COUNTRY’S TOP 10
SELLING POINTS

WUSN/Chicago VP/
GM Dave Robbins is
butlish on the Country
format, and in this
week’s Management,
Marketing & Sales
 column he lists the top 10
reasons it's such a great sell.
See Page 11

QUALIFYING THE
TRIPLE A AUDIENCE

Listeners to Tripie A stations are a
desirable audience, sought after
by many advertisers. John
Schoenberger provides the
Media Audit stats to prove it in
this week’s column.

See Page 82

CHRISTIAN AC
JEREMY CAMP

Take You Back (BEC/Tooth & Nail)
FGDﬂR/POP
REEN DAY Boulevard Of Broken Dreams (Reprise)

EﬁHRIRHYTHMIC

GENT Candy Shop (Shady/Aftermath/interscope)

URBAN
L JON & THE EASTSIDE BOYZ Lovers & Friends (TVT)

hymmu AC
ANTASIA Truth Is (J/AMG)

NiOSPEL
MOKIE NORFUL | Understand (EM/ Gospel)

h?OUNTHY
ASCAL FLATTS Bless The Broken Road (Lyric Street)

AC
h(ELLY CLARKSON Breakaway (Hollyv.00d)

hglOT AC
REEN DAY Bouievard Of Broken Dreams (Reprise)

’SSMOOTH JAZZ
OUL BALLET Cream (215)

(0CK
REEN DAY Boulevard Of Broken Dreams (Reprise)

»@CTIVE ROCK
REEN DAY Boulevard Of Broken Oreams (Reprise)

ALTERNATIVE
REEN DAY Boulevard Of Broken Dreams (Reprisa)

’TWIPLE A
JACK JOHNSON Sitting, Waiting... (Brushsire/Universal)

HRISTIAN CHR
JEREMY CAMP Take You Back (BEC/Tooth & Nail)

»}HRISTIAN ROCK
EDDING Move This Clty (Rambler)

bSCHRISTIAN INSPO
ELAH All My Praise (Curb)

’SPI\NISH CONTEMPORARY
JULIETA VENEGAS Algo Esta Cambiando (Sony BMG)

EGIONAL MEXICAN
NTOCABLE Aire (EM/ Latin)

TROPICAL
ARC ANTHONY Se Estuma Tu Amor (Sony BMG)
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‘Less Is More’ Is Earnings
Season’s Hottest Subject

Clear Channel, others discuss plan with Wall St.

By Joe Howard

R&R Washingion Bureau Chief
fhoward@radicandrecords.com

Clear Channel’s “l ess Is
More” inventory-reduction
plan dominated not only
that company’s quarterly
earnings conference call,
but also some of its com-
petitors” calls. While reac-
tion to the program is
mostly positive, Clear Chan-
nel said it’s in no hurry to
sec its rivals adopt similar
initiatives.

During his company’s
Feb. 25 call, Clear Channel
President/CEO Mark Mayvs
said that any reluctance by
competitors to adopt the
plan only helps Clear Chan-
nel. “It is to our long-term
benefit the longer they take
to adopt it,” he said. “1f
you're a listener, and you
have exposure to a brand
that has gotten better, then
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CRS TRAVELOGUE

Our annual Country special kicks off on Page 45 with a
salute to various towns from those in the industry
who live in them. That's followed by a salute to

this year’s
inductees to
the Country
Music DJ
and Country
Radio Halls
of Fame.

The ballad balancing act: Page 34

04 At A Glance

* CC, Entercom, Cox
meet expectations.

* Viacom, Citadel

beat the Street.

* WW1 revenue
rises 4%.

* Saga, Univision
Radio revenue up
10%.

you are going to be tied in
to that brand. And that’s
what is happening to our
1,200 brands across the
us.”

Still, Mays believes the
program’s shift to shorter
ads and tighter stopsets
is important for the
industry’s future. “We
could have continued on

EARNINGS See Page 12
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Goldberg To Pilot Air America

By Al Peterson

R&R News/Tall/Sports Editor
apeterson@radioandrecords.com

Veteran music- and record-industry executive §
Danny Goldberg has been named CEO of New
York-based liberal Talk network Air America Ra-
dio. Goldberg assumes a position most recently
held by Mark Walsh, who stepped down in April
2004. Current board member and network ad-
viser Doug Kreeger succeeded Walsh as acting
CEO of the network, but he stepped down from

the post at the end of last vear.

“Danny Goldberg is truly the best ot three

Goldberg

worlds,” said Air America Chairman Rob Glaser. “He’s a successful

GOLDBERG See Page 26

Sledge Earns Clear Channel SVP Stripes

Martinez rises to RVPP for four California markets

By Lon Helton and Keith Berman

R&R Statt Writers
newsroom@radioandrecords.com

Clear Channel has named Alan Sledge Sr.
VP/Programming for Arizona, Nevada and
Texas, charged with assisting local programmers
in that region. Based in Phoenix, he will continue
as VP’/Country for the company but relinquish
his OM duties at Clear Channel’s eight-station
Phoenix cluster. A search is on for a director of
programming operations a: CC/Phoenix.

Concurrently, Clear Channel has tapped Den-
nis Martinez as Regional VI’/Programming tor

SIedge
CLEAR CHANNEL See Page 26

Boden Becomes
WIZW & WRQX/
DC President/GM

B_y Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

Jeff Boden, a veteran sales
exccutive in the Washington, DC
and Baltimore radio markets,
has been promoted from Direc-
tor/Sales to President/GM of
ABC Radio’s Smooth jazz
WJZW and Hot AC WRQX in
the nation’s capital. He suc-
ceeds James Robinson, who
was recently named President
ot ABC Radio Networks.

Boden reports to ABC Radio
Station Group President Mitch
Dolan, who said, “This well-de-
served promotion reflects Jett's
important contributions to the
strong growth ot WRQX and
WIZW during the past 12 years.
His business acumen and track
record in successfully managing

BODEN See Page 14

By Dana Hall

R&R Urban/Rhythmic Editor
dhalli@radioandrecords.com

Entravision’s KKDL (The
Texas Party Station)/Dallas
on Feb. 23 completed its
evolution from a Dance-ori-
ented station to a Latin-
flavored CHR/
Rhythmic and
adopted new
calls KZZA. The
station, using the
slogan “Casa 106.7,
where Latinos live,”
is playing a mixture of
reggacton and Latin and
mainstream hip-hop and is
using an English-language
presentation.

Entravision OM/PD Dean
James, who oversaw the
transition, said, “Casa 106.7
will have a unique presen-
tation that reflects a true un-

Party’s Over As KZZA/Dallas Debuts
KKDL adopts Latin-flavored Rhythmic format

derstanding of the Dallas/Ft.
Worth marketplace at the
street level where Latinos
live. This is not a cookie-cut-
ter format. This is a format
developed by a Spanish-lan-
guage media company
that truly under-
stands the core au-
dience.”
Entravision/Dallas
GM Scott Savage said,
“|IKKDL.| had been fo-
cusing on this music
for the past few months,
and, based on the huge re-
sponse and strong reggaeton
movement sweeping the
country, we decided to totally
remake the station. There’s a
huge audience of young
Latinos who are extremely

K2ZA See Page 14

Schofield To Head
Radio One/Philly;
‘PLY Goes Gospel

Chester Schofield has been
named VI’/GM of Radio One’s
three Philadelphia stations:
CHR/Rhythmic WPHI (The
Beat), newly launched Gospel
WPLY and Urban AC WRNB.
He replaces Lynn Bruder, who
exited on Feb. 25.

Schotield was previously
VP/GM at Clear Channel’s
crosstown Gospel/Urban AC
duo, WDAS-AM & FM. Before
that he was AMFM'’s Philadel-
phia cluster VP and oversaw
the operations of five stations,
including Urban WUSI. (Power
99).

Prior to his work in hiladel-
phia Schofield was a manager
in New Orleans and Baton
Rouge tor EZ Communications
and Manship Properties. At EZ

SCHOFIELD See Page 13
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® Cost-effective and Durable ©
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Fax us your logo along with the specific color separations and size, and we will give you a
free quotation. If you have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or call to place an order!
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Michaels Now PD For WINR/Norfolk

Sinclair CHR/Pop WZNR
(The Zone @ 106.1)/Norfolk has
named Jay Michaels PD. Mi-
chaels, who has been consulting
The Zone since its launch a few
weeks ago, comes from the Asst.
PD/MD post at KZZA /Dallas,
which recently morphed from
Dance-leaning CHR/Rhythmic
KKDL to a Hispanic-oriented
Rhythmic as “Casa 106.7” (see
story, Page 1).

The move reunites Michaels
with owner Bob Sinclair, with
whom Michaels worked when he
was PD of KDHT (Hot 93.3)/ Aus-
tin. Michaels is also well-known

for his 1995-2000 stint as Asst. PD/ |
MD of CHR/Pop KRBE/Houston.

“I'm excited about doing main-
stream radio again — it’s been a
long time,” Michaels told R&R.
“We saw a huge hole in the mar-
ket, which is pretty rare these |
days. Bob Sinclair gives people
great tools to get the job done —
I know that firsthand. We had a |
great time at Hot 93.3 in Austin,
and I love working for the guy.”

Michaels’ first order of business
is to hire an airstaff, with, he says, |
a particular emphasis on finding
“a superstar night talent who has |
an MTV kind of vibe.”

COUNTDOWN TO CLEVELAND

bt

Convention 2005 - June 23-25

Spotlight on Country Music

What do country and the Rock and Roll Hall of Fame have in
common? For starters, how about Chet Atkins, Johnny Cash, The
Everly Brothers, Brenda Lee, Elvis Presley and Hank Williams?
They are the only six performers to have been enshrined in both
the Rock and the Country Music Halls of Fame.

The other little commonality country and the Rock Hall share
is that both are part of R&R Convention 2005, as the Rock and
Roll Hall of Fame & Museum provides the backdrop for the con-
vention's opening-night party. Join us to pay homage to the coun-
try stars in the Rock Hall, mingle with some of today's country
stars and network with Country’s top programming talents.

Allthis and more at R&R Convention 2005, June 23-25 in Cleveland.

NoOoBODY DOES IT BETTER.

\

P o1 N

T -T O -
DIRECT MARKETING SOLUTICNS
GREAT CLIENTS. GREAT MARKETING.

POINT

Thomas.

Label vet Steve Leeds traveled to Nashville last month to be a guest speaker at
Belmont College’s “Insider's View" seminai series, held at the Curb College of
Entertainment & Music Business. Leeds ju:1 finished a 12-week lecture series
for Belmont students in New York and will \iso speak at a Recording Academy-
sponsored seminar this month at the New “ork branch of the Museum of
Television & Radio. Seen here are (I-r) Leecs, Belmont University Dean of the
Curb College of Entertainment Jim Van Hock and Beimont University's Bill

Sensitivity To Radio Spotloads Increasing
New Paragon study documenis commercial awareness

By Roger Nadel

R&RExec Editor
rmadei@radioandrecords.com

A new survey measuring the
effect of commercials on listening
habits concludes that younger
listeners are less tolerant of com-
mercial intrusion on the radio. The
report by Paragon Media Strate-
gies also indicates that spot length
is less an issue than spotload.

The study of 401 respondents

| aged 15-64 was conducted in

January 2005, the first full month
of Clear Channel’s new “Less Is

More” commercial initiative.
Faragon CEO Mike Henry said, |
"’Less Is More’ may be top-of-
mind for broadcasters, but listen-
e's have not perceived a reduction |
in commercial loads on radio. In
fuct, listeners still perceive more
commercials on radio than two
and five years ago, not less.”

While the number of those sur-
v2yed who say they never switch
when hearing commercials grew

SPOTLOADS See Page 26

RADIO LISTENERS AMBIVALENT ON SPOT LENGTH

80%
60% ]
56%
40%
30%
20%
13%
. E=IFA

[} 560-sec. commercials

[_1 wouldn’t m atter

[_1 10 30-sec. commercials

Paragon Media Strategies asked listeners wheth r they would prefer a radio station to
fill a five-minute commercial break with 30- or 67-second spots. Respondents were

least interested in the shorter commercials.

Infinity execs recently gathered in Miami, where KROQ/Los Angeles VP/GM Trip
Reeb (1) enjoyed a candid moment with Viacom co-President/co-COO L es
Moonves.

www.americanradiohistorv.com

Williams Appointed
VP/GM For Radio
One/Indianapolis

Charles Williams has joined
Radio One/Indianapolis as VIP’/
GM, overseeing [
CHR/Rhythmic
WHHH, Gospei
WTLC-AM, Ur-
ban AC WTLC-
FM and Smooth &
Jazz WY]JZ, as well
as low-power TV [&
station WDNI (Indy's
Music Channel).
He replaces Deon
Levingston, who is
now VP/GM for Inner City
Broadcasting’s WBLS/New York.

Williams was most recently
VP/GM of Bonneville’s WNND/
Chicago. He previously worked
in the Indianapolis market in the
‘90s as VP/GM of Sconnix’s
WKLR. Williams has also spent
two terms as President of the
board of directors of the Radio
Broadcasters of Chicago.

Radio One VP/Operations
Zemira Jones said, “This is an ex-

Williams

| citing time for Radio One. We are

thrilled to have someone like
Chuck Williams, who brings
strong leadership and experience
to our team of talented broadcast-
ers in Indianapolis.”

Case Becomes PD
At Cox/Birmingham

Justin Case has been named
PD for Cox/Birmingham’s three
Country stations: Country WNCB,
Classic Country WZZK-AM and
Country WZZK-FM. He takes
over programming duties from
Brian Driver, who exited a few
weeks ago. Case comes to the post
from the PD chair at WWYZ/
Hartford, from which he resigned
last week.

Cox/Birmingham VP/GM Ray

i Nelson said, "Justin has proven

he has great programming expe-
rience and a winning track record.
We are delighted and fortunate to
have Justin join the strategic team
and Cox Radio.”

Case said, “There were times in
my career when | almost became
a Cox employee. I'm happy that
time has finally come. WZZK-FM
is a legendary station. | look for-
ward to re-energizing the brand
and developing ‘New Country’
WNCB as well. 1 ook forward to
working with Ray Nelson and be-
ing part of the talented team in
Birmingham.”

Case arrived in Hartford in Au-
gust 2003 after almost four years
as ’D of WUSN/Chicago. Prior
to that he programmed WUSN'’s
Infinity Country sisters WYRK/
Buffalo and WDSY /Pittsburgh
and was part of the team that in
1990 launched WPKX/Spring-
field, MA. He started his radio ca-
reer at WADM /Decatur, IL in
1978 and programmed CHR sta-
tions throughout the "80s.
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The leading music monitoring
service just got better.

WIDER COVERAGE 1,528 stations continuously updated
24 hours a day

OVER 20 NEW FUNCTIONS Now retrieving data is faster and
easier than ever

A REAL DIFFERENCE Access deeper airplay charts for radio
stations, satellite radio, and music
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SLEEK NEW DESIGN The customized web interface makes it
easy fo find the section you're looking
for at a glance

See more for yourself at www.mediabase.com

For additional information and o Mediabase temporary access account,
confact (818) 377-5300
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Senate Gears Up For
Telecom Act Rewrite

Legislators discuss indecency, cross- ownershlp at NAB event

By Joe Howard

R&R Wasnmglon Buveau
howard@rad ds.co

enate Commerce Committee Chairman Ted Stevens said

Tuesday at the annual NAB Leadership Conference in
Washington, DC that he and ranking committee member
Daniel Inouye are planning a series of “listening sessions”
during this session of Congress so representatives from the
media industry can discuss with lawmakers which aspects
of the Telecommunications Act of 1996 are working and

which may need revision.

Stevens is planning to lead a re-
write of the act, but, speaking with
reporters after his conference appear-
ance, he said media ownership is not
an area he believes needs to be revis-
ited. “As far as I'm concerned, they
are settled,” he said of the FCC’s
ownership regulations. “We have
protected the people who needed
protecting.”

He acknowledged, however, that
other members ol the Commerce
Committee will likely feel different-

ly. “ am sure [the rules] are going to
come up,” he said.

Indeed, Sen. George Allen — ap-
pearing right after Stevens at the con-
ference — said he’d like to see the
FCC’s cross-media ownership limits
loosened in smaller markets. “These
rules are stuck in the old times, \when
people thought color TV was a big
deal,” Allen said. “Rules ought to
change with the times.”

While the FCC’s June 2003 owner-
ship-rules rewrite loosened cross-

media regulations in larger markets,
it tightened the reins in small mar-
kets, a move Allen believes crippled
small broadcasters” ability to take
advantage of the efficiencies to be
gained by combining with newspa-
pers. "l don't think small broadcast-
ers should be prohibited from com-
bining,” he said.

Fellow Commerce Committee
member Sen. Byron Dorgan has also
been a critic of the 2003 media-own-
ership rules and led the charge to
have Congress veto the regulations.
Dorgan is likely to introduce new
media-ownership legislation this
year.

Indecency Rules For
Cable, Satellite?

To applause from the crowd,
Stevens also told broadcasters that

SENATE See Page 9

Infinity’s Post-Stern Plans Firm Up

Hollander opens up at Bear Stearns; CC big big on ‘Less Is More’

By Adam Jacabson

R&R Radio Editor
ajacobson@radioandrecords.com

nfinity Chairman/CEO Joel Hollander said this week that
he's fairly optimistic that the radio arm of Viacom will be
able to complete several transactions in the next three to six

months.

In a revealing Monday-evening
session at Bear Stearns’ 18th annual
Media Conference in PPalm Beach,
FL, Hollander went so far as to ear-
mark Fresno, Greensboro and Buf-
falo as markets in which the compa-
ny will sell off some, if not all, of its

radio properties. He added that In-
finity has no intention of selling
properties in Charlotte, Las Vegas or
West Palm Beach, all of which he la-
beled “big cash-flow markets.”
When asked by the investment
community what Infinity plans to do

with its 27 stations that air the
WXRK/New York-based Howard
Stern Show once Stern joins Sirius
Satellite Radio in January 2006, Hol-
lander said not to expect one person
to replace Stern nationally.

Among the post-Stern options In-
finity is considering are a regional
show for stations on the West Coast,
including KLSX/los Angeles,
KPLN/San Diego and KITS/San

BEAR STEARNS See Page 9

XM Hikes Monthly Fee, Expands Basic Lineup

ffective April 2, XM Satellite Radio will raise its monthly ser-
vice fee from $9.99 to $12.95. At the same time, the satcaster
will add its High Voltage channel — which carries The Opie & An-
thony Show — and the XM Oniine web-based service to its stan-
dard package, dropping the added fees of $1.99 for High Voltage
and $2.99 for XM Oniine. Current XM subscribers can lock in the
$9.99 rate for one year or get deeper discounts if they sign up for
prepaid plans for terms of up to five years. Pricing for XM’s family
plan, which offers discounts to households with two or more receiv-
ers, won't be affected
XM President/CEO Hugh Panero said, “This new pricing approach
will help fund future technology development and enable us to offer
more attractively priced radios and maintain our programming ex-
cellence. XM is instituting the pricing change in a way that adds value
to the basic service and provides existing customers the opportu-
nity to lock in the current lower monthly rate.”

Bill Would Prohibit Local Content On Satellite Radio

Rep. Chip Pickering on Tuesday introduced the Local Emer-
gency Radio Service Preservation Act of 2005, which would
codify an agreement signed by the NAB and XM Satellite Radio un-
der which XM agreed not to air local programming via its network
of terrestrial repeaters. The bill would also direct the FCC to study
how satcasters’ offering of local weather and traffic may impact lo-
cal broadcasters.

“ believe in a diverse media with a local, community voice, and |
also subscribe to satellite radio for national media and programming,”
said Pickering, who serves as Vice Chairman of the House Com-
merce Committee. “This legislation would ensure that consumers
continue to have access to both radio types and that our communi-
ties continue to receive the emergency services of local broadcast-
ers.

The bill wouldn't affect the local traffic and weather services al-
ready being offered by XM and Sirius. “This legislation would only
prohibit satellite radio companies from having a ‘local channel’ that
changes depending on where you are in the country by using
ground-based transmitters, effectively operating as a separate ra-
dio station without the local commitment and responsibilities of ac-
tual stations,” Pickering said. “When the satellite radio companies
received their licenses, they agreed to use ground-based repeaters
only to relay their content, not change their content, and this legis-
lation codifies that agreement.’

A similar bill was introduced last year but did not pass.

Cox Radio Subpoenaed In Spitzer Investigation

Cox Radio stated in a recent SEC filing that it has received a
subpoena in New York Attorney General Eliot Spitzer's ongo-
ing investigation of the relationship between independent promot-
ers and radio. Cox said it received a request for documents and
records from Spitzer's office on Feb. 18 and that it intends to coop-
erate with the inquiry.

Continued on Page 9

Last year stations spent millions
of dollars perfecting their sound...

Not nearly enough was invested
in how to sell it.
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“| specialize in one thing —
increasing the billing at
radio stations in the
United States.”

- Irwin Pollack
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SOURCE: ARBITRON METROS, SUMMER 2004 VS FALL 2004, AQHO00

MARKET MEN 25-54
--_-

LOS ANGELES /SAN DIEGO  12.8 6. +25.8%
KXTA-AM/XTRA-AM

SAN FRANCISCO KTCT-AM 5.4 9.5 +15.9%
DETROIT WDFN-AM 12.9 14.6 +13.2%
PHOENIX KGME-AM 28 59 +110.7%
CLEVELAND WKNR-AM 14 12.8 +12.3%
ORLANDO WQTM-AM 21 50 +138.1%
NASHVILLE WGFX-FM 35 38 +8.6%

CINCINNATI WCKY-AM 41 6.2 +31.2%
SALT LAKE CITY KALL-AM 35 5.6 +60%
SYRACUSE, NY WHEN-AM 10 13 +50%

OVER 190 RADIQ STATIONS...MAYBE THERE'S ROOM FOR YOU!
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2
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Senate
Continued from Page 6

while he’s ready to follow his House
colleagues’ lead in passing indecen-
cy legislation, he wants to hold ca-
ble and satellite services to the same
content standards broadcasters must
follow.

“In this country there needs to be
some standard of decency,” Stevens
said during a discussion moderated
by NAB President/CEO Eddie Fritts.
“We've got to reach a conclusion on
the subject matter, not just who is car-
rying it. They should be held to the
same standards of decency that ap-
ply to you. The rules have to apply
to substance.”

About proposed legislation that
would require the FCC to hold a li-
cense-revocation hearing for any sta-
tion that chalks up three indecency
violations, Stevens noted that an in-
decency action would count toward
that tally only after both the FCC and

the courts have ruled that a broadcast
was indecent.

He also noted that one provision
under review would stipulate that
only one violation in any given 24-
hour period could count against a
station for license-revocation purpos-
es. “It would be really impossible for
any responsible broadcaster to lose a
license,” he said.

“All of these things are under con-
sideration, and we haven’t settled
any one of these issues in our com-
mittee. [ consider it one of our great-
est challenges to find a way to settle
these issues, but we want to leave
you with the capability to conduct
vour business. We want to find a way
to help you.”

Barton Undecided About LPFM

Also at the NAB Leadership Con-
ference, House Energy & Commerce
Committee Chairman Joe Barton said
there is “conflicting technical evi-
dence” about low-power FM service.

He told the luncheon crowd that he
is keeping an open mind about how
the service may impact commercial
broadcasters.

An FCC-sponsored study deter-
mined that the third-adjacent chan-
nel protections currently afforded ter-
restrial broadcasters are unnecessary,
but the NAB has criticized that study.

Reacting to audience concerns
about further proliferation of the
LPFM service, Barton — after ac-
knowledging that he doesn’t know
much about LPFM — said he believes
it could be beneficial to some under-
served areas of the nation or for towns
that lack their own broadcast service.
However, he also said the FCC should
be cautious before opening the flood-
gates for new LPFM stations.

“It seems to me that there could
possibly be a national limit,” Barton
said. “You don't need 10 of the same
thing in any market, and too much of
a good thing can be a bad thing. But |
do think free markets work better.”

Bear Stearns
Continued from Page 6

Francisco, and something specific to
Boston for current Stern affiliate
WBCN. Hollander said, ”We expect
Howard Stern to stay on until the end
of the year. Could it be earlier? Yes.
But I feel better about our plans now
than I did a month or two ago.”

Hollander also suggested that In-
finity “could potentially change the
format” at Alternative WXRK due to
continual ratings challenges follow-
ing Stern’s show. According to fall
2004 Arbitron data, The Howard Stern
Show ranked No. 1 12+ with a 7.0
share during the 6-10am hours. Mi-
nus Stern’s show, WXRK averages a
2012+ share, putting the station near
20th place in the overall ratings.

From a sales standpoint, Holland-
er said he is “cautiously optimistic”
about life after Stern. He noted that
national buvs could improve as
hang-ups among some advertisers
will likelv disappear when Stern’s
controversial show ends its run. He
added, “At the end of the day, [Stern
is] still less than 3% of the total reve-
nue of the companv.”

Sports Contracts In Jeopardy?

Intinity’s many sports contracts
could be in jeopardy, based on the

Continued from Page 6

company’s new attitude on rights
agreements. Hollander believes that
rights to air Major League Baseball
and National Football |.eague games
on Infinity’s radio stations have been
“diluted” by TV, the Internet, satel-
lite radio and, now, iPods and down-
loadable sports broadcasts.

He said, “For my dime, it's not as
exclusive as it was 10 years ago, so
I'm not going to pay that amount ot
money for the rights. We will abso-
lutely renegotiate those deals. And if
we don't, we will walk away from
many of those deals.” Hollander also
said that much of the cash Infinity
would have spent on sports contracts
would go instead to reinforcing its
talent pool.

Earlier in the day Viacom Chair-
man/CEO Sumner Redstone said
that 2005 will be remembered as the
vear Viacom “reinvented itself.” He
said Viacom is ready to sell off non-
core assets and do what is needed to
make its core businesses thrive.

“This will be the year in which Vi-
acom will once again begin to
emerge — and this is a guarantee —
as the fastest-growing media compa-
ny in the world,” Redstone said.

Specifically, he promised that Vi-
acom will prevent anv of its compa-
nies from becoming “cash-starved,”

pointing specifically to the Infinity
radio unit. “We intend to right-size
our radio business to focus on the top
25 markets, putting it back on a sol-
id foundation for growth,” he said.
“It won't happen overnight, but vou
will see us be aggressive in selling
and swapping stations in 2005.”

‘Less Is More’ Far From Static

During Clear Channel’s Monday
presentation at the Bear Stearns con-
ference, CC CFO Randall Mays said
that while the company is currently
trying to reinvent how it sells radio
advertising through its “Less Is
More” inventory-reduction plan, no
one in the company believes the
changes that are being made now are
the last that Clear Channel will make.

As for how advertisers are react-
ing to the “Less Is More” focus on
selling more 30- and 15-second spots,
Mays said Clear Channel has suc-
cessfully pitched advertisers that are
already using 60s on converting to
shorter spots. And while he said it's
hard to predict how long it will take
for advertisers to embrace the 30s,
experience with 15-second spots has
taught Clear Channel that customers
can accept change.

Additional reporting by Joe Hotward.

the ultimate victims.”

CC, Stern Withdraw Lawsuits

lear Channel said last week that it and attorneys representing WXRK/New York-based syndicated
morning host Howard Stern have agreed to withdraw their respective lawsuits and claims for money
damages related to Clear Channel's decision to remove Stern's program from its radio stations a year
ago. Citing repeated indecency violations, Clear Channel stopped airing The Howard Stern Show in Feb-
ruary 2004 on its WBGG/Miami; KIOZ/San Diego; WXDX/Pittsburgh; WTKS/Ortando; WNVE/Rochester,
NY; and WTFX/Louisville. “We are pleased to resolve this contractual dispute with Howard Stern without
further legal expense and delay.” Clear Channel Exec. VP/Chief Legal Officer Andrew Levin said. “Today
Clear Channel stations are entertaining listeners without being indecent, and we intend to keep it that way.”
At the same time, Levin noted that Clear Channel remains concerned about the disparity in federal regu-
lations concerning media content delivered over various competing platforms. “Congress and the FCC should
be troubled that the current law unwittingly creates a safe haven for indecent programming on other media
platforms, including satellite radio,” Levin said. “Unfortunately, these outlets are fast becoming the wild
West for sexually explicit programming. The law needs to catch up to technology, or our children will be

In other Clear Channel news, the company has partnered with Disney for an integrated promotional
campaign to mark the 50th anniversary of the opening of Disneyland. Clear Channel Radio CEO John
Hogan said his company's national reach provides the perfect platform for the project. More than 400 Clear
Channel radio stations will air promotional announcements for the 10 Disney theme parks around the world,
and Premiere Radio Networks' Delilah and American Top 40 will also be part of the campaign. Disney,
meanwhile, is contributing vacation packages to its theme parks in Anaheim, CA and Orlando.
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Al transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® WIRP-FM/Pennsuco (Miami), FL $1.69 million

® WWSY-FM/Seelyville and WMGI-FM/Terre Haute, IN
$3.39 million

® WAMG-AM/Dedham and WLLH-AMLowell (Boston), MA
$9 million

® WUPY-FMWOntonagon, Mi $75,000

* WURB-FM/Windsor, NC $300,000

® WAAA-AM/Winston-Salem (Greensboro), NC $235,000

* KURY-AM & KURY-FM/Brookings, OR $775,000

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

o WGUL-AM/Dunedin (Tampa) and WLSS-AM/
Sarasota, FL
PRICE: $9.5 million
TERMS: Asset sale for cash
BUYER: Salem Communications Corp., headed by Presi-
dent/CEO Ed Atsinger lll. Phone: 805-987-0400. It owns
104 other stations, including WTBN-AM & WTWD-AM/
Tampa.
SELLER: WGUL FM Inc., headed by CEO/Chairman Carl
Marcocci. Phone: 727-442-4027

$329,428,811

(Last Year: $1,838,392,951)

$329,428,811

(Last Year: $493,050.533)

145

(Last Year: 847)

145

(Last Year: 230)

Dollars to Date:
Dollars This Quarter:
Stations Traded This Year:

Stations Traded This Quarter:

Klein Named Acting FCC Media Bureau Chief

CC Chief of Staft Deborah Klein will fill in for departing Media

Bureau Chief Ken Ferree until a permanent replacement is
named. Prior to joining the Media Bureau in 2002 Klein was Chief
of the FCC Cable Bureau's Consumer Protection & Competition di-
vision. Outgoing FCC Chairman Michael Powell said, “I am confi-
dent that Deborah will advance the Media Bureau's examination of
the myriad complex issues that confront it. | wish Ken the best; his
leadership will be sorely missed, but | expect the transition for the
bureau to be seamless.”

FCC Reviewing Sale Of Stations By Okdahoma Politician

CC spokesman David Fiske told R&R that the agency's gen-

eral counsel is reviewing an FCC Media Bureau decision that
approved the sale of three FMs and two AMs in Oklahoma by former
state Senator Gene Stipe. Stipe’s Little Dixie Radio completed the
sales of KNED-AM, KTMC-AM & FM & KMCO-FM/McAlester, OK
to Southeastern Oklahoma Radio and KESC-FM/McAlester to KESC
Enterprises for a total of $2.2 million. The sales were allowed de-
spite Stipe’s conviction on federal election-law violations, and at is-
sue is whether Stipe — who in 2003 pleaded guilty to making false
statements about contributions made to a friend's House of Repre-
sentatives campaign — should be allowed to profit from the sta-
tions' sale.

Adviser To Kathleen Abernathy Leaves FCC

Stacy Fuller, FCC Commissioner Kathleen Abernathy’s Media Le-
gal Advisor since 2001, has taken the VP/Regulatory Affairs post
at the DirecTV Group. Abernathy said, “I am very sad to see her
depart, but | have encouraged my staff to pursue promising career
opportunities when they arise, so | am excited that Stacy will be
taking on a new challenge. Her work was consistently first-rate, from
her legal analysis to her policy judgment. Stacy has been a model
adviser, and she will be sorely missed.”
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It’s All About
The Consumer

Marketing expert Warren Kornblum on branding

e may be the guy who brought us Geoffrey, the Toys R Us

LA giraffe. But Warren Kornblum says it’s not the giraffe mar-

keters should be paying attention to: The focus should be on the
people who respond to Geoffrey.

Some days you wish
you had a dollar forev-
ery time you've heard
someone say, “The only
constant is change.” In
his keynote speech at
the RAB2005 sales con-
ference in Atlanta last
month, Komblum said
it too. But when he says
it, you find yourself
taking note as though it was the first time
you'd heard it.

Before sharing more of what Komblum im-
parted to his audience, some background on
this branding expert might be helpful. Kom-
blum has worked in marketing for more than
20 years. He has been CEQ of his own adver-
tising agency, Kornblum International, spent
time as a managing partner at Bozell World-
wide, then went to work at Toys R Us as Exec.
VP /Chief Marketing Officer, responsible for
brand management for all facets of the com-
pany.

Today Kornblum is Chairman/CEO of
Shadow Entertainment Group and its subsid-
iary Shadow Branding, where the goal is to
work with a select group of partners to bring
entertainment, intellectual property, major

Warren Komblum

brands and the marketing community togeth-
er on specific initiatives. Clearly, this is a man
who understands how to battle for the hearts
and minds of the consumer.

Atlanta, Georgia

IRAIBZOOS

And a battle it is — one where the weapon-
ry is changing as quickly and dramatically as
on a real battlefield. And, as most successful
commanders do, Komblum understands that
real power comes from giving power away.

Marketers Win By Listening

“The best marketers consider themselves
irrelevant, because their entire job is trying to
communicate with somebody, not trying to
force them to do something they don’t want
to do,” Kornblum said. “Consumers make
brands. We, as marketing professionals, sim-
ply manage them.”

That is the big paradigm shift in marketing:
listening instead of talking. We hear it more
and more when marketing experts speak to
radio groups. When you hear Kornblum
speak, you hear the word relevant a lot. For
him, relevance is the key that opens the lock.

LEADERSHIP

SPOTLIGHT

Leadership is your ability to let positive experiences, not ego, drive decisions for
you and others. It is best communicated by example: You must be rock solid in
your convictions but agreeable to evolving your convictions when
someone offers a new and effective way to win.

You have to be A) mature enough to realize that someone
can be effective, if different in style; and B) strong enough to
not allow style alone, when obviously heading for disaster, to
drive “change for change’s sake.”

Leaders are consistent. They are not all-knowing, just experi-
! enced and, therefore, fallible — and big enough to admit it.

Victor Sansone, President/GM, ABC Radio/Atlanta &
President, Country Music Association

Each week R&R invites successful people in and outside the radio and recording in-
dustries to share their thoughts on defining and communicating leadership.

Kornblum told the RAB crowd, “Our search
as marketers and brand marketers should be
for relevant, motivating experiences with the
consumers. Frankly, if it's not relevant to the
person you're trying to talk to, whathappens?
They shut down. 1 don’t care how much mon-
ey you spend. Relevant first, then motivating.

“There have been a lot of cases over the past
50 years where people would spend so much
money that they created this avalanche of sup-
port for their brand of what they were trying
to do, and they forced the relevance. I don’t
believe that happens anymore today. And if it's
happening a little bit today, trust me, it won’t
be happening tomorrow.”

Know Your Consumer

The key to a successful brand, Kornblum
said, is insight into your target customer. What
does that mean? Once you know you have a
business model that makes sense, once you
really start to focus on the target consumer,
that’s where creative skills start to take over.

But with that said, marketing and branding
are not exact sciences. Kornblum noted, “Mar-
keting isn’t like being a doctor or a lawyer. You
can’t study it. It's about instinct. It's about un-

derstanding. And at every single point in time,
if you come back to an understanding of that
person you're trying to talk to, you'll be more
successful.”

Komblum is an admitted zealot on behalf
of the consumer. But winning over the con-
sumer is not achieved simply by hiring a cre-
ative genius. Everyone participates.

"To build a successful brand, to guide its
current and future success, you have to ener-
gize the organization and rally everyone to the
vision for the brand,” he explained. “It's not
about the chief marketing officer, it's not about
the CEO, it's not about any one person in an
organization. Successful brand marketers have
an organization that believes in the brand, that
understands what the brand stands for and
then motivates everyone behind it.”

As Komblum sees it, he didn’t own Geof-
frey The Giraffe during his term as Chief Mar-
keting Officer at Toys R Us. The 9,000 store
associates had to believe they owned Geoffrey.
Komnblum's job was simply to nurture Geof-
frey and make sure the employees were proud
of what he stood for. Kornblum's responsibil-
ity was to the employees.

Continued on Page 11

“I've golilnside the 60’s on twice a weekend and |
feel great’” .

“Since we hicked offilnside the 60's; ny blood pressure has

01, Coffev2 K-Earti 1001, Los Aligeles,

dropped and i ready 10r beal?™ —-0r. Brihwan, KLUV, Dallas

RADIO GENIUS PRODUCTIONS

4 hiave)'t had one listener call in sick since Inside the 60's
debuted. Thanks, Gail" — D@ Hailow, KFRC, Sau Fancisco

“Feveir What fever?'! —0r. Allap, WOMC; Detrolll

\ y

ed@manngroupradio.com
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Country’s Top 10 Selling Points

f

Why the format works for advertisers

By Dave Robbins |

e are so lucky to be part of the greatest format ever de- L
signed: Country has it all! I send a big thank you to all |
who have gone before us to help grow this format. It is truly a |
gem. Here are 10 quick reasons Country is a great sell. ‘

1. Country is family-friendly. This is prov-
en, and it's a very powerful message that ad-
vertisers have recognized.

2. Country has great artists. Take
a look at the new and upcoming |
superstars. Artists like Gretchen
Wilson are the reason this format |
will continue to grow. Country art-
ists also have the best attitude about
working with radio. They are out-
standing ambassadors for our for-
mat and stations.

3. Country is mass-appeal. While
other formats go through musical style chang-
es, one thing endures: Country continues to
grow as a mass-appeal genre, Stability rooted
in values has served the Country format well
through the years. As other for-
mats fractionalize to the outer
edges of "extreme,” Country
stands alone as mainstream
America.

4. Country produces results for
advertisers. Because the Country format con-
tinually attracts a new young audience, hav-
ing active promotions is no problem. This for-
mat is the best way for clients to build a brand,
showcase a product or drive traffic to retail.
Country is simply effective!

5. Country has loyalty. In Country, clients as
well as listeners are extremely loyal, and that
adds to the stability of the format. That loyalty
also insulates heritage stations and helps make
them even more stable through the years.

6. Country has the ability to promote. Coun-
try, when programmed correctly, can be a tre-
mendous asset promotionally. Given the
young, mass-appeal female lean embraced by
today’s Country stations, big promotions ca-

BRIGHT COLORS.

Dave Robbins

America's Country Buatis -

pable of moving large segments of the audi-
ence to events and retail locations go hand-in-
hand with the Country format.

7. The Country audience loves
NASCAR. America’s fastest-grow- |
ing sport is a natural tie-in for Coun- ‘
try stations. Do a cross-tab on Coun-
try fans and NASCAR fans and |
you’ll be amazed: It's a perfect
match. NASCAR’s mass-appeal |
growth can only support Country’s |
appeal, and NASCAR's ability to
showcase and promote products |
and retail is a natural fit for the format. This
will be Country’s biggest growth segment in
the coming years.

8. Country draws the best talent. No mat-
ter what city or town you're in,
you'll find the best talent is
drawn to the Country format. If ‘
you check up and down the dial,
you'll soon agree that America’s
best jocks, for all dayparts, can be |
found in the Country format. '

9. Country creates passion. Whether it's the
audience, the artists or the clients, Country stirs |
passion like no other format. This is so obvi- |
ous it needs little elaboration. Just answer the ‘
phones in a Country station’s studio for an
hour, and you'll see for yourself.

10. Country is about emotional relevance. |
Many recent studies and research projects have
been all about why radio advertising is effec-
tive. Create an emotional spot that’s relevant,
and you have a home run. Country is excellent
at doing this — for all the reasons listed above!

Dave Robbins is VP/GM of Infinity's Country |
WUSN/Chicago.

LONG-LASTING.

Its All About The Gonsumer

Continued from Page 10

And so it is, Kornblum said, with radio ex-
ecutives and the people to whom those man-
agers are responsible. Those same needs for
energizing, rallying and listening apply.

A Leader’s Responsibilities

“In your world,” Kornblum reminded the
audience, "it's about programming, it's about
on-air people, it's about your sales department,
it's about your promotion department. And if
you really get over the hump, it's about your
customers, and it's about your advertisers’
starting to embrace what you're trying to do
and having the same passion for your brand
that you do. If you don’t achieve that, here’s
one of my favorite sayings | keep with me: ‘A
leader without followers is just a lonely per-
son out for a walk.””

But don’t forget: Good leaders are also good
listeners and are good at responding. Korn-
blum noted with interest the way the Christ-
mas-shopping season has evolved. What may
go on for months now only becomes relevant
to the consumer in the final days.

Kornblum said that's a case of the custom-
er shifting the paradigm: “Because you've em-
powered me with lots of mediums — you've
empowered me with stores, with direct mar-
keting, with the Internet — I'm going to wait.
And also — to the retail community —you've
empowered me with the fact that I know

| you're going to drop your prices as you get

closer {to Christmas] because you're scared
about your results.”

An even more dramatic shift is occurring in
what consumers are buying. Americans, Korn-
blum said, spent more on gift certificates this
past holiday season than on the No. 1 retail cat-
egory, apparel. "What does that say about the
consumer?” he asked. “It says that more im-
portant than my money is my time.”

That being the case, Kornblum said aware-
ness of that kind of change could put radio in
the catbird seat. “What [consumers are] say-
ing is that they’re prepared to pay for what
they want,” he said. "But if you can just turn
it on and you're going to get what you want
anyway, why would you pay for it? Look at it
as a competitive opportunity that you have,
and, again, [ think radio is uniquely positioned

DURABLE.

Need more attention?

o

You're a big dog. You have a big promotion going on. But,

how do you get more attention from your promotional

partners? Pick the right one! Communication Graphics.
Preferred by more radio stations since 1973,

munication
B Graphics Inc

(800) 331-4438 - www.cgilink.com
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WEATHER-RESISTANT.

to take advantage of it, more than a lot of the
other traditional media.”

Komnblum said radio marketers and pro-
grammers need to understand and respond to
the changing landscape the same as any other
type of product marketer. The terminology is
changing as the thinking changes.

We are evolving, he said: “It's no longer
about the brand promise, it’s about the brand
experience. It's not about what I’'m saying to
you or about what you're saying to the peo-
ple you're trying to sell. What counts is how [
take it, how you receive it. It's the experience |
have during our time together. It’s the experi-
ence [ get when I do business with you. It's
touch; it’s feel.”

Kornblum’s suggested changes in approach
include:

* From awareness to engagement (how do
I engage my consumer and build a partner-
ship?)

* From shouting louder to listening harder
(do the research to find out what the custom-
er wants)

* From creative to creativity (creativity takes
into account the person you're trying to talk
to)

* From top of mind to share of heart

While Kornblum was at Toys R Us, its share
of the domestic toy market was 16%. Wal-Mart
held 25%, and Target 15%. So he conceived a
worst-case scenario, where his competitors
both doubled their share, for a combined 80%
of the toy market. As far as he was concerned,
that still presented opportunity, because his
focus would be on growing Toys R Us from
its 16% share to the 20% that was still avail-
able. The growth was out there to be had — if
his company did its job listening to the con-
sumer.

Kornblum didn’t suggest that his is a sim-
ple solution, but it’s a solution he’s happy to
define simply: Brands, he said, can be saviors.
“Ibelieve that for every single business there’s
a growth opportunity if you look at it, you cap-
ture it, you focus on the person you're trying
tosell to, and then you multiply it out,” he said.
"“You capture the opportunity by understand-
ing the market, and that includes the compe-
tition.

"It's not about business mechanics, it's about
the consumer and their love for your brand
and your acknowledging them.”

"
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Earnings
Continued from Page 1

our old course and kept losing lis-
teners, but we chose to make the
radical changes necessary to en-
hance the listening environment.”

Clear Channel Radio President
John Hogan said that while the
division’s January revenue was “a
little bit weaker” due to the plan’s
launch, he believes Clear Channel
will ultimately reap its benefits.

Hogan said, “Our sales personnel
have gotten behind the program
and know that giving listeners a bet-
ter environment and giving adver-
tisers better opportunities will ulti-
mately make them more money.
Our sales-compensation plari is tai-
lored for each market, but they have
a common characteristic: They're fo-
cused on rewarding value rather
than volume.”

Excluding a $4.9 million noncash
charge, Clear Channel’s Q4 net earn-
ings rose from $187.2 million (30
cents per share) to $214.3 million (37
cents), right in line with the expec-
tations of Thomson First Call ana-
lysts. Q4 revenue rose 1%, to $2.3
billion, while operating income in-
creased 2%, to $424.5 million. Oper-
ating income before depreciation
and amortization and noncash ex-
penses rose 1%, to $609.4 million.

For the year, net income minus
charges improved from $725.6 mil-
lion ($1.17) to $845.8 million ($1.38)
as revenue increased 5%, to $9.4 bil-
lion. Full-year operating income in-
creased 5%, to $1.7 billion, while op-
erating income before depreciation
and amortization and noncash ex-
penses rose 5%, to $2.4 billion.

In the radio division, Q4 revenue
was flat at $964.5 million, while op-
erating income declined 1%, to
$359.7 million. Radio operating in-
come before depreciation and amor-
tization and noncash expenses in Q4
was flat at $405.3 million. Full-year
radio revenue rose 2%, to $3.8 bil-
lion, while operating income in-
creased 2%, to $1.4 billion, and op-
erating income before depreciation
and amortization and noncash ex-
penses was up 2%, to $1.6 billion.
Clear Channel did not release guid-

- ance for Q1 or 2005.

Growth Forced Changes

During his company’s Feb. 24
conference call, Citadel Broadcast-
ing CEO Farid Suleman said the ra-
dio industry’s rapid growth com-
pelled something like Less Is More
to emerge. He noted that while the
industry enjoyed an economic boom
after passage of the Telecom Act of
1996, it hasn’t adjusted to the result-
ing changes.

“Right after consolidation
peaked, we ended up with a lot of
inventory, but a lot of demand went
away,” Suleman said. “If the de-
mand wasn’t going to change fast
enough, restoring pricing pressure
was the only way to reduce supply.
I think Less Is More is going back to
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is featured in the March issue of Playboy and is currently promoting her new
single, “Naked” — met up with the legendary Smokey Robinson at WFLA/

Tampa. Gibson was in town to perform in Broadway on Ice with skater Brian
Boitano.

inventory levels that existed before
the expansion that carried through
until 2003. Clear Channel has done
a great job.”

While Suleman said Citadel isn't
interested in entering new markets,
he said it would be “all over” mak-
ing strategic acquisitions that would
bolster its current platform. “We
have enough on our plate,” he said.
“We want to grow what we have.”

Citadel’s Q4 EPS of 10 cents was
a penny ahead of the Thomson First
Call forecast of 9 cents per share, as
net income rebounded from a loss of
$13.6 million (11 cents per share) to
a profit of $13.8 million. Citadel’s Q4
net revenue increased 7%, to $109.8
million, while operating income
jumped from $4.9 million to $27.1
million. Station operating income in-
creased 6%, to $48.2 million. Free
cash flow increased 35%, to $39 mil-
lion.

For 2004, Citadel's net income of
54 cents per share was 2 cents ahead
of Thomson First Call analysts’ fore-
cast of 52 cents, as net income re-
bounded from a loss of $89.6 million
(83 cents) to a profit of $74.6 million.
2004 net revenue increased 11%, to
$411.5 million, while operating in-
come rebounded from a loss of $4
million to a profit of $41.7 million,
and station operating income rose
11%, to $176.3 million. Looking to-
ward Q1, Citadel forecasts revenue
growth of between 3% and 5%.

