITIs. Mike Karelyi 

WAMXMumington 

WRTTMuntsville. AL' 
OM Rob Harder 
POMO. Jimbo Wood 

WRXW /Jackson, MS' 
Po Johnny Maze 
APDIMO. Bad Stevens 

KORCA(ansas Crty. MO' 
PD: Bob Edwards 

KLFXA(illeen. TX 
PO/ 80 Bob Fonda 

WJX(LLansing, MI' 
PD -. Bob Olson 

KOMP/Las Vegas. NV' 
PD: John Griffin 
MD: Big Marry 
Nam 

KZCOAawton. OK 
P0: Don 'triller' Brown 
Ape: David Combs 

KIBZA.incoln, NE 
OM. Jim Steel 
PD: Tim Sheridan 
APO/M0: Sparky 

KDJEoLittIe Rock. AR' 
OM. Sonny Victory 
POND: Jeff Penerson 
APD. Tessa Hall 

AIn, 

WM/Louisville, KY' 
PD Charlie Steele 
MO. Frank Webb 

D ne37RS 
HHUIÁIHNS 

KFMXitubhock. TX 
OM/PD. Wes Nassmann 

WJJO/Madison. WI' 
Po. Randy Hawke 
APD/MD. Blake Paton 

WGIRRAanchester, NH 
PD: Mea James 
APO: Becky Poholsky 

KFRO/McAllen. TX' 
OM/PO. Alec Duran 
APDnMD. Jeff "When " DeWitt 

KBREANerced, CA 
PoIMO. Mikey Marline: 
APD: Jason Lachance 

MID A 

KXXR/N Eeneapolis. MN' 
OM. Dave Hamlllon 
PD. Wade Linder 
APO/MD Pablo 

WRAT/Monmauth. NJ' 
OM/PD: Carl Can 
APD/MD: Robyn Lane 

wm ur,. N./kits 

WCLGIMomantown, WV 
OBVPD. Jeff Miller 
MD: Dave Murdock 

HID PGHTERF 

SEETHEH 

WT110E 51RI051 

WBUZMasfcville, TN' 
OM: Jim Patrick 
PD/PAD: Russ Schenck 

IL LNING THINGS 
DEAL MORATOCO JOEY KRAMER. TOM 

000400TON a ELLIOT EASTON 

WNORMorlolk, VA' 
PD: Harvey Koran 
APPMD. Tim Parker 

[VANS SI ;:! 

KATT/Oklahoma City, OK' 
OM/PD Chris Baker 
MD: Jake Damals 

WYYX/Panama Crty. FL 
Ps Keith Allen 
APO/N0 The Freak 

WTKX/Pensacola, FL' 
PO: Joel Sampson 
APORAD: Mark The Shark 
50 Add 

WIXOIPeoria, IL 
DM: Ric Morgan 
PDIAMD'. Man Baba, 

WYSP/Philadelphia, PA' 
PD/APO: Gil Edwards 

MD Spike 
sral,. 

KUPORtaenix, AZ' 
MD Larry McFeelie 

.., HTERs 

KDOT/Aeno, NV' 
OM: Jim McClain 
PD MD: Java Paeerson 
No One 

WKOZ/Saginaw, MI' 
Po. Honer 

3 :_0ELD NS'?MII ;. , 
RDRN 

WZBH/Salisbury. MD 
OM. Sue Timmons 
Poe Miki Hunter 
APP. Juhe McDonnell 
MD: Shawn Ouinn 
NO Ost 

KISS/San Antonio, TX' 
Po/MO: LA Lloyd Howl! 
No 0405 

KIOZ/San Diego, CA' 
0M: Jim Richards 
PRIMO: Staun Mean -Bmwn 

500 FIGHTERS 

FIGHTING INS101,ï' 

KURO/San Luis Obispo, CA 
OM/P0 Andy Winford 
APO/MD. Stephanie Bell 

KXFXISanta Rosa, CA' 
OM/AO. Jett Mazy 
PD. Scoff Less 

KISW/Seattle. WA' 
OWPD Dave Richards 
APD Ryan Castle 

MOyAShlel Wilson 
4.41 CK,.FET RRY 

WHBZTSheboygan, WI 
PD: Ron Simonet 
Na a,rt 

KIM/Spokane, WA' 
Po/MD: Barry Barmen 
APR: Kru Sieben 

FOC FIGHTERS 

WLZX/SOrirlgfield, MA' 
PO Neal Mirsky 
APO/MD: Courtney Quinn 

KZRILSpringfield, MO 
OM: Ches Cannon 

Pu Simon Ryles 

WAOX/Syracuse, NY' 
OM: Tom Mitchell 
PD Alexis 
APOMO Oon "Stone" Kelley 

WXTB/Tampa, FL' 
OM. Bad Hardin 
PD. Bean Medlin 
MD. Mike Killebrew 

NI 

KXRXITn- 
MIND: 

WKLLNKca, 
PD: 

APTh,AR 
lc 

KFMW/WaterIAo, 
OWPDP 

MO: 

KICTMIichda, 
Po: 
MD: 

1 

KATS/Yakima, 
OMAS: 

6 

2 

Cities. WA 
Scotty Steele 

NINE INCA NOLA 
000 PGHIERS 
HINDER 

%VENOLSI 
REVELATION 111E0130 

NONFOINT 
WADY 

NY 
Solt Anon 

Tim Noble 
TISTLROEC 

IA 
Michael Cross 

Craig Laue 

KS' 
Ray Michaela 
Rick Thomas 

LINNL 11INGS 
TOO FIGHT5RS 

WA 
Ren Harns 

HURT 

F000HOITORS 

POWERED 

MEBIABASE 
'Monitored Reporters 

78 Total Reporters 

51 Total Monitored 

27 Total Indicator 

Did Not Report, 
Playlist Frozen (3): 
KROR/Chico, CA 
WKOH/Wausau, WI 
WRBR/South Bend, 
IN 

J 
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30 
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3E ® 
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3E ® 
3; ® 
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46 

4" ® 
48 

39 (1) 
40 

43 

49 

45 

¡Debut> (I) 
42 46 

44 

1Debetj 

33 49 

47 50 

February 3, 2006 
ARTIST .ABE. 5. 

TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 

AUDIENCE 

IDO 

WEEKS ON 

CHART 

TOTAL STATIONSI 
ADDS 

WEEZER Perfect Situation (Geffen) 2018 +71 97898 15 6810 

SYSTEM OF A DOWN Hypnotize (American/Columbia) 1891 -23 89894 15 6210 

10 YEARS Wasteland (Republic /Universal) 1872 +131 80904 29 5811 

AVENGED SEVENFOLD Bat Country (Warner Bros.) 1562 -9 61167 23 6110 

COLDPLAY Talk (Capitol) 1560 +23 76918 12 6310 

SHINEDOWN Save Me (Atlantic) 1541 -227 63281 23 5410 

FALL OUT BOY Dance, Dance (island /IDJMG) 1499 +40 70141 11 6110 

F00 FIGHTERS DOA (RCA/RMG) 1496 -252 77781 22 6310 

NINE INCH NAILS Every Day Is Exactly The Same (Interscope) 1443 +264 68826 6 7112 

KORN Twisted Transistor (Virgin) 1383 -42 45557 18 5510 

MATISYAHU King Without A Crown (Or Music/Epic) 1372 +63 76342 13 5912 

YELLOWCARD Lights And Sounds (Capitol) 1249 +66 47157 10 6612 

GORILLAZ Dare (Virgin) 1153 +9 56246 13 5612 

DEATH CAB FOR CUTIE Soul Meets Body (Atlantic) 1152 131 68855 24 5210 

NINE INCH NAILS Only (/nterscope) 1136 -213 61190 26 5910 

AUDIOSLAVE Out Of Exile (Epic //nterscope) 1055 +21 40454 9 5110 

GORILLAZ Feel Good Inc. (Virgin) 1018 1 62504 42 6110 

MY CHEMICAL ROMANCE The Ghost Of You (Reprise) 1001 -178 40592 15 5310 

NICKELBACK Animals (Roadrunner /IOJMG) 970 +87 35449 8 4010 

WHITE STRIPES The Denial Twist (ThirdMan/V2) 925 +167 49524 8 5213 

STAIND Falling (Flip /Atlantic) 882 -32 32554 13 4110 

LIVING THINGS Born Born Bom (Jive /Zomba Label Group) 870 -60 27817 15 5110 

31 I Speak Easy (Volcano /Zomba Label Group) 837 +31 24400 7 4511 

SHE WANTS REVENGE Tear You Apart (Geffen) 821 +143 52867 6 4212 

P.O.D. Goodbye For Now (Atlantic) 586 -34 22383 9 3710 

STROKES Juicebox (RCA /RMG) 567 -157 43795 16 3710 

HARD -FI Cash Machine (Atlantic) 560 + 123 30140 6 4216 

FLYLEAF I'm So Sick (Octone /RCA /RMG) 505 +39 18500 7 3013 

RISE AGAINST Life Less Frightening (Geffen) 503 -1 19749 7 3010 

STROKES Heart In A Cage (RCA /RMG) 468 +177 30287 2 3614 

SUBWAYS Rock & Roll Queen (Sire /Reprise) 466 +32 16522 9 3111 

EVANS BLUE Cold (But I'm Still Here) (Pocket /Hollywood) 448 +90 23666 4 2812 

HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 432 +84 29260 16 2716 

GREEN DAY Jesus Of Suburbia (Reprise) 386 -28 24308 9 2110 

SEETHER Truth (Windup) 371 -25 21866 18 1B10 

DEPECHE MODE Precious (Mute /Sire /Reprise) 363 -45 37451 18 2210 

TRAPT Waiting (Warner Bros.) 352 +165 7976 2 2914 

HAWTHORNE HEIGHTS Saying Sorry (Victory) 329 +89 11893 3 35112 

BLUE OCTOBER Hate Me (Universal) 327 +147 12782 2 2818 

ANBERLIN Paperthin Hymn (Tooth & Nail /EM /Music Reactive) 313 +63 9535 4 2413 

HINDER Get Stoned (Universal) 313 +43 17578 8 1210 

DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) 274 +61 13931 2 34117 

PANIC! AT THE DISCO The Only Difference 3etween... (Fueled ByRamen) 252 +74 19232 2 25110 

JACK JOHNSON Upside Down (Brushfire /Universal) 235 +34 11180 2 1612 

F00 FIGHTERS No Way Back (RCA /RMG) 230 +114 17399 1 43129 

COLD A Different Kind Of Pain (Flip /Lava) 217 -23 4271 5 1510 

TAPROOT Birthday (Velvet Hammer /Atlantic) 213 0 5825 4 1310 

FRANZ FERDINAND The Fallen (Domino /Epic) 211 +74 10239 1 1811 

COHEED AND CAMBRIA The Suffering (Equal Vision /Columbia) 194 -213 4061 19 2010 

NONPOINT Bullet With A Name (Bider Brothers) 180 -2 6093 6 811 

75 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs belcw No 20 are moved to recurrent after 20 weeks on the chartunless a song has not yet reached the top 20. If after 20 weeks, the record is not in the 

top 20 and has two consecutive weeks of decreased plays, the record then falls to recurrent. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 

of pays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. 

Arbitran Inc.).© 2006 Radio & Records. 

POWERED 
MEDIABASE 

MOST ADDED' 
ARTIST 

. 
' . .. ADDS 

F00 FIGHTERS No Way Back (RCA/RMG) 29 

DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) 17 

HAWTHORNE HEIGHTS Saying Sorry (Victory) 12 

PANIC! AT THE DISCO The Only Difference... (Fueled ByRaren) 10 

DISTURBED Just Stop (Reprise) 10 

BLUE OCTOBER Hate Me (Universal) 8 

PEOPLE IN PLANES If You Talk Too Much... (Windup) 7 

HARD -FI Cash Machine (Atlantic) 6 

HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 6 

MOST 
INCREASED PLAYS 

ARTIST 

NINE INCH NAILS Every Day Is Exactly The Same (Interscojei 

STROKES Heart In A Cage (RCA /RMG) 

WHITE STRIPES The Denial Twist (Third Man /V2) 

TRAPT Waiting (Warner Bros.) 

BLUE OCTOBER Hate Me (Universal) 

SHE WANTS REVENGE Tear You Apart (Geffen) 

10 YEARS Wasteland (Republic /Universal) 

HARD -FI Cash Machine (Atlantic) 

F00 FIGHTERS No Way Back (RCA /RMG) 

EVANS BLUE Cold (But I'm Still Here) (Pocket /Hollywood) 

NEW & ACTIVE 

TOTAL 
PLAY 

INCREASE 

+264 

+177 

+161 

+ 165 

+147 

+ 143 

+137 

+123 

+114 

+90 

BRIL Far Away (Kirtland) 

Total Plays: 176, Total Stations: 18, Adds: 2 

SHINEDOWN I Dare You (Atlantic) 

Total Plays: 175, Total Stations: 14, Adds: 2 

SIA Breathe Me (Astralwerks /EMC) 

Total Plays: 167, Total Stations: 10, Adds: 0 

DISTURBED Just Stop (Reprise) 

Total Plays: 157, Total Stations: 20, Adds: 10 

WE ARE SCIENTISTS Nobody Move, Nobody Get Huit (Virgin) 

Total Plays: 148, Total Stations: 13, Adds: 1 

NINE BLACK ALPS Cosmopolitan (lnterscope) 

Total Plays: 134, Total Stations: 10, Adds: 1 

SWITCHFOOT We Are One Tonight (Columbia) 

Total Plays: 133, Total Stations: 16, Adds: 3 

PEOPLE IN PLANES If You Talk Too Much... (Wind -cp) 

Total Plays: 120, Total Stations: 19, Adds: 7 

30 SECONDS TO MARS The Kill (Immortal /Virgin) 

Total Plays: 112, Total Stations: 8, Adds: 1 

STORY OF THE YEAR Take Me Back (Maverick / Reprse) 

Total Plays: 91, Total Stations: 14, Adds: 3 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.con. 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 

suspended from their respective panels and all Cumulus Indicator reporters 

were dropped from their respective panels until further notice. This week's 

charts have been calculated by removing the airplay for the Gun tlus stations 

from last week's charts in order to provide an equal reporting ranel between 

the two weeks and minimize chart disruptions. 

clear. consistent. quality. 
All hooks are not created equal. 

*5. 

Contact Michael Pelaia for your next project (770)452 -4665 hooks@hooks.com www.hooks.com Featuring fm CCNTVRV 
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February 3, 2006 ALTERNATIVE l 
teTheMiusic.com 

Bi Nk111HSt 

America's Best Testing Alternative Songs 12 + 
For The Week Ending 1/27/06 

Artist Title (Label) TW 

WEEZER Perfect Situation (Geffen) 4.01 

FALL OUT BOY Dance, Dance (lsland /IDJMG) 3 -96 

RISE AGAINST Life Less Frightening (Geffen) 3.87 

F00 FIGHTERS DOA iRCA/RMGI 3.86 

MY CHEMICAL ROMANCE The Ghost Of You (Reprise) 3.81 

10 YEARS Wasteland (Republic /Universal) 3.81 

YELLOWCARD Lights And Sounds (Capitol) 3.79 

DEATH CAB FOR CUTIE Soul Meets Body (Atlantic) 3.79 

SHINEDOWN Save Me (At /antic) 3.79 

AVENGED SEVENFOLD Bat Country (Warner Bros.) 3.78 

SYSTEM OF A DOWN Hypnotize (American /Columbia) 3.71 

STROKES Juicebox /RCA /RMG) 3.67 

COHEED AND CAMBRIA The Suffering (Equal frs,on /Columbia) 3.62 

DISTURBED Stricken (Reprise) 3.58 

AUDIOSLAVE Out Of Exile (Epic /Interscope) 3.58 

WHITE STRIPES The Denial Twist (Third Man /V2) 3.58 

GORILLAZ Feel Good Inc. (Virgin) 3.56 

NINE INCH NAILS Only (lnterscope) 3.55 

KORN Twisted Transistor (Virgin/ 3.55 

NINE INCH NAILS Every Day Is Exactly The Same (/nterscope) 3.55 

GORILLAZ Dare (Virgin) 3.53 

P.O.D. Goodbye For Now (Atlantic) 3.52 

STAIND Falling IFlip /At /antic) 3.47 

LIVING THINGS Born Bom Born (Jive /Zomba Label Group) 3.47 

DEPECHE MODE Precious (Mute /Sire /Reprise/ 3.37 

COLDPLAY Talk (Capitol) 3.35 

NICKELBACK Animals (Roadrunner /IDJMG) 3.30 

311 Speak Easy(Volcano /Zomba Label Group) 3.03 

Persons Men Women 
LW Familiarity Burn 18 -34 18 -34 18 -34 

4.24 91% 19% 3.97 3.92 4.03 

4.01 95% 27% 3.80 3.73 3.88 

- 63% 15% 3.69 3.70 3.67 

3 -97 94% 30% 3.98 3.91 4.06 

4.00 88% 23% 3.64 3.43 3.86 

3.95 78% 19% 3.76 3.54 3.97 

3.84 79% 15% 3.61 3.65 3.55 

3.90 78% 21% 3.71 3.80 3.60 

3.77 77% 22% 3.58 3.50 3.67 

3.68 81% 25% 3.56 3.56 3.56 

3.83 90% 23% 3.60 3.55 3.66 

3.60 68% 16% 3.76 3.66 3.88 

3.80 82% 22% 3.58 3.65 3.50 

3.77 81% 24% 3.48 3.42 3.54 

3.62 75% 19% 3.45 3.49 3.40 

3.25 62% 15% 3.69 3.52 3.91 

3.85 97% 50% 3.84 3.64 4.08 

3.57 93% 36% 3.62 3.41 3.86 

3.52 83% 28% 3.39 3.29 3.52 

3.48 69% 17% 3.60 3.32 3.93 

3.62 76% 23% 3.62 3.51 3.76 

3.58 74% 16% 3.34 3.29 3.40 

3.63 73% 20% 3.34 3.17 3.53 

3.40 57% 15% 3.38 3.15 3.75 

3.47 61% 18% 3.40 3.07 3.80 

3.65 80% 30% 3.40 3.23 3.58 

3.36 74% 22% 3.21 3.04 3.39 

3.01 56% 17% 3.11 3.11 3.12 

Total sample size is 309 respondents. Total average lavorabillty estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). 
Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they 
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are 
screened via the Internet. Once passed, they can take the music test based on the formaUmusic preference. RateTheMusic.com results are not meant 
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark 
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by 

`Mediabase Research, a division of Premiere Radio Networks. 

Selling The Rock Format 
Continued from Page 59 

they are looking for, that is worse than 
not making the sale at all." 

An Easy Sell 
Marcone says salespeople just starting 

out are, by default, in the target demo of 
the radio station, somewhere between 
their early 20s and early 30s. She always 
tells them that it's an easy thing to sell 
the format to somebody. 

"You walk in and ask a potential cli- 
ent, 'Do you want me to be a customer? 
Here I am. I'm dressed really nice. I 
drive a very nice car. I present myself 
well. I'm obviously somebody you 
would want to be your customer and 
buy your product or service.' 

"I've never had a client say no to that. 
I would then have that salesperson tell 
the prospective client that they represent 
the station and the listeners and live the 
same lifestyle as the audience the client 
is going after. They may have piercings 
or tattoos, but during the day this is 
what they look like." 

"That's who our listeners are. If you 
see them at a concert, they're going to 
look very different than they look 
when they are at work. That seems to 
resonate well when I'm talking to new 
people, and they tend to use that a lot. 
Passion is key. You have to dispel the 
misperceptions and the myths." 

Get Personal 
There are businesses that are going 

after the same audience your station 
is. To name a few obvious ones: ski 
and snowboard shops, beer, concerts 
and clubs. 

But, Marcone says, "That's too small a 
universe. That may have been acceptable 
years ago, when the format started, but 
no longer. I ask my new salespeople what 

"You don't just go into an 

agency and pitch them 

when you know they are 

going to be making a buy. 

You start before that 
educating them as to 

what your station is 

about; who your audience 

i.,, what they buy as 

consumers." 

Fran Marcone 

I 
they are passionate about in their own 
lives. We have them start from there. 

"It's so much easier to sell something 
you believe in. So if somebody is into 
running, that person is going to bond 
easily with a business that caters to run- 
ners. You can apply that to almost any 
personal interest the salesperson has. It's 
a start." 

Marcone agrees with Galvin that a ra- 
dio rep is selling branding. 'If you get 
your product or service into the hands 
of someone who is 18-24, you can own 
them for life," she says. "Branding early 
is key, because at that age they are not 
brand -loyal. 

"But you can't just get in there and get 
out. You have to get in there, keep rein- 
forcing the message and stay relevant to 
them. That's one of the key selling points 
we use when we are selling our radio 
station and our events." 

i 
REPORTERS 

Stations and their adds Listed alphabetically by market 
WEOX/Albany. NY 
PD: Willebee 
MD: Nikki Alexander 

HOT HOT HE Ai 
GOLDSPOT 
BLACKALICIOUS 

WHRL/Albany, NY' 
OM/PD: Lisa Biello 
MD Capone 

1 000 FIGHTERS 
SHINEDOWN 

KTEG /Alhuyuerque, NM' 
OM/PD: Bill May 
APD: Judi Civerola 
MD: Aaron "Beck- Barnett 

6 ANBERLIN 
5 COHEED ANO CAMBRIA 
3 EVANS BLUE 

3 INAPT 
2 NICKELBACK 
2 DARK NEW DAY 
1 FORT MINOR tISTYLES OF BEYOND 
1 HURT 

F00 FIGHTERS 

WNNX/Mlanta, GA' 
OM/PD: Leslie Fram 
MD: Jay Harne 

2 DEATH CAB FOR CUTTE 

FOU FIGHTERS 

WJSE/Mlantic City, NJ' 
PO: Stoll Reilly 
12 GORILLAZ 

5 EVANS BLUE 

5 TRAPT 
4 FOO FIGHTERS 

DEATH CAB FOR CUTIE 
DMC f /JOSH TODD , JOEY 

KRAAIER , TOM HAMILTON A ELLIOT 
EASTON 

WAEG /Augusta, GA' 
OM: Ron Thomas 
PO: J.O. Kane 

F00 FIGHTERS 

SHE WANTS REVENGE 

KROX/Austin, TX' 
OM: Jeff Carrel 
PD: Linn Barstow 
MD'To R n 

HAWTHORNS HEIGHTS 

WHFS/Baltimore, MD' 
PO: Mike Murphy 
MD: Tim Virgin 

FLYLEAF 

KNXXBaton Rouge, LA' 
OM/PD: Dare Dunaway 
APO: Phillip Kish 
NO: Baron Gauthier 

1 DEATH CAB FOR Curio 
1 PANIC! AT THE DISCO 

NINE BLACK ALPS 
FOO FIGHTERS 

WRAX/Birmingham, AL' 
PD: Ken Wall 
MD: Mark Lindsey 

4 BLUE OCTOBER 
2 HAWTHORNE HEIGHTS 

KOXR/Boise,ID' 
ON: Dan McColly 
PD/MD: Jeremi Smith 

FOO FIGHTERS 

HARD -FI 

WBCN/Boston, MA' 
PO: Dare Wellington 
MD- Dan O'Brien 
Na Adds 

WBTZBurlington' 
OM/PD: Matt Grasso 
APD/MD: Kevin Mays 

1 HAWTHORNE HEIGHTS 
DISTURBED 

WAVF /Charleston, SC' 
PD: Dave Rossi 
MO: Suzy Boe 
No Adds 

WEND /Charlotte' 
ON Bruce Logan 
PO/PAD: Jack Daniel 

BRIT 

WKOX/Chicago, tE' 
P0: Mike Stern 
APD/MD: Jacent Jackson 

2 DEATH CAB FOR CUTE 
1 YELLOWCARD 
1 HIM 

WAOZ/Cincinnati, OH' 
PO/MO: Jeff Nagel 

1 WHITE STRIPES 
1 HARD -El 

DEATH CAB FOR CUTIE 
BLUE OCTOBER 

WXRK/Cleveland, OH' 
PD: Kim Monroe 

APO: Dom Nardella 
1 DEATH CAB FOR CUTIE 

GORILLAZ 
30 SECONDS TO MARS 
FOO FIGHTERS 
HIM 

WARD/Columbia, SC' 
PD: Dave Stewart 
MD: Man Lee 

3 FOG FIGHTERS 
1 HARD -FI 

DEATH CAB FOR CUTIE 

DISTURBED 

WWCD /Columbus. OH' 
OM. Randy Malloy 
PD- Andy' Andyman' Davis 
MD: Jack Devoss 

LASHES 
DEATH CAB FOR CUTIE 
DEPECHE MODE 
STORY OF THE YEAR 

ELEFANT 

KDGE/Dallas,TX' 
PD: Duane Doherty 
APD/MD: Alan Ayo 

SWITCHFOOT 
TRAPT 
PEOPLE IN PLANES 

WXEG/Dayton, OH' 
OM: Tony T111tord 

PD: Steve Kramer 
APD/MD: Reamer 

7 BLUE OCTOBER 

KTCLBenver, CO' 
PD: Joe Beeilacqua 
APD/MD: Merl 

PANIC, AT THE DISCO 

CIMX/Detroit, MI' 
PD: Murray Brookshaw 
APD: Vince Cannon 
M0: Matt Franklin 

2 ATREYU 
1 WHITE STRIPES 

NICKELBACK 
HOT HOT HEAT 

UNA/Fayetteville, AR 
Po/MD: Dave Jackson 

2 SEETHER 

WYSK/Fredericksburg, VA 
OM/PO: Paul Johnson 
Aft/MO: Tre Clarke 
10 O.A.R 

8 LIVING THINGS 

KFRR/Fresno, CA' 
PD: Gina Juliana 
APD/TAO: Jason Squires 
No Adds 

KKPL/Tt. Collins, CO' 
OM/PD: Mark Callaghan 
MD: Boomer 

1 FOG FIGHTERS 
1 PANIC! AT THE DISCO 

WJBX/Ft. Myers, FL' 
PO: John Ron 
MD: Jell Zito 

MUDVAYNE 
FOO FIGHTERS 

WXTW/Ft. Wayne, IN' 
OM: Bill Stewart 
PD: JJ Fabini 

2 FLYLEAF 

F00 FIGHTERS 
STROKES 

WORD/Grand Rapids, MI' 
PO: Jerry Tamils 

5 FOO FIGHTERS 

4 NINE INCH NAILS 
1 BLUE OCTOBER 

STROKES 
DEATH CAB FOR CUTIE 

WXNR /Greenville, NC' 
OM: Bruce Simel 
PD: Jeff Sanders 
APO/MD: Sully 
29 HAWTHORNE HEIGHTS 
26 WHITE STRIPES 

6 DISTURBED 

KUCD/Honolulu. HI' 
OM: Paul Wihon 
PD: Jamie Hyatt 
MD: Chris Sampaio 

fi FORT MINOR f /HOLLY BROOK 

KTBZ/Houston,TX' 
PD: Vince Richards 
MD: Don Jaetren 

6 FOE FIGHTERS 

6 SHE WANTS REVENGE 

5 HUCK JOHNS 
SEETHER 

WRZX/Indianapolis, IN' 
PD: Lear Dian 
MD: Miami Yoeng 

FOCI FIGHTERS 
PEOPLE IN PLANES 
YELLOWCARD 

WPLA/Jacksonville, FL' 
0M: Gail Austin 
PD/MD: Chad Chumley 
Na Adds 

WRZK/Johnson City' 
Po/MD: Scott Oka 

FOO FIGHTERS 

SWITCHFOOT 
DISTURBED 

WTZR /Johtison City' 
OM/PD: Bruce Clark 
APO: Loki 
No Adds 

KRBZ/Kansas City, MO' 
OM: Greg Bergen 
PD: Lazlo 
APD: Alentra B 

MO: Jason Ulanet 
No Adds 

WNFZ/Knoxville, TN' 
OM: Terry Gillingham 
P0: Shane Cox 
APD/MD: Valerie Hale 
No Adds 

KFTEJLatayette, LA' 
PD. Perrin 
APD/MD: Roger Pride 

1 MATISYA U 

HAWTHORNE HEIGHTS 

KXTE/Las Vegas. NV' 
PS: Chris Ripley 
MO: Carly Brown 

SYSTEM OF A DOWN 

KDLD/tos Angeles, CA' 
PD- Michael Steele 
MD: Mark Sorel 
21 SUBWAYS 

7 PEOPLE IN PLANES 
ATHLETE 

KR00/Los Angeles, CA' 
PD: Kevin Weatherly 

APO: Gene Sandhlooee 
MD: Lisa Worden 

9 ARCTIC MONKEYS 
4 10 YEARS 
3 DEATH CAB FOR CUTIE 

HAWTHORNE HEIGHTS 

WLRS/Louisville, KY' 
OM: J.O. Nunes 
PD: Merge Fitzgerald 
MD: Joe Stamm 

1 F00 FIGHTERS 
DISTURBED 

WMFSIINemphis, TN' 
OM/PO: Rob Crewman 
MD: Sydney Nabors 

FAMILY FORCE 5 

HIM 
SESENDAST 
DEATH CAB FOR CUTTE 

WLUM/Milwaukee, WI' 
Po: Kenny Neumann 
M0: Chris Colet 

1 PEOPLE IN PLANES 

WGVX/Minneapolis, MN' 
OM: Dave Hamilton 
PD: Jeff Collins 

ARCTIC MONKEYS 

WHTG/Monmeuth, NJ' 
PO: Mike Garin 
APD/MD: Brian Phillips 

5 PANIC! AT THE DISCO 
1 F00 FIGHTERS 

DEATH CAB FOR CUTIE 

FLYLEAF 

KMBYIMoiterey, CA' 
POND: Kmmy Alba 

2 ISM 
1 PANIC! AT THE DISCO 
1 DEATH CAB FOR CUTIE 

F00 FIGHTERS 

WKZOIMyrtle Beach, SC 
PD: Mark (McKinney 
APD/MD: Charley 

F00 FIGHTERS 

EVANS BLUE 
DISTURBED 

WROX/Nortolk, VA' 
OM: Jay Michaels 
PD: Michele Diamond 

F50 FIGHTERS 
BRIL 
PANIC, AT THE DISCO 

KORX/Odessa,TX 
PD: Michael Todd 
APO: Dry 
23 WHITE STRIPES 
17 ACADEMY IS .. 

