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The Game Has Big ‘Dreams’

It's another hit for the Aftermath/G-Unit/Interscope
rapper, who scores Most Added on the Urban chart this
week with the fatest single from his debut album, The
Documentary. “Dreams”
picks up 53 adds and
debuts at No. 48*. If
you're in the New York
area, check out The Game
as he performs at WQHT
(Hot 97)’s Summer Jam
2005, June 5 at the
Meadowlands.
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What’s New At Urban AC?

This week R&R salutes Urban AC’s artists, PDs and
personalities. First, Urban/Rhythmic Editor Dana Hall asks
various luminaries which contemporary hitmakers are
likely ta live up to the musical trailblazers who inspired
them. She then discovers who mentored some of today’s
top programmers and what innovations syndicated
personality Michael Baisden is bringing to Urban AC radio.
It all starts on Page 33.
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America’s
HOTTEST

New Urban
Personality!

Micuae.
© Pavsoen

~ SHOW o

e Airs in Top Markets including
WRKS-FM New York
WSRB-FM Chicago
WHUR-FM DC
WDAS-FM Philadelphia
WMXD-Detroit

e Afternoon Drive 3PM - 7PM (ET)

¢ AA Provocative Mix of Relationship
Talk with the Best of 0ld School
and Teday’s R&B

QbCRADIO NETWORKS
america listens to abc

Affiliate Information 972-776-4651
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PAUL LENDS HIS OWN UNMISTAKABLE VOICE
AND INTERPRETIVE SKILLS TO:

Van Halen’s Jump
Nirvana’s Smells Like Teen Spirit

REM’s Everybody Hurts

Oasis’ Wonderwall

Bon Jovi’s It’'s My Life

Soundgarden’s Black Hole Sun

Survivor’s Eye Of the Tiger

Lionel Richie’s Hello

Billy Idol’s Eyes Without a Face

The Cure’s Lovecats

Michael Jackson’s The Way You Make Me Feel
Eric Clapton’s Tears In Heaven
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IN AN ILLUSTRIOUS CAREER THAT HAS SPANNED IN STORES 6.7.05
5 DECADES AS A PERFORMER PAUL HAS . CONFIRMED:

: . _ . > HOWARD STERN 6/8
- Become the #21 biggest selling artist of all time LATE SHOW wits DAVID LETTERMAN 6/8

 Produced 125 albums, 3 #1 Pop singles, THE VIEW 6/16
33 Top 40 hits LIVE WITH REGIS AND KELLY

_ LARRY KING
« Written nearly 1,000 songs ENTERTAINMENT TONIGHT

» Sold 60 million +++ records EXTRA

: AVAILABLE FOR INTERVIEWS
- Composed the most recognizable .
TV theme in history ... The Tonight Show W VEIVBMUSIZRTOUR.COM 3 sk Wt oo

© 2005 The Verve Music Group. 3 Diision of UMG Recordings. (nc

wwaLamericanradiohistorv.com
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LIVE, OR LET DIE?
According to some, the end for
Oldies is nigh. Others feel that a few
changes will revive it. This week
R&R’s Adam Jacobson gets both
sides of the story from an Oldies
PD, WRKA/Louisville’s Matt Killion,
and the PD of one of the new Adult
Hits stations that could be the
maode! for the Oldies of tomorrow,
KPKX/Phoenix's Joel Grey.

See Page 21
T00 FEW FEMALES

While the number of female station
managers and GMs has risen
slowly over the years, there is still a
dearth of female PDs. In the first
installment of a two-part series,
consultant Jaye Albright asks a
plethora of women in radio why this
IS S0 and uncovers a wide variety of
interesting answers and career
anecdotes.

See Page 8

MARIAH CAREY

We Belong Together (/sland/IDJMG)

.CHR/POP
- BWEN STEFANI Hollaback Girl (/nterscope)

[- \ CHR/RHYTHMIC
MARIAH CAREY We Belong Together (/siand/IDJMG)

'  URBAN AC
'KEM | Can't Stop Loving You (Motown/Universal)

hGOSPEL
/DONNIE McCLURKIN I Call You Faithfut (Verity)

]‘-‘ COUNTRY
KEITH URBAN Making Memoaries. Of Us (Capitol)

b AC
- KELLY CLARKSON Breakaway (Hollywood)

pHOT AC
OB THOMAS Lonely No More (Attantic)

l  SMOOTH JAZZ
NILS Pacific Coast Highway (Baja/TSR)
, ROCK
* AUDIOSLAVE Be Yourself (Interscope/Epic)
PACT IVE ROCK
MUDVAYNE Happy? (Epic)
TERNATIVE
NINE INCH NAILS The Hand That Feeds {Interscops)
TRIPLE A
1 QEPPMY§peed 0f Sound ((I_apiro{)

KRYSTAL MEY ERS The Way To Begin (Essential/PLG)
CHRISTIAN noc_K

i " CHRIS TOMLIN Holy Is The... (Sixsteps/Sparrow/EMI CMG)I
 SPANISH CON GONTEMPOHARY

ISSUE NUMBER 1609

THE INDUSTRY'S NEWSPAPER

www.rodioandrecords.com

The 10th Jacobs Media
Summit takes place
Thursday, June 23, in
conjunction with R&R
Convention 2005 in

| MEDIA SUMMIT SCOOP

Cleveland. With that in mind, Rock Editor Ken Anthony
gets down and dirty with the summit’s keynote
speaker, Little Steven Van Zandt, while Alternative
Editor Kevin Stapleford goes behind the scenes of the
gathering with Jacobs’ Dave Beasing. Pages 59 and 63.

If it happened in Vegas, it's here: Page 44

Arbitron Moves Faster On
Small-Mkt. Enhancements

Support wide for 12-month rolling average

Arbitron last week re-
vealed that it will move up
from spring 2006 to fall
2005 its implementation of
a two-book rolling average
for ratings surveys in the
110 small markets that are
part of the company’s “con-
densed market” radio-mea-
surement service.

Arbitron will include
with the fall 2005 results the
in-tab diaries from both the
fall 2005 and spring 2005
surveys when tabulating
the audience estimates in
those markets. Each subse-
quent ratings report will of-
fer a two-book average of
the most current and previ-
ous surveys. Arbitron said
the move doubles the cur-
rent sample size for audi-
ence demographics and
dayparts.

Additionally, the ratings
company is standing by its
spring 2007 target date for
using 12-month rolling av-
erages when releasing
quarterly ratings reports in
its condensed markets. Be-
ginning in January 2007
the company will survey
on a continuous basis all
110 condensed markets,
which will then receive
four seasonal reports.
Arbitron will take the
sample currently allotted
for spring and fall surveys
and spread it equally
across the four seasonal
surveys.

The first of the four-per-
year reports is set for
spring 2007. By the release
of the summer 2007 sur-
vey, each market report

ARBITRON See Page 20

Univision Brings "La Kalle’ To N.Y.
WCAA & WIAA now play reggaeton & Latin hip-hop

Univision Radio has jumped
on the reggaeton band-
wagon. On May 27
the company took its
flagship Tropical si-
mulcast of WCAA/
New York and WZAA/
Nassau-Suffolk —
known collectively as “Latino
Mix” —and switched the stations
to a Hispanic Urban presenta-
tion as “La Kalle 105.9/92.7 FM.”

La Kalle, Spanish slang for Ia

calle, or “the street,” will target
Hispanics 18-34. In addition
to hits by reggae-ton art-
ists, WCAA & WZAA
will feature Latin
hip-hop.
Univision Radio Sr.
VP/COO Gary Stone
said La Kalle meets the needs
of the younger Hispanics in the
New York area. “Our research

UNIVISION See Page 20

Reggaeton Gets L.A. Home On KXOL

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

Spanish Broadcasting Sys-
tem on May 26
shifted its KXOL/
Los Angeles from
ballad-driven Span-
ish Contemporary
“El Sol 96.3” to a bilin-
gual Rhythmic format focus-
ing on reggaeton and English-
language hip-hop.

KXOL is now billing itself as

“Latino 96.3” and targeting young
Hispanics with such core artists as
Vico C, Don Omar, Ivy Queen and
Daddy  Yankee.
Among the hip-hop
artists who can be
found on Latino’s
playlist are The Black
Eyed Peas, Ciara, Baby

Bash and Terror Squad.
“It's exciting to target the
Hispanic youth of Los Angeles,

KXOL See Page 11

Viacom To Decide
On Asset Division
By End Of June

Viacom Chairman/CEO Sum-
ner Redstone told investors at
the company’s May 26 annual
shareholders meeting that
Viacom management will de-
cide by the end of June whether
to split the diversified media
company into two separate op-
erations and reiterated his inter-
est in following through with
such a plan. According to the
New York Times, Redstone told
meeting attendees that if
Viacom’s board approves the
plan, the split would be com-
pleted in Q1 2006.

Viacom in March announced
that it was considering forming
one company out of its publish-
ing, theme-park, television pro-
duction and broadcasting op-
erations — including Infinity
radio — and forming a second

VIACOM See Page 20

Stewart

AWAITING R&R CDN VENTION 2005 ATTENDEES !
Some of Cleveland's finest — and by that, we don't mean the city's
police department — gathered to show you what kind of reception the
people coming to R&R Convention 2005 should expect upon arriving.
Staffers from Elyria-Lorain Smooth Jazz WNWV (107.3 The Wave)
joined up with several area notables to snap this shot at Jacobs Field,
where the Cleveland Indians will play the Boston Red Sox on Wednes-
day, June 22. Seen here are (back row, I-r) WNWV’s Tom Murphy and
midday personality Mark Ribbins, Cleveland Indians EVP Dennis
Lehman, Telarc International’s Elaine Martone, Rock and Roll Hall of
Fame DJ Raechel Donahue, Playhouse Square's Hallie Yavitch, WNWV's
Suzy Peters, (front row, I-r) Omnia Audio & Telos Systems' Frank Foti,
Rock and Roll Hall of Fame DJ Norm N. Nite, Cleveland Mayor Jane
Campbell, Heads Up Records’ Dave Love, WNWV PD Bernie Kimble and
Rock and Roll Hall of Fame DJ David Spero and President/CEQ Terry

Adelstein Targets
Radio’s Product-
Placement Deals

By Joe Howard

R&R Washington Bureau Chief
Jjhoward@radioandrecords.com

FCC Commis-
sioner Jonathan
Adelstein last week
expressed displea-
sure with the job |
his agency is do-
ing enforcing its
compensation-at-
tribution rules,
which require
broadcasters to disclose when
they’ve received payment for
airing an announcement or
statement. And he targeted ra-
dio specifically for certain types
of violations.

During a May 25 address at
a luncheon hosted by the Me-
dia Institute, Adelstein openly
questioned the veracity of some
radio hosts who tout products

AOELSTEIN See Page 20 -

Adelstein
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The HOT‘ MIX at HOT A/C now!
KelTH URRAN

"You'll Think Of Me"

CHECK OUT THE RESEARCH AND
LISTEN TO YOUR AUDIENCE!

“The song is a smash. Calls out

like crazy not to mention women

love Keith!"
JIM RYAN VP A/C Programming
Clear Channel Communications

~ "This is the ONLY adult hit getting
noticed on the radio today. It makes
- adult hit radio mass appeal and gets
‘instant phones whenever it's played.
“Just jumps out of the radio!"
Bob Walker PD
WKTI Milwaukee

"Women LOVE this song. It's got a
hook that really hits home. We put
it into research and right from
the start it came back huge!”
Neal Sharpe PD
WLNK Charlotte

KS95 Minneapolis
A CONFIRMED CALLOUT
MONSTER FOR MONTHS!

EARLY BELIEVERS:
-H KAMX Austin
- ~f;r WKTI Milwaukee
KYKY St.Louis
WOMX Orlando
WTIC Hartford
WWMX Baltimore

www. keithurban.net

ﬂ‘ wWWW-americanradiohistorv-com
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Parker Named CO00 Of WAY-FM

Lloyd Parker has joined WAY-
FM Media Group as COO. He is
based in the company’s
Colorado Springs corpo-
rate office and replaces
Dusty Rhodes, who was
recently promoted to Sr. VP.

Parker became GM of |
EMF Broadcasting’s K-
LOVE and Airl networks
in 1996 and moved into
the role of EMF Director/
Corporate Relations last
year. Before joining EMF
he spent 16 years as VP/GM of
WLIX/Nassau-Suffolk, one of the
nation’s pioneering Contempo-
rary Christian music stations.

GCOUNTDOWN TO CLEVELAND

Parker also founded Christian
Music Planet magazine, which has
a circulation of 150,000,
and since January of this
year has served as the |
publication’s Editor in
Chief.

“I am so excited about
Lloyd joining the leader-
ship team at WAY-FM,”
said company founder/
CEO Bob Augsburg.
“Dusty and I have known
Lloyd for about 20 years
and couldn’t be happier that he
will soon be playing a strategic

Parker

PARKER See Page 20

Sy

Convention 2005 - June 23-25

Making Music In The Heartland

Calling Cleveland home, The Michael Stanley Band cultivated a
sound and a strong following that still resonate today. From the mid-
'70s to the mid-'80s they hit their stride with hits like “He Can't Love
You" and “My Town” and had album sales in the hundreds of thou-
sands while touring with Bruce Springsteen, The Eagles, Foreigner
and The Doobie Brothers.

also plays the old favorites and new music for devoted fans in his
bands The Resonators and The Midlife Chryslers.

|

|

NoBoDY DoOEs IT BETTER. |

POINT-TOo-POINT i

DIRECT MARKETING SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.

Today Michael Stanley can be heard on WNCX/Clevzland. He i :
|

[
(17

It was “just another oay in Edgeland,” as CFNY (102.1 The Edge)/Toronto
Promo Director Jonathan Sinden describes it, when legend Paul Anka dropped
in to talk about his new album, Rock Swings, which contains his take on some
classic alternative songs. Seen here are (I-r) Edge PD Alan Cross, Anka and
Edge promo guy Cooper and morning personality Todd Shapiro.

Cumulus Media on Tuesday
launched KFNC (FM News
Channel 97.5), its long-rumored
FM News/Talk station in Hous-
ton. KFNC, which is licensed
to nearby Beau-
mont, TX, debuted
on the frequency ”fws
that was previously e .
occupied by the
company’s Rock
KIOL. That station has moved to
103.7, a frequency licensed to sub-
urban Willis, TX that was recently
acquired by Cumulus.

KFNC’s new programming

K 1]

01
s T o N

:’ | Houston Gets ‘'FM News Channel’

lineup includes extended morn-
ing drive, midday and afternoon lo-
cal news blocks, with a roster of
mostly local talk personalities
rounding out the rest of the
daytime and even-
ing schedule.

It features a
morning news
block anchored
by Mike Shiloh and
Robyn Geske (5-9am), followed
by local talk with A.W. Pantoja
and Martha Martinez (9am-noon),

KFNC See Page 20

L] 14

Douglass Manages Sheridan/Pittshurgh

Sheridan Broadcasting has
hired 30-year broadcast-industry
veteran Michael Douglass as GM
for its Pittsburgh cluster, oversee-
ing Urban AC WAMO-AM, Ur-
ban WAMO-FM, Urban AC WJJ}
and Gospel WPGR. He replaces
Ron Davenport Jr., who has been
serving as interim GM for the past
year in addition to his duties as
owner of Sheridan Broadcasting.

Douglass began his career in

A RE—

S——

1972 with Capital Cities in Los
Angeles, where he held such titles
as Regional Sales Manager and
NSM. In 1979 he moved cross-
country to join WTOP-AM/Wash-
ington as VP/GM. He later added
duties for clustermate WASH-FM.
After 13 years at the duo Douglass
left in 1993 to embark on building
a radio group in partnership with
Clark Enterprises, where he became
DOUGLASS See Page 11

Santa Monica, CA’s Zanzibar was the venue for May 16’s Motown Remixed

CD-release party, and what a blowout it was for the album, which features 15
of Motown'’s greatest songs remixed by more than a dozen top remixers and
producers. Attending were (back row, I-r) Motown songwriter Janie Bradford;

the Holland Group’s Richard Davis; Motown producers-songwriters Edward
and Brian Holland; Motown Remixed producer and Universal Music
Enterprises VP/A&R Harry Weinger; Motown producer-songwriter Norman
Whitfield; Motown's first A&R chief, William “Mickey” Stevenson; UMe
President Bruce Resnikoff; Gamble-Huff Music’s Kenneth Gamble and Leon
Huff; singer Mable John, Temptations member Otis Williams, former Motown
executive Miller London; (front, I-r) and UMe VP/Marketing Jeff Moskow and
Sr. Director/Strategic Marketing Ashiey Culp.

www americanradiohistorvy com

KFXR/Dallas Goes
To 'Rock & Roldies’

After a pre-launch featuring
thousands of Beatles tunes, First
Broadcasting-managed KFXR
(Mighty 1190)/Dallas on May 27
gave North Texas listeners a for-
mat that asks them to “Guess
what’s next.”

That's the official slogan for the
new Mighty 1190, which is offer-
ing what it calls a “Rock &
Roldies” presentation featuring
thousands of songs from a wide
range of genres, including pop,
rock, soul, disco, R&B, classic rock
and oldies. Furthermore, Mighty
1190 says it will play 1950s-era
rock ‘n’ roll and some of today’s
current hits in addition to hits
from the 1960s through the 1980s.

It is KFXR's desire to emulate
legendary Top 40 KLIF/Dallas,
the original "Mighty 1190” and
one of America’s top radio sta-
tions during its heyday in the late
1950s, 1960s and early 1970s. First
Broadcasting Chairman/CEO
Ron Unkefer said, “Mighty 1190

KFXR See Page 261

Gossett Appointed
KESZ/Phoenix PD

Clear Channel AC KESZ/Phoe-
nix has named Kevin Gossett PD,
effective June 27.
He replaces Shaun
Holly, who had
been PD of KESZ,
KNIX & KYOT/ |
Phoenix but was re-
cently promoted to
Director / Program-
ming for Clear Chan-
nel /Phoenix. Holly
remains PD of KYOT; a PD search
for KNIX is underway.

Gossett comes from Clear
Channel’s WVMX/Cincinnati,
where he did mornings. Before that
he did on-air fill-in work for the
Clear Channel/Phoenix cluster. He
has also been morning host of

GOSSETT See Page 28

Gossett

First/Cincinnati Trio
Flips To Adult Hits

First Broadcasting has silenced
Classic Country WAOL/George-
town, Country WAXZ (97.7 The
Rooster)/Georgetown and Alter-
native WOXY (X97.7)/Oxford,
OH and flipped the three signals
to an Adult Hits trimulcast target-
ing the Cincinnati metro. At press
time the stations had not adopted
a new moniker.

First is programming the sta-
| tions out of its Dallas headquar-
| ters, while Station Manager
Heather Frye and cluster OM Rick
Dames are overseeing the stations’
relaunch on the local level. R&R
has confirmed that Matt Sledge
has exited as PD of X97.7.

The change for the trio of sta-
tions came Sunday. While initial
reports had the stations taking the

CINCINNATI See Page 20
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BlAfn Adjusts 2005 Forecasts

Tweaks predictions for industry, some markets

By Joe Howard

R&R Washington Bureau Chief
Jjhoward@radioandrecords.com

hile BIAfn says local radio revenue is generally on

~ course and performing only slightly behind the esti-

mates it released in March, the financial firm on May 27

adjusted its forecasts for a variety of markets and reduced

its overall 2005 radio-industry revenue-growth forecast by
one-tenth of a percentage point, to 3.3%.

The change was drivenby BIAfn's
adjustment of several market fore-
casts. Specifically, the company dou-
bled its local growth forecast for San
Francisco from 2.5% to 5% and
bumped its Boise, ID prediction from
3.4% to 6% but said it expects Wash-

Analyst: National Radio

ington, DC; Detroit; Minneapolis;
Cincinnati; Memphis; and Macon,
GA to post 2% declines this year.
BIAfn VP Mark Fratrik said,
“From our analysis on actual perfor-
mance to date, we increased the
2005 growth rate for 17 markets and

Gains Strength

lowered the rate for 34 markets.
While many of these changes were
minor, some markets have shown
surprising growth.”

He continued, “Although there
have been some markets with prom-
ising revenue growth, we continue
to see the same disappointing
growth rates of the past two years.
While there have been efforts to bol-
ster the prospects of the radio indus-
try, it will take some time for these
initiatives to sufficiently impact
stronger industry growth.”

Wilks Buys Eight From NextMedia

n a deal announced Tuesday, Wilks Broadcast Group has agreed

to pay $34 million for NextMedia’s four-station clusters in Lubbock,
TX and Reno, NV. The stations involved are CHR/Rhythmic KBTE,
Hot AC KMMX, Country KLLL and Classic Rock KONE in Lubbock
and Smooth Jazz KJZS, Alternative KRZQ, Triple A KTHX and Clas-
sic Rock KURK in Reno.

NextMedia President/CEO Steven Dinetz said, “Today’s transac-
tion is in line with our strategic plan to monetize noncore assets within
our portfolio, allowing us to strengthen our balance sheet and apply
greater focus to our core out-of-home-media clusters.”

“We are very pleased to be acquiring these radio stations in strong
and dynamic markets,” Wilks President/CEQ Jeff Wilks said. “We
are looking forward to working with the talented people at these sta-
tions.”

Pending FCC approval, the deal is expected to close in Q4.
Michael Bergner of Bergner & Co. was the exclusive broker for the
transaction:

RIAA Expands Internet2 Suits

On behalf of its member labels, the RIAA on May 26 filed suit
against 91 college students suspected of using peer-to-peer
i2Hub, which operates on the high-speed college and university re-
search network Internet2. The suits include students at 20 schools
not involved in the first round of i2Hub lawsuits, filed back in April.

RIAA President Cary Sherman said, “As long as students con-
tinue to corrupt this specialized academic network for the flagrant
theft of music, we will continue to make it clear that there are con-
sequences for these unlawful actions.”

The-latest filings are, as is usual in peer-to-peer suits, “John Doe”

suits in which Internet providers — in these cases, the schools —
will receive subpoenas requiring them to-reveal the names of sus-
pected P2P users. Among the people sued in the second round of
i2Hub litigation are students at Rice University; University of Cali-
fornia, Davis; University of Nebraska, Lincoln; University of lllinois,

n a report issued May 27, Banc of America Securities ana-
lyst Jonathan Jacoby said national radio spending has
gained some strength in the markets he studied. He added
that he believes the radio industry is showing signs of health

“Demand for younger-
skewing stations is on

as summer kicks off.

“Demand for younger-skewing
stations is on the rise with the ap-
proach of summer,” Jacoby said.
“Trends are steady — but not robust
— in a broad range of categories,
and rates seem to be holding.”

While the April results indicate rev-
enue was flat for the month — below
his 2% growth forecast— Jacoby said
June pacings have improved from flat
the week before to mid-single-digit
growth. Meanwhile, July is up from
low- to mid-single-digit pacing to the
mid- to high-single-digit range. Jaco-
by said May is pacing in the low-sin-
gle-digit range.

Considering Emmis’ TV Options

InaMay 26 report, Merrill Lynch
analyst Laraine Mancini considered
whether Emmis should carry out its
announced plans to divest its tele-
vision business all at once or parcel
out stations one at a time.

Mangini said, “Although the sale
of the TV division as a group may be
the easiest exit with the minimum
transaction cost, Emmis would like-
ly lose some bargaining power on its
beachfront properties, such asits WB
affiliate in Orlando. In our view,
Emmis could negotiate better prices
by selling stations individually, a

the rise with the

approach of summer.
Trends are steady —
burt not robust — in a
broad range of

categonies, and rates
seein to be holding.”

Jonathan Jacoby
F2

potentially lengthy process that
could leave stations on the table.”

ANALYSTS See Page &

Urbana-Champaign; and Wake Forest. Also being sued are students
at Boston University, Columbia University, the Georgia Institute of
Technology, USC and other schools that received subpoenas in the
April filings.

Meanwhile, the RIAA has filed 649 more John Doe suits against
individuals suspected of distributing copyrighted material over con-
sumer peer-to-peers including KaZaa and Grokster.

CHOl/Quebec City Fights For License

enex Communications, the parent company of embattied
French-language Alternative CHOI (Radio X)/Quebec City, ap-
peared in court on May 25 to try to save the station’s license, which
the Canadian Radio-television and Telecommunications Commission
has decided not to renew.
CHOI has faced a number of complaints, mostly concerning re-
marks made by former morning personality Jeff Fillion, and the CRTC

Continued on Page 6

4 ® Radio & Records June 3, 2005

s,

e

S
o
e

e
i

Programmmg

=
o
=
i
-

S
e S

b

B R N

MORE OPTIONS

FOR BETTER RADIO

www americanradiohistorv com

Iintroducing Jones Music
Programming, the single
source for all of your music pro-
o gramming needs. Whether you
need an hour of music or 24, a
word of advice or an entire
makeover we have the solution.

i

800.609.5663

www.jonesradio.com
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AN EVENT AS LARGE AS THE STATIONS
THAT ARE GOING TO BE THERE...

KFRG Los Angeles/ Riverside WCOL Columbus WQYK Tampa
KMPS Seattle WDAF Kansas City WMZQ Washington
KNIX Phoenix WFMS Indianapolis WSOC Charlotte
KSD St. Louis WGAR Cleveland WUBE Cincinnati
KUPL Portland WKHX Atlanta WUSN Chicago
KUSS San Diego WPOC Baltimore WXTU Philadelphia
WAMZ Louisville WQDR Raleigh-Durham

/ - Donna Hughes W
~¥ v . 615.320.0707 x201 PROGRAMMING
COUNTRY MUSIC ASSOCIATION dhughes @ premiereradio.com
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Continued from Page 4

ultimately ruled that CHOI had to give up its broadcast license, effective Aug. 31, 2004. Genex appealed
and the station got a reprieve, but now the company must secure the license permanently. “A radio sta-
tion has never been shut down in the history of the world [for editorial content], except in totalitarian states,”
CHOT’s lawyer, Guy Bertrand, said to the three-judge panel hearing the case.

“I's not up to the CRTC to pass judgment on the content of broadcasts. We're not asking for CHOI-
FM to get special treatment. But it's censorship when nonelected officials decide what is allowed to be
broadcast” Genex President Patrice Demers has said that if the company loses this case, he will appeal
to the Supreme Court of Canada.

Newberry To Chair RAB2006

Commonwea!th Broadcasting President/CEO Steve Newberry will serve as chair for RAB2006, tak-
ing place Feb. 9-12 at the Hyatt Regency in New Orleans. A 21-year radio-industry veteran, Newberry
oversees Commonwealth's 22 Kentucky stations.

RAB President /CEQ Gary Fries said, “Steve represents the finest in local radio broadcast ownership.
His insights into the day-to-day challenges of local radio operation will help us develop a relevant confer-
ence agenda that identifies strategies for increasing radio’s revenue streams.”

Newberry said, “I've been a longtime supporter of the RAB and its initiatives. This is a great opportu-
nity for me to help them achieve their goal of expanding radio’s share of advertising dollars.”

Gospel Music Association Elects New Directors

uring the recent GMA week in Nashville, seven new directors and four new VPs were elected to the

Gospel Music Association board of directors. The newest members of the GMA board are Larry
Blackwell Jr., VP/Gospel Music for EMI; Karen Clark, Manager of the Nashville Music Private Banking
Division of SunTrust Bank; David Crace, Sr. VP of EM|{ CMG; Jim Cumbee, President/Non-Broadcast
Media for Salem; Tim Marshall, SVP/Artist Relations for Word Records; Dale Mathews, President of
Brentwood-Benson Publishing; and Don Moen, President of Integrity Label Group. The new board mem-
bers start their two-year terms this month.

In addition, the board elected to VP posts Demmette Guidry, former VP/GM of the Sanctuary Urban
Group; Cheryl Moore, Director/Christian Retail Marketing for Verity/Zomba; Luis R. Fernandez Jr., Sr.
Sales Manager/Latin America for Integrity international Group; and Nina Williams, VP/Label Operations
for Provident Label Group.

Stern’s Spotloads Will Lighten On Sirius

Sirius Satellite Radio CEO Mel Karmazin said last week that his company will “dramatically and no-
ticeably” trim Howard Stern’s notoriously heavy commercial loads when Stern’s morning show moves
to Sirius next year.

During Sirius’ annual shareholders’ meeting, Karmazin also said he hopes cutting Stern’s spotloads
will make the show more enjoyable and please fans who pony up the satcaster's $12.95 monthly fee to
continue listening to Stem.

While he acknowledged that Stern’s $500 million, five-year contract is expensive, Karmazin said that
— based on Viacom’s estimate of how much revenue it generates from Stern's show, which he believes
is conservative at $100 million annually — Sirius’ investment should pay off.

Karmazin also admitted that, because Stern’s arrival in January '06 will follow the 2006 holiday buying
season, Sirius may never really know how many subscribers Stern ultimately attracts.

Hollander To Appear At Interep Symposium

nfinity CEQ Joel Hollander will be a featured guest at Interep’s second annual Radio Symposium,

dubbed “Radio’s Reinvention” Hollander will participate in a one-on-one discussion with Bear Stearns
analyst Victor Miller.

The event, being held June 16 at New York's Grand Hyatt, will address opportunities and challenges
currently facing the radio industry. The daylong symposium is sponsored by Arbitron, Bear Stearns,
Deutsche Bank Securities and Media Monitors. The full agenda can be viewed at www.radiosymposium.
com.
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e KCAC-FM/Camden, AR $1

e KDRE-FM/Sterling, CO $17,000

® WIPC-AM/Lake Wales, FL Undisclosed
e WHEL-FM/Helen, GA Undisclosed
o WDRS-FM/Dorsey, IL $30,000

o KNNU-FM/Newton, 1A Undisclosed
o KHWK-FM/Tonopah, NV $325,000
© KKCC-FM/Clovis, NM $40,000

g e KRSR-FM/Roswell, NM $40,000

e KBMK-FM/Bismarck, ND $60,000
¢ KHBQ-FM/San Angelo, TX $40,000
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All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
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Full transaction listings, posted daily, can be found at

é www.radioandrecords.com.
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Paul (Minneapolis)
PRICE: $5.2 million
TERMS: Asset sale for cash

*® KLBP-AM/Brooklyn Park and KLBB-AM/St.

.a@@.“‘ ‘Lg
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T

BUYER: Davidson Media Group LLC, headed by President
Peter Davidson. Phone: 212-813-6775. It owns 23 other
. stations. This represents its entry into the market.

SELLER: Minnesota Public Radio, headed by President

i William H. Kling. Phone: 651-290-1259
BROKER: Jay Handy of Star Media Group Inc.
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Dollars to Date:
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Dollars This Quarter:

Stations Traded This Year:
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Stations Traded This Quarter:

$855,611,940

(Last Year: $1,838,792,950)

$307,351,502

(Last Year: $475,125,310)

=

i
i

2

427

(Last Year. 847)

196

7 (Last Year: 217)
L JEERE AR N J
Analysts Mancini also said the sale of Emmis’

Continued from Page 4

While she believes Emmis’ on-
going stock buyback may serve as
a short-term boost for the stock,

TV operations — and the accompa-
nying deleveraging of the compa-
ny’s balance sheet — could be a
long-term benefit for the issue.

Ta /&

SHow's
USA

THE Source ][or GREAT

Talk Programming and more!

71 9 - 5 79 —6 6 76 www.tallzshowsusa.com
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R&R ROCKS
CLEVELAND:
JUNE 23-25-2005

DON'T MISS OUR OPENING NIGHT PARTY
AT THE ROCK AND ROLL HALL OF FAME

(

VESY

RR CONVENTION 2005

RENAISSANCE CLEVELAND HOTEL

© How To Register: ©® Name/Address:
Ple_ase ;?rint carefully or type in the form below. Full payment rlnust Iaccompany )
Register Instantly At gt oo e LI
www.radioandrecords.com
@ Fax This Form To: Name
Title
R&R CONVENTION 2005 Call Letters/Company Name Format
PO BOX 515408
Los Angeles, CA 90051-6708 Shest
» City State Zip
0 Convention Fees:
Convention Fee includes admission to all sessions, opening night party and hospitality events. Telephone # Fax#
FORMORET ON DR BEFORE APRIL 29, 2005 ~8399 EacH e
S :
Payment Method:
3 OR MORE* APRIL 30 - JUNE 17, 2005 $450 £ACH O
T A t Encl d:
SINGLE APRIL 30 - JUNE 17, 2005 $475 EACH O e Tl
T - Visa MasterCard AMEX Check
EXTRA OPENING NIGHT PARTY TICKETS $125 EACH O O O O «O

ON-SITE REGISTRATION AFTER JUNE 17, 2005 $550 EaCH

Account Number Exp. Date

* All 3 Attendee Names Must Be Submitted Together

CANCELLATION POLICY: All cancellations must be submitted in writing. A full refund less a
$160.00 administrative fee will be issued after the Convention if notification is received on or
before May 20, 2005. No refunds will be issued for cancellations after May 20, 2005 or for no shows. Cardholder’s Signature

Print Cardholder's Name

Questions? Please Call Our Hotline at: (310)788-1696

REN AIS SAN CE ® When Making Your Hotel Reservations...

CLEVELAND HOTEL Tell them it's the Radio & Records Convention.

<+ To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to a major

TYPE OF ROOM CONVENTION RATES o ) o -

e el credit card, or you may send payment by mail.
SlNGLE/ DOUBLE $155.00 ) :« Deposits will be refunded only if reservation is
SUIITES $249 00 and up cancelled by June 1, 2005.

— - Reservations requested after June 1, 2005 or after
the room block has been filled are subject to availability

: and may not be available at the Convention rate.
For Hotel RESERXAHONS’ please call: i+ Check in time is 3:00 pm; check out time is 12 noon.
(216) 696-5600

or 1-800-468-3571 Mailing Address: Renaissance Cleveland Hotel
24 Public Square, Cleveland, OH 44113

Or reserve your hotel room online at: www.renaissancecleveland.com
(Group Code: RRCRRCA)

www americanradiohistorvy com

Please do not call R&R for hotel reservations. Thank you.
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PART ONE OF A Two-PART SERIES

Why Aren't There
More Female PDs?

These successful programmers focus on the job, not
the glass ceiling

By Jaye Albright

%
P

sk any woman who has been on the air or worked in radio
. programming for more than a decade, and she’ll likely ad-
mit to having been told by a boss or employer at least once dur-
ing the formative years of her radio career that “Women don't like
to listen to women on the radio,” or, “A female host for midday
and afternoon drive is bad programming,” or even, “If you want
to be a program director, you might as well start looking for an-
other job right now, because that will never happen here.”

LEADERSHIP

SPOTLIGHT

It oversimplifies things to say that there are leaders and there
are followers. | genuinely believe that most people want to be
led, that they weicome the presence of strong, confident lead-
ers who are willing to rally the troops and charge up the hili. |
also think leaders are always looking for other leaders, people
| they can count on. Leaders in the making, if you will. And the
| larger the team, the more leaders you need.

Even if you are not in a management position, you have the
opportunity to be a leader. Don't confuse authority with leader-
ship. You can take a leadership role with your colleagues and
your clients, leading them in the right direction for your mutual success.

But with leadership comes responsibility and accountability, and leaders who ex-
ploit those who follow them risk revolt. When your chance to lead arises, embrace it
with enthusiasm and humility. And never forget the welfare of those who follow you.

Doug Harris, Noise Maker; Creative Animal

Each week R&R invites successful people in and outside the radio and recording

Are those outdated attitudes still
holding female potential PDs back? |
According to the annual gender
analysis of radio managers at the
10,634 U S. radio stations listed in M
Street Journal’s database, conducted
by the group Mentoring and Inspir-
ing Women in Radio, the number of
female station managers and GMs
has been increasing, albeit slowly.
But the percentage of female pro-
grammers has remained steady.

Nine out of 10 PDs are male, a number that
has been consistent since 1995, the first year the
survey was conducted. The figures as of late
2004: Women are managing 15% of all radio
stations in the United States, up from 14% the
previous year. Women manage sales depart-
ments for 30.2% of all U.S. radio stations, up
from 29.5% in 2003. In the top 100 markets,
women manage sales departments for 34% of
stations, a percentage that has increased steadi-
ly from 26% in 1995.

As for program directors, the 2004 study
shows it's a case of “same old, same old.”
Women are programming only 11% of the

Helen Little

10,634 stations listed in the M Street
database — a percentage that has
changed very little since 1995. The
ratio is even lower among the 120
groups that own 12 or more sta-
tions: Women program 8.9% of
4,814 stations.