New Spending
Helping Infinity

Viacom co-President/co-COO Les
Moonves said during his company’s
Feb. 24 call that a new Infinity Ra-
dio programming and marketing
initiative has led to double-digit rat-
ings increases for six of the eight sta-
tions involved. He also said the plan
is being expanded to other stations.

“The reversal of the chronic trend
of underinvestment is working,”
Moonwves said. “Infinity is getting a

lot of my attention, and [ am pleased
to report that under (Infinity CEO)
Joel Hollander’s leadership, we're
beginning to turn the corner.”

Moonwves said that Infinity has so
far spent $13 million on the plan and
is targeting six or seven stations in
New York, Dallas, Detroit and else-
where to expand the initiative. He
also revealed that Infinity will soon
act on its plans to divest stations in
noncore markets. “There is a lot of
interest out there, and we hope to
make some announcements in the
coming months,” he said.

However, he insisted that Viacom
is still committed to radio. “We're
being realistic about growth expec-
tations in the current environment,
yet radio remains a very good busi-
ness for us,” Moonves said.

Infinity Radio’s Q4 revenue was
essentially flat at $550 million, as
operating income minus charges de-
clined 9%, to $231 million. Parent
company Viacom attributed its
higher promo costs to weakness in
local advertising and higher talent,
advertising and promotional costs.

For 2004, Infinity Radio revenue
was flat at $2.1 billion. Excluding a

one-time $10.9 billion noncash im- -

pairment charge, operating income
declined 6%, to $918 million. The
company noted that advertising rev-
enue in its top 20 markets improved
1%.

For Viacom overall, Q4 net in-
come minus the impact of a one-
time $18 billion noncash impairment
charge rose from $586.4 million (33
cents) to $714 million (42 cents),
ahead of Thomson First Call’s fore-
cast of 38 cents per share. Viacom’s
Q4 net revenue rose 6%, to $6.3 bil-
lion.

For the year, Viacom’s net eam-
ings minus rose from $2.2
billion ($1.27) to $2.7 billion ($1.54),
beating by a penny the consensus
estimate of $1.53 per share from
Thomson First Call. Viacom's 2004

www.americanradiohistorv.com

Razor & Tie Taps Krumper As SVP/Marketing

azor & Tie has named Michael Krumper Sr. VP/Marketing, over-
seeing marketing, promotion, publicity and new-media efforts for
the label. He'll start in his new post on March 7.

“Michael is an extraordinarily accomplished and talented executive,”
said Razor & Tie co-owners Craig Balsam and Cliff Chenfeld. “His back-
ground and experience make him a perfect fit for Razor & Tie, and we're
thrilled to have him join our company”

Among his other accomplishments, Krumper was the A&R representa-
tive for Warren Zevon during his time at Artemis and also executive-
produced the Parents’ Choice Award-winning children’s book-CD com-
bo Catch the Moon by Elizabeth Mitchell and Lisa Loeb.

Prior to Artemis, Krumper served as Sr. VP/Marketing at Mercury
Records Group and as VP/Product Development for Atlantic Records.
He began his music-industry career as National Director/Publicity at Rel-
ativity Records and worked as an artist manager at Gold Mountain En-

tertainment.

“Razor & Tie is an independent media company with vision,” said Krump-
er. “Craig and Cliff have created a new model for an entertainment com-
pany combining a record label, brands and a direct-marketing business.
I'm thrilled to be a part of this executive team and look forward to making
R&T a destination for artists looking for an aggressive, effective label.”

revenue increased 8%, to $22.5 bil-
lion, and free cash flow increased
17%, to $3 billion. For Q1, Viacom
expects mid-single-digit growth for
revenue and operating income and
high-single-digit growth for EPS.

Changes Strengthening
Radio’s Stance

Entercom President/CEO David
Field predicted during his com-
pany’s Feb. 23 call that the advent of
HD Radio and new research will
combine to improve radio’s image
among consumers. On HD Radio,
Field suggested that a consortium of
radio groups could join forces in de-
veloping a nationwide programming
platform to compete with new ser-
vices.

“There will be conversations
within the industry on formulating
the best strategy to deploy that band-
width,” Field said. “This could open
up some interesting opportunities to
generate new revenue streams for
radio.”

Field also believes the Radio Ad
Effectiveness Lab’s research projects
and CC’s Less Is More are boosting
radio’s profile among advertisers.
“ At a time when some would believe
that radio is no longer a growth in-
dustry, it is refreshing to see the hun-
dreds of clients converting signifi-
cant marketing dollars to radio,”
Field said.

“And Less Is More is clearly mak-
ing a positive impact on the indus-
try, as we are seeing a growing num-
ber of clients requesting and booking
30s and 15s. The tone and activity
level are gradually improving, and
we believe the industry is starting to
accelerate.”

Entercom’s Q4 EPS of 40 cents
was right in line with Thomson First
Call expectations, even as net income
slipped from $21.8 million (42 cents)
to $19.4 million. Operating income
declined 5%, to $37.4 million. How-
ever, Q4 net revenue rose 5%, to
$110.2 million, while station operat-
ing income increased 3%, to $46 mil-
lion. -

For 2004, Entercom'’s EPS of $1.50
was a penny shy of analysts’ $1.51
estimate, although net income rose
from $71.8 million ($1.39) a year ago
to $75.6 million. Operating income
rose 4%, to $145.2 million. Enter-
com'’s 2004 revenue increased 6%, to
$423.5 million, while station operat-
ing income rose 6%, to $178.8 mil-
lion. For Q1, Entercom expects 5%
net revenue growth.

Cox Rejects Shorter Ads

Cox Radio President/CEO Bob
Neil said during a Feb. 23 conference
call that while some companies are
moving toward 30- and 15-second
spots, his company’s strategy re-
mains focused around 60s. “In most
cases, a 60-second commercial is the
most effective thing for the client,”
Neil said. “We haven’t seen a lot of
demand on the 30s, and we don't in-
tend to price them.”

Neil noted that Cox’s business
model doesn't lend itself to shorter
ads. “We operate on a very strict unit
and commercial load — 10 units and
10 minutes — so if we price a 30-sec-
ond spot lower, it takes up one of the
units, and we’ve lost revenue,” he
said.

However, he noted that Cox is
ready to adjust if interest in shorter
ads grows. "We'll react to how the
customers want to do business, but
[ think the clients are the ones who
have to dictate this, not the radio
groups.”

Cox’s Q4 EPS of 18 cents matched
Thomson First Call estimates, al-
though net income declined from
$20.7 million (21 cents) to $18.3 mil-
lion. However, operating income
rose 4%, to $37.7 million, and station
operating income increased 5%, to
$45.6 million. Cox’s Q4 net revenue
rose 4%, to $111.2 million, and free
cash flow rose 2%, to $26.4 million.

For 2004, Cox’s EPS of 67 cents
met analysts’ expectations, and net
income rose from $66.6 million (66
cents) to $68 million. Cox’s full-year
operating income rose 3%, to $143.7

Continued on Page 26
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CMA Awards « CMA Music Festival
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IMAGING/PRODUCTION
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Cookin' Country «Essential Radio
Plug and Play Country «lnvasion
Premiere Jingle Service

John Boy and Billy After MidNite with Blair Garner

LONGFORM WEEKEND
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Jeft Foxworthy Countdown
Ben & Brian's Big Top 20

PREP SERVICES

Country Today «Premiere Country
True Country «Audio Clipboard Bitboard
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Mediabase 24/7 Version 5.0
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o NEWSBREAKERS

® SAM BENRUBI and STEPHEN
SMITH join Sirius Satellite Radio as
SVP/Advertising Sales and VP/Adver-
tising Sales, respectively. Benrubi has
worked in sales at the local and net-
work level with Infinity and Westwood
One. Smith, who reports to Benrubi,
has worked at WFAN and WXRK in
New York and at Group W Sales.

® DEBORAH COWAN is elevated
from VP/Finance to SVP/Finance at
Radio One.

® KIM KETCHEL is promoted to VP/
Marketing at Jones Media Group. She
joined the company in 2001.

® JOANN RIORDAN rises from LSM
to GSM at WQAL/Cleveland.

® RON REVERE becomes owner/GM
of WHTL-FM/Whitehall, WI. He was

previously Station Manager of New
Radio Group’s Marshfield, WI cluster.

© GEORGE LEVENDIS is named SVP
for the Sony BMG Global Marketing
Group. Since 2002 he served as Man-
aging Director/CEQ of Heaven Music/
Antenna Entertainment.

® JOE CALITRIis
appointed VP/
Field Marketingat |
Island Def Jam
Music Group. He
was most recent-
ly Sr. Director/

q

® UNITED STATIONS RADIO NET-
WORKS becomes the exclusive mar-
keting representative for the commer-
cial inventory of Groove Addicts and
MannGroup Radio, which will contin-
ue to handle their own affiliate mar-
keting efforts.

® WESTWOOD ONE announces the
national launch of The Tasting Room,
a weekly two-hour talk program host-
ed by Tom Leykis that focuses on wine
and spirits and airs on weekends at
2pm PT. Leykis, who is based at
KLSX/Los Angeles, will continue to
host WW1’s The Tom Leykis Show on
weekdays. For more information on
The Tasting Room, contact Peter Ses-
sa at 212-641-2053.

® STACEY SAMPO is upped from VP/
U.S. Broadband to VP/Affiliate Sales
& Marketing for DMX Music.

® TM CENTURY acquires the repre-
sentation and marketing rights to the
Bitman comedy and show-prep service
from Folger Entertainment. Bitman is
owned and produced by David Evien.

KZZA

Continued from Page 1
passionate about this music, and as
a result Casa 106.7 will be an out-
standing advertising platform for
businesses seeking to attract this
large and fast-growing demo-
graphic segment.”

At press time the only air person-
ality on KZZA was afternoon drive
host Domino.

Radio: Marilyn Morai joins Clear
Channel Radio Sales in Montreal,
Canada as an AE. She was previ-
ously a Canada-based salesperson
for Clear Channel’s Burlington, VT
stations.

The Black Broadcasters Alliance
adds five new members to its board:
Kevin Jenkins, VP/Service Broad-
casting, Dallas; Verna Green, former
President/GM of WJLB & WMXD/
Detroit; Michael Thomas, Exec. VP/
CFO, Fuse Advertising/St. Louis;
Peggy Austin, VP/Corporate Rela-
tions, Danielle Ashley Advertising/
Chicago; and Chester Schofield,
newly named GM of Radio One/
Philadelphia. The BBA is an advo-
cate group for the development and
growth of African Americans in radio,
television and cable.

Former Nassau Media Partners
Director/Sales Michael Panebianco
is appointed to the newly created po-
sition of Sr. Account Manager &
Digital Media Specialist for Arbitron
Outdoor Solutions ... Premiere pro-
motes Stewart Ellner from Control-
ler to VP/Controller and Matthew
Fern from Director/Billing to VP/
Business Systems Strategy & Direc-
tor /Billing.

Jones MediaAmerica names Dave
Simon National Account Manager/
Midwest. He was previously Sr. AE
at Continental TV Sales/Chicago ...
Gary Bond joins Reach Media as
VP/Business Affairs. He formerly
spent time with Belo Corp. and CBS.

Classic Rock: KMHK/Billings, MT
becomes the 50th affiliate of Zeo Ra-
dio Networks’ Monsters of Rock ... The
syndicated Acoustic Storm program,
hosted by Jeff Parets, adds Maple-
ton’s KHIP/Monterey and KXDZ &
KXTZ/San Luis Obispo, CA and
Saga’s WXTT/Champaign, IL as its
latest affiliates. All three stations will
air the program Sundays from 8-11am
... KZPS/Dallas hires Tony Magoo for
aftemoons ... CJLB/Thunder Bay, ON,
Canada flips from CHR/Pop to Clas-
sic Rock as “Giant 105.3.”

News/Talk: WSB-AM/Atlanta adds
14 ® Radio & Records March 4, 2005

Sales & Field Mar-

keting for Island

Records. Calitri

Talk Radio Network's nationally syn-

dicated Savage Nation in the 7-10pm
slot formerly occupied by local host
Royal Marshall. Marshall remains
with the station as part of The Neal
Boortz Show ... ABC Radio Network’s
Satellite Sisters add affiliates WWRC-
AM/Washington, KNTR-AM/Phoe-
nix and WFAW-AM/Milwaukee.

WHNZ/Tampa replaces the syn-
dicated Bloomberg Financial News
in morning drive with Westwood
One’s Don Imus ... Pete McMurray
returns to nights at WCKG/Chicago,
the station he left nearly five years
ago. McMurray, who has since been
heard at Windy City stations WLUP
and WZZN, will take the evening
slot on WCKG that was most re-
cently home to the relationship and
sex-advice show Private Lives.

KPCC /Pasadena, CA celebrates
20 years of the Larry Mantle-hosted
AirTalk the longest continuously air-
ing daily talk program in Southern
California. KPCC will host events
throughout the year to highlight 20
years of AirTalk, including live
remotes throughout Southern Cali-
fornia on the first Friday of each
month; publication of the commemo-
rative book This is AirTalk; an AirTalk
20th anniversary dinner in Novem-
ber; and a live broadcast event from
the Museum of Television and Radio
on the anniversary, April 1.

Oldies: Jason Kerr joins WWSW/
Pittsburgh as Imaging Director. He'll
also serve as Production Director for
Sports clustermate WBGG.

Triple A: WFUV /New York appoints
Jeff Isotalo Corporate Underwriting
Representative. He previously
worked as an account manager at
WEFX & WKHL/Stamford, CT.

Urban: ABC's newly syndicated af-
ternoon show Love, Lust and Lies,
hosted by Michael Baisden, picks
up affiliates WDAS-FM/Philadel-
phia and, on April 1, WHUR/Wash-
ington. At WDAS the show replaces
Gary Shepard, who steps down to
handle part-time duties; at WHUR it
replaces longtime afternoon drive
duo Doug Gilmore and Lorna
Michaels.

National Radio: WestStar Talk Radio
Network picks up affiliates for its
syndicated The OtherSide With Steve
Godfrey, including WNLK & WSTC/
Stamford, CT; WORD & WYRD/
Greenville, SC; WGAP/Maryville,
TN; and WATO/Oak Ridge, TN.
WestStar’s Goddard’s Gold, mean-
while, is added to KFRC-AM & FM/
San Francisco.

KXL/Portland, OR’s weekly
Sports Business Radio gets a national
rollout via the Sports Byline USA
Network and on Sirius Satellite Ra-
dio ... News & Notes With Ed Gordon,
a public-affairs show that focuses on
news, trends and topical issues of
interest and importance to the Afri-
can-American community, debuts
on NPR, which taps Andi Sporkin
as VP/Communications.

Sirius’ Faction channel is now air-
ing Lance Armstrong’s Live Strong Ra-
dio every Sunday at 9pm ET ..
United Stations Radio Networks ex-
tends its agreements with Lorianne
Crook, Charlie Chase and Jim
Owens Radio to continue distribut-
ing Crook & Chase-branded radio
programming, including The Crook &
Chase Countdown, Crook & Chase Up-
dates and seasonal and holiday spe-
cials ... Rick Horrow joins Fox Sports
Radio’s Lineup with Fox Money Ball:
The Cost of Winning, airing Sundays
from 9-10pm ET. He’s joined by co-
host Mike Goldberg for the program,
which will focus on the business side
of professional sports.

Records: RCA Label Group pro-
motes Sr. Financial Analyst Jo Beth
Burrell to Manager/Finance ... Uni-
versal South ups Marty Craighead
to Manager/Administration and
Amy Russell to Manager/A&R Pro-
duction. Both have been with the la-
bel since its launch in January 2002
... BMI promotes Samantha Cox
from Director to Sr. Director/Writer-
Publisher Relations, New York.
Mark Robinson becomes Assoc.
Counsel for Warner Music Group.
He was previously SVP/Business &
Legal Affairs at Koch Entertainment
... Max Nichols is named Sr. Direc-
tor/Video Production for the
Zomba Label Group. Nichols has
been directing videos for Jive
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Schofield

Continued from Page 1

he was the first African American to
attain the ranks of GSM, GM and
VP.

Schofield’s appointment follows
WPHI's Feb. 24 move from the 103.9
frequency to 100.3, which had been
home to Alternative WPLY (Y100).
After the switch the 103.9 frequency
aired drops sending listeners to The
Beat’s new home, and on Feb. 27 it
unveiled a Gospel format as ”Praise
103.9.”

The entire Y100 airstaff was let
go, but before they exited they said
goodbye on the air and were al-
lowed to direct listeners to www.
y100rocks.com, which features a
webcast echoing the Y100 program-
ming and a petition to have Radio

Boden
Continued from Page 1

multiple challenges will be tre-
mendous assets to the stations and
the ABC Radio Group going for-
ward.”

Boden helped oversee the strong,
steady growth that W]ZW’s sales de-
partment has seen since the station’s
September 1994 flip from Classic
Rock WCXR. WJZW billed $14.3
million in 2003, compared to $8 mil-
lion in 1996. Meanwhile, under
Boden’s supervision WRQX's billing
rose from $14 million in 1996 to $25.8
million in 2003.

Boden began his career in 1982 as
an AE at News WTOP-AM/Wash-
ington. He later worked in sales at
crosstown WPGC-AM & FM and
then at ABC O&0O WMAL/Wash-
ington. From 1986-93 he served as
NSM of WCAO & WXYV/Balti-
more. Boden rejoined ABC Radio/
Washington in 1993 as an AE for
WRQX and shortly thereafter rose to
GSM. He assumed his most recent
duties as W]ZW & WRQX Director/
Sales in 1997.

One bring the Alternative format
back.

Y100 has been a very successful
radio station by every measure,”
WPLY PD Jim McGuinn told R&R.
"Our power ratio and our cash flow
were strong, and [ know that Phila-
delphia is a market that is primed
for the Alternative format, especially
with Howard Stern going off the air
soon.”

— Dana Hall

Records since 2002. ZLG also ups
Kim Barrajanos to Associate Direc-
tor/International Marketing; she
joined the International department
as Manager in February 2002.

Stuart Rubin, previously Sr. VP of
BMG'’s International Commercial
Group, is named SVP/International
Catalog Marketing Group for Sony
BMG Catalog Worldwide, which also
taps U.K.-based Tim Fraser-Harding
and New York-based Lyn Koppe as
VPs/Marketing and Roger Menz as
VP/Strategic  Projects. Fraser-
Harding was formerly VP/Cata-
logue Marketing for Sony Music In-
ternational, while Koppe and Menz
were VP/Commercial Marketing
and VP /Strategic Marketing, respec-
tively, for BMG's International Cata-
logue Group.

Warner/Chappell Chairman/
CEO Les Bider has decided to step
down following the appointment of
a successor and a transition period.
Bider has been Chairman of Warner/
Chappell, the music-publishing arm
of Warner Music Group, since the
1987 merger of Warner Bros. Music
with Chappell Music ... Ari Taitz is
elevated from Sr. Director/Business
& Legal Affairs to VP/Business & Le-
gal Affairs at Atlantic Records.

Industry: Country Weekly taps Bill
Gubbins as Editor-in-Chief, replac-
ing the recently departed Neil Pond.

Concurrently, Tori Hughes is upped
to VP/Publishing Director ... Rogers
& Cowan ups Jason Padgitt, Karen
Sundell and Eileen Thompson to
Assoc. VPs in the music division. All
most recently served as Directors ...
Michael Greco is promoted from VP
to SVP/Research & Planning for
MTV 360, which includes MTV,
MTV2, MTV.com and mtvU. Mean-
while, MTV hires Nicole Vorias as Sr.
Director/Production Development
and Ethan Goldman as Director/
Production Development.

Scott Studios names Daryl Webster
VP/Customer Support for the
company’s 532, SS Flex, Maestro and
Protege digital studio lines. Webster re-
cently held similar supervisory posi-
tions for five years at Prophet Systems
... The Agency Group ups CFO Jan
Sikorski to COO and Financial Con-
troller Paurooshasp Perry to CFO and
welcomes Corrie Christopher to its
music department. Christopher has
owned and operated her own talent
music agency, Fierce Talent, and most
of that firm'’s roster will join her at TAG.

Scripps Networks has started inte-
grating the recently acquired Great
American Country video network
into its portfolio of media products
with the appointment of new execu-
tives at GAC. Scott Durand is named
VP /Operations, Sarah Trahern joins
as VP /Programming, and Greg Neal
will oversee creative services.
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2005 INDUSTRY
5\ ACHIEVEMENT AWARDS

Here’s your chance to celebrate excellence in the radio and record industries! Nominate your favorite radio
stations, as well as radio and record professionals, for R&R’s annual Industry Achievement Awards. Your
nominations will help our awards committee determine final nominations for each category. The winners will be
announced at R&R Convention 2005, June 24 in Cleveland, OH.

Here is the nomination process:

1. Nominations are being accepted for the following formats only: CHR/Pop, CHR/Rhythmic, Urban, Urban AC,
Gospel, Country, Smooth Jazz, AC, Hot AC, Rock, Active Rock, Alternative, Spanish Contemporary, Regional
Mexican, Tropical, Oldies and Classic Rock.

2. Nominations should be based on the highest standards of industry excellence and professionalism.

Any commercial, U.S.-licensed station is eligible for nomination.

Nominees must have been employed at the company for which they were nominated between March 1, 2004

and February 28, 2005.

You can nominate yourself, your co-workers and your station or record label.

6. Only one form or e-mail per person will be accepted. You must indicate your name and affiliation on the
nomination form to qualify. All responses will remain confidential.

7. You do NOT have to make nominations in every category.

8. Deadline: March 18, 2005.

»w

e

R&R 2005 INDUSTRY ACHIEVEMENT AWARDS NOMINATION FORM
—— = RADIO AWARDS =

RADIO GROUP EXECUTIVE OF THE YEAR: Name: ... Company:
(Programming, sales or management at the group level)
RADIO INDUSTRY EXECUTIVE: Name: _ . Company: B -

|

I

I

I

1

|

1

I

(Senior level manager at any company providing :
a product or service to radio) |
I

I

|

I

1

1

I

[

I

MARKET MANAGER/GENERAL MANAGER Name: Format. Station/Market. _
OF THE YEAR:
" PROMOTION/MARKETING DIRECTOR Name: . Format; ‘Station/Market: .
: OF THE YEAR:
: SYNDICATED PERSONALITY OF THE YEAR: Name: . Program/Network:
RADIO STATION OF THE YEAR: Calls: -~ ~ Format: . Market:
I (Youmay nominatg your top three candidates
| ot Aok ) Gy e Lt forma, Okles (LargeMarkey (Medium Market) _ (SmallMarkety
|
i PROGRAM DIRECTOR OF THE YEAR: Name: ~ Format. ‘Station/Market: :
MUSIC DIRECTOR OF THE YEAR: Name: - Format: _ _Station/Market: .~
PERSONALITY OR SHOW OF THE YEAR: Name: _ o ~ Format Station/Market: _

RECORD LABEL OF THE YEAR: S o e N
SENIOR PROMOTION EXECUTIVE OF THE YEAR: Name: S  Labek —
(Sr. VP or above)
PROMOTION EXECUTIVE OF THE YEAR: Name: _— o Laber - B
(VP or Director level by format)
LOCAL PROMOTION EXECUTIVE OF THE YEAR: Name: - _ Label/Market: -
FILL IN BELOW TO VALIDATE NOMINATION Please mail, fax or é-rnail to:
| X R&R INDUSTRY AWARDS NOMINATIONS PLEASE
Yeur Name: e —— 2049 Century Park East, 41st Floor HEPLYSBY
Title: B Los Angeles, CA 90067
. 310-203-8450 fax MARCH 18, 2005
Station or Company: = nominations@radioandrecords.com
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° NAT/IONAL MUSIC

Live365 is the largest Intemet radio
network, with thousands of stations in
a wide variety of formats. Pro-
grammed by true music tastemakers
from around the globe, Live365 offers
an enthusiastic audience for
established and up-and-coming artists
alike. In a world of consolidated
playlists, Live365 charts the tastes
and preferences of today's most
vibrant music community. Tracks with
the most plays during the seven days
ended March 1, 2005 are listed below.

LIVE M

Travis Storch » 866-365-HITS

Top Pop

GREEN DAY Boutevard Of Broken Dreams
KELLY CLARKSDN Since U Been Gone
MARID Let Me Love You

AVRIL LAVIGNE Nobody’s Home
MARODN 5 Sunday Moming

Top Christian

FRED HAMMOND Celebrate {He Lives)
SMOKIE NORFUL | Need You Now
TONEX Make Me Over

MARVIN SAPP You Are God Alone
JEREMY CAMP Take You Back

Top Folk

CATIE CURTIS it's The Way You Are
DUHKS Mists Of Down Below

JOHN EDDIE If You're Here When | Get Back
DAR WILLIAMS Mercy Of The Fallen

WAIFS Bridal Train

SIRIUSA/

SATELLITE RADIO

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Steve Blatter

New Country

Al Skop

KEITH ANDERSON Pickin' Wildflowers
BIG & RICH Big Time

BRIAN McCDMAS Middle Of Nowhere
Octane

Jose Mangin
0ZZY 0SBOURNE Mississippi Queen

Music
CHOICE

Your Music. Your Choice

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

Hit List

Justin Prager

J0JO Not That Kinda Girl

WILL SMITH Switch

BRITNEY SPEARS 0o Somethin

RAP

DJ Mecca

50 CENT Piggy Bank

DAVID BANNER f/MAGIC Ain't Got Nothing

JODY BREEZE #/SLIM THUG Stackin’ Paper

MANNIE /TATEEZE Conversation

TRU /C-MURDER Stressin’

TODAY’S COUNTRY

Liz Opoka

BIG & RICH Big Time

TOBY KEITH Honkytonk U

ADULT ALTERNATIVE

Liz Opoka

AQUALUNG Brighter Than Sunstune
GAVIN DeGRAW Chariot

MOBY Beautiful

AMERICANA

Liz Opoka

JESSI ALEXANDER Unfutfilled
BRIGHT EYES Another Travelin' Song
CHATHAM COUNTY LINE Nowhere To Sleep
JOHN FOGERTY Wicked Did Witch

866-MVTUNES

21,000 movie theaters

WEST

Alt Nation SUNNY LEDFURD | Don't Remember Last Night
Rich McLaughlin
HEAD AUTOMATICA Beating Heart Baby
KINGS DF LEON The Bucket Spectrum
Gary Schoenwetter
The Pulse GREEN DAY Wake Me Up When ..
Haneen Arafat
COLLECTIVE SDUL Better Now Faction
Sirius Hits 1 Pendarvis
Kid Kelly LUDACRIS & SUM 41 Get Back
KELLY CLARKSON Behind These Hazel Eyes EL PUS Suburb Thuggin®
TIM McGRAW Live Like You Were Dying
DESTINY'S i
CHILD Girl Shade 45
Hot Jamz Lil Shawn
Geronimo DAVID BANNER (/3 SIX MAFIA Gangsta Walk
LUDACRIS Number One Spot COMMON I/KANYE WEST & LAST POETS Comners
JOHN LEGEND Ordinary People LIL WYTE (/3 SIX MAFLA Say Goodbye To Da Bad Guy
JANET JACKSON Luv Me RAH DIGGA /FABOLOUS See It Your Eyes
MARIO How Could You 50 CENT In My Hood
JENNIFER LOPEZ Hold You Down JUELZ SANTANA Mic Check
ALTERNATIVE
Dave Sloan
i KILLERS Smike Like You Mean It
f\.-"'l - RAVEDNETTES Love In A Trashcan

Rick Gillette * 800-494-8863
10 millionhomes 180,000 businesses

The hottest tracks at DMX Fashion Retail,
targeted at 18-34 adults.

BEAT PHARMACY Living On Love

SHIRLEY BASSEY Never Never Never..
GAELLE Ran

BENT The Waters Deep

BRAZILIAN GIRLS Homme
GREENSKEEPERS Keep It Down

COLETTE Feelin’ Hypnotized

1AN BROWN Longsight M13

ESTHEROQ 'SEAN LENNON Everyday Is A Holiday With You
BASEMENT JAXX Oh My Gosh

MOBY Beautiful

MAXIMO PARK fear Of Falling

KASKADE Everything

FADERS No Sleep Tonight

MADISON PARK VS LENNY B More Than This

This section features this week’s new adds
on DMX MUSIC channels available via digi-

DANCE

Randy Schlager

KARIN DE PONTI Angels (Solarys Craze Remix)
SCAPE /D'EMPRESS Be My Friend (Michael Gray Remix)
TEARS FOR FEARS Closest Thing To Heaven...

BiG A Dr. Love

FNP VS GABRIELLE Dreams (StoneBridge Mix)
KASKADE Everything

SUNSET STRIPPERS Falling Star

MAYHEM AND BONES feels Good (Club Mix)
108% I/JENNIFER JOHN Just Can't Warl

DAVID 1/JD World Is Mine (Oeep Dish Remix)

T90 Can't Stop To Foilow

JENN CUNETTA Come Rain Come Shine

KINGS DF TOMORROW Thru (Jumior Jack Remix)
BRITNEY SPEARS Do Somethun’ (Thick Vocal Edit)
WILL TD POWER 1/GIOIA Dreamin’

FANTASIA It's All Good (Scumfrog Mixshow Edit)
ANGEL Lessons In Love (Raiphi's House Vocai Edit)
ANGEL CITY Sunrise (JJ Stockholm Remix Edit)
KASSI Threw It All Away (Radio Edit)

RINGSIDE Tired Of Being Sorry (Oummies Club Edit)
RYAN CABRERA True (Ford Radio Mix)

NARCOTIC THRUST When The Dawn Breaks

t RAY CHARLES Whal'd | Say

2 COLLECTIVE SOUL Better Now

3 MONTY LANE ALLEN If | Were An Angel
4 NORAH JONES Sunrise

5 AARON CARTER Saturday Night

MIDWEST

1 RAY CHARLES Whatd | Say

2 COLLECTIVE SOUL Better Now

3 MONTY LANE ALLEN ! | Were An Angel
4 AARON CARTER Saturday Night

5 NDRAH JONES Sunrise

SOUTHWEST

1 RAY CHARLES What'd | Say

2 COLLECTIVE SOUL Better Now

3 MONTY LANE ALLEN If | Were An Angel
4 AARON CARTER Saturday Night

5 NORAH JONES Sunrise

NORTHEAST

1 RAY CHARLES What'd | Say

2 COLLECTIVE SOUL Betier Now

3 MONTY LANE ALLEN It | Were An Angel
4 AARON CARTER Saturday Night

5 NORAH JONES Sunrise

SOUTHEAST

1 RAY CHARLES What'd | Say

2 COLLECTIVE SDUL Better Now

3 MONTY LANE ALLEN If | Were An Angel
4 NORAH JONES Sunrise

5 AARON CARTER Saturday Night

tal cable and direct broadcast sateliite. ZUCK s
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Jack Patterson NO ADDRESS When F'm Gone (Sadie)

JIMMY EAT WORLD Work

GAVIN DeGRAW Charot INTERNATIONAL HITS

BOWLING FOR SOUP Almost “In Dark” Shands

50 CENT Candy Shop xf’.ﬁ‘smm.m

HOT JAMZ MS. TRINITI Do You Really Want To Hurt Me?

Mark “In The Dark” Shands

FANTASIA Baby Mama COUNTRY

MS. TRINITI | Remember Leanne Flask

URBAN DARRYL WORLEY If Somettung Should Happen

Jack Patterson RAP/HIP-HOP

MARQUES HOUSTON All Because Of You Mark “In The Dark" Shands

JARULE Caught Up 50 CENT Various Tracks

FATHEVANSAoalny MS. TRINITI Hol Again

RADIO
‘Disnep

Artist/Title Total Plays
ALY & A J. Do You Believe In Magic i
JESSE McCARTNEY Because You Live 76
BOWLING FOR SOUP 1985 75
KELLY CLARKSON Breakaway 74
KELLY CLARKSON Since U Been Gone 73
JOJO Leave (Get Out) 73
JESSE McCARTNEY Beautiful Soul 73
J0JO Baby It's You 72
RAVEN SYMONE Backflip 70
DIANA DeGARMO Emotional 34
AVRIL LAVIGNE My Happy Ending 32
GWEN STEFANT 1/EVE Rich Girl 31
BLACK EYED PEAS Let's Get It Started 30
NELLY {/T. McGRAW Over And Over 30
HILARY DUFF Fly 29
LIL ROMEO 1/N. CANNON My Cinderella 29
ASHLEE SIMPSON Pieces Of Me 28
USHER Caught Up 28
HILARY DUFF | Am 2
HILARY DUFF Why Not 2

Playlist for the week of Feb. 21-27.

Aol Radio @ Network
Ron Nenni» 415-934-2790

Top Alternative

Pete Schiecke

HOT HOT HEAT Goodnight Goodnight
CHEVELLE The Clincher

Top Country
Beville Darden
JIMMY BUFFETT Piece Of Work

Top Jams
Donya Floyd
TYRA Country Boy

New Smooth Jazz

Beville Darden

CHUCK LDEB Tropical

PAUL JACKSOR JR. Never Too Much

@RADI 0O NETWORKS

Phil Hall = 972-991-9200

Hot AC
Steve Nichols
3 DDORS DOWN Let Me Go

Rejoice
Williemae Mclver
MISSISSIPPI MASS CHOIR One More Day

Country Coast To Coast

Dave Nicholson

BIG & RICH Big Time

GRETCHEN WILSON Homewrecker
SHEDAISY Don't Worry ‘Bout A Thing
BOBBY PINSON Don't Ask Me How | Know

Real Country

Richard Lee

LONESTAR Class Reunion

BUDDY JEWELL If She Were Any Other Woman

0

BA DS
NETWORK .

Ken Moultrie » 800-426-9082

CHR

Steve Young/John Fowlkes

50 CENT f/OLIVIA Candy Shop

KILLERS Mr. Brightside

JENNIFER LOPEZ 1/FAT JOE Hold You Down

Rhythmic CHR

Steve Young/John Fowlkes
TRILLVILLE /CUTTY Some Cut
FANTASIA Truth Is

Soft AC

Mike Bettelli/Teresa Cook
GOO GOO OOLLS Give A Little Bit

Mainstream AC

Mike Bettelli/Teresa Cook
RYAN CABRERA True

The Alan Kabel Show-Mainstream AC
Steve Young/Teresa Cook
RYAN CABRERA True

Mainstream Country

Hank Aaron

DIERKS BENTLEY Lot Of Leavin’ Left To Oo
SHEDAISY Don't Worry ‘Bout A Thing

New Country

Hank Aaron

GRETCHEN WILSON Homewrecker
SHEDAISY Don't Worry ‘Bout A Thing
PAT GREEN Baby Doll

24-HOUR FORMATS
Jon Holiday « 303-784-8700

Adult Hit Radio

Jon Holiday
DURAN DURAN What Happens Tomorrow
U2 Sometimes You Can't Make It Dn Your Own

GREAT AMERICAN COUNTRY
Jim Murphy  303-784-8700
BLAKE SHELTON Goodbye Time

DIERKS BENTLEY Lot Of Leavin' Left To Do
DEANA CARTER Dne Day A1 A Time
WRIGHTS Down This Road

WESTWOOD ONE

Charlie Cook « 661-294-9000

Adult Rock & Roll

Jeff Gonzer
0ZZY OSBOURNE Mississippi Queen
ROBERT PLANT Shine It All Around

Soft AC

Andy Fuller
VANESSA WILLIAMS You Are Everything
ROD STEWART Blue Moon

Bright AC

Jim Hays
TIM McGRAW Live Like You Were Dying

Mainstream Country

David Felker
DIERKS BENTLEY Lot Of Leavin' Left To Do

Hot Country

Jim Hays
BIG & RICH Big Time

Young & Verna

David Felker
BLAKE SHELTDN Goodbye Time

S A T |

After Midnite

Sam Thompson

TRACE ADKINS Songs About Me

BLAINE LARSEN How Do You Get That Lonety
JEFF BATES Long, Slow Kisses

WAITT RAING AETRORNS
Country Today
John Glenn

BLAKE SHELTON Goodbye Time
GRETCHEN WILSON Homewrecker

AC Active

Dave Hunter
COLLECTIVE SOUL Better Now

Alternative Now!

Chris Reeves * 402-952-7600
U2 Sometimes You Can't Make It On Your Own
NO ADDRESS When I'm Gone (Sadie)

ACCEPTANCE Oifferent
the john tc-shfi':
radio show ' =
Nusic and inteligence for your Life

Scott Meyers » 888-548-8637

Nightly Tesh Show
GOO GOO DOLLS Give A Little Bit

LAUNCH.YAH0O0.COM
Jay Frank » 310-526-4247

Audio
GOLDFINGER Wasted
MOOEST MOUSE The World At Large

¢ musicsnippet.com»

Tony Lamptey » 866-552-9118

Hip-Hop

PURPLE CITY BYRO GANG It Ain't Easy
50 CENT Piggy Bank

TRU Squeeze

R&8B

AMERIE Dne Thing

SYLEENA JOHNSON Hypnotic
JENNIFER LOPEZ Hold You Oown
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72 mititon houssholids

”m 1
JENNIFER LDPEZ Get Right 32
EMINEM Mockingbird 32
50 CENT Candy Shop 25
USHER Caughl Up 24
GREEN OAY Boulevard Of Broken Dreams 23
GAME /50 CENT How We Do 23
KILLERS Mr. Brightside 2
MY CHEMICAL ROMANCE I'm Not Okay (I Promrse) 20
KELLY CLARKSON Since U Been Gone 20
TRICK DADDY Sugar (Gimme Some} 19
LINOSAY LOHAN Over 13
OMARION O " I
SIMPLE PLAN Shut Up 10
JESSE McCARTNEY Beautiful Soul 10
LUDACRIS Number One Spot 10 |
NAS Just A Moment 10
GWEN STEFANI Rich Ginl 9
T.). You Don't Know Me 9
FRANKIE J. Obsession (No Es Amor) 8
U2 All Because Of You 8

Video piaylist for the week of Feb. 21- 27.

®

David Cohn —
General Manager 2 |
GAME 1/50 CENT How We Do 36
50 CENT Candy Shop 35
EMINEM Mockingbird ko]
KILLERS Mr. Brightside 33
DADDY YANKEE Gasolina 32 |
GREEN DAY Boulevard Of Broken Dreams 32
BRAVERY An Honest Mistake 3
JIMMY EAT WORLD Work 29
JENNIFER LOPEZ Get Right 2
QUEENS OF THE STONE AGE Lrttie Sister 23
TRILLVILLE Sosme Cut 23
RISE AGAINST Give It All 23
UNWRITTEN LAW Save Me 2
USED Al That I've Got 22
MARS VOLTA The Widow (I'lt Never Sleep Alone) 22
TRICK DAODY Sugar (Gimme Some) 22
T.l. You Don't Know Me 2
SUM 41 Pieces 2
NAS Just A Moment 19
MIKE JONES... Still Tippin’ 16

Video playlist for the week of Feb. 21-27.

75 mliiton households

Rick Krim
Exec. VP

ADDS l
RAY CHARLES Georgia On My Mind |
LOW MILLIONS Eleanor
JIMMY EAT WORLD Work

JOHN LEGENO Ordinary People ‘
KELLY CLARKSON Since U Been Gone
GREEN DAY Boulevard Of Broken Dreams
GWEN STEFANI /EVE Rich Gird

3 DOORS DOWN Let Me Go

EMINEM Mockingbird

KEANE Somewhere Only We Know

ALICIA KEYS Karma

U2 All Because Of You

RAY CHARLES Georgia On My Mind
CROSSFADE Cold

JACK JOHNSON Sitting. Warting. Wishing
KILLERS Mr. Brightside

MAROON 5§ Sunday Morning

QUEEN LATIFAH /AL GREEN Simply Beautitul
WILL SMITH Switch

SNOW PATROL Run

USHER Caught Up

ASLYN Be The Girl

HOWIE DAY Collide

Video playfist for the week of Feb. 28-March 7.

NATIONAL MUSIC

Lori Parkerson
202-380-4425

20 ON 20 (XM 20)

Michelle Boros

AKON Lonely

AMERICAN HI-F) The Geeks Get The Girls

BPM (XM 81)

Alan Freed

|AN VAN DAHL fnspiration

UMNITING NATIONS Oul Of Touch

KATE RYAN Only ff |

DAVID MORALES Here { Am

REFLEKT Need To Feel Loved [
MORILLO What Do You Want

HIGHWAY 16 (XM 16)

Ray Knight

BRIAN MCCOMAS The Middie Of Nowhere
AMBER OTSON [} Try Anything
SHELLY FAIRCHILD Tiny Town

BRET MICHAELS Al | Ever Needed
GEORGE CANYON My Name

SQuUIZz (XM 48)

Charlie Logan

SLIPKNOT Before | Forget

SHAOOWS FALL Inspiration On Demand
MODERN DAY ZERD Sick Inside
SEEMLESS Lay My Burden Down
U-POP (XM29)

Zach Overking

MOBY Lift Me Up

NEW ORDER Krafty

KINGS OF CONVENIENCE Know How
SOUNDTRACK OF OUR LIVES Headirng For A Breakdown
VERBALICIOUS Don't Play Nice

THE LOFT (XM50)

Mike Marrone

INARA GEORGE Fools In Love

JASON FALKNER Moving Up

KEREN ANN Roses & Hips

KEREN ANN La Forme Et Le Fond
KEREN ANN Greatest You Can Find
KRISTIN MOONEY Boyfriend

KRISTIN MOONEY Better Than Ever
RAUL MIOON Situn’ In The Middie
REDBIRD Patience

REDBIRD Hold On

REDBIRD You Are The Everything
REOBIRO Ithaca |
REDBIRD Buckels Of Rain

TORI AMOS Power Of Orange Knickers
TOR} AMOS Barons Of Suburtra

RAW (XMG6)
Leo G.

BUSTA RHYMES High
50 CENT Ski Mask Way

X COUNTRY (XM12)

Jessie Scott

MARY GAUTHIER Mercy Now

CIGAR STORE INDIANS Buitt Of Stone

KATHLEEN EDWARDS Back To Me

TOM RUSSELL Hotwalker

SARAH LEE GUTHRIE & JOHNNY IRION Exploration
JIMMY LAFAVE Biue Nightfall

XM CAFE (XM45)

Bill Evans

WONDER STUFF Escape From Rubbish Island
THIEVERY CORPORATION The Cosmic Game
IVY In The Clear

JEM Finally Woken

36 mitilon households

Cindy Mahmoud.
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

$0 CENT Candy Shop

GAME /50 CENT How We Do
T.1. You Don't Know Me
USHER Caught Up

AMERIE One Thing |
OMARION 0

NIVEA It's OK

TRILLVILLE I/CUTTY Some Cut
JOHN LEGEND Ordinary Peaple
FANTASIA Truth Is

T.1. Bring 'Em Out

RAP CITY

TRILLVILLE Some Cut

T.1. Bring ‘Em Out

NAS 1/QUAN Just A Moment

MIKE JONES (/S. THUG & P. WALL Stili Tippin®
GAME /50 CENT How We Do

LUDACRIS Get Back

TRICK DADDY Sugar (Gimme Some)

50 CENT Candy Shop

Video playhst for the week of Feb. 28.

COUNTRY MUSIC TELEVISION
75.1 miflion households
Brian Phitips, Sr. VP/GM
Chris Part, VP/Music & Talent
ADDS
JESSI ALEXANDER Canyon Prayer

DIERKS BENTLEY Lot Of Leavin’ Left To Oo
DEANA CARTER One Day At A Time

BLAKE SHELTON Goodbye Time Prays

TOP 20 W W
RASCAL FLATTS Bless The Broken Road 28 29
JOSH GRACIN Nothin’ To Lose 21 22
ALAN JACKSON Monday Morning Church 26 30
MARTINA McBRIOE God's Will 26 30
BRAD PAISLEY Mud On The Tires 26 29
KENNY CHESNEY Anything But Mine 26 27
LEE ANN WOMACK | May Hale Myself In The.. 26 27
KENNY CHESNEY O1d Blue Chair 25 28
TOBY KEITH Honkytonk U 24 28
LEANN RIMES Nothin' "Bout Love Makes 24 28
KEITH URBAN You're My Better Halt 23 2
SHANIA TWAIN Don't! 23 22
MONTGOMERY GENTRY Gone 22 27
NELLY (/TIM McGRAW Over And Over 19 25
TRACE ADKINS Songs About Me 18 27

SAWYER BROWN Mission Temple Fireworks... 17 24
BLAINE LARSON How Do You Get That Lonety 17 10
ALISON KRAUSS & UNION STATION Restless 15 17
CRAIG MORGAN That's Wha | Love About... 15 14
SUGARLAND Baby Girt 15 12

Anplay as momitored by Mediabase 24/7
between Feb. 21-27

GREAT AMERICAN COUNTRY ™

Jim Murphy. VP/Programming
26 5 million households

ADDS

BLAKE SHELTON Goodbye Time

DIERKS BENTLEY Lot Of Leavin’ Left To Do
DEANA CARTER One Day At A Time
WRIGHTS Down This Road

GAC TOP 20 .

LEE ANN WOMACK | May Hate Myself In The Morning
ALAN JACKSON Monday Morning Church
TRACE ADKINS Songs About Me
BILLY DEAN Lel Them Be Littie
JOSH GRACIN Nothin' To Lose
SHANIA TWAIN Don't!
TOBY KEITH Honkytonk U
BLAINE LARSEN How Do You Get That Lonely
MARTINA McBRIDE God's Will
RASCAL FLATTS Bless The Broken Road
KENNY CHESNEY Anything But Mine
SUGARLANO Baby Girl
CRAIG MORGAN That's What | Love About Sunday
MIRANDA LAMBERT Me And Charlie Talking
BRAD PAISLEY Mud On The Tires
JAMIE O’NEAL Trying To Find Allantis
JOE NICHOLS What's A Guy Gotta Do
BUODY JEWELL If She Were Any Other Woman
KEITH URBAN You're My Better Halt
KENI THOMAS Not Me

information current as of March 4,

P&USIAR

CONCERT PULSE
Avg. Gross
1 Pos. Artist (in 000s)
1 BETTE MIDLER $750.2
2 CHER $640.5
3 YANNI $399.8
4 MANNHEIM STEAMROLLER $370.0
S TRANS-SIBERIAN ORCHESTRA $288 7
6 PIXIES $2806
7 RASCAL FLATTS $2551
8 GREEN OAY $2503
9 BILL GAITHER & FRIENDS... $228.8
10 LARRY THE CABLE GUY $224.4
11 KORN $2142
12 AVRIL LAVIGNE $213.2
13 DOLLY PARTON $2097
14 MICHAEL W. SMITH $185.6
15 SCORPIONS $1776
Among lhis week’s new tours:
3 DOORS DOWN
FIXX
JASON MRAZ
KELLY CLARKSON
SEVENDUST

The CONCERT PULSE is courtesy of
Polistar. a pubiication of Promoters”
On-Line Listings. 800-344-7383;
California 209-271-7900.

WwWwWw.americanradiohistorv.com

- CMT

- TELEVISION

N\

Friday, 3/4
* 3 Doors Down, The Ellen
DeGeneres Show (check local
listings for time and channel).

Christina Miiian

¢ Christina Milian, Live With
Regis & Kelly (check local list-
ings for time and channel).

* Silvertide, Jimmy Kimmel
Live (ABC, check local listings
for time).

* Christina Milian, Late Night
With Conan O'Brien (NBC,
check local listings for time).

* Unwritten Law, Late Late
Show With Craig Ferguson
(CBS, check local listings for
time).

* Kings Of Leon, Last Call
With Carson Daly (NBC, check
local listings for time).

Saturday, 35
* Queen Latifah, Saturday
Night Live (NBC, 11:30pm ET/
PT).

N

Monday, 37
* Gavin DeGraw, The Tonight
Show With Jay Leno (NBC,
check local listings for time).

* Brazilian Girls, Jimmy |
Kimmel. I
* Good Charlotte, Conan

O'Brien.

Tuesday, /8
* Michael Bubleé, Jay Leno.
* The O'Jays sit in with the
house band on Jimmy Kimmel.

Solomon Burke

¢ Solomon Burke, Conan
O'Brien.