11 TEDDY GEIGER 
11 VERONICAS 

KHBZ/Oklahoma City, OK' 
OM: Tom Travis 
Poi 

CrystaFT 

l Clements 
2 TRA 

DISTURBED 
HAWTHORNE HEIGHTS 
STROKES 
ANBERLIN 
100 FIGHTERS 

WJRR /Orlando. FL' 
PO. Pal Lynch 

APO: Rick Everett 
MD: Brian Dickerman 

MATISSAHU 

WOCL/Orlande, FL' 
P0: Bobby Smith 

S ANBERLIN 
DISTURBED 
HAWTHORNE HEIGHTS 

KMRJ/Palm Springs. CA 
OM/PD: Thomas Mitchell 
APD/MD: Dwight Arnold 
No Adds 

KEDJ/Phoenix, AZ' 
Po: Kevin Herniar 
M0: Robin Nash 

FOO FIGHTERS 
DEATH CAB FOR CUTIE 

PANIC! AT THE DISCO 
JACK JOHNSON 

WXDX/Piffsburgh, PA' 
OM/PD: John Moschitta 
MD: Vinaie Ferguson 

t COHEED AND CAMBRIA 

WCYY/Portland, ME 
MD: Brian James 

BLUE OCTOBER 

KNRK/Portland, OR' 
PD: Mark Hamilton 

APO: Jaime Cooley 
5 EDITORS 
2 DEPECHE MODE 

WBRU/Prorideme, RI' 
PD: Seth Resler 
APD: Sarah Rose 
MD: Chris Novelle 

2 HAWTHORNE HEIGHTS 
t PEOPLE IN PLANES 

WE ARE SCIENTISTS 

KRZOIReuto, NV' 
P0: Mat Diablo 
MD: Melanie Flores 

1 DEATH CAB FOR CUTIE 
1 BLUE OCTOBER 

COHEED AND CAMBRIA 

WDYIJRichmond, VA' 
PD: Eric Kristensen 
MD: Dustin Matthews 

1 HARD -FI 

WRXL/Richmond, VA' 
OM. Bill Cahill 
PD/MD: Casey Kmkowski 

DISTURBED 
NONPOINT 

KCXXBiverside, CA' 
PD John DeSamis 
APO/M0: Bobby Sato 

311 

DEPECHE MODE 
PANIC! AT THE DISCO 

SYSTEM OF A DOWN 
JACK JOHNSON 

WZNE/Rochester. NY' 
OM. Stan Main 
P0: Jeff Sonoran° 

HARD-Fl 
STORY OF THE YEAR 
HAWTHORNE HEIGHTS 

KWOD/Sacramento, CA' 
0M: Curtiss Johnson 
PD: Jim Robinson 
MD: Hill Jordan 

DEATH CAB FOR CUTIE 

BLUE OCTOBER 

KXRK/Saff Lake City, UT' 
OM: Alan Hague 
PD- Todd Noker 
APD: Corey O'Brien 
MD: Artie Fagan 

2 F00 FIGHTERS 

1 PANIC! AT THE DISCO 

KBZT/San Diego, CA' 
PD: Garen Michaels 
APO: Mike Hansen 
MD: Mike Halloran 
10 FLAMING LIPS 

1 SHE WANTS REVENGE 
ULACNALICIAUS 
ROBERT POLLARD 

HOLD STEADY 
FOG FIGHTERS 

XTRA/San Diego, CA' 
PD: Kevin Stapletord 
MD: Marto Collins 

8 GOLDSPOT 
1 AUGUSTANA 
1 PEOPLE IN PLANES 

ARCTIC MONKEYS 
GREEN DAY 
FOG FIGHTERS 
HIM 

KITS/San Francisco, CA' 
PO: Sean Demery 
APO/MO: Aaron Aachen 
13 STROKES 

7 DEATH CAB FOR CUTIS 
MC LARS 

KJEE/Sasta Barbara, CA 
Po: Eddie Gutierrez 
MD: Dave Hanacek 

9 FLIPSYDE 

6 STROKES 
PANICI AT THE DISCO 

WTZB/Sarasota,FL' 
OM: Roe Whit. 
P0: Ron Milli 

F00 FIGHTERS 

SWITCHFOOT 
DISTURBED 

Sirius All Nation/Satellite 
OM: Gary Schoenwener 
P0: Rich McLaughlin 
MD: Khaled Elsebai 

SIA 
ANBERLIN 
FOO FIGHTERS 

EDITORS 
ARCTIC MONKEYS 

WFXH/Savannah, GA 
OMA'D: Susan Groves 

1 SHINEDOWN 

KNDD/Seattle. WA' 
PD: Phil Manning 

APO: Jim Keller 
No Adds 

KORA/Springlield. MO 
0M/PD: Kristen Bergman 
MD: Shadow Williams 

TRAPT 

KPNT/St. Louis, MO' 
PD: Tommy Menem 
M0: Jett Frisse 

FOG FIGHTERS 
PANIC! AT THE DISCO 

WKRL/Syracuse, NY' 
PD- Scott relibone 
APO/M0: Tim Noble 
24 SHOWDOWN 
24 BLUE OCTOBER 

8 FAKTION 

DISTURBED 

WXSR/Tallahassee, FL 
OM: Jell Horn 
PD: Greg Sutton 
MD: Kirsten Winquist 

1 MATISYAHU 
TRAPT 

1 DISTURBED 

WSUN/Tampa, FL' 
PD: Shark 
No Adds 

WJZJ/Traverse City, MI 
OM- April Hurley -Rose 
PD/M0: Chad Be -ron 

19 ANBERLIN 
NICKELBAC< 

KFMA/Tucson, AZ' 
PD: Matt Spry 
MD: Greg Rampage 
16 HIM 

KMYZNIsa OK' 
5 F00 FIGHTERS 

1 HAWTHORNE HEIGHTS 

WPBZ/W. Palm Beach, FL' 
PD: John O'Connell 
MD: talk Rivers 

6 FRANZ FERDINAND 
5 BLUE OCTOBER 
1 FOO FIGHTERS 
1 PEOPLE IN PLANES 

STORY OF THE YEAR 

WWDC/Washington, DC' 
PD: Rick Schmidt 
APD/MD: Danielle Flynn 

5 HARD -FI 
1 NINE INCH NAILS 

WBSX/Wilkes Barre, PA' 
OM: Jim Dorman 
PD: Chris Lloyd 
MD: James McKay 

HIM 
HAWTHORNE HEIGHTS 

WSFM/Wilmington, NC 
PD/MD: Mike Kennedy 

8 OA.R. 
4 TRAPT 

PowERED 

MEDIABASE 

'Monitored Reporters 

89 Total Reporters 

75 Total Monitored 

14 Total Indicator 
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TRIPLE 
JOHN SCHOENBERGER 

jschoenberger@radioondrecords.com 

Expanding The Brand 
KTAO is taking NTR to a whole new level 

rad Hockmeyer has owned and operated KTAO/Taos, NM 
since 1982. He also serves as the station's PD and does the 

morning show. Over the years the station has grown in stature 
and in importance to the community. 

Recently, the solar- powered station moved its 

studios and offices into town after years of 

broadcasting directly from the transmitter loca- 

tion on Piquerez Mountain. KTAO now has an 
outdoor venue that came with the purchase of 

the property in town Hockmeyer also started a 

record label that has four releases by local art- 
ists in its catalog. 

In December Hockmeyer launched a month- 
ly arts magazine called Five, and the KTAO jug- 
gernaut has just published its second Taos Arts 

calendar. And if that isn't enough, KTAO is also 

a partner in the annual Taos Solar Fest. 

I talked with Hockmeyer about the station 
and how he has used it as a springboard for these 

other endeavors. As you'll read, the key concept 
here is synergy. 

R&R: Why reach out in so many directions? 

BH: The whole idea behind all of this is to di- 

versify. In any market - and certainly one the 

size of Taos - there are only so many dollars 
you can get as just a radio station. I hate to use 
the word finite, but itis really true. So if you want 
to expand the business, you have to branch out 
into other areas, whether it's entertainment, with 

a venue or a record label, or a magazine or even 
a calendar. 

Each of these products offers value for many 
of our clients, and there is even the chance that 
some of them may find a common value in all 

of these products. If you have a dedicated sales 
staff selling all of these things, you can make it 

a bit easier for someone to take that leap of faith 

TAOS .. FRAMED 

1.1-\DAR t NS EVENTS 

and go for it. We sell these things individually, 
as well as in packages. 

We have put the sales staff in a whole sepa- 
rate company, Fusion Marketing, that represents 
all the different endeavors we are now involved 
with. You can't expect instant results, but it is 

slowly happening for us. In fact, I feel all of these 

things will be successful profit centers sooner 
rather than later. 

[HE SOLAR CENTER 

In terms of the magazine and the calendar, 
that has meant hiring graphic artists and bring- 
ing them in- house. Their skills can be utilized 
in a variety of ways beyond the magazine and 
the calendar, including expanding and improv- 
ing the station's website. We can also offer their 

services to others in town - for a fee, of course. 

R &R: You have been involved with KTAO for 
more than 20 years now. 

BH: I have been the primary owner since 1986 

and a partial owner since 1982. We went solar - 
powered in 1991. We moved to new offices and 
studios in March of '05. We call it the Solar Cen- 
ter. It is a building that everyone in the commu- 
nity has known for years because it has a great 
location, at the beginning of the road that leads 
to Taos Ski Valley. 

Over the years this facility has been many 
things. We took it over and remodeled the in- 

side to accommodate the needs of a radio sta- 

tion, with room left for us to grow. It is basically 
6,000 square feet that is adaptable to whatever 
we'll need it for beyond the radio station's needs. 

We did in excess of $100,000 worth of im- 

provements to the building, and we were able 
to trade out about 90% of that. We did it in a very 
creative way that let us avoid sacrificing any of 
the commercial spotload we already had. We 

were able to pair contractors with suppliers to 

get the things we needed for the building. 
My office is in the back of the building. It has 

an amazing view of Taos Mountain and a big fire- 

place and all that. In fact New Mexico's Gov. Rich- 

ardson, whom I've known for many years, was 
in my office recently, and he couldn't get over how 
nice it was. One of the things we said when we 
were moving in and designing it was that we 
wanted it to be fit to have the governor walk in 
and hang out, and we accomplished that. 

R &R: Tell us about the entertain- 

ment venue. 

BH: For now it is an outdoor sit- 

uation. There is a 40,000- square -foot 

natural grassy area next to the 
building. We set up a stage during 
the summer and put on outdoor 
shows. Last year we had acts like 

Jackie Green, DeSol, Shannon Mc- 

Nally and 011abelle. 

In the purchase of the building, 
a liquor license was part of the 
package. We are now in the process 
of expanding that outdoor area so 

we can deal with the weather and 
seasonal changes. We are going to 

erect a large tent that will allow us 
to put on all kinds of events year - 
round. 

We are going to put in a perma- 
nent stage and a dance floor, pipe 
in some heat, and off we'll go. This 

way we'll be able to take advantage 
of that liquor license. We are also 
improving the outdoor amphithe- 
ater for when the weather is nice. 

Our hope is to make this place a community 
gathering spot for all kinds of functions, not just 
music. It could house local organizations' meet- 

ings and gatherings, arts and craft shows, wed- 
dings and so on. It can serve the community in 

every possible way. 
This aligns well with KTAO's image, which 

I feel is more like a noncomm station in many 
ways because of all the specialty programming 
we do. We have Celtic, world music, jazz, blues, 

Latin, Native American, reggae and several oth- 

er shows. We also air quite a number of public - 

affairs shows. 
I view us as Taos' community radio station, 

and that approach has served us well here. It 

takes a lot to truly be a community's radio sta- 

tion, but if you are going to do it, you might as 

well go for it all the way. 

R &R: When did you start the label? 

BH: About a year ago we started Revolution 
Records. The first release was a compilation of 

regional artists called The Taos Collection. The 

artists donated the songs for promotional val- 

ue, and we sell the record via CDBaby, Amazon 
and a few other outlets. We've since released a 

blues CD, an Americana CD and one by a local 

artist named Tony Schueller. We are looking at 

doing a Latin CD and a Native American 
one in 2006. 

The idea is to get enough of 
them to create a series so we 
can put up a special dis- 
play that has all the 
titles in galleries, (.: 
gift shops, book- V1 

stores and places 
like that. Further, we 
sell ads to local clients in 
the booklet, and part of the 
deal is that they get a certain 
number of CDs to give out to their 
customers, or they can sell them if they 
want. 

R &R: And now you have a regional arts and en- 

tertainment magazine. 

BH: We have launched a monthly publica- 
tion called Five. The title refers the states in 

our area - New Mexico, Arizona, Colorado, 
Utah and Texas. The title also stands for the 
five categories the magazine covers: film, 
music, literary arts, visual arts and the Inter- 
net. We are presenting it as a hip media pub- 
lication. 

The debut issue had The Rolling Stones on 
its cover, the second month was Zhang Ziyi 
from Memoirs of a Geisha, and George Clooney 
is on the latest issue. There might be a Holly- 

FREE 
roacifié.co 

wood star or King Kong or Georgia O'Keeffe or 
whatever on the front page. It's at 40 ges now, 

and we hope to build it up to around 100 or so. 

We started with 50,000 copies at about 1,500 

locations, with a vision to increase that to 100,000 

copies. This is one thing we are doing that is not 
really a direct extension of the station and that 
goes way beyond serving the Taos community 
directly. It is a regional publication. 

Our revenue comes from advertisers. Five is 

distributed free to the public at a variety of lo- 

cations, like hotel lobbies, liquor and conve- 
nience stores, restaurants and clubs. All of the 
design and layout are done in -house by our 
graphic artists. Taos is a very creative commu- 
nity, so some of the writers come from around 
here, but we will also be using freelance and 
journalism- school writers from all over the 
country. 

Once again, the impetus for doing this was to 

find another way to generate revenue. We want- 
ed to find ways to expand the relationships we 

have. It gives many of our local clients a hip way 
to reach outside the Taos area. 

In addition, it allows us to bring in revenue 
from outside the market. It becomes a good 
model for us because we can share much of the 

backroom and sales functions with the 
station, the calendar, the CDs and so 
yon. 

.: 

9 

et. 

R &R: What's up with the cal- 

endar? 
BH: We just put out 
our senondTaos Art- 

, 0.. ists calendar, which 
ko140# features beautiful art 

from a local artist or 
gallery for each month. We 

also sell small boxes at the 
bottom of each month. We even 

sell individual dates. We also have 
coupon pages for all the local business- 

es between the months. 
Each calendar month highlight all the local 

community events that happen in the city. It's a 

great way to get revenue from the art communi- 
ty, which traditionally doesn't like In buy radio. 

We distribute 5,000 copies around town for free. 

Not only does it make money, it is a great way to 

promote the radio station. 
This is yet another thing we can offer to our 

clients that allows them reach their marketing 
goals. They are beginning to see all the differ- 

ent things we do as a one -stop way to package 
their efforts via a variety of media. That's the 

Continued on Page 68 
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TRIPLE TOP 30 
WEEK WEEK 

February 3, 2006 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

.1- 
PLAYS 

TOTAL 
AUDIENCE 

(OSI 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1 1 KT TUNSTALL Black Horse & The Cherry Tree (Relentless /Virgin) 402 -18 20036 14 2110 

3 0 COLDPLAY Talk (Capitol) 371 +26 17552 7 1911 

2 3 DEATH CAB FOR CUTIE Soul Meets Body (Atlantic) 367 -12 17971 19 2011 

7 0 U2 Original Of The Species (lnterscope) 307 +17 13978 9 1710 

10 0 JACK JOHNSON Upside Down (Brushfire /Universal) 302 +66 17440 3 2212 

6 tO FRAY Over My Head (Cable Car) (Epic) 291 0 13780 20 1710 

4 7 JAMES BLUNT You're Beautiful (Atlantic) 285 -24 14996 19 1610 

5 8 TREY ANASTASIO Shine (Columbia) 277 -14 14214 14 2010 

9 0 TRAIN Cab (Columbia) 262 +18 11490 5 1812 

11 o G00 GOO DOLLS Better Days (Warner Bros.) 239 +4 11755 15 1511 

12 11 SANTANA fILOS LONELY BOYS I Don't Wanna Lose Your Love (Arista /RMG) 224 -9 13078 6 1111 

8 12 AQUALUNG Brighter Than Sunshine (Slightly Bigger/Red Ink/Columbia) 221 -33 10977 30 1910 

14 ® FEIST Mushaboom (Cherry Tree /lnterscope) 202 +3 6787 11 1810 

18 Q NEIL YOUNG Far From Home (Reprise) 184 +18 9121 5 1411 

15 15 ROLLING STONES Rain Fall Down (Virgin) 183 -5 9634 8 1610 

20 D SHAWN MULLINS Beautiful Wreck (Vanguard) 155 +5 6124 3 1712 

17 17 DAVE MATTHEWS BAND Everybody Wake Up (RCA /RMG) 154 -17 5490 9 1510 

13 18 JACKJOHNSON Breakdown (Brushfire /Universal) 150 -79 6397 15 1710 

25 0 BETH ORTON Conceived (Astralwerks/EMC) 147 +33 5727 3 1613 
¡Debut> ®r DAVID GRAY Tell Me Something (Hospital Food) (ATO /RCA /RMG) 137 +41 7142 1 1411 

21 21 DEPECHE MODE Precious (Mute /Sire /Reprise) 137 -9 6111 15 1310 

24 ® O.A.R. Love And Memories (Lava) 130 +6 4263 7 1410 

19 23 JAMIE CULLUM Get Your Way (Verve forecast /VMG /Universal) 128 -29 5143 11 1110 

28 SUBDUDES Papa Dukie & The Mud People (Back Porch/Narada Productions/EMI) 123 +14 5185 2 1210 

27 ® WALLFLOWERS God Says Nothing Back (lnterscope) 113 +1 3709 18 810 

30 BONNIE RAITT I Don't Want Anything To Change (Capitol) 111 +11 3088 2 1110 

23 27 SUSAN TEDESCHI Tired Of My Tears (Verve Forecast /VMG) 107 -19 2989 17 1310 

26 28 NICKEL CREEK Jealous Of The Moon (Sugar Hill) 102 -10 2968 3 810 

22 29 BOB MARLEY fIERIC CLAPTON Slogans (/stand /IOJMG) 102 -25 3409 10 1110 

29 30 ERIC CLAPTON So Tired (Duck /Reprise) 94 -9 5279 10 910 

22 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, 
Arbitron Inc.).© 2006 Radio & Records. 

NEW & ACTIVE 
LIFEHOUSE You And Me (Geffen) 

Total Plays: 89, Total Stations: 5, Adds: 0 

MIKE DOUGHTY Busting Up A Starbucks (ATO /RMG) 

Total Plays: 88, Total Stations: 8, Adds: 0 

MAT KEARNEY Nothing Left To Lose (Aware /Columbia) 
Total Plays: 87, Total Stations: 6, Adds: 1 

SUSAN TEDESCHI Evidence (Verve forecast /VMG) 

Total Plays: 76, Total Stations: 9, Adds: 0 

AQUALUNG Left Behind (Slightly Bigger /RedInk/Columbia) 
Total Plays: 71, Total Stations: 6, Adds: 2 

AUGUSTANA Boston (Epic) 

Total Plays: 69, Total Stations: 6, Adds: 2 

BEN LEE Gamble Everything For Love (New West) 

Total Plays: 61, Total Stations: 6, Adds: 0 

DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) 
Total Plays: 60, Total Stations: 11, Adds: 9 

DUNCAN SHEIK White Limousine (Zoe /Rounder) 

Total Plays: 60, Total Stations: 6, Adds: 0 

BRANDI CARLILE What Can I Say (Red Ink/Columbia) 

Total Plays: 54, Total Stations: 6, Adds: 2 

Songs ranked by total plays 

POWEREQE3 

1NEDIABASE 

MOST ADDED" 
ARTIST TITLE LABELS; 

DEATH CAB FOR CUTTE Crooked Teeth (Atlantic) 

BETH ORTON Conceived (Astralwerks /EMC) 

RAY DAVIES Things Are Gonna Change (The Morning After) (1/2) 

MOST 
INCREASED PLAYS 

ADDS 

9 

3 

3 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

JACK JOHNSON Upside Down (Brushfire /Universal) +66 

DAVID GRAY Tell Me Something (Hospital Food) (ATO /RCA/RMG) +41 

BETH ORTON Conceived (Astralwerks /EMC) 

AQUALUNG Left Behind (Slightly Bigger /Red Ink/Columbia) 

SUSAN TEDESCHI Evidence (Verve forecast /VMG) 

COLDPLAY Talk (Capitol) 

MAT KEARNEY Nothing Left To Lose (Aware /Columbia) 

LIFEHOUSE You And Me (Geffen) 

ROB THOMAS Lonely No More (Atlantic) 

+33 

+32 

+28 

+26 

+24 

+22 

+21 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELS) 

HERBIE HANCOCK fIJOHN MAYER Stitched... (Hear Music /Vector) 

TRACY CHAPMAN Change (Lava /Atlantic) 

SNOW PATROL Chocolate (A&M/Interscope) 

DAVID GRAY The One I Love (ATO /RCA /RMG) 

COLDPLAY Speed Of Sound (Capitol) 

SHERYL CROW Good Is Good (A &M /lnterscope) 

GREEN DAY Wake Me Up When September Ends (Reprise) 

JACK JOHNSON Good People (Brushfire /Universal) 

VAN MORRISON Stranded (Geffen) 

HOWIE DAY Collide (Epic) 

TOTAL 
PLAYS 

168 

135 

128 

124 

106 

106 

96 

93 

84 

79 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

On Jan. 26, 2006, all Cumulus monitored reporters were temporarily 
suspended from their respective panels and all Cumulus Indicator reporters 
were dropped from their respective panels until further notice. This week's 
charts have been calculated by removing the airplay for the Cumulus stations 
from last week's charts in order to provide an equal reporting panel between 
the two weeks and minimize chart disruptions. 

Powergold 
The Leaders in Advanced Music Scheduling Software for Windows 98 /ME /NT /2000 /XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly. 
The reliability, customer service, and support that the folks at Powergold have provided us 

have been exactly what any customer could ask for." 

Dan Turner, Vice President ' 
A T E L L t T E 

Programming Services ) ADO v 
Call us and we'll make it EASY for you to switch. 