In the top 100 markets, women
program 8.8% of 2,372 stations. In
§ groups owning 12 or more stations,

300 of 3,091 PDs, or 9.7%, are female,

compared to 261 of 3,030 PDs, or
9.6%, in 2003. In the five largest groups own-
ing 100 or more stations, only 9% of the PDs
are women.

Where Are The Women?

To investigate why the GM and station man-
ager ranks are increasingly populated by
women while PD percentages aren’t growing,
we talked with eight women whose success
proves that it is not a lack of ability, passion,
desire or talent that is holding women back.

Becky Brenner programs Infinity-owned
KMPS/Seattle, while Beverlee Brannigan is
OM of Journal Broadcast Group/Wichita, over-
seeing formats from Country to Spanish-lan-

industries to share their thoughts on defining and communicating leadership.

guage. International broadcast consultant and
author Valerie Geller is President of Geller
Media, having spent much of her ca-
reer as a news director, air talentand, |
ultimately, PD of WABC/New York. |
Sheis currently working on her next |
book, a followup to Creating Power-
ful Radio: A Communicator’s Handbook
and The Powerful Racio Workbook.
Helen Little is OM for Radio
One’s three-station Philadelphia
cluster, and Lisa McKay is PD for

Little says, “Part of the reason for the lack
of female PDs, of course, is that there are few-
- er jobs for both men and women in
programming today. The radio busi-
ness is operating with a totally dif-
ferent structure now. There is no
doubt that there were fewer wom-
¢ en PDs several decades ago, because
there definitely was a ceiling on the
average woman's career.

“It was hard for more than one
woman at a station to find a job on

Curtis Broadcasting’s WQDR/Ra- Beva‘lee Brannigan the programming side, and usually

leigh. Turi Ryder is a talk host who works al-
most exclusively from her San Francisco home
studio and is heard regularly on KIRO/Seat-
tle, WMAL/Washington and WEMP (FM
107)/Minneapolis. Julie Stevens is PD and
morning personality at Empire’s KRTY/San
Jose, and Melissa McConnell Wilson is GM
of KVHS (90.5 The Edge)/Concord, CA, one
of the most successful student-run stations in
the world.

that job was evenings or middays on the air.
So it’s not surprising to me that there are few-
er women left with a desire to program now,
who have the decade or more of experience
that it often takes to get to the level where
you're perceived as equal to the best-qualified
men who are considered for these positions.
“Today more women have the opportunity
to do those jobs, but the fact is that there are
fewer jobs. For example, here at Radio One in

8 @ Radio & Records June 3, 2005
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Philadelphia, we have three radio stations,
which once upon a time would have had three
program directors. Now, in many cases, that is
just one job, held by one cluster programming
manager. My experience is that more of our pro-
gramming people on the way up to manage-

and would have made great PDs. One started
her own business as a franchisee, and another
got her pilot’s license and started an air-traffic
service.

“Secondly, a GM may hire a string of PDs
who turn out to be only marginally success-

ment are now women, compared to
10 or 15 years ago. The jobs are big-
ger and the opportunities are great-
er, but there are just fewer of them |
available to men or women.”
Brannigan says she runs into “a
lot of women air personalities to
whom it has never occurred that §
they could be the PD someday.” “I
can't explain why,” she says. “I'm
generalizing, of course, but wom-
en bring great organizational and creative
skills to the party. Especially for female-target-
ed formats, it's puzzling to me why more

b Bl de JERRRSRBERTHS

“Especially for female-
targeted formats, it’s
puzzling to me why more
women aren’t in
programming management
positions.”

Beverlee Brannigan

URHIIA ORI
women aren’t in programming management
positions.”

Different Life Choices

Ryder notes, “At the time in one’s career
when advancing to the position of PD would
be most natural, many of us are also at the
moment in our lives when we must choose
whether to have families. Since radio is a de-
manding occupation, often requiring frequent
relocation and long hours and providing little
job security, and considering that the openings
available to women will likely be fewer, many
talented women opt for lower-profile jobs in
radio or leave the industry altogether.

“I could, if pressed, name several talented
women who were fabulous on and off the air

Valerxe Geller

= ful. Still, the GM, statistically likely
to be male, can continue to recruit
prospective PDs for years and attract
| little attention to himself. However,
“| the moment the GM hires someone
unusual — a woman or perhaps a
minority for a non-minority-format-
ted station — the eyes of the indus-
try swivel and focus on him faster
than Linda Blair’s head spun around
in The Exorcist.

“Most of us, women included, are not too
comfortable with that level of scrutiny. Since
one can find talented managers of both sexes,
it's simply less dangerous to go with someone
who won’t force her boss to live in a spotlight.

“By the way, I solved the family problem by
building a studio in my house.”

For a time it seemed the path to program-
ming was as attainable for women as the path
to major dayparts was years before, according
to McConnell. “I've actually had PDs tell me
that I couldn’t be hired in the midday slot be-
cause there was a female doing the adjacent
drive slot — they actually used the ‘wall-to-
wall female” phrase,” she says. “And both in-
stances were in San Francisco.

“Having worked very hard to advance from
MD to Asst. PD and PD at several stations, |
believe the hesitation to put women in pro-
gramming comes from upper management.
It’s almost like they don’t seriously consider it
a possibility — still! — when hiring a male for
the same job is a given.

“I’had to prove myself when my male coun-
terparts did not. Perhaps it’s the issue of ac-
commodating family issues — sick kids, preg-
nancy and maternity leave, etc. — which are
handled very differently by male PDs. That
may be viewed as a liability.

“It’s ironic that women may more easily
move into general management than program-
ming — it's all about money! The numbers
don'tlie, and it's hard to argue the competence
of a woman who makes the station money.

“Qf the other women GMs I have known,
they all see the big picture and, in many cases,
can manage the entire station and a family at

home. So how is it different from program-
ming? It may be that the business world is
more conventional, 9 to 5, and the interface
with the music business is less unconvention-
al in time commitment outside of office hours
for time and travel, etc.

“Other than my disdain for the amount of
paperwork involved in being a GM, | found it
comes naturally for me, and my pro-
gramming experience gives me great
insight. But I'll be honest, I miss the
creative aspects of radio: the rush of
being on the air every day and the |«
intensity of crafting the music pro- |
gramming and on-air elements to
create a masterpiece of the format,
even though I still do a little bit of
that now. I think about it every day.” !

PD of WABC in New York, I was told I was
the first woman they’d had in the job. I'm de-
lighted now to see more and more talented,
capable and accomplished women not only in
promotion and sales, but as excellent GMs and
PDs, and there is opportunity now for stron-
ger women on-air.”

Stevens is not sure she got her job like many
other female PDs got theirs. “It was
pretty much thrust upon me,” she
says. “In fact, during the ‘80s I felt
pushed along faster than I probably
should have been because I was a
woman. Owners and operators
were trying to fill quotas in those
days, and if you were female and
had a modicum of sense, they put

Brenner thinks the difference
may be that women make life choices based
on what will allow them to balance personal
and professional goals most successfully. She
says, “It is much more difficult to have a fam-
ily if you have a seven-day-a-week, 24-hour-
a-day job. If you are going to be a good program
director, you need to sacrifice a lot of evenings
and weekends, and you may never make the
kind of money you can in sales or manage-
ment.”

s I fa RSB I3ERE

“111e jobs are bigger and
the opportunities are
greater, but there are just
fewer of them available to
men or women.”’

Helen Little

BB 48

Geller agrees, but adds, “What I do know is
that each year that goes by, the situation seems
to improve. When I first got into radio in the
"70s there were so few women around. I recall
being on the air looking for gigs and once be-
ing told, "'We have our woman. If she leaves to
get pregnant and if we need another one, we'll
give you a call.’

“That being said, during much of my career
as a news director, on-air talent and, finally, as

Becky Brenner

you on the fast track to manage-
ment.”

Good Question

McKay says, “I could spend most of the day
griping about the good ol’ boy network. It ex-
ists, and it always will. But I'd rather ignore it
and help my team and my station move
forward. T had a manager explain why he was
meeting with one of my programming staff
without me the other day as ‘having a man-
to-man chat with him.” When I asked what the
topic was, I found out it was one I had cov-
ered with this team member months ago.”

McKay thinks an interesting question would
be “How do the stations with female PDs do
compared to the national average for that for-
mat?”

Judging from the ratings successes these fe-
male programmers are having in very compet-
itive markets from Philadelphia to Raleigh to
San Francisco to Seattle, the answer to her
question appears to be “very well indeed.”

Next week: More from this group of talented
women.

The top-level radio women on the MIW Radio
group have dedicated themselves to using their in-
fluence and resources to help put more women in
positions of leadership in radio. For contact infor-
mation for each MIW member, success and men-
toring tips, articles, the complete 2004 Gender Anal-
ysis data or to join the MIW Network, go to
www.radiomiw.com.

Jaye Albright, Consulting Partner with Albright
& O'Malley, serves on the MIW group’s PR and
Publicity Committee.
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Want To Run A
Dollar Song Store?

MusicToGo says it can help you out

Distributing digital music from radio websites seems like
‘ such an obvious idea, and, indeed, it’s been kicked around
for years. Way back in 2001, Clear Channel toyed with a service
from FullAudio that put a small catalog of streamable songs up
on a few station sites. But, though all the major label groups have
been licensing music freely to digital song stores for the last
couple of years, radio has never really jumped in.

Now, though, a company called MusicToGo
is setting up radio-branded dollar song stores,
and the idea seems to be catching on. In fact,
MusicToGo just signed a groupwide deal to
build song stores for Bonneville.

MusicToGo founder and President/CEO
Jeff Specter has 20-plus years of radio man-
agement experience at stations including
WNUA/Chicago, KPWR (Power 106)/Los
Angeles and WXKS (Kiss 108)/Boston. Before
founding MusicToGo he was AMFM’s Direc-
tor/Music Management. And Specter has a
fellow AMFM alumnus as a partner: Nothing
but Net President /CEO Jimmy de Castro.

I spoke with Specter recently about what's
happened at MusicToGo since it launched its
first station song store, four months ago at
then-Hot AC KFMB-FM/San Diego — which,
when it flipped to the Adult Hits “Jack” for-
mat, brought its store along.

“We're basically a digital-music-download

Ele Cen e

More” as a gift with purchase.

as an exclusive gift from 'PLJ.

en songs.

A R B e P

and how they want it.”
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Getting All Promotional

Four months after launching its first radio-station digital song store, at
then-Hot AC KFMB-FM/San Diego, MusicToGo is moving into what it
calls “Stage 2, which means it's arranging radio-style promotions by
way of the song stores. The company recently did its first song give-
away, with WPLJ/New York handing out Rob Thomas’ “Lonely No

MusicToGo President/CEO Jeff Specter says, “We're starting to see a really good
response with that. It's a gift-with-purchase promotion. You make a purchase, and
in this case you get ‘Lonely No More’ as a bonus download added into your cart

“Now the station can go out to promotions and use PIN numbers [unique iden-
tifying codes, like those used in inside-the-cap giveaways by soft-drink compa-
% nies] to give away bonus songs of the consumer’s choice. They can use this as a
tool for added-value promotions. It benefits the record industry as well, because
every time somebody goes to the store, we’ve proven that they buy, usually, sev-

“We see these PINs as a way to let the radio station give out ‘Q music,” ‘Kiss
music’ or ‘Star music.’ It's a great branding thing. It's a great reason for them to
be at a promotion or added-value appearance, and at the same time it height-
ens awareness of the value of music to the consumer and enables them to come
in and play in this playground of music.

“At the end of the day, the radio station is all about serving music to its cus-
tomers, the listeners. And this is another way for them to see what listeners want

service exclusively for radio stations,” Specter
says. “It’s the first time that radio has ever been
able to sell a digital download.

“The original question was, will people buy
music from their radio stations? The proof has
come back, and they will. We're finding out
that stations that are really

your station into an “iPod on shuffle.”

@ ¢ day, June 23, from 11am-1pm.

go very, very deep,” he says. “At every station,
in all the sales, you see the top 20% usually be-
ing currents, if the station plays them, but from
that point on it dives really deep into catalog.”

What [t’s Like

I took a test drive on the WPL] song store at
wuw.wplj.com, and the store is nice-looking and
fairly easy to use. As at most MusicToGo stores,
station playlists can be looked at hour by hour,

All About O
Talk tech at R&R Convention 2005

These days consumers are demanding more and more entertainment
on demand and at their own convenience. But what can a broadcast
medium like radio do about it? Is “Jack” the only answer?

Come to the opening session of R&R Convention 2005, “Broadcast Entertain
ment in an On-Demand World,” and find out what you can do to please listen-
ers who demand what they want, when they want it — and do it without turning

n-Demand

Moderating will be Clear Channel's Gerrit Meier, and on the panel will be
Stephen Dolge of WTOP-AM & FM/Washington, David Frerichs of Coding Tech-
nologies, Net Music Countdown host David Lawrence, Yahoo!'s John Lenac, Larry
Madden of Loudeye and, just added, Justin Prager of Music Choice.

These guys know about all the options you have for webcasting, podcasting
and all kinds of on-demand media. Come hear what they have to say on Thurs-

tion websites, according to Specter, but what
do they do for the station itself? “First, there’s
the business side,” Specter says. “Radio for the
last 40 years has been the source for music.
There’s pressure on that because of the digital
world, and radio now can have a beachfront
and move forward in digital music, where it
couldn’t before.

“Second, it gets to hold on to its image of
being the source for music. This is really im-
portant, because for

starting to kick in are getting
up to 1,000 songs aweek, and [
that’s from a cold start.”

And those aren't the same |
songs over and over, either. |
Specter says that WPL]/New
York's store has been selling

radio to stay relevant
for the music con-
sumer, it needs to
evolve with the con-
sumer — and it’s go-
ing to be difficult for
radio to do that if it ig-

a thousand songs a week

nores digital music.”

since right after launch, and
he notes that within the first
couple of weeks it had sold
642 separate titles.

OUT OF THE BOTTLE MusicToGo’s “Tune Genies” guide users through taste-matching and music
selection. Seen here are format genies for (I-r) Classic Rock, CHR/Pop, Urban AC, Triple A, Hot AC, Country,
CHR/Rhythmic, Smooth Jazz, Alternative and Active Rock, AC, Rock, and the “Jack” Adult Hits format.

How about the an-
imated Scott & Todd?
“At almost all of the
stores that’s one of

“Everybody seems to stay
within the boundaries of their genre, but they

and songs played that are available for pur-
chase can be added to a shopping cart right
from the homepage. Animated versions of ‘PLJ
morning co-hosts Scott Shannon and Todd
Pettengill appear throughout the store and
walk users through the simple search engine.

After two songs are selected for purchase —
or, on a dedicated recommendation page, as
songs the user likes — the animated “Tune
Genie” pops up to offer taste-matched sugges-
tions. “That is part of our proprietary software,
and we've been developing it for the last four
years,” Specter says. “We can make taste
matching accurate after they select one song.
The reason we do it on two is because if we
start giving recommendations after every sin-
gle song, it gets a little clumsy.

“With the genies, the beauty is that listen-
ers don’t have to hunt for music. We give it to
them. The whole system is built around mak-
ing it simple and easy for the radio consumer
to be able to buy digital music.”

And those consumers appear to be buying
a lot of music. Says Specter, “One thing we
found very interesting is that the average sale
on iTunes is about four songs per purchase.
We're running around seven. But in Country,
it's a little over 10. Every time they make a
purchase, they’re basically buying a full CD of
their favorite songs.”

The song stores are increasing traffic to sta-

www.americanradiohistorv.com

the features we do:
We illustrate and then animate the personali-
ties,” Specter says. “The goal is to use the per-
sonality of the radio station to be the host and
make the listener feel comfortable. By enabling
listeners to go through the brand identity of the
radio station and use the personality they wake
up with every morning, there’s a trust level.”

Keep It Simple, Station

Specter continues, “The stuff that we getback
from listeners shows that these are people who
arenot as sophisticated. They are using this sys-
tem because they trust the radio station and they
find it easy. They’ll e-mail us, we’ll get on the
phone, and they’ll either talk about the Tune
Genie or the personality from the station. They
might ask, Help me find this.” We're sometimes
dealing with people on dialup.

“This is just the beginning. Digital music is
just scratching the surface. What we are try-
ing to do is be the music-choice engine. We're
trying to help the consumer figure out what
songs they want and put it on any platform
they want it.”

The approach seems to be working: Specter
says the number of stations with song stores
is “closing in on a hundred pretty quickly.”

For more information and for links to MusicToGo
radio-station song stores, visit www.tunegenie.
com.
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NEWSBREAKERS

KXxoL

Continued from Page 1
which also happens to be a major-
ity of this market's radio listeners,”
SBS/L.A. VP/GM David Haymore
said. “It’s about time the country’s
No. 1 radio [revenue] market has a
station that features this unique
mix of music for these listeners.”

Haymore is a big supporter of
the format change, and KXOL’s
sales staff will sell Latino 96.3 as
both a Rhythmic and a Spanish-
language station.

SBS Exec. VP /Programming Bill
Tanner is directly overseeing
KXOL'’s format change, along with
National PD Pio Ferro. SBS/L.A.
Production Director Jerry Pulles is
also heavily involved in KXOL's re-
launch.

Tanner told R&R, “We see the
reggaeton opportunity as being
huge in L.A. It is larger than the op-
portunity that we had with El Sol.
This is a unique hill that we will oc-
cupy. We're not going to be offering
the same thing as any other radio
station in L.A. It’s a totally different
radio station aimed at 18-34 Hispan-
ics and speaks their language. It's
more Spanish than English — hence
our slogan, ‘Radio reggaeton y hip-
hop too.”

Tanner said a change in pro-
gramming at KXOL has been
talked about for some time and that
extensive street-level research was
done before SBS finally made the
decision to end El Sol an hour be-
fore Latino 96.3's debut at midnight
May 26.

“We talked about this for months
and spent time walking around
Hispanic neighborhoods and going
to flea markets,” he said. “After
hearing what we heard and seeing

e 0y

LOOK AT ALL THAT BLING Donaid Trump stopped by Sirius’

. studios in New York last month to visit with DJ Whoo Kid and Tony Yayo,
hosts of Shade 45's G-Unit Radio show. Seen here are (I-r) Whoo Kid, Sirius
Sr. VP/Music Programming Steve Blatter, Trump and Yayo.

S S X4

what young people were interested
in, there was a greater opportunity
for this music. It certainly wasn't
easy to get rid of El Sol. It had its
place.”

The research also proved to Tan-
ner and SBS that reggaeton is not
just an East Coast phenomenon.
“We are very aware of reggaeton
and have been for some time be-
cause of our Puerto Rico stations,”
Tanner said. “Reggaeton has also
been a huge part of WSKQ/New
York’s playlist for some time.

“Now L.A. has discovered reggae-
ton, and L.A. is conventionally
considered a Mexican market. We
were skeptical at first, but what we
saw changed our minds. On our
first day the phones were burning

up. "
In fact, Tanner is convinced that
if KXOL hadn’t made the move, an-

other L.A. station would have
beaten it to the punch.

Tanner wouldn’t specifically
state what stations are KXOL's new
competitors; however, he noted
that Emmis CHR/Rhythmic KPWR
(Power 106) enjoys a 67% Hispanic
audience. Other L.A. stations with
high Hispanic listening are Urban
AC KHHT (54%), CHR /Rhythmic
KDAY (52%), CHR /Pop KIIS (51%)
and Urban KKBT (41%).

Meanwhile, SBS management is
meeting with the former El Sol
airstaff to discuss other opportuni-
ties within the company. KXOL em-
ployed such market veterans as
Pepe Barreto in mornings, Martha
Shalhoub in middays and Irma
Covarrubias in afternoons. Latino
96.3 has commenced a nationwide
talent search for its new airstaff,
which will be live 24/7.

* NANCY DYMOND is named Direc-
tor/Sales for Radio One's Detroit prop-
erties. She was previously GM of Cu- |
mulus’ Flint, MI stations. |

¢ ILYCIA DEITCH and NICOLE RA-
VEN are promoted from Directors to
Sr. Directors of Events & Promotions
at Premiere Radio Networks.

* MICHAEL HILBER JR. joins the
TKO Radio Network as Director/Affili-
ate Relations. He was previously with
Envision Radio Networks.

* MARTY SCHIBBELHUT is hired as
Cumulus/Appleton, WI's Director/ I
Sales.

» ANDY LAIRD climbs from VP/Radio
Engineering to VP/Chief Technology
Officer for Journal Broadcast Group.

* THOMAS RAY rises from Corporate
Director/Engineering to VP/Corporate
Director of Engineering for Buckley
Broadcasting.

Records

* KAREN WIESSEN is appointed VP/
Media & Artist Relations for island Def
Jam Music Group. She joined isiand

Records in 1998 as National Director/
Media & Artist Relations.

* JENNIFER McDANIELS joins Virgin
Records as VP/Urban Marketing. She
was previously with EM!I Music Mar-
keting.

* WESTWOOD ONE’s MTV and VH1
Radio Networks from June 13-17 will
present The Green Day Story, a one-
hour special showcasing live perfor-
mances by the band. For more infor-
mation, call WW1's Todd Alan at 212-
641-2042.

Meanwhile, WW1 presents exclu-
sive coverage of the 2005 U.S. Open
Championship from June 16-19, with
anchors Bob Papa and Joe Tolleson,
analyst Hubert Mizell and on-course
reporters Chris Castleberry and Brian
Katrek.

» ABC NEWS RADIO teams with Con-
sumer Reports for a series of jointly
produced broadcasts. The first one-
hour program, ABC News Radio Con-
sumer Reports Summer Guide 2005,
features money-saving tips for family
road trips, the best products for out-
door living and more. It debuted exclu-
sively on ABC News Radio affiliates

| nationwide on May 26 for broadcast

over the Memorial Day holiday week-
end. For more information, contact
Goodman Media International’s Ben-
nett Kleinberg at 212-576-2700.

* TIM SCHIAVELLI joins Broadcast
Architecture as Research Analyst/Pro-
gramming Consultant. Schiavelli is a
former PD of WBRU/Providence.

Products &
Services

* MICHAEL GULD, President of the
Guld Resource Group, has published
The Million Dollar Media Rep: How to
Become a Television and Radio Sales
Superstar. Excerpts, reviews and pur-
chasing information can be found at
www.themilliondollarmediarep.com.

* MAVERICK BROADCASTERS
faunches RadioMetrix, a web-based
sales service designed for indepen-
dent radio-station owners that includes
proposal-writing software, internet-
based software that includes demo-
graphic and consumer expenditure
data for all DMAs in the U.S. and man-
agement software with sales and cli-
ent activity. For more information, call

www.americanradiohistorv.com

Campbell Joins R&R As Country Sales Rep

Country Music Association Industry Relations Coordinator Mary For-
est Campbell will join R&R’s Nashville bureau as Country Sales
Representative. She starts June 13 and succeeds Gabrielle Graf, who
resigned a month ago to become Manager/Premium Sales & Service for

the NHUs Columbus (OH) Blue Jackets, Arena Foot-
ball's Columbus Destroyers and the Nationwide Arena.

Prior to joining the CMA in January 2003, Campbell
spent four years with Premiere Radio Networks/MJ
Broadcasting, working in webteam sales and market-
ing and holding such posts as Sales Coordinator and
Event Marketing Coordinator before leaving the com-
pany to move to Nashville in August 2002. She joined
the CMA as Marketing Coordinator and was promoted
to her present job last September. She spent four
months in 1997 as WMXL/Lexington, KY’s morning

show intern,

As the CMA’s Industry Relations Coordinator, Camp-

Campbell

bell served as radio liaison for the association. She also managed the
CMA Broadcast Awards process; facilitated membership and industry
events; coordinated the CMA’s CRS initiatives, including advertising and
marketing projects and the CMA’s on-site presence; managed radio-win-
ner trips for the CMA Awards and the CMA Music Festival; managed the
CMA's annual directory, including ad sales, data gathering and art direc-
tion; and coordinated artist visits and artist orientations.

Johnson OM, McKay PD Of Citadel/Columbia, SC

C itadel has hired TJ McKay as PD of News/Talk WISW, Oldies WOMG
and AC WTCB in Columbia, SC. He succeeds both Brent Johnson
— who was PD of WTCB but has been promoted to OM of the three
stations — and Al Connors, who exited as WISW & WOMG PD last

month,

McKay comes from crosstown CHR/Pop WNOK, where he was PD/
afternoon drive host. His prior programming stops include WZNY/Au-

gusta, GA and WWWM/Toledo.

“Many times over the past 17 years or so TJ and | have discussed the
idea of working together,” Johnson told R&R. “We are fortunate he be-
came available at the right time for both of us. He has some of the best
ears in the business, and he shares my passion for the music. It's rare
that you find someone who still believes in radio like he does. In addition,
TJ knows the market like the back of his hand.”

McKay said, “I'm excited to join Citadel and work with Brent Johnson

— finally!"

Johnson will continue as WTCB's morning host.

Douglass
Continued from Page 3

President/CEO and a minority
partner in Clark Broadcasting Co.
The company acquired 12 stations
in five markets.

In 1999, after the sale of CBC,
Douglass founded Douglass Com-
munications and bought three

properties. That group — compris-
ing WKDW & WSVO/Staunton,
VA and WINF-FM/Waynesboro,
VA — was sold to Clear Channel in
December 2000.

Davenport said, “Douglass brings
many years of experience and ex-
pertise to spearhead the future
growth of our stations.”

Radio: Former Susquehanna AE Mat-
thew Bailey is named Sr. AE for Clear
Channel Radio Sales ... Former Ba-
con’s Broadcast Monitoring Production
& Operations Manager Mathew Albro
joins Summit City Radio Group as Di-
rector/Creative Services ... Clear Chan-
nel/Atlanta Director/Sales Cheryl Er-
vin becomes Sr. AE for the clusterin a
job-share capacity ... Former D&R
Radio/Atlanta AE Eric Coats is named
Account Manager at Research Direc-
tor inc.

Classic Rock: KRXO/Oklahoma City
inks former crosstown KHBZ morning
host Matt Garrett as host of Sunday
Morning Overeasy, which features
acoustic versions of Classic Rock
songs and Triple A material ... WDTW/
Detroit adds Katie Marroso as its af-
ternoon traffic reporter.

Classical: Gail Eichenthal joins non-
comm KUSC/Los Angeles as Director/
Ants Programming. She was previously
a staff anchor and reporter at cross-
town KNX.

Country: Scott Wagner takes the af-
ternoon shift at WPKR/Appleton, WI.

News/Talk: Auto Talk USA, heard on
WXNT/indianapolis and WILO/Frank-
fort, IN, adds WNOX/Knoxville as an
affiliate.

CONDOLENCES

* Songwriter Ben Peters, 71,
May 25,

* The Green Thumb co-host
Katy Abraham, 83, May 24.

June 3, 2005 Radio & Records ® 11


www.americanradiohistory.com

NATIONAL MUSIC

Live365 is the largest Intemet radio
network, with thousands of stations in
a wide variety of formats. Pro-
grammed by true music tastemakers
from around the globe, Live365 offers
an enthusiastic audience for
established and up-and-coming artists
alike. In a world of consolidated
playlists, Live365 charts the tastes
and preferences of today’s most
vibrant music community. Tracks with
the most plays during the seven days
ended May 31 are listed below.

LIVE .LCOM

Travis Storch * 866-365-HITS

Top Rock

NINE INCH NAILS The Hand That Feeds
ARCADE FIRE Neighborhood #3 (Power Out)
COLDPLAY Speed Of Sound

GREEN DAY Boulevard Of Broken Dreams
PAPA ROACH Getting Away With Murder

Top Country

SUGARLAND Something More

BLAKE SHELTON Goodbye Time

TRACE ADKINS Songs About Me
SHEDAISY Don't Worry "Bout A Thing
RASCAL FLATTS Fast Cars And Freedom

Top Blues

BIG BILL MORGANFIELD Boogie Child
JOHN LEE HOOKER JR. Boom Boom
JOHN EARL WALKER BAND Hurricane
DR. JOHN Hen Layin’ Rooster

SUSAN TEDESCH! Alone

SIRIUSH/

SATELLITE RADIC

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

[his week’s Sirius is frozen. |

The Puise
Haneen Arafat
JASON MRAZ Wordplay
Hot Jamz
Geronimo

NIVEA Parking Lot
New Country

Al Skop

MONTGOMERY GENTRY Something To Be Proud Of
BRAD PAISLEY Aicohol

SARA EVANS A Real Fine Place To Start

NEAL McCOY Billy's Got His Beer Goggles On

Octane

Jose Mangin

INCUBUS Make A Move

BLACK LABEL SOCIETY Fire It Up
SUBMERSED In Due Time

30 SECONDS TO MARS Attack
TOMMY LEE Tryin' To Be Me

Faction
Pendarvis

SYSTEM OF A DOWN Violent Pornography

SYSTEM OF A DOWN 0ld School Hollywood
KOTTONMOUTH KINGS f/CYPRESS HILL Put It Down
OBIE TRICE f/GAME Growin’ Up In The Hood

Shade 45
Lil Shawn

ALKAHOLIKS | Can Handle It

LIL SCRAPPY Pop It Off

JUELZ SANTANA {/PAUL WALL We Don't Give A Fuck
FREEWAY Where You Been

MEMPHIS BLEEK {/M.0.P. First, Last And Only

T.1. Bounce Like This

CHAMILLIONAIRE f/DAVID BANNER Talking That Talk

Music
CHOICE

Your Music. Your Cholce

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

HIT LIST
Justin Prager

CLICK FIVE Just The Girl
RIHANNA Pon De Replay
WEEZER Beverly Hills

SOFT ROCK
Justin Prager

MARIAH CAREY We Belong Together
LIFEHOUSE You And Me

R&B & HIP-HOP
Lamonda Williams

CZARNOK Pimp Tight
GAME Dreams

Q-TIP For The Nasty
TLASAP

BOBBY VALENTINO Tell Me

RAP
DJ Mecca

GAME Dreams
TI.ASAP.

ROCK

Gary Susalis

INCUBUS Make A Move
TOMMY LEE Tryin’ To Be Me
MEGAN McCAULEY Die For You
P.0.D. The Paycheck

ALTERNATIVE
Gary Susalis
SPITALFIELD Gold Dust Vs. The State Of lllinois

TODAY’S COUNTRY

Liz Opoka

ANDY GRIGGS This | Gotta See
LONESTAR You're Like Coming Home
JO DEE MESSINA Delicious Surprise

ADULT ALTERNATIVE
Liz Opoka
JASON MRAZ Wordplay

SMOOTH JAZZ

Akim Bryant

MINDI ABAIR Make A Wish
WARREN HILL Still In Love
VERONICA MARTELL Blind
WAYMAN TISOALE Ready To Hang

AMERICANA
Liz Opoka

SHELBY LYNNE Where Am | Now
CHARLIE ROBISON Something In The Water
LUCINDA WILLIAMS Changed The Locks

Rick Gillette » 800-494-8863
10 millionhomes 180,000 businesses

[ Tnis week's DMX is frozen. |
DMX Fashion Retail URBAN
Jeanne Destro Jack Patterson
The hottest tracks at DMX Fashion Retail, FLAMBEY Hot Girl
targeted at 18-24 females. FLAMBEY What A Playa Gotta Do
MASTER P f/LIL ROMEO | Need Dub
MAIA SHARP Something Wild B oo e | Need Duts
EOSON X Sem Voce X
TANK | Love Them Girl
LEA DELARIA Black Hole Sun ve them ins
CAMIEL You Can Stay
OAVID SANBORN 1/LIZZ WRIGHT Don't Let Me. . AQULT CONTEMPORARY
COLDPLAY Speed Of Sound Jason Shiff
et Ll T JOSH KELLEY Only You
VERTICAL HORIZON Forever JOHN WAITE New York City Girl
PAT McGEE BAND Must Have Been Love -
NATALIE IMBRUGLIA Shiver
INTERNATIONAL HITS

This section features this week's new adds
on DMX MUSIC channels available via digi-
fal cable and direct broadcast satellite.

CHR/POP

Jack Patterson

WEEZER Beverly Hills

FAT JOE Get It Poppin’
LIFEHOUSE You And Me
AARON CARTER Saturday Night

Mark “In The Dark” Shands

BRETT DENNEN Desert Sunrise
MARINA V Simple Magic
MS. TRINITI Fa Da Love Of Oa Dancehall

RAP/HIP-HOP
Mark “In The Dark” Shands
ANTHONY B f/SNOOP DOGG What Would U Do?

AoL Radio @Network

Ron Nenni 415-934-2790

Top Alternative
Pete Schiecke

PAPA ROACH Take Me
SYSTEM OF A DOWN Lost In Hollywood

Top Pop
Jeff Graham
COLDPLAY Speed Of Sound

Top Country
Beville Darden

TIM McGRAW Oo You Want Fries With That?
PHIL VASSAR Good Ole Days

Top Jams

Donya Floyd

FAT JOE Get It Poppin’
GUCCE MANE lcy

T.I. ASAP

FANTASIA Free Yourself

Top Jazz
Beville Darden

SARA LAZARUS Give Me The Simple Life
ROSARIO GIULIANI Seven Thoughts

MIGUEL ZENON Seis Cinco

JOSHUA REDMAN ELASTIC BAND Sweet Nasty
SF JAZZ COLLECTIVE Lingala

24 HOUR FORMATS
Jon Holiday « 303-784-8700

Adult Hit Radio
Jon Holiday

BACKSTREET BOYS Incomplete
COURTNEY JAYE Can't Behave

U.S. Country
Penny Mitchell

TRACE ADKINS Arlington
LONESTAR You're Like Comin' Home

Charlie Cook * 661-294-9000

Soft AC
Andy Fuller
JOHN WAITE New York City Girl

Mainstream Country
David Felker
TIM McGRAW Do You Want Fries With That?

Young & Verna
David Felker

TRICK PONY It's A Heartache
SARA EVANS A Real Fine Place To Start

EESIIEES

After Midnite
Sam Thompson

JAMIE O'NEAL Somebody's Hero
TRISHA YEARWOOD Georgia Rain

Ry

Country Today
John Glenn

TIM McGRAW Do You Want Fries With That?
MONTGOMERY GENTRY Something To Be Proud Of
BROOKS & DUNN Play Something Country

Alternative Now!
Polychronopolis

INCUBUS Make A Move
FALL OUT BOY Sugar (We're Goin Down)
HOT HOT HEAT Middle Of Nowhere

¢¢ musicsnippet.com)»

Tony Lamptey * 866-552-9118

Hip-Hop

CASSIDY AM.To PM.
MEMPHIS BLEEK Infatuated
DUTLAWZ Real Talk

R&B

PRETTY RICKY Age Ain't Nuthing But A Number

Pisne

ot

Artist/Title Total Plays
AKON Lonely 78
JESSE McCARTNEY Beautiful Soul 76
GWEN STEFANI f/EVE Rich Girl 75
JESSE McCARTNEY She’s No You 74
BOWLING FOR SQOUP 1985 73
ALY & A.J. No One 73
AARON CARTER Saturday Night 33
USHER Caught Up 32
KELLY CLARKSON Behind These Hazel Eyes 32
J0JO Leave (Get Out) 32
KELLY CLARKSON Breakaway 3
KELLY CLARKSON Since U Been Gone 30
BOWLING FOR SOUP Almost 30
CHEETAH GIRLS | Won't Say 30
BLACK EYED PEAS Let's Get It Started 29
LINDSAY LOHAN First 29
JESSE McCARTNEY Get Your Shine On 29
ALY & A.J. Do You Believe In Magic 28
RD DAWGZ On The Radio 28
YELLOWCARD Ocean Avenue 27

Piaylist for the week of May 24-30.

