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'BLACK CONSUMER
STUDY

- For the past four years Arbitron has
concucted its annual Black Consumer
Study. This ime the company took a
different approach, focusing the study
on one subject: health care. Rhythmic/
Urban Editor Dana Hall talks to
Arbitron’s Julian Davis about the

' resuits and how you can use them to
 biing listeners and advertisers together. |

See Page 35

FILTERING NEW MUSIC

One of the main things that attracts
young people to Alternative is the fact
that it features new music, which
means you'd better be playing the
cream of the crop. Alternative Editor
Steven Strick talks with consultant
Dave Beasing (pictured) about how to
get your listeners to trust your station
to be their musical filter. Page 60.
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New Christmas music: Page 68

- VIVA WICHITA! ,.

- Who would have thought that a |

# Ragional Mexican station was needed |

in Wichita much less that one could be

. successful? KYQQ (Radio Lobo) has

. been serving the needs of the region’s

1 fast-growing Hispanic population, and
this week OW Beverly Brannigan tells

. Latin Formats Editor Jackie Madrigal |

j how the station makes a connection.

See Page 75 |

Compton Joins
TRS 06 Lineup

ABC News Radio vet
headlines Friday lunch

ABC News Radio White
House correspondent Ann
Compton will
address attend-
ees at the an-
nual R&R Talk

Cumulus Partnership Buys Susquehannu

Company teams with equity partners to spend $1.2 hillion on radio group

By Joe Howard

R&R Washington Bureau Ghief
Jjhoward@radioandrecords.com

In a blockbuster $1.2 billion deal an-

people,” Cumulus Chairman/CEO Lew
Dickey said. “We look forward to partnering
with the management and employees of
nounced Monday, Cumulus Media is acquir- ~ Susquehanna to continue their great tradition
ing Susquehanna Radio’s 33 stations in eight  of serving listeners, advertisers and commu-
markets through a new partnership Cu- ( nities.”

mulus has formed with three private in- During a Monday conference call held
vestors. The new partnership — Cumu- to discuss the transaction, Dickey touted

lus Media Partners — is a joint the deal’s consolidation ben- Radio Seminar
venture between Cumulus, CU MU LUS eflts “I think this is the catalyst next March in
Bain Capital, the Blackstone r further consolidation that Washington,

DC. Compton

will be the fea-
tured speaker
during a special
luncheon exclusively for TRS
2006 attendees on Friday,
March 3.

Compton is currently cover-
ing her sixth U.S. president for
ABC News as part of a career
that has taken her not only to
the White House, but also to
Capitol Hill and through seven
presidential campaigns. She has
been a witness to history from
the height of the Cold War to

Group and Thomas H. I've been talking about
Lee PZrtners. & SUSQUE[—IAI\INA for some time,” %e said.

Under the terms of "I “I really believe {con-
the deal, Cumulus RADIO C ORP. solidation] helps on
will contribute two of its three stations in  both sides — revenue and expense — and 1
Houston and both of its Kansas City stations  think you're going to see some compelling
in return for a 25% ownership stake in the reasons for it to continue. When it’s done
, partnership and will be paid a quarterly thoughtfully and you can put assets together
UHRISTMH AC .| management fee to run the Susquehanna sta-  that fit well into easy combinations and man-
CASTING CROWNS . tions. age them effectively, we believe there’s a
Lifeson(] (Eeach Street/Reunion/PLG) B : The deal also includes performance incen-  great deal of benefit.”

— " #| tives that could ratchet Cumulus’ stake in the Dickey also said that he believes “there’s
partnership up to about 40%. The transaction ~ a great deal of consolidation left” for the ra-
is expected to close in the second half of 2006.  dio industry, adding that it isn’t as consoli-

“Susquehanna is one of the radio in- dated as many other industries.
dustry’s most admired companies because of

Compton 7

' ’ KANYE wssr Gaie Digger (Roc-A-Fella/IDIMG)
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cal revenue improved by 1%.
Nonspot revenue rose 4%.

The late-summer surge
helped the radio industry see
positive gains in Q3, offsetting
a slow July. For the quarter,
combined local and national
revenue inched ahead 1%, with
local ad dollars growing 1%
and national dollars remaining
flat.

Radio’s year-to-date perfor-
mance offers a picture similar to
Q3, with total revenue up 1%
during the first nine months of

REVENUE See Page 1>

tions in Madison,
Milwaukee and Eau
Claire, WL

Jones most re-
cently handled simi-
lar duties for Clear Channel/
Louisville. He replaces John
Gehron, who departed on
Oct. 21 after nearly four years
with Clear Channel.

“Earl’s accomplishments in
key leadership roles make him
a natural choice for this posi-
tion,” said Clear Channel Exec.
VP/Operations Charlie Rahilly,

has also worked for
stations in the Detroit
¥ and Washington, DC
markets. He joined
Clear Channel as Di-
rector/Sports Marketing in At-
lanta in 1998.

*“The Chicago area features
some of the greatest radio sta-
tions in the country,” Jones
said. “I am eager to work with
the very talented group of
people there, and I am ex-
cited about the opportunities
ahead of me.”

’%Jmsm {/ARON Soul Survivor (Def Jam/IDJMG) the quality of its assets and the quality of its SUSQUEHANNA Ses Papihi>- the Internet revalution.
URBAN AC COMPTON See Page 10
b
CHARLIE WILSOM Chariie Last... (Jive/Zomba Label Group)
] }GDSPEL
| " CICE WINANS Pray (Sony Gospel)
pCOBTRY September Radio | Jopes New CC/Chicugo RVP | ornines
KIITH URBAN Betier Life (Capitol) Revenue U 20/ I f. . E o o
fpShoaTh izt P L7 g nfinity Envisions
y Sarah Vance " : °
BRIAB CULBERTSON Hookin' Up (GRP/VMG) By Adam Jacobson B ) to whom Jones reports. “While
c R&R l';/'anag)eﬂl}em/"garketgg/Sa|es Editor gfaﬁcsegrfaﬁmr}/?ecords.com he will be missed in Louisville, GrOWth Fo"ow'ng
ajacobson@radioandrecords.com a ol i
REB THOMAS Lerely No More (Atiantic) Thanks to a resurgence in na- N aﬁl;;; ih?{:n?énh:ls named hehas C;everlnoelp]e::lt:aﬁh:n r;l'tarlz1 Stern s Depu rture
HDT AC o tional ad dollars, radio revenue 8t g . ! ]
" GREEN DAY Wake Me Up When September... (Reprise) A o . VP for the Chicago taking this step, leaves Viacom co-COO Leslie Moon-
e ———— e i e —~ enjoyed 2% growth in the o il Gaer Ay ity : = :
’ month of September, the RAB L 528 the £ (I)Epo h ves — who'll run Infinity Radio
NICKELBACK Phomgraph (_&oggjrunner//DJMG) d . see the company’s 3 for the folks in that under the new CBS Corp. um-
e reports. National dollars in Windy Citv cluster market” : ; )
creased 4% compared to the N y City :11 e Al i o brella when Viacom splits in
same month in 2004, while lo- = e two later this year — said on
based, as well as sta- industry veteran, Jones Tuesday, when Viacom released

its Q3 earnings, that he believes
the radio divis:en’s operating
margins will improve despite an
expected declire in the divi-
sion’s revenue when Howard
Stern defects ta Sirius Satellite
Radio next year.

“The loss of Howard Stern is
of slight concern to us, but the
margins on that show haven’t
been that great,” Moonves said
during Viacom’s Tuesday-morn-
ing earnings caonference call.
“Revenue will go down, but

INFINITY See Page 10
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*IN MEMORIAM

Longtime radio executive
Julian Breen, who created the
“Magic” soft rock format at
WMGK/Ph ladelphia in
the mid-197Gs, died on
Oct. 29 after a short
battle with cancer.
He was 63.

Breen was Pro- T
duction Director Xk
and Asst. PD un-
der legendary pro- b
grammer Rick Sklar
at WABC/New York
from 1968-1971, during the
station’s Tor 40 heyday. Breen
went on to programming suc-
cess at KYA/San Francisco

Chicago radio veteran Har-
vey Pearlman, who was be-
hind the lzunch of Infinity
Oldies ou:let WJMK and
served as VP/GM of that sta-
tion for 15 years until step-
ping down in 1998, died Oct.
27 at Duke Jniversity Hospi-
tal in North Carolina after a
long struggle with cancer. He
was 72.

A native New Yorker, Pearl-
man was a ‘ongtime manager
for Infinity Broadcasting under

Industry Mourns As Breen Passes

~ hons.

Chicago Radio Vet Peariman Dies

but is perhaps best-known for
his run as programming chief
at Greater Media, where he
created the “Magic” for-
mat that was later
copied by stations
nationwide.

Breen most re-
cently headed Breen
Broadcast, a consult-
ing service that pro-

vided Arbitron anal-
ysis for management,
mergers and acquisi-

A public memorial service
may be scheduled, but no
plans were firm at press time.

then-CEO Mel Karmazin. Pearl-
man’s Chicago radio career
began in 1974 and included
management stints at WDHF
and WMET.

Following his distinguished
Windy City radio career,
Pearlman moved to Tampa in
1998 to oversee Infinity’s sta-
tions there. He retired to Flori-
da’s Gulf Coast a year later.

No details regarding services
for Pearlman have been an-
nounced.

—

85 Years on the An

s

L

The Associated Press’ radio division on Oct. 28 saluted KDKA/Pittsburgh's 85th
year of broadcasting with a special plaque. The two joined forces on KDKA's first
broadcast day. when AP delivered the Harding-Cox presidential-election resuits,
and they continue to work together today. Seen here are (I-r) Infinity/Pittsburgh
Market Manager & KDKA Sr. VP/GM Michael Young, Infinity/Pittsburgh VFP/
Programming Keith Clark, KDKA PD Steve Hansen and AP Radio Regional Radio
Exec. Kevin Daiton and GM Thom Caliahan.

‘ ‘ Don Gosselin, PD of

WJIMZ/Greenville Taps Crumbley As OM

Cox Radio has named veteran
programmer Steve Crumbley
OM of Urban AC WJMZ (107.3
Jamz)/Greenville, SC, effective
Dec. 1. He replaces Tony Fields,
who is now OM of Cox’s Urban
WEDR and Urban AC WHQT in
Miami.

Crumbley was most recently
OM of Cumulus’ Mobile cluster,
as well as PD/afternoon host of
WDLT. He has a long history of

programming in the Urban for-
mats and is best-known for his
stints at WOWI/Norfolk and
WXYV/Baltimore.

“I am very excited to have
Steve join our staff,” Cox/Green-
ville, SC VP/GM Steve Sinicropi
said. “Steve is a terrific competi-
tor, leader and strategic thinker.
He has a terrific record of consistent

CRUMBLEY See Page 8

\
| Sean McManus, who has
served as President of CBS Sports
] since 1996, has added du- [
ties as President of CBS
l News. He'll oversee the
network’s news and
‘ sports divisions, reporting
to Viacom co-President/ §
c0-COO and CBS Chair- |
‘ man Leslie Moonves. d
McManus succeeds An-
| drew Heyward, who will
‘ assist in the transition be-
fore departing CBS at the
{ end of the year, when his contract
expires.
| “Sean McManus is a superb ex-
; ecutive, a great leader and a fierce
competitor whose pedigree for
excellence in live-event program-
ming is well-known,” Moonves

McManus

| McManus Made CBS News Chief

said. “Under his leadership CBS
Sports has moved over the past
decade into the No. 1 po-
sition in its field, and the
quality of what we put on
the air is the very best in
the business.
| ”I believe Sean’s back-
ground has prepared him
.| well for the significant
tasks that face us at CBS
News, and 1 am very
pleased that we have such
a brilliant executive with-
in our management team who can
take on this crucial role.”
McManus, who is the son of
legendary sportscaster Jim Mc-
Kay, began his broadcast career in
1977 at ABC Sports as a production

McMANUS See Page 10

WRRK/Pittsburgh Gives Birth To 'Bob FM'

Steel City Media on Tuesday morning flipped Classic Rock WRRK/

| Pittsburgh to Adult Hits as “Bob FM,” using the positioner “We play
anything.” Joel Folger, who consults Bob FM stations in larger mar-
kets, created the playlist for WRRK.

WRRK PD John Robertson said, “My staff and I are looking forward
to nurturing Bob FM and achieving great things.”

The revamped WRRK kicked off with Warren Zevon’'s “Werewolves

of London,” followed by Bon Jovi’s “Livin’ on a Prayer.” The open-
ing-day playlist also included tracks from Roy Orbison, Kool & The
Gang, Madonna, Aerosmith and Switchfoot.

“Gosselin Helps Rebuild CC/New Orleans

" He's appointed cluster Director/Ops, WODT & WRNO PD

| Clear Channel/Toledo’s
Rock WIOT and AC WRVF
| (101.5 The River), will help
rebuild the company’s op-
erations in Hurricane
Katrina-ravaged New Or-
leans: He’s been named
Director/Operations of the
cluster — comprising Gospel
KHEV, Country WNOE,
Sports/Talk WODT, Ur-
ban WQUIE, Classic Rock WRNO
and Gospel-Urban AC combo
WYLD-AM & FM — as well as
PD of WODT & WRNO.
The appointment marks a re-
| turn to Louisiana for Gosselin,

wwWw americanradiohistorvy com

i
Gosselin

who previously served as
OM of Citadel’s six-station
Baton Rouge cluster. He
takes on duties previously
handled by Clear Chan-
nel/New Orleans OMs
Carla Boatner-Ferrell and
Jim Owens. Boatner-Fer-
rell is now PD of Pre-
miere’s The Steve Harvey
Morning Show, and Owens
is at Sandusky / Phoenix.
“I used to compete against [CC
Regional VP/Programming] Bob
Murphy, and I guess I was making
his life difficult, and vice versa,”
Gosselin said. “This opportunity
GOSSELIN See Page &

Athans Appointed
Air America EVP

Democracy Radio co-founder
and former CEO Tom Athans has
been named to the newly created
position of Exec. VP at Air Amer-
ica Radio.

Athans will head up AAR’s
recently launched syndication di-
vision and oversee tha New York-
based liberal Talk network’s
Washington, DC offices. He'll re-
port to AAR CEO Danny Gold-
berg for the network’s fundraising
efforts and to network President
Gary Krantz for all AAR pro-
gramming and network issues.

“We are extremely pleased that
Tom has joined Air America,”
Goldberg said. “He comes to us
with a proven record of success as
one of the pioneers of the format,
and we are certain that he will
make a strong addition to our

team.” .
ATHANS 5ee Page 8

0'Neil Returns To
Kiss/Buffalo As PD

stalled Sue ONeil
as the new PD of
heritage CHR/
Pop WKSE (Kiss
98.5)/Buffalo.

She’s no strang-
er to the position,
having program-
med the station
from 1995-2000.
Since then she’s continued as OM
of WKESE, as well as clustermates
Rhythmic Oldies WWWS-AM and
Hot AC WTSS (Star 102.5).

ONeil retains her OM duties but
will relinquish the PD stripes at Star
102.5. She replaces immy Steele,
who exited in August.

O’NEIL See Page 10

Universal Nomed
CKEY/Buffalo PD

Niagara Radio has upped Dave
Universal from consultant for
CHR/Pop CKEY
(wild 101)/Buf-
falo to PD of the
station. He re- |
places Rob White, §
who has depart- §
ed after 14 years
to become Mar-
keting Director of |
CHTZ/St. Cath-
arine’s, ON.

Universal, who recently be-
came a father, told R&R, “It's
been the best time of my life.
There is truly ncthing in the
world like being a daddy! I
started helping out at CKEY back
on Aug. 15 and have really en-
joyed doing all the music again.”

Universal spent 17 ygars across
the street at rival WKSE (Kiss
98.5)/Buffalo but left in January.
He joined CKEY as U.S. Music &
Marketing Consultant in May.

Universal
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New NAB Chief Promises
Hands-0n Approach

Group plans event to honor Fritts

n his first meeting with the NAB’s board of directors, in-
coming NAB President/CEO David Rehr on Oct. 27 vowed
that his lack of broadcast-industry experience will not affect
his ability to work as an effective advocate for broadcasters.

Responding to criticism he’s
faced since coming over from the
National Beer Wholesalers Associa-
tion, Rehr said, “Some of you may
be thinking, ‘What does this beer
guy know about radio and televi-
sion?’

“Well, in all honesty, more than 1
knew about beer when I went to the

National Beer Wholesalers Associa-
tion. And if you ask beer wholesal-
ers, they will tell you that | was a
very passionate advocate for their
interests.”

In fact, Rehr said his years of ex-
perience navigating the Washington
political landscape are the top qual-
ification he brings to the job. “What

1 do know is lobbying,” he said. I
know how to make a message sim-
ple to communicate with a busy
policymaker, how to form lasting
relationships with members of Con-
gress and how to ask for support
when I need it.

“As beer wholesalers can tell you,
Idon’t take no for an answer when it
comes to advocating on behalf of my
association on Capitol Hill.”

REHR See Page 6

Senators Criticize FCC Plans

Hurricane-relief allocations questioned

n a letter to FCC Chairman Kevin Martin, Sens. Richard
Shelby and Barbara Mikulski — the Chairman and Rank-
ing Member, respectively, of the Senate Appropriations Com-
mittee — questioned Martin’s plan to allocate $211 million
of the agency’s Universal Service Fund budget toward rein-
stating telecommunications service in areas affected by Hur-

ricane Katrina.

USF funding is allocated every
year to ensure that rural areas and
low-income households have access
to telephone service, and the sena-

tors said Martin may have violated
the FCC’s appropriations conditions
by not notifying Congress of the
funds shift within 15 days.

While the FCC isn’t commenting
on the letter, a commission insider
told R&R that the senators’ concerns
may be unwarranted, since “the
money is only going to people who
otherwise already qualify for it.”

The senators also questioned
Martin’s announced plan to form a
Homeland Security Bureau, saying
such changes must be submitted to
Congress for approval. The FCC

FCC See Page 6

Radio One To Launch Talk Network

n an interview with the Boston Globe, Radio One CEO Alfred

Liggins confirmed that his company and Tom Joyner Show syn-
dicator Reach Media, in which Radio One owns a controlling inter-
est, plan to launch a new Talk radio network on as many as 10 Ra-
dio One O&O0s, including stations in Washington, DC; Detroit; and
Baltimore. Liggins said the new network, set to launch next year,
will also be made available to non-Radio One-owned stations.

Liggins told the newspaper that, though the final programming
decisions haven't been made, the as-yet-unnamed network will pro-
vide stations with weekday talk shows targeting the African-Ameri-
can community. The prospective lineup reportedly includes programs
hosted by activist Rev. Al Sharpton and Atlanta-based sports talk-
ers Doug and Ryan Stewart, a.k.a. 2 Live Stews.

Clear Channel Outdoor IPO Terms Set

Clear Channel has set the terms for its initial public offering of
wholly owned outdoor-advertising subsidiary Clear Channel Out-
door. In an SEC filing this week CC said it hopes to raise as much
as $885.5 million with the IPO. Under the proposed plan Clear Chan-
nel would sell 35 mitlion class A shares in Clear Channel Outdoor
at between $20 and $22, and CCO would trade as “CCO” on the
New York Stock Exchange.

Goldman Sachs, Deutsche Bank Securities, JPMorgan, Merrill
Lynch and UBS are the underwriters for the IPO, and each has the
option to purchase an additional 5.25 million shares in CCO to cover

overaliotments. Following the IPO, Clear Channel will own all of Clear
Channel Outdoor's class B shares, accounting for 90% of company
ownership. The IPO’s expected net proceeds of $700.1 million will
be used to repay debt, CC said in the filing.

Arbitron Makes Diaries More Media-Neutral

n Arbitron Advisory Council member this week told R&R that
Arbitron has made a slight change to the language that appears
on the inside cover of its standard diaries. The change is intended to
help diarykeepers record the type of radio listening they are doing.
The council member said the statement asks diarykeepers to write
down any radio listening, even if it's to sateliite or Internet radio.
Arbitron has previously stated that it seeks to include listening esti-
mates for broadcast stations’ internet streams and satellite.

NRG Media Merger Complete

RG Media said Monday that it has completed the previously

announced merger of NewRadio Group’s and Waitt Media’s
radio assets. NRG Media now owns 88 radio stations, the Waitt Farm
Network and the Waitt Radio Network. The company’s portfolio in-
cludes stations in liiinois, lowa, Kansas, Minnesota, Nebraska, South
Dakota and Wisconsin.

Charles River Broadcasting Puts Stations Up For Sale
&R confirmed with a Charles River Broadcasting board mem-
ber on Oct. 27 that the board has decided to put the company's

five radio stations — Classical WCRB/Boston, News WCNX and

Classical WCRI in Providence, and Classical WFCC and Classic

Continued on Page 6
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BEING THE FASTEST GROWING MORNING SHOW IN SYNDICATION

LAST WHEREABOUTS: | ALIAS:

2
HOUSTON, LEXINGTON, BILOXI, THE RADIO
LAKE CHARLES, BATON ROUGE, “gawds 4
s NEW ORLEANS, KILLEEN-TEMPLE

I | BEWAREY KNOWN T0-

TOP 25-54 ADULT RATINGS WHEREVER THEY GO
DOMINATE THE MALE 25-54 DEMO EVERYWHERE THEY ARE HEARD

WIN TOTAL AUDIENCE 12+ WITH NO REMORSE

TO HARBOR THESE OUTLAWS OF THE FM DIAL, CALL 225-343-5290 OR EMAIL MLE@ECK-LAW.COM
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Rehr

Continued from Page 4
Rehr said he intends to seek guid-
ance from all sectors of the broad-
castindustry and plans to meet with
local station operators and state-
broadcast-association executives
during his tenure. He also praised
his predecessor, outgoing NAB Pres-
ident/CEO Eddie Fritts, as a “great
leader” and said, “I will work hard
to build on Eddie’s legacy.”
Rehr’s first day on the job is Dec.

Continued from Page 4

Radio Board Talks HD

During the NAB Radio Board’s
Oct. 27-28 meeting, iBiquity CEO Bob
Struble updated members on the on-
going industry rollout of HD Radio
and said adoption is “accelerating
rapidly.” He noted that 40 stations are
already multicasting HD streams and
said a number of electronics manu-
facturers are ramping up production
of HD Radio receivers.

NAB Sr. VP/Science & Technolo-
gy Lynn Claudy briefed the board
on two possible methods of identi-

Rock WKPE in Cape Cod, MA — up for sale. CRB board member
Herb McCord said some or all of the stations may be sold and that
it's unlikely a single buyer will take all five properties. With the deci-
sion to sell, McCord will be overseeing the stations. CRB CEO Bill

Campbell is on medical leave.

Media Venture Partners’ Tom McKinley and George Reed will so-
licit bids for the five stations. While CRB has decided not to require
WCRB's buyer to keep the station’s Classical format, it will require
the next owner to place a Classical format on a secondary HD Ra-

dio channel.

McCord did not rule out the possibility that Charles River Broad-
casting will opt not to sell any of its stations. “This is not by any
means a fait accompli’ he told R&R. “We have a sense of what
the value of our stations is, based on the appraisal we received. |
WCRB is profitable, and there is no external cause for the decision |

Continued on Page 9

fying HD Radio multicast programs,
and board member Bill Hendrich
announced that Cox Radio is plan-
ning to host a consumer focus group
in November to test which method
will work best from the consumer
standpoint.

NAB Radio Board Chairman
David Field, meanwhile, announced
that the NAB's radio-station mem-
bership has reached an all-time
high.

Additionally, NAB Joint Board
Chairman and Bonneville Interna-
tional CEO Bruce Reese announced
that the group is planning an event
for March 1, 2006 to honor Fritts for
his 23 years of leadership. No fur-
ther details of the event were avail-
able.

FCC

Continued from Page 4
source noted that the FCC has so far
only announced its intention to form
suchabureau and hasn't taken steps
to enact the plan.

“There’s nothing to stop us from
planning, but no proposal has yet
been sent to Congress,” said the
source. “All we've done is announce
the concept, and I don’t see why that
would be a violation.”

Jimmy Steal
Vice President

of Programming,
Emmis Communications
Programming Director
Power 106

Los Angeles
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“PD Advantage Is the Single
Most Useful Tool | Have”

"PD Advantage® gives me quick insights into what
is happening on my station—and o my competitors
too. The Cume/TSL grid takes all the mystery
out of what we need to achieve our longferm

ratings goals.

Find out what PD Advantage insight can do for your station—contact your Arbitron
representative or drop an e-mail to gary.marince@arbitron.com.

© 2005 Arbitron Inc. 05-PRG-324 PD Advantage® is a registered mork of Arbitron Inc.

(J) advantage

When You Know More, You Program Better

“PD Advantage is easy to use and gives me
actionable information in important areas such as
tracking my 100+ QH diary holders and week-
by-week diary returns. The Diary Comments are
always insightful and often entertaining.”

www.ArbitronRadio.com
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Al transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® FM CP/Gibson, GA $26,750

® KROR-FM/Hastings, NE swap for KLIQ-FM/Hastings, NE
® KLIQ-FM/Hastings, NE $700,000 (following swap)

® WJCA-FM/Albion, NY $350,000

* WMJQ-FM/Brockport, NY $4 million

® WSRC-AM/Durham (Raleigh), NC $1.2 million

* WQAK-FM & WYVY-FM/Union City, TN $900,000

® FM CP/College Station (Bryan), TX $10

® KPOW-AM/Powell, WY $550,000

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

| e Multistate Deal

KFFG-FM/Los Altos (San Jose), KNBR-AM &
KFOG-FM/San Francisco and KTCT-AM &
KSAN-FM/San Mateo (San Francisco), CA;
WNNX-FM/Atlanta and WWWQ-FM/College
Park (Atlanta), GA; WISG-FM/Fishers,
WFMS-FM/Indianapolis, WAVG-AM/Jeffer-
sonville (Louisville), WJJK-FM/Noblesville
(Indianapolis), WQKC-FM/Sellersburg (Lou-
isville) and WZZB-AM/Seymour, IN: KCJK-
FM/Garden City, KCFX-FM/Harrisonville and
KCMO-AM & FM/Kansas City, MO: WRRM-
FM/Cincinnati, WMOJ-FM/Fairfield and
WYGY-FM/Lebanon (Cincinnati), OH: WGLD-
AM & WSOX-FM/Red Lion and WSBA-AM &
WARM-FM/York, PA; and KIKT-FM/Cooper,
KLIF-AM & KTCK-AM/Dallas, KYNG-AM/
Denison-Sherman, KPLX-FM/Ft. Worth
(Dallas), KGVL-AM/Greenville, KDBN-FM/
Haltom City (Dallas), KRBE-FM/Houston,
KKLF-AM/Richardson and KTDK-FM/Sanger

(Dallas), TX

PRICE: $1.2 billion

TERMS: Stock sale. Cumulus will contribute its two FM
stations in Houston and two FM stations in Kansas Cily in
return for membership interest in the partnership (details
below, in the comment line).

BUYER: Cumulus Media Partners, headed by Cumulus
Media Chairman/CED Lew Dickey. Phone: 404-260-6600. It
owns no other stations.

SELLER: Susquehanna Radio Corp., headed by President/
C00 Nancy Vaeth-DuBroff. Phone: 717-852-2132
COMMENT: Susquehanna Radio is selling its radio stations
to Cumulus Media Partners, a partnership comprising
Cumulus Media, Bain Capital, Blackstone Group and
Thomas H. Lee Partners, for approximately $1.2 billion.
Cumulus will provide management services to Cumulus
Media Partners, and Cumulus will initially own approxi-
mately 25% of CMP. With performance incentives,
Cumulus can increase its stake in CMP to approximately
40%.

- Dollars to Date: $2,774,276,391
(Last Year: $1,831,332,950)

Dollars This Quarter: $1,369,757,581
(Last Year: $374,876,468)

Stations Traded This Year: 776
(Last Year: 835)

Stations Traded This Quarter: 130

(Last Year. 194)
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FROM COMQUEST
SangSorter is the new way to analyze
ycur station’s callout research. Visual
triggars like Up & Down arrows, color
ccding and compatibility plotting
make it easy to see which songs fit
well together and meet listener’s
expectations.

One Stop Callout Analysis

SongSorter blends together your weekly callout research results with BDS, SoundScan and Internet data to
give vou a total picture of what's happening with specific songs in your market. You'll easily identify the hits
and the stiffs — more quickly and accurately than ever ktefore.

Drill Down Into Your Data.

Data tables and spreadsheets were fine when you had no other options. But now you have a choice:
SongSorter. Get a bigger bang from your callout research with SongSorter And the best part of all is that
___SongSorter is now available and free to all CemQuest clients.
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NEWSBREAKERS

Susquehanna
Continued from Page 1

Dickey acknowledged that his
company’s decision to team up
with investment partners rather
than go it alone helped it ultimately
beat out other bidders for Sus-
quehanna’s radio assets.

“This structure made a lot of
sense for a number of reasons,” he
said. “It enabled us to put on more
leverage than we would be com-
fortable with on the public side.
We needed to bring capital into the
business to do it, and this made
more sense than going out and
raising public equity at current
multiples.”

Dickey added that the deal, as
structured, gave Cumulus a chance
to do a transaction that his com-
pany believes is at “historically
low multiples, based on where
these assets have traded.”

Dickey had high praise for the
Susquehanna stations and staff. “A
chance to acquire a group of this
quality in terms of the people and
the overall assets we're bringing on
board comes up once in a very great
while,” he said.

Wall St. Approves

Describing it as a “landmark
transaction,” Harris Nesbitt ana-
lyst Lee Westerfield gave Cumulus
kudos for striking the deal. He be-
lieves the transaction will be
accretive for Cumulus and said it
gives the company a way to “off-
load” the underperforming Hous-
ton and Kansas City stations.

According to Westerfield, those

studio.

THEY'RE ALREADY DECKING THE HALLS waxL-M. in the
aptly named town of Santa Claus, IN, on Nov. 1 became this year’s first
affiliate of ABC Radio’s 24-hour all-Christmas programming. Seen here is
WAXL PD Jason Lents, getting into the holiday spirit in an already-decorated

four stations were “disadvantaged
startups” that have lost an esti-
mated $500,000 in station operating
income thus far in 2005 and repre-
sent a total “stick value” of $150
million.

Breaking down the deal, Wester-
field noted that Cumulus Media
Partners plans to fund the Sus-
quehanna transaction with debt at
nearly nine-times cash flow. The
equity from the private sponsors
and the Houston and Kansas City
properties allows Cumulus to
spend no cash in the deal. Sus-
quehanna is valued at nearly $1.2
billion, or 10.9-times projected SOL

Westerfield also noted that, strate-

gically, the Cumulus/Susquehanna
deal essentially doubles Cumulus’
SOl base under its management ar-
rangement. Cumulus’ annual man-
agement fee will be $4 million.
More important, Westerfield
said the deal repositions Cumulus
in large markets including Atlanta,
Dallas, Houston, Kansas City and
San Francisco, where operating
margins run higher. Cumulus gen-
erates $118 million in annual SOI,
at 36% margins, compared to
Susquehanna’s annual estimated

SOI of $110 million, at 50% margins. |

Additional reporting by Adam
Jacobson.

Continued from Page 6

to sell. We just have a fiduciary responsibility to the owners. There is no
time frame and no outside force driving this.”

AWRT Salutes Top 20 Sales, Marketing Women

merican Women in Radio and Television last week released its
second annual list of Sales & Marketing Women Who Rule in Radio

& Television. Included on the list are Interep Marketing Group’s Jill Albert;
KTUL-TV/Tulsa’s Marcia Baker; ABC Radio Sales’ Nancy Barre; the RAB’s
Mary Bennet; and Jana Cosgrove of Infinity Radio Sales. Also named
were KRBE/Houston’s Sherry Dollar, Interep’s Debbie Durben and Arbitron’s
Carol Hanley. All 20 nominees will be featured in the Q4 edition of AWRT’s
Making Waves magazine.

Westwood One Locks Up POP Radio Representation

U nder an agreement announced Monday, Westwood One will exclu-
sively represent all the advertising inventory for POP Radio, an in-
store audio-advertising provider that includes Pathmark, Winn-Dixie and
Eckerd among its customers. The deal, which goes into effect on Jan. 1
20086, also calls for WW1 to become a limited partner in POP Radio

Statistics Show Ganadian Recording Industry Suffering

he recording industry in Canada experienced its worst financial
performance in six years in 2003. with weak sales. a decline in new
releases and a huge drop in profits. That's according to data released iast
week by government agency Statistics Canada, which last conducted a
survey on the subject in 2003.

“Canadian labels reported just over $708.7 million in sales revenue in
2003, a decline of 20.5% since the industry’s peak in 1998, Statistics
Canada said. Recording companies issued 5,619 new releases in 2003,
down from 6,654 in 2000. Of the total releases in 2003, only 904 belonged
to Canadian artists, marking the first time in more than five years that their
output fell below the 1,000-release mark.

While sales of music recordings were on a downward trend in 2003,
sales of music-themed DVDs and videos doubled between 2000 and
2003 — but DVD and video sales accounted for only 4.5% of total rev-
enue,

Athans

[ Continued from Page 3

|
As CEO of Democracy Radio,
Athans helped develop and pro-
duce the syndicated Ed Schultz Show
and founded The Stephanie Miller
i Show, in association with WYD Me-
dia. Before joining Democracy Ra-
dio Athans was a staffer for the U.S.
Senate and House of Representa-

Kelly-Wickwire Manages Buckley/Syracuse

Judy Kelly-Wickwire has been elevated to VP/GM of Buckley Broad-
casting’s Syracuse cluster, comprising News/Talk WFBL and Old-
ies WSEN-AM & FM. She has spent 12 years as GSM of the stations.

Kelly-Wickwire replaces Doug Fleniken, who resigned after 18 years
with Buckley to relocate his family to the West Coast for parsonal rea-

sons.

“We wish Doug and his family well,” Buckley COO Joe Bilotta said. “His
time served with our group spans 18 years in both the Bakersfield and
Syracuse markets. We are confident in Judy’s ability to asseme the role
of General Manager. She has senior tenure in the market in her General
Sales Manager capacity and is well-known in the business community”

Compton
Continued from Page 1

So highly regarded is the veteran
White House correspondent that on
Sept. 11, 2001 Compton was the
only broadcast reporter allowed to
remain with President Bush on
board Air Force One when the plane
was unable to return to Washington.

A multi-award-winning reporter,
Compton will add another trophy
to her case later this month, when
she is inducted into the Radio Hall
of Fame. She was also recently
elected by an overwhelming major-
ity of her peers to a term as Presi-
dent of the White House Correspon-
dents Association. Her term will
start in 2007.

Compton has traveled around the
globe and through all 50 states with
presidents, vice presidents and first
ladies, reporting for all ABC News
broadcasts. Along with being Chief
Washington Correspondent for ABC
News, Compton also holds the title
of National Correspondent for ABC

News Radio, where she is heard by
millions of listeners daily on hun-
dreds of stations nationwide.

“As the R&R Talk Radio Semi-
nar returns to our nation’s capital
in March, who better to welcome
our attendees to Washington than
Ann Compton?” R&R News/
Talk/Sports Editor Al Peterson
said.

“Ann is the consummate DC in-
sider, having traveled the halls of
power through six administrations,
from Gerald Ford to George W.
Bush. We're truly pleased that Ann
has agreed to join us at TRS 2006 for
our 11th annual gathering to speak
to News/Talk radio executives
from across the country.”

The R&R Talk Radio Seminar
will take place March 2-4, 2006 at
the Renaissance Washington, DC
Hotel. Special early-bird registra-
tion savings are available now by
logging on to www.radioandrecords.
com and clicking on the “Con-
ventions” tab at the top of the

page.

tives. The Detroit native is married
to U.S. Sen. Debbie Stabenow of
Michigan.

“I'm very proud and excited to
join my friends and colleagues at Air
America,” Athans said. “The creation
of the progressive Talk format has

been nothing short of remarkable,
and Air America has played an over-
whelming role in the success we've
seen. I'm excited to join this very
dedicated group of piofessionals as
we strive to grow this new category
and reach new levels of success.”

Crumbley

Continued from Page 3

success. His leadership and expe-
rience will have an immediate
and significant impact on the
growth and continued success of
107.3 Jamz.”

Crumbley said, “Joining the
Cox Radio broadcasting team is
extremely exciting. Cox is one of
the country’s most solid broad-
casters. With superb leadership,
valued customers and dedicated
employees, WIMZ has all the
core ingredients for great suc-
cess. | look forward to working
with Steve, Regional VP Kim
Guthrie, [Format Captain] Jay
Dixon, Tony Fields and [Cox At-
lanta VP/GM] Tony Kidd in
strengthening our brand and po-
sition.”

www americanradiohistorv com

Gosselin
Continued from Page 3

came up, and he hired me. I'm just
relieved that we're now on the same
team and I don't have to compete
against lum anymore.

"It will be very difficult leaving
this chain [in Toledo] and a really
great group of people like [CC/
Cleveland Regional VP/Program-

ming] Kevin Metheny and [Sr. VP/
Programming] Genz Romano, who
have taught me so much, but I look
at this as a once-in-a-lifetime op-
portunity. This is not Radio 101;
this is a chance to be part of the re-
building of a cluster that has been
an integral part of ihe community.
To be asked to be a part of some-
thing trulv purposaful like this is
just awesome.”

National Radio: The two-hour ver-
sion of Envision Radio Networks’
The Rockin’ '80s welcomes WRCZ/
Albany, NY; KZPR/Bismark, ND;
WQBW /Milwaukee, WRVC/
Charleston, WV, WKTG/Evans-
ville, IN; WESP/Dothan, AL; and
KXLR/Fairbanks, AK. Envision
also adds WAAF/Boston as an af-
filiate to its guest-booking unit,
Guest Services, and WRVR/Mem-

phis as an affiliate to its BitXchange
and AudioXchange prep services.
Fox News Radio pacts with XM
to carry the Fox News Talk Chan-
nel, which will include program-
ming hosted by Fox News person-
alities Bill O'Reilly, Teny Snow, John
Gibson and Alan Colmes and audio
replays of such signature FNC TV
shows as The O Reilly Factor,
Hannity & Colmes and On the Record,
with Greta Van Susteren, beginning
in January 2006.
November 4, 2005 Radie & Records ® 9
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Infinity

Continued from Page 1
costsare also going to godown. So the
margins will probably increase, and
inradio that’s the name of the game.”

Moonves also boasted that Infinity
has proven itself “very nimble” in the
face of change, offering the division’s
success in launching 11 Adult Hits
formats as evidence.

Infinity Radio’s Q3 revenue in-
creased 2%, to $542 million, driven by
a 5% boost in the company’s top 20
markets. The radio division's operat-
ing income rose 1%, to $225 million.

For Viacom overall, revenue in-
creased 10%, to $5.9 billion, while
operating income rose 5%, to $1.4
billion. Viacom’s Q3 net income re-
bounded from a $487.6 million loss
(28 cents per share) to a $708.5 mil-
lion gain (45 cents), with the per-
share result falling right in line with
Thomson Financial analysts’ expec-
tations. Viacom’s Q3 operating in-
come rose 5%, to $1.4 billion. Free
cash flow increased 62%, to $879
million.

Viacom’s Q3 results were im-
pacted by damage from Hurricanes
Katrina and Rita that cost the com-
pany about $7 million in revenue
and $15 million in expenses, prima-
rily in the outdoor, television and
cable segments.

Additionally, Viacom recorded
$17 million in expenses due to its
ongoing plan to separate into two
companies.

Saga Revenue Rises

Q3 revenue for Saga Communi-
cations’ radio division rose 5%, to
$32.2 million, although operating
income fell 3%, to $9.5 million. For
the company overall, Q3 net income
declined from $4.3 million (20 cents)
to $3.4 million (17 cents), missing by
3 cents the 20 cents per-share con-
sensus estimate of analysts polled
by Thomson Financial. Saga attrib-
uted a majority of the decline to in-
creased interest expenses.

Saga’s Q3 net operating revenue

McManus
Continued from Page 3

assistant and associate producer. In
1979 he moved to NBC Sports,
where in 1982 he became the
youngest vice president in the his-
tory of the network.

In 1987 he joined Trans World In-
ternational — the television divi-
sion of International Management
Group, the largest sports market-
ing firm in the world — as Sr. VP/
US. Television Sales & Program-
ming.

rose 5%, to $36 million, but operat-
ing income fell 5%, to $7.9 million.
Free cash flow, meanwhile, jumped
85%, to $6.1 million.

Over at Jefferson-Pilot Commu-
nications, Q3 net income rose from
$13.5 million to $13.9 million. For
the company overall, including its
financial-services and insurance op-
erations, net income slipped from
$134 million to $131 million but was
flat on a per share basis at 97 cents.
The per share result beat by a penny
the 96 cents per share consensus es-
timate of analysts polled by Thom-
son Financial.

XM, Sirius Beat Street,
Despite Loss

Despite revenue growth, XM Sat-
ellite Radio’s Q3 net loss widened
from $120.1 million (59 cents per
share) to $134 million (60 cents). But
the per share result beat the 66 cents
per share loss expected by analysts
polled by Thomson First Call.

The company’s total revenue
more than doubled, from $65.4 mil-
lion t0$153.1 million, including $140
million in subscription revenue and
$5.3 million in net advertising sales.
EBITDA loss widened 12%, to $131.9
million, while operating loss in-
creased 9%, to $109.5 million.

XM's operating costs more than
doubled, from $48 million to $105
million, including a jump from $8.6
million to $28 4 million in program-
ming costs. Marketing costs rose
49%, to $99.2 million.

The subscription radio company
added 617,152 net new customers
during Q3 and reached the 5 million-
subscriber mark during the quarter.
XM said it’s still on track to end 2005
with over 6 million subscribers.

Company Chairman Gary Par-
sons said during his company’s Oct.
27 Q3 earnings conference call that
nearly six out of 10 car buyers whose
new vehicles include free-trial XM
subscriptions elect to become paying
subscribers when their trial ends.

“I'm very excited about the op-
portunities that lie ahead,” Mc-
Manus said. “CBS News is a truly
great institution, and its people
have defined excellence in broad-
cast journalism since the beginning
of the medium.

“Thebusiness is changing, and the
challenges are many. I'm confident
that, while maintaining the standards
and values of this great organization,
we can build upon its legacy and be-
come even more successful, competi-
tive and relevant to the viewers and
the nation we serve.”

Revenue

Continued from Page 1
2005. Local and national ad dollars
each increased 1% from January
through September.

The September results met the
expectations of Banc of America Se-
curities analyst Jonathan Jacoby,
who said that, based on his firm'’s
channel checks, radio revenue for
the top 25 markets improved by

10 @ Radio & Records November 4, 2005

more than 3% in September, follow-
ing nearly 4% growth in August.
Still, he said, “Given 2% overall ra-
dio growth in these two months,
implied growth for markets outside
the top 25 was flat to slightly nega-
tive.”

Jacoby also warned that Q4
trends are negative for national ra-
dio and that his 2% Q4 radio-
growth estimate could be too high.

Parsons revealed that of XM’s ap-
proximately 5 million customers, 4.4
million are “self-paying” subscribers
while 625,000 have promotional sub-
scriptions through recentautomobile
purchases. XM’s deals with rental-
car companies like Avis, Alamo and
Zip Car account for another 42,000
subscriptions.

Looking ahead, XM President/
CEO Hugh Panero noted that GM
has committed to building 1.55 mil-
lion XM-equipped vehicles for the
2006 model year, while Honda has
plans to build 550,000 XM-enabled
vehicles for 2006. He added that the
company’s factory-installation deals
with Toyota and Hyundai — which
will kick in for the 2007 model year
— will be “a very significant part of
our future in the coming years.”

Over at XM rival Sirius Satellite
Radio, Q3 net loss increased from
$169.4 million to $180.5 million, but
the per share result remained flat at
14 cents, beating Thomson Financial
analysts’ forecast of a 16 cents per
share loss.

While increased costsimpacted the
bottom line, Sirius’ revenue jumped
from $19.1 million a year ago to $66.8
million, as the satcaster added 359,294
new net customers during the quar-
ter. Broken down, that was 209,920
customers from the retail channel and
about 149,000 net subscribers from
new-car installations.

Sirius expects to end the year with
over 3 million subscribers. It ended
Q2 with just under 2.2 million cus-
tomers.

— Joe Howard

O’Neil
Continued from Page 3

“I'm really excited to be working
with Kiss again; they have an amaz-
ing staff,” O'Neil told R&R. "1 also
can’t say enough about Entercom —
seriously, I'm their biggest fan. Ev-
eryone — [President/CEO] David
Field, [Sr. VP/Programming] Pat
Paxton and [VP/Programming] Bill
Pasha — has been incredibly sup-
portive, and I'm really looking for-
ward to getting back into Top 40
again.”

ONeil started at Kiss in 1993 as
MD/night personality under then-
PD Brian Burns and worked her way
up to Asst. PD/middays before tak-
ing over as PD in 1995. Five years
later she moved across the hall to
oversee the flip of then-WMJQ to
Star 102.5.

“Althoughitis early, we believe Oc-
tober will be the worst month for
the quarter due to political advertis-
ing [that was seen in October 2004],”
he said. “We are not changing our
forecast at this point, but we are
keeping a close watch on what ap-
pears to be the start of a downward
trend.”

Wachovia Capital Markets ana-
lyst Marci Ryvicker didn't wait, re-
ducing her October industry-
growth estimate from 2% to flat per-
formance. She also lowered her Q4
growth estimate from 2% to 1%.
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What Defines

A Legend?

WIBC takes home 2005 Marconi honors

‘ach year at the NAB Radio Show the annual Marconi
... Awards dinner ends with the presentation of the Legend-
ary Station of the Year trophy. It’s an honor that any station
nominated truly wants to win because the fraternity of stations
that can rightfully be called legendary is a pretty exclusive club.

A legendary station is defined as one that has
a long reputation for honesty and reliability, a
real connection between its personalities and its
listeners and a demonstrated commitment to the
community it serves.

By that definition, this year’s winner of the
Marconi for Legendary Station of the Year is
clearly worthy of the
honor.

WIBC/Indianapolis
has been an integral part
of the city it serves for
nearly seven decades.
Signing on as a 1,000-
watt daytimer in 1938,
Emmis Broadcasting’s
hometown flagship is to-
day a 50kw powerhouse
that reaches listeners
across most of the state of Indiana, as well as in
portions of neighboring states, including Illinois,
Ohio and Kentucky.

Like most stations of its era, WIBC has
evolved from its roots as a full-service music and
conversation station to become a News/Talker
that continues to serve the Hoosier State and
beyond.

Jon Quick

RADIO NETWORKS
an r(
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At the programming helm of WIBC is Direc-
tor/Operations Jon Quick. The Midwest native
joined WIBC in 1996 after a career that began in
Eau Claire, WI and took him to stations across
North Dakota and Minnesota and included an
eight-year programming stint at another legend-
ary station, WCCO/Minneapolis, before he
landed at WIBC a decade ago.

Irecently caught up with Quick, who was still
celebrating the station’s win of not only the
aforementioned Legendary Station of the Year
award, but also the 2005 Marconi for News/ Talk
Station of the Year.

R&R: More thar a month later you still have a
grin plastered across your face. How was it going to
the podium not once, but twice, at the Marconi
Awards this year?

JQ: [ have to say that it was probably the ex-
perience of my career. For a guy like me, who
really has a passion for our format, winning the
News /Talk Station of the Year award was real-
ly terrific. Then to get the Legendary Station
award — and especially this year, to get it from
[outgoing NAB President/CEO] Eddie Fritts —
was really a Jot of fun. We're all very thankful
for and very proud of both awards.

Just one of a series of new features designed to
boost station revenues!

i

NO DAY AT THE BEAGH 18c News Radio correspondent Alex Stone reports from what has

become an all-too-familiar scene in the aftermath of Hurricane Wilma in Florida. He is seen here on
Naples Beach moments after the storm made landfall.

R&R: What brought you and WIBC together?

JQ: After a long run at WCCO I got a call from
Doyle Rose at Emmis — whom I knew from his
years in Minneapolis at WLOL — about an op-
portunity to program WIBC. I felt that it was a
once-in-a-lifetime opportunity to work fora ter-
rific company like Emmis and a great radio sta-
tion. Here it is 10 years later, and I still feel the
same way.

R&R: With Emmis being primarily a music-ra-
dio-focused company, do you ever feel like a pair of
brown shoes it a room full of tuxedos at the company
picnic?

JQ: T used to, because for a long time WIBC
was the company’s only News/Talk station. We
had KTAR/Phoenix for a while, before the trade
to acquire WLUP (The Loop)/Chicago. Now we
have News/Talk on KLBJ/Austin, and we have

“We want to be first,
but we want to be right,
and that is something
we preach all the
time.”

WwwWwW americanradiohistorv com

a new FM Talk station, KFTK/St. Louis, which I
consult and have been involved with in its de-
velopment.

One of the great things that [Emmis Presi-
dent/CEO] Jeff Smulyan lets us do is to get in-
volved in things that keep us challenged. Ac-
cordingly, I consult 12 News/Talk stations in
Canada for Corus Entertainment. Emmis allows
me to do that, and, frankly, I think I've learned
as much from the stations that I work with as
they’ve learned from me.

R&R: Tell us something you've learned from that
experierice.

JQ: There are similarities, but there are also
many differences to doing News/Talk radio in
Canada. Unlike in the U.S,, in Canada the poli-
tics are different from border to border. A show
like Rush Limbaugh’s would be difficult to do
there because the politics from Montreal to Van-
couver are so different. That was something I
had to learn that was very different from News/
Talk radio in the U.S.

R&R: What do you believe is the esseiice of WIBC
that helped earn the station its most recent awards?

JQ: First of all, it has to do with all the history
of the station and the fact that it has been around
now for almost 70 years. But even more, it has
to do with the fact that the station has always
placed a very high value on news and public
affairs. News is certainly important, but being
deeply involved in your community is just as im-
portant.

e
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If there is a thread that runs through all of the
stations that are called legendary, it’s the fact that
they are very close to their communities and that
the people on the radio station speak the lan-
guage of the community and are involved in it
personally.

R&R: Talk a little about your local lineup.

JQ: I've always found that the best person-
alities are locally grown. I like to say that they
speak the language of the community. We've
all had experiences with bringing the No. 1 tal-
ent in Boston or Dallas to town, and the first
time they mispronounce the name of a local
street, they lose credibility. I'm not saying that
doesn’t ever work, but I have found that the
best talents are generally people you find in
your own area.

Interestingly, with one exception, all of the
current personalities on the station did not come
from the field of broadcasting. Greg Garrison, for
example — who won the Marconi for Personal-
ity of the Year two years ago — is probably the
most well-known prosecuting attorney in this
part of the country. He was the legal analyst at
the station when I first came here, and [ thought
he’d make a great talk host. He’s been an amaz-
ing success both in popularity and ratings.

Our afternoon guy, Dave Wilson, does what
call topical entertainment. His approach is al-
most like a Leno or Letterman monologue, and,
indeed, he does come from a comedy back-
ground. He was with The Bob & Tom Show be-
fore moving to WIBC, and he also did stand-up
and was the opening act for Jay Leno for a long
time. He brings a tongue-in-cheek sense of top-
ical humor to the radio station.

Our moming guy is Jeff Pigeon, and he is a
seasoned veteran of the station. His sidekick,
Terri Stacy, was originally the station’s reception-
ist. In 1993 she won the WIBC Employee of the
Year contest, and her prize was getting to co-host
the moming show with Jeff for a week. She was
a natural and has evolved into a big personality
on the station. This shows that we have to be
willing to lock in different places for people
these days.

R&R: In a corporate radio world you are doing
radio much the same as it was done in the old days,
where the guy who owns the station is right down
the hall. Is that a blessing or a burden?

JQ: Occasionally both, and we joke about that.
I can see Jeff Smulyan’s office window from
mine. We do have some good-natured debates
about the polstics of the station now and then,
but that’s about it. He will occasionally make

suggestions, but there is never any pressure to
do something one way or the other from corpo-
rate. They have never said to me, “You have to
do this.”

R&R: You have expressed, in no uncertain terms,
your feelings about the importance of a solid local
news operation. How important is WIBC's news
product to the overall success of the station?

JQ: We would not have won these awards
without the news department, and we
wouldn’t have the ratings success we have
without it. The news operation is the heart and
soul of WIBC.

We also have Network Indiana, our state
news network, which is on 70 affiliates around
the state. We produce four live newscasts an
hour — two for WIBC and two for the network.
The acquisition of Network Indiana has allowed
us to have a much bigger news department than
you typically see at a radio station today. We
have 14 people in our news center and proba-
bly a half-dozen part-timers to cover WIBC and
the network.

We call ourselves the station that is live and
local first. We take pride in breaking stories. We
want to be first, but we want to be right, and that
is something we preach all the time.

We are live and on the scene as often as we
can be, and we're very visible in the communi-
ty with our people and our news vehicles. We
don’t wait until the top and bottom of the hour;
we will bring in our newspeople as guests on
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“The races are tighter,
the rankings are tighter,
but there is always room
for News/Talk stations as
long as they remain
locally focused and have
personalities who know
how to relate to and
communicate with their
audiences.”

our talk shows, depending on what is breaking
at the moment.

R&R: I suspect that when this article is published
you will get calls from radio managers around the
country who want to talk to you about selling the idea
of a 14-person radio news staff in 2005 and convinc-
ing corporate that it's worth it.

JQ: Keep in mind that the news staff includes
the people we need for Network Indiana along
with WIBC. Everyone in the news center works
on both the network and the radio station. Net-
work Indiana is a profitable business for us, and
it allows us to have a staff that's larger than what
it would be if we were staffing for WIBC alone.

We still do local news 24 hours a day at the top
and bottom of every hour. We're a proud ABC
News Radio affiliate, and we have a great rela-
tionship with ABC. We use its newspeople as our
own to expand and support our news operation.

R&R: As a guy who has been a self-described
News/Talk radio junkie for most of his professional
career, what do you hear out there today that you like
— and don't like — about Talk radio?

JQ: What I like about News /Talk radio is that
so many heritage radio stations are surviving,. I
remember 15 years ago hearing people say how
all the big AM stations were dying and wouldn’t
be around for much longer. Today, if you look
at the ratings, most of these stations are still high-
ly rated in their markets.

That proves to me that being dedicated to
doing great local news with strong personalities
is still vitally important to success. The races are
tighter, the rankings are tighter, but there is al-
ways room for News/Talk stations as long as
they remain locally focused and have personal-
ities who know how to relate to and communi-
cate with their audiences.

What I don't like is driving across the coun-
try and hearing the same thing. It used to be fun
to drive across a state and hear all the local ra-
dio stations from all the cities and towns and
hear their individuality. Today you can drive
across the country, and all the radio you hear is
the same and coming out of the same place.
That's disturbing to me, and that’s what will
cause the most harm to our industry: not remain-
ing distinctive in our own markets.

We carry Rush Limbaugh, and I certainly
think there’s room for network radio, but when
it comes at the expense of local personalities and
having everything begin to sound the same,
that's where we are going to run into trouble.

R&R: Where are we going to find the next gener-
ation of Talk radio hosts?
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“If there is a thread that
runs through all of the
stations that are called
legendary, it’s the fact
that they are very close
to their communities
and that the people on
the radio station speak
the language of the
community and are
involved in it
personally.”
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JQ: You have to look for them in nontradition-
al places. He may be a doctor or an attorney, or
maybe a cab driver or the kid in promotions
down the hall who drives the van. I used to take
a couple of days each month and sit in a hotel
room ina different small or medium market and
listen to people on the air there, just staying in
touch.

You can also go to comedy clubs and improv
galleries. You can often find people there who
canad lib on topical subjects. FM morning shows
in smaller markets can also be a good resource.
You just have to keep looking and networking
with other programmers.

R&R: Finally, looking ahead, do you think there’s
a future for traditional AM Talk radio on the FM
band?

JQ: Sure there is, especially since there are so
many young listeners out there who don't even
know the AM band exists. That's an area we
need to continue to work on. In the meantime,
we have to be more creative and innovative at
marketing AM News/Talk stations. It's not
enough anymore to run a TV spot and put up
some billboards. So, even though I think Talk
will expand on FM, [ don’t think that will be the
demise of AM.

RADIO
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Sports Matters
To College Guys

Knowing young adults’ likes could benefit radio

few weeks ago ESPN Research & Sales Development
Primary Research Associate Sarah McEvily shared Student
Monitor’s Q3 top 10 list with ESPN VP T] Lambert. Soon, thanks
to some e-mail forwarding, the research ended up in the hands

of R&R.

Student Monitor is a research supplier that
follows trends among students at colleges and
universities across the U.S. The firm regularly
offers spring and fall lifestyle and media stud-

ies, and it’s now added
quarterly interviews to
the mix. The informa-
tion Student Monitor
gathers is of particular
interest to radio stations
that appeal primarily to
young adults becauseit
highlights the TV
shows, musical artists, ( ¥
magazines, video games, Mark Chernoff
movies, DVD releases

and celebrities that matter most to young peo-

ple.
Tops Among Tomorrow’s Leaders

Student Monitor conducted telephone inter-
views with 600 college students at 50 schools
nationwide. The company first took a look at
what these young, impressionable minds are
watching on TV.

Top 10 Television Shows (College-Age Men)
Family Guy
College football

Professional football
Entourage
ESPN: SportsCenter
The Real World: Austin
Cartoon Network’s “Adult Swim” program-
ming block
King of the Hill
The Simpsons
Everybody Hates Chris
Top 10 Television Shows (College-Age Women)
The OC
Desperate Housewives
Laguna Beach
Grey's Anatomy
Lost
Family Guy
America’s Next Top Model
My Name Is Earl
Extreme Makeover: Home Edition
CSI

The lone program popular among both men
and women in this age group, according to
Student Monitor, is the somewhat risque ani-
mated comedy Fanily Guy, featuring a Rhode
Island family with a talking dog and a baby
that desperately wants to kill his mother.

On the female side, the top TV choices don’t
seem that far out of the ordinary, but sports

four-legged kind.

your trust.

lution and the airing of grievances.

passed down and shared.

all eise fails, hire a consultant.

LEADERSHIP

SPOTLIGHT

My perspective on leadership is somewhat unigue: in addition
to owning a production company and a radio station and host-
| ing two syndicated radio programs, | own a dairy farm in Massa-

chusetts. Needless to say, the challenges of directing the labors
of my two-legged employees are far more complex than for the

| believe that the qualities of good leadership are varied, but
several basic principles apply in almost every setting.

Trust: Create an atmosphere in which your employees know
they can trust you, and let them know that, in return, you expect them to be worthy of

Ethics: Make your company’s code of ethics and conduct in doing business abun-
dantly clear and demand that it be respected.
Motivation: Let employees know that what they do really matters, that you appreci-
ate it and that they have a stake in the success of the venture.
Communication: Poor lines of communication between employees and management
are the breeding ground of discontent. Set easy-to-follow guidelines for problem reso-

Mentoring: Create an environment in which knowledge and experience are readily

Lead by example: Foliow your own rules and work harder than anyone else. And, if

—Doug Stephan, host, Doug Stephan’s Good Day

Each week R&R invites successful people in and outside the radio and recording
industries to share their thoughts on defining and communicating leadership.

programming dominates with college-age
men. Has Sports Talk radio capitalized on this
fervor for sports programming?

WFAN/New York — one of the nation’s
most successful Sports stations — scored a 2.0
share among men 18-24 in the summer 2005
Arbitron survey, compared to a 4.8 share
among men 25-54 and a 5.9 share with men 35-
64. Crosstown WEPN (ESPN Radio 1050) also
had difficulty reaching men 18-24, as did big
Sports stations in other markets.

Student Monitor VP Josh Weil says media
preference plays a role in how university-lev-

el men choose to get their sports fix. “When
we look at radio, we don't see Talk radio or
Sports radio,” he says. “It’s not that the audi-
ence isn't into it; it’s just that the audience is
into other things. That's really the takeaway.
There are no outwardly negative statements
about radio.”

Research conducted by Student Monitor in
the spring confirmed that college-age men pre-
fer to watch sporting events on TV or attend
events in person rather than listen to sports on

Continued on Page 16
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Television's Most Popular Home
Improvement Host Is Now On Radio!

Debuting January 2006

Ty Pennington stole the show as the hunky, furHoving carpenter on TLC's Trading
Spaces, and he's been charming audiences since 2003 as lead carpenter on
ABC's Extremme Makeover: Home Edition. Now, radio audiences will be able to
enjoy Ty's take on a variety of topics to improve their homes, style, and lives.
From home improvement to self improvament, “Ty's Tips® provides valuable
advice delivered in the unique and humorous style of one of today's most popular
stars!

One :60-second feature with a :30-second commercial airs every day, Monday
through Friday.

Show features gardening, home and self improverment, and other types of
helpful tips.

818.377.530C
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Sports Matters Yo College Guys

Continued from Page 14

the radio. Online sports coverage through ESPN’s
broadband service also rated highly among
college-age men.

“At the end of the day, it's just not as enrich-
ing an experience [for college-age men] when
listening to sporting events,” Weil says.

Luring The Loyal Listener

Make no mistake: Bringing 18-24 males to
the table is a struggle for every radio station.
That's the demographic most likely to toss any
unsolicited mail from Arbitron and to fail to
respond to telephone calls seeking their par-
ticipation in ratings surveys.

But big Sports sta-
tions are making the ef-
fort to bring in those lis-
teners, even if it’s as
part of a larger group.
“We do events that are
designed to reach the
sports fan,” WFAN Pro-
motions Director Joce-
lyn Taub says.“1 don't
think there’s an age-ex-
clusivity issue in regard to that. We do a pre-
game show at Giants Stadium before every
home game, and, in that sense, we are target-
ing everybody. When we go to Mets games,
we're giving out stuff to everybody.”

Creating a tie between a particular team and
a radio station is a great way to bring in the
loyalists. If they're loyal to a team, they may
be loyal to the station most tightly tied to that
team. Weil notes that, among the college stu-
dents Student Monitors surveyed, those men
who do tune in to Sports radio are extraordi-
narily loyal.

“These are the die-hards,” he says. “If there
isa bright spot for radio, that’s it. These are the
guys with floor-to-ceiling New York Yankees
stuff in their dorm room or off-campus apart-
ment.”

WEFAN Operations Director Mark Chernoff
says a renewed interest in baseball among
young people, coupled with a strong passion
for football, has enabled the station to bring in
a younger audience while keeping its older
male audience happy.

Tm Lee

“There’s a big interest in football among
both younger and older males,” he says. “With
baseball, a lot of the older dads are bringing
in the younger kids, which we are happy to
see. At the ballpark, it’s not just a father-son
or father-daughter crowd — younger guys are
coming in groups.

“And I think they like hearing sports talk
and shows like [WFAN afternoon program}
Mike & The Mad Dog. Those guys know sports
inside and out. The stuff they talk about crosses
age lines and brings everybody in.”

Chernoff says that a few years ago he was
concerned about a lull among young men,
who appeared to be most interested in extreme
sports. Today, he says, baseball, hockey and
basketball are their key interests.

“We think the 18-24-year-olds who may
have abandoned Sports radio are back, and
they re interested,” he says. “College kids have
always liked hockey. The sport has never real-
ly had the number of fans other sports have,
but it does seem to attract a more youthful au-
dience.”

Winning With Wings

Another Sports station solid with men prac-
tically across the board is WIP/Philadelphia.
The longtime Sports Talker earned a 3.1 share
with men 18-24 in the summer Arbitron and
saw its strongest results among men 25-34.

“We do make a conscious effort to make sure
we talk to that part of our audience,” WIP PD
Tom Lee says of his 18-24-year-old listeners. "It
is not something that happens just by chance
or by luck. We know they watch sports. We
know they talk about things that guys typically
talk about.

“We have conversations. with our produc-
ers and talent every day to make sure we're
talking about things that not only reach a broad
audience, but also reach a younger audience
and relate to their lifestyle. We also try to im-
age the radio station to give it a vibe and a feel
that particular demographic can relate to.”

One way WIP has promoted itself to young-
er men has been with its hugely successful
Wing Bowl, held annually at Philadelphia’s
Wachovia Center on the Friday morning be-
fore Super Bow! Sunday. Last year the station
turned away 10,000 people at the door — at
5am.

This yearit'sa "virgin” Wing Bowl, so those

who have competed in past events are ineligi-
ble. “We've gone out to [area schools] LaSalle,
Temple, St. Joseph’s and Villanova to entice
young competitors to get into the event and
get them interested in the radio station,” Lee
says. “This is a great event regardless, but it
brings in those people to our radio station. It's
tailor-made for the younger audience.”

Then there’s Clear Channel’s KFAN (The
Fan)/Minneapolis, another longtime Sports
station that has over time developed an on-air
lineup that transcends age. “The beauty of The
Fan is that sports is the platform, but person-
ality radio is really the difference,” CC/Min-
neapolis Market Manager & Regional VP Mick
Anselmo says.

““We have personalities who are attractive to
men of all age groups, and some females too.
We have a young, hip mormning show that feels
like a Rock moming show. My personalities
talk about all kinds of topics throughout the
day — it's not just breaking down the sports
scores.”

Sex, Sports, Style

Student Monitor also took a look at the fa-
vorite magazines of college-age adults. For
men, Sports Hllustrated, ESPN: The Magazine,
Playboy, Maxim, Rolling Stone, Men's Health,
Tinte, FHM, Stuff and Car and Driver made up
the top 10. For women, it was Cosmopolitan,
Glamour, US Weekly, Teen Vogue, Fitness, People,
CosmoGirl, Entertainment Weekly, Allure and,
tied for 10th, Seventeen and In Touch.

When it comes to what college-age women
are reading, once again, there’s not much that’s
surprising. Nor is there with the men: Sports,
sex and cars rule. But male-driven radio pro-
gramming hasn’t become a staple with this
generation of guys, based on Student Moni-
tor’s research.

“We got a lot of questions about Howard
Stern,” Weil says. “We looked at the satellite
penetration of the college-student market, and
it is about 5%. We’ve seen that a lot of college
guys don'’t tune in to shows like The Howard
Stern Show. His show is really driven by the 25-
54 male, and that was a bit validated by our
research.”

Weil says one program in particular — the
Westwood One-syndicated Loveline — does
particularly well with the college set. “Beyond
that, it’s really single-digit percentages for

those who listen to Stern and Sports Talk ra-
dio,” he says.

“When we go to a college campus and ask
students about radio and what it means to
them, the first thing they’ll say is, ‘Coldplay,
Gwen Stefani and Kanye West.” They’re not
going to say, ‘1 can’t wait to hear Mike & The
Mad Dog today.” For them it’s still all about
music.”

“We have conversations
with our producers and
talent every day to make
sure we're talking about
things that not only
reach a broad audience,
but also reach a younger
audience and relate to
their lifestyle.”

Tom Lee

FEErIE

When asked about their favorite songs, the
students interviewed by Student Monitor pret-
ty much named acts found on CHR and Hot
AC stations around the globe: Kanye West,
Green Day, Black Eyed Peas, Kelly Clarkson,
Coldplay, Gwen Stefani, Staind, Jack Johnson,
Daddy Yankee and Shakira.

College students listen to about 10 hours of
radio a week. “It’s not like they’re not listen-
ing to the radio,” Weil says. “They’re just not
listening to Talk radio.” Student Monitor’s re-
search found that students listen to the radio
almost as much as they watch TV.

Weil also points out, “One of the things we
heard when we asked about TV was, ‘Oh, my
God, I'm so sick of reality TV." There is a lot of
negativity toward that kind of programming.
We don't see consistent negative statements
made about radio.”

EQUAL OPPORTUNITY PROGRAMMING o For

‘ )4
’s All
and, EVERYONE dreams!

“This show has the highest ratings ever seen by

Wimmer Research, a company that has conducted
several hundred radio program analyses since
about 1982.” —Roger Wimmer, from summary of perceptual study

For a demo, go to www.dreamdoctor.com or contact:

) RICK EYTCHESON (916) 715-9419 rickeytch@yahoo.com

Y Secure the show in your market NOW!
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M-F/9P-12M across all time zones!

More evocative Nighﬁime radio
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Ski with the Stars
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COUNTRY
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ROCKIES

it’s the Ultimate Backstage Pass!

A Music IubusTRY SPONSCRED FUNDRAISER FOR CANCER RESEARCH

Jan 28 - Feb 1, 2006

SKI ANE SOCIALIZE WITH TOP COUNTRY MUSIC STARS FOR 4 DAYS/NIGHTS AT THE
PREMIER CELEBRITY SKI EVENT IN FABULDUS CRESTED BUTTE, COLORADO.

The Stars

Top Country Music Artists and Songwriters g ve their time and talent to help win the war
agezinst cancer. Former headliners inzlude BIG & RICH, BROOKS & DUNN, CHARLIE
DANIELS, KENNY LOGGINS, DELBERT MCCLINTON, LORRIE MORGAN, WILLIE
NELSON and GRETCHEN WI_SON. Artisis who have participated include SHERRIE
AUSTIN, BLACKHAWK, SUZY BOGGUSS. BILLY DEAN, COWBOY TROY, ANDY
GRIGGS, ROBERT EARL KEEN, LONESTAR, KATHY MATTEA, JO DEE MESSINA, TIM
RUSHLOW, PAM TILL S, LARI WHITE, CHELY WRIGHT and TRICK PONY.

The Activities
DAYS
L FT TICKETS, LESSONS and RACE CLINICS
Da ly breakfasts, lunches, cocktail receptions and dinners

MOUNTAIN EXCURSIONS - Crcss-country ski, snowmobil2, snowshoe, horseback
ride ard spa massages

CEL=BRITY SKI RACE - Fur for all levels of skiers as artists captain teams of racers

NIGHTS
CONCERTS - Nightly concerts a-e offered in a variety of formats ranging from acoustic
fireside gatherings to full-blown stage productions.

CELEBRITY BARTENDER NIGHT - Nashwvlle’'s stars take over 5 Crested Butte bars
wkhkere artists perform and take requests.

Jain in the Fun...Bring Your Family...
Ali adults receive a Goodie 3ag - warth over  $1,000 - that includes skis cr a snow-
kaard, souvenir clothing and much more.
Deily activities are offered for chilcren age 4 and older.

All proceeds g> to:

BRAMEES WILLIAMS PRESTON

MBORATORIE.‘-

For Reservations, Information & Updates _
Cali the T.J. Martell Foundation 615-256-2002 or visit www.citr.org B e A .o

AN ™I VANDERBILY CANCIE TNTE

. All Cditatry in th= Rockies
procaazls benefit the T.J.
Martstt Foundztion, a
nonprad t organization that

p suppcrts research in the

"“Fran=2s Williams Presteon
Labe >f the Venderbi t-
Ingremy Zancer Center.

Sponsared By:
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iMesh Goes Legit

Once-notorious peer-to-peer debuts legal service

fter agreeing more than a year ago to pay RIAA record

labels more than $4 million in damages and change its
ways forever, peer-to-peer iMesh relaunched Oct. 25 in a new,
all-legal version, iMesh 6.0. It’s a pretty package, though the ser-
vice is limited for now (see story, this page). But 6.0 could rep-
resent a new life for a once-notorious company — and, perhaps,
convert some hard-core P2P traders to paying customers.

IMesh launched in 1999 as a centralized P2P
and in 2002 became a decentralized FastTrack
client. Though it was one of the first P2Ps to
follow in the original Napster s feline footsteps,
iMesh wasn’t sued for copyright infringement
until 2003. That iMesh is based in Israel may
have had something to do with that, but, after
a visit to Capitol Hill by pugnacious then-
iMesh CEO Elan Oren in which Oren all but
dared the labels to sue, 18 RIAA labels obliged,
filing suit against iMesh in September of 2003.

By July 2004 Oren was gone, and iMesh set--

tled with the labels under an agreement that let
it keep operating as a P2P until it could, said the
RIAA, “migrate to an online business that
abides by U.S. copyright laws.” IMesh has now
finished migrating, and I spoke on the day of
the relaunch with iMesh Exec. Director Bob
Summers about what's changed.

Unclaimed Content

Summers said, “Part of that which differen-
tiates iMesh from many, if not all, of the other
services is the continued access to Gnutella and
the unclaimed content on Gnutella.”

“Unclaimed content” has not been regis-
tered with iMesh as copyrighted material.
Such content is freely available on the new ser-
vice if Gnutella returns it in the search results.
“Claimed content,” @ the other hand, has
been registered with iMesh and will be either
sold there or blocked, as the copyright owner
dictates.

Referring to the MusicNet catalog that forms
the basis of iMesh’s library, Summers said,
“The basic claimed tracks, roughly 2 million,
that are generally available on most of the cur-
rently active services on iMesh are supple-
mented by continued access to music that was,
and thgrefore continues to be, part of the peer-
to-peer experience.”

Only unclaimed content can be pulled in
from Gnutella, so any major-label music that
has been registered and isn’t authorized for
online distribution — for example, music from
The Beatles or Led Zeppelin — doesn’t show
up in iMesh search results.

The new iMesh is in free-trial mode right
now and offering only tethered MusicNet
downloads and filtered Gnutella results, but
it will ultimately be a full digital-music service
with subscription and “to-go” options and
community features. And Summers believes
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the new iMesh will be able to change the hab-
its of iMesh P2P users.

The Search Experience

About research done with current iMesh us-
ers, he said, “The result, not surprisingly, is that
the dominant downloads tend to be — and, I
think, will continue to be — chart-based down-
loads [that is, the popular songs that tend to
be available legally in the MusicNet catalog].
[ wouldn’t expect that it would skew dramat-
ically to lesser-known or unclaimed artists and
content.

S

“The simple matter of
erasing that which is
unpleasant about the peer-
to-peer experience today is
in itself a great step
forward.”

“It's a matter of knowing that you can search
and go anyplace you want with it and that the
engine is sufficiently robust to support that
search. Our view is that, whether it is used ful-
ly and actively by the majority of our users,
the ability to search broadly was fundamental
to what was attractive about peer-to-peer. It
was much more than ‘free.’

“So we continue that experience, and, un-
like most new businesses, every one of our
users is an educated peer-to-peer user and
someone who knows the experience and
knows the search possibilities.”

And those are the customers iMesh 6.0 is
reaching for right now: the committed base of
iMesh users. “That’s the primary target,” said
Summers. But, I wondered, don’t iMesh fans
have a problem with the*idea of paying for
content they've become accustomed to getting
for free?

“Not at this stage of the conversion,” Sum-
mers replied. “There could be questions and a
need for clarification down the line, and we
have addressed that by committing that that
percentage of users who need help in under-

Test-DrivingiMesh 6.0

On Oct. 25 peer-to-peer iMesh relaunched with iMesh 6.0, a new le-
_ gal service based on the 2 million-plus-track MusicNet catalog. | took
- the new program for a test drive shortly after launch and found it at-

. tractive and easy to use, though still limited.

c IMesh 6.0 opens to an iTunes-iike screen with basic left-side navigation buttons
i that include “My Library,” “Search iMesh,” “Discover” and “Community.” Signup
is required, but all iMesh initially asks for is an e-mail address. Once the account
is created, iMesh invites the user to create a profile and upload a picture, but
¢ how much to reveal is up to the individual. The option to have the profile displayed
i 1o other users defaults off, as it should.

Hide & Seek

Right this minute iMesh has full search capability, tethered MusicNet downloads
© that are locked to the computer they're downioaded to — this is called by iMesh a
“limited-ownership subscription,” a term | rather admire — and free, but heavily
filtered, Gnutella content.

| found the sign-on function a little erratic — at one point iMesh was signing me
off and back on again every few seconds — but most of the time things were rea-
sonably stabte. Search results come back quickly and are identified as music or
i video with icons that are also color-coded, with gold indicating paid content and
. green the free stuff.
| Downioading MusicNet tethered downloads is quick and easy, and downloads
can be played right from the downioad screen or, if you like, automatically loaded
into a “Quick Play” playlist.

Green results, by way of Gnutella, are less predictable. First, mistyped versions
of popular tracks tend to show up as free downioads — “Since You've Been Gone”
shows up as free alongside the legal, tethered “Since U Been Gone.”

Gnutella downloads get a one- to five-star availability rating (as do MusicNet down-
loads, which all get five stars), but | found even five-star downloads of popular
i songs took some time, sitting in the queue while iMesh awaited a user to get the
i track from. This may be sorted out as the user base grows, however.

Meanwhile, occasionally a file is biocked entirely as a red “Copyrighted” mes-
i sage appears in the download queue. There's nothing wrong with that, of course
— it just means that the seams are showing a little on the fiitering software.

iMesh, You Mesh

IMesh has plans for advanced community features, and right now it offers a
“People Search,” screenabie by age, gender and location, while instant messag-
ing is “coming soon.” File-sharing between users will also be available, though only
files marked “Share” by the user witl be available.

The “Discover” pages are the prettiest things in iMesh, featuring a sleek and
simple layout with top tracks, albums and iMesh-created playlists at the top, fol-
lowed by short lists of new album releases and iMesh-recommended albums. The
genre pages are laid out along the same lines, and both the main and genre pag-
es feature handy drop-down boxes that let users jump directly to an artist page.

The artist pages, with bios and other info from All Music Guide, are attractive
and set up with tabs to view music by the album or by the track. Other tabs lead
to additional AMG info and a list of users who've put in their profile that they're
fans of that artist so, when IM is enabled, iMesh users will be able to easily send
messages to fellow fans.

When everything is up and running, iMesh will have offerings compatibie with
i those of most other legal services, and its packaging and brand name may well
I be appealing to reformed P2P users. The Gnutella results are interesting, but, for
g those who are seeking free stuff, it looks like that part of the service will ultimately
- be most useful for indie and unsigned content.
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standing what they’re converting to, or why

it was all music videos. Ultimately, that tran-

they're converting or what value is resident in
the new iMesh, will be referred to a live person.”

The Value Of Legal Music

About the value of legal downloading, Sum-
mers said, “The first step, of course, is that we
had to convince ourselves that there was a suf-
ficient value, and we had to build in to the sys-
tem values that would not only justify pay-
ment, but would offer a music-download al-
ternative that was highly competitive.

“We have the advantage of the unique pow-
er of P2P and the experience that is brought
by it in understanding the behavior of our us-
ers and knowing what they are looking for.

“The simple matter of erasing that which is.

unpleasant about the peer-to-peer experience
today is in itself a great step forward. The
spoofing is gone, the adware is gone, the spy-
ware is gone — advertising is gone, as a mat-
ter of fact.

“The iMesh revenue model is a pure play. It
is as pure a play as MTV was originally, when-

wWwWWwW americanradiohistorv com

sitioned, and perhaps when we talk a decade
from now iMesh will have transitioned, but for
the moment iMesh is a pure digital-music-dis-
tribution play, supported through sales, just as
MTV’s business model was advertising.”

As noted above, iMesh plans a to-go service.
Such services, which make it possible for us-
ers to load unlimited tethered downloads onto
compatible portable players (but not, at the
moment, iPods), have a reputation for being
hard to explain to users, but, said Summers,

. “Itis only hard to explain if you're not in the
development trenches and dealing with prior-
ities and dealing with the various issues.