Sales: 1- 800 -870 -0033 io Support: 501 -821 -1123 
Download a free trial version at www.powergold.com 

info @powergold.com 
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TRIPLE A TOP 30 INDI CPA TOR 

LAST 
WEEK 

THIS 

WEEK 

February 3, 2006 
ARTIST TITLE LABELS) 

PLAYS 
PLAYS 

+ 1- TOTAL 
PLAYS AUDIENCE 

PSI 

WEEKS 
CHART 

TOTAL STATIONS/ 
ADDS 

MOST ADDED' 
1 1 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 554 -46 5884 15 3710 ARTIST TITLE LABEL(S) ADDS 

DEATH CAB FOR CURIE Crooked Teeth (Atlantic) 9 

2 2 COLDPLAY Talk (Capitol) 466 -19 4045 7 2911 RAY DAVIES Things Are Gonna Change (The Morning After) iV2) 7 

6 © JACK JOHNSON Upside Down (Brushfire /Universal) 460 +91 5129 3 3311 BELLE & SEBASTIAN Funny Little Frog (Matador) 7 

4 0 BETH ORTON Conceived (Astralwerks/EMC) 452 +25 5755 5 4011 DONALD FAGEN H Gang (Reprise) 6 

5 0 U2 Original Of The Species (Interscope) 419 +1 3201 7 24j0 TEDDY THOMPSON I Should Get Up (Verve forecast/VMG.I 5 

AMELIA WHITE Snakes And Pushers (Funzalo) 5 

3 6 TREY ANASTASIO Shine (Columbia) 405 -61 4159 15 3010 JAMIE CULLUM London Skies (Verve forecast /VMG /Universal/ 4 

10 0 DAVID GRAY Tell Me Something (Hospital Food) (ATO/RCA/RMG) 393 +91 3732 3 3111 MOST 
8 0 NEIL YOUNG Far From Home (Reprise) 356 +21 5024 6 2910 INCREASED PLAYS 

18 0 SUBDUDES Papa Dukie &The Mud People (Back Porch/Narada Productions/EMI) 327 +49 4361 3 3813 
TOTAL 

15 0 SHAWN MULLINS Beautiful Wreck (Vanguard) g 326 +40 3623 3 3412 
PLAY 

ARTIST TITLE LABELS) INCREASE 

7 11 DAVE MATTHEWS BAND Everybody Wake Up (RCA /RMG) 311 -37 2299 9 2210 DONALD FAGEN H Gang (Reprise) +177 

12 Ø TRAIN Cab (Columbia) 310 +17 3070 4 2110 DAR WILLIAMS VAN! DIFRANCO Comfortably Numb (Razor &Tel +93 

11 ® SANTANA fILOS LONELY BOYS I Don't Wanna Lose Your Love (Arista /RMG) 302 +10 2034 5 2111 
JACK JOHNSON Upside Down (Brush /ire /Universals +91 

DAVID GRAY Tell Me Something (Hospital Food) (ATO /RCA/WG) +91 

9 14 JAMES BLUNT You're Beautiful (Atlantic) 295 -2 1752 16 1910 ROSANNE CASH Black Cadillac (Capitol) +81 

16 15 DUNCAN SHEIK White Limousine (Zoe /Rounder) 294 -2 3724 5 3211 TEDDY THOMPSON I Should Get Up (Verve ForecastVMG.i +72 

14 16 JAMIE CULLUM Get Your Way (Verve Forecast /VMG /Universal) 256 -46 1166 15 22j0 DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) +64 

GREG JOHNSON Save Yourself (Johnson Music America) +64 
¡Debut> a DONALD FAGEN H Gang (Reprise) 255 +177 3963 1 2816 

SUBDUDES Papa Dukie... (Back Porch /Narada ProductionsAEMI) +49 

26 Q SUSAN TEDESCHI Evidence (Verve Forecast/VMG) 253 +48 2031 2 2610 SUSAN TEDESCHI Evidence (Verve Forecast/VMG) +48 

23 0 MY MORNING JACKET Off The Record (ATO /RCA /RMG) 249 +27 4270 2 2713 SYNDICATED 
27 ED BONNIE RAITT I Don't Want Anything To Change (Capitol) 239 +36 2585 2 2612 PROGRAMMING 
22 ® RHETT MILLER Help Me, Suzanne (VerveForecast/VMS) 238 +8 2888 3 2911 

Added This Week 

21 22 POLLING STONES Rain Fall Down (Virgin) 227 -1 2674 6 1910 
World Cafe -Dan Reed 215-898 -6677 

¡Debut> ® DEATH CAB FOR CURIE Crooked Teeth (Atlantic) 226 +64 4080 1 2619 
IMOGEN HEAP Goodnight And Go 

17 24 MIKE DOUGHTY Busting Up A Starbucks (A TO /RMG) 218 -60 1647 11 2310 NEW PORNOGRAPHERS Use It 

30 ® NICKEL CREEK Jealous Of The Moon (Sugar NI) 216 +27 2479 3 2311 ROBERT POLLARD Love Is Stronger Than Witchcraft 

19 26 BOB MARLEY fIERIC CLAPTON Slogans (Is /and /IDJMG) 215 -20 1541 10 2310 Acoustic Cafe -Rob Reinhart 734-761-2043 

13 27 DEATH CAB FOR CURIE Soul Meets Body (At /antic) 213 -56 2354 19 1610 BETH ORTON Heart Of Soul 

20 28 GOO GOO DOLLS Better Days (WarnerBros.) 190 -29 1132 4 910 
ROSANNE CASH God Is In The Roses 

25 29 FEIST Mushaboom (Cher Tree //ntersco e) (Cherry P 188 -6 2426 9 1510 
sin Jan. 26, 

from 
mth, all 

respective panels 

add 

all 

were temporarily 
reporters suspended from their respective panels and ell Cumulus Indicator reporters 

®i AUGUSTANA Boston (Epic) 181 +23 1065 1 1811 were dropped from their respective panels until further notice. This week's 

charts have been calculated by removing the airplay for the Cumulus stations 
¡Debut> 

45 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. 

© 2006 Radio & Records 

from last week's charts in order to provide an equal reporting panel between 

the two weeks and minimize chart disruptions. 

REPORTERS 
Stations and their adds listed alphabetically by market 

WAPS /Akron, OH 
PD/MD: Bill Gruber 

6 LIJE 
1 DONALD FAGEN 
1 M.47 KEARNEY 

KNBNAnchorage, AK 
OM/PD: Loren Dixon 
MD: Danny Preston 

GREG JOHNSON 
DEATHCAB FOR CUTIS 
MY MCRNING JACKET 
STEVE REYNOLDS 
RAY DAVIES 

WOKLJAnn Arbor, MI 
PD: Brad Savage 
MD: MaIN Copeland 

2 MAT 'CARNEY 

KSPN /Aspen, CO 
POND: Sam Scholl 
No Adds 

WZGC /Atlanta, GA' 
OM: Sue Gosnell 
PD: Michelle Engel 
APD: Chris Brannen 
MO: Margot Smith 
No ACTS 

KGSR /Austin, TX' 
OM: Jeff Carrot 
PD: Jody Denberg 
APD: Jyl Hershman -Ross 
MD: Susan Castle 

9 JACK JOHNSON 
B ELIZAGILKY50N 
7 LITTLE WILLIES 
6 LITTLE WILLIES 

6 DELBERT MCCLINTON 
6 GOURDS 
5 PYANADAMS 

WRNRBaltimore, MD 
OM/PD: Bob Waugh 
APD/PAD: Alex Cortright 
13 WINTERPILLS 
10 PAUL MCCARTNEY 

Et RAM NG LIPS 
6 BRANDI CARLILE 
1 DUNCAN SHEIK 

WrMD/Baltimore, MD 
APO/MO: MAe "Matthews" Vawlikos 

4 JACKIE GREENE 
3 TEDDY THOMPSON 
3 CLAP YOUR HANDS SAY YEAH 
1 FRAY 

BELLI 8 SEBASTIAN 
JENNY LEWIS W /THE WATSON TVMNS 

KLRRBend, OR 
OM /PD: Doug Donoho 
APO: Dori Donoho 

DAVIN GRAY 
FIVE 

KRVBBoise, ID' 
0MIP0: Dan McColly 
MD: Tim Johnstone 

4 LIVE 
3 NEIL YOUNG 

WBOSBoston, MA' 
OM: Buzz Knight 
PD: Dale Douglas 
MD: David Ginsburg 

7 DEATH CAB FOR CUTIS 3 GOO GOO SOILS 

KMMS/Boreman, MT 
OM/PD: Michelle Wolfe 
No Adds 

WNCSBurlington' 
PD: TM Norris 
MD: Jamie Canfield 

7 DEATH CAB FOR CUTIS 
SHAWN MULLINS 
DONALD FAGEN 
DAR WILLIAMS 

WMVY /Cape Cod, MA 
PD: PJ Finn 

Z DAR WILLIAMS DAM DIFRANCO 
2 STEVE REYNOLDS 
2 DAVE S TRITE STORY 

WNRN /Charlottesville, VA 
OM: Jeff Reynolds 
PD: Michael Friend 
MD: Jaz Tupelo 

fi NASA SURF 
3 EMMYLOU HARRIS 
3 BLACK REBEL MOTORCYCLE CLUB 
3 BELLE 8 SEBASTIAN 

AMELIA WHITE 
t SANTANATAOS LONELY BOYS 

WOOD /Chattanooga, TN' 
0M /PD: Danny Howard 
MD: Brad Steiner 

1 DEATH CAB FOR CUVE 
BETTER THAN EZRA 

WXRT/Chicago, IL' 
OM/M0: John Farneda 
PO: Noun Winer 

DEATH CAB FOR CURIE 
STROKES 
RAY DAVIES 

WCBE /Columbus, OH 
OM: Tammy Allen 
PD: Dan Mushalko 
MO: Magpie Brennan 
6 ROSANNE CASH 
6 BELLE B SEBASTIAN 
fi LITTLE WILLIES 
3 OON ED FAGEN 
3 AMELIA WHITE 

WMWV /Conway, NH 
POND: Mark Johnson 

DEATH CAB FOR CUTTE 

PAUL BRADY 
RICHARD BUTLER 
MARTHA BERNER 
DONALD FAGEN 
LEEROCKER 

KBCO/Denver, CO' 
PD: Scott Arboegh 
MO: Mark Abuzahab 

B DEATH CAB FOR CUITE 

WDET/Detroit, MI 
MD: Chuck Hom 

2 RAY DAVIES 
1 BELLE B SEBASTIAN 

1 CARMEN RIRO 

KRVI/Fargo 
OM: Mike "Big Dog" Kapel 
PD: Ryan Kelly 
MO: David Black 

SUSAN TEDESCHI 
SUBDUDES 

KOZT/Ft. Bragg, CA 
PO: Tor Yates 
APD/MO: Kate Haves 

fi SUBDUDES 
5 SUBDUDES 

WEHM/Hamptons, NY 
PD: Brian Cosgrove 
MD: Lauren Stone 

FIONA APPLE 
SHAWN MULLINS 
SUBDUDES 

WWW/Hilton Head, SC 
OM: Susan Groves 
P0: Gene Murrell 
No Adas 

KSUT/Ignacio, CO 
Po: Steve Rauworth 
MD: Stasis Lanier 

ì WOOD BROTHERS 
5 JAMIE CULLUM 

3 JENNIFER KIMBALL 

WTTS/Indlanapolis, IN' 
PO: Brad Holtz 
APDND: Laura Duncan 

5 DEATH CAB FOR CUTIS 
5 MY MORNING JACKET 

BETH ORTON 

KMTN /Jackson, WY 
POND: Mark "Fish" Fishman 

7 INKS 

3 GOLDSPOT 
I DEATH CAB FOR CURIE 
I MY MORNING JACKET 
1 JJ APPLETON 

KTBG/Kansas City, MO 
P0: Jon Hart 
MD: Byron Johnson 
No Adds 

WEBK/Killington, VT 
OM/APD: Mitch Terricciano 

COLDPLAY 
JEN FOSTER 
AMELIA WHITE 

WFPK/Louisville, KY 
OM: Brian Conn 
PD: Stacy Owen 

SOUR LAND 
KT TUNSTALL 
CAT POWER 
RAY DANES 

WMMM/Madison, WI' 
PD: Tom Tauber 
MD: Gabby Parsons 

1 DEATH CAB FOR OUTIL 
1 ROSANNE CASH 

KTCZ/Minneapolia, MN' 
PD: Lauren MacLeash 
APDND: Mike Wolf 
No Adds 

WZEW/Mobile, AL' 
OM/PD: Tim Camp 
M0: Lee Mn Konik 

3 LITTLE WILLIES 

WBJB/Monmouth, NJ 
OM: Tom Brennan 
PD: Rieh Robinson 
APD: Leo band 
MD: Jeff Rasps 
16 MARKGARDENER 
16 THEA GILMORE 

STEVE WYNN 8 THE MIRACLE 3 

JAMIE CULLUM 
AFRO CELT SOUND SYSTEM 
CAT POWER 
RAILROAD EARTH 

KPIG/Monterey, CA 
OM: Frank Capriski 
POND: Laura Ellen Hopper 
APD: Aileen MacNeary 
No Adds 

WRLT/Nashville, TN' 
OM/PD: David Hall 
APDND: Rev. Keith Coes 
12 AQUALUNG 
10 RAY DAVIES 

7 LIVE 
DEATH CAB FOR CURE 

WFUV/New York, NY 
PO: Chuck Singleton 
MD: Rita Houston 

3 FIONA APPLE 
3 JAMIE CULLUM 

JASON COLLETT 
JENNIFER KIMBALL 
BELLE 8 SEBASTIAN 
JENNY LEWIS W/THE WATSON TWINS 
LITTLE WILLIES 

VAN MORRISON 
STEPHEN CLAIR 

WRSI/Northamelon, MA 
P0: Sean O'Mealy 
MD: Johnny Memphis 
12 UBDUDES 
10 ROSANNE CASH 

TEDDY THOMPSON 
MAMMALS 
DIRTIE BLONDE 
SHAWN MULLINS 

WXPN/Philadelphia, PA 
OM/PAD: Dan Reed 
PO: Bruce Warren 

I CO' TEAM 
1 BELLE F. SEBASTIAN 
1 GUILLEMOTS 

RAY DAVIES 
SPINTO BAN:) 
AI ISS 

WYEP/Pinsburgh, PA 
P0: Rosemary Welsch 
MD: Mike Sauter 

DEATH CAB FOR CUTTE 

BUDDY GUY I /TRACY CHAPMAN 
LEE ROCKER 
PERNICE BROTHERS 

WCLZ/Portland, ME 
PD: Herb ley 
MD: Brian James 
21 DONALD FAGEN 
13 DEATH CAB FOR CUITE 

RHETT MILLER 
TEDDY THOMPSON 
BEN LEE 
AQUALUNG 
OAR WILLIAMS I /ANI DIFRANCO 

KINK/Portland, OR' 
PD: Dennis Constantine 
MO: Kevin Welch 

ROB THOMAS 
AUGUSTANA 

WXRV/Portsmouth, NH' 
PD/MD: Dana Marshall 
APO: Cabe Wilber 

BRAND! CARLILE 
DEATH CAB FOR CUTTE 
TEDDY THOMPSON 

WDST/Pougphkeepsle, NY 
OM: Greg Gabins 
PD: Jimmy gun 
MD: Rick Schneider 
14 DEATH CAB FOR CUTIE 

DANNY TATE 

RAY DAVIES 
NORTH MISSISSIPPI 011510R5 

KSOY/Rapid City, SD 
POND: Chad Carlson 

DANIEL PONTER 
DEATH CAB FOR CUITE 
BONNIE RAITT 
LIVE 

KTHX/Reno, NV' 
PD: Rob Brooks 
AFONO: Dave Herold 

2 JACK JOHNSON 
1 GOURDS 

TRMN 
BETH ORTON 

KENZ/SaIt Lake City, UT' 
OM/PD: Bruce Jones 
MO: Casey Scott 

DAVID RAY 
DEPECHE MODE 
AUGUSTANA 

KPRI/San Diego, CA' 
WARD: Bob Burch 

17 DEATH CAB FOR GLIDE 

SHAWN MULLINS 

KFOG/San Francisco, CA' 
P0: David Benson 
MD: Kelly Ransford 
11 AQUALUNG 

: MAT KEARNEY 

KPND/Sandpoint, ID 
OM/PD: Dylan Benefield 
APD: Norm McBride 
MD: Diane Michaels 

DEATH CAB FOR CURIE 
TOSHI REAGON 
ROSANNE CASH 
TEDDY THOMPSON 
AMELIA WHITE 
LEE ROCKER 

KBAC/Santa Fe, NM 
POND: Ira Gordon 

BITTER: SWEET 

KRSH/Santa Rosa, CA' 
POND: Pam Long 

COLDPLAY 
IRMA THOMAS 
CAT POWER 
RAY DAVIES 

DMX Folk Rock/Satellite 
OM: Leanne Vince 
MD: Dave Sloan 

11 BONNIE RAITT 
10 CAT POWER 

NEAT CASE 

Music Choice Adult AltemaavelSatellite 
PD: Justin Prager 

18 JACK JOHNSON 
9 DONALD FAGEN 

6 JAMIE CULLUM 
7 BELLE 8 SEBASTIAN 
6 ANTONY 8 THE JOHNSONS 
4 BONO W /ALICIA KEYS 

3 STARSAILOR 

Sirius Spectrum /Satellite 
PD: Gary Schoenwetlar 
MD: Jessica Beack 

JACKIE GREENE 
TEDDY THOMPSON 
MATT COSTA 

XM Cafe/Satellite 
PD: Bill Evans 
MD: Brian Chamberlain 

3 ERIC CLAPTON 
3 DAVE'S TRUE STORY 
2 DAVE S TRUE STORY 

2 ERIC CLAPrON 
MARTHA BERNER 
MARTHA BERNER 
LITTLE WILLIES 
ISOBEL CAMPBELL 8 MARK LANEGAN 
ISOBEL CAMPBELL 8 MARK LANEGAN 
DUHKS 
LITTLE WILLIES 
DUHKS 

KEXP/Seattle, WA 
OM: Tom Mara 
PO: Kevin Cale 
APO: John Richards 
MD: Don Yates 

9 FLAMING LIPS 

9 BUILT TO SPILL 
6 TAPES 'N TAPES 
4 DELAYS 
4 MATES OF STATE 
3 NEKO CASE 

BELLE a SEBASTIAN 
MINUS 5 
POINT JUNCTURE, WA 

ALTA MAY 
LIGHTHEADED 
GIANT PANDA 
MORE 
HEAD LIKE A KITE 
DEPT. OF ENERGY 
LITTLE WILLIES 
ELECTRIC VIO 

WKZE/Sharon, CT 
OM: Will Stanley 
P : Tim Schaefer 

NORTH MISSISSIPPI ALLSTARS 
DAVES TRUE STORY 

JENNIFER KIMBALL 
LEE ROCKER 

JOEL BRANI 
METE MILLER 
WGNEY EIGNUS 
JAMS IAN 

WNCW/Spindale, NC 
PO: Ele Ellis 
APD/PAD: Manin Mderson 

MICHELLE SHOCKED 
RICHARD JULIAN 
MICHELLE SHOCKED 
HEM 
SAINT ETIENNE 
CAT POWER 
MICHAEL CLEM 
NNICIUS CANTUARIA 
AMELIA WHITE 
LYNN MILES 
NADA SURF 
DIGNEY FIAMOS 
FROGHOLLER 
WILLIE NILE 

WRNX/Springfield, MA' 
PO: dormie Moorhouse 

1 AMELIA WHITE 
BRANDI CARLILE 
INKS 
DONALD FAGEN 

KCLC/St. Louis, MO 
PD: Rich Reinhard 
MD: Steve Chenoweth 

7 GOLDSPOT 
7 MY MORNING JACKET 
7 INKS 
7 GOAT 
/ RAY DANES 
7 COROS 
7 NEED TO BREATHE 

KFMU/Steamboat Spriggs, CO 
POND: John Johnston 

1 BEN HARPER 

KTAO/raos, NM 
OM: Mitch Miller 
PD: Brad Holdoeeyer 
MD: Paddy Mac 

e DEATH CAB FOR CUTIS 
8 RAY DAVIES 
7 MARTHA BERNER 
7 NICKEL CREEK 
6 AUGUSTANA 

KV/MT/Tucson, AZ' 
OM/PD: Tlm Richards 
APO/74O: Blake Rogers 

2 BETH ORTON 
SANTANA f /LOS LONELY BOYS 
TRAIN 

WXPK/White Plains, NY 
PD: Chris Herrmann 
APDNO: Rob Lipshutz 

2 BEN LEE 
MAT KEARNEY 
BETH ORTON 

WUIN/Wilmington, NC 
PD: Kimberly McLaughlin-Smith 
MD: Beau Gunn 

7 HOWARD TATE 
5 SUPERGRASS 
3 LUKE DOUCET 
3 CITIZEN COPE 
1 AQUALUNG 
1 DONALD FAGEN 
1 LITTLE WILLIES 
I MMFMALS 

POINEREf79 

MEDIABASE 

'Monitored Reporters 

67 Total Reporters 

22 Total Monidlrred 

45 Total Indicator 
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Expanding The Brand 
Continued from Page 65 

main reason our sales staff was spun off, so they 
can easily represent all these different products. 

We are now in the process of creating a vari- 
ety of our own websites as part of the overall 
package. We have a full-time webmaster who is 
expanding the KTAO website in many directions. 

R &R Dare I ask if there is anything else? 
BH: We have a solar -powered mobile bill- 

board that we've been selling. Plus, since we 
now have our own graphics department, we am 
doing others things - for example, a wine - 
guide brochure that features 10 of the local win- 
eries in Northern New Mexico. 

We can promote these types of things on the 
station, host an event like a wine festival at our 
venue and so on. Our sales brochures are way 
beyond what the competition can produce. 

Of course, there is our involvement with the 
local Solar Festival each summer. This year's will 
be the eighth one. The first one was called the 
KTAO Solar Music & Arts Festival, but since then 
it has been the Taos Solar Music & Arts Festival, 
which is more directly tied to the city. Don Rich- 

TR/PLEA 
ardson and Dave Sherman are the promoters of 
the event, which takes place in Kit Carson Park. 

In addition, John Bradley and Dave Rahn of 
SBR Creative Media have obtained a construc- 
tion permit for a class C 100,000 -watt FM signal 
in Questa -Taos under the name of West Waves. 
They will house their station's studios in the 
same building as KTAO and will enter into a 
joint sales agreement with Fusion Marketing to 
sell commercials on their station. The format and 
call letters are TBD at this time. It will launch 
later this year. 

In the midst of all this, I have had this little of 
radio station for 23 years now, and it's the 20th 
anniversary of its having KTAO as the call letters. 
There were plenty of times I wanted to sell it, and 
I probably would have if someone had come to 
me with the right offer, but we stuck it out. 

After all these years we are in the midst of a re- 
naissance that is the most exciting time I have ever 
had. I wasn't bragging at the small- market panel 
during this past Triple ASummit when I said I was 
like the unofficial mayor of Taos. People tune in to 
the station as much to find out what is going in 
Taos as for the music. We are their local voice in as 
many ways as we can possibly be. 

KISS AND TELL Here's KTAO/Taos owner and PD Brad Hockmeyer and his pal Joe Torre outside 
the KTAO Solar Center. 

ARTIST 
OF THE WEEK 

ARTIST: Rhett Miller 

LABEL: Verve Forecast/VMG 
By JOHN SCHOENBERGER / TRIPLE A & 

AMERICANA EDITOR 

Wfre know Rhett Miller as the 
ontman for The Old 97's. Over a 

period of a dozen years, Miller and 
bandmates Murray Hammond, Ken 
Bethea and Philip Peeples have put out 
seven critically acclaimed albums. A while 
back Miller moved to Los Angeles, and, al- 
though the band is still together, he had 
been thinking about putting out a solo 
project for a long time. 

"There were several 
songs I had written that 
simply wouldn't work 
with The Old 97's," says 
Miller. "I believe in bands, 
in the power of a collec- 
tive effort, but there is a 
kind of vision, like the 
one that led to The Insti- 
gator, that can only be 
carried out within the 
framework of a solo album." 

The Instigator, Miller's first solo effort, 
was produced by Jon Brion and released 
in 2002. As is often the case when Brion 
is involved, unusual sounds and obscure 
instruments were utilized, but not at the 
cost of the songs. The mood and message 
of each song clearly dictated the produc- 
tion values and textures 

Now Miller returns with his second 
solo side project, The Believer, this time 
working with producer George Drakou- 
lais. Miller says he originally envisioned 
this album being an all-out rock project, 
but as things got going, the result was 
somewhat different. 

"With The Believer, it was very much 
my show," he says. "George put me in front 
of a microphone in a room full of incred- 
ibly talented musicians, most of whom 

were already friends of mine, thank God, 
so it didn't feel at all like an LA. snow job. 
I had no guitar to hide behind, and I flour- 
ished. I accepted the responsibility and 
was able to direct the proceedings in a way 
that I hadn't before." 

The distinguished musical cast included 
guitarists Lyle Workman and Josh 
Schwartz, bassist Salim Nourallah, drum- 
mer Matt Chamberlain and keyboardists 
Patrick Warren and Brion. Gary Louris 
and Rachael Yamagata added backing vo- 
cals. 

The Believer ranges from the punkish 
rock of "My Valentine" and "Ain't That 

Strange" to the more 
pop - sounding textures of 
"Brand New Way" and 
"Meteor Shower." "Help 
Me Suzanne," "I'm With 
Her" and "Fireflies" dem- 
onstrate Miller's ability 
to write sensitive love 
songs. The title track 
was inspired by Miller's 
acquaintance with the 
late Elliott Smith, and 

"Question" finds Miller revisiting an Old 
97's favorite from a new perspective. 

As Miller continues to develop his own 
musical persona he remains an active 
member of The Old 97's. "I love to rock, but 
it's liberating not to always have to keep 
up with the freight train that is The Old 
97's," he says of his dual musical careers. 
"When I made The Instigator I was con- 
stantly calling The 97's, sending them 
mixes, trying to feel out how this was 
gonna work. But making The Believer, I 
felt like I didn't have to answer to anybody. 
The other guys all have lives and families, 
and now we're at a point where we can do 
The Old 97's for the rest of our lives, but 
we don't have to do it every day." 

As you read this, Miller is in the midst 
of a few showcase dates, with a full tour 
currently being booked. 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 
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AMERICANA TOP 30 ALBUMS 
f 
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WEEK 

1 0 
2 2 
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4 0 
18 0 
5 6 
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15 0 
6 9 

14 0 
11 

9 12 

12 13 

14 
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10 16 
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21 0 
16 20 

23 ® 
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19 23 

20 24 
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27 

25 27 

28 

2) 29 
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ARTIST TITLE LABEL(S) 
THIS WEEK 

PLAYS 
l- 

PLAYS 
CAMLATIVE 

PLAYS 

BR549 Dog Days ( Dualtone) 537 +33 2162 

MERLE HAGGARD Chicago Wind (Capitol) 455 -21 4564 

JAMES MCMURTRY Childish Things (Compadre) 425 -10 11540 

MARTY STUART... Badlands (Superlatone /Universal South) 410 +1 3113 

ROSANNE CASH Black Cadillac (Capitol) 371 +148 721 

JOY LYNN WHITE One More Time (Thortch Recordings) 361 -10 5536 

ROONEY CROWELL The Outsider (Columbia) 342 -6 13835 

SUBDUDES Behind The Levee (Back Porclt/NaradaProduction/EMI) 305 +62 866 

DELBERT MCCLINTON Cost Of Living (New West) 294 -65 14334 

ROBINELLA Solace For The Lonely (Dua /tone) 288 +33 922 

SUSAN TEDESCHI Hope & Desire (Verve Forecast/MG) 286 47 5534 

BUCK JONES Lucky Star (Western Beat) 270 -31 3138 

MIKE MCCLURE BAND Camelot Falling (Smith) 265 -1 3111 

JEiRY DOUGLAS The Best Kept Secret (Koch) 252 -32 4336 

HONEYBROWNE Something To Behove In (Compadre) 248 -13 2918 

BILLY JOE SHAVER The Real Deal (Compadre) 243 -43 7850 

STONEY LARUE The Red Dirt Album (Smith) 228 +1 3464 

GOURDS Heavy Ornamentals (Eleven Thirty) 223 +81 416 

BONNIE BISHOP Soft To The Touch (Smith) 222 +11 1248 

CFOSS CANADIAN RAGWEED Garage (Universal South) 218 23 2620 

[WIDEN SMITH Field Of Crows (Dualtone) 215 +24 703 

GIBSON BROTHERS Red Letter Day (Sugar Hill) 210 +83 350 

BCNNIE RAITT Souls Alike (Capitol) 196 -22 6117 

RYAN ADAMS... Jacksonville City Nights (Lost Highway) 194 -23 4808 

PATTY LOVELESS Dreamìn' My Dreams (Epic) 181 -6 3551 

VARIOUS Brokehack Mountain Soundtrack (Verve /VMG) 179 +7 1549 

TI i4 O'BRIEN Cornbread Nation (Sugar Hill) 174 -8 6136 

NHL YOUNG Prairie Wind (Reprise) 171 +1 3988 

SOUTH AUSTIN JUG BAND Dark And Weary World (Blue Corn) 170 -30 5078 

BRAN KEANE I Ain't Even Lonely (Mix -O -Rama) 170 +47 1079 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2006 Americana Music Association. 

AMERICANA SPOTLIGHT 
By John Schoenberger 

Artist: Mike McClure Band 

Label: Smith 

Mike McClure began his music career as a founding member of The Great Divide, and he 

served as the band's frontman for 10 years. From there he stepped 

out on his own, quickly becoming one of the main forces in the 

Stillwater, OK outlaw country movement collectively known as Red 

Dirt. He has produced many of the movement's most popular acts, 

including Stoney LaRue and Cross Canadian Ragweed, and has 

released a handful of EPs and full -lengths with The Mike McClure 

Band. Camelot Falling is their latest offering, and it features a strong 

collection of originals, like "Walking on the Moon," "Where the Wild 

Ones Run" and "Eden Burning (Camelot Falling)," as well as tasteful 

renditions of Van Morrison's "Into the Mystic" and Neil Young's "Roll Another Number." 