866-MVTUNES

" 121,000 movie theaters

WEST

1. AARON CARTER Saturday Night
2. TOBY KEITH Honkytonk U

3. WYCLEF JEAN Miliion Voices

4. MICHAEL BUBLE Home

5. BRANDY Another Day n Paradise

MIDWEST

1. AARON CARTER Saturday Night
2. BRANDY Another Day In Paradise
3. TOBY KEITH Honkytonk U

4. ERIC BENET Last Time

5. WYCLEF JEAN Million Voices

SOUTHWEST

1. BRANDY Another Day In Paradise
2. TOBY KEITH Honkytonk U

3. ERIC BENET Last Time

4. AARON CARTER Saturday Night
4. MICHAEL BUBLE Home

NORTHEAST

1. WYCLEF JEAN Million Voices

2. BRANDY Another Day In Paradise
3. AARDN CARTER Saturday Night
4. ERIC BENET Last Time

5. COLLECTIVE SOUL Better Now

SOUTHEAST

1. BRANDY Another Day In Paradise
2. ERIC BENET Last Time

3. AARON CARTER Saturday Night
4. TOBY KEITH Honkytonk U

5. COLLECTIVE SOUL Better Now

Please Send Your Photos

R&R wants your best snapshots.
Please include the names and titles of all pictured and

send pics to:
R&R, c/o Keith Berman:

kberman@radioandrecords.com
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72 milllon households

Plays
50 CENT Just A Lil’ Bit 21
GWEN STEFANI Hollaback Girl 19
EMINEM Ass Like That 19
MARIAH CAREY We Belong Together 18
COLDPLAY Speed Of Sound 16
CIARA #/LUDACRIS Oh 15
GREEN DAY Holiday 15
NELLY f/JUNG TRU & KING JACOB Erntime 14
WEEZER Beverly Hifls 14

KELLY CLARKSON Behind These Hazel Eyes 12
U2 Sometimes You Can't Make It On Your Own
BLACK EYED PEAS Don't Phunk With My Heart
SHAKIRA La Tortura

SIMPLE PLAN Untitied

WILL SMITH Switch

YING YANG TWINS Wait

BOBBY VALENTINO Siow Down

JESSE McCARTNEY She's No You

FAT JOE f/NELLY Get It Poppin’

FDO FIGHTERS Best Of You

~N N N~ o o @ W W =

Video playlist for the week of May 24-30.

David Cohn 2
General Manager
COLDPLAY Speed Of Sound 28
50 CENT Just A Lil" Bit 27
WEEZER Beverly Hills 25
GAME Dreams 24
HAWTHORNE HEIGHTS Ohio Is For Lovers 24
MY CHEMICAL ROMANCE Helena 23
GREEN DAY Holiday 23
FALL OUT BOY Sugar, We're Going Down 22
FOO FIGHTERS Best Of You 22
$SNOOP DOGG #/BEE GEES Ups & Downs 22
SYSTEM OF A DOWNB.Y.0.B. 21
MIKE JONES Back Then 21
NELLY #/JUNG TRU & KING JACOB Errtime 21
LUDACRIS... Pimpin’ All Over The World 21
EMINEM Ass Like That 20
FAT JOE f/MELLY Get It Poppin® 18
PITBULL #/LIL JON Toma 17
BLOC PARTY Banquet 17
FOUNTAINS OF WAYNE Stacy’s Mom 12
WEBBIE {/BUN B. Give Me That 1

Video playlist for the week of May 24-30.

75 million households

Rick Krim
Exec. VP

ADDS

EMINEM Ass Like That

COLDPLAY Speed Of Sound

MARIAH CAREY We Belong Together

GWEN STEFAN| Hollaback Girl

ROB THOMAS Lonely No More

3 DODORS DOWN Let Me Go

BLACK EYED PEAS Don't Phunk With My Heart
KELLY CLARKSON Behind These Hazel Eyes
DAVE MATTHEWS BAND American Baby
SHAKIRA /ALEJANDRO SANZ La Tortura
BACKSTREET BOYS Incomplete

GREEN DAY Holiday

HOWIE DAY Collide

GAVIN DeGRAW Chariot

FOO FIGHTERS Best Of You

MOTLEY CRUE Sick Love Song

ANNA NALICK Breathe {2am)

WILL SMITH Switch

U2 Sometimes You Can't Make It On Your Qwn
ANTIGONE RISING Don't Look Back

EMINEM Ass Like That

Video playlist for the week of May 30-June 6.

NATIONAL MUSIC

Lori Parkerson
202-380-4425

BPM (XM81)
Alan Freed

INFERNAL From Paris To Berlin
KILLERS Mr. Brightside

HIGHWAY 16 (XM16)
Ray Knight

TRACE ADKINS Arlington

PHIL VASSAR Good Ole Days

ANDY GRIGGS This | Gotta See

GARY ALLAN Best | Ever Had

BILLY CURRINGTON Must Be Doin" Somethin’ Right

SQUIZZ (XM48)
Charlie Logan

INCUBUS Make A Move
SKINDRED Set it Off

U-POP (XM29)
Zach Overking

NITIN SAWHNEY Journey

FAITHLESS #/ESTELLE Why Go?

MAX GRAHAM VS. YES Owner Of A Lonely Heart
JAMIRDQUA! Feels Just Like It Should

THE LOFT (XM50)
Mike Marrone

GILLIAN WELCH Pocahontas

GILLIAN WELCH Black Star

GREG TROOPER Green Eyed Girl

GREG TROOPER Dream Away The Blues
GREG TROOPER This I'd Do

OVER THE RHINE Spark

OVER THE RHINE | Want You To Be My Lover
TOM LANGFORD Satellites

TOM LANGFORD Still Learning How To Crawl
TOM LANGFORD Skin For Skin

TOM LANGFORD Hold Me Harmless

X COUNTRY (XM12)
Jessie Scott

CLUMSY LOVERS Okay Alright
GRIEVOUS ANGEL Oh Mama

36 million households

Cindy Mahmoud,
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

CASSIDY I'm A Hustla

BOBBY VALENTIND Slow Down

PRETTY RICKY Grind With Me

GAME 1/50 CENT Hate It Or Love It
AMERIE One Thing

112 U Already Know

CIARA f/LUDACRIS Oh

YING YANG TWINS Wait (The Whisper Song)
50 CENT Just A Li Bit

MARIAH CAREY We Belong Together

R. KELLY Trapped In The Closet Chapter 1
WEBBIE {/BUN B. Give Me That

RAP CITY

GAME Dreams

MIKE JONES Back Then

WEBBIE {/BUN B. Give Me That

50 CENT Just A Lil' Bit

YING YANG TWINS Wait (The Whisper Song)
COMMON /THE LAST POETS The Corner

BOYZ IN DA HODD Dem Boyz

CASSIDY I'm A Hustla

LUDACRIS 1/B. VALENTINO Pimpin’ All Over The World

Videa playlist for the week of May 29.

CMT

COUNTRY MUSIC TELEVISION
75.1 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

CHELY WRIGHT The River
HOLLY WILLIAMS Sometimes

Plays
TOP 20 W W
JO DEE MESSINA My Give A Damn's Busted 29 29
TRACE ADKINS Songs About Me 28 29
KEITH ANDERSON Pickin' Wild Flowers 26 21
KEITH URBAN Making Memories Of Us 25 31
DIERKS BENTLEY Lot Of Leavin' Left ToDo 25 29
TIM McGRAW Drugs Or Jesus 24 22
SHANEA TWAIN ! Ain't No Quitter 24 22
LEANN RIMES Probably Wouldn't Be This Way 23 23
JOE NICHOLS What's A Guy Gotta Do 22 30
TRISHA YEARWOOD Georgia Rain 22 20
ALAN JACKSON The Talkin’ Song Repair Blues 21 25
BIG & RICH Big Time 21 22
KENNY CHESNEY 0ld Blue Chair 20 33
RASCAL FLATTS Here's To You 20 23
SUGARLAND Baby Girl 20 2
TOBY KEITH Honkytonk U 20 18
BLAKE SHELTDN Goodbye Time 15 16
FAITH RILL Mississippi Girl 15 ¢
MIRANDA LAMBERT Bring Me Down 15 ¢
VAN ZANT Help Somebody 14 10

Airplay as monitored by Mediabase 24/7
between May 24-30.

GREAT AMERICAN COUNTRY ™

38.3 million households
Ed Hardy, Sr. VP
Sarah Trahern, VP/Programming

ADDS

FAITH HILL Mississippi Girl
BRITTANY WELLS Somebody's Somebody

GAC TOP 20

BLAKE SHELTON Goodbye Time

DIERKS BENTLEY Lot Of Leavin’ Left To Do
SUGARLAND Baby Girl

DARRYL WORLEY If Something Should Happen
ALAN JACKSON The Talkin’ Song Repair Blues
SHANIA TWAIN | Ain't No Quitter

TRACE ADKINS Songs About Me

NEAL McCOY Billy’s Got His Beer Goggles On
BIG & RICH Big Time

TRICK PONY It's A Heartache

TOBY KEITH As Good As | Once Was

KEITH ANDERSON Pickin' Wild Flowers
SHEDAISY Don't Worry ‘Bout A Thing

TRISHA YEARWOOD Georgia Rain

RASCAL FLATTS Here's To You

LEANN RIMES Probably Wouldn't Be This Way
HOT APPLE PIE Hillbillies

BILLY GILMAN Everything And More

JAMIE O°NEAL Somebody's Hero

VAN ZANT Help Somebody

Information current as of June 3.

P&ILLSTAR

CONCERT PULSE
Avg. Gross

Pos. Artist (in 000s)

1 EAGLES $1,486.9

2 KENNY CHESNEY $817.0

3 ROOD STEWART $690.1

4 JOSHGROBAN $528.9

§ MOTLEY CRUE $437.1

6 BOB DYLAN $421.0

7 GREEN DAY $326.2

8 OURAN ODURAN $318.9

9 STING $305.6
10 SARAH McLACHLAN $299.0
11 MARODON 5 $2772
12 LARRY THE CABLE GUY $261.4
13 JUANES $254.5
14 VELVET REVOLVER $254.5
15 WIDESPREAD PANIC $2247

Among this week's new tours:
ADEMA
COWBOY TROY
HOWIE DAY
KELLY CLARKSON
LONESTAR

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters'
On-Line Listings, 800-344-7383;
Califomia 209-27 1-7900.

www.americanradiohistorv.com
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Tube Tops

Mariah Carey, Eminem and
Foo Fighters are slated to perform
live from Los Angeles on the
14th annual MTV Movie Awards
(Thursday, 6/9, 8:30pm ET/PT).

Friday, &/3

* Russell Simmons, The
View (ABC, check local listings
for time).

* Will Smith, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

* Gwen Stefani, Jimmy Kim-
mel Live (ABC, check local list-
ings for time).

* Queen Latifah, Late Night
With Conan O'Brien (NBC, check
local listings for time).

* Gavin Rossdale, Late Late
Show With Craig Ferguson
(CBS, check local listings for
time).

* Martha Wainwright, Last
Call With Carson Daly (NBC,
check local listings for time).

Monday, 6/

* Keith Urban, Jay Leno.

* Black Eyed Peas, Late
Show With David Letterman
(CBS, check local listings for
time).

¢ John Doe, Conan O'Brien.

*The Sound Of Urchin,
Craig Ferguson.

Tuesday, 6/7-
¢ Shakira, The View.
* The Bravery, Jay Leno.

* Ben Lee, David Letterman.

* Huey Lewis & The News,
Jimmy Kimmel.

¢ Better Than Ezra, Conan
O'Brien.

¢ Jaguares, Craig Ferguson.

Wednesday, 6/8

* Black Eyed Peas and Ameri-
can ldol 4 winner Carrie Under-
wood, The Ellen DeGeneres
Show (check local listings for
time and channel).

¢ Madonna, The View.

* Coldplay perform on the lat-
est installment of VH? Storytell-
ers (10pm ET/PT).

* Toby Keith, Jay Leno.

*The Shout Out Louds,
David Letterman.

* Athlete, Jimmy Kimmel.

* Kaiser Chiefs, Conan O'Bri-
en.

Thursday, 6/9 |

* Foo Fighters, Jay Leno.
* Toby Keith, Craig Ferguson.
— Julie Gidlow

The i Tunes Music Store Top10

1. GWEN STEFANI Hollaback Girl

3. GORILLAZ Feel Good Inc.

4]

. KILLERS Mr. Brightside
. WILL SMITH Switch

6
7
8. COLDPLAY Speed Of Sound
9. WEEZER Beverly Hills

1

e R =yt T B R L e B

S alata

. WEEZER Make Believe

A WND =

. AUDIOSLAVE Out Of Exile
. GORILLAZ Demon Days

. VAN MORRISON Magic Time
. NINE INCH NAILS With Teeth
0. KILLERS Hot Fuss

- © O NO O

e e e g

Apple's iTunes Music Store is the leading digital-music service in
the U.S,, offering a catalog of more than 1 million songs from all four
major label groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, May 31, 2005.
2. BLACK EYED PEAS Don'’t Phunk With My Heart

4. KELLY CLARKSON Behind These Hazel Eyes

. BACKSTREET BOYS Incomplete

0. NELLY f/JUNG TRU & KING JACOB Errtime

Top 10 Albums
. DAVE MATTHEWS BAND Stand Up

. SYSTEM OF A DOWN Mezmerize

JACK JOHNSON /n Between Dreams
. SARAH McLACHLAN Tunes Originals

BB e e e

e e e e R e e A e o

e T

June 3, 2005 Radio & Records ® 13


www.americanradiohistory.com

j,i\

NEWS/TALK/SPORTS

AL PETERSON

apeterson@radioandrecords.com

A Tale 0f Two Dreamers

Duo’s goal is to offer ‘more evocative nighttime radio’

hose who have pursued a career in radio have often been

called dreamers by their family and friends because the
odds of making it are staggeringly high. As in professional
sports, those who get to the big leagues are an elite few.

So it makes sense, then, that a guy who
achieved his dream of success in the Talk ra-
dio game should team up with another dream-
er — a guy who actually understands what
dreams are all about. This pair — veteran Talk
radio broadcaster George Oliva and author-
host Charles McPhee — are the force behind
the nationally syndicated daily talk show The
Dream Doctor.

In the tough and competitive world of syn-
dicated radio, McPhee and Oliva have a dream
of building a national radio success story by
offering stations a show that they call “more
evocative nighttime radio.”

Good Credentials

McPhee is a graduate of Princeton Univer-
sity with a master’s degree from the Universi-
ty of Southern California in communication
management. He is a former Director of the
Sleep Apnea Patient Treatment Program at the
Sleep Disorders Center of Santa Barbara, CA;
former coordinator of the Sleep Disorders Cen-
ter at Los Angeles’ Cedars-Sinai Medical Cen-
ter; and the former coordinator of the sleep re-
search laboratory at the National Institute of
Mental Health in Bethesda, MD.

He’s also the author of two best-selling
books — Ask the Dream Doctor: An A to Z Guide
to Deciphering the Hidden Synibols of Your Dreams
and Stop Sleeping Through Your Dreams: A Guide
to Awakening Consciousness During Dream Sleep.

Charles McPhee  George Oliva

McPhee’s dream interpretations and other
writings also appear regularly online at his
own website at www.dreamdoctor.com and at
wuww.supanet.com, a leading online source for
news and information in the U.K.

Oliva began his radio career working for his
family’s broadcast company, GCC Communi-
cations of Cleveland, in 1982. In 1988 he be-
came PD of KFBK/Sacramento, and in 1989 he
was offered the opportunity to transform KFI/
Los Angeles from a Full Service station that
was still playing music as part of its program-
ming into a full-fledged modern Talk station.

During radio’s consolidation period in the
mid-1990s Oliva worked in the film business
before establishing his own talent-manage-
ment company in 1999. His first client was
McPhee. Today Oliva heads up Springhill Syn-
dication, a company he formed to syndicate
The Dream Doctor Radio Show and other projects.

ﬂm . it s
Bags Foundation

B 3MY-STUFF __Www.mystuffbags.or;

(]

TAKE THIS BAG AND STUFF IT Here's K0GO/San Diego afternoon talker Roger Hedgecock

broadcasting live during this year's annual radiothon to benefit the My Stuff Bags Foundation for kids.
The event raised more than $350,000 in cash and donated goods.

Innate Or A Learned Skill?

Asked when he first realized that he had a
knack for interpreting the dreams of others,
McPhee says it’s actually something he
learned to do. “I've probably had more expo-
sure to the content and variety of dreams than
anyone on the planet,” he says.

“My dream database for the Dream Doctor
website — which I started about eight years
ago — holds over a half-million dreams, so [
think it’s that exposure and my ability to re-
search dream symbols that have brought me
to the point where I am today.”

McPhee says there are common symbols
that almost everyone can recall seeing in their
dreams, yet few understand their real mean-
ing. “ An elevator that is out of control is a very
common dream,” he says.

“Right now, if I searched the database for
‘elevator,’ I could probably pull up 10,000
dreams. When you read and research across all
those dreams, you see that the elevator func-
tions as a metaphor for your career. Most often,
it's falling out of control, or you're trapped in
it, or it delivers you to the wrong floor. These
are all frustration metaphors for your career, be-
cause most people associate elevators with of-
fice buildings, where so many people work.”

McPhee says his ability to interpret dreams
is based on data and research; there’s nothing
cosmic about what he does. "I tell people all
the time that what I do is not psychic, it’s not
[Crossing Over host] John Edwards stuff,” he
says. “I don’t have some psychic gift or any-
thing like that. It's based on 25 years of experi-
ence of watching people sleep and being del-
uged with more questions about dreams than
anyone else has.”

The Language Of Dreams

It was McPhee’s sister who hooked him up
with Oliva. “She knew I was working with and
developing talk talent, and she asked if I'd talk
with Charles,” says Oliva. I called him up, and
he began to outline his idea for a radio show,
which became The Dream Doctor.

"I was skeptical at first, because I wondered,
with all the people out there who claim to be
able to interpret dreams, why should I listen
to him? That’s when I learned about his incred-
ibly impressive list of credentials and the suc-
cess of his website. Clearly, he’d done his
homework and had serious credibility on this
subject.”

Oliva realized early on that McPhee had
what it takes to succeed. “I knew he had the
three major components of a successful talk

Talk Show (’PREP is format-specific
for Talk Radio

+ Exclusive * Easy to Use - Informative

s More events than any
other prep service

- 100% online delivery

+ Audio in both Real Audio
and MIP3 formats

We cover... interview...
read... watch...
so you don't have to!
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show going for him,” says Oliva. “He had the
information from his database to provide con-
crete evidence for what he talks about, he had
an entertainment component by getting these
unbelievable stories out of people about their
dreams, and he was talking about informa-
tion that is relevant to the audience — not just
to the callers, but to those who are listening
too.

“By working through a dream with a caller,
he is illustrating to the listeners how they can
do it themselves. I've learned that dreams are
really a language, and Charles is teaching peo-
ple that language in an entertaining, informa-
tive and relevant way.”

Asked to describe the essence of The Dream
Doctor Radio Show, McPhee offers this explana-
tion: “The nuts and bolts of the show is that I
talk about a topic that's relevant and one that I
feel passionate about.

“The calls to the show are really bait. I use
the callers to illustrate to the larger listening
audience how they can use the information
from the dream being talked about and how
it's relevant to their lives. It takes about 10 lis-
tens to the show for listeners to really get what
it's all about, but when they do, they're
hooked.”

Debunking Myths

McPhee says the biggest obstacle he has to
overcome is people’s misperceptions of what
dreams are really about. “One of the things [ am
always having to confront and deconstruct is the
notion that dreams are nonsense or random or
some sort of wacky thing that comes from an-
other world,” he says.

“I am always breaking it down and demys-
tifying dreams, debunking all the garbage that’s
been attached to the poor dream field for a long
time. By the end of 10 listens to the show, peo-
plerealize that I am a serious guy and that what
we're talking about is very practical and down-
to-earth stuff.

“"We give people information they can use to
recognize things, like warning signs in their
children’s dreams or in dreams about their
spouses or other family members and friends.

“Dreams give all of us feedback about our
happiness, our career and our success in life.
That's what I am trying to get listeners to rec-
ognize. Dreams aren’t otherworldly sort of stuff;
they’re information for you about things that are

important to you in your life. Dreams are essen-
tially the headline news of your life.

“My ultimate goal for the show is to contin-
ually demystify the subject and make the infor-
mation practical so you can use it at home for
yourself.”

Oliva couldn’t agree more. He says, “Dreams,
[ have learned, not only inform people about
their deepest feelings and thoughts, they also
provide — when you understand them — a

“Dreams can be the
gateway to our journey
through the mystery of
self-discovery, and what |
try to do is help people to
understand that they are
not just nonsense going on
while you sleep.”

Charles McPhee

road map for the kinds of decisions you ought
to be making in your life.

“Charles is the messenger in helping people
to understand that. He basically helps listeners
become their own best shrink. He’s taken what
you might call the traditional psychology talk
show to the next level.”

Evolving To Pure Talk

McPhee’s radio show began as a local show
on Hot AC KRUZ/Santa Barbara, CA, where,
in its first two years, McPhee increased the sta-
tion’s 25-54 adult ratings from a2.3to a 15.7 at
night. “We knew we had something, but we also
knew we were going to have to move up to
something bigger than market 200 to grow it
further,” says Oliva.

“I had the opportunity to talk with [Cox Ra-
dio President/CEQ] Bob Neil, and he agreed to
take the show onatsome of their AC outlets that

he felt needed something to boost nighttime
ratings.

“He had a number of his incredibly talented
and able PDs work on the show’s format, and
that ultimately resulted in a four-dream-calls-
an-hour clock with heavily tested and re-
searched music between those calls.

“With the help of Cox Radio Syndication’s
Paul Douglas — who is an incredibly great per-
son to work with — we experimented with
broadening the show by making some of the
dream pieces available via an FTP website. That
idea proved to be very popular, and a number
of stations started playing more dream calls and
less music.

“What we found over time was that those
stations began to get much better ratings from
the program. We did a research study and
learned that not only did women really like the
show, but they also preferred to hear it without
music — and this was women who were al-
ready listeners to AC radio.

“So, in recent months, after taking over syn-
dication of the program ourselves through my
company, Springhill Syndication, we have re-
tooled it and eliminated the music component.”

A Universal Topic

What has the reaction to the show from Talk
stations been so far? “It's been interesting,” says
Oliva. “Because the show is perceived to be fe-
male-skewing — which it is — traditional Talk
stations have thus far been a little slow to em-
brace it. We may have arrived at the ball a little
bit early.

“But there is currently a lot of interest from
broadcasters in Talk radio programming that
has female appeal, so we are very encouraged
and optimistic about the show’s future. We're
beginning to see more and more interest from
Talk stations that are looking to attract women
and broaden their sound beyond just politics,
especially during evening and nighttime
hours.”

Dreams are a bit like the weather: Everyone
can talk about the subject because it’s a uni-
versal experience. “The great paradox of
dreams is that we recognize that, although they
are self-created, we are often totally bewildered
by what we have just created,” says McPhee.

“Dreams can be the gateway to our jour-
ney through the mystery of self-discovery,
and what I try to do is help people to under-

and, EVERYONE dreams!

“This show has the highest ratings ever seen by
Wimmer Research, a company that has conducted
several hundred radio program analyses since

about 1982.” —Roger Wimmer, from summary of 9/2004 perceptual study

For a demo, go to www.dreamdoctor.com or contact:

o W

RICK EYTCHESON (916) 715-9419 rickeytch@yahoo.com

stand that they are not just nonsense going
on while you sleep.

“Because most people don't really under-
stand the language of dreams, we tend to write
them off as meaningless and irrelevant. But
what you need to understand is that most of us
are intelligent, practical and perceptive people
while we're awake, and our brains don’t just
turn to mush at night.

“Our dreams are as smart, intelligent and
perceptive as what’s going on during our wak-
ing hours. They lend us a lot of insight into our-
selves — our feelings and our emotions — and
they can tell us a lot about what's going on in
our waking lives.”

Tune In To Your Dreams

What is it about the program that McPhee
and Oliva think will keep listeners tuned in for
three hours nightly and get them to come back
for more? “On every call my goal is that about
a minute of the call is the actual dream, but the
other three minutes or so will be the back story
of the dreamer’s life,” says McPhee.

“The reason people stay tuned and come
back nightly is because the show is a succession
of interesting stories. The dream is just the
touchstone for a story that is very meaningful
and valuable in the dreamer’s life. The dreams
are just a way to get to the often very dramatic
stories that are going on in people’s lives, and
that is compelling, interesting and entertaining
content for both the dreamer and the casual lis-
tener to the show.”

McPhee says that although some of us don’t
recall our dreams, we all dream every time we
sleep, and we can actually program our brains
to help us remember what could be important
information for our lives. “Before you go to bed
tonight, set your intentions to remember your
dreams,” he says.

“Any time you wake up during the night or
in the morning, the first thing you have to think
about is your dream, because you are always
dreaming just before you wake up. If you allow
your attention to be distracted by what you have
to do today or by talking to your kids or your
wife, the dream is gore.

“Ialso suggest that you write it down imme-
diately, because that first moment of awaken-
ing is the key moment of opportunity to remem-
ber your dreams. And what they’re telling you
might be very important.”

More evocative Nighﬁime radio

www.americanradiohistorv.com
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Tonig ht, On Fox: Idols On The Lam

On the night of May 25, as Ryan Seacrest was hosting
his little American Idol pageant at the Kodak Theatre in Hol-
lywood, some real-life Ido/ drama was playing out several
miles away: KIIS-FM/Los Angeles night guy Jojo “On The
Radio” Wright made one of his soon-to-be-infamous
“housecalls” to the Burbank home of a lucky upscale listener.
Along for the ride were past Idol contestants John Stevens,
John Peter Lewis, George Huff, Jennifer Hudson, Camile
Velasco and Jim Verraros, who came bearing a big-screen
TV so the fortunate family could watch the finale in style.
“Everything was going fine as we roamed through the house
and raided the refrigerator,” JoJo tells ST. “As a bonus, the
ldols performed an amazing concert in the backyard. Per-
fect night, right? Wrong.”

Suddenty, a bright light appeared in the sky directly over
the festivities. “Somebody called the cops on us!” JoJo says.
“| guess those rich folks were getting a little jumpy. The po-
lice helicopter hovered over the yard and shined its spot-
light down as everyone scattered, trying to escape. Maybe |
shouldn’t have said on the air, ‘Hello, neighbors! Thanks for
not callin’ the cops.’ Then, of course, they did.”

Watch for Carrie, Bo and the entire Ido/ contingent on tour
this summer, and watch for JoJo on an upcoming episode of

Cops.

XM & Other Fine Consonants
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Busy week for XM Satellite Radio: Sr. VP/Mu5|c Program
ming Jon Zellner (another heavy R&R/Cleveland panelist)

e

checked in from New York, where fi-
nal preparations were underway for
the company’s hugely exclusive and
expensive party Wednesday night, cel-

Center. Partygoers enjoyed live per-
formances by Wynton Marsalis and
India.Arie and a special appearance by

the legendary Tony Bennett.

Knows India.Arie
personally.

XM was also in the news last Sun-
day, as XM-sponsored driver Bryan
Herta finished third in the Indy 500. “Bryan will also be a
guest D) this week on The 80s on 8; rumor has it he'll be
bringing his own records from home,” said Zellner.

“XM also presented Sugar Ray at a private party for the
Michael Andretti racing team, as well as Three Doors Down,
who performed to the Indy crowd before the start of the
race.” The weekend wrapped up with a nice bit of XM
product placement in a scene from The Longest Yard in which
Adam Sandler remarks to the big-eared cop who pulls him
over, “Do you get XM Radio with those ears?” No doubt
that clever message was absorbed by literally dozens of
people, as the movie grossed over $60 million this week-
end.

Play Chlcken With The Tmm

o

You ve probably caught wmd of “hick-hop” artist Cow-
boy Troy, the African-American country rap artist whose
debut CD, Loco Motive, sold over 50,000 units in its first
week. Big Al Mack, longtime sidekick of Kidd Kraddick in
the Morning, who went to the same high school as Troy, de-
cided to glom on to this unique musical niche: Last week
he made his debut as “Lil John Deere” at Billy Bob's Texas,
16 ® Radio & Records June 3, 2005

ebrating XM'’s new studios at Lincoln -

the world’s largest honky tonk. The
crowd went nuts when Lil John took
the stage for his three-song set,
A ¢ which included such instant classics
" as “The Ballad of Lil John Deere,”
| “Can of Beer” and the poignant “Big
Booty White Girl.” Kraddick re-
marked, “We figured no one else is
1 in the genre, so Al is instantly the

No. 2 black country rapper in
America.”

on’t mes nv./ith LiIJohn
Deere.

The Programming Dept.
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* KBZT (94.9)/San Diego PD Garett Michaels takes
over mornings, moving Tommy Hough into middays.

Hough replaces Mike Hansen, who comes off the air but
is made to feel better about himself by being handed the
Asst. PD stripes currently in use by afternoon entertainer
Mike Halloran, who retains his MD title.

* WLZX (Lazer 99.3)/Springfield, MA MD Courtney
Quinn is thrust upward to that mythical “next level” with
the addition of sweet Asst. PD stripes.

* Adam Burnes, PD of Journal Active Rocker KZRQ/
Springfield, MO, steps down to focus on his on-air work.
Since the music on the two stations is almost exactly the
same, Chris Cannon, PD of CHR/Rhythmic clustermate
KSPW, will annex KZRQ PD/MD duties.

* Al Masocco, Sr. VP/Marketing at the Firm, exits after
five years and a ton of groundbreaking adventures: In 2000
he flew around the world in less then 100 hours with The
Backstreet Boys to promote their album. In 2002 he brought
Korn's Live From the Hammerstein to 40 Regal Cinemna mar-
kets. A few months ago Masocco accompanied Puddle Of
Mudd to Iraq to entertain our troops. And just three weeks
ago it was Masocco who helped broker the deal between
our government and Cuban President Fidel Castro that per-
mitted Audioslave’s performance in Havana.

 After a |4-month break from radio, Jack Swanda is
back in the game, doing mornings at AC KLTQ (Lite 101.9)/
Omaha. Swanda, who came to the market in 1982, did
mornings at Clear Channel AC KEFM from 1987-2004. He
then left radio and joined PM Financial as a financial advisor
— a fallback gig he's holding on to because you just never

know....

Formats You'll Flip Over
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 Akron has never been more inexplicably popular than
it has been during the past week or so as Clear Channel’s
cluster has been at the epicenter of the local rumor mill.
First, there were rumblings of local radio pirates breaking
into the stations’ transmissions, starting as “Jack,” then “Ra-
dio Free Ohio.” This week the stunting stopped as WTOU-
AM flipped from Sports to Progressive Talk as “Radio Free
Ohio,” featuring the syndicated Ed Schultz, Stephanie Miller,
Tom Hartman and Lionel, supplemented by local content.

Across the hall, WKDD morning icon Matt Patrick cel-
ebrated 26 years at the station by flipping that station to
“Matt FM" over Memorial Day weekend. Patrick played all
of the hits of the past 26 years in no particular order.

* Oh, look, yet another station named after a dude: NRG
Media KCTY/Omabha drops its '80s “Retro 106.9" handle

wW\adiiamericanradinhictan, com

to become — wait for it — “Bob FM 106.9.” VP/Program-
ming Mark Todd remains PD of KCTY, which is a duly li-
censed “Bob” franchisee consulted by Joel Folger.

Qu:ck Hlts

* Veteran New York air personallty Chr|st|ne Nagy has
joined one of America’s biggest, baddest radio stations de-
signed for grownups, WLTW (106.7 Lite fm)/New York.
Nagy joins morning anchor Bill Buchner and weatherman
Nick Gregory, adding a much-needed jolt of class, entertain-

ment and estrogen to the morning show. “There’s nothing

p
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* Marko Radlovic named SBS/New York
Market Manager. .

* Mike Novak promoted to Sr. VP at the
Educational Media Foundation.

(8) e

+ Hollywood Records names Justin Fontaine Sr.VP/Pro-
motion

* Tom Lee named PD of the soon-to-launch Fox Sports
Radio Network.

» Wind-up Records ups Alan Galbraith to National Direc-
tor/Promotion, Rock Formats.

"* YEARS AGO

Records VP/Black Music Promotion.
* WQAL/Cleveland MD Mary Ellen §
Kachinske elevated to PD !
* Doreen D’Agostino appointed GM of
Deep Cave Records.

Mako
Radlovic

F a‘ ;
Mary Ellen
Kachinske

- 2 2
YEARS AGO Wb
» Danny Clayton named PD of WBZZ/Pittsburgh.
» George Castrucci named Great American Communi-
cations President/COO.
= Bob DeCarlo officially becomes PD of WUSA/Tampa.

YEARS AGO

* WNOE-FM/New Orleans PD Kris Rob-
bins upped to OM of WNOE-AM & FM.
+ Bernie Miller named PD of WLUM/Mil-
waukee s ¥
« Bill Knobler named KATT/Oklahoma = L
City GM. Bernie Miller

@ Y.EEARS-A60 R

» Steve Casey appointed Operations Director for KUPD
& KKKQ/Phoenix.

» Les Garland appointed GM/West Coast Operations for
Atlantic Records.

= Ronald Pancratz promoted to WJR/Detroit GM.

BO)reirs iso

» Dwight Case appointed President of RKO Radio.
|« Ed Salamon joins WHN/New York as PD.

*« WNCR-FM/Cleveland's Ben Peyton moves to KAYO/
\ Seattle as PD

o
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like a strong woman in the studio to

smack the men around and keep them

= in line,” CC Supreme VP/Upper-Demo

Role Model Jim Ryan tells ST. “We've

already made a significant breakthrough:

This morning, the seat was down in the
air talent bathroom!”

* WKTU/New York gets “Liquified,”

snapping up legendary D)/programmer/

Hands accidentally
super-giued to face.

producer Liquid Todd as part of the station’s Friday Night
Dance Factory segment. Altered State Featuring Liquid Todd will

air Saturday mornings from |-3am. Mr. Todd was previously
enjoyed in Boston on WFNX and WBCN and across the |
street from 'KTU at WXRK/New York.

* Cruze, PD of Greater Media Classic Rocker WMGK/
Philadelphia, has coerced Brian Carothers, ak.a. Giant
Brian, producer of Ron & Fez's show at WJFK/Washington,
to come to the City of Brotherly Cheesesteaks as Exec. Pro-
ducer of The John DeBella Show.

BOX OFFICE TOTALS

May 27-30
Title Distributor $ Weekend  § To Date
1 Star Wars: Episode Ill... (Fox) $70.04 $270.48
2 Madagascar (DreamWorks)* $61.01 $61.01
3 The Longest Yard (Paramount)* $58.61 $58.61
4 Monster-In-Law (New Line) $12.78 $62.44
5 Kicking And Screaming (Universal) $6.51 $44.12
6 Crash (Lions Gate) $6.05 3$36.19
7 The Interpreter (Universal) $2.60 $69.19
8 Unleashed (Focus) $2.49 $22.10
9 Kingdom Of Heaven (Fox) $2.20 $45.02
10 House Of Wax (WB) $1.62 $29.86

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week’s openers include The
Sisterhood of the Traveling Pants, whose Columbia soundtrack
contains two cuts by Chantal Kreviazuk — “These Days” and
“I Want You to Know” — as well as Five For Fighting's “If God
Made You (Remix),” Rachael Yamagata’s “Be Your Love,” Sh-
annon Curfman’s “Sun’s Gonna Rise,” Natasha Bedingfield’s
“Unwritten,” Alana Grace’s “Black Roses Red,” Katy Perry’s
“Simple,” Brandi Carlile’s “Closer to You,” The Valli Girls’ “Al-
ways There in You™ and more.

— Julie Gidlow

* KCHZ (Z295.7)/Kansas City afternoon talent Cabana
Boy crosses the street for nights at Infinity rival KMXV (Mix
93.3). He replaces Lucas, now MD/midday dude at KDWB/
Minneapolis.

* Leap O’ The Week ™ candidate Alexis Smith bids fare-
well to middays at Cumulus Rocker WRKR/Kalamazoo, Ml
and sets sail for the fiesta-like atmosphere of middays at Cox
Rocker KISS/San Antonio.

¢ Classic Rock WAROY/Ft. Myers PD Chris Chaos lives up
to his last name by playing shuffleboard with his jocks. A
woman known lovingly as Cooze joins for middays, inbound
from KRBZ/Kansas City. She will replace Mindy Collins,
who segues to nights, while Dave Nizer slides into late-
nights. Chaos reigns supreme in afternoons.

Love And Related Issues

Congrats and best wishes to one of our
favorite Wisconsin residents, Entercom/
Milwaukee OM & WXSS PD Brian Kelly,
who was married to the lovely Katie on
May 28 in front of a crowd of family,
friends and industry notables. Pressed for
the gory details, WXSS Asst. PD/MD/mid-
day goddess Jojo Martinez steadfastly
held her ground, telling ST, “What hap-
pened at Brian’s wedding stays at Brian’s

Amazingly, Katie is
much prettier.

wedding!”

Rolodex From Hell

* After 20 years in the Washington, DC metro, Alan Burns
& Associates is moving to sunny Florida, because, well, that’s
the law. Effective Monday, June 6, you'll find Donna & Alan
Burns and their newest hire, former WBOS/Boston PD
Michele Williams, lounging near the beach at 17357

|

Perdido Key Drive, 7 East, Perdido Key, FL 32507. Phone: |

850-49-RADIO; fax: 850-497-1570; e-mail: burnsradio@aol.
com.

AB&A Sr. VP Jeff Johnson will work from his palatial
home in Maryland: 205 Springdale Ave., Severna Park, MD
21146. Phone: 301-858-6666; fax: 801-681-3536; e-mail:
jeff@burnsradio.com.

Longtime Burns associate Burke Allen will continue to
do some work with AB&A as he ramps up his own com-
pany, Allen Media Strategies. Find Burke at 12019 Trossack
Road, Herndon, VA 20170. Phone: 703-589-8960; fax: 703-
935-5350; e-mail: burke@allenmediastrategies.com.

* Cumulus/Shreveport, LA stations KRMD-AM & FM,
KM]), KYMA & KBED have moved into their swanky new
home inside the recently opened Louisiana Boardwalk com-
plex in scenic Bossier City. Please make a note of their new
contact info: Cumulus Broadcast Center @ Louisiana Board-
walk, 270 Plaza Loop, Bossier City, LA 71 | |. New phone:
318-549-8500; fax: 318-549-8505.

Baby Poop

Congrats to longtime KSMB/Lafayette, LA PD Bobby
Novosad and his wife, Leslie, on birth of daughter Grace
Kennedy Novosad, who arrived on May 24 and weighed
in at 8 Ibs., 5 oz. Everyone involved in the project is doing
great, and 3-year-old brother Gavin appears excited at the
prospect of having a little sister.

Condolences

* We're very sorry to report the death of longtime in-
dustry record promoter and West Rock Entertainment Presi-
dent Jon Kirksey, who died May 29 after an auto accident.
He was 62. Kirksey had been hospitalized after being struck
by a drunk driver while riding his motorcycle on May 20. A
memorial service is planned for June 7 at the Mt. Vernon
Reception Center in Golden, CO. Jon is survived by Jessica,
his 20-year-old daughter. Cards and donations can be sent
to her at PO. Box 1466, Evergreen, CO, 80437. You can
call her answering machine at 303-946-7660 for more in-
formation on the memorial service.

* Condolences also to the family and friends of WIRA-AM
& WFLM-FM/Ft. Pierce, FL founder/owner/GM Barbara
Marshall.

Due to the Memorial Day holiday, Nielsen television
ratings were unavailable at press time.
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Rock Still Raging
At Retail

For the fifth week in a row — or every
week since Mariah Carey made her No. 1
bow on April 19 — a rock artist tops the

_charts. First came Bruce Springsteen, then
Nine Inch
Nails, who
passed the
baton to The
Dave Mat-
thews Band
(No. 7 this
week), who

Audioslave

handed off to System Of A Down, and now
come the latest recipients of the Rock’s Not
Dead trophy, Au-
dioslave.

The band’s Out
of Exile (Inter-
scope/ Epic) leaves
everyone in the §
dust this week, ¥
locking in the No. 1
position on the
HITS Top 50 Al-
bums chart with a rawkm’ total of 266,000.

The battle for the No. 2 slot was eventually
won by Geffen rapper Common, whose Kanye
West-produced album, Be, racks up 189,000
units, just 12,000 more than Mariah’s The Edu-
cation of Mimi (Island/IDJMG). Mimi is turning

Common

out to be one of 2005’s most consistent sellers,
along with 50 Cent, whose Shady/Aftermath/
Interscope frigate sails into the No. 9 spot this
week. But we digress.

As it turns out, No. 3 Mariah bests last
week’s breakout champs, American/Colum-
bia’s System Of A Down, whose Mezmerize does
a typical rock drop of 63% from last week’s
thunderous 465,000, putting SOAD slightly be-
hind the comeback diva at 171,000. Behind Sys-
tem at No. 5 is last week’s runner-up, Dream-
Works Nashville’s Toby Keith, who lassos an-
other 120,000.

. fourth and fi-

to put the sin-
gle on the fast
track to smash-
ville. The

nal top 10 bow

is from Wind- ;

up band [Feis

Seether, who

latch on to No.

8 on just south of 83,000.
Gwen Stefani rounds out the top 10, giv-

ing Interscope three entries and UMG six.

Mariah

Now we come to an unfolding story, as Go-
rillaz’s Demon Days (Virgin) debuts at No. 6 off
of 96,000 just as single “Feel Good Inc.” starts
to really kick in, with airplay and that ubiqui-
tous iPod roller-skating commercial combining

Next week: The biggest debut looks to be
Epic’s Oasis, with a shot at 100,000, That
means Mariah has a shot at reclaiming her
throne.
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JunéTbnes

Now that Memorial Day has passed and June is here, the labels
are starting their campaigns to bring you the anthem of the sum-
mer. Here’s a look at the first set of songs that will usher in a hot
new season.

She became famous in the 1960s as the lead singer of Patti La-
Belle And The Blue Belles. Since then she’s had a legendary ca-
reer. Next week Patti LaBelle continues to add to her legend as
she presents “Ain’t No Way” to Ur-
ban AC, a cover of Aretha Frank-
lin’s hit that serves as the first sin-
gle from LaBelle’s upcoming al-
bum, Classic Moments.

The album, which is the first re-
lease by Def Soul Classics, is a CD
of covers that will hit stores June 21.
Aiding LaBelle on her quest to
bring new life to some of contem-
porary music’s greatest melodies
are producers Babyface and Darryl
Simmons. If you're in San Francisco on June 11, perhaps you can
catch a glimpse of LaBelle performing some of the album'’s songs
live when she appears at the San Francisco Symphony’s Black &
White Ball.

Hope Partlow is a small-town girl with big-time dreams. Raised
on a farm with her three siblings, Partlow says that she started
singing when she started talking. Next
week her lifelong dream will take its
& | next step toward fruition as she pre-

- | sents “Who We Are” to Pop and Hot
L %= | AC audiences. “Who We Are” was pro-

| duced by Matt Serletic and written by
| Kevin Kadish and Angie Aparo. The
song is the title track from her upcom-

S ing debut album, due in stores Sept. 13.
rtlow Says Partlow about the song, “"Who
We Are’ is about the pressures that you
have in high school of having to have nice clothes. If you have a
crappy car, who cares? Don’t worry about it. Be yourself. There is
way more to life than just your outside.”

As a former Army Ranger, Keni Thomas fought in the famous
battle of Mogadishu, Somalia that was later immortalized in the
book and film Black Hawk Down. These days Thomas has put down
his rifle and picked up a microphone. Next week he arrives at
Country with “Gloryland,” the second single from his debut al-
bum, Flags of Our Fathers: A Soldier’s Story. Brent Maher and Mark
Selby produced the CD, while Blackhawk appear as guests on the
single. Other guests on the album include Kenny Rogers, Carolyn
Dawn Johnson, Emmylou Harris, Vince Gill, Michael McDonald
and Shawn Mullins.

Thomas has a busy June ahead of him. He will appear at
Dukefest (a celebration of the original TV series Dukes of Hazzard)
on June 4 in Bristol, TN, then will head p I "
to Fan Fair in Nashville on June 10. Af-
ter that, look for him to play in vari-
ous markets in the Midwest.

Motley Crue’s Tommy Lee is doing
it solo next week as he goes for adds
at Rock, Active Rock and Alternative
with “Trying to Be Me,” taken from his
upcoming CD Tommyland: The Ride. '
The album sports guests Dave Navar-

1o, Joel Madden of Good Charlotte, Tommy Lee
Deryck Whibley of Sum 41, Nick Cart-
er of The Backstreet Boys and producer Butch Walker.

In other Lee news, make sure you tune in to NBC on Aug. 9,
when his new show hits the air. Tonmy Goes to College will follow
the rocker as he attends the University of Nebraska in pursuit of
a college degree. As for Motley Crue, look for Lee and his friends
to kick off another round of touring in the U.S. in Colorado Springs,
COon July 24.

Patti LaBelle

who we cre

Ho Pa

0000600006000 00000000

Week Of 06/06/05

CHR/POP

DAVE MATTHEWS BAND American Baby (RCA/RMG)
DESTINY'S CHILD Cater 2 U {Columbia)

HOPE PARTLOW Who We Are (Virgin/

SUGAR RAY Shot Of Laughter (Rhino/Lava/Atlantic)

CHR/RHYTHMIC

DOSE Freeze (Liguidwet/ADA/WMG)
RIHANNA Pon De Replay (Def Jam/IDJMG)

URBAN
112 What If (Def SoulIDJMG)
CASSIDY B-Boy Stance (/AMG)
DOSE Freeze (Liguidwet/ADA/WMG)
LEELA JAMES Music (Warner Bros.)

URBAN AC

K. LATTIMORE | C. MOORE Tonight... L aface/Zomba Label Groun)
LEELA JAMES Music (Warner Bros.)

MARCUS MILLER f/LALAH HATHAWAY La Villette {Koch/
PATTH LABELLE Ain't No Way (Def Soul/IDJMG)
SEAN-GEMINI Little Girl Lost (Parthinie/Lightyear)

GOSPEL
No Adds

COUNTRY
CHRIS CAGLE Miss Me Baby {Capitol/
J. STEELE She Must Be So Happy (3 Ring Circus/Lofton Creek)
KEN! THOMAS fIBLACKHAWK Gloryland (Moraine/
LONESTAR You're Like Comin" Home (BVA/
MATT JENKINS King Of The Castle (Universal South/
SAWYER BROWN They Don't Understand (Curt)

AC

S. WONDER From The Bottom Of My Heart (Motown/Universal)
SUGAR RAY Shot 0f Laughter (Rhino/Lava/Atlantic)

HOT AC

DOG'S EYE VIEW Gone Like Yesterday (Vanguard)
HOPE PARTLOW Who We Are (Virgin/

JOSH KELLEY Only You (Hollywood/

SUGAR RAY Shot 0f Laughter (Rhino/Lava/Atlantic)

SMOOTH JAZZ

CAROL DUBOC Blackbird (Gold Note)

CHIELI MINUCCI The Juice (Shanachie/

DOWN TO THE BONE Tiburon (Varada Jazz/
JAZZY DEVILS Night Groove (Rhombus)

LEE RITENOUR Possibilities (Peak/

MATT BIANCO f/BASIA La Luna (Decca/Universal)
PAUL BROWN Cosmic Monkey (GRF/VMG)

ROCK

10 YEARS Wasteland (Republic/Universal)
ANDY FRASER Healing Hands findependent)
CKY Familiar Realm (/sland//0JMG)

ORGY Pure (D7)

STRYPER Reborn Bjg3)

TOMMY LEE Trying To Be Me flndependent)

ACTIVE ROCK

10 YEARS Wasteland (Republic/Universal)

30 SECONDS TO MARS Attack (/mmortal/Virgin)
CKY Familiar Realm (Island/iDJMG)

NIGHTWISH Nemo (Roadrunner/IDJMG)

ORGY Pure (07/

STRYPER Reborn (Big3)

TOMMY LEE Trying To Be Me (independent/

ALTERNATIVE

10 YEARS Wasteland (Republic/Universal)

30 SECONDS TO MARS Attack (/mmortal/Virgin)
ALL-AMERICAN REJECTS Dirty Little Secret finterscope/

CKY Familiar Realm (/sland/IDJMG)

KOTTONMOUTH KINGS fICYPRESS HILL Put tt Down (Suburban Noize/
ORGY Pure (01)

TOMMY LEE Trying To Be Me findependent/

TRIPLE A

AL STEWART The Immelman Turn {4ppleseed)

AMOS LEE Keep It Loose, Keep It Tight (Blue Note/EMC)
ANOY FRASER Healing Hands (independent)

BRENOAN BENSON Cold Hands Warm Heart //2)
00G'S EYE VIEW Gone Like Yesterday (Vanguard)
OUHKS Love Is The Seventh Wave (Sugar Hil)

ERIN McKEOWN To The Stars (Vettwerk/

FRANCIS OUNNERY Good Life (Aquarian Nation/
J-HENRY Come On (Rockview/Fontana/Universal)

JOHN HIATT Master Of Disaster (Vew West/

JUOE JOHNSTONE 20 Years (BoJak/

MISSY HIGGINS Scar (Reprise)

DASIS Let There Be Love fEpic/

S. WONGOER From The Bottom Of My Heart (Motown/Universal)
SUGAR RAY Shot 0f Laughter (Rhino/L ava/Atiantic)
TEENAGE FANCLUB It's Al In My Mind (Merge/

TOM LANGFORD Skin For Skin (Befla Vista)

XAVIER RUDD Let Me Be (Foundations/Music Allies)

CHRISTIAN AC

SELAH Be Thou My Vision (Curb/

CHRISTIAN CHR

JEREMY CAMP Lay Down My Pride (BEC/Tooth & Nail)
NUMBER ONE GUN We Are (BEC/Tooth & Naill
SIVION Father Time flllect/

CHRISTIAN ROCK

EOWYN Remedy findependent/

FALLING INTO PLACE Waves (Word Of Mouth/
JEREMY CAMP Lay Down My Pride (BEC/Tooth & Nail)
LIPTOCOAL Thank You fIndependent)

NUMBER ONE GUN We Are (BEC/Tooth & Nail)
SIVION Father Time fillect/

STRYPER Reborn (Big3)

INSPO

SELAH Be Thou My Vision [Curb)

CHRISTIAN RHYTHMIC

SIVION Father Time /flfect/

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

ffagot@radioandrecords.com.
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Adelstein
Continued from Page 1

and services on the air without dis-
closing whether they’ve been paid.
He believes the FCC should take a
harder look at what’s going on be-
hind the scenes.

“The concern arises when de-
ception replaces disclosure and
when there is a failure to identify
the source of the broadcast mate-
rial,” Adelstein said. “In the course
of some [on-air] conversations, you
hear these products mentioned,
which sometimes sounds like an
advertisement, but you're really
not sure because they don’t make
it clear that it’s sponsored informa-
tion. You don’t know if they really
like that product or if it's some-
thing they were paid to say because

Gossett

Continued from Page 3
WNND/Chicago and WASH/
Washington and PD/morning man
of WGRD/Grand Rapids.

“We felt Kevin was a great fit
based on his major-market matu-
rity, having worked in Chicago and
Washington, DC and, most re-
cently, doing mornings in Cincin-
nati,” Holly told R&R. “Out of
many qualified candidates, Kevin
was the guy who rose to the top.”

Gossett said, “I'm thrilled to
work with such a legendary pow-
erhouse AC station. KESZ is such
an institution in Phoenix. Morning
team Beth & Bill are so successful,
and it’s going to be exciting tobe a
part of that.”

Univision

Continued from Page 1
demonstrated that there was a
strong desire for a reggaeton radio
station, and we have delivered,” he
said.

Among those brought in as air
personalities for La Kalle are fimmy
and Pacha and Their Jangueo, D]
Kazzanova and Valerie.

The switch for WCAA & WZAA
comes as Univision Radio seeks a
new GM for its New York stations
following the recent departure of
Stephanie McNamara. WCAA &
WZAA are also without a PD, as
the company continues to seek a
successor to former Latino Mix
programmer Bryan Melendez. MD
Bryant Pino will continue in that
role at La Kalle.

— Adam Jacobson

it's advertising. There needs to be
more clarity so there is compliance
with our disclosure rules.”

He added, “If there was pay-
ment of any kind, they’d better dis-
close it or face the scrutiny of the
ECC.”

Adelstein is also calling on his
agency to set better guidelines for
broadcasters to follow. “Except in
the case of political or controversial
material, our rules don’t clearly
spell out the prominence of the dis-
closure required,” he said. “But I
believe they should.

“The FCC would do well to bor-
row from the work of its sister
agency the Federal Trade Commis-
sion in requiring ‘clear and promi-
nent’ disclosures where needed
and defining what’s meant by
those terms.”

Cincinnati
Continued from Page 3

“Bob FM"” name, First Broadcast-
ing has not used that moniker for
WAOL, WAXZ & WOXY. First
spokesman Fred Stern told R&R,
“We have a station in Sacramento
called Bob, and our original inten-
tion was to call {the Cincinnati sta-
tions] Bob. But there is a small AM
station that Salem owns in Cincin-
nati called WBOB, and we didn’t
want to have a conflict with them.”

Stern said First will most likely
conduct a station-naming contest
with its listeners in the coming
weeks. Meanwhile, WAOL, WAXZ
& WOXY will offer the largest
playlist in the Cincinnati area and
are spinning 10,000 songs with no
commercial interruptions.

Additionally, Stern said First is
petitioning the FCC to improve the
three stations’ reach in the Cincin-
nati area. “Ultimately, all the sta-
tions will provide a strong signal to
parts of that market,” he said.

Parker
Continued from Page 3

role in the future of WAY-FM Me-
dia Group. I feel so blessed to have
industry leaders like Lloyd Parker
on our team.”

Parker said, “I have long ad-
mired Bob, Dusty and the WAY-FM
radio ministry, and I am really
looking forward to joining the
team. Their mission to reach youth
and young adults, coupled with
their effective listener interaction
on a local level, makes for very ex-
citing radio.”

KFNC

Continued from Page 3

a news block with Laurie Kendrick
and Mike Shiloh (noon-1pm), Jones
Radio Networks’ syndicated talker
Clark Howard’s daily consumer
advice show (1-2pm), market vet-
eran Jim Pruett with Brian Shan-
non and Craig Roberts (2-5pm), a
news block anchored by longtime
Houston newsman Jim Carola (5-
7pm) and Premiere Radio Net-
works’ syndicated Phil Hendrie
Show (7-10pm). Springhill Syndica-
tions” Dream Doctor Radio Show,
hosted by Charles McPhee, rounds
out the lineup.

Cumulus/Houston Market Man-
ager and KFNC & KIOL GM Pat
Fant said, “With the debut of FM
News Channel 97.5, Cumulus is
introducing a new generation of
spoken-word content for Houston
radio listeners.”

KFXR

Continued from Page 3
has a Texas-sized jukebox that fea-
tures, we believe, the largest playlist
ofany AM or FM station in the mar-
ket. We are going to make listening
to the radio fun for adults again.”

Unkefer said KFXR’s eclectic
music mix “is designed to espe-
cially appeal to adults 35 to 64
years old — a large and highly de-
sirable audience that has largely
been neglected by the young-
skewing music stations in North
Texas.” He continued, “Mighty
1190 is a Texas original, and I'm
proud to be able to return this great
station to its former glory in my
hometown.”

First has been operating KFXR
via an LMA with the station’s
owner, Clear Channel, since late
January.

Viacom

Continued from Page 1
company around its cable net-
works and movie studio. Viacom
co-Presidents/co-COOs Les Moon-
ves and Tom Freston would lead
the new companies. ,

While many on Wall Street have
reacted positively to the plan,
Vogel Capital analyst Harold Vogel
noted that the split will come with
expenses. “The costs are manage-
able, but do they really need to do
it?” he asked. “They spent a lot of
time trying to integrate the com-
pany and getting the divisions
working smoothly. Now they have
to start all over again.”

— Joe Howard

Arbitron
Continued from Page 1

will be tabulated based on the in-tab
diaries from the four most current
quarterly surveys -— an approach
used in the RADAR radio-network
service.

Arbitron VP /Marketing Dennis
Seely noted that the changes will
help smooth out the bumps and
wobbles many stations see in mar-
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kets measured twice per year, and
the shift to rolling averages comes
with the blessing of many broad-
casters in markets ranked No. 101
and below.

“Our customers in these markets
have consistently told us that sta-
bility from survey to survey is a
paramount need,” Seely said.
“Working in conjunction with the
Arbitron Radio Advisory Council
and our customers, we’'ve devel-
oped this program following al-

most two years of discussion and
planning.”

Twelve-month rolling averages
will not be implemented in the four
condensed markets that are em-
bedded in larger metro survey ar-
eas. The 84 “standard” markets
surveyed each spring and fall by
Arbitron that have larger sample
sizes and more discrete demo-
graphics than condensed markets
will not be affected by the changes.

— Adam Jacobson
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Live, Or Let Die?

Two PDs discuss the future of Oldies

et’s face it: This is not the best time to be an Oldies station.
Across America, eclectic Adult Hits stations named “Jack”
and “Bob” are popping up daily, often at the expense of a
market’s home for the hits of the 1960s and 1970s. Is this the end

for Oldies?

No, it’s not. But the better question facing pro-
grammers and managers in the year 2005 may
be “Are my oldies too old?”

For some, the answer is an emphatic, “No, the
format is whatitis.” For others, the an-
swer is obvious: Embrace the 1970s or
start digging your own grave. For |
insight on the issue, I talked to Matt |
Killion, PD of Cox Radio’s WRKA/ W
Louisville, and Joel Grey, PD of Bon- | %"
neville’s Adult Hits KPKX (98.7 The |
Peak)/Phoenix. s

Why the devil did we talk to Grey?
Because his station just might be the
Oldies formula for 2010 and beyond.
There’s also this little thing with The Peak'’s rat-
ings: KPKX creamed Oldies KOOL and AC
KESZ injust about every important demograph-
ic in the winter 2005 Arbitrons.

Louisville Slugger

As steward of WRKA, Killion programs a sta-
tion with respectable 35-64 numbers. But once
one looks at WRKA ratings with those under the
age of 50, the picture turns bleak: Among adults
18-49, the station ranked No. 13 with a 2.6 share
in the winter ratings survey.

To complicate matters, the station’s cluster-
mates include AC WVEZ — which Killion also
programs — and Classic Rock WSFR, helmed by
PD Don Nordine. Both WVEZ and WSFR enjoy
much better ratings than WRKA. Furthermore,
billing has been stagnant at WRKA for more than
five years.

“The success that the sales staff has is in the
25-54 demo, and it is getting more challenging,”
Killion says. “But Louisville is a little older than
other radio markets [in terms of listener age], and
we're really
tied in to the
city and the
! # mayor’s of-
gMLﬂmm wom;ﬂr fice. We're at
every event
that is worthy of being at, including the Ken-
tucky Derby, festivals, etc.”

A big strength of WRKA is its airstaff. “Ev-
eryone on our airstaff is from Louisville,” Kil-
lion says. “I'm the only odd person out here. We
are local, and that helps a lot.” Killion took on
programming duties for WRKA five years ago.

Family Friendly

WRKA will occasionally skew younger,
thanks to its “family friendly” image. “There’s
nothing that you're ever going to get that's blue
from us,” says Killion. While artists who record-
ed on the Stax label, Al Green, Elvis Presley and
the Motown Sound are key components of
WRKA'’s playlist, it will also play songs from

Matt Killion

such artists as America, Bread, The Doobie
Brothers and England Dan & John Ford Coley.
“When [ first got here it was more of a strug-
gle to play music from the 1970s,” Killion says.
“We still have The Everly Brothers,
who have a Kentucky connection, but
now, with songs from the early 1960s
; and 1950s, it really involves cherry-
¢ | picking.
S “On the other side, we don't play
7 disco. We'll play The Bee Gees’ "How
Deep Is Your Love,” but I'm not going
4 tobeplaying ‘Stayin’ Alive.”
How old is too old? Killion argues
that the answer lies in an Oldies sta-
tion’s presentation. According to him, WRKA
sounds like a contemporary radio station. “We
just happen to be playing oldies music,” he says.
“With some of the events going on today,
we're the place to escape to. It's a lifestyle. It's a
usage format. It's a place where maybe you can
escape reality for a little bit. And we don’t make
you feel uncomfortable if you weren't alive
when this music came out.”

Sharing Music

Killion is aware of concerns regarding the ag-
ing of Oldies playlists. “Ten or 15 years ago the
question asked was, 'How much longer can we
play “Fun, Fun, Fun” every day?"” he says. “But
this format has surprised me. This for-
mat has morphed into something more.

“There are some markets that are
doing better than others. Yeah, you're
playing the same songs over and over,
but you have to work on the other
stuff, the things between the records. |
This station rips through imaging. It !
eats records. I'm playing 17 to 18 songs |
an hour.”

And then there’s the inevitable shar-
ing of songs with stations that are in
the same building. “Cox doesn’t use research to
keep everybody separated,” Killion says. “I'll
walk down the hall and hear ‘Drift Away’ by
Dobie Gray — one of the highest testers — on
our AC and Classic Rocker, but [ might go into

" The Supremes right after it, while the ‘Lite’ sta-

tion plays the Uncle Kracker version.

“The Classic Rocker might play a Led Zep-
pelin song after ‘Drift Away.” Our ships won't
be bumping into each other.”

The Oldies Of Tomorrow?

Joel Grey likes Oldies stations, but, he says,
“I'm glad I'm not programming one right now.”
According to Grey, he presently helms an “adult
hit” station offering “Top 40 for adults.”

The Peak was designed to take away from a
lot of people, including Classic Rock KSLX, Rock

Joel Grey
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Oldles And Not- So-OIdleS

Here’s a look at the 10am hour on May 13 for both Cox Radio’s WRKA/
Louisville and Bonneville’s Adult Hits KPKX (The Peak)/Phoenix. The .
year each record was initially released is included in parentheses.

WRKA/Louisviile

JOHNNY RIVERS Poor Side Of Town (1966) %
CARPENTERS We've Only Just Begurf (1970) o
LOVIN’ SPOONFUL Summer In The City (1966) &
5 - - DRIFTERS This Magic Moment {1960) pERamEEGE &
; BEATLES | Saw Her Standing There (1964)
e + #  ELTON JOHN Crocodile Rock (1972) ™ - “
BUFFALO SPRINGFIELD For What It's Worth (1967)

# BJ. THOMAS | Just Can’t Help Believing (1970) :
= JOHNNY NASH | Can See Clearly Now (1972) &
- BEACH BOYS Wouldn't it Be Nice (1966) « 3
: GERRY & THE PACEMAKERS Don't Let The Sun Catch You...

7 McCOYS Hang On Sloopy (1965)
THREE DOG NIGHT An Old Fashioned Love Song (1971)
» FQUNDATIONS Baby, Now That I've Found You (1967) -
BEATLES Yesterday (1965)
" PAUL REVERE & THE RAIDERS Indian Reservation (1971)* %

KPKX (The Peak)/Phoenix

: BOB SEGER Mainstreet (1976)
A8 U2 Pride {In The Namie Of Love) (1984)
ROD STEWART You're In My Heart (1977)
s DUNCAN SHEIK Barely Breathing (1996)+ " * =
NAZARETH Love Hurts (1975) |
- “BILLY IDOL Mgny Mony (1987) = S
RUPERT HOLMES Escape (The Pina Colada Song) (1979)

&

%)

T R,

O
Fowe o aw v AR

(1964) 4
o

g

P DIDO Thankyou (2000)" s
ROCKY BURNETTE Tired Of Toein’ The Line (1980) |
BOB WELCH Sentimental Lady (1977)
INXS New Sensation (1988)
ROBERT PALMER Bad Case Of Loving You (1979)

s

KDKB, Hot AC KMXB (Mix 96.9) and, to some
extent, KOOL. While KOOL has seen recent
management changes that have brought the sta-
tion back to more of a traditional 1960s focus,
Grey has successfully brought Phoenix’s adults
to The Peak, and they love it.

Which begs the question: Is The Peak the
model for what the next generation will consid-
er Oldies, or is the playlist full of songs that aren’t
old enough to be considered oldies?

“I play, in a perfect 12-song hour, five ‘80s titles,
five 70s songsand two "90s,” Grey says.
“There are some currents and recurrents,
and that falls into the 90s category. I'm
playing Hoobastank’s “The Reason,’
Nickelback’s ‘How You Remind Me,’
Counting Crows’ ‘Big Yellow Taxi,” 3
Doors Down’s ‘Here Without You' and
‘Kryptonite’ and Maroon 5's “This Love.’

How The Peak arrives at the newer
material is notable: In one recent 2pm
hour the station played Robert Palmer’s
“Bad Case of Loving You” into Genesis’
“No Reply at All” and The Eagles’ “Peaceful Easy
Feeling” before seguing into “The Middle” by Jim-
my Eat World.

“They expect us to do surprises,” Grey says
of his listeners. “If we quit doing surprises, we
become just another radio station. My wife will
hear something and go, ‘That’s kinda weird, but
that's The Peak, so that's OK." If another station
did what we do, listeners wouldn’t buy it.”

Definite Demarcation

Grey says the dead center of The Peak’s play-
list years is 1982. The core material is 1980s pop
rock. Doing the math, you find that the center
of the playlist is music that is now 23 years old.
When Oldies emerged as a format with force, in
1988, it did so with music that was, at the time,
23 years old.

"Disregarding WCBS-FM/New York, KRTH
(K-Earth)/Los Angeles and KOOL here in Phoe-
nix, FM Oldies really started in 1988 as a format,”

Grey says. "If this is the year that there are go-
ing to be fewer and fewer Oldies stations, they
got 17 years out of the format. Maybe we can
get 17 years out of this.

“Oldies has been a destination format, and
that's why it's dying. With my stations, we can
just drop stuff off the 1970s. This could be the
next Oldies
format, but it’s
not like the The
1960s Oldies ‘7
format, with 75’ g4’s... Whatever We Want
those die-hard
listeners. Oldies dropped off the 1950s, but the
problem is the line of demarcation in the 1970s
that is not letting Oldies move on.

“The oldest song I play is ‘Let It Be’ by The
Beatles. If it sounds like a KOOL record, that’s
not a record for me. I won’t play Creedence
Clearwater Revival. It sounds like Oldies to me.
We play Chicago. We play Seals & Crofts, but
weplay the new version of ‘Summer Breeze,’ just
to be different.”

Five Years From The Finale?

Format swaps from Oldies to eclectic Adult
Hits presentations have set off alarms with Old-
ies lovers across the U.S. One of them is Grey,
who once programmed KKSN-AM & FM /Port-
land, OR. KKSN-FM in April dropped Oldies to
become Adult Hits “97-1 Charlie FM.”

“If Oldies stayed within its genre, it would
have staying power,” Grey says. "I'd sure hate to
see the format go away — maybe because I pro-
grammed it — but it's probably inevitable. Can
they get another five years out of it? The good,
successful Oldies station will, because they ve fig-
ured out how to extend the format's lifespan.”

June 3, 2005 Radio & Records ® 21
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International Industry
Support Groups

Providing the resources to export talent and business

he idea of an industry or government agency devoted to pro-
viding financial assistance for the export of entertainment

would be inconceivable to most in the U.S. music business.
But internationally, many nations have launched state and in-
dustry initiatives to support and encourage the creative sec-
tor when it comes to exporting music, film, TV and other en-
tertainment to outside markets.

The United Kingdom, Australia, Canada,
New Zealand, Finland, Norway, Sweden, Ger-
many, France, Japan and China are among the
countries that have state and reglonal govern-
ment and industry
groups that endorse
and participate in pro-
grams to develop enter-
tainment and help take
it overseas. In addition,
they encourage enter- [
tainment-related busi- [
nesses to invest their
earnings back into their
home territories.

This week and next I
speak with a number of government business-
development professionals and export direc-
tors about the strategies and processes involved
in exporting entertainment.

Tina Radburn

Creative Objectives

Tina Radbum is the Business Development
Manager at the Trade & Investment Office/
Americas for the Australian state of Queens-
land. Radburn has been working for the Queen-
sland government for 15 years. Originally
based in Brisbane, she moved to Los Angeles
to work in the Trade & Investment Office in
1996.

In her current role Radburn is responsible for
identifying trade and investment opportunities,
with a particular focus on the creative indus-
tries. She says, “[Queensland] Premier Peter
Beattie is very supportive of the music indus-
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“Acts like Savage Garden
and Powderfinger have
enjoyed international
suiccess and brought the
benefits home”

Tina Radburn -
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try and creative industries. Queensland’s cre-
ative industries contribute approximately $1
billion to the state’s economy and currently
employ over 28,000 people.

“Recognizing the economic value of the cre-
ative industries, the Queensland government
committed $8.9 million to developing the first
statewide creative-industries strategy, aptly
called ‘Creativity Is Big Business — A Frame-
work for the Future.’

“That strategy was launched in February
2004 and focuses on six key industry segments:
music composition and production; film, tele-
vision and entertainment software; performing
arts; writing, publishing and print media; ad-
vertising, graphic design and marketing; and
architecture, visual arts and design. The Queens-
land government aims to put in place specific
programs and initiatives that will help support
and develop Queensland’s music and creative
industries.

“The vision is to develop a sustainable cre-
ative-business environment that
thrives and prospers and is well-
positioned in the global economy.
Specific objectives for the music
composition and production seg-
ment are to improve product quali-
ty and increase sales by increasing
artist exposure. Also, to improve
educational programs at schools
and to identify and implement best-
practice initatives.”

The State Benefits Too

Radburn continues, “A thriving creative in-
dustry delivers both economic and cultural
benefits to the state, which the Queensland
government recognizes. Music in all its forms
is enjoyed by many, and it is a big part of our
cultural diversity.

“Queensland boasts a wealth of musical tal-
ent covering all genres, including indigenous
music. Exposing this talent overseas enhances
the state’s profile and increases export revenue.
Acts like Savage Garden and Powderfinger
have enjoyed international success and brought
the benefits home.”

As part of its U.S. export project for the cre-
ative industries, the Queensland government
recently signed a contract with a U.S. record-

=

Paulina Ahokas

industry consultant to help build a global net-
work and increase deal flow for Queensland
musicians and businesses.

"We recently led a Queensland delegation to
MUSEXPO 2005 and showcased three Queens-
land acts —Shifter, Intercooler and The Resin
Dogs — at the event,” Radburn says. “We are
still following up the leads it generated and
monitoring the outcomes. The interest ex-
pressed in Queensland and our talent has been
overwhelming, and we are confident that this
will deliver some tangible results.

“Big Sound 2005, Queensland’s music-in-
dustry conference, will be held in Brisbane from
July 5-9, and the Queensland government is a
major sponsor. Big Sound has grown into a
major event for Australia’s music industry and,
having secured a number of international
speakers from the U.S. and UK., is well on its
way to becoming internationally recognized.

“The creative industries are a relatively new
focus for the Queensland government. In an
effort to build on these initial projects, it is an-
ticipated that a long-term strategy will be de-
veloped to maximize the commercial success
of Queensland’s music industry domestically
and internationally.”

The Queensland government’s support for
the creative industries includes a contribution
of $15 million to the development of the $60
million Creative Industries Precinct. The pre-
cinct offers state-of-the-art facilities and pro-
vides a collaborative industry environment
where designers, artists, researchers, educators
and entrepreneurs can easily connect and col-
laborate.

Finland’s Exports

Paulina Ahokas serves as Director of Music
Export Finland. Ahokas started out as a classi-
cal musician and later played in bands. When
she completed a master’s degree in ethnomu-
sicology and economics, she pursued a career
in press and marketing for a major festival in
Finland and worked as a promoter in Prague
in the Czech Republic. Before taking on her
current role, she ran an agency supporting
Finnish artists living in the UK.

Music Export Finland is an export associa-
tion representing the Finnish music industry.
The project was launched in December 2002,
with 12 founding member companies and or-

- ganizations and a focus on facilitat-
ing the marketing, promotion and
sale of Finnish popular music
abroad.

Ahokas says, “Since Jan. 1, 2005,
the group has been expanding its or-
&d| ganization and operations to form a
J| new export association. Promotion
and marketing of Finnish popular
music is now being continued and
improved by Music Export Finland,
whose members represent a broad
front of Finnish music-industry organizations,
including IFPI Finland, the Finnish Indepen-
dent Record Producers Association, the Finn-
ish Musicians Union, the Finnish Composers
Copyright Society, the Finnish Music Informa-
tion Centre, the Finnish Composers and Lyric
Writers Association, the Copyright Society of
Performing Artists & Phonogram Producers in
Finland and the Finnish Music Publishers As-
sociation.

“This broad member-organization base en-
sures that the services of the export association
are available to everyone working in the indus-

“Last year three of the key ministries —
Trade & Industry, Education & Culture and
Foreign Affairs — made a study concerning the

www.americanradiohistorv.com

creative industries and the government’s role
in supporting these industries. This had major
implications, as it highlighted the creative in-
dustry, and music as its flagship — one of the
major areas of future development.

“Music Export Finland presented a strategy
for the development of Finnish music exports,
and the Ministry of Trade & Industry also made
a decision to support Finnish music-industry
companies by paying 50% of artist-showcase
costs in joint-marketing ventures. The minis-
try’s objectives are to increase the value of Fin-
nish music exports, help create better networks

U PR EREEE

“Finnish music exports
increased 31% between
1999 and 2003, and there
are no signs of stopping”

Paulina Ahokas
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for Finnish professionals and increase the
awareness of Finnish artists among internation-
al professionals.”

In January 2006 Finland will host the open-
ing party at the 40th-anniversary Midem —
Midem is the world’s largest music-industry
trade fair — and that’s the main project for
Music Export Finland at the moment. The fund-
ing for the production will come from the mu-
sic industry, but the Ministries of Education &
Culture and Trade & Industry and the Foreign
ministry are supporting the project.

Government Role To Grow?

“I can see the role of the government expand-
ing,” Ahokas says. “Currently, the government
is supporting export projects individually, and
in the future it would be beneficial to have a
fixed program to aid in the international mar-
keting communications of Finnish music com-
panies. Companies here have shown such a ris-
ing performance and proved the government
investments to be so worthwhile that it would
be surprising if the government would not in-
crease its role.”

About the success of Music Export Finland,
Ahokas says, “The number of Finnish delegates
at international trade fairs has increased dur-
ing the last few years, which has expanded the
networks of Finnish professionals. Also, the
number of showcases at these events has in-
creased from 2002 to 2004.

“According to the Border Breakers chart, Fin-
land was the largest European exporter in 2004,
with two Finnish bands in the top five: The
Rasmus were No. 1, and Nightwish were at No.
4. Also, HIM made the top 40. We will see the
long-term effects in a couple of years, but the
value of Finnish music exports increased 31%
between 1999 and 2003, and there are no signs
of stopping.”
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Is That A Lightsaber; Or Are
You Just Enjoying The Movie?

Radio folks reveal themselves to be
not-so-closet Star Wars geeks

ust FYI: If you have an event you would like ruined, dis-
turbed or disrupted, the guy you want to call is Rich
hertenlieb, currently wreaking sidekick-style havoc on Kidd
Kraddick in the Morning. Shertenlieb was brave (or foolhardy)
enough to show up at one of the midnight showings of Star
Wars: Episode III — Revenge of the Sith on the night of its de-

but, mayhem on his mind.

He prepared to address the costumed
crowd. “l was looking up at guys carrying
lightsabers and adults with Darth Vader hel-
mets on,” Shertenlieb says. “So I said, ‘I just
saw the movie, and it's awesome! And the
ending’s got a twist that you will not believe
— and here’s the ending.””

While the crowded theater exploded into
pandemonium, Shertenlieb began yelling out
the stupidest crap he could make up. “At one
point I announced, ‘They find out that it was
Earth the entire time!" — like in the end of
Planet of the Apes,” he says.

While Shertenlieb dodged lightsabers that
were hurled at him (true story!), members of
local Star Wars union TheForce.net prepared
a harrumphing e-mail protesting his desecra-
tion of their glorious moment.

“I'm sure many a-spell was caston-me that
night during some rousing Dungeons & Drag-
ons game,” Shertenlieb says. “We aired the au-
dio of the bit the next day, and there were def-
initely a few bleeps on the tape. I think they
were cursing at me in Wookiee.”

It probably serves him right. Shertenlieb was
knowingly screwing with a legend that’s had
a cultlike following since the first Star Wars
movie debuted in 1977. And since Star Wars as
an entity — and an industry — has since plant-
ed its roots firmly in American pop culture, we
decided to pull some of our radio friends aside
and “Force” them to reveal some of their favor-
ite double-trilogy-related-memories:

Tracy Austin
PD, KREE/Houston

Favorite movie of the six: The Empire
Strikes Back, definitely. George Lucas got
some help with this one, and it worked to
his advantage. This is the one with the wit-
tiest dialogue and best character develop-
ment. Star Wars at its best was not about
lightsabers and video-game ideas, but about
people and their relationships.

Which character deserves a slower and
more painful death, Jar Jar Binks or the Jake
Lloyd-era Anakin, a.k.a. “Mannequin,” Sky-

walker? Definitely Jar Jar. Besides, I would
never wish death on a
"“youngling.”

Best Star Wars radio
promotion you've done?
Last week Atom Smash-
er did “Darth Vader
Pick-Up Lines,” which
were very funny. For
example, “Like my
cape? It would look
great on your bed-
room floor,” and, “You should hear my heavy
breathing.”

Favorite scene: At the end of Empire, when
Princess Leia says, "l love you,” and Han Solo
responds, “1 know.” That line was brilliant, ad-
libbed by Harrison Ford in his pre-Calista-
haze days. -

Favorite Star Wars-related memory: Grow-
ing up here in Houston and getting into the
KKBQ (93Q) premiere of Return of the Jedi
when [ was a senior in high school. I knew |
had to get into radio so I could see all the mov-
ies first! [Editor's Note: Rumors abound that mega-
fan Austin actually dressed in costume for the sta-
tion’s midnight premiere. Sadly, photographic proof
does not appear to exist.]

Tracy Austin

PD, WAKS (96.5
Kiss FM)/Cleveland

We just completed
our highly successful
“Wax Your Wookiee”
weekend — we gave
away passes to the
Not Dan Mason new Star Wars flick,
along with free bikini waxes. Really, who
wants to look like Chewbacca on the beach
this summer? Consider it a public service to
our listeners.

Dan Kieley

Snafu Consulting
Favorite movie: The first one, which ended

R&R Convention 2005.

S
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up being the fourth one. I've always had prob-
lems with sequencing.

Which character deserves a slower and
more painful death? Jar Jar, by far.

Best Star Wars radio promotion: What
Kidd Kraddick’s guy did was cool. Most of
the other promotions are so PC.

Favorite scene: The cantina band in the first
Star Wars.

Favorite Star Wars-related memory: When
I saw the first one I barely had enough cash
to go. I was in my first radio gig, in Minot, ND,
doing midnight-6am for $650 a month. It
seems like light-years ago, but what a ride.

Dom Theodore
 PD, WKQU/Detroit

Favorite movie: The very first. It was way
ahead of its time, and you have to respect the
production values back
then, before digital ef-
fects were available.

Which character de-
serves a slower and
more painful death: Jar
Jar Binks, without a
doubt. He reminds me
of a bad CHR morning
show host.

Best Star Wars radio
promotion: We had a
listener legally change his name to “Jar Jar
Binks.” Funny shit.

Mark Todd
VP/Programming, Waitt Radio

Favorite movie: Xanadu. That was the sec-
ond one, with Olivia Newton-John, right?

Which character deserves a slower and
more painful death: Neither. I'd be more in-
clined to go with Linda Blair in Roller Boogie.

Best Star Wars radio promotion: Star Wars
7: Revenge of the Consumer.

Favorite scene: When Darth Vader storms

Dom Theodore

www.americanradiohistorv.com

‘Attend You Will,” Says Yoda

Stepping in to do a very special edition of the R&R Convention up-
date is our little green friend Yoda. Take it away.

“Mmmm.... Yes, Clarke Brown, speak he will. Mentor, he is. Joined he will be
by Jefferson-Pilot Radio Division President Don Benson and John Dimick, PD
of WQHT (Hot 97)/New York. Group hug, they will perform, with much fraternal
love. Also, extraterrestrial programmer Jon Zellner will arrive from XM. Co-
moderate, Dave Robbins and Kevin Carter will. The Force is strong with those
two. All will become clear during ‘Me & My Mentor’ on Thursday, June 23, at

“Yes, the division of the Force — clear it will become on Friday, June 24, during
‘Stop Playing My Damn Records!’ Doing battle onstage will be Clear Channel/
DC-Baltimore VP/Programming Jeff Wyatt and KRBE/Houston PD Tracy Austin.
Wield Pop lightsabers they will, against the Rhythmic side of the Force: Emmis
VP/Programming Jimmy Steal and WLLD/Tampa PD Orlando. Fight for the
balance of the Force and rhythmic records on Pop and Rhythmic charts, all will.

“Go now to www.radioandrecords.com and click on ‘Conventions’ to register,
you will. Miss this convention, you will not.”
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into Luke’s apartment, throws his money
down on the counter and proclaims that he's
out of the contest.

Favorite Star Wars-related memory: When
Han Solo drops the shot in the final seconds
to win the state basketball championship.

Jeff McHugh

PD, WKZL/
Greensboro

Best Star Wars radio
promotion: Murphy in the
Morning did a great bit
where they threw objects
— like ppos —
folded listeners, and the ~ Jeff McHugh
listeners had to use the Force to avoid being hit.

Darrin Stone

Asst. PD/morning host,
WRVQ (Q94)/Richmond

Favorite movie: Still has to be the original,
Star Wars: Episode IV — A New Hope. My par-
ents drove my brother and me to the drive-in
in the summer of 1977. I was 10 years old,
looking out the back window as we sat in the
line of cars waiting to get into the second
showing. From my perch | watched the last
10 minutes of the most amazing, breathtak-
ing, awe-inspiring thing | had ever seen: the
destruction of the Death Star, on a 50-foot
screen. I've been a geek ... uh, fan ... ever since.

Which character deserves a slower and
more painful death: Without a doubt, Jar Jar.

Best Star Wars radio promotion: On a Rock
station: “Bar Whores.” A bikini contest where
the winner won cash, her own “lightsaber”
from a local adult toy shop and a trip to Los
Angeles for the premiere. The MC was a
midget in an Ewok costume, as I recall.

Favorite scene: In Revenge of the Sith, the
combined battles of Darth Sidious vs. Yoda

Continued on Page 26
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Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

What? Another promofron?

Absolutely. Bring it on! With Communication Graphics % munication
as your printing partner, you can relax and let us handle ) Graphics Inc

the details .... all within your budget.
Preferred by more radio stations since 1973. (800) 331-4438 - www.cgllink.com
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" These people are making it happen... JUNE 23-25° 2005
. Tracy Austin  Richard Paimese Tom Polemen  Dave Reynolds 2005 CHR/POP ADVISORY
o KRBE/Houston RCA Music Group WHTZ/New York Universal COMMITTEE MEMBERS
RR CONVENTION 2005 REGISTER TODAY AT:
" RENAISSANCE CLEVELAND HOTEL RADIOANDRECORDS.COM
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armist: Bizarre
LaseL: Sanctuary/SRG

By MIKE TRIAS/ASSOCIATE EDITOR

o

hough he was raised as a Jehovah’s

Witness by his mother on Detroit’s 7
Mile, Rufus Johnson, known to the world
at large as Bizarre, knew his
destiny was to become a
famous rapper when he met
Proof and Eminem. Along
with Kon Artis, Swift and

Kuniva, the two made their i
mark on Detroit’'s under- R
ground scene. LR

“Everybody knew who the
dopest MCsin Detroit were,”
Bizarre recalls. “Once we
found the chemistry was so
sweet, we just decided to leave the other
groups we were in and make D12 the
main focus.”

Recently, Bizarre and the others in D12
decided that it’s time to make Bizarre
himself a focal point. Johnson decided to
sign with Sanctuary Urban as a solo artist
to bring about his musical evolution. He
says, “It was like, ‘Dol want to go to a large
conglomerate label and sit around for years,
or do I want to go to a smaller label like
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Sanctuary and be the biggest thing that
walks through the door?”

“Rockstar,” produced by Eminem, is
Bizarre’s first foray as a solo artist. The
cut picks up where D12's “My Band”
leaves off, with Bizarre proclaiming, “The
fans want Bizarre, they don't want Em.”
Bizarre continues his high-on-himself
antics with lyrics like, “I'm a rock star/
Touch my belly/Hugs and kisses get my
clothes all sweaty,” and, “Dr. Dre’s on line
one/Tell him to call me back/I'm too busy
to take his call/I’'m at the mall/Collecting
girls’ drawers.”

“Rockstar” exemplifies the
style Bizarre fans have come
to know and love. “A lot of the
shit on Hannicap Circus was
made for weed smokers,” he
says about his debut album.
However, he also contends
that he has a serious side.
“WhenI'm not rapping, Fmin
Atlanta or Michigan, fishing
with my homeboys,” says

and a husband and father. “I try to stay as
normal as possible to keep myself grounded
around my family. When D12 go on tour,
it’s so wild. I like to go home and take the
trash out to remind myself who I am.”

Bizarre will need an extra-long stay at
home to re-humble himself when the sum-
mer comes to anend. He is set to goon tour
with the rest of D12, 50 Cent, Eminem and
LilJon & The East Side Boyz as part of the
Anger Management 3 Tour.

— ~ ~Bizarfre, an Atlantaresident -

Is That A Lightsaber, Or....

Continued from Page 23

and Vader vs. Kenobi. Wow! What a phenom-
enal way to end it all.

Favorite Star Wars-related memory: Tak-
ing one of the “Bar Whores” back to my place.
She wore a gold bikini — a boyhood fantasy
come true!

» _ ChrisEdge- ‘'
PD, WNOU/Indianapolis

Favorite movie: I'd have to say The Empire
Strikes Back. Although I love the special effects
in the more recent three,
the acting is so bad.

Which character de-
serves a slower and
more painful death:
You forgot the Ewoks.
Jar Jar is more annoy-
ing than the Ewoks, I
guess. But those teddy
bears — what’s up
with that?

Best Star Wars radio
promotion: The Morning Mess prank call. Chew-
baccacalled some random people and attempt-
ed to have a conversation — pretty funny.

Favorite scene: Yoda's battle with Count
Dooku, when he goes nuts in Episode II. That
was great stuff. I also love the transformation
of Anakin Skywalker into Darth Vader.

Favorite Star Wars-related memory: My
cousin Jimmy and I were on summer vacation

Chris Edge

www.americanradiohistorv.com
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“My favorite scene is
when Darth Vader
storms into Luke’s
apartment, throws his
money down on the
courter and proclaims
he’s out of the contest.”
Mark Todd

2 e L L I

at the Cape. We spent the drive there going
through trading cards, and when we got tomy
pepe’s [grandfather’s] ice cream shop, we ran
around outside playing “Empire Strikes
Back,” which included wrapping socks
around our mouths like the scarves they used
on the ice planet Hoth. Good times.

My pepe also owned a restaurant that had a
projection screen with a Betamax. He was pret-
ty hip. I took my kindergarten class on a field
trip there, and we watched Star Wars on the big
screen. | ended up watching Star Wars 114
times. My cousin and I used to see who could
watch it the most.

Next week: We venture even further out of our
parents’ basement to speak with more Star Wars
radio geeks.
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Summer Jam 2005

And other hot summer station events

Summer is just around the corner, and that means stations are
gearing up for their big annual concerts. The first “summer
jam” I attended was the first Kiss Concert held by WXKS-FM
(Kiss 108)/Boston. Kool & The Gang headlined, along with a
couple of artists I can’t remember, and it took place at the Metro,
one of Boston’s most chic clubs back in those days.
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R&R Convention 2005 :
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All work and no play? No way! Of course there will be lots of informa- *
tive and educational sessions at R&R Convention 2005, June 23-25 at
the Cleveland Renaissance Hotel, but we’re also planning a number of «
fun events and functions.

The opening-night gala will take place Thursday, June 23, from 7-11pm at the Rock
and Roll Hall of Fame and Museum, where attendees will have free access to the ¥
entire museum, 5

The R&R Industry Achievement Awards will be handed out Friday, June 24, from
6-8pm, at the Cleveland Renaissance Hotel. We'll be giving out more than 100 ,
awards in various formats and categories. For a complete list of nominees and a

g schedule of events, and to register, go to www.radioandrecords.com.
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Today summer jams are not held in clubs, | Snoop Dogg
they’reheld in stadiums and arenas. They draw | Busta Rhymes
15,000, 20,000, 30,000 listeners or more. And a | The Game
lot of them are not even held in the summer, | Lil Jon & The East Side Boyz
although this is the most popular time of year | T.L
for a station concert — thus the popularity of | Mashonda
the Summer Jam title. Or Summer Fest, Super | Brooke Valentine
Jam, Bikini Fest — you get the idea. Amerie

These concerts can feature upward of 10acts | Pretty Ricky
and as many, if not more, sponsors. Some sta- | Don Omar
tions have entire departments dedicated to | Cuban Link
planning and selling the summer jam through- | Bobby Valentino

out the year. These shows are a business in
themselves, a line item in the annual budget
that isn’t going away.

So, to keep you up-to-date on the summer
jams of 2005, here’s a list of station concertsand
events scheduled thus far.

KCAQ (Q104.7)/0Oxnard, CA
Q104.7 Presents Live in Concert

Saturday, June 4
Featured artists:
WZMX (Hot 93.7)/Hartford DJ Quik
. Tweaponz
Spring Jam ‘05 K-Young
Fnday, ]une 3 NB Ridaz
Featured artists: Lil Rob
Snoop Dogg
The Game
Cassidy
Don Omar
Cuban Link
WQHT (Hot 97)/New York
Summer Jam ‘05
Sunday, June 5
Featured artists:
Snoop Dogg
WPGC (95.5)/Washington The Game
For Sisters Only Kanye West
Saturday, June 4 Ludacris & The DTP Family
Featured artists: Lil Jon & The East Side Boyz
Faith Evans Trillville
Ciara Lil Scrappy
Bobby Valentino Ying Yang Twins
Mary Mary Ciara
B5 Cam'ron & The Diplomats
Raheem DeVaughn Jadakiss & D Block
New Edition

WIMN (Jam’n 94.5)/Boston

KQKS (KS 107.5)/Denver

Summer Jam 2005 Summer Jam 2005
Saturday, June 4 Saturday, June 11
Featured artists: Featured artists:

28 ® Radio & Records June 3, 2005
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Busta Rhymes TL
The Game Omarion
Ciara Mike Jones
Akon Trillville
Frankie ] Marques Houston
Baby Bash Brooke Valentine
Natalie Boyz N Da Hood
Mario B5
Pretty Ricky Paul Wall
112 i
: Fﬁe Bost Music!
y {
. 9971
WDTIJ (105.9 Jamz)/Detroit
Summer Jamz
KGG! (99.1)/Riverside Saturday, ]ur.‘le 18
Freestyle Explosion IF(ee?tlﬁreg alrtxsts:
Saturday, June 11 GRS
Featured artists: B5
. Slim Thug
Stevie B
o Young Gunz
Lisa Lisa BG
Cover Girls
Debbie Deb
David Torres
Shannon ’ ] l ‘ M
Pretty Poison
Cynthia THE HIP HOP STATION
Sugar Hill Gang
Brick WIMH (102 Jamz)/Greenshoro
Vaughan Mason & Crew Super Jam IX
Friday, June 24
Featured artists:
TI
The Game
Ying Yang Twins
WBBM (The Killer B96.3)/Chicago
Teenie Weenie Killer Bee-Kini Blast ’
Sunday, June 12
Featured artists: KUBE {93 FM)/Seattle
Frankie ] Summer Jam
Natalie Saturday, July 23
Baby Bash Featured artists:
Ciara
Nas
Bone Thugs-N-Harmony
Jon B
KKDA (K104}/Dallas Mike Jones
K104 Summer Jam Jadakiss
Saturday, June 18 Pretty Ricky
Featured artists: New Edition
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CHR/RHYTHMIC TOP 50

June 3, 2005 POWERED]LD
LAST THIS TOTAL 4l TOTAL WEEKS ON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUDENCE CHART ADDS MED l AB ASE
1 0 MARIAH CAREY We Belong Together {Island/IDJMG) 6464 +127 726215 10 82/0
3 e 50 CENT Just A Lil' Bit (Shady/Aftermath/interscope) 6000 +16 657572 1" 7110 M o ST A D D ED'
2 3 CIARA fILUDACRIS Oh {LaFace/Zomba Label Group) 5801 -264  6110M 13 8210
5 @ GWEN STEFANI Hollaback Girl finterscope) 4526  +313 409173 10 g0 | ATTSTIME MRS 4008
- . GAME Dreams (Aftermath/G-Unit/Interscaope) 17
6 0 PRETTY RICKY Grind With Me /At/antic) ' 4122 +336 360301 1 76/1 BORBY VALENTING Tell Me (07P/Def Jam/0IMG) 17
4 6  GAME f/50 CENT Hate It Or Love It [Aftermath/G-Unit/interscope) 4101 -682 506197 17 75/0 TONI BRAXTON Please (BlackGround/Universal) 12
7 7 BOBBY VALENTINO Slow Down [07F/Def Jam/IDJMG) 3468 -251 377096 18 m AMERIE {IT.I. Touch (Columbia) 1"
8 8  BROOKE VALENTINE f/BIG BOI & LIL JON Girlfight (Virgin) 2974 441 289253 17 800 BIZARRE Rockstar (Sanctuary/SRG) 8
RIHANNA Pon De Replay (Def Jam/IDJMG) 8
' 4 . 28 730
9 9  TRILLVILLE Some Cut /Hi’ME/Warm'}ers/ 261 633 220048 | TEAIRRA MARI Make Her Feel Good (Roc-A-Fall/0MG) 7
11 10 YING YANG TWINS Wait (The Whisper Song) /7V7) 2464 100 299647 17 7610 | wempiE 4BUNB Give Me That (Asyium/Trl 6
13 @ MISSY ELLIOTT Lose Control /Gold Mind/Violator/Atlantic) 2362 +50 201681 6 69/2 LUDACRIS Pimpin’ Al Over The World (Def Jam South/iDJMG) 5
12 12 BABY BASH Baby I'm Back (Latium/Universal) 2312 27 268088 20  56/0 DADDY YANKEE Like You (E/ Cartel/V/Machete Music) 5
10 13 50 CENT Candy Shop (Shady/Aftermath/interscope) 2233 495 215703 20 79/0
15 @ FRANKIE J. How To Deal /Columbia) 2175 +214 151305 7 511
19 @ FAT JOE fINELLY Get It Poppin (Atlantic/ 2125 +488 195171 4 70{3
14 16 FRANKIE J. filBABY BASH QObsession (No Es Amor) {Columbia/ 1743 299 149454 21 61/0 MO ST'
20 @  MARIO How Could You (/AMG) 1691 +136 129431 14 5911 5
18 18 CASSIDY I'm A Hustla (/RMG) 1601 118 169626 1" 720 INCHEA SED PLA YS .
23 @  NATALIE Energy Latium/Universal) 1577 +221 115823 6 4912 | panst e wees NCREASE
17 20 T.L You Don’t Know Me (Grand Hustle/Atlantic) 1429 316 143085 16 61/0 FAT JOE H/NELLY Get It Poppin’ (Atfantic) +488
24 @ TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/iDJMG) 1396 +143 127352 5 5517 LUDACRIS Pimpin’ Alt Over The World (Def Jam South/DJMG) +430
22 @ KANYEWEST Diamonds (Roc-A-Fella/IDJMG) 1392 +13 130608 5 5800 g:E'V]'_ET?feacﬂll(svféffe;'"vj”m’/”/i;(’;"E'Sj”ﬂel +ggg
. Ri rind With Me /Atlantic) +
16 23 AKON Lonely /SHC{Uﬁ/versa/} ' 1372 -394 112192 17 54)0 GWEN STEFANI Hollaback Gl fnterscape) L33
28 @ LIL ROB Summer Nights (Upstairs) 1226 +195 120138 5 34/3 RIHANNA Pon De Replay (Def Jam/IDJMG) +763
33 @ GAME Dreams (Aftermath/G-Unit/Interscope) 1220 +365 145448 3 60/17 BOW WOW f/OMARION Let Me Hold You (Columbia) +251
25 26 112U Already Know (Def Soul/iDJMG) 1220 27 154496 15 45[0 :lAM;K EEVED "E“Z 00""/2"""( W'/l/h My Heart (A&Milnterscope) +§;’:
. . TALIE Energy (L atium/Universa +
29 @ WEBBIE f/BUN B Give Me That (Asylum/Trill) 1187 +219 136609 6 46/6 WEBBIE fIBUN B Give e That (AsylumTiil) 4219
31 @ BLACK EYED PEAS Don't Phunk With My Heart (A&Mj/interscape) 1118 +239 115495 4 2913
21 29  AMERIE Dne Thing (Columbial 1054 -347 114211 15 65/0
30 @ EMINEM Ass Like That (Shad)/Aftermath/interscope) 932 +12 60029 5 5111
26 31  NBRIDAZ f/ANGELINA Notice Me {Upstairs/ 906 -181 90373 13 2910 ,
32 €D  XSCAPE What's Up (Rock City) 889 +22 55956 7 28/0 NE W& ACT! VE
50 LUDACRIS Pimpin’
@ impin® Al Over The World (Def Jam South/IDJMG) 879 +430 88635 2 5015 BOYZ IN DA HOOD Dem Boyz (Bad Boy/Atantic
34 €D  PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/interscope) 857 +106 52871 6 35/0 Total Plays: 404, Total Stations: 12, Adds: 2
46 @ BOW WOW f/OMARION Let Me Hold You (Columbia/ 753 +251 89118 2 a13 DESTINY’S CHILD Cater 2 U (Columbia)
39
43
46

35 MARIAH CAREY it's Like That {Island//DJMG) 742 +31 67791 20 47/0 Total Plays: 378, Total Stations: 9, Adds: 2
36 TREY SONGZ Gotta Make It (Songbook/Atiantic) 77 +16 46283 3 a4 [rth| gIMAB;esgg;e:éln sltattipo /UqbgnAl(Jg oszice/l’iryin/
40 GUCCI MANE Icy (Big Cat/ 711 +82 62515 3 2501 o1l Hlays: 37 Total statons: 15, AACS:
, . . DJ QUIK /8 REAL Fandango (Mad Science)
27 DESTINY'S CHILD Girl {Columbia) 695 -384 77014 1 44)0 Total Plays: 361, Total Stations: 12, Adds: 0
47 MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.) 627 +136 61678 2 2913 JOHN LEGEND Number One (Columbia)
48 R. KELLY Trapped In The Closet (Jive/Zomba Label Group) 615 +159 94116 2 182 Total Plays: 347, Total Stations: 25, Adds: 2
[Debut> RIHANNA Pon De Replay (Def Jam/IDJMG) 605  +263 92187 1 228 ?0%5 ﬂsggg"TDUfg Why Cr\{ 7//18{1/:'"/2
37 MIKE JONES f/SLIM THUG & PAUL WALL Stil Tppin’ (Swishakouse/dsylum) 590 47 54012 13 3gjo | [ tevsi 27 Total Satons: I7, Adds: 2.
. . MASTER P #{LIL' ROMEQ ! Need Dubs New No Limit/Koch)
4 DADDY YANKEE Like You (£/ Cartel/Vl/Machete Music) 588 +59 90716 2 12/5 Total Plays: 244, Total Stations: 10, Adds: 0
43 NINO BROWN f/BABY BASH Eye Candy M.LA./Triple X) 585 +49 29520 3 241 TONY YAYO So Seductive (G-Unit/Interscape)
38 MARQUES HOUSTON All Because Of You (T.U.6.) 574 -61 52993 8 25/0 Total Plays: 235, Total Stations: 14, Adds: 0
EBONY EYEZ In Ya Face (Capitol) 501 +71 40531 1 354 FANTASIA F1r;e Yourself /J(HMGIU
45 48 FANTASIA Truthls W/AMG) 458 64 59389 19 250 ;";‘:Lpf':;s TA7'RL‘:;', ::;"’“:h ’ X A‘:"S('M' —
: or The Nasty (Motown/Universai
41 49  LUDACRIS Number One Spot (Def Jam South/IDJMG) 446 -149 39570 15 41)0 Total Plays: 176, Total Stations: 28, Adds: 3
@ LIL" JON & THE EASTSIDE BOYZ f/BO HAGAN Get Crunk (7V7/ 420 +40 30085 1 250
83 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays
week of 5/22-5/28. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Station playlists for all R&R reporters are available

reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

on the web al www.radigandrecords. com.

"Powergold offers us limitless options with scheduling criteria and has integrated with all our
other systems seamlessly. The reliability, customer service, and support that the folks at

The Leaders in Advanced Music Scheduling S«aﬂwa‘e'i;:r Windows S8MENT2000/XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
info{@powergold.com
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(I/MEHIEM”SII;' I‘.””’ America’s Best Testing CHR/Rhythmic Songs 12 +
s For The Week Ending 6/3/05
WY NEDLARASE
o o Persons Persons Persons
Artist Title (Label} W LW __Familiarity Burn _12-17 18-24 25-34 ARTIST: BUVZ In Da Hood
¥ o - L R ; P % - ENA = " .
MARIAH CAREY We Betong Together (island/0JMG) *  * = 827 823, 96% 4%, 448.. 428 *a32 | LasiL: Bad Boy/Atlantic
CIARA fLUDACRIS Oh (LaFace/Zomba Label Group) 424 412 91% 2% 445 417 418 By MIKE TRIAS/Associate Editor
MARIO How Could You /Rfis) > . 410 400 8B%Y - 13% _ A 35 45 | oottt
wafh - R ‘ A%, a2z o I had the idea for three years,”
ot e 0, 0,
50 CENT Just A Lil' Bit (Shady/Aftermath/Interscope) 403 399 93% 2% 419 413 390 says Block, founder (but not -
"y K3 i ol - .~ o® - o B - 5
BOBBY VALENTINO Slow Down [7F/Def JamfIDJMG) « @ ‘396 3.76 * 2 87% 20% 409 - 385 375 member) of Boyz In Da Hood. “If
FAT JOE fINELLY Get It Poppin’ (Atlantic/ 3.96 - 56% 9% 3.90 398 404 you break the hood down, there’s
GAME £/50 CENT Hate It Or Love it {Aftermath/G-Unit/interscape) -394 387 — 08% -~ 33% @40, 40477 g always an OG; a hustler; the edge-
FRANKIE J. f[BABY BASH Obsession (No Es Amor) (Columbia) 394 381 9% 3% 389 406 389 | hanging grimyn**a;and alotta young n**as. This was
LGN w8 % . . ;v S happe every day, really just came
BABY BASH Baby I'm BacK (Latium/Unilérsal) . : .. 385 871" “78%., 18% 400 389 . 3g4 | “/hatwashappening every day, and it really just c
GWEN STEFANI Hollaback Girl(nterscape) 383 388 % 3% 3ss 377 agg | \opetherlike that Ididntfollow noindustry guidelines.
ollaback Girl /interscope, i ! s R . . .
. .. B - , ’ e The hood taught me a lot, and T kind of stick to those rules,
. I N R RSN cE g . 174
MISSY ELLIOTT Lose Control /Gold Mind/Violator/Atlantic}: - 382 370  60%>N2% C402 376 367, because that’s all I know. I stick to the basic G-code.
NATALIE Goin’ Crazy /L atium/Universal) g1 3¢ 93% 32% 3.88 380 372 Duke, Big Gee, Jeezy and Jody Breeze comprise Atlanta’s
NIVEA f/LIL’ JON & YOUNGBLODDZ Okay i/ive/Zomba Label Group) NI 1] 382 88% 24% 399 376 :369 latest entry into the rap game, but, says Duke, “We're not
BROOKE VALENTINE f/BIG BOI & LIL' JON Girlfight (Virgin/ 379 378 90% 25% 405 370 364 just some dudes from the South out here whoopin’ and
PRETTY RICKY Grind With Me (ddantic) -, , . 379 374% 83% 20% 386 ' 389 352 | hollerin’on records, doing the crunk stuff. We really can
: N N rap. People refer to us as the NWA of the South becau
112 U Already Know (Def SoullDJMG) 379 373 63% 12% 387 364 384 | P COP = >
50 CENT Candy Shop /Shady/Aftermathinterscape) ~ 176 383 9% % 382 a7 agr | o gensstaallthewayaround. Its ot gangsta rap over
an I ‘ermath/Interscope, 5 . A i . B
 Shop (Shacy/Aftermath/terscop = R&B tracks with Ré&B hooks.
5 0,
FRI%NKIE J. How To Deal iﬂo/gmbm} 376 362 51% 8% 397 380 362 The Boyz have hooked up with P. Diddy, one of the men
DESTINY'S CHILD Girl /[Columbia) e g +3.68 . 3.71 gs%%Yt 30%*&" 372~ 351 3.79 who brought the mix of R&B and rap to a new ]evell but
T.1. You Don‘t Know Me (Grand Hustle/Atlantic) 368 377 90% 30% 367 362 392 that doesn’t bother the Boyz. “As long as he didn’t want
NE RIDAZ f/ANGELINA Notice Me Ljpstairs) 365 381; 43% 8% 363 351 373 | toputusinsomeshinysuitsandall, [waswith him,” Gee
TRILLVILLE Some Cut (BME/Warner Bros.) 362 368 90% 35% 377 359 369 | says "He'samusical genius, solwas really ready to roll
o . : with whatever he was talking about.”
AKON Lonely (SRC/Universall - -+ LI E 360 :457 87% 42% - 381 380 3.23 ) . 8 2>
YTNG YAI\IZ e N . v S o . e “Dem Boyz” is not only the first song that the group
i wi Waltw(The Whisper wongL{T J 1 DA 90%} 3 /"x 3'§7 3.33 ) recorded together, it’s also the lead single off their self-
AMERIE One Thing (Columbis) = S . w343 348 93%. 37% 326 333 367, titled debut disc. The record is picking up steam at Rhyth-
Total sample size is 312 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity : . : _
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs mic, with KMEL/San Francisco and KBXX/Houston lead
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music ing the charge. As for the album, Jazze Pha, Frank Nitti
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions of participants dDI T Il b hei d .
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. and DJ Toomp all contribute their production prowess to
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) the project.
P ; KPHWMlmqulu HI* xl"awuma&m e KKUIM’tlm swms CA !ln?wcq.ﬁlbhuw MO wmu. Ks w
EPOR TERS /i iy L o A e I R
5’ H NELLY 8 DESTINY'S CHILO Nolllﬂ “Ron T.” Tolllver 57 PRETTY RICKY LILROB
YINGTAIS THINS ® HA B B0V I oA HOOD 77 COW WOW touAIOn
Stations alm' their adds listed alphabetically by market KEXMHouston, TX* . : B e WA
PD; Tom Calocoedd KXHTMemphis, TN WZPW/Peoria, IL . : AJ
APD: Kevin Jackson PD: Maurice *Mo Betier™ Rivers OM: Rick Hirschmann KUUU/Sait Lake City, UT 19 AMERIE t/T.1.
KKSS/AIMumua NM* WBBM/CE’h.I‘w L mm:rs FL 16 ng: ﬁg_fv ’;‘Z%‘E’[ﬂ'ﬁm eI ACE m“l:hm':‘l:.w 17 RIHANNA
WEBBIE YBUN
ONI BRAXTON . PD; Pete ""MTW :; ‘EAD‘A%A - DADDY YANKEE . Inny R Dub” Wiiliams
AMENE (agt KIIDNBerm Christi, TX WJFK/H W lﬂuﬁj&" w?&"mg 3‘5“” Mn AE:?;IEIM 112 KlBTISan Amomn ™ 13 MIKEJONES
KFAT/Anchorage, AK T e Lol /AMD: Weasel EBONY EVEZ 1 BUCE wane . . Pyl JOhN LRt
APOMD: Pau 2 AMERIEUT) i sucx EYED PEAS 8 TONI BRAXTON WPHIPhiladsiphia, PA Ae: indy B ity il
15 R AIDAL UAGELINA o % Blson . . PO: Golby Cold 7 YING YANG TWH KTBT/Tuisa, OK*
13 GAME BIZARRE memlmllampnlls, N K‘[TBMlnnupnlk, M M0: Sarah D'Connor OM: Don Crist]
8 BEYONGE' /SEAN PAUL 12 . PD: Bdlll_Wllllﬂ . W..SMII ot 4 GAME XHTZ/San nmn‘ CA* PD; mz}m
5 NELLY SHEEK LOUCH WNHT/FL. Wayne, IN MD: Don 0. Wrekk One” Willlams MG: aois . 4 WISSY ELLIOTT PD: Disna Lo ND:Jo ik
3 JERMANE DUPRI LUDACRIS PO e . Goode WROW/Philadeiphia, PA* Hsored OOWEE USNOOP DOGG 0
3 YQUNGBLOODZ fALIL" JON. Kz Christi, TX* 3 PO Chuick Tisa h
2 LUDACRIS OMPD: Ed 37 THIRD FRAME WKHTIKm)leIIu ™ KHTN/Modasto, CA* AKON KBLZ/Tyler, TX
. M Adeoa M. Cotll Etiels O, fione Roberts o R S ogo, CA* - s Love
e, o st TR, R il e S
NATALE KBFB/Dallas, TX* . KKFR/Phoenix, AZ* o A
JERMAINE mprxx Fa"n’a'}":"“"""‘ BT Erenbo, K- KRKALatayetts, LA® mw#»‘:‘::w CA PL:Bnca . James W;}’mf”“ CA WMBX'W. Paim Boach, FL*
WZB2/Atlantic City, NJ* 05 BOVZW OA Hooo M, Tios Sattnrtiole PO: Dave Stoal . Sam Diggedy MD: 0a Nutz P Stacy Cunningtam Po: Mark MeCray
PO/MO: Rob Garcta 92 WEBBIE IBUNE POMD: Zac Davis 1 aw:xmnnms T AMERE VT, 4 GAME T VIVIAR GREEN MO:0J K Cat
GAME 70 EBONY EYEZ 8 RIMANNA BOBRY VALENTING TONI BRAXTON No Adds
R —— WRED/Portiand, ME AVERIE T 1.
BOBBY VALENTINO mi = w.IMI_lllembnrn NC KLUC/Lag Vagas, NV* WJWZMaontgomery, AL mﬂ{ﬂ"” VALENTING WPGC/Washington, OC*
KDHT/Ausin, X e L. A A e 2 MR Pt ie SEE . S
PO: Bob Lewis 23 A KELLY 1) Riasna B o PD: Dennis Martinez No Adds
APOMO: Bradiey Grsin WOHT/Dayton, OH* 20 Dy NOGDLES BOW WOW VOMARION 29 TANGO REDD ULLOYD KLM/Portiand, DR* A s Loabmn
%%w el 5 %mﬂm soesv VALENTINO mwwl:m Ks*
KISV/Bakersfield, CA* 3 TEAIRRA MAR WOSL/Greenville, NC* KVEGIL!SV a3, NV* WKTUMquori NY' No: v’}!m el
POMD; Picazzo Stevans GANE buvinbobe un it R L atkar 1 WEBBIE UBUN B s
LIS 27 GANE 1 DAY vaweE KWWV/San Luls Obispo, CA 6 BLACK EYED PEAS
KOKS/Denver, CO* 23 BOBBY VALENTINO | AMERIEVII TAWAYNE WPKF/Poughkeepsie, NY s mtmnsunz e S TREY SONGZ
WBH./Birmingham, AL* WOt . o TR TR P! o e ! o
uu “:-v% %‘é fﬁ“&"“ — %I:iFZ’T'/E’mmMIh. = KKTE/LIﬂis Rock, AR* awo?m-luunmdo ' H ummgmm gﬂ' CA* T
o, U o o A mwnr Ton S 1?’&? L WNELLY R O Dowey Boyrion
o HiE * WWKX/Providence, RI BOBBY VALENTINO 9 TEARRAMARI
s KPRR/EI Paso, TX* ? TONI BRAXTON WNVZMorfolk, VA* FO: Tony 8 QTIPI/BUSTA RHYMES
WJIMN/Boston, MA' 0: Ramos DMPD; bos Londen APD: Josy Foxx SI(IIIIYM Beat/Satsllite
chm"‘.“m TON| BRAXTON WOLDagerstown KDAY/Los Angeles, CA" W Mika Kisn Ll
15 % 0’ Heron AMERIE T PD: Acampors [RRA MARI MD: Lawrence Cirsllo
zg'%o AR Pwun m’m mmmua KWYL/Rena, NV 59  CAESARS . A .
{2 oo xmg e oy ey, e oo 'POWERED:IH
QTIPBUSTA RHYMES APOSD: Alax "Big ™ Rora WWKLMarrisburg, PA* : Madboy SNODP DOGB .
18 NELLY OMPD; Jon 0-Doa . APDMO: Damo * TN RO - KUBE/Seattle, WA
CKEY[Buffalo, NY* DADY v f WM“ Moelas = 19 FpNA . e M EI] l AB ASE
PD: Rob Whits iy TEAIRRA MARI m KGGI/Rmmm CA No ASts
MD: Corey Moy N BIZARRE O-TIPUBUSTA RHYMES P oG BeE GEES KKWD/Oklahoma City, OK*
B : o o S -
mvmmo m%lﬂhl‘:lndm' E,.."{.:;,‘F,‘.’ﬁ it FRANKIE J. un:mgmn E %wvﬁlﬁliYm m;:..’:_ﬂ.'“ﬂ.".f‘ *Monitored Reporters
PO: Nathan Reed 13 NATALIE 06 R i
WezOChampaign, IL 0o Curch : m“:.ﬁ"%’?” g:é»&m.rx WO ande, L W s, CA° : ;‘Sﬁﬁ o 106 Total Reporters
s o Pondeon 2 e 1 BORGY VALENTINO e L‘.}é e ot oo i B i s (s 1 TEAIRRA MARI 83 Total Monitored
{OMARIN KDDBMnnquIu HI* 15 GAME Ho Adds Y YARKEE 1 L8 —.
e W KBOS Frsno, CA° A Erehn T PYODranto, FL- it mﬁ&‘ oA 23 Total Indicator
o ey " i uamo o e S At MBI Did Not Report, Playlist
1 AMERIE UT |, . BIZARRE 1 BOW WOW YOMARION TONI nsn%?rzcm CUBAN LINK /DON OMAR Frozen (3):
1 BOBBY VALENTINO o KixUHonolulu, HI® ) GAME o KQIZ/Amarillo, TX
WIBT/Chariotto® R ey o aor R P en X T KSFWSacrament, CA L. KQXC/Wichita Falls, TX
o e e T e P e e 47 e WWRX/New London, CT
sy e i L MO 0tle Y VALENTIN AMERGE 4T.. UIMAD
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URBAN

