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WORKING MOMS

As a Mother's Day treat, AC/Hot AC
Editor Julie Kertes saiutes a group
of industry women who shine in
thair careers while maintaining
households and nurturing their
families.

See Page 46

BJ IN THE MORNING

Mornings are your most important
daypart, and this week Urban/
Rhythmic Editcr Dana Hall profiles
BJ Murphy, a 20-year radio vet who
began syndicating his morning

- show earlier this year. Murphy tells
us how he got his deal and why his
is the most personal Urban show in
the marketplace.

See Page 34
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Advertisers Slow To Embrace Shorter Ads

CC expects popularity of ‘Less Is More’ to improve as year progresses

By Joe Howard

R&R Washington Bureau Chief
Jjhoward@radioandrecords.com

With all eyes on how its
radio stations are adjusting
to the company’s “Less Is
More” ad-inven-

tory-reduction
plar{ Clear Chan- Q1 At A Glance

nel Communica- « Cumulus,
tions posted its Q1

April 29 and ac- narrow.

knowledged that *XM, Sirius see

beat the street.
financial results on © Interep losses

The company attributed
the revenue declines prima-
rily to the reduction in adver-
tising minutes from “Less Is
More” and noted that adver-
tiser response to
the shorter ads has
varied from mar-
ket to market. How-
ever, Clear Chan-
nel said it expects
the popularity of
shorter ads to im-

Beasley

advertiser adop- ~Mmajor revenue prove as the year
tion of the 30-sec- 9ains. - progresses.
ond spots that are *S29a, Entravision For the company

highlighted by the
plan has progressed O \'Jefferson-
“slower than origi- income up.

nally anticipated.”

Radio revenue during Q1
— Clear Channel’s first full
quarter under the plan —
slipped 7%, to $773.6 mil-
lion. Operating income in
the division declined 20%, to
$226.5 million.

radio revenue rises.

overall, Q1 revenue
declined 4%, to
$1.9 billion, and net
income fell from
$116.5 million (19 cents per
share) to $47.9 million (9
cents), short of the 13 cents
per share estimate of analysts
polled by Thomson Financial.
Operating income declined

EARNINGS See Page 4

Pilot net
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HAPPY CINCO DE MAYO!

Latin Formats Editor Jackie

Madrigal put together a few @ l
special features in honor of Cinco K2

De Mayo. There are interviews ’

with three hot artists — Montez
De Durango, Ulises Quintero and Paguita La Del Barrio —
and a look at the success of Regional Mexican powerhouse

KLAX/Los Angeles. The celebration begins on Page 85.

CC Readies IPOs
For Entertainment
Outdoor Divisions

Clear Channel Communica-
tions during its April 29
earnings conference call
announced plans to break off its
entertainment division into a
separate, publicly traded

company through an initial
public offering. Clear Channel
also revealed plans to sell 10%
of its outdoor business through
a separate IPO.

“We're seeking to unlock the
considerable value in our
company and create a strong
foundation for future growth by
improving the strategic,
operational and financial
flexibility in each of our leading
business units,” Clear Channel
President/CEQ Mark Mays
said. The company plans to

IPO See Page 19 %

Bl

Radio Revenue
Rises 2% In Q1,
3% In March 05

The RAB on April 28 re-
ported that total combined
spot and nonspct dollars for
Q1 rose 2% vs. the same period
a year ago, with national rev-
enue up 3%, and local dollars
rising 2% for the quarter. How-
ever, Q1 nonspot revenue de-
clined 2%.

For the month of March, spot
and nonspot revenue combined
for growth of 3% compared to
March 2004. National revenue
for the month improved 5%, lo-
cal spending rose 3%, and
nonspot revenue was flat.

“Radio is evolving at a rapid
pace, both technelogically and
creatively,” RAB President/
CEO Gary Fries said. “Growth
should remain steady through-
out the year as the medium and
its advertisers explore how to
maximize the advantages
emerging from this new land-
scape.”

The group’s monthly totals

REVENUE See Page 19

Rahilly Earns First CC EVP/Ops Post

Second EVP/Ops TBA; six

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

Charlie Rahilly
has been promoted
to one of two newly
created Exec. VP/
Operations posts at
Clear Channel. A
longtime Los Ange-
les-based Clear Chan-
nel executive, Rahilly
rises from Sr. VP of
the company’s Sunbelt Re-
gion.

In his new role Rahilly
will oversee radio markets
west of the Mississippi
River, working with senior
VPs in the company’s
Northwest, Rocky Moun-
tain, Mid-America and
Midwest regions. Rahilly,
who will continue to over-
see Clear Channel’s radio

Rahilly

others earn EVP stripes

stations in its South-
ern California Trad-
ing Area on a daily
basis, will also have
national responsibil-
ity for nontraditional
revenue, including
Clear Channel’s traf-
fic unit.

Rahilly’s promo-
tion is concurrent
with the elevation of
six programming and sales
executives to Exec. VP posts.
Rising from Sr. VP roles at
Clear Channel are Kimberly
Cutchall, to Exec. VP/Em-
ployee Development; Evan
Harrison, to Exec. VP/
Online Music & Radio; Jerry
Kersting, to Exec. VP/CFO;
Jeff Littlejohn, to Exec. VP/
Distribution Development;

RAHILLY See Page 19

Journal Realigns Senior Maunagement
Gardner, Prather now Exec. VPs; Wexler SVP

Journal Broad-
cast Group last
week realigned its
senior management
ranks by promoting
Radio President
Carl Gardner and | g
News President
and KTNV-TV/Las
Vegas VP/GM Jim
Prather to Exec.
VPs/Television & Radio Op-
erations.

At the same time, Journal/
Omaha Market Manager Steve
Wexler has added the role of Sr.
VP/Radio & Television Opera-
tions for the company’s prop-
erties nationwide. Journal
owns 38 radio stations and op-
erates eight television stations
in 11 states.

Gardner’s new role calls for
the industry veteran to expand
his duties beyond radio by taking
on management of WSYM-

Gardner

Wexler

TV/Lansing, MI and KMIR-
TV /Palm Springs, CA, in addition
to the technolcgy department
across the entir= group of Jour-
nal properties. Meanwhile,
Prather will now supervise the
Journal Broadcast Group radio
and television news operations.

Wexler will now oversee
Journal’s radio clusters in Wich-
ita and Boise, ID, in addition to
having management oversight
for TV stations KIVI/Boise and
KSAW/Twin Falls, ID. The

JOURNAL See Page 19

Prather

www americanradiohistorv com


www.americanradiohistory.com

Establish Your Presence
with Roll-a-Sign™

®  Cost-effective and Durable ©®
®  Perfect for concerts, events and giveaways ©
©  Will beat or match competitor’s pricing* ©

Roll-a-Sign™ disposable plastic banners are a cost effective way to promote your station,
company or special event. Each banner is printed on high quality, weather resistant, 6 mil
plastic film. We can print up to four spot colors of ink per banner. Depending on the con-
figuration of your logo, you can get anywhere from 169 to 340 banners on a 1,000’ roll.

It’s easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll-a-Sign™
gets your message across and is ideal to give away at concerts and other public events.

Fax us your logo along with the specific color separations and size, and we will give you a
free quotation. If you have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or call to place an order!

www.rollasien.com
~ 1-800-231-6074

Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075
Phone 713-507-4200 - Fax 713-507-4295 - email: ri@reefindustries.com

©2004 REEF INDUSTRIES, INC. Roll-a-Sign is a registered trademark of Reef Industries, Inc. *Restrictions apply. Call for details!
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KYCY To Adopt All-Podcast Presentation

Listeners to create, upload content for ‘KYouRadio’

Infinity Broadcasting on May
16 will drop KYCY/San Fran-
cisco’s call letters and current
lineup of mostly syndicated talk
shows to become “KYouRadio,”
which the company bills as the
world'’s first all-podcast radio sta-
tion. The renamed station’s pro-
gramming will be created by lis-
teners, who will be able to upload
their content via a new website
launched exclusively for the ven-
ture at www.kyouradio.com.

“We're always thrilled when
we can incubate new program-

JUNTDC

iteameda 5.5 12+.

land.

sense musically”

bt

Convention 2005 - June 23-25

Smooth Jazz In Cleveland

Anyone planning to attend R&R Convention 2005 in Cleveland,
June 23-25, will have a chance to hear Elyria-Lorain Broadcasting’s
heritage £0,000-watt WNWV/Cleveland. WNWYV for many years has
ranked among Smooth Jazz's top performers nationally and is fre-
quently the format's highest-rated station — such as in fall'04, when

Elyria-orain, which launched WNWYV about 18 years ago under
President/GM Gary Kneisley’s guidance, is still locally owned and
operated, with five stations in the group, including WEOL/Cleve-

Longtime WNWV PD Bernie Kimble says, “We beat the streets
big-time by being involved in as many events as we can that make

NoBobDY DOEs IT BETTER.

ming ideas and bring them to life
on our radio stations in ways we
never before imagined,” Infinity
CEO Joel Hollander said. “There
is a profound shift underway in
the way we use technology that
allows everyone to have a voice.
We envision KYouRadio not only
as a place to hear a fresh and new
perspective created from the out-
side, but as an outlet with which
to foster the creativity of undis-
covered talent from all walks of

life.”

KYCY See Page 14

PoOINT

- T O -
DIRECT MARKETING SOLUTIONS
GREAT CLIENTS. GREAT MARKETING.

P OINT

The Oklahoma Association of Broadcasters recently held a dinner to honor the
2005 inductees into its Hall of Fame, including NAB Exec. VP/Radio John
David. Seen here enjoying a post-meal photo opportunity are (I-r) Federated
Media’s John Dille, Susquehanna’s Dave Kennedy, Citadel's Bill McElveen,
David, Commonwealth Broadcasting's Steve Newberry and Hubbard Radio’s

Ginny Morris.

Westwood One Introduces SAM

‘Simply About Music’ a variation on Jack-style format

Programming provider West-
wood One on Monday announced
plans to launch a 24-hour format
called “SAM,” or “Simply About
Music.” The format, set to launch
June 6, is a variation on the Jack-
style “We play anything” presen-
tation.

WW1 said SAM will “feature
only select songs from a large and
diverse library of familiar music
spanning four decades, including
hits by such artists as ABBA, Ace

Of Base, Aerosmith, Billy Joel,
Blondie, Boston, Bruce Spring-
steen, Genesis, George Thorogood,
Parliament, R.E.M. and Rod
Stewart.”

Westwood One VP/Program-
ming Charlie Cook said, “West-
wood One is thrilled to capitalize
on one of the hottest format
trends in radio — 100% music,
with no disc jockeys. This format

SAM See Page 14:

Clear Channel Brings ‘Hurban’ To Denver

Leaving the Denver market
without a traditional CHR/Pop
outlet, Clear Channel on April 27
flipped KFMD (Kiss 95.7)/Den-
ver to what the company labels a
“Hurban” format. The new “Mega
95.7, Latino & Proud” becomes
the eighth station Clear Channel
has flipped to Hurban, a format
targeting the Latino 18-34 demo
with a bilingual presentation and
a combination of Spanish hip-
hop, R&B, pop and reggaetén
music.

Mega 95.7 is currently running
jockless and playing 5,000 songs

in a row. The station launched un-
der the direction of Clear Channel
Sr. VP/Hispanic Radio Alfredo
Alonso, with the help of Kiss PD
Jim Lawson, Asst. PD/MD/ after-
noon talent Jojo Turnbeaugh and
Promotions & Marketing Director
Therese Campanelli, all three of
whom will remain with the com-
pany at least through the transi-
tion.

“Among 18-34-year-olds, the
Latino community constitutes al-
most 40% of all radio listening in

KFMD See Page 18

WGNE Leaps Into Jacksonville; Scull 6M

WGNE (Froggy 99.9) on Mon-
day made its long-awaited move
from Daytona Beach to Jackson-
ville, relaunching as “Jackson-
ville’s New Country Station, 99.9
Froggy-FM.” Station owner Renda
Broadcasting petitioned the FCC
in September 2003 for permission
to move WGNE’s tower to Jack-
sonville from a location near Palm

| Coast, FL.

To herald the move north,
WGNE kicked off 9,999 commer-

| cial- and jock-free songs in a row

with Gary Allan’s “Nothin’ on but
the Radio.” With the move WGNE

www americanradiohistorvy com

keeps its calls and frequency, but
it can no longer be heard in
Daytona and is no longer using
the slogan “Florida’s Station for
Good Times & Great Country
Music.”

Bill Scull — GM of Renda’s
other Jacksonville properties, AC
WEJZ and Oldies WKQL — adds
GM duties for WGNE to replace
B.J. Nielsen. WGNE PD/ after-
noon driver Jeff Davis and mid-
dayer Michele Chase are the only
two staffers making the move

WGNE See Page 14,

Rouse Becomes
PD Of Atlanta’s
WAOK & WVEE

Reggie Rouse has been named
PD of Infinity’s News/ Talkk WAOK
and Urban powerhouse WVEE
(V103) in Atlanta. He replaces
longtime PD Tony Brown, who
resigned.

Rouse was most recently OM of
co-owned CHR/Rhythmic WPGC-
FM/Washington, which he joined
in 2000 as producer of The Donnie
Simpson Moriing Show; he added
OM duties in 2003. Before joining
WPGC Rouse spent several years
at WBLS/New York, first as Asst.
PD and then as interim PD. He
also spent time in PD and MD
posts at WAEG & WAE]/Au-
gusta, GA and WQKS Hopkins-
ville, KY.

“We are excited to welcome
Reggie Rouse as the new PD of
WVEE and WAOK,” Infinity / At-
lanta Sr. VP/Market Manager
Rick Caffey said. “We have as-
sembled what we believe to be
the best on-air talent from top to
bottom of any radio station in
America. Reggie’s energy, passion
and programming expertise will
continue to provide us the oppor-
tunity to build on WVEE’s ex-
traordinary dominance in the At-
lanta market.”

Sottolano, Taylor
Take PD Posts At
Infinity/Rochester

Infinity has named two new
programmers in Rochester, NY:

Taylor

Jeff Sottolano rises from interim
PD to PD of Alternative WZNE
(The Zone), while Terese Taylor
is promoted from Asst. PD/MD
to PD of AC WRMM (Warm
101.3).

Sottolano replaces John Mc-
Crae, who exited last year.
Sottolano began his career at The
Zone as an intern in 2001, was
named Marketing Dtirector in 2002,
added MD duties in 2003 and be-
came interim PD in November
2004.

“If you had told me four years
ago that I'd be getting paid to do
this stuff, I'd have laughed at
you,” Sottolano told R&R. “To-
day I consider myself lucky to be
doing what I really love and get-
ting marginal pay for it!”

Taylor also fills a vacancy left
by John McCrae. Taylor joined

ROCHESTER See Page 14
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Arhitron, YNU Forge
Marketing Partnership

Pilot panel forthcoming for *Project Apollo’

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

ata-measurement companies Arbitron and Nielsen Me-
dia Research parent VNU have reached an agreement
to equip more than 6,000 U.S. households with the Arbitron
Portable People Meter and VNU HomeScan technologies by

the end of this year.

The Arbitron-VNU arrangement
will be rolled in to a demonstration
of the “Project Apollo” national mar-
keting-research service, which will
collect multimedia and purchase in-
formation from a common sample of
consumers.

The pilot panel will be designed
to show advertisers how Project
Apollo can enable a better under-
standing of the link between con-
sumers’ exposure to advertising on
multiple media and their shopping
and purchasing behavior. The pan-
el may also let advertisers estimate
and quantify the top-line revenue
growth that could be achieved by
using Project Apollo.

The pilot panel will include ap-
proximately 14,500 participants in
6,250 households, providing for the
first time multimedia-exposure and
purchase information from a com-
mon sample of consumers.

Arbitron President/CEOQ Steve
Morris said, “Beginning in January
2006 the Project Apollo pilot panel
will provide advertisers what they
have been asking our two compa-
nies for: a means to magnify the ef-
fectiveness of their marketing efforts,
as well as a way to quantify the im-
proved return on investment that
Project Apollo can make possible.

“Through the pilot panel, mar-
keters will be able to see that the be-
havioral-based marketing targets
Project Apollo can devise would be
substantially different and yield
better decisions than what they are
using today.”

Nielsen Media Research Presi-
dent/CEO Susan Whiting said,
“This agreement reflects the con-
tinuing progress that our two com-
panies have been making since Oc-
tober 2004 toward developing and
deploying an innovative national

marketing-research service based on
a portfolio of technologies and other
resources from multiple companies.

“We are looking to this pilot to
demonstrate to advertisers the supe-
rior return on media investments
that Project Apollo would make
possible.”

Arbitron and VNU emphasized
that the new service will be separate
and designed very differently from
the services for TV and radio ratings
provided by the companies.

Meanwhile, the deal with VNU
led Arbitron to adjust its fiscal 2005
earnings estimates. Arbitron now
expects year-end 2005 EBIT of be-
tween $97 million and $98.9 million
and net income of between $58.7
million and $60 million. It expects
to report year-end earnings per
share of between $1.87 and $1.91.
Arbitron let stand its previous guid-
ance of year-end revenue growth of
5% to 7%.

As for Q2, Arbitron now expects
EPS of between 28 cents and 30
cents. It stood by its previously stat-
ed revenue-growth forecast of be-
tween 5.5% and 7.5%.

Navigauge Releases Drivetime Commuter Study

avigauge last week released its latest Consumer Behavior In-

dex, including an analysis of more than 35,000 radio-tuning
events totaling more than 4,500 hours of listening during the work-
weeks of March 2005. Among the findings: Urban and News/Talk
stations display higher loyalty among infrequent commuters, while
Urban, News/Talk and Rock appeal to short-distance commuters.
More than 51% of drivers stick with the same station for more than
half of their radio listening, while 26% listen to the same station for
more than 75% of their time behind the wheel. Get more informa-
tion about the report at www.naviguage.com.

RIAA To License DualDisc Logo

Saying it wants to help “ensure consistent quality and avoid con-
sumer confusion,” the RIAA has begun offering record labels
the chance to license the official DualDisc logo for their CD-DVD
hybrid discs.

DualDiscs contain videos, backstage clips, 5.1 surround audio
or other content in DVD form on the back of a full-length music CD,
and all four major tabel groups and a number of independents have
committed to developing material for the format.

The RIAA said, “Use of the DualDisc logo is available to any
record label, independent or major, U.S.- or international-based, for
a nominal fee. Trial licenses are avaitable for those labels that de-
sire to-explore market interest in DualDiscs for their artists.” For
more information, visit www.dualdisclicensing.org.

SBS Readies New Loan Agreement

panish Broadcasting System last week announced a plan to

enter into new senior secured credit facilities with affiliates of
Lehman Brothers, Merrill Lynch and Wachovia Securities. The pro-
posed facilities will comprise first-lien and second-lien credit facili-
ties and will provide for an aggregate amount of $400 million in
funded term loans, plus a revolving loan.

SBS plans to use the funding to repay outstanding debt under
its existing senior credit facility and retire its outstanding 9 5/8%
senior subordinated notes due 2009. Lehman Brothers will act as
sole lead arranger.

Earnings
Continued from Page 1

28%, to $178.6 million. However, the
company noted that Q1 2004 earn-
ings included about $58.6 million in
pretax gains from the sale of its in-
terest in Univision, along with a $31.4
million loss from the early payoff of
some debt.

Cumulus Shaking

Up National Sales

Citing a 4% decline in Q1 national

business and early June national pac-

ings that are down 21%, Cumulus
Chairman/CEO Lew Dickey said
Tuesday that the company will, with-
in the next 30 days, announce chang-
es in how it handles national spend-
ing.

During his company’s Q1 earnings
conference call, Dickey said Cumulus
may take its national sales operations
in-house or may switch rep firms from
Interep to Katz. Hesalso considering
installing Cumulus management and
sales systems in the 12 sales offices op-

erated nationwide by Interep for Cu-
mulus under the Cumulus Radio
Sales banner.

Regardless of what Cumulus de-
cides, Dickey believes both Interep
and Katz must improve their efforts
to attract new business. “Rep firms
have not placed enough emphasis on
reaching out to new accounts,” he
said. “We've been a hostage to the ex-
isting accounts, and account diversi-
fication is nowhere near where it
should be.”

In fact, he believes national account
growth should mirror Cumulus’ local
sales operations. “With our local ac-
counts, we go for abroad diversity of
accounts so we don't have all of our
proverbial eggs in one basket,” he
said. “We're always going to have at-
trition — that’s the name of the game
in this business — and you constant-
ly have to replace that.”

Dickey said he isn’t worried about
any increased costs associated with
taking Cumulus’ national business in-

house. “With the amount of commis-
sions we're currently paying, it's
something we could certainly do,” he
said. By R&R's Tuesday deadline,
Interep hadn’t returned calls seeking
comment.

In Q1 Cumulus’ bottom line re-
bounded from a loss of $1.9 million
(3 cents) toa profit of $823,000 (1 cent),
topping Thomson Financial analysts’
expectations for a break-even quarter.

EARNINGS See Page &
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Introducing Jones Music

- Programming, the single
source for all of your music pro-
Lo gramming needs. Whether you

need an hour of music or 24, a
word of advice or an entire
makeover we have the solution.

800.609.5663

www.jonesradio.com
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Earnings
Continued from Page 4

Q1 netrevenue increased 10%, to $72.1
million; adjusted EBITDA rose 15%, to
$17.8 million; and station operating
income increased 13%, to $21.6 mil-
lion.

On a same-station basis, net reve-
nue increased 4%, to $66.4 million.
Cumulus’ pro forma net revenue in-
creased 3%, to $71.7 million, while
adjusted EBITDA was up 9%, to $17.8
million, and station operating income
jumped 8%, to $21.6 million. Looking
ahead to Q2, Cumulus expects pro
forma net revenue growth in the low
single digits.

Revenue Up, Losses
Down At Interep

Speaking of Interep, the nation-
al rep firm’s Q1 commission reve-
nue increased 3%, to $17.5 million,
thanks largely to improvements in
the national spot-advertising mar-
ket, while net loss applicable to
common shareholders narrowed
from $9.2 million (90 cents) to $5.7
million (51 cents) due to the higher
revenue and about $6 million in
operating-cost savings vs. a year
ago. Operating income improved
from $900,000 to $1.9 million, while
QI selling, general and administra-
tive expenses decreased 8%, to
$16.7 million.

Interep Sr. VP/CFO Bill McEntee
said, “Last year we implemented sev-
eral cost-cutting initiatives in non-
sales-related areas, which are being
positively reflected in our 2005 num-
bers.”

Looking ahead, he said, “Things
look very good for 2005. Pacings for
Q2 continue to be strong, and at this
point we expect mid-single-digit rev-
enue growth for the quarter.”

Interep Chairman/CEO Ralph
Guild said, “Prudent fiscal manage-
ment, coupled with increased de-
mand for radio advertising, should
make for significantly improved op-
erating results in 2005.”

HD Radio’s Full Benefits Unknown

Beasley Broadcast Group Chair-
man/CEO George Beasley on Mon-
day expressed excitement about the
opportunities digital technology will
offer radio, but he believes the poten-
tial of HD Radio isn’t fully under-
stood.

“There’s a lot that we don’t know
about digital as yet,” Beasley said
during the company’s earnings con-
ference call. “There may be additional
opportunities through technologies
and advances that we just don’t
know about today.”

However, he believes HD Radio
will level the playing field with oth-
er media. “As we get further along, I
believe this is going to be our saving
grace, as far as competition with sat-
ellite radio is concerned,” he said.
Beasley COO Bruce Beasley said the
company intends to have half of its
stations —and at least one in each of
its markets — broadcasting in digi-
tal by year’s end.

Beasley Q1 net income rose from
$242,000 (1 cent) a year ago to $1.6
million (7 cents), topping the 5 cents
per share estimate of analysts polled
by Thomson Financial. Q1 consoli-
dated net revenue grew 10%, to $28.6
million, but operating income de-
creased 12%, to $4.1 million, and sta-
tion operating income fell 7%, to $6.6
million.

Minus $1.4 million in severance
costs tied to a management change
in Philadelphia, Q1 expenses rose
9%. However, Bruce Beasley said that
market’s national revenue more than
doubled during the quarter. In fact,
company CFO Caroline Beasley
predicted the Philly cluster will be
“leading the way” for Beasley in Q2.
Hedging its bets slightly, the compa-
ny forecast Q2 net revenue will in-
crease up to 5% over year-ago levels.

XM Customers ‘Reacted Well’

To Rate Hike

XM Satellite Radio President/
CEO Hugh Panero said during his
company’s earnings conference call

that, despite raising its monthly rate
from $9.99 to $12.95 last month, XM
1sn't experiencing a significant uptick
in churn.

“During Q1 our churn rate was
1.4%, only slightly higher than the
Q4 rate of 1.2%,” Panero said on
April 27. “April churn — after the
[April 4] effective date of the rate
increase — has been consistent with
past performance.”

Panero also noted that customers
are taking advantage of offers to
lock in the lower rate. “We offered
customers the ability to lock in the
lower rate by signing up for one-
to five-year prepaid payment
plans,” Panero said. “Subscribers
paying on an annual or multiyear
plan represented 34% of total sub-
scriptions in Q1, up from 24% at the
end of Q4.”

He added that the infusion of up-
front cash helps the company reach
near-term goals, and the prepayment
plans lock subscribers in and foster
customer loyalty.

The satcaster’s Q1 loss nar-
rowed from $170.1 million (96
cents) to $119.9 million (58 cents),
well ahead of the loss of 70 cents
per share forecast by analysts
polled by Thomson Financial. The
company’s Q1 revenue more than
doubled, from $43 million to
$102.6 million, due largely to the
addition of 541,140 net new sub-
scribers during the quarter, driving
subscription revenue from $39.8
million a year ago to $92.9 million.
Thomson Financial had expected
Q1 revenue of $101.2 million.

XM's subscriber count at the end
of Q1 was just shy of 3.77 million.
The company said 60% of its sub-
scriber growth during the quarter
came from the retail aftermarket,
with demand highest for its
Roady2, SKYFi2 and MyFi receiv-
ers. However, XM's marketing
costs rose 43%, to $88.1 million,
during the quarter.

Continued on Page 19

JRANSACTIONS-AT-A-GLI

All transaction information provided by
i BIA’s MEDIA Access Pro, Chantilly, VA.

® KSON-AM/San Diego, CA $4.85 million
® KABL-FM/Walnut Creek (San Francisco), CA $7 million
¢ KSIR-FM/Bennett (Sterling), CO $14 million
® WHTF-FM/Havana, WEGT-FM/Lafayette, WAIB-FM & WUTL-
FM/Tallahassee, FL $12.5 million
® WXXB-FM/Delphi and WKHY-FM/Lafayette, IN Undisclosed
. ® WBEC-FM/Pittsfield, MA $7 million
® WHTO-FM/Iron Mountain, Ml $650,000
| ¢ KOZQ-AM & KFBD-FM/Waynesville, MO $450,000
¢ KYLW-AM/Lockwood (Billings), MT $26,000
® KNFA-FM/Grand Island, NE Undisclosed
® WXNC-AM/Monroe (Charlotte), NC $1.15 million
® WLYC-AM/Williamsport, PA $75,000
® WMIO-FM/Cabo Rojo (Mayaguez), PR $3.25 million
® WRSJ-AM/Bayamon (San Juan) and WCHQ-AM/
Quebradillas, PR Swap for WQBS-AM/San Juan, PR
® WALD-AM/Walterboro, SC $67,500
® WMTN-AM & WMXK-FM/Morristown, TN $1.1 million
* WMDB-AM/Nashville, TN $1.6 million
® WZXI-FM/Buffalo Gap (Harrisonburg), VA $900,000
® WSIG-FM/Mount Jackson (Harrisonburg), VA $2 million

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

® I{BHlI-FM/Ft Morgan co
PRICE: $15.5 million
TERMS: Asset sale for cash
BUYER: Denver Radio Company, headed by CED Luis
Nogales. Phone: 310-276-7439. It owns one other station.
This represents its entry into the market.
SELLER: Hunt Broadcasting, headed by President Janice
Hunt. Phone: 303-989-3920
FREQUENCY: 101.5 MHz
POWER: 92kw at 2,038 feet
FORMAT: Dark
COMMENT: This station is being upgraded from its
previously facility at 101.7 MHz, which was 3kw at 135
feet. With the upgrade, KBRU will be able to cover a wide
portlon of the Denver metropalltan area.
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$751,342,938

(Last Year: $1,838,642,950)

é Dollars to Date.

. Dollars This Quarter: $202,797,501
(Last Year: $475,125,310)
. Stations Traded This Year: 379
’ (Last Year: 846)
- Stations Traded This Quarter: 147
(Last Year: 217)

No Cash, No Barter
No Messy Affidavits

Just 90 seconds a day of
Radio’s Funniest Female

Bill Stér Radio Networks LLC 1-800 411-5824
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It's time fo upgrade
your music testing.

You test your music to find the hits, but if you think about it, every song your
station plays also represents a marketing decision. It says what your station stands
for, what it’s all about. Only FACTe Strategic Music Tests from Coleman provide
you with the deeper insights you need to make the best decisions. Any “no frills”
music test can tell you what songs are most popular, but only FACT provides
exclusive benefits that help you blow away the competition.

1. ADVANCED STRATEGIC MEASURES
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HANDS-ON IMPLEMENTATION

Coleman not only recommends the best way to implement the
results of your FACT study, we help you do it. Every FACT
presentation includes assistance with sorting your results

using our state-of-the-art pcFACTsw software. Instead of wasting
hours manipulating spreadsheets and reviewing printouts, pcFACT
allows you to sort your results quickly and, most importantly,

in a way that is consistent with your strategic plan. We also
provide ongoing support with music monitor analyses and strategic
advice to help you stay on target. Coleman stays involved long
after delivering your study.

4. A SUPERIOR APPROACH

=
A . COLENUANE |
cull ccleman‘ MusiC. TRENDS. BRANDING.

www.ColemanInsights.com
919-571-0000
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MANAGEMENT-MARKETING-SALES

‘You're Hired!”

Grab the keys to your own career kingdom

By Bob Rowe

+onald Trump is a guy with ultimate power. We watch as he

sits each week in his boardroom (never mind that it’s actu-

ally a set in a TV studio). With just two little words — “You're

fired!” or “You're hired!” — he can change a person’s life. Those

words either send people packing or allow them to get one step
closer to the job of their dreams. Yup, that’s power.

So what does this have to do with
you? Everything. Because this is
about the person who has the ulti-
mate power to get your radio career
to the next level — or send it crash-
ing onto the rocks of radio oblivion.

Who has all this power? It's not
the PD, the GSM or the GM. It’s cer-
tainly not Mr. Trump. And it's not
your mother. It'sjust one person: It's
you. You're the one holding the keys
to your own career kingdom.

“Wait,” you say. “I've been sending out re-
sumes and airchecks for weeks. If I'm so
powerful, why hasn’t anyone hired me?” To
paraphrase Trump in one of The Apprentice’s
boardroom scenes, to succeed, you must take
responsibility for everything you touch. That is
true power. Managers hire the person who is
most on the ball. Nobody wants to hire a goofball.

So let’s look at the many things you can con-
trod when applying for a job. Whether apply-
ingon the ‘Net or by mail, what's the image you
convey? Sharp, responsible, on the ball? Or do
prospective employers feel a sudden need to
wash their hands after reading your material?

I polled a small group of PDs, GSMs and
GMs, asking, “What subtle mistakes do job
seekers make that can quickly tip. the scale
against them?” Misspelled words and sloppy
resumes were frequently mentioned. But those
are too obvious, so [ won't bother putting them
on the list.

This list is reserved for the real dirt, the stuft
nebedy else will tell you. Here's what the man-
agers came up with.

Bob Rowe

Childish e-mail addresses: If your
e-mail address is something like
beer_every_morning_for_breakfast@
yahoo.cont — and you use that ad-
dress when applying for a job — the
person hiring may justifiably ques-
tion your judgment, your maturity,
your attention to detail and even
your sobriety.

Dumb messages on your phone
answering machine: This is an actual
example. You have applied to a Christian music
station. After reading your resume, the manager
is impressed enough to phone you. She gets your
answering machine and hears you saying, in a
fake, sexy voice, “Barney’s House of Love. I'm
horny. Beep! Beep!”

Hint: This is not the best image to convey to
potential employers. And, in case you haven’t
guessed, the manager of the Christian station did
not bother to leave a message.

Do not use a cell phone to return calls: You
run into the store to grab a few groceries. You
leave your cell phone on the front seat of your
car. When you return to your vehicle, you casu-
ally check your cell, and, oh, joy! Can it really be?

You find a voice message from the manag-
er of a station where you've applied for a job.
Feeling like a kid waiting for Santa on Christ-
mas Eve, you dial the manager as you begin
driving home. You reach his secretary, who
puts your call through immediately.

You are now talking with the manager, driv-
ing with one hand and holding the phone with
the other. The conversation is just beginning
when you hear the manager say, I can’t hear

LEADERSHIP

SPOTLIGHT

mistic vision of the future.

Frank Cody, co-founder, Rendezvous Entertainment

Each week R&R invites successful people in and outside the radio and recording
industries to share their thoughts on defining and communicating leadership.

Leaders know how to listen. They recognize the difference be-
tween the act of hearing and the art of listening. This is a skiil that
requires the ability to adapt to different personalities and read nu-
ances in communication.

There is a magnetic attraction in leading. Look to the people who
surround you for inspiration, and, in turn, you will inspire them.
Leaders set a good example by being true to their vision and brave
enough to be outspoken about their beliefs.

Nothing is more powerful than the truth. Good leaders are drawn
by the desire to lead themselves to a higher place and to bring others along with them,
rewarding success and confronting difficuit issues when they arise. it requires being
consistently motivated by pure intentions and matching those intentions with words
and actions. Effective leadership demands responsibility, not self-aggrandizement.

Leaders never demand power; it is granted to them. They lead by example. To me,
that means, as challenging as it may sometimes be, living a life that reflects &n opti-

you. Are you on a cell phone? You're breaking
up. I think I've lost you. If you can hear me,
try calling back later.”

Not a great first impression. You inconve-
nienced the manager and conveyed the mes-
sage that you are not professional enough —
or do not care enough — to ensure the best
phone connection possible. If you're applying
for a sales job, the manager may ask himself,
“Is this how the applicant will inconvenience
and frustrate his clients?”

If you are applying for an on-air position,
the manager may say to himself, “This guy
doesn’t know how to sound his best on a sim-
ple phone call. Maybe I can’t trust him to be a
major player on my radio station.”

What Not To Write On Your Resume

Just because you are reading this article,
can guarantee you will be rich beyond your
wildest dreams by 8am tomorrow. Do you be-

lieve that? Of course not. (At least, T hope you
don't)

It's a ridiculous promise. Anyone seriously
making the promise would lose credibility.
Well, guess what? By making extravagant
claims in your resume or cover letter, you lose
credibility with the person you hape will hire
you.

Managers in our survey gave these exam-
ples of credibility killers:

¢ “I'll double your ratings.”

¢ “I'll sell so much, you'll need to print new
sales contracts every week.”

¢ “I'll turn your station around.”

¢ “I'll have advertisers lined up to get on
your station.”

¢ “I'll increase your female demo.”

And the all-time least credible claim:

¢ “I'mso good, you'll want to give me your

daughter.”
Continued on Page 10

Can you imagine...
a world without children?

At St. Jude Children's Research Hospital, we can't.

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org
to learn how you can help.

www americanradiohistorv com

St. Jude Children’s
Research Hospital

ALSAC - Danay Thamas, Founder
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The HD Radio

Mandate

By Jim LaMarca

/e have reached a critical juncture. The future of our in-

dustry has never been more uncertain and, at the same

time, never more clear. We have an opportunity to make the

right choices today to strengthen our industry, or we may

choose to stay the current course, continue to do business as
usual and watch our relevance and dominance fade.

We must embrace new technol-
ogy and use it to differentiate our-
selves from the past, and we need
to devote ourselves to developing |
and promoting unique content that
listeners will search for and em-
brace. HD Radio is here today, and
it offers a real opportunity for radio
to make satellite and alternative
media less of a threat.

Historically, consumers have
made terrestrial radio a significant part of their
lives. We entertain, inform and educate con-
sumers while making our clients and owners
a healthy profit. However, in recent years the
number of alternatives to our services has
mushroomed.

If we wait until HD Radio is
in every car to promote
and program innovatively,
it will simply be too late.

Radio is being painted as an “o0ld” medium,
lacking in flexibility and innovation. We see the
decline in young listeners with every Arbitron
survey. Consumers can choose from such al-
ternatives as Internet streaming, iPods and
satellite radio.

Until recently, we've taken a “see no evil,
hear no evil” approach, apparently hoping the
competition for our listeners’ valuable enter-
tainment time will simply go away. Clear
Channel’s “Less Is More” movement is ad-
dressing a significant listener issue head-on,
which is a good start, but we have to acknowl-
edge that we have marketing and content is-
sues that must be our next priorities.

We must embrace HD Radio programming
as a real differentiator and use our voices to
inspire the audience once again. As an indus-
try, we have an opportunity to turn the tide by
educating the public about HD technology and
the alternative programming channels that
come with it.

Reinventing Radio

We must reinvent what radio can be for a
whole generation of listeners. HD Radio is a
way to make a statement that we’re willing to
try new things — and to back it up with inno-
vative music and programming content.

If we choose to do the same old thing on our
supplementary HD channels, we'll miss the
chance to tell listeners we want their business,
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Jim LaMarca

that we want to be part of their lives.
| I propose that we use HD Radio
programming as a huge marketing
tool to show the listeners we mean
business.

¢ Offer music formats and mixes
that may be narrower and more
highly targeted than our usual
broadcasting model allows. We can
superserve constituencies that have
abandoned us and grow our future.

¢ Cut spotloads significantly on HD Radio
channels. Use the opportunity to work with
our advertisers for in-program, alternative-
presentation sponsorships. I can’t tell you how
many PDs and GMs have told me they intend
todo the “usual thing” and run the same num-
ber of units an hour on the supplemental chan-
nels as they do on their regular programming
because “we know that is what listeners will
accept.”

No, that is what listeners will folerate, and,
with so many commercial-free alternatives
available, that will change. We must use HD
Radio supplementary channels to create a new
paradigm for advertising.

¢ Develop personalities locally and through
syndication who are there to entertain and be
relevant in the musical world in which they
live. Use HD Radio formats as a showcase for
what great personality in a music mix can
really sound like. We need to make our music
mixes better than the alternatives.

At JRN we've been researching listener re-
sponse to our competition. We need to attack
the satellite broadcasters on the quality front
and on the relevance of their programming,
We won't win by playing 56 minutes of music
in a row. We will win by creating unique, com-
pelling programming that is made relevant by
the right personalities.

¢ HD Radio today is in its infancy. At the
NAB in Las Vegas last month, the engineering
community was abuzz with the exceptional
quality and additional capabilities HD offers
our industry. It is time for our managers and
programmers to get excited too.

We will see many innovative technological
changes by the time HD is in wide use by con-
sumers. This opens the door for radio to ad-
dress consumers” demand for more control,
better quality, more innovative programming
and fewer commercial interruptions.

[ know we're all eager for HD Radio, but it
is going to be several years until cars come
standard with HD receivers. In the interim, we
must let consumers know there is a free alter-
native to satellite. We need to beat our own
drum and let consumers know there is some-
thing better available now with aftermarket
receivers.

We need to create a demand by allocating
airtime and external marketing resources to

'— ———————— T e— D ———— — — — — — — — — — -l
: Important dates and events in the coming months :
| < May <y > |
| May 17 — 40th annual ACM Awards, July 1-Sept. 22 — Summer Arbitron |
| San Francisco; www.acm.org/awards  July 20-24 — The Conclave, Minneapo- |
| May 19-21 — 2005 NONCOMM- lis; www.theconclave.com l
vention, Philadelphia; www.triplearadio. —>
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| radioandrecords.com. Oct. 22 — intemational Gospel Music |
| June 28 — BET Music Awards, Los Hall of Fame and Museum induction |
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promote HD Radio to consumers. We can be
more local with news and information, more
entertaining with great personalities and more
interesting because we’ve spent our lives hon-
ing the art of programming.

If we wait until HD Radio is in every car to
promote and program innovatively, it will sim-
ply be too late. We must begin to educate, mar-
ket and help consumers understand our de-
sire to serve them into the future.

Simultaneously, we must put pressure on
the equipment manufacturers to speed up the
introduction of HD receivers. This will happen
only if we can show a strong consumer de-
mand. Radio can be, and should be, as excit-
ing as any new technological toy available to-
day. It is up to us to make that happen.

Jim LaMarca /s Exec. VP/COO of Jones
Radio Networks, He began his 28-year
radio career on-air in San Diggo, eventu-
ally programming majar-market statiohs
inciuding XTRASan Diega; KGW-AMPort
land, OR; and KBS5G/Seattle. He joined
Broadcast Programming in 1991 and rose
from AE to sales management and VR/GM
. of the Seatthe office. As JRN's 000, he over
sees Talk, Daypart Personalities and Jones
Music Programming. He can be reached at
BO0-126-9082 or jimlamarca@jrmseattia.
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‘You’re Hired!’
Continued from Page 9

What Not To Say
During A Job Interview

Even if you are wild and crazy on the air,
managers expect you to be a down-to-earth,
cooperative professional off the air. The follow-
ing words and phrases may be cool when
you’re hanging around the coffeepot with your
co-workers, but they brand you as less than
stable when you utter them in a job interview:

* Yousay: “I'mjustlooking for my next gig.”

The interviewer thinks: “He’s just passing
through town. Maybe he’ll stay at the station
a month or two.”

¢ You say: “I've got the chops.”

The interviewer thinks: “‘Chops?” Who's he
trying to impress?” .

* You say: “No, I did not bring examples of
my work. You can get them by going to my
website at wwuw.radiohotshot.com.”

" The interviewer thinks: “She’s too lazy to
put together a package for me. She doesn't care
about this job.”

* You say: “I left my last job because of cre-
ative differences with my boss.”

The interviewer thinks: “She was dumped
because.she’s a troublemaker.”

www americanradiohistorvy com

What Should You Do?

That's a lot of “don‘ts” and “shouldn’ts.”
Any advice from our panel on what you should
do?

The person managers are looking for:

¢ Is enthusiastic about the job being offered

¢ Cares enough to have researched the sta-
tion and the market

¢ Is honest and down-to-earth, not a show-
off or know-it-all

¢ Makes the process easy for the manager
by respecting the manager’s time — this
means you immediately provide the material
requested by the manager, in the form it’s re-
quested

¢ Understands it's a small industry and that
you always run into the same people, so treat
them with kindness and respect

From me and from all of the managers sur-
veyed, best wishes for a long and successful
career.

Bob Rowe is GM of Ng ast, Broadeast-
ing’s radio stations, based in Burlington,
VT. Earlier in his career he spent 14 years
with ABC-owned stations in Detroit and
was a VP of Scripps-Howard Broadcasting,
You may contact Rowe at bobrowein
vermont@aol.com.
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Personalities

Just Don’t

Come Any
Bigger

Rick Dees Weekly Top 40 is the sound
of weekends in over 300 markets and
50 countries. His power personality is
instantly recognized by more than a
generation of fans.

ek
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Rick Dees delivers the hits
like nobody else.

Select markets available
AC and CHR formats

X Radio 212.419.2926
findoutmore@xradionetworks.com
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TECHNOLOGY

BRIDA CONNOLLY

beconnolly@radioandrecords.com

RealNetworks
Re-Creates Rhapsody

Adds downloads, portability, song sales and free stuff

RealNetworks got into the Rhapsody business in May 2003,
when, having bought a partial stake in the service from
Listen.com a couple of months before, Real said what the heck
and bought the rest of Rhapsody for approximately $36 million
in cash and stock. The purchase gave Real a fresh start in a tough
business: Listen.com had spent millions developing Rhapsody,
which offered on-demand streaming and straight-off-the-server
CD burns to subscribers and had already nailed down licens-
ing deals with all the major label groups.

What'’s New

Rhapsody 2.1 was small, elegant and by far
the easiest major legal service to search and use
(as long as you didn’t want to download any-
thing). But Rhapsody 3.0, which adds tethered
downloads for members and song sales for ev-
eryone, is much more in line with the other big-
name services. Meanwhile, as expected, it's
matched Napster for portability, using Microsoft
rights management to make tethered downloads
usable on certain digital players as long as the
subscription is paid up.

“Rhapsody to Go” was widely predicted, but
Real also had a real surprise in store last week
as it announced a decision to, for the first time,
reach beyond the Rhapsody subscriber base
and start giving stuff away. Rhapsody 3.0 is
available to anybody as a free download from
www.rhapsody.com — and it includes “Rhapso-
dy 25,” through which nonsubscribers get 25
free on-demand streams a month and many of
the same features available to subscribers, in-
cluding dozens of Rhapsody-programmed
webcasts.

Ispoke with RealNetworks VP /Music Servic-
es Robert Acker on April 26, 3.0s launch date,
and he explained, “Rhapsody is now an integrat-
ed music manager, so the product is not just
something to play streaming things off our ser-
vice. You can use it as your music manager for
your PC. It will play content that you may have
ripped to the PC, it will play purchased content,
and the product has an integrated music store.
It also allows device transfer, or you can rip and
burn CDs from it.”

Rhapsody has also stepped, for the first time,
into customization. Acker described a new fea-
ture for members, “My Rhapsody,” as “a way
to personalize the Rhapsody experience for
you.” Hesaid, “The product looks at everything
you’ve been streaming lately, allows you to in-
put your favorite genres and subgenres, then
presents a new homepage for you of what's hap-
pening in that content — what the leading
tracks, albums and artists are.

"It also lets you generate an ‘Instant Playlist’
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so that, with a single click, you can get a 25-song
playlist. You can keep hitting that button and
getting new playlists that are totally customized
for you out of our million-song library. A few of
the tracks may be things you've been playing in
the past couple of weeks, but most of them are
going to be brand-new content that’s similar and
that we’ve determined you'll probably like,
based on what you've been doing.”

Rhapsody has also added “Playlist Cen-
tral,” its first community feature. This in-
cludes playlists created by the Rhapsody staff
and lists from such celebrities as Snoop Dogg,
Moby and The Killers’ Brendan Flowers, along
with playlists from Rhapsody users. Acker
said, “I can go in and create a playlist in Rhap-
sody, click ‘Publish,’ create a screen name, and
my playlist will get published there. Other
users can go in and download that playtist
and play it or rate it; we’ve got a five-star rat-
ings system.”

The most-played and top-rated playlists show
up at the top of the Playlist Central pages, and
lists can be searched and sorted by decade, genre
and creator’s screen name.

Giving It Away

About the new, free Rhapsody 25, Acker said,
“If you're not a subscriber, you can go download
the software and use it as a music manager, but
you can also actually go in and do all the explor-
atory stuff, and, rather than just playing 30-sec-
ond samples, every month we'll give you 25
complete songs you can play.

“It gives you the complete functionality of
Rhapsody, so you, as a consumer, can actually
experience the full Rhapsody, play the full mu-
sic. What you can also do as a consumer who is
not a paying subscriber is go and create play-
lists and share those with others.

“I can go on there, | can post stuff to Playlist
Central, I can rate, and I can e-mail these play-
lists to other friends. The friends can double-click
on the e-mail they received, and it will launch
Rhapsody if they’ve got it or cue them up to
download it, and then they'll have Rhapsody 25
and they can go play that playlist.”
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Test Driving Rhapsody 3.0

Rhapsody 3.0 is the first major overhaul of the service since Real-
Networks bought it from Listen.com two years ago. I've been a pay-
ing Rhapsody 2.1 subscriber since before Real officially relaunched

it, so | was eager to take the upgrade for a test drive.

The new Rhapsody is a quick download on a broadband connection and, at
eight megabytes, manageable with dialup. It downloaded, ran through the in-
stallation wizard, let me sign in and began working without a hitch on a mini-
mally protected R&R test PC. But that's a Windows 2000 machine, and to get
the full Rhapsody 3.0 experience, one needs Windows XP.

it’s Great, But....

1 downloaded the Rhapsody 3.0 installer to my own firewalled, virus-, spyware-
and adware-protected XP laptop — and immediately ran into trouble. The instal-
lation wizard requires a live Internet connection, which should have been no prob-
lem on a broadband-equipped computer. The wizard went through the motions
until its counter said it was about 80% done, then popped up a box telling me |
didn’t have a live 'Net connection and | should get online and try again.

Restarting the installation software gave me the option to “update” or “rein-
stall,” so Rhapsody 3.0 was obviously on my computer somewhere, but it wasn’t
accessible. After a while | started getting glimpses of the opening screen before
the software announced yet another error and crashed out again.

Off | went to Rhapsody’s online help and saw that the suggested answer to
this problem was to uninstall whatever was left of both the old and new versions
of Rhapsody and try again. | did that and got a little further into the installation
before the wizard told me, once again, that | didn't have a live 'Net connection.

The support pages claim Real needs all kinds of detailed info so someone can
respond properly, so, in an e-mail, | explained the problem, providing a list of all
the steps I'd taken, including disabling my firewall and virus protection; acquir-
ing and installing a suggested Flash download from Macromedia; uninstalling,
even going through Explorer to delete everything that looked like it might be re-
lated to Rhapsody; and downloading the software again and reinstalling it at least
half a dozen times.

The response: “Try uninstalling and reinstalling with a live Internet connection.”
You know, sometimes you get the feeling nobody reads these things. | wrote again,
requesting an answer to the question | had actually asked, but before | heard back
I scraped all the Rhapsody bits off the laptop one more time, logged in to my old
dialup AOL account and got Rhapsody 3.0 installed and running — finally.

I love Rhapsody, but I'm telling this tale because if installation is regularly a
problem — and a look at Real's Rhapsody support boards suggests that it is —
subscribers who liked 2.1 for its simplicity and newbies attracted by the relaunch
buzz are likely going to give up in frustration long before they figure out a fix (or,
if my experience is typical, get a sensible answer from customer support).

Once It’s Working

The interface on Rhapsody 3.0 hasn’t changed much from 2.1; it’s still black
and gray and classy-looking, though everything has gotten a couple of sizes big-
ger. A nuniber of menu items have been added, including an upfront list of al-
bums Rhapsody’s algorithms think you'll like and button and menu links to the
customizable “My Rhapsody” page.

Setting up a My Rhapsody homepage is easy, as the software asks only for
genre preferences, with each genre narrowed down to one or two levels of sub-
genre. For example, “Oldies” won't do, or even “British Invasion”; Rhapsody wants
to know if you mean “mod,” “Mersey beat” or “skiffle.”

Up to 10 genres can be represented in My Rhapsody at a time, and the cus-
tomized page includes links and suggested music for each genre. “Artist Alerts”
send e-mail when a selected artist has music added to Rhapsody, and “Albums
for You” offers suggestions based on recent listening. There's also a personal
chart based on music you've listened to most recently and the very cool “Instant
Playlist,” described by RealNetworks VP/Music Services Robert Acker elsewhere
on this page.

The music library, where most users will spend most of their time, has been
updated and offers several new sorting options, including file type and music
genre. Rhapsody imported the many MP3s and Windows Media Audio files on
my laptop hard drive into the library quickly and played back WMAs bought from
Napster, Musicmatch and Virgin without complaint.

RealNetworks has long had competitive issues with fellow Seattle company Mi-
crosoft, but with Rhapsody 3.0, Real is putting users’ needs over old animosi-
ties. WMAs are the format of choice for every service but iTunes, and they're the
only way to offer portable tethered downloads. Since Rhapsody has quietly used
WMA formats for on-demand streaming and CD burns all along, using it for song
sales was the logical next step.

Speaking of song sales, the new Rhapsody song store is almost too discreet.
For members, there are no buy links in track listings or in the library, and it takes
a rightclick on a track to even know buying it is an option. But purchasing a
track, at 89 cents for members and 99 cents for nonmembers, is as painless a
process as I've found on any service, requiring just one right-click and a click on
a button.

Though there are some bumps and glitches — the navigation buttons disap-
pear in the music library, there’s some volume loss in playback compared to 2.1,
and tracks that aren't available for purchase are not handled consistently —
RealNetworks has made some big changes to a core product without taking any-
thing useful away. And, once the installation bugs are worked out, they'll have
done it without adding anything that’s likely to frighten or annoy old subscrib-
ers. Pretty cool.
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Get More For Your Money With America's // liﬁ" .
Three-In-One Service For Imaging, ’ £
Production, And Spot Building

-
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- i "o A country music production library-
: ith live players-for imaging and spot
“building for a broad range of clients

‘e Commercial music covering all styles of
country in :10, :30, and :60 second lengths

“e |mage your station from a real life, real people
country sound to a hot country sound

N "o All promos are Adobe Audition and Pro Tools
W “session ready with work parts

e Production music library for :10, :15, and :30 second
commercials and promos

* Broad range of styles: nostalgic favorites, kitsch, cinematic
drama, and romantic comedy

~ e Great for all your advertisers
r"‘-_:}

SLYNTH

Siymthcom

4 Slynth is a state of the art audio search, management, and
network system. Easily search thousands of audio tracks with

production music and audio imaging effects.

L~ RADICO NETWORKE

For Affillate Information call 800-279-0014 or 818-377-5300
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NEWSBREAKERS

Viacom Appoints Dolan EVP/CFO

ormer Young & Rubicam Chairman/CEQ Michael Dolan will take
over as Viacom’s Exec. YP/CFO on May 11. He will replace Richard
Bressler, who announced his resignation in January; Bressler will stay
on for a while to assist Dolar with the transition.
“Mike Dolan is a seasaned executive with extensive experience at cre-

atively driven and brand-oriented companies,” Viacom Chairman/CEQO
Sumner Redstone said. “As we continue to assess the possible separa-
tion of Viacom into two pubilicly traded entities, we will benefit from Mike's
experience in successfully completng compiex financial transactions.
We are extremely fortunate io have him join the Viacom team at this
pivotal time in the compary’s history?

During his nine-year tenure at Young & Rubicam, Dolan also held the
positions of Vice Chairman/CFO and President/COOQ. Before that he spent
six years with PepsiCo in a variety of fmancial and operational positions.

SAM

Continued from Page 3

promises to pack more music per
hour than any other national music
format in America.”

A letter to potential SAM affili-
ates obfained by R&R went into
more detail, saying the tormat will
“reflect the excitement of the Jack
and Bcb formats and af the same
time have ‘legs’ for our affiliates to
build ratings and revenuee for years
to come.”

Among the goals of the new for-
mat, WW1 said in the letter, is to
“find those songs the adult 25-54

audience still want to hear but |
they’re not sick and tired of.” The |
company also promised potential I
affiliates “creative, humorous and |
unexpected imaging” that will “cre- |
ate the seamless feel of a well-im- |
aged, finely tuned radio station.”

In a sample one-day playlist in-
cluded with the letter, SAM’s 10am
hour featured Midnight Oil's “Beds
Are Burning,” Blondie’s “The Tide
Is High,” Coldplay’s “Clocks,”
Corey Hart's “Sunglasses at Night,”
Prince’s “When Doves Cry,” Fleet-
wood Mac’s “Sara” and Founfains |
Of Wayne's “Stacy’s Mom.” ‘

i
|
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Downey Heads To
Universal Motown
As Nat'l Dir/Rock

Universal Motown Records
Group has named Dave Downey
National Director/ |
Rock Promotion.
Downey will be
based in the label’s [§§
Santa Monica, CA [!
offices and will
promote Universal
Motown artists to
radio’s Rock for-
mats.

Most recently Director/Rock at
All Access Music Group, Downey
has also worked as National Direc-
tor/Rock for Capitol Records.

“In a very short time Dave has
shown a high level of expertise in
the rock and alternative arena,”
said Universal Motown Records
Group Sr. VP/Promotion Val De-
Long. “I am honored to have his
as a part of my team of execu-
tives.”

Rochester
Continued from Page 3

the station in 2001 as midday host
and before that did middays at
CHR/Pop clustermate WPXY.
“Terese is one of the smartest
people I know,” Infinity /Rochester

| VP/Programming Stain Main told

R&R. "With the passion, drive and
excitement she shows every day
about Warm 101.3, she’s the obvi-
ous choice for this position. I'm ex-
cited to be able to make official a
role Terese has worked hard to

| achieve and clearly deserves.”

Taylor said, “I'm really looking
forward to the shorter title. ‘Assis-
tant Program Director” is just a pain
to say. Seriously, I'm honored that
Stan Main has the trust in me to
man — I mean woman — this win-
ning station.”

KYcy

Continued from Page 3

Listeners will be allowed to cre-
ate and upload content on any topic
for potential broadcast. From there,
Infinity will review and select which
programs will air on the station,
with programming guided by lis-
tener interests and feedback. Addi-
tionally, KYCY’s programming will
be streamed on the website. Infin-
ity plans to air advertising on the
station.

- WGNE

Continued from Page 3

from Daytona Beach to Jacksonville,
as WGNE morning talent Jessica

| Dean is leaving Froggy to get mar-

ried and personality Jen Jones has
chosen not to move to Jacksonville.
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Mancow Explodes
Into National

Syndication

Garnering Huge Fall Book from Chicago to Des Moines

Whether he is Chicago’s unpredictable #1
rated morning show or one of the highest rated
segments on the Fox News Channel (as a regu-
lar on Fox and Friends for 6 years) Erich
"Mancow" Muller’s national syndication is one
of the hottest national launches in radio since
the fairness doctrine was overturned - changing
radio forever. Mancow looks poised to change
radio once again.

Say’s Muller, "We have cracked the FM
code, and we are doing a show that is a pop-
culture explosion every morning and is all over
the place. It is the fastest paced show in radio,
and | think it is the future".

Indeed. Erich "Mancow'' Muller's Fall rat-
ings in America's third largest market
(Chicago) expose his top market status as a
ratings titan. In the Fall Book, in a head to
head analysis Mancow’s Morning Madhouse
pulled a 11.7 share for men 18-34 in Chicago,
while Howard Stern's male 18-34 number
was only a 6.2 share — beating Stern by an
astounding 88% in that key demo (Ranking
Mancow #1). For the male 18-49 demo,
Mancow was also ranked #1 with a 7.1
share versus Stemn's 3ed place ranking. Finally,
in men 25-54, Mancow pulled a massive 5.9
share in Chicago's brutally competitive morn-
ing drive. "Mancow’s massive numbers in
Chicago and other markets are but a sampling
of what TRN-FM soon will be able to reveal
with Mancow’s Morning Madhouse nation-
wide. This show is simply brilliant; there is no
other way to put it," says, Mark Masters
CEQ of TRN-FM the company that syndi-
cates Mancow.

"So the Mancow show does well in major
markets. But will it play in Peoria"?

The answer is a resounding "YES," accord-
ing to Gabe Reynolds, PD of Mancow affili-
ate WWCT/Rock 96.5 in Peoria where
Mancow’s show just pulled a 9.3 share (male
18-34) a 6.8 share (male 18-49) and a 5.4
share (male 25-54). "We brought Mancow to
town this past May and Peoria is still talking
about it. With Mancow’s Morning
Madhouse listeners and the competition stand
up and take notice."

Peoria is not alone, In Knoxville at WNFZ
in the Fall Book Mancow’s Morning
Madhouse pulled a 17.3 share for 18-34 men,
an 11.3 share for men 18-49 and an amazing
10.5 share for men 25-54. At KAZR, Des
Moines, Mancow’s show pulled an incredible
18.2 share for men 18-34, an 11.8 share for
men 18-49 and an 8.2 share for men 25-54.
Steve Goldstein, Saga Executive VP says,
"Cow is the man and has delivered for us in
Des Moines for years."

“It is the fastest paced
show in radio, and | think it
is the future.”
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Mancow: Ratings with Revenue

Besides his undefeated top five market rat-
ings, Mancow’s Morning Madhouse has
been able to attract a vast array of national
brand advertisers. Joe Hubbard, National
Sales Manager for Emmis’ WKQX FM react-
ed to news in June 2004 that Pioneer
Electronics had bought within the show "1 am
very pleased that a national account such as

i i sk, . %, 3

www.talkradionetwork-FM.com

Pioneer has recognized the obvious difference
between the Howard Stern Show and
Mancow’s Morning Madhouse. They will
now join such clients as Nissan, Car X,
Comp USA, and Comcast, that have begun
marketing on Mancow’s Morning Madhouse
since the beginning of 2004, These clients
have not received any negative feedback and
have only reaped the benefits of finally reach-
ing the elusive male 18-34 demographic they
could not reach anywhere else.” In addition to
the above, over 20 other national brand
advertisers have found Mancow’s program to
be a highly attractive environment for their
message. Subway, Blockbuster, Pepsi,
Pontiac, Fox and Volvo to name a few — have
discovered the power of Mancow.

"“This is a dream come true for us at TRN-
FM. Mancow’s break-out ratings performance
history of dominance in Kansas City, San
Francisco and Chicago is only the beginning
of the story of what his show has become.
Mancow’s authentic passion for radio and his
sheer love for and curiosity about life has
resulted in a show that is unparalleled in the
FM talk world today," says TRN-FM’s
Masters. "The range of content, emotion and
sheer entertainment covered in a single show is
amazing and frankly refreshing”.

In a typical two day period, Mancow’s guests
have included former Clinton master-mind
Dick Morris, television's Dr. Phil, "'Star
Trek Enterprise's' Scott Bacula, rocker
Marilyn Manson and powerhouse producer
Jerry Bruckheimer, to name a few. His topics
in a single show can cover areas as light as the
hottest music, movies and pop culture to hard-
hitting topics such as terrorism, personal free-
doms and exposing the dangers of the occult.

Clear Channel in the Post Stern Era:
The Tale of Six Cities

Indeed, without a star of Mancow’s magni-
tude to stop the audience exodus, after Howard
Stern was removed from six Clear Channel’s
stations last spring, a shocking tale of woe has
been visited upon those stations since Stern’s
departure. On average, male 18-34 audience
has declined around two thirds in morning
drive across those signals, and male 25-54
numbers is even worse (see graph). "Even
with CC’s best efforts to replace Stern with
their best bets, the morning drive ratings of
those former Stern stations looks like they
have been hit by the Ebola Virus," said one
top market PD. Is this what is in store for
existing Stern affiliates after January 1st?
General Managers, PDs and consultants who

www americanradiohistorvy com

have analyzed the top markets agree that there
is only one franchise player that has consis-
tently beaten Stemn in the top ten markets and
is capable of being the antidote - botl: in
ratings and revenues - to the viral audience
meltdown that may follow Stern’s depar-
ture, that antidote - Mancow.

“Let’s be frank ~ the reality is that a listener’s
loyalty does not exist because of the call letters
or dial position; it exists only because of the
bond between the talent and the listener. When
that talent is no longer there, those wha don’t
want to pay hundreds of dollars on hardware
and then $120 or more a year to listen to Stem
on Sirius are going to be out there sampling
for a new morning radio station.”

"On the one hand, you have Mancow, who

A Tale of Six Cities

Ciear Channel in the Post-Howard ea
(Meon 25-54, M-F 6am-10am}

hosts a show with a proven track record in mul-
tiple markets, both big (San Francisce,
Chicago) and small, and has many years of suc-
cess. On the other hand, you have an untested
new show, no matter how big a name the indi-
vidual hosting it might have, with absolutely no
track record of success at radio in the top mar-
kets. Again, I ask you the question, "Who
would you bet on?" Because if you arz in a big
market and you bet wrong (develop new talent
or use untested small market syndication in a
top market) then you are now faced with com-
peting against Mancow in your market (he
will be there because your competitor will take
him if you don’t). "The result may well be this;
Mancow may be like a ratings explosion for the
morning drive nation wide. If he is, station man-
agement who bet against Mancow will be gone
in three to five books; says one top market FM
talk executive, "...because a PD who sends
Mancow across the street has just firenced their
competitors growth.”

Say’s Muller,"' Nothing conjures smagina-
tion like radio, and we really like breaking
down those walls. No other show on radio does
it the way we do. We create entire universes
where people go mentally. That’s really fun”. ll

866-876-5077
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® BOB ZUROWESTE joins Infinity/
Kansas City as SVP/Director of Sales.
He is a former Market Manager of En-
tercom’s crosstown cluster.

® BILL SHEA is named VP/Automo-
tive Marketing Director for Infinity
Broadcasting. He was most recently
EVP/Communications Director of cXc
Services, a fulfillment company dedi-
cated to supplying Internet applianc-
es and technologies.

® KARYN CERULLI is nhamed GSM
of WBTS/Atlanta. She previously held
a similar post at WPRO & WWKX/
Providence.

® MARK WARLAUMONT becomes
Director/Sales for WNVZ, WPTE,
WVKL & WWDE/Norfolk. He was pre-
viously Director/Sports Sales at
WQAM/Miami.

® CHARLSIE MOORE joins WEAL &
WQMG/Greensboro as GSM. She
comes from crosstown WB affiliate
WTWB-TV, where she was LSM.

® SCOTT EISENBERG climbs from
Account Manager to LSM of WKTU/
New York.

® ETHAN BRINER is named Market-
ing Director for WKQC & WNKS/Char-
lotte, effective May 9. He previously
heid a similar post at Clear Channel/
West Paim Beach.

® WILLIAM FULTON and GARY
ISAACS are named Operations/Pro-
gram Manager and LSM, respectively,
at WRR/Dallas. Fuiton was previously
Director/Arts & Cultural Programs for
Mississippi Educational Broadcasting,
while Isaacs spent 15 years as GSM
of KZEP/San Antonio.

© BARRY DAWSON is named Promo-
tions Director of WZZO/Allentown.

® TOM O’SULLIVAN rises from VP/
Sales, Eastern Division to the newly
created VP/Local Radio Sales post at
Arbitron, which also appoints CARO-
LYN CLARK Sr. Account Manager/
National Radio Services Department.
Clark was formerly Director/Media &
Agency Sales at Nielsen/NetRatings.
Meanwhile, Arbitron ups Radio Station
Services Account Manager JENNY
de CASTRO to Northeast Regional
Manager.

® ROBERT FABIAN is tapped as VP/
Regional Manager of Eastman Radio
in Dallas. He was previously VP & Di-
rector/Sales at D&R Radio in Dallas.
Eastman also appoints MARY ANNE
KELLEHER VP/Sales Manager in
Boston. She was previously an AE at
WBZ/Boston. Meanwhile, MARK De-
CLOUX becomes Sales Manager for
Eastman/San Francisco. He was for-
merly VP/Director of Sales for Mc-
Gavren Guild Radio in S.F.

® KEVIN LAPP is named Director/
Sales of Clear Channel Radio Sales’
Hispanic Division. He was most re-
cently an AE for Interep/Los Angeles.

® BRIAN CALLAHAN relocates from
New York to become VP/Director of
Clear Channel Katz Advantage’s new
Boston office. CCKA also names LES-
LIE SCOTT GRIFFIN Director/Multicul-
tural Marketing. She was most recently
Sr. Account Manager for WDAS-AM &
FM & WOGL/Philadelphia. Also,
MICHELLE EAGLEEYE is named Sr.
Director for CCKA’s Marketing Busi-
ness Development team in Chicago.
She comes from the Sr. Account Man-
ager post at Network Advantage
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® RICHARD BLACKSTONE is
named Chairman/CEO of Warner/
Chappell Music, Warner Music
Group’s worldwide publishing division.
He is currently President of Zomba
Music Publishing.

® THEOLA BORDEN is named VP/
Urban Publicity for Arista/J Records,
based in New York. She was most re-
cently Sr. Director/Media & Artist Re-
lations for the Elektra and Atlantic la-
bels.

® ERIC WONG is elevated from Sr.
Director/Marketing to VP/Marketing of
Island Def Jam Music Group.

® GILBERT HETHERWICK becomes
President of Sony BMG Music Enter-
tainment's new classical music divi-
sion, Sony BMG Masterworks, which
taps DAVID LAl as Sr. VP/A&R &
Operations, STEVE SCHOEN as VP/
Sales, FAYE PERKINS as VP/Market-
ing, MICHELLE ERRANTE as VP/
Classical Marketing & Catalog Devel-
opment and MICHAEL BRUGGE-
MANN as VP/Masterworks Europe.

® KENNY MacPHERSON is promot-
ed to President/Sr. Executive of the
Chrysalis Music Division North Amer-
ica as the Chrysalis Group partners
with New York-based artist-manage-
ment company A Fein Martini. Mac-
Pherson was formerly President of
Chrysalis Music USA. Meanwhile,
Chrysalis Music Publishing names
ROXANNE OLDHAM Director/Film &
Television. She previously worked in
the Creative Film & TV Music Licens-
ing department at Warner Strategic
Marketing Group.
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® UNITED STATIONS RADIO NET-
WORKS enters into an agreement with
4th Street Media Group to syndicate
“The WPT Poker Corner," a 60-second
feature licensed through the World
Poker Tour that airs Monday-Friday and
offers tips and trivia about poker. For
more info, call USRN’s Kristine Ra-
kowsky at 212-869-1111 x293.

® RADIOLINX signs on to secure ra-
dio affiliation for the two-hour talk pro-

Emmons To Head New National Lampoon Net

Kent Emmons has been tapped as Chairman/CEO
of the newly formed National Lampoon Radio
Network, which is set to launch in January 2006. Em-
mons, the founder and former Chairman/CEO of All
Comedy Radio, will oversee operations of the new
“comedic hot Talk” radio network, which will offer 24/
7, advertiser-supported programming.

National Lampoon intends to focus on affiliating with
major-market FM outlets and will produce a special
channel designed specifically for satellite radio. Plans
to develop New York- and Los Angeles-based network

Emmons

moming shows have already been announced, as
have plans for a weekly two-hour show, National Lampoon’s Comedy
Countdown, available to stations in July.

“National Lampoon has a great radio heritage with The National Lam-
poon Radio Hour, which was the genesis for Saturday Night Live and
other great TV comedy,” Emmons said. The National Lampoon Radio
Hour ran from November 1973 to December 1974, and Emmons noted
that the brand was resurrected recently as a weekend show hosted by
original cast member Richard Belzer, who aiso serves on the new net-

work’s advisory board.

Emmons co-founded ACR predecessor Comedy World with partner
Howard Levine. In 2000 the pair soid their interest in the company to an
Intemet venture fund. Emmons has managed and produced several
CHR and country acts during his career and has been CEO of Lowery
Music, a division of Atlantis Entertainment, which was sold to Sony in

the late 1990s.

gram The Scifi Zone Radio Showand
hourlong oldies show Super Groovy
’70s. For more info, call Paula Barche
at 480-223-3586.

® JONES RADIO NETWORKS will
begin co-production of Newsweek On
Airon June 1 and will continue to syn-
dicate the program. For market avail-
ability, contact Donna Harrison at 202-
546-7440.

® THE BONNAROO MUSIC FESTI-
VAL and MUSIC ALLIES are launch-
ing a series of monthly hourlong radio
specials called Radio Bonnaroo, co-
produced and hosted by WFUV/New
York’s Rita Houston. Affiliates include
KPRI/San Diego, WTMD/Baltimore,

WXRV/Boston, WRLT/Nashville and
WTTS/Indianapolis. For more info, call
828-252-6300.

Industry’ "

® CHRIS BRODIE and BONNY
CHICK form Brodie Chick Consulting,
with a focus on programming, promo-
tion and revenue generation. Brodie
helped launch Smooth Jazz KTWV/
Los Angeles in 1987 and was PD there
from 1989-2003. Chick is a 25-year in-
dustry veteran who was once Direc-
tor/Marketing & Promotion for Infinity/
Los Angeles. Brodie and Chick can be
reached at 818-874-9425 and 818-
888-1065, respectively.

W

Rahilly

Continued from Page 1

and Tom Owens, to Exec. VP/Con-
tent Development. Also earning
Clear Channel Exec. VP stripes is
Katz Media Group President Stu
Olds.

Clear Channel’s second Exec.
VP/Operations has yet to be
named. Candidates are currently
being considered for the post. The
company has also created a Sr.
VP /Marketing position and is
seeking the right candidate for that
job.

“We're building Clear Channel
Radio’s future with this manage-
ment team,” said Clear Channel
Radio CEO John Hogan. “In 2003
we restructured from the bottom up
to align our business with our local
customers — both listeners and ad-
vertisers. Our progress since then
has been significant, and this roster
of executive vice presidents repre-
sents the operational excellence,
creativity and strong spirit that
have fueled our momentum.

“As we expand from being the
radio leader to becoming a credible
alternative for television advertis-
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ing dollars, it's time to recognize
our senior managers.”

Regarding Rahilly, Hogan said,
“Charlie’s leadership skills and op-
erational expertise add important
weight to our senior management
team. We're fortunate to have some-
one of Charlie’s depth and character
on our team.”

Rahilly said, “I clearly see and am
powerfully energized by Clear
Channel Radio’s potential in the
21st-century mediascape. Our team
is working purposefully, stretching
to seize our potential by sharing
their creativity, initiative, attention
and collaboration. I'm flattered and
humbled by this appointment.”

Before rising to his most recent
role, Rahilly served as Regional VP
of the Clear Channel Los Angeles
Trading Zone. Before that he was co-
Market Manager of Clear Channel/
Los Angeles, working with Roy
Laughlin. Rahilly rose to that posi-
tion after serving as Director/Sales
for Clear Channel/L.A., a position
he earned following the 2000 AMFM-
Clear Channel merger. Rahilly began
his career in 1990 at KIIS/Los Ange-
les, where he rose from AE to LSM
to GSM.

Journal
Continued from Page 1

three executives report directly to
Journal Communications Presi-
dent and Journal Broadcast
Group Chairman/CEO Doug
Kiel.

“Each of these leaders has con-
tributed greatly to our successful
growth over the past decade and
more,” Kiel said. “Their focus on
delivering solid business results
gives us the opportunity to
spread that expertise across our
company. This team brings a
broad view of our business and
the experience necessary to carry
the Journal Broadcast Group for-
ward successfully.”

Gardner has been a Journal ex-
ecutive since 1991, when he became
VP/GM of WKTI/Milwaukee. He
added similar duties for WTM]J-
AM/Milwaukee later that year.
From 1995-98, he served as Jour-
nal’s Exec. VP/Radio before being
promoted to his most recent role.
His experience also includes roles
as PD of KNUS/Denver; OM of
KEX/Portland, OR; and VP/GM of
KKRZ (Z100)/Portland, OR.

www americanradiohistorv com

Revenue

Continued from Page 1
are based on the RAB Radio Rev-
enue Index, which collects data
from over 150 markets.

The industry’s quarterly growth
missed the 4% growth forecast of
Banc of America Securities analyst
Jonathan Jacoby. In a report issued
after the RAB numbers were re-
leased, Jacoby said his channel
checks indicate national advertising
is weakening, but he believes April
national spending could improve
over year-ago levels.

— Joe Howard

“Carl’s acute instincts for our ra-
dio business and focus on custom-
ers and our audience will provide
the essential leadership necessary to
help us continue to grow,” Kiel said.

Wexler’s experience includes
leadership roles at Journal’s Tucson
and Milwaukee radio stations.
“Steve has demonstrated significant
success both as a programmer and
a market manager,” Kiel said, “and
I'm certain he can help us build
even more successful stations and
clusters going forward.”

— Adam Jacobson

Classic Rock: KRXO/Oklahoma
City inks former crosstown KHBZ
morning host Matt Garrett as host
of Sunday Morning Overeasy, which
features acoustic versions of classic
rock songs and triple A material ...
WDTW/Detroit adds Katie Mar-
roso as its afternoon traffic re-
porter.

Classical: Gail Eichenthal joins
noncomm KUSC/Los Angeles as
Director/ Arts Programming. She
was previously a staff anchor and
reporter at crosstown KNX.

KFMD

Continued from Page 3

metro Denver,” Clear Channel/
Denver VI/Market Manager Mark
Remington said. “The new bilin-
gual Mega 95.7 is uniquely suited to
this underserved niche.”

Other Clear Channel Hurban sta-
tions are in Houston, Miami, Las
Vegas, San Jose, Atlanta and Or-
lando.
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NAT/IONAL MUSIC

Live365 is the largest Intemet radio
network, with thousands of stations in
a wide variety of formats. Pro-
grammed by true music tastemakers
from around the globe, Live365 offers
an enthusiastic audience for
established and up-and-coming artists
alike. In a world of consolidated
playlists, Live365 charts the tastes
and preferences of today’s most
vibrant music community. Tracks with
the most plays during the seven days
ended May 5 are listed below.

LIVE COM

Travis Storch * 866-365-HITS

Top Rock

NINE INCH NAILS The Hand That Feeds
WEEZER Beverly Hills

GREEN DAY Boulevard Of Broken Dreams
ARCADE FIRE Neighborhood #3 (Power Out)
KILLERS Mr. Brightside

Top Country

GRETCHEN WILSON Homewrecker
PHIL VASSAR I'll Take That As A Yes
KENNY CHESNEY Anything But Mine
RASCAL FLATTS Fast Cars And Freedom
TRACE ADKINS Songs Atout Me

Tep Blues

MICHAEL PACKER BLUES BAND All Along...
ALBERT CUMMINGS Come Up For Air
TOMMY CASTRO Wake Up Call

LOS LONELY BOYS More Than Love
BLACK KEYS Till | Get My Way

Music
CHOICE

Your Music. Your Cholce

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

R&B & HIP-HOP

Lamonda Williams
TONI BRAXTON Please
TREY SONGZ Gotta Make 1t

ALTERNATIVE

Gary Susalis

KAISER CHIEFS Everyday ! Love You Less And Less
NEON Dizziness

VENDETTA RED Silhouette Serenade

TODAY’S COUNTRY

Liz Opoka

KENNY CHESNEY Keg In The Closet
BLAINE LARSEN The Best Man
CRAIG MORGAN Redneck Yacht Club

ADULT ALTERNATIVE
Lz Opoka

BILLY MILES Sunshine

OASIS Lyla

AMERICANA

Liz Opoka

ALISON BROWN Homeward Bound
RECKLESS KELLY These Tears

LDUDON WAINWRIGHT Il Hank And Fred

Rick Gillette « 800-494-8863
10 million homes 180,000 businesses

DMX Fashion Retail
Kelly Peck

The hottest tracks at DMX Fashion Retail,
targeted at 18-24 adults.

KYLIE MINOGUE Giving You Up

STUDIO B | See Girls

ILYA Belissimo

LEMON JELLY Stay With You

SARAH VAUGHAN Fever

CANDY APPLE {/JOY MALCOLM Under Your Spell

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson

FRANKIE J How To Deal
AARON CARTER Saturday Night
PUSSYCAT DOLLS Don't Cha

URBAN

Jack Patterson

BABYFACE Sorry For The Stupid Things
RHYME FEST Some Of These Days
BABY {/LIL WAYNE Neck Of The Woods

ADULT CONTEMPORARY

Jason Shiff
STATUE Low Millions

ke

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Steve Blatter
The Pulse

Haneen Arafat
COURTNEY JAYE Can't Behave
JACK JOHNSON Sitting, Waiting, Wishing

Hot Jamz

Geronimo

OAMION MARLEY Jamrock

JOHN LEGEND Number One

KEYSHIA COLE | Just Want it To Be Over
FAT JOE §/NELLY Get It Poppin’

B.G. {/HOMEBWOI Where Da At

New Country

Al Skop

KENNY CHESNEY Keg In The Closet

SHOOTER JENNINGS 4th Of July

LEE ANN WOMACK He Ought To Know That By Now

Octane

Jose Mangin

AUDIDSLAVE Your Time Has Come
CROSSFADE Colors

Shade 45

Lil Shawn

GUNZ /50 CENT Come Out

COMMON {/SCARFACE & MOS DEF Corners
DAMIAN MARLEY Jamrock

MIKE JONES Back Then

Universo Latino

Gino Reyes

SORAYA Como Seria

BACHA TAN Solo Quiero
ANTONIO OROZCO Es Mi Soledad
JAVIER GARCIA He Venido

866-MVTUNES

21,000 movie theaters

WEST

1. COLLECTIVE SOUL Batter Now

2. ARARON CARTER Saturday Night

3. WYCLEF JEAN Million Voices

4. WARK KNOPFLER The Trawlerman's Song
5. AQUALUNG Brighter Than Sunshine

MIDWEST

‘Pisne

Artist/Title Total Plays
ALY & A.J. No One 76
BOWLING FOR SOUP 1985 74
CHEETAH GIRLS | Won't Say 74
JESSE McCARTNEY Beautiful Soul 72
ALY & A.J. Do You Believe In Magic 72
GWEN STEFANI 1/EVE Rich Girl 72
USHER Caught Up 61
KELLY CLARKSON Since U Been Gone 61
JESSE McCARTNEY Because You Live 45
JESSE McCARTNEY Get Your Shine On 44
J0JO Leave (Get Out) 32
AARON CARTER Saturday Night 31
JESSE MCCARTNEY She’s No You 31
JOJO Baby It's You 29
BLACK EYED PEAS Let's Get It Started 29
DIANA DEGARMO Emotional 29
RD DAWGZ On The Radio 28
KELLY CLARKSON Breakaway 27
NELLY #/T. McGRAW Over And Over 27
RAVEN SYMONE Backflip 7

Playlist for the week of April 25-May 1.

oo

1. COLLECTIVE SOUL Better Now

2. AARON CARTER Saturday Night

3. WYCLEF JEAN Million Voices

4, LEANN RIMES Nothin' 'Bout Love Makes Sense
5. MARK KNOPFLER The Trawlerman's Song

SOUTHWEST

1. AARON CARTER Saturday Night

2. COLLECTIVE SOUL 3etter Now

3. LEANN RIMES Nothun' 'Bout Love Makes Sense
4. WYCLEF JEAN Million Voices

4_TROY ANDREWS QUINTET Softly. As In A ..

NORTHEAST

1 COLLECTIVE SOUL Better Now

2 WYCLEF JEAN Million Voices

3 AARON CARTER Szturday Night

4. MARK KNOPFLER The Trawlerman's Song

5. LEANN RIMES Nothin' ‘Bout Love Makes Sense

SOUTHEAST

1. AARON CARTER Saturday Night

2. COLLECTIVE SOUL Better Now

3. LEANN RIMES Nothin' 'Bout Love Makes Sense
4, WYCLEF JEAN Mil ion Voices

5. LISBETH SCOTT N One But You

Please Send Your Photos

R&R wants your best snapshots.
Please include the names and titles of all pictured

and send pics to:

R&R, c¢/0 Keith Berman:
kberman@radioandrecords.com

AoL Radio @Network

Ron Nenni 415-934-2790

Top Pop
Jeff Graham
DADDY YANKEE 1/LIL JON Gasolina

Top Country

Beville Darden
BRAD PAISLEY Alcohol
CRAIG MORGAN Redneck Yacht Glub

Top Jams

Donya Floyd
COMMON The Comner
B5 All 1 Do

OMARION Touch

Top Jazz

Beville Darden

CAROLYN LEONHART No Moonlight

DAVE HOLLAND Big Band Last Minute Man
KENNY WHEELER lowa City

KATE MCGARRY Whatever Lola Wants
CURT!S FULLER The Court

JOHN PIZZARELL) Pick Yourself Up

JIM PAYNE Cafe Joanna

GUILLERMO KLEIN Argentina

Ken Moultrie * 800-426-9082

Mainstream Country
Hank Aaron
HANNA-McEUEN Something Like A Broken Heart

New Country
Hank Aaron
SHANIA TWAIN | Ain't No Quitter

Lia
Ken Moultrie/Hank Aaron
KENNY CHESNEY Keg In Thz Closet

Danny Wright
Ken Moultrie/Hank Aaron
KEITH ANOERSON Pickin' Wildflowers

24 HOUR FORMATS
Jon Holiday e 303-784-8700

Adult Hit Radio
Jon Holiday
COLLECTIVE SOUL Better Now

Rock Classics
Adam Fendrich
DEF LEPPARD No Matter What

Charlie Cook e 661-294-9000

Soft AC
Andy Fuller
BRYAN ADAMS This Sice Of Paradise

Mainstream Country
David Felker

TRISHA YEARWOOD Georgia Rain
BOBBY PINSON Don't Ask Me How | Know

Hot Country

Jim Hays

LITTLE BIG TOWN Boondocks
REBA MCENTIRE My Sister

Young & Verna
David Felker

BRAD PAISLEY Alcohol
LEANN RIMES Probably Wouldn't Be This Way

WRN

WAIYT RAIND NETWDRKS

Country Today
John Glenn

LEANN RIMES Probably Wouldn't B« This Way
HDT APPLE PIE Hillbillies

AC Active
Dave Hunter
BACKSTREET BOYS Incomplete

Alternative Now!
Polychronopolis

TSAR Band-Girls-Money
DANKO JONES Lovercall

7N\
q_SMUSIc

Jay Frank e 310-526-4247

Audio

ALY & AJ No One

COURTNEY JAYE Can't Behave
DANKO JONES Lovercall

IL DIVD Unbreak My Heart
INDIA.ARIE Purify Me

KEANE Everybody's Changing

KEM | Can't Stop Loving You

LIL JON & THE EASTSIDE BOYZ Get Crunk
NATALIE Me Faltas Tu

OMARION Touch

RISE AGAINST Swing Life Away
SHANIA TWAIN | Ain't No Quitter
SHEDAISY Don't Worry ‘Bout A Thing
SOCIAL DISTORTION Death Or Giory
TEAIRRA MARI Make Her Feel Sood

Video

AMERICAN HI-F1 The Geeks Get The Girls
ANNA NALICK Breathe {2am)

BLOC PARTY Banquet

BOYZ IN DA HOOD Dem Boyz

MIKE JONES Back Then

SYSTEM OF ADOWN B.Y.0.B.