AMERICANA NEWS 
The major broadcast groups are announcing their initial HD2 channel rollouts, and Americana is 

among their format choices. Clear Channel will offer an Americana channel in Springfield, MA, 

while Emmis has plans for one in Indianapolis ... Condolences to family, friends and associates of 

Janette Carter, the last surviving child of A.P. and Sara Carter and onetime member of seminal 

country group The Carter Family, who passed away on Jan. 22. She was 82. The Carter Family were 

the first performers inducted into the Country Music Hall of Fame ... Hank Williams Ill will release a 

two -CD set titled Straight to Helton Feb. 28 on BRUC Records, a rock imprint of Curb. The first disc 

was recorded in the studio, the second is a live recording presented as one long track ... In other 

Williams -family news, the Tennessee Court of Appeals has upheld a lower -court ruling that rejected 

Polygram Records' and Legacy Entertainment Group's claims to some disputed recordings in favor 

of the late legend's son, Hank Williams Jr., and daughter, Jett Williams. The recordings are segments 

Williams recorded for Mother's Best Hour Show, a 15- minute show that once aired on WSM -AM/ 

Nashville. They include live versions of some of Williams' greatest hits and 40 songs that were 

never released commercially. Legacy Entertainment acquired the recordings in 1997 from Williams' 

former bassist Hillous Butrum and claimed it had the right to sell them. 

ARTIST TITLE LABEL(S) 

LEE ROCKER Racin The Devil (Alligator) 

SHAWN MULLINS 9th Ward Pickin Parlor (Vanguard) 

VARIOUS TransAmerica (Nettwerk America) 

ROSANNE CASH Black Cadillac (Capitol) 

AVETT BROTHERS Four Thieves Gone Robbinsville Sessions (Ramseur) 

GIBSON BROTHERS Red Letter Day (Sugar Hill) 

NORMAN & NANCY BLAKE Back Home In Sulphur Springs (Dua /tone) 

JEFF TALMADGE Blissville (Independent) 

WANT TO APPLY FOR 
STUDENT LOANS? 

WANT TO FIND 
GOVERNMENT AUCTIONS? 

Want to know 
where to get this 

information? 
From student loans to buying 
surplus government property, 

all kinds of government information 
are just a click or call away. 

FIRSTGOV.gov 
1 (800) FED-INFO 
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CHRISTIAN 
KEVIN PETERSON 

Irpeterson@radioandrecords.com 

Selling Fish 
Christian radio sales in Los Angeles 

alem Communications has become known for its Christian 
AC "Fish" format, which is on stations across the country, but 

the very first Fish in the Salem school was KFSH /Los Angeles. 
This week I talk with KFSH GSM Carl Engel, who's been there 
from the beginning, about selling Christian radio in America's 
No. 1 radio -revenue market and how The Fish stays sold out 
most of the time in such a competitive environment. 

First, Engel gives us a brief history of the sta- 
tion, saying, "The 95.9 frequency has been 
around the Orange County-L.A. area for many, 
many years. It was a hallmark Orange County 
station called KEZY for many of those years, 
kind of a Rock station. 

"Then, in the late '90s, when there were a lot 
of mergers, we went from Jacor to AMFM, and 
AMFM eventually merged with Clear Channel. 
Because they had so many stations in the mar- 
ket at that time, they actually had to spin off 95.9, 
which at that time was 'The Mix 95.9.' 

"That's when Salem came in and said, 'We 
would like to bring contemporary Christian mu- 
sic back to the L.A. -Orange County ama.' I was 
the Local Sales Manager for The Mix at that time. 
I grew up in the Orange County area, and my 
background was in newsprint and TV, but I've 
been addicted to radio ever since I got into it." 

Small Fish, Big Impact 

The Fish's signal is just 6,000 watts, covering all 
of Orange County and the part of Los Angeles that 
is not cut off by mountains. Is it a challenge to sell 
advertising in such a large, competitive market? 

"In some respects it's a challenge, and in oth- 

Carl Engel 

er respects it's an easier 
sell," Engel says. "The 
challenge, of course, is 
that we have to go out 
and sell against 50 or 60 

different radio stations 
every day. The challenge 
is going out and selling 
against KITS -FM, Clear 
Channel or ABC. 

"That's not easy, be- 
cause they've got the 

bigger signal, the bigger cumulative audience 
and a bigger market share. However, the flipside 
of that really benefits us: Because we're a 6,000 - 
watt station and don't cover the entire market, 
our rate fluctuates. We're not as expensive. 

"Look at a spot that might be $1,000 on an L.A. 
radio station that has full- market coverage. On 
our station that spot might be $200, so your fre- 
quency is five-to -one. 

"We've had success with Orange County ad- 
vertisers because people in the San Fernando 
Valley or Hollywood or Pasadena may hear an 
advertiser on the radio, but they're not going to 
drive 50 miles to go to a retailer. 

Bethany 
Dillon 

"Hallelujah" 
GOING FOR 
ADDS NOW 

IQ)ltll P lr o inri o 0 in! ira w 

Already on: KCMS, WAFJ, 
Andrea Kleid akleid @emicmg.com 
Brian Thiele bthiele @emicmg.com 
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"But if they hear it in Orange County, they'll 
drive seven to 10 miles. The dollar investment 
is less, so advertisers really get more for their 
money." 

Convincing Secular Clients 
Do Christian advertisers buy time on Chris- 

tian radio because of the format? "A number of 
us here on the sales staff have been doing radio 
anywhere from five to 15 years, and some radio 
is bought based on relationships," Engel says. 

"We've been successful at convincing some 
general- market advertisers, secular advertisers, 
to come over to The Fish. What they have dis- 
covered has been extremely successful for them. 

"One of the first sales calls I made when I 

came over to The Fish was to one of my old ad- 
vertisers from Mix. The owner said, 'Carl, I'm 
going to go with you because I trust you.' His 
partner said, 'I don't know why you're doing 
this. They don't have more than five listeners. 
You're the decisionmaker, but I'm not for this.' 

"We put together a 13 -week program for the 
guy, went back 13 weeks later, and the partner 
said, 'I love your audience.' Now he's a listener 
too. That's the first guy I sold on the station, and 
he's still on today. 

"Of course, being a contemporary Christian 
music station, we're going to get the churches 
to advertise. I would say that 50% to 60% of our 
advertisers come from the believer side and an- 
other 30% to 40% come from the general mar- 
ket, but I've never really broken it out. 

"We have a national rep firm, and they've 
been very successful in the last couple of years 
at getting a number of the films, like the Disney 
films, to jump onboard our station because they 
see what our format is, in particular our trade- 
mark, which is 'Safe for the whole family. "' 

A Super -Niche 

Does Christian radio deal more in local sales 
than national? "It depends on the market," Engel 
says. "For example, The Fish in Atlanta [WFSHJ 
gets a lot of agency business, but they're right in 
the middle of the Bible Belt, and they're proba- 
bly one of the top three to five 
stations in the market. 

"Here in Orange County, 
where we're challenged by the 
signal in L.A., when it comes 
to our average -quarter -hour 
or ratings share, we're not al- 
ways going to be in the top 
10." 

How much business is still 
based strictly on the numbers? 
Engel says, "A lot of it is with 
agencies, but from the direct 
side, when a client wants to buy us, they're not 
asking about our time and our quarter -hour; 
they just want people to come in to their store. 

"We also have some clients who call their 
agency and say they want to be on The Fish. 
Some agencies have seen that this format is a 

super - niche. It helps that we have a lot of exclu- 
sive listening. 

"Advertisers like us because they can get an 
audience on this station that doesn't listen to 
anything else. And I'm pretty excited to say that 
we run on a pretty full, almost -sold -out basis 
most of the time." 

7/8111111 

"The challenge is that we 

have to go out and sell 

against 50 to 60 different 
radio stations every day. 

However, because we're a 

6,000 -watt station and 

don't cover the entire 

market, we're not as 

expensive." 

vative Talk and Teaching & Talk.' Sometimes that 
carries a lot of weight. 

"The resources are great. When you have a 
human- resources issue or you're getting ready 
to do an event - like we're getting ready for 
our biggest event of the year, FishFest -we can 
go to the legal department and say, 'Hey, can 
you look over this contract ?' They have been 
great. Being part of a big company has really 
been helpful and in no way a hindrance." 

Selling advertising in a competitive market 
like L.A. and Orange County every day against 
50 to 60 other stations sounds like a pretty 
daunting task. How does Engel arm his sales 
staff to compete with the Goliaths of the mar- 
ket? 

"Number one is that we're a super-niche," he 
says. "It's not like KYSR and KIIS -FM. Their for- 
mats are very similar, and they're going to share 
a lot of audience. Our audience is very loyal. We 
don't duplicate with a lot of stations. 

"There are other markets where a Fish station 
competes against another Christian music sta- 
tion, but the great thing about our station here 

0-1,0 95.9 fm 
Safe for the whole family!TM 

Is Bigger Better? 

Salem owns stations in a number of markets 
around the country. Is this a benefit for The 
Fish, or does it make it harder to get things 
done? "For the most part it's a benefit," Engel 
says. 

"You feel real proud of the fact that you can 
say, 'Salem Communications represents over 100 

stations nationwide that cover three different 
formats: contemporary Christian music, conser- 

in the L.A. market is that nobody else is doing 
what we're doing. 

"We arm the staff with the Arbitron informa- 
tion. When they look at the numbers, they can 
go out and say we're No. 3 in the market in a 

certain demographic or daypart. We can save 
clients a bunch of money, because a spot on an- 
other station might be $800, and on our station 
it's $200. And they're reaching listeners in their 
own backyard." 

The Fundamentals 

What fundamentals does Engel feel that all 
radio sales executives should have when they hit 
the streets every day in any market? He says, "If 
you look at the letters in our station, F- I -S-H, this 
is what I tell people we stand for: F, Faith first; I, 

Integrity above all; S, Satisfaction is a must; and 
H, Honesty always. 

"That's what I want my people to go out on 
the street with when they go out and talk to peo- 
ple. You can have all the tools in the world, but I 
think people really respect it when you under - 
promise and overdeliver." 
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February 3, 2006 
ARTIST 

TOTAL 
PAYS 

. - 
PLAYS 

WEEKS ON 

CHART 

TOTAL 

STATIONS 

THIRD DAY Cry Out To Jesus (Essential /PLGI 1197 +13 19 3710 

JEREMY CAMP This Man (BEC /Tooth & Nail) 1119 -4 21 3610 

MARK SCHULTZ I Am (Word /Curb /Warner Bros.) 1098 +52 22 3510 

C-IRIS TOMLIN How Great Is Our God (Sixsteps /Sparrow /EMI CMG) 805 +48 5 2811 

CASTING CROWNS Lifesong (Beach Street /Reunion /PLGI 774 -67 26 3710 

MATTHEW WEST Only Grace (Universa /South /EMI CAM 721 +62 10 2912 

NEWSONG Psalm 40 (Integrity Labe/ Group) 664 +60 9 2311 

M ERCYME In The Blink Of An Eye (INC) 609 -155 32 3410 

SJPERCHICK We Live (Inpop) 578 -46 23 2710 

NATALIE GRANT What Are You Waiting For (Curb) 573 +43 8 2511 

NICHOLE NORDEMAN What If (Sparrow /EMI CMG) 572 +15 12 2211 

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 562 +55 4 2213 

BIG DADDY WEAVE Just The Way I Am (Fervent /Curb /WarnerBros.) 546 44 21 2910 

CL1RIS TOMLIN Holy Is The Lord (Sixsteps /Sparrow /EM /CMG) 533 +9 51 3510 

AARON SHUST My Savior My God (Brash) 519 +93 4 2012 

STEVEN CURTIS CHAPMAN Remembering You (Sparrow /EMI CMG) 503 5 12 2211 

DAVID CROWDER BAND Here Is Our King (Sixsteps /Sparrow /EMI CMG) 383 -42 19 2610 

TREE63 I Stand For You (Inpop) 367 +22 8 1711 

LINCOLN BREWSTER All To You (Integrity Label Group) 351 -45 17 2110 

CHRIS RICE When Did You Fall (In Love With Me) (INO) 304 +35 3 1313 

J3HN DAVID WEBSTER Now (BHT) 287 +40 3 1511 

TOBYMAC Burn For You (Forefront /EMI CMG) 270 -5 20 1310 

NEWSBOYS I Am Free (lupop) 249 +59 2 812 

SCOTT KRIPPAYNE Alive Again (Spring HIM 246 -18 5 1110 

JARS OF CLAY fISARAH KELLY I'll Fly Away (Essential /PIG) 244 10 16 1810 

AVALON Love Won't Leave You (Sparrow /EMI CMG) 236 +19 2 1213 

REBECCA ST. JAMES Alive (Forefront /EMI CMG) 222 -15 11 1510 

SARA GROVES You Are The Sun (INO) 222 -22 9 1110 

CINNY OWENS Fellow Traveler (Rocketown) 216 -51 10 1510 

SAWYER BROWN They Oon't Understand (Curb) 183 -14 14 1311 

40 A2, reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

repoling station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 

numoer of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(© 2006, Arbitron Inc.).© 2006 Radio 8 Records. 

NEW & ACTIVE 

MICHAEL W. SMITH All In The Serve (Reunion/PLGI 

Total Plays: 159, Total Stations: 8, Adds: 0 

PHR.LIPS, CRAIG & DEAN Because I'm Forgiven (INO) 

Total Plays: 157, Total Stations: 11, Adds: 1 

4H1tA Unity (We Stand (INO) 

Total Plays: 143, Total Stations: 5, Adds: 0 

AN)Y CHRISMAN Beiieve (Upside /Shelter) 

Total Plays: 136, Total Stations: 6, Adds: 0 

JOEL ENGLE Shadow Of Your Cross (Doxology) 

Total Plays: 128, Total Stations: 10, Adds: 2 

TWILA PARIS Days Of Elijah (Integrity Label Group) 

Total Plays: 119, Total Stations: 9, Adds: 0 

CAEDMON'S CALL Great And Mighty (EssentialPLG) 

Total Plays: 118, Total Stations: 6, Adds: 0 

WATERMARK Light Of The World (Rocketown) 

Total Plays: 113, Total Stations: 7, Adds: 1 

PAUL COLMAN Holding Onto You (Inpop) 

Total Plays: 111, Total Stations: 6, Adds: 0 

JADON LAVIK Changing Happy (BEC /Tooth & Nail) 

Total Plays: 108, Total Stations: 5, Adds: 1 

Songs ranked by total plays 

POWERED 

.1EDI.1Bi1SE 

MOST ADDED' 
ARTIST ADOS 

CASTING CROWNS Praise You... (Beach Street /Reunion /PLGI 8 

BARLOWGIRL I Need You To Love Me (fervent /Curb/Warn.sBros.) 4 

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 3 

CHRIS RICE When Did You Fall (In Love With Mel //NO/ 3 

AVALON Love Won't Leave You (Sparrow /EMI CMG) 3 

SWITCHFOOT We Are One Tonight (Sparrow /EMI CMG) 3 

MOST 
INCREASED PLAYS 

ARTIST 7,TLE :AtiáJ 

TOTAL 

PLAY 
INCREASE 

AARON SHUST My Savior My God (Brash) +93 

MATTHEW WEST Only Grace (Universal South/EMI CMG +62 

NEWSONG Psalm 40 (Integrity Label Group) +60 

NEWSBOYS I Am Free (Inpop) +59 

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) +55 

MARK SCHULTZ I Am (Word /Curb /Warner Bros.) +52 

CHRIS TOMLIN How Great Is Our God (Slxsteps/Sparrow /EMLCMGI +48 

BUILDING 429 Fearless /Word /Curb /WarnerBros.l +46 

NATALIE GRANT What Are You Waiting For (Curb) +43 

JOHN DAVID WEBSTER Now (BHT) +40 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEUSI 

TOTAL 

PLAYS 

TREE63 Blessed Be Your Name (Inpop) 491 

JADON LAVIK What If (BEC /Tooth & Nail) 415 

CASTING CROWNS Voice Of Truth (Beach Street/Reunior, ;'LG) 471 

MERCYME I Can Only Imagine LLNOI 435 

CASTING CROWNS Who Am I (Beach Street /Reumon/PIGI 421 

CHRIS TOMLIN Indescribable /Sixsteps /Sparrow /EMICM!7 413 

NEWSBOYS He Reigns (Sparrow / EMLCMG) 389 

JEREMY CAMP Take You Back (BEC/Tooth & Nail) 373 

JEREMY CAMP Walk By Faith (BEC/Tooth & Nail) 372 

MERCYME Word Of God Speak (INO) 369 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.can. 

GO 
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HAPPY 

PLACE 
Relax and catch some rays. Well 
handle all of the details when it 
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I'M ALWAYS 
RIGHT 
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February 3, 2006 CHRISTIAN 

CHR TOP 30 
LAST THIS TOTAL 

ARTIST TITLE LABELIS) PLAYS 
+l- 

PLAYS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 0 NATALIE GRANT What Are You Waiting For (Curb) 1067 +15 13 2611 

4 0 ALY & A.J. Never Far Behind (Hollywood) 1000 +16 11 2710 

3 3 THIRD DAY Cry Out To Jesus (Essential/PLG) 948 -75 18 2311 

2 4 STORYSIDE:B Miracle (Gotee) 937 -100 20 2110 

6 5 SANCTUS REAL Closer (Sparrow / EMLCMG) 919 -43 17 2211 

11 0 MONDAY MORNING Wonder Of It All (Selectric) 913 +152 6 2912 

7 0 PLUMB Better (Curb) 895 +12 9 2811 

9 0 JEREMY CAMP Breathe (BEC /Tooth & Nail) 859 +52 11 2611 

5 9 REBECCA ST. JAMES Alive (forefront/EM /CMG) 859 -122 16 2110 

14 SWITCHFOOT We Are One Tonight (Sparrow /EMLCMG) 805 +118 4 2710 

8 11 KRYSTAL MEYERS My Savior (Essential/PLG) 765 87 20 2110 

10 12 KUTLESS Ready For You (BEC /Tooth & Nail) 763 -18 14 2111 

13 13 OVERFLOW Forever (Essential /PIG) 688 -2 11 1910 

16 0 STELLAR KART Finish Last (Word /Curb /Warner Bros.) 645 +32 9 2110 

17 15 TREE63 I Stand For You (Inpop) 538 -27 10 1810 

12 16 INHABITED One More Night (Fervent /Curb/WarnerBros.) 534 -185 19 1510 

19 NEWSBOYS I Am Free (Inpop) 502 +95 3 2114 

(Debut> Q BARLOWGIRL I Need... (fervent /Curb /Warner Bros.) 501 +389 1 20114 

20 K. FRANKLIN Looking... (fo Yo SouUGospo Centric/Zomba label Roll 418 +18 8 1310 

27 JESSIE DANIELS The Noise (Midas) 385 +119 2 1611 

24 CO PAUL WRIGHT From Sunrise To Sunset (Gotee) 379 +55 3 1511 

22 22 HAWK NELSON Things We Go Through (Tooth & NO 379 -7 4 1410 

21 23 MAT KEARNEY Bullet //npop/ 379 -20 12 1310 

( Debut> BUILDING 429 Fearless (Word /Curb /Warner Bros.) 364 +134 1 1614 

25 ® MATTHEW WEST Only Grace (Universal South/EMI CMG) 348 +34 5 1210 

18 26 DAVID CROWDER... Here... (Sixsteps/Sparrow /EMLCMG) 301 -125 13 1110 

26 ® JEREMY CAMP This Man (BEC/Tooth & Nail) 299 +7 4 810 

(Debut> ZOEGIRL Unchangeable (Sparrow / EMLCMG) 286 +77 1 1313 

23 29 KENDALL PAYNE Stand (BHT) 274 73 10 810 

(Debut> ®i JONAH33 This Is It You Instead Of Me) (SRE /Ardent) 257 +40 1 1112 

32 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. 

© 2006 Radio & Records 

NEW & ACTIVE 
JOHN REUBEN Out Of Control (Gotee) 

Total Plays: 255, Total Stations: 7, Adds: 1 

SEVENTH DAY SLUMBER Oceans... (BEC /Tooth & Nail) 

Total Plays: 245, Total Stations: 12, Adds: 4 

KJ -52 Never Look Away (Uprok/Tooth & Nail) 

Total Plays: 240, Total Stations: 9, Adds: 1 

KIERRA "KIKI" SHEARD War (EMI Gospel) 

Total Plays: 238, Total Stations: 7, Adds: 0 

P.O.D. Goodbye For Now (Word/Curb/Warner Bros.) 

Total Plays: 226, Total Stations: 10, Adds: 1 

CHRIS TOMLIN How Great... (Sixsteps/Sparrow /EMLCMG) 

Total Plays: 224, Total Stations: 9, Adds: 2 

SHAWN MCDONALD Free (Sparrow /EMLCMG) 

Total Plays: 204, Total Stations: 8, Adds: 0 

ROCKET SUMMER Never Knew (Militia Group /SBf) 
Total Plays: 204, Total Stations: 5, Adds: 0 

MAINSTAY Take Away (BEC) 

Total Plays: 191, Total Stations: 7, Adds: 0 

RELIENT K The Truth (Gotee) 

Total Plays: 174, Total Stations: 5, Adds: 0 

LAST THIS 
WEEK WEEK 

1 0 
2 0 
8 0 
3 0 
5 0 
6 6 

10 0 
4 8 

9 9 

7 10 

14 e 
16 0 
13 13 

17 0 
21 0 
11 16 

19 m 
15 18 

20 0 
22 CD 

25 ® 
23 m 
12 23 

26 e 
18 25 

(Debut> 0 
(Debut> ® 
29 0 
¡Debut> e 
28 30 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

FALLING UP Moonlit (BEC /Tooth & Nail) 348 

+l - 
PLAYS 

+3 

WEEKS ON 
CHART 

11 

TOTAL 
STATIONS 

3313 

PLUMB Better (Curb) 333 +19 15 2912 

DEMON HUNTER One... (Solid State/Tooth &Nail) 323 +49 11 2510 

WEDDING Wake The Regiment (Rambler) 316 +17 11 2810 

HAWK NELSON Things We Go Through (Tooth & Nail) 300 +17 8 2913 

RELIENT K The Truth (Gotee) 278 -3 8 2110 

P.O.D. Goodbye For Now (Word /Curb /Warner Bros.) 269 +47 9 2813 

FOREVER CHANGED The Need To Feel Alive (floodgate) 255 .31 9 2612 

SKILLET Collide (SRE /Ardent) 228 15 15 2611 

PILLAR Frontline (flicker) 227 -54 15 2810 

KRYSTAL MEYERS Anticonformity (Essential /PLG) 226 +20 6 2313 

HOUSE OF HEROES Buckets For Bulletwounds (Gotee) 218 +26 7 2110 

LAST TUESDAY Have You Seen Me (Mono Vs. Stereo) 209 1 10 2510 

JONAH33 This Is It (You Instead Of Me) (SRE /Ardent) 200 +28 5 2511 

THOUSAND FOOT KRUTCH The Art... (Tooth & Nail) 191 +39 4 1915 

DIZMAS Let This One Stay (Credential) 189 -26 14 2011 

JOHN REUBEN Out Of Control (Gotee) 175 +21 4 1213 

PROJECT 86 All Of Me (Tooth & Nail) 163 -39 18 2010 

AUDIO ADRENALINE Undefeated (forefront/EMICMG) 162 +9 8 1912 

RADIAL ANGEL Take Control (Independent) 160 +9 4 2114 

SPOKEN Last Chance To Breathe (Tooth & NO 156 +21 2 1913 

SWITCHFOOT We Are One Tonight (Sparrow / EMLCMG) 154 +12 3 1913 

TOBYMAC New World (Forefront / EMLCMG) 154 -58 14 1812 

NUMBER ONE GUN Who You Are ( BEC/Tooth & Nail) 148 +21 3 1312 

KIDS IN THE WAY Breaking The Legs Of Sheep (Flicker) 147 

FLYLEAF All Around Me (SRE /Octone) 121 

DISCIPLE Rise Up (SRE) 113 

-15 

+88 

+43 

16 

1 

1 

2012 

14111 

2018 

OLIVIA THE BAND Butterflies (Essential /PIG) 109 +6 2 1213 

MANAFEST Skills (BEG) 108 +34 1 1213 

SIDES OF THE NORTH Up And Up (Word Of Mouth) 102 .1 2 910 

34 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. 
© 2006 Radio & Records 

NEW & ACTIVE 
7 METHOD Still Running (MO) 

Total Plays: 98, Total Stations: 14, Adds: 2 

ELEVENTYSEVEN More Than A Revolution (flicker) 

Total Plays: 96, Total Stations: 12, Adds: 3 

SCHEMA Between The Two (Independent) 

Total Plays: 94, Total Stations: 11, Adds: 0 

MANIC DRIVE Memories (Whiplash) 

Total Plays: 93, Total Stations: 18, Adds: 2 

ANBERLIN Time & Confusion (Tooth & Nail) 

Total Plays: 91, Total Stations: 9, Adds: 4 

JEREMY CAMP Breathe (BEC/Tooth & Nail) 

Total Plays: 82, Total Stations: 5, Adds: 1 

TROUBLE WITH FERGUSON Kindergarten (BlueBox) 

Total Plays: 80, Total Stations: 7, Adds: 0 

CROSS CULTURE Extraordinary (Selectric) 

Total Plays: 78, Total Stations: 11, Adds: 1 

MICHAEL JOHN STANLEY Words (Electrik Groove) 

Total Plays: 75, Total Stations: 6, Adds: 1 

FALLING INTO PLACE Narnia In The Fall (Word Of Mouth) 

Total Plays: 73, Total Stations: 4, Adds: 0 
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LAST -a!S 
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INSPO TOP 20 
ARTIST TITLE LABEL(S 

NEWSONG Psalm 40 (Integrity Label Group) 

ANDY CHRISMAN Believe (Upside /Shelter) 

TOTAL 
PLAYS 

301 

286 

+1- 
PLAYS 

+22 

+11 

WEEKS ON 

CHART 

10 

12 

TOTAL 
STATIONS 

1610 

1410 

JOEL ENGLE Shadow Of Your Cross (Doxology) 285 -21 14 1510 

STEVEN C.CHAPMAN Rerwrbering... (Sparrow/EMICMG) 264 .9 15 1310 

NICOLE C. MULLEN Music... (Word /Curb /Warner Bros.) 256 +18 9 1511 

SARA GROVES You Are The Sun (INO) 251 -23 14 1310 

CHRIS TOMLIN How... (Sixsteps/Sparrow /EMICMG) 242 +59 4 1512 

NICHOLE NORDEMAN What If (Sparrow /EMICMG) 227 -3 14 1010 

4HIM Unity (We Stand) (INO) 226 +30 4 1510 

JADON LAVIK Redeeming King (BEC /Tooth & Nail) 209 +14 8 1210 

TWILA PARIS Days Of Elijah (Integrity Label Group) 208 -47 16 1210 

MICHAEL W. SMITH Total Praise (Reunion /PLG) 189 +3 5 1210 

ANA LAURA Completely (Reunion /PLG) 184 +13 11 1110 

THIRD DAY Cry Out To Jesus (Essential /PLG) 174 -31 17 1110 

DAVID PHELPS With His... (Word /Curb/WarnerBros.) 166 -17 16 1010 

WATERMARK Light Of The World (Rocketown) 162 +82 1214 

FFN Worth It All (Essential /PLG) 158 +6 4 1110 

POINT OF GRACE Waiting... (Word /Curb /Warner Bros.) 148 -62 16 910 

JEREMY CAMP This Man (BEC/Tooth & Nail) 124 -17 18 810 

JOSH BATES Perfect Day (BeachStreet /PLG) 112 +3 5 510 

16 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. 
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Rhythmic Specialty Programming 
;AN; ARTIST TITLE LABEL(S) 

1 FLYNN Nyiuil ((beet) 

2 T -BONE Can I Live? (Flicker) 

3 L.A. SYMPHONY Timeless (Gotee) 

4 3 THE GOD WAY Klap Ya Hands (Kaught Upp) 

5 PHANATIK Me (Cross Movement) 

6 ALUMNI Locked Down (Independent) 

7 LOJIQUE Hermeneutics (Il(ect) 

8 DJ MAJ Live (So Beautiful) (Gotee) 

9 NICOL SPONBERG Resurrection (Curb) 

10 CROSS MOVEMENT Hey Y'all (Cross Movement) 

Hit Music Research 
Artist Title (Label) TW 

America's Best Testing Christian CHR Songs 
12 + For The Week Ending 1/27/06 

W W W 

Fam% Burn 12 -17 18 -24 25 -34 

THIRD DAY Cry Out To Jesus (Essential/PLG) 

NEWS 30YS I Am Free (inpop) 

JEREMY CAMP This Man (BEC /Tooth & Nail) 

SANCTUS REAL Closer (Sparrow /EMI CMG) 

JEREMY CAMP Breathe (BEC /Tooth & Nail) 

TOBYMAC Diverse City /forefront /EMICMGI 

STORYSIDE:B Miracle ( Gotee) 

ALY & A.J. Never Far Behind (Hollywood) 

NATALIE GRANT What Are You Waiting For (Curb) 

OVERFLOW Forever (Essential /PLG) 

SUPERCHICK We Live ('npopl 

MONDAY MORNING Wonder Of It All (Selectric) 

DAVID CROWDER BAND Here Is... (Sixsteps/Sparrow /EMICMG) 

PAUL WRIGHT From Sunrise To Sunset (Gotee) 

PLUMB Better (Curb) 

KRYS`AL MEYERS My Savior (Essential /PIG) 

JOY WILLIAMS We (Reunion/PLG) 

STELLAR KART Finish Last (Word /Curb /WarnerBros.) 