Wednesday, 39
* ice Cube and French Kicks,
Craig Ferguson.

Thursday, 310

 Joe Cocker, Jay Leno.

* Will Smith, Late Show With
David Letterman (CBS, check
local listings for time).

* Regina Spektor, Conan

OBrien. — Julie Gidlow

—
The iTunes Music Store Top 10 3

Apple’s iTunes Music Store is -he leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all five
major label groups and hundrecs of independents. Here's a
snapshot of the top-selling downloads on Tuesday, March 1, 2005.

Top 10 Songs

1. 50 CENT Candy Shop

2. GREEN DAY Boulevard Of Broken Dreams
3. KELLY CLARKSON Since U Been Gone
4. GWEN STEFANI f/EVE Ricn Girl

5. KILLERS Mr. Brightside

6. LUDACRIS Get Back (Sum 21 Rock Remix)
7. CIARA f/MISSY ELLIOTT 1, 2 Step

8. JENNIFER LOPEZ Get Rignt
9. USHER Caught Up
10. 50 CENT Disco Infemo

Top 10 Albums
1. JACK JOHNSON In Between Dreams (iTunes Version)

2. TORI AMOS The Beekeeper

3. VARIOUS ARTISTS Garden State ST
4. MARS VOLTA Frances The Mute

5. KILLERS Hot Fuss

6. THIEVERY CORPORATION The Cosmic Game

7. GREEN DAY American Idio*

8. JENNIFER LOPEZ Rebirth ‘iTunes Version)

9. IRON & WINE Woman King

10. RAY CHARLES Genius Loves Company

J
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AL PETERSON

apeterson@radioandrecords.com

1,74
»

Chattin’ With
The Chicks

Duo targets everyone from singles to soccer moms

t the10th annual R&R Talk Radio Seminar next week in Los
Angeles, one thing you can be sure that Talk radio execu-

tives will talk about is growing the format’s audience, ratings
and revenue. Traditional issues-oriented Talk radio has evolved
into a number of other takes on the format over the years, most
notably Sports Talk and the edgy, male-oriented programming

TRS 2005 Update

The R&R Talk Radio Seminar is all set for March 10-12 at the
Loews Santa Monica Beach Hotel near Los Angeles. Since it's our
10th annual gathering, you can be sure we’ll have even more special
guests and the kind of format-focused program that attendees have
come to expect from TRS over the past decade.

Some of the famous faces you'll be seeing at TRS 2005 include ABC Radio
Networks’' Sean Hannity, with a special guest; Westwood One’s Joe Scarbor-
ough; Air America Radio's Al Franken;
and Radioactive President and former =
Clear Channel Radio CEQ Randy Mi-"¢
chaels, who will receive the 2005 R&R
News/Talk Radio Lifetime Achievement
Award.

Others scheduled to participate at
TRS 2005 are Premiere Radio Net
works' Phil Hendrie, Westwood One's
Tom Leykis, Talk Radio Network’s Erich “Mancow™ Muller and Twisted Radio’s
Bob Rivers. Additional national Talk radio personalities appearing at TRS 2005
include Westwood One Loveline co-hosts Adam Carolla and Dr. Drew Pinsky,
Premiere Radio Networks' Glenn Beck, Jones Radio Networks’ Stephanie Mill-
er and ABC Radio Satellite Sister Liz Dolan.

You can register on-site for TRS 2005 at the R&R Talk Radio Seminar reg-
istration desk beginning at noon on Thursday, March 10, at the Loews San-
ta Monica Beach Hotel, located at 1700 Ocean Avenue in Santa Monica, CA.
Don't miss News/Talk radio’s biggest annual gathering, TRS 2005, March

N, ==

SN L)

(MARCH 10-12 72495

that is often referred to as “Hot Talk” or FM Talk.

One target that has often been discussed yet
only marginally addressed by Talk radio in the
past few years is women. Since women out-
number men in America today, the idea of de-
veloping talk programming and even entire
stations that will attract
ol them to a format that is

{ overwhelmingly male in
itsoverall makeup would
seem like a good idea to
even the casual observer.
Yet there have been pre-
cious few efforts made to-
ward that goal, and even
fewer have met with suc-
cess.

Two women with their eyes on what they’re
confident will be a successful future for radio
talk shows by and for women are Heidi Han-
zel and Lara Dyan. A few years ago the two
friends — one single and living in New York
City, the other married with children and re-

Lara Dyan

TRUSTED. CREDIBLE. COMPLETE.

18 @ Radio & Records March 4, 2005

siding in suburban Washington, DC
teamed up to create Cliick Chat Radio.

Dyan and Hanzel gave up their day jobs in
corporate America to pursue full-time anidea
that both think it’s the right time for: Talk ra-
dio that attracts women and the advertisers
who want to reach them.

R&R: What was the genesis of Chick Chat Ra-
dio?

HH: My husband, who at the time was in
radio, came back from an R&R Talk Radio
Seminar several years ago with the sense that
there was a big void out there when it came
to talk shows for women. [ thought about how
when Lara and I would be out together in a
bar or somewhere like that, people would be
tripping over themselves to eavesdrop on
what we were talking about because our con-
versations were always so much fun. [ said to
Lara, “Hey, we could do a talk show,” and
that’s literally how we started Chick Chat. We

10-12 in Los Angeles.

—

went into a studio and sat down together and
talked for two hours, and we’ve now been do-
ing the show for three years.

“| think the reason our
conversations interest
people is because,
although we are very good
friends, we have very
different perspectives on
life.”

Lara Dyan

wWww.americanradiohistorv.com

R&R: Neitler of you had direct experience in
radio before starting the show?

HH: No, we were both in marketing at the
time.

R&R: So you're just two friends who like to
chat?

HH: Come on, we’re women. Actually, af-
ter we started this [ often wondered why there
are men in Talk radio, because it is really wom-
en who are infamous for talking, right?

R&R: What is it about each of you that provides
the yii and yang of Chick Chat?

LD: When Heidi suggested the idea to me,
the first thing that flashed through my mind
was one time when we were doing after-work
cocktails together. We were sitting on a sofa
talking right next to the hostess stand, and the
hostess was leaning so far over the back of the

Continued on Page 20

10N FRURKS

212-735-1100
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P 25-54 Ratings Surge

Summer Fall

\ 2004 2004

- WLS-AM Chicago 0.9 1.5 +67%
KLIF-AM Dallas 1.1 1.8 +64%
KPRC-AM Houston 2.3 31 +35%
KVI-AM Seattle 0.9 2.3 +156%
KFTK-FM St. Louis 2.0 4.4 +120%
KXL-AM  Portland 27 6.0 +122% #1 in Daypart
KFMB-AM San Diego 2.6 34 +34% #1in Daypart"’ -,
KCMO-AM Kansas City 3.0 3.6 +20%
KFAQ-AM Tulsa 2.7 4.3 +59% N
KWKY-AM Des Moines 1 1.1 +450% 3

The

Tony Snow
Show

9am-12pm ET Weekdays :
Affiliate Sales: 212-301-5439 YOU CAN HEAR THE DIFFERENCE

Source: Arbitron AQH Share, Persoris 25-54, Summer to Fall 2004
www.americanradiohistorv.com
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Chattin’ With The Chicks

Continued from Page 18

sofa to try to listen to our conversation that
she almost fell in our laps.

When Heidi and I get together in a public
place it always seems like people want to hear
our conversation, and often they join right in.
[ think the reason our conversations interest
people is because, although we are very good
friends, we have very different perspectives
on life.

R&R: Soyou bring differ-
ent opinions to your discus-
sions?

LD: Absolutely. We cer-
tainly respect each other
and listen to what the oth-
er one has to say, but we
often have different views
on a wide range of topics,
whether that topic is cre-
mation or dating or just everyday stuff like
grocery shopping.

R&R: How did you two meet?

LD: We met over the phone. We were work-
ing in different cities and really had a great
phone relationship, but any time we had an
opportunity to get together face to face it was
always fun and really special.

R&R: You quit your day jobs to create Chick
Chat, right?

HH: Well, to be honest, | got fired the day
we were talking about the whole idea, so that
made it pretty easy for me.

LD:1wasactually in ajob where | was mak-
ing more money than I'd ever made and work-
ing with people I really liked, but the idea of
creating something like this show was really
enticing and appealing. [ feel there’s a need
for women on the radio who are not talking
politics or giving advice about relationships,
women who talk like real women do every
day at the coffeeshop, at lunch or at the bar
after work. [ believed in the idea so much that
it only took me about two seconds to think it
over, and that was three years ago.

R&R: What do you think the other person brings
to this relationship that helps to make the show what
it is?

LD: [ think Heidi’s commitment to win the

Heidi Hanzel

war on frumpiness is one of her most endear-
ing qualities. She is dead-set against being
typecast with the suburban-housewife, soccer-
mom stereotype, and that influences every-
thing she does. She always brings a fresh per-
spective to whatever it is that we are talking
about, and she is always looking for new ways
to remain an interesting woman and not fall
into the routine of just talking about her kids
and home life all the time. She brings to the
show personal experiences that painta picture
of what life is like in the country suburbs, es-
pecially for someone like me, who is a city
dweller.

HH: Lara puts up with me. She’s the nicest
person | have ever met. She’s someone who
is always thinking about other people —
sometimes to a fault — and what they think
and how they feel. She also has a good sense
of humor about being 36 and still single.

LD: And thank you for bringing that up.

HH: No, really, she’s happy to give her
advice about dating, although she’s not ex-
actly a model example. [ love her willing-
ness to share the world of a single woman
dating in Manhattan and keep a sense of
humor about it all. That's something 1 ad-
mire. I'm not sure that I could talk on that
as freely as she can.

“After we started this |
often wondered why
there are men in Talk
radio, because it is
really women who are
infamous for talking,
right?”

Heidi Hanzel

R&R: How do you prep for the show?

LD: I read several newspapers every morn-
ing and surf the Internet. I watch all the morn-
ing shows and have a number of regular con-
tacts I tap in to to find out the hot topic on peo-

WWRL . New York NY
Up 110% anulis 25-54 / 380% men 25-54

> Doug Stephan's

Listen to Doug online at dougstephan.com
DEMO: dougstephan.com/affiliate
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ple’s minds today. We look for subjects and
topics that we have an opinion about, some-
thing we can bring a fresh perspective to. Even
if it’s a story that people may have heard a
dozen times already, if we can bring a fresh
perspective or a different angle to it, we can
make it interesting for listeners.

R&R: Since you are in different cities, do you
prep together at all?

LD: We certainly talk to each other before
the show about the different topics we might
want to cover that day, but the show is com-
pletely unscripted. [ like to try to guess what
Heidi's take will be on a given topic, but we
don't get into any details in advance of the
show so that the conversation sounds fresh,
because it really is.

R&R: What sorts of topics interest each of you?

HH: One of my favorite subjects is death.

LD: Do you notice how she laughs when
she says that?

HH: No, really, one of my favorite guests is
Lara’s friend who is a funeral-home director.
He lives in what was his grandparents’ house,
which is also the funeral home, and they pre-
pare the bodies in the basement. He's a guy
in his early 30s, single, adorable and success-
ful. He doesn’t at all fit the stereotype of what
you'd expect from a funeral-home director.

R&R: Sounds like a potential candidate to me,
Lara.

LD: Oh, no, he's one of my brother’s good
friends — we’re friends too — but, no, not for
me. Plus, I'd have to move to western Massa-
chusetts and live upstairs in the funeral home.

HH: Hey, I already told him if something
ever happens to my husband....

LD: See, she’s already got him signed up
for a backup plan.

R&R: Aside from you hitting on the single guy
who runs the funeral home in Massachusetts, what
are some other things we might hear on Chick
Chat?

HH: Another favorite topic for me is the war
on frumpiness. Just because you get married
and have kids doesn’t mean you have todrive
aminivan and become someone both kids and
adults point to and say, “Yep, she’s a mom.”

LD: We also like to talk a lot about popular
shows and pop-culture stuft — TV shows like
The Apprentice and Desperate Housewives. And
Ilike dating stories; there are so many of them
out there. [ like to try new things — like speed
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“Even if it's a story that
people may have heard
a dozen times already, if
we can bring a fresh

perspective or a
different angle to it, we
can make it interesting
for listeners.”

Lara Dyan

dating, which became so popular — and then
talk about the experience with listeners.

HH: Our goal is to keep things on the lighter
side. We like to stay away from getting stereo-
typed as a “women’s issues” show that's
heavy or preachy. I've never heard a show like
that myself, but I've heard the fear in the voic-
es of radio people. We are not that kind of
show.

R&R: Who are sone of your influences?

HH: Oprah rules! And Katie Couric is my
idol.

LD: Yeah, I'd have to say Oprah and also
Ellen DeGeneres.

R&R: Finally, how would you describe the es-
sence of Chick Chat for someone who has never
heard the show?

LD: We like to describe it as Cosmopolitan
magazine meets Sex and the City and maybe a
little Desperate Housewives. You'll get a little
laughing and maybe a little learning about
how women think, but mostly we just want it
to be fun for listeners. The best part of all this
is that I get to talk to one of my closest friends
in the whole world every day for a couple of
hours almost completely spontaneously. I ac-
tually hate it when the show comes to a close.
We could keep going on forever.

Heidi Hanzel and Lara Dyan will moderatea pan-
el titled “Have You Seen Oprali and Ellen’s Rat-
ings?” at next week's R&R Talk Radio Seminar at
the Loews Santa Monica Beach Hotel near Los
Angeles.
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LOOK WHO’S
COMING TO TRS!

Don’t miss the most talked about annual event in
Talk Radio — R&R’s Talk Radio Seminar 2005!
Fill out and submit registration form below.
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Just What Hot 97 Needed

G'u. Perfect. As WQHT (Hot 97)/New York struggles
to recover from the PR nightmare caused by the recent “Tsu-
nami Song” scandal, more drama erupted late Monday night
as a man was shot outside the station while 50 Cent was on
the air with Funkmaster Flex. During the interview, 50 pub-
licly announced that The Game, his former G-Unit colleague,
had been “excommunicated” from G-Unit. The New York Post
identified the shooting victim as Kevin Reid, who was hit in
the leg but expected to fully recover. Police say that four shots
were fired from two guns. After the shooting the gunmen un-
successfully tried to commandeer a passing snowplow and fled
on foot.

According to several sources, the shooting apparently hap-
pened amid a growing rift between 50 Cent and The Game.
The two worked together on
The Game’s debut album, The
Documentary, but their rela-
tionship has deteriorated of
late. Police also confirmed

that, on the same night, the
office of Violator Manage-
ment, which handles 50 Cent
and other hip-hop stars, was

Hope this doesn’t hurt my new CD
sales.

riddled with gunfire. No one was injured in that shooting.

Like Some Demented Ventriloquist Act

Shortly before the demise last week of WPLY (Y'100)/Phila-
delphia, it was announced that morning team Preston &
Steve would cross the street to Greater Media's WMMR af-
ter sitting out a six-month noncompete. That didn't stop
WMMR from holding a news conference on the morning of
Feb. 28 to make the official announcement of P&S's move.
Pushing his way past three TV crews, WMMR PD Bill Weston
joined midday legend Pierre Robert to introduce the new
show. Although P&S are barred from being on the radio, they
were still in-studio. Cleverly working their way around the
noncompete, Robert interviewed the duo — who were rep-
resented on the air by two | |-year-old girls serving as their
diminutive proxies. ST mysteriously obtained a copy of the
scripted exchange between Robert and the two girls. [Ed. note:
Mr. Weston would like you to know that the following, no mat-
ter how tasteless or hilarious, was pre-approved by the girls’
proud parents, who are fans of the show.] Enjoy these ex-
cerpts....

Pierre asked, “Any observations on coming to WMMR?
Steve?”

“Steve” (| |-Year-Old Girl No. |) responded, “Well, Pierre,
it's actually kind of funny.... This morning as | was shaving, the
whole thing finally hit me, and | ended up nicking myself like
crazy. | tell you, the last time | bled like that, a Russian prosti-
tute was attacking me with a box cutter.”

Not to be outdone, “Preston,” ak.a. | I-Year-Old Girl No.
2, offered histher equally compelling response: “I had my mo-
ment of clarity last night. The wife and | had just knocked
nasties in @ major way — you know, the way they do it in

ijw mean."”

Artist’s rendition of Preston & Steve. After a much needed
shower, Weston said,

“Can you imagine these two guys taking advantage of two | I-

year-old girls on the radio like that? | guess this type of sick
22 ® Radio & Records March 4, 2005

prison movies. And she
turned to me and said,
‘This moving to WMMR
thing makes me feel like a
little girl." | said, ‘Honey, |
know exactly what you

and twisted shenanigans is a sign of things to come.” And
there’s more good news: Preston & Steve’s noncompete will
not prevent them from making off-air appearances on behalf
of WMMR during their hiatus.
The Programming Dept.

* After 33 years with Susquehanna, programmer Rick
McDonald retired this week. McDonald, who joined the com-
pany in 1972 as PD/air personality at WLQR/Toledo, went on
to hold regional and national programming positions at
Susquehanna over the years. According to Susquehanna Sr. VP/
GM, Group Operations Dan Halyburton, there are no im-
mediate plans to replace McDonald.

* KDWB/Minneapolis PD Rob Morris weeps a little on the
inside as his protege of six years, Asst. PD/MD/midday guy
Derek Moran, ventures out of the nest, moving farther into
snow country as the newly anointed OM of Clear Channel/
Duluth, MN.

* KWIE/Riverside PD Chris Loos is headed to the big city
as the new Asst. PD/MD of Styles Media sister KDAY/Los An-
geles. Loos will also handle the noon-3pm airshift.

* A man known simply as Willobee is the new PD of Al-
ternative WEQX/Albany, NY. After cutting his radio teeth at
WLIR/Nassau-Suffolk, Willobee also served as MD of KEDJ/
Phoenix. Most recently he programmed Classic Rocker
WEFX/Norwalk, CT.

* The new KXBT (104.3 The Beat)/Austin is starting to staff
up: Former WNPL/Nashville night jock D} Tazz joins as Asst.
PD/middays, while former WMIB/Miami afternoon talent Nina
Chantele takes the same shift at The Beat.

* Chuck Geiger, PD of Clear Channel Country KZSN/
Wichita, doubles his pleasure by annexing PD duties at Clas-
sic Rock clustermate KTHR (107.3 The Road).

* Chris Squires, last seen programming Mondosphere/
Fresno's Classic Rock KJFX, Alternative KFRR and Oldies
KTSX, resurfaces as PD of Christian Teaching & Talk KDAR/
Oxnard, CA.

* With WPTE (94.9 The Point)/Norfolk MD Jason Good-
man now Asst, PD/afternoon guy at WKZL/Greensboro, Point
PD Steve McKay taps midday jock Mark McCarthy, his
former MD at WBHT/Wilkes Barre, to handle music duties
on an “interim” basis. Gotcha.

Oldies A Four-Letter Word?

Infinity's WJMK/Chicago has ditched any on-air references
to “Oldies,” opting to go with just plain “104.3 WJMK” in all
promos and sounders, according to the Chicago Sun-Times.
WJMK PD Charley Lake says market research and perceptual
studies found that “the word ‘oldies’ was poison to listeners
under 45,” making them feel like they should be driving some
big-ass Cadillac with the left-turn signal perpetually on.

Los Formats You'’ll Flip Over

After a year doing Triple A, Clear Channel's KABQ/Albu-
querque, NM joins the “Hurban” collective as “Mega 104.1
(Latino & Proud)” under new PD Omar Romero.

Quick Hits

* Changes are afoot at KBIG/Los Angeles: First, midday
talent Josh Escandon exits after 3 1/2 years. Next, the sta-
tion expands the brand of its successful Sunday-night “beyond
the grave” show, Angels in Waiting, hosted by Shaun Valen-
tine. The show is changing its name to Radio Medium and will
now add two-hour versions Monday-Thursdays from |0pm-

www.americanradiohistorv.com

midnight featuring guest mediums. Why the name change? We
hear Radio Medium tested better than some of the other titles
considered, like | Hear Dead People,
God's Waiting Room and our favorite,
Phyliis Diller's Dance Party.

* Artie The One Man Party,
former night jock at WXKS-FM (Kiss
108)/Boston, lands in afternocns at In-
finity CHR/Pop WNKS/Charlotte. He
replaces Adam Smasher, who exits af-
ter six years to explore his TV options.

* Clear Channel Urban WMIB
(103.5 The Beat)/Miami late-night tal-
ent (and former Fat Boy!) Prince

‘Hella Imdead Call
now!’

Markie Dee is boosted to afternoons, replacing Nina
Chantele, who exited late last year. Former WKYS/Washing-

ton night jock K.K. Holiday will fill late-nights.

TIMELINE

YEAR AGO |

=~

* Ellen Flaherty appointed PD of KCPX/Salt Lake City.
« Nick Allen assumes PD duties at WWMG/Charlotte. [
 Steve Allen named PD of Oldies WOMC/Detroit.

YEARS AGO

©

* Ted Edwards named PD of WBAB/Nassau-Suffolk.

« Shaun Holly selected to program Clear Channel's KESZ-
FM/Phoenix.

¢ Ray De La Garza promoted to Sr. VP/Programming at |
Premiere Radio Networks.

YEARS A6O0

®

= Kevin O’'Neal named PD of WXTU/Philadelphia.

« Jim Ryan tapped to program WBEB/Philadelphia.

= Jim Del Balzo elevated to Sr. VP/Rock Promotion at
Columbia.

YEARS AGOD

®

= Harry Anger named COO of Motown Records.

« Steve Smith moves to the Broadcast Group as VP/Pro-
gramming.

= Brew Michaels elevated to PD at KXRX/Seattle.

YEARS AG O

®

* Jay Lasker named President of Motown [l
Music Group. . 2
+ Arthur Kriemelman appointed VP/Di-
rector of Marketing at Westwood One.
« Cindy Weiner advances to StationMan- |
ager/National Sales Manager at WNYR

& WEZO/Rochester, NY.

YEARS AGDO

®

« Joe Dorton appointed President of the
Gannett Radio Division.

« Vic Faraci named VP/Director of Mar-
keting at Elektra/Asylum.

* Don Nelson resigns as VP of Mid Amer-
ican Radio to form Don N. Nelson &
Associates.

YEARS AG O

®

« Capt. John Lodge resigns from WXLO
(99X)/New York to form a consultancy.

* Billy Bass joins United Artists as Na-
tional Promotion Head.

« Jim Brown takes over programming
duties at WOKY/Milwaukee.

Billy Bass

—_—
o
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* Speaking of WKYS, night jock Zxulu “The Big Lip Ban-
dit” (may not appear on birth certificate) “is no longer on the
air,” according to station sources.

* Former KDAY/Los Angeles afternoon talent CK (where
he was known as “CJ") is the new morning anchor at Clear
Channel CHR/Rhythmic KOHT (Hot 98.3)/Tucson. The shift
has been vacant since The Mexicanz left to do mornings at
“Hurban” KLOL/Houston.

* After six years in middays at KLUC/Las Vegas, Tim
Stevens is leaving for what those in the civilian ranks describe
as “a real job” in the lucrative mortgage industry. Overnight
guy Chris Tracy moves to middays, and weekender Lumpy
The Boy Toy™ moves up to overnights.

* Mornings are once again populated at Citadel Active
Rocker WAQX (95X)/Syracuse, much to the delight of local

\J"
”_5"4. .
B',V

&
del

i | * WMBX/West Palm Beach morning

B show co-host/mixer Pretty Boy Jay de-

Damn! He was pretty! parts for family reasons, leaving his co-

schoolchildren: Please welcome Beaner
& Ken, last seen and heard at WANZ
(Z100.5) in the urban paradise of Tusca-
loosa, AL. The duo replaces Howard
Stern, who was recently dumped by Cita-

host, PD Mark McCray, in immediate
need of an equally pretty and/or talented replacement. Send
your stuff to McCray at 701 North Point Parkway, Suite 500,
West Palm Beach, FL 33407.

| [

| T0P 10 SHOWS Feb. 21:27 |
Total Audience -
I (109.6 million households) A 15243
1 Academy Awards 1 Academy Awards
2 American ldol (Tues.) 2 American Idol (Tues.)
3 CSI 3 American Idol (Wed.)
4 Oscar Countdown 2005 4 American Idol (Mon.)
§ American Idol (Wed.) 5 CSI
6 American Idol (Mon.) 6 Oscar Countdown 2005
7 Survivor: Palao 7 Survivor: Palao
8 Without A Trace 8 ER
g Llost g Llost
10 CSI: Miami 10 Without A Trace ‘
l Source: Nielsen Media Research |

AT

I 2004 MARCON! AWARD NOMINEE -
SYNI]IEATEI] PEHSI]NMIIIES OF THE YEAR

T e "

* The Kidd Kraddick syndicated empire expands to 33 sta-
tions with the show's debut on KWNZ/Reno, NV, which re-
cently made the move from CHR/Rhythmic to Pop.

* After 2 1/2 years away, Randi West has agreed to return
to middays at WVKS/Toledo. Just one minor glitch: She's per-
fectly happy as Asst. PD/afternoon talent at WDCG (G 105)/Ra-
leigh, so her return to Toledo will occur via the magic of a little-

known process referred to by scientists as “voicetracking.”

Some Senious Coin

Congrats to Motor City morning legend Dick Purtan, not

-,
Ko
=

to mention an extremely generous audi-
ence, as WOMC (Oldies 104.3)/Detroit
and the Salvation Army broke a one-day
fundraising efforts with the station's |8th
annual Dick Purtan Radiothon on Feb. 25.
WOMC listeners and sponsors helped raise

an amazing $1,723,088 in just 16 hours,

Once again, Dick

o beating last year's total by nearly a quarter-
rules!

million dollars! All proceeds benefit the Sal-
vation Army Bed and Bread Program.

News/Talk Topics

* Longtime KVI|/Seattle PD Paul Duckworth exits the
Fisher Talk station as the result of what VP/GM Rob Dunlop
told ST was a “management restructuring.” Fisher/Seattle AM
Group PD Dennis Kelly will now oversee KVI and News
clustermate KOMO.

* Suzyn Waldman, a |5-year veteran of WFAN/New
York, will become the first-ever full-time female color com-
mentator in Major League Baseball history when she joins john
Sterling in the Yankees broadcast booth this season.

* Boston sports journalist Michael Holley is the new mid-
day co-host on WEEI-AM/Boston, joining Dale Arnold. Holley’s
experience includes a decade at the Boston Globe. In Septem-
ber 2004 Holley released Patriot Reign, which became a New
York Times bestseller.

* Thanks to the cancellation of the 2004-2005 NHL sea-
son, Boston Bruins announcer Dave Shea is changing sports,
inking a one-year deal to become the radio play-by-play voice
of MLB's new Washington Nationals, working alongside former

Tampa Bay Devil Rays announcer Charlie Slowes. The games
will be carried on Bonneville's WFED, WWVZ & WWZZ/
Washington.

JACKSONVILLE
SAVANNAH

AUGUSTA

SARASOTA
PENSACOLA
TALLAHASSEE
PANAMA CITY

FARGO
BILOX!

MORGANTOWN
HUNTINGTON
HILTON HEAD

LEX € TERRY CAN BE HEARD EACH WEEKDAY MORNING ON ROCK RADIO STATIONS AROUND THE COUNTRY.
CONTACT PETER WELPTUN AT904.245.8500 on PETEH@[EXA_IUTEHHY COM FOR THE 2005 LEX € TERRY MEDIA KIT AND DEMO CD.

www.americanradiohistorv.com

Farewell To The Shark

We must pay our respects to the family and friends of Phila-
delphia radio vet Mark “The Shark’ Drucker, who passed
away Feb. 23 after a long battle with
melanoma. He was 48. Drucker
broke into radio out of college in
1978 when he was hired by Howard
Stern, then PD of WRNW/West-
chester, NY. He later gained fame as
h "The Shark” during his long tenure as
John DeBella’s sidekick on WMMR/
Philadelphia's Morning Zoo. Since
1997 Drucker had been a news and entertainment reporter
on clusterbuddy News KYW-AM. He leaves behind his mother;
his sister; his | |-year-old daughter, Kendall; and his fiancee,
Jill LeClair.

FILMS

BOX OFFICE TOTALS |

February 25-27 ‘

Title Distributor § Weekend § To Date

1 Diary Of A Mad Black ... (Lions Gate)* $21.90 $21.90
| 2 Hiteh (Sony) $20.42 $121.42
3 Constantine (WB) $12.04 $50.97
4 Cursed (Miramax)* $9.63  $9.63
l 5 Man Of The House (Sony)® $8.91  $8.91
6 Million Dollar Baby (WB) $7.34 $64.85
7 Because Of Winn-Dixie (Fox) $6.82 $22.27 I
8 Are We There Yet? (Sony) S4.11  $76.47 |
[ 9 Son Of The Mask (New Line) $3.82 $14.01 l
10 The Aviator (Miramax) $3.73 $93.64 |

| “First week in release. All figures in millions.

Source: ACNielsen EDI
COMING ATTRACTIONS: This week's openers include Be
Cool, co-starring Christina Milian, Aerosmith’'s Steven Tyler
and OutKast's Andre 3000 and showcasing Wyclef Jean, Fred
Durst, Sergio Mendes, Gene Simmons, The RZA, The Black-
Eyed Peas, The Pussycat Dolls and the rest of Aerosmith as
themselves. Milian contributes “Ain’t No Reason” and “Believ-
er’ 1o the film's TVT soundtrack, which also contains The Black
Eyed Peas’"Sexy,” Baby Bash'’s “Suga Suga (Reggae Remix)”
and cuts by Earth, wind & Fire; Kool & The Gang; James
Brown; film co-star The Rock; and more.

Also opening this week is The Jacket, co-starring recording |
artist Kris Kristofferson.

Playing in limited release is Imaginary Heroes, starring Si-
gourney Weaver. The film’s Milan soundtrack contains The |
Postal Service’s “The District Sleeps Alone Tonight,” Slim Har- |
po’s “Baby Scratch My Back,” Chris Logan's “It's Alright” and |

more. — Julie Gidlow

21.9
12.7
11.9
11.2
27.5
12.1
14.5
17.1
12.7
15.2
13.5
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¢ HI/7STOP 50 ALBUMS
THE INDUSTRY'’S NO. 1 RETAIL CHART March 4, 2005

Lw ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 OMARION 0 Epic 180,120 -
1 2 RAY CHARLES Genius Loves Company Concord 113,128 -50%
2 3 GREEN DAY American Idiot Reprise 109,915 48%
3 4 GAME The Documentary Aftermath/G-Unit/interscope 104,937 -19%
7 5 JOHN LEGEND Get Lifted Columbia 78,469 17%
- 6 KIDZ BOP 7 Various Razor & Tie 72,809 -
- 7 TORI AMOS The Beekeeper Epic 67,436 -
8 8 EMINEM Encore Shady/Interscope 67.371 13%
6 9 3 DOORS DOWN Seventeen Days Republic/Universal 65,754 -36%
] 10 KELLY CLARKSON Breakaway RCA/RMG 62,837 -19%
5 " USHER Confessions LaFace/Zomba Label Group 61,207 43%
12 12 KILLERS Hot Fuss Island/IDJMG 53,613 -19%
16 13 LIL’ JON & THE EASTSIDE BOYZ Crunk Juice wr 51,870 -16%
4 14 GRAMMY NOMINEES 2005 Various Capitol 51,296 -55%
14 15 GWEN STEFANI Love, Angel, Music, Baby Interscope 50,433 21%
19 16 FANTASIA Free Yourself JIRMG 49,425 -14%
1 17 MAROON 5 Songs About Jane Octone/J/RMG 47,812 -34%
13 18 RAY! Soundtrack WSM Soundtracks 46,680 27%
27 19 LUDACRIS The Red Light District Def Jam/IDJMG 46,264 7%
26 20 CIARA Goodies LaFace/Zomba Label Group 41,318 17%
2 2 T Urban Legend Atlantic 39,892 -16%
22 22 TINA TURNER All The Best Capitol 39,141 27%
25 23 RASCAL FLATTS Feels Like Today Lyric Street 38,541 -24%
10 24 ALICIA KEYS The Diary Of Alicia Keys JIRMG 35,291 -52%
4 25 TOTALLY COUNTRY IV Various BNA 34,527 -24%
39 26 JESSE MCCARTNEY Beautiful Soul Hollywood 34,226 -15%
15 27 KENNY CHESNEY Be As You Are BNA 34,055 -45%
24 28 DESTINY'S CHILD Destiny Fulfilled Columbia 33,919 -34%
17 29 JOHN MAYER Heavier Things Aware/Columbia 33,634 -45%
30 30 SHANIA TWAIN Greatest Hits Mercury 33,588 -31%
23 31 NOW VOL. 17 Various Capitol 32,586 37%
3B 32 MARIO Turning Point JIRMG 32,081 -29%
37 33 SNOOP DDGG R&G (Rhythm & Gangsta) Geffen 32,025 22%
28 34 GRETCHEN WILSON Here For The Party Epic 31,351 -37%
18 35 MICHAEL BUBLE It's Time 143/Reprise 30,251 48%
38 36 NELLY Suit Derrty/Fo’ ReellUniversal 30,157 -26%
¥ 7 PHANTOM OF THE OPERA Soundtrack Sony Classical 30,149 -28%
K]\ 38 BRIAN MCKNIGHT Gemini Motown/Universal 30,139 -38%
21 39 LOS LONELY BOYS Los Lonely Boys Epic 29,089 46%
29 4 TIM MCGRAW Live Like You Were Dying Curb 28,932 41%
- a CROSSFADE Crossfade Columbia 28,660 -
4 42 MOTLEY CRUE Red, White & Crue Hip-o 28,122 -29%
42 43 JAY-ZILINKIN PARK Coltision Course Warner Bros. 26,702 -28%
41 4 JOSS STONE Mind, Body & Soul S-Curve/EMC 26,238 -33%
20 45 v2 How To Dismantle An Atomic Bomb Interscape 26,214 -54%
48 46 GARDEN STATE Soundtrack Epic 26,213 -18%
4 a4 LEE ANN WOMACK There's More Where That Came... MCA 26,140 -20%
49 48 DISNEYMANIA 3 Various Walt Disney 24,451 21%
- 49 DADDY YANKEE Barrio Fino Universal Music Latino 24,213 -
46 50 TOBY KEITH Greatest Hits 2 DreamWorks 23,936 -27%

© HITS Magazine Inc.

Omarion On Top,

Epic’s Omarion, ~ %
the first member of S
B2K to go solo, sees
his debut effort, O,
rise to the top. In the
week following this
year’s post-Grammy
sales surge, Omarion
claims the No. 1 al-
bum-chart berth on
sales of just over 180,000.

)] ALBUMS

Grammy Spikes Wane

&

Tori Amos

Last week’s chart monsters, Ray Charles
and Green Day,
cool this week by
50% and 48%, re-
spectively, to land
Genius Loves Com-
pary (Concord) at
No. 2 and Ameri-
can Idiot (Reprise)
at No. 3.

The Game (Aftermath/G-Unit/Interscope)
cases up by 19%, to move into No. 4, while the
top five is rounded out by Grammy pertormer
John Legend (GOOD/Columbia/Sony Ur-
ban), who takes No. 5 on 78,000 sold for the
week, a 17% decline.

Other Grammy beneficiaries see significant

Crossfa(-ie

settling as well, including LaFace/Zomba's
Usher (No. 11 on 61,000 sold, down 43%), In-
terscope’s Gwen Stefani (No. 15, 50,000, down
21%), Octone/J/RMG’s Maroon 5 (No. 17,
48,000, down 34%), J’s Alicia Keys (No. 24,
35,000, down 52%) and Interscope’s U2 (No. 45,
26,000, down 54%).

As for debuts, aside from Omarion at No.
1, two other albums make it into the top 10 in
their first week of release: Razor & Tie's Kidz
Bop 7, which lands at No. 6 on sales of 73,000,
and Epic’s Tori Amos, debuting at No. 7 based
on 67,000 sold.

The fourth debut for the week is reggacton
buzz artist Daddy Yankee, whose Universal Lat-
ino debut nabs No. 49 on sales of 24,000. And the
sole re-debut for the week belongs to Columbia’s

Crossfade, who, thanks to multiple cuts at ra-
dio gaining critical mass, see their sales jump to
29,000 from around 21,000 last week, bouncing
them onto the
chart at No. 41. T "'N
Next week: B

Look for debuts
from Jennifer
Lopez (Epic),
Jack Johnson
(Enjoy/Univer- .
sal) and Mars
Volta (Univer-
sal), each of whom streeted as scheduled on
March 1. But look out for 50 Cent (G-Unit/ Af-
termath/Interscope), whose release moves up
to March 3 and who'll come in a strong No. 1.

il
Ml
O'marion
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MIKE TRIAS

mtrias@radioandrecords.com

Legendin
TheMaking?

Born John Stephens, Columbia recording artist John Legend may
well be on his way to the artistic status of his stage name. A protege
of Kanye West, Legend has quickly become one of the players to
watch in R&B. But this isn't your typical protege scenario. Whereas
West is a rapper, Stephens is a bona fide singer-songwriter with pi-
ano skills to match.

Next week he shows off his talent on
the ivories as he goes for adds at Pop
with “Ordinary People,” a ballad taken
from his debut album, Get Lifted. The cut
lands at No. 6* at both Urban and Urban
AC this week and jumps to No. 39* on
the Rhythmic chart. WSTR/Atlanta;
WKST/Pittsburgh; WPRO/Providence;
WNCI/Columbus, OH; and WSNX/
Grand Rapids have all added the track
early at Pop. Legend says that the song
is a composite of experiences. “It’s about love, not as a fantasy or
fairvtale, but as it really goes down between two people,” he says.

Currently, Legend is opening for Alicia Keys’ nationwide Diary
tour to much acclaim. He can also be heard on the soundtrack to
Hitch, performing Stevie Wonder’s “Don’t You Worry ‘Bout a Thing.”

Guitarist Norman Brown goes for adds with “West Coast Cool-
in’,” a Paul Brown-produced track that also doubles as the title track
of Norman Brown'’s latest album, West Coast Coolin”. This is the gui-
tarist’s third album in the last five years and follows hot on the heels
of his Grammy-winning fust Chillin’.

Continuing his evolution as a musical
force, Norman also makes his debut as a
vocalist on his latest CD. “My fans kept
asking me to do more singing,” he says.
“At the same time I wanted to go further
into some of the great soul and R&B
sounds that have been such a tremendous
influence on me. I tried to bring those two
goals together on this new album.”

Norman Brown Though the track officially arrives at

Smooth Jazz radio next week, KSSJ/Sac-
ramento and KJZY /Santa Rosa, CA are already “West Coast Coolin’.”

Marcus Congleton (vocals, guitar, songwriting), Benji Lysaght
(guitarist), Darren Beckett (drums) and Matt Dublin (bass, backing
vocals), otherwise known as Ambulance LTD., are Going for Adds
at Alternative and Triple A next week with “Stay Where You Are,”
taken from their debut album, LP. Says Congleton about the four-
some’s sound, “We don’t kick ass volumewise. Conceptually, poeti-
cally, we kick ass. Atmospherically, we kick ass. A lot of our stuff
has ‘70s undertones to it, not so
much the punk side, but the indul-
gent side that punk was rebelling
against. | already did my punk
time in high school.”

Ambulance have joined the likes
of such tastemakers as The Killers,
The Thrills, Stellastarr, Elefant and
The Dears on tour. Thev continue
to live like road warriors as they
tour North America, culminating
with a performance at the Coachella Music & Arts Festival in Indio,
CA on April 30.

The New Jersey-based outfit My Chemical Romance named their
band after being inspired by the work of author Irvine Walsh. Next
week they hope to erupt onto Alternative radio with their musical

John Legend

Ambulance LTD

0000060000000 0000000

Week 0f 3/07/05

CHR/POP

JASMIN DJ (Caliter)
JOHN LEGENO Ordinary People {Columbial
RYAN CABRERA 40 Kinds Of Sadness /. V.L.A./Atlantic)

CHR/RHYTHMIC

J-KWON f/PETEY PABLO & EBONY EYEZ Get XXX'd
{Jive/Zomba L abel Group)

URBAN

J-KWON f/PETEY PABLO & EBONY EYEZ Get XXX'd fJive/
Zomba Label Group)

JASMIN DJ (Caliber/

URBAN AC

GOSPEL

No Adds

COUNTRY

BRANDY LYNN When The Other Woman (Caliber/

AC

CELINE DIDN In Some Small Way (Epic/
JASMIN DJ [Caliber/
RONAN KEATING If Tomorrow Never Comes (Universal)

HOT AC

AFTERS Beautifu! Love (Epic/
KELLY CLARKSON Since U Been Gone (RCA/RMG)/
MRNORTH Let Me In {Uninhibited)

SMOOTH JAZZ

ACOUSTIC ALCHEMY Say Yeah (Higher Octave)

BEBE WINANS Love Me Anyway (Hidden Beach)

MADELEINE PEYROUX Dance Me To The End Df Love (Rounder/
NORMAN BROWN West Coast Coolin' (Warner Bros.)

ROCK

MAGNA-FI This Lite (dezra)
SLIPKNOT Before | Forget (Roadrunner//DJMG)

U2 Sometimes You Can’t Make It On Your Own flnterscope/

ACTIVE ROCK

MAGNA-FI This Life /4ezra/
SLIPKNOT Before | Forget fRoadrunner//DJMG/

U2 Sometimes You Can't Make It On Your Own finterscope/

ALTERNATIVE

AMBULANCE LTD. Stay Where You Are (TVT)

FALL AS WELL Dead & Growing Older /mprint/

MY CHEMICAL ROMANCE Helena (Reprise/

SLIPKNOT Before | Forget (Roadrunner//DJMG)

SMOKE OR FIRE California’s Burning (Fat Wreck Chords)

TRIPLE A

AMBULANCE LTD. Stay Where You Are (TVT}
GLORIOUS California (Toucan Cove/

MAVIS STAPLES Step Into The Light /Aligator)
ROBBERS ON HIGH STREET Spanish Teeth (Vew Line/

CHRISTIAN AC

JASON MORANT We Lift You Up fintegrity/Vertical)
SCOTT RIGGAN Great Is The Lord (Spinning Plates/
SWIFT | Need You (Fiicker)

CHRISTIAN CHR

FOREVER CHANGED Encounter (Foodgate/

JACI VELASQUEZ With All My Soul (Word/CurtyWarner Bros.)
KRYSTAL MEYERS The Way To Begin (Essential/PLG)
MOURNING SEPTEMBER Closer To Closure (Floodgate)

CHRISTIAN ROCK

FOREVER CHANGEO Encounter (Floodgate/

KRYSTAL MEYERS The Way To Begin (Essential/PLG)
MOURNING SEPTEMBER Closer To Closure (Floodgate)
RAE Vicious Cycle #ndependent/

ROOSEVELT'S Can't End This Way (Word 0f Mouth)
SANCTUS REAL The Fight Song (Sparrow/EMI CMG/

INSPO

JASON MORANT We Lift You Up fintegrity/Vertical)
SCOTT RIGGAN Great Is The Lord (Spinning Plates)
SWIFT | Need You (Fiicker/

CHRISTIAN RHYTHMIC

No Adds

concoction “Helena.” The single is from My Chemical Romance’s
sophomore CD, Tiiree Checrs for Revenge, which lead singer Gerard
Way describes as “violent, unsafe pop music.” Producer Howard
Benson was one of the main catalysts that gave Three Cheers its kick.

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
jfagot@radioandrecords.com.
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NEWS

Spotloads

Continued from Page 3

slightly, from 22% to 25%, since the
last study two years ago, the num-
ber saying they switch after just one
commercial jumped from 14% to
20%. Younger listeners are signifi-
cantly more likely to switch before
a stopset begins (15-24, 19%; 25-34,
16%), while older listeners tend to
stay through the commercial break
(45-59, 38%; 55-65, 39%).

As you would expect, a majority
of radio listeners (57%) say they
would listen more if stations notice-
ably cut commercial loads. How-
ever some 39% say their listening
habits would not change if spot-
loads were reduced.

The keys to the “Less Is More”
strategy are a combination of re-
duced commercial minutes per
hour and more 30-second spots. But
Henry said listeners are focused
less on spot length and more on
stopset length (see chart, Page 3).
He said, "Most listeners don't care

if a station plays 30- vs. 60-second
commercials if the total commercial
time is the same.

“For the minority of listeners
who do care, the appeal of 30-sec-
ond commercials is dependent
upon the placement of that 30-sec-
ond commercial in the context of
the other commercials aired around
it. When filling one minute of time,
two 30-second spots are slightly
preferred over one 60-second ad.
However, when filling five minutes
of time, 60s are preferred by a two-
to-one margin.”

This is the sixth time in 14 years
that Paragon has surveyed listeners
about their tolerance for commer-
cials. Henry said, “Radio listening
among younger listeners under 25
has been most affected by a percep-
tion of increased commercial loads.
The good news is that it is this same
group, [43% of] the under-25 listen-
ers, who say they would listen more
to radio if commercial loads were
noticeably reduced.”

Clear Channel
Continued from Page 1

San Francisco, San Jose, Monterey
and Fresno. Martinez retains his
duties programming the company’s
KYLD (Wild 94.9)/San Francisco.

Sledge joined Clear Channel in
July 1999 as Director/Regional
Country Programming and KNIX/
Phoenix PD. He was upped to Di-
rector/Programming Operations
for CC/Phoenix in April 2000; to
Clear Channel Regional VI/Pro-
gramming, Southwest in 2001; and
to VP/Country for the company
last month.

“Alan’s multiformat expertise
and notable success in building
market-leading clusters of radio
stations made him a natural for this
role,” Clear Channel /Sunbelt Re-
gion Sr. VP Charlie Rahilly said.
“This strategic appointment dem-
onstrates our confidence that Alan’s
expertise will benefit an expanded
group of stations.”

Sledge said, “I'm very excited
about beginning this new role. We
are fortunate to have great radio
stations and great employees
within this region, and [ very much
look forward to continued success
there.”

Before joining KYLD as PD ear-
lier this year Martinez served as PD
of CC’s KDON/Monterey. In his
new position he replaces Michael
Martin, who was promoted to Sr.
VP/Programming, West Coast in
November 2004.

“Dennis has proved himself to be
one of those programmers you
don’t want to be across the street
from,” said Martin, to whom Marti-
nez reports. “I'm proud to have him
on our team.”

Martinez said, “It's been my
pleasure to work with Michael Mar-
tin since programming KDON and
now as PD of KYLD. I look forward
to a continued close working rela-
tionship and working closely with
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the extraordinary programming
professionals we have from Salinas
to Fresno, San Jose to San Fran-
cisco.”

Two other Regional VIs/Pro-
gramming were named this week:
Keith Royer gets responsibilities
for Bakersfield, Santa Maria, San
Luis Obispo, Santa Barbara, Lan-
caster and Victorville, CA; and Rob
Harder takes over Anchorage and
Fairbanks, AK and Spokane, Tri-
Cities and Yakima, WA.

Rover will keep his program-
ning duties at KIST/Santa Barbara,
CA. Harder remains Director/Pro-
gramming for Clear Channel/Spo-
kane, where he also serves as D of
KKZX. A 31-vear radio vet, Harder
began his career with KING Broad-
casting and has also worked in Se-
attle; San Francisco; and Portland,
OR.

“Rob is a very experienced, suc-
cessful and talented programmer,
and I'm pleased to have him lead
our efforts in the Pacific North-
west,” said Martin.

“It’s a great compliment from
Michael Martin to allow me to over-
see this region,” Harder told R&R.
“It's great to work for a company
like Clear Channel where you can
climb the corporate ladder without
having to move from the area you
love.”

Goldberg

Continued from Page 1

media entrepreneur who has re-
peatedly made his mark on Ameri-
can culture, one of the smartest and
most creative media executives of
his generation and a man who
deeply believes in the mission of
Air America. On behalf of our staff,
affiliates and investors, I am de-
lighted to welcome Danny to Air
America.”