CAESARS Jerk It Out

WEBBIE Give Me That

€€ musicsnippet.com)®

Tony Lamptey o 866-552-9118

Hip-Hop
DUTLAWZ Let It Burn
FAT JOE Victim

R&B
OMARION Touch
JOHN LEGEND ! Can Change:

www americanradiohistorvy com
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72 million households

Piays
MARIAH CAREY We Belong Together 23
GAME... Hate It Or Love It 22
LUDACRIS Number One Spot 20
NELLY {/JUNG TRU & KING JACOB Errtime 19
BLACK EYED PEAS Don't Phunk With My Heart 19

FRANKIE J. /BABY BASH Obsession (No Es Amor) 18

CIARA f/LUDACRIS Oh 17
KILLERS Mr. Brightside 17
T.1. You Don't Know Me 15
U2 Sometimes You Can’t Make It On Your Own 15
GREEN DAY Holiday 13
SYSTEM OF A DOWN B.Y.0.B. 13
GWEN STEFANI Hollaback Girl 12
WEEZER Beverly Hills 11
SNOOP DOGG #/J. TIMBERLAKE Signs 10
BOBBY VALENTIND Slow Down 8
ALICIA KEYS Karma 7
DESTINY’S CHILD Girl 7
JENNIFER LOPEZ {/FAT JOE Hold You Down 7
WILL SMITH Switch 7

Video playfist for the week of April 25-May 1.

T, g BUP e

David Cohn
General Manager
GAME... Hate It Or Love it 37
LUDACRIS Number One Spot 35
CIARA {/LUDACRIS Oh 35
NELLY /JUNG TRU & KING JACOB Errtime 35
BRAVERY An Honest Mistake kil
GREEN DAY Holiday kil
WEEZER Beverly Hills 30
MIKE JONES {/SLIM THUG... Still Tippin' 28
NINE INCH NAILS The Hand That Feeds 28
T.I. You Don't Know Me 28
YING YANG TWINS Wait... 26
CASSIDY I'm A Hustta 25
AMERIE One Thing 25
ARCADE FIRE Rebetlion (Lies) 24
MY CHEMICAL ROMANCE Helena 20
AUDIDSLAVE Be Yourself 20
SYSTEM OF ADOWN B.Y.0.B. 20
GORILLAZ Feel Good Inc. 19
BLOC PARTY Banquet 16
PITBULL f/LIL JDN Toma 16

Video playfist for the week of April 25-May 1.

75 million houssholds ™

Rick Krim
Exec. VP

ADDS

BACKSTREET BOYS Incomplete
GAVIN DeGRAW Chariot
PUSSYCAT DOLLS 1/BUSTA RHYMES Don't Cha

B

PR
Lori Parkerson
202-380-4425 iy
BPM (XM81)
Alan Freed
BASEMENT JAXX Oh My Gosh

RDBBIE RIVERA t/STDNEBRIDGE One Eye Shut
ETHAN In My Heart
EMMA Maybe (lllcit Club Mix BPM Slice)

HIGHWAY 16 (XM16)

Ray Knight

ERIKA JO | Break Things

RYAN SHUPE & THE RUBBERBAND Dream Big

SQUIZZ (XM48)

Charlie L ogan

FOO FIGHTERS Best Of You
STATIC-X I'm The One

DANKO JONES Forget My Name
INTANGIBLE Those Around You

U-POP (XM29)

Zach Overking

BDDYROCKERS | Like The Way

CIARA {/MISSY ELLIOTT 1,2 Step
NINE INCH NAILS The Hand That Feeds
EOITDRS Munich

THE LOFT (XM50)

Mike Marrone

AMOS LEE Give It Up

AMOS LEE Lies Of A Lonely Friend
BRUCE SPRINGSTEEN Devils & Dust
ELLIS PAUL She Was

MATT POND PAKC

MATT POND PA East Coast E.

MATT POND PA Closest (Look Out)
MATT POND PA Lily Two

X COUNTRY (XM12)

Jessie Scott

ROBERT EARL KEEN What | Really Mean
JDHN PRINE Bear Creek Blues

36 million households

Cindy Mahmoud,
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

DAVE MATTHEWS BAND American Baby
ALICIA KEYS Karma

GWEN STEFANI Hollaback Girl

ROB THOMAS Lonely No More

3 DOORS DOWN Let Me Go

MARIAH CAREY We Belong Together

JACK JOHNSON Sitting, Waiting, Wishing
KILLERS Mr. Brightside

U2 Sometimes You Can’t Make it On Your Own
BACKSTREET BOYS Incomplete

BLACK EYED PEAS Don’t Phunk With My Heart
DESTINY'S CHILD Girl

GREEN DAY Holiday

HOWIE DAY Collide

JOHN LEGEND Ordinary People

ANNA NALICK Breathe (2am)

BRUCE SPRINGSTEEN Devils & Dust

JOSS STONE Spoited

BECK E-Pro

CROSSFADE Cold

Video playiist for the week of May 2-9.
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CASSIDY I'm A Hustla

BOBBY VALENTIND Stow Down

T.I. You Don't Know Me

GAME /50 CENT Hate It Or Love It

AMERIE One Thing

112 U Already Know

CIARA t/LUDACRIS Oh

YING YANG TWINS Wait (The Whisper Song)
MARIAH CAREY We Belong Together
BROOKE VALENTINE f/LIL JON & BIG BOI Girl Fight
LUDACRIS Number One Spot

RAP CITY

GAME Dreams

T.). Bring "Em Qut

WEBBIE {/BUN B. Give Me That

50 CENT Just A Lil' Bit

YING YANG TWINS Wait (The Whisper Song)
COMMON /THE LAST POETS The Comer
LUDACRIS Get Back

CASSIDY 'm A Hustla

FAT JOE So Much More

Video playlist for the week of May 1.
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CMT

COUNTRY MUSIC TELEVISION
75.1 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

HANNA-MCcEUEN Something Like A Broken Heart
BRUCE SPRINGSTEEN Devils & Dust

SHANIA TWAIN | Ain't No Quitter

RHDNDA VINCENT |'ve Forgotten You

Piays
TOP 20 W w
JD DEE MESSINA My Give A Damn's Busted 35 26
TDBY KE{TH Honkytonk U 31 32
KEITH URBAN Making Memories Of Us 30 34
DIERKS BENTLEY Lot Of Leavin’ Left ToDo 30 30
KENNY CHESNEY O1d Blue Chair 29 3
SHANIA TWAIN Don't! 28 28
BLAINE LARSEN How Do You Get That Lonely 27 32
MONTGOMERY GENTRY Gone 26 29
VAN ZANT Help Somebody 26 27
BIG & RICH Big Time 26 13
CRAIG MORGAN That's What | Love About... 25 27
TIM McGRAW Drugs Or Jesus 25 25
SUGARLAND Baby Girl 23 29
COWBOY TROY | Play Chicken With ATrain 23 24
MIRANDA LAMBERT Me And Charlie Talking 22 29
BLAKE SHELTON Goodbye Time 22 22
TRACE ADKINS Songs About Me 20 16
DARRYL WORLEY If Something Should... 17 1
LEE ANK WOMACK | May Hate Myself In... 16 24
MARTINA McBRIDE God's Will 16 18

Airplay as monitored by Mediabase 24/7
between April 25-May 1.

GREAT AMERICAN COUNTRY ™

Jim Murphy, VP/Programming
26.5 million households

ADDS

BILLY GILMAN Everything And More
HANNA-MCEUEN Something Like A Broken Heart
SHANIA TWAIN | Ain't No Quitter

GACTOP 20

KEITH URBAN Making Memories Of Us

BLAKE SHELTON Goodbye Time

JO DEE MESSINA My Give A Damn’s Busted

BUDOY JEWELL If She Were Any Other Woman

DARRYL WORLEY If Something Should Happen

TRACE ADKINS Songs About Me

TOBY KEITH Honkytonk U

DIERKS BENTLEY Lot Of Leavin’ Left To Do

CRAIG MORGAN That's What | Love About Sunday

TRICK PONY It's A Heartache

SHEDAISY Don't Worry 'Bout A Thing

HOT APPLE PIE Hillbillies

TIM McGRAW Drugs Or Jesus

BIG & RICH Big Time

JOSH GRACIN Nothin’ To Lose

LEE ANN WOMACK ! May Hate Myself In The Morning

BLAINE LARSEN How Do You Get That Lonely

VAN ZANT Help Somebody

SUGARLAND Baby Girl

NEAL McCOY Billy's Got His Beer Goggles On
Information current as of May 6.

PRLISTAR.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 EAGLES $1,456.0
2 KENNY CHESNEY $889 3
3 GEORGE STRAIT $808.7
4 ROD STEWART $690.1
5 CHER $586.1
6 JOSH GROBAN $5500
7 MOTLEY CRUE $464.5
8 YANNI $440.0
S LARRY THE CABLE GUY $281.1
10 JOHN MELLENCAMP $280.7
11 DURAN OURAN $280.6
12 JUANES $273.6
13 MARDON 5 §269.7
14 RASCAL FLATTS §263.2
15 DAVID COPPERFIELD $251.2

Among this week's new tours:
ALLMAN BROTHERS BAND
DEF LEPPARD
JOE DIFFIE
JOHN LEGEND
KOTTONMOUTH KINGS

The CONCERT PULSE is courtesy of
Pollistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
Califomia 209-271-7900.
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IONAL MUS/

TR
3
a e #

RE E
C S

(

ings for time and channel).
! gs

TELEVISION

¢ W
LIRS
A

# ‘2@?&;& rl’id;i.m z;,sf [
¢ |l Divo, The View (ABC,

check local listings for time).

' TR T --.—.,gr;!:

W .k_?; . e “Moby
Lee Ann Wofhgct B | R Mdby, Jay.Leno.

* Robert Plant, Late Show
With David Letterman (CBS,
check local listings for time).

* L ee Ann Womack: There’s
More Where That Came From,
showcasing performances by

and interviews with the artist, * Mavis Staples, Conan OBr-
premieres on CMT (9pm ET/ €™
* The RZA, Craig Ferguson.

PT).

* Beck, The Tonight Show
With Jay Leno (NBC, check lo-
cal listings for time).

* Faith Evans, Jimmy Kimmel
Live (ABC, check local listings
for time).

* Amos Lee, Late Night With
Conan O'Brien (NBC, check lo-
cal listings for time).

*The Eels, Late Late Show
With Craig Ferguson (CBS,
check local listings for time).

* Keane, Last Call With
Carson Daly (NBC, check local
listings for time).

- £ *Sainlay, 7., S5

* System Of A Down, Satur-
day Night Live (NBC, 11:30pm
ET/PT).

* Neil Diamond, The Ellen
DeGeneres Show (check local list-

2% " Tuesday 510y 4

* Theory Of A Deadman, Jay
Leno.

* Moby, Jimmy Kimmel.

* Fall Out Boy, Conan O'Bri-
en.

* The Eels, Carson Daly.

“ 4%, Wednesday, 5111, .
* Stevie Wonder, Ellen DeGen-
eres.
* Mariah Carey, Jay Leno.
* Bobby Valentino, Jimmy
Kimmel.
* Ben Lee, Carson Daly.
i wiThursday, SN2 %3 7
* Santana, Jay Leno.
* Garbage, David Letterman.
¢ Louis XIV, Conan O'Brien.
* Spoon, Craig Ferguson.

— Julie Gidlow
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Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all five

e

snapshot of the top-selling downloads on Tuesday, May 3, 2005.

Top 10 Songs

GWEN STEFANI Hollaback Girl

. DAVE MATTHEWS BAND American Baby 4

. BLACK EYED PEAS Don't Phunk With My Heart i

. COLDPLAY Speed Of Sound g

. FOO FIGHTERS Best Of You i

. KILLERS Mr, Brightside g
i
o

NoO A LD

. WILL SMITH Switch

. ROB THOMAS Lonely No More
. GREEN DAY Holiday

0. AKON Lonely

= © 0

Top 10 Albums

. NINE INCH NAILS With Teeth

. BRUCE SPRINGSTEEN Devils & Dust

. BEN FOLDS Songs For Silverman

4. ROB THOMAS Something To Be

5. RYAN ADAMS & THE CARDINALS Cold Roses
6. JACK JOHNSON /n Between Dreams

7. BECK Guero

8. JOHN WILLIAMS Star Wars: Episode Ill ST

9. MARIAH CAREY The Emancipation Of Mimi

10, KILLERS Hot Fuss
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Losses Increase,
But Sirius Ups Outlook

Sirius Satellite Radio’s Q1 losses
grew from $144.1 million (12 cents)
to $193.6 million (15 cents), right in
line with the expectations of Thom-
son Financial analysts. Q1 revenue
skyrocketed from $9.3 million to
$43.2 million as the company added
305,437 subscribers during the quar-
ter. By comparison, Sirius added
90,602 subscribers during Q1 2004.

The satcaster ended Q1 ‘05 with
1.45 million subscribers and has in-
creased its year-end subscriber fore-
cast from 2.5 million to 2.7 million
due to what it calls “strong sub-
scriber growth trends.” For the year,
that translates to an expected net ad-
dition of about 1.6 million customers.

During Q1, Sirius reported aver-
age monthly subscriber churn of
1.3%, but it forecasts churn will range
between 1.5%-1.6% for the year.

Looking ahead, Sirius raised its
2005 revenue prediction from $210
million to $215 million but also in-
creased its full-year loss forecast
from $480 million to $510 million due
to increased subscriber-acquisition
costs. During Q1, Sirius’ program-
ming costs rose from $8.7 million to
$24.5 million.

Despite rival XM's rate hike, Sirius
CEO Mel Karmazin said there are no
plans to increase his company’s
$12.95 monthly fee. “Our interest as
a company is in growing subscrib-
ers,” Karmazin during Sirius” April
28 earnings conference call. “The last
thing we would like to do is send a
message to potential subscribers that
this is like the cable industry was:
They started with lower prices and
every three to six months kept rais-
ing prices. We would like to keep our
price where it is.”

However, Karmazin believes
Sirius customers wouldn’t balk at a
rate hike. “The research we have in-
dicates that we could increase our
price, still hit our subscriber numbers
and have [customer] churn at about
where we are,” he said. "There are
no current plans todo it, but we have
that card in our pocket.”

Saga Profits Slip, Radio
Revenue Grows

Saga Communications’ Q1 net
income declined from $2.5 million
(12 cents) to $2.2 million (10 cents),
below the 13 cents per share Thom-
son Financial analysts were expect-
ing.

In Saga’s radio division, Q1 rev-
enue rose 9%, to $28.4 million, while
operating income increased 1%, to
$6.9 million. On a same-station basis,
radio revenue rose 2%, to $26.4 mil-
lion. On a pro forma basis, Saga’s Q1
radio revenue increased 2%, to $28.4
million.

For the company overall, net op-
erating revenue rose 9%, to $31.8
million, while operating income rose
2%, t0 $5.4 million. Station operating
expenses rose 11%, to $24.7 million,
while free cash flow declined from
$2.4 million to $604,000. During
Saga’s earnings conference call Tues-
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day afternoon, Saga CFO Sam Bush
predicted Q2 consolidated revenue
will grow between 2%-4%.

Elsewhere, Entravision Q1 radio
revenue grew 8%, to $19.8 million,
while the division’s broadcast cash
flow rose 24%, to $5.7 million. On
a pro forma basis, radio revenue
rose 11% while BCF increased
26%.

For the company overall, net
losses narrowed from $5.2 million (9
cents) to $4.5 million (4 cents), right
in line with Thomson Financial ana-
lysts’ expectations. Entravision’s Q1
net revenue rose 10%, to $57.2 mil-
lion, while adjusted EBITDA in-
creased 39%, to $13 million, and BCF
jumped 28%, to $17.2 million. Q1
operating income rebounded froma

PO : :
Continued from Page 1

| complete all these moves by year's
and.

Mays insisted that the moves aren't
an indication that the company has
lost faithy in the radio division. “We want
to make it very clear that we ana very
bullish on the long-term aspects of ra-
din,” he said. Pointing to the "Less Is
Maore” ad-inventory infative the com-
pany has instituted across its radio
{* platform, Mays said, “We are daing
| what we're doing foday 1o enhance

[radio's] long-erm growth rata. We are

excited about it, wa're very bullsh on
| ity and you should not read this as an
| indicator that we're not bullish an tha
| long-term growth rate of radip.”

In fact. Mays said the decision was
drivent by operational, not financial,
concarns. “Is our job to provide en-
vironmients for all of cur business units
10 e able 1o grow as fast as they pos-
sibly can,” he said. "As we have
looked at different ways 1o accomplish
| that over the last couple of years, wa

babiove that this absolutely does that.
“W're putting the right capital stnic-
! ture associated with sach [company],
| and they will each have different ac-
cess 1o capital, which we think will be
appropriate for their business. hMost
importantly, we're aligning sharehold-
ers and managerment, so thare will be
direct management invohvemant of the
business unit in which they're in-
wohved, This will align those sharshold-
ars with that management team, and
wi think that will definitively anable
[the campanies] to: grow thair Cash
flow. We are highlighting and unlocking.
the inhanert vakue of each business

Suitors Emerge

A former %%gar Channel executive
| and a rival promoter that won a $80
| millicn judgment against the company
have emerged as possible buyers for
the entertainment division. According
Ao Beuters, former Claar Channal Mu-
sic CED Dave Lucas is putting to-
gether funding to make an offer on the
division, which is valued at between
$1.5 billion-$2 billion. Lucas, the
founder and Presigent of Live 360,
declined to comiment.

Jam Enfertamment said it, too, is in-
terested in buying — despite the fact
that it tAces an appeal from Clear
Channel over its court yictory against
CG over promotion of motocross
avents. "Jam i definitaly interasted in
looking at Clear Channel Entartain-
meant as far as an acquisition,” Jam
go-founder Jemy Mickelson said.

loss of $368,000 a year ago to a profit
of $1.3 million. For Q2, Entravision
forecasts net revenue will grow be-
tween 7%-8% to a range of $73.6 mil-
lion-$74.3 million. In the radio divi-
sion, the company expects revenue
growth of between 6%-7%, to $38.2
million-$38.5 million.

Q1 net income for Jefferson-Pilot
Communications, which includes
the company’s broadcasting and en-
tertainment operations, increased
from $10.6 million to $11 million.
BCF rose 5%, to $23 million. Jeffer-
son-Pilot CEO Dennis Glass said,
“We are very pleased with the results
achieved during the quarter.
Jefferson-Pilot Communications
showed good results against a strong
2004 comparison.”

HOB Entertainment. the parent |
company of the House of B ues chain
of clubs, is als interested, “Everybody
— including cur comparty — would be
intarested in taking a look and possi-
by having a piece,” HOE Exec. WP
Alex Hodges said, Clear Channel de-
clined o comment on the “eports. |

‘Following The |
Deconsolidation Trend'

Reacting to Clear Channel's plans,
Merrill Lyrich analyst Larsine Mancini
zaid the company is “folowing the
deconsolidation frend” sat by other
comparies. “Clear Channetis yet an- |
other media conglomeratz that joined |
in the recent dismantling craze,” she
said in an April 29 reporl, pointing to
recant divestitures by Viscom, Tima
Warner and Liberty Meda as other |
EXampies,

But Mancin believes the move may |
ultimately help the valse of Clear
Channal's stock. “Clear Ghannals ra-
dio division has been consstently trad-
ing at & discount o its pears, and we
believe the 10086 spinoT of the ive-
ertertainment division wil help unlock
some of the hidden valLe” she said.
Maricini refterated her “tuy” rating on
the stock, &l a target prca of 541 per |
ghare, |

Banc of America Seourities’
Jonathan Jacoby, who reiterated a
“buy” rating and $38 price target, said,
“Clear Channel management i mak-
ing the rght long-term moves, both
oparationally and from & fnancial pee
spactive”™

CIBEC World Mar«els’ Jason |
Heffstein said, “We think managament |
is now partially acknowledging the cur- |
rent and future challenges on the ad- |
vertising and content fronts” Helfstein |
has a “sector perfarmiei” rating on the |
company’s stock. '

Meanwhite, Clear. Channel Enter-
tainment CEO Brian Becker is step-
ping down from that pos- but is explor- |
ing possible joint vercures with the
company. Clear Channel CFO
Randall Mays will serve as interim
CEO of the entertainment division until
Becker's replacement = named

Additionally, Clear z-annel's board
of directors has s&t a soacial dividend
of $3 per share on its siock and a 50%
increase in its recurring quarterly divi- |
dend. The special divicend payout will
total approximately $1.7 billion, based
on Clear Channefs 561 million shares |
outstanding, and will be paid on July |
15 to shareholders ci record as of |
June 30.

—Joe Howard I
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Wooing Women
To Talk Radio

Format has bhig growth potential with the softer sex

ME”ith Mother’s Day once again here, I thought it might be
an appropriate time to look at the question “Why isn’t
there more Talk radio that appeals to women?” It’s a hot topic
that garners a lot of enthusiastic response from Talk radio pro-
grammers and executives any time it’s brought up for discus-
sion. There are few talk programs that target women, and even
fewer Talk radio stations that are designed and programmed to

appeal to female listeners.

That's not to say that there are no
women listening to Talk radio or
that there aren’t any programs on
the air that appeal to female listen-
ers. But, generally speaking, when
women in today’s world want talk,
they turn to TV shows like Oprah,
Ellen and The Vicw. As Radioactive
President Randy Michaels said to
attendees at the recent R&R Talk
Radio Seminar, “Radio has driven
women to TV for talk. When their choices are
sports or angry white men, it is no wonder that
women have abandoned radio talk.”

At TRS 2005 a stellar group of executives
and talents gathered to discuss this subject
during a panel with the only slightly tongue-
in-cheek title “Have You Seen Oprah’s and
Ellen’s Ratings?” Moderated by Chick Chat Ra-
dio co-hosts Heidi Hanzel and Lara Dyan, the
panel inctuded Satellite Sisters founder and co-

TRUSTED. CREDIBLE. COMPLETE.
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Heidi Hanzel

host Liz Dolan, Jefferson-Pilot Ra-
dio Sr. VP Rick Jackson, Take on the
Day partner Geoff Rich and ABC
Radio Sr. VP John McConnell.

All argued that the time is right
for Talk radio to target women and
that, if they want to succeed in the
increasingly competitive media
world of the future, Talk broadcast-
ers can’t afford to ignore the gender
that represents more than half of
America’s population.

True Believers

The session began with the question “Why
do you believe so much in the concept of Talk
radio targeting women?” and McConnell took
the first swing, saying, “Call it gut, or call it
something that is as obvious as the nose on
all of our faces, but there’s nothing clearer, es-
pecially after being here at TRS for the past

DC DEBUT 0n hand for the recent launch of new Clear Channel liberal Talk outiet WWRC/MWashington
were (I-r) CC/Washington Market Manager Bennett Zier, Jones Radio Networks personality Ed Schultz, Air
America Radio’s Al Franken and CC/DC OM Tod Castieberry.

couple of days and witnessing the growth of
our industry and how it's evolving. I think
that the most potentially rewarding and ex-
traordinarily positive future path for Talk ra-
dio is programming that targets women.”
McConnell noted that ABC Radio is not
without experience when it comes to devel-
oping programming trends at Talk radio. “In
1996 we, as a company, were determined to
move our stations to
News/Talk from the
sort of general-interest-
type talk that was
prevalent at the time,”
he said. “That year we
redefined all of our sta-
tions in the format as
News/Talk radio, and
the industry followed.
Liz Dolan “In 1999, again as a
company, we thought there could be a mar-
ket out there for national Sports Talk radio. We
chose to launch the ESPN Radio Network that
year. People told us it wouldn’t work, that you
couldn’t do national sports for local radio. We
are now at 300 24/7 affiliates of ESPN Radio.
“Talk radio targeted to women — in its in-
fancy today — is about to explode, and it will
potentially be the most profitable new spoken-
word format in the history of the format.”
Jackson explained the rationale behind his
company’scombo in Charlotte, WBT & WILNK

{The Link), saying, “WBT is targeted to men, money, because we're all in commercial radio.
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like most Talk stations are. News/Talk, Sports
Talk, Business Talk, Hot Talk — they’re all guy
talk in general. We wondered why we couldn’t
also be in the talk busi-
ness for the other half of
the population.”

Crediting Sheri Lynch,
co-host of Jefferson-Pi-
lot’s nationally syndicat-
ed Bob & Sheri Show, for
teaching him everything
he knows about female-
targeted Talk radio, Jack-
son continued, “She’s
helped me learn that female-based Talk is differ-
ent and that you have to approach it differently
than you would a News/Talk station.

“I'm certainly not here to pontificate that we
have it all down. We learn something new
every day. But we do have mornings and af-
ternoons [on WLNK] right — we’re No. 1 in
both of those dayparts.

“Itjust seems like common sense to me that
if Rush Limbaugh can be the most-listened-to
talk show with men in middays, there has to
be room for a talk show targeting women too.”

Lara Dyan

Follow The Money

Commenting on why Talk radio for wom-
en makes sense, Rich got a chuckle from the
room when he quipped, “It’s all about the
bling.” He continued, “Seriously, it is about the

@ RADIC lﬁ&T\’VDRKE
. ameriea listens to abc
212-735-1700
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“Just think about who some of the big adver-
tisers are out there today in network radio —
Citrical, eHarmony, Vermont Teddy Bears, Liv-
ing Air Classic. These are not advertisers that are
looking only for male consumers. Locally, there
are advertisers like Brite-Smile and Lasik eye-
surgery clinics. Why would programmers think
that men are more concerned with having whit-
er teeth or better vision than women are?

“The power of Talk radio is the power of per-
suasion that foreground radio has over back-
ground radio. To ignore 51% of the potential lis-
teners is, in my opinion, bad business.”

McConnell copped to the fact that when ABC
Radio first took the weekly Satellite Sisters pro-
gram to the marketplace two years
ago, reaction was slow. “Honestly, at =
first the reaction from affiliates was |.-
one of pause,” he said. “When you |
looked at the affiliate base, every sin-
gle station was targeting anaudience |
that was 65% male and 35% female. |
So a good deal of convincing had to
take place.

“But then you meet the sisters.
Their connection, their communi-
cation with one ancther, their magnetism with
the audience, the things they’re interested in
and talk about and the entertainment value
they bring to the show made it obvious even
to skeptics that these five women do some-
thing that is very special on the radio.

“Since the day they launched they’ve add-
ed a new station almost every single week,
and they’re now heard on over 110 stations na-
tionwide.”

Financial Success

Agreeing with Rich’s comments that talk
targeting women is good business, McConnell
said, “Satellite Sisters has been an extraordinary
financial success for the radio network. It is
one of our highestcost-per-point shows on the
network, and you know the kinds of shows
that ABC has in its portfolio — Paul Harvey,
Sean Hannity, ESPN. It has been thrilling to
watch this show’s growth.”

McConnell also offered some impressive
stats that should make most programmers and
sales managers run, not walk, toward talk pro-
gramming that appeals to women. “Talk about
obvious,” he said. “The fact is that women
make 81% of all purchases in America.

Rick Jackson

“For example, women decide 55% of all au-
tomobile purchases. The fact that we are just at
the beginning of this new trend for Talk radio is
what makes this all so thrilling and ex- .
citing. The money is out there for this |
programming.”

As proof, Jackson offered solid fig-
ures about WLNK's financial growth
since it started targeting women with
more talk programming. “Since we
began this grand experiment about
four years ago, we've gone from be-
ing a station that was billing a little
over $5 million to being on track this

== tial growth that has helped us become

1| the No. 2-billing station in the market.
“It's adifferent kind of sale—you
| havetolearn to target different kinds
| of advertisers, and you prospect dif-
ferently. But you retain your clients
because they can actually measure
their results, and that’s really the
key.”

What Do Women Want?

How well today’s Talk program-
mers are prepared to program to women was
also a topic of discussion addressed by the
panel. “I think that coming to the conclusion
that only women can program for women at
Talk radio would be a mistake,” said Rich.

“That would be like saying that only men
can program male-targeted Talk, but people like

“The real power of Talk
radio is the power of
persuasion that foreground
radio has over background
radio. To ignore 51% of the
potential listeners, in my
opinion, is bad business.”
Geoff Rich

Ll
John McConnell
year to do about $12 million. It’s been exponen-

[KFI/Los Angeles PD] Robin Bertolucci and
[KOA/Denver PD] Kris Olinger are great ex-
amples of women who are incredibly success-

., ful at programming Talk radio tar-
geting men.”

Rich said that it’s not just about
| what women want when it comes
to programs that target females, it's
about what specific groups of
women listeners want. “Talk is not
just one format,” he reminded the
room. It is many formats; so it's
not just about what women want,
it's about what which women you
want to reach want.

“I suspect that as more and more Talk sta-
tions begin to target women, there will be a
variety of approaches to doing that, just like
there are in any format.”

Dolan said that part of the initial reason for
the launch of Satellite Sisters was that her per-
sonal experience told her there was a market
fora show like the one she had in mind. “Tkept
asking myself why I never heard on the radio
any of the smart, funny and intelligent women
who are all around me in my business and per-
sonal life every day,” she said.

“Tust with the five of us sisters, as we looked
at our own lives, we'd all made different deci-
sions. We wereall in totally different careers, we
were single, married and divorced; some of us
had kids, and some of us didn’t; and we were
living in different places all over the world.

“So even though these particular five wom-
en had all grown up in the same house, we’'d
all evolved to hold a wide variety of differing
opinions about things. And we really felt that
kind of talk was missing on radio.”

Defining Talk For Women

Asked how she would define Talk radio
for women, Dolan replied, “I agree with
Geoff that I don’t think it’s one specific type
of program. It will turn out to be many dif-
ferent things. I also don’t think it will be ex-
clusively female-hosted radio either. If will
be about taking an approach to topics where
the most fundamental values are respect,
humor and empathy.

“Women like to talk things through and test
ideas out on each other when they need to
make decisions and judgments in life. If you
can effectively do that, you can succeed at

“Talk radio targeted to
women — in its infancy
today — is about to
explode, and it will
potentially be the mast
profitable new spoken-
word format in the history
of the format.”

John McConnell

reaching women. Fundamentally, that’s the
basis for developing the kind of Talk radio
shows that will appeal to women.”

Dolan also said that Talk radio that will ap-
peal to women will need to differ from much
of what is heard today. "If people are yelling at
each other or being rude or mean-spirited,
you'll find that most women will tune it out,”
she said. “That’s not from some scientific study;
that is based solely on the way I am and on the
way most of the wom-
en [ know are.” :

Richsaid that it’sim- £
portant to remember |
that airing program-
ming that appeals only
to women is not what [§8
will make female-tar-
geted Talk radio suc-
ceed. “Dr. Laura has
shown clearly that she
can hold the male audi-
ence of a traditional Talk radio station but also
bring in a whole group of female listeners who
might not otherwise listen to that station,” he
said.

“So what we really need to focus on is pro-
gramming that will bring more women to Talk
radio overall — whether that is on current AM
Talk stations or future FM outlets for the for-

Geoff Rich
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Has Bonaduce Bottomed Out?

KYSR (Star 98.7)/Los Angeles morning co-host (and
farmer Partridge Family bass player) Danny Bonaduce has
checked himself back into rehab. Bonaduce, no stranger to
substance abuse and the attempted curing thereof, confessed
on the air recently that he had fallen off the wagon — hard
s — during production of his new
VHI reality show, Being Bona-
© - duce. As part of his attention-get-
. ting regime, Bonaduce claimed

" he had tried to slash his wrists
using a cheap Bic razor, earning
i him a trip to the psych ward for
observation. He's also jumped

s “ out of a moving car and gotten
Bonaduce in happier times. into a bar fight recently, rational-
izing that these wacky antics would make for better TV. The
problem is, his over-the-top behavior continued after the
cameras stopped rolling. Bonaduce is slated to be back on
the air on May 9. After that he will continue his rehab as an
outpatient. We wish him and his wife, Gretchen, the best dur-

ing this most challenging time.

Doghouse In The, Er, Doghouse

After nearly |0 years as the morning voice of KYLD (Wild
94.9)/San Francisco, the always colorful and controversial
Doghouse morning show has been “discontinued.” Despite
the fact that the show has been suspended once or twice
before, this wasn't some wacky stunt. In a statement, Clear
Channel RVP (and Wild 94.9 PD) Dennis Martinez announced
that “a new direction” was in store for the morning show.
No concrete reason was offered for the vaporization of The
Doghouse, but this line may offer a clue: “The station has
taken into account feedback from the community in recent

weeks in coming to this decision.” Until a new show is hired, |

expect a revolving lineup of part-time jocks to fill in.

Mancow Makes His L.A. Moo-ve

Mancow is coming to Los Angeles, making it almost too
convenient for his boss, Rick Cummings, to hear him on a
daily basis. Mancow's Morning Madhouse, based at Emmis Al-
ternative WKQX (Q101)/Chicago
and syndicated by TRN-FM, will take
over mornings at Clear Channel’s
KLAC/Los Angeles (XTRA Sports
570)/Los Angeles, the real estate cur-
rently occupied by Fox Sports Radio’s
Morning Extravaganza with Van Earl
Wright, Andrew Siciliano and Krystal
Fernandez. The always-understated

Be careful which end you
milk.

Muller said, “Our show, combined
with the most powerful broadcaster
on earth, will be unbeatable. A bold new era of radio begins
on May 23, when Mancow's Morning Madhouse debuts in Los
Angeles.”

KLAC is also the radio flagship of the Los Angeles Lakers.
OK, so that's not really a big selling point this season. Forget

we mentioned it.

Maybe it Was All Just A Dream?

It appears that zero tolerance has an expiration date in the
case of Larry Wachs and Eric Von Haessler, a.k.a. “The
Regular Guys,” who just got their old morning gig back on
Clear Channel Rocker WKLS/Atlanta. You may recall last year
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| when the guys were suspended, then fired after their now-
infamous “Backwards Porn” stunt went horribly awry when
it played forward. CC deemed that bit a violation of its zero-
tolerance policy and cut the boys loose. For the past few
months Wachs and Von Haessler have been doing middays
on News/Talk clustermate WGST. The pair’s return will dis-
locate Premiere’s syndicated Bob & Tom Show.

| The Programming Dept.

* While nothing in print has been issued from the Radio
One camp — yet — ST hears the deal to transfer KBXX
(The Box)/Houston OM/PD Tom Calococci to the vacant
PD chair at sister KKBT (The Beat)/Los Angeles is all but
done. Stay tuned for the official word.

* WXXL (XL106.7)/Orlando PD Adam Cook crawled
back from an early Cinco De Mayo lunch to inform us that
he’s imbued midday talent Jana Sutter with special Asst. PD/
MD powers. “I'm quickly brushing back up on all of my Se-

lector and voicemail skills — I'm so freakin’ excited!” shrieks
a clearly freakin’ excited Sutter, who replaces Pete deGraaff.

* Clear Channel Alternative KTCL/Denver MD/midday tal-
ent Hill Jordan exits. The station is now looking for both an

on-air MD and on-air Promotions Director. MD candidates
should contact Asst. PD Rich Rubin at rubin@clearchannel.com.
Promotion inquiries should go to nerf@ktcl.com.

* WLRS/Louisville night jock “Big” Joe Stamm adds MD
stripes. He replaces Dave Hill, who exited last November.

* As if Brent Johnson wasn’t already busy enough as PD
of Citadel AC WTCB/Columbsia, SC; the “Brent” half of The
Brent & George in the Morning Show; and host of the nation-
ally syndicated Christian music show Direct Connection, he’s
now OM of WTCB and clustermates Oldies WOMG and
News/Talk/Sports WISW-AM. But wait — there’s more:
Johnson just signed on for another year as host of the Uni-
versity of South Carolina Football Network and will continue
to wear the teal sash denoting him as the reigning South
Carolina Broadcasters Association Radio Personality of the
Year.

* KFAT/Anchorage, AK PD Randy “McLeod”
£ Fitzsimmons has gone buh-
bye. Are you interested in re-

* placing him? Do you own

. snowshoes? Can you use the
- word “mush” in a sentence?
Then get with Randy Edwards
at New Northwest, 11259
Tower Road, Anchorage, AK
99515, or fax a sheet of paper to 907-522-6053.

* WBHK/Birmingham Asst. PD/MD/afternoon talent Lou
Bennet is the new PD of Cumulus Urban WMNX and Ur-
ban AC WKXS/Wilmington, NC. He replaces Al Payne, who
joined Radio One/Richmond late last year.

* When Citadel Rocker KOOJ/Baton Rouge flipped to
Classic Hits as KRDJ (Red 93.7), PD Paul Cannell and MD/
afternoon driver Jay Burns exited, along with syndicated

|

| Qur state-of-the-art facilities!
|

morning show Lex & Terry. Kevin Carlisle, PD of clustermate
WBBE, adds PD/morning duties for KRD}, and former KOO)
midday jock Nate Dugger remains in the same shift, fol-
lowed by former KOO} morning board op Steve Rossi in
afternoons.

* WMKS (Blazin" 92-3)/Macon, GA ups mixer D} Wiz to
nights/MD. His parents, Mr. & Mrs. Floyd Wiz of Anytown,
USA, could not be more proud.

www americanradiohistorv com

Premature Jack(Spec)ulation

When American General Media announced it was dumping
Active Rock from KKXX/Bakersfield in favor of a “We play
anything” direction, some industry wags started yelling “Jack”
in the proverbial crowded movie theater. While the new for-
mat does feature rock and pop hits from the '70s to today, the
station is now known as “93.1 Pirate Radio” and is under the
direction of consultant Steve Perun and current PD john Boyle.
So, as you can see, it's completely different. Thank you.

Hope Your Head Doesn’t Explode

We dare you to follow along as we attempt to sort out this
complex scenario: Knoxville’s CHR/Rhythmic battle is officially
over, leaving Journal's WKHT (Hot 104.5) the winner. Cita-
del flushed the format on WYIL (Wild 98.7), leaving PD Nick

@YEAE AGO

‘ * Island Def Jam Music Group ups Steve Bartels to Pres-
ident of Island Records.

| «Matt Sledge named PD of WOXY/Cincinnati.
* Rich Brother Robbin named PD of WSRR/Memphis.

guns AGO

* Antonio “L.A.” Reid named President/CEQ of Arista
Records.

* Harold Austin joins Hispanic Broadcasting as OM for
its five L.A. properties.

* Mark Edwards appointed PD of WEJM/Philadelphia.

YEARS AGO

* Scott Hendricks accepts the President/CEO post at Lib-
erty Records.

* Scott Borchetta promoted to Sr. VP/National Promo-
tion at MCA/Nashville.

* Chris McMurray becomes VP/GM of KLDE/Houston.

%EA‘X:,§ AGoO

i
* Al Cafaro promoted to Sr. VP/GM at A&M Records.
* David Kelley elevated from GSM to Station Manager of
KSHE/St. Louis.
* John Roberts named PD of WIQOQ/Philadelphia.

JYEARS AGO

®

= Chuck DuCoty promoted to Station
| Manager of WiYY/Baltimore.
| « Bill Kirkpatrick promoted to Exec. VP
of Summit Communications.
* Andy Bloom joins WYSP/Philadelphia
as PD.

| YEARS AGDO

* Al DiNoble appointed VP/GM of Casa-
blanca Records,

+« Tommy Hadges accepts the PD posi-
tion at KLOS/Los Angeles.

* Tom Yates appointed PD of KSAN/San
Francisco.

®

Hadges

BO) YEARS AGO

* Don Berns segues to KLIF/Dallas from crosstown WYSL.
* Rick Scarry appointed MD of KGIL/San Fernando, CA.
* Bill Viands named Station Manager of WSB/Atlanta.
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Elliott and staff homeless. In its place, the company moved the
Triple A format over from sister WOKI (100.3 The River), 1
minus midday talent Randi Rasar. And there’s more: Citadel ;
News/Talk trio WNOX-AM, WNOX-FM & WNRX-FM

breaks its trimulcast, with the format consolidating on ‘
WOKI's former 100.3 home as “News/Talk 100.” [Pause, ’
take deep breath.] Beginning May 9, the former News/Talk

frequencies will become “The Sports Animal,” the market's :
new Fox Sports Radio affiliate. l

* As new Cumulus Rocker KIOL/Houston (not KLOL, but |
damn close in spirit) prepares for a frequency move from 97.5
to the vastly superior 103.7 signal of clusterbuddy KUST, the
station announces a familiar-sounding jock lineup: Walton &
Johnson return to mornings from the old KLOL, followed by
midday princess Wendy Miller, who crosses the street from
Alternative KTBZ. Another KLOL alum, Outlaw Dave, is new
to afternoons. Following a respectable winter book showing
for KIOL, the station’s always-quotable GM, Pat Fant, in true
Texas fashion, comments, “Kill a Rock station, and watch it pop

up in the neighbor's yard. We're like fire ants!”

BOX OFFICE TOTALS
April 29-May 24
Title Distributor $ Weekend  § To Date
1 The Hitchhiker’s... (Buena Vista)* $21.10 $21.10
2 The Interpreter (Universal) $13.83 $43.15
3 XXX: State Of The Union (Sony)* $12.71  $12.71
4 The Amityville Horror (MGM/UA) $7.86 $54.81
5 Sahara (Paramount) $5.70 $56.88
6 A Lot Like Love (Buena Vista) $5.08 $14.56
7 Fever Pitch (Fox) $3.53 $36.31
8 Kung Fu Hustle (Sony Classics) $3.31 $12.65
9 Robots (Fox) $2.26 $123.30
10 Guess Whc (Sony) $2.15 $65.43

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week’s openers include House
of Wax, starring Chad Michael Murphy. The film's Maverick
soundtrack contains The Prodigy’s “Spitfire,” My Chemical
Romance’s “| Naver Told You What | Do for a Living,’ Deftones’
“Minerva,” Marilyn Manson’s “Dried Up, Tied and Dead to the
World” and cuts by Disturbed, The Stooges, The Von Bond-
ies, Joy Division and more.
Also opening this week is Crash, co-starring recording act
Ludacris.
— Julie Gidlow

And speaking of KTBZ, KURK/Reno, NV PD Chris Rice
is inked as midday guy/Imaging Director, replacing the afore-
mentioned Wendy Miller.

Quick Hits

* Rick Dees, host of Rick Dees
Weekly Top 40, will MC the ninth annual
Mint Jubilee in Louisville, the celebrity-
studded black-tie event that officially
kicks off the 2005 Kentucky Derby on

Can buy and sell
oUr SOITY asses.

nearby.

* KHHT (Hot 92 Jamz)/Los Angeles
and actor/morning co-host Mario “Slater” Lopez have
parted ways. Morning princess Diana Steele will anchor the
show solo, aided by producer/sidekicks Jimmy Reyes and
Damon Knight. Lopez plans to return to TV; he's filming a
Jenny McCarthy TV pilot for this fall. No, really.

e Atlanta radio vet ]] Jackson, recently displaced from af-
ternoons on Clear Channel Oldies WLCL when the company
moved Spanish Contemporary WWVA (Viva) on to its fre-
quency, is now available. Find him at 404-259-8494, or
jackson-jj@comcast.net.

¢ The John Tesh Radio Show just landed
the largest of its |60-plus affiliates: Clear
Channel Hot AC KIO! (Star 101.3)/San
Francisco. Apparently, the months of an-
noying and persistent phone calls, e-mails
and Candygrams from Tesh Evil Affiliate 4
Relations Overlord Scotty Meyers finally

wore PD Casey Keating down.

News/Tallk/Sports Topics

* After 80 years at the same address, WOR/New York
made its final broadcast from its famed studios at 1440 Broad-
way last weekend. Late-night host Joey Reynolds presided
over a final on-air party before the station moved into its
sweet new studios in the | | | Broadway Building.

* Air America Radio returns to Chicago after more than a

year away as Newsweb Adult Standards WAIT/Crystal Lake,
IL becomes WCPT, “Chicago’s Progressive Talk.”

ST Shot 0’ Thq Week

Vi

Find the hidden Loop Rock Girl in the picture. After a

| hard-fought competition, a star-studded panel recently

crowned WLUP (The Loop)/Chicago’s 2005 “Loop Rock
- Girl.” Say hello to the stunning Erica Gustafson of Bristol,
W], a professional water-skier. You may now breathe. Pic-
tured basking in the post-crewning afterglow are (I-r)
WLUF morning personality Byrd, the lovely Ms. Erica and
WLUP Director/Marketing Tommy King and afternoon

guy Seaver. ]

s

Condolences

After a stellar 40-year career, legendary KKOW/Pittsburg,
KS host Darryt “Dan” Willis died May | after a long battle
with cancer. He was 67. In lieu of flowers or cards, the fam-
fly has asked donations be made to the Dan and Linda Willis
Scholarship Foundation at Pittsburg State University.

TELEVISION

TOP 10 SHOWS

Total Audience
(109.6 million households)

April 25-May 1
Adults 18-49

1 Desperate Housewives 1 Desperate Housewives

2 American Idol (Tues. ) 2 American Idol (Tues.)

3 American ldol (Wed.) 3 American ldo] (Wed.}

4 CSI 4 sl

5 Survivor: Palau | 5 Grey's Anatomy

6 Grey's Anatomy | & Survivor: Palau

7 House | 7 ER

8 Exireme Makeover: Home | 8 Extreme Makeover: Home
Edition | Edition

9 Cold Case 9 House

10 Everybody Loves Raymond | 10 Family Guy

Source: Nielsen Media Research

It Works For Them... @il

“ACN is part of our daily prep. Incredibly TIMELY, TOPICAL and well produce&,the
parady songs sound as good as the originals. The fake spots are FUNNY. ‘Real

American Heroes' is kick butt and Dave’s Top Ten lists are the best thing on the radio.”

—Scott Evans, WXTU, Philadelphia, PA

“American Comedy Network is the absolute BEST service around. ACN's supérBijZ;_
written and produced parody songs and fake commercials make us really look good.

ACN performs the funniest ‘DEAD-ON’ celebrity impressions in the business.”
—Mason Dixon and Bill Connolly, WRBQ, Tampa, FL

It’ll Work

The best comedy prep in the business.

For You.

www americanradiohistorv com

americancomedynetwork.com

A Jones Radio Networkse Company

For more information and a FREE
trial, contact Adrienne Munos at
203.877.8210 ext 10 orgo to
www.americancomedynetwork.com.
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GO/NG FORADDS

MIKE TRIAS

mtrias@radjoandrecords.com

Offspring-ing
IntoAction

Dexter Holland (vocals, guitar), Noodles (guitar), Greg K. (bass) and
Atom Willard (drums), ak.a. The Offspring, are due for a greatest-
hits album. After experiencing Social
Distortion in concert in 1984, Holland
and Greg K. formed Manic Subsidal §
and a year later recruited their class-
mate and school custodian Noodles to
propel the band to new heights. In
1986 the band took their current mon- §
iker, and in 1989 they released their
self-titled album. In 1992 the boys re-
leased their sophomore set on Epitaph,
Ignition. Although only 25 people
showed up for the album release par-
ty, the album went on to sell over 1 million copies worldwide, and
The Offspring were on their way to becoming legends.

This summer they’re giving their fans what they’ve been waiting
for: The boys will release a greatest-hits collection, and included
among the tracks is “Can’t Repeat,” their first new material since
2003's Splmter As for shows, look for The Offspring as they join the
Vans Warped tour this summer.

David Banner stormed into the indus-
try with his major-label debut, 2003's Mis-
sissippi: The Album, and soon after brought
the South’s “chopped and screwed” style
| to the national scene. Though the video
for “Ain’t Got Nothing,” featuring Mag-
{ ic and Lil Boosie premiered on BET’s Ac-
e P14 VS cess Granted last month, next week Ban-

David Banner  ner is Going for Adds at Rhythmic and
Urban with the track. Banner, who has
produced for Nelly, Busta Rhymes and Trick Daddy, among others,
decided to keep things personal for this cut and produce it himself.
Be on the lookout for Banner’s forthcoming album, Certified, slated
to drop in stores July 19.

Eddie Montgomery, of country duo Montgomery Gentry, is one
tough dude. During the third song of the duo’s Asheville, NC show
on April 28, he took a hard spill on the arena floor when an improp-
erly secured speaker cabinet he perched himself on gave way. Mont-
gomery sprang right up and kept playing all the way through the 90-
minute set. A visit to the ER after the show revealed that he had bro-
ken four bones in his left wrist. Ever the trouper Montgomery had
the doctors put a cast on his hand,
and Montgomery Gentry haven't
missed a beat on tour.

"I knew it was a serious injury by {e
the look on Eddie’s face and the fact
that his arm was dangling at his side
the rest of the show,” says Montgom-
ery’s partner, Troy Gentry. Adds Ed-
die, “Believe it or not, I've never bro- == .
ken a bone before, and that was some Mindi Abair
kind of pain. But the crowd was rock-
ing, and I couldn’t et them down.” Montgomery Gentry are reach-
ing out to radio next week with a tune whose title epitomizes Mont-
gomery’s die-hard spirit: “Something to Be Proud Of.”

“It's always sounded like a lullaby to me,” says Mindi Abair about
her newest song Going for Adds at Smooth Jazz, “Make a Wish.” The
single is the latest from her sophomore album, Corme as You Are. In or-
der to capture a spontaneous vibe while recording the songs on the al-
bum, Abair and longtime friend, co-producer and co-writer Matt Hag-
er set up shop at Hager’s house. “The recording studio can be a cold,
lifeless environment, but this was the opposite of that,” says Abair.
“We’d sit and write on the porch or in the living room, and when we’d
finish a song, I'd walk right into the bathroom, which we turned into a
cozy saxophone booth, and record it. It was a very cool way to make a
record.” Abair is currently on the road as part of the Guitars and Saxes
tour with Wayman Tisdale, Jeff Golub and Warren Hill.
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The Offspring
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Week Of 5/9/05

CHR/POP ACTIVE ROCK

CIARA f{LUDACRIS 0h {LaFace/Zomba Label Group) DAY OF FIRE Fade Away (Jive/Essential/PLG)
LINDSAY LOHAN First (Casablanca/Universal) OFFSPRING Can’t Repeat (Cofumbia)
MASHONDA Back Of The Club (/RMG) RA Fallen Angels (Republic/Universal)
NATASHA BEDINGFIELD These Words (Epic) REDLIGHTMUSIC Fading Away (OM)

CHR/RHYTHMIC ALTERNATIVE

DAVID BANNER Ain't Got Nothing (SRC/Universal)

. DAY OF FIRE Fade Away (ive/Essential/PLG)
WEBBIE f/BUN B Give Me That (Asylum/Trill)

GARBAGE Bleed Like Me (Geffen)
U RBAN JIMMY EAT WORLD Futures (DreamWorks/Interscope)
50 CENT Just A Lil’ Bit (Shady/Aftermath/interscope) KASABIAN L.S.F. {Lost Souls Forever) (RCA/RMG)
DAVID BANNER Ain't Got Nothing (SRC/Universal) | MARS VOLTA L'via L'viaquez (Strummer/Universal)
MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros) | OFFSPRING Can't Repeat (Columbia)
PRAS f/SHARLI McQUEEN Haven't Found (Universal) RILO KILEY Portions For Foxes (Warner Bros.}
YOUNG JEEZY And Then What (Def Jam/IDJMG) TRIPL E A

URBAN AC

No Adds CLEM SNIDE Fill Me With Your Light (SpinArt/
2 GOS PEL GARBAGE Bleed Like Me (Geffen/
No Adds GRIPWEEDS Waiting For A Sign (Raimbow Quartz)
COUNTRY JACK JOHNSGN Good People (Brushfire/Universal)
PAT McGEE BAND Must Have Been Love (Kirtiand)
RILG KILEY Portions For Foxes (Warner Bros.)
ROBERT CRAY Poor Johnny/'m Walkin' (Sanctuary/SRG)
SARAH BLASKG Counting Sheep fLow Aftitude/
SHORE Waiting For The Sun (Maverick/Reprise)
VANITY PROJECT That's All, That's All (Flagship/
AC VERTICAL HORIZON Forever (Hytrid)

MINDY SMITH One Moment More (Vanguard) ; ;
CHRISTIAN AC

HOT AC
NEWSONG Rescue (integrity Label Group)

GEOFF BYRD Before Kings (Granite/
) SHAUN GROVES Bless The Lord (Rocketown/
PAT McGEE BAND Must Have Been Love (Kirtland)
TRACY TEMPLE I'm Alive (Virloro)

VERTICAL HORIZON Forever (Hybrid)

SMOOTH JAZZ CHRISTIAN CHR

BASS X Our Time (Liguid 8) OLIVIA THE BAND Stars And Stripes (Essential/PLG)
D. SANBORN L. WRIGHT Don't Let Me Be Lonety Toright (GRPVMG) SHAUN GROVES Bless The Lord (Rocketown/
MICHAEL HAGGINS Be Thankful (Cuate/
MINDI ABAIR Make A Wish (GRE/VMG) - GHRI;
PRAFUL Moon Glide (Rendezvous) OLIVIA THE BAND Stars And Stripes (Essential/PLG)
QUINTIN GERARD Smooth Jazz Flavor (0.7.5) SITUATION Starry Eyes (Kalubone)
SHADY GRADY All Wound Up (Cefebrity Status)
VERONICA MARTELL Blind (4pria/
WILL DONATO f/STEVE OLIVER Espana (Generation) NEWSONG Rescue fintegrity Label Group)

RbCK P. BALOCHE Al The Earth Wil Sing Your Praises fintegrity Label Group)
SHAUN GROVES Bless The Lord (Rocketown/
DAY OF FIRE Fade Away (Jive/Essential/PLG) TRACY TEMPLE 'm Alive (Virloro/
OFFSPRING Can't Repeat [Columbia)

RA Fallen Angels (Republic/Universal) ‘C H R rSTlAN RHYTH M IC

REDLIGHTMUSIC Fading Away [OM/) OTHELLO Contingent (Syntax/

BILLY DEAN This Is The Life {Curb/

BLAINE LARSEN The Best Man (Giantslayer/BNA}
BRAD PAISLEY Alcohol /Arista)

M. GENTRY Something To Be Proud Of (Columbia)
TGBY KEITH As Good As | Once Was (OreamWorks)

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.

www americanradiohistorv com
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A&R WORLDWIDE

SAT BISLA

sat@anrworldwide.com

A&R Update

A look ahead at the next big things

With spring having sprung and a sense of renewal in the air,
this week we’re going to check in with some of our favor-
ite A&R peeps to see what they’re looking for as the next big
thing in 2005 and beyond. In addition to respected vets John
Rubeli of Atlantic, Warner Bros.” Andy Olyphant and Steve Lunt
at Jive, we’ll be exploring the insights of Kenny “The Tick”
Salcido, newly installed as Director/A&R at Sony Epic.

Atlantic VP/ A&R John Rubeli has definite
ideas about what to look for in an artist. “Ba-
sically, it comes down to talent and whether
the band is connecting with anyone,” he says.
“Is that band someone else’s favorite band?
Could it be my favor-
ite band? The last
component, for me, is
work ethic and intel-
ligence. When you
have those three
things together — tal-
ent, fans and hard &5
work — it's a great 2 :
recipe for success.”

b

New Signings

Rubeli is excited
about the prospects
of a pair of new signings, Vaux and Big City
Rock, who have demonstrated the aforemen-
tioned qualities. Denver-based Vaux (pro-
nounced “Vocks”) are a heavy yet melodic
sextet who came together in art school seven
years ago.

That arty influence is seen in their 200-plus
annual live shows, where the group incorpo-
rates sensory-overload lighting effects and fog
machines (run onstage by the bandmembers)
to complement music that’s been favorably
compared to Nine Inch Nails, The Mars Volta
and Muse. Vaux recently finished recording
their debut in the U K. with wunderkind pro-
ducer Jacknife Lee (U2, Snow Patrol,
Aqualung), with a tentative release date
scheduled for October.

“What drew me to Vaux is the fact that it’s
asix-pieceband and each guy in the band con-
tributes something insanely special to the dy-
namic,” says Rubeli. “They’re totally smart, to-
tally motivated. A lot of the guys went to art
school, so there’s a thread in the band where,
in addition tc the music, there are meaning-
ful aspects that add to the art they’re creating,

“Whether it's packaging or staging or mer-
chandising, ii adds a whole other level to the
music they’re making. What I felt the future
held for them was a chance to take all of that
and roll it into their music, in terms of ambi-
tion. With this record they’'ve just made, it was
about as ambitious as any band could get —
and about as successful as you would hope it
would be. I couldn't be happier.”

Vaux

Los Angeles-bred Big City Rock have been
on the scene for less than four years, but the
quintet have already racked up an enviable
live resume, having frequently opened for fel-
low SoCal acts Phantom Planet, Rooney and
_ Maroon 5 in some of
g thebiggest venuesin
California. Their
catchy, hook-driven
songs are winning
"% overanever-increas-
' ing legion of fans,
helping the group
sell out a string of
headlining shows in
the Southland.

Currently in the
studio with co-pro-
ducers Adam Schle-
singer (Fountains Of Wayne) and Brian Malouf,
Big City Rock are aiming for a fall 2005 Atlan-
tic release. “What appealed to me about Big
City Rock was I thought they had fantastic
songs,” Rubeli says. “The singer has an amaz-
ing voice, and I felt that the musicality of the
band was equally suited for the stage and for
the studio.

“When you have those
three things together —
talent, fans and hard work
— it’s a great recipe for
success.”

John Rubeli

“I felt that all of that together would lead
to an awesome alternative pop album, for lack
of a better description. They grew immensely
as songwriters once they had the time to
spend in the studio. It's another situation
where theyre an extremely talented band, cre-
ating fans and working very hard to maintain
that connection.”

A Top Trio

In other Warner Music Group rumblings,
Warner Bros. VP/A&R Andy Olyphant has

been an exceedingly busy bee, having no less
than a trio of acts, each of which should ap-
peal to a different demo, with new releases
upcoming in June. Regular readers of this col-
umn will already be familiar with Missy Hig-
gins, the Down Under wonder whose first
full-length, The Sound of White, debuted at No.
1in Australia in September 2004 and has scld
four-times platinum in her native land. Look
for similarly smashing results when the Amer-
ican release hits stores June 7.

In the “And now for something complete-
ly different” file (with all apologies to Monty
Python), also being released on June 7 is the
third album from hardcore rockers Avenged
Sevenfold. The ominously titled City of Evil,
their Warner Bros. debut, continues the hard-
charging, take-no-prisoners tradition the
young Huntington Beach, CA five-piece estab-
lished with their indie releases.

Further demonstrating the diversity of
Olyphant's tastes, June 28 will witness the re-
lease of Punches, the initial WB effort from
New Orleans-based buzz band World Leader
Pretend. The Crescent City quintet have craft-
ed a singular sound that, while reminiscent of
U2, Coldplay and the like, stands tall on its
own melodic, heartfelt artistic merits.

Back on the East Coast, Jive Records VP/
A&R Steve Lunt can't stop singing the prais-
es of Irish-Nigerian singer-songwriter Laura
Isibor, a silky-voiced 17-year-old chanteuse
who emerged the victor in the prestigious
2FM Song Contest in her native Ireland when
she was a mere 15 years of age.

Isibor toured Europe extensively in 2004,
holding down opening slots for James Brown,
Angie Stone and Jamie Cullum, among oth-
ers, and garnering comparisons to seminal
soul songstress Candi Staton, early Aretha
Franklin and Isibor’s contemporaries Alicia
Keys and Lauryn Hill. The A&R Worldwide-
affiliated Isibor then showcased in New York
and Los Angeles, sparking a bidding war that
saw Jive emerge the victor.

“Within 48 hours of hearing Laura’s four-
song demo for the first time, [ was on a plane
to Dublin, Ireland,” Lunt says. “T had to see
for myself exactly who owned this incredible
voice and who wrote these melodically soul-
ful songs. She sings with the feel of an old-
school soul singer from the '60s.

“Laura sat down at the piano and blew me
away with her songs. It quickly became obvi-
ous that this precocious talent is part of a long
line of great, soulful Irish artists, like Van
Morrison, U2 and Sinead O’Connor. We are
all determined to try to do justice to this rare
talent.”

A New Breed

While most teenagers were worrying about
prom dates, Sony Epic Director/A&R Kenny
“The Tick” Salcido was interning at Grand
Royal and using a fake ID to get into shows.
“1 got my start in the biz thanks to Mike D of
The Beastie Boys, who brought me in as an
intern,” Salcido says. “I cannot thank him
enough for getting me into this business. He
is an outstanding human being who shows
incredible focus, integrity, honesty and humil-
ity.

“I later became head of college promotions
before moving into commercial radio and
A&R, where I worked with acts like At The
Drive-In. I am privileged, honored and feel
like the luckiest kid in the world to have
learned the tricks of the trade while working
with John Silva, Gary Gersh and Mike D.”

Salcido represents a new breed of A&R rep

www americanradiohistorvy com

— one that's equally at home in the rock, al-
ternative and hip-hop realms of music. “I grew
up on The Beastie Boys, but I think I'm defi-
nitely in tune with what’s going on at Alter-
native and Rock radio, in addition to what's
going on with hip-hop,” he says. “I came up
from college radio, where indie rock, hip-hop,
etc., all blend and it's just good music. I even-
tually had my own hip-hop 12-inch series on
Grand Royal where we signed up-and-com-
ing artists.”

“] grew up on The Beastie
Boys, but I think F'm
definitely in tune with
what’s going on at
Alternative and Rock radio,
in addition to what’s going
on with hip-hop.”

Kenny Salcido

Now that he’s working with Ben Goldman
at Sony Epic, Salcido has a three-point check-
list that covers all the categories. “What I look
for are three things: songs, stage presence and
live show, and an overall vibe from that per-
son that tells me ‘Oh, my God, there’s some-
thing really special here.’

“ An artist can have all the hookups and
know all the right producers and have some-
one write great songs, but if they don’t have
that vibe that says they’re outstanding, almost
bigger than life, where they step into a room
and everyone goes ‘Wow,’ it's almost beside
the point. To have all those elements come
together is a rarity, but when i does come to-
gether, that’s what you look fcr.”

So what new artists is The Tick currently en-
joying? “In the rock arena, I really like an artist
named Hensley, from Los Angeles,and I also dig
this band Everybody Else, from Hollywood,
CA,” he says. "1 also really like a group from
Kentucky called The October and a hip-hop art-
ist from L.A. named Bishop Lamont, who I think
is going to spark a huge biddirg war.”

Kenny's years at Grand Royal and, later,
DreamWorks (he says he feels honored to have
worked with Mo and Michael Ostin, Lenny
Waronker and Johnny Barbis) have instilled
in him an enviable work ethic. “I'm always
showcasing, always working hard, always
looking for shows,” he says. “1 mainly receive
recommendations from friends and contacts
like producers, but I also enjoy checking out
Internet sites like MySpace, Purevolume.com
and, of course, A&R Worldwide.”

We knew there was a reason we like this guy!

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S, Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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KEVIN CARTER

kcarter@radioandrecords.com

Takes A Real Man To
Love A Boy Band

Wayne Coy tells the story of The Bay City Rollers

-t was adark and stormy night, and I was wearing plaid. Sud-
denly, the phone rang, and I jumped about eight feet in the
air. It was WRVQ (Q94)/Richmond PD/morning guy Wayne Coy.
He said he had an incredible story to tell. I made him promise
not to try to sell me any Amway products or convert me to Dru-

idism before he continued.

Proving that some PDs can not only type, they
can write, Coy has converted his lifelong inter-
est in 70s teen heartthrobs The Bay City Rollers
into a comprehensive 180-page tome of delect-
able biographical goodness that he describes as
“a VHI1 Behind the Music on steroids.” Yup, the
boy wrote an actual damn book.

Bay City Babylon: The Unbelievable but True Sto-
1y of The Bay City Rollersis now available through
such online retailers as Amazon.com, Books-a-
Million (www.booksamillion.com) or Barnesand-
Noble com, or you can pester your local bookstore
until they order a copy or take out a restraining
order against you, whichever comes first.

t‘ F3
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Coy'’s fascination with the Rollers began way
back in his junior high school years. “I went to
one of their concerts, and I realized that for ev-
ery 500 girls, there was one guy, and [ think
those are pretty good odds,” he says.

“I used to play tricks on my friends in
school who were into Van Halen and Aero-
smith.1'd pop the Rollers’ ‘Rock and Roll Love
Letter” on in biology class when they let us
listen to music, and I'd see guys rocking
who'd say, ‘Hey, this is pretty good. Who is
this?’ Then I'd tell them who it was, and
they’d put their heads down and shuffle away,
embarrassed.”

The ’N Sync Of The '70s

Widely acknowledged as the original
boy band (not counting The Beatles),
The Bay City Rollers were prominently
featured on the covers of all the hip teen
magazines of the time. To this day the

- band holds the record for being featured

Get To Know: Wayne Coy

Fancy-ass title: PD/morning show host at WRVQ (Q94)/Richmond.

Most recent ratings highlights: No. 1 women 18-34 and 25-34.

Brief career recap: Twenty-four years of great music
and big fun.

What possessed you to get into this business? Paid
better than stand-up comedy — not much, but better.

Early influences: The staff at KFRC/San Francisco,
including Dave Sholin, Donn Sainte Johnn, Dr. Don Rose
and John Mack Flanagan.

Most influential radio station growing up: The Big 610
[KFRC).

First exciting radio gig: KOKX/Keokuk, IA.

Family: Wife (Kris), four Coy kids (lan, Gavin, Savannah
and Cameron).

What stations are preset in your car as we speak? Q94, The Beat [WBTJ], Power

Wayne Coy

: [WCDX], Mix [WMXB] and K-95 [WKHK] on FM. Plus all the decades channels and

s

MLB 175 on XM.

What CDs are in your car player as we speak? A five-song sampler from
Universal in the dash and a bunch of greatest-hits and home-burned discs in the
changer.

Hobbies: Baseball, football, The Beaties.

Guilty-pleasure music: Uh.... | wrote a book about The Bay City Rollers. "Nuff said.

Secret passion: Baseball play-by-play or opening a gourmet hot dog restaurant.

The one gadget you can't live without: My Treo 600.

Wheels: 2002 Chrysier 300M.

Favorite sports teams: Oakland A's and Raiders.

Favorite food: Cheeseburgers.

Favorite local restaurant: Cheeburger-Cheeburger.

Favorite cereal: | alternate between Cheerios and Shredded Wheat.

Favorite junk food: Is popcorn really junk food? | mean, it has high fiber content.

Favorite city in the world: San Francisco and London.

Favorite vacation destination: Same.

Favorite TV show: The Office.

The last movie you saw: Fever Pitch.

Last movie you rented: /, Robot.

Read any good books lately? Yes, it's called Bay City Babylon: The Unbelievable
but True Story of The Bay City Rollers, and | recommend it highly.

Favorite nontrade publication: Sports Weekly.

What current radio stations, other than your own, do you admire, and why? KHOP/
Modesto, CA. PD Chase Murphy gets it!

Pets: Two dogs — Abbey, an Old English sheepdog, and Bando, a mutt — and two
cats, Alli and Cali. We had a hamster, but it died.

Birthplace: Long Beach, CA. Moved to Oakland, CA. SoCal by birth, NoCal for life.

Ever gone toilet-papering? Yes. Sorry, Mr. Bailey (my high school biology teacher).

Ever been in a car accident? Does the owner of the other car have to be there for it

PRIVATE JET AND BIG HAIR SOLD
SEPARATELY Here are The Bay City Rollers in
all their glory, circa 1975. It's (I-r) Stuart Wood,
Alan Longmuir, Les McKeown, Derek Longmuir
and Eric Faulkner.

on the cover of 16 magazine more than
any other artists. Of course, this fact led
to mass mocking by teenage boys na-
tionwide.

Coy says, “They were called "The Gay

= = Z s
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Conventio;I Countdown

Holy crap! R&R Convention 2005: Cleveland Strikes Back is less than
two months away. If you haven’t registered yet, go directly to
www.radioandrecords.com and sign up for the festivities right now.

Inked so far for the June 23 CHR/Pop session “Me & My Mentor” are XM
Satellite Radio Sr. VP/Programming Jon Zellner and professional mentor Dave
Robbins, VP/GM of WIMK & WUSN/Chicago. Several other prominent radio and
record friends will join them onstage for a fierce group hug.

The following day, don't miss the joint CHR/Pop-CHR/Rhythmic session known
affectionately as “Stop Playing My Damn Records!” Among others, Emmis VP/
Programming Jimmy Steal, WLLD/Tampa PD Orlando and KRBE/Houston PD
Tracy Austin wili hold an informat tug-of-war onstage to battle for world supremacy
and ownership of the hip-hop records currently populating both charts.
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to count as an accident?

g the feeling you get when you stop.”

S

Favorite word or phrase: “The best thing about bangin’ your head against the wall is

Favorite drink: Diet Pepsi Lime or sugarfree Red Bull.

Favorite fast-food restaurant: Kasper's Hot Dogs in Oakland.

Which store would you choose to max out your credit card? Barnes & Noble.

Last person you went out to dinner with: My wife and kids — Olive Garden, baby!
Most annoying thing people ask you: “What time do you get up every morning?”
- Or “What is the most annoying thing people ask you?”

T —
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Shitty Rollers,” and since junior high guys have
just gone through puberty, they couldn’t under-
stand why all the girls liked them. They could
only call them fags as a defense mechanism.”

In 1981, during a fateful trip by Coy and
friends to Harrah’s in Lake Tahoe, NV, Coy
spent some quality time with Rollers guitar-
ist Eric Faulkner and singer Duncan Faure.
“They were playing there with Elvin Bishop,”
Coy says. Afterward, Coy, Faulkner and Faure
bonded when they hung out and played slots.

Three years later Coy’s love for the Rollers
still burned brightly inside him, and he decid-
ed to write a “Where are they now?” piece
about them, which he sold to 16 and the Oak-
land (CA) Tribune. "1 contacted Duncan and got
him and Stuart "Woody” Wood to do an inter-
view,” Coy says. “The notes from that inter-
view went into a box.”

www americanradiohistorvy com
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Beats Painting The House

Flash-forward to 2002. Coy, who was used to
juggling the long hours of a PD/morning talent,
was simply doing mornings at KZPT /Tucson.
Truth be told, the extra hours each day he spent
not being a PD were driving his wife insane.

“I'wasn’t working 12 hours a day every day,
and I had this big void, because you can only
do so much show prep,” he says. His wife
suggested he find a project, so Coy went up
to the attic and came across the box contain-
ing his 1984 Rollers notes.

He says, “Thad the beginnings of some pret-
ty good stories, and I thought, ‘No one’s writ-
ten a true biography of this band, and they
deserve one.” They've sold over 120 million
albums and singles worldwide. They were
truly an international band.

Continued on Page 29


www.americanradiohistory.com

CHR/POP TOP 50

May 6, 2005 powzReD 1]
B IS amer e ey e B EEN MEDIABASE
1 1 KELLY CLARKSON Since U Been Gone (RCA/RMG) 7506 304 695924 22 116/0
g 0 GWEN STEFANI Hollaback Girl flnterscope) 6513 +1562 620341 5 118/0 MOS;'ADDED'
4 3 ALICIAKEYS Karma (/RMG) 6139 87 512450 20 1150
3 4 TFRANKIE J.fIBABY BASH Obsession (No Es Amor) (Columbia) 5733 539 490241 15 116J0 | ARTISTTILE LABELS) ADDS
7 €@ 3DOORS DOWN Let Me Go (Republic/Universal 5681  +494 416118 17 1123 :?:‘A';l‘:( :,Equ:cmrs ‘[’)h /Il‘;cff’/“’/i‘{';"” Label Group) ;:
2 6  USHER Caught Up (LaFace/Zomba Label Group) 5557 795 371857 18 170 | e oieeny S?tti:;, W:itlilnmg,IVaVishing e
8 0 AKON Lonely (SRC/Universal) 5369 +269 437715 10 108/1 MARIAH CAREY We Belong Together //sland/0JMG) 15
5 8  GREEN DAY Boulevard Of Broken Dreams (Reprise/ 5130 741 416347 19 116/0 TYLER HILTON How Love Should Be (Maverick/Reprise! 15
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200 O KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 3538  +658 370538 5 M| o e e
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21 @  HOWIEDAY Colide (Epic/ 2992 +150 217093 10 903 gm‘&gg%gﬁfﬁﬂ C’;’n’:’;@”ﬁzn P "
23 @D PAPAROACH Scars (Geffen) 2845  +333 203663 11 1024 | KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)  +658
22 @ ROB THOMAS Lonely No More /At/antic) 2792 +3 266628 12 10501 MARIAH CAREY We Belong Together flsland//DJMG! +645
29 @ DESTINY'SCHILD Girl (Columbia) 2169  +256 136495 7  9ajp , CIARAfILUDACRIS Oh [Laface/Zomba Label Group] +934
28 25 JENNIFER LOPEZ HIFAT JOE Hold You Down /Epic/ 2160 26 132021 9 89p2 IA’::ISLYL(?:T";T]EL:;ILITBOUPSI?:SHﬁ:SM’:/:ﬂ[:fr}] - +503
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3 30  GAME f/50 CENT How We Do (Aftermath/G-Unit/Interscope) 1779 -80 145686 15 88/0
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27 32 BOWLING FOR SOUP Almost (Sivertone/Jive/Zomba Label Group) 1625 582 139547 16 104/0
32 @ CROSSFADE Cold (Columbia) 1552 +13 68689 14 580 NEW & ACTIVE
44 €D PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/nterscope) 1492  +498 140545 2 832 -
36 € TRILLVILLE Some Cut (BME/Warner Bros.) 1492 +113 75335 6 653 AMERICAN HI-F1 The Geeks Get The Girls (Maverick/Reprise)
3% @ BABY BASH Baby I'mBack (Universal 1462 +72 142924 6  54jq | [oolPlays 691, Total Stations: 47, Adds: 0
. BROOKE VALENTINE f/BIG BOI & LIL' JON Girlfight (Virgin)
37 € SIMPLEPLAN Untitled /ava) 1442  +184 76844 4 813 Total Plays: 647, Total Stations: 41, Adds: 7
48 @ CIARA fILUDACRIS Oh (LaFace/Zomba Label Group) 1345 +534 105784 2 69/25 RELIENT K Be My Escape {Capital/Gotee)
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@ 50 CENT Just A Li' Bit (Shady/Aftermath/Interscope) 707 +152 70524 1 2119 Total Plays: 196, Total Stations: 19, Adds: 11
118 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase in plays s Songs ranked by total piays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each : :
reporting stafion. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for alt R&R reporters are available
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www radipandrezords. com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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= other systemns seamlessly. The reliabiity, customer service, ppaort that the folks at
{ |Powergold have provided us have peen exactly what any customer could ask for"
1 ' Dan Turner, - SATELLITE
Program 3 BADLD

The Leaders in Advanced Music Scheduling $amlrare for Windows S8ME/NT/2000,X

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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@  CIARA f/LUDACRIS Oh (LaFace/Zomba Label Group) 399 +201 6158 1 KIINES AKON Lonely (SAC/Universal) +94
50 @ CRINGE Burn Listen) 389 +47 7577 3 1411 AMERIE One Thing (Columbia) +90
. < ALICIA KEYS Karma (J/RMG) +86
43 4 N'A Girl Cove/Al 380 -61 9162 15 1710
R e e ! TRILLVILLE Some Cut (BME/Warner Bros,) 70
33 47  GAME f/50 CENT How We Do (Aftermath/G-Unit/interscope) 367 -165 6227 14 220 KELLY OSBOURNE One Word (Sanctuary/SRG) +70
36 48  JET Look What You've Done (Atfantic) 367 211 7455 16 1440 PRETTY RICKY Grind With Me (Atlantic/ +66
49 @ NIVEAFILIL' JON & YOUNGBLOODZ Okay (ive/Zomba Label Group) 365 +20 6513 4 200 523: fm;grsfre Bwe.\;? /ﬂ-’vg_’"!lh’{’/fl;g/ ——— +g:
L itting, Waiting, Wishing (Brushfire/Universal] +
45 50  MARIAH CAREY It's Like That (isiand/I0JMG) 361 35 480 15 1T | o eenT b ALY Bit (ShadAitemathliterscape) o5
70 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 4/24 - Saturday 4/30. YING YANG TWINS Wait (The Whisper Song) (7V7) +56
© 2005 Radio & Records CAESARS Jerk It Out Astralwerks/EMC) +53

. CHR/POP ROCKS CLEVELAND!

These people are making it happen... JUNE 23-25¢2005

Tracy Austin  Richard Paimese  Tom Poleman  Dave Reynoids 2005 CHR/POP ADVISORY
KRBE/Houstfon RCA Music Group WHTZ/New York Universal COMMITTEE MEMBERS

A=A\ (fﬁ REGISTER TODAY AT:
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/ﬁﬂIHMEMIIsiﬂ ﬂ””’ America’s Best Testing CHR/Pop Songs 12 +
. Ll For The Week Ending 5/6/05
" w w w
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Behind These Hazel Eyes (RCA/RME)  4.37 - 8% &% 461 427 44
KELLY CLARKSON Since U Been Gone (RCA/RMG/ 433 421 99% 35% 432 431 44
ROB THOMAS Lonely No More (4tiantic/ 411 415 6% 18% 393 422 426
3 DOORS DOWN Let Me Go fRepublic/Universall 405 401 90% 21% 433 408 4.08
GREEN DAY Boulevard Of Broken Dredris (Raprise/ 399 396 98% 47% 415 394 373
HOWIE DAY Collide (Epic/ 394 398 78% 15% 409 393 381
BOWLING FOR SOUP Amost (ShestimtinZomi abelGoy 389 398 90% 22% 440 374 356
PAPA ROACH Scars (Geffen) 386 380 70% 16% 427 387 367
GAVIN DEGRAW Chariot (J/AMG/ 3.83 ~ 1% 13% 411 380 3713
GAVIN DEGRAW | Don't Want To Be (J/RMG/ 379 375 98% 49% 380 377 383
KILLERS Mr. Brighiside (Island//0./MG) 376 398 8% 2% 416 384 336
BACKSTREET BOYS Incomplete (/ive/Zomba Label Group) 3.76 - 1% 1% 392 379 402
GWEN STEFANI Hollaback Girl finterscope/ 375 383 92% 24% 388 366 3.77
WILL SMITH Switch (interscope/ 374 380 88% 2% 377 389 403
ALICIA KEYS Karma (JRMG/ 367 366 97% 42% 361 362 399
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Groyp) 3.58 352  98% 53% 3.79 360 358
- USHER Caught Up (LaFace/Zomba Label Group) 358 355 97% 47% 357 358 363
FRANKIE J. ffBABY BASH Ohisession (No Es Amor) (Cobrmiia) 355 366 96% 40% 365 358 3.67
NATALIE Goin' Crazy Latium/Universal} 350 349 88% =31% 37 1 330 354
GWEN STEFANI f/EVE Rich Girl (/nterscope/ 347 361 99% 53% 316 341 396
EMINEM Mockingbird (Shady/Aftermatfyinterscope) 341 357 9%% 52% 382 343 330
MARIO Let Me Love You (J/RMG) 337 336 97% 53% 358 338 330
AKDN Lonely (SRC/Universal} 330 340 91% 38% 399 321 288
GAME £/50 CENT Hate It Or Love tt Aitenrattylr {iniimerscaped 3.26 330 76% 29% 343 345 331
50 CENT Disco Inferno (6-Unit/Shady/Aftermathinterscope) 326 349, 93% 47% 326 347 338
TRICK DADBDY Sugar {Gimme Some) (Sip-N-Slde/Atlantic/) 3.24 333 74% 31% 320 349 326
50 CENT Candy Shop (Shady/Aftermathinterscone/ 3.6 319 98% 52% 338 316 i
GAME £/50 CENT How We Do (Aftermatly/G-Unit/nterscope) 342 343 93% 49% 321 322 332
JENNIFER LOPEZ f/FAT JOE Hold You Down (Epic) 307 303 79% 29% 3339 312 298
Total sample size is 361 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
rmuch). Total familiarily represents the percentage of respondents who recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com esults are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

\  calling 818-377-5390. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ),

q )
RR: + cur/poPTOP30 [P0
CANADA - L
WEEK Wk ARTIST TITLE LABEL(S) RS elhs TR staions
1 1 50 CENT Candy Shop (Shady/Aftermath/interscope) 467 43 1 Pl
6 €@  AKON Lonely (SRC/Universal a6 +69 5 80
7 3 USHER Caught Up (LaFace/Zomba Label Group) 45 55 15 B0
3 4 &* SHAWN DESMAN Let's Go (Vik/Sony BMG Canada) 392 -16 12 6/0
17 0 GWE}{“STEFANI Hollaback Girl finterscape) 386 +103 3 8i0
" 0 BLACK EYED PEAS Don't Phunk... (A&M/interscope/ 3719 +61 3 8/0
A0 0 WILL SMITH Switch (lnterscope/ ) 355 438 B 6/0
0 KELLY CLARKSON Since U Been Gone (RCA/RMG) 346 +8 20 70
7 9 ALICIA KEYS Karma (J/AMG) 345 -19 9 8/0
8 10 KILLERS M. Brightside //siand//DJMG) 343 12 8 5/0
13 m BACKSTREET BDYS Incomplete (/ve/Zomba Labe/Group) 341 +30 5 80
5 12* SUM 41 Pieces (/sland/IDJMG) 336 42 15 710
@] 5 @* DIVINE BROWN Old Skool Loye (Blacksmith/ 322 +30 6 710
4 14 FRANKIE J. f{BABY BASH Obsession... (Columbia) 317 -80 10 710
12 @  GAMEYSOCENT Hate... Uftermatty/G-Unititerscope) 315 +3 58
16 16 ROB THOMAS Lonely No More (At/antic/ 268 -20 " 80
18: 17 GWEN STEFAN! {[EVE Rich Girl fnterscope) 249 21 18 4i0
22 @ DESTINY'S CHILD Girl {Columbia) 242 +13 4 70
21 19 3DODRS DOWN Let Me Go /Repudiic Timiversall 240 1 5 5/0
26 @* SIMPLE PLAN Untitled (At/antic/ 237 +41 2 6{1
@ K0S Crucial Astralwerks/Virgin) 23 481 1 2
14 22 GREEN DAY Boulevard Of Broken Dreams (Reprise) 233 -70 18 5[0
18 23 MATALIE Goin' Crazy dlatimimversal 0 M 8 8o
24 @  AMERIE One Thing (Columbia/ 216 +16 2 500
27 @* MICHAEL BUBLE Home (Warwer Bros.J 209  +35 3 60
23 26* AVRIL LAVIGNE He Wasn't {Arista/RMG) 204 -23 8 5{0
25 €D JULLYBLACK Stay The Night (Universal 02 45 6 M
@ TRICK BADDY Sugar {Gimme Some) (Slip-N-Shide/Atlantic) 188 +39 1 5/0
20 29* K-0S Man | Used To Be {Astralwerks/EMC) 177 81 18 D)
= @ 50 CENT Disco Infemo (G-Unit/Shady/Aftermath/interscope/ 156 +8 16 710
15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Fadio Networks.
Songs ranked by total plays for the airplay week of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

us are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancor. )

armist: Black Eyed Peas
ueeL: A&M/Interscope

By MIKE TRIAS/ASSOCIATE EDITOR

It’s rare that an album released deep
into a group’s career will ultimately
determine whether the act’s popularity
was a trendy fluke or if they are
headed for legendary status. But
such is the case with Black Eyed
Peas’ highly anticipated upcom-
ing fourth album, Monkey Busi- i
ness. Their previous album, '
Elephunk, marked a distinct
departure from the rappers’ Los
Angeles-undarground roots. They changed
to a more pap-based sound, added femme
fatale Fergie to their ranks and brought in
Justin Timberlake to guest on “Where Is
the Love?’ the single that effectively lit
BEP’s rocket to superstardom.

Based on the current single, “Don’t
Phunk With My Heart,” and samples from
Monkey Business, BEP’s fourth effort takes
the group further in the direction of pop
funk via upbeat party-starters. Monkey
Business is guest-powered by the letter “J”
— James Brown, Justin Timberlake, Jack
Johnson and John Legend all lend their
talents to various tracks.

For good measure, the Peas also get
help from surf guitarist extraordinaire
Dick Dale and the one-and-only Sting.
Will all this star power be enough to once
again propel BEP to the top of the album
charts? Perhaps, but they face stiff first-
week competition — Coldplay and White
Stripes are also dropping albums on
BEP’s intended June 7 release date.

Leading off the album push is “Phunk,”
which calls upon the spirit of Lisa Lisa &
The Cult Jam’s '80s hit “I Wonder If I
Take You Home.” The new sound of BEP
grew on their original fans, and the even-
newer BEP sound of “Phunk”
may need a little time to grow
on new fans, but apparently
not too much: The track rises
to No. 20* on the Pop chart in
its third week out.

The video — a take on the
game show The Dating Game
— certainly helps massage “Phunk” into
your brain. The outrageous plot and the
Peas’ knack for showmanship makes you
want to watch the clip several times.

To further encourage album sales, BEP
will hit the road beginning in early June.
They will wrap their shows up with three
performances opening for Dave Matthews
Band, one at New York’s Randall’s Island
on July 31 and two in San Francisco on
Aug. 12-13. In addition, the Peas will
perform on Today on June 3, The Late
Show With David Letterman on June 6,
Live With Regis & Kelly on June 7, and
Last Call With Carson Daly on June 15.

Takes A Real Man
To Love A Boy Band

Continued from Page 26

“How goofy is it that ev- [ESE=
ery little one-hit wonder has LAl
a book about them but no [
one’s ever really written a bi-
ography on the Rollers? I
started doing a lot of phone
interviews with the band- 8
members and everyone who
was along for the ride.”

The manuscript slowly =
began to take shape, but it &
was once again shuffled off [§
to the attic when Coy relo-
cated to Richmond to be-
come PD and morning guy
at Q94. Knowing the project §
was three-quarters done
gnawed at him, and he fig-
ured he might as well grit
his teeth and finish the
damn thing. He devoted
four straight weekends to pounding the key-
board, resulting in the just-published master-
piece.