JONAli33 This Is It (Yoo Instead Of Mel (SRE/Ardent) 

P.O.D. Goodbye For Now (Word/Curb/Warner Bros.) 

SWITCHFOOT We Are One Tonight (Sparrow /EMI CMG) 

TREE63 I Stand For You (Moog) 

INHABITED One More Night (fervent/Curb /Warner Bros.) 

JESSIE DANIELS The Noise (Midas) 

REBECCA ST. JAMES Alive (Forefront/EMI CMG) 

JOHN REUBEN Out Of Control (Gotee) 

KUTLESS Ready For You (BEC /Tooth & Nail) 

4.17 

4.15 

4.13 

4.12 

4.08 

4.05 

4.02 

4.00 

4.00 

3.99 

3.99 

3.98 

3.96 

3.95 

3.94 

3.93 

3.90 

3.89 

3.89 

3.87 

3.87 

3.86 

3.86 

3.85 

3.83 

3.83 

3.78 

98% 

70% 

92% 

93% 

94% 

73% 

98% 

83% 

90% 

84% 

100% 

86% 

88% 

64% 

89% 

92% 

96% 

89% 

87% 

83% 

68% 

94% 

92% 

40% 

97% 

93% 

92% 

24% 

11% 

14% 

19% 

17% 

7% 

24% 

15% 

14% 

19% 

31% 

16% 

17% 

12% 

17% 

23% 

22% 

18% 

16% 

15% 

7% 

22% 

27% 

12% 

29% 

27% 

24% 

3.84 

3.92 

4.45 

4.3 

4.03 

4.04 

4.05 

4.15 

3.98 

4.03 

4.01 

3.91 

3.68 

4 

3.79 

3.95 

4.1 

4 

3.42 

3.98 

4 

3.67 

3.94 

3.78 

3.91 

3.93 

3.67 

4.17 

3.8 

4.05 

3.98 

3.83 

4.35 

4.02 

3.82 

4.16 

3.82 

4.02 

4.11 

4.03 

3.71 

3.82 

3.73 

3.87 

3.83 

3.73 

3.86 

4 

3.76 

3.94 

4 

3.63 

4.05 

3.85 

4.3 

4.07 

3.88 

3.96 

4.26 

3.67 

3.82 

4.01 

4.03 

3.96 

4.14 

3.89 

4.3 

4.08 

4.12 

3.88 

3.73 

3.91 

4 

3.78 

3.69 

3.91 

3.63 

3.89 

3.71 

3.5 

3.88 

This report's a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total sample size 

is 417 respondents. Total averagetavorability estimates are based on a scale of 1 -5. (1= don'tlike itatall, 5= love d). Total familiarity represents 

the percentage of responderds who recognized the song. Total bum represents the number of respondents who said they are tired of hearing 

the song. TR =This Report LR =Last Report. Sample composition is based on persons 12 +. Persons are screened via the interne. Once passed, 

they can take the music test when invited to do so by their local radio station. When comparing this data with what is happening at your station 

please keep in mind that number of spins, percentage of familiarity, and other factors must be taken into consideration as well, and that your 
results may vary accordingly. HitMusicResearch.com results are intended to show opinions of participants on the intemet only. Hit Music 

Research is a registered trademark of HitMusicResearch.com. The HMR system is available exclusively for local Christian radio stations by 

contacting ken Farley (615)331 -0736 or Ken @hitmusicresearch.com. HitMusicResearch.com data is provided by Hit Music Research. 

CHRISTIAN AC TOP 30 INDICATOR 
WEEK WEEK ARTIST TITLE LABEL(S) 

1 1 THIRD DAY Cry Out To Jesus (Essential /PLG) 

2 2 JEREMY CAMP This Man (BEC /Tooth & Nail) 

4 0 CHRIS TOMLIN How... (Sixsteps/Sparrow /EMICMG) 887 

7 0 MATTHEW WEST Only Grace (Universal South/EMI CMG) 805 

8 0 MARK SCHULTZ I Am (Word /Curb /Warner Bros.) 732 

10 Q TREE63 I Stand For You (Inpop) 730 

5 7 NICHOLE NORDEMAN What If (Sparrow /EMICMG) 695 

9 8 LINCOLN BREWSTER All To You (Integrity label Group) 664 

3 9 CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 636 

11 NEWSONG Psalm 40 (Integrity Label Group) 602 

6 11 BIG DADDY WEAVE Just... (Fervent /Curb /WarnerBros.) 589 

16 0 NATALIE GRANT What Are You Waiting For (Curb) 559 

12 13 DAVID CROWDER... Here.. (Sixsteps/Sparrow /EMICMG) 530 

13 0 GINNY OWENS Fellow Traveler (Rocketown) 522 

20 0 JOEL ENGLE Shadow Of Your Cross (Doxology) 483 

15 16 SARA GROVES You Are The Sun (INO) 466 

21 a AVALON Love Won't Leave You (Sparrow /EMI CMG) 448 

14 18 STEVEN C. CHAPMAN Resremberiig... (Spavow/EMICMG) 416 

17 19 KUTLESS Ready For You (BEC /Tooth & Nail) 412 

24 C) 4HIM Unity (We Stand) (INDI 393 

22 ® JOHN DAVID WEBSTER Now (BHT) 389 

18 22 JOSH BATES Perfect Day (Beach Street /PLG) 354 

19 23 BROTHER'S KEEPER Beyond... (Training Union /Ardent) 335 

25 24 FFH Worth It All (Essential /PLG) 323 

23 25 REBECCA ST. JAMES Alive (Forefront /EM /CMG) 320 

(Debut> CHRIS RICE When Did You Fall (In Love With Me) (INO) 299 

28 el PHILLIPS, CRAIG & DEAN Because I'm Forgiven (/NO) 296 

27 28 SONICFLOOD You Are (INO) 288 

(Debut> a OVERFLOW Forever (Essential /PLG) 277 

IDebut) ®i NEWSBOYS I Am Free (Inpop) 252 

TOTAL WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

961 -59 19 3110 

891 -50 23 3110 

+164 4 3211 

+114 12 3011 

+44 25 2511 

+85 11 2611 

-26 16 2510 

-15 18 2310 

-88 26 1810 

+12 12 2310 

-111 25 2210 

+76 4 2413 

-45 23 2011 

+6 16 2210 

+46 13 1910 

-33 15 2110 

+36 5 2012 

-98 17 1710 

-55 19 1710 

+27 4 1810 

+11 4 1710 

-89 16 1510 

-103 15 1510 

-1 4 1510 

-50 13 1410 

+63 1 1613 

+32 2 1511 

-22 3 1310 

+28 1 1511 

+76 1 1413 

36 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1/22 - Saturday 1/28. 
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NEW & ACTIVE 

JADON LAVIK Changing Happy (BEC/Tooth &Naill 

Total Plays: 228, Total Stations: 13, Adds: 5 

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 

Total Plays: 225, Total Stations: 10, Adds: 2 

WATERMARK Light Of The World (Rocketown) 

Total Plays: 223, Total Stations: 16, Adds: 6 

AARON SHUST My Savior My God (Brash) 

Total Plays: 218, Total Stations: 15, Adds: 5 

PAUL COLMAN Holding Onto You (Inpop) 

Total Plays: 218, Total Stations: 13, Adds: 2 

POCKET FULL OF ROCKS Song To... (Myirh/Cirú1t'arnerBros.) 

Total Plays: 216, Total Stations: 14, Adds: 2 

BARLOWGIRL I Need You... (Fervent/Curb/WarnerBros.) 

Total Plays: 208, Total Stations: 15, Adds: 9 

JOANNA MARTINO Right Where You Want Me (rn1ependent) 

Total Plays: 201, Total Stations: 11, Adds: 1 

TOBYMAC Bum For You ( Forefront/EMI CMG) 

Total Plays: 141, Total Stations: 5, Adds: 0 

ZOEGIRL Unchangeable (Sparrow /EMI CMG) 

Total Plays: 134, Total Stations: 7, Adds: 1 

J 

BarlowGirl Win Yahoo's 

'Who's Next' Contest 
BarlowGirl picked up 38% of the first vote of 2006 in Yahoo Music's "Who's Next. User's 

Choice" contest. User's Choice is a monthly online showcase of four artists that ends with Y! 

Music users voting on who they think will be the next big thing. You can see a performance by 

and an interview with BarlowGirl at http: / /music. yahoo .com /promotions /whosnext. Seen here (1 -r) 

are Alyssa Barlow, Yahoo! Music producer Neil Weiss and Rebecca and Lauren Barlow. 
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CHRISTIAN REPORTERS 
Stations and their adds listed alphabetically by market 

l 

WFSH /Atlanta. GA' 
PD: Kevin Avery 

MD: Mike Staudt 

No Adds 

WVFJ/Atianta, GA 
PD: Don SdJelkr 
MD: Melissa Vazquez 

No Adds 

WAFJ /Augusta, GA* 
POND: Jeremy Daley 

5 CASTING CROWNS 

5 WARREN BARFIELD 

4 BETHANY DILLON 

4 AVALON 

WOJC/Binningham, AL* 
APOND: Ronnie Once 
13 PHILLIPS, CRAIG 8 DEAN 

13 CHRIS RICE 

KTSY/Boise, ID* 
OM: Ty McFarland 

PD: Jerry Woods 

MO: Lies' "Boaz' Vistaunet 

CHRIS RICE 

WCVK/Bowling Green. KY 

MO: Whitney Yule 

35 BARLOWGIRL 

35 JAIME JAMGOCHIAN 

34 SHAWN MCDONALD 

WIBI/Carlinville, IL 

PD: Jeremiah Beck 

MD: Joe Buchanan 

22 JASON LAVIK 

WBGL/Champaign, IL 
OM: Jeff Scoli 

PO: Ryan Springer 

MD: Joe Buchanan 

22 JADON LAVIK 

AC 
WRCM /Charlotte 
PD. Dwayne Harrison 

24 BARLOWGIRL 

CASTING CROWNS 

WBDX/Chattanooga, TN* 
OMIPD: Jason McKay 

5 CASTING CROWNS 

4 BARLOWGIRL 

2 JAIME JAMGOCHIAN 

WATERMARK 

WAKW/Cincinnati, OH' 
PO: Rob Lewis 

MD: Daryl Pierce 

No Adds 

WFHM /Cleveland, OH' 
PD: Sue Wilson 
MD: Josh Booth 

1 CHRIS TOMLIN 

AVALON 

SELAH 

KGTS/College Place, WA 
PD: Elizabeth Nelson 

2 POCKET FULL Of ROCKS 

KBIQ/Colorado Springs, CO* 
PO: Steve Etheridge 

MD: Jack Hamilton 
1 CASTING CROWNS 

KCVO/Columbia, MO 
OM/PD: James Mc0ennott 
14 WARREN BARFIELD 

14 WATERMARK 

14 ANTHONY EVANS 

WMHK/Columbia, SC* 
PD: Tom Greene 

APD: Steve Sunshine 

3 CASTING CROWNS 

WCVO/Columbus, OH* 
OMIPO: Tate Luck 

APO/MD: Mike Russell 

No Adds 

ICBM/Corpus Christi, TX 
PD: Joe Fahl 

11 CHRIS RICE 

11 WATERMARK 

KLTY/Dallas, TX' 
PO: Chuck Finney 

APD/MD: Michael Prendergast 

5 NEWSBOYS 

WWIB/Eau Claire, WI 
OM: Paul Mmony 
PDRAD: Greg Steward 

11 BARLOWGIRL 

10 JOANNA MIARTIN0 

10 AARON SHOOT 

WCTIJ Erie, PA 

OM: Ronald Raymond 

PDRAD: Adam Erase 

22 NEWSBOYS 

22 NICOLE C. MULLEN 

21 BARLOWGIRL 

20 OVERFLOW 

20 WATERMARK 

19 PAUL COLMAN 

KHPE/Eugene. OR 
0M/PD: Jeff McMahon 

MD: Paul Hernandez 

11 SAWYER BROWN 

6 CHRIS TOMLIN 

6 NATALIE GRANT 

6 AVALON 

6 WATERMARK 

5 CARRIE UNDERWOOD 

5 AARON SHUST 

5 DAVID CROWDER BAND 

4 CASTING CROWNS 

4 CHRIS RICE 

KLRC/Fayetleville, AR 

OMA'D: Melody Miller 
20 CARRIE UNDERWOOD 

18 TREE63 

10 NICOLE C. MULLEN 

WCLN/Fayeheville. NC 

OM: Dan DeBroler 

PD: Jim Morgan 

APO. Sandi Long 

MD: Steve Turley 

13 WATERMARK 

13 BARLOWGIRL 

12 AARON SHUST 

12 WARREN BARFIELD 

11 NEWSBOYS 

WPER/Fredericksburg, VA 
P0: Frankie Noma 
APD: Ede Summers 

0 BARK OWGIRL 

KZKZ/Ft. Smith, AR 
OM/PD: Dave Burdue 

CASTING CROWNS 

BARI OWGIRL 

WPSM/FI. Walton Beach, FL 

PO: Teny Thome 

MO: Drew Powell 

35 NATALIE GRANT 

20 MATTHEW WEST 

20 NICOLE C. MULLEN 

WLAB/Ft. Wayne. IN' 
PD: Don Buettner 

MD: Melissa Montana 

No Adds 

WCSG/Grand Rapids. MI' 
OM: Don Michael 

PD/MD: Chris Lemke 

APO: Jessica Squires 

12 JASON LAVIK 

7 WARREN BARFIELD 

WJQK/Grand Rapids. MI' 
OM/PD. Troy West 

MD: Brian Nelson 

6 CASTING CROWNS 

6 BUILDING 429 

WBFJ/Greensboro, NC 
PD/MD: Wally Decker 

APO. Darren Stevens 

14 NEWSBOYS 

5 CASTING CROWNS 

WLFJ/Greenville, SC' 
PD/MD: Rob Dempsey 

APO: Gary Miller 
2 MATTHEW WEST 

1 NATALIE GRANT 

1 BARLOWGIRL 

ZOEGIRL 

KAIMMonolulu, HI* 
PD: Michael Shishido 

MO: Kim Harper 

6 AARON SHUST 

KSBJ/Houston, TX* 
PO: Chuck Pryor 

MD Jim Beeler 
No Adds 

WTCR/Huntington 
PDRAD: Clint McElroy 

No Adds 

WISG/lndianapolis, IN 

OM/P0: David Wood 

APD/PAD: Erin Moser 
SAWYER BROWN 

WBGB /Jacksonville, FL' 
PDRAD: Tom Fridley 

8 CHRIS RICE 

4 NICOL SPONBERG 

4 SWITCHFOOT 

1 AVALON 

WCOR/Johnson City' 
PD/MD: Jason Sharp 

CASTING CROWNS 

KOBC /Joplin, MO 
OM/PO: Lisa Davis 

16 AARON SHUST 

15 PAUL COLMAN 

KUC/Kansas City. MO' 
OM: Bud Jones 

MAID: Michael Grimm 
1 BARLOWGIRL 

1 ANTHONY EVANS 

WJTL/Lancaster, PA' 
PO: John Shirk 

MD: Phil Smith 

5 CARRIE UNDERWOOD 

5 NEWSBOYS 

3 BUILDING 429 

3 JOSH BATES 

KFSH/Las Angeles, CA' 
OM: Jim Tinker 

PP. Chuck Tyler 

APD/MD: Bob Shaw 

No Adds 

WJIE/Louisville, KY 

OM: Greg Hon 

PO: Jim Galipeau 

APD/M0: Chris Crain 

23 AARON SHUST 

KSWP/Lufkin, TX 
OMIPD: AI Ross 

MO: Michelle Calved 

No Adds 

KVMV/McAllen, TX' 
PD. James Gamblin 

MD -. Bob Malone 

2 AARON SHUST 

JOEL ENGLE 

WMCU/Miami, FL' 
OM/PD: Dwight Taylor 

No Adds 

WAWZ/Middlesex, NJ' 
OM: Scott Taylor 

PD. Johnny Slone 

MD: Keith Stevens 

No Adds 

WFZH/Milwaukee, WI' 
PD/MD: Danny Clayton 

APO: Josh Laur'ich 

18 NEWSONG 

17 NICOL SPONBERG 

17 SWITCHFOOT 

KTIS/Minneapolis, MN' 
PO: Chuck Knapp 

MD: Dan Wynia 

10 NICHOLE NORDEMAN 

6 MATTHEW WEST 

KBMO/Monroe. LA 

PD: Phillip Brooks 

MD: Melissa Rawls 
15 PHILL II'S CRAIG 8 DEAN 

15 POCKET FIJI I. OF FROCKS 

WFFI/Nashville. TN' 
PD. Vance Dillard 

MD: Scan Thunder 

STEVEN CURTIS CHAPMAN 

JOEL ENGLE 

WPOZJOriando, FL* 
OM/PD: Dean O'Neal 

APO: Melony Mckaye 

MD: Scott Smith 

No Adds 

WCIC/Peoria, IL 
OM: Dave Brooks 

P0: Grayson Long 

MD: Joe Buchanan 

22 JASON LAVIK 

WMSJ/Porlland. ME 
PD: Paula K. 

APO: Joe Polek 

No Adds 

KRS/PortianaI, OR* 
P0: Dave Allur 
MD: Kal Taylor 

10 SHAWN MCDONALD 

6 SWITCHFOOT 

KSLT/Rapid City. SD 
OM Toni Schoensledt 

PD: Jon Anderson 

MD: Jennilr Walker 

20 JASON LAVIK 

KSGN/Riverside, CA' 
OM: Dave Masters 

PP. Scott Michaels 

APD/MO: Ernest Beck 

20 CARRIE UNDERWOOD 

WPAR/Roanoke, VA' 
WAD: Jackie Howard 

24 JOHN DAVID WEBSTER 

CASTING CROWNS 

WRCURachester, NY 

DM Scoff Ensign 

PD: Mark Shuttleworh 
MD: Kelly McKay 

1 CASTING CROWNS 

1 AVALON 

1 JASON LAVIN 

1 BARLOWGIRL 

1 ANTHONY EVANS 

KKFS/Sacramento, CA' 
PS: Chris Squires 

APO/MD: Jemmy Burgess 

No Adds 

WJIS/Sarasota, FL' 
PD. Steve Swanson 

MD. Jeff MacFarlane 

No Adds 

KCMS/Seattle, WA' 
PD: Scott Valentine 

MD: Sarah Taylor 

14 CARRIE UNDERWOOD 

WFRN/South Bend, IN 
PD: Jim Carter 

MD: Doug Moore 

10 CASTING CROWNS 

3 NATALIE GRAM 

WHPZ/Soulh Bend, IN 
PDRAD: Tom Scott 

24 MICHAEL W. SMITH 

23 CHRIS RICE 

10 WARREN BARFIELD 

9 CASTING CROWNS 

KWND/Springfield, MO 
POND: Jeremy Mortis 

26 MARK SCHULTZ 

25 BARLOWGIRL 

KHZRISI. Louis, MO 
DM: Sandi Brown 

POND: Greg Cassidy 

18 ZOEGIRL 

KJTY/Topeka, KS 
OM/PO: Jack Jacob 

11 WATERMARK 

11 BARLOWGIRL 

11 ANTHONY EVANS 

10 ANA LAURA 

10 CASTING CROWNS 

1003J/Tulsa, OK* 
PD Bob Mambo 
MD: Gary Thompson 

AFTERS 

WGTS/Washington. DC' 
PO: Becky Wilson Alignay 

APO: Bremen Wimhish 
MD: Rob Conway 

15 TREE61 

KA I/Wichita, KS' 
PD: David Pieme 

MD: Jon Rivers 

No Adds 

WGRC/Williamspori, PA 

PORAD: Larry Weidman 
No Adds 

WXHL/Wilmington, DE 

OM/APO: Dan Edwards 

P0/MB: Dave Kirby 

5 NICOLE C. MULLEN 

5 MICHAEL W. SMITH 

5 ANTHONY EVANS 

5 SELAH 

POWERED 

MEDIABASE 

'Monitored Reporters 

76 Total Reporters 

40 Total Monitored 

36 Total Indicator 

Did Not Report, 
Playlist Frozen (4): 
KKJM/St. Cloud, MN 
KYTT /Eugene, OR 
WLGH/Lansing, Ml 
WRVI/Louisville, KY 

J 

KLYT /Albuquerque, NM 
PD: Matt Gentry 

MD: Joey Betolle 
27 JONAH33 

26 MRON SHUST 

11 ACCEPTANCE 

4 AFTERS 

4 FLYLEAF 

4 DISCIPLE 

KAFC /Anchorage, AK 
PD: Joe King 

MD: Mike Camer 

23 MONDAY MORNING 

23 NEWSBOYS 

23 BARLOWGIRL 

2 TOBYMAC 

CHR 
WHMXBangor, ME 
OM: Pencil Boone 

PD: Tim Collins 

MD: Morgan Smith 

20 BARLOWGIRL 

KWOF/Cedar Rapids, IA 
PD/MD: Mike Kaplex 

40 BARLOWGIRL 

41 CHRIS TOMLIN 

15 PO.D. 

WONU/Chicago, IL 

PD Johnattwn Brame 
MP. Mallory DeWees 

34 FLYLEAF 

31 HYPER STATIC UNION 

KXWA/Denver, CO 

PD. Scott Veigel 

JEREMY CAMP 

KZZO/Des Moines, IA 
PD: Mike Schlote 

19 BUILDING 429 

16 ZOEGIRL 

WJRF/Duluth 
PO/MD: Terry Michaels 

9 FLYLEAF 

2 KJ -52 

2 JONAH33 

KNMI/Farmington, NM 
PD: Dauen Nez 

MD. Shaun Almond 
ris Adds 

WSCF/Ft. Pierce, FL 

PD/MD: Paul Tipton 

20 PAUL WRIGHT 

20 BARLOWGIRL 

20 ANTHONY EVANS 

WOLJUGainesville, FL 
MOD: Rib Las 
32 BARLOWGIRL 

24 SANCTUS REAL 

24 TOBYMAC 

24 JESSIE DANIELS 

24 DISCIPLE 

19 BUILDING 429 

13 DISCIPLE 

13 FAMILY FORCE 

WORO/Green Bay, WI 
OM/PD: Jim Raider 

5 SEVENTH DAY SLUMBEH 

WAYKR(alamazoo, MI 
PD/MD: Mike Couchman 

8 BARLOWGIRI. 

WYLV/Knoxville, TN 

PD: Jonathan Dothan', 

MD: Danielle Hedges 

9 WARREN BARFIELD 

2 CHRIS TOMLIN 

WAYM/Nashville, TN 
OM: Dare Serres 

Po: Jell Brown 

MD: Stace Whitmire 

39 BRIE DIN, 429 

WNAZ/Nashville, TN 
OM/PD: Dave Queen 

APO: Jennifer Hoed 
MD: Seth Rertralm 

29 BARLOWGIRL 

26 SEVENTH DAY SLUMBER 

to HYPER STATIC UNION 

18 NEWSBOYS 

10 DISCIPLE 

WJLZMortolk, VA 
OM/PD. JP Morgan 

APD: Ante Verebely 
42 THIRD DAY 

14 FALLING UP 

7 AMBASSADOR 

KJTH/Ponca City, OK 
PORAD: Tony Weir 
APD: Jeremy Louis 

21 ZOEGIRL 

19 BARLOWGIRL 

KFFR/Pullman, WA 
OMIPO: Chris Gilbrem 

No Adds 

WOFL/Rodcford, IL 
OM: Paul Youngblood 

PD/MD: Rick Hall 

30 MONDAY MORNING 

WPRJ/Saginaw, MI 
OM: Connie Wieber 

P0: Aaron Dicer 

11 SEVENTH DAY SI LIMBER 

I1 FAMILY FORCES 

KLFF/San Luis Obispo, CA 
PD: Man Williams 
MD: Noma Fugfer 

23 NEWSBOYS 

23 BARLOWGIRL 

AIR1/Salellite 
OM: Mike Novak 

PD: David Nome 

APO: J.D. Chardier 
No Adds 

MVO/Sellersville, PA 

OM: David Baker 

PD/MD: Kristine McCain 

10 SEVENTH DAY SLUMBER 

7 BARLOWGIRL 

KTSL/Spokane, WA 
PD: Bryan O'Neal 

No Adds 

KADI/Springfield, MO 
PORAD: Rod Knifeman 

8 NATALIE GRANT 

WBVM/Tampa, FL KDUVNisalia, CA 
P0: Johnny Vincent P0: Joe Cron 

MD: Olivia Pall APO: Shannon Steele 

21 BARLOWGIRI 28 AARON SHUST 

21 BUIE DING 429 28 BARLCWGIRL 

WYSZ/Toledo, OH WCLO/Wausau, WI 
PDRAD: Jell Howe POND: Mall Deane 

APO: Craig Magrem 32 BARLOWGIRL 

23 KUTLESS 4 PLUMB 

13 BARLOWGIRL 3 NEWSBOYS 

12 FLYLEAF 

WJYFNaldosta, GA 

OM. Matt "Mr Baldridge 
PO/MO: Roger "Carper_ Russell 

APO: Justin 'Nugget" Lairsey 

20 WARREN BARELLE 

20 ZOEGIRL 

20 ANTHONY EVANS 

10 JOHN REUBEN 

10 ANBERLIN 

32 Total Reporters 

Did Not Report, 
Playlist Frozen (1): 
KOKF /Oklahoma City, 
OK 

KLYT /Albuquerque, NM 
PD: Matt Sentry 

MD: Joey Mi ille 

32 PLUMB 

23 ANBERLIN 

11 HAWK NELSON 

3 HAWTHORNE HEIGHTS 

WCVK/Bowlieg Green, KY 
P0: Dale McCubbirs 
MD: Whitney Yule 

5 MANIC DRIVE 

5 SWITCHFOOT 

5 STAPLE 

5 FLYLEAF 

WVOF/Bridgeport, CT 
MAD : Bob Felber' 