A longtime political activist,
Goldberg is a well-known record
executive who has been Chair-

Earnings
Continued from Page 12

million, and 2004 station operating
income increased 6%, to $177.4 mil-
lion. 2004 net revenue was up 3%, to
$438.2 million, and free cash flow
increased 8%, to $95.6 million. For
Q1, Cox forecasts revenue growth in
the low-single-digit range.
¢Elsewhere, Westwood One’s Q4
EPS of 31 cents was 2 cents shy of the
forecast of 33 cents per share from
Thomson First Call. Net income
came in at $29.6 million, compared
to $31.1 million (31 cents) a year ago.
Westwood One’s Q4 net revenue

| rose 4%, t0 $151.6 million, but oper-

ating income slid 3%, to $51.1 mil-
lion.

For 2004, WW1’s net income per
share of 97 cents fell short of the ex-
pectation of $1 per share by
Thomson First Call, as net income
came in at $95.5 million, compared
to $100 million (97 cents) a year ago.
However, net revenue grew 4%, to
$562.2 million, while operating in-
come declined 3%, to $165.6 million.
For 2005, Westwood One forecasts
low- to mid-single-digit growth in
revenue and mid-single-digit
growth in operating income.

¢ Due to higher corporate ex-
penses, Saga Communications’ Q4
net income declined from $4.5 mil-
lion (21 cents) to $4.1 million (20
cents), although net operating rev-
enue rose 10%, to $36.1 million, and
operating income increased 1%, to
$8.7 million. For the vear, net income
increased from $13.9 million (65
cents) to $15.8 million (75 cents), as
net operating revenue increased
11%, to $134.6 million, and operat-
ing income rose 10%, to $31.4 mil-
lion.

¢ Univision’s radio division saw
Q4 revenue surge 10%, to $84.1 mil-
lion. The good performance came as
Univision Radio’s gross same-sta-
tion revenue climbed 10% in the
quarter —solidly outperforming the
average gross revenue growth of 1%
for the industry, as reported by the
RAB. lFor 2004, Univision Radio’s
revenue climbed from $83.6 million
to $328.4 million.

man/CEQ of Artemis Records,
President/CEQ of Sheridan
Square Entertainment, Chairman/
CEO of the Mercury Records
Group and Chairman/CEO of
Warner Bros. Records. From 1983-
1992 Goldberg was principal
owner and President of Gold
Mountain Entertainment, a per-
sonal management firm whose cli-
ents included Bonnie Raitt, Nir-
vana, Hole, Sonic Youth, Rickie
Lee Jones and The Beastie Boys.

“I have admired Air America
since its inception, and | am pro-
foundly impressed by the cultural
and business accomplishments of
its board, staff and on-air talent in
the past year,” said Goldberg. “Join-
ing in their efforts is one of the
greatest honors of my professional
life.”
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OLDIES

Just Don't Call It Oldies

ADAM JACOBSON
afacolson@radioandrecords.com

Syndicated host weighs in on format concerns

By Tom Kent

“here seems to be a lively and healthy debate among Oldies
programmers regarding the direction Oldies stations should
take. Should we play more or less music from the 1970s? Should
we play anything from the 1980s? Should Oldies still call itself

“Oldies”?

Veteran air personality and syndicated host Tom
Kent says those are all good questions. "We, being
the progranuning geniuses we are, will always be
questioning and analyzing research and asking
more questions as we are collectively gathered in
our programming laboratories splitting the
proverbial radio atom,” he says.

This week RER turns its Oldies column over to
Kent, whozweighs inon the state of Oldics by examin-
ing the listener and advertiser demographics of the for-
nat.

Move Forward Or Perish

Most people come of age musically as
teenagers. This usually happens between the
ages of 12 and 16, when we not only become
musically aware, but also arrive at a time
where music takes a place of priority and im-
portance in our lives.

Consider this fact: If you were 14 years old
in 1980, you're 39 years old today. If that's your
age, then you're right in
the middle of the most
important advertising
demographic out there,
the coveted 25-54s. And,
interestingly, you are not
being served by Oldies
radio.

The mean average year
at Oldies radio today is
1969. Is itany wonder this
format is not growing? It's not growing because
it's not moving forward and it’s aging with its
audience.

Conversely, there is no better format for the
cultivation and future growth of the coveted
adult demo than what we have termed Old-
ies. Witness WM]I/Cleveland under former
PD Dave Popovich and incoming PD Meg
Stevens. WMJI is consistently No. 1 in the
market because the station has grown withiits
audience. They're playing titles from 1989!

That doesn’t mean programmers should go
out and start adding titles from the 1980s. One
thing radio people love to do is go overboard
with every new and developing idea. How
many stations will start to go to all Christmas
music right around Halloween?

Careful Branding

As far as branding goes, sometimes your
biggest asset can be your biggest liability. A

Tom Kent

case in point is the name “Oldies.” The term
describes the product perfectly, butit’s also the
biggest negative you can drive home to your
listeners. For many, the name “Oldies” means
the station is saying, “We play old music, and
you are listening, so you must be old.” Even
folks who are old are in denial. They don’t
want to feel old or be reminded that they are
old.

If you’re 39 years old,
you’re right in the middle
of the most important
advertising demographic,
the coveted 25-54s. And,
interestingly, you are not
being served by Oldies
radio.

Here’s a great story: Last summer I was
enjoying a beautiful day in Cleveland. I was
outin my convertible with the top down, lov-
ing life and living large. It was a Saturday
morning, and | drove up to the McDonald’s
drive-through. 1 had the hat turned backward,
the shades on and the radio cranked up loud.
1 was feeling about 22, and everything was
great. After all, nice days in Cleveland really
arerare.

Anyway, the girl at the window took my
money, looked at me and smiled. It was a very
condescending smile, because she was look-
ing at me with that “Who are you trying to
kid?” look. You see, she’d just read my T-shirt,
which said “Oldies 106.1.” | was cooked. When
I got home, [ tossed the T-shirt.

People naturally associate “Oldies” with the
word “old.” It's not a good image, and I'm in
denial!

Tom Kent hosts the syndicated programs Hall
of Fame Coast to Coast and Into the "70s With
Tom Kent, both syndicated and distributed by the
TKO Radio Network. Visit www.truckintom.com
for more on Kent.

Countdown To Cleveland

OK, it's only early March, but Meg Stevens and the rest of the crew
at Oldies WMJI/Cleveland are eagerly awaiting R&R Convention
2005, set for June 23-25 at the Renaissance Cleveland Hotel.

Those who attend this year's convention will have the luxury of tuning in to
WMJI at 105.7 MHz, and what they hear may surprise them. It may also lead
them to forget about listening to any other Cleveland radio station — it's just
that damn good.

Of course, if you can't make it to Cleveland, the Clear Channel Oldies giant
can bring Cleveland to you via your computer: WMJI is streaming at www.
wmji.com.

WMJI has been a top-rated radio station book after book. The station scored
an 8.5 12+ share in Arbitron’s fall 2004 book, and it's winning with a very
contemporary sound and a super-strong morning show.

Legendary Personalities

John Lanigan and Jimmy Malone have one of the most-listened-to morning
shows in Cleveland. From taking listener calls to giving away makeovers for
both male and female listeners, the Lanigan and Malone program offers mu-
sic and fun each morning. And, of course, there is the long-running “Knuckie-
heads in the News" feature, a signature part of
the show.

WMIJI's airstaff aiso features Mike Ivers and
Don “Action” Jackson in the afternoon hours,
Daune Robinson in evenings and Doc Thompson
in overnights.

The station takes things a step further by |
branding each air personality's time siot. Rob-
inson helms The Majic Music Magazine, which
includes a nightly Rock & Roll Hall of Fame spot-
light, a “Top 10 at 10" from a random year and
an Artist of the Day. An Elvis Presley twin-spin
airs at 11pm, while a Beatles feature airs at
11:30pm as “Majic After Dark” gets underway.

Additionally, WM offers top-of-the-hour newscasts during daylight hours, giv-
ing the station a truly full-service image.

Wide Variety

Here's a peek at what WM played from 11:30pm on Feb. 22 to 12:30am
on Feb. 23. As R&R staffers prepared for their big office move, the sounds of
WMJi's audio stream filled the hallways.

JOHNNY NASH [ Can See Clearly Now

LESLEY GORE Maybe | Know

ROD STEWART You're In My Heart

LOVIN’ SPOONFUL Do You Believe In Magic

LOGGINS & MESSINA Your Mama Don’t Dance

FIVE STAIRSTEPS O-O-H Child

GARY LEWIS & THE PLAYBQYS Count Me In

R. DEAN TAYLOR Indiana Wants Me

TURTLES Elenore

BRENTON WOOD Gimme Little Sign

EAGLES Take It To The Limit

CROSBY, STILLS, NASH & YOUNG Teach Your Children
JIMMY RUFFIN What Becomes Of The Brokenhearted
RICKY NELSON Travelin’ Man

BEACH BOYS California Girls

BEATLES While My Guitar Gently Weeps

Lanigan & Malone

——

g L) ry . -
MONKEE BUSINESS wcas-FmNew York recently iured fegendary Monkee member Micky
Dolenz (r) as its main man in morning drive. To welcome Micky to the Infinity Oldies station, NYC &
Company President Cristyne Nicholas presented him with his very own New York street sign, pointing
to “Micky Dolenz Way.” We still haven't found it on the map, but it's a safe bet it's located somewhere
in midtown Manhattan.
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Music Network

Trade paper covers the industry up north

anadian Music Network is a weekly trade magazine serv-
Cing and reporting on the Canadian music industry. The
debut issue appeared in May of 2001, and, with the magazine
gearing up for its fourth year of publication, its vibrant content
mirrors the exciting changes and developments afoot in the Ca-
nadian music industry. Spearheading the publication are Edi-
tor Barry Walsh and VP/Managing Director Samantha Pickard.
I spoke with both about the magazine and its focus and impact

on the Canadian market.

The Content Focus

“We're constantly listening to what our read-
ership has to say about what we’re doing —
what we’re doing right
and where we can im-
prove,” says Walsh. “Espe-
cially these days, with the
global music industry ex-
periencing a variety of
changes, we want to report
on those changes and how
they affect the players
within the Canadian com-
munity. Sometimes the
transitions are painful and full of uncertainty,
and other times the potential is readily appar-
ent and exciting.”

The magazine keeps its subscription-based
readership informed with a mix of content that
includes airplay charts from R&R and BDS Can-
ada, adds reported by radio stations across the
country, top 10 charts from national and region-
al retailers, a national Urban chart, a national
Dance chart, tour listings, and sales charts pro-
vided by Nielsen SoundScan Canada.

“Our readership is made up of all aspects of
the music industry,” Pickard says. “We're read
by radio, retail, artist managers, major labels,
independent labels, promoters, representatives
from national venues, publishers, agents, PR
firms, print media, festivals, conferences, record-
ing studios, associations and many other sectors
of the Canadian music industry.”

In addition to the charts, Canadian Music Net-
work reports news and events in its Networking
section, while weekly Q&As shine the spotlight
on a variety of music-industry players.

“We rotate the subject matter of the Q&A in
order to keep it fresh for the reader,” says Walsh.
“Soit's notalways going tobe an interview with
aPDoran A&R director. Sometimes it'll be with
a producer who's just started his own studio or
who has worked on the biggest new album in
the country, or an agent who's had a particular-
ly great touring season. Sometimes it'll be with
someone who's celebrating a milestone anniver-
sary with his or her company. We try to show-
case as many of the stories behind what makes
this all tick as possible.”
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Barry Walsh

One of the more popular weekly columns in
Canadian Music Network is Indie Update, encap-
sulating the week’s big news from the country’s
burgeoning indie community.

Influences & New Artists

Walsh says, “Over the last two years, we've
seen incredible growth in Canada’s independent
sector, in terms of new labels such as MapleMu-
sic Recordings [home to Sam Roberts and dis-
tributed by Universal Music Canada], Arts &
Crafts [distributed in Canada by EMI Music
Canada and home to Feist, Stars and Broken
Social Scene], Distort Entertainment [home to
screamo stars Alexisonfire, now distributed by
Universal] and Last Gang [also Universal-dis-
tributed and home to Metric and Death From
Above 1979] making huge inroads, both athome
and internationally.

IR F LR T T R I

“With the global music
industry experiencing a
variely of changes, we
want to report on those
changes and how they
affect the players within
the Canadian
community.”

Barry Walsh
L T T

“We've been reporting on those bands —
sometimes long before other national media
outlets and certainly before a lot of the interna-
tional media gets to them — and, as a result, the
indie labels and artists across the country are
very interested in receiving coverage.

“In Canada, a majority of majors are taking a
close look at the independents and often estab-
lish [promotion and distribution] deals or other
partnerships with some great labels. Aggressive
labels like Distort are really making headway

nationally, thanks to the added bit of marketing

muscle a major can provide, and tastemaker la-
bels like the aforementioned Arts & Crafts and
Toronto’s Paper Bag Records and Six Shooter
Records [distributed by Universal Music Cana-
da and Warner Music Canada, respectively] are
getting much wider exposure via our national
music-video channel, MuchMusic, and via radio
than perhaps they might've received on their
own.”

Walsh says independent distributors in Can-
ada — among them Koch Entertainment Cana-
da, Fusionlll, Sonic Unyon, FA.B. and Outside
Music — are also making gains with retail and
in artist signings. “Most of the indie distributors
I've talked to that attended MIDEM said it was
the best year for them thus far,” he says. “And
we'll see the fruits of that in the coming year.”

Canadian Music Network's Influence

Beyond the weekly Indie Update column by
new editorial team member Sean Carrie, the
magazine runs a monthly Q&A with an inde-
pendent artist, headed “The Buzz Starts Here.”
The feature puts an artist, selected from among
submissions to Canadian Music Network by
bands, managers, publishers and labels across
the country, in front of some of the most influ-
ential people in the Canadian music industry.

“I know for a fact that major-label presidents
read the magazine cover to cover, and when
there’s a new band in that section, they're get-
ting noticed,” Walsh says. "I try to get as much
input as I can from people in the industry with
their ears to the ground, and when I mention a
tiny band from Halifax, Nova Scotia that has
people talking over there, they’ll get e-mails
from A&R and label heads in Toronto and Van-
couver.”

Because of the size of the country, Walsh says
it's particularly important to make sure the con-
tent of the magazine is not too “Toronto-centric”
and reflects the diversity of the regional scenes
in Canada.

“It's a simple fact that what goes down a
storm in Calgary, Alberta is sometimes unheard
of in Toronto,” he says. “The size of the country
has always been one of the major challenges for
a touring and recording artist here.

“With national media outlets like ourselves,
it’s really our responsibility to make sure that we
have coverage of things like the East Coast Mu-
sic Awards in Atlantic Canada or the Canadian
Country Music Awards in Alberta. Exposing the
rest of the country to these pockets of music and
music-industry activity results in a richer pub-
lication for us, and it directly facilitates commu-
nication.”

Thediversity of the musical landscape in Can-
ada is perhaps best illustrated by the Quebec
music industry and its relation to the rest of the
country. It's not uncommon for Quebec artists
to sell hundreds of thousands of copies in their
home province and internationally and to be rel-
atively unknown — or completely unknown —
in other parts of the country.

Canadian Music Network runs a weekly col-
umn on French-language music from Quebec, a
Francophone spins chart from BDS and retail
charts from Nielsen SoundScan Canada that pro-
vide a window on the Quebec music industry
for the rest of the country and the magazine’s
international readers. “We plan on having more
Francophone content in the months ahead,”
Walsh says.

As mentioned earlier, the pace of change in
the music industry means there’s rarely a dull
moment around the Canadian Music Network of-
fices, Walsh says that going in-depth with such
big stories as the Sony BMG merger, ever-sim-
mering copyright issues, the marriage of mobile
technology and music and the potential arrival
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of satellite radio in Canada are of paramount
importance to the magazine and its readers.

“When we attend a Digital Music Summit like
the one held in Toronto this month, we are es-
sentially the eyes and ears for everyone who
wasn't on the list or who wasn't able to make
it,” he says. “It’s the same as when we cover the
Juno Awards [presented to the cream of the Ca-
nadian music crop by the Canadian Academy
of Recording Arts & Sciences] or the upcoming
MusExpo conference in Los Angeles. We'll do
our best to give the whole story from a multi-
tude of angles.”

Walsh says the magazine also welcomes op-
ed pieces from people in the music industry. “If
you've got a particularly strong point of view
about an issue affecting the industry, we want
to hear it,” he says, adding jokingly, “Provided
it's not libelous.”

New Focus

Meanwhﬂe says Pickard, “The success and
. reputation of Canadian
Music Network has allowed
the company as a whole to
grow. In January 2002 Ca-
nadian Entertainment Net-
work, a biweekly trade
magazine for the home-en-
il tertainment industry, was
il born. CEN is the direct re-
sult of the urging of our
music-magazine retail
readership for more infor-
mation on the DVD format.”

Hot on the heels of the launch of CEN, the Ca-
nadian Entertainment Network Awards debut-
ed. The Canadian Entertainment Network
Awards is the only awards show of its kind in
Canada, celebrating the best in the Canadian
home-entertainment industry and, in particular,
the DVD format, which has grown exponential-
ly over the last five years.

Samantha
Pickard

. . canadian

sesMUSIC

NETWAORK

The awards are dedicated to acknowledg-
ing the success of DVD sales and rentals,
which in 2004 accounted for over $25 billion
in consumer spending. This year’s event is
already sold out and promises to solidify the
CENAs as one of Canada’s premier entertain-
ment-awards shows.

As for moving ahead in 2005, Walsh says
Canadian Music Network, published by music-
industry magnates Donald Tarlton and John
Woodruff and sister magazine to Australia’s
Music Network, will be adding more international
content from a variety of sources, both to inform
the Canadian readership of what’s happening
around the world and to keep readers at home
and beyond aware of the inroads being made by
Canadian artists in other territories.

“This new millennium has proven to be just
bursting with potential for the Canadian music
industry, and it’s our job to talk about it,” he says.

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S. Beverty Drive, Suite 300
Beverly Hills, CA 90212, USA
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PART Two OF A TwO-PART SERIES

Fall ‘04 Ratings
Rodeo Roundup

More fresh and delicious numbers from the Pop world

ast week we took a look at some of the big winners in the

fall ‘04 episode of Wheel of Arbitron. This week the extrava-
ganza continues as we visit four more of your Pop favorites to
examine what went right for them in the fall book.

KHKS (106.1 Kiss FM)/Dallas

Kiss PD Patrick Davis is a humble man: He
gives a lot of credit for the station’s 3.4-4.012+
jump to his airstaff. “Kidd Kraddick in the Morn-
ing is the backbone of what we’ve done for the
past five years,” Davis says. “He still has dou-
ble-digit 18-34, 18-24 and teen numbers. He's
No. 125-54 as well, so he dominates women
12-54. When you're starting with a base like
that, you really can’t go wrong.” :

Davis even gives props to Asst.
PD/MD/midday dude Fernando
Ventura, despite the fact that Ventu-
ra just left for mornings at KNGY
(Energy 92.7)/San Francisco (that
bastard!), and he says afternoon
driver ]] Kincaid has been rising
steadily in every book he’s been at
KHKS. New night guy Billy The
Kidd has done a phenomenal job,
according to Davis — so good, in fact, that
Davis just installed interim MD stripes on Mr.
The Kidd's sleeve in the wake of Ventura's de-
parture.

“I don’t think the music cycle hurt us ei-
ther,” Davis says. “Having Kelly Clarkson,
Avril Lavigne, JoJo, Maroon 5 and even the
Nelly & Tim McGraw — which was very pop-
sounding — those records were huge for us
in the fall. The music cycle swung back around
so that Pop had some artists to own again.

“When eight out of the top 10 songs in the
country are hip-hop, it makes it difficult to get

Bik
! )

Patrick Davis

any Pop attribution when people cross-cume
between you and the hip-hop station. As
much as you want to and do play those songs,
who's really getting credit for them?

“We can all live with a little hip-hop, but
when we have no artists we own, it’s tough
to be top-of-mind. I heard only 35% of the hits
in 2004 were pop and 65% were either hip-hop
or urban. That makes it very tough for us to
cut through.”

3 KHKS also had a runaway promo-
tion that helped tie up the fall book.
“What's in the Box?” was an updat-
ed version of radio’s classic “black
box” promotion. The station hoisted
a 20-foot-square box above Six Flags
Over Texas and gave away clues on
the air as to, well, what was in the box.

Davis says almost half a million
people a week saw the box, and that
fueled rampant hysteria throughout
the market about what the box contained.
(Turns out it was Usher’s Mercedes — with
$10,000 cash in the glove compartment.)

“That went really, really well and helped us
cut through a lot of the Christmas clutter,”
Davis says. “We were happy with that one,
and it was one of those things where the long-
er it went on, the more people talked about it
and the more interest it created.

“Being able to physically see the box every
day was another big thing, especially when it
was somewhere like Six Flags Over Texas. We
got instant credibility from tying in with the
biggest theme park.”

All that translated into a
killer book for KHKS: Per-
sons 18-34 doubled, and teens
nearly doubled as well. Kiss
was also No. 2 women 18-34
and 25-54 — the latter being
highly unusual for a CHR.

KHTT (106.9
K-Hits)/Tulsa

What, exactly, was in the

opped in on
the unsuspecting folks at WDCG (G 105)/Raleigh, where, in lieu of
Joining 50's entourage, G105 Asst. PD/afternoon goddess Randi
West settled on having her picture taken with him.

FIDDY AND THE NEW G-UNIT 50 cent dr

water in Tulsa that led to
KHTT's rocket-powered 4.8-
6.3 jump to No. 3 in the fall
book? Like Patrick Davis,
KHTT PD Tod Tucker quick-
ly spins in his chair and

points down the hall. “I am blessed to have
one of the most talented staffs in America!”
he yells.

“Ialso believe our success was due in large
part to the fact that we're live and local. We
keep our fingers on the pulse of what'’s going
on in Tulsa and not any other market. What
works in Los Angeles works in Los Angeles,
but it might not work in Tulsa, and vice ver-
sa.”

Tucker also found that cash — surprise! —
is king, with the station’s “Phrase That Pays”
promotion, and K-Hits gave away a $2,000
shopping spree right before Christmas witha
“Guess Who's in the Sleigh to Win the Pay”
contest.

In terms of the musical makeup, Tucker had
to walk a pretty tricky line, but it appears to
have paid off. He says, “K-Hits is a main-
stream CHR that has always leaned a little
rhythmic, and we’re being squeezed at both
ends, by a ‘Churban” across town and their
sister station that goes between Hot AC and
CHR, depending on the week. But we've been
able to maintain our position as the station for
hit music in Tulsa.”

Between music, mornings, marketing and
money, K-Hits hit the jackpot: No. 1 persons
and women 18-34 and 18-49, No. 1 teens and
abig jump 25-54. “We did very well, from the
cradle to the workplace,” Tucker says. “I also
have to give major props to our consultants
and my good friends Mark St. John and Guy
Zapoleon; my GM, Pat Bryson; and our own-
er, Tony Renda, who allows me to do what |
love to do most.”

KWTX/Waco, TX

We spoke to KWTX PD Darren Tayloronly
acouple of days after Waco’s mayor died, but
he sounded pleased that his station helped
immortalize the mayor in its “12 Days of
Christmas” promotion. “We had 12 local ce-
lebrities each doing a line from the 12 Days
of Christmas,’” Taylor says.

“Ted Nugent lives here, so we got him and
his wife, Shemaine, in onit, along with the late
mayor. Each day we’d play one. Listeners had
to keep up with them, and after the 12th day

“When eigit out of the
top 10 songs in the
country are hip-hop, it
makes it difficult to get
any Pop attribution when
people cross-cume
between you and the hip-
hop station.”

Patrick Davis

we took the 97th caller, who had to name back
all 12 celebrities in order. When Ted came in,
he was yelling about how on the fifth day of
Christmas, ‘my true love gave to me an Uzi,
s0 | could kill something and eat it!"”

Taylor says being local and doing “fun, old-
school, goofy-radio stuff” is what helped pow-
er KWTX8.6-9.5 12+ toa dizzying No. 2 in the
market — something the station’s never been
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able to do before. And it did so despite the
presence of a new Hot AC competitor.

“The biggest thing to us is that the station
has been No. 3 for several years, and it didn’t
look like we were ever going to be No. 2,” says
Taylor. “Then, ali of a sudden, we beat our sis-
ter Oldies station.” In women 25-54, KWTX
went 9.8-12.1, and persons 25-54 rose 7.7-8.5.

“We gave away turkeys for Thanksgiving,
and we stayed focused on the community
and delivered a good product,” Taylor says.
“The staff worked on doing good breaks, and
the morning show has a commercial-free
hour at 9am. We're holding our ground pret-
ty well.”

“It’s about being out
there and meeting
people, which is a
chance for you to put a
name and a face to the
station and sway
opinions.”

Scotly Mac

Musically, Taylor was able to play a little of
everything — a nice goulash of pop, hip-hop
and rock — but he‘d especially like to thank
Nelly & Tim McGraw for their mass-appeal
hit “Over and Over.” “Being No. 2 is neat!”
he says.

WSPK (K104)/Poughkeepsie, NY

“We saw really nice cume growth.” That's
Scotty Mac, PD of WSPK, who saw his sta-
tion post a healthy 4.2-5.8 gain in the fall book
to plant its flag in the Land of Top Fivedom.
It's a nice birthday present for K104, which is
celebrating its 25th year as a CHR/Pop sta-
tion.

“Basically, what we did was increase rota-
tions, tighten up the playlist, get some great
music from the industry — like Ryan Cabrera,
TheKillers and Gavin DeGraw — that worked
out for our market quite well, and really re-
committed to localism,” Mac says. “It’s about
being out there and meeting people, which is
a chance for you to put a name and a face to
the station and sway opinions.”

With the K104 Supersticker Patrol on call 24
hours a day, the station was blowing out priz-
es in every direction — concert tickets, tickets
to Broadway shows, movie passes, blah, blah,
blah. In other words, CHR 101. Plus, there was
some serious trip action going on.

Mac says, “We've always been the strong-
branded ‘vacation station,” so we did ‘Trips
Gone Wild,” where we had a wheel of trips and
people qualified for a Bahamas getaway, a trip
to the Grammys, a trip to Mohegan Sun, a
weekend at a ski resort and trips to New
York.”

All that recommitting to localism gave K104
a nice ratings payoff. “We were very healthy
18-34, and we really hit our money targets,”
Mac says. “We had big jumps, and the cume
is continuing to rise over the past two books.
But just when you think you've done enough,
you have to re-evaluate.”

March 4, 2005 Radio & Records ® 29


www.americanradiohistory.com

° CHR/POP TOP 50

March 4, 2005 POWERED ]
B e e AR CHER M MEDIABASE
1 o GREEN DAY Boulevard Of Broken Dreams (Reprise) 8819 +338 763855 10 1190
2 o KELLY CLARKSON Since U Been Gone (RCA/RMG) 8310 +254 731927 13 118/0 MOSTADDED'
3 3 CIARA f/MISSY ELLIOTT 1, 2 Step fLaFace/Zomba Label Group] 7679 -349 655727 15 116/0
4 4 MARIO Let Me Love You (/AMG) 6888 705 530325 15 11710 ARTIST TITLE LABEL(S) Aoos
6 @ GWEN STEFANIf/EVE Rich Girl finterscope/ 6030  +477 567937 11 1181 :‘;sméa;:\vﬂsgzp (Sf-;%;f;””a"'””'e'mﬂ?’ :g
. ano
5 6  JESSEMCCARTNEY Beautiful Soul (Hollywood) 5858 732 447015 18 118)0 NATALIE Goin' Crazy (atium/Universal 16
8 0 USHER Caught Up (LaFace/Zomba Label Group) 5829 +645 506834 9 17/0 JENNIFER LOPEZ f/FAT JOE Hold You Down (Epic/ 16
7 0 EMINEM Mockingbird (Shady/Aftermath/interscope) 5686 +208 402836 1 1150 SUM 41 Pieces /sland//IDJMG) 15
11 @  FRANKIE J.f/BABY BASH Obsession (No Es Amor) (Columbis) 5578  +677 488221 6 1170 | AMERICANHIFI The Geeks Get The Girs Maverick/Reprise/ 15
0 10 | Don't Want To Be (/AMG) a678 251 378553 23 115jp | |COVMAC Gone ForeFroniEM MG 12
10 GAVIN DEGRAW | Don't Want To Be L/AME/ : 10| KILLERS M. Brightside dsiand/IDuMG) 10
13 m 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 4586 +487 372301 10 1068 | AKON Lonely (SRC/Universal 10
9 12 DESTINY'S CHILO Soldier (Columbia) 4490 675 331915 14 1140
12 13 LIL' JON & THE EASTSIOE BOYZ fiUSHER & LUDACRIS Lovers & Friends (7V7) 4067 -543 291219 1" 802
15 @ GAME /50 CENT How We Do (Aftermath/G-Unit/interscope) 3547 +355 274498 6 88/4
14 15 RYAN CABRERA True (£.V.L.A/Atlantic) 3500 -293 301854 17 109/0 M 0 S r
2 @ ROB THOMAS Lonely No More (At/antic) 3348 +679 245121 3 105/8
24 @ MARIAH CAREY It's Like That island/{DJMG) 3058 +497 213504 5 10913 INCREA SED PLA YS
23 @ SNOOP 00GG fJUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 3040 +465 215214 5 1086 TPMT’;l
28 @ NATALIE Goin' Crazy Latium/Universal) 2979 +936 275382 4 100/16 | ARTST TME LABE(S CREASE
16 20 JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 2942 211 297986 13 110/0 | NATALIE Goin' Crazy {Latium/Universall +936
% @  AUCIAKEYS Karma (/AMG) 2844 4386 192871 11 10473 :‘g:;:lg'ﬁ;k;":'; :‘;:'"'e M”ﬂﬂ'{;’ s Ao ol +:;;
0 . N Obsession (No Es Amor) (Columbial +
17 22 NELLY f{TIM MCGRAW Over And vaer {Derrty/Fo’ ReelfCurb/Universal) 2763 361 235504 20 103/0 USHER Caught Up (LaFace/Zomba Label Group) +645
20 23 NELLY N DEY SBY (Derny/Fa’ﬁeeVUn/versa// 2387 -336 136011 9 89/0 50 CENT Candy Shup (.ﬂlady/Aﬂeﬂna!h//mfscopel +589
33 @ 50 CENT Candy Shop (Shady/Aftermath/interscope) 2347 +589 229446 3 83/26 MARIAH CAREY it's Like That /island/0JMG) +497
22 25  MARDONS SundayMorning (Octone/J/AMG) 2323 329 182568 13 1070 :&i;";gm :nffeE'vn: /flr/'"g/f';;dr/ﬂﬂvﬂ;'aﬂ'//ﬂmwﬂe/ +:g;
. . il ich Girl {lnterscope) +
27 @ BOWLING -FUR SOUP Almost (Silvertone/Jive/Zomba Label Group) 2310 +182 136138 7 98/0 WILL SMITH Switch (nterscope/ T4
K} @ EMINEM Like Toy Soldiers lSIlady/Aﬁefma!h//mefsmpe/ 2210 +279 228995 8 70/6 SNOOP DOGG flJUSTIN TIMBERLAKE Signs
19 28  ASHANTI Only U (Murder Inc.IDJMG) 2075 -658 120617 9 97/0 {Doggystyle/Geffen) +465
k' @ 3 DOORS DOWN Let Me Go (Republic/Universal) 1953 +321 114289 8 791
29 30  AVRIL LAVIGNE Nobody's Home (Arista/RMG) 1869 162 175597 16 103/0
32 31 JOHN MAYER Daughters (Aware/Columbia) 1640 -194 105442 19 76/0
30 32 SNOOP 00GG f/PHARRELL Drop It Like It's Hot {Doggystyle/Geffen) 1618 -323 113318 16 104/0 N E W & ACTI VE
39 €D JET Look What You've Done (Atlantic) 1490 +304 156397 6 719 1. Brig m Ot (Gvand Mttt
. \. Bring 'Em Qut /Grand Hus: ntic)
44 @ WILL SMITH Switch finterscope) 1434 +474 77908 2 71/8 Total Plays: 653, Total Stations: 30, Adds: 1
4 €  KILLERS M. Brightside (isiand/IDJMG) 1334 +234 71690 4 82110 OMARIDN O /pic/
26 36  JENNIFER LOPEZ Get Right Epic/ 1317 -956 91243 8 102/0 Total Plays: 622, Total Stations: 44, Adds: 8
. . JENNIFER LOPEZ f/FAT JOE Hold You Down (Epic/
38 @ TYLER HILTON When It Comes /Maverick/Reprise) 1247 +1 3971 10 6211 Tota Plays: 593, Total Statons: 49, Adds: 16
37 38  LUDACRIS Get Back (Def Jam South/IDJMG) 1166 -256 78746 10 53/0 J0J0 Not That Kinda Gil (BlsckGround/Universal
46 @ TRICK DAODY Sugar (Gimme Some) (Siip-N-Slide/Atlantic/ 1136 +209 72126 4 57/4 Total Plays: 537, Total Stations: 44, Adds: 4
35 40  LENNY KRAVITZ Lady (Virgin/ 1136 -448 71160 17 87/0 ASLYN Be The Gir lcﬂﬂifO/{
43 @  KEANE Somewhere Only We Know flaterscope) 1110 +108 71677 8 715 ::‘:T:‘:: :6‘:;"'"‘{;'/;,‘;;"“‘: thp Rz e
40 42  EMINEM f/OR. DRE & 50 CENT Encore (Shady/Aftermath/interscope) 1108 -40 106865 14 71/0 Total Plays: 3:]9. Tsutal Stations: 33, Adds: 2
45 @ SIMPLE PLAN Shut Up fLava) 1055 +126 50815 3 68/2 GAVIN DEGRAW Chariot (/AMG/
47 @ CROSSFAOE Cold (Columbia) 922 +84 39368 5 50/5 Total Plays: 335, Total Stations: 63, Adds: 22'
42 45  LINOSAY LOHAN Over (Casablanca/Universal) 919 52 60012 9 6o | NWEAWLL'JON & YOUNGBLOODZ Okay LiveZomba Label Group
L. | Total Plays: 317, Total Stations: 16, Adds: 4
50 @ TIM MCGRAW Live Like You Were Dying (Curb) 897 +169 65431 2 3712 LUDACRIS Number One Spot D Jam SouthIDJIMG)
36 47  GOOO CHARLOTTE | Just Wanna Live (Daylight/Epic) 858 -666 38959 12 97/0 Total Plays: 204, Total Stations: 24, Adds: 5
49 @ PAPA ROACH Scars (Geffen) 814 +48 32782 2 58/7 FRICKIN' A Jessie's Girl (To.ucan Cove/Alert)
@  HOWIE DAY Colide (Epic/ 769 +180 47208 1 d4gg | Fotal Pays: 260, Total Statons: 16, Adds:0
@ AKON Lonely (SRC/Universal) 758 +225 61296 1 38/10 Songs ranked by total plays
119 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week A A
of 2/20-2/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Station P'aV"StS for all R&R reporlers
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week di
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records
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CHR/POP TOP 50 INDICATOR
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WK WEX  ARMST TITLE LABEL(S) o S AN
1 o GREEN OAY Boulevard Dt Broken Dreams (Reprise/ 4401 +108 a‘%sz
2 Q KELLY CLARKSON Since U Been Gone /RCA/RMG) 4166 +104 80164
3 0 CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 4006 +54 78408
5 4 MARIO Let Me Love You (/AMG) 3584 -59 66229
4 5  JESSEMCCARTNEY Beautiful Soul (Hollywood! 3569 -184 69306
7 0 GWEN STEFANI f/EVE Rich Girl //aterscope) 3365 +34 66552
6 7 OESTINY'S CHILO Soldier (Columbia) 2806 -312 53011
1" 0 USHER Caught Up [aFace/Zomba Label Group) 2663 +408 48736
10 Q EMINEM Mockingbird /Shady/Aftermath/interscope) 2642 +190 49869
8 10  GAVIN OEGRAW | Don't Want To Be L/AMG/ 2631 -201 47477
13 Q FRANKIE J. f/BABY BASH Dbsession (No Es Amor) (Columbia) 2568 +440 52904
9 12 RYANCABRERA True (£ V.L.A/Atlantic) 2218 -180 43059
16 @ ROB THOMAS Lonely No More (At/antic) 2045 +563 40264
12 14 LIL'JON & THE EASTSIOE BOYZ f{USHER & LUDACRIS Lovers & Friends (7V7) 2042 -140 38480
15 @ NELLY N Dey Say [Derrty/Fo’ ReellUniversal) 1534 +39 27111
19 @ 50 CENT Disco Inferno /G-Unit/Shady/Aftermath/interscape) 1530 +127 27513
24 @ BOWLING FOR SOUP Almost /Sifvertone/Jive/Zomba Label Group) 1519 +242 27209
23 @ 3 00ORS 0OWN Let Me Go (Republic/Universal) 1485 +183 29153
14 19 NELLY fTIM MCGRAW Over And Dver (Derrty/Fo’ Reel/Curb/Universal) 1408 -224 23911
29 @ SNOOP 00GG f/JUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 1386 +325 24615
26 @ MARIAH CAREY It's Like That (/sland//0JMG) 1343 +185 26362
17 22 MAROON 5 Sunday Morning (Octone/J/RMG) 1335 -105 26477
28 @ GAME £/50 CENT How We Do /Aftermath/G-Unit/Interscope) 1197 +125 227131
u @ NATALIE Goin’ Crazy (L ativm/Universal) 1192 +419 25295
22 25  AVRIL LAVIGNE Nobody's Home (Arista/AMG) 121 -186 23204
2 26 JAY-Z & LINKIN PARK NumbiEncore (Warner Bros.) 112 -238 20713
3 @ ALICIA KEYS Karma (LJ/RMG) 1M +167 22961
18 28  ASHANTI Only U (Murder inc /DJMG) 1014 -418 18552
25 29  JOHN MAYER Daughters /Aware/Columbia) 999 -179 17007
20 30 GOOO CHARLOTTE | Just Wanna Live (Daylight/Epic) 903 479 15937
30 31 JENNIFER LOPEZ Get Right (Epic/ 792 -260 15074
43 @ WILL SMITH Switch finterscope) 670 +349 12580
36 @ EMINEM Like Toy Soldiers /Shady/Aftermath/interscope) 658 +78 12448
35 @ FRICKIN' A Jessie’s Girl (Toucan Cove/Alert) 644 +50 12800
39 @ 50 CENT Candy Shop /Shady/Aftermath/interscope/ 598 +162 11322
40 @ JET Look What You've Done /At/antic/ 593 +158 13077
38 @ KILLERS Mr. Brightside //s/and//0JMG) 571 +106 10426
33 38  SNOOP 00GG flPHARRELL Drop It Like It's Hot (Doggystyle/Geffen) 517 -256 8624
32 39  LENNY KRAVITZ Lady (Virgin/ 512 -289 8691
42 @ PAPA ROACH Scars /Geffen) 378 +24 6922
4 @ TIM MCGRAW Live Like You Were Dying (Curl/ m +18 6294
44 @ KEANE Somewhere Only We Know finterscape/ 376 +59 7508
37 43 GO0 GDD DOLLS Give A Little Bit (Warner Bros.) 376 -135 7060

@ J0JO Not That Kinda Girl (BlackGround/Universal) 368 +183 7391

45 45  STYX | Am The Walrus (New Door/UMe/ 283 -3 5140
49 @ HOWIE DAY Coilide /Epic/ 282 + 4356
47 @ TRICK OAOOY Sugar (Gimme Some) (Siip-N-Slide/Atlantic/ 278 +15 5276

@ SIMPLE PLAN Shut Up /Lava) m +51 5175
50 @ TYLER HILTON When It Comes (Maverick/Reprise/ 249 +25 4931
48 50  LINOSAYLOHAN Over (Casablanca/Universal) 228 -32 5721

WEEKS ON  TOTAL STANONS/
CHART ADDS

10
13
14
14
17
n
14
9
9
19
6
17
3

N & W N D -

[ a—y
w e

O W = W W & =

6710
66/0
65/0
61/0
6510
66/1
61/0
63/0
6410
55/0
62/0
551
622
55/0
51/2
53/0
5611
543
460
53/4
52/4
450
4911
56/17
3N
38/0
42{5
38/0
33/0
25/0
36/0
40111
3212
32
3577
29/5
i
2112
19/0
212
1611
2110
16/0
2014
1110
1511
19i3
1917
1712
12/0

67 CHR/Pop reporters. Songs ranked by total plays for the airptay week of Sunday 2/20 - Saturday 2/26.
© 2005 Radio & Records

MOST ADDED"

ARTISTTITLE LABEL(S)

NATALIE Goin' Crazy (Lativm/Universall 17
GAVIN DEGRAW Chariot (/AMG) 15
AKON Lonely (SRL/Universal) 14
WILL SMITH Switch interscope) 1"
AARON CARTER Saturday Night (Trans Continental Records) 10
50 CENT Candy Shop (Shadyy/Aftermath/interscape/ 17
KILLERS M. Brightside fisland/IDJMG)

SIMPLE PLAN Shut Up {{ava/

JENNIFER LOPEZ #/FAT JOE Hold You Down (Epic/

AMERICAN HI-FI The Geeks Get The Girls (Maverick/Reprise)
DESTINY'S CHILD Cater 2 U (Columbia)

ALICIA KEYS Karma (J/RMG)

JET Look What You've Done (Atiantic/

KIMBERLEY LOCKE Coulda Been (Curb/Reprise]

SNOOP DOGG f/JUSTIN TIMBERLAKE Signs (Doggystyk/Geffen)
MARIAH CAREY It's Like That fisland//DJMG)

J0JO Not That Kinda Girl (BlackGround/Universall

OMARION 0 Epic/

3 DOORS DOWN Let Me Go (Regublic/Universal)

TRICK DADDY Sugar {Gimme Some} (Slip-N-Slide/Atlantic)

W W e O N s s

MOST
INCREASED PLAYS

o T—— e

NATALIE Goin' Crazy /Lativm/Universal] +479

FRANKIE J. f/BABY BASH Obsession {No Es Amor} (Columbia) +440

USHER Caught Up {LaFace/Zomba L abel Group) +408
WILL SMITH Switch flnterscope) +349
GWEN STEFANI #/EVE Rich Girl finterscope) +34

SNOOP DOGG HJUSTIN TIMBERLAKE Signs (Doggystyke/Geffen) +325
BOWLING FOR SOUP Almest iSikerioeliaiZomis Labe/ Groyp) +242

EMINEM Mockingbird (Shady/Aftermath/interscopel +190
MARIAH CAREY It's Like That fisland//I0JMG) +185
3 DOORS DOWN Let Me Go (Repubic/Universal) +183
J0JO Not That Kinda Girl (BlackGround/Universall +183
ALICIA KEYS Karma (J/AMG) +167
50 CENT Candy Shop (Shady/Aftermath/interscope) +162
JET Look What You've Done (At/antic) +158
AKON Lonely (SAC/Universal) +134
GAVIN DEGRAW Chariot (/AMG/ +128
50 CENT Disco Infemo (G-Unit/Shady/Aftermatiinterscope)  +121
GAME /50 CENT How We Do (Aftermath/G-Unit/interscope)  +125
JIMMY EAT WORLD Work finterscope) +110
GREEN DAY Boulevard Of Broken Dreams (Reprise/ +108
KILLERS Mr. Brightside (is/an/iDJMG) +106
KELLY CLARKSON Since U Been Gone (RCA/RMG/ +104
EMINEM Like Toy Soldiers (Shady/Aftermath/interscape) +78
JENNIFER LOPEZ #{FAT JOE Hold You Down /Epic/ +63
KEANE Somewhere Only We Know (lnterscape/ +59

CIARA f{MISSY ELLIOTT 1, 2 Step {LaFace/Zomba Label Group/ +54

SIMPLE PLAN Shut Up flava/ +51
FRICKIN' A Jessie’s Girl (Toucan Cove/Alert) +50
OMARION O fEpi/ +50

R&R ROCKS
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JUNE 23-252005

LI

R CONVENTION 2005

RENAI§ANCE CLEVELAND HOTEL

WWW.RADIOANDRECORDS.COM

RE

GISTER
NOW/

WwWwWw.americanradiohistorv.com

March 4, 2005 Radio & Records ® 31


www.americanradiohistory.com

CHR/POP

March 4, 2005

(ﬁmmmsimm e et
NEBUME

- w w w

Artist Title (Label) W LW Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Since U Been Gone (RCA/RMG) 433 430 99% 24% 443 438 441
GREEN DAY Boulevard Of Broken Dreams Reprise/ 416 428 98% 29% 439 407 397
KELLY CLARKSON Breakaway (Hollywood/ 403 409 100% 48% 385 4.01 431
JESSE MCCARTNEY Beautiful Soul fHolywood) 398 396 98% 32% 404 376 4.17
RYAN CABRERA True /£.V.L.A/Atlantic) 398 406 96% 29% 401 414 395
MARDON 5 Sunday Morning (Octone/ JIRMG/ 393 386 95% 24% 394 383 4.00
ALICIA KEYS Karma (/AMG/ 384 370 82% 18% 389 379 400
CIARA f/M. ELLIOTT 1, 2 Step /LaFace/Zomba Label Growp) 381 377  96% 35% 417 363 382
FRANKIE J. BABY BASH Obsession (No Es Amor) (0t 381 363 73% 13% 394 372 374
GAVIN DEGRAW ! Don't Want To Be (/AMG) 380 375 98% 46% 364 365 4.06
JAY-Z & LINKIN PARK Numb/Encore (Warmer Bros./ 379 369 97% 39% 390 368 386
GOOD CHARLOTTE | Just Wanna Live {Daylight/Epic/ 378 384 90% 22% 399 353 376
AVRIL LAVIGNE Nobody's Home /Anista/AMG/ 375 392 98% 3% 37 367 385
USHER Caught Up {LaFace/Zomba Label Group) 366 366 90% 29% 3759 371 388

I EMINEM Mockingbird (Shady/Afrermath/interscope) 363 373 97% 29% 407 357 356
GWEN STEFANI f/EVE Rich Girl /interscope/ 358 361 96% 34% 354 343 387
MARIO Let Me Love You (/RMG/ 356 353 96% 43% 3584 346 3.70
NELLY fiT. MCGRAW Over And Over DertyfFo’ RealCurtyUniersa) 352 349 100% 58% 3.13 327 398

’ MARIAH CAREY It's Like That fisland//0JMG) 336 327 60% 1% 324 331 370
NELLY N Dey Say (Derrty/Fo’ ReellUniversal) 335 332 79% 26% 327 318 363

50 CENT Disco Infemo (G-Unt/Shady/d frarmatieimtarzcamel 334 334 83% 28% 329 355 365
JOHN MAYER Daughters Aware/Columbial 333 339 95% 43% 346 335 346

l JENNIFER LOPEZ Get Right (Epic/ 333 310 86% 29% 352 320 3.3
LENNY KRAVITZ Lady (Virgin/ 330 326 93% 42% 309 327 340
OESTINY'S CHILD Soldier (Columiva) 326 333 96% 49% 337 326 3.19

| S. DOGG f/J. TIMBERLAKE Signs lDoyyys!yle/Eeﬂen/ 3.2 — 5% 15% 312 330 3.67
Lit' JON & THE EASTSIDE BOYZ... Lovers & Friends 7V7] 3.23 316 87% 37% 341 328 322
ASHANTI Only U (Murder Inc./IDJMG) 323 329 83% 33% 327 309 349
GAME /50 CENT How We Do /A frermarkG-Uinitintersegnal 311 3.00  78% 32% 320 324 323

Total sample size is 330 respondents. Total average favorabilily estimates are based on a scake of 1-5. (1=tlislike very much, 5 = like very

much). Total familiarity represents the percentage of respondents who recognized the song. Tola! bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant o replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, Is avallable for local radio stations by
\_ calling 818-377-5300. RateTheMusic.com data is p d by Mediabase R a division of Premiere Radio Networks.