Warts And All

“I found that this was a great story,” Coy
says. “There aren’t many bands you know of
where the lead singer ran over and killed a
lady and also shot a fan with a rifle; the lead
guitarist overdosed on Seconal and Valium at
the peak of their success and almost died, and

www americanradiohistorv com

BUY THIS BOOK! Head over
to your fine local bookstore and

immediately request copies of this
riveting story.

their manager called the newspapers before

he called the ambulance; the manager went

to prison for indiscretions
with young boys; and the
drummer was brought up on
8 charges of possessing child
pornography on his comput-
er.” You may now rinse.

“They've been through the
4 wringer,” Coy continues. “The
funny thing is, everyone
& thought they were gay, but
only one member of the band
is. They're all married with
&= kids now.”

Unfortunately, despite the
insane amount of popularity
the band had around the
world, the bandmembers are
all still working for a living.
According to Coy, they signed
contracts that handed 50% of
creative control over to their
label, and they were forced to record albums
in no time at all before being flown off to
play in strange locales.

“Alan Longmuir, who is one of the found-
ing members, said that in 1975 he had two
days off over the course of the entire year,”
Coy says. Sound familiar?

Do yourself a favor: Pick up a copy of Bay
City Babylon: The Unbelievable but True Story of
The Bay City Rollers. Wayne Coy will come to
your house and thank you personally.
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' : : : : \
Stations and their adds listed alphabetically by market
KCDO/Abilene, TX WXKS/Boston, MA* WGICICDokaIe ™ KIXL/Grand Forks, ND KSMB/afayette, LA* KNDE/Monroe, LA KKRZ/Portland, DR* KSLY/San Lms Dbispo, CA KHTT/Tulsa, DK*
prg/m% PD: Caditiac Jack McCartney ﬂm: Rick Acker OM: Keith LeBlanc OWEJW Bobby Richards PB Brian Dlmmln MD - erlhlll OM/PD; Tod Tucker
4 At e O Dawe s APOARD: Mot o LGS g M T fa
14 MARIAH CAREY 1 BABY BASH is MJ}“'& “CIARA ULUDACRIS 4 Lk ACK JOHKSON 6 FAT JOE INELLY
—_— § SUCERDPEAS PUSSYCAT DOLLS UBRSTA RHYMES RMETAE AT e L
HY o AL
WFLY/Albany, NY* " WH Montg o WERZ/Portsmouth, NH* Sirius Hits 1/Satellite
uu Knvin wlarm WUHU/Bowling Green, KY . wsNX/Grand Rapids, MI* W PA* PD/MD. m Smith OMPD; Miks 0'Dannell PD: Kid Kel
Y rooka Summers %Kms’p'm TX mLAN/Lammr ’ APOMD: Kovin Matthews i KIZ8/Tuisa, DK*
"“ “"“’T""" 3 PUSSYCAT DOLLS #8USTA Rivves 21 NARCDS HEINDEZ m‘f"ﬂn' B APDMO:Holy Lo i Yo hass OM: Den Crel
1 m&ons DOWN COURTNEY JAYE Pl;: %‘m CAREY
o  Walrs WVAQ/Morgantown, WV S
WKSE/Buﬂan NY* %‘ "ﬂmumm' NATASHA BEDINGRELD
B ik WHZA ansing, MI* o e oughizepsie, NY
WKKF/Albany, NY* "'P .g"fy"u"j'ﬁ”.gm WGTZ/Dayton, OH* WKZL/Greensboro, NC* M o s MD: Meghan Dunt LB XM Top 20 on 20/Satellte
PO/MD: Rob Dawes FRARKE | O 0. ks P df Mogh :Duvd by PRETY RICKY : Paulle Crez “YELLY OSBOURNE WWﬂJTllwlo M5
FRANKIE J 0 D ey MO; Marcia Gan B PUSSYCAT DOLLS UBUSTA RHYMES % GHENSTErA NN MD Ih Mun
s DAVE MATTHEWS 8AND Sl oo L]
08/Alb L e WVYB/Dayion WPRO/Providence, RI e
KKOB/Mbuquerque, KM : a Beach, FL* WWXM/Myrtie Beach, SC nce, RI* BRITNEY SPEARS
%n;"t“.'.."';'" e o OM: Frank Scol WLKTALexington, KY* O Mark Androws S0 oy ekl 1§ BAK DS
: s 1 GREEN DAY PO/MD: Kotter § OM/PD:; Barry Fox APD; Kozmo COURTNEY JAYE i
oo Do e v s Ry WERD/Greenville, NC* PRETTVA e THERHLTON 12 CARAVPETEY PABLO
PR APD/MD: Chris “Holiywood” Mann Frtrrriam 12 L JON & THE EASTSIOE BOY2
gl o 1 G ° KIsxm "'Y]IZm
POMD: pson
. In, NE Cities, IA* :
WZKL/Canton, OH KFRX/Lincol KBEA/Quad Cities, 11 NELLY UTIM MCGRAW
KOiD/Alexandria, LA 5 e ng?tgnu mw'ﬂmh ™ Po'!":"'“‘":n i “‘“""’3“‘ e
} } 7 KFMD/Denver, CO* W Sl Fole
i il Jim WRHT/Greenville, NC* a el n";. S PUSSYCAT DOLLS #BUSTA RHYMES e A AR T oo
MY EAT WORLD UL APDND: Jo Jo Tumbeaugh OMPD: Jof! Davis 2 MARIAH R AN
APD/MD: Biake L arson (LALALittle Rock, AR* PUSSYCAT DOLLS UBUSTA RHYMES ALICIA KEYS WSKS/Utica, NY
@mmmm e s Eu&%n"f’tm mwum ad Cles. 1A* %&Wm lgw
WRZELCa d YING YANG TWINS ke WIII& Uuad Cities, : Shaon Andrews
GHPD: Sevs Mctia L] m?l'im:mu. NY* PUN. Tory Watoos %J
WAEB/AIIeMM PA* 1 LY OS80uRe KKDM/Des Moines, (A* o it l"'g 3 GREENDAY WAEV b A MSSY ELLIOTT
1 PUSSYCAT DOLLS VBUSTA RHYMES PO/APD: Gmg Chance WFBc/Gmnvllle, sc* APO: Al Lovine /Savanna
"D "hmﬂa e et PO i oo M . POMD: e o
9 CARAULUDACRIS KllS/Los Angeles, CA* PAPAROACH WPW“"’I"! h APD; Russ Francis .
KZIA/Cedar Rapids, (A 8 MARWH CAREY M!u %R:um 7 G0 GALITTE WLDIMW. Palm Beach, FL
KPRF/Amarillo, TX OM:Bob oo WKOUDeton, MDA ’“"’""’ Al Pt D: Brady CURA A LDACRSS 2 G N
OM. loki McOusen e Dom Theadore WFHN/New Bedtord, MA o APOMO: Wonti Carlo
POMO; Marshal Bievins Prshy M‘WMD Beau Daniels . . PD: James Reitz o Aads
a e CRAG WHKFMarrisburg, PA MO: David Duran WZAT/Savannah, GA
14 PUSSYCAT DOLLS UBUSTA RHYMES OM: Chris 1 e e 0 OM: Pat Gamett.
7w s e it . 1 PRETTY REXY PD; Brian Ricinan
WLVYElmira, NY & 000 WOIXLouisville, KY KRCS/Rapid City, SD Lt .
WaaB/Champaign, IL DMWPD; Gary Knight Qb RIS e 0. Ray FRNNGE)
Gomton | S B e & monextom, e | B .
ey oy i:‘: mﬁg . %m:&z,,,‘ B RSO0 st s m:;;ﬂ?m
7 TRICKDADOY M WKSS/Martiord, CT* WZKF/LnuimllemKY‘ Mgf?ﬁgmw Thomas KBKS(%&:‘M. WA L
ﬁ."ﬂ:m 1 JESSE MOCARTNEY PUSSYCAT DOLLS 1BUSTA RHYMES mvummm VA APD/MD:
. 1 BROOKE VALENTINE 181G BOI & LiL"JON LIRS PO; Wayne A
wmymelon Wi wssx,chanamn. sc* wmg% Pan | GO e APD: Darren R iTon
: OM: Rick Rambal Jonathan
CoRTeY e % mgu P Dan Efwarts e KLk, TX WOGNNew London, CT e WHT ashinglon, 0G*
JACK JOHNSON A';oﬁuvam?sgx OM: Wes Nessmann m’-m TYLERHILTON . m m.
1 s PO/MD: Kidd Carson 5 CARAW WK KHUF/Shmvepon. LA
4 BLACK EYED PEAS KRBEMouston, TX* NoAdds 5 AVRIL LAVGNE McCoy 3 S toacns
WSTR/Atlanta, GA* 3 COLOPLAY "';’1 ‘Aastin 5 KELY p%n Brisiol
PO: Daa Bowen WNKSIChanoﬂe‘ MO: Leslie Whitlie . (B
ﬂ:J.H. Almag MD Inll Ids %‘ﬂ 0 WJJS_/RMI‘M*B, VA
K JOHNSOH PUSSYCAT DOLLS 1BUSTA RHVNES KDUK/Eugene, OR WEZB/New Orleans, LA* 40 CIARA VLODAGRSS WIFC/Wausau, Wi
R . OM: Chris m WMGB/Macon, GA um Mike Kapian 8 S0Ce WNDV/South Bend, IN PD: John Jost
BEDWGFELD PO: Valerie Steels O Jolt St APD: Chartie Scoll HEC I, PD: Tommy Frank APD): Sammin’ Jos Mslane
" 9 JESSE MCCARTNEY WKEEMuntington POMD: Caivin Hicks MD: Sievio 6. FRANKIE L. APO: Mack .At‘;’;ﬂ‘m
WWW(Q/Atlanta, GA Davis 70 AICAKEYS Y e el 15 GOOD CHARLOITE
: Dylan APOAD: Gary Wil 15 COLLECTVE SOUL bt A 15 WL SUITH
DHE WIOU/Chattanooga, TN 2 B RO VALENTIE 19156015 L oW T 3000 bown
CIARA ULUDAGRYS OM: Kris Van Dyke WSTD/Evansville, IN e ey TVLERHILTON WXLK/Roanoke, VA' 1 FAT JOE INELLY
e :Tim Hel sng, P Kavi Scolt
20 tier Bocoman -l WIYP il AL* [riher il P
. ? : 3 WBHT kes Barre, PA*
KHFAustin, TX 1) M ORGERLD 10 LU DS . e WHTZMNew York, NY* D B v ¢ K2 Spokane, Wh* ek
‘?H',‘,T"*D'm 7 GAUE S50 CENT W Lisa" Efot OM: Mia g PO Tom Poleman 3 JESSENCLRTIEY A
D: o 2 Somer mm; : Jon AP: Sharon Dastur CURA WLUDACRIS
‘Pgmm %m o s MD: Pasl “Cubby” Bryant | m‘iummmsmm
ua 'mv WDAY/Fargo vaAVE ﬂ %;mn WKGS/Rochester, NY* 1 mmu
NATASHA BEDINGA OM/PD: Mo “Big Dog™ Kape! , _— TYLER HLTON PO: Erick Anderson
. . MD: IW WNOU/ndianapolis, IN MO: Nick DiTucel WKRZWilkes Barre, PA*
m:l;ao. L REL %a‘:‘fﬂm o - 5 BOBBY VALENTING %ﬂ: T{:: Rising
WBZN/Bangor, ME a 3 /Odessa XS . : Tias Schusier
" MD: Jaft Murray MO: FS/Me: : John Moesch LZ/St. Louis, MO APD/MD:
PD: b it Mo kot Whuce &‘L;m&""“" P ian bty MD: Taylor | %D%E
0/MO: Arlen “Kid™ D: Michael Moon MD: WPXY/Rochester, NY*
e mqu'/'Flile AR oM i %ﬁw L4 mmw FATIOE TRELLY
WOMG. 4 WO acksan, M o
OWPD: "o . .
WFMF/Baton-!.llwue LA* ms/%hdm RSN SO sTa s u;numgﬁ ) e x pos """“’,f,,.""’“”i NY WSTW/WlImmoton DE
b iy A T WAOAMelboume, FL* 0 ol i AP e Oron "’"""”*'m
e e St AR e = e
: Tom 3
POMD: ke 0. WAPE/Jacisonville, FL* U 10 CARAWNcRs
JACK JOHNSON % WZOK/Rocktord, IL
KXY Beaumon, TX* WKFS/incinnali, OH* 31 JSSE MCARTIEY m“"”"-?:‘%m LILU T POAMD: orna et WWHT Syracuse, NY* WAZO/Wilmington, NG
POMD: i Shew st o] KJYO/Dkdahoma Cit, OK* oo Tt Wi e
D aiies S % % 5 WHBQ/Memphis, TN* OM: Tom Travis iy 4 SO0 VLENTHE (B0 4 L'
3 YIG YANG TWINS WWCK/Flint, MI PD: ek PD; Miks McCoy
T B s 7 mwﬁ"m WFKS/JWI'MIIQ FL* mbm NO: #’a mﬂmm
KRSQ/Billings, MT L PD 2 s BT ULEITI \OND, o
ngs, /Sacramento, CA* WHTF/Tallahassee, FL
%‘—JF.“ etor WAKS/Cleveland, OH* g W ' %‘lﬁu ’ gmm K %‘&m KFFM/Yakima, WA
0 X oo OM: Kavin Methey WJMX/Florence, SC MY s 5PN OMD: st yme : fon Horrs
7 YING YANG TWINS OM: Joft Zukauckas OM: Randy Wilcox . 40 BACKSTREET PO/MD: Steve Rocha
4 NATALE PD: Dan Mason POMO: 6 KOCH/Omaha, NE 30 KELLY CLARKSON Rossha
e MD: Seally 6. KSYN/Joplin, MO 0N Tom Lig 7 WS e oy
g, 12 SEETHER UAMY LEE OM/PD: Joson Kaght . /MD: Erlk Johnson 7 Yoty 0 APk
CREEN DAY APD: Siave Kraws WHY{Miami, FL* 21" JENNIFER LOPEZ UFAT JOF M 14 PUSSYCAT DOLLS VBUSTA RHYMES 10 MARIAH CAREY
WXYK/Biloxi, MS* MASHONDA BOBBY VALENTIND PD: Rob Roberts 1 WI0G/Saginaw,
OM: Jay Taylor - APD: Donnie Michsols PUSSYCAT D0LLS (BUSTARYMES PD: Broni Catoy
PO Locas KWYEFresno, CA* FRANKIE J. MD: Michas! Yo m"ﬁ“ Grasa
CAESARS OMPD: Mike KANYE WEST BABY BASH WFLZTa .
- oo | RS R —— o g, o
PO:Cad A S A RIS " Oro:hdam Gk O s POMD: oy o
ooy hmghamton, NY i S 00. WXSS/Milwaukee, WI* 4 PAPARACH e | e
SENGAED PD: Glen OMPD: Brian Ko KZHT (T e
?M& "' s KSME/FI. Colling, CO* v [gawg-y APDMD: dodo M. Ml:’nim P0; m’ﬁ'}m’ City, Ut S | e
TYLER HLTON Keamor WMGL/Terre :
CIARA ILODACATS Wi Tmzhmon 5 R e s WILN/Panama City, FL iy POMD:
* HALKX OM: Mike Preble § GREEN DAY
WNOK/Columbia, SC ey ON: Mz Pt ;o
WOENBirmingham. AL* gwm PUSSYCGAT DOLLS UBUSTA RHYMES 3 S0CNT 3 PUSSYCATDOLLS 1RUSTARHYMES WHOT/Youngsiown, OH*
rmingham, : Pancho . LS PD: John Trout
BEm 2 o | S| o i
4 WXKB/F1. Myers, FL* " .
u?. m %"‘ 2 NATASHA BEDIGRELD P My 18 %-:mm uP uuaﬁ\“ WIOQ/Philadelphia, PA* KIXY/San An?‘elo ™ WVKS/Toledo, OH*
3 B ey D snay Soerwyn 3 o s APOIMD: M Nowsama-eAdam WD, Dokt cor APEING: Mar s Fm ﬂ! :i’
H m&%ﬁ VBUSTA RHYMES wCGOIDqumbus GA FRANKIE 24 WK%AI-V”“ 15 TRICK DADDY 1 GREEN DAY b
TAE WABBMalite, AL ! " e e e
7 K'E.LV ossowe m 7 DESTINYS CHILD L
;e KSR Smit, A8 %“'“”'" e
0 s o Fi T WPO: “Bg Doy ik Haes KXY Kansas Ciy, MO* | e e wsm e | 7 phoanis, A2° e WKHO Traverse City, MI “Monitored Reporters
3 e Cunningham Aham : Ghrig : Mark e OM/PD: Todd Mart
20, L "‘"‘" Oidham L s %:stommu;;wwe —— APOMD: Like 4 188 Total Reporters
i 1 v 1G B0 LIL .
N e e sousTa s WNCIICnIumIJus OH* ; mmm e KELZ/San Antonio, TX —_118 o ——
! S pu muml > e WYOK/MomIe AL* o otel Monfto
GREEN DAY APOMD: mﬁw OM: Dan Baika WKST/Pittsburgh, PA* e A oA WPST/Trenton, NJ* S
R st ] APD/MD: Brian Sims [Pittsburgh, ON/PD: Dave McKay 70 Total Indicator
B A WWST/KnomIIe, N 1 WILL SMTH PD: Mark Anderson [
H nng DOLLS UBUSTA RHYMES KZBB/F 1. Smith, AR PD: FRANKTE APD: Mark Allen A‘WG":EEN% Puoiro
KSAS/Boise, ID* 1 AR CAREY PD/MD Tm I} sm Bohanmn LS L H . 7 PUSSYEAT 00LLS TBUSTARHYMES Did Not Report,
g#: HJ; o T 5 ENINEM I(XXM/San Anlomo. @ TN Playlist Frozen (5):
WG: St 1 WA CAREY k] KNDE/Bryan, TX
CIARA ULUDACRIS WJYYDIID:‘)&SI.& Regions), NH KHOPModesto, CA* 12 vnm%ms VNS WKSVWinchester, VA
e PO, S WJBQ/Portiand, ME KROQ/Tucson, AZ* LAl
KZMG/Boise, ID o — WYKSIGameszIe FL* WAZY/Lafayette, IN T OM/PD: Tim Moore OM: Tim Richards WWAX/Duluth
PD: Jim Allen 7 PD:_DIvu Michasls JACK JOHNSON m‘#mf&'m KHTS/San Diego, CA* PD:_KM\.CW WYOT/Johnstown, PA
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DANA HALL

dhall@radioandrecords.com

Shacdy Numbers Or

Useful Tool?

How programmers look at record sales
when making music decisions

t used to be that calling out to the mom-and-pop or indepen-

dent record store each week was one of a music director’s core
job duties. Radio programmers wanted to know what was sell-
ing in their markets, and by talking to retailers they could find
out who was buying what and how much.

Today this is a smaller piece of the puzzle, in
part because many programmers have access to
sales documentation
like SoundScan. But
more often program-
mers say they are less
M likely to rely on local
i 1 record sales at indepen-
| dent stores because sta-
tions have better re-
1 search tools, like callout.
Also, programmers trust
sales information less
now than they once did.

After speaking with programmers in the
CHR/Rhythmic format about this subject,
found that there are really two perspectives on
how to use sales information to decide which
records to play: There are those programmers
who use it a little and those who don’t use it at
all. Overwhelmingly, though, they feel that mis-
representation and acts of sales manipulation by
the labels have made all sales stats a little sus-
pect.

How should programmers use the sales infor-
mation that label reps give them? Should pro-
grammers pay more attention to national sales
figures, like SoundScan, along with other re-
search tools when making decisions on which
records to play? We took it to the PDs.

One Piece Of The Puzzle

Lee Cagle, PD of Cox CHR/Rhythmic WBTS/
Atlanta, echoes many programmers when he
seys, “It should be one more tool you use in
making music decisions, just like callout, club
research or requests. It's one more piece of the
puzzle you get to fit together.

“If a programmer doesn’t look at
sales at all, they should start. If peo- |
ple are spending their hard-earned
money on a CD, they obviously like
the artist. I'm sure a lot of program-
mers out there already use sales as
part of their bag o’ tricks.”

Fisher, PD of WHZT /Greenville,
SC, agrees, saying, “Radio should
use retail like it uses any other infor-
mation — as a tool to make a total
picture. We use both sales and research in de-
ciding on music, and either one can help putone
song over ancther.

“I don’t think we need to pay more attention
1o sales than we already are, but knowledge of
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Miey Johnson

whatever is going on in your market — includ-
ing sales — is power.”

Cagle says that the biggest-selling records in
Atlanta right now are Mariah Carey’s The Eman-
cipation of Mimi, Faith Evans’ First Lady, 50 Cent’s
The Massacre and Gwen Stefani’s Love. Angel.
Music. Baby. But while he admits that sales influ-
ence him, they don't dictate what he plays.

“We're playing the Mariah single, all the 50
Cent stuff and ‘Hollaback’ by Gwen, but I feel
that Faith Evans is a bit too R&B for us,” Cagle
says.

[t's not the first time that a record that sold well
hasn’t made his playlist. “A perfect example
would be the John Legend CD,” he says. “It was
No. 1 here in Atlanta for a few weeks g
running, but I felt the single at that §
time, ‘Ordinary People,’ was too R&B
for us. So I didn't play the record de-
spite the strong sales story.”

Fisher is also playing Carey and 50
Cent, who have the biggest-selling al-
bums in his market. While he admits
that there are some instances when a
record sells and he doesn’t play it,
more often it's the other way around.
“Some songs are reaction songs for the
audience, but that doesn’t mean the audience will
goand spend money on them,” he says. “But they
still like it just the same.

“We're also playing ‘Wait’ by Ying Yang Twins,
but their album doesn’t drop till July. How do |
know it’s good if no one has bought it yet? [ just
do.”

Tainted And Manipulated

For other programmers we spoke to, the sales

- tool has been tainted and manipulat-
ed so much that it is not as valuable as
it could be.

Mark McCray, PD of Infinity’s
WMBX/West Palm Beach, says, “I
don’t use sales a whole lot in my mu-
sic decisions. There are times when
having information that a record is
selling well can be good information
to have, but it’s hard to trust that in-
formation. We're finding out now how
easily it can be manipulated.”

“Record-sales information isn’t as important
as it once was,” says Mickey Johnson, PD of
WBH]J/Birmingham. “Some PDs may use it in
making music decisions, but I don’t.”

“Calling out to local retail doesn’t have the

.Mark McCray
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same impact it did years ago,” McCray says.
“That's because today most stations have some
kind of music research or callout available to
them instead. Today we can research what our
listeners are into by asking them directly. The
other thing you have to remember is that a large
portion of your listeners are not active record
buyers.

“Big sales on a single might make me take a
second look at a record, but I wouldn’t go by
that alone in deciding to play it. You'd have to
have other things in place, like requests, a buzz
in the streets and a mix-show buzz.”

Johnson asks, “How can a record I'm not
playing be selling in my market? There was a
record that I played when it came out — [ don't

- want to mention the artist or label,
out of respect for them. It didn’t end
up researching well in callout, and |
never got any requests for it, so |
dropped it

“A few weeks later the label calls
me and tells me, "The record sold 200
records in one week in your market.’
¢ | have to ask myself, who bought
these records? Could ithave been the
label? If it's selling so well without
me, why do you need me back on it
so badly?”

Counting On Callout

Asked if he feels SoundScan is more reliable
than calling local retail, Johnson says, “It's still
acomputer. Acomputer is programmed by peo-
ple. Usually, you can see pretty quickly when
something is being manipulated. I can tell when
ajock or mixer has an agenda on a record.

“Let’s say they keep trying to get me to play
a record or they like a record that may not be
reacting too well. [ start to see more requests
show up during thatjock or mixer’s shift. They
probably figure, ‘I'll just write it in a few more
times,’ but 1 can see that it's not showing up
anywhere else.

“It's the same when you look at record
sales. One store or one market might be say-
ing they are selling it like crazy, but no one
else is.

“Callout is probably the best research tool
a programmer can use. That's why labels hate
it, because it's so real. You call your listeners
and ask them what they like and don't like.
The key is, we have to constantly reach out
to them to keep up with their musical tastes,
because they are always changing. What a 23-

www americanradiohistorv com
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R&R Convention 2005

Who's going to be at R&R Convention 2005 in Cleveland? Alseady
making plane reservations are KPWR/Los Angeles’ Jimmy Steal;
KXJM/Portland, OR’s Mark Adams; WLLD/Tampa’s Orlando and

There will be two CHR/Rhythmic sessions at this year’'s conventic. The
i first, on Friday, June 24, is called “Stop Playing My Damn Records " and
features top programmers in the Rhythmic and CHR/Pop formats.

The second session, on June 25, is a combination panel and competi-
tion: “The R&R Mix-Show Showdown” is where we’ll find the top mix-show
DJ of the year. If you'd like your station represented, have your top mixers
send an MP3 of a 10-minute mix to Al Machera at amachera@
; radioandrecords.com or mail a CD to him at Radio & Records, 2043 Cen-
¢ tury Park East, 41st Floor, Los Angeles, CA 90067. Entries must be received
no later than May 20. For more information or R&R Convention 2C05, go

“Honestly, | don’t want
to discount retail sales,
but I have to look at it
with a raised eyebrow.
It’s the same thing with
requests. The only thing
| can count on for sure
is my callo

Mickey Johnson

year-old likes today may not be, and proba-
bly is not, what she liked when she was 18.

“Honestly, I don’t want te discount retail
sales, but [ have to look at it with a raised eye-
brow. It's the same thing with requests. The
only thing [ can count on for sure is my call-
out.”

Follow The Leader

Bruce St. James, PD of KKFR/Phoenix, ar-
gues that sales should not factor in to music de-
cisions. In fact, he claims he never looks at
SoundScan. ”Besides the obvious manipulation
factors to be concerned about, you have no info
on who is buying the music,” he says. “If you
want to look at what people want, look at down-
loads.”

He also suggests the industry look into how
SoundScan is manipulated by “duplicate bar
codes, 49-cent singles and other shady stuff.”

He continues, “I have no idea what's selling
in my market. Maybe it's country, maybe hip-
hop, maybe pop. It makes no difference. Are we
playing the biggest-selling tracks? You tell me.
Usually, what we play sells, not the other way
around.

“We play records that fit our audience. We
use our gut to get them on and callout to keep
them on. Whether they sell or not is not my
concern.”
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May 6, 2005 POWERED[:13
LAST THIS TOTAL 4= TOTAL WEEKS ON  TOTAL STATIONS
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU[()‘IKE);{CE CHART ADDS ME“[ AB ASE
1 1 GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope) 5933 61 719658 13 74/0
4 @ CIARAfILUDACRIS Oh (LaFace/Zomba Label Group) 5355  +658 657698 9  81j0 /WOST A n ﬁ%’b
3 3 TRILLVILLE Some Cut (BME/Warner Bros.) 4602 -135 422052 20 75/0 bt FEEF 5 AR ae 27
2 4 50CENT Candy Shop (Shady/Aftermatt/interscope) 4359 757 495070 16 790 [ AFSTTME LS _ 008
8 @  MARIAH CAREY We Belong Together (isiand//0JMG) 4096  +738 424319 6 76/t | TRCYSONGZ Gotta Make t (SongbookAtiantic &
@  50CENT Just A Lil' Bit (Shady/Aftermath/h 3921 75 5837 56/2 NATALIE Energy (Latium/Universal 15
" 50 CENT Just A Lir Bit (Shady/Aftermatlyinterscope) +157 545837 7 5612 | Missy ELLIOTT Lose Control Atiantic "
7 7 YING YANG TWINS Wait (The Whisper Song) (7V/7) 3554 -197 357503 13 79/0 OMARION Touch fEpic/ 14
9 ©  BROOKE VALENTINE f/BIG BOI & LIL’ JON Girlfight (Virgin) 3496 +164 334796 13 810 TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/IDJMG) 9
MASTER P f/LIL" ROMEO | Need Dubs /No Limit/Priority) 8
10 BOBBY VALENTINO Siow D DTP/Def Jam/IDJMG, 3433 105 30607 14 78/3
54 L L0 * 4 ’ NELLY f/JUNG TRU & KING JACOB Errtime
10 AKON Lonely (SRC/Universal) 3210 -582 310668 13 62/0 (Derrty/Fo’ ReellUniversal) 6
11 FRANKIE J. f/BABY BASH Obsession (No Es Amor} (Columbia) 3207 596 327785 17 62/0 EMINEM Ass Like That (Shady/Aftermath/interscope) 6
12 12 AMERIE One Thing (Columbia) 3129 26 309589 11 74)2 EBONY EYEZ In Ya Face (Capito) _ 6
15 @  PRETTYRICKY Grind With Me (Atiantic/ 2985  +379 281878 7 74)1 | FATJOEHINELLY Get it Poppin’ (Adiantic/ 5
13 14 BABY BASH Baby I'm Back (Universal) 2930 -224 321888 16 56/0
14 15 T.I. You Don't Know Me (Grand Hustle/Atiantic) 2808 -186 317181 12 74j0
21 @ GWEN STEFANI Hollaback Girl finterscope) 2568 +725 227166 6 53/3 i ;%mosr ¥
i4 gg ¢ s i
16 17 NIVEAILIL' JON & YOUNGBLOODZ Okay (/ive/Zomba Label Group) 2442 -155 211704 21 68/0 INZ??REASED ﬁziA YS
18 18 NATALIE Goin' Crazy (Latium/Universal) 2042 -155 183431 21 56/0 ol : oL
17 19 50 CENT Disco Inferno (G-Unit/Shady/Aftermathy/interscope) 2000 -293 243764 21 76/0 ARTIST TITLE LABEL(S) m&%ﬁss
19 20  MARIO Let Me Love You (/RMG) 1909 212 205030 26 78J0 50 CENT Just A L Bit (Shady/Aftermathinterscope) +757
2 @  MARIO How Could You (/AMG) 1679 +111 164864 10  65/0 MARIAH CAREY We Belong Together f/s/and//DJMG) +134
22 @ DESTINY’S CHILD Girl (Columbia) 1620 +21 187181 7 61/2 GWEN STEFANI Hollaback Girl finterscope/ +125
% @ CASSIDY 'm A Hustla (/RMG) 1810 +62 194622 7 6714 CIARA f/LUOACRIS Oh LaFace/Zomba Label Group) +658
o1 21 Gi . . . MISSY ELLIOTT Lose Control /Atiantic) +615
TRICK DADDY Sugar (Gimme Some} (Siip-N-Slide/Atlantic) 1335 -152 86733 19 50/0 PRETTY RICKY Grind With Me (4tiantic/ +379
33 @ FRANKIE J. How To Deal (Columbia) 1273 +339 80693 3 53/3 FRANKIE J. How To Deal (Columbia) +339
30 @ 112 U Already Know (Def Soul/IDJMG) 1260 +109 196554 1 481 KANYE WEST Diamonds (Roc-A-Fela/\DJMG) +290
28 @@  NBRIDAZ f/ANGELINA Notice Me (Upstairs/ 1258 +28 94905 9 330 | EMINEM Ass Like That (Shac/Aftermath/interscope) +286
. TEAIRRA MARI Make Her Feel Good /Roc-A-Fella/iDJMG) +242
42 @ MISSY ELLIOTT Lose Control (Atlantic) 1108 +615 121881 2 2914
3 29 FAT JOE So Much More (Terror Squad/Atiantic) 977 -136 72979 5 60/0
27 30  USHER Caught Up (LaFace/Zomba Label Group) 959 -306 120818 18 55]0
36 @ MASHONDA Back Of The Club (/RMG) 916 +21 81325 8 531 ) ey o er
23 32 LUDACRIS Number One Spot (Def.Jam South/iDJMG) 895 261 109611 11  53j0 NE W & ACTIVE
35 33 MARIAH CAREY It's Like That (/sland//0JMG) 876 -29 79104 16 62/0
. LIL" JON & THE EASTSIOE BOYZ /B0 HAGAN Get Crunk (7¥7)
25 34 OMARION O fic o 851 61572802 AT BSI0 ) g brays: 364, Total Statons: 30, Adds: 3
34 35 M. JONES f/S. THUG & P. WALL Still... (SwishatHouse/Asylum/Warner Bros,) 838 -69 90831 9 39/0 GUCCI MANE ley (Big Cat/
32 36  FANTASIA Truthls (/RMG) 763 179 120361 15 40j0 Total Plays: 358, Total Stations: 17, Adds: 3
39 @ XSCAPE What's Up (Rock City) 701 +83 34802 3 3mn BLACK EYEO PEAS Don't Phunk With My Heart (A&M/interscope)
40 € MARQUES HOUSTON All Because Of You (7.L.6./ 669 +58 70888 4  26)1 | Total Plays: 356, Total Stations: 20, Adds: 2
: NINO BROWN f/BABY BASH Eye Candy /M.LA./Trjple X}
43 @ PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cht':l {A&M/Interscape/ 558 +168 34016 2 322 Total Plays: 347, Total Statons: 20, Adds: 3
37 40  JENNIFER LOPEZ f{FAT JOE Hold You Down (Epic/ 549 -97 71294 1 28/0 MEMPHIS BLEEK Like That (Roc-A-FelislDIME)
50 @ NATALIE Energy (Latium/Universal) 534 +145 44149 2 38/15 Total Plays: 338, Total Stations: 17, Adds: 1
44 @ FAITH EVANS Again (Capitol) 527 +62 83870 3 2511 SYLEENA JOHNSON f[R. KELLY Hypnotic (five/Zomba Label Group)
46 @  WEBBIE fIBUN B Give Me That (Asylum/Trill 522 +74 76787 2 15p | TotalPlays:314, Total Stations: 27, Adds: 4
41 44 NELLY/JUNG TRU & KING JACOB Errtime (Derrty/Fo’ ReellUniversal) 507 14 37638 4 aag | OOWEEfISNOOP DOGG Why Cry Asylum)
@  KANYEWEST Diamonds (Roc-A-Fella//DJMG) 500 +290 106353 1 14 e
ALl PRAS /SHARLI MCQUEEN Haven't Found (Universal
@ TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/\DJMG) 482 +242 55574 1 42/9 Total Plays: 235, Total Stations: 25, Adds: 3
@ EMINEM Ass Like That (Shady/Aftermath/interscope) 470 +286 26604 1 4216 R. KELLY Trapped In The Closet (ive/Zomba L abel Group)
47 @ CASMH. My, My, My BlackGround/Universal 469 +34 14404 3 33 Total Plays: 220, Total Stations: 11, Adds: 3
; ; COMMON The Corner (G00D/Geffen)
[Debut>
[Debut> @ LIL ROB Summer Nights [Uipstairs) 423 +179 30720 1 13/4 Total Plays: 192, Total Statons: 9, Adds: 1
38 50 KYOUNG Together (Treacherous) 422 -208 35227 10 217)2
83 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays
week of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Station playlists for all R&R reporters are available
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week on the web at www.radioandrecords.com.
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. - e

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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r//”algrth”siﬂ ”””’ .’Ai_merica s Best Testing CHR/Rhythmic Songs 12 +
Do or The Week Ending 5/6/05
" Persons Persons Persons
Arfist Titlie (Label) TW LW Familiarity Burn 12-17 18-24  25-34
MARIAH CAREY We Belong Together /Island//MG) a19 376 76% 0% 412 419 asg | AAvstFatJoe
GANEE £/50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope) a10 376 93% 21% 429 386 411 | LABEL: TerrorSquad/Atiantic
CIABA f/LUDACRIS Oh LaFace/Zomba Label Group) 410 397  §9% W% 422 410 4go | CYMETMSAsecEr oo o
50 CENT Just A Lil’ Bit (Shady/Aftermath/Interscope) 410 369 711% 10% 433 3.98 4.08
SWEN STEFANI Heflaback Girl (interscopel 400 - 90% 17% 412 387 410 Like an all-star NBA player, Fat Joe -
MARIO How Could You (/RMG) 397 405 81% 11% 404 388 391 not only has skilis, he makes those
&8 CENT Disca Inferno (6-Unit/Shady/Afrermathlnterscope) “348 389 99% 40% 4Y1 354 401 | around himbetter. Though he entered
TRIZK DADDY Sugar (Gimme Some) (Slip-N-Slide/At/antic) 387 365 91% 28% 4.01 3.80 3.80 the hip-hop league as a solo artist, his :
NIVEA fILIL’ JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 386 372 B81% 21% 404 382 377 first widely recognized contributionto -
507L’2ENT Candy Shop (Shady/Aftermath/interscope/ 385 3.66 99% 55% 399 i 389 the game was executive producing Big
NATAUE Goin' Crazy (LathumyLiniversal 384 352 91% 6% 405 373 366 Punisher's debut album. After the un-
T'I‘, Yug Dun't Know Mevlb‘ran.d Hus(/e/ﬂt/ant/t/ 380 3.52 84% 22% 4.03 3.77 3.76 timely death of his protege, Fat Joe
ERANKIE J, f/BABY BASH Dbsession {No Es Amor) (Columbia) 379 393 98% 39% 407 355 366 _ T
TRILLVILLE Some Cut (BME/Warner Bros.) 379 35 8% 3% 4o 31 gy | contnuedtoscorehitsofhisown, but
GAME /50 CENT How W& Do 14 fferimsthy/6-Unitinterscags) 17@ 363 9g%  44% 390 361 381 his most-recognized hit to date is as part of a group effort: He fed
BROOKE VALENTINE f/BIG BOI & LIL' JON Girifight (Virgin) 377 359 86% 23% 412 370 358 his Terror Squad in making radio “Lean Back” last year.
MARIO Let Me Love You Lyame) ' 376 411 98% “mawiaa366 360  3.96 Fat Joe is back to doing the solo thing with the Cool & Dre-
BCBBY VALENTINO Siow Down (OTP/Def Jam/IDJMG) 375 398 78% 19% 384 369 364 produced “So Much More,” the lead single from the upcoming
BABY BASH Baby {'h Back (Universall 370 311 1% 15% 380 359 373 album A or Nothing. Says Joe of the producers, “My rapport
PRETTY RICKY Grind With Me /At/antic/ 370 292 59% 12% 3.98 366 335 with them is like working with my brother. | let them produce me
AKON Lonely (S Universall 368 370 97% 32k 402 376 330 to the fullest extent. They have input into my work, which is rare.”
FMINEM Mockingbird (Shadyy/Aftermath/interscope) 366 3.49 98% 51% 3.72 3.45 389 Timbaland, Swizz Beatz, Scott Storch and Just Fiaze are among
L2 A B 2 365 © 351y 83% 224 - 3815 354 - 3% the other ultra-talented producers on Alf or Nothing. R. Kelly,
LUDACRIS Numhgr One Spat (Def Jam South/l0JMG) 361 382 92% 30% 3.63 3.63 3.61 Mashonda and Nel 150 slated t t on ths album. which
OMARION 0 (Epic/ 355 342 9% 31% 365 342 347 L St
YING YANG TWINS Wait (The Whisper Song) /7V7/ 346 362 81%  26% 383 328 343 | aterbeing pushed back several times,is setfor release on June 14.
USHER Caught'Up (LaFace/Zomba Label Group) 345 379  98% 53% 328 337 361 As usual, Joe continues to make those around him better. He
AMERIE One Thing (Columbia) 345 405 89% 30% 324 3651 362 and Catalyst Entertainment have created the Libertad Music Fes-
tival 2005, which aims to gather Latin artists from different genres
T S S I e o e e e e i montor o topomones who ol ey a o of earig B song Songe, | 1 One concet. Libertad Music Festival 2005 will visit New York,
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music Chicago, Miami and Los Angeles this summer, and plans are in
test based on the farmat/music preference. RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions of participants R .
an the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. the works to expand the festival next year to 10-12 markets in
RaleTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Nelworks.

the U.S. and three to five markets internationally.
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PR T35 g KPHWHonotutu, HI baune, FL ando, KEMBSacramento, CA™ KWIN/Stockton, CA"
; OM: Wayne Maria OM: Kan Holiday DM: Steve Hoibrook P Tumiy Dol o PO: Mike Etwood
PO: mmm PO/MD: Curtis 8ooker PD: Phil Becker MD: Tosh APD: Michasl Mann
WO Kovin Akitaks 1 OMARION APDMD. Hil Sirada 2 CASSIDY WD: Diane Foxx
™~ & S No Adds COREY CLARK No Adds SAGY AT GIRCHANI . WAVNE 8 MsevEL IO
BLACK EYED
EMINEM @ o TREY SONGZ
Stations and their adds listed alphabetically by market R o PO g har KPS, oA R
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BJ In The Morning

Madness

Syndicated mornings has a new player

’%}* /hat happens when you combine an award-winning morning
' %’talent with a broadcast company that wins ratings and a
syndicator that is behind some of the most innovative Urban
programming available? You get The BJ in the Morning Show,
syndicated through Superadio and flagship station Service

Broadcasting’s KRNB/Dallas.

BJ] Murphy is a 20-year radio veteran who is
most well-known for his recent nine-year stint
in mornings as half of The Breakfast Brothas on
top-rated WPEG/Charlotte. Murphy left Char-
lotte a year ago to join Urban AC KRNB and was
offered the opportunity for syndication through
Superadio earlier this year.

Murphy’s long history in radio has taken him
from nights at WQOK/Raleigh to afternoons at
WWDM/Columbia, SC to his first morning gig,
at WQMG/Greensboro in 1990. From there he
held morning gigs at WXYV/Baltimore and
KPRS/Kansas City before joining WPEG in 1994.

R&R spoke with BJ about his
morning show and the art of be-
ing a morning talent in Urban ra-
dio today.

R&R: How did the syndication
deal come about?

BJ: When I arrived in Dallas,
Sam [Weaver, KRNB/Dallas PD] [

people in multiple markets rather than just one.
Iwasn't pursuing it as a goal, but I definitely see
it as an opportunity that one can't refuse. The
actual deal is through Service Broadcasting. I feel
good that I have the support of my company and
that they felt strongly enough about my talents
that they would do this.

R&R: Describe the show and all the players on
the team.

BJ: The best way to describe the show is that
itis pop culture. We talk about everything from
who the new pope will be and if there will ever
be a black pope or a pope of color to things
about our families and personal
lives. Even though we are on an
Urban AC station we talk about
the world of entertainment and
all the stars of today’s music, like
50 Cent.

Just today we were discussing
Ben Affleck and Jennifer Garner’s
relationship. We had callers saying

told me there was a possibility of ] A that he disrespected her because he
syndication. He told me that Su- The BJ In The gave her a smaller engagement
peradio wanted to syndicate an Morning Show ring than he gave J-Lo. Then my

Urban AC morning show. A year
later they went to [Service Broadcasting owner]
Hyman Charles and put the deal together.

For me, it's another challenge to entertain

staff started in on me, because they
said I gave my current wife a smaller ring than [
gave my first wife. My answer to that and to the
Ben and Jen issue is that my current wife isn’t
as materialistic as my first.

THE CANDYMAN New Atiantic recording artist Trey Songz (1)
recently visited Philadelphia and stopped by WUSL, where OM Thea
Mitchem was greeted with a whole lotta love.

So, the show is a com-
bination of current issues
and personal issues, and
everyone, including the
listeners, gets to put in
their two cents. I would
say I'm the quarterback of
the show, rather than the
captain. I pass off to our
comedian, Hope Flood.
She’s been on the comedy
scene for years on BET
and Def Comedy Jam.
She’s also the edgy part of
our show. She’s a strong,
opinionated woman who's
not afraid to speak her
mind, which Ilove.

Then we have Fly Ty,
whom I brought on board
from Charlotte, where I
worked last. He’s the
know-it-all of the show.
He comes off like the ed-
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ucator, like he’s real smart, but after you really
listen to him you realize that he just thinks he
knows all the answers. He's the guy you love to
hate.

Pretty Ricky is the Asst. Producer, and he’s al-
ways coming up with good ideas for the show.
We're still trying to figure out why we call him
Pretty Ricky though. We also have veteran news-
man Jack Hines.

R&R: What are some of the features and specialty
content that you incorporate in the show?

BJ: Our show is probably the most personal
Urban show in the marketplace. We make our
lives part of the show. We're not afraid to ask any
questions. Sometimes radio jocks can be too easy
on the people they are interviewing because they
are trying not to offend or to put the guests on
the spot, but sometimes you have to.

This is the most fun I've ever had on the ra-
dio. I also feel like Iwon’t get in trouble if I go a
little out there. They don’t force me to ask only
softball questions. Before, on other morning
shows, I always had to stop and think twice be-
fore asking a question. Now [just roll with what-
ever is on my mind. I like to call it “Truth Ra-
dio” or “Grown Folks Radio.”

R&R: In recent years morning shows have become
a lot edgier. How do you feel about some of the con-
tent we hear on them today?

BJ: Saying whatever you want to say doesn’t
give you the right to be vulgar. There are ways
of saying things or asking questions so adults
know what you are asking. You want to push
the envelope and make people think about what
you're saying; you don’t want to just shock them.
If that's all your act is, you become very one-di-
mensional. We're not trying to be Howard Stern
or Star & Buc Wild.

R&R: Is this the same show you have been devel-
oping over the years, or is it totally new?

BJ: This is the show I've always wanted to do.
In the past, though, I always felt a little limited
in what I was allowed to do.

R&R: Would you consider your show appropri-
ate for Urban AC stations only, or can it fit on other
formats?

BJ: We can fit on other formats because of the
content. Also, Superadio offers the show with
music or without. If you look at who we're tar-
geting, it’s really the 25-40 demo.

R&R: What does the show offer that a local show
may not? '

BJ: Tom Joyner has proven that a great local
show canbecome a good syndicated show. If a syn-
dicated show is entertaining — and more entertain-
ing than the local one — it's going to beat the local
one, [don’t care what market you arein. It all comes
down to content. We offer great content.
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Smith, OM for Clear Channel's Chicago Urban cluster — Urban WGCI-FM,
Urban AC WVAZ and Gospel WGRB — is known for his eclectic, thought-
provoking and action-stirring panels. He'll bring together the urban world’s top 5;%

To register for the convention and get a complete schedule, go to www. 4
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Make your plans now for R&R Convention 2005. This year we’re in-
cluding mainstream Urban, Urban AC and Gospel sessions. Elroy
Smith will be host and moderator of this year's Urban panel, “Rekin- |
dling the Spark: Making Radio Fun Again,” which will take place Fri-

R&R: One of the complaints we've heard in re-
cent years is that, with morning-show syndication,
it's been more difficult to develop up-and-coming tal-
ent in the format because there are simply fewer op-
portunities. What do you think about that?

BJ: Tom Joyner has been successful for so
many years because he’s always had good con-
tent. Tused to think that local was always bet-
ter, because it could serve the community bet-
ter. But, overall, it really comes down to what
the show is talking about and if the listeners
care.

I don't think there is a shortage of good tal-
ent out there because of syndicated morning
shows. In fact, I think syndicated morning
shows are a result of less talent. We need to see
more programmers work with their talent to
develop them into winning morning shows.
I've been blessed to work with great program-
mers like Sam who have made it part of their
job to teach their talent what's good content and
what’s not.

R&R: How much are you involved in the business
side of the endeavor — getting affilintes and so forth?

BJ: I'm very involved in meeting with the na-
tional programmers and GMs. By meeting me,
they get the best sense of what the show is all
about.

R&R: How has moving to Dallas and KRNB re-
juvenated you?

BJ: I've always wanted to work in a top five
market. Having that chance, along with the op-
portunity to work with Hyman Charles, Ken
Dowe and Sam again, only made it more reju-
venating. I accepted the job at KRNB without
any idea that syndication would be part of the
deal down the road. I feel so blessed.

R&R: What was the craziest job you ever consid-
ered taking in radio? I heard you almost played the
role of a mascot. What was that about?

BJ: Many years ago I was fired from my job
at WWDM. I really needed ajob, so I started talk-
ing to Dell Spencer, who was at Foxy [WZFX/
Fayetteville, NC]. They didn’t have any on-air .
positions, but they needed a van driver and
mascot — someone to dress up as a fox and go
out in the van. I needed a gig, so I was ready to
accept it. Luckily, Sam rescued me and offered
me the job in mornings at WQMG.

I've always believed in myself and my tal-
ent. I believed that I would one day reach my
goals in radio. I've also always been a risk-tak-
er. I've been known to quit a job without hav-
ing another lined up. I've also been lucky
enough to have people who believe in me. It’s
so important that you find a cheerleader, some-
one who will stand behind you and want you
to be successful.
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Total Plays: 215, Total Stations: 21, Adds: 1
44 45 MARIAH CAREY It's Like That fIsland/IDJMG) 412 -57 37546 16 490 PITBULL f1UL' JON Toma /7V7)
. oma
{Debut> @ MISSY ELLIOTT Lose Control (At/antic) 395 +182 38484 1 1 Total Plays: 208, Total Stations: 20, Adds: 1
4 47  R.KELLY In The Kitchen (/ive/Zomba Label Group) 395 139 24945 14 32/0 PUSSYCAT DDLLS /BUSTA RHYMES Don't Cha (4&Mfnterscope)
@ SLIM THUG f{JAZZE PHA Incredible Feeling (Geffen/ 387 +128 23930 1 3812 Total Plays: 206, Total Stations: 28, Adds: 26
43  SYLEENA JOHNSON f/R. KELLY Hypnotic (ive/Zomba Label Group) n -8 22483 1 384 JOHN LEGEND Number One (Columbia)
47 50 ANTHONY HAMILTON I'm A Mess (So So Def/Zomba Label Group) 367 -43 22838 3 38N Total Plays: 196, Total Stations: 41, Adds: 5
71 Urban reporters. Monitored a|rplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of _
4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting ] :
i station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www.radipandrecards.com.
| Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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(" RateTheMusiccom
™ Pers. Pers. Pers.

Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34

URBAN

America’s Best Testing Urban Songs 12 + B
For The Week Ending 5/6/05 .

-

MARIAH CAREY We Belong Together disland/iD/MG) 431 383 72% 8% 429 435 408 ARTIST: Mary Mary

GAME /50 CENT Hate It Or Love t Mftemathii Uniintorscope) 4.22 386 95%  24% 420 418 4.28 LABEL: Sony Urban/Columbia
CIARA f/LUDACRIS Oh /Laface/Zomba lﬂb&!ﬁfﬂl@/ 419 403 A% 12% 418 417 422 CURRENT PROJECT Mal}' Mal}'
BOBBY VALENTINO Siow Down (07P/0ef Jam/iJMG) 419 406 77% 11% 420 427 397 IN STORES: July 12

112.U Already Know (Def SoullRIMG) 413 389 68% 10% 217 419 414 ;
MARIO How Could You (//AMG) 411 407 79% 11% 405 410 390 | CURRENTSINGLE: “Heaven”

LIL' JON & THE EASTSIDE BOYZ... Lovéfs & Friends TV77 4.06 373  99% 44%, 4.04 404 406 TOP SPINS AT: KILH/Los Angeles; WGC/Chicago;
50 CENT Candy Shop (Shady/Aftermattyinterscope) 403 353  99% 48% 397 406 367 KVLO/Little Rock; WXTC-AM/Charleston, SC;
GAME 50 CENT How We Do iffenmathis-initnterscans) 402 356 98%  44%. 400 403 394 KNEK/Lafayette, LA

T.J. You Don't Know Me (Grand Hustle/Attantic) 398 368 6% 27% 399 409 374 By DARNELLA DUNHAM

'MARQUES HOUSTON Afl Because Of You (7.0.6./ 391 384 B2% B% 382 397 339 ASST. RHYTHMIC/URBAN EDITOR

DESTINY'S CHILD Cater 2 U (Columbia) 385 - 5% 10% 379 384 362

NIVEA fL8’ JON & YOUNGBLOODZ Okay CheZomin Labl Goy3.84 365  77%  20% 380 388 356

TRILLVILLE Some Cut (BME/Warner Bros.) 383 369 85% 28% 373 377 362 _Personal stats: Sisters Erica and Tina At-
PREFTY RICKY Grind With Me Atiantict 383 - 4% g% 383 38 370 | Kins formed Mary Mary in 1996 when they
FAITH EVANS Again (Capital) 379 395 62% 1% 382 397 338 | Dbegansinging in church along with their par-

) : i iblings during Sunday- missioned, The Winans, John P. Kee and
LUDACRIS Number One Spot (0f Jam South/B/MG) 378 367 96% 32% 380 380 379 | ©ntsand six other sibling y ’ ’
) e morning services. After appearing onthe BET Hezekiah Walker ata very young age. As their

FANTASIA Truth Is (J/AMG) 377 416 81% 26% 377 392 333
- . . , show Bobby Jones Gospel the duo decided to  career progressed they found Yolanda Adams
BROOKE VALENTINE #BIG BOI & LIL' JON Girfight (Vgin/3.75 ~ 356  85% 24% 366 368 362 Y Jones tosp ) progre: ¥ lound To'anc
. ) . focus on making singing a career. Their next to be an additional source of inspiration. Mary
DESTINY'S CHILD Girl (Columbia) 313 361 89% 22% 356 364 3.31 big break c hen the re cast in the M en had a chance to work with Adams
» . . . . : . re ame wi we n ev work wi am
YING YANG TWINS Wait (The Whisper Song) 7¥77 370, 384 B4% 22% 37% 375 364 s e e vy ane "
) . . . gospel show Mama I'm Sorry and toured with  when they wrote “Time to Change” and
AMERIE One Thing (Columbia) 365 384 91% 32% 357 365 3.31 . . . « P s
: e : , , . Brian McKnight, Brandy, Eric Benet, Kenny “Yeah,” which both appeared on Adams’ plat-
CASSIDY I'm A Hustla (/AMGS™ 362, 351 4% 25% &1 355 338 : . . . o
. Lattimore and Ray J as backup singers. inum-selling album Mountain High ... Valley
OMARION O (Epic/ 361 360 93% 33% 355 361 334 .
FAT JOE S Mugh More /Teror Sjuadiitantic 180 5%  16% 357 369 %178 These Inglewood, CA natives are best Low.
& ore.{/ erfor yaj e U = i L .. 5 . . . .
) by ‘ ‘Iao ‘ known for making songs with potent, inspira- The album: Mary Mary is very Mary Mary.
JOHN LEGEND Ordinary People (Columbia) 338 384 83% 38% 339 341 333 . - , : -
EANTAS] i . o , " tional lyrics and beats you can dance to. The album’s only guest appearance is by Kirk
INTASIA Baby Maa (/M) 332 351 75% 25% 319 34 290 “Shackles” and “In the Morning” are two of Franklin, and the primary producer is Warren
Total sample size s 355 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = ike very the.lr biggest hlt_s both qomestlcally and inter- Campbe{ll (Bra.mdy, Lut!'ler .Vandros‘s, Mario,
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents nationally. Their uplifting and contemporary Kelly Price), with a contribution by Nisan Stew-
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on ich H . H : H . s
. j i ith P. ssy Ellio ec! -
persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. LI bec.?n recognized with Dove, Stellar art ( Dlddy’ Missy N o, Tw, X L ]’\/Iarlo Win
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the and Soul Train awards, as well as a Grammy. ans). Campbell (who is also Erica’s husband)
Intemet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by | : Fri H H H
/ : g nfluences: Erica and Tina were influenced handled most of the production duties for M
calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. J . . N p . ary
\_ by gospel greats like The Clark Sisters, Com- Mary’s releases Tharkfil and Incredible.
>
~
% b T%%ON R KELLYRICKv % DESYlI?N'S CHILD B-GE.V'ISNOOMNEEZB‘M)I g mm" DOLLS #/BUSTA RHYMES
. . . . 1 ISNLIIJ'I‘ATA"RlIJg HIAZZE PHA 9 ?mﬁslg\‘nou ?al&ya(%% BIRDMAN,) #LIL' WAYNE MARQUES HOUSTON
Stations and their adds listed alphabetically by market P TN rmo s ——
WAZ/Nbany, GA WBUV/Bilos, MS* WO Columbis, OH" S s § %'E‘Y“m”zo" eas mm“""""m nisenlin %%sn%cn
mw‘?v m"‘::““‘ %mw"'"' '% Iﬁi! g?/'z‘-;azo & TWISTA WiBEMacon, GA OM: Carla -2“..'."' il 14 mﬁﬁr UNINA SKY ' %ngs;?nr&ous e
PR AT 24 TREY SONGZ MARGUES HOUSTON PUSSYCAT DOLLS VBUSTA RHYMES - ot Widtams PO: Anpela 13 PRETTY RICKY
FI 3 PUSSYCAT DOLLS /BUSTA RHYMES RlKELY S PONY BOI DA BAAT 5 JUVENLE 12 COMMON
le i e TONT BRAXTON ——— 2 EDDIE CANE VSNODP DOGG B 12 MARY.J BLIGE s o
WZDAitond. S O et gty &va EASTSIDE BOYZ £B0 HAGAN | WIKS/Macon, GA Mssic Chokcs ™ Rig TN
BNy, G T e LT JOHN LEGEND oM JeR Sivers WWPRMew Yo NY* e g 17 SUMTHUG BiAZZEPra
% o Brerion T TR G S oS s Toh smeion ¥ AP o St G Lty s 15 TREs ohn
10 ECOI G (54007 0055 ¥oriogn wr 17 TREY SONGZ Wkl 14 50 CENT somrB
T Bostan, A fg A B ol e P Sk Mot T T GONG MARLEY Sirus ol Jama/Satettie 3 E%L%gﬁ.?ﬂmsﬁlﬁm
pmee i e R, e — - |
AP Yoot o § M oaRey . | PORSTEAT DOLLS tBUSTA RHVES § G oAk it 45 MISSY ELLIOTY = .
7 GUCCI MANE R Deton e TREY TONI BRAXTON % SOCENT 37 GWEN STEFANI b iy
2 TON/ BRAXTON PO-KI Homtay SYLEENA JOHNSON VR KELLY PUSSYCAT DOLLS VBUSTA RHYMES 29 MISSY ELLITT 18 DESTINVS CHILD e
R | e, T " 1 e T e
£ o AR e | ST ety LHEL  A— i e s
P2 e i - WoaTotn, AL P‘?ﬁ%m?&% MCM WWHVMNedtol, VA* E&T:w ) £ rcaey
W Deioe Mhomas WWWZCharteston, SC* o . 24 MARQLUIES HOUSTON PD:Paich Brown 23 RAHEEM DEVAUGHN e
59 BOBBY VALENTINO OMPD: Torry Sase PO/MO: Er "€ Scall” Scol 7 SLIM THUG FJAZZE PHA 3 oz Conmwtz 23 SOCENT 17 TROVJOHNSON
55 IE WO: Yorsl 10 PUSSYCAT DOLLS YBUSTA RHYMES AZAloa, TX [yt Loty 3 WEBBIE UBUNE 15 EDDIE CANE /SNOOP DOGG
SIE T TREY SONGZ R OM: Tim Thomas 5 TREY SONGZ DESTINYS CHILD 20 MARIAH CAREY
PiMP L /2-R0 & TWISTA PDMD: The: FANTASIA 18 DADDY YANKEE
TOR! BRAXTON ONy THY SN TREY SONGZ TONI N WIYSWashington, 0C°
PUSSYCAT DOLLS #/BUSTA RHYMES WAND " TEAIRRA MAR( WEDRMHami, AL* LI’ JON & THE EASTSIDE BOYZ ¥/80 HAGAN mwm
KEDG/Nlexansria, LA O R Wlaon. PO e A CAREY WEAS/Zavamnah, GA o
e Stovers ﬁ";""" W: e KRGt LA° 4 PSSO DBLLS VBUSTA RHYMES TONI BRAXTON O putcaret
e 7 Yo rscron i %viom'iﬁzn& BIROMAN) VLIL" WAYNE Sl ol d L0 e R ol L V5P Dicamorna Gy, DK AN s Latine
12 BEANIE SIGEL VSNOOP PUSSYCAT DOLLS ¥BUSTA RHYMES TREY SONGZ OMPD Torry Monday 12 KEYSHIA COLE WS Wimingion, DE”
WATT/Chatanooga, TH® CHONERAGON TREY SONGZ - Exdle Brasco 10 COMMON PO Tomy Ouartarons
WHTA/ASZta, GA* m:rlrnnum' 14 TREY SONGZ 1 TONi BRAXTON WO: Maroel Mor
PD: Jarty Smekin B WD Magic Cratchor o, NG WIIBMiami, FL® 8 TORI BRAXTON 1 SYLEENA JOHNSON IR, KELLY
APD: Dienites Stwores 4 TRIY SONGZ gl il Kt Cratr, LA ehaRen PUSSYCAT DOLLS YBUSTA RHYMES st o, ot TONI BRAXTON
: Ramona Debraa: 1 BOO q 3 ,
s Tk aon e Deseats L o Enes —
e " i o o on D i '} Bz i
ST & WEKVMinvaukes, WI° PUSSYCAT DOLLS /BUSTA RHYMES Ciyiom
s frro e WYNFiorence, 5C KZWA Lok Charkes, LA S o S XBTI/Shroveport, LA° (LS5
APING: Tosa Low LUDAGRIS e ey Aoy Sate ' o o o Overm Exhoiz
s 1 " T B R s : o . e L —
e oot TRErS 8 TREY SORGZ igieriict ==t Note: For complete
WRNVAsgusta, GA* TREY SONGZ . POMO: Myronda Reuben XDKS/Shroveport, LA®
b icmmren oy e e adds, see R&R
s OuamON sz iniat. o4 AP0 Trwatren o eptem 5% tHoiswo Yaaetmaop. oA 3 RS Music Tracking.
DABAGRWUDZ u7is Wl 11 PONY 801 DA BRAT s M. - N o] PLSSYCAT DOLLS YBUSTA RHYMES
RN 2 RKELY ® FTRETGAT Bous veusTa RS el : ‘ > 7o Baon « o
o R o s PUSSYCAT DOLLS VBUSTA RHYMES s S (AT PUSSYCAT DOLLS YBUSTA RMYMES Kissameeeport o —
d . i3 16 TREY SONG2 rat - P
1 S osss } thosoe: i i FOMWER
#“E:I‘S%GOENZD MR SIEL (SNOOP DOGG % i Caney m""" 5 S Nrander
. e te et e e g g MEDIABASE
5 . 85 DESTINVS CHILD 4 GUCL! MANE
g, mcs s 8 Gt o e ue T, “Monitored Reporters
MO ks Howse e D blicgels LB 33 OMARION APDAND: Mika Strsot
i No Ads A s 2 MARIO T WARAN CaneY T L ION & THE EASTSIDE B0YZ 150 HAGAY 102 Total Reporters
MARGUES HOUSTON 34 TONI BRAXTON el WEWT Talahassee, FL Total Repo
1 " S —
B g, A TR, 5 e, - PLSSYCAT DOLLS VBUSTA RHYMES WAt Besc, 56 weo - eyl ‘ 71 Total Monitored
MO: Kool O Suga im mt‘-wm 42 SOCENT P oy S """"y‘“"'%:mm% 186 yHouewo UL
21 TONI BRAXTON 1 TEAIRRA MARI 14 COMMON KIPRAHtls Rock, AR* M0 2 TREY 1 OMARION
v JOHN'LEGEND 9 TREY SONGZ - Jos Bosker 15 TONI BRAXTON 1 TEAIRRA MARI 31 Total Indicator
s LGS 2 22 PUSSYCAT DOLLS UBUSTA RHYWES 5 TREY SONGZ .
PR 15 UBUSTA HYMES TON! BRAXTON 15 TREY SONGZ et N
e WEUPHuntswilie, AL* TOM BRAXTON WUBTMasiwilie, TH* wmn:-hw WWLD/Tallahassae, AL Did Not Report, Playlist
. WMSU/Cofumbis, M3 %:ﬁ’r' i OhBACHALDZ sl LA b e PO i et Famous Frozen (2):
gm L i ominciones MO dapLaets . Ok B LIL" JON & THE EASTSIOE BOVZ YBO HAGAN |  APOMD. oy Saze WUVA/Charlottesville, VA
O Ll v 7 T o ! PRTEAT DOLLS URLSTARHYMES ToN SAmeoN I PUSSYCAT DOLLS UBUSTA RHYMES XM Raw/Satellite
'S Toh Smdion Toh! SRAcion TON BRAXTON 13 R KELLY TREY SONGZ PLSSYCAT DOLLS YBUSTA RHYMES 5 TONI BRAXTON D
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POWERED[:14

LAST THIS TOTAL 4/ TOTAL WEEKS ON TOTAL STATIONS/ N
WEER, WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;&CE CHART ADDS MED l AB A SE
1 1 FANTASIA Truthls (/RMG) 1563 -n 208123 21 54/1 ; R
2 @  KEMICan't Stop Loving You (Motown/Universal) 1551  +134 187360 16 580 MOSTADDED
3 0 JOHN LEGEND Ordinary People (Columbia) 1389 +11 156767 17 2710 ARTIST TITLE LABEL(S) ADDS
5 o STEVIE WONDER So What The Fuss (Motown/Universal) 1282 +28 132288 8 59/0 JILL SCOTT Cross My Mind (Hidden Beach/Epic) 19
4 5 BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal) 1221 -144 135183 19 5110 JOSS STONE Jet Lag (S-Curve/EMC) 17
11 © FANTASIA Free Yourself (/AMG) 919 +228 115175 5  49/6 INDIA.ARIE Purity Me (Rowdy/Motown) 10
10 € FAITHEVANS Again (Capitol) 915 +79 119967 12 54/0 ANITA BAKER Serious (Blue Note/Virgin) 10
7 8 LALAHHATHAWAY Forever, For Always, For Love (GRP/VMG) 909 50 122881 33 4700 ;:nNJ KA;'; ;;;Ys(:;ﬁy%%%mom) g
6 9  MARIO Let Me Love You (J/RMG) ' 901 -89 108795 19 181 TONIBRAXTON Please BlackGround/Universal 4
8 10  GERALD LEVERT So What (If You Got A Baby) /At/antic/ 878 -12 85111 14 52/0 0'JAYS Imagination (Music World/SRG) 3
9 11 JILLSCOTT Whatever (Hidden Beach/Epic) 824 -60 71276 25 50/0
16 @ MINT CONDITION I'm Ready (/mage/ 605 +83 45141 10 401 MOST
14 @ ANITA BAKER How Does It Feel (Blue Note/Virgin/ 595 +35 85136 29 38/0 R
15 @ ALICIA KEYS f|TONY, TONI, TONE & JERMAINE PAUL Diary (/AMG) 567 +3 61923 46 an INC EASED PLA ys oTAL
13 15 DESTINY'S CHILD Girl (Columbia) 562 -16 61657 n PLAY
. ARTIST TITLE LABEL(S) INCREASE
18 m AL GREEN Perfect To Me (Blue Note/Virgin) 419 +15 23800 1" 32/0 INDIA.ARIE Purify Me (Rowdy/Motows) +169
19 @ RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Group) 402 +17 28890 8 34/0 KEM | Can't Stop Loving You (Motown/Universal) +134
20 @ SMOKIE NORFUL | Understand (EM/ Gospell 378 +12 35411 5 301 ANITA BAKER Serious (Blue Note/Virgin) +116
17 20 RAHSAAN PATTERSON Forever Yours (Artistry Music) 307 129 15132 13 2800 SMOKEY ROBINSON My Warld Motown/ +115
27 @  URBAN MYSTIC Long Ways (Sobe/ 273 +77 9207 5 230 MINT CONDITION I'm Ready (image/ +83
21 22  TINATURNER Open Arms (Capitol) 268 -54 15033 15 31j0
22 23 LEDISIfBONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG) 265 37 25876 15 2200 NEW & ACTIVE
25 @ TROY JOHNSON. It's You (Sought After Entertainment) 234 +11 7731 7 18/0 JON B. What | Like About You (Sanctuary Urban)
@ 0'JAYS Imagination (Music World/SRG) 213 +82 10673 1 223 Total Plays: 156, Total Stations: 23, Adds: 1
24 26  SAMSON Atmosphere fFive Eight s/Kedar) 213 -26 7959 1" 15/0 ANITA BAKER Serious (Blue Note/Virgin)
26 € JMOSS We Must Praise (Gospo Centric) 206 +3 21897 3 220 Total Plays: 145, Total Stations: 30, Adds: 10
@  LALAHHATHAWAY Better And Better (MesaBlueMoon/AGU Music) 186  +69 16095 1 202 m:"’,g‘ygmgeg‘ggl/gfa"tfo’r{;”i”;":{j”d”s”’;’/
28 29 TEMMURI.\ fIHOWARD HEWETT There's No Me (L£G) 179 -13 6794 7 2011 SMOKEY ROBINSON My World /Motown)
29 30  TAMIA Things | Collected (Rowdy/Motown) 163 9 8077 2 12 Total Plays: 133, Total Stations: 21, Adds: 5
60 Urban AG reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Songs ranked by total plays
of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each . . I ilabl
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in totat plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radipandrecords. com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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REPORTERS poweReD[Td
MEDIABASE

Stations and their adds listed alphabetically by market

KMJK/Kansas City, MO*
KSSMXilleen, TX
KNEK/Latayette, LA*

WHBX/Tallahassee, FL
WIMX/Toledo, OH*
WTUG/Tuscaloosa, AL

WVBE/Roanoke, VA*
WSBY/Salisbury, MD
KBLX/San Francisco, CA*

WYBC/New Haven, CT*
KMEZMNew Orleans, LA*
WYLD/New Orleans, LA*

WAVE/Albany, GA WONC/Charfotie® WROU/Dayton, OH* KOKY Little Rock, AR* WBLS/New York, NY* Music Chaice Smooth R&B/Satellite | WJBW/W. Paim Beach, FL*

KSYU/Albuquerque, NM* WSRB/Chicago, IL* WMXD/Detroit, Mi* KJLH/Los Angeles, CA* WRKS/New York, NY* Sirius Heart & Soul/Satellite WHUR/Washington, 0C* *Monitored Reporters
WAKB/Augusta, GA* WVAZ/Chicago, IL* WUKS Fayettevilie, NC* WMIMLouisville, KY* WKUS Nortolk, VA" Sirius Siow Jamz/Sateliite WMMJWashington, 0C* e
WNSP/Augusta, GA" WZAK/Cleveland, OH* WDZZFiint, M)* KIJMS/Memphis, TN* WKL Norfolk, VA* The Touch/Satelite WKXS/Wilmingion, NC

WWIN/Baltimore, MO~

KQXLBaton Rouge, LA*
WBHK/Birmingham, AL*
WMGL/Charleston, SC*
WXST/Charleston, SC*

\WBAV/Charlotte'

WLXC/Columbia, SC*

WAGH/Columbus, GA
WMXU/Columbus, MS

KSOC/Dallas, TX*

WWDM/Columbia, SC*

WXMG/Columbus, OH*

WFLM/Ft. Pierce, FL*

WOMG/Greensboro, NC*

KMJQMouston, TX*
WTLC/Indianapolis, IN*
Wi/ Jackson, MS*

WSO0L/Jacksonville, FL*

WHOQTMiami, FL*
WJIMRMilwaukee, WI*
WDLTMobile, AL*
KJMG/Monroe, LA
WWMG/Monigomery, AL
WOOK/MNashville, TN*

KRMP/Oklahoma City, OK*
WCFB/Driando, FL*
WRRX/Pensacola, FL*
WOAS/Philadelphia, PA*
WFXC/Raleigh, NC*
WKJS/Richmond, VA*

XM The Flow/Satellite
WLVH/Savannah, GA
KVMA/Shreveport, LA*
KMJM/St. Louis, MO*
WFUN/St. Louis, MO*
WPHR/Syracuse, NY*

60 Total Monitored

R
| Adds for reporters
‘ are listed in R&R
Music Tracking.
L

Did Not Report,

18 Total Indicator

Playlist Frozen (2):
WCMG/Flarence, SC

WRBV/Macon, GA J

D

IWATIONAL
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e The Bad Boy in the Afternoon

e A Provocative Mix of Relationship Talk with
. the Best of 0ld School and Today’s R&B

Call Jon Wilson Today

ey 62360
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LAST THIS TOTAL o TOTAL  WEEKS ON TOTAL STATIONS/ % o
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  UDIENCE " CHART ADDS MO S TA DD E D
1 0 DONNIE MCCLURKIN i Call You Faithful (Verity) 117 +45 42905 24 36/ ARTIST TITLE LABEL(S) ADDS
2 o SMOKIE NORFUL | Understand (EM/ Gospel) 996 +5 40695 25 36/1 | MARY MARY Heaven (Sony Urban/Columbia) 5
3 @  JAMES FORTUNE You Survived (Warld Wide Gospel 719 +45 23862 13 2911 Eﬁs'c':fn'lﬁgfu'l?!smﬂ "'US/’%’/ - i
. 5 ... Jesus Lan Work It Qut
5 o YOLANDA ADAMS Bl.e Blessed /AI/HIII{L‘/ 669 +121 26780 5 29)2 KURT CARR God Blocked It (Gaspo Centric/ 3
4 6 JMOSS We Must Praise (Gospa Centric) 623 +4 26585 35 2411
6 6 DONALD LAWRENCE Healed (Verity) 526 -18 17436 32 16/0 MOST
10 o TIM BOWMAN My Praise (Liguid §) 507 +35 18755 20 201 : ;
" o TED & SHERI Celebrate (Word/CurtyWarner Bros.) 501 +30 20206 21 201 I N CR EA SE D P LA YS
9 @ NUBEGINNING DAMON LITTLE Do Right (Warld Wide Gospel) 486 +5 20356 14 2501 o
7 10 ISRAEL AND NEW BREED Friend Of God //ategrity Gospel) 476 15 12910 15 210 m;;:zixﬁﬁmn Clse M i) '"°“i;;£
, oser 05, +
16 m KURT CARR God Blocked It (Gospo L‘ent//c}‘ 475 +92 17180 6 24]3 MARY MARY Heaven (Sony Uirban/Columbiz) +146
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COUNTRY

LON HELTON - S )
thel dfe drecords.com r—r
Overall
| Top 1,000
Rank (Sept. ‘03 Rank) ARTIST Title Year Golc Rank
31. (14) JOHNNY LEE Lookin’ For Love 1980 279
- 32. (65) JIMMY BUFFETT Margaritaville 1977 282
<& 33. (—) ALABAMA High Cotton 1989 286
B \E " 34.(13) EDDIE RABBITT Drivin’ My Life Away 1980 292
I . 35. (17) BELLAMY BROTHERS Let Your Love Flow 1976 299
, . 36.(31) KENNY ROGERS The Gambler 1978 300
| 37.(36) ALABAMA Roll On (Eighteen Wheeler) 1984 312 l
| | 38.(26) BELLAMY BROTHERS Redneck Girl 1982 313
39. (22) EDDIE RABBITT | Love A Rainy Night 1980 314 |
0 re = 40. (27) RANDY TRAVIS On The Other Hand 1986 315 |
’ | 41.(38) GEORGE STRAIT The Fireman 1985 318 l
42. (—) SHENANDOAH The Church On Cumberland Road 1989 320
Plus, old 90|d by decade | 43.(16) RONNIE MILSAP | Wouldn't Have Missed... 1981 321
. L. iy, . n 44. (33) ALABAMA Love In The First Degree 1981 326
I was flipping through Nashville’s three Country FMs while : 45. (19) ALABAMA Take Me Down 1982 334
" driving to work the other day and heard three songs thatin- || = 46. () RESTLESS HEART Why Does It Have to Be... 1987 340
spired this column. At about 7:35am I was listening to WSIXand j;' (f?)sxgiiig;w;fb_{ B'u% i 1:22 zgg
# A= uitars, Cadillacs...
vy , o i
heard Willie Nelson’s “My Heroes Have Always Been Cow- H ' 49 (32) MEL McDANIEL Baby's Got Her Blue JeansOn 1984 355
boys.” At the exact same time WKDF was playing Hank Will- | 50. (44) JOHNNY PAYCHECK Take This Job And Shove It 1977 357
iams ]I'.IS “Dixie on My Mind” (1981), and WSM-FM was airing 51. (25) RONNIE MILSAP Smokey Mountain Rain 1981 =358
52. (61) JUDDS Give A Little Love 1988 360
7/, r73 . ”
Hank Jr’s “A Country Boy Can Survive” (1982). 53. (49) WAYLON & WILLIE Mammas Don't Let Your Babies., 1978 365
That little exercise was a reminder of just how That round of DXing also served as a reminder 54. (48) KEITH WHITLEY I'm No Stranger To The Rain 1989 367
zr;luclh(;ld gol;i C(;untry stlationslga}:/e added ozlec; that gt wza(';;ogime };9 ;ev}i]sit a‘ clolcnim}T 1 did1 (1;(1) Sep- 55. (50) ALABAMA Lady Down On Love 1983 369
e last couple of years. | would have expecte tember , which chronicled the top pre- © KEIT , Y 1 i
to hear a 30-year-old tune on WKDF, which is 1990 songs on Country radio. This time around g 2? ’ (‘;g) WiY:{O\:lV:‘EILLNEI:l (E:;) r_:,rt] Closi OUE)EieS Of Hazard 1223 ::337?1
positioned as “New Country & The Legends,” [ also examined the Mediabase 24/7 list of the ] - (78) BT IO ==sE gt
but it wasn’t that long ago that those songs  Top 1,000 Gold songs to see which tunes from 58. (52) WAYLON JENNINGS Luckenbach, Texas 1977 375
weren't part of WSIX's playlist. WSM-FM dab-  each decade topped the most-played list. y 59. (35) ALABAMA Forty Hour Week 1985 317
bled in old gold to some degree, but not as heavi- Next week we'll examine Country radio pre- | 60. (34) ALABAMA There's No Way 1985 380
Iy as it does now. 1990 gold lists from around the USA. ~ 61. (28) RONNIE MILSAP No Getting Over Me 1981 384
y 8 !
: | 62. (63) KENNY ROGERS Coward Of The County 1980 394
g . 63. (42) REBA McENTIRE Little Rock 1986 403
. The Legends Top 100 64. (86) DOLLY PARTON | Will Always Love You 1982 411
. . . 65. (30) JUDDS | Know Where I'm Goin 1987 412
With more and more stations adding pre-1990 gold from legendary coun- 66 :_) )HOLLY DUNN ga ddy’s Hands . 1986 a4
try artists, we thought we’d take a look at the most-played songs in that i 67" (64) WILLIE NELSON On The Road Again 1980 417
ry. rdi i . :
category. According to Mediabase 24/7, here are the top 100 | 68.(54) GEORGE STRAIT Fool Hearted Memory 1982 419
_ To%"g’ggo | 69. (51) RESTLESS HEART Bluest Eyes In Texas 1988 423
| | Rank (Seot. 03 Rank) ARTIST Title Year  Gold Rank 70. (43) ALABAMA Feels So Right 1981 <2l
| | 1.(1) RANDY TRAVIS Forever And Ever, Amen 1987 40 .l AEA TSR CR RN e o 6 228
| | 2. (4)ALABAMA Song Of The South 1988 65 72.(—) TRAVIS TRITT Country Club ey £
| 3 (3) ALABAMA Mountain Music . = . 73.(39) ROSANNE CASH Seven Year Ache 1981 430
4. (=) NITTY GRITTY DIRT BAND Fishin’ In The Dark 1087 70 § 74 (37) ALABAMA Close Enough To Perfect 1982 =
5. () GARTH BROOKS If Tororrow Never Comes - P 75. (55) RESTLESS HEART 'l Stili Be. Loving You 1987 434
| 6.(7) CHARLIE DANIELS BAND The Devil Went... 1979 98 | 76.(74) JUDDS Have Mercy 1o o
| 7.(5) ALABAMA If You're Gonna Play In Texas... 1984 101 I i i iy il
| 8.(—) GARTH BROOKS Much Too Young... 1989 104 783005) RURERIAIRIE LENGUENAMe e e
9. (6) RANDY TRAVIS Deeper Than The Holler 1989 125 | TeECTARMBRARREEAa e LT R =0
| | 10.(2) LEE GREENWOOD God Bless The USA 1984 127 | 80.(58) CONWAY TWITTY That's My Job el 232
| 11. () GEORGE STRAIT All My Ex’s Live In Texas 1087 130 BRI GRS Oz i
| 12 (L) CLINT BLACK Better Man TS Y | 82.(73) K. ROGERS & D. PARTON Islands In The Stream 1983 455
| 13. (~) GEORGE STRAIT Ocean Front Property 1087 145 i) (Sen e OGBSO PR
| 14.(9) GEORGE STRAIT You Look So Good In Love 1983 159 || (B2-(26)JUDDS Mama He's Crazy 1984 ol
ﬁ 15. (—) SAWYER BROWN The Race Is On 1989 174 | | 85.(-)GEORGE STRAIT Baby's Gotten Good At Goodbye 1989 482
| 16.(-) TRAVIS TRITT I'm Gonna Be Somebody 1989 175 | | 86. () JOHNNY CASH Ring Of Fire 1o 5
| 17.(8) ALABAMA The Closer You Get 1983 199 || | 87.(67) DAVID ALLAN COE You Never Even Calied... 1975 485
| 18.(11) JUDDS Why Not Me TR — | 88.(69) JUDDS Rockin’ With The Rhythm... 1981 491
| R S R 1o Py | 89.(82) BELLAMY BROTHERS If | Said You Had... 1979 494
| 20. (10} MEL McDANIEL Louisiana Saturday Night 1981 215 j, 20: (E1)ALABANACY Elame 1981 s
21. (12) ALABAMA Tennessee River 1980 217 91. (70) WAYLON & WILLIE Good Hearted Woman 1976 499
22. (181 GEORGE STRAIT Amarillo By Morning 1982 219 | 92 (59) HANK WILLIAMS JR. Born Yo Boogie 1986 501
23. (—) ALABAMA Dixiefand Delight 1983 220 o (55 1005 1 lInE-LON , i 502
24. (21) HANK WILLIAMS JR. Family Tradition 1979 235 94. (90) WILLIE NELSON Atways On My Mind 1982 505
25. (20) GEORGE STRAIT The Chair 1985 236 95. (60) KATHY MATTEA 18 Wheels & A Dozen Roses 1988 507
26. (—) SHENANDOAH Two Dozen Roses 1989 243 gel CEHRANITRAYIS,DIRE DpME0NEs 1586 509
27.(—) JUDDS Grandpa (Tell Me ‘Bout...) 1986 245 St = CONTRATINITY S oW Hand 1882 S
28. (29) HANK WILLIAMS JR. All My Rowdy Friends... 1984 256 | 98.(68) JUICE NEWTON Queen Of Hearts T
20. (23) HANK WILLIAMS JR. A Country Boy Can Survive 1982 259 SR ) GERERERGHES 0 N b B SIne i e
30. (15) KEITH WHITLEY When You Say Nothing At Al 1988 570 100. (81) RONNIE MILSAP She Keeps The Home Fires... 1985 529
pontinued on Page 44
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Somewhere In The Sun

Expect another big touring season for country

Country has emerged as perhaps the most consistent force
on the national touring circuit in recent years, with 2004
closing as one of its strongest showings yet. While The Dixie
Chicks, Shania Twain and Faith Hill may not launch tours until
2006 and annual powerhouses Tim McGraw and Alan Jackson
have scaled back, Nashville nonetheless has its share of big box-
office offerings and plenty of reasons to hope for another strong

year-end tally.

“One of the reasons
country does so well is
that our fans are really
loyal,” says CAA’s Rod
Essig. “Rock fans will
move on to the next
young band, but in coun-
try a lot of the older fans
have made a decision
about which artists
they’re going to love for
the rest of their lives.”

The William Morris Agency’s Rick Shipp
points to country’s renewed vitality. “Big & Rich
and Gretchen Wilson have certainly captured ev-
eryone’s imagination,” he says. “Rascal Flatts are
exploding and selling huge tickets.”

i |
Rick Shipp

] sold out. In fact, accord-
ing to his website, every
show that’s on sale has
already sold out.

Alan Jackson opened
his What I Do tour April
22 in Las Vegas, flying in
i justbefore the show after
taping an appearance on
The Tonight Show With Jay
Leno. Sara Evans and The
Wrights join Jackson on
the bill, which runs through the spring at sheds.
June and July are off months for Jackson, with more
dates expected from August through October.

Toby Keith has consistently been one of coun-
try’s top touring acts, and this year’s outing

Rod Essig

Market sensitivity and an accom- |
modating spirit help, he adds, say- | *
ing, “Alot of it is probably that our
ticket prices are lower than some of
the big stuff that goes out. That cer-
tainly was the case last year. Our
format is also more user-friendly.
We don't necessarily make it easy
—we'll cutas hard a deal as we can
— but we do try to make it as con-
venient as we can.”

Essig says, “You've got your A-
level acts — Tim McGraw, Kenny
Chesney, Toby Keith — but what's really excit-
ing is seeing what I call the A-minus acts emerg-
ing — Rascal Flatts, Keith Urban, Brad Paisley.
The more artists we get in that category, the more
opportunities there will be for all of us.”

Deuces Wild

R&R'’s overview of summer tours begins with
last year’s country box-office champ, Kenny
Chesney. His 2004 tour played to an astounding
1.2 million fans, and he
was second only to
Prince as the year’s top
draw overall. Gretch-
en Wilson and Uncle
Kracker are part of the
| lineup for this year’s
| Somewhere inthe Sun
| tour, which kicked off
in March in arenas.
Several markets need-
ed a second show to
meet demand.

Toby Keith

Chesney takes an even bigger step later in the
summer, with stadium shows in Washington,
DC; Pittsburgh; and Foxboro, MA. All three are
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Kenny Chesney

%= | shouldkeep the tradition going. The

; Big Throwdown II tour starts June
10 in Charlotte, with Lee Ann Wom-
4 ack and Shooter Jennings on the bill.
So far dates extend into August,
mostly at amphitheaters.

Brooks & Dunn have some fair
| and festival dates set over the sum-
mer, but they kick off another of
| their high-energy tours Aug. 6 in

Dallas. The Deuces Wild tour also

features Big & Rich and The Warren

Brothers and runs through October.

As always, fans can expect “lots of bells and
whistles and 14 years of hits,” says Shipp. He
continues, “Whenever the MuzikMafia guys
come out, it's going to get exciting. I've seen the
production, and it's going to be good.”

Rascal Flatts pick up with their Here’s to You
tour on May 20 after a two-month break for re-
cording. Blake Shelton offers support, and the
tour runs through the end of the year, playing a
mixture of sheds and arenas, with fairs and fes-
tivals sprinkled in.

Keith Urban has a number of dates on the
books throughout the summer. He'll be joining
Chesney on his three stadium dates and will aJso
do some shows with [ ]
Tim McGraw. “He'll
also be doing some
fairs and festivals,
and he’ll be headlin-
ing arenas in the fall,”
Essig says. "He's |
breaking really big.
We've been booking
him for eight years |
now, so it’s not an
overnight success.

Alan Jackson

NEW ARTIST FACT FILE

Label: Arista/Nashville
Single: “Pickin’ Wildflowers”

Album: Three Chord Country and American Rock & Roll
Producers: Jeffrey Steele; John Rich (title track)

Release Date: May 3
Hometown: Miami, OK

Favorite sports team: Tennessee Titans, OSU Cowboys

Birthday: Jan. 12

Influences: Willie Nelson, Kenny Rogers, Don Henley,

Restless Heart, Little River Band

I

I

I

I

I

I

I

I

I

I

| Five-minute life story: “I was born in Miami, OK and

raised by a really tight-knit family. My mom and dad are

| @ :

| still married, and my two brothers are my best friends. | grew up more of an
athlete and did music for fun until | tore my rotator cuff playing college baseball

I and had surgery. | moved to Dallas with my engineering degree and started

| writing songs. | put together a band and have been doing it ever since.”

| Dallas cowboy: “I grew up loving music but was more into sports. | played football
and college baseball and was actually drafted by the Kansas City Royals. On the

I S

| music side, | played drums for my brother but didn’t really get serious until | moved
to Dallas after graduation. It was the first time I'd been around that much live

I music. Every Thursday, Friday or Saturday night some huge country act | was a fan

| of played in town. | became infatuated with live music and the emotion of it.”

| Houston, we have an a rtist: “My younger brother is a CPA, and my older

| brother, who got me started on guitar, is a physicist for NASA. It took a rocket

I

I

I

I

I

I

I

I

I

L

scientist to teach me guitar. Literally.”

Best thing about his career so far: “Getting to do what I've been dreaming of for
the last five or 10 years. Playing on the same stage as my heroes. Hearing my
song on the radio. Making a video and seeing it on television.”

Worst thing: “The schedule — physically and vocally. There are so many de-
mands, so much travel and not much sleep. Your first year as a new artist you're
constantly either talking or singing somewnhere. You really have to be conscious of

your time off.”

Album he's embarrassed to own: “The Bee Gees’ greatest hits. That's how |

learned to sing falsetto.”

Album he wore out: “Don Henley's End of the Innocence.”

He’s built himself | ﬂ
into a superstar.” .

Muds & Suds I

Reba McEntire,
Brad Paisley and Ter-
ri Clark are out on the
Two Hats & A Red-
head tour, which kick-
ed off April 15 and
runs through June.

Keith Anderson

[ S e e A

by The Warren Broth-
ers and Hot Apple
Pie. Essig says a new
album is planned for
the fall, and McGraw
will also be filming
another movie, but
2006 will be a big
year on the road for
him.

“It’s a roller coast-

Rascal Flatts

All are amphitheater
shows. “This is the
first major tour Reba’s done in four years, and
you can see it,” Essig says. “People are excited
she’s back, and she’s excited.”

Paisley toured with Sara Evans on the Mud
& Suds tour earlier this year, and the two are
expected to reprise their pairing this fall under
the CMT moniker. Big & Rich and Gretchen Wil-
son will co-headline a tour in November and De-
cember.

Montgomery Gentry are gearing up for their
first major coast-to-coast run as headliners. “It
was time,” says Monterey Peninsula’s Brian
Hill. “We've been bulldmg it for five years and
decided it was time
| to take that big step
out. They just wrap-
ped a co-headlining
run with Trace Ad-
kins.”

Tim McGraw is
shooting My Friend
Flicka through June
and will play fairs
and festivals in July
and August, joined

Tim McGraw

www americanradiohistorv com

Reba McEntire  er” Essigsays. “Some
years are nuts, but we
do advise our acts to give it a rest every once in
a while. All you can add in one year is maybe
two more hits. Tim has been on the road for 13
years. Alan Jackson has been out for 14. At some

point you need to back off.”
Giant Sucking Sound

The live-music business is as competitive as
ever, and other genres will certainly do their best
to take a percentage of the business. “There are
some big tours lined up for fall — The Rolling
Stones, Paul McCartney,” Essig says. “Some of
that you can’t fight with country. It's the same
audience in many respects.

“The big problem is the on-sale date. When
one of those acts goes on sale, it takes $1 million
out of the market in one day. You've got to give
people a couple of paychecks to catch up before
you can go back in.”

Despite big-name competition, country’s fan-
friendly ticket prices and reputation should pro-
pel another healthy touring season. “We're look-
ing forward to a strong summer,” Hill says. "It
looks like country will be on top of the year-end
charts again.”
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3 0 JO DEE MESSINA My Give A Damn's Busted (Curb/ 12195 1071 4700 +474 398341 33377 18 123)0
6 o GRETCHEN WILSON Homewrecker /Epic/ 10911 578 4139 +268 361421 22404 13 1230 MOSTADDED‘
1 3 BROOKS & DUNN It's Getting Better All The Time (Arista/ 10860 -1746 4182 622 364527 -53078 22 123/0
2 4 KENNY CHESNEY Anything But Mine (BNA/ 10129 -1337 3754 561 346025 -47776 18 123/0 | ARTISTTITLE LABEL(S) ADDS
7 @ ANDY GRIGGS If Heaven (ACA/ 10008 272 3946 +117 332621 10358 27 1230 | ENNY CHESNEY Kegin The Closet (4) -
(6 | ' wversal South 9191 554 3431 4162 3175 23686 23 12300 | LiDvASLEY Aol sty %
9 JOE NICHOLS What's A Guy Gotta Do Universal South) + 1734 f LAUREN LUCAS The Carolina Kind (Warmer Bros.) 21
4 7 MONTGOMERY GENTRY Gone (Columbia) 9101 -1891 3385 .764 301839 .71674 23 122/0 | SARA EVANS A Real Fine Place To Start (RCA/ 19
10 € TRACE ADKINS Songs About Me (Capital) 9081 558 3570 +246 307040 22965 20 121/0 | SHANIATWAIN | Ain't NoGuitter Mercury/ 18
8 @ TOBYKEITH Honkytonk U (reamWorks) 8986 62 3350 2 280420 6854 14 1230 | TRISHAYEARWOOD Georgia Rein MCA) s
@ . . . LITTLE BIG TOWN Boondocks (Equity Music Group) 14
12 KEITH URBAN Making Memories Of Us (Capitoll 8703 1137 3181 +454 294666 42494 8 1222 SUGARLAND Something More (Mercury) 13
N m DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capito) 8565 700 3252 +265 287316 29173 16 122/0 | RYAN SHUPE & THE RUBBERBAND Dream Big /Capitoll 10
13 @ TIM MCGRAW Drugs Or Jesus (Curb) 7561 119 2998 +136 245781 2073 14 122/0
16 @ RASCAL FLATTS Fast Cars And Freedom (Lyric Street/ 7075 1301 2580 +460 230045 40901 7 12312
15 @ GEORGE STRAIT You'll Be There (MCA/ 7071 969 2624 +368 227877 31113 6 12210
14 @ LONESTAR Class Reunion (That Used To Be Us) /BNA/ 6260 156 2329 +60 200084 6380 17 118/0
18 @ PHIL VASSAR Il Take That As A Yes (The Hot Tub Song) (Arista) 5721 337 2162 +137 175862 13956 22 11111 A MOST : :
19 Q BIG & RICH Big Time (Warner Bros.) 5429 350 2029 +107 158951 11281 13 118)1 INCREASED POINTS
20 D JEFFBATES Long, Slow Kisses (RCA/ 5140 106 2060 +86 160025 5728 29 1040 o
22 () DARRYLWORLEY If Something Should Happen (DreamWorks) A7T18 452 1938 +165 137872 13821 11 1qai | ST TME RO . '“"“;‘2‘
. KENNY CHESNEY Keg In The Closet (BVA/ +134
BL
24 @ AKE SHELTON Go?dtfyta Tl.me (WamerB'rasJ 4426 407 1849 +162 133576 9932 14 1131 RASCAL FLATTS Fast Cars And Freedom (Lyric Street) +1301
25 @ BOBBY PINSON Don't Ask Me How | Know (RCA/ 4062 198 1472 +105 113861 6694 13 102/2 | SUGARLAND Something More (Mercury/ +1105
28 € SUGARLAND Scmething More (Mercury) 3974 1105 1404 +363 128966 33765 5 113/13 [ JODEEMESSINA My Give A Damn’s Busted (Lurt/ +107
., . ) GEGRGE STRAIT You'll Be There (MCA/ +969
7 JA T Song R Blues {Arist. 5 150 9
2 @ ALAN CKSOTJ he Tallkln ong. epair ' ues (Arista) 3692 51 0 +222 113845 16682 7 712 DIERKS BENTLEY Lot Of Leavi’ Left To Do (Capita +700
29 @ PAT GREEN Baby Doll (Universal/Republic/Mercury) 3187 367 1097 +126 90620 12700 10  86/2 | GRETCHEN WILSON Homewrecker (Epic/ +578
30 €@ REBAMCENTIRE My Sister (MCA) 2010 378 1138 +176 88126 9671 8  91/3 | TRACEADKINS Songs About Me (Lapito) +558
21 28 BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA/ 2841 -1846 1073 -658 88319 57048 25 115/0
Ki| @ VAN ZANT Help Somebody (Columbia/ 2697 464 1060 +196 74641 11711 8 8718
2 @ TRICK PONY It's A Heartache (Asylum/Curb) 2416 412 1087 +11M 74186 15217 14 8511
34 @ BUDDY JEWELL !f She Were Any Other Woman (Columbia) 2235 497 975 +203 62075 14653 13  84/5 T
Broakor @ KENNY CHESNEY Keg In The Closet (BNA/ 2009 1346 713 +496 71522 47693 2 86/44 M 05 4
37 @ LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb) 1800 412 7117  +170 52892 11606 6 642 I N CR EA SE D P LA YS
38 @ JAMIE O'NEAL Somebody’s Hero (Capitol] 1692 400 624 +175 52449 13128 6 66/2 T,?LTA*YL
35 €D AARON LINES Waitin’ On The Wonderful (BVA/ 1612 91 656 +34 45993 4451 13 723 | ARTIST TMLE LABEL(S) Lz b
36 @ HANNA-MCEUEN Something Like A Broken Heart (MCA/ 1569 152 623 +49 37269 5358 10  75/1 | KENNY CHESNEY Keg In The Closet (BNA/ +496
44 € TRISHA YEARWOOD GeorgiaRain (MCAJ 1287 586 492 +226 40935 21726 2 64/16 ;::gmii?rNSAFMY g"’e AA “:'F“" SdB"S‘;d (5';’:"/ ) +:;:
e ast Cars And Freedom (Lyric Slreel +
39 @ HOT APPLE PIE Hillbillies (Oream Works] 1209 196 550 +115 28407 2225 5 62/8 KEITH URBAN Making Memories O Us (Capital +454
40 €D JASON ALDEAN Hicktown (BBR) 1189 264 561 +116 3165656 6704 3  65/7 | GEORGE STRAIT You'll Be There /MCA/ +368
4z @ JOSH GRACIN Stay With Me (Brass Bed) /Lyric Street/ 1159 372 460 +127 32231 6939 2 575 | SUGARLAND Something More (Mercury/ +363
41 (D MIRANDA LAMBERT Bring Me Down (£pic/ 1061 205 450 +123 24814 2548 3  655/5 gg:::m‘lg“{‘ t“;?‘:""?c":;f/fg'fg Copia) +§::
. ot Of Leavin’ Left To Do (g +
46 @ SHOOTER JENNINGS 4th Of July (Universal South] 859 253 294 +111 23889 8133 3 396 TRACE ADKINS Songs About Me (Capitol +286
(® LEE ANN WOMACK He Oughta Know That By Now (/€4 831 313 393 +147 22031 9087 1 50/5| TRISHA YEARWOOD Georgia Rain (MC4/ +226
@ BRAD PAISLEY Alcohol /Arista) 810 435 280 +159 28783 18908 1 50/36
@ NEAL MCCOY Billy’s Got His Beer Goggtes On (903/ 576 107 202 +20 20362 12474 1 22/5
@ STEVE HOLY Go Home (Curb) 539 180 214 +76 13232 4669 1 36/3
- @ RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 536 116 209 +37 17863 6115 2 3010 BREA KEﬁS
@ SARA EVANS A Real Fine Place To Start (RCA/ 527 319 226 +143 17034 9512 1 46/19 )
4B 49 LAUREN LUCAS What You Ain‘t Gonna Get (Warner Bros.] 523 -64 289 -22 11341 -1982 4 430 KENNY CHESNEY
@ SHANIA TWAIN | Ain't No Quitter (Mercury) 519 357 191 +124 9341 5192 1 20/18 Keg In The Closet (BNA)
44 Adds ¢ Moves 45-32
423 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplayweek | —— — —  ————— ——— —
of 4/24-4/30. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger Songs ranked by total points
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points Station playlists for all R&R reporters are available
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average on the web al www.radipandrecords.zom.
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with . -

pe-mission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

"Powergold offars us limitless options with scheduling criteria and has integrated with all our

; : ' W 3 other systems seamlessly. The reliability, customer service, and support that the folks at
’ 4 ( J Powergold have provided us have been exactly what any customer could ask for"
WV . G
P 5 [s

The Leaders in Advanced Music Scheduling Software for Windows 98/MENT/2000/XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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COUNTRY TOP 50 INDICATOR

May 6, 2005
WK W ARTIST TME LABEL(S) PONIS  PONTS WS ehis RS et S T Mo 5 T A D D ED'
2 @ JODEE MESSINA My Give A Damn's Busted (Curt) 4746 194 3822 +134 109410 5011 17 1010
5 @ GRETCHEN WILSON Homewrecker (£pic/ 4422 251 3554 +186 101401 5826 12 1020 | ARTIST TMLE LABEL(S) (LI
3 € ANDYGRIGGS If Heaven (3C4/ 4408 17 3483 .21 97523 789 28  96/0 | KENNY CHESNEY Kegin The Closet B4/ 3
o o BRAD PAISLEY Alcohol (Arista/ 2
1 4  BROOKS & DUNN it's Getting Better All The Time (Arista/) 4408 512 3393 497 99173 12235 22 9410 piHA YEARWOOD Georgia Rein (MCA) 19
8 @ JOENICHOLS What's A Guy Gotta Do Universal South) 3893 141 3152 +116 88153 4000 24 101/0 | SUGARLAND Something More /Mercury) 1
9 @ TRACE AOKINS Songs About Me (Capitol 3802 375 3117 +315 87938 8874 20 100/1 :IIA(;:IAT (E;‘(II:ANESR ?2:8#;:* ;'ace 10 St;" éf?} P :3
omething To Be Prou olumbia)
7 7 TOBY KEITH Honkytonk U (DreamMWorks) 137 46 2957 92 BATE 1267 M GTO| g o Quiter Mercury) 10
4 8 KENNY CHESNEY Anything But Mine /BNA/ 3703 499 2844 485 86719 -10283 19  87/0 | MIRANDA LAMBERT Bring Me Down (Epic/ 9
10 € OIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital 3472 173 2854 +165 80178 4327 16  99/0 | RYAN SHUPE & THE RUBBERBAND Oream Big (Capite) 9
12 D KEITH URBAN Making Memories Of Us (Capitol 3382 350 2805 +333 76997 8104 8 10213
6 11 MONTGOMERY GENTRY Gone /Columbia) 3307 680 2618 565 76588 13708 23  83/0
13 (D GEORGE STRAIT You'll Be There (MCA4/ 3218 288 2602 +243 72066 7656 6 1002
14 @ RASCAL FLATTS Fast Cars And Freedom L yric Street) 3015 411 2442 +311 67635 9827 8 99N
11 14 TIMMCGRAW Drugs Or Jesus (Curly 2948 159 2361 -140 67387 3813 15 9200
15 LONESTAR Class Reunion (That Used To Be Us) /BNA4) 2066 93 1948  +64 58796 2565 17 85[0
16 @ BLAKE SHELTON Goodbye Time (Warner Bros.) 2455 145 2052 +121 56508 3294 17  96/1
17 @ OARRYLWORLEY If Something Should Happen [reamWorks/ 2396 206 1982 +197 54904 4826 12  98)2
18 @ BIG& RICH Big Time /Warner Bros.) 2269 106 1845 +98 51360 2245 13  89;2
20 @ ALANJACKSON The Talkin’ Song Repair Blues (Arista/ 1981 143 1688 +131 44265 3498 7 89N _
19 @ PHILVASSAR /'l Take That As A Yes (The Hot Tub Song) Arista/ 1976 15 1658  +36 46062 35 23 7712 MOST ,
24 €@ SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 1653 216 1302 +160 37207 5319 15 7973 IN C‘R£ASED POINTS
23 @ BOBBY PINSON Oon't Ask Me How | Know (RCA/ 1617 169 1340 +139 37192 3661 10 7312 ToTAL
26 €D SUGARLANO SomethingMore Mercury) 1605 403 1350 +369 36010 9392 5 87/14 | ARTST TILE LABEL(S) LS
25 @ KEITH ANOERSON Pickin' Wildflowers (Arista/ 1454 63 1141  +59 32087 1321 19  goj1 | KENNY CHESNEY Keg n The Closet BM4/ +596
. . RASCAL FLATTS Fast Cars And Freedom /Lynic Street/ +4n
27 @ PAT GREEN Baby Doll (Universal/Republic/Mercury) 1273 136 1071 +120 29201 3457 10 66/ SUGARLAND Something More (Mercury)/ +403
28 €@ REBAMCENTIRE My Sister MC4/ 1243 184 1066 +183 28388 3980 9  70/6 | TRACE ADKINS Songs About Me (Capital +375
29 €D VANZANT Help Somebody /Columbia) 105 104 894 +84 25758 2204 7  G65[6 z:&g:;':;:" MA';P'“"M/A"'S’?/ 01 Us il +§§3
aking Memories Of Us (Capito +
37 @ KENNY CHESNEY Kegln The Closet /BNA/ 1050 596 886 4511 23120 13086 2 W[ pooper iy e M) +288
22 29 BLAINELARSEN How Do You Get That Lonely (Giantsiayer/BN4) 982 674 741 585 24382 14210 22 42/0 | GRETCHEN WILSON Homewrecker /£pic/ +251
30 €D TRICKPONY it's A Heartache (Asylum/Curb) 861 33 721 433 19816 626 12  51/0 | SHEDAISY Don't Worry Bout A Thing (Lyric Street) +216
35 @ TRISHA YEARWOOO Georgia Rain /MCA/ 680 191 628 4181 15543 4007 2 G5/19 | DARRYLWORLEY f Something Should Happen (Dreamiorks) +206
33 €D LEANN RIMES Probably Wouldn't Be This Way /Asylum/Curty 630 69 554 464 14915 1791 7 422
32 € HANNA-MCEUEN Something Like A Broken Heart (MCA/ 623 13 528 +12 14299 120 11 4400
34 €D HOT APPLE PIE Hilbillies (DreamWorks) 606 47 512 .45 13867 1066 7 474
38 €D JAMIE O'NEAL Somebody's Hero (Capitol 588 142 526 +122 12656 3676 5 437
36 €I JOSHGRACIN Stay With Me (Brass Bed) /Lyric Street) 556 94 445 +70 11476 1983 4 415
€ BRAD PAISLEY Aicohol /Arista/ 514 367 455 +321 12512 8362 1 4229
39 €D SARAEVANS A Real Fine Place To Start /AC4) 495 113 443  +127 11950 2999 2 46/14
43 € LEE ANN WOMACK He Oughta Know That By Now (MCA4) 462 110 399 +111 10409 2405 4 367
31 40 TRAVIS TRITT | See Me (Columbia) 440 244 348 228 11835 5461 11  34/0 _
42 € NEALMCCOY Billy's Got His Beer Goggles On /903 389 29 300 +25 10021 680 4 283 (N1 MOST i
48 @ JASON ALOEAN Hicktown (B8R , 3718 127 338 +11 913 3551 4 2973 INCREASED PLAYS
44 (D SHOOTER JENNINGS 4th Of July [Universal South) 378 53 337 455 8072 1197 3 323 s
47 @ MARKCHESNUTT A Hard Secret To Keep Vivaton/ 343 60 263 450 7187 1469 3 2/ | AFTST T LB INCREASE
. ) KENNY CHESNEY Keg In The Closet (B4 +511
DA RTB 94 06 79 6424 1724 1 239
@ MIRANDA LAMBE ring Me Oflwn (Epic) 308 2 + f SUGARLAND Samething More Mercury) +369
41 46 GEORGE CANYON MY Name (Universal South/ 296 -66 267 -45 6111 -1424 10 25/0 KEITH URBAN Making Memories Of Us /Capim/} +333
46 (@) ZONAJONES Two Hearts (0/Quarterback) 288 1 295 43 5864 117 11 26/1 | BRAD PAISLEY Alcohol (Arista) +321
— @ GLENN CUMMINGS Good Oid Oays (Gulf Coast) 218 27 208 +21 4628 681 4  21j0| TRACEADKINS Songs About Me (Capito)) +315
., RASCAL FLATTS Fast Cars And Freedom (Lyric Street/ +31
45 49 LAUREN LUCAS What You Ain't Gonna Get (Warner Bros.) 216 -97 136 .99 3927 2601 6 140 | ceopee STRAIT Youll Be There (MCA) +243
@) STEVE AZAR Dain’ It Right (Mercury) 184 170 145  +41 5012 1907 1 16/2 | pARRYL WORLEY If Something Should Happen (Dreamiorks) +197
GRETCHEN WILSON Homewrecker /Epic/ +186
102 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/24 - Saturday 4/30. REBA MCENTIRE My Sister MCA/ +183
© 2005 Radio & Records
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COUNTRY CALLOUT AMERICA. 5y Pullseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 6, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of April 24-30.

TOTAL STRONGLY
ARTIST Titie (Label) POSTIVE PASSION  INDEX  NEUTRAL  FAMILARITY  DisLke  oistke | GALLOUT AMERICA«
KENNY CHESNEY Anything But Mine /BN4/ 420% 755% 413 148%  96.8% ww 15w | HOT SCORES
JOE NICHOLS What's A Guy Gotta Do (Universal South) 32.0% 74.0% 399 16.0% 97.0% 4.3% 2.8% h.
BROOKS & DUNN It's Getting Better All The Time (4rista/ 35.5% 735% 3.96 13.5% 97.8% 6.5% 4.3% T IS WeEk At .
MONTGOMERY GENTRY Gone (Columbia) 37.8% 735% 400 143%  97.5% 6.0% 3.8% Callout America
TRACE ADKINS Songs About Me (Capitol) 28.3% 73.0% 3.97 17.3% 96.0% 3.3% 2.5% By John Hart
ANDY GRIGGS If Heaven (RCA/ 30.8% 72.8% 3.96 18.3% 97.8% 4.3% 2.5% "‘éd ‘»"
GRETCHEN WILSON Homewrecker (Epic/ 29.0% 70.8% 3.96 16.8% 94.5% 4.5% 2.5% 2 % enny Chesney moves into the
JO DEE MESSINA My Give A Damn’s Busted (Curt/ 380% 69.3% 393 163%  93.3% ag%  30% | No:1spotin this week's sample
) with “Anything But Mine,” which
JEFF BATES Long, Slow Kisses (RCA) 21.3% 64.3% 3.83 22.0% 96.3% 8.0% 2.0% slides up from last week’s No. 2. The
TIM MCGRAW Drugs Or Jesus (Curb/ 31.5% 62.5% 3.82 22.3% 96.3% 8.3% 3.3% track is the No. 1 passion song for
TOBY KEITH Honkytonk U (DreamWorks) 235%  623% 378 248%  958% 60%  28% | [ week Cheney AETRRICNG,
song with females and younger 25-
TRICK PONY It's A Heartache (Asylum/Curb) 29.0% 61.0% 391 17.3% 87.3% 71.0% 2.0% 34 listeners.
LONESTAR Class Reunion (That Used To Be Us) (BNA/ 200% 59.3% 375 258% 92.5% 5.5% 2.0% Dloe Nichols’ ”V}:/h;;’s az Guy ijrc:)ﬂa
[ 4 s to t . 2 spot
BLAKE SHELTON Goodbye Time (Warner Bros.) 223% 585% 377 193%  87.8% 65%  35% | no 3 and it's the No, ;p;’as'si ey
YRAVIS TRITT | See Me (Columbia) 19.3% 55.0% 3.78 23.5% 85.0% 5.3% 1.3% song, up from No. 9. “What's a Guy
BIG & RICH Big Time (Warner Bros.) 220% 548% 375 215%  86.0% 7.5% 2.3% Goﬂgsiz”hisst the No. 1 seng with
: core eners.
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol) 19.5% 54.0% 3.72 21.3% 84.5% 6.0% 3.3% Cr;retchen Wilson is new ta the top 10
KEITH ANDERSON Pickin’ Wildflowers (Arista/ 26.5% 54.0% 3.7 26.0% 92.0% 8.5% 3.5% for the week with “Home Wrecker,”
DARRYL WORLEY If Something Should Happen (DreamWorks) 180% 53.0% 368 225%  86.0% 85%  2.0% ThiEhFTES CplsonE 1D, IO,
. - No. 11. This song is showing strong
KEITH URBAN Making Memories Of Us (Capitol) 25.3% 51.5% 3.83 16.3% 71.0% 6.0% 3.3% passion growth, going from No. 14 to
GEORGE STRAIT You'll Be There /MCA/ 17.0% 50.8% 3.65 20.3% 82.3% 8.5% 2.8% No. 8 for the week. ”Home_Wrecker”
PHIL VASSAR 'l Take That As A Yes (The Hot Tub Song) (drist)  205%  50.8% 353  258%  92.0% 83%  73% | "nksstheNo 2song witn core 3>
44 listeners, and it’s the No. 5 passion
BUDDY JEWELL !f She Were Any Other Woman /Columbia) 18.5% 495% 368 21.0% 80.5% 6.5% 3.5% song with 25-34 listeners.
SUGARLAND Something More (Mercury/ 218% 485% 379  15.8% 74.0% 7.5% 2.3% Trick Pony ion;inue t; seta b}iaz-
- ing pace with “It's a Heartache,”
JAN ZANT Help Somebody (Columbia) 16.5% 48.5% 3.72 20.8% 77.0% 6.0% 1.8% which moves to No. 12 overall this
SHEDAISY Don't Worry ‘Bout A Thing [Lyric Street) 20.3% 48.5% 3.69 21.3% 80.3% 8.0% 2.5% week from No. 15 and to No. 9 pas-
REBA MCENTIRE My Sister (MCA/ 23.3% 465% 379 238%  71.0% 43%  25% sion from No. 12 Jast week. There’s
! . 0 0 o % g0 . solid growth on all fronts for this
PAT GREEN Baby Dolt (Universal/Republic/Mercury) 148% 44.0% 3.60 19.5% 74.5% 1.8% 3.3% song, Trick Pony have the No. 8 song
RASCAL FLATTS Fast Cars And Freedom {L yric Street) 12.8% 43.8% 3.65 22.5% 13.5% 6.0% 1.3% with females.
ALAN JACKSON The Talkin' Song Repair Blues (Arista/ 175%  40.3% 364  21.0%  71.3% 15%  2.5% Heads up for Big & Rich’s “Big
. - . s Y - . Time,” which is beginning to show
JAMIE ONEAL Somebody’s Hero (Capitol) 15.0% 385% 3.68 20.5% 66.3% 6.0% 1.3% strong growth. It ranks No. 16 over-
LEANN RIMES Probably Wouldn’t Be This Way (Asy/um/Curb) 14.8% 38.0% 3.52 21.0% 711.3% 8.8% 35% all, up from No. 22, and is the No.
; " g 7 2 17 passion song. The dynamic duo
BOBBY PINSON Don't Ask Me How | Know (RCA/ 14.8% 36.8% 3.53 23.8% 71.8% 9.0% 2.3% have the No. 12 song overall and the
AARON LINES Waitin' On The Wonderful (BNA/ 12.0% 36.3% 3.52 26.5% 71.5% 6.5% 2.3% No. 8 passion song with younger lis-
HANNA-MCEUEN Something Like A Broken Heart (MCA/ 113% 350% 348 225% 68.0% 7.5% 3.0% teners 25-34.
Total sample size i5 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-s0; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R’s Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta, MIDWEST: Fiint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Sait Lake City; Colorado Springs, CO; Portiand, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.

clear. consistent. quality.

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

(770)452-4665 = hooks@hooks.com = www.hooks.com = Featuring “fm cenTuURY"  HitDiscs
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COUNTRY
N (7

KEITH URBAN Making Memories Of Us (Capitol/ 408 414 81% 14% 404 423 390
DARRYL WORLEY if Something Should Happen Draamitorks) 4.06 396 82% 1% 406 412 402
TRACE ADKINS Songs About Me (Capitol 403 405 96% 22% 407 411 404
JEFF BATES Long, Slow Kisses (RCA/ 401 387 78% 15% 404 418 395

JO DEE MESSINA My Give A Damn's Busted /Curt) 399 402  98% 23% 401 420 386
LEE ANN WOMACK | May Hate Mysefljp The Moming MC4) 394 380 07% 30% 396 412 383
BOBBY PINSON Don't Ask Me How | Know (8C4) 391 391 61% 9% 387 403 37
RASCAL FLATTS Fast Cars Ang Freedom (yric Street/) 390 383 69% 13% 375 376 375
PHILVASSAR 1 Take That As A Yes (The Hot Tub Song) it/ 389 372 94% 27% 385 398 3.76
SHEDAISY Dgr't Worry ‘Boyt A Thing Lyric Street/ 388 381 77% 13% 382 363 394

GRETCHEN WILSON Homewrecker (Epic/ 387 390 96% 24% 383 382 383
LONESTAR Tiass Reunjon (Thgt Used ToBe Us) BM4) ~ 385 375 91% 22% 387 @91 384
ALAN JACKSON The Talkin' Song Repair Blues /rist/ 380  — 62% 12% 388 386 389
TIMMCGRAW Drugs Or Jesus (Curt) 379 -361 96% 29%.. 385 393 380
TOBY KEITH Honkytonk U (DreamWarks/ 377 378 95% 25% 383 383 384
VAN ZANT Help Somebody (Cokmbia) 12 - 4% BWE 3 38510am
KEITH ANDERSON Pickin' Wildflowers (Arists) 369 366 76% 20% 362 369 357
PAT GREEN Baby Dol iUnirsalifepubicMareary) 363 354  57%  12% 363 352 370

Total sample size is 338 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarily represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of participants on the the

4 I
i America’s Best Testing Country Songs 12+ R R : _ ﬂ P':{WEHE“
ﬁﬂtET”EM”slﬂ1£gm For The Week Ending 5/6/05 w W COUNTRY TO 30 “ hl“A BASE
= CANADA
Per. w M

Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 WEEK  WEEC  ARTIST TITLE LABEL(S) I S L
CRAIG MORGAN That's What | Love About Sunday (B8R 4.28 4.14 98% 25% 428 436 422 1 @  J0DEEMESSINA My Give A Dann's Busted ) 586 4 11 02
ANDY GRIGGS If Heaven (ACA/ 423 402 9% 21% 423 450 403 5 ©  GRETCHEN WILSON Homewrecker (Epic/ 524 +45 8 150
BLAINE LARSEN How Do You Get That Lonely (GintslyesBN4) 4.21 403 92%  19% 418 443 399 8 0 DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitoy) 511 +63 8 1312
GEORGE STRAIT You'll Be There /MCA/ 419 442 70% 8% 419 436 4.09 2 4 KENNY CHESNEY Anything But Mine (BNA/ 506 12 14 1012
BLAKE SHELTON Goodbye Time (Warner Bros.) 4.18 412 80% 10% 420 444 403 14 @ KEITH URBAN Making Memories Of Us (Capito) 479 486 6 1312
MARTINA MCBRIDE God's Will (RC4/ 416 404 96% 29% 419 428 411 4 6 o GEORGE CANYON My Name (Universal South/ 468 11 13 1210
KENNY CHESNEY Anything But Mine (BNA/ 414 411 95% 23% 411 412 409 3 7 CRAIGMORGAN That's What | Love About Sunday B8/ 463 .20 8 100
MONTGOMERY GENTRY Gone (Columbia) 412 41 98% 23% 406 419 397 9 ©  TIMMCGRAW Drugs Or Jesus (Curty 462 +19 10 110
JOE NICHOLS What's A Guy Gotta Do Universal Soutty  4.11 407  96% 21% 412 413 4.10 7 9 o AARON LINES Waitin' On The Wonderful (B/4/ M3 24 1 122
DIERKS BENTLEY Lot Of Leavin'’ Left To Do /Capito) 410 415 90% 14% 407 420 398 6 10 MONTGOMERY GENTRY Gone /Columbia) 428 M4 15 110
BROOKS & DUNN It's Getting Better All The Time (Arista) 409 411  96% 22% 409 418 402 10 N TOBY KEITH Honkytonk U (DreamWorks) 427 15 10 12/0

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

13 @* EMERSON DRIVE If You Were My Girl (DreamWorks) 414 +20 9 13/0
12 @* CAROLYN DAWN JOHNSON Dress Rehearsal (Arista/ 408 +5 12 120

15 (e ROAD HAMMERS I'mARoad... (Open Road/Universal) 388 +42 5 152
17  GEORGE STRAIT You ll Be There MC4/ 369 +43 4
16 D DERICRUTTAN Take The Wheel dyric Street 342 +10 7 14
27 D RASCALFLATTS FastCars And Freedom [yric Steet) 309  +64 2 3
19 184 BRADJOHNER SheMoved (Royaty) 02 10 8 1
21 ) TRACEADKINS Songs AboutMe (Capito) 289 0 1w 9
1 20 SUGARLAND Baby Girl (Mercury/ 89 428 12 )
23 @  JOENICHOLS What's A Guy Gotta Do Universal Southy 288 0 10 0
20 224y PAULBRANDT Home (Orange/Universal) 285 17 14 1012
24 @  BIG&RICH Big Time /Wamer Bros) 258 43 5 fon
18 24 BROOKS&DUNN It's Getting Better Al The Time /drista/ 254 72 18 1300
@ POVERTY PLAINSMEN Sister Golden Haif (foyaltyd 251  +85 1143
25 26 ALAN JACKSON The Talkin' Song Repair Blues (Anista) 247 5 2 1312
28° 27 sLAINELARSEN Tiow Do You Get.. 1CA/Sany BMG) 236 9 7 100
29 28 LONESTAR Class Reunion (That Used To Be Us) /BNV4) 225 -2 5 5/0
30 @ JOHNNY REID Sixt}'To Zero [Open RoadlUniversall,.. 221 +5 2 1M
22 30  MARTINAMCBRIDE God's Wil (3C4/ 11 4 w0 M

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from

previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

These 23 songs were in the top 100 in September 2003 but did not
make this year's list. (Ranked by Top 1,000 Gold ranking.)

| Gold Leftovers

3 Overall
e Top 1,000
% Rank (Sept. '03 Rank) ARTIST Title Year Gold Rank
‘i | (53) DAN SEALS Bop 1985 532

:  (98) RONNIE MILSAP Any Day Now 1982 533

1981 541
1986 543
1980 547
9 1980 551
(72) REBA McENTIRE Somebody Should Leave 1985 560

(89) HANK WILLIAMS JR. All My Rowdy Friends. ..
)
)
)
)
84) CHARLIE DANIELS BAND The South's Gonna Do It Again 1975 566
)
)
)
)
)

©  (57) REBA MCENTIRE Whoever's In New England
. (76) GEORGE JONES He Stopped Loving Her Today
7) DOLLY PARTON 9 To 5

71) CONWAY TWITTY Tight Fittin’ Jeans 1981 567

80) BARBARA MANDRELL | Was Country When, .. 1981 580

(
(
(
(88) GEORGE STRAIT Unwound 1981 581
(94) KENNY ROGERS Daytime Friends 1977 584
(87) CONWAY TWITTY I'd Love To Lay You Down 1980 586
(96) EARL THOMAS CONLEY Holding Her And Loving You 1983 593
(66) DON WILLIAMS | Believe in You 1980 597
, (95) WILLIE NELSON & MERLE HAGGARD Pancho & Lefty 1983 606
' (100) DAVID ALLAN COE The Ride 1983 611
(99) JERRY REED Eastbound And Down 1977 645
(62) SYLVIA Nobody 1982 663
(47) TANYA TUCKER Love Me Like You Used To 1987 664
(79) CHARLIE DANIELS BAND In America 1980 666
(91) MICHAEL M. MURPHEY Long Line Of Love 1987 913
(92) RANDY TRAVIS | Told You So 1988 965

Qalling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. Y,
£ = : )
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REBECCA LYNN HOWARD No One Will Ever Love Me (Arista/
Total Plays: 186, Total Stations; 29, Adds: 4

BLUE COUNTY That Surmer Song (Asylum/Curhy
Total Plays: 184, Total Stations: 32, Adds: 2

MARK CHESNUTT A Hard Secret To Keep (Vivaton/
Total Plays: 180, Total Stations: 24, Adds: 1

STEVE AZAR Doin’ It Right (Mercury)
Total Plays: 169, Total Stations: 23, Adds: 5

AMANDA WILKINSON No More Me And You (Universal South)
Total Plays: 121, Total Stations: 18, Adds: 0

CAROLINA RAIN Louisiana Love (Equity Music Group)
Total Plays: 93, Total Stations: 16, Adds: 1

BLAINE LARSEN The Best Man (Giantslayer/BNA)
Total Plays: 62, Total Stations: 11, Adds: 6

LITTLE BIG TOWN Boondocks (Equity Music Group/
Total Plays: 31, Total Stations: 15, Adds: 14

LAUREN LUCAS The Carolina Kind (Warner Bros.)
L Total Plays: 15, Total Stations: 21, Adds: 21 )
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COUNTRY REPORTERS

s . , , . A
Stations and their adds listed alphabetically by market
o . . . A . rtiand, OR* KZBR/San Francisco, CA* WIBW/Topeka, KS
KBCY/Ahilene, TX WKNN/Biloxi, MS WUSY/Chattanooga, TN* | WXTAEre, PA WABTHarisbu, PA* | WIOULacaser, A KTOMMortrey,CA KPPt K o
OM: Brad Elliott 6IM: Watter Brown PO: Kris Van Dyke OM: Adam Reese OM: Chwis Tyler D/MD Dick Rayma s L MD: Rick Taylor PD/MD: Ray Massie PD: Rich Bowers
: :Ki MD: Bill Poindexter PO/MD: Fred Horlon PO/AMD: Newrmian Lt o D: ik Tay Ray
PO/AMD: 8 Cloud PD: Kipp Ereggary AD: Bill Poind POMD: Fred Ho iy NS ST APD: Rick T APDMD: Sigphanie .yon
4 BUDDY JEWELL § JOSH GRACHN 2 REBAMCENTIRE TRISHA YEARWOOD LITTLE BIG TOWN 3 EEANN 8 KENNY CHESREY
15 MARK CHESNUTT 2 DARRYL WORLEY RIMES CHESNEY LAUREN LUCAS TRISHA 8 SHANIA TWAN
15 "EWELL 1 KENNY CHESHEY 5 LEAW MRANOA LAMBERT 8 JAMIE ONEM.
15 AL OMAL s WITLALansing, MI* )
S CAROLINARAN WZKX/Biloxi, MS ) KKNU/Eugene, OR WWYZMartford, CT* . . WLWU/Monigomery, AL KWJJ/Portiand, OR* KRTY/San Jose, CA* WTCM/Traverse Cily, Ml
5 DAVIDBAL. . PD: Jay J. McCrae y A
PD: Bryan Rhodes WUSN/Chicago, Il POMD: Jim Davis PD: Justin Case APD/MD: Chis Tyter OM/PD: Bill Janes OM: Clark Ryan PO/MD: Julig Stevens OM/PD: Jack 0'Malley
MD: Gwen Wilson PD: Mike Peterson o o WD day Thomas & KOWCEEESEY MD: Darlene Dixon PD: Mike Moare R MD: Care Carson
WOMX/Akron, OH* T ey N'g%m'“ Braun o | Kt tnen PHIL VASSAR APD/MD: Savannah Jones Al e e
il WKDO/Evansile, IN ol e osn s o, 4 3 oy
: Ken Steel . KKJ an Lujs Obispo,
iy WHWKBinghamion, NY | OH PO/MD: Jon Prel KILTHouston, TX* WGTR/Myrtle Beach, SC Daniels KIIM/Tucson, AZ*
oA PASLEY OM/PD: Ed Walker E/Cincinnati, b PD: Jefl Gamison KWNR/Las Vegas, Nv* | PD: Seve Sewat WOKQ/Portsmouth, NH | PO/MD: Pepper ucson,
o eo o PD: Marty Thompson 15 SARA EVANS MD" p PD: Brooks 0'Brian 5 MIRANDA LAMBER OM: Mark Ericson 12 TRISHA VEATWOOD OM: Herb Crowe
. 1 e P rahed Aol WKDFMashille, TN+ | P Marklervings KRAZ/Santa Barbara, CA | PDMD:Buz fackson
WGNA/Albany, NY e L Hamiton KVOX/Fargo 3 SHOOTER JEMNINGS G sl MD: Dan Lunnie PD/MD: Rick Barker 1 MRANOA AMBERT
PD: Buzz Brindle i gl OM: Janice Whitimere 2 KEWNY GHESHEY OM/PD: Dave Kelly 1 A CHESAEY ITIE 66 T0WAL KoY G
MD: Bill Earley 7 PD- Eri b MD: Kim Lesfie | e 3 LAUREN LUCAS BRAD PAISIE?
T RO PRSLEY MIRANDA AVEERT o ¢ Heyer WBBN/Laurel, MS HOT APLE PE } e s Town )
incinnati, - d 00/Tulsa, OK*
WDXB/Birmingham, AL :"z‘%/:olla:n "o r%nﬂmmgmn KKBQ/Mouston, TX* Freitdersl bl WSIX/Nashville, TN o g;ﬁ:nma * ISl'l!'/um” :' tégun
5 irmingham, AL* 3 s - ashville, TN* 5 : Rig on
KBOUAMuguergue, WM+ | oot PD: Stephen Gisttari 8 s Te PD: Jobary Chiang iy R OM:Clay Hunnicut WCTK/Providence, RI* 15 KON Y ke
OM: Bill Way APDMD: Jay Cruze APD/MD: Dawn Michaels ST MD: Chrisi Brooks it s, POMO: KeithKaufman OM: Rick Everet SOV T o
PD: Tim ones et bk B 3 AMANDA WRLKINSOR 4 REBAMCENTIRE Nokds MD: Sam Stevers WCT0/Sarasota, FL* WW2D/Tapelo, MS
APO/MD: Jeff Jay SLAMELARSEN e WBUL/Lexington, KY & Shap By OM/PD: Mark Wifson o S:te :
WPSK/Blacksburg, VA STEVE AZAR teville, AR e 4 TRISHA YEARWOOD vy OM: Rick s
. oo KKIXFayetteville, PD/MD: Ric Larson WSM/Nashville, TN* APD: Heidi Decker PD: Bill Hugnes
.| OM/PD: Scott Stevens COWBOY CAUSH PD: Dave Asheratt WTCRMHuntington 2 GEORE STEAT - John Sebastia " S APD: PaulSio
KRST/Albuquerque, NM* | App/MD: Sean Sumner APDMD: Joke McBride PD: Judy Eaton 2 AN BEsT PD: John Sehastian WLLR/Quad Gities, 1A s APD; Faul Sione
OM/PD: Eddie Haskell 7 e WGAR/Cleveland, OH* el MD: Dave Posle 3 e Ldic e PD: fim 0'Hara B
MD Paul Ba"'!m 7 VAN ZANT PD: Meg Stevens ' 5 MONTGOMERY GENTRY LITILE BIG TOWN 6 BRADPAISLEY MD: Ron Evans WJCL/Savannah, GA B KENNY CAENEY
i ritick s St i . 3 S (G ] OM: Pat Garreft
MD: Chuck Gollier WKMLFayetteville, NC § ST AR WLOULexington, KY J e PD: Baomer Lee KNUE/Tyla ™
WBWN/Bloomington, IL 1IARRRLS 0OM: Mac Edwards nar OM: Robert Li M WCTY/New London, CT ) : 16 KEMNY CHESHEY "mel Cruise
KRAV/Alexandria. LA OM/PD: Dan Westholt TEE AN WOMACK PD: Paul Johnsan MO IGSE OM/PD: Jimmy Lehn WODR/Raleigh, NG ey
Wl U APD/MD: Buck Stevens FEBECLALYMN HOWARD APD: Dave Stone ) e APD: Dave Eider OM: Paul Michaels KMPS/Seattie, WA* 13 s e
mﬂbz Steve Casey 10 HONTGOHERY G MD: Deand WDRMMuntsville, AL 11 TS Fswoao 6 JOSH GRACN PD: Lisa Mckay PD: Becky Brenner .
- 10 JAMEE ONEAL KCCY/Colorado Springs, CO* | ¢ BeRcH (A]Pm:m Berry , 2 BUDDY JEWELL § VO APPLE PIE APD; Mike Maddawy’ Biddle MD: Tory Thomas g)‘/:%vg;aﬁaﬁ‘w;
PO v Dl 6 fisca s MD; Dan McClain . : S S,
WCTO/Allentown, PA+ | WHKKBluefield, Wy : Travis Daily 4 K GESUT 2 K KZKXLincoln, NE WGHNorfolk, VA KRMD/Shreveport, LA KR S
OMPD: Shelly Easton OM: Ken Dietz D dalerte Har sl OM: i Steel OM/PD: John Shomby KOUT/apid Cily, SO PO: Les Acree oA Mo
MD. Jetry Padden PD/MD- Joe .lams . PD: Brian Jennings APD/MD: Mark McKay /MD: Mark Houston APD/MD: James Anthorry LITTLE 8 Town
o ahuc o DR WFBEFlint, M| APD/MD: Carol Tumer SRS e PA JELSEL SADFREY
TRISHA YEARWOOD ‘" BILLY DEAN . . | PD:Coyote Collins WFMS/indianapolis, IN*  TRISHAYERRMOOD 16 KENNY GHESNEY .
3 WA DT KKCS/Colorado Springs, CO* | opany 1ve ceronimo PD: Bob Richands KHIOUOdessa, TX KXKS/Shreveport, LA WIRK/W. Palm Beach, FL
3 RS e aussenan | PD:Cody Cartson 5 BRI ) ) . i H KBUL/Reno, NV OM/PD: Gary McCoy PD: Mitch Mahan
GNC;Amarillo, TX [ smwv’kuu RYSTAL LYNN MD: J.D. Cannon KSSN/Little Rock, AR PD: Michael Todd ' Ho A
KGNCiAmarilio, 3 o Airoq iy e e PO/MD: Chad Heritage APD/MD: Kelley Peterson OM/PD: Tom Jordan e
OM: Tim Butier il %&Em BR00 PRSLEY SHANIA TWAIN 1 e Desier RO MD; Chuck Reeves KSUX/Sioux Cily, 1A 1 54A A
A%’Dmﬁhdnlg Pfgwk Clark 2 R BNNGS SHOOTER JENMINGS MSHAYEARWOOD 2 Rt 05T SHOTER JENNGS PD: Bob Rounds 1 BAAD PASLEY
6 CHRIS LEDOUX SARA EVANS : Tony Michaels RYAN SHUPE & THE RUBBERBAND
s ise, ID* WCOS/Columbia, SC* e, e Lol KZLALos Angeles, CA* LT KFRG/Riverside, CA* Ay Micha AW
KIZN/Boise, ) e pn/m) Gngwoon PD: Rick Adams d * 5 LEE ANN WOMACK
OM/PD: Rich Summers PO: LI Smith 14 T v MD: Marshal Sewar OM/PD: R.J. Curtis KNFM/Odessa, TX OM: Lee Douglas LY . WACOMWaco, TX
e M| o yeerive | WU GG | ERa OOMO Tt | QUECTTL | POy WPD 2k en
PO Matt Valley [ 1 SUGARLAND ; FEY ey 13 VAN T 1 CRAG MORGAN WBYT/South Bend, IN T FET ]
MO Bl Hatcher o KSKS/Fresno, CA* EILT ¢ B e POMD: Clnt Marsh WMZQ/Washington, DC*
 onAT " kit WCOL/Columbus, OH* PD: Steve Pleshe WUSJ/Jackson, MS » — woo e OM:Jeff Myt
& N AP 5 E RUBBERBAND PD: John Crenshaw MD: dason Hurs Al e I = %?‘af..’f'&"m‘ KDRK/Spokane, WA* PD: George King
N APD/MD: DanE. Zukp 3 ALK OISO MIFANOALURERT PD: Coyote Calhoun OM/PD: Tom Travis : " OM: Tim Cotter MD: Shefley Rose
KQFC/Boise, ID RYAN SHUPE & THE RUBBERBAND FYAN SHUPE & THE AUBBERBAND ) Train Lat APD/MD: Anthony Allen MD: R Jaymes ; . e
WWWW/AN o VAN ZANT MD~W rain Lane fifheih Y S PD: Jay Daniets RS
n Arbor, MI OM: Kevin Godwin ) 2 ko Ciesiey o AP BL Gl § RSARATE
WLfolVak | PDeAobn | WosOCookeile, TN | KUADEL Colls, O oy S, Mot oy
B A il OM: Mary Mefiy et WROO/acksonville, FL* | KOXKT/Dmaha, NE* 3 st WDEZ/Wausau, Wi
(GARLAND 3 - ;: n 4 d y y
T ST f0-GakoiHenen MD: Bna::(;a,ym OM: Gail Austin KLLL/Lubbock, TX PO: Tom Goodwin WYYD/Roanoke, VA RYAN SHUPE & THE RUBGERBAND :EDWD:J‘\’I':M -
WNCY/Appleton, Wi 1 SHCOTER MG APD: Phillip Gibbons PAT GREEN PD: Casey Carter OMPD: JeﬂSeo'n MD: Craig Allen PD/MD: Joel Dearing KIXZ/Spokane, WA* A N
OM: Jett McCarthy BRAD PASLEY MD: Stewart James MD: Joha Scott i Modds 1R BATES ; 4 RIS
u S CHESH 22 ALAN JACKSON APD: Kelly Greene OM: Robert Harder 18 Tzl WD
Flz):&v Shannort KENNY CHESNEY TRISHA YEARWOOD WCKT/FL. Myers, FL* 2 SHDASY MD: Justin Dunlap WBEE/Rochester, NY* PD/MD: Paul “Coyote” Neumani
23 TRAGE ADKINS rd, CA v APD: Daniels "
) PO St & T B ~ OMPD:Steve A B KHAY /Dxnard, . :Lyn WOVKAeeling, WV
| EONSHESTERBRRRNE |\ o MA* KRYS/Corpus Christi, TX s iR POMD: Van Arsdale OM: Dave Symonds PAISLEY i
e ey OM: Paula Newell APDMD: Dare Logan WXBO/Johnson City* 10 MO Uik ) PD: illy Kidd 2 S P ot
ool PD: Frank Edwards ! mm POMD: Bill Ha ! e MD: Nikda Landry 1 e ey 2 Slavoe
WSEsherile, NG| D Gl g | MDD B i g i e it (i £ L o
OMPD: Jett Davis. APOMD: Ginmy B Ll L § T WDENMacon, GA ] s
0: Bran Hatfeld (e T AT PD: Bobhy Reed KPLM/Palm Springs, CA SHNATHAN WPKISpringfield, MA* KLUR/Wichita Falls, TX
APﬂM rian Hatfiel Ay e ey WWGR/FL. Wyers, FL* WFGLJohnstown, PA APDMD Laura Starting PD: Al Gordon PD: RJ McKay OM/PD. Brent Wamer
}3 %ugﬁnn PD: Mark Phillips MD: Lara Moshy %D;m h%«m WXXQ/Rockiord, IL APD: Nick Damon KEw GresHEY
KAGG/Bryan, TX KPLX/Dallas, TX* MD: Steve Hart 3 SUBMALAND 10 TRISHA YEARWOOD PD: Steve Summers MD; Jessica T, it KS*
9 LX/Dallas, 2 KENNY CHESHEY 10 BRAD PSLEY Mess £y KFDyWichita, KS'
WIHXAllanta, GA* s toaatior lon PO: John ook ! WWOMMadison, WI* APDMD: Kathy WORHSIEY OM/PD: Beverlee Brannigan
OM/PD: Mark Rickards i Mot Nan WYZB/F. Walton Beach, FL | KIXCL40PE, MO PD: Mark Granin WPAP/Panama City, FL KITS/Springfield, MO WD Carm
OM: Jason Knight . /Springfi 2 CNEY
MD: Johny Gray OM: Scratch Malgne ,‘ MD: Me! McKenzie APD/MD: Shane Collists KNCi/Sacramento, CA* OM/PD: Brad Hansen 2 BUANE LARSEN
. : PD: Steve Kol 1 HOT APPLE PIE
No Adds WYRK/Butfalo, NY PD: Todd Nixon B KENNY CHE! SRAD PASLEY HOJMARK CRESRITY PD: Mark Evans APD: Curty Clark KZSN'Wichita, KS*
PD: John Paul KSCS/Mallas, TX* MD: lohn Syees 4 VONTGOUERY GENTRY SHANATWAN APD: Greg Cole & BUDPESE PD: Chuck Geiger
APDMD: Wendy Lynn OM/PD: Lorrin Palagi G A0 WXBM/Pensacola, FL MD: Jennifer Wood KSD/St. Louis, MO* i mr
WPUR/Atiantic Gity, N} | "% % BRAD PASEY KIAUMason City, A POMD: g;mww gL : Mike Wheel 3 BEAD
PD: Joe Kel WOQHK/F. Wayne, IN* WNWN/Xalamazoo, M1 e i OM: Mike Wheeler JEAD
§ oA OMPD; Rob Kelley PD: P.J. Lacey L T ko . PD: Steve Geoflries 3t
A o ¢ russcrowp | WOKO/Burlington WGNE/Daylona Beach, FL* TEVE A2AR MD: A veAy WCEN/Saginaw, MI APD/MD: Billy Greenwood el A
L OMPD: Steve Pelkey POMD: sl Davis ] ;ﬁm PD: oty Philigs ok YU § T RUBSERGAD
WD i Reed WOGKGainesville, FL* | 1 sworisiy T WFtRPeara, 1L WD Keith M WIL/St. Louis, MO* WGGY/Wilkes Barro, PA*
WIXC/Augusta, GA § e WL PD: M. Bob OM: Billy Santiago OM/PD: Ric 2 mawseranensseso | PD: Grep Mozingo OM: Jim Rising
PD: T Gentry KYGO/Denver, CO* 'y \:IAN Red KBEG/Xansas City, MO* pn:. Jodo Cerda 5 Wuwmu 'fp&“}g Montana PD: Mike Krinik
APDMD: Zach Taylor KHAK/Cedar Rapids, 1o | PD: Joel Burke 2 s oo PD: Mike Kennedy APD: Frankie Dee 3 TREMA YEARAOO0 . o M Carotyn Drosey
! SN TWAIN OM: Dick Stadlen MD; Garrett Doll VS MD: T.J. McEntire MD: WKCQ/Saginaw, Mi WN‘NWWW TN
- 1 SUGARLAND BRAD PAISLEY & SHANTA TWAN : Paiches - Ri
: TRISHA YEARWOOD JASON ALDEAN OM/PD: Rick Walker LITTLE BIG TOWN
0 Damn SO PALEY s iladelphia, PA i Shen bl QWilmington, NC
KASE/Austin, TX* 'S Lot WECT/Grand Rapids, MI* WXTU/Philadelphia, PA* OM: Richard Perry WWOQ/Wilmington,
| DM/PD: Mac Daniets ? o KHKI/Des Moines, A° OMPD: Douwg Montgomery | KFKF/Kansas Clty, MO gmml i Ll ‘ PD: Randy Black O Py Stone
|| APDMD: Bob Picket 3 ke Cestey OM: Jock O'Brien APDMD: Dave Taf OM/PD: Dale Carter MO Se e O onEnt WWFG/Salistury, MD APO/MD: Moloe Roberts O.MD: Brigit Banks
PD: Andy Elliot BUOPSE APOMD: Tony Stevens PSR SNSAER s meAuEsND | OMUPD: Brian Cleary e e AR Brig
l WIXY/Champaign, IL MD: Eddie Hatfield LAUREN LUCAS BRAD PASSLEY Asnmm Lee e ufm“a’sm )
. | MD:Nicole Beals [ Sp— WGIOUMemphis, TN* : KD/ Yakima, WA
K\JZIJBakgnﬁeld. CA 5 KON GESHEY AL Lt WTQR/Greensboro, NC* WDAF/ansas City, MO* PO: Lance Tidwell KM ix AZ* WBBS/Syracuse, NY OMPD: Dewey Boynton
PD: Evan Bridwell R OM: Tim Satiffield PD: Wes McStay MO Tppe o S KSOP/Sall Lake City, UT* | PD: Rich Lauber APIYMD: doel Baker
MD: Karen Garcia 7 TRISHA VEARWOOD KENY CHESHEY PD: Bill Datson APD/MD: Jesse Garcia US| APDMD: Dave Cullns APD/MD: Debby Turpin APOMD: Skip Clark 3 Moy G
L7 APOMD: oge Ward ey o T SR il SR I
WEZL/Charleston, SC* KJJY/Des Moines, IA* KENNY CHESHEY CRAG MR WKIS Miami, FL* NEAL MCCOY WGTY/York, PA*
WPOC/Baltimore, MO* OM/PD: Lee Matthews %ﬂ: mgmen " PD: Bab Bamett WAIB/Tallahassee, FL Fw&g&ayd Austin
PD: Ken Boesen APD/MD:T.J. Phillps : Ay WRNS/Greemville, NC* \ . PR KUBL/Salt Lake Gty UT* | PO/MD: Gary Evoon
AFOMD; Michael ). B LAl PD: Wayne Cartyle Wu:vm e mu:ba:::ne Eyans KNDX/Phoenix, AZ* PD: E Hill o WOXKYoungstown, OH
0 e Hactet MD: Calleen Addalr HH PD: Shaun Holly N 5 Rt chisvey P Dave Steefe
LA+ | WNKTZCharleston, SC* | wycD/Detrait, MI* RISAPE L T RLasErBM MD: Gwen Foster T A TAN § BRADPASLEY APD: Doug James
WYNKBaton Rouge. LA® | py gyign iver POD:Chip Millr e WML Miwackee, Wi | e Ll i e o
OM: Bob Murphy 3 SHANLA TWAI ifle. SC* LITTLE 846 TOWN L/Milwaukee, LITTLE 816 ToWN . 3 BUDDY JWELL
2 LITILE BG ToWN APD/MD: Ron Chatman WESC/Greenville, SC : Kerry Wolfe U OM/PO: Mike Culctta SARAEVANS
PD; Paul O LAREN L v OM/PO: Scott Johrison m@x"’g’om&n APD: Beecher Martin
Wmmn James L APD/MD: John Landrum WKOA/Lafayette, IN MmN MD: Jay Roberts
KA THAN WQBE/Charleston, WV - PO: Mark Allen Penen Morgan WDSY/Pitisburgh, PA* KGKL/San Angelo, TX LGN =
S (] AP oy Lt Wlir WD et Yz B OMPD: Keith Clak. OMPD: Boomer ingston | HrLUUemeR. Pl POWEREDLT]
PD: Ed Roberts . . n- " 7 MONTGOMERY GENTRY 0M/PO: Mike Culoita
D il MD: jim Dandy WSSL/Greenille, SG KEEYMinneapolis, MN+ | APDMD: Storey Richarts 7 LEEAN WX MD: Jay Roberts MEMABASE
WYPY/Baton Rouge, LA mm e mus:‘:m KMDL/Latayette, LA* OM/PD: Gregg Swedberg ey i
PDMD Jimmy Brooks r f ity MD: T.0. Smith APD/MD; Travis Moon . WTHI/Terre Haute, Monitored Reporters
M : ﬁ.iamu'c %’nﬁmmw KRACKER ‘I:IDAMMD' Gall Claml 3 MBAA LR 10 SENSY e MONTGOERY GaRY KAJA/San Antonio, TX* OM/PD: Bany Kent 225 Total Repopr?ers
& BRAD PASLEY I eore 1 JASON ALDEAN § HOT APPLE PEE FSINADEAN WOGPitisburgh, PA* Pl‘)/MD:GML?nMIen MD: Pai Nﬁwty R
. PD: Mark Lindow o § BT G 123 Total Monftored
KYKR/Beaumont, TX WKKT/Chartotte KHEY/El Paso, TX* WAYZHagerstown KXKC/Latayetie, LA* WKSJ/Mobile, AL* MD: Bob Domingo 1 NEAL MCCOY —
OM: Joey Armstrong OM: Bruce Logan POMD: Steve Gramzay PD: Chris Maestie PD: Renee Revett OM: Kil Carson Lo M ) | SO PHaLE 102 Total Indicator
POMD: Mickey Astworth | PDMD: John Roberts B o Lol POMD: Bil Black KSGMSan Olega, CA WKKO/Toledo, OH* —— e
e WRSFElzabeth Git, NC B e WPORPortiand, ME S oA GTER IR e
. OM/PD: Tom Chari WCATHarrisburg, PA* PD: Hany Nelson : U . -
WJLS/Beckiey, WV o ot 3 Mok e - Wik Rolirson WPCV/Lakeland, FL* KILOMonvoe, LA MD: Glori Marie . APD: Harvey Steele KAFFIFlagstaft, AZ
ey, OM/PD: Jelf Roper ey APD/MD: Don Brake 4 g PD: John Reynolds s A A KUSS/San Diego, CA O Skylar Hars WDJR/Dothan,
%%%wms APD/MD: Rick McCracken 3 N SHUP & T USBERBAO 3 HOT APPLE PIE PD: Mike James APD: Toby Dtero CRAG HOFGAY PD: Mike 0'Brian SUO WL WFRG/Utica, NY
1 S0 (e o 3 ot e 6 owm MO: JeniTaylor 3 o Y GESNEY MD: Gwen Fuster ki WOKK/Meridian, MS
J
o
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|- JULIE KERTES

Jkertes@radioandrecords.com

Happy Mother's Day

Working moms who inspire us

It’s not easy juggling career and family. It takes a lot of organi-
zation and planning. I often talk to other working moms in
our business, and they are always supportive and generous with
their advice. They, too, are rushed. Their lives are chaotic and
their schedules are cluttered. Yet these women always manage
to get the job done — and then some — with finesse.

In this week’s column we salute women
who do it all, women who excel in their ca-
reers while maintaining a household and nur-
turing their families. Here are a few who come
to mmd

Lnﬂlmlﬂrm

VP/Promotion, Wind-up Entertainment

Lori Anderson probably doesn’t sleep
much. In addition to running records up the
chart, she is mother to 15-
year-old Evan, who plays
| tuba in his school’s
| marching and concert
bands, bass in his rock
"8 band, Rockopoly, and
water polo; is working on
his Eagle Scout badge; is
in a community produc-
tion of The Music Man;
and is going to Tijuana,
Mexico in June with his church youth group
to build houses.

Lori’s 11-year-old, Kate, is just as accom-
plished: She plays percussion in her school
band, takes art classes and plays lacrosse. In
addition, Lori is finishing her B.A. at Antioch
University, with a concentration in organiza-
tional development and transformational
leadershlp [s your head spinning yet?

Term 'I'nrlw

PD/mldday host, WRMMW/
Rochester, NY

Terese Taylor gets her
car washed after 9pm to
rid her seats of crushed
goldfish crackers and
French fries — that's re- |
ally the only time she has
to run errands like that.
She’s often online in the
wee hours of the night,
scheduling music from Terese Taylor
home, and when WRMM/Rochester, NY's
morning show is on vacation, she pitches in
to cover.

What impresses me most is that Terese
knows radio; she has strong opinions on pro-
gramming and makes them known. The
mother of 4-year-old Emily and 3-year-old
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Lori Anderson

Ashley, Terese is also a skilled photographer
who preserves memories of her family in
beautiful scrapbooks she’s created. If you've
got acouple of hours, ask her about radio and
scrapbookmg

Lmdse- Thurman

VP/Promotlon & Adult Formats, Curb

This mom thing is somewhat new to Linde
Thurman. She adopted 3-year-old Kessa from
Russia just over a year ago, and since then
Lmde, a smgle parent, has learned quickly
how to keep a toddler en-
tertained at mealtime,
8 schedule play dates and
deal with Santa Claus an-
| xiety.

4 Through it all Linde
has remained the promo-
tional warrior we all
23 know and love and is rais-
Lmde Thurman ing a beautiful child who
can be just as strong-minded and assertive as
she is. Kessa is a promotion person in train-
ing and has been known to call programmers
personally to ask for the add.

:  Kathy Hart

Mommg show co-host, Wl'MX/Chlcago

llanf %n Hachinnlm
PD, WTMX/Chicago

John “Swany” Swanson, Morning Show
Producer at WITMX/Chicago, says, “I appre-
ciate Mary Ellen Kachinske's and Kathy Hart’s
dedication to their work,
as well as to their chil-
dren. Being in radio
doesn’t coincide very
well with a child’s sched- |
ule, so [ admire their bal- |
ance of work and family.
These women are true in-
spirations to the working
women of Chicago and
women in the radio in-
dustry.”

Bridgett Germroth, A.LR. Sr. Director/
Mainstream & Adult Top 40, says, “Ilove your
idea of saluting working moms. There are so

Kathy Hart

R&R COnventlon 2005 %

from Creative Animal.

B
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Another session you won't want to miss ~ *.

On Saturday June 25, from 11am-1pm, we present an AC-Hot AC
session called “How to Stand Out in a Crowd Without the Clown
Suit.” Mike McVay, President of McVay Media, will talk with program-  *
mers about making radio top-of-mind with listeners again, £

McVay and his panel of distinguished programmers will address issues ¢

%l
like the importance of being loca! and the role of air personalities and pro- ;
vide marketing ideas that will make your station stand out in a crowd. Panel-
ists inciude WTVR/Richmond's Bill Cahill, WMAG/Greensboro’s Bill Flynn,
WMJX/Boston's Don Kelley and consultant and idea generator Doug Harris

fd

3¢

many who come to mind, but Mary Ellen
Kachinske really stands out to me.
“Her son, Max, is 11. She is juggling a ton
& of things right now at the
station. I don't have chil-
dren, and [ have a hard
k| time imagining how I
| would handle things if I
did. Mary Ellen is some-
one I really admire be-
cause she balances being
a wife, amom and a very
successful and respected
professional woman.”

Michelle Matthews

PD, KEFM & KHUS/Omaha

Clear Channel/Omaha VP /Market Manag-
er Donna Baker says, “The demands on a pro-
grammer runnmg two stations are intense. Add
being a wife and mom
and, soon, having a new
| baby. It's inspiring to see
&1 Michelle Matthews con-
H tinue to grow both in her
| career and as a woman [
admire because her pri-

Mary Ellen
Kachinske

ority of family firstis with-
=== out question.
Michelle “She reflects that phi-
Matthews

losophy to her staff, cre-
ating a team that knows excellence is the goal
but realizes that excellence means living a
well—rounded balanced life.”

 Donna Miller

MD/midday host, KOSO/Modesto, CA

Max Miller, PD at KOSO/Modesto, CA,
says, ”Although we're not married when we're
at work, Donna Miller is
amazing. She has two
cats, one dog, an adopted
16-year-old daughter and
a 19-year-old son who is
still living at home.

“Donna does five
hours a day on the air
and numerous live ap-
pearances. She master-
fully handles the music
director position and has put together a long
list of unforgettable live-music events —
Modesto is a glamour market, so everyone
wants to play here. Oh, and I almost forgot:
She also hosts a specialty show on Sunday
nights.”

Donna Miller

www americanradiohistorv com

PD, KYSR/Los Angeles

Deanne Saffren, Asst. PD/MD at KYSR

(Star 98.7)/ Los Angeles, says, “I have to rec-
ognize Angela Perelli. [
She is a new mom who |,
does it all and more. An- §
gela is still searching for
the perfect balance be-
tween work and mother- |
hood, but since having
Jackson 10 months ago
she has done the greatest
job ever balancing her
family at Star and, most
important, her new famﬂy athome. Angela is
Super Mom!”

 Barh Richards

PD, WAJI/Ft. Wayne, IN

KSRZ/Omaha PD Darla Thomas says,
“One of the supermoms on the programming
side is Barb Richards. The mother of three,
she’salways been an inspiration of mine. When
Barb found out I was pregnant with my first
child a few years ago, she was so helpful to
me.

”We became e-mail buddies, and she gave
me tips about how to juggle work and moth-
erhood in this crazy business of ours. She’s
also regarded as one of
the smartest PDs in AC.
think her success as a
programmer at WAJI/Ft.
Wayne, IN and as amom
proves that girls really
can do it all.” |

WAJI MD Marti Tay- |
lor says, “I've had the
pleasure of working with
Barb twice in the past 13
years, and she continues to amaze and inspire
me. In 1998, when I left WAJI, Barb’s boys were
entering their teens, and her daughter, Kelly,
was about 7. She chaired several organiza-
tions, pulled a full load at the station, ran the
kids to their sporting events and continued to
do regular remotes and promotional appear-
ances. She was a promotional machine — the
gears were always turning.

“Barb got up at the crack of dawn to get on
the treadmill, reading her trade papers and lis-
tening to the overnight jock segue into the
morning show. She’d be in the door by 6:30am

Continued on Page 49

Angela Perelli
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Barb Richards


www.americanradiohistory.com

ACTOP 30

May 6, 2005

Hi

w

TOTAL +] = TOTAL

=
m
arps}
3
m

EK  ARTIST TITLE LABEL(S) PLAYS PLAYS  AUDIENCE
1 ﬂ KELLY CLARKSON Breakaway (Hollywood) 2248 +24 216775 K} | 100/0
2 © L0S LONELY BOYS Heaven (OR Music/Epic) 2069 +39 186476 46 100j0
3 3 MICHAEL BUBLE Home (743/Reprise/ 1994 -32 155145 14 104/0
4 4 JOHNMAYER Daughters (Aware/Columbia/ 1899 -1 181314 27 106/0
5 5  TIMMCGRAW Live Like You Were Dying (Curb) 1747 13 119340 30 9310
6 6  MAROON 5 She Will Be Loved (Octone/J/AMG) 1539 -78 140038 28 890
7 @ G0OGOO DOLLS Give A Little Bit (Warner Bros.) 1527 +38 135196 18 86/0
9 8  MARTINA MCBRIDE In My Daughter’s Eyes (RCA/ 1090 43 96388 34 930
10 9 WALL & OATES I'tt Be Around (U-Watch) 1085 +22 77004 KE] 950
8 10 KEITH URBAN You'll Think Of Me (Capitol) 1064 -168 93372 48 98/0
11 @  MERCYME Homesick (NO/Curt) 945 +84 32599 13 76/5
12 @ RYANCABRERA True /£.V.LA/Atlantic) 889 +42 64430 15 7212
14 ® ROBTHOMAS Lonely No More (Atlantic) 864 +117 105503 " 6313
13 14 HOOGBASTANK The Reason fIsland/IDJMG) 792 -49 65268 44 590
18 @ MAROON 5 Sunday Morning (Octone/J/RMG) 518 +43 60872 10 39/4
18 @ VANESSA WILLIAMS You Are Everything Lava/ 501 +64 20804 12 60/3
17 17 SCOTT GRIMES Sunset Bivd. (Velocity) 453 -8 16379 14 62/0
19 @ HOWIEDAY Coliide (Epic/ 452 +16 30876 9 a1)2
15 19 TINA TURNER Open Arms (Capital) 426 -113 14933 16 5910
21 @)  SHANIA TWAIN Don't! (Mercury/IDJMG) 420 +58 16044 4 59/5
20 21 KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista/RMG) 353 -48 30222 16 3900
22 22 FIVEFORFIGHTING If God Made You (Aware/Columbia) 351 -1 13046 12 440
23 @® RODSTEWART Blue Moon (/AMG) 320 +6 8597 3 5501
25 @ BRYAN ADAMS This Side Of Paradise (Mercury) 290 +49 8820 2 425
24 25  RASCAL FLATTS Bless The Broken Road (Lyric Street/ 250 -1 9897 6 3611
26 @  JOHN WAITE New York City Girl (Vo Brakes) 248 +14 6473 4 363
@ JIM BRICKMAN & MICHAEL BOLTON Hear Me (Tears Into Wine) (RCA Victor) 239 +91 8567 1 M
28 @  MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG) 205 +19 4167 5 351
27 29  CELINE DION In Some Small Way (Epic/ 159 -36 19374 7 23/0
30 €0  FINGER ELEVEN One Thing (Wind-up/ 158 +3 13879 15 70

109 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
s the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

i M OS T ARTIST TITLE LABEL(S) PLAYS
P LA YE D R E CUR R EN TS SHERYL CROW The First Cut {s The Deepest (A&M/Interscope) 875
ARTIST TITLE LABELES) TOTAL | MATCHBOX TWENTY Unwell (Atlantic) 840
DIDO White Flag (Arista/AMG) 1018 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 742
UNCLE KRACKER fIDOBIE GRAY Drift Away Lava) 938 MARTINA MCBRIDE This One’s For The Girls (RCA) 733
MAROON 5 This Love (Octone/JRMG) 920 COUNTING CROWS Big Yellow Taxi (Geffen/Interscape/ 125
TRAIN Calling All Angels (Colzmbia) 906 SANTANA f/MICHELLE BRANCH The Game Of Love {Arista/RMG) 667
MICHAEL MCDORALD Ain't No Mountain High Enough (Motown/Universal} 899 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 661

WEEKS ON TOTAL STATIONSII
CHART ADDS

MEDIABASE

MOST ADDED'
ARTIST TITLE LABEL(S) ADDS
HALL & OATES Doh Child U-Watch/ K]}
BACKSTREET BOYS Incomplete (Jive/Zomba Label Group} 19
ANNA NALICK Breathe (2am) (Columbia) 10
MERCYME Homesick (IVO/Curb) 5
SHANIA TWAIN Don't! (Mercury/IDJMG) 5
BRYAN ADAMS This Side Of Paradise (Mercury) 5
IL DIVO Unbreak My Heart... {Columbia) 5

JIM BRICKMAN & MICHAEL BOLTON Hear Me (Tears Into

Wine) (RCA Victor) 4
MAROON 5 Sunday Morning (Octone/J/RMG) 4
. MOST .
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
DIDO White Flag (Arista/RMG) +156

DANIEL BEDINGFIELD If You're Not The One fisland//DJMG)  +132
ROB THOMAS Lonely No More (At/antic) +117
UNCLE KRACKER f/DOBIE GRAY Drift Away (lava/ +92
JIM BRICKMAN & MICHAEL BOLTON Hear Me (Tears Into Wine)

(RCA Victor) +91
MERCYME Homesick INO/Curb) +84
NORAH JONES Don't Know Why (Blue Note/Virgin) +74
TRAIN Calling All Angels (Columbia) +64
CELINE DION A New Day Has Come (Epic/ +64
VANESSA WILLIAMS You Are Everything (lava/ +64

NEW & ACTIVE

ANNA NALICK Breathe (2am) (Columbia)

Total Plays: 147, Total Stations: 23, Adds: 10

R. SPRINGFIELD f/R. PAGE Broken Wings (Gomer/Red Ink/
Total Plays: 133, Total Stations: 31, Adds: 3

LISA MARIE PRESLEY Dirty Laundry (Capitol)

Total Plays: 131, Total Stations: 23, Adds: 3
BACKSTREET BOYS Incomplete (ive/Zomba Label Group)
Total Plays: 121, Total Stations: 25, Adds: 19

HALL & OATES Ooh Child (U-Watch)

Total Plays: 2, Total Stations: 34, Adds: 34

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www . radioandrecords.com.

JUNE 23-2592%&VELAN

2005 AC/HOT AC ADVISORY COMMITTEE MEMBERS :

These people are making it happen...
Pete Cosenza Jim Ryan Greg Strassell  Linde Thurman
Infinity Curb

Columbia

b

P o

' REGISTER TODAY AT RADIOANDRECORDS.COM !

.Y %
/R CONVENTION 2005

RENAISSANCE CLEVELAND HOTEL

e
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i America’s Best Testing AC Songs 12 + R R _: : > ¢ POWERED BY
(ﬁﬂ!ﬂﬂlﬂMllﬁlﬂl}ﬂlll For The Week Ending 5/6/05 [ATRLS o AC IQP .30 MEDIABASE
HABUNE CANADA \
" woow W _
Artist Title (Label) TW LW Famil. Bumn 25-54 25-34 35-54 W WeR  ARTIST TITLE LABEL(S) WS el "GiaT staons
L ) - - "1 5 <.1 o MICHAEL BUBLE Home (Warner Brog)- -*. .°- 466 ™ , 13+ d5, - fsi0
ROB THOMAS Lonely No More (Atlantic) = 408 397 90% 11%* 414 422 412 2 KELLY CLARKSON Breakaway (Hollywood) 430 +8 2 1wp
MICHAEL BUBLE Home (743/Reprise) 397 380 79% 10% 394 369 401 “3 7 3" JOHNMAYER Daughters AwareCokmbia) , <312 % 8" 16 120
g e 5 ROB THOMAS Lonely No More (At/antic/ 359 +19 10 131
KELLY CLARKSON Break Hollywood) = 3. KWL ] I : L . -
Ll Y 0386 3% am aa 370 4 .5  MAROONS She Wil Beloved (DctonelAMG) ~, 330 36  28. « 8)0
TIM MCGRAW Live Like You Were Dying (Curly 387 3716 95% 31% 383 374 386 6 6 o JANN ARDEN Where No... (Universal Music Canada) 326 5 15 13/0
GOO GOO DOLLS Give A Little Bit (Warmer Bros.) L0380 372 98% 23% 378 381 378 7 @  G00GOODOLLS Give ALitte Bit MarmerBrol) 313 417 . B
. . . 8 8 TINA TURNER Open Arms (Capitol) 274 17 15 12/0
KEITH URBAN You'll Think Of Me (Capitol 375 368 92% 28% 380 397 375 " .
AL L 2% ) 9 KENNY G. HEARTH, WIND... The Way... Arists/@MG) 210  +6 11~ 100
MAROON 5 This Love (Octone/J/RMG) 373 369 9% 4% 371 366 372 10 o AMANDA STOTT Homeless Heart (EMY) 268 +6 1" 10
HODBASTANK The Reason (Istand/0JMG) 373 360 97% 40% 373 370 374 14° ASELIN DEBISON Faze (Sony BMG Canads) 250 +16  10* 10
MAROON 5 Sunday Moring (Uctonel/AMG) 372 363 8% 4% 377 356 384 12 B DIVINEBROWN 01 Skoo Love Backsmit 253 4127
13 @* SHANIA TWAIN Don't! (Mercury/IDJMG) 249 +11 12 m
MAROON 5 She Will Be Loved (Octone///RMG) 369 363 97% 39% 368 3.78 354 1 ]4* BRYAN ADAMS Flying [Universal) 228 14 22 8i0
LOS LONELY BQYS Heaven (OR Music/tpic/ 366 377 97% 46% 381 354 388 15 +15 LOS LONELY BOYS Heaven /08 Music/Epic/ 214 -15 40 11/0
RYAN CABRERA True (£.V.L.A /Atlantic) 351 38 8% 21% 364 356 356 i il L LU A L) e R L]
* 16 17 ¢ CELINE DION In Some Small Way (Epic/ . 178 6 12 611
N D,
MERCYME Homesick /N0/Curb) 360 354 63% 12% 363 347 366 19 ®* J. BRICKMAN f/R. VOISINE My Love... (BMG Canada) 113 +15 19 40
MARTINA MCBRIDE In My Daughter's Eyes (RC4) 355 359 96% 46% 358 351 360 17 @* BLUE RODEQ Rena (Warner Bros.) 167 +2 9 11j0
HALL & OATES Il Be Around (U-Watcty 352 355 90% 31% 359 327 369 20 @ VANESSAWILIAMS YouhreEveryting Lava) 160 410 6 7
23 @ U2 Sometimes You Can't Make It On Your Own flnterscape/ 108 +16 3 51
»eTIIiA TURNER Open Arms (Capitol) Jaz2 335 7% 23% 342 362 3.36 26 @ FIVE FORFIGHTING if God Made You (dware/Columbial 101 +23 5 511
VANESSA WILLIAMS You Are Everything (Lava/ 341 338 7% 1% 335 312 341 21 b HIPJOINT fIANDERS JOHANSSON Sunshine (Hijoint/ 98 0 & 60
. ) ) — 25 e SARAH MCLACHLAN Push (Arjsta/RMG) 89 +10 1" an
» KENNY G.FEARTH WIND & FRE The Way YouMowe st 332 334 85%  31% 334 276 351 24 @  MAROON 5 Sunday Morning /Octone/J/AMG) 8 +9 5 7)1
JOHN MAYER Daughters (Aware/Columbia) 303 303 96% 58% 299 310 295 27 27 e MARILOU Chante (Sony BMG Canada) © 70 1 8 0/0
28 28 de  MARIE-CHANTAL TOUPIN Naitre (Disques La Quebecoise) 69 -2 4 0/0
Total sample size is 236 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like - CORNEILLE Qu'est-ce Que Tu Te... (istrbution Select) 59 = 2 3 +« 00
very much). Total familiarily represents the percentage of respondents who recognized the song. Total burn represents the number i i
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition - @ JOSS STONE Right To Be Wrong (S-Curve/EML) 58 +3 3 20
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 23 Canadian AC reporters. Monitored airplay data suppfied by Mediabase Research, a division of Premiere Radio Networks.
partiupaqts on {he the Internet only. RateTheMusic is a registered tradem.?rk of RateTheMusig.com. The RTM system, Is avallable for Songs ranked by total plays for the airplay week of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from
gM:[ mf;"l"'w Sf%ll"'s by calllng 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
adio Networks.
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WYJB/Albany, NY* WEBE/Bridgeport, CT*

PD Kevin wlam" OM/PD: Curl Hansen
0: Chad 0 MD Dlnny Lyons
BRYAN ADAMS
HALL & OATES
WEZF/Bumnglun'
KMGA/AIhuquemue NM* Steve Cormiar
PD Gaie Parmaioe
PD: Kris Abrams APD: Bob Cm?
BACKSTREET BOYS MO: Jenaifer Forx
No Adds

WLEV/Allentown, PA*
OM: Shelly Easton

PD: Dave Russell

1 BACKSTREET BOYS

WHBcll‘.anlon OH*

OM/PD: Terry Simmons

MD: Klﬂ ?h Kriss
KY e fnckorage, AKX KDAT/Cedar Rapids, A
PDMD D”l HIIIII OMPD: Dick Stadien
: Eric Connor
15 LUTHER.VANDROSS
WFPG/MJamn: City, NJ* 1 KIMBERLEY LOCKE

MD llltmn

RYAN CABRERA WSUY/Charleslnn SC*
HALL 'ac%"n]ggl il APOMND; o oy Qai
BASTREET 607
ROB THOMAS
WBB(Q/Augusta, GA HALL & OATES
PD: Hank Brigmoad
WVAF/Charieston, WV
PO ick Jonson
3 ANNA NALICK
KKMJ/Austin, TX* 3 HALL & QATES
L -
MD: WDEF/Chattanooga, TN*
% OMPD: ﬂmnm
JOHN WAITE : Patt Sanders
HALL & OATES MD: Robin Daniets
SHANIA TWAIN
HALL & OATES
KGFWB:ImsﬁeId CA*
mu. oms WLIT/Chicago, IL*
¢ OPT bk hoal
mxm Richoks

2 w'{-o Mo
WM.!Y"IB"I'I’DXI MS &
ROD STEWART
WYSF/Birmingham, AL* Wﬂ&mlmland OH*
ﬁ 3 Mo: Ylﬂ lnnﬁ
JIM BRICKMAN & BOLTON

aﬂvmmms
KXLT/Boise, ID*
OM: Joft Cochran

: Jelt
PD: Tobin Jofiries KKLVColorado Springs, CO*

SHANIA OM: Bob Rickanis

TWAR FOND: K Mathews

o o) WICS Columbia, SC*
MO: Mark Laurence

BACKSTREE mwsmmwvs

HALL & OATES

' REPORTERS

Stations and their adds listed alphabetically by market

WSNY/Columbus, OH*
;D:_Qm ight

VANESSA WILLIAMS

KKBNCnrpus Christi, TX*
OMAD:
e

'I,(')(ISUDaI&?s, ™
APDM Il’d;:;:kn!ayul P‘v‘:r‘mmn
WLOT/Daylon OH*

Pﬂ Sanw Colllns
:‘PD Brian Michaels
o Ad

KOSI/Denvef co*
Dawe Oifion
MD stm Hamilton

WMGC/Detroit, MI*
OM: Jim Harper

PD: Lo Bannet

o ay
WNIC/DBM)II M-

Damren Davis
M’DMIT Theresa Lucas

WDOWF/DoﬂI_ t an, AL
i
KTSME| Paso, TX*
PDMD 84| Tole

APD; Sam Cassiano

HALL & DATES
WXKC/Erle, PA
PD: Roa Arien

2 ANNA NALICK
2USAMARIEPRESLEV
MARIAH CAREY

WIKY/Evan:vme N

wm. ums
Heville, AR

PO: Sl W

MD: Rich Higdoa

No Adds

e i

WDARFlorence, SC

OM: Randy Wilcax

PO:WH

APDMO: Donnis Davis

8 ILDVO

7 DIDG
§ AMERICAN IDOL 2005

KSOF/Fresno, CA*
OM: E. Cartis Johrson
PD. Mike
M1D: l{n‘mn Kelley
JIM BRICKMAN & MICHAEL BOLTON

KTRR/Ft. Collins, CO*
OM/PD: Mark Callaghan

3 MERCYME
WMEE/FL. Wayne, IN*
OM/PD; Mark Evans
MD; Chns Cag

5 LIsA MAEE PRESLEY

WKTK/Gainesville, FL*
PDMD: Les Howard Jacoby
No Adds

WLHT/Grand Rapids, MI*
OM/PD: Bill Bailey
MD: Kim Carson

ANNA NALICK

HALL & DATES
n\cl‘pgomrand Rapids, MI*
Ly
WMAG/Greenshoro, NC*

OM: Tim Satierfieid
PITSMth

WMY1/Greenville, SC*
OM_ Scolf Joheson
PO/MD: Grag McKinney

WSPNGreenvﬂle sc*
Mo Wckae!

WSPR'EHH.DIMIWRD PAGE
ANNA NALICK

WHCWHaM cr*

S on
1" BACKSTREET 80YS

KRTR/HW"I:I,!:I, HI*

-

KSSKMonolulu, HI*

PD: Pael Wiison

g

o Adds

WAHRMHuntsvilie, AL*

P0; Les

WO; Chis
NoAdds ~

WRSAHuntsvilie, AL*
#D: Nato Cholevik

RICK SPRINGAELD YRICHARD PAGE
HALL & DATES

WI’PI/lnmanapohs IN*

APD Pemwachan
uo Steve Cooper

WJKK/Jackson,
PD: John Anth

SHANIA TWAIN
LISA MARIE

MS*

PRESLEY
JIM BR!CKMM & MICHAEL BOLTON

WTFM/Johnson City*

Pll Dmd Defranzo

WKYE./Johnstown PA

PD; Jack Mich;
MO: Brian wnne
No Adds

WQLR/Kalamazoo, MI
: Ken Lanphear

OM/PD:
APDMD: Bria

4 ANNA NALICK
3 HALL & DATES

n Wertz

KSRC/Kansas City, MO*
S

.I)HN JAITE

KUDL/Xansas Ci B
ommm...?"" MO
BACKSTREET BOYS

1LDNVO

WJXB/KnomIle ™*

HALL&TES

KTDYII.ahyBﬂB LA*

PD: C.J. Clements
APD: Dobbie Ray
MI: Sleve Wiey
No Adds

WFMK/Lansing, MI*

O Ray Marshall

e

HALL & OATES

KMZQIIJ: Vi NV*
PD. oy Povrs egas,

mr : Tory Masie

s Vs,

L ks

KMSXLittle Rock, AR*
OM/PD: Somry Victory

ANNA

RASCAL FLATTS
SHANA TWAIN
HALL & QATES

KOST/Los Angeles, CA*
POMD: Sieliz Schwartz
No Adds

WMGNM!dlson w*

II] MI[AIIM

WZID/Manchester, NH
(OM/P0: Bob Bronson
3 MAROON S

KVLY/McAIIen ™*
Alex Duran
APDMO: s Hinojosa
31 AVRIL LAVIGNE
29 MARID
20 GREEN DAY
1! BACKSTREET BOYS
5 ANNA NALICK
12 GAVIN DEGRAW
ILOVO
HALL & DATES
COLBPLAY
SIMPLE PLAN
WLRQ/Melboume, FL*
DM: Ken Haliday

PD: Michael Lowe
MD: Mindy L.

TREET BOYS
JIM BRICKMAN & MICHAEL BOLTON
HALL & OATES

WHVR/Memphls ™*
M éﬂsmsn BOYS

WMGQ/Middlesex, NJ*
PO: Tim Toft
NoAdds

WMXC/Mabile, AL*
OW: Kt Carsan

MO:
HALL & DATES

WWLW/Morgantown, WV
OM/PD; Chad Pary
1 ANNA NALICK
1 RICK SPRINGAELD URICHARD PAGE
1 CARSON'S WINOOW

WALK/Nassau, NY*
PO/MO: Flob Neller
NoAdds

WLMG/New Orleans, LA*
w‘mms—

WLTW/New York, NY*
PD: Jim Ryan

#D: Morgan Prue

11 ANNA NALICK
WWDE/NoﬂnII( VA*
MI) Joﬂ Mnnan

KMGL/Oklahoma City, OK*
R Ao
BACKSTREET BYS

KEFM/Omaha, NE*
m Mlmslle thows

WMGF/Orlando, FL*
PD 0 Ken Payne

Branda Matthews

7 BACKSTREH BOYS
KEZN/Palm Springs, CA
OM: Ken Whike e
PD: Rick Shaw

3 MERCYME

3 VANESSA WILLIAMS
WMEZ/Pensacola, FL*
DM/APD: Alan Wilbar Ritchi
PO Annie Sominers
ME: Josl Salkowity
No Adds

WLTJ/Pitisburgh, PA*
POMD: Chack Stavens
HALL & DATES

WSHHPitishurgh, PA*
PO/MD: flon et
HALL & OATES

WHOM/an:nd ME
e s

KKCW/Portiand, OR*
oMpD:

NC*

WRAUHaIeth
IM/PD: Jon Wade Formicola

MD Jlm Kelly
KRNO/Reno, NV*
PDMO: Dan Friz

HALL & DATES

WTVR/Richmond, VA*
OM/PD: Bil Cahill
APD: Adam Stubbs
MD: Kal Simons
2 ILDVO
HALL & DATES

WSLQ/Roanoke VA*
Mn Dick Oamll;

ROB THO!

HALL & DATES

WRMM/Rochester, NY*
PD: Toresa Taytor
Adds
WGFB/Rockford, IL
PO/MD: Ooug Daniels
No Adds
KGBY/Sacramento, CA*
PD: Mike Berlak
No Adds
KYMX/Sal:ramento CA*
Jackson
D: Jonaer Wood
BACKSTREET BOYS

WGER/Saginaw, MI*
OM: Maurer

KBEE/Salt Lake City, UT*
HALL & DATES

KSFU/Sait Lake City, UT*

PO: Dain Craig

APD: Bob Netson

MD: rian deGoas

Ho Adds

KOXT/San Antonlo, TX*
£d Scarboregh

Wlmculn
1 BACKSTREET

KBAY/San Jose, CA*
0 Jim

APDMD: Wik Ohling

No Adds

KSBL/Santa Barhara, CA
ONPO: Keith Royer

MD: Petar Bie

No Adds

KRWM/Seattle, WA*

PD: Gary Nolan

MD: Lasra Gane
2 VANESSA WILLIAMS

KVKIIShrevepnn LA
PDMJ rguphamu Huftman

WNSN/South Bend, IN
PD: Jim Roberts

KISC/Spukane WA*
Pn/mn Dlvm Maml

KXLY/Spokane, WA*
POMO; Beau Igv

WMAS/Sg:ingﬁeld. MA*
OM/P: Papl Cannon
APO/MD: Rob Anthony

ANNA NALICK
KGBX/Spnngneld Mo

APDMIT Ihvn Roberts

KEZK/SI Loms Mo*
oy
SHANIA TWAIN

KJOYISIM:kton CA*
Joha Christise
T
RICK SPRINGAELD YRICHARD PAGE
HALL & OATES

WRVF/Tolede, OH*
ON: Bill
PO: Don Gasselia

HALL & OATES

KmWTﬂ-Clﬂes WA
Amm dot Mu-

fs §
]
2

?ES
i

T

WEAT/W. Paim Beach, FL*
NoAdds

#_A,S.H"/‘!‘hd\lnumn. oc
No Adds

WHUD/Westl:hesler NY*

KRBB/Wichita, KS*
OM/PD: Lyman James

MD: Dave Wilson

No Adds

WMGS/Wilkes Barre, PA*
OM: Jules Riley
PD Shn Hnlllps

WJBR/WiIminglnn, DE*
OM/PD: Michael Warle
MO: Catey Hill

MAROON 5
BRYAN ADAMS
WGNI/Wilmington, NC
OM: Perry Stone
PD: Miks Farrow
M Crai
3 coLbpLay
WSHS/Wmester MA*
POMD; Tom
27U wme PRESLEY
1 MICHAEL W. SMITH

& OATES

WARM/York, PA*
POMD: Rick Stoa
MAROON

§
HOWIE DAY

11 EIIIABASE

*Monitored Reporters
134 Total Reporters
109 Total Monitored

25 Total Indicator
Did Not Report,
Playlist Frozen (2):

WAFY/Frederick, MD
WPEZ/Macon, GA

_J
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Happy Mother's Day
Continued from Page 46

and out the door at 7pm. She knew every-
thing that was going on in the market be-
cause she listened to everyone.

“Fast-forward seven years to the present,
and you'll find Barb’s boys grown — one in
college and one studying to be a minister. Her
daughter is 15 and the spitting image of her
mom. Barb still pulls her full load at the station;
does remotes and appearances; runs her
daughter to soccer all over Indiana; keeps a
watchful eye on her 80-something mother,
who lives with her; and visits both of her boys
a couple of times a month, one in Detroit, the
other near Indianapolis.

AC

she was havmg three babies. After her girls
‘ - — Jillian, Tess and Chloe
— were born, we wired
her home with ISDN,
and she did the morning
show from her bedroom
until she was well enough

toreturn full-time.

“For Amy it’s a whole
new adventure, as she is
currently the most high-
profile mom in Milwau-
kee. She speaks to working women's
groups and has really embraced her new
posmon in life and in the market

Amy Taylor

“She continues to be heavily involved in -

many charities and still has the wheels turning
when it comes to promotional opportunities.
She’s an inspiratian to us all, even though we
can’t figure out what keeps her going. Whatever
it is, she’s got it right. She’s doing it all, and she
loves every minute of it.”

* Karrie Sudbrack
VP/Market Manager, Clear Channel/Dayton

WDSJ & WLQT/ Dayton PD Sandy Collins
says, “Karrie Sudbrack is
& { one of the few women in
our industry at the VP/
i market manager level.
Karrie oversees eight sta-
tions in Dayton and has a
hubby and two boys. They
live in Cincinnati, and she
commutes 100 miles a day.

“Karrie is a terrific man-
ager, goal-oriented and
people-friendly. She gets the job done with no
blaodletting. Her mastery of the numbers is
legendary. Though she really wanted to be in
programming, she didn't feel she had the voice.
Needless to say, she’s very pro-programming,.

“Karrie is always approachable, and while
you may not get the answer you want, you
always feel that you've been heard and that
she’s taken your request seriously. That is rare
in today’s radio environment.”

Karrie Sudbrack

Amy Taylor
Moming show co-host, WKTV/Milwaukee
Bob Walker, PD at WKTI/Milwaukee,
says, “Amy Taylor is the mother of 1-year-old

triplets. Her entire adventure was lived out on
the air, starting from the day she found out

Darla Thomas

PD/aftemoon drive, KSRZ (Star
104.5)/0maha

KRWM/Seattle MD Laura Dane says, “In
addition to her various radio duties, Darla
Thomas is the mother of two small klds
daughter Madison and § 4 '
son Jackson. I watched
her juggle her work and
mom duties when she
was here in Seattle as
MD of KLSY, and I
found her multitasking
abilities amazing; I think
Darla deserves to be rec-

ognized for her amazing Darla Thomas
talents.”

Etoile Zisselman
VP/Adult Formats, Arista/RMG

RCA/J/RMG VP/Adult Formats Adrian
Moreira says, “Etoile Zisselman is a super-
mom, and I don't know how she does it. In
addition to her day job of holding down the
fort as our Arista adult specialist, she manages
to be a great mom and
wife to boot.

“With baby No. 2 re-
cently joining the fold,
Etoile has certainly got
her hands full. The day
before she went into la-
bor she was still calling
me to make sure all the
bases were covered on
the Avril Lavigne and
Sarah McLachlan tours and Kenny G at
mainstream AC. Now that is dedication.”

Etoile Zisselman

L B

| from its competition greatly. We have

a substantially deeper library and have
' largely become the listeners’ solution
to button-pushing. Bob and “Jack” are
¢ not alike. Bob believes in playing new
music, which should be an integral part
of this 25-54-targeted format. & WPYA

Jay West

OM, WPYA, WNIS & WTAR/Norfolk %

Adult Hits format in the United States under the vision
of co-creator Bob Sinclair. Sinclair followed by launching
a Bob station in Santa Rosa, CA, which | also program,
as well as a Bob FM partnership with Emmis in
Austin. & The most exciting element of the radio busi-
ness for me is its renewed ability to surprise and engage
the audience. | have never worked at a station with a
more positive street buzz than Bob FM has currently. We don't just
have listeners, we are breeding fans of unconventional, not-overly
structured radio. It's about time our medium takes chances to rid itself
of the stale boundaries that have kept us from growing. & While we

talk to that 30-something working female who craves musical |

| reminiscence, we are very conscious of her desire to be in the
| know about both new music and its relation to pop culture. We are

. “Heaven” (Or Music/Epic) remains No. 2,

is No. 3 ...

playing the new Jack Johnson, Dave Matthews and Rob Thomas
singles alongside the many “lost™ hit songs of the iast several decades.

The top three still reign at AC: Kelly
Clarkson’s “Breakaway” (Holly-
wood) is No. 1, Los Lonely Boys’
and Michael Buble’s “Home” (Reprise)
Most increased Plays for a
current song goes to Rob Thomas’
“L.onely No More” (Atlantic), with +117,
taking it from No. 14 to No. 13. Second

was the first radio station to adopt the

WPYA (93.7 Bob FM)/Norfolk differs

Most Increased goes to Jim Brickman f/Michael Bolton’s “Hear Me ‘
. (Water Into Wine)” (RCA Victor), which also debuts this week at No. 27

.. Congratulations to promotion maverick Jack Ashton and his team

. on being Most Added this week with Hall & Oates’ “Ooh Child” (U-

| Watch), which receives 34 adds ...

Over at Hot AC, Thomas' “L.onely

"~ No More” is No. 1, knocking Green Day’s “Boulevard of Broken

. top five, with +123 ...

. 31 to No. 27. They'’re also Most Added, with 18 adds ...

Dreams” (Reprise) to No. 2. Clarkson’s “Since U Been Gone” (RCA/
RMG) is still No. 3. Lifehouse’s “Let Me Go” (Geffen) moves into the
Another big week for Coldplay’s “Speed of
Sound” (Capitol), which gets Most Increased (+309) and goes from No.
The Killers’ “Mr.

. Brightside” (Island/IDJMG) gets Second Most Increased, with +168,

and goes to No. 15.
— Julie Kertes, AC/Kot AC Editor

sE 1 OUT OF LINE

Government
Services

...and go online for government

services and information.

FirstGov.gov

The official web portal
of the Federal Government

For government information by phone,
call 1-800-FED-INFO (1-800-333-4636).

U.S. General Services Administration
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HOTACTOP 40

May 6, 2005 ‘POWERED ]
B e e v T MEDIABASE
2 o ROB THOMAS Lonely No Mare (At/antrc) 3456 +129 231395 13 31/0 ;
14
1 2 GREEN DAY Baulevard Of Broken Dreams (Reprise) 3449 -136 235692 21 91j0 MOS TA DDED
3 o KELLY CLARKSON Since U Been Gone (RCA/RMG) 3119 +27 209087 19 87/0 ARTIST TITLE LABEL(S) ADDS
4 o 3 DOORS DOWN Let Me Go (Republic/Universal) 2633 +52 140784 18 87i2 COLDPLAY Speed Of Sound (Capital) 26
6 @ LIFEHOUSE You And Me (Geffen) 2518 +123 133118 13 9113 :xg‘;sfn‘gg;‘sgsg? P'eCEISI/AZS"’gM‘Z Lot G :;
) ncomplete (Jive/Zomba Label Group).
8 0 ANNA NALICK Breathe (2am) (Columbia) 2394 +123 129584 22 87/2 LOW MILLIONS Statue (Manfattan/EMC) 9
5 7 MAROON 5 Sunday Morning (Octone/J/RMG) 2329 A717 13114 22 84/0 KILLERS Mr. Brightside (Island//0JMG) 5
9 8 HOWIE DAY Collide /£pic/ 2152 12 125565 36 82/0 COURTNEY JAYE Can't Behave (Is/and//DJMG) 5
7 9  GOOGOO DOLLS Give A Little Bit (Warner Bros.) 2147 209 147209 28 890 WAUZWV;ES':]SNB;NI"U' Side Of Somewhere //ﬂfff-’szoﬂel g 5
) JACK JOH itting, Waiting, Wishing (Brushfire/Universa 4
10 10 KELLY ClARKSUN'Breakaway /Ha{/ywaal// 2013 100 156471 37 78/0 BETTER THAN EZRA A Lifetime (Artemis/ N
" m JET Look What Yau've Dane (Atlantic) 1942 +8 106209 26 811 1:94 Go Back In Time (Bootdisk) 4
13 @ DAVEMATTHEWS BAND American Baby (RCA/RMG) 1635 +67 86222 7 19/2
12 13 FINGER ELEVEN One Thing /Wind-up/ 1577 -107 112921 50 85/0
15 14 DURAN DURAN What Happens Tomorrow (Epic/ 1534 -1 64174 16 7611 Mé S T
17 @ KILLERS Mr. Brightside (/sland//{0/JMG) 1526 +168 87502 14 62/5 INCREASED PLA yS
14 16 JESSE MCCARTNEY Beautiful Soul (Hollywood) 1519 -46 75680 16 58/0 ' TOTAL
16 m U2 Sometimes You Can't Make It On Your Own finterscope) 1454 +45 62337 " 73/0 ARTIST TITLE LABEL(S) e
18 @ GAVIN DEGRAW Chariot (//RMG) 1333 +55 52748 9 753 COLDPLAY Speed 0f Sound (Capitol +309
20 @ GWEN STEFANI f/EVE Rich Girl finterscope) 1181 +84 78435 12 312 KILLERS M. Brightside (/siand/l0JMG) +168
21 @ JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 1005 +89 46440 12 61/a BACKSTREET 80YS Incomplete (/ive/Zomba Label Group) ~ +147
19 21 RYANCABRERA True /£ V.L.A/Atlantic) 994 181 51303 18 58/0 rﬁg;{:‘lfs":'i“f LZ"GJYN"“"/'[‘;""; /;"/a"f'”/ +1§§
, . ou And Me (Geffen, +
22 @ BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba | abel Group) 897 +50 39665 14 49/2 ANNA NALICK Breathe (2am (Columbia/ "5
24 @ COLLECTIVE SOUL Better Now (£/ Music Group) 8717 +106 34733 10 52{3 COLLECTIVE SOUL Better Now /E/ Music Group) +106
23 24 TIM MCGRAW Live Like You Were Dying (Curt) 750 -46 66538 17 321 SANTANA fIALEX 8AND Why Don't You & {Arista/RMG) +94
26 € INGRAMHILL Almost Perfect Holywood) 731 +55 22530 8 410 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) +89
27 @ BETTERTHANEZRA A Lifetime (Artemis) 729 +67 26982 7  asjq | SWENSTEFANIEVE Rich Gir dnterscope) i
3 @ COLDPLAY Speed Of Sound (Capitol) 112 +309 45712 2 66/26
25 @ JEM 24 (ATO/RCA/RMG) 693 +9 20405 1 am;i
30 @  CARBON LEAF Life Less Ordinary (Vanguard) 463  +37 17517 10 2871 NEW & ACTIVE
29 30  AFTERS Beautiful Love (Simple//NG) 460 -8 10788 b n - g
. , COURTNEY JAYE Can't Behave (Isiand/IDJM
32 31 AVION Beautiful (Red Ink/Columbia) 358 -1 8645 6 21j0 Total Plays: 134, Total Stations: 14, Adds: 5
28 32 JOSS STONE Right To Be Wrong (S-Curve/EMC) 330 -215 15557 15 26/0 DISHWALLA Collide (Orphanage)
39 @ BACKSTREET BOYS Incomplete (ive/Zomba Label Group) 320 +147 13863 2 26/12 I\t?IEEIaBY;;I;gE’BTmaI Sx!ﬂ!lﬂsli V? sddjl 0
. . roken Wings (Wind-up
33 @ ANASTACIA Left Qutside Alone (Columbia) 318 +14 7961 5 2712 Total Plays: 103, Total Stations: 11, Adds: 0
34 @ SWITCHFOOT This Is Your Life (Cofumbia) 302 +19 7231 6 131 MARC BROUSSARD Home (Isiand/iDJMG)
36 € CAESARS Jerk It Out (Astralwerks/EMC) 298 +39 12588 3 170 I\[;;GII\TEYF:G 'é’?,hIO?'hSta;Lo";{ w/,S?d;;}:/ g_ ——
, . righter Than Sunshine (Slightly Bigger/Red Ink/Columbia)
38 @ KEANE Everybody’s Changing (nterscope/ 270 +55 5909 2 22j2 Total Plays: 51, Total Stations: 9, Adds: 3
35 38  AVRILLAVIGNE Nobody's Home (Arista/AMG) 257 -21 16518 18 220 LOW MILLIONS Statue (Manhattan/EMC)
. CHAEL ER Missi ible (Oct: 204 38 02 4 2013 Total Plays: 44, Total Stations: 11, Adds: 9
@  michaL ToLcuen sionResgon it , * & ’ AVRIL LAVIGNE Fall To Pieces (Arista/AMG)
37 40  VELVET REVOLVER Fall To Pieces (RCA/RMG) 178 -56 9806 13 13/0 Total Plays: 29, Total Stations: 18, Adds: 17
92 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week o Songs mammal plays .
of 4/24-4/30. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each f f i
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times Slatln ':'Ilav"s‘: "1" il H&I“;.rep%ﬂers zre ayailahip
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. on the web al www.radioandrecords.com.
(© 2005, Arbitron Inc.).© 2005 Radio & Records.

%

HOT AC
ADDS 5/9

50 ® Radio & Records May 6, 2005

www americanradiohistorvy com


www.americanradiohistory.com

May 6, 2005

-

HOT AC

~

=2 . America’s Best Testing Hot AC Songs 12 + R R i . . powerED[Td
RateTheMusic.com ) - For e Week Ending Sislos =15 HOTACTOP30  NEDIABASE
| — CANADA! - . J
b wow W
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 W WEEk  ARTIST TITLE LABEL(S) T ehvs “ouer staons
3 DOORS DOWN Let Me Go Repubilicliniversall 422 427:.93% 18% 431 437 420 i 1 ROB THOMAS. Lonely N& Mare /Atiantic/ 7467 -10 £+ MW
LIFEHOUSE You And We (Geffen/ 420 415 75% 9% 425 439 397 3 LIFEHOUSE You And Me (Geffen/) 630 +21 jl] 16/0
GREEN DAY Bouoiard Of Boken Dfams re) 415 405+ %%  50% 410 411 499 2 “ED00RS DOWN Lot Mg 6o opabiclimveral B4 417 13 120
ROB THOMAS Lonely No Mare /tantic 410 411 9% 23% 425 423 430 3 e wcﬁz‘:‘;’: o ;i; ;f; ;': : :‘:
; L : ' ) ' MICHAEL BLIBL lamey Bros) : 11 1518
HOWIE DAY Collide /2 409 407 88% 2% 418 4N 9 ' C
HOWAE wide @c} - A2 4 6 GREEN DAY Boulevard Of Broken Dreams (Rgprise) 513 -47 18 10/0
BOWLING... Aimost (Sivertone/Jive/Zomba Label Group)  4.04 387 85% 18% 396 404 3.77 10 KILLERS M. Brightside /it W/ﬁﬁfﬁl §i0 %30 r
KILLERS f, Brightsel fsndi0IME) 402 400 FBA% 2% 4063 RIS A0S 9 COLLECTIVE SOUL Better Now (E/Music Group) 506 +20 71 11[0
K\iElI.Y CLARKSON Since U Been Gone (RCA/RMG) 398 390 98% 43% 409 411 406 5 9 ofe JANN ARDEN Where No... /UMMMM%) 488" 60 13150
MARODN 5 She Will B Loved (Octore/lJ/RMG/ 390, 400 99% 52% 390 376 41 1 @* JEREMY FISHER Highschoal (Sony BMG Canada) 473 +5 9 10
KELLY CLARKSON Breakaway fHollywood) 383 382 97% 55% 39 395 3.98 13 @* SUM 41 Pieces fisland/IDJMG) a7 +76 oo
MAROON 5 Sunday Mornidg (Octons/JIRMG) 376 384 96% 37%.. 378 388 394 8 12 KELLY CLARKSON Since U Been Gone (RCA/RMG) 442 -50 18 1200
GAYIN DEGRAW Chariot /AMG) 375 359 M% 16% 380 393 350 :Z ® acnkers K“g“’ M””f’" — 4:3 *::f ; 1:":‘
ANMA NALICK Breathe (2am) (Columba/ 3178 P377 0% 18%,. 374 381 382 DIVINE BROWN 0id Skacl Love Blscksmith/ 4 i g 9
, . 16 DAVID USHER Love Will Save The Day (MapleMusic/ 405 +36 \@J 1210
JET Look What You've Oone (Atlantic/ 373 378 94% 36% 367 362 3I5 17 ANNA NALICK Breathe (2am) (Columbia) 365 7 g 1200
FlméERElEVE" Dm Thmﬂ MM‘W} 3.7% 3.79 M%& 49% 3.77 3.57 3-96 21 @ BA%@T%ET Bovs 'WWW w&w) 350 +52 a 10’0'@
AVRIL LAVIGNE Nobody's Home fArista/RMG) 369 367 95% 42% 360 370 342 15 18 GWEN STEFANI f/EVE Rich Girl fiaterscape/ 332 .50 1 8/0
TIM MCGRAW Live:Like You Were Oying (Curb) 366 365 85% 35% 367 351 396 20 )  GAVINDEGRAW Chariot /AMG) 13 41 s 1l
RYAN CABRERA True £.V.L.A/Atlantic) 362 356 95% 46% 362 363 361 19 20  MAROON5 Sunday Morning {Octone/J/RMG) 299 -29 18 130
500 GOO'DOLLS Give A Little Bit (Warner Bros.) 361 2379 95% 40% 354 340 377 18 =21 HOWIEDAY Colide iGpic/n; m 58 15 90
JESSE MCCARTNEY Beautiful Soul (Hollywood) 357 361 94% 43% 355 360 346 24 @ KATHLEEN E"WA"DS:%C:--- MapleMusiUniversal 265 +20 4 110
ufi T, . 22 23 JET Look What You've (Atlanti 264 -20 13 90
#E8S STONE Fiht 0.Bs Wroeg 5 LenaEAC) 380 ML TR AR pee> @ coTLnPLAv Spee: 0f Saund cz:a kz:llj/ 250  +160 1 13;3
DAVE MATTHEWS BAND American Baby (RCA/RMG) 350 334 51% 10% 341 336 352 28 @ m JoH y SoN S %Wa'@p ’ - e i 123
JAEN JOHNSON Sitig, Watng Wising Bslfrelisersaf 348 350 §2% 20% 353 345 363 23 26 DURANDURAN WhatHappens Tomorow B/ 226 -35 12 1200
U2 Sometimes You Can't Make It On Your Own finterscope/ 345 331 7% 21% 337 3.9 368 27 be BRYAN ADAMS Rbom Servics (Universall 223 wl). 3 m
DURAN DURAN What Happens Tomorrow /Epic/ 330 327 63% 2% 319 314 329 WILL SMITH Switch ffnterscape) 220 +23 1 6/0
Toraf: ssamlglie size is 34hz) rle_sgoln'gen.rls: Tg;al avera_q{e :Zvambilltt}; estirfnates a;e b?sedh on a scale t‘ijﬂl7 5.1 =d;'_s/;k7 I;/ery %l. TITCOMB Countjng..;wﬂ‘olﬂmjia/foﬂy BMG Canads) 214 +8 1 8it
much, 5 = like very mech). Total familiarity represents the percenlage of responaents who recognized the song. folal burn g 5
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to K-8S Crucial (Astralwerks/Virgin) 213 +20 1 n
app=ar on survey. Sample composition is based on persons 12+. Persons are screened via the internet. Once passed, they - - - - ) . ) -
can ake the music test based on the format/music preference. Rate TheMusic.com results are not meant to replace callout 25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered Networks. Songs ranked by total plays for the airplay week of 4/24-4/30. Bullets appear on songs gaining plays or remaining
tracemark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\HaEMGMusIc.cam data Is provided by Mediabase Research, a division of Premiere Radio Networks. Q)elow No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. )
s
WIKZ Hagersiown WHBZ/Memphis, TN® KSRZ/Omaha, NE* WSNEProvidence, RI* KMHX/Sania Rosa, CA* KLRKMeaco, TX
REPOR TERS OMPD: R Noranir PO: Brad Carsan OM: Tom Land PO: Steve Pock OM: Dave Shakes OM: Tom Aol
 Joff Roteman 1 GREEN pAY P0: Darla Thomas "D.B%M PO/AMD: Brandon Bettar : b Resd
No Adds COLDPLAY BOWLING FOR SOUP RI vS 23 COLDPLAY APD: Bethr ikichards
. . ; ; GWEN STEFANI UEVE ANASTACIA No Adds
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what they learn in these pages about Smooth Jazz today.

Reports that SJ is doddering toward extinction are greatly overstated, Broadcast Architec-
ture President Allen Kepler insists. He does a thorough work-up and makes sense of the
numbers and more in “It's Alive!” a diagnostic on the state of Smooth Jazz's health. We also
celebrate jazz icon, pianist and radio host Ramsey Lewis on the occasion of his upcoming 70th
birthday on May 28 — not to mention the 40th anniversary of “The In Crowd.”

ABC Radio Networks President Jim Robinson — one of Smooth Jazz's most respected and
admired GMs — assesses Smooth Jazz's strengths, weaknesses and opportunities in “No
Barriers, No Conflict,” and Verve Music Group President Ron Goldstein shares his journey from
local promotion man to label head, offering insights into the challenges he confronts on a daily
basis.

Good strategy is how you survive in a world of killer competition. Were truer words ever
spoken? So what better place to begin Smooth Jazz, Here & Now than with an astonishing
interview with the business guru who literally wrote the book on positioning, branding and The
22 Immutable Laws of Marketing, Jack Trout?

You Don't Know Jack (Trout, That Is}

Recognized as one of the world’s foremost marketing strategists, Jack Trout is the origina-
tor of “positioning” and other important concepts in marketing. He is the best-selling author of
Positioning: The Battle for Your Mind, The 22 Immutable Laws of Marketing and Big Brands, Big
Trouble, among many other books. Trout has consuited for such companies as AT&T, IBM,
Procter & Gamble, Merck and Southwest Airlines. Recently, Rendezvous Entertainment CEO
Frank Cody and | enjoyed the following expansive conversation with Trout,

FC: Jack, you are such a prolific writer that it is not surprising to find one or two of your
books on the shelves at radio stations and record companies. You expect to see The 22
Immutable Laws of Marketing, but another favorite is Big Brands, Big Trouble: Lessons Learned
the Hard Way.

JT: That was probably my favorite book to write. You can only learn so much from reading
books about management and marketing. Learning from mistakes is the best way to learn, and
that is what | try to get across in that book. A lot of the stuff | wrote in Big Brands, Big Trouble
is still coming true, like GM.

CA: Please expand on the General Motors example.

JT: I wrote an article called “Brand Schizophrenia,” which talks about brands that become
fike split personalities. They try to become many different things, and, as a result, they become
nothing in the mind of the public. General Motors once had five brands that were developed
very carefully under the guidance of Alfred Sioan, the CEO from 1923 to 1946, who continued
as Chairman of the Board untit 1956. Under Sloan, GM’s share of the car business in America
went up to about 50%.

After Sloan died the financial guys took over the company, and they thought, “At 57%, we
don’t want to get too much more market share, because the Feds will land on us, so let’s just
make money.” The whole game became a money game, and what they ended up doing was
making expensive Chevrolets and cheap Buicks. Ultimately, they destroyed the brand.

Back in the Sloan days prices were carefully differentiated for each brand. They separated
the Pontiacs from the Oldsmobiles. They positioned them. The financial guys took over, and
they took it right back to the very beginning, selling all the cars the same way. Not only that,
they made them all look alike. That was one of the really weird things.

It's a company that basically destroyed its brand. As a result, it has about 25% of the
business, maybe a little less. It has labor problems; it has endless problems. This is a company
that might not survive. It's hard to believe that AT&T is almost gone, and these guys are up
next. It's incredible.

FC: You worked with AT&T as well?

JT: Absolutely. | was there at the crossroads, when they had a shot at doing something
interesting by differentiating themselves from the MCls and Sprints. They chose not to, and the
rest Is history.

FC: You're a big fan of radio. Do you think radio suffers from an inferiority complex?
JT: It always has. It's an age-old thing. You know the myth that a picture is worth a thousand
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People of a certain age will probably remember Ram Dass’ immortal book Be Here Now. This annual
Smooth Jazz format special focuses on the present. You won't find nostalgia, historical retrospectives or
tributes to past glories — just the here and now. | predict that some readers will be very surprised by
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words? Radio buys in to that myth, and that's why they feet
inferior. Radio is a primary medium. You don’t need
pictures. In an article | wrote recently | compared the leading
brands in 1923 with the leading brands today in 20 categories.
Guess what? Only five have lost leadership.

In other words, America’s biggest brands were built with no
pictures; they were built with radio, basically. | have said that
industry has failed to capitalize on sound. The mind works by ear.
Sound is the key here, and radio is the primary medium. The media
without sound are secondary, which means newspapers, magazines
and other things.

FC: With all the new media competing for what seems to be a
shorter and shorter attention span, how critical is marketing for radio?

JT: Right now they do a much better job of selling the medium than
of taking care of how it sounds. It sounds sioppy. Clear Channel is going
in the right direction by reducing the number of commercial minutes and
reducing clutter. Clear Channel is also smart in trying to improve
messaging on the radio. That’s always been a scandal, because advertis- :
ers have no idea how to use sound to create effective commercials. The people who write radio
commercials don’t have a clue. :

| actually heard somebody at an agency say that we need 60-second commercials instead of
30-second commercials, which is what Clear Channel is pushing. They say two seconds of audio
equals one second of visual. Can you believe that? That's the dumbest thing I've ever heard.

FC: What scientific study backs that notion?

JT: It makes no sense, because marketing owns a word in the mind. We're not talking about
owning a picture in the mind. it's words, and you don’t need 60 seconds to deliver two words or
build a story around two or three words. b

CA: But they have to be the right words. '

JT: That’s right. The other issue here is the problem with the visual medium. It distracts
people. Television commercials are the worst. They're all over the place — what | call visual
distractions. You look at these crazy pictures, and you stop listening. When you stop listening,
no message is delivered. That's one of the biggest problems with television commercials: People
drive them visually instead of driving them verbally, and that is a classic mistake.

CA: On the other hand, some of the very best television commercials are imaginative and
compelling. People don’t dislike radio commercials, they dislike bad radio commercials. A lot of
them are not memorable or imaginative, and they don't spark images in the minds of the
listeners.

JT: People don’t know how to write radio commercials. They really don’t want to write radio
commercials. That’s part of the problem.

FC: Spotload is really a price war. Reducing spotioad is a Clear Channel initiative, and Infinity
and many other broadcasters have instituted it as well. But some critics complain that it's too
little, too late.

JT: People wrote off radio when television arrived. | say to people, “Look at the time spent
with the medium.” Television is 30%-40%, and radio is not that far behind in terms of time
spent. Sure, you're going to lose a little bit of time because people will drift to iPods or satellite,
but, for the most part, | would not write off a medium that has a lot of people spending a lot of
time listening. | tell people, “Look, today is today, and tomorrow is tomorrow. Today your
assignment is to get out there and sell something.” It’s crazy to say, like some advertising
people do, that radio is going away because of all these other-forms. But, again, you can’t
predict the future.

FC: Life seldom turns out like people predict it will.

JT: | have satellite radio. Guess what? It's crappy in tunnels. You can't hear it under trees.

You can’t easily listen to it in the house. C’'mon.

FC: /s satellite radio presenting Superior programming that is noticeably different from what

you can get free from radio?

Carol Archer

Continued on Page 55
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Continued from Page 52

JT: First of all, they don’t have the money to put into programming. That’s one of their
problems, because they don’t have enough advertising. Yes, they’re working with subscrip-
tions, but that's always going to be an issue. | expect they’ll sneak around to commercials
eventually.

FC: We're talking about radio in general, but Smooth Jazz in particular, which is a very
specific brand. It's defined by the words “smooth,” which conveys benefit, and “jazz,” which is
a category. It's a much-maligned category, and at the same time it is consistently one of the
most successful formats in major markets. It is also one of the most cost-effective, with high
return on investment compared to other formats. What's your take on the state of Smooth Jazz
right now?

JT: These days, anyone delivering music on the radio has to work very carefully to
differentiate their music from what people hear on their iPods and their satellite radios,
because they can certainly deliver music. | always feit that one of the most
powerful elements in radio is personality — people talking about stuff. That’s
the one thing that the other media will never have. Radio in its heyday always
had very powerful personalities. That’s why you turned on the radio.

~ CA: Let’s stay with this idea of being different for a moment. It is a major
g principle of your sirategy. Smooth Jazz has a base of very cool instrumental
. music and jazz-flavored contemporary music that it plays to broaden the
E‘_ format’s appeal. It plays vocals that are familiar to listeners of other formats.
= It's a hybrid, in a sense. It's a way of democratizing the format, giving it
=3 broader appeal.
JT: You can push it out a little bit, but you have to be careful how far. With
L jazz, you expect to hear instrumentals. You don't necessarily expect to hear
vocals, but of course there are some great singers. It’s always tricky. There
are limits to how far you can push an identity. You can undermine it. You can
push yourself out too far and do something that doesn’t necessarily line up
with what’s in people’s minds about a thing called Smooth Jazz.

CA: Lack of variety in the music is a common complaint among listeners, yet many
formats, not just Smooth Jazz, have brought their playlists down to a core that may range
from 250 to 450 songs, with about 75 to 100 songs being played the most.

JT: You're homogenizing the medium.

FC: And in response, new formats are emerging. You'll like the name of one of the new
ones: “Jack.” Thev are positioning themselves against tight playlists.

JT: It’s a good idea. The medium of radio should have different sounds. Again, you're back
with differentiation. If you're playing the same songs the next station is playing, what’s your
difference? That’s your problem. If someone
comes along and plays more songs and says that
you are going to ke surprised by some of the
stuff you're going to hear because you don't hear
it other places on the dial, that’s an interesting
idea, a good differentiator.

One of the problems with music formats is a
Jot of sameness. One way to differentiate a
format is to add a personality and let them do
something a little different. But they don’t want to do that because it costs money.

FC: In radio, marketing is one of the first line items that management cuts to meet bottom-
line goals. For a business that sells marketing to other entities, that seems illogical. How
important is marketing if you have a very specific, differentiated product? How important is it
for radio to markst itself?

JT: Very important. The medium of radio has never marketed itself very well. Some years
ago | worked for the RAB. They had no budget, and we kept saying, “Guys, you're in charge of
selling the medium, and you're not doing it.” This has been a problem for a long time.
Somebody’s got o talk about the medium, which gets back to our earlier conversation. You
have to position radio as a primary medium. You have to sell the power of sound. You have to
say that radio is a wonderful medium because there are no distractions, while there are
distractions in the visual media.

FC: Radio is certainly the most intimate medium.

JT: Radio brings a Iot of good things. It's intimate; you bring the emotion of a voice. Think
of Howard Stern. Stern is a nutcase — | mean, he’s a little wild and crazy. But | tell you, he
does a hell of a good commercial, best I've heard since Arthur Godfrey. Imus is the worst, the
worst. If you have a good, strong personality on the air at a local station and you help them do
their job properly, you really are a head up.

FC: Can you talk about the value of perceptual research?

JT: Perceptual research is the world | live in. For radio, that would be about a station going
out into a marketplace and essentially measuring perceptions of how people see it and the
basic attributes of a radio station vs. its competitors. It's about perception of your station vs.
those of your competitors’ stations, asking which plays the latest sangs or who has the most
interesting personality. You take the radio attributes that surround a given station, why people
tune in to it, and measure those vs. your competitors.

FC: You have always said you have to own something.

JT: Exactly. It gets back to differentiating, how you differentiate yourself in the mind. You
take ownership of a word or couple of words or a concept. For example, if you're the lead
station in New Crleans, you know what you own there is “New Orleans’ favaorite radio station.”
It's a leadership idea, and you take ownership of that idea. Once the idea is gone, you have to
find another idea that you-can aigsh to your station.

FC: What if a station makes a format flip or a major format adjustment or changes its

- name? How important is marketing in this type of situation?
-

Jack Trout

“These days, anyone delivering music on the
radio has to work very carefully to differentiate
their music from what people can hear on their

iPods and their satellite radios.”

SMOOTH J A 7Z Z

JT: Any time you make a format change, you have to reintroduce yoursetf
to the marketplace. You can't just slide into it. First of all, people will say,
“What happened to my old station?” You have to rebrand yourself in a way
and reposition yourself, which is tough, because, in a way, you're changing
people’s lives, or you are forcing them to think of something else.

That’s why you probably have to drop your call letters and come up with a
whole new identity if you are really going to change. If it's a seque where there’s
a natural connection between what you once were and what you are today, you
can make the connection by saying that you're new and improved. That’s fine.
That can work. That’s a good old standard retail idea: “new and improved.”

FC: And not lose your base? A

JT: And not lose your base. It will be better. So, in other words, you have tw
choices: You either become new and improved, or you become
totally new. ‘

FC: What is the best medium for radio to use to promote /t
since radio can’t buy spots on other stations?

JT: | never liked television, because the medium is the messa
You're sending a terrible message.

CA: What about outdoor?

JT: Qutdoor is OK, but there’s no message there. You have no time. d
It’s the 50-miles-per-hour trap. You have no time for outdoor unless you can
keep it amazingly simple, and that’s not easy, especially when you're
introducing something new. Outdoor is a good reminder, because you get
people going by in cars, but it's hard. | like newspapers if you've got some
news to talk about, if you're introducing something.

CA: How about editorial?

JT: Much more valuable. Without a doubt, you can certainly use direct
mail and PR to some degree if you have an interesting story. There’s a lot of media out there.

FC: / printed out the 22 Immutable Laws of Marketing on a little card and had it laminated. |
carry it around in my Franklin planner.

JT: Let me ask you a question: Here you are, a super fan. You have my stuff laminated. Why,
with all the stuff out there in all these books, is the advertising industry in such a mess right
now? | get asked this all the time. People say, “Jack, you make eminent sense. Why do the
people in the ad agencies not listen to you?” What is going on here?

FC: /f we fail to study history, we are doomed to repeat it. It's one of those things. It's not
difficult to find the knowledge, but you must have a thirst for it. Also, there's a certain amount
of speed in our lives, sometimes driven by greed
and impatience. People want to get where they're
going as fast as they can.

! like the analogy of gardening. You put the
plant in the ground. You nourish it. You have to
plant the seeds where there is sufficient sun. If
you're lucky, there is enough rain. You water. You
weed. But you can’t make something bloom by
yelling at it.

JT: Let’s just say that | keep trying to get people to listen, but nobody wants to listen to real
problems.

CA: The task for anybody who is selling radio time or pitching radio’s cultural importance is
to do a more persuasive job of raising the consciousness of young buyers. Many buyers are
stuck in an antiquated mind-set and have a lot of preconceived notions that Smooth Jazz is old
or not hip. Cingular, Verizon and other wireless providers primarily advertise on youmg Pop
stations, as though affluent adults don’t use those products.

JT: Have you ever seen an effective program behind the medium of radio? | haven't. In all
the years | have been in this business, | have not seen anybody get out and sell the power of
sound and sound alone. The medium has really taken things for granted.

CA: There’s a campaign on the air now promoting radio. The spots have celebrities say, “You
hear it first on radio.”

JT: | read about it. That's terrible. My wife and myself are big radio listeners, but guess what
we listen to: National Public Radio. That's where all the interesting stuff is. Jonathan Schwartz
is terrific. He talks about these songs. He gives you little things behind them. Basically, it's
traditional, not smooth jazz.

FC: One of the most successful personalities in Smooth Jazz radio right now is Ramsey
Lewis, who has a terrific show about traditional jazz, The Legends of Jazz. Dave Koz has a
national show where he introduces the music, interviews artists and tells the stories behind the
music.

JT: That's perfect.

FC: Chris Botti also has a national show, Chill With Chris Botti, which is introducing people
to this genre of music coming out of Europe.

JT: Those types of personalities have always been what make radio different as a medium.
As a medium, it sounds very powerful, then the personalities give you insight, information,
entertainment — whatever. That's what built radio, and that’s what can save radio it you do a
better job with that kind of stuff.

f you're just going to play music, people are going to say, “Wait a minute, | can get music
any number of places now.” You need to add something else with the music. That's what makes
you different. You need to think in terms of returning to personalities, especially wkien you're
dealing with music. Ladies-and gentlemen, maybe you forgot what made you successful. That is
the key.

Continued on Page 66
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" Research confirms Smooth Jazz's vitality and ongoing appeal R

The Smooth Jazz format is alive and well, and the brand is well-
known and well-liked by listeners. Indeed, they have never
been more enthusiastic about it, and Smooth Jazz remains one
of the top-performing 25-54 formats in radio. To dispel any
doubts about the formats continued vibrancy and successful
performance, Broadcast Architecture President Allen Kepler
submits the following facts, along with an analysis of Smooth
Jazz, here and now.

Let it be known that Smooth Jazz is strong in rank. Looling at 2004 Arbitron four-book
averages in the top 40 markets, Smooth Jazz ranked sixth among 25-54 radio formats. Classic

1) il 454
year-olds,” he says. “This group has always provided growth—"éﬁd'uﬁﬁr the
format, but they’re also targeted by several other radio formats, including the
new ‘Jack’ format. They have many choices for radio formats, they are
susceptible to switch-pitch marketing, and they simply do not have strong
recall for Smooth Jazz when filling out diaries.

“As we continuously survey marketing efforts by Smooth Jazz radio i
stations nationally, it is clear that the amount of funding available to market
Smooth Jazz has dwindled over the past three years. With the exception ofa
handful of stations that have budgets for outdoor, direct mail and television,
most stations now have little to no external marketing dollars, which gives us i
share of voice to compete in the 35-44 age demo. We need to increase our !
marketing efforts to get this group to simply remember that they are listening on:

Hits performed strongest. AC was second, followed by Urban AC, Classic
Rock and Hot AC. Smooth Jazz came next, running neck and neck with

Among the format's primary target of 35-to-54-year old listeners, Smooth
Jazz ranks second strongest, just behind Classic Hits.

If you're looking for a format that steadily delivers strong rank in every
market in which it plays, Smooth Jazz is a solid performer.

Well-Known & Popular

Broadcast Architecture test data for age-30+ listeners shows that Smooth
Jazz is a well-liked radio format. “In our studies we have not seen any
negative connotation to the term ‘Smooth Jazz' or the format as a whole,”
Kepler says.

“Listeners of all ages tell us that they feel the format appeals to a wide
range of people between 30 and 60. Generally, even younger listeners in their
30s say that the Smooth Jazz format appeals to people their age.”

Kepler says it’s all about mind-set. “Listeners grow into Smooth Jazz for several reasons,”
he explains. “Some come to us due to changes in their musical tastes or lifestyle. There is no
single magic age at which people graduate to Smooth Jazz.

“For whatever reason listeners join the Smooth Jazz ranks, one point is clear: They tell us
that the stations are vibrant, interesting and, ultimately, extremely smooth.”

Meanwhile, format momentum is on the rise. “While a few Smooth Jazz stations are
experiencing ratings wobbles, the majority are stable or even show growth,” Kepler says. “In
the past year BA research has gathered feedback from more than 10,000 listeners. On average,
40% of all Smooth Jazz listeners and 50% or
more of format P1s say Smooth Jazz stations are
getting better.

“By comparison, listeners to other adult
formats, like Country, AC, Triple A or Classic
Rock, display far less passion, with typically less
than 30% stating that their formats are getting
better.

“We also see a steady group of more than
25% telling us that they are listening more to
Smooth Jazz than they used to. Some say this is due to the Trip-a-Day contests that exist in
numerous markets, while others say that the music is more in sync with their tastes.”

If the listeners feel so good about Smooth Jazz, what accounts for the dip in rank and share
over the past year? A four-book comparison from 2003 and 2004 shows some slippage with
35-44, steady performance with 45-54 and growth in 55-64. “BA-consulted Smooth Jazz
stations actually grew in average rank 45-54 from fifth in 2003 to fourth in 2004,” Kepler says.

The figures below depict Smooth Jazz rank and share performance in 25-54, along with
three key 10-year demo spreads.

25-54 35-44 45-54 55-64.
2003 9th (3.8) 9th (3.8) 5th (5.7) 6th (5.7)
2004 10th (3.7) 10th (3.5) 5th (5.7)- 5th (5.9)

“Again, the only decrease was in the 35 to 44 demo,” says Kepler. “Smooth Jazz is holding
steady with 45-54s and has gained in 55-64.”

The Reasons

Below, Kepler outlines some potential factors driving the increase in older listening and the
decrease in younger listening.

e Natural aging: “Many larger markets have Smooth Jazz stations with 18 years of
heritage,” Kepler says. “Their listeners never graduate from Smooth Jazz. They are loyal and
stay with their station and will probably never leave, because there’s simply nothing like it on
the radio.

“WNUA/Chicago, KKSF/San Francisco and KTWV (The Wave)/Los Angeles signed on back
in 1987, when many of their early adopters were around 35 years oid. Those 35-year-olds are
now 53. Forty-year-old listeners in 87 are now hitting 58.

“The average age of the Smooth Jazz listener in 2005 is 48 years old. Six years ago, in
1999, it was 43. The format is actually aging ata slightly slower pace than the aging of the
baby boom generation.”

e No marketing: Kepler raises a major concern: Fewer marketing dolfars equals fewer new
listeners. “Smooth Jazz has clearly lost ground, especially in a few key markets, with 35-44-
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Allen Kepler

“Radio is in the business of entertaining
listeners and selling marketing opportunities.
How can we do this with a straight face when

we're not properly marketing our own product?”

reqular basis.”

® Phantom cume: “We have seen in BA strategic perceptual
research that all formats struggle to some degree with the dreaded
challenge of phantom cume,” Kepler says. “Phantom cume is the g
difference between those able to recall listening to a particular station
unaided vs. those who must be aided in order to recall their listening.

“For example, of 1,000 participants in a study, 100 recalled — unaided
— listening to the Smooth Jazz station. This unaided response was
similar to what we see in Arbitron as diarykeepers write down the stations
they listen to in a particular week. Later in the same interview we asked all
1,000 respondents if they listened to the Smooth Jazz station in the past
week. Merely attaching the name of the station to the question resulted in 85
additional people saying they listened. That’s an 85% increase over the
unaided response — phantom cume! Imagine what getting full credit for
listening would do to a station’s ratings performance.

“Recent BA research has shown that stations are missing as much as 85% of reported cume -
among 35-to-44-year-olds. This group represents our swing-vote crowd that, given their younger
age, are generally not as connected with Smooth Jazz. We must always market to swing-vote .
listeners to increase our ratings and lower phantom cume. Nationally, we see anywhere from 50% r
to 65% phantom cume in the overall broad target age range of 30 to 60.

“The bottom line is that these listeners are out there. The younger end of our target demo is
listening, but we must engage them further to get credit for their listening — a process best
accomplished through on-air branding, external marketing, benchmark contesting and a well-
researched, compelling music mix.”

e Growth potential: Kepler continues, “But
wait, there’s more! Many of our market studies
show vast untapped 35-to-49 listening potential.
As many as 50% of respondents in our studies
who react positively to a smooth jazz music
montage do not list Smooth Jazz as one of the
stations they have listened to in the past week.
This demonstrates that there are people who like

, , , ¥
the music that we are playing but currently either
don’t know about us or simply do not regularly tune in, for whatever reason. Again, a primary ‘

factor is that Smooth Jazz marketing has decreased dramatically from five years ago.

“The key finding is that Smooth Jazz is somewhat unnaturally performing older by Arbitron
standards simply because its loyal core listeners rarely or never leave, and Smooth Jazz
stations are doing less to gain, and get credit for, listening among the younger swing-vote
listeners, as well as other potential listeners.”

How Do We Go Younger?

Although tactics and strategy will vary from market to market, research that BA is seeing
indicates that there is massive potential with the actual product in its current form: good of’
Smooth Jazz. Kepler suggests that the best way to discover the road map for your market is to
conduct a thorough strategic study with your listeners and those in the target demo locally. He
shares the following general findings about Smooth Jazz

“Younger listeners — 35-44 — gravitate more toward vocals than instrumental music. We
see higher passion scores for vocal music with the younger end of the demo. This is a clear

pattern in multiple markets. It does not mean you should go more vocal; it simply tells us that

the glue needed for the younger person to connect and become more actively engaged with
Smooth Jazz radio is vocals.

“The style and genre of vocals will vary from market to market, but it's clear that hit vocals
from the '70s resonate strongly with the younger audience. Recently, BA VP/Programming Rad
Messick pointed out that much of the music performed on American Idol is covers of '70s R&B
hits. There’s a logical reason for that: They’re well-liked. We see that same passion among 35-
to-44-year-olds in auditorium tests around the country.

“We also have a real opportunity with newer vocals. While many do not research extremely
well at this point in time, recent releases by Seal; Queen Latifa; Dido; Hall & Oates; Vanessa
Williams; Anita Baker; Norah Jones; Kenny G with Earth, Wind & Fire; Ray Charles; Alicia Keys;
and Michael McDonald are showing us that new vocals keep Smooth Jazz radio in the moment
and are now showing more staying power. These songs keep Smooth Jazz current, relevant and
young.

Continued on Page 66
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Paul Brown
THE CITY

From the man who brought you Up Front, and the producer of over £0 #1 singles
The City delivers . . . 1t's CHILL . .. It's SMOOTH . . . It's EVERYTHING . ..

Once again Paul raises the bar!

* First single on your desk late May

e Availaale in stores July 12th

Brian Culbertson

IT'S ON TONIGHT

Making his much anticipated debut on GRP/Verve . . . Consistently cutting
edge . . . Culbertson delivers a sexy, no-holds-barred collect cn of originals
destined to heat up your playlist! /t's On Tonight features an amazing
line-up of today's best contemporary jazz artists.

o First single on your desk in early June

» Available in stores July 26th

Def Jazz
DEF JAZZ

The name says it all . . . An absolute original . . . A JAZZY
touch on OLD SCHOOL Def Jam® classics! Featur rg some
of the hottest names in Jazz/Smooth Jazz today.

o First single on your desk in mid-june

* Availahle in stores August 8th

'_1 w DAVID SANBORN
~ el Dor Let Me Be
F
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MINDI ABAIR
Make A Wish

Impacting Now!!!
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The Life And Times

Of Ramsey Lewis

The jazz icon is passionate about art and more

With a career that encompasses 80 albums, three Grammy
awards, the Recording Academy’s Governors Award, an NAACP
Image Award and two R&R Industry Achievement Awards for
Smooth Jazz Personality of the Year, being named ABC-TV's
Nightly News Person of the Week, performances at the White
House and his own television and radio shows, jazz pianist
Ramsey Lewis is truly a legendary figure.

This month he celebrates his 70th birthday and the 40th anniversary of “The In Crowd.”
KJCD/Denver morning host Kenny Noble Cortes and | caught up with Lewis recently to discuss
his life in jazz.

CA: The last time we spoke, for a column called “If 'Trane Were Alive Today....,” you said that
music, like any great art, s the result of focused, in-depth work that comes from one’s spirit,
from how one has lived. You observed that music remains wonderful and beautiful not because
it's manufactured, but because it's garnered from the very universe we live in and is fiftered
through one’s experience in the language of music. Please speak to your experience in the
universe you inhabit.

RL: Whether we’re musicians or journalists, we all like to feel that we're creative, that from
time to time we get into a flow, that we connect to something that’s much greater, bigger, deeper
and surer than our everyday life. That only comes when one has lived enough. Experience leads
to sharing and compassion for people and humanity. You get enough confidence eventually to
turn loose the handlebars that sometimes come as baggage from the past during these
moments of creating whatever you are. You have the confidence to fet your true feelings come
out through your medium.

When you're younger, sometimes you're afraid of your true feelings, because you feel you're
vulnerable, that you might be criticized. This one won't like you. Is it good enough? You have to
have that professional confidence, which can come

RL: Ramsey Lewis was a product of life, the times in
which he lived.

KC: Was it easier to break into the business when you
did? When “The In Crowd" first hit, it was truly different,
yet radio stations seemed to have a stable of instrumen-
{al hits that were regularly injected into Top 40 rotation.

RL: We didn’t suggest to Leonard and Phil Chess,
who owned the company, that this was the single. That
day had not come around yet. You didn’t hand in albums
and point out the single. You just handed in a complete
work that consisted of three, eight or 12 songs. That was
our 17th album, and our approach was to offer a journey:
the appetizer, maybe an entrée we hoped would be
fulfilling and then a little fun piece, the dessert.

We handed in all those songs, the complete meal,
except the dessert piece. We were looking for this fun piece, and it was suggested that we
check out Dobie Gray’s vocal version of “The In Crowd.” | bought the 45 — that shows you
how long ago that was — and we took it back to our hotel. We carried a little phonograph
around with us — no iPods then. ! said, “It's a nice, easy, fun piece. It's got a catchy melody.”
We had some Duke Ellington on the album. How can you go wrong?

KC: Pop music has evolved from a three-chord progression back in those days to a three-
letter word, MP3. What are your thoughts about downloading music, particularly yours?

RL: Technology is here to stay. It's only going to get bigger, better, faster, smaller and less
expensive. There’s no holding technology back, but people who take creative efforts, it's like
going into a store, stealing a piece of merchandise and saying it was low-hanging fruit. 'm
fine with people who have downloaded, as long as they have paid for it.

KC: We live in a world that is crisscrossed by terrestrial radio, Internet radio and satellite
radio. Where do you think radio is headed in the next five to 10 years, and which form do you

think will eventually dominate? Or will we all

Ramsey Lewis

when you're 30 years old or when you're 70. It's like "ln those dayS we were encouraged to Speak continue to share the listening audience?

learning to walk. You try it, and you try it again.

RL: XM and Sirius and such are gaining speed,

We’'re so accustomed in life to marching on the from the moment, speak from the present, but it’s because there is S0 much sameness on the

path of the tribe, and that's why life as a creative art,

airwaves today that people want to have choices.

including the popular creative arts, is so mediocre. The 1Ot from what from what we did last year or You geta lot of choices with XM and Sirius. And

powers that be, the people who are in positions to

encourage creativity, new thoughts and new ideas, so the year before.”

often encourage you to sound a little bit more like
someone else. “See, it sold 50 billion copies around the world.” You don’t get encouragement
from the top.

There was a time in the '60s | was with Columbia Records, and Clive Davis and Bruce
Lundvall ran the company. Bruce was the kind of animal who encouraged, who said, “Ramsey,
what are you going to do next? We loved the last one, but | bet you've got some new ideas,
don't you?” In those days we were encouraged to speak from the moment, speak from the
present, not from what we did last year or the year before.

CA: These days there isn’t much encouragement for originality.

RL: Not at all, and it shows in movies, music, radio and television — all the popular arts.
Mediocrity is the thing of the day. But what I’'m addressing is coming to a place in your life
where you've done the work and can say to yourself, “I've practiced. I've performed in front of
this many people in these nightclubs and these concert halls. I've traveled to various places,
experiencing cultures. | have something to say.”

Everybody has an inner being, a consciousness, and when we get to know that being, that's
where the good stuff comes from. You've got to trust that. Maybe you don’t go to church or
temple or synagogue, but any person in the creative arts has to walk that path. We find out that
it’s actually a road less traveled, a place that you've been in all your life, except that you never
stopped to consider, who am 1?7 What am [?

Somebody once said, “| know who you are; you're that piano player.” Playing piano is what |
do, but it’s not who | am. I'm a father — fathering is what | do — but even that doesn’t totally
tell you who | am.

KC: Certainly music is spiritual. There’s a sense of eternity about great music. One hundred
or 1,000 years from now, Ramsey Lewis fans will be able to follow a lead sheet and reproduce
your music note for note. What does that mean to you?

RL: Being able to play Beethoven sonatas or Charlie Parker transcriptions by the notes on the
page is only an introduction to try to get to know the person deeper. | wouid be very flattered if
10,000 years from now somebody was playing my music, but | would hope that the person
would try and get past the meaning of the notes to what | meant and would bring his or her own
meaning and feeling to those particular notes and have other people say, “I have heard that song
by Ramsey Lewis a thousand times, but I've never heard it played like this.” Now that would be a
tribute to what I'm about.

KC: Do you think that people will say that Ramsey Lewis was a product of jazz, R&B, smooth-
jazz, pop music or all of the above?

58 ® Radio & Records May 6, 2005

now everybody is using the iPod. Where is radio
going? | really don't know. If somebody had bet me
20 years ago that this is where radio was going to
be now, | would have lost the farm, | would have lost the deed to the house.

KC: You, Dave Koz, Marcus Johnson and Alexander Zonjic have several things in
common: You're all accomplished musicians with dual careers as morning hosts at major-
market Smooth Jazz radio stations. What do you enjoy most, performing as an air talent on
the radio or performing as an artist onstage?

RL: There’s no comparison. They are just too different. When I'm performing onstage, it’s
a personal statement. It's my statement, my music, my intentions. But it’s a smaller forum,
just 2,000 people, 4,000 people or, if you're playing a festival, maybe 15,000 or 20,000
people. When you're on radio, you're playing to many, many more people, but it’s less your
own personal statement.

One of the personal gratifications | have on my morning show here in Chicago on WNUA
is that [PD] Steve Stiles and [Clear Channel RVP/Programming Chicago Trade Zone & OM of
WNUA & WLIT] Bob Kaake allow me to throw in stuff several times a morning that you don’t
generally hear. And I’'m glad to have an audience that tunes in to see what I’'m going to play.

Today we played Art Blakey, Wynton Marsalis and Oscar Peterson. Tomorrow we’re going
to play Ella Fitzgerald and Ben Webster. | get to have an audience that is huge and that I'm
very appreciative of to make a personal statement to. Had it not been for [former WNUA VP/
Programming] Paul Goldstein and [former WNUA VP/GM] Ralph Sherman, there would be no
morning show.

CA: Tell us about the work of the Ramsey Lewis Music Foundation. What is your mission?

RL: My mission is to have a musical instrument in the home of every child who wants to
play music. My thinking is that if kids are exposed to musical instruments, playing music is
something they would want to do. Not only that, but every child should have an opportunity
to take lessons, especiaily children whose parents can't afford it. | want that family to have a
trumpet. | want that kid to take a lesson.

I’m going to raise funds and create an endowment fund to continue to grow because |
don't want to rely totally on corporate support. Fortunately, some corporations have aiready
stepped forward, a national corporation and international corporations that like what the
foundation is about and want to be a part of it.

CA: On behalf of R&R, our readers and everyone in the radio and record communities, |
want to thank you for your extraordinary contribution to our culture and wish you a very
happy 70th birthday. You're a human treasure, Ramsey.

RL: Well, it's good talking with both of you. Thanks to you.
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"V98.7's pCIrI'nershlp with Broadcast Architecture has been an
infegral part of our success since the beginning. BA’s Mix-Master research
projects have been invaluable in understanding our audience’s tastes."

Tom Sleeker
Operations Manager/Program Director

Smooth Jazz V98.7 WVMV-FM - Detroit

"Broadcast Architecture puts 'Aim' back i« programmer's
vocabulary...and has been instrumental in helping us keep

WNUA on target."

Bob Kaake
RVP/Programming Chicago Trade Zone

Operations Manager
WNUA 95.5/WLT 93.9 - Chicago

"Broadcast Architecture has always been the On'y COI‘ISUlI‘CI nt

to use in the Smooth Jazz Format."

Carol Handley
Program Director

KWJZ-FM - Seattle

“Broadcast Architecture is the Four Seasons
of Research and Consulting firms. BA's Allen Kepler, Rad Messick and their
team are as good as it gets."

Paul Goldstein

VP/Programming
KTWV The WAVE - los Angeies

Clax KMYT W11 KWIZ KYOT KJZI WSJW
CALGARY TEMECULA FT. MYERS SEATTLE PHOENIX MINNEAPOLIS LANCASTER
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You may have missed Jim Robinson’s big news, which broke a
few days before Christmas last year, while the entire industry
was on holiday: Without much fanfare, the President/GM of
WJZW & WRQX/Washington for the last eight years was
promoted to President of ABC Radio Networks. For this special
he offers his outspoken perspective on Smooth Jazz's strengths,
weaknesses, opportunities and threats.

Robinson says he felt blessed to become directly involved with Smooth Jazz after ABC
acquired the Viacom spinoff. An ardent champion of the format, he says, “It's a shame that
traditional jazz fans don’t appreciate smooth jazz and treat it as something
less legitimate. Much smooth jazz is more interesting and complex than they
realize. People don't give it a shot. It’s an easy target.”

A musician himself from the time he was a kid, Robinson, whose musical
tastes run the gamut from Milt Jackson to Muddy Waters, The Blues Project,
Johnny Otis, Rev. Gary Davis, Austin-based acts like Jerry Jeff Walker and
even Texas swing, believes smooth jazz suffers under a stereotype. “If | can
like all those genres and | can stand in defense of smooth jazz, other people
should listen to me,” he says.

A Shared Experience

“When | first attended smooth jazz events in Washington, | was fascinated
by how diverse the audience is,” Robinson says. “It's beautiful! If | went to a
WPGC/Washington event, people might not welcome me, but at smooth jazz
gigs people light up to one another because you're all in the club of people
who appreciate music — no barriers. The shared experience rises above any
other consideration.

“Put Steve Cole in a room with 1,000 people, and everyone’s rockin’! They have no conflict.
People make choices about listening that are emotional decisions, and I've never had such a

“At smooth jazz gigs people light up to one
another because you're all in the club of people
who appreciate music — no barriers. The shared
experience rises above any other consideration.”

shared common experience with as diverse a group of people as you do with Smooth Jazz
listeners. They're happy, and they share a kinship unique to the format. That is a great strength
of Smooth Jazz.

“In terms of sales, in Washington the upscale profile of WJZW's audience was another
great strength, especially with some parts of the diverse audience that might not otherwise

| BASIA’S BACK, AT LONG LAST tter a 10-year absence from the concert stage,
beloved vocalist Basia is back on the road, touring with seminal U.K. band Matt Bianco, and she
recently visited the WLVE (Love 94)/Miami studio. Seen here are (I-r) Matt Bianco bandmembers

| Mark Riley and Danny White, Love 94 air personality Al Winters and Basia.

AR S— —_—

60 ® Radio & Records May 6, 2005

No Barriers, No Conflict

ABC Radio Networks President Jim Robinson pulls no punches

Jim Robinson

index that way. Diversity must be considered a strength for any format, but it’ ‘
rare to find such a diverse audience of such an upscale nature in terms of
income, education, employment profile and purchase decisions. )
“Another strength is that people really care about the music. They reaHy do
listen. While some don't have an appreciation for it, for P1s there is nothing :
background about Smooth Jazz. And smooth jazz artists are completely down
earth and wonderfully accessible; they'd stay all night to sign CDs.”

A Matter Of Perception

Robinson is bullish about Smooth Jazz's diversity, so it’s ironic that, as a result
buyers’ perceptlons the format's inclusiveness poses a weakness too. “They may be
looking for a certain group — some white women or some black gu 5
— and you're telling them that your group is a little bit of everybody, /
Robinson says. “Some buyers don’t know how to use that.

“That’s a tragedy, because everybody’s money is green. WJZW does
not sell at the conversion level of some other formats; its billing isn’t as
high as its ratings. It may be that the station had one weaker book of four,
and buyers often don't use multiple-book averages, which is a fair way to
appreciate the format’s real strength. There needs to be an industrywide
effort to sell multiple-book averages.

“We do have a weakness in younger age cells. It's not so much a
weakness as it is that we're becoming a little unbalanced on the top end. The
opportunity is that we need to do far more to bring the music live to people
where they don’t expect it, through appearances in malls and on the street.

“All of our events sold out, but when WJZW did an appearance with a
national act at a mall, fans were there, of course, and also hundreds and
hundreds of other people who were coursing through the mall. I'd watch their behavior and see
a teenager with his mom -— both of them into it. Smooth Jazz should get out there everywhere
— in parks, on flatbed trucks until the cops tell you to pull away. Just be there!

“Another weakness we suffer from is underappreciation by the mainstream media, which is
another reason young buyers tend not to be familiar with smooth jazz. Worse, a lot of Smooth
Jazz messaging to the nonuser group says, ‘We’re not very cool.”

The Gauntlet, Down

!!

There is an old maxim: Chatlenges are opportunities in disguise. Robinson agrees, saying, “i
don’t like supporting the overwritten threat from alternate platforms, like iPods and such,
although | do think that podcasting will eventually time-shift radio listening. We shouldn’t react
to new platforms, although they can provide us with an opportunity to reflect on and assess our
behaviors.

“We have probably overtested and narrowed the playlists and interest level in Smooth Jazz.
There is a lesson to be learned from what listeners’ other choices are providing, albeit to a 1'
smaller, niche audience. We could learn to test more broadly.

“Economics drives so many things. if people worry that terrestrial radio has become less
adventurous, it’s economics that drives the fear of weakening the growth we’ve already
achieved.

“It's fair to say that the advent of the ‘Jack’ format brings an element of surprise and less
narrow-testing titles. We overhomogenize. There is an opportunity to expand Smooth Jazz

Nt | irT TRl

“Buyers often don't use multiple-book averages,
which is a fair way to appreciate the format's real
strength. There needs to be an industrywide
effort to sell multiple-book averages.”

playlists for the benefit of attracting a younger audience and increasing excitement or interest
among loyal listeners. There are a lot of songs that could be heard just once a week, like Stevie
Wonder’s — he really does have more than four songs.

“It's our responsibility to uphold the expectation that we can provide the emaotional
engagement that people look to us for. We get lazy. Why do we think we have to have specials
in our store when we're the only store at the crossroads? When a guy opens a store across the
street from you and sells gas for less, then you ask yourself what you can do better.

“Programmers should take a chance. TSL increases when | have an expectation of an ‘Oh,
wow’ song. | fove Smooth Jazz, and | love to be surprised. Surprise increases my passion and
affects the decisions | make about my listening, which are emotional decisions.

“That’s exactly where terrestrial radio’s opportunity lies, and programmers have the means
— specialty presentations, maybe live tracks or features — to improve the experience for
listeners and bring benefit to the advertiser.”
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“Possibhilities”

“Riders On The Storm”

THE FIRST SINGLE FROM “DOYLE'S BRUNCH”

WLOQ KJZY KILU WFSK WVSU KUAP WVAS | “Possibilities”
FEATURING EXTRAORDINARY VOCALIST

and more"

e D_gvgd Pack o __Erlc Marlenthal Dawd Ben0|t

E S 8-9-05 “20T YOU COVERED” 9-20-05 “rUARLIE BROWN CHRI " FALL C
Fiassie - ol ?m-}r'——] o __. ) A _I,:j _;::_C' ‘i:‘_fdf‘ I;, ‘J- "'_:': :-J\ v :'T-:-.'_-w-_'_:-; ) = - . :.- A .‘: I _'-j' _iu.!-:.s'._‘: :;Z_ e 115 e
: . l_f CORD h‘ ’ LA v - 3 e L . Aars £l e l_.:- : -

www americanradiohistorv com


www.americanradiohistory.com

Doing It With Verve

Ron Goldstein on smart deal-making and marketing

Verve Music Group President Ron Goldstein is originally from
Baltimore, but he got his start in the music business when
Eddie Rosenblatt hired him as a local promotion man
{representing Motown) for Mainline Distribution in Cleveland.
After three years Goldstein ran Mainline’s rack. He then moved
to Los Angeles, where he spent 11 years in various marketing
and executive positions at Warner Bros. That’s where we pick
up his story.

RG: | was President of Island Records in North America from 1980-1985. That was the first
U2 record.

R&R: That must have been a very heady time.

RG: 1t was unbelievable. It wasn't just U2. We also had Steve Winwood's
Arc of a Diver album, and Grace Jones had a big record. We had the
soundtrack to An Officer and a Gentleman. 1t was really great. Then in '87 |
became President/CEQ of Private Music.

R&R: Private had a lot of influence on baby boomers’ changing tastes.

RG: It started out as pretty much a contemporary instrumental label, sort
of the electronic version of Windham Hill, which was acoustic-based. We had
Yanni and a couple of ex-rock 'n’ roll people who were doing instrumental
music: Patrick 0'Hearn, who was the bass player in Missing Persons, and a
guy named Eddie Jobson. We sold a tot of records.

We moved the company to L.A. at the end of 1989 and pretty much, within
a year, dropped all of the instrumental artists except Yanni. | signed Etta
James, Taj Mahal and Leo Kottke, and we went in a whole different direction.
It was still adult music, but a different kind of adult music. | was with Private
Music for 11 years as President/CEQ, and then we sold the company to BMG. About a year
later Zach Horowitz at Universal called me, and | moved to New York as President of GRP.

R&R: Talk a little about what's happened with GRP and the Verve Music Group since the
merger.

RG: When the merger happened between GRP and Verve, we probably had about 70 artists.
We decided that, between the two labels, we could handle about 45 artists. We pared the roster
then, and there’s been attrition over the last three to four years — the same thing that
happened to all the majors, as far as jazz is concerned. We're now down to about five artists on
the traditional side and five or six on the smooth jazz side. On the smooth jazz side we have
Mindi Abair, Paul Brown, David Sanborn, Brian Culbertson and Joe Sample.

R&R: And on the jazz side?

RG: I've got what | consider the instrumental artists on the traditional jazz side: Herbie
Hancock, Wayne Shorter, Roy Hargrove, John Scofield, Regina Carter and Kurt Rosenwinkle.
Then there are the vocalists — for instance, the new Lizz Wright record. The last one was
pretty much of a jazz, sort of R&B-ish type of record. This new one is on Verve Forecast rather
than Verve because it's much more of a singer-songwriter record. We have Diana Krall, Natalie

“We're an alternative to what the pop labels are
doing. We're essentially creating artists and
careers, something pop labels don’t have time to
fool around with.”

Cole, Shirley Horn, Al Jarreau and Will Downing. We have this Italian artist, Chiara Savello, and
a Josh Groban type of artist, a little more on the pop side, named Joshua Payne.

And then there’s the Verve Forecast roster, which includes Susan Tedeschi and Rhett Milier,
who is the lead singer of The Old 97’s. They are both on Elektra. We also. have a new artist,
Jackie Greene, a singer-songwriter out of Sacramento who'’s done a lot of touring and had a
couple of independent records. And we have Teddy Thompson, who is Richard and Linda
Thompson's son. And let's not forget The Brazilian Girls.

R&R: Your roster has evolved over the last few years and changed focus.

RG: Yes, especially in the last year.

R&R: When you're deciding who to keep and who to drop, is there a magic number,
because, obviously, it has to do with sales? Artists must be commercially productive. Do you
take efficiencies and economies of scale into account?

RG: Absoiutely. Right now | feel like a good size roster, in total, is 25 artists. | want to keep
it that way as long as | possibly can. On the other side, we have had artists who, especially on
the smooth jazz side, have sold a good amount of records over the years, whether it's David
Benoit or Gerald Albright. The deals we struck with them some years ago made sense at the
time, but as time goes on the deals usually increase, along with the amount of advances and
production money.

What's happened is that the deals are going up and the sales are going down. What !I've
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Ron Goldstein
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tried to do in cases where I've wanted to keep the artists, like Richard Elliot or
Gerald Albright, is reduce the deals. Otherwise, it didn’t make sense
businesswise. They chose on their own not to continue, for whatever reason. |
couldn’t afford to pay them what they were due to get in the future, and they
weren’t willing to come down in their price. That’s basically what happened on
the smooth jazz and traditional jazz sides: Some of the projects became too
expensive, given the potential saies.

We did have a couple of artists who were willing to come down, who said,
“OK, we understand the market circumstances and what’s going on out there, and
can make a record with the amount of money you offered. I'm not going to get much
money out of it, but | can make a record with that, and that’s what’s important to me.”
| said, “Great! Then we can continue working with you.” | can’t keep making records
that | lose money on. [EMI Music Jazz & Classics President] Bruce
Lundvall has been through the same thing.

R&R: /f somebody had told you when you were doing local promotion in -
Cleveland how the record business would be today, you probably would have i
shaken your head and said, “No way.”

RG: It's true, because at that time the record business was just starting to
become a real business. It was kind of a seat-of-the-pants business up until
the mid-"60s, and then things started to change. The music became more
sophisticated, and it went a fot deeper. You went from Petula Clark to Joni
Mitchell.

R&R: From Sam & Dave to Stevie Wonder.

RG: And the big change was that the artists were writing their own songs.

R&R: What is the most difficult or challenging aspect of your job as
President of Verve?

RG: One of the most difficult parts is the creation of the music itself,
because very often the record company and the artist have different visions of what needs to
be done on a record. Finding common ground is not easy. | find that when [ sit with an artist,

“l can't keep making records that
I lose money on.”

it's very hard for the artist to respect or trust someone like myself, who is not a producer or :
musician. When executives come from a record-company background there is a pretty strong
knee-jerk reaction from artists.

The other thing is that the artist is an artist, and, aside from wanting success, they want to
fulfill their creative dreams and aspirations. They have a need to express themselves in a
certain way. The conflict comes when they do that and don’t realize or understand that what
they’re doing is not going to help them sell records. If they can understand and accept that, it’s
a different story.

R&R: / imagine it is helpful to have somebody like [Verve VP/A&R] Bud Harner to
communicate with artists as a former artist and a veteran of the business.

RG: In the specific case of Bud, there is trust and respect for him. For the most part, the
easiest group to work with are our smooth jazz artists. For instance, Mindi Abair or Paul Brown
will ask for my feedback; so will David Sanborn. When they ask, it's so much easier.

R&R: Mindi and Paul are basically brand-new artists with two records each. On the other
hand, David has a 25-year career and a fantastic track record. It must take a lot of humility on
the artist’s part to ask.

RG: | didn’t say they listen. | always tell a story of how it’s so difficult between the record
company and the artist. You wine and dine the artist, you sign the artist, you have the first
meeting with the artist, and they look you in the eye and say, “Ron, whatever you do, just tell
me the truth. | need to be able to trust you. Just tell me the truth. Give me the feedback.” And
usually the first time you do, it's the last time they ever ask for your feedback.

If I'm not in agreement with them, it’s a very hard relationship. In certain situations where |
do disagree and it gets down to the wire, in the end | have to allow the artist to have the final
decision. There's no other way to do it, as far as I'm concerned.

R&R: By delivering singles to radio by digital download, Universal Music has taken a huge
step technologically to address cost-cutting needs without compromising quality. Please
discuss the role of technology and adapting to changing environments in the label’s future
vision.

RG: When we merged the two companies there was a certain amount of pressure from
corporate for us not to have our own Internet or new-media department because corporate
was setting up a central one. | decided to fight that, and it was one of the smartest things |
have done, because it has created another information base for our audience, and last year we
really started to make money off it.

Our VP/New Media & Strategic Marketing, Jon Vanhala, had such a close relationship with
the people at Apple that we got in very early not gniy on the normal sale of singles and albums
on iTunes, but we're also the only label that has what’s called the “Verve Vault.” We have a iot

Continued on Page 66
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"You Don't Look

KJCD/Denver PD Michael Fischer has a reputation as someone
on a dauntless quest to mine new data and useful principles for
winning. He routinely peruses Mediabase to learn what his
cohorts in Smooth Jazz are up to, as well as his competitors.
Recently, Fischer ran Mediabases GRC Vintage Analysis for the
Smooth Jazz format. It compares gold, recurrent and current
airplay for stations on R&R's monitored Smooth Jazz panel,
factoring in the year every track was released to determine
each stations average age, or “vintage,” in terms of overall
airplay. You may be quite surprised by these findings, as I was.

What was Fischer looking for with this survey? “It's no secret that all program directors are
subject to the ups and downs of Arbitron,” he says. “In a world of shrinking in-tabs, our
stations are more susceptible than ever to ratings wobbles. That got me thinking: What are the
characteristics of the most successful Smooth Jazz stations?

“Success is the combination of many factors, the first being people — the human capital
and brain power that go into making good decisions. Secondly, it's the product. We should
never forget we’re in the entertainment industry and that our goal is, in fact, to entertain.

“Mediabase provides excellent resources for doing side-by-side comparisons of radio
stations on the product side. The GRC Vintage Analysis shows the gold-to-recurrent-to-current

'y Over 30

Mediabase’s tool to uniock a radio’s station’s ‘vintage’

ratios that make up a station’s playlist. | was looking for patterns and
similarities in Smooth Jazz stations’ music mixes to see whether there is a
direct correlation to a station’s overall ratings success.

“This table is influenced not only by the 24-hour music spins on a station,
but also by syndicated and specialty programming, including music features.
What was most striking to me was the average age of each station’s playlist, its
‘vintage.” In Smooth Jazz, where we are constantly in search of ways to bring
younger listeners to our cume, we see that the panel of station playlists spans
almost 30 years. That's actually older than the elusive 25-
year-olds we are trying to attract.

“The other take-away from the GRC Vintage Analysis is
how stations east and west of the Rockies vary when it comes
to current content. More industrial cities can sustain an R&B
gold mix, while West Coast stations tend to be more
progressive.

“Take a look at the grid, size up how your station fits in
with its peers, and think about how entertaining the music
mix is for your core and untapped potential cume. | think
you'll find the issue of your station’s age, according to the
GRC Vintage Analysis, enlightening and valuable the next
time you prospect for gold music titles to include in music
tests.”

Michael Fischer

Seven-Day GRC Vintage Analysis of the Mediabase Smooth Jazz Panel

Overali Current
Unique Unique

Calls/City Pilays Titles Pilays Titles (%)

KAJZ/Albuquerque 2,071 525 400 47 (19%)
KJZi/Minneapolis 1,973 444 384 40 (19%)
WSJT/Tampa 1,635 488 372 39 (23%)
WIJZI/Milwaukee 1,796 497 390 46 (22%)
WNWV/Cleveland 1,867 452 404 43 (22%]
WIJZL/Louisville 1,998 461 403 41 (20%)
WJIZW/Washington 1.729 386 347 33 (20%)])
KSMJ/Bakersfield 2,087 516 366 31 (18%)])
WYJZ/Indianapolis 2,001 479 376 39 (19%])
WQCD/New York 1,721 396 479 77 (28%)
Wizz/Atlanta 1,795 444 380 38 (21%)])
WSMJ/Baltimore 2,055 442 411 34 (20%})
KEZL/Fresno 1,924 452 353 39 (18%)
KTWV/Los Angeles 1,825 442 299 30 (16%)
KWJZ/Seattle 1,735 453 475 75 (27%)])
KOAS/Las Vegas 2,103 645 526 68 (25%)
WLOQ/Orlando 1,446 648 725 199 (50%])
KOAI/Dailas 1,881 504 377 35 (20%])
WVMV/Detroit 1,745 451 310 30 (18%])
WZJZ/Ft. Myers 2,031 542 403 54 (20%])
KHJZ/Houston 1,894 476 304 27 (16%])
WSSM/St. Louis 1,786 432 372 39 [(21%)])
WJJZ/Philadelphia 1,946 407 412 41 (21%)
WLVE/Miami 1,889 545 358 42 (19%)])
KYOT/Phoenix 1,902 538 336 34 (18%)])
WNUA/Chicago 1,860 513 340 39 (18%)])
KJZS/Reno, NV 1,900 494 322 57 (17%)
KIFM/San Diego 1,757 663 327 66 (19%)
KKSF/San Francisco 1,953 491 379 48 (19%)
KJCD/Denver 1,783 575 451 77 (25%)])
KsSJ/Sacramento 1,821 573 364 41 (20%])
WIJZA/Columbus, OH 1,772 414 341 38 (19%)])
KRVR/Modesto, CA 1,726 852 724 87 (42%)
KBZN/Salt Lake City 1,459 569 549 126 (38%)
KJZY/Santa Rosa, CA 1,932 839 315 58 (16%)
JRN/National 1,679 857 568 129 (34%)])
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Recurrent Gold
Unique Unique

Plays Titles (%) Plays Titles (%] Avg. Year

335 76 (16%) 1,336 402 (65%) 1992.6

428 84 (22%) 1,161 320 (59%) 1992.4

307 85 (19%) 956 364 (58%) 1992.4

259 62 (14%)]) 1,147 389 (64%) 1991.7 %
274 57 (15%) 1,189 352 [(64%) 1991.3 3
343 77 (17%) 1,252 343 (63%) i990.9 : ?
226 43 {13%) 1,156 310 [(67%) 1990.7 —_;
391 81 (19%) 1,330 404 (64%) 1990.6
365 78 (18%) 1,260 362 [63%) 1990.5 :
237 59 (14%)]) 1,005 260 (58%) 1990.4 :
242 48 (13%) 1,173 358 (65%)]) 1990.2

236 49 (11%) 1,408 359 (69%)]) 1989.5

397 74 (21%) 1,174 339 (61%)F 1989.4

322 54 (18%) 1,204 358 (66%) 1988.5

232 55 (13%) 1,028 323 (59%) 1988.4

482 106 (23%) 1,095 471 (52%) 1988.3

211 21 {(15%) 510 358 {35%) 1988.3

285 83 {15%) 1,219 386 (65%) 1987.9

254 62 (15%) 1,181 359 {68%)]) 1987.9

356 85 (18%) 1,272 403 {63%]) 1987.7

343 58 (18%)]) 1,247 391 (66%) 1987.2

303 62 (17%) 1,111 331 (62%) 1987.2

203 42 (10%) 1,331 324 (68%) 1987.0

297 75 (16%]) 1,234 428 (65%) 1986.5 )
361 70 (19%)]) 1,205 434 (63%]) 1985.9 i
250 55 (13%)]) 1,270 419 (68%) 1985.3 l
361 79 (19%) 1,217 358 (64%)]) 1985.0 \
335 106 (19%) 1,095 491 (62%) 1984.6

334 66 (17%) 1,240 377 (63%) 1984.4

262 88 (15%) 1,070 410 (60%) 1984.4

348 21 {(19%)]) 1,109 441 (61%]) 1982.9

228 52 (13%) 1,203 324 (68%) 1982.1

199 134 (12%) 803 631 (47%) 1979.1

260 118 (18%) 650 325 (45%) 1978.1

304 108 (16%) 1,313 673 (68%]) 1974.0

245 132 (15%) 866 596 (52%) 1973.0

© 2005, Mediabase/Premiere Radio Networks
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SHANACHIE “COOL WHIPPED” JAZZ

PERFECT ON EVERYTHING!
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Ingredients: New Havors
Pamela Williams Coming Soon frem
Chuck Loeb Hil St. Soul
Chaei Mmuccl Kevin Toney

Tha’ Hot Club

New Chieli single on your desk next week!

Introducing...

‘AndreDelano

SAXOPHONIST * SINGER * SONGWRITER * PRODUCER

T Y T R T T R Sl

DEBUT SINGLE
"NIGHT RIDERS"

JE=F LORBER REMIX

ON YOUR DESK NOW!
SMOOTH JAZZ ADD DATE MAY 16

¥ =

Has workea with some o’ the greatest artists on the music scene including
Usher, Maxwell, Stevie Wonder, Jeff Lorber, Doc Powell,
Bobby Lyle, Chieli Minucci, and Peter White.

DEBUT ALBUM

Record Label: 7th Note Entertainment ~ 775.321.9901 FULL CIRCLE |
Radio Promotion: All That Jazz ~ 702.453.6995 IN ¢ - 7
Distribution: 33rd Strezst/Bayside Entertainment ~ 916.371.2800 _ IN STORESJUNE 24 :

© 2005 Tth Note Entertainment, Inc. All rights reserved.

www.andredelano.com www.7thnote.net
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’ere & Now

Continued from Page 55

FC: Stations sometimes forget to sell their greatest strength. Smooth Jazz is an adult format.
If you.scan up and down the dial, you wouldn't know that more than half of the music in this
country is sold to people over the age of 30. You would think that most of the music was sold to
people between the ages of 8 and 18.

Smooth Jazz has terrific adult numbers, really strong in all the major markets. Scarborough
VP/Advertising & Marketing Services Alicia Joseph recently said, “Financial marketers are
realizing that adults 50+ control most of the stations’ wealth. Those not aggressively targeting

It's Alive!

Continued from Page 56

“One other important musical factor: There have been less than a handful of instrumental
tracks played at any format other than Smooth Jazz since Kenny G’s 1997 release ‘The Moment.’
Prior to 1997 young adults routinely heard instrumentalists like Kenny G, Dave Koz, Candy
Dutfer, Paul Hardcastle, Chuck Mangione and George Benson in the mix on Pop radio. It's no
wonder there’s less appetite for instrumental music among our potential future listeners.”

Trip-A-Day
Kepler defends Trip-a-Day, saying the contest provides an enormous connection for Smooth
Jazz fans. “This prevalent contest is not a trick to get non-fans listening; it's a reward for those
listeners who are actively engaged with the radio station. P1s to Smooth Jazz rate Trip-a-Day at
80 or higher on BA's zero-to-100 appeal scale, which is higher than nearly all the music we test

“P1s to Smooth Jazz rate Trip-a-Day at 80 or
higher on BAs zero-to-100 appeal scale, which is
higher than nearly all the music we test in a
station’s active music library.”

in a station’s active music library. The best-executed contests are fun and add entertainment
value for listeners. Most important, we see no negativity to contesting from the audience.

“Concerts and local events are additional ways to enhance station visibility in the market and
connect with the active crowd. There’s nothing like a smooth jazz concert. The vibe is positive,
and the audience is enthusiastic. Take an advertiser, or a potential advertiser, to a smooth jazz
concert, and you'll have them hooked.

“On-air branding and jingles also reinforce the image and high quality of the Smooth Jazz format.
Some of the best and most creative imaging airs on Smooth Jazz radio. Great on-air branding drives
recall, reinforces Smooth Jazz's quality brand and enhances the overall listening experience.

“An important point to remember is that, among the general public, there is no real negative
baggage with the term ‘Smooth Jazz’ or toward local Smooth Jazz stations. Eighteen-year-olds
may make fun of the format, Coca-Cola may poke fun at relaxation when marketing to youth, but
they are not our target. They'll come around; just give them time. Imagine, 35-year-olds listening
to KTWV today were born in 1970. They were just 17 when The Wave signed on in 1987. Were
they our target back then?”

The Big Chill

Within the music and radio industries a good deal has been written and discussed about chill
music during the past year. Some stations have incorporated chill into their playlists, and one
has taken chill as its brand name. Kepler issues a warning. “Careful,” he says.

“Broadcast Architecture has been actively researching chill music and the chill brand with
Smooth Jazz listeners for more than a year. We have seen little positive response to the music
and even less knowledge about the brand itself.

“Over the past several months we have played actual segments of music featuring smooth
jazz hits mixed in with chill music in auditorium testing to gauge listener response and reaction.
In all markets — more than 20 — where this research has been conducted, we have seen a
negative reaction to both chill songs and the overall concept of a station that would replace hit
music with newer chill tunes.

“In fairness, it is difficult to test unfamiliar concepts or music; however, responses to chill as
a format aimed at existing Smooth Jazz listeners have been negative, at best.

Doing It \X/ith Verve

Continued from Page 62

of product that is available to the public that is essentially cutouts. You can’t get it anymore.
We now have a terrific financial base through downloads. | see this increasing tremendously
year after year after year.

The audience that we're tooking for is very strong. They're great record buyers, but a lot of
them are not going into record stores. A lot of them aren’t listening to certain radio stations,
either, so new media is vitally, vitally important. Jon Vanhala is one of the best in the business.
We reaped a lot of benefit from this.

The other thing that we really feel strongly about in utilizing the Internet is creating some
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this often-undertapped consumer segment are missing out on the lion’s share oi (
the substantial net worth this powerful group offers.” R
JT: She’s absolutely correct. | have wondered about this crazy rationale that
we've got to market only to young people because if we catch them early, we
buitd their brands. What is that about? That's exactly why you should be selling
the older segments, because that’s where the money is.
Why do you rob banks, Mr. Sutton? “Because that’s where the money is.” &
Why do you advertise to this older group? Because that's where the money is.
That’s what you should be doing. And guess what? There’s no better argument
than that in terms of the older segment. 3

“BA’s research tests segments of music representing the actual flow of our
client station. On average, this ‘as is’ sample will have 40% or more of the total
group saying that they would ‘definitely listen a lot’ to a station that played that ble
of music. The mix of chill and smooth jazz music that we have recently been testing ™
has scored dead last in every study, averaging about 10 to 12 points lower than the
client station’s “as is’ sample. o

“Further, the six actual pure chill songs included in the two-hour sample segment 4
score, on average, below 50 on our zero-to-100 scale. This is highly significant, consider-
ing that titles that score below 65 are considered questionable for airplay. : B

“We typically sort unfamiliar and newer songs separately, always giving new music
the benefit of the doubt. In all instances we've seen the newest smooth jazz and vocal
music testing, on average, near 70 — a full 20 points or more above the best-testing chill
music.

“Again, unfamiliar music is difficult to test; however, when we see such negative reaction the
picture becomes much clearer. In fairness, a few chill songs test OK. Praful, Chris Botti and
Soul Ballet have all done pretty well.

“We have also learned that chill music is not a panacea for the aging of the format, as some
hoped. We often see that it is 50+ listeners who are more accepting of these songs.

“The best-performing chill songs posses song structure and production values similar to
smooth jazz hits. | imagine that a chill purist would probably argue that those songs are not
chill music at all.

“Bottom line, we're getting a lot of great new music from our core smooth jazz artists, as
well as new artists, and listeners continue to share their enthusiasm by rating new smooth jazz
music higher than ever before.

“There is no magic bullet in the form of a music genre that will lure or trick younger people
into listening to Smooth Jazz radio. The premise thrown about recently by a few — that the
format is too old, boring and uncreative — is unfounded, and the listeners certainly do not
agree with that premise.”

The Answer Is Focus

Kepler draws an emphatic conclusion: “We must focus. Smooth Jazz needs focus from
corporate and cluster managers to get much-needed marketing dollars to attain full credit for
the listening that we have already generated; focus on the music that got us to the game in the
first place, smooth jazz; focus on selling the benefits of speaking to the Smooth Jazz audience
through creative production, solid branding and clear messages; focus on entertaining the
audience with songs they love and entertaining contests; focus on selling the importance of
marketing Smooth Jazz to 35-to-54-year-olds.

“Interep’s Stu Naar said it well in a recent R&R editorial: Thirty-five-64 is the new 25-54.
That’s great, but we must get the buyers and sellers on board with that concept. We also need
to focus our marketing efforts on getting reported-listening credit from the younger side of the
demo. Remember, we now see an 85% increase in recall of listening to Smooth Jazz from 35-
to-44-year-oids, and as much as 65% in the overall demo.

“The return on investment for Smooth Jazz is massive. Radio is in the business of entertain-
ing listeners and setling marketing opportunities. How can we do this with a straight face when
we’re not properly marketing our own product? We've seen No. 1 performance 12+ in several
markets.

“It was only a couple of years ago that Smooth Jazz was the hottest format in radio, with
three No. 1-ranked stations in one spring book. The difference back then had little to do with
alternative musical ideas or concepts or even markedly younger listeners. It was that in some
key markets we had a much larger share of the overall marketing voice, and the payoff was
higher recall from the swing vote, a younger average listener and revenue growth that vividly
displayed the potential of Smooth Jazz.

“It is all still there, just waiting to be claimed.”

kind of buzz, like we did on The Brazilian Girls prior to the record even hitting the street. It was
on every site. It was amazing. When that record came out, the first week we sold 3,000 to
4,000 units, and a lot of it was because of the exposure we had through the Internet.

CA: What role has the Verve Remixed series played?

RG: Huge. It's been fantastic. On a worldwide basis we sold a lot of records. It's been great,
and the feedback we're getting on the new one, Verve Remixed 3, is that it's the best of the
three. The other great thing about this series has been the licensing of it for commercials and
so forth. The way the business is setting up right now, it looks like the Verve Music Group,
Blue Note and Nonesuch are very competitive. Fortunately, we all like each other, and it's good
for business that we’re all healthy and doing interesting things.

We're sort of niche companies, but the niche is getting bigger and bigger all the time. We're
an aiternative to what the pop labels are doing. We're essentially creating artists and careers,
something pop labels don’t have time to fool around with.
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“Thursday” “Simple Pleasures”
from his Narada Jazz debut release from his Narada Jazz dehut release
“Spin” “Temptation”

@ New & Aclive
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Contact: Dave Kunert/Narada Jazz (630)236-6990 All That Jazz (702) 453-6£95
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"U Know What's Up™

The first singte from Joe Johnson's hit CD

"Life of tha Party" Already in rotation at:
WEIB/ Norttamoton, MA  W3C?/ Champaign, IL SJ.COM

WUKS/ Fayettzville, NC -~ W3ZC/ Burlington , NJ KPVU/ Houston, TX
WJAB/ Hunisvilie, AL~ \WWESKZENashville, TN+ WVSU/Birmingham, AL
WQTQf Hartford CT ~ WIP:/ Irdianapolis, IN AUDIO FEAST
KOKY/ Litfle Rock, AR WEAA/ 3altimore, MD KCOZ/ Point Laokout, MO
WCLK. Atlanta, GA W=UL! New Orleans, LA KJLU/ Jefferson City, MO
WTCC/ Sprincfield, MA ~ <XPT/ Los Vegas, NV DMX Smooth Jazz
KUAP! Litle Rock AR WFIT/Melboume, FL. WJTT/Chattancoga, TN
WBCX/ Gairsville ,GA WVAS/ Montgomery, AL KSHK/ Kappa, Hi
WVIQ/ 8t. Croix, VI

*Joe Johnson's infectious

"U Know What's Up" Sure Sounds Like
a Hit"

* Carol Archer, Radio and Records
Smooth Jazz Editor

“If Radio would be willing o give a
newcomer a chance Joe Johnson could
- be a big star!
- Jeff Chamey, contemporaryjazz.com

o "A perfect opportunity for you to get
acquainted with this rising sax star I”
< Scott O Brien, smoothjazz.com

' |
l n' ‘ Stores Ow - "U Know What's Up" is a fresh new
For radio Contact Esth Lew s for yaswylabelsgroup  sound for Smooth Jazz!! Johnson's hit
& 615579-3220 or bd nkig @aol.com 2 single is our mulit-week number #1 Radio
Haw baoking dates fo~the 2005 "Life of the darty" 777 =eberss Hhorad 7R e e o
Hatior al Tour (615) 5€3-75C 5 yasny@bellsoath.net  cpps Nochow-,i,_. Music Director
www.joejohnsonmusic.Com  WrsK8s.1 ey Clark

yasny'a bel sgroup fetiow Madness” Host WFSK 88.1
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- SMOOTH JAZZ. TOP 30 -
May 6, 2005 POWERED{:}%
W W st e uas R W R MO MEDIABASE
1 o BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.) 730 +3 90945 18 34/0 M A RPN B $D,;
2 2 KENNY G. Pick Up The Pieces (Arista/RMG) 655 -15 77266 19 mn ‘ x;%% TA)@Q D;&E 4
3 3 DAVE KOZ Let It Free (Capitol) 630 -22 67941 27 30/0 ARTISTTITLE LABEL(S) ADDS
4 o EUGE GROOVE XXL (Narada Jazz) 615 0 58587 27 30/0 RICHARD ELLIOT People Make The World Go Round /Artizen) 16
8 ©  NILS Pacific Coast Highway /Baja/TSR) 583  +123 67608 10 341 PAUL JACKSON, JR. Never Too Much (GRE/VMG) 5
7 @ MICHAEL LINGTON Two Of A Kind Rendezvous) 48  +19 51388 21 3200 ﬁ::::::gﬂ:f;nA;?rE\:gt?;"?friz/;Z%s/ ;
a
6 7 PAULBROWN Moment By Moment (GRP/VMG) 476 -32 59219 30 29/0 NORMAN BROWN West Coast Coolin’ (Warmer Bros, 9
5 8  TIMBOWMAN Summer Groove (Liguid 8) 425 -130 47752 37 29/0 VANESSA WILLIAMS You Are Everything (Lava/ )
1 0 KENNY G. fiEARTH, WIND & FIRE The Way You Move (4rista/RMG) 413 +3 42865 15 301 WAYMAN TISDALE Ready To Hang (Rendezvous/ 2
9 10 MINDIABAIR Come As You Are (GRP/VMG) 381 -46 37351 3 29/0 JEFF GOLUB Simple Pleasures (Narada Jazz) 2
12 @ PAULTAYLOR Nightlife (Peak/ 374 +17 59908 7 321 | PRAFUL Moon Giide (Rendezvaus) 2
10 12 SOULBALLET Cream (275) 374 -4 47292 35 33/0 o 5 SO i
AR ST 1 . # J:}"
13 13 STEVE COLE Thursday Narada Jazz) 351 -1 36952 7 30/0 _ 3 f’ff }i ;M OS Ig.f i 1 _
14 @  ANITABAKER How Does It Feel (Blue Note/Virgin) 346 1 39268 12 230 INCREASED.PLAYS
16 @ CHUCK LOEB Tropical (Shanachie) KLY +34 52391 8 31/0 TOTAL
18 (D 3RDFORCE Believe In Me (Higher Octave) 309 +8 31831 18 2900 | wamsr me werLy e
19 @ JEFF LORBER 0oh La La Narada Jazz) 301 +4 29869 12 21 NILS Pacific Coast Highway (Baja/TSR/ +123
17 18 VANESSAWILLIAMS You Are Everything Lava/ 281 21 21929 10 232 ;:’cm':]“;LBI‘;TTl? FI"e N? Ea'; hﬁﬂ":;’gﬂé itz +:;
;. eople Make orld bo Round fArtizen, +
21 g NORMAN BROWN Wes.t Coast.Coolm (Warner Bros.) 270 +9 31408 4 28)2 WAYMAN TISDALE Ready To Hang (Rendezvous) +36
24 JONATHAN BUTLER Fire & Rain (Rendezvous) 248 +69 20298 2 213 CHUCK LOEB Tropical /Shanachie/ +34
20 21 DAVID SANBORN Tin Tin Deo (GRP/VMG) 237 -28 33423 16 22/0 PRAFUL Moon Glide (Rendezvous) +33
23 @ PAUL JACKSON, JR. Never Too Much (GRP/VMG) 212 +20 21000 6 235 KEN NAVARRO You Are Everything (Positive/ +26
25 € JOYCECOOLING Camelback Warada Jazz) 172 +4 22076 17 190 | STEVE COLE Everyday (Warner Bros) +B
26 @  AVERAGE WHITE BAND Work To Do (Liguid 8) 170 +4 18031 3 17 ;::Igﬁ““;"gp"; ; ':;s“’zs S’/’V""""’ Jazz) *ﬁ
m Ready (Rendezvou +
27 @ PAMELA WILLIAMS Fly Away With Me (Shanachie/ 166 +6 17158 15 14/0 g
22 26 HALL & OATES I'll Be Around (U-Watch/ 162 -33 15988 20 18J0 " -,
29 €  ALEXANDER ZONJIC Leave It With Me (Heads o/ 151 +4 15264 6 120 L M OSE. "
28 @ MARCUS MILLER f/ERIC CLAPTON Silver Rain (Koch/ 150 +3 10913 4 110 PLA YED RECURRENTS
@ KEN NAVARRO You Are Everything (Positive) 145 +26 21716 1 15/4 AATIST TILE LABELLS) ;EE;
30 30  ACOUSTIC ALCHEMY Say Yeah (Higher Octave) 128 -3 17035 2 1210 ) .
CHRIS 8OTTI No Ordinary Love /Columbia) 325
35 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays forthe | FQURPLAY Fields Of Gold (RCA Victor/RMG) 308
airplay week of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger NORMAN 8ROWN U ‘N' At ‘Em (W: 8 292
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported p ‘N At'Em (Warner Bros.)
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour | MARION MEADOWS Sweet Grapes (Heads Ujp/ 262
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission | GERALD ALBRIGHT To The Max (GRP/VMG) 253
from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendervous) 233
RICHARD ELLIOT People Make The World Go Round fArtizen/ CHRIS BOTTI Back Into My Heart [Columbia) 226
s g phE LHB L B B E Total Plays: 59, Total Stations: 21, Adds: 16 RICHARD ELLIOT Your Secret Love (GRP/VMG) 226
£, A
ts N g m&& A;&GI l gVE PIECES OF A DREAM Lunar Lullaby Heads Up/ NICK COLIONNE It's Been Too Long (3 Keys Music/ 192
Total Plays: 53, Total Stations: 6, Adds: 1 PIECES OF A DREAM 1t's Go Time fHeads Up/ 186
CAMIEL I'm Ready (Rendezvous/ DIDO White Flag (Arista/RMG) ALICIA KEYS If | Ain‘t Got You (/RMG) 179
Total Plays: 118, Total Stations: 10, Adds: 1 Total Plays: 41, Total Stations: 4, Adds: 0 GEORGE BENSON Softly, As In A Morning Sunrise (GRP/YMG) 176
DONNY OSMOND Breeze On By (Decca) SLOW TRAIN SOUL Twisted Cupid (7ommy Boy) DAN SIEGEL in Your Eyes (Native Language) 176
Total Plays: 117, Total Stations: 9, Adds: 1 Total Plays: 41, Total Stations: 4, Adds: 0 PAUL TAYLOR Steppin’ Qut (Peak/ 150
WAYMAN TISDALE Ready To Hang (Rendezvous/ RICHARD SMITH What'z Up? 4440/ NICK COLIONNE High Fiyin' (3 Keys Music/ 149
Total Plays: 93, Tota Stations: 11, Adds: 2 Total Plays: 35, Total Stations: 5, Adds: 0
JEFF GOLUB Simple Pleasures Varada Jazz) NOVECENTO f/STANLEY JORDAN Easy Love (Favored Nations/ Station playlists for all R&R reporters are available
Total Plays: 65, Total Stations: 8, Adds: 2 Total Plays: 25, Total Stations: 4, Adds: 0 on the web at www.radipandrecords.com.
Songs ranked by total plays
c v E LA N 2
JUNE 23-25.
2005 SMOOTH JAZZ ADVISORY COMMITTEE MEMBERS
» »
These people are making it happen... : ’
. ¥ 4
Allen Kepler Suzanne Berg Paul Goldstein Bob Kaake N A
Broadcast Architecture Verve KTWV/Los Angeles  WNUA & WLIT/Chicago -
B 5 __',_r . .. \ e
X CONVENTION 2005
REGISTER TODAY AT RADIOANDRECORDS.COM ! RENAISSANCE CLEVELAND HOTEL
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SMOOTH JAZZ.INDICATOR TOP 30

May 6, 2005 ' .
W R wemst e v R ke i YERP NSNS MOST ADDED
1 0 JEFF LORBER Qoh La La (Narada Jazz) 205 +17 918 15 1601 ARTIST TITLE LABEL(S) ADDS
cp . . RICHARD ELLIOT People Make The World Go Round (Artizen) 5
2 2 NILS Pacific Coast Highway (Baja/TSR) 179 7 992 15 13/0 BRENDA RUSSELL Let Somebody Know (Narads Jaz2) 3
3 o GEORGE DUKE T-Jam (BPM) 158 +2 675 9 12/0 CAMIEL I'm Ready (Rendezvous) 2
4 0 3RD FORCE Believe In Me (Higher Octave) 151 +17 578 12 13/0 DONNY OSMOND Breeze On By fDecca/ 2
5 @ PAUL TAYLOR Nightlife (Peak/ 147 +4 581 9  12/0 | PRAFUL Moon Glide (Rendezvous) 2
6 6  NORMAN BROWN West Coast Coolin’ (Warner Bros.) 140 -2 705 8 13/0
7 7  BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.) 136 -1 823 17 10{0 MOST
10 @  STEVE COLE Thursday (Narada Jazz) 133 +3 588 8 110 INCREASED PLAYS
8 9  PAMELA WILLIAMS Fly Away With Me (Shanachie/ 129 -4 677 14 9/0 T’gLTAAYL
12 @ MARCUS MILLER f/ERIC CLAPTON Silver Rain (Koch) 123 +4 856 4 9/0 ARTIST TITLE LABEL(S) INCREASE
13 @ EUGE GROOVE XXL (Narada Jazz) 118 +3 646 29 7)o JOE JOHNSON U Know What's Up (Yasny/ +26
JEFF GOLUB Simple Pleasures (Varada Jazz) +25
1" 12 LIN ROUNTREE f{TIM BOWMAN For Your Love /BOK| 18 -2 7 10
A} AT ! 436 10| BLACK GOLD MASSIVE Don'tGive Up Now (Mair Menace)  +25
9 13 CHUCK LOEB Tropical (Shanachie) 11 14 553 12 11/0 | RicHARD ELLIOT People Make The World Go Round Artizen)  +25
17 @ AVERAGE WHITE BAND Work To Do /Liguid 8) 116 +11 679 7 11 CAMIEL 'm Ready (Rendezvous) +23
22 P JEFF GOLUB Simple Pleasures (Narada Jazz) 114 +25 418 2 1N :g::‘;ﬂogl::;;lalet Sog'elaod}fﬂ'(m“; (Narada Jazz) +§f
. . reeze On By (Decca +
15 @ MATT BIANCO f/BASIA Ordinary Day (Decca/Universal) 113 +4 643 9 12/0 JEFF LORBER Ooh La La (Varads Jaz2 o7
14 17  NELSON RANGELL That's The Way Of The World /Koch/ 110 -1 687 10 10/0 VANESSA WILLIAMS You Are Everything Lava) 17
18 @ ACOUSTIC ALCHEMY Say Yeah (Higher Octave) 109 +5 360 7 9/0
19 @ DAVID SANBORN Tin Tin Deo (GRP/VMG) 105 +4 416 15 9/0 Mosr
18 20  KENNY G. Pick Up The Pieces (Arista/RMG) 104 -4 436 17 710 PLA YED RECURRENTS
24 @) WAYMAN TISDALE Ready To Hang (Rendezvous) 97 +13 330 2 9/0 ‘ TOTAL
70 €@ URBAN KNIGHTS My Boo (Narada Jazz) 96 +3 167 5 700 UL Ce) PLAYS
Deburt @ CAMIEL I'm Ready (Rendezvous) 94 +23 302 1 1012 QUEEN LATIFAH California Dreamin’ (Vector) 63
7 : . STEVE OLIVER Chips & Salsa (Koch/ 52
26 @ KEM [ Can’t Stop Loving You /IMo.town/Umversa/} . 93 +13 637 2 I CHRIS BOTTI No Ordinary Love (Columbia 50
@ BLACK GOLD MASSIVE Don't Give Up Now /Ma/o/ Menace) 89 +25 n 1 8/0 ANITA BAKER You're My F.verything (Blue Note/l/iry/h} 48
2 26  BOBBY WELLS Bayside (BW Music) 88 -2 556 10 70 GREG ADAMS Firefly (275 35
@  RIPPINGTONS Wild Card (Peak/ 85  +16 M6 1 90 :‘L’:gl'“‘:('g;sl‘f’fkf Aig't ":{0 S‘:;;;"l'ﬁl}‘s Now (Rendezvous) g:
) . . A in't Got You
27 @ 0°2L Riders On The Storm (Peak/Concord) 85 +6 253 4 80 MARION MEADOWS Sweet Grapes (Heads U/ 2%
@ JOE JOHNSON U Know What's Up (Yasny) 82 +26 314 1 m RICHARD ELLIOT Your Secret Love (GRP/VMG) p3
@ VANESSA WILLIAMS You Are Everything /Lava/ 81 +17 385 1 61 PETE BELASCO Deeper (Compendia) 17
" RAY CHARLES f/DIANA KRALL You Don’t Know Me (Cencord) 17
16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 4/24 - Saturday 4/30.
mooth Sezz &P R o PETER WHITE How Does It Feel Columbi) 16
— N
. KOAS/Las Vegas, NV* KRVR/Modesto, CA* KJZS/Reno, NV* Music Choice Smeoth Jazz/
REPOR TERS S0 Eikihoxe O/MO: Doug Wulf PD/MD: Robert Dees Satellite
JEFF GOLUB PD: James Bryan No Adds APD: Will Kinnally
) i , . RICHARD ELLIOT PIECES OF A DREAM MD: Gary Susalis
Stations and their adds listed alphabetically by market o " ERIC DARILS
KAJZ . irmi . RICHARD ELLIOT c
O amaon " M O, Aniy Paan O Siews A . 4 GUEEN LA
POYMD: Paul Lavoie 1KEM PD: Joe Turner KUAP/Litile Rock, AR KSSJ/Sacramento, CA* 4 DAVID BOSWELL
1 KEN NAVARRO 1 THEO BISHOP MD: Randi Bachman PD/MD: Michael Neflums PO/MD: Lee Hansen " 4 QUINTIN GERARD:
1 RICHARD ELLIOT 1 RICHARD ELLIOT KEN NAVARRO ? gkc‘{lFlI\JRLD ELLIOT PAUL TAYLOR 3 mhsguNsm:EEéL
1 BRENDA RUSSELL RICHARD ELLIOT WVAS/Montgomery, AL RICHARD ELLIOT :
OM: Rick Hall
.
yﬂ;}%/:ﬁ;m%sﬁlx WNUA/Chicago, IL* WSBZ/Ft. Walton Beach, FL KSBR/Los Angeles, CA 15 ANDRE DELANO Sirius Jazz Cafe/Satellite
Ng Adds OM: Bob Kaake PD: Mark Carter OM/PD: Terry Wedel 15VALARIE KING KBZN/Salt Lake City, UT* PD: Teresa Kincaid
PD: Steve Stiles MD: Mark Edwards MD: Enid Cogswell 14 WADE 0. BROWN OM/PD: Dan Jessop MD: Rick Laboy
MD: Michael La Crosse RICHARD ELLIOT 1 RICHARD ELLIOT 6 STEVE OLIVER 16 VANESSA WILLIAMS
WAYMAN TISDALE BASS X 1 MARK CARTER 5 RICHARD ELLIOT
. PRAFUL VANESSA WILLIAMS
oy
APD. Nick Novak WFSK/Nashville, TN XM Watercolors/Satellite
No Adds WNWV/Cleveland, OH* KTWV/Los Angeles, CA* MD: Chris Nochowicz PD/MD: Shirlitta Coton
OM/PD: Bernie Kimbie WQTQMartford, CT E‘E-"si‘ﬂ.f,?.'.‘.':‘ﬁi’écual 28' ﬂ?gHJERHDNEEHOT ; . gmgﬁHnmucm
3 RICHARD ELLIOT . e 6 BRENDA RUSSELL 5},’?',1{3:",‘32‘;53{" e ACOUSTIC ALCHEMY
WERA/Baltimore, MO AP PAUL JAERSON. 7.
%-"}2}?&’ i;rg:cnkso" WJZA/Columbus, OH*
- Bi h * isvi * KWJZ/Seattle, WA*
1 C-AVE SERENY ’l\"g/m’%slml Harman gllJ‘I:J’%/al;litrlll;sTt:dr:‘, ™ ‘gllilj:zll(-ellletlzlasr;lsI"e' KY WOCD/New York, NY* K Czoleﬁangley
APD/MD: Greg Morgan PD/MD: Gator Glass PD: Blake Lawrence MD: Dianna Rose
NORMAN BROW APD: Ron Fisher No Adds KKSF/San Francisco, CA* 1 AVERAGE WHITE BAND
WSMJ/Baltimore, MD* A PO: Wichael Erickson
PDMD: Lori Lews KOAl/Dallas, TX* KEN NAVARRO NoAdds
FICHAD ELLOT AP Wark Sanford " KPVUHouston, TX KCOZ/Springfield, MO
3 RICHARD ELLIOT PD: Wayne Turmer WL00/Orlando, FL* DM: Jae Jones
17 JEFF LORBER PD/MD: Brian Morgan PD/MD: Rachael Eliiott
15DONNY OSMOND WLVE/Miami, FL* APD: Patric Ril 10 BRENDA RUSSELL
14 MICHAEL BRANDEBURG OM: Rob Roberts 5 MATT BIANCO #/BASIA KJZY/Santa Rosa, CA* 7 SMOKEY ROBINSON
10 CAMIEL PD/MD: Rich McMillan 3 JEFF KASHIWA PD: Gordon Ziot
KJCD/Denver, CO* 9 ROBIN AVERY fWARREN HILL PAUL JACKSON, JR. 3 CHIARA CIVELLO APD/MD: Rob Singleton
PD/MD: Michael Fischer 7 JEFF GOLUB JONATHAN BUTLER 2 RICHARD ELLIOT 14 KENNY G.
2 MINDI ABAIR RICHARD ELLIOT ERARLE 3 KENNY G. #/EARTH, WIND & FIRE .
20WERED[ 1] T B0 e
ME“[ABAQE WYJZ/Indianapolis, IN* MDP;IG'L'IXA%Iani(s)N JR.
R OM/PD: Carl Frye \PAIIJ-!ZsIéMi‘I\xgukee, wi* WJJZ/Philadelphia, PA* ) E%NY 0SMOND
*Nionitored Reporters WVMV/Detroit, MI* RICHARD ELLIOT MD: Steve Scott OM: Todd Shannon AT e LI VANESSA WILLIAMS
51 Total Reporters SMIED: Tom Steeker o Adds H0: Frane Chitds 5 [ANK CATALANO JONATHAN BUTLER
—_ NoAdds No Adds AT RICHARD ELLICT
35 Total Monitored KJLU/Jetterson City, MO
L —— - PD/MD: Dan Turner . .
16 Total indicator 3 DAVID SANBORN /L1zZ WRiGHT | KJZi/Minneapolis, MN*
KEZL/Fresno, CA* % Kmﬁugr;\%;\m r«%lﬁiukr: r\ln’gﬂcw“h WJZW/Washingten, DC*
Dic Not Report, Playlist F ()| PEE no, y KYOT, ix, AZ* g ito : i ’
B e o o | S e mon s o Kyt 2 Lanes Rt NetworSatlite” | G Koy,
RICHARD ELLIOT 2 PAUL JACKSON, JR. APD/MD: Angie Handa PD: Steve Hibbard MD: Renee DePuy
No Adds MD: | 2arie Cobb JONATHAN BU"LER
2 PRAFUL RICHARD ELLIOT .
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Hybrid Rock

Two Rockers answer the question
‘Are you Active, Rock or Alternative?”’

You don’t have to have a “Jack” in your market to figure out
that something is going on at radio that raises the question
“Can somebody please explain the format?” Over the last two
months two stations — WXRK/New York and KMRQ/Modesto,
CA — have captured the interest and curiosity of the industry
with their programming moves. Despite the differences between
a major-market station and a small-market one, WXRK and
KMRQ have one thing in common: It’s very hard to categorize

or describe these two Rock-based radio stations.

First, some history. On April 4 Infinity’s
WXRK made a musical switch from Alternative
to a more mainstream Rock-sounding presenta-
tion, expanding its playlist to include more rock
~ from the “80s and '90s. Us-
ing the positioner “Great
Rock. Period,” WXRK be-
gan featuring artists like
Guns N’ Roses, Nirvana,
AC/DC, Alice In Chains,
Metallica and Green Day,
as well as evergreen acts
like Led Zeppelin and Pink
Floyd. Additionally, the
station reduced its currents
to one per hour, concentrating on tracks with a
decidedly alternative slant.

Several weeks earlier and several thousand
miles west, Clear Channel Active Rocker
KMRQ relaunched as “New Rock 96.7,” play-
ing artists like Green Day, Beck, Linkin Park,
Sublime, Nine Inch Nails, Metallica and Nir-
vana. Library material is close to nonexistent,
while the imaging and presentation are still
Active Rock-edgy.

A Format Definition?

So how do the PDs of WXRK and KMRQ de-
scribe their stations? I pose this question to
WXRK PD Rob Cross, and his answer is, “That’s
a tough one. We're not a
new-music station, really, be-
cause we play so few cur-
rents, but the currents we do
play lean more toward alter-
native.

“Half of the library is the
alternative canon of cuts, like
Offspring, Smashing Pump-
kins, Stone Temple Pilots, Soundgarden, etc.,and
the other half is classic rock that rocks, like Mot-
ley Crue, Guns N’ Roses and Ozzy.

“What we are depends on whether you de-
fine a station by its currents or its library. If you
define us by library, we're an Active Rock sta-
tion, but active isn't the operative word, because
that implies playing a lot of new music, right?”

KMRQ PD Jack Paper has a simpler defini-
tion for his station. “We're a hybrid of Active
Rock and Alternative,” he says. “Our target is
men 18-34. I'm in the middle of that demo, and

70 ® Radio & Records May 6, 2005

Jack Paper

[ enjoy programming a station I can relate to
musically and lifestyle-wise.

“I think people are knee-jerking a bit with
all the Jack FMs. In certain markets this will
work, but you have to focus on your core
demo.”

Necessary Changes

Now that we have the formats of these two
hybrid Rockers defined by their programmers
— sort of — the next question should be, why
the change in the first =
place? After all, isn't a for- :
mat that’s neatly defined
and placed into an estab-
lished category easier for
the listener to identify
with?

According to Cross and
Paper, their programming
adjustments were a neces-
sity based on demo and life-
style changes in their markets, not to mention
the expanding choices young listeners have in
today’s iPod, satellite radio and video-game cul-
ture.

Cross says, “It’s really hard to build a coali-
tion when you're a new-music station because
of the way that new media sprang up and start-
ed superserving everyone with what they want,

Rob Cross

MRNEW ROCK 36

when they want it, all the time.

“If you're a fan of Warped tour bands, why
should youssit through Coldplay, Radiohead and
Interpol to get to something that’s more your
taste? On the other hand, if you're a 21-year-old
dude, do you really want to sit through ‘Self Es-
teem’ by Offspring for the 4,000th time in your
life because that song has been popular since you
were 10 years old?”

Besides the difficulty of building a coalition
of new-music fans, Cross feels that Arbitron’s
problem finding young men to sample added
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to WXRK's challenge. “It made more sense to
play older, more familiar music that wasn’t see-
ing the light of day in New York City for a group
of people that is a little easier to find,” he says.

New Image And Presentation

Paper faced many of the same challenges be-
fore restructuring his station’s format. The idea
of doing something hybrid was actually pro-
posed a couple of years earlier by KMRQ
OM Max Miller.

“As a straight-ahead
Active Rocker with no Al-
ternative station in the
market, we noticed a con-
sistent decline in the rat-
ings over amatter of a cou-
ple of books,” Paper says.
“We also noticed main-
stream Rock stations flipping
formats nationally. When our new GM,

Gary Granger, came to the station about six
months back, we put Max’s hunch on the table.”

With the idea of a hybrid rocker already in the
air, Granger s openness to new, innovative ideas
put the wheels in motion. Paper says, “Gary
came in and said, "You've already identified
there’s an issue here. If you believe in this new
direction, make it happen.” We could end up fall-
ing flat on our face, but we believe we’re going
to do quite the opposite.”

Besides the obvious musical adjustments,
KMRQ now offers a different image and presen-
tation. A major part of the station’s change in
direction comes from a more extreme
approach to dealing with on-air clut-
ter.

“We took Clear Channel's ‘Less Is
More’ concept and created our own,
called ‘LIM.E” — "Less Is More Ex-
treme,” says Paper. “We got approval
from our GM and GSM and came up
with the concept that there will never
be more than eight minutes of commercials per
hour.

“We adopted the phrase ‘Never more than
two minutes away from new rock,” which the
listeners have already picked up on. When we're
sold out, we'll run four stopsets in the hour.”

Entertaining Commercials

The L.LM.E. concept allows for four 30-sec-
ond spots in a stopset but never more than two
minutes of ads. “We don't allow more than five
units in that two-minute stopset, but if a client

www americanradiohistorv com

DISTURBING THE PEACE piatinum-seliing rockers Disturbed wil be in Cleveland on
June 24 from 5-6pm during R&R Convention 2005°s “Rock Happy Hour: Disturbing the *
Peace.” The Reprise rockers will be around after the Active Rock panel to party with Rock
radio and records’ finest as we debut Disturbed’s new CD. Seen here are (I-r) bandmembers
John Moyer and Dan Donegan, recording artist Stephanie Varone, the band’s David Draiman and
Mike Wengren and R&R Rock Editor Ken Anthony at Disturbed's studios in Chicago last month.
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wants to buy a two-minute spot or a seven-sec-
ond spot, it's all fair game,” Paper says.

“Our sales team is now actually selling spots
by the second, which is another innovative thing.
We're throwing the old rules out the window.”

Beyond commercial quantity, Paper and
KMRQ are also working on commercial produc-
tion quality. “In our commercial production el-
ements, we're trying to sell lifestyle instead of
price and items,” Paper says.

“Radio has been far be-
hind TV in this area. Ap-
ple’s iPod ads and Mitsub-
ishi’s TV spots have broken
music on TV. They don't
mention price, items and
lame disclaimers like many
radio spots do.

“Our goal is to put on

entertaining commercials that will
change the mind-set of our listeners. When these
commercials come on, they’re going to be just
as good and effective as our station imaging. So
by the time the two minutes are over, you're
going to be right back into music after actually
being entertained for two minutes.”

A Hybrid Future?

While WXRK and KMRQ are boldly going
where few Rock stations dare, will these hybrid
Rockers actually work? If you ask Cross, he’s not
interested in breaking new ground as much as
doing what'’s best for his station in his market.

“In New York City people grew up with Bruce
Springsteen, Bon Jovi, Guns N’ Roses, Twisted
Sister and bands like that,” he says. “The only
heritage Alternative station New York had for
any consistent amount of time was WLIR, and
that was out on Long Island. If you're in New
Jersey, you didn't hear that. Alternative is not in
the blood here like it is in Los Angeles or other
parts of the country.”

The other big factor in moving WXRK in its
new hybrid direction was the search for some-
thing stronger to follow Howard Stern in morn-
ing drive. “With Howard going away, if we
thought we could sustain ourselves as an Alter-
native station, we’d still be one today,” Cross
says. “This is amove we’d have to make whether
Howard was here or not.

“I'm as big an alternative rock fan as anyone,
but for us the math just didn’t work. We had to
play something that's a little more mass-appeal
and isn't so dependent upon new music.”
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W WS st e e TR MEDIABASE
1 1 AUDIOSLAVE Be Yourself fInterscope/Epic) 738 -1 40743 7 28/0
2 2 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 518 -52 26834 24 2710 ; i o
4 e GREEN DAY Holiday (Reprise/ 449 +49 24105 7 22/0 Mas TA DDED
5 o VELVET REVOLVER Fali To Pieces (RCA/RMG) 413 +20 23419 38 26/0 ARTIST TITLE LABEL(S) ADDS
6 6 ROBERT PLANT Shine It All Around (Sanctuary/SRG) 394 +6 19183 9 200 AUDIOSLAVE Your Time Has Come finterscape/Epic) 1"
3 6 BREAKING BENJAMIN Sooner Or Later (Hollywood) 353 -48 17411 17 190 PAPA ROACH Take Me (Geffen/ 3
8 @  NINEINCH NAILS The Hand That Feeds /nferscope) 340 +9 14977 7 170 SEETHER Remedy (Wind-up/ 2
12 @  SEETHER Remedy Wind-up/ 330 +44 14191 2312 ;%“0‘:::33“;"3;5‘“02‘;"']“ ’”‘EA/”"(’g’ o ;
22 @ FO0FIGHTERS Best Of You (RCA/AME) 324 +186 15558 e gjmnj";,':wfm;'m; )
10 @ MUDVAYNE Happy? /Epic) 318 +17 15326 12 14J0
9 11 THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 305 -4 10056 14 23n
11 12 THREE DAYS GRACE Home (five/Zomba Label Group) 290 -2 11567 27 190
13 @ 3 DOORS DOWN Behind Those Eyes (Republic/Universal) 281 +23 8858 4 2012
7 14  SHINEDOWN Burning Bright /At/antic) 280 77 13726 27 20/0
14 15 CHEVELLE The Clincher Epic/ 251 -7 7132 16 17N MOST _
15 16 BILLYIDOL Scream (Sanctuary/SRG) 237 7 8917 15 150 INCREASED PLAYS
18 17 SILVERTIDE Blue Jeans (J/RMG) 226 -10 5987 10 140 TOTAL
17 18 0ZZY 0SBOURNE Mississippi Queen (Epic/ 204 23 7192 9 140 | anst Tme mes) NOREASE
18 19 VELVET REVOLVER Dirty Little Thing (RCA/RMG) 182 -30 5700 18 1310 FOO FIGHTERS Best Of You (RCA/RMG) +186
19 20  NO ADDRESS When V'm Gone (Sadie) (At/antic/ 180 -1 4630 8 201 AUDIOSLAVE Your Time Has Come (Interscope/Epic) +62
20 € SYSTEMOF ADOWN B.Y.0.B. (American/Columbia) 17 +11 7360 3 1p GREEN DAY Hoiiday (Reprise/ +43
1 22 MOTLEY CRUE Sick Love Song /island/IDJME) 133 22 3961 1310 :ii{(“::ﬁﬂg :/1’::% norBos) ::3
25 @ QUEENS OF THE STONE AGE Little Sister (Interscope) 129 +3 4531 13 1140 CROSSFADE Cold (Columbia/ +29
7 @  SUIPKNOT Before | Forget (Roadrunner/[DJMG) 124 +3 3527 5 10/0 SHINEDOWN Fly From The Inside (Atlantic) +26
22 25  GOLLECTIVE SOUL Better Now /E/ Music Group) 123 22 6052 14 11j0 GREEN DAY American Idiot (Reprise/ +25
28 26 U2 Sometimes You Can't Make It On Your Own (/nterscape) 17 -2 7043 4 10/0 3DOORS DOWN Behind Those Eyes (Republic/Universal) +23
24 27 MARSVOLTA The Widow (I Never Steep Alone) (Strummer/Universal) 115 46 2372 4 11jo | PAPAROACH Take Me (Geffen) =l
@ PAPA ROACH Take Me (Geffen) 106 +21 3034 1 143
30 29  BLACK LABEL SOCIETY Suicide Messiah (Artemis/ 98 -15 3409 10 1140
- @ SLIPKNOT Vermilion (Roadrunner/IDJMG) 94 +15 2708 21 5/0
i?zﬁczlége%%rltlg:.ak\nonitored airplay Qa_ta supplied by Mediabase Research, a division of Premiere Radio l}letyvorks. Songs ranked by total plays for.the airple_ly week 91 Mo sr
-4/30. ppear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is &
placed first. Songs beiow No. 15 are moved o recurrent after 20 weeks on the chart. Most Added is the total number of new adds offcially reported to R&R by each PLAYED RE c U RRENTS
reparting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- ’
weekincreases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH TOTAL
numter. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.)© 2005 Radio & Records. ARTIST TITLE LABEL(S) REAC
THREE DAYS GRACE Just Like You (/ive/Zomba Label Group) 249
R # JET Cold Hard Bitch (Atlantic/ 242
N g w &ACTI VE JOE PERRY Shakin’ My Cage /Columbia/Sony BMG Canada) CROSSFADE Cad Cokimbi/ 22
- o Total Plays: 41 %I'(Inal Svtatiogns: 3 Add::? 0011}’ " bl Scar§ i) . =
’ ! PAPA ROACH Getting Away With Murder (Geffen/ 1m
?ARK NEW DAY Brother (Wa{nerﬂros:/ MADSIDE'EnemV {Evol - . BREAKING BENJAMIN So Cald (Halyweod) 169
e e LU W T FRE U R GLE A NICKELBACK Figured You Out faadtunner/I0UMG) 148
DROWNING POOL Killin' Me (Wind-up/ WHITE STRIPES Blue Orchid /V2/ GREEN DAY American Idiot (Reprise/ 143
Total Plays: 68, Total Stations: 5, Adds: 0 Tota) Plays: 25, Total Stations: 3, Adds: 0 VELVET REVOLVER Slither (RCA/RMG) (L]
AUDIOSLAVE Your Time Has Come finterscope/Epic) SHADOWS FALL Inspiration On Demand (Century Media) U2 Vertigo finterscape/ 136
Total Plays: 52, Total Stations: 11, Adds: 11 Total Plays: 21, Total Stations: 3, Adds: 2
DAVE MATTHEWS BAND American Baby (RCA/RMG) INTANGIBLE Those Around You (Larkio Music/ Station playlists for all R&R reporters are avallable
Total Plays: 48, Total Stations: 3, Adds: 0 Total Plays: 19, Total Stations: 3, Adds: 1 on the web at www.radipandrecords, com.

Songs ranked by total plays

; WMTTEimira, NY WXMMNoriolk, VA" WHEE/Portsmouth, NH* e LEILS KBRO/Waco, TX
R EP OR TE R S MD: Has't:i'smer PO/MD: Jay Stater MD: Jason “JR" Russell APD: Ed “Mister Ed” Lambert CORROSION OF CONFORMITY
i i 1 PROM KINGS No Adds No Adds 7 AUDIOSLAVE
Stations and their adds listed alphabetically by market e WK Wamssu, WI
KZRR/Albuguerque, NM* | KOO/Baton Rouge, LA* WKLC/Charleston, WV KCLB/Palm Springs, CA b MLl IKZ0Z/San Luis Obispo, CA | FONTVEEY
Om: Bill PD: Paul Cannell OM/PD: Bilt Knight KFLY/Eugene, OR PU/idD' ick Sparks APD: Palmieri 1 BLAC N'SOC"M ETY 3 DOORS DOWN
e oy b LD ooy | AP e S0P W o
o A3ds BLACK LABEL SOCIETY NoAdds S A
KTUX/Shreveport, LA* KBZS/Wichita Falls, TX
KIOG/Beaumont, TX* WRCQ/Fayettevilie, NC* WBBB/Raleigh, NC* om: Md)oyp OM: Chris Wallers
WZZ0/Allentown, PA* OM: Joey Armstrong WEBN/Cincinnati, OH* OM: Penry Sione WMMR/Philadelphia, PA* PD: Jay Nachlis PO/MD: Kevin West PD: LizRyan
PO: Rick Strauss POMD: Mike Davis OM/PD: Scatt Reinhart PO: Matk Arsen PD: Bill Weston No Adds No Adds APDMD: Vicki ox
MD: Chris Line 9 SHADOWS FALL MD: Rick Vask MD: Al Field APD: Chuck Damico 2 PORCUPINE TREE
1 AUDIOSLAVE INTANGIBLE b 4 CROSSFADE MO: Sean “The Rabbi” Tyszler 2 SYSTEM OF A DOWN
THEORY OF A DEADMAN 1 AUDIOSLAVE 11 AUDIOSLAVE KCAURiverside, CA* 2 FOO FIGHTERS
3 DOORS DOWN 2 0ASIS PO Stove Hoftman WWDG/Syracuse, NY*
WPTQ/Bowling Green, KY BREAKING POINT APD/MD: Daryl Norsell LT
e %Mn:d namms/mmla"d' o uwm%cmufuﬁ"m" ® 0% FackD Cons WD:Se Dion
3 nson . A ni A
il il oS 17 SEETHER MO: Hunter Scut APOMD:pesves it KDKB/Phoenix, AZ* o Adds poweReD 1]
APL/MD: Brad Stennett 14 FOO FIGHTERS 2 3D00RS DOWN 4 AUDIOSLAVE PD: Jos Banadonna
2 PROM KINGS B RO ADDRESS 3§ CRIGE Nordes " WROV/Roanoke, VA* MEDIABASE
§ L 0 ol o POMD: Aaron oberts WKLT/Traverse City, MI : v
| WRKR/Kalamazoo, MI NoAdds Al l&g%g: Yerri Ray
WRQK/Canton, OH* KNCN/Corpus Christi, TX* OM: Mike McKelly WRIZ/Pittsburgh, PA* s “Monitored Reporters
W0S/Augusta, ME . Garll Har OMPD: Paialewell g o
: P : Ni rews n. : Ryan "
g oS g Ao o e PR s RIS 0| gy o Qi
9 PROM KINGS TATICX : n OM/PD: Don Crist
3 SHADOWS FALL ° KZZEMediord, OR L5 AUDIOSLAVE No Adds 29 Total Monitored
2 SILVERTIDE mpmg% :;ou, MA FO: Maty chmm SHADOWS FALL 19 Total Indicator
PO/MD: Suzanrie Tonaire KLAQ/El Paso, TX* 4 AUDIOSLAVE KUFO/Portiand, OR* . _
KLBJ/Austin, TX" APD: James Gallagher OM/PD: Courtney Nelson 3 PORCUPINE TREE OM/PD: Dave Numme , KBER/Salt Lake City, UT* KRTQ/Tulsa, OK Did Not Report, Playtist
AuStin, 3DOORSDOWN  « APD/MD: Glenn Garza APD/MD: Dan Bozyk OM: Bruce Jones OM: Steve Hunter Frozen (3):
DM{PD.,IeﬂCarml BLACK LABEL SOCIETY 4 AUDIOSLAVE 6 PAPA ROACH PD: Kelly Hammer POMOD: Chris Kelly KQDS/Duluth
il SYSTEM OF ADOWN WDHA/Morristown, NJ* 4 AUDIOSLAVE APDMD: Darby Wilcox APD: Kelly Garreti- WWCT/Psoria, IL
Nc Adds WHITE STRIPES POMD: Terrie Carr SEETHER No Adds 4 QHQAO%“‘\CV}E{ WXRX/Reckford, IL
No Adds
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59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron
Inc.).© 2005 Radio & Records.

May 6, 2005 PoweRep[1d
TR —— W ER MEDIABASE
1 €  MUDVAYNE Happy? (Epic/ 1906 +73 100582 13 590 2 .
2 2 AUDIOSLAVE Be Yourself {Interscope/Epic) 1764 -35 88779 8 59/0 MOSTADDED
3 @  CHEVELLE The Clincher (£ic/ 1713 +102 85088 17 sgjp | ATETTTEUELS . A00S
4 4  BREAKING BENJAMIN Sooner Or Later (Hollywood) 1428 144 60901 18 9o | AUDIOSLAVE Your Time Has Come finterscope/tpic) 42
6 CROSSFADE Colors (Columbia) 26
5 NINE INCH NAILS The Hand That Feeds (//l’EI'SL‘OpE/ 1382 +17 63059 59’0 BLACK LABEL SOCIETY Fire It Up /AIIGIII/S/ 10
6 6 GREEN DAY Holiday (Reprise/ 1373 +84 66343 56/2 LIFE OF AGONY Love To Let You Down (£pic/ 7
7 @  SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) 1282 +93 49861 59/0 STATIC-X I'm The One (Warner Bros.) 1
) CORROSION OF CONFORMITY Rise River Rise (Sanctuary/SRG) 1
9 SEETHER Remedy (Wind-
g emedy (Wind-up) . Al A ) 591 FOO FIGHTERS Best Of You (ACA/AMG) 4
8 THEORY OF A DEADMAN No Surprise (Roadrunner//{0JMG) 1114 +62 44857 15 551 DARK NEW DAY Brother (Warmer Bros.) A
26 ) FOO FIGHTERS Best Of You (RCA/RME) 962  +511 47304 2 584 TSAR Band-Girls-Money (7V7) 4
12 @  SILVERTIDE Blue Jeans (/AMG) 870 +29 26866 11 460 ROBERT PLANT Shine It All Around (Sanctuary/SRG) 3
10 12 THREE DAYS GRACE Home (Jive/Zomba Label Group) 831 76 39725 29 46/0
15 @ NOADDRESS When 'm Gone (Sadie) (Atlantic/ 784 +a4 28218 11 520 MOST
17 O  SLIPKNOT Before | Forget (Roadrunner//DJMG) 779 +88 27675 11 54/0 INCREA SED PLAYS
13 15 SHINEDOWN BurningBright (Atfantic) 770 70 33797 29 46/0 oL
11 16 EXIES Ugly Virgin/ 724 130 26037 27 51N ARTIST THTLE. LABELS) NOREYSE
14 17 CROSSFADE So Far Away (Columbia) 622 130 25402 27 370 FOO FIGHTERS Best Of You (RCA/RMG) +511
22 () 3DOORS DOWN Behind Those Eyes (Republic/Universal) 608 +89 17699 a  an AUDIOSLAVE Your Time Has Come (Interscope/Epic/ ~ +258
SEETHER Remedy (Wind-up/ +162
24
@ rapA RoACH Ta.ke Me (Geffen) 606  +119 18597 46/0 DARK NEW DAY Brother (Wamer Brcs. e
23 @ MOTLEY CRUE Sick I.ove Song (/s/and//DJMG} 572 +54 23612 8 44’0 PAPA ROACH Take Me /GE”EII/ +119
21 @  PROM KINGS Alone (Three Kings/ 527 +1 13433 15 40/0 CHEVELLE The Clincher (£pic/ +102
29 €D  DARK NEW DAY Brother (Warner Bros,) 524  +160 16649 3 a9 SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) +8
. \ . 3 DOORS DOWN Behind Those Eyes (Republic/Universalj  +89
19 23 MARS VOLTA v .
M The Widow (I'll Never Sleep Alone) (Strummer/Universal) 478 73 15509 14 4210 SLIPKNOT Before { Forget (Roadrunner/IBJME) +88
27 @ PORCUPINE TREE Shallow ﬂaVa} 399 +4 7504 9 37’0 GREEN DAY Holiday /HEpI/SE/ +84
20 25  QUEENS OF THE STONE AGE Little Sister (/nterscope) 384 144 14688 16 330
25 26 0ZZY 0SBOURNE Mississippi Queen (Epic/ 383 -103 17986 10 29/0 MOST
36 @ LIFE OF AGONY Love To Let You Down /Epic/ 343 +72 8324 4217 PL A YED RECU#R ENTS
31 @  ALTER BRIDGE Broken Wings (Wind-up/ 338 +2 11273 26/0 oL
33 29  BECK E-Pro fInterscope) 329 -3 13791 10 21J0 ARTIST TITLE LABEL(S) PLAYS
34 € ROBERT PLANT Shine It All Around (Sanctuary/SRG) 322 +28 11883 213 g:g::&“GDEEC;ﬂ:fI”‘”’S"”’E/ S ::I‘]
T . o Cold {Hollywoo
30 31 VELVET REVOLVER Dirty Little Thing (RCA/RMG) 315 -40 15682 20 280 PAPA ROACH Getting Away With Murder /Geffen/ 607
28 32 TRUST COMPANY Stronger (Geffen) 286 -90 6449 13 400 SUBMERSED Hollow (Wind-up/ 565
40 €D WEEZER Beverly Hills (Geffen) 219 +42 8509 5 191 SLIPKNOT Duality (Roadrunner/{DJMG/ . 538
39 €D  ATREYU Right Side Of The Bed (Victory/ 267  +14 4826 12 2401 g:ﬁi"ng:‘é:';”'“a’/g 2; B;"'“’“ Dreams (Reprise/ 2;;
f i cars (aefien,

@ AUDIOSLAVE Your Time Has Come finterscope/Epic) 258 +258 22629 1 42(42 VELVET REVOLVER Fall To Pieces (RCA/RMG) 428
32 37  BLACK LABEL SOCIETY Suicide Messiah (Artemis) 256 -80 10986 16  24/0 THREE DAYS GRACE Just Like You (ive/Zomba Label Group) 388
42 €  WHITE STRIPES Blue Orchid (V2/ 255 +72 6466 2 19
37 39 A PERFECT CIRCLE Passive (Virgin) 244 -20 12232 17 180
35 40  DROWNING POOL Killin' Me (Wind-up/ 238 60 8599 12 210 NEW & ACTIVE
41 @ SHADOWS FALL Inspiration On Demand (Century Media) 223 +4 4979 5 2m CROSSFADE Colors (Columbial

Total Plays: 80, Total Stations: 30, Adds: 26
44 @  MADSIDE Enemy (Evo) L *2 W08 Ml 0p pERRY Shakin' My Cage /Columbia/Sony BMG Canada)
50 @ STATIC-X I'm The One (Warner Bros.) 145 +47 9622 1717 Total Plays: 75, Total Stations: 8, Adds: 1
43 44 FULL SCALE Party Political (Columbia) 133 -35 2645 12 1200 #UD'A; mesng ¥vort|hsFighting ;orA/dEéﬂ'c/1
. otal Plays: 69, Total Stations: 8, Adds:
46 45  Z.TRIP Walking Dead (Holywood) 128 4 2040 710 MUSE Stockholm Syndrome Warner Bras.)
47 46  MOTLEY CRUE If | Die Tomorrow (/sland//DJMG) 122 -10 4976 19 110 Total Plays: 50, Total Stations: 6, Adds: 1
BLE Th darkio Must 114 6 1742 1 1511 BLACK LABEL SOCIETY Fire It Up /Artemis/
@ INTANGIBLE Those Around You Aarkio Mustc) +2 ’ Total Plays: 47, Total Stations: 13, Adds: 10
45 48  EIGHTEEN VISIONS | Let Go (£pic/ 14 21 482 5 140 CORROSION OF CONFORMITY Rise River Rise (Sanctuary/SRG)
49 @ AMERICAN HEAD CHARGE Loyalty (itrus/DRT) m +1 2542 11 120 Total Plays: 27, Total Stations: 9, Adds: 7
— 50  SYSTEM OF A DOWN Cigaro (American/Columbia) 83 4 M3 12 50 TSAR BandGirls:-Money (7V7)

Total Plays: 14, Total Stations: 6, Adds: 4

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radinandrecords.com.
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-~ N O ] N
(ﬁ_- Th i America’s Best Testing Active Rock S RR ; é ‘ POWERED LT}
ETREMISIC.LON D sreicrseeniseimsnetyggeersres || IR0 ROCKTOP 30 ygpiABASE
= DA
Artist Title (Label) TW LW Famil. Burn 18‘“54'4 18'“44 25‘“594 VB wWeec  ARTIST TITLE LABEL(S) R AL
MUDVAYNE Hapsy? (Epic) 442 436 76% 6% 459 4685 451 1 €  AUDIOSLAVE Be Yourself dnterscape/Epic/ 606 $25 4 X1 13/
SLIPKNOT Before | Forget (Roadrunner/iDJMG) 427 418 68% 7% 435 431 439 2 9 GREEN DAY Holiday (Reprise) 566 +30 10 1400
BREAKING BENJAMIN Sooner Or Later (Holjwood) 422 418 93% 16% 403 421 379 3 3 o THEORY OF A DEADMAN No Surprise (604/Universal) 438 9 15 13/0
THREE DAYS GRACE Home (ive/Zomba Label Groy) .21 418 95% 23% 4.09 427 387 4 O« MATTMAYS... Cocaine... (Sonic/Wamner Music Canads) 453 +10 10 1710
EXIES Lgly (Virgin) 419 421 80% 8% 391 406 374 6 ©  QUEENS OF THE STONE AGE Lite Sister fnterscope) 812 +15 15 118
NINE INCH NAILS The Hand That Feeds fnterscope) 413 406 83% 8% 393 383 407 5 6 o SUM 41 Pieces /island//DJMG) 404 36 19 101
CROSSFADE So Far Away (Columbis) 412 409 8% 17% 389 395 382 7 @ SLOAN A Usod Up (VikiSony BME Canads) 3\ 8 5N
CHEVELLE The Clincher Epic/ 411 430 82% 12% 404 407 4.00 8 @« COLLECTIVE SOUL Better Now (E/Music Group) 379 +4 13 120
SEETHER Remedy Wind-up/ M - 5% 4% 401 417 385 9 @ BOY Upin This Town MapleMusicUiversal 378 +6 12 120
SHINEDOWN Burning Bright (Atlantic/ 410 417 76% 14% 385 412 354 10 @ 2 Sometimes YouCan'tMakelt On Your Own dinterscope 371 +31 1 1611
DROWNING POOL Kilie' Me (Wind-up/ 403 395 63% 6% 381 376, 4n 12 @  WEEZER Beverly Hils (Geffen/ 365 +37 5 1
TRUST COMPANY Stronger (Geffen) 402 397 5% 5% 385 417 348 n @ ROBERT PLANT Shine [t Alt Around (Sanctuary/SRG) 344 +12 6 10/0
“A PERFECT CIRCLE Passive Virgin/ am )2 1% %% 387 386 3B 27 (E) COLOPLAY Speed Of Sound (Capitol 337 +180 2 i
SUBM ERSED Hollow (Windup) 401 407 5% 6% 403 412 393 30 D FOOFIGHTERS Best Of You (RCA/RMG) 302 +178 2 12/5
SYSTEM 0F ADOWN BYDB, idmecanConil 397 383 73% 1% 426 431 420 16 @  JACKJOHNSON Siting Wity Brshfiuliniersal 300 +26, & 131
THEORY OF A DEADMAN No Surprise (Roadrumner/JMG) 382 370 §0% 9% 356 344 369 1 @O onsisLya i 292 +1n 3 10
PRONUKINGS Alone (Taree Kings) 391 394 51% 4% 37 377 370 15 @  NINEINCHNAILS TheHand That Feeds nterscope) 284 +9 6 133
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 384 386 100% 55% 383 378 389 13 18 BECK E-Pro finterscope) 29 51N 8N
GREEN DAY Holiday (Feprise) 380 376 96% 20% 376 318 372 17 194 STAGGERED CROSSING PerfectPrize (Bent Peny) 225 & 6 1
3 DOGRS DOWN Behind Those Eyes (Republic/Universal) 379 — 59% 10% 347 359 332 24 HOT HOT HEAT Goodnight Goodnight (Warner Bros) 208 +32 3 mn
NO-ADDRESS When 'm Gone (Sadie) /Atiantic) o375 370 4% 6% 365 369 38T 22 @D GRADY Hammer in My Hand (Warner Music Careds) 203 “+18 & 111
AUDIDSLAVE Be Yourself fnterscape/Epic) 374 379 83% 2% 380 382 378 19 22« THORNLEY Beautiful (604/Universall 130 26 15 10/0
VELVET REVOLVER Dty Lite Thing (RCA/AMG) 30 383 8% 20% 3567 52 481 21 23 VELVETREVOLVER Ditylittle Thing ACAAMG) 147 51 18 70
SILVERTIDE Blue Jears (/AMG) 367 365 43% 7% 361 379 336 18 24 0ZzY 0SBOURNE Mississippi Queen /Epic/ 147 778 10
 BLACK LABEL SOCIETY Suicide Messiah (drfemish. 367 354 52% 0% 346 322 389 25 25  MOTLEY CRYE If 1 Die Tomorrow (sland/OME) 145 118 1110
QUEENS OF THE STONE AGE Little Sister finterscopg) 353 357 71% 21% 363 352 374 @  WHITE STRIPES Blue Orchid 2/ 140 +45 1 in
9ZZY DSBOURNE Mississippi Queen (Enic/ 330 336 64% 19% 333 350 319 28 27 ARCADE FIRE Neighborhood #3 (Power Out) iMerge) 130 4 2 78
MARS VOLTA The Wilow... (Strummer/Universal) 330 326 54% 16% 3.7 333 293 SEETHER Remedy (Wind-up) N9 436 1 612
Total sample size is 446 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very 2 29 BREAKING BENJAV Sﬁ%fﬂrl@tﬂ; Molywoad) 115 Qﬂ% 8 n
much;. Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of @* BRUCE SPRINGSTEEN Devils & Dust (Columbia) 14 +12 1 501
f,%gﬁ;f:f,gff’,fjgjgﬁf;ﬁi%gejg’}ﬁet'},f,i‘,’,',’is;,,"g,,”;gﬁ;”"}’,f;”:ﬁ,,”ﬂih";y,ffuifc”f:;,",;’aizg"z’,’,' g;”;gfng%fgglsfeggfg 25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Pramiere Radio
RateTaeMeusic.com results are not meant o repiace callout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 4/24-4/30. Bullets appear on songs gaining plays or remgmmg
Interriet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by U::};;‘I’:“Op’g lg:jesn‘:l:\?: . 'tfot‘?:;z‘r’;%? :f’fe:";% 'uég:(sa' g:na¥r?e t:ﬁa?"g@"‘gg(‘);h;a':geg"’R'Z’ce;rsdes'wll’:d'lscg:ggggn O"QSJ

\ _callimy 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Nelworks. )

KEY J:Abilene, TX

OM: James me;nn
HAATTHORNE HEIGHTS
PORCUPINE TREE
BLICK LABEL SOCIETY
CORROSION OF CONFORMITY
DE LEPPARD

WOBK/Albany, NY*
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We Don't Suck.

Now What?

Jucobs study uncovers positives for Alt radio

So this is the world we live in: The results of a massive web
poll show that Rock and Alternative fans do not think that
radio sucks — and it’s big news. In fact, an exhaustive new-me-
dia study by Jacobs Media indicates that, in spite of the obstacles
presented by an expanding technological universe, terrestrial
radio actually has a lot going for it. Who knew?

“So many of us run into people who are crit-
ical of radio,” says Jacobs Media President
Fred Jacobs. “When they find out what type
of business we're in, they want to talk about
satellite radio or whether or not the
iPod is going to kill us. That was a
big reason why we thought this
study was an important venture for
us to do right now.

“If nothing else, we wanted to
quantify the threat among loyal ra-
dio listeners. We also wanted to es-
tablish a benchmark so that we
could replicate the study in subse-
quent years in order to monitor how
the threats are developing.”

Platinum-Card Holders Only

It’s important to point out that the meth-
odology of the Jacobs study was designed to
measure the opinions of active radio listeners,
rather than the public at large. Fifty-three cli-
ent stations invited members of their databas-
es to participate in an online poll, and more
than 19,000 listeners opted in. As a result,

Fred Jacobs

while the study sheds plenty of light on what
current radio users are thinking, it does not
address those who have already abandoned
radio.

: “We refer to these respondents as
the platinum-card holders for all of
the radio stations that participated,”
Jacobs says. “This is the core, core
audience. These are people who
have opted in to the database. And,
by the way, these are the same type
of people who have the propensity
to fill out a diary.”

Another difference between this
web poll and traditional public-
opinion surveys is that the participant pool
was not designed to parallel national demo-
graphics. Each station, in fact, was limited to
asimilar maximum number of respondents so
a single market could not dominate the sur-
vey (in the end, no station contributed more
than 4% of all participants). Thus, statistically
speaking, the results should be considered in
the context in which they were arrived at.

“This is not like a Gallup poll that attempts

Alternative Media Usage

. to stratify or weigh the
| results,” says Jacobs.
| "This is a flat-out poll

What media is your audience using? The Jacobs Me-
dia study highlighted in this week’s column indicates
they’ve got their fingers into just about everything.

[ L[ [ [sateme Ratio Subscribers (6%)
| . = | |
|
Forget the polite

| small talk. Survey re-
! | spondents were asked

| to agree or disagree

with the statement “Ra-

dio sucks” — my grand-
mother would have
been appalled. Jacobs
says, “The reason we
chose that language is
that there had been so
many negative stories
on radio that used the
phrase in just that way.
So we decided to repli-
cate it and see what

with Rock radio fans.
This is clearly a slice of
the active audience.”

The Power Of The
Word Suck

1

Instant Messaging Online (59%)* |
Use Internet (B9%)

Watch Television (78%)

Listen To Radio (87%)

0% 20% 40% 60% 100%

*Percentage of total respondents using medium weekly or more
tPercentage of total respondents using medium at least one hour per day.

Source: Jacobs Media.

80%
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take by the Lake.”

(even though it's in June).
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world's best polka bands.

challenged conventiongoers.

Cleveland rocks!

{ 3
R&R Convention 2005

Allin all, I’d rather be in Cleveland

When you heard that R&R chose Cleveland as the site for this year's
convention, your first reaction was probably “Huh? Why?” While many
in the industry may know the city as the base for my syndicated Rov-
er's Morning Glory show, most are probably unaware that Cleveland
is also home to many attractions that put us ahead of the usual places
considered to host a soiree of this magnitude. After a careful com-
parison, you'll see why R&R settled on the city known as the “Mis-

For example, Las Vegas has an artificial volcano regularly spewing
flames on the Strip. Cleveland has the polluted
Cuyahoga River, which has caught fire 10 times
over the past 100 years. While Los Angeles has
fabulous weather all year long, Cleveland is likely to
have a 50% chance of snow during the convention

New York City may have world-class eateries and
entertainment, but Cleveland has restaurants
serving pirogies and Stroh’s, not to mention the

As you can see, the diverse culture, sights and
sounds of Cleveland meet or exceed all other
locations considered for the convention.

So now it's time to make your travel plans. As an outsider, you may
need some help navigating the city and blending in with the locals, so
I've compiled a short traveler's guide to assist you while you're here.

Haircut: Mullets are the pride of “Browns Town.” To fit in, make sure
your hair is short on top, long in back. This applies to both men and
women. R&R should hand out faux mullets at registration for follically

i Clothing: Casual dress encouraged, but at least one item worn must
be emblazoned with an Indians or Browns team logo. As our weather
can change minute to minute, be prepared for all seasons. Pack an
extra suitcase if necessary, but bring shorts for sweltering heat and
earmuffs in case of “lake effect” snow.

Socks: White. Even if you're wearing black dress shoes with slacks,
white tube socks are customary here.

With these helpful tips, you're sure to have a fine time at R&R 2005.

happened. The good news is that a vast ma-
jority of the entire sample — like eight of 10
— disagreed with the statement. It's a very en-
couraging finding.

“This question came two-thirds of the
way through the test, and the questions that
preceded it were almost universally about
new media. Here we were, talking about ev-
erything from cell phones to iPods to
streaming, and after we had planted all
those really cool new technological thoughts
in their minds you might have thought that
people would be really taken with the new
options available to them and agree with the
statement that radio sucked. They strongly
disagreed with it, however, and we think
that is significant.”

Adding to the love, 41% of Alternative fans
said commercial radio has “gotten better,”
while only 26% said that it has gotten worse
(leaving 32% in neutral “stayed the same” ter-
ritory). Jacobs says, “Due to all the stereotypes
about these listeners, I think a lot of people
would have expected the Alternative folks to
be a lot more cynical about radio, and they’re
not.”

Living up to expectations, meanwhile, the

www americanradiohistorv com
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By Rover

Rover

Alternative crowd voiced high levels of en-
thusiasm for innovations that allow them
to find and experience new music on their
own terms. “Alternative listeners definite-
ly tend to be more involved with new me-
dia,” Jacobs says. “For example, 21% of the
overall sample has an iPod or similar de-
vice, while the number for Alternative is
35%.

“What's interesting about it, however, is
that even though these listeners are using
these options more freely than older listeners
or those into other formats, it's not like they’re
holding it against radio. They’re not listening
to their iPods and saying, ‘The more I do this,
the more [ hate radio.’

"“As a programmer, you probably have
competing feelings about this. On the one
hand, there isn't a lot of data support to say
that we’re really blowing it. On the other
hand, there is the inevitability of the tyranny
of choice. There are so many other places that
these people can go. Because they are young
and, as a rule, more adventurous, they are
really using the options that are available to
them.”

Continued on Page 76
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et WeE  ARTIST TITLE LABEL(S) PLAYS PLAYS AJ%%A;ILCE e oo ME“ [ABASE
1 @ GREEN DAY Holiday (Reprise/ 2467 +82 152148 17 69.1
3 @ WINEINCHNAILS The Hand That Feeds dinterscope/ 2206  +82 133361 7 721 MOST ADDED"
2 3 AUDIOSLAVE Be Yourself (interscope/Epic) 2234 101 134101 8T | e -
4 @ WEEZER Beverly Hills (Geffen) 2136 +110 127576 6 7211 AUDIOSLAVE Your Time Has Come fnterscope/Eic -
5 9 BECK E-Pro (Interscape/ 1943 +35 109936 13 mn SOCIAL DISTORTION Death Or Glory (Geffen/ 1"
B 6  QUEENS OF THE STONE AGE Little Sister interscope/ 1645 132 101298 16 6511 USED & MY CHEMICAL ROMANCE Under Pressure fReprise) 7
1€ @ FOOFIGHTERS Best Of You (RCA/AMG) 1629  +747 114328 2 7212 G““B“ff Bleed Like Me (Geffen/ 7
it @ COLDPLAY Speed Of Sound (Capitol 1498 +369 110985 2 66/1 g:ﬁzfgiﬂﬁjy Windap) g
7 @ SYSTEMOF A DOWN B.Y.0.B. (American/Columbia) 1402 +134 80393 60/1 RISE AGAINST Swing Life Away (Geffen) 5
12 D WHITE STRIPES Blue Orchid (V2/ 1323 +206 78828 64/2 | PAPAROACH Take Me (Geffen/ 4
8 11 CHEVELLE The Clincher (5pic/ 1211 7 53002 16  4gjp | DEADGOS Riot Radio (Epic .
11 @  KILLERS Mr.Brightside (sland/IDJMG) 1119 +19 77987 30 48
13 MUDVAYNE Happy? (Epic/ 1099 +78 46048 12 431
g 14 BREAKING BENJAMIN Sooner Or Later (Hollywood) 1064 127 42403 18 46/
17 { CROSSFADE Cold (Columbia) 991  +126 59448 48 450
15 @ GREEN DAY Boulevard Of Broken Dreams (Reprise/ 965 +11 70050 30 681
14 17 EXIES Ugly Vigin/ 958 59 50826 23 41/0 MOST
20 @  SEETHER Remedy Windup/ 951  +120 42002 4 525 INCREASED PLAYS
13 O  KILLERS Smile Like You Mean It /sland/iDJMG) 882 +18 57094 10 49/ o
21 @ MY CHEMICAL ROMANCE Helena (Reprise/ 820 +92 36801 9 5G| aamst e weay NoREASE
13 21 Z-TRIP Walking Dead (Hollywood) 796 49 35687 8 491 | FOOFIGHTERS Best Of You (REA/RMG) +147
23 @D  BRAVERY AnHonest Mistake (/siand/iDJMG) 759 +49 36352 12 463 a‘:,ll';:ls“:“:fgda?:fg:’:; dm(f,’z’f"” 1322
22 @ NO ADDRESS When I'm Gone {Sadie) /4t/antic/ 738 +16 29442 10 43/0 AUDIOSLAVE Your Time Has Come finterscope/Epic) +229
25 @ JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 666 +3 42440 17 n SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) +134
30 @ 0ASIS Lyla (pic/ 665 +82 40488 4 50/ | CROSSFADE Cold Cobimbia) +126
28 @ HOTHOTHEAT Goodnight Goodnight /Sire/Reprise) 610 +23 24415 10 350 :&gﬁ“&i‘;ﬁmyﬁ’% ) ::fg
27 27  JIMMY EAT WORLD Work (/nterscope/ 496 122 23457 20 m USED & MY CHEMICAL ROMANCE Under Pressure (Regrise)  +97
M @  ACCEPTANCE Different (Columbia) 493 +36 14787 8 410 MY CHEMICAL ROMANCE Helena (Reprise) +92
23 29 CROSSFADE SoFar Away (Columbia) 493 218 15676 15 290
36 @ THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 484 +54 18505 9 3212
35 @ SLIPKNOT Before | Forget (Roadrunner/IDJMG) 452 +5 14856 8 3n
39 @ 3 DOORS DOWN Behind Those Eyes (Republic/Universal) 445 +83 15979 3 21
33 33 KAISER CHIEFS | Predict A Riot (Universall 435 37 16112 13 350
37 €  GORILLAZ Feel Good Inc. (Vigin/ 422 +40 18897 5 333 o G
22 €D PAPAROACH Take Me (Geffen/ 419 +78 13898 39/ NEW & ACTIVE
3N 36  INTERPOL Evil (Matador) a17 -149 22796 16 n LIFE OF AGONY Love To Let You Down (Epic/
25 37 GARBAGE Why Do You Love e (Geffer | 408 239 15776 11 38)0 ;;’;?E' PA';f;N‘ é’?s'v‘v’.‘:; fltf:";\"'l‘:ay‘ ?Ge“f;‘:;/ 2
32 38 MARS VOLTA The Widow {I'll Never Sleep Alone) (Strummer/Universal) 382 -117 27369 17 ELT) Total Plays: 165, Total Stations: 23, Adds: 5
43 @ DAVE MATTHEWS BAND American Baby (RCA/RMG) 376 +36 17944 6 1811 BLOC PARTY Banguet /At/qntic/
421 (@) UNWRITTEN LAW She Says fava/ 374 +18 18301 4 34%2 B‘E‘:L”(‘;’gggiﬁfhzgg‘gj’c‘/“’"sz UL
29 41  KINGS OF LEON The Bucket (RCA/AMG) 365 219 12346 13 430 Total Plays: 156, Total Stations: 16, Adds: 4
46 @ PEPPER Give It Up (Volcom Entertainment/Lava) 361 +57 23745 2411 WAKEFIELD C'mon Baby (Jive/Zomba Label Group)
14 @  MUSE Stockhom Syndrome (Warner Bros.) 397 +23 11286 | oy S Wt Gt Do fslandHOIME)
45 44 CAESARS Jerk It Out /Astralwerks/EMC) 300 -6 14500 221 Total Plays: 137, Total Stations: 15, Adds: 2
48 45  APERFECT CIRCLE Passive (Vimgin/ . 260 36 10853 18 14)0 ‘T‘:t':f‘;l'::ﬂgg’ ?;‘; TS‘:a"t‘:::;e g’%ggﬂg
@ USED & MY CHEMICAL ROMANCE Under Pressure (Reprise/ 247 +97 34752 121 BETTER THAN EZRA A Lifetime (Artemis)
39 47  TEGAN & SARA Walking With A Ghost (Vapor/SRG) 238 14 15843 15 17)0 Total Plays: 128, Total Stations: §, Adds: 1
@  AUDIOSLAVE Your Time Has Come finterscape/Epic) 229 4229 21750 50/50 'T'(ﬁ:’:g‘y’s’"ﬁ;";';';f;;ms's : 5 el
Dedut @ STEREOPHONICS Dakota (You Made Me Feel Like The One) /1/2/ 214 0 9842 1 22/0 RAVEONETTES Love in A Trashcan (Columbia)
38 50 U2 Sometimes You Can't Make It On Your Own /interscope/ 207 173 6956 10 2211 Total Plays: 93, Total Stations: 8, Adds: 0

72 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of /24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2005, Arbitron
nc.).© 2005 Radia & Records.

Songs ranked by total plays

Station playlists for all R&R reporters are avaifable
on the web at www.radipandrecords, com.
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ternative GM or owner, ‘For the same
amount of money you're spending on
T-shirts, you could erect the equiva-
lent of a new tower,” I do.

We Don’t Suck. Now What?

Continued from Page 74
The Ball Is In Radio’s Court

So now what do we do? “To me,
this is really about energizing the
base,” Jacobs says. “And these people
truly are that base, so it’s important to

America’s Best Testing Alternative Songs 12 +
For The Week Ending 5/6/05

¢ RaleTheMusic.com

TR SRR ARG

“They’re not listening to

Men
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they’re listening to — if we could only
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AUDIOSLAVE B2 Yourself fnterscopefépic)- .+, 3.884 #3817 < 80%; 8% o 3739 383 7. 350 faith in this medium. They listen to it

BEEK E-Pro finterscope) 379 399 73%  14% 364 365 363 and have used it all their lives. They’re

GARBAGE Why Do You Love Me (Geffen) * .5 s, 378 371, ~ % ow¥% - 373, . 371, 375, “| think a lot of people just waiting for it to get better and for

QUEENS OF THE STONE AGE Little Si us to figure out ways to make that
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TRUST COMPANY ft::ge;/ﬁelfen}m o 378 381 ag 9% 362 379 337 Alternative folks to be a lot format is experiencing some sort of

JACK JOHNSON Sitting, Waiting, Wishing (Brustiplimiersal 375 1362 _ 76%  :18% 383 388 , 377 . . death throe? “I don’t buy that by a

HOT HOT HEAT Goodnight Goodnight /Sive/Reprise) 30 3 se e asm a4 e | Imore cynical about radio, long shot,” Jacobs says. “There’s an

MUDVAYNE Happy? 60/ . w384 3825 T 8% o12% <352, 0311 322 | and they’re not. “ aUdI?ncTel? ut there that Stt.' t k)t‘liest ttl;:s
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SEETHER Remedy (Wind-uo) " . (63 o ;8% . 349, 34 53, i Active Rock.
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“For the lifeblood of our business,
though, we can’t just give up on
young radio consumers. We can’t be
25-54 to the exclusion of everybody
else. It is so critical that we have vi-
brant stations that appeal to younger
people. It's an investment in radio’s
future.” N

“Streaming is another great ex-
ample. Look at all the Alternative sta-
tions that are not providing streaming
and should be. Look at all the money
that is spent on things that are cer-
tainly not going to get as much of a
return. Whenever I can say to an Al-

Total sample size is 342 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = fike very much).
Total familiarily represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by
kMediahase Research, a division of Premiere Radio Networks. J
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. TRIPLE A

JOHN SCHOENBERGER

drecords.com

Part Two OF A Two-PART SERIES

Hi, You're Listening To....

More Triple A station IDs

I often get requests from labels and managers for station IDs
so they can have artists enter the studio and cut some. I re-
cently compiled a list of station ID templates for the entire Triple
A panel. We started this in last week’s issue, and I am complet-

ing the list this week.

As Fmentioned last time, most PDs are quick
to point out that these are just suggestions, and
they encourage artists to get creative. DAT, CD-
R or e-mailing as WAV, MP3 or RealAudio files
are all fine.

WAPS/Akron

Hello, this is [Name], and you’re listening to
91-three The Summit.

Hello, this is [Name], and you're listening to
world-class rock on 91-three The Summit.

Hello, this is [Name], and here’s my new
song on 91-three The Summit.
WBJB/Monmouth, NJ

Hi, I'm [Name], and you’re listening to
Brookdale public radio, 90.5 The Night.

Hi, I'm [Name], and you're listening to com-

mercial-free Brookdale public radio, 90.5 The -

Night
Hi, I'm [Name], and this is member-support-
ed Brookdale public radio, 90.5 The Night.

WBOS/Boston
Hi, this is [Name], and you're listening to 92
point nine WBOS — powered by music.

WCBE/Columbus, OH
Hi, this is [Name], and you're tuned to lis-
tener-supported 90.5 FM, WCBE/Columbus.
Hi, this is [Name], and you're listening to
central Ohio’s NPR station. That’s 90.5 FM,
WCBE/Columbus.

WCLZ/Portland, ME
HI, this is [Name], and you're listening to
98.9 WCLZ. Quality mix, true variety.

WDET/Detroit

Hi this is [Name], and you're listening to
one-ch-one point nine Detroit public radio,
your station for real music variety.

WDOD/Chattanooga, TN

Hi, this is [Name}, on Chattanooga’s world-
class rock, 96-five, The Mountain.

Hi. this is [Name], on 96-five, The Mountain,

WDST/Woodstock, NY

Hi. this is [Name}, and you are listening to
Radio Woodstock, 100.1.

Hk, this is [Name], and you're on WDST, cel-
ebrating 25 years of independent radio in the
Hudson Valley.

WEBK/Killington, VT

Hi, this is [Name], and you’re on 105.3 The
Peak

Hj, this is [Name), and this is your home for
world-class Rock, 105.3 The Peak.

Hj, this is [Name], and you are listening to

105.3 The Peak, in Killington, Lebanon and
Glens Falls.

WEHM/Hamptons, NY

Hi, this is [Name], and you're listening to
progressive radio for Long lsland, 92-nine
EHM.

Hi, this is [Name], on 92-nine EHM.

WFPK/Louisville
Hi, this is [Name], and you're listening to
94.9 FM — WFPK, Radio Louisville.

WFUV/New York

Hi, this is [Name], and you're tuned in to
WFUV, member-supported public radio from
Fordham University in New York City.

Hi, this is [Name], and you're listening to
City Folk on WFUV.

WGVX/Minneapolis
This is [Name], and you're listening to Drive
one-oh-five.

WMMM/Madison
Hi, this [Name], and you're on 105-five Tri-
ple M. It's about the music.

WMVY/Cape Cod, MA
Hi, this is [Name], and you are listening to
MVY radio, Martha’s Vineyard.

WMWYV/Conway, NH

Hj, this is [Name], and you're listening to
93.5 WMWYV, music without boundaries.

Hi, this is [Name], and this is independent
radio WMWYV, music without boundaries.

WNCS/Burlington, VT
Hi, this is [Name], and you’re listening to
The Point.

WNCW/Spindale, NC

Hi, this is [Name], and you're tuned to lis-
tener-powered WNCW /Spindale.

Hi, this is [Name], and you're listening to
a world of music on listener-supported
WNCW.

WNRN/Charlottesville, VA
Hey, this is [Name), and you're listening to
modern rock and no commercials — WNRN.
Hi, this is [Name], and you're listening to
community radio — WNRN.

WOKL/Knoxville

Hi, this is [Name]. Thanks for listening to my
music on Knoxville’s home for world-class rock
—100.3 The River

Can you hear me now? This is [Name], and
thanks for listening to 100.3 The River. You can
hear me now. Good!

Hi, this is [Name], and I am The River.

B
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A SPECIAL MOMENT At the Vitiage Studios in West Los Angeles, Moby visited Studio D for a
special live performance for iTunes and recorded a segment for KCRW/Santa Monica, CA's Morning
Becomes Eclectic. Pictured here are (I-r) KCRW's Nic Harcourt and Moby.

WQKL/Ann Arbor, Ml

Hello, this is [Name], and you're listening to
Ann Arbor’s 107-one. It's quality music and
true variety.

Hi, this is [Name], on Ann Arbor’s 107-one
— where the music matters most.

Hi, this is [Name], on Ann Arbor’s 107-one
— always playing a quality mix of then and
NOwW.

WRLT/Nashville

Hi, this is [Name], on Nashville’s progres-
sive radio — Lightning 100.

Hi, this is [Name)]. David Hall rocks y’all, on
Lightning 100.

Hj, this is [Name], saying happy birthday to
Nashville’s progressive radio, Lightning 100.

WRNR/Baltimore

Hey, this is [Name], and you're listening
to the diverse universe of one-oh-three-one
WRNR.

Hi, this is [Name], and you're listening to
Planet Alex on one-oh-three-one WRNR.

Hey, this is [Name], and you're listening to
the Main Street Cafe on one-oh-three-one
WRNR.

Hi, this is [Name], and you're listening to
Rob Timm on one-oh-three-one WRNR.

Season’s greetings! This is [Name], wishing
you a very merry holiday season.
WRNX/Springfield, MA

Hi, this is [Name], on 100.9 FM — WRNX.

Hi, this is [Name], and you're listening to
WRNX — quality rock, hometown radio.

WTMD/Baltimore

Hey, this is [Name], and you're in tune with
89-seven WIMD.

Hey, this is [Name]. Help WTMD meet their
membership challenge and pledge your sup-
port at 410-704-8970 or WIMD.o-r-g.

Happy holidays, Baltimore! This is
[Name], and you're listening to 89-seven
WTMD.

WTTS/Indianapolis

Hi, this is [Name], and you're listening to
92 point three, WTTS — quality rock, real va-
riety.
WUIN/Wilmington, NC

Hi, this is [Name], and you’re listening to
one-oh-six-seven — The Penguin.

Hi, this is [Name], and you've found The
Penguin — the radio you've been waiting
for.

WVOD/Elizabeth City, NC
Hi, this is [Name], and you're listening to 99.1

www americanradiohistorv com

The Sound — music you won't hear anywhere
else.

Hi, this [Name], and you're on 99.1 The Sound
— three decades of alternative.

WWVV/Hilton Head, SC

Hi, this is [Name], and you're listening to
Hilton Head and Savannah's coolest radio sta-
tion on the dial — Wave 104 point nine.

Hi, this is [Name], and you're listening to
Wave 104 point nine — for people who love
music.

WXPK/Westchester

Hi, this is [Name], and you're listening to
one-oh-seven point one The Peak. World-class
rock for New York’s backyard.

WXPN/Philadelphia

This is [Name], and you're listening to 88-
five XPN.

This is [Name], and you're listening to The
World Cafe.

WXRT/Chicago

Hi, I'm [Name], and you're listening to 93
XRT — Chicago’s finest rock.

Hi, I'm [Name], and you're part of Lin Bre-
hmer’s [“bray-mer’s”] morning show on 93
XRT. It’s great to be alive!

Hi, I'm [Name], on 93 XRT. Happy holi-
days to all those listening to Chicago’s fin-
est rock.

WXRV/Portsmouth, MA

Hi, this is [Name], and you're listening to 92-
five The River — 10 years of independent ra-
dio.

Hi, this is [Name], and you're listening to 92-
five The River — true music diversity.

WYEP/Pittsburgh

Hi, this is [Name], on WYEP, where the mu-
sic matters.

Hi, this is [Name], on independent public ra-
dio, 91.3 WYEP Pittsburgh.

WZEW/Mobile

Hi, this is [Name],and you're listening to
Mobile’s home for true rock variety, 91 point
one, The Zoo.

Hi, this is [Name], and you're listening to 92
Zoo — the station for true rock variety.

WZGC/Atlanta

Hi, this is [Name], and you're listening to 92-
nine Dave FM — rock without rules.

Hi, this is [Name], and you're listening to All
Access with Barnes & Firfer on 92-nine Dave FM.

Hi, this is [Name], and this is The Dave After
Tomorrow on 92-nine Dave FM.
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2 0 U2 Sometimes You Can’t Make It On Your Own (interscope) 592 +19 n3In 1" 240 .
1 @ DAVEMATTHEWS BAND American Baby (RCA/RME) 585 7 3/ 7 250 Méﬁs 75’:4 DQB ?D
4 0 COLDPLAY Speed Of Sound (Capitol) 540 +115 34189 2 26/0 PR Rgase o wped o
3 4 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 504 -45 28025 17 25/0 ARTIST TITLE LABEL(S) ADDS
6 @ BRUCE SPRINGSTEEN Devils & Dust /Columbia) 420 +32 25188 5 220 | SAUCY MONKY Disco Bal (429 5avoy/ 4
5 6  BLUEMERLE Buring In The Sun (sland/i0JMG) 196 2w 16 agp  [SEIIIAEE g):‘;g;’y‘:’;” )
7 @ MOBY Beauiful 2 353 +3 16776 13 23/0 | RINGSIDE Tired Of Being Sorry (Flawless/Geffen) 2
8 8  SNOWPATROL Chocolate (A&M/interscope) 337 -5 15308 13 23/0 AQUALUNG Brighter Than Sunshine
10 @  WALLFLOWERS Beautitul Side Of Somewhere (Interscope) 323 +20 18611 5 240 (Slightly Bigger/Red Ink/Columbia) 2
9 10 KEANE Everybody's Changing (interscope/ 307 4 11485 9  20/0 |ANIDIFRANCO Recoi (Righteous Babe/Music Alles) 2
13 @  ROBERT PLANT Shine It All Around (Sanctuary/SRG) 304 +27 16030 8 211 |MARCBROUSSARD Come Around fisland/0UMG) 2
12 @ COLLECTIVE SOUL Better Now (£/ Music Group) 290 +11 12021 14 16/0
14 @ JOHN BUTLER TRIO Zebra (Lava/ 2n +11 8991 13 18/0
1 14 TORIAMOS Sleeps With Butterflies (Fpic/ 275 -24 16920 17 20/0
16 @  BECKEPro nterscope/ 251 +6 10333 12 160 i IMOST '
18 )  AUDIOSLAVE BeYourself /interscape/Epic) 241 +13 13904 5 1400 IN&RE A SEﬂglPLf AYS
22 Q BETTER THAN EZRA A Lifetime (Artemis) 207 +9 7483 17 16/0 e TR e
20 @  KATHLEEN EDWARDS Back ToMe (Zoe/Rounder) 201 #1815 10 1) Y
ARTIST TITLE LABEL(S) INCREASE
23 @ BEN LEE Catch My Disease (Wew West/ 192 0 8494 8 171 )
27 @  RINGSIDE Tired Of Being Sorry (Hawess/Gefen) 186  +21 5353 5 12 &TEEPLLE‘I‘;E?;‘;g:;"‘a"a‘:m(f"h’;’:‘;”o e Of Love de’/*: ;;
17 21 MADELEINE PEYROUX Don’t Wait Too Long (Rounder) 182 -60 9298 20 16/0 BRUCE SPRINGSTEEN All 'm Thinkin’ About (Coltumbia) +37
26 22 MAIA SHARP Something Wild (Koch/ 170 -9 5076 9 10/0 DESOL Karma (CurtyReprise) +33
24 23 ANNA NALICK Breathe (2am) (Columbia) 170 21 5451 19 110 BRUCE SPRINGSTEEN Devils & Oust (Columbia) +32
21 24 JOSS STONE Right To Be Wrong (S-Curve/EMC) 169 3 7892 15 1700 BRUCE SPRINGSTEEN All The Way Home (Columbia) +31
25 25  CARBON LEAF What About Everything? (Vanguard) 165 17 3895 9 140 igglff:;;s“g:?goﬂd'P‘:;:lfg”;%;ﬂ/m’m ) igg
29 @ KYLE RIABKO What Did | Get Myself Into (Aware/Columbia) 159 +13 5083 3 14/0 ROBERT PLANT Shine It Al Around (Sanctuary/SRG) +77
28 @ BRIGHT EYES First Day Of My Lite (Saddle Creek) 153 +3 7033 6 1110 REOWALLS Thank You (Capitol +25
30 @ LOW MILLIONS Statue (Manhattan/EMC) 133 +16 2403 3 1440
- @ GLEN PHILLIPS Duck & Cover (Last Highway) 120 +6 5153 2 1N
30  WEEZER Beverly Hills (Geffen) 114 -1 6314 1 6/0
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week . »
pf 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song v.vi§h the larger increase in plays *MOS Tg& 7 .
Eporing Stion Songsuneportod 5 200 B0 o ouroward avorah o atons g on 1o pcdononsnus s oo e | PLAYED RECURRENTS
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, TOTAL
Arbitron Inc.).© 2005 Radio & Records. ARTIST TITLE LABEL(S) PLAYS
- GREEN DAY Boulevard Of Broken Dreams (Reprise/ 226
YT W é ¥ C.:T i g’:;f;;:n;:E?g?::es?;g::]dsﬂgﬂ Adds: 0 JET Look What You've Oone (Atiantic/ g 193 |
NE A A ) IVE RAY LAMONTAGNE Forever My Friend (3CA/AMG) LA L e LT 18
Total Plays: 95, Total Stations: 9, Adds: 0 HOWIE DAY Colide (Epic/ U
REDWALLS Thank You (Capitol) LIFEHOUSE You And Me (Geffen) KEANE Somewhere Only We.Know (Interscope) 152
Total Plays: 110, Total Stations: 12, Adds: 1 Total Plays: 86, Total Stations: 4, Adds: 0 LENNY KRAVITZ Lady (Vigin/ 144
AIMEE MANN Going Through The Motions (United Musicians/Superego/Music Allies) | MIKE DDUGHTY Looking At The Warld From The Bottom Of A Well (470/aMG) | LOW MILLIONS Eleanor (Manhattan/EMC) Lo
Total Plays: 110, Total Stations: 9, Adds: 0 Total Plays: 83, Total Stations: 8, Adds: 0 CARBON LEAF Life Less Ordinary (Vanguard) 106
RYAN ADAMS & THE CARDINALS Let it Ride (Lost Highway) LUCE Buy A Oog (Joe’s Music) JET Are You Gonna Be My Girl (At/antic) 101
Total Plays: 100, Total Stations: 8, Adds: 1 Total Plays: 81, Total Stations: 7, Adds: 0 BRUCE HORNSBY Circus On The Moon (Columbia) 10
OASIS Lyla (Epic/ JACKIE GREENE Honey | Been Thinking About You (Verve Forecast/VMG)
Total Plays: 99, Total Stations: 6, Adds: 0 Total Plays: 71, Total Stations: 7, Adds: 1 Station playlists for all R&R reporters are available
on the web at www.radigandrecords.com.
Songs ranked by total plays

~saZzz=27 "Tired of Being Sorry”

R&R Triple A: - €D
New Adds: WXPN, KPRI, KRSH, WWWV

Er |- KTCZ KINK WzZGC WwWBOS WXRV WNCS
! WFUV WGVX WDOD WDET WMMM KWMT
KENZ WOKI WCLZ WFPK WRLT & more
ON TOUR WITH WEEZER
Reaction Record - network with your colleagues!

Written by Scott Thomas g): : @
Produced by Ringside www.ringsideband.com recoros GEFFEN
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g - MOST ADDED"
1 a DAVE MATTHEWS BAND American Baby (RCA/RMG) 707 +26 7326 6 3710 ARTISTTITLE LABeL(s) o
2 2 U2 Sometimes You Can’t Make It On Your Own (interscope) 656 21 7350 " 34/0 ANI DIFRANCO Recoil (Righteous Babe/Music Allies) 12
11 € COLDPLAY Speed Of Sound (Capitol) 555  +167 6942 2 38N z‘:sﬂg I:RIOl;:SI}tRD Come Around fIsiand//0JMG) :
. . IS Lyla (Epic,
4 o BRUCE SPRINGSTEEN Devils & Dust (Columbia) 542 +28 8280 5 38)2 STEPHEN MARLEY Mind Control
9 0 WALLFLOWERS Beautiful Side Of Somewhere (/nterscape) 488 +59 5305 5 34/0 (Ghetto Youths/Tuff Gong/Universal) 5
3 6  JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 483 58 5339 16 2700 SAUCY MONKY Disco Ball (429/Savoy) 4
5 7  KATHLEEN EDWARDS Back To Me (Zoe/Rounder a81 30 6500 12 3gjp | ""MBURGESS OnMyCorazon foch/ 4
8 o ROBERT PLANT Shine It Al Around (Sanctuary/SRG) 469 +39 5694 7 3300
; 2 e ke
7 e BEN LEE Catch My Disease (Vew West/ 447 +1 5011 14 32/0 o Mos Tﬂgfffg“)ﬂ
6 10  MOBY Beautiful (12/ 443 -49 6254 10 3310 INC RE AS.E:D?P,,&L A Y S
13 11 TORIAMOS Sleeps With Butterflies (Epic/ 355 22 a1m 16 270 ST o
PLAY
15 @ SNOW PATROL Chocolate /A&M/interscope) 350 +9 2386 12 19/0 ARTIST TITLE LABEL(S) INCREASE
16 )  KEANE Everybody'sChanging terscape) 347 +16 2651 8 240 | COLDPLAY Speed Of Sound (Capito) +167
9 0 L g MADELEINE PEYROUX Dance Me To The End Of Love (Reander) +90
1 14 JOHNBUTLERTRIO Zebra (Lava) 343 43 3745 14 280 | e poUGHTY Looking At The World From The Bottom B A Wel
10 15 BLUE MERLE Burning In The Sun (/sland//IDJMG) n -68 2804 17 2210 {ATO/IRMG) +18
18 ) AMEEMANN Going Through The Motions (United Musicians/Superega/Music Allies) 333 +15 5704 4 330 ‘(']VAllFtUWz*S}Beauﬁfui Side Of Somewhere flnterscope/  +58
. ASIS Lyla (Epic, +86
26 m MIKE DOUGHTY Looking At The World From The Bottom Of A Well /470/RMG) 304 +78 4059 2 3312 JACK JOHNSON Good People (Brushfie/Universal 13
20 @ RYAN ADAMS & THE CARDINALS Let It Ride (Lost Highway) 296 +30 4931 4 3on ROBERT PLANT Shine It All Around (Sanctuary/SRG) +39
14 19 BECK E-Pro /interscope) 294 -68 4490 11 2511 JACKIE GREENE Honey | Been Thinking About You
. {Verve Forecast/VMG) +33
N -34 29
s 274 3 33 12 282 0SLAVE Be Yourel fterscopelEnc +33
21 21 GLEN PHILLIPS Duck & Cover (Lost Highway) 249 9 1953 5 2600 | [owMILLIONS Statue ManfartanEMC) 3
22 22  RAYLAMONTAGNE Forever My Friend /RCA/RMG) 242 -10 2376 6 210
17 23 MAIA SHARP Something Wild (Kach/ 242 -78 2410 16 2210 ? P £
. SYNDICATED:
29 @ 0ASIS Lyla (Gic/ 240 +56 1261 2 2005 PROGRAMMING
24 25  CDLLECTIVE SOUL Better Now (£ Music Group) 239 -3 1578 10 13/0 : 2 ' ;“ ¢ This Wook
o 1S weel
23 26  CARBON LEAF What About Everything? (Vanguard) 236 -8 1206 6 18/0 World Cafe - Dan Reed 215-898-6677
27 @ RINGSIDE Tired Of Being Sorry (Flawless/Geffen) 220 +18 2294 3 25)2 DEADMAN When The Music’s Not Forgotten
[Betar> X  AUDIOSLAVE Be Yourself finterscope/Epic) 204 +33 1379 113N ::Eg:;h;bzpmw A
. ing Without A Crown
@ JACKIE GREENE Honey I‘Been Thinking .About You (Verve Forecast/VMG) 190 +33 2076 1 251 ROBERT CRAY Poor Johnny'm Walkin
28 30 BETTER THAN EZRA A Lifetime (Artemis) 182 -7 1018 6 13/0 Acoustic Cafe — Rob Reinhart 734-761-2043
43 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 4/24 - Saturday 4/30. DAVID OLNEY AN The Same To Me
© 2005 Radio & Records MARIA MCKEE My One True Love
- L e e . M
. REPORTERS e oo, o it Yo v oo ——
’ ‘g“ T eman e MO: Tr:\:aﬁn’sa;};" Morton "90}\?«%#3%% 1 Fé‘hn'é‘éé'p‘.‘é‘ﬁo APD Donnls Moorouss
Stations and their adds listed alphabetically by market No Ads AR LD TIM BURGESS sﬂkéﬂz"‘e"&k’s"ﬁs’
WAPS/ikron, OH KMMS, MT A o a0 SHELDY e KRSt/Sanla Rosa, CA* e
POMO. Al riber OMPD, Mchet Woll Y oo e 0 ¢ PD:Lsta Witanee WXPN/Phifadelphia, PA O ENGSoE SR Mok
1 ¥feien MARLEY o Ads :‘OD:LWV &'I'EL ONS M"EL . 2;”:3:92 Warron g%vgigquknfmm .
: ?ﬁh’%ﬂ&“&“&? WNCS/BurIinulun }8 ﬁ'&?%%éﬁo" SE‘&’#‘#&?&“YL“ } Emfsm EDWARDS S N 5%&';153#:; Mo
POREN pLLIF i oo ANGSIDE T DMX Foik Rock/Satellite N ERTICAL HOMZON
WQKL/ann Arbor, MI STEPHEN MARLEY T ow,? ﬂ,’r,",?:,vn",,.lfmm FEIST OM: Leanns Vlm:o 10 DISHWALLA
OM/PD: 2ob Waiker pn o Stutier ANNA NALICK MO: Dave Sio 10 OVER THE RHINE
MO: Mam Copeland 9 EMILIANA TORR!NI 9 DITTY BOPS
s WMV Cape Cot, MA KRVIFargo WYEP/Piltsburgh, PA AN OERANCE
No Adds e Kelly Oog™ Kapel WFPK/Louisville, KY PO: Rosemary Walsch R KFMU/Steamboat Springs, CO
T et P! Stacy Owen N Kie GhEENE P N COPE T ROBERT RANDOLPH
itord il WNRN/Charlottesville, VA 2 WIKE DOUGHTY "ANI DIFRANCO ANI DIFRANCO o MlemativefSatelite |} GLLSon SROMK
3,’{':,},7;',. e 13 RYAN ADAMS & THE CARDINALS _ . NANGIGRIEHTH 9 BILLY MILES 1 ROB THOMAS
. e L WHITE STRIPES WMMM/Madison, Wl PER SEVEN 9 OASIS
WZGC/Atlanta, GA MO: Jaz Tupslo PO: Tom Teubsr BEN FOLDS KTAO/T:
OM: Sue Gosnoll 3 LOS SUPER SEVEN o SODAJERK AO/Taos, NM
PO: Mickelle Engel 1 TIM BURGESS KOZT/Ft. Bragg, CA 3 REDVVXLLS INARA GEORGE Sirius Spectrum/Sateliite OM: Mitch Miller
APO: Cheis Brannen 1 TRANSGLOBAL UNDERGROUND PO: Tom Yates PETER HIMMELMAN PO: Gary Schoenwetter ;%'!:":gd'y“‘::?."r
NO: Nago! Smith APD/ND: Kate Hayes MARC BROUSSARD WCLZ/Portland, ME RS TEEN 9 MARC BROUSSARD
WDOD/Chaltanooga, TN* B PO He 4 BRUCE SPRINGSTEEN 8 ANI OIFRANCO
. OM/PD: Danny Howard KTCZ/Minneapolis, MN* MO: Brian James 2 SUSIE SUH 6 STEPHEN MARLEY
KGSR/&ustin, TX* MD; Brad Steiner WEHM/Hamptons, NY PO: Lauren MacLeash’ No Adds 2 LOS SUPER SEVEN 5 SAUCY MONKY
OM: JetrCarrol t4 FOO FIGHTERS PO: Brian Cosgrove APD/MO: Mike Wolt 2 LOS SUPER SEVEN
A0 o Warn s Ganonct N i L 3 vscoreuo LT 0
MO Sumn Castle. 1 0ASIS WGVX/Minneapolis, MN* W Yo W MARC BAOUS3ARD MO Biats Rogers
9 MARTIA BALL WXRT/_Chica o, IL* _ gll)a Jl:?'v‘u:mnman No Adds 3 CAKE
7 £0% SUPEX Stven PO o Wi DRIPG, o eoriean SC e RILOKIEY WXRV/Portsmouth, NH* 55“ s‘ina '?lsm""e WXPK/Westchester, NY
7o o o RS e oA g e e
‘ . : Cati r : Rob Lipshu
2 ikt KECombis WO T AN i T o e
WRNR/Baltimore, MD Nodat westman KSUT/gnacio, CO ey WDST/Poughkeepsie, NY STt srouewency ST
B (i o 1 g S S KU isln 2
o t it " BTy B ot O g e ]
PO: Dan Mushalko 3 ELVIS COSTELLO PO: Hich Robinsan GO-BETWEENS PD: Kevit Cola 2 ANI DIFRANCO
ﬂ%%‘:,ﬁmﬂ’ﬁmm vas MD: Maggle Brannan 3 MADELEINE PEYROUX Nt R APD: John Richards 2 JOHN SCOFIELD
9B atthews™ Vasiikos § BAUCE SPAINGSTEEN B{MARCIAIEATHEN, 2205 KSQY/Rapid City, SD MO: Oon Yales
3 JAGH J0uson SfIOHNSCORIEL 3 OLD SCHOOL FREIGHT TRAIN e ROMD- CradlCss 4 PALE PACIFIC
8 BRICHT EYES 3 RYE HOLLOW MARK GEARY W/JOSH RITTER No Adds TULLYCRAFT
PTH SNG. WITS Indianapolis, IN* BILCWYMAN S RHYTHM KNGS 1MARK KTHX/Reno, NV* OrBETWEENS
kg oo o | ML e i SR, - i pe—
OM/FD: Boug Donoho i ¢g1013w~6 . KMTN/Jackson, WY J0riN SCOFIELD . MED[ABASE
AP AL BROVSSARD 4 SPOOKI ALY PRIOE PO, Malk ~Fsh Fishman BEnroLEe o S, e gooes ™ T 5!.‘;5!%‘:::“.‘:; o
ANI DIFRANCO 1 MARC BROUSSARD MD: Casey Scott APDMb. Shawn Stewart
’ . 53%0/2‘:'::9",?0' 1 %AD&[&%E&JEYROUX 5:||‘i/n'd'|=|"|:(‘enf:‘yncA No Adds No Adds
53&%;&'33& o mii\fi"" " i ELE‘&?EW&L“ :26"2"'.-::';5:';" Hopger KPRI/SaBn Diego, CA* WNCW/Spindale, NC il n D
. g HLTRLCE fnﬁnus & THE NIGHTCATS POMO: Dona smm on: Eillullitll"‘lnmann 69 Total Reporters
WBOS/Boston, MA* WDET/Detroit, MI ,',(JBJE"/K:.“:“ City, MO R APD/MO: Martin Anderson -
gl’)‘ u’:g s::.“':‘“ "%_J':gvmmdag; MD: Byron Johnson WRLT!Nas]IVIlle. ™ 3 g&cwovsm“m 26 Total Monitored
s . " ek W i o com B Fraca, A A Eraras—
AnEaogy oous 2 STEPHEN MARLEY MARC BROUSSARD 7 AQuALUNG APOA Hatay Janes GUY CLARKE 43 Total Indicator
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B - P ’%»1«’& @’&’“«Yl@ ‘&M\;,\,» % ’ii
WK WEEK  ARTIST TITLE LABEL(S) THISLXVVESEK s e AM E BTCA N A SPOTUGHT ’
71 %0?3 “-'0@&?“%@%%}@% /ﬁé%y/ o R ATY 1 @* ] T “??95 By John Schoenberger
2 2 LOS SUPER SEVEN Heard It On The X (Telarc/ 544 A7 3167 | Adist: Los Super Seven
N T e e ¢ e wBE “ Label: Telarc
(354 3 HAYES CARLL Litte Rock fHighwa/ 87 Music) .~ 488" “<"'31.. 5581
6 4 MARY GAUTHIER Mercy Now (Lost Highway) am 4 4894 Los Super Seven is more of a concept than a band. Manager Dan Goodman and producer Rick

e Clark have come up with a theme for each of the LS7 projects and then recruited the right artists to
§% .5 % RECKLESS S KELLY Wicked Twnsted Road ISayaer?ﬂ % | 406 g . wqgisg ﬂesh outthe concepts Although the underlying musical influences remain diverse on the latest LS7
; outing, Heard it on the X, the album doesn't have the overarching
7 6 RAY WﬁYllE\HUBBf\RD eellrlum Tremolos (Philo/Rounder) 389 -15 6948 | Latin feel that its predecessor, Canto, did. Consisting of two core
(7] gs@mﬁj‘éﬁumgs Put The 0 Backln Courtry (Universal South) 386 * 50, e 3134 bands — Calexico and a group of key Texas players helmed by
‘ Comonr o ‘ g Charlie Sexton, who is given a production credit— this incarnation

10 0 VARIOUS ARTISTS A Tribute To Bily Joe Shaver: Live (Compacre/ 386 +12 1636

of Los Super Seven includes a number of guest singers. LS7 vets
TP L9 %KATHLEEN EOWARDS Ba ek T6' Me (Zoe/Bounder) ~ e % ) "'2455% 5033 Raul Malo, Joe Ely, Rick Trevino, Ruben Ramos and Freddy Fender

return, and new vocal contributors include Delbert McClinton, John

n @  JIMMY LAFAVE Bue Nightfall (Aed House/ n +10 3075 Hiatt, Lyle Lovett, Rodney Crowell and Clarence “Gatemouth”
8. 175~ DUNKS The Duliks (Sugar i) =% PRIV aél? oo 28 “TE07 Brown. Inspired by the ZZ Top song of the same name, Heard It
¢ *o® . : v & T on the X features song selections guided by what was likely being

15 @ ROBERT EARL KEEN What | Really Mean (Koch/ 346 +64 957 | played decades ago by the legendary Power X border radio stations XER and XERF in Ciudad Acuna,

o, @ ) Z:GHEE;” o hrough T Wold /Sujarf/ﬁ/} . 28 * s i(gr?]/’)hg:;:g;;e:loind XERB/Tijuana, Mexico. To keep it fresh, the collection is enhanced by a few new

18 @ SARAH BORGES Silver City /Blue Corn/ 276 +17 1530 ¢ L I N L Ty
n ot 5 " : . . . 8 Al i ; §
’@12%; é“l?fég NAN&; GRA!;FI%TVH Heani In?Mind” Wgwgoor/UMel AW - 275? - >:4§ n * swg!l? 2 IQME&IWC.ANA MEWS G

13 16 SARAH LEE GUTHRIE & JOHNNY IRION Exploration /New West) 251 34 4338 T Bone Burnett — who hasn't issued an album under his own name since Criminal Under My

T ﬂ% - L. S 5o e Own Hat in 1992 — is stepping out with a new release, The True False Identity, which his Sony

AL TR AciENDA BROTHERS Hacienda Brothers (Koch/ ™% 250 . =28, 3633 | imprint, DMZ, willissue in August. A two-CD career retrospective called 20/20will also be issued by

2 @ BELIEVERS Crashyertown (Bona Fide) 240 12 1392 DMZ{Legacy around the same time ... Dmg Chick Emlly Roplson gnd her hushand, smger-§ongwrlter

. . - " S Charlie Robison, have announced the April 14 arrival of twins Julianna Tex and Henry Benjamin. The

- %@ E\;;WEBB WILDEI}. Ao i‘nTnme {tandsltde) e §/ CoLne f‘!g‘%é ; «% 8;13 Robisons also have a son, Gus, age 2 ... The Grand Ole Opry is turning 80 this year, and while the

anniversary doesn't have the bang of a 75th or a 100th, the Opry is planning some big events,

9 20 BUN(D :Ufs — Bf’ib ;fial W”'MZV a'a'{'?Jail/EMcl ;?33 1 . 246 including a rare broadcast from New York’s Carnegie Hall in November ... Rodney Crowell is putting

pesut>” - €3) -~ BRUCE SPRINGSTEEN Devis And Dust (Colimbie) . %ﬂgu; , +143 _ .« 422 | thefinishing touches on his new album, The Outsider, siated for Aug. 9 release. Crowell will tour in

o ' @ T o ) oo support of the album from the end of April all the way through September ... Seven albums released

4 RHONDA VINCENT Ragin’ Live (Rounder) 228 ) +15 1584 | by Johnny Cash on Memphis’ Sun Records label will be packaged together in a limited-edition

NP I >3] *gmupgﬂﬁwwmﬁ%ﬁﬁgui%ﬁT Heré Come... (Soverdign Artists). . %"’f‘z? £ 18, £™:613 | boxed setdue May 24 from Varese Sarabande’s Varese Vintage label. In other Cash news, a four-day

’ e oo T o T ) celebration of the 50th anniversary of his career launch takes place July 14-17 in Memphis. Billed as

21 24 TRACY GRAMMER Flower Of Avalon (Signature Sounds) 225 5 713 | Gash Bash 2005, the event will include concerts, movies, tours of Sun Studio and book Signings.
Py 16 ?;j 25 . g;ALIS(JH KRAUSS... Lot%l? Rms Both Ways (Roumder! &ZZOQX o B0 13250
[Besaz>  €1)  LAST TRAIN HOME Bound Away (Blue Buffalo) 216 +23 749 f T34 g’ L 8: 77, ?
B e LT 11" MOST ADDED?; ..’
oA # g, JESSI MEXANDER floneysuckle Sweet (Cabmtie/ -, 208 TETA4Y 17w
’ ) ) : o ARTIST TITLE LABEL(S) ADDS
29 28 TISH HINOJOSA A Heart Wide Upen /Va/ley Eﬂ’effﬂiﬂ”leﬂ” 203 -3 1492 BRUCE SPRINGSTEEN Devils And Dust /Ca/umbl}al 15
W7 .27 GRASCALS Grascals (Rouhd/” ., v % . %8104 A3 . %1ges | ROBERT EARL KEEN What Realy Mean foch/ 10
- oo © e R KATE MACLEOD & THE PANCAKES Breakfast (Waterbug/ 8
30 30  DAVID OLNEY Migration {Loud House) 197 -3 979 MARCIA BALL Live! Down The Road {Afiigator) 8
- ; - - - B - RED STICK RAMBLERS Right Key Wrong Keyhole (Memphis Int) 8
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated ROBBIE FULKS Georgia Hard (Yep Ao/ 8
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. g P
For more information please visit www.americanamusic.org. ALISON BROWN Stolen Moments [Compass/ 7
Y © 2005 Americana Music Association. CHIP TAYLOR & CARRIE RODRIGUEZ Red Dog Tracks (Back Porch/Virgin/ D
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kpeterson@radioandrecords.com

ParT ONE OF A TwO-PART SERIES

Natalie Grant: Woman
On A Mission

A TV show sparks a trip to India

!{ 4 Then I sat down with Natalie Grant during GMA Week in
Nashville, the intent was to talk about her new CD,
szaken, which she says is her most personal project to date, and
her new single, “Held,” which is quickly climbing the R&R AC
and Inspo charts. We would also cover her Dove nominations
and her duet with Wynonna Judd. That was the plan anyway.

Instead, emotion and passion filled her eyes
and her voice as she described an unplanned trip
to India, what inspired it, what she saw there
that changed her farever, what she’s doing now
because of it and what we can all do to help.

An Unusual Epiphany

“The trip was definitely a part of my awak-
ening to making my life count for something
other than myself,” Grant said. “Sometimes we
lock for God in the huge light-bulb experiences
and we think that we have to be at an altar or in
church or at a crusade or something, but my
epiphany took place in one of the least likely
places: in front of my television. [ never thought
I'd say that television changed my life.

“It was a day off, and I was sitting in my
sweats in my favorite overstuffed brown leath-
er chair in my family room, watching Law &
Order, which I love. This particular episode was
on human trafficking.

“I don’t know why it gripped me so much, be-
cause Law & Order always deals with heavy topics
and gross stuff. I saw these kids being held in the
back of a van. They had been smuggled into the
country. They were chained up and held in cages.
Some of them were forced to do underage labor,
but most of them were forced into prostitution.

“I saw these kids being
held in the back of a van.
They had been smuggled
into the country. They were
chained up and held in
cages. Some of them were
forced to do underage
labor, but most of them
were forced into
prostitution.”

“Ididn’t know if it was true, but I had always
thought that Law & Order episodes were based
: on shreds of truth.
Something about seeing
that made me think,
‘There is no way this
happens in America.
You've got tobe kidding
me. They're not smug-
gling a 7-year-old in,
and he’s not being held
1 in some gross rich busi-
nessman’s basement to
do these heinous acts.’
“There was no way [ could believe that. I could
kind of conceive of it in someplace like Thailand
or something, but I'd never heard of it.”

Late-Night Research

Grant dug deeper. “I gotonline, and it'’s amaz-
ing what you can find on Google when you take
the time to punch it in,” she said. “1 punched in
‘human trafficking, what is it?” and all this in-
formation came up about how over 4 million
children have been trafficked for purposes of
sexual exploitation. That doesn’t even include
those used as underage labor, that's just kids
who are trafficked for sexual purposes.

“1 started reading stories and documented
cases, and they had this thing called "The Traf-
ficking in Persons Report,” which was put out
in 2004 by the government. | was reading all of
the statistics, and I started getting physicaily ill.

“Eighty-five percent of these children have
AIDS. They’re starving, they're addicted to
drugs, they’re being forced to do the unthink-
able, and I had never heard about it. It really
bothered me that, as a Christian and as a mem-
ber of the body of Christ, I had not heard about

rg

Natalie Grant

Spurred on by this mind-blowing informa-
tion, Grant became a woman on a mission. “I
punched in ‘faith-based organizations that deal
with human trafficking,” and up popped a cou-
ple, one called the International Justice Mission
and one called Shared Hope International.

“I went to Shared Hope and read the stories
of victims they had on their site and about how
these girls had been rescued. They showed these
villages they had built in different countries all

over the world for these kids to go to. They
weren't just shelters. The kids got an education
and were taught a trade. The organization had
a 95% success rate when it came to drug reha-
bilitation. That’s higher than any drug rehabili-
tation center in America.

“All night my husband kept coming down
and asking me why [ wasn't asleep. I'd be sob-
bing, and he’d ask what was going on with me,
and I'd tell him, Tcan’t even get into it right now.
I'm reading.’

“There was a phone number on the Shared
Hope website, and I was thinking, ‘I can talk
about this in my concerts. I know I can raise
money for these people.’ I started dreaming
about all these things I could do, but [ wasn’t
sure how. Should I call my agent? My manag-
er? I didn’t know. I just knew [ needed to call
and tell Shared Hope that there was a singer who
wanted to talk about this problem and raise
money for the cause.

"I called them the next morning. I was crying
on the phone. I said, 'Hi, I'm a singer, and I saw
Law & Order last night,” and the lady said, ‘Oh,
they did the human trafficking episode, didn’t
they?” and I cried some more and said yes.

“She said, ‘Well, let’s just start with your
name.’ Isaid, 'Natalie Grant,’ and she said, ‘I was
just at your concert last week,” and I thought,
‘Only God could do that.” Of all the places Thad
been on the Internet, and then this lady on the
phone had been at my show. It was like, ‘OK,
God, you're totally in this.””

Off To India

Little did Grant know that she would soon
find herself halfway around the globe in a world
that she never knew existed. “They put me in
touch with the congresswoman who started the
organization,” Grant says. “She said they’d nev-
er done anything public like I was suggesting
and that they’d never taken anyone on a trip
with them besides government officials.

“They do a lot of undercover stuff, where they
take guys in who pose as sex tourists. That’s how
they capture the guys doing the trafficking. She
said, 'If you think television got you, imagine
what it’s like to go there.”

“This was in March of last year. She said, T'm
going to India in July, and if you’d like to come,
I'd like to take you.” So, my husband and I and
my road manager got on a plane and flew to
India.

“When you get off the plane in a place like

“Sometimes we look for
God in the huge light-bulb
experiences and we think
that we have to be at an
altar or in church or at a
crusade or something, but
my epiphany took piace in
one of the least likely
places: in front of my
telews:on. i

that your senses are attacked on every side.
You've never smelled anything like it in your life.
You've never seen anything like it. I can't de-
scribe it except to say that if you've never been
there, it's an experience and you must go.

“They don’t have toilets there, and when
you're a suburban American kid and you're
walking down the street and somebody is go-
ing to the bathroom right next to you, that's
shock value beyond any reality television show.

“I've done a lot of mission werk in my life,
but I'd never seen poverty like that. What they
considered the middle class was a family of 10
that lived in a room that fit a twin bed.

“We went to the hotel and slept, and the next
day we went straight to the brothel district. We
went during the day because, as girls, we
couldn’t go in at night. The first place we went
was an AIDS clinic right in the middle of the
brothels and the dirt and the mess. There were
two unbelievable doctors there who donate their
time to serve those people.

“Then we met a woman who was a brothel
owner. She gave us a tour. The tirst unbeliev-
ably disturbing thing to me was that they told
us that a lot of these girls get pregnant when
they're very young, like 12, 13, 14 years of age.
When they give birth, there is no child care,
so they tether their children to the bed while
they work.”

In Part Two of our series, Grant shaves an emotion-
al moment that changed her life forever.
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CHRISTIAN AC TOP 30

May 6, 2005 POWERED|:} ¢
BB st e v B e CE MEDIABASE
1 o JEREMY CAMP Take You Back (BEC/Tooth & Nail) 1140 +1 18 Im
2 o CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 1056 +63 14 312
3 €@ BEBONORMAN Nothing Without You (EssentialPLG) 926 +19 15 33N MOST ADDED’
5 o ZOEGIRL About You (Sparrow/EMI CMG) 7817 +40 10 3N ‘
4 @ CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 780 +16 29 3N :\IRIE:(JTLTELT\I;:DEE(I;)AN P “’;s
7 @ JOYWILLIAMS Hide (Reunion/PLG) g il E kil JOEL ENGLE Louder Than The Aﬁgels (Doxalogy) 5
6 @ BIGDADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent) 738 +29 17 2811 | PHILLIPS, CRAIG & DEAN Frend 0f God (A0 5
8 o MERCYME Homesick /VO/Curb) 639 +2 24 m TREE63 Maker Of All Things fiapop/ 4
9 0 SONICFLOOD Your Love Goes On Forever (V0) 603 +1 13 2712 NATALIE GRANT Held (Curt) 3
10 )  SALVADOR Heaven (Word/CurtyWamer Bros.) 583 +24 27 341 JOHN DAVID WEBSTER Miracle (BHT] 3
11 @  MARK SCHULTZ He Will Carry Me (Word/CurtyWarner Bros,) 533 +31 23 61 it ORERPLOW: Coy)0ribyjStoliihe EssendiayP ) d
17 @ SWITCHFOOT This is Your Life {Columbia) 500 +77 17 242 B
16 ) NATALIEGRANT Held Curty 489 +75 7 2413 MOST
12 D STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) 497 +9 24 310 INCREASED PLAYS
14 @ CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 496 +36 37 3an
15 @ NEWSBOYS Devotion (Sparrow/EMICMG) 887 +52 6 2202 BLAY
ARTIST TITLE LABEL(S) INCREASE
18 @ NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 486 +103 3 2715
13 18 BRIAN LITTRELL In Christ Alone /Reunion/PLG) am 27 9 20j1 | NICHOLENORDEMAN Brave (Sparrow/EMI CMG) +103
20 @  JARSOF CLAY God WillLift Up Your Head (Essential/PLG) 390 445 a 1812 ;ﬂﬁti"é‘iﬁ‘;“?& E:Z“TI‘:‘:QA(;‘,?;; ,/””’”"W ::g
19 20 SELAH AllMy Praise (Curb) 367 5 " 2010 | POINT OF GRACE Who Am ! (Word/Curb/Warner Bros.) +80
- @ JOEL ENGLE Louder Than The Angels (Doxology/ 349 +98 3 18/5 SWITCHFOOT This Is Your Life (Columbia) +77
26 @ JOHN DAVID WEBSTER Miracle (BHT) 343 +43 4 1813 NATALIE GRANT Held (Curt) +75
28 @  JEFF ANDERSON Open My Eyes (Gotee) 326 +42 2 1400 é:;l‘g%m: ::IJG .”’iﬁ”"[”/ﬁ‘,i’. B +Z;
) s arrow, +
22 @ BYTHE TREE Hold You High (ervent , e il 2 1601 By 429 No Oyne EIs: K:urows I;;’;/;;Czib/Wameers./ +62
30 €  JADONLAVIK What If (BEC/Tooth & Nail 04 +50 3 11| NEWSBOYS Devation (SparowsEM CHG) o5
24 26 OVERFLOW Cry On My Shoulder (Essential/PLG) 295 -6 5 153
21 27 AVALON | Wanna Be With You (Sparrow/EMI CMG) 294 -35 16 1710
27 28 RACHAEL LAMPA No Other One (Word/Curb/Warner Bros.) 2717 A7 6 1210
23 29  PAUL COLMAN Gloria {All God's Children) /inpap) 276 -35 17 15/0
29 30  TREEG63 Maker Of All Things finpop) 269 -7 8 14 MOST
LA s ot 1 g s o o e psos e srae i s oo o neoen e | PLAYED RECURRENTS
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times PLAYS
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. ARTIST TITLE LABEL(S)
(© 2005, Arbitron inc.).© 2005 Radio & Records. TREE63 Blessed Be Your Name (ipap) 506
POINT OF GRACE Who Am | (Word/Curt/Warner Bros.) A HE b S cre el S MG i
. : BY THE TREE Beautiful One fFervent/ 31
NEW & ACTIVE ;‘L‘;'L';'safh‘ 7f,'k T‘:Ia' /s[;;g;;‘s; 2"/33: ’ ‘ PHILLIPS, CRAIG & DEAN You Are God Alone (40) a
Tota Plays: 1356' ;0 t; - ﬁon‘:‘:’ T dZ’ ) BUILDING 429 Glory Defined (Word CurWarner Bros.) 23
BUILDING 429 No One Else Knows (Word/Curb/Warner Bros.) TOBYMAC Atmosphere (Forefront/EMI CMG) EASTINGICROAST o A,m I et e £1 405
Total Plays: 238, Total Stations: 11, Adds: 2 Total Plays: 155, Total Stations: 8, Adds: 1 MERCYME | Can Only lmaglpe N Curt) . U
PHILLIPS, CRAIG & DEAN Friend Of God V0 SWIFT | Need You (Flicker) SERENI CAIPNaIE, Eni BEL Tonth a1Nss) Il
Total Plays: 230, Total Stations: 12, Adds: 5 Total Plays: 133, Total Stations: 8, Adds: 2 MERCYME Word Of God Speak (V0) 349
BETHANY DILLON Lead Me On (Sparrow/EMI CMG) PAUL COLMAN The One Thing (inpop/ MERCYME Here With Me (N0)Curb) ek
Total Plays: 205, Total Stations: 13, Adds: 1 Total Plays: 129, Total Stations: 7, Adds: 1
SWITCHFOOT Dare You To Move (Red Ink/Columbia) NATE SALLIE Save Me (Curb) Station playlists for all R&R reporters are available
Total Plays: 202, Total Stations: 5, Adds: 0 Total Plays: 118, Total Stations: 6, Adds: 0 on the web at www.radigandrecords.com.
o Songs ranked by total plays A

MATTHEW WEST

“NEXT THING YOU KNOW”
Going for Adds May |3th

from the new studio recording, HISTORY, in stores June 21
matthewwest.com

UmavERsAL

no hype. just hits.
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7 N
CHR TOP 30 ROCK TOP 30
WK WEE  ARTIST TITLE LABEL(S) PRS  elivs  "ORART. STAONS | WEBK  WEEK  ARTIST TITLE LABEL(S) bas  elas G sTAohs
1 1 TOBYMAC Atmosphere [Forefront/EMI CMG) 1032 -83 12 28/0 1 o ANBERLIN Paperthin Hymn (Tooth & Nail) 364 +4 12 31/0
7 0 KRYSTAL MEYERS The Way To Begin /Essentia/PLG) 949  +119 8 290 2 0 STELLAR KART Spending Time (Word/CurtyWarner Bros) 328 +5 16 2710
3 3 -SUPERCHICK Pure flnpop/ 931 -4 17 240 4 e SANCTUS REAL The Fight Song (Sparrow/EMI CMG) 305 +16 | 2411
2 4 AFTERS You (Simple/INO) 926 -88 17 24/0 5 o KJ-52 Are You Real (BEC/Tooth & Nail) 285 +2 12 2210
5 3] SEVENTH DAY SLUMBER Caroline (BEC/Tooth & Nad) 874 -5 15 231 6 6 FLYLEAF Red Sam {Octone/ 2719 +8 11 250
4 6 JEREMY CAMP Take You Back BEC/Tooth & Nail 869 -53 24 22|10 7 o SUBSEVEN Free To Conquer (Flicker) 272 +5 1" 24i2
6 7 ZOEGIRL About You (Sparrow/EMI CMG) 813 -25 12 2310 8 o DISCIPLE The Wait Is Over (SRE/ 2N +13 6 26/1
10 o JOY WILLIAMS Hide (Reunion/PLG) 780 +80 6 2501 12 o KRYSTAL MEYERS The Way To Begin (Essential/PLG) 269 +30 & 2712
8 o JARS OF CLAY God Will Lift Up Your Head (EssentialPLG) 773 0 9 250 13 o CHEMISTRY From Within (Razor & Tie) 251 +18 8 2712
n @ OVERFLOW Cry On My Shoulder {Essential/PLG) 752 +87 13 222 n @ FURTHER SEEMS FOREVER Like... (Tooth & Nal 251 +5 § 1710
9 n MATTHEW WEST You Know... (Sparrow/EMI CMG) 669 -40 17 18/0 3 n SEVENTH DAY SLUMBER Caroline (BEC/Tooth & Nadl 243 -50 14 2210
13 12 CASTING CROWNS Voice... (Bezch Street/Reunion/PLG) 564 -33 25 14/0 ) 12 PROJECT 86 A Shadow On Me (Tooth & Nail) 225 -30 12 2211
14 13 NEWSBOYS Devotion (Sparrow/EMI CMG) 554 -7 6 19/0 15 13 CASTING PEARLS Weighted (Big Box/ 221 -9 L] 21j0
15 @ SHAWN MCOONALO ANl I Need... (Sparrow/EMI CMG/ 542 0 16 140 20 @ SKILLET Under My Skin (Ardent/ 213 +27 3 20/4.
16 15 BY THE TREE Hold You High (Fervent/ 465 -25 17 12/0 10 15  SPOKEN How Long (Tooth & Naill 21 -36 14 26/0
17 16 BETHANY DILLON Lead Me On (Sparrow/EMICMG) 461 -24 15 130 17 @ KUTLESS Strong Tower (BEC/Tooth & Naill 204 +8 5 19/0
27 @ OAY OF FIRE Rain Song (Jive/Essential/PLG) 460 +131 2 19/2 27 m PLUMB | Can't Do This (Curb) 201 +59 3 21j8
18 18 SANCTUS REAL Things Like You (Sparrow/EMI CMG) 447 -6 20 13/0 16 @ APRIL SIXTH Dear Angel (Columbia) 198 0 7 2210
22 @ DELIRIDUS? Inside Outside (Sparrow/EMI CMG) 436 +30 7 1310 14 19 DAY DF FIRE Detainer {Jive/Essential/PLG) 194 -39 14 2310
ya| @ TREE63 Maker Of All Things (inpap/ 435 +17 1" 1511 26 @ HAWK NELSDN Take Me (Tooth & Naill 190 +36 3 206
19 21 JEFF ANDERSON Open My Eyes (Gotee/ 435 -7 15 12/0 21 21 SUPERCHICK Pure fInpop) 182 -2 177 15/0
20 22 SEVEN PLACES Even When (BEC/Tooth & Nail) 423 -8 19 110 19 22 TDBYMAC Slam (ForeFront/EMI CMG) 176 -12 13 1910
23 @ STELLAR KART Spending Time (Word/CurtyWarner Bros) 416 +25 8 1210 25 @ SLINGSHDTS? Chase You Down (ndependent) 167 +11 5 15/0
29 @ KUTLESS Strong Tower (BEC/Tooth & Nail) 396 +14 2 1511 i8 24 WEDDING Move This City (Rambier) 163 -31 19 2110
26 @ EVERLIFE {'m Qver It (SHELTER) 368 +27 4 15/3 23 25  PODR MAN'S RICHES Break Me (Word Of Mouth) 162 -3 13 13/0
25 26  STORYSIDE:B More To This Lit2 (Silent Majority) 356 -2 1" 110 m STAPLE Fists Afire Fiicker) 161 +50 1 1314
28 @ KJ-52 Are You Real (BEC/Tooth & Naill 354 +25 5 14/0 24 27 GRAND PRIZE It's Not Over (4 postraphe) 153 -8 8 21j0
24 28 RACHAEL LAMPA Qutrageous (Word/CurlyWarner Bros.) 350 -36 12 10/0 29 @ KAINDS Seifish Me (Southem Signal) 146 +9 4 1711
30 @ PLUMB | Can‘t Do This {Cur) 347 +37 B 1611 22 29  EVERYDAY SUNDAY Comfort Zone (Flicker) 146 -22 5 141
- @ BUILDING 429 Show Me Love (Word/Curb/Warner Bros) 334 +26 2 121 30 @ GRETCHEN Passion (M) 138 +4 5 14)0
30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 4/24 - Saturday 4/30. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 4/24 - Saturday 4/30,_ R
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
MAT KEARNEY Trainwreck finpap/ MUTE MATH Peculiar People (Tekeprompt/Word/CurlyWarner Bros.) KIDS IN THE WAY Apparitions Of Melody /Ficker/ BUILDING 429 Show Me Love (Word/Curb/Warner Bros.)
Total Plays: 328, Total Stations: 14, Adds: 2 Total Plays: 215, Total Stations: 11, Adds: 4 Total Plays: 128, Total Stations: 17, Adds: 1 Total Plays: 99, Total Stations: 10, Adds: 1
HAWK NELSON Take Me (Tooth & Nail) BIG DADDY WEAVE... You're Worthy Of My Praise fFervent/ CALLS FROM HOME Hold On (November/Twelve/ MAT KEARNEY Trainwreck flnpop/
Total Plays: 316, Total Stations: 16, Adds: 4 Tatal Plays: 193, Total Stations: 6, Adds: 0 Total Plays: 127, Total Stations: 13, Adds: 1 Total Plays: 94, Total Stations: 10, Adds: 2
FALLING UP Escalatzs (7ooth & Naill JOHN DAVID WEBSTER Miracle (BHT/ MUTE MATH Peculiar People (Teleprompt/Word/CurtyWarner Bros)  MANIC DRIVE Nebulous (Whiplash/
Total Plays: 297, Total Stations: 9, Adds: 0 Total Plays: 190, Total Stations: 7, Adds: 1 Total Plays: 124, Total Stations: 11, Adds: 4 Total Plays: 88, Total Stations: 9, Adds: 1
LIFEHOUSE You And Me (Geffen/ BOA Love Is Here (Creative Trust Workshap/ INHABITED Open My Eyes (Fervent/ RADIAL ANGEL Falling {independent/
Total Plays: 256, Total Stations: 8, Adds: 1 Total Plays: 189, Total Stations: 8, Adds: 2 Total Plays: 102, Total Stations: 11, Adds: 1 Total Plays: 88, Total Stations: 8, Adds: 2
JOHN REUBEN fIMATT THEISSEN Nuisance (Gotee/ ANBERLIN Paperthin Hymn (Tooth & Nail) SIOES OF THE NORTH Melody (Word Of Mouth) WINKLE Standing Here /Independent/
\Tntal Plays: 246, Total Stations: 11, Adds: 7 Total Plays: 183, Total Stations: 7, Adds: 1 Total Plays: 101, Total Stations: 6, Adds: 1 Total Plays: 83, Total Stations: 4, Adds: 1 J
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4
LAST THIS TOTAL +/- WEEKS ON TOTAL
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS

3 o CHRIS TOMLIN Holy Is... (Sixsteps/Sparrow/EMI CMG) 352 +29 9 18/0
1 b4 BEBO NORMAN Nothing Without You fEssential/PLG) 350 - 14 190
2 3 WATERMARK Knees To The Earth fRocketown/ 327 12 15 1810
4 o NATALIE GRANT Heid (Curty) 252 +2 8 1
7 o SONICFLOOD Your Love Goes On Forever (iV0) 251 +16 8 140
6 0 MICHAEL O'BRIEN Pressing On (Discovery House) 245 +1 8 15/0
5 7 ALLEN ASBURY f/RUSS TAFF We Will Stand [Doxology/ 241 -8 1" 1510
8 8 RUSS LEE Sweetest Sound (Vertical Vibe) 212 -9 1" 13/0
12 o MICHAEL TAIT How Great Thou Art (Waterfront) 195 +24 9 13/0
11 @ BRIAN LITTRELL In Christ Alone (Reunion/PLG) 188 +7 5 13/0
15 Q JOEL ENGLE Louder Than The Angels (Doxology/ 183 +26 4 131
g 12 A OMARTIAN & D. SELBY Worthy... fintegnity Label Groug) 172 -32 17 10/6
10 13 NICOLE C. MULLEN | Am (Word/Cur/Warner Bros) 170 -19 16 11/0
16 @ JADGN LAVIK What If (BEC/Tooth & Naill 167 +22 b 131
19 @ RACHAEL LAMPA No Other One /Word/CurlyWarner Bros.) 134 +23 5 8/0
18 @ NICOL SPONBERG Resurrection (Curb) 126 +6 2 10
17 17 FFH You Drive, I'l Ride (Essential/PLG) 124 -3 3 8/0
@ PHILLIPS, CRAIG & OEAN Friend Of God /NVG) 117 +36 1 112
@ S.ASHTON, C. OENTE & M. TUMES | Will... EMICMG) 114 +32 1 8/1
@  JEREMY CAMP Take YouBack BEC/Tooth & Nai) 112 +34 1 812
19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 4/24 - Saturday 4/30.
© 2005 Radio & Records
[ [ K )
Rhythmic Specialty Programming
RANK  ARTIST TITLE LABEL(S)
1 KJ-52 Are You Real (BEC/Tooth & Nail)
2 PHANATIK Shot Clock (Cross Movement)
3 APT.CORE | Am A Temple (Rocketown)
4 GRITS We Don't Play (Gotee/
5 LEGACY Green Light (Flavor Alliance/Leg-up)
6 DYNAMIC TWINS Top Df The World /independent)
7 LEGACY Battle Cry (Flavor Alliance/l eg-up)
8 FLAME Dpen My Heart (Cross Movement/
9 M.0.C. Daddy We Need Ya (Move/
10 URBAND The Passport (Flavor Alliance/
Nee_ —

g ™
CHRISTIAN AC TOP 30 INDICATOR

WK W ARTST TITLE LABEL(S) WS stars  Moman sTTons
1 1 BIG DADDY WEAVE... You're Worthy... fFervent) 1066 -1 15 36/0
3 o CHRIS TOMLIN Holyls... (Sixsteps/Sparrow/EMICMG) 1065 +52 14 36/0
i 3 JEREMY CAMP Take You Back (BEC/Tooth & Naif 986 77 18 34/0
4 o BEBO NORMAN Nothing Without You (Essential/PLG) 979 +19 14 35/0
6 o ZOEGIRL About You (Sparrow/EMI CMG) 729 +49 10 2811
7 0 JOY WILLIAMS Hide (Reunion/PLG) 124 +65 6 3212
5 7 BY THE TREE Hold You High fFervent/ 667 -32 15 292
8 o SONICFLOOD Your Love Goes On Forever (/V0) 641 +11 17 26/0
10 9 BRIAN LITTRELL In Christ Alone (Reunion/PLG) 572 -10 25/0
13 ) NEWSBOYS Devotion (Sparrow/EMI CMG) 545 +27 2400
n | NATALIE GRANT Held (Curb) 541 -1 ] 25/0
12 12 BETHANY DILLON Lead Me On (Sparrow/EMI CMG/ 521 21 16 19/0
15 @ FFH You Drive, Il Ride (Essential/PLG/ 519 +29 10 2212
9 14 MERCYME Homesick /NO/Curb) 511 -83 25 2210
14 15 JARS OF CLAY God Wilt Lift Up Your Head /EssentialPLG) 502 -8 8 2410
16 @ NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 493 +48 4 2411
20 @ JOHN DAVID WEBSTER Miracle (BHT)- 405 +49 5 213
17 18 OVERFLOW Cry On My Shoulder EssentialPLG) n -3 13 14/0
21 @ PHILLIPS, CRAIG & DEAN Friend Of God N0/ 359 +36 4 171
18 20  RACHAEL LAMPA No Other One (Word/CurlyWamer Bros) 345 -16 " 15/0
19 21 SWITCHFOOT This Is Your Life {Columbia) 316 -44 12 1210
29 @ JOEL ENGLE Louder Than The Angels (Doxology/ 304 +68 5 1714
2% € JADONLAVIK WhatIf (BEC/Tooth & Nail 03 421 16/0
26 @  SWIFT I Need You (Flicker) 291 +24 5 182
24 25  CHRIS RICE Me & Becky (Racketown) 284 -25 12 1210
28 @ BUILOING 428 No One... (Word/Curb/Warner Bros) 279 +34 4 1812
22 27 AVALON | Wanna Be With You (Sparrow/EMI CMG) 270 -44 18 10/0
30 @ POINT OF GRACE Who Am | (Word/Curl/Warner Bros.) 268 +55 1411
27 @ JACI VELASQUEZ With All... (Word/Curb/Warner Bros.) 260 0 14/0
23 30  SELAH All My Praise {Curb/ 249 -64 20 1310

37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 4/24 - Saturday 4/30.
© 2005 Radio & Records

NEW & ACTIVE

TOBYMAC Atmosphere (Forefront/EMI CMG)

Total Plays: 119, Total Stations: 5, Adds: 0

SHAWN MCDONALD Open Me (Sparrow/EM! CMG)
Total Plays: 107, Total Stations: 7, Adds: 1

JEFF ANDERSON Open My Eyes (Gotee)

Total Plays: 106, Total Stations: 7, Adds: T

MARK HARRIS For The First Time /V0/

Total Plays: 106, Total Stations: 5, Adds: 5
SALVADOR You Are There (Word/CurlyWarner Bros.)
Total Plays: 104, Total Stations: 6, Adds: 4

KARA WILLIAMSON Where You Are (/IVG)

Total Plays: 202, Total Stations: 9, Adds: 0

TREE63 Maker Of All Things (/apop/

Total Plays: 194, Total Stations: 10, Adds: 1

MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG/
Total Plays: 189, Total Stations: 9, Adds: 0

SCOTT KRIPPAYNE Renee (Spring Hill

Total Plays: 139, Total Stations: 8, Adds: 0

MONK & NEAGLE Secret (Fiicker)

Total Plays: 136, Total Stations: 7, Adds: &

=

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

(770)452-4665 = hooks@hooks.com = www.hooks.com = Featuring ¥ cemnTURY"  HitDiscs

Radio & Records May 6, 2005

www americanradiohistorvy com


www.americanradiohistory.com

Y h Y S TN e A e TRGEPN BB e T T T :
& L 3 5 o . N PR ¥ £
¢ = o L » PR P

S or Rl ; . T @ﬂé o T . SIS v ‘ *

5;&5&*{‘@’4@ % A f\)\ww P # ® -
ol D s LATIN FORMATS

# JACKIE MADRIGAL
,’ di ', /@radje drecords.com

His Own Person,
His Own Music

An interview with Ulises Quintero

t only 16 years old, Ulises Quintero has landed a record deal

with Seny BMG. When you look at him, you see a young
Mexican artist from South Central Los Angeles who could have
chosen many other paths to follow but decided to do music.

There has been some controversy because
Quintero looks very much like Adan Chalino
Sanchez, a young Mexican music star also
from Los Angeles who died last year at 19
years old, but Quintero sounds nothing like
Sanchez, and eventually the novelty of the
physical similarity will wear off.

Quintero’s debut album is Tengo Un Corazén
(I Have a Heart), and the first single is a nortefia
called “Coqueta.” What is Quintero all about?
Get to know him in this candid interview.

R&R: This is your first album, and you're only
16 years old. How do you feel about getting to do
what you love?

UQ: [ feel really lucky because a lot of peo-
ple don't want to see me sing. They didn’t

= et BB R RE S R R ERBR AT

“When people say I'm
imitating Adan Chalino
Sanchez, my question is,
how am I imitating him? |
have my own style. You
can cleany see the
difference.”

R R R R 8

want my album to be released. But I'm a teen-
ager and my dreams are already coming true,
and I'm just happy about
it.

R&R: Who didn’t want
this album to come out? Your
family or people in the indus-
try?

UQ: People in the in-
dustry, but I don't want to =
say any names. My family =57
supports me all the way.

R&R: You look a lot like
Addn Chalino Sanchez. Does i 7=
that have something to do =%
with those industry people
not wanting you to sing?

UQ: I think so. [ had a
vocal teacher who also

Ulises Quintero

here filming the video.

ACTING OUT Tito Nieves (1) joined Arthur Hanlon on the song “La Gorda Linda,” and they are seen

music, but want to sing it? I'm sure you had mu-
sical influences from American artists.

UQ: It's hard being a kid from South Cen-
tral. You have friends who don’t believe in
you, and others tell you to do things you
shouldn’t be doing. They want you to join a
gang or do drugs. Some kids don't have
friends, and they end up
. hanging out with the peo-

ple they shouldn’t be
hanging out with. If you
don’t do what they tell
you, they talk bad about
you and call you names.
It's hard.

I chose this music be-
cause my dad was a singer
and he sang to us when [
was little. I started singing
when Iwas8yearsold.Ido
like English music, like hip-
hop, and also reggaeton,
but I find that this music is
where I belong,

worked with Adén, and he
really supported me, liked my voice and such.
After a while he told me the opposite. He told
me I wouldn't make it if I signed with my
manager, Rodolfo, and things like that. It was
crazy.

R&R: Even though you bear an uncanny resem-
blance to Adin, you certainly don’t sound like him.

UQ: That's exactly what I say. When peo-
ple say I'm imitating him, my question is, how
am | imitating him? I have my own style. You
can clearly see the difference. I was a big fan
of his. [ have all his records.

R&R: What other artists do you admire?

UQ: I really like
Pepe Aguilar, Lupillo

Hispanic Radio Alfredo Alonso.

MEGA MOMENT vico C () performed recently at KLOL (Mega)/
Houston's Megaton festival. He's seen with Clear Channel Sr. VP/

Rivera and Adan. I
admire all of Pepe’s
work; he knows his
music. People used to
compare Lupillo Riv-
era to Pedro Infante,
and I admire the fact
that he was able to get
past it and that he is
his own person now.
As far as Adan, he really
worked hard, and he
alsosuffered alot.Ilike
his music and the way
he was with people.
R&R: You are from
South Central Los Ange-
les. How did you come to
not only like Mexican

R&R: So this music not only
reminds you of your heritage, but also of your fa-
ther.

UQ: Yes. My father is a very important fig-
ure in my life. When I was 13 I was headed in
the wrong direction, being a bad boy. I wasn't
going to school. My dad put me back in my
place and told me what to do and how to get
back on track. My mom is also very impor-
tant. She’s the one who supports me emotion-
ally.

R&R: Most of the songs on the album are love
songs. You're not doing any narcocorridos or any-
thing like that.

UQ: My manager and 1 chose the songs.
Most kids my age don’tlike corridos. Kids my
age want to hear stories about love, about
breaking up or asking for a second chance.
And I have really nice covers in this album.

We're already working on a second album.
It's banda and really nice. There’s a song that
Lupillo Rivera gave me, and there’s a song in
which I sing with Beatriz Adriana Solis
[daughter of Beatriz Adriana and Marco An-
tonio Solis].

R&R: Don't you want to wait to see how the
first album does?

UQ: I have faith in the first album. [ really
feel that everything is going to turn out great
for Sony BMG, my manager and myself.

R&R: As part of your image and to help you
solidify your career, you have Mexican designer
Mitzi designing your wardrobe.

UQ: He's helped me so much by dressing
me and by supporting me — even mentally

www americanradiohistorv com
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“It's hard being a kid
from South Central Los
Angeles. You have
friends who don’t
believe in you, and
others tell you to do
things you shouldn’t be
doing.”

IREEEER RN

and emotionally, because he’s a Christian. My
image is all his. The suits that he’s designed
for me are really elegant. I hope that this also
helps to stop the comparison with Adan.

R&R: What's the next step?

UQ: First is radio and TV promotion. And I
still have to worry about doing my homework.
It's really hard, because I want to graduate.
Next month we travel to Miami to do all the
TV shows, then we’ll do all the 1adio promo-
tion. But I'm ready for all of it.

R&R: You're in 11th grade and have homework
and a career to worry about. Are you prepared to
take all that on?

UQ: Right now it's hard for me, and the real
work hasn’t started. I can imagine what it will
be like next year, traveling, perfcrming in dif-
ferent states and keeping up with my home-
work. It’s going to be hard, but I'm willing to
doitall.

R&R: You seem to handle the TV cameras very
well. Is that part of your personality or something
you had to work at?

UQ: To tell you the truth, I de get nervous.
I don't think there’s a single singer out there
that doesn’t get nervous in front of the press
or onstage. Getting nervous is a good thing.
When [ was 8 or 9 years old I started singing
with a local group, and I really liked the at-
tention. There were a lot of girls my age I was
trying to impress, and when I would get on-
stage and sing, they were impressed. That's
how I developed my skills on the stage, by
doing that. And I really like the attention.

R&R: Now that your career is on the way, what
are you looking forward to?

UQ: I'm really looking forwazrd to the trav-
el and to singing with other stars like Lupilio,
Tigres Del Norte, Primavera, etc. 'm looking
forward to being onstage with them. I can't
wait to get started and sing for the people who
are supporting me and everyore else.
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All Woman, All Heart

An interview with Paquita La Del Barrio

er last performance at the Universal Amphitheatre in Los
Angeles was sold out, and many other venues are filled to
capacity when Paquita La Del Barrio performs. She has even
toured im Spain, where the Spanish audiences can’t get enough
of her. Women identify with her, and men feel like scum after

hearing her.

Paquita’s life is like a best-selling novel
about a woman who has been hurt, and her
music is a reflection of that. She sings songs
for women about cheating, lowlife men who
are poor excuses for human beings, but don’t
think she has no heart. When she sings her
insults to men, there’s sorrow in her face and
pain in her eyes, and it's not unusual to see a
tear or two running down her cheek.

“I'sing about reality, and that's why people
respond to me and accept it, even if they are
hurt by what the song says,” Paquita says. “It's
life’s reality.”

Early Hardship

Paquita has been singing since she was 8
years old, starting in the small town of Alto
Luceroin the Mexican state of Veracruz, where
she sang only for herself. In 1970 she moved
to Mexico City with her -
sister, but life had already
showed her hardship. “I
got married whenIwas 15 !
years old,” she says. “It
was a mistake. It turns out
that he was already mar-
ried. [ lived a horrible life
with him. It's a life that no

men,” Paquita says. “But men only look out
for themselves, what they want and what's
good for them. A man would never be honest
enough to tell a woman that he’s married.”

Paquita uses her experiences to bring out
her deepest emotions in her performances.
“Every song I sing brings back memories,” she
says. “And depending on what the song is
about, those emotions come to the surface —
the sadness, the anger. I cry a lot. Even now,
talking to you, I can feel tears coming on. It
all comes from the same place, from life’s ex-
periences, from being cheated on by the per-
son you live with. All that leaves a mark on
your life.”

An Adoring Public

Yet God has been good to her, Paquita says.
Not only is she a successful artist, but her pub-
licadores her and has giv-
en her the strength to go
on. “Fortunately, God is so
great that music has be-
come the tool that I use to
externalize my emotions,”
she says. “My husband
died, and it was very hard
for me. Thanks to the job

one should live at that age. I have, I was able to keep
There are things you can’t going, because I am com-
forgive. mitted to my public. That
“I'was with him for sev- commitment helped me
en years and had two chil- to forget about my sorrow
dren. After that I went to and how much [ was hurt-
Mexico City with my sis- . . ing.”
ter. 1 rem;};ried ang re- B g'I'heemotionsthatPaqui—
mained with my husband taisnot afraid to share are
until his death a few years ago, but it was the ~ what have endeared her to the public. Her
same thing, cheating and suffering.” songs and performances give them permis-

Are all men cheaters and lowlifes, like her
songs say, or is it that women choose the
wrong men? “In my case, I chose the wrong

sion to open up, to reveal their own sorrows
and to express their feelings. “Iam putting my
life out there for everyone to see, all my feel-

ings, all my pain,”

TWO MUSIC ICONS carios Santana received the Icon Award at
the BMI Latin Awards. Seen here are (I-r) Conjunto Primavera leéad singer
Tony Meléndez’s son Tony Jr., Meléndez and Santana.

Paquita says.

“And at the same
time I'm scolding
men. I'm telling them
how stupid and every-
thing else they are.
Women have told me
they have taken onmy
role because they feel
the way [ do.”

The sold-out Los
Angeles performance
was a clear indication
of how much the pub-
lic loves Paquita. “The
audience was incredi-
ble, and I have no
words to thank them,”
she says. "1 felt very
comfortable with them,
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MOST INFLUENTIAL Juanes was named one of Time magazine’s 100 Most Influential People.
He’s seen here with Melissa Etheridge during the ceremony.

and I knew exactly what to do onstage, be-
cause the audience was with me. They give
me energy. They are the reason I have not fall-
en, because they don't allow me think too
much about myself, about my life.”

In fact, if she has a show to do, she will do
it no matter how sad she’s feeling. It's that
commitment that has helped her to go on de-
spite her sorrow. Performing makes her feel
at peace, because she realizes that everyone
has felt pain and betrayal at some point in their
lives. “Ilove how the audience sings my songs
and cries with me,” she says. “We feel the
same things.”

The Songs

Paquita’s songwriters must really have to
know her in order to capture her soul like they
do in their songs. “There’s one songwriter
with whom ['ve had a lot of success, Manuel
Eduardo Toscano,” Paquita says.

“We've talked about my life, and he knows
what I sing and what I want to say. He's also
aman, so he has his own things to say. We all
have a past, and that's where he gets his in-
spiration to write for me. I love the way he
writes.

“There are two songs in particular that he
wrote based on what I told him I was feeling,
One of them is ‘Maldita Soledad,’ the other is
‘Mi Segunda Casa.’ It almost seems that he’s
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“l am putting my life out
there for everyone to see,
all my feelings, all my
pain. And at the same
time I'm scolding men.
Pm telling them how
stupid and everything
else they are.”
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inside my head, and that’s why his songs get
to me so much.” “Maldita Soledad” is the lat-
est single off the album Qué Mamd Tan Chap-
arrita.

One thing that wasn't written by a song-
writer is Paquita’s trademark phrase “Me es-
tds oyendo iniitil?” (Are you listening, you

www americanradiohistory com

P T F AT R BT

““Some men think it's
funny and just laugh.
Others tell me not to be
so tough on them. But
they all take it well.
They know that
everyone makes
mistakes, because
women cheat too.”
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worthless [man]?). Where did that come from?
“It was born one time when my husband
hadn’t come home for a couple of days,”
Paquita says. “I had a performance on a Sun-
day night in my establishment, and he walked
in when I was singing “Cheque En Blanco.’
“When I saw him walk by all I could think
to say was ‘Me estés oyendo inttil?” The au-
dience starting laughing. I always say it now;
the audience won’t forgive me if [ don't.”

Her Own Place

Paquita owns a restaurant in Mexico City
where she performs when she’s not perform-
ing elsewhere. "I keep the place because in
the record business you never know what's
going to happen,” she says. “And the body
can’t go on forever, traveling, performing
somewhere else. The day I can’t perform in
other places, I have my own place where [
can sing,

“lasually perform on Saturday and Sunday
if | don’t have a concert somewhere else. It's a

-small place, but it's a very warm place.”

Paquita is a woman unlike any other. She
sings from the bottom of her heart and with
all her soul, from that place where only a
woman who has gone through what she’s
gone through can speak from. She tells men
what she thinks of them and gives women the
power to speak up.

Believe it or not, some men are fans too.
“Some of them think it’s funny and just
laugh,” Paquita says. “Others tell me not to
be so tough on them. But they all take it well.
They know that everyone makes mistakes,
because women cheat too.”
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ik DONDE ESTABAS?
JOSE ROBERTO MARTINEZ
SER-CA PUBLISHING, INC.

A FUEGO LENTO
JOSE LUIS ARROYAVE
SANTANDER SONGS

ACA ENTRE NOS
MARTIN URIETA SOLANO (SACM)
MEXICAN MUSIC COPYRIGHT, INC.

ACTOS DE UN TORTO
RAMON GONZALEZ MORA
SEG-SON MUSIC, INC.

AHORA QUIEN

ESTEFANO

SONY/ATV LATIN MUSIC PUBLISHING LLC

WORLD DEEP MUSIC PUBLISHING
CORPORATION

AMOR BESAME
ADOLFO URIAS
EDITORA SOLMAR

AMOR DESCARADO

ARCHIE PERA

MARIO QUINTERO

FOREIGN (MPORTED PRODUCTIONS AND
PUBLISHING, INC.

NUEVO MUNDO MUSIC, INC.

AVE CAUTIVA
RAMON GONZALEZ MORA
SEG-SON MUSIC, INC.

RY AMOR
NORGIE NORIEGA
NORIEGA MUSIC PUBLISHING

CASl
SORAYA
YAMI MUSIC PUBLISHING

CAUSAME LA MUERTE
JUAN MEZA
LOS COMPOSITORES PUBLISHING

TIGRES DEL NORTE EDICIONES MUSICALES

CERCA DE T

GERINA DI MARCO

STEVE MORALES

DAVID SIEGEL

THALIA

JUMPING BEAN SONGS LLC

LITTLE DEVEN MUSIC, INC
MERCHARDYZE MUSIC

PEERMUSIC Hll LTD.

SONY/ATV LATIN MUSIC PUBLISHING LLC
THALY SONGS

WARNER-TAMERLANE PUBLISHING CORP.

COMO PUDE ENAMORARME DE TI
REYES LUGO RUiZ
BUENAVIDA MUSIC

CUIDARTE EL ALMA

MARC DURANDEAY

SONGE OF GASTILLU MUSIC
UNIVERSAL-MUSICA UNICA PUBLISHING

B BMIIS A REGISTERED THADEMARK OF BHOADCAST MUSIC, INC

BEJAME VOLAR
JULIO
PANCHO AND BINGO MUSIC

EL SINVERGOENZA
MARIO QUINTERD
MAS FLAMINGO MUSIC

EN LOS PURITOS HUESDS
TEGFILO VILLA
SIEMPRE MUSIC

ESO DUELE
LUIS "LOUIE" PADILLA
SER-CA PUBLISHING, INC

ESTOY A PUNTO
OSWALDO VILLARREAL
SER-CA PUBLISHING, INC

FOTOGRAFIA

JUANES

PEERMUSIC i LTD
SONGS OF CAMALEON

BAZME OLVIDARLA
ALVARO TORRES
JAM ENTERTAINMENT, INC

HORA ENAMORADA
ELVIS CRESPO

CD ELVIS PUBLISHING
SONY/ATV LATIN MUSIC
PUBLISHING LLC

JALED

JOSE MIGUEL VELASQUEZ
NATI PUBLISHING
WARNER-TAMERLANE
PUBLISHING CORP.

JAMBALAYA (ON THE BAYOU

HANK WILLIAMS
HIRIAM MUSIC
SONY/ATV ACUFF ROSE

LA PAGA

JUANES

PEERMUSIC 111 LTD.
SONGS OF CAMALEON

LLORARE LAS PENAS
JOSE MIGUEL VELASQUEZ
NATI PUBLISHING
WARNER-TAMERLANE
PUBLISHING CORP.

LLORE LLORE
ALBERTO BAITAN
RICARDO GAITAN
FOREIGN IMPORTED
PRODUCTIONS

AND PUBLISHING, INC.

MARIA CHUCHENA
DANIEL JIMENEZ BRENES
{SACM)

PEER INTERNATIONAL CORP,

MAS TERCO QUE

UNAR MULA
JESUS IVAN CABRERA
DISA LATIN PUBLISHING LLC
EDITORA ONCE RIOS MUSICAL
MAXIMO AGUIRRE MUEIC
PUBLISHING, INC.

Ml cucu

SIDNEY SIMIEN

FLAT TOWN MUSIC COMPANY
SID SIv PUBLISHING CO.

Ml DERROTA
MARTIN RUVALCABA
DISA LATIN PUBLISHING LLC

Ml GENTE

LUIG! GIRALDO

RAUL PACHECO, JR.*
JUSTIN BERNARD POREE*
A.B. QUINTANILLA i

NIR SEROUSS!

ASDRUBAL SIERRA*

JIRO YAMAGUCHI*

DHG MUSIC

KING OF BLING MUSIC
LINKSER MUSIC
WARNER-TAMERLANE PUBLISHING CORP.

NO HACE FALTA

RANDY BARLOW

EMILIO ESTEFAN, JR

NICOLAS TOVAR*

FOREIGN IMPORTED PRODUCTIONS AND
PUBLISHING, INC

NO HAY MANERA
FRANCISCO GOMEZ

SERGI0 GOMEZ

AGGRESSIVE BEATS PUBLISHING

N0 PODRAS
KIKE SANTANDER
KIKE SANTANDER MUSIC LLC

QUE TE RUEGUE QUIEN TE QUIERA

OSCAR ALVAREZ
LGA MUSIC PUBLISHING

QUIERO PERDERME EN TU CUERPO
KIKE SANTANDER

KIKE SANTANDER MUSIC LLC
QUITEMONOS LA ROPA
ESTEFANO

SONY/ATV LATIN MUSIC PUBLISHING LLC
WORLD DEEP MUSIC PUBLISHING
CORPORATION

RlE Y LLORA

FERNANDO OSORIO

FERNANUQ USORIO SONGS
WARNER-TAMERLANE PUBLISHING CORP.

SE ME OLVIDO TU NOMBRE

EMILIO ESTEFAN, JR

ARCHIE PENA

FOREIGN IMPORTED PRODUCTIONS AND
PUBLISHING, INC.

SERAR SUS 0J0S
OMAR TRINIDAD VELA
FONGHITS MUSIC PUBLISHING, INC.

soY Asi

CRUZ MARTINEZ

A.B. QUINTANILLA I

JOSE ALEJANDRO SALINAS
CKJOINTZ MUSIC
EMI-BLACKWOOD MUSIC, INC.
ENSIGN MUSIC CORPORATION
IRON TIGGA MUSIC

SER-CA PUBLISHING, INC

SOY UN NOVATO
LUIS "LOUIE® PADILLA
SER-CA PUBLISHING, INC.

JUANES

METISTE EN MI CAMA
FLOR IVDNE QUEZADA LOZANO
DISA LATIN PUBLISHING LLC

T NECESHD
JUAN LUIS GUERRA SEIJAS

TENGO GANAS

EMILIO ESTEFAN, JR.

FOREIGN IMPORTED PRODUCTIONS AND
PUBLISHING, INC.

UNA EMOCION PARA SIEMPRE
ADELIO COGLIAT! (SIAE)

MAURIZIO FABRIZIO (SIAE)

CLAUDIO GUIDETTI (SIAE)

MARTIN ORTIZ MILAGROSA (SIAE)
EROS RAMAZZOTT! {SIAE)

EMI MUSIC PUBLISHING ITALIA (SIAE)
EMI-BLACKWOOD MUSIC, INC.
UNVERSAL MUSIC ITALIA (SIAE)
UNVERSAL-MUSICA UNICA PUBLISHING

Y COMO QUIERES QUE TE QUIERA
ALBERTO GOMEZ RASCON
SER-CA PUBLISHING, INC.

SONG OF THE YEAR 2004,

:“Oﬂom—.mmmm‘.
peermusic W td

songs of Camaleon

B ICON

Y 1000 QUEDA €N WAD

ESTEFANO

SONY/ATV LATIN MUSIC PUBL

WORLD DEEP MUSIC PUBLISHING
GORPORATION

YA | IGUA
FRANKIE J

JAIME GALVEZ

627 MUZIK, INC.
LOGICTONE MUSIC, INC.

“BMI AFFILIATE: NON- LICENSED SHU
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La Nueva Rises Again

An interview with KSCA/Los Angeles PD Veranica Nava

SCA (La Nueva)/Los Angeles took a hit when Renan

Almendarez Coello “El Cucuy,” who was on the station in
mornings and, later, afternoons, left to join crosstown KLAX (La
Raza). La Nueva’s numbers dropped dramatically, a hard position
to be in for a station that had always maintained top ratings,
along with sister KLVE/Los Angeles. But La Nueva is finally
back on top, holding the No. 2 position among Spanish-language
stations in the market, while KLVE is No. 1.

How did this comeback happen? It took a
lot of effort, and morning man Piolin played
an important role. “When Renén left we suf-
fered,” says KSCA PD Verénica Nava. “The
ratings suffered, sales suffered, and the station
overall suffered. We knew it would take time
to recover.

“We predicted it would take about a year,
and that’s exactly what it took. Now we have
the No. 1 morning show and we're the No. 1
Regional Mexican station. We've come a long
way. We managed to beat both our competi-
tors, the other two Regional Mexican stations.”

The Recovery

The recovery could have taken longer, and
the fact that it didn’t speaks to the hard work
of the station’s staff. “Based on what we saw
in the numbers, the company predicted it
would take a little bit longer,” says Nava. “But
Piolin and I spoke, and we set a one-year goal
— that was our limit. We wouldn't accept any-
thing less. We set our goal and put our hearts
into it, and we accomplished it.

R i

“‘We have the No. 1
morning show and we’re
the No. 1 Regional
Mexican station. We've
come a long way. We
managed to beat both our
competitors.”
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“We knew there was a lot of competition,
so we looked at what we had to do to set our-
selves apart from the rest. We're all playing
regional Mexican music, so we decided to give
people what they want. We focused 100% on
hip regional Mexican music, not just 30% or
40%. We had to give people what they want-
ed to hear. We tried to put ourselves in their
shoes. It’s exciting to be the leader in regional
Mexican once again.”

Although Piolin was under a lot of pressure
to once again have the top-rated morning show
and to beat El Cucuy, a station’s success can't
be based only on a mormning show. People have
to stay tuned to the station after the morning
show ends. That requires great music and oth-
er great shows.

Nava had to make other changes, especial-
ly in the programming. “I try to program
based on what the average person listening
88 @ Radio & Records May 6, 2005

to my station is listening to,” she says. “I use
research and music tests, but I also try to go
out to the clubs to see what they are playing
and ask the people around me what they like.

“If I go in to a carniceria [meat market] and
hear they are listening to the competition, [ ask
why they are listening to that station and what
they likeand don'tlike. They tell you what they
like about a station or if they would listen to
your station if it played more of a certain type
of music. That's how you find out what peo-
ple want to hear. With every song I program, I
ask myself if my audience would like it.”

Programming Style

Then there are the different age groups to
consider. “I try to program to keep both my
younger and older listeners happy,” says
Nava. “You can't lean to-
ward one and forgetabout {7
the other. That's part of our {
success, that we cater to
every age group.”

Nava points out that all
the station’s dayparts
grew and that KSCA’s |
weekend ratings are im-
pressive. “I have bigger
ratings on the weekends ;
than in many dayparts
during the week, which is
huge,” she says. “We play
the same music that every-
body else is playing, but
the way you place it, mix
itand playithasalot todo
with how long you can hold on to the listener
and how much they like the station.”

A station has to sound innovative, which
means it needs to play new music, but many
labels say that big stations aren’t open to new
music and that it’s hard to break new artists.
In regard to that, Nava says, “Our job is not
to break new artists. If I hear something that
is good and I think my audience will like it, I
give it a chance.

“My job is to maintain the ratings and keep
growing, and the only way I can do that is by
concentrating on the mix of music I'm play-
ing. If I dedicate myself to new music, I'm
going to lose focus on the product I already
have.”

However, if Nava sees something that
catches her eye, she takes a chance and plays
it. “Look at Fabian Gémez's “Y C6mo Quieres
Que Te Quiera,”” she says. “It's a song that
came from Mexico, and no one knew it. If you
have a feeling that it's going to work, you pro-
gram it. It's not about breaking an artist, it's
about playing something that I think my au-
dience will like.

A

Verdnica Nava
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the theme song for the Mexican soap opera Rubi.

UNE MORE WIN Reyii took the TV Y Novelas Best Song award for “La Descarada,” which was

“The focus of my product is that 80% of my
music is hit songs by artists who have been
around for years.”

important Promotions

What other changes have helped bring the
audience back to La Nueva? Have there been
any new promotions or events? “We try to do
everything better,” Nava says. “We try to bring
the best talent to our audience. We have pri-
vate concerts, a concept we came up with asa
thank you to our listeners.

“Little things like that make a difference, be-
cause not only do people listen to your station

o to win tickets and be part
of an exclusive event, but
the events also help the
station and the artists.

“I try to do original
things, like sending a lis-
tener to Mexico with Pi-
olin to see a soccer game
or sending people to
Aguascalientes to see Vi-
cente Ferndndez. Things
like that are ‘wow’ mo-
ments for the listener. All
ideas are recycled, but it's
the way you present them
that is going to give you
the success you're looking
for. We're always looking
for promotions that are cool and fun and that
people want to be part of.

“Our morning show is great and gives the
station a lot of hype, but we also have good
things following the morning show that keep
the listener listening. They want to win tickets
and be part of our private concerts. We try to
come up with promotions to keep our listeners
happy throughout the day.”
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“I try to program to
keep both my younger
and older listeners
happy. You can’t lean
toward one and forget
abourt the other.”
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“Piolin’s slogan is ;A
qué venimos a Estados
Unidos? A triunfar’
[Why do we come to
the U.S.? To succeed].
Who can’t relate to
that?”
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Piolin’s Contributions

What about Piolin’s contributions to the sta-
tion’s success? Nava says they have been im-
portant. People respond to him because he
does so much for the community and because
his show is clean and family-oriented. “He’s
very helpful, and people like that,” says Nava.

“His slogan is *; A qué venimos a Estados Un-
idos? A triunfar’' [Why do we come to the U.S.?
To succeed]. Who can't relate to that? My par-
ents do, your parents do, and the listeners do,
whether they are from Mexico, Guatemala or
wherever. Who can't relate?

“He’s got a great outlook on life and a pos-
itive attitude about coming here. Every chance
he gets, he helps people, whether it is some-
one trying to recover from drugs or somebody
who lost his family. You name it, he takes on
the challenge.

“We need more people like him, who en-
tertain you but will also help you and give
back to the community. That’s why he does
so well, because he not only asks for things
from the community, he also gives back. Peo-
ple relate to him because he’s just like any oth-
er person out there.”

A Celebration

To celebrate Cinco De Mayo, La Nueva and
clustermates KLVE, KTNQ (1020 AM) and
KRCD & KRCV (Recuerdo) are doing their year-
ly festival on May 8. The show features perfor-
mances by Pepe Aguilar, Rieleros Del Norte,
Lorenzo De Monteclaro, Voces Del Rancho, Ban-
da Los Recoditos, Cadetes De Linares, Laura
Pausini, Reyli and others. More than 100,000
people are expected to attend the free event.

“This is a way of thanking the audience for
sticking with us for so many years,” Navasays.
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The Phenomenon That
Is Monteéz De Durango

An interview with lead singer Alfredo Ramirez

rupo Montéz De Durango are one of the most successful
Mexican bands, having led the way in what is known as
the duranguense movement, which gave birth to a new music
genre within regional Mexican. However, although you might
think the sound came from the Mexican state of Durango, it was

actually born in Chicago.

When stations in the Windy City, particu-
larly WLEY (La Ley), gave Montéz’s music ex-
posure on the radio, it exploded. The clubs in
the city were already playing it, and the peo-
ple loved it.

De Durango A Chicago is one of the band’s
most successful CDs and the one that cata-
pulted the band to their status as leaders in
the genre. Their current album, Y Sigue La
Mata Dando, is also doing really well,
strengthening the band’s hold.
This week Montéz’s lead vocal-
ist, Alfredo Ramirez, talks to
R&R about the band’s success
and how they are handling it,
and about Chicago, where they
got their start.

R&R: Y Sigue La Mata Dan-
do is another great album for the
band. You've sold over 600,000 cop- |
ies in just a few months. i

AR: This album has been out
for about three months, and we
received a gold record from the |
RIAA. [They also received a tri-
ple-platinum award for the Latin

R&R: How much does it motivate you to do a
better job with each record?

AR:It's very motivating. If we sit down and
think about the many blessings God has giv-
en us, we realize that we have to do better
music and be better people, because at the end
of the day that is what matters.

R&R: In the wake of your success there are many
bands that want to sing duranguense music. Do
you think this is good or bad for the genre?

Grupo Montéz De Durango

IT’S ALL GOOD mDO recently visited Siper Estrelia Network's new show La Corneta De JC. The
bandmembers are seen here with show co-hosts Holly, Tofiita Castro and JC Cuevas.

bass with us, and now he manages us. The
song “El Pasito Duranguense” was written by
me, and from that song the dance style pasito
duranguense was bomn. The people of Chicago
created the dance, and I created the music.

R&R: Which other duranguense bands do you
like?

AR: 1 like Patrulla 81 very much, and
Horéscopos De Durango and a
few others. They like to do good
- work, and I know how hard they
work, and that’s why 1 admire
them.

R&R: You are extremely success-
¢ fulin the U.S. and in Mexico. Have
you gone to any other countries, or
are you planning to?

i AR:We've visited most of the
¢ US. and some places in Mexico
i that we never imagined we
would visit. We really don’t have
g%  enough time to go to other coun-

. tries. With the U.S. and Mexico,
all your time is taken and then
some. We don’t want to spread

market.] We’'ve had three singles

from this album on the radio, and right now
we're promoting ”Adiés Amor Te Vas.” The next
single is “Me Llamas.”

R&R: Selling a lot of records is nothing new for
the band. Your other records have also done really
well.

AR: Thanks to God they have. De Durango
A Chicago had impressive sales, about 800,000
copies. It’s nothing new, but it is wonderful
and gratifying, because we’re moving up step
by step. I'm glad the band has been reaching
that status little by little.

RSB T T HPEE F17 7 77 B]

‘“We try not to mention the
state of Durango too much
because we don’t want to
sound arrogant. The
band’s music has
transcended states, and it

now belongs to everyone.”

S T e
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AR: Nothing is destructive; everything is
productive. Any time a music genre is success-
ful everyone wants a piece of it, and that's
great, because we all have the right to the same
opportunities and to find a way to survive.
The only thing [ ask is that people do not take
advantage of the movement.

R&R: What you're asking is that, if they do it,
they do it well, with integrity and quality.

AR: Sure, because if you build a building
improperly, it will eventually fall. You would
want a solid foundation and need to build it
well.

R&R: You are huge in Chicago. The city even
named a day after the band.

AR: Very true. Aug. 29 is officially Montéz
De Durango Day. It's a great accomplishment
for us, because these kinds of wonderful
things don’t happen often.

R&R: Chicago is the city where the band was
born, artistically speaking, right?

AR: Yes. Most of us were born in Durango,
Mexico and a few in Chicago, but the band
was bomn in Aurora, IL, to be more specific.
That’s where it all began.

R&R: How did the duranguense movement
start?

AR: The person who created the name
Montéz De Durango is Ismael Mijares, a fact
not many people know. He used to play the

ourselves so thin that we don't

take care of our market. We know that stations
in Latin America are playing us because we've
done interviews with media in Guatemala,
Honduras and such, but we haven’t had a
chance to visit them yet.

R&R: How tight is your schedule right now?

AR: Thankfully, it's been nonstop work. We
haven’t even had much time to be with our
families, which is something very important
to us. Sometimes we don't see them for weeks
and months.

SRR U H 11777 17 7 7 R e

“Aug. 29 is officially
Montéz De Durango
Day in Chicago. H’s a
great accomplishment
for us, because these
kinds of wonderful
things don’t happen
often.”
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R&R: Well, you have to take care of your career,
because there are plenty of bands that want to be in
your shoes.

AR: The main thing is to be aware that
you have to work really hard. If you believe
yourself to be a star, you lose everything
you've worked for. There are bands that
think too much of themselves, and they lose
everything. You shouldn’t think too much
about fame. Instead, pay attention to your
craft, to the people, and do your job well
and with love. I want to be where the peo-

S R s

“When we sit down and
think about the many
blessing God has given
us, we realize we have
to do better music and
be better people,
because at the end of
the day that is what
matters.”

LSRR 7 7 7L L I T

ple are. If I had a thousand hands, I would
shake every one of my fans’ hands without
missing one of them. We can’t do it, but
when we greet our fans, we do it with all
the heart in the world.

R&R: How has the band grown musically?

AR:Music is like life: You mature and learn
more every day. All the years that you live are
an education. If you give a lot of yourself, be-
cause you have to invest time and effort, you
grow as musicians.

R&R: How great is it that, with the success of
duranguense music, the state of Durango has got-
ten so much attention, especially since so many
Mexicans in the LS. come from there?

AR: It's great. We try not to mention the
state too much because we don’t want to
sound arrogant. It’s almost like “Enough al-
ready with Durango.” But that’s where we're
from, and I love my state. The band’s music
has transcended states, and it now belongs to
everyone.
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What s Cinco De Mayo?

Cinco De Mayo in the United States has become more than a Mexican
holiday. It is an unofficial national holiday in which parties, festivals,
music and Mexican beer play important roles. The holiday is so big in
the U.S. that some people believe it is Mexican Independence Day. Not
true. Mexican Independence Day is Sept. 16.

So how do Mexicans celebrate Cinco De Mayo in Mexico? In actuality, they
really don't. Schools don't close, no one gets the day off, and there are no parades
or events. May 5 marks an important event in Mexico's history, but it's not a
national holiday. In Mexico the day is more of a regional holiday, celebrated only
in the state of Puebla, where the event actually happened.

Cinco De Mayo commemorates the victory of the Mexican army over the French
army at the Battle of Puebla in 1862. The French attempted to invade Mexico and were
headed to Mexico City through Puebla, which is just south of the Mexican capital.-A
Mexican army of 4,500 men led by General Ignacio Zaragoza Seguin defeated the
French army of 6,500 men and temporarily stopped the invasion. The French eventually
did invade, however, and installed Maximilian as ruler. His rule lasted from 1864 to
1867, when the French were expelled from the country and Maximilian was executed.

Now that that’s clear, check out your local radio station, because they are likely
celebrating Cinco De Mayo with a fun event.
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A NIGHT OF STARS The BMi Latin Awards were presented recently, and Carlos Santana

received the lcon Award. Seen here (I-r) are Santana, BMI Latin Songwriter of the Year Emilio Estéfan,

BMI Assoc. VP/Latin Music Diane J. Almoddvar, six-time BMI Latin Songwriter of the Year Estéfano,
BMI Sr. VP Phil Graham, SER-CA Publishing General Director Servando Cano and BMI President/CEO
Del Bryant.

p
i
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A CLOSER LOOK universal Music Latino President John Echevarria and VP/Marketing Walter
Kolm joined artist Javier Garcia at a listening event for Garcia’s new album, 13. Seen here are (I-r)
Echevarria, Garcia and Kolm.
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CONTEMPORARY

No Going for Adds for this week

REGIONAL MEXICAN

20*20 El Gallo Cojo (A.R.C.)
ANICETO MOLINA Cuida Su Cosita (A.AR.C./
BANDA SAN JOSE No Puedo Olvidarte (La Sierra)
BRIANA Ay Amor (A.R.C.)
EL GUERO Y SU BANDA CENTENARIO Que No Echen Mosca (4.R.C./
MONTU Quierc Volver (4.R.C.)
NELSON TERAN De Muchas Cosas Tenge Miedo (Universal)

TROPICAL

ORLANDO CONGA La Lavadora {Lantigua Music)

ROCK/ALTERNATIVE

No Geing for Adds for this week

B

iQué Pasa Radio!

iFeliz Cinco de Mayo! Let’s check out who's doing what on the Regional Mexican
chart. There’s little movement this week. Los Temerarios move up a few spots to No. 4,
with “Ni en Defensa Propia” (Fonovisa), while Sony BMG Norte’s Sergio “El Shaka” Vega
lands at No. 19, with “Duefo de Ti.” Jenni Rivera re-enters the chart at No. 30, with
“Amiga, Si lo Ves” (Univision Records).

On Contemporary radio, Juanes holds on to the No. 1 position for the eighth week,
with “La Camisa Negra” (Universal Music Latino), while Laura Pausini surprisingly moves
up to the No. 2 spot, with “Viveme” (Warner Music Latina). “Mia” by Paulina Rubio enters
the chart at No. 28 (UML), while Jaguares come in at No. 29 with their new single, “Hay
Amores Que Matan” (Sony BMG).

Ismael Miranda f/Andy Montanez and Cheka take over the No. 1 position on the
Tropical chart, with “Se Fue y Me Dejd” (SGZ Entertainment). Fonovisa’s Arthur Hanlon
w/Tito Nieves move up to No. 16, with “La Gorda Linda,” while Don Omar enters the
chart at No. 29, with “Reggaetdn Latino” (UBO).

Remember that you, radio PDs, are responsible for the hits, the debuts and the drops.
Report your adds and make things happen. The deadline is Tuesday at noon PT.
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TOP 10 SPANISH-LANGUAGE SHOWS TOP 10 ENGLISH-LANGUAGE SHOWS |

ON HISPANIC NETWORKS MOST WATCHEO BY HISPANICS i
1 La Madrastra 1 Desperate Housewives
2 Apuesta Por Un Amor 2 The Simpsons

.3 Inocente De Ti ‘ 3 Family Guy
4 Cristina 4 American Dad
5 Don Francisco Presenta ‘ 5 €SI
6 Casos De La Vida Real | 6  American Idol (Wed.)
7 Sabado Gigante 7 American Idol (Tue.)
8 AguiY Ahora ‘ 8 The Simpsons §
9 Hospital El Paisa | g Grey's Anatomy
10 Par De Ases | 10 8BS Sunday Movie
Apr// 25- May 1, Hispanics 2+. Source: Neilsen Media Research !
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May 6, 2005
ARTIST TITLE LABEL(S)

CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa)

LCS TIGRES DEL NORTE La Sorpresa (Fonovisa)

INTOCABLE Aire (FM/Latin)

LS TEMERARIOS Ni En Defensa Propia (Fonovisa)
PATRULLA 81 Eres Divina (Disa/

LOS HOROSCOPOS DE DURANGO Si La Quieres (Disa/

LOS HURACANES DEL NORTE Ta Ponte En Mi Lugar (Univision)
GRUPO INNOVACION Maiiana Que Ya No Esté (Univision)
K-PAZ DE LA SIERRA Volveré (Univision)

LA AUTORIDAD DE LA SIERRA Yo Me Quedé Sin Nada (Disa/
CONTROL Ella Es Una Diosa (Univision)

VICENTE FERNANDEZ Nacho Bernal (Sony BMG Norte/
ZAINO No Podré Sobrevivir (Fonovisa)

BETO Y SUS CANARIOS Esta Liorando Mi Cerazon (Edimonsa)
MARCO ANTONIO SOLIS En El Mismo Tren (Fonovisa)
DJELO Bienvenido Al Amor (Univision)

EZEQUIEL PENIA Beso A Beso (Fonovisa)

EL PODER DEL NORTE En Tu Basura (Diss/

SERG!IO VEGA “EL SHAKA" Duefio De Ti (Sony BMG Norte/
BRONCO “EL GIGANTE DE AMERICA™ Sefior Mesero {Fonovisa/
CONJUNTO ATARDECER Y Te Vi Con El (Universal)

BETO Y SUS CANARIOS A Usted (Disa/

JULIO PRECIADO Lo Mejor Fue Perderte (Sony BMG Norte)
PANCHO BARRAZA Y Las Mariposas (Balboa)

GRUPO MONTEZ DE DURANGO Adios Amor Te Vas (Disa)
TONO Y FREDDY Lo Lindo De Ti (Disa)

KUMBIA KINGS Na Na Na (Dulce Nifia) (EM/ Latin)

LALD MORA Si Me Vas A Dejar (£dimonsa)

COSTUMBRE Fantasia (WarnerM.L.)

JENN! RIVERA Amiga, Si Lo Ves (Univision)

TOTAL
PLAYS

1428
1316
1102
953
888
813
653
641
607
600
584
531
531
502
495
482
480
461
442
439
426
an
416
397
358
349
345
KL}
K1
335

4=
PLAYS

17
-43
-206
+256
-28
-45
-69
-42
-50
-2

-6
+2
-13
21
-58
-14
-15
4
+92
-43
+37
-80
-60
-4
+29
+25
-76
+14
17
+40

R e
16 46/0
1 45/0
16 48/0

2 14)0
7 310
14 34/0
16 2710
15 25/0
29 35/0
12 2710
5 24/0
210

8 28/0
29 34/0
7 2310
16 1810
10 220
1" 15/0
2 12/0
16 2210
9 20/0
15 2210
13 19/0
3 16/0
5 1n
9 1710
10 14/0
19 23/0
2 10/0
3 1710

51 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-B-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an ADH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

MOST
PLAYED RECURRENTS
ARTIS™ TITLE LABEL(S) PLAYS
LOS TUCANES DE TIZUANA €l Virus Del Amor (Universal) 43t
GRUPO BRYNDIS La Uitima Cancidn (Disa/ 367
LOS HOROSCOPDS DE DURANGO Dos Locos (Disa) 283
PESADO Ojalé Que Te Mueras (Warner M.L) 269

ARTIST TITLE LABEL(S)
GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa/

LOS MORROS DEL NORTE Dos Botellas De Mezcal (L2 Siérra/
RAMON AYALA Y SUS BRAVOS DEL NORTE Y Bailando (Freddie/ 252
KUMBIA KINGS Fuego (EM/ Latin)

VIDLENTO No Me Quiero Enamorar (Disa/)
DIANA REYES Rosas (Universal)

TOTAL
PLAYS

263
263

248
24
242

MEDIABASE
MQST ADDED

ARTIST TITLE LABEL(S) ADDS
NO ADDS THIS WEEK.
, MOST
INCREASED PLAYS
' TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
LOS TEMERARIOS Ni En Defensa Propia (Fonovisa) +256
BANDA EL RECODO Que Mas Quisiera (Fonovisal +151

SERGIO VEGA “EL SHAKA™ Duefio De Ti (Sany BMG Norted  +82

JOAN SEBASTIAN Quiero Compartir (Balboa) +81
BRONCO “EL GIGANTE DE AMERICA” Ya Me Cansé (Fonavisa) +54
POTRERO MUSICAL Actos De Un Tonto (Disa/ +52
LOS TUCANES DE TIJUANA Luna Liena (Universal) +45
K-PAZ DE LA SIERRA Mi Credo (Disa/ +42
JENN! RIVERA Amiga, Si Lo Ves (Univision) +40
LOS ANGELES DE CHARLY Para Ser Feliz (Fonovisa) +40
NEW & ACTIVE

DUETO VOCES DEL RANCHO Tengo A Mi Lupe M/ Latin)
Total Plays: 322, Total Stations: 16, Adds: 0

PALOMO No Me Queda Mas (Disa/
Total Plays: 314, Total Stations: 14, Adds: 1

ROGELIO MARTINEZ Vida Prestada (Fonovisa/
Total Plays: 263, Total Stations: 13, Adds: 0

JOAN SEBASTIAN Quiero Compartir (Balboa/

Total Plays: 262, Total Stations: 4, Adds: 0

LOS RIELERDS DEL NORTE Por Qué Nos Dijmos Adiés fFonovisa/
Total Plays: 242, Total Stations: 11, Adds: 0

YOLANDA PEREZ Los Dos Amantes (Fonovisa)
Total Plays: 236, Total Stations: 6, Adds: 0

ISABELA No Me Ganaras (Disa/
Total Plays: 231, Total Stations: 11, Adds: 0

NOTABLE Se Vate Llorar (Univision)
Total Plays: 207, Total Stations: 6, Adds: 0

BOBBY PULIDO Obsesion (Universal)
Total Plays: 205, Total Stations: 7, Adds: 0

ULISES QUINTERO Coqueta (Sony BMG Norte)
Total Plays: 175, Total Stations: 0, Adds: 0

Songs ranked by total plays

Station playlists for atll R&R reporters are available
on the web at www.radisandrecords. com.
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May 6, 2005 Ll BY |
W whB  ARTIST TITLE LABEL(S) ALATS pLAYS v AR ME“[ABASE
1 o JUANES La Camisa Negra (Universal) 1013 +5 12 2710
10 €@  LAURAPAUSINI Viveme (Warner M.L) 597 +132 8 18/1 MOST ADDED’
6 0 FRANKIE J. f/BABY BASH Obsession (No Es Amor) [Columbia) 575 +88 9 18/0
2 @ OBIEBERMUDEZ Como Pudiste (EM/ Latin) 558 +3 8 17/0 ;“J':ngimgﬁm AopS
5 o JUANES Volverte A Ver (Universal) 555 +66 19 24)0
4 0 REYLIBARBA Amor De!l Bueno (Somy BMG) 526 +32 15 22i0
3 o SHAKIRA f/ALEJANDRO SANZ La Tortura (Sony BMG) 522 +12 3 11/0
9 € LASA.ESTACION Algo Mas (Sony BMG) 513 +48 10 1311 MOST
7 9 JULIETAVENEGAS Algo Esté Cambiando (Sony BMG) 465 19 20 2000 INCREASED PLAYS
1" @ RICARDO ARJONA Por Qué Es Tan Cruel E! Amor (Sony BMG) 454 +18 4 13i0 —
14 @  JIMENA EnSoledad Waivision) 450 +80 5 13/0 T ST NCRENSE
8 12 CHAYANNE Contra Vientos Y Mareas (Sany BMG) an -30 7 150 LAURA PAUSINI Viveme (Warner ML) +132
12 @ RBD Rebelde (M Latin) 440 +42 8 11/0 LA SECTA Consejo fUniversall +92
13 @ KALIMBA Tocando Fondo (Sony BMG) 410 +34 18 16/0 FRANKIE J. flBABY BASH Obsession (No Es Amor) (Columbia) +88
16 )  INTOCABLE Aire (EM/Latin) 364 +25 8 13/0 PAULINA RUBIO Mia Universal) +88
15 D  ALEJANDRO FERNANDEZ Qué Listima [Sony BMG) 360 +20 13 14/0 JIMENA En Soledad (Univision) +80
21 (D OoLGA TANON Bandolero (Sony BMG) /4N 4 8/0 DL L T i
JUANES Volverte A Ver {Universal) +66
20 @ MARCO ANTONIO SOLIS En El Mismo Tren (Fonovisa) 340 +49 5 13/0 LUIS MIGUEL Echame A Mi La Culpa (Warner M.L.) +56
19 @ FEY La Fuerza De! Destino (EM/ Latin) 323 +20 18 1611 MARCO ANTONIO SOLIS En El Mismo Tren (Fomovisa) +49
18 @  PEPE AGUILAR El Autobis (Sony BMG) 318 +3 16 13/0 EDNITA NAZARIO Vengada (Sony BMG) +49
24 @ DAVID DEMARIA Precisamente Ahora (Warmer M.L.) 290 +26 8 110
25 % CRISTIAN Una Cancion Para Ti (Sony BMG) 272 +24 7 9/0
22 SORAYA Llévame (EM! Latin) 272 +6 9 10/0
27 @ CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) 222 +17 1" 9/0 NEW& ACTIVE
28 @ ANTONIO OROZCO Es Mi‘Soledad {Universal) ' 216 +20 3 8/0 REIK Yo Quisiera (Sony BMG)
23 26 CARLOS VIVES Voy A Olvidarme De Mi (EM/ Latin) 216 49 19 110 Total Plays: 145, Total Stations: 4, Adds: 1
26 27  PAULINA RUBIO Alma En Libertad (Universal) 199 -33 5 5/0
@ PAULINA RUBIO Mia (Universal) 195 +88 1 30 JANINA Porque Ta No Estas (Univision)
@  JAGUARES Hay Amores Que Matan (Sony BMG) 147 +38 1 4 Total Plays: 139, Total Stations: 3, Adds: 0
29 30  BETZAIDA No Te Quiero Olvidar (Fonovisa) 147 -13 2 9/0

32 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airpiay week of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. Iftwo songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron inc.).© 2005 Radio & Records.

P L A y E DﬁﬁquCS Z; R R E N TS ARTIST TITLE LABEL(S) ;(L)ZYAIS-

ALEX UBAGO Sin Miedo A Nada (Warner M.L.) 303

ARTIST TITLE LABEL(S) IT’(L)Eé JUANES Nada Vaigo Sin Tu Amor {Universal) 301
ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM Latin) 370 FRANCO DE VITA f/SIN BANDERA Si La Ves (Sony BMG) 292
CRISTIAN Te Buscaria (Sony BMG) 338 JULIETA VENEGAS Andar Conmigo (Sony BMG) 285
LA 5A. ESTACION E! Sof No Regresa (Sony BMG) 316 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony BMG) m
LA OREJA DE VAN GOGH Rosas (Sony BMG) 310 SIN BANDERA Que Lloro (Sony BMG) 250

ALEJANDRO SANZ Tu No Tienes Alma (Warner M.L.)
Total Plays: 129, Total Stations: 4, Adds: 0

LUIS MIGUEL Echame A Mi La Culpa (Warner M.L.)
Total Plays: 98, Total Stations: 0, Adds: 0

FRANCO DE VITA Ay Dios (Sony BMG)
Total Plays: 88, Total Stations: 4, Adds: 0

DADDY YANKEE Lo Que Pasd, Paso (V/ Music)
Total Plays: 88, Total Stations: 1, Adds: 0

EDGARDO MONSERRAT Cuéntale (Forovisa)
Total Plays: 63, Total Stations: 2, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecerds.com.

IF YOU'RE NOT AT YOUR

LAST JOB

YOUR 401 (k) SHOULDN'T BE EITHER.

can feel confident someone is looking out for you and your 401(k).

RAFAEL L. CUEVAS, SR.

2863 Executive Park Drive, Suite #102

Weston, FL 33331

Tel: 954-389-5517 Fax: 866-462-5335 www.edwardjones.com  vemper sipc
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Leaving a 401(k) with a previous employer could mean leaving it alone with no one to watch over it.

At Edward Jones, we can explain options for your 401(k) and help you select the one that’s best for you. If you’d
like to roll it over into an Edward Jones IRA, we can help you do it without paying taxes or penalties. So you

To find out why it makes sense to talk with Edward Jones about your 401(k) options, call today.

Edward Jones

MAKING SENSE OF INVESTING
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TROPICAL TOP 30

POWERED[:}]
May 6, 2008 MEDIABASE
WK WEEK  ARTIST TITLE LABEL(S) POAS s o oo
3 o I. MIRANDA w/A. MONTANEZ & CHEKA Se Fue Y Me Dejo (S6Z Entertainment) 354 +68 3 11/0 <5 ;
1 e JUANES La Camisa Negra (Universal) N +9 3 i M OS TA D.DEb
6 0 SHAKIRA f/ALEJANDRO SANZ La Tortura (Sony BMG) 323 +65 3 9
9 @ LUNY TUNES f/BABY RANKS, DON OMAR... Mayor Que Yo Universal 4 47 3 710 ‘;ES;JJ:TL&;HJ:’EEK Aoos
2 5  OLGA TANON Bandolero (Sony BMG) 291 -8 6 1011 '
7 0 MARC ANTHONY Se Esfuma Tu Amor (Sony BMG) 259 +1 18 8/0 Masr
5 7  MONCHY & ALEXANDRA Hasta El Fin (/&) 258 -5 8 1011 INC;REASED PLA YS
1 0 DADDY YANKEE Lo Que Paso, Paso (V/ Music) 252 +16 21 10/0 o '
4 9  FRANKIE NEGRON Todo Es Mentira (SGZ Entertainment) 245 -26 10 11/0 e
8 10  LOS TOROS BAND Perdoname La Vida (DAM Productions) 232 19 1" 11 ARTIST TITLE LABEL(S) ICHERSE
12 @  CHARLIE CRUZ Ven Devérame Otra Vez (SGZ Entertainment) 217 0 13 9/0 LUNY TUNES /BABY RANKS , DON OMAR... Mayor (e Yo (Liriersal +71
1D 12 JUANLUIS GUERRA Para Ti (Vene Music/Universal) 213 25 18 8/0 ;"‘:‘:’:(‘:::‘:;{:J“::’;;ﬁ"g; F‘L':iMe“ﬁ‘;S/SGZ ;’”J’;}T“'"’” +gg
. ortura (Sony +
14 @ VICO C Se Escaman /EM/ latln}'~ o 204 +20 5 8/0 MONCHY & ALEXANORA Perdidos (/&N a1
13 14  GILBERTO SANTA ROSA Enséiiame A Vivir Sin Ti (Sony BMG) 193 -22 12 10/0 ANDY ANDY Qué Ironia (Urban Box Office) +39
17 ) AVENTURA LaBoda (Premium) 173 +15 12 8/0 CARLOS VIVES La Maravilla (EM/ Latin) +28
21 @ ARTHUR HANLON wTITO NIEVES La Gorda Linda (Fonovisa) 152 +22 3 61 BANDA GDRDA No Doy Mi Truco (MP/ +28
18 m ELIEL w/GLORY La Popola (V/ Music) 147 +7 5 80 LOS NUEVOS SABROSOS Fiera Callada (Disco Hit) +25
16 18 JIMENA En Soledad (Univision) 145 13 3 8/0
15 19 FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) 134 -32 9 9/0 . NEW & ACﬂVE
19 20 DOMENIC MARTE Eila Se Llevo Mi Vida (/&) 133 -6 3 710 AT 0' tian Box Otfice) '
- - ué Ironia AUrban Box Office
Yil] 2 AM_AHFIS Y LA BANDA DE ATAKKE Lamento Boliviano (Amdrfica/J&N) 125 12 2 6/0 Total Plays: 71, Total Stations: 3, Adds: 0
22 22  TONO ROSARIO Resistiré (Universal) 115 -15 17 9/0
23 23 CJNELSONfHECTOR “EL BAMBINO" & DIVINO Esta Noche De Travesura (ow Music) 114 -14 3 710 CRISTIAN Una Cancidn Para Ti (Sony BMG)
%6 @  CHAYANNE Contra Vientos Y Mareas (Sony BMG) m +4 3 70 e e
Y] 25  TITOROJAS Quiero (MP/ 102 -8 14 6/0 LAURA PAUSINI Viveme (Warner M.L.)
2 @  JOHNNY PREZ Tu Pum Pum (Sony BMG) 101 +16 2 710 Total Plays: 62, Total Stations: 5, Adds: 0
- @ TOP 4 flRUBBY PEREZ Asi No Te Amaré Jamas (Universal) 91 +13 4 6/0 Total Plays: 60, Total Stations: 7, Adds: 1
DON OMAR R ton Latino (Urban Box Offi 80 3 3 440
Qé , eggactén Latino {Urban Box Office) * ’ 0ON OMAR w/HECTOR... Ronca ¥/ Music/
27 30 WILLY CHIRINO Hielo /L atinum Music) 80 -18 3 5/0 Total Plays: 57, Total Stations: 3, Adds: 0
16 Trapical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week .
of 4/24-4/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is MIKE DEVITO Cémo Le Hablas A Un Angel (Universal)
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Total Plays: 57, Total Stations: 2, Adds: 0
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. "Il':jtlélloPl‘elxeslﬂg, ?l;z?ztgﬁ:g;:gg ildds: 0
VICO C Desahogo (EM/ Latin/
MOST ‘ Total Plays: 41, Total Stations: 1, Adds: 0
OTA
P LA YE D R E CU.R R E N TS ARTIST TITLE LABEL(S) ;LAVé FULANITO La Verdad (Cutting)
’ MARC ANTHONY Valid La Pena (Sony BMG/ 116 Total Plays: 38, Total Stations: 5, Adds: 1
T ) e | TITO NIEVES Fabricando Fantasias (SGZ Entertainment) 108 OBIE BERMUDEZ Cémo Pudiste (EM! Latin)
DADDY YANKEE Gasalina (V/ Music/ 162 | GILBERTO SANTA ROSA Sambra Loca (Sany BMG) 106 Total Plays: 37, Total Stations: 3, Adds: 0
BANDA GORDA Traigo Fuego MP) 146 | N.ORE.f/NINA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/iDJMG) 101 Songs ranked by total plays -
TITC MEVES LA INDIA Ya No Queda Nada (SGZ Entertainment) 144 | DOMENIC MARTE Ven T (/&M 100 L LG OO CLE LT
on the web at www.radioandrecords. com.
MONCHY & ALEXANDRA Perdidos (/&A) 131 |- VICTOR MANUELLE La Vida Es Un Carnaval (Sony BMG) 100
4 N\ )
TW  ARTIST Title Labefs) TW  ARTIST Title Labells
1 ANDREA ECHEVERRI A Eme O (Nacional 1 TOQUE D’ KEDA Debo Pen.sar (Perfect Image)
2 ENJAMBRE Biografia (0so/V&u) e e
3 CIRCO Un Accidente (Universal) 3 FRANKIE J. f/BABY BASH Obsession (No Es Amor} (Columbia)
4 LIQUITS Clido (Surco) 4 VICOC Se Escaman (EM/ Latin)
5  STO!IC FRAME Demonios Del Asfalto (E/ Comandante/V&J) 5  JOHNNY PREZ Tu Pum Pum (Sony BMG)
6  AN.LM.A.L Combativo (Universal) 6 MONCHY & ALEXANDRA Hasta El Fin (J&N)
7 MARS VOLTA The Widow {I'll Never Sleep Alone) (Strummer/Universal) 7 ELGRAN COMBO DE PUERTO RICO Amor Perfecto (Sony BMG)
&  MOLOTOV Amateur (Universal 8  MIGUEL BOSE Ella Dijo No (Warner M.L.)
9  MOENIA Ni Ta Ni Nadie (Sony BMG) 9  TITOROJAS Todita To (MP)
:? ;‘:)"::;‘;SPE':ATD"’"‘?" E;;/blas (Everywhere Music) 10 GILBERTO SANTA ROSA Enséfiame A Vivir Sin Ti (Sony BMG)
! WAL A 11 JULIO VOLTIO Bumper (Sony BMG)
iZ ELY GUERRA Te Amo, | Love You (Higher Octave) 12 TRES MUNDOS Arabetén Latinflava)
13 ORISHAS ElKilo (Universal) raveton fatiniiava
14 VOLUMEN CERO Autos (Warner M.L) 13 SONORA CARRUSELES Fas Muchachas (Fuentes)
15 JAVIER GARCIA La Rumba (Universal 14 VICTOR MANUELLE La Vida Es Un Carnaval (Sony BMG)
15 TITO NIEVES Lo Que Le Molesta (SGZ Entertainment)
Songs ranked by total number of points. Data compiled from playlists submitted on a —_— e —
weekly basis by 10 specialty rock/alternative shows, airing at least 2 hours per week, on Songs ranked by total number of points. 22 Record Pool reporters
\_ radio stations across the coun ry. RN ’ )
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AFTERNOON HOST/
OPERATIONS MANAGER
WXBX-FM SEEKS EXPERIENCED AFTER-
NOON HOST/OPERATIONS MANAGER
FOR STATION IN SOUTHWEST VIR-
GINIA. SEND RESUME, AUDIO, AND
RELEVANT INFORMATION TO WXBX-
FM—SEARCH, PO. BOX 1247,
WYTHEVILLE, VA 24382. NO CALLS

PLEASE. EOE M/F

EXPERIENCED RADIO
PROMOTION EXEC

Independent label looking for
savvy promotion executive to
work projects at Top 40 and CHR/
Rhythmic formats. Minimum five
years major label experience at
the national level required. Solid
relationships with major market
stations as well as key indepen-
dents. Email resume directly to:
promogig@yahoo.com EOE

SourtH

MORNING HOST

McVay Media has an opening for a
morning host in the Southeast USA.
Candidates should have at least five
year's experience on air. Apply in
confidence with a resume and short
mp3 demo to Daniel Anstandig, VP/
Adult Formats, at dan@daer.com.
EOE

Urban Sales
Manager
Citadel Broadcasting in
Lafayette, La. is seeking an ex-
perienced Urban Sales Manager
to bring ratings leaders KNEK and
KRRQ to new heights. The can-
didate needs to be experienced
in successfully marketing urban

OPPORTUNITIES

ARE YOU AS PROUD OF YOUR
CREATIVE WRITING AS YOU ARE
OF YOUR CREATIVE PRODUC-
TION?2 DOES YOUR VOICE SHOW
PASSION EVEN WHILE CUTTING
YOUR FIFTH SPOT OF THE DAY?2
DO YOU REMEMBER WHAT
WORKING FOR AN INDEPENDENT
OWNER IS LIKE? SEND A
PRODUCTION DEMO, WITH YOUR
VOICE, TO HARVEY WELLS, NINE-
FM, 6012 S. PULASKI ROAD,
CHICAGO, ILLINOIS 60629. NO
PHONE CALLS PLEASE.

NEWSWEB RADIO (NINE-FM} IS AN
EQUAL OPPORTUNITY EMPLOYER.

97.9

Morning Show
WLUP-FM
Steve & Garry, Jonathon

Brandmeier, Kevin

Matthews... You?
97.9 The Loop, Chicago’s Rock
Station for nearly 30 years is
building America’s best Morning
Show. Will you be part of the
team that writes the next chap-
ter of Chicago radio history?
The ability to entertain is more
important than the length of
your Radio, TV, or Stage career.
Show us you are compelling.
Big market, big station, BIG
MONEY.

Send audio and resume to:
Loop Talent Search
WLUP-FM
875 N Michigan Ave, Ste 3750
Chicago, IL 60611
Or via email at:
talentsearch@wlup.com
No Phone Calls Please.

POSITIONS SOUGHT

Seasoned MI Country radio veteran look-
ing for a chance in West PA/East OH.
Great energy, work ethic, and production.
JOE: (724) 748-5445. (5/6)

20 years in radio and 10 in music re-
search = looking for a record rep job! Long
hours, great phone workers and a go-get-
ter. TOM: (814) 942-4455. (5/6)

Weekend On-Air and/or Board Op. Posi-
tion is part-time. Located in Gettysburg,
PA. Email for more details tsignor@
wgty.com. (5/6)

25years experience, and eager to share!
Radio-TV pro with major market experi-
ence and sound can help your newsroom
on the air and behind the scenes! Back-
ground in N/T, sports and features. Email:
MrLustre1@aol.com. (5/6)

Bill Elliott & Tim Subra. Great audience
builders! Available immediately anywhere.
Check our “all request radio” at:
www.3DSJ.com. (813) 920-7102,
billelliot@3DSJ.com. (5/6)

Seeking Division One Play-by-Play/Sales
position. JOE: (888) 327-4996. (5/6)

Excellent Country music on air & produc-
tion talent needs a job ASAP. | have great
people skills & references. ANTHONY:
(260) 569-9141. (5/6)

Air personality-great voice, charismatic,
tons o’ experience in major market drive-
time. Two time Emmy award winner. Look-
ing for on-air shift in Southeast. BOOMER
Steve Sutton: (770) 714-9920,
www.Burning-Daylight.com. (5/6)

Basketball season is finally over. Former
Modesto #1 weekender still seeks NorCal/
PacNorthwest gig. Contact FRANK at:
(510) 223-1534. (5/6)

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same iength
are also available to individuals seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates appiy to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw®@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East., 41st Floor, Los Angeies,
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East., 41st Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are avaitable for $325.00 per year (plus applicable

radio and have at least 3 to 5
years sales management expe-
rience. Please send resumes and
cover letters to:
Phyllis Ledet/Office Manager
Citadel Broadcasting
P O Box 3345
Lafayette, LA 70502
Citadel Broadcasting is an
EEOC employer.

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East., 41st Floor, Los Angeles, California 90067. Annual subscription plan inciudes the weekly
newspaper pius two R&R Directories issues and other special publications. Refunds are prorated based on the actual vaiue of
issue received prior to canceliation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. Al letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes ail iiability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the
Publisher.

WEST

Sales opening on Colorado
Western slope. Salary,
commission, car allow-
ance. Experience preferred,
not required. Contact:
radiocoach@yahoo.com
for details. EOE

© Radio & Records, Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East., 41st Floor, Los Angeles, Caiifornia 90067.

HOW TO REACH US rADIO & RECORDS, INC. / 2049 CENTURY PARK EAST., 41ST FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw @ radioandrecords.com
EDITORIAL, OTHER DEPTS:  310-553-4330 310-203-9763 mailroom @radioandrecords.com
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

CIRCULATION: 310-788-1625 310-203-8727 subscribe @ radioandrecords.com
NEWS DESK: 310-788-1699 310-203-9763

R&R MUSIC TRACKING: 310-788-1668 310-203-9763

newsroom @ radioandrecords.com

301-951-9050 301-951-9051 jhoward @radioandrecords.com

cmaxw@ll@radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 hmowry @radioandrecords.com 615-244-8822 615-248-6655  Ihelton@radioandrecords.com
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MARKETPLACE
. AIRCHECKS B MARKETING & PROoMOTION B VOICEOVER SERVICES

‘ : Vi

+CLURRENT #297, KREE/Aom Smasher, KRTH/Hollywood Hamilton, KKDL/ v*i¥imaging * Promos e C‘ommerria ' S
Damino, KPLX/Hollywaod Henderson, WQSX/Ralphie & Karen, KCBS Jack . K | \—— 1y, ]

FM. <ALC/Slacker & Bo. $13 Lithographed On Heavy, Semi-Gloss Paper ”!"’”d’é’diofstatlons afound th

+CU3RENT #296. WN1B/Baka Boyz, KHKS/Billy The Kidd, WFLZ/Kane, ) é“’[’/-’ﬁgf,u, € wor ’d }
KMXB/Mark & Mercedes, KCCL/Big Jim Hall, KIIS/Suzy Tavares, WLNK/Matt * REQUEST FREE + 4
& Ramona. $13 CATALOG AND SAMPLES!

+PERSONALITY PLUS #PP-205, KHMX/Roula & Ryan, KilS/Ryan Seacrest,

K¥SA/Jamie & Danny, KLUV/Ron Chapman. $13

+FERSONALITY PLUS #PP-204, KHKS/Kidd Kraddick, KQOLAJim Zippo,

Y10t/Kenny & Footie, KSCS/Terry Dorsey. $13

+FERSONALITY PLUS #PP-203, WRBQ/Mason & Bill, KRTH/Gary Bryan,

KYLD/Elvis & J.V., WSIX/Gerry House. $13

+£LL. COUNTRY #CY-152, KZLA KASE KVET KAJA KCYY. $13.CD

+AL. CHR #CHR-122 KIIS KRBE KHFI KQBT $13 CD.

+AL._ A/C #AC-130, KFMB-FM WMTX WWRM KEGL KDMX $13 CD.

+PRDFILE #5-526 DALLAS! CHR AC AOR Gold Ctry UC $13 CD

+PROFILE #5-527 TAMPA! CHR AC UC AOR Gold Ctry $13CD

+PRIMO VAULT #PR-60 promo samples — all formats, all market sizes.

$%550 CD

+SWEEPER VAULT #S¥-46 Sweeper & legal 1D samples, all formats. $15.50 CD ; PRICES SUBJECT 10

++CGHN-38 (CHR Nights), 0-26 (All Oldies) +AAA-1 (Triple A), +MR-10 CHARGE WITHOUT NOTICE

(Alternative) +F-28 (All Female) at $13 each

+CLASSIC #C-289... WABC/George Michael-1974 KRLA/Charlie 0'Donneli-

1965 WNBC/Don Imus-1985, WQAM/John Paul Roberts-1968 KRLA/Dave

Hull-1984. $16.50 CD

VIDEO #101, Charlotte’s WNKS/Ace & T.J., Philly’'s WOGL/Ross

Britain, Tampa's WFLZ/Kane, Sacto's KDND/Heather Lee, KHYL/Don St.

Jehin, KCCL/Big Jim Hall. 2 hrs, VHS $30, DVD $35.

+ 1aves marked with + may be ordered on cassette for $3 less
www.californiaaircheck.com

=2 cALIFORNIA AIRCHECK &2
Box 4408 - San Diego, CA 92164 - (619) 460-6104

B/W - 8x10’s
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS

B&w 1000 -~ $100.00
Color 2000 — $408.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

+# FAST PROCESSING

# OTHER SIZES AVAILABLE

Send 8x10 photo, check/M.O. Visa/MC, instructions to:
1867 E. Fiorida Street, Dept, R Springfield, MO 65803
TOLL FREE: 1-888-526-5336
www.abcpictures.com

. P R G O U € T 1 ON S

For a free demo, email us at:
~ info@davidkaye.com -
i R

@

Lt

B

CARTER DAVIS)

www.CarterDavis.com

901.681.0650

New! 5th Edition Green Book Of Songs By Subject: | MARKETPLACE in

The Thematic Guide To Popular Music
1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

ADVERTISING .

Y \
TiE RioustRY's NEWSPAPER

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MG/AMEx/Discover accepted. One inch
minimum, additional space up to six inches available in incre-
ments of one-inch. Rates for

1 time $95.00

; - = 3 R&R ketplace
f\cljlomusm fo;'mats. i o marketplace (per 6 insertions 90,00
years of music 13 insertions  85.00
Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders Marketplace 26 insertions  75.00

Discounted price: $51.96 softcover/$63.96 hardcover (310) 788-1621 51 insertions  70.00
(CA residents add sales tax) Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067

Subscribe to the most comprehensive and up-to-the-minute coverage of radio husiness news...at a special VIP package rate!

R&R’'s INDUSTRY VIP PI-\(I-\GE 8 Thegudustays Nowgrghet

R&R Today: The Industry’s Leading Daily Fax
R&R’'s Today's News
E-mail updates of breaking stories

The R&R Directory
The most comprehensive resource guide availabe

SAVE OVER 25°%!

R&R’'S INDUSTRY VIP PACKAGE IS $44588
(Regular rate $595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com
®
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KELLY CLARKSON Since U Been Gone (RCA/RMG)

GWEN STEFAN! Hollaback Girl (/nterscope)

ALICIA KEYS Karma (J/AMG)

FRANKIE J. f/BABY BASH Obsession (No Es Amor} (Columbia)

3 DOORS DOWN Let Me Go (Republic/Universal)

USHER Caught Up (LaFace/Zomba Label Group)

AKON Lonely (SRC/Universal)

GREEN DAY Boulevard Of Broken Dreams (Reprise/

50 CENT Candy Shop (Shady/Aftermath/interscope)

50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope)
BACKSTREET BOYS Incomplete (J/ive/Zomba Label Group)
TRICK DADDY Sugar (Gimme Some) (Slip-N-Slide/Atlantic)
KILLERS Mr. Brightside (/siand/IDJMG)

WILL SMITH Switch {Interscope)

NATALIE Goin’ Crazy {Latium/Universal)

GWEN STEFANI f/EVE Rich Girl finterscope)

CIARA fiMISSY ELLIOTT 1, 2 Step (Laface/Zomba Label Group)
GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscope)
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)

BLACK EYED PEAS Don‘t Phunk With My Heart (A&AM/interscape)

HOWIE DAY Cotlide £pic/
k) PAPA ROACH Scars (Geffen)
k) ROB THOMAS Lonely No More (At/antic/

DESTINY'S CHILD Girt (Columbia)

JENNIFER LOPEZ f/FAT JOE Hold You Down (£pic/

GAVIN DEGRAW Chariot (L/AMG/

MARIAH CAREY We Belong Together (/sland//DJMG)
EMINEM Mockingbird (Shady/Aftermath/interscope)

JESSE MCCARTNEY She's No You (Hollywood)

GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope)
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1 GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscope)
e CIARA fILUDACRIS Oh (LaFace/Zomba Label Group)
3 TRILLVILLE Some Cut (BME/Warner Bros.)
4 50 CENT Candy Shop (Shady/Aftermath/interscope)
8 MARIAH CAREY We Belong Together (/siand/IDJMG)
50 CENT Just A Lil' Bit (Shady/Aftermath/Interscope)
7 YING YANG TWINS Wait (The Whisper Song) (TV7)
8 BROOKE VALENTINE f/BIG BOI & LIL’ JON Girifight (Virgin/
BOBBY VALENTINO Siow Down (D7P/Def Jam/IDJMG)
10 AKON Lonely (SRC/Universall
11 FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia)
2 AMERIE One Thing (Columbia)
@ PRETTY RICKY Grind With Me (At/antic/
4 BABY BASH Baby I'm Back (Universal)
5 T.l You Don't Know Me (Grand Hustle/Atlantic)
@ GWEN STEFANI Hollaback Girl (/nterscope/
17 NIVEA fiLIL’ JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group)
18 NATALIE Goin’ Crazy (Latium/Universall
19 50 CENT Disco inferno (G-Unit/Shady/Aftermath/interscope)
20 MARIO Let Me Love You (J/RMG)
MARIO How Could You (J/RMG)
DESTINY'S CHILD Girl (Columbia)
CASSIDY I'm A Hustla L/FMG)
24 TRICK DADDY Sugar {Gimme Some) (Skp-N-Siide/Atlantic)
FRANKIE J. How To Deal (Columbia)
112 U Already Know (Def Soul/iDJMG)
NB RIDAZ f/ANGELINA Notice Me (Upstairs/
MISSY ELLIOTT Lose Controt (Atlantic/
29 FAT JOE So Much More (7error Squad/Atlantic)
30 USHER Caught Up (Laface/Zomba Label Group)
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o BOBBY VALENTINO Slow Down (D 7P/Def Jam/IDJMG)
GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope)
CIARA f/LUDACRIS Oh (Laface/Zomba Label Group)
AMERIE One Thing (Columbia)

YING YANG TWINS Wait (The Whisper Song) (7V7)

112 U Already Know (Def Soul/iDJMG)

LUDACRIS Number One Spot (Def Jam South/IDJMG)
T.1. You Don't Know Me (Grand Hustle/Atlantic)

MARIAH CAREY We Belong Together (/siand//IDJMG)
FAITH EVANS Again (Capitol)

BROOKE VALENTINE f/BIG BOI & LIL’ JON Girlfight (Virgin/
MARQUES HOUSTON All Because 0f You (7.U.6.)
CASSIDY I'm A Hustla L/AMG)

FANTASIA Truth Is L/RMG)

MARIO How Could You (/AMG/

DESTINY'S CHILD Girl (Columbia)

50 CENT Just A Lil' Bit (Shady/Aftermathy/Interscope)
TRILLVILLE Some Cut (BME/Warner Bros.)

50 CENT Candy Shop (Shady/Aftermath/interscope)
WEBBIE f/BUN B Give Me That (Asylum/Trill}

OMARION 0 (£pic/

R. KELLY Trapped In The Closet (five/Zomba Label Group)
M. JONES fIS. THUG & P. WALL Stil... (SwishaHouse/Asylum/Warmer Bros.)
PRETTY RICKY Grind With Me (At/antic/

JOHN LEGEND Ordinary People (Columbial

FANTASIA Free Yourself (/AMG)

LYFE JENNINGS Must Be Nice (Columbia)

FAT JOE So Much More (7error Squad/Atiantic)

GUCCI MANE icy (Big Cat)

FANTASIA Baby Mama (/RMG)
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#1 MOST ADDED
CIARA FILUDACRIS Oh (Laface/Zomba Label Group)

#1 MOST INCREASED PLAYS

GWEN STEFANI Hotlaback Girl (/nterscope)

TOP5 NEW & ACTIVE
AMERICAN HI-FI The Geeks Get The Girls (Maverick/Reprise)
BROOKE VALENTINE F/BIG BOI & LIL' JON Girffight (Virgin/
RELIENT K Be My Escape (Capitol/Gotee/
YING YANG TWINS Wait (The Whisper Song) (TV7]
BOBBY VALENTINO Slow Down (D7F/Def Jam/IDJMG)

CHR/POP begins on Page 26.

KELLY CLARKSON Breakaway (Hollywood)

LOS LONELY BOYS Heaven (OR Music/Epic)

MICHAEL BUBLE Home (743/Reprise)

JOHN MAYER Daughters (Aware/Columbia)

TIM MCGRAW Live Like You Were Dying (Curly

MAROON 5 She Wil Be Loved (Octone/J/RMG)

GOO GOO DOLLS Give A Little Bit (Warner Bros.)

MARTINA MCBRIDE In My Daughter’s Eyes (RCA)

HALL & OATES 1'li Be Around (U-Watch/

KEITH URBAN You'#i Think 0f Me (Capitol)

MERCYME Homesick (INO/Curb)

RYAN CABRERA True (£.V.L.A/Atlantic)

ROB THOMAS Lonely No More (At/antic)

HOOBASTANK The Reason (/sland/|DJMG)

MAROON 5 Sunday Morning (Octone/J/RMG)

VANESSA WILLIAMS You Are Everything (Lava/

SCOTT GRIMES Sunset Blvd. (Velocity)

HOWIE DAY Coltide (Epic/

TINA TURNER Open Arms (Capitol)

SHANIA TWAIN Don't! (Mercury/IJMG)

KENNY G. f/EARTH, WIND & FIRE The Way You Move {Arista/AMG)
FIVE FOR FIGHTING If God Made You (Aware/Columbia)

ROD STEWART Biue Moon (/AMG)

BRYAN ADAMS This Side Of Paradise (Mercury/

RASCAL FLATTS Bless The Broken Road {yric Street)

JOHN WAITE New York City Girl (Vo Brakes/

JIM BRICKMAN & MICHAEL BOLTON Hear Me... (RCA Victor/
MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG)
CELINE DION In Some Small Way (£pic/

FINGER ELEVEN One Thing (Wind-up/

#1 MOST ADDED
HALL & OATES Och Child (U-Watch)

#1 MOST INCREASED PLAYS
DIDO White Flag (Arista/AMG)

TOP5 NEW & ACTIVE
ANNA NALICK Breathe (2am) (Columbia)

RICK SPRINGFIELD F/RICHARD PAGE Broken Wings (Gomer/Red Ink}

LISA MARIE PRESLEY Dirty Laundry (Capitol)
BACKSTREET BOYS Incomplete (Jive/Zomba Label Group)
HALL & OATES Ooh Child (U-Watch)

AC begins on Page 46.
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#1 MOST ADDED
TREY SONGZ Gotta Make it (Songhook/Atiantic)

#1 MOST INCREASED PLAYS

50 CENT Just A Lil' Bit (Shady/Aftermath/Interscope)

TOP5 NEW & ACTIVE
LIL" JON & THE EASTSIDE BOYZ FiBO HAGAN Get Crunk (TVT)
GUCCI MANE icy (Big Cat)
BLACK EYED PEAS Don't Phunk With My Heart (A&M/Interscope)
NINO BROWN FIBABY BASH Eye Candy (M..A./Triple X)
MEMPHIS BLEEK Like That (Roc-A-Fella//DJMG)

CHR/RHYTHMIC begins on Page 31.

ROB THOMAS Lonely No More {At/antic/

GREEN DAY Boulevard Of Broken Dreams (Reprise/

KELLY CLARKSON Since U Been Gone (RCA/RMG)

3 DOORS DOWN Let Me Go (Republic/Universal)
LIFEHOQUSE You And Me (Geffen/

ANNA NALICK Breathe (2am) (Columbia)

MAROON 5 Sunday Morning (Octone/J/RMG)

HOWIE DAY Collide (Epic/

GOO GOO DOLLS Give A Little Bit (Warner Bros.

KELLY CLARKSON Breakaway (Hollywood)

JET Look What You've Done (At/antic)

DAVE MATTHEWS BAND American Baby (RCA/RMG)
FINGER ELEVEN One Thing (Wind-up/

DURAN DURAN What Happens Tomorrow (Epic/

KILLERS Mr. Brightside (/sland/IDJMG)

JESSE MCCARTNEY Beautiful Soul (Hollywood)

U2 Sometimes You Can’t Make It On Your Own {interscope)
GAVIN DEGRAW Chariot (J/RMG)

GWEN STEFANI f/EVE Rich Girl interscape)

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall
RYAN CABRERA True (£.V.L.A./Atlantic)

BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group)
COLLECTIVE SOUL Better Now (£/ Music Group)

TIM MCGRAW Live Like You Were Dying (Curb/

INGRAM HILL Almost Perfect (Hollywood)

BETTER THAN EZRA A Lifetime (Artemis/

COLDPLAY Speed Of Sound (Capitol)

JEM 24 (ATO/RCA/RMG)

CARBON LEAF Life Less Ordinary (Vanguard)

AFTERS Beautiful Love (Simple/INO)
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#1 MOST ADDED
TREY SONGZ Gotta Make It (Songbook/Atlantic)

#1 MOST INCREASED PLAYS
MARIAH CAREY We Belong Together f/sland//DJMG)

TOP5 NEW & ACTIVE
LIL’ JON & THE EASTSIDE BOYZ F/BO HAGAN Get Crunk (7V7)
AKON Lonely (SRC/Universal)
TREY SONGZ Gotta Make It (Songhook/Atiantic)
BABY... FILIL' WAYNE Neck Of The Woods (Cash Money/Universal)
TANK 1t Love Them Girls (BlackGround/Universal)

URBAN begins on Page 34.

AUDIOSLAVE Be Yourself {interscope/Epic)
GREEN DAY Boutevard Of Broken Dreams (Reprise/

ROBERT PLANT Shine it All Around (Sanctuary/SRG)
BREAKING BENJAMIN Sooner Or Later (Hollywood)
NINE INCH NAILS The Hand That Feeds finterscope/
SEETHER Remedy (Wind-up)
FOO FIGHTERS Best Of You (RCA/RMG)
MUDVAYNE Happy? (Epic)
THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG)
THREE DAYS GRACE Home (Jive/Zomba Label Group)
3 DOORS DOWN Behind Those Eyes (Republic/Universal)
14 SHINEDOWN Burning Bright (At/antic)
15 CHEVELLE The Clincher (£pic/
16 BILLY IDOL Scream (Sanctuary/SRG)
17 SILVERTIDE Blue Jeans (/AMG)
18 02ZY OSBOURNE Mississippi Queen (Epic/
19 VELVET REVOLVER Dirty Little Thing (RCA/RMG)
20 NO ADDRESS When I'm Gone {Sadie) (At/antic/
@ SYSTEM OF A DOWN B.Y.0.B. (American/Columbial
22 MOTLEY CRUE Sick Love Song (/sland/IDJMG)
8 QUEENS OF THE STONE AGE Little Sister {interscope)
SLIPKNOT Before | Forget (Roadrunner/I0JMG)
25 COLLECTIVE SOUL Better Now (£/ Music Group)
26 U2 Sometimes You Can’t Make It On Your Own finterscope/
27 MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer/Universal)
@ PAPA ROACH Take Me (Geffen/
29 BLACK LABEL SOCIETY Suicide Messiah (Artemis/
@ SLIPKNOT Vermilion (Roadrunner/{DJMG)

™w

1

2
GREEN DAY Holiday (Reprise/
VELVET REVOLVER Fali To Pieces (RCA/RMG)/
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#1 MOST ADDED
COLDPLAY Speed Of Sound (Capitol)

#1 MOST INCREASED PLAYS
COLDPLAY Speed 0f Sound (Capitol)

TOP5 NEW & ACTIVE
COURTNEY JAYE Can't Behave (Island/iDJMG)
DISHWALLA Colide (Orghanage)
ALTER BRIDGE Broken Wings (Wind-up/
MARC BROUSSARD Home (/sland/iDJMG)

AQUALUNG Brighter Than Sunshine (Slightly Bigger/Red Ink/Columbia)

AC begins on Page 46.

WwWWW americanradiohistorv com

#1 MOST ADDED

AUDIOSLAVE Your Time Has Come (/nterscope/Epic)

#1 MOST INCREASED PLAYS
FOO FIGHTERS Best Of You (RCA/AMG)

TOP5 NEW & ACTIVE
DARK NEW DAY Brother (Warner Bros.)
DROWNING POOL Kitlin Me (Wind-up/
AUDIOSLAVE Your Time Has Come (/nterscope/Epic)
DAVE MATTHEWS BAND American Baby (RCA/RMG)
JOE PERRY Shakin' My Cage (Columbia/Sony BMG Canada)

ROCK begins on Page 70.
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1 FANTASIA Truth Is (J/RMG/
KEM | Can't Stop Loving You (Motown/Universal)
JOHN LEGEND Ordinary People (Columbia)
STEVIE WONDER So What The Fuss (Motown/Universal)
5 BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal)
8 FANTASIA Free Yourself (/AMG)
FAITH EVANS Again (Capitol)
7 8 LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)
6 9 MARIO Let Me Love You (J/AMG/
8 0 GERALD LEVERT So What (If You Got A Baby) (At/antic/
JILL SCOTT Whatever (Hidden Beach/Epic)
16 MINT CONDITION I'm Ready f/image/
ANITA BAKER How Does It Feel (Blue Note/Virgin)
ALICIA KEYS flTONY, TONI, TONE & JERMAINE PAUL Diary (/AMG/
15 DESTINY'S CHILD Girl (Columbia/
INDIA.ARIE Purify Me (Rowdy/Motown)
AL GREEN Perfect To Me (Blue Note/Virgin)
RAHEEM DEVAUGHN Guess Who Loves You More (ive/Zomba Label Group)
20 &) SMOKIE NORFUL | Understand (EM/ Gospel)
17 20 RAHSAAN PATTERSON Forever Yours (Artistry Music)
27 @ URBAN MYSTIC Long Ways (Sobe/
21 22 TINA TURNER Open Arms (Capitol)
22 23 LEDISIf/IBONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG)
25 8 TROY JOHNSON It's You (Sought After Entertainment)
0'JAYS Imagination (Music World/SRG)
24 26 SAMSON Atmosphere (Five Eight's/Kedar/
26 JMOSS We Must Praise (Gospo Centric)
- LALAH HATHAWAY Better And Better (MesaBlueMoon/AGU Music)
28 29 TEMMORA flHOWARD HEWETT There's No Me (L£G/
29 30 TAMIA Things | Collected (Rowdy/Motown/

#1 MOST ADDED

JILL SCOTT Cross My Mind (Hidden Beach/Fpic)

#1 MOST INCREASED PLAYS

FANTASIA Free Yourself (/AMG/

TOP5 NEW & ACTIVE
JON E. What | Like About You (Sanctuary Urban)
ARITA BAKER Serious (Blue Note/Virgin)
MARY MARY Heaven (Sony Urban/Columbia)
SMOKEY RDBINSON My World (Motown/
ALLURE Frustrated (Lightyear/

23 @
18 @
19 ¢

URBAN begins on Page 34.
LW TW
1 € MUDVAYNE Happy? Epic/
z AUOIOSLAVE Be Yourself {interscope/Epic)
3 CHEVELLE The Clincher (£pic/
4 BREAKING BENJAMIN Sooner Or Later (Hollywood)
g NINE INCH NAILS The Hand That Feeds f/nterscope/
i GREEN DAY Holiday (Reprise/
7 SYSTEM OF A DOWN B.Y.0.B. (American/Columbia)
9 SEETHER Remedy (Wind-up/
8 THEORY OF A DEADMAN No Surprise (Roadrunner/I[DJMG)
25 FOO FIGHTERS Best Of You (RCA/RMG)
12 SILVERT!DE Blue Jeans (/RMG)
10 THREE OAYS GRACE Home (Jive/Zomba Label Group)
15 NO ADDRESS When I'm Gone (Sadie) (Atlantic/
17 SLIPKNQT Before | Forget (Roadrunner/|[DJMG)
13 SHINEDDWN Burning Bright (At/antic/
1 EXIES Ugly (Virgin/
14 CROSSFADE So Far Away (Columbia)
22 3 DOORS DOWN Behind Those Eyes (Republic/Universall
) PAPA ROACH Take Me (Geffen/
23 MOTLEY CRUE Sick Love Song (/sland/IDJMG)
bdl PROM KINGS Alone (Three Kings/
patl DARK NEW DAY Brother (Warner Bros.)
13 MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer/Universall
Z7 PORCUPINE TREE Shallow ({ava/
il QUEENS OF THE STONE AGE Little Sister (/nterscope/
25 02ZY 0SBOURNE Mississippi Queen (£pic/
36 LIFE OF AGONY Love To Let You Down (£pic/
3 ALTER BRIDGE Broken Wings (Wind-up/
33 29 BECK E-Pro {Interscope)

k) @ ROBERT PLANT Shine It All Around (Sanctuary/SRG/

THE BACK PAGES

May 6, 2005

JO DEE MESSINA My Give A Damn’s Busted (Curb)

GRETCHEN WILSON Homewrecker (Epic/

BROOKS & DUNN It's Getting Better All The Time (Arista/

KENNY CHESNEY Anything But Mine /BV4/

ANDY GRIGGS If Heaven (RCA/

JOE NICHOLS What's A Guy Gotta Do Universal South)

MONTGOMERY GENTRY Gone (Columbial

TRACE ADKINS Songs About Me (Capitol/

TOBY KEITH Honkytonk U (DreamWorks)

KEITH URBAN Making Memories Of Us (Capitol)

DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol)

TIM MCGRAW Drugs Or Jesus (Curb/

RASCAL FLATTS Fast Cars And Freedom (Lyric Street/

GEORGE STRAIT You'll Be There (MCA/

LONESTAR Class Reunion (That Used To Be Us) (BNA/

PHIL VASSAR 1'll Take That As A Yes (The Hot Tub Song) /Arista/

BIG & RICH Big Time (Warner Bros.)

JEFF BATES Long, Slow Kisses (RCA/

DARRYL WORLEY If Something Should Happen (Dream Works/

BLAKE SHELTON Goodbye Time (Warmer Bros.)

KEITH ANDERSON Pickin’ Wildflowers (4rista/

BOBBY PINSON Don't Ask Me How | Know (RCA/

SUGARLAND Something More (Mercury/

ALAN JACKSON The Talkin" Song Repair Blues (Arista/

SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street/

PAT GREEN Baby Doll (Universal/Republic/Mercury)

REBA MCENTIRE My Sister (MC4/

BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA/

31 8 VAN ZANT Help Somebody (Columbial
TRICK PONY It's A Heartache (Asylum/Curb)

~ #1MOST ADDED

KENNY CHESNEY Keg In The Closet (BV4/

#1 MOST INCREASED PLAYS

KENNY CHESNEY Keg In The Closet (BNA/

TOP 5 NEW & ACTIVE
REBECCA LYNN HOWARD No One Will Ever Love Me (Arista/
BLUE COUNTY That Summer Song (Asylum/Curb)
MARK CHESNUTT A Hard Secret To Keep (Vivaton/
STEVE AZAR Doin’ It Right (Mercury/
AMANDA WILKINSON No More Me And You (Universal South]

COUNTRY begins on Page 39.

ALTERNATIVE

GREEN DAY Holiday (Reprise/

NINE INCH NAILS The Hand That Feeds finterscope/
AUDIOSLAVE Be Yourself finterscope/Fpic)

WEEZER Beverly Hills (Geffen/

BECK E-Pro {Interscope)

QUEENS OF THE STONE AGE Little Sister f/nterscope/
FOO FIGHTERS Best 0f You (RCA/RMG)/

COLDPLAY Speed Of Sound (Capitol)

SYSTEM OF A 00WN B.Y.0.B. (American/Columbia)
WHITE STRIPES Blue Orchid //2/

=00 00= 000000 OO :

8 CHEVELLE The Clincher (Epic/

1 KILLERS Mr. Brightside (/slana/iDJMG)]

13 MUDVAYNE Happy? (Epic/

9 BREAKING BENJAMIN Sooner Or Later (Hollywood/
17 CROSSFADE Cold (Columbia)

15 GREEN DAY Boulevard Of Broken Dreams (Reprise/
14 EXIES Ugly (Virgin/

20 ) SEETHER Remedy (Wind-up/
18 KILLERS Smile Like You Mean It Island//DJMG)
21 MY CHEMICAL ROMANCE Helena (Reprise/

Z-TRIP Walking Dead (Hollywood)

BRAVERY An Honest Mistake (/sland/iDJMG)

NO ADDRESS When I'm Gone (Sadie) (Atlantic/

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal)
OASIS Lyla (Epic/

HOT HOT HEAT Goodnight Goodnight (Sire/Reprise/

27 27 JIMMY EAT WORLD Work finterscope/

34 @ ACCEPTANCE Different (Columbia)

23 29 CROSSFADE So Far Away (Columbia)

36 @ THEORY OF A DEADMAN No Surprise (Roadrunner/[DJMG)
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0 BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.)
KENNY G. Pick Up The Pieces {Arista/RMG)

DAVE KOZ Let It Free (Capitol)

EUGE GROOVE XXL (Narada Jazz)

NILS Pacific Coast Highway (Baja/TSR/

MICHAEL LINGTON Two Of A Kind (Rendezvous)

PAUL BROWN Moment By Moment (GRP/VMG)

TIM BOWMAN Summer Groove {Liguid B/

KENNY G. f/EARTH, WIND & FIRE The Way You Move (Arista/RMG)
MINDI ABAIR Come As You Are (GRP/VMG/

W I N D~ W N —
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12 PAULTAYLOR Nightlife (Peak/

10 SOUL BALLET Cream (275

13 STEVE COLE Thursday (Varada Jazz/

14 ANITA BAKER How Does It Feel (Blue Note/Virgin)

16 CHUCK LOEB Tropical (Shanachie

18 3RO FORCE Believe In Me (Higher Octave)

19 JEFF LORBER Qoh La La (Varada Jazz)

17 18 VANESSA WILLIAMS You Are Everything f{ava/

21 8 NORMAN BROWN West Coast Coolin’ (Warmer Bros.)
24 JONATHAN BUTLER Fire & Rain (Rendezvous/

20 21 DAVID SANBORN Tin Tin Deo (GRA/VMG/

23 PAUL JACKSON, JR. Never Too Much (GRP/VMG)
25 JOYCE COOLING Camelback (Varada Jazz/)

26 AVERAGE WHITE BAND Work To Do (Liguid 8/

27 PAMELA WILLIAMS Fly Away With Me (Shanachie}
22 26 HALL & OATES 1'll Be Around (/- Watch/

29 ALEXANDER ZONJIC Leave It With Me (Heads Up/
28 MARCUS MILLER f/ERIC CLAPTON Silver Rain /(Koch/
- KEN NAVARRO You Are Everything (Positive/

30 30 ACOUSTIC ALCHEMY Say Yeah (Higher Octave/

- #1 MOST ADDED

RICHARD ELLIOT People Make The World Go Round ¢ditizen/

#1 MOST INCREASED PLAYS

NILS Pacific Coast Highway (Baja/TSR/

TOP5 NEW & ACTIVE
CAMIEL I'm Ready (Rendezvous)

OONNY OSMONO Breeze On By (Decca/
WAYMAN TISOALE Ready To Hang (Rendezvoes/
JEFF GOLUB Simple Pleasures (Varada Jazzj
RICHARO ELLIOT People Make The World Go Round prtizen/

SMOOTH JAZZ begins on Page 52.

W Tw

2 U2 Sometimes You Can't Make It On Your Own (/nterscope/
1 DAVE MATTHEWS BAND American Baby (RCA/RME/

4 COLDPLAY Speed Of Sound (Capitol/

3 4 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire{Universal)
6 6 BRUCE SPRINGSTEEN Devils & Dust [Columbia)

5 6 BLUE MERLE Burning In The Sun {Isiand/{0JMG/

7 € MOBY Beautiful (V2

8 8 SNOW PATROL Chocolate (A&M/interscope/

10 o WALLFLOWERS Beautiful Side 0f Somewhere {/nterscope/
9 10 KEANE Everybody's Changing (/nterscope/

13 ROBERT PLANT Shine It All Around (Sanctuary/SRé:

12 COLLECTIVE SOUL Better Now £/ Music Group)

14 JOHN BUTLER TRIO Zebra (Lava/

11 14 TORI AMOS Sleeps With Butterflies (Fpic/

16 4§} BECK E-Pro fInterscope)

18 &L} AUDIOSLAVE Be Yourself (/nterscope/Epic)

22 ig} BETTER THAN EZRA A Lifetime (Artemis/

20 L) KATHLEEN EDWARDS Back To Me (Zoe/Rounder!

23 RE) BEN LEE Catch My Disease (New West/

27 ) RINGSIDE Tired Of Being Sorry (Flawless/Geffen/

17 21 MAOELEINE PEYROUX Don't Wait Too Long (Rounder/

26 22 MAIA SHARP Something Wild (Koch/

24 23 ANNA NALICK Breathe (2am) {Columbia)

21 24 JOSS STONE Right To Be Wrong (S-Curve/EMC)

25 25 CARBON LEAF What About Everything? (Vanguard?

29 € KYLE RIABKO What Did | Get Myself Into (Aware/Calumbia)
28 €@ BRIGHT EYES First Day Of My Life (Saddlle Creek}

30 €@ LOW MILLIONS Statue (Manhattan/EMC)

GLEN PHILLIPS Duck & Cover (Lost Highway/
WEEZER Beverly Hills (Geffen/

#1 MOST ADDED

AUDIGSLAVE Your Time Has Come (Interscope/fpic)

#1 MOST INCREASED PLAYS
FOO FIGHTERS Best Of You (RCA/AMG)

TOP 5 NEW & ACTIVE
CROSSFADE Colors (Columbial
JOE PERRY Shakin' My Cage (Columbia/Sony BMG Canada)
JUDAS PRIEST Worth Fighting For (Epic)
MUSE Stockholm Syndrome (Warner Bros./
BLACK LABEL SOCIETY Fire it Up (Artemis/

ROCK begins on Page 70.

#1 MOST ADDED

AUDIOSLAVE Your Time Has Come //nterscape/Fpic/

#1 MOST INCREASED PLAYS
FOO FIGHTERS Best Of You (3CA/RMG)

TOP5 NEW & ACTIVE
LIFE OF AGONY Love To Let You Down (£prc/
RISE AGAINST Swing Life Away (Geffen/
BLOC PARTY Banquet (Atlantic/
DEAD 60S Riot Radio (£pic/
WAKEFIELD C'mon Baby (Jive/Zomba Label Group/

ALTERNATIVE begins on Page 74.

www americanradiohistorv com

#1 MOST ADDED
SAUCY MONKY Disco Ball (429/Savoy)

#1 MOST INCREASED PLAYS

COLOPLAY Speed Of Sound /Capitol)

TOP 5 NEW & ACTIVE
REDWALLS Thank You (Capitoll
AIMEE MANN Going Through The Motions (United Musicians/Siperego/Music Allies/
RYAN ADAMS & THE CARDINALS Let It Ride (Los* Highway/
OASIS Lyla (Epic/
WHITE STRIPES Blue Orchd (V2/

TRIPLE A begins on Page 77.
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BY ERICA FARBER

epending on who you're talking to, when you say the word jazz, you get different
perspectives on its meaning. One person helping to make sure that jazz stays in the
forefront of everyone’s mind is Bill McFarlin.

McFarlin is Exec. Director of the International Association for Jazz Education. His
mission is simple: to enssure the continued worldwide growth and development of jazz
through education and outreach.

Getting into the business: “I always like to think of myself first and foremost as a
jazz trumpet player. I graduated from Berklee College of Music in ‘81 and toured for

several years. I was always interested in arts administration, and my first real professional
expezjehce was as an arts administrator at the Blue Lake Fine Arts Camp.

“Blue Lake is 600 acres in a national forest in Michigan. They have a 6,000-seat outdoor
amphitheater, and about 6,500 kids study there in the summer. I went through the ranks as
student and counselor. I was given the opportunity at a pretty young age to run some of their
programs and managed their summer performing-arts series. The next thing I did there was manage
their National Public Radio station, which we built on campus. It was kind of like going to graduate
school.

“From those experiences I got a good grounding in arts administration. I was also still playing
professionally and managing the jazz program at Blue Lake. Then I moved to the International
Association for Jazz Education office in Manhattan, KS to
work as the No. 2 person with the founder, Matt Betton. I saw
it as an opportunity to move from a regional marketplace to
an organization that would allow me to work in the national
or international marketplace. Matt retired two years later, and
I moved into the executive director position in 1987."

A description of TAJE: “The organization started in
1968, when it was founded as the National Association of Jazz
Educators. Jazz was not being given the level of respect and
recognition it deserved in traditional music education. In fact,
in some college classrooms, if you were caught playing jazz, it
was grounds for expulsion. So a group of leaders in jazz
performance and education decided to start an organization
to ensure that jazz had a seat at the table with the other arts
and with traditional music education.

“For the first 10 or 15 years the organization did
tremendous work to ensure that jazz was part of mainstream
music education, and that's when many of the college
programs in jazz were created. It also allowed a lot of high
schools and middle schools to grow their jazz programs. From
the early days, many artists were involved, because one of the
main ways that artists got work was in the schools and on the
education scene, doing clinics and workshops.

“The NAJE became the IAJE in ‘89 because we had more
and more international members. As we got into the ‘90s we
got more recognition from the industry and anybody involved
in the business of jazz. There was a symbiotic relationship
between business and education. Art and commerce came
together to support each other.”

The organization’s annual conference: “The most
tangible program we have is our annual conference, which is
the largest annual gathering of the global jazz community. We
began by focusing on sessions that dealt with marketing and
trends for artists, radio and record companies, etc. That evolved to where we have become more
inclusive and think of education in the broadest sense of the term. Today we have 10,000 members
in 40 countries who represent the industry, artists and educators. The conference will be in New
York City for the next two years, and the dates for 2006 are Jan. 11-14."

Goals of the organization: “Our No. 1 issue is how to serve the needs of our members. What
are the trends, and how can we help our members be better professionals? Whether you want to
grow as a professional player or as an educator, what can we do to help you be more effective? If
you are involved in other areas of the music business, what can we do to help?

“Right now we are focusing on helping to grow the audience for jazz, because that has
implications for everyone. We are very involved in advocacy initiatives. We recently acquired Jazz
Alliance International as a wholly owned subsidiary of the IAJE that will effectively become the
trade arm of our association. We are focused on issues that have an impact on jazz, such as piracy,
with the advent of illegal downloads, and the importance of ensuring that jazz is part of music
education.”

Biggest challenge: “In any association you usualty have a new board every two years. The board
is tasked with looking at the policies and deciding what issues we are going to focus on. One of my
roles is to provide a level of continuity from board to board, but, ultimately, because we are a
nonprofit and are member-driven, the focus of the organization is in the hands of the board, so it's
always interesting. That basically means I have a new boss every two years. It also means that we
revisit our agenda as an organization every two years. That's a challenge for any organization
executive, but we have a good strategic plan, a good staff and very dedicated voluntary leadership.”
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Executive Director, International Association
for Jazz Education
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State of jazz: "There is a huge audience for this music. Almost every city in the United States
has a jazz festival, many of them with hundreds of thousands of attendees. In the last six months
you've had John Coltrane’s ‘My Favorite Things’ as the theme for Kmart's entire Christmas campaign,
Dave Brubeck’s ‘Blue Rondo A La Turk’ as the music bed for the U.S. Postal Service ads and Billy
Taylor's composition T'm Not Afraid to Be Free’ as the music bed for Coke. You have all these
examples of jazz being identified as something that helps to connect with the American audience.

“I believe jazz is reaching new proportions. We have more young people involved in the
study of jazz. We estimate that at any given time we have over a million youths and adults
studying and actively participating in jazz, whether they are playing in community ensembles or
studying it in high school or taking a music-history class. There are a lot of positive things to
report.”

Difference between jazz and smooth jazz: “Our job at the IAJE is not to define jazz, because
jazz is so many things to so many people. Smooth jazz provides a terrific opportunity to reach a
larger audience, and, hopefully, many of the people listening to an artist on the radio are
developing a taste for other types of jazz. Dave Koz is a great example.

“I have difficulty agreeing with people who feel that smooth jazz is a sellout. Michael Fagan,
Publisher of Jazz Is magazine, tells a story about being-on a plane a couple of years ago. Michael
had been listening to some music, and he took his earphones out and started chatting with the guy
sitting next to him. The guy asked Michael what he was listening
to, and Michael said, ‘T was listening to jazz! The guy said, I
don't like jazz, and Michael said, ‘Well, listen to this! The quy
put his headphones on and listened and said, 7T like this! The
bottom line is, everybody has a different perception.”

Something about the JAJE that might surprise our
readers: “The amazing quality of young people playing this
music. If you were to walk through the hallways and venues of
an TAJE International Conference, one of the things that would
blow you away is how many young people around the world are
playing this music at such an advanced level.

"Jazz education is a billion-dollar industry, and I'm thinking
of jazz education in the broadest sense of the term. Whether it’s
instrument-manufacturing companies, recording companies,
publishing companies or places like Walt Disney World, what's
going on in the industry built around this music is huge.”

Most influential individual: “My high school band director.
He was the first person who really inspired me. From a business
standpoint, the founder of the Blue Lake Fine Arts Camp, Fritz
Stansell. He gave me the opportunity to cut my teeth in business
and arts administration. A person who continues to be a mentor
and role model is Dr. Billy Taylor. He amazes me. He's always
been so encouraging as someone who was there in the early days
of our association, and I hope that someday Il have his energy
and ability to articulate. He's the best.”

Career highlight: “I'm most proud of the growth and impact
of the JAJE. I've been blessed to work with so many people who
care so much. I think we've made a difference in young people’s
lives. We've made a difference in the appreciation of and respect
for this music. When I look back on my career I.don't think
about what I've accomplished; I think about what we as a team
at the TAJE, with the various boards and our terrific staff, have
accomplished.”

Career disappointment: “I think of disappointments as opportunities. I've had challenges in
my life that required my having to retool or redesign something, but they normally happen for a
reason, and they tumn into opportunities.”

Favorite radio format: “Public radio.”

Favorite television show: “The West Wing."

Favorite song: “’Kind of Blue!”

Favorite musician: “Clifford Brown.”

Favorite book: "Politics Among Nations, by Hans J. Morgenthau.”

Favorite restaurant: “La Traviata in Long Beach, CA.”

Beverage of choice: “A single malt scotch or a microbrew beer.”

Hobbies: “Golf and travel. I try to play trumpet several times a week. I had a steady bebop gig
every Friday night, but because of my travel schedule I was subbing it out more than I was playing
it. My trumpet is on a stand in my office, and when I need a moment to reflect, I'll grab my horn
and play a few notes.”

E-mail address: “bill@iaje.org.”

Advice for broadcasters: “I would encourage them to listen to as much music as they can

outside of their particular format. Stay in tune with where musical trends are going. Often people
in the radio and broadcast community tend to stay in one box. They should place a high priority on
investing in their professional development by continuing to listen as much as they can to music.
They have to understand that they have a responsibility to help with the listening development of
their listeners. That is a relationship that is often overlooked.”
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R&R ROCKS i
CLEVELAND:
JUNE 23-25-200

335\

4 o
DON'T MISS OUR OPENING NIGHT PARTY aro % R"R CONVENTION 2025

T THE ROCK AND ROLL HALL OF FAME - 2 RENAISSANCE CLEVELAND HOTEL
>
(0&\ O@Q/

Rape +
© How To Register: © Name/Address:
@ www.radioandrecords.com
Fax This Form To: Name
FAX) (310)203-8450 |

R&R CONVENTION 2005 Call Letters/Company Name — Format
PO BOX 515408

Los Angeles, CA 90051-6708 —

Street
- City T State  Zip
Convention Fees:
Convention Fee includes admission to all sessions, opening night party ard hospitality events. Telephone # Fax# T
FORMORETON-OR 8EFORE - APRIL 29, 2005 398 rrcn E-mail — -

SINGEE ON-OR BEFORE-APRIE29, 2005 $425=r=nt

Payment Method:

3 OR MORE* APRIL 30 - JUNE 17, 2005 sas0 enct ()
- Amount Enclosed:$
SINGLE APRIL 30 - JUNE 17, 2005 sazseacr ()
- — - - — — Visa MasterCard AMEX Check
EXTRA OPENING NIGHT PARTY TICKETS $125 EACH O o o O O
ON-SITE REGISTRATION AFTER JUNE 17, 2005 $550 EACH
Account Number Exp. Date
* All 3 Attendee Names Must Be Submitted Together .
CANCELLATION POLICY: All cancellations must be submitted in writing. A full refund less a AL C I S (T

$150.00 administrative fee will be issued after the Convention if notification is received on or

before May 20, 2005. No refunds will be issued for cancellations after May 20, 2005 or for no shows Cardholder's Signature -

Questions? Please Call Our Hotline at: (310)788-1696

&\. RENAISSANCE““ When Making Your Hotel Reservations...

CLEVELAND HOTEL Tell them it's the Radio & Records Convention.

<+ To confirm your reservation, your arrival must be
TYPE OF ROOM ECTVENTIONIRATES guaranteed by charging two nights deposit to a major

SINGLE/DOUBLE $1 55.00 credit card, or you may send payment by mail.

+» Deposits will be refunded only if reservation is

SUITES $249.00 and up cancelled by June 1, 2005.
* Reservations requested after June 1, 2005 or after
the room block has been filled are subject to availability

. and may not be available at the Convention rate.
For Ho;ezl ;EGS)ErglgéONSSépoleoase call: +* Check in time is 3:00 pm; check out time is 12 noon.

or 1-800-468-3571 Mailing Address: Renaissance Cleveland Hotel
24 Public Square, Cleveland, OH 44113

Or reserve your hotel room online at: www.renaissancecleveland.com
(Group Code: RRCRRCA)
www.americanradiohistorv.com

Please do not call R&R for hotel reservations. Thank you.
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