3 KEVIN MAX 

3 FLYLEAF 

3 GRAND PRIZE 

2 KINGSDOWN 

2 JOHN REUBEN 

2 EZEKIELS EYE 

\2 1MMAFEST 

ROCK 
WUFM/Columbus, OH 
PDMD: Nand Cantu 

36 ANBERLIN 

31 FAMILY FORCE 5 

26 THOUSAND FOOT KRUTCH 

KBNJ/Corpus Christi, TX 
PO: Anon Daniels 

1 STAPLE 

KVRK/Dallas, TX 
PD: Cois Goodwin 

MD: Drue Mitchell 

27 JONA1133 

18 KEVIN MAX 

15 JEREMY CAMP 

15 RADIAL ANGEL 

15 JOHN REUBEN 

WSNL/Rint, MI 
MD: Brian Goodman 

1 EZEKIEL'S EYE 

1 MAYLENE 8 THE SONS OF 

DISASTER 

1 FLYLEAF 

1 FAMILY FORCE 

WORQ/Green Bay, WI 
0MA'D: Jim Raider 

1 THOUSAND FOOT KRITTCH 

1 ELEVEN YSEVEN 

1 DISCIPLE 

1 STAPLE 

WRGX/Green Bay, WI 
OM/PD Dave Roberson 
15 TIT VFNTYSEYEN 

WBFJ/Greensboro. NC 

POND. Wally Decker 

APO: Damm Stevens 

2 TOBYMAC 
1 KEVIN MAX 

1 JULIAN DRIVE 

1 FALLING UP 

1 P.O.D. 

1 SEVENTH DAY SLUMBER 

1 HAWK NELSON 

1 ANBERLIN 

1 JOHN REUBEN MATT 
THEISSEN 

1 HASTE THE DAY 

1 KRYSTAL MEYERS 

1 SUBSEVEN 

1 SWITCHFOOT 

1 BARLOWGIRL 

1 MONDAY MORNING 

1 STORYSIDE:B 

1 PLUMB 

WJTUlancaster, PA 
PO. John Shirk 

MD: HUI Smith 

1 SUFJAN STEVENS 

1 AMBASSADOR 

1 STMFLYER 59 
1 CHARLIE PEACOCK 

KIBZ/Lincoln, NE 

PO Ron Drury 

1 HAIIIAI ANGEL 

KWVE/Los Angeles, CA 

NO: Isabelle Lapie 
1 HAWK NELSON 

1 FALLING UP 

1 FOREVER CHANGED 

1 JOHN REUBEN 

1 DELIRIOUS? 

1 FLYLEAF 

t GRAND PRIZE 

WDML/Marion, IL 
MD: Tom Schroeder 

1 7 METHOD 

1 CROSS CULTURE 

1 FLYLEAF 

WMIO/IAiami, FL 

PO. Rob Robbins 

MD: Kelly Downing 

26 DISCIPLE 

26 FLYLEAF 

12 SKILLET 

WJLZ/Norfolk, VA 
OM/PD : JP Morgan 

APO. Mm Vererbe y 

I STELLAR KART 

WRR/Rochester, NY 

POND: Somme Palermo 

APO: Craig "Zippy" Blake 

No Ands 

WPRJ/Saginaw, MI 
OM. Connie Metier 
PO: Aaron Dicer 

1 HYPER STATIC UNION 

1 DISCIPLE 

WJIS/Sarasota, FL 

P0: Steve Swanson 

MD: Jeff MacFarlane 

1 OLIVIA THE BAND 

Effect Radio Network! 
Satellite 
PD/14D : Bnan Hannan 

APD: Dullin Pamplona 

29 GRAND PRIZE 

28 MAINSTAY 

27 HYPER STATIC UNION 

26 BENIIMAN 

25 RICK MUGRAGE 

24 RYLEAF 

22 ALL BUT SCREAMING 

15 MANAFEST 

Firexcape/Satellite 
PDRAD: Joe Hayes 

1 JOHN REUBEN 

1 THOUSAND FO0T KRUTCH 

1 SWITCHFOOT 

DIZMAS 

7 METHOD 

FOREVER CHANGED 

AUDIO ADRENALINE 

KRYSTAL MEYERS 

ELEVENTYSEVEN 

SPOKEN 

NUMBER ONE GUN 

Positive Rock Show/Satellite 
PD/MD: Josh Booth 

2 FLYLEAF 

Red Letter Rock 20/Satellite 
PO: Cody Christopher 
MD: Reid Johnson 

1 CALLS FROM HOME 

t MICHAEL JOHN STANLEY 

1 RADIAL ANGEL 

1 KRYSTAL MEYERS 

1 ANBERLIN 

1 HYPER STATIC UNION 

1 DISCIPLE 

The Sound Of Light/Satellite 
PDMD: Bill Moore 

1 POD 
1 OLIVIA THE BAND 

1 DISCIPLE 

1 FOLD 

1 GRAND PRIZE 

1 JACOB'S THEORY 

ZJAM/Satellite 
PD: Bill Scott 
MD: Leslie Prieto 

1 MANIC DRIVE 

1 THOUSAND FOOT KRUTCH 

1 KIDS IN THE WAY 

1 TOBYMAC 

1 RADIAL ANGEL 

1 FALLING UP 

1 AUDIO ADRENALINE 

1 KRYSTAL MEYERS 

1 JESSIE DANIELS 

KCLC/St. Louis, MO 
MD: Dave Merkel 

2 DISCIPLE 

1 LAST WINTER 

1 BLEACH 

1 SHOWDOWN 

1 SPOKEN 

KYMC/St. Louis, MO 
MD: Dave Merkel 

1 CRESWELL 

1 GRETCHEN 

1 FLYLEAF 

WBVM/Tampa, FL 
PO: Johnny Vincent 

ND: Olivia Paff 

4 ANBERLIN 

3 NUMBER ONE GUN 

3 THOUSAND FOOT KRUTCH 

3 MANAFEST 

3 P.O.D. 

WYSZ/Toledo, OH 
PO/140: Jon Howe 

APD: Craig Magrem 

24 KIDS IN THE WAY 

4 DISCIPLE 

2 STAPLE 

2 FAMILY FORCE 5 

KCXR/Tulsa, OK 
PO: Bob Thorrdon 

M0: Scott Harrold 

22 FLVIFAF 

KMOD/Tulsa, OK 
P0: Chadic Spas 

1 SWITCHFOOT 

1 FLYLEAF 

WSW/Wausau, WI 
POND: Matt Deane 

1 FURTHER SEEMS FOREVER 

1 OUVIA THE BAND 

1 SPOKEN 

1 DISCIPLE 

34 Total Reporters 

Did Not Report, 
Playlist Frozen (2): 
KOKF /Oklahoma City, 
OK 
WVCP/Nashville, TN 

J 

WMIT /Asheville, NC 

PD: Carol Davis 

APP Miranda Curtis 

MD: Matt Stockman 

No Adds 

WAYRBrunswick, GA 
PD: Bart Wagner 

13 CHRIS TOMLIN 

12 CARRIE UNDERWOOD 

7 NEWSBOYS 

7 NICOLE C. MULLEN 

WMBI/Chicago, IL 
OM: Diana Berryman 

PD: John Hayden 

MD: Sieve Hills( 
12 CASTING CROWNS 

10 DARLENE ZSCHECH 

INSPO 
KCBI/Dallas. TX 

PD: Rich Hooper 

APDMD: John McLain 

12 DARLENE ZSCHECH 

11 JAIME JAMGOCHIAN 

WCDRATayton, OH 

OM -. Keim Hamer 

PRIMO, Ene Jdason 
5 DAY ONE 

4 WATERMARK 

WCIKIElmira, NY 

PD Jam Owens 

MD: Bruce Barton 
No Adds 

WNFR/FIint, MI 
PD: Brian Smith 

MD: Ellyn Davey 

8 DAY ONE 

KNLB/Pboenix, AZ 

PO: Firm Edelbarger 
1 PHILLIPS, CRAIG 8 DEAN 

1 CASTING CROWNS 

1 BETHANY DILLON 

1 DARLENE ZSCHECH 

1 CHRIST FOR THE NATIONS 

KLW/Ponca City, OK 
POND: Tory Weir 

APO: Jeremy Loots 

21 POCKET FULL OF ROCKS 

21 WATERMARK 

WGSL/Rocklord, IL 

OM. Ron Ronson 

PD: Corny Neese 

MD: Charnel Jacobs 

15 WATERMARK 

10 RUSS IEI 

WUGN/Saginaw, MI 
P0M0: Pear Brooks 

18 CHRIS TUMI IN 

4 SELAH 

3 KUTLESS 

KCRN/San Angelo, TX 
PD/MD: Mart Mole 
APO. Sore Hayes 

B WATERMARK 
7 BRIAN BATES 

7 AVALON 

KCFB/St. Cloud, MN 
PD: Jim Park 

MD: Chuck Neuberger 

7 JARS OF CLAY 

6 SELAH 

6 PHILLIPS, CRAIG 8 DEAN 

KYCC/Stoddon, CA 

OMMD: Adam Bidden 

PD: Scott Means 
11 CINDY MORGAN 

10 POCKET FULL OF ROCKS 

WOLW/Traverse City, MI 
POND: Patrick Greene 

12 MICHAEL GUNGOR 

11 CAEDMON'S CALL 

11 CINDY MORGAN 

KFLT/Tucson, AZ 

OM: Jr. Hill 

PD: Dawn Bumslead 

MD: Bill Running 

26 JOHN DAVID WEBSTER 

WAFR/Tupelo, MS 
OM: Marvin Sanders 

PD. John Riley 

MD: Jim Stanley 

5 ANTON SHUST 

4 JAIME JAMGOCHIAN 

4 DARLENE ZSCHECH 

4 GREG TROYER 

4 MARSHALL HALL 

3 SARA RENNER 

WGNV/Wausau, WI 
MD: Todd Christopher 

17 AARON SHUST 

16 POCKET FULL OF ROCKS 

15 ANTHONY EVANS 

18 Total Reporters J 
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RHYTHM/ 
WVOF/Bridgeport, CT 

PRIMO. Bob Felberg 

Nn Adds 

WUFM/Columbus, OH 
PD/MD: NIAI Canto 

1 3 THE GOD WAY 

WMKL1Miami, FL 

PD: Rob Robbins 

MD: Kelly Downing 

1 JOHN REUBEN 

WJLZ,Moriolk, VA 

0M/P0: JP Morgan 

APO: Mee Verekeh 
1 BOBBY BISHOP 

\MANCHILD 

RICHIE RIGHTEOUS 

LECRAE 

JAPHIA LIFE 

SEM SLAUGHTER 

AOF 

M.O.C. 

PHANATIK 

ROB HODGE 

PEE WEE CALLINS 

2FNE MA HOOD REVEREND 

ETHICZ 

DAMON O' 

(WINE 

PRODIGAL SON 

JAPHIA LIFE 

RAMS 
2FNE THA HOOD REVEREND 

DA TRUTH. 
J -SILAS 

RICON 

C 
The Sound Of Light/Satellite 
PD/MO: Bill Moore 

1 LA SYMPHONY 

1 LEGACY 

Vibe Radio Network/Satellite 
PD/MD: Coa Chicago 

1 SAVO 

1 TODD BANCA 

WTCC/Springfield, MA 
MD: Joe Wilson 

1 DA'TRUTH. 
1 MARY MARY 

WYSZ/Toledo, OH 

POND: Jell Rowe 
APO: Craig Magrem 

1 LEGACY 

9Total Reporters 

Did Not Report, 
Playlist Frozen (1): 
KOKF /Oklahoma City, 
OK 

J 
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L A TIN FORMATS 
JACK /EMADR /GAL 
jrnadrigal@radioandrecords.com 

In Language 
And In Culture 
AHAA Chairman Alex López Negrete on 
advertising to Hispanics 

When speaking to the Hispanic community, advertisers 
have to take into consideration not only language, but 

culture. Latin radio's continued evolution and the introduction 
of new formats, particularly those targeted at bilingual and bi- 
cultural listeners, like Latin Urban, raise a new question: Should 
advertisers consider targeting Hispanics with bilingual ads? 

For the answer, we must also take a look at 
the market's growth, the overall state of Hispanic 
advertising and the way advertising agencies are 
currently targeting Hispanics. 

This week we talk to Association of Hispanic 
Advertising Agencies Chairman Alex Lopez 
Negrete about these issues and others affecting 
and influencing Hispanic advertising. 

R &R: What is the current state of Hispanic ad- 
vertising? 

ALN: Our clients are very active in radio. If you 
escalate it beyond our agency, radio has always 
been important to Hispanic marketers and to Lat- 

inos, period. Radio has been our daily bread. 
Looking at how Hispanic advertising is shap- 

ing up right now, we are seeing two things: a lot 
more of the same and a lot of new territory be- 
ing blazed. Let's deal 
first with the "a lot more 
of the same." 

First, our numbers 
continue to grow. You 
see a lot of young Lati- 
nos growing up in the 
U.S., which is fueling 
new listener growth not 
just to Latin formats, but 
to radio overall. And 
then you have a contin- 
ued and strong immi- 
gration pattern, which continues to fuel the 
Spanish -language formats. 

A lot of the new is the advent of interactive 
marketing, which, hum the radio perspective, 
adds a whole new channel of access that we 
didn't have before. General- market radio has 
had websites for a long time, but we didn't. 

Now that Latinos are going online like never 
before, the penetration of computer ownership 
in our market is rising and rising, and stations 
are saying "Ve a www...," or whatever, more and 
more. From a listener and promotional perspec- 
tive, it's better than ever before. 

Speaking specifically about radio, one of the 
things we're seeing is increased advertising par- 
ticipation in our market. In fact, the AHAA rep- 
resents 98% of all Hispanic agencies, which in 
turn represent a collective $6 billion in billing. 
We're big. 

One of the byproducts of increased advertis- 
er participation is that if they increase their bud- 
gets, it means there is more money in the mar- 

Alex López 
Negrete 

ket. If there is more money in the market, media 
gets more money. 

So what we're seeing now is a proliferation 
of formats. We've gone from three or four for- 
mats to all the ones we have now. Even News/ 
Talk was proven to be viable by Radio Unica, 
even though they no longer exist. 

R &R How does the increased number of formats 

affect advertising? 
ALN: We now have a better opportunity than 

ever before to tailor the message and target spe- 
cific Hispanic subsegments. 

R &R With formats like Latin Urban, which tar- 

get a bilingual, bicultural audience, spreading, should 

advertisers be thinking about doing bilingual ads? 

ALN: This question has been asked since back 
in the mid -'80s, when Tejano was all the rage, 
with artists like Selena, Roberto Pulido, David 
Lee Garza and La Mafia. Stations started to play 
around with the Tejano format and faced the 
question of how advertisers would reach that 
audience, in English or Spanish? 

This happened, more often than not, because 
they didn't have a Hispanic agency involved 
that could have answered that question for the 
clients. A good Hispanic agency will help the 
client understand that a message run on [Con- 
temporary] KLVE /Los Angeles should be very 
different from one run on a reggaetón station. 
That's a problem that a Hispanic agency can 
solve naturally and instinctively. 

R &R Have we solved the problem then? Should 
agencies be advertising bilingually? 

ALN: The problem is still there, but now you 
have more Hispanic agencies and clients putting 
more money into the bucket, which means they 
can produce several spots targeted by format. 

R &R I haven't necessarily seen that in Los An- 
geles, for example, where almost all the formats are 

represented. Most of the ads are still in Spanish. 

ALN: I have to agree with you. I hear it more 
than I did 10 years ago, but it's still not enough. 
There are two things driving it: Clients need to 
allow Hispanic agencies do their job, and adver- 
tisers need to realize that Hispanic marketing is 

not just in language, but in culture. And being 
in culture means looking at reggaetón and the 
music's Culture. 

R &R I have seen ads targeted specifically at a 

particular Hispanic group. Heineken does it. They 
have an ad on the radio using slang targeting the 

Mexican listener, and then there's one aimed at Pu- 
erto Ricans and so on. 

ALN: They've taken that to TV in 
an ad where they have a Latin wom- 
an greeting a Latin guy with a kiss 
and then a non -Latin guy with a 
handshake. The non -Latin guy is 

shattered, and the Latin guy says, 
"Hey, cultural differences." The 
whole spot is in English. That spot 
is clearly targeting Latinos in En- 

glish. 
I think radio gives you the oppor- 

tunity to have a lot of fun, because 
it has an advantage: the production 
budget. Hispanic agendas are ready, 
willing and eager to work with cli- 

ents to customize radio ads for the 
specific audience. 

R &R How do we get to the point 
where advertisers understand they have 

options? Is it a matter of educating 
them? 

ALN: It is an education process, 
and it does take time. A lot of the 
budgets are controlled by general- 
market agencies, and that's why 
they keep missing it. One of the 
things that a good Hispanic agency 
does is take soundchecks from the 
different formats and try to educate clients about 
the differences between those formats. One of the 
reasons I was happy that the Latin Grammys 
went to Univision is because they understand 
the formats. 

R&R: Are we getting our fair share of the adver- 

tising pie yet? 

ALN: We're starting to, but I don't think we're 
there yet at all. If you take a look at the Forbes 
100, there are still companies that are, shameful- 
ly, not engaged in the market. 

MAKING THE VIDEO While in Argentina filming the 

video for "Estoy Perdido," Luis Fonsi (I) got a visit from 

Universal Music Latin America & Iberian Peninsula 

Chairman/CEO Jesús López (c). 

111!l111tf///J!/Ileilf: 

"We're seeing increased 

advertising participation 

in our market. In fact, 

the AHAA represents 

98% of all Hispanic 

agencies, which in turn 

represent a collective 

$6 billion in billing." 

The gap that is dosing faster than spending 
is how much advertisers are paying for our 
ears. I'm talking about cost -per -point, cost -per- 
thousand. Hispanic agencies have been quite 
good at saying that this is no longer a "good to 
do," but a "must do." And because it is a must 
do, I'm going to start speaking in their lan- 
guage. Let's start talking the same cost -per- 
point and cost- per -thousand as in the general 
market. 

Hispanic agencies have been very good about 
having clients pay for the value we bring to the 
table and not saying, "Well, it's Spanish -lan- 
guage radio, so it should be cheap." Which is 

another reason why you have companies like 
Clear Channel jumping into the market. KLOL/ 
Houston never saw the kind of numbers it gets 
now when it was an English- language station, 
but I still don't think the advertising communi- 
ty is spending to the opportunity. 

R &R Is it all about the language barrier? 

ALN: A lot of companies have analyses pa- 
ralysis, which is, "Oh, my God, I've heard this 
is a difficult market. I've heard that there are dif- 
ferent kinds of Latinos from different countries 
of origin with different levels of acculturation. I 

don't want to do the wrong thing, and I need to 

quantify it." 
I don't think it's a radio issue, but more of a 

general engagement issue. The other thing is that 
a lot of these budgets are being controlled by 
CEOs who have general- market agencies, and 
it's not in the best interest of those agencies to 
hire a Hispanic agency because the budget goes 
elsewhere. 

R &R: What is the AHAA doing to better the sit- 

uation, and what can we in radio do to help? 

ALN: At the AHAA we talk to the boards, to 
the CEOs, we field our own research, aid we're 
always out there. What we can do as individu- 
als in the radio business is to continue *o deliver 
and retain listeners to make sure that we remain 
viable and to become very advertiser -friendly. 
The Hispanic agencies are not the enemy, but the 
cohort. We are willing to start a dialogue with 
other agencies and help them deliver results to 
clients. 

R &R: Toyota is airing a bilingual ad during the 

Super Bowl. What's the impact of something like that? 

ALN: It's exciting, but keep in mind that that 
is Hispanic creative going into general- market 
programming. The endgame is, let's do Hispanic 
well. The Super Bowl is not Hispanic. 

R &R But a lot of Hispanics will be watching the 

Super Bowl. 

ALN: When you see that spot, look at it ob- 
jectively and think about John Thomas in Peo- 
ria, IL watching the game. He's going to see the 
spot and may get a kick out of it, but he won't 
say, "Oh, that was a Hispanic ad, done by a His- 
panic agency." On the other hand, think of Eu- 

sebio Pérez in Van Nuys, CA, who may say, 
"That was good." But the ad will not be overtly 
Hispanic. 

We should focus on our market, in culture, 
meaning, look at Mun2 or Si TV, programming 
that we do in English targeting Latinos. We have 
to make sure that the work we do, what we air 
on Latin Urban stations, whether bilingual or 
monolingual, has a very high Hispanic ID and 
reaches that listener do a way that will make them 
welcome the ad and feel it's theirs, just like the 
music they are listening to. 

R &R The bottom line is that we can't forget who 

we are and where we come from. 
ALN: Bingo. 
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See Them Live 
2 Juanes, Chumash Casino, Santa Ynez, CA 

3 -4 Juanes, Pachanga Casino, Temecula, CA 

5 

6 

7 

8 

8 

9 

10 

10 

11 

12 

12 

14 

14 

15 

16 

17 

18 

19 

24 

25 

26 

Juanes, Spotlight 29 Casino, Coachella, CA 

Ricky Martin, Radio City Music Hall, New York 

Juanes, Theater of the Clouds, Portland, OR 

Ricky Martin, Opera House, Boston 

Juanes, Paramount Theater, Seattle 

Ricky Martin, DAR Constitution Hall, Washington, 

Ricky Martin, Borgata, Atlantic City, NJ 

Juanes, Event Center, San Jose 

Juanes, Berkley Community Theater, Berkley, CA 

Ricky Martin, Tabernacle, Atlanta 

Juanes, Save Mart Arena, Fresno 

Ricky Martin, James L. Night Center, Miami 

Juanes, House of Blues, Las Vegas 

Ricky Martin, Bob Carr Theater, Orlando 

Juanes, Verizon Wireless, Houston 

Juanes, Bass Hall, Austin 

Juanes, Nokia Theater, Grand Prairie, TX 

Juanes, Laredo Entertainment Center, Laredo, TX 

Juanes, Palace Theater, Cleveland 

Juanes, Milwaukee Theater, Milwaukee 

Juanes, Val Air Ballroom, Des Moines 

Ricky Martin 

1 -2 Juanes, NJPAC, Newark, NJ 

3 Juanes, Foxwoods Casino, Mashantucket, CT 

4 Juanes, Hershey Centre, Mississauga, Canada 

5 Juanes, Metropolis, Montreal, Canada 

11 JD Natasha, Jacob Javits Center, New York 

18 JD Natasha, Dallas Fair Park, Dallas'. 
25 JD Natasha, San Antonio Convention Center, San Antonio 

Juanes 

AH, LOVE Tito Nieves (r) pays close attention to his co -star while filming the video for his 

new single "Si Yo Fuera El." 
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I CONTEMPORARY 
ANA GABRIEL Sin Tu Amor (EM/ Latin) 

ESTEFANO Vuelva Morenita (Universal) 

BELANOVA Me Pregunto (Universal) 

CHRISTIAN CASTRO Sin Tu Amor (Universal) 

THALIA Seducción (EMI Latin) 

REGIONAL MEXICAN 
E'REAL No Es Igual (Cutting) 

DIANA REYES Como Una Mariposa (Universal) 

CONJUNTO ARTADECER Hoja En Blanco (Universal) 

TRINY LA LEYENDA Llegaste A Tiempo (Universal) 

LOS TUCANES DE TIJUANA La Nacha Bustos (Universal) 

TROPICAL 
E'REAL No Es Igual (Cutting) 

ROCK /ALTERNATIVE 
HUMMERSQUEAL Buick A Monterrey (SourPop) 

POLBO Yo Era Tan Cool (Universal) 

MEXICAN INSTITUTE OF SOUND Mirando A Las Muchachas (Nacional) 

THE PINKER TONES Sonido Total (Nacional) 

i Qué Pasa Radio! 
At Regional Mexican, Intocable take a huge jump, from No. 20 to No. 1, with 

"Contra Viento Y Marea" (EMI Latin). Four songs enter the chart: "De Contrabando," by 

Jenni Rivera (Fonovisa), at No. 13; "Tímida," by Cuisillos (Balboa), at No. 26; "Como 

Una Mariposa," by Diana Reyes, at No. 28; and "No Es Justo," by Duelo, at No. 30. 

At Contemporary, Laura Pausini moves up five spots, to No. 2, with "Como Si No 

Nos Hubiéramos Amado" (Warner M.L.), while Juanes is up four positions, to No. 5, 

with "Lo Que Me Gusta A Mí" (Universal M.L). Thalíá s "Seducción" (EMI Latin) is up 

seven spots, to No. 16, and Shakira's "Día De Dinero" (Epic) is up 10 spots, to No. 18. 

There are three new entries to the chart: Intocablé s "Contra Viento Y Marea," at No. 10; 

Chayanné s "Te Echo De Menos" (Sony BMG), at No. 19; and Reik's "Qué Vida La Mía," 

at No. 24. 

At Tropical, there is very little movement. A few songs have gone up a couple of 

spots, but there are no big jumps. There are three new entries to the chart: Antony 

Santos' "Lloro" (Descarga Production), at No. 15; Juanes' "Lo Que Me Gusta A Mí," at 

No. 25; and Ciclon's "Si Nos Volviéramos A Ver" (SGZ), at No 29. 

At Latin Urban, Kumbia Kings's "Na, Na, Na ( Dulce Niña)" (EMI Latin) is up four 

spots, to No. 11, while Akwid's "Anda Y Ve" ( Univision) is up six spots, to No. 15. Not 

much other movement going on this week. There are two new entries: "taffy Taffy," by 

D4L (Dee Money /Asylum /Atlantic), at No. 22; and "Grills," by Nelly (Derrty /Fó Reel/ 

Universal), at No. 29. 

Did you report your adds this week? Report them and make things happen! The 

deadline is Tuesday at noon PT. 