¢ RateTheMusic.com

America’s Best Testing Urban Songs 12 +
For The Week Ending 6/3/05

Pers. Pers. Pers.
Artist Title (Label) TW LW  Famil. Burn 12-17 18-24 25-34
MARIAH CAREY We Belong Together fsiand//0/MG) 442 434 92% 11% 442 449 420
50 CENT Just A LiV Bit (Shady/Aftermath/interscope) 835 414 90% 17% 420 427 402
CIARA fILUDACRIS: Oh (L aFace/Zomba Labe! Group) 430 410 97% 22% 423 430 4.00
GAME 50 CENT Hate t Or Love bt (AftemmathG Unitinterscope) 4.20  4.15  96%  28% 420 413 4.4
50 CENT Candy Shop (Shady/A ftanmathiintaricage) 415 382 99% 46% 41t 416 308
BOBBY VALENTINO Siow Down (0TP/Def Jam/DJMG)  4.15 412 86% 18% 410 443 4.00
“"RRRI0 How Could You L/AMG) 412 410 83% 15% 401 415 362
112 U Already Know (Def SoutiDJME) 407 411 7% 16% 420 426 405
T.1. You Don't Know-Me (Grand Hustle/Atlantic) 401 397 8% 29% 392 402 364
MARQUES HOUSTON All Because Of You (T.U.6.) 396 402 64% 11% 388 396 365
PRETTY RICKY Grind With Me (Atiantic) 392 378 74% 14% 379 381 372
MISSY ELLIOTT Lose Control (Gold Mind/Vioiator/Atiantic) 3.88 ~ — 52% 9% 388 396 3.64
LUDACRIS Number One Spot (Def Jam South/DJMG) 385 383 96% 32% 382 384 34
DESTINY'S CHILD Cater 2 U (Columbia) 385 401 57% 13% 374 395 314
YING YANG TWINS Wait (The Whisper Song} (7V7) 384 375 89% 25% 380 383 312
FAITH EVANS Again (Capitol 384 379 7% 18% 383 386 3.76
B. VALENTINE f/BIG BOI & LIL JON Girlfight Virgiy 381 370 91%  31% 368 372 356
T. ASAP (Grand Hustle/Atlantic) 3.8 - M% 8% 373 378 363
DESTINY'S CHILD il (Columbia) 376 375 95% 21% 370 3.77 347
KEYSHIA COLE | Just Want It To Be Over (A&M/interscope) 3.76 401 44% 8% 382 391 361
CASSIDY 'm A Hustla (/AMG) 369 384 78% 27% 358 361 356
AMERIE One Thing (Columbia) 361 363 93% 39% 366 368 359
'WEBBIE f/BUN B Give Me That {Asylum/Tri) 361 356 47% 13% 352 358 338
COMMON The Corner (GOOD/Geffen) 356 - 46% 11% 368 343 394
BOYZ IN DA HOOD-Dem Boyz (Bad Boy/Atlantic) 342 - M% 1% 332 327 M
FANTASIA Free Yourself (/7MG) 341 359 51% 17% 357 375 3.08
R. KECLY Trapped In The Closet (iveiZomba Label Group) 334 314 50% 17% 336 341 324

—

Total sample size is 334 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on
persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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ARTIST: Wade O. Brown

LABEL: Groove United Entertainment

CURRENT PROJECT: Al Night, All Love

IN STORES: June 21

CURRENT SINGLE: “Where Do We Go for Love”
TOP SPINS AT: WHUR/Washington; KNEK/
Lafayette, LA; WIXC/Columbia, SC; KOKY/Little Rock

By DARNELLA DUNHAM
ASST. RHYTHMIC/URBAN EDITOR

Personal stats: Wade O. Brown is
originally from Detroit, but he now calls
Toronto home. As a youth in the church,
he taught himself to play keyboards, sing
and write songs; and as a teenager he fre-
quently performed at gospel concerts and
conventions in the Midwest. As he grew
older he broadened his travels and even-
tually decided to relocate to Canada per-
manently.

Brown has become well-known in

- Toronto by performing frequently at ven-

ues throughout the city. His first album,
Complete, was released in 2002, and it helped
him build a diverse international audience.
“] owe a lot to my Canadian fans,” Brown
says. I also really appreciate that people
like my music in Japan and other parts of
the world, but, ultimately, I'd love to build
a base for my music in the U.S.”

= et

Influences: Brown met the legendary
Clark Sisters through his church in Detroit.
The ladies recognized Brown's potential
and helped him develop a musical style
of his own.

The album: Most of the songs on All
Night, All Love were written and produced
by Brown. Dave Sereny, Cornelius Mims,
Steve Estiverne and Barry ]. Eastmond are
on the short list of contributing writers and
producers. The mood of the album is defi-
nitely smooth and seductive.

“] wanted to develop a theme around
lovemaking songs that would appeal to
my peers,” says Brown. “Songs that are
sexy and sensual, but tasteful.”
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URBAN AC RADIO

The best format and this is why:

Built on a rock solid foundation.

Has the hest Program and Music Directors.
Has the hest On-Air Personalities.
Has the hest Listeners.
Has a growing listener base -
(America is getting older demographically -
which means Urban AC is increasing its numbers).

Plays new music -
(Urban AC creates new music sales, this is a fact).

Plays recurrent music -
(Which helps its TSL'S).

Plays yesterday’s hit music -
(Which sells catalog music).

Urban AC helps you create future catalogue -
which ensures your company’s future growth & survival.

The Jesus Garber Company
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Passing The Torch

Urban AC trailblazers and their

contemporary counterparts

"I"his week R&R is saluting Urban AC — the artists, program-
mers and personalities of the format. We’re celebrating the
richness of the format’s musical and radio history and its future

evolution.

First, we'll highlight the trailblazers of black
music and their counterparts in today’s gen-
eration of musicians. We asked PDs and mu-
sic-industry veterans to tell us which artists
of today are most likely to pick up the torch
from legends Stevie Wonder, Aretha Franklin,
Babyface, Patti Labelle and Gladys Knight.
Below are the most popular pairings.

Stevie Wonder/Alicia Keys

The careers of Stevie Wonder and Alicia
Keys have many parallels: Both were child
prodigies, both were discovered and men-

Stevie Wonder
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tored by industry icons (Berry Gordy and
Clive Davis, respectively). But what program-
mers cite as their most obvious similarity is
their true gift of talent.

Skip Dillard, OM of Radio One/Detroit,
says, “Alicia Keys possesses talent far beyond
her years. Like Stevie, she’s as much a musi-
cian and songwriter as she is a singer. With
music programs in schools being cut each
year, one wonders how many more Stevies
and Alicias we'll see in the future.

N EELT A EEs T

“Alicia Keys possesses
talent far beyond her
years. Like Stevie Wonder,
she’s as much a musician

and songwriter as she is a
singer.”
Skip Diflard

SRR R AT P

“ Anyone over 30 who grew up in the South
like I did can remember a time when every
teenager either sang or played an instru-
ment. And many homes had a piano in the
living room as well, something you rarely see
these days.

“What will be interesting is where Ms.

Keys is 15 years from now. If she’s still
writing and singing songs that touch the
heart, we can add her to the short list of art-
ists who stand far apart from all the rest.”

Al Payne, OM of Radio One/Richmond,

Alicia Keys

says, “With Stevie Wonder and Alicia Keys,
the world is reminded of how a pianist — or
other musician — can use his or her gift to en-
hance his or her image as a complete artist.

“From the parallel between Stevie’s Songs
in the Key of Life and Miss Keys’ debut, Songs
in A Minor, it was obvious that Alicia came on
to the scene ready to pay tribute to the legacy
of Mr. Morris, but the added treat is that we're
now getting to see and hear legends like Stevie
and Luther Vandross turn around and honor
the music of Alicia Keys. That is a powerful
connection between generations.”

Eric Mychaels, Director/Operations & Pro-
gramming at Clear Channel’s WOWI &
WKUS/Norfolk says, “Stevie speaks to us
through his music about love and things that
matter in our life. Alicia Keys has the same
potential and is an artist we will be listening
to for a long time.”

Kevyn Gardner, PD of WCFB/Orlando,
says, “Stevie Wonder and Alicia Keys dazzle
the world not only with their vocal ability, but
their keyboard playing as well. Alicia, like
Stevie, is a storyteller with her music. They
both write songs from personal experience, so
you can see how the artists grew and contin-
ue to grow through their music.
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“Aretha Franklin’s classic
love songs make you want
to have someone feel that
deeply about you. This is a
theme that Jill Scott has
brought back to music,
and I'm proud to play
these kinds of songs.”

Lebron Joseph

L A e T A

“Both have records that don’t necessarily
follow the norm: Stevie experimented with
synthesizers, and Alicia recently topped the
charts with a throwback tune at a time when
the music world was dominated by hip-hop
tracks. Both have stayed true to their art even
when their labels didn't know what to do with
them. Their conviction has made them the
successful people they are today.

Aretha Franklin

“The only question that remains is, will Ali-
cia have the staying power of a Steveland
Morris? If her recent releases are any indica-
tion, she will be making memories with her
music for years to come.”

David Linton, President of Not Nil Enter-

S
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Urban AC Stars At R&R
Convention

Nationally syndicated radio personality Michael Baisden is just one
example of how the Urban AC format is expanding beyond the “more ..
music” philosophy. He will be the moderator of the Urban AC-focused 1
session “More Music Vs. More Personality,” taking place Saturday,
¢ ¢ June 25, from 11am-1pm, at R&R Convention 2005.

Programmers from both sides of the debate will discuss how the format will
grow in 2005 and beyond. The panelists are Cox Urban Format Captain and
& WALR & WFOX/Atlanta OM Jay Dixon, Radio One/Cleveland OM Kim Johnson, s
a WBLS/New York PD Vinny Brown, Infinity/Charlotte OM Terry Avery, SupeRadio
syndicated morning personality BJ Murphy, KKDA/Dallas morning man Skip
Murphy and consultant Jerry Bouiding.

5

]

tainment, says, “Alicia is filling the void when
it comes to singer-songwriters who can sit at
a piano and create and perform songs with
the depth and feeling that Stevie gave us on
Talking Book or Innervision.

“When she sits at her piano and begins to
play, she gets lost in a musical zone much like
Stevie, and the results are a musical journey
that you want to take over and over again. We
will be hearing Alicia Keys songs 20 years
from now and still loving them.”

Aretha Franklin/Jill Scott

While Aretha Franklin and Jill Scott may
not have similar styles when it comes to sing-
ing, what they do have in common are what
they stand for, what they sing about and how
they impact their fans.

Ken Johnson, Director/Urban Program-
ming for Cumulus, says, “When [ think of
Aretha Franklin, I think of how she represent-
ed the real women of her time. She sang of
strength and empowerment. From "Respect’
to “Think” to her record with Lauryn Hill a few
years ago, ‘A Rose Is Still a Rose,” she trans-
forms the lyrics of her songs into powerful
statements. Jill Scott has the same presence
and power not only in her vocal ability, but
in her ability to reach and speak for women.”

Lebron Joseph, OM for Citadel/New Or-
leans, says, “One of the best things I like about

g

e
Jill Scott

]
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Aretha is that her soulfulness is so deep that
rarely do you hear her perform a song the same
way twice. Her talent is always working to
make the song that much more incredible. [

Continued on Page 34
June 3, 2005 Radio & Records ® 33
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Continued from Page 33

hear that in Jill's music and in her live perfor-
marnces.

“Additionally, Aretha’s classic love songs
make you want to have someone feel that
deeply about you. This is a theme that Jill Scott
has brought back to music, and I'm proud to
play these kinds of songs. They represent a
love our people have that is not always por-
trayed in the movies, TV or other media. In
other words, it's all right to love someone to
the bone.”

Babyface/John Legend

When I think of Babyface, the words quiet
talent always come to mind. You have to ask
yourself, how can so many hit records come
out of a man who is so shy and soft-spoken?

sorry} for‘the stupid things

Babyface

The power for both him and John Legend is
their songwriting ability.

Legend has some big shoes to fill, but he’s
already walking the walk. From the moment
he began performing his songs for program-
mers across the country, we’ve been hearing
about how amazing he is. While his presence
isquiet, his talent is strong, just like Babyface’s.

Kevyn Gardner says, “John Legend, like
Babyface, started out in the background. Both
artists have proven to be major talents while
helping others to be the very best they can be
through their songwriting, vocal and instru-
mental abilities. Both decided later in their ca-
reers to step out from the shadows to reveal
to the public what their counterparts already
knew: that these gentlemen were both stars
in their own right and capable of taking and
commanding center stage.

“Songwriters in every sense of the word —
relatable lyrics, female friendly — both of
these men continue to shine in today’s R&B
arena with projects that consistently rank in
the top 10. These enterprising artists should

have long and very rewarding careers in the
music industry while paving the way for the
next Babyface or John Legend.”

Patti Labelle/Fantasia

Neither Patti nor Fantasia could ever be
called quiet, like ‘Face or Legend. They have
powerful, unique voices that hit you in the face
and make you stand up. Along with their voic-
es, though, you get the warm, down-to-earth
personality of a good friend, sister or mom.

DC Corbett, PD of WQQK/Nashville, says,
“Having had the pleasure of seeing Patti La-
belle and Fantasia onstage together at the Hal
Jackson tribute in New York earlier this year, |
think that this is a definite example of one gen-
eration passing the torch to the next. Patti has
said that Fantasia has told her on more than one
occasion that she wants to be just like her, and
she’s already following in her footsteps by

John Legend

bringing on Patti’s musical director as her own.

“The biggest similarity between them is how
real the two of them are. Fantasia has a spirit
and an energy about her that are infectious.
She’s one of the few artists we've had in the

REASONS TO REJOICE Gospe! recording artist Kurt Carr recently co-hosted afternoon drive |

on ABC Radio Networks’ Rejoice! Musical Soul Food. The phone lines were flooded with calls from
gospel music lovers, ministers, musicians, singers and choir directors, all wanting advice from one
of the leading figures in the gospel music industry. Carr's latest project, One Church, is available in
stores now. Seen here (I-r) are Carr and Rejoice PD Willie Mae McGiver.

“Fantasia’s voice, like
Patti Labelle’s, is strong
and full. When they open
up a note, you feel it send
chills down your spine.”

Steve Crumbley

Neither of them puts on airs. They re just them-
selves, and, in my opinion, we definitely need
more people like them in our business.”
Consultant Daisy Davis says, “Patti and
Fantasia have similar vocal styles and stage
presences. Both of them will kick off their
shoes and perform barefoot if the moment

9

Patti Labelle

market that we didn’t want to leave the studio
— that’s how much fun we had with her. She’s
a true star. Hanging out with her is like hang-
ing out with your family — just like Patti.

HAVE FAITH capitor's First Lady of Soul, Faith Evans, made her way to Washington, DC and met
up with WKYS PD Darryl Huckaby.
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moves them to. They are both down-to-earth
and relatable to their audience. Patti will talk
about menopause onstage, while Fantasia
may bring up her past domestic abuse. They
both share of themselves.”

Steve Crumbley, OM for Cumulus/Mobile,
says, “I remember when Patti first came out
in the late ‘60s. Her style of singing was so dif-

ferent from anyone else’s at the time. In fact,

DYS KNIGH?)/
ANIS 1201 sAINTS UNIFIED vOICES

Gladys Knight
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people didn’t always warm up to her at first.
It took a long time before she signed with Epic
todo La Belle.

“When I look at Fantasia, [ see that same
vocal uniqueness. I don't think anyone else
today has a voice like hers. Most of the female
singers have these little whispery voices. Fan-
tasia’s voice, like Patti’s, is strong and full.
When they open up a note, you feel it send
chills down your spine.”

David Linton says, “While it’s still early in
Fantasia’s career, I feel she brings the sinceri-
ty and emotion to her songs that Patti has been
known for over the decades. Fantasia wraps
herself in her songs, much like Patti, and when
she sings, you feel it to your core.

“Watching Fantasia perform evokes mem-
ories of Patti letting it all hang out, if you will.
All she needs to do is fall on the stage and roll
around. In addition, her down-to-earth per-
sonality is similar to Patti’s.”

Gladys Knight/Faith Evans

With one of the most timeless and recog-
nizable voices of our time, it's certain that Gla-
dys Knight will have loyal fans far into the fu-
ture. Faith, who's spent the early part of her
career building a fan base, is now finding her
niche. They share a sense of satisfaction with
themselves and their careers.

Daisy Davis says, “They both have songs
that are truly timeless and that have staying
power. I can listen to Faith’s entire album, and
there are not a lot of singers today that I can
do that with. It's something about her songs.
Gladys has proven that she has staying pow-
erand great songs too. Not a lot of artists from
her generation can say that.

"I also see both of them as versatile singers.
They can both sing gospel as easily as a love
song. Butit's funny: While Gladys’ songs have
been huge hits, you can't really consider her a
superstar on the level of other artists, like Di-
ana Ross. I think Faith faces a similar challenge.
At the same time, both ladies can sing circles
around most of the so-called superstars.”

Faith Evans
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Me And My Mentor

Urban AC programmers and those who inspired them

Anew generation of Urban AC programmers is coming up
through the ranks, taking the format to new heights. Part
of their success comes from the guidance and knowledge they’'ve
received from their mentors. On this page we highlight three
very special relationships between programmers and their men-
tors. As a twist, we’ve asked each PD to interview his or her

mentor.

We've chosen a first-time PD, Sam Choice; a
PD with a number of call letters under his belt,
DC Corbett; and a more seasoned programmer
from market No. 1, Toya Beasley, who proves that
no one is too big to seek advice from a mentor.

Sam Choice/Mary Catherine Sneed

Sam Choice is PD of Radio One’s power-
house Urban AC KMJQ (Magic 102.1)/Houston.
Her mentor, Mary Catherine Sneed, is COO of

going to be a guy. Guys tend not to like teaching
women production because they think women
can’t grasp it or that we're slow to comprehend
the technology. Not true! So, practice, practice,
practice the art of production when everyone
else has gone home.

Network with other women, and do not lim-
it yourself to the format you are in. It would be
great if we had some sort of organization for
women in programming or for those

Radio One. Choice says, “When I
started in radio, I used to make a
point of visiting other markets and
listening to other stations. I visited
WHTA/ Atlanta when Ms. Sneed was
GM there, and that's when she first
made an impression on me. She was
the first GM I had ever seen who re-
ally got up from her desk and walked
around the office to talk to her staff.”

Choice started as a promotions in-
tern at KMJQ in 1995, when the sta-
tion was owned by Clear Channel. She worked
her way up through the ranks and was named
morning producer when Radio One took over
and brought The Tom Joyner Show on board.
Eventually, she earned MD stripes, and finally
became PD in April 2004.

Choice says, “T used to read R&R and see pic-
tures of [Radio One founder and Chairperson]
Cathy Hughes and Mary Catherine Sneed, as
well as [WMM]/Washington PD] Kathy Brown,
and [ was so impressed to see these women in
such powerful positions. Little did [ know that I
would be blessed to work with them firsthand.
1 completely credit Ms. Sneed with my position
today. She is the reason I have this job.”

SC: According to a recent survey, there are still
far fewer female PDs than male. In fact, the numbers
haven't really changed in the last 10 years. What do
you think women and the industry should do to close
this gap?

MCS: If you had told me 20 years ago there
would be so few female PDs, I wouldn't have
believed you. It's a trav-
| esty. About 15 years ago
1did a panel at an NAB
convention and com-
pared the number of
& women PDs then to a
decade earlier. There
were actually fewer
women programming
in every format except
Country, and that was

Mary Catherine |
Sneed just because so many
stations had changed to
the Country format.

For women to get ahead, they have to find
someone in their station who is smart and who
will pay attention to them. They have to speak
up and get close to that person, who is usually
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Sam Choice

_who want to be in programming. You
must also learn Selector and make
sure you know more about your dig-

{ ital system than anyone else on the

| staff.

Hang out in the promotions de-
partment. Try to get some account ex-
ecs to include you on sales calls. In
other words, be a sponge and offer to
do anything that will help you learn
more about radio.

SC: Inlight of all the consolidation the
industry has experienced, what advice would you give
to someone aspiring to get in to radio?

“If you had told me 20
years ago there would be
so few female PDs, |
wouldn’t have believed
you. It’s a travesty.”

Mary Catherine Sneed

§3 LL

MCS: Consolidation or not, the best way to
get into radio is to get in the door of a station.
Today many young people come out of college
thinking they're going to do morning drive —
it won't happen. But you can probably get into
the promotions department, which is a great
place to start. Volunteer while you have anoth-
er part-time job and be available whenever they
need someone to hang banners, hand out
bumper stickers or whatever.

SC: Where do you see the industry and the Ur-
ban AC format going in the next five years?

MCS: The industry will rebound somewhat
in the next five years. Hopefully, the negative
impact of consolidation will have passed. The
Urban and Spanish-language genres will still be
growth formats, because that is where the
growth in population will be. We'll also see the
hip-hop format grow, because the music contin-
ues to become more mass appeal every day. As
the Latino population grows, we'll see more
Latin hip-hop formats. And, lastly, I see the Gos-
pel format growing as more FM stations debut.

DC Corbett/Andre Carson

DC Corbett is PD of Cumulus’ WQQK/
Nashville, and Andre Carson is a veteran pro-
gramuner who is currently OM of Carter Broad-
casting’s stations, including KPRS/Kansas City.
Corbett says, “I learned something from every
PD I've worked with, but Andre taught me the
most about programming. I've always been im-
pressed with his ability to find a hit record and
play the best music mix on his stations.”

Corbett got his start in radio in 1992, under
Sam Weaver at WQMG/Greensboro. He went
on to work at WPEG, first for Michael Saunders,
and later for Carson. Corbett’s first program-
ming gig was at WVKL/Norfolk. He joined
WQQK in June 2002.

“I've always wanted to ask Andre about his
programming ear — how did he cultivate it?”
says Corbett. “I've never been one to believe that
aPD doesn't need to have a good ear for music.
I'm sure a lot of PDs figure that as long as they
have a good MD, they're fine. But today you
may find yourself in a situation where you don’t
have an MD. It all comes down to what you can
do.”

DC: How were you able

to cultivate your ear todis-
tinguish between a good
record and a great record,
and how do” you know
\ which records to play?
: AC: You basically
| have three categories of
music. You have the su-
perstars, the core acts and
the new acts. You startby
looking at them that way, and then you evaluate
them based on their sound, the quality of the
record, and whether it fits what you need. One
week you might need an R&B record to balance
out the sound of the station, the next week a hip-
hop track. It's like in football. If you know you
have a weakness in the back field, you look for a
player to fill that void.

Just because a record
is by a superstar doesn't
mean it's right for your
station either. How
many times have we
seen these big artists’
records hyped, only to
have them fall short on
the air? You have to lis-
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Andre Carson

DC Corbett

when you're dealing
with the big acts. For some folks, it comes natu-
rally, but other programmers have to develop the
skill. Once you've been doing this for a while,
you can hear the difference between a hit, a
record you might like and a bomb.

DC: What is our biggest challenge as program-
mers in today’s radio world?

AC: One of the biggest challenges is increased
competition — not only from other stations and
other formats, but also from satellite radio, vid-
eo games and cable. Other formats playing more
of our music slowly erodes what we are doing.
With listeners’ time spread across more enter-
tainment choices, we have to constantly find
new ways to brand our stations. It's much harder
to brand something today, whatever your prod-
uct is.

DC: What was the best advice you got about ca-
reer growth?

AC: The best advice I ever got was to believe
in myself and to always follow my dreams and
goals. I have also been told to always be open to
criticism, because you can always learn from it.

Toya Beasley/Barry Mayo

Toya Beasley is PD of Emmis Communica-

www americanradiohietorv com

“The key to successfully
moving from being a PD to
being a GM is to attain a
balance of programming
and sales skills and
knowledge, as well as
knowledge of the financial
side of the business.”

Barry Mayo

tion’s WRKS (98.7 Kiss
FM)/New York, and
Barry Mayo is Sr. VP/
Market Manager of Em-
mis’ New York cluster,
overseeing WRKS, CHR/
Rhythmic WQHT (Hot
97) and Smooth Jazz

WQCD (New York Chill). -
y o o S e
Beasley has been with
Kiss since 1989, firstasa ~ 10ya Beasely

programming assistant, then MD, and finally
being named PD in 1997. Mayo was PD at
WRKS, then served as GM from the early to mid-
‘80s. He returned to the station in 2002 as a con-
sultant, helping to take it from No. 13 to No. 3
in six months.

Beasley says, “Barry is a true programmer at
heart, and that’s what I love about having him as
my GM. Atany time I can walk into his office and
ask him, ‘Am I thinking right?” and he will tell
me from a programmer’s point of view. He has
both the programming and sales arms working
in perfect harmony. Because he’s so strong on the
programming side, he makes sure he has the best
and brightest on the sales side so that both the
ratings and the revenue are working in harmony.”

TB: What makes a great programimer?

BM: A great programmer can go into a mar-
ket that he or she has never lived or worked in,
and still beat the incumbent station. Also, a great
PD understands both the science of program-
ming and the strategy of
programming. Usually,
you find programmers
with one or the other
skill. Rarely do you find
a PD who is good at
both.

TB: Weare seeing more
GMs with some kind of
programming  back-
ground. During your
tenure as GM, did you
ever lose your programniing focus?

BM: When I became GM at WRKS in 1984 —
and I have to say that I was given the opportu-
nity because someone felt I was a great PD —
we immediately had three straight down books.
Thatwas because I was so busy learning the sales
side of the business, I lost my programming fo-
cus. The key to successfully moving from being
aPD to being a GM is to attain a balance of pro-
gramming and sales skills and knowledge, as
well as knowledge of the financial side of the
business.

I have to say, being the GM of a cluster of sta-
tions is by far the most difficult job of my career,
and I'm constantly becoming aware of new com-
plexities. It keeps it interesting.

Bar Mayo
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Mr. Personality

Michael Baisden brings something new to Urban AC

BC Radio Networks syndicated radio personality Michael
Baisden is on a mission. In addition to seeing his show
Love, Lust, & Lies cleared on stations across the country at an
amazing rate, he’s also succeeding in bringing an over-the-top
style that is usually heard in mornings to afternoons. In the pro-
cess, he, along with a few other key radio personalities, is chang-

ing what we hear at Urban AC.

Baisden was an accomplished
author, motivational speaker and
television host before he started in
afternoons on WRKS (98.7 Kiss
FM)/New York two years ago.
Within six months his show went
from No. 9 to No. 1 in the target
demo. By October 2004 he had
made a deal with ABC Radio Net-

of music, his show is not what we're
accustomed to hearing on Urban AC
radio outside of mornings.

That's why we’ve asked Baisden
to moderate the session “More Mu-
sic Vs. More Personality” at R&R
Convention 2005 in Cleveland. He'll
be joined by key programmers from
both sides of the debate: those who

b2

works to syndicate the show na-
tionally. He’s now heard in New
York; Chicago; Philadelphia; Detroit; Washing-
ton, DC; Charlotte; New Orleans; Birmingham;
Memphis; Charleston SC; and other cities.
The show prides itself on being strong on
talk, controversial at times, and light on music.
Baisden says that the music he does play is part
of the show’s personality, chosen carefully for
its lyrical content and how it pertains to the
day’s topic. Still, even with the strategic choice

R R R R

“My show could be the
most popular black
personality show ever,
because | appeal to every
ethnic group. The topics
we discuss are relatable to
blacks, whites, Latinos and
Asians.”

G T T

Michael Baisden

believe the format needs to contin-
ue to be music-intensive and those
who feel it needs an infusion of personality in
order to grow.

We talked with Baisden recently about the
success of his show and why he feels radio
needs to open up to more personality in gener-
al, not just his brand of personality. Here’s what
he had to say.

R&R: How have you had to evolve or tweak the
show since going national?

MB: From the very beginning I had plans to
take the show national, so I started out doing
the show like a national show. We didn’t want
it to feel like it changed at all from when it was
airing only on WRKS. If you noticed, I never
specifically asked people where they were
from, and I still don’t. In the context of this pro-
gram it doesn't really make a difference. What
we're discussing is the fact that everyone has
the same issues everywhere. So the transition
from local to national was seamless, and no
tweaking was necessary.

R&R: Unlike many syndicated shows, you've
been able to pick up many top markets in a relatively
short period of time. Why is that?

MB: Two reasons. First, |had a name for my-
self before I became a radio personality. [ was
probably even a guest on many of these stations

s ) b L e ) B A
BAISDEN MANIA! wpAS-eM/Phitadelphia’s newest

addition, nationally syndicated afternoon drive personality
Michael Baisden, stopped by the station to meet all of his
“grown folks." Not only did he broadcast live from the WDAS
studios, he also hosted a party with legendary WDAS PD Joe
“Butterball” Tamburro. Seen here (I-r) are Butterball and Baisden.

while [was on one of my many
book tours in the past. Second,
when programmers hear the
show, they understand its ap-
peal and know how good it is.
They ask themselves, “Do] take
the show, or run the risk of hav-
ing to go up against it?”

R&R: You're moderating the
Urban AC session “More Music
Vs. More Personality” at the R&R
convention in June. Which direc-
tion do you see the format headed?

MB: [ think it’s fair to say
that 'm a proponent for the
more-personality side of that
debate. I don't know if it will go
completely in that direction, but
Iwould hope the programmers
in the format would take notice
of the success of real personali-
ties. If you look at the Urban for-
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Game and the show's Sam Sylk.

GAME TIME in hicago on the How the West Was One Tour with Snoop Dogg, The Game stopped
by to visit with WGCI-FM’s Sam Sylk Show. Seen here (I-r) are the show’s Big Poppa and DJ Bo, The

T e L

““You don’t get listener
loyalty just by the music
you play; you get it by
connecting with the
listener.”
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mat, there are really only five or six top person-
alities, and all of them base their shows on talk-
ing — from Tom Joyner to Wendy Williams to
Doug Banks to Russ Parr. They don’t promote
the fact that they are more music; they are more
talk.

R&R: Is there a distinction between more talk and
more personality?

MB: In some ways it’s the same thing. Usu-
ally, when you have a lot of talk, you also have
personality, but there are situations when you
don't,and that's what you want to avoid. When
all the stations are essentially playing the same
music, how do you distinguish yourself from
the competition? With content. I also believe
that content is what develops listener loyalty.
You don't get listener loyalty just by the music
you play; you get it by connecting with the lis-
tener.

Anyone can babble on about nothing, but I
don’t think many people can do what I do. It
takes a unique kind of personality. It's like with
Oprah. You have a lot of people with talk
shows, but they can’t do what Oprah does.

There will be other people who try to copy
what I do, but they won't be as successful. This
show is put together very strategically. The
show is good because of how we set it up —
the planning of the topics, as well as the music,
the comedy and the timing,. That all plays a role.

[ also have the ability to share my own per-
sonal experiences and opinions. For along time
radio DJs were told to never give their own
opinions or their own stories, but that was the
wrong approach, in my opinion.

R&R: Foralong time the Urban AC format prid-
ed itself on being all about the music. How do you
think that has impacted it? And how is the infusion
of personality changing the format?

MB: It’s still evolving. The “just about mu-
sic” approach made many programmers com-
placent. They've been afraid to try something
different. That hurt the format, to an extent. [
also think that the broadcast companies found
that when they took away the personality, they
took away the power of DJs. If you can just plug

www americanradiohistorv com

inany old voice to announce the songs, the DJs
lose their value. As a true personality, you gain
power, because they need you. They can't just
replace you with any old DJ.

Personality, like what you hear on my show,
also opens the format to more people, and isn’t
that what this is all about: winning the most
listeners and, ultimately, the highest ratings?
How do you do that? By appealing to a wide
variety of people.

My show could be the most popular black
personality show ever, because [ appeal to ev-
ery ethnic group. The topics we discuss are re-
latable to blacks, whites, Latinos and Asians. [
make a point of including all these people in
my topics.

Ré&R: Is controversy good? Has the Urban AC
format played it too safe for too long?

MB: When I think of controversy, I think of
Howard Stern. [ have so much respect for him
and what he’s done for broadcasting. He’s tak-
en on the FCC. Whether you like his show or
not, you have to respect his success and his tal-
ent. [ also respect the fact that he will always
put his opinion out there. He’s not afraid to let
listeners know exactly what he thinks. That’s
even more important than controversy.

I would guess that 30% of my listeners may
not even like me, but they listen to see what
I'm going to talk about that day. That’s contro-
versy, but you're pulling in those listeners. They
might even know more about meand the show
than the listeners who love me.

R&R: Are programmers — even “Baisden believ-
ers” — still a little nervous about so much talk?

TR AR IR R R RS

“There will be other
people who try to copy
what | do, but they
won’t be as succ-
essful. This show is

put together very
strategically.”
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MB: Of course. Programmers are used to talk
in mornings, not afternoons, so they are a little
skeptical at first, but then the numbers speak
for themselves, so they quickly get over their
nervousness.

R&R: Will your show ever move to mornings?

MB: Never. [ am not amorning person. Nev-
er have been and never will be.


www.americanradiohistory.com

yolanda adams
__.;3,.(1(@ by day (st

% be blessed,
someone watching over you,
this too shall pass

o tracike
Tl 1 K

day by day

1in stores august 30

ath production by jimmy jam & tefry ]ems ’

barry eastman, rickey minor, kirk franklin and more

s

4 gld = 4
s wwwnlandaadams.org | .& )
wyviallanticreconds.com 20
I revanghd vy bon (e S ¢ Q‘NL e


www.americanradiohistory.com

S [ 3 g ] ke SR i & s e Q
aig o ¢ 4% ﬁ’* '&w 3 Tip ety ¥ e «
e (N 4 W»é AR 5 5 %&" B i
<7 » T = R # o o e &
s mm L URBAN AC TOP 30 A
June 3, 2005 poweren[:1]
LAST THIS TOTAL +)- JOTAL  WEEKS ON TOTAL STATIONS!
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1 1 KEM | Can't Stop Loving You (Motown/Universal) 1629 -25 185447 20 58/0 N L 2
4 @ FANTASIA Free Yourself L/AMG) 1284 +149 13939 9 5801 ’;fM 05 TA %@Qggiﬂ
£
3 3 FAITHEVANS Again (Capitol) 1226 -35 133340 16 55/0 ARTIST TITLE MBEL(S) RO
2 4 FANTASIA Truthls (/RMG) 1209 -65 133913 25 51/0 TONI BRAXTON Please (BlackGround/Universal 19
5 5  JOHN LEGEND Ordinary People /Columbia) 1095 -24 113224 21 2440 C. WILSON Charlie Last Name: Wilson (J/ive/Zomba Label Group) 10
7 @  BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal 1074 +10 97908 23 50/0 BABYFACE Sorry For The Stupid Things (Aristal)/AMG/ b
6 7 STEVIEWONDER So What The Fuss (Motown/Universal) 953 146 81712 12 580 | MARIAHCAREY We Belong Together fisiand//DJMG) 6
8 8  LALAHHATHAWAY Forever, For Always, For Love (GRPVMG) 858 20 97040 37 apjp | P-KELLY Trapned n The Closet (ie/Zomba Label Group) 3
9 @ MARID Let Me Love You L/AMG) 812  +58 89669 23 180 | JIVIANGREEN Gotta Go Gotta Leave (Cokmbe) 3
) ! SMOKIE NORFUL | Understand /EM/ Gospel) 2
" @ DESTINY'S CHILD Girl (Columbia) 783 +92 81936 1" 3aj0 JAGUAR WRIGHT Free /Artemis/ 2
13 Q INDIA.ARIE Purify Me (Rowdy/Motown) 720 +63 57982 6 52/1 T
10 12 MINTCONDITION 'm Ready fmage/ 693 35 50110 14 43)1 i ‘MOST: ;"
16 @  R.KELLY Trapped In The Closet (/ive/Zomba Label Groug) 630  +168 56787 3 3 I/Vf REA SED ﬁifﬂ
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12 16 GERALD LEVERT So What (If You Got A Baby) (Atlantic) 519 -1 31651 18 430 MARIAH CAREY We Belong Together //sland/!DJMG) +206
17 @ ANITAB AKEH Serious (Blue Note/Virgin/ 508 +47 37347 4 43 C. WILSON Chartie Last Name: Wil§un (Jive/Zomba Label Group) +189
18 ) JILLSCOTT Cross My Mind (Hidden Beach/Epic) 459 +26 48123 3 311 EA:ET%J?W\? In Thﬁ ‘;J';;;; (g’ve/z”'"”a Label Group) *:::
19 (D RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Group) 811 +25 38938 12 . 30/0 ree oursen I ¥
BABYFACE Sorry For The Stupid Things (Arista/J/RMG) +97
21 @ SMOKIE NORFUL | Understand /EM/ Gospel) a04 +65 33351 9 342 DESTINY'S CHILD Girl (Columbia) +92
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22 24  SMOKEY ROBINSON My World (Motown) 262 -42 20622 4 21 JOSS STONE Jet Lag (S-Carve/EMC)
26 25  RAHSAAN PATTERSON Forever Yours /Artistry Music) 257 -2 16657 17 20/0 Total Plays: 208, Total Stations: 23, Adds: 1
28 26 0'JAYS Imagination (Music World/SRG) 245 -1 12787 5 25/0 TAMIA Things | Collected (Rowdy/Matown)
30 €@ MARYMARY Heaven (Sony Urban/Columbia) 225 +31 26184 3 180 | TotalPlays: 143 Total Stations: 19, Adds: 1
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23 29 AL GREEN Perfect To Me (Blue Note/Virgin) 215 73 12302 15 24/0 TONI BRyAi(TOIII Please (Bla L‘kbr au’nd/l/n/:versa//
27 30  TROY JOHNSON It's You (Sought After Entertainment) 212 -38 i 1 16/0 Total Plays: 94, Total Stations: 23, Adds: 19
61 Urban AC reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Songs ranked by total plays
of 5/22-5/28. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each . . .
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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Stations and their adds listed alphabetically by market

KSYU/Albuguerque, NM*
WAKB/Augusta, GA*
WKSP/Augusta, GA*
WWIN/Baltimore, MO*
KQXL/Baton Rouge, LA*
WBHK/Birmingham, AL*
WMGL/Charleston, SC*
WXST/Charleston, SC*
KWBAVICharIoue'

WONC/Charlotte*
WSRB/Chicago, IL*
WVAZ/Chicago, IL*
WZAK/Cleveland, OH*
WLXC/Columbia, SC*
WWDM/Columbia, SC*
WAGH/Columbus, GA
WXMG/Columbus, OH*
KSOC/Dallas, TX*

WROU/Dayton, OH*
WMXO0/Detroit, MI*
WUKSFayetteville, NC*
WDZZFlint, MI*
WCMG/Florence, SC
WFLM/t. Pierce, FL*
WAOMG/Greenshoro, NC*
KMJQMouston, TX*
WTLCAndianapolis, IN*

WIO(/Jackson, MS*

WSO0L/Jacksonville, FL*
KMJK/Kansas City, MO*

KSSM/Xilleen, TX
KNEK/Lafayette, LA*
KOKY/Little Rock, AR*
KJLHALos Angeles, CA*
WMJM/Louisville, KY*
KJMS/Memphis, TN*
WHQT/Miami, FL*
WJMR/Mitwaukee, Wi*
WOLT/Mobile, AL*

KJMG/Monroe, LA
WQK/Nashville, TN*
WYBC/New Haven, CT*
KMEZ/Mew Orleans, LA*
WYLD/New Orleans, LA*
WBLS/New York, NY*
WRKS/New York, NY*
WKUSMNorfolk, VA*
WVKL/Nortolk, VA*
KRMP/Oilahoma City, OK*
WCFB/Orlando, FL*
WRRX/Pensacola, FL*

WOAS/Philadelphia, PA*
WFXC/Raleigh, NC*
WKJS/Richmond, VA*
WVBE/Roanoke, VA*
WSBY/Salisbury, MO
KBLX/San Francisco, CA*
Sirius Heart & Soul/Satellite
The Touch/Satellite

XM The Flow/Satellite
WLVH/Savannah, GA

KMJM/St. Louis, MO*
WFUN/SL. Louis, MO*
WPHR/Syracuse, NY*
WHBX/Tallahassee, FL
WIMX/Toledo, OH*
WTUG/Tuscaloosa, AL
WJBW/W. Palm Beach, FL*
WHUR/Washingten, OC*
WMMJ/Washington, OC*
WKXS/Wilmington, NC

Adds for reporters are
KDKS/Shreveport, LA* listed in R&R Music
KVMA/Shreveport, LA* Tracking.

61 Total Monitored

poweren 1l

MEDIABASE

*Monitored Reporters
79 Total Reporters

18 Total Indicator

Did Not Report,

Playlist Frozen (6):

Music Choice Smooth R&B/
Satellite

Sirius Slow Jamz/Satellite
WMXU/Columbus, MS
WQVE/Albany, GA
WRBV/Macon, GA
WWMG/Montgomery, AL /

URBANROC
CLEVELAND.

Rekindling The Spark:

Making Radio Fun Agam

Moderated by: Elroy Smith,
Clear Channel/Chicago

Friday, June 24, 2005 11:00AM-1:00PM

2
%
% : ‘

R CONVENTION 2005

JUNE 23-25-

REGISTER AT RADIOANDRECORDS.COM

2005
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LAST THIS LIS LR E TOTAL / s s . EBE“ &
: 4]~ TOTAL  WEEKSON TOTAL STATIONS
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU?‘IJ%;ICE CHART 00S MED l AB ASE
2 0 MARIAH CAREY We Belong Together (/sland/IDJMG) 4013 +269 505491 10 60/1 R R EER 8.7
7 @ R.KELLY Trapped In The Closet {ive/Zomba Label Group) 3822 +1102 495417 7 67 ; MOS TA D,Dép ;
1 3 BOBBY VALENTINO Slow Down [07P/Def Jam/IDJMG) 3595 312 420438 15 6440 ARTISTTITLE LABEL(S) ADDS
3 4 CIARA f/LUDACRIS Oh /LaFace/Zomba Label Group) 3488 207 412641 12 7010 GAME Dreams (Aftermath/G-Unit/interscope/ 63
4 @ YING YANG TWINS Wait (The Whisper Song) (7V7) 3239 +26 425592 17 64)0 :":g;g’cﬁm"ﬁ" MeA /”TP/léefJa:WW’;ff/ ) ;;
i R AL ong As You Come Home (Virgin,
5 0 50 CENT Just A Lil’ Bit (Shady/Aftermath/interscope) 2900 +121 325796 9 69/0 AMERIE {IT.). Touch (Columbia) 3
6 7 112 U Already Know (Def Soul/lDJMG) 2355 -400 325448 17 63/0 CZARNOK Pimp Tight (Capital) 14
9 o CASSIDY I'm A Hustla (J/AMG) 2321 +143 272181 15 65/0 PAUL WALL f/BIG POKEY Sittin’ Sidewayz (SwishaHouse/Asylum) 12
12 € PRETTYRICKY Grind With Me (Adlantic/ 2319 +185 230317 9 631 gﬂc\"‘:‘s’gs "':““370" N’;ked fallfﬁ'/u Dont Lol o) :
. 2 N Charfie Last Name: Wilson (Jive/Zomba Label Group,
8 10 GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscope) 2271 -364 285090 14 6710 MASTER P fiLIL’ ROMEO 1 Need Dubs New o Limit/Koch) 5
13 m WEBBIE f{BUN B Give Me That {Asylum/Trill) 2235 +150 190338 13 60/1 T1. ASAP (Grand Hustie/Atlantic) 5
10 12 MARQUES HOUSTON All Because Of You /7.U.G./ 2037 -129 212802 16 56/0
" 13 MARIO How Could-You (//RMG) 1994 -153 198260 14 62/0
14 14 AMERIE One Thing [Columbia) 1639 -253 168736 19 64/0
17 @ FANTASIA Free Yourself (/AMG) 1607 +44 142064 8 5501 ifs M M o sr 5@
19 @ LYFE JENNINGS Must Be Nice (Columbia) 1536 +63 138860 15 471 iE i it
21 Q BOYZ IN DA HOOD Dem Boyz (Bad Boy/Atlantic) 1367 +132 115293 1" 39i2 I N CE Eﬁs E P LA YS
18 18 T.L You Don’t Know Me (Grand Hustle/Atlantic) 1340 193 143202 23 64/0 TOTAL
PLAY
15 19 FAITHEVANS Again (Capitol) 1251 612 116273 16 63/0 ARTIST TITLE LABEL(S) INCREASE
16 20 DESTINY'S CHILD Girl {Columbia) 1236 400 147863 11 59j0 R. KELLY Trapped in The Closet (ive/Zomba Label Group)  +1102
. BOW WOW fOMARION Let Me Hold You (Columbia) +384
2 MIKE JON 2
8 @ E JONES Back Then (SWIsllaHaus?/As;‘//um/WamerBiras Y 1212 +238 102987 4 6211 LUDACRIS Pimpin’ Al Over The World (Def.Jam Sauth/DJMG) +370
24 @ MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 1210 +110 108893 5 54/0 FAT JOE fINELLY Get It Poppin’ (At/antic) +319
3 @ BOW WOW f/OMARION Let Me Hold You (Columbia) 1187 +384 118945 4 63/1 MARIAH CAREY We Belong Together (/s/and//DJMG/ +269
27 @  DESTINY'S CHILD Cater 2 U (Columbia) 1155 +144 179961 13 In MIKE JONES Back Then (Swishatouse/Asylum/Warner Bros.) +238
. MARQUES HOUSTON Naked (7.0.6.) +227
23
@ GUCC! MANE Icy (Bjg Cat) ’ 1129 +17 68911 1 39/0 PRETTY RICKY Grind With Me (Atiantic 185
26 @ T.l. ASAP /GIHIIdHIISf/E/AﬂHﬂfIL‘/. 1117 +86 129132 7 6/5 NIVEA Parking Lot (Jive/Zomba Labe! Group) +163
25 @ KANYEWEST Diamonds (Roc-A-Fella//0JMG) 11 +37 107460 3 63/0 MASTER P f/LIL' ROMEO | Need Dubs (New No Limit/Koch/ ~ +161
20 28  LUDACRIS Number One Spot [Def Jam South/IDJMG) 1018 321 119647 16 61/0
22 29  BROOKE VALENTINE /BIG BOI & LIL' JON Girlfight (Virgin/ 974 -249 99706 19 60/0
32 @ TEAIRRA MARI Make Her Feel Good /Roc-A-Fella/IDJMG) 941 +145 97278 5 412
29 31 KEYSHIA COLE | Just Want It To Be Over (A&M/interscape) 934 19 74050 7 450 IEias Vo o
s ' INEW & ACTIVE
33 @ TREY SONGZ Gotta Make It (Songbook/Atlantic) 851 +58 67556 4 5511
43 @ LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 836 +370 91353 2 551 TONY YAYO So Seductive /§-Unit//nterscnpe}
44 €  FATJOEfINELLY Get It Poppin’ /Atlantic) 767 +319 71286 2  G7jg | TotalPlays: 345, Total Stations: 39, Adds:3
35 OMARION T h (Epi 732 42 5 4212 TANK 1 Love Them Girls /H/EC/(GI'UIIIID’/UIII'VBISE/)
@ L2 * 67541 ’ Total Plays: 334, Total Stations: 31, Adds: 3
30 36 COMMON The Corner (600D/Geffen) 729 -134 65673 8 4440 O s T T et o o
otta Go, Gotta Leave {Columbia
40 @ YOUNG JEEZY And Then What (Def Jam/IDJMG) N . 695 +150 50573 3 38/0 Total Plays: 332, Total Stations: 20, Adds: 0
34 38  MIKE JONES f/SLIM THUG & PAUL WALL Still Tippin' (SwishaHouse/Asylum) 611 -85 55011 20 54/0 PAUL WALL f/BIG POKEY Sittin’ Sidewayz (Swishalouse/Asylum)
37 @ B.G. ffHOMEBWOI Where Da At (Chapger City/Koch/ 662 +14 36228 6 38/0 Total Plays: 326, Total Stations: 14, Adds: 12
38 @ LIL JON & THE EASTSIDE BOYZ f/BO HAGAN Get Crunk (7V7) 594 +8 42667 4 54/0 RAY CASH Sex Appeal (Columbia)
36 41 50 CENT Candy Shop /Shady/Aftermath/Interscope) 573 -118 67375 19 67/0 Total Plays: 288, Total Stations: 23, Adds: 1
39 42  BABY...fiLIL' WAYNE Neck Of The Woods (Cash Money/Universal) 505 -63 24477 4 3611 MARQUES HOUSTON Naked (7.0.6./
41 43 NELLY flJUNG TRU & KING JACOB Errtime (Derrty/Fo’ ReellUniversal) 477 45 51742 8 250 | VotalPlays: 282, Total Stations: 37, Adds: 6
@  TYRA Get No Och Wee (GG&L/Universal) 451 +138 20467 1 501 TMASITPER P legl;“:'\:'gﬂ ',Needzl;uhAsd/:Jet;f No Limit/Koch)
45 @  JOHN LEGEND Number One (Columbia) 431 +21 20609 3 340 ota "'EVS'E 1o ‘;’““s‘/) A
. . EBONY EYEZ In Ya Face {Capito
42 g SLIM THUG f/JAZZE PHA Incredible FeeI!ng {Geffen) an 77 32087 5 27i0 Total Plays: 267, Total Stations: 23, Adds: 1
46 TONIBRAXTON Please (Blacl(G.mund/Umversa/} 412 +17 21173 4 3811 Q-TIP HBUSTA RHYMES For The Nasty (Motown/Universal
@ GAME Dreams (Aftermath/G-Unit/Interscope) 362 +115 45648 1 53(53 Total Plays: 219, Total Stations: 34, Adds: 3
@ NIVEA Parking Lot (Jive/Zomba Label Group) 348 +163 16022 1 3914 CHARLIE WILSON Charlie Last Name: Wilson (Jive/Zomba Label Group)
47 50  DAVID BANNER Ain't Got Nothing (SRC/Universall 346 -1 18067 2 35/0 Total Plays: 219, Total Stations: 31, Adds: 5
70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/22-5/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting X - -
station. Songs unreported as adds do not count toward overall total stations pfaying a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporiers are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www.radioandrecords. com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
FirstFlash!
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NN ) SRS |

GOSPEL TOP 30

June 3, 2005
LAST THIS TOTAL 4= TOTAL  WEEKS ON TOTAL STATIONS/ _ .
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  AUDENCE T CHART ADDS M Os T A DDE D
1 1 DONNIE MCCLURKIN | Call You Faithful (Verity) 986 -64 39095 28 34/0 | aRmIST TITLE LABEL(S) ADDS
5 e MARY MARY Heaven (Sony Urban/Columbia) 884 +91 36351 7 34/3 DR. CHARLES HAYES... Jesus Can Work It Out (IC£E) 5
2 3 JAMES FORTUNE You Survived (Worldwide Music) 848 45 28404 17 3000 :‘(‘;:T"&::Yﬁ“:a;’"kfsé"l'ylg"’a"’ﬁc”’";"(’;af g
. od Blocked It (Gaspo Centric,
6 o KURT CARR God Blocked It /Gaspo Centric) 835 +84 31169 10 3312 R. ALLEN GROUP fIK. FRANKLIN Something... TyscotTaseis) 2
4 6  YOLANDA ADAMS Be Blessed /Atlantic/ 817 -20 30551 9 m TONEX Work On Me (Verity) 2
7 o ANOINTED Gonna Lift Your Name (Sony Urban/Columbia) 644 +30 21991 " 29/0 | KEITHWONDERBOY JOHNSON | Need A Blessing (Worldwide Music) 2
9 6 MISSISSIPPI MASS CHOIR I'm Not Tired Yet (Malaco/ 576 +69 19549 9 241
8 9  TED & SHERI Celebrate (Word/Curl/Warner Bros.) 498 -1 21413 25 20/0
10 D R ALLEN GROUP /K. FRANKLIN Something About The Name Jesus (Tyscot/Taseis) 497 £3 1247 17 22 MOST
18 Q) TYETRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urban/Columbia) 460 +76 15563 8 1901 INCREASED PLAYS
12 @ NU BEGINNING fiDAMON LITTLE Do Right (Worldwide Music) 447 +1 16831 18 22i0 TOTAL
PL
14 (D ISRAEL AND NEW BREED Friend 0f God (integrity Gospel a4 10 14381 19 1810 | annst e e INCREASE
16 @ ANDERSON SANCTUARY CHOIR Lord | Thank You (Malaco) 440 +22 13069 5 1710 DR. CHARLES HAYES... Jesus Can Work |t'UUt (ICEE) +93
21 )  DONALD LAWRENCE f/HEZEKIAH WALKER You Covered Me (Verity/ 421 +55 10346 16 16/1 m::&::‘ﬁ“g‘ge"kfsg’l'{(’é”"’”/cc”’”t':’i”;"’ +:z
od Blocked It (Gaspo Centric +
17 @  LASHUN PACE Hey (EM Gospe) 425 +20 15795 5 1900 | TYETRIBBETT.. Everything Pt 1, Part 2 Sy U Cobmti) +76
20 0 ALVIN DARLING Al Night (Emtro) an +42 12666 5 1712 | MISSISSIPPI MASS CHOIR I'm Not Tired Yet (Malaco) +69
22 @ BEBE WINANS Safe From Harm (Still Waters/TMG) 380 +17 16614 18 18/0 | D.LAWRENCE f/H. WALKER You Covered Me (Verity) +55
25 @  MIGHTY CLOUDS OF JOY Been So Good To Me /EM/ Gospell 353 +26 10162 3 20/t | JEROME GREENE... If God Said It indlependent) +41
27 @  MICAH STAMPLEY War Cry (EM/ Gospel 346 +44 9812 5 180 m:: ls:é‘]'::’és“ ‘c‘a’f’m‘;’;’/ ‘2”3/;;”) +:‘;
. , ... Ves Lo 05 +
26 @ SHEKINAH GLORY MINISTRY Yes /Kingdom Entertainment) 333 +18 10307 4 1n ALVIN DARLING AllNight (Emiro) )
30 @ DR. CHARLES HAYES & THE WARRIORS Jesus Can Work It Out /CEE) 325 +93 11384 2 15/5
24 23 MIAMIMASS CHOIR Glory, Glory Majo/ 324 4 12321 12 1710 NEW & ACTIVE
18 24 JOHNNY SANDERS | Trust God /Platinum) ' 312 12 12204 " 15/0 FRED HAMMOND | Wil Find A Way (Verity)
29 @ PINNACLE PROJECT f/KIM RUTHERFORD Last Say So (Pinnacle/ 306 +30 9630 2 1711 | Total Plays: 205, Total Stations: 13, Adds: 1
28 26  LASHUN PACE For My Good (EM/ Gospel) 273 14 11520 20 15/0 | ISRAEL... & BYRON CAGE Give Thanks (Gospo Centric)
— @D  DEANDRE PATTERSON Great Things (Tyscot/Taseis) 263 +35 11566 4 15/0 ;;’:: ’:;\Lsm‘i?" 2‘;:“3;3:';2; 2 m’i”u -
- -1 :1 Wake Up fGospo Lentric)
@ DARIUS BROOKS Your Will (EM/ Gospel) 251 +29 11210 1 1310 Total Plays: 188, Total Stations: 6, Adds: 0
S @  JONATHAN BUTLER Don't You Worry (Maranatha!) 224 +2 10052 12 1210 | LORI PERRY Wrote This Song (Palance)
30  DEITRICK HADDON God Didn't Give Up (Verity) 213 -4 6781 1 10/0 | Total Plays: 184, Total Stations: 8, Adds: 1
SHEKINAH GLORY MINISTRY Higher (Kingdom Entertainment/
37 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 5/22 - Saturday 5/28. Total Plays: 183, Total Stations: 6, Adds: 0
© 2005 Radio & Records N Songs ranked by total plays
e N
R E P O R TE R S WTLC/Andianapolis, IN wHAIJMemplus ™ WPHF/New Orleans, LA WNNURaIei%l NC WFAl/Wilmingten, DE
OM: Brian Wallace PD/MD: LeBron “LBJ" Josaph OM: Melvin Britlingham
. PD: Paul Roinson M’DMD TW Bm APD: Kris “Kap'n Kris” McCoy APD: Sh!'nllldll PO/MD: Manuel Mena
. . . . MD: Donovan Hartwell No Adds No Adds MIT Melissa MARY MARY
Stations and their adds listed alphabetically by market | “**  AOCE AL GOUP IKRK AL
oo WLOKMemphis, TN 37 Total Indicat
T al - PV . o i e e
2 E?)mhpennv w mrg"ﬂwnmcs YHEZEKIAH WD So0 Do P%m" s i S]ﬁ\."cuu%ﬁls"mvss ey vy ﬂ[um i Ag::)(');HSARLES HAYES & THE ’g:’z::‘(ge)?my Playlist
\1Ns OB OCH;:RALES HAYES & THE % MARYMARY e % Jmoss TR momens WARRIORS %%HSARLEPS“&A\’ES & THE KHVN/Dallas, TX
; ite | KVLOILittle Rock, A
T BTy £6.A WXTC/Charleston, SC g{“?&f’/m""' ms WMBM/Miami, FL 10 RONGK ALLEN GROUP 11GRK P on gm):l NetworkSatlite WAGGIéIr:\inog‘:nam,RAL
WTH gusta, GA SR CAR R BRS— B e - Wrigh POIML: Perey Davs DM: E. Clawdete Freeman FRANKLIN b WCAO/Baltimore, MD
2B by GREENE & VOICE APOM: Jamos Wallaco TTANDARNG POME: Grg Cooper s WCHB/Detroit, Mi
e e BiSewsoon | BEiTE 0w | S008 B U S I WENNSirmingham, AL
2 SHARON JACKSON 15 EVEREADYS POMD: olumbia, SC
. mmf;smm NPT MansasCiy, MO WaOMosie, AL WOAS Piadepia, PA OIS aMOICleveland, OH
% meyEEbvwngﬁgﬂus -AGEE PD: g?a'(’)ﬁ"éé“g'n e mwsmm 9 EEE#HR&%%E&%WJSJ:&% .m;m.mu. No Aods wX EZ/N:frf::’r;l‘:,n VA
N WXOK/Baton Rouge, LA J

500

T-Shirts
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If It Happened In
Vegas, It's Here

ACM Week photo recap

K, so some of what happened in Vegas during ACM week
7 stayed there. All right, make that most of what happened
when country came to town. Still, there were enough G-rated
events for us to bring you a glimpse of what went on during the
festivities surrounding the 40th annual Academy of Country
Music Awards.

all
]

Eb oA -] o =
SUGAR, SUGAR roliowing their performance on
the awards show of their debut hit, “Baby Girl,”
Sugariand were whisked to a private party where UMG/
Nashville co-Chairman Luke Lewis made the band’s
dreams come true with gold plaques signifying RIAA-
certified sales of more than 500,000 copies of their
debut CD, Twice the Speed of Life. Members of the trio
wrofe every track on the album. Pictured with hardware
in hand are (I-r) Sugarland’s Kristian Bush, Jennifer
Nettles and Kristen Hall and Lewis.

. >

HAT IN HAND wivk/knoxville was this
year's ACM Award winner for Country Station of
the Year. Showing off the trophy are OM Mike

Hammond (1) and afternoon driver Gunner.

R \X N
WE SAID RIDE, NOT SLIDE he Ac\'s
second annual Celebrity Motorcycle Ride, hosted
by Montgomery Gentry, raised funds for the
ACM'’s charitable foundation. This year’s only
mishap came when Shelly Fairchild wrecked,
giving her a heaithy case of road rash before an
ACM-night performance on The Late Show With
David Letterman. Seen here before the ride are (I-
1) Fairchild, Eddie Montgomery and Trick Pony’s
Heidi Newfield.

: i -
SUAVE AND DEBONAIR one can only wonder
what kind of repartee WXTU/Philadelphia personality
Cadillac Jack (I) was laying on MCA artist Lee Ann
Womack during the Westwood One remote broadcasts
from ACM week in Las Vegas. More than 20 stations and
dozens of artists participated in the broadcasts. Watching
Caddie very carefully in the background is UMG promo
patriarch Bill Catino.

SONY SINGS THE BLUES Sony/Nashville
showcased three new artists for Country radio, .
media and music-industry types attending the -~ T s

ACM activities. The House of Blues played hostto  CONVENIENT COINGIDENCE Vince Gill hosted
Brice Long, Susan Haynes and Jace Everett. The the ACM's second annual Celebrity Golf Classic, which
crowd got a bonus when newly signed Sony raised money for the organization’s charitable mission of
artist Jon Randall took the stage for a couple of supporting music education. Interestingly, Gill's

songs, with labelmate Jessi Alexander chiming in  foursome just happened to win. Seen here congratulat-
with harmony. Seen here (I-r) are Sony/Nashville  ing themselves on their 13 mulligans are (I-r) Gil,

Exec. VP/A&R Mark Wright, Long, Haynes, manager Mark Hartley and booking agents Rick Shipp
Everett and Sony/Nashville President John Grady.  and Steve Hauser.
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Dimick, Lindy Join Country Panel

- WQHT (Hot 97)/New York PD John Dimick and Sirius Satellite Radio
Director/Country programming Scott Lindy are confirmed for the “So,
You Have a Country station — Now What?” session at R&R Conven-
tion 2005 in Cleveland.

This session is geared to multistation managers and programmers who have a
Country station in their fold but little experience in the format. Dimick and Lindy
join KKBQ/Houston PD Johnny Chiang, KSCS/Dallas PD Lorrin Palagi and WGH-
FM/Norfolk PD John Shomby in a discussion of the differences and similarities
between Country and Pop programming, focusing on the realities vs. the myths.

Dimick programmed CHR/Pop WNCI/Columbus, OH before joining Country
KSON/San Diego, which he programmed for nearly seven years. He has been
programming CHR/Rhythmic Hot 97 for the last six months. Lindy was an AC
programmer prior to taking the PD post at Country WPOC/Baltimore in 1997.
About 13 months ago he joined Sirius, where he oversees all the satellite radio
company’s Country channels. The session runs from 11am-1pm on June 24.

“The Country Boiler Room"” afternoon panel, from 3-5pm, features Infinity VP/
Country Jeff Garrison, Clear Channel VP/Country Alan Sledge, Columbia/
Nashville Sr. VP/Promotion Larry Pareigis and consultant Joel Raab. New
Columbia/Nashville artist Brice Long will perform before this session.

For more information on R&R Convention 2005, visit www.radioandrecords.com
and click on “Conventions.”

DEUCES WILD Brooks & Dunn weren't the only duo to nab an ACM “Hat” in Las Vegas, and Ronnie
Dunn watched incredulously as partner Kix Brooks tried to trade a beef stick for KNIX/Phoenix morning
personalities Willy D. Loon and Tim Hattrick’s brand-new trophy for ACM On-Air Personality of the Year. Seen
here (I-r) are Loon, Dunn, Hattrick and Brooks.

= [ A LR E L% 3
NIPPER’S NEWEST HATS RiG/Nashville captured a number of “Hat” awards during the ACM
ceremonies — most of which it still has. Kenny Chesney won as Entertainer of the Year, while Brad Paisley
scored Video and Vocal Event awards for “Whiskey Lullaby,” and Brooks & Dunn took home the trophy for
Vocal Duo. Unfortunately, Kix Brooks and Ronnie Dunn left their trophies in the limo they took to a party. The
dynamic duo have, however, been receiving photos of their awards, the most recent showing the trophies
wearing blindfolds and hanging over a fire on an elaborate pulley system. No ransom demands have been
made as yet. As always, RLG’s after-show party attracted stars from other media and other labels in addition to
ihe label’s stars. Pictured celebrating RLG's ACM success are (I-r) Dunn, ACM presenters Dr. Phil and Robin
YcGraw, ACM presenter and country legend Barbara Mandrell, Chesney, RLG Chairman Joe Galante and wife

Phran, Paisley and Brooks.
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Fans Fare Well
At CMA Music Fest

Downtown Nashville event keeps

growing, adding valve

T‘”he CMA Music Festival, formerly known as Fan Fair, lands
in downtown Nashville next week, and it is on the cusp of
realizing its potential. With five music stages, more than 180 per-
formers and a diverse mix of activities for participants, this
year’s festival is expected to draw a record crowd. If it does, or-
ganizers believe the event can begin to capitalize on economies
of scale to turn a substantial profit.

That outcome would be quite a change from the
days of Fan Fair, held at the Tennessee State Fair-
grounds. With limited capacity and no air condi-
tioning, the dingy, asphalt-paved site gave the
CMA no options for growth. “The dis-
cussion became, ‘We either need to fix
this or quit doing it,” says CMA Exec.
Director Ed Benson.

“We had one area for performanc- |
es, the grandstand,” says CMA Music
Festival Exec. Producer Tony Conway.
“We ran out of exhibit space and were
limited on parking.” The CMA board
elected to move the event downtown
in 2001, creating opportunities for ex-
pansion of both entertainment offer-
ings and attendance.

“Riverstages holds 15,000 people,” Conway
says. “The Coliseum configuration is at around
30,000, and the other stages will be around 2,500
to 3,000. No way we could accommodate that
much music and that many people at the fair-
grounds.”

Slim Margins

After three years centered around the bur-
geoning downtown area, the Tennessee Titans’
football stadium and Riverfront Park’s stages,
the festival is showing signs of reaching its ini-
tial vision.

The fairgrounds’ sweaty livestock sheds,
where fans used to line up for autographs, have
given way to the air-conditioned comfort of the

Ed Benson

Nashville Convention Center. Free-to-the-pub-
lic areas like the Sports Zone, Family Zone and
Fun Zone are aimed at drawing previously re-
luctant Nashvillians to the proceedings. And two
new stages are helping to put music at
the forefront of the event.

{1 Moving downtown also brought
£ significant costincreases, however. De-
i spite an unparalleled lineup of virtu-
ally all of country’s top stars — who
receive no monetary compensation —
the CMA Music Festival turned its first
profit, a modest one, only last year.

“We've made an investment in
terms of big-time productions at the
Coliseum and at Riverfront,” Benson
says. “We're running what is essentially a trade
show in the convention center, plus we have nu-
merous outside activities with the Sports Zone,
the Family Zone and the Fun Zone. Each comes
with big fixed costs and requires enormous
amounts of staffing and planning,

“We're very close to being able to make some
money, but that's dependent on growth in atten-
dance.”

Benson points out that half the event's pro-
ceeds are donated to charities chosen by the art-
ists. Last year’s donation was $100,000. “I won't
be satisfied until we're able to donate $1 million
to charities on behalf of the artists,” Benson says.
“We're on the right road, thank goodness.

“The first two or three years we were grap-
pling with what fans most want to do, working

with venues and strug-
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+ BMI's Joyce Rice and songwriter Tony Martin.

COULDN’T CARE LESS 8mi recently hosted a No. 1 party for
the writers of Jo Dee Messina’s hit “My Give a Damn’s Busted.” Seen
here (I-r) are songwriter Tom Shapiro, Messina, songwriter Joe Diffie,

gling with dramatically
increased costs. Now
we're on track. Once you
get all that set, you get to
the point where you can
turn the corner and have
the funds to grow while
being very benevolent.”

Coming Attractions

Now fully acclimated
to the new surroundings,
the organizers believe
more people will attend.
“We are absolutely com-

. fortable being downtown
and have plans to grow

sl e .

much bigger with the new

symphony hall and new
minor-league baseball sta-
dium in the works,” Con-
way says.

“The idea is to continue
to grow it and pull the
stage back in the Coliseum
s0 we can get more people
in there. There’s nothing
we can do about River-
front. We've pretty much
packed that out, though we
have added video screens
this year.”

Benson says, “The plan
for growth has always been
to keep adding compo-
nents, which keeps a good
number of your constitu-
ents coming back, and we're always hoping to
attract new customers. We're always trying to do
more, but you have to do that within budgetary
confines.” A

One of the ways the event
may grow is in its breadth of
music. “We want to expand the
musical opportunities, to reach
out to include various types of
music,” Benson says. “When
you talk about lyric-based mu-
sic, there are a lot of growth ar-
eas there in terms of Americana,

GRIN & BEAR IT piamond Rio’s Marty Roe (r) and Jimmy
Olander recently ran the 13.1-mile Country Music 1/2 Marathon in
Nashville, leading a team of volunteers to raise funds for Big Brothers
Big Sisters of Middle Tennessee. Team Rio’s effort generated more
than $20,000 for the cause.

added a lot more talent this year — it's up to 183
artists on five stages,” he explains. “It's mind-bog-
gling. I know of no other musical event that has
that many artists performing over
four days. It's the strongest line-
up we’ve ever had at the Colise-
um and on the Riverfront Stages.
The exhibit hall is completely
sold out too.”

In addition to country stars,
NASCAR drivers, Titans play-
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alt country and bluegrass.

“We'll continue to integrate
some of those acts at the Riverfront and else-
where as we start to look at more potential ven-
ues. The festival is growing and will continue
to be a vibrant draw and, hopefully, turn out
more people who live in town.”

As Seen On TV

Reaching the local population is a top goal.
“We've been getting 90% of our attendance from
out of town,” Conway says. “My job is to work
on getting Nashville residents to attend.

“For a number of years, when the event was
at the fairgrounds, they were trained to stay
away. It was crazy, hot, not air-conditioned, and
you had to buy a full
week’s pass. Now it's a
B great event, and you can
B pick and choose what you
want to see. Not only can
you get single-show pass-
es, but several areas are
free to the public, like the
Family Zone. One of the
goals is to get people to
check those out without
having to buy a ticket.”

Raising awareness of the festival both in and
out of Nashville was the primetime television
special that aired on CBS last fall and the one
set to air on ABC this year, on Aug. 2. In theory,
the specials offer artists network television ex-
posure, which makes them more likely to par-
ticipate. In turn, a stronger slate of performers
helps to draw more fans.

“I suspect we are already seeing the impact
of that,” Benson says. “Registrations are up over
this time last year by about 3,000 for the four
days. That converts into 12,000 in total atten-
dance.

“lattribute alot of that to the increased aware-
ness created when you have a primetime televi-
sion special. A second year of that will only in-
crease awareness among potential customers,
plus it will provide additional incentive for art-
ists to come and play.”

Artists On Board
Conway says the artists are on board. “We‘ve
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Tony Conway
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scheduled to appear at the festi-
val. The scores of related events
include Marty Stuart’s Late
Night Jam at the Ryman Auditorium, the Glo-
bal Artist Show, CMT's Greatest Duets concert
atthe hockey arena, a celebrity softball game and
Martina McBride’s annual YWCA auction.

“When you look at what happens over four
days just at official events, the festival provides
an enormous amount of entertainment,” Benson
says. “When you add in the ancillary stuff, it's
almost overwhelming.”

“We employ over 500 people to pull it off,”
Conway says. “And ticket sales are up nicely.
We're expecting 135,000 to 140,000 over four
days this year.”

Coporate & Radio Support

As a dity, Nashville has been much more ac-
commodating than it was in the fairgrounds era.
“The developing partnerships and alliances we
have with the mayor’s office, the Titans, the Con-
vention & Visitors Board and the Chamber of
Commerce have been very gratifying,” Benson
says. "We've got no complaints when it comes
to the organizations in town.

“And we’re just beginning to tap in to corpo-
rate support in terms of ticket buys. Jack Boven-
der at HCA bought 2,000 tickets last year and
used them as employee benefits. There was such
a demand for them, they had to create a lottery
among the employees. They're back again as a
ticket-buying partner. Other companies are be-
ginning to get with that program. It's all part of
building local support.”

As with everything in country music, radio
plays a big role. “M]J1 is the official radio pack-
ager, and we'll have a number of radio remotes
on Thursday and Friday morning in drivetime,”
Benson says.

“Many stations are also involved in sending con-
test winners to the festival. We've had really good
participation and definitely want to keep our friends.
at Country radio involved.”

The biggest question about this year’s festi-
val remains unanswered, however. “I predict
we're going to have 75 and 80 degrees, sunshine
and a nice five-mile-an-hour breeze,” Conway
says. “Last year we had thunderstorms, so we're
due for some beautiful weather.”
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COUNTRY TOP 50

June 3, 2005 POWERED ]
WEBK  WEBK ARTIST TITLE LABEL(S) s eows s el Tmne e "G Joes ME“I AB ASE
1 o KEITH URBAN Making Memories Of Us (Capitol) 11943 509 4499  +230 398842 23481 11 120/0
3 o DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol) 1212 427 4354 +173 362801 13150 19 120/0 MOSTﬁDDED’
7 0 RASCAL FLATTS Fast Cars And Freedom {Lyric Street) 10845 1355 4098 +535 358196 40442 10 121j0
4 4  TRACE ADKINS Songs About Me (Capitol) 10139 587 4004 199 323491 -24908 23 119)0 | ARTISTTITLE LABEL(S) ADDS
. TIM MCGRAW Do You Want Fries With That /Curb) 32
8 GEGRGE STRAIT You'll Be There (MCA 9634 758 . 3756 350 310938 18129 9 121/0
e v Be There (MLA) * 0| BROOKS & OUNN Play Something Courtry (Arist 2
2 6 GRETCHEN WILSON Homewrecker (Epic/ 9110 -1720 3605 ‘597 283580 -65400 16 121/0 GARY ALLAN Best | Ever Had /MC4/ 16
5 7 JOE NICHOLS What's A Guy Gotta Do (Universal South) 8202 -1598 3158 -597 254643 -62770 26 121/0 | BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 16
9 @ SUGARLAND SomethingMore (Mercury) 7815 1151 2985 +540 254701 39394 8 121/0 | LONESTAR You're Like Comin’ Home (BNA/ 13
10 @ KENNY CHESNEY Keg In The Closet (BN4/ 7455 1448 2755 +531 244998 42647 5 120j0 | MONTGOMERY GENTRY Something To Be Proud Of (Cokmbiy 10
@ Mississippi Girl /W B 6614 1620 2405 611 217750 46324 3 1212 TRAGE ADKINS Arington (Capito) 10
” FAITH HILL Mississippi Girl (Warner Bros.) o 12| SARA EVANS A Real Fine Place To Start (RC4/ 9
14 m TOBY KEITH As Good As | Once Was (DreamWorks) 6519 1249 2449  +473 215003 38404 4 120{0 | JAMIE 0'NEAL Somebody’s Hero (Capitol) 7
11 D DARRYLWORLEY If Something Should Happen (Dreamiorks) 6390 492 2590 +199 199863 17088 14 11740 | LEE ANN WOMACK He Oughta Know That By Now (MC4/ 7
15 @ KEITH ANDERSON Pickin’ Wildflowers (Arista) 5937 1M 2341 +293 170891 29231 22 1122 MOST
13 @ BLAKE SHELTON Goodbye Time /Warner Bros.) 5837 418 2423 +191 181875 15879 17 119)2 INCREASED POiNTS
12 @ JEFF BATES Long, Slow Kisses (RCA) 5712 97 2387 +63 171707 -2116 32 107/4 ToTL
16 @ BOBBY PINSGN Don’t Ask Me Hov.v I Knon {RCA) 5255 168 1948 +51 151002 6719 16 1112 o T IN(’;gIENATSE
19 @ SHEDAISY Don't Worry "Bout A Thing (Lyric Street) 5208 532 2089 +192 149164 10956 18 1123 BROOKS & OUNN Play Something Country /Arista/ +1821
21 @ ALAN JACKSON The Talkin Song Repair Blues fArista) 4870 307 1963 +142 145889 5790 10 106/4 | pArTH HILL Mississippi Girl (Wamer Bros.) +1620
24 @ BRAD PAISLEY Alcohol (Arista) 4832 956 1749 +376 147129 24236 4 113/5| KENNY CHESNEY Keg In The Closet /BN4) +1449
22 €D REBA MCENTIRE My Sister (MCA/ 4733 387 1813 +119 147564 15879 11 110/5 :sgﬁ(le#ﬂ?a?:a;; A"d:lf%%m ﬂy;’/f 5”}99'/ +::i§
. s Good As | Once Was ([DreamWorks, +
23 @ VAN ZANT Help Somebody (Columbia) 4664 550 1806 +212 129521 22244 11 1033 SUGARLANO Something More (Mercury) +1151
25 @ PAT GREEN Baby Doll {UniversalfRepublic/Mercury) 3737 51 1319 +28 103369 4745 13 9513 | BRAO PAISLEY Alcohal (Arista/ +056
20 23 BIG & RICH Big Time (Warner Bros.) 3265 -1384 1205 -556 91117 -36701 16 115/0 | GEORGE STRAIT You'll Be There (MCA) +758
sreaker @) BROOKS & DUNN Play Something Country (Arista) 3006 1821 1064 +699 07894 48263 2 95/24 | KEMH ANUDE“?NI,Picki"' Wildlowers {Arista) +7‘;1
27 @ JAMIE O'NEAL Somebody’s Hero (Capitol) 2800 408 1072 +141 81986 11011 9  ggj7 | 'RACEAOKINS Aington (Capita) +105
26 @ TRICKPONY It's A Heartache (Asylum/Curb) 2698 25 1229 430 80408 758 17  93(0 MOST
28 @ TRISHAYEARWOOD Georgia Rain (MCA) 2622 246 1005 +111 81589 5370 5 916 INCREASED PLAYS
29 @ BUDDY JEWELL If She Were Any Other Woman (Columbia) 2541 182 1106 +54 71037 4170 16 912 TOTAL
Breaker @ LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb) 2282 240 904 +82 75858 10773 9 743 | armsT TILE LABEL(S) mc:'éﬁvsg
32 @ SARA EVANS A Real Fine Place To Start (RCA) 2206 368 798  +139 68385 8720 4 8319 BROOKS & DUNN Play Something Country (Arista/ +699
33 @ JASON ALDEAN Hicktown (BBR) 1770 153 801 +64 45643 4335 6  76{4 | FAITH HILL Mississippi Girl (Warner Bros.) +611
31 32 HANNA-MCEUEN Something Like A Broken Heart (MCA/ 1763 86 702 40 42744 2446 13 76/0 | SUGARLANO Something More (Mercury) +540
g RASCAL FLATTS Fast Cars And Freedom (L yric Street) +535
Breaker @ TIM MCGRAW Do.Yt?u. Want Fries With That (Curb) 1759 658 706 +288 58603 21477 2 83j32 KENNY CHESNEY Keg In The Closet (BW4) 4531
34 @ HOT APPLE PIE Hillbillies (DreamWorks) 1664 90 757 +27 46177 4064 8 68/3 TOBY KEITH As Good As | Once Was (DreamWorks) +473
35 @ JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 1662 182 665 +60 49880 8083 5  81/6 | BRADPAISLEY Alcohol (Arista) +376
Broaker €) LEE ANN WOMACK He Oughta Know That By Now (MCA) 1439 240 598  +41 38666 5163 4 787 | GEORGESTRAIT You'lBe There (MCA) +350
. . KEITH ANDERSON Pickin’ Wildflowers (Arista) +293
43 M Something To B 188 631
@ ONTGOMERY GENTRY Something To Be Proud Of /Columbia) 1372 428 618 + 41642 13428 3 6310 TIM MCGRAW Do You Want Fries With That (Curty +288
46 @ CRAIG MORGAN Redneck Yacht Club (BBR) 1290 540 91 +237 34522 14049 2 60/6
Breaker @ MIRANDA LAMBERT Bring Me Oown (£pic) 1285 78 577 +33 26128 -1617 6 76/6 BREA KERS
40 @ SHOOTER JENNINGS 4th Of July (Universal South) 1204 50 466 +12 28713 437 6 481 BROOKS & DUNN
42 @ NEAL MCCGOY Billy’s Got His Beer Goggles On /903) 1175 200 383 +44 35710 7560 4 361 Play Something Country (Arista)
44 @ RYAN SHUPE & THE RUBBERBAND Dream Big /Capitol) 933 38 394 +33 27213 639 5 4312 24 Adds © Moves 39-24
.. . LEANN RIMES
45 @ SHANIA TWAIN | Ain’t No Quitter (Mercury) 860 77 335 +6 23802 1176 4 3911 Probably Wouldn't Be This Way (Asylum/Curb)
@ TRACE ADKINS Arlington (Capitol) 718 705 270  +267 31778 30962 1 10/10 3 Adds ® Moves 30-29
@ BLAINE LARSEN The Best Man (Giantslayer/BNA) 708 185 319 +69 16916 3841 1 51/6 0 TiM MCGR_AW .
48 @ STEVEHOLY GoHome (Curt) 632 35 268 +10 15774 1847 4 431 0 You Want Frics With That (Curs)
@ STEVE AZAR Doin’ It Right (Mercury) 628 135 308 +55 14042 2277 1 33)2 LEE ANN WOMACK
@ UuTTLE BIG TOWN Boondocks /Equity Music Group) 575 115 240 +35 14442 3174 1 324 He 0ug;t:t:§nomhat Bavsl\l;;v (Mca)
s ® Moves 38-
@ BILLY DEAN This Is The Lite (Curb) 523 150 225 +57 11399 3131 1 34/ Bring Me Down (Epic)
6 Adds ° Moves 37-39
121 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week — - . -
of 5/22-5/28. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger Songs ranked by total points
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points Station playlists for all R&R reporters are available
lists the songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + {Market rank X 10} divided by 4180. Total Audience equals Average on the web at www.radipandracords. com.
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with _
permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

_clear. consistent. quality.
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- COUNTRY TOP 50 INDICATOR

{ June 3, 2005
WK WEEK  ARTIST TITLE LABEL(S) Pons  polits TN et TTay den WERS TR M o ST A D D ED‘
‘ 1 @ KEITHURBAN Making Memories Of Us (Capitol/ 4807 121 3890 +95 110315 5475 12 101/0 '
! 6 @ RASCALFLATTS Fast Cars And Freedom /yric Street) 4424 315 3550 +241 98302 6474 12 1021 | ARTISTTITLE LABEL(S) LLL
5 € DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital 4424 83 3575 +70 98557 382 20 100/0 | BROOKS & DUNN Play Something Country Arste) 3
. TIM MCGRAW Do You Want Fries With That (Curb/ 25
2 4 TRACEADKINS Songs About Me [Capitol) 4331 237 3429 270 98782 5116 24 9610 | ypace aniNS Adington (Capita) "
7 € GEORGE STRAIT You'll Be There (MCA/ 4293 210 3478 +155 96463 3985 10 1020 | CRAIG MORGAN Redneck Yacht Club (BBR) 1
4 6 GRETCHEN WILSON Homewrecker /£pic/ 3926 457 3121 426 86543 -10903 16  94J0 G:::sALur: Best L| :ve[; Had /':,M - 1 ;
o . L TAR You're Like Comin’ Home
3 7 JOE NICHOLS What's A Guy Gotta Do /Universal South/ 3538 855 2785 758 76425 -20454 28 86/0 [ o o eeecoy Something To Be Proud OF Columbia/ 8
11 € SUGARLAND SomethingMore (Mercury/ 3344 505 2760 +426 74814 11634 9 100/0 | JOSHGRACIN Stay With Me (Brass Bed) /Lyric Street/ 6
9 € DARRYL WORLEY If Something Should Happen (DreamWorks/ 3251 159 2676 +139 73968 5993 16 102/0 | BILLY CURRINGTON Must Be Doin' Somethin’ Right Mercury/ 6
10 D BLAKE SHELTON Goodbye Time (Warner Bros.) 3230 141 2636 +122 72624 3278 21 1010
12 @ KENNY CHESNEY Kegln The Closet (BNA/ 3144 579 2561 +458 70335 12378 6 100/3
14 @ TOBY KEITH As Good As | Once Was (DreamWorks/ 2813 524 2305 +445 61295 11736 4 9944
13 {® ALANJACKSON The Talkin' Song Repair Blues (Arista/ 2521 147 2100 +101 54233 2322 11 972
19 @ FAITH HILL Mississippi Gid (Warner Bros,) 2498 595 2096 +450 55932 12347 3 100/5
16 ) SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 2259 153 1829 +120 48648 4495 13 872
17 D BOBBY PINSON Don't Ask Me How | Know /8C4) 2155 84 1754  +63 47029 2336 14 821
21 (D BRADPAISLEY Acohol (Arista/ 2138 360 1727 +297 45769 8430 5 8973
20 @ KEITH ANDERSON Pickin’ Wildflowers (Arista/ 2075 197 1644 +154 43391 4268 23  74)2
18 @ REBAMCENTIRE My Sister (MC4/ 2048 138 1728 +111 42721 3136 13  88)2
22 @) VANZANT Help Somebody (Columbia/ 1767 152 1468 +125 39932 3126 11 813 _ v MOST ;
23 € PAT GREEN Baby Doil (Universal/Republic/Mercury) 1551 0 1315 +20 34394 202 14 732 IN CREASE DP Ol NTS
25 €D TRISHA YEARWOOD Georgia Rain MCA) 1261 107 1087 +81 26563 2120 6 70/ TOL
26 @ SARAEVANS A Real Fine Piace To Start /BCA/ 1228 147 1014  +131 27110 4048 6  74/4 | ARTIST TMLE LABEL(S) LB
40 €D BROOKS & DUNN Play Something Country /Arista/ 1187 689 986 +569 26213 14950 2 71;31 | BROOKS & DURN Play Something Country Arista/ +689
, FAITH HILL Mississippi Girl (Wamer Bros.) +595
28 @ BUDDY JEWELL If She Were Any Other Woman (Columbia) 1090 55 M +43 23578 1488 14 62/3 | TOBY KEITH As Good As | Once Was (DreamWorks) +524
33 €@ TIMMCGRAW Do You Want Fries With That (Curt) 1089 310 973 +296 24522 8067 3 69/25 :::3‘;:::’&02:9":"?;9'9 lfM‘-"f"'V/ +gg:
, . cohol (Arista, +
30 @ JAMIE O'NEAL Somebody’s Hero (Capital 993 103 860 +95 19085 1504 9 S| pyeonnarr Fact Cors A Freedom Ly S 315
N @ LEANN RIMES Probably Wouldn't Be This Way /Asylum/Curb/) 910 72 792 +56 18826 1628 11 543 | TIM MCGRAW Do You Want Fries With That (Cur/ +310
24 30 PHILVASSAR I'll Take That As A Yes (The Hot Tub Seng) (rist) 909  -507 665 -412 20067 -11036 27  45/0 | TRACE ADKINS Ariington [Capitol +248
32 € HOTAPPLEPIE Hillilies (DreamWorks) 861 55 711 +44 18731 1310 11 533 | GEORGESTRAIT You' Be There (HCA/ il
34 €D NEALMCCOY Billy's Got His Beer Goggles On (903 810 52 631 +58 19470 1386 8 504
36 €D MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 766 110 676 +114 16975 1717 4 538
35 €D JOSH GRACIN Stay With Me (Brass Bed) /Lyric Street) 752 29 592 +24 14724 387 8 51f6
37 €D LEE ANN WDMACK He Oughta Know That By Now /MCA) 664 79 584 +77 12304 842 8 454
38 €D JASON ALDEAN Hicktown /BBR/ 633 69 544 +64 15550 1757 8  39/5
45 €D CRAIG MORGAN Redneck Yacht Club (BBR) 493 168 477 +163 11743 3357 2 3711
41 €D SHOOTER JENNINGS 4th Of July Universal South) 493 1 453  +2 10579 2001 7 39M
43 € MIRANDA LAMBERT Bring Me Down (Epic/ 402 36 297  +30 7794 5712 5 283
42 40 MARK CHESNUTT A Hard Secret To Keep (Vivaton/ 382 23 316 -12 8074 197 7 290 X
44 @ SHANIA TWAIN I Ain't No Quitter (Mercury/ 380 44 334 +40 7982 814 4 3012 EM osT A
@ GARY ALLAN Best | Ever Had (€4 367 148 297  +130 7222 3963 1 3am IN CR ASED P [A Ys
48 @ RYAN SHUPE & THE RUBBERBAND Dream Big (Capital) 285 24 228 +22 4885 644 4 252 ToTA
47 @ BLAINELARSEN The Best Man (Giantsiayer/BNAJ 288 20 222 +23 4397 286 2 230 ‘TSI TE RS INCREASE
. 5 BROOKS & DUNN Play Something Country /Anista/ +569
I Break Th 221 1 5 3 2612
49 @ ERIKA JO | Break Things (Universal South) 281 21 +15 5010 43 I KENNY CHESNEY Keg in The Closet N4/ 458
50 (@) GLENN CUMMINGS Good Old Days /Gulf Coast) 255 4 29 43 5663 97 8 220 | TOBY KEITH AsGood As | Once Was /DreamWorks/ +445
@ TRACEADKINS Arlington (Capitol) 248 248 187 +187 5601 5601 1 24j24 | SUGARLAND Something More Mercury) +426
© R 27 28 19 20 638 409 4 1oz | BRADPAISLEY Acotal Arists +297
- STEVE AZAR Doin’ It Right (Mercury) * P2 | TiM MCGRAW Do You Want Fries With That (Curt/ +296
— €D LITTLE BIG TOWN Boondocks (Equity Music Group) 207 12 152 +12 3818 440 2 142 | RASCAL FLATTS Fast Cars And Freedom Lyric Street) +241
TRACE ADKINS Arlington (Capital +187
102 Country reporters. Songs ranked by total plays for the airplay week of Sunday 5/22 - Saturday 5/28. JEFF BATES Long, Slow Kisses (RC4/ +175
© 2005 Radio & Records
COUNTRY ROCKS CLEVELAND !
' i 2
So You Have A Country Station-Now What?
b? Y A
Moderated by: Lon Helton i
RR CONVENTION 2005 by: Lo on, R&R Country Editor
JUNE 23-25 2005 = . -
e e Friday, June 24, 2005 11:00AM-1:00PM
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- COUNTRY CALLOUT AMERICA. * Bullseye -

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES June 3, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of May 22-28.

TOTAL STRONGLY

ARTIST Title (Label) POSITVE PASSION  INDEX  NEUTRAL FAMILARITY  DISUKE  Disuke | CALLOUT AMERICAe
JOE NICHOLS What's A Gy Gotta Do [Unversal South/ n%  so% a8 “1ow o 93% % 2% | FHOT SCORES
TRACE ADKINS Songs About Me (Capitol) 308% 763% 410 140%  95.3% 43%  0.8% This Week A

J0 DEE MESSINA Niy Give A Darn's Busted 7y~ , - 335%  750% 407 180%  968% . .3.0% © 0.8% IS Wvee t.

JEFF BATES Long, Slow Kisses (RCA/ 280% 675% 394 208%  94.0% 4.8% 1.0% Callout America
_DARRYL WORLEY If Something Stiould Happen (DreamWorks) 233%  67.0% 393 %148% .- 88.8% 6.3% ;0.8% By John Hart
SUGARLAND Something More (Mercury) 253% 67.0% 397 140%  87.3% 4.8% 1.5%
“BLAKE SHELTON Gootbye Jime Warmer ros) .© + ~  *, 21.8% “66.8% - 403 150% . 865% ~* 4.0% 0.8% J ‘ ,

. . 0 % % oe Nichols continues as the top-

'DIERKS BENTLEY Lot Of Leavin’Left To Do (Capital) 2% 668% 391 183% 910 53% 08 resting song in this week's sample
GRETCHEN WILSON Homewrecker £aig)  ~ , . @ * - 33.0% 66.0% 405 “160% § 87.0% . 23% “728% . | with "What's a Guy Gotta Do” at
TRICK PONY It's A Heartache (Asylum/Curb) 303% 64.0% 395 188%  90.0% 5.8% 1.5% No. 1 in both positive and passion

5 o o o aa o - . ) rankers. Trace Adkins’ “Songs About
%HASCAI. FI.ATTS Fast CBI'S And Fréﬂdﬂm ﬂyriﬂ Street} .o k‘}%21-3% e 61.0% fg’ A@.Bfa& 1&3% 5@‘5’86.5% . 5.5% - 0.8%& Me” repeats as the No. 2 Sognsg over-

@

GEORGE STRAIT You'll Be There (MCA)/ 238% 59.8% 389 19.0%  85.3% 53%  1.3% | allandastheNo.2 passion song, Jeff
s g = oy o s e - / 2 Fan™ R - Bates moves to the No. 4 song over-
VAN ZANT Heip Somebody (Cofumbia) : ; .. 185%  573% . 380 T ¥48%  775% =:48% @ 0.8% all and the No. 6 passion song; with
ALAN JACKSON The Talkin’ Song Repair Blues (4rista/ 23.8% 56.0% 391 19.0% 80.5% 4.3% 1.3% “Long Slow Kisses.”
KEITH URBAN Waking Memories Of Us (Capitol N, 255% #54.8% 396 . 188%  78.0% - , 38% 0.8% Sugariﬁnd’s ”:omt;tlhsing l\lfore;is
. new to the top five this week with a
REBA MCENTIRE My Sister (MC4) | 178%  B28% 378 205%  79.8% 50%  15% | oer move from No, 9 last week to
BUDDY JEWELL If She Were Any Other Woman [Columbia} > 7 215% | 520% %3.83. . 18.0% -77.8% 6.5% 1.3% the No. 5 song. Blake Shelton’s
BIG & RICH Big Time (Warner Bros.) 213% 51.3% 381 175%  77.0% 6.5%  1.8% ;GO,OF“’Y‘: T&f‘% e“;efs the fogolo
" rising to the No. 7 song, u m
BOBBY_PINSON Don't Ask Me How | Know (RC4), . 133%  495% 3757 220%  768%  _50% T 03% 2| o 12 ostweeks s s e No 7
SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 175% 488% 374 25.0% 79.8% 45% 1.5% passion song, up from No. 9, and the
 KEITH ANDERSON Pickm’ Wildflowrs (Arista) & 203%  =47.8%  370°  290%  84.0% 5.0% ° 2.3% :3,’,14;1?%0wm RO
TOBY KEITH As Good As | Once Was (Dreaanorks} 205% 46.3% 390 18.0% 68.5% 3.5% ‘0.8% Rascal .Flat'ts see solid growth in all
PAT,GREEN Baby Doll (Universal/Republic/Mercury)*, . _ < 143%_ 458% 374 “17.8% 70.5% 63% , 08% cells with “Fast Cars and Freedom.”

It’s the No. 11 song in this week's

r . . . L sample, up from No. 15 — and No.
16.5% 43.8%, 381, 163% .658% . . 48% "  10% 21 two weeks back. That is solid

SARA EVANS A Real Fine Place To Start (RCA/ 15.8% 44.0% 3.83 19.3% 66.5% 2.0% 1.3%
YKENNY CHESNEY Keg In The Closet (BNAJ¢

S

FAITH HILL Mississippi Girl (Warner Bros.) 17.0% 430% 377 185% 68.0% 5.5% 1.0% 8}:°Wthv C0T9th35§4 1;Steners rar}11k
— . . - - 5 5 - this song as the No. 8 song in the

JAMIE O°NEAL Somebady's Hero (Capital = 175% . A% T8, 163%  65%  Camk T oaw | onooE

BRAD PAISLEY Alcohol (Arista) 150% 39.5% 3.64 22.0% 70.0% 1.5% 1.0% Van Zant are seeing strong growth,

HANNA-MCEUEN Something Like A Brokén Heart (MC4). ##10.8% " 388% 365 175% - 63.0% *°¥53%, Fq5%~ | Wwith "Help Somebody” ranking as
i oo the No. 13 song for the week, up

LEANN RIMES Probabiy Wouldn't Be This Way (4sylum/Curt) 148% 383% 368 180%  64.3% 65%  15% | from No.20. I¥s also the No. 10song
TRISHA YEARWOOD GeorgiaRain MC4) -~ ™ =~ o . 08% *"323% 3457 ,19.3%  62.8% 9.0% 2.3% with 25-34 listeners. Alan Jackson
MIRANDA LAMBERT Bring Me Down (Epic/ 88%  31.3% 350 21.3%  60.3% 55%  2.3% E‘:pva‘jj ;ngsg,x;hﬁoﬁegg‘;tx‘f
HOT APPLE PIE Hillvilies (OreamWorks) = Coaed, % 98W. ., 303% 348 ¢ 185% - 58.3% 2.3% . 23% | 14 1vs also the No. 9 song with
JASON ALDEAN Hicktown (BBA) 90%  300% 345 20.8%  60.5% 15%  2.3% males overall and the No. 7 song

with males 35-44.

"JOSH.GRACIN Stay With Me (Brass Bed) /Lyric Steet/ ., ¢  "'8.3%  21.5% .345. 225%. -515% = 5.0% 2.5%

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) 1 like
it: 3) It's OK, just so0-so; 2) 1 don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, sengs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portiand, OR; Houston. © 2005 Radio

& Records. © 2005 Bullseye Marketing Research Inc.
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~

\callillg 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. )

-
C RaeTeMusicgon D sreserseszscnnsos || KR4 countrRyTOP30 e
o CANADA
Artist Title (Label) TW LW Famil Bum 2654 2554 25-54 WEK  WEEK  ARTIST TITLE LABEL(S) A eliis  "GHARC sTamions
DIERKS &Eulgﬁmﬁ‘f Leavin' Lefy To Do (Capitol 425 422 96% 12% 427 4 3! 4.24 1 o DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitef 569 i 12 $3/0
KEITH URBAN Making Memories Of Us (Capital 418 414 9% 16% 422 438 411 2 @  KEITHURBAN Making Memories Of Us (Capita) 564 +11 10 130
' "BUAKE SHELTON Goodoye Time Warmer Brgs./ 413 411 88% 15% 420 419 420 3 €©  GRETCHEN WILSON Homewrecker (Eoic/ 547 46 17 g
TOBY KEITH As Good As | Once Was (Dreamiorks) 813 — 81% 9% 422 424 420 5 RASCAL FLATTS Fast Cars And Freedom /Lyric Street/ 529 +41 6 130
J0.DEE MESSINA My Give A Damn's Busted Curt) 410 413 99% 27% 414 423 408 6 @ ROKD HAMMERS m A Road..r (Open Roadlniversal 458 +34 8 150
RASCAL FLATTS Fast Cars And Freedom yric Street/) 408 395 91% 14% 402 4.2 395 4 6 JODEEMESSINA My Give ADamn's Busted Curt/ 457 70 15 100
SUGARLAND Something Mare (Mercury) 405 402 8% 12% 402 403 40 7 0 GEDRGE STRAIT You'll Be There M4/ 456 +35 1710
GEORGE STRAIT You'll Be There (MCA/ 405 403 86% 13% 406 412 4.02 13 9 FAITH HILL Mississippi Girl (Warner Bros.) 419 +75 13/0
TRACE ADKINS Songs About Me (Capitol) 403 408 94% 27% AO06 411 403 g o* PDVERTY PLAINSMEN Sister Golden Hair (Royalty) 404 +17 5 1710
JOE NICHOLS What's A Guy Gotta Do (Universal South/ 398 406 99% 31% 405 395 4.12 12 @ SUGARLAND Something More (Mercury) 397 +49 3 15/0
ANDY GRIGGS If Heaven (RCA/ 398 399 97% 3% 405 408 402 10 m* DERIC RUTTAN Take The Wheel {yric Street) 397 +12 1" 14/0
JEFF BATES Long, Slow Kisses (RCA/ 397 393 87% 19% 403 409 4.00 8 1248 EMERSON DRIVE If You Were My Girl (DreamWorks) 368 .27 13 13/0
BRAD PAISLEY Alcohol (Arista/ 3.93 - 1% 9% 390 384 394 1 13 JOENICHOLS What's A Guy Gotta Do (Universal Soutt/ 350 9 14 710
DARRYL WORLEY If Something... [DreamWorks/ 391 392 91% 16% 391 371 406 19 ®* SHANIA TWAIN | Ain’t No Quitter (Mercury) 347 +52 2 10
BGBBY PINSON Don't Ask Me How | Know (RCA/ 391 387 76% 14% 386 38 386 15 @ TRACE ADKINS Songs About Me (Capital 334 +8 12 11/0
GRETCHEN WILSON Homewrecker (Epic/ 390 403 97% 31% 387 384 389 18 @ ke AARON PRITCHETT Lucky For Me (Aoyalty/ 326 +24 4 14/0
SHEDAISY Oon't Worry ‘Bout A Thing {Lyric Street) 386 394 86% 18% 373 378 380 22 m REBA M&NTIRE My Sister MCA) 294 +5 3 15/0
TOBY KEITH Honkytonk U [Dreamiorks/ 385 385 9% 29% 394 389 397 23 @ ALAN JACKSON The Talkin’ Song Repair Blues /Arista) 293 +9 6 1310
TRICK PONY l.t's.A .He'art'aché {Asylum/Curb) 385 397 87% 16% 386 385 3.86 2 19 BIG & RICH Big Time (Warner Bros. 292 2 g 100
FAITH HILL Mississippi G|r! /'Wamer Bm.sj./ ‘ 3.85 - 1% 10% 380 373 385 28 @ BLAKE SHELTON Goodbye Time (Warmer Bras.) 290 +54 4 m
sALAN JACKSON The Talkln Song Repair Blues (4rista) 382 387 84% 16% 382 370 389 % @* JOHNNY REID Sixty To Zero (Gpen RoadUniversall 288 +28 6 1301
LONESTAR Class Reunion (That Used ToBe Us) (BV4/ 379 3.77 90% 27% 377 383 372 @ KENNY CHESNEY Keg In Th Closet /B4/ 25 75 : 1378
VAN ZANT Help"Somebody (Columbial 378 383 67% 11% 383 402 372 ®* PAUL BRANDT Rich Man (0 sersal 77 +81 ‘ a2
KENNY CHESNEY Keg In The Closet /BNA/ 377 378 84% 17% 369 372 367 v
PHIL VASSAR I Take That As A Ves... drite) 376 388 W% 3% 372 38 365 B e e L L
REBA MCENTIRE My Sister MCA/ 374 387 8% 7% 373 380 367 177 254 CARDLYN DAWN JOHNSON DressBebearsal irita) 200% .38 18 . 1200
816 & RICH Big Time (Warmer Bras.) 270 373 O1%  28% 352 380 350 20 26 MONTGOMERY GENTRY Gone (Columbia/) 253 42 19 10/0
PAT GREEN Baby Doll UniversalReputlic/Mercury) 366 377 73% 1% 363 362 363 29 @  TRISHAYEARWOUD Géofa Rain (M) ML EHZ. TS 130
KEITH ANDERSDN Pickin' Wildflowers (Arista) 361 36 8% 1%, 356 956 3 56 @ TOBY KEITH As Good As | Once Was /Drequarks/ 24P +116 1412
Total sample size is 339 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very N &29* e e 22 # '8 120
much). Total familiarily represents the percentage of respondents who recognized the song. Tolal bum represents the aumber of 24 30 CRAIG MORGAN That's What | Love About Sunday (B8R/ 230 50 12 10/0
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition s based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. 20 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 5/22-5/28. Bullets appear on songs gaining plays or remaining
Intemet only. RateTh