“I'm of the view that the appeal to the peer-
to-peer user is much more to the subscription
side, so our greatest energy is in perfecting the

‘subscription experience. Because peer-to-peer,
in its present incarnation, is an all-you-can-eat
experience. Subscription supports a continua-
tion of the all-you-can-eat experience. Our us-
ers have alternatives today to single-track
downloads.”
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When News Almost Breaks, We Almost Panic

ST is hearing some fairly reliable rumblings that when In-
finity flips the giant post-Howard Stern lever on Rocker
WXRK (92.3 K-Rock)/New York in January, magically trans-
forming it into FM Talker “92.3 Free FM,” the PD reins will
be handed off to Mark Chernoff, PD of market sister Sports
monster WFAN. To demonstrate our radio geekosity, we
feel obligated 1o tell you that Stern made his New York de-

but on WFAN’s 660 AM signal back in 1982, when it was |

still known as “WNNNNNNNNNBC!” What's really bug-
ging us now is the uncertainty: Will current K-Rock PD Rob
Cross stick around to help out with the new station and
Infinity’s Alternative K-Rock2 stream or choose to seek ad-
ditional fame and fortune at a station that is somewhat less
“Free”? Cue our tagline: “Stay tuned!”

Label Love Of The Jivest Kind

Last week, we reported the lengthy list of promotions at
7 Zomba Label Group. However,
| dueto space limitations, we were
unable to show several of the smil-
: ing faces of the recent promote-
| ees. Please say hello to the lovely
and talented John Strazza, newly
| named VP/Promotion, overseeing

. | both the pop and rhythmic depart-
Fhi iments, and the charming and
multitasking Shannah Miller, now

Not John Strazze

juggling VP/Video Promotion and
Adult Radio Promotion duties.
“Both John and Shannah play an
integral part in the operation of this
promotion department,” Zomba
Sr. VP/Promotion Joe Riccitelli
tells R&R. “Besides overseeing
their specific formats, they're also

heavily involved in the day-to-day

running of this department, work-

Not Shannah Miller

ing closely with me. These long-
overdue promotions recognize John and Shannah’s stellar
contributions and now crystallize the senior management of
the Zomba promotion department.”

Flight Attendants Used As Flotation Devices

It's every young (and old) boy’s dream: to fly somewhere
— anywhere — on Hooters Air for no apparent reason. OK,
and thighs ... and ... OK, we're back.
However, what recently began as the inaugural Hooters Air

maybe for the wings ...

flight from Wilkes Barre-Scranton International Airport to
Orlando ended very differently than the excited passengers
thought it would. Onboard this very special flight were a
number of local media freeloaders, including WKRZ/Wilkes
Barre jock Rocky Rhoades, who was doing a phoner with
the station when the passenger sitting in front of him, in a
weak-ass attempt at airborne humor, remarked to him, “You
look like a terrorist!” After Rhoades signed off the jocks at
the station mentioned the man’s comment on the air. And
then it got weird....

“People at the airport heard it, so they apparently got the
TSA [Transportation Safety Administration] involved and re-
viewed the tape and took precautions,” Hooters Air Presi-
dent Mark Peterson told a local TV station. When the plane

1 landed in Orlando it was
stopped at the end of the
runway and immediately

emergency vehicles. Mr.
Funny Comment Guy was
hauled away in handcuffs
while everyone else on the

Your Hooters may vary. '

plane was bused to a
nearby terminal, where they were subjected to another fun
security screening. At least WKRZ PD Tias Schuster made
some productive use of his time the following day: “| spent
all day on the phone talking with TSA deputies,” he says.

The Programming Dept.

* Cedric Hollywood, longtime PD of Cox Urban WEDR/
Miami, has left the building. For now, Cox/Miami OM Tony
Fields will oversee the programming of WEDR.

* After nine months as PD of WEDG/Buffalo, Kerry Gray
has left the Citadel Active Rocker. He will be replaced for
now by morning show producer Jim Kurdziel.

* WRVQ (Q94)/Richmond PD/morning host Wayne Coy
turned in his tear-streaked resignation papers and is headed
to the West Coast for a sweet gig TBA. We begged him to
give us at least a friggin’ hint, but he won't play with us. Un-
til a replacement is hired, Coy's longtime partner-in-crime,
Asst. PD/co-host Darrin Stone, will be interim PD, and MD
Jonathan Reed will tackle interim Asst. PD stuff.

* With WFBC/Greenville, SC PD Nikki Nite now in the
house at KVIL/Dallas and former WFBC Asst. PD/MD/after-
noon dude Kobe now PD of WIHB/Charleston, SC, other

| "FBC staffers are stepping up to fill the gaps. Midday jock

Natalie Randall will handle music scheduling for now, night
guy Dino will take over afternoons on an interim basis, and
overnighter Silas is covering nights.

* Former KOHT/Tucson mixer/air talent Adlai “D} D-
Lay” Wilson is the new Asst. PD/afternoon jock at Radio
Campesina CHR/Rhythmic KBDS (Play 103.9)/Bakersfield.

* Changes at Clear Channel CHR/Pop KZBB/Ft. Smith,
AR: OM Ralph Cherry adds PD duties, replacing Todd
Chase, who recently exited. Midday princess Jen Colonna
adds Asst. PD/MD stripes.

* WAHR (Star 99.1)/Huntsville, AL PD Lee Reynolds has
been named to fill the vacant PD slot at Clear Channel’s leg-
endary AC WBBQ/Augusta, GA.

Formats You May Possibly Flip Over

Christmas came a little early — Nov. | — to Kansas City
... and not necessarily in the traditional warm holiday sense.

| At press time Cumulus CHR/Pop KCHZ (Z95.7) had be-

come “Jingle 95.7" — at least until the big announcement
scheduled for Nov. 3 at 5pm. Here’s what we knew at press
time: Morning team Scott Adams and Crystal McKenzie
are out, and other staff changes are expected. OM/PD
Maurice DeVoe is fine and is helping out with the transi-
tion.

* PD/morning guy Jamie Eatmon and night dude
Hunter exit Archway Active Rocker KKZR (93.3 The Ra-
zor)/Little Rock as the station morphs to “Regular” Rock.
OM Charlie Kendall adds PD duties at The Razor, extend-
ing his broadcast day by about |9 hours, while syndicated

www americanradiohistorv com

surrounded by a fleet of |

bovine Mancow annexes mornings. Reach Eatmon at 501 -

517-5895.

Mwwmu

* After what Ultra-Hip CC VP/AllI-Things-Street Michael
Martin describes as a “hella long”
time doing part-time, Hoodrat
Miguel has been inked to a two-
year deal to do nights at KYLD (Wild
94.9)/San Francisco. Explaining his
rationale for the promotion, Martin
says, “ can’t understand a word that
comes out of his mouth, but appar-

ently the listeners do.” Miguel fills

| tawt | taw a Hoodrat.

the gap created when Strawberry

WEARS AGO

FEAES AG O

moved to mornings a while back.

| Continued on Page 20

« Bill Bennett named Exec. VP at Warn-
er Bros./Nashville
* Brad Davidson promoted to VP/Top 40
| Promotion at Columbia Records. ;
* Mike Moran named Station Manager at S
| WFSH, WGKA, WLTA & WNIV/Atlanta. Bill Bennett

YEARS AGO

* Pio Ferro joins SBS as National PD.
= Pete Spriggs named Program Manager at WSB/Atlan-

ta.
« Bill Richards named Sr. VP/Programming at Premiere
Radio Networks.

. WDRE/Nassau—SuffoIk hires Ted Tay-
lor as PD/afternoon personality.

» Carmela Kasoff elevated to VP/Oper-
ations for Warner Bros.” New York offic-
es.

* Mike Rittberg promoted to Sr. Director/
Rock Promotion at A&M Records.

Carmela
Kasoff

Interscope Records debuts. Ted Field and Jimmy lo-
vine share management of the label’s operations.
= Glen Lajeski upped to VP/Artist Develogment at MCA.
* Richard Sands elevated to OM at KITS/San Francisco

YEARS AGO

+ Sid McCoy named VP/Black & Urban
Programming at Westwood One.

* David Adams moves to Selcom Radio
as Sr. VP/Western Division Manager.

+ Chris Karb promoted to GM of WHBQY/
Memphis.

YEARS AGO

Sld MECoy

®

* Bob Oakes named PD of KSTP/Minneapolis.

» Michael Stewart named President of Aoril/Blackwood
Music Publishing.

» Andy McKaie named President of RAM Productions.

YEARS AGO

®

* William S. Murphy named Promotion Director at KSFO/
San Francisco.

* Dave Camper named PD of KGOG/Thousand Oaks,
CA,

* Denny Carpenter named PD of WMHI/Frederick, MD.
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Continued from Page 19

* More guys to replace Howard Stern: Say hi to Scotty
& Alex, the afternoon duo at WJSE/Atlantic City, NJ, who
get the big call to take over mornings in January after six
years of Howard. Two words: no pressure. They will be re-
placed by the Garden State Parkway-themed Exit 30 With
Shawn, who moves up from nights. Meanwhile, WCCC/
Hartford installs Lance “Sebastian” Christian as its post-
Stern morning guy. Sebastian previously worked at WCCC

from 1988-1995. Joining him will be Mary Scanlon, a morn- |

* Former KZPT/Tucson morning goddess Meredith

Teplitz abandons the dry heat of desert life for the subzero
conditions at KSTP (KS95)/Minneapolis as the new Exec.
Producer of the Greg & Cheryl morning show.

Promotion Pros In Motion

* WMIB/Miami taps Natalie Jones as Promotions Direc-

tor. Jones arrives from Houston, where she performed simi-

ing show vet from WRKI/Danbury, CT and WKCI (KCI01)/
New Haven, CT. Rounding out the lineup: Sports dude Pete
Lamoureux and Don Steele with traffic.

* Longtime WVEE (V103)/Atlanta midday host Magic ex-
its. PD Reggie Rouse tells ST that no permanent replace-
ment has been named.

* KYKY (Y98)/St. Louis air talent Kelly Corday is upped
from part-time to nights/Music Coordinator. She replaces
MD Jen Myers, who recently moved to mornings.

* After only seven months with The Rickey Smiley Morn-
ing Show at Radio One's KBFB (97.9 The Beat)/Dallas, |
Carmen Contreras returns to her previous gig: middays
at Rhythmic sister KBXX (97.9 The Box)/Houston. Upon
Contreras’ return, Brandi Garcia moves to late-nights.

» CHFl/Toronto adds market vet Mike Cooper to its
morning team. He teams up with the equally beloved Erin
Davis. Cooper had done mornings at crosstown CJEZ (EZ
Rock) for the past 10 years.

TOP 10 SHOWS i Oct. 24-30
Total Audience
(109.6 million households) Adults 18-49
e e, e | —— =
1 €SI 1 Csl
2 Without A Trace 2 Grey's Anatomy
3 Fox World Series Game 4 3 CSI: Miami
{Chicago White Sox at 4  Extreme Makeover: Home
Houston) Edition
4 CSI: Miami | (tie) Without A Trace ‘
5 NCIS 6 Fox World Series Game 4
6 Survivor: Guatemala (Chicago White Sox at
7 Two And A Half Men Houston)
8 Grey's Anatomy 7 Survivor. Guatemala
9 Fox World Series Game 3 8 NFL Manday Night Football
(Chicago White Sox at (N.Y. Jets at Atlanta)
Houston) 9 Fox World Series Game 3
10  Extreme Makeover: Home (Chicago White Sox at
Edition Houston)
10 Desperate Housewives
| (tie) Two And A Half Men
Source: Niglsen Media Research

far duties for KBXX (The Box). She replaces Lori Hall, who
left this summer to work for Radio One/Atlanta.

* Angie Westin, Director/Marketing & Promotions for
Cumulus/Macon, GA, gets the major-market call and is
named Promotion Director of WLTM (94.9 Lite FM)/Atlanta.

* In other promotion, er, promotions, KUBE/Seattle PD
Eric Powers ups Anna Lee from Promotions Assistant to
“Regular” Promotions Director, which, we're guessing, prob-
ably pays more. Lee replaces Jen Dalton, who left last month.

By The Grace Of God....

Sincerest get-well-soon wishes go out to WB/Nashville
Southeast rep Brooks Quigley, who was involved a hor-
rific car accident on Oct. 30. Quigley was traveling north
on I-65 just outside of Huntsville, AL when a southbound
car crossed the median and struck him head-on. The three
passengers in the other car, including an 8-year-old boy, were
killed. Miraculously, Brooks suffered only cuts and bruises.
He was hospitalized overnight in an Athens, AL hospital for

Seattle, WFUN/Miami and the late
WWDJ (97 Dj)/New York in the
early '70s. In his later years Bwana
returned to the Northwest,
where he worked at KSND/Eu- |
gene, OR and KKBR/Billings, MT,
among others.

* Frederick Merrin, who
started his career as “Glenn B.- '
Morgan” before becoming “Bum-

W

Bwana, back in the day.

| per Morgan,” died Oct. 26 after suffering a heart attack. He

| was 57, It's important to note that this Bumper Morgan is

not to be confused with veteran voiceover artist Bumper
Morgan, who did nights at WBZZ (B94)/Pittsburgh in the
'80s and was later Production Director at WYHY (Y107)/

| Nashville. Much of Merrin/Morgan’s 30-year career was

observation and released the next day. Pass along your best |

wishes at brooks.quigley@wbr.com.

Condolences

* Our thoughts are with our friend Michael Plen, Sr. VP/
Artist Development at Sanctuary Records Group, who re-
cently lost his mother, Sarah Plen. She was 76 years old
and lived in Hartford.

* We are saddened to report that legendary jock Bwana
Johnny passed away Oct. 28 at age 56. Bwana, whose real
name was Rick Johnson, died at a Mercer Island, WA ex-
tended care facility after long bout with congestive heart fail-
ure and diabetes. During his 30-year career Bwana was
heard on many legendary radio stations, including WSAI and
WUBE/Cincinnati, KGB/San Diego, KYA/San Francisco, KJR/

spent in Pittsburgh, with stops at WHTX, W]jJ, WSHH,
WVTY and WWSW (3WS). He also worked at WNBC/New
York in the early "80s, before moving to Pittsburgh. Most
recently he was GM, PD and Station Manager of WWNL/
Pittsburgh.

BOX OFFICE TOTALS

Oct. 28-30
Title (Distributor) S Weekend $ To Date
1 Saw I (Lions Gate)* $31.72 $31.72
2 The Legend Of Zorro (Sony)* $16.32 $16.32
3 Prime (Universal)* $6.22  $6.22
4 Dreamer: Inspired... (DreamWorks) $6.13 $17.37
5 Wallace & Gromit... (DreamWorks) $4.30 $49.69
6 The Weather Man (Paramount)* $424 $4.24
7 Doom (Universal) $422 $23.03
8 North Country (WB) $3.56 $12.10
9 The Fog (Sony) $3.10  $25.31
10 Flightplan (Buena Vista) $2.72 $81.27

*First week in release. All figures in millions.
Source: Nielsen EDI

COMING ATTRACTIONS: This week's openers include Chick-
en Little, whose Disney soundtrack contains a new song by
Barenaked Ladies, “One Little Slip”; Five For Fighting's cov-
er of “All | Know,” a tune popularized in the '70s by Art Gar-
funkel; a new version of Patti LaBelle's “Stir It Up,” with Joss
Stone; R.E.M.’s “It's the End of the World as We Know It (And
| Feel Fine)"; versions by the film’s cast of Queen’s “We Are the
Champions,” Spice Girls' “Wannabe” and Elton John & Kiki
Dee’s “Don't Go Breaking My Heart”; and more.

— Julie Gidlow

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

(770)452-4665 = hooks@hooks.com = www.hooks.com ® Featuring ‘¥m cenvuRY"  HitDiscs
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HITSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART November 4, 2005

LW ™wW ARTIST ALBUM LABEL
- 1 DESTINY'S CHILD #1's Sony Urban/Columbia
4 2 NICKELBACK All The Right Reasons Roadrunner/IDJMG
3 3 MARTINA MCBRIDE Timeless RCA/RMG
2 4 ROD STEWART Thanks for the Memory... JIRMG
8 5 BLACK EYED PEAS Monkey Business A&M/interscaope
1 6 ASHLEE SIMPSON t Am Me Geffen
- 7 JOE NICHOLS Hi Universal South
10 8 KANYE WEST Late Registration Roc-A-Fella/IDIMG
- 9 BETTE MIDLER Sings The Peggy Lee Songbook Columbia
5 10 BUNB Trill Rap-A-Lot/Asylum
9 " ALICIA KEYS Unplugged JIRMG
- 12 JOHNNY CASH | Walk The Line: Legend Of Johnny Cash Hip-O/Universal
6 13 STEVIE WONDER A Time 2 Love Motown/Universal
12 14 KELLY CLARKSON Breakaway RCA/RMG
24 15 FALL OUT BOY From Under The Cork Tree Island/IDJMG
14 16 YOUNG JEEZY Let's Get It: Thug Motivation 101 Def Jam South/IDJMG
13 17 MARIAH CAREY The Emancipation Of Mimi Island/IDJMG
16 18 SHERYL CROW Wildflower A&M/Interscope
- 19 THREE 6 MAFIA Most Know Unknown Columbia
7 20 DEPECHE MODE Playing The Angel Mutte/Sire/Reprise
17 21 GREEN DAY American {diot Reprise
29 22 VARIOUS Now That’s What | Call Music! Capitol
18 23 DISTURBED Ten Thousand Fists Reprise
- 24 AEROSMITH Rockin’ The Joint: Live At The Hard Rock Hotel  Columbia
26 25 GORILLAZ Demon Days Virgin
32 26 RASCAL FLATTS Feels Like Today Lyric Street
28 27 FAITH HILL Fireflies Warner Bros.
22 28 TWISTA The Day After Atlantic
25 29 PUSSYCAT DOLLS PCD A&Miinterscope
20 30 GARY ALLAN Tough Alt Over MCA
31 31 SEAN PAUL Trinity VP/Atlantic
23 32 MELISSA ETHERIDGE Greatest Hits: The Road Less Traveled Island/IDJMG
3% 33 TRINA Glamorest Life Slip-N-Slide/Atlantic
1" 34 BILLY CURRINGTON Doin’ Somethin’ Right Mercury
27 3 GRETCHEN WILSON All Jacked Up Epic
- 36 IL DIVO The Christmas Collection Syco/Columbia
34 37 FIONA APPLE Extraordinary Machine Epic
30 38 COLDPLAY Xay Capitol
3 39 BON JOyi Have A Nice Day Island/IDJMG
45 40 FRANZ FERDINAND You Could Have It So Much Better Domino/Epic
- 4 SUGARLAND Twice The Speed 0f Life Mercury
43 42 KIRK FRANKLIN Hero Gospo Centric/Zomba Label Group
- A3 N'SYNC Greatest Hits Jive/Zomba Label Group
41 a4 KEYSHIA COLE Wayltls A&M/interscape
- 85 MICHAEL BUBLE It's Time 143/Reprise
40 46 PAUL WALL The People’s Champ SwishaHouse/Asylum/Atlantic
4 47 KEITH URBAN Be Here Capitol
50 48 GWEN STEFANI Love.Angel.Music.Baby Interscope
46 49 DAMIAN “JR. GONG” MARLEY Welcome To Jamrock Tuff Gong/Universal
33 50 RICKY MARTIN Life Columbia

POWERINDEX CHANGE
113,561 -
101,380 21%

90,011 -48%
87,548 53%
79,146 -14%
71,654 -69%
56,201 -
54,397 -21%
54,195 -
52,439 -56%
47,889 -39%
47,344 -
46,540 -59%
45,913 -6%
41,240 +12%
38,595 -20%
37,950 -23%
35,151 -20%
35,005 -
34,745 -67%
33,986 17%
33,230 +1%
32,786 -19%
31,999 =
30,316 13%
30,106 6%
29,282 -14%
28,885 -25%
28,865 -20%
21,194 -30%
26,350 7%
24,775 -35%
24,521 -19%
24,409 53%
24,405 -28%
23,920 -
22,399 -28%
21,541 -33%
21,387 -28%
19,955 -8%
19,934 =
19,493 1%
19,204 -~
19,087 -25%
18,940 -
18,881 -31%
18,648 -14%
18,607 -2%
18,130 -15%
17,898 -43%

© HITS Magazine Inc.

il ALBUMS
Destiny’s Child Score Big

Despite its being a pretty lax music week
for the fourth quarter, we have three power-
ful debuts in .
this week’s top ¥,

10, with many W
of last week's '%

newcomers
holding  on
strong. Sony
Urban/Colum-
bia’s Destiny’s
Child take the
No. 1 spot, with an album of greatest hits —

e R
Destiny’s Child

Y

titled, appropriately enough, No. 1's — selling
114,000. Part of the album'’s appeal is undoubt-
edly a new Destiny’s
Child track, as well as
anew solo track from
each of the three gals,
with Beyoncé’s just
now beginning to hit.
Roadrunner/ID- [
JMG'’s Nickelback —
the rock success story
of the quarter —jump A 2
two spots, to No. 2, Cha Kroeger
with 101,000, while
RCA Nashville’s Martina McBride still looks
mighty purdy at No. 3, maintaining that spot from
last week with 90,000. Rod “The (formerly) Mod”

Stewart (J Records/RMG) trades places with
those young whippersnappers in Nickelback,
dropping two spots, to No. 4, with 88,000.

No stopping A&M/Interscope’s Black Eyed
Peas, who maintain their chart stranglehold,
jumping three spots, to No. 5, with 79,000. Alas,
Geffen’s Ashlee Simpson isn't quite as impres-
sive, dropping five spots, to No. 6, this week,
with a 69% sales decrease, to 72,000. Universal
South’s Joe Nichols makes a healthy chart de-
but at No. 7, with 56,000.

Kanye West (Roc-A-Fella/IDJMG) jumps
two places, to No. 8, with 54,000, while “Divine
Miss M” Bette Midler (Columbia) debuts at
No. 9, with her tribute to the late Peggy Lee
selling 54,000. Rounding out the list at No. 10
is Rap-A-Lot/Asylum’s Bun-B, at 52,000.

Other notable
debuts include Hip-
O/Universal’s new
Johnny Cash com-
pilation, at No. 12,
with 47,000; Colum-
bia’s Aerosmith, at ™
No. 24, with 32,000;
Columbia’s Il Divo,
at No. 36, with 24,000; and Jive/Zomba La-
bel Group’s ‘N Sync, at No. 13, with 19,000.

Joe Nichols

Next week: Watch for debuts from yet anoth-
er Now That’s What I Call Music compilation,
along with Santana, Slipknot, Blink-182,
Terri Clark, Montgomery Gentry, Diana
Krall, Nirvana and John Fogerty.
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GO/NG FORADDS.

MIKE TRIAS

mtrias@radioandrecords.com

Enter November

November is here, and the labels are beginning to wrap up their
Going for Adds schedules for the year. But there’s still a lot left for
you to choose from.

Twenty-two-year-old Checotah, OK native Carrie Underwood took
home the crown as American Idol: Season 4 winner this May, and she
recently stormed the Country chart with
“Jesus, Take the Wheel.” The song climbs
to No. 26* in its second week on the chart
while earning Most Added honors for the |.;7
second week in a row. Next weeck Under-
wood takes on Pop as she presents “Some
Hearts,” the title track from her debut al-
bum, which hits stores Nov. 15. The al-
bum centers on country tunes and is pro-
duced by Mark Bright and Dann Huff.

In other Underwood news, she will perform at Broadway Meets
Country, a benefit concert for the Actors’ Fund of America and the
American Red Cross Disaster Relief Fund, which takes place Nov. 12
in New York. The concert will feature country singers doing their ren-
ditions of Broadway tunes and Broadway actors singing country
songs.

She’s a member of the Country Hall of Fame and a successful ac-
tress to boot, but she’s never performed with Elton John — until now.
Dolly Parton will join John onstage to perform at the 39th annual

— CMA Awards, airing live from New
York’s Madison Square Garden Now. 15.
Says CMA Executive Director Ed Ben-
son, “The audience and our viewers are
in for a magical experience when two of
the most flamboyant and best-loved en-
tertainers in the world take the stage.”

Not only will the pair perform John's
“Turn the Lights Out When You Leave,”
they will also sing John Lennon’s classic
“Imagine.” Parton is also Going for Adds with her rendition of “Imag-
ine,” featuring David Foster, which appears on her new album, Those
Were the Days.

The Darkness set in next week as they go for adds with “One Way
Ticket,” the first single from their forthcoming sophomore album, One
Way Ticket to Hell ... And Back. Says frontman Justin Hawkins about
the song, “It’s a song of salvation. You can get carried along by exter-
nal events, and you may develop certain behavioral patterns of hab-
its, but it's never too late to turn around and say, ‘No, I want my life
to be different.” It's an anti-drug song offering advice to people who
feel they're helpless.”

During the recording of the album The Darkness aimost called it
quits, citing the pressure of following a successful debut, among oth-
er things. However, after a switch that saw Richie Edwards join as
the band’s new bassist, One Way Ticket
is finally seeing the light of day. Says Jus-
tin, “In all it's a redemption album. It'’s [
full of apologies and explanations, but
hope as well. There’s a lot of serious lyr-
ical content — and a couple of knob
jokes.”

There’s no need to commit “cogni-
cide,” or “think something to death,” as
Western Addiction put it. Just add the
punk band’s newest record, “Mailer, Meet Jim,” taken from their al-
bum Cognicide. The band comprises Jason Hall (vocals, guitar), Chad
Williams (drums), Chicken (bass, vocals) and Ken Yamakazi (guitar),
and if you think you may have seen their names somewhere before,
look no further than the company directory of Fat Wreck Chords. The

Carrie Underwood

Dolly Parton

Western Addiction |

0000600060000 00000000

Week Of 11/07/05

CHR/POP

CARRIE UNDERWOOD Some Hearts (Arista/

CHICA Anywhere With You (Sought After Entertainment)
CLICK FIVE Catch Your Wave (Lava/

FRANZ FERDINAND Do You Want To (Domino/Epic/

TRICK TRICK fIEMINEM Welcome 2 Detroit (Motown/Universal)

CHR/RHYTHMIC

BOW WOW Fresh Azimiz (Columbia/

D."JR. GONG” MARLEY fINAS Road To Zion (Tuff Gong/Universall
JUVENILE Rodeo (Atlantic)

YOUNG JEEZY My Hood [Def Jam/IDJMG)

URBAN

D. “JR. GONG" MARLEY f/NAS Road To Zion(Tuff Gong/Universal)
JAMIE FOXX fILUDACRIS Unpredictable (/RMG/

JUVENILE Rodeo (Atlantic)

YOUNG JEEZY My Hood (Def Jam/ADJMG)

URBAN AC
VIVIAN GREEN Cursed (Columbia/

GOSPEL

JOHN TILLERY Awesome ([Danbla)
MARK SMITH Restoration (Danbla/
SHONTAE What Did Jesus Say (Danbla)

COUNTRY

CLINT BLACK Drinkin" Songs & Other Logic Equity)
DOLLY PARTON Imagine (Sugar Hil)
TRACY LAWRENCE If | Don't Make It Back iMercury)

AC

CHICA Anywhere With You (Sought After Entertainment)
ROB THOMAS Ever The Same (At/antic)

HOT AC

3 DOORS DOWN f/BOB SEGER Landing in London (All | Think
About Is You) (Republic/Universal)

CHICA Anywhere With You (Sought After Entertainment/
MICHAEL TOLCHER Sooner Or Later (Octone/J/AMG)
ROB THOMAS Ever The Same (Atlantic)

SMOOTH JAZZ

BOB BALDWIN All In A Day's Work (275
GENE DUNLAP fIEVERETTE HARP Forgiveness (275)
LISA HILTON So This Is Love (Ruby Shppers Productions)

I

ROCK

DARKNESS One Way Ticket (Must...Destroy/Lava/Atlantic]
STRYPER Make You Mine (Big 3/

ACTIVE ROCK

DARKNESS One Way Ticket (Must...Destroy/Lava/Atlantic)

'STRYPER Make You Mine (Big 3/

ALTERNATIVE

DARKNESS One Way Ticket (Must... Destroy/Lava/Atlantic)
SUBWAYS Rock & Roll Queen (Sire/Reprise/

WE ARE SCIENTISTS Nobody Move, Nohody Get Hurt (Virgin/
WESTERN ADDICTION Mailer, Meet Jim (Fat Wreck Chords)
WHITE STRIPES Walking With A Ghost (Third Man/V2)

TRIPLE A

B08 MARLEY f/ERIC CLAPTON Slogans {Island/{DJMG)
CATHERINE TUTTLE Tell Me Something New (Candid)
KATE EARL Officer (Record Collection)

RODNEY CROWELL Dancin’ Circles Raund The Sun {Epictetus
Speaks) (Columbia)

WHITE STRIPES The Denial Twist (Third Man/V2)

CHRISTIAN AC

JONNY DIAZ Sarah Jo (Independent/
KATINAS One More Song For You (BHT/
KENDALL PAYNE Aslan (BHT)

CHRISTIAN CHR

BETH CHAMPION MASON Lavish Love (independent)

DEMON HUNTER Cne Thousand Apologies (Safid/ State/Tooth & Nail)
FALLING UP Moonlit (BEC/Tooth & Nail)

FOREVER CHANGED The Need To Fee! Alive (Hoodgate/

HAWK NELSON Things We Go Through (Tooth & Nail)

CHRISTIAN ROCK

BETH CHAMPION MASON Lavish Love (independent/

DEMON HUNTER One Thousand Apologies (Solid State/Tooth & Nail
FALLING UP Moonlit (BEC/Tooth & Nail)

FOREVER CHANGED The Need To Fee! Alive Foodgate)
HAWK NELSON Things We Go Through (Tooth & Nail)
LETTERS OF WARNING My Greatest Failure (lndependent/
SCHEMA Between The Two flndependent/

INSPO

JONNY DIAZ Sarah Jo findependent/
SIENNA Unhefievable (/ndependent/

CHRISTIAN RHYTHMIC

No Adds

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.

foursome met at the label, where they all work. But don’t look for
them to be at the office much in the coming weeks: Western Addic-
tion are touring with NOFX in Japan this month.
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-
Music . a2
X CHOICE Aol Radio@Network | &PIMUsIC
MUSIC ' %
Your Music. Your Cholce.™ e - =
o Alan Furst~ 800-494-8863 AR A | Audio
oice of America broadcasts in 10 mitlion homes 180,000 busingsses 30 million homes Top Atternative
. . . ! . . . . 4»'7
languages in over 60 countries with an 27,000 businesses Pete Schiecke | Jay Frank e 310-526-424;
audience of 100 milion listeners on 798 ; - g John Lenace 310-526-4378
. . o ; Available on digital cable and DirecTV BLINK-182 Not Now
B 2 g o 4| n
radio stations and 502 television stations Alternative AMERICAN MINOR Walk O
rnativ Damon Williams ® 646-459-3300 THRICE Image Ot The Invisible BLINK-182 Another Girl, Anomer Planet
Larry London « 202-619-3901 Dave Si SEETHER Truth Pl
Adds ave Sloan o FALL OUT BOY Dance. Dance BONE CRUSHER Wood Grippin
) WHITE STRIPES Walking With A Ghost Hit List ' | BUCKETHEAD I/SERJ We Are Jne
SHAKIRA Don’t Bother . ARCTIC MONKEYS | Bet You Look Good... Justin Prager Top Country g:grmlsl‘\cmﬂgﬁm 86 Check On I
YOUNG JEEZY /AKOM Soul Survivor Plays WE ARE SCIENTISTS Nobody Move, Nobody... ROB THDMAS Ever The Same Beville Darden | DONELL JONES Better Stanlgmn'hec "
Artist/Title ™ W Adult Alternative BOBBY PINSON Way Down JACK INGRAM Wherever You dre
FALL OUT BOY Sugar, We're Goin' Down 41 34 - Soft Rock MONTGOMERY GENTRY She Don't Tell Me To ’ jmf‘ I(iléLé(l)Jdl:oGet Your Was
NICKELBACK Photograph 40 34 0.AR. Love And Memories Justin Prager Top Jams LUKE & Q Ya Heard Me
WEEZER Beverly Hills 38 36 FIONA APPLE Parting Gitt ROD STEWART I/DIANA ROSS I've Got A Crush... Donya Floyd MONTGOMERY GENTRY She Jon't Tell Me To
GREEN DAY Wake Me Up When September.. 37 36 . NONPOINT Bullet With A Nar=
. DAR WILLIAMS Echoes TWISTA Hit The Floor
KANYE WEST Gold Digger % 34 Rock el PEOPLE IN PLANES If You Tzk Too Much
MADONNA Hung Up M0 . PURPLE RIBBON ALLSTARS 30dy Rock
GWEN STEFANI Luxurious w0 Country Gary Susalis GWEN STEFANI Luxurious | REMY MA Canceied (There's Zomething About Remy)
BLACK EYED PEAS My Humps 32 38 Leanne Flask 3 DOORS DOWN Landing In London... Top Pop :gfus;fi‘l'j‘:g'ﬂ‘i"gtgg:;mg‘ga’:igfgf)’;0” D
KELLY CLARKSON Ezcause Df You 2 M GRETCHEN WILSON | Don't Feel Like Loving You Emir!(:rzsxsnof:a\!gynv:ﬂ Jeff Graham ] SARA EVANS Cheatin’
BOW WOW f/CIARA Like You 2 2 WYNONNA Attitude NONPOINT Bullet With A Name KANYE WEST t/ADAM LEVINE Heard 'Em Say SILVERTIDE Devil's Daughter
MARIAH CAREY Shake It Off SO Ll L0 SILVERTIDE Devi's Daughter STELLAR KART Finish Last
RIHANNA If It's Lovin' That You Want 30 34 VALIENT THORR Man Bgmnd The Curtain Top Dance ] TERRI CLARK She Didn't Have Time
SEAN PAUL We Be Bumnin' 29 28 Mike Spinlelia I I:: NCTUTC[:(MFLI:INESC;':CB YOl'l(r V'Tahve "
ALL-AMERICAN REJECTS Dirty Little Secret 28 34 g g DEEP DISH Dreams funker than 1
GAVIN DeGRAW Follow Through 2 2 DMX Fashion Retail Atematt ARMAND VAN HELDEN When The Lights Go Down L’l‘ggfi Lﬁ‘;v"l‘j‘gig?n?“/'"g LICETOUT
CHRIS BROWN FJUELZ SANTANARun It 21 18 ; ; rmative EURYTHMICS I've Got A Lie
The hottest tracks at DMX Specialty Retail, ) .
AKON Belly Dancer 20 16 targeted at 25-54 adults Gary Susalis LEE CABRERA f/MIM | Watch You i Video
FRANKIE J. More Than Words 20 16 ’ HELLOGOODBYE Bonnie Taylor Shakedown Jay Franke 310-526-4247
GORILLAZ Feel Good Inc. 20 40 LiZ PHAIR Everything To Me PANIC! AT THE DISCO London Beckoned. .. Coll Quills 310-526-4394
BADIODO NETWORKS olieen Wuiii -,
RYAN CABRERA Shine On 18 26 COURTNEY JAYE Love Song For Everyone BADICE WO RS l 50 CENT Window Shopper
ASHLEE SIMPSON Boyfriend 18 18 SKYE SWEETNAM Fallen Through Today’s Country AMBER DOTSON | Ain't YourMomma
MARCOS HERNANDEZ If You Were Mine 16 141 | MATT WERTZ Everything’s Right John Hendricks Phil Hall = 972-991-9200 AVANT You Know What
PUSSYCAT DOLLS Stickwitu 4 30 JASON ALDEAN Why | DESTINY'S CHILD 'Sta'nd Up For Love
PRETTY RICKY Your Body v 2 BILLY JOE SHAVER /BIG & RICH Live Forever Hot AC JOEY OANIELS Swinging Door
MARIAH CAREY Don't Forget AboutUs 14 12 CARRIE UNDERWOOD Jesus, Take The Wheel Dan Lopez ;‘;ﬁ;‘:‘:‘gs F_'togglt":e
i r
WYNONNA ttlude KELLY CLARKSON Because Of You | STRAYLIGHT RUN Hands In The Sky
e TRISHA YEARWOOD Trying To Love You A
. . WL UL I THRICE Image Of The Invisitie
Americana Dave Nicholson
© AR Bkl tinatars Liz Opoka CARRIE UNDERWOOD Jesus, Take The Wheel
|5NEP_ SONVOLT Joe Citizen Blues MONTGOMERY GENTRY She Don't Tell Me To ‘
WILLIE NELSON You Left A Lpng. Long Time Ago s |
Artist/Title Total Plays West gs:gimt‘tj ::g‘T”T :e s ;h&VFViI:éskey That Eases... |
COLDPLAY Fix You
HILARY DUFF Wake Up i KENNY CHESNEY Who You'd Be Today ) Rob Edwards 661-294-9000
ALY & A.J. Rush 76 AQUALUNG Brighter Than Sunshine
XMAS BALLS All | Want For Christmas.... RabLio
CRAZY FROG Axel F 73 LEE ANN WOMACK | May Hate Myself.. _Nerwoe . | Ac
BOWLING FOR SOUP 1985 - . 24 Hour Formats Andy Fuller
_ Midwest LIVE COM Jon Holiday s 303-784-8700 JIM BRICKMAN /WAYNE BRADY Beautiful
JESSE McCARTNEY Beautiful Soul 73 COLDPLAY Fix You ‘
- KENNY CHESNEY Who You'd Be Today U.S. Country | Young & Verna
KON Lonely 73 XMAS BALLS All | Want For Christmas... : David Felker
CLICK FIVE Just The Gir 7 AQUALUNG Brighter Than Sunshine A Penny Mitchell | .
K ust The Girl LEE ANN WOMACK | May Hate Myselr... Travis Storch » 866-365-HITS gﬂ::gms ghe::i,; - . MONTGOMERY GENTRY She Don't Tell Me To
RIHANNA Pon De Reptay 32 Southwest CARRIE UNDERWODD dusus. Take The Whesl - Mainstream Country
JESSE McCARTNEY What's Your Name? 32 G O?I‘JIPLA‘:,ngou :::,T:g\%r::?::ns Soul Mot Bod David Felker
oul Mee! y
WEEZER Beverly Hills 3 KENNY CHESNEY Who YOlgd Be Today FRANZ FERDINAND Do You Want To AN | BRAD PAISLEY //DONNY PARTON When | Get...
, AQUALUNG Brighter Than Sunshine WHITE STRIPES My Doorbell 3
CHEETAH GIRLS [ Won't Say 3 :mg BALLS All| Want For Christmas... COLDPLAY Speed Of Sound A AL R | Hot Country
J0JO Leave (Get Out) 30 ONES Arm’s Length LI A e Alternative Now Jim Hays
BS Me Polychronopolis CARRIE UNDERWOOD Jesus, Take The Wheel
— L ggg{_’;iﬁw Top Jazz o Zy . 76[; ; | SARA EVANS Cheatin'
KELLY CLARKSON Because Of You 30 AQUALUNG Brighter Than Sunshine WALTER BEASLEY Coolness Bright AC
) d NILS Pacific Coast Highway FALL OUT BOY Dance, Dance
KELLY CLARKSON Behind These Hazel Eyes 29 KENNY CHESNEY Who You'd Be Today BRIAN CULBERTSON Hookin’ Up CALLA It Dawned On Me L Jim Hays
, XMAS BALLS All | Want For Christmas... BONEY JAMES f/JOE SAMPLE Stone Groove . |
JESSE McCARTNEY She’s No You 29 LEE ANN WOMACK | May Hate Myself... PAUL TAYLOR East Bay Bounce AC Active M&DOQNAOHUQg Up .
| ALANIS MORISSETTE Craz
KELLY CLARKSON Breakaway 29 Southeast Dave Hunter ANNA NALICK In The Rough
B5 Dance For You 28 COLDPLAY Fix You Top Dance/Electronica . éﬁ'fﬁ? S\LYU:I ;rg: re Beautiful |
_ ' KENNY CHESNEY Who You'd Be Today PUSSYCAT DOLLS 1/BUSTA RHYMES Don't Cha
ALY & A.J. Walking On Sunshine 28 AQUALUNG Brighter Than Sunshine INAYA DAY Nasty Girt . . [
. Al hri KELLY OSBOURNE One Word musicsni t.com
ASHLEE SHPSON Boiend 20 || S SALS AL o i S e ST
Playlist for week of Oct. 23-29. JENN CUNETTA Come Rain Come Shine Tony Lamptey « 866-552-9118 e MNETWORIK S |
Hip-Hop
JAZZE PHA f/CEE-LO Happy Hour , After MidNite
50 CENT Hustla's Ambition Sam Thompson
— R&B SUGARLAND Just Might (Make Me Believe)
SYLEENA JOHNSON Slowly BRAD PAISLEY /DOLLY FARTON When | Get...
TREY SONGZ Gotta Go

LUNCH . LAUNCH

Radio Networks = Radio Networks [
o '.-"u:t" 3 |
FR—
|
‘ b | i
|  THE ROOM REALLY IS GREEN rhis picture is printed in black and
| white, but the room these two guys are standing in is actually painted green.
l OUT OF EXILE AND INTO USRN Audiosiave spent a day off from their tour hanging with the lovely peaple at ‘ ’ Why? Because it's the green room at the Gibson Amphitheatre at Universal City
USRN, whare they also promoted their new Live in Cuba DVD. Seen here are (I-r) Audiosiave guitarist Tom Morello; Epic VP/ in Los Angeles, where Fox All Access host Chris Leary (1) caught up to 3 Doors
Rock Promotion Cheryl Valentine; hardDrive Producer Roxy “Queen of Rock” Myzal: Launch Rock/Alternative Format ‘ Down frontman Brad Arnold before the band’s recent performance there.

Manager Don Kaye; and Audiosiave drummer Brad Wilk, bassist Tim Commerford and singer Chris Cornell,

_— S N 1 R
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72 million households

Plays
KELLY CLARKSON Because Of You 23
GREEN DAY Wake Me Up When September Ends 21
BLACK EYED PEAS My Humps 21
ALL-AMERICAN REJECTS Dirty Little Secret 20
KANYE WEST Gold Digger 20
YOUNG JEEZY $/AKON Soul Survivor 19
AVENGED SEVENFOLD Bat Country 19
CHRIS BROWN f/JUELZ SANTANA Run [t 19
ASHLEE SIMPSON Boyfriend 16
FALL OUT BOY Dance, Dance 10
LIL KIM Lighters Up 9
MY CHEMICAL ROMANCE The Ghost Of You 9
PRETTY RICKY Your Body 9
FOO FIGHTERS DOA 8
FRANKIE J. More Than Words 8
DESTINY'S CHILD Stand Up For Love 8
NICKELBACK Photograph 7
PHARRELL Can | Have It Like That 7
TWISTA {/TREY SONGZ Girl Tonite 7
SEAN PAUL We Be Burnin’ 7
Video playlist for the week of Oct. 24-30.
David Cohn 2
General Manager
THREE 6 MAFIA Stay Fly 31
SEAN PAUL We Be Burnin’ 24
YING YANG TWINS {/PITBULL Shake 23
R. KELLY Trapped In The Closet 20
AVENGED SEVENFOLD Bat Country 18
COMMON Testify 18
MY CHEMICAL ROMANCE The Ghost Of You 18
GORILLAZ Dare . 18
FOO FIGHTERS DOA 18
COHEED AND CAMBRIA The Suffering 17
YOUNG JEEZY f/AKON Soul Survivor 15
LiL KIM Lighters Up 15
T-PAIN I'm Sprung 15
TWISTA {/TREY SONGZ Girl Tonite 13
FRANZ FERDINAND Do You Want To 13
FALL OUT BOY Dance, Dance 13
HAWTHORNE HEIGHTS Niki FM 12
DEM FRANCHISE BOYZ | Think They Like Me h
50 CENT f/MOBB DEEP Qutta Control 10
DAVID BANNER Play 9

Video playtist for the week of Oct. 24-30.

75 million households

Rick Krim
Exec. VP

Adds

FIONA APPLE O’ Sailor

JAMES BLUNT You're Beautiful
EURYTHMICS I've Got A Life
GOO GOO DOLLS Better Days
LISA MARIE PRESLEY Idiot

KELLY CLARKSON Because Of You
KANYE WEST Gold Digger

BLACK EYED PEAS My Humps
NICKELBACK Photograph

GREEN DAY Wake Me Up When September Ends
PUSSYCAT DOLLS Stickwitu
GORILLAZ Feel Good Inc.
SHERYL CROW Good Is Good
MARIAH CAREY Shake It Off
MADONNA Hung Up
SANTANA $/MICHELLE BRANCH I'm Feeling You
WEEZER Beverly Hills

GWEN STEFANI Luxurious

AQUALUNG Brighter Than Sunshine
BON JOVI Have A Nice Day

OESTINY'S CHILD Stand Up For Love
KILLERS All These Things That 've Done
LEELA JAMES Music

COLDPLAY Fix You

SCOTT STAPP The Great Divide

PSILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 EAGLES $1,468.1
2 DAVE MATTHEWS BAND $1373.8
3 NEIL DIAMOND $1,3008
4 KENNY CHESNEY $1.1484
5 ANGER MANAGEMENT TOUR $1.081.9
6 MARC ANTHONY $818.1
7 OZZFEST $780.1
8 COLDPLAY $759.3
9 TOBY KEITH $715.8
10 TOM PETTY & THE HEARTBREAKERS $666.5
11 GREEN DAY $650.3
12 PEARL JAM $625.5
13 JAMES TAYLDR $532.3
14 DESTINY'S CHILD $502.4
15 SANTANA $481.0

Among this week's new tours:
Bastard Sons Df Johnny Cash
Bedouin Soundciash
George Lynch
George Strait
Hilary Duff

The CONCERT PULSE is courtesy of

concert industry trade

publication POLLSTAR, 559-271-7900

ar www.palistaroniine.com.

Lori Parkerson
202-380-4425

Alegria

Hector Coropan
ABUSIVQ Cuidala
ADASSA Kamasutra
ALEXIS Y FIDO Eso Ehh
200n 20

Michelle

LINDSAY LOHAN Confessions Of A Broken Heart
KANYE WEST f/ADAM LEVINE Heard 'Em Say
FALL OUT BOY Dance, Dance

The Blend

Mike Abrams

SANTANA {/MICHELLE BRANCH I'm Feeling You
BRUCE HORNSBY {/ELTON JOHN Dreamland
The Eye

Mike Abrams

PHARRELL #/GWEN STEFANI Can | Have it Like That
JAZZE PHA f/CEE-L0 Happy Hour
TWISTA {/PITBULL Hit The Floor

Mix

Kevin Kash

ANNA NALICK In The Rough

ALANIS MORISSETTE Crazy

Kiss

Kevin Kash

CHRIS BROWN f/JUELZ SANTANA Run It
PRETTY RICKY Your Body

Suite 62

Vic Clemens

JAMIE JONES Don't Stop
VARIOUS Come Together Now
The Fish

Jim Epperlein

MATTHEW WEST Only Grace
SONICFLOOD You Are

JOEL ENGLE Shadow Of Your Cross
HOLLY CROSS VAGELY Night And Day
The Loft

Mike Marrone
JOSE GONZALEZ Hints
JOSE GONZALEZ Siow Moves
JOSE GONZALEZ Lovestain
JOSE GONZALEZ Broken Arrows
ROGUE WAVE Are You On My Side
ROGUE WAVE California
ROGUE WAVE Temporary
STEVE REYNOLDS Dear Rose
STEVE REYNOLDS Forsaken
STEVE REYNOLDS Market Fool
SUPERGRASS Low C

Country
Jessie Scott
MOJO GURUS Shakin’ In The Barn
GARY BENNETT Human Condition
MARAH f You Didn't Laugh, You'd Cry
MARTY STUART Badlands
DUST DEVILS Gathering Dust
BUCKTOWN KICKBACK Speak Easy
J-HENRY Another Long Day
Watercolors
Trinity
HERBIE HANCOCK Sister Moon
KIRK WHALUM Someone To Love
The Torch

Thomas Kenny

TOBYMAC New World

DEMON HUNTER One Thousand Apologies
Ethel

Rick Lambert
YELLOWCARD Lights & Sounds

SATELLITE
R ]

OUTLAWS IN L.A. Toby Keith, Merie Haggard, Shelby Lynne, David Allan Coe, Billy Joe Shaver and Jack Ingram
performed at the second annual CMT Outlaws concert, which premieres Nov. 4 on CMT. Gathered here are (I-r) CMT VP/
Music & Talent Chris Parr, Capitol Sr. VP/Marketing Fletcher Foster, Haggard, Keith, TKO Management's TK Kimbrell and CMT
VP/Programming & Development Paul Villadolid.
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TELEVISION

Friday, 11/4

* Michelle Branch, The View
(ABC, check local listings for
time).

* John Fogerty, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

* Ryan Adams, Late Show
With David Letterman (CBS,
check local listings for time).

50 Cent

* Raul Midon, Jimmy
Kimmel Live (ABC, check lo-
cal listings for time).

* Neil Young, Late Night
With Conan O'Brien (NBC,
check local listings for time).

* Sinead O’Connor, Late
Late Show With Craig
Ferguson (CBS, check local
listings for time).

¢ Fall Out Boy, Last Call
With Carson Daly (NBC,
check local listings for time).

* Ricky Martin, The Ellen
DeGeneres Show (check lo-
cal listings for time and chan-
nel).

“ Monday, 11/7

¢ Kenny Chesney, The View.

* Chubby Checker guest-
stars on NBC's Las Vegas (9pm
ET/PT).

e Jamiroquai, Jay Leno.

* 50 Cent, David Letterman.

» Keith Urban, Conan O’Brien.

* . Tuesday, 11/8

* Big & Rich, Jay Leno.

* Paul Anka, Jimmy Kimmel.
* 50 Cent, Conan O’'Brien.

- Wednesday, 119
* Neil Diamond, The View.
* Trey Anastasio, David Letter-
man.
e Patti Smith, Conan O'Brien.

Garth Brooks |

Thursday, 11/10
* Garth Brooks, Jay Leno.
¢ Xzibit, Jimmy Kimmel.
¢ Alison Krauss & Union
Station, Conan O'Brien.

— Julie Gidlow

/

Thg 1Tunes Mu31c Store Topslo

. MADONNA Hung Up

1

2

3

4

5. NICKELBACK Photograph
6

7. KANYE WEST Jesus Walks
8
9
1

. SANTANA A/l That| Am

R
[ i e 4

Apple’s iTunes Music Store is the leading d|g|ta| music service in
the U.S., offering a catalog of more than 1 million songs from al four §°
major label groups and hundreds of independents. Here's a

snapshot of the top-selling downloads on Tuesday, Nov. 1, 2005.

. BLACK EYED PEAS My Humps

. KANYE WEST {/JAMIE FOXX Gold Digger
. CHRIS BROWN f/JUELZ SANTANA Run |t
. FALL OUT BOY Dance, Dance

. FALL OUT BOY Sugar, We're Goin’ Down
. YOUNG JEEZY {/AKON Soul Survivor
0. KELLY CLARKSON Because Of You

Top 10 Albums

v

. THOMAS L. FRIEDMAN The World Is Flat... (Audiobook)

. K-TEL K-Tel Presents Scary Sounds Of Halloween

. ASHLEE SIMPSON / Am Me

. DEPECHE MODE Playing The Angel

. KANYE WEST Late Registration

. FALL OUT BOY From Under The Cork Tree

. VARIOUS ARTISTS Elizabethtown ST

. BLACK EYED PEAS Monkey Business
0. NICKELBACK A/l The Right Reasons
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sat@anrworldwide.com

The Publishing Factor

The real estate of the music hiz

ast week we provided some insight into the world of music
‘..publishing with contributions by executives from Wind-
swept and Rive Droite/Right Bank. Music publishing has long
been considered the “real estate of the music business” because
it’s an investment that keeps on giving.

Publishing equity allows the copyright
holder to generate revenue for any commer-
cial use of a song, including traditional and
electronic album and single sales; ringtones;
and licensing for film and TV, video games,
advertising and much more.

In the second installment of our publishing
focus, I talk with Bicycle Music Publishing co-
President Jake Wisely and Warner Chappell
Music Sr. VP/Creative Judy Stakee.

Job Description

Stakee, who has always had a passion for
music, graduated from the University of
Southern California with a major in music. “I
actually sing and play the piano and a little
bit of guitar, as well as being able to read mu-
sic,” she says.

“My first job was at Arista Music. I started
as a secretary and moved
up to plugging songs. It
was a small catalog of
only 6,000 songs. During
SN my employment at Aris-
#8 ta [ learned all about

d publishing and how to

3 ‘ b plug songs and develop a
i £ e M:ﬂ

writer.”

T Stakee’s next job was
Judy Stakee .t 5creen Gems Music,
where she developed and managed song-
writers. It was during her time there that
she signed Scott Cutler and Rick Nowles.
After leaving Screen Gems she landed her
current job, at Warner Chappell Music.

At Warner Chappell Stakee works with the
pop staff songwriters and helps develop, man-
age, teach, guide and plug her writers. Dur-
ing her career she has worked with songwriters
including Sheryl Crow, Michelle Branch,
Wayne Kirkpatrick, Jamie Houston, Franne
Golde, Kevin Kadish, Matthew Gerrard and
John Shanks.

“The publisher is the teacher, and the
student is the writer,” Stakee says. “We
teach writers what we know — what makes
a great song great and what a controlled-
composition clause is. In addition, we teach
them how to tap in to that creative place and
how a writer can help other artists tap in to
their own creative places. You name it, we
teach it!

“I believe that one of the advantages I
have, being a publisher, is that I can com-
municate with an artist on the creative lev-
el. Ican actually speak a language not many
people know. An artist will have many
others who will help them with marketing,
finances, tours and scheduling, etc.

“However, I speak to them about their
art. I give them a place to come that is safe
so they can explore who they are. Who
wouldn’t want to be surrounded by that
kind of energy?”

An Analogy

Stakee continues, “Here’s a corny analogy:
Asong is a home that appreciates in value not

“When a song is
sung by the right
artist, it can
appreciate in value
more than some
have ever
imagined.”

Judy Stakee

only with time, but with a great owner. When
a song is sung by the right artist, it can appre-
ciate in value more than some have ever imag-
ined.

“Ask Wayne Kirkpatrick, who co-wrote
‘Change the World’ [with Timmy Sims and
Gordon Kennedy]. Wynonna Judd first re-
corded the song, and it sold a few records; then
Eric Clapton sang it, and it won a Grammy for
Song of the Year.”

When deciding whether to sign someone to
a publishing deal, Stakee says, “I seek the
same qualities that I do in any relationship:
the ability to learn and the willingness to show

up.

“Publishing advances are based on earnings
and risk. Call me crazy, but I prefer the high-
earnings, low-risk ratio. I tend to favor the co-
publishing contract, since its tone is that of
being in business together.”

Stakee says the best time for an artist or
songwriter to seek a publishing deal is at the
beginning of their career, “when it’s good to
surround yourself with people who can help
lead you in the right direction.”

Major Publisher To Indie

Baby-faced Jake Wisely’s career began in
Minneapolis in 1988, when he started an in-
die record label called Red Decibel. He re-
leased 17 albums, including five in conjunc-
tion with Columbia Records, over the course
of seven years.

“I got my first taste of music publishing in
1995, working for ASCAP, where Iran the
Midwest membership office in Chicago,”
Wisely says. “I also did some time in the dig-
ital music business at eMusic before going
headlong into music publishing in the creative
departments of Universal and EMI Music
Publishing.”

Earlier this year Wisely assumed the role
of co-President at fledgling independent
publisher Bicycle Music Publishing.

“Some managers and lawyers believe the

benefit of a publishing

| company to their client

H begins and ends with

the advance,” he says. “I

%' believe that the role of a

!| publisher should be

more like that of a part-
oy & \

d‘ “If a motivated and

T well-connected publisher

Jake Wisely i tters a no-risk loan to

join your team, that's a worthwhile consider-

ation. If that same partner brings real oppor-

tunity to the table, a songwriter’s relinquished

rights have made their retained rights more

valuable.

“A good example of our contribution be-
yond the advance is with a voung band we
signed called A Change Of Pace. In a matter
of months we delivered them anend title to a
Fox film, a slot on NBC’s Dew Action Sports
Tour broadcast, video games and other svnc
activity, as well as a gig at the Download Fes-
tival in the UK.

“They’re building a dedicated fan base
and a strong sales base as they now head
out on a six-week-long MySpace-sponsored
tour. Getting involved early can be very
gratifying.”

The Real Estate Of Music

About the saying that “Publishing is the real
estate of the music business,” Wisely says,
“Cliches are cliches for a reason. Music pub-
lishing puts the kids through college. It’s the
gift that keeps on giving.

“I liken a publishing catalog more to an
investment portfolio. Building a well-main-
tained and actively worked asset through
smart and diversified investment in pub-
lishing and co-publishing deals with song-
writers and artist-writers, song catalogs and
even income-participation deals spread
across musical eras and genres will net a
healthy return.

“AtUniversal and EMII wanted to do more
artist development. Now, given the opportu-
nity to do so, L also find myself drawn to song-

www americanradiohistorv com

“Music publishing
appears more
adaptable to hard
times than the
record business.”

Jake Wisely

writers who have generated scme momentum
for themselves. We want to kriow that a song-
writer is going to work at least as hard as we
do.”

The Typical Publishing Deal

Wisely says his company has seven deals
in various stages of negotiation, and every one
is different. He says, however, that the tvpical
co-publishing deal with a rock, pop or urban
songwriter divides ownership of the copy-
right and the subsequent publisher’s share of
revenue 50/50.

“Our advances take into account pipeline
money plus a level of risk capital that we feel
comfortable putting out there,” he says.

“The publishing business has been affect-
ed by all the same trends affecting the record
business, despite a lag time in the impact
of declining record sales on mechanical-roy-
alty income. Performance and sync income
have been on the rise, along with digital and
new-media revenue.

“Music publishing appears to be more
adaptable to hard times than the record busi-
ness. However, there are plenty of issues on
the horizon that could greatly impact the way
we do business. The competitive landscape
has changed greatly as well, with fewer bid-
ding wars, hopefully resulting in more smart
deals.

“On the flip side, there are also more active
and well-funded indie publishers, and even
hedge funds are looking to acquire evergreen
publishing assets.”

Wisely says the best time for a publishing
deal is when a songwriter wants to build a
team to help him grow and add value to his
catalog, creatively and financially. “The con-
sideration becomes less about when to make
a deal and more about with whom to make a
deal,” he says.

He also says a songwriter must choose
the right partner — a publisher who is in it
for the long haul. “If the songwriter is not
seeking such a partner, a speculative ad-
vance or aggressive copyright exploitation,
she may want to consider a good adminis-
trator so no money earned goes uncollect-
ed,” Wisely says.

Send your unsigned or
signed releases to:
Sat Bisla
A&R Worldwide
449 S, Beverly Drive, Suite 300
Beverly Hills, CA 9G212, USA
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What About Boh?

And Jack and Charlie and Mike and Ed....

By Joel Folger

¢ 'here are plenty of success stories in Adult Hits — and not

.. all of them are named Jack. But when I talk to owners or
managers about the Adult Hits format, they still lead with the
question, “Does the format have legs?” My answer: “Yes, it has
great legs and a whole lot more.”

If you're looking for a tight-listed “Jammin’
Oldies” station or an ‘80s flash-in-the-pan for-
mat, this isn't it. The Adult Hits sound is based
on four decades of music. If you throw in some
new songs and a few “Oh, wow” songs from the
‘60s, what you get is the next-generation Oldies
format.

Think of it this way: While other stations
claim to have huge music libraries, Adult Hits
stations actually play theirs.

Listener response to Adult Hits has been over-
whelmingly positive and passionate.
They get it. It's not what they have
come to expect from traditional for-
mats. It's a little funny and a little
quirky. It doesn’t sound like the rest
of the radio stations in a market. But
listeners get Bob — and Jack and
Charlie and Mike and Ed — and they
like him.

Done right, Adult Hits has person-
ality and attitude, which is more than
you can say for many tired, boring
Hot AC stations. Got one of those in your clus-
ter? Got a tight-listed Oldies station with an ag-
ing, disenfranchised audience? Then it's time for
you to get to know this upstart format before you
end up scratching your head, wondering what
happened to your station in a post-Adult Hits
world.

Format Facts

It may surprise many to learn that the first
Adult Hits station was CFWM (Bob FM)/Win-
nipeg, which went on the air on March 4, 2002.
“Jack FM” followed nine months later, launch-
ing on CKLG/Vancouver on Dec. 27, 2002. The
original “We play anything” Bob FM debuted
in the U.S. on Bob Sinclair’s WPYA /Norfolk on

Joel Folger

March 9, 2004, and the first U S. Jack FM station,
KJAC/Denver, followed a month later.

The Adult Hits format is designed to appeal
to men and women equally, and it has tremen-
dous cume attraction for the 25-54 demo. Typi-
cally, the format’s strongest audience, like Hot
AC’s and Classic Rock’s, is in middays and af-
ternoon drive.

Adult Hits breaks many traditional radio
rules. It is positioned around a wide variety of
familiar music, emphasizing transitions between
songs that span eras and genres —
also known as train wrecks. The core
music is familiar, upbeat '70s and '80s
pop rock, but songs outside these
boundaries are what make the format
special.

A good Adult Hits station, what-
s ever it might be called, is a mile wide
and an inch deep. You never know
what's next. Writing is key, and local-
ization is critical.

Of course, not all Adult Hits sta-
tions are alike. For example, some play more
pop, while others may play a less familiar mix.
Some stations support a meaningful and famil-
iar current rotation, which can add an important
dimension to the format. New music helps keep
an Adult Hits station fresh.

Sound Different

If you’re looking into the Adult Hits format,
throw out your traditional ideas about how to
combine music. Ratings have shown that listen-
ers will embrace the concept without the need
for heart medication or a satellite receiver. Ulti-
mately, Adult Hits will have a significant impact
on the library size of other formats.

Some Adult Hits stations promote a friendlier

approach, while others have
anaggressive, “in your face”
attitude. For example, Jack
FM uses the attitude-laden
positioner “We play what we
want,” while the Bob format
uses the more affable “We
play anything.” Listen to the
liners and how these two ma-
jor Adult Hit brands are po-
sitioned.

Remember, it’s the non-
music imaging and packag-
ing surrounding the music
thatintrigues listeners most.
Onaradiodial full of clones,
Adult Hits should sound
different. Very different.

Jack Trout’s latest book,
Differentiate or Die: Survival in Our Era of Killer
Competition, further explains this concept and
why sounding different while appealing to the
masses is important.

Adult Hits stations take various approaches
to talent as well. Some stations operate without
live air talent, making the argument that listen-
ers see that as a benefit. But others believe that
quality live talent is key to long-term success.
Whatever your approach, when seeking out peo-
ple to be on the air, in sales or behind the scenes,
be sure to find those who are passionate about
the format.

The Secret Sauce

Adult Hits is a cume-driven format, and mar-
keting is an important factor. Most major suc-
cess stories have been backed by powerful mar-
keting campaigns. Don’t leave home, do not pass
go, and don’t make a move without marketing.
Let the world know your station is like a big ol’
juicy T-bone in a vast wasteland of tofu.

One thing that makes the format stand out is
the size of the library. When it comes to music,
Adult Hits believes more is better, and less is
bad. Music research will play a big part in lon-
gevity for this format, and identifying additional
tunes for airplay should be a top goal. Use re-
search to mine for local nuggets. An Adult Hits
playlist should not be stagnant.

While many still debate whether the format
has legs, smart owners are making plans to own
the position first. Two and a half years ago I pre-
dicted you'd see an Adult Hits station in nearly
every rated market. My enthusiasm was initial-
ly greeted with skepticism, but did you know

JOE AND SIR PAUL

Brunch host Joe Johnson (I) interviews Sir Paul — Paul McCartney,
that is — backstage in Tampa before McCartney’s Sept. 17 show.
Joe’s interview with McCartney is scheduled to air Thanksgiving
weekend on Beatle Brunch.

there are now about 75 stations using some ver-
sion of the format? The bandwagon is filling fast.

What's Next?

I've partnered with Howard Kroeger from Win-
nipeg on some projects for the Bob FM Adult Hits
format. He says, “You can’t stay No. 1 by standing
still. The wheels of reinvention always have to be
moving. Good competition never sleeps. Bob FM
in Winnipeg is not the same station today that it
was when it launched three years ago.

“Knowing when to make the change, riding
just ahead of the curve and managing all those
expectations when you have a great start out of
the gate are some of the biggest challenges man-
agers of the format will face.”

I encourage the next generation of program-
mers to think outside the box — way outside the
box. Be daring. Consider breaking a few tradi-
tional radio rules.

Now more than ever our industry needs new
blood and new ideas. Today's airwaves are ripe
for new format possibilities. And when you add
HD Radio? What a great day for format pioneers.

The traditional 10-year cycle between format
innovations is about to be shortened dramatical-
ly. Throughout my career I've been known as the
Rock guy, the Top 40 guy and then the Alterna-
tive guy. Now I've worked hard to be the Bob
Adult Hits guy, but the story isnot done. What's
next? Stay tuned.

Joel Folger is President of the Folger Entertainment
Co., a programming and consulting firm based in
Dullas. Contact him at 817-545-3113 or folgerl@
swbell.net.
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It's time fo
upgrade your AMT.

It's fime for
a FACT. Strategic
Music Test.

You need to know more than just which songs are most popular.
You need Fit, Compatibility, TSL Maxe, pcFACT...
You need the tools that the world’s leading stations use to win.

Not getting what you need?

It’s time to upgrade your music decisions.
It’s time to upgrade to the deeper insights of FACT.

I#'s fime fo call Coleman.

GOLEMAN

Music. TRENDS. BRANDING.
www.ColemanInsights.com

919-571-0000
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CHR/POP

KEVIN CARTER

kcarter@radioandrecords.com

Wanted: A Broader

Audience

Why aren’t Pop stations testing wider demos?

By Sean Ross

Nearly a decade ago Sean Ross and I were co-workers at
another fine trade publication. During that time I was con-
stantly amazed by (and, frankly, slightly jealous of) his seemingly
effortless way of constructing entire columns, week after week,
using only random thoughts found in his head.

Sean was able fo skillfully organize those thoughts
into coherent, thoughtful and, unlike my weekly ram-
blings, instructional columns suitable for framing
or later re-reading. Now that he's a big-time VP at
Edison Media Research, I'm pleased and proud to once
again call upon my friend and former colleague to
share his candid thoughts on ever-changing and
-broadening musical appe-
tites, something I, frankly,
would never have thought
of, even at gunpoint.

It's been a while since
PDs realized that no-
body wakes up on their
25th birthday with a
sudden desire to hear
Barry Manilow.(It'sbeen
at least 25 years, in fact.
That programmers’ truism dates back to when
Manilow was still a regular chart presence.)

Hot AC and Classic Rock PDs came to un-
derstand that new prospects in their target
demos brought their once-edgy music with
them, whether it was “Long Cool Woman in a
Black Dress” in the early days of FM AC or Nir-
vana and Pearl Jam creeping on to some Clas-
sic Rock stations today.

If any preconceptions persist, they should be
pretty well smashed by a few recent develop-
ments on the Hot AC side, such as the music-
test strength ot Usher’s “Yeah.” Not every PD is
willing to test “Yeah,” and even fewer actually
play it now that it's a 2-year-old record, but,
when tested, it’s a front-pager.

Sean Ross

R TR AR S CRE T W o P S

And the prohibition against any form of hip-
hop at Hot AC — once waived only for Tone Loc
— has been pretty well smashed by “Switch,”
“Don’t Phunk With My Heart,” “Hollaback
Girl” and other recent hits.

Then there’s the full-frontal punk attack of
Green Day’s “Holiday.” It was the most aggres-
sive of the three pop singles from American Idi-
ot, yet it was a bigger, more sustained hit at Hot
AC, where it went top five, than at Pop, where
it was only top 15.

It's hardly surprising that the 27-year-old who
was 16 at the time of “Longview” and “Basket-
case” still likes Green Day — but more than 16-
to-24-year-olds? And “Holiday” often does even
better with the upper end of the Hot AC target,
listeners in their late 30s and early 40s.

And, just to confound things further, there’s
the much-discussed recent interest in classic rock
among younger demos.

Everything You Know Is Wrong

So if 25+ listeners have an appetite for edgier
music and younger listeners are showing inter-
estin their parents’ records, why are there so few
all-ages radio stations outside Country and Ur-
ban? Why, in particular, hasn’t Pop’s mother-
daughter coalition, shattered when ‘N Sync gave
way to Linkin Park, ever really recovered?

Consider these numbers from the top 50 mar-
kets from the spring 2005 Arbitron book:

* Only eight CHR/Pop stations ranked in the
top five with 25-54 adults. Only one, WNCI/Colum-
bus, OH, was No. 1.

* Only 10 Hot AC stations showed top five
teen numbers. None

GETTING FUNKY FRESH IN GRAND

Holmes.

RAPIDS
Quddus busted in on WSNX/Grand Rapids’Holmes & The Freak Show,
and flava immediately began pouring out of the station. Seen here are (I-r)
WSNX night sidekick Big Mac, Quddus and WSNX Asst. PD/night homey
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was No. 1 in teens.

e There were 11
Active Rock stations
in the top five 25-54.
(That number is whit-
tled to seven if you
subtract Howard Stern
affiliates, since Stern’s
presence could ex-
plain upper-demo
strength.) Of those 11
stations, nine were
also top five in teens.

* Only one Alter-
{ native outlet, WWDC
' (DC101)/Washing-
ton, was top five 25-
54.
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driver Red Hot Brian Scott.
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THE WALK Quad City Radio Group held its annual Halloween Walk on Oct. 27, and
more than 2,000 trick-or-treaters visited the cluster to hit up the stations for immense amounts of
sugar. Seen here outside the WHTS (All Hit 98-9)/Quad Cities, IA-IL studios are (front, I-r) WHTS
staffers Flying Chris, Darik Kristofer and Mark Manuel, (back, I-r) PD Tony Waitekus and afternoon

ing anecdotal evidence that teens are discover-
ing classic rock music, only one Classic Rock sta-
tion, KLBJ/Austin, was top five in teens.
(WMGK/Philadelphia and WAXQ/New York
both ranked sixth.)

* There were 13 Urban outlets in the top five
25-54, including No. 1s for WGCI/Chicago, WVEE
(V103)/ Atlanta and WERQ (92Q)/Baltimore.

* Finally, 24 Country stations in the top 50
markets were top five or better with teens.

if Other Formats Can Do R....

It's not surprising that Country has managed
to reassemble its all-ages coalition in so many
markets, given the publicity for younger-skew-
ing artists and the increased amount of tempo-
driven product. It's still impressive, though, con-
sidering how the format’s previous coalition
scattered in the mid-"90s, when Country became
hyperfocused on upper demos.

Nor is it surprising to see heritage Urban out-
lets like KPRS/Kansas City, WHRK (K97)/
Memphis or KKDA-FM (K104)/Dallas doing
well with both teens and adults, though it was
even more common to see mainstream Urban
perform in all demos before the format became
more fragmented and younger-leaning.

But it must be confounding for Pop PDs who
have worked so hard in the last few years to
make the format more adult-friendly that only
a relatively small number of Pop stations can
unite the demos.

Anecdotally, most PDs know adults who
want to stay current. Indeed, any attempt to talk
to the young adults among my friends or fami-
ly about the music they like becomes a discus-
sion with their parents as well, who start reel-
ing off a list of current songs they like, perhaps
to prove they still can.

What's going on here? It’s worth pointing out
right away that Country and Urban cast wider
nets, targeting both men and women in many
cases, giving them twice the out-of-target-demo
listeners to draw on. But there are other factors
at play.

One is that Pop’s mother-daughter coalition
wasn't disrupted only by the hardening of pop
music around 2001, but also by the constant turn-
over of artists and music styles. Perhaps each
high school class now has its own music that is
inexplicable to older or younger siblings.

That could explain why we haven’t yet seen
early "90s rhythmic titles move into the Hot AC
world in any significant way. “Do Me” and “Ice
Ice Baby" are the hits of somebody’s high school
years, but four years’ worth of listener tastes of-
ten get lost when PDs test an eight-to-12-year
swath.

www americanradiohistorv com
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WAL EREEFREE T 177 00
“‘Green Day’s ‘Holiday’
was the most aggressive
of the three pop singles
from American Idiot, yet
it was a bigger, more
sustained hit at Hot AC
than at Pop.”

BERRESLBEEEIEIFIIFI
Parental Peer Pressure

So why would adult women put “Yeah” and
“Let's Get It Started” at the top of a music test
when they won't do the same for “Push It” or
“Pump Up the Jam”? The most obvious answer
is that their kids are making the newer songs top-
of-mind for them.

So maybe the mother-daughter coalition does
exist, but it isn"t being captured by most stations’
research screener. Hot AC and Pop stations gen-
erally test adjacent demo cells, but musical tastes
haven’t been symmetrical by age since the boy
band era, when songs would test with daugh-
ters and moms (but not big sisters).

With some people having waited longer to
have kids, it's possible that the adults who think
young are not just 25-34, but spread throughout
the 25-54 cell. And the way to reach them with a
Pop station may be testing not just 25-34 (or, in
most cases, even younger), but perhaps by cast-
ing a wider net among 25+ women who screen in
with a reasonably contemporary music montage.

That simple proposition raises a lot of ques-
tions. Can a Pop station command any listening
from a 44-year-old after the kids are dropped off
atschool? If these listeners exist and arejust more
diffuse, shouldn't Pop’s 25-54 numbers still be
OK in the aggregate? Would a station really let
moms and daughters outvote 20-to-24-year-olds,
who are seemingly the easiest listeners to target?

It's easy to despair for the prospects of a new
broad Pop coalition, but there have been enough
glimpses of hope in recent years — the Adult
Hits boom, the resurgence of Country — that it’s
worth trying. And if available listening is deplet-
ed evenslightly by new competition, then there’s
something to be said for targeting as much of the
available listening as possible.

Sean Ross is VP/Music & Research at Edison
Media Research. His weekly column on radio can be
found at www.edisonresearch.com.

November 4, 2005 Radio & Records ® 27


www.americanradiohistory.com

CHR/POP TOP 50

November 4, 2005 PUWEIIED
B e me e B e B ERR MRS MEDIABASE
1 o KANYE WEST Gold Digger (Roc-A-Fella/iDJMG) 8958 +156 681021 9 11501 .
2 o KELLY CLARKSON Because Of You (RCA/RMG) 8937 +224 715000 12 120/0 MOSTA DDED
6 ©  NICKELBACK Photograph (Roadrunner/0JMG) 6999 +610 462881 " N2 | ensr ime wses) RODS
5 o BLACK EYED PEAS My Humps (4&Myinterscope) 6812 +302 488309 12 113/0 KANYE WEST f/AOAM LEVINE Heard 'Em Say (Roc-A-FelaIDJMG) 28
3 5 MARIAH CAREY Shake It Off /Island//DJMG) 6608 -839 458655 16 116/0 LIFEHOUSE Blind (Geffen) 28
9 @ CHRIS BROWN flJUELZ SANTANA Run It (ive/Zomba Label Group) 6347  +988 516512 7  114j2 | BEYONCE fiSLIMTHUG Check Onlt Cobmbi/ 2
7 @ FALLOUTBOY Sugar, We're Goin’ Down (isiand/IDJMG) 6239  +418 445255 12 110/0 fgﬁ:;ﬁggiﬂiz‘:"zm”mﬂ:%ﬂ o ::
4 8  GREEN DAY Wake Me Up When September Ends (Reprise/ 6080 -646 395173 10 120/0 SHAKIRA Don't Bother /Epic/ 14
10 9 BOW WOW f/CIARA Like You (Columbia) 4879 -183 342384 1" 109/0 MAOONNA Hung Up (Warner Bros.) 1
8 10 WEEZER Beverly Hills (Geffen) 4759 712 305482 22 114j0 | ALL-AMERICAN REJECTS Dirty Litle Secret finterscope) i
12 D PRETTYRICKY Your Body /Atiantic) 4521 +221 296347 12 962 :it'f:‘;vxr:ff‘: m’:,:':,}:‘”:‘”hﬂ"d' Ll :;
n 12 LIFEHOUSE You And Me (Geffen) 4137 -444 302218 29 110/0
21 @ PUSSYCAT DOLLS Stickwitu /A&M/Interscope) 3565 +698 254338 5 114/1
13 14 GORILLAZ Feel Good Inc. (Virgin/ 3522 -265 183171 18 113/0
22 @ MARIAH CAREY Don’t Forget About Us fisland/IDJMG) 3434 +674 283627 4 113
14 3 RIHANNA Pon De Replay (Def Jam/IDJMG) 3340 -295 230594 22 115/0 MOS T
23 SEAN PAUL We Be Burnin' (VP/Atlantic) 3264 +714 327299 5 97115
15 18 FRANKIE J. More Than Words (Columbia) 3155 -357 228852 9 107/0 INCREASED PLA ys
16 19  PUSSYCAT DOLLS fiBUSTA RHYMES Don't Cha (4 &M/Interscope) 3118 -238 227086 28 113/0 Tgr‘vu
17 20 AKON Belly Dancer (Bananza) (Universal 2873 363 22m71 17 sop | o AE o
24 @  ASHLEE SIMPSON Boyfriend (Geffen) 2492 +6 127920 7 105/2 | C.BROWN flJ. SANTANA Run It Wive/Zomba Label Group)  +988
28 @ GWENSTEFANI Lowuius (terscopel 2039 4628 180979 3 1096 g‘&%“;‘ﬂ":l“w“:”s‘e’mmﬁ%m :3‘1’1
25 @  RYANCABRERA Shine On /£.V.L.A/Atlantic) 2399 +27 130518 10 961 | pyseyckT OOLLS Stckwitu MEMInterscape) <698
32 @ MADONNA Hung Up /Warner Bros.) 2246 +801 128423 2 100/11 | MARIAH CAREY Don't Forget About Us (/sland//DJMG) +674
26 25  BLACKEYED PEAS Don't Lie (A&Miinterscope) 2081 103 176539 14 102/0 | YOUNG JEEZY f/AKON Soul Survivor (Def Jam/DJMG)  +654
3% @  YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 2003  +654 132494 4  B3/15 mi:lssfc‘:':‘:t“:;’;::‘ ,ﬁm”ﬁ;’”m ::f:
27 27 MARCOS HERNANDEZ If You Were Mine (Ultrax/TVT) 1862 -68 108380 1" 7010 BEYONCE' f/SLIM THUG Check On it [Cofumbia) +474
36 @ ALL-AMERICAN REJECTS Dirty Little Secret /nterscope) 1611 +299 78668 12 84/11 FALL OUT BOY Sugar, We're Goin’ Down (Isiand/DJMG) +418
37 @ T-PAIN I'm Sprung (Jive/Zomba Label Group) 1530 +226 106602 6 61/7
30 30  CLICK FIVE Just The Girl /Lava/ 1509 2210 130925 19 103/0
38 @ RIHANNA If [t's Lovin’ That You Want [Def Jam/IDJMG) 1478 +200 87673 5 7714
29 32  GWEN STEFANI Cool finterscope/ 1380 -403 103194 19 100/0
33 33  DAVIDBANNER Play (SRC/Universall 1320 -90 77339 ) 46/0 NE w & AC TI VE
3 34  GAVIN DEGRAW Follow Through (/ARMG) 1304 -160 64494 14 81/0
K7 35 BOWWOW fIOMARION Let Me Hold You (Columbia) 1210 -181 108543 19 8310 SAVING JANE Girl Next Door (Toucan Cove/Alert)
39 36  KEITHURBAN You'll Think Of Me (CapitolEMC) 1002 238 52243 11 400 Total Plays: 518, Total Stations: 33, Adds: 2
24 @  SHAKIRA Don'tBother (Epic 39 4209 112365 2 BIIE | oy ars to Siators e g
42 @ HOWIE DAY She Says £pic/ 985 +133 53152 5 59/2 TWISTA fTREY SONGZ Girl Tonite (Atlantic)
41 39  SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/RMG) 942 -19 33726 6 531 Total Plays: 459, Total Stations: 24, Adds: 1
40 40 NELLY Fly Away (Demty/Fo’ ReellUniversal) 941 110 64632 7 210 ?21g‘g:v:{i:g;wg'::rgzghﬂg‘/mﬁ/lmemm/
@ KANYE WEST fIADAM LEVINE Heard ‘Em Say (Roc-A-Fella/IDJMG) 801 +307 79250 1 68128 RELIENT K Who'l Am Hates Who I'v'e Been (Gotee/Capital
46 @ SIMPLE PLAN Crazy {Lava/ 730 +75 25351 3 5312 Total Plays: 425, Total Stations: 54, Adds: 11
@ BEYONCE' f/SLIM THUG Check On It (Columbia) 700 +474 78950 1 46/24 04L Laffy Taffy Asylum/Atiantic)
@  NATASHABEDINGFIELD Unwritten (£ic/ 693  +289 27987 1 588 Total Plays: 374, Total Stations: 18, Adds: 10
8 @ SWITCHFOOT Stars (Columbia B33 458 22983 B M2 | qoypmmant T oo e Adis
@ TRINA f/KELLY ROWLAND Here We Go /Siip-N-Slide/Atlantic) 592 +149 35068 1 2416 STAINO Right Here (Fi/Attantic/
47 47  VERONICAS 4Ever (Sire/Warner Bros.) 590 -1 20022 4 46/0 Total Plays: 344, Total Stations: 24, Adds: 0
43 48 50 CENT f[MOBB DEEP Outta Control (Shady/Aftermath/interscope) 586  -156 308472 17 560 T";gl";mfg:’%faf;;m P Nl balbo
50 @ ROB THOMAS This Is How A Heart Breaks /Atlantic/ 553 +32 20480 17 1310 LINOSAY lOHA’N Confessions Of A... (Casablanca Universal
49 @ TRICK TRICK flEMINEM Welcome 2 Detroit (Motown/Universal) 534 +4 30248 2 2317 Total Plays: 245, Total Stations: 25, Adds: 1
(1) '2; g:/;lg/r(;)/g ;e%?:ltl:tr:.a Monitored airplay data supplied by Mna_d[abase Research, a division of Premiere Radio Networks. Songs ranked by t_otal plays for the airplgy week Songs ranked by total plays
5 ppear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each N - K
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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CHR/POP TOP 50 INDICATOR
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November 4, 2005
ARTIST TITLE LABEL(S)

KELLY CLARKSON Because Of You (RCA/RMG)

NICKELBACK Photograph (Roadrunner/IDJMG)

KANYE WEST Gold Digger (Roc-A-Fella/lDJMG)

MARIAH CAREY Shake It Off (Is/and/IDJMG)

FALL OUT BOY Sugar, We're Goin’ Down (/sland/IDJMG)

GREEN DAY Wake Me Up When September Ends (Reprise/

BLACK EYED PEAS My Humps (A&M/Interscope)

WEEZER Beverly Hills (Geffen)

CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group)
BOW WOW f/CIARA Like You (Columbia)

LIFEHOUSE You And Me (Geffen)

PUSSYCAT DOLLS Stickwitu (A&M/interscope)

PRETTY RICKY Your Body (At/antic/

GORILLAZ Feel Good Inc. (Virgin/

FRANKIE J. More Than Words (Columbia)

ASHLEE SIMPSON Boyfriend (Geffen/

PUSSYCAT DOLLS fiBUSTA RHYMES Don't Cha (4&M/Interscope)
RIHANNA Pon De Replay (Def Jam/IDJMG)

D.H.T. Listen To Your Heart (Robbins)

MARIAH CAREY Don't Forget About Us (/sland/IDJMG)

GWEN STEFANI Luxurious fInterscope/

RYAN CABRERA Shine On (£.V.L.A./Atlantic)

MADONNA Hung Up (Warner Bros.)

AKON Belly Dancer (Bananza) (Universal)

SEAN PAUL We Be Burnin® (VP/Atlantic)

MARCOS HERNANDEZ Y You Were Mine (Ultrax/TVT)

GWEN STEFANI Cool fInterscope)

BLACK EYED PEAS Don't Lie (A&M/interscope)

CLICK FIVE Just The Girl {Lava/

ALL-AMERICAN REJECTS Dirty Little Secret (Interscape/
SANTANA fiIMICHELLE BRANCH I'm Feeling You (Arista/RMG)
YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG)

GAVIN DEGRAW Follow Through (/RMG)

RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG)

BOW WOW f/OMARION Let Me Hold You (Columbia)

KEITH URBAN You'll Think Of Me (Capitol/EMC)

SAVING JANE Girl Next Door (Toucan Cove/Alert)

HOWIE DAY She Says (Epic/

T-PAIN I'm Sprung (Jive/Zomba Label Group)

SALLY ANTHONY f/5TH WARD WEEBIE Vent (Gracie Productions)
ROB THOMAS This is How A Heart Breaks /Atlantic)

DAVID BANNER Play (SRC/Universal)

SIMPLEPLAN Crazy (Lava)

50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/Interscope)
CRINGE Been Alone (Listen/

ARUNA Break You Open (Eskala)

SHAKIRA Don't Bother (Epic)

KANYE WEST f/ADAM LEVINE Heard 'Em Say (Roc-A-Fella/IDJMG)
NATASHA BEDINGFIELD Unwritten (Epic/

VERONICAS 4Ever (Sire/Warner Bros.)

TOTAL
PLAYS

aun
3929
3773
3702
3691
3576
3079
2865
2503
2426
231
2114
2110
2085
1866
1694
1696
1596
1506
1487
1467
1404
1395
1291
1179
1003
986
973
960
862
852
703
691
529
510
478
442
435
402
395
N
369
323
320
296
294
273
250
244
236

+ =
PLAYS

+91
+170
+81
-248
+270
-215
+13
-340
+570
+134
-216
+267
+78
-100
-193
+39
-22
-242
-433
+357
+424
+33
+712
-285
+351
-6
-224
-357
-269
+54
-36
+212
-62
+88
-22
-28
+17
+67
+137
+43
-33
+8
+29
-60
+29
+1
+160
+207
+105
+17

TOTAL
AUDIENCE

74292
65619
60391
60859
59709
61938
46635
45722
39464
39425
39202
35025
31979
32442
31146
28328
25007
28014
24059
25628
24749
25390
25950
18590
18601
17611
17537
16968
14996
12585
15219
10724
11796
10169
7447
8061
8851
7262
6251
6393
8030
4738
5988
3789
5054
4572
4476
4916
4379
3793

WEEKSON  TOTAL

CHART
12
"

9
17
12
10
10
22

5
10
29

5
"
19
10

7
28
21
25

a

3
10

2
15

3
10
19
14
18
12

-
o & 0 W o~

-
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-
(-]

N = = - o M

A
67/0
65/0
65/0
63/0
6501
6610
63/0
58/0
613
53/0
56/0
62/0
5811
56/1
54/0
56/0
48/0
45/0
4110
57j2
58/4
523
55/10
4210
51/10
410
3a/0
340
30/0
3915
m
39110
290
25/0
20/0
19/0
210
2013
2617
1601
12/0
18/0
211
1710
11/0
8/0
1617
27113
15/4
181

STATIONS/
DS

67 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 10/23 - Saturday 10/29.

© 2005 Radio & Records

MOST ADDED’

ARTISTTITLE LABEL(S) ADDS
KANYE WEST f{ADAM LEVINE Heard ‘Em Say (Roc A-Fela/iDJMG) 13

BEYONCE' f/SLIM THUG Check On It (Columbia) 13
MADONNA Hung Up {Warner Bros.) 10
SEAN PAUL We Be Burnin’ {VP/Atlantic) 10
YOUNG JEEZY fIAKON Soul Survivor (Def Jam/iDAMG) 10
LIFEHOUSE Blind (Geffen) 8
T-PAIN I'm Sprung (Jive/Zomba Label Group) 1
SHAKIRA Don't Bother (Epic/ 7
BACKSTREET BOYS Crawling Back To You (/ive/Zomba Label Group) 6
ALL-AMERICAN REJECTS Dirty Little Secret finterscope/ 5
GWEN STEFANI Luxurious {Interscape) )
NATASHA BEDINGFIELD Unwritten (Fpic/ 4
C. BROWN f/J. SANTANA Run It (Jive/Zomba Label Group) 3
RYAN CABRERA Shine On (£.V.L.A./Atlantic) 3
HOWIE DAY She Says /Epic/ 3
DAL Laffy Taffy (Asylum/Atlantic) 3
‘MOST
INCREASED PLAYS
TOTAL
PLAY
ARTISTTITLE LABEL(S) INCREASE
MADONNA Hung Up (Warner Bros.) +712
C.BROWN f{J. SANTANA Run It (five/Zomba Label Group) ~ +570
GWEN STEFANI Luxurious flnterscape/ +424
MARIAH CAREY Don't Forget About Us fisiand//B/MG) +357
SEAN PAUL We Be Burnin’ {VP/Atlantic) +351
FALL OUT BOY Sugar, We're Goin' Down fisland/t3/MG) +270
PUSSYCAT DOLLS Stickwitu (A&M/interscope/ +267
YOUNG JEEZY fJAKON Soul Survivor (Def Jam/iBJMG) +212

KANYE WEST f/ADAM LEVINE Heard 'tm Say (Roc-4-fedaiD/MG) +207

NICKELBACK Photograph (Roadrunner/iDJMG) +170
SHAKIRA Don't Bother (£pic/ +160
T-PAIN V'm Sprung (ive/Zomba Label Group) +137
BOW WOW f/CIARA Like You (Columbia) +134
NATASHA BEDINGFIELD Unwritten fEpic/ +105
KELLY CLARKSON Because Of You (RCA/RMG) +91
RIHANNA If It's Lovin' That You Want (Def JamADJMG) +88
KANYE WEST Gold Digger (Roc-A-Fella/IDJMG) +81
PRETTY RICKY Your Body {Atlantic) +78

BACKSTREET BOYS Crawiing Back To You (/ive/Zanbia Label Group)
HOWIE DAY She Says (Fgic/

TRINA f/KELLY ROWLAND Here We Go (Siip-N-Skide/Atlantic)
ALL-AMERICAN REJECTS Dirty Little Secret flaterscope/ +54
RELIENT K Who | Am Hates Who I've Been (Gotee/Capitol) +54
TRICK TRICK f[EMINEM Welcome 2 Detroit (Metown/Universal) +49
BEYONCE' f/SLIM THUG Check On It (Columbial +48
50 GENT Window Shopper (Shady/Aftermath/interscape) +44
SALLY ANTHONY f/5TH WARD WEEBIE Vent (Gracie Productions) +43

+68
+67
+60

BETTER THAN EZRA A Lifetime (Artemis/ +40
ASHLEE SIMPSON Boyfriend (Geffen/ +39
STAIND Right Here (Flip/Atlantic) +36

(5330 valve)
e-mail R&R at: Call R&R at:
subscribe@radioandrecords.com 310-788-1625
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4 B — N

(" RaleTheMusic.com ) “irercas,2est Testng crpop songs L¢ © CHR/POPTOP30 ol
i W W CANADA .

Artist Title (Label) TW LW Famil. Burn 12YV17 18-24 25-34 W WERC  ARTIST TITLE LABEL(S) L S A S
KELLY C1ARKSON Because Of You (BCARMG) 440 429 99% 19% T441 “HA0 4437 £ 2@6 * @) “KANYEWEST Gold Digger 1Roc A Feliumey™ %, 619 ¥ 3357 g 10m
NICKELBACK Photograph /Roadrunner/IDJMG) 425 410 95% 13% 437 429 414 2 BLACK EYED PEAS My Humps (A&M/interscope) 480 -18 7 12/0
KELLY CLARKSON Behind These Hazel Eyes (RCARMG/ 424  4.16 100% " ,40% ~ 418, .25~ 4.20 *’*7 @) MADONNA HungUp WarmerBros i .~ % 443,510, 8% % 13
FALL OUT BOY Sugar, We're Goin’ Down fisend/i0/MG) 411 410 93% 19% 4.46 424 385 3 4 o NICKELBACK Photograph (Roadrunner/|DJMG) 443 -10 12 10/0
GREEN DAY Wake Me Up When September Ends /Rearise/ 408 <387  88% 31% 427 - 406 3.6 4, " 5 ™ GREEN DAY Wake Me Up When September Ends (Rgrs®) 411< 536 “F13 =« gp
CLICK FIVE Just The Girl flava/ 408 397 95% 25% 454 409 383 8 8 KELLY CLARKSDN Because Of You /ﬁgA/ﬁM[;; 389 6 8 50
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armist: Shakira

LaseL: Epic
By MIKE TRIAS/ASSOCIATE EDITOR

hakira has been a musical force to

reckon with in Latin American mar-
kets for quite a while, and with her 2001
album, Laundry Service, she entered the
English-speaking realm with a bang.
With her latest single, “Don’t Bother,”
she’s continuing her conquest of the
English-language charts: The song rises
to No. 37* in its second week on the Pop
chart.

“Don’t Bother” is our first taste of Oral
Fixation, Vol. 2, slated for release on
Nov. 29. Volume One, the Spanish-language
Fijacion Oral, was released earlier this
year. Shakira says about her two-album
approach, “I did not set out to make two
albums when I began the writing process,
but suddenly I realized I had written 60
songs, some in English and some in
Spanish, and I narrowed that down to 20
songs.

“Sometimes songs come to me in
English and sometimes in Spanish. Most
of the time I let the melody suggest to me
what language the song should be. The
albums are totally different from one
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another. Each has unique songs, melo-
dies, lyrics and music styles.”

Though Shakira’s world tour, kicking
off in Latin America, won't begin until
March of next year, she’s got quite a bit
going on right now. She’s been nominated
for Favorite Artist, Latin Music at the
33rd annual American Music Awards,
airing live from Los Angeles on Nov. 22,
and she’ll play at WHTZ/New York’s
Jingle Ball on Dec. 16 in Madison Square
Garden.

In more Shakira news, she has
teamed with MTV for the “Dirty Little
Secret” contest, in which one lucky fan
will win a chance to go on tour with
Shakira next year as MTV’s official “fan
correspondent.” The fan will also be a
guest reporter for Teen People, inter-
viewing Shakira and writing a piece on
her for the magazine.

DEGRAW DEFENDER OF THE EN VIRONMENT Gavin DeGraw recently performed at
the Tweeter Center in Boston. Before the show he stopped by WXKS-FM (Kiss 108)/Boston’s
backstage barbeque, where he gave away a Honda Civic Hybrid — a very nice prize, gas prices being
what they are! Seen here are (I-r) Kiss 108 night guy Jackson Blue, the winner’s sister, Katie Chernicki;
DeGraw; and winner Tom Chernicki.

O IV 5PN

. s

THEN DAVE TOOK THE CAR FOR A SPIN Renowned NASCAR aficionado and Universal
promo honcho Dave Reynolds managed to skillfully insert himself into this picture of Universal artist
Jack Johnson and NASCAR driver Jimmie Johnson. Seen here (I-r) are Reynolds, Jack and Jimmie.
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0f The Box

KBXX/Houston's new PD puts

her spin on the powerhouse

BXX (The Box)/Houston has been a driving force in the city

— and the CHR/Rhythmic format — for the past 10 years.
It has always had strong leaders (former PDs Robert Scorpio and
Tom Calococci) and a loyal listener base. So if you're a new PD
taking over, how do you put your mark on the station? How do
you take a good thing and make it even better?

Terry Thomas, PD of The Box since June,
has been able to make her mark and, in the
process, take the station up in ratings from 5.6
in spring 2005 to 5.9 in summer 2005 and No.
1 overall — the first
time it's been at No. 1
since spring 2004.

Thomas was PD of
Radio One’s Urban
WIZF (The Wiz)/Cin-
cinnati before hermove ff]
to The Box, which is
also owned by Radio
One. She’s also worked
at WHBX/Tallahassee
and spent seven years
at WFXE (Foxy)/Co-
lumbus, GA, where she started her profession-
al radio career.

R&R talked with Thomas about making
The Box even better, the thriving Houston
music scene and her views on Rhythmic ra-
dio.

Terry Thomas

R&R: What were your initial observations about
Houston and the competitive market there?

TT: I quickly realized that Houston has a
thriving local culture — musically and in all
ways. It's a multicultural city, in which the
inhabitants love their hometown. I know peo-
ple say that about every city, but I've never
seen it like it is here in Houston.

When I arrived [ did a lot of research in the
streets. Everywhere I went, whether it was the
grocery store, the mall, the gas station or the
clubs, I asked people about Houston. I told
them I was newin town and wanted to know
where to hang out, where to shop and what
radio station to listen to.

[ found out very quickly that people here
love The Box. I found out that the locals are
proud of their local music scene and very sup-
portive of it. T also found out that The Box has
an airstaff that has been in place for years, and
they have very loyal fans.

There are several stations in town that com-
pete on some level with The Box. There’s The
Party [KPTY], Mega [KLOL] and KRBE, the
Pop station. We all play some form of hip-hop,
and people in general have much broader
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taste in music, including hip-hop. For that
simple reason the playing field has become
more competitive, because we share more
music than ever before.

R&R: The Box has been a powerhouse for 10
years, but in recent years it's been battling many
direct challengers, as you mention. In the summer
'05 ratings book it's back on top. To what do you
attribute that ratings increase?

TT: First, we have established a renewed
commitment to the streets. Sometimes when
you get to the top you can take for granted all
the little things you had to do to get there. [
went through what I call the “old school” ed-
ucation in radio, and I brought back many of
those philosophies.

Every day we are in the streets, whether
that means giving away free gas or that one
of our jocks is at a high school football game
or that we're representing in our van at the big
concerts. It all matters, big and small. We go
out to events whether there are 20 people ex-
pected or 20,000.

R&R: What were some of the ratings highlights
from this book?

TT: We are No. 1 12+, No. 118-34, No. 2 in
the 18-49 English-speaking demo and No. 4
25-54, which makes my GM and sales man-
ager very happy. We have Madd Hatta in
mornings, who is on top; Carmen Contreras

“One of the things I try
to stress to artists who
come to us to play
their records, even if
they are not from
Houston, is that they
need to make a story
in their hometown.”

returned to handle middays after a short ab-
sence; G-Man holds down afternoons; and the
night show, The Krackernutz, dominates nights.

[ also wanted to bring a stronger female pres-
ence on-air when I arrived. I had hired Brandi
Garcia to handle middays when Carmen left
to go to our sister station, KBFB/Dallas.

When Carmen decided to come back, we
were able to carve a niche for Brandi in late-
nights, and I added a weekender, Steph Lova.
In addition, we have Nnete in mornings with
Hatta. So I'm much happier with the female
voice on the station now.

R&R: What are somte of the Terry Thomas im-
prints you've put on the station since arriving?

TT: I'm making sure we represent the local
music scene here. I've always believed in sup-
porting your own. What makes it even easier
is that, in Houston, the local artists get it. They
work hard at breaking their records in the
streets and developing a loyal fanbase. I have
no choice but to support them, because that’s
what the listeners want.

R&R: Musically, how is Houston different from
the other markets you've worked in?

TT: Well, again, it’s the local scene here that
makes it so unique. In fact, it's so big right now
that a lot of Houston acts are breaking on the
national scene. But even if it wasn't that big,
we’d still be supporting it. You have labels like
SwishaHouse and Rap-A-Lot and artists like
Slim Thug. Then you also have that Louisi-
ana bounce music scene that bleeds over the
border.

We have a show on Sundays called Straight
From the Streets that incorporates a lot of local
music but also new music in general. We also
hold a local music meeting every Monday. On
our website we try to incorporate as much
information as we can about local artists so
they can be on top of the business side of the
music industry.

R&R: Would you say that The Box is faster or
slower on national hits, due to the fact that it ded-
icates more of its list to Houston acts?

TT: Well, we're banging the Bun B in heavy
rotation, so I guess you could say it really de-
pends on the song. The rest of the country is
still catching up to us on that one. I stilt look
at it like “a hit is a hit is a hit,” whether local
or national. If it's not a hit, we aren’t going to
play it.

One of the things I try to stress to artists
who come to us to play their records, even if
they are not from Houston, is that they need
to make a story in their hometown. If they’re
unsigned from the Carolinas, they need to get
radio there to embrace them. I'm always go-
ing to choose a Houston act over artists from
other parts of the country.

R&R: As you mentioned before, Houston is very
mudticultural, with a large Hispanic population.
What do you do differently on the air because of
this?

TT: I look at hip-hop as a culture in it-
self that attracts people from all races. It
started out in the black community and
has now spread to listeners who are Lati-
no, white, Asian. We embrace all people
who love hip-hop. In that sense, we are
true to hip-hop culture, first and foremost.

There may be some reggaeton that ap-
peals to the hip-hop audience, so we
would embrace it, but we don’t go out of
our way to do or play anything that
doesn’t fit hip-hop culture.

www americanradiohistorv com
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“Pve always believed
that a PD needs to be
in touch with the
listeners, and a great
way to do that is by
talking to them on the
listener lines. It's the
best way to feel the
pulse of the station.”

R&R: You started your career as an air person-
ality. Do you miss being on the air?

TT: Istill go on-air on occasion, when need-
ed. There might be a day when we need a fill-
in, and sometimes I just have the desire to be
on-air. I've always believed that a PD needs
to be in touch with the listeners, and a great
way to do that is by talking to them on the lis-
tener lines. It's the best way to feel the pulse
of the station.

Also, when I first got here, my night team
told me that there was one thing they really
wanted me to do, and that was to co-host a
show or two with them. They wanted to know
that [ knew what they were hearing and see-
ing on a daily basis, that [ was in touch with
the streets.

R&R: You have Los Magnificos Custom Car
Show coming up next month. What's that like?

TT: It's Nov. 2, and we have 21 acts sched-
uled to perform. That’s more than they usual-
ly have, but I guess I was a little excited. This
is the 23rd year for this event in Houston, and
it’s the second-largest car show in the coun-
try. KBXX has been involved for years.

Los Magnificos plan and put on the car
show, and we do all the other attractions —
the vendors, the concert and the activities. We
get sponsors like the Army, which this year
will be bringing in its all-terrain vehicles and
rock-climbing walls. There’s also AutoZone,
which has an interactive driving machine for
people to try out. Also this year we’ve added
ahip-hop cultural arena, which will showcase
break dancing, MC'ing, DJ'ing, and grafitti as
art. The car show itself features between 300
and 400 cars.

R&R: What are some of the other benchmark
events for The Box?

TT: We did “Hatta’s Idol” this year for the
first time, and it was a huge success. It was
our version of American Idol, for singers in the
Houston area. We awarded the winner a car,
a cash prize and a record deal. It was such a
success that we hope to do a hip-hop version
in the first quarter of 2006.

We're also doing more events in partnership
with our market sisters, Urban AC KMJQ and
Hispanic KROI. KROI is involved in the car
show, and we also had our first Family Fun
Day over Labor Day Weekend, which KMJQ
co-hosted with us. It was a free event in the
park, and we hoped to have a good turnout.
Well, we had over 20,000 people show up.
Next year KROI will be a part of it as well.
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ARTIST TITLE LABEL(S}

KANYE WEST Gold Digger (Roc-A-Fella/iDJMG]

CHRIS BROWN f{JUELZ SANTANA Run It (ive/Zomba Label Group)

YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG)
BOW WOW fICIARA Like You (Columbia)

T-PAIN I'm Sprung (Jive/Zomba Label Group)

BLACK EYED PEAS My Humps (A&M/interscape)
TRINA f/KELLY ROWLAND Here We Go (Slp-N-Slide/Atlantic/
TWISTA fiTREY SONGZ Girl Tonite (At/antic)
MARIAH CAREY Shake It 0ff (/sland/IDJMG)

RAY J One Wish (Knockout/Sanctuary)

SEAN PAUL We Be Burnin’ (VP/Atlantic)

YING YANG TWINS f/PITBULL Shake (TVT)

DAVID BANNER Play (SRC/Universal)

PRETTY RICKY Your Body (At/antic)

THREE 6 MAFIA Stay Fly (Columbia)

DAL Laffy Taffy (Asylum/Atiantic/

MARIAH CAREY Don't Forget About Us (/sland//0JMG)

DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So Def/Virgin/

YING YANG TWINS fIMIKE JONES Badd (7V7)
LIL’ KIM Lighters Up (Queen Bee/Atlantic/
PUSSYCAT DOLLS Stickwitu (A&M/interscope)

JUELZ SANTANA There It Go (The Whistle Song) (Diplomat/Def Jam/IDJMG)

CHAMILLIONAIRE Turn tt Up {Latium/Universal)

50 CENT f/MOBB DEEP OQutta Control (Shady/Aftermath/interscope)

50 CENT Window Shopper (Shady/Aftermath/interscope)
NELLY Grillz Universal)
GWEN STEFANI Luxurious finterscope/

KANYE WEST f/ADAM LEVINE Heard 'Em Say (Roc-A-Fella/IDJMG)

MARCOS HERNANDEZ If You Were Mine (Ultrax/TVT)
FRANKIE J. More Than Words (Columbia)
RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG)

TOTAL
PLAYS

6386
5968
5848
5061
4658
4264
3728
3409
3278
3232
3195
3183
2995
2975
2948
2856
2427
2187
1846
1838
1619
1575
1325
1263
1261
1246
1195
1098
10Mm
1035

937

PHARRELL f/GWEN STEFANI Can | Have It Like That (Star Trak/Interscope) 834

KEYSHIA COLE | Should've Cheated (4&M/Interscope)
TWISTA fIPITBULL Hit The Floor (At/antic)
YOUNGBLOOD?Z Presidential (/ive/Zomba Label Group)

LIL' WAYNE Fireman (Cash Money/Universal)

LYFE JENNINGS Must Be Nice (Columbia)

MARQUES HOUSTON Naked (T.U.G./Universal)

JAGGED EDGE f/VOLTIO So Amazing (Columbia)

ALICIA KEYS Unbreakable (/RMG)

T.0.K. Footprints (When You Cry} (VP)

P$C f/T.1. & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic)

TRICK TRICK fIEMINEM Welcome 2 Detroit (Motowrn/Universal)
PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin)

MIKE JONES Flossin’ (SwishaHouse/Asylum/Warner Bros.)
NE-YO f/PEEDI PEEDI Stay (Def Jam/IDJMG)

BUN B Draped Up (Rap-A-Lot/Asylum)

RHYMEFEST f/[KANYE WEST Brand New (J/AMG)
MARIO f/JUVENILE Boom (/RMG)

823
733
122
N2
704
686
665
566
523
521
509
506
467
449
aa4
443
438

DAMIAN “JR. GONG” MARLEY Welcome To Jamrock (7uff Gong/Universal) 398

+/-
PLAYS

-316
+460
+186

-454
+285

+58
+283
+284

-739
+397
+206

-190

-674

-380
+428
+257
+649
+505

-232
+137
+122
+375
+124

211
+499
+420
+521
+498

-126

-306

+75

+58
+83
+9
+167
+64
-29

-149
+143

+77

-26
-95
+161
+45
+164
-61
+12
-5
-254
115

AUGENCE
(00)
625938
659191
693867
468530
443792
353689
309757
340656
290711
248225
391412
293778
287493
272224
284824
219288
230757
234119
179592
263974
113741
233897
115310
166115
131369
120816
67211
121537
71864
65277
86109
100642
185112
67865
76271
45497
76216
102801
49472
75765
61375
53685
44888
35277
28895
26407
59439
18467
18228
43122

WEEKS ON  TOTAL STATIONS/
CHART ADDS

16
14
13
15
14
15

8
1
17
1

9
15
18
19
10
10

4

1
20

16

D N T = s =

10
16

82)2
82/2
82/1
7011
83/1
55/3
81/6
7
83/1
7214
7412
67/1
84/1
75/1
6312
62/3
72/5
75
7811
54/3
4312
54/9
4212
581
59/5
68/45
aaja
69/11
381
381
35/3
423
27113
1N
37
a7
19/0
32/0
35/3
35(5
1411
1710
2473
1973
35(7
36/0
1311
32/0
36/0
36/0

87 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the largerincreasein plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

POWERED!: 17
MEDIABASE
MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
NELLY Grillz {Universal) 45
BEYONCE' /SLIM THUG Check On it (Columbia) 14
KEYSHIA COLE | Should've Cheated (A&M/interscape) 13
DPGC Real Soon fDaggystyle) 13

KANYE WEST f/ADAM LEVINE Heard 'Em Say (Roc-A-Fella/DJMG) 11
JUELZ SANTANA There It Go... (Diplomat/Def Jam/iDJMG) 9

PAUL WALL... They Don't Know (SwishaHouse/Asyium) 9
PITBULL f/PRETTY RICKY Everybody Get Up (TVF/ 8
MOST
INCREASED PLAYS

TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE

MARIAH CAREY Don't Forget About Us fIsland//D/MG) +649
GWEN STEFANI Luxurious (/nterscope/ +521
DEM FRANCHIZE BOYZ... | Think They Like... (So Se Def/Virgin/ +505
60 CENT Window Shopper (Shady/Aftermath/interscope/ +499
KANYE WEST fJAOAM LEVINE Heard 'Em Say (Roc-A--edalDJMG) +498

C.BROWN f|J. SANTANA Run It (five/Zomba Label Group)  +460
THREE 6 MAFIA Stay Fly (Columbia) +428
NELLY Grillz Universal) +420
RAY J One Wish (Knockout/Sanctuary) +397
JUELZ SANTANA There It Go... (Diplomat/Def Jam/iDJMG)  +379

NEW & ACTIVE

00N OMAR Reggaeton Latino (Urban Box Office/Universal)
Total Plays: 346, Total Stations: 15, Adds: 1

PAUL WALL... They Don't Know (SwishaHouse/Asylum)
Total Plays: 331, Total Stations: 31, Adds: 9

BEYONCE' f/SLIM THUG Check On It {Columbia/
Total Plays: 317, Total Stations: 17, Adds: 14

GINUWINE When We Make Love (Sony Urban/Epic!

Total Plays: 294, Total Stations: 20, Adds: 0

YOUNG JEEZY And Then What (Def Jam/IDJMG)

Total Plays: 262, Total Stations: 19, Adds: 0

BUBBA SPARXXX... The Otherside (Purple Ribbor/Virgin)
Total Plays: 242, Total Stations: 17, Adds: 0

MR. CAPONE-E f/MAGIC My Ange! (Thump/

Total Plays: 229, Total Stations: 15, Adds: 2

BROWN BOY Livin' Shady (AME/

Total Plays: 217, Total Stations: 16, Adds: 2

JIM JONES... What You Been Drankin On (Diplomat/Koch)
Total Plays: 178, Total Stations: 14, Adds: 0

TREY SONGZ Gotta Go (Songbook/Atlantic)
Total Plays: 167, Total Stations: 15, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radipandregards.com.
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Find out wh

Slow Jams
is DOMINATING the airwaves
on Sunday night!

Get it on before your competition does.
Now heard in over 30 markets.
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¢ RateTheMusic.com

BY NEWIARASE

America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 10/28/05

Persons Persons Persons

Artist Title (Label) W LW Familiarity Burn  12-17 18-24 25-34
CHRIS BROWN flJUELZ SANTANA Run It (Jive/Zomba Label Group) 416 424 89% 17% 445 423 370
KANYE WEST Gold Digger (Roc-A-Fella/\DJMG) 410 4.16 99% 36% 3.88 403 445
MARIAH CAREY Don't Forget About Us fIsiand//DJMG) 4.07 - 67% 9% 408 428 383
MARIAH CAREY Shake It Off (s/and/IDJMG) 4.05 396 99% 8% 392 419 399
BOW WOW fICIARA Like You (Columbia) 403 4.01 98% 33% 4.05 406 3.99
MARIAH CAREY We Belong Together (Island//DJMG) 401 4.00 99% 52% 3.70 415 409
PUSSYCAT DOLLS Stickwitu (A&My/lnterscope/ 3.97 - 54% % 41 419 346
SEAN PAUL We Be Bumnin’ (VP/Atlantic) 394 388 1% 20% 4.05 403 374
TRINA f/KELLY ROWLANO Here We Go (Ship-N-Stide/Atlantic] 390 385 68% 9% 4.5 404 359
RAY J One Wish (Knockout/Sanctuary) 388 398 69% 13% 440 384 3.23
YOUNG JEEZY fIAKON Soul Survivor (Def JamADJMG) 386 394 85% 2% 414 395 3N
BOW WOW fIOMARION Let Me Hold You (Columbia/ 383 379 98%  43% 3.93 379 382
PRETTY RICKY Your Body {At/antic) 381 384 94% 28% 4.23 3718 339
MARIO f/JUVENILE Boom (J/RMG) 381 368 52% 9% 433 390 340
TWISTA f[TREY SONGZ Girl Tonite (Atlantic/ 379 3713~ 72% 17% 4.01 384 362
DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So Def/Virgin) 3.76 368 64% 15% 432 363 324
BLACK EYED PEAS My Humps (A&M/interscope) 375 389 95% 33% 4.10 387 354
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic/ 3713 382 98% 48%  3.56 3ia 39N
JUELZ SﬁNTAyA There It Go (The Whistle Song) (Def Jam/IDJMG) 313 - 51% 12% 4.05 370 363
MARCOS HERNANDEZ If You Were Mine (Uftrax/TVT) 372 375 75% 16% 4.00 372 345
50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 3.71 -~ 3.88 94% 33% 3.68 32 3n
T-PAIN \'m Sprung (Jive/Zomba Label Group) 369 3.66 17% 21% 41 361 3.38
FRANKIE J. More Than Words (Columbia) 368 362 83% 21% 388 371 356
LUDACRIS Pimpin’ All Over The World (Def Jam South/iDJMG) 367 362 97%  44% 3.65 358 380
THREE 6 MAFIA Stay Fly (Columbia) 363 364 69% < 18% 3.88 361 349
YING YANG TWINS f/MIKE JONES Badd (7V7/ 3.62 363 86% % 392 365 345
DAVID BANNER Play (SRC/Universal) 360 . 3.64 90% 33% 3.85 357 355
YING YANG TWINS f/PITBULL Shake (TVT) 360 3.62 7% 28% 374 365 3.63
LIL* KIM Lighters Up (Queen Bee/Atlantic) 358 3.60 %%  21% 347 364 369

Total sample size is 364 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
\RateTheMusic. com dala is provided by Mediabase Research, a division of Premiere Radio Networks.
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ARTIST: Chamillionaire

LABEL: Latium/Universal

By DARNELLA BUNHAM/Asst. Urban/Rhythmic Editor
any air personalities start their

shows with a musical intro.

These are usually mini-songs created

by local artists looking to make a

name for themselves in the market

while promoting the D] and the show. ;

You don’t hear many stories about these people going on to blg-

ger and better things, but Chamillionaire is not like most people.

The rapper has spent most of his life in Houston. Because his
parents were very religious, they ran a strict household and en-
couraged him to focus on a traditional career path. "My father
never supported my desire to be a rapper when I was growing
up, so to hide what I was doing from him, I would write all of
my rhymes in the messiest handwriting possible,” says
Chamillionaire. “[f he ever looked at what [ was working on, 1
would tell him it was schoolwork.”

Chamillionaire tried to balance his desire to rap with his
family’s expectations that he pursue higher education, but after
two years at the University of Houston, he decided to channel
all of his energy into music.

Chamillionaire and good friend Paul Wall made a career-
changing connection when they met SwishaHouse owner
Michael “5000” Watts. At the time Watts was a mix-tape DJ and
had a show on KBXX (97.9 The Box)/Houston, and the duo re-
corded an intro for him,

The intro became very popular and was later released on a mix
tape. Chamillionaire and Paul Wall became part of the 11-member
SwishaHouse mix-tape camp. “The show money had tobe divided,”
explains Chamillionaire. “Being the newest members, we were told
that we had to pay our dues when the money was being divided.”

Frustration over a lack of remuneration led Chamillionaire,
Paul Wall and Slim Thug to part ways with SwishaHouse.
Chamillionaire has since created Chamillitary Entertainment, a
company he hopes to turn into a household name — and he can
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/  probably make it happen.
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L msm'cou MAGIC § el WKPg/Madison, Wi 18 L FL aatnie Fresh TEAIRRA MARI PO/MD: Mk Eiwood “ II I" AB ASE
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The Black Community
& Health Care

Arbitron’s Julian Davis on the 2005

Black Consumer Study

or the past four years Arbitron has conducted its annual
Black Consumer Study. The study, free to anyone who visits
the company’s website at www.arbitron.com, has become a valu-
able tool for sales teams, advertising agencies, marketers and
programmers. This year’s study, which focuses on health care,

is now available on the site.

R&R spoke with Julian Davis, Arbitron’s
Director/Urban Media Services, about this
year’s study and how health care factors
into the lives of black consumers. He rec-
ommends that radio program- ———
mers familiarize themselves with
studies such as this not only to
learn more about their listeners, |
but also to help them be better
prepared to work with their sales
team on ways to bring listeners
and advertisers together.

Davis recently expanded his
oversight at Arbitron to include
all media services, including TV,
cable and radio.

R&R: In the past the Black Consumer Study
had a more general focus, but this year you decid-
ed to concentrate on the issue of health care. Why?

JD: Health care has historically been an is-
sue that we've looked at within the study, and
this year we decided to bring it to the fore-
front. From an advertising point of view, the
health care industry hasn’t focused on our
community, and we would like to change that.

In the past our Black Consumer Study has
been more broad-based.  was looking to talk
about the community as a whole because
there are so many challenges that we need
to overcome in general with advertisers and
marketers. In this vear’s study the broader
information is up front, to set the stage.

This study is a vehicle for advertisers and
agencies to learn about the black communi-
ty. Many of those who work at an agency or
who are in decisionmaking positions do not
have a history of living in the black commu-
nity, and therefore they tend to have misper-
ceptions about these consumers.

In terms of health care, I'm aware cof only
one national campaign to educate both con-
sumers and others about the state of black
health in the U.S,, and that is Tom Joyner’s
“Take a Loved One to the Doctor” initiative.
That’s for the listeners; this is for the adver-
tising community.

When approaching the health care indus-
try for advertising, you have to understand
their goals. They want to fill beds in their
hospitals — if you're sick, they want you to
choose their services. It’s like any other busi-
ness. People often don’t look at it in that
way. What we are saying is that the African-
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Julian Davis

American community is one that they
should and need to reach out to through
forms of black media.

R&R: What are some of the most surprising
or noteworthy findings in the 2005
y study?

72 | JD: What the study looks at is

i | whatkinds of health care African
% ;} | Americans use. Where do we go

| tobuy prescriptions? What are the
| top health concerns in the com-
munity?

One of the interesting facts [ saw
was that the hospital emergency
room was the top vehicle for ser-
vice, rather than a general practitio-
ner, for certain demos. That tells us that we
need more immediate kinds of care. It also il-
lustrates a cultural difference in how African
Americans use the health care system.

If you look at African-American consum-
ers in the 25-54 demo, the top place they get
their health care from is the emergency room.
[See the sidebar on this page.} It's not until 35
years of age that the top position is filled by
the dentist, which, to me, was very surpris-
ing. They start to focus more on preventive
care as they get older. When you look at per-
sons 50+, it’s the dentist, then the eye doctor.

You see how people’s priorities change.
When people are voung, they feel invinci-
ble, and health care may not be a priority,
whereas it grows in importance as they
grow older.

The study shows that African Americans
are purchasers of health insurance. The top
health care insurance, according to the
study, is Blue Cross Blue Shield. Many of
those decisions are not choices we make, but
choices made by our employers.

R&R: Health care has been a hot topic in gen-
eral in the U.S. How can this type of informa-
tion be used to help educate the black listener and
consumer about the current health care crisis,
or at the very least inform them about their own
comnunities and families?

JD: Anyone can utilize this information,
whether it’s a sales manager, a morning
show host or a program director. What they
can do together, as a team, is come up with
ideas like a health care fair to bring consum-
ers and marketers together. The study gives
them all the information they need to de-
cide who to go after to participate, as well

=

Different Ages, Different Needs

as showing them how to educate the listen-
ers about the health care issues that are most
personal to them.

There are even ways for people in each
individual city — if their station subscribes
to Scarborough — to look at information
that is specific to their market. We've found
that there are specific hot buttons for north-
ern cities that are different from those in
Southern cities.

By getting the health care industry involved
with your station, you are also doing your
community a service by helping to educate
them about health concerns unique to the
black consumer. You can have listeners come
out to be screened for breast cancer by a local
health care organization. That way you're
achieving both goals of your station: serving
the listeners and the advertisers.

The study is offered on our website for
free, so besides programmers or morning
hosts or salespeople checking it out, adver-
tisers themselves will refer to it, and con-
sumers, and maybe even city officials. This
study tells you all you need to know about
black consumers and their health care
needs. It's the benchmark.

R&R: Overall, do you know how black radio
is faring in terms of getting advertising from the
health care industry?

JD: There is room for growth. The health

Black Persons 25-54
Obtained emergency room care 50.6%
Used a dentist 48.5%
Used an eye doctor 28.8%
Used an eye examiner 24.0%
Obtained overnight stay procedure 17.9%
Obtained maternity care 12.1%
Used a skin doctor 8.5%
Used a foot doctor 8.1%
Black Persons 35-64
Used a dentist 48.9%
Obtained emergency room care 46.9%
Used an eye doctor 32.0%
Used an eye examiner 26.0%
Obtained overnight stay procedure 16.6%
Used a foot doctor 10.3%
Used a cardiologist 8.7%
Used a skin doctor 8.5%
Source: Scarborough USA Release 2, 2004. © 2005 Arbitron.
o - - S— = " %
——————

% S 2

care industry is one that is trying to gener-
ate business, just like any other. It is often
not viewed in this way. It needs to attract
people to its services. Many hospitals and
health care facilities are in black communi-
ties and should be reaching out to their
neighbors, but they may assume thatitisa
given that African Americans will utilize
them when it's not.

The African-American consumer has to
feel welcomed into the facilities. She needs
to feel comfortable. A radio station can bring
the two together, maybe through an open-
house event. If the neighbarhood feels wel-
come at a facility, if there is open interaction,
that will ultimately generate more business
for the hospital, because the black consum-
er will share that information with friends
and family.

And radio needs to stress that the best
way to reach the black consumer is through
media directly targeted to them.

R&R: How was the infornmtion for this study
compiled?

JD: We use Scarborough Research, which
uses 75 markets. If a radio station subscribes
to Scarborough, it can look at the results
from its individual marketfor specifics. The
database includes about 20,000 black con-
sumers. That’s probably the most African
Americans in any consumer study.

Crisis Coverage,

.
Coverage Crisis?

When the big story breaks, who do your listeners

turn to? AP Radio is your crisis coverage insurance

policy. Visit apradio.com to learn more.

AP Radio News
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LAST THIS TOTAL +f- TOTAL WEEKS ON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Aur()a%;{ce CHART ADDS hlE I'l A B AQE
1 1 YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG) 3470 -293 476934 13 60/0 ” W ow 3
y [ )
2 @ TWISTAfTREY SONGZ Girl Tonite (Atiantic) 3382 +176 376704 11 650 MOJS;} T ADDED
4 9 DEM FRANCHIZE BOYZ... | Think They Like Me {(Remix) (So So Def/Virgin/ 3066 +175 333811 16 63/0 ARTISTTITLE LABELLS) .
7 o CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group) 2873 +263 386814 13 6311 NELLY Grillz (Universal 48
5 5 T-PAIN I'm Sprung (J/ive/Zomba Label Group) 2711 -80 270516 12 63/0 BOW WOW Fresh Azimiz (Columbia) 44
3 6  KANYEWEST Gold Digger (Roc-A-Fella/l0JMG) 2627 526 289376 15  61/0 r:;::::;*:gl:i:“" :ex :JI;HYOUA%G/};J . ;:
. one Booth (Roc-A-Fella
9 0 THREE 6 MAFA Stay Fly (Columbia) 2535 +332 229485 14 49j0 ONE CHANCE That's My World (US/BMG) 27
8 0 KEYSHIA COLE | Should've Cheated (A&M/Interscape) 2526 +232 327786 10 5710 TOM G. City Boy Wit It (Gigantic/ 10
6 9  BOWWOW f/CIARA Like You (Columbia) 2352 370 315063 15 64/0 JUELZ SANTANA There it Go... (Diplomat/Def Jam/IDJMG) 7
13 @ RAYJ One Wish (Knackout/Sanctuary) 2262  +185 272929 11 54[2 LYFE JENNINGS fIFANTASIA Hypothetically (Columbia/ 7
14 m TRINA f/KELLY ROWLAND Here We Go (Slip-N-Slide/Atlantic) 2070 +150 232511 7 59/3 UL Sl J
: i iv-oligeitia RICO LOVE Settle Down (USL/RMG) 6
15 @ LIL" KIM Lighters Up (Queen Bee/Atlantic) 1953 +21 221340 9 63/0
16 @ DAL Laffy Tafty (Asylum/Atlantic) 1912 +82 161503 1" 5911
17 @ ALICIAKEYS Unbreakable (/RMG) 1891 +83 196267 10 62/1
12 15 MARIAH CAREY Shake It Off (Island//DJMG) 1821 233 213664 16 59/0
- ,"MOST ;.
10 16 DAVIDBANNER Play (SRC/Universal) 1707 -414 201614 18 59/0 LT
11 17  MARQUESHOUSTON Naked (7.L.6, /Universal 1684 362 231305 22 55[0 IN C ﬁEA SED PLAYS
19 18 P$CHIT.L. & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic) 1330 -259 116403 15 53/0 TOTAL
20 @ YOUNGBLOODZ Presidential (/ive/Zomba Label b‘mup} 1283 +55 98949 15 52/0 ARTIST TITLE LABEL(S) |N(:Pr'{-£xse
22 @ MARIAH CAREY Don't Forget About Us {Island/IDJMG) 1241 +222 122799 3 5911 KANYE WEST f/ADAM LEVINE Heard 'Em Say (Roc-A-FelaIDJMG) +389
18 21 PRETTYRICKY Your Body (Atiantic) 1209 341 98548 13 510 ;:';EE;‘; ":f“g‘“ SS‘:Y Fly %"Zb/’j/ﬂ " / +g:§
indow Shopper (Shady/Aftermath/interscape +
21 @ CIARA And I {LaFace/Zomba Label Group) 1192 +18 129563 10 492 . BROWN HJ. SANTANA Run It (five/Zomta Latel Group) ~ +263
23 @ R. KELLY Slow Wind (Jive/Zomba Label Group) 1154 +196 89431 9 40/2 KEYSHIA COLE | Should've Cheated (A&M/nterscape) +232
24 @ PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin) 1078 +170 80102 7 38/2 MARIAH CAREY Don't Forget About Us (Island/IDJMG) +222
25 @  JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/iDJMG) 1019 +129 153706 5 447 :-A';Ejlg sth/I;d U,ﬁ”ﬁ;'"b””j/ Group) +::§
7 ne Wish (Knockout/Sanctuary) +
41 @ KANYE WEST f/ADAM -LEVINE Heart-i Em Say (Roc-A-Fella/{DJMG) 924 +389 86980 2 60/2 TWISTA fITREY SONGZ Girl Tonite (Atlantic) 176
26 €  SEANPAUL WeBeBumin' (VP/Atlantic) 918 +75 131523 8 am DEM FRANCHIZE BOYZ... | Think They Like... (So So DeflVirgin) +175
28 @ LIL" WAYNE Fireman (Cash Money/Universal) 843 +88 81830 4 56/0
27 @ TREY SONGZ Gotta Go (Sanghook/Atlantic) 811 +13 90461 5 53/2
45 @ 50 CENT Window Shopper (Shady/Aftermath/Interscape) 806 +318 78055 2 56/3
30 @ JAHEIM flJADAKISS Everytime | Think About Her (Divine Mil/Warner Bros.) 756 +42 59993 5 5313 Ngw T&?A@[IVE
29 @ GINUWINE When We Make Love (Sony Urban/Epic) 747 +12 62020 6 481 : -
33 @ YING YANG TWINS f/PSTBULL Shake (TVT) 699 +52 51754 4 3911 0. JONES fIJ. DUPRI Better Start Talking LaFace/Zomba Label Group)
. Total Plays: 347, Total Stations: 34, Adds: 4
32 34  JAZZE PHA f{CEE-LO Happy Hour {Capitol) 668 -3 39039 7 431 . A ——
. PAUL WALL... They Don’t Know (SwishaHouse/Asylum
36 @ AVANT f/LIL" WAYNE You Know What (Geffen) 666 +39 57718 4 40/0 Total Plays: 346, Total Stations: 35, Adds: 2
31 36  NE-YO f/PEEDI PEED) Stay (Def Jam/IDJMG) 643 -64 60367 6 35/0 JAGGED EOGE HVOLTID So Amazing Columbia
35 @ PHARRELL f/GWEN STEFANI Can | Have It Like That (Star Trak/Interscope) 635 +19 60978 3 48/3 Total Plays: 329, Total Stations: 31, Adds: 0
39 @ CHAMILLIONAIRE Turn It Up {Latium/Universal) 593 +54 30370 6 28J0 BLACK ROB Ready (Bad Boy/Atiantic)
37 39  FLOETRY f/COMMON Supastar (Geffen) 547 -49 37962 7 391 Total Plays: 299, Total Stations: 27, Adds: 4
44 @)  FUGEES Take It Easy (Sony Urban/Columbia) 520 +25 57242 4 amn JIM JONES... What You Been Drankin On (Djplomat/Koch/
43 41 COMMON Testify (Geffen/ 518 .9 60675 2 36/2 Total Plays: 296, Total Stations: 32, Adds: 2
48 @ YOUNG ROME fIMARQUES HOUSTON For Your Love (7.U.G./Universal) 481 +41 28196 5 25/0 MIKE JONES Flossin’ (Swisj/laHallse/Asy/llm/Wamer Bros.)
4 (O BUNB Draped Up (Rap-A-Lot/Asylum) 453 +11 36859 4 323 | ool Plays: 294, Total Stations: 47, Adds: 3
DESTINY'S CHILD Stand Up For Love... (Sony Urban/Columbia)
47 @ YOUNG JEEZY Go Crazy (Def Jam/IDJMG) 453 +8 47031 7 10 Total Plays: 287, Total Stations: 30, Adds: 0
38 45  YING YANG TWINS f/MIKE JONES Badd (7V7) 446 -135 43153 18 46/0 STYLES P. FAKON Can You Belicue it/ Aydrsnd )
- : an You Believe It (Ruff Ryders/interscape)
40 46  FANTASIA Ain't Gonna Beg (J/AMG) 428 -1 53714 10 290 Total Plays: 284, Total Stations: 23, Adds: 0
@  FAITHEVANS TruLove (Capita) LU +39 28895 1 A0IZ |\ pyp MANNIE FRESH What It Do (Sucka FreelLoudColumb)
@ NELLY Grillz (Universal) 399 +156 35980 1 49/48 Total Plays: 276, Total Stations: 38, Adds: 5
49 49  T.0.K. Footprints (When You Cry) (VP) 387 25 85934 6 221 SHEEK LOUCH f/CARL THOMAS One Name (0-Block/Koch)
@ JAMIE FOXX f/LUDACRIS Unpredictable (/RMG) 368 +44 60329 1 1/0 Total Plays: 259, Total Stations: 28, Adds: 3
66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting - : I
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporiers are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www.radioandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

#1 WKKV MILWAUKEE
WBTJ RICHMOND UP 125% IN ONE BOOK

*Source: Arbitron 5F 05 Adults 18-34
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'RADIO GOT ITS GROOVE BACK WITH H  SOUL LOUNGE!

CONTACT SUPERADIO

212.631.0800 / 508.480.9000
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p
= . America’s Best Testing Urban Songs 12 + v
(ﬁﬂ’ﬂ”’ﬂ”ﬂﬂﬂ. com For The Week Ending 10/28/05 g
BY MEBIABASE e
™ Pers. F M
Artist Title (Label) T™W LW Famil. Burn 18-34 18-34 18-34 L
ARTIST: Lina written for Tyrese, Lina is trying to create
% C. BROWN fJ. SANTANA Rin It (Jive/Zomba Label Group/8.27- ~ 4.29 - 31% . 15% 447 424 391 LABEL: Hidden Beach/Red music with substance.
KANYE WEST Gald Digger (Roc-A-Fella/IDJMG) 414 422 100% 42% 417 426 3.86 ) “With so much technology, there are a
£BOW WOW ICIARA Like You fCombia) . ,° *, 404" 409 T97%7 3% 397,441 345 | CURRENTPROJECT: The inner Beauty Movement 1ot of producer-driven artists,” says Lina.
YOUNG JEEZY #AKON Soul Survivor (Jef Jom/DJMG) 402 400 94% 24% 384 396 3.86 IN STORES: Now “The result is that tracks have become the
: TRINA fIK. ROWLAND Here We Go (Sijp-N-Shide/Atlantic/ 4.00 - 3.90 7 72% ;. 12% 395 408 351 CURRENT SINGLE: “Smooth” meat vs. the lyrics, and it's more about
TWISTA fITREY SONGZ Girl Tonite (Atlantic) 396 391 82% 18% 391 404 348 . manufacturing mass-produced record-
" KEYSHIA COLE ! Shtuld've Cheated (A&Minterscope)+ 383 = 388~ 74% ~ 18%+ 390 4.08° 3.20° I(glp }(sr:l!'}:/sL;’a?a.y};#—eH/LI}(\)-SVC}r-llggzijr\:rs}-lvlijlmismng- ings. It can be %lifﬁcultl::o be original, but
SEAN PAUL We Be Burnin' (VP/At/antic) 391 397 8% 4% 387 392 3N ' T ' I've always put passion into my writing
. DEM FRANCHIZE BOYZ..! Think They... (S0 So Def/Virgi/3.91  3.86 .- 79% , 18% 3.77: <387 344 By DARNELLA DUNHAM and performing.”
RAY J One Wish (Knockout/Sanctuary) 391 392 74% 16% 377 394 3.2 Asst. Rhythmic/Urban Editor Influences: Prince, Stevie Wonder,
. BOBBY VALENTINO Tell Me (07PDef Jam/iDJMG]  © 389 ~ 391 B81% 26% 384 <386 3.76 Marvin Gaye, Sarah Vaugtan, Josephine
MARIAH CAREY Shake 1t Off (Island/DJMG) 387 38 99% 49% 386 390 3.69 Personal stats: Lina was born in Den- Baker and Sade inspire Lina. While she’s
T-PAIN 'm Sprug (ive/Zomba Label Group) * 384 375 1% 23% 370 377 348 ver, raised in Dallas and now residesin Los been compared to Billie Holiday, Macy
CIARA And | (L aFace/Zomba L abel Group) 384 364 72% 12% 377 389 333 Angeles. During her childhood she wasin Gray and Erykah Badu, Lina’s tastes ex-
PRETTY RICKY Your Body /Atiantic) 3B3% 367 94% 3% 370 380 335 a serious accident that left her with scars. tend beyond the United States, and she is
LYFE JENNINGS Must Be Nice (Columbial 382 313 7% 25% 385 398 341 Other children would make influenced bv Cuban and
YING YANG TWINS f/MIKE JONES Badd /7V7) 381 -383 88%- 29% 369 377 343 fun of her physical imper- French music.
ALICIA KEYS Unbreakable (/AMG) 381 388 74% 18% 390 406 3.30 fections, but her mother and The album: The Inner
THREE 6 MAFIA Stéy Fly (Columbia) 380 366 -79% 19% 364 364 3.67 grandmother instilled a Beauty Movement is devoid
DAVID BANNER Play (SRC/Universal) 379 381 93% 3%% 370 379 343 sense of confidence in her. of featured a-tists except for
PSC f[T.L & LIL SCRAPPY I'm A King (Grand Hustig/Atlantic) 369 363 74% 21% 359 3.63 3.4 “They both told me the the duet “Around the
YOUNGBL00DZ Presidfntial {Jive/Zomba Label Group) 368 355 62% 14% 361 367 3.4 scars weren't my real beau- World,” which features An-
* L' KIM Lightess Up Queen Bee/Atlantic) 365. 362 83% -27% 359 359 358 ty,” says Lina. "My grand- thony Hamilfon. “Smooth”
GINUWINE When We Make Love (Sony Urban/Epic) 366 341 45% 10% 367 380 3.2 mother said that when you is a contemporary song
» MARQUES HOBSTON Naked (7.U.G./Universal) 359 346 - 84% “36% 364 379 317 embrace your inner strug- about problems encoun-
R. KELLY Slow Wind (Jive/Zomba Label Group) a1 320 55% 16% 329 337 3.00 gle, a light will shine, and tered in a relationship. “The
L WILSON Charle Last Name: Wilson (/ieZombia Labe Groyp) 3.34 320 66% 27% 332 337 3.6 that light represents the real couple will do anything to

beauty inside of you.” This perspective is
one of the inspirations for Lina’s second
album, The Inner Beauty Movenient.

This is her first release on Hidden
Beach, home to acclaimed artists Jill Scott,
Kindred The Family Soul and Mike

make it smooth because they love each
other, but it's still a dysfunctional relation-
ship,” says Lina. “People in my generation
— the guys are hard, and the ladies are in-
dependent to the point of not needing any-
one. But we always need someone to in-

Total sample size is 432 respondents. Total average favorabilify estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio
slations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio
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KEDG/Meuandia, LA WUVAChartottasvitie, VA RICO LOVE futislis 1 TEAIRRA MARI XM The cnﬁ'—nm v
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57 KEYSHIA COLE WJITT/Chattangogs, TN® TEAIRRA MARI Y SIYE WESTUAC A LEVINE e o ooy STARR B 5 PAUL WALL YMIKE JONES & BUN B WHNX/Wilmingion, KC
4 8UN8 Pt WOBT/Dotan. AL 8 MARIAH CAREY U e MARCLIES HOUSTON PD: Lou Berna”
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November 4, 2005
ARTIST TITLE LABEL(S)

CHARLIE WILSON Charlie Last Name: Wilson {Jive/Zomba Label Group)

VIVIAN GREEN Gotta Go, Gotta Leave (Columbia)
ALICIA KEYS Unbreakable (/RMG)

ERIC BENET 1 Wanna Be Loved /Reprise/

KEM | Can’t Stop Loving You (Matown/Universal)
KEM Find Your Way (Back Into My Life) (Motown/Universai)
MARIAH CAREY We Belong Together f/sland/I0JMG)
MARIAH CAREY Shake It Off (is/and//0JMG)
INDIA.ARIE Purify Me (Rowdy/Motown)

LYFE JENNINGS Must Be Nice (Columbia)

DWELE | Think | tove U (Virgin/

FANTASIA Free Yourself (J/RMG)

JILL SCOTT Cross My Mind (Hidden Beach/Epic)
TONIBRAXTON Please (BlackGround/Universal)
JEFFREY OSBORNE Yes, I'm Ready (Jay0Oz/Koch/
MINT CONDITION Whoaa /image/

DR. CHARLES G. HAYES & WARRIORS Work It Qut (/CEE)
BABYFACE Grown & Sexy (Arista/RMG)

HEATHER HEADLEY In My Mind (RCA/RMG)

WILL DOWNING Crazy Love (GRP/VMG)

SHANICE WILSON Every Woman Dreams (Playtime/
EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG)

KINDRED THE FAMILY SOUL Where Would | Be (The Question) (Hidden Beach)

YOLANDA ADAMS Someone Watching Over You /Atlantic)
TONIBRAXTON Trippin' (BlackGround/Universal)

KIRK FRANKLIN Looking For You (Gaspo Centric/Zomba Label Group)
JAHEIM f/JJADAKISS Everytime | Think About Her (Divine Mitl/Warner Bros.)

DESTINY'S CHILD Cater 2 U (Columbia)
LINA Smooth (Hidden Beach/Red Distribution)
BEYONCE' Wishing On A Star (Columbia)

TOTAL
PLAYS

1518
1490
1482
1465
1099
1084
1063
938
844
844
804
796
714
628
602
585
554
534
523
507
481
476
475
466
445
365
282
272
250
249

4=

TOTAL

PLAYS AUDIENCE
(00)

+5 129857
+15 148475
+195 171245
+22 122194
34 113542
+44 100131
142 97233
+142 123049
+55 102088
+21 82161
+108 66723
-15 83577
-88 78803
-43 58451
+25 53787
+41 40467
-60 51084
+11 38497
+88 40954
+76 48080
+10 40898
-14 39347
-4 49765
+37 66539
+103 35645
+15 54319
+17 31276
+83 35656
-37 23346
27 11184

WEEKS ON  TOTAL STATIONS/
CHART ADDS

23 62/0
23 5210
8 601
13 6511
42 54/0
20 5110
25 36/0
7 351
28 48/0
17 210
1 51/0
K} 48/0
25 35/0
21 46/0
10 45/0
12 3213
18 3710
6 4716
47i14
7 3213
13 38N
16 351
8 3212
14 36/0
3 383
5 30/2
1 3312
12 8/0
5 1710
5 26/0

66 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

EHED BY

MEDIAB

REEE R S

MOST ADDED'

ARTIST TITLE LABEL(S)

SHARISSA f[TANK You Can Do Better (Virgin/

JAVIER indecent Proposal (Capitol)

FREOOIE JACKSON | Wanna Get Next To You /Artemis/
STEVIE WONOER Shelter in The Rain (Motown/Universall
WILLIE CLAYTON Going Crazy (Endzone)

BABYFACE Grown & Sexy fArista/RMG)

GOAPELE First Love (Sony Urban/
HEATHER HEAOLEY In My Mind /RCA/BMG)

/MOST - -
INCREASED PLAYS

ARTIST TITLE LABEL(S)

ALICIA KEYS Unbreakable (/RMG)

TOTAL
INCREASE

MARIAH CAREY Shake It Off fisland//0JMG)

FAITH EVANS Tru Love (Capitol)

STEVIE WONOER Shelter in The Rain (Motown/Universal)

OWELE | Think | Love U /Virgin/

NEW & ACTIVE
STEVIE WONOER Shelter In The Rain (Motown/Universal)
Total Plays: 246, Total Stations: 39, Adds: 7

FAITH EVANS Tru Love (Capitol)

Total Plays: 222, Total Stations: 30, Adds: 3
GERALO LEVERT | Like It (Rhina/Atiantic)
Total Plays: 194, Total Stations: 26, Adds: 3
SMOKIE NORFUL | Understand (EM/ Gospel
Total Plays: 155, Total Stations: 8, Adds: 0
ANGIE STONE | Wasn't Kidding (J/RMG)
Total Plays: 140, Total Stations: 15, Adds: 0

ASE

ADDS
17
16

E I ]

PLAY

+195
+142
+123
+110
+108

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radinandracords, com.

-

WQVE/Albany, GA
OM: Bill Jones
PD' Rushon Vance

KSYU/AIhuquerque NM*
OM: Bill May

PD: Tim Jones
APOMD: hlms¥ Barreras

1 STEVIE WONDS
WAKB/Augusta GA*
OM/PD: Ron Thom:

20 GERADLEVERT

WKSP/Augusla GA*
OM: Mike Krame:
PD/MD: Tim Fanz Snell
APEmCheer

WWIN/BaItlmore MD*
APD/MD Kolth Fisher

KQXUBaton Rnuge LA*

PD,
3 WILLE LAVTON
SHARISSA UTANK

WBHK/Bmmngham AL*
£D: Damy Johnsan

WUH'IIBlrmmqham AL*
PD: Kevin “Koolin™ Fox

1 WILL DQWNING

SHARISSA VAN

JAVIER
KINDRED THE FAMILY SOLL

WILO/Boston, MA*

PD: Lamar “LBO" Robinson
MD: Chubby Chub

No Adds

WMGL/Charleston, SC*
OM/PD Terrv Base
MD: T
13 MJNT CONOJTJON
£ CLAYTON
SHARISSAVTANK

REPORTERS

WXST/Charlestnn sc*

WBAV/Charlotte*
PD/MD: Terni Ave

3 HEATHER HEADLEY

1 BABYFACE

TON| BRAXTON

WONC/Chariotte*
PD: Alvin Stowe
MD‘ cmis James

WSRB/Chu:ago IL*
MO mis Reynolds

WVAZ/Chlmgo [y

OM/PD Elroy Smith
PO/MD: Armando Rivera

NaAdd

WZAK/Clevetand, OH*

DM/PD: Kim Johnson

MD Bobby Rush

WLXC/Cqumbla. sc*
PD: Doug Williams
GOAFELE
WILLIE CLAYTON
FREDDIE JACKSON
SHARISSA t/TANK
SAVIER

PD: Mike Love
MD: Lori Mack
FREDDIE JACKSON
SHARISSA 1 TANK
JAVIER
WAGH/Columbus, GA
OM: Brian Waters
PD/APD: Quesn Rasheeda

SHARISSA UTANK
WKZJ/Columbus, GA
OM/PD: Cart Conner, Jr.

D: Brandon Conner
13 WILL DOWNING

WWDM/Columbia, SC*

Stalions and their adds listed alphabetically by market

WXMG/Columbus, OH*
OM: Paul Stronp
PD: Warren Stevens
No Adds
KSOC/Dallas, TX*
DM: John Candelaria
PO: John L
2  ALICIA KEY!
WROU/Daylon OH*
M/PD D. Kunss

WMXD/DetmIt M

Om: KJ Holiday

PD Jamillah Muhammad
: Ong

3 STEVIE WONDER
WBBK/Dothan, AL
OM: BJ Kelli

PD: W “Big Daddy™ Davis
10 INDIAA iE

WUKS/F E1xleuewlle NC*

PD/MD an Andersan
6 WILL DOWNING
2 JAHEIM YJADAKISS
BABYFACE
FREDDIE JACKSON
WOZZFlint, MI*
PD: Trey Michaels
1 FAITH EVANS
1 KIRK FRANKLIN
STEVIE WONDER
WCMG/Florence, SC
OM: Matt Scurry
PD: Emls Dee

WFLM/FI. Pierce, FL*
OM: Mike James

D: James T.

APD' Taman Ganl
WOMG/Greensbam NC*

PD: Shityne Cole
um&’z HEADLEY

WJMZ/Greenville, SC*
DM: Tony Fields
PD: Karen Bland

MD: Doug Davis

KEYSHIA COLE
KMJQMouston, TX*
PD/MD: Sam Chaice
No Adds

WHRPMuntsville, AL*
OM: Ken Johnson
PD: Mark Raymond
APD; Darrick Greene
JAVIER
WTLC/ndianapolis, IN*
PD: Brian Wallace
APD/MD: Khris Raye
BABYFACE
WIKXI/Jackson, MS*
: Stan Branson
2 WILLIE CLAYTON
FREODIE JACKSON
SHARISSA YTANK
JAVIER
WSOL/Jacksonville, FL*
DM: Gail Austin
PD: KJ
MD: John Scott
3 EARTH WIND & FIRE

KM.IK/Kansas Cw MO*
PD: Jeroid Jacksos

STEVIE WONDER
KNEK/Lalayene LA*

D: D-Rock

SHARISSA ITANK
WJKX/Laurel, MS
OM: Jackson Walker
Pﬂ Demss Brooks

KOKY/LIllle Rock, AR*
OM: Joe Booker
POMD: Mark Dglan
7 WILLIE
gﬁEDD\EJACKaON
JAVIER

KJLH/Los Angeles, CA*
PD/MD: Aundrae Russel!
No Adds

WMJM/Louisville, KY*
PD/MD: Tim Gerarg Girton
Mo Ads

WRBV/Macon, GA

PDMD: Chris Williams
2 GERALD LEVERT

PO: Eileen Coll
No Adds
WHQT/Miami,
APD Km

KJMS/MEI'I'I’IHIS ™*

FL*

OM/PD: Tnn'lmlds
amjhn

WJIMRMilwaukee, WI*
PO/MD: Laur Jones

WDLT/MnIllIe AL*
M/PD: Steve Crumh ey
MD Barl

SHAR! SA IITANK

K.IMG/M roe, LA
PD: Chris (:ollins

4 GERALD LEVERT
WWMG/Montgomery, AL
PD/MD: Darryl Elliott
No Adds

WQOKMashville, TN*
PD: Kenny Smoov
STEVIE WONDER
FREDDIE JACKSON
WYBC/New Haven, CT*
DM: Wayne Schmidt
PD: Juan Castilio
aPﬂ Angela Malerba
o Ad
KMEZMNew Orleans, LA*
PD: LeBron “LBJ" Josaph
MD: Knldor Summers

MARK WHITF\ELDI/PANTHEH
JAVIER

WYLD/New Orleans, LA*
PD: AJ Appleberry

23 BABYFACE

23 HEATHER HEADLEY

22 MARIAH CAREY
WBLS/New York, NY*
PD: Vinn

13 KRAK RANKLIN

SHARISSA HTANK

WRKS/New York, NY*
PD: Toya Beasley
MD: Julie Gustines

9 TONI BRAXTON

MB Mo Shay Stm:klanﬂ

WFXC/RaIe:gII NC*
OM/PD: Cy Young
APD: Shawn Alexander
MD: Jodi Bern
2 SHANICE WILSON
2 WILL DOWNING
JAHEIM tiJADAKISS

WKJSIRu:hmond VA*
OMPD: A

Payne
MD: Fre dd Foxx
S KNDREE ToE F FAMILY SDUL

WVBE/Roanoke, VA*

PD/MD: Walt Ford
STEVIE WONDER
SHARISSA /TANK

WSBY/Salishury, MD
OM: Brian Cleary
IMD Kenny Love

KBLX/San Francisco, CA*
PD: Kevin Brown
MD: Kimmie Taytor
'ANTHONY HARILTON
MARY J BLIGE

wM’}HDSIENMa"; Vé' Music Choice Smooth R&B/
2¢l Satellite
Gl co"m" OM/PD: Damon Williams
APD: Mecca Thames
WVKL/Norfolk, VA* MD: Lamonda Williams
OM/PD: Oon London 5 JAVIER .
D: Brion 0'Brian Sirius Heart & Soul/Satelfite
MINT CONDITION OM/PD: B.J. Stone
WCFB/Orlando, FL* R e
Egj;,,'g'::‘?‘?:'lﬂb"':r The Touch/Satelite
o
APD D: Hull
WRRX/Pensacola, FL* v’n'ﬁ L i
PD/MD: Tarry Styles WLVH/Savannah, GA
APQ: Linda “Sonshine” Moorer OM: Brad Kelly
JAA;YIE JDNES !WAYNE BRADY & WILLIAM PD/MD: GI? Ymmg
SHARISSA TANK B BABYFAC
KDKS/Shreveport, LA*
WDAS Philadelphia, PA* "2"’”’.,,,?.',“““ L
M: Thea Mitchem EVIE WON| DEH
PD Joe Yambumo E“EDU'LEEJACKSON
4600 o Cambe R eon
wnNB/Phnanelnma PA* KVMNShrevenon LA*
Ont: Helen Lt SNAFUSSII/TANK

KMJMIS( Louis, MO*
OM/PD: Chuck Atkins
Ne Adds
WFUN/St. Louis, MO*
PD: Garth Adams
1 FAITH EVANS
WPHR/Syracuse NY*
OM: Rich Lauber
PD: Butch Charles
APD/MD: Kenny Dees
SHARISSA HTANK
JAVIER

WTMP/Tampa, FL*
OM: Louis Mnhammad

Y
SHARISSA HTANK
JAVIER

3 PUSS DOLLS
3 JAMIE JONES tWAYNE BRADY & WILLIAM
CARTWRIGHT

WIMXIToIeﬂo OH*

SA HTANS
K WHWFIELD 1PANTHER

WTUG/TuscaIuosa AL
PD/MD: Charlas Anthony
7 FREDDIE JACKSON

APD: Kyta Stewart

MD: Patrice Wright

No Adds
WHUR/Washington, DC*

PD: Davs Dinkmwn
MD: Trac!

WELTSh MORGAN
WMMJ/Washington, DC*

PD: Kathy Brown
MD Mmchzu

WKXS/Wilming(nn. NC
PD: Low

MEDIABASE
*Monitored Reporters
86 Total Reporters
66 Total Monitored
20 Total Indicator
Did Not Report,

Playlist Frozen (4):
KSSM/Killeen, TX

WJBW/W Palm Beach, FL*
PD: Mark McCray

LaTrel
5 DEF JAZZ'ILEDVSI & DRAN "JUICE™ JONES
1

WHBX/Tallahassee, FL
WMXU/Columbus, MS
XM The Flow/Satellite

J

@

OUR
T-SHIRT
DEALS

300

T-Shirts

$2-ea.
1000

T-Shirts

2%

$2-ea.

500

T-Shirts

1500

T-Shirts

*232

+ White T-shirts
* Heavy 100% Cotton
* Printed up to 4 Colors on 1 Side
* No Setup Charges!
* No Art Charges!

&

CALL NOW!

1-800-34-EMKAY

631-777-3175
FAX: 631-777-3168

www.emkaydesigns.com

info@emkaydesigns.com

1
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“ GOSPEL TOP 30

November 4, 2005

WK WEBC  ARTIST TITLE LABEL(S) pns PlATS AJ%%‘;&E e g
1 1 CECE WINANS Pray (Sony Gospel) 1134 22 33582 18 36/1
2 2 DR.CHARLES G. HAYES & WARRIDRS Work It Out /CEE) 996 -49 26600 24 3501
5 0 KIRK FRANKLIN Looking For You (Gospo Centric/Zomba Label Group) 983 +1 32173 9 351
3 4 MARY MARY Heaven (Sony Urban/Columbia) 950 -46 30412 29 33N
4 5  YDLANDA ADAMS Be Blessed /At/antic) 944 -40 32729 N 3210
7 G ALVIN DARLING All Night fEmtro) 831 +10 24634 27 32
6 7 KURT CARR God Blocked It {Gospo Centric) 813 19 25255 32 35/0
10 0 TONEX Work On Me (Verity) 1 +3 24165 2 230
9 9 MISSISSIPPI MASS CHOIR I'm Not Tired Yet /(Malaco) 41 4 16679 3N 2911
12 @ MARVIN SAPP Do You Know Him (Verity) 698 +15 18362 14 2912
1 1T V.LP.MASS CHOIR f/JOHN P. KEE Bread Of Heaven (Verity/ 698 -15 19076 21 25/0
8 12 DEITRICK HADDGN God Didn't Give Up (Verity/ 692 -91 18714 23 23/0
14 @ MARY MARY Yesterday (Sany Urban/Columbia) 651 +4 22424 8 241
13 14 TYETRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urban/Columbia) 650 -32 17492 30 24)0
18 @ KEITH WONDERBOY JOHNSON | Need A Blessing (Worldwide Music/ 580 +30 19880 20 23/0
16 @ WILLIAM MURPHY, Il Let It Rise (Sany Urban/Epic)- 578 +15 19914 7 2714
17 @ DOTTIE PEOPLES He Said it (Malaco/ 569 +14 17413 13 26/0
19 @ DORINDA CLARK-COLE Great Is The Lord (Gospo Centric/Zomba Label Group) 563 +25 14726 12 2211

20 @ JEFF MAJORS fIKELLY PRICE God's Gift (Music One/Epic/Sony Urban) 551 +29 22380 5 2312
22 @ SHIRLEY CAESAR | Know The Truth (Lies) (Shu-Bel/Artemis Gospel) 495 +10 13437 7 17mn
24 @ SMOKIE NORFUL God Is Able (EM/ Gospel) 491 +92 15836 3 201
25 @ RUDOLPH MCKISSICK, JR. & WORD AND WORSHIP... Right Place (Emtro/ 485 +61 11013 1 2012
26 @ DARWIN HOBBS Gtlorify Him (EM/ Gospel) 483 +113 13699 5 211
23 @ HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 475 +75 15169 4 201
21 25 DONNIE MCCLURKIN & KIRK FRANKLIN Qoh Child (Verity) 465 41 16824 16 231
27 @ EVELYN TURRENTINE-AGEE Go Through (Light) 372 +14 9843 19 17/0
- @ MYRON BUTLER & LEVI Set Me Free (EM/ Gospel) 345 +68 8662 2 1512
30 @ ISRAEL AND NEW BREED Not Forgotten (ntegrity Gospel) -338 +45 9798 2 151
28 23 TIFFANY EVANS Father Can You Hear Me (Rowdy/Motown) 324 -2 12767 5 120
@ VICKI YOHE Deliverance Is Available (PureSprings/EMI Gospel) 319 +69 9533 1 141
42 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 10/23 - Saturday 10/29.
© 2005 Radio & Records

MOST ADDED’

ARTIST TITLE LABEL(S) ADDS
WILLIAM MURPHY, Il Let It Rise (Sony Urban/Epic) 4
DORINDA CLARK-COLE So Many Times (Gospo Centric) 3
DOROTHY NORWOOD One Prayer Away (Malaco} 3
MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
DARWIN HOBBS Glorify Him (EM/ Gospel) +113
SMOKIE NORFUL God Is Able (EM/ Gospel) +92
HEZEKIAH WALKER Litt Him Up (Verity/Zomba Label Group)  +75
GMWA MASS CHOIR Safety {Artemis Gospel) +74
VICKI YOHE Deliverance Is Available (PureSprings&M/ Gospel) ~ +69
MYRON BUTLER & LEVI Set Me Free (EM/ Gospel) +68

RUDOLPH MCKISSICK, JR. & WORD... Right Place (Emtro)  +61
BISHOP PAUL S. MORTON Storm Chaser (Tehillh/Light) +56
VASHAWN MITCHELL No Way (Tyscot/ +49
ISRAEL AND NEW BREED Not Forgotten /integrity Gospel) +45

NEW & ACTIVE

BRUCE PARHAM Hide Me (S Fard Music Group!

Total Plays: 308, Total Stations: 12, Adds: 2

YOLANDA ADAMS Victory (Atlantic)

Totai Plays: 306, Total Stations: 15, Adds: 0

DARREL PETTIES & STRENGTH IN PRAISE Yes Lord (EM/ Gospel)
Total Plays: 246, Total Stations: 10, Adds: 0

LUTHER BARNES... Somehow, Someway fAtlanta Int’)
Total Plays: 227, Total Stations: 12, Adds: 2

RIZEN We've Come To Magnify The Lord /Artermis)

Total Plays: 212, Total Stations: 15, Adds: 0

KURT CARR God Great God (Gospo Centric)

Total Plays: 209, Totai Stations: 6, Adds: 1

TAMELA MANN Speak Lord (TillyMann)

Total Plays: 192, Total Stations: 12, Adds: 0

CECE WINANS He's Concerned (PureSprings/Sany Urban)
Total Plays: 183, Total Stations: 10, Adds: 1

Songs ranked by total pla?:—

WPZE/Atlanta, GA

OM: Frank Jofnson

PO CunnieFIml

l 20 MARY
DDRJNDACLARK-CDLE

WTHB/Au?hsla GA

OM/PD: Ron Thomas

APO Sisier Mary Kingcaneon
1 WILLIAM MURPHY,

| WCAO/Baltimare, MO
PD. Lee Mnchae!s

APDMD: Danielle

15 BISHOP PAULS MOFTON
14 RODNIE BRY.

WWIN/Baltimore, MD
PD: Jeff Ma rs

APD: Jean

1B WILLIAM Wiser

13 MICHAEL BROOKS & ROYAL PRIESTHODD

\ PINNACLE PROJECT ’KIM RUTHERFORD

REPORTERS

WXOK/Baton Rouge, LA
POMD: Kerwin Feels
10 NANCY ARMSTRONG

WQYZBiloxi, MS
OM/PD. Watter Brown
MD: Paul Timms

No Adds

WENN/Birmingham, AL
DM/PD: Onu? Hamand
APOMO: willis Pride

No Adds

WJNI/Charleston, SC
OM: Michael Baynard
PO/MD: erl Seabrooks

9 BRUCE PARHAM
3 DESTINYS CHILD

7 UN&OUOY DAYS {/BRYAN WILSON

Stations and their adds listed alphabelically by market

WXTC/Charleston, SC
OM: Terry Base

PD: Edwin “Chef” ‘rigitt
APD/MO .Iamss Wallace

36 D
19 DOROTHV NORWOOD
16 REV. TIMOTHY WRIGHT

WPZS/Charlotte
PD: Alvin Slnwe

MD: Tanya Rivens

5 LUTHERBAMES

WJMO/Cleveland, OH

7 NG BEGINNIN!: {DAMON LITTLE

WFMV/Columbia, SC
: Tony Gee Gmen

APD/MD: Washington

; RUDEOLPHMCKISSICK JR..

CECE WINANS
5 MYRON BUTLER & LEVI

WJYD/Columbus, OH
OM: Jerry Smith
PD: Dawn Moshy

MARY MARY

KHVN/Dallas, TX
PD/MD: Warren Brooks
RAM

WCHB/Detroit, MI
. Spudd
DORINOA CLARK-COLE
WFLT/Flint, MI

D: Anna Johnso
49 'SHIRLEY CAESAFI
45 BISHOP LARRY TROTTER
44 MIGHTY CLOUDS OF J0Y

WEUPMHuntsville, AL

OM: Hundiey Batls

PD: Steve Mury

MD: Ricky Sykes

No Adds

WTLC/Andianapotis, IN

OM: Bnian Wallace

PD: Paul Robinson

MD: Donavan Hartwell
LUTHER BARNES..

OM/PD Sammlul Jordan. Jr.

20 SEY LEWIS
20 UNCLOUDY DAYS VBRYAN WILSON

O\A'ldHLH/Jacksun MS
Steve

PO: Jenell Robens

MO: Torrez Harris

No Adds

WOAD/Jackson, MS
OM: S1an Branson

0: Davis
4 WILLIAM MURPHY, [}
3 JACKSON SOUTHERNAIRES
3 KEITHWONDERBOY JOHNSON

KPRTIKansas City, MO
M: And

PD Myron Faars
APD: Freddie Bell
MD: Debhie Johnson
No Adds

KVLO/Little Rock, AR
OM: Joe Booker
PD/MD: Billy St. James
APD: Mark %hn

7 RODNIE BRYANT
WHALMemphis, TN
PD: Eileen Collier
APO/MD: Tracy Bathea
23 HEZEKIAH WALKER

21 ALVIN DARLIN
17 REV. ANDF(EWK.CHEAIRS JR

WLOK/Memphls ™
POMD: Kim

18 smomsno FUL
WHLW/Montgomery, AL
OM: Michasl Long

POMD: Kenny J.

34 VICKI YOHE
9 ALVIN DARLING

WPRF/New Orleans, LA
PO: Kris “Cap’n Kris™ M

40 MIGHTY CLOUDS OF JO
35 ALVINDARLIN

35 BISHOP PAULS MORTON
26 GNIWAMASS CHOIR

WXEZNortolk, VA
OM: Jota Shamby

PD: Dale Murray

17 JOHNNY SANDERS
15 DOROTHY NORWOOD

WOAS/Philadelphia, PA
OM: Thea Mitchem

PD: Joe Tamburro

APD/MD: Jo Gamble

No Adds

WPPZ/Philadelphia, PA
OM/PL: Heien Little
SHEKINAH GLORY MINISTRY

WNNL/Raleigh, NC
OM/PO: Jairy Smith
APD: Shawn Alaxander
MD: Melissa Wade

15 MARVIN SAPP

WPZZ/Richmond, VA
OM anySmllh

17 Crﬁ!‘LES AND TAYLOR
12 JOUN
KIRKFRANKLIN

ABC's RajomelSalelllle
PD: Willie
17 JEFF MAJORS YKELLY PRICE

Sheridan Gospel Network/Satellite
PD: Michael Gambie

APD/MD: Morgan Dukes

8 DORINOACLARK-COLE

6 MISSISSIPPI MASS CHOIR

5 DOROTHY NORWOOD

WSO0K/Savannah, GA

O Brad Kelly
PD: E. Larry McDuffie
No Adds

WTSK/Tuscaloosa, AL
OM: Greg Tomascelio
P‘D/AMD Charles Anthony

ﬂ

WPGC/Washmgton DC

POMD:
24 LEE WILUAMS & GOSPEL QLS
24 EARNEST PUI
23 JUHNTIIJ_ERY

WYCB/#ashington, DG
PD: Ron Thompson
DONRIE MCCLURKIN & KIRK FRANKLIN

WFAIilmington, DE
OM: Melvin Britlingham:
PO/MD: Manuel Mena

No Adds

Note: For compliete adds,
see R&R Music Tracking.

Did Not Report,

Playlist Frozen (4):
WAGG/Birmingham, AL
WGOK/Mobile, AL
WGHRB/Chicago, Il
WMBM/Miami, FL )

WANT TO APPLY FOR
STUDENT LOANS?

WANT TO FIND
GOVERNMENT AUCTIONS?

Want to know
where to get this

information?

From student loans to buying

surplus government property,

all kinds of government information
are just a click or call away.

FIRSTGOVgov

1 (800) FED-INFO

www.americanradiohistorv.com
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Praise, Stars & Stunts

Radio and record people inrpictures

Thether it’s fundraising, radio tours or promotions, there’s
always a camera around to record events in this end of

show biz. On this page are a few of the things going on lately.

Also, be sure to check out the R&R Country Special supplement included with this week’s
issue. It’s our travel guide to New York City, designed to help you navigate the Big Apple
during the CMA festivities.

o . B =

TWO BOCBS WITH BRAS wsix/Nashville afternoon drivers and syndicated mornig teamers Big D
& Bubka recently hosted their second annual event to- benefit the Susan G. Komen Foundation. Ths followup
to last year’s “Eras Across the Cumberiand” was “Bras Up Broadway.” The fun-loving duo coflected enough
lingerie to span 20 blocks of Musie City's busiest avenue. Seen here (I-r) are Bubba, a volunteer and Big 0.

AND THE AWARD GOES TO.... wush/Chicago middayer Lisa Dent is the 2005 winner of the CMA
honor for Major Market Broadcast Personality of the Year. Getting a jump on the trophy presentation — which
will take place in New York before the CMA Awards telecast — are (I-r) WUSN PD Mike Peterson, Dent, Infinity
Broadcasting Chairman/CEQ Joel Hollander, WUSN VF/GM Dave Robbins, Infinity Broadcasting Sr. VP Les
Hollander and Infinity/Chicago Market Manager Rod Zimmerman.

BLOODY MARY MORNING new Lyric Street artist Troy Tomlinson stopped by WQYK/Tempa as part
of a radio tour promoting sis debut single, “Drursker Than Me.” Raising their glasses are (I-r) WQYK morning
teamers Chad Brock and Steve Austin, OM/OD Meke Culotta and MD Jay Roberts, Tomiinson, Lyric Street &r.
DirectoriNational Promoticn Renee Leymon; WQYK morning personality Cledus T. Judd; and Lyric Street
Director:Southeast Promatior Theresa Durst.

&

.‘ s = = /. ‘ 5
THE LUCKIEST MAN IN CLEVELAND wGaR/Cleveland hosted a sold-out Girls With Guitars show

to benefit the Susan G. Komen Foundation for Breast Cancer Research and raised over $20,000. The suave T - — R
and debonair — at least most of the time — Phil Vassar is surrounded in the photo on the left by (I-r) ’ 3
Shannon Brown, Danielle Peck, WGAR OM Meg Stevens, Amber Dotson and WGAR Promotion Director Lisa - ] y
Saﬁds. The photo 0(7 the (/ght captures Phil trying to fit in as Jo Dee Messina /o?ks on. BGI{AND GLEOPI{Y
: WELCOMES .
Y - IDIERKS BENTLEY

(:)Cfogex\/ 7 200;

ANGEL OF THE MORNING wproc/sattimore morning personality Laurie DeYoung recently celebrated
her 20th anniversary handling wakeups. Seen here are (I-r) WPOC PD Ken Boesen and traffic.reporter Mark
Williams, DeYoung, WPOC producer Mike Walker and news anchor Aaron Rehkopf and Clear Channel VP/
Market Manager Jim Dolan.
B =2

THE ODDEST COUPLE o0ne can only wonder
what Jack Klugman was thinking when e met the
sacond Tony Randall of his life when visiting KUSS/
San Diego morning teamers Tony Rancall and Kris
Rochester. Klugman was promoting his new book
Tony and Me. That Tony was, of course thaspian
Tony Randali, who starred opposite Klugman in TV's

INDUCTING DIERKS American Country

Countdown With Bob Kingsley host Bob Kingsley {1}
was guest host-of the Grand Ote Opry the night
Dierks Bentiey was inducted as a member of the
venerable institution. Bentley's induction and
Kingsley's stint Served as part of the early celebration
of the Opiy’s 8Cth birthday.

BASH BROTHERS KzLA/Los Angeles’ annual mega-party, the Bash, featured Brooks & Dunn's Deuces
Wild Tour, with guests The Warren Brothers and Big & Rich. A group hug was in order before everyone
headed to the stage. Seen here (I-r) are KZLA Director/Marketing Bonnie Marquez, Ronnie Dunn, Arista/
Nashville Director/West Coast Promotion Lori Hartigan, Kix Brooks and KZLA Asst. PD/MD Tonya Compos and
PD RJ Curtis.

40 ® Radio & Records November 4, 2005

www.americanradiohistorv.com

The Odd Couple. The book details Jack and Tony's
50-year friendship, beginning in the theater and
continuing until Tony passed away in 2004. Seen
here (I-r) are Randall, Klugman and Roehester. And,
for Inquiring minds, Kris’ sweatshirt says, “You know
what your problem is? You're stupid.”
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COUNTRY TOP 50

« November 4, 2005 PWE“ED
WK WEEK ARTIST TITLE LABEL(S) PONTS o e O R A ME]] l AB ASE
1 @) KEITHURBAN Better Life (Capital) 13295 378 4544  +89 411398 13874 14 119)0
®
3 @ RASCALFLATTS Skin (Sarabeth} (Lyric Street/ 11306 315 3989 +127 334182 6936 26 1200 MOS Tﬁ DDED
2 € LEANN RIMES Probably Wouldn't Be This Way /Asylum/Curb) 11088 26 3970  +18 330148 645 31 1200 oo -
6 @ KENNY CHESNEY Who You'd Be Today (BNA/ 10807 766 3671 +250 321323 15495 7 120/0 | CARRIE UNDERWOOD Jesus, Take The Wheel (Arists/ 27
8 € JOENICHOLS Tequila Makes Her Clothes Fall Off (Universal South) 9809 743 3426 +270 294080 26193 13  120/0 | SARA EVANS Cheatin’ (RCA/ 27
9 @ DIERKS BENTLEY Come A Little Closer (Capitol 9682 914 3363 +284 294624 33532 15 11900 I:'CS:IAN ;::;Wx:" T'Y'$9 TX L“}’;,Y;: /’/"’Ff‘jsm oy fg
. . erever You Are (big Machine; W Log)
11 @ GARTHBROOKS Good Ride Cowboy Lyric Street/Pearl) 9471 950 3243 +348 290538 26500 4 11910 | | oureneny cenrey o Don't Tell Me To (Coumbis/ 1
10 € LONESTAR You're Like Comin’ Home /BNA) 9039 332 3188 +156 274707 12699 22 118/0 | \yRANDA LAMBERT Kerosene (Enic/ 1
13 € TOBY KEITH Big Blue Note (Show Dog/DreamWorks/ 8409 375 2928 +134 250269 13206 B 120/0 | TRENT TOMLINSON Drunker Than Me dyric Street/ 10
14 (@ GARY ALLAN Best | Ever Had (MC4/ 8402 535 2843 +113 253365 20162 22 1190 | ROCKIE LYNKE Lipstick niversal South) , 'g
12 @) NEALMCCOY Billy's Got His Beer Goggles On /903 8387 205 2968  +99 250342 6269 26 115/1 | CheCHEN WILSON | Don't FeelLike Loving You Teday fEuic
7 12 JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 7796 -2127 2631 791 217804 66559 27 118/0
17 (® GEORGE STRAIT She Let Herself Go MCA/ 7216 759 2620 +261 207364 20573 9 117/0
16 @ FAITHHILL Like We Never Loved At All (Warner Bros./Curb) 7062 287 2457 +123 201022 11992 9 119/0
20 () BILLY CURRINGTON Must Be Doin’ Somethin’ Right Mercury) 6155 995 2309 +305 176294 23337 22 115)2 MOST
19 D LITTLE BIG TOWN Boondocks (Eguity/ 6149 440 2177 +141 176075 17513 23 1102 INCREASED POINTS
18 (D ALAN JACKSON USA Today (Arista) 6089 311 2227 +115 165045 5876 12 114)0 S
TOTAL
22 ) CHRIS CAGLE Miss Me Baby (Capito) 5488 873 2049 +264 151994 19948 14 1112 POINT
. ARTIST TITLE LABEL(S) INCREASE
20 @& TIMMCGRAW My Oid Friend (Curty 5217 943 1929 +357 145495 28607 5 116/4 | TRACE ADKINS Honky Tonk Badonkadonk /Capital +1010
21 @ MARTINA MCBRIDE Rose Garden /RCA4/ 4997 354 1601 +101 136707 10010 12 1052 | BILLY CURRINGTON Must Be Doin’ Somethin' Right Hfercury/ +995
%5 @) SUGARLAND Just Might (Make Me Believe) (Mercury/ 4118 456 1462 +160 120892 17132 8 108j2 | GARTHBROOKS Good Ride Cowbuy dLyric Street/Pear)  +950
@ BRADPAISLEY fiDOLLY PARTON When | Get WherelmGaing rts) 3847 518 1408 +185 107547 14747 6 1054 | LW MCGRAW My OldFiend ity 3
27 BR ’ en| Get Where [m Going At/ * DIERKS BENTLEY Come A Lttle Closer (Capito +914
26 @ KEITH ANDERSON XXL (Arista) 32 85 1346  +14 95660 1016 14 102/0 | CHRIS CAGLE Miss Me Baby [Capitol) +873
28 €@ BIG & RICH Comin’ To Your City (Warner Bros.) 3206 179 1112 +72 82520 21 9 884 MONTGOMERY GENTRY She Don't Tell Me To Columbia/  +769
39 €D CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 3027 1868 1001 +624 94452 50894 2 99j27 | KENNY CHESNEY Who You'd Be Today /BNA/ +766
GEORGE STRAIT She Let Herself Go /MCA/ +759
31 €D JOSHTURNER Your Man /MCA/ 2603 201 999  +78 71921 10608 15 798
32 €@ TERRICLARK She Didn't Have Time Mercury/ 2475 135 929 +45 65225 7580 15 803
29 29 SHANIA TWAIN Shoes /Lyric Street) 2459 549 830 -245 61078 -13206 9 870
38 € BLAKE SHELTON Nobody But Me (Warner Bros.) 2243 309 887 +114 53672 9419 10 78/3
33 31 REBAMCENTIRE You're Gonna Be (MCA/ 2172 95 772 34 57033 1843 9 792
35 €D JAMEY JOHNSON The Dollar (BNA/ 2141 407 793 +135 51418 12860 9 7955 MOST
37 €@ GRETCHEN WILSON | Don't Feel Like Loving You Today (£aic/ 2064 658 803 +240 56509 15565 3 8319 INCREASED PLAYS
36 €0 VANZANT Nobody Gonna Tell Me What To Do (Columbia) 1746 224 706 +70 43130 7434 6 814 ToTAL
40 €D BROOKS & DUNN Believe Arista/ 1739 622 619 +206 46891 14556 2  67/6 | ARTIST TITLE LABEL(S) INCREASE
38 €D MIRANDA LAMBERT Kerosene /Epic/ 1672 301 646 +107 36620 3325 § T71/11| CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/ +624
Breaker €) MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 1628 769 628 +298 45409 20759 2 72/11 | TIMMCGRAW My Old Friend Curt/ +357
o /oP . GARTH BROOKS Good Ride Cowboy [Lyric Street/Pear)) +348
I Big Machine/Show D 1 222 479 71 27102 46 4 697
41 € DAMELLEPECK |Don't (B Machine/Show Dog) 263 * 88 71" TRACE ADKINS Honky Tonk Badonkadonk (Capitol +314
50 () TRENT TOMLINSON Drunker Than Me /Lyric Street) 1004 432 420 +176 22054 9292 2 6310 | MONTGOMERY GENTRY She Don't Tell MeTo Columbiy  +298
43 @ RAYSCOTT My Kind Of Music (Warner Bros.) 938 42 459  +24 18851 2012 9  39/2 | DIERKSBENTLEY ComeALittle Closer (apito) +284
45 @ TRICKPONY Ain't Wastin' Good Whiskey On You /Asylim/Cort) 873 25 445 +12 15570 723 6  57j2 | JOENICHOLS TequilaMakes Her Ciothes Fal Off (Univarsal South) +270
, CHRIS CAGLE Miss Me Baby (Capitol) +264
48 @ SAWYERBROWN They Don't Understand (Curt/ 871 195 381 +68 21281 4443 9 3612 | croncr STRAIT Shelet Hersslf Go /MCA/ 261
46 (@ ROCKIE LYNNE Lipstick Universal South) 791 3 318 +44 17659 2198 2 51/10
47 45 CROSS CANADIAN RAGWEED Fightin' For (Universal South) 669  -19 204 2 21039 0 5 100
49 €D SHANNONBROWN Corn Fed (Warner Bros.) 633 28 293 +4 10274 85 3 385
— €D LUKE STRICKLIN American By God's Amazing Grace (Pacific/ 53 13 229 +9 13872 563 5  16/0
€ SARA EVANS Cheatin’ (RCA/ 530 194 176  +78 14684 7538 1 4227 BREAKERS
[oebur> @) HOT APPLE PIF We're Makin’ Up (DreamWorks) 517 51 239 +7 8387 1123 1 382 MONTGOMERY GENTRY
@ WYNONNA Attitude (Asylum/Curb) 515 197 216 +79 12030 5673 1 2844 She Don't Tell Me To (Columbia)
120 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 11 Adds ® Moves 44-37
of 10/23-10/29. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger Songs ranked by total points
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not counttoward overalt total stations playing a song. Most Increased Points Station playlists for all R&R reporters are available
lists the songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average on the web at www.radioandrecords,com.
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with N
permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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ARTIST TITLE LABEL(S)
KEITHURBAN Better Life (Capitol)

RASCALFLATTS Skin (Sarabeth) {Lyric Street)

DIERKS BENTLEY Come A Little Closer (Capitol/

KENNY CHESNEY Who You'd Be Today /BNA/

LONESTAR You're Like Comin’ Home /BNA/

LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb)

JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South)

GARY ALLAN Best | Ever Had (MC4)

NEAL MCCOY Billy’s Got His Beer Goggles On /903

TOBY KEITH Big Biue Note (Show Dog/DreamWorks)
GARTH BROOKS Good Ride Cowboy (Lyric Street/Pearl)
GEORGE STRAIT She Let Herself Go (MC4)

BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/
FAITH HILL Like We Never Loved At All {Warner Bros./Curb)
ALAN JACKSON USA Today (Arista)

JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street)
JAMIE O'NEAL Somebody’s Hero (Capitol)
TIMMCGRAW My 01d Friend (Curb/

CHRIS CAGLE Miss Me Baby (Capitol)

LITTLE BIG TOWN Boondocks (Equity/

TRACE ADKINS Honky Tonk Badonkadonk (Capitol)

BRAD PAISLEY fi[DOLLY PARTON When | Get Where I'm Going (Arista/

SUGARLAND Just Might {Make Me Believe) (Mercury/
MARTINA MCBRIDE Rose Garden (RCA/

KEITH ANDERSON XXL {Aristal

GRETCHEN WILSON | Don’t Feel Like Loving You Today /Epic/
BROOKS & DUNN Believe (Arista/

TERRI CLARK She Didn’t Have Time (Mercury)

BIG & RICH Comin’ To Your City /Warner Bros.)

JOSH TURNER Your Man (MC4)

MONTGOMERY GENTRY She Don't Tell Me To (Columbia)
BLAKE SHELTON Nobody But Me (Warner Bros.)

SHANIA TWAIN Shoes (Lyric Street)

CARRIE UNDERWOOD Jesus, Take The Whee! (Arista)

VAN ZANT Nobody Gonna Tell Me What To Do (Columbia)
JAMEY JOHNSON The Dollar /BVA/

REBA MCENTIRE You're Gonna Be /MCA)

SARA EVANS Cheatin’ (RCA/

RAY SCOTT My Kind Of Music (Warner Bros.)

TRENT TOMLINSON Drunker Than Me (Lyric Street)
MIRANDA LAMBERT Kerosene (Epic/

ROCKIE LYNNE Lipstick (Universal South)

TRICK PONY Ain’t Wastin' Good Whiskey On You /Asylum/Curl)
DANIELLE PECK | Don't (Bjg Machine/Show Dog)

LUKE STRICKLIN American By God's Amazing Grace (Pacific/
SHANNON BROWN Corn Fed Warner Bros.)

KEVIN SHARP [ Think 'l Stay (Cupit/

WYNONNA Attitude (Asylum/Curb)

ZONA JONES U'll Give |t To You (0/Quarterback)

HOT APPLE PIE We're Makin’ Up (DreamWorks/

B EE e WO R
4630 -6 3870 +5 108040 456
4350 4 3679  +58 99911 409
3946 249 3245 +203 94206 6100
3922 446 3288 +343 91610 9556
3740 88 3119 +96 86233 1825
3717 313 3103 -280 83202 -7075
3696 368 3019 +293 82081 8844
Jags 65 2863  +40 81312 2317
3304 118 2666 +117 77725 3168
3180 142 2674 +115 73738 3951
3146 302 2646 +232 73207 7853
3091 202 2645 +170 70741 4396
2723 354 2262 +267 64976 8507
2658 123 2265  +84 59818 3227
2614 83 2244 469 58570 1461
2566 914 2122 .759 57332 -20683
2211 817 1869  -683 52256 -22686
2236 2658 1910 +207 49244 5676
2223 132 1847 +94 51978 2621
2214 194 1822 +149 50425 5289
2159 397 1749 +284 49396 9772
1787 276 1520 +228 40739 6657
1774 114 1515  +95 40265 3422
1715 39 1446 +32 38300 1029
1363 51 1158  +54 29620 1311
1324 178 1133 +113 30139 5004
1136 176 987 +130 23617 2873
1135 13 979 +1 26428  -194
1114 136 971 +113 24211 3297
1068 205 903 +154 23681 4427
959 350 803 +293 22104 8574
954 124 797 +94 20382 2565
859 90 19 -n 18430 .1854
714 579 570 +464 16437 13152
702 49 578 +49 15620 1227
675 69 556  +53 15002 1650
667 9 582  +21 14137 358
561 229 497 +198 12473 5210
443 58 379  +44 9153 1158
M7 175 346 +144 9225 4367
379 98 320 +83 8436 2879
361 115 309 +98 8102 3470
358 21 323 +14 7484 598
272 39 229  +42 5354 697
228 22 208 +15 5028 475
215 51 200 +39 4518 1254
215 2 215 +2 4635 20
167 25 144 +17 3768 576
154 45 137 +30 2975 454
147 4 114 +6 2619 204

WEEKS
0f

-

g
102/0
10111
1010
102/0
101/0

90/0

99)2
10211

98)2
103/0
10311
10111

99/5
103/0
1010

780

7810

95/6

8712

89/5

90/6

94j4

8917

7812

73/5

7718

6713

641

7014

55/4
11i22

59/6

54J2
61/40

5417

49/8

47/4
46/12

2N

3718

31/6

346

310

30/6

1911

2011

15/0

15/0

16/0

1311

103 Country reporters. Songs ranked by total plays for the airplay week of Sunday 10/23 - Saturday 10/29.
© 2005 Radio & Records

MOST ADDED"

ARTIST TITLE LABEL(S) ADDS

CARRIE UNDERWOOD Jesus, Take The Wheel /Arista/ 40
MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 22
SARA EVANS Cheatin' (RC4) 12
JACK INGRAM Wherever You Are (Big Machine/Show Dog) 12
GRETCHEN WILSON | Don't Feel Like Loving You Today (£pic/ 8
JAMEY JOHNSON The Dollar (BNA/ 8
TRENT TOMLINSON Drunker Than Me {Lyric Street/ 8
SUGARLAND Just Might {Make Me Believe) (Mercury/ 7
VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 7
E M 57" RN
INCREASED POINTS

TOTAL

POINT
ARTIST TITLE LABEL(S) INCREASE
CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/ +579
KENNY CHESNEY Who You'd Be Today /BNA/ +446
TRACE ADKINS Honky Tonk Badonkadonk (Capitol) +397

JOE NICHOLS Tequila Makes Her Clothes Fall Off {Universal South) +368
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ +354
MONTGOMERY GENTRY She Don't Tell Me To (Columbia)  +350
GARTH BROOKS Good Ride Cowboy /L yric Street/Pearl) +302
B. PAISLEY f/D. PARTON When | Get Where I'm Going /Arista) +276

TIM MCGRAW My Old Friend (Curby +258
DIERKS BENTLEY Come A Little Closer /Capitol) +249
#
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
CARRIE UNDERWOOD Jesus, Take The Wheel /Arista/ +464
KENNY CHESNEY Who You'd Be Today /BN4/ +343

JOE NICHOLS Tegquila Makes Her Clothes Fall Off Universal South) +293
MONTGOMERY GENTRY She Don't Tell Me To (Columbia)  +293
TRACE ADKINS Honky Tonk Badonkadonk /Capitol) +284
BILLY CURRINGTON Must Be Doin” Somethin’ Right (Mercury) +267
GARTH BROOKS Good Ride Cowboy {Lyric Street/Peari] +232
B. PAISLEY f[D. PARTON When ! Get Where I'm Going (4rista) +228
TIM MCGRAW My Oid Friend /Curb/ +207
DIERKS BENTLEY Come A Little Closer (Capitol +203

CLASSIFIED ADVERTISING Contact KAREN MUMAW at kmumawe@radioandrecords.

R&R Packa

es The Reach & Frequency You N EED [ |
[

- R&R Toda V- The leading management daily fax

s radioandrecords.COm: Radio’s Premiere Website

- R&R: The Industry’s Newspaper with the
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”’ COUNTRY CALLOUT AMERICA. 5y ®uliseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 4, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 23-29.

TOTAL STRONGLY

ARTIST Title (Label) POSITIVE PASSION  INDEX  NEUTRAL  FAMILARTY  DISLKE  oisuke | CALLOUT AMERICAe
KEITH URBAN Better Life (Capital a03% 813% 419 13s5% 3% : 25% 10% |FOT SCORES
LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curt) 395% 79.3% 413  14.8% 99.3% 3.8% 1.5% .
CRAIG MORGAN Redneck Yacht Club BBR) ‘ a3 7e0% am 1% sswe 30w - g | 1HIS Week At )
LONESTAR You're Like Comin’ Home (BNVA) 338% 77.0% 411 155%  958% 2.0% 1.3% Callout America
JAMIE O°'NEAL Somebody’s Hero (Capitol) o 320% 695% 392  19.0% 975% *» 63%  2.8% By John Hart
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 305% 69.3% 397 19.8% 95.0% 4.8% 1.3%

«JOSH GRACIN Stay With Me (Brass Bed) Lyric Street) 290% 68.0% 391 21.3% 97.0%" 6.8% 1.0% Keith Urban’s “Better Life” sits
NEAL MCCOY Billy's Got His Beer Goggles On /903 230% 66.0% 3.81 20.8% 95.8% 6.8% 2.3% atop the R&R spin chart and.t‘his
GARY ALLAN Best | Ever Had (ME4/ 223% 650% 379 228%  965% Gy e S I D Jealis

. , . , , . at Callout America; it's also the No.
GEORGE STRAIT She Let Herself Go (C4/ 193% 64.3% 382 165% 89.0% 6.0% 23% | 2 passion song, “Better Life” is at
ALAN JACKSON USA Today fArista) : 235% 63.8% 391  20.3% 89.0% 4.0% 1.0% | No. 1 with both 25-34 listeners and
KEITH ANDERSON XXL (Arista) 215% 620% 376 17.3% 93.3% 9.0% 50% | core35-44s. A23-to-] positive-to-neg-
e . ative ratio says the song will stay
BIG & RICH Comin’ To Your City (Warner Bros.) 290% 613% 383 17.8% 90.8% * 8.3% 3.5% strong.
TRACE ADKINS Honky Tonk Badonkadonk (Capitol) 210% 610% 376 17.8% 92.3% 9.5% 4.0% Leann Rimes has been strong for
MARTINA MCBRIDE Rose Garden (RC4/ : 295% 603% 369 17.8%  95.8% 11.5%  6.3% mi{réy weetl;s ar;ijfntitn&leszto see
: . g solid growth, ranking at No. 2 over-
RASCAL FLATTS Skin (Sarabeth) (Lyric Street) 210% 59.8% 3.74  22.5% 95.3% 9.5% 35% | .1l and No. 3 Bty
JOSH TURNER Your Man (MCA) 24.8% 570% 385 .17.3% 83.0% 6.3% - 2.5% 1 with females for the week and car-
JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South)  23.0%  56.3% 3.71 22.8% 90.3% 1.5% 3.8% rigs a 5“9“8_15'_t0'1. positivetp—r}eg-
CHRIS CAGLE Miss Me Baby (Capitol 213% 55.3% 377 220%  858%  63%  23% . Z:tv ;:j:ge'rmd‘catmg ECall
LITTLE BIG TOWN Boondocks (Equity) 190% 54.8% 372 23.8% 87.0% 5.5% 3.0% Gary Allan moves into the top 10
TOBY KEITH Big Blue Note (Show Dog/DreamWorks) 148% 545% 364 22.8% 87.8% 7.8%  2.8% as his “Best I Ever Had” ranks No.
KENNY CHESNEY Who You'd Be Today (B/VA) 198% 545% 377  225% 83.8% 3.8% 30% | ?with Country radio listeners over-
& . . ) all, up from No. 13 last week. This
DIERKS BENTLEY Come A Little Closer (Capitol) 19.3% 523% 367  27.5% 88.8% 5.8% 33% | song is No. 8 with females, No. 8
SUGARLAND Just Might (Make Me Believe) (Mercury) 133% 51.3% 366 24.5% 83.5% 6.0% 1.8% with 25-34 listeners, and No. 6 with
FAITH HILL Like We Never Loved At All (Warner Bros./Curb) 175% 48.8% 362 25.5% 84.8% 1.3% 3.3% COArT 35-44s. T
_— . SO new 10 the Op 1S eorge
TERR? CLARK She Didn't Have Time (Wercury/ 170% 485% 365  26.0% 83.8% 71.5% 18% | Sirait's “She Let Herself Go.” at No.
GARTH BROOKS Good Ride Cowhoy (Lyric Street/Pearl) 183% 470% 3.7 15.5% 73.0% 1.8% 2.8% 10, up from No. 15 last week. This
VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 17.5% 458% 374 198%  73.5% 7.0%  1.0% (Sjong ha(Sj Oﬂlykeigl\lht V;eelfshon ﬂllis
oG . 5 5 5 5 o ata and ranks Ne. 9 with males
BRAD PAISLEY f/DOLLY PARTON When | Get Where 'm Going /Arista) 12.5%  445% 359  21.5% 74.5% a0%  85% | N0 1] with females — early
TIM MCGRAW My 0Id Friend (Curty/ 120% 430% 360 190%  72.0% 8.5% 15% | and strong.
JAMEY JOHNSON The Dollar (BNVA/ 135% 41.0% 353  22.0% 75.0% 9.5% 2.5% Big & Rich’s “Comin’ to Your City
SHANIA TWAIN Shoes (Lyric Street/ 16.3% 40.8% 345 243%  80.3% 100%  53% is smokin” at No. 13 for the week,
, . up from No. 18. This song is already
REBA MCENTIRE You're Gonna Be (MCA/ 128% 405% 351 24.3% 15.8% 1.5% 3.5% No. 10 with males and No. 10 with
BLAKE SHELTON Nobody But Me (Warner Bros.) 140% 400% 362 20.0% 69.0% 1.0% 20% | younger 25-34 females. Lots of juice
GRETCHEN WILSON | Don't Feel Like Loving. You Today /£pic/ 100% 288% 318  20.3% 68.8% 130%  68% | here

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-so; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be inciuded in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distrituted in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Caliout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, OC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio
& Records. @ 2005 Bullseye Marketing Research Inc.
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Now airing in over 100 markets. For more information contact Superadio
508-480-9000 - 212-631-0800 - www.superadio.com
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America’s Best Testing Country Songs
12 + For The Week Ending 10/28/05

¢ RateTheMusic.com

Per. w M

“J0E NICHOLS Tequia Makes Her... ipversal Soutty ' 424 '0.1134 92% 591%™ 228 315" 428
foad @ N HE

L =)

MONTGOMERY GENTRY Sometting ToBe.. Comia) 420 414 98% 2% 423 424 421
GEORGE STRAIT She Tet Herself 60 i) T 1120180 01335 85%™7 6% _420.% 833,013

CRAIG MORGAN Redneck Yacht Club /885 417 416 98% 26% 419 413 425
BILLY, CORRINGTOM Must Ba Do’ Somethin’ “Talercary) 41775418 * B3% g% 411" 432, 7 388 -
DIERKS BENTLEY Came A Litle Closer (Capital 415 409 89% 16% 405 422 386
“ANSEAL FLATTS Skin [Saraboth Lyric Stree S50 8187 20757 95%°_20% . 41277425 397,
CHRIS CAGLE Miss M Baby (Cpitol 412 403 8% 10% 404 422 384

'KEITH URBAN Better Life Capitall ., 5 * 9754067 34%  22% 'Sia08 #4225 394"
GARTH BROOKS Good Fide Cowboy yric SteetPear) 408 396 79% 1% 405 415 393
‘GARY.ALLAN Best | Ever Had (MCAL ™0 5.5 99407" 3.98°9 95% 2 20% 1405 U 4.142% 3,95
SUGARLAND Just Might (Make Me Believe) (Mercury)  4.07 - 6% 1% 407 418 394
LEANN RIMES Probably Would't Be This Way syt 405 386 95% 527% 7407 * 413 401%
KENNY CHESNEY Who You'd Be Today /8N4 405 396 88% 14% 397 409 384
NEAL MCCOY Bily's Got His Best Goggles On /903~ . 7404 3.88 ¥ 96% % 21% "4.05 408, “4.02
JAMIE O'NEAL Somebacy's Hero Capitol 402 39 95% 33% 400 404 396
'LONESTAR Yoi'e Like Comfin’ Home (BVA) 5, % 401 > 395 " 94% “21% 4052415 393¢
JOSH GRACIN Stay With Me (Brass Bed) (yric Streey 397 391 95% 26% 390 410 367
FAITH HILL Like We Nevét Loved At All Warmer Bros/Curt) 382 $386  86%,. 14%  3.86°3398 “372,
TIM MCGRAW My 0 Friend (Curty 392 - 64% 9% 390 410 367
JASON ALDEAN Hicktown (88R) 9%, 5 388 (375% 92%7"30% ~ 380 5371 . 3.89%
MARTINA MCBRIDE Rose Garden (74 384 377 90% 19% 390 388 391
iPHIL VASSAR Good Ole Days Tdrista), 067, - 3,83 375 "183%.-"20%" 384 5 376392,

LITTLE BIG TOWN Boondocks (Eguity/ 382 376 75% 17% 381 376 386
‘TRACE ADKINS Rorky Tonk Badonkadink (Capital . 3815~ T2%5.15% 77389 3757 4,055
ALAN JACKSON USA Today fArists) 376 385 81% 19% 384 378 389
“TOBY.KEITH Big Blie Note,(Show Doglriamiorks) 389 3,853 %06% % 20%.% 379 378 Vi

KEITH ANDERSON XXL (Arista/ 359 345 76% 21% 359 353 365

J0 DEE MESSINA Deicious Surprse (| Believe 1) Cut) ~3.57 ~ 3.85 7 82% " 25% ~ 348 ¥ L7 B3 b0

Total sample size is 358 respondents. Total average favorabillly estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total famlliarity represents the percentage of respondents who recognized the song. Total bura represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avallable for local radlo stations by

Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54

'&iﬁ‘ N s * " i \w% @‘w;'« < g‘
e i COUNTRY - . =
/

COUNTRY.TOP30 o=

CANADA
ST THIS TOTAL  +/-  WEEKSON TOTAL
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS  PLAYS  CHART  STATIONS

1o 5 @, % KETH URBAN Botter ife (Capitol i % o~ 0 “BT15500 +8-.% 11 % “1500
2 0* ROAD HAMMERS East Bound... /Open Road/Universal) 521 +5 9 16/0
‘%3 . € " RASCAL FLATTS Skin (Sarabeth) (jic Stiaet) 506 “+155%s 77 150
O  DIERKS BENTLEY Come A Little Closer (Capito) 489 +17 9 150
Oq PAUL BRANDT Riberta Bound iGhangetnivgrsail - 3 4ATEL ™ 422 .., 9% 4 i6i0
KENNY CHESNEY Who You'd Be Today (BK4) 405  +54 4 150

: Oéé?% GARTH BROOKS: Good Ride Cowboy (Lyric Street/Pearf) 404°,,* "985 % » 2 41610

E 4 k.

o TOBY KEITH Big Blue Note /Show Dog/OreamWorks) 397 +54 3 15(0
6%, @) "JOSHGRACIN Stay With M& Brass Bed) Ljric Streét) 390585 = 0 9,13 £E.1100
14 @ JOE NICHOLS Tequila Makes Her... {Universal South) 368  +32 6 1t
410 =Nl LISA BROKOP Big Pictire dspmiGurt 7 5 3§24 3% T § . i,

S

8 @ LONESTAR You're Like Comin’ Home /BNA) 367 +7 14 14)0
124 @, JOHNNYREID Missing An Angel Gpen RsadUnivirsall 3663 +28755 54~ 1610
7 144 DERIC RUTTAN Shine {Lyric Street) 359 -9 10 14/0

¢ 15" (B FAITH HILL LS We Neves Lived At AN Warmer Bros ity 3542 % 420 5% 6 = 1400
20 (Dw EMERSON DRIVE StilGot Yesterday (DreamWorks) 348 +38 5 1201
"k @ croRGESTRAIT Sheletflarsof o hcAF | & 3EILTA o (5T E 1l
24 ) TERRICLARK SheDidn'tHave Time Mercury) 312 +28 13 130

£ 13457 19 CRAIG MORGAN Redneck Yacht Club /B5A) 7, -9° ' 3115574305 212 .5 1210
22 20  LEANN RIMES ProbanyWouIdn'tBe {Asylum/Curb) 298 -8 8 90
.5 2%~  GARY ALLAN Best | Ever Hatt mCA/T, " 8 2008 18" &0% L 13

- @ TIM MCGRAW My Old Friend (Curty 213 467 1
126" " e, SHEDAISY Gog s The Conadon okt Usbersal 2725 9547, "2 % 1000
16 24 JAMIE O'NEAL Somebody's Hero (Capitol 264 68 15 130

275253 @ JAs0N BLANE Heartachs Liks Mise Waptiny 31 226758 44 2 et
@ BRAD JOHNER Ive Gotlt Good (306Universa) 281 +38 1 120

#430 4574 @ we” CORB LUND Trick Got Stuck'/samey Piain) 57188 201 B 17 .2 %0 < a1
25 28* STEVE FOX Dream On (EM) Music Canads) 32 34 6 120
423,55 29", SARA EVANS A Real Fine Place To Start (Sony BMG/5 22655782 " * " 20 "s 140
— 30 MARTINA MCBRIDE Rose Garden (RC4/ 200 8 4 120

20 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total piays for the airplay week of 10/23-10/29. Builets appear on songs gaining plays or
remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.

-

N\

44 ® Radio & Records November 4, 2005

\l:allmy 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y, Gongs below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. Y,
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Sy L g S T EREE
NE W& ACTI VE
F L A g H BEC K JACK INGRAM Wherever You Are (Big Machine/Show Dog)
Total Points: 461, Total Stations: 19, Adds: 15
LILA MCCANN f/JIM BRICKMAN I'm Amazed (BBR)
Total Points: 263, Total Stations: 16, Adds: 0
* No. I:“The Little Glrl”—]ohn Michael Hontgu-mer]r
YEARS AGO
1 3 R S S
* No. I:“Check Yes Or No” — George Strait )
CAROLINA RAIN Let’s Get It On /Fquity/
Total Points: 215, Total Stations: 16, Adds: 2
* No. 1:“You Really Had Me Going” — Holly Dunn
@YEARS AGO
S B e e T P S e it
* No. I:“Lie To You For Your Love” — Bellamy Brothers AMBER DOTSON | Ain't Your Mama (Capitol)
Total Points: 152, Total Stations: 12, Adds: 0
YEARS AGO
R ol B ek e s ey o e e B St o e
* No. |:“Could | Have This Dance” — Anne Murray
YEARS
“ TRISHA YEARWOOD Trying To Love You /MCA/
e e e Total Points: 131, Total Stations: 24, Adds: 24 )
J

www americanradiohistorv com


www.americanradiohistory.com

-

COUNTRY REPORTERS

KBCY/Abilene, TX
OM: Brad Elfiott
PD/AMD: JB Cloud
18 JACK INGRAM

15 LUKE STRICKLIN

10 MONTGOMERY GENTRY
10 CARRIE UNDERWOOD

WQMX/Akron, OH*
OM/PD: Kevin Mason
APD: Ken Steel

No Adds.

WGNA/AIbany, NY*
PD: Buzz Brindle
MD: Bill Ean%
1 CARRIE UNDEFWOOD
REBA MCENTIRE

KBQWAlbuguerque, NM*
OM: Bill May
PD: Tim Jones
APOMD: Jeﬂ.la!
MARTINA MCBRIDK
DANIELLE PECK.

KRST/Albuguerque, NM*
OM/PD: Eddie Haskell
MD: Paui BalluxN

| TRENT TMWS

CARHIE UNDERWDOD
IELLE PECK

KRRV/Alexandria, LA
Casey

PDMD: Steve
2 BILLY CURRINGTON

WCTO/Allentown, PA*
OM/PD: Shelly Eastos
MO: Jammuen

TRICK PO
GRETU‘EN WILSON

KGNC/Amarille, TX
OM: Tim Bufler
APD/MD: Patrick Clak
7 MONTGOMERY GENTRY
5 BILLY CURRINGTON

KBRJ/Anchorage, AK

PD: Matt Vali
2 CARRIE UNDEE&D(
1 ROCKIE LYNNE

WWWW/Ann Arbar, M|
OM/PD: Rob Walker
3 JAMEY JOHNSON

3 CARRIE UNDERWOCD

WNCY/Appleton, W1
OM: Jeti McCarthy
PO: Randy Shannon

3 JACK INGRAM

2 VANZANT

WKSF/Asheville, NC
OM/PD: Jeti Davis
APDMD: Brian Hatfield
10 TRACE ADKINS

10 MONTGOMERY GENTR™

10 CAARIE UNDERWOOD

WKHX/Atlanta, GA*
0M/PD: Mark Richatds
MD: Johnm Gray
4 JAMEY JORNSOY
SHANNON BROWN

WPUR/Atlantic City; NJ
skl

JACK INGRAM
CHELY WRIGHT

WIBL/Augusta, GA
OM: Mike Kramer

PD/MD: Bill West
15 TIM MCGRAW

i
CARRIE UNDERWOOD:

WKXC/Augusta, GA
PD: T Gentry
APD/MD: Zach Tayior

4 TRACE ADKINS

3 CARRIE UNDERWOOT

2 MIRANDA LAMBER |

1 GRETCHEN WILSON

KASE/Austin, TX*
DM/PD: Mac Daniels

APD/MD: Bab Pickett
2 BILLY CURRINGTON
1 MIRANDA LAMBERT

KUZZ/Bakersfield, CA*
PD: Evan Bridwe!l

MO: Karen Garcia
MIRANDA LAMBERT

WPOC/Baltimarz, MO*
PD: Ken Boesen
APD/MD: Michael.J.

No Adcs

WQCB/Bangor, ME
DM: Paul Dupuis
"%D Clrgyhmbell

44 CARRIE UNDERWOED

WYNK/Baton Rouge, LA*
OM: Bob Murphy
PD: Sam McGuire
APD/MD: Austin James
SARA EVANS

WYPY/Baton Rauge, LA*
PD: Dave Dunaway

M b
WYRON

KYKR/Beaumoat, TX
OM: Joey Armstrong
PD/MD: Mickey Ashworth
Ho Adds.

he

WJLS/Beckley, WV

OM/PD Dave Witlis
1 CARRIE INDERWOOC

WKNN/Biloxi, MS
0M: Waiter Brown
L’P.i,!‘s""’ Greggory

WZKX/Biloxi, MS

PD: Bryan Rhodes

MD: Gwen Wilson
1 VAN

WHWK/Binghamton, NY
OM/PD: Ed Walker
19 BONJOVI

17 RASCAL FLATTS
15 BLAKE SHELTON

WOXB/Birmingham, AL*
PD: Tom Hanrahan

MIRANDA LAMBERT

WBWN/Bloamington, IL
OM/PD: Dan Westhoft

APD/MD: Buck Slevens
10 CARRIE UNDERWOO!

WHKX/Bluefield, WV
OM: KenDietz
POMD: Joe Jarvis
5 JASON ALDEAN
5 CROSS CANADIAN RAGWEED
5 THISHA YEARWOOD

§ KATHY MATTEA
5 CARRIE UNDERWOOD

KIZN/Boise, ID*
OM/PD: Rich Summers
APD/MD ”PencevBurke

4 MCK INGRAM
TRISHA YEARWOOO

KQFC/Boise, 10*

0OM: Kevin Godwin

PD: Kevin Anderson

APD/MD: Jim Miller
2 SARA EVANS

JACE EVERETT
TRISHA YEARWOOD

WKLB/Bostan, MA*
OM: Don Kelley
PD: Mike Brophey
APD/MD: Ginny Rogers
2 ZONAJONES
ROCKIE | YNHE
CARAIE UNDERWOOD

KAGG/Bryan, TX

PD/MD: Jennifer Allen
20 WIRANDA LAMBERT
20 JALK INGRAM

WYRK/Butfaio, NY*
APD/MD: Wendy Lynn
o Ak

WOKO/Burlington
OM/PD: Steve Pelkey
MD: Chris Reed

6 BLAXE SHELTON
5 CARRIE UNDERWOOD

KHAK/Cedar Rapids, I1A
DM: Dick Stadlen
PD: Bob James
MD: DawnJohnson
7 BIG & Ril

TRACE ADKINS
4 BROOKS & DUNN

WIXY/Champaign, IL
PD: Sky Phillips

MD: Nicole Beals
7 LITTLE BIG TOWN

WEZL/Charleston, SC*

OM/PD: Lee Matthews

APD/MD: T.J. Phillips
CARRIE UNDERWOCD

WNKT/Charteston, SC*
PD: Brian Driver

JACE EVERETT

BRICE LONG.

TRISHA YEARWOOD

JACK INGRAM

WQBE/Charleston, WV
DM: Jeti Whitehead

PD: Ed Roberts

MD: Bill Ham

20 ROCKIE LY:

16 THENT TOMLINSON
15 MIRANDA LAMBERT
11 SUGAALAND

WKKT/Chariotie*
OM: Bruce Logan
POMD: John Roberls
JOSH TURNER
JAMEY JOHNSON
BROOKS & DUNN.

TRENT TOMLINSON
FOCKIE LYNNE

WSOC/Charlatte*
APD/MD: Rick McCracken
1 VAN ZANT

WUSY/Chattanooga, TN*
PD: Kris Van Dyke

MD: Bill Poindexter

o Adcs

WUSN/Chicaga, IL*
PD: Mike Peterson
MD: Marci Braun

4 MRANDA LAMBERT

4 TRISHA YEARWOOD
1 CARRIE UNDERWOOD

WUBE/Cincinnati, OH*
PO: Marty Thompson
APD: Kathy 0'Connor
MB: Duke Hamition

No Adds.

WYGY/Cincinnati, OH*
OM: TJ Holtand
PD: Stephen Giuttari
APD/MD Dawn Michaels
1 BROOKS
ROCKJE LVNNE

JWIE D'N’EAI
TERRAI CLARK

WGAR/Cleveland, OH*
PD: Meg Stevens

MD: Chuck Collier

Mo Adds.

KCCY/Calorado Springs, CO*
OM: Bob Richards
PD: Jo Jo Tumbeaugh

MD; Valerie Hart
TRISHA YEARWOOD

KKC$/Colorade Springs, CO*

PD: Carison
3 TRISHA YEARWOOD

WCOS/Columbia, SC*
PD: LI Smith

APDMOD: Glen Garrett

No Adds

WCOL/Columbus, OH*
PD: John Crenshaw
APDMD: Dan €. Zuko

1 MIRANDA LAMBERT
GRETCHEN WILSON

WGSQ/Cookeville, TN
OM: Marty McFly
PD: Galor Harrison
APD: Philip Gibbons
MD: Stewart James
JAMEY JOHNSON
GRETCHEN WILSON
CARRIE UNDERWOOD

KRYS/Corpus Christi, TX
OM: Paula Newell
PO: Frank Edwards

MD: Deena Blake
2 BRADPAISLEY 1DOLLY PARTON
1 JACK INGRAM

1 MiRANDA LAMBERT

KPLX/Dallas, TX*
PD: John Cook

MD; CouyjAlan
3 BILLY CURRINGTON

KSCS/Dallas, TX*
DM/PD: Lorrin Palagi
APD/MD Chns Huft

5 CARRIE UNDEHWDOD

3 BLAKE Sl

3 TRENT TDML(NSDN

KTYS/Dallas, TX*
OM: Lorrin Palagi
PD: Gayle W. Poteet
MD: Chris Huff

4 SHANNON BROWN
3 JACKINGRAM

KYGO/Oenver, CO*
PD: Joel Burke

MD: Garrett Doll

No Adds

KHKI/Des Moines, I1A*
OM: Jack 0'Brien
PD: Andy Elliot
MD: Eddie Hatfield
1. WYNONNA
JACK INGH
COLLIN RAYE

KLY/Des Maines, IA*
OM: Jack D'Brien
PD: Andy Elliott
MD: Eddie Hatfield
1 DANIELLE PECK
1 MONTGOMERY GENTRY
SARA EVANS

WYCD/Detroit, MI*
APD/MD: Ron Chatman
TRACE ADKINS
TRENT TOMLINSON
RY GENTRY

WOJR/Dothan, AL
DM/PD: Jerry Broadway
APD: Greg *Fr‘%man" Rickaby
19 CARRIE [INDERWDOL
7 GRETCHEN WILSON
4 MONTGOMERY GENTRY

WTVY/Dothan, AL
OM/PD: Amie Pollard
MD; Mike Cas

10 CARRIE U
S GRaD PAALEY (DL PARTON

KKCB/Duluth
PD: Derek Moran

WAXX/Eau Ciaire, WI

POMD: Geolue House
6 CARRIE UNOERWOO!

KHEY/Et Paso, TX*
PD: Steve Gramzay

MD: Marty Austin
CARRIE UNDERWOCD

WRSF/Elizabeth City, NC
OM/PD: Tom Charity

15 KEITH BRYANT
B CARRIE UNDERWOOD

Stations and their adds listed alphabetically by market

WXTAfErie, PA

OM: Adam Reese

PO/MD: Fred Horlon
5 JAVEY JORNSON

§ FORTYS SOUTH
5 MONTGOMERY GENTRY

KKNU/Eugene, OR

PDMD: Jim Davis
10 TRENT TOMLINSON

WKDOQ/Evansville, IN
PD/MD: Jon Prell
o Adds

KVOX/Fargo
OM: Janice Whitimore
PD: Eric Heyer
MD: Scott Winston
5 TRISHA YEARWOOO
5 SARA EVANS
3 HOTAPPLEPIE
1 CARRIE UNDERWOOD

KKiX/Fayetieville, AR

PD: Dave Ashcraft

APD/MD: Jake McBride
7 NEAL MCCOY

WKML/Fayetteville, NC
OM: Mac Edwards

PD: Paul Johnson

APD: Dave Stane

MD: Dean0
3 CARRIE UNDERWOOD
2 JAMEY JOHNSON

WFBE/Flint, MI
PO: Coyote Collins
APD/MD Dave Geronima
1 ROCKIELm
1 JAMEY JOHNSOM

BRICE LONG
TRENT TOMLINSON

WXFL/Florence, AL
PD/MD' GaMurﬂock
Ia MARTINAMCBRIDE
4 SARA EVANS
9 (’J\RRYE UNDERWOCD
ISHA YEARWOOO
4 KAWVMATTEA

| KSKS/Fresno, CA*

PD: Steve Pleshe
MD: Jason Hurst

12 DAMIELLE PECK
JACK ING

KUAO/Ft. Collins, CO
PO: Mark Callaghan
APD: Dave Jensen

MD: Brian Gary

No Adds

WCKT/Ft. Myers, FL*
OM/PD: Michael Cruise
APOMD: Dave Logan

5 TRACE ADIONS

5 BIG & RICH

4 CARRIE UNDERWODD

WWGR/Ft. Myers, FL*
PD: Mark Phillips

APD: Steve Hart
1 BIG & RICH
CAROLINA RAJ

WOAHK/Ft. Wayne, IN*
OM/P0: Rob Ketley
SARR EVANS

WOGK/Gainesville, FL*
PD: Mr. Bob

MO: Big Red
GOMERY GENTRY

WBCT/Grand Rapids, MI*

DM/PD: Doug Momgomery
APD/MD: Dave Taft
No Adds

WTQR/Greenshara, NC*
OM: Tim Satierfield
PD: Trey Cooler
APD/MD: Angie Ward
T VAN ZANT
7 CARRIE UNDERWOOD
§ TRACE ADKINS
2 BLAXE SHELTON
1 MIRANDA LAMBERT

WRNS/Greenville, NC*
PD: Wayne Carlyle
MD: Jeft Hackett
2 SHANNON BROWN
MONTGOMERY GENTRY

WESC/Greenville, SC*
DM/PO: Scott Johnson

APD/MD: John Landrum
2 GRETCHEN WILSON

WSSL/Greenville, SC*
OM/PD: Scoti Johnson

APD/MD: Kix Layton
2 GRETCHEN WiL!

WAYZ/Hagerstown
PD: Chris Maestle
MD: Tori Anderson
No Ands.

WRBT/Harrisburg, PA*
DM: Chris Tyler
PO: Joe Kelly
APDMD: Newman
TRENT TOMLINSON

WWYZMartford, CT*
PD: Pete Salant

JOSH TURNER

SARA EVANS

KILT/Houston, TX*
PD: Jeff Garrison

i s

INOMLE

KKXBQ/MHouston, TX*
PD: Johnny Chiang
MD: Christi Brooks
4 TIM M
1 BRAD PAISLEY {/DOLLY PARTON
JOSH TURNER

WTCRMuntington
PD: Judy Eaton
MD Dave Puole
5 SARA EV)
15 CARRIE

NDE
§ BELLAMY BROTHERS WIALAN JACKSON

WDRM/Huntsville, AL

OM/PD: Todd Berry

APD: Stuart Langston

MD: Dan McCIain
GETIZHEN

4 CARﬂIE UNEERWDOD

SARA EVANS
MONTGOMERY GENTRY

WFMS/Indianapolis, IN*
PD: Bob Richards
MD: J.D. Cannon
2 JOSH TURNER
MIRANDA LAMBERT
VAN ZANT

WMSI/Jackson, MS
OM: Steve Kelly
PD: Rick Adams
APD: Kim Allen
7 NEAL MCCOY
7 GARY ALLAN
4 LITTLE BIG TOWN
4 BILLY CLRRINGTON

WUSJ/Jackson, MS
PD: Tom Freeman

5 DAMIELLE PECK

2 GARTH BROOKS

JOSK TURNER
MONTGOMERY GENTRY

WGNE/Jacksonvitle, FL*
PDMD: Jetf Davis
12 CARRIE UN{
TRENT TOMLINSON
ISHA YEARWOO!
SARA EVANS.

WROO/Jacksenviile, FL*
OM: Gail Austin

PD: Casey Carter

MD: John Scott

WXBQ/Johnson City*
PD/MD B|II Hagy

WFGl/Johnstawn, PA
MD: Lara Moshy
Ko Adds

KIXQ/Joplin, MO
OM/PD: Jason Knight
No Adas

WNWN/Kalamazoo, MI
PD: P.J. Lacey

MD: De:
ke e

KBEQ/Kansas City, MO*

PD: Mike Kennedy
MD: T.J. McEntire
No Adds.

KFKF/Kansas City, MO*
OM/PD: Dale Carter
APD/MD: Ton! Stevens
DANIELLE PEC
EVANS

WOAF/Kansas City, MO*
PD: Wes McShay
APO/MD: Jesse Garcia

1 NEAL MCCOY

WIVK/Xnoxville, TN*
OM/PD: Mike Hammond
MD: Colleen Addair

LU W

1 GRETCHEN Wit SON
JACK INGRAM
CARDLINA RAIN

KENNY ROGERS
SAWYER BROWN
TRISHA YEARWOOD

WKOA/Lafayette, IN
PD: Mark Allen

MD: Bob Vizza
20 KEITH ANDERSON

|0 CARRIE UNDERWOOD

KMDL/Lafayette, LA*
MD: T.0. Smith

MIRANDA LAMBERT

THENT TOMLINSON

SARA EVANS

KXKC/Lafayette, LA*
PD: Renee Revett
MD: Sean Rile

2 TRISHA YE 0

2 ROCKIE LYNNE

1 ZONA JONES

WPCV/Lakeland, FL*
PO: Mike James
LT

CARRIE UNDERWOOD

WIOV/Lancaster, PA*
PD/MD: Dick Raymond
1 CARRIE UNDERWOOD

WL Aansing, Mi*
PO: Jay J. McCrae
APD/MD: Chris Tyler
1 JAMEY JOHNSON
1 TRISHA YEARWOOD

KWNR/Las Vegas, NV*
PD: Brooks 0'Brian
M[)F:u szisrcrégy Cruise

TRICK PORY

WBBN/Laurel, MS
OM/PD: Larry Blakeney
APDMD: AI!ymn Scott

13 MONTGOMERY GENTRY

WBUL/Lexington, KY
PD/MD: Ric Larson
Na Ads

WULXXLexington, KY
OM: Robert Lindsey
PD: Marshall Stewart
MD: Kart Shannon

JACK INGRAM

CARRIE UNDERWOOD

KZKX/Linceln, NE

OM: Jim Steel

PD: Brian Jennings

APD/MD: Caml Tumer
6 TIM MOGRA}

2 BRAD PAISLEV UDOLLY PARTON
1 SARAEVS

KSSN/Little Rock, AR*

PO/MD: Chad Heritage
3 CARRIE UNDERWOOD
T JOSH Tul

KZLA/Los Angeles, CA*
OM/PD: R.J. Curtis
APD/MD: Tonya Campos
WYNONNA
JACK INGRAM

WAMZ/Louisville, KY*
PD: Coyote Calhoun
MD: Nigm Train Lane

9 CARRTE UNDERWOOD

2 SAWYER BROWN

KLLL/Lubbock, TX
OM/PD: Jeti Scoti
MD: Justin Dunlap
10 JACK INGRAM

WDEN/Macon, GA
PD: Bobby Reed

AP[J/MD Laura Starling
1 CARRIE UNDERWDOD

WWQM/Madisan, Wi*
PD: Mark Grantin
MD: Mel McKenzie

TRISHA YEARWOOD

SARA EVANS.

ROCKIE LYNNE

KlAl/Masaon City, 1A
PD/M[J J . Brooks
3 MONYGOMERVGENTFN
RAY SCOTT

KTEX/McAllen, TX*
OM: Billy Santiago
PD: Jodo Cerda

APD: Frankie Dee
MD' Patches

5 BRWS
3 BRAD PAISLEY IIDDLLY PARTON
2 BLAKE SH

KRWQ/Medford, OR
OM/PD: Larry Neal
MD: Scoft Schuler
KEITH ANDERSON
SARA EVANS

WGKX/Memphis, TN*
PO: Lance Tidwell
MD: Tmm)evJohn

1]

CARRIE UNDER
2 ROCKIE LYNNE

WOKK/Meridian, MS
PDMD: Scotty Ray
No Ak

WKISMiami, FL*
PD: Bob Bamett
APD: Billy Brown
MD: Danene Evans
10 TRENT TOMLI

WTGMRV GENTFN
7 CARRIE UNUERWDOD
4 UTTLEBIG

1 ROCKIE LYNNE
BIG & RICH

WMILMilwaukee, WI*
OM/PD: Kerry Walte
APD: Scoti Dolphin

MO: Mitch Morgan

No Adds.

KEEYMinneapolis, MN*
OM/PD: Gregg Swedberg
APD/MD: Travis Moon.

0SH TURNER

WKSJ/Mobile, AL*
OM: Kit Carson
POMO: Bill Black
1 JAMEY JOHNSON
MONTGOMERY GENTRY
CARRIE UNDERWOOD

KJLOMonrce, LA
PO: John Reynolds
APD/MD: Taby Otero
No Adds

KTOM/Monterey, CA*

PD: Dave Kirth
3 COLLIN RAYE

INNA
JACK INGRAM

WLWiMontgomery, AL

DM/PD: Bill Jones

MD: Darlene Dixon
MONTGOMERY GENTRY
CARRIE UNDERWDOD

WGTR/Myrtie Beach, SC
OM/PD: Steve Stewart
§ JOSH TURNER

WYAK/Myrtle Beach, SC
PD/MD: Rick Roberts
5§ BAAD PAISLEY tDOLLY PARTON
§ SARAEVANS

WKDF/Nashville, TN*
OM/PD: Dave Kelly
MD: Kim Leslie
MIRANDA LAMBERT
BROOKS & DUNN
TR i)
SARAEVANS

WSIX/Nashville, TN*
OM: Clay Hunnicutt
PD/MD: Keith Kauiman
No Adds

WSM/Nashville, TN*
PD: John Sebastian
MD: Frank Seres
5 JACK INGRAM
MICHAEL MCDONALD WAWYNONNA &
IC BENET
TRISHA YEARWOOD

WCTY/New London, CT
OM/PD: Jimmy Lehn

APD: Dave Elder
28 CARRIE UNDERWOOD
7 JOSH TURNER

WPSK/MNew River Valley, VA
OM/PD: Scott Stevens
APD/MD: Sean Sumner

8 MONTGOMERY
8 CARRIE UNDFHM)OD

WGH/Nortolk, VA*

0M/PD: John Shomby

APDMD: Mark McKay
3 CHAS CAGL

1 DANIELLE PEGK
EVANS

KHKX/Odessa, TX

PD: Mike Lawrence
APD/MD: Ketley Peterson
No Adds.

KNFM/Odessa, TX

OM/PD: John Moesch
7 ROCKIE LYNNE
7 MONTGOMERY GENTRY

KTST/Oklahoma City, OK*
OM/PD: Tom Travis
APD/MD: Anthony Allen

No Adds

KXKT/Omaha, NE*
PD: Tom Goodwin

MD: Craig Allen
GRETCHEN WILSON

KHAY/Oxnard, CA
PDMO: udd‘xNVan Arsdale
5 LTILEBIG 1D
3 BROOKS & DUNN
3 BLAKES
3 MONTGOMERY GENTRY
1 TRISHA YEARWOOD

1
t GRETCHEN WILSON
REBA MCENTIRE

KPLM/Palm Springs, CA
PD: Al Gordon
MD: KurnJamw

10 DANIELLE PECK

WPAP/Panama City, FL
OM/PD: Eddie Rupp
APD/MD: Shane Collins
No Aoits

WXBM/Pensacola, FL
PO/MD: mn West

SUGA

B\G&RICN

MONTGOMERY GENTRY
CARRIE UNDEWIDOD

WFYR/Peoria, IL
OM/PD Ric Pcllon_]an

5 ORNIELLE
$ ROCKIE LYNNE

WXTU/Philadelphia, PA*
PD: Bob McKay
APD/MD: Cadillac Jack

6 TRACE ADKINS

1 MIRANDA LAMBERT

KMLE/Phoenix, AZ*
PO: Jay McCarthy
APD/MD: Dave Collins
No Adds

KNIX/Phoenix, AZ*
MD: Gwen Foster
2 BIG & RICH
GRETCHEN WILSON
SARA EVANS
HOT APPLE PIE

WDSY/Pittsburgh, PA*
OM/PD: Keith Clark
APD/MD: Stoney Richards
5 TRACE ADKING
CARRIE UNDERWOOD

WOGI/Pittsburgh, PA*
PD: Mark Lindow
MD: Bob Domingo
IAMEY JOHNSOR
MONTGOMERY GENTRY

WPOR/Portland, ME
PD: Harry Nelson
MSD: Glori Marie

DANIELLE PECK

KUPL/Portland, OR*
PD: John Paul

. MD: Rick Taytor
NoAdds

KWJJ/Portiand, OR*
OM: Clark Ryan

PD: Mike Moore.
APDﬁMD' Savannah Jones

MARTINA M()BRI
BFAD PMSLEV VDOLLY PARTON

WOKQ/Partsmouth, NH
OM: Mark Ericson

PD: Mark Jennings

MD%R Dan Lunnie

1 TOMLINSON
1 CARRIE UNDERWOOD

WCTK/Providence, RI*
OM: Rick Everett
MD; Sam Stevens
11 CARRIE UNDERWOOD
2 ROGIGE LYNNE

WLLR/Quad Cities, 1A
PD: Jim 0'Hara
MD: Ron Evans

4 SHANIA TWAIN

3 SUGARLAND

WQDR/Raleigh, NC*
OM: Paul Michaels
PD: Lisa Mckay

APO: Mike ‘Maddawg" Biddle
SUGARLAND

KOUT/Rapid City, SD
PD/MD: Mark Houston
o Aads

KBUL/Reno, NV

OM/PD: Tom Jordan

MD Chuck Reeves
5 BIG ARICH

3 BLAKE SHELTON
3 JAMEY JOHNSON

KUUB/Rena, NV
OM: Jim McClaif
PDMD Valeri Ferrari

2 BELLAMY BROTHERS W/ALAN JACKSON

9 CAE'?}E UNDERWOOD
4 BLAKE SHELTON

KFRG/Riverside, CA*
OM: Lee Douglas
PO/MD: Don Jeftrey

8 CARRIE UNDERWOOD

4 TRENT TOMLINSON

4 SARAEVANS

WSLC/Roanoke, VA*
PO: Brett Sham
L

WYYO/Roanoke, VA
PD/MO: Joel Deaning
1 TIM MCGRAW
1 TRACE ADKINS
1 BILLY CURRINGTON
t GEORGE STRAIT
MARTINA MCBRIDE.
UTTLE BIG TOWN

WBEE/Rochester, NY*
DM: Dave Symonds
POMD: BiI’I‘X Kidd

DOUG STO!

TRISHA YEARWOOD
SARA EVANS

WXX0Q/Rackford, IL

PD: Sleve Summers

APOMD: Kam! Hess
MONTGOMERY GENTRY
CARRIE UNDERWOQD

KNCI/Sacramento, CA*
PO: Mark Evans
APD: Greg Cole

COLLIN HAYE

ROCKIE LYNNE
CARRIE UNDERWOOD

WCEN/Saginaw, MI
PD: Joby Phillips
MD: Keith Allen

REBAMCENTIRE
SARA EVANS

WKCQ/Saginaw, Ml
OM/PD: Rick Walker
MO: John Richards
1 VAN ZANT
CARRIE UNDERWOOD

WWFG/Salisbury, MO
0M/PD: Brian Cleary
APD/MD: Sandra Lee
19 CRAIG MORGAN

18 TRISHA YEARWOGD

18 SARAEVANS

18 MONTGOMERY GENTRY
18 TOBY KETH

18 JASON ALDEAN

17 RASCAL FLATTS

17 BRAD PAISLEY

6 SARA EVANS

5 JAMEY JOHNSON

KSOP/Salt Lake City, UT*
APOMD: De%'lumin
TRISHA YEARWOOD

KUBL/Salt Lake City, UT*
PO: Ed Hill
MD: Pat Garrett

KGKL/San Angelo, TX
OM/PD: Boomer Kingston
7 MRANDA LAMBERT
7 BLAKE SHELTON
7 CARRIE UNDERWOOD

KAJA/San Antonio, TX*
PD: Clayton Alien

MD: Kactus Lou

No Aods.

KSON/San Oiego, CA*
PD: John Marks

MD: Wes Poe

No Adds

KUSS/San Diego, CA*
PD: Mike 0'Brian

MD: Cindy Spicer

No Adds

KRTY/San Jose, CA*
PO/MD: Julie Stevens
5 DANIELLE PECK
1 SARA EVANS

KKJG/San Luis Obispo, CA
PD/MD: Pepper Daniels

12 VAN ZAN

12 CARRIE UNDERWOOD

KSNI/Santa Matia, CA
POMD: Tim Brown

§ TRISHA YEARWOOO

§ JACK INGRAM

3 KEITHBRYANT

WCTO/Sarasota, FL*
OM/PD: Mark Wilson
APD: Heidi Decker

BRAD PAISLEY HDOLLY PARTON
GRETCHEN WILSON

WJCL/Savannah, GA
OM: Pat Garrett
PD' Buumer Lee
GOMERV GENTRY
ERWOO0D

20 CARR\E UNDE
7 LMWGYDWN

KMPS/Seattie, WA*

PD: Becky Brenner

MD: Torg/Thumas
SARAEVANS

KRMD/Shreveport, LA

PD: Les Acree

APOMD: James Anthony
VAN ZANT

KXKS/Shreveport, LA
OM/PD: Gary McCoy
MD Raﬂenl(mg

NCHOLS
5 MCGRAW
4 KESTH ANDERSDN
SUGAR

5 Gancnm WILSON

KSUX/Sioux City, I1A

PD: Bob Rounds

APD/MD TonyMlchaels
2 DANIELLE PECK

WBYT/South Bend, IN
PO/MD: Clint Marsh
TRENT TOMLINSON
CARRIE UNDERWOOD

KORK/Spokane, WA*
OM: Tim Cotter
POMD: Jay Daniels
APD: Bob Caslle

JACE EVERETT

JACE EVERETT

TRISHA YEARWO(D

SARA EVANS

KIXZ/Spokane, WA*
OM: Robert Harder
PO/MD: Paul “Coyote” Neumann
APD: I{n Daniels
JACKINGRAM

JACE EVERETT
TRISHA YEARWOOD

WPIOUSpringfield, MA*
PD: RJ McKay
APD: Nick Damon
MD: Jessica Tyler
JACE EVERETY

TRISHA YEARWOOD
SARA EVANS

KTTS/Springtieid, MO
OM/PD: Brad Hansen

4 DANIELLE PECK

WIL/St. Louis, MO*
PD: Greg Mozingo

MD: Danny Montana
BROOKS & DUNN

KATM/Stockton, CA*
OM: Richard Pery
PD: Randy Black
APD/MD: ModJoe Roberts
2 JACE EVERETT
2 SARA EVANS

1 TRISHA YEARWOOD
JACK INGRAM

WBBS/Syracuse, NY*
PD: Rich Lauber
APDMD: Skip Clark

No Adds

WQyK/Tampa, FL*
OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

3 INON BRI
3 CARRIE UNDERWOOD
1 VAN ZANT

REBA MCENTIRE

WTHI/Terre Haute, IN
DM/PD: Barry Kent
m{‘)‘;:any Marty

WKKO/Toledo, OH*
OM: Tim Roberts
POMO: Gary Shores
APD; Hamx‘swele
3 TRACE ADKINS
CARRIE UNDERWOOD

WIBW/Topeka, KS
PD: Rich Bowers
Aan/ledLD Stﬁgnanle Lynn

M/PD: Jack 0'Malley
MO: Care! Carlson

5 J05H TURNER

5 CARRIE UNDERWOOD

KIIM/Tucson, AZ*
GM: Herb Crowe
POMD: Buzz Jackson
2 TRISHA YEARWOOD
EVANS

EV0O/Tulsa, OK*
FO/MO: Ric Hampton
" Adds

WWZD/Tupelo, MS
1BM: Rick Stevens
PD: Bill Hughes
APD: Paul Stone

14 SUGARLAND

8 MONTGOMERY GENTRY

WFRG/Utica, NY
OM/PD: Tom Jacobsen
M7 SARAEVANS

16 SHANNON BROWN

16 TRENT TOMLINSON

KJUGNisalia, CA*
PDMD: Dave Daniels
BRICE LONG

ISHA YEARWOOD
JACK INGRAM
SARA EVANS

PD: Mitch Mahan
MD: JR Jackson
o Adds

WACO/Waco, TX
OM/PD: Zack Owen
Ko Adas

OM: Jetl Wyatt
PD: George King

WO

WDEZ/Wausau, Wi
PD: Bob Jung

e

B SARAEVS
15 CARRIE UNDERWDO(

WOVK/Wheeling, WV

PD/MD: Jim Etlioti

4 RYAN SHUPE & THE RUBBERBAND

KLUR/Wichita Falls, TX
OM/PD Brem Wamer

&
Pt
(S

BiLlV CURR!NGTDN

KFOI/Wichita, KS*

DM/PD: Beverlee Brannigan

MO: Carol Hughes
3 CHRIS CAGLE
2 GRETCHEN WILSON

KZSN/Wichita, KS*
PO: Chuck Geiger
APOMOD: Tracey Garreti

9 1M MCGRAW

6 CARRIE UNDERWOOD

2 JOSH TURNER

OM: Jim Rising
PD: Doc Medek
MDj‘&amI!n Drosey

| KXDO/Yakima, WA
OM/PD: Dewey Boynton

APD/MD: Joel Baker
&ﬁMHE SNEL

KE
M(NTGOMERY GENTRY

WGTY/York, PA*

| PO/MD: Brad Austin

B CARRIE UNDEAWOOD
SARA EVANS
MONTGOMERY GENTRY

| waxXK/Youngstown, OH
PD: Dave Steele
APD: Doug James
MD: Burton Lee
5 TIM MCGRAW

& :
| MEDIABASE

*Monitored Reporters

Did Not Report,
Playlist Frozen (2):
KAFF/Flagstaff, AZ
WAIB/Tallahassee,
FL

WTCM/Traverse City, MI

‘WIRKAW. Palm Beach, FL*

WMZQ/Washington, DC*

WGGY/Wilkes Barre, PA*

223 Total Reporters
120 Total Monitored

103 Total Indicator

N

v
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Katrina Convoy

The John Tesh Radio Show delivers

shelter and goodwill

By Scott Meyers

g’ ast month The John Tesh Radio Show organized “Katrina
i Convoy,” an effort that delivered trailers, RVs and campers
to families in need in the communities of Long Beach, MS and
Slidell, LA. The three-day trip originated in Birmingham, where
the Tesh camp and radio partner WYSF/Birmingham set up a do-
nation drop-off site. Tesh conceived the trip to inspire other people
to help communities in need through food drives, fundraisers or
simply volunteering. On board was TeshMedia Group Director/
Affiliate Relations and Associate Producer Scott Meyers, who this
week shares with us the details of the trip.

After Tesh researchers in Los Angeles did some
of the legwork by combing online want ads for
campers, motor homes and trailers, they sent
WYSF GM Dale Daniels a list of vehicles to in-
spect. If a vehicle was in good condition, Daniels
purchased it on the spot with money TeshMedia
had wired him. He'd then hook the trailer to the
back of his pickup truck and tow it to a storage area.

Listeners from around
the country who heard
about Katrina Convoy
through Tesh affiliates
also got involved. KVNA/
Flagstaff, AZ listeners Jon
and Norbert loaded two
trucks with janitorial sup-
plies and sundries, joined
the convoy and donated
everything — including
the trucks — to hurricane
victims.

Charles, a W]CD/Norfolk listener, took a
week off from work to make the trip and ended

Scott Meyers

P S i

up extending his stay to ielp at the hospital in
Slidell. Other listeners who made the trek came
from Minnesota, Michigan and Florida. “You
really feel the impact of our show when you see
our listeners take action,” Meyers says.

Here is his recap of Katrina Convoy.

Tuesday, Oct. 11

The Tesh crew arrived in Birmingham on the
afternoon of Oct. 11. We went straight to the
staging area where the RVs were located. The
WYSF morning show team, Rick & Bubba,
helped promote the event and announced that
we were collecting new and used tools; musi-
cal instruments for the schools; and new, un-
wrapped toys.

We filled a rental truck with the supplies to
be distributed to the people of Long Beach and
Slidell. Morning show producer Speedy was
onsite doing call-ins, which proved to be quite
valuable. Some of the RVs had brake-light
problems, so Speedy called that in to the
morning show, and, boom, we had a couple

of mechanics show

SR
o

GRATEFUL RECIPIE

a

to a Slidell, LA family. The RV was donated by Tesh listeners Dale and

Diane of Duluth, MN.
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TS John Tesh (r) delivers a temporary home

up instantly to help
us.

Everyone was ea-
ger to help out. Chip
Davis from Man-
nheim Steamroller, a
longtime friend of
Tesh, donated
$10,000 worth of mu-
sical instruments for
the schools. One of
the organizations The
John Tesh Radio Show
works with is Opera-
tion Blessing, which
donated money to

_ o the convoy.
Local school
kids came and paint-
ed the RVs with mes-

sages of encourage-

ART ON WHEELS John Tesh (1) and Scott Meyers stand in.front of a beautifully decorated RV

ready for delivery.

ment. It was a great way for the kids in Birming-
ham to get a sense of helping others, which is
what our show is all about. We worked until
about 8pm.

Wednesday, Oct. 12

At bam we started all over again. Kids came
before school to finish up the painting, and
quite a few more tools arrived. We used this
time to make sure the trailers were properly
hooked to the vehicles and that the RVs were
in working order — the final check before
takeoff, as they say. Rick & Bubba were onsite
that day, doing a remote broadcast.

Welined up all the vehicles and were ready
to hit the road. We had an escort of Alabama
state troopers driving in front of the caravan
and behind. They stayed with us for the en-
tire drive that day, as we traveled to Long
Beach. At the Mississippi border we picked up
two Mississippi state troopers. It was a scene
right out of Mad Max.

During our drive people would pass uson
the highway and honk their horns in support.
There was an outstanding sense of positive-
ness en route, but as we drove further south
we saw more and more damage.

The stuff you see on television is nothing
compared to what we saw. Along the side of
the road the trees were broken in half like
matchsticks and houses were reduced to con-
crete slabs and frames. It's a profound thing.

We arrived in Long Beach at dusk. We met
with the mayor and o e =
other town officials.

We then handed off
half of the trailers, as

well as a donation
from our partner
Nestle.

We then trekked
on to Slidell. Upon ar-
rival, wepulled all the
trailers and RVs into
Stidell High School’s
parking lot. We were
treated to dinner at a
local hospital, where
the nurses cooked a
traditional Louisiana
meal for us. It was the
best meal [ had dur-
ing the entire trip.

www.americanradiohistorv.com
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COULDN’T HAVE DONE IT WITHOUT YOU Radio partner
WYSF/Birmingham was an integral part of the Katrina Convoy. Pictured at

the starting point are (I-r) WYSF morning show producer Speedy, GM Dale
Daniels and PD Chip Arledge and TeshMedia’s John Tesh and Scott Meyers.

Thursday, Oct. 13

We started out the morning by handing off
the trailers and RVs to city officials. We dis-
tributed the toys, musical instruments and
supplies. After the ceremony with the local of-
ficials we delivered a motor home directly to
a family in need.

The RV was donated by Dale and Diane,
KDAL/Duluth, MN John Tesh Radio Show lis-
teners who decided to drive to Birmingham
and join the convoy. We thought it would be
really special if Dale and Diane could hand off
their RV directly to the lucky family.

It was remarkable and inspiring to see the
look of gratitude on the faces of the family. At
that moment I could see in the eyes of Dale
and Diane that their cross-country trek was
beyond worthwhile.

That night some of us flew back home. I
took our bus back to Birmingham, which gave
me time to reflect on the past few days. The
people of Long Beach and Slidell were ecstat-
icand grateful, but most of them felt that New
Orleans was the focus of media attention, even
though the devastation was even worse in
these areas.

They felt as if they were under the radar, so
we're glad that we were able to create some
additional awareness of these areas. It really
makes your heart grow warm. This is the kind
of thing that’s an integral part of what The John
Tesh Radio Show is all about.

A T T—
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November 4, 2005 POW E“ED
LAST ™S TOTAL - TOTAL  WEEKS ON TOTAL STATIONS/ ME“ l A BA SE
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%%rce CHART AODS
1 1 ROB THOMAS Lonely No More (At/antic/ 1984 -46 166166 37 10110 .
2 2 MICHAEL BUBLE Home (74.3/Reprise/ 1744 -87 153164 40 101/0 MOSTADDED
3 O KELLY CLARKSON Breakaway (Hollywood) 1624 +11 142985 57 9910 ARTIST TITLE LABEL(S) 400§
4 o MARIAH CAREY We Belong Together Is/and/ID.JMG) 1569 +58 126663 23 88/0 ENYA Amarantine (Repnise) g
5 o EAGLES No More Cloudy Days (£RC) 1536 +112 124701 18 8an LIFEHOUSE You And Me (Geffen/ 1
6 @  ANNANALICK Breathe (2am) (Columbia/ 1425 +58 101013 26  95/1 :ﬁ“e':‘lgss:lEl‘T':‘TE;:;g: ?;auﬂFful [f‘f”amd/ oG ;
M un For Life
7 g UFEHOQSE You And Me /Geffen/. 1346 +146 135110 16 7507 JORDAN KNIGHT Where Is Your Heart Tonight (Trans Continental) 5
8 D.H.T. Listen To Your Heart /ﬁobb/”sl 1302 +115 114578 16 76,0 J. BRICKMAN W/W. BRADY Beautiful (Walt DW/HMVWM 4
9 9  BACKSTREET BOYS Incomplete (ive/Zomba Label Group/ 1088 27 77995 26 91/0 SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/AMG/ 4
10 10 KIMBERLEY LOCKE | Could (Curt/Reprise/ 1015 -29 49668 23 84/0 EURYTHMICS I've Got A Life (Arista/RMG) 4
11 11 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 921 48 49427 15  79)2 PAT BOONE... Thank You Billy Graham (Jak/Gok! Label) 4
12 12 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 879 -56 85959 44 7710
14 @  JONSECADA Window ToMy Heart Big 3/ 803 +60 67277 10 7612 MOST
13 14 CARRIEUNDERWOOD Inside Your Heaven (Arista/ 788 91 66102 18 740 INCREASED PLAYS
16 @ KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/ 716 +91 58056 13 an TOTAL
18 @  SANTANAH/MICHELLE BRANCH I'm Feeling You (Arista/AMG) 673  +177 52833 6 458 | amnst e wees INCREASE
15 17 ERIC CLAPTON Say What You Will (Duck/Reprise/ 654 14 36792 9 7310 SANTANA f/MICHELLE BRANCH I'm Feeling You (AristaRMG) +177
17 @ DELTA GOODREM Lost Without You (Columbial 549 +24 19601 15 6012 LIFEHOUSE You And Me (Geffen) +146
19 @ JIMBRICKMAN WIWAYNE BRADY Beautiful (Walt Disney/Hollywood) 498 +30 19548 6 594 [e]i\ﬂ'e:sn:m';o Y'E‘;':deag ’”‘%ﬂg +::g
. o More Cloudy Days +
a) A LI {EH(8T) , 445 8 M2 9 582\ \GSA ETHERIDGE | Run For Lie (sand OAMG) +103
21 @ JAMES BLUNT You're Beautiful {Atlantic/ 391 +38 53450 5 5017 KELLY CLARKSON Behind These Hazel EYGS (REAIRMG) +91
22 @ SIMPLY RED Perfect Love (simplyred.com/Verve Forecast/ 354 +18 11791 7 48N JON SECADA Window To My Heart (Big 3/ +60
28 @ MELISSA ETHERIDGE | Run For Life (/sland//DJMG) 278 +103 47030 3 3216 MARIAH CAREY We Belong Together (/siand//D/MG/ +58
23 24 VERTICALHORIZON Forever (Hybrid) 251 2 7035 10 381 | ANNANALICK Breathe (Zam) (Columiia/ <)
24 @  KELLY CLARKSON Since U Been Gone (RCA/AMG) 218 +19 13117 11 1yo | PODSTEWARTHIDIANAROSS fve Got A Crush On You L/AMG +55
25 @ CYNDI LAUPER f/SARAH MCLACHLAN Time After Time (Epic/ 187 +6 18892 3 n
26 @ JESSEMCCARTNEY Beautiful Soul (Holywood) 182 +3 20024 18 110 NEW & ACTIVE
27 28 MICHAEL BOLTON Til The End Of Forever /MUIIM@IIE/P&SSIWI Group) 172 5 3057 4 310 BONNIE RAITT | Will Not Be Broken (Capital)
30 @ BRUCE HORNSBY f/ELTON JOHN Dreamland (Columbial 160 +24 4277 2 31)2 Total Plays: 153, Total Stations: 26, Adds: 0
- @ SHERYL CROW Good Is Good (4&M/interscope/ 156 +26 11093 2 140 JONES GANG Angel (Reality/AAO Music)
- - - - . - - - Total Plays: 146, Total Stations: 22, Adds: |
106 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of ,
10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in playsis | ROD STEWART f/DIANA ROSS I've Got A Crush On You L/RMG)
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added | Total Plays: 130, Total Stations: 25, Adds: 2
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Where . ontinent:
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour #OR?FI’\'N KN: (2;:)' TT 'S 3 Your.HzezrtA'lt';:jm?;t {Trans C 2l
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. otal Plays: 120, Total Stations: 24, Adds:
STEVEN C. CHAPMAN Remembering... (EM/ CME/EMI Music Reactive)
Total Plays: 101, Total Stations: 18, Adds: !
M 0 S T TOTAL ENYA Amarantine (Reprise/
CARNES EEE) PLAYS Total Plays: 98, Total Stations: 28, Adds: 9
P LA YE D R E CU R R E N TS KEITH URBAN You'll Think Of Me (Capital/EMC) 804 ANNETTE Everything | Do | Do It For You (/nsgired Music Inc.)
TOTAL ., . . Total Plays: 52, Total Stations: 11, Adds: 0
, MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/Universal) 762
(L U () o pLAYS . 40 At o Mountai High Enough Metowniwrsad EURYTHMICS I've Got A Life (Arista/AMG/
LOS LONELY BOYS Heaven (OR Music/Epic/ 1063 DIDO White Flag (Arista/RMG/ 755 Total Plays: 34, Total Stations: 13, Adds: 4
UNCLE KRACKER f/DOBIE GRAY Orift Away (Lava/ 857 COUNTING CROWS Big Yellow Taxi (Geffen/interscope/ 753 oy ,
MATCHBOX TWENTY Unwell (tiantic/ 820 | JOHN MAYER Daughters (Aware/Columbra/ 784 Songs ranked by totalplays
MAROON 5 She Will Be Loved (Octone/)/RMG) 816 TRAIN Calling All Angels (Columbial ) 124 Station playlists for all R&R reporters are available
TIM MCGRAW Live Like You Were Dying (Curt) 815 |  SHERYLCROW The First Cut is The Deepest (4&Minterscopel "3 on the web at ww. tadigandrecarls. o,

4

. MANAGER’S ¢ YMINUTE
Your Free, Weekly E-Mail

* Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
* Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.
* Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

¢ Industry event calendar update \

— —
-

If You've éét 60 Seconds, | y .4 @.. ,,
| You’ll Want To Read the R&R Manager’s Minute! | & \

— 7 ]
To subscribe, send your name, email and contact information to managersminute@radioandrecords.com '/ \ - )

—y !
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-~
(ﬂﬂm"mM”s”: [:”m America’s Best Testing AC Songs 12 + 3 ! A C«s T.P 3 0 o MEM AB IHE
UL For The Week Ending 10/28/05 CANAD A )
™ LAST THIS TOTAL +/-  WEEKSON  TOTAL
w w w WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 g1 e *QBANIEI. PUWTER Bad Day (Wamer Bros, } @ I 426 w A2 22 g ﬁ; jﬁl
%yICQAﬁ BﬁB[E E&"‘e /zg\?/ﬁep;gise} fﬁf ;’fﬁ L 3 857 3, 83 92%*/4 3% g*% sagz 407 389 5 ) EAGLES( No Mure Cloqg![)zfys f[ﬁ()‘} ‘ 353wW g+33 ' W12 1411
_ 43 @€ 7 “ANNKNALICK Breathe {2am) (Coumbia/Sony BMG) * 308 . * +1 §6::20 .. 1500,
KELLY CLARKSON Behind Thess Haze Eves (ACA/GHE) 5 385 o 3634 98% 5, 31% ~385™ 1423 374 "6 "% 5 e, MICHAEL BUBLE Home (Warmer Bos.) 5.5 * ~ 2960 % AT %1841 150
2 6 ROB THOMAS Lonely No More (Atlantic/ 288 -66 36 150
LIFEHOUSE You And Me (Geffen) 384 382 88% 23% 392 382 395 " .
B «( . J— ) B 1505 oy FOIST st Knd Qut s & Cratts) > 3¢ 2858 2% 26 5F 4157 12
NELLY CLARKSON Breskaway Holywood) =~ *% 383 7372 788% | M%. 384 4147 314 8 BACKSTREET BOYS Incomplete (ieZomba LabelGrop) 284 +13 29 1410
Py s oE ¢ ¥ by 2855 57,37 B ‘251811
KIMBERLEY LOCKE | Could (CurtyReprise/ 380 362 86% 23% 381 420 370 4, LIFEHOUSE You And Mé (Beffen) ™ = 5%, 2487F~+37 7 10 7040
. ) R . & N " JAMES BLUNT You're Beautiful (Atlantic) M +6 1" 1112
« J, BRICKMAN W/W. BRADY Beautiful (Wak Disney/Holywood] 3.77 ~  B0% 10% 7395, 3.86. 397 £ 107 2 ?%pf% sfftn Love Wi save The DSV?MH[J/PMIISIQ 240 . }% +2 G 5% . 1000
HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 3.72 365 80% 15% 3.84 356 392 9 12 HOWIE DAY Collide Epic/ 219 -38 21 . 13/0
. S . ’12 i »J:r *“HOOTIE & THE BLOWFISH Ove... (Sheaky Long Vanguars) 217°%'%.2 * 7 12 % _ 100
JON SECADA Window To My Heart Big 3/,  * 371 3597-57% . 11%* 384: 393% 381 N -
W To My Heart Big 9. § al - BEDOUIN .. When... Stomp/Warner Music Cosai) 203 _s22 7 10
EAGLES No Mare Cloudy Days (£AC) 370 378 8% 20% 372 342 380 15 Bl o> ‘SIMPLE PLAN Uptitled Atiapticl ' 208 7T Do 1404 90
ERIC CLAPTON Say What You Will Duck/eprise) >389 372 5 58% ~.11% 378 350 -'3.8 . s JANN ARDEN Wiing... Univirsal i Gt /"" S
v 18 AERIC CLAPTON Say What You Will lﬂu?k/ﬁepme/ngé 56 421 ~ 4 " 100
. BACKSTREET BOYS Incmf‘fﬁlete (Jive/Zomba Label Group) 3.61° 357, 9% i k% 3.66 440 353 y23 @ szANA\ﬂM BRANQ@ I'm‘xieelmg Yo&lSawﬁMGé kI8 ”‘:}.21“2 f’; 6 “a)
. - 21 BRYAN ADAMS Why Do You Have To Be... (Universall 123 +17 4 9/4
GO0 GOO DOLLS Give A Little Bit {Warner Bros.) 358 361 98% 39% 365 366 365 - v L . L s . .
22" D.H.T. Listen To Your Heanglﬁabbmsl i N B2 ) +17§ panll —
» DAT.LstenTo Yoir Heart Rattins) 5 * =% 358, 3507 95% ¢33% 350 363 387 26 DIVINE BROWN Help Me (Blacksmith) N5 +27 4 13
@ B N R X o Ca F # 6%\&
SANTANA fMICHELLE BRANCH I'm Fecing You AdtaAMG) 357 363 58% 11% 358 338 359 18- 23 ",KIMBERLEY LOCKE | Couid (Curty/Reprise) PELL TS AR
. W ) o w N 7 %3 25 @ SHERYL CROW Good Is Good (A&M/Interscope) 106 +14 9 810
CARRIE UNDERWOOR Tpside You Heaven rita) . 5 ™ 354 * 349 “90% i 33% ~ 3572, '35 29 5.5 - Do, GINO VANNELLI It Only Love'Universal Music Candiia) 98 + 4+21% " 23 91
ANNA NALICK Breathe {2am} (Columbia) 353 345 93% 31% 345 352 343 28 CELINE DION Je Ne Vou§... (Sony BMG Music Canada) 94 +9 6 0j0
e e , N . ¥27 ;@' ANNIE VILLENEUVE Un Ange Oue Passe Musico~ 82, ° %65, 19 -0j0;
MARIAH CAREY We Belo: ether Aslang/OUME) 341, 312 ©°84%  48%. 304 “3.26. 298 ; " Lt N
i AHEY We Bolong Together isang/B/g wT : i ¢, 24 2844p MELISSA O°NEIL Alive (Sony BMG Music Canada) 90 5 3 I
Total sample size is 257 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very R & ’ e e
much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burm represents the number of * STAR ACADEMIE Létoile Aménque Musicor ¥ %83 +25 #s 2 0/o
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is - GWEN STEFANI Cool fInterscope/ 19 +10 2 51
based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants : f f ; ; i ; ;
on t{ve the Internet only. RateTheMusic is a registe(ed trademarlg of RathheMusic. com. The RTM system, I:s.a.vailable for {acal radio %gr?ga: ?g,:ig‘? gyrfcﬂgrglgsy.s%?mg :?pﬂ;p\l:ge?(a;fa 18 g /pzli]ih?(j)/bng;SI'Iz?: :g;‘;ﬁe;;‘;%:gg“é:mg L;?g:;gg:ﬁ:?ng?m?:g;
;ta't::ns by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio previous week. If two songs are tied in total plays, the song with the larger increase in plays s placed first. Songs below No.
\_ eiworks. W QS are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. )
-~
Y FST & 2 KSSKMonolulu, HI* KLMYAincoln, NE WKJY/Nassau, NY* WWLLI/Providence, RI* KSBL/Santa Barbara, CA | WLZW/Utica, NY
P s POMO: Paul Witson OM: Jim Steel PO: BYl Edwards : A fom
' /REPORTERS AT |SELTOEEST |mRev (B bR
Stations and their adds listed alphabetic. market . i . . . .
lons dds d alp, ally by :::dunmﬂonolulu H %%Me Rock, AR WLMGNew Oreans, LA” | WRAL Raleigh, NG KRWM Seatte, WA WERTW. Paim Beach, FL*
) . 08 ICHAEL M( D WAWYNONNA | APDMO: Steve Suter MD: Bm Ketly 0: Laurs Dane PDMD: Rick Shockley
WY JB/Albany, NY* WEBE Bridgeport, CT WDAR/FIorence SC NS G L ERIC BENET No Adds 5 NATALIE GRANT 2 JIM BRICKMAN WAWAYNE BRADY | No Adds
PD: Kevin wun... OWPD: Car Haoszn . OOy Vi SANTANA IMICHELLE BRANCH 1 NATALE GRANT
W By fa Rohaa ot ;T Wz";'...m WLTWMew York, NY* | KNEV/Reno, NV* o WASHWashinglon, DC*
JOROAN KNGHT PO Nk Mt WAHn/Huntsville AL* KOST/Los Angeles, CA* P: im iyan g OM: Tom Jordan” .
KMGA/AIIm uergue, NM* WEZFIBurIImmn ont T : e nn cmum Ry 2 Sovwarz ?g:%;@}}?" W“%‘s:% %W’;%w;m ln.A P Son v
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NoAdds nn Janiter Forx m sm,com . Randy James WRSNHumszIe AL PO: Pal O'Netl KRNO/Reno, NV mr mvmum
XPOMD: Bian Michaets APO/MO: Mart fichards P dbe Malone WD Ay ittt WHUn/uewbumh NY* POMD: Dan Friz WNSN/South Bend, IN
. 16 MAROON § OMPD; Siaven JAMES BLUNT PO: Jim Roberts
WLEV/Alientown, PA‘ . 12 KEITH URBAN No Adds MELISSA ETHERIDGE P0G Tom Fm, ROD STEWART YDUANA ROSS No Adds
%’fm zaml.. WHB(:ICamon OH ? w«%& MICHELLE BRANCH WMGS/Mikes Barre, PA*
el Cson W o bas KOSiDenver, CO* WiKKiokson, WS WZIDManchester, NH mﬂ{mgaanmd VA" | KISC/Spokane, WA" ;n s;...m
M, S faritn KSOF/Fresno, CA* No Adds 1 CYNDI LAUPER YSARAH MCLACHLAN mmﬂﬂm- VA AP0:Adam S m/i'rgﬁgsa:n T oA
KYMG/Anchorage, AK WSUY/Crariston, SC* 0 ik oy WTEMotron iy ST o i ST S N
nmn Dm Arog(u)gb:&m »d'n" #"ff..’.?.;’f"’" M e L] PD: David Del PU: MexOwran KMGL/Dkiahoma City, DK* K0(LY/Spokane, WA* omn»/um.'r Vlll:gtm - DE
S L o %ﬁ%ﬂ S fokdss PONG:Seve ahoma City. m}nao;mke, VA* il e oS
A KTRR/Ft, Collins, CO* . T
WEPG/AtanicCity, M B oharteston, WY - OMPD: Mark el g ool b B giro WMAS/Spcingfeld, MA® | WGNIWimington, NC
NoAdds WNIC/Detrait, MI* MO: Brisn Wotte PO: Michaol Lows WMGFIDrIando FL* 2 LIFEHOUSE OWPD: P ON: Pory St
Ill Ilﬂtnl Mn OMPD: Daran D"-h KELLY CLARKSON ’ﬂ,m‘ Levy 0 hris Kampmeier IMI;D% MI'MI mﬁ'mh?hm:m
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. OMAPO; Oenoy Howard 4 OM/PD: Bill Baiey WOLR/Xalamazoo, M . . 5 LIFEHOUSE POMD; Dol&lhnlh 4 MADDNNA
o | SR Ak S| s . sexapopa o | 5
No Adds 10 ?En‘il‘v CLARKSON %ﬁ/&o&l& AL A 4 NATALIE GRANT MEUSSA n:'m,m; ﬁm Springs, CA 5 ,EE L % ramento, CA® mm ommm : gllﬁm
KKMJ/Austin, TX* WOOD/Grand Rapids, MI* | KSRG/Kansas City, MO* Mo NoAdts X ror. MA*
A’g@gowﬂim Ker xL:uI(;:Ego mngyn/ﬁ'm . TX* %m%m RPORI: e St WMGO/MIddiesex N o e m&%k Mo Wﬂﬁﬁ%m ::m
D Shity kit . tre s G ENVA LT3 st xﬁ%mcola, FL* " %‘“w:m- A D CYNDS LAUPER YSARAH MCLACHLAN
. . OHe . KUDL/Xansas City, MO* . . 8 HOOTIE & THE BLOWRISH . .
:'(o(/;u iy karsﬁeld CA Pv‘ﬁ?m';minnah, OH WXKGEre, PA Lubios smrﬁ?hm NC m “Thom Mcinty m)'(mhne, AL Ar?oe agvseuummmm uomw,m CA WMM%PA
APD: Tod Morro PD: Ron Arfen 0: Scoft Keith PAI: Dan Mason WSWTIPeorIa IL mm nm VERTICAL
NoAdds ; BRUCE HORNSBY VELTON JOHN 7 mous( N MD: Mary Booth WAD: fowd Gmg WGE B EGRYTHMI DELTA GOODREM
KKMY/Beaumont, TX* WDOK/C! and, OH Pvém.lmé?me'm R/Saqmaw
OM: Joey Amgiron) evela N " BRUCE HORNSBY VELTON JOHN R . Wmvoml WYYY/Syracuse, NY*
il no S ot mug’é.x:s"ﬁ"" . WMGV/Greamvile, NC* | PRECOE MG Wity | KiSiMogesto, CA o it TR oot O ke owe.
2 JIMBRICKMAN WWAYNE BRADY | ARTISTS No Adds No Adds ANPomg Marne Mason m
WMIY Bilox, MS* N . R R KBEE/Salt Lake City, UT*
D Vater o A Colorado Springs, CO° | KELAEawerovile, AR | whvUGreemitle, sc+ | KTDVARfayete, LA WoBMMonmouth, NJ* | WLTJPitsburgh, PA* FO: Rty ko WRVF/Toledo, OH* MEDIABASE
W e Mithens Y o G"f""“'w 30 o iy B T JORDAN KNGHT OM: i Mot
WYSFMnm ham, AL* Ho Adds 7 LIREHOUSE 2 Jm e v srapy | - S e MELISSA ETHERIDGE KSFU/Salt Lake City, UT* PAT BOONE UMICHAEL MCDONALD .| *Monitored Reporters
o e - § KWL Locte WSHHPitsburgh, A Pl LnCg BLLY DA, LEAW FWES 4 AROUS op
e WTCBColumbia, SC* ) WSPAGroemlle, SC' | WEMKLonsing,MI | KWAVMortors, A" | PONGROUNRE, 1o | MO e . 133 Total Reporters
S B iy *“ s T o i lir ol PP yr—y
ise, ID* I ' 0 . g " or
% mm ) ?’5‘:‘:2“ ”mmmv WRLHMartioed, €T* %L‘g Psfm,mnmzsavmm mmmsmnsrs mwﬂﬂam. ME KﬂXT/San Antonio, TX ZLIF% Pobjola :
4 HOOTIE & THE BLOWRISH WSNY/Columbus, OH e BNt PO Aan Camp s MCDONALD WIWYNONKA Adts ?ﬁmmm o g Jsgg'nm&ﬂl‘&ﬂ'i BRANGH | 27 Total Indicator
BVA rﬁlgﬁlm igndid VARIOUS ARTISTS WWLwomanm, wv Not R -—
3 EAGLES OMPD: Chad Perry CW/Portl N A Did Not rt,
WMJX/Boston, MA* oo Wi Ao . KSNE/Las Vegas, NV* s :(P':u‘:luau:: " $DAy/Ban Joss, CA L e oo Playist Frozen (2):
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At WINC/Winchester, VA, we’re in
the middle of our fall-book promotion,
the "WINC at Work Payroll” We call a
listener's name each hour, putting
1 them on the “payroll” if they call us
. back. It's going very well, and we’re
very pleased with the response we've
been getting. # We celebrated Hallow-

i Paula Kidwell ng. :
i Asst. PD/MD, WINC/Winchester, VA = ©€N by bringing back WINC’s Hallow-

een Chicken this year. The chicken
appeared all over the Winchester area,

- T s

: anyone who was brave enough to be seen taking candy
from a chicken! # We also did a “Spooktacular’ Hallow-
een weekend, where listeners called in after hearing the
WINC chicken's “cluck-boo” on the air. Caller No. 9 would
: . win a WINC Halloween prize pack, which inciuded station
goodies, some candy (of course) and great music from WINC’s favor-
ite artists. # This year our annual Christmas campaign, “WINC Chain
of Checks,” is a fundraiser benefiting the Boys and Girls Club of the
Northerm Shenandoah Valiey. Morning show host Barry Lee started it
19 years ago, asking for donations for a local charity at Christmastime.
He made copies of the checks and linked them around the studio. It's
grown into a seasonlong event, with a golf tournament kicking it off in
October. # We have a Chain of Checks store at the mall so people
can donate there, and donations are gladly accepted online or by mail.
Local restaurants and theaters get involved, donating a portion of their
proceeds on a particular day to the fundraiser. We also have Match
Day, where local businesses agree to match the money we raise at
our Chain of Checks store in one day.# It is amazing to see the out-
pouring of generosity from the community each year with this cam-
paign. From the littlest donors — children who bring in their piggy banks

- — to the local companies who put up the money for our Match Day,

everyone seems to find a way to donate something and open their
hearts {or others in our community.

Music Tidbits

The Seattle-based Children’s Music Fund releases the album Christ-

mas in the Northwest 8, featuring holiday music from Dave Matthews

Band, Heart, Harvey Danger, Pete Droge and more. Net proceeds

from the CD’s sales benefit Northwest children’s hospitais. Since 1985

the organization has raised more than $675,000 for these hospitals.

~ The CD is available at Amazon.com, Borders Books & Music, tkea,

Made in Washington, Safeway, Silver Platters, Wal-Mart and local re-
tailers in the Northwest ... Congratulations to New West recording artist
Ben Lee, who won four awards at the ARIA Awards in Sydney, Aus-
tralia: Best Male Artist; Best Independent Release; Best Cover Art; and
Single of the Year, for “Catch My Disease.” Hear his stuff on the TV

~ series Grey’s Anatomy.

S A S BN LS s s R U

artist|

ARTIST: Various
LABEL: 785

By JULIE KERTES/AC/HOT AC EDITOR

he charity single “Come Together

Now” — written and produced by
Mark Feist, Damon Sharpe, Sharon
Stone and Denise Rich — is on your desk,
and I urge you to check it out. The pro-
ceeds from the single will benefit victims
of Hurricane Katrina through two chari-
ties, Habitat for Humanity and Angels’
Place, which provides homes for termi-
nally ill children and their families. In
this case, Angels’ Place will help rebuild
homes destroyed by the hurri-
cane.

“Come Together Now,” which
is similar to the “We Are the
World” project of 20 years ago, is
the brainchild of songwriters-
producers Feist and Sharpe,
who've worked with such artists
as Jennifer Lopez, Destiny’s Child, Kelly
Rowland, Mya, Anastacia, Ginuwine,
George Clinton, Stacy Orrico and Kim-
berley Locke. The song promotes unity
during difficult times and encourages
people to help each other, but the
songwriting team came up with the idea
long before Katrina entered our lives.

Feist tells R&R, “After the tsunami
disaster and hearing about the massive
number of human lives lost, we thought
it would be a great idea to be of service
to communities in need through what we
do.

“We called Sharon Stone, whom we had
been writing with for about a year, and
presented her with the idea. She said,
‘Let’s do it.” We wanted to bring in one
more player who had a lot of experience
in the philanthropy field, so we brought
in Denise Rich.”

Though it was a challenge to figure out

the logistics of the project, the easy part
was getting commitments. Sharpe says,
“Sharon used her celebrity as much as
she could, Denise pulled in people she
knew, and Mark and I pulled in all the
artists we had worked with in the past.
Some people were cold-calls. We reached
out, and they were gracious enough to
come down and give us their perfor-
mance.”

The result is a star-studded single fea-
turing musicians like Celine Dion,
Natalie Cole, Joss Stone, Gavin DeGraw,
Kimberley Locke, and Ruben Studdard.

Feist and Sharpe traveled all over the
country to record layer upon
layer of tracks. The project
took many months to complete,
and it was a feat to coordinate
studio time, artists’ schedules
and clearances. The single is
available on iTunes and Rhap-
sody, and the video can be
viewed on AOL. Exclusive content will
be available at underwriting partner LG
Mobile Phone’s website, www.lifewithlg.
com.

In addition, “Come Together Now” has
become the title track of an industrywide
hurricane-relief compilation record that
will be released in mid-November. The
album features unreleased tracks by
Coldplay, Barbra Streisand, Elton John,
Sting, Bonnie Raitt, John Mayer and
Lenny Kravitz, among others. Proceeds
will be divided among the American Red
Cross, Habitat for Humanity and Music
Cares.

A commercial single, along with an en-
hanced CD of the “Come Together Now”
video, will also be available in mid-No-
vember. For more information on the
project, go to www.cometogethernowonline.
com, and to view the video, visit AOL or
www.outpostdigital.com s elient /ctn.hitml.
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HOT AC TOP 40
November 4, 2005
B VB e me e B ke e VERP MEDIABASE
1 0 GREEN DAY Wake Me Up When September Ends (Reprise/ 3oo7 +164 182309 8 83/0 "
2 e NICKELBACK Photograph (Roadrunner/0JMG) 2983 +142 177959 " 841 M 0-?: 7::/4 D D E D
3 3 LIFEHOUSE You And Me (Geffen) 2642 60 172860 39 84J0 ARTISTTITLE LABEL(S) ADDS
4 4 ROBTHOMAS This Is How A Heart Breaks (Atlantic) 2113 94 116956 22 760 INXS Pretty Vegas (Epic) 13
5 5  KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 2038 104 140389 26  76)0 ﬁms“;ﬂ“:;zg':;ﬁm ”;’J"“ @%”W/ g
I . razy (Maverick/Reprise,
7 6  KEITH URBAN You'll Think Of Me (Capitol/EMC) 1941 43 114123 21 651 MADONNA Hung Up Warner Bros.) 8
8 7 SHERYL CROW Good is Good (A&Myinterscope) 1931 -4 97254 13 78/0 ANNA NALICK In The Rough (Columbia) 6
6 8  GWEN STEFANI Cool //nterscope) 1929 120 115095 18 73/0 JASON MRAZ Geek In The Pink (Lava/Atlantic) 5
9 € SANTANA{IMICHELLE BRANCH I'm Feeling You (Arista/RMG) 1851 +81 101579 7 761 'J‘U;T's*m\:ﬂf!f Thf; Sﬂmef /ff',"/” / 3
AME ou're Beautiful (Atlantic
10 @ GO0 GOO DOLLS l?etter Days (Warner Bros.) 1797 +106 101978 5 7712 STAIND Right Here (Ffi/Atantic 4
12 m WEEZER Beverly Hills (Geffen) 1523 +120 92276 18 55)2 GORILLAZ Feel Good Inc. (Viigin) 4
13 @ BON JOVI Have A Nice Day fIsland//0JMG) 1453 +111 73200 14 7313 MOST
20 @ KELLY CLARKSON Because Of You (RCA/RMG) 1380 +368 88418 6 61/9
e?
" 14 GREEN DAY Holiday (Reprise/ 1354 -67 97760 24 63/0 INCR%SED PLA YS
14 15  ROB THOMAS Lonely No More /Atiantic) 1299 40 94743 39 77)0 e
17 @ HOWIEDAY She Says (£pic/ 1231 +84 51375 13 6213 I::I':; ;':;;;‘s";:s; - '"°";;:E
) ecause 0f You +
19 @ SWITCI-!FUUT Stars (Columbia) 1152 +49 43147 14 5310 ALANIS MORISSETTE Crazy Maverick/Reprise) 188
18 18 D.H.T. Listen To Your Heart (Robbins) 997 -147 46753 15 45/0 GREEN DAY Wake Me Up When September Ends fReprise)  +164
22 @ GORILLAZ Feel Good Inc. (Virgin/ 827 +44 30845 12 35/4 NICKELBACK Photograph {Roadrunner/|[DJMG) +142
23 @)  STAIND Right Here (Fljz/Atlantic) 814 +91 29650 14 3844 wmomm; Hur;'g:ﬁ /;‘[/;aff'ffﬁmsr/ +:3g
, . . EEZER Beverly Hills (Geffen) +12
24 @ JAMES BLUNT You're Bea.utlful (Atlantic) 781 +76 32776 8 53/4 BON JOVI Have A Nice Day (Isard/I0uMG) 11
21 22 TRAIN Get To Me (Columbia) 762 -182 38506 19 55/0 GO0 GOO DOLLS Better Days (Warner Bros.) +106
25 @ GAVIN DEGRAW Follow Through (/BMG) 748 +77 26248 27 4401 ANNA NALICK In The Rough (Columbia) +97
29 @  ALANIS MORISSETTE Crazy (Maverick/Reprise) 710 +188 28986 3 509 COLDPLAY Fix You (Capitol) +95
28 @ COLDPLAY Fix You (Capito)) 621 +95 25082 6 a1 NEwéﬁ““‘c-?ivE
26 26 MICHAEL BUBLE Home (743/Reprise/ 602 -38 26119 13 30/0 BLACK EY . AR ¥
. . LA ED PEAS Don't Phunk With My Heart Interscope,
27 @ LIZ PHAIR Everything To Me (Capito)) 576 +1 21266 1 35/0 Total Plays: 250, Total Stations: 8, Adds: 0
33 @ MADONNA Hung Up (Warner Bros.) 575 +130 29276 2 35/8 BETTER THAN EZRA Qur Last Night (Artemis)
32 @  COLLECTIVE SOUL How Do You Love (&l Music Group) 502 +41 11314 5 382 LoEt;IEF(’:l;\EsMZSSE T;tal‘Stat;;ls:;gg A/rfi?ds: 2 /
. . recious (Mute/Sire/Reprise)
30 30 3 DOORS DOWN Here By Me (Republic/Universal) 453 -64 13285 13 2710 Total Plays: 201, Total Stations: 12, Adds: 0
37 @ LIFEHOUSE Blind (Geffen/ 414 +46 8958 3 2N FOO FIGHTERS Best Of You (RCA/RMG)
39 €D  ANNANALICK In The Rough (Cotumbia) 407 +97 8631 2 36 I(;\tglow:n}\?smﬁl ST‘;";{'S; }[0' Aj:ts; U”
. . . eek In The Pink (Lava/Atiantic
35 @ TOMMY LEE f/BUTCH WALKER Good Times (7L Education Services) 396 +15 13615 10 21/0 Total Plays: 178, Total Stations: 17, Adds: 5
36 @ DANIEL POWTER Bad Day (Warner Bros.) 394 +16 23090 6 20/2 ROB THOMAS Ever The Same (At/antic)
38 €D  SCOTT STAPP The Great Divide (Wind-up/ 372 +54 9763 2 253 mt'l;"QXSE}EUERT;[’)‘;'ES'I‘;Ez"FSO gi,fed;;; G
rLi
40 €  FALLOUT BOY Sugar, We're Goin’ Down (island/IDJMG) 345 +38 13728 2 1112 Total Plays: 123, Total Stations: 11, Adds: 1
31 37  MARIAH CAREY We Belong Together (/sland//DJMG) 343 122 14193 20 26/0 AQUALUNG Brighter Than $unshine (Slightly Bigger/Red Ink/Columbia)
@  INXS Pretty Vegas /Epic/ n +50 23354 1 2813 L"E‘g'lﬁ'a'g:m‘]; ?b,;‘l’,};’;ei}fs‘;j"* 10, Adds: 1
€D  FRAY Over My Head (Cable Car) (Epic/ 309 +23 18436 1 2012 Total Plays: 92, Total Stations: 12, Adds: 1
- 40  DAVID GRAY The One | Love /ATO/RCA/RMG) 300 -3 5573 2 27/0 B. ADAMS f/P. ANDERSON When You're Gone (A&M/Universal)
- - - - — - . - Total Plays: 89, Total Stations: 9, Adds: 1
84 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by tota) plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each . : N
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times Station :l:'ayllsls ':" all R&R_repnrters are available
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. on the web at www.radioandrecords.com.
(© 2005, Arbitron Inc.).© 2005 Radio & Records.

Get a free, no-obligation quote from ComQuest, and receive a free Margin of Error calculator!

-

For a dozen years, ComQuest has been helping great radio stations from New York to Los Angeles get the weekly
callout research they need to win! In-house turnkey callout systems and weekly out-of-house callout from our all-
digital West Coast Call Center. Call or visit us online today, and see what you've been missing in callout research.

All ComQuest callout
products and services
now come bundled
with the all-new -
= SongSorter analysis
. The Callout Specialists . - . ~ Software!
www.callout.com 619-659-3600 ‘. iy _

" © ComQuest, LLC 2005
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HOT AC

- e )
== . America’s Best Testing Hot AC Songs 12 + R R i POWEREDLT]
/ For The Week Ending 10/26/05 N
RateTheMusic.com JyA o HOTACTOP30  ygpiARASE
" wWow o w
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WK WEEK  ARTIST TITLE LABEL(S) WS eavs  VCRARTT sTORs
NICKELBACK Photograph (Readrunner/iDJMG) 408 427 94% 21% 409 406 411 1 1 ot NICKELBACK Photograph (Roadrunmer//I0JMG) 733 5 12 140
LIFEHOUSE You And Me (Geffen) 403 414 98% 43% 418 418 418 2 2 GWEN STEFANI Cool /interscope) 626 -26 15 16/0
GAVIN DEGRAW Follow Through (/RMG) 4.00 - 63% 10% 408 422 391 4 3 SHERYL CROW Good Is Good /4&M/interscope) 607 - 10 15/0
KELLY CLARKSON Because Of You (RCA/RMG) 397 393 8% 21% 407 413 398 3 4 GREEN DAY Wake Me Up When September Ends /Reprise/ 600 -30 1" 12/0
MICHAEL BUBLE Home (743/Reprise/ 395 400 61% 12% 423 431 415 9 e INXS Pretty Vegas fEpic/ 560 +74 5 161
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 383 388 99% 47% 399 406 3.89 6 o SANTANA f/M. BRANCH I'm Feeling You (Sony BMG/ 545 +16 6 14J0
3 DOORS DOWN Let Me Go (Republic/Universal) 392 407 97% 39% 387 374 403 5 7 d¢ BEOOUIN... When... (Stomp/Warner Music Canada) 530 -25 14 14/0
GO0 GOD DOLLS Better Days (Wamer Bros.) 392 409 56% 7% 395 418 377 13 0 KELLY CLARKSON Because Of You /RCA/RMG) 507 +77 5 16/1
3 DODRS DGWN Here By Me (Republic/Universal) 391 408 M% 13% 402 390 4.16 16 o MADONNA Hung Up (Warner Bras.) 503  +123 2 140
| GREEN DAY Wake. Me Up When September Ends /ﬁ.eprise/ 388 405 97% 33% 368 3656 3.72 7 10 BON JOVI Have A Nice Day (Island/i0JMG) 497 .26 12 1310
ROB THOMES This is How A Heart Breaks (Atfantic) 385 399 95% 34% 383 372 397 8 1" BLACK EYED PEAS Don't Lie /A&Myinterscape) 482 5 " 120
i 1, 9,
SR UM S 38533 TER10R 34383361 12 (B MATTHEW BARBER Soft One Wamer Music Canade) 858 +3 8 15(0
| HOWIE DAY-She Says iEaic , 82383 73k 394 397330 14 (D THEORY OF ADEADMAN SontaMorica 604Uniersall 430 +13 11 1310
'(‘;::ETN“;’:"YA: :_:"E'V;“’ L ::g ::; :x o :;z :3; :33 17 MELISSA D'NEIL Aive (Sory BMG Music Canade) 422 +83 4 14)1
R 803 A% 373723, 11 15¢ DANIELPOWTER Bad Day (Warer Bros, 01 80 20 170
KEITH URBAN You'll Think Of Me (Capitol/EMC) 380 387 88% 29% 381 381 381 . .
TRAIN Get To Me (Columbia/ 378 356 8% 2% 377 373 3m 10 16 ROB THOMAS This Is How A Heart Breaks (Atlantic) 385 -83 18 1710
JOSH KELLEY Only You (Hollywood) 378 383 80% 19% 383 390 375 ;j 8 ‘(l;l(‘]rf;so zl:(:lsh: re Bi‘!Dautm;l JAtlaan/ / ::; +;: g ::;;
STAIND Right Here (Fig/Atiantic/ 377 401 66% 13% 386 382 390 e 19 D NG::tEelr(l ays [Waragr 5os, 05 +7s 5 10
SANTANA M. BRANCH I'm Feeling You /rista/B6) 373 380 71% 13% 369 379 359 LU L L ‘ 2
GORILLAZ Feel Good fnc. Vi) 371 382 82% 25% 359 361 358 18 20 RIHANNA Pon De Replay (Jef Jam/!0/MG) 288 26 15 120
COLOPLAY Fix You (Capitol 368 - 53% 12% 353 358 347 21 214 GORDIESAMPSON You.. MapleMusic/Upiversal) 256 12 6 101
BON JOVI Heive A Nice Day (Isiand/I0IMG) 366 386 86% 23% 366 353 383 @ PHILOSOPHER.. Castes... Sony BMG Music Canad) 228 +70 120
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Mr. Katz Goes
To The Label Summit

Rendezvous head asks hard questions about survival

Last month’s Smooth Jazz Label Summit explored myriad issues

regarding the state of the format today. Rendezvous Music
President Hyman Katz addressed the gathering and spoke elo-
quently about what he calls an imbalance between radio and
records and its detrimental effect on music sales.

Katz began with a clip from Frank Capra’s
classic Mr. Smith Goes to Washington in which
Jimmy Stewart delivers an impassioned plea
in defense of lost causes. The idealistic young
congressman exclaims, “Lost causes are the
only ones worth fighting for!”

Katz expressed concern that Smooth Jazz is
at a critical juncture in e 3
the relationship be- i
tween the format’s ra-
dio and music commu-
nities. “Remember, we
don’t do this alone,” he
said. “We're all in this
together. We've always
enjoyed a relationship

Hyman Katz

ways will. We may have
different business goals, but our interests re-
main interconnected nevertheless.

“Ireject the prevalent belief that radio isn'tin
the business to sell records. That ignores the fact
that without music being made and sold suc-
cessfully by labels, Smooth Jazz can’t exist, ex-
cept as an AC or Oldies format. The record com-
panies’ business model is not to make records
that test well and raise ratings but don't sell.

e S e
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HEART AND SOUL R&R smooth
Jazz Label Summit sponsor and guest
speaker Broadcast Architecture President
Allen Kepler (I) and R&R Smooth Jazz
Editor Carol Archer are dwarfed by a
gigantic bottle of E&J VSOF, an elegant
libation that E&J Gallo positions as “the
heart and soul of smooth jazz.” We
couldn’t agree more.
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“Instrumental music makes Smooth Jazz
unique, and that’s the most important mes-
sage. I'm concerned that Smooth Jazz suffers
a lack of top-of-mind awareness when the
music is not igniting listeners and stimulating
sales.”

Economic Reality

Katz laid out the economic realities of
music marketing today, saying, “Extensive
co-op marketing dollars are required in the
first three months of a release to achieve
shelf space. If we don’t get units out with-
in three months, we don’t recoup our in-
vestment.

“Radio takes much longer than three
months to embrace new music, even from core
artists with successful track records at radio,
retail and touring. By the time a track charts,
which can take months, retail has lost interest
in the album and won't consider supporting
it, even with additional ad dollars.

“There is an urgent need for radio to un-
derstand that retail cares about records that
are selling and to understand how the tim-
ing of airplay affects retail sales and format
vitality.

“As much as retail loves the margin we give
them by supporting co-op programs, what
they love more is selling records. I want pro-
grammers to recognize that timely airplay is
absolutely central to music sales and labels’
vitality.

“The interrelationship of radio and records
is like an ecosystem; it's aliving, breathing thing,
Without it, we all suffer a disconnect between
the artist, the music and a station’s top-of-
mind awareness.”

Declining Sales

Katz went on to explore these additional
factors that have contributed to smoothjazz’s
steadily declining retail sales over the last 10
years.

* Increased co-op costs for price and posi-
tioning, without the inclusion of radio and
print buys, as in the past. Labels pay more but
get less — a blow to their bottom lines.

* Record companies consolidated, and
many majors subsequently eliminated their
jazz divisions.

WWAAL ametcanradiohistory.com -

® Fewer Smooth Jazz stations, a smaller re-
porting panel.

* One consulting firm influences more
Smooth Jazz stations than in the past, and as
a result of music research and tighter play-
lists, labels have less exposure to generate CD
sales.

* The advent of Mediabase monitoring in
Smooth Jazz contributed to increasing the
length of current rotations, which is an obsta-
cle to the labels’ timely release of followup
tracks.

* Programmers’ growing attempts to influ-
ence labels’ creative decisions, especially A&R.

Play The Hits

Katz identified additional forces of change
that have also affected Smooth Jazz in the last
decade, including:

* PDs used to take record sales into consid-
eration in music decisions. Their choices to-
day are based almost exclusively on music-test
results and consensus.

* Stations were more focused in the past on
marketing the unique benefits of the station
and the music. Now many Smooth Jazz sta-
tions market trip-a-day and $1,000 giveaways
and ignore Smooth Jazz's central defining fea-
ture — its unique music — in their marketing
messages.

¢ Labels lived and died by the belief that
three singles were needed to impact sales. As
it is now, labels may get airplay on a second
single, but after eight or more months of air-
play on the first single — and long after retail
has lost interest in the album and moved on

L PR IR F RSN

“Radio must
understand how the
timing of airplay
affects retail sales
and format vitality.”

Sy S T LT

— the possibility of a label maximizing sales
on a project has been lost.

* Smooth Jazz's evolution to a singles-based
format was, in Katz's view, “a brilliant strate-
gic move, a seismic change that helped 5] dra-
matically at the time.”

Unfortunately, he maintains, the singles
mentality overemphasizes chart position, es-
pecially the importance of No. 1, despite the
fact that a No. 1-airplay record may fail to
stimulate CD sales.

Small, independent labels with limited ac-
cess to programmers are easily prevented
from getting to No. 1. They compete in a high-
ly challenging business landscape.

“Times have changed,” Katz said. “Today
the doors are locked.”

No More Status Quo

The upscale, sophisticated, desirable
Smooth Jazz audience is aging gracefully, but
growing older nonetheless. Katz cited these

FE IR

“We will continue to
create great, vital music
that sounds great on the
air, and we must work to
correct the current the
imbalance of power
between radio and
records.”

o L TR

facts regarding advertisers and Smooth Jazz’s
demo:

“Some 52% of current radio ad dollars are
targeted to 25-54; more than half of Smooth
Jazz’s audience is outside of that target. Some
34% of ad dollars in the market target 18-34
and 18-49; 18-34 and 25-54 account for approx-
imately 86% of all ad dollars in the radio mar-
ket; and only 5% of radio ad dollars target 35-
64. Like it or not, Smooth Jazz cannot remain
status quo.”

Katz's sense of urgency mounted as he be-
seeched radio to embrace change — “the es-
sence of progress.” He urged radio to attract
younger demos, build a more passionate base
of P1s to support smooth jazz artists, and iden-
tify and champion new artists — artists who
are touring and making an impact on the
world — to heighten excitement for the mu-
sic.

Addressing S] broadcasters directly, he said,
“I get that you have to market the station, but
you must market the station and market its
music too. You owe that to us.”

Why Change, And How?

Katz's passion, conviction and eloquence il-
luminated his closing remarks, in which he
entreated his music-industry colleagues toact.

“First, we have to unite,” he said. “We've
got to fight for the truth like Mr. Smith — fight
for what we believe. We have to demand re-
spect and reciprocity. We must challenge the
way things are being done. A lot of it doesn't
make any sense, and we just accept it and
don't ask the right questions. We need more
conviction, resolve and courage.

“We must also create new strategies and
ideas. As a community, we must demand that
retail spend our co-op money back at media
and get some of those ad dollars on radio time
buys, where they belong.

“But nothing — nothing — is more urgent
than the need to educate GMs and PDs about
our business realities.

“We will continue to create great, vital mu-
sic that sounds great on the air, and we must
work to correct the current imbalance of pow-
er between radio and records. I hope that ra-
dio will demonstrate a willingness to change,
because instrumental music is what makes
Smooth Jazz unique.

“As advocates for artists fans love, we
must engage our counterparts in radio to ef-
fect change. Hopefully, there’s a fit, a part-
nership, because I believe in that partner-
ship.”
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THANK YOU

Smooth Jazz

Redio!

sensual

fHirtatious
romantic
sexy

culbertson

et

Galveston Island, TX
Akron, OH
Indianapolis, IN
Seattle, WA

Annapolis, MD
Manchester, CT
Washington, D.C.
Redondo Beach, CA
Ft. Lauderdale, FL
Pdm Desert, CA
Las Vegas, NV
Reading, PA

Destin, FL

AirTran Airways is the official sponsor of Brian's '05-'06 Tour. Visit www.airt-an.com.

The new album from HitMaker Brian Culbertson
Fealuring: Palti Austin, Chris Bolli, Will Downing, Boney James, and Kirk VWhalum

Al Star Smooth Jazz Cruise. Caraival Cruise Line's “Elation” Ship
Tangiers

Music Mill

Jazz Alley

Rams Head on Stage

SBM Auditorium

WIJZW Smooth Jazz 105.9's New Year's Eve Bash at the Raston Hyatt
Redondo Beach Performing Arts Center

Warren Hill's Smooth Jazz Cruise. Holland America’s “Zuiderdam” Ship
McCallum Theatre

Boulder Station Hotel & Casino

Berks Jazz Fest

Morgan Park - Seabreeze Smooh Jazz Fest

www.brianculbertson.com
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, , . ining Star (Artizen) +
22 @ NELSON RANGELL Don.t You W?rry Bout A Thing (Kach/ 244 +16 20362 19 221 KIM WATERS Steppin’ Out /Shanachie/ +30
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| “A positive attitude may not solve all
| your Problcms, but it will annoy enou

Peoplc to make it worth the effort®y
— Herm Albrig_,l'!t '

C LAR K : Brought to you bﬂ Michele Clark Promotion: serving all of your Tn'Plc A Radio needs

PRO M OT'O N 818.22%.8888 | www.michclcclarkpromotion.com
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SMOOTH JAZZ. TOP 30 INDICATOR

November 4, 2005

¥ ®
W wemst e e R Al B VERRP MBS MOST ADDED
1 o PAUL HARDCASTLE Serene (Trjggin’ N’ Rhythm) 202 0 552 21 110 ARTIST TITLE LABEL(S) ADDS
3 o EUGE GROOVE Get Em Goin’ (Narada Jazz) 186 +13 719 12 1411 NILS Summer Nights (Baja/TSR) 2
2 3 BRIAN CULBERTSON Hookin’ Up (GRP/VMG) 176 -3 508 16 11/0
4 o DAVE KOZ Love Changes Everything (Capitol) 168 +4 483 16 8/0
8 @ KIRK WHALUM I'll Make Love To You (Rendezvous) 146 +10 347 9 1011
7 @ BRIAN SIMPSON it’s All Good /Rendezvous) 145 +2 366 17 1n
6 @ WALTERBEASLEY Coolness fHeads 145 +2 626 21 110 MOST
5 &  KIMWATERS Steppin’ Out (Shanachie) 143 3 33 7110 INCREASED PLAYS
10 0 CHIELI MINUCCI The Juice (Shanachie/ 129 +3 256 15 8N Tﬁw
g 10 PAULBROWN Cosmic Monkey (GRP/VMG) 125 -3 672 16 10/0 ARTIST TIBLE LAL;EL(S) INCREASE
CHRIS BOTTI fJILL SCOTT Good Momning Heartache [Columbia) +22
13 m MARION MEADOWS Suede (Heads Up/ 119 +8 369 10 8n GREGG KARUKAS Show Me The Way (Trigsin’ " Rhythm)  +21
" @ DAVID PACK You're The Only Woman (Peak/ 114 +2 405 10 8/0 MICHAEL LINGTON Pacifica (Rendezvous/ +17
15 @ RAUL MIDON [f You're Gonna Leave (Manhattan/EMC) 108 +3 391 7 8/0 U-NAM ['m Only U-Nam (Trigpin’ ‘W’ Rhythm) +16
12 14 MINDIABAIR Make A Wish (GRA/VMG) 105 202 15 90 JAVID Road To Sevilla (lndependent) L]
4 . . . 9 810 EUGE GROOVE Get Em Goin' (Varada Jazz) +13
1 15 WARREN HILL Still In Love (Pogjazz/Native Language) 103 291 1 f NILS Summer Nights Baa/TSR) +11
16 16 MARC ANTO!NE Bella Via (Rendezvaus) 102 327 12 10/0 KIRK WHALUM ['ll Make Love To You (Rendezvous) +10
17 17 BONEY JAMES 2:01 AM (Warner Bros.) 102 -1 301 13 80 PAUL TAYLOR East Bay Bounce (Peak/ +10
22 @ PAUL TAYLOR East Bay Bounce (Peak/ a9 +10 275 4 n
20 @ BOZ SCAGGS Lowdown (Unplugged) (Virgin/ 96 +6 449 4 700
19 €  RICKBRAUN Shining Star (Artizen/ 96 +2 259 4 70
18 21 NELSON RANGELL Don’t You Worry ‘Bout A Thing (Kach) 93 -3 261 18 9/0
23 @  SOULBALLET SheRides /275 92 +3 8 7 9 MOST
26 €@ JONATHANBUTLER Rio (Rendezvous) 84 +2 206 5 90 PLAYED RECURRENTS
25 24 NAJEE 2nd 2 None (Heads Up International) 82 1 180 4 9 il RT) e
@ ERIC MARIENTHAL New York State Of Mind (Peak/ 81 +6 155 1 8/0 KEM | Can‘t Stop Loving You (Motown/Universal) 88
@ GREGG KARUKAS Show Me The Way (Trjppin” ‘N’ Rhythm) 80 +21 255 1 6/1 PRAFUL Moon Giide (Rendezvous/ 87
30 €D GARRYGOIN Riverside Drive (Compendia/ 76 0 208 16 40 ANDRE DELANO Night Riders (7th Note) i
NILS Pacific Coast Highway (Baja/TSR) 70
28 28  DEF JAZZ fIGERALD ALBRIGHT Hey Young World (GRP/VMG) 76 -2 345 101 STEVE COLE Thursday Warada Jazz) 57
- @ KEVIN TONEY Quiet Conversation (Shanachie/ 75 +3 393 700 JEFF LORBER Ooh La La (Varada Jazz) 67
. 30  ANDREDELAND Footsteps (7th Note) 74 2 134 5/0 WAYMAN TISDALE Ready To Hang (Rendezvous/ 59
BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.) 56
1 15 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 10/23 - Saturday 10/29. 3RD FORCE Believe In Me (Higher Octave) 55
\ © 2005 Radio & Records
r I
KTWV/Los Angeles, CA* WL0Q/Orlando, FL* | KJZY/Santa Rosa, CA* XM Watercolors/Satellite
R E PO R TE RS PD: Paul Goldstein PD/MD: Brian Morgan PD: Gordon Zlot PD/MD: Shirlitta Colon
MD: Samantha Pascual APD: Patrick Riley %Pgm??s g?)%‘?li?/?lﬁll.o; ot EIERRKB\IAEI ::SJCI\(A)CK H/STING
Stations and their adds listed alphabetically by market Ho Adds o hads | /
WJZZ/Atlanta, GA* KOAI/Dallas, TX* KHJZMouston, TX*
PD/MD: Dave Kosh PD: Charley Connolly PD: Maxine Todd DMX Jazz Vocal Blend/Satellite
No Adds APD/MD: Mark Sanford APD/MD: Greg Morgan 3 LIN ROUNTREE f/TIM BOWMAN
2 CHIELI MINUCCI No Adds WLVEMiami, FL* | WJJZ/Philadelphia, PA* 1 STEVIE WONDER KWJZ/Seatlle, WA*
OM: Rob Roberts OM: Todd Shannon 1 MARK HOLLINGSWORTH PD: Carol Handley
PD/MD: Rich McMillan PD: Michae! Tozzi 1 GREGG KARUKAS MD: Nick Marrison
No Adds MD: Frank Childs 1 3RD FORCE JEFF LORBER
. . 8 wmgg ES{\}SLEY 1 KIRKN WgALUM RICHART ELLIOT
ga%ﬁa}eat;eld, CA KJCD/Denver, CO* KPVU/Mouston, TX e J LSASHAW
APD: Nick Novak PD/MD: Michael Fischer PD: Wayne Turner 1 PATGHES STEWART
No Adds 4 CHRIS BOTT! fAJILL SCOTT No Adds ) 1 ACOUSTIC ALCHEMY
1 JOE MCBRIDE WJZI/Milwaukee, WI* 1 JAMIROQUAI .
PD: Stan Atkinson 1 JEFF LORBER KCDZ/Spmgﬁeld, M0
MD: Steve Scott KYOT/Phoenix, AZ* 1 DAN SIEGEL OM: Jae Jones
1 NAJEE APD/MD: Angie Handa PD/MD: Rashael Elliott
WYJZ/Indianapolis, IN* ? %\éﬁﬁé ’;?)?ATTN g L(L'\R/:(DWHALUM
WSMJ/Baltimere, MD* it, MI* : ’ )
ey Rz Bt st
17 STEVIE WONCER MD: Sandy Kovach . . No Adds
11CHRIS BOTTI f£4ILL SCOTT No Adds KJZI/Minneapolis, MN*
PD: Lauren Mackeash
MD: Mike Wolf KJ/ZMSéReno, NI;I' %S.;Tﬁa;lp:, FL*
PD/MD: | : ita*t : 0C|
KJLU/Jetferson City, MO % BACL TavLoR WCHAEL LINGTON dones Radio Network/Satellite” | . iy curs
PD/MD: Dan Tuner POISETHEE No Adds
WVSU/Birmingham, AL KEZUFTSS.HD, CA* € LISA HILTON MD" Lt:::e ::Dbab
DM/PD: Andy Parrish OM: E. Curtis Johnson 3 BOB BALDWIN 1 CHRIS BOTTI #4JILL SCOTT
1 SARA GAVAREK Pn/x&:hg%mg?nmer 3 GENE DUNLAP /EVERETTE HARP SHADY GRADY
} g#\% ng&; HERBIE HANCOCK f/JOHN MAYER KRVR/Modesto, CA* K8SJ/Sacramento, CA* .
1 SHADY GRACY 2I'J‘/.'I‘a?nensng|?y::|“m PD/r:fII_JS: Lee Hansen \glﬁl;gmaz:;ngton, pC*
d Music Choice Smooth Jazz/ iy
KDAS/Las Vegas, NV* CAEL Sateliite MD: Renes DePuy
PD/MD: Michael Joseph RICHARD ELLIOT APD: Will Kinnally 1 NAJEE
WZJZ/Ft. Myers, FL* 9 RICK BRAUN MARK HOLLINGSWORTH 7NILS
) PD: Joe Tumer 8 SOUL BALLET JOE MCBRIDE 7 PAUL HARDCASTLE
WNUA/Chicagp, IL* MD: Randi Bachman 8 RICHARD ELLIOT KIRK WHALUM KBZN/Salt Lake City, UT* 5 BRIAN SIMPSON
0M: Bob Kaake No Adds OM/PD: Dan Jessop 4 GREG ADAMS
MD: Wichael La Crosse o hdds 3 BEonGt ok
1 CHRIS BOTTI f4ILL SCOTT POWERED [T
KUAP/Little Rock, AR ME“[ABASE
WSBZ/Ft. Walton Beach, FL PD/MD: llllic:aelo :ellums ‘J’r}”%sm’i“ :mgomery' A . Sirius Jazz Cafe/Satellite
PD: Mark Carter 4 SHADY GRADY MD: Sonya Clark KIFM/San Diego, CA* PD: Shirley Maldonado
MD: Mark Edwards 4 PATRICK YANDALL 15 U-NAM PD: Mike Vasguez MD: Rick Laboy *Monitored Reporters
WNWV/Cleveland, OH* No Adds 2 MARK CASSARA 15GREGE KARUKAS APD/MD: Ketly Cole 5 CHRIS BOTTI
OM/PD: Bernie imbie 1 GARY DAVIS 8 NELSON RANGELL 5 GERALD ALBRIGHT 48 Total Reporters
CHRIS BOTT JILL SCOTT 3 RichaRD ELLIOT P
SRR ST |
WQTQMartford, CT . 15 Total Indicator
PD/MD: Stewart Stone KSBR/Los Angeles, CA %"EE(':‘E:’JE"TE Ny KKSF/San Francisco, CA* gafEELEl MINUCCI -
WJZA/Columbus, OH* 8 EUGE GROOVE OM/PD: Terry Wede! MD: Carolyn Bednarski PD: Michaet Erickson MARION MEADOWS Did Not Report,
/ s 8 WILL DOWNING MD: Enid Cogswell 3 PAUL BROWN MD: Ken Jones SOUL BALLET Playlist Frozen (1):
PD/MD: Bilt Harman 8 RICK BRAUN 1 MICHAEL LINGTON 3 RICK BRAUN WEAA/Baltimore, MD
\No Adds 1 PAUL TAYLOR )
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kanthony@radioandrecords.com

The School Of Roclk:

Part Eight

The basics of being an air personality

Tis month the School of Rock series continues with a look
at the final “P” in the “MPRs of Programming,” personali-
ties. We'll explore the basics of working with air personalities
in a way that brings out their most positive and impactful traits
so they can deliver better ratings. To review, the MPRs are set
up to help a radio station analyze its music, morning show, mar-
keting, management and morale, promotions, production, po-
sitioning, personalities, research, ratings and revenue.

A station’s air personalities are a major factor
in developing a unique sound that will help sell
the music, promotions and other elements that
create the much-sought-after stationality. What
are some of the secrets of great air personalities?
What are some of the fundamentals to remem-
ber when working with personalities?

Personality Basics

Years ago 1 developed a basic personality
checklist that I used as a programmer and con-
sultant to work with air personalities and help
them critique their work. The checklist can be
used as the foundation for creative aircheck ses-
sions as well.

Score your jocks on a one-to-10 scale in each
of the following areas, and you'll have a system
whereby elements of their performance can be
worked on and results can be reviewed and
graded, eliminating confusing gray areas from
aircheck sessions.

Here’s my list of personality fundamentals:

* Basics: It may be redundant to use the term
basics when describing a personality-basics
checklist, but you can't start anywhere else but
here. The basics include elements like voice
quality, pacing and projection, and following
the formatics of the station, like back-selling
and pre-selling the music.

Voice quality: Is the voice deep, full and res-
onant and basically decent to listen to? I've
used the analogy that starting with a weak
voice is equivalent to attempting to play NBA
basketball when you're only five feet tall. There
are exercises you can do to develop your voice
quality, but personalities who have great voic-
es have an advantage in developing their on-
air sound.

Pacing and projection: This is an area that any
personality can work on. One of the main areas
that a developing air talent struggles with is
proper pacing and projection. Far too many
times you'll hear a jock race through copy or read
it at a snail’s pace with either too much volume
or very little projection.

Have your jocks concentrate on a natural pace
and delivery that allows for good basic speed
and volume.

Formatics: Beyond the technical aspects of
voice quality and pacing and projection, follow-
ing the formatics of the station is important.

56 ® Radio & Records November 4, 2005

Every PD should have some sort of formatic
outline that explains when and how the jocks
should deliver the station call letters, slogans,
back-sells and pre-sells.

Some jocks may exhibit great personality traits
in many areas but fall short when it comes to
delivering station formatics effectively. Think of
how much better the personality and your sta-
tion will sound if these formatics are executed
flawlessly. :

* Selling: Another important area of person-
ality basics is the art of selling. There are three

RRIFEEEI i/t

If your jocks aren’t
having any fun, how
do you expect the
audience to?

BERBEETRS BRI ST

key things that jocks need to sell effectively: the
radio station, the music and themselves. Typi-
cal liner-card personalities usually spend the
majority of their time selling the station and
music, while pure-personality jocks primarily
sell themselves.

Selling the radio station: Next to the music,
the primary job of any air personality is to sell
the station. Being able to deliver station liners
in a natural fashion with the right amount of
enthusiasm is a definite plus for any personali-
ty. The trick is to sell the station effectively with-
out a lot of contrived hype. Genuine excitement
about selling the attributes of the station is a
compelling quality in any personality.

Selling the music: Selling the music is a criti-
cal component of getting people to stay tuned
to the radio. Real interest in and passion for
music are advantages when it comes to selling
the music effectively. Knowledge of and appre-
ciation for the music can be an effective person-
ality trait and selling point for a jock.

Selling their own personality: There are nu-
merous subtle ways for jocks to sell themselves
while selling the radio station and the music. Re-
lating their experiences concerning their involve-
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played in Cincinnati and, with the help of local Rock powerhouse WEBN, raised $7,000 for the Yellow

* 3 DOORS DOWN AND WEBN SUPPORT THE TROOPS 3 poors Down recently ¢
H
H

Ribbon Support Center, which buys flat-screen monitors and webcams for families with members
who are serving overseas, allowing them to stay in touch. Seen here (I-r) are 3 Doors Down ;
drummer Greg Upchurch; the founders of the Yellow Ribbon Support Center, Keith and Carol '

E
s Maupin; 3DD singer Brad Arnold, bassist Todd Harrell and guitarists Matt Roberts and Chris
*  Henderson; and WEBN MD Rick “The Dude” Vaske.

S R S R RIS Y R GRS ST g e A WE TA W e

ment with the station and the music are the ba-
sic ways personalities sell themselves.

But, overall, a personality needs to define
himself as a basic liner-card jock selling the sta-
tion and music or focus on the pure-personality
aspects of selling himself through his own brand
of comedy. Most pure-personality jocks work
mornings or high-profile afternoon and evening
shifts.

¢ Relatability: Doing effective radio basics and
selling the station and music are skills that any
jock can learn, but the pure relatability aspects
of an air personality are inherent qualities that
are hard to teach.

Some jocks have a strong, aftractive person-
ality and presence that becomes a major reason
for listeners to tune in. Personalities like Howard
Stern and Rush Limbaugh may approach radio
from opposite directions, but their relatability to
their audience is undeniable and creates strong
ratings.

There are ways to teach a form of relatability
to jocks who may not possess this personality
trait. When I was programming KLOL/Hous-
ton in the late '80s 1 worked with a part-time
announcer who had a great voice, did the basics
well and sold the station and music effectively
but lacked any relatability to speak of.

I encouraged the jock to relate more of her
personal experiences when doing things as ba-
sic as ticket giveaways. She began to tell of the
positive experiences she’d had seeing particu-
lar artists whenever she did such promotions,
and her relatability quotient increased to the
point where she was able to add a solid rapport
with the audience to her already stellar basics
and selling.

¢ Having fun: The fourth and final fundamen-
tal for a great air personality is simply having
fun. It's amazing to me how many times listen-
ing to air talents is like listening to a lackluster
sales pitch delivered by a bored insurance sales-
man.

If you ask a broadcasting student or jock why
she decided to get into radio, invariably she’ll
answer, “It’s fun.” Yet something happens to
jocks after they've been on the radio for a while:
They stop having fun. If your jocks aren’t hav-
ing fun, how do you expect the audience to?

Encourage your personalities to have fun on
the air, whether they’re delivering the most mun-
dane station promo or a well-written and -con-
ceived comedy bit. While this final element may
seem like the easiest thing on this checklist to
achieve, listen to your station and notice how
often your jocks deliver breaks without passion,
enthusiasm or smiles on their faces, let alone

wWwWWwW americanradiohistorv com
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There are three key
things that jocks need
to sell effectively: the
radio station, the music
and themselves.
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laughter. Fun is a contagious element that all
jocks should constantly strive for.

Effective Aircheck Sessions

Over the years I've used these fundamentals
to critique jocks at all levels of development.
They're a good source of feedback for aircheck
sessions as well. It's natural for some jocks to
excel in the more technical areas — delivering
solid basics and selling the radio station and
music — while they fall short in the areas of re-
latability and having fun.

Conversely, jocks who are very relatable and
naturally fun to listen to should also strive to
excel at delivering the basics and having great
selling techniques. This makes for a more well-
rounded personality. While the last two funda-
mentals mentioned above are more often inher-
ent, they can be improved on if you don’t natu-
rally possess relatability or a sense of fun.

If a jock scores close to a 10 in one or more of
the areas of the checklist, have him concentrate
on improving in the areas he needs to work on.
I've seen tangible progress in jocks who work
this system with a good programmer as their
coach.

Programmers should schedule aircheck ses-
sions regularly, regardless of the star quality of
their personalities. Jocks who aren’t airchecked
on a regular basis and are left to their own de-
vices don'talways develop the discipline or de-
sire to work hard at improving their craft.

Regular aircheck sessions should not only be
away to help jocks develop their sound, but also
an opportunity for the programmer and jocks to
gettogether and chatabout any other issues that
need to be addressed. I used these meetings as
informal bonding sessions. Many times simply
talking and listening to one another about any
subject can be a source of inspiration for you and
your airstaff.
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ROCK TOP30

November 4, 2005 FBWERED
BB e e vses BB Ak e VRGOS MEDIABASE
1 0 NICKELBACK Photagraph (Roadrunner/iDJMG) 601 +7 34027 13 23/0
2 e AUDIOSLAVE Doesn’t Remind Me (interscope/Epic) 583 +33 31334 18 21/0 .
4 e SHINEDOWN Save Me /At/antic/ 533 +28 29404 12 261 MOS TA DDED
3 4 SEETHER Remedy (Wind-up) 468 -50 22612 29 24/0 ARTIST TITLE LABEL(S) ADDS
5 5 STAIND Right Here (Fijg/Atlantic) 409 -32 18521 24 19)0 THEORY OF A DEADMAN Say Goodbye (Roadrumner/iDJMG) 4
7 0 FOO FIGHTERS DOA (RCA/RMG) 392 +44 21617 10 22/0 SILVERTIDE Devi's Daughter (//AMG) 3
6 ©  DISTURBED Stricken (Reprise) 386 +25 18496 14 200 ROLLING STONES O No Not You Again Virgin) 3
s @ TRAPT StandUp WarnerBros) 373 +42 15745 16 1900 2'&':;;":"""‘ A;‘F'/',‘jfﬂ’””t",‘j’”””e’/’”JM‘” ;
alling (Flip/Atlantic,
10 9  FOO FIGHTERS Best Of You (RCA/RMG) ' 312 -b 16660 28 24/0 10 YEARS Wasteland (Republic/Universal 9
8 10 GREEN DAY Wake Me Up When September Ends (Reprise/ 2 -35 14836 16 1440 SYSTEM OF A DOWN Hypnotize (American/Columbia) 2
12 11 3 DOORS DOWN Live For Today (Republic/Universal) 244 -3 9099 12 18/0 NINE INCH NAILS Only f/nterscope/ 2
16 (B AVENGED SEVENFOLD Bat Country (Warner Bros.) 225 +41 8192 7 140 DARK NEW DAY Pieces (Warner Bros.) 2
1" 13 SYSTEM OF A DOWN Question! (American/Columbia) 224 -36 9042 14 13/0
13 @ 10 YEARS Wasteland (Republic/Universal) 207 +9 7202 19 142
15 @ KORN Twisted Transistor (Virgin/ 198 +12 8443 7 1411 MO ST
18 @ SCOTT STAPP The Great Divide (Wind-up/ 189 +21 7400 14/1
23 m STAIND Falling (Flip/Atlantic) 165 +37 4672 1912 I NCREA SED PL A YS
17 18 MUDVAYNE Forget To Remember /Epic/ 159 -1 6846 15 I T
20 @ DISTURBED Guarded (Reprise/ 153 +15 8051 18 6/0 ARTIST TITLE LABEL(S) BCHERSE
21 @)  HINDER Get Stoned (Universall 150 +20 6436 14 121 | FOO FIGHTERS DOA (RCA/RMG) +a4
22 @ SEETHER Truth Windup) 135 +6 6174 7 5o | TRAPT Stand Up Mamer Bras) +42
%5 @) TAPROOT Calling (Velvet Hammer/Atiantic) 127 13 4007 16 ojp | AVENGED SEVENFOLD Bat Counury farner Bros) o
J (veivet nammerAtiantic * SILVERTIDE Devif's Daughter (L/RMG)/ +41
24 @ SYSTEM OF A DOWN Hypnotize {American/Columbia) 125 +9 4087 3 11]2 STAIND Falling (Flig/Atlantic) +37
19 24 ROLLING STONES Rough Justice (Virgin/ 125 -32 6319 14 1110 NINE INCH NAILS Only /interscape) +36
28 €D  NINEINCHNAILS Only finterscope) 122 +36 5617 5 )2 AUDIOSLAVE Doesn't Remind Me (/nterscope/tic/ +33
27 @  ROLLING STONES Oh NoNot You Again (Virgin) 122 +30 7466 2 I3 :::;'E“:]‘:Jm"gfs ”Mh "2{'}'“‘{7;’“ Again Virgint *gg
ave Me (Atlantic, +
26 @) DEFAULT Count OnMe (7V7) 110 +4 5175 12 9[0 DISTURBED Striken /Aeprise o
@ SILVERTIDE Devil's Daughter (/RMG) 88 +41 3506 1 93
29 29  SEVENDUST Ugly (Winedark/7Bros.) 74 -2 1274 8 M
30 30  BLACKLABEL SOCIETY In This River (Artemis/ 70 -2 1427 3 6/0 M o ST
26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. |f two songs are tied in total plays, the song with the larger increase in plays PLA YED RECURRENTS
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to- ARTIST TITLE LABEL(S) PLAYS
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH 3
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. GREEN DAY Boulevard Of Broken Dreams (Reprise) 172
CROSSFADE Cold (Columbia) 166
GREEN DAY Holiday /Reprise/ 156
NEW & ACTIVE ~ THEORY OF A DEADMAN Say Goodbye (Roadrunner/I0JMG) VELVET REVOLVER Fal To Pieces (RCA/AMG) 153
' Total Plays: 36, Total Stations: 5, Adds: 4 SYSTEM OF A DOWN B.Y.0.B. /American/Columbia) 147
INSTITUTE Bullet-Proof Skin (lnterscape) OFFSPRING Next To You (Cofumbia) VELVET REVOLVER Slither (RCA/RMG) 133
Total Plays: 66, Total Stations: 6, Adds: 1 Total Plays: 32, Total Stations: 5, Adds: 1 NINE INCH NAILS The Hand That Feeds finterscope/ 130
THOUSAND FOOT KRUTCH Move (Tooth & NailEM) Music Reactive) \ SLIPKNOT The Nameless (Roadrunner/IBJMG) JET Cold Hard Bitch Atiantic/ 127
Total Plays: 59, Total Stations: 6, Adds: 0 Total Plays: 32, Total Stations: 3, Adds: 1 MUDVAYNE Happy? (Epic/ 12
MOTLEY CRUE fICHESTER BENNINGTON Home Sweet Home (Motley/ | COLDPLAY Speed Of Sound (Capital) AUDIOSLAVE Be Yourselt interscopefEpic/ e
Total Plays: 57, Total Stations: 5, Adds: 1 Total Plays: 24, Total Stations: 3, Adds: 0 -
. | . Songs ranked by total plays
NICKELBACK Animals (Roadrunner/[DJMG) AMERICAN MINOR Walk On (Jive/Zomba Label Group) —
Total Plays: 47, Total Stations: 5, Adds: 3 | Total Plays: 22, Total Stations: 3, Adds: 1 Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

Songs ranked

by total plays

REPORTERS

Stations and their adds listed alphabetically by market

KZRR/Albuquermue, NM*
OM: Bill May
PD: Phil Mahoney
APD: Judi Civerolo
1 MUDVAYNE
1 SEVENDUST
SHINEDOWN
OFFSPRING

WZZ0/Allentown, PA*
PD: Tori Thomas

MO: Chris Line

No Adds

WT0S/Augusta, ME
OM/PD: Steve Smith
APD: Chris Rush

8 SLIPKNOT

KIOC/Beaumont, TX*
OM: Joey Armstrong
PD/MD: Mike Davis:

No Adds

WPTQ/Bowling Green, KY
OM/PD: Alex “Axe” Chase
APD/MD: Monty Foster

18 STAIND

16 MDTLEY CRUE #CHESTER
BENNINGTON

13 THOUSAND FOOT KRUTCH
12 HIM

11 ILL NINO

WRQK/Canton, OH*
PD: Garrett Hart
MD: Nick Andrews
1 SYSTEM OF A DOWN
THEORY OF A DEADMAN
STAINO

WPXC/Cape Cod, MA

OM: Steve McVie

PD/MD: Suzanne Tonaire

APD: James Gallagher
THEORY OF A DEADMAN
ROLLING STONES

WKLC/Charleston, WV
OM/PD: Bill Knight
1 THEORY OF A DEADMAN
1 DARK NEW DAY
1 JOURNEY

WEBN/Cincinnati, OH*
OM/PD: Scott Reinhart
MD: Rick Vaske

5 REVELATION THEORY

WMMS/Cleveland, OH*
: Bo Matthews

MD: Hurter Scott
2 INSTITUTE
1 HINDER

KNCN/Corpus Christi, TX*

OM/PD: Paula Newell

APD/MD: Monte Montana
SLIPKNOT

KLAQ/El Paso, TX*
OM/PD: Courtney Nelson
APDMD: Glenn Garza
1 DARK NEW DAY
SYSTEM OF A DOWN
THEQRY CF A OEADMAN

WMTT/EImira, NY
PO: George Harris

| MD: Stephen Shimer

No Adds

KFLY/Eugene, OR
OM/PD: Chris Sargent
No Adds

WRCQ/Fayetieville, NC*
OM: Perry Stone
POMO: Al Field

2 ROLLING STONES

2 DARK NEW DAY

WRVCMuntington
OM/PD: Jay Nunley
APD/MD: Reeves Kirtner
2 CASANOVAS
1 DARK NEW DAY

WRKR/Kalamazoo, M}
OM: Mike McKelly
POMD: Jay Deacon

3 SILVERTIDE

WDHAMorristown, NJ*
MO: Matt Murray
30 THEORY OF A DEADMAN
18 ROLLING STONES

1 MOTLEY CRUE #/CHESTER
BENNINGTON

1 SILVERTIDE

KCLB/Paim Springs, CA
PD: Amthony “Antdog” Quiroz
MD: Jenn Brewski

No Adds

WWCT/Peoria, IL
PD: Gabe Reynolds
MD: John Marshall

2 SLIPKNOT

1 CRINGE

WMMR/Philadelphia, PA*
PO: Bill Weston
APD: Chuck Damico
MD: Sean “The Rabbi” Tyszier
4 NICKELBACK
AMERICAN MINOR
THEORY OF A DEADMAN
NINE INCH NAILS
BON Jovi

KDKB/Phoenix, AZ*
PD: Paul Peterson

MD: Matt Spaetzel

No Adds

WRKZ/Pitisburgh, PA*
OM: Keith Clark

PD: Ryan Mill

No Adds

KUFO/Portiand, OR*

DM/PD: Dave Numme
APD/MD: Dan Bozyk
No Adds

WHEB/Portsmouth, NH*
PD: Chris “Doc” Gamett
MO: Jason “JR” Russell

6 NICKELBACK

1 TREY ANASTASIO

WHJY/Providence, RI*
PD: Scott Laudani

APD: Doug Paimieri

MD: Mike Brangiforte

No Adds

WBBB/Raleigh, NC*

PD: Jay Nachlis
No Adds

KCALRiverside, CA*
PD: Steve Hoftman
APDMD: Daryl Norsell

39 NINE INCH NAILS

WROV/Roanoke, VA*

POMD: Aaron Roberts

APD: Heidi Kummert-Tate
ROLLING STONES

WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schutz

1 SILVERTIDE

1 THEORY OF A DEADMAN
1 STATIC-X

| KRXQ/Sacramento, CA*
OM/MD: Jim Fox
PD: Pat Martin
14 SILVERTIDE
NICKELBACK
RD.D

KBER/Salt Lake City, UT*
OM: Bruce Jones
PD: Kelly Hammer
APD/MD: Darby Wilcox
12 10 YEARS
STAIND
SCOTT STAPP

KSRX/San Antonio, TX*

PDMD: Mark Landis

APD: Ed “Mister Ed" Lambert
SILVERTIDE

Kz0Z/San Luis Obispo, CA
PD: John Boyle
20 AEROSMITH

KTUX/Shreveport, LA*
PD: Scot Fox
MD: Fiynt Stone

KORN

WWDG/Syracuse, NY*
%ﬂ: Rich Lauber

MD: Scott Dixon
NICKELBACK

WKLT/Traverse City, Mi
PDMD: Terri Ray
3 BONJOVI

KMOD/Tulsa, OK*
OM/PD: Don Cristi
No Adds

KRTQ/Tulsa, OK*
OM: Steve Hunter
PD: Chris Kelly
APD/MD: Kelly Garrett
10 YEARS
THRICE

|

KBRQ/Waco, TX
PD/MD:Brent Henslee
1 AVEWGED SEVENFOLD
1 SYSYEM OF A DOWN

WMZKMWausau, Wl

POMD Brandon Pappas

16 QFFSPRING

14 SYSTEM OF A DOWN
SILVERTIOE

KBZS/Wichita Falls, TX
OM: Chwis Walters

PO: LizRyan

APD/M: Vicki Vox

3 SILVERTIDE

2 TARQ0T

PowereD[TZ

HEDIABASE
*Monitored Reporters
45 Total Reporters
Did Not Report,
Playlist Frozen (3):
KQDS/Duiuth

KWHL/Anchorage, AK
KZZE/Medford, OR
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TOP 50
November 4, 2005 POWERED[1]
TR —— W g R e MEDIABASE
gzﬁ' @
2 €  SHINEDOWN Save Me /Atlantic) 1554 +45 65672 12 560 Mg S T A DDE D’
. . # RER T
1 2 DISTURBED Stricken (Reprise/ 1514 -19 60188 15 55/0 T T 2008
3 3 NICKELBACK Photograph (Roadrunner/|DJMG) 1466 -1 64530 13 54/0 THEORY OF A OEAOMAN Say Goodbye (Roadrunner/IDJMG) 17
4 0 TRAPT Stand Up (Warner Bros.) 1430 +86 54258 17 56/0 OARK NEW OAY Pieces (Warner Bros.) 1"
7 o 10 YEARS Wasteland (Republic/Universal) 1322 +80 47559 22 56/0 SILVERTIDE Devil's Daughter (J/RMG) 6
5 6  AUDIOSLAVE Doesn't Remind Me flnterscope/Epic) 1251 72 51468 18 53[0 SEVENDUST Ugly (Winedark/7Bros.)
6 7 MUDVAYNE Eni 3 FIVESPEED The Mess (Virgin/ 5
Forget To Remember (£pic/ 1242 -27 43884 18 56/0 STAINO Falling (Fig/Atlantic) 4
8 o AVENGED SEVENFOLD Bat Country (Warner Bros.) 1198 +27 42457 12 56/1 STATIC-X Dirthouse (Warner Bros.) 4
10 e FOO FIGHTERS DOA (RCA/RMG) 1072 +68 47504 1" 54/0 MY CHEMICAL ROMANCE The Ghost Of You [Reprise/ 4
" @ KORN Twisted Transistor (Virgin/ 996 +10 34239 7 531
9 11 SYSTEM OF A DOWN Question! (American/Columbia) 922 -164 37826 20 55/0 ¥ Mo s T”
14 @  SEETHER Truth (Wind-up/ 908 +30 30973 9 542 INCk EASED ﬁl. AYS
12 13 SEETHER Remedy (Wind-up) 907 -32 44015 30 55/0 TomL
18 @ STAIND Falling (Fljg/Atlantic) 824 +194 31004 6 534 ARTIST THLE. LABELS) |N<;;ﬁss
15 @ HINDER Get Stoned (Universal) 733 +35 19137 14 an STAIND Falling (Flip/Atlantic/ +194
13 16  STAIND Right Here (Flijp/Atlantic) 646 -228 26091 25 470 SILVERTIOE Devil's Daughter (J/JRMG) +175
20 @ SYSTEM OF A DOWN Hypnotize (American/Columbia) 640 +94 21554 4 a8n SYSTEM OF ‘1‘1 00“;/" H}ani;e {American/Columbia) +gg
. SEVENOUST Ugly (Winedark/78ros.) +
21 @ SEVENDUST l{gly (Winedark/7Bros.) ‘ 637 +93 17350 14 48/5 TRAPT Stand Up (Warner Bros. +86
16 19 TAPROOT Calling (Velvet Hammer/Atlantic) 540 -136 16247 20 32i0 SLIPKNOT The Nameless (Roadrunner/IDJMG) +86
22 @ DEFAULT Count On Me (TV7) 511 +13 12787 16 34j0 STATIC-X Dirthouse (Warner Bros.) +81
19 21 3 DOORS DOWN Live For Today (Republic/Universal) 482 -96 14209 13 340 10 YEARS Wasteland fRepublic/Universal) +80
24 €D  THOUSAND FOOT KRUTCH Move (Tooth & NailEMI Music Reactive) 478 +21 10749 10 37 | FOU FIGHTERS DOA /RCA/AMG) +6
FIVESPEEOQ The Mess Virgin/ +64
26 @ OFFSPRING Next To You /Columbia) 448 +22 12242 5 32/0
23 24  DISTURBED Guarded (Reprise/ 440 -20 2131 19 2710 e )
. 'MOST /.-
27 25  SCOTT STAPP The Great Divide /Windup) 434 8 14302 6 3501 . MOST .+,
25 @  INSTITUTE Bullet-Proof Skin finterscope) a3 1 10296 13 320 PLAYED RECURRENTS
28 @  NINEINCH NAILS Only finterscope) 391 +48 12725 13 2901 TOTAL
- . ARTIST TITLE LABEL(S) PLAYS
30 @ BLACK LABEL SOCIETY In This River (Artemis) 376 +5 11674 10 28/0 CROSSFADE Colors (Columbia) 498
29 29  HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 337 -36 9300 7 291 FOO FIGHTERS Best Of You (RCA/RMG) 481
4 €  SILVERTIDE Devil's Daughter L/RMG) 316 +175 8276 2 336 NINE INCH NAILS The Hand That Feeds fInterscope) 475
33 31 ILL NINO What You Deserve (Roadrunner/IDJMG) 293 14 5092 9 290 | MUDVAYNE Hapoy? pic/ e
3 32 GRE X BREAKING BENJAMIN So Cold (Hollywood) 402
EN DAY Wake Me Up When September Ends (Reprise/ 2717 -24 13222 18 26/0 SYSTEM OF A DOWN B.Y.0.8. (American/Columbia) 196
39 @ SLIPKNOT The Nameless (Roadrunner/IDJMG) 245 +86 5003 3 2911 SLIPKNOT Before | Forget (Roadrunner/IDJMG) 367
35 34  STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise) 238 -5 3688 8 2510 CROSSFADE Cold (Columbia) 355
3¢ 35  VAUX Are You With Me [Lava/ 210 51 5118 9 2800 g:g‘;‘;ﬁgseﬁﬂ"'_‘“h"; /f”"a b Ve (Gt gi‘;
etting Away With Murder (Geffen,
45 €  FIVESPEED The Mess Virgin) 188  +64 2460 2 265 s
37 37  PROM KINGS Bleeding (Three Kings) 165 -16 4265 9 16/0 L e
42 @@ COHEED AND CAMBRIA The Suffering (Equal Vision/Columbia) 149 +8 2696 4 1IR3 NEW & ACTIVE
40 @ THRICE Image Of The Invisible (/sland/IDJMG) 148 +15 3976 3 2143 CASANOVAS Livin’ In The City (ROCK/
49 @ REVELATION THEORY Slow Burn (On/ldol Roc) 140 +25 2963 5 140 Total Plays: 93, Total Stations: 12, Adds: 0
43 @ ROADRUNNER UNITED The End (Roadrunner/IDJMG) 139 +7 2972 4 1501 m Fgmcz‘a‘: '}gxl"gt‘;f;n';e gh:s;dff]"" (Reprise)
a : 9 NE-2 5
36 @ FALL OUT BOY Sugar, We're Goin’ Down (Island/I0JMG) 138 +1 10454 8 7i0 SOCIALBURN Touch The Sky /ROCK)
46 @ DANKO JONES Forget My Name (Razor & Tie) 133 +12 2039 2 15/0 Total Plays: 79, Total Stations: 13, Adds: 1
. . BLOOOSIMPLE What If | Lost It {Reprise/
50 @ NONPOINT Bullet With A Name (Bieler Brothers) 122 +22 2473 3 132 Total Plays: 77, Total Stations: 13, Adds: 2
38 45  CHEVELLE Panic Prone (£pic/ 121 -44 4693 17 16/0 PRESENCE Ride (Curb/Warner Bros.)
@  STATICX Dirthouse (Warner Bros.) 112 +81 1949 1 194 Lt;jtle:Isang t“}!:'ETgtTall] :Ea:rénEszBl A#S:ve't i )
. urn The Witch finterscape
44 47 MY CHEMICAL ROMANCE Helena (Reprise/ 108 4 6289 19 50 Total Plays: 55, Total Stations: 6, Adds: 0
47 @ MOTLEY CRUE f/CHESTER BENNINGTON Home Sweet Home (Motley) 105 +6 5370 2 710 AMERICAN MINOR Walk On (Jive/Zomba Label Group)
[Bebut> 1 271117 Total Plays: 51, Total Stations: 12, Adds: 3
> (D THEORY' OF A DEADMAN Say Goodbye (Roadrunner/IDJMG) 98 +23 3086 I DA e DAY e e L
48 @ 311 Don't Tread On Me (Volcano/Zomba Label Group) 98 +13 2034 6 4/0 Total Plays: 44, Total Stations: 18, Adds: 11
56 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/23-10/29. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each , | .
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number | | Station playlists for all R&R reporters are available
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, on the web at www.radigandregords.com.
Arbitron Inc.).© 2005 Radio & Records.
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ACTIVE ROCK

. . )
| (’ - o RR "/ , POWERED]Z
" RateTheMusic .,’{:Q!..” America’s Best Testing Active Rock Songs \ARE ROCK TOP 30 MEDIABASE

CANADA'

| Artist Title (Label) TW LW Famil. Burn 13%"‘ 18"\2A4 25'“3A4 WK WEBC  ARTIST TITLE LABEL(S) FWE  savs "ChaRr sTATIONS
OISTURBED Stricken (Reprise) 438 446 92% 12% 437 445 A% 1 @  AUDIOSLAVE Doesn't Remind Me finterscopelEpic) 620 +2 1 180

| DISTURBED Guarded (Reprise/ 435 440 90% 8% 442 466 4.03 2 9* NICKELBACK Photograph (Roadrunner/IDJMG) 563 +16 13 15/0
MUOVAYNE Forget To Remember (£pic/ 428 430 81% 10% 430 427 432 3 3 FOOFIGHTERS 0OA (RCA/RMG 520 4710 1710
SEETHER Reredy (Wind-up/ 426 428 97% 28% 421 421 42 4 4 & MATTHEW GOOO OhBe Joytul (Universal Music Caneda) 358 1412 19/0
SEETHER Truth /Wind-up) 419 415 7% 1% 423 436 4.06 7 © xS Pretty Vegas (Eoic) 354 +25 140

' 10 YEARS Wasteland (Regublic/Universal) 416 424 75% 1% 401 396 4.09 A @  FRANZ FERDINAND Do You Want To (omina/Epic/ ~ 327 +18 8 1110
CROSSFADE Colors (Columbia) 414 428 90% 17% 405 418 387 25 @ TRAGICALLY HIP No Threat (Universal Music Canads) 321 +142 2 1913
TRAPT Stand Up (Warner Bros.) 412 413 90% 13% 414 405 428 12 0* MOBILE Montreal Calling Universal Music Canada) 310 +19 8 16/0
SHINEDOWN Save Me (Atiantic) 407 421 B1% 11% 385 387 383 13 ©  NINEINCH NAILS Only finterscape) 306 +22 11 10/0
STAIND Righ: Here (Fli/Atlantic) 406 397 95% 2% 383 393 369 9 10 STAIND Right Here (Fiip/Atlantic) 305 18 2 1710
AVENGED SEVENFOLO Bat Country (Warner Bros.) 405 399 75% 14% 405 404 406 5 114 THEORY OF ADEADMAN Santa Morica (604Universall 281 64 21 1710
COLD Happens All The Time (Fiip/Lava) 405 400 71% 9% 416 448 414 8 12 KILLERS Al These Things That 've Done (isand/iDJMG) 219 50 22 1210
KORN Twisted Transistor (Virgin/ 403 389 70% 11% 391 382 403 6 13 GREEN DAY Wake Me Up When September Ends Reprise/ 266 7917 12/0
STAINO Falling (Flip/Atlantic) 403 - 65% 8% 403 424 375 17 Do DEFAULT Count OnMe (7177 261 +5 15 15/0
SEVENDUST Ugly (Winedark/7Bros.) 400 410 63% 5% 401 407 393 10 159 TREWS So She's Leavin' (Sany BMG Music Canada) 256 63 18 1410
SYSTEM OF A DOWN Question! American/Columbia) 398 407 92% 22% 399 404 392 15 16 SWITCHFOOT Stars (Columbi) 255 A1 10 1810
TAPROOT Celling (Velvet Hammer/Atiantic) 398 413 75% 15% 386 396 373 14 174 OURLADY PEACE Where... (Sany BMG Music Canada) 236 48 18 170
NICKELBACK Photograph (Readrunner//0JMG) 381 390 96% 26% 357 358 355 26 @* OURLADY PEACE Angels... (Sony BMG Music Canada) 233 +68 2 1314
HINDER Get Stoned Universal 380 371 57% 12% 375 351 408 19 @  FALLOUTBOY Sugar, We're Goin' Down lstnd/uMG) 221 +10 5 1013
INSTITUTE Bullet-Proof Skin (interscope/ 379 390 47% 8% 375 368 386 27 @ DARKNESS OneWay Ticket Must...Destroy/Lava/Atlantic) 219 +68 3 132
DEFAULT Count On Me (TV7) 377 367 64% 11% 354 344 367 20 €D  BONJOVI Have ANice Day fisknd/DIMG) 214 +3 12 1210
NINE INCH NAILS Only /nterscape) 376 366 88% 2% 373 360 394 18 224 HEOLEY Villain (Universal Music Canada) 213 16 7 13/0
3DOORS DOWN Live For Today (Republic/Universa) 372 378 71% 12% 361 351 374 16 23 ROLLING STONES Rough Justice (Virgin/ 202 63 14 120
OFFSPRING Next To You (Columbia) 368 350 55% 10% 331 311 357 24 SEETHER Truth (Wind-up) 195 +14 8N
AUDIOSLAVE Doesn't Remind Me (Interscape/Epic) 359 367 89% 28% 374 350 394 23 @ MATTMAYS.. On The Hood SonWamer Music Canay 188 +1 120
FOO FIGHTERS DOA (RCA/RMG) 358 362 84% 23% 349 338 3.68 22 26 COLIN JAMES Far Away Like A Radio (MapleMusic/UMG) 181 -20 13 1410
GREEN DAY Wake Me Up When September Ends /Reprise/ 354 353 98% 48% 320 291 362 21 27 WEEZER We Are All On Drugs (Geffen) 169 38 13 9/0
FOO FIGHTERS Best Of You (RCA/RMG) 344 362 98% 54% 347 351 3M @  GREEN OAY Jesus Of Suburbia (Reprise/ 158 +176 1 1115

— — - : 28 @  DISTURBED Stricken (Reprise) 157 +2 7 m

Total sample size is 337 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very A .
much). Total tamiliarity represents the percentage of respondents who recognized the song. Total burn represents the number of @* TREWS Yearning (Sony BMG Music Canada) 127 +31 1 10/5
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based - . . - . o . .
on persons 12+, Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 26 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 10/23-10/29. Bullets appear on songs gaining plays or
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.

\calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

Y, \Songs below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. )

-

WZOR/Green Bay, W KLFX/Xilleen, TX WGIRManchester, NH WTKX/Pensacola, FL* KURQ/San Luis Ublspo CA| WKLL/Utlca NY
RE Po R TE R S PD: Roxanme Sieele POMD: Bab Fonda PD: Alex James PD: Joel Sampson OMD: Andy Winford Petibone
No Adds 21 STATICX APD: Becky Pohotsky APD/MD: Mark The Shark MD: Stephane Bell APD/MIJ Tim Noble
12 SILVOERH([J)FE ADEADMAN Nohds % éﬁm%m SEVENFOLD gM'r\%ﬁsr Noats
, . . , 16 THEORY
Stations and their adds listed alphabetically by market WXOR/Greenville, NC* 15 DARK NEW DAY HIM
P Tommy Colks 15 THRICE e e . KXPSanta Rosa, CA* | WD, Mt oo
. N : Alex Duran i 0sa, : Michae!
KEYJ/Abilene, TX WAAF/Boston, MA KRBA/Duluth T MD: Jeff DeWitt WIXO/Peoria, IL PO/MD: Todd MD: Craig Laue
0M: Jam_es Cameron PD._Ro_n Valeri OM{PD. Mark Fleischer AMERICAN MINOR w.lXﬁILansmg M+ 1 NONPOINT OM: Ric Margan 1 SILVERTIDE DARK NEW DAY
PO/AMD: Frank Pain MD: Mistress Carrie MD: Joe Danger THEORY OF A DEADMAN MUDVAYNE PI/AMD: Matt Bahan 1 FIVESPEED STATIC-X
SILVERTIDE 6 STROKES No Adds DARK NEW DAY MV CHEMICAL ROMANCE THEORY OF A DEADMAN THEORY OF A DEADMAN THEORY OF A DEADMAN EVANS BLUE
E’AE?(RJE\OJ égEADMAN S oR STATIC-X THEORY OF A DEADMAN STATIC-X géﬂ( FE\IEE[\)AE/ snr?avlms DARK NEW DAY
. f
THRICE WEDG/Buﬂalo NY prbiets mﬁeu NONPOINT WKOHMWausau, WI
DEAF PEDESTRIANS PD: Kery Gray PD: Al Scatt KOMP/Las Vegas, NV* KBRE/Merced, CA KISW/Seattle, WA* PD: Nick Summers
MD: Evil Jim 4 THEORY OF A DEADMAN WTPT/Greenville, SC* PD: John Griffin PD/MD: Mikey Martinez WYSP/PhlladelpMa PA* | OM/PD: Dave Richards MD: Dan Walenski
No Adds 3 DARK NEW DAY OM/PD: Mark Hendrix MD: Big Marty APD: Jason LaChance PD/APD: Gil Edwards APD: Ryan Castle No Adds
o A B T | i | o v
: Shawn Mu . Wi o o Adds -
No Adds WYBB Charleston, SC . gggﬁ%ﬁﬁg’;“”““‘ 10 THEORY OF A DEADMAN KICT/Wichita, KS*
e Allen WGBF/EyanszIe, IN 9 SILVERTIDE : PD: Ray Michaels
3 [F)LIR%FEW oy ﬂp"% Mélltii‘ksa?&em | SEVENDUST KXXR/Minneapolis, MN* gliﬁlmenlx. AZ* WHBZ/Sheboygan, Wi Mnin Q;%}E&m .
i P | OM: Dave Hamitton i ies PD: Ron Simonet ROMANCE
R DEAF PEDESTRIANS 2 DARK NEW DAY WOCM Hagerstown PD: Wade Linder MD: Lary McFeclie 5 MARDO DARKNEW DAY
5 DARK NEW CAY y %ﬁ{éch gl'nd/ranﬁokwm‘fqﬂ?fe'r WX2Z/Lexington, KY* APD/MD: Pablo No Adds COHEED AND CAMBRIA
iy i R - = - LT L
. d WWEN/Fiint, MI* APD: Twitch | uad Cities, 1A* OM/PD: Ron Stiyker )
www.’g‘” leton, Wi D Hones OM: Jay Patrick w b 5 1 NINE INCH NAILS WRAT/Monmouth NJ* OM: Oarren Pitra No Adds KATS/Yakima, WA
P?/gaEl\J/E uy sam MDAOple PD: Brian Beddow UXN"amS urg, PA 1 COHEED AND CAMBRIA OM/PD: Ca PD: Dave Levora OM/PD: Ron Harris
NDUST No Adds APOMD: Toay Labrie Nixon 1 KORN APDMD:; Robyn Lane MD: Bill Stage . THEORY OF A DEADMAN
MY CHEMICAL ROMANCE NoAds | 4 SEETHER 4 STATICX KHTQ/Spokane, WA DARK NEW DAY
WCHZ/Augusts, GA* KROR/Chico, CA DARK NEW e { STAIND 1 SEVENDUST :B/DME" Bary Bennt HIM
X H | . incoln, : Kris Siebers
OM Hariey Do O Fon Wooduard FUESFE) | WeCCHartford, CT OM: Jim Steel 10 SILVERTIDE
PD: Chuck Wllllams : Kelli Clugue A2 . PO: Michael Picozzi PD: Tim Sheridan WCLG/Morgantown, WV KDOT/Reno, NV* THEORY OF A DEADMAN | WWIZ/Youngstown, OH*
27 SEETHER 10 THOUSAND FOOT KRUTCH KRZR Fresno, CA APDMD: Mike Karolyi APD/MD: Sparky OM/PD: Je Miller OM: Jim McClain BLOODSIMPLE OM: Tim Roberls
STATICX OM/PD: E. Curlis Johnson MY CHEMICAL ROMANCE SYSTEM OF A DOWN MD:; Dave Murdock PD/MD: Jave Patterson DARK NEW DAY PD: Matt Spatz
THEORY OF & DEADMAN . N No Adds THEORY OF A DEADMAN STROKES No Adds SEVENDUST
g:k(:‘/cmgmo Springs. CO FIVESPEED
: Bich WRQC/Ft. Myers, FL* KDJEALitte Rock, AR* WLZX/Springfield, MA*
KRAB/Bakersfield, CA" i) PO Larellle , OM: Sonny Victory WBUZNashville, TN* WKQZ/Saginaw, MI* PD:Neal sy
OM: Steve King e MD: Shawn *Milo” Fennell WAMX/Huntington PO/MD: Jeft Petterson OM: Jim Patrick PO: Hoser APD/MD: Courtney Quinn
PD/MD: Danny Spanks DARK NEW DAY PD: Paul Oslund APD: Tessa Hall PD/MD: Russ Schenck STARKZ SILVERTIDE
APD: Jared Mam WBZX/Cqumbus OH* STAIND 1 BRAND NEW SIN 1 THRICE AMERICAN MINOR THEQRY OF A DEADMAN THEORY OF A DEADMAN
AETLEL T PREBALL MNISTR D peosTRg DKW oAy POWEREDET
5 INISTRY T
| APIJ/MIJ Ronm Hunter WBYR/Ft. Wayne, IN WTFXLouisville, KY* WAQX/Syracuse, NY* MEDIABASE
WIYY Ballimcre. MD* THEORY OF A DEADMAN PD: Cindy Miller PD: Chariie Steele ! OM: Tom Mitchel :
WIYYRattimare, R WRTT Huntsville, AL* MO Frank e WNOR Norol, VA" WZBH Salisury, MD Piless oo
. Hard 11 P.OD. : Harvey Kojan : Sue Timmons : Don “Stone” Kel
API/MD: ob Heckman Lttt FIVESPEED POMD-imbo Wo THEORY OFADEADMAN | APDIMO: TmParer PD: Wik Hurter No Adds 7
0 g SLIPKNOT _ THEORY OFADEADMAN FIVE BOLT MAIN HINDER APD: Julie McDonnel *Monitored Reporters
gl%/ﬁ:m%m, L ROADRUNNER UNITED HO: Shan Quinn WXTB/Tampa. FL*
: ds mpa,
WCPH/B!Ion Ms KAZR/Des Moines, IA* APD: Monica s WRXW/Jackson, MS* KATT/Oklahoma City, OK* OM: Brad HaISin 85 Total Reporters
'xaTﬂWN' OM: Jim Schaefer MD: Matt Lehtola PD: Johnny Maze KFMX/Lubbock, TX OM/PD: Chris Baker ) PD: Brian Medlin -
APD/MIJ PD: Ryan Palrick SILVERTIDE APD/MD: Brad Stevens OM/PD: Wes Nessmann MD: Jake Daniels KISS/San Antonio, TX* MD: Mike Killabrew 56 Total Monitored
THEORY OF A DEADMAN MD: Andy Hall THEORY OF A DEADMAN THEORY OF A DEADMAN 6 THEORY OF A DEADMAN 4 STAIND PD/MD: LA Lioyd Hocutt No Adds
THOUSAND FOOT KRUTCH o Adds DARK NEW DAY 6 DARK NEW DAY SEVENDUST 29 Total Indicator
. WKLQO/Grand Rapids, MI* anama City. FL 5 it
WKGB Binghamion, NY WRIF Detrot, M- POMD: Doy KORCKansas City, M0+ | WOMadison, Wi e NOZSanDiego, CA* | PO Seom S| Did Not Repor,
OM/PD: Jim Free OM/PD: Doug Podel el PD: Bob Edwards . PD: Randy Hawke APD/MD: The Freak OM: Jim Richards 18 STAIND Playlist Frozen (2):
APDMOD: Tim Boland APD/MD: Mark Penninglon SILVERTIDE APOMD: Dave Frit APD/MD: Blake Patton 10 SLIPKNOT PO/MD: Shauna Moran-Brown | 2 10 YEARS KZCD/Lawton, OK
No Adds AMERICAN MINOR DARK NEW DAY No Adds 1 ’n\n HE\CIIAB(%\/EOLUTION No Adds KZRQ/Springtield,
\_ THRICE | wo )
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STEVEN STRICK

sstrick@radioandrecords.com

Filtering New Music

How to keep the younger end interested

One of the main things that attracts people to our format is
the fact that we play new music. In no age cell is that more
important than 18-24. Most Alternative stations are vying for the
coveted 18-34 demo, but it’s the younger end, 18-24, that drives

the demand for new music.

“With 18-24-year-olds, there’s absolute-
ly no question that radio is the No. 1 place
they go to get information about new
music or to hear new music,” says Jodie
Renk, VP/GM of Core Callout.

The hunger for new music doesn’t stop
at the age of 24, however. Dave Beasing,
Alternative Consultant for Jacobs Media,
says, “It used to be all about new, new,
new, new, new. ‘Don't filter it for me. Just
be my source for new.” And now it’s "Yes,
give me new, but I'm also asking you to
do some filtering, because filtering takes
a lot of work.”

Programming In The New Era

Many Alternative programmers have
noticed this shift and have reacted accord-
ingly. Their current-to-gold ratio during
the day, when the audience is older, is
lower. At night the
percentage of cur-
1| rents increases dra-

matically because
the audience is youn-
ger and demands it.

Eighteen-24-year-
olds drive what new
music is going to
work on your sta-
tion. Without them,
you're pissing in the wind.

The new music that airs during the day
has to be the cream of the crop, the stuff
that has the best potential of making it

Dave Besing
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BETWEEN THE SHEETS WHTG (G Rock)/Monmouth-Ocean
s morning hosts Brian Phillips and Jen Ursillo got in bed together to raise
money for breast cancer research. Their ‘Sleep-In” raised over $33,000. $
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into the library. Many of those daytime
currents probably started at night with
the younger audience, making that initial
playground very important to the over-
all sound of your station.

Some stations have given up on the
younger end of the demo because, in their
mind, people in that age group are too fick-
le in their musical tastes and are not loyal
listeners. But that loyalty needs to be
earned by programming the right new
music.

Having a music director with a great set
of ears is important. Research isn’t going
to help you when a song is brand-new and
no one knows it. You have to know in your
gut if it's going to work on your station.

Also, while ignoring the younger audi-
ence and becoming predominantly gold-
based may increase your older audience
numbers, that tactic has a limited shelf life.
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“Give me new, but I'm also
asking you to do some
filtering, because filtering
takes a lot of work.”

Dave Beasing
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People’s music taste
shifts as they get
older, and you’ll
eventually find your
station becoming
Classic Alternative.
It will no longer be
an important place
for people to go to
hear new music.
”One of the rea-
sons the Classic Al-
ternative format
was a mistake is
that it left out all
% currents,” Beasing
% says. “If you're an
Alternative listener,
: even after the age
of 25, you don't give

up on new music.”
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A Trusted Filter

Today music lovers are faced with an
unlimited number of choices when it
comes to what to listen to and where to
get it. We have radio, TV, the Internet,
MP3 players, satellite, cell phones and
video games, and more is coming.

We are living in an era of information
overload, and our brains have had to be-
come filtering mechanisms that zero in on
stuff that matters to us. That includes mu-
sic.

Nowhere is this more true than in 18-
24-year-olds, who have grown up in a
time when all these choices existed. They
are used to filtering, but the job gets over-
whelming and tiring after a while. That’s
where radio comes in.

As Renk said, radio is the No. 1 place
people go to hear new music. In study
after study the results are the same. Ra-
dio dominates every other medium when
it comes to exposing new music.

Radio’s supremacy in this area has di-
minished somewhat over the years be-
cause of all of the new music-delivery
sources, but it is still far ahead of all oth-
er mediums. The only thing that comes
close to radio in exposing new music is
word of mouth, and even that is fueled
by what people hear on the radio.

Beasing says, “The radio-station staff is
taking on the role of screener, acting as a
filter for listeners by going through all of
the new music out there and helping the
listener discern what is best.”

This makes a programmer’s job that
much more important. You build trust
with your audience based on your filter-
ing ability. If you consistently get behind
new music that eventually makes it into
your library, the listeners will trust you
to be their filter. If you keep striking out
on new stuff, you could lose them.

Do The Math

Despite what you may have heard or
read, satellite radio is not satisfying the
demand for new music. The total num-
ber of subscribers to satellite is less than
5% of the total radio-listening audience.
If the typical satellite-radio system has
over 100 channels, do the math.

You can see how small the numbers are
for each channel. It's impossible for a song
in rotation on one satellite channel to have
much of an impact because the audience
is so tiny.

“If you're talking about quarter-hour
persons, it’s like the smallest of our ter-
restrial stations,” Beasing says.

Satellite’s PR machine would have us
believe that it is a huge phenomenon, but
when Sirius quotes the number of sub-
scribers it has, it includes unsold new cars
equipped with receivers and sitting on
dealers’ lots. Satellite radio is a growing
medium, and we should certainly moni-
tor its development, but we also need to
keep it in perspective.

Using The Internet

More people use the Internet to get
music now than ever before. When they
hear something they like on the radio,
they find it on the Internet and either have
it delivered electronically or use that in-
formation to go out and buy it on CD.
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“With 18-24-year-olds,
there’s absolutely no
question that radio is the
No. 1 place they go to get
information about new
music or to hear new
music.”

Jodie Renk
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Studies show that the Internet has be-
come an important delivery method for
new music among young people, but it’s
still radio where they hear about new
music first.

The choices on the Internet are so vast
that, unless you know what you are look-
ing for, finding good music is like look-
ing for a needle in a haystack. That's
where radio comes in. Radio does the
work of finding the good stuff.

Because the Internet has become such
an important delivery system for music,
it stands to reason that radio should be
streaming online. Most radio listening
happens in the car during moming and
afternoon commutes to and from work,
but more and more people are listening
to the radio at work. If your station is
streaming, someone sitting at his desk can
have you on all day.

People are using the computer for ev-
erything from trading messages with
friends and paying bills to doing tasks
for work and checking the news. They
might want to hear music while doing
these things, and chances are they are go-
ing to look for that music on the compu-
ter.

If your station is streaming, you have a
better chance of providing that music. If
your company is waiting for a way to pay
for the streaming or to make money off
it, you are missing an incredible oppor-
tunity. As Beasing says, “Your ratings go
up, and you charge more for your spots.
That’s how you pay for it.”

Compelling Content

The gadgetry that used to be reserved
for geeks like me is now part of the main-
stream. It is not unusual these days for
someone to be working on his computer,
text messaging on his cell phone, watch-
ing TV and listening to the radio all at the
same time.

“Time spent listening to radio has sub-
sided in recent years, but not to the ex-
tent you would think with all of this mul-
titasking going on,” Beasing says.

Radio used to be the only place for peo-
ple to hear new music, but it is now one
of many sources. That makes program-
mers’ jobs much more tricky. Radio is
competing for the audience’s attention
with all of these other players. It is still
winning the race, but to stay out in front,
it must supply compelling content to its
listeners.
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November 4, 2005 POWERED[]
W WK ARTIST TITLE LABELIS) POATS PLAYS AJ%%}%E Bt MEDIABASE
1 0 NINE INCH NAILS Only /interscope/ 2491 +84 121882 15 7mn
®
5 @ FOOFIGHTERS DOA (RCA/AMG) 2186 +271 102589 11 771 MOST ADDED
3 3 FALLOUT BOY Sugar, We're Goin’ Down (/s/and/IDJMG) 1932 -56 80321 25 64/0
ARTIST TITLE LABEL(S) ADDS
2 4 GORILLAZ Feel Good Inc. (Virgin/ 1917 - 113181 K} 68/0 COLDPLAY Talk (Capitol 927
4 5 311 Don't Tread On Me (Volcano/Zomba | abel Group) 1852 -94 80259 15 mn FALLOUT BOY Dance, Dance fIslana/DJMG) 18
7 o NICKELBACK Photograph (Roadrunner/IDJMG) 1782 +228 78746 13 53/2 LIVING THINGS Bom Bom Bom (Jive/Zomba Lalr! Group) 12
6 7 AUDIOSLAVE Doesn't Remind Me (interscape/Epic) 1685 84 73087 19 631 BLINK-182 Not Now (Geften/ 8
o WN Save Me Atiantic/ 162 298 65865 12 8501 WEEZER Perfect Situation (Geffen/ 7
8 i S YELLOWCARD Lights And Sounds (Capitol 7
" 0 FRANZ FERDINAND Do You Want To (Domino/Epic) 1373 +165 53163 1" 66/3 MY CHEMICAL ROMANCE The Ghost Of You (Reprise/ 6
12 @ DEATH CAB FOR CUTIE Soul Meets Body (Atantic/ 1367 +170 70354 13 60/2 COHEED AND CAMBRIA The Suffering (Equa{ Vision/Columbia) 6
9 T STAIND RightHere (Flip/Atlantic) 1294 40 57578 20 ago | MATISYAHU King Without A Crown (OF Music g
i1 @ KILLERS All These Things That I've Done {/s/and//IDJMG) 1288 +28 74020 18 5001
!‘ 14 @ AVENGED SEVENFOLD Bat Country (Warner Bros.) 1266 +114 46350 12 581
;18 @ STROKES Juicebox (RCA/RMG) 1217 +142 58318 5 64/3
13 @ DISTURBED Stricken (Reprise/ 1208 +53 45304 14 5011
22 @ SYSTEM OF A DOWN Hypnotize (American/Columbia) 1181 +247 62280 4 66/2
23 Q WEEZER Perfect Situation (Geffen/ 1155 +232 54238 4 6717
17 @ TRAPT Stand Up (Warner Bros.) 1110 +25 37803 16 48N M OS T
15 19 FOOFIGHTERS Best Of You (RCA/AMG) 1089 63 67129 28  66/0 INCREASED PLAYS
2 @ KORN Twisted Transistor (Virgin/ 1069 +91 42755 7 511 TST_A‘;'-
25 @ 10 YEARS Wasteland (Republic/Universall 936 +144 39576 19 392 ARTIST TMLE LABELS) B
. . . BLINK-182 Not Now (Geffen) +314
16 22 SYSTEM OF A DOWN Question! /4 ‘Columb, 31 -182 16 48j0
@ sl L 3 36908 0| o0 FiGHTERS D0 iACAAMG) +21
26 @ MY CHEMICAL ROMANCE The Ghost Of You (Reprise/ 914 +128 37332 4 6116 WEEZER Perfect Situation (Geffen) +232
19 25  WHITESTRIPES My Doorbell (Third Man/V2) 855 19 40942 16 511 NICKELBACK Photograph (ﬁﬂqdﬂlﬂﬂer//UJMG/ +228
32 €D  BLINK-182 Not Now (Geffen/ 837 +314 35945 2 g8 | SHINEDOWN SaveMe (Aranti e
@ . - . STAINO Falling /Flig/Atlantic) +201
27 COHEED AND CAMBRIA The Suttering (Equal Vision/Columbia) 173 +75 21590 8 58/6 OEATH CAB FOR CUTIE Soul Meets Body (Aintic) +170
29 @ STORY OF THE YEAR We Don’t Care Anymare (Maverick/Reprise/ 728 +68 20677 10 4501 FRANZ FEROINAND Do You Want To (Domino/Epic) +165
28 @)  DEPECHEMODE Precious (Mute/Sire/Reprise) 701 +24 53474 7 3500 10 YEARS Wasteland (Republic/Universal) +144
30 @ SEETHER Truth (Wind-up/ 647 +88 19452 7 391
3 @ JACK JOHNSON Good People (Brushfire/Universal) 546 +12 35023 17 28/0
34 @ 0.A.R. Love And Memories (Lava/ 481 +34 21875 6 36/4
37 @ OFFSPRING Next To You (Columbia) an +40 13983 4 28/0
48 @ STAIND Falling (Flig/Atlantic) 415 +201 14514 2 35/4
4 @ LIVING THINGS Bom Bom Bom (Jive/Zomba Label Group) 400 +64 11669 4 42112
43 €@ GORILLAZ Dare Vigin 385 +102 13650 2 354 NEW & ACTIVE
38 @ HIM Rip Out The Wings Of A Butterfly (Warmer Bros.) 394 +36 10959 5 251 THRICE Image Of The Invisible (Island//0/ME)
35 38  BRAVERY Unconditional (/sland/IDJMG) n -63 14889 9 34/0 Total Plays: 177, Total Stations: 18, Adds: 3
3 39  INSTITUTE Bullet-Proof Skin (/nterscope) 357 86 9595 13 31N ;Alll ;JIUT B% DTancT,SDan.ce //Séaéld‘/(ﬁMfé
. otal Plays: , Total Stations: 33, Adds:
42 @ MORNINGWOOD Nth Degree (Capitol) 350 +14 11170 5 30/a SLIPKNOT The Nameless (Boadrunner/DJMG)
46 @ MATISYAHRU King Without A Crown (OR Music/ 318 +87 28575 2 19/5 Total Plays: 151, Total Stations: 15, Adds: 1
40 42 DEFAULT Count On Me /TVT/ 315 7 13337 14 15’0 JACK'S MANNEQUIN The !thed Tape {Maverick/Warner Bros.)
) Total Plays: 151, Total Stations: 14, Adds: 3
@®  COLOPLAY Tak (Capitol 294 +99 24218 1 43127 | BLOODHOUND GANG No Hard Feelings (Repubiic/Geffen)
47 @ QUEENS OF THE STONE AGE Burn The Witch (Interscope/ 293 +73 7919 3 25/3 Total Plays: 149, Tota;} Stations: 10, Adds: 1
. . HINDER Get Stoned Universal)
39 45  TAPROOT Calling (Velvet Hammer/Atlantic) 283 -64 7983 18 14/0 Total Plays: 120, Total Stations: 10, Adds: 0
4 46  FRAY Over My Head (Cable Car) (£pic/ 254 -26 8145 15 150 ALKALINE TRIO Mercy Me (Vagrant)
50 €I MUDVAYNE Forget To Remember (Enic/ 240 +44 11195 8 120 }:itglupslﬁn 1;[5],0 TTotall“Stﬂti#s: i 233:” gM/M © Resctiv)
. ... Move (Toot, lusic Reactive,
45 48  DISTURBED Guarded (Reprise/ 232 -9 9262 18 6/0 Total Plays: 101, Total Stations: 8, Adds: 0
36 49  COLDPLAY Fix You (Capitol) 222 -167 6604 14 18/0 EXIT Don't Push (Wind-up/
@  HAWTHORNE HEIGHTS Niki FM (Victory) 219 +34 73 1192 Total Plays: 89, Total Stations: 8, Adds: 0
80 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Songs ranked by total plays
of 10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each : : i
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number SR ptllayllsls el R&R_repuners zre LD
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2005, on the web at www.radioandeecords.com.
Arbitron Ine.).© 2005 Radio & Records.

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable

Many sizes and colors available

Durable enough for indoor or outdoor use
Advertise your message in any color

PLASTIC
BANNERS

Call today for more information!
1-800-23 1-6074 www.rollasign.com

November 4, 2005 Radio & Records ® 61
www americanradiohistorv com


www.americanradiohistory.com

o ALTERNATIVE

November 4, 2005
4 Y A o

- i §
L]
(" RalsTIBMUSic.Gom ) Ameices 2sstTeting Aternatve Songs 12+ Alt Artist 0f The Week
: Ul For The Week Ending 10/26/05 i
%
- o !
Persons Men  Women g Artist: Blink-182 :
Artist Title (Label) TW LW Familiarity Burn 18-34 18-34 18-34 § Label: Geffen H
i
s oo i
. ! ! 84 3 . L
FALL OUT BOY Suger, We'e G Down /Sknd//MG) 403 404 88% 3% 331 3B 33 | 1 oo mi de 2l Greatest Hits, s in stores. One
GORILLAZ Feel Good Inc. Virgin/ 402 3m 9% 3% 397 388 406 | ! ,
FOO FIGHTERS DOA (RCA/RMG) a0t 398  se% 1% 393 36 391 |+ Of two previously unreleased
WEEZER Perfect Situation (Geffen/ 35 - 65% 8% 383 383 38 |, tracks on the record, “Not Now,
GREEN DAY Wake Me Up When September Ends fAgprise) 394 404 100%  45% 377 375 318 | = was the No. 1 Most Added song
FOO FIGHTERS Best Of You (ACA/AMG) 388 381 9%  43% 377 373 380 at the format two weeks in a row.
AUDIOSLAVE Doesn't Remind Me//nterscapa/?pic/ 383 3189 85% 21% 375 3.89 3.61 The other released track
MY CHEMICAL ROMANCE The Ghost Of You (Bapriss) 383 —  72%  13% 377 368  3.86 e run ’
KILLERS All These Things That I've Done fsend/iUMG) 382 383  91%  30% 370 360 379 Another Girl, Another Planet,

AVENGED SEVENFOLD Bat Country (Warner Bros.) 380 372 B2%  12% 365 355 375 was originally recorded by The

R ind- : 79 Y 29 I 344 7 KTER i |
SEETHER Remedy (Wind-up/ . 3.76 3 94% 32% 362 379 © The Replacements and a couple
DEATH CAB FOR CUTIE Soul Mests Body (Atiantic) 371 368  55% 9% 366 360 3712 ] : ,
NINE INCH NAILS Only (interscape) 368 368  88%  25% 367 341 394 of other artists. It also happens to SUDiS :
DISTURBED Stricken (Reprise/ 386 361 T% 7% 383 35 37 |, bethe theme song to Blink drum- .
SHINEMDOWN Save Me (Atlantic/ 365 351 67% 13% 358 347 , an | mer Travis Barker's show on MTV, Meet the Barkers. 3
10 YEARS Wasteland Haputilie;tinivarzal 364 358  53%  12% 363 344 388 % The whole album was sent to radio a couple of weeks ago.
SYSTEM OFADOWN Ouestmn'/Ameﬂcan/l.‘alumb/a/ 362 358 83% 21% 3.57 342 373 H There was no lead track for the project and the Alternative
SYSTEM OF A DOWN Hypnotize (American/Columbia)  3.58 - 61% __13% . 352 338 364 g L4 voally ch I I -
TRAPT Stand Up (Warner Bros.) 357 351 718%  18% s 325 315 | i panel aémocratically chose "Not Now™ as the sSingle. there
STAIND Right Here (Flip/Atianti) o 353 357 8% 35% . 348 _ 317 318 | I is no tour planned at this time. The band is on a little hiatus

¢

COHEED AND CAMBRIA The Suffering (Fqual Vision/Cotumbia) 3.52  3.46 53% 10% 348 3.38 3.60
311 Don't Tread On Me (Volcano/Zomba Label Group) 350 344 88% N% 346 342- 350
DEPECHE MODE Precious (Mute/Sire/Reprise) 3.50 3.37 43% 9% 3.30 3.08 3.54
FRANZ FERDINAND Do You Want To (Domino/Epic/ 348 352 8% 23% Ja, 332 3.47:

&

while some new projects are being developed.
Singer-guitarist Tom Delonge has started a band called An-
gels And Airwaves, whose debut album he describes as “a

R

NICKELBACK Photograph (Roadrunner/l0JMG) 344 362 9% 3% 330 309 349 monumental rock record for the new generation.” Look for that
COLDPLAY Fix You (Capital) . 343 310 % ¢ 22% 3427 335 350 band to emerge in mid-2006.

KORN Twisted Transistor {Virgin/ 338 323 52% 15% 3.30 324 3.39
WHITE STRIPES My Doortrell (Third Man/V2) 335 328 " 82% - 21% ¢ 328 <3.29° 328

Barker and singer-bassist Mark Hoppus have formed Plus
' 44, a vibe rock project that will use samples and beats, as
* well as female lead vocals on some of the songs. Look for

Total sample size is 330 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Tolal bum represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are

i N N ; § . . .« . . . .«
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant i that in 2006 too. But this is not it for Blink-182. They are still
to replace callout research. The resuits are intended to show opinions of participants on the the internet only. RateTheMusic is a registered trademark H . .
of RateTheMusic.com. The ATM system, is availabls for local radio stations by calling 818-377-5300. Rate TheMusic.com data is provided by | ; Under contract to Geffen, and a new Blink album is expected.

\ Mediabase Research, a division of Premiere Radio Networks. Y, g
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= WGRD/Grand Rapids, MI* KROQ/Los An g.ules CA* WROX/Norfolk, VA* WBRU/Providence, RI* KCNL/San Jose, CA* WJZ/Traverse City, M
PD: Jorry Tarrans PD: Kevin Weall OM: Jay Michaels PD: Seth Resler DM/PD: John Allers DM: Agril Hurley-Rose
THE RY DF A DEADMAN APD: Gene lmwom PO: Michgle Diamond APD: Sarah Rose APD: Rob Ayals PD/MD: Chad Barron
- oo M colbr tohate i % Ching THivcs 19 Fokiz eacman
Stations and their adds listed alphabetically by market WA roenvlle, - L — KQRX/Ddessa, TX P 1 CoLDPLAY
OM: Bruce Simel : 4 N0,
WEQX/Albany, NY WBCN/Boston, MA* WXEG/Dayton, OH* PD: Jeff Sanders SPI‘ISEEWANTS VNG PD: Michael Todd PD: Mal Diabio KJEE/Santa Barbara, CA KFMA/Tucson, AZ*
PO: Witlobee PD: Dave Weilington OM: Tony Tiltord APD/MD: Sul 25 GORILLAZ MD: Melanie Fiores PO: Eddie Gutisrrez PO: Matt Spry
MD: Nikki Alexander MD: Dan 0'Brien PD: Stave Kramer BLINK-18 ., MORNINGWDOD 0: Dave Hanacek 7 COLDPLAY
ECHO & THE BUNNYMEN BLINK-182 APD/MD: Boomer DAR. wtns/l.omswllu KY 7 oK DAR. 1 COHEED AND CAMBRIA 4 COHEED AND CAMBRIA
COLDPLAY 4 FRANZ FERDINAND OM: J.0. K mﬂm °¥=h°m= City, . MY MORNING JACKET YELLOWCARD
WH“UMMW Ny LIVING THINGS 2 STAIND Kumm'ﬂ"" e PO nﬂ:m.gmm anﬂ . n'.'.‘.'.'y'smm ,‘i‘é"&’.ﬂ'..‘ﬁ’.':&'.“l, VA COLDPLAY
7 KTCL/Denver, CO* 4 COLDPLA BLINK-182 1 MY CHEMICAL ROMANCE
e ”’&....B"’"“ WatZBurlinglon- Ll o ama Mé CRiNG Tes HAWTHORNE HEIGHTS el WTZSarasota, FL* KMYZ Tusa, OK*
Kt APO/MD: Kevin Mays APD/MD: Norl & 808 MARLEY VERIC CLAPTON PD: Ron Milier y
DARKNESS 1 STAIND 10 JACK'S MANNEQUIN QUEENS OF THE STONE AGE WMAD/Matison, Wi* WJRR/Orlando, FL* WRXL/Richmond, VA* AR, e
MATISYAHU T FALL OUT BOY OM; Mike Ferris DM: Adam ook OM: Bill Cahill STAIND
KTEG/Albuguerque, NM® FALL DT BOY gll)!dmrgg& . P Brad Savage o Lo PONE: Casey kot
0: 8ill g . : Leslio Scof . Rlek Ew o . " .
i e Fo o s g WSt ;e Oetorn by G| PRI pa s, -
MD: Aaron “Buck” Bumett WAVF/Charleston, SC* TS MO: Don Janizan LTHRICE 2 BLINK-182 KCXXRiverside, CA* PD: Rich McLaughiin PO: o  Comel
| S, O Sy por FALL OUT BOY No Adds oY tEGEN APTHD: By st e MARNEGUN bR
bty Sato 15 JACK' " Bl 185
20 BLACK REBEL MOTORCYCLE CLUB is, TN* SUBWAYS
st o LR oo | St | OB ol N dioane | oo
: nny Diana : : DARKNESS
o Hames 15 MY MORNING JACKET No Adds MD: Michas! Young N s COLDPLAY WINE Rochester, NY* RUALINE TR VeLLoweARD
g SEL!LEgS gFRTle STONE AGE 14 DEATH CAB FOR CUTIE msm m anckshu g, VA No Adds MY CHEMICAL ROMANCE IR PO: Joft Softolano HOT HOT HEAT
WCA alm Springs, 1" STRDKES KNDD/Sealtle, WA*
g WEND/Charlotte* APD/IID e e WPLAacksomville FL* WLUM Mitwaukeo, Wi* OW/PD: Thomas Michal 0AR. PO Phil Mamning
LIVING THINGS el 2 THRICE DM: Gail Austin FO-Ksany NeImEr 1 LIVING THINGS P ALILOLT WWDCWashington, DC*
ms-lm aniel PIG)MD cm Chamiey M1Dc% HEEgaAND T 9 STAIND KWOD/Sacramento, CA* No Adds PD: Rick S¢

. 7 KFRR/Fresno, CA* 0LD OM: Curtiss Johnson APO/MD: uonulhf L]
WJSE/Atlantic City, NJ* PO; Reverend A 1 POD. FALL OUT BOY E R PO: i Rotssan AL Do ot
PD: Seott Railly . APO/MD: Jason Squires 10 YEARS COLDPLAY MO: Hill Jo KORA/Springfietd, MO

COLOPLAY WKOX/Chicago, IL : Jason Squ 6 MY CHEMICAL ROMANCE OM/PD: Kristen Borgman
PD: Mike Stom EA [;’:RN1N 2 o0 — — 6 GORILLAZ 11 My CHEMICAL ROMANCE - Shad:)"wﬂlllll':u
. APDMD Jacont Jackson I WRZK/Johnson City* inneapolis, 5 COMMON SENSE ¥ .
WAEG/Augusta, GA* 1 GORILLAZ N Yo oo oY OM: Dave Hamition 1 LAST AMANDA KXRK/Sat Lake City, UT* s RS ilkes Sarm e
OM: Ron Thiomas KKPL/F1. Collins, CO FALL OUT BOY PD: Joti Callins DANKO JONES OM: Alan Hague STAIND PD: Chits Lioys
ED 1 D kinee WAGZ/Cincinnati, OH* OM/PO: Mark Caliaghan COLDPLAY No Adds PD: Todd Noker MD: James Mck
COLOPLAY WAQZ/Cincinnati, HOD: Boomer KEDJ/Phoenix, AZ* AP Corey O'Erisn . Ly
DEATH CAB FOR CUTIE e No Adds WTZR/Johnson City* . OM: Nancy Slevens MD: Artie Fufkin KPNT/St. Louis, MO WHITE STRIPES
e ML ""Y KMRQ/Modesto, CA D Yo 1 GORILLAZ PD: Tommy Mattera
KROX/Austin, TX* WJBX/FL. Myers, FL* tsit mm“ . DM: Max Miller MO: Robin Nash 1 FALL OUT BOY MO: Jett
OM: Jet Carrol PO: dobn Rozz AT PD/MD: Jack Paper e D BOY 1 JACK'S MANNEQUIN ATVl
P%: ¢ " Barslow mmgﬂam OH* MO: Jeh Zilo nin e go‘ﬁé&%%oAchMBmA COLDPLAY 1 VELLOWCARD wsFM/Wllmmginn NC
MD: Taby Ryan COLDPLAY LIVING THINGS WKR cuse, NY* ann Mike Kennety
5 S A°0: om taril VELLOWCARD LT D LIVING THINGS KBZ1/San Diego, CA° e 3 STAND
" Ga 8ls APDMD: Ti H I
WHES Batimors, MD" COLPLAY WXTW/EL Wayne, IN* KRBZKansas Cily, M0* WHTGMonmaih, M* KZONPhoenix, AZ* APD: Wik Hansen ooPLAr "
iy LIVING THINGS OM: Bill Stawart O Greg Borgen Mike Gavin e ND: Mike halren FiY-CEMCAL FOMANCE
MD n Virgin . PD: Don Walker o T APD/MD Brian Phillips Ma ~s',"A"1" wis 1 YouT) p WEEZER
QUEENS OF THE STONE AGE WARQ/Columbia, SC* 39 NINE INCH NAILS "'1 c"o"s" i 8 JACK'S MANNEQUIN 3 CoLoPLAY WY MORMING JCKET POWER
FALL OUT BOY PD: Dav Slewar 39 FRANZ FERDINAND O aRD 1 MATISYAHU UG ThiNGS BOB MARLEY UERIC CLAPTON WXSR/Tallahassee. FL POQWERED
i HAWTHORNE HEIGHTS 20 JoATH CAB FOR CUTIE | ELoweR BmEea o0 FALL OUT BOY it DN HeHor ' “EBIABAQE
. 3 1 \
Ll LS 2 FALL OUT 80 2 STORY 0F T AR WNFZ/Knoxville, TN® WXDXPitaburgh, PA" N el
APD: Phillp Kish COLDELAY el OLE A ZerD e KMBY /Monterey, CA* el ’,,‘J.“.(“,’v?,?&?,'.: o.CA 1 DARK NEW DAY I
MO: Dasren Gauthier . 19 BLOODHOUND GANG APOMD: Valerie Hale PO/MD: Kenay Allen MD: Vinnie Ferguson MD: Mareo Collirs 1 NONPOINT Monitored Reporters
COLDPLAY wwcnn/dl‘;olur'nhm OH 19 INSTITUTE et gALL 0UT BOY No Adds 4 LIVING THINGS
OM: Randy Malicy 13 AVENGED SEVENFOLD ML FALL OUT BOY WSUN/Tampa, FL* 94 Total Reporters
WRAXBimingham, AL* FO: Shayp Anhimip glavs 1 T ROMANCE oS
pretd N, ck Do 19 0STURSED KFTELatayotte, LA" WIZQMyrt Beah, SC WCYY/Portland, ME Ay rEMICAL ROWA 1 STROKES p—
MD: “,?éih-mw A 18 SEETHER PD: Sut P PO ar Mekinney WA MY AMERICAN HEART 1 SYSTEM OF A DOWN 80 Total Monitored
3 y e
COLDPLAY N
1 COREED ano camsnia Knuma“as - 18 30 SECONDS TO MARS FLLOUT B0Y. FALL DUT BOY L ggg/s;,b f”"""‘" CA* mwrllx/;m?: OH* 14 Total Indicator-
KQXR/Boise, 10* PD D“M ohorty 18 SYSTEM OF A DOWN wmw ewburgh, NY* KNRK/Portiand, OR* APD/':B‘M:::’XMM e -
s nd, 3 PD: Dan MeClintock -
OM: Dan MeCally D 1 WETZEESTRIPES KXTEALas Vegas, NV* And/v'e.v i) PD: Mark Hamilton 10 THRICE APD/IAs 'ff,mmh,,, Did Not Report, Playlist
PD: Eric Kristonsen B PO: Chri Ripley APD: Jaime Cooley 7 WEEZER )
WD: Jerem Smith WEEZER MY CHEMICAL ROMANCE RIS MD Biff Dunn 1 SPOON UC DS TE 2 FALL OUT BOY Frozen (1):
Q, ndds FRANZ FERDINAND BLINK-182 e FALL OUTBOY 1 KATE BUSH Hen 1 COHEED AND CAMBRIA WFXH/Savannah, GA
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TRIPLE A

JOHN SCHOENBERGER

Jjschoenberger@radioandrecords.com

PART Two Or A Two-PART SERIES

The AAA Of Triple A

Smaller-market programmers tell their stories

7 ast week we began coverage of the “Smaller But Profes-
~.. sional” panel conducted at this year’s Triple A Summit. In
Part One of this two-part feature the panelists addressed the
challenges of working with limited staffs and budgets, gave
their unique perspectives on choosing music and discussed
ways to tie in to or create major promotions with minimal in-

vestment.

This week we continue with Part Two, which
covers how small-market programmers fill out the
day’s airshifss, their relationships with the record
labels and when they find the time to reflect.

The session was organized and moderated by
KMMS/Bozeman, MT PD Michelle Wolfe, and
the panel included then-WNCS/Burlington, VT
PD Mark Abuzzahab; KMTN/Jackson Hole,
WY PD Mark Fishman; KTAO/ Taos, NM own-
erand PD Brad Hockmeyer; then-WUIN /Wilm-
ington, NC PD Mark Keefe; NRC Broadcasting
Regional Director /Programming and KSPN/
Aspen, CO PD Sam Scholl; and WQKL/Ann
Arbor, M OM Rob Walker.

Live Or Memorex?

Before Wolfe steered the conversation in a
new direction, an audience member asked each
of the panelists how many hours a day their sta-
tions are live. The number varies from station
to station, but clearly the ability to voicetrack and
automate plays a big role in each station’s abili-
ty to service its market.

Abuzzahab said WNCS has five air talents to
utilize. “The morning show is live with two peo-
ple,” he said. “Middays are also live, although
we do occasionally voicetrack, because that per-
son is also the promotions director. I am on in
the afternoons.

“In the evenings we are voicetracked, and we
have been automated for years during overnights.
We call the computer that does it RALPH, which
stands for ‘replaces all living persons here.”

Fishman said KMTN calls its overnighter
Otto, as in automation. “We have two full-time
jocks, one almost-full-time jock and three part-
timers,” he said. “We automate in various parts
of the day. T don’t think we are pulling the wool
over anyone’s eyes as to when we are live and
when we are voicetracked.

“The talent pool — or lack thereof — has a

“There are a lot of tricks
you can use to enhance
your station, even when
you are not live on the
air.”

Rob Walker

lot to do with it. It's hard to get the resources to
hire and develop someone and hard to find any-
one who is interested.”

Scholl said he is lucky that his station’s own-
ers believe in being live and local, but he also
said that it is difficult to come up with folks to
fill the slots.

“Keep in mind that in markets like Aspen and
Steamboat Springs, CO we don't have alocal TV
station, and the local papers report on things that
have already happened,” he said. “So radio is
the only immediate
source for news and
weather. We are their
source, so we are live
from 6am-7pm, even
on the weekends.”

Walker offered
some advice on keep-
ing up with what is
happening and ways L
to allow even automated delivery to adjust to
emergencies. “There are a lot of tricks you can
use to enhance your station, even when you are
not live on the air,” he said.

“We use something called Radio Voodoo that
takes voicemail from your request line and sends
it as a WAV file to your computer. You can then
use it when you are voicetracking a shift to give
the station more of a live feel.

“We also use Weather.com, which will send
text messages to your cell to keep you up on
weather alerts. We have contingency breaks that
we've cut in a holding bin, and we can use them
to react to a quickly changing situation.

“There is also software you can get to alter the
schedule from your PC at home. These are just
some of the ways to customize your on-air pre-
sentation even when you are automated.”

Radio & Records

Wolfe next directed the conversation toward
maintaining a relationship with the record labels,
but she first asked each of the panelists what
their new-music listening habits were.

To a man, they all said they wish they had
more time to devote to keeping up with new
releases and that they end up taking music home
to catch up. On average, the panelists said they
listen to 15 to 20 songs per week.

All the panelists said they prefer to get music
in CD form. It is OK to get it digitally at first,
but they want the actual CD too. The hard copy
usually has all the info they need for their logs,
plus it’s good to have as a backup in case any-
thing goes wrong with the computer.
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Walker told everyone about the Clear Chan-
nel Audio Distribution System, which is part of
the Next Gen service. It is a huge database of
music that any CC station can go to for the mu-
sic it needs. Wolfe pointed out, though, that nav-
igation on the system is slow and that everything
is notin it.

Bobby Leach at Clear Channel Music Servic-
es is the guy who makes sure your music gets
into the system; he can be reached at bleach@
clearchannel.com.

Communication Is Key

The other part of the equation is keeping a line
of communication open with the record labels,
as well as independent promotion folks. Almost
the entire panel said they usually end up talk-
ing to reps more than they should in spite of all
their other duties.

However, the panel members also said it was
important to maintain such relationships. Being
in a smaller market means they may not receive
the attention or support they'd like, so they have
to nurture their relationships with labels and
promoters to get what they can for their stations.

Fishman said, “I have found that it is a two-
way street in that area. It is important that I also
understand what the label reps go through and
gain insight into their goals. Sure, they want me
to play their records, but they also have many
other things we can partner on.

"I used to think it was an us-vs.-them situa-
tion, but coming to things like the Summit over
the years and getting to know the label folks has
opened my eyes to the whole process. I genu-
inely believe that they have the best interests of
my station at heart, as well the best interests of
their artists.”

“I like taking the calls too,” Wolfe said. “But 1
get very upset when
someone is working
me on something
that simply does not
fit my radio station.
Promotion people
need to make sure
they do their home-
work. When | am
conversing with
someone who clearly understands what 1 am try-
ing to do and therefore works music to me that
fits, it is a real joy.”

All the panelists said that e-mail is an effec-
tive tool to reach them and to help them under-
stand the label’s priorities.

Quiet Time

Another audience member asked the panel-
ists how they find time for creative reflection.
Scholl says that is a real problem. “I see myself
more as a fireman, putting out flare-ups,” he
said. "1 have very little time to brainstorm and
devote the energy I'd like to the creative things.
1 pretty much have to defer to the promotions
directors, who, unfortunately, have other respon-
sibilities too.”

Abuzzahab said, “As much as | hate to admit
it, I will often go into the office on the weekend,
and since 1 am not being pulled in a bunch of
different ways then, that is when I have a chance
to focus on one idea or task and think it all the
way through.”

Walker also feels that it is important to find
some quiet time. “I get in about 6am, and I find
I have a couple of hours to get things done or to
reflect on a project before it gets all crazy at the
office,” he said. i

From the audience, WXRT/Chicago VP/Pro-
gramming Norm Winer asked what kind of im-
aging and production smaller-market stations can
create with their limited resources. He seemed
surprised to hear that many of the stations repre-
sented on the panel do have the budgets and in-
clination to pay special attention to that area.

wWwWWwW americanradiohistorv com

“I look at the small-market
stations as the AAA of
Triple A. We develop many
of the artists early on, and
then three months later we
see them begin to pop up
on the larger-market
playlists.”

Mark Fishman

Wolfe said that she is lucky to have a produc-
tion guy at the station who has major-market
experience. “He just wanted to live in a cool
place,” she said. “He has great pipes and a cre-
ative mind, and he knows everything there is to
know about the production studio.”

Most of the other panelists said they hire out-
side voices to aid in their imaging. WNCS and
sister station WXRV/Boston use Jen Sweeney,
who is based in Boulder, CO, and Fishman said
KMTN uses Nicole Sandler. Plus, he said, art-
ists doing station IDs make a big difference for
a station like his in a market that size.

Final Thoughts

Wolfe brought up the subject of ratings. All
the stations have some kind of ratings data from
Arbitron, whether it's a published book or coun-
ty-by-county breakouts. All the panelists talked
about how the sample is very small for them and
how it can be skewed either way.

Wolfe said she also uses Eastlan, which she
thinks is very good, but the station only gets
those ratings once a year, so she has to live by
them, whether the results are good or bad.

All the panelists felt that, in a smaller market,
it comes down to having relationships with lo-
cal clients for advertising support. Keefe said,
“In our case, most of the spots on WUIN are lo-
cal, which took a while for the sales staff to ad-
just to.

“The other two stations in the cluster are
News/Talk and Classic Rock, which lean more
toward regional and national buys, which de-
pend more on ratings.”

Although most downplayed the relevance of
ratings, those panelists who are in rated markets
know how important it is for them to keep their
reporting status with R&R. In fact, all of them
felt that being a reporter makes a big difference
in their relationships with the label and artist
community. It puts them on the map when they
might otherwise be ignored.

As a final thought, Fishman summed up the
importance of smaller-market radio best when
he said, “1 look at the small-market stations as
the AAA of Triple A. We develop many of the
artists early on, and then three months later we
see them begin to pop up on the larger-market
stations’ playlists.

“But there will also be independent and re-
gional artists we support and are successful with
who may never make it to the big leagues — at
least not with their current release or early in
their careers.

“It is my understanding that most smaller-
market stations in other formats aren’t as adven-
turous as we are. That's too bad. I take pride in
being an early indicator of things, and that is
always the case with me and my compatriots on
the Triple A side.”

November 4, 2005 Radio & Records ® 63


www.americanradiohistory.com

TRIPLEA TOP 30

November 4, 2005 DLAS
W W s me e ER e VR MG MEDIABASE
1 1 DAVID GRAY The One | Love (4TO/RCA/RMG) 416 -23 21535 15 23/0 :
2 0 SHERYL CROW Good Is Good /A&M/Interscape) 395 +1 21306 14 23/0 Va %' ' e
4 e BONNIE RAITT | Wili Not Be Broken (Capitol) 355 +15 17843 13 20/0 MOS ADDED
5 0 COLDPLAY Fix You /Capital) 352 +22 16723 14 20/0 ARTIST TITLE LABEL(S) ADDS
3 5 NEILYOUNG The Painter (Reprise) 340 3 16837 9 2110 ;g:NMT:LTgYL;;;ISCNgtx::NW;I T“"“g‘/‘/z/:"’d%}"; g"”’" L2 2
. . ’ . . ogans /Islan
6 0 AQUALUNG Brighter Than Sunshine (Slightly Bigger/Red Ink/Columbia) 325 +11 16346 19 20/0 KT TUNSTALL Black Horse & The Cherry Tree fVirgin/ 9
7 o DEATH CAB FOR CUTIE Soul Meets BOdY {Atlantic) 287 +9 15751 8 211 JAMES BLUNT You're Beautiful /Atlantic) 2
8 o NICKEL CREEK When In Rome /(Sugar Hill) 275 +10 10866 14 1910 ERIC CLAPTON So Tired (Duck/Reprise) 2
n 9  TRACY CHAPMAN Change (Lava/Atlantic) 252 -6 14375 16 180 DESOL Bianco Y Negro [Curb/Reprise) 2
10 10 U2 City Of Blinding Lights finterscpe/ 246 A7 1211 21 180 g:gTETMDAETNT:;‘W: B“"g EYesz;:Y :{a/ke Up (RCA/RME) g
. . esert Sunrise (Flagship,
13 11 HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector) 237 -15 10697 10 1810 MIKE DOUGHTY Busting Up A Starbucks (ATORCA/AME) 5
14 @ FRAY Over My Head (Cable Car) /£pic/ 233 +17 11401 9 180
9 13 GREEN DAY Wake Me Up When September Ends (Reprise/ 219 -45 10965 15 15/0
20 @ TREY ANASTASIO Shine (Columbia) 217 +37 11504 3 201
17 @ JACK JOHNSON Breakdown (Brushfire/Universal) 211 +4 10503 4 211 M O ST
12 16 DAVEMATTHEWS BAND Dreamgirl (RCA/RMG) n -45 11558 18 15/0 . ;
16 17 JAMES BLUNT You're Beautiful /Atlantic/ 207 -2 10982 8 152 INCREA SED PLA YS
21 ) KT TUNSTALL Black Horse & The Cherry Tree (Virgin) 196 +26 9060 3 12 ke
22 G00GOO DOLLS Better Days (Warner Bros.) 187 +22 11553 4 15[ | AFSTTME LS NCREASE
26 @ SUSANTEDESCHI Tired Of My Tears (Verve Forecast/VM6) 156 +6 6480 6 141 TREY ANASTASIO Shine (Columbia) +37
25 21 DEPECHEMODE Precious (Mute/Sire/Reprise) 150 2 8151 4 90 BOB MARLEY Y/ERIC CLAPTON Siogans fsndIOUMG) 34
KT TUNSTALL Black Horse & The Cherry Tree (Virgin/ +26
19 22 VANMORRISON Stranded (Geffen/ 150 -33 7444 12 13/0 JASON MRAZ 0id You Get My Message? (LavayAtlantic) +26
18 23 ROLLING STONES Rough Justice (Virgin) 147 -40 9099 14 150 NICKELBACK Photograph (Roadrunner/i0JMG) +25
23 24  AMOS LEE Keep It Loose, Keep It Tight (Blue Note/EMC) 140 -18 6457 17 12/0 GREEN DAY Holiday (Reprise/ +25
28 25 MELISSA ETHERIDGE | Run For Life (/sland/I0JMG) 139 3 5219 2 16/0 | BLACKREBELMOTORCYCLE CLUB Ai'tNoEesy Way (RCAAME) +23
24 26 KEANE Bend And Break finterscope) 137 18 6362 12 110 gg;“g;g;;'ﬁ”s"‘é’f‘”’g’” Wamer o) +§§
. etter Days (Wamer Bros. +
27 2]  WALLFLOWERS God Says Notl.nng Back fInterscope) 136 -7 4937 7 1310 ERIC CLAPTON So Tired (Duck/Reprise) 21
- @ BLUES TRAVELER Amber Awaits /Vanguard) 125 +7 4792 4 1140
@ LEO KOTTKE & MIKE GORDON Sweet Emotion (/RCA Victor/RMG) 125 +7 6387 1 9/0
@ KATHLEEN EDWARDS In State (Zoe/Rounder) 109 +17 3063 1 9/0
23 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays M OS T
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number P LA YE D R E CUR R E N TS
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, TOTAL
Arbitron Inc.).© 2005 Radio & Records. ARTIST TITLE LABEL(S) PLAYS
T ) N . — | JACK JOHNSON Good People (Brushfire/Universal) 178
# 0H|NP|MA-Y§(']‘ TTRI(lI Who.Uld‘Ygou Thm'kol Was (Aware/Columbia) COLDPLAY Speed Of Sound (Capitol 175
NEW & ACTIVE e o v pons: 5 Adds: MIKE DOUGHTY Looking At The Warld From The... (ATO/AMG) 155
Yot Plays: 78";;‘;' szﬁfrfs 4 Adds: 1 SNOW PATROL Chocolate (A&Minterscape) 163
NICKELBACK Photograph (Roadrunner/IDJMG) 0.A.R. Love And Memories /Lava/ L S . 127
Total Plays: 105, Total Stations: 4, Adds: 0 Total Plays: 77, Total Stations: 7, Adds: 1 GREEN DAY Boulevard Of Broken Oreams (Reprise/ 101
FEIST Mushaboom (Cherry Tree/Interscope) | ERIC CLAPTON So Tired (Duck/Reprise) KEANE Somewhere Only We Know flnterscope) 98
Total Plays: 97, Total Stations: 13, Adds: 1 Total Plays: 76, Total Stations: 11, Adds: 2 ANNA NALICK Breathe (2am (Columbia) o
JAMIE CULLUM Get Your Way (Verve Forecast/Universal) I DAR WILLIAMS Echoes (Razor & Tie) JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 817
Total Plays: 35, Total Stations: 10, Adds: 0 ! Total Plays: 64, Total Stations: 7, Adds: 0 U2 Sometimes You Can't Make it On Your Own fnterscape) 82
DESOL Blanco Y Negro (Curb/Reprise) , AUDIOSLAVE Doesn't Remind Me finterscope/Epic) - : ;
Total Plays: 92, Total Stations: 10, Adds: 2 Total Plays: 63, Total Stations: 3, Adds: 0 Station playlists for all R&R reporters are available
- on the web at www,radioandracords. com.
Songs ranked by total plays
i I =
E <

“Mushaboom”
llew Thls Wteek I(TBZ KBXR. WXPK WEBK

KBCO WXRT WXPN WXRV WMMM WFUV
- WDET WFPK WTTS KENZ WDOD & more

-Touring All Fall with Broken Social Scene and Bright Eyes m .

-Solo Tour Sold Out ! x ﬁ
-Scanned 37,000 pieces (1,500 a week) W
-World wide scan number now= 300,000 www. listentofeist.com

64 ® Radio & Records November 4, 2005

www americanradiohistorv com


www.americanradiohistory.com

TRIPLE A TOP 30 INDICATOR

WK wen
1 1
2 @
5 ©
4 4
7 @
3 6
6 7
n ©
s ©
0 1
8 1
12 12
8 @
7 O
5 15
9 @
7n @
3 O
14 19
13 20
0 @
% @
1 @
7 @
% 25
18 2
- @
3 @
2 B
29 3D

November 4, 2005

ARTIST TITLE LABEL(S)

DAVID GRAY The One | Love (ATO/RCA/RMG)

NEIL YOUNG The Painter (Reprise/

DEATH CAB FOR CUTIE Soul Meets Body (Atlantic/

BONNIE RAITT { Will Not Be Broken (Capitol]

TREY ANASTASIO Shine (Columbia/

SHERYL CROW Good Is Good /A&M/interscope)

COLDPLAY Fix You {Capitol)

KT TUNSTALL Black Horse & The Cherry Tree (Virgin/

SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG)
NICKEL CREEK When in Rome (Sugar Hilj

HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector/
TRACY CHAPMAN Change (Lava/Atlantic]

JACK JOHNSON Breakdown (Brushfire/Universal]

JAMIE CULLUM Get Your Way (Verve Forecast/Universal]

DAR WILLIAMS Echoes (Razor & Tie/

FRAY Over My Head (Cable Car) (£pic/

FIONA APPLE 0’ Saitor (pic/

MELISSA ETHERIDGE 1 Run For Life /sland/IDJMG)

ROLLING STONES Rough Justice (Virgin/

DAVE MATTHEWS BAND Dreamgirl (RCA/RMG)

JAMES BLUNT You're Beautiful (At/antic)

JOHN MAYER TRIO Who Bid You Think | Was (Aware/Columbia)
BEN HARPER & INNOCENT CRIMINALS Michelle (Razor & Tie/
WALLFLOWERS God Says Nothing Back (/nterscope/

NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise (ATO/RMG)
GREEN DAY Wake Me Up When September Ends (Reprise/
AQUALUNG Brighter Than Sunshine (Slightly Bigger/Red Ink/Columbia)
LEO KOTTKE & MIKE GORDON Sweet Emotion (RCA Victor/RMG)
RYAN ADAMS & THE CARDINALS The Hardest Part (Lost Highway/
BLUES TRAVELER Amber Awaits (Vanguard)

M e
588 -8
555 +2
537 +16
526 -5
522 +68
517 -27
463 -45
454 +36
437 +4
423 -4
415 -28
400 -6
333 +35
323 +3
316 -1
298 +20
279 +24
2717 +39
276 -
269 -115
262 +3
252 +29
239 +1
232 +21
226 -2
219 -70
200 +13
199 +5
195 -47
190 -10

TOTAL

WEEKS ON  TOTAL STATIONS/
ADDS

e CHART

6086 15 36/0
6725 9 4110
6660 8 38/0
5783 13 38/0
6493 4 4312
4246 13 310
4159 1 32i0
4520 4 43n
5526 7 39/0
4030 16 3210
4238 14 2810
3374 16 310
3738 3 2712
4378 4 3an
3263 " 29/0
3172 12 24)0
3100 5 260
1572 3 25[0
3946 13 24/0
1346 16 19/0
2255 5 2011
1655 2 21
2677 4 2710
1944 ] 2110
2172 9 26/0
1818 10 12/0
1802 9 120
2395 4 2411
3792 6 250

544 i 20/0

47 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 10/23 - Saturday 10/29.

© 2005 Radio & Records

MOSTADDED"

ARTISTTITLE LABEL(S)

JOHN HIATT Love’s Not Where We Thought We Left It (Vew West/ 10

KATE BUSH King Of The Mountain (Columbia) 9
MIKE DOUGHTY Busting Up A Starbucks /4 T0/RCA/RMG) 7
BOB MARLEY f/ERIC CLAPTON Slogans (Island/ICLIMG) 7
WYCLEF JEAN & NORAH JONES Any Other Day /MSN.com/ 5
ERIC CLAPTON So Tired (Duck/Reprise) 4
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
KATE BUSH King Of The Mountain (Columbia/ +74
TREY ANASTASIO Shine (Columbial +68
BOB MARLEY f{ERIC CLAPTON Slogans fisland/i0JMG/ +54
ERIC CLAPTON So Tired (Duck/Reprise) +83
WYCLEF JEAN & NORAH JONES Any Other Day (MSN.com/  +51
MELISSA ETHERIDGE | Run For Life fisland/DJMG) +39
DAVE MATTHEWS BAND Everybody Wake Up (RCA/RMG) +38
KT TUNSTALL Black Horse & The Cherry Tree (Virgin/ +36
JACK JOHNSON Breakdown (Brushfire/Universalt +35
JASON MRAZ Did You Get My Message? (Lava/Atiantic/ +34
SYNDICATED
PROGRAMMING
Added This Week

World Cafe — Dan Reed 215-898-5677
No adds reported this week

Acoustic Cafe
BRUCE COCKBYURN King Kong Goes To Tallahassee

—Rob Reinhart 734-761-2043

ADDS

7 N
WEBK/Kitlington, VT WYEP/Pittsburgh, PA KRSH/Santa Rosa, CA* WRNX/Springfield, MA*
DM/APD: Mnch Terricciane PD: Rn:amary WO sch PD/MD: Pam Long PD: Donnie Moarhouse
FEIST MD: Mike § BB MARLEY i1 I/ERIC CLAPTON DEANA CAR™ER
SOEPHEN KELLOGG & THE SIXERS ?{‘Q'X"é’" M&')‘ALW R BRI DENEN
9 0 P ; HEN KEL | H B
Stations and their adds listed 3/ﬂ/laﬁﬂfll.‘a//}' by market BLACK REBEL MOTORCYCLE CtLUB MY MORNING JACKET REDWALLS ALANIS MCRISSETTE
AGIC NUM
WAPSIAkron OH KMMS/Bozeman, MT KBCO/Denver, CO* WFPK/Louisville, KY )
PD/MD: Bill 6 DM/PD: Michelle Wolfe PD: Scott Arhuugh DM: Brian Conn WCLZ/Portland, ME DMX Folk Rock/Satellite KCLC/St. Lowis, MO
1 DAVE MmHEws BAND No Adds MD: Mark Al PD: Slat_:‘y Dwen PD: Herh Ivy DM: Leannu Vmce H  Beionind
JASON MRAZ N B MARLEY ERIC CLAPTON FEIS M e MD: Dave D: Shave Chavowth
1 BRI CLAPTON 3 0AR DAVIO GRAY JAMIE CULLUM B0B MARLEV H/ERIC CLAPTON eve Chenowe
1 TEDDY THOMPSON & RUFUS WNCS/BU"mulon - SOUTHLAND 19 THEY ANASTASIO.
WAINWRIGHT D ZabiNoms KATE BUSH Music Choice Adult Alternative/Satellite s
anézmh Canfield I"'{)DEJU/YDAEJ;%:' Mi OEPECHE MODE KINK/Portland, OR* PD: Liz Opoka
KNBA/Anchorage. AK e MD; Martin Bandyke ) . PD: Dennis Constantine AR
DM/PD: Loren Dixon Cod, 2 MIKE DOUGHTY WMMM/Madison, WI KT TUNSTALL WIVI/St. Thomas
MD: Danny Preston WMW/ /Cape Cod, MA 2 JOHN HIATT ED-flomiTesbeg 1 BOB MARLEY {/ERIC CLAPTON Sirius Spectrum/Satellite DM/PD: Jon Peterson
BONNIE RAITT Fion 2 ERIC CLAPTON MD: Gabby Parsans PD: Gary Schosnwetter 3 DEPECHE MODE
B%AS';AEAI(Y)S 2 BOB MARLEY f/ERIC CLAPTON %%‘n'y/gonsawu:m NH* g ?EMENOBRA BANHART
. a Marsha
WN ilte, VA KRVI/Far KTCZ/Minneapolis, MN an 1 WEEN A
WOKL/ART Arbor. M1 om-'}:‘,{%’,‘:ﬂ,‘.’.ﬁe“'"e DM: Mike gﬂlg Dog” Kapel PD: Lauren MncEeash “;'},ocg';;;gmm,c REIon 1 JAMIE CULLUM KFMU/Steamboat Springs, CO
DM/PD: Roh Walker PD: MwhnelF"end PD: Ryan Ke APD/MD: Mike JOHN HIATT GEORGE HARHISON /M0 Aokl Wnn
MD: Jaz Tup MD: David Black 1" OAVE MAWHEWS BAND VAN MORRISON MIK
LG OTTRe & MKE GORDON PRGN Shom scene Ha hdds OHHAT
2 6AR  — 5 BLACK REBEL MOTORCYCLI’ cLUB WDST/Poughkeepsie, NY XM CafefSateliite
2 NICKELBACK 5 WYCLEF JEAN & NORAH NES KOZT/Ft. Bragg, CA | WZEW/Mobile, AL* DM: Greg Gattine ' PD: Bill Evans
| ? g}\vﬁwﬂgamug 6JACK | PD: Tom Yates DM/PD: Tim Camp PD: Jimmy Butf MD: Brian Chambertain KTAO/Taos, M
KSPN/Aspen, CO | 1 Susan cowsiLe AMOS e e Moo e e " s
PD/MD: Sam Schell | 4 JOHN FOGERTY DEATH CAB FOR CUTIE KEXP/Seattie, WA MD: Paddy hae T
No Adds WDOD/Chattanooga, TN* 4 JOHN FOGERTY JASON DM: Tom Mara [ "5 JomN AT
| OWPD: Damny Howara 4 JOHN FOGERTY | JAMES i KSQY/Rapid City, SD | PD: Kevi Cole & SHANNON JCNALLY
. D: Brad Steiner /MD: Chad Carisol D: John Richards i
DWMZGS%A‘;L"JL""I GA 13 BETTER THAN EZRA WEHM/Hamptons, NY WBJB/Monmouth, NJ I No Adds " MD: Don fates. t
PD: Michefle Engel SPIN DOCTORS P% BLrlan Cuss?mve gm: irom grennan (S)JNEKR|\LI rL.|0(3I|\é . | KWMT/Tucsan, AZ
- Chri auren Stone D: Rich Robins KKERVIL RI ucsun, AZ*
s e 2 ROLLING STONES APD: Leo Zaccar'l"' KTHX/Reno. NV* SERA CAHOONE | DM/PO: Tim Rechards
AT THEWS BAND WXRT/Chlca o, IL* 1 KATE BUSH MD: Jetf Ras| PD: Rab Brooks MACKLEMORE APD/MD: Blak.: Rogers
| R o e | e cueron S | P i e st e
N BRETT OENNEN |
i 4 JOHN HIATT
I'J(&sﬂtkgasr'rm ™ R A On WWVV/Hilton Head, SC KPIG/Monterey, CA CALEXICO WIRON & WiNe I KMTT/Seattle, WA* | it Plai
PD: Jody Denberg MIKE DOUGHTY OM: Susan Groves DM: Frank Caprista DM/PD: Chris Ma W)_(PK(Whn» Plains, NY
| m)n s.luys;:am:n«ﬁnss | KT TUNSTALL | Pg:GeneJMurrgl(l) PD/MD: Laura Ellen Hopper APD/MD; Shawn Stewan :%%3-‘3:5"3’?&".:1
N R e A S i T L
| S s L tenit, W0 | zown | 2 it o ez o1
APD/MD: Je!! Sweatman KSUTAgnacio, CO . 5 ST OM: Will Stantey )
. FEIST 1 WRLT/Nashville, TN | PD: Tim Schaefer WUIN/Wilmington. NC
WRNR/Baltimore, MD JAMES BLUNT | NB: Sasia Camar Roano: hew Hatle ¢ | KPRI/San Diego, CA* I 7 DRew e et
. Bol augl : Rev. Ket 0es '
APD/MD: Alox Coftright JASON MRAZ | "5 BUDDY GUY fTRACY CHAPMAN | 2w | OM/PD: Bob Burch 7 BB KING #/BILLY GIBBONS e e Gam
3 BOB MARLEY #/ERIC CLAPTON 5 MAGED PARKER 1 JARS OF CLA 10 DESOL 7 KATE BUSH
| WCBE/Columbus. OH | 3 ROSIE THOMAS SSAN TEERCHI ; JACKSONBROWNE {
M: Tammy Allen IL
WTMD/Ballimors, MD PD: Dan Mushalko WTTS/Indlana olis. IN* KFOG/S i . i
) an Francisco, CA 7 MARAH
| IlPl)/M\})E m;:(‘g[H'Ed\:nsnaws Vasilikos MD: Maggie Brennan PD: Brad Holz . { %ngmesm!;l:gﬁ ks PD: Da‘id Benson | 7 RYAN ADAMS & THE CARDINALS
3 hINE UBHTY AP S BT " B R e e | wNCW/sgindale, NC I
3 SON VOLT N indale, _
KLRR/Bend, OR S VCIE AN NO At ONES i KATE BUSH DM: Edlen Plirrmann poweren[:3]
AP0 Dot o | 3 RANDY 8 THE BLOODY LOVELIES POIMD. ek - i KPND/Sandpoint, ID APOIND: y
: Dori Donoho arl I ishman int, : Martin Andesson
ERIC CLAPTON 3.LINDA PERRY 7 BOB MARLEY TERIC CLAPTON wng:/a',“%""fa’“m“" MA PD: Diane Michaels TREY ANASTASIO M EIHABASE
WYCLEF JEAN & NORAH JONES 3 DAVE MATTHEWS BAND o oo e APD: K.T. Rain KATE BUSH
WMWV/Conway. NH 1 JOHN HIATT 'y Memp MD: Norm McBride SUPERGRASS
) R PD/M: Mark Johnson 1 MAGIC NUMBERS MIKE DOUGHTY CHOCOLATE GENIUS INC.
KRVB/Boise, ID U] 1 KATE BUSH v Bicsy JOHN HIATT JOHN CA” “Monitored Report
DM/PD: Dan McColly AL 1 MIKE DOUGHTY KATE BUSH DIRTY DOZEN BRASS BAND SR L
MD: Tim Johnstone j H AGIC NUNEERS BOB MARLEY V/ERIC CLAPTON O KikaacK
JACK JOHNSON 4 ERIC CLAPTON KTBG/Kansas City, MO . . KBAC/Santa Fe, NM MARK O'CONNOR 70 Total Reporters
4 SINEAD 0 CONNOR PD: Jon Hart D"ﬁ&gﬁg:’%‘:ﬁ;"ma' PA PD/MD: Ira Gordon [F;%ILDKIE(L)I[‘; e
. TE BUS| MD: B : 2 KATE BUSH i
va?%ig::f:h? HA 4 SON VOLT M ’gﬁéﬂgﬁ% PD: Bruce Warren SON VOLT MICHAEL HOLLAND 23 Total Monitored
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TRIPLE A

When your playlist is chock-full of
new releases from icons like Neil
Young, Eric Clapton, The Rolling
Stones, Sheryl Crow and Depeche
Mode, music meetings become a
With blessing and a curse. They’re a bless-
. g ing because it’'s a pleasure to intro-
; Margot Smith duce so many quality releases from so
MD, WZGC (Dave-FM)/Atlanta many important artists, but they’'re a
) curse because of the limited nature of
a currents list. # Then a song comes along that makes the
decisionmaking process easy. “Stitched Up,” the new col-
laboration between Herbie Hancock and John Mayer, is
one of those songs. It has an instantly infectious groove,
instantly perfect tempo and instantly recognizable voice,

A and it instantly gets the attention of Dave-FM’s listeners.
It's the kind of song that sticks in their heads for days. They call us
about it, write us about it, seek us out at events to ask about it and
always want to know where they can buy it. The reaction has been
unbelievable! # Hancock made some wonderful choices about who to
record with on his new CD, Possibilities, but the work with Mayer
stands out. It’s apparent these two have a lot of studio chemistry and
bring out the best in each other. Mayer delivers a side of his creativity
we haven't heard in a long while, and Hancock introduces his talent
to a whole new set of listeners. We predict a Grammy and a long life
on Dave-FM for this song.

David Gray holds at the top of the
monitored chart again this week.
The entire top 10 pretty much remains
stationary, with Sheryl Crow, Bonnie
Raitt, Coldplay, Aqualung, Death Cab
For Cutie and Nickel Creek all bulleted
... Several new tracks are knocking on
top 10’s door, including The Fray, at §.

12*; Trey Anastasio, at 14*; and Jack

Johnson, at 15" ... Other projects making gains include KT Tunstall,
Goo Goo Dolls and Susan Tedeschi ... Leo Kottke & Mike Gor-
don and Kathleen Edwards debut ... On the Indicator chart, Gray
holds at No. 1, Neil Young remains at 2*, Death Cab move up to 3*,
Anastasio is now top five, Tunstall jumps 11*-8*, and Tedeschi is 9*
... Other gainers include Jamie Cullum, Fiona Apple, Melissa
Etheridge, James Blunt, Ben Harper and The Wallflowers ... Keep
an eye on Brandi Carlile, Feist, John Mayer Trio, Dar Williams
and Nickelback ... In the Most Added category, John Hiatt brings
in the most first-week adds, with 16. Bob Marley f/Eric Clapton grab
11 total adds, and Kate Bush gets 10 adds ... Also having a good
week are Mike Doughty, Eric Clapton, O.A.R. and DeSol.

— John Schoenberger, Triple A/Americana Editor

e

RN e = A

P -

PR —

st

/ g

RTIST

OF THE WEEK

armist: Jamie Cullum

LageL: Verve Forecast/Universal

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

It 1s amazing to me how many young
artists today have been profoundly in-
fluenced by the music of previous genera-
tions. The usual modus operandi is to dis-
card everything your parents or grand-
parents liked musically and go off the
deep end of rebellious expression, but
Jamie Cullum is a perfect example of
someone who's taking
what has come before
him and reinterpreting
it in a modern way.

Cullum was raised in
the English county of
Wiltshire (near Stone-
henge). He studied mu-
sic, film and media at
Reading University. It
was during this time
that the self-taught pia-
nist and singer-song-
writer began to perform
as a solo artist and with the Berkshire
Jazz Orchestra. With his own money,
Cullum cut a demo that he began to sell
at his shows. It wasn't long before a buzz
began to develop about this young, engag-
ing performer, and he headed to London
to try his hand at a professional career in
music.

Cullum eventually recorded his debut
album, Pointless Nostalgic, and as his re-
nown grew, he signed with Verve and re-
corded Twentysomething. With his blend
of old and new material, coupled with
lively stage antics akin to those of a rock
star, Cullum is now a huge success
around the world. Twentysomething
ended up selling 2 million copies world-
wide — 400,000 in the U.S. — and
Cullum was nominated for a Grammy.

You'd think that, with all this success,
coupled with two years of nonstop tour-
ing, Cullum would want to regroup for a
while, but not long after he got home from
his last tour he was in the process of writ-
ing songs for his next album. “I was ready
for 1t,” he says. “The only way you get the
energy to tour the world and do all the
hard work is to love the music you make.”

Once he got going, things came to-
gether pretty quickly. Although Cullum
still uses his jazz influences as part of his
musical foundation, the material for the
new album is more personal. In fact, the
majority of the 14 songs
on Catching Tales are
originals.

Producer Stewart
Levine was involved
again, and once the pair
entered the studio
Cullum says things pro-
gressed very quickly. In
| fact, much of the mate-
rial was recorded in a
live setting, capturing
some of the energy and
spontaneity Cullum is
known for in his live shows.

“Songwriters often talk about how
songs are caught or grabbed out of the
ether,” says Cullum. “This was clearly
the experience for me during the first
three months of this year. What solidi-
fied this was the way the album was
recorded. It was done quickly. We
caught the tracks in a net and trapped
them in a CD.”

Standouts include such originals as
“Get Your Way,” “London Skies,” “Mind
Trick” and “Photograph,” along with
some interesting covers such as “Catch
the Sun” and “I Only Have Eyes for You.”
Cullum has just completed a brief show-
case tour in the States and is in the midst
of an extensive radio, television and live-
performance schedule in the UK.

REPORTING STATION PLAYLISTS

www.radioandrecords.com

66 ® Radio & Records November 4, 2005

www americanradiohistorv com


www.americanradiohistory.com

AMERICANA TOP 30 ALBUMS
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2 B ey ey o AMERICANA SPOTLIGHT
1 1 DELBERT MCCLINTON Cost Of Living (Vew West/ 625 12 9041 | By John Schoenberger
2 2 RODNEY CROWELL The Outsider (Cotumbia) 564 " goo7 | Artist: Ryan Adams & The Cardinals
3 €  JAMES MCMURTRY Chidish Things (Compadre) 538 +12 57y | -Abel- LostHighway
4 4 BILLY JOE SHAVER The Real Deal (Compadre) 427 13 3834 We all know that Ryan Adams likes to drag his musical muses in many different directions, but
6 o JIMIAIE DALE GRBAGRE Corg b Back /A i | like him best when he veers toward his country influences. With
X S & Ly Jacksonville City Nights, named for his hometown, Jacksonville, NC,
" Q JOY LYNN WHITE One More Time (Thortch Recordings) 370 +50 1226 Adams stays pretty close to the center line of traditional country music.
y Produced by Tom Schuck, this album is the second in a trilogy of
10 0 SUSAN TEDESCHI Hope & Desire (Verve Forecast/VMG) 366 +35 1743 releases scheduled for 2005, The first was Cold Roszs, which saw
7 © ™ 0'BRIEN Combread Nation (Sugar Hil 358 +21 3346 Adams and his new band, The Cardinals, tackle a sound that is clearly
inspired by the likes of Neil Young and The Grateful Dead. This time
| 6 9  BONNIERAITT Souis Alike {Capitol 354 -3 2310 around Adams is referencing the greats from the world of honky-tonk
| 8 D MARTYSTUART... Souls' Chapel (Suceriatone/Universal South) 335 +4 2524 ad (5o [allads! Biiads'iS Aliays HE CASE.TEMANES tHEsE
touchstones and morphs them into a distinctive sound that is creative and personal. I like “A Kiss
I 1 @ SOUTH AUSTIN JUG BAND Dark And Weary World (Blue Corn) 316 +19 2045 | Before | Go,” “The End,” “Dear John” and “The Hardest Part.”
|
9 12 SON VOLT Okemah And... (Transmit Sound/Legacy) 303 -28 7418
| AMERICANA NEWS
13 1&  NICKEL CREEK Why Should The Fire Die? (Sugar Hilll 301 -7 5311 ) . ) . ) . .
Smart Choice Music, dedicated to Americana, roots and country music, has justdebuted online.
16 @ RYAN ADAMS... Jacksonville City Nights fLost Highway/ 292 +8 1570 Besides selling a wide range of CDs and merchandise, Smart Choice Music has an eye to the future,
i offering digital downloads to encourage shoppers to sample new music. Check it out at
= VR DR el T Wy 2 2 10504 www.smartchoicemusic.com ... AmercanaRoots.com co-editor Ray Martinez’s weekly podcast was
19 @ NEIL YOUNG Prairie Wind (Reprise/ 287 +24 1674 | added to the iTunes podcast directory at the beginning of October. It is featured on the opening
screen of iTunes under the “New & Notable” section ... U2, Foo Fighters, Norah Jones and Jerry Lee
18 17 PIETA BROWN In The Cool (Vally) 263 L 2300 1 | eyis are among the acts who will perform on the CBS special / Walk the Line: A Night for Johnny
17 13 JOHN HIATT Master Of Disaster fVew West/ 258 -9 g484 | Cash. The show will air Nov. 16, two days before the Cash biopic Watk the Line opens in theaters.
y : Among the other artists set to perform Cash’s songs are Sheryl Crow, Alison Krauss, Kris Kristofferson,
14 13 ADRIENNE YOUNG The Art Of Virtuz (AddieBelle) 254 45 7855 | pwight Yoakam, Martina McBride and Brad Paisley, as well as Shooter Jennings, who portrays his
20 20 ELIZA GILKYSON Paradise Hotel (Bed House) 253 3 4302 late father, Waylon Jennings, in the movie ... Amer/can Road, a new §ynd|catgd Amerlgana r.ad|o
show, launched on Oct. 28. Hosted by Dan Gallo, it showcases new music and will feature interviews
23 21 WOODYS Telluride To Tennessee (ladependent) 249 1 1642 with bands and individuals making the music. For more details, log on to www.american
roadonline.com ... Bobby Bare got the Entertainer of the Year trophy at the Reunion of Professional
26 JERRY DOUGLAS The Best Kept Secret (Koch, 246 26 899 . . [
@ S The Best Kept Secret (Kocl) * Entertainers’ 18th annual awards banquet, held Oct. 20 in Nashville.
29 @ PATTY LOVELESS Dreamin’ My Dreams (Epic/ 243 +32 1186 g
25 @ NORTH MISSISSIPPI ALLSTARS Electric... /ATO/RMG) 232 +9 1985 MOSTA DDED
ARTIST TITLE LABEL(S) ADDS
27 @ JEFFBLACK Tn iy (Duatone 21 15 A0BB | \NTgy MCCLAIN TimeSweetened Lies (0PA) 7
@ K. GORDON 0 Come Look At The Burning (Crowwille Collective) 231 +46 gpp | DAVIDHOLT Letit Side (High Windy/ §
HONEYBROWNE Something To Believe In (Compadre/ 6
22 27 STEPHEN BRUTON From The Five {New West/ 230 -23 4 MERLE HAGGARD Chicago Wind (Caprtal 6
| A - ) ) JERRY DOUGLAS The Best Kept Secret (Koch/ 5
24 8 BUSIEEStERAfamay) el 12 1531 | B0BBY BARE The Moon Was Blue (Duattone) :
2 29 TWO TONS OF STEEL Vegas fPalo Duro) 216 38 5891 | DADDY At The Women's Club (Cedar Creek) 4
HIGHWAYMEN The Road Goes On Forever: 10th Anniversary Edition (EMY/Capitol) 4
28 30  BOBDYLAN No Direction Home: The Soundtrack {Legacy/ 189 -23 1338 RONNIE BOWMAN Better All The Time /Koch/ 4
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated STONEY LARUE The Red Dirt Album (Smih] 4
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. SUSAN COWSILL Just Believe It Blue Corn) 4
For more information please visit www.americanamusic.org. ONE LEFT Songs From The Wound (Shut Eye/ 4
© 2005 Americana Music Association. VARIOUS ARTISTS For A Decade Of Sin: 11 Years Of Bloodshot Records (Bloadshot/ 1)

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

Dan Turner, Vice President
Programming Services
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Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033  Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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CHRISTIAN

KEVIN PETERSON

kpeterson@radioandrecords.com

New Christmas Music

Some soon-to-he classics

ith Thanksgiving less than three weeks away, you may be
preparing to play Christmas music on your station, and this
week we’ll preview some of the new music out for this year. In
addition, Troy Research has provided a list of the best-testing

Christmas songs.

If you're looking for new Christmas music to
play this holiday season, there's plenty. Try Steven
Curtis Chapman’s All I Really Want for Christimas,
which he talked about in the 9/30 issue of R&R.
The first single will be the title cut.

MercyMe’s new Christmas album is called The
Christmas Sessions and features the single “Joseph'’s
Lullaby.”

Belicve is the first Christmas album from Natalie
Grant, and the single of the same name is the fo-
cus.

Riki Michele, a founding member of the Chris-
tian alternative band Adam Again, produced and
performs on Conie Let Us Adore Him: Christmas Clas-
Sics.

WOW Cliristmas Green includes 30 songs on two
discs from some of the biggest names in the indus-

If you like a little more rock in your Christmas
stocking, Tooth & Nail's Happy Christias, Volume
4 includes 14 holiday songs with an edge from var-
ious Tooth & Nail artists.

Essential Records” Come Let Us Adore Him: A
Clhiristimas Worship Experience includes 12 songs from
various Provident Label Group artists.

Fervent Records has released Absolute Favorite
Christmas for Kids, which includes 12 Christmas fa-
vorites performed by kids, for kids.

Winter Wonderland

Winter Wonderland is the new Christmas album
from Point Of Grace. Group member Denise Jones
remembers recording the album in the heat of the

summer, but says, “From the downbeat of it to the
end, you hear Christmas. Carl Marsh did all of the
string arrangements, and when you‘ve got the Lon-
don Symphony and they start in on ‘It's the Most
Wonderful Time of the Year,” you can't help but think
Christmas, no matter what the weather is like out-
side.”

Jones says that nine of the 10 tracks are traditional
Christmas songs, but there is one original. “We love
the Christmas classics,” she says. “Thatis something
that we always want to do on our Christmas records.
If you look at our Christmas Story album from 1999,

4

7 t s 4

nk’

Point Of Grace

we tend to pull a lot of classics out. But Scott Krip-
payne wrote Let There Be Light," and he played it
for us while he was out on tour with us this spring,
and it was the perfect original Christmas song for
us to record.
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CMB Joins R&R For Summit

Dawson McAllister added too

With the R&R Christian Summit only five weeks away, exciting addi-
tions to the lineup keep on coming.

Christian Music Broadcasters has teamed with R&R to help promote and
market the summit, which takes place Dec. 8-11 in Nashville at the Marriott at
! Vanderbilt University. Al CMB members will receive a

i discounted $250 registration rate for the Summit.

McVay Media President Mike McVay's session, “Great
Promotions Without Breaking the 8th Commandment (How
has added panelists Gunnar
Nelson, Daniel Anstandig, Doug Harris and Sue Wilson.
Nelson, son of the late Rick Nelson, is co-host of Lifetime
Radio’s morning show and a member of the pop group
Nelson, Anstandig is McVay Media’s VP/Contemporary
Christian and Adult Formats, Harris is President of Creative
Animal International, and Wilson is PD of WFHM/Cleveland.

Nationally syndicated radio host, author and youth
evangelist Dawson McAllister will join Sonicflood and
deliver the message for Sunday worship. McAllister's DM Live is a call-in show
designed to meet the needs of teenagers and young adults. It is heard on over
200 radio stations nationwide and is currently expanding to mainstream CHR/
Pop stations. His books and youth manuals have sold over a million copies.

Go to www.radioandrecords.com and click on “Conventions” for the complete
Summit agenda and registration and hotel information.

Dawson
McAllister

T
-
Christmas Past
Earlier this year Troy Research tested over 400 Christmas songs that
have been played on various Christian music stations around the coun-
try. The survey asked 4,850 people age 13-64 for their opinions, and
. here is their top 20. The average score is based on a 1-5 scale.
f Rank ARTIST Title Familiarity Average Score
1 4 HIM A Strange Way To Save The World 70% 4.26
2 AMY GRANT Breath Of Heaven 79% 4.24
3 CHRIS RICE Welcome To Our World 72% 4.23
31 4 MICHAEL W. SMITH Reve Du... 78% 4.19
5  MICHAEL W. SMITH Christmastime 79% 413
6  MERCYME O Holy Night 91% 411
7 MICHAEL W. SMITH Welcome To Our World 72% 4.10
8 MERCYME What Child Is This? 92% 4.09
9 STEVEN CURTIS CHAPMAN This Baby 64% 4.08
10 POINT OF GRACE O Holy Night 91% 4.07
11  SELAH Light Of The Stable 58% 4.06
12 NEWSONG The Christmas Shoes 89% 404
13  POINT OF GRACE When Love Came Down 62% 3.98
14 STEVEN CURTIS CHAPMAN Christmas... 69% 3.97
15  POINT OF GRACE Hope Is Born Again 63% 3.96
16  POINT OF GRACE Emmanuel God With Us 74% 3.95
17  NICOLE C. MULLEN Lamb Of God 59% 3.94
18 4 HIM The Best Gift Of All 75% 3.93
19 STEVEN CURTIS CHAPMAN Our God Is With Us  62% 3.90
20  BING CROSBY White Christmas 98% 3.89

“John David Webster, who is going to be on the
Christmas tour with us, has an amazing voice, and
he knocked the socks off this song, so he recorded
it with us. Tjust love it, and I think other people are
going to love it.”

Michael W. Smith also makes a guest appearance
on the album, but you won't hear his voice. “Michael
plays piano on the song ‘All Is Well,” Jones says. “We
had been doing that particular song for the last three
years on Michael's Christmas tour. Every night it was
like the song of the night. Michael and Wayne Kirk-
patrick wrote it.

“Michael plays piano on it, and I can’t explain
how perfect this song is in Heather’s [group mem-
ber Heather Payne] range. Every note, from top to
bottom, is perfect for her, and shejust blows itaway.
At live shows people would be on their feet at the
end of it. It's such a moment. I wasn’t sure you could
capture that on a CD, but it does.

“Producer Brown Bannister brought in the sym-
phony to play alongside Michael, and it is just gor-

WwWWW americanradiohistorv com

geous. It's one of those songs where the message
is portrayed so well with the music. It's one of those
things that remind us that all is well and we have
peace because Jesus came. That's really the gospel
message of Christmas.”

“It’s one of those songs
that remind us that all is
well and we have peace
because Jesus came.
That’s really the gospel
message of Christmas.”

Denise Jones


www.americanradiohistory.com

CHRISTIAN

-~
Summit 2005

DECEMBER 8-11, 2005
Nash\/ille Marrictt e e s
at Vanderbilt University it s

Nashville, Tennessee DAVE PAMSEY

- REGISTER ONLINE at www.radioandrecords.com |

SUMMIT FEES

summit

registration

[ i
OCTOBER 29 - DECEMRER 2 2005 $325 o AMLECANREA
canceliation fee.

FAX THIS FORM BACK TO 310-203-8450 AFTER DECEMBER 2, 2005 ® No refunds after

OR M— TO: Please print carefully or type in the form below. ON-SITE REGISTRATION ONLY $399

R&R Christian Summit Fuil payment must acconmzny registration
20.Box 515408 L form. Please include s2paraze forms for each

Los Angeles, CA 90051-6708 registration. Photocopies are acceptable.
OR REGISTER ONLINE AT www.radioandrecords.com
MAILING ADDRESS

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $

Name 3 visa [ MasterCard {3 American Express 3 check

Account Number |

Titte

Expiration Date
Call Letters/Company Name | | I l

Street Month  Date Signature

City ¢ i Print Cardholder Name Here

Telephone # -~ — =
« <Call the R&R Christian Summit
QUESTIONS? Hotline at 310-788-1696

h 6 t e ‘ Nashville Marriott at Vanderbilt University / Nashville, TN

reservations

Thank you for requesting reservations at the e CHRISTIAN SUMMIT BATE=
Nashville Marriott at Vanderbilt University. Our staff would like to take the , !
opportunity to extend a warm welcome to you during your upcoming | Standare (king/double) $119/ night
meeting. .

* To confirm your reservation, your arrival must be guaranteed by charging one
nights deposit to a major credit card, or you may send payment by mail. Deposits
will be refunded only if reservation is cancelled by November 18, 2005. 615-321-1300

* Reservations requested after November 18, 2005 or after the room block has been Or reserve your hotel room online at www.marriott.com/braav
filled are subiject to availability and may not be available at the Summit rate. using group code: rrcrrca

 Check in time is 3:00 pm; check out time is 12noon.

FOR HOTEL RESERVATIONS, PLEASE CALL:

Or mail to: Nashville Marriott at Vanderbilt University
2555 West End Avenue, Nashville, TN 37203
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CHRISTIAN AC TOP 30

November 4, 2005 POWERED[J]
BB e e v B e ESR MEDIABASE
1 0 CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 1241 +14 15 39/0
2 2 MERCYME In The Blink Of An Eye (ING/Curb) 1105 -5 21 3710
3 €@ THIRD DAY Cry Out To Jesus (Essential/PLG) 1035 +14 8 39/0 MOST ADDED
4 o JEREMY CAMP This Man (BEC/Tooth & Nail) 899 +63 10 3N
5 @  JADON LAVIK What If (BEC/Tooth & Nail 796 +9 29 30 | ARTSTTIME LS Aoo8
7 @ BIGDADDY WEAVE Just The Way | Am (Fervent/Curb/Warner Bros.) 696 +27 10 3N gg;ﬁ‘;‘::g;xm"m’:’f\’:am i 3
10 o MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 688 +70 1" 29/0 NEWSONG Psalm 40 fiategrity Label Group) 3
6 8 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 652 -21 40 39/0 MATTHEW WEST Only Grace [Universal South/EM! CMG) 3
12 o SUPERCHICK We Live {Inpop/ 638 +52 12 30/3 STORYSIDE:B Miracle (Gotee/ 3
9 10 MATTHEW WEST Next Thing You Know (Universal South/EMI CMG) 629 1 22 290 :gc‘:g%:{:’x;:: A’: f/’Vf/ o K (SsensSpamam M N ;
- ... Here ts Our King (Sixs BITOW)
n m MARK HARRIS For The First Time /V0) 602 +7 21 26/0 NICHOLE NORDEMAN What If /Spagrmw/fﬁe;mfb‘/ 5
8 12 NATALIEGRANT Held (Curty 571 -60 33 34)0 ANTONIO NEAL The Only One (EM Gospel 9
13 @ CHRIS TOMLIN The Way | Was Made (Sixsteps/Sparrow/EMI CMG) 570 +1 16 26/0
14 14 NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 495 -6 29 33/0
17 @ DAVID CROWDER BAND Here Is Our King (Sixsteps/Sparrow/EMI CMG) 449 +51 8 26J2
16 16 PAUL COLMAN The One Thing finpap/ 388 -12 19 19/0 MOST
18 17 JARS OF CLAY fISARAH KELLY Il Fly Away (Essential/PLG) 384 7 6 190 INCREASED PLAYS
19 @ LINCOLN BREWSTER All To You (integrity Label Group/ 382 +4 6 1811 TOTAL
20 @  JOSHBATES Perfect Day (Beach Street/PLE) 370 +12 1D 1618 | prist e wees) S
21 @ TOBYMAC Burn For You (Forefront/EMI CMG) 333 0 1" 1410 MARK SCHULTZ | Am (Word/CurtyWarner Bros.) +70
22 21 AUDIO ADRENALINE King fForefront/EMI CMG) N -8 13 180 JEREMY CAMP This Man (BEC/Tooth & Naill +63
27 @ TODD AGNEW In The Middie Of Me (SAE/Ardent) 287 +43 3 13/0 | REBECCA ST. JAMES Alive Forefront/eMI CMG) +63
23 23 ICONOCLAST Walk On In (independent) 285 17 7 gjo | MICHOLENORDEMAN What f iSparrow /! CMG) 4l
@  NICHOLE NORDEMAN What If (Sparrow/EMI CMG) 251 +57 1 15 | MATTHEW WEST Only Grece Uibersal SthEMICME)  +58
SUPERCHICK We Live finpap/ +52
26 25  SAWYER BROWN They Don’t Understand (Curby/ 250 -10 7 10/0 DAVID CROWDER... Here Is Our King (Sixsteps/Sparraw/EMICMG)  +51
25 26  MICHAEL W. SMITH Here | Am (Reunion/PLG) 244 -20 20 2210 TODD AGNEW In The Middle Of Me (SRE/Ardent) +43
28 @ JOY WILLIAMS We (Red Ink/Reunion/PLG) 243 +15 3 1210 STEVEN C. CHAPMAN Remembering You /Sparrow/EMI CMG)  +30
10 @ AARON SHUST Matchiess (Brash/ 234 +24 2 1310 BIG DADDY WEAVE Just The Way | Am (Fervent/CurtyWarner Bros,) +21
@ STEVEN CURTIS CHAPMAN Remembering You (Sparrow/EMI CMG) 229 +30 1 1210
29 @ KUTLESS Draw Me Close (BEC/Tooth & Nail) 225 +2 14 40
40 AC reporters. Monitored airplay data _supplied by Mediab.asle Research, a diyision of Premiere Radio Netyvorks. Songs ranked by totgl plays forthg airplay week of MOST
5 paced 151 50103 blowNo.1541e OV 10 ot rtaer 20wk o h char ot Adid o o b of v s iy eponea o rar vy en | PLAYED RECURRENTS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persans times !
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. | aaner e LABEL(S) ;EE'S'
(© 2005, Arbitron inc.).© 2005 Radio & Records. TREES3 Blessed Be Your Name {00/ 505
| SCOTT KRIPPAYNE Alive Again (Spring Hil) CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 449
NE W & ACTI VE Total Plays: 131, Total Stations: 10, Adds: 3 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 428
IAN ESKELIN Magnify finpop) POINT OF GRACE Who Am | (Word/Curly/Warner Bros.) 421
| Total Plays: 123, Total Stations: 7, Adds: 0 JEREMY CAMP Take You Back (BEC/Tooth & Nail) 410
REBECCA ST. JAMES Alive (ForeFront/EMI CMG) | CHRIS RICE Love Like Crazy (0 JEREMY CAMP Walk By Faith (BEC/Taoth & Nail an
Total Plays: 215, Total Stations: 13, Adds: 1 | Total Plays: 121, Total Stations: 8, Adds: 0 NEWSBOYS He Reigns (Sparrow/EMI CMG) 393
LIFEHOUSE You And Me (Geffen) | JACI VELASQUEZ Lay It Down (Word/Curb/Warner Bros.) AFTERS You (Simple/iV0) 392
Total Plays: 212, Total Stations: 7, Adds: 0 Total Plays: 106, Total Stations: 4, Adds: 0 MATTHEW WEST More (Universal South/EMI CMG) 391
GINNY OWENS Fellow Traveler (Rocketown/ . JOHN DAVIO WEBSTER Now (BHT/ MERCYME | Can Only Imagine (NO/Curb) 380
Total Plays: 189, Total Stations: 11, Adds: 0 | Total Plays: 103, Total Stations: 6, Adds: 1
SARA GROVES You Are The Sun /IN0) | BY THE TREE Only To You fFervent) Station playlists for all R&R reporters are available
Total Plays: 152, Total Stations: 10, Adds: 0 | Total Plays: 98, Total Stations: 6, Adds: 0 on the web at www.radigandrecords.com.
Songs ranked by total plays -

fatthew West

“ONLY GRACE”

from the CD, History, in stores now

i

22 AC/CHR stations on in 2 weeks |
the song to add bhefore the holidays.

For more promotional information contact Andrea Kieid at akleid@emicmg.com or 800-347-4777. EMI "<
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Listeners call Santa.
_ You get NTR!

"

=

& Th|s isia turn- key NTR program for your website:

You II make money with every order generated by your

E - tat'o__n R&R handles the detalls you cash the checks
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“ CHRISTIAN

November 4, 2005

a )
CHR TOP 30 ROCK TOP 30
WK WK ARTIST TTLE LABELS) L S A VA LT VR WEEC  ARTIST TITLE LABELS) s sas "o sTaoks
1 0 SUPERCHICK We Live finpap/ 1388 +49 14 3210 1 0 PROJECT 86 All Of Me (Tooth & Naill n +14 7 28/0
4 9 BARLOWGIRL Let Go (Fervent/Curb/Warner Bros.) 1313 +45 16 3210 2 o DISCIPLE Into Black (SRE/ 315 +28 10 36/2
2 0 SWITCHFOOT Stars (Sparrow/EMI CMG) 1313 +9 16 310 4 o SPOKEN September (Tooth & Nail) 286 +28 13 2411
5 o RELIENT K Who | Am Hates Wha I've Been (Gotee/Capitol) 1234 +44 16 2810 3 4 THOUSAND FOOT KRUTCH Absolute (Tooth & Nail) 271 -16 16 25/1
3 5 TOBYMAC Burn For You {Forefront/tM| CMG) 1212 -57 18 29/0 ] 0 EMERY Studying Politics (Tooth & Nail 258 +11 12 1842
] o JOY WILLIAMS We (Red Ink/Reunion/PLG) 1162 +71 10 3210 5 e SWITCHFQOT Stars (Sparrow/EM! CMG) 256 +3 13 2910
7 7 CASTING CROWNS Lifesong Beach Street/Reurwor/PLG) 1031 -59 14 2710 8 o SANCTUS REAL Closer (Sparrow/EMI CMG) 255 +20 12 2411
9 0 THIRD DAY Cry Out To Jesus (Essential/PLG) 997 +88 7 2911 10 o STAPLE Sound Of Silence (Flicker/ 240 +10 i3] 25/1
8 9 AFTERS Beautiful Love (Simple/INO) 964 -106 19 24{0 1 9 FURTHER SEEMS FOREVER Light... (Tooth & Nail) 235 +9 10 1
10 @ STORYSIDE:B Miracle (Gotee) 957 +51 9 2911 13 @ CHEMISTRY About You (Hazor & Tie) 232 +17 8 2610
n n JEREMY CAMP Lay Down My Pride (BEC/Tooth & Nail) 739 -152 21 1610 12 m PILLAR Frontline (Fiicker) 230 +15 4 2610
15 @ INHABITED One More Night (Fervent/Wora/Warner Bros.) 710 +68 8 24/0 g 12 BLINDSIDE Fell In Love With The Game (DR} 226 -5 9 2911
14 @ KRYSTAL MEYERS My Savior (Essentiai/PLG) 702 +33 9 2310, 17 @ SKILLET Collide /Ardent/ 207 +11 4 2512
13 @ CASTING PEARLS Alright finpap/ 697 +25 14 2210 15 14 JONAH33 Teil Me (SRE/Ardent) 203 -3 15 26/0
12 15  TODD AGNEW Unchanging One (SRE/Ardent) 648 -59 18 20j 2 @ KIDS IN THE WAY Breaking The Legs Of Sheep (Flicker/ 200 +24 5 2213
16 @ REBECCA ST. JAMES Alive (Forefront/EtI CMG) 628 +20 5 261 18 @ RELIENT K Who | Am Hates Who I've Been (Gotee/Capital) 199 +5 17 240
19 @ MERCYME In The Blink Of An Eye gVO/Curt) 608 +52 10 16/0 14 17 BARLOWGIRL Let Go /Fervent/CurbyWarner Bros.) 186 -21 15 191
18 @ SANCTUS REAL Closer (Sparrow/EMI CMG) 601 +45 6 2011 20 18 SUPERCHICK Anthem (Bruises & Scars) finpog/ 181 -4 8 2611
17 19 PAUL WRIGHT Take This Life (Gotee) 506 -63 20 14/0. 7 19 SEVENTH DAY... Shattered Life (BEC/Tooth & Nail) 181 -55 14 2210
20 20 AUDIO ADRENALINE King (ForeFront/EMI CMG) 500 -27 12 16/0 16 20 FLYLEAF I'm So Sick (Octone) 178 -20 14 21j0
22 @ DJ MAJ Love {So Beautiful) (Gotee/ 487 +49 6 16/0 29 @ GRAND PRIZE Break Me {4 postrophe/ m +32 10 2113
23 @ KUTLESS Ready For You (BEC/Tooth & Nail) 453 +51 3 193 22 @ KRYSTAL MEYERS My Savior (Essential/PLG) 166 +2 9 18/1
26 @ NATALIE GRANT What Are You Waiting For (Curty 405 +38 2 1613 25 @ AFTERS Beautiful Love (Simple/iNG) 164 +9 7 1210
25 @ 4TH AVENUE JONES Stereo {Gotee/ 403 +10 5 15/0 24 @  DIZMAS Let This One Stay (Credential 163 +2 3 1911
27 @ DAVID CROWDER... Here... (Sixsteps/Spamow/EMICMG) 393 +57 2 15/2 19 25  PLUMB Better Curt) 161 -29 4 2012
24 26 NUMBER ONE GUN We Are (BEC/Tooth & Nail) 392 -7 5 16/0 26 @ TOBYMAC New World (EM/ CMG7Z’MI Music Reactivel 160 +6 3 18/1
21 27 ZOEGIRL Scream (Sparrow/EMI CMG) 322 -107 14 10/0 @ TERMINAL DBark (Tooth & Nail) 158 +68 1 5/2
28 28 BETHANY DILLON All That | Can Do [Sparrow/EMI CMG) 286 -36 16 9/0 28 @ HASTE THE DAY Long... (Solid State/Tooth & Naill 146 +6 15 1811
29 29  CHARITY VON Take Me Through it (Slanted) 283 -38 9 9/0 27 @ MONDAY MORNING Sunshine (Sefectric) 144 0 4 2142
@ MAT KEARNEY Bullet (fnpop/ 271 +13 1 1512 30 30  MANIC DRIVE Memories (Whiplash/ 128 -4 4 215
32 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 10/23 - Saturday 10/29. 36 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 10/23 - Saturday 10/29.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
ALY & A.J. Never Far Behind (Hollywood/ JARS OF CLAY fISARAH KELLY It Fly Away (EssentiallPLG/ INHABITED Revolution (Fervent/Curb/Warner Bros.) UNDYING ANTHEM Vaices (November Tiwelve/
Total Plays: 268, Total Stations: 12, Adds: 1 Total Plays: 229, Total Stations: 8, Adds: 1 Total Plays: 127, Total Stations: 21, Adds: 1 Total Plays: 113, Total Stations: 12, Adds: 0
KIERRA “KIKI" SHEARD War (EM/ Gospell JEREMY CAMP Breathe (BEC/Tooth & Naill LAST TUESDAY Have You Seen Me (Mono Vs. Stereo/ STORYSIDE:B Miracle (Goree/
Total Plays: 262, Total Stations: 11, Adds: 1 Total Plays: 217, Total Stations: 10, Adds: 4 Total Plays: 127, Total Stations: 18, Adds: 5 Total Plays: 111, Total Stations: 15, Adds: 0
KENDALL PAYNE Stand (BHT/ ROBBIE SEAY BAND Faith Of Qur Fathers (Sparrow/EMI CMG) FALLING UP Maonlit (BEC/Tooth & Nedl) SUBSEVEN Hold On fFicker)
Total Plays: 258, Total Stations: 11, Adds: 1 Total Plays: 214, Total Stations: 6, Adds: 0 Total Plays: 122, Total Stations: 9, Adds: 6 Total Plays: 103, Total Stations: 20, Adds: 0
OVERFLOW Forever (Essential/PLG) NICOL SPONBERG Resurrection (Curb/ WEDDING Wake The Regiment (Rambler) UNDERDATH A Boy Brushed Red... (Tooth & Naill
Total Plays: 257, Total Stations: 11, Adds: 1 Total Plays: 208, Total Stations: 7, Adds: 1 Total Plays: 117, Total Stations: 15, Adds: 5 Total Plays: 100, Total Stations: 6, Adds: 0
PLUMB Better (Curb/ SHAUN GROVES What's Wrong With This World (Rocketown/ CALLS FROM HOME Sorry findependent/ DEMON HUNTER One Thousand... (Solid State/Tooth & Naill
k\Tmai Plays: 238, Total Stations: 14, Adds: 4 Total Plays: 204, Total Stations: 9, Adds: 0 Total Plays: 114, Total Stations: 12, Adds: 1 Total Plays: 97, Total Stations: 7, Adds: 5

J

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!
e R&R: The Industry's Newspaper

R&R’s INDUSTRY VIP PACKAGE ;... s eira o

s, * R&R’'s Today's News
I E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25°%!

R&R’'S INDUSTRY VIP PACKAGE IS $445¢8¢8
(Regular rate $595.00)

: Call R&R at: Subscribe online:
\  310-788-1625 www.radioandrecords.com
U. S. Only o
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November 4, 2005

CHRIS

TIAN

INSPO TOP 20

LAST THI3 TOTAL +1-  WEEKSON  TOTAL
WEEK  WEEX  ARTIST TITLE LABEL(S) PLAYS ~ PLAYS  CHART  STATIONS
1 €@  CASTING CROWNS Lifesong Basch SoetRamionPL) 326 +3 w10
2 2 MARK SCHULTZ | Am (Word/Curb/Warner Bros.} 3o -7 12 16/0
3 ©  ALLENASBURY Life To The Living (Doxology) 272 +19 9 14)0
4 0 THIRD DAY Cry Out To Jesus (Essential/PLG) 246 +6 6 15/0
5 © POINTOFGRACE Waiting... (Word/Curb/Warner Bros.) 238 +5 5 16/0
6 6 BART MILLARD Mawmaw's Song... (Simple/iNO) 229 -2 1" 1210
12 €©  TWILA PARIS Oays Of Elijah fintegrity Label Group) 216 +34 5 151
7 8 STEPHEN MARSHALL Truly Amazing /MH Tunes/ 214 -14 12 14j0
10 ©  STEVENC.CHAPMAN Remembering... (Spamow/EMICMG) 208 +25 4 14)0
9 @ DAVID PHELPS With His Love... (Word/CurtyWarner Bros.) 202 +12 5 14j0
15 @ JOEL ENGLE Shadow Of Your Crass (Joxoalogy) 184 +28 3 1401
8 12 WATERMARK Holy Roar /Rocketown) m -25 13 10/0
13 @  JEREMY CAMP This Man (BEC/Tooth & Nail 169  +1 7 100
16 @ SARA GROVES You Are The Sun (IVO/ 165 +12 3 14]2
18 @  NICHOLE NORDEMAN What If (Sparrow/EMICMG) 144 +5 3 9/0
19 @ JAIME JAMGOCHIAN Reason To Live (Centricity) 143 +14 2 9/0
11 17 BEBO NORMAN Borrow Mine /Essential/PLG) 131 -52 15 80
@ ANDY CHRISMAN Believe (Upside/SHELTER) 115 +40 1 94
20 @  PAULCOLMAN The One Thing fiapog/ 106 +5 14 60
14 20 WAYBURN DEAN Each Day Of My Life (Way/ade/ 99 -58 15 70

—

Radio Networks.
AN

18 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 10/23 - Saturday 10/29.
© 2005 Radio & Records

® ‘e ’ L]

Rhythmic Specialty Programming

ARTIST TITLE LABEL(S)

T-BONE Can | Live? (Flicker]

3 THE GOD WAY Klap Ya Hands (Kaught Upp/

CROSS MOVEMENT Hey Yall (Cross Movement}

DJ MAJ Love (So Beautiful} (Gotee/

MANAFEST Let It Go (BEC)

NICOL SPONBERG Resurrection (Curb]

4TH AVENUE JONES Stereo (Gotee/

FLAME fiDA' TR.U.T.H. LA.DLES. (Cross Movement)

PHANATIK Me (Cross Movement)

L.A. SYMPHONY Timeless (Gotee/

RANK

R

W 00~ OO B W N

/

~

America’s Best Testing Christian Rock
Songs 12 + For The Week Ending 10/28/05

(" RateTheMusic.com

Per. w M
Artist Title {Label) TW Famii. Burn 18-34 18-34 18-34

<PILLAR Frontfine (Flicker/ 447 82% 10% 451 447 458
DISCIPLE Into Black /SAE) 445 42% 3% 434 450 400
“FALLING UP In My Preams (Exit Calypsan) (Tooth & Nai) 441 8%  13% 438 453 AN
THOUSAND FOOT KRUTCH Absolute (Tooth & Nail 436 B6% 12% 443 460 4N
RELIENT K Who | Am Hates Who 've Been (Gotee/Capitol) 435 93% 18% 411 411 4
EMERY Studying Politics (Tooth & Nail 433 67% 5% 436 433 44
SKILLET Colfite (Ardent) 431 85% 9% 429 440 AN
SWITCHFOOT Stars (Sparrow/EMI CMG) 429 96% 23% 418 411 430
SPOKEN September (Tooth & Naif 428 7% 12% 436 436 435
SEVENTH DAY SLUMBER Shattered Life (BFC/Tooth & Naif) 428 §0% 5% 414 420 4.00
HASTE THE LAY Long Way Down (Solic State/Tooth & Naif 428  45% 3% 405 405 4,06
SANCTUS REAL Closer (Sparrow/EMI CMG) 427 B0% 8% 411 429 384
-PROJECT 86 All O Me (Tooth & Nail) 420 4% 5% 426 441 389
FURTHER SEEMS FOREVER Light Up Ahead ooth & Nai) 415  60%  10% 424 428 415
PLUMB Better (Curt) 413 43% 7% 400 400 400
AFTERS Beavtiful Love (Simple/iNG) 411 57% 8% 400 386 4.23
BLINDSIDE Fell in Love With The Game (ORT/ 410 6% 8% 421 438 394
NUMBER ONE GUN We Are (BEC/Tooth & Nail 407 85% 15% 390 397 379
TOBYMAC Naw World (EM/ CMG/EMI Music Reactive) 400 52% 10% 400 380 447
BARLOWGIRL Let Go (Fervent/Curt/Warner Bros.) 399 67% 11% 373 356 4.00
JONAH33 Tell Me (SREArdéit) 395 40% 8% 377 406 312
KRYSTAL MEYERS My Savior (EssentialPLG) 391 6% 9% 361 368 3.50

Total sample size is 239 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
very much). Tatal lamiliarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants oa the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere

/

" CHRISTIAN.AC TOP 30 INDICATOR

LAST THIS TOTAL +/- WEEKS ON TOTAL
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS
3 €  THIRD DAY Cry Out To Jesus (Essential/PLG) 1197 +126 8 370
1 2 CASTINGCROWNS Lifesong /Beach Stvet/Reunion/PLG) 1146 62 15 360
4 €©  JEREMY CAMP This Man (BEC/Tooth & Nail 1102 +37 12 361
2 4 MERCYME In The Blink Of An Eye /NO/Curt) 981 112 21 30
5 ©  MARK SCHULTZ | Am (Word/CurtyWarner Bros) 900 +46 14 3
6 @  BIGDADDY WEAVE Just.. fFervent/CurtyWarrier Bros) 899  +53 14 353
7 €©  AARON SHUST Matchiess (Brash/ 756 +11 10 301
8 ©  CHRIS TOMLIN TheWay... /SixstepsSparomEMICME) 751 +41 17 2
10 ©  DAVIDCROWDER... Here... (Sikstaps/Spamow/EMICMG) 641 +12 12 26/0
" 10 JADON LAVIK What if (BEC/Tooth & Nail 587 14 32 17
] " BEBO NORMAN Borrow Mine (Essential/PLG/ 581 -50 16 21/0
13 @  STEVENC.CHAPMAN Remembering.. (SpamowEMICMG) 515 +64 6 230
15 @ BROTHER'S KEEPER Beyond... (7raining Union/Ardent) 459 +20 4 2111
14 @  SUPERCHICK We Live finpap/ 447 +3 1 9
19 @  KUTLESS Ready For You (BEC/Tooth & Nai) 427 +34 8 201
18 @  LINCOLNBREWSTER Ail ToYou fntegnty Label Groug) 823 +27 7 002
17 ) JOYWILLIAMS We (Red Ink/Reunion/PLG) 423 0 7 200
2 @  JOSHBATES Perfect Day (Beach Street/PLG/ 4188 £33 5 2012
20 @  NICHOLE NORDEMAN What If (Spamow/EMICMG) 812 +25 5 2110
23 @  GINNY OWENS Fellow Traveler (Rocketown) 401  +43 5 22
22 €D  AUDIO ADRENALINE King (Forefront/EMICMG) 386 +15 14 170
26 €@  SARAGROVES You Are The Sun /VGQF 366  +58 4 2
16 23 AFTERS You (Simple/iNO) 350 82 20 150
27 @  JARSOF CLAYf/S. KELLY Il Fiy Away (EssentialPLG) 386  +53 4 162
25 @  TODD AGNEW In The Midde Of Me (SRE/Ardeny) 338 +12 6 161
23 @  JOEL ENGLE Shadow Of Your Cross /Doxology/ M5 43 2 e
@ NEWSONG Psalm 40 (Integrity Label Group) N +107 1 1717
= @  SCOTT KRIPPAYNE Alive Again (Spring Hil) 282 42 2 16N
@  MATTHEW WEST Only Grace Universal South/EMICMG) 245 +154 1 1477
€D  ANDY CHRISMAN Bglieve /Ujnside/SHEL TER) 235 17 1M

37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 10/23 - Saturday 10/29.
© 2005 Radio & Records

NEW & ACTIVE

REBECCA ST. JAMES Alive (Forefront/EMI CMG) STGRYSIDE:B Miracle (Gotee/

Total Plays: 215, Total Stations: 13, Adds: 1 Total Plays: 101, Total Stations: 7, Adds: 3
TREEG3 | Stand For You finpop/ KENDALL PAYNE Stand BHT/

Total Plays: 159, Total Stations: 10, Adds: 2 Total Plays: 94, Total Stations: 6, Adds: 0

ALLEN ASBURY Life To The Living (Joxolagy/ SAWYER BROWN They Don't Understand /Curby
Total Plays: 146, Total Stations: 7, Adds: 0 Total Plays: 92, Total Stations: 4, Adds: 0

JOHN DAVID WEBSTER Now (BHT) ANA LAURA Completely fReunion/PLG)

Total Plays: 121, Total Stations: 9, Adds: 3 Total Plays: 91, Total Stations: 6, Adds: 1

NICGLE C. MULLEN Music Of My Heart (Word/CurtyWamer Bros.) TWILA PARIS Days Of Elijah fintegrity Label Group)
\Tntal Plays: 108, Total Stations: 8, Adds: 0 Total Plays: 88, Total Stations: 4, Adds: 0

y

~

Bob, Larry And Wynonna
Celebrate Veggie Premiere

Big Idea Productions hosted the world premiere of its latest video,
VeggieTales: Lord of the Beans, last week in Nashville. Almost 1,000 fi#
people attended, including Wynonna, who sings the video’s theme
song, “It’s About Love.” She invited the kids in the audience to [
join her at the front of the theater to dance while her song played |

and the movie credits rolled.

VeggieTales co-creators Mike
Nawrocki (director of Lord of the
Beans and voice of movie charac-
ter Larry) and Phil Vischer (writer

of Lord of the Beans and voice of

Bob) were also in the audience, 3

along with artist Nicole C. Mullen

A WYNONNA-VEGGIE SANDWICH Pictured at the Lord of
the Beans world premiere are (I-r) Larry The Cucumber (did

1 really need to tell you that?), VeggieTales co-creator Mike

Nawrocki, Wynonna, VeggieTales co-creator Phil Vischer
what we have to help others. and Bob The Tomato.

and members of the groups Jars Of
Clay, Third Day and Newsboys.
VeggieTales: Lord of the Beans is a

story about gifts and how to use

- _/
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Stations and their adds listed alphabetically by market

KHPE/Eugene, OR WCSG/Grand Rapids, MI* | KOBC/Joplin, MD | KvMVMcAllen, TX* WCIC/Peoria, IL KKFS/Sacramento, CA* WGTS/Washington, DC*
A ‘ OM/PD: Jett McMahan OM: Don Michael OM/PD: Lisa Davis PD: James Gamblin OM: Dave Brooks PD: Chris Squires PD: Becky Wilson Alignay
MD: Paul Hemandez PD/MD: Chris Lemke 15 ANDY CHRISMAN MD: Bob Malane PO: Grayson Long APD/MD: Jeremy Burgess APD: Brennan Wimbish
No Adds APD: Jessica Squires 15 NEWSDNG JULIAN DRIVE MD: Joe Buchanan No Adds MD: Rob Conway
- ) 7 MATTHEW WEST 15 TREEE3 39 CHRIS TOMLIN No Adds
WBJY/Albany, GA WiB|/Carlinville, IL KCVO/Columbia, MO 19 MATTHEW WEST WJiS/Sarasota, FL*
DM: Malt “PK" Baldridge DM/PD: Jeremiah Beck DM/PD: James McDermott — . :
PD: Roger “Cazper” Russell MD: Joe Buchanan 14 GEORGE HUFF KYTT/Eugene, OR WJQK/Grand Rapids, MI* | 1o P WMCUMiami, FL* BT ) .
APD: Chris Hall 19 MATTHEW WEST 13 FFH PO/MD: Rick Stevens DMPPD: Troy Wesl /Kansas City, MO DM/PD: Dwight Taylor MD: Jeff MacFarlane KTLI/Wichita, KS
MD: Justn “Nugget” Lalrsey 11 SONICFLODD 3 TDDD AGNEW MO B OM: Bud Janes No Adds WMSJ/Portland, ME NICHDLE NORDEMAN PD: David Pierce
1 3 SONICFLDDD ’ PDMD: Michael Grimm PD: Paula K. LINCOLN BREWSTER MD: Jon Rivers
20 LINCDLN BREWSTER . 1D JDHN DAVID WEBSTER No Adds P
ampaign N s
20 SARA GROVES WBGL/Champaign, IL 10 ANA LAURA ITNOVCHRISHEN L] No Add
OM: Joft Scatt 1 DAVID CROWDER BAND WAWZMiddlesex, NJ* NEWSDNG KCMS/Seatlle, WA*
PD: Ryan Spinger KLRC/Fayetteville, AR WBFJ/Greensboro, NC 1 SONICFLDOD OM: Scolt Talor PD: Scolt Valentine
WFSH/Atlanta, GA* A0 Sus Dusianan WMHK/Columbia, SC* OM/PD: Melody Miller POMD: Wally Decker PD: Johnny Stone . MD: Tom Pettjoftn WGRC/Williamsport, PA
PD: Kevin Avery 14 MATTHEW WEST H ' 8 BROTHER'S KEEPER APD: Darren Stevens WD: Keith Stevens KFiS/Portiand, OR No Adds PO/MD: Larry Weidman
MD: Mike Stoudt 0:Tom Greate 7 STORYSIDE.B 16 MATTHEW WEST WJTL/Lancaster, PA* 11 DAVID CROWDER BAND PD: Dave Arthur No Adds
No Adds 15 JARS OF CLAY f/SARAH KELLY) PD: John Shirk MO: Kat Taylor WFRN/South Bend, IN
2 WRCM/Charlotte* ; outh Bend,
M/Charlo MD: Phil Smith 11 SCOTT KRIPPAYNE PD: Jim Carer
PD: Dwayne Harison ) § . 4 STDRYSIDE:B . . 8 NEWSONG MO: Doug Moore o
WVEJ/Atlanta, GA NEWSONG WCVO/Columbus, OH* WCLN/Fayetteville, NC WLFJ{Greenvnlle, SC 3 SHAUN GROVES WfZH/Mllwaukee, wi 8 MATTHEW WEST 9 JARS OF CLAY (SARAH KeLLy| WXHL/Wilmington, DE
N " JOANNA MARTINO DM/PD: Tate Luck DM: Dan DeBruier PD/MD: Rok Dempsey 1 NATALIE GRANT PD: Danny Clayton 7 NICHOLE NORDEMAN DM/APD; Dan Edwards
PD: Dun Schaeffer : : " : ‘ 2 JOHN DAVID WEBSTER g !
16 JEREMY CAMP APD/MD: Miks Russell PD; Steve Turley APD: Gary Miller MD: Andi Miller ANGIE GIBBONS PD/MD: Dave Kirby
APD: Syndi Lol No Adds No Adds 5 GINNY OWENS
7 BIG DADDY WEAVE WBDX/Chattanooga, TN* | 1045 13 STORYSIOEB WLGH/Lansing. MI WHPZ/South Bend, IN 5 GEORGE HUFF
3 NEWSONG DMPD: Jason McKay 13 JOEL ENGLE nsing. e PO/MD: Tom Scott 5 SONICFLOOD
8 THIRD DAY/STEVEN CURTIS 13 NEWSONG KAIMMonclulu, HI* 20 BIG DADDY WEAVE SMi s mne | RSLTRapid City, SO No Adds
CHAPMANMERCYME KBNJ/Corpus Christi, TX | 13 Fri PO: Michas Shishido 20 JOSH BATES KTiSMinneapofis, OM: Tom Schosnstedt
WAFJ/Augusta, GA* 2 SONICFLOOD PD: Joa Fahl MD: Kim Harper 2OJAARON SHUS ED Chickixnanp 0. Son cerson KWND/Springfield, MO
" 20 MARK SCHULTZ MD: Dan Wynia MD: Jennifer Watker i
PD/MD: Jeremy Daley 14 FFH No Adds PD/MD: Jeremy Morris
ANTONIO NEAL 13 JOHN DAVID WEBSTER 20 LINCOLN BREWSTER No Adds 22 MATTHEW WEST el
STORYSIDEB WAKW/Cincinnati, OH* WPER Frederickshurg, VA 20 STORYSIDE8 21 NEWSONG Adds
RICARDO PD: Rob Lewis PD:AI;I';;ﬁs Marea KSBJMouston, TX* gg E:JT#ESS s COLALINT] KKJM/St. Cloud, MN
MO: Daryl Pierce No PD: Chuck Pryor INNY DWEN: KBMO/Mon . 5 m
o Adds ML MD: Jim Bealer 20 NEWSONG o0 mmamm' L OMPPD: Diara Madsen POWEREL
WDJC/Birmingham, AL* - LTk Finr ¥ No Adds MD: Melisss Rawls KSGN/Riverside, CA* 10 BIG OADDY WEAVE
APD/MD: Romnie Bruce APDMLD: Wilam Ryzn KZKZ/Ft, Smith, AR 15 REBECCA ST, JAMES DM: Dave Maslers
: WFHM/Cleveland, OH* 4 ANTONIO NEAL SLoHEL, . ' Al KHZR/SL. Louis, MO
HSINEWSONG PO: Sus Witson 3 SCOTT KRIPPAYNE OM/PD: Dave Burdue WISGndianapois, IN* | /LS Angeles, CA 15 NEWSDNG O Scotlichasty AL
ke 19 FFH OWED: Dasie oo OM: Jim Tinker APD/MD: Emest Beck DM: Sandi Brown
g - Davi : : i i
F— MATTHEW WEST 18 SCOTT KRIPPAYNE APDMD: Frte Mosar Dk e o Sd e *Monitored Reporters
Y/Boise, ID ) APD/MU: Bob Shaw WFFI/Nashville, TN* TTREW Wi
OM: Ty McFariand WWiB/Eau Claire, W1 2 Joum DAMD WEBSTER L PO Vons Dillard 77 Total Report
PD: Jerry KGTS/College Place, WA | Do Faut Mibory WPSM/Ft. Walton Beach, FL MD: Scott Thundr WPAR/Roanke, VA* KJTY/Topeka, KS Rl G
MD: Lies! “Bozz" Vistaunet PD: Elizabeth Naison : Greg Steward PO: Terry Thome ' 'SUPERCHICK DM/MD: Jackie Howard OM/PD: Jack Jacobh .
No Adds No Adds :1 :‘g\%guglsmm MD: Drew Pawell WBGB/Jacksonville, FL* | WRVI/Louisville, KY JEREMY CAMP SUPERCHICK 12 TREEB3 40 Total Monitored
e 20 JOSH BATES PD/MD: Tom Fridley MD: Fred Narth 5 SUPERCHICK S E—
KBIQ/Colarado Spri o0 No Adds No Adds 37 Total Indicator
WCVK/Bowlin B olorado Springs, CO* 2
‘WI:/B i k?Green Ky B St Mmﬂ 0 WCTL Erie, PA WPOZ/Oriando, FL* WRCl/Rochester, NY KX_OJflulsa. 0K -
MD: Whitney Yu " e, WLAB/Ft. W IN* - - Dean O'Neal OM: Scott Ensign PD: Bob Thormian Did Not Report,
32 SARA GROVES MD: Jack Hamittan OM: Ronald Raymond . Wayne, WCQR/Johnson City KSWPALufkin, TX DM/PD: Dean D'Neal . MD: Gary Thompsan : .
PD: Don Buelt § /Lufkin, APD: Melony Meka PD: Mark Shuttleworth ry Playlist Frozen (2):
31 MATTHEW WEST 1 SCOTT KRIPPAYNE PD/MD: Adam Frase : Don iner PDMD: Jason Sharp | D: Melony ye . BETHANY DILLON .
MD: Melissa Montana OM/PD: A Ross MD: Scatt Smith MD: Kelly McKay WJIE/Louisville, KY
22 SONICFLDOD REBECCA ST. JAMES No Adds SUPERCHICK MD: Michell No Ad SONICFLOOD :
STORYSIDEB D: Michelle Calvert No Adds o Adds WTCR/Huntington
N\ 23 AMY GRANT )
4 ™
WSCF/Ft. Pierce, FL WYLV/Knoxville, TN WJILZMNortolk, VA KFFR/Pullman, WA AlR1/Satellite KADY/Springfield, MO WJYFNaldosta, GA
‘ H R PO/MD: Paul Tiptan PD: Jonzthan Unthank OM/PD: JP Morgan DM/PD: Chris Gilbreth OM: Mike Novak PD/MD: Roé Kittieman DM: Malt “PK” Baldridge
20 TREEB3 MD: Danielle Hedges MD: Anpe Verabely 33 NICOL SPONBERG PD: David Pierce No Adds PD/MD: Roger “Cazper” Russell
20 MATTHEW WEST 2 BETHANY DILLON 11 KJ-52 33 STELLAR KART APD: J.D. Chandler APD: Justin “Nugget” Lairsey
. . 2 PLUMB 8 T-BONE No Adds 20 JARS OF CLAY /SARAH KELLY
KLYT/Albuquerque, NM KWOF/Cedar Rapids, 1A KZZQ/Des Moines, IA 7 FFH 20 NATALIE GRANT
PD: Matt Gentry PD/MD: Mike Xapler PD/MD: Dave St. John WOQFL/Rockiord, IL 20 KIRK FRANKLIN
MD: Joey Betville THIRD DAY No Adds WOLR/Gainesville, FL N .
3 ROCKET SUMMER PLUMB R R N WBVM/Tampa, FL
ST i — WAYM/Nashville, TN 9 JOSHBATES WD Oda et
3 KEVIN MAX § ) ; WD: Olivia isali
1 KIERRA “KIKI" SHEARD DM: Dave Senes KOKF/Okiahoma City, OK | 9 MATKEARNEY mgﬁﬂﬂfv'"‘" i 16 RDCKET SUMMER gglj'\)le/\é:::ha. CA
WIR PD: Jeft Brown‘ . PD/MD: Brandon Rahbar PO, /.Ml)' Kristine McClain 16 SARAH BRENDEL Mli' Shannon Steele
WONU/Chicago, IL PW;’%‘:;':A"MM WORQ/Green Bay, Wi i Staco Whimire S REAL WPRJ/Saginaw, M! 12 KUTLESS i 30 DAVID CROWDER BAND
PD: Johnathon Ettrevoag 2 OVERFLOW DM/PD: Jim Raider 14 MAT KEARNEY DM: Cannie Wieber 12 JEREMY CAMP
KAFC/Anchorage, AK MD: Mallory DeWess 2 ALYR A No Add: b i
) i J. o Adds PD: Aaron Dicer
PD: Joe King 30 LA SYMPHONY 11 LA SYMPHONY
MD: Mike Carrier 11 K62 WCLO/Wausau, W
23 KENDALL PAYNE PO/MD: Matt Deans
WAYK/Kalamazoo, M WNAZNashville, TN ) WYSZ/Toledo, OH 4 NATALIE GRANT
. PO/MD: Mike Cauchman DM: Dave Queen KJTH/Ponca City, OK KLFF/San Luis Obispo, CA | KTSL/Spokane, WA PD/MD: Jeft Howe 4 DAVID CROWDER BAND
KXWA/Denver, CO KNMi/Farmington, NM 9 KI-52 APD: Jennifer Kouchin PD/MD: Tony Weir PD: Matt Williams PD: Bryan 0'Neal APD: Craig Magrum
WHMX/Bangor, ME PD: Scatt Veigel PD: Darren Nez 2 JEREMY CAMP 17 KEVIN MAX APD: Jeremy Louis MD: Noonie Fugler 56 JEREMY CAMP 20 PLUMB ——
PD: Tim Collins No Adds MD: Natasha Ray 1 JEREMY CAMP 21 LINCOLN BREWSTER 26 KUTLESS 19 TREEB3 32 Total Reporters
20 NATALIE GRANT 25 JEREMY CAMP 23 BETHANY DILLON 16 STORYSIDEB
4 N
WCRJ/Jacksonville, FL WMKL/Miami, FL WITR/Rochester, NY Firexcape/Satellite Red Letter Rock 20/Satellite | KYMC/St. Louis, MO KMOD/Tulsa, 0K
R O‘ K PD/MD: £¢ Fermi PD: Rob Robbins PD/MD: Samme Palermo PDMD: Joe Hayes PD: Cody Christogher MD: Dave Merkel PD: Chartie Spears
1 RADIAL ANGEL MD: Kelly Downing APD: Craig “Zippy” Blake 1 SANCTUS REAL MD: Reid Johrson 1 REBECCA ST JAMES 1 MANIC DRIVE
1 AUDIO ADRENALINE 25 TERMINAL No Adds 1 EDWYN 1 HAWK NELSON 1 SYMPHONY IN RED 1 STRYPER
1 RELIENT K 25 FALLING UP 1 FALLING UP 1 FURTHER SEEMSFOREVER | 1 JEREMY CAMP 1 RADIAL ANGEL
KLYT/Albuguerque, NM WUFM/Columbus, OH WORQ/Green Bay, Wi 1 HASTE THE DAY 1 SUPERCHICK
PD: Matt Gentry PD: Michael Buckingham OM/PD: Jim Raider WJTLALancaster, PA N . WPRJ/Saginaw, Mi 1 KRYSTAL MEYERS 1 MANIC DRIVE
MD: Joey Betville APD: Jonathan Smith 1 SARAH BRENDEL PD: John Shirk CPMashville, TN OM: Comnis Wieber 1 BARLOWGIRL 1 GRAND PRIZE WBVM/Tampa, FL
30 GRAND PRIZE MD: Nikki Cantu MO: Phil Smith OM: Howard Espraunik s Ll 1 SPOKEN 1 RHYTHM PD: Johnay Vincant
26 ANBERLIN 32 HOUSE OF HERDES JMYRLAD POMD: Rick Coleman il 1 STAPLE 1 KIDS IN THE WaY MD: Olivia Paff
25 TERMINAL 32 DEMON HUNTER S RC E— 1 STRYPER 1 DISCIPLE 1 GRAND PRIZE 1 LAST TUESDAY 3 KIDS IN THE WAY
22 THOUSAND FOOT KRUTCH | 28 FALLING UP X Y. 1 TDBYMAC 1 WEDDING 1 LAST TUESDAY 1 SKILLET 3 LAST TUESDAY
DM/PD: Dave Roberson . 1 SALT 1 DEMON HUNTER WCLO/W wl
18 DISCIPLE 3 SKILLET ausau,
15 MICHAEL JOHN STANLEY KIBZ/Lincoin, NE WJIS/Sarasola, FL PD/MD: Malt Deane
15 LYSTRA SILENCE PD: Ron Drury TSl S e 3 ki52 .
) 2 RDCKET SUMMER 1 MONDAY MORNING
. 15 WEDDING 1 PLUMB WJLZ/Norfolk, VA :
WCVK/Bowling Green, KY " MD: Jeff MacFarlane 1 MANIC DRIVE
) : - 15 FALLING INTO PLACE DM/PD: JP Morgan T ANBERLIN
PD: Dale McCubbins KBNJ/Corpus Christi, TX KWVE/Los Angeles, CA MD: Anne Verebely = .
MD: Whitney Yule PD: Arron Daniels PD: Mike werks No Adds 1 CALLS FROM HOME Positive Rock Show/Satellite The Sound Of Light/Satellite | WYSZ/Toledo, OH
5 MYRIAD No Adds MD: Isabelie Lajcie ijrome PO/MD: Josh Booth PO/M: Bill Moore POMD: Jeff Howe
5 STRYPER WBFJ/Greenshoro, NC 1 HAWK NELSON 1 WEDDING 2 FALLING INTO PLACE No Adds i
g APD: Craig Magrum
5 RELIENT K POMD: Wally Decker 1 MXPX KOKF/Oklahoma City, 0K Al LN 16 KIDS IN THE WAY
APD: Darren Stevens 1 MONDAY MORNING PO/MD: Brandon Rahbar 2 DEMON HUNTER 2 WEDDING
1 HAWK NELSON 1 INHABITED 8 RADIAL ANGEL Effect Radio Network/ 2IALDIOEORENALNE 36 Total Reporters
WVOF/Bridgeport, CT WSNL/Flint, M1 ! ’L"A%TTET'{‘J:QBAY 1 TREEE3 7 MANIC DRIVE Satellite g :\E(k:m{mus —— —
iyt M OUSE OF HERDES 1 ORNREUBENTMATT | | GROSS cuLrure D B e 1 JEFFAMDERSON KGLC/S. Louis, MO KCXRTusa, OK L s
STEROSDE levieny THEISSEN WMSJ/Portland, ME AED: Andrew MCley 1 GATES CALLED BEAUTIFUL | MD: Dave Merkel PD: Bab Thormlon Playlist Frozen (2):
1 7 METHOD WDMLMarion, IL : Paula K 26 RELIENT K 1 STRYPER 1 STRYPER MD: Scott Herraid KVRK/Dattas, TX
SEeoncenE s 1/ MANIC DRIVE 1 FALLING UP gl APO: o Po O TN 1 JEREMY CAMP 1 LAST TUESDAY 20 FALLING UP ZJAM/Satellite
2 LAST TUESDAY 1 LOST ANTHEM MD: Tom Schrosder : Joe Polel 24 AUDIO ADRENALINE 1 WEDDING 20 DEMON HUNTER
Sl 1 DEMON HUNTER 1 DIZMAS EMERY
\_ _/
- N
KNLB/Phoenix, AZ KCRN/San Angelo, TX KYCC/Stockion, CA WAFR/Tupelo, MS
I N S Po PD: Faron Eckelbarger POMO: Mark Mohr OM/MO: Adam Biddell OM: Marvin Sanders R H y H M I ‘
3 1 ANDY CHRISMAN APD: Steve Hayes PD: Scott Meams PD: John Riley
1 RUSS LEE 8 NICOLE C MULLEN 10 ANDY CHRISMAN MD: Jim Stanley )
7 ANDY CHRISMAN 10 JOY WILLIAMS 5 VICKI YOHE WVOF/Bridgeport, CT 1 CROSS MOVEMENT Vibe Radio Network/Satellite
WAYR/Brunswick, GA KCBI/Dallas, TX WCIK/Elmira, NY 6 BRETT RUSH 4 JULIAN DRIVE PD/MO: Boh Felberg 1 2RVE PD/MD: Chris Chicago
PD: Bart Wagner PD: Rich Hooper PD: John Dwens 4 TOM DOLAN APD: Bab Shriver 1 PROCUSSIDNS 1 MR.DEL
No Adds APD/MO: John McLain MD: Bruce Barrows 3 MCRAES No Adds TDIMAL
12 JADON LAVIK No Adds 1 KIERRA *KIKI" SHEARD WYSZ/Toledo, OH
10 TWILAPARIS KLVV/Ponca City, OK WUFM/Columbus, OH 1 TIMOTHY BRINDLE PD/MD: Jatt Howe
PO/MD: Tony Weir PD: Michael Buckingham 13 THE GOD WAY APD; Craig Magrum
APD: Jaremy Louis WGNV/Wausau, Wi APD: Joathan Smith 1 GANTON JONES 1 KI52
21 JOY WILLIAMS MD: Todd Christopher MD: Nik Canty 1 CATASH
No Adds No Adds
——— _ KOKF/Oklahoma City, OK e
18 Total Report x’ofﬁn'zhuxmzv FL POMD: Brandon Rahbar
WMBI/Chicago, IL KCFB/St. Cloud, MN . . otal Reporters Bl : No Adds
OM: Amy Rios WNFR/Flint, Mt WGSL/Rockford, IL PD: Jim Park woLw/ City, MI § M‘D-E ‘éﬂgwuancvgflx“gm 9 Total Reporters
PD: John Hayden WCDR/Dayton, OH PD: Brian Smith OM: Ron Tietsorl MD: Chuck Heuberger PD/MD: Patrick Greene Did Not Report, . - —
MO: Kai Elmer OM: Keith Hamer MD: Ellyn Oavey PD: Corey Neese 5 MCRAES 14 FERNANDO ORTEGA Playlist Frozen (3): The Sound Of Light/Satellite | pjg Not Report,
No Adds PO/MD: Eric Johnisan 14 ANDY CHRISMAN MD: Charmel Jacobs 3 SARAGROVES 13 JOEL ENGLE KFLT/Tucson, AZ xﬂmm"" L PO/MO: Bill Moore Playlist Frozen (1)
5 SARA GROVES 12 JAMIE SLOCUM WMIT/Asheville,NC| | Ir vﬂfz:;;' No Adds WTCC/Springfield,
5 NEWSONG MA

L

WUGN/Saginaw, MI
_/

Q SEAN SLAUGHTER

J
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JACKIE MADRIGAL

Jmadrigal@radioandrecords.com

- Wichita Speaks
Mexican Too!

Beverly Brannigan on Regional Mexican KYQQ

* 'ho would have thought that a Regional Mexican station

* ¥ wasneeded in Wichita, much less that it could be success-
ful? But it’s true. KYQQ (Radio Lobo) has been serving the rap-
idly growing Hispanic population in Wichita, which is made up
mostly of first-generation Mexicans.

Why is a city like Wichita, in the heart-
land, so attractive to Hispanics, who previ-
ously preferred to live in states like Califor-
nia, Texas or Illinois? Among other reasons,
it has to do with economic and immigration
limitations that affect job opportunities and
access to health care and education in larg-
er cities like Los Angeles, Chica-
go or Houston.

Wichita is opening its arms to
immigrants and offers all sorts of
job opporrunities and services,
creating a welcoming atmosphere
for Hispanics who are looking to |
make a better living in this coun- |
try.

“The city has been very proac-
tive in looking into the needs of
the Hispanic population coming
into the city,” says Journal Broadcast
Group/Wichita OM and KYQQ PD Bever-
ly Brannigan. “And we cooperate with
them very closely.

“We work with them to do a weekly pub-
lic-affairs show that deals with education is-
sues, with the police and with public health
and safety issues and all sorts of city ser-
vices so that the people who listen to our
station have information on how to get the
services they need from the city and how
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Torrecdrdenas Hospital in Almeria, Spain.
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Beverly Brannigan

A GOOD DEED 4s he has done in other cities, David Bisbal visited the children’s ward at

to interface with the school system and how
a lot of things work in our city.”
Arbitron Issues

But even with the Hispanic population’s
growthand the city’s welcoming attitude to-
ward the newcomers, it is still surprising
that a Regional Mexican station exists in this
market and that it is doing so well.
Radio Lobo scored a 2.6 in the
spring ‘05 book and 2.0 in summer
‘05.

Brannigan says, “What you are
seeing is the result of increased
localism, our involvement with
our listeners and the community,
and more live hours. All of that is
paying off.”

Still, the station has experienced
ratings swings, and Brannigan says
Arbitron needs to improve the way it mea-
sures Wichita’s Hispanic listenership. “Be-
cause we do not receive high-density treat-
ment from Arbitron, our ratings past has
been very up-and-down,” she says. “Ar-
bitron is not doing a wonderful job of reflect-
ing Hispanic listening in markets like ours.

“Then there’s the cell-phone issue, where
many of our listeners don’t have home
phones. The diaries here are not bilingual,
and most of our listeners are Spanish speak-
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KINGS IN MEXICO kumbia Kings gave three sold-out performances at Mexico City's Auditorio
Nacional. Seen here in action are (I-r) bandmember Cruz Martinez and bandieader A.8. Quintanilla lil.

ers, so Arbitron is not serving our listeners
well.

“Also, many of our listeners are undocu-
mented, and answering surveys is not high
on their list. Sometimes we get lucky with
Arbitron and sometimes not.”

Arbitron’s not properly measuring His-
panic listenership is an issue in many mar-
kets, not just Wichita. Other small markets
have the same problem because they don’t
reach the 10% Hispanic-population thresh-
old that Arbitron requires. Wichita is cur-
rently at 8%, but Brannigan points out that
the census data used to make that determi-
nation is itself not very accurate.

“The census is flawed,” she says. “You're
talking about a market with a bunch of un-
documented listeners, and they are not very
excited about participating in the census.
The estimates that we hear are that the ac-
tual Hispanic population could be double
the estimated population.”

Popular Personalities

As Radio Lobo grows and the ratings re-
flect that, the station will become better
known in the Hispanic market. To this
point, though, Latin labels haven’t been
paying much attention. Brannigan says she
hopes they take a closer look now.

“When we put this radio station on, we
relied very heavily on a satellite provider for
programming while we built the business,”
she says. “We have been able to grow to
where we are largely locally programmed.

“The more local we are, the more inter-
est the labels have in what we do here, but
there is still room for improvement. Qur
audience buys CDs, they frequent our ad-
vertisers, they support artists, and they
want new music.”

Label interest aside, the market’s audi-
ence is loyal to the station and to the air per-
sonalities they have come to know and love.
“Since the day we put the station on, our
growth and our ability to do more local pro-
gramming have been entirely driven by the
audience,” Brannigan says.

“They have been very welcoming to our
air personalities. We have not had to sell the
whole concept. All along they have said that
they want local programming, It's very grat-
ifying that they are attached to our air per-
sonalities.”

The audience gets to meet those person-
alities at the many remotes and events the
station does, like Cinco De Mayo and Mex-
ican Independence Day celebrations. Danc-
es are also very popular.

wWwWWwW americanradiohistorv com

“We work with all sorts of promoters,”
Brannigan says. “It’s a busy dance environ-
ment. The local venues and clubs use our
radio station a lot to promote their events.
We have also done lots ot events ourselves.
They are very well-attended.

“All the big-name barids come through
here. I come from country music, and I am
astonished at the live bands they bring
through this market and how well they sell.
There are so many bands, and the audience
has such a strong interest in seeing these per-
formers live and is willing to pay for it.”

Holiday Promotions

Radio Lobo is preparing to close out the
year with some great events. In the case of
the Mexican population, which is mostly
Catholic, celebrating Dia De La Virgen De
Guadalupe (Day of Our Lady of Guada-
lupe) is a must.

“For Dec. 12 we're working on the sing-
ing of las marianitas for Cur Lady of Guada-
lupe, and that whole day we will broadcast
live from a church, the Mass and then las
mafanitas,” Brannigan says. “This is the
third year we’ve done this, and it’s very
popular. We’ll also do contesting around
Christmas.”

To help local children end the year with
smiles and lots of presents, the station
joins the city’s police department in a pro-
gram called Christmas Crusade. “The po-
lice officers turn in Christmas wish lists
from kids on their beat,” Brannigan says.
“These are kids from families who are
struggling and may not have Christmas
presents.

“We go on the air and ‘adopt out’ these
kids, if you will, and the people who adopt
them shop for them and bring the presents
here.

“We have a big wrapping party and get
all the presents ready, and the police deliv-
er them to the kids. A lot of times when the
police show up at someone’s house it's
something unpleasant, so the kids see them
In a negative way. This gives the police an
opportunity to be perceived in a positive
way. Our Radio Lobo audience is so gener-
ous. This event takes place right after
Thanksgiving.”

Spanish-language stations are popping
up in other unlikely markets like Salt Lake
City, Des Moines and Milwaukee, and more
are expected, because the Hispanic popula-
tion is increasing, and so is the number of
Spanish-speakers who want access to me-
dia in their native language.
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m CONTEMPORARY

® AMARAL Dias De Verano (EM/ Latin)
5 BEBE Malo (FM/ Latin)

e ~ ! BELINDA Vivir (Sony BMG)

- » - CABAS La Cadena De Oro (EM/ Latin)
i Que Pa sSa Radlo ] EDUARDO OSORIO En Exclusiva (Respek)
- ENANITOS VERDES Luz De Dia {Universal)
INES GAVIRIA Qué Pasé (Respek)
Grupo Montéz De Durango’s “Lagrimas Tontas” (Disa) is up 10 positions, to No. 14, JERRY RIVERA Ay Mi Vida (Sony BMG)

on the Regional Mexican chart, while Los Horéscopos De Durango’s “Oiga” PILAR MONTENEGRO f/DON OMAR Noche De Adrenalina (EM/ Latin)
p RBD Nuestro Amor [EM/ Latin)

(Disa) is up eight positions, to No. 22. Two songs enter the chart: “Carifio SERRALDE Hoy (Universal)
Santo,” by Polo Urias Y Su Maquina Nortefia (Fonovisa), at No. 27; and “No Te L TONY TOUCH Play That Song (EM/ Latin)

Culpes,” by El Poder Del Norte (Disa), at No. 30. GIO Sefora (Universal)

The Contemporary Chart is showing nice movement as Thalia’s “Un Alma REGIONAL MeXICAN
Sentenciada” (EMI Latin) moves up six spots, to No. 8; Sin Bandera's “Suelta Mi ANICETO MOLINA La Cumbia Del Corcobao (A.A.C)
Mano” (Sony BMG) is up nine positions, to No. 14; and Reik's “Noviembre Sin BANDA PRECIOSA DE DURANGDO Mi Vida Eres Ti (Universal

CONJUNTO ATARDECER El Peor De Mis Fracasos (Universal)

Ti" (S BMG) i f g . 20. Lui i . 24, .
1. ( Sny ) 15. u;,), our.spots to No 20. uis Fonsi enters the chart at N.o 24 DIANA REYES El Me Mintio /Universal
with “Estoy Perdido” (Universal Music Latino), and Pablo Montero comes in at EL GUERO Y SU BANDA CENTENARIO Adiés Amor (..
No. 30, with “Se Te Olvidé” (Univision). JULIO PRECIADO Aunque No Sea Conmigo (Sany BME Norte)
. r » = . . L : LA CONQUISTA Yo Quiero Contigo /G-Zone/Vene Music)

At Tropical, .Es‘a B”oqmta, by.Tlto Nieves (SGZ/Pn1ws19n), 15. -up four spots, LA FUERZA Vida Mia (0-Zone)
to No. 8 “Ay Mi Vida,” by Jerry Rivera (Sony BMG), is up six positions, to No. 10; MONTU El Frio De Tu Ausencia (4.R.C.)
and “Tu Amor Me Hace Bien,” by Marc Anthony (Sony BMG), is up 14 spots, to NINEL CONDE Ingrato (Universal)

Jr— ' w " . PEPE TOVAR w/LOS CHACALES El Sueiio Americano (Joey/

No. .12. Three songs enter thej chart: Cns,tlan Casjtro s’ Amotl Eterno (Umve.rsal SERGIO VEGA “EL SHAKA” Cosas Del Amar /Sony BMG Narte)
Music Latino), at No. 19; Wisin & Yandel's “Llamé Pa’ Verte” (Machete Music), at SESI Tu Mamita (0-Zone)
No. 20; and Aventura’'s “Un Beso” (Premium), at No. 25. TRINY Y LA LEYENDA Ya Reforzaron La Cerca (Universal)

Hey, station PD: Did you report your adds this week? Report them and make VICENTE FERNANDEZ w/JAVIER SOLIS Mentira, Mentira (Sony BMG Norte)

things happen! The deadline is Tuesday at noon PT. TROPICAL

BANDA GORDA Dame /MP/
i e CABAS La Cadena De Oro (EM/ Latin)

- . &gf? = ‘.'g t&, - ; ' o COTI f/JJULIETA VENEGAS & PAULINA RUBIO Nada Fue Un Error {Universal)
' DOMENIC MARTE La Quiero (/&N
. DON MIGUELD Acelerao Y Pico (/&N
TOP 10 SPANISH-LANGUAGE SHOWS TOP 10 ENGLISH-LANGUAGE SHOWS EDUARDO OSORIO En Exclusiva (Respek/
ON HISPANIC NETWORKS MOST WATCHED BY HISPANICS GILBERTO SANTA ROSA f/VICTOR MANUELLE Dos Soneros... Una Historia (Sony BMG/
JOHN ERIC Bachatadem (Somy BMG)
. ) KULEBRA EI Azote (MF)
1 La Espas'a Virgen 1 World Ser{es, Game 4 MONCHY & ALEXANDRA Ta Sin Mi Y Yo Sin Ti /&N
2 C{Jntra V/en{a Y Marea 2 World 'Ser/es, Game 3 OTRA NOTA Arrepentida (Mock & Roll)
§ Pl UBNED § geogle PILAR MONTENEGRO /DON OMAR Noche De Adrenalina (EMY Latin)
4 Don Ergnglio Fresepla 4 George Lopez THALIA Un Alma Sentenciada (EM/ Latin)
o "GSDE 3¢ iR HES i & , TITO ROJAS Si T Te Vas (MF/
[ Sab.:ida Gigante [ W1'7rld Series, Game 3 Pregame ADASSA fIPITBULL Kamasutra (Universal)
7 Aqui Y Ahora 7 Without A Trace
8  Cristina ) The Simpsons
9 Asi Es Gilberto Gless ) World Series, Game 4 Pregame ROCK/ALTERNATIVE
10 La Parodia 10  Prison Break BARILARI Heaven & Hell (Delanuca)

BOHEMIA SUBURBANA Peces E lguanas (Delanuca)
ENANITOS VERDES Luz De Dia (Universal

Oct. 24-30; Hispanics 2+. Source: Neilsen Media Research

™

Coming January 2006

A

4/
=7\

Listen up for Yankee’s new singles
“Rompe” and “Gangsta Zone” on Interscope Records

? ceyprczszcl ‘ 4 : To affiliate call Elisa Torres 305-460-2143
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REGIONAL MEXICAN TOP 30
November 4, 2005 WEGD
WK WK ARTIST TITLE LABEL(S) gl PLAYS VA o MED[ AB ASE
1 1 CONJUNTO PRIMAVERA Aun Sigues Siendo Mia (Fonovisa) 1274 A2 18 49/0 : e
2 2 LOSTIGRES DEL NORTE Socios /Fonoviss) 1143 35 12 430 MOST ADDED
3 3 BETO Y SUS CANARIOS No Puedo Olvidarte (Disa/ 1125 -15 20 456/0 ARTIST TITLE LABEL(S) ' ADDS
4 o INTOCABLE Es Mejor Decir Adias (EM/ Latin) 1048 +39 3 40/0 No MostAdded for this Week
6 @ LOS HURACANES DEL NORTE Nada Contigo (Univision) 987 +18 " 44/0
5 6  PATRULLA 81 Eres Divina ([Disa/ 969 31 33 46/0
9 a K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir (Disa) 797 +16 6 36/0
11 @ PESADO A Chillar A Otra Parte (Warner M.L.) 788 +48 6 30/0 MOST /1]
7 9 LOS TUCANES DE TIJUANA Como La Ves (Universal) 769 -69 10 35/0 {
8 10 K-PAZ DE LA SIERRA MiCredo /Disa/ 735 -19 26 43/0 INCREASED PLA ys T
10 11 BANDALOSELEGIDOS Fruta Prohibida (Fanovisa) 733 -9 20 39/0 RS U T INCPRLQXSE
12 @ BANDA EL RECODO Parece Mentira (Fonovisa) 713 +30 5 30/0 GRUPO MONTEZ DE DURANGO Ligrimillas Tontas (Disg) ~ +212
15 @ JENNIRIVERA Qué Me Vas A Dar (Univision) m +54 7 30/0 PALOMO En La Pasion No Hay Palabras (Disa/ +160
24 @ GRUPO MONTEZ DE DURANGO Lagrimillas Tontas (Disa/ 685 +212 2 33/t BETO TERRAZAS EI Sol No Regresa (Sony BMG Norte) +136
13 15  GRUPOBRYNDIS Por Muchas Razones Te Quiero (Disa/ 607 37 15 36/0 LOS HOROSCOPOS DE DURANGD Oiga (Jisa) +112
16 (D L0SRIELEROS DEL NORTE Que El Mundo Ruede (Fonovisa) 605 4 19 jejp | MARCO ANTONIO SOUS Sin Lado luguierdo Fomvisa) ~  +91
17 17 CUISILLOS Descontrolado (Balbos/ 596 21 i 3000 POLO URIAS Y SU MAQU!NA N!]RTENA Carifio Santo fFonovisal +74
) DIANA REYES EI Me Mintié (Universal) +
18 @ EL MOMENTO Porque Estas Enamorada (FM/ Latin/ 560 +13 4 310 KRIS MELODY Yo Tengo El Control Disa/ +68
19 @ PATRULLA 81 Ya No Puedo Oividarte (Disa/ 530 +34 2 2810 LOS TIGRES DEL NORTE Directo Al Corazon (Forovisa) +63
20 @ JOANSEBASTIAN inventario Balbos/ 530 +22 10 2710 YESENIA FLORES Una Noche Nomds (Univision) +61
23 @ ALACRANES MUSICAL Si Yo Fuera Tu Amor (Univision) 525 +29 3 27/0
30 @ L0OS HOROSCOPOS DE DURANGO Oiga (Disa/ 519 +112 2 21
21 @ DUELO Le Dije Al Corazon (Univision) 491 +2 8 24/0 x
25 @ CARDENALES DE NUEVO LEON Quiero Que Sepas (Jisa/ 488 +34 10 280 NEW & ACTIVE
- @  VICTOR GARCIA Loco Por Ti (Sony BMG Norte) 458 +58 2 20/0 TRINY Y LA LEYENDA Ya Reforzaron La Cerca fUniversal)
27 @ LOSTEMERARIOS Por Tu Maldito Amor (Fonovisa) 455 +31 6 26/0 Total Plays: 366, Total Stations: 20, Adds: 0
@ POLOURIAS Y SUMAQUINA NORTERIA Carito Santo (Fanovisa) a45 +74 1 26/0 Q‘;’t"jh‘;&”gf 1‘{‘%’;‘; /S‘f;’t‘l’gr’fs"”q Ap—
22 28  GRUPO MONTEZ DE DURANGO Ven Conmigo (Disa/ 436 -62 13 26/0 ZAINO Encontraras El Amor fFanovisa)
28 @ PEPE AGUILAR Bohemio De Aficion (Sany BMG Norte) 418 +9 2 26/0 Total Plays: 282, Total Stations: 13, Adds: 0
@ ELPODER DEL NORTE No Te Culpes (Disa/ 394 +32 1 1mn CONJUNTO LOS TONY'S fISABELA Perdidos (Disa/
60 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the SO I Ad(-is: g .
airplay wesk of 10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger | RAMON AYALA'Y SUS BRAVOS... Pufialada Fatal (Freddie)
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported | Total Plays: 265, Total Stations: 11, Adds: O
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the | LOS DIFERENTES DE LA SIERRA Camaledr (Disa/
greatest week-tn-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each stationis | Tgta| Plays: 260, Total Stations: 12, Adds: 0
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. DIANA REYES El Me Minti6 Universal
Total Plays: 254, Total Stations: 12, Adds: 0
MOST o | Tota Pays: 241, Tt Station: 14 e 1
PLAYED RECURRENTS ARTIST TILE LABELLS P | ADAN SANCHEZ Y LUPILLO RIVERA EI Chubasco (Univision)
TotaL KUMBIA KINGS Na Na Na (Duice Nina) (EM/ Latin] 344 Total Plays: 237, Total Statiqns: 12, Add§: 0 .
| ARTIST TITLE LABEL(S) PLAYS | INTOGABLE Tiempo (EM/ Lati) 16 %At\:gﬂgﬂl;?;\ll?uz?géus;:sLa]d; ll.z\glélse:rduo (Fonovisa)
SERGIO VEGA “EL SHAKA™ Dueio De Ti (Sony BMG Norte) 607 LOS TIGRES DEL NORTE La Sorpresa (Fonovisa/ 324
SERGIO VEGA “EL SHAKA" Cosas Del Amor (Sony BMG Norte) 536 | RAMON AYALA'Y SUS BRAVOS DEL NORTE Ya No Liores (Freddie/ 297 SongE kel lRlpie
GRUPO INNOVACION Manana Que Ya No Esté (Univision) 520 PANCHO BARRAZA Y Las Mariposas (Balboa) 273 Station playlists for all R&R reporters are available
CONJUNTO PRIMAVERA Hoy Como Aver (Fanovis/ 399 | INTOCABLE Aire (EM Latin 261 on the web at www.radioandrecords.com.

 Enciende el Poder de tu Raza

The New LIVE Call-in Show for lovers of Regional
Mexican Music on both sides of the border

Nowon
KBUE/KBUA La Que Buena - Los Angeles
KTTA/KEJC Ke Buena - Sacramento

Los Hermanos Escamilla - El Charal y El Coyote

2 hours | Sunday | 6-8pm ET
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CONTEMPORARY TOP 30

J

November 4, 2005 m
WEEK WK ARTIST TITLE LABEL(S) S s e ams MED IABASE
1 1 RBD Sdlo Quédate En Silencio /EM/ Latin) 710 40 19 25/0 ; i
2 @  CHAYANNE NoTe Preocupes Por Mi (Sany BMG) 599 2 10 1900 MOST ADDED
5 9 JUANES Para Tu Amor (Universal) 572 +45 9 210
: ARTIST TITLE LABEL(S) ADDS
3 @ SHAKIRA No (Epic) 570 +1 15 22/0 REIK Novembre Sin Ti (S0 BMG) .
4 e SHAKIRA f/ALEJANDRO SANZ La Tortura /Epic/ 555 +4 29 23/0
6 6  LASAESTACION Daria /Sany BMG) 432 91 10 18/0
7 7 LAURA PAUSINI Viveme (Warner M.L.) 429 -69 34 21/0 MOST ;
14 0 THALIA Un Alma Sentenciada (EM Latin) 414 +49 6 1710 ,NC’”E A SED PL A YS
8 9  LASAESTACION Algo Mas (Sony BMG) 400 -45 36 23/0 ' ) ToTAL
9 10 REIK Yo Quisiera (Sony BMG) 393 -30 25 18/0 ot mg"!-g“
10 11 RICARDO MONTANER Cuando A Mi Lado Estas (EM/ Latin) 390 -29 16 19/0 SIN BANDERA Suelta Mi Mano (Sony BMG) +93
12 @  CRISTIAN CASTRO Amor Eterno (Universal) 388 +9 5 181 CULTURA PROFETICA Ritmo Que Pesa (Luar MusiMachete Music) +86
13 @ LU Por Besarte (Warner M.L.) 380 +4 13 16/0 THALIA Un Alma Sentenciada (EM/ Latin) +49
23 @ SIN BANDERA Suelta Mi Mano (Sany BMG) 339 +93 3 131 REIK Noviembre Sin Ti (Sony BMG) +48
11 15  LUIS FONSI Nada Es Para Siempre (Universall 321 91 22 2000 LUIS FONS! Estoy Pesdide Universal) L
16 16  COTIfJULIETA VENEGAS & PAULINA RUBIO Nada Fue UnError Universa) 298 29 1 120 | JUANES Para TuAmor Universa) +15
RBD Nuestro Amor (EM/ Latin} +36
19 @ ALEJANDRO FERNANDEZ Canta Corazdn (Sony BMG) 291 +9 17 16/0 BEBE Malo /EM/ Latin) +35
18 18 MARCO ANTONIO SOLIS Siempre Ta A Mi Lado (Fonovisa) 284 -3 20 15/0 AMARAL Dias De Verano (EM/ Latin) +27
17 19 RICKY MARTIN f/FAT JOE Qué Mas Da (Columbia) 284 -30 6 13/0 RICKY MARTIN Drop It On Me (Columbia) +26
24 @ REIK Noviembre Sin Ti (Sony BMG) 279 +48 3 1312
20 21 OLGA TANON Vete Vete (Sony BMG) 253 -27 9 8/0 )
22 22  REYLI BARBA Al Fin Me Armé De Valor (Sany BMG) 242 10 12 12/0 NE w & Ac Tf VE
25 @ ANGEL & KHRIZ Ven Béilalo (Machete Music) 233 +8 9 6/0
@  LUIS FONSI Estoy Perdido (Universal 230 +47 1 8N ¥A"'";IN° T: éga{tes IUse Wi /W?g"f;ﬁl_-{]
21 25  ESTEFANO El Hombre Que No Ha Sido El De Tus Suefios (Universal 228 32 8 1200 o An'w"/‘["w Z‘t',‘,';s P Adds:
26 @ KUMBIA KINGS Na Na Na (Dulce Nifia) (EM/ Latin) 223 +1 2 710 Total Plays: 155, Total Stations: 5, Adds: 0
27 @ LA SECTA ALLSTAR f/WISIN & YANDEL Liora Mi Corazdn (Universal) 220 +2 5 5/0 BLACK EYED PEAS Don't Lie /A&M/Interscope)
29 @  FRANKIE J. More Than Words (Columbia) 209 +16 3 10/0 Total Plays: 138, Total Stations: 3, Adds: 0
28 29  LUNY TUNES f/BABY RANKS... Mayor Que Yo (Universal) 190 1 6 8/0 LUNY TUNES f/IVY QUEEN Te He Querido... Universal
€  PABLOMONTERD Se Te Olidé (Univision) 189 +21 1 1000 :‘;:'::AV;;;:JTT‘“:'NS“’“"“:;:' 2:"5‘ gM o
28 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the Total Plays: 112, Total gf:tti:;s: sa, A::s’;l 1
airplay week of 10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger . L
increase i plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported |  AMASOL Sentimiento (Univision)
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the |  Total Plays: 98, Total Stations: 7, Adds: 1
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is N'KLABE Amor De Una Noche (Sony BMG)
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 92, Total Stations: 3, Adds: 1
IVY QUEEN Cuéntale /L Calle/
Total Plays: 87, Total Stations: 4, Adds: 1
M as T ‘ TOTAL KUMBIA KINGS Parte De Mi Corazdn (EM/ Latin)
PLA }’ED REC URREN TS ARTIST TITLE LABEL(S) PLAYS Total Plays: 80, Total Stations: 7, Adds: 0
| FRANCO DE VITA Td De Qué Vas /Sony BMG) 191 JANINA No Me Arrepiento Univision)
ARTIST TILE LABELE) ;EEIS. L\ OREJA DE VAN GOGH R Total Plays: 72, Total Stations: 4, Adds: 0
osas [Sony BMG) 189
REYLI BARBA Amor Del Bueno /Sony BMG) 334 TIZIANO FERRO wiPEPE AGUILAR Mi Credo (EM/ Latin) 180
JUANES La Camisa Negra (Universal) 302 ! FRANKIE J. f/BABY BASH Cbsession (No Es Amor) {Columbia) 169 Songs ranked by total plays
LA SECTA ALLSTAR La Locura Automética (Universal) 215 ! ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM/ Latin/ 155 Station playlists for all R&R reporters are available
DADDY YANKEE Lo Qe Past, Pasb (E/ CartelVjMachete Music/ 203 | LASAESTACION i So No Regresa (Sony BMG) 185 on the web at www.radioandrecords. com.
(" 7 ; N N
ROCK/ALTERNATIVE RECORD POOL _
TW  ARTIST Title Labells TW  ARTIST Title Labef(s)
1 NATALIAY LA FORQUETINA Ser Humano (Sony BME) UL DAL g
2 DELUX Més De Lo Que Te Imaginas (Ramper/V&.J) 2 EDGARDANIEL MeExtrafiards (MF)
3 CIRCO Cascardn (Universal) 3 IVY QUEEN Cuéntale fLa Calle)
4  CIRCO Un Accidente (Universal) 4  OTRANOTA El Mapén (Mock & Roll)
5 COTIfIJULIETA VENEGAS & PAULINA RUBIO Nada Fue Un Error (Universal) 5  FEY Barco A Venus (EM/ Latin) l
6  JAGUARES La Forma (Sony BMG) 6 LA MAKINA No Me Muero Por Nadie (/&) l
7 ORISHAS Naci Orishas (Universal) 7  JOHN ERIC Tembleque (Sony BMG)
8  CAFETACUBA Mediodia (Universal) 8  YERBA BUENA Sugar Daddy (Razor & Tie)
9  LASECTAALLSTAR La Locura Automatica (Universal) 9  GRUPO MANIA La Peleona (Universal)
10 ENJAMBRE Biograﬁ? /USO/V&J/ 10 - AKWID Sentir La Vida (Univision)
11 AN.IMAL Con.\batlvo {Universal) . . 11 TITOROJAS SiTi Te Vas MP)
:5 lMAOI:I(.l:BoEvEmZ:::T/gx::.SI;;o LA O 12 CFOOKED STILO Cumbia Urbana (Cumbia Sampuesana) (Univision)
14 GOMBA JAHBARI Las Tumbas (Gomba Music) 13 NKLABE Amor De Una Noche fSony BMG)
15 LA SECTA ALLSTAR Consejo [Universal 14 MONCHY & ALEXANDRA Ta Sin Mi'Y Yo Sin Ti (/&N
15 AVENTURA f/DON OMAR Ella Y Yo (Premium)
Songs ranked by total number of points. Data compiled from playlists submitted on a weekly basis by 8
L specialty rock/alternative shows, airing at least 2 hours per week, on radio stations across the country. L Songs ranked by total number of points. 22 Record Pool reporters. J
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TROPICAL TOP 30

POWERED[1]
November 4, 2005 J
LAST THIS TOTAL /- WEEKSON  TOTAL STATIONS/ MEDIABASE
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART ADDS
1 o N'KLABE Amor De Una Noche (Sony BMG) 33 +9 10 14J0 f
2 2 AVENTURA f/[DON OMAR Ella Y Yo (Premium) 270 -27 12 11/0 MOS TA DD-ED
5 0 LUNY TUNES f/BABY RANKS... Mayor Que Yo (Universal) 21 +13 29 9/0 ARTSTTFIE B o
3 4 SHAKIRA f/ALEJANDRO SANZ La Tortura (Epic) 206 -3 29 110 No MostAdded for this Week
6 @ IVY QUEEN Cuéntale (La Calle) 197 +18 5 8/0
4 6 LUNY TUNES f/WISIN & YANDEL Rakata (Umiversal) 193 -8 24 11/0
7 ﬂ ANDY ANDY Qué Ironia (Urban Box Office/Wepa) 173 +4 26 120
12 € TITONIEVES EsaBoquita (SEZ/Univision) 148 +19 3 710 - MOST
11 @) DONOMAR Reggaetén Latino (Urhan Box Office/Universal) 144 +7 27 8/0 INCREASED PLAYS
16 @ JERRY RIVERA Ay Mi Vida (Sony BMG) 141 +30 2 710 =
9 11 DADDY YANKEE Lo Que Paso, Paso (£/ Cartel/Vi/Machete Music/ 135 -14 47 10/0 PLAY
ARTIST TITLE (ABEL(S) INCREASE
26 @ MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG) 125 +48 q 4/D WISIN & YANDEL Liamé Pa Verte (Machete Misic/ 82
. lachete Music
10 13 GRUPOMANIA La Peleona (Universal) 122 19 9 810 e S i Iy -
8 14 MARC ANTHONY Amigo (Sony BMG) 15 -40 14 9/0 LOS BANDOLEROS Los Bandoleras (Machete Mesic/ +40
13 15 LUIS FONSI Nada Es Para Siempre (Universal) 114 -13 20 8/0 CRISTIAN CASTRO Amor Eterno (Universal) +36
18 @ ANGEL & KHRIZ De Lado A Lado /Machete Music/ 109 +17 3 6/0 JERRY RIVERA Ay Mi Vida (Sony BMG) +30
15 17 CHAYANNE No Te Preocupes Por Mi (Sony BMG) 105 7 4 4j0 ALEXIS Y FIDO ESET En.1Y Warner ML) +§;
14 18 CHICHIPERALTA La Zalamera (Vene Music/Universal) 104 8 8 5/0 VLSRR TINETA L ity iy k
. GALLEGO Mulata (Machete Music) +22
@ CRISTIAN CASTRO Amor Eterno (Universal) 98 +36 1 5/0
@ WISIN & YANDEL Llamé P4 Verte (Machete Music) 97 +62 1 50
27 €3  OBIE BERMUDEZ Celos (EMILatin) 89 +12 4 4j0
19 @ LA MAKINA No Me Muero Por Nadie (/&M/ 87 0 3 4/0
25 @ EL GRAN COMBO DE PUERTO RICO Me Dejo En El Aire (Sony BMG) 81 +2 1 40 NEW& ACTIVE
17 24 MASTER JOE & 0G BLACK Mil Amores (Ofe Music) 78 -26 15 710 y
@ AVENTURA UnBeso (Premium) 76 +19 1 5/0 VOLTIO f{LIL ROB... Bumper (White Lior:Sony Urban/Epic)
24 26 ZION & LENNOX Don't Stop (No Pare) (Sony BMG) 75 4 16 610 Tl Rlayge68 ToigiSiib S
30 €@ HECTOR"EL BAMBINO" Calor (Machete Music/ 74 0 5 5/0 ITEngmal::??TT&%::?:;:S%/Z b
. Th bi - 2 410 T T ’
29 28  FRANKIE J. More ?n Words (Columbia) 72 2 f RAKIM Y KENY T No.. (Chosen Few/UiraerBox Office
- @ MILLY QUEZADA Quiero Ser (/&) 10 +10 E 50 Total Plays: 67, Total Stations: 4, Adds: 1)
-— 30 RBD Salo Quédate En Silencio (EM/ Latin) 69 -2 2 4/0 RUBBY PEREZ El Perro Ajeno (/&)
15 Tropical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 65, Total Stations: 3, Adds: 0
of 10/23-10/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays ;
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each .?NGIE;'I & nglgr FIUT @BFhEt?gﬂ;/_ 3
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- otal Fiays: 64, Total Stations: 9, Adds:
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH EL GRAN COMBO DE PUERTO RICO Sicte Vidas.(Sony BMG)
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 63, Total Stations: 3, Adds: 0
GILBERTO S. ROSA V. MANUELLE Dos Soneros... (Sony BMG)
MOST TR Total Plays: 61, Total Stations: 2, Adds: 0
P L A YE D R E C. U R R E NTS ARTIST TITLE LABEL(S) REAYS LOS BANDOLEROS Los Bandoleros (Machete Music)
DADDY YANKEE Mirame (€] Cartel/ViMachete Music) 87 licraFiays Gl TotaltStations: 5, Adisall
TOTAL ALEJANDRO FERNANDEZ Canta Corazdn (Sony BMG)
ARTIST TITLE LABEL(S) pLavs | ZION & LENNOX f/DADDY YANKEE Yo Voy (Sony BMG) 86 Total Plays: 58, Total Stations: 3, Adds: &
ANGEL & KHRIZ Ven Bailalo Machete Music/ 185 | DON OMAR Pobre Diabla (ViMachete Music) 85
210N & LENNOX Doncella (Sony BMG) 120 TEGO CALDERON Punto Y Aparte findependiente) 81 = S R T
Songs ranked by total plays
DADDY YAMNKEE Gasolina /&/ Cartel/ViiMachete Music) 13 MARC ANTHONY Se Esfuma Tu Amor (Sony BMG) 76 [ Station playlists for all R&R reporers are available |
JUANES Laamisa Negra (Universal) 105 DOMENIC MARTE Ven T (/&M 73 [| Oonthe webat www.radioandrecords.com.

EL DUO DE LA HISTORIA
"WISIN Y YANDEL",

LOS CREADORES DE "RAKATA", _
3 AHORA LES TRAEN SU NUEVO EXITO l "
A 'aﬁ "LLAME PA’ VERTE" (BAILANDO SEXY)
Y | DESU NUEVA PRODUCCION

"PA'L MUNDO".

A N
N \ @

A ae ik B
IMACHETT)

”

SU NUEVA PRODUCCION "PA'L MUNDO" DISPONIBLE EL 8 DE NOVIEMBRE
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TIONAL

Seeking voice over talents for new
voice entity. Send one 1 minute
mp3 commercial demo to:
auditions@planetcharley.com. No
calls or website links. (11/4)

EAST

105

PEARIVUSMNL €
LOQNTRY AR

WIOV-FM, is looking to add a 3 star to
the Murf & Casey top-rated morning
show. You'll anchor the morning news
and information, but will play a much
bigger role. Knowledge of today’s coun-
try lifestyle, a great personality, sense of
humor and the ability to be a team mem-
ber are required. There'll also be
remotes, appearances, street bits and
occasional air shifts. Bring your skills and
winning attitude and join The Big |-105!
Women and minorities are encouraged
to apply. WIOV and Citadel Broadcast-
ing are equal opportunity employers. No
calls please! Email your best to:

Dick Raymond; Program Director
WIOV/Citadel Broadcasting
hr.harrisburg@citcomm.com

VOA Music Mix, Voice of America’s
worldwide satellite music network,
headquartered in Washington, D.C.,
seeks a host/feature writer/
producer/web writer. This is a career
position with the U.5. Government.
Ability to communicate and entertain
an international audience through a
mature, contemporary and
conversational delivery of artist/
entertainment/lifestyle info a must.
Experience with RCS Master Control
voicetracking, digital editing and
website skills also helpful. Not a job
for beginners, card readers or shock
jock wannabes. Security clearance/
background check required.
Application deadline November 10.
For complete information, email
MusicMixJob@VOANews.com or
contact Janice Albritton-Pollock at
(202) 619-3117. Females/minori-
ties encouraged. EOE.

" SourH

Program Director for Country
leader in Tyler/Longview, Texas.
Keep this station on top! Send re-
sume to: jeff evans@clearchannel.
com. EOE (11/4)

OPPORTUNITIES

@

CUMULUS

Cumulus Broadcasting in beautiful Mobile,
Alabama has a rare opening for Program
Director / PM Drive position for WDLT-FM.
This position must be handled by a highly
skilled, experienced manager. You will be
responsible for the day to day operations of
WDLT-FM and All Blues WDLT-AM. This
position requires someone who can moti-
vate talent, guide the marketing department
through revenue and ratings promotions,
consistently sustain its market dominate
position, work side by side with the sales
teams and managers to assist in revenue
generation, develop a strong Street presence
and oversee community affairs. You have to
be very organized, extremely motivated,
driven and have a burning desire to win. You
will be at the helm of the award winning
Urban AC, WDLT. This position is now
available and we will start an immediate
interview process. Quaiified candidates will
be considered for our Operations Manager
position. Please get us all the details about
you immediately including an aircheck. You
can overnight to

Gary Pizzati

Market Manager

Cumulus Broadcasting

2800 Dauphin Street

Suite 104

Mobile, Al 36606

or email your presentation along with your
air check to

gary.pizzati@cumulus.com

ECE

[

RADIO PRODUCER-SAN DIEGO

KSON/KSOQ Radio is seeking a full-time
Morning Show Producer. Applicants must
be able to book and schedule talent, audio
edit, and have creative writing skills. Must
possess abilities to organize, multi-task,
work in fast-paced environment, and have
leadership qualities. A minimum of three
years of producer and/or morning show
experience is required. If you have a
passion for radio and enjoy working early
and long hours, email resume to
jpiobs@jpc.com, or fax to (619) 543-1353.
Jefferson Pilot Communications is an equal
opportunity employer.

NSM - KGO/KSFO/KMKY -
SAN FRANCISCO

ABC Radio, San Francisco is looking to hire a

dynamic, creative, Nationat Sales Manager. Wil

be responsible for managing national business

for KGO, KSFO, KMKY, the Oakland Raiders and

Non-Traditional Revenue opportunities.

The NSM will work closely with our national

representative, have direct client contact with

decision makers as well as travel to all major

cities. Candidates must have a minimum of

five years media sales experience, National

experience and/or Newstalk radio/sports

sales experience a plus. Southern California

location will be considered. Competitive

salary and bonus plan plus Disney benefits.

Send cover letter and resume to:

Deidra Lieberman General Sales Manager

KGO/KMKY Radio 900 Front Street

San Francisco, CA 94111

Fax: 415-954-4019

deidra.a lieberman@abc.com

ABC is an Equal Opportunity Employer

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
1x 2X
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
tor 1x, $50 for 2x). In addition, all ads appear on R&R’s
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

3 4

| () o
} PROGRAM DIRECTOR

| Pamplin Broadcasting has an immediate
| opening for an experienced program di-
rector for AM860 KPAM Talk Station and
| Sunny 1550 KKAD in Portland, Oregon.
These stations are experiencing consistent
growth, are located in the beautiful North-
west and are locally owned. KPAM has the
most experienced and recognized news
staff in Portland. It carries Sean Hannity,
Clark Howard and Larry Elder. Bob Miller,
Portland’s long-time of morning radio,
hosts KPAM’s morning show.
If you are looking for a great radio com-
pany, have five or more years experience
in commerical radio broadcasting, at
least three of which are in a top-50
market, and you have a proven track
record in programming talk radio, this
may be the opportunity for you! Please
send resume to:
General Manager
Pamplin Broadcasting
888 SW Fifth Avenue, Suite 790
Portland, OR 97204
E-mail: Generalmanager@kpam.com
Fox: 503-222-2850
No telephone calls please
Pamplin Broadcasting is an equal
opportunity employer

NEWS REPORTER

KFWB News 980 has an immediate opening
for a compelling storyteller. The successful
candidate will have at least 3-5 years expe-
rience in a large or major market. Familiar-
ity with digital audio editing required. Flu-
ency in Spanish desirable. Rush your resume
and on-air sample to:

Human Resources

KFWB-AM

5670 Wilshire Boulevard, Suite 200

Los Angeles, CA 90036
Iltrumbull@cbs.com

An Infinity Broadcasting station. Equal
opportunity employer.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
or AmEx accepted. Inciude card number, name as it
appears on credit card, expiration date and phone
number. Blind box responses are sent to advertisers
every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (PST) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East, 41st Floor, Los Angeles,
CA 90067

RADIO & RECORDS, INC.
2049 Century Park East, 41st Floor, Los Angeles, CA 90067

Publisher.

R&R is published weeKly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may. be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, California 90067.

WEBSITE: www.radioandrecords.com

HOW TO REACH US RraDIO & RECORDS, INC./ 2049 CENTURY PARK EAST, 41ST FLOOR, LOS ANGELES, CA 90067
CIRCULATION: 310-203-8727 kmumaw @radioandrecords.com

NEWS DESK:

R&R MUSIC TRACKING:

310-788-1625
310-788-1699
310-788-1668

310-203-8727 OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:  310-553-4330

WASHINGTON, DC BUREAU: 301-951-9050

subscribe @radioandrecords.com

310-203-9763 mailroom @ radioandrecords.com

301-951-9051

310-203-9763 newsroom @radioandrecords.com

310-203-9763

cmaxwell@radioandrecords.com jhoward @radioandrecords.com

ADVERTISING/SALES: 310-553-4330 NASHVILLE BUREAU: 615-244-8822 615-248-6655  |helton @radioandrecords.com

310-203-8450

hmowry @radioandrecords.com
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MARKETPLACE
" ____ MUSIC REFERENCE

PUBLICITY PRINTS Y find Songs For Thanksgiving!

Lithographed On Heavy, Semi-Gloss Paper
New! 5th Edition Green Book Of Songs By Subject

* REQUEST FREE
CATALOG AND SAMPLES! The Thematic Guide To Popular Music
B/W - 8x10’s 1,569 jam-packed pages
SO0-"M$0500 86,000 listings
1000 — $120.00
547 - JOCK CARDS 35,000 songs
X7 - ‘
B&W 1000 — $100.00 1,800 subjects
Color 2000 ~ $408.00 All music formats
| 100 years of music
* ﬁfé:sﬁfggfmm Order via R&R: Save 20% and get free UPS shipping!™ (*cn U.S. order
# FAST PROCESSING N . .
A GTHER SEES WAllSUa Discounted price: $51.96 softcover/$63.96 hardcover
— (CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to:

CHANGE WITHOUT NOTICE

R&R, 2049 Century Park East., 41st Floor, L.A., CA 90067

- 3
. .

i Send 8x10 photo, check/M.O, Visa/MC, Instructions to:

. L 1867 E. Florida Street. Dept. R Springfieid, MO 65803

TOLL FREE: 1-888-526-5336 B I - R -
PICTURES www.abcpictures.com v -

-

' *Vimaging * Promos « Commercials
i /;dredsofstat/onsaround the

‘MSAOQOldies.com

50’s, 60’s, 70’s, 80’S

Ale1g world !
Over 16,000 titles! CARTER AVISI

www.CarterDavis.com

Hard-To-Find STEREO P ZEee Gl it
. LP - 45 - Radio Edits 901.681.0650
« | NEw! SEARCH & ORDER ONLINE!

www. msaoldies.com

www.radinandrecnrds.cnm

Music Service Associates
Toll-Free (877) 496-2211

CHRIS TMAS PROGRAMMING

: MARKETPLACE

KAWL §LEVENS FINLERERISED

ADVERTISING RADIO’S FINEST HOLIDAY SPECIALS
Payable in advance. Order must be typewritten and ;
accompanied by payment. Visa/MC/AMEx/Discover accepted. . ﬂ’[agw The].gHOU rs
One inch minimum, additional space up to six inches available P R o M o s
in increments of one-inch.

Rates for R&R marketplace 1 !ime . $95.00
(per inch): 6 insertions  90.00

13 insertions 85.00

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys

Marketplace 26 insertions  75.00 il T Call Us.

(310) 788-1621 51 insertions  70.00 - ” 'n 310) 229-4548

Fax: (310) 203-8727 S GON SRwronmon 319

e-mail: kmumaw@radioandrecords.com www.KrisErikStevens.com www.ioecipriano.com

Subscribe to the most comprehensive and up-to-the-minute coverage of radio husiness news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE

* R&R: The Industry's Newspaper

* R&R Today: The Industry's Leading Daily Fax SAVE OVER 25%!

. ! g R&R’'S INDUSTRY VIP PACKAGE [S $44500
R&R's TOday s News {Regular rate $595.00)

E-mail updates of breaking stories

* The R&R Directory Call R&R at: Subscsibe online:
The most ccmprehensive resource guide available 310-788-1625  www.radioandrecords.com
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CHR/POP

w ™

1 KANYE WEST Gold Digger (Roc-A-Fella/IDJMG)/

2 KELLY CLARKSON Because Of You /RCA/AMG/

6 NICKELBACK Photograph fRoadrunner/IDJMG)

5 BLACK EYED PEAS My Humps (/A&M/interscope)

3 5 MARIAH CAREY Shake It Off Island/IDJMG/

9 8 CHRIS BROWN f/JUELZ SANTANA Run it (Jive/Zomba Label Group)
7 FALL OUT BOY Sugar, We're Goin' Oown {/sland/I0JMG)
4 8 GREEN DAY Wake Me Up When September Ends (Reprise/
10 9 BOW WOW fiCIARA Like You (Columbia)

8 10 WEEZER Beverly Hills (Geffen/

12 @ PRETTY RICKY Your Body /Atlantic)

11 12 LIFEHOUSE You And Me (Geffen/

21 @ PUSSYCAT DOLLS Stickwitu /A&M/interscope/

13 14 GORILLAZ Feel Good Inc. (Virgin/

22 @ MARIAH CAREY Oon’t Forget About Us fisland//0JMG/
14 16 RIHANNA Pon De Replay /Def Jam/IDJMG)

23 Q SEAN PAUL We Be Burnin’ [VP/Atlantic/

15 18 FRANKIE J. More Than Words (Columbia)

16 19 PUSSYCAT DOLLS fiBUSTA RHYMES Don't Cha /A&M/interscope/
17 20 AKON Belly Dancer {Bananza) (Universal/
24 ASHLEE SIMPSON Boyfriend /Geffen/
28 GWEN STEFANI Luxurious finterscope/
25 RYAN CABRERA Shine On /E.V.L.A./Atlantic/
32 MADONNA Hung Up /Warner Bros.)
26 25 BLACKEYED PEAS Don't Lie /A&Milnterscope/
35 € YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG)
27 27 MARCOS HERNANDEZ If You Were Mine (Uftrax/TVT)

36 g ALL-AMERICAN REJECTS Dirty Little Secret finterscape/
T-PAIN I'm Sprung (Jive/Zomba Label Group)
CLICK FIVE Just The Girl (Lava/

#1 MOST ADDED
KANYE WEST FIADAM LEVINE Heard‘Em Say (Roc-A-Fella/|0JMG)

#1 MOST INCREASED PLAYS
CHRIS BROWN FIJUELZ SANTANA Run It Wive/Zomba Label Group)

TOP5 NEW & ACTIVE
SAVING JANE Girl Next Door (Toucan Cove/Alert)
YING YANG TWINS F/PITBULL Shake (TV7/
TWISTA FITREY SONGZ Girl Tonite fAt/antic/
50 CENT Window Shopper (Shady/Altermatiyinlirscand)
RELIENT K Who | Am Hates Who I've Been (Gotee/Capitoll

30 30

CHR/POP begins on Page 27.

w W

1 1 ROB THOMAS Lonely No More /Atlantic/

2 2 MICHAEL BUBLE Home (743/Reprise/

3 KELLY CLARKSON Breakaway fHollywood/

4 MARIAH CAREY We Belong Together {/s/and/iDJMG/

5 EAGLES No More Cloudy Days (ERC/

6 ANNA NALICK Breathe (2am) (Columbia)

7 LIFEHOUSE You And Me (Geffen)

8 D.H.T. Listen To Your Heart (Robbins/

9 9 BACKSTREET BOYS Incomplete (ive/Zomba Label Group)
10 10 KIMBERLEY LOCKE | Coutd fCurb/Reprise)

11 11 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)
12 12 GOO GOO DOLLS Give A Littie Bit {Warner Bros./

14 (® JON SECADA Window To My Heart (Big 3/

13 14 CARRIE UNDERWOOD Inside Your Heaven {Arista/

KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)

SANTANA fIMICHELLE BRANCH |'m Feeling You /Arista/AMG/

15 17 ERIC CLAPTON Say What You Will (Duck/Reprise/

17 DELTA GOODREM Lost Without You (Columbia/

19 JIMBRICKMAN W/WAYNE BRADY Beautiful /Wait Disney/Hollywood)
NATALIE GRANT Held (Curb/

JAMES BLUNT You're Beautiful /At/antic/

SIMPLY RED Perfect Love {simplyred.com/Verve Forecast)

MELISSA ETHERIDGE | Run For Life f/siand//DJMG)/

VERTICAL HORIZON Forever (Hybrid)

KELLY CLARKSON Since U Been Gone /RCA/RMG/

CYNDI LAUPER f/SARAH MCLACHLAN Time After Time (£pic/
JESSE MCCARTNEY Beautiful Soul (Hollywood)/

MICHAEL BOLTON Til The End Of Forever (Montaigne/Passion Group/
BRUCE HORNSBY f/ELTON JOHN Dreamiand (Columbia)

SHERYL CROW Good Is Good (A&Miinterscope/

—_ —
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CHR/RHYTHMIC

w W

1 1 KANYE WEST Gold Digger /Roc-A-Fella/[0JMG/

4 8 CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group/
2 YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG/

3 4 BOW WOW f/CIARA Like You ({Columbia)

5 T-PAIN 'm Sprung (Jive/Zomba Label Group)

6 BLACK EYED PEAS My Humps (A&M/interscope/

9 TRINA f/KELLY ROWLAND Here We Go /Skp-N-Shide/Atlantic/

12 TWISTA fTREY SONGZ Girl Tonite (Atlantic/

7 9 MARIAH CAREY Shake It Off /island/i0JMG)

14 8 RAY J One Wish (Knockout/Sanctuary

13 SEAN PAUL We Be Burnin’ (VP/Atlantic)

10 12 YING YANG TWINS fIPITBULL Shake /7V7/

8 DAVID BANNER Play /SRC/Universall

" PRETTY RICKY Your Body /Atlantic)

16 THREE 6 MAFIA Stay Fly (Columbia/

15 DAL Laffy Tafty (Asylum/Atlantic)

19 MARIAH CAREY Don't Forget About Us //s/and/iDJMG)

21 DEM FRANCHIZE BOYZ... | Think They Like Me... (So So Def/Virgin/

YING YANG TWINS fIMIKE JONES Badd /7V7/
LIL’ KIM Lighters Up (Queen Bee/Atiantic/
PUSSYCAT DOLLS Stickwitu /A&M/interscope)

13
g
19
20
22
26 JUELZ SANTANA There It Go... (Diplomat/Def Jam/IDJMG/
%
29

25 CHAMILLIONAIRE Turn it Up fLatium/Universall

23 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope)
32 50 CENT Window Shopper (Shady/Aftermath/interscope/

30 NELLY Griliz (Universal

37 GWEN STEFANI Luxurious (/nterscape/

KANYE WEST f/ADAM LEVINE Heard 'Em Say (Roc-A-Fella/IDJMG/
MARCOS HERNANDEZ If You Were Mine (Uftrax/TVT)
24 30 FRANKIE J. More Than Words (Columbial

poweren[2d

MEDIABASE

URBAN

YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG/

TWISTA flTREY SONGZ Girl Tonite /Atlantic/

DEM FRANCHIZE BOYZ... | Think They Like Me... /So So Def/Virgin/
CHRIS BROWN f/JUELZ SANTANA Run It (/ive/Zomba Label Group/
T-PAIN I'm Sprung (Jive/Zomba Label Group/

KANYE WEST Gold Digger (Roc-A-Fella/iDJMG)

THREE 6 MAFIA Stay Fly (Columbial

KEYSHIA COLE ! Should've Cheated (A&Mjinterscape/

BOW WOW f/CIARA Like You ({Columbia)

mowOwaNsEN =5
- OO~ ~ OOO- 2

13 RAY J One Wish (Knockout/Sanctuary)

14 TRINA f/KELLY ROWLAND Here We Go (Slip-N-Slide/Atlantic)
15 LIL’ KIM Lighters Up /Queen Bee/Atlantic/

16 DAL Lafty Taffy (Asylum/Atlantic)

17 ALICIA KEYS Unbreakable /J/AMG/

12 15 MARIAH CAREY Shake it Off fisland//0JMG)

DAVID BANNER Play /SRC/Universall

MARQUES HOUSTON Naked (7.U.G./Universal)

P$C f{T.1. & LIL SCRAPPY I'm A King /Grand Hustle/Atlantic/

20 8 YOUNGBLOODZ Presidential (ive/Zomba Label Group/
MARIAH CAREY Don’t Forget About Us f/sland//0/MG/

18 PRETTY RICKY Your Body /Atiantic/

21 CIARA And | {LaFace/Zomba Label Group)

23 R. KELLY Slow Wind (Jive/Zomba Label Group/

24 PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin)

25 JUELZ SANTANA There it Go... (Dplomat/Def Jam/IDJMG)

4 KANYE WEST f/ADAM LEVINE Heard ‘Em Say (Roc-A-Fella/I0JMG)
26 B} SEAN PAUL We Be Burnin’ (VP/Atlantic/

28 LIL’ WAYNE Fireman (Cash Money/Universall

27 TREY SONGZ Gotta Go (Songhook/Atiantic)

45 50 CENT Window Shopper (Shady/Aftermath/interscope)

- #1 MOST ADDED
NELLY Grillz (Universal)

#1 MOST INCREASED PLAYS
MARIAH CAREY Don't Forget About Us /island//0JMG/

TOP 5 NEW & ACTIVE
DON OMAR Reggaeton Latino (Urban Box Office/Universal)
PAUL WALL FIMIKE JONES & BUN B They Don't Know (SwishaHouss/Asylum)
BEYONCE’ F/SLIM THUG Check On It (Columbia/
GINUWINE When We Make Love (Sony Urban/Epic/
YOUNG JEEZY And Then What (Def Jam/iOJMG)

CHR/RHYTHMIC begins on Page 32.

HOT AC

w ™

1 8 GREEN DAY Wake Me Up When September Ends (Asprise/
2 NICKELBACK Photograph (Roadrunner/IDJMG)

3 3 LIFEHOUSE You And Me (Geffen/

4 4 ROBTHOMAS This Is How A Heart Breaks /At/antic/

5 5 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/
7 6 KEITH URBAN You'll Think Of Me (Capitol/ EMC/

8 7 SHERYL CROW Good Is Good /A&M/interscope/

6 8 GWENSTEFANI Cool /interscope/

9 SANTANA f/MICHELLE BRANCH I'm Feeling You (Arista/RMG/
10 GOO GOO DOLLS Better Days (Warner Bros.)

12 WEEZER Beverly Hilis (Geffen/

13 BON JOVI Have A Nice Day (/sland//DJMG/
20 KELLY CLARKSON Because Of You (RCA/RMG/

GREEN DAY Holiday (Reprise/

ROB THOMAS Lonely No More /At/antic/
HOWIE DAY She Says /Epic/
SWITCHFOOT Stars (Columbia/

D.H.T. Listen To Your Heart (Robbins/
GORILLAZ Feel Good Inc. (Virgin/

STAIND Right Here (Flig/Atlantic/

JAMES BLUNT You're Beautiful /Atiantic/
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B LN
N N -— —_— -
[=7] N (=< o

#1 MOST ADDED
NELLY Grillz (Universal)

#1 MOST INCREASED PLAYS
KANYE WEST FIADAM LEVINE Heard 'Em Say (Roc-A-Fella/IDJMG/

TOP5 NEW & ACTIVE
D. JONES F/J. DUPRI Better Start Talking fLaFace/Zomba Label Group)
PAUL WALL F/MIKE JONES & BUN B They Don't Know (SwishaHouse/Asylum/
JAGGED EDGE F/VOLTIO So Amazing (Columbia)
BLACK ROB Ready (Bad Boy/Atlantic/
JIM JONES F/P. DIDDY & PAUL WALL What You Been Drankin On (Djplomat/Kach)

URBAN begins an Page 35.

w

1 NICKELBACK Photograph (Roadrunner/IDJMG)

2 AUDIOSLAVE Doesn’t Remind Me finterscope/Epic)
4 SHINEDOWN Save Me (At/antic/

3 SEETHER Remedy (Wind-up/

5 STAIND Right Here (Flig/Atlantic/

7 FOO FIGHTERS DOA (RCA/RMG/

6 DISTURBED Stricken (Reprise/

9 TRAPT Stand Up (Warner Bros.)

10 FOO FIGHTERS Best Of You (RCA/AMG)

8 GREEN DAY Wake Me Up When September Ends /Reprise/
12 3 DOORS DOWN Live For Today (Republic/Universal)
16 AVENGED SEVENFOLD Bat Country (Warner Bros.)

SYSTEM OF A DOWN Question! (American/Columbial
10 YEARS Wasteland (Republic/Universall
KORN Twisted Transistor (Virgin/

18 SCOTT STAPP The Great Divide (Wind-up/
23 STAIND Falling (Flip/Atlantic)

17 MUDVAYNE Forget To Remember (Epic/
20 DISTURBED Guarded (Reprise/

21 HINDER Get Stoned /Universal)

22 SEETHER Truth (Wind-up/

25 TAPROOT Calling (Velvet Hammer/Atiantic/
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SYSTEM OF A DOWN Hypnotize (American/Columbial
ROLLING STONES Rough Justice (Virgin/

NINE INCH NAILS Only {interscope/

ROLLING STONES Oh No Not You Again /Virgin/
DEFAULT Count On Me (7VT)

SILVERTIDE Devil's Daughter (/AMG/

29 29 SEVENDUST Ugly (Winedark/78ros.)

30 30 BLACK LABEL SOCIETY In This River (Artemis/

19 24

| N NN
) N oo

#1 MOST ADDED

ENYA Amarantine (Reprise/

#1 MOST INCREASED PLAYS
SANTANA FIMICHELLE BRANCH I'm Feeling You (Arista/AMG)

TOP5 NEW & ACTIVE

BO | Will Hot Be Broken (Capitol/
{Reality/AAQ Music/
ROD STEWA 0SS I've Got A Crush On You (/AMG)

JORDAN KMIGHT Where Is Your Heart Tonight (Trans Continental)
STEVEN-CURTIS CHAPMAN Remembering You (EM/ CMG/EMI Music Reactive)

AC begins on Page 46.
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21 TRAIN Get To Me (Columbia)
25 GAVIN DEGRAW Follow Through (/RMG/
29 ALANIS MORISSETTE Crazy (Maverick/Reprise/
28 COLDPLAY Fix You (Capitol
26 MICHAEL BUBLE Home /743/Reprise/
27 LIZ PHAIR Everything To Me (Capitol/
33 MADONNA Hung Up /Warner Bros.)
32 COLLECTIVE SOUL How Do You Love (E/ Music Group/
30 30 3 DOORS DOWN Here By Me (Republic/Universal)
#1 MOST ADDED
INXS Pretty Vegas (Epic/
#1 MOST INCREASED PLAYS

KELLY CLARKSON Because Of You (RCA/RMG)

TOP5 NEW & ACTIVE
BLACK EYED PEAS Don’t Phunk With My Heart (A&M/interscape/
BETTER THAN EZRA Our Last Night (Artemis/
DEPECHE MODE Precious (Mute/Sire/Reprise/
FOO FIGHTERS Best Of You (RCA/RMG/
JASON MRAZ Geek In The Pink (Lava/Atlantic/

AC begins on Page 46.
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#1 MOST ADDED
THEORY OF A DEADMAN Say Goodbye (Roacrumner/|DJMG/

#1 MOST INCREASED PLAYS
FOO FIGHTERS DOA (RCA/AMG)

TOP 5 NEW & ACTIVE
INSTITUTE Bullet-Proof Skin finterscope/

THOUSAND FOOT KRUTCH Move (7Tooth & NailVEMI Music Reactivel
MOTLEY c‘ﬁll! FICHESTER BENNINGTON Home Sweet Home (Motley/
NICKELBACK Animals (Roadrunner//[DJMG/

THEORY OF A DEADMAN Say Goodbye (Roadrunner//[DJMG/

ROCK begins an Page 56.
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CHARLIE WILSON Charlie Last Name: Wilson (/ive/Zomba Label Group)
VIVIAN GREEN Gotta Go, Gotta Leave (Columbia)

ALICIA KEYS Unbreakable (/RMG)

ERIC.BENET | Wanna Be Loved (Reprise/

KEM | Can’t Stop Loving You (Motown/Universal)

KEM Find Your Way (Back Into My Life) (Motown/Universal)
MARIAH CAREY We Belong Together fis/and/{DJMG)

MARIAH CAREY Shake It Off (/sland/IDJMG)

INDIA.ARIE Purify Me (Rowdy/Motown/

LYFE JENNINGS Must Be Nice (Columbia)

DWELE | Think | Love U (Virgin/

FANTASIA Free Yourself (J/RMG)

JILL. SCOTT Cross My Mind (Hidden Beach/Epic)

TONIBRAXTON Please (BlackGround/Universal)

JEFIREY OSBORNE Yes, I'm Ready (JayDz/Koch)

MINT CONDITION Whoaa (image/

DR. CHARLES G. HAYES & WARRIORS Work It Out (/CEE/
BABYFACE Grown & Sexy {Arista/RMG)

HEATHER HEADLEY In My Mind (RCA/RMG)

WILL DOWNING Crazy Love (GRP/VMG)

SHANICE WILSON Every Woman Dreams (Playtime/

EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG)

KINDRED THE FAMILY SOUL Where Would ! Be... (Hidden Beach/
YOLANDA ADAMS Someone Watching Over You (Adlantic)
TONIBRAXTON Trippin’ (BlackGround/Universal)

KIRX FRANKLIN Looking For You (Gospo Centric/Zomba Label Group)
JAKEIM f/JADAKISS Everytime | Think... (Divine Mil/Warner Bros.)
DESTINY'S CHILD Cater 2 U (Columbia)

LINA Smooth (Hidden Beach/Red Distribution)

BEYONCE’ Wishing On A Star (Columbia)

URBAN begins on Page 35.

SHINEDOWN Save Me (Atlantic/

DISTURBED Stricken (Reprise/

NICKELBACK Photograph (Roadrunner/IDJMG)
TRAPT Stand Up (Warner Bros.)

10YEARS Wasteland (Republic/Universal)
AUDIOSLAVE Ooesn’t Remind Me (interscope/Epic)
MUDVAYNE Forget To Remember (£pic/
AVENGED SEVENFOLD Bat Country (Warner Bros.)

FOO FIGHTERS DOA (RCA/RMG)

KORN Twisted Transistor (Virgin/

SYSTEM OF A DOWN Question! {American/Columbia)

SEETHER Truth (Wind-up)

SEETHER Remedy (Wind-up)

STAIND Falling (Fljp/Atlantic)

HINDER Get Stoned (Universal)

STAIND Right Here (Flip/Atlantic)

SYSTEM OF A DOWN Hypnotize (American/Columbia)

SEVENDUST Ugly (Winedark/7Bros.)

TAPROOT Calling (Velvet Hammer/Atlantic)

DEFAULT Count On Me (7V7)

3 DOORS DOWN Live For Today (Republic/Universal)

THOUSAND FOOT KRUTCH Move (Tooth & Nail/fMI Music Reactive)
OFFSPRING Next To You (Columbia)

DISTURBED Guarded (Reprise/

SCOTT STAPP The Great Divide (Wind-up/

INSTITUTE Bullet-Proof Skin finterscope)

MINE INCH NAILS Only finterscope/

BLACK LABEL SOCIETY In This River (Artemis/

HIM Rip Out The Wings Of A Butterfly (Warner Bros.)

SILVERTIDE Devil's Daughter (/RMG/

#1 MOST ADDED

THEORY OF A DEADMAN Say Goodbye (Roadrunner/IDJMG)

#1 MOST INCREASED PLAYS

STAIND Falling (Flig/Atlantic)

TOP5 NEW & ACTIVE

CASANOVAS Livin’ In The City f/ROCK)

ARV

ROCK begins on Page 56.
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KEITH URBAN Better Life (Capitol)

RASCAL FLATTS Skin (Sarabeth) /L yric Street/

LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb)
KENNY CHESNEY Who You'd Be Today (BNVA/

JOE NICHOLS Tequila Makes Her Clothes Falt 0ff (Universal South)
DIERKS BENTLEY Come A Little Closer (Capitol)

GARTH BROOKS Good Ride Cowboy (Lyric Street/Peari)
LONESTAR You're Like Comin’ Home /BVA/

TOBY KEITH Big Blue Note (Show Dog/DreamWorks)

GARY ALLAN Best | Ever Had /MCA/

NEAL MCCOY Billy’s Got His Beer Goggles On /903/

JOSH GRACIN Stay With Me (Brass Bed) /Lyric Street)
GEORGE STRAIT She Let Herself Go (MCA/

FAITH HILL Like We Never Loved At All (Warner Bros./Curb}
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/
LITTLE BIG TOWN Boondocks (Fquity/

ALAN JACKSON USA Today (Arista/

CHRIS CAGLE Miss Me Baby (Capitol)

TRACE ADKINS Honky Tonk Badonkadonk (Capitol)

TIM MCGRAW My 01d Friend {Curty

MARTINA MCBRIDE Rose Garden (RCA/

4 SUGARLAND Just Might (Make Me Believe) (Mercury/

BRAD PAISLEY f/DOLLY PARTON When | Get Where I'm Going (Arista)
KEITH ANDERSON XXL {Arista)
BIG & RICH Comin’ To Your City (Warner Bros.)

} CARRIE UNDERWOOD Jesus, Take The Wheel (Arista)

JOSH TURNER Your Man (MCA/

TERRI CLARK She Didn’t Have Time (Mercury)
SHANIA TWAIN Shoes (Lyric Street)

BLAKE SHELTON Nobody But Me (Warner Bros.)

COUNTRY begins on Page 40.

w W
1 8 NINE INCH NAILS Only finterscope/
5 FOO FIGHTERS DOA (RCA/RMG)
3 3 FALLOUT BOY Sugar, We're Goin’ Down (/sland//DJMG)
2 4 GORILLAZ Feel Good Inc. (Virgin)
4 5 311 Don’t Tread On Me (Volcano/Zomba Label Group)
7 @ NICKELBACK Photograph (Roadrunner/!DJMG)
6 7 AUDIOSLAVE Doesn’t Remind Me finterscope/Epic)
8 &) SHINEDOWN Save Me (At/antic/
11 &) FRANZ FERDINAND Do You Want To (Domino/Epic)
12 ) DEATH CAB FOR CUTIE Soul Meets Body Atlantic/
9 11 STAIND Right Here (Flig/Atlantic)
10 KILLERS All These Things That I've Done fisland//0JMG)
14 AVENGED SEVENFOLD Bat Country (Warner Bros.)
18 STROKES Juicebox (RCA/RMG)
13 DISTURBED Stricken (Reprise/
22 SYSTEM OF A DOWN Hypnotize (American/Columbia)
23 WEEZER Perfect Situation (Geffen/
17 TRAPT Stand Up (Warner Bros.)
15 19 FOO FIGHTERS Best Of You (RCA/RMG)
21 8 KORN Twisted Transistor (Virgin/
25 10 YEARS Wasteland (Republic/Universal)
16 22 SYSTEM OF A DOWN Question! (American/Columbia)
24 8 30 SECONDS T0 MARS Attack (immortal/Virgin)
26 MY CHEMICAL ROMANCE The Ghost Of You (Reprise/
19 25 WHITE STRIPES My Ooorbell (7hird Man/V2)
32 @ BLINK-182 Not Now (Geffen)
27 @) COHEED AND CAMBRIA The Suffering (Fqual Vision/Columbia)
29 @2 STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise)
28 €2) DEPECHE MODE Precious (Mute/Sire/Reprise)
30 &Y SEETHER Truth (Wind-up/
#1 MOST ADDED
COLDPLAY Talk (Capitol)
#1 MOST INCREASED PLAYS
BLINK-182 Not Now (Geffen/

TOP5 NEW & ACTIVE

F

ALTERNATIVE begins on Page 60.
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30

29

BRIAN CULBERTSON Hookin' Up (GRP/VMG)

EUGE GROOVE Get Em Goin’ (Narada Jazz)

PAUL HARDCASTLE Serene (Trippin’ ‘N’ Rhytam/)

WALTER BEASLEY Coolness (Heads Up/

DAVE KOZ Love Changes Everything (Capital/

KEN NAVARRO You Are Everything (Positive/

RICK BRAUN Shining Star (Artizen/

MARION MEADOWS Suede (Heads U/

DAVID PACK You're The Only Woman (Peak/

BRIAN SIMPSON [t's All Good (Rendezvous)

BOZ SCAGGS Lowdown (Unplugged) (Virgin/

PAUL JACKSON, JR. Never Too Much (GRP/YMG)

CHIELI MINUCCI The Juice (Shanachie)

HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector)
RICHARD ELLIOT People Make The World Go Round (Artizen)
KIM WATERS Steppin’ Qut (Shanachie)

NILS Summer Nights (Baja/TSR/

MARIAH CAREY We Belong Together (/sland//0JMG/

DEF JAZZ f/GERALD ALBRIGHT Hey Young World (GRP/VMG)
BONEY JAMES 2:01 AM /Warner Bros.)

NELSON RANGELL Don’t You Worry ‘Bout A Thing (Koch/
RICHARD ELLIOT Mystique (Artizen)

NAJEE 2nd 2 None (Heads Up International)

KEM | Can't Stop Loving You (Motown/Universal)

PAUL BROWN Cosmic Monkey (GRP/VMG/

WARREN HILL Still In Love (Pagjazz/Native Language)

SOUL BALLET She Rides (275/

CHRIS BOTTI f{JILL SCOTT Good Morning Heartache (Columbia)
MICHAEL BUBLE Home (743/Reprise/

- @ RAUL MIDON If You're Gonna Leave (Manhattan/FMC)

S
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SMOOTH JAZZ begins on Page 52.

DAVID GRAY The One | Love (ATO/RCA/RME)

SHERYL CROW Good Is Good (4&M/interscape)

BONNIE RAITT | Will Not Be Broken (Capitof

COLDPLAY Fix You (Capitol)

NEIL YOUNG The Painter (Reprise)

AQUALUNG Brighter Than Sunshine (Siightiy Bigger/Red Ink/Columbia)
DEATH CAB FOR CUTIE Soul Meets Body (At/antic/

NICKEL CREEK When In Rome (Sugar Hilll

TRACY CHAPMAN Change (Lava/Atlantic)

U2 City Of Biinding Lights finterscope/

HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector)
FRAY Over My Head (Cable Car) (Epic/

GREEN DAY Wake Me Up When September Ends (Reprise/

TREY ANASTASIO Shine (Columbia)

JACK JOHNSON Breakdown (Brushfire/Universall

DAVE MATTHEWS BAND Dreamgirl (RCA/RMG)

JAMES BLUNT You're Beautiful (Atlantic/

KT TUNSTALL Black Horse & The Cherry Tree (Virgin/

GOO GOO DOLLS Better Days (Warner Bros.)

SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG)
DEPECHE MODE Precious (Mute/Sire/Reprise/

VAN MORRISON Stranded (Geffen/

ROLLING STONES Rough Justice (Virgin/

AMOS LEE Keep It Loose, Keep It Tight (Bloe Note/EMC)
MELISSA ETHERIDGE | Run For Life (/siand/IDJMG)

KEANE Bend And Break (interscope)

WALLFLOWERS God Says Nothing Back ffaterscope/

BLUES TRAVELER Amber Awaits (Vanguard)

LEO KOTTKE & MIKE GORDON Sweet Emotion (RCA Victor/RMG)
KATHLEEN EDWARDS In State (Zoe/Rounder/

#1 MOST ADDED

JOHN HIATT Love's Not Where We Thought We Left It (New West)

#1 MOST INCREASED PLAYS

TREY ANASTASIO Shine (Coluribia)

TOP5 NEW & ACTIVE

TRIPLE A begins on Page 63.
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ext week the Country Music Association takes on New York. This one-time CMA Awards
visit to N.Y.C. is more than just the Nov. 15 televised awards show, it is a week of
activities incorporating country music and artists into the Big Apple.
As part of a recent restructuring, 20-year CMA veteran Tammy Genovese was
promoted to C00. Although she doesn't formally assume the post until Jan. 1, 2006,
Genovese is moving full speed ahead. She is on her way to New York and is prepared to
show the world how great country music is.

Starting in the business: “I'm from Corinth, MS. I moved to Nashville to go back to school. I was
young, naive and ready for the adventure. I was working at Genesco Shoes in corporate auditing and
moved to corporate accounting. That was not what I wanted to spend my life doing. My aunt had a
friend from Nashville who had a friend who worked at the CMA, and they told her there was an
opening, so I called and interviewed with Ed Benson.”

Joining the CMA: “I came in as Administrative Services Coordinator, which is really bookkeeping,
accounting, the front desk, all of the word processing and human resources. It's sort of like an office
manager position. I'm a firm believer that things happen for a reason and that if you do good things,
good things will happen. I've grown up here. I got married and had two kids. I went back to school and
got my master’s degree and decided to make a career out of it, and here I am.”

Her promotion: “When Jo Walker-Meador retired and Ed Benson became Executive Director, Ed
did not put anyone in his previous position, Associate Executive Director. There were four of us in
management roles who reported directly to Ed. In '99 I was going to move and then didn’t. When I told
Ed I wasn't going to leave, he said, ‘OK, you're going to come back as
Associate Executive Director.

“He was sick for a couple of years, and I stepped up. He's totally
fine now, but he’s looking at retirement and backing off a little bit,
and he decided that he should go into a different role. We decided to
go with more corporate titles: Chief Executive Officer, Chief Operating
Officer and Chief Strategic Officer, which is what Ed is. The Chief
Executive Officer is President of our board, which is a volunteer
position. I'm the Chief Operating Officer. That is not effective until
Jan. 1, but we're gearing up for it. I already have my business cards.”

Her responsibilities: “I have been overseeing the day-to-day
operations, making sure the budget works, the marketing works, the
logistics work, and accounting and all that. Ed makes the major
decisions. He oversees the production of the awards, and he’s béen the
official spokesperson of the CMA, but now I get to do those things. I'm
not going to put someone in my old position.

“I have a great staff. We want to see this organization grow,
we've all got the same vision, and we're excited about the future. I'm
excited that Ed is still going to be sitting next door to me so I can
pick his brain when I need to.”

Mission of the CMA: “The mission is to promote country music
internationally. From 1958 to now, it hasn't changed. We've got
almost 6,000 members. We have trade members and professional and
individual members. The CMA Awards take place in front of 40 million
people, so it's one of the primary ways we promote. Also, the Music
Festival was in front of 10 million people last year. We always look
for opportunities to promote our artists and our industry.”

The CMA takes New York: “The city is buzzing, and tickets are
flying out the door. The public is dying to see this show, and it's really
refreshing, because they don't have a Country radio station in New
York City, even though it's one of the top sales markets and has been for a long time. They love the music
and want to see all these acts, and the CMA Awards coming to the city is a big deal.”

How it’s going to work: “We start on the Wednesday before (11/9), with ‘Culinary Day. We're also
going to have ‘Education Day and ‘History Day, which is on Veterans Day. A huge show called the
American Freedom Festival will take place that night, featuring many artists. We've also got ‘Culture &
Entertainment Day; ‘Sports & Parks Day and ‘Fashion & Shopping Day!

“We're having a major nominees’ party at Saks Fifth Avenue with Faith Hill hosting and In Style as
our magazine host. Performing around town are Brooks & Dunn, Keith Urban and Rascal Flatts. We've
got showcases with songwriters in the pubs and smaller venues around the city.

“We are taking everybody with us from Nashville. Our Nashville Convention and Visitors Bureau is
going with us, the mayor, the Chamber of Commerce. We have embraced everybody from the music
community to the business community to take advantage of this once-in-a-lifetime opportunity.”

Radio’s involvement: “Every year we sell CMA promotion packages to radio stations, and they
sell out. We are hoping somebody will have the vision to put on a Country radio station in New
York. That was one of our goals in going there. We know it's not something that we can control, but
we're hoping that, between the media coverage, the advertising agencies and the advertisers,
everybody will see that country music can work in New York City. Even if it doesn’t happen now, we
will keep pushing for it.”

On returning to Nashville next year: “Next year will be the 40th anniversary of the CMA Awards, and
we are already working with the city of Nashville to bring the show downtown to the Gaylord Entertainment
Center. We plan to do the same types of events that we are doing in New York City. We'll have a week of
activities that involve the community. This will open the door for us to expand and grow our awards into a
bigger event. It'l be our first year with ABC, so that’s going to be very exciting.”

Long-term goals: “Making sure the 40th anniversary will be a huge event. We are reviving the
"America’s Sold on Country’ campaign, although it may not be in the same form. Advertising agencies

Country
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TAMMY GENOVESE

Chief Operating Officer,
usic Association

turn over quite often, and even though we have built some great relationships, we're going to be out
there educating and staying close to them.

“We have strategic mandates to maximize the potential of the CMA Awards, and we are looking to
grow the CMA Music Festival. Next year will be the third year of the TV show, and we're trying to make
it bigger and better. We are always looking to build relationships with our artists, because without
them, none of us would be here. They're the future of our industry.”

Biggest challenge: “There is so much to get done and so many things we could be doing, but
we've got to stay focused on the strategic initiatives our board has set. I want to do so much more, but
finding the time is really a challenge.”

State of Country radio: “I listen to radio every day, and, other than hearing less music, I don't
really see a difference. From the business aspect I know there is a difference, but at the end of the day
I don't see the marketplace changing. Country is the biggest format, and it's exciting. I wish the CMA
could engage more with radio to learn more about what they need. I know they work closely with the
labels, break new artists and even bring back the Garth Brookses of the world.

“My terrestrial guys are going to kill me, but I listen to satellite radio too. I have a new car, and
it's in there, so I get to listen to it. I love listening to what they’re doing, but I love radio, period. I've
always listened to it, and I think it is always going to be vital to this industry in terms of breaking
new artists and getting information to the consumers.”

State of country music: “Overall sales for all genres of music are down from where we were this
time last year. However, Country is maintaining its share. Here we are in late October, and we still have
Montgomery Gentry, Terri Clark, Kenny Chesney, Big & Rich, Carrie
Underwood, Reba McEntire and Garth Brooks, along with others, to be
released between now and the end of the year. I'm very optimistic
that, in terms of sales, the format is going to be very positive at the
end of the year.

“As far as touring, one of the greatest stories is Kenny Chesney.
We decided to go to Atlanta this summer to see him, and it blew me
away. Ed said he hadn't seen that kind of show since Garth’s. You look
at the top tours in terms of number of tickets sold, and Kenny is No.
2, right behind U2. Rascal Flatts are No. 8. We're re-establishing our
format in the touring industry as being very viable and successful.

“And we're excited to break new artists such as Sugarland. They
are so refreshing and fun.”

Something about the CMA that might surprise our readers:
“We work year-round on the CMA Awards and the Music Festival, but
beyond that, we educate corporate America, including major
advertising agencies and Hollywood decisionmakers and marketers,
about our music and our fans. We keep our fingers in the
international marketplace. We embrace the artists. We make every
artist nominee on the final ballot of the CMA Awards a lifetime
member of the CMA. If you're a member of the Grand Ole Opry, you
should be a lifetime member of the CMA.

“We do an outreach to artists — new artists, established artists,
legends — we reach out to everybody. We even have an artist
orientation. When you sign with a label here in town, we do a very
focused 45-minute PowerPoint presentation about what we are, who
we are and what we can do for artists. We feel strongly that we need
to build our relationship with artists and grow with them as they
grow.”

Most influential individual: “There are two: Jo Walker-Meador
and Ed Benson have both been my mentors and best friends. I still stay in touch with Jo. She's a very
smart lady and very well-respected. Ed Benson has been my friend and mentor since I walked in the door
here. He's brilliant, and I respect him so much. I love tatking to him, and I learn from him every day.
Both he and Jo have been very helpful in my career, and they've really taken me under their wings.”

Career highlight: “I'm really proud of all the success I've had in terms of moving up the ladder
here, but Il tell you what, I want to look back at the CMAs in New York and say that it was the
greatest thing we ever did.”

Career disappointment: “We can always look back and say, ‘What if I'd done this?’ or, ‘What if I'd
done that? but I'm a firm belii ver in things happening for a reason. I'm very happy where I am with
my career, and life is really good, so I can't say there have been any disappointments.”

Favorite radio format: “Country.”

Favorite television show: “Desperate Housewives.”

Favorite song: “Dolly Parton’s T Will Always Love You.”

Favorite movie: “Remember the Titans. It has such a great story. I make my son watch it right
before every football game he plays.”

Favorite book: “Stephen Covey's First Things First.”

Favorite restaurant: “Las Palmas on Highway 70 here in Nashville.”

Beverage of choice: “Water, but I always love a good latte from Starbucks.”

Hobbies: I love to exercise, do yoga and run. It helps me de-stress. I also love hanging out with
my kids and my husband and doing family things together.”

E-mail address: “tgenovese@cmaworld.”

Advice for broadcasters: “It’s all about playing great music and continuing to break new artists,
because that's the best way for us to get to the consumer.”

Advice for the music industry: “Give radio good artists and make good choices. I really admire the
people who make those decisions and put that investment into artists because they hear something.”
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