TELEVISION 
TOP 10 SPANISH -LANGUAGE SHOWS TOP 10 ENGLISH- LANGUAGE SHOWS 

ON HISPANIC NETWORKS MOST WATCHED BY HISPANICS 

1 Piel De Otoño 1 American Idol (Tues.) 
2 Bailando Por Un Sueño 2 American Idol (Wed.) 
3 Contra Viento Y Marea 3 WWE Smackdown 
4 Alborada 4 Family Guy 

5 Don Francisco Presenta 5 American Dad 

6 Cristina 6 Dancing With The Stars 
7 Aquí Y Ahora 7 CSI 

8 Sábado Gigante 8 The Simpsons 
9 Así Es Gilberto Gless 9 Grey's Anatomy 
10 Casos De La Vida Real 10 AMW: America Fights Back 

Jan. 23 -29; Hispanics 2 +. Source: Neilsen Media Research 
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AF1IST TITLE LABELISI 

TOTAL 
PLAYS 

+' - 
PLAYS 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

INTOCABLE Contra Viento Y Marea (EMILatin) 1159 +666 2 4211 

K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir /Edimonsa /Disa) 1119 +33 17 4310 

GRUPO MONTEZ DE DURANGO Lágrimillas Tontas /Edimonsa /Disa) 1043 -34 13 3910 

CONJUNTO PRIMAVERA Algo De Mí (Fonovisa) 927 +205 2 3510 

LOS TIGRES DEL NORTE Directo Al Corazón (Fonovisa) 880 -1 10 3910 

PESADO A Chillar A Otra Parte (Warner Mi.) 869 -75 17 4210 

PALOMO En La Pasión No Hay Palabras (Disa) 772 +31 9 3010 

BETO Y SUS CANARIOS No Puedo Olvidarte (Edimonsa /Disa) 763 -25 31 4010 

ALACRANES MUSICAL Si Yo Fuera Tu Amor ( Univision) 701 +109 14 3410 

LOS TEMERARIOS Por Tu Maldito Amor (Fonovisa) 681 -180 17 3810 

SERGIO VEGA "EL SHAKA" Cosas Del Amor (SonySMGNorte) 613 -62 11 3610 

LOS HOROSCOPOS DE DURANGO Oiga (Edimonsa /Disa) 601 +5 13 3310 

JENNI RIVERA De Contrabando (Fonovisa) 598 +199 1 2712 

PATRULLA 81 Ya No Puedo Olvidarte (Disa) 594 -8 13 2810 

BRONCO "EL GIGANTE DE AMERICA" Dejaría Todo (Fonovisa) 578 +3 4 2710 

GRACIELA BELTRAN Enséñame A Olvidar ( Univision) 548 +29 4 2810 

COYOTE Y SU BANDA TIERRA SANTA No Puedo Más ( Univision) 548 -9 4 2910 

NINEL CONDE Ingrato (Universal) 547 .39 10 2711 

CONTROL El Sirenito ( Univision) 546 +24 7 2910 

JOAN SEBASTIAN Nada Se Me Olvida (Balboa) 543 -33 8 2610 

VICTOR GARCIA Loco Por Ti (Sony BMG Norte) 497 +15 13 2410 

BETO Y SUS CANARIOS Pensando En Ti (Edimonsa /Disa) 494 +66 2 2510 

RICARDO ARJONA fIINTOCABLE Mojado (SonySMGNorte) 491 +68 5 2410 

EL CHAPO DE SINALOA Para Que Regreses (Disa) 472 +63 2 1812 

LOS HOROSCOPOS DE DURANGO Antes Muerta Que Sencilla (Edimonsa /Disa) 470 +20 2 1810 

CUISILLOS Timida (Balboa) 440 +62 1 1911 

EL CHAPO DE SINALOA Recostada En La Cama (Disa) 395 +15 3 2710 

DIANA REYES Como Una Mariposa (Universal) 383 +33 1 1911 

CARDENALES DE NUEVO LEON Quiero Que Sepas (Disa) 370 +3 20 2710 

DUELO No Es Justo ( Univision) 370 +3 1 1610 

57 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 1/22 -1/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 

week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AUH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. 

MOST 
PLAYED RECURRENTS ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

SERGIO VEGA "EL SHAKA" Dueño De Ti (Sony BMG Norte) 451 
TOTAL 

ARTIST TITLE LABEL(S) PLAYS 
LOS HURACANES DEL NORTE Nada Contigo (Univision) 448 

BANDA LOS ELEGIDOS Fruta Prohibida (Fonovisa) 558 K -PAZ DE LA SIERRA Mi Credo (Edimonsa /Disa) 424 

PATFULLA 81 Eres Divina (Dise) 531 CONJUNTO PRIMAVERA Aún Sigues Siendo Mia (Fonovisa/ 408 

KUM18IA KINGS Na Na Na (Dulce Niña( (EM/Latin) 529 CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) 301 

GRUPO INNOVACION Mañana Que Ya No Esté (Fonovisa) 460 PESADO Ojalá Que Te Mueras (Warner M.L.) 233 

POWERED 

1NEDlABASE 

MOST ADDED® 

ARTIST TITLE LABEL(S) ADDS 

JENNI RIVERA De Contrabando (Fonovisa) 2 

EL CHAPO DE SINALOA Para Due Regreses (Disa) 2 

BETO TERRAZAS Mi Gran Verdad (Sony BMG Norte) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS., 

TOTAL 

PLAY 
INCREASE 

INTOCABLE Contra Viento Y Marea (EMILatin) +666 

CONJUNTO PRIMAVERA Algo De Mi (Fonovisa) +205 

JENNI RIVERA De Contrabando (Fonovisa) +199 

BANDA EL RECODO Hay Amor Fonovisa) +138 

LOS TUCANES DE TIJUANA La Nacha Bustos (Universal; +130 

MICHAEL SALGADO No Quiero Seguir Sufriendo (Freddie) +119 

ALACRANES MUSICAL Si Yo Fuera Tu Amor (Univision) + 109 

LOS HURACANES DEL NORTE Ya Vez... (Univision) +98 

DJ KANE Es Tan Bello (EMILatin) +91 

BANDA LOS ELEGIDOS Náufrago En Mi Cama (Fonovisa) +75 

NEW & ACTIVE 
LOS SIERREÑOS Te Veré Llorar (Disa) 

Total Plays: 359, Total Stations: 19, Adds: 0 

BANDA LOS ELEGIDOS Náufrago En Mi Cama (Fon visa) 
Total Plays: 341, Total Stations: 18, Adds: 0 

LALO MORA La Casita De Adobe (Disa) 

Total Plays: 313, Total Stations: 20, Adds: 0 

NOTABLE Mis Errores (Univisión) 

Total Plays: 312, Total Stations: 11, Adds: 0 

LOS DIFERENTES DE LA SIERRA Camaleón (Disa) 

Total Plays: 304, Total Stations: 15, Adds: 0 

TRINY Y LA LEYENDA Llegaste A Tiempo (Universal) 

Total Plays: 255, Total Stations: 11, Adds: 0 

CONJUNTO ATARDECER Hoja En Blanco ( Universal 
Total Plays: 251, Total Stations: 12, Adds: 0 

LOS CUATES DE SINALOA Niña Coqueta (Sony 8Ml Norte) 

Total Plays: 245, Total Stations: 11, Adds: 0 

DJ KANE Es Tan Bello (EM /Latin) 
Total Plays: 210, Total Stations: 9, Adds: 1 

LOS HURACANES DEL NORTE Ya Vez... ( Univision; 

Total Plays: 165, Total Stations: 10, Adds: 0 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.co.Tt. 

EvEntTa e THE BEST WAY TO PROMOTE YOUR EVENT WITHOUT HAVIh NG TO G 

pee 
FlashBags''' BumperStickers Ponchos KeyTags S 

GET NAKED. 

CALL FOR A CATALOG AND START PROMOTING YOUR EVENT TO 

1.800.21FLASH 
www.fírstflash.com oose Lake Products Company,I FirstFlash! Line Ev 
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CHR/POP 
LW 1W 

2 O BEYONCE' fISLIM THUG Check On It (Sony Urban /Columbia) 

1 2 PUSSYCAT DOLLS Stickwitu (A &M /lnterscopel 

3 3 CHRIS BROWN fIJUELZ SANTANA Run It (Jive /Zomba Label Group) 

8 0 NE -YO So Sick (DefJam /JDJMG) 

4 5 KELLY CLARKSON Because Of You (RCA /RMG) 

6 6 ALL -AMERICAN REJECTS Dirty Little Secret (lnterscope) 

9 0 FALL OUT BOY Dance, Dance (island /IDJMGI 

7 8 NICKELBACK Photograph (Roadrunner /IDJMG) 

5 9 MARIAH CAREY Don't Forget About Us (island /IDJMG) 

14 

YLI 

NELLY Grillz (Derrty /fo'Reel /Universal) 

12 NATASHA BEDINGFIELD Unwritten (Epic) 

15 JUELZ SANTANA There It Go... (Diplomat/Def Jam/IDJMG) 

10 13 RIHANNA If It's Lovin' That You Want (Del Jam/IDJMG) 

11 14 FALL OUT BOY Sugar, We're Gain' Down (Island / /DJMG) 

17 BLACK EYED PEAS Pump It (A &M /lnterscope) 

19 KELLY CLARKSON Walk Away (RCA /RMG) 

16 RAY J One Wish (Knockout /Sanctuary) 

13 18 KANYE WEST Gold Digger (Roc- AFela /Del Jam /IDJMG) 

24 Q EMINEM fINATE DOGG Shake That (Shady /Aftermath /lnterscope) 

18 20 BLACK EYED PEAS My Humps (A &M /lnterscopel 

25 GORILLAZ Feel Good Inc. (Virgin) 

23 RELIENT K Who I Am Hates Who I've Been (Gotee /Capitol) 

33 CASCADA Everytime We Touch (Robbins) 

31 ' STAIND Right Here (Flip/Atlantic) 

32 SAVING JANE Girl Next Door (Toucan Cove /Alert) 

22 26 EMINEM When I'm Gone (Shady /Aftermath /lnterscopel 

20 27 D4L Laffy Taffy (Dee Money /Asylum /Atlantic) 

38 13 GWEN STEFANI Crash (lnterscope) 

35 JAMES BLUNT You're Beautiful (Atlantic) 

21 30 T -PAIN I'm Sprung (Jive /Zomba Label Group) 

#1 MOST ADDED 
RIHANNA SOS (Del Jam /IDJMG) 

#1 MOST INCREASED PLAYS 
NE -YO So Sick ( DefJam /IDJMGI 

TOP 5 NEW & ACTIVE 
CHAMILLIONAIRE Turn It Up (Latium /Universal) 

WEEZER Perfect Situation (Geffen) 

JASON MRAZ Geek In The Pink (Lava /Atlantic) 

LL COOL J FIJENNIFER LOPEZ Control Myself (DefJam /LDJMG) 

FRAY Over My Head (Cable Carl (Epic) 

CHR/POP begins on Page 29. 

AC 
LW TW 

1 8 LIFEHOUSE You And Me (Geffen) 

4 JAMES BLUNT You're Beautiful (Atlantic) 

2 3 ROB THOMAS Lonely No More (At /antic) 

3 4 MICHAEL BUBLE Home (143 /Reprise) 

5 5 ANNA NALICK Breathe (2 AMI (Columbia) 

6 6 EAGLES No More Cloudy Days (ERCI 

7 0 MARIAH CAREY We Belong Together (Jsland /IDJMG) 

8 8 D.N.T. Listen To Your Heart (Robbins) 

12 

' 

KELLY CLARKSON Because Of You (RCA /RMG) 

11 JON SECADA Window To My Heart (Big 31 

10 11 SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista /RMG) 

9 12 HOOTIE & THE BLOWFISH One Love (Sneaky Long /Vanguard) 

14 JIM BRICKMAN WIWAYNE BRADY Beautiful (Walt Disney /Hollywood) 

13 BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 

16 KEITH URBAN Making Memories Of Us (CapitoLEMC) 

17 16 MELISSA ETHERIDGE I Run For Life (Jsland /IDJMG) 

24 MICHAEL BUBLE Save The Last Dance For Me (143 /Reprise) 

21 DANIEL POWTER Bad Day (Warner Bros.) 

20 ENYA Amarantine (Reprise) 

25 I LEANN RIMES Probably Wouldn't Be This Way (Asylum /Curb) 

19 21 JORDAN KNIGHT Where Is Your Heart Tonight (Trans Continental) 

18 22 ERIC CLAPTON Say What You Will (Duck /Reprise) 

22 CYNDI LAUPER fISARAH MCLACHLAN Time After Time (Epic) 

26 SHERYL CROW Good Is Good (A &M /lnterscope) 

27 G00 GOO DOLLS Better Days (Warner Bros.) 

23 26 NATALIE GRANT Held (Curb) 

28 ® GREEN DAY Wake Me Up When September Ends (Reprise) 

ROB THOMAS Ever The Same (Atlantic) 

30 29 ROD STEWART fIDIANA ROSS I've Got A Crush On You (J /RMG) 

FAITH HILL Like We Never Loved At All (Curb /WarnerBros.) 

#1 MOST ADDED 
MICHAEL BUBLE Save The Last Dance For Me (143 /Reprise) 

#1 MOST INCREASED PLAYS 
MICHAEL BUBLE Save The Last Dance For Me (143 /Reprise) 

TOP 4 NEW & ACTIVE 
BARRY MANILOW Unchained Melody (Arista) 

NEIL DIAMOND FIBRIAN WILSON Delirious Love (Columbia) 

BONNIE RAITT I Don't Want Anything To Change (Capitol) 

DIAN DIAZ Colour Everywhere !Strip City) 

AC begins on Page 50. 
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CHR/RHYTHMIC 
LW TW 

1 1 

2 

3 

5 

10 

11 

4 

7 

9 

17 

6 11 

8 12 

18 

16 

14 

12 

13 

15 

19 

23 

24 

26 

25 

28 

21 

37 

29 

33 

27 29 

22 30 

7 

8 

9 

8 
15 

16 

17 

18 

19 

25 

NELLY Grillt (Derrty /fo'Reel /Universal) 

NE -YO So Sick (DefJam /IDJMG) 

BEYONCE' fISLIM THUG Check On It (Sony Urban /Columbia) 

MARY J. BLIGE Be Without You (Geffen) 

JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) 

T -PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 

MARIAN CAREY Don't Forget About Us (Island /IDJMGI 

JUELZ SANTANA There It Go The Whistle Song) (Dip/omat/DelJanILUMGI 

CHAMILLIONAIRE Turn It Up (Latium /Universal) 

CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label Group) 

CHRIS BROWN fIJUELZ SANTANA Run It (Jive /Zomba Label Group) 

RAY J One Wish (Knockout /Sanctuary) 

BUBBA SPARXXX... Ms. New Booty (Purple Ribbon /Virgin) 

EMINEM fINATE DOGG Shake That (Shady /Aftermath /lnterscopel 

PUSSYCAT DOLLS Stickwitu (A &M /lnterscopel 

DEM FRANCHIZE BOYZ... I Think They Like Me... (So So Def /Virgin) 

D4L Laffy Taffy (Dee Money /Asylum /Atlantic) 

THREE 6 MAFIA Stay Fly (Sony Urban /Columbia) 

JUVENILE Rodeo (Atlantic) 

Ill ROB Bring Out The Freak In You (Upstairs) 

SEAN PAUL Temperature (VP /Atlantic) 

PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon /Virgin) 

BOW WOW Fresh Azimiz (Sony Urban /Columbia) 

YOUNG JEEZY My Hood (Del Jam/IDJMG) 

TRINA fIKELLY ROWLAND Here We Go (Slip- AlSlide /Atlantic) 

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Del /Virgin) 

NOTORIOUS B.I.G. fIP. DIDDY, NELLY... Nasty Girl (Bad Boy /Atlantic) 

BUSTA RHYMES Touch It (Aftermath /lnterscope) 

LIL' WAYNE Fireman (Cash Money /Universal) 

GWEN STEFAN( Luxurious (lnterscopel 

#1 MOST ADDED 
KANYE WEST FILUPE FIASCO Touch The Sky (Roc -A- fella /DefJam /IDJMG) 

#1 MOST INCREASED PLAYS 
MARY J. BLIGE Be Without You (Geffen) 

TOP 5 NEW & ACTIVE 
KEYSHIA COLE Love (A &M /lnterscope) 

YING YANG TWINS FIAVANT Bedroom Boom (TVT) 

BLACK EYED PEAS Pump It (A &M /lnterscope) 

DILATED PEOPLES Back Again (Capitol) 

NEW RIDAZ Special Girl (Upstairs) 

CHR /RHYTHMIC begins on Page 34. 

HOT AC 
LW TW 

1 

2 

4 

3 

6 

5 

7 

8 

9 

11 

13 

10 

14 

18 

19 

17 

16 

15 
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20 

22 

23 

24 

21 

25 

29 

28 

26 

40 

35 

1 

2 

0 
4 

0 
6 

7 

12 

18 

19 

20 

24 

NICKELBACK Photograph (Roadrunner/IDJMG) 

KELLY CLARKSON Because Of You (RCA /RMG) 

JAMES BLUNT You're Beautiful (Atlantic) 

G00 G00 DOLLS Better Days (Warner Bros.) 

ROB THOMAS Ever The Some (Atlantic) 

LIFEHOUSE You And Me (Geffen) 

GREEN DAY Wake Me Up When September Ends (Reprise) 

HOWIE DAY She Says (Epic) 

INXS Pretty Vegas (Epic) 

FALL OUT BOY Sugar, We're Goin' Down (island /!DJMG) 

STAIND Right Here (flip /Atlantic) 

KEITH URBAN You'll Think Of Me (Capitol /EMC) 

FRAY Over My Head (Cable Carl (Epic) 

SANTANA fISTEVEN TYLER Just Feel Better (Arista /RMG) 

DANIEL POWTER Bad Day (Warner Bros.) 

TRAIN Cab (Columbia) 

COLLECTIVE SOUL How Do You Love (El Music Group) 

ANNA NALICK In The Rough (Columbia) 

ALANIS MORISSETTE Crazy (Maverick /Reprise) 

MADONNA Hung Up (Warner Bros.) 

LIFEHOUSE Blind (Geffen) 

COLDPLAY Talk (Capitol) 

ALL- AMERICAN REJECTS Dirty Little Secret (lnterscope) 

SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista /RMG) 

NATASHA BEDINGFIELD Unwritten (Epic) 

BON JOVI WIJ. NETTLES Who Says You Can't Go Home (Jsland /JDJMG) 

O.A.R. Love And Memories (Lava) 

CARRIE UNDERWOOD Some Hearts (Arista) 

JACK JOHNSON Upside Down (Brushfire /Universal) 

PUSSYCAT DOLLS Stickwitu (A &M /lnterscope) 

#1 MOST ADDED 
BON JOVI WIJENNIFER NETTLES Who Says You Can't Go Home (!stand /IDJMG) 

#1 MOST INCREASED PLAYS 
COLDPLAY Talk (Capitol) 

TOP 5 NEW & ACTIVE 
JOSH KELLEY Almost Honest (Hollywood) 

BO BICE The Real Thing (RCA /RMG) 

VERTICAL HORIZON When You Cry (Hybrid) 

KEITH URBAN Making Memories Of Us (Capitol /EMC) 

LIVE The River (Epic) 

AC begins on Page 50. 

POWERED En 
MEDIABASE 

URBAN 
LW TW 

1 MARY J. BLIGE Be Without You (Geffen) 

3 JAMIE FOXX fILUDACRIS Unpredictable (J /RMG) 

2 3 NELLY Grillt (Derrty /fo'Reel /Universal) 

7 BEYONCE' fISLIM THUG Check On It (Sony Urban /Columbia) 

5 NE-YO So Sick (DelJam /LDJMG) 

9 CHRIS BROWN Yo (Excuse Me Miss) (Jive /Zomba Label Group) 

8 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Del /Virgin) 

6 8 PURPLE RIBBON ALLSTARS... Kryptonite (PurpleR;bbon /Virgin) 

4 9 MARIAN CAREY Don't Forget About Us (island /IDJMG) 

11 

8 
JUVENILE Rodeo (Atlantic) 

14 T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Labe/ Group) 

10 12 TREY SONGZ Gotta Go (Songbook /Atlantic) 

18 BOW WOW Fresh Azimiz (Sony Urban /Columbia) 

26 KEYSHIA COLE Love (A &M /lnterscope) 

21 BUSTA RHYMES Touch It (Aftermath /lnterscope) 

13 16 RAY J One Wish (Knockout /Sanctuary) 

15 17 DEM FRANCHIZE BOYZ... I Think They Like Me... (So So Def /Virgin) 

19 Q LUDACRIS fIFIELD MOB & JAMIE FOX X Georgia (DTP/DefJam/IDJMG) 

12 19 LIL' WAYNE Fireman (Cash Money /Universal) 

24 D4L Betcha Can't Do It Like Me (Dee Money /Asylum /Atlantic) 

20 21 JUELZ SANTANA There It Go (The Whistle Song) (DDlcvnat/DefJanVIDJMG) 

22 22 NOTORIOUS B.I.G. fIP. DIDDY, NELLY... Nasty Girl (Bad Boy /Atlantic) 

27 ® YOUNG JEEZY My Hood (DefJam /LDJMG) 

38 ' JUELZ SANTANA Oh Yes (Diplomat /DefJam /IDJMG) 

23 25 TRINA fIKELLY ROWLAND Here We Go (Shp N- Slide /Atlantic) 
30 BUBBA SPARXXX... Ms. New Booty (Purple Ribbon /Virgin) 

33 FAITH EVANS Tru Love (Capitol) 

31 TYRA Still In Love (GG &L /Universal) 

28 29 MARQUES HOUSTON Sex Wit You (T.U.G. /Universal," 

25 30 KANYE WEST fIADAMLEVINE Heard'EmSay (Roc- A- fea/Def am/IDJMG) 

#1 MOST ADDED 
AVANT 4 Minutes (Geffen) 

#1 MOST INCREASED PLAYS 
KEYSHIA COLE Love (A &M /lnterscope) 

TOP 5 NEW & ACTIVE 
YO GOTTI FIBUN B & 8 -BALL Gangsta Party (TVT) 

AVANT 4 Minutes (Geffen) 

SHAWNNA Gettin' Some (DefJam South /IDJMG+ 

ISLEY BROTHERS FIR. ISLEY Just Came Here To Chill (Del Soul/Del Jam/IDJMG) 

JAGGED EDGE Good Luck Charm (Sony Urban /Columbia/ 

URBAN begins on Page 37. 

ROCK 
LW TW 

1 1 SHINEDOWN Save Me (Atlantic) 

2 0 NICKELBACK Animals (Roadrunner/IDJMG) 

3 3 SEETHER Remedy (Wind -up) 

4 , FOO FIGHTERS DOA (RCA /RMG) 

5 © 10 YEARS Wasteland (Republic /Universal) 

7 6 DISTURBED Stricken (Reprise) 

9 0 AVENGED SEVENFOLD Bat Country (Warner Bros.) 

11 8 KORN Twisted Transistor (Virgin) 

13 AUDIOSLAVE Out Of Exile (Epic /lnterscopel 

6 10 STAIND Falling (flip /Atlantic) 

12 Q TRAPT Stand Up (Warner Bros.) 

10 12 SEETHER Truth (Wind -up) 

8 13 AUDIOSLAVE Doesn't Remind Me (Epic /lnterscopel 

14 14 HINDER Get Stoned (Universal) 

15 15 SYSTEM OF A DOWN Hypnotize (American /Columbia; 

16 16 SCOTT STAPP The Great Divide (Wind-up) 

21 O DISTURBED Just Stop (Reprise) 

17 18 P.O.D. Goodbye For Now (Atlantic) 

25 ID NINE INCH NAILS Only (lnterscopel 

19 20 THEORY OF A DEADMAN Say Goodbye (Roadrunner/IDJMGI 

23 21 THOUSAND F00T KRUTCH Move (EMI Music Reactive /Tooth & Nail) 

24 ® SHINEDOWN I Dare You (Atlantic) 

26 ® MUDVAYNE Fall Into Sleep (Epic) 

20 24 SANTANA fISTEVEN TYLER Just Feel Better (Arista /.RMG) 

TRAPT Waiting (Warner Bros.) 

18 26 SILVERTIDE Devil's Daughter (J /RMG) 

27 HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 

ROLLING STONES Rain Fall Down (Virgin) 

- NINE INCH NAILS Every Day Is Exactly The Same (lnterscope) 

22 30 3 DOORS DOWN fIBOB SEGER Landing In London..Republic /Universal) 

#1 MOST ADDED 
F00 FIGHTERS No Way Back (RCA /RMG) 

#1 MOST INCREASED PLAYS 
ROLLING STONES Rain Fall Down (Virgin) 

TOP 5 NEW & ACTIVE 
EVANS BLUE Cold But I'm Still Here) (Pocket /Hollywood) 

WEEZER Perfect Situation (Geffen) 

HURT Rapture (Capitol) 

MARTY CASEY & LOVEHAMMERS Trees (Burnett /Epic) 

REVELATION THEORY Slow Burn (On/Idol Roc) 

ROCK begins on Page 59. 
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URBAN AC 
LW TW 

1 

3 

4 

2 

8 

5 

6 

9 

10 

7 

14 

13 

11 

12 

18 

26 

17 

22 

16 

21 

19 

25 

20 

24 

28 

27 

MARY J. BLIGE Be Without You (Geffen) 

HEATHER HEG.DLEY In My Mind (RCA /RMG) 

CHARLIE WILSON Magic (Jive /ZombaLabel Group) 

ALICIA KEYS Jnhreakable (J /RMG) 

JAMIE FOXX t1LUDACRIS Unpredictable (J /RMG) 

KIRK FRANKLIN Looking... ( FoVoSoulGospoCentric /Zomba Label Group) 

7 ERIC BENET I Wanna Be Loved (Reprise/Warner Bros.) 

8 BABYFACE Grown & Sexy (Arista /RMG) 

9 VIVIAN GREEN Gotta Go, Gotta Leave (Sony Urban /Columbia) 

10 KEM Find Your Way (Back Into My Life) (Motown /Universal) 

ANTHONY HAMILTON Can't Let Go (So So Def /Zomba Label Group) 

MARIAN CAREY Don't Forget About Us (island /IDJMG) 

KINDRED THE FAMILY SOUL Where Would I Be... (Hidden Beach) 

FAITH EVANS Tru Love (Capitol) 

INDIA.ARIE I l' m Not My Hair (Motown /Universal) 

ISLEY BROTHERS fIR. ISLEY Just Came Here... (Def SoulBe!Jam/IDJMG) 

EARTH, WIND & FIRE fIBRIAN MCKNIGHT To You (Sanctuary /SRG) 

BRIAN MCKNIGHT Find Myself In You (Motown /Universal) 

MARIAN CAREY Shake It Off (island /IDJMG) 

JAHEIM fIJADAKISS Everytime I Think About Her (Divine Mill/Wame /Bros.) 

WILL DOWNING Crazy Love (GRP /VMG) 

JAVIER Indecent Proposal (Capitol) 

VIVIAN GREEN Cursed (Sony Urban /Columbia) 

MELISA MORGAN I Remember (Orpheus /Luann) 

TONI BRAXTCN Trippin' (BlackGround /Universal) 

LYFE JENNINGS fIFANTASIA Hypothetically (Sony Urban /Columbia) 

KEYSHIA COLE I Should've Cheated (A &M /lnterscope) 

DWELE Weekend Love (Virgin) 

29 SMOKIE NORFUL I Understand (EMI Gospel) 

KEM Into You !Motown /Universal) 

13 

19 

20 

21 

23 

27 

#1 MOST ADDED 
LATOYA LONDON State Of My Heart (Peak /Concord) 

#1 MOST INCREASED PLAYS 
JAMIE FOXX FILUDACRIS Unpredictable (J /RMG) 

TOP 3 NEW & ACTIVE 
GOAPELE First Love (Skyblaze /Sony Urban /Columbia) 

JAGGED EDGE Good Luck Charm (Sony Urban /Columbia) 

LATOYA LONDON State Of My Heart (Peak /Concord) 

URBAN begins on Page 37. 

ACTIVE ROCK 
LW TA 

2 1 AVENGED SEVENFOLD Bat Country (Warner Bros.) 

1 2 10 YEARS Wasteland (Republic /Universal) 

3 0 KORN Twister) Transistor (Virgin) 

4 4 SYSTEM OF A DOWN Hypnotize (American /Columbia) 

6 0 NICKELBACK Animals (Roadrunner /IDJMG) 

7 6 SEETHER Trull (Wind -up) 

8 HINDER Get S oned (Universal) 

9 STAIND Fallint (Flip /Atlantic) 

5 9 SHINEDOWN Save Me (Atlantic) 

10 1C DISTURBED Stricken (Reprise) 

12 11 SEVENDUST Ugly (Winedark/7Bros.) 

13 12 AUDIOSLAVE Out Of Exile (Epic /lnterscope) 

17 

8 
DISTURBED Just Stop (Reprise) 

15 P.O.D. Goodbye For Now (Atlantic) 

14 l E THOUSAND FOOT KRUTCH Move (EMI Music Reactive /Tooth & Nail) 

20 EVANS BLUE Cold (But I'm Still Here) (Pocket /Hollywood) 

22 MUDVAYNE fall Into Sleep (Epic) 

11 18 F00 FIGHTERS DOA (RCA /RMG) 

16 19 HIM Rip Out Tie Wings Of A Butterfly (Warner Bros.) 

21 20 THEORY OF A DEADMAN Say Goodbye (Roadrunner /IDJMG) 

25 NONPOINT Bullet With A Name (gluier Brothers) 

24 FLYLEAF I'm So Sick ( Octane /RCA /RMG) 

26 NINE INCH NAILS Every Day Is Exactly The Same (lnterscope/ 

28 TRAPT Waiting (Warner Bros.) 

32 SHINEDOWN I Dare You (Atlantic) 

23 26 SILVERTIDE Devil's Daughter (J /RMG) 

29 27 THRICE Image Of The Invisible (Is /and /IDJMG) 

27 28 DARK NEW DAY Pieces (Warner Bros.) 

34 REVELATION FHEORY Slow Burn (On /IdolRoc) 

31 30 COLD A Different Kind Of Pain (Flip /Laval 

#1 MOST ADDED 
F00 FIGHTERS No Way Back (RCA /RMG) 

#1 MOST INCREASED PLAYS 
SHINEDOWN I Dare You (Atlantic) 

TOP 3 NEW & ACTIVE 
REVERY Popstar Wedding (Evo) 

ANBERLIN Paperthin Hymn (Tooth & Nail /EM /Music Reactive) 

MARTY CASEY & LOVEHAMMERS Trees (Burnett/Epic) 

ROCK begins on Page 59. 

THE BACK PAGES 
February 3, 2006 

COUNTRY 
LW TW 

1 CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/ 

3 TRACE ADKINS Honky Tank Badonkadonk (Capitol) 

4 BRAD PAISLEY fIDOLLY PARTON When I Get Where I'm Going (Arista) 

7 FAITH HILL Like We Never Loved At All (Curb /Warner Bros.) 

2 GEORGE STRAIT She let Herself Go (MCA) 

6 0 TIM MCGRAW My Old Friend (Curb) 

5 7 BILLY CURRINGTON Most Be Doin' Somethin' Right (Mercury) 

10 JOSH TURNER Your Man (MCA) 

8 SUGARLAND Just Might (Make Me Believe) (Mercury) 

9 i KEITH URBAN Tonight I Wanna Cry (Capitol) 

13 RASCAL FLATTS What Hurts The Most (Lyric Street) 

11 MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 

15 KENNY CHESNEY Living In Fast Forward (BNAI 

14 MIRANDA LAMBERT Kerosene (Epic) 

18 TOBY KEITH Get Drunk And Be Somebody (ShowDog Nashville/Universal) 

16 SARA EVANS Cheatin' (RCA) 

20 BLAKE SHELTON Nobody But Me (Warner Bros.) 

12 18 LITTLE BIG TOWN Boondocks (Equity) 

17 BROOKS & DUNN Believe (Arista) 

21 i JAMEY JOHNSON The Dollar (RNA) 

23 VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 

24 BON JOVI WIJ. NETTLES Who Says You Can't Go Home (Island /IDJMG) 

22 23 GRETCHEN WILSON I Don't Feel Like Loving You Today (Epic) 

19 24 CHRIS CAGLE Miss Me Baby (Capitol) 

26 JACK INGRAM Wherever You Are (Big Machine /ShowDog Nashville) 

25 TRENT TOMLINSON Drunker Than Me (Lyric Street) 

27 JASON ALDEAN Why (BBR) 

28 DANIELLE PECK I Don't (Big Machine /Show Dog Nashville) 

31 ' SHEDAISY I'm Taking The Wheel (Lyric Street) 

33 r LEANN RIMES Something's Gotta Give (Asylum /Curb) 

#1 MOST ADDED 
TRISHA YEARWOOD & GARTH BROOKS Love Will Always Win (Pearl /Lyric Street) 

#1 MOST INCREASED PLAYS 
RASCAL FLATTS What Hurts The Most (Lyric Street) 

TOP 5 NEW & ACTIVE 
BIG & RICH Never Mind Me (Warner Bros.) 

JOHN PIERCE I'd Still Have You (RCA) 

JOHN CORBETT Good To Go (Fun Bone) 

MARTINA MCBRIDE WIDOLLY PARTON I Still Miss Someone (RCA) 

BRICE LONG Anywhere But Here (Columbia/ 

5 

COUNTRY begins on Page 42. 

ALTERNATIVE 
LW TW 

1 0 WEEZER Perfect Situation (Geffen) 

2 2 SYSTEM OF A DOWN Hypnotize (American /Columbia) 

5 0 10 YEARS Wasteland (Republic /Universal) 

6 4 AVENGED SEVENFOLD Bat Country (Warner Bros.) 

7 0 COLDPLAY Talk (Capitol) 

3 6 SHINEDOWN Save Me (Atlantic) 

8 0 FALL OUT BOY Dance, Dance (island /IDJMG) 

4 8 F00 FIGHTERS DOA (RCA /RMG) 

15 0 NINE INCH NAILS Every Day Is Exactly The Same (lnterscope) 

9 10 KORN Twisted Transistor (Virgin) 

11 MATISYAHU King Without A Crown (Or Music /Epic) 

14 YELLOWCARD Lights And Sounds (Capitol) 

16 GORILLAZ Dare (Virgin) 

12 14 DEATH CAB FOR CUTIE Soul Meets Body (Atlantic) 

10 15 NINE INCH NAILS Only (lnterscope) 

17 e) AUDIOSLAVE Out Of Exile (Epic /lnterscope) 

18 17 GORILLAZ Feel Good Inc. (Virgin) 

13 18 MY CHEMICAL ROMANCE The Ghost Of You (Reprise) 

25 

22 NICKELBACK Animals (Roadrunner /IDJMG) 

r WHITE STRIPES The Denial Twist (Third Man /V2) 

21 21 STAIND Falling (Flip /Atlantic) 

20 22 LIVING THINGS Bom Bom Bom (Jive /Zomba Label Group) 

23 ® 311 Speak Easy (Volcano /Zomba Label Group) 

26 ® SHE WANTS REVENGE Tear You Apart (Geffen) 

27 25 P.O.D. Goodbye For Now (Atlantic) 

24 26 STROKES Juicebox (RCA/RMG) 

30 HARD -El Cash Machine (Atlantic/ 

29 FLYLEAF I'm So Sick (Octane /RCA /RMG) 

28 29 RISE AGAINST Life Less Frightening (Geffen! 

38 STROKES Heart In A Cage (RCA /RMG) 

#1 MOST ADDED 
F00 FIGHTERS No Way Back (RCA /RMG) 

#1 MOST INCREASED PLAYS 
NINE INCH NAILS Every Day Is Exactly The Same (lnterscope/ 

TOP 5 NEW & ACTIVE 
BRIL Far Away (Kirtland) 

SHINEDOWN I Dare You (Atlantic) 

SIA Breathe Me (Astralwerks/EMCI 

DISTURBED Just Stop (Reprise/ 

WE ARE SCIENTISTS Nobody Move, Nobody Get Hurt (Virgin) 

ALTERNATIVE begins on Page 59. 

POWERED 

MEDIABASE 

SMOOTH JAll 
LW TW 

1 1 BRIAN SIMPSON It's All Good (Rendezvous) 

2 © 
(Anima) 

RICK BRAUN Shining Star (Artizen) 

4 © RICHARD ELLIOT Mystique (Anima) 

3 4 EUGE GROOVE Get Em Gain' (NaradaJazz/EMI/ 

5 WALTER BEASLEY Coolness (Heads Up) 

6 MARION MEADOWS Suede (Heads Up) 

7 NILS Summer Nights (Baja /TSRI 

9 KIM WATERS Steppin' Out (Shanachie) 

12 NAJEE 2nd 2 None (Heads Up International) 

11 i CHRIS BOTTI fIJILL SCOTT Good Morning Heartache (Columbia) 

10 HERBIE HANCOCK fIJOHN MAYER Stitched Up (HearMisic /Vector) 

13 PAUL BROWN Winelight (GRP /VMG) 

14 13 DAVID PACK You're The Only Woman (Peak) 

8 14 BRIAN CULBERTSON Hookin' Up (GRP /VMG) 

15 BOZ SCAGGS Lowdown (Unplugged) (Virgin) 

16 MICHAEL LINGTON Pacifica (Rendezvous) 

17 SOUL BALLET She Rides (215) 

18 18 DEF JAll fIGERALD ALBRIGHT Hey Young World (GRP'1 MG) 

19 19 3RD FORCE You Got It (Higher Octave /EMI/ 

20 20 GREGG KARUKAS Show Me The Way (Trippin' W Rhytv'm) 

21 KIRK WHALUM Whip Appeal (Rendezvous) 

24 BRIAN CULBERTSON Let's Get Started (GRP /VMG) 

23 JONATHAN BUTLER Rio (Rendezvous) 

22 RAUL MIDON If You're Gonna Leave (Manhattan /EMC) 

25 25 MARC ANTOINE Modern Times (Rendezvous) 

STEVE COLE Spin (Narada Jazz/EMI) 

27 MICHAEL BUBLE Home (143 /Reprise) 

30 NICK COLIONNE Always Thinking Of You (NaradaJazz/EMI) 

29 ' CAMIEL El Alba (Rendezvous) 

r KEM Find Your Way (Back Into My Life) (Motown/Universal)) 

#1 MOST ADDED 
DONALD FAGEN H Gang (Reprise) 

#1 MOST INCREASED PLAYS 
STEVE COLE Spin (Narada Jazz/EMI) 

TOP 5 NEW & ACTIVE 
WAYMAN TISDALE Cruisin' (Rendezvous) 

JOE MCBRIDE Double Down (Heads Up) 

KEN NAVARRO Stoned Soul Picnic (Positive) 

HIL ST. SOUL Its OK (Shanachie) 

ERIC CLAPTON Say What You Will (Duck/Reprise) 

SMOOTH JAZZ begins on Page 56. 

TRIPLE A 
LW TW 

1 

3 

2 

7 

10 

6 

4 

5 

9 

11 

12 

8 

14 

18 

15 

20 

17 

13 

25 

21 

24 

19 

28 

27 

30 

23 

26 

22 

29 

1 

o 
3 

7 

8 

11 

12 

8 
15 

17 

18 

r1'J 
21 

23 

27 

28 

29 

30 

KT TUNSTALL Black Horse & The Cherry Tree (Relent /e .-s /Virgin) 

COLDPLAY Talk (Capitol) 

DEATH CAB FOR CUTIE Soul Meets Body (Atlantic) 

U2 Original Of The Species (lnterscope) 

JACK JOHNSON Upside Down (Brushfire /Universal) 

FRAY Over My Head (Cable Car) (Epic) 

JAMES BLUNT You're Beautiful (Atlantic) 

TREY ANASTASIO Shine (Columbia) 

TRAIN Cab (Columbia) 

GOO G00 DOLLS Better Days (Warner Bros.) 

SANTANA fILOS LONELY BOYS I Don't Wanna Lose Your Lcr e (Arista/HMO 

AQUALUNG Brighter Than Sunshine (Slightly Bigger/Rect Ink/Columbia) 

FEIST Mushahoom (Cherry Tree /lnterscope) 

NEIL YOUNG Far From Home (Reprise) 

ROLLING STONES Rain Fall Down (Virgin) 

SHAWN MULLINS Beautiful Wreck (Vanguard) 

DAVE MATTHEWS BAND Everybody Wake Up (RCA /R!13) 

JACK JOHNSON Breakdown (Brushfire /Universal) 

BETH ORTON Conceived (Astralwerks /EMC) 

DAVID GRAY Tell Me Something (Hospital Food) (ATO/fr.',4/RINGI 

DEPECHE MODE Precious (Mute /Sire /Reprise) 

O.A.R. Love And Memories (Lava) 

JAMIE CULLUM Get Your Way (Verve Forecast /VMG /Urdversall 

SUBDUDES Papa Dukie... (Back Porch /Narada Productíuns /EMI) 

WALLFLOWERS God Says Nothing Back (lnterscope) 

BONNIE RAITT I Don't Want Anything To Change (Capitol) 

SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/LMG) 

NICKEL CREEK Jealous Of The Moon (Sugar Hill) 

BOB MARLEY fIERIC CLAPTON Slogans (/s /and /IDJMG' 

ERIC CLAPTON So Tired (Duck/Reprisel 

#1 MOST ADDED 
DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) 

#1 MOST INCREASED PLAYS 
JACK JOHNSON Upside Down (Brushfire /Universal) 

TOP 5 NEW & ACTIVE 
LIFEHOUSE You And Me (Geffen) 

MIKE DOUGHTY Busting Up A Starbucks (A TO /RMG+' 

MAT KEARNEY Nothing Left To Lose (Aware /Columbia) 

SUSAN TEDESCHI Evidence (Verve Forecast/VMG) 

AQUALUNG Left Behind ( SFghtly Bigger /Red Ink/Columassl 

TRIPLEA begins on Page 65. 
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BY ERICA FARBER 

AB 2006, the sales, management and leadership conference, takes place this week in 

Dallas. It is a great opportunity to learn from and grow with radio salespeople and 

managers from around the country and the world. 

On the other 362 days of the year, the services division of the RAB, led by Exec. VP 

Mike Mahone, is available to all members to provide information, answer questions, 

solve sales problems and help create opportunities. 

Getting into the business: "I was attending Ohio State University in Columbus. I was in Navy 

ROTC and on full scholarship. I attended a class called 'Introduction to Broadcasting; and about 

halfway through the quarter they mentioned that there was a job open at a place called B &B Radio 

Lab and that it paid $50 a month or something like that. That was big money for a college kid back 

in those days, so I applied for the job. I thought it would be like doing AV in high school. 

"I walked into this radio studio. There were all the lights, dials, microphones, boards, turntables 

and cart machines, and I thought, 'This is really cool!' Somehow I got the job and started falling in 

love with the business. I ended up giving up the scholarship with the Navy so I could finish my 

college courses in broadcast communications." 

First real job: "The beginning of my senior year in college I got my first job in radio, answering 

the phones at WCOL /Columbus. They had a nighttime call -in show, and I took the requests. I moved 

from there into a part-time on -air job at an FM Religious station, doing the IDs between tapes. 

"From there I did part-time news and the evening show at WCOL. We used to 'stack back -to -back 

on the solid -gold million- dollar weekends, doing Top 40. This was the late '60s. My on -air career 

started taking off, and I decided to drop out of school for a while and never went back." 

Moving into sales: "When I left WCOL I went to WMNI/ 

Columbus, which was the Country station in town. I did evenings for 

a while, and then the morning drive slot opened up. I did mornings 

for a year or so, then had a bad experience with management and 

took a short sabbatical from radio. I actually worked for Mayflower 

Van Lines for about nine months. I decided that wasn't the career 

path I wanted to take. 

"I was getting ready to go back to school, and someone I had 

met at WMI decided to get involved in ownership at a station in 

Dover, OH, WJER. The guy's name was Gary Petucola. He convinced 

me to pack up my wife and move to Dover and get into sales." 

Making the transition: "It was a great experience. I should say, 

it ended up being a great experience. For the first four or five 

months it was a terrible experience because I couldn't sell my way 

out of a wet paper bag. One day I was in the office and saw this flyer 

from an outfit called the RAB. I thought, 'What the hell's the RAB ?' I 

looked at the flyer, and it was from the Radio Advertising Bureau, 

advertising this one -week school for radio salespeople that it held 

two or three times a year. The next one happened to be at Rutgers. 

"I went to my manager and finagled him into sending me. I went 

to the school for a weekend, came back, set all kinds of sales records 

and became Sales Manager in about nine months. It was a life - 

changing deal." 

Joining the RAB: "From Dover, I ended up going to Cleveland 

and working in News /Talk radio for about a year, then down to 

WHPC /Canton, OH. I then moved into the GM's chair at WSOM /Akron. 

I was also doing some work with the RAB during this time. I was on 

the Sales Advisory Council and developed some systems for doing written presentations. 

"Wayne Cornell found out about this and invited me to sit on a panel at one of the conferences. 

The next year he invited me back to do a full 45- minute workshop. Wayne and I became friends, and 

he kept after me about coming to work for the RAB. I said, Thanks, but I don't think so: When 

WSOM was sold, though, it seemed like the ideal opportunity. Wayne and I talked, and, next thing 

you know, I was moving the family to Chicago to handle the Midwest region for the RAB." 

His responsibilities: "I run the services division, which is the largest division, in terms of 

employees. We provide radio -marketing resources to 6,000 member entities, mostly radio stations. 

Those resources include category information on about 200 business categories - that's business and 

consumer data, competitive media information and co -op and NTR resources. We have the largest 

media -marketing database in the world at RAB.com. 

"On top of that, we do certification programs, the Radio Sales Training Academies, and we 

provide proprietary software, like the Radio Sales Assistant Easy Option. All of the things the RAB 

provides to our members in terms of resources are my responsibility." 

Long -term goals: "The first goal is to watch how the industry reacts to all the changes going on 

and to see what changes are going to come about at the RAB with Gary Fries announcing his 

retirement, which will occur sometime this year. We have so many projects in the pipeline now, and 

we have been successful with 99% of them. The mission for this year is to keep all those programs on 

track and to maximize them." 

Biggest challenge: "One of the biggest challenges is to communicate effectively to our members 

all the resources we have. There's so much data, so much information and so many programs that it is 

a major problem just letting all the managers and sellers know the depth of what we have and all 

the resources available to help them on a day -to -day basis." 

How members can best take advantage of the RAB's services: "There are two ways. One is 

going to the website. Spend 10 minutes a day looking at different areas. There are thousands of 

pages of information available. The other way is to call us. There's a toll -free number. Just call and 

say, 'Look, here's my issue, here's my problem, here's what I'm dealing with,' and let our member 

consultants go to work for you. 

"We work as hard to solve the problems of broadcasters in the smallest markets as we do those 

of broadcasters in the largest markets. We work hard to make sure that we're serving the entire 

constituency, regardless of market size and format." 

State of radio: "A lot of people in radio have kind of a negative attitude about radio. They 

are concerned about the future because of everything that's going on around them. We've got, 

what, 229 million listeners every week and 180 million listeners every day? That translates to 

93% of the population listening to radio every week and about 73% of the population listening 

daily. 

"When eight -track players came out, that was going to be the death of radio. Then cassette 

players. And then everyone had a CB radio in their car, and radio was going to die. Then audio 

showed up on the 'Net, and people said that was going to be the end of broadcast. 

"Radio has always been able to adjust to the times. Radio has a great future, and rd like to see 

people have a good, positive attitude about what we already have and think positively about how 

we can keep that strong and keep it growing." 

Thoughts on this week's conference: "The first one I attended 

was in 1980, and rve been to every single one since. People who 

attend on a regular basis always leave saying, 'You know, I'm glad I 

was here. I learned new things, I got a chance to talk to people, I got 

a chance to talk about problems, and I got better insight into what 

some of the solutions are: 

"The conference is all about taking those three days to immerse 

yourself in what's going on in the industry, what other people are 

thinking and what experts outside our industry are saying. It's about 

the entire experience." 

Something about the RAB that would surprise our readers: 

"The amount of materials and resources we have available. The other 

thing is, people don't realize how small our staff is. Our total head 

count is around 50, with 25 in the services division. These are the 

most talented, dedicated, hard- working people I've ever had the 

opportunity to work with. If you estimate six or seven sellers per 

station, we're probably serving at least 50,000 and maybe 6C,000 

sellers." 

Most influential individual: "My wife, Ann. She's kind of the 

center post. She's the one who keeps me centered and keeps me on 

the straight and narrow. If there are days I get discouraged, she 

bumps me up a little bit. If I'm starting to think too highly of myself, 

she gets me back on track." 

Career highlight: "I took this job 15 years ago and assumed I was 

Exec. VP /Services, Radio Advertising Bureau going to do it for one year, until I found my next station gig. Fifteen 

years later, here I am. I'm extremely proud of what we've 

accomplished. I'm proud of this industry, the way it's grown. I'm proud 

of the way it's served its listeners and its advertisers. I can't think of a better place to be." 

Career disappointment: "There was the day this guy came into my office and wanted me to 

get involved in this company and maybe think about investing. They had this wild idea about 

storing audio content on the web. His name was Mark Cuban, and for about $200 I could have 

invested in his company. I was probably thinking, 'Internet audio? That's never gonna fly!' 

Seriously, though, I'm happy with the choices I've made." 

Favorite radio format: 'News /Talk and Oldies." 

Favorite television show: "West Wing." 

Favorite song: "you Raise Me Up, by Josh Groban." 

Favorite movie: "Polar Express." 

Favorite restaurant: "I can't say there's one in particular, but I like steak." 

Beverage of choice: "Starbucks." 

Hobbies: "I sing, primarily with a chorus here in Dallas. It's made up of 135 men, and it's 

called The Vocal Majority. We sing barbershop and -pops. We rehearse every Thuysday night and 

performances are done on the weekends, so it tends to work out with my travel." 

E -mail address: "mmahone @rab.com." 

Advice for broadcasters: "Remember what a great medium we work in. It's a phenomenal 

medium. We have a phenomenal impact on listeners and advertisers every single day. We've got a 

great future ahead of us. We just need to embrace the new technology and stay focused on the 

needs of our listeners and advertisers. If we continue to do this, it will be a great medium for many 

years to come." 
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"The most compelling content on the radio is now heard in 
New York, L os Angeles, Chicago, Philadelphia, 
San Francisco, Dallas, Wash i ngton,; Atlanta, 
and over 230 other markets!" 

...imagine yourself in front of the largest news- 
stand in the world, and suddenly every great 
art cle you need jumps into your hands... 

en Fong- Torres, 
The San Francisgo Muni 

Music and Intelligence for your life 
www. es .com 

Radio is seeing the huge success o- The 
John Tesh Radio Show with staggering 
ratings and passionate listener feec beck. 
The fact that Tesh's "Intelligence For 
Your Life" is crossing over to multiple 
formats aid dayparts is ndicative o- the 
show's mass appeal. Julie Kertes 

Radio & Records 

Your show is better than Oprah and Pr. Phil 
put together. 

- Amanda %., MT 

...Music and Intelligence for Your Use 

is a safe haven for family listening. 
Children, men and worren of all aces 
can ga n something from the show, 

Radio Ink Magazine 

Cover Story 

I am heading into my senior year of 
college and I plan on putting your 
stress and seep advice into use every 
step of the way! - Alesha D., ME 

...More remarkable s that Tesi s 

five -hour show is on The air some- 
where in tie United States dur ng 

every day part - and on six differ- 
ent formats. The buzzword here 
is versati ity. 

Chuck Taylor, 

Billboard Magasine 

"Give us 20 minutes and 
we'll make you the smartest 

person in the room" 
Affiliate Relations: Scott Meyers, The TeshMedia Group 

888 -548 -8637 or 516- 829 -0964 scotl ©meyers.net 

Your shoe gives me the motivat 'on 
to try harder and keep on going. 
Whether you are teaching me now 
to stay fit, or tips on how to get 
ahead, your words are inspirirg. 
Your show goes the extra mile ±c 
help people. 

- Chip C., SC 
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William Adams Afro -latin Jazz Orchestra With Arturo 
O'Farrill Christina Aguilera Trey Anastasio Audio 
Adrenaline Audioslave John August Dallas Austin 
Ramon Ayala y Sus Bravos Del Norte Marcia Ball Ray 
Barretto Big & Rich Steve Berkowitz Terence Blanchard 
Eddie Blazonczyk's Versatones Blue Highway Printz Board 

William Bolcom Bobby Boyd Peter Boyer Solomon Burke 
Burning Spear (PRS) Sam Bush Gary Calamar Kurt Carr 
Casting Crowns Christopher Cerf Steven Curtis 

Chapman Cherryholmes The Chieftains OMRO) Billy Childs 
Willy Chirino Eric Clapton (PRS) Dorinda Clark -Cole 

Andrew Coleman Conjunto Progreso Ry Cooder Stewart 
Copeland Tite Crabb Family Robert Cray Bill Cunliffe 
Rivers Cuomo Daft Punk (PRS) Charlie Daniels Andrew 
Dawson Day of Fire Jack De Johnetie Death Cab For 
Cutie Deep Dish _ Mos Def The Del McCoury Band De 
La Soul Ani DiFranco Jerry Douglas Dave Douglas Paquito 
D'Rivera Jahn Du Prez (PRS) Jerry Duplessis Nokie Edwards 
Danny Elfman Ahmet Ertegun Bill Evans Fall Out Boy Sammy 
Figueroa Béla Fleck Floetry David Foster Jamie Foxx Aretha 
Franklin Kirk Franklin Carlos Franzetti John Frye Joachim 
Garraud (SACEM) Larry Gatlin Michael Giacchino Gilberto Gil 
Vince Gill Jimmie Dale Gilmore Osvaldo Golijov Thomas Golubic 

The Grascals Grits Buddy Guy Merle Haggard John Hammond 
Jeff Hanna Raiatea Helm Dave Holland Big Band Marcus 

Hummon Israel Houghton Van Hunt Eric Idle (PRS) Intocable 
Jamiroquai (PRS) Jars of Clay The Jazz Chamber Trio Rodney 
Jerkins Eric ..ohnson George Jones The Jordanaires Ledward 
Ka'apana Keane (PRS) John P. Kee Garrison Keillor Toby Keith 

R. Kelly B.B. King Kitaro Kraftwerk (GEMA) La Secta AIIStar 
La Tropa F Ladysmith Black Mambazo (SAMRO) Las 3 Divas The 

CONGRATULATIONS 

NOMINEES 

Last Poets Donald Lawrence Ricky Lewis 
The Light Crust Doughboys Lil Wayne 
Harold Lily Aaro Lindsey Linkin Park 
Little Joe Los Lonely Boys Los Planeros de 
la 21 Andre Lyon Maroon5 Joeworn Martin 

Martina McBride Vicky McGehee 11m 
McGraw Sarah McLachlan (SOCAN) Meat 
Beat Manifesto Fat Metheny Group Luis 
Miguel W ingus Biç Band Ministry Keb Mo 

Molotov Rick Moranis (SOCAN) Joel Moss 
Mudvayne Martha Munizzi Walter Murphy 
Meshell Ndegeocello North Mississippi 

Allstars The Oak Ridge Boys Claus 
Ogerman :GEMA Orishas (SACEMI Walter 
Ostanek (SOCAN) George Pajon, Jr. Eddie 
Palmieri John Prine Queens of the Stone 

Age Rascal Flatts Joshua Redman Elastic Band Sonny Rollins 
The Royal Jesters Eddie Santiago Marvin Sapp AI Schmitt 
Fatman Scoop Seal PRS) José Serebrie- Shakira Wayne Shorter 
Quartet Ron Sluga Omar Sosa Luciana Souza Jinny Sturr 
Sugarland Tierney Sutton System of a Down Tiempo Libre Ali 
Farka Touré (BUMDA) Turtle Is and String Quartet Keith U -ban 
Bebo Valdés Marcello Valenzano Louie Vega Rhonda Vinent 8. 

the Rage Brian Wilson BeBe Winans George Wimstion Paul 
Winter Consort Hugh Wolff David Yazbek Ying Yang Twins 

daVi.d bait (pr4 CKArs (pr.0 

mutt a99and richard pror 

Numbers in photos irdicate multiple nominations NI IS A RIGISiINGO RAOIAIRN 0 NNW MUSIC.INC. - 
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