( a2
RR. CHR/POPTOP30 ow=rd
CANADA 8 b1
WX WEix  ARTIST TITLE LABEL(S) W els  ERGRT sTRons

1 a GWEN STEFANI fEVE Rich Girl finterscape/ 531 +35 9 5/0

| 2 a MARIO Let Me Love You (L/AMG/ 481 +12 12 5/0

| 4 o GREEN DAY Boutevard Of Broken Dreams /Reprise/ an +12 9 5[0

\ 5 o USHER Caught Up fLaFace/Zomba Label Group] 467 +41 6 70

| 3 5 CIARA fM. ELLIOTT 1, 2 Step [LaFacaZomba Labe/ Group/ 436 -30 13 7

| 6 e KELLY CLARKSON Since U Been Gone /RCA/RMG/ a3 +10 1" 70

| 7 @ KOS Mani Used To Be Astralwerks/EMC) a4 +15 9 M

[ 9 o* SUM 41 Pieces fisland/IDJMG/ 368 +41 6 710 I

8 9 JENNIFER LOPEZ Get Right /£pic/ 324 -32 7 70

] 12 @ MARIAH CAREY it's Like That fIsland//DJMG/ 300 +13 4 70

l 16 m* AVRIL LAVIGNE Nobody's Home (Arista/RMG/ 264 +16 17 5/0

14 12* SIMPLE PLAN Shut Up {Lava/ 256 -8 4 4j0
! 20 @ EMINEM Moackingbird (Shady/Aftermath/interscopel 255 +32 4 5/0
10 14 DESTINY'S CHILD Soldier (Columbial 255 -69 12 6/0
" 15 LI’ JON... fUSHER & LUDACRIS Lovers & Friends (7177 251 -60 8 40
18 @* SHAWN DESMAN Let's Go /Vil/Somy BMG/ 246 +12 3 5/0 |
29 @ 50 CENT Candy Shop (Shady/Aftermath/interscape) 235 +72 2 3/0
13 18 GOOD CHARLOTTE ! Just Wanna Live (Daylight/Epic/ 235 -45 9 5(0
| 15 19 JESSE MCCARTNEY Beautiful Soul (Holywood/ 233 -23 1" 40
19 @ 50 CENT Disco... (G-Unit/Shady/Aftermath/interscope) 227 +2 9 611
25 @ S. DOGG f/J. TIMBERLAKE Signs (Doggystyk/Geffen) 225 +43 2 5/0
22 @ GAME f/50 CENT How...o /A farmatlily {etinterizmy 223 +22 5 61
17 239 KALAN PORTER Single (Sony BMG) 219 -18 6 5/0
27 @ ROB THOMAS Lonely No More /Atlantic/ 214 +36 2 61
@ FRANKIE J. f|BABY BASH Obsession... (Coumbia) 210 +70 1 6/0
24 @ NELLY fT.MCGRAW Over... Denty/Fo’ RealCurtyUnversall 193 +4 17 8/0
23 27  MAROON 5 Sunday Moming (Octone/J/RMG/ 189 -9 4 6/0
21 28 ASHANTI Only U (Murder Inc./IDJMG) 160 55 8 5{0
30 29 NELLY N Dey Say (Derrty/Fo’ ReellUniversal) 157 -5 2 40

@* MASSARI Smile For Me (/ndependent/ 155 +5 1 1/0
14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 2/20-2/26. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

\15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records * Indicates Cancon. )

AND THEY SAY IT NEVER RAYNES Frankie J (1) dropped in on the cool peeps at KHTT/
Tulsa, where he bonded with MD/night guy Rayne over an acoustic performance of Mr. J's hit song
“Obsession.”

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured
and send them to:

R&R, c/o Keith Berman:
kberman@radioandrecords.com
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armist: Jimmy Eat World

LaseL: Interscope
By MIKE TRIAS/ASSOCIATE EDITOR

N()\\' that Jimmy Eat World feel they've
putenough work into “Work” to make
it a hit at Alternative, they are hard at work
making it an equally formidable hit at Pop.
Says frontman Jim Adkins, “The demo
sounded like *Divorce Song.’
that old Liz Phair track from
Extle in Guyuille. So 1 sort of
jokingly thought. ‘Why not [Ex
just co-opt the song com-
pletely and get her to sing on
it?” As fate would have it,
Phair agreed and lent backing vocals to
“Work.” just one of many highlights from
the band’s current disc. Futures.

The way that Adkins. Tom Linton, Rick
Burch and Zach Lind derived the name
Jimmy Eat World was also something you
can attribute to fate: Linton's younger
brothers Jimmy and Ed were fighting one
day, and Ed resorted to drawing a picture
of his older brother eating the world with
the words “Jimmy eat world” inscribed
underneath.

However, one thing that you cant
attribute to fate is the band’s path to

www.americanradiohistorv.com

stardom — that was all hard work. After
being cut from a major-label roster, the band
decided to record their 2001 album Bleed
American (subsequently re-titled ~Jimmy
Eat World) on their own. The CD proved to
be their breakthrough disc, spawning the
hits “The Middle” and “Sweetness” and
achieving platinum status.

Jimmy Eat World also put a lot of work
into the followup CD, Futures. “We've
always felt that when vou're putting your
name on something, you have to make
sure it's the absolute best work possible.”
says Adkins. "This time it took a while to
achieve what we wanted. We had to get
our heads into the zone where we were
ready to kill ourselves to
finish this — and did.”

Adkins partially credits

[ the band’s home state of
:‘f':‘ «. Arizona for inspiring them

m f to finish the CD. “lt’s a

¥ grounding force for us,

living here,” he says. "The music scene
consists of people who care about
satisfying themselves through their
creative ambitions and not trying to be
anything more than that. We wanted to
get back to that idea where you just forget
about evervthing except writing songs.”

In the end. Adkins says Jimmy Eat
World had one purpose in mind when it
came to Futures: "to make a record for
people who've always liked us.” He adds,
“We wanted this to be their favorite
Jimmy Eat World record. We'll see how
that goes.”



www.americanradiohistory.com

CHR/POP REPORTERS

~
Stations and their adds listed alphabetically by market i
( a . KELZ/San Anonio, TX® KHTT/Tulsa, OK
WABB/Mobile, AL* WIOQPhiladelphia, PA o ey P, T ke
WXKB/F. Myers, FL* xsvwh&l:.‘m O Joy Hostng " PD: Todd Shemen " D Amlunz
WIKS/Bosion, MA® WY [Concord (Lake Regions), | WXKBFL. Myers, PO: ason 4 APOMG: Marian Newsome 3 w:Tm
SCo0/Auitene. TX P Caftac Jack MeCartoey L APOMD: Rasdy Sheruyr APD, Do 2 i ) Tainl
] APOMD: Dovid Corey O WL RS reripits) LES ot
laisan] | Gl ousss hrsono JOO(M/32n Amonio, TX* Tars
o socen nix. AZ* 2%""‘"’“
) KISRA, Smi L KZZP/Phoenis, L JON & TOUNGRLOOOZ
WFLY/Albanry, NY* e OMPD; 's'"n:.""nﬁ Heyes WKFR/Xalamazoo, M| WYOK/Mobile, AL P KIZS/Tulsa, OK*
OM: Kavin Caitkan T (39 Jog et W ( . DMt Dan Bala 3 PO Coate
PO: John For WGIC/Cookeville, TN APOMD: Wicks 00 Mk Mellelly MO Scok Adams Nokd® o o
3 OO S Wy § UNRTEN Lo ) APOAID. Ban Siews
B KNDE/Bryan, TX P Scockr 3 LA AR LDOxE K KHTS/San Oiego, CA*
GAANDEGASY : 1 "o [ § MPON CARTER ooy RN A PO Dioon ok
btk POAMD: Lesley K. 16 WIL § JEWOFER LOPEZ1SAT S0E NATALE 0 Haze
e e iy o N e
TRICK DADDY AERICAN 1 R WNKST/Pittsburgh, PA* DESTNYS MS
IR L0PE2 AT € Smith, AR y . KHOPModesio, CA PD: Mark Andorson QTS GUD P‘,WWI(ZIIM w
WKKF/Albany, NY* KIBRFFL Smith, KCHZKantas Cily, MO O card Pary A7 o P0. et S
i 3 Matthews OMPD; Mawrice 3 Murply "D WATALE
POMD: Rob Dawes KHKS/Dallas, TX* POAD: Tedd Chase MO. Jacaw Lacky TOBMAC 5 GAVE B —
T et o s WSEButtalo, NY* 8. Pard v s ™ T2 e KSLY/San Luis Obispo, CA | 3501
.ztn'::ég 1 muunmm AMRON CARTER g mm.
1 NATALI ).
JOACRS WYKS/Gainesville, FL* JBO/Portiand, ME WORKEYS
NM* e PD; Jori Banta KMXV/Xansas City, MO* x’wp&mm , TX
XK0B/Albuquere, APUAD: Nam Fox MD: Jowin Cax A MO Mg Adams m"“'!%m
Lol WONKF, OH* 1 EISBFER LOPEZ AT J0F 3 AAROM CARTER W WMBERLEY LOCKE GV DEGRAW
P; Kris Abranrs D g Ga 1 KALERS onro: OHNLECOD WAEV/Savannah, GA £
AP ok Anderson WXOUBurtinglon* el SEemas oao CROSS0X i RO 08 B iy Hswrsaun
MO, Carlos Deran PO Box Haon : Wes McCon gesTurs OMARON i PO/AMO; Chris Alan &Y
pojencaty A00; Pee Bataic Y e e e 420 Rass Francs
g um B Potan, 8 p S
KRB 100 KIXL/Grand Forks, ND WWSTAnoxville, TN b fwaady
KOID/Ajexandria, LA Ly OMPD: ick Acer PO i iy g B O S e
P s adast . fraghial s . FLMIL i Somilh APUMD: Stasn e
3 e T o e - o | oo sons
3 Mapn iR PD: ol Siowad PO/AND: Scat Sharp Ao A \ o bah
46 MO: Sue A LA AR CAREY ™ OM/PD: Mk 0'Donmell e
1 GAVIN DEGRAW 1 s_wc%v woet SOCENT WAZY/Latayette, : Kevin WATALE o
WMBERLEY LOCKE PO: Tommy Frank 1 GAVIN DEGRAW WLOUW. Palm Beach, AL
AERCAN A Moo WVAQMorgantown, WV w m Denver
. 0 OM. Hoppy Kerchews! e
WAES/Alleniown, PA* WYYB Daytona Beach, FL WSNX/Grand Rapids, Wi PO Lt . 0. e Vorta
PD: Laura St. James WRIZE/Cape Cod, MA u.m PD. Ene 0Brien APD: Bran Mo psie, NY KBKS/Seattle, WA 13 MILE
- g Kol OM; Siew rﬁl ) 9 SNOOP DOGG KASTM TWBERUME AN By W0: oghan Ount mWIsPMW'FW* hkeepsie, m Wik Mﬂ
1 sam PD/MO: Shane Bive iy QRO L) KSMBALatayetts, LA® 2 WATAE APD: Sty Walker 4 TUERMION
MRONCARTER b v iy AT WORD 21 00 MD: Pawiie Crz
I —— ETN roriboriiae AFOAR, i 1.6, Garon 3 Moo osons b
16 AR UR LY § ASHANT 2 SENNIFER LOPE2 UFAT JOF SIMPLE PLAN n PD: Darmen *;.Im
16 0GEHT Ty 3
KPRF/Amarillo, TX H ww%m GAVIN DEGRAW Ql&ﬁmm m::
OM: Joln McCusen 12 SEVONCE WAYZ KFMO/Denver, CO* WKZL/Greensboro, NC* NO: Evan Hariey WL S
POAID: Marshel Blevos 12 SHOOP DOGG VPWATRELL POMD. Jm PO.Jed WWXM/Myrtle Beach, SC . ) S PAPAROACH
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DANA HALL

i rodioendrecords. com

Breaking Ballads

Programmers weigh in on both sides

"I"here’s no question that the Rhythmic format is dominated
by hip-hop. The genre has reached new heights in records sales
and popularity even in the general marketplace. But does that suc-
cess mean that it’s harder to get ballads played at Rhythmic?

More than a few label executives have said
that it's much more difficult today to break a
ballad at Rhythmic than it has been in years
past. But they admit that once a ballad does
break there — for example, Usher’s “Confes-
sions” and “Burn” or Mario’s “Let Me Love
You" — the track simply won't go away.

Artist-Driven

In the last year five ballads have hit No. 1
at Rhythmic. Three were from Usher (“Con-
fessions” and “Burn,” as well as "My Boo”
with Alicia Keys). Then there was Mario’s “Let
Me Love You" and the hip-hop-laced slow jam
“Lovers and Friends” by Lil Jon featuring Ush-
er and Ludacris.

Currently, the Lil Jon and Mario tracks are
still in the top five on the Rhythmic chart,
while five new ballads are working their way
up: Frankie J's “Obsession,” Omarion’s “O,”
Natalie’s “Goin’ Crazy,” Fantasia’s “Truth Is”
and John Legend's “Ordinary People.”

I L HE R B RS ST AN 4 DR
“Part of the problem
ballads face is that once a
ballad works at the format,
it tends to stay a really
long time.”
Tom Calococci

L L T

Then there are what [ call “the bass bal-
lads”: ballads with a hip-hop beat, like 112’s
“U Already Know” or Bobby Valentino’s
“Slow Down.” That’s nine songs out of R&R's
top 50 most-played tracks at Rhythmic —and
that's not bad.

So, is it a mispercep-
tion that the format
doesn't play ballads, or
is it truly more difficult
to get these songs
played at Rhythmic?

Mickey Johnson,
PD of WBH]/Birming-
ham, says, “It may be
more difficult to get a
ballad to break at Rhythmic. Just look at the
name of the format — we are trying to be
rhythmic or upbeat in tempo. This format also
tends to be more artist-driven, so Usher, who
is a core act for us, will probably get more bal-
lads on than an unknown artist.

“Sometimes you get a record like ‘Ordinary
People’ by John Legend. Honestly, when it
first came out, | really wasn't looking to break
it. But the song has proven itself at other for-
mats, and now it's slowly working [~
its way up on the Rhythmic side.”

Tom Calococci, OM of KBXX/ ;

Tom Calococci

Houston, says, “It’s like any other
type of record: Some ballads have
a hard time while others don’t. The
Rhythmic format is geared to the
hip-hop lifestyle, and therefore hip-
hop music dominates. That’s why
we hear more ballads with the hip-

- hop beat under-

ADIOS, JAY Betore leaving for his new gig as PD of WZNR/
Norfolk, former KKDL/Dallas — now KZZA (La Casa) — MD Jay
Michaels (r) partied with reggaeton sensation Pitbull at KKDL'S

Party Gras event.

neath.

“Part of the problem that
ballads face is that once a
ballad works at the format,
it tends to stay a really long
time. Look at Mario's ‘Let
Me Love You.” When you
already have three power
ballads, it makes it harder
to look at new ballads com-
ing up. It'sabalance issue.”

The Waiting Game

Calococd continues, “Pro-
motion people need to un-
derstand that sometimes
it's simply about timing,
balance and competition.
You might have a good
record that’s a ballad, but if
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Mickey Johnson

THEIR OBSESSIONS Columbia recording artist Frankie J stopped by KDGS (Power 93.9)/
Wichita to promote his new single, “Obsession (No Es Amor)." Pictured here are (I-r) KDGS MD Mac
Payne and PD Greg Williams, KDGS's J.R. Gonzalez, Frankie J and KDGS's Tony D and Chase Taylor

we're already playing several strong ballads,
it's going to take longer to get that new one
in.”

Johnson agrees, saying, “The number of
ballads that are working for you now will def-
initely dictate how many new ballads you will
consider adding into rotation. For tempo and
texture, that new ballad will just have to wait.
It's not like playing a hip-hop track. We can
play as many of those as we want without
worrying about texture.”

Sony Urban Exec. VP/GM Lisa Ellis says,
“All formats tend to be a little slower with bal-
lads, notjust Rhythmic.” She attributes this to
the fact that “over the past few years hip-hop
has become the dominant music at several for-
mats — Urban, Rhythmicand even CHR/Pop
radio.”

She continues, “Listeners are hearing those
records more often, and they become more fa-
miliar sooner. Take a 50 Cent record, for ex-
ample. When it’s released, Urban, Rhythmic
and Pop radio might all start to play it out of
the box. Therefore, you're hearing 150 spins
in a market in the first week.

“Aballad, however, will probably start at the
Urban format, and it could take much longer
to get the same familiarity in the market. There-
fore, ballads have a disadvantage.
Hip-hop reacts faster because listen-
ers become familiar with it sooner.”

Weird Science

Johnson says, “The texture of a
record also makes a difference. Yes,
I'm going to say it: Some Rhythmic
stations will not play certain bal-
lads because they say they sound
too black. That wouldn't be the case
here in Birmingham, but it might be
an issue for a station in Albuquerque.

“We played Anthony Hamilton’s ‘Char-
lene’” because it has that dirty South, gritty,
soulful feel. It’s perfect for the heart of the
South, like Birmingham. But ] would have to

i
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“Ballads will have less
spins compared to their
hip-hop counterparts,
which get played in all
dayparts.”

Mickey Johnson

| L T
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“Pve never once had a
listener tell me that a song
was too slow or that we
shouldn’t play a record
because it’s a ballad.”

Kid Curry

DANEERGEOER BT, BRI 110100

wonder if KPWR/Los Angeles would be able
to get away with playing it.”

Johnson also brings up a very important
point: At Rhythmic, you see more dayparting
of ballads. “This means the songs will have less
spins compared to their hip-hop counterparts,
which get played in all dayparts,” he says. “I'm
sure there are some Rhythmic stations that
won't play a lot of ballads at night, unless they
are powers.” - —

Kid Curry, PD of I e
WPOW (Power 96)/ | 3" _
Miami, argues that | /
sometimes we, as pro- - |
grammers, make pro- -
gramming toomuchof | i & '
a science. “When I've 1 F
done music research,
I’ve never once had a —
listener tell me that a Kid Curry
song was too slow or that we shouldn’t play
a record because it's a ballad,” he says. “They
either love a record or they don't.

“It's a cliche, but it has to be said: A hit is a hit
is a hit. I don’t think it matters if you have 10
ballads in power as long as they are all hits and
the most popular records for your listeners.

“A lot of programmers say they have con-
cerns about tempo or texture, but that's crap.
Natalie’s ‘Going Crazy’ is my biggest-testing
record this week, and Mario’s ‘Let Me Love
You’ and Lil Jon’s ‘Lovers-and Friends’ get

" more requests than any other tracks. Since all

three are ballads, does that mean | should play
any one of them less? Hell no.”

Calococci feels there may be a light at the
end of the tunnel. “We're seeing ballads come
back stronger at the Rhythmic format,” he
says. “We’ve had more big ballad hits in the
past two years. Artists like Usher, Anthony
Hamilton and John Legend are bringing sing-
ing back with really good records. Maybe
that's the key that labels should look at: great
artists with great records.”
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and these are the people who
are going to help make it happen...
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Mike McVay
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8 @ FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) 4215 +339 388263 8 630 | wp oAz fIANGELINA Notice Me (Upstai i
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week 0f 2/20-2/26. Builets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total piays, the song with the larger increase in plays R
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week www.radioandrecords.com.
increases in total plays. Total Audience equats Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records
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5 ﬁmﬂ, M H America’s Best Testing CHR/Rhythmic Songs 12 + : ', |
B IISIL'.WI” For The Week Ending 3/4/05 -
0 U —— e
" Persons Persons Persons
Artist Title (Label) ™ LW Familiarity Burn 12-17  18-24 25-34 ARTIST: clar.Nok
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 413 417 98% 35% 400 420 423 LaeL: Capitol
By MIKE TRIAS/Associate Edi
50 CENT Candy Shop (Shady/Aftermathinterscope) 413 417 8% 19% 43 394 41 | " socateEdlr
50 CENT Disco Inferno (G-Unit/Shady/Aftermath/Interscope) 409 4.16 94% 24% 4.10 4.13 4.09
) . 'or those who demand the funk,
FRANKIE J. f/BABY BASH Obsession {No Es Amor) {Columbia/ 403 4.03 9% 15% 4.13 4.06 3.95 Capitol recording duo Czar-Nok
MARIO Let Mg Love You (/AMG/ 402 406 98% 3M% 382 409 422 | e outto give it to them. Hayczar
NIVEA fiLIL’ JON & YOUNGBLOOOZ Okay (Jive/Zomba Label Group) 400 399 51% 6% 4.12 4.20 3.72 and E-Nok are creeping onto the air-
ping
USHER Caught Up (LaFace/Zomba Label Group/ 398 399 95% 26% 382 407 409 waves with “Hercules,” a smooth-yet-crunk cut that introduces
TRILLVILLE Some Cut (BMEMWarner Bros.) 398 375 4% 8% 411 400 421 ‘he'/fP’“Y‘hm'C'a"d :""C”'/‘ge el LB ;B:nake my pa-
GAME 1/50 CENT How We Do (Aftermath/G-Uniinterscape! 397 3% 9% 0% 384 39 aq5 | PerPaperdon'tmake me/Beabout your paper/Be about your
, . cheese/My paper’s strong like Hercules,” they rap over the
LIL’ JON & THE EASTSIOE BOYZ flUSHER & LUOACRIS Lovers & Friends /7¥/7/ 3.96  4.10 97% 29% 4.05 3.97 3.84 keyboard-driven track. Says E-Nok about “Hercules,” “It's fun,
T.1. Bring 'Em Out (Grand Hustle/Atlantic/ 393 384 83% 20% 427 3719 39 and you can involve yourself in it.”
EMINEM Maockingbird (Shady/Aftermath/interscopel 392 403 9%  26% 4.07 386 3.92 The Cincinnati natives got into the game thanks to encour-
TRICK DADDY Sugar {Gimme Some) (Stp-W-Skde/Atiantic) 392 380 69% 12% 394 389 402 | agement from their families and friends. They met in high
NATAUIE Goin’ Crazy (Latium/Universall 392 400 59% 11% 395 388 400 s;’f";’:" W"“dHaycza; dec;:’_'“?] tod‘:se “'; SE";GL“;?‘G (a p:]"’!y
off the word “czar”) as his handle and E-Nok deriving his
LUDACRIS Get Back (Def Jam SouthIDJMG/ 391 383 9% 31% 3719 3985 391 moniker from that of a biblical figure.
ASHANTI Only U (Murder Inc./IDJMG/ 389 379 95% 28% 372 383 4N The two decided to pattern their style after 8 Ball and MJG,
MARIAH CAREY It's Like That (/sland/IDJMG/ 387 390 74% 12% 392 391 395 whom they idolize. “That's how we see ourselves, like them,”
OMARION O (£pic/ 379 368 64% 14% 380 386 392 says Hayczar. “They're some real cats. They don't sound like
DESTINY'S CHILD Sokder (Columbi/ 378 385 9% 42% 380 381 353 | clowns. T“ey'f‘: about heavy pimping and are in the streets,
but they stand for something.”
JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) 378 373 91% 32% 354 381 402 , . .
) BA . - 9 Czar-Nok’s debut album, That One Way, is tentatively sched-
LOYD BANKS Karma finterscope) 72 391 82% 2% 357 386 372 uled to drop on July 7. Three 6 Mafia not only lent their pro-
NELLY f/TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) 364 370 99% 55% 339 388 362 duction skills to the track “Throw Me That Pack,” they also
SNOOP DOGG fIPHARRELL Drop It Like it's Hot [Daggy=iyie/Geffen) 359 356 100% 54% 357 359 367 laid down some vocals for it. And if the track “G.A.M.E.” on
JENNIFER LOPEZ Get Right (£pic/ 351 354 91% 28% 354 343 361 the CD-pro is any indication, That One Way promises to be
TORI ALAMAZE Don't Cha (Universal 346 344 5% 16% 356 348 339 °“f(;”"ky LP. e el fodlins. savs E-Nok. “Pecn
Total sample size is 301 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total famiilarity ur Songs ave. rea. eelings,” Says -. OK. eOp.e may
0 the p ge of respondents who recognized the song. Total bum represents the number of respondents who safd they are tired of hearing the song. Songs look to us for the pimping, but we also bring a lot of impor-
must have 40% famil;hriryloqppearon survey. Salnple cqmposilionisbased on persons 12+. Persons are screened via the Inler(lel. Once passed, Ihgy_can take Ihg (nusic tant subjects to the music. We talk about life. It's street, and
test based on the format/music p RateTl com results are not meant to replace caffout research. The results are intended to show opinions of participants . . . R R
on the the Internet only. RateTheMusic s a registered trademark of RateTheMusic.com. The RTM system, Is avallable for iocai radio statlons by calling 818-377-5300. you can find out what's going on out there. We give you life
RateTheMusic.com dala Is provided by Mediabase Research, a division of Premiere Radio Networks. J lessons in the process."
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How We Do: The
Big Winners

Urban radio’s fall ‘04 ratings success stories

L:st week we spotlighted the Urban AC format in the fall ‘04
atings race, shouting out several of the top-rated stations
in the format, as well as those that made impressive debuts. This
week’s column focuses on the Urban format, as well as a rising

star among formats, Gospel.

Not only were there a number of Urban sta-
tions that were No. 1 overall or the No. 1 mu-
sic station in their markets, there were more
than a few Urban clusters — Urban, Urban AC
and Gospel sister stations — that saw all the
stations go top five. This happened in markets
like New Orleans and Memphis, where Clear
Channel dominated; Little Rock, where Citadel
was on fire; and Mobile, where Cumulus had
the top dogs.

In fact, there were so many markets where
the Urban format dominated that there’s not
enough room here for everyone to have their
say. So let me give props now to heritage pow-
erhouses WGCI-FM/Chicago, WVEE (V103)/
Atlanta; WQUE/New Orleans; KPRS/Kansas
City; WWWZ/Charleston, SC; and KTCX/
Beaumont, TX, which all ranked No. 1.

I T s ]

“Who remembers the
silver-medal winner at the
Olympics? I’s always
about the gold.”

Skip Cheatham

L g

There were also several markets where Ur-
ban stations that are challenging the market’s
“big stations” are making significant headway.
Take New York, where WWPR (Power 105.1)
went 4.2-4.6 (No. 3), gaining on CHR/Rhyth-
mic WQHT (Hot 97), which went 4.94.7 (No.
2). But the real point is this: The Urban format
is as competitive as any other and continues to
grow.

Gospel is on the rise in the ratings game,
making impressive showings in several key
Urban clusters. With companies like Radio One
and Clear Channel committing to the format
with full-power FM signals, we're also seeing
growth in Gospel’s revenue-generating power.
Stations like WNNL/Raleigh; WPZE/ Atlanta;
WHLH/Jackson, MS; and WFMV /Columbia,
SC have made impressive strides in ratings and,
more often than not, topped their Urban com-
petitors in the market.

Here are a few of the Urban and Gospel for-
mats’ fall 04 ratings success stories.
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Urban Leaders

KKDA (K104)/Dallas
PD: Skip Cheatham
Summer ‘04-Fall '04: 6.2-6.1 (No. 1)

“We've been very fortunate to have had such
along runat No. 1,” Cheatham says. “The key to
our success is not only the fact that we have the
best personalities, but it's
just as important in this day
and age to play the right
music. Over the last year
we really tightened up our
playlist to be the most mu-
sic-intensive we can be. You
have to when there is so
much competition. If you
look at our playlist a year
ago, our top spins were
about 65. Now we're at 105 spins a week.

“The radio game used to be about TSL; now
it’s about cume. Radio is competing for listen-
ers’ time, not just their ears. We compete against
TV and the Internet and iPods. TSL is going
down in all formats. So, in order to win the rat-
ings battle, you have to win the cume battle.
When you are trying to build cume, that means
hotter songs in hotter rotations.

“It's ironic that we’re playing fewer songs
more often, but in our research we find that
we're hearing that old complaint “You're play-
ing the same songs over and over’ less often.

"We're also a station that is truly a part of
the community. We don't just do events in the
community, we are the community. I've never
wanted to be like those politicians who only
come out to meet the folks when it’s election
time. You have to be in the streets and meeting
people every day. If you ask anyone about the
hip-hop community in Dallas, they will always
mention K104 as a major part of it.

“We've accomplished all this in a market that
is only 15% African-American. That means the
white and Hispanic population is the majority,
yet we still win. Our morning show, Skip Mur-
phy & Company, is top-rated in the city over all
formats.

“1 have to give props to our entire staff for
working so hard. Also our leaders, [GM] Ken
Dowe and [Service Broadcasting owner] Hy-
man Childs, for giving us the opportunity to
accomplish all we have. Lastly, 1 have to thank
our competition, KBFB (The Beat). Any time
you have a good competitor, you work harder

Skip Cheatham

to be better. They are a good station, and 1 think
they just had a bad book this time around.

“They dropped to No. 4, but just a few books
ago they had moved up to No. 2, behind us. So
1 will never ignore them. I'm a very competi-
tive person. People say it’s not about winning,
but 1 hate losing. 1 mean, who remembers the
silver-medal winner at the Olympics? It's al-
ways about the gold.”

WPRW (Power 107)/Augusta, GA
PD: Tim “Minnesota Fattz” Snell
Spring ‘04-Fall '04: 6.3-6.5 (No. 3)

“In our core demo, 18-34, we had a 15.8
share,” Snell says. “Power was No. 1 18-34 in
every daypart. The big
question everyone want-
ed to know was, how
would The Star & Buc Wild
Morning Show fare in the
Bible Belt? Well, the proof
is in, and it's doing very
well. It was the star day- |
part.

“We had talked about
making a change in morn-
ings for a while. Previously, myself and Cher
handled mornings, but with the market chang-
ing and more competition in the race, we de-
cided to move The Fattz & Cher Show over to
[Urban AC clustermate] WKSP, where we dom-
inated in the 25-54 demo.

“Star & Buc is a very controversial morning
show. A lot of folks didn't think it would work
here in the South. 1 even had my concerns. But
what they do is, they make the station top-of-
mind for the listeners. Even if people don't like
them, they know who they are and they stick
in their heads. The show is very compelling.
People talk about it, which makes other peo-
ple want to listen. Even the people who say they
hate the show will tune in to listen.

“This market is one of the few in the coun-
try that has all the major syndicated morning
shows competing against each other: Russ Parr
is on WIIZ, Tom Joyner is on WAKB, Doug
Banks is heard on WFXA, and we have Star &
Buc on Power. They debuted right before the
fall book and took our mornings back to No. 1
in just three months — we had dipped in the
spring ‘04 ratings. It's an interesting case study
in syndicated morning shows.

“I have to give big kudos to our VP/GM,
Barry Kaye, and OM, Mike Kramer, who had
the vision to see that Star & Buc could work
here. Without a doubt, [Clear Channel VP/Ur-
ban Programming] Doc Wynter has been in-
strumental in the success of the entire Urban
cluster.

“I also have to thank my co-host, Cher Best,
and Power 107 Asst. PD Tu Tu for all their hard
work. The entire team is tight, from the produc-
tion staff to the on-air folks to our street team.”

Gospel Grows

WHAL (Hallelujah)/Memphis
PD: Eileen Collier
Summer ‘04-Fall '04: 7.5-7.5 (No. 1)

Collier says, "WHAL is No. 1 for its second
consecutive book, and it has previously reached
No. 1 on several occa-
sions since launching
two years ago. The sta-
tion is consistently in
the top five, often bat-
tling it out with sister
stations Urban AC
KJMS and Urban pow-
erhouse WHRK.

“There have been

Tim Snell

ileen Collier
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some significant changes in the market recent-
ly. The Smooth Jazz station in the market
flipped to CHR/Rhythmic as WMPW, and the
classic Oldies station, WRBO, began playing
more recent oldies. They were playing only
music up to the ‘70s until last year, and now
they will play something as recent as 2000.
Those changes really made a difference in the
overall ranking of the stations in our cluster;
KJMS was No. 2, while WHRK was No. 3.

“At KJMS, we gained in middays and after-
noons, where we took the No. 1 spot in those day-
parts 25-54. We remained No. 1 in mornings,
where we have The Tom Joyner Show. Nikki French
is in middays, and she has a huge and loyal fol-
lowing. She is our sista-girl next door. Our after-
noon man, Stan Bell, has been a staple in the com-
munity for years, and they have an old-school
party with him every day. These are our KJMS
stars.

“Nothing can be achieved without a well-ex-
ecuted plan and competent people to carry it
out. [Clear Channel Regional VP/Program-
ming and WHRK PD] Nate Bell is the vision-
ary leader, I'm the middleman who makes sure
things are going as planned, and our very tal-
ented airstaff makes it run like a well-oiled
machine. And, of course, you have to acknowl-
edge the listeners.”

WXOK (Heaven 1460)/Baton Rouge
PD: Kerwin Fealing
Summer ‘04-Fall ‘04: 6.5-9.2 (No. 1)

“First of all, WXOK gives all of the glory to
God,” Fealing says. “Our station is programmed
to reach people with a passion for Christ. Our
fall success and our overall ratings consistency
are attributable to just
that: consistency.

"I take the liberty of
playing the best and
most logical gospel mu-
sic. Ithelps that we have
an ear for the people
and we give them just
what they want and
need. We are always
looking for exciting and
innovative promotions. We are a vital part of
the community, and they are a part of us. And,
once again, we say, to God be the glory.

“Competition is a wonderful thing, and for
a 5,000-watt station like ours to be in compe-
tition with higher-powered stations only
makes it more impressive. We press harder,
and work harder to maintain our position in
the market.

“We are family in our cluster, and we applaud
each other in our accomplishments. The in-house
competition is also great for productivity. We
complement one another by being able to offer
each segment of the community everything they
need. The wonderful and rewarding thing about
it is that we work together.

“1 am blessed with a wonderful staff of air
personalities. We have a very strong morning
show with Carolyn Gee, and our afternoon
drive is strong, hosted by yours truly. These are
two of our strong dayparts, but, as mentioned,
all our jocks hold down their airshifts. They are
all creative and great team workers. Our target
demo of 3564 is a loyal group unparalleled by
any other. They listen longer to our station than
to any other in the market.

“Twant to take a moment to thank all industry
personnel for providing us with quality material
to share with our listening audience and to thank
the listening audience for remaining so faithful.
And, again, to God be the glory.”

k

Kerwin Feal ing-
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1 1 LiL’ JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V77 3610 231 458445 13 9/0
3 @ GAME/50 CENT How We Do (Aftermath/G-Unitinterscape) 3006  +119 430884 13 60/0 MOST ADDED
4 o TRILLVILLE Some Cut (BME/Warner Bros.) 3070 0 352768 16 65/0 ARTIST TITLE ABEL(S) AD0S
7 o 50 CENT Candy Shop (Shady/Aftermath/interscope) 3016 +417 374913 6 6811 CASSIDY 'm A Hustla (J/AMG) 0
2 5 MARIO Let Me Love You L/RMG) 2982 366 404346 19 69/0 gl::l‘l‘:nli':':’;':": ;mﬂfzﬂ;m W/‘;ﬁfm y fg
) . - .G. eal ] ¢!
6 0 JOHN LEGEND Ordinary People (Columbia) 2976 +230 293855 1" 631 MARQUES HOUSTON All Because 0f You (746 16
5 7 FANTASIA Truthls (/AMG) 2957 15 359623 12 65/0 YING YANG TWINS Wait /7VT 10
12 e T.\. You Don't Know Me (Grand Hustle/Atlantic) 2409 +337 271414 10 67/0 JENNIFER LOPEZ fIFAT JOE Hold You Oown /Epic/ 9
14 @ NIVEAfILIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 2208 +260 213384 13 61/ :&"E:}'EV[?“;‘;"'%%W:;W" 0TF/Def Jam/IDJMG) :
. ne Thing (Columi
n @ OMARION 0 (Epic/ 2181 +47 219491 1" 571 JA RULE f1LLOYO Caught Up (Murder ic./ILIMG) 5
9 11 T.\. Bring ‘Em Qut (Grand Hustle/Atlantic) 2172 -303 289909 14 68/0 LIL MO Yeah Yeah Yeah (Cash Maney/Universal) 5
8 12 DESTINY'S CHILD Soldier (Columbia/ 2167 318 247602 15 68/0
10 13 50 CENT Disco Interno (G-Unit/Shady/Aftermath/interscope) 1983 4193 287698 1" 250 M 0 ST
15 14 USHER Caught Up (LaFace/Zomba L abel Group) 1876 52 186012 8 66/0
13 15 CIARA fIMISSY ELLIOTT 1, 2 Step (L aFace/Zomba Label Group) 1716 288 188653 17 70/0 I N CR EASE D P LA YS
24 @ FARTASIA Baby Mama (/AMG) 1710 +479 174860 5 6511 TOTAL
PLAY
20 Q MARIAH CAREY It's Like That /Island/IDJMG) 1659 +103 175687 7 66/0 ARTIST TIMLE LABEL(S) INCREASE
16 18 SNOOP DOGG f/PHARRELL Drop It Like It's Hot {Doggystyle/Geffen) 1583 63 192055 22 65/0 FANTASIA Baby Mama L/AMG/ +478
18 19 FABOLOUS Baby /Atiantic) 1566 44 164999 9  s5gjp | SOCENT Candy Shop (Shady/Mfrermathiinterscope) +17
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31 YING YANG TWINS Wait (TV/7) 1351 +367 125237 4 57110 NIVEA fILIL' JON & YOUNGBLOOOZ Okay
26 @ M. JONES f/S. THUG & P. WALL Stil Tippin' (Swishatiouse/Asylum/Warner Bros.) 1329 +225 122100 7 610 (Jive/Zomba Label Group) +260
29 @ 112 U Already Know (Def SouliDJMG) 1255 +209 137014 4 57/0 JOHN LEGEND Ovdinary People (Columbia/ +230
27 @ BROOKE VALENTINE £/B1G BOI & LIL' JON Girlfight (Virgin/ 1202 +123 94729 6 5712
25 @ TRICK DADDY Sugar (Gimme Some) (Skp-N-Slide/Atlantic) 1198 +33 92010 7 61/2
35 @ LUDACRIS Number One Spot (DefJam South/iDJMG) 1116 +399 117344 3 640 NEW & ACTIVE
23 30  LUDACRIS Get Back (Def Jam South/IDJMG) 980 -296 92529 15 64/0 I B ool
. . aught Up fnc.
32 @ R.KELLY In The Klchen {Jive/Zomba Label Group) 912 +108 110959 5 n Total Plays: 391, Total Stations: 44, Adds: 5
36 @ FAITH EVANS Again (Capitol) 850 +160 76688 3 54/4 NAS Just A Moment (Columbia)
28 33 LLOYD BANKS Karma finterscope/ 847 -227 156467 18 4200 Total Plays: 375, Total Stations: 31, Adds: 0
30 34 ALICIAKEYS Karma (/AMG) 769 272 103589 14 4200 YOUNGBLOODZ fIYOUNG BUCK Datz Me So So DefiZomba L abel Group)
44 @ BOBBY VALENTINO Slow Down (DTP/Def Jam/IDJMG) 748 +263 82309 2 49/6 Total Plays: 312, Total Stations: 28, Adds: 1
kT @ TWEET fIMISSY ELLIOTT Turn Da Lights Off (Atlantic/ 743 +11 85805 5 L BEANIE SIGEL Feel It In The Air (Roc-A-Felia/IDJMG)
€  MARIO How Could You (/AMG) 648  +276 61785 1 s5y4 | TotalPlays: 291, Total Stations: 20, Adds: 0
37 38  URBAN MYSTIC Long Ways (Sate) 627 43 32600 6 370 }ﬂm almgg Don't Cha (Um;'saﬂ 0
3 39 BABY ShyneDn (Cash Money/Universal) 614 33 32678 8  4qp | o Plars 206 Total Stations: 3, Adds:
' ALCHEMIST fiNINA SKY Hold You Down (Koch/
;: :‘]’ ”Al ;:l: :":T;‘l'f: Rl Gal 7V7) ;{ ot o e A ::: e i g :3'2 Total Plays: 258, Total Stations: 22, Adds: 2
J IR. & ASHANTI Wonderful (Murder Inc./IDJMG) -206 53048 20 10 JENNIFER LOPEZ FAT JOE Hold You Down (i
39 42 ASHANTI Only U (Murder inc/IDJMG) 537 -100 66331 17 53/0 Total Plays: 257, Total Stations: 38, Adds: 9
@ GAME Hate It Or Love It (Aftermath/G-Unit/interscope) 521 +163 125160 1 4§2 S5 Ooh That A** (J/AMG)
49 @ CASSIDY I'm A Hustla (//AMG) 500 +84 76351 2 42/40 Total Plays: 160, Total Stations: 29, Adds: 1
48 @ MARQUES HOUSTON Al Because Of You (T.U.6.) 496 +62 37580 3 40/16 RED CAFE All Night Long (Capitol)
50 @ LYFEJENNINGS MustBe Nice (Columbia) 482 +97 24722 2 314 Total Plays: 131, Total Stations: 20, Adds: 2
4 47  JADAKISS f/MARIAH CAREY U Make Me Wanna finterscope/ 470 -107 51745 17 4140 MASHONOA Back 0f The (;luh (J/RMG)
42 48 UL JON& THE EASTSIDE BOYZ fiLIL SCRAPPY WhatUGen' Do 7V7) 457 117 47280 18 5y | "otal Plays: 129, Total Stations: 17, Adds: 4
@ N2U f{JERMAINE DUPRI Baby Mama Love (Virgin/ 436 +54 19372 1 401 _ _
47 50 RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Group) 428 20 36343 3 3911 Songs ranked by total plays
70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of . R
2/20-2/26. Bullets appear on songs gaining plays of remaining flat from previous week. if two songs are tied in tota plays, the song with the larger increase in plays is placed Station playlists for all R&R reporters
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average www.radioandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records
CARLTON BLOUNT ., \vite-
The New Single \'4 ITe
- ; Follow up to the smash hit
Going for Adds “Acting Like You're Free”

March 14ith & 15th!!!

from the album,
(From) A Man's Point of View

Promo copies, call Jesus Garber: 323-469-1504 - Track dates, call Maurice B. Dixon: 212-315-1000
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America’s Best Testing Urban Songs 12 +

Pers. Pers. Pers.
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
50 CENT Disco Infemo (G-JiwtSheded famatidntersnnel 434 422 97%  19% 430 437 403
50 CENT Candy Shop (Shady/Aftermath/interscope/ 433 416 94% 16% 428 438 393
GAME 1/50 CENT How We Do (AftemathG-Unitimerscape) 4.28  4.27  96% 26% 432 439 406
LIL’ JON & THE EASTSIDE BOYZ... Lovers & Friends (TV77 4.27 4.18 97% 28% 423 426 413
CIARA #fM. ELLIDTT 1, 2 Step (LofacaZomba Label Growp) 423 414 9%% 41% 414 428 360
MARIO Let Me Love You (/AMG/ 416 428 97% 41% 408 415 382
LLOYD BANKS Karma /interscope/ 415 397 78% 18% 407 416 372
USHER Caught Up (L aFace/Zomba L abel Group) 413 396 97% 29% 408 415 383
S. DOGG fPHARRELL Drop It Like It's Hot DoggystybBefion) 409 392 100% 51% 423 425 4.3
ALICIA KEYS Karma (J/AMG/ 407 408 94% 24% 407 410 397
LUDACRIS Get Back (Def Jam Soutt/IDJMG/ 406 391 97% 3% 401 402 397
T.1. Bring ‘Em Out (Grand Hustle/Atlantic) 400 397 85% 23% 390 399 359
TWISTA fiFAITH EVANS Hope (Atiantic/Capitol} 397 402 % 17% 383 378 A00
MARIAH CAREY It's Like That fisland//DJMG) 397 369 76% 12% 3.8 391 368
DESTINY’S CHILD Soidier [Cokumbia) 396 386 9%% 44% 391 395 1373
ASHANTI Only U (Murder Inc/IDJMG) 391 393 9% 33% 391 389 400
TRILLVILLE Some Cut (BME/Warner Bros.) 388 373 55% 12% 381 372 418
FABOLOUS Baby (Atlantic/ 385 367 74% 1T% 379 382 368
JADAKISS fiM. CAREY U Make Me Wanna finterscope) 384 374 83% 28% 386 391 368
JARULE R KELLY & ASHANTI Wonderful Murkr e MG 382 378 93% 40% 373 378 3853
NIVEA #/LIL’ JON... Okay (/ive/Zomba Label Group/ 380 365 58% 10% 386 388 378
T.. You Don’t Know Me (Grand Hustle/Atiantic/ 3718 392 67% 14% 366 373 346
FANTASIA Truth Is L/AMG) 377 384 6% 17% 379 388 339
TRICK DADDY Sugar (Gimme Some) (Skp-N-Shide/Atlantic) 311 371 69% 17% 373 366 3.95
SNOOP DOGG Let's Get Blown (Doggystyle/Geffen/ 367 358 80% 22% 382 374 408
B. VALENTINE #/BIG BOI & LIL’ JON Girlfight Virgi/  3.64 - 4% 9% 351 352 345
OMARION D /Epic/ 363 345 73% 22% 353 362 318
JOHN LEGEND Ordinary People (Columbial 360 342 58% 19% 382 38 367
AMERIE One Thing (Columbia/) 357 340 48% 12% 364 360 379

Total sample size is 258 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarlly represents the percentage of respondents who recognized the song. Tolal bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familianty toappear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM sysiem, Is available for local radio stations by

Sropio Srats

ARTIST: Kierra “Kiki” Sheard

LABEL: EMI Gospel

CURRENT PROJECT: / Owe You

IN STORES: Now

CURRENT SINGLE: “You Don’t Know”

TOP SPINS AT: KVLO/Little Rock; WPZE/
Atlanta, WENN/Birmingham; WDKX/Rochester,
NY:WIMZ/Greenville, SC; KILH/Los Angeles

By CARRIE HAYWARD/ASSOCIATE EDITOR

Personal stats: Being born and raised
in Detroit with a heavy gospel influence
made Kierra Sheard’s emergence as a
young gospel artist natural. Having leg-
endary gospel singer
Karen Clark-Sheard as a
mother and a reverend as
a father is definitely note-
worthy. But Kierra’s gos-
pel roots extend even
deeper, as she is the niece
of the legendary Clark Sis-
ters, and her grand-
mother, Dr. Mattie Moss
Clark, was an arranger,
conductor, songwriter,

singer and instrumentalist.

Before Dr. Clark passed she accurately
predicted that Kierra was going to sing.
Kierra’s mother recalls, “Before she died

sing, and that I was to raise her in my
shoes and bring her up the way my
mother had raised me.”

Kierra’s first professional singing ex-
perience came at the age of 9 on a duet
with her mother ona song called “The Saf-
est Place.” The subsequent popularity of
the song led to Kierra making frequent
performance appearances with her
mother. At the age of 17, Kierra has already
performed onstage with Mary ]. Blige,
Donnie McClurkin and Mary Mary.

Warren

Influences: Karen Clark-Sheard, aunts
The Clark Sisters, Mary ]. Blige, Kirk
Franklin and rock group Linkin Park.

The album: Traditional gospel lyrics
are blended with contemporary produc-
tion to create the lively and
uplifting vibe of I Owe You.
Gospel producer and art-
ist JMoss co-wrote and
produced several songs on
Kierra’s album. R&B pro-
ducer Rodney Jerkins pro-
duced her current single,
“You Don’t Know,” and
“Baby Dub”
Campbell contributed the
most traditional song on

the album, “Done Did It.”

But the most personal collaboration was
on the song “War,” which was written by
Kierra and produced by her 14-year-old

~

calling 818-377-5300. RaleTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. . A
- ~/ she told me that this baby was going to brother, ]. Drew Sheard II.
-
WJMZ/Greenville, SC* KJMZALawton, DK KRVV/Monroe, LA . NY* .
REPORTERS OM: Tony Frelds OW/PD: Temry Monday PD: Chria Coldes OWPO; Andre Mancei KATZSL Louis. MD
APD: Karen Bland APD. Tony Tome 17" LI JON 11CE CuBE APD: Jim Jordan A i
e — L3 e
5 q . » WO e Beach, SC
Stations and their adds listed alphabetically by market WBTF Lexingon kY g;rmw-, [ T
WPHHMartford, CT* 3 0. 0 Vloss OM: Jol Horw '
Wz, GA WBUVBilax, M5* WXBT/Cokmbla, SC* POMO. Mycha Mapeir " Gmk L Hohos ReoaR POAPL amasa e
POMD: Jay OM: Walter Srown OM: LI Smith 16 CASSIDY . . e : PRETTY RICKY
15 MARIG ; PO: Drian Athony 13 CUBANLINK IMYA WUBTMashville, TN WiLZSaginaw.
it 3 JNER LOPE VAT 108  TRoOES BouSTON BEZLED o gyt NIVEALIL JON & YOUNGR.000 WWLD/Tallahassee, FL
WZBN/Albany, GA Ry - WMSU, MS WEUPHuntsviile, AL* e SChRMER L0PE2 AT J0E . or:&'n ma'r"m
] CHARDER LD G WMSU Columtes 118 OM: Stave Meny GasSor CARDEA 1B G Music Chaice RAB-Hip Hop/Saleliite | o) peyiey Biaze
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38 TWEET UMISSY ELLIOTT Mo Adds g entdn KKBTALos Angeles, CA* Orleans, LA® 11 JARWE LLOVD
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 CUBANLINK UMYA ratrA e WHRPHuntsville, AL* e Orleans, LA® 5 FITHEVANS JARULEMLOYD
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> YOUNGBLOODZ YYOUNG BUCK WBOT/Bosion, MA® KKDADallas, TX* ?; JOHAL zu %ﬁ% TWINS %%"ﬁm s Music Choice Rap/Sateliite e
3 . YING ¥/
A foeied OM/PD: Damon Wikkiams. WJUC/Toledo, OH*
KBCE/Alexandria, LA L L00~ Rabinscn 0 iy Chosl 3 oassiov WIMiMazan GA . MO Jasmia *0J Mucca” Thamas P: Chartla Mack
PD: Dosiss Thomas 4 2R00KE w11 15E UBIG BOI & LI JON MARID . BRUFTL Anlah Meachrs . WWVM.W 13’ YOUNGBLOODZ #YOUNG BUCK 10 CUBANLINUMYA
No Adds \ TWTTT S 55 ELLIOTT WM Sackson, MS' T4 RRINET wh PATINE UBIGBOI & LI JON | PD: Mickael Saenders 6 CASSIOY
e WOTADerit, b o SRR | b Sics ot JamaSathe S
KEDG/Ne PO, Corti s PO Spatd 11 CUBAN LINK MYA S No Adds OM; Geronimo WKYS/Washington, DC*
xandria, LA [l Reynolds 10 JARULE tALOYD & C-MURDERYB G WIBBM: BA PD: Towya Byrd PO: Darryl b
OMPD: Jay Sievens 5 LI JON 1ACE CUBE CASSIDY fMacon, o 0 Vanessa Grulion ) P-
e o e vk B e rsecansen | e e
vy A zkharesion. SCY W, W WRJHJackson, MS* 2 ANERE TGS 2 Mo Lot oS
3 s v oy R St - R e 5 oo 06
Atianta, GA* CUBAN LINK UMYA ot s e 3 MASHONDA S ATOn s Imington, DE
mw'-“ CAWRDER (BG — m mmmn. L 13 L ONACE cupe JENRIFER LOPEE (74T 0 MG Marwe! Hora
APD: Disiirius Shrvons /Dothan, : Gall Austin WWHY, o XM Raw/Sateilhe
MO: Ramoms Dobrose WPEG/Chartotie® y bvsdway PD: G-Wa W NodotclVA bl CUBAN LINK UMYA
3 CASSIOY PD: Tomi Avery : Eric “E.Scolt” Scott 4 CASSIDY WMKS/Macon, GA MO: Pazo Coconsts 27 NAS
1 OMARION 140 Deoa Cole TWEET AAAISSY CUBANLES LA OM: Jolt Siivers 52 CASSIDY 24 CASSIDY WMNX/Wilmington, NC
gmvmmrwzfm 10 YING YANG TWINS ?mnwe POMD: Brian Patz 22 BUSTARHYMES ".ansls-m
WVEE/Allanta, GA* S ARER Lot UhAT € ] Argemon DE=D KVSP/Dtahoma City, OK* — o 5 BRIANMOKRGHT
0 m o i < oUeA S MANME FRESH VTATEEZE KPRS/Xansas City, MO* WHRK/Memphis, TN* O Eddia Diasce m;mnmq 3 A vans
0 ooky ) Ol Andre Carson PO Hate Ol 73 CASSIOY 0. 0J Xelusive
e WO ™| oo, S W b } e o Not: For complet
R MD: Magic Creicher OM: A LN CUBAN LINK INYVA ote: For compiete
WEXAAugusta, GA & CUBTALINCUhAvA Sirdralae ] NE* WOBT/Savannah, GA adds, see R&R
?;urn. fioa Thomas m“" 7 LYFE JENNINGS WJXMMeridian, MS POARD: WMeCain PD: Ba Monsy .
2 WARESHOUSTON 12 WARIO 12 Xilieen, TX OM: Scoll Stephens 2 APD Jofi ce Music Tracking.
L0 17 YING G Twins O T T POD Cona CUBANLIMKIAITA 1 N ermane ouen
pwerms BRI ot e o L | et
S CUBAN LINK UMYA Do e iy og e KRRQ/Latayetie, LA WEDRMiami. FL- fosats- TS AMERE
R fcassy : 0-Rock ' 8 BOYZINOA 12 MARQUES HOUSTON
A C-MURDER VB G CASSIOY . 5 K YOUNG
iz 06 om0 & ] DAL e B e £ B womo oy i S AU §qmmoennc MEDIABASE
MO Sorkars McDowed 1 LYFE JENNNGS D Kode Wred SLYBO0GY LIAGGED EDGE *Monitored Reporters
WERQBattimore, MO* > Fhourch Lovez rar oe MAES ST KUMHAake Charies, LA WM/ Miami, FL* * Gman GBI s
PD: Vickr Starr WYNWFiorence, SC OM: Beyan OM: Reb Roberts LYFEENNINGS DN 101
ey WUZF/Cincianati, OH* OM: Met ' POMD: Erk PO: Disn Semmers . Total Reporters
18 JENNFER LOPEZ (FAT JOF PO: Torr Thomas PO: Gorad e b ’ PO leigh, 1C KDKS Shroveport, LA® 70 Total Montiored
i B W o o BTt one 3 e o -
BOBBY VALENT CASSIOY BRI L VBIG B0 & LIL' ——
WENXBaton Rowge, LA” "0 ) KZWAL ks Charies, LA WKW Miwaukoe, W1° ¢ WA PO AN it 31 Total Indicator
; J-Mweezy NZ/Cleveland, OH* inesville, FL* N : —
WO Kool 0J Seps Mikn mw e ety %-a"-— MO: Balley Coleman WBTJRichmond, VA® cssr Did Not R Playlist
18 C-MURDER 18 G Do o APD: Teronce brown No'kdds o Adds Ay aacreet Fronn(d).m
Cassiov TS 3 CASSIOY APOMD: . :
1 STHWARD WEEBK WBLX/Mobile, AL* o s LA WEAS/Savannsh,
KTCX/Beaumon, TX* WIOT Cobwmisia, 5C° KEERA O S WOHHLonsing, MI* LA et foten PN Wosdon Es T
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URBAN AC TOP 30

March 4, 2005 roweren [
LAST THIS TOTAL 4l TOTAL  WEEKSON TOTAL STATIONS/
WEEK gx ARTIST TITLE LABEL(S) PLAYS PLAYS Au%:orc: CHART ADDS M E“l AB ASE
1 FANTASIA Truthls (/AMG) 1543 +142 203461 12 51/0 ] R
3 @ LALAHHATHAWAY Forever, For Always, For Love (GRE/VMG) 1201 +104 115988 24  47/0 MOST ADDED
2 3 JILL SCOTT Whatever (Hidden Beach/Epic/ 1178 -34 114763 16 490 ARTIST TITLE LABEL(S) ADDS
5 o ANITA BAKER How Does It Feel (Blue Note/Virgin) 1058 +9 109426 20 48/0 TEMMDRA fIHOWARD HEWETT There's No Me (LEG/ 15
4 5  MARIO Let Me Love You (L/RMG)/ 1057 -33 153285 10 1310 FAITH EVANS Again (Capital) 6
6 e JOHN LEGEND Ordinary People (Columbia/ 1016 +180 126446 8 213 AL GREEN Perfect To Me (Biue Note/Virgi) 4
8 @ BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal) 967  +154 95206 10 4710 JMI:::‘ ‘l:g:gm"d' m “;adv L";Z;’ " :
a . g rdmary People (Columi
3 ? :fr::llAcan tss tfnp;mn%o:lmsmw;/ﬁmm// EPAUL Diary (J/AMG ::1: " g: :?;:22 3; ;;::1 Lo Rl UL LT, S R 7
KEYS fTONY, TONI, TONE & JERMAIN iary (/AMG) \ ISRAEL AND NEW 8REED Friend Of God (integnty Gospel 3
10 10 LUTHER VANDROSS Think About You (/AMG/ 732 12 104349 65 45/0 M 0 ST
14 @ GERALD LEVERT So What (If You Got A Baby) (Atlantic/ 660 +75 71705 5 4712
13 @ PRINCE Call My Name (Columbia) 627 +31 91979 40 40/0 I N CR EASE D P LA YS
11 13 JOSS STONE Spoiled (S-CurvelVirgin/ 604 54 78743 22 430 oy
. ARTIST TITLE LABEL(S) INCREASE
12 14 BRIAN MCKNIGHT What We Do Here (Motown/Universal) 603 -28 57004 34 41/0 JOHN LEGEND Ordinary Peaple (Columbia 180
15 15  PATTILABELLE & RONALD ISLEY Gotta Go Solo (Def SoullDJMG) 500 -79 56308 29 38/0 BRIAN MCKNIGHT Everytime You Go Away (Motown/Universall +154
16 16 GERALD LEVERT One Million Times /At/antic/ 460 -61 31782 18 450 FANTASIA TruthIs L/AMG) +142
17 17 0'JAYS Make Up Music World/SRG) 429 -28 40387 20 281 KEM | Can't Stop Loving You (Motown/Universal) +105
18 @ TINA TURNER Open Arms (Capitol/ 405 +31 38093 6 36/1 LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG/ +104
21 @ EARTH, WIND & FIRE f/RAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG/351 +31 28636 16 190
24 @ FAITH EVANS Again (Capitol) 306 +54 20617 3 356 NEW & A CTI VE
19 21 ALICIA KEYS Karma (J/ARMG)/ 302 -42 38476 13 21{0 R. DEVAUGHN Guess Who I._oves You Mare Liive/Zomba Label Group)
22 @D RAHSAAN PATTERSON Forever Yours (Artistry Music) 275 +4 14303 4 z7;2 | TowlPlaysi147, Tota Stations: 7, Adés: 0
23 @  LEDISIHBONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG) 263 +2 19918 6 220 ;‘ g{glgllf:‘fzfmlt\ﬂtr:&n: ¢|7n tA P::;I;ed To Worry (/AMG)
25 24 ANGIE STONE f/ANTHONY HAMILTON Stay For Awhile L/RMG)/ 21 -27 12506 13 19/0 K:llll a yTI;E GA,NG ﬂBI.A[;Knsi'HE,ET No'Sh 105 Sanetuary SAG)
a ow
@ MINT CONDITION I'm Ready fimage/ . 216 +85 14364 1 2313 Total Plays: 137, Total Stations: 15, Adds: 0
26 26  KENNY G.f/EARTH, WIND & FIRE Thfe \{Vav You Mave (Arista/RMG) 205 -28 10405 6 24)2 TROY JOHNSON It's You (Sought Atter Entertainment)
27 27 AL GREEN Pertect To Me (Blue Note/Virgin/ 195 -16 6878 2 25/4 Total Plays: 96, Total Stations: 14, Adds: 0
29 @ SAMSON Atmosphere Five Eight's) 157 0 6788 2 13/0 MICHAEL B. SUTTON Nobody (Litthe Dizzy)
@ FANTASIA Baby Mama (/RMG/ 152 +32 17371 1 10 Total Plays: 90, Total Stations: 10, Adds:0
30 30 QUEEN LATIFAH f/AL GREEN Simply Beautiful (Vector) 150 -2 6484 15 9j0 Songs ranked by total plays
56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week . .
of 2/20-2/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Statlon pIaVIISts for all R&R reponers
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week :
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records
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30 KEM MO Brases |
WOVE/Aliany, GA WBAV/Chariotie® wnoummw KSSM/lleen, TX 1 A LR 2 TENMORA THOWARD HEWETT B %'ﬂ‘;sm T ki
OM: B Jones PO Ter OMPD:J.0. e, o ko
PO Moo Yook Ktn e o st oo P N WCFB/Ortando, FL* The TouchSatellite
pHLeeRk MO RAHSANN PATTERSON Nokids WUMe Mongomery, AL OM/PD: Steve Hollreok OM: P Hol
FAITH EVANS WMXD/Detrol, MI* PO/MO: Darry Ef 7 GERALD LEVERT PD: Stan Bostom WMM/Washington, OC
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AP0 ey o oS A Qued S TEMAORA WOWARO EWET! o WOAS/Fradomale PA XM The Flow/Saielite v
ok - WOOKNasinile, ON: s Wk oW Lot raiaoen
) KOKY/Littie Rock, AR* POMO: Dot Corbel } : Ma Myrick
e GA WSRB/Chicago, Il wu e, NC* O: Jos Booksr oz A o Gamble Nojacs Rl nglor N
AWmaev'ms 4nunﬁ~sm Y m'wm ’ POND nu(:m;mmmum
AR S ki 3 9 TENMORA HEWET? WYBC/MNew Haven, CT WLVH/Savannah, GA T{RNEAMZATTE
MO Calvie e E— ISRAEL AND NEW BREED OM: Wayne Schmmiat WFXC/aleigh, NC* OM: Brad Ketly § T CONDITON
W 4 WAZIhicag. K0 Amgees, 25 s s i I ooy e
POMD: Thm “Fal” Sao OMUPD: Eloy WOZZ/Flid, MI* 2 FATHEVANS 1 HUTHEVANS 20 PATLABILLE 3 CHUCKSTRONG
APD:Cao Bes gl L0 PO Trey Michaeis PO ntros Resael ALGREEN by 3 i e
W2AKieveland, OH e Do \MEZ N O, LA WIS Fichmond, VA o
MW Batimare, MD* WIUMLovisile, KY POMD: Lobrom LI Scoph oo JOAIMSI. Louls, MO
APD/MD: Kelth Fisher NO: Bobdy Resh WFLMMR. Pierce, FL 2 JONLEGEND wmm : Choach Akis
e e & TR cwert WYBERasnoke, VA = rowereo [T
. POMO: James T. ISRAEL AMD MEW SREED POMO- Wat Ford
KOXL/Baton Rouge, LA* e . G AT WRBV/Macon, GA . T ke WFUN/SL. Losis, MO* “EBIABASE
M ot [ L B PO Cors Wiam WILDMew Drisans, LA 2 :I'f"::’ﬂ":m 2 PD: G s |
b oo m"m St PO: lgu‘rm b 3 e w0 ewe :,ﬁ,ﬁ”"""' S W”Wm. NY* *Monitored Reporters
o o g o, AL S owvorewen KIMS Memphis, TN WBLSNew York, NY* 00 im ™ MO £0: b Charws 74 Total Reporters
0 naaen YR G AT R 4 e KMIQHouzion, TX* 70 e S0l PO: Vi Browm PO: sy Lot AP Koam Dnes X
e WAGHColumbes, GA OM: Tom Covcacs i e evert Do Womect oS, s sATIERSOY 56 Total Monitored
. PO/APD: Quoen Rashesda Mtk WHBX/Tahiahassee, FL _—
mlﬁ’:vll;mn. SC il WHGTMiami, FL® WRKS/New York, NY* KBLY/San Francisco, CA* DMPD: Hemcane Dave 18 Total indicator
g i [l - WILG/disnapolis, IN° P Deric b I Ton st PR Kevi Brown APD: Vickr Dvncan
THHRLRA IHOAZD HEWE s 0 jen Walkecs i o Voeyhn © awrs NN Sonts WM Tototo, O Did Not Report, Piayiist
WXST/Charleston, SC* WXMG/Columbus, OH* IMX/Toledo, OH* Frozen (2):
POARE: Mckae Toe 0 Pael Seomy Wi Jackson, MS* WMAMibwaskse, WI* WKUS Noriolk VA* Music Choice Smooth RaB/Satolirte | I ecmiom WCMG/Florence, SC
BE WIS 15" JOHN LEGEND O e EWET: 1 WA TURMER 34 w%m A 6 TEMMORA UHOWARD HEWETY WMXU/Columbus, MS )

orra Kiks ' Sheard % Dot o

#: simgle 2004 R&R'Year End Chart - Gospel NOW

- First NEW artist to debut on Billboard Gospel Chart @ #1 ITI:%(I:\L"I‘\%"}T

- 10 weeks at #1 @ R&R Gospel - 8 weeks consecutive
= Currently, 34 consecutive weeks in top 10 on R&R Gospel
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GOSPEL TOP 30

March 4, 2005

LAST THIS TOTAL ale TOTAL  WEEKS ON TOTAL STATIONS .
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PATS  ADENGE CHART 005 Mo S TADDED
1 o SMOKIE NORFUL | Understand (EM/ Gospel) 963 +36 39173 16 3310 | armsTTmLE LABELS) AODS
2 2 JMOSS We Must Praise (Gospo Centric) 892 7 36452 26 3110 ANOINTED Gonna Lift Your Name /Sony Urban/ 9
3 €@  OONNIE MCCLURKIN | Call You Faithful (Verity) 881 +15 35584 15 31jo | JAMES FORTUNE You Survived (World Wide Gospel 4
a @  OETRICK HADDON God Is Good Verity/ 676 +1 263% 28 240 :'NS:E“H"S';:‘“S‘:NQ‘T%%"C“ oty f;::ni"::: ,’,’;;’/'a"g’;/"y"” g
5 5 BISHOP TO JAKES fIMICAH STAMPLEY Take My Life (Dexterity/EMI Gospel) 566 5 25273 21 2410 MICAH STAMPLEY War Cry (EM/ Gospel 9
6 O  0ONALO LAWRENCE Healed (Verity/ 547 +21 18796 23 1910 | MISSISSIPPIMASS CHOIR 'mNot Tired Yet MMalaco/ 2
7 o TEO & SHERI Celebrate (Word/Curb/Warner Bros.) 498 +11 18427 12 22/0 | CALVIN SUGGS Lord I'm Sorry {Juana/ 2
9 0 BENITA WASHINGTON Thank You (Light/ 434 +5 18009 15 1710
10 €  LASHUN PACE For My Good (EM Gospel 461 +20 15388 7 2010 MOST
n @ GMWA MASS CHOIR Only A Test (Gospo Centric) 446 +15 18922 18 20/0 INCREASED PLA YS
8 11 NEW BIRTH TOTAL PRAISE CHOIR Suddenly (EM/ Gospell a2 64 20431 AN 170 ToraL
14 @  BISHOP MICHAEL V. KELSEY... Run And Tell That (Samari Sound) 406 +8 1618 2 191 | ansr e eLs et
12 13 KIERRA "KIKI" SHEARD You Don't Know (EM/ Gospel) 405 -16 16308 k)| 210 | ANGINTED Gonna Lift Your Name (Sony Urban/ +65
13 14 ISRAEL AND NEW BREED Friend Of God (/ntegrity Gospel) 396 5 11169 6 18/0 | JAMES FORTUNE You Survived /World Wide Gospel) +58
17 @  TIMBOWMAN My Praise Liguid 8) m +3 16369 11 18/0 gfé'}'.i"u'&ﬂ?ﬂﬁi“ ;ﬁe To E"Z_: m //",':/ff;ﬂ”'y Gospel +§;
P nderstan 0] +
18 @ BEBE WINANS Safe From Harm (Stil Waters/TMG) 360 +1 15055 5 201 BISHOP PAUL S. MORTON... A Mighty.. /TehilatLight +29
16 17 OENETRIA CHAMP Go On Through It (/D) 359 -18 16960 14 161 | CHARLES LASTER I Breath Of God (Tyscot +28
19 )  RUBEN STUDDARD | Need An Angel (/AMG) 356 +6 12628 8 1310 | oTIS JOSEPH Don't Stop Praying For Me diadependent/ +27
20 @ FORTITUOE He's Alright (Word/Curb/Warner Bros.) 329 +13 13960 15 14/0 | R. STUDDARD f/MARY MARY Ain't No Need To Worry L/AMG) +26
22 @  JAMES FORTUNE You Survived (Worid Wide Gospel 36 +55 16030 4 2344 | FIRSTCREATION Don't Want To Go Back fndependent/  +25
21 @ MENOF STANDARD Just Like You (Muscle Shoals Sound Gospel 315 +21 13500 16 14y | BISHOP LEDNARD SCOTT Highway To Heaven (Tyscot/  +25
24 @ STEPHEN HURO Lead Me To The Rock fintegnity Gospell 289 +37 12528 8 141
26 @ OAMON LITTLE Do Right (Worid Wide Gospel) 261 +21 13501 5 12/0 NE W & Ac TI VE
25 @ LORI PERRY | Found It In You (Music One) . 261 +17 13919 10 131 CHOIR BOYZ It's Alight Music Cne/
29 @ OONALO LAWRENCE f/HEZEKIAH WALKER You Covered Me (Verity/ 251 +23 6320 3 110 | Total Piays: 201, Total Stations: 8, Adds: 0
23 26  R.ALLEN GROUP f/K. FRANKLIN Something About The Name Jesus (Tyscot/Tasess) 247 -6 8921 4 1311 | MIAMIMASS CHOIR Giory, Glory findependent)
28 @  TWINKIE CLARK He Lifted Me (Verity/ 239 +10 10221 8 12/0 | Total Plays: 183, Total Stations: 10, Adds: 1 »
30 @  JOEPACE We've Come To Praise Him (integrity Gospel 237 +n 10870 19 120 | 'SRAELANDNEW BREED & BYRON CAGE Give Thanks Gaspo Centri/
. Total Plays: 179, Total Stations: 8, Adds: 0
27 @ KURT CARR Let God Arise (Gospo Cenrric//nrelsmpe} 234 +1 5489 4 10 BISHOP PAUL S. MORTON... A Mighty Good Friend (Tehiah/Light/
@ JONATHAN BUTLER Don’t You Worry (Maranatha!) 201 +7 10750 1 1111 | Total Plays: 169, Total Stations: 10, Adds: 3
OENETRIA CHAMP | Really Love You (L/O/
34 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 2/20 - Saturday 2/26 U5 U U e L8 )
© 2005 Radio & Records Songs ranked by total piays
4 ™
REPORTERS e e " e e o WSS ot
3 mhg"m.@ls HORTON UKEITH 'u"?i;m.""_mm 2 g;.'sl?c&mrm " 2‘&: g 71 MISSISSIPPIINSS GO
Slations and their adds listed alphabetically by market g T 3 S EonaRDScoTT R géysm‘%a:;wm. oc
KHVN/D llas, TX adelphia, [} 3
WPZE/Atanta. GA WXOBaon Roge, LA WMPLChatanooga, TH %ﬂwﬁ = R G o WEOKMable, AL E‘E: :'.,'-‘E"“,..;.. N EOpvewE
n c"p';':r RO AT H m..u HGROUP RK FRANKLIN 12 FIRST CREATION OM Andre Carson : Lom'gﬂv No Adds’
:; m i, . § MCAH STAM WCHBDetrt, W AP0 Posde et § TSR A oM
Ao T NTED .u.zkiﬁ's?or‘::ﬁ?'uoam UKEITH SUSCOECIULLES m}lﬂaleiq& L 34 Total Reporters
m’“m & m """'"“' WJMD/Cleveland, OH wﬂmm'"' L WFM Q"m LA ﬂ)mwm 34 Total | dl| “'_
iy it Jonnsoy PO : PD. LoBron “tAJ" Jose 12 ANOINTED otal indicator
A o ey g oman WENN/Birmingham, AL B A MORI AT SO wap. 5 ; AP0 Kris i - —
T g:ﬂm e 3 "8EBE SIS gnmw!m_m"“‘m“z'::m 14 JAMES FORTUNE W2 ichmond. VA gld Not l:e'pon. Playlist
A o 18 MELEC wsen WHLH/Jackson, MS fons WYLD/New Orleans. O Jomy St VLo the Rock, AR
DORQTHY NORWOOD OM. Steve Kelly OM: Carla Boatner PO. . .
MICAH STAMPLEY WXTCMIaneshn SC WFMV/Columbia, SC PO: Jesel Roberts POA ?g S{qu;l;%gssu Shenqan Gospel Network/
? mu L T WLOKMemphis. TN SV Lot 10 FRED Satellite
WwiNBaltimore, MO oo wm WPOMD. Womies Wesiogon, I e oARD mph g T Ty Shew 10 ISRAEL ANC NEW BREED WJNUCharleston, SC
el e b 8§ BNESIORT 4 CALANSUGGS 18 RATENCLARK SHEARD g R Ry O s WPGC/Washington, DC
\mm _ B

(U.S. Only)

g-mail R&R at:

51 weeks of R&R pPiLus

(5330 valve)

2 semi-annual R&R Directories

Call R&R at:

(S150 valve)

FAX Credit Card Payments To;

Subscribe online:

The R&R Annual Subscription Package
Delivers The Most For Your Money

SUBSCRIBEF1gSAVE
$325

®

THe INoUSTRY’S NEWSPAPER
subscribe@radioandrecords.com 310-788-1625 310-203-8727 www.radioandrecords.com
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COUNTRY REPORTERS

~
Stations and their adds listed alphabetically by market
KBCY/Abilene, TX WDXB/Birmingham, AL* | KXCS/Colorado Springs, CO* | KAFF/Flagstall, AZ WTCRMHuntington WBUL/Lexinglon, KY WSDX/Mashville, TN WLLRRQuad Cites, A WCTQ/Sarasota, FL® WIBW/Topeka, KS
OM: Brad ENiot PO Tom Haarahan PO: Cody Cacson PD: Chvis Halsiead PO: Judy Eston POMD: Ric Larson OM: Clay Hunnicutt PD: Jim O'Hara OM/PD: Mark Wilson OM: Ed 0'Donnell
PDMD: 48 Cloud APDMO: Jay Cre m,%"m"‘ APOMD: Hugh James 10: Dave P PO/MO: Keith Kautman WO: Ron Evams APD: Hoidi Docher PD: Rich Bowers
T e i o i oa
. 1 Tiscu e WDRMHuntsvike, AL WLIX/Lexinglon, KY WSM/MNashwille, TN* & DAY, WORLEY WICUSeramash, GA
WOMX/Akron, OH® WEBWN/Bloomington, IL | WCOS/Columbia, SC OM/PO; Todd Berry OM: Rober! Lindsey PD; John Sebastian OM:PaGamretl WTCM/Traverse City, Mi
OM/PD: Kevin Mason OM/PD; Dan Westholt PO: LI Smith WFBE/Flint, M! MD: Dan McClain £0:C.C. Mathews MD: Frank Seres WQDRRaleigh, NC* N OM/PD: Jack 0'Malley
: APD/MO; Gien Garrett 11 J0 DEE WESSOMA - o Ads PD: Boomer Lee
APD: Ken Steel : Buck Stevens : PD: Copote Collins | Do MO; Kari Shannon PO: Lisa Mckay hax APOYMD: Ryan Dobry
T T 10 KEITH LRBAN 2 TReMCERAW 1 D DEE MESIA - Mika ' |.-m»m
TRAVS TRITY 10 MAOH LIES APDMO; Dave Geronimo 1 TRACE AN Syl APOAD: Mike ‘Maddawy’ § TAAVS TRIT
GRETCHER WILSON AARON L INES JEFF BATES Biddie 5 TRICK POMY
OL/Col . DIWACKO oo | Do KMPS/Seattie, WA*
WGNA/AIbany, NY* m,::' w :’,f Jon e WEMS/Aodianapolis, IN* | KZX0CLincoln, NE CRTOEN WL PD: Becky Brenner KiIM/Tucson, AZ*
PO; Buz Bridle APOMD: Oan E. 2uko AL OM: David Wood OM: O Se! : Tomy Thomas OM: Horb Crowe
: Bil Earley 7 TN WSO POMD; Gary Murdock PO; Bob Richards PO: Brian Jennings KOUT/Rapid Chy, SO { D woxey : Buz dacison
3 KEITH URBAM BNTLEY H m%&s APO/MD: Carol Tumner v wh TI3ATED
1 B0 s 8 pe MO0, Commoe R PIAMD: Mokt Sy
KiZN/Boise, ID e 3 R 0TSOM 16 BG4 RO
OM/PO: Rich Summers WGSQ/Cookeville, TN DUAMOND R0 5
KBQUAIbuquerque, NM* | APO/MD; Spences Burke OM: Marty McFly N 1 O worey "si.".{‘g'?:,"”w A KBULReno, NV 'p‘.'}-'f.'.’ﬁ'.'.’.’:”""' H
A S okl PO Gator Harison RokSfresa0, LA § B Seion OM/PD: Tom Jortan APDMOD: James Aniony
'Pgmmm ﬂﬂ?ﬂ[ - WD, Jason Hurst WMS(Jackson, MS i MO: Chuck Reeves
T KOFC/Baise, 1D ey 1 R SE o PO: ick Adams
: Jin Mil € oReRTS MO: Marshall Stewart KZLALos Angeles, CA*
APO/MD: Jim Wil oW WY OMPD: S KHKX/Odessa, TX w“““'m"m:' A OK:‘G‘S‘S"'""“ L WWZD/Tupelo, MS
KRST/Albuquerque, NM* KRYS/Corpus Christi, TX APU/MD: Tonya Campos - : Gary McCoy o y
OMPY: e Haskel c PD: Frank Edvarts EUADFE Colie. £0 WUSWJatkson, MS Y :Don lefirey D: s Winshon O Ft Sievens
/ WKLB/Boston, MA PO: Mark Caltaghan " 5 TMMCGUY PO: Bl
gler Pk | MDD e AP e o PR i g
- 1 PAT GREEN MO: Brian Gary M MCGAAW WAMZLouisville, KY* § SELLYIARORD
3 GRETCHEN NoAdk. 18 TRACE ADKNS b
KRRV/Alexandria, LA -t e T MR FOMO Lo Cathon ey Ut KNUE/Tyler, TX
: KPtX/Dallas, TX* 3 Y .
PN S Cosey PO Paul Willams R MO oty Jaymes APOMO: Tony Michaols IR NUSE
KAGG/Beyan, TX APD: Smokey Rivers WCKTFI. Myers, FL® EHeS 7 onsroo
. PDMO: Jeaniler Allen MD: Cody Alan OMPD: Steve Amari WR0O/Jacksonville, FL* | KLLLAubbock, TX SURESETO 5 AT GREEN
WCTO/Allentown, PA 7 e AD: Cody APOMD: Dave Logan OM: Gail Austin OMPD: Jef Scot KXKT/Omaha, NE* 3 ol McCow !
PD: ShelyExsion 2 Geioen } B o frptig-3 ' APOMD: Kelly Groene PO Tom Goodhrin WYYD/Roanoke, VA gt
APDAMD: Sam Malone 3 GRETOHEN WSO msaI-, ) 9 OM/PD: Tom Jacobsen
e S 1 sane et 1" e MO Craig Allen PO/MD: Joei Dearing WBYT/South Bend, IN 17 S0t
TR WYRK/Buttalo, NY* KSCS/Mallas, TX* 1 TRAC A 2 IS S s URNSTATN | 0 08 it Marsh s dxeioee
PO: John Paul OM/PD: Lotin Palagi WWGR/FL. Myers, FL* WDEN/Macon, GA w:m Kosty
KGNG/Amarillo, TX APDMD: Wendy Lym APD/MD: Chris Hulf PO: Mark Philligs T oy PO: Bob Raleigh TR ) WBEE/Rochester, NY* KAUGATsalio, CA
OM: Dan Gorman BN MCZOWS MO: Steve Hart mmn-“uu‘mm APO/MD: Laura Starting m"? ma Yan Arsdale OM: Dave Symonds PD/MD: Dave Daniels
o P A L P R L
APOMD;Favick Gk WOKOBurlingion WGNE/Daytona Beach, FL° 1 e s Bowou oM Tin Coler
PD: Steve Pelkey SNE/Daytona Beach, WYZEB/F1. Walion Beach, FL WWOMMadison, W1° PD: Jay Daniels WIRK/W., Palm Beach, FL*
KBRJ/Anchorage, AK MD; Margat St John O B.J, Netsen OM: Scraich Malone WFGUJSobnsiown, PA PD: Mark Grantin KPLM/Palm Speings, CA APD: Boh Castie P0. MischMary
Ri/Anc , 3 A WOR £ POMD: Jfi Davis PD: Todd Nizon OM/PD: Steve Walkar MD; Mel McKenzie PO: Al Gordon WIXXO/Rocidord, IL MD: Tomy Trovale MD: 4.R. Jackson
OHA.Dmlslodw ANBER DOTSON MO John Sykes WD: Lara Mosty e [ PD: Steve Summers. 1 ol woRLey (3
g,m”,m"", KHAK/Cedar Rapids, 1A noen 1 e xae 10 O APOMO: Kathy Hess CEIDEN N
[ OM: Dick Stadien 10 xR WACO/MWaco, TX
PO:Bob James . o KIXopin, MO el KX Spokane, WA'  Zack Cwen
MO Dawn Jobreon B0/Dase WOHIR. Wayne, I | 04 jasgn efeity WPAP/Panama City, FL T 0 b LAY
15 GEORGE PD: Joel Burke OM/PD: Rob Kehey PD: Stove Kel 1 AL PORATS OMPD: fim KNCYSacramento, CA* iy - b
WNCY/Appleton, Wi 11 LONESTAR MO: Gamet Doll TRCR PONY 3 Iy 3 AN MCCOMAS : Jim Radéord > PO/MD; Paul “Coyole” Neumane|
OM: Joft McCarthy T SO - Jay McRae 2 FANAACELEN m:mmn' Wﬂﬂlc::nll APD: Lyn Damiels
PO Ranty Stamon WIXY/Champaign, L . i Do’ R )  aron WNZQWashingon, OC*
e MD: Nicoe Beals WOGKGainesvill, FL* | ¢ xron KTEXMcAllen, TX* M Jeonter Wood OM: Joft Wyat
7564 R0H KHK/Des Moines, IA* PO: Mr. Bob OM: Bilty Santiaga 1 o0 we . £0: George King
OM: Jack O'Brien VO-Bighed WNWN/Xatamazoo, M1 | PD: JoJo Cenda w”‘""‘_" "‘“”'m‘- & :‘,,'.",?,"‘"‘"""“' WA MD: Sheiy Rose
WKSF/Asheville, N WEDCharteston, SC | POMD: Jimmy Otsen i ey PO:PJ. Lacey AP Frnkie Doe st e —— i H""‘" et
OM/PD: Jell Davis POMO: Trey Cooler tl -4 APD/MO: Phil 0'Reibly MD; Pakches WCENSaginaw, D: Wck Daena o
APD: Sharon Green i) e 3 e WFYRiPeocia L PO: Joby Philips MO: Jessica Ter
MD: Brian Halfeld 2 s - Rk Mot e ey WOVKMheeling, WV
10 BURE SELTOR .| WYcDmetroit, Mi° WBCT/Grand Rapids, MI* OM/PD: Ric Morgan o2 PO/MO: Jiem Eliok
W'.IKT/CMM. SC P: Chip Milker OM/PD: Doug Momgomery KRWQ/Medtord, OR 5 HAWAGEUEN KTTS/Springheld, MO | s
Aot CAY WD T ou ety | AP Ron e 1 Sam KBEQMansas City, MO~ | P Lamyen WKCO/Saginaw, MI OMPD: Brad Honsen el
: b Y PD: Mike MD: Scolt Schules . 3 3
OM/PD: Mark Richards 00 i ) A Kennedy 15 eI WXTUPhiladelphia, PA : Rick Walker AP oty Ciak
MO: Johnny Gray fit DAY, WORLEY B088Y PUSOR @Jéﬁ!‘ﬂm BN MOCOMAS PO: Bob Mekay mnmn 2068 H KFDUWichita, KS*
fokde a0 HISACAEN APDMD: Cadillac Jack ON/PD: Beveriee Brannigan
MCCOMS . 2 BOBEY PMSON 3 MD: Carol Hughes
WOBE/Charleston, WV O - KFIFMansas Clty, MO W(_iKXMemms. ™ TRICK PONY m|mw_ MD Ksom Louis, MO 7ot
ON: Joff Whitshead 0\ lepershery : PO: Lance Tidweil i OMPD: Brian OM: Mz Wheeler 2 foeey sce
WPURALartc City, Ay | RIS KKCB/Duluth OM: Tim Saesfield OM/PD: Dale Carter 1O: Trapper Joha T S T PD: Steve Goollries
POA et kg Wt | e e nemosnn | TS s wGred | o, -
DARAYL WORLEY 17 ASCAL 1 K BATES my:n‘qnu =) 8L PO: Jay McCarthy 4 CARRYL WORLEY Y "
GEORGE CANYON 16 PAT GREEN s B Tk (e PO: Chuck Geiger
HASAMCEVEN 15 GRETOHEN WALSON 1 TRICK PONY G APDMD: Dave Colling WD Pal
s | Bt SR 1 KSDP/Salt Lake City, UT* P
e e s WDAFKansas City. MO* | wioKxMeridian, M e APDMD: Debty Torpin WILSSL Louis, MO  gnostoom
WXXC/Augusta, GA 7 TMUCGRAW WAXUEau Claire, Wi PO; Wes McShay PO/MD: Scolly Ray 9 PATGREN PD: Greg Mazingo AN
PO: T Gentry GARY AL : House WRNS/Greenville, NC* %:nmﬁm PR KNDUPhosnis, AZ* MD: nm‘,xm
APO/MD: Zach Taylor H PO: Wayne Cartyle RO FY Y : KUBL/Salt Lake City, UT* | 7 ey WGGY/Wilkes Barre, PA®
" B s WHKT/Charlotte* et WG, Gwsn o o -t PD: Miks Krindk
4 : : 3
OM: Bruce Logan KHEY/E) Paso, TX® WIVKKnoxville, TN® WKIS/Miami, FL* R MD; Pat Garrett MD: Carolym Drosey
. D: John N g OM/PD: Mike Hammond PD: Bob Barnett BLAME LARSEN I GREEN . ANEER DOTSOH
KASE/Austin, TX' 8 GRETCHEN WALSON POMOD: Steve Gramzay WESC/Greenville, SC* MD: Colleen Addaie MO: Darlens Evans RN MCCOWS VO BALL KATM/Stockton, CA
PD: Mac Daniels L) BT OM/PD: Scott Johnson TATAIA ELAM 9 GRETOEN WUSON OM: Richard Penry
APO/MD: Bob Pickett GEORGE CANYOX : John JON RAMOALL 7 PLVISSAR KGKL/San Angelo, TX PO: Randy Black WWO0Q/Wilmington, NC
1 sk e STt WOSY/Pitisburgh, PA* | upoter I APD/MO: Modoe Roberts OM: Pory Sions
WSOC/Charlotte* WRSF/Elizabeth City, NC WKOALatayette, IN WMILMitwaukee, W1* PO: Heith Clark T IS ¢ oaoBL APDMO: Brigitt Banks
: Jeft ¢ ' . PD: Mark Alien PO Kerry Wolte APOMD: Stoney Richards S DTN
KUZZfakerstield. CA® | yopympy pick McCracken | VD Jom Cra WESLEreemane SC MO: Bob Vizza APD: ScotiDolphin -
PD: Evan Bridweil AT GREEH OM/PD: Scolt Johnson s vl .
o] tecu I PO MO: Mich Morgan KAIA/San Antonio, TX L NY* XXDD/Yakima, WA
Ao WXTNErie, PA wohan PO/MO: Clayton Allen PO; Rich Lauber PD: Dewey Boynion
wusy, TN | OM:AdamB KMOLY atayeteclng inneapolis, MN* | WOGIPitsburgh, PA* PMD. Sip Clck R, Lo ey
; KEEY/Minneapolis,
WPOC/Baltimore, MD* PD: Keis Van Dyke PO/MD: Fred Horton MO 7.0, Smith OM/PD: Gregg Swodbery OM: Frank Beil U IvLEy ooe; PRy
e, . B Poonte AR WA ZAgersiom APDMO: ravis Woon PO Mark Liviow KSON/San Diego, CA* L2 RIS
oy 1 Gt § S FU. SN Mo KXKC Latayette, LA* e POMD: fohn Marts PIMD: Brag
ARV WOREY 5 A CEUEN 2 % o PD: Renee Revet WAIB/Tallahassee, FL e
WYNK/Baton Rouge, LA® i D MO: Sean iley wm;, AL T POMD: Gary Evong
OM: Bob Murphy WUSN/Chicago, IL* KKNU/Eugene, OR 7 WANCEEN I ek : Kt Carson POF b . ik
PD; Paul Orr PD: il Peten PO/MO; Jim Davis ey i POMO: Bl Back Z“&'Zﬁ.m xu;s‘/s'aq Diego, CA WOXK/Youngstown, OH
APOMO: Austio James MD: Marci Braun 18 Booes P . 1 OUERS BENTLEY SREICHENWALSON m-_“ 0Bdan PD: Dave Steele
86 ¢ RO 2 o v 10 BN MCCOWSS, WCATMarisburg, PA® WPCV/Lakeiand, FL 1 (AN ﬂ._mm WOQYKTampa, FL* APD: Doug James
1 Dk woRY PO; Wik Robinson ;‘6",:“ Ss oy OM/PD: Mike Culotta N0 St
WYPY/Baton Rouge, LA® WXDOEvansville, IR APL/MD: Don Brake vy KUPLPortiand, OR* APD: Beacher Martin
- WUBECicionati, - | POMD: Joa Pri S oy T el ;‘}mmﬁg KZBA/San Francisco, CA® | 7 Lurbiien
R APD: Kathy 0'Connor MO- Toby Otero el PO Ray Massie w0y PN
MD: Duke Hamilion . WIOV/Lancaster, PA ] [tmm BN SCCINAS ks m'm
KYKR/Beaumont, TX oy KVDXFargo WRBTMaristerg. PA" | o0 w0 Dick Reymond R
OM; Joey Amstrong 3 M BrCT OM: Janice Whitimore OM: Chris Tyler : WYUU/Tampa, FL* MH"MBARH
mm:urmum PD: Eri Heyer @m KTOM/Monterey, CA* XWdJPortland, OR* KATY/San Jose, CA® OM/PD: Mike Culotta
B i O+ | MO:Sco Winston TRGE PoY PO: Dave Kicth PD: Mike Moore : WO; Joy Reborts *Monltored Reporters
2 AMBER DOTSON WYGY/Cincinnati, OH 78 J0 OEE MESSBA WITULansing, Mi 1 PAT GREEN MD: Savannah Jones 31&5’:41 1 Sk e
OM: TJ Holland oG s ok PO Jay ). MeCrae Yol | R 224 Total Reporters
WINN/Biloxi, MS PD: Stophen Giutari § o oo WWYZMartiord, CT* APOMD: Civis T AL S UEEONS —
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N:W LLEER COTEON '.,’ "‘ﬂg‘ 3 o MO: Darlene Dixon ’ —
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MD: Gwon Witsan e oo MO rog Foy 1} Seme PO: Steve Siewsr LA JOCDl) || 0t KLURWichita Fails, TX
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; m’&"‘- 3 LLANCOAS WIKO/Toledo, OH* WDEZ/Wausau, W1
KCCY/Colorado Springs, CO* . WBBNLaurel, MS WKDF Mashville, TH* WCTK Providence, RI° OM: Tim Roberts WDJR/Dothan, AL
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WOULD LIKE TO SAY THANKS
COUNTRY RADIOFORA 6 Week #11
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“BLESS THE BROKEN ROAD”

Fast Cars
—andF REEDJIM

The Hottest Group in
America just shifted
into High Gear!

IMPACTING NOW!
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i here.
' (ACM Awards), Cleveland (R&R Convention) and New York  start t
|
If :Ona
i ot only a resident knows about: 0
| pealie s the Natchez Trace
| e : . N t
i T e this tourist trap: The Boa
| l.y"c S‘ree‘ Don't waste your time on
. Nashville Show.  oure: Put Putt i Coo SpINGS
Best golt co 3 A 7
i . 3 Way ime of year to visit: Spring of 1
i i ear's CRS, at Ocean Best time . o
. sday during this years % . bt e
?:‘ i Sretpse m;n ";xré;:;;les %}ountrv, Ay andscoo'l;\g::speanst Thol ye’:lr.;: ;:&in an hour of town: Run of wul:“
| . . ol . Tyl ' Great side tri ol =
! Lyric Street presen ol where, at Country oo oloe
h et ment of Ocean Way, g pin ' e
) ical enviren Kb 1, i vlsons o
; watactes o 3 s K. Polk's hom .
| sy oo 0 ?‘:g iﬁzlﬁ:‘a PR droom He:rt?nig&‘lgzl?el's distillery in Lynchburg, g;':ntzrr Randy Goodman
stay on an expe ; - an extra bedroom. . ] or the R
w;z:z ‘tl:) staz i wlthigr‘](?ﬁtll :S"‘:e tab: The Hermitage Hotel's Capitol ask Alan Jacksonhtao ;a:;izgl:he time or a free day, | Stephen Foster's home and
e jil Lake. 1f you hav ¢ yOu can see
Best restaurant when so - :tgommend a trip to Bardstown, KY, where y N
" ] . ill: Subway. z . o
; (;22! restaurant when you'ré 100:'1312:5): |||r|m visit the Ab_bey 0;52:2:’ do- Visit the Grand Ole Oprylfon a %Va:rj\:(ioymake e
. nightclub: - The one thing ¥ : o o i you: Y0
o1 i *1} want to take hom Goo Clusters.
: The Ryman. i V i o 1
Best con‘fe:tV:::i have no idea; I'm in bed by 108m-nd Ole Opry, the Ryman, Hatch :j‘cljf\'t care about cholesterol, bring back a
il ) ic Hall of Fame, the Gra -
ights: try Music
Must-see sights: Coun
i dway.

Show Prints on Broa
H
; [

|

With nods to Montgomery Gentry, Reed Nielson and Jef-
frey Steele, R&R’s Nashville Bureau brings you our annual
| Country Special, beginning with this CRS Travelogue. This

3 | year will bring Country radio and the record industry to-
@ gether in several disparate venues, including Las Vegas
Tk

Lon Helton

City (CMAs), just to name a few. To prepare us all for these
hot destinations, and with an eye toward some more re-
mote locales, we asked industry pros and artists to tell
us about their hometowns. And since the reason for this |
special is the Country Radio Seminar in Nashville, let’s

Chuck Aly

TRAVELOGUE

Gerry House WSIX

Nashville

Event you should come to town for: Tony Brown's New Year's Eve party. Steve Win-
wood and Steve Earle singing, Tony playing piano and Donna Summer and Rodney
Crowell doing background vocals. Tough ticket.
Where to stay on an expense account: Hermita
room, which they call the Toot Suite.
Where to stay on your own dime: Wh
finally on their own dime home.
Best restaurant when socmeone else
Sunset Grille is still prettv fab. Also, M
sive, but good for foodies.
Best restaurant when you're footin
at the Palm. What's the big deal?
Favorite country bar: No doubt about it, the Sutler. Owned by an ex-
most fabulous beer selection and vibe. Also h
visitors from Canada.

Best concert venue: | haven't been out since Pring
me.

ge Hotel. I love the Boots Randolph
ere everybody in town stays when they are

is picking up the tab: For “their” money, the
idtown Cafe and Park Cafe aren't that expen-

g the bill: Look, a couple of extra spins, and you're

radio guy and the
as a bowling alley next door for those

e played the Exit Inn, so don't ask

Hottest nightspot: | always see a line outside the Pan-
cake Pantry. Must be a great place, to line up that early
in the day for the concert that night.
Must-see sights: Alan Jackson's garage, Kenny
Chesney's hat barn and Ronnie Dunn’s collection of biack
leather pants.
Neatest spot only a resident would know about: The
trout farm in Pegram, TN. Stay away.
Don’t waste your time on this tourist trap: The pyra-
mids. | know they’re in Egypt, but | went, and they're a
half-mile from the Holiday Inn in Giza. | felt ripped off.
Best goif course: No doubt about it, Richland. 1 live a
driver and a 7-iron from the first tee.
Best time of year to visit: Spring, when the ne
eggs. It's fun to watch them stretch a
Some learn to fly, and others get eaten.
Time of year to avoid: Fan Fair, or whatever
festival.
Great side trips: Pegram. Stay away.
The one thing you must do: Go to the Bluebird and scream “Freebird” over and over
during Don Schiitz's set.
The one thing you'll want to take home wit

Gerry House

w artists are just coming out of their
nd get their legs and form into living beings.

it's called now. It's an “I dated my sister”

h you: The CRS special edition of R&R
with Lon Helton on the cover.

]

—

Continued on Page 46
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e o Aoy Jmlivi

some thi
o e things that shouidn’t get out. Let's leave it at

Best concert ven
X ue: Any Station casi
Hottest nightspot: Better sa cosmo.

don’t rem
ember, but | do vaguely recall it being fun

s

Continved from Page 45

Radio Consultant
luka,

Event you should come 1o town for: The luka Heritage Festival in early September.
About 12,000 people crowd into a town of 2,500 (with maybe 100 total motel rooms
available). We eat greasy tood:; listen to locally performed country, gospel and Chris-
tian music; watch Cherokee and Choctaw Indian tribes dance; hear Givil War re-enac-
tors; and give away lots of local-sponsor-provided cash and prizes. We do some pret-
ty spectacular stuff, especially for a minuscule, and really poor, town. The other alter-
native is the Slugburger Festival in August, in nearby Corinth, MS.

Where to stay on an expense account: The Victorian inn, about $39 2 night. Guaran-
teed to have a Sink and sanitary facilities in every room. Ask Bili Mayne; he hunts in

the area and stays there a lot.
Where to stay on your own dime:
house, free. linvited Mayne t0 stay t
be a Communist.

Best restaurant when someone else is pickin
of the best steak and fish in northeast Missis!

catfish, you're SOL.
Best restaurant when you're footing the bill: Ellie’s Snack Bar. Slugburgers are 50

cents for the “little-uns, 99 cents for a jumbo. There's also Norma's Country Cup-

board, where Jerry Phillips (Sam’'s son) is a frequent customer. Incidentally, we do

have folks who work for radio stations in our neck of the woods, but, trust me, they

aren’t in the radio DUSINESS.

The luka Motel, about $29 night, or my lake
here, but he didn't take me up On it. | think he may

g up the tab: The Country Squire, home
sippi. 1f you don’t like either rib eye of

PR, W ek -

Favorite country bar of nightclub: We're dry
county; they don't exist. But it you go north or east
five miles into Tennessee of Alabama, you'll find clubs
where Darryl Worley, Mark Coliie, Baker & Myers and
more played on their way up.

Best concert venue: Crossroads Arena in Corinth
will seat 10,000 and has decent to really good acous-
tics. It's managed by Nashville booking vet Reggie
Churchwell.

Hottest nightspot: El Picante Mexican restau rant.

It's open until 10pm, S0 it's really the only nightspot.
Must-see sights: juka's world-famous Mineral

Springs Park. Seven natural springs, each with a dif-
ferent medicinal quality. lt won first prize at the 1904 Worid's Fair in St Louis.

Neatest spot only 2 resident knows about: Eastport on Pickwick Lake. Great wa-
ter, fantastic fishing, good people, reasonable prices and nota lot of congestion.
Don't waste your time of this tourist trap: Folks in our area are way 100 SCrupu-
lous (or not near intelligent enough) to try to trap anybody.
Best time of year to visit: 1s there a good or bad time to go to heaven? Come ary
time. We'll treat you SO many ways you'll have to like some of 'em
The one thing you must do: Eat a Slugburger!
The one thing you'll want to take home with y0
understanding froma smaller, simpler, more pure and
burger. They don't have to be refrigerated, they're biodagradabl
torever. Just ask John Marks, but that, really, is another story....

e

Rusty Waiker

u: |f not a sense of peace and
less frantic time, at leasta Slug-
e, and their shelt lifeis

i

Brooks 0'Brian

Event you should
o come to town for: .
Finals Rodeo or: Besides the ACM
-t S'BIVC:: :L"&;iizcens’ rodeo and enough alc:tmﬂgslhf: \
i . nse account:
trol, high-priced hotel in Vegas Andmf; The Four Seasons. It's th
mybe the Bellagio instead.
ere to stay on your o .
Best restaurant wh wn dime: My house — eve
en A rybody el
Palmer's at the Four Sesa(:c:lr:a One else is picking up the tab¥ Prsi;g(::SB- i
a bottle of wine and smile ;Fl’r Aqua at Mandalay Bay — they’li cha ellagio, Charlie
Best restaurant wh while they do it. rge you $300 for
i enyou're footin -~
erin town, and S, g the bill: In & Qut B )
they'll give it to you protein-style for youuggfbr_ Th:rﬁ s n0 better burg-
-watchers.

Favorite count i

ry bar or nightclub: :

been there a lot, and there may be Gotta say Gilley's. Not that they make me; I've just
s I've jus

KWNR

!.as Vegas

mitely the National
Nick Nolte to town.
: Fou e most out-of-con-
if Michael Jackson stays there.... Hri]omn

y Gilley’ i i
y S again. A lot of things have happened there that |

Must-see sights:
ghts: Ten, Jack, Q .
s : ' , (Queen, Kin
Nif:; :‘tm antd preferably on a dollar macgfn/:ce of e
spot only a resi ]
telling, Y a resident knows about: We're not
Don’t waste i
your time on this touri
roller co. ourist tl’ap: Ski
T l;:::;don the top of the Stratosphere Towl/‘:a:h;
3 . while you're up there, ride X-Screz;m

and the Big Shot. T i
b - They might actually make your head

Best golf course: Si
' : Silversto
friend runs it. Really Ao
Best ti ) visi
. gs:ez;nioo; y:ar.to visit: Mid-August, when it's 115
ees. (0K, m just trying to kee o o ian
:::;1 cnty'dunng the nice weather,) pietourstsouto Hovks Oan
e of year to avoid: ts a di
id: March. It's a disgusting 70 to 80 degrees. You'd h
! ate it.

Great side tri ithi
Ps within an ho
th . ur of town: :
€ summer. I's 20 degrees cooler up ther!\élount Charleston during the worst heat-of

The one thin
e thing you must do: G i
free drinks they've given me. ol

The one thing you’
you'll want to take h i
nos. It makes yo ome with you: Winnin ing i
you feel a lot better about that $300 they chagzgaofgr?:]aym A
e wine at dinner.

ot just because my

y's. Seriously. And not just because of all the
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informatloh about their favo U5y < ¥ ot ot
n. i’adcountingdowntonu N
one lt simply wouldn't be Sunday . ' . | oes |
“'}L iego without Bob Kingsley and gl v '
Americ; Count:yCountdownonKSON | "o rom o
" John Marks, Pfcgraml)redor p ’ B T - - KN

= KSON#SmDago
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FROM AROGUIND THE W@&&@
AMEAAE BOHE 353’3@@&5‘3" &
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- . ?.-y
“Bob continues to be a star in the WMIL FM 106.1 . : e
talent line-up. Our listeners can’t wait for Saturday night tofind  ° 3 A _
out what’s new on American Country Countdown: 2 8 e s
and what's going to be at the top. Our Sales i
k Staff loves. to sell his numbers'” :
X y

“Nashville insiders and fansahke_
llsten to Bob ngsieyandAmerm
Country Countdown notonlyforthé
top40hutsoftheweekbmto,s¢ayip
todatewlﬂ\meirfavonteCO(mﬂx“
Artists. Bob also pays tribute to Coun-
try's roots with hnsweewcmemaf"i-
salute, which ﬁtsusverywel Were
proudtohaveACCandBobonSﬂr
at 103’WKDF #1 forNewComtry e

For market exclusivity contact Shawn Studer at 817-599-4099 ext. 2238 R
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Continued from Page 48

Pocahontas, IL
Where to stay on an expense account: The Pownhatan Motel. Call early: They only

have 12 rooms.
Where to stay on your own dime: See above!

Best restaurant when someone else is picking up the tab: Powhatan
Restaurant.

Best restawrant when you’re footing the bill: See
above.

Favorite country bar or nightclub: Hoosier Daddy's
— formerly Big 0's — just outside of town.

Hottest nightspot: See above.

Great side trips within an hour of town: St. Louis.
The one thing you must do: Go to a St. Louis Cardi-
nals baseball game.

The one thing you’ll want to take home with you: A
St. Louis Cardinals cap.

e —

I

e

g p————

e
I
e

R ), “\“‘“S

: a, CA's Doo-

to town for: Pasadena,
gt ense account: Regent Beverly\h‘l(
- dime: Sahara Motel, Burbanh..
ne else is picking up the tab:
the bill: East Coest Dogs
jlace, Chatsworth.

KZLA

Los Angeles

Dah Parade.

ey ishire, Beverly Hills.
ve

here to stay on an ex|
uhere {0 stay 0N your own
Best restaurant when sum‘eu o
Best restaurant when yuu' re e P
Favorite country tar or nightc! :"é R.
Best concert venue: Greek Tr:\el ; éod,
Hottest nightspot: Sky Bar, Hollyw!

I

Spago, Beverly Hills.
& Deli, Burbank.

Sirius Satellite Radio
New York City

Event you should come 1o town for: The Feas of San Gennaro Festival,
Where to stay on an expense account: Mandarin Oriental.
Where to stay on your own dime: Hudson Hotel.

Best restaurant when Someone else is picking up the tab: Peter Luger's in Brook-
lyn.

Best restaurant when you're footing the biil: Gray's Papaya.

Favorite country bar or nightciub: Coyote Ugly.

Best concert venue: CBGR's.

TR

50 ® Radio & Records March 4, 2005

Park Observatory.

Must-see Sights: - nt knows about. Frankiin Canyon,

Neatest spot only 3 reside

wood Hills. ' - .
8b0V(: :\:s:‘e("y\iur time on this tourist trap: Disneyla
Don’

e: Based Studio City Golf Gourse.
Best goif course:

Good for
Par three, nine holes, no S

Bes \ ear vis L“e‘ 0000 his 1S A. Yy e!
y‘ me O'V 3 to \ lo |y An tim

3 New
tween Christmas and
id: The week betwee
Time of year to avo

3 tourists. e i, youll
Yeaf:. 1'32 rtrr‘i’(:;nsywimin an hour of town: With this tra
Great si

never get out of town in‘a:ut.\%unrvzrhl;‘a:lsmo“and.
e thing you musi 0o. “dide
?I:: :::e thing you'! wantto take home withy

on my skills,
and, no water, $9 pef round.

Hottest nightspot: Marquee.
Must-see sights: Central Park —
Neatest spot only a resident kno
Side of Manhattan.
Don’t waste your time on this tourist trap; Anything in
Times Square.
Best golif course: Chelsea Piers driving range.
Best time of year to visit: Christmas.
Time of year to avoid: August.
Great side trips within an hour
Freak Show,
The one thing you must do: Ride the Subway.

The one thing you'll want to take home with you: Your
wallat.

go now and see the Gates.
Ws about: The Lower East

of town: The Coney Island

0T 5 e ]

www americanradiohistorv com

AKZLA keychain.

N

Gretchen Wilson

RJ Curtis

B e o U

Steve Blatter

Continued on Page 52
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COUNTRY'S MOST WANTED
- WANTS YOU!

TUESDAY, MARCH 1

10:00prm -12:00 am

TEXAS NIGHT
SONY SUITE - Renaissance Hotel - Suite #1813
Performances by Jace Everett, Miranda Lambert,
Jon Randall and Trent Willmon

WEDN

ESDAY, MARCH 2

ACM

7:00pm-10:00 pm
MUSIC CITY JAM

Convention Center
Featuring the MuzikMafia with Gretchen Wilson

8:00prm-12:00 AMm

SONY SUITE - Renaissance Hotel - Suite #1813
Performance by Travis Tritt

THURSDAY, MARCH 3

12:00rm-1:50prPm

SONY/CMA LUNCHEON
CMA Performance Hall
Performances by Gretchen Wilson
and Montgomery Gentry

COUNTRY’'S MOST WANTED PARTY

10:00 Pm

BB King’s Blues Club
Performances by Shelly Fairchild,
Miranda Lambert and Van Zant

e )
= Sony Music | S
Q NASHVILLE Jf”.’{@
. )4 J

WWW.SONYNASHVILLE.COM

© 2005 SONY BMG MUSIC ENTERTAINMENT

- T a3 . e e o
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ﬁ“een Westwood One
New York City

Event you should come o town for; If you are atennis fan, there's the U.S. Qpeq Tennis
tournament in Queens at the end of August. But, hands down, there's nothing like NYC

around the Christmas holidays.
Where to stay on an expense account: Four Seasons of the Carlyle Hotel.
Where to stay on your own dime: Midtown Suites.

Best restaurant when someone else is picking up thet
Best restaurant when you're footing the bilk: Hunan

one of the best is on the Upper East Side. N . '
Favorite country bar or nightclub: There aren’t many left. CBGB's is a favorite. That's

where Big & Rich played last June, butit's definitely nota country bar, even though CBGB
nd Biues. Thisis the legendary, fun

Pam

ab: Per Sein the Time Wamer Center.
Szechuan Cottage. It's a chain, but

KEEY

Event you should Mi i

summer. (n winter':?r::E!SIO;OWﬂ for: The Minneapolis Aquatennial duringn :::VPOHS

e ' - Paul Winter Carnival, which is th 0 weeks of
w weather. e most fun you can have in 10-

Where to stay on an
expense ac . o
fancy French name — must be o :3'::: Hotel Meridien in downtow

Where to stay on .
your own dime: You i
aBndtgo undetected for weeks, | hear. can hole up in Camp Snoopy in the Mall of America
est restayrant wi o
iy nev:::asdo;n:%ne else is picking up the tab: What? Other people will b
the e, Ky S tfcl ta meal at Tejas, a creative Southwestern place ar?d IW| uy you
e ety est steakhouse, Palomino has great food from all uisi catthere all
Best restaurant whg 00d as they get, and, for Italian, Ciao Bella R e L0
en you're footing the bill: Our Mexican oui
two of the best al e bill: Our Mexican cuisine has i
S Fr;r:ttl:rt:r?a;cx:tznd rl?oca Chica in St. Paul. Some stick-;gﬂlzuprlcr‘i(;sd g p,and
§ g 3 ee has th i VRN - erman
is the definition of a neighborhood diner. e best Thai, and historic Mickey’s Dine in St. Paul

Favorite country bar or ni
: r nightclub: We don't ha
:c:;;)try mu:c? Go over to Mick Anselmo’s hous:a/e # goa one Wanna dik and e t
concert venue: Big: Xcel Ener .
ety : gy Center, St. Paul. Small: Orph i i
e ;;?;:;::tT /r\]ny of the many bars in Minneapolis’ Wareh%uzzrg;?gaye' 2
- The Mall of America, if you like eight versions of the G:: .First Avi
3 enue —

n Minneapolis. It's got a

ky venue where Blondie

————— 1

Bar in the Carlyle Hotel.
room to see Woody
ly play on Monday

IR

e
For cocktails: Bemelman's
After cocktails, head into another
Allen and his pand — they on
nights.
Must-see si0
Neatest spot only a resident k
tell you; | want 10 keep it a secret.
pon't waste your time on this tourist trap: Going
1o the top of the Empire State Building.
Best golf course: Donald Trump's COUrse in West-
chester, NY.
Best time of year to visit: Around Christmas, fall or
Spring. pam Green i

Time of year 10 avoid: Summer.
Great side trips within an hour of town: See a Mets or Yankees game.

you must do: Take ina Broadway Show-

his: Central Park, Times Square.
nows about: | can't

stands for Country, Bluegrass a .
and The Ramones got their starts in the '70s. The one thing : "

Best concert venue: Radio City Music Hall. The one thing you'll want to take home with you: H&H Bagels or a pie 1fom
Hottest nightspot: Bungatow 8. Famous Ray's Piza. ;

= - M—— ———-_—/
™
W
Princeisn't there )

, but he used to be. Travis Moon’s Chuck i

Taylor collection.

::;::s; s;:(ot only a resident knows about: The Minne
ark system is gorgeous. There’ : :
: ' ! 'S more parklal
Zitt a::gzgsr;z tlrllan inany major market in Americg Cher::z
alls Park in St. Paul i
don’t know how cool it is. v mostfeients
(l:rosne:3 i\:]laglste your time on this tourist trap: Don't both
any sporting event in the Met . 5 e
single worst sports facili oy e
b ility ever made for any sport at
:g;t] gtlljll Scourse: Hazeltine, in nearby Chaska, MN. host S
e i i} - rooe
: i, Rush Creek in Mapl
MN; and the TPC in Blai il
in Blaine, MN. All these courses have asked me nicely to never play th .
ere

again.

Best time of year to visit:
- - July 22, from 1:18pm to 3:52pm. That's our summer. It's gor-

viay. ' ° ' ' ¥
The one thlllg you must do: Sit on a boat the ddle of Lake Minnetonka on a June
o
Vi y ary.
d Y [ , ESp! you have d
evening d look at the stars with KEE ont adio Specia 0 adi

The one thing you'll w
) ant to take i 3
with the blond braids. home with you: One of those snappy Viking helmets
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Tern Clark -~

o town for: The Medicine Hat Stampede in July. The Nitty Gritty
Dirt Band and Diamond Rio are there this year. There's rodeo, arts and crafts, a stock dog
show (the dogs ranchers use) and a horse show. The Burger King Challenge (nota burger-
gating contest) is not to be missed. It's the jumpers, and they're unbelievable.

Where to stay on an expense account: Medicine Hat Lodge, home of the largest indoor

waterslide in southern Alberta. | know it sounds crazy, but think Opryland Hotel meets the

wave pool. With the long winters, waterslides seem t0 be the hotspot for activity. When it's

cold you can freeze them and bobsled. Just kidding.
Where to Stay on your own dime: After that description, where else?
Best restaurant when someone else is picking up the tab: The Vineyard — wonderful

ltatian food and a great wine list. Perfect for a celebration or a nice romantic dinner for two.
t — great food and atmo-

Best restaurant when you're footing the bill; Mario’s Restauran
sphere. Your friends will think you're really splurging.

Favorite country bar or nightclub: Ralph's Texas Bar and Grill. Just fike it sounds: the north-
b's, except N0 pull-riding and slightly smaller. But lots of

Event you should come t

Best concertvenue: The Arena. The Esplanade performing arts 3
center is Opening Soon with numerous events planned. }
Hottest nightspot: Ralph's Texas. Did ! mention the Wranglers? |
Must-see sights: If you've ever wondered where the world's
largest teepee is, it's in Medicine Hat. A must-see for every
family vacationer. Not sure why. On the more cultural side, the
museum and art gallery has a huge permanent art collection,
as well as national and international touring exhibits. They also
have a wonderful collection of artifacts recounting the history

of Medicine Hat. =
Neatest spot only a resident knows about: Zucchini Blos-

som Cafe, and that's all  can tell you. Anything else, and it Terri Clark

won't be our local secret anymore.

Don't waste your time on this tour

ist trap: The world's largest teepee. GO to Terri Clark Park
instead, where there is a new set of swings, from what | understand. o
Best time of year to visit: If you're not a true northerner, the winters might be a little tough,
50 probably summer of autumn. But every season has something to offer.

Time of year to avoid: January and February, unless you own snowshoes and a large shovel
and think that the Jim Carrey look on the back of the motorcycle from the movie Dumb &

of-the-border version of Billy Bol
Wranglers, hats and boots. Did | mention Wranglers? Dumber suits you.
- e P S TN SRR L | i
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FROM THFE ALBUM
the story
of my life

1 listened to it 3 times in a row = | liked-it better each time. Very catchy and Deana
sounds fresh and playful, Also, it doesn’t sound like ANYTHING ‘out there right
now. It is not a chick anthem and has no anger in it. } really fike'it.”

Tonya Campos KZLA

“Its great to have Deana Carter back on the radio! No one hagithat
unique sound she passesses. She’s back, and The Wolf in Naghville is
thrilled!” - JoHn SEBASTIAN THE WOLF/WSM

The new song is AMAZING, and Deana i& in my humble opinian,
one of the mast UNDERRATED cquntry artists in the format,

There is simply no escaping the county in her voice, and it's

“The new Deana Carter is kick ass! One of the best projects
to land on my desk in this first qtr.. WGGY will be a leader
on this, y e surel” - Mike K WGGY

“} love 'the new Deana Carter single ‘One Day At A Time®
and l've already added it. She’s reached another leve!

a ributes to the ‘hip factor’ that keeps my sta-

Catch Deana at CRS on Thursday,
March 3rd as part of the panel
“Size Does Matter - But Bigger
Isn’t Always Better”

Look for Deana’s new video on CMY

Appearing March 16th on The Late Late
Show with Craig Ferguson

Week of release reviews in Rolling
Stane, USA Today, Peaple, and
Entertainment Weekly M

among others

(¢l
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Continued from Page 52

Queensland, Australia

come to town for: Gympie Muster
se account: Sheraton Noosa. .
dime: The old Royal on the Park near the Botanic

Event you should
Where to stay on an expen
Where to stay on your own
Gardens.
Best restaurant when SO
powerhouse in New Farm

sion.
Best restaurant when you're footing the bill: Bre

steaks that side of Rockhampton.
Favorite country bar of nightctub: The Cal

meone else is picking up the tab: Watt Modern Dining at the
Park. Fantastic dining on the riverfront with sense of sechu-

akfast Creek Hote! in Brisbane. Best

tlemen's Bar at the Brisbane Ekka, which is

held each August. o

Best concert venue: Brisbane Entertainment Centre 0O the Tivoli in the Valley.

Hottest nightspot: Again, the Tivoli. | saw powdertinger's debut album fauneh, and the

place went off! _ _
basically setthe whole bloody city on fire.

River Festival fireworks. They

Must-see sights:
swear it was Wworld War Il

—

=i

P P W e e

A CRS TRAVELOGUE

™

¢ of Bowen Bridge Road and St Paul's
¢ museum building It's
the Victorian era.
this tourist trap: The
e Place in the

the corne
Terrace, you'll find the ol
a fantastic building from
Don’t waste your time on
Sunday craft markets at Riversid
cB8D.
Best golf course: if | goif
Best time of year to visi
anytime between Jan. 1an
work. It's just peautiful there.
Time of yearto avoid: | would say April. Queens-
land is dead then, and most things seem to be

shut down.

Great side trips within an hour of town: Aboat trip to St.
ton Bay. It's a former penal colony and absolutety fascinating. No one
caped.

The one thing you
Park to the Regatta
reward at the end.
The one thing you'll wan

ed. 'd tell ya.
t- It's Queensiand, SO
d Dec. 31 seems 10

Keith Urban

Helena Island in More-
ever es-

must do: Take a promenade along the river from New Fafm
Hotel in Toowong. Great exercise, great views and a nice

t to take home with you: That laid-back Queensland

It you didn't know what was happening, you'd ! 4 .

Neatest spotonly a resident knows about; Justup from the Royal Brisbane Hospital, on attitude.

' \ 4.
e e s

Meg S\e\lens

J Event you shoutd come to
!
|
|

WGAR

town for:
7 for: The R&R Convention, June z:leseVeland

y a pe a t: g
Wllele to sta 0n an ex| nse ccount: T e thZ a out the et

band.

)\gl‘:ere to.s?ay 0n your own dime:

Bestcan visit the nearby Clear Cha.n
restaurant when someone

Park, Mallorca. Great wine lists ®

Best resta

Best cOnc:,;a: ! When you're footing the pifl:

i enue: House of Blues js ; Same.
r where the jake was on fire new and coo

rying to find a hus-

Residen

ce Inn Indep

. end
nel offices. enc

AT
€ IS picking up the tab: Morton's, Hyg
, Hyde

€ — cheap, clean, and

ch;od food is good food.
- Tower City Amphitheater puts

—_——
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e
———
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o
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You just gotta

gotoa
you? Just to see? i
Must-see sights: Rock and Roll

Field and Lake Erie. They're i wg’z:/ltlz f;’of;ame, acobs

Neatest spot o
nly a resident k
n i
gzz:hel{:esl Halian food you'l es:lrshzsgut. Little italy
0 i !
soit rz | tourse: Westfield Country Club. 1ts pri
ally shows how coolyou are. It's private,

Besttime of
) ear 1o visit: :
visit. yearto visit: Summer is the only time to

the Blind Pig, don't

ol

Ti i
Grr:; t:i :vou_i: October through April
e trips within an hour of t(;wn' Ify
- It you like

Hottest nights
pot: Spy Bar on Th fide »
ursday, Traffic Nigh , S, the Cedar Point ang y
L‘ ght Club, the Blind Pig on Saturday. ?:fks. And don't forget CheS:: ‘\J/ga 'l—dake amusement Meg Stevens ﬂ
T —— ’ e one thin, orld, about 50 mi |
9 you must do: Boatj ’ 0 minutes west :
e : Boating on Lake Erie st of Clevelang, :
e _

Best concert venue: House of Blues.
Hottest nightspot: | haven't found it.
Must-see sights: Rock and Roll Hall of Fame.
Neatest spotonly a resident knows
Don’t waste your time on this touris'
Great side trips within an hour of
ment Park — summer only.
The one thing you must do: Eat a pierogi.
The one thing you’!l want to take home with

o0gis.

WGAR

Cleveland

Where to stay on an expense account: Ritz Carlton.

Where to stay on your own dime: Travel Lodge.

Best restaurant when someone else is picking up the tab: Morton’s.
Best restaurant when you're footing the bill: Characters in Parma, OH.

Favorite country bar or nightclub: Blind Pig.
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about: Edgewater Park.
t trap: It's att good!
1 town: Cedar Point Amuse-

you: More pier-

Chuck Collier
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Radio is already talking....

“On the first spin, we were in!”
Colleen Addair, Music Director -
WIVK/Knoxville, TN

For more information contact:
Nina Rossman
National Director of Promotion
(239) 592-5276

' t I: 5 'I';b.
18 \ 0 n
- Q\

“‘Good Old Days’ is a great choice
for next single. | loved the song
the first time | heard it and even
more this time” — Larry Daniels -
Daniels Country Radio Resources -
Phoenix, AZ

5

O €ORIT TIEBIOIE, 118

www americanradiohistorv com

( Goin

/' “Good Old Days” the new single
| from his current CD, Big

g for airplay 7\

[

“It was a great experience hear-
ing Glenn perform. He has unlim-
ited potential. Thanks for the visit
and we’ll definitely be adding
‘Good Old Days’ on March 14th.
Very good song that has a great
hook.” Joe Jarvis, Program Direc-
tor - KICKS Country -
WKHX/Bluefield, WV
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The COUNTRY MUSIC DJ and
COUNTRY RADIO Halls 0f Fame,
Class of 2005 '.

A salute to this year’s inductees

dEsl.

e LS. L

Induction into the Country Radio Broadcasters’ Country Music DJ Hall of
Fame and Country Radio Hall of Fame are the highest honors bestowed on
Country radio personalities and broadcasters. Admission reflects a com-
mitment to the format, the genre, the community and, most important, the
Country listener.

Country radio’s greatest night now kicks off the annual Country Radio
Seminar with an awards dinner. This year’s inductees into the CMDJHOF are
Lonnie Bell, Coyote Calhoun, Dan Hollander, Johnny K and Boh Mitchell. The
Country Radio hall is graced posthumously by two executives who advanced
Country radio during their storied careers, Mack Sanders and Bill Ward.

Lonnie Bell

Lonnie Bell, like many Country radio pioneers, was a country music per-
former before he slid behind a radio mike as a DJ. Influenced by his mother
and grandmother, both of whom were professional singers, Bell started sing-

ing at age 9 as part of a neighborhood band.

His first gig was the opening of a bar in his hometown in Boone County, VA. The event, Bell
recalls, came right after Prohibition was repealed. “If you weren't around when Prohibition broke,
you missed a big party,” he says. “Everyone partied for five years.”

High Times In Hawaii

Bell joined the Navy in 1940, at age 17. He was sent to Pearl Harbor 27 days after it was bombed
by Japan. The war put his music career on hold for a few years, and it wasn't until he was trans-
ferred stateside in 1943 that he was able to put a band together again.

The Navy kept moving him, and he kept forming new bands. He landed back in Hawaii in 1949
and formed a band that played in a number of area servicemen's clubs on the weekends. That led
to Bell’s bands performing on the radio, with a Tuesday-night show on KAHU/Honolulu and a Sat-
urday-night show on KGMB/Honolulu.

In 1953 KAHU's owner asked Bell if he’d like to host a show on the station, and Bell became the
first Country DJ in the Hawaiian Islands, with his 11am-noon show. “It became so popular — we
had almost 70,000 people in the service and their families who loved country music — that we
expanded to two hours,” Bell says. “Within nine months we had a 29 share in the ratings.”

Bell also played the first Elvis Presiey record on the radio in the Hawaiian Islands — a move he
feared would get him fired. He says, “I had never heard of Elvis, didn't even know how to say his
last name, but | knew the song, ‘Blue Moon of Kentucky.’ it was an old Bill Monroe song that was
on the flip side of ‘That’s Alright Mama.’

“Well, | figured that Eivis would have done it like Bill, so | put it on — and, of course, it was
nothing like the way Bill Monroe did it. | was looking up and down the halls for the GM to come and
fire me, but no one ever said a word. That was July 1954, and by that falf Elvis was on fire.”

Bell returned stateside in 1957 and got a job at KAGT/Anacordis, WA. It was there that he

Coyote Calhoun was born to be in radio. Literally. Up until about 1984 his
father owned KBIX/Muskogee, OK. Even before Calhoun got on the air there,
he answered the phones after school. As he got older he started going for

lunch or coffee with the jocks and absolutely loved all the radio talk.

He finally got on the air at KBIX in 1969 and stayed there about a year. Then he was, well, let go.
“My dad figured that | had gone as far as | could there and that | should go out and learn what the
real radio world was all about,” Calhoun says. “He thought that unless | was pushed out, | might
not make the move as soon as | needed to. He also said that he got tired of being both my father
and my boss. So he fired me.”

A New Name
: Calhoun did short stints at several other stations until he landed at the legendary WAKY/Louis-
] ville, KY in 1973, where he spent six years on the air. It was there that he was anointed “Coyote
5 Calhoun” by then-PD John Randolph, who got the name — sort of — from personality Gary Bur-
bank. Prior to that Calhoun had been “Jack Diamond,” a name he derived from two jocks he ad-
mired, Jack Armstrong and Dave Diamond.

ST

Explaining the name change, Calhoun says, “| was extremely high-energy. | was a yeller and a
s screamer, and | don’t know how anyone over 16 could ever have listened to me. They wanted a
*

name that no one could forget. Jack Diamond was kind of forgettable, so we were looking. Burbank
suggested 'Coyote McCloud' to Randolph, and that’s what we were thinking about going with.
“About that time an old PD friend of mine from Chattanooga, TN was moving to Nashville to take
a new air gig, and he told Burbank that he needed a name. Burbank suggested ‘Coyote McCloud' to
him too. The Nashville PD was Scott Shannon, who loved the name, and Coyote McCloud is still on

BT R T T s
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Here's Lonnie Bell behind the mike at KAHU/Monolulu, circa 1953, and a more recent picture.

heard Loretta Lynn singing in a local American Legion club and hired her to sing in his band for $35
a night. Bell recorded Lynn’s club performances with his band and replayed them on his radio show.
He recalls that he worked with Loretta’s husband, Mooney, making calls, sending out promotional
tapes and introducing her to other Country DJs.
A Lifelong Dream

Bell was discharged from the Navy in 1960 and left KAGT in 1961 for KPEG/Spokane. A year
later it was on to KFHA/Lakewood Center, WA. In 1963 he returned to KPEG for a one-year stint. He
joined KOYN/Billings, MT in 1964, went to KSPD/Spokane in 1967 and back to KOYN in 1969.

In 1972 he was hired to launch KBMY/Billings as a Country station. He worked there for three
years and returned to KOYN in 1975. In 1983 he went back to KBMY, moved on to KLCY/Laurel, MT
in 1984, to KGHL/Billings in 1985, to KCTR/Billings in 1988 and returned to KGHL in 1999, where
he still works. Continued on Page 60

the air in Nashville today. Everybody loved ‘Coy-
ote,’ so Burbank came up with ‘Calhoun.’
“Little did | know at the time that the name
change was the best thing that happened in my
career. | can'timagine being called anything else.”
Goin’ Country

After WAKY came a year as a CHR jock at
KULF/Houston. And then Calhoun got an offer
that would change his life forever: He was asked
to return to Louisville to program and be the first
live personality on WAMZ. It wasn't a surprise
that he was lured back to the city where he had
made such a huge name for himself. What may
have seemed a little odd, however, was that he
was asked to do Country. After all, he had spent
the vast majority of his career in CHR.

Calhoun says, “I had been into country mu-
sic for along time. | really got into it around '75,
when Waylon's ‘Dreamin’ My Dreams’ and Will-
ie's ‘Red Headed Stranger’ came out. When | was in Houston | listened to KIKK as much as | did
KULF. | loved and knew the music and had a solid radio background, so | really didn't have any
problems making the transition.”

That may be the understatement of the decade. When Calhoun got to WAMZ, it was automated.

His was the lone live voice. Within a year of his 1980 arrival, the station had been transformed into g

Continued on Page 60 g
|
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Thank you country radio for
LeAnn’s first Top 5 Single
in over 5 years with
“Nothin“Bout Love Makes
Sense.” Be sure to catch her
live debut performance of
her next country SMASH,
“Probably Wouldn’'t Be
This Way” at the CRS
luncheon Wednesday 3/2
at 12:00

ASYLUM

b
Dowve Welcomed Us With O/ﬂm ﬁm& THANK YOU

Live at the CRS New Faces Show debuting
their new SMASH single that everyone’s
been waiting on, “That Summer Song.”

www.curb.com  © 2004 Curb Records, Inc. Afl Rights Reserved.

“It's A Heartache”
It’s on the way to being a SMASH!!!!

Don’t miss this electrifying
new group debuting for the
first time during the CRS
luncheon opening for LeAnn.
They’'ll debut their explosive
first single, “Nobody Ever
Died Of A Broken Heart”
releasing in March.
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Class of 2009

Dan Hollander began his broadcasting career at age 10 — that’s right,
10. Not many people heard his shows, but that didn’t matter to Hollander;

he was on the radio.

The radio bug bit Hollander hard at that tender age after he visited a local station. Shortly after
that his father, Nick, built a real live working radio station in the attic of the family's Lawrenceburg,
TN home. Hollander called it “WLN" and spent hours broadcasting to a three-block radius. As one
of Hollander’s neighbors — former WVOK/Birmingham personality Jim Allen — puts it, “The Sa-
cred Heart Catholic church’s bell that rang out calls to morning Mass had more listeners by far than
WLN.

When he wasn't broadcasting, Hollander hung out at the local station. “) swept floors, got coffee for
the jocks and just watched them and tried to leam everything | could about broadcasting,” he says.

Professional Accomplishments

WLN and his odd jobs at the local station were the beginning of a broadcast career that has now
spanned more than 36 years in Lawrenceburg. About the only time Hollander lived away from Law-
renceburg was when he moved to Nashville in 1964 to attend Mid-South Electronics School. While
there, he worked part-time at WKDF. His only other radio experience outside of his hometown was
in Iceland, where he was stationed while in the Navy and was on Armed Forces Radio in 1969.

Following his discharge, Hollander headed home, where he went to work for WDXE in 1969. He
worked there for 18 years, serving as the station’s PD and MD. In 1987 he moved crosstown to
WLLX as PD/MD, posts he still holds today. He's also still on the air, holding down middays.

His professional accomplishments include being named ACM DJ of the Year in 1985, being a
three-time finalist for Gavin PD of the Year, being a finalist for the CMA DJ of the Year and MD of the
Year (twice) and winning numerous awards from the AP and UPI for public affairs programs. He
has also won more than 20 School Bell awards from the Tennessee Education Association for pro-
gramming excellence on educational issues.

The epitome of a focal broadcaster, Hollander has also devoted countless hours to his communi-
ty. The former Eagle Scout has served as a Scoutmaster for Troop 349 for more than 25 years (talk
about creating listeners one at a time). He is also the current Boy Scouts of America District Chair-
man in his area.

Hollander is also a member of the Lawrence County High School Academic Booster Organiza-
tion, serves on the board of directors of the Lawrence County unit of the American Cancer Society
and has served as the Grand Knight of the Knights of Columbus, Council 2246.

Johnny Koval — hetter known as Johnny K to Country-radie aficiona-
dos around America — has spent mere than 50 years in radio. His passion
for the medium was kindled by a chance meeting with a local DJ. “All of the
kids | went to school with listened to Jerry Sanders on WOSC/Fulton, NY,”

Koval says. “We talked about him all the time.

“Then one night | met him at the local drugstore. It was an ice cream parlor that also soid beer.
Allthe kids hung out there.  asked him if | could come watch him work. | got up at 5am to go to the
morning show. | pulied records for him and watched him run the board. i even called him when he
overslept and was late. Then, when he got drafted, | applied for the job and got it.”

A career in radio might have been Koval's first choice, but it wasn't high on his father’s list. “My
dad owned a grocery store, and he wanted me to work with him,” says Koval. “He hated it when}
worked with Jerry. He said | didn’t need that radio business. But it was a! | could think of doing.”

A Radio Odyssey

After Fulton, Koval's radio odyssey took him to WMBO/Aubum, NY. He was drafted into the mil-
itary in 1956 and joIned the airstaff at WAUG/Augusta, GA, which was near Ft. Gordon, where he
was stationed.

From there he moved on to WACL/Waycross, GA; WTJH/Eastpoint, GA; and the legendary WPLO/
Atianta. Then it was on to Nashville, where he worked at WENO, WSIX, WSM-AM, the Music Coun-
try Radio Network and the Nashville Network Radio.

His national syndication work has included stints with The Nashville Record Review, Country
Today, Country Calendar, Mini-View, Music Row Profile and Friends in the Country. He's also served
as an announcer for the Grand Ole Opry.

In addition to his long radio career, Koval spent some time on the record slide of the business,
serving as VP/Promotion for the Con Brio, RPA and DPI labeis. He also did promotion for Cookie
Crumbles Promotion and Nationwide Record Distributors.

You may also have seen Koval in the Sawyer Brown video for “Cafe on the Corner.” He has also
appeared in vids for songs by Larry Gatlin and Hoyt Axton. Plus, he did voiceover narration for
documentaries on Patsy Cline, The Mamas & The Papas, Waylon Jennings, Ernest Tubb, Jerry Lee
Lewis, Loretta Lynn and George Jones.

h 4, 2005

RADIO Halls of Fame,

A young Dan Hollander (r) chats with Charlie Daniels somewhere in the '70s, and Hollander today.

Among the many honors he has received are the City of Lawrenceburg Volunteer Service Award
and the city’s Certificate of Commendation for service and the Boy Scouts of America’s Leadership
Recognition Award and its Long Rifle Award, the highest honor given to leaders in scouting.

A Hometown Hero

Atalented and dedicated broadcaster, Hollander had numerous offers to leave Lawrenceburg for
jobs in larger markets, but he chose to remain in his hometown. Explaining his decision, he says,
‘Itis my hometown. | like the people here. | like living in the kind of community where you know
your neighbors and you all take care of one another. | never wanted to get into the radio game of
moving around a lot. I'm comfortable here, and the older | get, the more uncomfortable | get when
things around me aren't relaxed. | didn't want to go to work every day wondering if it was going to
be my last day on the job.

“Years ago, when | was trying to decide what | was going to do, | asked several people who had
moved around what they had gained. Was it more money, more fame, what? They all said they
really hadn't gained that-much, which made me wonder why in the world | would want to do it.”

Talking with Hollander, you get the feeling that his decision to remain in his hometown was not
only Lawrenceburg’s gain, but his as well. “We've had a lot of bad weather here recently,” he says.
“To be able to go on the radio and get out in the community and work with the Red Cross to help
those who lost homes and had no food or clothes was an amazing experience. Helping the fotks in
this community with something besides music was the best feeling ever.”

Here's Johnny Koval spinnin’ 78s at WOSC/Fultan, NY in 1955 and Koval today.

He also has a couple of movie credits: WW & the Dixie Dance Kings with Burt Reynolds and
Framed with Joe Don Baker.

Koval has interviewed more country stars than all but a handful of people. In fact, he has more
than 1,000 Interviews that he has done since he began saving them in 1969. He counts among his
favorite memories the interviews he did as host of Opry Star Spotlight on WSM-AM. “That was
such fun,” he says. “And it was such an honor to fotlow Ralph Emery and Tex Ritter as hosts of that
show.”

Honored And Humbled

Koval is stilt in radio, although his schedule isn’t quite as hectic as it once was. He's currently the
producer and board op for the overnight show at WWTN/Nashville.

Accolades for his long tenure at Country are now coming Johnny K’s way. In 1998 he was hon-
ored with the North American Country Music Association's Legendary Disc Jockey award, and he
received the Media Award from ROPE, the Reunion of Professional Entertainers, in 2003.

Kovsl says he’s honored and humbled to be entering the CMDJHOF. “I was shocked, and | teared
up when [CMDJHOF founder] Chuck Chellman called me with the news,” he says. “After more than
50 years in Cauntry, | finally feel like I've arrived. What a great feeling.”
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Bob Mitchell says his is the story of “a little Mennonite boy who wanted

to be a DJ.” So much so that he greatly disappointed his father, a deacon in
the Mennonite church, who wanted Bob to join him in the family painting

business.

| was the oldest son and was in line to inherit the business,” Mitchell says. “It really broke his
heart when | told him | was going into radio. | probably would have made a whole hell of a lot more
money in the painting business than | ever made being a DJ, but radio was all | wanted to do.

The radio bug bit Mitchell — born Walter Detweiler in Soudertown, PA — ata very young age. “I
listened to WIBG/Philadelphia growing up — what a great radio station. They had Joe Niagara,
Humble Harv and Bobby Mitchell — whose name | stole.

A Long Road

It was a long road from Soudertown to Mitchell’s first radio gig. A conscientious objector during
the Vietnam War era, he was assigned to spend two years as an attendant in the closed ward of a
mental hospital in Denver. Near the end of his time there he did some research and found his first
radio job, at KSAL/Satina, KS, in 1960. He was 24 and had just gotten married. He says it was also
the only job from which he was fired. Why? “Because | really sucked,” he says.

Mitchell was there about a year before the ax fell, then moved on to his first Country station,
KVWO/Cheyenne, WY. From there it was on to Albuguerque and a Country station whose calls he
can't remember, then to KINT/EI Paso, and then to a Phoenix-area station, KRDS/Tolleson, AZ.

Mitchell worked there until he received an offer he couldn’t refuse. Harry Trenner, who had been
aGM at RKO's KHJ/Los Angeles and KFRC/San Francisco, had bought a station in San Bernardino,
CA that he was going to turn Country, and he wanted Mitchell to come aboard as PD.

Mitchell said yes and stayed there for 27 years. KCKC quickly became one of the market’s top
stations and, in the process, grew to legendary status. “We kicked ass in that market for so many
years,” Mitcheli says. “For the longest time our Pulse ratings were 17-19 shares.”

Close Relationships

Mitchell worked at KCKC from 1966-1993 as PD and on the air. During his tenure he developed
personal relationships with country stars and fabel execs alike, having many over to his house for
dinner — among them Charley Pride, Johnny Rodriguez and Joe Galante.
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Here's Bob Mitchell with Tammy Wynette at the CRS in the early '80s and Mitchell today.

Mitchell says he also enjoyed a close relationship with legendary producer Billy Sherrill. “We
used to talk all the time, and we still do,” he says. “Here’s a story from a few years ago: When | found
out that George Jones was coming out with a new gospel album that Bill was going to produce, |
called Billy and asked why he wasn't going to include the George Jones classic ‘Family Bible." He
called me back later and said, ‘Mitchell, that was a hell of an idea. We went back in the studio and
recorded it, and it's now on the album.”

Mitchell recalls another time he made a call on a record: “Just after Barbra Streisand and Neil
Diamond released ‘You Don't Bring Me Flowers,’ | called someone at RCA — | think it was Chet
Atkins — and suggested that it would be a hell of a song for Jim Ed Brown and Helen Cornelius.
They recorded it based on my suggestion, and it became a hit for them. They even inctuded that
story on the back of their album.”

Mitchell says that many record people considered him difficult to get adds from. “l was just do-
ing my own thing and was often off the wall,” he says. “I remember playing Stevie Wonder’s ‘I Just
Called to Say | Love You' in heavy.

“We also played Rick Nelson's ‘Garden Party, Neil Diamond's ‘Song Sung Blue’ and Gordon Light-
foot's ‘Wreck of the Edmund Fitzgerald.’ | was always looking for songs that | felt our audience

wanted to hear, and they just loved those songs. Continued on Page 60

Mack Sanders

Mack Sanders was born John Bozeman, Aug. 23, 1923 in Boothton, AL.
He hit the stage as a country singer while still in his teens. In fact, that was
the impetus for his legally changing his name at age 16. The switch from
Bozeman to Mack Sanders came at the urging of his father, a local politi-
cian, who didn’t think it appropriate for a politician’s son to use the family
name in such a public way. Sanders fater used the name “Kansas Mack” on

a syndicated TV show he hosted in the mid-'50s.

Like many Country radio personalities of his era, Sanders got into radio to promote his concert ap-
pearances. He first slid behind a radio mike at age 19, working at WSGN/Birmingham, AL. From there it
was on to KMA/Shenandoah, IA, where he was one of more than 40 entertainers who were part of the
airstaff. Also on the air at KMA was lke Everly — father of The Everly Brothers — who played guitar for
Sanders. “The Everly Brothers sang their first song on my show,” Sanders once told R&R.

A Country Specialist

In 1951 Sanders moved to KFBI/Wichita. By 1958 the rockabilly craze had Country stations jumping
on the rock 'n’ roll bandwagon. KFBI's format flip drove Sanders to station ownership. Along with
Cy Blumenthal, he became one of the first radio owners to specialize in Country.

in a 1996 interview for R&R's “Legends of Country Radio” series, Sanders recalled, “They told
me if | wanted my own Country station, go build one. They gave me every country record they had,
and | went out and built KSIR/Wichita.”

That was the first in what was to become a chain of Country stations that included KOOO/Oma-
ha, KFRM-AM & FM/Wichita and KBIt/Kansas City. Later Sanders owned KGOW & KTOW/Tulsa,
WJKZ & WJRB/Nashville, WNOX-AM & FM/Knoxvilie and WVOK/Birmingham.

As you might imagine, things weren't easy for Country stations in the late 1950s. Sanders told
R&R in 1996, “Top 40 dominated the markets. | tried not to call it Country if | couid. If 1 called it
Country, | had a hard time selling it. | had a hell of a time trying to make that first station go. it was
tough sledding for about two years.

“The worst memories are of just starting up. | was a pilot. When | built my first station | had to
sell my airplane. | sold my car. | had to sell everything | could sell to get the money to put KSIR on
the air. And when 1 did, | had no money to pay salaries. | said to a few advertisers, ‘| need some
extra money. You'll need me a lot more than | need you in one year.’ They paid me on the 15th so |
could pay my people.”

In addition to his radio shows and concert appearances, Sanders pioneered country music on
TV. In the "50s he hosted a TV show, Proud Country, that was syndicated In 18 markets.

This is Mack Sanders in a publicity shot from KFBI/Wichita, KS in the mid-1950s and a picture of him
before his passing in 2003.

Sanders’ daughter Janet Bozeman has been involved in the Country radio and music business
most of her adult life. She said of her dad's induction into the Country Radio Hall of Fame, “Our
entire family is thrilled. tt's such a wonderful way to honor his life and career. He was truly a pioneer
in Country radio and loved the format.

“He had several radio chains, and no matter what the market or station. he always changed it to a
Country music station — sometimes even against the advice of his trusted colleagues. He was very
faithful to radio and country music, SO we are very appreciative that the industry has acknowledged
his hard work in promoting the format with this honor from the Country Radio Broadcasters.”

Offering a personal glimpse of Sanders, Bozeman said, “His favorite pastimes were spending
time with famity and watching football. His passions were children and animats, and he would work
with organizations to help promote those two causes.”

Sanders worked in Country radio right up until the time of his death in October 2003. Ms. Boze-
man said, “Dad always said he would keep working until the day he died, and that's exactly what
happened. He retired by owning only one radio station — KBHS-AM/Hot Springs, AR — where he
did the morning show Monday-Saturday, 6am-noon.

“He was a radio favorite with his warm personality and compassion for the Hot Springs commu-
nity. When he passed away people put flowers and crosses at the front door of KBHS to honor a
man who had become their friend and neighbor.”

It seems appropriate to end this piece the same way Sanders ended his radio shows for more
than 63 years. He would tell his listeners, “It takes 66 muscles to frown and only 16 to smile. Until
tomorrow, keep smilin’. We'll see you then.”
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As Hall of Fame careers go, Bill Ward’s tenure in Country was relatively
short. His impact, however, was huge. While Country radio surely would have
boomed in Los Angeles sooner or later, Ward’s guidance and passion made it

happen sooner.

Growing up in Italy, TX, Ward had been exposed to country music, but he spent the first 12 years
of his radio fife in Top 40, at one point working with legendary programmer and Top 40 architect
Gordon McLendon. Ward’s first radio job came in 1955, at KBEC/Waxahatchie, TX. From there it was
on to WRR/Dallas, WAKY/Louisville, WPRO/Providence, WPLO/Atlanta and KBOX/Dallas.

During his years in Texas radio Ward tried unsuccessfully to convince a couple of radio owners to
go Country. tronically, when he finally did get the owner of KBOX to try the format in January 1967,
Ward was demoted to jock status to make room for a Country PD.

Within a tew months KBOX had caused quite a stir, and Ward was invited to L.A. to meet with the
owner of KBLA/Ventura, CA, George Cameron. Cameron hired Ward to flip KBLA to KBBQ — “K-Bar-
B-Que” — in the summer of 1967. Ward was PD until January 1970, when he was fired. He returned
to the station four months later as GM, a post he held until mid-1971

That same summer Ward interviewed for the GM post at Metromedia-owned KLAC/Los Angeles,
which had flipped to Country in the fall of 1970. He didn't get that job, but new GM Bruce Johnson
hired him as PD in August of 1971.

A Touch Of Hollywood

ina 1998 interview for R&R’s continuing series “The Legends of Country Radio,” Ward described
the sound he created for KBBQ and KLAC. “We applied Top 40 principles,” he said. “We were formatted
— we had the news on the hour and did traffic reports — but the music list was much broader than the
Top 40 stations. This was not ‘Boss Radio.’ The playlist was long enough that it wasn't boring.”

Indeed, the music covered everything from the Western swing of Bob Wills to the smooth croon
of Dean Martin. “We would do things that were out of character,” Ward said. “Nobody played Bob
Wills back in those days, not even Country stations. | grew up listening to Bob Wills, and [overnight-
er] Larry Scott knew about Bob Wills, so we just did it.

“We would also tie in Hollywood stuff with country. We sponsored Walk of Fame stars for Rex
Allen, The Sons Of The Pioneers, Stuart Hamblen — all of those old cowboys who were part of the
history. We promoted the artists, and we treated them with respect. If somebody came into town, we
had them on the air whenever they couid be on.”

Ward also wasn’t afraid to take chances. “Jim Healey did a 30-minute sports program in the mid-
die of the afternoon,” he said. “Now nobody would break from country music for a half-hour of
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Continued from Page 56

the powerhouse that it is today. By the fall of 1980 WAMZ hit doubie-digit 12+ shares for the first
time, and it was also No. 1 12+ in Louisville. In the last 25 years WAMZ has rarely, if ever, fallen
out of the top two in the city.

Calhoun’s amazing success on both the programming and personality sides has made him one
of the most honored people in Country radio. Among his numerous honors and accolades:

¢ R&R: Industry Achievement Award for Country PD of the Year, 2000 and 2003.

* ACM: Personality of the Year in 1984. He has served on its board of directors since 2003.

o Billboard: PD of the Year in 1987, 1989, 1990, 1992, 1993, 1994 and 2000. MD of the Year in
1987, 1990 and 1994. Personality of the Year in 1987, 1989, 1990, 1991, 1992, 1993 and 1994.

o CMA: Personality of the Year in 1986. He served on the board of directors from 1988-98.

 Gavin: PD of the Year in 1999, 2000, 2001 and 2002. Personality of the Year in 1986. WAMZ
was Station of the Year in 1992, 1993 and 1999.

sports. And soon after Tex Ritter died we aired a
one-hour special saluting him at 6pm. Nobody
ever put an hour special in drivetime.”

Speaking about KLAC's jingles, Ward said, “Our
jingles were tied in with the patriotism of the time.
In the early '70s there was this patriotic ‘Love our
country’ thing, and we were right in with that. We
also used ‘The best damn country in the whole
wide world.” We used that one sparingly, but we
did use it."

One Of The Giants

Ward's legacy is as much about the people he
hired and trained as the Country radio success
he enjoyed in Los Angeles. His KBBQ staff includ-
ed programming and air talent who would later

move to KLAC with him, including Don Hinson,
Bob Jackson, Don Langford, Corky Mayberry,
Harry Newman, Carson Schreiber and Country
Music DJ Hall of Famer Larry Scott.

Other KBBQ notables who went on to long careers in L.A. radio include Charles Arlington, Stan
Brown, Buck Buchanan, Jim Carson, Don Elliot, Phil Jennrich, Jim O'Brien, Dick Spangler and John
Swaney.

The list of people who passed through KLAC during Ward’s leadership reads like a who's who of
Country radio. In addition to the aforementioned, the names include CMDJHOF talent Dick Haynes,
Larry Alper, Sam Benson, Ed Calucci, Hugh Cherry, Cathy Hahn, Jim Healy, Mike Horn, Sammy
Jackson, Ed Knight, Jay Lawrence, Stuart Levy, John McAdams, Jose Molina, Art Nelson, Jim No-
ble, John North, J. Ray Padden, Bill Patterson, Bill Pearl, Gene Price, Dean Sander, Hal Smith, Chuck
Sullivan, Steve Thrap and Rudy Uribe.

By mid-1972 Ward had been promoted to GM at KLAC. For a brief time in 1974 he also served as
GM of the company’s KNEW/San Francisco and aided in its switch to Country. He was promoted to
Exec. VP of Metromedia in- 1979 and moved to the corporate offices in New York City. It was during
his tenure there that KSAN-FM/San Francisco adopted Country.

In 1982 Ward returned to Los Angeles as President of Gene Autry’s Golden West Broadcasters
and GM of KMPC. The company also owned Country WCXI-AM/Detroit.

In 1985 Ward bought KUTE/Los Angeles from Golden West and owned it until 1997 (as KSCA),
when he retired. Ward died July 31, 2004. He was 65.

To understand what Bill Ward meant to those who worked with him and to get a sense of what he
meant to radio, visit www./aradio.com. There, a number of notable broadcasters have posted their
thoughts about a man who was truly one of the giants of this industry.

Bill Ward

* NAB: Marconi Award for Personality of the Year in 1994 and 1996.

¢ Radio Music Award: Country PD of the Year In 1999.

A year ago Calhoun received one of the highest honors of his career when he became only the
second broadcaster to be elected to the Kentucky Music Hall of Fame.

True success, however, comes from being part of the community. Calhoun has been involved with
numerous charities through the years and this year is serving as the spokesman for the Alzheimer’s
Memory Walk. He takes part in this year's event with a special purpose and heavy heart: His father
had Alzheimer’s and passed away in May 2004.

Calhoun’s induction into the CMDJHOF is especially rare and notable in that very few people have
met the required length of Country radio service criteria (25 years) while working at one radio sta-
tion. Describing what entering the hall means to him, Calhoun says, “This means $0 much because
it's the culmination of what you have accomplished over your entire career; it's not just for having
some success over the last couple of years.

“I'm really thrilled to get in the first year my application was Submitted, too, while I'm stilt on top
of my game and an active part of this industry. It might not have meant as much 10-15 years from
now, but coming now, it’s the defining moment of my career.”

Lonnie Bell

Continued from Page 56

Bell was the Gold Voice Radio Award winner in 2002. He was nominated for the Montana
Broadcasters Association Hall of Fame in 1993 and 1994 and nominated four times for CMA Disc
Jockey of the Year. He was also honored by the Western Swing Society in 1994. He gave up
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Continued from Page 59
Trust And Integrity

In 1993 Mitchell moved to KHOZ/Harrison, AR, in the heart of the Ozarks near Branson, MO,
home to a number of theaters that feature country stars performing for thousands of vacationers.
While Mitche!l has relinquished his PD post at the station, he still does middays and serves as
Promotions Director. “I was burned out on the PD thing and decided that | wanted to do the two
things | enjoy the most — my airshift and interviews,” he says. “l do a lot of interviews with the
folks who come into Branson.”

0 ® Radio & Records March 4, 2005

fronting bands in 1973. “I was playing until 2am and then going in to do the moming show,” he
says.” | just couldn’t do it anymore.”

Bell, now 80, hasn't retired from radio. In fact, far from it: He sells time for New Northwest’s
five-station cluster in Billings and still does a Sunday-morning Classic Country show on KGHL.

For Bell, induction into the CMDJHOF is a lifelong dream come true. “I was stunned when | got
the news,” he says. “I'm very happy and honored to be among that group of people. I've always
loved radio. That and the Navy are the only things {'ve ever done.”

Asked his thoughts upon hearing that he would be entering the CMDJHOF, Mitchell says, “It didn't hit
me with the force it deserved until | checked the CRB website and noticed that, since 1974, fewer than 90
people have been inducted into the CMDJHOF. Al of it sudden it was, ‘Holy cow! This is a big deal.’

“Now | know how singers and artists and people inducted into the music halls of fame feel. This is
my chosen profession, and to be honored like this is incredible.”

As he looks back on his career and the relationships he's developed through the years, Mitchell
says, “What | value most is that | have gotten a reputation for trust and integrity, and that's what
people think of me. When | give my word on something, they know they can book on i. Integrity is
my most prized possession, if you will. it's something you can’t buy, but must earn.”

As tor any thoughts of retiring, Mitchell says, “As long as | can talk, I'm gonna do radio. l love it.”
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Performer 0f The Year: Kenny Ghesney

The reigning CMA Entertainer of the Year has taken a firm hold on his position as one of country music's premier superstars. As if to prove the point, Chesney released a
no-single, no-tour, acoustic-leaning singer-songwriter project that promptly debuted with 311,000 first-week scans, dominating both country and overall album sales. ;
However, Be As You Are: Songs From an Old Blue Chair doesn’t supplant Chesney's current mainstream album, the triple-platinum CMA Album of the Year When the Sun f
Goes Down.

On the awards front, Chesney was the fan-voted American Music Awards Favorite Artist of the Year, beating out Usher, QutKast, Evanescence and Norah Jones. His box-office- 1
husting 2004 tour sold 1.2 million tickets, and he's gearing up to do it again in 2005 with the Somewhere in the Sun tour, which kicks off March 9 in Housten before a two-night

stand in Green Bay, WI. At radio, Chesney’s career has been buoyed of late by multiweek No. 1s including “There Goes My Life” and “When the Sun Goes Down.”

Quickly moving into the ranks of country's elite, Keith Urban has taken a huge step forward over the past year. His current album, Be Here, went double-platinum in only
six weeks. “Days Go By,” the disc’s first single, spent three weeks at No. 1 last September, and "You're My Better Half" followed it into the top five.

Urban completed his first headlining tour in 2004 and heads out with a worldwide headlining tour this year, dubbed Alive in '05. Urban'’s last album, Goiden Road, also
reached double-platinum certitication. Last fall he was named Male Vocalist of the Year by the Country Music Association.

Female Vocalist 0f The Year: Martina McBride .

Major media appearances, industry recognition and continuing success on the singles chart highlight the ongoing momentum and relevance of McBride's latest release, |
Martina, which came out in September 2003. The album, certified platinum, powered McBride to her third consecutive CMA Female Vocalist win, and her fourth overall. She |
is also the reigning ACM Top Female Vocalist. ;

The Valentine’s Day release My Heart, available exclusively in Hallmark stores, sold more than 500,000 units in only three weeks. McBride’s support of charitable efforts and 1
worthy causes has earned her recognition from the ACM and Lifetime Television, among others. She has another big release on tap for summer, as she and husband John

McBride welcome their third child in June. This is her third consecutive Female Vocalist of the Year award from R&R's readers. |

Rascal Flatts recelved this honor last year, and if their current career path is any indication, they will likely contend for it for years to come. Feels Like Today,
their current release, has spawned hits including the title track and the multiweek No. 1 “Bless the Broken Road.” Already platinum after a September 2004
release, the album is adding to their 6 million career sales total. Their previous release, Melt, is double-platinum.

Rascal Flatts have taken home the CMA and ACM Vocal Group trophies two years running and were the CMA's Horizon Award winners in 2002. Their Here's
to You tour kicked off In 2004 and has been playing to packed houses in 2005. The guys are also national spokesmen for the American Red Cross.

Duo 0f The Year: Brooks & Dunn

Besides hosting the 2004 CMA Awards, Brooks & Dunn also took home their 12th Vocal Duo of the Year trophy. That industry acknowledgement is just one *
indication of the continued vibrancy of their music, the hallmark of their remarkable longevity.
Kix and. Ronnie's most recent release, Greatest Hits Collection 11, spawned the top five hit “That's What It's All About” and the current single “It's Getting Better.” -
The duo earned their fourth American Music Award last year in the Favorite Country Band, Duo or Group category. With more than 27 million career album sales to |
date, Brooks & Dunn are the second-best-selling duo of all time, behind only Simon & Garfunkel. i
i
From the Sept. 8, 2004 R&R Country Hotfax: “There's no way to overstate the accomplishment achieved this week by Tim McGraw, the Curb promotion team and '_

everyone involved with the longest-running No. 1 Country single in the history of R&R. Heartiest congratulations to all on 10 weeks atop the mountain, and may the record
stand another 30 years.”

This single powered the album Live Like You Were Dying to an astonishing 765,000 first-week unit sales and on to triple-platinum certification. It won Single of the Year
honors at the 2004 CMA Awards and earned McGraw the Best Male Country Vocal Performance Grammy fast month.

B | /| lbum 0f The Year: Horse Of A pifferent Color, Blg & RlCh

l Kenny, John, Leroy and Cowboy Troy now find themsetves leading a 2 million-strong freak parade, as Horse of a Different Color has been certified double-
platinum and is still going strong. And this remarkable achievement has come without a top five single: “Save a Horse (Ride a Cowboy)” peaked at No. 7 in
i August, and “Holy Water” topped out at No. 12 in January.

[ All of which is a testament to the word-of-mouth power of an album the New York Times called “an excellent debut ... mischievous, shape-shifting.” The
! Village Voice said it's “the most unabashedly and forward-thinkingly dance-oriented top 10 country album since Western swing.” Rofling Stone praised it for

“dragging country into the 21st century.”

With all the success Gretchen Wilson has had and alf the accolades she has received, it's easy to forget that her album Here for the Party came out less than a year ago.
Since May 11, 2004 the record has been certified triple-ptatinum, and it has earned Wilson a slew of awards. She won the CMA’s Horizon Award last year, as well as the
American Music Award for Breakthrough Favorite New Artist. Her debut single, “Redneck Woman,” topped R&R’s charts for five weeks and helped Wilson to a Grammy win
for Best Country Female Vocal Performance.

Her media appearances Included The Tonight Show With Jay Leno and being profiled on 60 Minutes. She also co-headlined a tour with MuzikMafia mates Big & Rich.
Most impressive, Wiison was the best-selling debut artist In any genre for 2004. And that's just the first act in what looks to be a long career.
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WK WeEX ARTIST TITLE LABELIS) sowts eows  ps e T e e R MEDIABASE
1 @ RASCALFLATTS Bless The Broken Road Lyric Street) 12639 18 4602 8 439488 11812 17 116/0
3 @ JOSH GRACIN Nothin' To Lose Lyric Street) 11340 584 4225 +156 383191 21616 24 1160 MOST ADDED’
2 3 KEITHURBAN You're My Better Half (Capitol 11189 797 4015 286 381354 .25421 18 1150
5 @ CRAIG MORGAN That's What | Love About Sunday (884 10977 1427 4109 +542 379633 48758 17 11610 | ARTISTTILE LeBELs) . A0S
8 @ SUGARLAND Baby Girl (Mercury/ 9527 788 3478 +324 336086 29343 30 1150 g:f’:.;i’:";:‘:ymnmmm’ ;;
6 6 ALANJACKSON Monday Morning Church (Arista/ 8858 643 3381 318 281201 26427 20 16ID | pig g pich Big Tine Wamer ras) 19
11 @ KENNY CHESNEY Anything But Mine (B4 8596 935 3040 +279 296930 39723 9 115/1 | DARRYL WORLEY If Something Shoukd Happen DrsamHorks) 14
10 € BILLY DEAN Let Them Be Little (Curty 8442 259 3213 +155 286388 6424 24 116/0 | BOBBY PINSON Don't Ask Me How | Know 104/ 13
12 @) BROOKS & DUNN It's Getting Better All The Time /Arista/ 8349 792 2961 +211 288357 34989 13 1152 | DIEAKS BENTLEY Lot Of Leavin' Left To Do (Capita) W
. TRICK PONY [t's A Heartache (Asylum/Curt) 10
14 MONTGOMERY GENTRY Gone (Columbis) 7999 663 2873 +205 257893 23633 14 11411 | yuuns MCUEN Something ke A Broken Heart MCA) =
7 11 LEANNRIMES Nothin’ ‘Bout Love Makes Sense (Asylm/Curt) 7746 1228 2835 569 253535 43965 25 116/0 | BRIANMCCOMAS The Middie OF Nowhere yric Street) 10
13 LEE ANN WOMACK | May Hate Myself in The Morning (MCA/ 7391 54 2774 +33 237757 1913 18 1150
15 @ JODEEMESSINA My Give A Damn’s Busted (Curt) 7277 222 2585 +114 239276 10868 9 1102
17 g TOBY KEITH Honkytonk U (DreamWarks) 6799 960 2457 +309 224393 26640 5 11500 MOST
16 ANDY GRIGGS If Heaven (RCA/ 6556 80 2042 +28 213022 6432 18 1140
9 16 REBAMCENTIRE He Gets That From Me (MCA/ 5892 2428 2239 811 184293 92344 26 1130 INCREASED POINTS
18 D) JOE NICHOLS What's A Guy Gotta Do Universal South/ 5612 337 2087 +155 178638 13771 14 1113 i
) . . X ARTIST TITLE LABEL(S) INCREASE
19 @ JAMIE O'NEAL Trying To Find Atlantis (Capital BS13 313 2002 489 IGKROD N216 20 NOBR| Lol e B 1561
22 O TIMMCGRAW Drugs Or Jesus (Curt) 4994 991 1835 +328 162305 33468 5 11115 | cpaic MORGAN Thar's What | Love About Sundey BB/ +1427
20 @ MARTINA MCBRIDE God's Will (3C4/ 4879 192 1834 +91 150746 4891 12 1034 | TIMMCGRAW Drugs Or Jesus (Curt) +991
21 €} TRACE AOKINS Songs About Me (Capital 4358 234 1718 +68 132501 8829 11 107)4| TOBYKETH Nonkvtonk!l (DreamWorks) +960
23 € BLAINELARSEN How Do You Get ThatLorely (Gontsyer/BWA) 4213 470 1539 +157 11774 23547 16 10205 :::::::E:::"‘ ﬁ[‘!g‘;‘gr:";::: mf: e st :;:g
25 @ LONESTAR Class Reunion (That Used To Be Us) (B4/ 3744 676 1424 +239 110703 18186 8 10015 | SycunAND Baby Git ety s
34 @ GRETCHEN WILSON Homewrecker (Epic/ 3277 1561 1212 +630 107376 51533 4 10224 | LONESTAR Class Reuion (That Used To Be Us) (BA4/ +676
28 € SHANIA TWAIN Don't! Mercury) 3252 452 1249 +165 93673 13620 7  91/3 | MONTGOMERY GENTRY Gone (Columbia/ +663
27 @ PHILVASSAR Il Take That As A Yes (The Hot Tub Song) (Arista/ 3135 181 1115 +45 975841 6179 13 821 | BIG&RICH BigTime Warner Bros) oa:l
29 €D DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol 3125 432 1119 +160 95150 14013 7 96/10
26 @ MIRANDA LAMBERT Me And Charlie Talking (Epic/ 3113 45 1255 +11 88185 1606 19  96/0
24 €@ JEFF BATES Long, Slow Kisses (RC4/ 3093 35 1194 +15 94765 43 20 923 MOST
31 €D AMY DALLEY | Would Cry (Curt) 2328 63 881 +38 63920 285 16 751 INCREASED PLAYS
Breaker €} BIG & RICH Big Time (Warner Bros.) 1998 597 634 +205 64508 18116 4 76/18 ToTL
Breaker €1 KEITH ANDERSON Pickin' Wildflowers /Arista/ 1969 142 787  +70 43708 1575 10 7308 | aamsr rme weels INCoE A e
32 33 MARKCHESNUTT I'm A Saint Vivaton) 1890 62 720 54 52413 1734 17 6410 | GRrreHENWILSON Homewrecker (i +630
36 €D BLAKE SHELTON Goodbye Time (Warner Bros,) 1642 387 687 +144 45927 10517 5 7717 | CRAIG MORGAN That's WhatILove About Sunday (BBR)  +542
38 € SHEDAISY Don't Worry ‘Bout A Thing Lyric Street) 1359 248 580 +1D3 36518 5127 6  68/6 | TIMMCGRAW Drugs Or Jesus Curt/ +328
a0 € BOBBY PINSON Don't Ask Me How | Know (RC4/ 1313 448 405 4172 34876 7582 4 47)13 33§¢%"3$'1’,ﬂ:(ﬂmw Ig:;
30 37 TERRICLARK The World Needs A Drink (Mercury/ 119 1104 488 425 31986 32572 15 7410 | \Euny CHESNEY Anythiog But ie BN/ o
33 38 ALISON KRAUSS & UNION STATION Restless (Rounder/ 98 7 379 5 26392 120 10  34/0| LONESTAR Class Reunion (That Used To Be Us) (BNA) +238
42 € TRICK PONY It's A Heartache (Asylum/Curb) 909 133 366 +64 25885 3518 5 53/10 | BROOKS & DUNN it's Getting Better All The Time (Aristas)  +211
41 @ BUDDY JEWELL if She Were Any Other Woman (Columbia) 854 19 384 +18 23572 2639 4 504 :‘;T::’J:‘:;f:f{;:ﬂ? B,ﬁ"l""'”’" I:::
43 @ JULIE ROBERTS Wake Up Older (Mercury/ 845 130 352 +49 21748 1834 4 4N
49 @ DARRYLWORLEY if Something Should Happen (DreamWarks) 810 374 409 +176 19356 7895 2 5814
37 43 BLUE COUNTY Nothin' But Cowboy Boots (Asylum/Curb) 796 428 322 230 17950 12360 9 5310
45 @ AARON LINES Waitin' On The Wonderful (BNA4/ 663 114 291 +41 17357 2620 4 425 BREAKERS
50 @ TRAVIS TRITT | See Me (Columbia) 641 207 275 +95 19282 7077 2 388 BIG & RICH
46 @ TRENT WILLMON The Good Lite (Columbia) 567 7D 186 +25 18150 2111 21 90 Big Time (Warner Bros.)
@ PAT GREEN Baby Dok (Universal/Republic/Mercury) 575 350 215 +147 11974 6845 1 2622 19 Adds © Moves 35-31
44 @ RANDYROGERS BAND Tonight'sNot The Night (Smith Entertainment) 567 7 151  +21 15915 -1426 9 1110 Picki':m:d‘:w::?:ﬁm)
48 @ KENITHOMAS Not Me (Moraine) 520 66 221 +35 14146 2783 7 2601 4 Adds * Moves 33-32
@ HANNA-MCEUEN Something Like A Broken Heart (MCA/ 504 145 181 +56 10999 5186 1 4410

Songs ranked by total plays

116 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week N
of 2/20-2/26. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger Station playlists for all R&R reporters
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of availabl th b at

new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points are avai e on the we
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average www.radioandrecords.com.
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with
permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records

( I
“Thank you Clear Channel for the privilege of programming WWYZ Hartford.
Great Station - Great Staff - Great Memories ” - Justin Case

Special thanks to Manuel Rodriguez, Rob Williams,
Gene Romano & Alan Sledge

4" F s

B @ CLEARCHANNEL |

62 ® Radio & Records March 4, 2005

www.americanradiohistorv.com


www.americanradiohistory.com

COUNTRY TOP 50 INDICATOR

March 4, 2005
WB WeB ARTST TILE LABELS) o owts  MME s TR A RSO Mo ST AD. D ED‘
1 1 RASCAL FLATTS Bless The Broken Road fLyric Street) 5165 -122 4068 124 123421 -3064 17 106j0
3 € JOSHGRACIN Nothin' To Lose /Lyric Street/ 4588 81 3629  +85 107694 927 25 1020 | ARTSTTTLE LABELS) aCDS
9 @ CRAIG MORGAN That's What | Love About Sunday B8R/ 4319 534 3540 +386 105837 13570 16 103/ | HANNAMCEUEN Sometring Lixe A Broken Heart MCA/ 7
) BIG & RICH Big Time (Warner Bros.) 14
7 @ SUGARLAND Baby Girl (Mercury) 4166 141 3358 +174 95976 3210 31 10500 | prercuen wilSON Homewrecker (65 13
8 € BROOKS & DUNN It's Getting Better All The Time (Arista/ 4040 163 3237 +171 93563 3432 13 106/0 | DARRYL WORLEY if Something Should Happen (Dreamiorks) 13
12 @ KENNY CHESNEY Anything But Mine (BNA/ 3749 413 2997 +283 88237 10545 10 106/0 ::::“P':]':f':" lmf Ask ":e;;”:”'jzrwb/m’ :;
. K t's A Heartache /As)
10 € LEE ANN WOMACK | May Hate Myself In The Morning //CA/ 363 24 2985 +31 85785 284 18 VOMI1| o iLeon oo ide Of Nowhee dyi Soed T
4 8 ALAN JACKSON Monday Morning Church (Arista) 3521 839 2778 701 87704 -18361 20  94/0| PAT GREEN Baby Doll UniversalRepubli/Mercury) 10
11 € BILLY DEAN Let Them Be Little (Curty 3517 114 2802 +113 84450 3570 22 100/1 | BUDDY JEWELL If She Were Any Other Woman {Columbia) 7
13 (D MONTGOMERY GENTRY Gone [Columbia) 3268 195 2625 +158 77905 4719 14 1010 | TRAVISTRITT |See Me Coumbia/ y
15 Q) TOBY KEITH Honkytonk U (DreamWorks) 3145 264 2508 +212 72854 6320 5 10701
14 (D ANDY GRIGGS If Heaven (RCA) 3137 104 2544 +103 76714 2882 19 1000
16 () JOE NICHOLS What's A Guy Gotta Do (Universal South) 2826 131 2268 +102 66816 3575 15  99f1
17 @ JO DEE MESSINA My Give A Damn's Busted /Curt/ 2798 232 2239 +180 67693 4760 8 9206
19 O TIMMCGRAW Drugs Or Jesus (Curt 2628 295 2132 +233 60171 7580 6 1013
18 D JAMIE O'NEAL Trying To Find Atlantis (Capital 2554 40 2080 +22 60030 1201 20 97/0
20 @ MARTINA MCBRIDE God's Will (RC4/ 2432 151 1983 +137 58585 3954 12  88)0
21 (O TRACE AOKINS Songs About Me (Capitoll 2272 46 1850 +86 53574 2015 11  95(4
23 ) LONESTAR Class Reunion (That Used To Be Us) /BNA/ 1932 152 1568 +111 45533 4448 8 890
25 €D BLAINE LARSEN How Oo You Get That Lonely (Giantsiayer/8N4) 1805 163 1580 +135 42805 4668 13  BON MOST
22 21 MIRANDA LAMBERT Me And Charlie Talking (Epic/ 1758 64 1403  -30 40860 -1631 19 89/ INCREASED POINTS
20 €D SHANIA TWAIN Don't! Mercury) 1706 63 1358  +56 40254 1751 8 81N ToTaL
30 € GRETCHENWILSON Homewrecker (Epic/ 1550 591 1254 +445 36026 14347 3 8513 | ARTST TTE LBELS) RICREASE
26 @D OIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol 1580 136 1288 «+114 35265 3755 7  80j2 | SRETCHEN WILSON Homewrecker /Epic/ +591
o CRAIG MORGAN That's What | Love About Sunday (B8%)  +534
27 @ MARKCHESNUTT I'mA Saint (Vivaton) 1303 7 1083 +14 27717 375 18 75I2| \ouny CHESNEY Anything But Mine /BNAJ +413
28 €@ PHILVASSAR I Take That As A Yes (The Hot Tub Song) /drista) 1266 46 1049 +43 30708 911 14 6513 | TIMMCGRAW Drugs Or Jesus (Curt) +295
rug
29 €@ BLAKE SHELTON Goodbye Time (Warner Bros.) 1193 121 1001 +96 27685 3382 8 79/5 Tn:]::. :IE(':L"BH"T"}Y‘%U m’?"";’"’*” *i:;
o ig Time (Wamer Bros. +
34 @ BIG& RICH Big Time (Warner Bros.) 922 263 773 +235 20602 5206 & 6910| yonerMrccn My Give A Damns Busted (Curt s
kil @ SHEOAISY Don't Worry ‘Bout A Thing /L ync Street/ 809 29 654 +31 19057 780 6  56/1 | MONTGOMERY GENTRY Gone /Columbia/ +195
33 € AMY DALLEY | Would Cry (Curty 686 12 553 +1 15628 235 15  40j0 | BOBBY PINSON Don't Ask Me How | Know /RCA/ +194
33 € OARRYLWORLEY If Something Should Happen (DreamWorks/ §77 137 563 +100 15382 3325 3 50/13 | 'RICKPONY I's A Heartache Msyium/Cur Sl
36 €D KEITH ANDERSON Pickin’ Wildflowers /Arista) 576 23 450 +18 13474 308 10 37
35 33 ALISON KRAUSS & UNION STATION Restless (Rounder) 564 34 458 .14 13720 880 12 391
39 € JULIE ROBERTS Wake Up Older Mercury) 542 95 441 +B1 10852 1996 6 4213
40 €D BUODY JEWELL If She Were Any Other Woman (Colmbia) 530 100 470 +117 13147 3428 4 437
37 36 BLUE COUNTY Nothin’ But Cowboy Boots /Asylum/Curt) 480 111 345 .87 10287 2077 10 260
a6 €D TRICK PONY It's A Heartache (Asylum/Curt) 380 170 281 +11 8348 3579 3 2810
€D BOBBY PINSON Don't Ask Me How | Know /RC4/ 341 194 268 +158 8367 5162 1 2712
42 €@ AARONLINES Waitin' Dn The Wonderful (BNA/ 332 38 259 450 781 1322 7 243
41 40 S.BROWN flR. RANDOLPH Mission Temple Fireworks Stand Curt) 320 9 264 4 6901 102 8 2110
43 @ JEDD HUGHES Soldier For The Lonely (MCA/ 2 N 280 419 5729 396 5 2312 MOST
47 @ TRAVIS TRITT | See Me (Columbia/ 306 100 258  +B1 6747 2468 2 3177 INCREASED PLAYS
49 @® HANNA-MCEUEN Something Like A Broken Heart (MCA/ 301 110 223 +101 6749 2814 2 33017 oTAC
44 @ KATRINA ELAM | Want A Cowboy (Universal South! 288 4 257  +2 531 .22 4 oap| STIMEUES INCReASE
45 @ KENITHOMAS Not Me Moraine) 273 29 209 +15 5636 816 9 182 | CRETCHENWILSON Homewrecker (pc) +a45
o ] CRAIG MORGAN That's What | Love About Sunday (B8)  +386
GEORGE CANYON My Name (Universal South) 217 64 179 +43 4128 1429 1 19/8 | (ENny CHESNEY Anyting But Mine (BN +283
48 () 20NA JONES Two Hearts (B/Quarterback) M7 % 223+ 5013 467 2 2212 | BIG & RICH Big Time Warmer Bros) +235
@ PAT GREEN Baby Doll (UniversaliRepublic/Mercury) 201 146 157 +112 4430 3384 1 1510 ;mr&;‘:m an?s Ok' lJJeZ‘;S ’C”;I” o *i?g
, . ) onkyton! ream Wor +
— @ REBECCA LYNN HOWARO That's Why | Hate Pontiacs /Aristal 163 4 120 +1 375 93 3 1410 1o 0pE MESSINA My Give A Damn's Busted (Curt o
@ BRIANMCCOMAS The Middle Of Nowhere (Lyric Street) 159 43 140 +44 3205 651 1 16/10 | SUGARLANO Baby Girl Wercury/ 174
BROOKS & OUNN It's Getting Better Al The Time (ristal  +171
108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 2/20 - Saturday 2/26.
© 2005 Radio & Records

clear. consistent. quality.

All hooks are not created equal.

Contact Michael Pelaia for your next project = (770}452-4665 = hooks@hooks.com = www, hooks.com » Featuring ¥ cerrusy HitDiscs m
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COUNTRY CALLOUT AMERICA. 5v ®uliseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 4, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of February 20-26.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION  INDEX ~ NEUTRAL  FAMILIARITY  DiSLKe  pisuke | CALLOUT AMERICAs
CRAIG MORGAN That's What | Love About Sunday (885 a3 833% 421 128%  995% 33% 03% | FAOT SCORES
JOSH GRACIN Nothin’ To Lose /yric Street) 34.3% 79.5% 4.08 14.3% 99.0% 4.0% 1.3% .
BRAD PAISLEY Mud On The Tires {Arista) 38.0% 79.0% 413 14.5% 98.0% 2.3% 2.3% Thls Week At
ALAN JACKSON Monday Morning Church fArista/ 405%  785%  4.14 14.8%  98.5% 4.0% 1.3% Callout America
LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asy/um/Curb) 34.0% 745%  4.00 153%  98.0% 63% 2.0% By John Hant
RASCAL FLATTS Bless The Broken Road /L yric Street) 33.3% 68.3% 3.92 20.0% 978% 713% 2.3%
LEE ANN WOMACK | May Hate Myself In The Morning /MCA) 26.5% 67.8% 3.89 20.3% 96.0% 7.3% 0.8% 0oks like Country radio listeners are
ANDY GRIGGS If Heaven /RCA) 223%  675%  3.83 17.8%  945% 7.3% 2.0% e"‘;“’d f’b"”T‘l”“‘ ’I‘_e“' wave °'kY°|“"8
. male artists. {hose listeners spea clear-
BLAINE LARSEN How Do You Get That Lonely /Giantslayer/BNA) 26.3% 67.0% 3.88 18.3% 938% 6.0% 2.5% ly on Craig Morgan’s “That’s What 1
SUGARLAND Baby Girl (Mercury) 28.5% 65.8% 3.86 21.0% 963% 7.3% 2.3% | iove About Sunday” as it spends its
BROOKS & DUNN It's Getting Better All The Time Arista/ 29.0% 65.5% 389 17.3%  925% 17.8% 2.0% | third week as both the No. 1 song over-
MARK CHESNUTT I'm A Saint (Vivaton/ 230%  653% 386  205%  93.0% 6.0% 1.3% | al:}dc‘h; NO/-\l pi&Sion S"I”gr\;" s
week's Callout Amenca samp e. organ
REBA MCENTIRE He Gets That From Me /MCA/ 31.0% 65.3% 382 21.5% 98.3% 7.8% 3.8% has the No. | song overall in ail demos,
KENNY CHESNEY Anything But Mine /E/VA/ 26.8% 65.0% 3.83 18.8% 94.8% 8.8% 2.3% a feat mrely accomp[ished and a clear
KEITH URBAN You're My Better Half (Capitol/ 22.0% 64.3% 379 25.5% 97.0% 4.8% 2.5% | indication of this sung’s strength.
JOE NICHOLS What's A Guy Gotta Do (Universal South) 230%  633% 373 200% 958% 9.0% 35% | JoshGracin moves strong inside the
TRACE ADKINS Songs About Me /Capital 213%  598% 374 220%  920% 80% 23% | °F e with “Nothin'to Lose, from
ngs(AIONL Ve Itapia . . ' . . } 3% No. 4 to the No. 2 spot overall, and he
MONTGOMERY GENTRY Gone (Columbia/ 18.0% 56.0% 3.59 25.8% 95.0% 9.0% 4.3% | has the No. 4 passion song, Gracin’s is
BILLY DEAN Let Them Be Little [Curb) 24.8% 55.5% 3.68 26.3% 94.5% 9.8% 3.0% | the No.2song with females and the No.
JAMIE O°NEAL Trying To Find Atlantis (Capital 19.3%  543% 359 260%  95.0% 11.8% 3.0% |° :"g “"[‘h L How Do You G
aine [arsen’s “How Do You Get
TOBY KEITH Honkytonk U (OreamWorks) 20.0% 53.8% 3.68 21.0% 86.5% 8.8% 3.0% That Lonely” lands inside the top 10 ti-
PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song} (Arista) 16.5% 51.3% 3.54 26.0% 91.3% 9.8% 4.3% | tles for the first time at No. 9, up from
MARTINA MCBRIDE God's Will (RCA/ 25.5% 50.5% 3.62 23.5% 89.5% 10.5% 5.0% | No. I1. This song is the No. 12 passion
JEFF BATES Long, Slow Kisses (C4) 173%  49.8% 361  343%  92.0% 5.5% 2.5% | ongfortheweek The strength of this
TERRI CLARK The Warld Needs A Drink Mercury) 125%  49.3% 355 31.0%  90.8% 8.8% 1% | OB withcore 354 listeners, who
e World Needs A Drink (Mercury, 4 5 3. 4 8% 8. o rank “How Do You Get That Lonely” as
KEITH ANDERSON Pickin’ Wildflowers (Arista) 19.8% 49.0% 3.55 24.8% 89.5% 11.8% 4.0% | theNo.7 song in the demo.
JO DEE MESSINA My Give A Damn’s Busted [Curb/ 18.3% 48.3% 3.58 22.5% 84.3% 9.0% 4.5% Twvo songs 10 weeks of age or young-
LONESTAR Class Reunion {That Used To Be Us) (BVA/ 138%  47.3% 353 300%  89.0% 05% 2.3% | eraredevelopinginside the top 20. Ken-
. y 3 < . . ny Chesney's “Anything But Mine” is
AMY DALLEY | Would Cry (Curt/ 103%  455% 350 268%  83.3% B.0% 3.0% | g il data it ranks as the
MIRANDA LAMBERT Me And Charlie Talking (£prc/ 13.3% 45.0% 3.40 30.3% 92.3% 12.8% 4.3% | No. 14 song for the week and the No. 10
BLAKE SHELTON Goodbye Time (Warner Bros.) 12.0% 44.0% 3.60 25.0% 77.3% 6.8% 1.5% | passion song. The song is No. 7 with
BLUE COUNTY Nothin' But Cowbay Baots (Asyium/Curh 115%  43.3%  3.45 285%  81.8% 103% 38% |Younser 2534 listeners. B
- ) . 1.49 26.0% 78.0% 88% 2.3% Trace Adkins’ “Songs About Me” is 10
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol 105%  410% 3. : W% 88%  23% | coic ol and ranks 25 the No. 17 song
TIM MCGRAW Drugs Or Jesus (Curb/ 10.5% 37.0% 3.34 26.8% 79.0% 10.3% 5.0% | overall, up from No. 19, and it's the No.
SHANIA TWAIN Don't! (Mercury) 12.3% 34.3% 3.29 19.3% 720% 11.3% 7.3% | 19 passionsong.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-so; 2} | don't fike it; and 1} | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% maleffemale and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atianta. MIDWEST. Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.
Iim

McGraw spent

Lia knows. She has a direct line to Country’s biggest artists. Lia brings
your station the power of the stars, their music, and their lives.

—

Lia brings your station the power of the Stars
Monday-Saturday, Seven to Midnight.

800.426.9082 2D
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@
March 4, 2005 COUNTRY
4 N (¢ )
i America’s Best Testing Country Songs R R POWERED[T]
C RateTheMusicoom ) Aeice’s o testns countn RR¢ countryroP30 [
” CANADA!
Per. W M -

Atist Title (Label) TW LW Fami. Bum 25-54 2554 25-54 W WEEK  ARTIST TILE LABEL(S) NS eds Ot staoms
BRAD PAISLEY Mud On The Tires Arists) 418 426 99% 25% 413 409 415 1 @  RASCALFLATTS Bless TheBrokenfoad vk Stoet/547 ~ +8 11 1200
RASCAL FLATTS Bless The Broken Road flyric Street/ .17 427 98% 22% 408 414 404 3 @  J0SHGRACIN Notin Tolose fynic Steet 54«29 11 1
JOSH GRACIN Nathin’ To Lose fLyric Street/ 413 428 9% 19% 410 413 409 2 3 KEITHURBAN You're My Better Half (Capito) 468 55 15 1110
KEITH URBAN You're My Better Half (Capitol} 410 421 9% 22% 402 396 4.06 1 O  KENNY CHESNEY Anything But Mine (BN4) 430 +85 5 8i0
SUGARLAND Baby Girl (Mercury/ 410 412 95% 23% 407 397 412 4 et SHANIA TWAIN Don't! Mercury) a1 +8 5 1310
CRAIG MORGAN That's What | Love About Sunday (38R) 4.09 4.15 95% 15% 4.07 389 4.17 7 o AARON LINES Waitin’ On The Wonderful 8N4/ 412 +22 5 10/0
JOE NICHOLS What's A Guy Gotta Do (Unversa/ South/ 409 417 87% 14% 410 403 414 10 0 BROOKS & DUNN It's Getting Better Al The Time /nsta/ 391 +40 9 1310
BLAINE LARSEN How Do You... (Giantsiayer/BNA/ 409 414 83% 11% 406 421 397 8 8 LEE ANN WOMACK | May Hate Myself... (MCA/ 382 -3 7 1210
ANDY GRIGGS If Heaven (ACA/ 406 412 93% 17% 406 411 403 6 9 o PAUL BRANDT Home {Orange/Universal] kL 13 5 90
BROOKS & OUNN it's Getting Better All The Time (Arista) 4.01 413  93% 16% 397 400 395 19 @ SUGARLANO Baby Girl (Mercury) 363 +94 3 1
MARTINA MCBRIDE God's Wil (RC4/ 401 419 90% 19% 402 404 400 5 11 BRAD PAISLEY Mud On The Tires (Arista/ 352 52 19 1410
KENNY CHESNEY Anything But Mine (BN4) 398 4411 88% 20% 387 369 396 17 @* GEORGE CANYON My Name (Universal South! 347 +40 4 11/0
ALAN JACKSON Monday Moming Church (Anista/ 396 403 99% 29% 401 397 403 12 @ MONTGOMERY GENTRY Gone (Cokmbia/ 341 +2 6 110
LEANN RIMES Nothin' Bout Love Makes Sense (AsybmCury 394 393 98% 31% 396 399 395 16 m BILLY DEAN Let Them Be Little /Curt) 333 +30 7 9/0
LEE ANN WOMACK | Moy Hate Myslf b ha Moming M4 391 395 6%  20% 353 403 388 21 (D JDDEEMESSINA MyGiveADamn'sBusted Cor) 321  +63 2 Bl1
TRACE ADKINS Songs About e Capiol 39 392 8% 1% 392 388 394 14 16y LISABROKOP Hey Do.. CutiEMiMusi Corda) 308 & 9 80
e e IR G e IS e 18 (D CAROLYNDAWN JOHNSON Dress Rohearsal (rsta) 301 +23 3 1111
BILLY DEAN Let Them Be Little fCurty ‘ 389 399 9% 28% 400 4.16 392 15 18 oo OEAN TUETIN Wide Open Highway (Stolen Horse) 295 10 1 800
;‘;T:z:::;:? G' Y GT‘"" ’F”"“"”"‘Me ” :z: :;; :”‘ z: ;'" :;: ::5 13 19 LEANNRIMES Noth Boutlove.. AsybmCot) 219 48 20 150
JO DEE MESSINA . :i:s:a[t) m'? Buslted ll{'llrb/ 3:84 4:00 7:: 16% 3'2 3:85 3‘84 S 20 GRETCHEN WILSON When | Thik About i o) 204 b 1" 130

My Give A Damn's ; - @  TIMMCGRAW Drugs Or Jesus (Curt/ 239 +50 1 un
TIM MCGRAW Drugs Or Jesus (Curb/ 384 392 7% 10% 385 384 386 23 99 GORO BAMFORD My Heart's A Genius GHE/ 2% 92 9 -
AMY DALLEY | Woud Cry (Carty 38 - 4% 5% 383 355 397 ®"' OBy KEITH L:;" : ”:" s 1w
MIRANDA LAMBERT Me And Charlie Talking £k~ 3.77 385 79% 17% 369 367 370 -26 2 0BY i 'l""'{'.l Dream m’ _ * :
JAMIE O'NEAL Trying To Find Atlants (Capitol I 383 8% A% 3M 36 3M JAMIEO'WEAL Trying ToFind Aiants Capia) 230 -3 & 700
LONESTAR Class Reunion (That Used ToBe Uy B¥4/ 370 383 63% 11% 368 371 366 R e
TERRI CLARK The Workd Needs A Drick (Mercary) 366 385 8% 19% 366 352 3N 22 26* AARON PRITCHETT John Roland Wood /Royalty/ 220 31 8 70
PHIL VASSAR ' Take That As A Yes... Arista/ 363 393 86% 24% 360 349 366 @  TRACE ADKINS Songs bt M (Capitad 29+ 16
TOBY KEITH Honkytonk U DreamWorks) 360 379 7% 1™ 362 349 389 @ MARTINA MCBRIOE God's Will (RCA/ 219 +38 1 51
— - : — : 21 29 ANDYGRIGGS If Heaven (RCA/ m a3 5 M
B e L L e s L 25 30 OARRYLWORLEY Awful Beautifulife Mreamiorks/ 217 33 14 1000
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the intemet. Once passed, they can take the music test based on the format/music preference. 18 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 2/20-2/26. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM sysiem, is avaliable for local radlo stations by previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\ulllng 818-377-5300. RateTheMusic.com dats is provided by Mediabase Research, a division of Premiere Radio Networks. ) QS are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records Q Indicates Cancon. Y,
4 N 7 w
c:-0-YvYU N T R_ Y NEW & ACTIVE
F i A S HBR‘ : K KATRINA ELAM | Want A Cowboy (Universal South)
- . _ . Total Plays: 175, Total Stations: 30, Adds: 3
S —— e LILA MCCANN Go Easy On Me (B8R
. ] Total Plays: 167, Total Stations: 27, Adds: 2
* No. 1:“American Soldier’” — Toby Keith
w.l@lY'Eