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Keith Places First With Show Dog A W Pl e

Check out our in-depth interview with Toby Keith about e y ' v = s nwe'szﬁ |“ﬂ309"ﬂ9m

Show Dog Records, Keith’s new Universal-distributed
label, and his other upcoming

endeavors, including a new ' The River Runs Deep
movie deal. You'll also find out ' \ ' WXRV (The River)/Haverhill, MA is celebrating its 10th

all about Show Dog’s new sister, anniversary this year, and R&R Triple A Editor John
Big Machine Records (run by . _ Schoenberger speaks with PD Dana Marshall about the
former UMG/Nashville Sr. VP/ - g ’ station’s past and present. The River has made some

Promotion Scott Borchetta), in changes over the years to attract a larger audience, but
an amazing article that starts 4”/” [ﬂﬂﬁﬂ,” it's still proudly delivering “Independent Radio.” The

TP REgE www.radioandrecords.com story starts on Page 58.
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ON YOUR
DESK NOWVI

THE FOLLOW-UP TO
THE THREE #1 SINGLES
"‘GOODIES,” “1,2,STEP”
& "OH"

MOST ADDED
AT POP AND RHYTHM\!

MOST INCREASED
AT URBAN!

ALREADY ON THESE MAJORS
WRDW  KMEL WMBX
WBTS Y100 WAKS
WKQI  KZHT
KRBE KZZP
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LATIN ROCK RULES

Why hasn’t Latin rock music had the
mainstream success of reggaetén?

- Nobody knows for sure, but what is
certain is that specialty shows are
keeping rock alive and spreading i to
new listeners. Latin Formats Editcr
Jackie Madrigal explores the
important work these shows do.

See Page 72

THOUSAND FOOT
KRUTCH

Christian Editor Kevin Peterson
attempts to get to the bottom of
where Canada’s top Christian rock
band got its name and along the way
learns about the many exciting
projects of the group’s frontman,
Trevor McNevan.

See Page 66
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BANKING ON BANKS [

Doug Banks, anchor and namesake of
The Doug Banks Morning Show, is one
of only a few hosts on the Urban side
who have been able to find syndicated
success with a personality-driven show.
Urban/Rhythmic Editor Dana Hall gets
the lowdown on the challenges of
appealing to 39 markets, as well as
what’s coming up this fall. Page 29.
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Banks
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Marino To Tack On Star/L.A. PD Duties

- WBCN’s Strick Tapped As
As R&R Alternative Editor

AC
ROB THOMAS

Lorely No More (Atlantic)

%GHNIPOP

AARIAH CAREY We Belong Together (Isiand/IDJMG)

}'?HR/RHYTHMIC

ARIAH CAREY Shake it Off (/sland/IDJMG)

URBAN
OW WOW /CIARA Like You (Columbia)

hU'!BAN AC
HARLIE WILSON Charlie Last... (Jive/Zomba L abe! Group)

OSPEL

R. CHARLES G. HAYES & WARRIORS Work It Out (/CEE)

COUNTRY
TH HILL Wississipp! Girl (Warner Bros.)

hHOT AC

ELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) =

;HSMOOTH JAZZ
ICHARD ELLIOT People Make The World... (Artizen)

’RDCK
STAIND Right Here (Flip/Atiantic)

}ABTWE ROCK
SEETHER Femedy (Wino-up)

LTERNATIVE
GDRILLAZ Feel Good Inc. (Virgin)

)’TBIPI.E A
JACK JOHNSON Good People (Brushfire/Universalj

HRISTIAN AC
MERCYME I The Blink Of An Eye (INO/Curb)

HRISTIAN CHR

JEREMY CAMP Lay Down My Pride (BEC/Tooth & Nail) |

*BHRISTIAN ROCK
DAY OF FIRE Fade Away (J/ve/Essent/al/PLG)

CHRISTIAN INSPO
EWSONG Rescue (Integrity Label Group)

}REGIONM MEXICAN
PATRULLA &1 Eres Divina (Dfsa)

kSPANISH CONTEMPORARY
HAKIRA GALEJANDRO SANZ La Torturg (Epic)

}TROPICAI.
AVENTURA I/DON OMAR Ella Y Yo (Prem/um)

ISSUE NUMBER 1622

Longtime WBCN/Bos-
ton Asst. PD/MD Steven
Strick has been se-
lected to become
R&R’s Alternative
Editor, effective
Oct. 3. He'll replace
Kevin Stapleford,
who left R&R on | ¢
Aug. 19 to join First |
City Broadcasting

him a sharp eye for its fu-
ture. Plus, he has great pas-
sion for music.
“With 20 years at
his last job, we are
hoping that’s a
good indication that
he will be staying
with us for some
-4 ﬁme.”
After working at

LA RN

Pl

as VP/Program-
ming,.

“Steven’s experi-
ence provides a great per-
spective on the Alternative
format,” R&R Publisher/
CEO Erica Farber said.
“Having been actively in-
volved with one of the
format's most successful
stations for years, he is
keenly aware of where the
radio of today came from.
His knowledge of today’s
radio realities has given

Strick

A G W)

WICH/Norwich,
CT and WNLC/
New London, CT,
Strick served as WBCN'’s
News Director from 1978-
81. From 1981-85 he was
WENX/Boston’s MD/af- |
ternoon talent. He rejoined
WBCN in 1985, rose to Asst.
PD in 1995 and added MD
duties a year later. His last
day at WBCN will be Sept.
23.

“I am excited and thrilled

STRICK See Page 9
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Narnia Screening,
Panel Set For R&R
Christian Summit

When the R&R Christian
Summit opens on Thursday,
Dec. 8, industry executives in-
cluding Gospel Music Associa-
tion President John Styll, Provi-
dent Label Group President
Terry Hemmings and R&R
I'ublisher/CEO Erica Farber
will sit on a special “Presidents’
State of the Industry” panel
that will discuss the tremen-
dous growth of the Christian-
music industry and the chal-
lenges and opportunities it has
now and will have in the future.

That evening EMI CMG will
host an exclusive star-studded,
red-carpet pre-release screen-
ing of the highly anticipated
film The Chronicles of Narnia:
The Lion, the Witch and the
Wardrobe.

Other highlights of the R&R
Christian Summit include a
keynote address by sy?dica ted

SUMMIT See Page 10

Mike Marino, PD of Clear
Channel’s Urban AC KHHT/
Los Angeles, has added similar
duties at Hot AC clustermate
KYSR (Star 98.7). He replaces
Angela Perelli, who has re-
signed, effective Sept. 9.

Marino is currently in his
second stint as PD of KHHT:
He programmed former KHHT
incarnation KCMG from 2000-

01 and returned to KHHT in
2003. His other programming
experience includes stints at
WKRQ/Cincinnati, KKPN/
Houston and KMXB/Las Ve-
£as.

Clear Channel/Los Angeles Re-
gional VP Greg Ashlock said,
“Mike has a strong background in
Modem AC,” including launching

MARINO See Page §

Schwartz Joins WMVP/Chicago As PD

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

Windy City radio vet- |
eran Jeff Schwartz has |~
been named PD of ABC =
Radio’s Sports WMVP %
(ESPN Radio 1000)/Chi-
cago. He spent a total of
17 years with Infinity/
Chicago, most recently &
as VP/Programming of
Talk WCKG and before
that as Director/Operations ot
Sports WSCR. He succeeds Len
Weiner, who moved crosstown

Toby’s Dog Gets Its Day

New label includes spinoff with exec Borchetta

By Lon Helton & Chuck Aly
. R&R Nashville Bureau
During his keynote session
at the Country Radio Seminar

in March, superstar Toby

Keith stunned the [J
crowd and execs at his
label by announcing
that tenure with
UMG/Nashville was
coming to an end.
Asked how many al-
bums he had left on

The two companies are sepa-
rate in most ways but will op-
erate with a single promotion
department.

Several days before the an-
nouncement Keith
spent almost 90 min-
utes with R&R, ex-
plaining the impetus
4 for the label, outlining
4 his plans for the im-
| print, and detailing

e | why Show Dog will
hi§ contract, Keith re- 1 ‘3‘ be ‘?iffer'ent from to-

plied, “One more. I'm
recording in July.”

Less than a week later
UMG/Nashville Sr. VP/Pro-
motion Scott Borchetta exited
the label and announced that
he would be launching his
own imprint in the fall.

On Aug,. 31 Keith introduced
his new label, Show Dog Nash-
ville, and Borchetta premiered
Big Machine Records at a jount
press conference in Music City.

Keith

day’s major labels.

In a series of sidebars
we'll also outline the promo-
tion-teamn structure, artist ros-
ters and Borchetta’s vision for
Big Machine.

R&R: You've been very pub-
lic in speaking out against the
major-label system, but you've
dore very well in that system.
Why do you want to start your
own label?

See Page 35

Schwartz

to Tribune’s News/Talk
WGN as PD.

“No other candidate
came close to matching
| Jeff’s creativity, passion
and track record of suc-
cess,” said WMVP VP/
GM Jim Pastor, to whom
Schwartz reports. “Be-
yond his obvious strengths
in programming, he’ll
also be a tremendous as-
set to ESPN 10(0's sales and pro-
motion departments. Jeff is a

SCHWARTZ See Page 9

McMahon Up Bed
To CC/Dallas OM

By Julie Kertes

R&R AC/Hot AC Editor
Jfkertes@radioandrecords.com

Pat McMahon has been
named OM of Clear Channel’s
Dallas cluster,
comprising Al-
ternative KDGE,
Hot AC KDMX,
Regional Mexi-
can KEGL, Sports
KFXR, CHR/
Pop KHKS and
Classic Rock
KZPS. He will
continue as PD
of KDMX.

At the same time, KDGE PD
Duane Doherty has added pro-
gramming duties at KZIS, re-
placing Christie Banks.

Clear Channel/Dallas Re-
gional VP ].D. Freeman said,
”Pat has demonstrated excel-
lent leadership skills working
with the ’Ds and other depart-
ments. And Duane’s expertise
in the Rock formats will allow

DALLAS See Page 10

McMahon
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Heard On Radio Nationwide
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Stations Devastated By Hurricane Katrina

New Orleans ops centers could be off-limits for weeks

By Adam Jacobson

R&R Radio Editor
aFiacobson@radioandrecords.com

From Louisiana to the Florida
panhandle and across the Gulf
Coast, a slow and perilous clean-
up continues in the wake of Hur-
ricane Katrina, which made land-
fall early Monday to the east of
New Orleans and wreaked havoc
across much of Mississippi and
coastal Alabama.

Radio stations across the region
struggled to remain on the air,
and Crescent City broadcasters
could be kept away from what's
left of their main operation cen-
ters for weeks to come.

With electricity scarce through-
out the area, radio became the
primary means of communicat-
ing emergency information to
concerned citizens. But radio sta-
tions — in addition to local TV
stations and newspapers — had
a tough time getting their mes-
sages out.

Entercom/New Orleans was
hit hard by Katrina, and as of
Tuesday afternoon it was prepar-
ing to shift operations to the

12t B

Ray Charles Enterprises and Rhino Records are teaming up for two new Ray

Jefferson Parish Emergency Op-
erations Center.

News/Talk WWL, which was
knocked off the air Monday by
the hurricane, returned to the air
the following day at half its 50kw
power and is being simulcast on
all of Entercom’s other stations in
the market except Rock WKBU,
which was dark at press time.

Entercom VP /News & Talk Pro-
gramming Ken Beck told R&E
that WWL continued to broadcast
from its main studios adjacent to
the Louisiana Superdome on
Tuesday via generator power.
“There is no power and no po-
table water in the city, and there
is not likely to be for some time,”
Beck said. “Our studio and office
windows are blown out, but
thankfully no one has been hurt.”

Over at Clear Channel, VP /Pro-
gramming, News/Talk/Sports
Gabe Hobbs told R&R that, as of
Tuesday afternoon, KSTE, WQUE
& WRINO/New Orleans remained
on the air and were preparing tc

KATRINA See Page 10

.__‘

Charles projects: Pure Genius: The Complete Atlantic Recordings, a boxed set;
and Genius & Friends, a duets CD. Both are slated for release later this month.
Seen here are (I-r) Rhino Records’ Mike Engstrom, Ray Charles Enterprises
CEO Joe Adams and Rhino’s James Austin.

R e T

Manning and Tom Griswold.

Premiere syndicated personalities Bob & Tom recently held an auction with
Indianapolis Colts quarterback Peyton Manning to raise money for Manning’s
PeyBack Foundation, which promotes the future success of disadvantaged
youths. Among the fabulous items up for bidding were a Super Bow! package,
two rounds of golif with Manning and Colts sideline tickets with a meet-and-
greet, and everything sold within four hours. Seen here are (I-r) Bob Kevoian,

Whittemore To Direct WRKO Ops

Brian Whittemore has
been named Operations Di-
rector of Entercom’s Talk &
WRKO/Boston. The News/ [
Talk radio programming [<&
and management veteran
was previously VP/GM of
WCCO/Minneapolis and
succeeds Mike Elder, who
was recently named Direc-
tor/Talk Programming of
Fox News Radio in New
York.

The move to WRKO marks a re-
turn to Boston for Whittemore, who
served as News & Programming
Director at Infinity’s crosstown
News/Talk WBZ from 1991-95.

His Boston radio roots also in-

Whittemore

clude a three-year run as
morning news anchor at
then-News/Talk WHDH
(now Sports WEEI), end-
ing in “91. Before his most
recent position Whitte-
more spent two years as
VP/GM of heritage News/
Talker KDKA /Pittsburgh.

”Brian is a tremendous
addition to the organiza-
tion,” said Entercom/Bos-
ton Market Manager Julie
Kahn, to whom Whittemore will re-
port. “He’s a veteran of the Boston
market and a talented news director,
anchor and manager. We're fortu-
nate to have him on the Entercom
team.”

BMI Launches Landmark Digital Services

By Brida Connolly

R&R Technology Editor
beonnolly@radioandrecords.com

BMI on Tuesday introduced a

new wholly owned subsidiary,
Landmark Digital Services,
which will, BMI said, “deploy
and exploit” the BlueArrow
music-identification technol- %
ogy the performing-rights
organization just purchased
from U.K.-based Shazam En-
tertainment. The Landmark divi-
sion will also develop new tech-
nologies for BMI's royalty-distri-
bution systems.

BMI and Shazam have been
technology partners since May
2004, when an agreement was
announced as part of the launch

of the BMI Digital Initiatives
project.

BMI President/CEO Del Bry-
ant said that pattern-recognition
technology like BlueArrow’s is
“the single most promising way to

LANDMARK'

DIGITAL SERVICES
1 BM o

identify music performed on
today’s media, and further into the
digital future.” He continued,
“BlueArrow technology will give
us a powerful new tool for the iden-
tification of music played on radio,
television and in digital media.”
LANDMARK See Page 10

Mannion Appointed PD 0f KEDJ/Phoenix

Kevin Mannion has joined Riviera Broadcasting Alternative KEDJ (The
Edge 103.9)/Phoenix as PD, replacing Marc Young. Mannion was last seen
programming crosstown Infinity Alternative KZON (101.5 The Zone).

Mannion got his start in radio as an intern at KYOT/Phoenix in De-
cember 1994. He joined The Zone in April 1995 as a part-timer/sports
reporter and assumed Asst. MD duties shortly thereafter. In 1998 he
was promoted to MD. He took on Asst. PD responsibilities in late 1999,
and he was upped to PD in September 2003. Mannion left KYOT in

November 2004.

Riviera Managing Partner/CEO Tim Pohlman said, “Kevin’s strong re-
lationships within the music industry, wide range of experience, manage-
ment style and knowledge of the format will be beneficial in taking The

Edge 103.9 to the next level.”

WAL americanradiohistenscom

Schmidt Assumes
WWDC PD Duties

Veteran Rock programmer
Rick Schmidt has been tapped as
PD of Clear Channel Alternative
WWDC (DC101)/Washington.
He replaces Joe Bevilacqua, who
is now Clear Channel/Denver’s
Regional VP /Programming.

Schmidt comes to DC101 from
Clear Channel’s CHR/Pop WDCG
(G105)/Raleigh, where he was
PD. His 17-year radio career also
includes programming stints at
WSSR and WXTB in Tampa;
WPLA /Jacksonville; and WXSR/
Tallahassee, FL.

“Rick is a rock guy who loves
Rock radio, and we’re delighted
to have him as part of the DC101
family,” Clear Channel /Washing-
ton Regional VP/Market Man-
ager Bennett Zier said.

Clear Channel/Washington-
Baltimore Regional VP /Program-
ming Jeff Wyatt said, “Joe Bev-
ilacqua did a wonderful job of
finding the sweet spot for DC101.
Rick’s skills with the Rock audi-
ence and radio talent are the per-
fect match for this job. Plus, he’s
funny, so he’ll keep me enter-
tained.”

SCHMIDT See Page 10

Macleash Expands
CC Triple A Duties

Eleven-year KTCZ/Minneapo-
lis PD Lauren MacLeash has
added National Ad- [ B
ult Album Alterna-
tive Liaison/Direc- {i |
tor duties for Clear [
Channel Radio. She
will work with the |*
company’s Triple A {1
stations to maxi-
mize their potential
and develop new,
innovative program-
ming for the format through radio
and other distribution channels.

She will also work closely with
record labels and artist managers
community to develop strategic
marketing opportunities for artists
and bands in Triple A markets.

“Lauren has more than demon-
strated her capacity for raising the
Triple A bar,” Clear Channel Radio
Exec. VP/Content Development
Tom Owens said. “From pioneer-
ing the format on WKOC /Norfolk
more than a decade ago to her out-
standing accomplishments with
KTCZ in the Twin Cities, Lauren
has been consistently exceptional.”

MacLeash said, “Clear Channel
has taken the lead not only in re-
ducing commercial spotload, but
also in continuing to think outside
the box when it comes to launching

MacLEASH See Page 10

R&R Observes
Labor Day

R&R's Los Angeles; Mashville;
and Washington, DG bureaus will
be ciosed on Monday, Sepl. 5 in
observance of the Labor Day hol-
cla.

MacLeash

September 2, 2005 Radio & Records ® 3
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RADIO BUSINESS

Rock Format Shares
Continue To Slide

Katz report shows growth in Adult Hits, ‘Hurban’

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

atz Media Group on Tuesday released its latest “Radio
National Format Averages” report, reflecting data for
Arbitron’s spring 2005 market surveys. Based on the rep
firm’s research, format shares have once again dropped for
younger-skewing Rock formats, including Alternative and

Active Rock.

Adult Alternative, or Triple A, is
flat, while Classic Rock is up mar-
ginally. Classic Hits showed a gain,
thanks to launches in the eclectic
Adult Hits format, included by
Katz in the category.

According to Katz's Lisa Chil-
jean, the number of Classic Hits sta-
tions in the format-averages report
has increased 45% since this time
last year. Additionally, the launch-
es of “Jack,” “Bob,” etc., across the
U.S. has given Classic Hits a very
different gender balance than Clas-

Sunburst Media Returns To

unburst Media has re-emerged as a radio-station owner,
and its first property since it shed its last radio stations
five years ago is poised to enter the nation’s 15th-largest

market.

In a deal valued at $26 million,
Sunburst, led by President/CEO
John Borders, has purchased Old-
ies KKLD-FM/Flagstaff-Prescott,
AZ from Bruce Buzil’s 3 Point Me-
dia. The FCC recently gave its bless-
ing to KKLD's plan for a tower re-
location that will enable it to serve
the Phoenix market, and the station
is expected to begin broadcasting
from its new tower in early 2006.

Sunburst was a successful radio
owner and operator in Texas and
Missouri during the 1990s, but the
lure of high valuations led it to con-
sider offers for its properties. In

sic Rock: Classic Hits skews 55%
male and 45% female, while pure
Classic Rock stations skew roughly
70% male.

Country stations have shown in-
creases over the past few years, and
the current average market shares
for the format are at their highest
since the late 1990s, KMG reported.

“The overall popularity of the
Country format remains strong, as
it has led the way as the No. 1 for-
mat for more than a decade,” Chil-
jean said. “This spring Country en-

1999 Sunburst sold the original
KLTY/Dallas, then at 94.1 MHz, to
Hispanic Broadcasting Corp. for
$65 million. KLTY is now Regional
Mexican KLNO.

In 2000 Sunburst sold its remain-
ing stations, with Clear Channel ac-
quiring its 13 properties in Spring-
field, MO and Abilene and Bryan,
TX for $57 million; Entravision pick-
ing up a trio in McAllen for about
$3 million; and Waller Broadcasting
getting four Tyler, TX stations from
Sunburst for an undisclosed price.

Borders said, “We’ve been watch-
ing the industry with great interest

joyed a 69% share advantage over
the next-closest competitor among
persons 12+ in the average market.”

Radio outlets targeting Hispanics,
including “Hurban” stations airing
reggaeton and Latin hip-hop (such
as Univision’s “La Kalle” stations),
saw a 6% rise on a like-to-like basis
from last year. “Current average
market shares for the format are at
one of the highest levels ever,” Chil-
jean said.

Among other study highlights:
Urban Inspirational, or Gospel, sta-
tions saw a 14% climb in average
market share compared to fall 2004.
For News/Talk, the picture was
mixed, as News, Sports and Full Ser-
vice stations rose while pure News/
Talk and Talk stations have lost shares
year-to-date.

Radio

for these past four years, and al-
though the industry as a whole has
experienced some difficult times, we
believe that there are a few niche op-
portunities in select markets still to
be exploited. We intend to be a play-
er with respect to those opportuni-
ties.”

Sunburst CFO Don Turner said,
“Given the attractiveness of the
Phoenix market, which continues to
grow in both population and radio
revenue, | am certain that we will be
entertaining multiple offers from co-
investors for this project.”

Tom Gammon of Americom Ra-
dio Brokers represented 3 Point in
the KKLD sale. At R&R'’s Tuesday-
night press time Sunburst was ex-
pected to announce another acqui-
sition later in the week.

SCBA: L.A. Adding Advertisers In ‘09

os Angeles-area radio stations attracted nearly $45 mil-

lion in new advertisers from January through June 2005,
the Southern California Broadcasters Association reported
this week — but the SCBA said it continues to subscribe to
a belief expressed in January by UCLA Anderson School of
Management Sr. Economist Christopher Thornberg, who
said 2005 will be “solid but not spectacular” for radio and

growth may decelerate in 2006.

Chevrolet leads the pack of new
Los Angeles spenders, a group that
also includes advertisers returning
after more than a year's absence
from L.A. radio. Following Chevro-
let are, in order, Carmax Auto Super-
store, Visa, FedEx, Wal-Mart and
Fantastic Sams.

The SCBA also noted that radio is
4 ® Radio & Records September 2, 2005

the only local medium that is pac-
ing ahead of 2004, pointing to TNS
Media Intelligence data showing
both TV and newspaper lagging as
of June 30.

The SCBA is sticking with its 21/
3%-to-3% market-growth forecast
for 2005, but it said consolidation in
the department-store business (Ma-

cy’s will soon replace all Robinsons-
May stores) and the mobile-phone
industry could eventually raise the
growth estimate to 5% or more.

Looking ahead to 2006, the SCBA
said there will be fewer available
advertising slots at radio, but web-
sites, local and regional events and
multi-advertiser promotions will
provide ways for stations to make
up the difference.

Also, should the political arena
get particularly busy in May 2006,
ahead of California’s June primary,
and in September and October 2006,
ahead of the midterm congression-
al elections, radio in L.A. “will be
particularly slammed for inventory,”
the group said.

WWW americanradiohistorv com

Wachovia Analyst Trims Radio Forecasts

achovia Securities analyst Marci Ryvicker last week sliced her

July 2005 and Q3 estimates for radio advertising revenue
gains, saying the industry “is in a transition phase that is likely to
last another six to 12 months as operators reduce inventory, imple-
ment iPod-like format changes and upgrade to HD Radio.” Ryvicker
now anticipates a flat July and has lowered her Q3 growth forecast
from 2% to 1%.

Ryvicker expects mid-single-digit growth to return in 2007, after the
radio industry completes that “transition phase.” She also said the sale
of Susquehanna’s radio stations and the long-rumored Disney divest-
ment of ABC Radio O&Os could help get radio stock prices up.

Cox Radio Board Authorizes $100 Million Buyback

Cox Radio’s board of directors on Tuesday gave the green light
to a share-repurchase program that allows the broadcaster to
reacquire up to $100 million of its class A common stock in the open
market or through privately negotiated transactions. As of June 30
Cox Radio had 42.1 million shares of class A common stock out-
standing,

Cox Radio President/CEO Bob Neil said, “Cox Radio’s strong free-
cash-flow generation has allowed us to de ever and strengthen our
balance sheet considerably over the last several years. This share-
repurchase program provides us with flexibility in the use of our free
cash flow and an attractive vehicle for enhancing shareholder value.

Arbitron Successfully Tests PPM With HD Radio

rbitron tested its Portable People Meter during the week of July

28 with a station broadcasting in HD Radio in one of the top
10 metros, and the ratings company said last week that PPM codes
embedded in the digital broadcasts and in HD secondary audio chan-
nels were recognized by the meter. Arbitrcn also noted that “sepa-
rafely encoded multicast channels did not conflict with the main
channel’'s encoding '

Separately programmed HD secondary audio channels are also
known as “multicasts’ “side channels” or “subchannels’” and Arbitron
President/PPM Pierre Bouvard said, “The industry is currently de-
bating what to call their HD Radio multicast channels, which is im-
portant for radio when it comes to promoting these new options to
its listeners. But, in terms of measuring listeners to HD Radio
multicast channels, the PPM has solved the problem.”

Also last week, Arbitron reported that the PPM successfully de-
tected encoding in podcasts downloaded by way of Apple’s iTunes
and played on an MP3 player. That test was conducted with con-
tent supplied by Clear Channel’s WHTZ/New York.

In other news from Arbitron, it will begin measuring the Rocky Mount-
Wilson, NC market, ranked No. 200, with the fall 2005 survey. Arbitron
plans to survey approximately one out of every 300 area residents twice
each year with its new “qualitative diary,’ now in use in about 170
midsized and small markets. During a 12-week survey each spring and
a 12-week survey each fall, approximately 620 respondents will use
standard seven-day diaries to report their radio listening

RAB Sets Advertising-Week Panel

he RAB will present a panel discussion on Sept. 27, during Ad-

vertising Week in New York, featuring CEOs from a cross sec-
tion of major radio companies. Confirmed panelists as of Aug. 26
included Greater Media CEO Peter Smyth and Clear Channel Ra-
dio CEO John Hogan.

The panel, called “The Future of Radio Is Now!” will focus on the
latest trends and developments in radio, highlighting the opportuni-
ties they present for advertisers and listeners. The session, which
will be held at the Bloomberg Building on 59th Street, is free, but
registration is required.

Miller, Kaplan Highlights Top 100 Advertisers

iller, Kaplan, Arase & Co., which provides “Media Market X-
Ray” data to radio advertisers and sales managers nationwide,
has published the first market-by-market profile of spending by the
top 100 radio advertisers in the U.S. The book Radio’s Leading Ad-
vertisers — 2004 includes data from 760 radio stations in 35 metro-
city markets; aggregates radio-advertiser spending data from 35 U.S,
markets, including 19 of the top 20; and accounts for approximately
60% of U.S. spot radio revenue
Radio’s Leading Advertisers — 2004 is available through Miller
Kaplan

N.Y. Times: Labels Press iTunes To
Change Price Structure

n its Aug. 27 edition, the New York Times said Apple CEO Steve
Jobs is “girding for a showdown” with Sony BMG and Warner

Continued on Page 6
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Continued from Page 4

Music Group — and perhaps other label groups — over the 99-cent price point for all songs sold through
Apple’s iTunes Music Store.

Rumors of label pressure to add variable pricing to ITMS, with higher prices for new music and, per-
haps, lower prices for less popular or older material, have been floating around since ITMS taunched in
April 2003. The Times, citing “executives involved in the talks,” said, “Signs of conflict over pricing issues
are increasingly apparent. This month Apple started its iTunes service in Japan without songs from Sony
BMG Music Entertainment and Warner Music Group because the companies refused to license their mu-
sic to iTunes”

Rio Audio Shuts s Doors

Rio Audio, the early industry leader in portable digital-music players — and the first digital-music
company to be sued by the RIAA — is no more. Parent company D&M Holdings sold the Rio tech-
nology to chip maker SigmaTel in July, and on Aug. 26 D&M said it's getting out of the audio business to
focus on home entertainment.

Diamond Multimedia brought the Diamond Rio MP3 player, which could store about an hour of MP3
music, to market in October 1998. The Diamond Rio was only the second consumer MP3 player on the
market, and it soon became the best-known: Before the year was out, the RIAA was seeking an injunc-
tion to prevent the Rio from reaching the market on the grounds that the player would facilitate copyright
infringement or harm the potential market for legal major-label digital music.

Diamond Multimedia won that case but went on to a troubled future. it was bought in 1999 by S3, the
Taiwanese technology company that eventually became ReplayTV maker Sonicblue. Sonicblue went bank-
rupt in early 2003, and all its assets went to D&M Holdings, which has now sold the Rio technology to
SigmaTel.

Main Line Makes It Nine With Richmond Deal

Recently launched Main Line Broadcasting, headed by CEO Dan Savadove, earlier this month com-
pleted its purchase of five stations in Hagerstown, MD — the company’s first properties — from Dame
Broadcasting for $22.5 million, and Savadove last week opened his checkbook once again, reaching an
agreement with two Richmond broadcasters to acquire four stations for $25 million.

From Richmond Broadcasting, Main Line is acquiring Country WJZV, and it's also buying MainQuad
Communications’ Oldies simulcast WARV & WBBT and its WCUL, which is currently dark. Eddie Esserman
and George Reed of Media Services Group exclusively represented MainQuad and Richmond Broad-
casting in the transactions.

NRC Broadcasting Sells Colorado AM To New Radio Venture

RC Broadcasting’s KNRC/Denver has been dark since July 27, 2004, when its 14-month run as a
Talk station came to an end, and NRC last week opted to sell KNRC to New Radio Venture for
$5.53 million.
NRV, led by Manager Maria Elena Llansa, has one other radio property, KNUV/Phoenix, which has
been dark since May 31. Greg Guy and Larry Patrick of Patrick Communications represented NRV in the
deal, while Jody McCoy of Media Services Group represented NRC.

ProActive Completes First Round Of Financing

Newly formed ProActive Communications, for which veteran programmer and consultant Jerry Clifton
serves as CEO, said Monday that it has completed its first-round station-acquisition funding with a $50
million senior secured credit facility.

ProActive has agreed to purchase KMJY-FM/Spokane, and closing is on track for September. Company COO
Greg Mack said other acquisitions are in the works, adding that its targeted opportunities are in markets 1-150,
with a preference for “distressed and turnaround situations.”

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
o KBID-AM/Bakersfield, CA $925,000
o WKEN-AM/Dover, DE $1
® WLYV-AM/Ft. Wayne, IN $700,000
® WSEZ-AM & WUME-FM/Paoli, IN $750,000
o KBIM-AM & KBIM-FM/Roswell, NM $1.8 million
® KLBT-FM (CP)/Beaumont, TX $450,000
® WJZV-FM/Ettrick, WCUL-FM/Midlothian,
WARV-FM/Petersburg and
WBBT-FM/Powhatan (Richmond), VA $25 million

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.
“ IWEE '

DEAL

® KKLD-FM/Prescott Valley (Flagstaff), AZ
PRICE: $26 million
TERMS: Asset sale for cash
BUYER: Sunburst Media, headed by President/CEQ John
Borders. Phone: 903-729-0181. It owns no other stations.
SELLER: 3 Point Media, headed by Manager Bruce Buzil.
Phone: 312-204-9900
BROKER: Thomas Gammon of Americom
COMMENT: The FCC has given its approval for a transmit-
ter move for KKLD that will enable the station to serve
the Phoenix market.

005

Dollars to Date:

L

$1,307,850,743

(Last Year: $1,836,782,951)

Dollars This Quarter: $356,544,802
(Last Year: $492,830,639)

Stations Traded This Year: 611
(Last Year: 843)

Stations Traded This Quarter: 132

(Last Year: 198)

Abernathy And Adelstein To Join FCC Breakfast At NAB

CC Commissioners Kathleen Abernathy and Jonathan
Adelstein will be the featured speakers at the FCC Breakfast

at this year's NAB Radio Show, set for Sept. 21-23 in Philadelphia.
Adelstein and Abernathy will discuss current issues in radio with
Bonneville intemational President/CEO and NAB Joint Board Chair-
man Bruce Reese on the morning of Thursday, Sept. 22. Abernathy
has served on the FCC since 2001, while Adelstein — who began
a new five-year term in 2004 — was named Commissioner in 2002.
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AMERICAN TOP 40 / WITH RYAN SEACREST

Dallas, KHKS 2.0-3.4 +70%
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NEWSBREAKERS

Jang Named PD Of
KBAY & KEZR/S.J.

Veteran programmer Dana Jang
will return home to the Bay Area as
PD of NextMedia’s AC KBAY and
Hot AC KEZR in San Jose, effective
Sept. 6. He was most recently Direc-
tor/Programming  of  the
company’s 12-station suburban
Chicago cluster and replaces Jim
Murphy, who exited in July.

Jang’s radio experience includes
a stint as Director/Programming
for KCNL, KSJO and KUFX in San
Jose. He has also been OM/PD of
KCAL/Redlands, CA.

“We're ecstatic to have Dana
Jang staying within the company
and returning to a market he knows
extremely well,” KBAY & KEZR
GM John Leathers told R&R. “His
knowledge of the market is unpar-
alleled, and we look forward to see-
ing him lead two heritage, blue-
chip radio properties to new levels
in San Jose.”

Jang said, “The opportunity to
remain with NextMedia and to
work with such a talented staff at
two strong brands in an area where
[ began my career was too great to
pass up. It was a fun and reward-
ing experience with the NextMedia/
Chicago cluster for the past six
years, and I will miss the people
with whom I worked.”

Marino
Continued from Page 1

and programming The Mix [KMXB]
in Las Vegas, launching The Zone
[KZZO] in Sacramento and pro-
gramming The Planet [KKPN] in
Houston.”

— Julie Kertes

Bad Boy Entertainment foun-
der/CEO Sean “Diddy” Combs
and Grammy Award-winning
producer Emilio Estefan are
combining their efforts to start
Bad Boy Latino, a multimedia
venture that will produce and
market Latin hip-hop artists.
The duo also plan to develop
content for TV, as well as other
media outlets.

“The Latino market in the U.S.
is such a beautiful, diverse and pow-
erful market, and I am blessed to
have a partner like Emilio,” said
Combs. “His vision and his pas-
sion are an inspiration to me.

“He is an amazing example of
how creativity, combined with
hard work and a belief in one-
self, can spark an entire cultural
movement. That's what he rep-

Combs, Estefan Launch Bad Boy Latino

resents, and it is my hope that,
together, we can create a new
cultural movement that unites
these audiences.”

Estefan said, “I am so proud of
Sean’s success, and to now have
the opportunity to collaborate
with him to bridge our two
worlds and create a new roster of
superstars is an exciting chal-
lenge for me and my company.

“ As minorities, it is always our
dream to merge our cultures and
showcase to the world the talent
that comes from both Latin mu-
sic and hip-hop. The goal of this
venture is to not only discover
new talent, but also to exploit this
music in ways that will promote
the technological evolution of
how consumers buy their music
today and in the future.”

AR

M

Lee Appointed PD Of ‘The Max’ In Memphis

Michael Lee has been named PD
of Citadel’s WXMX (98.1 The Max)/
Memphis, which bills itself as a
“Variety Classic Rock” station.

Lee was most recently OM of
Clear Channel Classic Rock-Active
Rock combo WQMF & WTFX/
Louisville and PD of WTFX. He's
also worked as an OM and PD in
Lexington, KY; Baltimore; and
Wichita, and has experience in
Classic Rock, Rock, CHR, Urban,
Hot AC, AC and Country.

“Michael was our ideal choice,”
WXMX GM Sherri Sawyer said. “His

proven track record with multiple
Rock formats and his tenure in our
industry make him a great addition
to the current talented WXMX staff.”

Lee said, “I'm thrilled to be a
part of this incredible Citadel team,
which has such strong heritage in
Memphis. It's going to be fun
working with these pros and mak-
ing Rock in Memphis exciting for
the listeners again.

“I'll also finally be able to use my
white sequined jumpsuit while do-
ing a few Elvis shows each week at
the local Howard Johnson.”

Radio: Kristy Hodson rises to Busi-
ness Manager of Entercom/Memphis ...
Dennis Logsdon joins American Gen-
eral Media as Sales & Marketing Con-
sultant in Albuquerque, where he had
been Sales Manager of KKOB-AM.

Classic Rock:Neil Krofchik rises from
part-time status to ovemights at Great
Scott Broadcasting's WZBH (93.5 The
Beach)/Salisbury, MD.

News/Talk: Fox News Radio signs Jim
Slade as space reporter. He's covered
the United States’ space program for over
40 years ... KFTK/St. Louis adds Crane
Durham’s Nothing but Truth for the mid-
night-3am slot, starting Aug. 29 ... KMJ/
Fresno welcomes Inga Barks to the 6-
8pm time slot ... WTMJ/Milwaukee adds
ABC News Radio programming.

Oldies:WWZW-FM/Lexington, VA adds
RadioLinx's Super Groovy '70stoits line-
up.

National Radio: ABC News Radio ups
David Blaustein to Sr. Producer/Report-
er, Entertainment. He was producer of
the network’s feature “What Else Is
News?” ... ABC Radio Networks taps
Joe O’Loughlin and Blanche Joesten

Strick

Continued from Page 1

said. “I am grateful for the oppor-
tunity, and I'm looking forward to
working with [R&R VP/Editorial
& Music Operations] Cyndee Max-
well, Erica and the rest of the R&R
staff whom I haven’t met yet.

“I will miss WBCN and the
very talented people I have had
the good fortune to be able to
work with. I will not, however,
miss snow and winter. Now [
just have to get used to my home
baseball and football teams los-
ing again.”

Garcia Zeo President: Thomas Returns As CEO

ico Garcia has been promoted from Director/Affiliate Relations to
President of Denver-based program supplier and syndication com-
pany Zeo Radio Networks. Garcia has been the company’s acting Pres-
ident since June, when President/CEQ Scott Thomas announced that he
would take a leave of absence. Thomas has now returned to Zeo and

reassumed his CEQ title.

Thomas said, “| am extremely thankful to the staff for keeping things
well-oiled while | was gone. | owe an especially large debt of gratitude to
Rico for faithfully operating the company. He performed an amazing se-
ries of difficult tasks on my behalf, and | am truly thankful.”

With Garcia’s promotion and the return of Thomas, Zeo VP Eddie Hol-
lenbeck has been relieved of his duties, and sales associate Geoff Allen

has also departed. Thomas would
dismissals.

not comment on the reasons for the

Additionally, DJ JReam comes on board as Utility Mixer for the Zeo Mix
syndicated mix shows, and Asst. Director/Public Relations Andrew Bag-
ley rises to Director/Public Relations.

Jones Rejoins Columbia As SVP/Marketing

Barbara Jones has returned to the Sony Music Entertainment family
as Sr. VP/Marketing of Columbia Records. Jones will be based in

Santa Monica, CA, reporting to Columbia Records
Group Chairman Will Botwin, and will oversee the la-
bel's product marketing, tour marketing and TV and
film marketing efforts on the West Coast. 1
Sr. VP/Marketing of Warner Bros. Records since |
2002, Jones also spent two years in a similar position
at Maverick. Between 1993-2000 she worked in vari-
ous capacities in the Sony Music Entertainment label
group, including stints as Columbia Records Director/ ;
Marketing, Work Group VP/Marketing and Epic Records
VP/Marketing. Jones has also been A&M Records Mar-
keting/Sales Coordinator and UNI Distribution Sr. Di-
rector/Altemative Retail Marketing.

Jones

“Barbara Jones is one of the most gifted marketing professionals in the
music industry,” Botwin said. “She is incredibly responsive to artists’ needs
and thoroughly understands the complexities of the marketplace. | have
great confidence in her ability to manage a campaign from conception to
completion, and | am looking forward to working with her as we create
future marketing successes for our artists. it's a pleasure to welcome

Barbara back to the label."

Schwartz

Continued from Page 1

30-year veteran of Chicago radio,
and his hiring is another step in ce-
menting ESPN Radio 1000’s status
as the No. 1 Sports station in Chi-
cago for years to come.”
Schwartz’s career with Infin-
ity /Chicago began in 1973, when
he became an AE for WBBM-FM.
After stints at Windy City stations

WDAI and WLUP, Schwartz left
radio in 1983 to start his own pro-
motional marketing company,
Promotional Rescue. Ten years
later he returned to Infinity,
where he served as Marketing Di-
rector for both WSCR and Triple
A WXRT.

“Coming to the brand name of
ESPN is like reliving my child-
hood,” Schwartz said. “I'm ex-
tremely excited.”

as AEs in New York. O’'Loughlin comes
from the LSM post at WABC-AM/New
York; Joesten was a Radio Disney Ac-
count Manager ... Tesh Media's The
John Tesh Radio Show, Intelligence for
Your Life, which had been on nights on
KEGL/Dallas before the station flipped
from AC to gold-based Regional Mexi-
can “La Preciosa,” moves to nights on
Hot AC clustermate KDMX (Mix 102.9).

Doug Stephan’s Good Day wel-
comes new affiliates WIMO/Winder, GA;
WYMM/Jacksonville; WPDR/Madison;
and KEUN/Lafayette, LA, while Doug
Stephan Productions’ weekend program,
Talk Radio Countdown, adds WDUN/
Gainsville, GA ... Wilkins Communications
will syndicate the health program Duke
and the Doctor, hosted by Duke Libera-
tore and Jan McBarron, MD, each week-
day on WWNL/Pittsburgh; WSKY/
Asheville, NC; WBXR/Huntsville, AL;
WQXA/Nork, PA; WELP/Greenville, SC;
and KXKS/Albuquerque.

Springhill Syndication, syndicator
of the nightly Charles McPhee-hosted
Dream Doctor Show, debuts a “Daily
Dream Theme” companion feature
that offers affiliates five 60-second vi-
gnettes weekly focused on common
dream symbols and their meanings.
WCBS/New York and KNX/Los Ange-
les are among the first stations to sign
up for the new feature, available on a
market-exclusive basis.

Launch Radio Networks names
Latin music expert Ramiro Burr head
writer for Launch En Espanol ... Envi-
sion Radio Networks’ New York office
hires Julianne Giragosian as Sr. Pro-
ducer/Guest Services. She previously
worked in promotions at ABC Radio Net-
works. Joining as Guest Services As-
soc. Producers are Darren Demeterio,
who spent eight years as a Talent Coor-
dinator for CBS-TV's Late Show With
David Letterman, and Adam Underhill,
who has spent the last two years book-

WWWLamericanradiohistorvy. com

ing guests for NBC-TV's Last Call With
Carson Daly.

Records: Walt Disney Records ups
Kelly Hugunin from Sr. Manager to Di-
rector/Marketing and names former Watt
Disney World Resort Account & Talent
Relations Manager Phil Guerini Sr.
Manager/Synergy & Promotions. The
label also taps former Procter & Gam-
ble/Sebastian Intemational Strategic Glo-
bal Brand Manager SoniaTyler as Man-
ager/Marketing and Shalini Patel as
Asst. Manager/Marketing ... WEA Corp.
names Lupo Entertainment founder and
former MCA A&R exec Steve Corbin
VP/Catalog Sales.

Warner Music Group taps Caro-
line Stockdale as EVP/Human Re-
sources. She was formerly SVP/Rela-
tionship Leader, Human Resources at
American Express Financial Advisors/
Global Financial Services. WMG also
ups Elliott Peters from VP/Assoc.

Counsel to VP/Sr. Counsel and head
of digital legal affairs.

Wendy Ong is upped from Sr. Di-
rector to VP/Intemational Marketing for
RCA Music Group ... Brady Benton is
promoted from Sr. Director/Film, Televi-
sion & New Media to VP/Film, Television
& Special Markets for Peermusic ... Jer-
emy Kramer is named Product Manag-
er for Razor & Tie Entertainment. He was
most recently Product Manager for Vec-
tor Recordings & Management.

Industry: Tina Imm and Benjamin
White are named VPs/Digital Media
for VH1 and MTV, respectively. Imm
most recently worked as a consultant
for Ignition Media, and White was
Editor-in-Chief for Complex maga-
zine. Also, MTV hires Chris Linn as
VP/Executive in Charge of Produc-
tion, Development & Animation. He
was previously VP/Production at
Spike TV.
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Katrina
Continued from Page 3

move operations to CC’s Baton
Rouge cluster.

“We are using Baton Rouge as our
current staging area for information
distribution and engineering,”
Hobbs said. “Our biggest challenges
right now are keeping all of our gen-
erators operating and fueled.

“Our engineers are amazing,
and I'm in awe as I listen to the
triage conference calls held every
four hours. We have a helicopter
transporting engineers to remote
transmitter sites to get them all up
and running on generator power
where possible.”

Hobbs added that he is working
with Beck on coordinating some ef-
forts and teaming with Entercom/
New Orleans on broadcasts.

Mandatory Evacuation

A mandatory evacuation of
New Orleans went into effect late
Tuesday. The order included the
more than 10,000 people who rode
out Katrina inside the Superdome,
the city’s primary storm shelter.

Martial law was declared in

New Orleans on Tuesday, and
media reports indicate that the
area will remain without electric-
ity for a minimum of six weeks.
Additionally, communication on
Tuesday remained nonexistent in
St. Tammany Parish, LA.

Damage to Slidell, LA — also
cut off from the outside world —
evoked images of the Dec. 26, 2004
tsunami disaster in Southeast
Asia. Local officials took to media
outlets to ask people not to ap-
proach floating bodies and urged
residents not to return home.

Damage from Katrina was
equally devastating in Biloxi, MS,
where Clear Channel’s stations re-
turned to the air Tuesday, Hobbs
said. Clear Channel’s Mobile cluster,
with the exception of WPMI-AM,
was also on the air and broadcasting
continuous storm coverage.

The entire [-10 corridor between
Slidell and Mobile saw massive
flooding and structural damage.
According to the Biloxi Sun-Her-
ald, hearses cruised Howard Av-
enue on Tuesday to collect corpses.
The Hard Rock Casino was half-
destroyed, while the Grand Casino

Biloxi riverboat was washed
across U.S. 90.

Helpis on the way from across the
nation: Citadel VP/News & Talk Pro-
gramming Brian Jennings told R&R
that companywide relief efforts are
already underway for Katrina vic-
tims. “Citadel’s Knoxville and Buf-
falo clusters are planning on deliver-
ing trailer-loads of water to Baton
Rouge and the Louisiana chapter of
the Red Cross,” he said.

Additionally, PSAs featuring in-
formation on the American Red
Cross and its Disaster Relief Fund
areavailable for download from the
NAB’s website, at www.nab.org.
The NAB is also asking member ra-
dio and television outlets to donate
equipment to stations in the hurri-
cane area whose equipment may be
damaged or inaccessible.

At Salem Radio Network, talk
hosts Bill Bennett, Dennis Prager,
Michael Medved and Hugh Hewitt
on Tuesday joined forces with Feed
the Children to gather 1 million
pounds of emergency supplies for
victims of Hurricane Katrina.

Additional reporting by Al Peterson.

Landmark
Continued from Page 3

About its plans for BlueArrow,
BMI said, “Over the next 12 months,
performance information from
this new technology will be com-
bined with BMI's current radio-
airplay-measurement system, pro-
viding the company with the
industry’s most diverse picture of
radio airplay and assuring that
BMI will be able to continue to cre-
ate the highest value for its affili-
ates’ music.

Dallas
Continued from Page 1

us to advance both stations in a
strategic fashion to more cre-
atively serve the Dallas Rock lis-
tener. I'm excited that KZPS will
now benefit in the same way
KDGE does from his creativity.”

McMahon has been PD of
KDMX for eight of the station’s 14
years. He signed on the station in
1991 and, after some time away,
returned in 2000. He has also pro-
grammed Dallas stations KTXQ
and KBFB.

"We're looking forward — or
maybe [ should say we're forward-
looking,” McMahon said. “With the
ongoing guidance of J.D. Freeman
and [Clear Channel Sr. VP/Pro-
gramming, Southwest] Alan Sledge,
our Dallas-Ft. Worth stations are
truly poised for continued success.

“And while I'm name-drop-
ping, let me say that having part-
ners like Duane Doherty and
KHKS PD Patrick Davis will make
tackling this new assignment a
heck of a lot easier.”

” Additionally, the technology
can be applied to any audio per-
formance and a wide spectrum
of media, including broadcast
and cable television and the
Internet.”

Under the BMI-Shazam deal,
Landmark Digital Services gets
worldwide ownership of the
BlueArrow technology, includ-
ing all current and pending pat-
ents. But Shazam Entertainment
isn’t going anywhere: It has an
exclusive worldwide license to

pursue BlueArrow-based busi-
nesses for mobile consumer ap-
plications.

Shazam'’s portfolio includes a
dozen song-recognition websites
for mobile users around the
world, and among its current
technology licensees are Motorola
and MTV Japan. No announce-
ment was made concerning
how those and other agree-
ments will be affected by BMI’s
purchase of the Shazam tech-
nology.

Summit
Continued from Page 1

talk show host and best-selling
author Dave Ramsey and an inter-
active morning show session with
morning show guru and talent
coach Randy Lane. AC program-
ming consultant Mike McVay will
host the AC/Inspo panel “Great
Promotions — Without Violating
the Eighth Commandment (How
to Stand Out in a Crowd).”

There will also be a session on
how to build a heritage Christian
CHR station, as well as a session that
will answer all your questions about
the quickly changing technology
that’s challenging our industry.

Schmidt

Continued from Page 3

Schmidt said, “I'm truly hon-
ored to have the opportunity to
work with [morning host] Elliot
and the talented staff at DC 101. It
was a very difficult decision to
leave the great people at G105, but
it was the right decision for my
family and me. But come on, let’s
just be frank: It's DC freakin” 101.”
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You can also learn more about
research and see the results from
actual perceptual studies done
specifically for the summit.

The R&R Christian Industry
Achievement Awards will be
handed out at a luncheon on Sat-
urday, Dec. 10, and the summit
will wrap up with Sunday-morn-
ing worship.

The entire agenda will be posted
soon at www.radioandrecords.cont,
where you can register now and
find hotel information.

Macleash
Continued from Page 3

new music formats. Clear Chan-
nel has signed on at least five
Triple A stations in the last two
years, and I hope to use my expe-
rience in this format to make all
our Triple A stations the best they
can be for their markets.

“The beauty of this format is
that no two stations are alike; each
is tailor-made for its market. [am
thrilled to be a part of this inno-
vative thinking.”

www americanradiohistorv com
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So You Want To Be A
Sports Broadcaster

A new company will help you learn how to earn

Every guy watching a game on TV or listening to a sportscast
on the radio has, at one time or another, said to himself, “I
could do that. I would be a great sports guy.” But, as the old say-
ing goes, many are called, but few are chosen. And nowhere is
that adage more true than in the world of sports broadcasting.

Success in sports broadcasting — as it is in any
broadcast field — is tough. The competition is
plentiful and the openings few, making landing
a good gig at any station, let alone a successful
one, a serious long shot. What's an aspiring

and then-Sports Talk XTRA-AM/ Tijuana-San
Diego. He’s done professional play-by-play for
the Arena Football League and the Internation-
al Basketball League, as well as TV for the Foot-
ball Network.

sports broadcaster to do to get a leg up on the

stiff competition?

Two guys who think they may
have the answer to that question are
David Brody and Jon Chelesnik, a
couple of former sports broadcasters
who recently teamed up to form
BMSTalent (www.bmstalent.com). The
duo offer their 40-plus years of com-
bined experience to help budding tal-

ents oet started in the broadcastine
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business, as well as help veteran tal-
ents — those who are smart enough to know that
they don’t know everything — improve their
careers.

Brody is a three-time winner of the New Jer-
sey Sportscaster of the Year award and the
former voice of the Princeton Tigers. His radio
experience includes stints at WIP/Philadelphia
and as a host for the Sports Byline Network.

Chelesnik is a former host for ESPN Radio

David Brody

Brody and Chelesnik have developed a plan
£ to help those seeking positions hook
up with those who have openings.
They also offer personal talent coach-
ing and experienced advice on how
to write an effective resume and pro-
duce a professional audio or video
demo.

I recently chatted with Brody and
Chelesnik to learn more about BMS-
“ Talent and why the young company

has already attracted a substantial
and enthusiastic stable of clients.

R&R: How did you guys hook up, and what was
the genesis of BMSTalent?

DB: I was doing a national show for Sports
Byline USA, and each Sunday Jon was a guest
on the show, representing the Football Network.
After I'd left Sports Byline and he’d left ESPN
Radio, we were talking, and he told me about

WHADDYA MEAN, THERE’S NO BUZZ BEER IN THE COOLER? comedian Drew
Carey (r) recently visited with ESPN Radio’s Dan Patrick to chat about Carey’s new hobby, sports
photography. The former star of The Drew Carey Show has spent the last few months shooting boxing

bouts and soccer matches around the world.

this idea he had that became BMSTalent. He told
me he could use a partner, and that was all it
took.

R&R: What made you think there was an oppor-
tunity out there for a venture like BMSTalent?

JC: T knew there was a need be-

P R— s s

minutes long, and I haven’t met a Sports PD who
doesn’t want a whole lot more than five minutes.
Fundamentally, however, I don't think the
process is terribly different, which is why, along
with those seeking jobs in Sports radio and TV,
we also work with talents in other for-

cause of my own struggles during job
searches over the course of my career.
When I began I didn’t know what to
put on a demo or how to put togeth-
er an effective resume. I didn’t know
how to network or even how to start
ajob search, and I think thatis a pret-
ty common problem for most talents
out there.

Over the years | learned a lot of
fundamental things about presenting
yourself in the job market in ways that will get
a PD’s or GM'’s attention. This venture is a way
for me to pass along and share what I have
learned over the course of my career.

R&R: Is the process for seeking a job in sports
broadcasting different from the process at Talk or
music radio?

JC: 1t's a similar process. It's all about net-
working, getting on the phone with the right
people, keeping your name in front of every-
body who can help you and not burning any
bridges. The difference in sports is really in the
composition of your demo portfolio. I haven’t
met a music PD yet who wants ademo over five

Jon Chelesmk

mats.

R&R: How abundant are the oppor-
tunities for would-be Sports radio broad-
casters out there vs. the number of can-
didates seeking them?

JC: Play-by-play opportunities are
probably as abundant as ever because
there are so many minor-league fran-
chises now in football, basketball,
baseball and hockey. But Sports Talk
host jobs are accelerating rapidly in
the opposite direction, primarily because of con-
solidation and the growth of network sports pro-
gramming.

However, college grads looking to get into
Sports radio are either naive enough or ambi-
tious enough to continue to seek out those jobs
even though they know the market is shrinking.
The bottom line is that there aren’t as many op-
portunities now as there may have been in the
past, but there are still hundreds — and you only
need to get one.

DB: That’s one of the things we talk about
with prospective clients. We try to level with

Continued on Page 12
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So You Want To Be A Sports....

Continued from Page 11

them about how competitive the market is for
the positions that are available out there. It is so
competitive that you simply can’t afford to send
out a portfolio that isn’t what programmers and
managers want because it can actually set your
job-search effort back. If you don’t present your-
self in the right way, you will have no shot.

R&R: Walk me through the typical process for a
prospect who contes to you and says, “I want to be in
Sports radio. Can you help me?”

JC: We have you send us your resume and up
to one hour of raw material that demonstrates
everything you can do. I then will take that hour
of material and consolidate it into a demo CD
that is structured based on what programmers
all over the country have told me they want to
hear. Next, we do the same thing with your re-
sume. Then it's a matter of matching the talent
in our pool with job openings. We represent ev-
eryone, from the guy just out of college seeking
an entry-level job to experienced broadcasters
looking for gigs on the national level.

R&R: If you have 150 people on your roster, how
do I know you are representing my interests as well
as you are representing the interests of your other cli-
ents?

DB: We tell people that we will only send
them somewhere that makes sense based on our
experience and our judgment of their talent and
abilities. We tell PDs the same thing. If we hear
that a station has a job opening, we're not going
to send them 100 tapes and resumes. We're go-
ing to pre-screen and only send the portfolios
from people we believe are most qualified for
that particular job.

For example, I have a guy right now who is
looking for a talent in New Jersey. 1 have a cli-
ent who is qualified, but the station would pre-
fer someone local, so 1 am not going to send this
guy a portfolio from someone who is in Califor-
nia or Texas.

1 am, however, going to track down someone
we've worked with who is a New Jersey native
and talk to him about the job. We try to match
people up where the fit makes sense for both the
station and the talent.

JC: We've done about 150 portfolios for cli-
ents to date, and of that group, around 40 or so
have found and accepted new jobs as a result.
We didn’t represent all of them, but we did as-
sist many of them.

We don't represent all 150 clients, but once
you are in our database and we’ve done work
for you, you may very well get a call out of the
blue from us saying, “Hey, if you haven’t found
your next job yet, I think we have something that
could be a perfect it for you.”

DB: As far as finding job openings, Jon and I
have a combined 40 years of experience in the
business, and we know a lot of programmers and
managers. We have the resources of not only our
own client base, but also the many sports guys
out there whom we’re in touch with regularly
who let us know when they are making a move.

1 heard from a guy we worked with just this
past week who does minor-league baseball who
told me that he is not planning to come back next
year. There are many cases like that, where we'll
know about a potential opening before it's
known to the general market.

R&R: If I already have a personal manager, does
that impact my association with BMSTalent?

JC: No, not atall. We will still build your port-
folio — the resume and the demo — which oth-
er agencies typically do not do. There are so
many other services that we can provide for you,
too, like coaching or putting your demo up on
our website.

(pired e EEEE 380 s IRV

“I tell clients that the
toughest call you will ever
make is calling a girl for a
first date. The second
toughest call is to follow
up on a job application.”

Jon Chelesnik
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If you already have representation, we won't
try to represent you or try to place you in a job.
But we offer many other services that can help
both you and your agent when it is time to look
for that next position. If you don’t have repre-
sentation, however, we can offer you a full-ser-
vice package, from demo to job placement.

R&R: What are some of the most common mis-
takes made by those seeking employment?

DB: 1 got a tape the other day — a cassette —

and the guy didn’t put his name or phone num-
ber on the cassette label and there was no cover
letter and no resume. That was a classic. I also
had a guy send me a CD that was 17 tracks of
him with some of the biggest names in sports,
and they all began with, “I'm here with so and
s0,” and then he’d ask the same question to ev-
ery single one of them, fade out and go to the
next guy.

I asked him what the point of it was, and he
said it was to show that he could interview big-
name guests. The problem was that he intro-
duced all of them but never showed anything
about his ability to conduct an interview.

JC: Big mistakes I have seen include not per-
sonalizing a cover letter for the job you are ap-
plying for and not following up because of fear. 1
tell clients that the toughest call you will ever
make is calling a girl for a first date. The second-
toughest call is to follow up on a job application.
Notonly do you have to follow up once, you may
even have to call back every third or fourth day.

Most PDs and managers I have spoken to
about this tell me that a followup call every oth-
er day is probably about right. You may turn off
a small percentage of employers by being that
aggressive, but they probably aren’t people
you'd want to work for anyway.

Those you do want to work for are those who
will appreciate your tenacity and your obvious
interest in the position they have available. You
don't always have to speak with someone, just
leave a voice mail or shoot them an e-mail.

We also get play-by-play demos that will be
20 separate highlights in 2 1/2 minutes. That
shows me zero about your ability to do play-by-
play. I could probably make my mailman sound
pretty good in a 20-second clip. So many peo-
ple send out tapes like that. They do much more
to hurt their cause than to help it.

The same thing goes for resumes. PDs don’t
want a four- or five-page resume to read
through. I'had a guy who recently sent me a sev-
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“The average resume
gets looked at for
about 30 seconds by
a prospective
employer — not just
in radio, but in every
business.”

Jon Chelesnik

SOEAERREE SR R

en-page resume. He flipped when I cut it down
to one page. Trust me, if you send out more than
one page, you give the impression that you can-
not separate the wheat from the chaff, and an
employer doesn’t want that. The average resume
gets looked at for about 30 seconds by a prospec-
tive employer — not just in radio, but in every
business.

R&R: OK, yau've built my portfolio, you've
hooked me up with the right people and the right open-
ing, and I got the gig. Is your involvement with me
over at this point?

DB: Many of our clients continue to work
with us after they find the right job. They come
to us for things like ongoing coaching and ca-
reer guidance and advice on how to handle sit-
uations that come up in the workplace, like a
disagreement with management.

We're much more than a job-placement com-
pany. We want the people we work with to feel
like they can call on us any time for help and
advice. We act as a full-service consultant to tal-
ent, from the initial job search to continued ad-
vice and guidance throughout their entire broad-
cast career.

Got Photos?
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Angeles, CA 90067.

Want to see yourself in R&R? E-mail high-resolution digital photos of your station
events and personalities to apeterson@radioandrecords.com or mail hard copies to
Al Peterson, R&R News/Talk/Sports Editor, 2049 Century Park East, 41st Floor, Los
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Radlio Disney Gets
Cozy With Apple

Kids' format brings iTunes home to meet the family

Walt Disney Co. has a long-running (if occasionally rocky)
relationship with Apple Computer, so when Apple
launched the iTunes Music Store in 2003 — and with ITMS look-
ing like the first legal digital music service with a business
model that might actually work — ears quickly perked up over

at Disney.

By early 2004 Walt Disney Records was sell-
ing songs through a special storefront in ITMS,
an agreeable relationship that eventually helped
bring together 24/7 Children’s format Radio
Disney and the iTunes Music Store. The new
Radio Disney ITMS store went up at the end of
July, and this week I speak with Radio Disney
President/GM Jean-Paul Colaco and VP/Pro-
gramming Robin Jones to find out what their
thriving radio brand is getting out of the deal.

Heigh Ho, Heigh Ho

To reach the Radio Disney storefront, Jones
says, “You can go through Radio Disney’s web-
site [wuw.radiodisney.com]. When you get there,
it says ‘Radio Disney’s iTunes Store.” There are
artist profiles, there are artist selections, and there
are the versions of the songs that you hear on
Radio Disney.”

Those versions include Radio Disney’s spe-
cial remixes and family-friendly edits. Jones says
that if-a label doesn’t li-
cense an appropriate edit,
the song doesn’t go up in
the Radio Disney iTunes
store, but, while Radio Dis-
ney is striving to offer as
much of its playlist as pos-
sible through ITMS, a
song’s availability in digi-
tal form doesn’t affect
whether it gets on the air.

Colaco says about the relationship with Ap-
ple, “This is part of our overall strategy, which
is to be the family and tween music leader across
platforms. At times people can fear technology,
but if you embrace technology, you're able to
capitalize on each and every platform related to
your specific brand.

“In the case of iTunes, the emergence and suc-
cess of the iPod offer a new opportunity for us
to expose the people who listen to the radio sta-
tions, and also new consumers, to the Radio Dis-
ney brand and all the great offerings we have.”

Additionally, says Jones, the storefront is “a
service to our consumers.” She goes on, “If you
think about Radio Disney, it’s a product that
families can listen to together. This allows par-
ents to go to one place and say, ‘OK, these are
the songs that I know are the safe ones that my
kids can hear.”

Who's Afraid Of The Big Bad Wolf?

Isn’t Radio Disney afraid of competing with
itself by offering its often highly customized on-

N

Jean-Paul Colaco
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“If you embrace
technology, you're able
to capitalize on each

and every platform
related to your specific

brand.”

Jean-Paul Colaco
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air music through ITMS? Jones says, “One of the
things that's really surprised me about radio is
that all the programmers have been really con-
cerned about iPods, that they're going to kill our
business. They ask, "Why are you giving away
iTunes and iPods?’

At the end of the day, if you believe that
what’s between the records is of value to your
listener, you don’t have anything to worry about.
We feel that what we provide our audience is of
interest and importance to them. What's in be-
tween the records has entertainment value, so
I'm not worried about iPods killing me.”

“It's sort of a share of mind-set, or a share of
ear, or a share of listener-
ship — or of interaction,
even,” Colaco says. “We
believe that consumers,
kids and families in this
case, are using all these dif- §
ferent platforms. They're
using cell phones, they're
using iTunes, they’re using
the Internet, and they're
listening to the radio. And
all these things can work together and feed off
of each other.

“When you're listening to the radio, you lis-
ten to Radio Disney, and there’s your local ra-
dio station. When you're on the computer, go to
www.radiodisney.com and interact with every-
thing that we're doing there. And if you want to
download music, you can go to iTunes and
download it. All these things reinforce &ach other
and give us the opportunity to capture the max-

Robin Jones.

imum amount of time in a day that somebody
spends with our brand.”

You’ve Got A Friend In Me

As mentioned above, an earlier Disney-iTunes
partnership helped make Apple appealing to
Radio Disney. Colaco describes how the format
and Apple got together: “1 think it was the fact
that Walt Disney Records had a relationship with
iTunes. We were introduced, through Walt Dis-
ney Records, to the iTunes staff. In that discus-
sion this idea surfaced, and both of us were ex-
cited about the opportunity to work together.”

Radio Disney’s young-targeted family-friend-
liness and Apple’s slick, upscale image may not
be an obvious match, but Colaco says, “Given
the number of iPods, iPod shuffles and Minis
that are out there at this point — and the tremen-
dous job Apple has done marketing their brand
to the mass consumer — it’s safe to say that
Apple has reached into all demographics and all
ages of consumers. There are probably many
more kids walking around with iPods than
you'd think.”

Rumors that Apple will launch a Rhapsody-
style subscription service under the iTunes
brand, including tethered downloads and tem-
porary portable-device transfers, have persisted
for about a year now, and the speculation shows
no sign of diminishing — especially with label
execs and industry analysts saying in public that
they see subscriptions as the real future of the
music business.

And if Apple does ultimately go down the
subscription path, Radio Disney is willing to
consider going along. Colaco says, “So far we've
been very pleased working with the folks at
iTunes, and if there are other opportunities to
deepen and strengthen our relationship, we
would love to explore them if, in fact, iTunes did
move in a subscription direction or another di-
rection. This was our first foray out of the gate,
but we'd be happy to look at anything.”

Just A Spoonful Of Sugar....

One happy side effect of Radio Disney's hav-
ing an iTunes shop is that it may get
the young end of the Radio Disney
audience — the format'’s primary tar-
gets, says Colaco, are children 6 to 14
and moms with kids 2 to 11 — in the
habit of downloading their music le-

gally.
Jones says, “That’s one of the
things we try to partner with the la-

bels on: to place value on the down-
loads and help kids understand
‘Here’s how you can do it in a legal
way, in a good way.”” )

Colaco notes, “Prior to our relationship with
iTunes we did a very large on-pack program
with Kraft Lunchables. Kids could enter a code
word [at a specially prepared website] and get
a free download, provided by Real.

“It was a very successful way of developing
an integrated advertiser relationship, plus being
hip and cool and trendy with the latest thing that
kids are doing. And it’s introducing kids to le-
gal downloading, which is good.”

In 2004 Pepsi had some well-publicized trou-
ble getting consumers to turn bottle caps into
downloads in its massive iTunes music give-
away, but the Radio Disney kids happily picked
up their free songs. Jones says, “At the Lunch-
ables brand, they were ecstatic over the number
of kids — the number of people — who came to
download the material.”

A Whole New World

Podcasting has been occupying the “next big
thing” slot for audio entertainment since around
the beginning of the year, and this summer Dis-
ney stepped into the fray with a short podcast

www americanradiohistary com
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“‘We feel that what we
provide our audience is
of interest and
importance to them.
What’s in between the
records has
entertainment value, so
I’'m not worried about
iPods killing me.”

Robin Jones
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series related to Disneyland’s 50th-anniversary
celebration and a deal between Walt Disney In-
teractive Group and Apple to offer podcast con-
tent from Disney Online and corporate sisters
ESPN.com and ABC News in the iTunes pod-
cast directory.

And now Radio Disney is ready to podcast
too. “We're already beginning to offer some lim-
ited podcasting of a behind-the-scenes artist na-
ture,” Jones says. “If you look at podcasting, it
has to be something of value to the audience, and
with our audience, that's anything behind the
scenes or about their favorite artist.

“We're just dipping our toe in the water to get
the content itself begun, and we hope to strate-
gize to make it fuller and more comprehensive
as we move along.”

Nearly all podcasts are spoken-word, and
that’s how Radio Disney is starting out too. Since
podcasts involve copying and redistributing con-
tent, they aren’t covered by any existing licens-
ing or royalties structure for major-label music.

“Because the podcasting phenomenon is so
new, there are some legal challenges and hurdles
that the industry needs to address that aren’t spe-
cific to us,” Colaco says. “But they are related to
how we could podcast, for example, a count-
down show. If you start getting music involved,
it becomes much more challenging, so the con-
tent that we have to provide, at least at this stage,
is more spoken-word, rather than music.”

In public the labels have shown little interest
in allowing their product to be podcast, but
Motorola’s eagerly anticipated iRadio podcasts
and devices look like they’ll be the breakthrough
for major-label music and podcasting (those
downloads will, presumably, be rights-managed
to the teeth).

If big radio brands were allowed to reach into
their stations’ music libraries, that would obvi-

- ously be a very good thing for the future of pod-

casting as an entertainment medium. With the
right approach, it could also be big business for
radio and the labels. And Radio Disney, along
with a number of other big radio names, is ready
when the labels are.
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¥ MMR/Philadelphia morning maniacs Preston & Steve
recently celebrated the birthday of news/traffic princess
Kathy Romano. Since she’s the youngest member of the
show, the boys decided to throw her a kid-themed party.
They set up a moon bounce outside the studio, hung a pifiata
and hired a clown to do face painting and make balloon ani-
mals. And what kid’s party wouldn’t be complete without a
real pony ride? That’s right: They snuck Britney The Pony
up the elevator to the fourth floor! For some odd reason,
though, they neglected to inform PD Bill Weston of their
plans.

“We also had a horse outside in the parking lot for rides;
he was too big to fit in the elevator,” Exec. Producer
CaseyBoy explains. “After an hour of ‘horseplay’ in the stu-
dio, Bill suddenly showed up, and he did not look happy.
Apparently, there’s a lot of important wiring beneath the
Ieamg TE

flooring that would have
»  shorted out had the horse
taken a leak. Thank God
No. 2 wasn't as much of a

problem.”

Now, here’s Mr. Wes-
ton's take: “Have you ever
seen a horse piss? It’s like

a garden hose on full blast
Birthday girl Romano Bntney and

i '
area clown. for three minutes! Most of

the wiring runs underneath
the studios. Do you want to explain the corrosive proper-
ties of horse urine to the engineering department?” Weston
immediately ordered Britney out of the building and repri-
manded Preston & Steve for bringing barnyard animals into
the studio. “When | first got to WMMR, | found it some-
what unprofessional when midday talent Pierre Robert
would bring his golden retriever into work,” Weston tells
ST. “Looking back, that now seems so minor.”

Celebs Unwittingly Help Hurricane Relief

Last week, noted Canadian hooligan Rob Mise, OM/PD
of Newcap CHR/Pop CKRA and Classic Rocker CIRK/
Edmonton, decided to put a price on the heads of Brad Pitt
and Angelina Jolie with his “Brangelina Bounty.” With Pitt and
Jolie in town for the filming of Brad's latest movie, The As-
sassination of Jesse James, Mise offered a cash prize to any-
one who could deliver either or both stars to the station:
Brad solo would net you $10,000, the Brangelina combo was
worth $20,000, and the rare (and highly unlikely) trifecta with
Jennifer Aniston in tow would net some maniacal fan $50K.
For over a week, swarms of crazed Canadians took to the
streets in search of their prey, nearly causing the produc-
tion to shut down.

On Wednesday morning Mise suddenly called off the es-
capade and-instead donated $10,000 to hurricane relief. “In
this frightening time for those in the Gulf Coast and Florida,
we feel this lighthearted game is no longer timely,” he says.
However, Mise hasn’t completely left the Dark Side. 96X is
holding a Mardi Gras-themed fundraiser: Make a donation
to the station’s Hurricane Katrina Relief Fund and get some
beads — and you know what that means.

Coping Quite Nlcely, Thank You
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Considering he's about to Iose Asst. PD/MD Steven Strick
to R&R, WBCN/Boston PD Dave Wellington certainly ap-
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pears to be handling the transition seamlessly. “OK, now,
how do | do Selector? Is it F3 or F9 to print? Oh, boy, looks
like I'm going to be busy,” he says. “Steven will be missed
at WBCN, but we know he'll do great out West. We're now
looking for our next MD or possibly Asst. PD. This is a rare
opportunity to be an exciting part of WBCN's reign as one
of the pre-eminent Rock stations in America. Get me your
stuff ASAR” What the hell are you waiting for? We're talk-
ing W-B-C-Freakin’-N, for God's sake!

Great Moments In Interimosity
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WHFS/BaItlmore night jock Tim Virgin would very much

Fo S

. like you to know that he’s now in-
~ terim PD/MD/Promotions Director.
Thank you. “I'm also interim van
driver and phone screener,” he says.
In other words, please don’t call him
— he’s busy. Instead, hit him on e-
mail at virgin@whfs.com. “I've got to
un,” he says. “Tomorrow is trash
day, and | have to empty all the cans

Your Virgin may vary.

in the station.”
111e ngrammmg Dept

* Following a decade of decadence at WKC| (KCIOI)/
New Haven, CT, Asst. PD/MD/midday guy Kerry Collins
is headed to Providence as the newly anointed night dude
at Citadel CHR/Pop WPRO-FM (92 Pro-FM). The move re-
unites Collins with Pro-FM PD Tony Bristol, who pro-
grammed KCI101 in the mid-'90s.

* This week’s Leap o' the Week® candidate is WNCS
(The Point)/Burlington, VT PD Mark Abuzzahab, who
leaps several thousand market sizes to Denver as MD/night
jock at Clear Channel Triple A KBCO. With this hire, cur-
rent KBCO MD Keefer moves into the afternoon slot re-
cently vacated by Oz Medina.

* Kelli Cluque, last seen programming KCXX/Riverside,
fills the vacant PD siot at Active Rock KRQR/Chico, CA. She
replaces Dain Sandoval, who left last month to walk the
earth.

* Good news for former KEGL/Dallas MD/air talent
Steve Knoll: He doesn’t have to move! Knoll is the new
Affiliate Relations Manager/Comedy for TM Century in Dal-
las.

* PD Matt Lee is leaving NextMedia Active Rocker
WXQR/Greenville, NC to become MD/afternoon dude at
Inner City Alternative WARQ/Columbia, SC.

* With the recent departure of regional programming guy
Dave Michaels, Artistic Media Partners ups WBWB/
Bloomington, IN morning jock Dana Marshall to PD of
CHR/Pop sister WAZY/Lafayette, IN. In his spare time
Marshall will do afternoons on WBWB and handle music for
WBWB and WDDB/Ft. Wayne, IN, assisting PD ] Davis.

* Just in time to fully enjoy the moisture of Katrina, Brian
Rickman joins URBan Radio Broadcasting as Director/Op-
erations for the company’s new six-station cluster in Flo-
rence-Muscle Shoals, AL. Most recently Rickman'pro-
grammed Cumulus CHR/Pop WZAT/Savannah, GA.

* In a story that may or may not be related to Hurricane
Katrina, KTUX/Shreveport LA PD Kevin West exits. MD
Brian “Flynt Stone" Harrison is dubbed |nter|m PD.
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* Radio One Urban AC WZAK/Cleveland taps Terry
Bello as Asst. PD/MD/midday host. He'll replace market vet
Bobby Rush, who is retiring from radio. Bello is best known
as the host of Superadio’s syndicated Soul Lounge.

* WRHT/Greenville, NC inks Fox Feitman as PD.
Feltman, a.k.a. Alan Fox, was last seen as Asst. PD/MD of
WYKS/Gainesvitle. WRHT has been without a programming
brain trust since OM/PD Jeff Davis and Asst. PD/MD Blake
Larson left Aug. | in the wake of Spitzergate.

* Tons o' fun at Emmis/Austin as morning talent Ty Bentli
exits CHR/Rhythmic KDHT (Hct 93.3) as his contract ticks
down to zero. OM Bob Lewis immediately moves afternoon

dude Boogie into momings, tearming him with current co-host
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* Ken Anthony named R&R’s Rock Ed-
itor.

* Tom Lee named PD of WIP/Philadel-
phia

* Long John tapped as PD cf KSOC/
Dallas

Ken Anthony
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= Cynthia “CJ” Harris elevated to Sr. VP/Urban Promo-
tion at Columbia Records.

* Tim Maranville adds programming duties at KZON/
Phoenix

= Jason McFadden upped to National Promotion Direc-
tor for Virgin Records.
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= Shirley Maldonado named PD of
WLVE/Miami

= Barry Roberts appointed Director/Ur-
ban Marketing & Promotion for RED

Distribution
* Gordon Hastings named FM Super- ~ Gordon
highway CEO/President Hastings
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* Michael Hughes named PD of WKLS/Atlanta.
* David George named PD of WWWE/Cleveland.
+ Dave Urbach tapped as VP/Sales at WJMO/Cleveland.
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+*Thom Ferro promoted to VP/GM of
Westwood One Radio Networks.
* Sandy Gamblin named GM of WBCS/

;&ﬁw

N

Milwaukee. o ]
* Monica Lynch upped to President of h
Tommy Boy. Sandy

e
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+ Gary Worth appointed President of World Communica-
tions.

* Mike Addams named PD of WROR/Boston

+ Epic/Portrait named Lennie Fetze VP/GM.
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Gamblin

“YEARS AGO S
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|+ Bob West named MD of KFXM/Riverside.
¢ Ben O’Brien moves to WNEX/Macon, GA as PD
* Gene Curtis named PD of KYSN/Colorado Springs.



www.americanradiohistory.com

Bl

1l

Mimi. Bradley Grein turns in his Hot Asst. PD stripes but
will remain MD/webmaster for the station and webmaster
of Adult Hits sibling KBPA (Bob-FM). “That means there's
now an Asst. PD/afternoon opening on KDHT,” says Lewis.

Quick Hits

W W P s B ¥ w e ¥ % o #owe WS e W

* Marketing/promo animal Jim Sheehan, who left WAAF/
Boston nearly a year (and 30 pounds!) ago, resurfaces across
the street as Promotion Director for Triple A WBOS/Bos-
ton, working with former WAAF PD Dave Douglas.
Sheehan's previous stops include KUFO/Portland, OR;
KRZR/Fresno; and the late KSJO/San Jose, where a good
portion of his day was devoted to covering the ass of R&R's
Ken Anthony.

* Chris Miller is the new Director/Marketing & Special
Events for Cox CHR/Rhythmic WHZT (Hot 98.1) and Ur-
ban WIMZ (107.3 Jamz)/Greenville, SC.

* Changes at Cumulus CHR/Pop WAOA (WAIA)/
Melbourne: Midday talent Tara Madison slides down the
hall to Active Rock clustermate WSJZ (Pirate 95.9) for a shift
TBA, WAOA afternoon driver Bill Robbins moves to
middays, and WAOA PD Beau Richards moves off the
morning show and into afternoons. Timmy Vee and Lisa
Moldovan will continue to host mornings.

* Entercom AC WTPl/Indianapolis welcomes market fave

TELEVISION

TOP 10 SHOWS August 22-28
Total Audience 3
(109.6 million households) Auitgided '
i €SI 1 CsI
Z 60 Minutes (tie) Two And A Half Men (9:30pm)
3 Two And A Half Men (9:30pm}| 3 NFL Preseason Football
4 Cold Case (Dallas at Seattle}
5 CSI: Miami (tie) So You Think You Can Dance
& Without A Trace 5 Big Brother 6 (Tuesday)
7 Two And A Half Men (9pm) (tie) CSI: Miami
8 NFL Preseason Football (tie) Two And A Half Men (9pm)
(Dallas at Seattle) 8 Family Guy
9 CBS Sunday Movie 8 The Simpsons
(Stone Cold) 10 Big Brother 6 (Thursday)
10 NCIS (tie} Extreme Makeover: Home
Edition
(tie) Rock Star: INXS (Tuesday)
(tie) Without A Trace
Source: Nielsen Media Research

Julie Patterson (ex-WZPL) for afternoons. Concurrent with
that move, Jerry Curtis will move into the midday slot va-

cated by former PD Gary Havens, who recently exited.

* Former WLUP/Chicago night jock Zander is now do-
ing weekends/fill-in at ABC Active Rock rival WZZN (94-7
The Zone).

* QOur incredibly obvious recent hint has now become re-
ality: Premiere’s Star & Buc Wild Morning Show picks up
its seventh affiliate, Clear Channel Urban WQBT (The Beat
94.1)/Savannah, GA. Beat PD Bo Money still has no idea
how much his phone is going to ring.

R.LP. ALR.
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After 22 years, Active Industry Research has suspended
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cperations. Founded by Jonas Cash, the company made an
indelible splash with its legendary A.l.R. Competition, award-
ing Porsches and cash prizes to programmers for correctly
predicting the peak chart positions of new releases. Over
the past few months A.l.R. lost several of its key players to
label gigs, including CEO Bruce Tyler, now in a major man-
agement position at Sony Music. Bridgett Germroth recently
left after 10 years to join Island Def Jam as Sr. Director/Adult
Promotions, Brian Nolan is now doing National Mix Show
promotion for Columbia Records, and VP/Rhythmic Top 40
Andy Arnold returned to Sony Music.

Cash tells ST that A.L.R. will honor its just-completed com-
petitions and suspend unfinished competitions.

Formats You’ll Eventually Flip Over
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* Greater Media Oldies WPEN/Philadelphia will flip to
“Sports/Talk 950" on Oct. 3, placing it in a head-to-head
battle with Infinity crosstown Sports legend WIP. Former
WIP and WFAN/New York host Jody “Jody Mac” MacDonald
will anchor afternoons, and Premiere’s syndicated Jim Rome
will air in middays.

* Set your alarm for Jan. |, 2006. That’s when Clear Chan-
el will flip KJZI/Minneapolis from Smooth Jazz to News/Talk
as KTLK-FM. The new station will feature a mix of local
and national personalities, including Premiere’s Rush
Limbaugh and ABC Radio’s Sean Hannity — both of whom
currently air across the street on Hubbard’s KSTP-AM.

Talk Topics
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* Ken Kohl, who was overseeing programming at Clear
Channel/San Francisco News/Talk outlets KNEW & KQKE,
as well as Sacramento News/Talkers KFBK & KSTE, is leav-
ing CC for a mystery gig, allegedly with Infinity/S.F The Bay
Area rumor mill suggests Kohl could be moving to some
huge executive role at Infinity’s newly acquired San Fran-
cisco FM signal at 106.9 and at least one other Infinity/San
Francisco property.

* Denny Schaffer gets the big transfer to Atlanta to do
8am-noon at WGST-AM. Schaffer is known and loved for
his 12 years in Toledo, where he was last seen at WSPD.
He also spent |0 years in mornings at WVKS (92.5 Kiss FM)/
Toledo and occasionally fills in on the syndicated Glenn Beck
Show.

* Congrats to WEEI|/Boston on the success of its annual
Jimmy Fund Radio-Telethon — held in conjunction with the
New England Sports Network — which raised a record-
breaking $2.27 million in just |8 hours on Aug. 26. Red Sox
minority partners contributed an astounding $115,000, Bos-
ton Celtics owner Wyc Grousbeck added $50,000 on be-
half of his team, and Boston Bruins GM Jeremy Jacobs po-
nied up $25K. Major League Baseball commissioner Bud Selig
kicked in a personal check for $30,000.

BOX OFFICE TOTALS |
August 26-28

Title Distributor $ Weekend $ To Date

| The 40-Year-Old Virgin (Universal) $16.27 $48.56

2 The Brothers Grimm (Miramax)* $15.09 $15.09

3 Red Eye (DreamWorks) $10.28 $32.56

4 Four Brothers (Paramount) $7.86 $55.37

5 The Cave (Sony)" $6.14 $6.14

6 Wedding Crashers (New Line) $6.05 $187.51 I
7 March Of The Penguins (Warner Ind.) $4.74 $55.89

8 The Skeleton Key (Universal) $4.53 $38.05

@ \aliant (Buena Vista) $3.50 $11.70
10 The Dukes Of Hazzard (WB) $3.11  $74.46

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week’s openers include The
Transporter 2, whose TVT soundtrack sports music by Ang-
gun, The Cinematics, The Strays, Servant, Amen Birdmen,
Sin, Alexandre Azaria and more.

— Julie Gidlow

500/

T-Shirts

$975

1500 Free Catalog
T-Shirts [ ]
$235| | oo

» White T-shirts

* No Setup Charges!
* No Art Charges!
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* Printed up to 4 Colors on 1 Side

631-777-3175
FAX: 631-777-3168

www.emkaydesigns.com
info@emkaydesigns.com
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MIKE TRIAS

mtrias@radioandrecords.com
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W k’ Week Of 09/05/05
or !ng CHR/POP ROCK
Ove n I m e PRETTY RICKY Ym.Jr Body /At/ant/;) SEETHER Truth (Wind-up/

While the Going for Adds list is relatively thin due to the Labor SHULTON'S YOUTH Life’s Not Fair (MLAR)
Day holiday, some artists are putting in overtime to get the word out ] )
on their songs. CH R/ RHYTHMIC

Lil Kim will soon head to the big house for a year and a day, so she’s ACTIVE ROCK
using every bit of time she has left on the |
outside to promote her upcoming album.
She’s Going for Adds with “Lighters Up,”
from her fourth solo effort, Naked Truth.
Kanye West, Scott Storch, 7 Aurelius, Fred-
wreck and others contribute their produc- [
tion prowess to the project.

Lyrically, expect Kim to take shots at
Foxy Brown, Star Jones, 50 Cent and her (3!

DAL Lafty Tafty (Asylum/Atlantic/
VOLTIO f/LIL ROB & PITBULL Bumper SEETHER Truth (Wind-up/

(White Lion/Sony Urben/Epic) SHULTON'S YOUTH Life’s Not Fair (MLAR)
LIL KIM Lighters Up (Queen Bee/Atlantic)

URBAN ALTERNATIVE

former crew, Junior M.A ELA., who testi- Lil Kim

fietizgairilijen. diting e pecuny il , ALICIA KEYS Unbreakable (/MG KAISER CHIEFS | Predict A Riot (Universal
(She lied to a federal grand jury in order to protect former friends who
were involved in a gunfight outside WQHT/New York in 2001.) BIG KEYZ | Love Music (Money Tree) SEETHER Truth (Wind-up)

Judge Gerald Lynch, who ordered Kim to begin her sentence on DAL Laffy Taffy (Asylum/Atiantic) 3 SHULTON'S YOUTH Life’s Not Fair (MLAR)
Sept. 19, referred to Martha Stewart in his decision, saying, “Do you DR. CHARLES G. HAYES & WARRIORS Work It Out (/CEE)

think I could justify a sentence seven times that of another entertain-
er who happens to be older and whiter and whose following is rich-
er?” But while he credited Kim for being heartfelt in her remorse, he
also added, “Lying to a grand jury about a shooting is more serious

LIL KIM Lighters Up (Queen Bee/Atlantic)

TRIPLE A

than lying about money, no matter how much money.” Before the start U RBAN AC ) o

of the trial Lynch also told Kim, “Someone killed [The Notorious BEN TAYLOR BAND Nothing | Can Do flrisiMusic Alles/

B.ILG.], and it’s because people do what you did that we still don't No Adds DAVID POE Reunion (The Lab)

know who killed him.” R. ADAMS & THE CARDINALS The Hardest Part (Lost Highway/
George Strait once said, I want to reach a point where people hear

my name and immediately think of real country music.” To do so, he GQS PeEL

knows he can’t rest on his laurels. Next week Strait goes for adds at To ;

Country with “She Let Herself Go,” from his 33rd algum, Somewhere No Adds CH RIST‘AN AC

Down in Texas. The song tells the tale of a lady whose man of many

years leaves her out of the blue, and she lets herself go — in a good

way. She allows herself to experience the joys of life she’s never COUNTRY GINNY OWENS Fellow Traveler (Racketown/

known, from going on her first blind date to traveling the world. SCOTT KRIPPAYNE Alive Again (Spring Hill)

Ryan.Adanisfis a;maniwh Ko all TWILA PARIS Days Of Eljah (integriy)

about working overtime. He and his new
band, The Cardinals, plan to release a to- GEORGE STRAIT She Let Herself Go (MCA/

tal of three albums this year alone. So far SHANIA TWAIN Shoes (Lyric Street) CHRISTIAN CHR
STRAIT they have dropped the double album Cold
Roses, and next week they are Going for
Adds with “The Hardest Part,” a cut from
¥ that project. Adams and the gang will re- AC

GEGRGE,

GINNY OWENS Fellow Traveler (Rocketown)

- = ¥ portedly be releasing Jucksonville City
George Strait Nights around Sept. 27, which will feature No Adds CHRISTIAN ROCK
a duct with Norah Jones. They also hope No Adds

to unveil the album 29 by Thanksgiving.

Adams and The Cardinals were planning to tour all year long, but
they found out the hard way that sometimes you can overdo it, can- INSPO
celing several shows in August when they all fell ill. However, they’ll
be joining an all-star lineup that includes Dave Matthews & Friends,

Widespread Panic, Jack Johnson, Beck and many more at the Vegoose GINNY OWENS Fellow Traveler (Rocketown/
Festival in Las Vegas, taking place Oct. 29 and 30. JERICHO ROAD This Day (Shadow Mountain)
He graduated with honors from the prestigious Berklee College.of SMOOTH JAZZ

SCOTT KRIPPAYNE Alive Again (Spring Hill)
TWILA PARIS Days Of Elijah (Integrity)

Music in Boston, has played saxophone
on hundreds of TV commercials and has
worked as a studio and tour musician for
Tom Jones, U2, Tom Petty, Luther Van-
dross, Santana and more. Now, Mark
Hollingsworth is stepping out on his
own with “Steppin” Up,” a song taken

from his debut album, On the Mark. R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for

ACOUSTIC ALCHEMY Trinity (Higher Octave)

GREGG KARUKAS Show Me The Way (Trippin” ‘N’ Rhythm) CHR|ST|AN RHYTH MIC
MARK HOLLINGSWORTH Steppin’ Up (Windshore Music) No Adds

Check out Hollingsworth as he plays Mark Holli - Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
with Brian Bromberg in the Los Angeles ¥ ar< HOUINgSWOr jfagot@radioandrecords.com.

area throughout September.
16 ® Records September 2, 2005
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NATIONAL MUSIC

LIVE .COM

Travis Storch » 866-365-HITS
This week’s Live 365 is frozen. J

Top Rock

ARCADE FIRE Neighborhood #3 (Power Out)
NINE INCH NAILS The Hand That Feeds
MUDVAYNE Happy?

SLIPKNOT Vermilion

DISTURBED Guarded

Top Country

FAITH HILL Mississippi Girl
SUGARLAND Something More

SARA EVANS A Real Fine Place To Start
RASCAL FLATTS Fast Cars And Freedom
GRETCHEN WILSON All Jacked Up

Top Blues

JOHN LEE HOOKER JR. Boom Boom
CANDYE KANE Estrogen Bomb

BIG BILL MORGANFIELD Boogie Child
SUSAN TEDESCHI Alone

DR. JOHN Life's A One Way Ticket

Voice of America broadcasts in 44 lan-
guages in over 60 countries with an audi-
ence of 100 million listeners on 798 radio
stations and 502 tefevision stations.

Larry London « 202-619-3901

Artist/Title Total Plays
NATASHA BEDINGFIELD These Words 28
D.H.T. Listen To Your Heart 28
RIHANNA Pon De Replay 28
KELLY CLARKSON Because Of You 26
WEEZER Beverly Hills 26
LIFEHOUSE You And Me 26
PUSSYCAT DOLLS Don't Cha 28
MISSY ELLIOTT Lose Control 24
GWEN STEFANI Cool 24
FAT JOE t/NELLY Get It Poppin’ 22
PRETTY RICKY Your Body 20
CRAZY FROG Axel f 20
FALL OUT BOY Sugar, We're Goin’ Down 20
AKON Belly Dancer 18
MARIAH CAREY Shake It Off 18
BOW WOW t/OMARION Let Me Hold You 16
BLACK EYED PEAS Don't Lie 16
GORILLAZ Feel Good Inc. 16
LUDACRIS Pimpin’ Ali Over The World 14
FRANKIE J How To Deal 14
BACKSTREET BOYS Just Want You To Know 14
CLICK FIVE Just The Girl 12
GREEN DAY Holiday 12
LIL ROB Summer Nights 8
ROB THOMAS This Is How A Heart Breaks 4
ADDS

NICKELBACK Photograph

.

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

Left Of Center
Rich McLaughlin

SUFJAN STEVENS Chicago

NADA SURF Blankest Year

DEATH CAB FOR CUTIE Different Names For...
NIGHTMARE OF YOU Dear Scene, | Wish You...
MY MORNING JACKET Off The Record

Octane

Jose Mangin

STORY OF THE YEAR We Don't Care Anymore
32 LEAVES Blood On My Hands

THEORY OF A DEADMAN Hello Lonely

ART OF DYING Get Through This

Faction
Jeff Regan
RISE AGAINST Life Less Frightening

The Pulse
Haneen Arafat
JACK JOHNSON Good People

Shade 45
Lil Shawn
OBIE TRICE They Wanna Know

Hot Jamz

Tonya Byrd

MARIO /JUVENILE Boom

YING YANG TWINS Shake
CAM’RON 1/JAHEIM Something New
SEAN PAUL We Be Burnin’

DAL Laffy Taffy

Universo Latino
Gino Reyes

TOMMY TORRES Un Poquito
REYLI BARBA Al Fin Me Armé De Valor
RICARDO MONTANER Cuando A Mi Lado Estds

Music
CHOICE

Your Music. Your Choice.™

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams e 646-459-3300

HIT LIST

Justin Prager

GREEN DAY Wake Me Up When September Ends
NICKELBACK Photograph

HOPE PARTLOW Sick Inside

SOFT ROCK

Justin Prager

GWEN STEFANI Cool

VERTICAL HORIZON Forever

ROCK

Gary Susalis

LOVE SCENE A Stone To Call My Own
ROBERT PLANT Tin Pan Valley
ALTERNATIVE

Gary Susalis

ACCEPTANCE Different

OUR LADY PEACE Where Are You
TODAY’S COUNTRY

John Hendricks

FAITH HILL Like We Never Loved At All
JAMEY JOHNSON The Dollar

JEANIE KENDALL Out Of Loneliness
PATTY LOVELESS Keep Your Distance
REBA MCENTIRE You're Gonna Be

AMERICANA
Liz Opoka

JAMES McMURTRY Pocatelio
PEASALL SISTERS Home To You

D

NUSIC
Alan Furste 800-494-8863
10 million homes 180,000 businesses

DMX Fashion Retail
Jim Fisher

The hottest tracks at DMX Speciaity Retail,
targeted at 25-54 adults.

KUBB Remain

COOKIE Do It Again

THE BIRD Landslide

GABIN 1/ DEE DEE BRIDGEWATER into My Soul
JAMES BLUNT You're Beautiful

TRISTAN PRETTYMAN Love Love Love

LENE MARLIN What If

THE PIERCES Save Me By

TINA DICKOW Give In

This section features this week's new adds
on DMX MUSIC channels availabie via digi-
tal cable and direct broadcast satellite.

ALTERNATIVE

Dave Sloan

GIANT DRAG This Isn't It

ECHO & THE BUNNYMEN Stormy Weather

ADULT ALTERNATIVE

Kelly Peck

TRADING YESTERDAY One Day

311 Don’t Tread On Me

COURTNEY JAYE Can't Behave

KILLERS All These Things That I've Dene
TEGAN & SARA | Know | Know | Know
SIA Breathe Me

ADULT CONTEMPORARY
Jason Shitf

NICKELBACK Photograph
COUNTRY

Leanne Flask
BLAKE SHELTON Nobody But Me
RASCAL FLATTS Skin (Sarabeth}

866-MVTUNES

WEST

1. FAITH HILL Mississippi Girl

2. SCOTT GRIMES Livin' On The Run

3. BABYFACE Sorry For The Stupid Things
4, HANNA-MCEUEN Ocean

5. WHITE STRIPES My Doorbell

MIDWEST

1. TIM McGRAW Do You Want Fries With That?
2. FAITH HILL Mississippi Girl

3. BABYFACE Sorry For The Stupid Things

4, SCOTT GRIMES Livin' On The Run

5. HANNA-MCEUEN Ocean

SOUTHWEST

1. FAITH HILL Mississippi Girl

2. HANNA-McEUEN Ocean

3. TIM McGRAW Do You Want Fries With That?
4. WHITE STRIPES My Doorbell

5. BABYFACE Sorry For The Stupid Things

NORTHEAST

1. TIM McGRAW Do You Want Fries With That?
2. HANNA-MCcEUEN Ocean

3. BABYFACE Sorry For The Stupid Things

4. SCOTT GRIMES Livin' On The Run

5. WHITE STRIPES My Doorbell

SOUTHEAST

1. FAITH HILL Mississippi Girl

2. BABYFACE Sorry For The Stupid Things

3. TIM McGRAW Do You Want Fries With That?
4. HANNA-McEUEN Ocean

5. WHITE STRIPES My Doorbell

&
Artist/Title |5NEP" Total Piays
HILARY DUFF Wake Up 83
ALY & A.J. Walking On Sunshine 80
BOWLING FOR SOUP 1985 79
CRAZY FROG Axel F 78
AKON Lonely 77
KELLY CLARKSON Behind These Hazel Eyes 77
JESSE McCARTNEY Beautiful Soul 75
CHEETAH GIRLS | Wan't Say 33
J0JO Leave (Get Out) 33
RIHANNA Pon De Reflay 33
B5 Dance For You 32
KELLY CLARKSON Braakaway K|
YELLOWCARD Ocean Avenue K|
GWEN STEFANI Cool K|
GWEN STEFANi f/EVE Rich Girl 30
BOWLING FOR SOUP Almost 30
USHER Caught Up 30
ALY & A.J. Do You Believe In Magic 29
BLACK EYED PEAS Let's Get It Started 29
CLICK FIVE Just The Girl 29

Playlist for the week of Aug. 22-28.

Aol Radio @Network
Ron Nenni » 415-934-2790

Top Alternative

Pete Schiecke

DEATH CAB FOR CUTIE Soul Meets Body
SHINEDDWN Save Me

Top Country

Beville Darden

REBA MCENTIRE You're Gonna Be
Top Jazz

Beville Darden

HENDRIK MEURKENS Mountain Drive
WYNTON MARSALIS Green Chimneys
WYNTON MARSALIS Just Friends

Top Pop
Jeff Graham

VERONICAS 4 Ever
GREEN DAY Wake Me Up When September Ends

Top Jams

Donya Floyd

T-PAIN I'm Sprung

RIHANNA If tt's Lovin’ That You Want
YING YANG TWINS Shake

@ﬁ‘olo NETWORKS

Phil Hall » 972-991-9200

Country Coast To Coast
Dave Nicholson

JOE NICHOLS Tequila Makes Her Clothes Fall Off
MARTINA McBRIDE Rose Garden

Real Country
Richard Lee

GEORGE JONES & DOLLY PARTON Blues Man
JOE NICHOLS Tequila Makes Her Clothes Fall Off
ALAN JACKSON USA Today

PATTY LOVELESS Keep Your Distance

Hot AC
Dan Lopez

JOSH KELLEY Only You
3 DOORS DOWN Here By Me

ABC AC

Peter Stewart
LIFEHOUSE You And Me
Rejoice

WillieMae Mciver

KIRK FRANKLIN Looking For You
LEE WILLIAMS & THE SPIRITUAL QC'S Whom Shall | Fear
BRUCE PARHAM Hide Me

[ )]

RADIO
NETWORK -

Ken Moultrie » 800-426-9082
Soft AC

Mike Bettelli/Teresa Cook
HOOTIE & THE BLOWFISH One Love
Mainstream AC

Mike Bettelli/Teresa Cook
LIFEHOUSE You And Me

CHR

Steve Young/John Fowlkes
BOWLING FOR SOUP Ohio (Come Back To Texas)
CRAZY FROG Axel f

KELLY CLARKSON Because O You
Rhythmic CHR

Steve Young/John Fowlkes
BLACK EYED PEAS My Humps
CRAZY FROG Axel f

KANYE WEST Gold Digger
Mainstream Country

Hank Aaron

JOE NICHOLS Tequila Makes Her Clothes Fall Off
ALAN JACKSON USA Today

New Country

Hank Aaron

GARY ALLAN Best | Ever Had
DIERKS BENTLEY Come A Little Closer

Lia
Ken Moultrie/Hank Aaron

GARY ALLAN Best | Ever Had
RASCAL FLATTS Skin

Danny Wright
Ken Moultrie/Hank Aaron

GARY ALLAN Best | Ever Had
RASCAL FLATTS Skin
KEITH ANDERSON XXL

24 HOUR FORMATS

Jon Holiday « 303-784-8700
Hot AC

Jon Holiday

HOOTIE & THE BLOWFISH One Love
Aduit Contemporary

Rick Brady
HOOTIE & THE BLOWFISH One Love

, U.S. Country
Penny Mitchell

ALAN JACKSON USA Today
GEORGE STRAIT She Let Herself Go
FAITH HILL Like We Never Loved At All

Charlie Cook * 661-294-9000

Adult Contemporary
Andy Fuller

BONNIE RAITT | Will Not Be Broken
Mainstream Country
David Felker

DIERKS BENTLEY Come A Little Closer
FAITH HILL Like We Never Loved At All

Hot Country

Jim Hays

GEORGE STRAIT She Let Herself Go

JOE NICHOLS Tequila Makes Her Clothes Fali Off

Young & Verna

David Felker
DIERKS BENTLEY Come A Little Closer
FAITH HILL Like We Never Loved At Al

=T =
o e e e
After Midnite
Sam Thompson

RASCAL FLATTS Skin (Sarabeth)
PHIL VASSAR Good Ole Days
DIERKS BENTLEY Come A Little Closer

Alternative Now!
Polychronopolis

COHEED & CAMBRIA The Suffering
EXIT Don't Push
SDUND & FURY Millionaire Losers

Country Today

John Glenn

JOE NICHOLS Tequila Makes Her Clothes Fall Off
AC Active

Dave Hunter

BON JOVI Have A Nice Day

radio show e
Husic and nteligence for your Lite

Scott Meyers « 888-548-8637

Tesh Nightly Show
HOOTIE & THE BLOWFISH One Love

Tesh Weekend Show
CARRIE UNDERWODD Inside Your Heaven

i
IMUSIC

Jay Frank ® 310U-020-4441

Audio

JOY WILLIAMS We

GUCCI MANE That's All

JIM JONES #/TREY SONGZ Summer Wit Miami
NOAH Dat Boy Chevy

BABYFACE Grown & Sexy

DWELE | Think } Love You

LYFE JENNINGS Hypothetically

R. KELLY Slow Wind

DWIGHT YOAKAM Blame The Vain

INHABITED One More Night

JAMIE SLOCUM | Picture God That Way
VOLTIO Bumper

LA Sta. ESTACION Daria

HOWIE DAY She Says

JEM Just A Ride

DJ SAMMY Why

B. RHYMES {/ OL' DIRTY BASTARD Where's Your Money

Video

GRETCHEN WILSON All Jacked Up
BILLY CURRINGTON Must Be Doing Something Right
KAC) BROWN Unbelievable

JESSE McCARTNEY Because You Live
BON JOVI Have A Nice Day

COHEED & CAMBRIA Welcome Home
DAVE MATTHEWS BAND Dream Girl
FIONA APPLE Parting Gift

WEEZER We Are All On Drugs
PRETTY RICKY Your Body

SEAN PAUL We Be Burnin’

SHAGGY Wild 2 Nite

<€ musicsnippet.com»»
Tony Lamptey » 866-552-9118

Hip-Hop

NOAH Dat Boy Chevy
KURUPT My Homeboys
RAHEEDA Georgia Peach
R&B )
R. KELLY Slow Wind
CHRIS BROWN Run In

wwWW._americanradiohistorv.com
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72’ iniltion househbids.

Plays
MISSY ELLIOTT Lose Contro! 32
MY CHEMICAL ROMANCE Helena 31
FALL OUT BOY Sugar, We're Goin' Down 29
RIHANNA Pon De Replay 29
GWEN STEFANI Cool 28
KANYE WEST Gold Digger 27
GORILLAZ Feel Good Inc. 27
BOW WOW f/OMARION Let Me Hold You 26
50 CENT {/MOBB DEEP Outta Control 25
MARIAH CAREY Shake it Off 23
GREEN DAY Wake Me Up When September Ends 18
GWEN STEFANI Hollaback Girl 14
SHAKIRA La Tortura 12
HILARY DUFF Wake Up 12
PUSSYCAT DOLLS Don't Cha 12
BLACK EYED PEAS Don't Lie 1
FRANKIE J How To Deal 11
KANYE WEST Jesus Walks 1
SEAN PAUL We Be Burnin’® b
NATASHA BEDINGFIELD These Words 10
Video piaylist for the week of Aug. 22-28.
David Cohn 2
General Manager
MISSY ELLIOTT Lose Control 33
GORILLAZ Feel Good Inc. 26
FALL OUT BOY Sugar, We're Goin' Down 25
MY CHEMICAL ROMANCE Helena 22
JAY-Z 99 Problems 21
USHER f/ LUDACRIS & LIL JON Yeah 20
YING YANG TWINS Badd 19
50 CENT In Da Club 18
YOUNG JEEZY And Then What 17
GREEN DAY Boulevard Of Broken Dreams 17
DAMIAN “JR. GONG™ MARLEY Welcome To... 15
COLDPLAY Speed Of Sound 15
KILLERS Mr. Brightside 15
BEYONCE Crazy In Love 15
MISSY ELLIOTT Work It 15
50 CENT {/MOBB DEEP Outta Control 14
FOO FIGHTERS Best Of You 14
SNOOP DOGG Drop It Like i's Hot 13
KANYE WEST Gold Digger 13
BRAVERY An Honest Mistake 13

Video playlist for the week of Aug. 22-28.

&

Lori Parkerson

202-380-4425 Hi
HIGHWAY 16 (XM16)
Ray Knight

FAITH HILL Like We Never Loved At All

REBA MCENTIRE You're Gonna Be

TRICK PONY Ain't Wastin' Good Whiskey On You
JAMEY JOHNSON The Dollar

SQUIZZ (XM48)

Charlie Logan

BLACK LABEL SOCIETY tn This River
ILL NINO What You Deserve

ART OF DYING Get Through This
CASANOVAS Livin’ In The City

VAUX Are You With Me
PSYCHOSTICK Beer

U-POP (XM29)

Ted Kelly

FRANZ FERDINAND Do You Want To
SUGABABES Push The Bution

T.A.T.U. All About Us

GORILLAZ /DE LA SOUL... Clint Eastwood (Live)

THE LOFT (XM50)

Mike Marrone

BECK Girl

NEIL YOUNG The Painter

PETRA HADEN & BILL FRISELL Yeliow
PETRA HADEN & BILL FRISELL Satellite
TRACY CHAPMAN Change

X COUNTRY (XM12)
Jessie Scott

ELIZA GILKYSON Paradise Hotel
KENNEDYS Half A Million Miles
TEETER GRAY Blue Love
DARRYL LEE RUSH Llano Avenue

75 million households

Rick Krim
Exec. VP

ADDS

FOO FIGHTERS DOA

LIFEHOUSE You And Me

MISSY ELLIOTT Lose Control

PUSSYCAT DOLLS 1/BUSTA RHYMES Oon't Cha
GWEN STEFANI Cool

WEEZER Beverly Hills

MARIAH CAREY Shake It Off

NATASHA BEDINGFIELD These Words

BLACK EYED PEAS Don't Lie

RIHANNA Pon De Replay

BACKSTREET BOYS Just Want You To Know
ROB THOMAS This Is How A Heart Breaks
BECK Girl

SHERYL CROW Good Is Good

GREEN DAY Wake Me Up When September Ends
MARIAH CAREY We Belong Together

DAVE MATTHEWS BAND Dreamgirl

D.H.T. Listen To Your Heart

TOMMY LEE Good Times

BON JOVI Have A Nice Day

NICKELBACK Photograph

Witherspoon.

LAUNCH

Radio Netwerks

CARRY ON, MY WAYWARD PRODUCER Sevendust recently stopped
by USRN's Launch Radio Networks studios in New York, and the band decided
they liked producer Roxy Myzal so much, they would try to carry her home
with them. Seen here clutching Myzal (who's in front) are (I-r) bandmembers
Vince Hornsby, John Connelly, Morgan Rose, Sonny Mayo and Lajon

18 ® Radio & Records September 2, 2005

CMT

COUNTRY MUSIC TELEVISION
75.1 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

JEFF BATES Good People
KATHLEEN EDWARDS In State
LITTLE BIG TOWN Boondocks

Plays

™w W
BROOKS & DUNN Play Something Country 34 28
VAN ZANT Help Somebody 31 28
SUGARLAND Something More 30 28
SARA EVANS A Real Fine Place To Start 29 29
JASON ALDEAN Hicktown 29 28
BRAD PAISLEY Alcohol 29 27
LEANN RIMES Probably Wouldn't Be This Way 28 29
FAITH HILL Mississippi Girl 28 28
TOBY KEITH As Good As | Once Was 27 29
GARY ALLAN Best | Ever Had 26 30
MONTGOMERY GENTRY Something ToBe... 26 30
JD DEE MESSINA Delicious Surprise 25 26
TRACE ADKINS Arlington 25 23
GRETCHEN WILSON Al Jacked Up 24 23
NICKEL CREEK When In Rome 21 25
TRISHA YEARWOOD Georgia Rain 19 17

RASCAL FLATTS Fast Cars And Freedom 16 25
ALAN JACKSON The Talkin’ Song Repair Biues 16 15

KEITH ANDERSON Pickin’ Wildflowers 16 12
PAT GREEN Baby Doll 15 13
Monitored by Mediabase 24/7
Aug. 22-28.

= ==

GREAT AMERICAN COUNTRY ™
38.3 million households
Ed Hardy, President
Sarah Trahern, VP/Programming

ADDS

PHIL VASSAR Good Ole Days
RANDY TRAVIS Angels
TERRI CLARK She Didn't Have The Time

GAC TOP 20

TRISHA YEARWOOD Georgia Rain

FAITH HILL Mississippi Girl

TOBY KEITH As Good As | Once Was

SARA EVANS A Real Fine Place To Start

A. KRAUSS & UNION STATION Goodbye Is All We Have

GARY ALLAN Best | Ever Had

BRAD PAISLEY Alcoho!

BROOKS & DUNN Play Something Country

BILLY CURRINGTON Must Be Doin’ Somethin’ Right

RAY SCOTT My Kind Of Music

SUGARLAND Something More

CRAIG MORGAN Redneck Yacht Club

ERIKA JO | Break Things

BLAKE SHELTON Goodbye Time

RYAN SHUPE & THE RUBBERBANO Dream Big

SHEDAISY Don’t Worry "Bout A Thing

JOSH GRACIN Stay With Me (Brass Bed)

TRICK PONY It's A Heartache

SHANIA TWAIN | Ain't No Quitter

LEANN RIMES Probably Wouldn't Be This Way
information current as of Sept. 2.

PSRLLSTAR

CONCERT PULSE

e s e TR T

Avg. Gross

Pos. Artist (in 000s)
1 NEIL DIAMOND $1,616.9
2 DAVE MATTHEWS BAND $1,344.9
3 KENNY CHESNEY $1,1793
4 OZZFEST $891.3
5 ANGER MANAGEMENT TOUR §786.0
6 TOM PETTY & THE HEARTBREAKERS $625.5
7 JAMES TAYLOR $584.3
8 DESTINY’S CHILD $507.1
9 AMERICAN (DOLS LIVE $465.9
10 VANS WARPED TOUR $428.8
11 BRUCE SPRINGSTEEN $427 4
12 SANTANA $4106
13 RASCAL FLATTS $4106
14 CHICAGO / EARTH, WIND & FIRE $376.0
15 STEVIE NICKS / DON HENLEY $367.2

Among this week’s new tours:
AMY RAY
EAMES ERA
JAMES McMURTRY
RON WHITE
STATE RADIO
The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383:
California 209-271-7900.

WwWWW americanradiehistory com

NATIONAL MUSIC

—
TELEVISION
Friday, 92 . * Phil Vassar, Jay Leno.
* Black Eyed Peas and Carrie » Last Train Home, Late Late

Underwood, The Ellen DeGen-
eres Show (check local listings
for time and channel).

Black Eyed Peas i

» Faith Hill, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

» Black Eyed Peas, Late Show
With David Letterman (CBS,
check local listings for time).

* Bloc Party, Late Night With
Conan O'Brien (NBC, check lo-
cal listings for time).

* Allman Brothers Band, Last
Call With Carson Daly (NBC,
check local listings for time).

@Wﬁavu m !

* U2, Saturday Night Live

(NBC, 11:30pm ET/PT).
Monday, 95+ *

» Rihanna, Ellen DeGeneres.

* Ryan Seacrest, The View
(ABC, check local listings for
time).

o

Show With Craig Ferguson (CBS,
check local listings for time).

* Diddy and Duran Duran,
Carson Daly.
© %70 Tuesday, U6

» Lifehouse, Jay Leno.

* Rob Thomas, David Letter-
man.

» Common, Jimmy Kimmel Live
(ABC, check local listings for
time).

» Kings Of Convenience,
Carson Daly.

Wednesday, 9/7

* Michael Bolton, Jay Leno.

» Crossfade, Craig Ferguson.

» Green Day, Carson Daly.

» Diddy, The Tony Danza Show
(check Iccal listings for time and
channel).

Thursday, 9/8
* Brad Paisley, The View.
* OK Go, Jay Leno.

2y

» Jennifer Lopez, David Letter-
man.

* lce-T and Ryan Cabrera, Car-
son Daly.

— Julie Gidlow

J

T

e,

GORILLAZ Feel Good Inc.

. RIHANNA Pon De Replay
. CLICK FIVE Just The Girl

- ©®NO O N

o e o o L i e Bl

.COLDPLAY X& Y

e R

8
9. GREEN DAY American Idiot
10. KILLERS Hot Fuss

%, - A

iy 5 REARA R

................ S R T

Apple’s iTunes Music Store is the leading digital-music service in &
the U.S., offering a catalog of more than 1 million songs from all four :
major label groups and hundreds of independents. Here's a

snapshot of the top-selling downloads on Tu2sday, Aug. 30, 2005

1. FALL OUT BOY Sugar, We're Goin’ Down

2. GREEN DAY Wake Me Up When September Ends

3. KANYE WEST t/JAMIE FOXX Gold Diggar

. MISSY ELLIOTT f/CIARA & FAT MAN SCOOP Lose Control
BLACK EYED PEAS Don't Lie

. PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha

0. MY CHEMICAL ROMANCE Helena
Top 10 Albums

. KANYE WEST Late Registration

.DEATH CAB FOR CUTIE Plans

. VARIOUS ARTISTS Six Feet Under ST

. BLACK EYED PEAS Monkey Business
TONY YAYO Thoughts Of A Predicate Felon
. FALL OUT BOY From Under The Cork Tree

. BEN FOLDS iTunes Originals

B, W R o S

.+ The iTunes Music Store

i,

Top10 |
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A&R WORLDWIDE

ParT Two OF A Two-PART SERIES

SAT BISLA

sat@anrworldwide.com

Legally Speaking

Talking with music attorneys from

Australasia and the UK.

Wth music now clearly an international industry, it's more
important than ever to have as much understanding as pos-
sible of how legal systems work worldwide. Knowledge is
power, and being better-educated on the legalities of doing busi-
ness abroad makes disruptions less likely and improves the
chances of seeing maximum results from seeking greater oppor-

tunities overseas.

In the Aug. 19 issue we shared the insights
of two leading attorneys working in interna-
tional entertainment law, and this week we
talk with two more: renowned attorney
Campbell Smith, based in New Zealand, and
influential U.K. legal representative Jonathan
Monjack.

Music & Media

Monjack, a partner in U.K music and me-
dia law firm Engel Monjack, started his career
in the music business as a product manager
at Paul Oakenfold’s Perfecto label. He moved
from Perfecto to a business-affairs post at Elek-
tra/EastWest in New York, then returned to
the UK. to earn his credentials as a |
lawyer. Monjack has now been prac-
ticing music law in the U.K. for 11
years and, with partner Lawrence
Engel, set up Engel Monjack in 2003.

“Our artist clients range from
more established UK. acts, such as
Groove Armada and Ms. Dynamite,
to up-and-coming acts like Hard-Fi,
The Go! Team and Roll Deep, whom
we believe will all be making huge
impacts stateside,” Monjack says of the firm.
"I am particularly excited about Ms. Dyna-
mite’s new album, which is coming out later
this year.

“In terms of an unsigned act, watch out for

“An experienced music
lawyer can give artists
strategic advice on getting
a recording or publishing
deal and the benefit of his
or her contacts within the
industry.”

Jonathan Monjack

Jonathan
Monjack

the all-girl rock band McQueen, who are caus-
ing a stir on both sides of the Atlantic. There’s
also an artist and producer known as Wiley
who will be looking to give the U.S. market
something to think about with his [almost
completed] new album.

“We also represent a select number of un-
signed acts. On the company side, we repre-
sent independent record labels, such as
Ministry of Sound and Free 2 Air, as well as
merchandisers and independent music-pub-
lishing companies.”

Why An Artist Needs A Lawyer

Monjack believes that the sooner a lawyer

can be brought on to an artist’s team,
the better. “An experienced music
lawyer can give an artist both strate-
gic advice on getting a recording or
publishing deal and the benefit of his
or her contacts within the industry,”
he says. “It's not impossible for an
artist to get noticed by labels with-
out legal representation; however,
having an attorney on board will cer-
tainly aid the process.”

About the record deals those artists are
looking for, Monjack says, “There’s no doubt
that on the whole there are fewer major-label
record deals being done in the U.K. and across
the globe. Labels are becoming more stream-
lined and are focused on looking to sign few-
er acts, which they can, therefore, put more of
a push behind. This is not a bad thing for the
acts that do get a deal. If the quality is there in
an artist, the major-label market is as good, if
not better, than ever.

“For those who, for whatever reason, don't
find a home with one of the majors or choose
not to take the major-label route, the time of
the independents is upon us, and we are see-
ing that evolve, particularly in the UK.

“The upfront money and label marketing
power might not quite compare to a major-
label deal, but there are definite advantages
to being with an independent. I would say
that you generally get more time to develop
your style and fan base with an indie, al-
though there are major-label exceptions over
here that give you time too. We are also see-

ing a number of deals where the majors get
involved with acts that have already been de-
veloped by independents.”

Are U.K. Attorneys Different?

How do UK. attorneys differ in their ap-
proach from those in the U.S5.? “1 would say
in the level of involvement you get from your
lawyer, particularly on the unsigned-artist
front,” Monjack says. “Most U.K. lawyers do
not see this as an essential part of what they
do and would rather wait until the sell has
been done and the deal is on offer. We feel that
there is enormous added value to our clients
in our getting positively involved at an earki-
er stage.

“I also think that if you are dealing with
UK. labels, there is a definite advantage to
using a UK. lawyer to do the deal. We are clos-
er to the people involved and have a more
detailed knowledge of the inner workings of
the labels and what is or isn’t obtainable.”

At his firm, Monjack says, “We give our cli-
ents an all-around base of support and
advice. We always strive to be an integral part
of a client’s team of advisers, be it an artist or
a company, and look to give commercial as
well as legal input into a client’s career or busi-
ness.

“We use our experience and understanding
of the industry to help our clients in which-
ever way we can. This can be very broad-rang-
ing, from assisting in securing studio time or
perhaps the services of a producer and a man-
ager, all the way through to securing major-
label deals.”

Just For Artists

Campbell Smith is one of the most influen-
tial lawyers in New | —
Zealand — and through- |
out Australasia, for that
matter — when it comes |
to the music business. He |
was admitted to the barin
1990, the same year he
started working for a | f
large law firm that spe-
cialized in intellectual
property.

By 1992 he was working at a college radio
station in Auckland, serving as general legal
adviser and handling an airshift that includ-
ed answering listeners’ legal questions —
which usually concerned, Smith says, speed-
ing tickets and pot.

Then, he says, “I began acting as the legal
representative for a lot of the young artists
who spent time at the radio station and grew
my own practice from that. In 1995 I started
my own artist-management company, and
CRS Management currently manages 10 of
New Zealand’s most successful artists, includ-
ing Elemeno P, The Bleeders, Blindspott,
Scribe and Breaks Co-Op.”

Smith primarily represents the interests of
recording artists, performers and songwriters.
In fact, he says that since his legal career be-
gan, he’s represented only one record compa-

ny.

Campbell Smith

Why Hire A Lawyer?

Does every artist need a lawyer? "It proba-
bly isn't the case in New Zealand,” Smith says.
“The market is very small, and there s still rel-
atively easy access to not only A&R directors,
but, generally, to the heads of labels and oth-
er executives.

“Artists will retain lawyers once initial in-
terest has been generated at one or more of the

WAL americanradiohiston.com

“A significant ‘con’ when
entering into record deals
in New Zealand has been
having to do worldwide
deals, then watch as
local labels fail to

secure international
commitments.”

Campbell Smith

labels. No deal should ever be struck without
legal advice and direction, [and artists’ find-
ing legal assistance] is generally what hap-
pens. It's a process that works for us.”

Smith says about his practice, “I am a jack-
of-all-trades in many respects, coming from a
small market where one has to wear many
hats. My practice is entwined with my man-
agement work and my work as a promoter.
There are very few specialist music lawyers
in New Zealand, and not many work in tra-
ditional law firms. In fact, there are none that
I can think of at the moment.”

Deals In Today’s Climate

How do things look for an artist seeking a
label deal today? “There is often more label
competition for artists now, compared with
five or 10 years ago,” Smith says. “With that
competition comes a bit more leverage to se-
cure better terms. For example, a significant
‘con’ when entering into record deals in New
Zealand has been having to do worldwide
deals, then watching as local labels fail to se-
cure international commitments.

“With more leverage, we work hard now
to limit the territory to New Zealand and Aus-
tralia in the first instance, with artists retain-
ing rights to masters minus that territory, or
to provide very short windows for interna-
tional commitment, after which masters and
future options revert to the artist.

“Another significant development has been
the increase of access to government funding.
Many artists now use that funding to record
themselves and license the masters, ensuring
them greater ability to secure better terms.”

Asked to explain why an artist should
choose his legal services in particular, Smith
replies, “1 have more experience in negotiat-
ing deals, both locally and internationally, and
[ have a wider international network of con-
tacts than other music lawyers working in
New Zealand. And I'm very tall.”

F
Send your unsigned or
signed releases to:

Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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Song suggestions for Adult

Hits PDs
By Mark Mueller

o all the Dougs, Simons, Bens and so forth, let me introduce
myself. I'm Mark. Think of me as Jack’s dysfunctional
cousin. I have worked in radio for 20 years, and music is my pas-
sion. For 22 years I have made my own music charts — a habit

that, several years back, led me

to create a playlist that I hoped

to one day use to create an awesome-sounding station.

In 2003 I wrote my first Oldies column for
R&R, on ‘80s music (R&R 2/7/03). I discussed
how I'd program an ‘80s station and included
a list of songs with release dates that spanned
from 1978 to 1992.

A couple of weeks later |
received a call from some-
one in Canada who liked
§ my ideas and told me a-
. # | bout his new station,
which was called “Jack
FM.” T was fortunate
enough to be hired to do
some consulting work for
the station, something I
was quite proud of.

Now it's 2005, and there are a lot of Jack-type
Adult Hits stations showing up across the U.S.
So I'd like to expand on my original ideas and
give my thoughts on what needs to be done
with ‘80s and ‘90s music to keep the “wow fac-
tor” alive in this new format.

Make ’Em Say Wow!

[ spent the better part of the late 1980s and
almost all of the "90s at WBLI/Nassau-Suffolk,
on New York’s Long Island. In the early "90s
there was word that the station was consider-
ing a format change. I was good friends with
then-PD Bill Terry, and he asked me, “What do
you think we should be playing?” I said, “Play
great ‘80s songs from bands like Duran Duran
and great current music from bands like Jesus
Jones.” He said, “We’ll see what the consultants
decide to do.”

The consultants went with a Hot AC format
that featured cuts like “Heartlight” by Neil Di-
amond and “Whenever I Call You Friend” by
Kenny Loggins, and WBLI sank in the ratings.

The reason I bring this up is because a few
years later the station made a change in its play-
list and started playing some of the music I'd
suggested. I faxed a letter over to Terry, who
was in afternoons at ‘BLI at the time, telling him
how much I liked the songs they were playing.
Terry responded, “We should have hired you
as our consultant and researcher.”

Right now Jack-type stations still have a
wow factor, but if I were to look into a crystal
ball even a year into the future, I bet I'd see that
wow factor starting to fade. Sure, it’s great to
turn on a station that claims to play the “best
mix of everything,” even if it’s really a Hot AC
with a 200-song playlist that's become a Hot AC
with a 500-song playlist. The extra songs sound
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It’s great to turn on a
station that claims to play
the “best mix of
everything,” even if it’s
really a Hot AC with a
200-song playlist that’s
become a Hot AC with a
500-song playlist. But in a
year the station will sound
old again.

it L L T

great now, but in a year the station will sound
old again.

Expanding on my original ideas about 1980s
and 1990s music, I've decided to break down
the decades into style categories. Some of these
songs come from 1980s hair bands, some are
‘80s and '90s dance music, and I've included
some one-hit wonders, novelty records and
more.

Take those '80s hair bands. Songs that might
sound great, depending on your market: Ze-
bra’s “Tell Me What You Want,” Slade’s “Run
Runaway” or Skid Row’s “18 and Life.” This
category can even go into the early 1990s for
legitimate hits, including “Don’t Treat Me Bad”
by Firehouse, “Love Is on the Way” by Saigon
Kick or “After the Rain” by Nelson.

And when you play AC/DC, don'tjust play
“You Shook Me All Night Long.” Be creative.
Play “Moneytalks,” “Back in Black” or (dare I
say it) “Big Balls.”

Beyond The Obvious

For people now in their 30s the 1980s were a
great time for music. Acts including the afore-
mentioned Duran Duran, along with Culture
Club and Pet Shop Boys, define the music of
that era. But, if you recall, these acts had hits
besides the big ones, and those songs will
sound great again on the radio.

Duran Duran did a kick-ass version of
David Bowie’s “Fame” (a B-side to “Careless

_ www americanradiohistorv com
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Vance Phillips

am a a
‘Majic’ Year For Phillips
One year ago Vance Phillips took a shot at fulfilling a childhood
dream: He cut a demo, got a babysitter for his 3-year-old and drove to
. Broward Mall in Fort Lauderdale, FL to participate in WMXJ (Majic
102.7)/Miami’s contest to find its next nighttime air personality.
g Phillips made it through the first round, becoming one
of 14 Majic listeners who'd get on-air auditions. Then, even
with a gaffe that led to seven seconds of dead air, Phillips
& attracted the most votes from listeners and was crowned
2 “The Personality,” winning a one-year deal to handle the
% 7pm-midnight slot Monday through Friday and the 3-7pm
shift on Saturdays. The 1992 Connecticut School of
Broadcasting graduate had finally gotten a great radio gig
Phillips has since quit his day job in the restaurant |
business, and on Aug. 23 he celebrated his one-year anniversary at Majic
with a live broadcast from the Seminole Hard Rock Hotel & Casino in
Hollywood, FL. Two nights later Phillips deftly talked South Floridians through |

Hurricane Katrina, proving that your next great personality might be out

there among your listeners.

Memories”), not to mention “Save a Prayer,”
“Planet Earth,” “Wild Boys” and others that
are ignored in favor of “Hungry Like the
Wolf” and “Rio.” How about “Miss Me Blind”
from Culture Club, or “Opportunities” from
Pet Shop Boys?

The 1980s also gave us great acts that some
now consider soft rock but that still need to
be played. Journey, Foreigner, Huey Lewis &
The News and others have songs that fit this
category. Play “Stone in Love” or “Girl Can't
Help It by Journey. Play “That Was Yester-
day” or “Head Games” by Foreigner. Play
“Walking on a Thin Line” or “I Know What
I Like” by Huey Lewis & The News. By in-
cluding a wider range of songs by core 1980s
artists, a station can continue to sound fresh
every day.

And let’s not forget that electronic pop was
also huge in the 1980s. While A Flock Of Sea-
gulls, Information Society and Human League
had their big hits, all of them had other songs
that will make your listeners crank up their ra-
dios up and really love what they’re hearing.

How about “Running” by Information So-
ciety instead of “What's on Your Mind?” Or
how about “Space Age Love Song” by A Flock
Of Seagulls instead of “I Ran (So Far Away)"?
Or HL's “Fascination” instead of “Don’t You
Want Me"?

Novelty Value

One of the largest areas being overlooked is
dance music, from both the 1980s and the "90s.
As much as listeners love to hear a disco record
from the ‘70s, they may also love “Sincerely
Yours” by Sweet Sensation, “Show Me” from
The Cover Girls, “Point of No Return” by Ex-
pose or “Stomp” by The Brothers Johnson.

From the 1990s, songs like “Freak Like Me”
by Adina Howard, “Movin’ on Up” by M Peo-
ple or “Dreamer” by Livin’ Joy may work, de-
pending on your market.

Novelty records come and go, but they
sometimes need to be thrown in as well. Bruce
Willis" take on the Motown staple “Respect
Yourself,” Don Johnson’'s “Heartbeat” or
Michael Damian’s cover of David Essex’s
“Rock On” are songs to choose from. Remem-
ber “Swing the Mood” by Jive Bunny & The
Mastermixers?

From the 1990s, there are classics like Aqua’s
“Barbie Girl,” Billy Ray Cyrus’ “Achy Breaky
Heart” and Baz Luhrmann’s “Everybody’s Free
(To Wear Sunscreen).”

Another thing Thave always loved is the one-

Right now Jack-type
stations still have a
wow factor, but if |
were to look into a
crystal ball even a year
into the future, I bet
I'd see that wow factor
starting to fade.
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hit wonder. So many of these were amazing hits
in the 1980s and 1990s, and they’re not being
played. The listener would kill for “Pop Muz-
ik” by M, “Right on Track” by The Breakfast
Club or "Whisper to a Scream (Birds Fly)” by
Icicle Works, all from the ‘80s.

And let’s not forget 1990s one-hit wonders
like “You Don’t Have to Go Home Tonight” by
Triplets, “Whoomp! (There It Is)” by Tag Team
or “"New Age Girl” by Deadeye Dick.

The Spice Of Life

Now there is finally a format where you can
turn on a station and hear “Refugee” by Tom
Petty & The Heartbreakers and “Gettin’ Jiggy
Wit” It” by Will Smith. You can hear Asia’s
“Heat of the Moment” and Quad City DJs’
“Come N’ Ride It (The Train).” Adult Hits has
the potential to be a format that lasts. But for it
to do so, those who program it can’t forget the
songs that need to be played.

Here’s a final message to all the program-
mers of Adult Hits stations: The next time
you're making a log, don’t forget there was
once a time when A Flock Of Seagulls, Mad-
ness and Falco were big. There was a time when
Tommy Tutone, Dead Or Alive and Quarter-
flash were cool. That time can, once again, be
now.

Mark Mueller worked at WBLI/Nassau-Suffolk
as a morning show producer and announcer in the
late 1980s and 199Cs and has been an air personal-
ity at Hot AC WWZZ (Z104.1)/Washington since
1999. He can be reached at 410-363-7726 or
foxmuellerl@yahoo.com.
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KEVIN CARTER

kcarter@radioandrecords.com

CHR/Pop Publisher’s
Clearinghouse

Everything must go in this photo
blowout extravaganza

# "here are reasons the cliche “a face for radio” exists. Thankfully,
. those examples have been relegated to formats other than
Pop, which sports some of the most handsome and beautiful
mugs this side of Anchorage, AK. Here now are some of your
fellow Pop stars, hamming it up for the camera.

"\l

Y

who suggested that listeners sit on blocks of ice to win tickets to an exclusive in-studio concert W/th the band‘
The person who managed to sit longest won. Seen here following the application of hair dryers to listeners’
hindquarters are (back raw, I-r) Kiss Sales Promotion Coordinator Trevor Howden and Marketing/Promotion
Director Marc Jones, bandmembers Jon Buckland and Chris Martin and Kiss Asst. PD/MD Marcus D, (front
row, I-r) Promotion Coordinator Amber Fish, personality Kimi, engineer Teurth Tran and personality Brittany.

QUAD CITIES: HOME OF R&R 2006 Tre Ciick Five stopped by the domain of one Tony Waitekus,
PD of WHTS (Alt Hit 98-3)/Quad Cities, IA-IL, and forced him to pose for this picture with them. Seen here (I-
r) are bandmembers Joe Guese and Joey Zehr; Lava rep Allison Smith; Waitekus, and bandmembers Eric Dill,
Ethan Mentzer and Ben Romans.

SURVIVING — BARELY — IN FLORIDA The Fiorida coastline was besieged by Survivor fans and
former cast members who descended upon a Cocoa Beach restaurant that had declared it had the largest
collection of Survivor props and collectibles. When crazed fans weren't busy forming alliances with complete
strangers, WACA (WATA)/Melbourne jocks managed to snap off a few shots. Here (I-r) are WA1A PD Beau
Richards and moming co-host Lisa, Survivors Clay and Kobe and WA1A morning co-host Timmy Vee.

MAYHEM IN HARTFDRD Tommy Lee continued plowing a swath of destruction across the nation as
he burst into the studios at WKSS (Kiss 95.7)/Hartford, placed some employees in compromising positions,
then convinced an inndcent irtern to take this picture. Seen here (I-r) are Kiss morning co-host Steve Coates,
Lee and Kiss morning co-hosts Courtney and Wal-Mart Jeff.

CONCLAVE MADNESS During the recent Conclave, several peaple took refuge from the fake blizzard
raging outside and spent some time indoors, enjoying the hotel’s compiimentary air canditioning, including
R&R's own Street Talk Daily Overford Kevin Carter and Sales Guru Steve Resnik. Seen here are (I-r) Epic’s Alex
Levy; Resnik; Epic artist Nikki Flores, who performed at a showcase during the event; Carter’s son, Morgan;
Carter his own self; and Eprc’s Jeff “JB” Bardin.

‘MY NAME IS RAYNE, AND | APPROVE THIS PICTURE’ Bowling For Soup made their way
to Okiahoma recently, and there was much rejoicing as they crashed the studios at KHTT (K-Hits 106.9)/Tulsa
to “Rock the Sga” and deliver spa treatments fo the formerly spa-deprived citizens of Tulsa. Seen here (I-r) are
BFS members Chris and Jaret, K-Hits overnight girl Crystal, BFS dude Erik, K-Hits Asst PD/MD/night guy
Rayne and BFS guy Gary.

FORGET THE TICKETS MKE THE CAR! we're
prefty damn jealous of WXKS-FM (Kiss 108)/Boston’s latest
contest: Pop princess Kelly Clarkson personally delivered a

’ * shiny new BMW Z4 to the winners home, along with tickets to
SEPA RA TED AT BIH TH? Jesse McCartney Kelly's concert. Seen here seconds before making the winner
(r) stopped by WDCG (G105)/Raleigh, and, from  happy to the point where she lost the ability to speak
the looks of things, he discovered his long-lost  coherently are (I-r) Kiss morning traffic reporter Lisa Roach,
older brother, G105 MD/night dude Brody. Clarkson and Kiss marning entertainment reporter Billy Costa.
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CHR/POP TOP 5
September 2, 2005 POW E“ED
W e e e B AR B R M MEDIABASE
1 1 MARIAH CAREY We Belong Together (/siand//DJMG) 7654 -319 596297 21 11710 e A¥ .
2 e D.H.T. Listen To Your Heart (Robbins) 7631 +81 531571 15 118/0 MO-§TA QDED
4 3 PUSSYCATDOLLS fBUSTA RHYMES Don't Cha (A&Minterscope) T3 237 545126 19 N30 | oo 200
3 4  KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 709 363 561034 22 118/0 | GREEN DAY WakeMe Up When September Ends fReprise/ 55
5 0 RIHANNA Pon De Replay (Def Jam/IDJMG) 7035 +27 532335 13 116/0 FRANKIE J. More Than Words (Conmbia) 39
6 6  LIFEHOUSE You And Me (Geffen) 6639 74 482032 20 1120 :f;‘g: g{i?pg(:ds [:\;99;' W”C'Z%jl//wml / f;
o , y Humps Interscope
8 o MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 5616 +290 485527 13 1110 NICKELBACK Photograph (Raadruaner/IDJMG) 18
7 8  FATJOEfINELLY Get It Poppin’ (Atiantic) 5100  -281 359610 14 108/0 | C\ARA And! (LaFacelZomba Label Group) 18
12 o WEEZER Beverly Hills (Geffen/ 4996 +489 310306 13 1112 FALL OUT BOY Sugar, We're Goin' Down (Isiand//0JMG) 17
15 )  MARIAH CAREY Shake It Off (island/iDJMG) 4883  +903 411357 7 116/3 x'é':fv"::‘i:: :;g: (:/’E/Wa’gf;’f’”%wﬁw 1;
ecause Of You
10 1" GWEN STEFANI Cool finterscope/ 4691 -4 329531 10 11710 BOW WOW fICIARA Like You (Columbia) 1
11 12 PAPAROACH Scars (Geffen/ 4454 191 328260 28 113/0
13 @ BOW WOW f/OMARION Let Me Hold You (Columbia) 4414 +320 334138 10 96/0
14 @ NATASHA BEDINGFIELD These Words (£pic/ 4197 +193 249675 16 114J0
9 15 BLACK EYED PEAS Don't Phunk With My Heart (A&M/Interscape/ 4014 -752 301211 20 1150
19 @ BLACK EYED PEAS Don't Lie ([A&M/interscope/ 3739 +568 277513 5 11313 MDST
16 17 FRANKIE J. How To Deal (Columbia) 3188 -474 239957 16 101/0
17 18 3 DOORS DOWN Let Me Go (Republic/Universall 2958 -274 196845 34 107/0 INCREA SED PLA YS
21 @ LUDACRIS Pimpin’ All Over The World [Def Jam South/IDJMG) 2864 +121 190803 10 941 TPHLAYL
18 20 GREENDAY Holiday (Reprise/ 2807 424 173858 16 102)p [ AFTSTTME LS CREASE
22 @ CLICK FIVE Just The Girl /Lava/ 2785 +245 161418 10 99/2 KELLY CLARKSON Because Of You (RCA/RMG) +971
23 @ BACKSTREET BOYS Just Want You To Know (Jive/Zomba Label Group) 2558  +167 164513 7 1093 I’;"&';':'g’::i: Asga[']‘e It fi“ %ZWMG/ / +:gg
- on't Lie Interscope, +
27 @ GORILLAZ Feel Good Inc. (Virgin) 2281 +420 106043 9 96/5 FALL OUT BOY Sugar, We're Goin’ Down /isiandDIMG) +561
35 @ KELLY CLARKSON Because Of You (RCA/RMG) 2142 +971 189378 3 105/13 | BLACK EYED PEAS My Humps (A&M/nterscape) +551
24 25  CIARA fILUDACRIS Oh (Laface/Zomba Label Group) 1856 -283 141287 19 107/0 WEEZER Beverly Hills (Geffen/ +489
30 €0  AKON Belly Dancer (Bananza} (Universal) 1766 +189 164028 8 531 :::E'g“l::?‘wf’:"‘::mﬁh \Z:]”a"g”ﬂ"e'/fﬂ‘gﬁé — +:§g
ake Me Up When September Ends (Reprise +
32 @ 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope/ 1608 +213 85434 8 59/4 PRETTY RICKY Your Body /Atlantis Y
26 28  PRETTY RICKY Grind With Me /Atiantic/ 1592 309 105595 18 8210 | GORILLAZ Feel Good inc. figin 420
28 29  LILROB Summer Nights (Upstairs) 1479 -260 88650 10 55/1
29 30 50 CENT Just A Lil Bit (Shady/Aftermath/Interscope/ 1462 -165 111909 18 101/0
31 @ BOWLING FOR SOUP Ohio... (Silvertone/Jive/Zomba Label Group) 1450 +49 57926 9 761
25 32  COLDPLAY Speed Of Sound (Capitol) 1416 -h44 64611 12 86/0 S
39 @ FALL OUT BOY Sugar, We're Goin’ Down {/sland/IDJMG) 1299 +561 82055 3 76/17 NEW & AC’TIVE
38 @ BLACK EYED PEAS My Humps (A&M/interscape) 1292 +551 135652 3 40/19 o
34 35 ROB THOMAS This Is How A Heart Breaks (At/antic/ 1158 -40 66289 8 550 SWITCHFOOT Stars (Columbia/
42 € PRETTYRICKY Your Body (Atlantic) 1093  +441 78714 3 413 Z‘;“;'AP';:SL:I:?(";"“: S(‘za"")":;:;& ‘;‘js’ U
reathe (2am) (Calumbia
46 €@  NICKELBACK Photograph (Roadrunner/[0JMG) 1016 +464 58462 2 G218 | qu.pecuce’TStatons 75 AddsO
36 38  CRAZYFROG AxelF (Universal 975 143 41283 5 2900 WILL SMITH Party Starter nterscape)
€D  GREEN DAY Wake Me Up When September Ends /Reprise/ 938 +445 79538 1 88/55 Total Plays: 485, Total Stations: 38, Adds: 4
50 @ BOWWOW fICIARA Like You (Columbia) 902  +3%0 82724 2 441y | KACIBROWN Unbelievable (AGHY
41 @  YING YANG TWINS fMIKE JONES Badd (TV7) 777 121 44193 4 352 B
a FEFE DOBSON Don't Let It Go To Your Head //s/and//DJMG)
40 @ DESTINY'S CHILD Cater 2U (Columbia) 734 +23 34613 5 321 Total Plays: 419, Total Stations: 43, Adds: 0
47 @ MARCOS HERNANDEZ If You Were Mine (7VT) 707 +160 67036 2 3 KANYE WEST Gold Digger (ﬁac—A—Fe//a//DJME/
8 @  GAVINDEGRAW Follow Through (/AMG) 700  +164 35480 5  56/5 :;‘:;":(';’EVSJ 3;1' T;"]a' S\L""Z"Sﬁ' A;d/s: Al
o . More Than Words (Columbia
44 @ 3 DOORS DOWN Here By Me (Republic/Universal) 685 +85 24340 4 45/1 Total Plays: 327, Total Stations: 46, Adds: 39
49 @ KEITHURBAN You'll Think Of Me (Capitol/EMC) 611 +79 34801 2 2412 JOSH KELLEY Only You tHafiwoar)
@ RYAN CABRERA Shine On /£.V.L.A./Atiantic) 568 +120 22267 1 554 Total Plays: 242, Total Stations: 22, Adds: 3
— @ ALL-AMERICAN REJECTS Dirty Little Secret f/nterscope/ 532 +29 16839 3 350 ;‘3"{';5?"@'; ?:ﬁ /g"ﬁo 1 A 8
. . , al Plays: 183, Total Stations: 21, Adds:
@ TOMMY LEE fiBUTCH WALKER Good Times (7L Fducation Services) 524 +116 21100 1 313 SAVING JANE Girl Next Door (Touzan Cove/dlert)
45 50  FOO FIGHTERS Best Of You (RCA/RMG) 517 -83 14413 6 510 Total Plays: 95, Total Stations: 12, Adds: 1
118 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week S
of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is ongs ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each N ; _
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radipanidrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron inc.).© 2005 Radio & Records.
Employee Pricing Plan
F . S . . L
We've Eliminated the Sales Commissions | oy ooy | || ssmm wwsm swmm The Music Testing Specialists.
l;“t'! Labor gayt' a;((:o/are Passtmg thle u. | uu=)L www.ComQuestMusicTesting.com
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September 2, 2005
ARTIST TITLE LABEL(S)

D.H.T. Listen To Your Heart (Robbins)

PUSSYCAT DOLLS f/BUSTA RHYMES Oon't Cha (A&My/interscope)
LIFEHOUSE You And Me (Geffen)

MARIAH CAREY We Belong Together {Island//{DJMG)

RIHANNA Pon De Replay (Def Jam/IDJMG)

KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)

GWEN STEFANI Cool (/nterscope)

FAT JOE fINELLY Get It Poppin’ (At/antic)

WEEZER Beverly Hills (Geffen)

MISSY ELLIOTT Lose Control /Gold Mind/Violator/Atlantic)
PAPA ROACH Scars (Geffen)

MARIAH CAREY Shake It Off (Island//DJMG)

NATASHA BEDINGFIELD These Words £pic/

BOW WOW f/OMARION Let Me Hold You (Columbia)

BLACK EYED PEAS Dont Phunk With My Heart /A&M/!nterscope)
BLACK EYED PEAS Don't Lie (A&M/interscaope)

GREEN DAY Holiday (Reprise)

FRANKIE J. How To Deal (Columbia)

CLICK FIVE Just The Girl /Lava/

LUDACRIS Pimpin’ All Over The World (Def Jam South/iDJMG)
BACKSTREET BOYS Just Want You To Know (Jive/Zomba Label Group)
ROB THOMAS This Is How A Heart Breaks (Atlantic/

COLDPLAY Speed Of Sound (Capito))

GORILLAZ Feel Good Inc. (Virgin/

KELLY CLARKSON Because Of You (RCA/RMG)

LIL ROB Summer Nights {Upstairs/

BOWLING FOR SOUP Ohio... (Silvertone/Jive/Zomba Label Group)
50 CENT f/IMOBB DEEP Qutta Control (Shady/Aftermath/Interscope)
CIARA fILUDACRIS Oh (LaFace/Zomba Label Group)

AKON Belly Dancer (Bananza) (Universal)

PRETTY RICKY Grind With Me /At/antic/

CRAZY FROG Axel F (Universal)

NICKELBACK Photograph (Roadrunner/I0JMG)

FALL OUT BOY Sugar, We're Goin' Down {/sland/I0JMG)

3 DOORS DOWN Here By Me (Republic/Universal

GREEN OAY Wake Me Up When September Ends /Reprise)

FOO FIGHTERS Best Of You (RCA/RMG)

CUTTING EDGE Everytime | Try (Thunderquest)

50 CENT Just A Lil' Bit (Shady/Aftermath/interscope)

PRETTY RICKY Your Body /At/antic)

BLACK EYED PEAS My Humps (A&M/interscope)

FRICKIN' A Naked in My Bed (Toucan Cove/Alert)

YING YANG TWINS fIMIKE JONES Badd (7V7)

JEANNIE KENDALL You Just Don’t Get Me - Do You? (Golden)
RYAN CABRERA Shine On (£.V.L.A/Atlantic)

HILARY DUFF Wake Up (Buena Vista/Hollywood)
ALL-AMERICAN REJECTS Dirty Little Secret lnterscope)

BOW WOW fICIARA Like You (Columbia)

MARCOS HERNANDEZ If You Were Mine (7V7)

FRANKIE J. More Than Words /Columbia)

TOTAL
PLAYS

4162
4134
3956
3867
3836
3456
2999
2841
2813
2685
2538
2353
2205
2117
2083
2068
1903
1883
1652
1458
1354
1200
1196
1193
991
919
913
832
819
768
756
657
620
589
455
452
409
390
390
384
333
Jos
282
282
21
264
255
212
21
207

+] -
PLAYS

+97
-38
+27
-102
+39
-97

-24
+222
+297
177
+375
+21
+215
-0
+322
-298
-89
+143
+94
+44
-55
-
+218
+466
-215
+25
+97
-278
+208
-129
+26
+243
+283
+5
+252
+43
-10
133
+103
+172
-18
+26
+4
+110
+1
-7
+103
+49
+169

TOTAL
AUDIENCE
00)

68609
67280
65827
63625
65201
55583
51016
42600
a5
40833
39649
38200
34979
30458
33600
33525
Jo144
28296
27001
22906
22576
19372
18500
16793
18117
15580
14335
12509
12534
12263
11216
10202
11072

9427

7596

9528

6343

6479
5820
6710
4895
4197
4329
4194
4995
2825
4402
3964
4570
2880

WEEKS ON  TOTAL STATIONS/
ADDS

CHART
16
19
20
21
12
21
10
14
13
12
29

8
15
9
20
5
16
16
9
10
7
10
15
10

18

16

W M = p W N &

-
(-]

- e ek L) P = DN DO = N

6710
6910
6710
65/0
64/0
6210
66/0
60/0
6310
64/0
56/0
642
5811
581
5710
631
49/0
5310
54)2
54/0
452
a0
3910
5013
51/8
3612
3N
40/4
30/0
3616
281
3012
38i10
37116
26/0
42)23
1912
140
20/0
25/8
1917
1710
141
9/0
2477
131
1710
218
90
1B/10

69 CHR/Pop reporters. Songs ranked by total plays for the airpiay week of Sunday 8/21 - Saturday 8/27.

© 2005 Radio & Records

MOST ADDED’
ARTISTTITLE LABEL(S) ADDS
GREEN DAY Wake Me Up When September Ends (Reprise/ 23
FALL OUT BOY Sugar, We're Goin' Down fisland/IDJMG) 16
KANYE WEST Gold Digger (Roc-A-Fella/IDJMG) 12
NICKELBACK Photograph (Roadrunner/IDJMG) 10
FRANKIE J. More Than Words (Columbia) 10
VERONICAS 4Ever (Sire/Warner Bros.) 10
KELLY CLARKSON Because Of You /RCA/RMG) 8
PRETTY RICKY Your Body /Atlantic/ 8
BOW WOW fICIARA Like You (Columbia) 8
RYAN CABRERA Shine On /£ V.L.A./Atiantic) 7
BLACK EYED PEAS My Humps /A&M/interscope) 1
AKON Belly Dancer {Bananza) (Universall 6
50 CENT /M0BB DEEP Outta Control (Shady/Aftermathiinterscope) 4
SAVING JANE Girl Next Door (Toucan Cove/Alert) 4
GORILLAZ Feet Good Inc. {Virgin/ 3
GAVIN DEGRAW Follow Through (/AMG) 3
CIARA And | fLaFace/Zomba Label Group) 3
STAIND Right Here (Flip/Atlantic) 3
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTISTTITLE LABEL(S) INCREASE
KELLY CLARKSON Because Of You (RCA/AMG) +466
MARIAH CAREY Shake It Off (/sland/IDJMG) +3715
BLACK EYED PEAS Don't Lie /A&M/interscope) +322

MISSY ELLIOTT Lose Control (Gok! Mind/Violator/Atiantic) ~ +297
FALL OUT BOY Sugar, We're Goin’ Down //sland//0JMG) +283
GREEN DAY Wake Me Up When September Ends (Regnise)  +252

NICKELBACK Photograph (Roadrunner/IDJMG) +243
WEEZER Beverly Hills (Geffen/ +222
GORILLAZ Feel Good Inc. (Virgin) +218
BOW WOW f/OMARION Let Me Hold You (Columbia) +215
AKON Belly Dancer (Bananza) (Universal) +208
BLACK EYED PEAS My Humps (A&M/interscape) +172
FRANKIE J. More Than Words (Columbia) +169
CLICK FIVE Just The Girl fLava/ +143
RYAN CABRERA Shine On /£.V.L.A/Atlantic) +110
PRETTY RICKY Your Body /Atiantic/ +103
BOW WOW f[CIARA Like You (Columbia) +103
D.H.T. Listen To Your Heart (Robbins) +97

50 CENT f/MOBB DEEP Outta... (Shady/Aftermath/interscope)  +81
LUDACRIS Pimpin’ All Over The World (Def Jam South/iBJMG)  +94
SALLY ANTHONY f5TH WARD WEEBIE Vent (Grace Prockictions) +55

SAVING JANE Girl Next Door (Toucan Cove/Alert) +52
MARCOS HERNANDEZ If You Were Mine (7V7) +49
SEAN PAUL We Be Burnin’ {Atlantic) +48
BACKSTREET BOYS Just Want You.. (ive/Zomba Label Group) +44
FOO FIGHTERS Best Of You (RCA/RMG) +43
RIHANNA Pon De Replay /Def Jam/IDJMG) +39
VERONICAS 4Ever (Sire/Warner Bros.) +38
KEITH URBAN You'lt Think Of Me (Capitol/EMC) +37
KANYE WEST Gold Digger (Roc-A-Fella/IDJMG) +34

The R&R Annual smm:nptinn Pa:ﬁa’e Delivers The Mnst For Yanr Money
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(9330 valve)
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4 ] ™ ( I
i America’s Best Testing CHR/Pop Songs 12 + R R /o) v i "POWERED]E
(" RatgTheMusic.com ) Amcrcesoest eoing e 2\ CHR/POPTOP 30 ool
BN CANAD. A\
" W w W
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 Wk WEEC  ARTIST TITLE LABEL(S) PAS  pias e sTATORS
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/ 435 432 99% 33% 445 429 4.22 1 1 RIHANNA Pon De Replay (Def Jam/IDJMG) 616 -15 1" 11/0
LIFEHOUSE You And Me (Geffen/ 407 404 97% 28% 419 391 427 7 e BLACK EYED PEAS Don’t Lie (A&M/Interscope) 432 +61 5 8/0
BACKSTREET BOYS Just Want... (va/Zomba Label Group) 405 388 83% 12% 437 411 394 5 0 NATASHA BEDINGFIELD These Words (Epic/ 428  +47 12 10/0
CLICK FIVE Just The Girl (Lava/ 404 393 81% 11% 456 4.04 365 3 0 D.H.T. Listen To Your Heart (Robbins/ 423 +24 1" 7i0
PAPA ROACH Scars /Geffen/ 399 399 94% 33% 430 384 395 4 5 PUSSYCATDOLLS fiB. REYMES Don'tCha A&Mfterscope) 386 -3 15 70
D.H.T. Listen To Your Heart (Robbins/ 390 375 98% 3% 447 311 389 8 o GWEN STEFANI Cool finterscape) 377 +18 7 80
BLACK EYED PEAS Don't Lie (A&M/ipterscope/ = -~ 390 376 82% 12% 383 381 379 9 o LIFEHOUSE You And Me (Geffen) 372 +32 12 6/0
3DOORS DOWP.J Let Me Go (Republic/Universal) 388 381 97% M41% ( 400 387 397 6 8 KELLY CLARKSON Behind These Hazel Eyes (RCARMG) 372 2 17 710
GREEN DAY Holiday (Reprise/ 381 377 9% 37%* 388 353 378 2 9 MARIAH CAREY We Belong Together (sn/0JMG) 353. . 41 17 11j0
0,
GWEN STEi:ANI Cool (/II[EfSEOpE/ 381 377 93% 19% 342 387 390 1 @* MASSARI Be Easy (Capl[a//’raplletl 329 +6 12 6/0
9 . - Q19 - ‘
WEEZER Beverly Hills (Geffen) 376 376> 91 n/o 2% 392 - 365 367 13 11 WEEZER Beverly Hills (Geffen) - . 306 -5 12 710
ML‘:'::'A“ c::mege’?"i;‘:ie‘hj g;:;’”d”w””’ :;: ;:: ::0//: 5‘: ::Z ::; :3; 18 @  MARIAH CAREY Shake t Off (siand/DIMG) 281 438 3 80
. BLACK EYED PEAS Don't Phunk... : /l/{terscope/ ' . 384 51 : - d 18 - ®q.’“mchLBAcx Phatograph Roadrunner’OIME) 290 +20 3 ]
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic/) 3.58 347 92% 32% 358 348 3.48 i
. - 15 m* DANIEL POWTER Bad Day (Warner Bros.) 271 0 13 8/0
GWEN STEFANI Hollaback Girl finterscape/ 357 361 99% 57% 328 334 370 ., .

E » g 12 . 15  FATJOEfINELLY Get It Poppin’ /Atlantic) ~ 263. 565 10 8/0
GORILLAZ Feel Good Inc. (Virgin) 357 - 14% 18% 345 359 3.60 20 @ MISSY ELLIOTT Lose Control (Gokf MindViokstor/Atiantic) 253 77 4 30
WILL SMITH Switch (iterscape) 356 355 97% 49% 351 343 383 1 T 1 BLACKS [;’: 9";" o ! " ‘f’c ”{’;;} %7 * 3’
MARIAH CAREY Shake I Off siand/DJMG) 354 337 B8% 23% 364 350 325 18* : T A TRl O
PUSSYCAT DOLLS fBUSTARHYMES Dot Clo ASMitesopy 352 350 “98% 47% 348 332 331 W S LA B B0l B
RIHANNA Pon De Replay (Def Jam/IDJMG) 351 351 95% 44% 370 347 306 14 194 SIMPLEPLAN Unttled#Atintic)s. . . ,.231 48 19 60
NATASHA BEDINGFIELD These Words (£pic/ 350 354 93% 3% 353 331 339 21 21 COLDPLAY Spead OF Sumd (Captol L
FAT JOE fINELLY Get It Poppin’ (At/antic/ 344 344 92% 33% 332 333 359 25 @* DIVINE BROWN U Shook Me {All NIQT Long) Blacksmith) 204 +10 2 5/0
COLDPLAY Speed Of Sound (Capitol) 331 333 86% 35% 298 308 359 24 23 GREENDAY Wake Me Up When September Ends Reprise) 201 7 4
LIL ROB Summer Nights (Upstairs) 54 329 308 49% 14% 363 321 3.1 22 24 GREEN DAY Holiday (Reprise/ 18 19 13 80
CIARA fILUDACRIS Ch LaFace/Zomba Label Group) 326 324 95% 54% 310 336 293 19 25  BLACKEYEDPEAS Don'tPrunk WithMyHeart AASMinerscape) 184 53 20 8io

- BOW WOW fIOMARION Let Me Hold You (Columbia) 326 312 84% 31% 331 323 328 23 26 GWEN STEFANI Hollaback Girl finterscope/ 177 -32 20 8j0
LUDACRIS Pimpin’ A Over The World (Def Jam SouthiDUMG) 315 298  85% 35% 333 3.16 3.07 = @* MOKA ONLY Gnce Again MVettwerk/Battieaxe) 167 +17 4 20
50 CENT Just A Lil' Bit /Shady/Afterm}th//nte/smpe} 297 284 93% 58% 282 230 3.20 28 @ LUDACRIS Pimpin’ Al Qver The World (Def Jam Southi0JMG) 167 +7 4 an
= — = 27 29 OURLADY PEACE Where Are You (Sony BMG Canada) 158 -9 3 6/0
Total sample size is 331 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very @ .
much). Tolal familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of 29 BACKSTREET BOYS Just Want... ive/Zomba Label Group) 154 +1 2 5/0
respondents who said they are tired ofheqnng the song. Songs must have 40% familiarity to appear on survey. Sample composition is based - - - - - — - -
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 15Ganadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\_calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. \E are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. iy Indicates Cancon. Y,
o e e n e .
berries song,” Nalick says. “I'd also listen ~ { ) o -
to Green Day and pick out bass notes on E a Aoy e = %
igi guitar. I figured out that I could put that = =2
= all together and write my own melodies.”  § i
. From there, she studied the work of
armist: Anna Na"(;k artists such as Fiona Apple, Tori Amos, i ;
. Blind Melon, John Mayer and Stevie Ray  * i
LABEL: C0|umb|a Vaughan — or, as she calls him, “the guy % ¥
By MIKE TRIAS/ASSOCIATE EDITOR I'm going to marry when I get to heaven.” !
When Nalick entered college she met a %
photographer, one of whose students had
nna Nalick’s “Breathe (2am)” is one of pﬁrents in the music busmess.fNahck . e ,:
L &.those songs that inspires you to day- (Si oeEed }:.him h.etr SIX‘S(.)SIg’ 1o thoms ; g "R e I
dream. Its ethereal and simple yet extremely €mo, which quile possibly was lape s g ) ) ) b
memorable hook has caught the imaeination  With her Rainbow Brite cassette record- PARENTS JUST DON’T UNDERSTAND with her just-released album, Most Wanted, still ¢
£ list th & A g(lin ; er, and before she knew it, she had been f‘ fresh and delicious on store racks, Hilary Duff stopped by the XM studios to spread word of her new
oh 1250eners alcdro.ss € countr)f. Ccordmg 10 htroduced to Blind Melon founders material across this fine country of ours. She took advantage of a photo opportunity with XM SVP/
HUSLb I ; SIS e Christopher Thorn and Brad | Programming Jon Zeliner and his kids. Seen here are (-r) Alex Zeliner, Jon Zeliner, Duff and ;
o the song is ac.tual.ly about % Smith, who, with Eric Rosse, ¢ Mackenzie Zeliner. )
thre? dlffer?nt situations that # known for his work with Tori 3
were mteermed fiu“/rl‘g a par- Amos, produced Nalick’s de- i :
ticular period of time.” And, of * but, Wreck of the Day, soon {
course, all three of those situa- ¢ after she was signed to - ;
tions seem hopeless at first, but Columbia in late 2003. 3 §
the solution to all, as Nalick §  The singer, who wrote all § g
states in the chorus, is to “just 4@ ~ the music and lyrics on her | {
breathe.” album, says her songs are §
Nalick began her musical trainingatan  “not necessarily about my personal .
early age. Her grandparents, who were experiences, but sometimes just observa-
both Broadway chorus singers back in tions of situations or relationships of *© _ : = - .1 §
the day, taught her their old numbers different people I've known.” She contin-  { e ! : = - i
when she was young, inspiring her to ues, “They get funneled through my own | HOT FUN IN THE SUMMERTIME with ittl eise to do in Indianapolis, industry folks are §
become a performer. Her first real stabat  inner psyche. Whatever the source of the forced to gather at the Allstate 400 at the Brickyard for entertainment. Seen here are (I-r) former

songwriting took place in the most
unlikely of places: fifth-grade math class.
“I was sitting there not paying attention,
as usual, and rewriting lyrics to a Cran-

24 *® Radio & Records September 2, 2005

interpretation, the feelings I get are
personal. I find a need to write these
feelings down in words, and the melody
follows.”

waany amearicanradiohistorvy com

s R

WSSX/Charleston, SC Asst. PD/MD Karen Paige; WNOU/Indianapolis Operations Director David Edgar;

Capitol National Director/Pop Promotion Joe Rainey; WNOU's Frank Azanamiza and Asst. PD/MD

Dylan; and WNCI/Columbus, OH PD Michael McCoy and night guy Joey Hoaps.
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CHR/POP REPORTERS

—

WFLY/Albany, NY*
OM: Kevin Cailahan

WKKF/AII)any NV'
POMI

I0: Rob Dawe:
2 CHRIS BR(TNN JUELZ SANTANA
'} KELLY CLARKSON
NATALJE {1JUSTIN ROMAN
ClARA

KKOB/Albuguerque, NM*
OM: Eddie Ha& o

PD: Kris Abrams

APD: Mark Anderson

MO: Carlos Duran

23 GREEN DAY

J
RYAN CABRERA
NICKELBACK

WAEB/Allentown, PA*
PD: Laura §t. James
MD: Miks Kelly

GREEN DAY

ll)(GOT/I\m:hmge AK
PD Bilt Stwan"'

WIDOUAppleton, WI*

PD: Jason Hillery

MD: Oavid Bums

1; KELLY CLARKSON
SAVING JANE

WSTR/Atlanta, GA*
PD: Dan Bowen

HOWIE DAY

FALL OUT BOY

WWWD/AlIama GA'
e nm
NOKEL

KHFI/Auslm ™*
Daniels

WBZN/Bangor ME

OM: Paul Dy

PO. Dan man

APD/MD: Arfen “Kid” Jameson
AXON

WFMF/Baton Rouge, LA*
PD: Kevin Campbeil
No Adds

KOXY/Beaumonl ™

PDIMD Bm\dln Shaw
APD; Pilrld( Sallms

FRMKiE J

KRSQ/Billings, MT
OM: Tom Oakes

P Sy s
3 KANYE WEST

WXYK/Biloxi, MS*
OM: Jay Taylor
cas

N Adds

WWYUBinohannnn NY
1 FALLWTW

CMHA

Wi irmil , AL
MOEMN{'P rmi :sham

PO: Tommy Chuck
MD: Madison Reeves

WBNQ/Bloomington, i
OM: Dan Westhaft

APD: Chad Fasig

MD: Russel Rush

19 CRAZY F0G
14 BACKSTREET BOYS

KSAS/Boise, ID*
OM: Joft Cochran

KZMG/Boise, ID*
PO: Jim Align
2 CIARA

2 BLACK EYED PEAS
2 KANYE WEST
1 GREEN DAY
NATALIE LUUSTIN ROMAN

WXKS/Boston, MA*
PD: Cadillac Jack
APD/MO: David Corey

MARCOS HERNANDEZ

PO/MD: Brooke Summers
5 GREEN DAY

5 BOW WOW ICIARA
Lﬁ RYAN CABRERA

WUHU/Bowling Green, KY

KNDE/BrY(an ™
esley
GREEN DAY
WOW f/CIARA

RICKY
BLACK EYED PEAS
KANYE WEST
MICKELBACK

CKEV/Buﬁan NY*

WKSEBuffalo, NY*
MD: Brian Wiide
3 FALL OUT BOY
2 BLACKEYED PEAS
GREEN DAY

WXOX(/Burlington*

DM/PD: Ben Hamillon

er Pela Belalv -
e

GREEN DAY
NATALIE LJUSTIN ROMAN
VERDNICAS

WIZKL/Canton, OH*
PO; John Stewart
MD:; Nikoling
11" KANYE WEST
HOWIE DAY

WRZE/Cape Cod, MA
OM/PD: Steve MeVie
6 VERONICAS

WQQB/Champaign, IL
PD: Wil Sterrett

28 KILLERS
28 DESTINY'S CHILD
12 PRETTY RICKY

WSSX/CIErIesmn sc*

FRANKIE J
GREEN DAY

WNKS/CharIl'me

M KeIIR I
" i o
SGORILLAZ

WKXJ/Chattanooga, TN*
OM: Kris Van Dyke

e nmﬁ Michonski

Ml) Heaﬂm Backman

2 GREEN DAY

WKSC/Chicago, IL*
PD:.Rod ;hilllos
=

KLRS/Chlco CA

WKES/Cincinnati, OH*
OM: Scolt Reinhart

PO: Tommy Bodean

No Adds

WAKSICIeveIand OH*
Kevin Metheoy

DM Jefl Zukauckss
PD: Dan Mason

e

CLARA
CHRIS BROWN 1JUELZ SANTANA
FRANKIE J

KKMG/Colorado Springs, CO*
OoM: lrwin

PD: Chad Rufer
4 R KELLY UGAME
3 DAVID BANNER
2 MIKE JONES

WNOK/Columbia, SC*
PD: Toby Knapp

6 WILL SMITH

WCGQ/Columbus, GA
OM/PD: Bob Quick

1 SIMPLE PLAN
1 VERONICAS

WNCI/Columbus, OH*
OM: Sleve Konrad
PD/MD: Michael McCoy
APD: nanrg Wright

HOWE

GREEN DAY

JOSH KELLEV

WJYY/Concord (Lake Regions), NH
PO/MD: AJ Dukstte
FALL AT BOY
TAIND

NICKELBACK
VERONICAS

WGIC/Cookeville, TN
M: Marty McFly

ooter

MO: Freaky Dave
16 KEITH URBAN

2 KHLY CLARKSON
2 FALL OUT BOY

KHKS/Dallas, TX*
PO: Patrick Davis
MD: BIIIF The Kidd
66 MARIAN GAREY
29 KELLY CLARKSON
3 YING YANG TWING { MIKE JONES
KANYE WEST

WGTZ/Dayton, OH*
OM: J.D. Kunes
PD: Sﬂm Sharu

GREE!
NICKELBACK

WVYB/Daytona Beach, FL*
OM: Frank Scott

PO/MD: Kotter
GREEN DAY

FRANKIE J

KKDM/Des Moines, IA*
PO/APD: Greg Chance
MD: Steve Wasinski

1 BLACK EYED PEAS.

WKQIIDelron MI'
APD/MD Beau Damul:

WLVY Elmira, NY

WNKI/EImira, NY
OM: James Poteal

PD: Scott Free
3 GREEN DAY

WRTS/Erie, PA
Dlr]d: Rick Rambaldo

: Dan
APD: Jassica Cu
No Adds -

KDUK/Eugene OR
M Chris Sargent

OM: Ti
D:

WDAY/Fargo
OM/PD: Mike "Blu Dog” Kapel
MD: ‘m Dayton

GREE]
FALL OUT BOV
KANYE WEST

KMCK/Fayetteville, AR
oo,
TyMG: Ryan

KMXF Fayetteville, AR
OM: Tom Travis

POMD: lke D.

No Adds

WWCK/Flint, MI*
OM/PD: Jelt Wade
BACKSTREET BOYS

GREEN DAY
KELLY CLARKSON

KSMEFL. Collins, CO*
OM/PD: Chwis Kelly
GREEN DAY

WXKB/Ft. Myers, FL*
PD Matt Jnhmn

A DESTm'S CHILD
IKIE J

2 FRANI
1 BLACK EYED PEAS
FALL QUT 80Y

KISR/F1. Smith, AR
OM/PD: “Big Dog” Rick Hayes
PD: Cunningham Aha

KZBB/Ft, Smith, AR
DM: Lee Matthews
PO/MD: Todd Chase

5 PRETTY RICKY

WYKS/Galneswlle FL*

VERONOCA.S

KKXL/Grand Forks, ND
OM/PD: Rick Acker
AFD: Dave Andrews

NICKELBACK.

WSNX/Grand Rapids, MI*
PD: Eric D'Brien
APD Bn:n Holmes

|1) FRANKIE J
VINGOFYIMG TWINS 1/PITBULL

WKZIJGreenshoro NC*

D
MD: Mama G:n

WERO/Greenville, NC*
APD/MD: Chris “Hollywood” Mann
8 NICKELBACK
4 FRANKIE J
BOW WOW ICIARA

WRHT/Greenville, NC*
Pi: Fo Fettman
3 LILAOB
3 ety
BLACK EYED PEAS
FRANKIE J

WFBC/Greenville, SC*
PO Nikki Nite
: Kobe
47 GREEN DAY
1) BOW WOW {TIARA

) BLACK EYED PEAS
5 GAVIN DEGRAW
CIARA

WHKFIHaY‘nshurg, PA*

PD: Jeft Hurl

APD: Mike Miller

MD: Mait Steal
CIARA

KELLY CLARKSON
NATALIE 1UUSTIN ROMAN
VERONICAS

WKSS/Hartford cT*

MD .In Jo Bmks
4 NICKELBACK
2 VERONICAS
8 MARCOS HERNANDEZ

MRBE/MHouston, TX*
PD: Tracy Austin
%D: Leslie Whitite
3 snmmmmumsmz
2 S0CENT

R

BLACK EYED PEAS

CIARA

FALL OUT BOY

VlKEEJHunnngton

FD: Jim Davis

WZYPMHuntsville, AL*
PD: Keith Scott
APD: Alg“'Lisa" Elliott

GREEN DAY

WNOU/Indlanapolls IN*

PD. chrls Edqe
MD: an

EYEQPEAS
9 TUM LEE {BUTCH WALKER
23 NICKELBACK
21 KELLY CLARKSON
18 GORILLAZ
16 KEITH URBAN
5 GREEN DAY

WYOV/Jackson Ms*
OM/PD:
KPOMD: mwu

WAPE/Jacksonville, FL*
OM/PD; Cst Thomas

WFKS/Jadsofmlle, FL*

m).lmhn
1 BLACK EYED PEAS

WYOT/Johnsmwn PA

APDIMD .Iomﬂun Reed
GREEN DA
FALL ouT sov
WOW VCIARA

KSYN/Joplin, MO
1M/PD: Jason Knight
APD: Steve Kraus

14 GAVIN DEGRAW

‘WKFR/Kalamazoo, M
OM: Mike McKelly

KMXV/Kansas City, MO*
OM/PD: Chris Taylor
MD: Joe Mauk

FALL OUT

WWST/Xnoxville, TN*
PD: Rich Bailey
M. Scott Bohannan

12 KELLY GLARKSON

3 FALLOUT BOY

KSMB/Lalayette, LA*
OM: Keith LeBlanc

PD Babby Novosad
APD/MD: Maxwell

WLAN/Lancasler PA*
nsch

APIJM
3 TDMMV LE eu'rcn WALKER

1 GHEEN DAY
HOWIE DAY

WHZZAansing, MI*
om: JmnMdams
APD: David B

12 BACKSTREL NVS

WLKT/Lexmmon Ky*

DMPD: Ba

SFM.LOUT Y
BAKEDPESS

GAVIN DEGRAW
GREEN DAY

KFRX/meoIn NE

CLICK FIVE
BLACK EVE[] PU\S

KLAL/Litlle Rock, AR*
OM/PD: Randy Cain

: Ed
MD: Charloite
% 50 CENT 1MOBB DEEP
1 GREEN DAY

STAIND
NATALIE RUSTIN ROMAN
VERONICAS

KES/Los Angeles, CA*
PD: Jon

APD/MD: me Pilat
22 YING YANG TWINS 1PITBULL

WD.IX/Loulswlle Ky*
PL; Shane Collins

GREEN DAY

WZKF/Louisville, KY*
PD/MD: Chris Randoiph
2% PRETTY RICKY
3 KANYE WEST
2 BOW WOW VCIARA
CIARA
SEAN PAUL

KZIlLubbeck, TX
OM; Wes Nessmann
PDMD' Kidd Carson

45 NATASHA BEQINGRELD

ZS BOWLING FOR SOUP
B LIL ROB

FOQ FIGHTERS
Z! HOPE PARTLOW

23 HILARY OUFF
20 BUACK EYED PEAS

WMGB/Macon, GA
DM: Jeff Sitvers
PD/MD: Calvin Hicks

15 GORILLAZ

WZEEIMadlson wi*

Pﬂ .lnn Hellry
STAIND
NATALIE (JUSTIN ROMAN
KICKELBACK
FRANKIE J.

KIFS/Medford, OR
om; liII Nielsan

WAOAMelbourne, FL*
POMD: Beay Richards

GREEN DAY

WHYL/Miami, FL*
PD: Rob Raberts

WXSS/Milwaukee, Wi*
OMPD: Brian Kefly
APO/MD: JoJo Marlinez
2 KANYE WEST
BACKSTREET BOYS

GREEN DAY
GORILLAZ

KDWB/Minneapolis, MN*
PD: Rob Morris

1 GREEN DAY
NICKELE
FRANKIE J

WABB/Mobile, AL*
OM: Jay Hasting
PO/MD: JammTer

FRANKIE J

WYOK/Mobhile, AL*
0M: Steve Crumblsy
APD/MD: Brian Sims
GREEN DAY
PRETTY RICKY

KANYE WEST
FRANKIE

Stations and their adds listed alphabetically by market

KHOPModestc, CA*
DM lcnani Perry
7 GREEN DAV m"y

2 FRANKIE
NATALIE l/JUbI INROMAN

KNOE/Monroe LA

WHHV/Momgomery, AL
OM: Bill Jo

PO/MD: Steve Smnh
7 GAVIN DEGRAW

WVAQ/Morgantown, WV
%a Hopnk ?mmval
APDLﬂnn Mo
MD: Me'yhan Durst

AKOH

PRETTY R

ICKY
SALLY ANTHONY STH WARD WEEBIE
NICKELBACK.

WWXMMyrile Beach, SC
DM: Mark Andrews

OM: Steve Stowart

PD: Kosmo Lopez

MD: Elic Thomas

No Adcs

WRVW/Nashville, TN*
om: Cil:ny Hunnicutt

GREEN DAY

WBLIMNassau, NY*
DM: Nancy Cambino
PD: N Rma

APD: Al Levi

MD I.Ilabnlskl

WFHN/New Bedford, MA
PD. James Reitz
MD: David Duran

2 SHAKIRA VALEJANDRO SANZ

2 DAVID BANKER

2 KANYE WEST

1 RYAN CABRERA

1 VERONICAS

1 CARA

WKCI/New Haven, CT*
PD: Chaz Kef
APD: Kerry Collins

WOGNMNew London, CT
V- Shwr M

5 GREEm)‘AV urhy

5 PRETTY RICKY

5 VERONICAS

WEZB/New Orleans, LA*
OM/PD: Mike Kaplan

APD: Chariie Scatt

MD: Stevie G.

No Adds

WHTZ/New York, NY*
PD; Tom Poleman
g
11 FRANKIEJ " By

9 GREEN DAY

7 BLACK EYED PEAS

1 MARCOS HERNANDEZ

WSPK/Newburgh, NY*
PD: Scatty Mac

: Sky Walker
MD: Danny Valenting
12 BLACK EYED PEAS
2 KANYE WEST
GREEN DAY

KCRS/Ddessa, TX
D arebo hson
7 PRETTY RICKY
7 FRANKIEJ.

KJYO/Oidahoma City, 0X*
OM: Tom

WXXL/Orlando, FL*
OM/PD: Adam Cook
APD/MD: Jana Suter

5 BLACK EYED PEAS

3 VERONICAS

2 NICKELBACK

WILN/Panama Ciy,FL
DM:
PDIMD Kellh Allen

2 KAN
VENDNlEB
GREEN DAY
PRETTY RICKY

WI00/Philadelphia, PA*
PO: Todd Shannon
APD/MO: Marian Newsome-McAdam
33 BLACK EYED PEAS
FRANKIE J
1 CLICK FIVE

KZZP/Phoenix, AZ*
PD: Mm Medina

WKST/Pmshurgh PA*
PD: Mark Anderson

APD: Mark Allen

MD: Mi

11 KANYE

WJBO/Portland, ME
OM/PD: Tim Moare
MD: Mike Adams

KANYE WEST
50 CENT ¥A0BR DEEP
VERDNICAS

KKRZ/PunIand OR*

PD: Bri: Rm

7w MMCCS HERNANDEZ
GREEN DAY

WERZ/Portsmouth, NH*
DM/PD: Mike 0’Donnell
APD/MD: Kevin Matthews
1 WEEZER
KICKELBACK

WPRO/Prov:dence RI*
ristol

7 GREEN DAY
1 FRANKIE S

KBEM]uad Cmes, 1A*
DM: Daren Pitra
PD. Jeft James
MD: Steve Fulter
5 GREEN DAY
5 BOW WOW UOURA

WHTS/Quad Cities, IA*
PD/MD: Tm’Wanem
B GREEN DAY

WDCG/HaIeHh. NC*
PD: Rick Schmi
APD: Randi Wesl
MD:
10 GREEN DAY
1 MARWH

FALL DUT BOY

e

MD: Ml
20 NICKELBACX fay
20 FALL OUT80Y
19 KELLY CLARKSON
15 PRETTY RICKY

WRVQ/Richmond, VA*
PO: Wayne Coy

APD: Darren Stone
MD: Jonathan Reed
‘GREEN DAY

WJJS/Roanoke, VA*
PD/MD: cls?a
25 FRANKE |
1 KELLY CLARKSON
MARCCS HERNANDEZ
CIARA

WXLK/Roanoke VA*
PD: Kevin Scott
APD: Danny Meyers
MD: Bab Patrick
CIARA

NICKELBACK

WKGSIHochester, NY*

MD Nld D'TDRI
G ROWN /JLJELZ SANTANA

CIW

WPXY/Rochester, NY*
PD: Miks Danger
APD: Carson
MD; J.B.
8 GREEN DAY

KDOND/Sacramento, CA*
PD: Steve Woed
FRANKE L.

WIOG/Saginaw, MI*
PO: Brenf Carey
MD: Eric Chase

2 BOW WOW UCARA
2 TOMMY LEE 1BUTCH WALKER
1 GREENDAY

STAND

KZHT/Satt Lake City, UT*
PD: Jeft McCartney
MD: Kramer
3 WEEZER
2 YING Izlm TWINS (MIKE JONES
NATALIE tA&JSTIN ROMAN
CHARA

KIXY/San An?elo ™
DM Jay Mlnnae

17 CRAZVFROG
T SAVING JANE

KELZ/San Antonis, TX*
P g

KXXM/San Antonio, TX*
PD: Tony Travatto

MO: Tony Cortez

No Adds

KHTS/San Diego, CA*
PD: Diana Laird
APDMO: Hitman Haze
19 FRANKIE J
2 KANYE WEST
1 CHRIS BROWN UELZ SANTANA
GREEN DAY
FALLOUT BOY

KSLY/San Luis Obispo, CA
PD: Andy Wintord

XM Tmzu on 20/Satellite
PD: Michelle

¥ PRETTY RICKY
i BLACK EYEQ PEAS
1 KANYE WEST

WAEV/Savannah, GA
OM: Brad Kelly
PD/MD: Chris Alan
APD: Russ Francis

HOWIE DAY

M
GREEN DAY
VERONICAS

WZAT/Savannah, GA

PD B
l GAVINDEGRAW
1 GREEN DAY

KBKS/Seattle, WA*
DM/PD: Mike Presion

E'F‘!‘UGF/SI;;ecﬁpon. LA*
PO Ean Bris
MD: Adrew “AG " Gordon

16 50 CENT
GREEN DAV

WNDV/South Bend, IN
PD: Tommy Frank
APD: Bamie Matk

D:
22 FALL OUT BOY
22 NICKELBACK

KZZU/S'Pokane, WA*
1] Hopkins

KSLZ/St. Louis, MO*
PD: Tommy Austin
MD: Taylor J
1 WEST
FRANKEE J.
GREEN DAY

WNTQ/Syracuse, NY*

OM/PD: Tom Mitchel

APOMD; Jimmy Disen
VERONICAS

WWHT, cuse, NY*
P: Buich ;cnnos '

MD: Jaff Wise

No Adds

WHTF/Tallahassee, FL
OM: Tom Watson
PO: Damen Slagnn:

4 SA
N SN.LYMTH)NHISTHWAH)V&BIE
N vamw

WMGl/Terre Haute, IN
PD: Chad Edwards
MD: Jamie Dawson

GREEN DAY

CIARA
SEANPALL

WVKS/Toledo, DH*
OM/PO: Bil Michaeis

APO/MD: Mark Andrews.
7 NICKELBACK
RYAR CABRERA

WKHOITravene City, MI

PDMD Luke Smm
GREEN DA
ST bov

WPST/Trenton, NJ*
OM/PD: Dave McKay
APDMD: Chris Puormo
No Adds

KRQQ/Tucson, AZ*
DM: Tim Richards

PD; Ken Carr

#D: s Peters

Z N

KHTT/Tulsa, OK*
OM/PD: Tod Tucker
APD/MD: Tim Rai
24 RICKY MARTIN TFAT JOE & AMERIE
il
6 3DOORS DOWN
S o

N RON

KIZS/Tulsa, OK*
OM: Don Cristi

KISX/Tyler, TX |
Pl)l'&l‘iEN Dr}xTI';ompson

2‘ KELLY CLARKSON
1 50 CENT
5 FRN:]('IJENJ BABY BASH
10 BDW WOW 1CIARA
5 NB RIDAI umxm
4 FOO AGH] EN
3 NATALIE (iRUSTI

M} VANG TWIIS MIKE JONES
3

WSKS/Utica, NY
OM; Stew Schantz

WLDI/W Palm Beach, FL*
OM: Dave Danver
PD: Cheis Mari
APD/MD: Moml Carto
© BLACK EYED PEAS
3 FRANKEE J
FALL OUTBOY

WIHT/Washmqlon oc*
MD Allnu

WBHT/Wilkes Barre, PA*
PD: MKay

WKRZ/Wilkes Barre, PA*
OM: Jim Rising

PD: Tias Schuster
APDMD: Kelly K
No Adds

WSTWIwummglon DE*
APo/uu Mlta nusl

| STAIND

RA
HOWIE DAY
GAVIN DEGRAW

WAZO/WIImmmon NC
ark Jacobs

6 FM.L OUT BOY
5 FRANKIE J.
l KELLY CLARKSON

WKszmchesler. VA

P :Il MHC
JJ IELLV&.ARKSW

WHOT , OH*
oo

FALL QUT 80Y
WEST

Poweren{d

MEDIABASE

*Monitored Reporters
187 Total Reporters

118 Total Monitored
69 Total Indicator

Did Not Report,
Playlist Frozen (9):
KBAT/Odessa, TX
KCDD/Abilene, TX
KPRF/Amarillo, TX
KQiD/Alexandria, LA
Sirius Hits 1/Satellite

_
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DANA HALL

dhall@radioandrecords.com

The Queen City’s

New Beat

PD Rob Wagman on WIBT/Charlotte’s ratings win

n less than one year — three books, to be exact — Clear

Channel’s WIBT (96.1 The Beat)/Charlotte has taken on the
competition and doubled the ratings the signal had before its
Sept. 4, 2004 flip to CHR/Rhythmic.

In spring ‘04 WIBT, then Oldies, had a 2.9
share, while crosstown CHR/Pop WNKS had
an 8.1 and heritage Urban WPEG/Charlotte
had an 8.6. After just one book the new WIBT
jumped to 5.3, while WNKS slid to 3.8 and
WPEG fell to 5.7. In the spring “05 ratings WIBT
officially surpassed both stations, moving to
No. 3 overall, with a 5.8.

Veteran programmer Rob Wagman is the
team leader at WIBT. As PD, he has a resume
that includes working in a multitude of formats
— from Pop to Rock to
Urban to Hot AC to
CHR/Rhythmic—in al-
most every corner of
the U.S. He’s been a PD
and a jock and every-
thing in between. He is
the epitome of what a
true radio guy should
be. 1
Wagman is also very | i
passionate and excited Rob Wagman
about his station’s suc-
cess. We talked to him about The Beat’s mete-
oric rise and how the competition helped deter-
mine what The Beat would ultimately become.

R&R: Were you at The Beat from the beginning?

RW: Clear Channel Charlotte OM and Re-
gional VP/Programming Bruce Logan called
me on a Thursday, flew me in on Friday and
hired me the next Tuesday. The date was Sept.
28, 2004. I am forever grateful for the oppor-
tunity and tell him so every day.

R&R: What were the initial goals and objectives
for The Beat?

RW: The initial goal was to grab some of the
18-34-year-old numbers from WNKS and
WPEG. Between those two stations there were
30 shares of 18-34 audience waiting to be
stripped by a well-focused, high-energy, ex-
citement-driven station with enough flexibili-

o SRR RE
“There’s no question that
the pendulum has swung
heavily in the direction of
CHR/Rhythmic, but it’s still
a region-to-region, town-
to-town battle.”
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ty to search out a local feel, which I believe has
made the subtle difference between making a
dent and having a huge impact.

R&R: Have you surpassed those initial goals and
objectives?

RW: I get uncomfortable with these kinds
of questions because I believe strongly that
pride goes before a fall, but I suppose I can
share that we are ecstatic with the outcome
thus far, and being No. 1 18-34 rocks our world.

R&R: Did you expect WIBT to make this big an
impact so quickly?

RW: Again trying to be careful about that
pride thing, yes, I did. It was part of the rea-
son I made the jump back to programming.
This certainly turned out to be one of those
rare radio moments where we got the win on
the boards quickly.

I don’t know that we expected to be No. 1
18-34 this soon, but making an impact? Most
definitely. I believe some of us knew it imme-
diately, and most of us felt it before the first
book came out.

The hole was a mile wide, because WNKS
was a guitar-based Pop station, rarely playing
anything rhythmic in nature. Charlotte is one
of America’s fastest-growing cities, with influx
from every part of the nation. Charlotte today
is not the same Charlotte we had 10 years ago.

WNKS was continuing in the template laid
down by Brian Bridgman when he pro-
grammed the station many years ago. It's a
smart template and very close to how [ pro-
grammed WFBC when [ was 70 miles down
the road, in Greenville, SC. However, in a
changing world — and I found this out by ex-
perience at WEZB/New Orleans — attempt-
ing to be all things to all people, unfortunate-
ly, has only one outcome.

R&R: WIBT performed well overall, beating both
WNKS and WPEG 12+. In what demos and time
slots did you make the biggest impact on both stations?

RW: Did I mention anything about pride
and how that can hinder a good thing? Just
making sure you're clear before I gloat. Micki
Gamez in middays was No. 118-34. DZL, pro-
nounced “Deezl,” was No. 1 in afternoons. CJ,
my night guy, was also No. 1.

In mornings we were third — without a
morning show — and I'm talking a tight
race. Overall, we were No. 1 with women 18-
34 and No. 3 with men.

R&R: WNKS has taken a big hit from spring ‘04,
when it had an 8.1, to spring ‘05, when it got a 4.6.
Do you think the Rhythmic format, in general, is
the new CHR/Pop, and that’s why we’re seeing so
many traditional CHRs do poorly with direct
Rhythmic competition?

RW: WNKS simply refused to be a truthful
CHR/Pop in Charlotte. They were dominating
with the guitar-driven hits because, in a hot
Country market like Charlotte— which also has
one of the most successful Alternative stations
in the country with WEND — you could play
that game and actually steal numbers.

However, at the same time, you’d have to
ignore the real hits. It was obvious when you
broke down WPEG'’s numbers and saw a 40%
white cume that the hole was not only a mile
wide, but two miles deep as well.

There’s no question that the pendulum has
swung heavily in the direction of CHR/Rhyth-
mic, but it’s still a region-to-region, town-to-
town battle. Take Las Vegas, for example,
where Rhythmics do well, but not quite as well
as the dynasty Charese Frugé built with Hot
AC in that market.

Or Los Angeles, where [CHR/Pop KIIS PD]
John Ivey leaned way more rhythmic to over-
take [KPWR] Power 106 but didn’t get rid of
Kelly Clarkson, Gavin DeGraw or Green Day
todoit. It’s still all about balance and the make-
up of the marketplace.

[CHR/Pop] WFLZ/Tampa climbed back on
top when its sister station launched as an Ur-
ban, taking numbers from crosstown WLLD
and allowing ‘FLZ to refocus and win
with Papa Roach, DHT, Lifehouse and 3 Doors
Down, as well as a healthy rhythmic offering.
It's balance.

R&R: Was WIBT miodeled after any other sta-
tion?

RW:If it was, nobody told me. [Clear Chan-
nel VP/Programming] Todd Shannon set up
the station very nicely with focused music and
tight rotations and handed it off to me. I sim-
ply kept the wheel straight and followed his
lead for many months while we figured out
who the heck our audience was.

R&R: How do you maintain the momentum?

RW: I treat the radio station as a living,
breathing organism and look for ways to at-
tach myself to anything in Charlotte that
makes sense for our ability to attract, entice or
excite an audience.

I notice when we arrive at concerts, street

festivals or sporting events that there are many
opportunities there to brand our station, and I
wonder why no one else is doing it. ] don’t wait
when I see those opportunities. I lunge and at-
tach myself.

Beyond that, the three M’s are always there
as the basics to look at for maintenance
purposes. Music: Is it right? Mornings: Is it
competitive and different enough to attractan
audience or distract them from another
station? Marketing: If there’s a wall with noth-
ing on it, my logo needs to be there, and now.

R&R: You play a lot of the same artists and mu-
sic WPEG does, yet WIBT seems very different over-
all. What are the main differences between The Beat
and WPEG?

RW: The smartest thing we did in launch-
ing The Beat was to make sure we didn’tjudge
our audience. We knew people were listening
from the get-go, but we had no psychograph-
ic breakdowns, nor did it matter much to us.

WIBT was created to be a flanker, of sorts,
but it’s obviously zurned out to be much more
than that. Amazingly enough, WNKS has be-
come way more rhythmic than it was before
The Beat got here, and WPEG has gotten way
more pop-oriented than it was.

WIBT has changed the landscape of Char-
lotte radio, and we’ve done that by sticking our
format right in the middle of both radio sta-
tions and staying true to that course.

AR RRRRERI N,

“The smartest thing we did
in launching The Beat was
to make sure we didn’t
Jjudge our audience. We
knew people were listening
from the get-go, but we
had no psychographic
breakdowns, nor did it
matter much to us.”

R R R T T

WPEG is a very well-programmed radio sta-
tion. It has deep roots in Charlotte and is a great
influence on how I program WIBT. Lyfe Jen-
nings is a great example of an artist Rhythmic
hasn't discovered yet, but I play him because
WPEG broke him, their audience loves him,
and mine is telling me, “Hell, yeah — us too!”

R&R: What's the ethnic composition of your
audience?

RW: This is the ingredient that truly makes
The Beat a monster. If we extract all ethnic
numbers and go head-to-head with WNKS,
we beat them. Add in the fact that our audi-
ence is 35% African-American and 11% His-
panic, and it makes great sense that we were
able to beat the Urban powerhouse as well.

R&R: Does your staff reflect the ethnic compo-
sition of your audience or the market?

RW:Itwould if Iwasn’t here. My father was
Jewish, and my mother is Chippewa Indian,
so I'm a Chippejew. Arbitron tells me the sam-
ple size for Jewish Indians was much too low
to geta good read on it. Hurry with the Porta-
ble People Meters already — the yarmulkes
with feathers need to be represented.

R&R: What are you doing in morning drive?

RW: I'm sleeping in very, very late because
[ don’t have a morning show to yell at. It’s all
music with no jocks, although we do offer traf-
fic reports and contesting. It was our intention
to build The Beat from nights to mornings, but
then the ratings came in, and jockless morn-
ings have consistently been top three 18-34
since the launch. I'd pay two knuckleheads
$150,000 each if they could get me numbers
like that; instead, I just pay the board op an
hourly wage.

R&R: Do you intend to do anything different in
the mornings?

RW: Absolutely. In time — and I think we
still have a book or two before this happens —
the jukebox will wear down as an alternative
to morning talk shows and people will seek
entertainment value. I will have to be ready to
give it to them at that time. At this time 'm not
zoning in on any person or team in particular,
but I certainly have my antenna up for happy
talent to join the phenomenal team in the
Queen City.
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LAST THIS TOTAL ol TOTAL WEEKSON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU[(!‘I)%;JCE CHART ADDS ME“] AB ASE
3 0 MARIAH CAREY Shake It Off (Is/and/IDJMG) 5297 +600 558961 8 8N
1 2 BOWWOW flOMARION Let Me Hold You (Columbia) 5157 222 570371 15 81/0 MO;TADDED’
6 e BOW WOW f|CIARA Like You [Columbia) 4606 +644 512274 6 6911 i
2 4 MARIAH CAREY We Belong Together (Isiand/I0JMG) 4567 431 480989 23 820 | M ”Tf“ ‘:BE“S’ p ‘2";’5
TWISTA f[TREY SONGZ Girl Tonite /Atlantic)
4 0 YING YANG TWINS fIMIKE J[.JNES Badd (TV7) 4345 +68 351921 " 80/1 CIARA And | LaFace/Zomba Label Group) 2
7 0 DAVID BANNER Play (SRC/Universal) 4249 +377 395088 9 81 RIHANNA I It's Lovin’ That You Want (Def Jam/IDIMG) 14
5 7  RIHANNA Pon De Replay (Def Jam/IDJMG) 3576 416 278353 14 65/0 RICKY MARTIN fI[FAT JOE & AMERIE | Don't Care (Columbia) 13
11 @ PRETTYRICKY Your Body (Atiantic) 333 +303 265092 10 770 NATALIE flJUSTIN ROMAN Where Are You (Latium/Universal) :1
N . THREE 6 MAFIA Stay Fly (Columbia) 0
Gold Mi 1
9 9  MISSYELLIOTT Lose. Control (Gold Mind/Violator/Atlantic) 3249 51 359005 19 69/0 MARIO fJUVENILE Boom (/RMG) 7
16 @ KANYE WEST Gold Digger (Roc-A-Fella/lDJMG) 3218 +646 353452 7 7615 SEAN PAUL We Be Bumin' (Atiantic) 7
14 m 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 3119 +227 370466 9 21 FRANKIE J. More Than Words (Columbia) 6
10 12 DESTINY'S CHILD Cater 2 U (Columbia) 3081 90 308240 13 57)0 JAZZE PHA f/CEE-LO Happy Hour (Capital) 6
8 13 LUDACRIS Pimpin’ All Over The World (Def Jam South/I0JMG) 2856 -828 285021 15 70i0
12 14 MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.) 2484 -517 201189 15 710
13 15 LIL ROB Summer Nights (Upstairs/ 2482 -415 244551 18 55/0 M D ST
17 @ T-PAIN I'm Sprung (Jive/Zomba Label Group) 2274 +220 216590 5 66/2 .
21 @ BLACK EYED PEAS My Humps (A&M/Interscope) 2221 +329 184597 6 36/5 I N CREAS ED P LA YS ToTL
15 18 PRETTY RICKY Grind With Me (Atlantic/ 2220 -628 241653 24 7710 PLAY
@ PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/Interscope) 1907 +83 173017 19 351 ATIST TIRE LB TS
23 i KANYE WEST Gold Digger (Roc-A-Fella/DMG) +646
25 @ YING YANG TWINS fiPITBULL Shake (7V7) 1858 +291 189555 6 46/3 BOW WOW fICIARA Like You /Columbia) +644
18 21 WEBBIE f/BUN B Give Me That (Asylum/Trill} 1770 -254 185976 19 7310 MARIAH CAREY Shake It Off /sland/iDJMG/ +600
22 22 JERMAINE DUPRI Gotta Getcha (So So Def/Virgin) 1769 87 145767 10 640 ;m;‘[::" r:"E*:ePTha';S";gdUs _/C"’”'Zb"’/ +;§g
. ay niversa +
26 @ CHR!S BROWN f/JUELZ SANTANA Run It (ive/Zomba Label Group) 1675 +216 153747 5 63/2 DAL Latty Tatfy (Asylum/Atiantic) +342
24 24 TEAIRRA MARI Make Her Feel Good fRoc-A-fella/IDJMG) 1506 203 174783 18 58/0 BLACK EYED PEAS My Humps (4&M/nterscape) +329
30 @ YOUNG JEEZY fJAKON Soul Survivor (Def Jam/IDJNG) 1470 +298 167741 4 50/3 PRETTY RICKY Your Body (4tiantic/ +303
20 26  FAT JOEfINELLY Get It Poppin’ (Atlantic) 1405 563 92488 17 700 | MARIO ":‘;"Ef:'ligﬁﬂé" IRME] N +:g:
28 @) DAMIAN"JR.GONG" MARLEY Welcome To Jamvack (Tuff Gong/Universa) 1378 +69 133696 7 621 | TOUNGEEZYfIAKON SolSunier A +
29 @ MARCOS HERNANDEZ It You Were Mine (TV7) 1300 +101 84890 6 44j3
27 29  BOBBY VALENTINO Tell Me [D7P/Def Jam/IDJMG) 1230 -103 164010 12 51/0
@ FRANKIE J. More Than Words (Columbia) 842 +468 63050 1 38/6 N EW & A CTIVE
31 31 YOUNG JEEZY And Then What (Def Jam/IDJMG) 787 -106 99603 8 n
35 @ KEAK DA SNEAK Superhyphie (Moe Doe) 753 +32 75260 8 14/0 Total Plays: 459, Total Stations: 46, Adds: 7
40 @ TWISTA fITREY SONGZ Girl Tonite (Atlantic/ 733 +178 86030 2 49/29 PURPLE RIBBON ALLSTARS #/BIG BOI & KILLA MIKE Kryptonite
, . . . (Purple Ribbon/Virgin)
34 35 PSCfiT.l. &LIL SCRAPPY | -m.A'K|.ng (Grand Hl/.'S‘f/EMf/aﬂlIL‘/ 728 1 56844 7 35/0 Total Plays: 304, Total Statons: 25, Adds: 2
37 @ PAUL WALL f/BIG POKEY Sittin' Sidewayz (SwishaHouse/Asylum) 673 +34 88694 10 2m JIN JONES fTREY SONGZ Summer Wit Miami (Djglomat/Koch/
46 @ RAY J One Wish (Knockout/Sanctuary) 653 +151 27554 2 42{2 Total Plays: 300, Total Stations: 14, Adds: 1
36 38  DON OMAR Reggaetdn Latino (Urban Box Dffice/Virgin) 644 -5 58253 13 11/0 MR. CAPONE-E fIMAGIC My Angel {lndependent/
€@  MARIO flJUVENILE Boom (J/AMG) 635  +303 24380 1 547 | Total Plays: 275 Total Stations: 11, Adds: 1
. . DEM FRANCHIZE BOYZ f/JERMAINE DUPRI, DA BRAT & BOW
33 40  FRANKIE J. How To Deal /Culu/‘nb/a/ 610 158 49583 20 3710 WOW | Think They Like Me /So So DefP¥igin)
@ DAL Laffy Taffy (Asylum/Atlantic) 606 +342 80886 1 5/2 Total Plays: 257, Total Stations: 9, Adds: 0
43 @ MARQUES HOUSTON Naked (7.U.G./Universal) 587 +54 56775 2 3715 R. KELLY Bum It Up (five/Zomba Label Group)
39 @ TONY YAYO So Seductive (6-Unit/interscope) 569 +3 116233 12 16/0 Total Plays: 239, Total Stations: 22, Adds: 4
42 @ R.KELLY fIGAME Playa's Only (Jive/Zomba Label Group) 554 +7 106708 11 48j0 ?ltf?';lm “;‘;‘JET"P;";' t‘ f}"ﬂ ”172'":‘; f”';"f'””'"‘-’”'/
) otal Plays: 225, Total Stations: 14, Adds:
@ THREE 6 MAFIA Sfay Fly (Columbia) ' 518 +152 42223 1 18/10 CIARA And | (LaFacelZomba Label Group)
44 46  DADDY YANKEE Like You (£ Cartel/ViMachete Music) 495 -37 69207 15 10/0 Total Plays: 219, Total Stations: 33, Adds: 29
50 @ CHAMILLIONAIRE Turn It Up [Latium/Universal) 492 +173 56640 2 20/0 MACK 10 Like This Capitol
@ DT Listen To Your Heart (Robbins) 480 +61 57590 1 80 Total Plays: 136, Total Stations: 13, Adds: 0
47 @ YOUNGBLOODZ Presidential (ive/Zomba Label Group) 478 +4 39662 3 270 Mﬁ? G fgé YTa ?"I"é't‘ /t’,*"w"”‘"{"%’gf"{’
s: 196, 2 11, Adds:
@  TEAIRRA MARI NoDaddy (Roc-A-Fella/IDJMG) a7 499 32396 1 290 S
85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays
week of 8/21-8/27. Bullets appear on Songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Station playlists for all R&R reporters are availahle
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week on the web at www.radigandrecords, com
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. e )

Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2005, Arbitron Inc.).© 2005 Radio & Records.
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CHR/RHYTHMIC

¢ RateTheMusic.com

B MEVABASE

America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 9/2/05

Total sample size is 268 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

-

KKSS/Albuguerque, NM*
OM Pete Manriquez
PD Dana Cone;
MD Matinew Caotelara
Cl.
R»CKV MARTIN /FAT JOE & AMERIE
UNG

TWISTM/TREV SONG,

PLAY-N-SKILLZ V/BIG GEM & ROBG
KQI2/Amarillo, TX
OM: Eric Stevens
PD: Deana E. McGulre

CIARA

SEAN

TWISTA ¥TREY SONGZ
KEAT/Anchorage, AK
oM

]

8V TWINS t/PITBULL

1 A s

WBTS/Allanta, GA*

PD: Le Cagie

APDMD: Maverick

| 6 SOCENT yM0BS DEEP
CIARA

WZBZ/Atlantic Clty, NJ*
PO/MD: Rob Garcia
7 MARIJ TJUVENILE
KEYSHIA COLE

UNG
TW\STA /TREY SONGZ
CIARA

KDHT/Austin, TX*
PD: Bob Lewls
APD/MD: Bratiey Grein
LiL ROB
SEAN PAUL
MARCCS HERNANOEZ
KBDS/Bakersfield, CA*
OM. Cesar Chaver
PD: Pacg Jacobe
MO: Kot
1 SEAN PAUL
1 TWISTA(TREY SONGZ
JAZZE PHA VCEE-LO

KISV/Bakerslield, CA*

PD/MD: Picazzo Stevens

No Adds

WBHJ/Birvningham ALY
M Ve

PD: Mmay Joonson

APD. M;

Mo: L Hymie

56 WEBBIE YTRINA
13 MARQUES HOUSTON

WJMN/Baston, MA*
PO: Cadllfac Jack

APD Dennis 0'Reron
WD Chrls Tyter

No Adds

WC20/Ghampaign, IL
Fi

15 ALICIA KEYS

WRVZ/Charleston, WV
o Mnr:m % lorson

SEANm

TRINA f/LiL" WAYNE
NATAUE wusnn ROMAN

E-LO
F\\CKV MARTIN 'IFAY JOE & AMERIE
iHANNA
CASSIDY MASHONDA & RAEKWON

2

WIBT/Charlotie*

OM: Bruce Logan

PO: Rob Wagman

MO OZL
4 FRANKIE J

TWISTA UTREY SONGZ

WBBM/Chicage, IL*

APOMD. Erik Bradlsy

No Adds

KNOA/Curpus Christi, TX*
PD mcnam Leal

14 KEYSH;

} TWISTA WREVSONGZ
ClAﬂA

CASSIDV HMASHONDA & RAEKWON
DA BACKWUDZ
KZF#/Corpus Christi. TX*
OM/PD. Ed Gcanas
MO: Adene . Cordsl
BA.,

XY MARTIN 1FAT & AMERIE
PLAV N )KlLL? VAKON

KBFB/Dallas, TX*
PD: John Candslana
MD DJ Big Bk
10 KEVSHIA COLE
7 BUNS
4 T-PAIN
KZZAMDallas, TX*
OM/PO" Dean Jimes
4 mv—u-sxéuz AKON

!9 TWISTA YTREY SONGZ
16 DON DINERC VD'MINGO

WDHT/Dayton, OH*
OM: J.0. Xunes
PO Craiy BlabL

TWISTA /TREY SONGZ

KQKS/Denver, CO*
0 Cat Gollins

MD: john £ Kaga

23 KANYE WEST

KPRR/EI Pasg, TX*
POMD: Bobby Ramos
14 NATALIE HJUSTIN ROMAN
K YOUNG
WEBBIE /TRINA

RICKY MARTIN tFAT JOE & AMERIE
PLAY-N-SKILLZ t/BIG GEM & ROB G

XHTO/EI Paso, TX*
PO: Francisco Aguirre Cranz
APOMID: Alex “Big AI” Fiara

N
S HOUSTON
RICKV MARTIN FAT JOE & AMI
NESS BAUTISTAIN ORE BiG MATU &
GEMSTAR
TWISTA #TREY SONGZ

WRCL/Flint, MI*
OM: Jay Patrick

PD: Kathan Reed
MD: Clay Church

13 CIARA
2 TEAIRRA MAR}
2 YWISTA '/THEV SONGZ

MKK F DR
YING YANG TWINS YPITBULL
‘YOUNG JEEZY /AKON

KBDS/Fresno, CA*
OM_ £ Curtls Johnson
PD: Greg Hoftman
MU Danny Salas
14 BABY BASH
8 MARCOS HERNANOEZ
4 B-LEGIT

REPORTERS

Stations and their adds listed alphabetically by market

KSEQ/Fresno, CA®
0M Ray McCarty
0 Alexa Smith
MD: n eyers
9 RI CKV MARTIN t/FAT JOE & AMERIE
4 NATAlIEWUSTIN ROMAN
3 THREE 6 M
1 CIARA
aAZZE PHAYCEELO
iHA
WBTT/F. Myers FL*
OM: Ste uv: Ama
PO: Strap J:
AEOMD. Dimar The Big D"
MM u JUVENILE
EE 6 MARA

W.IFX/F?. Wayne, IN®
PI/AMD: Waasol

52 FRANKIE J

5 “KANYE WE

2 SEAN PALL
WNHT/FL. Wayne, IN®
OM: Bill Stewarl
P{}; Dave B. Goade
MD: jonathan

24 4L

21 260
WLVIJ/Green Bay wi
PD. Jaso

Cnnrs BROWN {JUELZ SANTANA
WGBT/Greensbnro NC*
oM Tim s
POMD, 2
RlCKV MARTIN 1/FAT JOE & AMERIE

WJMH/Greenshorg, NC*
OM/PO: Brian Douglas.
MD: Tap Money

a1 mnEEsMAﬂA

29

WOSUGreenvnlle NC*
POMD Jack S
20 THREES) o

WHZT/Greenwlle, sc*
PD. Fisher

APD/MD: Murph Dawy

No Adds

WDLDMagersfown
OM: Rick Alsxander
POMD: il Shulz

WWKL/Hamshnrg PA*

OM/PD. John 0'Dea

APDMD: Venetia

7 MARIO #JUVENILE

SEAN PAUL
FRANKIE J.

WZMXMarttord, CT*

oM Msnm Salhany

A8 Do Slmpsun
2 SEMNPA

8 BLAC

4 MARID 'IJUVENILE

2 TWISTA/TREY SONGZ
CIARA

RIHANNA
KDDBMonolutu, Hi*
PO: Leo Baldwin
er m “The Man” Ambrose
ACKY MARTIN (AT JOF & AMERIE
21 VI G YANG TWINS #MIKE JONES

(_IAHA
NATALIE tJUSTIN ROMAN
KIKIHonolutu, HI*
OM Paul Wiison
PO Fred Rico
APD. Pablo Sato
MD: K-Smooth
40 TWISTA H/TREY SOMGZ
KPHWMonolulu, HI*
OM. Wayne Maria
PD: XC Bejerana
M- Kevin Adtaks
54 AVANT (LIL WAYNE
50 RIHANNA
37 ClARA

KBXX/Houston, TX"
D Tert Thomas

APD. Kevin Jackson

No Adds

KPTYMousten, TX*
OM: Amulto Ramirez
PD. Pete Manriguez
APn/MD' Marco Arias

I'HREE MAFIA
PLAY-N-SKILLZ UBIG GEM & ROB G

WHHH/Andianapolis. IN*

PD. Brian Wallace

MD: Don "D Wrekk One” Wiliams
20 YWISTA UTREY SONGZ

WXIS/.Iohnson City*
Todd Ambrose
P JONES UTREY SONGZ
TWISTA HTREY SONGZ
CASSIDY YMASHONDA & RAEKWON

WKHT/Knoxvilte, TN*
DM: Rich Balley
POMD: fuss Allen
VING VANG TWINS UPITBULL

KRKNLaIayene LA*
PD:
RPoteD, e Logan
1 YOUNG JEEZY
TWISTA §TREY SONGZ

KLUCALas Vegas, NV*
DM/PD Ca| Thomas

"I NA‘MUE'IJJ 1IN ROMAN
15 BLACK EYED PEAS
12 NIKK) F{OHES

KVEG/Las Vegas, NV*
PD Sherita Saulsberry
MD: Jesse Garcia
PlmePLE RIBBON ALLSTARS #/81G BOI &

TWISTA #/TREY SONGZ

KH E/Lmle Rack, AR*
PO: Joa
APDMD: Tum | Sertle
22 THREE
2 RAYJ
CIARA

SEAN PAUL
JAZZE PHAYCEE-LO
KDAY/Los Angeies, CA*

D nthony Acampors

APT: Chnig
TWISTA IITREV SONGZ

KPWR/Los Angeles, CA*

0. Jimmy Steal

APDMD- £-Man

15 PAUL WALL I/BIG POKEY
YOUNG JEEZY

KBTE/Lubbock, TX

OM Jett Scott
PDMO: Magoo

40 BOW WOW tCIARA

40 TWISTA I/TREY SONGZ
21 T-PAR

KBFM/McAlten, TX*
M- Billy Santiago

7D domnmy 0
32 TWISTATREY SONGZ

CiARA
KBTQ/McAllen, TX*
OM: Pele Mannguez

PD: Alix Quintery
APC: Mike Piarce

UTREY SONGZ

KXHT/Memels, TN®

PO- Maurice “Mo Betier” Rivera

MD: Big Sue
ats PLERIE.WN.LS TARS 781G BO! & KILLAMIKE
TELA fiJAZZE PHA

WMPW/Memphis, TN*
PO Steve Kickligher
APD: Doughboy

12 B4L

9 BOYZIN DA HOOD

1 TWISTAH/TREY SONGZ
CIARA

WPOW/Miami, FL*
OM: Kid Cu

2 TWISTA1/TREY SONGZ
IARA

ALFONZO HUNTER
RICKY MARTIN f/FAT JOE & AM

KTTB/Minneapolis, MN *
#0: Sam Ellot
MD: Zanaie K
BLACK EYED PEAS
FRANKIE d

KHTNModesto, CA*

OM/PD: Rene Roberts
JAZZE PHAY/CEE-LQ
RIHANNA

YOUNG
ClaRa

KOONMonterey, CA*
0. Sam Diggedy
MI: et Canin
LACK EVE PEAS
| JAZZE HA f/CEE-LO
NaTALE TIUSTIN ROMAN
ICKY MARTIN /FAT JOE & AMERIE
RIHANNA

W.IWZ/Mnntgnmsry AL
PD Al
APD: Mnm zJomon

15 BOYZI

g TWVSTA I/TREV SONGZ

5 JAZZE PHAf/CEE-LO

WWRX/MNew London, €T
RD_Bran Rary

3 BLACK EYED PEAS
VIJ)KTIJ/New York, NY*

Jett
MD: Skyy Waiker
No Adas

WQHT/New York, NY*
PD. John Dimick

al
11 TONY YAYD t/50 CENT

WNVZNorfolk, VA*
OM/PO- Don Lnnnon
MD: Mike Klai
2 DAMIAN © JR GONG” MARLEY
CHRIS BROWN #JUELZ SANTANA

KMRK/Odessa, TX
oM S(sn Onistall

PD: M
MD: Cnns\nphev Marer
10 DURA HALE (4

5 VOUNG JEEZV '/AKON

KKWD/Oklahoma City. OK*
OM: Chris Bakor
D, Ronnie Rarmrez

M: Cisco
TWSTA {/TREY SONGZ

WJHM/Orlando, FL*
PO: Stevie Detann
APD: Kelth Mamoly

MD. Dawn Campbell

No Adds

WPYO/Orlando, FL*
OM: Stave Hotbrook

: Phil Backar
APD/MO: Jllt Strada
No Adds

ARTIST: Ying Yang Twins

e Persons Persons Persons

Artist Title (Label) TW LW Familiarity Burn  12-17  18-24 25-34
MARIAH CAREY Shake it Off fislana/iDJMG) 434 425 93% 13% 4.54 417 431 LABEL:TVT
MARIAH CAREY We Belong Together f/sland/iDJMG) 4.21 422 99% 8% 4.27 a1 4.52
BOW WOW f/OMARION Let Me Hold You (Columbia) 398 4.01 96% 24% 4.25 386 377
FRANKIE J. How To Deai {Columbia) 397 387 89% 26% 433 3.80
BOW WOW f/CIARA Like You {Columbia) 391 405 714% 1% 422 370 386
LIL ROB Summer Nights (Upstairs) 389 372 13% 16% 4.26 3.68 3.68
KANYE WEST Gold Digger (Roc-A-Fella/lDJMG) 386 3.49 68% 12% 3.85 3719 403
MISSY ELLIOTT Lose Control (Go/d Mind/Violator/Atiantic) 384 400 97% 3% 3.87 3.81 3.72
FAT JOE f/NELLY Get It Poppin’ (Atiantic) 375 394 97% 34% 3.83 358 380 ’
LUDACRIS Pimpin’ All Qver The World ([Def Jam South/IDJMG) 375 383 96% 32% 410 348 375
BOBBY VALENTINO Tell Me (DTP/Def Jam/iDJMG) 31a 3m 67% 1% 3.95 363 361 tivity.
PRETTY RICKY Your Body (At/antic) 370 367 64% 13% 410 3712 317
RIHANNA Pon De Replay (Def Jam/IDJMG) 368 3.78 97% 0% 3.76 366 362
DESTINY'S CHILD Cater 2 U (Columbia) 367 3719 94% 30% 3.85 3.52 377
PRETTY RICKY Grind With Me (Atlantic/ 365 3.57 96% 39% 393 3.51 357
PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/interscape/ 364 3.60 97% 43% 379 Jaa 380
50 CENT f/IMOBB DEEP Outta Control (Shady/Aftermath/interscope) 364 3.86 81% 21% 384 3.60 3.40
TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/IDJMG) 363 387 79% 23% 3.84 154 344
JERMAINE DUPRI Gotta Getcha (So So Def/Virgin) 359 3.62 74% 14% 353 3.51 3.12
YING YANG TWINS fIMIKE JONES Badd (7V7) 358 373 14% 21%  3.69 366 332
50 CENT Just A Lil’ Bit (Shady/Aftermath/interscope) 344 362 100% 50% 3.73 3.27 3.32
DAVID BANNER Play (SRC/Universal) 342 360 64% 20%  3.67 3M 3.42
BLACK EYED PEAS My Humps (A&M/interscope) 339 338 55% 14% 343 340 329
WEBBIE f[BUN B Give Me That (Asylum/Trill} 324 324 81% 34% 359 305 3N
YING YANG TWINS f/PITBULL Shake (TV7} 3.23 - 43% 15%  3.31 326 329
DAMIAN “JR. GONG” MARLEY Welcome To Jamrock (Tuff Gong/Universal) 3.23 - 43% 19% 2.53 3.39 379

By DARNELLA DUNHAM/ Asst. Urban/Rhythmic Editor

3.70 t's easy to forget how many

Igreat songs Ying Yangs Twins
have made, but when you see
them perform all their joints back
to back, you realize the duo of
Kaine and D-Rock have quite a
few hot songs. Not only do they put on an amazing show,
they have also made their presence felt in the industry
without any drama — no battles, no shootings, no nega-

Their current project, U.S.A. (United State of Atlanta), is
already platinum, and the first two singles — “Wait (The
Whisper Song)” and “Badd,” featuring Mike Jones — are
two of this year’s most-played Rhythmic songs. “Wait”
was so big that David Banner berrowed Ying Yang Twins’
rhyme flow and is enjoying similar success with “Play.”

“Badd” is still increasing in spins, and Ying Yang Twins
have another song that’s quickly gaining momentum on
the Rhythmic chart. Their latest strip-club anthem, “Shake,”
features Ying Yang Twins labelmate Pitbull, and it’s defi-
nitely one of the standout tracks on the album. The track
samples the classic club banger “Din Daa Daa” by George
Kranz, and it’s really hard to be still when you hear it.

TVT hasn’t gone for adds yet, but “Shake” has already
surpassed 600 plays on WPOW /Miami, and KPWR/Los
Angeles, KZZA /Dallas, XHTZ /San Diego and WLLD;,
Tampa are just a few of the many early believers.
| This has been a big year for Ying Yang Twins. They made
| ahilarious appearance on MTV's The Andy Milonakis Show
| and recently dropped a chopped-and-screwed version of
U.S.A. (United State of Atlanta) by Michael “5000” Watts.
Ying Yang Twins have been consistently putting out hits
just by being themselves, and “Shake” feels like another
/  winner.

KCAQ/Oxnard. CA*
PD/MD: Big Bear
3 NATALIE £JUSTIN ROMAN
TWISTA UTREY SONGZ

KKUU/Palm Springs, CA
PO Anmnnv “Antdog™ Quiroz

;{AIALIE HIUSTIN ROMAN

K YOUNG

WZPW /Peoria. IL
OM Rick Hirschmann
PD: Don Black

b

25 TEAIRRA MARI
23 GWEN STEFANI

WPHI/PmIadelpma PA*
OM: Het
Pl cmuy Py
MD. Sarah 0'Connor
EEZY UAKON

WRDW/Philadeiphia, PA*
PD Chuck Tisa
47 FRANK)I
CIARA
NATALIE 1JUSTIN ROMAN
PLAY-N-SKILLZ /BIG GEM & ROB G
TWISTA 1/TREY SONGZ

KKFR/Phoenix, AZ*
PD. Bruce St James.
MD Johnny Medrano
23 BABY BASH
3 TWISTA 4/TREY SONGZ
1 CIARA

WHED/PﬂnIand ME
IM/PD; Buzz Bradiey
APD’MDOLBEGL ‘Heureux

1 FRANKIE J
RICKY MARTIN GFAT JOE & AMERE
KXJM/Portland, OR*
g T MeNamers
0. Mark Adams
D: By K otz
14 RIHANNA
13 MARIO TLUVENILE
g LYFE JENNINGS
4 CIARA
RICKY MARTIN AT JOE & AMEFIE

WPKF/Pnughkeepsm NY
OM: Bob
PO Jimi S
MD: C.J. Mcintyre
20 SEAN PALLL
2 Dat

KWYLReno, NV*
POMO. Muto
1

RIHANNA

KGGVRlvemde CA*

APD M<hMBOIna
MD: ODM Gutioraz
1 YING YANG TWINS 1/PITBULL
MR CAPONE-E /MAGIC
NIKKI FLORES

KWIERIverside, CA'
PO: Anthony Acampo
3 BLACK EYED PEAS
Rchv MARTW |/m JOE & AMERIE

MARCOS HERNANDEZ

KBMB/Sacmmenln CA®
PD: Tommy
MD Yn:nJankson

KSFM/Sacramento, CA”
PD: Byron Kennedy
APD/MU: Tony Tecate

1 THREE & MAFIA

AIHANNA
TWISTA ¢TREY SONGZ

WUCQ/SaIisbury MD
e
50 JEEMA NE DUPR
le MGART s OF & AMERIE

FRANKIE J

KUUU/Sah Lake City, UT*
OM/PD: Brian Miche!
MD Kavlnlesu
WOW HCIARA
| MA:IAH CAREY

KBBT/San Antenio, TX*
APD. Cindy HIl
No Adds

XHTZ/5an Dlegu Ca*
PO Rick Thos

MD: Totd 1+ su Romano
19 WARREN G

XMOR/San Drego, CA”
QOM/PE: Paftie Morena

NATALIE 4USTIN ROMAN
RIHANNA
K YOUNG
CUBAN LINK
KMEL/San Franc:scu CA®
OM Michae! Mart

: Bif

6 Z[PHM/CEE 10
CIARA

MARID YJUVENILE

KYLD/San Franmscu CA*

OM: Michae) Mar

PD: Dennls Mmmal

APDMD: Travts Louy
4 RICKY »..\mw /FATJOEG AMERIE
2 TWISTNA

NATAUE 1/JUSTIN ROMAN

SI;NWV/San Luis Obispo, CA
\§ AVANT m_{ WAVNE

9 NATALIE fl.lUS'le AOMAN
8 TWISTA/TREY SONGZ

KSRT/Santa Rosa, CA*
PO: Lauren Michaels
CIARA
NATALIE 1JUSTIN ROMAN
TWISTAUTREY SO

Sirius The BeaUSalellne

MO: Lawrenca Cirella

27 MARLY

17 RACHEL STARR

16 BALTIC BASE

16 DANIELLE BOLLINGER
KUBE/Seattle, WA*
PD; Eric Powers
MO, Karen Wild

6 BLACK EVED PEAS
KWIN/S!ockmn CA*

6 MARIO YJUVENILE
1 ClARA
AKELLY
AIHANNA
WLLD/Tampa, FL*

APD Sarmnan

33 YHREE AFIA
MAROUES HOUSTDN

WIWR/Taledo, OH*
OM: Tim Roberts

PO: Jet! Wicker
APD/MD; Ban Cobum
No Adds

, 2 FRANKIE

KUJ/Tri-Cities, WA
OM: Brad Barrett
PO AS

No Adds
KOHT/Tucson AZ"
oM TimR

PD: Ranﬂy NDuD Willtams
MO: Rico Villalobos
10T REES MARA

1 IW\STA YTREY SONGZ
VAN DUARTE
NAY‘UE T/4USTIN ROMAN
KT BT/T u Isa oK*

RICKY MAR TIN {/FAT JOE & AMERIE
3 WEBB!E 'lTR
PLAY-N-SKI!
PLAY-N- SKILLZVBVG GEM & ROBG

KBLZ/Tyler, TX

PD.LT.

MD: Marcus Love
KEYSHi,

(A COLE
NATALIE HJUSTIN
PLAY M—SKILLZ '/BIG GEM % ROBG.

WMBX/W. Palm Beach, FL*
PO Mm cC
MD: 0J X

2 KEV"HIA COLE

2T
CHRIS BROWN VJUELZ SANTANA
THREE § MAFIA

R KELL

WPGC/Wasmnglnn 117
PC:Jay !
w SATD BhnER
3 MARQUES HOUSTON
2 THREE 6 MAFIA
PUSSYCAT DOLLS /BUSTA RHYMES

KQXC/Wichita Falis, TX

24 CHAMILLIONAIRE
20 KANYE WEST
KDGS/Wichita, KS*
PD: Grag Whliams
MD: Mac Payne
7 TWISTAYTREY SONGZ
3 LYFE JENNINGS
ALFONZO HUNTER
KHHK/Yakima, WA
OM: Oewey Baynton
PO/MD. Matt Fotey
36 FRANKIE

9 T-PAIN
9 YING YANG TWINS 1/PITBULL
9 SEAN PAUL

N

POWERED[)}
MEDIABASE

*Monitored Reporters
107 Total Reporters

85 Total Monitored
22 Total Indicator
Did Not Report, Playlist

Frozen (1):
KSPW/Springfield, MO
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DANA HALL
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Big Bankin’

One-on-one with syndicated morning man Doug Banks

oug Banks, anchor and namesake of The Doug Banks Morning

Show, is a 20-year radio veteran and one of only a few hosts
on the Urban side who have been able to turn personality-driven
mornings into nationwide success. His show, syndicated by ABC
Radio Networks, is heard in 39 markets.

Banks started his radio career while still in
high school in his hometown of Detroit. He
was good enough to eama spot at KDAY /Los
Angeles, the groundbreaking hip-hop station
that launched in the mid-'80s.

Banks gained national attention as the suc-
cessful morning man on power- g
house WGCl/Chicago from 1987-
1994, and from there ABC decided
to syndicated Banks nationally,
firstas an afternoon program, then
as an Urban moming show.

While the show began winning
in the ratings in most markets, it
faced challenges at its two biggest

affiliates, WBLS/New York and

WPWX (Power 92)/Chicago. By
early 2004 it had lost both stations to local
morning shows, prompting some to question
whether it still had the potential to grow. Since
then The Doug Banks Morning Show has added
new team member Rudy Rush and continued
to increase its affiliate count —and its ratings.

R&R spoke with Banks about the show’s
success and its challenges, past, present and
future.

R&R: How has the show evolved since its in-
ception?

DB: I have always said that syndicated ra-
dio is very different from having a local-mar-
ket show. For one, you are not working for one
PD, you are working for many — in my case,
39. Each PD wants to have his own particular
sound and needs met.

Iam so proud of my crew because they do a
better job than anyone out there. They each
have their niche in the show, and they play their
parts, which makes the programmers happy.
[Co-host] DeDe McGuire is very popular with
the ladies, and she is consistent in her entertain-
ment reports. The women love her.

[Producer] Gary Saunders is the founda-

“Something | learned a
long time ago is that, when
you are the leader, you let
people come after you. You
don’t go after them.”

Doug Banks

tion. He keeps us all on track. And now we
have Rudy Rush, who is a comedian, but he
gets radio. Over the years we have settled into
this groove, and the show has evolved into a
well-oiled machine.

R&R: You've had other comedians work on the
show in the past. What does Rudy bring
to the table?

DB: Alotof comedians, when they
start to work in radio, they really don't
have an understanding of how it
| works. Most comedians are accus-
tomed to getting up in anightcluband
doing their shtick for 10 or 15 minutes
and making people laugh.

When you are on the radio you
have to be able to get in, get to the
punch line and get out, all in one break —and
they’re not 10 or 15 minutes long. While we
always had great, funny comedians working
with the show, they didn’t always understand
this. Rudy does. He’s worked in radio in the
past, at KRNB/Dallas, and he’s also willing
to learn.

R&R: Syndication has been going through some
changes. Would you say it's more difficult these
days to get stations to embrace a syndicated morn-
ing show, or is there just more competition?

DB: It’s a combination of a lot of things.
There’s definitely more competition in syndi-
cation. There’s Tom Joyner, who is the patriarch
of syndicated morning shows in our format.
Then there was me and Russ Parr, and now
there’s talk of Steve Harvey going national.

It's never-ending. I'm sure there will be oth-
ers as well. | wish them all the best, but I tend
to believe in the radio people first.

R&R: As of this week you're going up against
Star & Buc Wild on WQBT/Savannah, GA; you're
already up against thent in Augusta, GA; and in
the past you battled them in New York, where you
were heard on WBLS and they were on WQHT.
Star & Buc Wild's show is at the opposite end of
the spectrum from yours. Is there anything you plan
to add or do differently in those markets where you
compete against them?

DB: Something [ learned a long time ago is
that, when you are the leader, you let people
come after you. You don't go after them. That’s
what we focus on. I don’t necessarily change
my show when I face new competition. [ will
continue to do what got me to the dance. If I
have to make adjustments contentwise or
musically, we can do so; but overall we are
confident in what we are already doing and
succeeding with.

With Star & Buc Wild in particular, we are

talking about two very different audiences as
well. They are targeting a slightly younger
demo. I expect there will be sampling of both
shows, especially since Star & Buc Wild will
be new to Savannah. That's the way the radio
landscape is these days. Listeners tend to go
back and forth for different reasons.

Competition in radio is much greater than
it ever was. You used to have one CHR/Pop
and maybe one Urban, and now you will have
a CHR, a Rhythmic, an Urban or two, an Ur-
ban AC, a couple of Country stations and so
on. That isn’t even taking into consideration
satellite radio and other music sources.

R&R: Your local morning show dominated the
market on WGCI/Chicago for seven years, then the
syndicated version moved to rival WPWX.Why do
you think it didn’t do better on Power 927

DB: The thing about syndication is that it
needs proper setup. The station you are on has
to utilize your show in the right ways. Basi-
cally, on Power 92, The Doug Banks Morning
Show sounded like a different entity from the
station itself. Before 9am it was The Doug Bariks
Show; after 9am it was a totally different sound
— it was Power 92.

The powers that be at WPWX felt that, be-
cause I had history in Chicago, they would see
immediate results. Well, I had been off the air
in Chicago for six years. Also, when they came
on with their vision of the station, it ended up
being quite different from what the station
actually evolved into. Even so, when I left |
was in the top five in the market.

R&R: The show did pretty well during the six
years it was on WBLS/New York. Since The Doug
Banks Morning Show's departure WBLS has had
two morning shows in less than two years. Why
does the station faces such challenges in mornings?

DB: In both New York and Chicago, if you
look at it objectively, I did a good job in morn-
ings overall. Both stations have been unstable
in momnings since the show’s departure. There
are always circumstances behind the scenes
that we are not aware of in the decisions that
are made, so I can't explain their perspective.

But [ have to admit, we did face a lot of
challenges as a show because we were try-
ing to please both Chicago and New York.
WPWX is an 18-34-targeted station, while
WBLS was always targeting a little older. So
some of the music Chicago would have liked
us to play was on the younger end, and
WBLS'’s music was on the older end. Gary
was constantly trying to walk the line be-
tween the two. It was very difficult, but we
did a good job overall.

R&R: How difficult was it to lose your two big-
gest markets?

DB: It's only natural that it would bother
me, but [ don't let it get me down. When I go
home to Chicago it's sad knowing that the fans
can’t hear the show. In New York, when [ vis-
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“We did face a lot
of challenges as a
show because we
were trying to
please both Chicago
and New York.”

it and walk down the street, there are still peo-
ple who come up to me and say they love the
show and ask how they can hear it, if not on
the radio.

Funny — it's almost a year and a half later.
With WBLS, they had not had that kind of con-
sistency since the days of Kenny Webb in
mornings. So, yes, it’s frustrating.

R&R: The industry tends to focus on the big-
ger-market success stories— and failures. Do you
have some success stories in smaller markets?

DB: We mentioned Savannah earlier. But,
overall, in every market the show is either
No. 1 or No. 2.

R&R: In addition to adding affiliates, in what
ways can you grow the show?

DB: Through the Internet and some of the
new technology, like podcasts and such. We
are currently in the process of rebuilding the
website [wwiw.dougbanksshow.com].

I'm amazed at the number of e-mails I get
from the markets we are no longer in, like
New York, where listeners want some way to
hear us. We're trying to come up with ways
to serve them. Whatever process we need to
go through, we will do so.

R&R: Radio has changed so niuch since you first
did it at WDRQ/Detroit and, later, KDAY. What
do you miss about those days?

DB: I miss the old-time radio personality. |
came along at the tail end of the days when
radio was all about the personality. Then they
started to hire liner-card readers. You had to
get everything in in under 10 seconds, then
play 15 songs in a row. I miss the days when
jocks were the stars of the radio.

You are starting to hear some jocks today
who have a lot of potential. They are trying to
show their personalities. The thing is, now it’s
all about the listener lines and the phones.
Jocks today are experts at recording a phone
call, cutting it up and airing it, or even 10 like
it, ina row. Back in the early days you had one
call, and you played it live, as-is. We didn’t
have all the tools these kids have today.

R&R: What does the show have planned for the
fall?

DB: We're in the midst of our big back-to-
school promotions. In some markets the kids
are already back in school, while in others
they’re getting ready to go back. We're doing
book bags full of supplies, we're paying your
back-to-school bills, and listeners can win the
Doug Banks Super Pass, which includes tick-
ets to the BET Awards, the Soul Train Awards
and the Essence Music Festival and $5,000 cash.

We're gearing up to start our Doug Banks
Reading Initiative in January 2006. In every
market we're asking listeners to nominate a
Boys & Girls Club that could win a grand prize
of a whole new computer system and a library
set up in the name of the show and the mar-
ket affiliate.
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WK W ARTIST TITLE LABEL(S) RS ldvs AJ%T%‘;‘&E ht v
2 0 BOW WOW f/CIARA Like You (Columbia) 3469 +382 428007 6 6810
8 o MARIAH CAREY Shake It Off (Is/and/I0JMG) 2994 +590 395840 7 611
7 0 KANYE WEST Gold Digger (Roc-A-Fella/iDJMG) 2937 +505 348433 6 64/0
3 4 LYFE JENNINGS Must Be Nice [Columbia) 2905 -79 316823 28 54/0
1 5  DESTINY'S CHILD Cater 2 U (Columbia) 2893 -229 354061 26 42/0
6 e DAVID BANNER Play (SRC/Universall 2704 +244 269340 9 621
9 0 MARQUES HOUSTON Naked (7.U.6./Universal) 2539 +256 228439 13 60/0
4 8  BOW WOW f/OMARION Let Me Hold You (Columbia) 2286 -439 304084 17 67/0
5 9  MARIAH CAREY We Belong Together fisland//DJMG) 2142 286 265338 23 57/0
10 10  YOUNG JEEZY And Then What (Def Jam/IDJMG) 2005 112 163279 16 48J0
18 m BOBBY VALENTINO Tell Me (OTP/Def Jam/IDJMG) 1796 +196 176773 12 49/0
12 12 FANTASIA Free Yourself LJ/RMG) 1780 -201 272655 21 55/0
1 13 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 1778 -284 196886 15 58/0
15 14 TREY SONGZ Gotta Make It (Songbook/Atiantic) 1737 -39 178240 17 57/0
17 @ 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope/ 1719 +92 133974 8 58/0
19 @ YING YANG TWINS fIMIKE JONES Badd (7V7) 1706 +142 136212 9 55/0
14 17 TEAIRRA MARI Make Her Feel Good (Roc-A-fella/IDJMG) 1677 -256 172719 18 49/0
13 18 MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 1552 -396 174498 18 54/0

23 @ YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG) 1451 +328 134943 4 61/6
21 @ P$C fIT.I. & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic) 1420 +154 129668 6 521
16 21 MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.) 1349 -399 113650 17 64/0
22 @ CHARLIE WILSON Charlie Last Name: Wilson (Jive/Zomba Label Group) 1211 +126 117242 12 42/0
27 @ DEM FRANCHIZE BOYZ... | Think They Like Me (So So Def/Virgin) 177 +222 96393 7 55/6
25 @ PAUL WALL f/BIG POKEY Sittin' Sidewayz (SwishaHouse/Asylum) 1060 +16 80557 12 48/0
40 @ TWISTA f[TREY SONGZ Girl Tonite (At/antic) 1000 +331 106109 2 58/13
28 @ DAMIAN “JR. GONG" MARLEY Welcome To Jamrock (Tuff Gong/Universal) 990 +43 129447 6 48/0
29 @ WEBBIE fITRINA Bad Chick (Asylum/Tril}} 933 +79 65039 8 5111
36 @ T-PAIN I'm Sprung (Jive/Zomba Label Group) 910 +208 75113 3 5219
30 @ THREE 6 MAFIA Stay Fly (Columbia) 885 +83 61250 5 36N
33 @ TYRA Get No Ooh Wee (G6&L/Universal) 863 +84 53781 14 3in
24 31 GWEN STEFANI Hollaback Girl flnterscape/ 838 -268 106729 13 45/0
38 @ PRETTY RICKY Your Body (At/antic/ 834 +147 79444 4 48/6
31 @ RIHANNA Pon De Replay (Def Jam/I0JMG) 807 +15 85322 7 31/0
35 @ YOUNGBLOODZ Presidential (/ive/Zomba Label Group) 797 +32 58943 6 52/0
U @ CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group) 780 +9 68245 4 5411
42 @ DAL Laffy Taffy (Asylum/Atiantic) 688 +73 66076 2 0/0
26 37  JERMAINE DUPRI Gotta Getcha (So So Def/Virgin) 640 -362 55291 12 49/0
@ CIARA And | (LaFace/Zomba Label Group) 625 +237 48205 1 50/2
@ ALICIAKEYS Unbreakable (//#MG) 622 +329 108019 1 2/0
32 40  GAME Dreams (Aftermath/G-Unit/interscape) 619 -162 57002 14 47/0
39 41 T.1. ASAP (Grand Hustle/Atlantic) 578 -92 54960 20 8/0
@ FANTASIA Ain't Gonna Beg (J/AMG) 564 +151 50831 1 45/2
48 @ RAY J One Wish (Knockout/Sanctuary) 562 +109 37394 2 3514
45 @ TRINA fILIL" WAYNE Don't Trip (Slp-N-Slide/Atlantic/ 532 +5 40880 2 34/0
49 @ SHARISSA f/R. KELLY In Love With A Thug (Virgin/ 523 +70 27408 2 40/0
50 @ OMARION I'm Tryna (Tug/Sum/Epic) 505 +66 39613 2 2n
43 47  BLACKBUDDAFLY Rock-A-Bye (/sland//DJMG) 490 -74 39945 8 34/0
47 @ T.1. Motivation (Grand Hustle/Atlantic) 487 +2 48863 7 2/0
@ JIM JONES fITREY SONGZ Summer Wit Miami (Djplomat/Koch) 473 +73 29782 1 4501
@ KEYSHIA COLE | Should've Cheated (4&M/interscape) 444 +214 29095 1 3812

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/21-8/27. Buliets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

POWERED]:1]
MEDIABASE

o4 @ wEPEE T

‘MOST ADDED
oy CegEEE ¢ i
ARTIST TITLE LABEL(S) ADDS
AMERIE Talking About (Columbia) 36
CASSIDY fMASHONDA & RAEKWON So Long (/AMG) 28
BABYFACE Grown & Sexy (Arista/J/RMG/ 25
JAZZE PHA fICEE-LO Happy Hour (Capitol) 19
NOAH Dat Boy Chevy (Jive/Zomba Label Group) 17
TWISTA[TREY SONGZ Girl Tonite (Atlantic/ 13
T-PAIN I'm Sprung (J/ive/Zomba Label Group) 9
« “ & i i
- MOST. .
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
MARIAH CAREY Shake It Off (Island/iDJMG/ +590
KANYE WEST Gold Digger (Roc-A-Fella/IDJMG/ +505
BOW WOW f/CIARA Like You (Columbia) +382
TWISTA flTREY SONGZ Girl Tonite (Atiantic/ +33
ALICIA KEYS Unbreakabie (/MG +328
YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) +328
MARQUES HOUSTON Naked (7.U.5./Universal) +256
DAVID BANNER Play (SRC/Universal) +244
CIARA And | fLaFace/Zomba Label Group) +237
DEM FRANCHIZE BOYZ f/JERMAIKE DUPRI, DA BRAT
& BOW WOW | Think They Like Me (So So Def/Virgin) +222
F o 5 -
NEW & ACTIVE

JOHN LEGEND f/LAURYN HILL So High (Columbia)
Total Plays: 429, Total Stations: 29, Adds: 0

R. KELLY Slow Wind (Jive/Zomba Label Group)
Total Plays: 426, Total Stations: 44, Adds: 6

PURPLE RIBBON ALLSTARS f/BIG BOI & KILLA MIKE Kryptonite
{Purple Ribbon/Virgin)
Total Plays: 397, Total Stations: 32, Adds: 0

MACEQD Go Sit Down (Bjg Cat/
Total Plays: 330, Total Stations: 13, Adds: 0

TONY YAYO f|JOE Curious (G-Unit/laterscope)
Total Plays: 310, Total Stations: 32, Adds: 1

TEAIRRA MARI No Daddy (Roc-A-Fella/IDJMG) |
Total Plays: 301, Total Stations: 38, Adds: 1

KEM | Can't Stop Loving You (Matown/Universal}
Total Plays: 288, Total Stations: 20, Adds: 0

CHAMILLIONAIRE Turn It Up (Latium/Universall
Total Plays: 275, Total Stations: 31, Adds: 3

DR. CHARLES G. HAYES & WARRIDRS Work It Out (ICEE)
Total Plays: 273, Total Stations: 14, Adds: 0

URBAN MYSTIC It's You (Sabe/
Total Plays: 261, Total Stations: 28, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radigandrecords.com.

"Powergold offers us limitless options with scheduling criteria and has integrated with all our

: 4 . = other systems seamlessly. The reliability, customer service, and support that the folks at
Powergold have provided us have been exactly what any customer could ask for."
e N J ! —
i : e Dan Turner, Vice President ELLITE

Programming Services i

The Leaders in Advanced Music Scheduling Software for Windows S8MENT/2000/XP

Call us and we'll make it EASY for you to switch.

Sales: 1-800-870-0033 @ Support: 501-821-1123
Download a free trial version at www.powergold.com
info@powergold.com
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URBAN

~

" N\
= . America’s Best Testing Urban Songs 12 + a
/ﬁﬂm"mM”sm com For The Week Ending 9/2/05
¥ AEbADASE B
i Pers. Pers. Pers. " 10
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 i
MARIAH CAREY Shake It Off (lsiand/IDJMG) 423 421 9% 13% 427 439 396 ARTIST: Trov Joh
MARIAH CAREY We Belong Together (sand/iDJMG) 420 419 99% 43% 425 437 3.9 - 110y Johnson
BOW WOW flOMARION Let Me Hold You (Calumbia) 411 401  97% 21% 402 413 378 LABEL: SA Entertainment
BOW WOW fICIARA Like You (Columbia) 411 401 85% 12% 410 431 362 CURRENT PROJECT: 7roy Johnson
50 CENT fMOBB DEEP Outta Control iafsti femwifiifereagee! 4056 369 87% 15% 384 405 3N IN STORES: Now
Pimpin’ Alt Over The Worl ! ! b 0% i ! ! a1 "
LUDACRIS Pimpin’ Al Over d/Df:’fJam Saur/://DJMQ 403 399 97% 30% 399 404 389 CURRENT SINGLE: “Man/MWoman
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 401 406 99% 31% 400 410 3.76 )
KANYE WEST Gold Digger (Roc-A-Fella//0JMG) 401 397 7% 14% 399 395 406 TOP SPINS AT: KRMP-AM/Okiahoma City; KOKY/
BOBBY VALENTINO Tell Me (OTP/Def Jam/iDJM5) 393 396 75% 15% 387 396 366 Little Rock; WLXC and WWDM in Columbia, SC;
TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/iDJME) 3.91 393  84% 24% 390 4.03 360 WKXI/Jackson, MS
LYFE JENNINGS Must Be Nice (Columbia) 387 380 63% 15% 392 403 361
DAVIO BANNER Play (SRC/Universall 386 382 75% 15% 377 380 349 By DARNELLA DUNHAM
0 ? Asst. Rhythmic/Urban Editor
YING YANG TWINS f/MIKE JONES Badd /7V7} 382 372 M™% 1% 314 372 380
PRETTY RICKY Grind With Me (At/antic) 381 372 9%% 40% 363 379 3.25
TREY SONGZ Gotta Make It (Saviglionkittantic! 377 381 6% 19% 369 384 336 Personal stats: When Troy Johnson at-
DESTINY'S CHILD Cater 2 U (Columbial 375 385 5% 38% 380 384 369 te“lde% N Cbel‘?b“;y, baSkeﬂ(’f“ sl
GAME Dreams (4ftermath/G-Unit/interscope) 372 364 8%% 38% 372 373 370 eargabl S'f e‘?rg ‘Sifjover? d"‘i‘"‘ f‘t‘;lg‘:f was
e H”ISF”I"/,A”"”””’ ; 86 369 T % 386 380 am | FLITEY o educer Leon Silvers o his self itled SA Entertainment debut
, " w . i n - en ,
PACATLALLSC tm A King Atbrti) 3,65 - 9% 16% 365 375 358 (Sthamar "Hp1§ Whispers, Gladys Knight) ?vhjch isehis fifth project over;?lnj\ll the pro-
JERMAINE DUPRI Gotta Getcha (S0 So DeffVirgi) 363 368 79% 20% 368 385 3.31 B T pers, f5adys Anig : Pto) : P
MARQUES HOUSTON Naked (7.0.6, Universal 363 3158 7% 21% 369 391 15 eard Johnson singing in the bathroomand duction was handled by producer and re-
YOUNG JEEZY And Then Wht ('D.fJ mIOMG) 3‘59 3.48 % 19% 3'54 3-58 3.48 recognized the greatness in his voice. The cording artist Bobby Avila (Usher, Janet Jack-
AL AR L - - - - : singer scored his first deal, with Motown, a son, Mya, Avila Brothers). Troy Johnson is a
WEBBIE f/BUN B Give Me That (dsylum/Tré) 354 354 88:/:: 36% 343 350 345 few years later. secular album, but it has positive lyrics.
FANTASIA Free Yoursglf‘("l/ﬁMG} _ 353 348 77% 30% 364 368 353 After releasing two albums Johnson felt  Johnson focused on love, joy and peace as
P.WALL /BIG POKEY Sittiy Sidewayz (Swishatfouse/dsybam) 345 327 52% 18% 344 350 3.35 led by his religious convictions to focus on  fundamental concepts when writing for the
GWEN STEFANI Holtaback Girl /nterscape/ 342 342 99% 60% 355 355 353 working at missions and ministering. His project.
BOYZ IN DA HOOD Dem Boyz /Bad Boy/Atlantic) 342 341 7% 30% 338 338 338 love for music never subsided, and he even- His last single, “It's You,” did well on the
MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros) 3.31 325 90% M% 331 314 366 tually recorded two gospel albums. Urban AC charts and led to the creation of Fidel-
0.JR GONG” MARLEY Welcome To Jamrock (7iff GongUniversaf 3.34 -~ 55% 21% 353 353 354 Influences: Motown arfists Stevie Won- ity Initiative — Restore Marriage, a national
Total sample size is 314 respondents. Total average favorabillty estimates are based on a scale of 1-5. (1=dislike very much, 5 = ke very der and Marvin Gaye both influenced movement to encourage fidelity in marriage
much). Total familiarify represents the percentage of respondents who recognized the song. Total bin represents the number of respendents Johnson, and that made his deal at that label through education, encouragement and em-
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on T 1 . . . ’ s initiated b ¢
persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. very significant to him. The primary inspira- powerment. FIRM was initiated by some o
RateTheMusic.com results are not meant to replace caflout research. The results are infended to show opinions of participants on the the tion for his latest album is his wife of 15 years, Johnson’s fans and has already garnered
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by e 4 g g
\ca//ing 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) Bt LRI SHES el including about 10 NFL
The album: Johnson wrote all the songs and NBA players.
-~
WIKS/Gresaville, NC* KJMZAawion. OK 'WDAIMyrtie Beach, $C WOOKRalaigh. NC* KATZ/S1. Louls, MO°
REPOR TERS POMD:B.K Kirkland m:l-rvym OM: Dave Slomon OM/PD: Oy Youry OM: Chusck Aling
i s 2 YGUNS JEEZY UAKON Noddog :'.%:‘m:: 2 CHRIS nnov%usmw Ry S
. . . . ., DAL N WWLD/Taliahasses. FL
Stations and their adds listed alphabetically by markef |7 =somn — e SNy e
ki DAMIAN *JR GONG* MARLEY APOMO: Mike Swont :
Y e n JAZZE PHAUGEE-LO } e D e SR A CEE O
Yoo, st P Dt P G tomon ! Sk LovonvsTese &smv YMASHONOA & RAEKWON e D,&'fsf,‘:‘"c”'ﬁ BOYZ (UERMAINE DUPRI 12 YOUNG JEEZY YAKON it
7 GINUWINE APO/MO. Adrian Scotl APD. BH| Black ERIE
R KELLY 4 TWISTA {/TREY SONGZ MD: Stank Mincle . 12 YOUNG JEEZY R PB'M 'Jomems™ M
1 JAZZE PHA YCEE-LO S AMERIE blldids BT m%’_“w‘ s vouuG JEEZY GAKON
é‘,"","}ﬁ‘:‘fa- L] A MASHONDA 8 RaBXWON ! GRS asHONDA & RAEKWON P Anfory "Bl A" Simons m‘:q "M“l:vza‘: TSNz R
1 e, 7 NOAH WUBTMashviie, TN OMARION
DA e 0 Wit Fiiriel iy AV isono s awon FOMD et Ao WORIRochestar, NY* WIUC/Toledo, OH®
FADY WALt i POKEY FOMD. Tarrence Bl m:'gm% JAZZE PHAUGEELD o= JAZZE PHAIICEELO OM/PD: Andre Marisl PO: Carte Hack
sy o 4" DEM FRANCHIZE BOYZ YJERMAINE DUPRI WHLNIG AR, &3 NOAH O ONeE i Jorden & MR bramez0
CHARLIE WILSON BABYFACE BABYFACE wr-alsuu e
MIKE JOKES I AMERIE S o, AL . 18 MARIAH CAREY Now
-f i fox), MS* o L)f Anpeles, CA® e, LA® CASSIDY /MASHONDA & RAEKWON
DA ARAIEY Wil WMSU/Columbus, MS B R KELLY A b :\:::AI/TREYSONGZ UMM Tuisa, OK*
E Llfgshegﬁlon A mf.ﬂ"v’.,... T 18 JAZZE PHAICEE-LO 4 AMERIE CASSIDY MASHONDA & RAEKWON GMAD. Torry Monsiay
Shihice whson CASSIDY VMASHONDA & RAEKWON o Adds CASSIDY (MASHONDA & RAEKWON FWSTA uTReY sonez O B KEVSHIA COLE
S0%8 N DAHO0D AIERIE STACKS P, 0I0DY WILSaginaw, W* 5 XUk
R mun"ffm " Robinson MoK giumbus, 04" m“s::"'"ﬁ o LR [ — Ko oo b CICk B S ONDAEAAERWEN
Sty o EANCHZE BONT UERMANE DLPS: Vi ey A e e = T o
Zﬁ‘cm»'ﬁ)‘»! 6 TWISTA YTREY 1 ?&In’gl:mcmze BOYZ YEAMAINE JUPAL NOAH DEM FRANCHIZE BOYZ #JERMAINE DUPR! O Carta Batar Sirlus Hol Jama/Satediits MISSY ELLIOTT
CASSIOY IMASHONDA & RAEXWON TATIC MAJOR PD. Angeia Watson OM: Geronima .
1 THREEGMAFIA WELK/Byttalo, NY* PRETTY RICK' No AJGe PO Tonya By #vwmmn,nc
15 QTP IBUSTARHYMES POMO; Chrts Roynolds WRIHJatkson, I, s Gvkon ot Hockay
15 TWEET(MISSY ELLIO BABYFACE XXDADallas, TX* PD: Kwasi Kwa WEXMMacan, GA 16 DAVID BANNER
MARIQ CASSIOY /MASHONDA & RAEKWON PO/MD; Skip Chezihom 18 YOUNG A W"D-'ﬁ?m'" . 2 WEBBIE (TRINA
u SEANIE SIGEL USNOOP DOGG No Adds 4 SHEEK LOUCH /STYLES P 35 KANYE WEST WWPRNow Yark, NY' [Fr— 1-PAIN
10 BABY (AKA THE BIRDMAN) #LIL WAYNE WWWZCharieston, SC- 1 mﬂomns 27 BOW WOW (CIARA %mw s s o
WAIZAibany, HY* gl CASSIDY [MASHONOA & RAEKWON 0. Mara Melende 2 e 75 Ty Coi
%:nuzmcaﬁm i wmmlcnug:‘ me o ner bl IS tia Adds 21 £ SwaoTi B
0. Tooy orre CASSIOY 1MASHONDA & RAEKMON ] G UL AL 2 Boixnog T o TRBRSIONDA & RAERWON
T L WOWNortotk, VA® RS ORDATE i
WUBT/acksonville, FL® e Pyt 15 BIG KEVZ DA RAEKWON AMERIE
KBCE/Abexandria, LA WPEG/Charlotts' OM. Galt Austin INMacon, GA CACdE 15 DIATY STAGKS vP DIDOY
PD: James Alexander PO, Torri Avery 4 %m&"ﬂ 15 Y0 GOTTI WHNXWilmingion, NC
e ?X’n‘?‘u’ﬂ""‘ S'DA:A"E'RIE memw L j‘;‘f{é'fw CEELO 12 ALICIA KEYS b Tmoooe POUKO PO.LouBeunel
NOAH APOMD. Krta Kellny BOVZ IN DA HOOD WWHV/Morfolk, VA® 13 40 VSTRESSMATIC MO ik Sanchez
KEDG/Alaxandria, LA BABYFAGE 3 T-PAIN R KELLY . P, Parish Beown 13 YOUNG JEEZY HAKDN No Adds
OMPD: Jay Stovens 1 JAZZE PHMICEE L0 W%"-WNS-W o P oo 13 STACKS VP Df
[ P Toria T RiEni O e ar T L0 ' A e Note: For complete adds
ottt 16 A A L0 P R 5T Foe MASHONCA.& RALKOWON e I see R&R Music Trackinn'.
. o WoBT/Dothan, AL BABYFACE STACKS /P DIODY WO D) Xctusive
mwm; 9 TWISTA UTREY SONGZ oy Bracuy N LIE L0 WEDR/MIami, FL* LI
APG: Diririua Stovers 2 wsw/msvsonez (o m mwmw KVSP/Okdahoma Cly, OK*
e T hapoots. TH* P KNZAilleon, TX 1 AMERIE GHPD: Tamy Monday
S s M. Tim Thomas WISSY ELLIOTT : X ‘PoOwWEREDTTH
| AMERI WAIN/Dothan. AL POMD: The CASSIDY YMASHONDA & RAEKWON 25 MARIAH CAREY OM. PriGaroit 2
YoveEAata, G U OM/PD: JA Witon 4 cwums 12 TONY YAYO 10€ PO Sam Notaon MFI"ABASE
PO Rogele fouse s o Adds 1 Youma 5 § ey eLLior ol il
APOMD: Tosha Love CASSIDY YMASHONDA & RAEKWON 1 Jolndiioooz e et BABYFACE .
o Adds 3 YOUNG JEEZY UAKON P Dion Sormmers NOAH Monitored Reporters
T, 1 WEPXFayutivvile, NG :5 SEARPALL e i Ktroegh Rz OSHONORS BN WOBT/Savannah, GA
o FOMG: iflodaon ooy 101 Total Reporters
e A TERETD 3 DEi Mnll-zz BOYZ IJERMAINE DUPR! A0 T KRGt A" KBLR/Omaha, NE* N -
* SRRty ey M,E,VVES% O LENE 3 BIEPAUEELD mems . %m‘%ﬁ',? § CHALS BROWN (UUELZ SANTANA 69 Total Monitored
WeRW/Auguata, GA‘ (P RS o ggsvfov MASHONDA & RAEXWON m4i A0 i %WW%EN : %Ig#(mnsomz i
4 el CASSIDY YMASHONDA & RAEKWON e 32 Total Indicator
HI wPwKiChlcago, IL* oo ey ICHMHAake Ciadies, LA - ¥ DavHACE L . e
T Ay 5. Symar Hedowet e Soo syl POMD, o 2 Did Not Report, Playtist
CASSIDY YMASHONDA & RAEKWON 2 YOUNG JEEZY UAKON e APD; Gira . . 9 Frozen (8):
WERGSatimors, MO* . 2 BABYFACE 7 orenz g e mhﬁ-:'lw T e ? o euom KRVV/Monroe, LA
PO:Vicer St %"%"u"‘«"’&"ﬂ 3 pen e inda o o i CASSIOVIMASHONDA & RAEKWON KZWA/Lake Charies, LA
e - Lo - et LS 1 DAMIAN "JR. GONG® MARLEY AMERIE Music Choice R&B-Hip
WMt Boncn, L ENLCemtons O O fotiete Lo W Momnormery. AL B :‘.’.ﬁff’éﬁl'f?:. Rap/Satellite
PO ST " MO Xode'
VT e i " Eethwiceso S R ot BERE oo, L WBWT/Tallahassee, FL
EOYZ M Datioon ? Bga%z:wvzwmmns DUeRI. CASSIOY IMASHONDA & RAEKWOK yogarm & TWISTAUTREY 5062 I R e — WESE/Tupelo, MS
L BOINE oot [ 18 DEM FRANCHIZE BOYZ ERMAINE DUPRI AL ﬁg:ﬁ;? & RAEKWON m{m::{a;,sﬂs
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URBAN AC TOP 30

September 2, 2005

POWERED[}7

LAST THIS TOTAL e TOTAL  WEEKS ON TOTAL STATIONS
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;JCE CHART DDS ME[’] AB A SE
2 0 CHARLIE WILSON Charlie Last Name: Wilson (Jive/Zomba Label Group) 1736 +114 178575 14 610 1
1 e MARIAH CAREY We Belong Together (Is/and//DJMG) 1704 +11 193016 16 34/0 MOSTA DDED
3 ©  KEM Ican't Stop Loving You (Motown/Universal) 1505 +59 168939 33 5810 | srmstminie wesels) oS
4 0 FANTASIA Free Yourself (LJ/AMG) 1247 +7 147387 22 52/0 WILL DOWNING Crazy Love (GRPVMG) 12
6 e VIVIAN GREEN Gotta Go, Gotta Leave /[Columbia) 1" +91 120871 14 49/0 DWELE | Think | Love U Virgin/ 7
b 6  INDIA.ARIE Purity Me (Rowdy/Motown) 1085 -4 87629 19 57/0 FANTASIA Ain't Gonna Beg (/AMG) 4
7 @ TONIBRAXTON Please (BlackGround/Universal 973  +118 87197 12 470 | ERICBENET | Wanna Be Loved fReprise/ ‘ 3
8 @ JILLSCOTT Cross My Mind (Hidden Beach/Epic) 849 +8 97057 16 390 IgFLF“H"‘E“YAO‘;';‘(‘)“::ES“{’”‘e‘I’{‘e ;"a‘:“"g Uze;;‘“j’/”’”"””” :
- es, I'm Ready (Jay0z/Koc
10 o ERIC B.ENET | Wanna Be Loved /ﬁegr/se/ . 817 +93 71498 4 5713 MINT CONDITION Whoaa image; 3
12 @ KEM Find Your Way (Back Into My Lite) (Motown/Universal) 806 +94 82638 1 50/0 LYFE JENNINGS Must Be Nice (Calumbia) 3
1 m STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) 184 +63 74600 12 470
9 12 BABYFACE Sorry For The Stupid Things (Arista/J/AMG) 127 -1 55334 13 551 M OS T
15 () DR.CHARLES G. HAYES & WARRIORS Work It Out //CEE/ 633 +47 71176 9 3112 INCREASED PLAYS
13 14 PATTI LABELLE fIMARY J. BLIGE Ain’t No Way [Def Soul/IDJMG) 604 -3 67965 10 aa TOTAL
14 15  LALAHHATHAWAY Forever, For Always, For Love (GRE/VMG) 507 88 67867 50 380 | st mnie v INCRERSE
17 )  EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG) 494 +68 39798 7 432 JEFFREY OSBORNE Ves, I'm Ready (/ay0z/Koch/ +122
16 17 FAITHEVANS f/SNOOP DOGG Mesmerized (Capitol) 486 57 58117 8 422 | TONIBRAXTON Piease (BlackGround/Universal +118
18 @  LYFEJENNINGS Must Be Nice (Columbia) 406 +77 30529 8  14]3 mm‘: (‘:"253";:::”": éffs‘/);/;’;”/%i‘;’””g“’”‘” Group) *‘;‘7‘
, . a +
19 @ DESTINY'S CHILD Cater 2 U {Columlna) ‘ 384 +68 48946 4 6/2 KEM Find Your Way (Back Into My Lite) (Motown/Universal +9
21 @ SHANICE WILSON EVETY Woman Dreams /P/aytlme/ 328 +19 23801 4 30/0 ERIC BENET | Wanna Be Loved /ﬁE‘ﬂ/l:S‘E/ +93
20 @ YOLANDA ADAMS Someone Watching Over You (At/antic) 324 +9 29558 5 3613 VIVIAN GREEN Gotta Go, Gotta Leave (Columbia) +91
22 @ JOHN LEGEND f/LAURYN HILL So High (Columbia) 315 +20 24889 8 24/0
23 €D  ANTHONY HAMILTON Ball And Chain /Rhino) 308 +28 15568 4 23[0 NEW & ACTIVE
27 @  DWELE I ThinklLove U Vigin 303 +67 20858 2 33T ) p) aH HATHAWAY Better And Better (MesaBlueMoon/AGU Music)
24 @ BOBBY VALENTINO Slow Down (OTP/Def Jam/IDJMG) 297 +22 40044 12 4/0 Total Plays: 186, Total Stations: 16, Adds: 0
25 @ MINT CONDITION Whoaa (image/ n +6 14753 3 2813 KINDRED THE FAMILY SOUL Where Would | Be... (Hidden Beach)
26 @)  CRUNA Take Me Higher (Reprise/Warner Bros.) 253 +15 13378 5 210 Total Plays: 172, Total Stations: 21, Adds: 2
@  JEFFREY OSBORNE Yes, I'm Ready (Jay0z/Koch) 248 +122 13231 1 353 $§t':ITFf‘I§y': ;‘g‘a‘ ?;’t";as?:ﬁofﬁ*ﬁ’f’,r e 4
29 @ MELI'SA MORGAN & FREDDIE JACKSUI\F Back Together Again (Orpheus) 237 +6 20243 4 2501 RAHEEM DEVAUGHN Guess Who Loves... ive/Zomba Label Group)
30 30  MARY MARY Heaven (Sony Urban/Columbia) 225 -6 NN 6 14/0 Total Plays: 145, Total Stations: 21, Adds; 0
63 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week o Songs ranket by total plays -
of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each R . . .
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

WWIN/Baltimere, MD*
KQXL/Baton Rouge, LA*

WDZZ/Flint, MI*
WCMG/Flarence, SC

WZAK/Cleveland, OH*
WLXC/Columbia, SC*

WMJIMAouisville, KY*
WRBV/Macon, GA

WKUSNaorlalk, VA*
WVKiNartolk, VA*

Sirius Slow Jamz/Satellite
The Touch/Sateltite

WHUR/Washington, DC*
WMMJ/MWashington, 0C*
WKXS/Wllmmgtun NC

4 KMJQHoustan, TX* WDLT/Mobile, AL* WDAS/Philadelphia, PA® KVMAShreveport, LA® POWERED
REPOR TERS WTLC/ndianapalis, IN* WWMG/Montgamery, AL WRNB/Philadelphia, PA* KMJM/St. Louis, MO* MED[ABASE
, , , N WKX\/Jacksan, MS* WOQKMNashville, TN* WFXC/Raleigh, NC* WFUN/St. Louis, MO*

Stations and their adds listed alphabetically by market SO ST WYBCNew Haven, CT* WIS Richmond, VA® WPHR/Syracuse, NY* *Monitored Reporters
WQVE/Albany, GA WBAV/Charlatte* KSOC/Dallas, TX* KMJK/Kansas City, MO* KMEZNew Orleans, LA* WVBE/Roanake, VA* WHBX/Tallahassee, FL 82 Total Reporters
KSYU/Albuguergue, NM* WONC/Charlatie® WROU/Daytan, OH* KNEK/Lafayette, LA* WYLD/New Orleans, LA* WSBY/Salisbury, MD WIMX/Taledo, OH* 63 Total Monitored
WAKB/Augusta, GA* WSRB/Chicago, IL* WMXD/Detroit, MI* KOKY/Little Rack, AR* WBLS/New York, NY* KBLX/San Francisca, CA* WTUG/Tuscaloosa, AL T
WKSP/Augusta, GA* WVAZ/Chicago, IL* WUKS/Fayetteville, NC* KJLH/Los Angeles, CA* WRKS/New Yark, NY* Sirius Heart & Soul/Satellite WJBW/W. Palm Beach, FL*

Did Not Report,
Playlist Frozen (5):
KJMG/Monroe, LA
KSSM/Killeen, TX

WFLM/Ft. Pierce, FL*
WUMG/Greensbaro, NC*
WJMZ/Greenville, SC*

WBHK/Birmingham, AL*
WMGL/Charleston, SC*
WXST/Charleston, SC*

WWDM/Calumbia, SC*
WAGH/Columbus, GA
WXMG/Calumbus, OH*

XM The Flow/Satellite
WLVH/Savannah, GA
KDKS/Shreveport, LA*

KJMS/Memphis, TN*
WHOTMiami, FL*
WJIMRMilwaukee, WI*

KRMP/Dklahoma City, OK*
WCFB/Orlanda, FL*
WRRX/Pensacala, FL*

Music Choice Smooth R&B/
Satellite

WJKX/Laurel, MS
WMXU/Columbus, MS j

Adds for reporters are lrsled
in R&R Music Tracking.

A Young Urben
Morning Show Leader
for Qver 2 Yecrs!

—/

DOUL
/IANHE‘

G SHOW.

Aftiliate Information:
972-776-4651

MORNIN

QDC RADIO NETWORKS
america hstens to ahe
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GOSPEL TOP 30

September 2, 2005
+/= e
BB st e ey TR A MOST ADDED
2 0 DR. CHARLES G. HAYES & WARRIORS Work It Out //CEE) 1228 +13 371792 15 38i0 ';;;';;‘T"&LE LA[?EL(SJT RS ADD:
5 e've Come To Magnify The Lord (Artemis,
1 2 MARY MARY Heaven (Sony Urban/Columbia) 1211 -38 38283 20 36/0 SHIRLEY CAESAR | Know The Truth {Lies) (Stu-Bel/Artemis Gospel) 4
3 o YOLANDA ADAMS Be Blessed (At/antic) 1206 +4 39684 22 35/0 KIRK FRANKLIN Looking For You (Gospo Centric) 3
4 4 KURT CARR God Blocked It (Gospo Centric) 1127 -9 30127 23 3710 ggg:'; Tlcgl.l(llj:YK:allﬁlg':}KYFYM"/l((m;’ Uot}ChiId (Vefii}’i i
Al es (Kingdom Entertainment)
5 0 CECE WINANS Pray (Sony Gospel) 1048 +54 35487 9 380 DOTTIE PEOPLES He Said It (Malaco) 7
6 6  MISSISSIPPIMASS CHOIR I'm Not Tired Yet (Malaco/ 811 -13 25132 22 30/0 | CANTONJONES Love Song (Arrow/ 2
7 7 ANOINTED Gonna Lift Your Name (Sony Urban/Columbia) 758 21 22985 24 30/0 M o S T
8 8  ALVIN DARLING Ali Night Emtro) 144 -15 24857 18 3210
9 @  LASHUN PACE Hey (EM/ Gospel 725 +3 26181 18 2900 INCREASED PLAYS
10 10 JAMES FORTUNE You Survived (Worldwide Music) 70 12 22099 30 28(0 TomL
11 11 V.LP.MASS CHOIR f/JOHN P. KEE Bread Of Heaven (Verity/ 706 -7 22833 12 29/0 ASHIH;TI.E“YTLCEALEASB:;{SI)K e 'N;“EQSZE
‘ now The Truth...) (Shu-Bel/Artemis Gospel) +
12 @ MIGHTY CLOUDS OF JOY Been So Good To Me /EM/ Gospel) 669 +1 18768 16 26/0 KIRK FRANKLIN Looking For You (Gospo Centric/ +89
13 13 TONEX Work On Me (Verity) 634 -9 19318 12 240 | KEITH WONDERBOY JOHNSON | Need... (Worldwide Music/ ~ +68
15 @ KEITH WONDERBOY JOHNSON | Need A Blessing (Worldwide Music) 627 +68 20282 1" 281 ggtl:'ﬁ'lvglll’“EAﬂn:’?.Epsmm /-gﬂ{lglﬁl;;fﬁ'l// ) +i‘;
. . e Said It (Malaco, +
14 @ TYE TRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urban/Columbia) 616 +12 20230 21 24/0 DONNIE MCCLURKIN & KIRK FRANKLIN Ooh Chid Verity)  +38
16 @ DEITRICK HADDON God Didn't Give Up (Verity) 573 +14 22414 14 24/0 | DARWIN HOBBS Glorify Him (EM! Gospel) . +37
18 @  MARVIN SAPP Do You Know Him (Verity) 499 +16 13045 5 20/1 | CECEWINANS All That | Need (PureSprings/INO/Epic) +36
17 18 SHEKINAH GLORY MINISTRY Yes (Kingdom Entertainment) 482 -30 11507 17 21)2
19 19 MICAH STAMPLEY War Cry (Dexterity/EM/ Gospel) 468 -1 15488 18 200 N E W & ACTI VE
22 @) DONNIE MCCLURKIN & KIRK FRANKLIN Och Child /Verity/ 428 +38 17655 7 21j2 | KIRK FRANKLIN Looking For You (Gaspo Centric/
@  EVELYN TURRENTINE-AGEE Go Through (Light a3 42 14698 10 gop | J°talPlays: 294 Total Stations: 11, Adds: 3
2 rougn £ MARY MARY Yesterday (Sony Urban/Columbia)
24 @  DOTTIE PEOPLES He Said It (Malaco) an +43 16859 4 20/2 | Total Plays: 253, Total Stations: 10, Adds: 1
23 @ ANDERSON SANCTUARY CHOIR Lord | Thank You (Malaco) 401 +27 15939 18 20/1 | DARREL PETTIES & STRENGTH IN PRAISE Yes Lord (EM Gospel)
21 24 PINNACLE PROJECT H/KIM RUTHERFORD Last Say So /Pinnacle) 385 6 11446 15 16/1 ;';S'Ni'é'fnmﬁ‘:' Sl‘\a“h'l"“s‘h,‘ 0, A;’;’SZ 0 _
. m A Worshipper (Tyscot/Taseis,
26 @ DORINDA CLARK-COLE Great Is The Lord (Gospo Centric/Zomba L abel Group) 379 +13 9918 3 16/0 Total Plays: 247, Total Stations: 10, Adds: 0
27 @ BRUCE PARHAM Hide Me (S Ford Music Group) 337 +18 81 9 1211 | WILLIAM MURPHY, Il Let It Rise (B.EL.L)
25 27  JOANN ROSARIO | Hear You Say (Verity/) 301 -66 7689 6 140 | Total Plays: 226, Total Stations:'IU, Adds: 0 -
28 28 SOUNDS OF BLACKNESS f/ANN NESBY Unity (SLA/ 285 21 13463 7 15/0 | LOUISIANA STATE MASS... His Name Is Jesus (TehillahlLight
. Total Plays: 207, Total Stations: 11, Adds: 0
29 29 RUDOLPH MCKISSICK, JR. & WORD AND WORSHIP... Right Place /Emtro/ N 1 8143 2 13/0 J. MAJORS fIK. PRICE God's Gift (Music One/Epic/Sony Urban)
30 30  FRED HAMMOND | Will Find A Way (Verity) 258 12 7511 13 13/0 | Total Plays: 170, Total Stations: 11, Adds: 0
DOROTHY NORWOOD Holy Spirit (Malaco)
42 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 8/21 - Saturday 8/27. Total Plays: 165, Total Stations: 6, Adds: 0
© 2005 Radio & Records I Songs ranked hy_total Plav_s
e T T T _ TN
KH llas, TX WHLH/Jackson, MS WN_|B iami, FL PZZ/Hichmond VA WYCB/Washmgton 0c
REPORTERS O e RS i Kl
MD: Torrez }?arns 30 SHIRLEY gAESAg C&&AH GLORV MINISTRY
. 5 . . WCHBDetroit, M 9 KIRK FRANKLIN SICE WS AL iimington, DE
Stations and their adds listed alphabetically by markef | Po:spsd WA aukson, M ook A ABCs Refoice/Satelite wme
WPZE/Atianta, GA WENNBimingham, AL WJIMO/Cleveland, OH WELTFlnt, M POMD: Percy Davis m:‘ngne"ﬁfu'?rag i 52“‘&“",{“"“’“ e
g[l)d& “ﬁhnnisn" [‘7"' oo g?’n ) Ugdmﬁrir(lp.)ohhn}so OM/PU; Sammie L. Jordan, Jr. KPRT/Kansas City, MO DAYNACADDELL 14 LEF WHLLIAMS & GOSPEL 0 €S
28 ISRAEL AND NEW BREED 7 JOE PACE & cmomoo MASS CHOIR 'adence&"g,;:%"ss“ Carsnn WDAS/Philadeiphia, PA WSO0K/Savannah, GA
A f P
9 CHARLES AND TAYLOR e 3 MARVINSAPP APDMFmIdle e OM: Thea Mitchem 90 L;’,,y cDuftie .
[P o o e P eoseeL acs MD: Debbie Johison x%}%ﬁ;"ggﬁ“me Did Not Report,
WTHB/Augusta GA REVSTIMUTHVlecHT 4 DARWIN HOBBS No Adds WTSK/Tuscaloosa AL Playlist Frozen (9):
gm)gmermn?n WPZS/Charlotte 4 FORTITUEE KVLOILigte Rock, AR OM: Gre Dngmascelln Sheridan Gospel Network/
it £ vin Stawe WEUPHuntsville, AL oM B WP/Pﬁ,P h"adeﬁ’h'a i) eI ) Setsnie
MD Iava ivens WFMV/CMumbla SC OM: Hundiey Batts PD, Bil SI James Adds WAGG/Birmingham, AL
'!JOC{[) /Bma-"ﬂ?"" MD KSOMH Nﬁ:mcaGWashlmmn PO: swcv& g{w P SHIII‘I‘L?\(( ESAR 6 DONNIE MCCLURKIN & KIRK FRANKLIN '!JP/'(‘;(;/Wasrgmglon DC WGOK/Mobile, AL
: Lee Michaels W DONNIE MCCLURKIN
APDMD: Danielle Bro 15 JOYCE PRESSLEY & ROBERT PRESSLEY WHAUMem his, TN WNNURaIel h, NC 27 KIRK FRANKLIN WJNI/Charleston, SC
e [ I —— BN e L s WavzBlox M
WWINBaltimore, MD Jann/Chicago, IL OM: Bra "p fons N0 el 31 Yo WXOK/Baton Rouge, LA
m:':'?lﬁﬂah'sn ’ PO Wil Rabinson DN oy s O %Pnaé'uwva'r’u Rartwell %5,9."”“'“,?,",;,‘ L i7 K%"P*LWONDERBO”()”"SO" wxrctc:afnr;stg:?gb
K DONAE MGCLURKIN & KK FANKLIV MO: i ol PO; Dawn Mosty 12 PINNAGLE PROJEGT UKIM RUTHERFORD }g T ST WYLD/New Orleans, LA

R&R Packages The Reach & Frequency Yo u NEED
m

.- R&R Today:

The leading management daily fax

radioandrecords.com:

Radio’s Premiere Website

R&R:
The Industry’s Newspaper with the

CLASSIFIED ADVERTISING largest help wanted section
Contact KAREN MUMAW at kmumawe@radioandrecords.com or 310.788.1621 for information.
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Borchetta’s Big Machine
New label to be forward-looking

One of the most accomplished promotion executives in the history of
country music, Scott Borchetta has long aspired to run his own record
company. His new high-profile partnership with Toky Keith’s Show Dog
Records finally gives him a chance to put his vision to work. Here’s his

e

Continued from Page 1

Toby’s Dog Gets Its Day

TK: It's mostly for freedom, to be able to have
control and not to have to make those extra phone
calls every time you do something. If we decide to
switch singles or put an act out, we can roll with it
in 30 seconds. We don't have to call Los Angeles
or New York.

The way the format works, I get three singles
a year. But I've got so much more music in me
than that. This gives me the opportunity to find

I agreed to a 50/50 joint venture on the final
album I owed UMG/Nashville, which will be the
first Show Dog release. The single will be out in
January, and the album will be out next spring.

We're not an imprint, we're a standalone la-
bel. After that first joint venture I've got a five-
year P&D [pressing and distribution] deal with
Universal Distribution that gives me control of
my catalog. That way, nobody can grab my cat-

i S A L

other great songs, put my money where my
mouth is, and put them out.

I've accumulated some great songs over the
years on my own, and some of the greatest song-
writers in the world are my dear friends. We can
concentrate on taking some special songs and
making a run at the format. We have lots of re-
sources, with my bars and as big as my tour is,
and we've got lots of great new, creative ideas.
The system needs tweaking, so we’ll be doing a
lot of things differently.

R&R: Like what?

TK: I've watched labels sign eight or 10 new
acts, hire producers, complete albums and end up
having hundreds of thousands of dollars —some-
times a million — tied up in each one before they
even know if they will hit. Then they dump them
on the promotion team and say, “Go get it played.”

Out of those eight or 10 acts, one jumps up
and has a top five record. They’ll concentrate all
their energy and budget on that one act, trying
to make up for all the money they lost on the
other acts. That’s one way the system is broken.

They also don't want to lose their budgets.
They get a budget approved by Los Angeles or
New York, and they know that if they do some-
thing more economically than they’d anticipated,
it will help their bottom line, but then their bud-
gets won’t get approved at that level anymore.

The way we look at it, we're a business oper-
ating out of my pocketbook. I don’t need a bad
loan. As a new artist, any advances you get are
nothing but bad loans.

If there’s a person on the street tomorrow
whom my label thinks has a smash on their hands
and they’ve got a mastered copy, [ can have it out
at radio instantly and tell whether or not we’ve
got a winner. There’s plenty of time after you've
tested a record to spend hundreds of thousands
of doltars finishing the album and marketing.

R&R: That's been tried before.

TK: The difference is, every time I ship an al-
bum, my label is taken care of. The billing on my
album alone will run any label in town. I don't
have to live off the revenue generated by my ros-
ter like a new independent label because the first
artist I signed is me. We shipped 1.9 million cop-
ies on the album we’ve got out now, and we
shipped 1.5 million on the one before. Bill back
on that, and you can do the math pretty quick.

R&R: What's the nature of your relationship with
UMG going forward?

TK: First, my staff kicks in Sept. 1 and imme-
diately takes over my affairs, even the current
album and singles. The next single is “Big Blue
Note” from the current DreamWorks” album,
Honky Tonk University. Show Dog works that sin-

gle.
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alog and whore it out. They can’t say, “OK, To-
by’s coming with a real hot album here, so I'm
going to make a boxed set and stick it right in
his ass in the store,” and force people to make a
choice when they get there.

SRR PSS S PG RREE

“Other than one single and
the joint-venture next
album, | have nothing else
I owe UMG. I’'m completely
free. ”

A I H T

Universal also wants to put out a boxed set at
some point, so I've agreed to give them one sin-
gle to put out for some kind of compilation that
goes all the way back. Other than that single and
the joint-venture next album, [ have nothing else
I owe them. I'm completely free.

R&R: And then you are 100% on your own?

TK: Yes. If | had stayed with the old system,
would have owed them a full album, and then
eight months from that street date [ would have
been free. But they would have controlled my cat-
alog, and every time I put an album out, I would

. take on Big Machine Records,

o &

comes from,

- Machine, you Show Dog!"
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“I've been in the Toby Keith business since 1999,
= and | know it intimately. He knew we had something
i special with the way DreamWorks was originally put |
| together. After the merger [with UMG/Nashville] he f
saw a lot of his ideal model for a record company go !
. away. Part of this is taking a lot of the research,
development and experience that we had at DreamWorks
and building the next fighter jet for the revolution.,

“At DreamWorks James Stroud gave me the opportunity
to learn how to run a record campany. After the merger in
April '04 | was put over all three promotion departments,
and a lot of the responsibilities | had in other areas of the
business went away. I'm not a good departmentalized
animal. I've always believed that the best idea wins and
the best relationship wins, and | don't care who or where it

“I've always felt that we could build an entire label the
. same way we build promotion staffs, with one vision and
. one focus throughout the entire company. Our new slogan really nails it: ‘The only
' thing we take seriously is the music.’ That’s another classic Toby-ism.
- *We're at the dawn of the next phase of the recorded-music business. We've
. identified so many new ways to get our music to the people that | wish we could
.+ fastforward six months to see the results.
2 “Country radio is still the best way, but it's not the only way. CDs, for now, are still
| [ the best way, but not the only way. People haven't fallen out of love with buying and
= enjoying music, they've fallen in love with new ways to buy ard enjoy it.
i '© “There are also so many ways to do what we do much mo-e affordably. When
. you meet the new boss, he will not be the same as the old boss. It's a Big

Scott Borchetta

shouldn’t have to do that at this point in my
career.

R&R: Are there other investors in Show Dog?

TK: No. This is all my own company, all my
OWN money.

R&R: Does Big Machine have its own financial
backing, or is that your money too?

TK: It’s separate. I am obviously funding
Show Dog, and [Big Machine President] Scott
Borchetta has his own backing, although I was
one of his first investors. So if there is some back
end, there is some profit to be made for me.

R&R: Why did you and Scott create two labels
rather than one?

TK: Scott and [ fought like cats and dogs at

have to deal with somebody
sticking something on top of me.
R&R: So UMG can't do what-
ever it wants with your catalog?
TK: Anything released from
Sept. 1 forward will be through
Show Dog, even the boxed set.
No release by Toby Keith will
have any effect on [UMG co-
Chairmen] James Stroud’s or
Luke Lewis’ bottom line, not one

DreamWorks, but he was part of
the label, and I was an artist, so
it was more artist vs. label. We sat
down after it was all over and
said, “You know what? We're
both great leaders, we're both
greatat what we do, and we both
have agendas.”

There is no way we could op-
erate off my money and try to
handle both of our agendas. We

penny. You'll never see two mar-

keting campaigns going on at the same time. We
completely control it. It was either get it my way
on this or retire — and that was no bullshit.

When you and I spoke at the CRS they said 1
was just negotiating through the media. I told
them to give it six months and ask me that ques-
tion again. I went to war. It was going to be my
way, or [ was gone. It ain't the first time in my
career I've risked it all.

[ told them, “I'm opening this label Sept. 1
with or without you.” I gave them 12 years of
service, and we sold between 25 million and 30
million records. It was time we became partners
on this last one and then they weren’t in my fu-
ture, or it was time for me to get off. I'm tired
of taking marketing and A&R meetings. I

www americanradiohistorvy com

would be fighting. It's smarter
this way. If he worked for me and had his own
artists he wanted to release, I'd have questions
about my money. It wouldn't work that way.
You can’tallow somebody to spend your mon-
ey on their agenda.

So we came up with a plan to bring people
we love to work for both of us. These people
have shown so much loyalty to Scott and I, and
they’ll know to fight hard for each agenda.

It's also an opportunity to launch a label with
the staff [ wanted. I wanted Borchetta, Suzanne
Durham and Lisa Owen involved. Scott and De-
nise Roberts were going to do their own thing
anyway. Instead of us both having some super-
stars and some people we'd have to train, we took
his superstars and mine and made one super staff.

R R R

“The billing on my album
alone will run any label in
town. | den’t have to live
off the revenue generated
by my roster like a new
independent label
because the first artist |
signed is me.”’

R T E AR Far

R&R: What's the working arrangement between
Show Dog and Big Machine?

TK: Scott created his own production compa-
ny, Big Machine. He comes over and plugsin. He
is not a salaried employee of mine. I can tap his
resources at any time, and he can tap mine, but
any artist he puts out is a Big Machine artist, and
we agree “This slot’s yours, this slot's mine.” The
only complicated part is setting the timing.

R&R: Denise Roterts is VP/Promotion. Who does
she report to, and how does the promotion setup work?

TK: She reports to George Nunes for Show
Dog acts and to Scott for his acts. Everybody
in promotion is signed with Show Dog, but
the salaries and everything, top to bottom, are
shared costs, 50/50. Show Dog pays its way
to use the system, and Borchetta pays his way.

Of course, Scott has a tougher row to hoe
than I do. I'm going to put out my album and
ship 1.5 million. We're going to see $15 mil-
lion-plus in revenue coming back quickly. He
doesn’t have that. He has all new artists and
is going to struggle much more than I am. So
if the staff was all Big Machine employees and
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he wasn’t making it a year from now, we’'d
have to redo the infrastructure.

I finally said to Scott, “Show Dog is going
to be open, so let’s open it from top to bottom
and let you plug in. Then, if you have to go
away, you go away.” It is divided down the
middle so thatif it doesn’t work out for either
of us at any point, we can just pull the string
and say “It's over,” and we separate very eas-
ily without having to do a bunch of buyouts.

R&R: So Big Machine pays for half the staff costs,
but they're all Show Dog employees.

TK: Yes. The only true Show Dog employee
— the only one who isn’t a shared cost with Bor-
chetta— is George Nunes. He has great market-
ing skills that are different from the way Nash-
ville does things. He’s done some very creative
things and sold a lot of records without radio
airplay. With him under our roof, Borchetta can
tap him and say, “Hey, I've got this act coming
up. Where can | go here?”

George is welcome to help Scott. In return,
Scott gets to tap into things we do, like my | Love
This Bar & Grills that are popping up every-
where. He can put his acts on that circuit to get
them known or use them for showcases. Also,

['ve got a big tour each year that has a couple of
spots open on the front end.

R&R: How did you and Scott go about putting
the promo team together?

TK: Most of these people have been out on
the road with me so much that we've already
become like brothers and sisters and great
friends. It’s already a family atmosphere, and
that has rubbed off on the new people who've
come on board. We had our first meeting, and
there were tears. People were so happy, big tears
rolled down their faces as they were speaking
— and not just the girls. That’s the kind of thing
we've created here.

R&R: Will covering the overhead with your al-
bums let you do more with the other artists?

TK: Let’s say [new Show Dog artist] Scotty
Emerick scans 200,000 units. Any money we
make above and beyond what we would nor-
mally spend on him I can put back into him,
every penny. Because | don’t need that mon-
ey. I've got me as my flagship. As long as my
albums are doing good every year, the other
artists on the label will have more money in-
vested in them. Another label startup can have
three or four acts, and if one sells 200,000, they

Continued on Page 40

laid for him.”

of Toby's special guests.”

Danielle Peck

guitar player and has a Taylor guitar endorsement already.

The marketing opportunities for her are unbelievable.

| She’s already been featured in Abercrombie & Fitch
catalogs. She goes in the studio this fall, and a single will

be out the first quarter of 2006.”

A Peek At The Roster

A quick look at Show Dog and Big Machine artists

Other than Toby Keith, the multiplatinum megastar who started this
whole thing, here’s a look at the artists the Show Dog/Big Machine team
will be bringing to radio in the coming months:

Show Dog

Scotty Emerick: “Scotty’s a great sorgwriter, and he's my
best friend,” says Keith.
DreamWorks, but the agendas were so heavy that he ended up
being sixth or seventh in the pecking order. He's probably ore
of the best gut-string acoustic players in town.

“He can play any groove, any melody, and be a one-man
band with that thing. You can send him in to a radio station with
Scotty Emenck just his guitar on his back, and he’ll suck the air out of the
room. He has a great heart. He's worked his butt off, and he deserves a shot. He's
been in my system so long that | know my fans will buy hir. He has a great base

Big Machine

Jack Ingram: “I met Jack about a year ago and was blown
away by his artistry and his determination to bust out of being
termed just a Texas artist,” says Big Machine's Scott Borcet-
ta. “l went to see a couple of shows, and he absolutely blew
me away. We've been stretching the envelope of what Jac«
Ingram music is, and you’ll get to hear and see that on the
new CMT QOutlaws show that will premiere Nov. 5. Jack is one

Danielle Peck: “I signed her to Dreamworks, and she was an
unfortunate victim of the UMG merger,”
turned into a very fortunate situation fcr me at Big Machine.
Danielle’s an incredible singer and songwriter, as well as a
performer who's been working the road since 16. The first
| single is called ‘| Don't,” and it's alreadv getting amazing
! response from our friends at radio. The add date is Sept 2¢.”

Taylor Swift: “She’s one of the most 3
amazing artists I've ever met and as good a songwriter as
I've ever worked with,” Borchetta says. “She’s a good

]

“| tried to do something with him at

Jack Ingram

Borchetta says. “It's

e

Meet The Players

Toby Keith's Show Dog label and Scott Borchetta’s Big Machine im-
print have a unique working relationship. Each label has a dedicated
staffer or two, while the promotion department is shared. Here’s a look
at who's who at both entities and what they do.

Show Dog
George Nunes, GM: Most recently Nunes was President of
the Sovereign Artists label. Prior to that he was VP/Music,
Video & Product Development at NBC Enterprises. He has
also served as VP/Media Properties for House of Blues
Entertainment and VP/Sales & Marketing for Capitol Records.

Big Machine

Scott Borchetta, President: A 20-year promotion veteran,
Borchetta has done it all. Starting as an independent
promoter in 1985, he joined startup indie label MTM in 1988.
In 1991 he joined MCA/Nashville as Director/Field Promotion. He was upped to
VP/Field Promotion in '92, elevated to VP/National Promotion in '94 and
promoted to Sr. VP/Promotion in 1995. During his tenure MCA/Nashviile was
R&R'’s Country Label of the Year for six consecutive years.

in December 1997 Borchetta became part of the Dream-
Works/Nashville launch team as Sr. VP/Promotion & Artist
Development. When UMG bought the share of DreamWorks it
didn’t own in early 2004, Borchetta became Sr. VP/Promotion
& Artist Development for UMG’s trio of Nashville imprints,
DreamWorks, MCA and Mercury.

Sandi Spika-Borchetta, Creative Services: Sandy has done
extensive styling and design work for some of country music's
biggest stars. Most notably, she was Reba McEntire’s personal
stylist for 13 years and designer and creator of the infamous
red dress that Reba wore at the 1993 CMA Awards.

She has also created designs for Faith Hill, Jo Dee Messina,
Martina McBride and Trisha Yearwood. Sandi will oversee all
aspects of video creation and photo-shoots for Big Machine artists, as well as
coordinate design and manufacturing.

Big Machine & Show Dog Promotion & Sales

Denise Roberts, VP/Promotion: Roberts’ career in country music began in
1988 at KZLA & KLAC/Los Angeles, where she was a ~—
promotion department assistant. In 1989 she was promoted
to Exec. Producer/Specialty Programming for the combo. Her
next move was to the L.A.-based Gary Group, where she
helped design and execute marketing plans and programs for
many major-label country artists.

Roberts was hired by MCA/Nashville VP/Promotion Scott
Borchetta as Director/Northeast Regional Promotion in 1993.
In 1997 she transferred to Los Angeles as Sr. Director/West
Coast Promotion. While there she was recognized as R&R'’s
Country Regional Promotion Executive of the Year for four
consecutive years, from 1998-2001.

In 2002 Roberts was named Sr. Director/West Coast
Promotion for startup Universal South. Within a year she was
promoted to National Director/Promotion. She has been
working on independent projects since resigning from the
label at the end of 2004.

Suzanne Durham, Northeast Promotion & Marketing:
Durham worked at Universal Distribution from 1990-98 as
Country Marketing Manager. In 1998 she joined DreamWorks,
where she's handied promotion in the Southwest and
Northeast regions. R&R readers have voted Durham Regional
Promotion Executive of the Year for the last four years. She
will relocate from Dallas to Nashville.

Tony Morreale, Southeast Promotion & Marketing: Morreale
is an 18-year industry vet who worked for CBS/Nashville while
still a student at Middle Tennessee State University in
Murfreesboro, TN. After graduation he worked for Evelyn
Shriver Public Relations before joining Sony/Nashville —
previously CBS -- for secondary promotion. In 1997 he moved
to BNA, where, until recently, he was Manager/Southeast
Regional Promotion. He'll remain based in Nashville.

Greg Sax, Southwest Promotion & Marketing: Before moving to
the record side, Sax worked for WACO/Waco, TX as MD/
afternoon driver from 1991 to 1994. In 1994 he also did
weekends for KPLX/Dallas. From 1995 to 1998 he handled
Southwest promotion for Atlantic/Nashville. He then worked that
region for Virgin/Nashville and, most recently, RCA/Nashwville.

Lisa Owen, West Coast Promotion & Marketing: Based in
Los Angeles, Owen has worked the region for DreamWorks
since June 1999. Prior to that she spent three years handling
West Coast promotion for Giant/Reprise.

Between 1992-96 she operated a company in a joint venture
with Genesis Software that designed, marketed, sold, imple-
mented and taught computer software programs designed
exclusively for the music industry. Her first music-industry gig

George Nunes

Sandi Spika-
Borchetta

Suzanne
Durham

Tony
Morreale

Greg Sax

Continued on Page 40
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New stations on

KBQl KWJJ WFMS 3
WUSY KNCI KPLX _ “In over 20 years of radio and

Q KMDL et concert promotions | have never
WYRK Kise seen a crowd react to an artist

the way they did last night. When Chris

started ‘MISS M€ BABY’ the crowd sang from the

first note. This is a song that only has 90 spins on our
station. Screw medium, we’re going to heavy.”

Nate Deaton, KRTY GM

From his album “Just thought you'd like to know that you have yqt
“ANYWHERE BUT HERE.” another superstar male artist on your roster. This
: d guy and this song have connected in a big way.
in stores Oct. 4th Cagle’s single ‘MISS ME BABY’ has been at the top of our

requests since we debuted it in May - we’ve gone from liking

%{ www.capitolnashville.com Cagle to being born again Cagleheads!”
www.chriscagle.com Dave Kirth, KTOM PD
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3 @ BRADPAISLEY Alcohol /Arista) . 4352 36 3712 +12 99946 1793 18 102/0 | ARTISTTLE LABELES) (DL
4 € SARAEVANS ARealFine Place To Start /RCA/ 4324 221 3653 +166 100825 3167 19 101j0 | FAITHHILL Like We Never Loved At Al (armer Bros) 2
..... ALAN JACKSON USA Today Arista/ 19
1 4 FAITHHILL Mississippi Girl (Wamer Bros.) 392 583 3248 546 94240 -13768 16 10| yornic0lS Tequla Makes Hor Cnthes Fall Off niersalSeuthl 13
5 5 TIMMCGRAW Do You Want Fries With That /Curty 3939 -84 3300 112 91664 2309 16 980 | MARTINA MCBRIDE Rose Garden (3C4/ 13
6 @ VANZANT Help Somebody (Columbia) 3865 39 3220 +13 90644 406 24  99j0 | REBAMCENTIRE You're Gonna Be MCA/ n
8 € MONTGOMERY GENTRY Something To 8¢ Proud Of (Columbia) 3803 108 3217  +96 90093 2930 17 1020 gig:gf mﬂﬁ'&i‘:;tsse::f:ai’:faﬁ E— 'g
9 9 CRAIG MORGAN Redneck Yacht Club /BBA/ 3440 314 2882 +250 81886 7340 15 100/3 | BLAKE SHELTON Nobody But Me (Warner Bros,) 8
10 € GRETCHEN WILSON All Jacked Up /Epic/ 3217 252 2711 +196 74710 6329 5 1011
11 D JAMIE O'NEAL Somebody’s Hero (Capital 3014 181 2506 +145 69016 4210 22 971
14 (D JOSHGRACIN Stay With Me (Brass 8ed) (Lyric Street) 2873 261 2445 +205 65681 7208 21 101/
15 (B JASONALDEAN Hicktown /B8R) 2721 2119 2283 +164 62893 6140 21 972
13 @ TRISHA YEARWOOD Georgia Rain (MC4/ 2669 5 2297 0 61327 105 19  95)1
16 ) LEANNRIMES Probably Wouldn't 8e This Way /Asylum/Curby 2543 280 2186 +196 58169 6274 24 912
12 15 TRACE ADKINS Arington (Capital 2390 440 1982 401 55782 -10464 14  83)0
17 ) LONESTAR You're Like Comin’ Home /BNA/ 2316 121 1981 +97 53941 3356 13  94)2
20 (D) KEITHURBAN Better Life (Capito) 2282 380 1976 +351 52761 8919 5  95[5
18 D GARY ALLAN 8est| Ever Had (MCA/ 2236 287 1881 +221 51023 7083 14 943 f*gf?:/ WMo ST g }fg {;nf
19 { NEALMCCOY 8illy's Got His Beer Goggles On (903 1968 58 1599  +50 45448 169 21  79)1 : §
21 @) LEE ANN WOMACK He Oughta Know That 8y Now (MCA/ 1792 49 1543 +27 40367 1248 21 831 / N CR EASEQ P 0/ N TS
22 @) JODEE MESSINA Delicious Surprise (I 8elieve It) (Curty 1764 108 1470  +87 39027 1860 12 83/ o
25 €D DIERKS BENTLEY Come A Little Closer (Capito) 1679 263 1405 +218 38811 5454 8 @Gy | o RS NOREASE
27 @ RASCALFLATTS Skin (Sarabeth) Lyric Street) 1665 333 1469 +272 36241 7479 4 896 :ﬁg:;im';?‘;::nlzfs‘:f:;’;’)'”ﬂyﬂ.c - :g:g
26 @ PHIL VASSAR Good Ole Days /Arista/ 1382 45 "2 +23 33188 1213 12 76/5 | JOENICHOLS Tequila Makes Her Clothes Fall Off (Universal Soutty +327
24 25 HOT APPLE PIE Hillbillies /DreamWorks) 1032 425 828 415 22939 8954 24  53)0 | CRAIG MORGAN Redneck Yacht Club BBf/ +314
35 €@ JOENICHOLS Tequila Makes Her Clothes Fall OFf (UniversalSoutt/) 1023 327 893 +287 22463 7570 4 G613 f::rINA;ILI::sB;:;t:aEbT:w:: J:"fg: s Wy syt :;:;
34 @ ALAN JACKSON USA Today (Arista/ 996 259 899 +235 20598 5148 3 67/19 | DIERKS BENTLEY Come A Little Closer (Capito) +263
30 @ CHRIS CAGLE Miss Me Baby /Capitol) 980 45 849 +48 22017 957 5  60j3| JOSH GRACIN Stay With Me (8rass 8Bed) /Lyric Street/ +261
28 29 SHOOTER JENNINGS 4th Of July WUniversal South) 972 8 879 18 21360 266 20 541 | ALANJACKSON USA Today Arista) +259
GRETCHEN WILSON All Jacked Up (Esic/ +252
31 € TRACY LAWRENCE Used To The Pain /DreamWorks) 889 10 764 +4 19112 328 12 591
33 € TERRICLARK She Didn't Have Time Mercury/ 818 70 712 +58 17727 1792 6 552
32 €D RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol 782 18 643  +16 17984 639 17 4201
37 € BILLY CURRINGTON Must 8e Doin’ Somethin’ Right Mercury/ 773 105 675 +100 17933 2618 13  45[7
36 € UTTLEBIG TOWN Boondacks /Eguity/ 708 29 581  +38 15695 763 15  40/3
29 35 MIRANDA LAMBERT Bring Me Down /Epic/ 685 272 561 219 15392 6629 18  41/0
39 € KEITH ANDERSON XXL /rista) 664 137 557 +111 14999 3588 5  45[7
38 37 AARON TIPPIN Come Friday yric Street) 614 14 552 14 12843 307 10 48)1
43 €D MARTINA MCBRIDE Rose Garden /RC4/ 613 202 491 +170 13675 4738 3 43]13
41 € CATHERINE BRITT & ELTON JOHN Where We Both Say Goodbye /AC4) 480 31 447  +31 10718 867 6 3001
42 @ JOSHTURNER Your Man (MCA/ 451 22 #12  +15 9712 692 6 406
44 @ RANDY TRAVIS Angels (Word/CurtyWarner Bros.,) 412 18 345 +21 8985 518 7  28j0 if{ i M a ST i i
45 @ BLAKE SHELTON Nobody But Me (Warner Bros.) 354 135 303 +110 7980 3122 2 318
46 @ SAWYERBROWN They Don't Understand (Curb/ 243 31 186 +22 5459 871 2 19/4 . N CR EASED, Eiﬂys
@ DARRYL WORLEY | Love Her, She Hates Me (DreamWorks/ 217 62 221 +54 3967 1119 1  24/8 s
3 ARTIST TITLE LABEL(S) INCREASE
47 @ SHANEOWENS Bottom Of The Fifth /Rust/Universal 208 13 166 +20 5433 3 2 16/0 o
@ FAITH HILL Like We Never Loved At All (Warner Bros.) 207 208 208 +203 4499 4478 1 23123 'J‘:g:lé’::l“s"&:;’g: fﬁ:"&’i s o O (s S :32;
@ RAY SCOTT My Kind Of Music Warner Bros.) 183 35 165  +29 3001 550 1 1611 ] RASCALFLATTS Skin (Sarabeth} fyric Street) +272
@ STEVEHOLY It's My Time (Waste It If | Want To) /Curty 195 67 110 +51 3231 1353 1  12/3 | CRAIG MORGAN Redneck Yacht Club /B8A) +250
@ KENITHOMAS Gloryland /Moraine/ 195 7 M7 +8 3205 138 1 13 gm itf::‘;’:;févm?d%% :ggf
@ LUKE STRICKLIN American By God's Amazing Grace (Pacific/ 143 59 143 454 3404 1661 1 1614 | pyepus BENTIEY Come A Litte Closer Capito o)
102 Country reporters. Songs ranked by total plays for the airplay week of Sunday 8/21 - Saturday 8/27. :2:.: (:::ﬁctu S IEE g +205
© 2005 Radio & Records ike We Never Loved At All (Warner Bros.) +203

Freferred M;mﬁammmﬁa G tmiﬂ!-mi mﬂmM

38 ® Radio & Records September 2, 2005

waana americanradiohictans com

-4



www.americanradiohistory.com

COUNTRY CALLOUT AMERICA. 5y Buliseye

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 2, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of August 21-27.

TOTAL STRONGLY

ARTIST Title (Label) POSITIVE PASSION  INDEX  NEUTRAL  FAMILARTY  DISLKE  DisLke | GALLOUT AMERICAe
TOBY KEITH As Good As | Once Was (DreamWorks) 50.3% 88.8% 436  7.0% 93.0% 2% 1% | MHOT SCORES
SUGARLAND Something More (Mercury) 455% 835% 425 123%  99.5% 2.8% 1.0% Thi A
FAITH RILL Mississippi Girl (Warner Bros.) M3% 81.0% 416 13.3% 83.3% 3.3% 1.8% IS WEEk t .
BROOKS & DUNN Play Something Country (4rista/ 45.0% 79.8% 414 93% 97.8% 3.8% 5.0% Callout America
SARA EVANS A Real Fine Place To Start (RC4) 380% 788% 409 145%  98.0% 3.8% 1.0% By John Hart
CRAIG MORGAN Redneck Yacht Club (38R 313% 76.3% 408 145%  95.0% 3.8% 0.5% !
VAN ZANT Help Somebody (Columbia) 333% 758% 408 163%  96.3% 33%  1.0% kfle S P UIEEIE inl gD
BRAD PAISLEY Alcohol (Arista/ 308% 725% 402 160%  958% 4.5% 2.8% ff’:e el
s Good as I Once Was,” by Toby
MONTGOMERY GENTRY Something To Be Proud Of (Columbia/ 27.3% 703% 398 188%  93.8% 3.5% 1.3% Keith; “Something More,” by Sugar-
GRETCHEN WILSON All Jacked Up (Epic/ 33.0% 688% 394 12.5% 95.0% 4.8% 4.0% land; and “Mississippi Girl,” by
JAMIE O'NEAL Somebody’s Hero (Capitol) 308% 65.0% 387 225%  97.5% 90%  1.0% | FeithHill Roundingoutthe top five
. ) . . are "Play Something Country,” by
TRACE ADKINS Arlington (Capitol 283% 64.8% 386 175%  92.3% 6.5% 3.5% Brooks & Dunn, and, at No. 5, “A
LONESTAR You're Like Comin" Home (BVA/ 148% 64.0% 381 21.5% 90.0% 3.5% 1.0% Real Fine Place to Start,” by Sara
TRICK PONY It's A Heartache (Asylum/Curb) 26.0% 635% 375 208% = 97.8% 11.0%  2.5% Evansch .
. : Gretchen Wilson moves into the top
BLAINE LARSEN The Best Man /Giantsiayer/BNA) 175% 60.8% 378 218% 90.0% “5.8% 08% | 0 Mo 10with “Al Jacked Up.” Both
SHOOTER JENNINGS 4th Of July (Universal South) 218% 60.8% 381 178%  87.5% 6.5% 25% | male and females listeners rank this
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 188% 60:3% 385 193% 85.5% 4.5% 1.0% | song at No. 11. Younger 25-34 listeners
KEITH URBAN Better Life (Capitol) 19.3% 60.0% 382 205%  81.3% 58%  1.0% | rankitatNo. for the week. ,
. . Montgomery Gentry’s “Something
LEANN RIMES Probably Wouldn't Be This Way /sylum/Curt) 228% 59.8% 373 260%  958% 7.0% 30% | 10 Be Proud OF continues to be strong,
JASON ALDEAN Hicktown (B8A) 173% 59.8% 371 230%  91.8% 6.5% 25% | ranking at No. 9 overall and at No. 8
GARY ALLAN Best | Ever Had (MCA) 17.8% 565% 366 208%  89.3% 8.5% 3.5% | passion this week. Core 35-44 listeners
TIM MCGRAW Do You Want Fries With That (Curb 220% 550% 366 265%  93.8% 9.5% 2g% |MnkthissongatNo8.
. With familiarity reaching 85%, the
HOT APPLE PIE Hillbilligs (DreamWorks) 188% 545% 368 235%  88.8% 8.5% 23% | breakout point, Billy Currington’s
TRISHA YEARWOOD Georgia Rain (MCA/ 200% 538% 360 250%  93.0% 103%  4.0% | “Must Be Doin’ Something Right” sees
LEE ANN WOMACK He Oughta Know That By Now (MCA) 12.8% 520% 353 275%  89.3% 1.3% 25% | positive scoring kick in. The track reach-
MIRANDA LAMBERT Bring Me Down (Epi 155% 51.3% 358 260%  88.5% 75%  3g% | N 17 overall, up from No. 20, and
ring Me Down (£pic/ 5.5% 3% ! .0% 5% : ! it's the No. 20 passion song.
RASCAL FLATTS Skin (Sarabeth) /Lyric Street) 165% 493% 364 19.8%  80.5% 8.8% 2.8% Blaine Larsen also outperforms on
JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 145% 49.0% 357 295%  88.0% 6.0% 35% | the radio spin charts, ranking at No. 16
NEAL MCCOY Bills Got His Beer Goggles On 903/ 16.0% 483% 355 303%  90.0% g3%  33% | With "The Best Man" up from No. 19;
] . , . , . . the song is also the No. 22 passion song.
RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 14.3% 453% 360 24.3%  78.8% 6.5% 28% | Females are the strength, ranking the
PHIL VASSAR Good Ole Days (rista) 75%  435% 348 288%  815% 6.8% 25% | song at No. 14; men rank it at No. 18,
TRACY LAWRENCE Used To The Pain (DreamWorks) 120% 435% 356 238%  71.5% 8.0% 2.3% o Femallfs ‘;’f:li"‘;s “’l :riveB Le;;m
. . imes’ “Probably Wouldn’t Be This
DIERKS BENTLEY Come A Little Closer (Capitol 120% 418% 360 253%  74.3% 5.0% 23% | Way,” ranking it as the No. 12 song and
CHRIS CAGLE Miss Me Baby (Capitol/ 133% 395% 347 19.8%  73.5% 105%  3.8% | the No. 10 passion song. Younger fe-
JODEE MESSINA Delicious Surprise (I Believe It) (Curt) 90% ;348% 335 263%  74.3% 8.8% 45% | males 25-34 rank this song at No. 10.

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-so; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total pasitive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorade Springs, CO; Portland, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.
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,ZOVWI/ It's a show abiout Love,

Tancly 3 show about Life and Show
- that you can't stop listening to!

Long before Reality TV, Country Lovin' was Reality on the radio

Great calls and great stories, night after night

Live Monday thru Friday
and Sunday 7p-12mid on ABC StarGuide For more info contact Superadio 508.480.9000 or 212.631.0800

September 2, 2005 Radio & Records ® 39

WAL americanradiahistory com


www.americanradiohistory.com

w*

P COUIVTRY

September 2, 2005

S

.

\_ calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

4 N
H i ; g A ~ry Pﬂ‘.’o‘EﬂED BY
(" RateTheMusic.com ) - Areseeses st counysongs 2+ RR. ¥ COUNTRY;TOP30 [owreord
= CANADA
Per. W M LAST THIS TOTAL +/-  WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
TOBY KEITH As Good As | Once Was Dreamiorks) 421 425 99% 31% 427 428 425 1 ) BRODKS&DUNN Play Sometting Counry Mrisa/ 585 +1 12 1500
SARA EVANS A Real Fine Place To Start (AC4/ 420 428 9% 13% 425 411 43 2 2 TOBYKEITH As Good As | Once Was (Dreamiorks) 548 18 14 16/0
TRACE ADKINS Arfington (Capital L0419 398 90% 11% 418 416 421 5 €  SARAEVANS ARealFinePlceToSwrt /Ry *548  +12 11 140
MONTGOMERY GENTRY Sometting To Be Proud Of Cobmbi/ 4.18  4.19  92%  11% 4.6 4.18  4.15 3 4 FAITHHILL Mississippi Girl (Warner Bros.) 543 22 15 130
BROOKS & DUNN Play Something Country fdrista) 412 408 98% 22% 4.10 408 4.12 4 5 TIMMCGRAW Do You Want Fries With That (Curt) - 529 -16 12 160
SUGARLAND Something More (Mercury/ 410 423 98% 31% 410 395 422 6 6 BRADPAISLEY Alcohol (Arista) 495 9 13 130
BRAD PAISLEY Alcohol (Arista) 410 410 97% 24% 400 401 400 7 7 oo GEORGE CANYON Who Would You Be (Universal Soutly~ 412 4 3 140
CRAIG MORGAN Redneck Yacht Club /BBR/ 410 406 93% 12% 4.04 403 405 9 0 GRETCHEN WILSON All Jacked Up (Fpic) 456 +19 13/0
GARY ALLAN Best | Ever Had (MCA) 408 397 80% 10% 403 416 391 8 9 o AARON LINES It Takes A Man (BN4/ . 40 -6 1310
VAN ZANT Help Somebedy (Columbia) 404 398 94% 20% 406 4.04 407 1 104k DOC WALKER | Am Ready (Open Road/Universal) 426 -8 1" 15/0
KEITH URBAN Better Life [Capitol 4.04 - 74% 8% 400 398 402 10 1 SUGARLAND Something Mere (Mercuty) 384 -52 16 15/0
LONESTAR You're Like Comin’ Home /BNA/ 402 395 76% 11% 4.02 407 397 12 @ JAMIE O'NEAL Somebody's Hero (Capital) 376 +12 6 13/0
NEAL MCCOY Billy's Got His Beer Goggles On (903 398 393 82% 15% 395 408 384 13 @* AMANDA WILKINSON No More Me And You Universa/Soutly 364 +8 10 9j0
TIM MCGRAW Do You Want Fries With That (Curby/ 397 376 97% 28% 4.01 418 386 15 @ M. GENTRY Something To Be Proud f (Columbia) 361 +35 6 1210
LEANN RIMES Prohably Wouldn't Be This Way dsybmCurt) 387 384 90% 15% 401 403 4.00 18 @ KEITH URBAN Better Life (Capital 343 42 ) 141
SHEDAISY Don't Worry ‘Bout A Thing {Lyric Street/ 396 405 94% 27% 394 393 396 271 @ JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 300 19 4 1n
JAMIE O'NEAL Soenebody’s Hero (Capitol) 394 395 92% 23% 391 330 3N 19 17 LONESTAR You're Like Comin’ Home (BNAJ <291 10 5 1311
JOSH GRACIN Stay With Me (Brass Bed) yric Street/ 392 390 80% 15% 380 3.79 382 2 @ e GORD BAMFORD All About Her (GWB/Royaty) 284 +3 3 1401
PHIL VASSAR Good Ole Days /Arista) 391 388 &85% 10% 3.84 383 385 99 @ TERRI CLARK She Didn't Have Time Mercury) 283 +4 4 140
RYAN SHUPE'& .T}fE FU.BBERBAND Dream Big (Capito// 391 380 46% 8% 390 381 397 17 20 SHEDAISY Don't Worry Bout A Thing dyric Street/ 281 24 10 1300
FAITH HILL MISSISS.Ile Girl (Warner Bros. 387 389 98% 32:/n 3719 390 370 16 214 PAULBRANDT Rich Man (Crange/Universal 277 35 1 1300
JASON ALDEAN Hicktown (BBR) 386 375 81% 17% 372 367 3.76 23 @ CRAIG MORGAN Redneck Yacht Ciub 88/ 270 3 3 "
LEE ANN WOMACK He Oughta Know That By Now (MC4/3.86 383 77% 14% 387 390 384 " 23e AARON PRITCHETT Lucky For Me 0PMAoyalty) 270 57 - 130
TRICK PDNY It's A Heartache (Asylum/Curb) 385 392 96% 23% 380 387 374 . o i
SHOOTER JENNINGS 4th Of July (Universal Soutt) 383 373 69% 14% 381 374 387 %5 @ete D.MARSHALL Where ImRumingFom (Busy s 268 +14 5 90
MIRANDA LAMBERT Bring Me Down (£pic 381 373 6% 15% 380 356 398 ) & DNEET R iedd Ly & B il
TRISHA YEARWOOD Georgia Rain (MCA) 380 380 92% 26% 385 388 382 Do DERICRUTTAN Shin 1y Steey 28 LKL
GRETCHEN WILSON Al Jacked Up (Epi/ 379 356 87% 18% 357 365 370 @ GARY ALLAN Best Evr Had (MG) L I B
J0 DEE MESSINA Delicious Surprise (| Beleve ) Cur) 368 368 6% 12% 362 358 356 28 284 JANEMATHEWS Kings For A Dy Cpen Rradiliivensad 212 28 12 100
— —— — : 27 29¢f SHANIA TWAIN | Ain't No Quitter (Mercury) 209 -30 15 8/0
ity Tt oty eytesnts e e o rpondts i scuniad e o T B aaeets fh P o @ DUANE STEELE Sad County Song oltRoyalty) 207 +10 1 90
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on sturvey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 20 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace calfout research. The resuits are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 8/21-8/27. Bullets aqpear 0n songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio slations by flat from previous week. If two songs are tied in total plays, the song with the Jarger incrzase in plays is piaced first. Songs
Q)elow No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radioz& Records. * Indicates Cancon. Y,

Toby’s Dog Gets Its Day

Continued from Page 35

have to take that profit and pay the bills and
cover the losses on the others.

lalready know how much I make every time
I put an album out, and I don’t make the lion’s
share. | make the little share because I'm the art-
ist. Now I'm going to make the lion’s share. But
Ican only put out three singles a year, so there’s
lots of room. You wouldn't believe it, but I've
had a dozen artists or their attorneys or manag-
ers call me and [manager] TK. Kimnbrell to ask
if they could come over.

R&R: Is your business nodel with artists going
to be similar to that of some of the other new inde-
pendent startups?

TK: There’s this new system of getting new
artists to agree to give up some of their merchan-
dising and some of their road money. You share
all of the money made from your career to help
pay the record label. I would have fought that
when [ was coming up, so [ can’t be a hypocrite
about it now and buy into it. If somewhere down
the line the record-label business gets so poor and
it gets to where you need retailing for a label to
survive, I'll either have to buy into it —and I don't
compromise very well—or get out of the business.

R&R: You and Scotty Emerick are Show Dog's
first artists. Who else are you talking to?

TK: I've got a bunch of developing acts [ am
talking to, but [ don’t want to reveal who they
are because [ don’t want anybody messing with
them. But the big acts — I'm talking double-plat-
inum acts — that you want to talk about are still
in their deals. Theyre calling me, and I tell them,

40 ® Radio & Records September 2, 2005

“Hey, when you get out of your deal, you come
see me.”

R&R: What kinds of acts are you looking for?

TK: 1 learned a big lesson a long time ago
from one of the greats and one of my best friends,
Harold Shedd. Look at the acts he signed: Ala-
bama, KT Oslin, Shania Twain, Billy Ray Cyrus,
The Kentucky Headhunters and me. Harold had
this great ability to sign acts that would break
through and be special. When Harold saw some-
thing good, he went and got it. A hit song and a
hit writer is a hit no matter what it is.

So if someone comes along with something
that completely blows me away, we aren’t go-
ing to worry about how old they are or how they
look. 1t's going to be about the music first. We
have already dedicated ourselves to that.

R&R: Are you the A&R guy for Show Dog?

TK: We don’t really have an A&R guy, and |
hate that title.

R&R: But there has to be somebody who gets ex-
cited about acts and signs them.

TK: It's my money, but I will allow anybody
in my label to bring something to me and say
“How about this?”

R&R: Tell me about your new film deal.

TK: Paramount Pictures has greenlighted a
project they contacted me about. We start shoot-
ing Oct. 3. It's me and a top-flight actress. And
they have agreed to do a script I'm co-writing
called Beer for My Horses. They're also now talk-
ing about doing some other projects.

R&R: Sounds like an awful lot on your plate.

TK: This is almost like a hobby. It's going to
be a very fun, low-maintenance, high-intensity

I
Meet The Players
Continued from Page 35

came in 1990, when she was hired as a Sales Coordinator for Capitol/L.A. by new Show
! Dog GM George Nunes.
<1 I John Zarling, National Promotion & New Media: Zarling started in the UMG/Nashville
mailroom in 1999. He moved into the promotion department as Coordinator in 2001 and
was Manager/Charts & Syndication when he resigned in late July

Darcy Miller-Lashinsky, Promotion Coordinator & Secondary Promotion: Miller-Lashin-
sky was the Promotion Director for WIVK/Knoxville when she moved to Music City as
Promotion Coordinator for RCA/Nashville in 1999. She left to work for Outback Concerts
in tour marketing late last year

Johnny Rose, Head of Sales: Rose has worked in the marketing and sales departments
of Nashville labels DreamWorks, MCA and Capitol. He's also worked in sales and
marketing with Universal Music Group and Anderson Merchandisers. Along with Bor-
chetta, he was an original staffer at DreamWorks/Nashville. Rose is currently on his

R L

£ © honeymoon and will be in the office Sept. 6.
Andrew Kautz, Office Manager: Kautz has been Office Manager for the Emerald Studio
+| & properties in Nashville for the last 15 years

e

John Zarlmg Darcy Miller-
Lashinsky

Lisa Owen Johnny Rose Andrew Kautz
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undertaking. Believe me, I know it’s big busi-
ness, and we are going to approach it that way.
Music is something that I love to do. [ would
have done this stuff for free. It just so happens
that it pays good if you are successful.

This whole thing is bemg done with a lot
of friends, and if we are successful the way 1
think we are going to be, they are going to
make more money than they have ever made
in their lives.



www.americanradiohistory.com

COUNTRY REPORTERS

a , , . , N
Stations and their adds listed alphabetically by market
KBCY/Abilene, TX WDXB/Birmingham, AL* | KKCS/Colorado Springs, CO* | KKIX/Fayetteville, AR KKBQ/Houston, TX* WLXXLexington, KY WSMNashville, TN* WLLR/Quad Cities, 1A KSNUSanta Maria, CA KVOO/Tulsa, OK*
OM: Brad Elliott PD: Tom Hanrahan PD: Ca Carison PD: Dave Asheraft PD: Johnny Chiang OM: Robert Lindsey PD: John Sebastian PD: Jim 0"Hara P?I!frPH Tim Brown PD%% R'lvmawlnn
PD/AMD: JB Cloud APDMD: Jay Cruze i ome APD/MD: Jake McBride MD; Christi Brooks PD: Marshall Stewart MD: Frank Seres MD; Ron Evans 7 Soa Nham TOBY KETH
18 CHRIS CAGLE No Adds PATTY LVELESS Ho Adds CHAIS CAGLE MD: Karl Shannon 5 FATH HHL No Ades 5 JENA GEORGE STRATT
18 JAMEY JOH REBANCENTIRE 8 2 JOE MICHOLS FATH HILL
10 w&% ﬁ wm HOT APPLE PIE
WTCR/MHuntington JOE MCHOLS . WCTQ/Sarasota, FL*
WBWN/Bloomington, L | WCOS/Columbia, SC* WKML/Fayetteville, NC PD: Judy gamnom WCTY/New London, CT WQDR/Raleigh, NC* O:IPg/SMaark Wilson
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NoAdds 5 JAMEY JORNSON OM: Jim Stee! APD: Dave Elder G H N .
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Albany, NY* WHKX/Biuefield, WV PD: John Crenshaw : ) Y ' o Ci 5
PD: Buz Brindle OM: Ken Dietz APOMD: Dan €. Zuka e it APD: Stuart Langston KSSN/Little Rock, AR* mbmm';’ #3”%@':9:: City, SO A
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o 3 v 5 :‘;&u‘ﬁ“g‘h 1 O MESSHA T DB OM/PD: Michael Cuise
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M el KQFC/Boise, 1D* OM: Paula Newell o rwON oLl MD: Night Tran Lane ES e APO/MD: lames Atony
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WCTO/Allentown, PA* MD: Cody Alzn . S ALk MD: Justin Dunlap KTST/Oklahoma City, OK* | PD: Brett Sharp
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KGNC/Amarilio, TX APD/MD: Ginny Rogers OM/PD: Lomin Palagi Hip OM:; Gail Austin PD: Bohby Reed 2 MARTINA MCBRIDE 7 EATHALL
OM: Tim Butler L APD/MD: Chris Huff 4 SHANR TWAN PD: Casey Carter APDIMD Laura Starling WYYD/Roanoke, VA 5 WARREN BROTHERS
Dats 3 JOE NICHOLS : PDMD: Joel Dearit i J
%{'oﬂnlgi smﬁ'rd( el R '95“ g&w :8 %Emu?q%ﬁl & KXKT/Omaha, NE* 2 twgm{::s g WBYT/South Bend, IN :mg{msnmmn, e
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PD/MD: JenniferAllen WGNE/Daytona Beach, FL PD: Mark Callaghan WXBQ/Johnson City* _ MD: cm Alien [ MD: Stelley Rose
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mz&%"m«a"w % i ke Ll ot PD: Mark Gramm_ BAE SHELTON OM: Dave Symonds e
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0K TURNER SHAMA Tha L JOENIGHOLS BLAE SHELTON i
FATHHILL . TOBY KEITH: BN IACENTIRE JEFF BATES LUKE STRIGKLIN OM: Tim Cotter
REBA MCENTIRE WYRK/Buffalo, NY* KYGO/Denver, CO WFGVJohnstown, PA REBA MCENTIRE STEVE HOLY PO/MD: Jay Daniets WDEZ/Wausau, Wi
M 9 NTIRE * ’
APD/MD: Wendy Lymn PD: Joel Burke . MD: Lara Moshy et APD: Boh Castle PD: Bob Jung
WWWW/Ann Arbor, MI 1 CHRIS CAGLE MD Gamﬂ Doll WCKT/Ft. Myers, FL ol KIAMason City, A No Adds
. KETTH ANDERSON : DE g KHAY/Oxnard, CA APD/MD: Vanessa Ryan
UM/PD Rob Walker OM/PD: Steve Amari PD/MD: J. Brooks . WXXQ/Rockford, iL 18 BILLY CURRINGTON
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o i . i T )
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1 BILLY CURRINGTON 86 REBAMCENTIRE 10 BANE Liasen FATH HILL 2 JOSH TURNER 1 BRICE LONG WWFG/Salisbury, MD CH DIERKS BENTLEY
1 RASCAL ALATTS [RAIG & CH D) JAMEY JOHNSON WYER BROWN g . 1 DIERKS BENTLEY
ALAN JACKSON o 5 s BELRC REBA MCENTIRE o N OM/PD: Brian Cleary JANEY JOHSON
» REBA MCENTIRE : wa i . . Bol KMLE/Phoenix, AZ* B " .
APD/MD: Zach Taylor WOBE/Charleston, WV 12 RALACKSD man. . : D/MD: i : -Jim Rising
A M Wit o WIORGreenstoro, NG+ | WOMD-jegeGaria | e ars ATEIND e olls KSOP/Salt Lake City, UT* | PD: Randy Black PD: Doc Medek
. ) 7 BILLY CLARINGTON OM: Tim Satterfield FATH HILL FATH APD/MD: Debhy Turpin APD/MD: MoJae Roberts MD: Carotyn Drosey
KASE/Austin, TX* PD: Ed Roberts ] MERTINA MCBRIDE 7 SHANA TWAIN 7 FAITHHILL LN JACKSON
OM/PD: Mac Daniels MD: Bill Ha PD: Bill Datson WMIL Milwaukee, WI* LERETom & THHL 3 A ORNSON
APOND: BobPicket ol e AFOMD: Ay Ward WivKKnowille, TH* OM/PD: Kerry Wolle § DT o s
2 AN UGS 3 Din Wy PD: Derek Moran 3 UTTE B Town OM/PD: Mike Hammond APD: Scott Dolphin KNIX/Phoenix, AZ* e 0L
Aluk 7 DARRYL WORL MD: Jim Dandy R MD: Colleen Addair M: Mitch Margan PD: Shaun Holly WWQQ/Wilmington, NC
: 5 11 LITILE BIG TOWN £ LKE STRICKLN 1 KETH ANDER MD: Gwen Foster KuBL/Salt Lake City, UT* WBBS/Syracuse, NY* OM: Perry Stone
ﬁgﬂ";ﬁﬁ:;‘t CA* | wKKT/Charlotte* 1 CAERICBRTI LTV | WRNS/Greenville, NC* IR LI AAvaoeon PD: Ed Hill PD: Rich Lauber PD: John Stevens
N : Bruce . DIERKS BENTLEY - - Qi - Brigil
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ISR POMD: John Roberts WAXX/Eau Claire, Wi : Jeff Hac WKOALafayette, IN OM/PD: Gregg Swedberg i § LsABrOe 2 TRACY LAWRENCE BLLY CURRMGTON
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e 2 DERGsIMEY vzt APO/MD: Don Brake I WLWIMontgomery, AL | MD:Rick Taplor KUSS/San Diego, CA* .t
STV, ot o i OM/PD: Bill Jones PD: Mike 0'Brian *Monitored Reporters
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EWCHLS MD: Chuck Collier POMD: Jon Prel tord. CT* 4 OM: Mark Ericson S ST KLUR/Wichita Falls, TX
& SHANIATWAN POMD: Jon Prel WWYZMarttord, KWNR/Las Vegas, NV* OM/PD: Dave Kelly PD: Mark Jennings . § LUXE STHCRN KXDD/Yakima, WA
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N b iRemeE D Greg Py g S e ik } e Beech P )

wwan americanradiohistornv.com

September 2, 2005 Radio & Records ® 41



www.americanradiohistory.com

JULIE KERTES

Jkertes@radioandrecords.com

What | Did On My
Summer Vacation

More than the usuval BBQ giveaways

ot AC did anything but have a vacation this summer. For a
format that thrives on lifestyle, summer is the perfect sea-
son to go full-throttle with the best, most over-the-top promo-
tional events. Hot AC is also a music-intensive format, with
many opportunities for ticket giveaways and music-related pro-
motions. Here’s what some Hot AC programmers did with their

summers.

s,

‘. ChareseFrugé .
PD, KALC (Alice 105.9)/Denver

Alice 1059 did cooking classes with our fa-
vorite artists. Because cooking is such a hot top-
ic with the demo, we chose to give our audience
the bestof both worlds. For ;
example, Jason Mraz.came
inand showed a room full
of exclusive winners how
to make his famous gua-
camole dip, and he also played songs.

Tommy Lee came in and taught a cooking
class on how to make steak and eggs for break-
fast (believe it or not, the guy is a great cook).
It's one of the hottest things we did over the
summer, and listeners were killing themselves

trymg to get in.
EJ. Tyler
PD, KLLY (Kelly 95.3)/Bakersfield
We just did a Kelly Beach Party in Pismo

Beach, CA. It’s the No. 1 destination for
Bakersfielders, and its climate is comfortable
— in the 70s out

on the beach, not o

the 100s! We load- IS_EI-LY 95 3
ed up the station -
van with the entire airstaff, hauled trailers
onto the beach and brought volleyball nets,
wiffleballs, softballs, gloves, hot dogs
and tents and had listeners show up and ex-
perience Kelly Lounge No. 52 on the beach
with Dishwalla. I'm still finding sand in plac-

es | shouldn’t be finding sand.
il Smtt Sands
OM/PD, WTPI &

WZPL (299.5)/Indianapolis

Since 799.5 had no corporate marketing
dollars for the sum-
mer, our very cre-
ative airstaff and
promotions de-

S O TR P

B S W

in the Alaskan wilderness.
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HU W McVAY SPENT HIS SUMMER KMXS (Mix 103.1)/Anchorage, AK morning man

Devan Mitchell (r) shows McVay Media President Mike McVay how to cast a line while salmon fishing
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MILLION-DOLLAR SMILES Seen here celebrating a record-breaking radiothon are (I-r)
WTMX/Chicago's morning show co-host Eric Ferguson, Children’s Hospital patients Shawn Sievert
and Michael Coombs and WTMX morning show co-host Kathy Hart.

partment spent the past three months brain-
storming ways to take advantage of our re-
lationships with a number of new artists
and the outdoor concert season.

The result was “Z99.5’s All Access Sum-
mer.” We gave away a ton of tickets, but
members of our Freeloaderz Listener Loy-
alty program also had the chance to win ad-
ditional things that money can’t buy.

We held a soundcheck party with Howie
Day, had a wine-tasting with Low Millions,
put a winner and four friends in their own
dressing room at the Duran Duran concert —
complete with their own list of rider demands
— took Marc Broussard to a winner’s house
to perform a private and special rendition of
his hit song “Home,” put two winners onstage
to watch Jack ]ohnson and more

PD WAl (Majlc 105 7)/Ft Wayne, IN

We held our third annual Listener Appre-
ciation Day, when merchants at a local shop-
ping center give discounts just to Majic
listeners. Clients provide free breakfast, dis-
counts for lunch and an after-work party with
free hors d’oeuvres, -
free face painting
and a magic show
for the kids. We also
feature a local band
that plays until the end of the night.

We print a card that lists all the discounts
and a schedule of events. Listeners wear spe-
cial wristbands to be eligible for the dis-
counts. Listeners can register for prizes all
day, and the station broadcasts live and re-
wards listeners for their dedication all day
long. It grows every year, with more mer-
chants participating — and doing it right in
the heat of the back-to-school shopping fren-
Zy scores us even more points.

On a side note, one thing I recommend
to take out to kids’ events is a bubble ma-
chine. It spits out thousands of bubbles at a
time — better than Lawrence Welk! It cre-
ates instant fun, draws a crowd, and the
parents stand there for a long time while
their kids play. It’s a great opportunity for
us to hand out promotional items, talk to lis-
teners, etc. The bubble machine is a must

* for any family station.
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Even though summer was busy, [ did man-
age to get a tan, paint the bedroom and living
room and sit outside a lot in our hotter than
usual weather.

Ea

Mark Elliott
PD, KFYV (Live 105.5)/0Oxnard, CA

At Live 105.5 in Ventura we celebrate the
“Summer of Live!” from Memorial Day to La-
bor Day. This includes blowing out tickets on
the air all summer long to concerts, movies,
amusement parks and local events.

There were so many good concerts that
we tied in to from Ventura County to Or-
ange County. If bands were on tour and
playing in SoCal, we sent listeners to see the
show. Each month we brought in an up-
and-coming act to play at Nicholby’s Night
Club, bands like Avion, Vertical Horizon
and Low Millions.

We will cap off the season with our End of
Summer Meltdown, which will feature Low
Millions, who blew everyone away the first
time they played; The Shore; and local favor-
ites Sir Real.

We also sent listeners on flyaways to see
Green Day, Simple Plan and U2; treated oth-
ers to tickets to summer blockbusters like Star
Wars, War of the Worlds and Batman Begins; and
sent others to amusement parks like Magic
Mountain, Disneyland, Universal Studios,
Knott's Berry Farm, Raging Waters, Hurricane
Harbor, Knott’s Soak City, the San Diego Zoo,
Sea World and Legoland.

We also helped put on a fundraiser to ben-
efit the Ventura Cultural Arts Center called
Rock the Arts, which featured a show by Geoff
Byrd. I'm told we helped raise close to
$100,000 to support our local arts.

'Mary Ellen Kachinske
PD, WTMX (101.9 The Mix}/Chicago

capped off by the Eric

& Kathy 36-hour ra- SLELmN WAL PaS

diothon for Children’s Memorial Hospital.
This was our seventh year broad-casting live
from the lobby of Children’s, which we did
from 6am on Friday, Aug. 12 to 6pm on Sat-
urday, Aug. 13. 1 am so proud to say that the
event raised more than $2.1 million for Chi-
cago’s kids.

The Mix broke all records for radiothons in
the entire country. I can’t begin to tell you how
much the money means to the families who
utilize this lifesaving hospital. That's the best
summer gift: the overwhelming generosity of
our listeners.

Our summer in
Chicago is always
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September 2, 2005 POWEHED
LAST THIS TOTAL 4= TOTAL ~ WEEKS ON TOTAL STATIONS/ ME“ IABA SE
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU[(J(I)%;ICE CHART ADDS
1 1 ROB THOMAS Lonely No More (4tlantic/ 2166 -34 194090 28 991 .
2 2 MICHAEL BUBLE Home (743/Reprise/ 1940 -56 176478 K} 102/0 MOSTA DDED
3 3 KELLY CLARKSON Breakaway (Hollywood) 1835 50 171149 48 99/0 ARTIST TITLE LABEL(S) DS
4 4  BACKSTREET BOYS Incomplete (/ive/Zomba Label Group) 1669 70 123692 17 a8/ ERIC CLAPTON Say What You Will (Duck/Reprise) 28
5 e ANNA NALICK Breathe (2am) {Columbia) 1532 +48 109672 17 am SIMPLY RED Perfect Love (simplyred.com/Verve Forecast) 20
6 @ MARIAHCAREY We Belong Together (Island//DJMG) 1378 +42 127856 14 82)2 r;‘;*;;fk:wsﬂw ;hev E"dHUf F°TfeV§f g’o;”agf/”fww; ﬁf’””ﬂ’} ‘;
L . y Do You Have To Be So Hard To Love /Mercury,
n 0 TIM MCGRAW Live Like You Were Dying /.Curb/ 1070 +54 80877 47 86/0 JON SECADA Window To My Heart (Big 3 6
8 8 JUHN MAYEH Daughters {AWH’E/CO/UmbIa/ 1034 21 75892 44 98’0 LIFEHOUSE You And Me (Geﬂeﬂl 6
7 9  KIMBERLEY LOCKE | Could (Curb/Reprise/ 1032 -68 49650 14 821 NATALIE GRANT Held (Curty 6
10 10 MAROON 5 She Will Be Loved (Octone/J/RMG) 1004 -27 91669 a5 880 JONES GANG Angel Reality/AAD Music) 4
12 m EAGLES No More Cloudy Days (ERC/ 985 +40 84603 9 77)2
9 12 GOOGOO DOLLS Give A Little Bit (Warner Bros.) 978 73 8720 35 850 MOST
14 @ HOWIE DAY Collide (£pic/ 773 +2 76021 26 621 INCREASED PLA YS
13 14  RYANCABRERA True (£.V.L.A./Atlantic) 737 -97 45720 32 7610 oThl
15 @ CARRIE UNDERWOOD Inside Your Heaven (Arista) 691 +32 48097 9 6812 | aanst e weEs INCREASE
16 @ D.H.T. Listen To Your Heart (Rabbins/ 656 +111 84277 7 54/3 D.H.T. Listen To Your Heart (Robbins) +111
17 Q HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 582 +57 41424 6 58/0 JON SECADA Window To My Heart (Big 3/ +92
19 @ LIFEHOUSE You And Me (Geffen/ 484 +88 73950 7 35/6 LIFEHOUSE You And Me (Geffen) +88
18 @ RASCALFLATTS Bless The Broken Road Lyric Strest) 436 +1 26846 23 5012 :::&lglg:::wgdhfcgfﬁ ol Eves FCATHG *g;
. ehind These Hazel Eyes +
23 @ KELLY CLARKSON Behind T.hese Hazel Eyes (RCA/RMG) 329 +58 49428 4 2313 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)  +51
22 @ DELTA GOODREM Lost Without You (Columbia/ 302 +4 11601 6 44/3 TIM MCGRAW Live Like You Were Dying (Curty +54
20 23 HALL & OATES Qoh Child -Watch/ 300 91 15323 16 48/0 VERTICAL HORIZON Forever (Hybrid) +50
24 24 DAVID PACK The Secret Of Movin' On (Peak/ 234 4 4249 5 43 ANNA NALICK Breathe {2am} (Columbia) +48
25 25  STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) 21 -5 8193 8 38N
@ JON SECADA Window To My Heart (Big 3/ 195 +92 10376 1 39/6 :
26 @ KELLY CLARKSON Since U Been Gone (RCA/RMG) 156 +2 12257 2 1142 N E Wg ACTI VE
27 @ PAUL MCCARTNEY Fine Line (Capitol) 148 +1 2635 2 2611 SCOTT GRIMES Livin’ On The Run (Velocity)
@ VERTICAL HORIZON Forever (Hybrid) 147 +50 4294 1 2512 Total Plays: 140, Total Stations: 22, Adds: 2
€))  BONNIE RAITT | Will Not Be Broken (Capitol) 147 +21 4213 1 281 GAVIN OEGRAW Chariot /BMG)
) - - ) — . ) - Total Plays: 119, Total Stations: 10, Adds: 1
105 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previcus week. If two songs are tied in total plays, the song with the larger increase in plays is NATALIE GRANT Held /L'ur.bl
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added | Total Plays: 114, Total Stations: 27, Adds: 6
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing asong. | CECE WINANS All That | Need (PureSprings/INO/Epic)
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Total Plays: 91. Total Stations: 20, Adds: 0
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. e e ) .
ERIC CLAPTON Say What You Will (Duck/Reprise)
Total Plays: 55, Total Stations: 28, Adds: 28
MO. S T TOTAL CUTTING EOGE Everytime | Try (Thunderquest)
ﬁ LRI 2 PLAYS | Total Plays: 50, Total Stations: 11, Adds: 0
P LA YE D .R E C U R E N TS MAROON 5 This Love (Octone/J/AMG) 737 ?IM r;IY RE[1]7Pe1[fecIt éovg /simg/gr%gamz/gerve Forecast)
TOTAL . . otal Plays: 1/, Total Stations: ZU, Adds:
ARTIST TITLE LABEL(S) , iavs | TRAIN Caling Al Angels (Calumbia) T26 | \NCHAEL BOLTON Ti The End Of Forever Montaiine/Passion Groug)
LOS LONELY BOYS Heaven (OR Music/Epic) 1382 SANTANA fMICHELLE BRANCH The Game Of Love /Arista/RAMG) ns Total Plays: 3, Total Stations: 12, Adds: 12
MICHAEL MCDONALD Ain’t No Mountain High Enough (Motown/Universalj 943 DIDO White Flag fArista/RMG) 709 -
SHERYL CROW The First Cut Is The Deepest /A&Mnterscape) 831 | MATCHBOX TWENTY Unwell /Atlantic) 708 Songs ranked by total plays
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava) 805 HALL & OATES Il Be Around (U-Watch 696 Station playlists for all R&R reporters are available
KEITH URBAN You'l Think Of Me (Capita/EMC) 763 | COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 684 on the web a1 www.radioandrecords. caun.

Your Free, Weekly E-Mail

e Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
* Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

» Research insjghts from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

* Industry event calendar update

a'”"” '|

|fvou'y;éotsow ol
You'll Want To Read the R&R Manager’s Minute! / ‘

To subscribe, send your name, email and contact information to managersm|nute@radmandrecords.com
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CANADA
ik VEElESK ARTIST TITLE LABEL(S) PoAYS pLATS
1 1 ROB THOMAS Lonely No More (Atiantic) 407 -18
3 9* MICHAEL BUBLE Home (Warner Bros.) 402 +12
2 @  BACKSTREETBOYS incomplete (/ieZombaLabelGroup) 401 0
4 ai DANIEL POWTER Bad Day (Warner Bros.) 393 +20
5 5 ANNA NALICK Breathe (2am) (Columbia) 33 10
6 0 MARIAH CAREY We Belong Together fisiand//iDJMG) 313 +5
9 @  HOWIE DAY Colide pic/ 272 +15
7 8 o BRYAN ADAMS This Side Of Paradise Universall 268 1
8 3 o DIVINE BROWN Oid Skoof Love (Blacksmith) 243 .16
10 10 KELLY CLARKSON Breakaway (Hollywood) 235 -8
1 114 AMANDA STOTT Homeless Heart (EM/ Music Canads) 218 -12
12 12 RYANCABRERA True (£.V.L.A/Atlantic) 210 -8
15 (D J. ARDEN Wiing To Fal Down Uniersal Music Canad) 209 +13
13 14 MAROON 5 Sunday Morning (Octone/J/RMG) 194 14
14 154 SHANIA TWAIN Don't! (Mercury/i0JMG) 189 -18
16 @* DAVID USHER Love Will Save The Day MapleMusic/) 184 +23
18 (Do FEIST inside And Out (Arts & Crafts) 178 +35
18 @ SIMPLE PLAN Untitied (Atiantic) 156 +18
17 @ HALL & OATES Ooh Child (Red/Sony Music Canada) 156 +1
20 @)  EAGLES NoMore Cloudy Days /ERC) 151 +17
21 21 KESHIA CHANTE Come Fly With Me (Sony BMG Canada) 105 -15
25 JAMES BLUNT You're Beautiful (Atiantic) 100 +21
24 @* ANNIE VILLENEUVE Un Ange Que Passe (Musicor/ 94 +9
22 24 HOOTIE & THEBLOWFISH One Love (Sreaky Long/Vanguard) 91 -3
23 25  COLDPLAY Speed Of Sound [Capitol) 85 1
28 @ LIKOTA SON Try (ndependent 74 415
26 27 JET Look What You've Done (Atiantic) 65 -7
[Debut> @* MARILOU Entre Les 2 Yeux (Sony BMG Canada) 60 +11
~ D« BOOMDESJARDINS Dieu (Boomboy 59 +30
- @* MELANIE RENAUD Vivre (DEP) 57 0
23 Canadian AG reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

\15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Ind:cates Cancon.
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WYJB/AIbany NY*
PD; Kevin Callaha
mn :Chad 0 ey

KMGNMbuquemue. NM*
OM: Eddie Haskel
PD; Krit Abrams

WLEV/Allentown, PA*
OM: Shelly Easton

PD: Dave Russall
SCOTT GRIMES
SIMPLY RED

KYMG/Anchoraue, AK
OM: Mark ll

POMD:
2 HALL'A DATES

WFPG/MIamlc City, NJ*
Mn M%&“
SIMPLY RED

WBB(/Augusta, GA*
OM: Mike Kramer

KGFM/Bakersfield, CA*
POMD: Cris Edwards
1 ERIC CLAPTON

BARBRA STREISAND
STEVIE WONDER
JON SECADA

KKMY/Beaumont, >

P!l
1 ERIC CWTDN
SIMP!
MICHAEL BOLT(M

WMJY Biloxi, MS*
OM/PD: Wattar Brown
No Adds

WYSFIBlrmmuham AL*
APDM(J Vam\fnmu

KXLT/Bouse D*

KELLY CLARKSON

WMJX/Boston, MA*
OM/PD: Don Kelley

APD: Candy 0'Terry

MD: Mark Laurence

No Adds

WEBE/Bridgeport, CT*
?A%Dz r;m}~ Hansen
Nods T T

WEZF/Burilnuton

Cormier
Pn Glls Parmelse

D'm ot
1 NATALIE GRANT
LIFEHOUSE

WMBC/Camon OH*

TRAIN
€ MICHAEL MCOONALD
1 KEITH URBAN

WSUY/Charleston, SC*
OM/PD: Mike Edwards
MICHAEL BOLTON

WVAF/Charleston, WV
PO Rick Johnson
3 HOOTIE & THE BLOWRSH

WDEF/Chattanaoga ™*
OMPD: O
AP0 ot Sanar™
MO: Robin Oaniels
1 NATALIE GRANT
1 JIM BRICKMAN WWAYNE BRADY
DELTA GODDREM
H

WL[T/Chicago I

08 THOMAS
SﬂERVL CROW

PVgRHM/Cmclnnall OH*
APD: Ted Moo
No Adds

| WTCB/Columbia, SC*
OMPD: Johnson

WDOK/Cleveland, OH*
PD: Scoft Miller
MD: Ted Kowalski
BRYAN ADAMS
KKu/CoIorado Springs, CO*

Cms
MD Km Mamm

WSNY/Columbus, OH*
PI; Chuck Kaight
Illl Mm Bingaman

KKBA/Corpus Christi, TX*
OMPD: Ed Ocanas

KELLY

SIMPLY RED
KVIUDaIIa: ©*
APll m Pmdcmﬂ

WLOT/Dayton OH*

PD‘ SIM{ Collins
APDMD: Brian Michaels
2 KIMBERLEY LOCKE
CARRIE UNDERWOOD

KOS|/Denver, CD*

P0: Dave Dilion,

MD: Steve Hamilion
MARIAH CAREY

WMGC/Detroit, Mi*
OM: Jim Hamper

PD: Lori Bennett

MD: Jon Ray

No Adds

WNIC/Detroit, MI*

OM/PD: Darren Davis
MD: Theresa Lucas

13 ERIC CLAPTON

WOOF/Dothan, AL
PD/MD: Leigh Simpson
No Adds

KTSM/E| Paso, TX*
POMO: Bill Tola
APD: Sam Cassiano
ERIC CLAPTON
SIMPLY RED

Stations and their adds listed alphabetically by market

WXKC/Ene PA

9 HOWIE DAV
2 SIMPLY RED
2.JM BHICKMAN WWAYNE BRADY

WIKY/EvanszIe IN

Mark Baker

S GANG
WCRZ/Flint, MiI*
OM/P; Jay Patrick
APO: Geo Mclntyre
7 SHERYL CROW
6 RASCAL FLATTS
WDAR/Florence, SC

Randy Witcox

WAFY Frederick, MD
OMPD: Randy James

APOMD: Marc Richards

18 LIONEL RICHIE

13 UNCLE KRACKER YDOBIE GRAY
2 KELLY CLARKSON

KSOFFresno, CA*
OM: E. Curts Johnson
£0: Wike Brady
WD: Kriston Keltey
No Adds
KTRR/Ft, Collins, CO*
OMPD: Mark Callaghan
No Adds
WMEE/Ft. Wayne, IN*
on Mark Evans
£0: Ao Kell
1 JOSH KELLEY
WLHT/Grand Rapids, Mi*
OMPD: B Bailey
MD: Kim Carson
KELLY CLARKSON
ERIC CLAPTON

WOOD/Grand Rapids, Mi*

PDMIT n Patrick
ERIC CLAPTON

MAGIGreensboro NC*
. T

Nu

WMYI/GreeanIe SC*
M: Scott Johnsor
ann er m:(mnq

WSPA/Greenville, SC*
POMD:; Mike McKeel
3 ROLLING STONES

2 JONES GANG
MICHAEL 8OLTON
ERIC CLAPTON

/ﬁﬂlgTImMIISIc 0”’” America’s Best Testing AC Songs 12 +
. For The Week Ending 9/2/05
B VEBIARASE

W W W
Artist Title (Label) W LW Famil. Burn 25-54 25-34 35-54
ROB THOMAS Lonely No More /Atiantic/ 408 397 9% 29% 415 428 4N
MICHAEL BUBLE Home (743/Reprise) 408 375 8% 19% 405 380 41
MAROON 5 She Will Be Loved (Octone///RMG) 383 355 98% 42% 382 379 383
HOWIE DAY Collide (£pic/ 383 359 85% 21% 381 388 3.79
KELLY CLARKSON Breakaway (Hoflywood) 382 382 91% 47% 374 385 3712
TIM MCGRAW Live Like You Were Dying /Curty 378 376 9% 38% 383 361 388
D.H.T. Listen To Your Heart (Robbins/" 313 ~ 79% 2% 372 396 366
LOS LONELY BOYS Heaven (0R Music/Epic) 3N 376 98% 46% 395 359 4.03
BACKSTREET BOYS incomplete L/ive/Zomba Label Group) 369 354 91% 24% 368 362 3.70
EAGLES No More Cloudy Days /ERC) 369 380 64% 12% 370 332 379
GO0 GOO DOLLS Give A Little Bit /Wamer Bros) 362 361 97% 41% 358 359 358
HALL & OATES I'll Be Around (U-Watch) 361 352 94% 35% 370 338 377
KIMBERLEY LOCKE | Could (CurtyReprise/ 360 357 76% 15% 366 4.00 357
CARRIE UNDERWOOD Inside Your Heaven (Arista/ 358 338 83% 24% 355 333 361
RYAN CABRERA True (£.V.L. A /Atlantic) 357 340 92% 37% 366 363 3.67
HALL & OATES Ooh Child /- Watch) 355 354 89% 27% 360 3.28 3.66
ANNA NALICK Breathe {2am) (Columbia) 355 328 86% 28% 343 350 34
MARIAH CAREY We Belong Together /siana//0/MG) 337 309 89% 36% 336 337 335
JOHN MAYER Daughters (Aware/Columbia) 303 297 98% 58% 289 250 298
Total sample size is 215 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = fike
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com resufts are not meant to replace callout research. The results are intended to show opinions of
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for
local radio stations by calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere
Radio Networks.

/
WRCH/Martford, CT*
REPORTERS
No Adds

KRTR/Monolulu, HI*
OM/PD; Wayne Maria
No Adds

KSSK/HunquIu HI*
: Paul Wilson
APD Chaz Michaels

WAHRHuntsville, AL*
PO: Lee Reynolds

MD: Chris Caloway

Mo Adds

WRSAMHuntsville, AL*
PO: John Malone
MO Nﬂl Cllnlwlk

NMALIE GRANT

WTPi/ndianapolis, IN*
OM/PD: Gary Havens
ﬂm'(:mﬂ

No Adds

WJKK/Jackson, MS*
PD: John Anthony
No Adds

WI'FMIJohnsnn City*
P O o

WKYE/Johnstown, PA

10 SHERYL CROW
KIMBERLEY LOCKE

WOLR/KaIamazoo, Mi
OM: K Oﬂ Langl
oz

1 ADAMS
1 ERIC CLAPTON

KSRC/Kansas City, MO*
PD; Chris Taylor
APDMD: Davy Joheson
BRYAN ADAMS
KUDL/Kansas cny MO*
OMAD: Tho
1 ERIC CLAPTCN
JESSE MCCAR
LIFEHOUSE
WJXB/KnnwaIe ™*
VERTICAL HORIZON
KTDYALatayette, LA*
P(J C.J. Clun;an;s

M(J Stove Wik
ERIC Cl
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WFMK/Lansing, MI*
ON: Ry Manrall
MD molds

3

SIMPLY RED

MICHAEL BOKL TON

ERIC CLAPTON
KSNE/Las Veuas Ny
e Jm n«ry
KLMY/Lincoln, NE
OM: Jim Steel
11 BONNIE RAITT

ll}("'fpsﬂ'xll.iﬂl‘;! Rock, AR*
it

KOST/.os Angeles, CA*
POMD; Stella Schwartz
6 ROB THOMAS

5 ANMA NALICK

WMGN/Madison, WI*
P1; Pat O'Neill

: Amy Abbot!
WZID/Manchester, NH
OM/PD: Bob Bronson
No Adds

KVLY/McAllen, TX*
PO: Al

MICHAEL BOLTON

WLRQ/MeII)oume FL*

Pll Mldml Lowe
MD Mmcy Leavy

WRVR/Memphis, TN*
OM/PD. Jorry Dean
MO: Lanry

ERIC

WMGO/Middlesex, NJ*
PO; Tim Teftt
No Adds

WMXC/Mabile, AL*
OM: Kit Carson
PD; Dan Mason

MD: Mary Booth
70H

KJSN/Modesto, CA*
POMD: Gary Michaels
No Adds

WOBM/Monmouth, NJ*
PD: Steve Ardolina

KWAV/Monlerey, CA*
POMO: Bemie Moody
L e Srone

BRYAN ADAMS

WWLWmlzﬂorganlown wv

DELTA GOODRE!
HOOTIE & THE BLWIHSH

WALK/Nassau, NY*
POMD: Rob Miller
& ERIC CLAPTON

WKJY/Nassau, NY*
PO: Bill Edwards
MD: Jodi Vale
17 LIFEHOUSE
12 KELLY CLARKSON
4 SIMPLY RED
3 BARBRA STREISAND
WIﬂi/New Orleans, LA*

API]MD Steve Suter

WLTW/New York, NY*
;D:'Jlm Ryan
11 SIMPLY RED
WHUD/Newhurgh, NY*
0M/PD: Steven Petrone
APOMD: Tom Furci

BRYAN ADAMS

ERIC CLAPTON

SIMPLY RED
WWDE/Nonolk VA*
my Jetl [

KMGL/Okiahoma City, OK*
m%%s Steve 0'Brien

KEFM/Omaha, NE*
OM: Mitch Baker

PO: Michelle Matthews
MO: Jeff Larsen
No Adds

WMGF/Orlando, FL*
OM: Chris Kampmeier
PDMD: Ken Payne
APD: Brenda Matthews
6 EAGLES

KEZN/Palm Springs, CA
OM: Ken White

PD: Rick Shaw

No Adds.

WMEZ/Pensacola, FL*
DMIAPD Alan Wilbur Ri

WSWT/Peoria, IL
OM/PD: Randy Rundle
No Adds

WWW-americantadiohistorv-com

KESZ/Phoemx A7*

WLTJ/Pittsburgh, PA*
POMO: Chuck Stevens
BRYAN ADAMS
SIMPLY RED
WSHH/Pitisburgh, PA*
POMD: Ron Antilf
B BACKSTREET BOYS

WHOM/Portland, ME
OM/PD: Tim Moore
ERIC CLAPTON

KKCW/Portland, OR*
DM/PD: Tony Cales
APO/MD: Alan Lawson

9 DANIEL POWTER

WWLI/Providence, RI*
OM/PD: Tony Bristol
APD: Mike Rovin
13 CARRIE UNDERWOOD
JON SECADA
ERIC CLAPTON

WRi leigh, N W
mAURa leigh,
MD .lunlolly

KRNO/Reno Nv*
POMD: Dan Fritz
1 ERIC cwmn

WTVR/Richmond, VA*
OM/PD: Bil Cabil
APU: Adam Stubbs

MD: Kat Simons
1 MICHAEL BOLTON
NATALIE GRANT
ERIC CLAPTON
WSLQ/Roancke, VA*
MD: Dick Daniels
No Adds

WGFB/Rockiord, iL
POMO: Doug Daniets
5 EAGLES

KGBY/Sacramento, CA*
PD: Mike Beriak
‘Adds

KYM)(/Sacramento CA*
PO: .h

APD;
DELTA GCﬂDREM

WGER/Saginaw, MI*
oM: prer

KSFi/Salt Lake City, UT*
PO: Dain Crap

APD: Bob Neison
MD: Brian deGeus
Ne Adds

KQXT/San Antonio, TX*
POMD: Ed Scarborough
APD: Jim Conlee
ERIC CLAPTON

KBAY/San Jose, CA*
APD/MD: Mike Ghiing
10 MARIAH CAREY

JON SECADA

SIMPLY RED
KSBL/Sama Barbar: CA

8 GOO GOO DOLLS
8 HOOTIE & THE BLOWFISH

KRWM/Seattie, WA"

PE: Gary Nolan

MO: Laura Dane

No Adds

KVKI/Shrevenon LA

PDMD "snnam Huftman
SFMPLV REU

WNSN/South Bend, IN
PD; Jim Roberts
No Adds

KISC/Spokane, WA*
OM: Robert Harder
PO/AMD: Bawn Marcel
VERTICAL HORIZON
BONNIE RAITT
PAUL MCGARTNEY
KXLY okane WA*

(N
MICHAEL BOLTON
.IIM BRICKMAN WWAYNE BRADY

WMAS Springfield, MA*
Payl Cannon
: Rob

ERIC CLAPTON

KGBX/Springfield, MO

OM: Payl Kelley

PO: Tony Matieo

APD/MO: Dave Roberts

No Adds

KEZK/St. Louis, MO*
PO: Mark Edwards

APD: Bob London
ERIC CLAPTON

KJOYISlockton CA*
PD/MD I;er anm:n
MI[}MEL BOLTON

WYYY/Syracuse, NY*
OM: Rich Lauber

PD; Kathy Rowe

APD/M&: Mame Mason

DHT.
LIFEHOUSE

WRVF/Toledo, OH*
OM: Bill Michagly
PD: Dop Gossalin
JON SECADA
ERIC CLAPTON
SIMPLY RED
MICHAEL BOLTON

KONA/Tri-Cities, WA
OM/PD: Mark James
APD/MD: Jeff Pohjofa

No Adds

WEAT/W. Paim Beach, FL*
PO/MD: Rick Shockley

No Adds
WASH/Washington. Dec*
0: Bill Hess

AITH
BARBRA STREISAND

KRBB/Wichita, KS*
OM/PO: Lyman James

MD: Dave Wilson

No Adds

WMGS/WlIkes Barre, PA*
NoAdés

BRI, o

MD: Catey kil

WGNI/WHmmqlon NC
Sione

Pn Mike Famrow
Thomas

WSRS/Worcester, MA*
POM: Tom Holt

NATALIE GRANT

KELLY CLARKSON

%mﬂ ork, PA*
No Adds

‘poweren[1]

MEDIABASE

*Monitored Reporters
131 Total Reporters
105 Total Monitored
26 Total Indicator

Did Not Report,
KEZA/Fayetteville, AR

KOOUTyler, TX
WLZW/Utica, NY

J
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VI WP ARTIST TITLE LABELS) s pLATS AJ%%A;IIEE e TS MEI"A BASE
1 @  KELLY CLARKSON Behind These Hazel Eyes (RCA/RMS) 3196 +47 179787 11 830 LE .
2 @ LIFEHOUSE You And Me (Geffen/ 3080 +3 184148 30  88J0 M 0§ TgA PDE D
5 @€ ROBTHOMAS ThisIs How A Heart Breaks (At/antic/ 2497 +89 132116 13 8510 | ammstrmie wasu ADDS
3 4 ROBTHOMAS Lonely No More /Atiantic) 2224 238 141908 30  87/0 | NICKELBACK Photograph (Roadrunmer/I0JMG) 17
4 5  COLDPLAY Speed Of Sound (Capitol) 2192 224 108724 19 870 3':;‘;2“3‘:3;?‘?“35? "t‘*;s‘; x;’/’dst _/f)/"f’ g
. . ou're beautitu anlic,
6 6 3 DOORS DOWN Let Me Go (Republic/Universal 2093 99 119668 35 BUD | ou i v e b i Doy AslnOME) ;
8 0 GWEN STEFANI Cool fInterscope) 2065 +206 99013 9 772 KEITH URBAN You'll Think OF Me (Capital/EMC) 5
7 € GREENDAY Holiday (Raprise) 2051 +94 113608 15  70/0 | SWITCHFOOT Stars (Columbia) 5
11 € TRAIN Get ToMe (Columbia) 1844 +63 87654 10 79/0 GORILLAZ Feel Good Inc. (Virgin) 5
10 10 COLLECTIVE SOUL Better Now (E/Music Group) 1763 60 85599 27 710 ,
9 11 GREEN DAY Boulevard Of Broken Dreams (Reprise) 1738 105 102063 38  83/0 - MOS 7; P
13 @  JOSHKELLEY Only You (Hollywood) 1690  +83 71124 12 8001 INCREASED.PLAYS
14 13 HOWIE DAY Collide (£pic/ 1563 12 94119 53 78[C ToTaL
17 ) SHERYL CROW Good Is Good (A&M/interscope) 1541  +253 71742 4 783 | ARTIST TLE LABEL(S) INCREASE
18 @  KEITH URBAN You'll Think Of Me (Capital/EMC) 1540  +285 104901 12 57§ :;'g:vl:':::‘:]';v"gul' Tlh"ék fo; %Pf’””mj +§§§
ood Is Good Interscape +
16 ) MARIAH CAREY We Belong Together (Istand/IDJMG) 1313 +7 62323 11 4 NCKELBADK Photogah e BME s
19 17  JASONMRAZ Wordplay (Atlantic) 1004 199 37847 15 600 | puT. Listen To Your Heart (Robdins) +229
22 @ D.H.T. Listen To Your Heart (Robbins/ 981 +229 47012 6 3503 GWEN STEFANI Cool finterscape) +206
23 {® HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 846 +95 30863 6 am BON JOVI Have A Nice Day fisland/0JME) _ +112
21 €  VERTICALHORIZON Farever (Hybrid) 831 15 30370 15  agp | T-LEE(IB. WALKER Good Times (7L Education Services)  +110
. WEEZER Beverly Hills (Geffen) +108
200 21 GWEN STEFANI Hollaback Girl interscope/ 825 65 50672 14 2500 | yoomie e THE BLOWFISH One Love (Sneaky Longlanguard)  +95
32 @ NICKELBACK Photograph (Roadrunner/[DJMG) 732 +252 33478 50{17 GREEN DAY Holiday /Reprise/ +94
25 €D  BON JOVI Have A Nice Day (Island/IDJMG) 718 +112 39535 526
3¢ € WEEZER BeverlyHills (Geffen) 570  +108 24255 16/4 s
26 25  DEFLEPPARD NoMatter What (island//DJMG) 568 6 313 13 290 NEW & ACTIVE
31 @  HOWIE DAY She Says (Epic/ o 563 W19 15892 8 A2 | We fed I ReunionPLG)
28 @ 3 DOORS DOWN Here By Me (Republic/Universal) 547 +40 14090 4 3712 Total Plays: 273, Total Stations: 22, Adds: 2
27 28 BLACK EYED PEAS Don't Phunk With My Heart (A&M/interscape) 545 18 33420 18/2 DANIEL PO\%ER Bad Day /Wamgr ims-/o
. Total Plays: 247, Total Stations: 16, Adds:
33 @  SWITCHFOOT Stars (Columbia) 536 +71 10068 5 40/ U2 City O Binding Lights fterscapel
29 €)  BACKSTREET BOYS Incomplete (Jive/Zomba Label Group) 524 +35 20927 19 3o Total Plays: 243, Total Stations: 19, Adds: 1
24 31  LOWMILLIONS Statue (Manhattan/EMC) 485 157 17620 15 34)0 lTlAVIEP'I\MTEﬂS BIASND'Dreagllgirll\ G/ZUAQHMG/
. . . ota ays: , Total Stations: Z1, S.
36 €D STAIND Right Here (Hip/Atiantic) 436 +56 11618 5 2812 MELISSA ETHERIDGE Refugeo fsiand/BMG)
38 €D  MICHAEL BUBLE Home (743/Reprise) 425 +75 18936 4 2612 Total Plays: 226, Total Stations: 15, Adds: 0
37 €D PAPARDACH Scars (Geffen) 424 +55 19397 g 110 leAtV"gIGRA;UgheT Umlr 'S:Ot\{e A Tzlé/ﬁgg’d/ﬁfzﬁ/
.. otal Fiays: , Total Stations: 7 S:
35 @ GOH“.I.AZ Fee! GOOd Inc. /V/fg/ﬂ/ 417 +36 16445 3 24’5 JACK JOHNSON Good People /B/UShﬁIE/UﬂiVBISB/}
30 36  SIMPLEPLAN Untitled ava/ 375 A11 14733 10 23/0 | Total Plays: 172, Total Stations: 17, Adds: 3
30 € LIZPHAIR Everything To Me (Capital 366 +29 7547 2 3083 ‘T;“tflf;‘l ““1 ‘é’;"?o"t’": gtp r’he" gef\;edmbzf Ends (Reprise)
. otal Plays: 165, Total Stations: 9, Adds:
@  NATASHA BEDINGFIELD These Words (£pic 330 +91 11945 1 248 | BowLING FOR SOUP Ohio... (Sivertons/ivelZomba Label Group)
€D  FOD FIGHTERS Best Of You (RCA/RMG) 328 +13 13189 1 19/0 | Total Plays: 159, Total Stations: 16, Adds: 2
@ TOMMY LEE fBUTCH WALKER Good Times (71 Education Services) 303 +110 8227 1 211 | JAMES BLUNT You're Beautitul (Atiantic)

88 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Haur Persons used herein with permission from Arbitron Inc.
(© 2005, Arbitron Inc.).© 2005 Radio & Records.

Total Plays: 110, Total Stations: 12, Adds: 8

Songs ranked by total plays

on the web at www.radioandrecords.com.

Station playlists for all R&R reporters are available

Forever.
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4 4 I
= . America’s Best Testing Hot AC Songs 12 + RR i . .o . POWERED[T]
(’/ For The Week Ending 9/2/05 I\, r~ ) .
RateTheMusic.com =X 0 HOTACTOP30.  \p)IABASE
- CANADA
it Ti ; W w u LAST THIS OTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) BAIS RS TCRARTT sTATIONS
LIFEHOUSE You And Me (Gaffenks. . 417 414 98% 3% 424 428 449 2 0* DANIEL POWTER Bad Day (Warner Bros.) 667 +12 11 180
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 442 397 9%% 37% 419 417 42 1 ROB THOMAS This Is How A Heart Breaks /Atiantic/ 652 -37 9 1810
P ot . B
ROB THOMAS This Is How A Heart Breaks (rentic/ 410 399 - 90% 18% 405 334 415 4 ©  GWEN STEFANI Cool fnterscape), 643 448 6 150
ROB THOMAS Lonely No More (Adfantic/ 406 393 98% 41% 400 381 419 3 4 KELLY CLARKSON Behind These Hazel Eyes IHCA/HMG/ 562 70 12 160
3 DOORS DOWN Let Me Go (et limiversal 401 394 . 98% 40% 409 413 404 5 5 COLDPLAY Speed Of Sound (Lapita) 509 : -39 18 160
HOWIE DAY Colide (Epic/ 399 392 96% 38% 399 401 39 U NATASHA BEDINGFIELD These Words (Eic/ 501 +17 9 130
KELLY CLARKSON Since U Been Gone (RCARMG) ~ 397 379 100% 48% 403 392 413 8 LIFEHOUSE You And Me (Goffen) - am . +2 1 150
GREEN DAY Holday (Aegrise/ 392 387 100% 37% 384 376 392 13 ol NICKELBACK Photograph (Roadrunner/IDJMG) an +113 3 12/0
e e ’ 4 t > % k4 e 5 .
GREEN DAY Bogleverd Of Broken Dreans (Reprisy 390 <388 100%. 52% 379 378+ 379 99 MARIAH CAREY WeBelong Together (slord/0UMG)* 465 T -1+ =8 - 120
COLLECTIVE SOUL Better Now (/ Masic Group) 389 388 78% 18% 383 379 388 1% 1?* LIRS LS L e
KEITH URBAN You's Think 0f Me (CapitaEMC) 388 3% 8% 2% 407 397 419 UG, A LU AT L
GAVIN DEGRAW Chariot (/AMG) 387 367 9% 3% 386 407 364 4] ® BON JOVI Have A Nice Day fislandID/MG) 400412831
VERTICAL HORIZON Forever i) 387 379 61% 13% 384 377 383 :f o b :u s;:g:n:gus:;/ m};ﬁ;wwmllmﬂm o :Z: « *:; 22 :;:g
JASON MRAZ Wordplay (Atiantic 386 363 7% 17% 385 400 369 " ®* . ouscn::ess mjl ';émr T T - R
. . roupy
H.T. T j - 82 392 3.
:nsu ;‘::‘:;Y“OY:’“;”"?; Z””””‘j : z: - :;3/: f::: : s : ;i 16 Qe LOWMILLIONS Statue Manhattan/EMC) M 45 15110
 PPR “‘:ﬁ o ;h W"/Zb s+ 1% 377 7 5 3 70 18 @ JULLY BLACK Sweat Of.(Univbrsal Music Canady) 329 +20 8 1300
e LA W33 A 15 18 JASON MRAZ Wordplay (tlantic NI 30 10 130
ANNA NALICK Bre-athe (2am) {Columbia) 377 393 92% 32% 385 375 395 28 GREEN DAY Wake Me Up When September Ends (Raprse/ 306 W77 103
SIMPLE PLAN Untitled £ava/ 3717 318 89‘36 %% 377 31 382 97 THEORY OF ADEADMAN SantaMarica (604/Universal) 289 +56 103
e 0,
BACKSTREET BOYS Incomplete {Jive/Zomba Label GIWP/ 37t 346 93% 34% 384 389 379 17 22 BACKSTREET BOYS Incormlete {velZomba Lahelﬁraw) 276 49 20 100
BON JOVI Have A Nice Day /{s/and//DJMG) 3.68 - 48% 11% 351 343 358 19 234 ARCADE FIRE Rebelion (Lies) Merge) L 212 .25 10 910
COLDPLAY Speed Of Sound (Capitol) .-~ 361 379 4% 36% 343 329 358 29 @  BLACKEYEDPEAS Don'tlie A&Minterscope) 211 +52 2100
GWEN STEFAN! Cool {/nterscope/ 359 355 8% 25% 350 335 366 -8 @ JOSH KELLEY Only You (Hoflywaod) 261 & . +14 91
LOW MILLIONS Statue Manhattan/EMC) © . =~ 359 -351 43% 11% 367 358 an 21 26 GREEN DAY Holiday (Reprise/ 257 .32 17 1N
BLACK EYED PEAS Don't Phunk... M&M//nte/scope) 3 56 349 94% 43% 359 340 3 79 25 27 ,TRAIN Get To Me (Columbia) 285 < 6 - 1 80
MARIAH CAREY We'Balong Together island/I0JMG) - e 318 ‘%‘;’3.10 9% 50% 349 322 315 20 284 LTITC(MB Cumgl'lwijﬂs {CobmbéySorny BMG Canada) 247 -46 17 12/0
Total sample size is 331 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very SHERYL CROW | Good s Good M&Wmarsmpb/gé 6 $. 238 S | [ 121
much, 5= like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 22 30 BLACK EYED PEAS Don't Phunk... /4 &M//nterscop 8} 231 4 15 710
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they I . . . . L . )
can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research,  division of Premiere Radio
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered Networks. Songs ranked by total plays for the airplay week of 8/21-8/27. Bullets appear on songs gaining plays or remaining
trademark of RateTheMusic.com. The RTM system, Is available for local radio stations by calling 818-377-5300. flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\ [RateTheMusic.com data is provided by Mediabase hesean:h, a division of Premiere Radio Networks. Y, \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. Y,
4 ™\
YT Graac Rapis, M- WMBZMemphis, TN* KSRZ/0mala, NE- WSNEProvidence, Al KPLISeatle, WA" MWL Wagtigton, DE*
REPOH TERS» 7 PO moar ey 11" MARC BROUSSARD o mm Thamas un Garvast M .‘.“mm APOAMD; Shan Saiery
2% e e =
Stations aml I/le/i adds listed alphabetically bxys' n/Za/:el N N G el T WO, 1 53%%("“"’ Cites A°
11 BON JoV NATASHA BEDINGFIELD RYL CROW JACK JOUNSON
3 NICKELBACK JOY WILLIAMS MEYEDPEAS WRFY/Reading, PA* JAMES BLUNT
NG BAK WKT|Milwaukee, W* ggﬂY/l}}na T, y PIMO. A Bue NICKELBACK
WRVE/Albany, NY* %%medx OH* WDVD etroit, MI* WNNK/Harrislmm PA* il s e
%zl}m" rton W i’ m‘:mm m Ran” Harell P HOOTE e Lows EEDA: Dores Mifems KI.CMIethV WHYN/Sprmm s
AR PO oy Wokonia 4 NCKELBACK J Klgmnmn o s AP W Grogory KNIN/Wichita Falls, TX
AP e o e | vy, o bt g R
NATASHA BEDINGFIELD . R ; ! OM/PD: Mark El 4 BOWLING FOR SOUP
KPEK/W%M& NM* guﬁ:wlgoﬁMﬂn Springs, CO mﬁn,u Wﬂ?ﬁlg' KODM’&L“”"“ : El:-CMKEK LEVAECIIJ( PEMAS wvnn/n chester, NY* § muism 5',5”'”6”““
MD: Doy MeCluri 3 i OMD: leatine Josey e b KYKY/S1 Louis, M0®
LS - s Lok KIS0 Modests, CA* KESUPalm Sgrings,CA Fohis ?.'? g Hewid
s m&%ﬁ‘l’umm WS lumbus, OH* Q"'X’D"c'.‘“,.'.‘,, Jac'k“gamm Pn%ds: Miaet Stom Uz ichita, K5
AR | SSERT O EHEESY RER g | e o e
: Jo Campheil No Adds 12 BACKSTREET BOYS m /MDWR o b Beyan FALL DUT 80Y Agn?g Showt tosh . eI URga
HeonKape God MA 5 FoDne s pesLownsh — Wil Persaoaa 3 Nihoin BOGHELD :’:’:l‘;n/?m:“'s Mo
nmi N
m%ﬁﬂmﬂ " - 5'“’“""“ m‘,inm e K%l PaspX WZPIJIm|a's'§,E§,'Is IN* /Mnl%"mm Wazella m - KﬂMBBaIl “'“’ c"' o WXLOMorester, MA*
APOM: Brah Dais ﬂ?@ﬁ'&m& 2 KELLV(?[“A’R')(SON Dl:vr;m et A Jﬁ"rw . MD: mﬂil:rr
H ?gnmv LEE ¥BUTCH WALKER WMTt{Cedar Rapids, 1A JAMES BLUNT 1 Pussvch DOLLS VBUSTA RHYMES | No Adds A‘l,a&r*t) Jun Kapugt S WDTE‘SAV
KCOUMonterey, CA* WXMP/Peoria, IL Kot Schreiner 5 BOWLING FOR SOUP
WAYV/Atlantic City, NJ* 5 LY Coneson KL us Christ, TX® P?%Trgi%or gg%g;fﬂr"!"" KMYVSan Diego, CA* L mu El o 4 SwCHO0T
PD: Paul Kelly Clark Ko OB : GLCSHKEL pﬁ
Y N Juslm Phillis %,A;'Jy-ﬂ'"!m" City* JACK JOHNSON ”:De”gghw b
N X o NATASHA BEDINGFIELD
by ﬁ%%nwon. ) KDMXDallss, X" MP'%E”%E;T """”f‘é"é@'f - s mm&%‘“ " WAXYYoungstown, OH*
JAMES BLUNT o WPLJ/New York, NY* D: Ron Price FO: Stove Marshat Ow: Dan Rivers
N Lo ot WﬂSM/Fayeﬂgville. Ne* DM: Tom Coddy Mn Jomn Prncipale KIDkSan Francisco, CA® REITH UREAN PO o Mac
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APD-Whde i Dasgwmﬂwmll MD e Poray . %l_’TE/NMnIk, VA WZPT/P‘mbgM P KLLC/San Francisco, CA*
KLLY/Bakersfield, CA* o ons o 8 FOO FIGHTERS NG s, kY Ea o PO in oo .
PD:_EJ..TE:I DAVID GRAY 6 NATASHA BEDINGFIELD 1 SHERYL CROW MD: ssrﬂmmm m;m K{M éWmPgm"!'!‘eadl A Pﬂﬂ'ﬂlﬁﬂ
rgg:ﬁn:uéwm resno. CAY - ahoma City, 0K Epnnk;m':? mﬁu"a'km MFI“ABASE
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T T T =l PR | wexegm e | Monitored Reportrs
GORILLAZ 3000k bOWN il W&Wu ZIWEETEH mﬁ.k Ktan 7 NICKELBACK 110 Total Reporters
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, SMOOTH JAZZ.

CAROL ARCHER

carcher@radioandrecords.com

Turks & Caicos Music
& Culture Festival

The BET-sponsored music event is ‘heautiful by nature’

i ess well-known than — and constitutionally separate from

'— its neighbor the Bahamas, the British crown colony of
Turks & Caicos comprises eight islands and 41 cays strewn like
pearls in a glorious aqua sea. BET co-sponsored the recent sec-
ond annual weeklong Turks & Caicos Music & Culture Festival
in Providenciales, and the event is sure to raise the islands’ pro-

file as a great getaway.

Legend has it that when Neil Armstrong
glimpsed Turks & Caicos’ beautiful beaches from
space, he engineered the first manned moon
shot’s splashdown nearby. One local told me he
was fishing on that fateful day and thought the
sky was falling until he saw the astronaut res-
cued by the Coast Guard.

With the exception of the unprovoked rude-
ness that a group of visitors, including myself,
experienced at the hands of customs agent No.
44 when we landed in Turks & Caicos, every-
one I encountered in the tourism industry there
displayed warmth and hospitality.

Add to that the exceptional array of concerts
and attractions presented during the festival,
and it was an extremely satisfying experience.
The country’s slogan is “Beautiful by nature,”
which has a double meaning. As one inhabitant
told me, “The only thing we love better than
people is more people.” Beautiful.

Never A Dull Moment

With the world’s third-largest reef system and
numerous national parks, hiking trails and ma-
rine and mangrove reserves, Turks & Caicos is
already on the radar of eco-adventure travelers
and divers, but it could prove a revelation for a
first-time visitor, as it did for me.

I was on the island to see live music, and for
just a couple of days, so I didn‘t have much time

LIKE A DREAM, ONLY REAL Sseen here during a moment of
media bonding between sets at the Turks & Caicos Music & Culture
Festival are (I-r) VH1 Adult Channel’s Eric Sherman, WBAV/Charlotte
Promotions Assistant Donnell Crawford, R&R Smooth Jazz Editor Carol
Archer, WBAV & WGIV/Charlotte News & Public Affairs Director Beatrice
Thompson, BET VP/Programming Paxton Baker and WBAV morning co-

host and producer Chirl Girl.

for sports or exploration. But I did manage to
snorkel around two stunning reefs in beautiful
Grace Bay that were an easy swim from the
beach.

Special events scheduled during the festival
included the Chief Minister’s Golf Cup; a boat
regatta float parade; the Miss Turks & Caicos
Pageant, complete with a motorcade and cos-
tume and swimsuit competitions; and Music in
the Park, a series that focuses on local artists. Af-
ter-dark concerts featured local artists as open-
ers, like patois-inflected hip-hop soloist Jack
Nasty.

Headliners included such big-name acts as
reggae veteran “Cool Ruler” Gregory Isaacs,
whose rousing hits “Night Nurse” and “Ru-
mors” were warmly received. Jeffrey Osborne
closed Thursday night with a lively, soulful,
crowd-pleasing set of his hits, including “Back
in Love Again” and “On the Wings of Love,” that
left the audience begging for more.

But Wait, There’s More

Saturday’s show kicked off with Tabou Com-
bo, a wonderful veteran 12-piece, including a
horn section, known for konpa — traditional
Haitian reggae — who sang the Haitian nation-
al anthem in French to open their set.

CHR/Rhythmic chart-topping singer Ash-
anti followed with an extravagant production
that featured dramatic
lighting effects and
elaborate choreogra-
phy, including an ada-
gio during which a fe-
male dancer was first
slapped, then dragged
by her hair, which elic-
ited boos and strong
objections from vocal
audience members.

Headlining the Sat-
urday-night concert was
phenomenally success-
ful dancehall crossover
artist Shaggy, who pour-
¢d his heart into a rous-
ing extended set and
was richly rewarded by
adorin g fans. Shaggy
is a talented, charming
and generous perform-
er who seemed to gain

—

¢
.
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Chill With Chris Botti

Earns Impressive Ratings
Listeners love the show as a lifestyle enhancement

Crystal Media’s syndicated Chill With Chris Botti launched last summer
with a memorable late-night kickoff at the R&R Convention, where guests
imbibed “Bottinis” and grooved to rappers KIFM/San Diego PD “Mike
V.” Vasquez and Rendezvous Entertainment CEO “Cool White Bro”
Frank Cody.

By the summer ‘05 book, the trumpeter’s hip specialty
show was demonstrating steady, dramatic ratings
increases for its affiliates and in some cases actually
outperforming the rest of the station. Apparently, Chill With
Chris Botti acts like a cume magnet — a good thing indeed.

Smooth Jazz programmers’ reluctance to embrace chill is
understandable, particularly in light of the precipitous
ratings decline suffered by Emmis’ WQCD/New York since
its launch of a hybrid Smooth Jazz/Chill format under PD
Blake Lawrence about nine months ago.

But when programmed as a special evening destination,

Mike Vasquez
often on Saturday night, the chill music of Chill With Chris Botti delivers, and the
show's ratings are quite impressive. This week we explore some ratings high-
lights and check in with several PDs to get a clearer picture.

Saturday Night’s All Right

On WQCD, for example, Chill With Chris Botti earned the station’s highest
ratings 25-54 in the Sunday-Thursday 9-10pm hour, and it climbed a half-share,
from 3.9 in winter to 4.4 in the spring book.

WNUA/Chicago runs the show Saturdays from 10pm-midnight, and PD Steve
Stiles calis it “the perfect addition to 'NUA's Saturday-evening lineup.” Among
adults 35-54 and 35-64, the show is No. 3, with 7.6 and 7.7 shares, respectively.

WIJZZ/Atlanta airs Chill With Chris Botti in the same time slot, and PD Dave Kosh

says the numbers speak for themselves. Adults 25-54 grew

;ﬁ‘@@@ from a 3.8 share (4,100 AQH} in fall '04 to a 5.3 (5,700 AQH)
'g' o in spring "05, a substantial gain. Likewise, 35-64 increased
- £ more than a full share, from 6.7 in fall ‘'O4 to 7.9 in spring '05.

During the show WJZZ’s rank jumped from No. 12 to No. 7.

“Chill With Chris Botti has become more than just a show
that WJZZ airs on Saturday nights,” Kosh says. “it's become
a lifestyle event. Listeners have sent me e-mail invitations
to their chill parties on Saturday nights — martinis and
tapas! | join them as they listen to the show.

“I've attended four so far and had a great time hanging
Dave Kosh out with our listeners. They're usually P1s with a high degree
of appreciation for the opportunity to hear something new and hip. Congratulations
to Chris. He’s tapped in to the very thing that brought listeners to the Smooth Jazz
format to begin with: fresh new music they can’t hear anywhere else.”

Chill In The Air

Mike Vasquez was an early and ardent proponent of chill, and KIFM plays an
array of titles from the genre, primarily at night, although I've heard chill songs in
afternoon drive. Like a number of other affiliates, KIFM airs Botti's show
Saturdays from 10pm-midnight.

Vasquez says it's paying off. “Adults 35-64 looks awesome,” he says. “Chill
With Chris Botti pulled a 6.9 and is in second place behind News/Talk KOGO in
its time slot, and KIFM is the No. 1 music station in the market Saturday nights
from 10pm-midnight.”

KOAS/Las Vegas, which was recently purchased by Tim Pohiman and Chris
Maguire's new company, Riviera Broadcasting, is equally enthusiastic about
ratings for Chill With Chris Botti.

The show originally aired on Sunday, but KOAS PD Michael Joseph says he
wanted to expose chill to a larger audience. “Since we moved the show to
Saturdays from 10pm-midnight, the response from our audience has been
overwhelming,” he says. “They love it, and it’s such a great show.” In the spring
'05 book the show’s 25-54 share exploded from 1.3 in the former time slot to
3.8 at the new time.

The appeal of Chill With Chris Botti doesn’t appear to be limited to larger,
presumably more musically adventurous and sophisticated markets. Every
market is different: WDSI & WLTQ/Dayton, in market No. 58, choose to air the
show a bit earlier on Saturday evenings, from 8-10pm.

WDSI & WLTQ PD Sandy Collins says, “We're considering running all five hours
of the show. Chill is so unique and so fresh. It's a perfect Saturday-night show —
great for everything from relaxing at home with a good book to setting the mood
at a get-together. Very hip!”

RS T

S T

vitality and momentum with each song. Art-
ist and audience were locked in a total love-
fest.

The Turks & Caicos Music & Culture Festival's

WL americanradiohistornz..com.

B

closing night featured gospel artists BeBe Win-
ans, Candi Staton and others. A beach party fol-
lowed the next moming, capping a week of
music and fun in paradise.
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SMOOTH JAZZ. TOP 30

September 2, 2005 POWERED[:}]
A WS aemst e weeg RS s W VERRP OSSO MEDIABASE
1 1 RICHARD ELLIOT People Make The World Go Round /Artizen) 757 -6 107967 17 34/0 A
3 9 PAUL HARDCASTLE Serene (Trippin’ ‘N’ Rhythm) 677 +30 90839 12 330 MOSTADDED
2 3 STEVE COLE Thursday (Varada Jazz) 667 -8 65905 24 300 ARTIST TITLE LABEL(S) ADDS
4 o CHUCK LOEB Tropical (Shanachie/ 640 +14 77860 25 31j0 KIM WATERS Steppin’ Qut (Shanachie) 12
5 5  PAUL TAYLOR Nightlife (Peak) 573 43 67777 28 3000 B0Z SCAGGS Lowdown {Unplugged) (Virgin/ 4
8 @ PAULJACKSON, JR. Never Too Much (GRP/VMG) 555  +102 59746 23  30/0 :ij::?;’gi“““;ﬁ“:“:f’ft”eyt‘f"“';}g World (GRE/VMG/ ;
9 @ DAVEKOZ Love Changes Everything (Capital 468 +53  B1194 13 33 [ n o ;’:;’;i’/’;?’;"” evors) 3
6 8 NILS Pacific Coast Highway (Baja/TSR) 430 A21 69074 27 33/0 SIMPLY RED Perfect Love (simplyred.com/Verve Forecast) 3
10 o BRIAN CULBERTSON Hookin’ Up (GRP/VMG) 429 +19 60988 9 34/0
7 10  KENNY G. flEARTH, WIND & FIRE The Way You Move (Arista/RMG) 420 -37 53093 32 31j0
13 m EUGE GROOVE Get Em Goin’ Narada Jazz) 417 +87 58323 5 3an
" 12 NORMAN BROWN West Coast Coolin’ /Warner Bros.) 370 -24 38965 21 32/0 MOST
15 @ PAUL BROWN Cosmic Monkey (GRP/VMG) 357 +39 50118 1 291
14 @ DAVID PACK You’re The Only Woman (Peak/ n +15 25745 8 23j0 INCREASED PLA YS
12 15  KEN NAVARRO You Are Everything /Positive) 316 23 3073 18 2711 Ly
ARTIST TITLE LABEL(S) INCREASE
17 @ WALTER BEASLEY Coolness (Heads Up) 315 +13 49472 10 26/0 PAUL JACKSON, JR. Never Too Much (GRPVMG) +102
16 17 WAYMAN TISDALE Ready To Hang (Rendezvous) 294 13 31862 17 24/0 EUGE GROOVE Get Em Goin' (Narada Jazz) +87
18 18 MINDI ABAIR Make A Wish (GRP/VMG) 272 -20 28891 13 2610 DAVE KOZ Love Changes Everything (Capito +53
19 19 AVERAGE WHITE BAND Work To Do (Liguid 8) 256 - 24652 20 230 JEFF GOLUB Simple Pleasures Varada Jazz) +40
21 20 KEM | Can't Stop Loving You (Motown/Universal) 249 539337 10 2112 m‘:‘ll::g:”;m""; ':ﬂonkiv /G/:P/'%G}d//wm/ +§9
) e Belong Together {/s/an +38
20 21 DONNY OSMOND Breeze On By (Decca) 245 23 15903 15 19/0 MARION MEADOWS Suede (Heads () o3
23 @ MARION MEADOWS Suede (Heads Up) 233 +33 24959 6 23j2 BONEY JAMES 2:01 AM (Warner Bros.) +33
24 @ NELSON RANGELL Don’t You Worry ‘Bout A Thing (Koch/ 208 +17 18283 10 2111 WARREN HILL Still In Love (PopjazziVative Language) +33
26 @ BOZ SCAGGS Lowdown (Unplugged) (Virgin) mm +32 10674 2 16/4 B0Z SCAGGS Lowdown {Unplugged) (Virgin/ +32
27 @ JEFF GOLUB Simple Pleasures (Narada Jazz) 168 +40 20104 16 1611
22 26  JONATHAN BUTLER Fire & Rain (Rendezvous) 166 -45 15067 19 20/0
28 @ BONEY JAMES 2:01 AM (Warner Bros.) 160 +33 32063 4 16/2
28 @ MARIAH CAREY We Belong Together (/s/and//DJMG) 152 +38 23059 2 1311 MOST 4
30 @D  WARREN HILL Still In Love (Popjazz/Native Language) 196 +33 10323 2 1612 PLAYED RECURRENTS
25 @ CHIELI MINUCCI The Juice (Shanachie) 145 +1 10664 9 131 TOTAL
ARTIST TITLE LABEL(S) PLAYS
34 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger JEFF LORBER Ooh La La (Narada Jazz) 256
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the totai number of new adds officially reported MICHAEL LINGTON Two Of A Kind {Rendezvous) 246
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour i
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission ULl L U Evojrﬁ,'t'hmg Hava) Al
from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. TIM BOWMAN Summer Groove (Liguid &) 198
- — — U * KENNY G. Pick Up The Pieces /Arista/AMG) 193
RAUL MIDON If You're Gonna Leave /Man/lattan/EML‘} MARION MEADOWS Sweet Grapes /Heads Up} 192
N EW & A CTIVE Total Plays: 60, Total Stations: 6, Adds: 0 SOUL BALLET Cream 215/ 187
/ 'T‘““‘ F"’:’“A.LB‘:]MTA"YI ls""e,m”fzy’l‘(dﬁ; 0 GERALD ALBRIGHT To The Max (GRP/VMG) 179
, otal Plays: 6, Total Stations: 4, Adds: GEORGE BENSON Softly, As In A Moming Sunvise (GRP/VMG) 163
SLILL DR T Ll AU DU WAYMAN TISDALE Ain't No Stoppin’ Us Now (Fendezvous) 160
Total Plays: 109, Total Stations: 11, Adds: 1 ‘ Total Plays: 51, Total Stations: 7, Adds: 1 3RD FORCE Believe In Me (Higher Uctave) 160
MICHAEL BUBLE Home (743/Reprise} DEF JAZZ f/GERALD ALBRIGHT Hey Young World (GRP/VMG) CHRIS BOTTI Back Into My Heart (Columbia) 158
Total Plays: 107, Total Stations: 6, Adds: 1 Total Plays: 50, Total Stations: 10, Adds: 4 NICK COLIONNE It's Been Too Long (3 Keys Music) 150
BRIAN SIMPSON It's All Good /HEIIdEZVUIIS} JEFFREY 0SBORNE "BoNEY JAMES Close The Door //(UL'/’} ANITA BAKER How Does It Feel /B/L’ENU{E/V/’T_U/’”} 149
Total Plays: 70, Total Stations: 9, Adds: 2 Total Plays: 50, Total Stations: 4, Adds: 0
ALEXANDER ZONJIC Leave It With Me (Heads Up) MATT BIANCO f/BASIA Ordinary Day (Decca/Universal) Station playlists for all R&R reporters are available
Total Plays: 60, Total Stations: 7, Adds: 0 - Total Plays: 49, Total Stations: 6, Adds: 0 on the web at www.radisandrecords.com.
T Songs ranked by total plays

WXRYV on 10 years of excellence,

were looking forward to another

decade of quality Triple A radio!

Congratulations

Lowe,

Your Friends at Michele Clark Promotion

MICHELE
CLARK

PROMOTION
818-223-8888
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SMOOTH JAZZ.TOP 30 INDICATOR

September 2, 2005 .
W et e useg MRSk Bl VEP B MOST ADDED
1 0 PAUL HARDCASTLE Serene (Trippin’ ‘N’ Rhythm) 209 +8 611 12 13/0 ARTIST TITLE LABEL(S) ADDS
2 2 RICHARD ELLIOT People Make The World Go Round /Artizen/ 180 4 750 16 130 | JEFFREYDSBORNE iBONEY JAMES Close The Door fhoct/ 3
., BOZ SCAGGS Lowdown {Unplugged) (Virgin/ 2
5 o PAUL BROWN Cosmic Monkey (GRP/VMG) 158 +4 679 7 13/0 JEFF GOLUB Uptown Express (Narada Jazz) 2
4 5 NILS Pacific Coast Highway (Baja/TSR/ 152 -14 587 32 11/0
6 6  KEMICan't Stop Loving You /Motown/Universal) 143 -1 558 19 10/0
7 o CHUCK LOEB Tropical (Shanachie/ 142 0 339 29 12/0 Mosr
8 8 PAUL TAYLOR Nightlife /Peak/ 140 -2 504 26 11/0 INGREA SED PLA ys
12 @)  STEVECOLE Thursday Warada Jazz/ 133 0 4713 25 110 e
) ARTIST TITLE LABEL(S) INCREASE
N 10 WALTER BEASlEV. Coolness Heads Up) 132 3 474 12 11j0 BOZ SCAGGS Lowdown (Unplugged) Vigin) +28
9 1" ANDRE DELANO Night Riders /7th Note/ 131 -10 359 15 10/0 KIRK WHALUM [l Make Love To You (Rendezvous) +23
14 @ MINDI ABAIR Make A Wish (GRP/VMG) 127 +5 261 6 10/0 DAN SIEGEL inside Out Native Language/ +21
10 13 JEFFLORBER OohLala Warada Jazz) 119 16 66 32 100 3:!;';310;‘:;:;Z'}!;;SO;V:;V“;:'EE/?’@I””’/ S +fg
. ) ose The Door fKoch)  +
26 @ DAVE K02 Love Changes Everything (Capitol) 117 +20 287 8/ DAVID PACK You're The Only Woman (Peak/ +16
17 @ EUGE GROOVE Get Em Goin’ (Narada Jazz) 116 +5 498 120 RAUL MIDON If You're Gonna Leave (Manhattan/EMC/ +15
16 16 BRIAN SIMPSON It's All Good /Rendezvous) 115 -1 366 10/0 JEFF GOLUB Uptown Express (Narada Jazz) +12
15 17 JOEJOHNSON U Know What's Up (Yasny/ 115 3 398 18 80 CHIELI MINUCCI The Juice (Shanachie/ il
23 @ CHIELI MINUCCI The Juice (Shanachie/ 114 +1 249 6 8/D
20 @ WARREN HILL Still In Love (Pagjazz/Native Language) 113 +6 313 12 11
13 20 KEN NAVARRO You Are Everything (Positive/ 112 10 164 16 8/0 MOST
19 @ DONNY OSMOND Breeze On By (Decca/ 107 0 464 6/0 PLA YED RECURRENTS
18 22 NELSON RANGELL Don’t You Worry ‘Bout A Thing (Xoch/ 106 -2 278 10/0 TOTAL
21 23 WAYMAN TISDALE Ready To Hang (Rendezvous) 105 A 437 17 8D ;:;':TA;:L:V;:::L:; 0 WorkTo o i3 PL;:
. ork To Do (Ligui
24 @ BONEY JAMES 2:01 AM (Warner Bros.) 101 0 322 4 9j0 GEDRGE DUKE T-Jam (BPM) 75
22 25  MIKE PHILLIPS Heartbeat Of The City (Hidden Beach/ 101 -3 N 4 10/0 3RD FORCE Believe In Me (Higher Octave/ 67
@ DAVID PACK You're The Only Woman /Peak/ 98 +16 394 101 BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.) 60
. JOYCE COOLING Expression (Narada Jazz) 13
28 PRAFUL Moon Glide /Rendezvou 95 0 347 12 10/0
D e | PETER WHITE How Does I Feel Colimbia/ 16
27 28  GARRY GOIN Riverside Drive (Compendia/ 95 2 301 7/0 CHRIS BOTTI No Ordinary Love (Columbia/ 10
25 29  MARC ANTOINE Bella Via (Rendezvous) 94 -3 332 110 FOURPLAY Fields Of Gold (RCA Victor/RMG) 1
€0) MARION MEADOWS Suede Heads Up/ 92 +8 252 1 80 GREG ADAMS Firefly 275/ 1
MINDI ABAIR Come As You Are (GRPVMG) 1
16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 8/21 - Saturday 8/27.
© 2005 Radio & Records
~
. WJZIMilwaukee, WI* WJJz/Philadeiphia, PA* KJZY/Santa Rosa, CA* KCOZ/Springfield, MO h
R E P o R TE & S PD: Stan Atkinson OM: Todd Shannon PD: Gordon Zlot OM: Jae Jones
MD: Steve Scott PD: Michael T_ozzi APD/MD: Rob Singleton PD/MD: Rachael Elliott
Stations and their adds listed alphabetically by market e D Frank Chilas 1 KIRK WHALUM [} EFEREY 0SBORNE VBONEY
KAJZIAID N WNWV/Cleveland, DH ’ DEF JAZZ {/GERALD ALBRIGHT 5 WARREN HILL
OM: Jim \t;lqauI:;:ue OM/PD: B::neilearll(imble \I:II?/LQI{:‘;;':TH g;me WIRAEE DMX Jazz Vocal Blend/Satellite SICERALDIVEASTEY
PD/MD: Paul Lavoie 9 KIM WATERS 8 GREGG KARUKAS 3 GEORGE DUKE
1 DEF JAZZ {/GERALD ALBRIGHT | 1 RICK BRAUN 3 3. DSBORNE /8. JAMES
1 KIM WATERS BONEY JAMES KZUMinneapolis, MN* I g gﬁmb [;ggg;:lm
: oenix, AZ*
ey ST R
- : . Angle Hanoa *
WJZZ/Alianta, GA* :J;/z'%c.:;hm:::mg: APD/MD: Grg Morgan No dds NoAdds 2 KIM WATERS :ﬂf&"&‘f&”
PD/MD: Dave Kosh BONEY JAMES No Adds 2 GABIN MD: Kathy Curtis
9 BOZ SCAGGS BO7C AGES 2 MATT BIANCO 1/BASIA 1 PAUL BROWN
KIM WATERS KIM WATERS 2 BEBEL GILBERTO MARION MEADOWS
SIMPLY RED 2 PATCHES STEWART BALLET
RICK BRAUN SOUL
D Dot
Ore o coapons, IN* PD: James Byan KJZS/Reno, NV* 2 TURNING POINT CHELI MINUCC!
KOAl/Dallas, TX* DEF JAZ2 f,'GVERALD RERICHT WARREN HILL PD/MD: Robert Dees 1 KENNY CARR
PD: Charley Connolly HERBIE HANGOCK #GHN MAYER BRIAN SIMPSON NAJEE 1 KEVIN TONEY
KSMJ/Bakersfield, CA* APD/MD: Mark Sanford NAJEE KIM WATERS
OM/PD: Chris Townshend KEM KIBKIWHALUM
APD: N'S':k Novak SIMPLY RED DMX Smooth Jazz/Satellite WJZW/Washington, DC
. ashington, DC*
NELSON RANGELL I %%’3”3’2’:‘%&'32‘! Mo WVAS Monigamery, AL zg/m:s Jeanne Destro OM: Kenny Kin:
PO/MD: Michael Fischer 4 JEFF GOLUB St . D moust Deby
) 10KIM WATERS G DI ABAIR MD: Eugenta Ricks. ggsﬁ:’gaﬁ;ﬂgﬁe: g KIM WATERS
WEAA/Baltimore, MD J :
PD: Sandi mﬁw AT 2 RIPPINGTONS No Adds No Adds
x:;\g:’sm""s “Bassman” Shepard .(I)o':efI ?adio Network/Satellite*
" . : J.J. McKay
OMPD: Tom Sieeker KOAS/Las Vegas, NV* e
MD: Sandy K h PD/MD: Michael Joseph . .
EUGE GROOVE REIGEINETOHS B KBZN/Salt Lake City, UT* ! KM WATERS
MD: Chris Nochowicz %foﬁ ’?E’: Flﬁffop H{WA%
i . 9 J. OSBORNE #/B. JAMES g
:Jns/m,?::rﬂﬁism KEZL/Fresno, CA® KUAP/Litile Rock, AR EAVECARTERIFEMERIENTHEE St E i e l
14 KIM WATERS OM: E. Cartis Johnson PO/MD: Michas Nellums 7 GREGG KARUKAS B bt::al S
PO/MD: J. Weidenheimer 3 ERIC MARIENTHAL AL 17807 SCAGGS Monitored Reporters
JEFF GOLUB 2 ACOUSTIC ALCHEMY Sy }g gﬁxFDKF?AZCK 50 Totai Reporters
irmi PD: Mike V. —_—_
e PR AP e S4Tom Wrdord
- Myers, KTWVIL L CA* : . 7 SIMPLY RED -
} ?:JFI;F;\::\‘NG(; cF)’gISNT gg‘ .I?:gvan :":r”i PD: Pan?:islr:iosi?: xg;\g:;my" Bednarski 2 NAJEE XM Watercolors/Satellite 16Total indicator
1 NAJEE . " MD: Samar{tha Pascual KIRK WHALUM PD/MD: Shirlitta Colon Did Not R Playlist F 3
1 JASON PARRA '10[3?; Fﬂ'z??f(';'g'%’i'm ALBRIGHT KEN NAVARRO No Adds xpvu‘/):iom -y rozen @)
1 KIM WATERS KSBR/Los Angeles, CA
KKSF/San Francisco, CA* ns‘:;.fnghdce s Jazl
WNUA/Chicago, IL* g’,:‘,’f{m;":; Fn;' WLOO/Orlando, FL* PD: Michael Ericksan
OM: Bob Kaake WSBZ/Ft. Walton Beach, FL PO /'MD_ Ri;l :ﬁcMiIlan PD/MD: Brian Morgan MD: Ken Jones KWJZ/Seattle, WA*
PD: Steve Stiles PD: Mark Carter ; APD: Patrick Riley 1 KEM PD: Caro! Handley
MD: Michae! La Crasse MD: Mark Edwards gifees KIM WATERS 1 BOZ SCAGGS MD: Dianna Rose
\No Adds No Adds GREGG KARUKAS LIZZ WRIGHT )
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Nightmare

KEN ANTHONY

kanthony@radioandrecords.com

The 18-34 Sample

Can Rock’s ratings woes be attributed to this?

By Dave Lange

We’ve all seen the problems with Arbitron’s 18-34 male
sample. It’s been going on for nearly 25 years. Both the
18-24 and 25-34 samples often fall way short of their proportion
of the population. The solutions have ranged from weighting
the numbers (assigning more value to each diary or entry for this
demo), redesigning the packaging of the diary and including
group quarters (college dorms and military housing) to increas-
ing compensation and placing more diaries in a household.

Most of the solutions for increasing the sam-
ple have had little effect, so Arbitron is forced to
weight the diaries so they equal the proportion
of the population. The lower sample in the 18-
34 male demo results in a drop in the reliability
of the results. Therefore, we often see huge wob-
bles with a few heavy-listening diaries.

Steady Decline

In recent years the return has gotten worse. Look
at Graph 1. It tracks the lack of success, -
showing the percentage of the Arbitron |
sample goal that was hit nationwide in
the monthly trend markets (96 in total).

The returns on the graph start with [filé
Arbitron hitting about 95% of its sam- %
ple goals in both demos. After 2001 | %
the down trend starts, and now the |
sample is only hitting 75% of its goal |i* %
in these demos for the winter 2005re- | |
ports. That's a 20% loss in the last five
years, and it’s on a steady decline.

If we also look at the ratings for Rock formats
in those same markets over the same period, we
see very similar losses for the core male 18-34
demo (see Graph 2).

For all Rock formats (Classic Rock, mainstream
Rock, Active, Triple A and Alternative) there’s
nearly a 30% loss over the last five years in the
male 18-34 demo. As Arbitron struggles to meet
its 18-34 sample goals, the ratings fall. The lines
are almost parallel for the decline in Rock stations’

Dave Lag

ratings and the decline in the Arbitron sample-
goal percentages. This raises the question: Is our
real challenge the music and trends in the format,
or is it a sample-return problem?

We are looking at this from a national perspec-
tive. Your market may be very different: The
range in sample-goal attainment from the win-
ter 2005 report goes from an 18-24 high in Los
Angeles of 107% to a low in Greenville, NC of
50% (meaning every diary was more
than doubled in value).

In 25-34s, Des Moines hit the high
at 98%, while Albany hit only 58% of
its goal. When you look at the mar-
#5 kets where 18-24 return was high in
F| last winter’s report, nine of the top 20
: | are very active Hispanic markets.

.. Possible Answers

B\ Ambitron s not blind to these prob-
lems. It has faced them for years and
seeks diligently to find a way to im-
prove the 18-24 and 25-34 male return. Any of us
who are looking at random-sample research can
see the problem in reaching that sample and in get-
ting them to participate in any kind of study.

Cell phones, call screening, unlisted numbers,
caller ID and do-not-call lists have become the
defense against a ton of products and industries
doing research and phone sales. The 18-34 demo
is very mobile and hard to track.

We also have to look at all the ways commu-

il Gi‘aphz

'\ Trend Markets: Rock Format AQH Shares Men 18-34

* a0

35| S =
% 30 b & = *
2_30 . ‘ | =1 [ ._||_
§25 | PHHHH =
§ BB BB R | o
Biilaiinni
N 111 L
101 H A :
Fts i'_ E B o
: ) i |
0 |
o O o9 = o ow o e N e 1
e e R e | o i
SE285p53¢F% :

B
o

=
=
[CMen 18-24

SLI0
5
SLC, b

nication has been evolving. In the last 150 years
we went from writing letters to telegraphs to
telephones to computers, e-mail, cell phones, text
messaging and instant messaging, and who
knows what's next. Arbitron’s research system
isbased on the old-fashioned landline telephone.

The changes in communication are most prev-
alent in the 18-34 age groups and younger. To have
any hope of improving its sample goals, Arbitron
has to find a new way to reach the sample and
take advantage of new ways to gather the data.

The Portable People Meter may help with the
second issue, but it's moving ahead so slowly
that it could be years before it's officially rolled
out. Even if it were rolled out tomorrow, though,
there’s still a bigger problem in the sample is-
sue. No matter how you collect the data, you
need a healthy sample, and for the younger dem-
os, the Arbitron sample in most markets is not
looking too healthy.

Improving The 18-34 Sample

Here are several suggestions for how Arbitron
can proceed in its quest to gain a stronger 18-34
sample:

¢ Use the new communication tools: The
suggestion of using cell phones has come up,
and Arbitron may be using cell-phone numbers
in some markets. It will likely face challenges
and federal regulations and probably get low
cooperation rates if it is among the first to ven-
ture into cell-phone research.

Why not move to using e-mail? While the re-
turn may not be better than that from telephone
methods, it’s a lot less costly to pull up thou-
sands of e-mail addresses to try to gather a sam-
ple. Itmight be a challenge to work around spam
filters and other mail systems, but it could add
a lot of data quickly without a lot of cost.

* Combine the data-collection methods: For
the computer-driven 18-34 age group, using a di-
ary with a pen is very old-fashioned. They’d
much rather just do it on the web. It looks like
Arbitron is working toward an e-diary, but a full
eight to 10 years after the Internet revolution was
way too long to wait.

* Mine the 18-34 ZIPs: When you look at
most markets there are clear 18-34 hot ZIPs
where much of the current sample comes from.
Typically, 18-34s are not looking for midpriced
single-family homes; they live in apartments,
urban dwellings and other lower-cost options.

Drive around your market, and it’s probably
obvious where to find them. Why can’t Arbitron
focus more effort in these areas? Perhaps it already
does in some markets. Could it do more to get
this sample to hit the goal?

* Increase the payout — again: In a world
where gas costs $3 per gallon, what's a couple
of dollars? It's not incentive enough. Arbitron
now has a $10 incentive in some markets where
there are lots of problems with 18-24s, but the
problem is just as bad with 25-34s in many mar-
kets. The higher-incentive program needs to be
expanded in both demos and in more markets.

waany americanradiohictary com _
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Trying in the worst markets is only scratching
the surface.

Make Some Noise

It's obvious to any industry observer that Ar-
bitron needs to update its data-collection methods.
Clear Channel Radio CEO John Hogan's notice that
his company is openly looking for a new-and-im-
proved ratings service could speed up Arbitron’s
PPM and many other innovations. None of the
changes will mean anything, however, unless the
sample improves on the younger end.

Active Rock and Alternative may have a vest-
ed interest in seeing quick improvement, but our
whole industry needs to have the facts for the
18-49 demo. Every year there are more and more
requests for 18-49 audience from the advertis-
ers. Radio has not only ignored it for years to
focus on 25-54s, it also doesn’t have a very ac-
curate measurement of 18-49s’ use of radio.

We need to stand up and be heard as a group.
Arbitron needs to know that those who are cre-
ating the programming for this vast and grow-
ing 18-34 audience need to have it measured
accurately. What can we do?

Make sure to look closely at the sample-return
performance in your market with every report.
In the printed reports it’s on Page 4. In Maxi-
miser the sample is noted on every report, but
we don't know the proportions.

It would be nice if Arbitron would include a
sample report in Maximiser, as that is now the
dominant way of looking at the ratings in most
markets. Research is only as good as the sample
it comes from, and to analyze or use the data
accurately, the sample has to be disclosed.

If you see wide variances in sample return,
talk with your Arbitron rep about it. Remember,
you are paying for the service, and Arbitron has
worked hard at customer service. If the compa-
ny hears more concerns about samples, these
concerns are more likely to get some attention.

Communicate with the Arbitron Advisory
Board. This team has meetings with Arbitron,
and many improvements in the surveys have
come from the ideas and discussions of the board.

If you would like to see more market-by-mar-
ket data on sample goals, the most recent devel-
opments and more discussion and debate on
young-adult samples, they are a regular feature
of the Rock section of www.mcvaymedia.com.
Keep an eye on the sample; it’s the most impor-
tant part of any research.

The sample problems that have been show-
ing up in the last five years in the younger dem-
0s are a serious matter with regard to the reli-
ability of the results. It's way past time for new
ideas and actions, but that will only happen if
both radio and Arbitron wake up and recognize
the problem.

Dave Lange is VP/Rock for McVay Media, han-
dling all Rock and Alternative consulting for the com-
pany. Contact him at 574-273-7126 or dlange210@

comcast.net.
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ARTIST TITLE LABEL(S) RS e
STAIND Right Here (Flip/At/antic) 638 -33
SEETHER Remedy (Wind-up/ 601 -36
FOO FIGHTERS Best Of You (RCA/RMG) 581 72
NICKELBACK Photograph (Roadrunner/IDJMG) 550 +56
AUDIOSLAVE Doesn’'t Remind Me (/nterscope/Epic) 488 +5
GREEN DAY Holiday (Reprise) 335 7
NINE INCH NAILS The Hand That Feeds //nterscape) 335 -13
SYSTEM OF A DOWN B.Y.0.B. (American/Columbial 319 7
ROLLING STONES Rough Justice (Virgin/ 307 +7
SHINEDOWN Save Me (At/antic) 281 +46
GREEN DAY Wake Me Up When September Ends (Reprise/ 271 +19
TRAPT Stand Up (Warner Bros.) 264 +32
DISTURBED Stricken (Reprise/ 254 -22
CROSSFADE Colors (Columbia) 228 -1
DARK NEW DAY Brother (Warner Bros.) 212 +2
TAPROOT Calling (Velvet Hammer/Atlantic) 200 +1
SYSTEM OF A DOWN Question! (American/Columbia} 190 +30
10 YEARS Wasteland (Republic/Universal) 172 9
3 DOORS DOWN Live For Today (Republic/Universal) 166 +24
HINDER Get Stoned (Universal) 151 +8
MUDVAYNE Forget To Remember (£pic/ 108 -13
DISTURBED Guarded (Reprise) 107 +4
BON JOVI Have A Nice Day (island//DJMG) 102 +25
DEFAULT Count On Me (TV7) 88 +10
SWITCHFOOT Stars (Columbia) 82 +8
TOMMY LEE Tryin To Be Me (7L Education Services) 78 -13
THEORY OF A DEADMAN Hello Lonely (Walk Away From This) (Roadrunner//0JMG) 15 -1
VELVET REVOLVER Come On, Come In (Wind-up) 75 -16
OFFSPRING Can’t Repeat (Columbia) 70 +12
FOO FIGHTERS DOA (RCA/RMG) 68 +64

TOTAL
AUDIENCE
{00)

30503
33081
29707
28593
25091
20950
17255
17664
17233
10908
16899
10382
10143
8488
7013
5484
7531
6418
BN
7084
3425
5474
7086
4439
3838
3474
1720
2365
4349
2101

WEEKS ON TOTAL STATIONS/
CHART ADDS

15
20
19

24
24
20

N~ -~

-— - -
oW N~ &

N WA wWwWWwoomon w

- =
N o

26/0
25/0
26/0
25(0
23n
20/0
1710
15/0
15/0
24/3
171
20/0
181
15/0
1710
1710
13/0
13/0
14/0
9/0

8/0

10/0
700

9/0

5/0

6/0

an

710

5/0

1213

27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

MEDIABASE
'MOST ADDED'

ARTIST TITLE LABEL(S) ADDS
SHINEDOWN Save Me (Atlantic/ 3
FOO FIGHTERS DOA /RCA/RMG) 3

THOUSAND FOOT KRUTCH Move (Tooth & NallEMI Music Reactive) 2

2

1y MOST [ -
INCREASEQ ?LA YS

TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
FOO FIGHTERS DOA /RCA/RMG) +64
NICKELBACK Photograph (Roadrunner/IDJMG) +56
SHINEDOWN Save Me /Atlantic) +46
TRAPT Stand Up (Wamer Bros.) +32
SYSTEM OF A DOWN Question! (American/Columbia) +30
BON JOVI Have A Nice Day fisland//DJMG) +25
3 DOORS DOWN Live For Today (Republic/Universal) +24
BLACK LABEL SOCIETY In This River (Artemis) +21

GREEN DAY Wake Me Up When September Ends (Reprise) +18
ALICE COOPER Sunset Babies (All Have Rabies) fVew West/  +16

I MOST
PLAYED RECURA‘ENTS

- NEW & ACTIVE

NINE INCH NAILS Only f/nterscape)
Total Plays: 67, Total Stations: 6, Adds: 1

WEEZER Beverly Hills /Geffen)

Total Plays: 66, Total Stations: 3, Adds: 0
INSTITUTE Bullet-Proof Skin finterscope)
Total Plays: 65, Total Stations: 7, Adds: 0

SEVENDUST Ugly (Winedark/7Bros.)
Total Plays: 55, Total Stations: 5, Adds: 0

AVENGED SEVENFOLD Bat Country /Warner Bros.)
Total Plays: 42, Total Stations: b, Adds: 1

ROBERT PLANT & STRANGE SENSATION Tin Pan Valley (Sanctuary/SRG)

Total Plays: 31, Total Stations: 4, Adds: 0

BLACK LABEL SQCIETY In This River (Artemis)
Total Plays: 25, Total Stations: 4, Adds: 0

VANISHED Latchkey Princess (Kirtland)
Total Plays: 20, Total Stations: 3, Adds: 0

TOTAL
ARTIST TITLE LABEL(S) PLAYS
CROSSFADE Cold (Columbia) 197
AUDIOSLAVE Be Yourself fnterscope/Epic) 176
VELVET REVOLVER Fall To Pieces (RCA/RMG) 173
JET Cold Hard Bitch {Atlantic) 164
GREEN DAY Boulevard Of Broken Dreams fReprise) 163
MUDVAYNE Happy? /Epic) 155
THEORY OF A DEADMAN No Surprise (Roadrunner//I0JMG) 154
VELVET REVOLVER Slither /RCA/RMG) 151
THREE DAYS GRACE Just Like You (Jive/Zomba Label Group) 139
PAPA ROACH Scars (Geffen) 132

Songs ranked by total plays

Station playlists for all R&R reporters are available

on the web at www radigandrecords.com.

Songs ranked by total plays

"REPORTERS

Stations and their adds listed alphabetically by market

KZRR/Albuguerque, NM*
OM: Bifl May

PD: Phii Mahoney
APD: Judi Civerolo
DISTURBED

WZZ0/Allentown, PA*

PD: Tori Thomas
MO: Chris Line
No Adds

KWHL/Anchorage, AK

PD: Jen Sheviin
APD/MD: Brad Stennett
1 FOO FIGHTERS

WT0S/Augusta, ME

OM/PO: Steve Smith
APD: Chris Rush
No Adds

KIOC/Beaumont, TX*

OM: Joey Ammistrong
PD/MD: Mike Davis
No Adds

WPTQ/Bowling Green, KY
OM/PD: Alex “Axe” Chase
APD/MD: Monty Foster

10 PROM KINGS

WMMS/Cleveland, OK*
PD: Bo Matthews

MO: Hunter Scott
No Adds

KNCN/Cnrpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

WRQK/Canton, OH*
PD: Gamett Hart

MD: Nick Andrews

No Adds 2 AVENGED SEVENFOLD
KQDS/Duluth

WPXC/Cape Cod, MA OM/PD: Bill Jones

OM: Sleve McVie APD: Jason Manning

PD/MD: Suzanne Tonaire 25 NICKELBACK

APD: James Gallagher
No Adds

KLAQ/EI Paso, TX*
lA]%P/'l‘)D Courtney Neison

: Glenn Garza
WKLC/Charleston, WV THOUSAND FOOT KRUTCH
OM/PD: Bill Knight
1 ILLNINO

1 FEAR FACTORY KFLY/Eugene, OR

OM/PD: Chris Sargent
12 MUDVAYNE

WEBN/Cincinnati, OH* 12 FOO FIGHTERS

OM/PD: Scott Reinhart 11 TAPROOT

MD: Rick Vaske

8 THOUSAND FOOT KRUTCH
FOO FIGHTERS WRCQ/Fayetteville, NC*

OM: Peny Stone
MD: Al Field
No Adds

WRVC/Hunlingmn
OM/PD: Jay

AFD/MD Reem Kirtner

5 GREEN DAY

3 FOO FIGHTERS

3 THOUSAND FOOT KRUTCH

KZZEMedford, OR
PD: Rob King
MD: Montana

3 NINE INCH NAILS

3 HINDER

3 INSTITUTE

WODHAMorristown, NJ*
PDMO: Terrie Camr
AUDIOSLAVE
FOO FIGHTERS

WXMM/Norfolk, VA*
OM: John Shomby
PDMD: Jay Slater

No Adds

KCLB/Palm Springs, CA
PD: Anthony “Antdog” Quiroz
MBD: Jenn Brewski

7 3DOORS DOWN

6 BLACK LABEL SOCIETY

WWCT/Peoria, IL
PD: Gabe Reynolds
MD: John Marshall

1 AVENGED SEVENFOLD

WMMR/Philadelphia, PA*

PD: Bill Weston
APD: Chuck Damico
MD: Sean “The Rabbi” Tyszler
1 THEORY OF A DEADMAN
KILLERS

KDKB/Phoenix, AZ*
MD: Paul Peterson
SHINEDOWN

WRKZ/Pittsburgh, PA*
OM: Keith Clark

PD: Ryan Mill

No Adds

KUFO/Portiand, OR*
OM/PD: Oave Numme
APD/MD: Dan Bozyk

No Adds

WHEB/Portsmouth, NH*
PD: Chris “Doc” Garrett

MD: Jason “JR” Russell

No Adds

WHJY/Providence, RI*
PD: Scott Laudani
APD: Doug Palmieri
MD: John Laurenti
FOO FIGHTERS

WBBB/Raleigh, NC*
PD: Jay Nachlis
No Adds

KCAL/Riverside, CA*
PD: Steve Hofiman
APD/MD: Daryl Norsell

No Adds

WROV/Roanoke, VA*
PD/MD: Azron Roberts
APD: Heidi Krumment-Tate
No Adds

WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schulz

1 SEETHER

KRX0/Sacramento, CA*
OMMO: Jim Fox

PD: Pat Martin

No Adds

KBER/Sait Lake City, UT*

OM: Bruce Jones

PD: Kelly Hammer

APD/MD: Darby Wilcox
SHINEDOWN

KSRX/San Antonio, TX*

PD/MD: Mark Landis

APD: Ed “Mister Ed” Lambert
I*NE INCH NAILS

KTUX/Shreveport, LA*
PO/MD: Fiynt Stone
No Adds

WWDG/Syracuse, NY*
OM: Rich Lauber
PD: Scarch
MD: Scott Dixon
GREEN DAY

WKLT/Traverse City, Ml
POMD: Terri Ray
5 3DOORS DOWN

KMOD/Tuisa, OK*
OM/PD: Don Cristi
No Adds

KRTO/Tulsa, OK*
OM: Steve Hunter
PD/MD: Chris Kelly
APD: Kelly Garreit
SHINEDOWN

KBRQ/Waco, TX
PO/MD: Brent Henslee
No Adds

WMZK/Wausau, Wi
PO/MD: Brandon Paipas
THEORY OF A DEADMAN

KBZS/Wichita Falls, TX
OM: Chris Walters
PD: Liz Ryan
APD/MD: Vicki Vox
6 SHINEDOWN

2 ROBERT PLANT & STRANGE...

2 DEAF PEDESTRIANS
2 AVENGED SEVENFOLD
2 SEVENOUST

“POWERED[TE

MEDIABASE

*Monitored Reporters
46 Total Reporters
27 Total Monitored
19 Total Indicator

Did Not Report,
Playlist Frozen (3):

KZOZ/San Luis Obispo, CA

WMTT/Elmira, NY
WRKR/Kalamazoo, Ml

Maana: aaaricanradiahictan, com
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September 2, 2005 'WD
TR R Wl M m g MEDIABASE
1 1 SEETHER Remedy (Wind-up/ 1778 51 90718 21 5710 M 6 Srﬁfﬁéb*f .
2 e STAIND Right Here (Flijp/Atiantic) 1593 +39 65984 16 56/0 sag . tGagies ot
6 €  NICKELBACK Photograph (Roadrunner/iDJMG) 1301  +161 62719 4 540 ARTISTTITLE. LABELFS) ADos
. ILL NINO What You Deserve (Roadrunner//DJMG) "
4 O0SSFADE 4
O «cnr Colors {ca/um{ua/ . 1291 +48 45209 17 531 L )
5 6 AUDIOSLAVE Doesn’t Remind Me finterscape/Epic/ 1289 +74 57258 9 511 VAUX Are You With Me /Lava/ 6
9 e DISTURBED Stricken (Reprise/ 1129 +74 51071 5601 THOUSAND... Move (Tooth & Nail/fEMI Music Reactive) 5
8 0 TRAPT Stand Up (Warner Bros.) 1103 +3 46187 570 STORY OF THE YEAR We Don't... (Maverick/Reprise/ 5
AVENGED SEVENFOLD Bat Country (Warner Bros.) 4
NEW DAY (17 2 054 -62
7 8 DARK Brother (Warner Bros.) 1 37110 20 56/0 SEVENOUST Ugly (Winedark/7Bras.) 1
3 9  FOO FIGHTERS Best Of You (RCA/RMG) 1025 -251 58165 19 53/0 COHEEQ ANO CAMBRIA The Sulfering (Columbia) 4
13 @ TAPROOT Calling (Velvet Hammer/Atlantic) 992 +57 32154 1" 53/0 { fM o ST‘Z R
10 11 MUDVAYNE Happy? (Epic/ 976 57 50133 30 5400 & s b
15 @ SYSTEM OF A DOWN Question! (American/Columbia) 945 +61 324 " 5712 I N CR EASED P Lﬂ YS
16  GREEN DAY Wake Me Up When September Ends (Reprise/ 914 +40 37998 9 480 s
. . ARTIST TITLE LABEL(S) INCREASE
1 14 SYSTEM OF A DOWN B.Y.0.B. (American/Columbial 883 -97 44205 23 54/0 FOO FIGHTERS DOA (RCA/RMG) +942
12 15 NINE INCH NAILS The Hand That Feeds //ﬂtE/SL‘UpE/ 870 -69 49039 24 490 NICKELBACK Photograph (Roadrunner//IDJMG) +161
20 @ SHINEDOWN Save Me /At/antic/ 866 +153 34336 531 AVENGED SEVENFOLO Bat Country (Warner Bros.) +185
18 (D MUDVAYNE Forget To Remember (Zpic/ 834 +39 28300 53/1 SH'NEOOV;N Save Me (Atlantic/ / +153
BLACK LABEL SOCIETY In This River (Artemis, +124
14 18  SLIPKNOT Before | Forget //?fladn/-nner//ﬂJMG/ 833 -52 37045 28 41/0 3 00ORS DOWN Live For Today (Republic/Universal) 83
19 @ 10 YEARS Wasteland (Republic/Universal) 806 +14 22415 13 5011 AUOIOSLAVE Doesn't Remind Me (/nterscope/Epic) +74
17 20  DISTURBED Guarded (Reprise 733 -70 26611 10 39/0 OISTURBEO Stricken (Reprise/ +74
21 @ COLD Happens All The Time (Flig/Lava) 654 +9 19777 12 am THOUSANO... Move (Tooth & Nail/EMI Music Reactive)  +13
M — .
99 @ CHEVELLE Panic Prone (Epic) 561 +51 16611 8 4500 SYSTEM OF A O0OWN Question! fAmerican/Columbia) +61
26 @  AVENGED SEVENFOLD Bat Country (Warner Bros.) 546  +155 19018 3 48/ MOST
23 @  DEFAULT Count On Me (7V7) 533 +56 15259 7 390 PLAYED RECURRENTS
27 @ 3 DOORS DOWN Live For Today (Republic/Universal) 466 +83 14717 4 403 TOTAL
8746 6 ARTIST TITLE LABEL(S) PLAYS
25 @ THEORY OF A DEADMI-\N Hello Lonely... (Roadrunner/IDJMG) 423 +25 33/0 BREAKING BENJAMIN So Cold Hollywood) 154
30 @ INSTITUTE Bullet-Proof Skin flnterscape/ 373 +47 8498 4 n PAPA ROACH Getting Away With Murder (Geffen) 394
48 €@ FOO FIGHTERS DOA (RCA/RMG) n +242 16803 2 4 CROSSFADE Cold (Colymbia) 383
. BREAKING BENJAMIN Sooner Or Later (Hollywood/ 379
2 30/4
33 @ SEVENDUST Ugly (Winedark/7Bros.) 304 +24 8169 5 I AUDIOSLAVE Be Yourself (interscape/Enic) 30
29 31 STATICX I'm The One /Wamer B/US./ 293 41 8159 19 20’0 THREE DAYS GRACE Home /J/VE/ZIIITIbﬁ Label G/ﬂllﬂ) 334
31 32 RA Fallen Angels (Republic/Universal) 287 -32 7609 16 2310 SLIPKNOT Duality (Roadrunner/IDJMG) 334
24 33  BREAKINGBENJAMIN Rain (Hollywood) 269 150 9530 10 3400 VELVET REVOLVER Slither (RCA/AMG) 330
34 34 SMILE EMPTY SOUL Don't Need You fLava/ 250 S7) PTG U Pieces (RLATRMG) e
36 35 DANKO JONES Lovercall Razor & Tie) 21 23 5750 14 210 NEW &ACTIVE
40 @ WEEZER We Are All On Drugs /Geffen/ 213 +22 4965 6 15/0 STORY OF THE YEAR We Dor't Care A —
. e Don't Care Anymore (Maverick/Reprise,
38 €  DOPE Always (Artemis) 213 +8 4232 M 80 | g0 plays: 81, Total Stations: 1, Adds: 5
32 38  VELVET REVOLVER Come On, Come In (Wind-up) 212 -18 6422 1" 21J0 CASANOVAS Livin' In The City (/ROCK)
44 €D  NINE INCH NAILS Only finterscape) 200 +46 6598 a 151 ;g‘fh;'gvg}ﬁgs‘“;' 3‘:‘30"?5 ‘Z/Vf‘df’j: 3
ough Justice (Virgin
@ BLACK LABEL SOCIETY In This River {Artemis) 174 +124 6394 1 2001 Total Plays: 74, Total S?tations: 6. Ad%s: 9
@ THOUSAND FOOT KRUTCH Move (Tooth & Nail/EMI Music Reactive) 170 +73 3747 1 24/5 NO AODRESS Lasting Words (Atlsntic)
s - . Total Plays: 72, Total Stations: 8, Adds: 0
37 42  SUBMERSED In Due Time (Wind-up) 167 51 2536 15 20/0 PROM KINGS Bleeding (Three Kings)
35 43  CKY Familiar Realm (/sland/IDJMG) 162 -89 5044 13 25/0 Total Plays: 70, Total Stations: 10, Adds: 1
45 44 SWITCHFOOT Stars (Columbia) 143 -1 2407 8 150 ?EEP;IER Trg;h 4“//7"1/;//1/ o nde: 3
, i otal Plays: 67, Total Stations: 6, S:
41 45  OFFSPRING Can't Repeat (Columbia) 132 -45 10633 17 18/0 VAUX Are You With Me fLava)
39 46  BLACK LABEL SOCIETY Fire It Up (Artemis/ 132 -60 5941 17 13/0 Total Plays: 60, Total Stations: 16, Adds: 6
46 47  CLUTCH 10001110101 (ORT) 128 X 3689 5 150 OUR LADY PEACE Where Are You (Columbia)
. . , Total Plays: 59, Total Stations: 8, Adds: 1
42 48  TOMMY LEE Tryin To Be Me (7L Fducation Services) 100 -69 4647 13 150 INCUBUS Make A Move (Epic/
49 49 FULL SCALE Feel it {Columbia) 96 -19 1652 5 12/0 Total Plays: 41, Total Stations: 7, Adds: 0
. g . ILL NINO What You Deserve (Roadrunner/iDJMG)
50 DEAF PEDESTRIANS 15 Beers Ago {Dotpointperiod) 88 3 1095 10/0 Total Plays: 37, Total Stations: 14, Adds: 11
57 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting _ A A
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays | | Station playlists for all R&R reporters are available
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron on the web at www,ratgioandrecords.com.
Inc.).© 2005 Radio & Records.
Employee Pricing Plan
s - » H H - - - -
We've Eliminated the Sales Commissions | g o yn | [| ssmw wess wwmm The Music Testing Specialists.
Until Labor say' ando/are Passtm3 thle L, www.ComQuestMusicTesting.com
Savings — Up to 20% — on to You! 619-659-3600
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#1 MOST ADDED AT ACTIVE ROCK!
OUT OF THE BOX:

WAAF
wJJo
WYBB

KUPD
WRXR
WBYR

KUFO
WXOR
WKQZ

KTEG

WWBN

KHTQ

WKLQ
KILO
KXFX

KFMW  WKQH KFMX KEYJ KBRE

ON TOUR WITH DISTURBED NOW
ONE NATION UNDERGROUND HITS STORES 9/27

PRODUCED 3Y EDDIE WOHL FOR SCRAP 60
AND DAVE CHAVARRI

MIXED BY DAN KORNEFF, CDDIE WOHL
AND DAVE CHAVARRI

= WWW.ILLNINO.COM
WWW ROADRUNNERRECORDS.COM
W © 2005 Roadrunner Records, Inc.

WWW.americanradiohistorv. com
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respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can lake the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio slations by

. ACTIVE ROCK

26 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs betow No.

~
/ﬁﬂ{gﬂ'gM[lg[ﬂ com America’s Best Testing Active Rock Songs 12+ R R : ROCK TOP 30 ﬁgf;ﬁ
".mm,: For The Week Ending 9/2/05 &“K’ﬁxmﬁw A ? i MM
Artist Title (Label) TW LW  Famil. Burn 18"%'4 18'“2A4 25.'\394 WK WEEK  ARTIST TITLE LABEL(S) AS  mais TEanr siaaks
MUDVAYNE Happy? (Epic/ 436 452 88% 16% 450 441 460 2 @  GREENDAY Wake Me Up When September Ends (Aepriss) 566 +62 8 15/0
DISTURBED Stricken (Regrise) 434 438 4% 5% 437 431 443 1 g KILLERS All These Things That I've Done flsland//DJMG) 549 +24 13 13/0
DISTURBED Guarded (Reprise) 432 447 80% 6% 435 420 450 3 o OUR LADY PEACE Where Are You Sony BMG Canada) 520 +30 1710
SEETHER Remedy (Wind-up) 430 438 96% 23% 427 429 424 8 8* AUDIOSLAVE Doesn’t Remind Me finterscope/Epic/) 482 +97 16/0
MUDVAYNE Forget To Remember (Epic/ 422 436 65% 6% 430 422 439 b THEORY OF ADEADMAN SantaMonica 604/Universal) 468 +16 12 1710
CROSSFADE Colors (Columbia) 419 422 83% 11% 404 417 390 4 6 &> NICKELBACK Photograph (Roadrunner/IDJMG) 462 -22 1511
10 YEARS Wasteland (Republic/Universal) 416 412 53% 2% 400 4.09 3.90 7 o* TREWS So She's Leavin' (Sony BMG Canada) 43 +1 19/0
SLIPKNOT Before | Forget fRoadrunner/\DJMG) 412 431 8% 18% 431 440 422 9 ROLLING STONES Rough Justice (Virgin) 372 +17 13/0
SYSTEM OF A DOWN Question! (dmercantolimbs/ 412 404 78% 1% 404 417 391 6 9 FOOFIGHTERS Best Of You [RCA/AMG) - 372 60 18 1440
STATIC:X I'm The One (Warner Bros) 409 421 T1% 9% 420 428 410 11 10 STAIND Right Here (Flp/Atiantic/ 314 512
RA Fallen éngels /Ww 408 412 61% 6% 3;88 397 319 3 10 1 SEETHER Remedy /Wind-up} 309 .33 18 10
SYSTEM OF A DOWN B.Y.0.8. (American/Cokimbia) 408 405 97% 32% 400 429 3569 19 e M.GO0D OhBe Joylul UniersalMusic Conady) 293 +63 1302
TRAPT Stand Up (Wamer Bros.) 404 400 76% 8% 390 .391 389 13 @Oufe DEFAULT ComtOnMe V) e .
CHEVELLE, Panic PronP: {Epic) . ) 404 412 58% 6% 395 }4.24 in 12 14 U2 City Of Blinding Lights interscape) M 18 10 1410
STAIND Right Here (Flig/Atlantic) '. 402 412 90% 23% 376 ‘400 352. 14 m STRIPPER'S UNION Give U pﬁﬁ (Universal Music Canads)” 266 Lo 111
TIw\PRVl]OT Caliing (Velvet HamTer/At/am/c} . 393 4.0 ) 61:/n / 6% 388 407 362 16 @ o SUM 41 Some Say (Isand/ID.JMG) 264 1 10 1601
b EAL LR L B AR 20 @  WEEZER WeAre AllOnDrugs fGeffer) 22 2. 4 8
COLD Happens All The Time (Fljp/Lava/ 390 414 59% 9% 3.82 389 313 93 @ BON JOVI Kave A Nice Day (ItandIDJMG) 1 +53 3 120
DARK NEW DAY Brother (Warner Bros.} ©~ * -* -~ 388 401 -65% 1% 387 377 397 18 : 9* WAKING.. O Cotin ) Vhisi Lo 202 30 7 1400
CKY Familiar Realm /Island/IDJMG) 387 38 45% 5% 386 370 4.10 ) i
NINE INCH NAILS The Hand That Feeds fterscope/ 384+ 386 °96% 37% 376 380 371 15 20 DASIS Lyl i _ Lo R
THEORY OF A DEADMAN Helo Lonely.. RoacumerMG) 370 363 44% 6% 340 330 348 17 21 COLDPLAY Speed Of Sound Capito) LA UL )
NICKELBACK Photograph (Roadrunner/DJMG) ~~ 368 — 67% 14% 336 333 339 21 @ BECK Gil Iterscope) 174 Ut )
BREAKING BENJAMIN Rain (Hollywood) 366 374 7% 18% 347 365 326 @  FOOFIGHTERS DOA RCAAMG) 169 +99 1 8/5
FOO FIGHTERS Best Of You RCA/RMG) 365 383 97% 4% 356 380 330 22 D COUNJAMES Far Away Like A Rado MoplMusicUMG) 163 +10 4 1110
DEFAULT Count On Me (7V7) 362 371 4% 7% 334 333 33 24 @* BIF NAKED Let Down (Warner Music Canada) 163 +15 14 70
GREEN DAY Wake Me Up When September Ends (Reprise/ 357 3.66 89% 28% 334 332 3.36 27 €@ NINEINCHNAILS Only finterscope/ 159 +43 2 512
3 DOORS DOWN Live For Today (Republic/Universall 356 - 5% 12% 342 353 331 @ 311 Don't Tread On Me (Volcano/Zomba Label Group) 146 +64 1 n
AUDIOSLAVE Doesn't Remind Me finterscope/Epic) 336 343 73% 24% 325 310 340 @ SWITCHFOOT Stars (Columbia) 145 +40 1 1013
Total sample size is 378 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=distike very much, 5 = like very - @* HOTHOT HEAT Middle Of Nowhere (Wamer Bros) 143 +32 . 70
much). Total familiarily represents the percentage of respondents who recognized the song. Tolal burn represents the number of 26 @ GORILLAZ Feel Good Inc. (Virgin) 129 +8 2 30

\ _calling §18-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) \ }5 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. of Indicates Cancon. )
-~
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ALTERNATIVE

Radio Qur Way

Alternative programming leads to a unique sound

By Tom Amenta, Jim Finnerty and Jon Hansen

Iternative WPGU/Champaign, IL is the University of Illinois’

_student radio station. Owned by Illini Media, a nonprofit
organization that operates virtually all the student media at the
university, it's also a commercial station that broadcasts 24/7.
This week WPGU PD Jim Finnerty, Asst. PD Tom Amenta and
News Director Jon Hansen collaborate to tell the story of trans-
forming the outlet from “The Planet” to new Alternative with wide

appeal.

Destroying a planet is never easy, but one
year after doing just that, we are realizing what
a big deal it really was. From 1993-2004
WPGU/Champaign, IL was known as “The
Planet” and played what it thought to be true
alternative rock. Last August, however, we
blew up The Planet and its conservative play-
list, which consisted of little more than the top
40 Alternative staples.

Whether you call what we did a format
tweak or a full-blown overhaul, the bottom line
is simple: WPGU now plays good music re-
gardless of where or who it comes from. At a
time when radio sta- |

tions across the country g
are moving toward the [ | 1720
middle of everything, a e

group of college stu- |
dents is leading the |
charge toward a true
Alternative.

The WPGU change

came from the realiza-
tion that using the
word alternative to de-
scribe our music was hypocritical. With a lim-
ited playlist of 40 to 50 songs, all of which were
selected because of their tested strength on
industry charts, our music wasn’t an alterna-
tive to anything. With this in mind, the sta-
tion’s programming staff raised some ques-
tions.

Why not incorporate bands on independent
labels — like Bright Eyes, Sufjan Stevens and
Trail Of Dead — with the familiar stuff like
Weezer, The Killers and The White Stripes?
Why not acknowledge the bands that paved
the way for today’s acts, like The Clash, The
Cure, The Smiths and The Ramones?

After months of debate, a final decision was
made to change format, and artists like those
mentioned above now form the framework of
our sound: abunch of bands who have been gen-

Jim Finnerty, Tom Amenta & Jon Hansen

erally left off the dial everywhere else combined
with the forefathers of musical innovation.

An Unbiased Ear

How do we stick to our new definition of
Alternative and remain unique and cutting-
edge? It’s really a simple process: We listen
to music with an unbiased ear and choose
our songs independent of charts, graphs and
dollar signs. We'll include artists most casu-
al listeners have never heard of and that
won’t get played on 99% of stations across
the country.

One of our more
successful songs this
—== year came from a pair

i of Chicago DJs called
Greenskeepers. Their
song “Lotion” got more
requests than anyone
could have imagined,
§ and itonly madeit into
rotation because we
gave a relatively un-
known artist a chance.
We can’t imagine many other stations in the
country spinning a song that proudly pro-
claims, “I think I'll make myself a cap from
your right buttocks cheek.”

Not only does our new version of Alterna-
tive span a wide spectrum, it also goes deep-
er. We're not restricted to playing what the
record labels and promo companies deem to
be priority singles. If you like a certain song
off the album better than the single, why not
toss it into regular rotation?

For example, we all knew Weezer’s second
single from Makz Believe was going to be “We
Are All on Drugs.” Weezer are one of our core
acts, so having one of their songs in rotation
makes sense. But after careful consideration,
we decided we liked “Peace” better and add-
ed it instead.

i CURSIVE The Martyr

& CLASH Lost in The Supermarket

% ART BRUT Emily Kane

'}' WEEZER | just Threw Out The Love...

© SUFJAN STEVENS Chicago

© ARCADE FIRE Neighborhood #1

~ KILLERS All These Things That I've Done

".

g | DEATH CAB FOR CUTIE Soul Meets Body

Sample Hour
Here is a typical hour on WPGU/Champaign, IL.

LIVING BLUE Let You Down*

KAISER CHIEFS Oh My God

BRIGHT EYES Arc Of Time

BELLE & SEBASTIAN I'm Waking Up To Us
Il Take Ecstasy With Me-

CURE Just Like Heaven

*Local band

DRESSY BESSY Side 2

HOCKEY NIGHT For Guys' Eyes Only
KAISER CHIEFS Oh My God
MOUNTAIN GOATS Dance Music
NADA SURF Do It Again

STARS Set Yourself On Fire
STELLASTAR Sweet Troubled Soul
ART BRUT Emily Kane

FEATURES Blow It Out

SHOUT OUT LOUDS The Comeback
REDWALLS Thank You

WHITE STRIPES My Doorbell
ANDREW BIRD Measuring Cups
CORAL In The Morning
FISCHERSPOONER Never Win
GO! TEAM The Power Is On
MANDO DAIO Down In The Past
AC NEWMAN On The Table

e et e

e e

SON VOLT Afterglow 61

SUFJAN STEVENS Chicago

11 Take Ecstasy With Me

RYAN ADAMS Beautiful Sorta
AMERICAN MINOR Mr. Queen*
BECK Girl

CAESARS it's Not The Fall That Hurts

DECEMBERISTS This Sporting Life
FLAMING LIPS Mr. Ambulance Driver
FRAMES Underglass
GORILLAZ Feel Good Inc.

; HOPEWELL Calcutta

1 & HOT HOT HEAT Middle Of Nowhere

MARS VOLTA Lvia Lviaquez

NEW PORNOGRAPHERS Twin Cinema
SLEATER-KINNEY Entertain

WEEZER Peace

*Local band

L R R

Too Drastic?

Our incorporation of local music also makes
our playlist different. While many Alternative
stations have a show dedicated to local music,
we goone step further. In addition to our week-
ly all-local show, Inner Limits, we also have an
entire category dedicated to local music past
and present.

In any given hour you can hear a local band
like The Living Blue or The Beauty Shop sand-
wiched between Death From Above 1979 and
Beck. American Minor, newly signed to Jive
Records, have started making noise national-
ly, and they started out as a local band getting
spins on WPGU.

With such a drastic change from The Plan-
et days, some may say that our switch was too
extreme or, dare we say it, too pretentious. We
disagree. We're one of only 11 commercial col-
lege stations in the country, so the bills still
need to be paid. In other words, we are not
going to shun a band just because they’ve
gained commercial success. Instead, we sim-
ply showcase a broader range of artists and
break away from the constraints of the top 40.

Many listeners and people in the industry
have praised our new format for being pro-
gressive and forward-thinking, and compli-
mentary e-mails have flooded our in-box. Our
simplistic formula — to just play good music
that we believe in — has even led to the “ge-
nius” word being tossed at us.

While we accept that we must be doing

wWAAMMAL americantadiahistorns, com

Doing It WPGU’s Way

Here is WPGU/Champaign, ILs current playlist.
BEAUTY SHOP Desperate Cry For Help*

BLOODHOUND GANG Foxtrot Uniform Charlie Kilo
CLAP YOUR HANDS SAY YEAH Is This Love

DEATH CAB FOR CUTIE Soul Meets Body

ORANGES BAND Ride The Nuclear Wave

OF MONTREAL Osio in The Summertime
SECRET MACHINES Better Bring Your Friends

=i KILLERS All These Things That I've Done

DEATH FROM ABOVE 1979 Blood On Our Hands

something right — several of our core artists
have been big on the summer music-festival
scene — we won't go so far as to call our sta-
tion “genius.” We do welcome the praise,
however, since our simple approach to pro-
gramming has been anything but easy.

New Music Meetings

In addition to many other changes, we had
to completely reassess the way we ran our
music meetings. Formerly, music meetings
were limited to one or two people dissecting
Mediabase and relying on industry mentors’
recommendations for what our playlists and
clocks should be. The driving force that brings
people to our radio station, a passion for mu-
sic, was gone.

Our new music meetings foster a much
more productive and participatory atmo-
sphere. Each week the PD and MD compile
10 to 20 songs that could potentially be add-
ed into current rotation. While the PD and MD
have the power to make the final decision on
adds, any staff member — be it an engineer,
promotions intern or news reporter — is en-
couraged to come to the meetings and let his
or her voice be heard.

There are no charts to be found anywhere
near the room, and phrases like “People won't
recognize this” or “This is a Green Day single,
so we have to play it” are rarely uttered. When
this diverse group of individuals, all of whom

Continued on Page 57
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ALTERNATIVE TOP 50

September 2, 2005 EOWERED
WG wE ARTIST TITLE LABELS) oAt LTS AJ%%?ILCE T e M ED[ABASE
1 o GORILLAZ Feel Good Inc. (Virgin/ 2564 +17 135610 22 70/0
&
3 2 STAIND Right Here (Flp/Atiantic) 2117 36 91768 15  66/0 MOST ADDED
2 3 FOO FIGHTERS Best Of You (RCA/RMG) 2115 -170 120580 19 7310
_ ARTIST TITLE LABEL(S) ADDS
4 4 GREEN DAY Wake Me Up When September Ends (Reprise/ 2094 -35 102736 13 70/0 FOO FIGHTERS 0OA /ACA/BMG) 10
7 6 AUDIOSLAVE Doesn’t Remind Me (interscope/Epic) 1874 +167 79210 10 75/2 FRANZ FEROINANO Do You Want o (Domina/Epic) 8
5 6  SEETHER Remedy (Wind-up) 1874 -118 82896 21 61/0 COHEEQ ANO CAMBRIA The Suffering (Columbia) 8
6 @ 311 Don't Tread On Me (Volcano/Zomba Label Group) 1868  +44 83668 6 750 g;‘:gg{'ﬂ":“f“"{g '“‘_; *;;"d Feelings (Republic/Geften! ;
. ix You (Capito
8 o FALL OUT BOY Sugar, We're Goin’ Down (/siana//DJMG) 1722 +110 95146 16 64/2 AVENGEO SEVENFOLO Bat Country (Warner Bras.) 4
13 0 NINE INCH NAILS Only finterscope) 1599 +196 73985 6 76/2 BRAVERY Unconditional lsland/{0JMG) 4
12 @ WEEZER We Are All On Drugs (Geffen) 1465 +57 69034 9 76/2 STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise) 4
9 11 NINEINCH NAILS The Hand That Feeds fnterscape/ 1394 140 94155 24 7500 | NSTITUTE Bullet-Proof Skin fnterscopel 3
. RELIENT K Who | Am Hates Who I've Been (Gotee/ 3
1 12 WEEZER Beverly Hills (Geffen) 1336 -60 78250 23 69/0
10 13 BECK Girl finterscope) 1312 170 49117 14 66/0
14 @ RISE AGAINST Swing Life Away (Geffen/ 1275 +48 53708 17 5911
15 @ SWITCHFOOT Stars (Columbia) 1186 +2 44953 9 62/0
16 @ KILLERS Al These Things That I've Done {/sland/i0JMG) 1143 +13 66917 9 55/0
18 @ SYSTEM OF A DOWN Question! (American/Columbia) 1136 +73 43706 7 641 M O S T
17 18 MY CHEMICAL ROMANCE Helena (Reprise/ 1043 72 54748 26 55/0
20 @ TRAPT Stand Up (Warner Bros.) 1013 +27 32375 7 53/0 INCREASED PLA YS
21 @ WHITE STRIPES My Doorbell (Third Man/V2) 978 +80 58884 7 5311 ’SL‘VL
ARTIST TITLE LABEL(S) INCREASE
22 @ NICKELBACK Photograph /,?aadrunnef//DJMG/ 958 +109 39354 4 51J0 FOO FIGHTERS D0A (RCA/AMG) 2342
24 @ DISTURBED Stricken (Reprise) 818 +30 28486 5 4710 SHINEOOWN Save Me /Atlantic) +21
23 23 TAPROOT Calling (Velvet Hammer/Atlantic/ 793 -58 22699 9 43/0 FRANZ FEROINANO Do You Want To (Domino/Epic) +221
26 @ HOTHOT HEAT Middle Of Nowhere (Sire/Reprise) 786 +19 52055 14 411 N:]":E:"‘:CA'; ':A'\l(s 0/"'Y (Interscape) +:95
. i Cl ix You (Capitol) +194
31 @ COLDPLAY Fix You {Capitol) 713 +194 38490 5 54/6 AUDIOSLAVE Doest't Remind Me (lerscape/Eic 167
27 @ 30 SECONDS TO MARS Attack /immortal/Virgin) 3 +14 23945 1" 44j2 AVENGEO SEVENFOLO Bat Country (Warner Bros.) +163
35 @ SHINEDOWN Save Me (Atfantic/ 659 +24 26094 3 40§12 FALLOUT BOY Sugar, We're Goin' Down fIsfand//DJMG) +110
28 @  COLD Happens All The Time (Fig/laval 624 +41 22739 10 360 NICKELBACK Photograph (Roadrumner/iDJMG) +109
48 @ FOOFIGHTERS DOA (RCA/AMG) 603  +3a2 32311 2 g3 | CEATHCABFORCUTIE Soul Meets Bady (Ariantic/ +82
25 30  COLDPLAY Speed Of Sound (Capitol) 593 -182 27433 19 42i0
36 @ AVENGED SEVENFOLD Bat Country (Warmer Bros.) 587 +163 29002 3 a4
29 @ JACK JOHNSON Good People (Brushfire/Universal) 574 +24 28716 8 3N
45 @ FRANZ FERDINAND Do You Want To (Domino/Epic) 552 +227 36749 2 478
30 €D OURLAOY PEACE Where Are You (Columbia) 551 +14 22228 6 an NEW& ACTIVE
33 @ HAWTHORNE HEIGHTS Ohio Is For Lovers (Victory) 539 +42 16947 12 3712 S
38 €D 10YEARS Wasteland (Republic/Universal 519 +23 15671 10 322 STEI|J|;|ASTA1H7?3 y Sweeé Troubled7 gould/ﬁﬂqi/ﬁMG/
. Total Plays: 173, Total Stations: 20, Adds:
38 @ DEATH CAB FOR CUTIE Soul Meets Body (At/antic/ 481 +82 36069 4 322 ALL-AMERICAN REJECTS Move Along flnterscape)
37 @ INSTITUTE Bullet-Proof Skin finterscape/ 433 +41 15302 4 3513 Total Plays: 159, Total Stations: 13, Adds: 1
41 3 DOORS DOWN Live For Today (Republic/Universal 385 18 8319 3 322 OREQG Bug Eyes flnterscape)
® A L e * ! Total Plays: 139, Total Stations: 11, Adds: 0
32 40  CROSSFADE Colors (Columbia) n 144 10552 14 24/0 BRAVERY Unconditional (/siand//0MG)
39 41 DISTURBED Guarded (Reprise/ 347 -39 13277 9 13/0 Total Plays: 136, Total Stations: 24, Adds: 4
. ARMOR FOR SLEEP Car Underwater (Fgual Vision)
46 @ FRAY Over My Head (Cable Car) (Epic/ 314 +16 8220 6 26/2 Total Plays: 98, Total Stations: 8, Adds: 0
47 @ DEFAULT Count OnMe (7V7) 310 +14 11921 5 19/0 COHEED ANO CAMBRIA The Suffering (Columbia)
43 44 CHEVELLE Panic Prone (Epic/ 307 .27 7116 5 27i2 wg;ll fII;{SEAggEIIOI;:ESTtEa(S‘E 16, TAhdds: 8/ Wormer s
ang Theory (Warner Bros.
40 45  DARK NEW DAY Brother (Warner Bros.) 297 - 9397 12 18/0 Total Plays: 86, Total Stations: 8, Adds: 0
44 46 WHITE STRIPES Blue Orchid (Third Man/V2) 293 -38 12249 19 16/0 REV RUN Mind On The Road (RSMG/DJMG)
@  MUDVAYNE Forget To Remember (pic/ 243 +45 6694 1 2002 \T/(KSI)(PIXYS:YG7’&'?;%&72'0"7 8, Adds: 0
re You With Me Lava
49 48  THEORY OF A DEADMAN Hello Lonely... (Roadrunner//0JMG) 224 -8 6640 4 211 Total Plays: 54, Total Stations: 9, Adds: 2
@ STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise) 210 +60 5886 1 22/4 BLOODHOUND GANG No Hard Feelings (Republic/Geffen)
42 50  OFFSPRING Can’tRepeat (Columbia) 204 106 6910 17 15/0 Total Plays: 42, Total Stations: 9, Adds: 7
78 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Songs ranked by total plays
of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the seng with the larger increase in plays is
placed first. Songs below No. 20 are moved te recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting . : :
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays S |:|I‘aylnst: ﬂt" gl R&R_reporlers ORI
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitren on the web at www.radigandrecords.com.
Inc.).© 2005 Radio & Records.
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ALTERNATIVE

(" RateTheMusic com

America’s Best Testing Alternative Songs 12 +
For The Week Ending 9/2/05

Persons Men  Women
Artist Title (Label) ™w LW  Familiarity Burn 18-34 18-34 18-34
FALL OUT BOY Sugar, We're Goin' Oown (/sland//0JMG) = 8.25 414 87% 14% 4.22 4.05 4.44
GORILLAZ Feel Good Inc. fVirgin/ 423 4.17 95% 20% 431 4.20 4.46
MY CHEMICAL ROMANCE Helena (Reprise/ 414 4.00 88% 20% 4.22 4.05 4.44
GREEN OAY Wake Me Up When September Ends /Reprise/ 4.10 417 90% 19% 413 3.89 445
FOO FIGHTERS Best Of You /RCA/RMG) 4.7 4.08 98% 3% 407 384 4.38
RISE AGAINST Swing Life Away (Geffen/ 4.00 4.08 M1% 13% 4.02 3.90 4.24
KILLERS AH These Things That I've Done fislend/iDJMG} 393  4.80 87% 18%. 394 387 4.03
WEEZER Beverly Hills (Geffen) 3.90 3.90 97% 42% 391 3.82 4.01
WEEZER We Are All On Drugs (Geffen/ 383 3719 75% 15% 382 3.92 392
SEETHER Remedy (Wind-up/ 379 3.85 90% 25% 3.78 3.67 3.95
HOT HOT HEAT Middie Of Nowhere (Sire/Reprise) 318 387 55% 12% 381 315 393
NINE INCH NAILS The Hand That Feeds //nterscape/ 3.77 3.83 94% 33% 3.73 3.64 3.85
STAIND Right Here (Fljp/Atlantic) 311 351 84% 26% 3.69 3.45 404
NINE INCH NAILS Only /interscope/ 3.70 374 2% 19% 3.75 3.70 3.83
AUDIOSLAVE Doesn’t Remind Me f/nterscaps/Epic) 310 3719 61% 14% 314 385 3.55
311 Oon't Tread On Me (Volcana/Zomba Label Group/ 3.66 3.63 73% 13% 3.1 3.72 3.84
SYSTEM OF A DOWN Question! idmarcantofiniva) ~ 3.66  3.60 65% 16% 361 355 n
BECK Girl /nterscope/ 3.65 3.80 81% 21% 3.72 3.72 3.72
CROSSFADE Colors (Columbial 363 365 66% 14% 361 334 4.00
SWITCHFOOT Stars (Columbia) 3.62 3.67 74% 15% 3.54 3.36 3.81
JACK JOHNSON Good People (Brushfire/Universal) 368 375 59% 13% 318 369 391
TRAPT Stand Up (Warner Bros./ 3.56 3.66 65% 13% 3.54 34 3.75
COLDPLAY Speed Of Sound (Capitol/ 355 356 93% 40% 358 342 318
COLO Happens All The Time /Fljp/Lava/ 3.55 3.57 47% 9% 3.55 3.31 3.97
SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) 348 360 88% 38% 362 351 355
OISTURBEO Stricken (Reprise/ 3.46 3.46 59% 15% 3.39 329 354
NICKELBACK Phatograph (Roadrunner/IDJMG/ 343 - 57% 16% k¥ 4] 307 3.88
TAPROOT Calling (Velvet Hammer/Atlantic) 3.4 3.62 46% 1% 3.4 3.36 3.48

Total sample size is 302 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark

of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by
Qﬂediahase Research, a division of Premiere Radio Networks. )
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are here because of an undying love for mu-
sic and a desire to ensure the well-being of
the station, start collectively bobbing their
heads and tapping their feet, we know we
have a new add.

In a move that WPGU alum Roger Ebert
would appreciate, the final vote comes down
to thumbs up or thumbs down.

The ideal WPGU music meeting would
see the top 40-loving promotions intern, the
classic rock-obsessed engineer, the emo kid
DJ and the indie hipster come together and
choose songs that represent the full spec-
trum. But, in reality, this is rarely the case.

People may miss music meetings because
of busy schedules or a lack of interest, or be-
cause they feel intimidated because they are
not as well-versed in this style of music. We
still struggle with this problem a year after
our format change, and it will always be a
problem for a commercial college station like
ours.

Still, the door is always open. The entire
staff is encouraged to participate in the vot-
ing process and even to bring in their own
ideas for music that should be added. The PD
and MD are not infallible and don’t know
every single song out there. One of our more
successful artists over the past year has been
Louis XIV, a band whose first single, “Find-
ing Out True Love Is Blind,” got added because
an intern brought it into a music meeting.

A Sense Of Achievement

We know we're not the only ones with this
new idea of Alternative. Radio stations like
“Indie 103” [KDLD/Santa Monica, CA and
KDLE/Newport Beach, CA] are very similar
to us in most aspects. Still, we get an odd
sense of pride when we see “our” artists get-
ting national exposure on things like the
weekly soundtrack of Fox’s hit series The OC.

We had been spinning LCD Soundsys-
tem, A.C. Newman, Sufjan Stevens, The Fu-
tureheads, etc., well before these bands were
brought into the living rooms of millions of
homes across the country through that show.
We welcome and praise the great music se-
lection on The OC, but we can’t help but
have a sense of validation, knowing that we
brought our listeners The Bravery long be-
fore the second season’s finale.

We also get a sense of achievement from
our new listener demographic. As The
Planet, we had a very male-dominated de-
mographic of 18-to-34-year-olds. Since our
switch we have noticed a much broader ar-
ray of listeners calling in, e-mailing us and
coming out to our remotes. Our listener base
now extends well past 18-to-34-year-olds
and includes people like a middle-aged
former Harvard professor.

We've also gotten to the point where we
have just as many, if not more, female listen-
ers than males. Online streaming has
brought us listeners from all over the coun-
try, some of whom used to live in Cham-
paign and some of whom stumbled on our
website and gave it a chance. Everyone en-
joys our continually changing collection of
currents and appreciates the addition of the
classic stuff like Jeff Buckley, The Replace-
ments and New Order.

While we love the response we’ve re-
ceived and truly believe that we did the right
thing in destroying The Planet, WPGU is not
perfect. It is, at its core, an experiment in
commercial radio, and, as with any experi-
ment, we have learned far more than we
ever could have imagined.

We have made plenty of mistakes over the
past year, and we will continue to make mis-
takes here and there, but who cares? You
can’t learn much if you don’t mess up every
once in a while. While WPGU may still be a
work in progress, great music once again
rules the airwaves in Champaign.
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The River Runs Deep

WXRV celebrates 10 years of independent radio

ortheast Broadcasting’s WXRV (The River) may be a Boston

radio station in the minds of the radio and record indus-
try, but the location of the studios, in Haverhill, MA and the ex-
tensive reach of its signal make it a station that is much more.

For most of WXRV’s 10-year history station
management made Boston the front line in the
battle against competitors including WBOS.
But a couple of years ago they acknowledged
that the station’s signal also gives it a strong

= | presence in northeast-
ern Massachusetts, as
well as in New Hamp-
shire and into the coast-
line region of Maine.

By celebrating the in-
dependent nature of the
station and embracing
its regional characteris-

i tics, WXRV is enjoying
Dana Marshall more success than it
ever has. It continues to make gains in the Bos-
ton ratings, with a 1.2 12+ in the spring book,
but also had a 40 12+ in Portsmouth, NH and
a 2.6 12+ in Manchester, NH in spring 2005.

PD Dana Marshall has been with the station
for five years. As we began our conversation
for this column, she said, “At the time I joined
The River [ was the MD and morning show host.
I've gone through many changes since then,
from launching the Acoustic After Hours pro-
gram in the evenings to taking over middays.
Last summer I also became PD. We are all very
proud of our ‘Independent Radio” station.”

R&R: The station has been on the air 10 years
now, and you have been there for the last five. How
many PDs has the station had?

DM: WXRV was a Lite AC-type format pri-
or to launching as a Triple A station. Joanne
Doody was the original PD. She and MD Mike
Mullaney were the two who put The River on
the air 10 years ago.

I came in when Mike went to another station
in Boston. Nicole Sandler headed up program-
ming for a couple of years before I got the pro-
motion.

R&R: Northeast Broadcasting has owned the sta-
tion all along. It also owns WNCS/Burlington, VT.
Any others?

DM: We also own a number of relatively
small AM stations in the New England area, in-
cluding one in New Hampshire, one in Massa-
chusetts and a few in Vermont. The owner is
Steven Silberberg, and he is a very hands-on
kind of owner.

He is located in Manchester, NH, so he is in
our listening range. At the moment he is also
our acting GM while we search for a new per-
‘son to fill that slot. For the day-to-day stuff, our
GSM, Steve Young, and I are fulfilling some of
those responsibilities.
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R&R: WXRV is certainly a player in the greater
Boston area, but the signal is really directed north up
into New Hampshire, where you are very successful
in markets such as Portsmouth and Manchester.

DM: Ratings-wise, our audience is divided
between several markets, but our overall po-
tential audience is pretty large. For many years
we tried to be only a Boston station, but we fi-
nally realized that we weren't living up to the
full potential of the station.

We still make sure that much of what we do
has the Boston market in mind, but we are also
meeting the challenge of making folks in Ports-
mouth and Manchester feel like we are their
radio station. New Hampshire is where our
signal is strongest, we are very close to direct
competitor WBOS on the dial, and Boston is
very fragmented radiowise, so it made sense
for us to broaden our scope and vision for the
station.

Now we are actively addressing all three
markets. Financially, it makes good business

“Our audience is divided
between several markets.
For many years we tried to
be only a Boston station,
but we finally realized that
we weren’t living up to the
full potential of the
station.”

i
g o AN

sense, but it is also a challenge to make sure that
these other markets feel like we are sincere in
our efforts to be their radio station. As soon as
we started to make the effort, people reacted
in positive ways that I had never seen before.

R&R: I imagine you have to be careful when you
plan your promotions.

DM: Yes, we do. We try to keep our presence
in all three markets as even as we can and, frank-
ly, try to approach it in a regional kind of way.
We do signature concerts in all three markets,
and we also try to be involved in as many com-
munity events in all three markets as possible.

 R&R: And you do all of this on one.dial posi-

tion.

| | STEVE FORBERT Romeo’s Tune
JOHN HIATT Cry Love

o

JOHN LEE HOOKER Chill Out
STEELY DAN FM

JOHN PRINE New Train
GO-GO'S We Got The Beat

e

it

4 &  OASIS Wonderwall

i OCTOBER PROJECT Bury My Lovely
DISHWALLA Counting Blue Cars
PATTI SMITH Dancing Barefoot

JOHN MAYER Daughters
SUBLIME Santeria

SHERYL CROW Good Is Good
MARVIN GAYE What'’s Going On
STONE TEMPLE PILOTS Sour Girl
DESOL Karma

! SARAH MCLACHLAN Adia
§  COLDPLAY Speed Of Sound
ir PRETENDERS Night in My Veins

DAVE MATTHEWS BAND Dreamgirl
JOSS STONE Felt in Love With A Boy

B

s

DM: Basically, that’s correct. We are not like
our sister station, WNCS (The Point} in Ver-
mont, which has repeaters and multiple dial
positions. It offers the same programming but
customizes the advertising and promotional
spots depending on the area it is reaching. We
are one thing, so it is a bit more of a juggling
act for us.

We have to be more varied when dealing
with localized things like weather and traffic
— even how we schedule the spots — but it
is not as hard to find a balance as you may
think.

You need to understand that Boston up into
New Hampshire is basically one continuous
market. Many people have migrated quite far
out of the city to live in a more rural setting and
commute to the city each day. Furthermore,
Boston has become so expensive to live in that
many people have settled further north.

This allows them to takes us along with them
for the entire ride, and it’s kind of nice to have
a station you can stick with whether you are
near home or away at work. We see it as our
listeners moving around in this big triangle
area, and it presents us with a very interesting
dynamic.

R&R: Because of the independent ownership and
your positioning the station as “Independent Ra-
dio” you have always taken a more adventurous
path musically, but you also had to rein things in a
bit a couple of years ago to improve your competi-
tive stance.

DM: We see ourselves as a broader station
than our competition, and we strive to main-
tain an adventurous and open-minded per-
spective when it comes to music, but we have
had to become more focused over time.

When the Triple A format came on the scene
it was more eclectic and broader musically than
it is today, and I'd say that at the beginning we
probably leaned to the far left of that philoso-
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1995 Sample Hour

ECHO & THE BUNNYMEN Seven Seas

FREDDY JONES BAND In A Daydream

Current Sample Hour

ROLLING STONES Like A Rolling Stone

teners with that approach, but in a market like
this you have to be able to redach more people
to survive, so we have had to become more fo-
cused, more familiar and more thoughtful in
the way we do this.

Because I love music and embrace diversi-
ty [ understand how some hard-core listeners
may have seen us as abandoning our position
by adjusting the programming. But I also
understand that to be any kind of voice for the
many artists who don’t get much exposure
anywhere else, you have to remain in the
game.

It was all about attracting more listeners and
being more comfortable to listen to. In the
grand scheme of things, that doesn’t mean that
we got that much narrower. You don’t have to
take a giant library and shrink it down to 600
titles. You bring it down to about 1,200 active
songs at any one time and then pay close at-
tention to how things are scheduled. Plus, we
can keep it fresh by constantly looking at the
active library and rolling it over.

One thing we don't want to get away from
is being the station that introduces the most
new music first. That image has always been
central to The River, and I believe it is a core
expectation of our listeners.

We want to continue to play more currents
than just about anycne else in the area, but that
isnot to say that we haven’t narrowed the scope
a bit. Being a bit more focused allows us to
really get behind the artists we want to support
and helps listeners get familiar with them.

This has worked well for us. As we got more
focused we didn’t alienate many listeners, and
we certainly grabbed a whole lot more. Our
ratings in Boston have increased, and our num-
bers in Portsmouth and Manchester are strong
these days.

Continued on Page 60
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Amos Lee, @ ==ro= and Gioy
Would like to congratulate
WXRV on their 10th Anniversary!

Thank You for a very Successful
Weekend @ The Portsmouth
Blues Festival.
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The River Runs Deep

Continued from Page 58

R&R: Over the past couple of years the program-
ming has also evolved, particularly from daypart to
daypart.

DM: The biggest change we made was the
type of music we play in the evening. We call
it Acoustic After Hours. That starts at 7pm and
goes until midnight. It runs Monday through
Friday. We did a very soft launch of the pro-
gram, and within a month people already knew
the name of the show.

We have been doing it for two years now.
Those who listen at night — and I don’t have
to tell you what a challenge it is to get adults to
listen to radio in the evening — are very loyal.

It gives us a chance to play a lot of artists
and songs that wouldn’t ordinarily get
played on the station. We also get to play al-
ternate versions of songs by core artists,
many of which we have recorded in our own
River Music Hall. The intent was to never
have the show sound like elevator music, but
it is a distinct departure from the daytime
programming.

We can play a third to half of our currents
on the acoustic program, with many more
songs getting play via alternate recordings or
live acoustic versions that we have. There is
commonality between the artists we play dur-
ing the day and during the night. What is dif-
ferent is the songs we choose. On the other side
of that, though, there are some artists who are
perfect for the evening show but get little or no
play the rest of the day.

However, I believe there is continuity in all
that we do, and the show doesn’t make The
River seem like a drastically different station
at night. It gives us a chance to delve deeper
into the blues, jazz, world music and other
genres that are more of a spice element during
the day.

R&R: Did the decision to do this type of show in
the evening have any effect on the way you approach
daytime programmiing?

DM: We didn’t make much of an adjustment
atall. We have always been pretty music-inten-
sive, even in the mornings, so we felt there
wasn't that much of a transition there that need-
ed to be addressed.

Where we have decided to make a change is
in evenings on the weekend, when we actual-
ly rock a bit more. At first we did it on Friday
nights, too, but our listeners told us they’d rath-
er have us extend the Acoustic After Hours show
to all five weekday nights.

The Boston area is renowned for the folk
scene and for the artists who call this area home.
Cambridge, MA is synonymous with the folk

RERNETONIN

“We see ourselves as a
broader station than our
competition, and we strive
to maintain an
adventurous and open-
minded perspective when
it comes to music, but we
have had to become more
focused over time.”

= s o M P

scene. As the station grew more focused musi-
cally, we had to back away from that a bit, but
Acoustic After Hours allows us to stay connect-
ed with that community.

The Boston college station WUMB is very fo-
cused in that area, so what we can accomplish
there is limited. Having said that, though, we do
co-promote a number of local shows with them,
especially at the famous Club Passim in Cam-
bridge, which has been around since the '60s.

In tandem with that there are a lot of colleg-
es and college stu-
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THE GANG’S ALL HERE Here is the entire

studios that house The River.
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River)/Boston staff in front of the historic WHAV/Haverhill, MA

R dents in this area,
% and, to a certain ex-
tent, they want to
learn about the older
artists at the same
time that they hear
new music. Not all
young adults are into
alternative or hip-

- hop music, and we

hope our personable,
no-hype approach
may attract some of
them and that they’ll
stay with us as time
goes by.

R&R: How consis-
tent has the airstaff
been at the station over
the past 10 years?

DM: We have
made some changes
recently. We brought
Scott Lucas in to do
mornings. He was a
WBOS jock prior to
joining us. We pro-
vide news, traffic, en-
tertainment stuff and
a small bit of contest-
ing on his show, but
it remains music-in-
tensive.

I mentioned that I

WXRV (The
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NICE STUDIO Here's a shot of the WXRV Music Hall when it was built back in the 1940s.

started in mornings and then went to nights,
but I now do middays, so I have been on the
air for five years here. Bob Stuart does after-
noons for us, and he has been with us the whole
time. Bob is a Boston radio veteran and has
been on the air on one station or another here
almost his entire career. In many ways he is the
voice of The River.

We are close to making a decision on some-
one who will host the evening program. We feel
it is important to have a personality within the
mix and mood of the show so it doesn’t become
too background. People call in and ask about
the music, so we want to have a real person
interacting with them.

R&R: What are some of your benchmark promo-
tions?

DM: We have done Riverfest at the Hatch
Shell in Boston every May almost since the sta-
tion launched, but this year we expanded it to
include our 10th birthday celebration. It fea-
tured Bruce Hornsby, Suzanne Vega and Josh
Ritter. Because of the birthday aspect, we held
it at the Avalon Theater this year.

The other big event we have developed is
our Newburyport Riverfront Fest in the north-
ern part of Massachusetts in early July. We get
8,000-10,000 people to come out for a free one-
day concert there.

There are other events in the area that we ex-
pect to be part of every year. They include the
Jet Blue Concert Series at the Prudential Cen-
ter, which features free lunchtime concerts.
Then we move up to the Portsmouth Music
Hall and do a series of shows called Intimately
Yours.

We tie in to many charity events throughout
the year in Boston, Portsmouth and Manches-
ter. One is called Riverfeast, which we do in
November. It is a concert and Thanksgiving
feast for 500 listeners, The proceeds go to food
banks — half we give to Boston Food Bank and
the other half to New Hampshire Food Bank

We are also involved in something called the
Concert for the Cure, which is a breast cancer
event happening in a couple of weeks. My own
experience in that area has made this cause very
special to me — so much so that I also partici-
pated for the first time this year in the annual
90-mile cycle event, the Panmass Challenge,
that also benefits breast cancer. I raised over
$5,000, with many contributions coming from
listeners, co-workers, musicians, record exec-
utives and friends. I think I'm a cyclist for life!

There are many other more localized events

_ www americanradiohistorv com

Dl EEF SRR TR RS ERER

“One thing we don’t
want to get away from

is being the station that
introduces the most
new musie first. That
image has always been
central to The River, and
I believe it is a core
expectation of our
listeners.”
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that we participate in all year long in all three
markets, and there’s our River Music Hall CD,
which we sell to benefit a variety of national
and regional charities. We have done three so
far.

R&R: How has the imaging of the station
evolved?

DM: It has matured quite a bit — certainly
since I have been here. We have mostly used
the voice talent of Jen Sweeney for the past three
years. It has been an evolution, in terms of our
intent to expand our presence on a regional lev-
el and solidify our position as Independent Ra-
dio and “92.5 The River.”

When Keith Cunningham was consulting us
he helped us develop another imaging theme
we called “From Dylan to Dido.” We have
tweaked it a bit since it began, but it basically
plays little snippets from various artists to em-
phasize the breadth of our library in terms of
artists and decades.

We drive home the Independent Radio
theme all the time on the air. We don’t go out
there and diss corperate radio or anything, but
the independent idea still seems to resonate
with the audience. It works for us.

It can have another edge though: Some folks
think independent radio means we should be
very far left and play really obscure artists and
never repeat songs. [ guess you can't please ev-
eryone.
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Congratulations
on WXRV’s

th .
anniversary

from your Friends at

Rounder Records

We love ya!
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Gongratulations
DANA MARSHALL
and staff on 10 great years
of EXGEPTIONAL radio
at the RIVER in BOSTON!!

From your friends at

g NEW WEST

MIKE nGORDON and LEQO KOTTKE

“Sweet Emotion”

# Added @ WXRT, KBCO, WBOS,
A WXPN, WFUV, KZPL, KUT,

E F“'E‘T*f WNCS, KTBG, WDET, KBAC,
'l . KMTN, WUIN, KTHX, WKZE,

5& KSPN, KOZT, WNCW, KSUT,
L3 KNBA, XM, Sirius

~

“Perfectly”
#3 most added

WFUV, WTMD, WYEP, WNCW,
WCBE, WFPK, KCLC, KNBA

In Stores...On Tour Now

Neil Youn
“m Pa,intv\.”

#1 MOST ADDED!

Including:
WXRT/Chicago
KMTT/Seattle
WXRV/Boston

RCAVICTOR

KFOG/San Francisco KBCO/Denver
KTCZ/Minneapolis WBOS/Boston
WTTS/Indianapolis KGSR/Austin
KWMT/Tucson WOKI/Knoxville

WRLT/Nashville
WXPN  WYEP KCRW WFUV ~ WDET and many more..
from the new release Prairie Wind

in stores September 27

Congratulations WXRV
on 10 years!

From Your Friends at

WWW. americanradiohistorv.com
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’ TRIPLEA TOP 30

September 2, 2005 POWERED[14
W B wmer e e B e VSR MO MEDIABASE
1 1 JACK JOHNSON Good People (Brushfire/Universal) 463 -24 24835 16 240
2 0 ERIC CLAPTON Revolution [Juck/Reprise) 369 +23 19233 ] 220 ®
4 o DAVE MATTHEWS BAND Dreamgirl (RCA/RMG) 351 +13 18605 9 22)2 MOSTA DDED
6 o U2 City Of Blinding Lights {/nterscope) 340 +5 15951 12 18/0 ARTIST TITLE LABEL(S) ADDS
8 @ DAVIDGRAY The OnelLove (ATO/RCA/RMG) 339 415 19311 6 242 \T::\:IEY:g[‘IfNTTh(; P‘f'"‘;’ /”‘:{;”ISZ ot ":
. . ou’re Beautiful 4t'antic
12 o ROLLING STONES Rough Justice {Virgin/ 324 +34 19585 5 211 SHERYL CROW Good Is Good (A&M/nterscape) 3
5 7 SHERYL CROW Good Is Good (A&M/interscope) 322 13 15733 5 223 NICKEL CREEK When In Rome /Suger Hil) 3
10 0 TRACY CHAPMAN Change (At/antic/ 318 +10 17353 7 23/0 JOHN BUTLER TRIO What You Want (Lava/ 3
7 9  RINGSIDE Tired Of Being Sorry (Flawless/Geffen) 306 -25 10036 22 21/0 DEATH CAB FOR CUTIE Soul Meets Body (Atlantic/ 3
n @ BECK Girl (/nterscope) 3ol +9 12168 13 18/0
3 11 COLDPLAY Speed Of Sound {Capitol) 3oo -44 16175 19 24)0
9 12 DESDL Karma (Curb/Reprise) 294 -24 10021 14 22i0
13 @ MIKE DOUGHTY Looking At The World From The Bottom Of A Weli (ATO/RMG) 290 +3 16172 15 19/0
17 @ COLDPLAY Fix You {Capitol) 270 +28 12834 5 2012 s epg
= g 5 5 5 s gggﬁMOsrg‘?@;( 4
15 @ AQUALUNG Brighter Than Sunshine (Sightly Bigger/Red Ink/Columbia) 264 +8 11208 10 220 ;e
20 @  NICKEL CREEK When In Rome (Sugar Hil) 232 +30 8734 5 2113 INC' REA S. ED PL A YsS
18 17 BONNIE RAITT | Will Not Be Broken {Capitol) 232 -8 12366 4 20/0 TOTAL
19 (D GREEN DAY Wake Me Up When September Ends (Reprise/ 230 +2 10384 6 160 | anmst mme wee e
16 19 LOW MILLIONS Statue (Manhattan/EMC) 212 -42 8150 20 17/0 NEIL YOUNG The Painter (Reprise) +76
22 @ AMOS LEE Keep It Loose, Keep It Tight (Blue Note/EMC) 180 +5 7675 8 15/0 ROLLING STONES Rough Justice (Virgin) +34
24 @ VAN MORRISON Stranded (Geffen/ 167 +24 7595 3 14)2 NICKEL CREEK When In Rome (Sugar Hill) +30
23 22 MELISSAETHERIDGE Refugee //sland/IDJMG) 162 5 7315 31 FRANZ FERDINAND Do You Want To (Domino/Epic) +29
28 €D  KEANE Bend And Break (interscope/ 157  +27 5887 3 14 | COLDPLAY FixYou Lapita) +28
21 24 JASONMRAZ Wordplay (Atlantic/ 148 32 3922 15 1ap | \CANE Bend AndoBreak fintescopes 2
JASON MRAZ Wordplay (Atlantic : / JAMES BLUNT You're Beautiful /Atintic/ +25
29 @ TRISTAN PRETTYMAN Love Love Love {Virgin/ 142 +13 4248 2 14j0 VAN MORRISON Stranded (Geffen/ +24
@ HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector) 13 +21 7302 1 101 ERIC CLAPTON Revolution (Duck/Reprise) +23
@ JOHN BUTLER TRIO What You Want (Lava/ 129 +23 2677 1 1413 JOHN BUTLER TRIO What You Wart (Lava/ +23
30 @ LIFEHOUSE You And Me (Geffen/ 128 +7 6416 2 5/0
26 29  WHITE STRIPES My Doorbell (Third Man/V2) 128 -9 4979 5 1j0
- GREEN DAY Holiday (Reprise) 115 +5 6564 5 3jo
26 Triple A rej?ters Monitored airplay datya su::)Iied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week MOST <l
of 8/21-8/27. Bullets'appear on songs gaining plays or remaining flat from pre’vious week. If two songs are tied in total plays, the song with the larger increase in plays PLA YED RECURRENTS
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number | apmist e 1a8eL(s) mc;
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005,
Arbitron Inc.)© 2005 Radio & Records. SNOW PATROL Chocolate (A&M/Iterscape) 243
U2 Sometimes You Can’t Make It Ori Your Own flnterscape) 142
e s thzteen o & BRENDAN BENSON Cold Hands Warm Heart (V2) JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 135
N E w & Ac TI VE Total Plays: 80, Total Stations: 1.1' Adds: 1 GREEN DAY Boulevard Of Broken Dreams /Raprise/ 123
N WALLFLOWERS God Says Nothing Back finterscape) DAVE MATTHEWS BAND American Baby (RCA/RMG) 115
Total Plays: 80, Total Stations: 8, Adds: 1 BLUE MERLE Burning In The Sun /lsand/0JME 114
MAIA SHARP Red Dress (Kock) NEIL YOUNG The Painter (Reprise) KEANE somewr:l:;ngnlr; We K::“f ﬂ”:’impe/ 100
Total Plays: 115, Total Stations: 8, Adds: 0 Total Plays: 77, Total Stations: 17, Adds: 16 JOHN BUTLER TRIO Zebra (Lava) 98
FRAY Over My Head (Cable Car) (£pic/ JACKIE GREENE Honey | Been Thinking About You Verve Forecast/VMG) NNA NALICK Breathe (%arm) ok e
Total Plays: 111, Total Stations: 12, Adds: 1 Total Plays: 77, Total Stations: 5, Adds: 0 ANNA — e.( am) (Columbia)
ROBERT PLANT & STRANGE SENSATION AR The King's Horses (Sanctuary/SRG) | MISSY HIGGINS Scar (Reprise) HOWIE DAY Colide (£pic/ 90
Total Plays: 90, Total Stations: 11, Adds: 1 Total Plays: 68, Total Stations: 8, Adds: 0
DELBERT MCCLINTON One Of The Fortunate Few (Vew West/ RYAN ADAMS & THE CARDINALS Let It Ride /Lost Highway)
Total Plays: 88, Total Stations: 8, Adds: 0 Total Plays: 62, Total Stations: 6, Adds: 0 Station playlists for all R&R reporters are available
on the web at www.radioandrecaords.com.

Songs ranked by total plays

FEIST

“*Mushaboom”

@g*ge ES

KBCO* . WXPN' S WTTS®  WXRV (add)’
WFUV -WNCS KENZ ~ WDET -
WFPK  KTHX ~ WRNR * &more

e S s S o faly
- Touring all FaII _
- Scanning 2,000 pieces a week ﬁ
- 230,000+ sold world wide W

www.listentofeist.com

62 ® Radio & Records September 2, 2005
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TRIPLE A TOP 30 INDICATOR

September 2, 2005

WK WK ARTIST TITLE LABELIS S PLATS
1 1 ERIC CLAPTON Revolution [Duck/Reprise/ 624 -2
3 e DAVID GRAY The One | Love (ATO/RCA/RMG) 590 +33
2 o DAVE MATTHEWS BAND Dreamgirl (RCA/RMG) 590 +20
6 o TRACY CHAPMAN Change /At/antic) 501 +2
8 6 BONNIE RAITT | Will Not Be Broken (Capitol) 491 +31
4 6  BECK Girl /interscope/ 430 -14
10 0 COLDPLAY Fix You {Capitol) 459 +38
" 0 SHERYL CROW Good Is Good /4&M/Interscope) 442 +32
12 o ROLLING STONES Rough Justice (Virgin/ 425 +32
15 @ HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector) an +55
9 11 JACK JOHNSON Good People (Brushfire/Universal) 412 -16
13 @ NICKEL CREEK When In Rome (Sugar Hil) 408 +26
5 13 U2 City Of Blinding Lights {/nterscope/ 405 -96
7 14 JOHN HIATT Master Of Disaster (Vew West) 394 -98
16 @ DESOL Karma (CurtyReprise) 332 +4
14 16 MIKE DOUGHTY Looking At The World From The Bottom Of A Well (ATO/RMG) 318 62

21 ) FRAY Over My Head (Cable Car) Epic/ 286 +15

25 @ MELISSA ETHERIDGE Refugee (/sland/IDJMG) 282 +33
19 19 AMOS LEE Keep It Loose, Keep It Tight [Blue Note/EMC! 279 -5
17 20 BRUCE SPRINGSTEEN Al The Way Home (Columbia) 2719 -47

24 @ DELBERT MCCLINTON One Of The Fortunate Few Vew West/ 270 +19
18 22 WILLIE NELSON f/TOOTS HIBBERT I'm A Worried Man (Lost Highway) 269 -19

22 23 PAUL MCCARTNEY Fine Line (Capitol) 254 -16

30 @ DAR WILLIAMS Echoes (Razor & Tie/ 238 +14

20 25  COLDPLAY Speed Of Sound (Capitol) 237 -39

29 @ WHITE STRIPES My Doorbelt (7hird Man/V2) 233 +8

28 27  TORI AMOS Sweet The Sting (£pic/ 229 -5

26 28  SONVOLT Afterglow 61 (Transmit Sound/Legacy) 223 -18

23 29  RINGSIDE Tired Of Being Sorry (Flawless/Geffen) 219 -42

@ GREEN DAY Wake Me Up When September Ends (Reprise/ 209 +72

TOTAL
AU%I)%;JCE CHART
6770 6
6475 6
6176 1
5880 1
5985 4
5084 13
5595 2
4629 4
5360 4
4339 5
5472 17
4680 1
3122 12
4399 12
2687 9
2860 19
2527 3
2344 3
1428 "
3125 12
2693 4
2680 10
2863 4
3706 2
1753 19
4124 3
1134 6
4530 8
2097 20
1832 1

WEEKS ON  TOTAL STATIONS/
ADDS

40/0
4011
34/0
39/0
42/0
32/0
3512
3N
3512
3713
2710
3813
26/0
33/0
18/0
2210
26/0
2700
230
23/0
2710
29/0
2700
291
1710
22i0
2100
23/0
16/0
19/5

48 Triple A reporters. Songs ranked by totai plays for the airplay week of Sunday 8/21 - Saturday 8/27.

© 2005 Radio & Records

MOST ADDED"

ARTISTTITLE LABEL(S)

NEIL YOUNG The Painter {Reprise

CHARLIE SEXTON Regular Grind (Back Porch/tM))

JUDD AND MAGGIE Perfectly (RCA Victor/RMG)

TOSHI REAGON Have You Heard (Righteous Babe/Music Allies)
GREEN DAY Wake Me Up When September Ends (Reprise/
NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise (AT0/RMG)
JAMES MCMURTRY Childish Things {Compadre/

TURIN BRAKES Over And Over (Astralwerks/EMC)

BETTYE LAVETTE Joy (Anti/Epitaph)

RYAN ADAMS & The Cardinals The Hardest Part flost Highway/

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S)
NEIL YOUNG The Painter (Reprise/ +
GREEN DAY Wake Me Up When September Ends (Reprise/

TOTAL
PLAY
INCREASE

NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise /ATO/AMG) +T1

BLUES TRAVELER Amber Awaits (Vanguard) +69
HERBIE HANCOCK f/J. MAYER Stitched Up fHear Music/Vector) +55
A MANN She Really Wants You (Superege/United Musicins/Music Alles) +50
COWBOY JUNKIES One (Zoe/Rounder) +48
JAMES MCMURTRY Childish Things (Compadre) +44
COLDPLAY Fix You (Capitol) +38
SHEMEKIA COPELAND Who Stole My Radio? (Alligator/ +38
SYNDICATED
PROGRAMMING
Added This Week

World Cafe —Dan Reed 215-898-6677

CHOCOLATE GENIUS INC. The Beginning Of Always
FRANZ FERDINAND Do You Want To

NADA SURF Always Love

TURIN BRAKES Qver And Over

Acoustic Cafe —Rob Reinhart 734-761-2043

COWBOY JUNKIES You're Missing
NEIL YOUNG The Painter

PEITA BROWN Still Around
SHANNON MCNALLY The Worst Part

ADDS
2]
10

5
4
4
4
4
4

160
+72

REPORTERS

Stations and \their adds listed alphabetically by market

WNCS/Burlington*
PD: Mark Abuzzahab
MD: Jamle Canllsld

WAPS/Akron, OH
PD/MD: Bill Gruber
1 BRANDI CARLILE
1 CHARLIE SEXTON

WEHM/Hamptans, NY
PD: Brian Cosgrove
MD Llauren Stone

ﬁ COLD!
1 NEIL YOUNG 3 NEIL YDUNG 2 NICKEL CREEK
\ VAN MORR\SDN
e L WWVVHitton Head, SC
MD: Danny Proston. WMW/Cape Cod, MA PD: Gone Murreif
o] ;ssxssp ] PD: PJ Fin
0 PP ALLSTARS 2 JACK#E GREENE : J»}‘CKSSN BROWM‘
A(
7%2'3\":0&” GGIE I NE\L VOUNG \ SHERVL CHOW
1 TRISTAN F‘RETWMAN
B e Bumuvmm WDOD/Chattanooga, TN* 1 GOLDrLAY
N 1 J-HENRY

OM/PD: Danny Howard

WOKL/Ann Arbor, Mi MD: Brad Steiner

DM/PD: Rob Walker 12 SWITCHFOOT KSUT/Ignatio, CO

MD: Mark Copeland B e PD: Slsvg Rauwoith
JOHN BUTLER TRIO . L T
TRISTAN PRETTYMAN WXRT/Chicago, IL 5 NEIL YOUNG

OM/MD: John Farneda

KSPN/Aspen, CO PD: Norm Winer § AIMEE MANN
POME, San sl i § Gomsinn,
V COWBSV JUNKIES 3 DEATH CAB FOR CUTIE 3 ANGELA STREHL:
QUNG
KaXR/CuLIumhla, Mo \PMT!"SIInm.anapolls IN*

A OM: Jack Lawson d Holtz
"ﬁ‘iﬁﬁ“&iﬁiﬂ GA APD: Jotf Sweatman APD/MD Laun Duncan
PD: Michelle Engel No Adds NEIL ¥

APD: Chris Bl
wo: Margot Smith. WCBE/Columbus, OH
0 Adds

KMTN/Jackson, WY
OM: Tammy Allen

PD/MD: Mark “Fish™ Fishman

ED: b s i L
KGSR/Austin, TX* Mo H'ﬂ‘?&" Bwnnan 3 DANIELIA COTTON
DM: Jeft Carrol rcs ““.G ! Egg’gg\f -I'('éN& %
PO: ..Jody Oenberg g SEE%UUN%ONNOR 1 NDRTH MI&SlSSIPPI ALLSTARS
APD: Jyl Hershman-Ross 3 JUDO AND MAGGIE 1 NEIL YOUNG

MD: Susan Castle
8 NEIL YOUNG WMWV/Conway, NH
PD/MD: Mark Johnson

3 JAMIE OLDAKER
3 NEIL YOUNG

KBCO/Denver, CO*
PO: Scott Arbough

MD: Keefer
5 NEIL YOUNG

KTBG/Kansas City, MO
PD: Jon Hart
MD: BT¥ron Johnsan

sPs

TURIN B!
BB KING W/ERIL« CLAPTON

KZPL/Kansas City, MO*
OM: Nick McCabe

4 COLDPLAY
4 DEATH CAB FOR CUTIE

WRNR/BaInmore MD
DM/PD: augh
APE"/:AD Alax Comlgm

X{’T%D/Balllmore MD 3 LEOKOTTKE & MIKE GORDON PD: Bryan Truta
D/MD: Mike “Matthews” Vasilikos MD: H an “Stash” Morlon
i Sonor WDET/Detroit, Mi 3] C»Ywm T

: Ju ams 5 NICKEL Cf
5 JUDD AND MAGGIE WD: Manin Bandyke 3 LEBKOTEXE & wIKE GORDON

BETTVE LAVETTE EIEIRTOUNG 5 LITILE BARRI
% A

3 TURIN BRAKES

KLRR/Bend, OR 5 JKHES MEMLRTRY

OM/PD: Doug Donoho 2 CHARLIE SEXTON
APD: Dori Donoho
COLDPLAY

WVOD/Elizabeth City, NC 10 SNOW PATR
BEN LEE

N PO: John Matthews
KRVB/Boise, ID* MD' 1- d Ahh STEPHEN STILLS
OM/PO: Dan McColly B a oy BRETT DENNEN

. NICKEL CRI EK
MD: Tim Johnstone JACKSON BROWA

WEBK/Killingtan, VT
OM/APD: Mltch Terricciano

4 VAN MORRISON 53‘%’: rgB(J 000" Kavel uonrnomsmsspm ALLSTARS
ke “Big 0og” Kapel
WBO0S/Boston, MA* PD: Alyan Kelly
OM: Buzz Knight MD: Davld Iﬂuk WOKI/Knoxville, TN*
PD: Dave Douglas NEIL YOU G OM: Mike Hammond
APD/MD: David Ginsburg N PD: Joe Stutler
11 NESL YOUNG 8 'MOBY
KOZT/Ft. Bragg, CA

6 ROLLING STONES
KMMS/Bozeman, MT PD: Tom Yates § CARBON LEAF

: § SaEwAT
DM/PD: Michelle Wofle APD/MD: Kate Hayes ERBIE HANCOCK I0RN MAYER
4 BEN TAYLOR 6AND NEIL YOUNG

5 HERBIE HANCOCK t/JOHN MAYER

WFPK/Louisville, KY
DM: Brian Conn
PD: Stacy Owe,

““3‘ MCMURTRY

LITTLE BARRIE

JOHN, HIATT

JUDI AND MAGH

epu'nswoooi s HIS ENEMIES
WMMM/Madison, WI*
PD: Tom Teuber
MD; Gabby Parsons

5 NEIL YOUNG

SHEMEKIA COPELAND
KTCZ/Minneapolis, MN*
| PD Lauren MacLeash

D/MD Muka Wol
10 NEIL YOUN

WGVX/aneapohs, MN*
DM: Dave Hamilton
PD: Joﬁ Collins

WZEW/MOhIIe AL*
DM: Tim Camp
PD: Jim Mahanay

MD: Lea Ann Konlk
12 NICKEL CREEK
4 DAV D GRAY

WBJB/Monmouth, NJ
OM: Yom Brennan
PD: Rich Robinson
APD: Lo Zaccari
MD: Jet! Raspe
GREEN DAY
JAMIE OLDAKER
JANES MCMURTAY

NADA SURF
NEIL YOUNG
KPiG/Monterey, CA
OM: Frank Caprista
PD/MD: Laura Ellen Hopper
APD: Aileen MacNeary
6 CHARLIE SEXTON
6 ELV N BISHOP
5 NEIL YOUNG

il
4 BIG BLUE HEARTS
2 DAE WILLIAM

WRLT/Nashvilte, TN*
OM/PD: David Hall
APD/MD: Rev. Keith Coes
14 NEIL YOUNG
STEPHEN BRUTON
JOHN BUTLER TRIQ
MELISSA ETHERIOGE
SAM AS
NORTH MISSISSIPPI ALLSTARS

WFUV/New York, NY
PD: Chuck Singleton
MD: Rita Houston

TOSH! REAGON
AYAN ADAMS

SINEAD O'CONNOR

BETTYE LAVETTE
WRSi/Northampton, MA
PD: Sean 0'Mealy
MD:JEI':hnny Memphis

WCALD LEADER PRETENO

AQUALUNG

NEW PORNOGRAPHERS

LAURA VEIR!

su=.|¢~ STEVENS

NEWL
S 01 'CONNOR

WXPN/Phlladelphla PA
OM/MO: D;
PD: Bmcl Wnnsn
5 'NEW YOUNG
1 DANDY WARHOLS
1 SO VOLT
BRMC

SiA
RAUL MIDON
RYAN ADAMS

WYEP/Pmshurqh PA
PD: Rosemary Welsch
MD: Mike Sauter

ELIZA GILKYSON

AMY RIGBY

AL VOuNG

JUDD AND MAGGIE

SINEAD O'CONNOR
WCLZ/Portland, ME
PD: Herb |

MD: Brian

NER Y

KINK/POrlIand OR*
PD: Danm: Constantine
MD: Kevi

2 GOLDPL

WXRV/Partsmouth, NH*
PD/MD: Dana Marshall
Age&ﬁ?"’ Witber
2 JAMES BLUNT
1 NEIL YOUNG
CANTINERO
N LEE

OM: Greg Gattine

PD: Jimmy Butt

MD: Rick
NEHL YOUNG

KSQY/Rapid City, SD
PD/MD: Chad Carison
MOBY

DAVID GRAY
ROLLING STONES
KTHX/Reno, NV*

PD: Rob Brooks
APD/MD; Dave Herold

2 NEIL YOU

1 NORTH MISSISSIPPI ALLSTARS
HOWIE DAY
SHERYL CROW

KENZ/Salt Lake City, UT*
OM/PD: Bruge Jones
MD: Caso Scott
DAVE MATIHEWS BAND
DAVIO GRA'

KPRI/San Dmgo CA*

DM: Bob Burch
PD/MD: Dona Shaieb
No Adds

KFOG/San Francisco, CA

KPND/Sandpoint, ID

PD: Diane Michaels

APD: K.T. flain

MO: Norm McBride
TRISTAN PRETTYMAN
VANITY PROJECT

NEIL YOUNG
STEPHEN BRUTON
KBAC/Santa Fe, NM
PD/MD: tra Gordon
6 GUYFORSYTH
VAN ORRISO
NICKEL CREEK

NORTH MlSS{SS)PPl ALLSTARS
SINEAD O'CONI

KRSH/Santa Rosa CA*
PD/MD: Pam Long
5 JASON SINAY

1 SHERYL CROW
1 CHAALIE SEXTON

JAMES BLUNT
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MD: Dave Sloan
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n Welch
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«
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WIVI/St. Thomas
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3 NEiL YOUNG
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1 RODNEY CROWELL
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RYAN ADAMS KTAO/Taos, NM
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APD: John Richards
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EQITORS 5 BRANIJI CARL!LE
SLENDER MEANS
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DM/PD: Tim Richards
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WACO BROTHERS
FRANZ FERDINANO PD: Chris Herrmann
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Frozen (1):

CHARLIE SEXTON

WNRN/Charlottesville, VA

D

WAL americanradiohistorvy com

September 2, 2005 Radio & Records

*63


www.americanradiohistory.com

TRIPLE A

Let’s be honest: When a Tori Amos
song comes your way, you hope it’s a
return to her Under the Pink days. You
know Amos is a tremendous talent, but
you’re not sure what you’re going to
get. Sometimes her quirkiness has
stood in the way of the music. # | be-
lieve that Amos’ latest album, The
Beekeeper, is a wonderful return to
form. First off, this is a great adult
record. As all of you know, people
have a soft spot for those artists they discover in college,
the artists who hit you inteilectually and spiritually, as well
‘ as musically. And Amos is one of these artists. # Kids who

Dave Sloan
MD, DMX

4| were into Amos in 1994 and loved her when she was
‘~ played on Alternative radio and saw her on the Lilith Fair

tour are now in their iate 20s and early 30s. They’ll prob-
ably be very interested to hear what Amos is up to these
days. # To me, “Sweet the Sting” has a very sexy groove, and those
first percussive licks may get you thinking this is a new Sade song.
Meanwhile, there isn’t a piano to be heard on the cut; Amos plays the
organ on this one. However, as soon as that voice comes in, you know
this is a uniquely Tori Amos song. # | love playing songs where people
instantly recognize who the artist is, and Amos’ music fits that bill. This
song promises to be on our playlist for a while.

he maijority of songs on the monitored
Tchart this week are bulleted, includ-
ing Eric Clapton, holding at 2*; Dave
Matthews Band, climbing to 3*; U2,
moving up to 4*; David Gray, now top
five at 5*; The Rolling Stones, enter-
ing the top 10 at 6*; Tracy Chapman,
regaining her bullet at 8*; and Beck,
now at 10* ... Other gainers this week
include Coldplay (17*-14"), Nickel Creek (20*-16*), Amos Lee (22*-
20*), Van Morrison (24*-21*), Keane (28*-23*) and Tristan
Prettyman (29*-25") ... Herbie Hancock f/John Mayer and John
Butler Trio debut ... On the Indicator chart, the top 10 is very ac-
tive, with Gray, DMB, Chapman, Bonnie Raitt, Coldplay, Sheryl
Crow, the Stones and Hancock all bulleted ... Other projects doing
well on the Indicator side include DeSol, The Fray, Melissa
Etheridge, Delbert McClinton, Dar Williams and The White
Stripes ... Keep an eye on Robert Plant, Death Cab For Cutie,
Ryan Adams, Feist and Black Rebel Motorcycle Club ... In the
Most Added category, Neil Young has an amazing week, pulling in
43 total adds (!) ... Also off to a good start are Charlie Sexton, Judd
& Maggie, James Blunt and Tohsi Reagon ... The North Missis-
sippi Allstars, Jackson Browne, Green Day, Leo Kottke & Mike
Gordon and Aimee Mann close some important holes.

Triple A

— John Schoenberger, Triple A/Americana Editor

i = o 5 = s
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OF THE WEEK

anst: David Gray
uee: ATO/RCA/RMG

8y JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

he public and much of the radio
’I‘community may have thought David
Gray was a newcomer when he broke
through with the song “Babylon,” but we
in the Triple A world knew that Gray had
been delivering his emotional songs of
anger, passion, love and solitude for close
to a decade already.

Born in Manchester, England in 1970, Gray
was raised in Wales and attended the Uni-
versity of Liverpool. He
eventually moved to Lon-
don, where he decided to
pursue music as a career.
From 1992 to 1998 he re-
leased three albums on
three different labels — A
Century Ends, Flesh and
Sell, Sell, Sell — which
helped him establish a
small but extremely loyal
fan base not only in the
UK., but also in the U.S.

In 1998, without a label
deal, Gray decided to give it
one more shot, this time re-
cording an album in his living room and releas-
ing it on his own IHT Records. He called the
album White Ladder, and it struck a chord with
the public almost immediately. This led to
amazing commercial success for Gray: The
disc has sold over 6 million copies worldwide,
thanks in large part to “Babylon.”

But during this time there were also ma-
jor changes in Gray’s personal life: His fa-
ther died unexpectedly, and he and his wife
had their first child. These events steered
the mood of Gray’s work in a new direc-
tion, and the weight of expectation from his

amazing success bore down on the creative
process too.

With all that, Gray knew the mood and
message of his songs would be different from
those on Ladder, but he decided the back-to-
basics recording approach would still be right.
The resulting albam, A New Day at Midnight,
also became a huge success, selling over 4
million copies worldwide.

Gray’s latest effort is titled Life in Slow Mo-
tion. In contrast to the humble home-studio
affairs that were his previous albums, this
time Gray decided to open things up by
bringing in an outside producer. He chose
Marius DeVries, who has worked with such
artists as Rufus Wainwright, Bjork, Annie
Lennox and David Bowie.

The resultis an expansive
album with many layers of
mood and instrumentation.
Yet Gray’s simple approach
to his songs, on piano or
acoustic guitar, remains the
center of the new composi-
tions. This time around the
songs steer away from the
autobiographical toward
more universal themes.

“All the records that have
inspired me lately have been
far more of a soundscape,
really,” he says. “I was moved
by albums that were a bit more architectural,
in that people don't just walk into songs and
then the vocals start. [ wanted to go over the
bridge, look at things from different angles
this time. Sometimes you need to change the
scale of things.”

And that he certainly did, in such great
songs as “The One I Love,” “Lately,” “Nos De
Cariad,” “Slow Motion” and “Hospital
Food.” Those of ycu who got see him perform
at the Fox Theatre at this year’s Triple A Sum-
mit know that he has kicked things up a few
notches, to put it mildly.

Fray - KebhMo - Howie Day - Tori Amos -

Fiona Apple - Ben Folds - Indigo Girls - The Fray < Kebh Mo - Howie Day - Tori Amos

oyl . S|I9 o6ipuj - spjoj uag - ajduy euoy - Sinelj - nyeAsnew - skogAjauo]so] - eueisnbiny . lenholnuef

CONGRATULATIONS WXRV
ON 10 EPIC YEARS.

HAPPY ANNIVERSARY!

FROM YOUR FRIENDS AT

« ModestMouse - Oasis
®

« Jijjel] - Sjjsmuweq - pueuipia4zuely
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AMERICANA TOP 30 ALBUMS e

September 2, 2005 )
LAST THIS THIS WEEK +/- CUMLATIVE AMERICA NA SPO TLIGHT
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS PLAYS
1 €  RODNEY CROWELL The Outsider (Columbia) 716 +58 3176 | By John Schoenberger
2 @  DELBERT MCCLINTON Cost Of Living (New West) 667  +64 2845 | Artist: Jeff Black
| 5
4 3 DWIGHT YOAKAM Blame The Vain Vew West/ 539 -4 6875 LU '
Although many male country and folk stars try to present themselves
b 4 ADRIENNE YOUNG The Art Of Virtue (AddieBelle/ 528 14 4412 as honest, down-to-earth kinda guys, most of them are posers, if you
6 6 SON VOLT Okemah And The Melody... (Transmit Sound/Legacy) 512 +22 3995 ask me. Sure, many of them have talent and charisma, but most are
3 6  JOHN HIATT Master Of Disaster (Vew West) 510 34 6293 not the simple men they would have us believe. Then you have a guy
g o oMU o like Jeff Black. With him, what you see is what you get. He's a real
1 JAMES MCMURTRY Chidish Things (Compadke) ) Al Ll M artist. with real things to say that are as universal as the rising sun and
7 ©  TWo TONS OF STEEL Vegas (Palo Duro) 395 +6 2984 | & the tenderness that exists between a man and awoman. Black's fourth
11 €)  NICKEL CREEK Why Should The Fire Die? (Sugar Hil) 376 +7 2068 effort, 7in Lily, is full of thoughtful songs framed in an intelligent
ion. 1 like “ n Me,” “Libertine” and “Holl Your Mind.”
16 ) JIMMIE DALE GILMORE Come On Back (Rounder/ 374 479 o (UL L R R U R LT
9 11 GREENCARDS Weather And Water (Dualtone) 357 -24 4556
10 12 JOHN PRINE Fair And Square (Oh Boy) 351 -19 11541 »
8 13 ROBERT EARL KEEN What | Really Mean (Koch/ 350 -38 10045 AM E R I CA NA N E WS
13 @ ELZAGILKYSON Paratise Hotel (Red House) 342 +18 1532 The Americana Music Association has announced that Judy Collins will receive the First
12 15 WILLIE NELSON Countryman (Lost Highway/ 334 8 3197 | Amendment Center-AMA Spirit of Americana Free Speech Award, and the late John Hartford will be
19 @ JEFF BLACK Tin Lily (Duattone/ 332 +54 1583 recognized with the AMA President's Award. The presentations will take place during the fourth
" ) annual Americana Music Association Honors & Awards, on Sept. 9 at the Ryman Auditorium in
14 DAL U S DL TG i . . 6535 | Nashville ... Ryan Adams & The Cardinals will release their next album, Jacksonville City Nights, on
17 @ KNITTERS The Modem Sounds Of The Knitters (Zoe/Rounder/ 303 +13 1619 | Sept. 26. The CD is the second of three releases planned by the band in 2005. It was produced by
15 19 VARIOUS Fins, Chrome And The Open... (95 North) 286 .20 3758 | Tom Schick ... Singer-songwriters Steve Earle and Allison Moorer were married Aug. 11 in Nashville
in a ceremony at the Hermitage Hotel ... Cajun fiddler Rufus Thibodeaux, who worked with legends
2 20  CAITLIN CARY & THAD COCKRELL Begonias Yep Roc) 242 4 3450 , / , m g, . b i , ' , g
ranging from Bob Wills to Neil Young, died Aug. 12 at a Nashville nursing home foliowing a long
2 21 C.TAYLOR &C. RODRIGUEZ Red Dog Tracks Back Porch/EML) 241 7 6286 | jiness ... Acclaimed fiddle virtuoso Vassar Clements died Aug. 16, following a battle with cancer.
24 @ UNCLE EARL She Waits For Night (Rounder) 241 +13 1180 Born in 1928, Clements was referred to as the “Miles Davis of bluegrass” ... Alison Krauss and Ricky
30 @ STEPHEN BRUTDN From The Five (New West/ 238 +27 767 Skaggs will host the International Bluegrass Music Association Awards show on Oct. 27 at the
) ) Ryman Auditorium in Nashville. This is the first time the IBMA has brought the awards show and the
20 24 SHELBY LYNNE Suit Yourself (Capitol) 230 22 5620 World of Bluegrass week to Nashville.
25 @ MICHELLE SHOCKED Don't Ask Don't Tell (Mighty Sound} 229 +2 2387
@ TIM O'BRIEN Cornbread Nation (Sugar Hill) 225 +117 342
23 27 RYAN ADAMS AND THE CARDINALS Cold Roses /ast Highway) 223 -16 6613 M 0 ST A D D E D ®
28 @ DREW EMMITT Across The Bridge (Compass/ 223 +10 867
ARTIST TITLE LABEL(S} ADDS
[Debut> @ PIETA BROWN In The Cool (Valley Entertainment) 222 +44 531 BILLY JOE SHAVER The Real Deal (Compade/ 16
29 @ SHOOTER JENNINGS Put The O Back In Country (UniversalSouth) 220 +9 8553 MARTY STUART AND HIS FABULOUS SUPERLATIVES Souls' Chapel (Superlatone/Universal South) 15
S TIM O* BRIEN Cornbread Nation (Sugar Hil) 10
The Amerrcana Arrplay chart represents the reported play of terrestrial radro stations, natronally syrrdrcated SOUTH AUSTIN JUG BAND Dark And Weary World (Blue Corn) 8
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. CHARLIE SEXTON Cruel & Gentle Things (Back Porch/EM) 8
For more information please visit www.americanamusic.org.
L © 2005 Americana Music Association. COWBOY JUNKIES Early 21st Century Blues (Zog/Rounder/ 7
N _/
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Breaking Thousand

Foot Krutch

A chat with the frontman of Canada’s

top Christian rock band

ust before Thousand Foot Krutch's latest CD, The Art of Breaking,

hit stores, band founder and lead singer Trevor McNevan took
time out to tell me about the band’s Canadian roots, American
record deal and Juno Award nomination; the other band he
founded and belongs to; and, of course, the new CD.

Thousand Foot Krutch is such a cool name
that [ figured there had to be a deep meaning
and a great story behind it, but McNevan said,
”Actually, it's one of those funny things where
you think of something in high school and just
kind of run with it. Years later it’s too late to
change the name, but it’s one of those names
that sometimes you wish you could. You can
actually make whatever you want out of it.”

About starting the band in high school, he
said, “We met through local musical circles.
We've actually switched members a couple of
times, but the guys we have now all met
through different local bands when we were
auditioning new members. | couldn’t imag-
ine playing with better guys.

“We have a good team. Steve Augustine is
the drummer, and Joel Bruyere is the bass
player. The three of us are really Thousand
Foot Krutch.”

Tooth & Nail

TFK put out two independent CDs before
signing a deal with Tooth & Nail Records and
EMI CMG Distribution. They were doing well
on their own, so I wondered what made them
decide to sign with a label?

“I highly recommend trying to do it your-
self as long as you can because there’s so much
that we learned while we were doing it,” Mc-
Nevan said. “You learn how everything
works, and that’s so valuable. But we definite-
ly got to a point where we felt really maxed
out.

“At the time seven record labels had been
calling and were trying to sign the band. Af-

“The music we write is
positive music. We
want to let people in
general and kids know
that we feel like there
is a lot of hope for this
generation.”
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ter meeting with a bunch of them, the hearts
of the people that we were going to hook up
with really mattered more to us, and if we
were on the same page about what we were
trying to do.

“We wanted someone who was going to
work really hard and be passionate about the
music. Tooth & Nail seemed to be a perfect fit.
They love music, they work hard, they’re
young, and they make sense. It's been great.
We've got a good family, for sure.”

Phenomenon, released in 2003, was TFK's
first CD with Tooth & Nail, and even if you
don’t have the record, you've probably heard
at least one of the songs — if not on the radio,
then on cable sports network ESPN, or even
at a stadium or arena.

“The song is called ‘Rawktist,” McNevan
said. “ESPN used it for their sports highlight
reel for a while. There have also been a cou-
ple of NFL football teams and the Toronto
Rock — our pro lacrosse team — and a cou-
ple of Major League Baseball teams that have
used it as their theme song.

“It was one of those things that we found
outabout while it was happening. They came
to us to get permission, which was cool, and
it's definitely a privilege.”

A Fresh Breath

McNevan wrote all the songs for The Art of
Breaking, released July 19, and he said the
record represents “a fresh breath” for the band.
“We were super stoked about getting some-
thing new out,” he said. “It’s a bit of a depar-
ture, in some frames of mind, for us.

“We tried to do some fresh, challenging
things and to take the songs to different places.
We tried to stretch ourselves and kind of re-cre-
ate what the band was to the listener, to keep
things interesting. I hope we accomplished that.

“We've stepped out in a lot of areas that
were new ground to us. That’s always super-
fun. We started pulling the songs out live and
testing them over the last two or three months,
and it’s been really cool.”

I asked McNevan where his inspiration
comes from when he sits down to write songs.
“It's kind of happening all the time,” he re-
plied. “I can be on an airplane, riding in a car
or wherever. [t usually stems from at idea or
melody, sometimes a guitar riff. ThenIjust go

are represented by a “t".

Inspo Ratings

Last week we looked at the spring 2005 Arbitron ratings for Christian AC,
CHR and Rock stations. This week we see how the Inspo stations did. Ties

Market Calls/ 12+ Share
;;: Ne. City (Rank)
B 3 WMBI/Chicago 1.4 (26t)
& 5 KCBI/Dallas 1.2 (31t
E: 40 WJLZ/Norfolk 0.1 (43t)
§ 58 WCDR/Dayton 0.7 (28) '
& 62 KFLT-AM/Tucson 1.3(211)
H1 KYCC/Stockton 0.9 (23t)
130 WUGN/Saginaw, MI 3.2 (a1y
152 WGSL/Rockford, IL 2.4 (13t) ;
162 WMIT/Asheville, NC 5.0 (8) '
168 WGNV/Wausau-Stevens Pt, Wi 0.3 (35t)
191 WAFR/Tupelo, MS 1.3(19t)
216 WCIK/Elmira, NY 2.3 (14t)
218 KCFB/St. Cloud, MN 1.1(22)
SED KCRN/San Angelo, TX 1.8 (14t)
292 WAYR/Brunswick, GA 2.7 (111)

& from Arbitron,

back to my hotel room or my house and work
on the rest.

“We're all Christian guys. We definitely
don’t try to hide that, but we don’t look at it
like we're a Christian rock band. We're just a
rock band that makes music, and I write
about life and the things that I go through
and the way I see it, just like everyone else
does. We look at it as rock music and music
in general. Hopefully, people will take it that
way.

“It’s the same from a writing point of view.
We write music that we feel is honest and is
something that we want to make, and, hope-
fully, the listener can listen to it for what it is.
It’s positive music. We want to let people in
general and kids know that we feel like there
is a lot of hope for this generation.”

Thousand Foot Krutch

Double Duty

This year TFK got their first nomination for
a Juno Award — the Canadian equivalent of
a Grammy — and McNevan said, “That was
another surprise. We didn't really expect to be
nominated for one of those. That was a first.
We didn't end up taking it home this year, but
maybe next year. It’s always good to be rec-
ognized for what you do.”

Meanwhile, McNevan is pulling double
duty: Along with TFK, he founded and
sings lead for FM Static. Why two bands at
the same time? “I enjoy writing a lot of dif-
ferent stuff, so I'm usually working on a lot
of different genres of songs at the same
time,” McNevan said.

“I ended up having this collection of
songs that was just a 180 from the stuff we

wWwWW-americanradiohistorv-com
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were doing in TFK, so I had the idea to start
something else completely for fun.

“I talked to our drummer, Steve, and he
was really into it. After I talked with Tooth
& Nail President Brandon Ebel and went
through the details, they were really stoked
about the idea, and we did it. It was com-
pletely for fun. It ended up getting a good
response, which was awesome. We didn’t
really expect any*hing.

“It's funny, because when we played live
with both bands, we tried to have a couple of
bands in betweer and we’d wear different
clothing, use different gear, play different in-
struments and have two different guys play-
ing. I still thought it would be pretty notice-
able, but it’s surprising how many kids go,
"Who is that? Is that his cousin?’

“FM Static is Steve and me. I write the
songs, and we play together. We get two
friends to play with us live, and that switch-
es depending on who's available. We're ac-
tually recording the new FM Static record
now. We're going to try to knock that out in
between shows ard in between TFK stuff. It
will probably be released around Christmas
or something like that.”

A Timing Thing

And as if being in two bands wasn’t enough
already, McNevan is working on another
project. “On the side, for the last couple of
years, I've been developing a band called
Hawk Nelson,” he said. “They’re from home
here, from Peterborough, ON. I brought them
to Tooth & Nail, and they have a record that
came out about a year and a half ago.

“We're working on their new one, and we
actually just did a tune for this movie coming
out, Yours, Mine and Ours. It stars Rene Russo
and Dennis Quaid. I wrote the song, and the
guys from Hawk Nelson got to perform the
song in the movie.”

Artists like TobyMac, Peter Furler, Michael
W. Smith, Jaci Velasquez and Bart Millard have
started record labels, and I asked McNevan if
he’s considering deing one of his own some-
day. “Quite possibly,” he said.

“It's something that would be a timing
thing, butI could definitely see that happen-
ing at some point. I love music so much that,
as long as it’s honest and you're able to do
creatively what you feel you're supposed to
do, I'm willing to delve into any of it.”
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‘POWERED[']

Wik WEEK  ARTIST TITLE LABEL(S) PLAYS pLAS oA STATIONS M EI] l A B ASE
1 o MERCYME In The Blink Of An Eye (INO/Curb) 1203 +26 12 35/0
2 ©  CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 1025 +88 6 8N Co SRS fhg g
3 ©  MATTHEW WEST Next Thing You Know (Universal South/EMI CMG) 890 +56 13 3501 ; Md ST A DDE D
5 4 NATALIE GRANT Held (Curb) 790 -4 24 34/0 LG
4 5 NICHOLENORDEMAN Brave (Sparrow/EMI CMG) 137 60 20 3310 :::;T'ST;GAL‘;E;‘T’A ordCatane s ‘°;s
] m (Word/CurlyWarner Bros,
9 @  JADONLAVIK Whatf (EC/Tooth —— 704 +5 ) 21101 |ARS OF CLAY fISARAH KELLY [l Fy Away (EssentilPLG) 3
7 7 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 688 -22 i 36/0 SUPERCHICK We Live (ing0g) 7
n 9 POINT OF GRACE Who Am | (Word/Curb/Warner Bros.) 646 +18 16 2511 BIG DADDY WEAVE Just The Way | Am (Fervent/CurtyWarner Bros,) 2
10 0 AFTERS You (Simple/INO/ 641 +1 13 24/0 TODD AGNEW In The Middle Of Me /SRE/Ardent/ Z
6 10 JOHN DAVID WEBSTER Miracle (847) 619 -103 2 310 | JOYWILLAMS We (Red ink/ReunionPLG) 2
8 11 PHILLIPS, CRAIG & DEAN Friend O God /N0 615 91 17 2710 BROTHER'S KEEPER Beyond Beautitul (7raining Union/Ardent) 2
14 @ MARK HARRIS For The First Time (/IV0/ 595 +47 12 211
12 13 MICHAEL W. SMITH Here | Am (Reunion/PLG) 567 -34 1" 33/0
13 14 JOYWILLIAMS Hide (Reunion/PLG) 546 -24 22 35/0 C MG s Tw
15 15 JEREMY CAMP Take You Back (BEC/Tooth & Nail) 472 -28 35 3710 INCR .E A S ED%‘PL A YS
17 @ CHRIS TOMLIN The Way | Was Made (Sixsteps/Sparrow/EMI CMG) 433 +29 7 211
16 (D  BUILDING 429 No One Else Knows (Word/CurlyWarner Bros.) 431 +26 17 181 e
18 18 PAULCOLMAN The One Thing fiapop/ 375 2 10 159 | ARTIST TTLE LABELS) INCREASE
23 @ SUPERCHICK WeLive finpop/ 352 +114 3 1812 SUPERCHICK We Live inpop/ +114
19 €D  AUDIO ADRENALINE King (ForeFront/EMI CMG) 287 +20 a 130 gfs'}f;:mm?ﬁ The W,ZY | A;’,“g M;I/I;W%”;,BW +::
] ifesong (Beach Street/Reunio +
20 21 KUTLESS Draw Me Close (BEC/Tooth & Nail) 255 -12 5 40 SAWYER BROWN They Oon't Understand (Curty +88
21 @ BETHANY DILLON All That | Can Do (Sparrow/EMI CMG) 253 +10 3 141 LINCOLN BREWSTER All To You flntegrity Label Groug) +70
@ BIG DADDY WEAVE Just The Way | Am (Fervent/Curb/Warner Bros.) 242 +95 1 12)2 JEREMY CAMP This Man (BEC/Tooth & Nai +59
24 @ SALVADOR You Are There (Word/Curb/Warner Bros.) 237 0 14 1010 ICONOCLAST Walk On In (/ndependent! +57
29 25  MONK & NEAGLE Secret (Flicker/ 234 3 9 14/0 MATTHEW WEST Next Thing You Know (Universal South/EMICMG) +56
. TODD AGNEW In The Middle Of Me (SRE/Ardent) +55
25 @ NEWSONG Rescue ./Illreyr/rylahel Group) . 226 +1 6 12/0 MARK HARRIS For The First Time /C/ 4]
@ JEREMY CAMP This Man (BEC/Tooth & Nail) 220 +59 1 10/0
- @ TOBYMAC Burn For You fForeFront/EMI CMG) 216 +33 2 8/0
@ JOSH BATES Perfect Day (Beach Street/PLG) 200 +16 1 11/0 22 »
26 30  JOELENGLE Louder Than The Angels (oxology) 200 23 20 19/0 bs ;f’ss M Os T T
39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of P LA y E D R E CUR ﬁ EN TS
8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times | ARTIST TITLE LABEL(S)
?(grggg% of /ﬂgﬁ é:]irrnis; (%0%0 %ascg d;)(/)pgrtR%r; gradch station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from ArbitronInc. | CHRIS TOMUN Indescribable (Sixsteps;Sparrow/EMI CMG) 477
: L 2 > TREE63 Blessed Be Your Name (Ingag/ 476
BEBO NORMAN Nothing Without You (Essential/PLG) 435
I R T SR LIFEHOUSE You And Me (Geffen/
i ﬁEw &/ AC’ yE Total Plays: 176, Total Stations: 6, Adds: 1 LR R e L s A D
; o4 BEBO NORMAN Borrow Mine /EssentialPLG) CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG/ 815
Total Plays: 172, Total Stations: 8, Adds: 0 MATTHEW WEST More /U{iversa/ South/EMI CMG} 402
MARK SCHULTZ | Am (Word/CurtyWarner Bros.) IAN ESKELIN Magnify f/npop/ JEREMY CAMP Walk By Faith (BEC/Toath & Nail 375
Total Plays: 198, Total Stations: 13, Adds: 3 Total Plays: 166, Total Stations: 6, Adds: 0 MERCYME | Can Only Imagine (NG/Curs) 34
JARS OF CLAY God Will Lift Up Your Head (EssentialfPLG/ PAUL WRIGHT Take This Life (Gotes/ SWITCHFOOT This Is Your Life (Columira) 3
Total Plays: 197, Total Stations: 15, Adds: 0 Total Plays: 160, Total Stations: 8, Adds: 0 CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 372
STEVEN CURTIS CHAPMAN Believe Me Now (Sparrow/EM! CMG) CHRIS RICE Love Like Crazy (INO/
Total Plays: 196, Total Stations: 12, Adds: 0 Total Plays: 160, Total Stations: 8, Adds: 0
SHAUN GROVES Bless The Lord (Rocketown) TODD AGNEW in The Middle Of Me (SRE/Ardent) Station playlists for all R&R raporters are available
Total Plays: 177, Total Stations: 7, Adds: 0 Total Plays: 157, Total Stations: 5, Adds: 2 on the web at www._radimandrecords. com.
Songs ranked by total plays

STEVEN CURTIS CHAPMAN
“REMEMBERING YOU”

lnsplred by soundtrack in stores Sept 27th

IMPACTING RADIO NOW

For promotional information on EMI CMG singles,
please contact Andrea Kleid at akleid@emicmg.com

Music
Christian Music Group
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CHR TOP 30 ROCKTOP 30
WK WEEK  ARTIST TITLE LABEL(S) TMS  eias  "ERRTT stATions WK WEEK  ARTIST TITLE LABEL(S) THE eais "EHGTT sTATORs
1 €  JEREMY CAMP Lay Down My Pride (BEG/Tooth & Nai) 1261 +21 12 300 2 @ DAY OF FIRE Fade Away Wive/EssentiallPLG) /1 +29 14 3
4 0 SWITCHFOOT Stars (Columbia) 1139 +97 7 3 1 2 JEREMY CAMP Lay Down My Pride /BEG/Tooth & Nad) 329 -28 11 250
5 €  TOBYMAC Bum For You (Forefront/EMI CMG) 1128 +132 30/0 4 €©  THOUSAND FOOT KRUTCH Absolute (Tooth & Nai) 325 +29 7 2710
2 4 JOHNREUBEN f/MATT THEISSEN Nuisance (Gotee/ 1120 -16 16 26/0 3 O  NUMBER ONE GUN We Are (BEC/Tooth & Nail 304 +7 11 2510
3 6 KUTLESS Strong Tower (BEC/Tooth & Nail 1072 +26 19 23/0 5 6 RELIENT K Who | Am Hates Who I've Been (Gotee/ 298 +10 8 28/t
8 o AFTERS Beautiful Love (Simpie/INO) 1041 +92 10 Jon 6 0 WEDDING Song For The Broken /Ramiier/ 288 +6 14 2710
9 o BARLOWGIRL Let Go (Fervent/CurtyWarner Bros) 998 +60 1 30/0 9 o DIZMAS Controversy (Credential) 286 +23 t 30/t
6 8  M.WEST Next Thing You Know Unversal South/EMICMG) 941 -18 14 2610 8 ©  OLIVIA THE BAND Stars And Stripes (EssentiafPLG) 270 +5 8 2310
12 o SUPERCHICK We Live /inpog/ 901 +147 5 3013 10 o HOUSE OF HEROES Serial Sleepers /Gotee/ 260 +7 9 26/0
10 @ HAWK NELSON Take Me (Tooth & Nail) 834 +10 17 221t 12 @ FALLINGUP in Mﬁ]reams {Exit Calypsan) (Tooth & Nei) 242 +16 10 20/t
" m PAUL WRIGHT Take This Life (Gotee/ 826 +23 1 24/0 1 m SEVENTH DAY SLUMBER Shattered Life (BEG/Tooth & Nai) 233 +4 5 2311
7 12 PLUMB | Can't Do This (Curb) 759 -193 20 2210 14 @ BARLOWGIRL Let Go /Fervent/Curb/Warner Bros.) 215 +2 6 20/0
13 @ RELIENT K Who | Am Hates Who I've Been (Gotee/ 736 +31 17 21/0 15 @ STELLAR KART Student Driver (Word/Curt/Warmer Bros) 213 0 9 2710
15 @ CASTING CROWNS Lifesong (Beach Street/Reunio/PLG) 716 +46 5 2712 23 @ SPOKEN September (Tooth & Naill 208 +43 4 1713
16 @ TODD AGNEW Unchanging One (SRE/Ardent] 703 +55 ] 19/0 18 @ MYRIAD Perfect Obligation (Floodgate/ 207 +14 6 16/2
17 16 LIFEHOUSE You And Me (Geffen/ 579 -2 16 14/0 13 16 JOHN REUBEN fIMATT THEISSEN Nuisance (Gotee/ 207 -10 15 171
19 @ STELLAR KART Life Is Good /Word/CurtyWarner Bros.) 517 +60 1 181 25 @ SWITCHFOOT Stars (Columbia) 204 +41 4 2712
18 @ SHAWN MCDONALD TakeMy Hand (Spamrow/EMICMG) 569 +47 9 16/t 7 18 PILLAR Sunday Bioody Sunday (Flicker/ 204 -67 14 24i0
20 19 - DAY OF FIRE Rain Song (ive/Essential/PLG) 493 -8 19 140 16 18 MXPX Heard That Sound (SideOneDummy/ 185 -22 12 21t
21 @ CASTING PEARLS Alright (ingop/ 476 +19 5 210 27 @ EMERY Studying Politics /7ooth & Nadl) 182 +30 3 1212
25 @ ZOEGIRL Scream (Sparrow/EMI CMG) 446 +39 5 15/0 20 21 FLYLEAF I'm So Sick (Octone) 180 -1 5 2210
24 @ SEVEN PLACES Fall In Line (BEC/Tooth & Nail 442 +31 3 131t 19 22 HASTE THE DAY LongWay Down /Sold State/Touth & Nail 180 -4 6 2012
@ JOY WILLIAMS We (Red Ink/Reunjon/PLG) 386 +141 1 18/5 22 ® SANCTUS REAL Closer (Sparrow/EMI CMG) 175 +6 3 18/2
23 24  BETHANY DILLON All ThatiCan Do (Sparrow/EMICMG) 379 -33 7 16/0 21 24 JONAH33 Tell Me (SRE/Ardent) 164 -6 6 2310
@  MERCYME In The Blink Of An Eye (NO/Curb) 379 +66 1 130 @  DISCIPLE Into Black /SRE/ 161 +82 1 2419
27 @  AUDIO ADRENALINE King (ForeFront/EMI CMG) 358 +5 3 14/0 24 26 KIDS IN THE WAY Apparitions Of Melody (Flicker/) 151 -14 20 15/0
- €D BDA LovelsHere (Creative Trust Workshop) 381 439 1M 120 30 €@  STAPLE Sound Of Silence (Flicker) 136 +19 2 14
22 28 SARAH BRENDEL Fire (inpap/ 3at -83 14 1310 28 @ GRAND PRIZE Break Me (4 postrophe/ 134 +9 2 19/2
26 29 NICHOLE NORDEMAN Brave (Sparrow/EMICMG) 334 12 14 10/0 @  FURTHER SEEMS FOREVER Light Up Ahead (Tooth & Nail 133 +37 1 612
29 30  SANCTUS REAL The Fight Song (Sparrow/EMI CMG) 328 -9 13 710 29 @ SUPERCHICK Anthem (Bruises & Scars) figpap/ 13 +13 2 2212

© 2005 Radio & Records

31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 8/21 - Saturday 8/27.

35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/21 - Saturday 8/27.

© 2005 Radio & Records

DJ MAJ Love (Gotee/

CHARITY VON Take Me Through It (S/anted)
Total Plays: 314, Total Stations: 11, Adds: 0

KRYSTAL MEYERS My Savior (Essential/PLG/
Total Plays: 286, Total Stations: 15, Adds: 5

STORYSIDE:B Miracle (Gatee/
Total Plays: 261, Total Stations: 12, Adds: 9

MARY MARY Heaven (Sony Urban/Columbia)
Total Plays: 226, Total Stations: 6, Adds: 1

kTutal Plays: 214, Total Stations: 6, Adds: 0

NEW & ACTIVE

PAUL COLMAN The One Thing f/apap/

Total Plays: 184, Total Stations: 6, Adds: 0
PILLAR Sunday Bloody Sunday (Ficker/

Total Plays: 176, Total Stations: 6, Adds: 0
NUMBER ONE GUN We Are (BEC/Tooth & Nail)
Total Plays: 174, Total Stations: 7, Adds: 0
ROBBIE SEAY BAND Faith 0f Our Fathers (Sparrow/EM/ CMG)
Total Plays: 164, Total Stations: 6, Adds: 2
4TH AVENUE JONES Stereo (Gotee/
Total Plays: 156, Total Stations: 7, Adds: 2

BLINDSIDE Fall In Love With The Game /DR7/
Total Plays: 129, Total Stations: 13, Adds: 3
LAST TUESDAY You Got Me (Mono Vs. Stereo/
Total Plays: 113, Total Stations: 18, Adds: 1
KRYSTAL MEYERS My Savior (Essential/PLG)
Total Plays: 113, Total Stations: 12, Adds: 2
AFTERS Beautiful Love (Simple/INO/

Total Plays: 112, Total Stations: 4, Adds: 0
ANBERLIN The Symphony Of Blase (Tooth & Nail)
Total Plays: 102, Total Stations: 6, Adds: 2

NEW & ACTIVE

EVER STAYS RED Glorious (Wankle Free/
Total Plays: 95, Total Stations: 6, Adds: 1
STRYPER Rebom By 3/

Total Plays: 94, Total Stations: 16, Adds: 0
SEVEN PLACES Fall In Line (BEC/Tooth & Nail)
Total Plays: 94, Total Stations: 4, Adds: 0

ALL STAR UNITED Go West Young Man (Racketown/
Total Plays: 93, Total Stations: 13, Adds: 1
CHEMISTRY About You (Razor & Tie/
Total Plays: 89, Total Stations: 14, Adds: 2

300
T-Shirts
$ 2 95

2007

T-Shirts

$975

=€a.

1500

T-Shirts

$935

= €.

+ White T-shirts
* Heavy 100% Cotton
* Printed up t0 4 Colors on 1 Side
* No Setup Charges!
~ No Art Charges!

INA1O/DAY S
Ll

WWAAamericantadiohistons.com

LEBS!

Free Catalog

CALL NOW!

1-800-34-EMKAY

631-777-3175
FAX: 631-777-3168

www.emkaydesigns.com
info(@emkaydesigns.com

September 2, 2005 Radio & Records ® 69



www.americanradiohistory.com

CHRISTIAN

September 2, 2005

e ™ ( ™
WK WEE  ARTIST TITLE LABEL(S) PAS  pars  "Ganr sTaORs WK WeEC  ARTIST TITLE LABEL(S) PAS e B sTaions
3 @  NEWSONG Rescue (ntegrty Label Group) 292 +28 9 160 1 @  MERCYME In The Blink Of An Eye /NO/Curt) 1206 +27 12 40N
1 2 ANDY CHRISMAN AdoreYou Upside/SHELTER) 215 .22 16 16/0 3 @  CASTING CROWNS Lifesong (Beach Strst/ReunionPLG) 1074 +101 6 3
6 0 MARK SCHULTZ | Am [Word Curty Warner Bras,) 257 " 3 1610 2 3 NICHOLE NORDEMAN Brave (Sparrow/EM| CMG) 885 17 2 3o/0
4 (AT SIner . * 5 @  M.WEST Next Thing Youknow Uniersa/SuahEMICHG) 821 +1 13 3010
5 0 MICHAEL W. SMITH Here | Am (Reunion/PLG) 249 +4 13 120 4 5 MICHAEL W. SMITH Here | Am (Reunion/PLG) 819 -57 14 310
2 5 MARK HARRIS The Line Between The Two /V0/ 246 -25 1" 140 7 0 JADON LAVIK What If (BEC/Tooth & Nail) 780 +54 23 2501

. ; 8 ) MARK HARRIS For The First Time (N0} 705 20 16 26/0
7 @ CASTINGCROWNS Litsong (o SreReuninfLs) 243 +3 L 12 @  AFTERS You /Simple/N0) 6891 477 n o 260
4 7 S.C.CHAPMAN Believe Me Now (Sparrow/EMI CMG) 235 -29 12 12/0 10 ©  C.TOMUIN The Way L. (Sirstaps/SpamowiEMICMG) 685 +48 ] 29)2
8 8  WAYBURN DEAN Each Day Of My Life (WayJade) 233 1 6 1501 6 10 JOHN DAVID WEBSTER Miracle (BHT) 635 -131 22 240
8 9 RICARDO | Call Your Name (Waymatker) 232 4 7 13 15 @  PAULCOLMAN The One Thing fpop/ 539 433 i
) 21 @ MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 592  +113 5 26/3
n @ P. BALOCHE Al The Earth Will... (lntegrity Label 6'/00;% 21 +7 12 141 g 13 S.C.CHAPMAN Believe Me Now (SpamowiEMi CMG) 591 &7 13 22/0
12 m SELAH Be Thou My Vision (Curb) 220 +11 6 13/0 13 14 MONK & NEAGLE Secret fFlicker) 579 -25 17 26/0
, 23 @ JEREMY CAMP This Man (BEC/Tooth & Nai) 547 +110 3 28/5
13 STEPHEN MARSHALL Truly Amazing /MH Tunes/ 195 1 3 13/0 )
@ ' y. ¥ 17 @ SHAUN GROVES Biess The Lord (Rocketown) 535 +4 13 2210
10 13 NICOL SPONBERG Resurrection /Cllib/ 190 43 19 1 Illll §’14 17 NEWSUNG Rescue {IMegn'rylabeIGraup/ 534 49 14 15’0
15 @  JACIVELASQUEZ LayhtDown (WoiCurtWarmer Bros) 188 1 5 120 18 () BETHANYDILLON Ail That|CanDo (Spamow/EMICMG) 11  +14 9 2401
14 15  BEBONORMAN Bomow Mine (EssentiallPLG) "7 6 1310 19 @ BEBD NORMAN Borow Mine (EssentiafPLe) 5035 +8 7 26n
: 22 @) BGDADDYWEAVE JstTheWay_ FoneufimiamBus) 484  +28 5 2601
16 (D WATERMARK Holy Roar (Rocketown) 1718 414 4 8 @  DAVDCROWDERBAND Mook, SissSammeMOMy 479 +162 3 255
17 @ PAUL COLMAN The One Thing finpop/ 155 +20 5 9/2 20 22 SALVADOR You Are There (Word/Curb/Warner Bros.) 461 -26 15 181
% @ BART MILLARD M 's Song... (SimaleG) 141 +20 2 1212 26 % AUDIO ADRENALINE King /ForeFront/EMICMG] 401 +57 5 20)2
. _ 27 @  PAULWRIGHT Take ThisLife (Gotee/ B+ 6 1
19 19 JOY WILLIAMS Hide (Reunion/PLG) 120 -4 11‘ 710 30 @ CHRIS RICE Love Like Crazy /N0 384 +36 3 1712
" 20  NICHOLE NOROEMAN Brave (Sparrow/EMICMGF 113 A 13" 710 24 26  POINT OF GRACE Who Am| (Word/Curl/Warner Bros.) 319 -79 20 10{0
29 27 JACIVELASOUEZ Lay it Down (WarniCurtyWarmer Sroz) 294 21 5 14/0
19 Inspo reporters. Songs ranked by total piays for the airplay week of Sunday 7/31 - Saturday 8/6. [ebut> @ AARON SHUST Ma.tchless /3’ ash) 285 +13 U 206
© 2005 Radio & Records @  SUPERCHICK We Live finpopy 265 +717 1153
@ BY THE TREE Only To You (Fervent/ 223 +18 1 11
4 » . 0 40 AC reporters. Songs ranked by total plays for the airplay week of Sunday 8/21 - Saturday 8/27.
Rhythmic Specialty Programming © 2005 Ratio & Records
AANC  ARTIST TITLE LABEL(S) ’
1 CROSS MOVEMENT Hey Y'all [Cross Movement) N E W& ACTI VE
2 AMBASSADOR Feels Good (Cross Movement/ KUTLESS Ready For You (BEC/Tooth & Nail JARS OF CLAY fISARAH XELLY ' Fly Away (EssentiafPLG)
3 T-BONE Can | Live? Flicker) Total Plays: 201, Total Stations: 11, Adds: 0 Total Plays: 159, Total Stations: 9, Adds: 1
4 JOHN REUBEN fIMATT THEISSEN Nuisance (Gotee/ TODD AGNEW Unchanging One (SRE/Ardent/ Z}%ﬁ;{gcums CHAPMAN Remembering You (Sgarrow/
5  FLAMEfIDA' TRU.T.H. LA.DLES. (Cross Movement) LR LS TR S Tota ,,,a;s: 137, Total Stetions: 9, Adds: 2
B MANAFEST Let It Go BEC) LI S L2 2L CHARITY VON Take Me Through t (Sianted/
7 FLYNN Nyquil flect/ IR, R 5 Total Plays: 131, Total Stations: 6, Adds: 0
7 y LINCOLN BREWSTER All To You integrity Label Group) BROTHER'S KEEPER Beautiful (Training Unio/Ardent)
8 LEGACY Green Light /) /3: vor AI/’H”“:/[EQ'”I’/ \ _ Total Plays: 173, Total Stations: 9, Adds: 3 Total Plays: 128, Tutmuns: 8, Add;':'lw
9 PROCUSSIONS Introducing... (What's Your Name?) {llect/Basementalism) Z0EGIRL Scream (Sparrow/EMI CMG) : TODD AGNEW In The Midle Of Me (SRE/Ardent)
k 10 SITUATION Starry Eyes (Kalubone/ y k Total Plays: 165, Total Stations: 11, Adds: 1 Total Piays: 126, Total Stations: 7, Adds: 4 )

__'_.p‘- }
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- "5 The Industry’s most complete, most used DIRECTORY i
| is now delivered free to all R&R subscribers and is £
available online in a searchable database.
| Get what you need the way you like it ...
on your desk or on your monitor.
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Stations and their adds listed alphabetically by market

3 KLRC/Fayetieville, AR WJOK/Grand Rapids, Mi* | WBGB/Jacksonville, FL* KVMV/McAllen, TX* WCIC/Peoria, IL KCMS/Seattle, WA* KTLI/Wichita, KS*
‘ OM/PD: Melody Miller DM/PD: Troy West PD/MD: Tom Fridley PD: James Gamblin DM: Dave Brooks PD: Scott Valentine PD: David Pierce
8 JOY WILLIAMS MD: Brian Nelson No Adds MD: Bob Malone PD: Grayzon Long MO: Tom Pettijohn MO: Jon Rivers
6 PAUL WRIGHT 8 JARS OF CLAY ¢/SARAH KELLY BIG DADDY WEAVE MD: Jos Bechanan No Adds No Adds
No Adds
H WCVO, , OH* . ity* T
WBJY/Aibany, GR | WRCM/Chariotia /Coiymbus, 0 WCLNFayetteville, NC | WBFU/Greensboro, N | WCORAbohnson City WMCU/Miami, FL* WFRN/South Bend, IN
OM/PD: Roger “Cazper” Russell | PD: Dwayne Harrison DM/PD: Tate Luck PD/MD: Jason Sharp y
Y b OM: Dan DoBruler PD/MD: Wally Decker OM/PD: Dwight Tayior WMSJ/Portiand, ME PD; Jim Carter
APD: Chris Hall No Adds APD/MD: Mike Russell 5 MARK SCHULTZ
No Adds No Adds PD: Steve Turley APD: Darren Stevens No Adds PD: Paula K. MD: Doug Moore
APD: Syndl Lony No Adds i APD: Jos Polek 7 JOY WILLIAMS
WBDX/Chattanooga, TN - 12 DAVID CROWDER BAND KOBC/Joplin, MO WAWZ/Middlesex, NJ* No Adds
WFSH/Alanta, GA* nmﬁcmn mm“ g%uzus Christi, TX 10 JEREMY CAMP WLFJ/Greenville, SC* OM/PD: Lisa Davis DM: Scoft Taylor WHPZ/South Bend, IN
PD: Kevin Avery 16 AARON SHUST 14 ANDREW PETERSON 10 CHRIS RICE POMD: Rob Dempsay 15 TODD AGNEW PD: Johnny Stane KFIS/Portland, OR* PD/MD: Tom Scoti WGRC/Williamsport, PA
MD: Mike Stoudi 16 JAIME JAMGOCHIAN 10 TODD AGNEW e Gaer i 15 SUPERCHICK MO: Keith Stevens PD: Dave Arthur 15 JEREMY CAMP PO/MD: Larry Weidman
tonas KLTY/Dailas, TX* 3 mﬁ::;ﬂv 2 JADON LAVIK No Adds MO: Kat Taylor 13 DAVID CROWDER BAND 17 JEREMY CAMP
S alias - i . No Add 12 JOSH BATES 17 ALLEN ASBURY
WAKW/Cincinnati, DH* | PD: Chuck Fimney 1 oaviDcRowocmD | KLIGKansas Clty, MO WFHMilwaukee, WI* ) 10 AARON SHUST
. 4 " ) : FZHM .
WAFJ/Augusta, GA' PD: Rob Lewis APOMD: William Ryan WPER Fredericksburg, VA " POMD: Michsel Goimm PD: Danny Claylon KSLT/Rapid City, SD GLMEREEL2]
PO/MD: Jeremy Daley MO: Daryl Piercs 19 SAWYER BROWN : KAIMMHonolulu, HI Al pid ity,
PD: Frankis Marea . 1 JARS OF CLAY U/SARAH KELLY | MD; Andi Miller DM: Tom Schoenstedt
No Adds 19 MATTHEW WEST 17 BIG DADDY WEAVE s PD: Michael Shishido . i
18 SUPERCHICK 10 BETHANY DILLON e MD: K e No Adds PD: Jon Anderson KWND/Springfieid, MO
10 LINCOLN BREWSTER D: Kim Harper 1 LINCOLN BREWSTER MD: Jennifer Walker PD/MD: Jeremy Morris WXHLWilmington, DE
WDJC/Birmingham, AL* WWIB/Eau Claire, Wi 25 CAGTING CROWNS KTISMinneapolis, MN* | 18 BY THE TREE g ML OMAPD: Dan v
PO: Dave MeDemott WFHM/Cleveiand, OH* sl T L KZKZ/Ft. Smith, AR WJTL/Lancaster, PA* PD: Chuck Knapp 14 ShLyDOR A D it
. PD: Sue Wikson DM: Paul Arthony . : : 2 _ . 12 WYNONNA 5 CASTING PEARLS
APD/MO: Ronnie Bruce . Stew: OM/PD: Dave Burdue . PD: John Shirk MD: Dan Wynia KSGN/Riverside, CA
MD: Todd Stach PO/MD: Greg Steward KSBJ/Houston, TX 3 ! , i 9 JEREMY CAMP 5 JOY WILLIAMS
8 AARON SHUST Mo: o i OUN BREWSTER BETHANY DILLON S MD: Phil Smith 12 PROMISEKEEPERS DM: Dave Masters HoeGRl
s 1D DAVID CROWDER BAND STEVEN CURTIS Crapman | B & 5 JARS OF CLAY USARAH KELLY| 9 MARK SCHULTZ PD: Scoll Michasls
— e 2 BROTHER'S KEEPER APDMD: Emest Bock KKJMW/SL. Cloud, MN
KTSY/Boise, ID 24 JOY WILLIAMS 3 LIFEHDUSE OMPD: Diara Madsen
DM: Ty McFarland KGTS/College Place, WA | WCTLErie, PA WPSM/Ft. Walton Beach, FL | INHABITED KBMQ/Monroe, LA No Adds
PD: Jarry Woods PD: Elizabeth Neison OM: Ronald Raymond PO: Terry Thoroe WLGH/Lansing, MI PD: Philtip Brooks .
MD: Lies “Boz" Vistaunet 5 JOSH BATES PD/MD: Adam Frase MD: Orew Powsil WTCRHunti No Adds MD: Melissa Rawls WPAR/Roanoke, VA )
No Adds No Adds 35 JADON LAYIK VHuntington 15 CHRIS RICE DM/MD: Jackle Howard KHZR/St. Louis, MO :
oo 35 CHRIS TOMILIN ;g";}’é\%""“c'ﬁ;‘%'g’m N 15 AUDIO ADRENALINE MARK SCHULTZ OM: Sandi Brown PW'EREH-EI
KBIQ/Colorado Springs, CO* 35 PAUL COLMAN KFSH/Los Angeles, CA* 15 AARON SHUST PD/MD: Greg Cassidy y
| WCVK/Bowling Green, KY | PD: Steve Etharidge KHPE/Eugene, OR 35 MARK SCHULTZ R A sy KLy | OM: I Tinkor WRCLRochester, NY No Adds MEDIABASE
MD: Whitney Yuie MD: Jack Hamilton OM/PD: Jeft McMalion 20 DAVID CROWDER BAND il EL;;\Y P: Chick Tyler WEFI/Nashville, TN* OM: Scott Ensign
33 MARK SCHULTZ No Adds MD: Paul Hemands: 20 AUDIO ADAENALINE b S APDMD: Bob Shaw PO: Vance Dilard PD: Mark Shattioworth KJTY fTopeka, KS *Monitored Reporters
31 ALLEN ASEURY Al B {9 DAIDCROWDERBAD | 3 CHRISTOMLIN MD: Scatt Thundes MD: Kelly Mokay OMPD: ack Jaot
30 TODD AGNEW KCVO/Columbia. MO ‘g E“éﬁfs”%ﬂﬂhz 18 JOY WILLIAMS 2 BUILDING 429 No Adds 1 AARON SHUST 12 TODD AGNEW 79 Total Reporters
- oMPD: hm":,",,,'fn‘,mm 3 KENDALL PAYNE WLAB/Ft. Wayne, IN* N . e ———
WIBI/Carlinville, IL Tl AASE IR 3 RICARDO PO: Don Buetiner WY Indianapolis, IN WJIE L ouisville, KY WBSN/New Orieans, LA KKFS/Sacramento, CA KXOJ/Tulsa, OK* 39 Total Monitored
DOM/PD: Paul Anthory 16 KATINAS 3 BROTHER'S KEEPER MD: Melissa Montana OM: Randy Tigmors DM: Greg Holt DM: Julie Mosley PO: Chris Squires PD: Bob Thornion —
Mo: Lori Walden 3 AARON SHUST No Adds . PD: Jim Galipeav PD: Tom Krimsier MD: Jeremy Burgess MD: Gary Thompson 40 | Indicat
N 16 JOY WILLIAMS PD/MD: Jeremy Bialek g 0y pso) Total Indicator
lo Adds 3 CASTING CROWNS APD/MD: Chris Crain MD: Libby Krimsier No Adds No Adds
TR 2 BERO NORMAN Z BIG DADYWEAVE 26 MARK SCHULTZ 16 TOBYMAC
WBGLLG WCSG/Grand Rapids, M|* | 2 KATINAS WlIS/Sarasota. FL* Did Not Report,
hampaign, IL WM J N OM: Don Michael . ’ WGTS/Washington, DC* Playlist Frozen (2):
PD: Jeft Scatt MHK/Columbia, SC KYTT/Eugene, OR PO/MD: Chris Lomke WISG/ndianapolis, IN* KSWP/Lufkin, TX WPOZ/Orlando, FL* PD: Stevo Swanson P: Bocky Wilson Alignay WRVVLouisville, KY
% PD: Tom Gresne PO/MD: Rick Stavens i X OM: Dean D'Neal MO: Joif MacFariane i .
MD: Joe Buchanan APD: Mike Weston : APD: Jessica Squires OM/PO: Davld Wood OM/PD: Al Rass & i APD: Breqnan Wimbish WVFJ/Atlanta, GA
No Adds 3 DY WILLIAMS 4 JOY WILLIAMS 10 BROTHER'S KEEPER APD/MD: Fritz Moser MO: Michelle Calver! APD: Melony McKaye 1 POINT OF GRACE MD: Rob Conway 2
4 GINNY OWENS ANDREW PETERSON No Adds MO: Scott Smith 1 TODD AGNEW
S No Adds o No Adds
Y 3 ANDREW PETERSON No Adds SUPERCHICK
o N
WSCF/Ft. Pierce, FL WYLV/Knoxville, TN KOKF/Oklahoma City, OK | WPRJ/Saginaw, M WBYO/Sellersville, PA WBVM/Tampa, FL KDUVNVisalia, CA
c H R POMD: Paul Tipton D Jonathan Unihank PD/MD: Brandon Rahbar OM: Connie Wiaber OM: David Baker PD: Bill Car PD: Joa Cro
20 KENDALL PAYNE MD: Danislle Heoges 14 DAY OF FIRE PD: Aaron Dicar PDMOD: Kristine MeClain MD: Diivia Paff MD: Shannon Staele
20 JOY WILLIAMS 9 STORYSIDEB 14 T-BONE 11 4TH AVENUE JONES No Adds 14 JARS OF CLAY //SARAH KELLY 31 STORYSIDE:B
) . 20 STEVEN CURTIS CHAPMAN 2 KRYSTAL MEYERS 10 STELLAR KART 11 KRYSTAL MEYERS 8 ROBBIE SEAY BAND 27 KENDALL PAYNE
KLYT/Albuquerque, NM KWOF/Cedar Rapids, 1A KZZ0/Des Moines, IA 20 DAVID PHELPS
MD: Joey Belvilte PO/MO: Mike Kapler PO/MD: Dave St. John
2 JOY WILLIAMS No Adds 18 CASTING CROWNS
2 SUPERCHICK 12 SHAWN MCDONALD WOLR/Gainesille. FL
2 INHABITED 11 SANCTUS REAL ainesville .
) ’ i . KLFF/San Luis Obispo, CA
?5"53&3‘.'#&'3‘ nwp:vn':y,rsa:.::me' ™ KJTH/Ponca City, OK PD: Malﬁ Williams g WYSZ/Toledo, OH WCLQ/Wausau, Wi
WONU/Chicago, IL PD: Jofl Brown EOMO; Tony et MD: Koanie Fugler KTSL/Spokane, WA POMO: Jot Howo N
. ) APD: Jeremy Louis 21 STORYSIDE:B i APD: Craig Magrum No Adds
KAFC/Anchorage, AK PD: Johnathon Etravoog WJRFDaluth MD: Staco Whitmire 20 JOY WILLIAMS ' PD; Bryan 0'Neal 8 4TH AVENUE JONES
PD: Joe King MO: Mallory DeWees e u i 32 JOY WILLIAMS 66 ROBBIE SEAY EAND
MD: Mike Carrier 32 STORYSIDEB m'/";;"rm icnaal WOR(Q/Green Bay, Wi 28 STORYSIDEB
22 HAWK NELSON 31 INHABITED : Torry Michaols OM/PD: Jim Raider
22 SUPERCHICK 25 T-BONE 2 JOY WILLIAMS 5 KAYSTAL MEYERS _
21 DYNAMIC TWINS AIRY/Satellite 31 Total Reporters
WNAZNashille, TN WOFL/Rockford, IL OH: Mike Wovak ] WJYFNValdosta, GA -
KXWA/Denver, CO KNMUFarmington, NM | WAYK/Kalamazoo, MI OM: Dave Qupen OM: Paul Youngbiood APD: 0. Chandler KADUSpringfield, MO OM: Roger Cazper Russall | Did Not Report,
WHME NE PD: Scott veigal el : OM: Rich Anderson APD: Jannifer Houchin PO/MO: Rick Hall 26 STORYSIDE:S PO/MD: Rod Kittieman DM/PD: Matt “PK" Baldridge Playlist Frozen (1):
angor, KRYSTAL MEYERS - Johnny Curry PO/MD: Mikz Couchman 32 STORYSIDE:B 8 STORYSIDEB 24 DAY OF FIRE 12 SANCTUS REAL 20 KAYSTAL MEVERS KFFRPull WA
PD: Tim Collins SUPERCHICK MD: Natasha Ray T A ullman,
o o P IARS OF CLAY 15ARAH KELLY| 4 AFTERS 17 KIERRA “KIKI" SHEARD 2 SEVEN PLACES 12 SWITCHFOOT
o CASTING CROWNS 4 STDRYSIDEB 16 INHABITED 91 CHRIS RICE )
]
Ve

WBFJ/Greensboro, NC KWVE/Los Angeles, CA WVCP/Nashville, TN WPRJ/Saginaw, M| Paositive Rock Show/Satellite| WBVM/Tampa, FL KMOD/Tulsa, OK
R OC K PO/MD: Wally Decker PD: Mike iwerks DM: Howard Espranik OM: Connie Wieber PD/MD: Josh Booth PD: Bill Cart PD: Charlie Spears
APD: Darten Stevens MD: Isabeile Lajoie PD/MD: Rick Coleman PD: Aaron Dicer 1 DECEMBERADIO MD: Oiivia Pat 1 CASTING PEARLS
No Adds 1 PECULIAR PEOPLE BAND 1 UNDYING ANTHEM 1 UNDYING ANTHEM 1 KRYSTAL MEYERS 2M0C. 1 INHABITED
1 PLUMB 1 DISCIPLE 1 MOURNING SEPTEMBER 2 HASTE THE DAY
KLYT/Albuguerque, NM WUFM/Columbus, OH WSNUFlint, MI 1 SARAH BRENDEL 2 EMERY
MO: Joey Balville PD: Mighael Buckingham MOD: Brian Goodman 1 TODD AGNEW 2 INHABITED
No Adds APD: Jonathan Smith 1 4TH AVENUE JONES 2 T-BONE
MD: Nikki Canty 1 MYRIAD T The Sound Of Light/Sateliite |  DISCIPLE W%Q/Wausau, wi
31 FURTHER SEEMS FOREVER | 1 KRYSTAL MEYERS i rasota, PO/MD: Bill Moore PO/MD: Malt Deane
31 CHEMISTRY 1 INHABITED !lo%’:/g: ":,s“'-’"v'"e‘ i WJLZMarfolk, VA PD: Steve Swanson 1 SANCTUS REAL 1 SUPERCHICK
29 APRIL SIXTH e OMPD: JP Margan MD: Jeit MacFartane 1 SUBSEVEN 1 STAPLE
27 JOHN REUBEN tMATT WDML/Marion, iL APO: Jonnifer Creasey 1 RELIENTK 1 MONDAY MORNING 1 GRAND PRIZE
THEISSEN MD: Tom Schrosder MD: Anne Verebely 1 MXPX 1 STAPLE WYSZ/Toledo, OH
. 1 DIZMAS 1 SWITCHFOOT 1 MYRIAD POMD: Jeff Howe
WCVK/Bowling Green, KY WORQ/Green Bay, Wi 1 HASTE THE DAY 1 DISCIPLE 1 STAPLE APD: Craig Magrum
. mﬁm»"“ /TR, Jim Raider 1 DISCIPLE 1 GRAND PRIZE 3 SEVENTH DAY SLUMBER
: uie 1 FALLING UP i
g FURTHER SEEMS FOREVER 1 MONDAY MORNING WJTLLancaster, PA :(I:)!.'():'lsnl.ml;ms, Ll e ReponeLs
52 1 DISCIPLE P: John Shirk - -
5 STAPLE #O: Phil Smith Network LRt - gl'd :!0“ :‘°P°"‘v(5)
1 BLINDSIDE i Effect Radio Netwo KCXR/Tulsa, OK aylist Frozen (5):
KVRK/Dallas, TX 1 T-H0NE WMKLMiami, FL oM ton | Satellte ! e PD: Bob Thomton KBNJ/Corpus
OM: Eddie Alcaraz PD: Rob Robhins 9 SPOKEN OM/PD: Brian Harman MD: Scott Herrold Christi, TX
. PDMO: Chwis Goodwin WRGX/Green Bay, WI MD: Kelly Downing 9 BLINDSIDE APD: Andrew McAtur 22 EMERY Red Letter Rock 20/
m;mw!&?‘n. cr 2% SPOKEM OM/PD: Dave Roberson 27 UNDYING ANTHEM 8 OISCIPLE No Adds KYMC/St. Louis, MO ZHESHDAIE Satellite
e S SlSwicHEoT e KIBZLinsgin, NE 26 DISCIPLE 8 SUPERCHICK MD: Dave Merkel WITR/Rochester, NY
PD: Ron Drury 21 AUTODEFE 7 ALL STAR UNITED 1 LAST TUESDAY WMSJ/Portland, ME
3 ANBERLIN 15 DISCIPLE 1 CASTIG PEARLS 1 ROBBIE SEAY BAND o
2 EVER STAYS RED 15 TBONE 1 SPOKEN Lol ZJAWSatellite
"z o ™
P WJLZNorfolk, VA WGSL/Rockford, L KCFB/St. Cloud, MN KFLT/Tucson, AZ \
I N S Po DM/PD: JP Morgan OM: Ron Tietsart PO: Jim Park OM: Dave Ficere R H VTHM I C
APD: Janniter Creasey PD: Corey Negse MO: Chuck Heuberger MO: Bill Ronning
MD: Anine Verebely MO: Charmel Jacabs 3 FERNANDO ORTEGA 25 ALLEN ASBURY
13 BUILDING 429 14 KATIE GIGUERE 3 RITA SPRINGER WVOF/Bridgeport, CT 1 LEGACY The Sound Of Light/Satellite
WMIT/Ashevilie, NC KCBI/Dailas, TX WCIK/EImira, NY 13 LIFEHBUSE PD/MD: Bob Felbery 1 QUT GF EDEN PO/MD: Bill Moore
PD: Carol Davis PD: Rich Hooper PD: John Owens 11 PAUL WRIGHT WAFR/Tupelo, MS APD; Bob Shriver 1 LEGACY No Adds
APD: Miranda Curtis APO/MD: John McLain MD: Bruce Barrows 7 JEREMY CAMP OM: Marvin Sanders No Adds 1 MARY MARY
No Adds 17 KATE MINER 12 BART MILLARD 4 PAUL 3ALOCHE PD: John Riley 1 ROB HODGE
16 BROTHER'S KEEPER 11 JEREMY CAMP KYCC/Stockion, CA MD: Jim Staniey WUFM/Columbus, OH 1 PINNACLE PROJECTYRAYVEN | WTCC/Springfield, MA
WUGN/Saginaw, M OM/MD: Adam Biddelt No Adds PD: Michael Buckingham 1 MONA J. MD: Jon Wilson
PD/MD: Pater Brooks PD: Scott Meams APD: Jonathan Smith 1 TODD BANGZ 1 CHARLES AND TAYLOR
KNLB/Phoenix, AZ 4 ALLEN ASBURY No Adds MD: Nikki Canty 1 PEE WEE CALLINS
WAYR/Brunswick, GA PD: Faron Eckslbargsr WGNV/Wausau, Wi 1 T-BONE 1 AMBASSADOR
P Barl Wagner : B MO: Todd hrisiopher WIKLMiami, FL e WYSZ/Taledo, O
15 PAUL COLMAN WNFR/Flint, Mi 2 POMD: Joft Hows
9 WATERMARK O TS 10 RITA SPRINGER PD: Rob Robbins 1 ADF APD: Craig Magrum
3 CARL CARTEE WCDRID MD: Ellyn Davey 9 BARTMILLARD MD: Kelly Downing 1 EVANGEL ATH A ENUE oS
b :V"’"- OH 10 ALLEN ASBURY KLVV/Ponca City, OK KCRN/San Angelo, TX No Adds 1 SEAN SLAUGHTER 1 JOHN REUBEN MATT THEISSEN
e . 8 JARS OF CLAY USARAH KELLY | PO/MO: Tany Wir PO/MD; Mark Mohe WOLW/Traverse City, MI WJLZNorfolk, VA 1 TIMOTHY BRINDLE
. g APD: Jeramy Louis APD: Steve Hayes A ' ' .
WMBI/Chicago, iL 5 SAWYER BROWN 16 GHs TOMLIN 8 JARS OF CLAY #/SARAH KeLLy | PD/MD: Patrick Greene Caetid ) KOKF/Okiahoma City, OK
PD: John Hayden 5 JAIME JAMGOCHIAN 9 PAUL COLMAN APD: Jomniter Creasay 4
) 6 SHANE & SHANE 19 Total Reporters PD/MD: Brandon Rahbar
MD: Kat Etmer 4 KRISTINA 8 KRISTINA MD: Anne Verehely 1 4TH AVENUE JONES 8 Total Reporters
6 WAYBURN DEAN 1 PRODIGAL 1 TBONE
Ny \ ! LECRAE J
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JACKIE MADRIGAL

Jjmadrigal@radioandrecords.com

Rock Matters Too

An overview of what specialty shows do for the genre

/. mong the many questions that came up during last month’s
{ “Latin Alternative Music Conference in New York City was,
Why hasn’t Latin rock and alternative music had the kind of
mainstream success that reggaetén has? No one seemed to have
a definitive answer. What we did agree on, though, is that, in
the Latin market, rock continues to be a scary thing for program-

mers.

The truth is, there is nothing scary about rock.
Mainstream rock artists like the mega-success-
ful Juanes and Julieta Venegas should have
taught us that by now. The radio industry still
doesn't get it, though, so for now it is specialty
shows that give rock music a chance to be heard.

To learn more about the hard, important work
that specialty shows do for this genre, I talked
to three people who are committed to the mu-
sicand the movement: Boorm Magazine! Publisher
and Fuego Rock host Kike Posada; WRTE/Chi-
cago Asst. GM/PD Moénica Ferro; and KTFH/
Seattle’s Rock Radical host, Zuleika Deciga.

I asked them why rock shows are important;
how they benefit the music, the labels, the au-
dience and the movement; whom they are tar-
geting; and how they are serving that audience.

And, because these shows are unlikely to
make them rich, ] also asked them what they get
out of doing specialty shows, as well as who
they think has the hottest albums and singles out
there right now.

Kike Posada

Rock and alternative shows are important be-
cause they are the only way that thousands of
people in certain areas
have to learn what's go-
ing on with their favor-
ite music. Some people
don’t have the means to
surf the Internet or sub-
scribe to satellite radio
and can only listen to
traditional mass media.

You hardly hear any-
thing different on Latin
radio these days, other
than regional, reggaetén or romantic, and Latin
music is so much more than that. What outlets
do artists like Café Tacuba or La Ley have? Al-
most none.

We target a broad age range — anyone from
12 to 40 years old who is tired of the same old
thing. There are a lot of immigrants and first-gen-
eration Latinos who enjoy rock and alternative
music, and there are also Anglos who enjoy this
sound. We serve them by bringing music and in-
formation that are hard to find anywhere else.

Doing this show is a vacation for me. I start-
ed doing this 15 years ago, and I'm still fighting
what I feel is a lack of justice for real talent in
Latin music. To play this music on the air —a
privilege I don’t have right now — is therapeu-
tic, educational and so gratifying.

It's hard to say which songs are hottest right
now. Some examples are Yerba Buena's “La Vida
La Life,” which is doing its thing. It has an un-
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Kike Posada

“You hardly hear anything
different on Latin radio
these days, other than
regional, reggaeton or
romantic. And Latin music
is so much more than
that.”

Kike Posada

canny tropical sound that I love, and it's from
the album Island Life.

There’s also Bebe’s “Ska De La Tierra,” from
Pafuera Telarafias; The Mars Volta's “L'via
L'viaquez,” from Frances the Mute; Coti Sorokin's
“Nada Fue Un Error,” from Esta Masiana Y Otros
Cuentos; Circo’s “Ser Salmén,” from En El Cielo
De Tu Boca; Javier Garcia’s “He Venido,” from 13;
Locos Por Juana’s “Yolanda,” from Miisica Pa’l
Pueblo; Inés Gaviria’s “Qué Pasd,” from A Mi
Manera; and Ignacio Pefia’s “Dénde Estabas,”
from Anormal.

Ménica Ferro

Latin alternative shows have been there since
the beginning. They are the backbone of a scene
that has been growing through the support and
passion of a few fans and supporters of, in many
cases, the independent work of artists from across
Latin America and Spain. These shows are im-
portant because they will always support and
highlight acts ignored by mainstream media.

Latin alternative shows are needed to keep this
scene alive. They give TE
new artists the opportu- i
nity to have their music
heard and help the listen-
er learn about the new
bands and new genres
that are continuously ap-
pearing on the scene not
only in the U.S., but
across Latin America and
Spain.

Most of the people behind the mike are peo-
ple who believe in the music, in the artists and
in the scene. That is needed in order for this to
be a real music scene and not a prefab product
of commercial and mainstream media.

Our audience is young Latinos, ages 12-35, and

Monica Ferro

many more who are not
Latinos but who enjoy the
new sounds emerging
from the artists we present
in our programming. We
serve them with a variety
of specialty shows and an
eclectic music mix.

We are lucky to have a
whole radio station that is
not only of great value to
our audience as a com-
munity station, but also
allows us to program a
mix of Latin alternative,
electronic, indie and hip-
hop that targets an audi-
ence that listens to all
these genres and truly
embraces the Latin alter-
native scene as its own.

Itis always a pleasure
to support the work of
emerging artists and see
them grow in the music
scene. We have presented
many artists in concert
during our anniversary
celebrations or benefit concerts. We believe in the
quality of the work done by all the Latino art-
ists out there, and we are here to present it to
our audience.

What are the hottest songs right
now? It all depends. There are so many
styles and genres that it’s unfair to sin-
gle out one band or song. We came
across a great band called Polvorosa,
and the track we are spinning right
now, “Behind De Mi House,” is great.
There is also Circo. We are so happy
to see that they are still around, stron-
ger than ever. The track we're spinning
right now is a hot one, “Cascarén.”

We are also enjoying the latest sin-
gle from the pop project Fangoria, headed by The
Diva Alaska. Their latest single, “Interior De Una
Nave Abandonada,” is amazing. And we recent-
ly came across a hip-hop band from Colombia
with a super-powerful sound. They are Carbono,
and we're programming their single “Manos Ar-
riba.” Keep an eye on these guys.

Also keep an eye on what's coming from the
independent label Nuevos Ricos. One of their
artists is Titan, who have a new album. Wow,
wow, wow!

Zuleika Deciga

The role these shows play is essential. It
doesn’t matter if it’s in a large or small market,
each show is an outlet. These shows become an
oasis of sounds for the listeners, who may be

“l atin alternative shows
are needed to keep this
scene alive. They give new
artists the opportunity to
have their music heard and
help the listener learn
about new bands and new
genres.”

Monica Ferro
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SOCCER ANYONE? Two of Mexico’s national soccer team
members showed up to sign autographs for KROI/Houston’s listeners.
Seen here are (I-r) soccer player Mario Méndez, KROI air talent Mayte
Garza, soccer player Antonio Nelson “Zinha” 2nd (standing) KRO! air
personality Rafa Miramontes.

Zuleika Decig

smaller in number than those listening to other
genres, but are a lot more faithful.

These shows feature new artists and bands that,
in the future, will be mainstream artists just like
Julieta Venegas and Juanes. Because of
these shows, people begin to have an
interest in listening to and buying
records from artists they haven'theard
of before.

My audience is 1840, mainly male.
They are people who work in every-
thing from restaurants and gyms and
fl on cleaning crews to college students
and second-generation Hispanics.
My show is on a Regional Mexican
station, and for one hour every day
the station plays rock and alternative music.

The biggest challenge of being on a station
with a format whose audience is so different
from that of the show’s is educating or christen-
ing new rock listeners. I educate them through
the research and careful preparation I do for each
show. Through that information, people begin
to identify with new bands.

Right now my job is to help new people on
their way to listening to rock and alternative mu-
sic in a fun and dynamic way. Each week | have
a feature called “Radar,” in which I introduce a
new band and play their song.

When a caller says, “Zuleika, I didn't like
rock, but since I've been listening to your show,
I like it, and I want you to play a song by Jag-
uares,” that’s when [ can say we’re on the right
track.

First of all, I love and believe in what Latin
rock and alternative proposes. I have turned
down op-portunities to join Regional Mexican
and Pop stations because that doesn’t fulfill me.
This music makes me feel alive. I suffer with it, I
get passionate, and I scream, run and jump. It
doesn’t pay as well as other formats, but I'd rath-
er be poor and do what makes my heart beat.

There are two records that I think are the hot-
test right now. The first is Plastina Mosh’s Hola
Chicuelos, because of the debauchery, intelligence
and creativity in each song. The other is Ba-
basénicos’ Infame, because they're like snakes:
They change their skin on every record, and each
new skin is better than the last. Few bands have
that ability.

The best single is “Soy Pobre,” by Miki, who
is signed to the Mexican independent label Nue-
vos Ricos. They describe Mexico’s social reality
from a funny, kitschy perspective.
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REG/IONAL MEXICAN TOP 30

LAST THIS september 2, 2005 0 ! WEEKS ON TOTAL STATIONS: POWERED BY
TOTAL +/~ ¢ i
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART ADDS ME“[ AB ASE
1 1 PATRULLA 81 Eres Divina (Disa/ 1335 -89 24 43/0
3 2 K-PAZ DE LA SIERRA Mi Credo (Jisa) 1137 22 17 41/0 MOST ADDED’
4 3 BETO Y SUS CANARIOS No Puedo Olvidarte (Disa/ 1077 -20 1 41/0 ARTIST TITLE LABEL(S) ADDS
2 4 INTOCABLE Tiempo (EM Latin) 1060 176 17 43/0 NO ADDS.
5 5 SERGIO VEGA “EL SHAKA" Duefio De Ti (Sony BMG Norte) 1046 -46 19 39/0
10 0 CONJUNTO PRIMAVERA Adn Sigues Siendo Mia /Foncvisa) 843 +67 9 41/0
13 € GRUPO MONTEZ DE DURANGO Ven Conmigo (Disa/ 829  +121 4 32/0
8 8  LOS RIELEROS DEL NORTE Que Ei Mundo Ruede (Fonovisa) 782 -26 10 35/0 MOST
7 g BANDA EL RECODO Que Mas Quisiera (Fonovisa) 782 27 17 3110 ;
9 10 PANCHO BARRAZA Y Las Mariposas (Balboa) 756 -25 20 3300 INCR EAS ED PLAYS
6 11 LUPILLO RIVERA Ya Me Habian Dicho (Univision) 749 151 14 39/0 R ' IN}Z&: E
17 @ GRUPO BRYNDIS Por Muchas Razanes Te Quiero (Disa/ 706 +56 6 31j0 L0S TUCANES D(E)TlJUANA Camo La Ves (Universal 477
1 13 GRUPO INNOVACION Maitana Que Ya No Esté Univision) 702 33 32 3710 CARDENALES DE NUEVO LEON Quiero Que Sepas (Disa)  +451
18 () BANDA LOS ELEGIDOS Fruta Prohibida (Fonovisa) 677 +72 1 2710 ALEGRES DE LA SIERRA Asi Como Hoy (Viva Music/  +328
23 @ LOS TIGRES OEL NORTE Sacios (Fonovisal 657  +242 3 3m LOS TIGRES DEL NORTE Socios (Fonovisa/ +242
12 16 DIANA REYES El Sol No Regresa (Universal) 622 105 8 28/0 EL MOMENTO Porque Estas Enamorada (EM/ Latin)  +130
@  CARDENALES DE NUEVO LEON Quiero Que Sepas (isa/ 530  +451 1 26/0 ggfs":lef]';AgT'A”t'""le’:a’/g ’/‘Z"”’/""’ *:;’:
@  LOS TUCANES DE TIJUANA Cémo La Ves (Universal 568  +477 1 TN ey oTeivias DD i TS S B 15
21 @ BETO TERRAZAS Muiieca De Ojos De Miel (Sony BME Norte/ 558 +83 5 29/0 LA DINASTIA DE TUZANTLA I Campesino Y El Sol (Disa/ +144
20 @ BRONCO “EL GIGANTE DE AMERICA" Por Ti (Contra Viento Y Marea) (Fonovisa) 529 +50 5 2310 TERRAZAS MUSICAL Si Te Vuelvo A Ver {Disa/ +124
16 21  RAMON AYALA Y SUS BRAVOS OEL NORTE Ya N Llores (Freddie) 523 151 16 29/0
15 22 LOS TEMERARIOS Ni En Defensa Propia (Fonovisa/ 522 -170 19 3710
24 € L0S HURACANES OEL NORTE Nada Contigo (Univision) 516 +110 2 26/0
@  JOANSEBASTIAN inventario (Balboa) 466  +179 1 2210 :
19 25  KUMBIA KINGS Parte De Mi Corazon (EM/ Latin) 455 53 10 19/0 NEW & ACTIVE
@ ALEGRES DE LA SIERRA Asi Comoe Hoy (Viva Musict 453 +328 1 21/0 CHICOS DE BARRIO Mentirosa (EM/ Latin)
25 27  LOS MORROS DEL NORTE Ei Aretito (Disa) 350 39 4 22/ Total Plays: 250, Total Stations: 12, Adds: 0
27 @  JENNIFER PERA No Hay Nadie lgual Como Té (Univision) 329 +7 2 12/0 EL MOMENTO Porque Estas Enamorada (EM! Latin)
@  COYOTE Y SU BANDA TIERRA SANTA Suspiros (Usivision) 326 +154 1 15/0 Total Plays: 249, Total Stations: 15, Adds: 0

IMAN Se Nos Fue EI Amor (Univision
26 30 LALO MORA En Mil Pedazos (Disa/ 296 33 15 TR & vy e o i

54 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay | LOS DIFERENTES Camaledn (Disa/
“ week of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays | Total Plays: 208, Total Stations: 12, Adds: 0
' is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by €ach DUELD Le Diie Al Corazén (Univision)
reporting station. Songs unreported as adds do not count toward overail total statians playing a song. Most Increased Plays lists the songs with the greatest week-to-week I L .
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | 10tal Plays: 201, Total Stations: 6, Adds: 0
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. CUISILLOS Descontrolado (Balboa)
Total Plays: 185, Total Statiens: 9, Adds: 0

| VICTOR GARCIA Loco Por Ti (Seny BMG Norte)

MOST | ARTIST TITLE LABEL(S) ;EEE Total Plays: 185, Total Stations: 9, Adds: 0
PLA YED RECURRENTS LOS SIERRENOS DE SINALOA Te Veré Llorar (Oisa)
INTOCABLE Aire (EM! Latin/ 310 Total Plays: 182, Total Stations: 10, Adds: 0
ToTaL | o . ARMANDO “EL GUERQ" SANCHEZ Déjame (Universal)
ARTIST TITLE LABEL(S) PLAYS | LA AUTORIDAD DE LA SIERRA Yo Me Quedé Sin Nada (Disa/ 288 Total Plays: 180, Total Stations: 11, Adds: 0
MARCO ANTONIO SOLIS Siempre Ti A Mi Lado (Fonovisa) 600 BETO Y SUS CANARIOS Esta Llorando Mi Corazon (Edimonsa) 276 ANA BARBARA Lo Busqué (Fonovisa/
‘ Total Plays: 179, Total Stations: 9, Adds: 0
CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisal 593 PESADO 0Ojala Que Te Mueras /Warner M.L.) 237 )
S ked by total plays
LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) 585 | LOS HOROSCOPOS DE DURANGO Si La Quieres (Disa/ 23 —— DA ey
Station playlists for all R&R reporters are available
K-PAZ DE LA SIERRA Volveré (Univision) 313 | KUMBIA KINGS Na Na Na (Dulce Nina) /EM/ Latin) 198 on the web at www.radioandrecords.com.

n
Get AP Radio News for a
fraction of the inventory.
@ Let us help you turn your

time into money.
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CONTEMPORARY TOP 30

September 2, 2005 POWERED|:!
Wik WhE«  ARTIST TITLE LABEL(S) ToTa Al R MoTARSIEONS! ME“ lABASE
1 1 SHAKIRA T/ALEJANDRO SANZ La Tortura fEpic) 881 -86 20 28/0 , ! ;
2 2 LUIS FONSI Nada Es Para Siempre (Universal 766 53 13 25/0 MOSTADDED
3 3 LAURA PAUSINI Viveme (Warner M.L.) 672 -40 25 24/0
4 4 REIK YoQuisiera (Sony BMG) 631 10 16 24/0 ;‘“J':LETSLE e HEE
5 5 LA 5A.ESTACION Algo Mas /Sany BMG) 626 1 27 2710 ’
7 0 RBD Solo Quédate En Silencio (EM/ Latin) 617 +58 10 220
6 7 JUANES La Camisa Negra (Universal) 581 -21 29 26/0
8 8 THALIA Amar Sin Ser Amada [EM/ Latin) 510 -39 14 21j0
9 9 LA SECTA ALLSTAR La Locura Automatica (Universall ' 491 -41 13 15/0 f M o ST
13 @ SHAKIRA No (Epic/ 424 +23 6 14/0 / : ji7
15 m RICARDO MONTANER Cuando A Mi Lado Estas ([EM/ Latin/ 406 +63 7 16/0 INCR-EA SED PLA’YS
10 12 MARCO ANTONIO SOLIS Siempre Tt A Mi Lado (Fonovisa) 382 -46 1" 16/0 T&w
14 @ ALEJANDRO FERNANDEZ Canta Corazon (Sony BMG) 378 +10 8 18/0 ARTIST TITLE LABEL(S) INCREASE
16 @ LU Por Besarte (Wamer M.L.) 375 +43 4 14/0 CHAYANNE No Te Preocupes Por Mi (Sony BMG/ +123
11 15  PAULINARUBIO Mia (Universal 363 54 18 figp Y EASAESTACIBN Do Sony ol i
17 (D  DADDY YANKEE Lo Que Pass, Paso (E/ Cartel/V/Machete Music) 339 +7 15 10/0 OLERTRAON Tein el Sy 0 L
o JUANES Para Tu Amor {Universal) +96
Al m - JIMENA Te Esperaré (Univision) 266 +39 4 12[0 ANGEL & KHRIZ Ven Béilalo (Machete) +7
@ CHAYANNE No Te Preocupes Por Mi (Sony BMG) 259 +123 1 10/0 RICARDO MONTANER Cuando A M Lado Estas (EM/ Lati) ~ +63
19 19 TIZIANO FERRO w/PEPE AGUILAR Mi Credo (EM/ Latin) 259 -2 15 12/0 RBD Sélo Quédate En Silencio EM/ Latin) +58
20 20 TOMMY TORRES Un Poguito (e Music) 231 6 3 5/0 ﬂl"[’j &Blf"r’:“;‘w" DA%/YA""EE Yooy (Sony BMG/ +i‘§
. e, ] or Besarte (Wamer M.L. +
24 @ ANDY ANDY Qué Ironia (Urban Box Office/Wepa) 229 +20 6 11/0 JIMENA Te Esperaré Univision) +39
18 22 LENA{f/ALEJANDRO SANZ Tu Corazon (Warner M.L.) 228 -40 12 13/0
23 @ REYL BARBA Al Fin Me Armé De Valor (Sony BMG) 226 +14 3 10/0
22 24 AMARAL El Universo Sobre Mi (EM/ Latin) 208 -5 14 1110
@ LA 5A. ESTACION Daria (Sony BMG) 199 +120 1 91
27 @ LUIS MIGUEL Echame A Mi La Culpa (Warner M.L.) 199 +6 16 13/0 : 1 .
28 27 M.R.P. Hola Madam (Sany BMG) ] 186 -4 2 8/0 NEW& ACTJVE
26 28  LUNY TUNES f/WISIN & YANDEL Rakata (Universall 186 -8 2 5/0 GIO Seiiora fUniversal)
29 29  COTIf/JULIETA VENEGAS & PAULINA RUBIO Nada Fue Un Error Universal) 172 12 3 5/0 Total Plays: 126, Total Stations 5, Adds: 0
30 30 KUMBIA KINGS Parte De Mi Corazon (EM/ Latin) 169 14 7 11/0 DAVIO OEMARIA Cada Vez ue Estoy Sin Ti (Warner M.L)
S = e - : == s S = Total Plays: 120, Total Stations: 6, Adds: 0
30 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the " .
airplay week of 8/21-8/27. Bullets appear on songs gaining plays or remaining flat from previous week. |f two songs are tied in total plays, the song with the larger increase OADDY “NKEE il lt.-/ L'afneW//M‘acllete M)
in plays is ptaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R Total Plays: 115, Total Stations: 5, Adds: 0
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest ANASOL Sentimiento [Univision
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned Total Plays: 102, Total Stations: 5, Adds: 0
an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. OLGA TARON Vete Vete (Sony BMG)
Total Plays: 101, Total Stations: 6, Adds: 1
Mmrl Hi ESTEFANO Un Hombre Que No Ha Sido El... (Universal)
it a FIIipIi 777 SRS GBS ;ﬂc; Total Plays: 100, Total Stations: 4, Adds: 0
P LAY Ep R E CUR H EN’S JUANES Para Tu Amor (Universal)
ALEKS SYNTEK f/ANA TORROJA Duele El Amor EM/ Latin) 255 Total Plays: 96, Total Stations: 4, Adds: 0
TOTAL , MASTER JOE & 0G BLACK M# Amores (Ole Music/
ARTIST TITLE LABEL(S) PLAYS RICAROO ARJONA Por Qué Es Tan Cruel Et Amor (Sony BMG) . 248 Total Plays: 91, Total Stations: 3, Adds: 0
REYLI BARBA Amor Del Bueno (Sony BMG) 358 INTOCABLE Aire (EM/ Latin) 222
JUANES Volverte A Ver (Universal) 295 | DON OMAR Pobre Diabla (V/Machete Music) 191 Songs ranked by total plays
FRANKIE J. fBABY BASH Obsession (N Es Amor) (Columbia/ 263 LA OREJA DE VAN GOGH Rosas (Sony BMG) 190 Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
FRANCO DE VITA Tii De Qué Vas (Sony BMG) 282 HALIMBA Tocando Fondo (Sony BMG) 1%

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’'s INDUSTRY VIP PACI(AGE s ANl

R&R Today: The Industry’s Leading Daily Fax
5 ~ R&R's Today's News
E-mail updates of breaking stories

The R&R Directory
The maost comprehensive resource gutde available

SAVE OVER 25%)

R&R’'S INDUSTRY VIP PACKAGE IS $44566
(Regular rate $595.00)

Call R&R at: Subscribe online:

310-788-1625 www.radioandrecords.com
U. S. Only @
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TROPICAL TOP 30

10 ORISHAS ElKilo {Universal)

11 ORISHAS Naci Orishas (Universal)

12 A.N.LM.A.L. Combativo (Universal)

13 ESTIGMA Piel De Barro (F/ Ché/V&J)

14 INTOCABLE f/[VOLOVAN Ya Ves ([EM/ Latin)

15 NATALIAY LA FORQUETINA Ser Humano (Sony BMG)

Songs ranked by total number of points. Data compiled from playlists submitted on a weekly basis by 10 specialty
rock/alternative shows, airing at least 2 hours per week, on radio stations across the country.

S

10 JOHNNY PREZ f[TITO ROJAS Tengo El Control (Sony BMG)

MASTER JOE & 0G BLACK Mil Amores (Ole Music/

12 NESS BAUTISTA f/N.OR.E., BIG MATO & GEMSTAR Que Dolor Virgin/
13 NICKY JAM I'm Not Your Husband (Tu Marido) (Machete Music/Piiia)

14 SHAKIRA f/ALEJANDRO SANZ La Tortura (Epic/

15  ZION & LENNOX Don’t Stop (No Pare) (Sony BMG)

—_
—_

POWERED[T]
September 2, 2005 ME]"A HASE
WK Wk ARTIST TITLE LABEL(S) FOATS PLATS Yo o
1 0 AVENTURA fIDON OMAR Ela Y Yo (Premium) 320 +9 3 10/0
2 2 ANDYANDY Qué lronia (Urban Box Office/Wepal 303 8 17 110 MOST ADDED’
3 3 LUNY TUNES f/WISIN & YANDEL Rakata (Universalj 276 -9 15 11/0 R ADDS
4 4  LUNY TUNES f/BABY RANKS, DON OMAR... Mayor Que Yo (Universal) 266 -8 20 12/0 NO ADDS.
6 o LUIS FONS! Nada Es Para Siempre (Universal) 254 +2 1" 9/0
5 6  SHAKIRA f/ALEJANDRO SANZ La Tortura (£pic/ 248 -25 20 1310
7 g DON OMAR Reggaeton Latino (Urban Box Office/Virgia) 212 +2 18 710 Mo S T
10 DADDY YANKEE Lo Que Pasd, Paso (£/ Cartel/Vl/Machete Music) 208 +18 38 10/0 i Fy
9 o MARC ANTHONY Amigo (Sony BMG) 199 +5 5 9/0 INCREA S’ED PLA YS
14 @ BRENDA K. STARR T Eres (M Voz/ 177 +16 14 8/0 TOTAL
15 m JUANES La Camisa Negra (Universal) 170 +10 20 10/0 ARTIST TITLE LABEL(S) ch;:Xss
12 12 MASTER JOE & 0G BLACK Mil Amores (Ol Music/ 168 -5 6 8/0 N'KLABE Amor De Una Noche /Sony BMG/ +83
13 13 OLGA TANON Bandolero /Sony BMG) 163 -8 23 12/0 OLGA TANON Vete Vete (Sony BMG) +37
11 14 MILLY QUEZADA fHECTOR “EL BAMBINO" La Mala Palabra... /&N 157 -20 8 710 HECTOR "EL BAMBINO" Calor V) +31
16 (D DADDY YANKEE Mirame £/ Carte/ViMachete Music) 154 +2 14 8/0 )C;LCE';I": ET':“EEEHL: é‘;;"g; ,’t ‘; vl EM”'I’}S’”/ ol :zi’
8 16 N'KLABE | Love Salsa (Sony BMG) 150 -51 13 12/0 TITO ROJAS Si Tii Te Vas MP) +24
@ N'KLABE Amor De Una Noche (Sony BMG) 123 +83 1 6/0 JOHN ERIC Tembleque /Sany BMG) +22
21 @ XTREME Te Extraiio (SGZ Entertainment) 123 +24 1" 6/0 LA SECTA ALLSTAR La Locura Automética fUniversal) +20
19 ) LASECTAALLSTAR La Locura Automética (Universall 122 +20 5 6/0 J. VOLTIO fLIL ROB... Bumper (Wihite Lion/Sony Urban/Epic)  +20
17 20 FRANKIENEGRON Lento (SGZ Entertainment) 121 8 1 70 LA 5A. ESTACION Daria (Sony BME) =
18 21 DJNELSON f/H. “EL BAMBINO" & DIVINO Esta Noche De Travesura Universal) 108 -1 20 5/0
22 @ ALVARO TORRES He Venido A Pedirte Perdon (Oe Music/ 106 +13 8 510
20 @ JUAN LUIS GUERRA Soldado (Vene Music/Universal) 100 0 14 6/0 NEW & i CTIVE
- @ R. KELLY Burn It Up (ive/Zomba Label Group) 85 +16 3 5/0 '
24 25 ELGRAN COMBO DE PUERTO RICO Me Dejé En E! Aire (Sony BMG) 84 -1 4 5/0 JOHN ERIC Tembleque (Sony BMG}
27 @) ZI0N & LENNOX Don't Stop (No Pare) (Sony BMG) 83 +1 7 5/0 Total Plays: 64, Total Stations: 2, Adds: 0
23 27  RUBBY PEREZ El Perro Ajeno (/&N 83 1 2 a0 #:g‘;l’:;’s“g OFET'Z:‘;“;&E; Canta Corain (Suny BME}
26 28 ANGEL & KHRIZ Fua (Machete) 80 4 4 50 ey o R .
. . ) TITO “EL BAMBINO" La Cazadora (Sany BMG/Platinum)
30 @ 1. MIRANDA f/A. MONTANEZ & CHEKA Se Fue Y Me Dejo (SGZ Entertainment) 18 +7 19 710 Total Plays: 59, Total Stations: 3, Adds: 0
— €D  GLORY Acelera (Machete) 77 +n 2 5/0 MARIANA Una De Dos (Univision)
15 Tropical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 56, Total Stations: 3, Adds: 0
52T, i 1 s T e i S o T e S OO | LUNY TUNES TALEKS .. T Uil
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- e SRl '
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH EDGAR DANIEL Me Extraiaras (MP/
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 41, Total Stations: 2, Adds: 0
J. VOLTIO f{LIL ROB... Bumper (White Lion/Sony Urban/Epic)
MO sr ToTAL Total Plays_: 40, Total Stations: 3, Adds: 0
= ARTIST TITLE LABEL(S) PLAYS OLGA TANON Vete Vete (Sony BMG/
P LAYE D R E CU R R E N TS Total Plays: 37, Total Stations: 2, Adds: 0
rors, | 210N & LENNOX f| DADDY YANKEE Yo oy (Sony MG/ 95 610 Sefiara (Universal
ARTIST TITLE LABEL(S) PLAYS | MARC ANTHONY Valié La Pena (Sony BMG) 87 Total Plays: 36, Total Stations: 2, Adds: 0
ANGEL & KHRIZ Ven Béilalo (Machete/ 123 | TITO NIEVES Fabricando Fantasias /SGZ Entertainment) 82 ?:;ﬂg’y‘gg f’;’o”{ IS
ZION & LENNOX Doncella (Sany BMG)/ 120 | DON OMAR Pobre Diabla (V/Machete Music/ 7 " Songs rankod by total plays —
LIBDALLL S Yl G s 107 | JUAN LUIS GUERRA Las Avispas (Vene Music/Universal) 67 Station playlists for all R&R reporters are available
MONCHY & ALEXANDRA Hasta EI Fin (/& 104 TITO NIEVES fANDIA Ya No Queda Nada (SGZ Entertainment) 63 on the web at www radipandresofds. uom.
4 N\ 7 W
ROCK/ALTERNATIVE RECORD POOL
TW  ARTIST Title Labells) TW  ARTIST Title Labels)
1 DELUX Mas De Lo Que Te Imaginas (Ramper/V&J) 1 TONY TOUCH Play That Song (EM) Latin)
2 CIRCO Un Accidente (Universal) 2 ELVIS MARTINEZ Yo No Naci Para Amar (Univision/
3 LASECTAALLSTAR La Locura Automética (Universal) 3 BIMBO Fuleteama El Tanque (Urban Box Office/
4 CAFETACUBA Mediodia (Universal) 4  LUISITO ROSARIO Rumba Del Barrio (Fuentes)
5  ANDREA ECHEVERRI A Eme O Nacional) 5  ANDY ANDY Qué Ironia (Urban Box Office/Wepa)
6  MARSVOLTA L'via L'viaquez (Strummer/Universal) 6  N'KLABE | Love Salsa (Sony BMG)
7 LIQUITS Chido (Surco) 7  ARTHUR HANLON f[TITO NIEVES La Gorda Linda (Fonovisa)
8  ENJAMBRE Biografia (0sa/V&J) 8  BANDA GORDA Déjalo Ahi (MP/
ST AU 9 EDGARDANIEL MeExtrafiards (WP

Songs ranked by total number of paints. 22 Record Pool reporters.

J
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NATIONAL

Account Executives, Sales
Managers, NTR Directors,

Marketing Directors
ICBC Broadcast Holdings, Inc. with mar-
kets in New York, San Francisco, Phila-
delphia, Columbia, SC, and Jackson, MS
is looking for talented, sales driven, re-
sults oriented people for various sales
and marketing opportunities throughout
our organization.

If you have a winning track record for
driving revenue, identifying, hiring and
motivating talent, producing fresh &
unique ideas and being accountable, we
want to hear from you. Please send cover
letter and resume to resumes@
icbcholdings.com. ICBC is an Equal Op-
portunity Employer. We encourage
women and minorities to apply. Only
those candidates under consideration
will be contacted. No phone calis please.

EAST

Sales Management
Delmarva Broadcasting Company
seeks a dynamic, skilled and
oustanding leader t work with an
excellent sales team in Central Dela-
ware. Minimum 5 years sales expe-
rience preferred. If you can consis-
tently train and motivate a team to
excel, then we want to speak to you.
Delmarva Broadcasting Company is
a stable, solid broadcast group that
offers competitive compensation
plans. Mail or email you resume on
or before September 30th, 2005 to
Melody Booker, Market Manager,
DBC Central Delaware, PO Box
808, Milford, DE 19963 or
mbooker@dbc1.com. EOE

Christian Inspo. family of radio sta-
tions in Daytona Beach Florida is
looking for an Assistant Manager.
PD/ on-air, fund-raising experience
helpful. Send cover letter and re-
sume to bill@cornerstoneministry.org
or mail to The Cornerstone, 4295
Ridgewood Ave., Port Orange. FL
32127. See our web site at
www.wjlu.org or call (386) 756-
9000. Reach the lost and disciple the
saved in a snow free environment.
Cornerstone Broadcasting Corp. is
an equal opportunity employer.

HOW TO REACH US raDIo & RECORDS, INC. / 2043 CENTURY PARK EAST, 415T FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES

r
C
CLEARCHANNEL

RADIO

Market Manager,
Montgomery, Alabama

With the recent introduction of our new Hal-
lelujah 104, our three Montgomery Urban
stations now dominate the Montgomery
market. We are now searching for a Market
Manager to lead this station group to new
levels of success.

Qualified candidates should possess:

An ability to recruit, hire and train sales and
sales management talent.

Understands the budgeting process, and has
a history of attaining budgeted goals.

Has experience with local, regional and na-
tional selling processes.

Established entrepreneurial skills bringing
ideas for NTR projects and alternative rev-
enue streams.

Exhibits a history of result oriented accom-
plishments in community involvement, sta-
tion positioning for maximum performance
and provide a hungry staff leadership to new
heights of accomplishments.

If you possess the qualifications listed above,
| encourage you to contact me ASAP. Please
send inquiries in confidence to David
Coppock, Regional Vice President:
davidcoppock@clearchannel.com, or mail
to 555 Broadcast Drive, 3 Floor, Mobile, Al
36606.

Program Director/air talent needed
for WAY-FM CHR format. Must be stra-
tegic thinker. Contact Dave Senes at
dave@wayfm.com. EOE (9/2)

America’s #1 Country Morning
Show is ready to add another
team member!

Can you do news and entertainment
updates without being completely
boring? If yes, we wanna hear from
you! Send your CD, Resume and
picture to:

KUSS Morning Show Opening
9660 Granite Ridge Drive
San Diego, CA 92123

This is not a news anchor position.
We genuinely want someone to be
a part of the show. If you are NOT
fun, interesting, creative, please do
not waste the postage. No Calls
please.

|

The Kevin & Bean Morning Show on
the World Famous KROQ has its first
opening in 7 years. We just lost our
sports guy to the Lakers broadcast
team. Are you creative and very
funny? Love sports to the point of
annoyance? Can you develop a
uniquely "you" style?2 Are you a
wildly inventive idea person that
can bring a new perspective to ev-
erything else we do?
We'd like to hear from everybody,
whetheryou're inimprov theater, in
radio but not doing sports, on tv, or
just a talented amateur who has a
lot to offer and the ambition to work
ungodly hours for low pay and mod-
est fame.
Women and minorities need not
apply. That's totally not true but if
you thought it was funny you may
have what it takes to fit in to this
equal opportunity offending heri-
tage morning show.
Rush an e-mail and mp3, with the
subject line "Kevin & Bean Sports”,
to our producer at:
Lightning@KROQ.com.
Or, send your stuff to: Kevin &
Bean Sports, 5901 Venice Blvd, Los
Angeles, Ca. 90034. EOE

POSITIONS SOUGHT

Award-winning chillout radio format inno-
vator seeking to take product to next level.
Visit: http://OverXposure.FM to listen and
contact. TIM QUIGLEY (Seattle). (9/2)

STUD MUNSON. Seeking radio gig near L.A/
Riverside area. Experienced! Loads
of trustworthy ~ fun and hard
work! www.studmunson.com
stud@studmunson.com. (9/2)

Classic Country personality, double digit
numbers in Las Vegas, looking for a week-
day gig near Las Vegas. Veteran Radio guy,
Whaddye’ Have"? Chuck, 702-871-7595 or
Chuckfm95@aol.com

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi
mum) listings to rad o stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in
dustry under Positiens Scught.

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po
sitions sought ads are accepted by e-mail to
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising

1x 2X
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger head ng are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship
ping and handling

Positions Sought: $50/inch

Individuals seeking amployment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Adverfising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail

To appear in the follcwing week’s issue, your ad must
be received by Thursday neon (POT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East, 41st Floor, Los Angeles,
CA 90067

RADIO & RECORDS, INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directorigs issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonatde care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used forthis purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

Publisher

© Radio & Records Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, California 90067.

WEBSITE: www.radioandrecords.com

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw @ radioandrecords.com
EDITORIAL, OTHER DEPTS:  310-553-4330

WASHINGTON, DC BUREAU: 301-951-9050

310-203-8727 subscribe @ radioandrecords.com
310-203-9763

310-203-9763

CIRCULATION:
NEWS DESK:
R&R MUSIC TRACKING:

310-788-1625

310-203-9763 mailroom @ radioandrecords.com

301-951-8051

310-788-1699 newsroom @radioandrecords.com

310-788-1668

cmaxwell@radioandrecords.com jhoward @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 NASHVILLE BUREAU: 615-244-8822 615-248-6655  |helton@radioandrecords.com

hmowry @ radioandrecords.com
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MARKETPLACE
1 vl 'IERA| Roberta Solomon Y107 NEIL B

. 1 i Tevino [ voice imacinc  |LISTENERS DALY
Lithographed On Heavy, Semi-Gloss Paper | Hearlng ls belleVIng. “THE VOICE HEARD ABOVE THE REST’ o SN IVTIIETCEL I TN)
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MARIAH CAREY We Belong Together (/s/and//DJMG)

0.H.T. Listen To Your Heart (Robbins/

PUSSYCAT 0OLLS f/BUSTA RHYMES Don't Cha /A&M/interscope)
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)

RIHANNA Pon De Replay (Def Jam/IDJMG)

LIFEHOUSE You And Me (Geffen)

MISSY ELLIOTT Lose Control (Gold Mind/Vialator/Atlantic)

FAT JOE fINELLY Get !t Poppin’ (Atlantic)

WEEZER Beverly Hills /Geffen)

MARIAH CAREY Shake It Off (Island/IDJMG)

GWEN STEFANI Cool finterscope)

PAPA ROACH Scars (Geffen/

BOW WOW f/OMARION Let Me Hold You (Columbia)

NATASHA BEDINGFIELO These Words (Epic/

BLACK EYEO PEAS Don't Phunk With My Heart (A&M/interscope/
BLACK EYEO PEAS Don't Lie (A& M/interscape)

FRANKIE J. How To Deal {Columbia)

3 O0OORS OOWN Let Me Go (Republic/Universal)

LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG/
GREEN DAY Holiday (Reprise/

CLICK FIVE Just The Girl {Lava/

BACKSTREET BOYS Just Want You To Know (Jive/Zomba Label Group)
GORILLAZ Feet Good Inc. (Virgin/

KELLY CLARKSON Because 0f You (RCA/RMG/

CIARA fILUOACRIS Dh (LaFace/Zomba Label Group)

AKON Belly Dancer (Bananza) (Universal)

50 CENT f/MOBB OEEP Outta Control (Shady/Aftermath/interscope)
PRETTY RICKY Grind With Me (At/antic/

LiL ROB Summer Nights [Upstairs/

50 CENT Just A Lil' Bit (Shad)y/Aftermathyinterscope)

#1 MOST ADDED
GREEN DAY Wake Me Up When September Ends (Reprise/

#1 MOST INCREASED PLAYS
KELLY CLARKSON Because Df You (RCA/RMG)

TOP5 NEW & ACTIVE
SWITCHFOOT Stars (Columbia)
ANNA NALICK Breathe (2am) (Columbia)
WILL SMITH Party Starter (Interscope)
KACI BROWN Unbelievable /4&M)

FEFE O0BSON Don't Let It Go To Your Head (/sland//DJMG)/
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24
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28
29
30

CHR/POP begins on Page 21.

ROB THOMAS Lonety No More (At/antic/

MICHAEL BUBLE Home (743/Reprise/

KELLY CLARKSON Breakaway Hollywood)
BACKSTREET BOYS Incomplete (J/ive/Zomba Label Group)
ANNA NALICK Breathe {2am) (Columbia)

MARIAH CAREY We Belong Together (/s/and/IDJMG)

TIM MCGRAW Live Like You Were Dying (Curt)

JOHN MAYER Daughters (Aware/Columbial

KIMBERLEY LOCKE | Could (Curb/Reprise)

MAROON 5 She Wilt Be Loved (Octone/JJ/RMG/

EAGLES No More Cloudy Days (ERC)

G0O GOO OOLLS Give A Little Bit (Warner Bros.)

HOWIE DAY Collide (£pic/

RYAN CABRERA True (£.V.L.A/Atlantic)

CARRIE UNOERWOOO inside Your Heaven (Arista)

O.H.T. Listen To Your Heart {Robbins/

HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)
LIFEHOUSE You And Me (Geffen/

RASCAL FLATTS Bless The Broken Road (L yric Street)
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/
JESSE MCCARTNEY Beautiful Soul {Hollywood)

OELTA GOOOREM Lost Without You [Columbia/

HALL & OATES Doh Child - Watch/

OAVIO PACK The Secret Of Movin' On (Peak/

STEVIE WONOER From The Bottom Of My Heart /Motown/Universal)
JON SECAODA Window To My Heart (Big 3/

KELLY CLARKSON Since U Been Gone [RCA/RMG)

PAUL MCCARTNEY Fine Line (Capitol)

VERTICAL HORIZON Forever (Hybrid)

BONNIE RAITT | Will Not Be Broken (Capitol)

CHR/RHYTHMIC
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MARIAH CAREY Shake It Off (/s/and/IDJMG)

BOW WOW f/OMARION Let Me Hold You (Columbia)

BOW WOW f{CIARA Like You (Columbia)

MARIAH CAREY We Belong Together fisland/iDJMG)

YING YANG TWINS f/MIKE JONES Badd (7V7/

DAVID BANNER Play (SRC/Universal)

RIKANNA Pon De Replay (Def Jam/IDJMG)

PRETTY RICKY Your Body (At/antic/

MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic)

KANYE WEST Gold Digger (Roc-A-Fella/IDJMG/

50 CENT f/MOBB OEEP Outta Control (Shady/Aftermath/interscape)
OESTINY'S CHILO Cater 2 U (Columbia/

LUOACRIS Pimpin’ Ail Over The World (Def Jam South/IDJMG)
MIKE JONES Back Then (Swishatiouse/Asylum/Warner Bros.)

LIL ROB Summer Nights (Upstairs)

T-PAIN I'm Sprung (Jive/Zomba Label Group)

BLACK EYED PEAS My Humps (A&M/Interscope)

PRETTY RICKY Grind With Me (At/antic)

PUSSYCAT OOLLS f/BUSTA RHYMES Oon't Cha (A&M/Interscope)
YING YANG TWINS f/PITBULL Shake /7V7)

WEBBIE f/BUN B Give Me That (Asylumy/Trill)

JERMAINE OUPRI Gotta Getcha (So So Def/Virgin)

CHRIS BROWN f{JUELZ SANTANA Run It (Jive/Zomba Label Group/
TEAIRRA MARI Make Her Feel Good (Rac-A-Fella/IDJMG)

YOUNG JEEZY fJAKON Soul Survivor (Def Jam/IDJMG)

FAT JOE fINELLY Get It Poppin’ (Atlantic/

DAMIAN “JR. GONG" MARLEY Welcome... (Tuff Gong/Universal)
MARCOS HERNANDEZ If You Were Mine (7V/7/

BOBBY VALENTINO Tell Me (D7F/Def Jam/IDJMG)

FRANKIE J. More Than Words (Columbia/

HOT AC
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#1 MOST ADDED
TWISTA FITREY SONGZ Girl Tonite (Atiantic/

#1 MOST INCREASED PLAYS
KANYE WEST Gold Digger Roc-A-Fella/IDJMG)

TOP5 NEW & ACTIVE
SEAN PAUL We Be Bumin’ (Atiantic/

PURPLE RIBBON ALLSTARS... Kryptonite (Purple Aibbon/Virgin)
JiM JONES FITREY SONGZ Summer Wit Miami /Diplomat/Koch)

MR. CAPONE-E FIMAGIC My Angel (Independent/

OEM FRANCHIZE BOYZ... | Think They Like Me (So So Def/Virgin)

19
20

N
—_

00z 00> 0060

CHR/RHYTHMIC begins on Page 26.

KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)
LIFEHOUSE You And Me (Geffen/

ROB THOMAS This Is How A Heart Breaks (Athntic/

ROB THOMAS Lonely No More (At/antic/

COLOPLAY Speed Of Sound (Capitol)

3 00ORS OOWN Let Me Go (Republic/Universal)

GWEN STEFANI Cool (/nterscape/

GREEN DAY Holiday (Reprise/

TRAIN Get To Me (Columbia/

COLLECTIVE SOUL Better Now (£/ Music Group)

GREEN DAY Boulevard Of Broken Dreams (Reprise/

JOSH KELLEY Only You (Hollywood)

HOWIE DAY Collide (Epic/

SHERYL CROW Good Is Good /A&M/interscope)

KEITH URBAN You'll Think Of Me (Capito/EMC)

MARIAH CAREY We Belong Together (/siand/IDJMG)
JASON MRAZ Wordplay (Atlantic/

0.H.T. Listen To Your Heart (Robbins/

HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)
VERTICAL HORIZON Forever (Hybrid)

GWEN STEFANI Hollaback Girl flaterscope)
NICKELBACK Photograph (Roadrunner/iDJMG)

BON JOVI Have A Nice Day fIsland//DJMG)

WEEZER Beverly Hills (Geffen)

OEF LEPPARO No Matter What f/siand/IDJMG)

HOWIE DAY She Says (£pic/

3 DOORS O0WN Here By Me (Republic/Universal)

BLACK EYEQ PEAS Don’t Phunk With My Heart (A&M/interscape)
SWITCHFOOT Stars (Columbia)

BACKSTREET BOYS Incomplete (Jive/Zomba Label Group)

POWERED{:}}

MEDIABASE

URBAN
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BOW WOW f/CIARA Like You (Calumbia/

MARIAH CAREY Shake It Off isiand//DJMG)

KANYE WEST Gold Digger (Roc-A-Fella/iDJMG)

LYFE JENNINGS Must Be Nice (Columbial

OESTINY'S CHILO Cater 2 U {Codumbia/

DAVID BANNER Play (SRC/Universal)

MARQUES HOUSTON Naked (7.4.6./Universal)

BOW WOW f/OMARION Let Me Hold You (Columbia/

MARIAH CAREY We Belong Together {Is/and/iDJMG)

YOUNG JEEZY And Then What (Def Jam/IDJMG)

BOBBY VALENTINO Tell Me (07P/Def Jam/IDJMG)

FANTASIA Free Yourself (/AMG}

LUOACRIS Pimpin’ All Over The World (Def Jam South/IDJMG)
TREY SONGZ Gotta Make it (Somgbook/Atlantic/

50 CENT f/MOBB OEEP Qutta Centrol (Shady/Aftermath/interscape)
YING YANG TWINS f/MIKE JONES Badd (TV7/

TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/iDJMG)

MISSY ELLIOTT Lose Control (Gald Mind/Violator/Atlantic)
YOUNG JEEZY f/AKON Soul Suravor (Def Jam/IDJMG)

P$C fT.1. & LIL SCRAPPY i'm A King (Grand Hustle/Atlantic)
MIKE JONES Back Then (Swishaifouse/Asylum/Warner Bros.)
CHARLIE WILSON Charlie Last Name: Wilson (J/ive/Zomba Label Group/
OEM FRANCHIZE BOYZ... | Think They Like Me (So So Def/Virgin/
PAUL WALL f/BIG POKEY Sittin’ Sidewayz (SwishaHouse/Asylum)
TWISTA f{TREY SONGZ Girl Tonite (Atlantic)

OAMIAN “JR. GONG"” MARLEY Welcome... (Tuff Gong/Universal)
WEBBIE f/TRINA Bad Chick (Asyfum/Trilll

T-PAIN I'm Sprung (Jive/Zomba Label Group)

THREE 6 MAFIA Stay Fly (Columtia)

TYRA Get No Ooh Wee (66&L/Universal)

#1 MOST ADDED
AMERIE Talking Abou: (Columbia/

#1 MOST INCREASED PLAYS
MARIAH CAREY Shake It OFf (/siand/IDJMG)

TOP5 NEW & ACTIVE
JOHN LEGENO F/LAURYN HIL.. So High (Cokumiva)

R. KELLY Slow Wind (Jive/Zamba Label Group)
PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin)
MACEO Go Sit Down (Big Cat)

TONY YAYO FIJOE Curious /G-Unit/interscope/

URBAN begins on Page 29.
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STAINO Right Here (Flip/Atlantic)

SEETHER Remedy (Wind-up/

FOO FIGHTERS Best Of You (RCAAMG)
NICKELBACK Photograph (Roadruoner/iDJMG)
AUOIOSLAVE Doesn't Remind Me #/nterscope/Epic)
GREEN OAY Holiday (Reprise/

NINE INCH NAILS The Hand That Feeds (/nterscope)
SYSTEM OF A O0WN B.Y.0.B. /American/Columbia)
ROLLING STONES Rough Justice /Virgin/
SHINEOOWN Save Me (Atlantic)

GREEN OAY Wake Me Up When September Ends (Reprise/
TRAPT Stand Up (Warner Bros.)

OISTURBEO Stricken (Reprise/

CROSSFAOE Colors (Columbia)

OARK NEW DAY Brother (Warner Bros.)

TAPROOT Calling (Velvet Hammer/Atlantic)

SYSTEM OF A 00WN Question! (American/Columbia)
10 YEARS Wasteland (Republic/Universal)

3 DOORS OOWN Live For Today (Republic/Universal)
HINDER Get Stoned [Universal)

MUOVAYNE Forget To Remember £pic/

OISTURBEO Guarded (Reprise/

BON JOVI Have A Nice Day (IslandiIDJMG]
OEFAULT Count On Me (TV7)

SWITCHFOOT Stars [Columbia)

TOMMY LEE Tryin To Be Me (7L Education Services/
THEORY OF A OEAOMAN Hello Lanely... (Roadrunner/IDJMG)
VELVET REVOLVER Come On, Cone In (Wind-up/
OFFSPRING Can’t Repeat (Columbra)

FOO FIGHTERS DOA (RCA/RMG)

—_
w

#1 MOST ADDED
ERIC CLAPTON Say What You Will (Duck/Reprise)

#1 MOST INCREASED PLAYS

0.H.T. Listen To Your Heart (Roblvns/

TOP5 NEW & ACTIVE
SCOTT GRIMES Livin' On The Run (Velocity)
GAVIN DEGRAW Chariot (/fMG/
NATALIE GRANT Held (Curt)
CECE WINANS All That | Need (PrreSaringe Wi Enic)
ERIC CLAPTON Say What You Will (Duck/Reprise/

AC begins on Page 42.
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#1 MOST ADDED
NICKELBACK Photagraph (Roadrumner/IDJMG)

#1 MOST INCREASED PLAYS
KEITH URBAN You'li Think Of Me (Capito/EMC)

TOP5 NEW & ACTIVE
JOY WILLIAMS We (Red Ink/Reunion/PLG)
OANIEL POWTER Bad Day (Warner Bros.)
U2 City Df Blinding Lights (interscope/
OAVE MATTHEWS BANO Dreamgirl (RCA/RMG)
MELISSA ETHERIOGE Refugee (Island//DJMG)

AC begins on Page 42.

wwWw.americanradiohistorv.com

#1 MOST ABDED
SHINEDOWN Save Me (Atlantic/

#1 MOST INCREASED PLAYS
FOO FIGHTERS DDA RCA/AMG)

TOP 5 NEW & ACTIVE
NINE INCH NAILS Only finterscope/
WEEZER Beverly Hills /Geffen/
INSTITUTE Bullet-Proof Skin (interscope/
SEVENDUST Ugly /Winedark/7Bros.)
AVENGED SEVENFOLD Bat Country (Warner Bros.)

ROCK begins on Page 50.
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URBAN AC

MINT CONDITION Whoaa (/mage/

CRUNA Take Me Higher (Reprise/Warner Bros.)

JEFFREY OSBORNE Yes, I'm Ready (Jay0Oz/Koch/

29 M. MORGAN & F. JACKSON Back Together Again (Orpheus/
30 30 MARY MARY Heaven (Sony Urban/Columbia)

#1 MOST ADDED
WILL DOWNING Crazy Love (GRPVMG)

#1 MOST INCREASED PLAYS
JEFFREY OSBORNE Yes, 'm Ready (Jay0Oz/Koch/

TOP 5 NEW & ACTIVE
LALAH HATHAWAY Better And Better /#esafiueManzA5l Music)
KINDRED THE FAMILY SOUL Where Would | Be {The Question) (Hidden Beach/
FANTASIA Ain't Gonna Beg (J/AMG/
RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Group)
STEVIE WONDER So What The Fuss (Motown/Universall

URBAN begins on Page 29.

w W

2 CHARLIE WILSON Charlie Last Name: Wilson {Jive/Zomba Label Group)
1 MARIAH CAREY We Belong Together (/siand//DJMG/

3 KEM | Can't Stop Loving You (Motown/Universall

4 FANTASIA Free Yourself (/RMG)

6 VIVIAN GREEN Gotta Go, Gotta Leave (Columbial

5 6 INDIA.ARIE Purify Me (Rowdy/Motown/

7 @ TONIBRAXTON Please (BlackGround/Universall

8 &) JILL SCOTT Cross My Mind (Hidden Beach/Epic/

10 @) ERIC BENET | Wanna Be Loved (Reprise/

12 ) KEM Find Your Way {Back Into My Life} (Motown/Universal)

11 @) STEVIE WONDER From The Bottom Of My Heart (Motown/Universal)
9 12 BABYFACE Sorry For The Stupid Things (Arista/)/RMG/

15 @ DR. CHARLES G. HAYES & WARRIORS Work It Out /C£E)

13 14 PATTILABELLE f/MARY J. BLIGE Ain‘t No Way Def SoullDJMG)
14 15 LALAH HATHAWAY Forever, For Always, For Love (GRP/YMG)

17 @ EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG/

16 17 FAITHEVANS f/SNOOP DOGG Mesmerized (Capitol)

18 LYFE JENNINGS Must Be Nice (Columbia/

19 DESTINY'S CHILD Cater 2 U (Columbia/

21 SHANICE WILSON Every Woman Dreams (Playtime)

20 YOLANDA ADAMS Someone Watching Over You (Atlantic/

22 JOHN LEGEND f/LAURYN HILL So High (Columbia/

23 ANTHONY HAMILTON Ball And Chain (Rhino/

27 DWELE | Think | Love U (Virgin/

24 BOBBY VALENTINO Siow Down (DTP/Def Jam/IDJMG)

w ™

1 1 SEETHER Remedy (Wind-up/

2 STAIND Right Here (Flig/Atlantic/

6 NICKELBACK Photograph (Roadrunner/IDJMG/

4 CROSSFADE Colors (Columbia)

5 AUDIOSLAVE Doesn’t Remind Me {/nterscope/Epic)
9 DISTURBED Stricken (Reprise/

8 TRAPT Stand Up (Warner Bros.)

7 8 DARK NEW DAY Brother (Warner Bros.)

3 9 FOO FIGHTERS Best Of You (RCA/RMG)

13 @ TAPROOT Calling (Velvet Hammer/Atlantic)

10 11 MUDVAYNE Happy? (Epic/

15 8 SYSTEM OF A DOWN Question! {American/Columbia)
16 GREEN DAY Wake Me Up When September Ends /Reprise/
11 14 SYSTEM OF A DOWN B.Y.0.B. (American/Columbia)
12 15 NINE INCH NAILS The Hand That Feeds (/nterscope/
20 8 SHINEDOWN Save Me (At/antic/

18 MUDVAYNE Forget To Remember (£pic/

14 18 SLIPKNOT Before | Forget (Roadrunner//DJMG/

19 @ 10 YEARS Wasteland (Republic/Universal)

17 20 DISTURBED Guarded (Reprise/

21 COLD Happens All The Time (Flip/Lava/

22 CHEVELLE Panic Prone (£pic/

26 AVENGED SEVENFOLD Bat Country (Warner Bros.)
23 DEFAULT Count On Me (7V7]

27 3 DOORS DOWN Live For Today (Republic/Universal)
25 THEORY OF A DEADMAN Hello Lonely... (Roadrunner/IDJMG)
28 HINDER Get Stoned (Universal)

30 #£) INSTITUTE Bullet-Proof Skin finterscope/
48 FOO FIGHTERS DOA (RCA/RMG/

33 SEVENDUST Ugly (Winedark/7Bros.)

THE BACK PAGES
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1 1 FAITH HILL Mississippi Girl (Warner Bros.)

5 o BROOKS & DUNN Play Something Country (Arista/

2 3 TOBY KEITH As Good As | Once Was (JreamWorks/

4 4 BRADPAISLEY Alcohol (Arista/

7 €@ SARAEVANS A Real Fine Place To Start (RCA/

6 6 TIMMCGRAW Do You Want Fries With That Curb/

8 P VAN ZANT Help Somebody (Columbia/

9 MONTGOMERY GENTRY Something To Be Proud Of [Columbia)
10 GRETCHEN WILSON All Jacked Up (£pic/

12 CRAIG MORGAN Redneck Yacht Club (BBR/

1" JAMIE O'NEAL Somebody's Hero (Capitol/

13 JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street/
16 LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb/
14 JASON ALDEAN Hicktown (B8R/

15 TRISHA YEARWOOD Georgia Rain (MCA/

21 KEITH URBAN Better Life (Capitol/

18 LONESTAR You're Like Comin’ Home (BNA4/

17 18 TRACEADKINS Arlington (Capitol/

20 GARY ALLAN Best | Ever Had (MCA/

22 LEE ANN WOMACK He Oughta Know That By Now (MCA/
24 NEAL MCCOY Eilly's Got His Beer Goggles On (903

25 JO DEE MESSINA Delicious Surprise {| Believe It) (Curb/
19 23 TRICK PONY it's A Heartache (Asylum/Curb/

3 @ RASCAL FLATTS Skin {Sarabeth) (Lyric Street)

23 25 HOT APPLE PIE Hillbillies (DreamWorks/

26 €9 PHILVASSAR Good Dle Days (Arista/

29 ¢&) DIERKS BENTLEY Come A Little Closer (Capitol)

28 €4) SHOOTER JENNINGS 4th Of July Universal South)

30 €4) RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol)
32 €l) CHRIS CAGLE Miss Me Baby (Capitol)

POWERED [:1)

MEDIABASE

W W

1 1 RICHARD ELLIOT People Make The World Go Round (Artizen/
3 @ PAULHARDCASTLE Serene (Trigpin’ V' Rhythm)

2 3 STEVECOLE Thursday (Narada Jazz)

4 o CHUCK LOEB Tropical (Shanachie/

5 5 PAULTAYLDR Nightlife (Peak/

8 8 PAUL JACKSON, JR. Never Too Much (GRPVMG/

9 DAVE KOZ Love Changes Everything (Capitol/

6 8 NILS Pacific Coast Highway (Baja/TSR/

10 0 BRIAN CULBERTSON Hookin' Up (GRP/VMG/

7 10 KENNY G. ffEARTH, WIND & FIRE The Way You Move (Arista/AMG/
13 m EUGE GROOVE Get Em Goin’ (Narada Jazz/

11 12 NORMAN BROWN West Coast Coolin’ (Warner Bros./

PAUL BROWN Cosmic Monkey (GRF/VMG/
DAVID PACK You're The Only Woman (Peak/

KEN NAVARRO You Are Everything (Positive/
WALTER BEASLEY Coolness (Heads Up/
WAYMAN TISDALE Ready To Hang (Rendezvous/
MINDI ABAIR Make A Wish (GRA/VMG/
AVERAGE WHITE BAND Work To Do (Liguid 8/
KEM | Can’t Stop Loving You (Motown/Universal)
DONNY OSMOND Breeze On By (Decca/
MARION MEADOWS Suede (Head's Up/

NELSON RANGELL Don't You Worry ‘Bout A Thing (Koch/
B0Z SCAGGS Lowdown (Unplugged) (Virgin/

27 JEFF GOLUB Simple Pleasures (Narada Jazz/

22 JONATHAN BUTLER Fire & Rain (Rendezvous/

28 BONEY JAMES 2:01 AM (Warner Bros.)

29 MARIAH CAREY We Belong Together (/sland//DJMG/

WARREN HILL Still In Love (PopjazziNative Language/
CHIELI MINUCCI The Juice (Shanachie/
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#1 MOST ADDED

FAITH HILL Like We Never Loved At All (Warner Bros.)

#1 MOST INCREASED PLAYS

RASCAL FLATTS Skin (Sarabeth) (Lyric Street/

TOP 5 NEW & ACTIVE
REBA MCENTIRE You're Gonna Be /MCA/

RAY SCOTT My Kind Of Music /Warner Bros.)
FAITH HILL Like We Never Loved At All (Warner Bros.)
STEVE HOLY it's My Time (Waste It If | Want To) (Curt/
JAMEY JOHNSON The Dollar (BNA/

COUNTRY begins on Page 34.

ALTERNATIVE

W W

0 GORILLAZ Feel Good Inc. (Virgin/

STAIND Right Here (Flip/Atlantic/

FOO FIGHTERS Best Of You (RCA/RMG)

GREEN DAY Wake Me Up When September Ends Reprise/
AUDIOSLAVE Doesn’t Remind Me (Interscope/Epic/
SEETHER Remedy (Wind-up/

311 Don't Tread On Me (Volcano/Zomba Label Group)
FALL OUT BOY Sugar, We're Goin’ Down (/sland//DJMG)
NINE INCH NAILS Only (interscope/

WEEZER We Are All On Drugs (Geffen/

11 NINE INCH NAILS The Hand That Feeds finterscope/
WEEZER Beverly Hills (Geffen/

BECK Girl finterscope)

RISE AGAINST Swing Life Away (Geffen/
SWITCHFOOT Stars (Columbia/

KILLERS All These Things That I've Done f/sland//0JMG)
SYSTEM OF A DOWN Question! (American/Columbia)
MY CHEMICAL ROMANCE Helena (Reprise/

TRAPT Stand Up (Warner Bros.)

WHITE STRIPES My Doorbell (Third Man/V2)
NICKELBACK Photograph (Roadrunner//DJMG)
DISTURBED Stricken (Reprise/
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23 TAPROOT Calling (Velvet Hammer/Atlantic)

26 HOT HOT HEAT Middle Of Nowhere (Sire/Reprise/
kil COLDPLAY Fix You (Capitol

27 30 SECONDS TO MARS Attack (immortal/Virgin/
35 SHINEDOWN Save Me (Atiantic/

28 COLD Happens All The Time (Flip/Lava)

48 FOO FIGHTERS DOA (RCA/RMG)
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COLDPLAY Speed Of Sound (Capitol)

#1 MOST ADDED

ILL NNO What You Deserve (Roadrunner//DJMG/

#1 MOST INCREASED PLAYS
FOO FIGHTERS DOA (BCA/AMG)

TOP5 NEW & ACTIVE
STORY OF THE YEAR We Don’t Care Anymore (Maverick/Reprise/
CASANOVAS Livin’ In The City (/ROCK)
ROLLING STONES Rough Justice (Virgin/
NO ADDRESS Lasting Words (At/antic/
PROM KINGS Bieeding (7Three Kings/

ROCK begins on Page 50.

#1 MOST ADDED
FOO FIGHTERS DOA (RCA/RMG)

#1 MOST INCREASED PLAYS
FOO FIGHTERS DOA (RCA/AMG)

TOP5 NEW & ACTIVE
STELLASTARR" Sweet Troubled Soul (RCA/RMG/
ALL-AMERICAN REJECTS Move Along (/nterscope/

DREDG Bug Eyes (interscope/
BRAVERY Unconditional (/siand/iDJMG/
ARMOR FOR SLEEP Car Underwater (Fgual Vision/

ALTERNATIVE begins on Page 55.

WAAAL americantadiohistanscom

#1 MOST ADDED

KIM WATERS Steppin’ Out (Shanachie/

#1 MOST INCREASED PLAYS
PAUL JACKSON, JR. Never Too Much (GRP/VMG)

TOP 5 NEW & ACTIVE
SOUL BALLET She Rides 1275/
MICHAEL BUBLE Home (743/Reprise/
BRIAN SIMPSON It's All Good (Rendezvous/
ALEXANDER ZONJIC Leave It With Me (Heads Up/
RAUL MIDON If You're Gonna Leave (Manhatta/EMC)

SMOOTH JAZZ begins on Page 47.
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1 1 JACK JOHNSON Good People (Brushfire/Universal)

2 ERIC CLAPTON Revolution (Duck/Reprise/

4 DAVE MATTHEWS BAND Dreamgirl (RCA/RMG/

6 U2 City Of Blinding Lights flnterscope/

8 DAVID GRAY The One | Love (4 TO/RCA/RMG)

12 ROLLING STONES Rough Justice (Virgin/

5 7 SHERYL CROW Good Is Good /A&M/Interscape/

10 0 TRACY CHAPMAN Change (At/antic/

7 9 RINGSIDE Tired Of Being Sorry (Flawless/Geffen/

11 ) BECK Girl dinterscape/

3 11 COLDPLAY Speed Of Sound (Capitol

9 12 DESOL Karma (Curb/Reprise)

13 MIKE DOUGHTY Looking At The World From The Bottom... (ATO/RMG/
17 COLDPLAY Fix You (Capitol)

15 AQUALUNG Brighter Than Sunshine /Slightly Bigger/Red Ink/Columbia/
20 NICKEL CREEK When In Rome /Sugar Hill

18 17 BONNIE RAITT | Will Not Be Broken (Capitol)

19 @ GREEN DAY Wake Me Up When September Ends Reprise/
16 19 LOW MILLIONS Statue /Manhattan/EMC)
22 8 AMOS LEE Keep It Loose, Keep It Tight (Blue Note/EMC)
24 VAN MORRISON Stranded (Geffen/
23 22 MELISSAETHERIDGE Refugee (/sland//DJMG/
28 @ KEANE Bend And Break fInterscope/
21 24 JASON MRAZ Wordplay (Atlantic/

29 TRISTAN PRETTYMAN Love Love Love (Virgin/

- HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector)
= JOHN BUTLER TRIO What You Want (Lava/

30 LIFEHOUSE You And Me (Geffen/

26 29 WHITE STRIPES My Doorbelt (Third Man/V2)

— €D GREEN DAY Holiday (Reprise/

- #1 MOST ADDED

NEIL YOUNG The Painter (Reprise/

#1 MOST INCREASED PLAYS

NEIL YOUNG The Painter (Regrise/

TOP 5 NEW & ACTIVE
MAIA SHARP Red Dress (Koch/
FRAY Over My Head (Cable Car) (Epic/
ROBERT PLANT & STRANGE SENSATION All The King's Horses (Sanctuary/SRG/
DELBERT MCCLINTON One Df The Fortunate Few (New West/
BRENDAN BENSON Cold Hands Warm Heart (V2

TRIPLE A begins on Page 58.
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BY ERICA FARBER

ne of radio’s challenges is attracting young listeners, and Dr. Joe Misiewicz
knows how difficult that can be. Dr. Misiewicz is a full-time professor at Ball
State University and President of the Broadcast Education Association.
With his firsthand knowledge of today’s youth, he sums up the current
college and high school generation by saying that they base most of their
listening, buying and viewing decisions on two key things: immediacy and convenience.

Beginning his career: “If you go back to my high school newspaper, I put a line in
there saying that one day I wanted to teach journalism at the college level. It came about
because of a high school adviser. I spent a number of years playing professionally. I was a
radio News Director, I was in TV sales for a while, and I owned a newspaper in Peoria, IL,
but I always kept snapping back to classroom stuff.”

Joining Ball State: “I have been a Chairman at several different places. I came to Ball
State in 1990 as Chairman, did it for nine years, then threw my hands up and left for a
year. I was asked back, and I realized that the classroom was a much better place to be.
University administration, while it allows you to set direction and to put a spin on things,
tends not to be a venue for quick change. And to really do the administrative tasks, you
are pretty much pulled out of the classroom. You often lose
contact with students, and that seems to be
counterproductive to being on a college campus.”

Focusing on telecommunications: “What I teach kind
of spans the radio and TV side. The lead course is a senior-
level management course to try to get students ready if they
think they're going to get into management someday.

“T also teach a senior-level capstone course — which
means all the different majors come together — called ‘Social
Responsibility! It takes a look at things like music lyrics, the
use of language on TV, reality TV, sex and video games. Are
there limits? Should there be limits? Should you have to
divulge your sources in the media? It's a great course to teach
because every day there is new subject matter.

“T've also done quite a bit of work in promotional
marketing, in terms of teaching assignments.”

Keeping up with the industry: “I'm an avid website
scanner, I go through e-mails, and I subscribe to many
publications. I just yanked four audio pieces off NPR that I'm
going to use in class this aftemoon to discuss Nielsen ratings.

“Keeping up is a matter of making sure that you scan
and have these things e-mailed to you. Our university
subscribes to all these things electronically, and the kids
can go on the web or go to a system we have set up
electronically and read the articles we talk about in class.

“I don't claim to keep up with everything, but I do a
lecture for the seniors every year about where the media is going to be in the next two or
three years. I love to speculate.”

Biggest challenge: “Keeping up with some of the kids coming along now who make a
habit out of spending six to eight hours a day on the web. They're coming up with articles,
blogs and podcasts I've never even heard about. And while you always try to play a one-
upmanship game, the biggest challenge for a lot of faculty is, can we adapt?

“Rather than put five articles you've cut out of a newspaper on reserve in the library, do
you know how to make that happen electronically? And when you do make it happen, do you
actually know how to use the stuff in class? It has changed the whole nature of teaching.”

Describe the BEA: “It’s a group of educators, many of whom are cutting-edge, who
teach at major universities, smaller colleges and two-year schools. They are heavily
involved in radio, TV and film all the way from practical applications — how to write,
produce, shoot and edit — to the highly theoretical side dealing with the impact of the
messages. It's a diverse group of people.”

How the industry can support the BEA: “You can support it through financial
contributions or by becoming an institutional member. The industry has to be convinced
that there’s reason to stay over for a day or two after the spring NAB and set up in our
display room at the BEA Convention and say, ‘Hey, how are you all doing? You 1,200
people are involved in teaching 30,000-plus students a day. Here's what we're doing. You
ought to think about incorporating this or subscribing to it. You'd have the latest
information for your kids, and we might even set up a pilot program at your school
because you've been noted for doing this. You'd be a test bed for us’ There are a lot of
avenues where we and the industry have to come together.”
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DR. JOE MISIEWICZ

Professor, Ball State University

State of radio: “I was just at a session, and I won't mention the company, but the
head of its radio group said, ‘We are not in the radio business. We have to stop using that
term. We are in the music-distribution business! That caught a lot of the people in the
audience by surprise. He said, ‘We're trying to get product to as many different devices as
we can in a way that’s palatable to the people using those devices!

“As T chat with kids in my class I don't hear a lot of them saying that they listen to
radio on a regular basis. The kids are saying, ‘A good chunk of the music radio plays is
cool; I just dont want the talk and commercials! These kids are going to podcasts and
dumping songs they find there onto MP3 players. You go to a poccast and take off 30
songs. How cool is that? I am not one running around saying that radio is dead.”

Something about teaching that might surprise our readers: “If you try to get at
some of the theory behind this, there’s a generation saying, ‘Doc, things are different! It
doesn't mean that you're old, but there are different ways to access this stuff. One of my
favorite sayings is ‘Technology always wins. XM now has its little portable device out, but
it’s also an FM receiver, so you get radio plus XM.

“Part of me wonders, as we get into more portability and morz ways to distribute
signals, what does that do to the old mdio receiver? What does
it do to big TVs? Can you buy a VHS player anymore? You can
buy one built into a TV, but you can't Juy a separate one at
Circuit City or Best Buy.

“When we tatk about that, I always suggest to students that
a case of technology winning is when 1 supplier refuses to
stock an item and you are then driven to something new. We
gave all 3,500 freshman at Ball State a USB [flash memory
drive] when they moved into the dorms. They were told that's
where they store all their stuff. No moze zip drives, no more
discs. But if technology always wins, what's next?”

Career highlight: “The fact that Eastern Michigan
University gave me its Distinguished Alumnus Award a couple
years ago was pretty cool. It was cool because a very close
friend of mine at Eastern put togethe:- the campaign booklet
that you have to submit to the univexsity, and he had three
letters from students for every year I've taught for the last 30
years. He had tracked students from 1971 through 2004. It
was wonderful!

“And here at Ball State the seniors 1ave voted me Teacher
of the Year in the program for the last three years It's nice to
know that the seniors think you're still OK at the end of the
year.”

Career disappointment: “There’s a part of me that wishes I
had made a better effort to be a dean scmeplace, to take an
entire communications school and see what I could have done
with it. My track record at Bradley, Morehead, Central Michigan and here is notable, but I'm
sitting here looking at my tennis shoes, and you can't wear tennis shoes and be a dean.”

Favorite radio format: “Soft Jazz.”

Favorite television show: “NewsNight with Aaron Brown.”

Favorite song: “I Am ... I Said, by Neil Diamond.”

Favorite book: “Seven Habits of Highly Effective People.”

Favorite website: “My customized Yahoo site.”

Favorite restaurant: “Szechwan Garden here in Muncie, IN.”

Beverage of choice: “Diet Pepsi.”

E-mail address: “jmisiewicz@bsu.edu.”

Hobbies: “I play tennis four times a week. I collect baseball cards, especially cards
from the '50s. I'm also a professional clown. My clown name is Razzo. I'm a non-talking
clown, and I volunteer at senior-citizen homes and hospitals. I'm rzal big on New Yorker
cartoons, Doonesbury and social cartoons. I probably get 50 to 60 = week from people
around the country.”

The future: “We're going to see a portable device that will allcw people to download
much more than we imagine. It will plug in to an 80-inch screen hanging on your wall,
and you'll be able to watch or listen to anything you've downloaded at your leisure.

“We're in a society that's starting to say, ‘It's not that I don't want to hear the news; I
just don’t want to hear it at 6:30! I'd love to be a fly on the wall at the networks when
they talk about programming. What's going through their heads? The write-ups in the
press about how well AOL covered the Live 8 concerts have got to be something that
everybody’s looking at.”
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 Summit 2005
DECEMBER 8-11, 2005
Nashville Marrictt at Vanderbilt University
Nashville, Tennessee
= = = 1 REGISTER ONLINE at www.radioandrecords.com | - — - — - - —

[summit

L -registration

SUMMIT FEES

BEFORE SEPTEMBER 30, 2005 $299
OCTOBER 1 - NOVEMBER 4,2005 $325

|
|
|
|
|
| FAX THIS FORM BACK TO 310-203-8450 NOVEMBER 5 - DECEMBER 2,2005 $350 '
| OR M TO: Please print careiully or type in the form below. AFTER DECEMBER 2, 2005 |
| R&R Christian Summit Full payment rust accompany registration ON-SITE REGISTRATION ONLY $400 i
form. Please include separate forms for each
s :egistration.nPhotocogiers are arcceptarbl:.
! I Los Angeles, CA 90051-6708 |
| ORREGISTER ONLINE AT www.radioandrecords.com METHOD OF PAYMENT |
PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION I
|  MAILING ADDRESS
I Amount Enclosed: $ — I
I and [ visa [ Mastercard [J American Express [ check I
I = Account Number | 1 Ii
s Expiration Date I
> I Call Letters/Company Name | |
I Street Month  Date Signature I
I City State Zp Print Cardholder Name Here :
I Telephone # Fax #
" X Call the R&R Christian Summit
2
l == QUESTIONS? | iine at 310-788-1696 :
|
T T T T m T T e 1
’!»‘ h 6 t e ‘ Nashville Marriott at Vanderbilt University / Nashville, TN
; reservations
Thank you for regJesting reservations at the AR Ol Sraguie Tl IR
Nashville Marriott at Vanderbilt University. Our staff would like to take the )
opportunity to extend a warm welcome to you during your upcoming l Standard (king/double) $119/ night
meeting.

« To confirm your reservation, your arrival must 2e guaranteed by charging one
nights deposit to a major credit card, or you may send payment by mail. Deposits
will be refunded only if reservation is cancelled by November 18, 2005. 615-321-1300

» Reservations requested after November 18, 2005 >r after the room block has been Or reserve vourdht_ﬂel room online at www.marriott.com/bnaav
filled are subject to availability and may not be aveilable at the Summ 1t rate. gl

 Check in time is 3:00 pm; check out time is 12noon.

FOR HOTEL RESERVATIONS, PLEASE CALL:

Or mail to: Nashville Marriott at Vanderbilt University
2555 West End Avenue, Nashville, TN 37203
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Urhan Box Office Presents:

VOTE HEAETIINI

AMARO "Mi Serora”

LSTEN,VOTE & BUYTODAY! 1800-331-8147

%l
73 W1sS

llll

&

Al ;
I"UULJ L b - O

Over 15,000 people voted in round one!

Celehrate the #1 Draft Pick-Rakimy Ken Y
with their hit single “Tu No Estas”

Riready yetting spins at: WCAR - New York, WVIV - Chicago,
KFZ0 - Dallas, KLOL - Houston, WRTO - Miami,

WBPS - Washington, DC, WEMG - Philadelphia, WNUE - Orlando,
KUVZ - San Francisco

ANGEL DOZE "Metele Caraje” CHEKA “Activo”

WWW.UBO.COM/ELDRAFT Shd

INSTORES SEPTEMBER 27TH o

FEE

h-l office. Inc.

| |
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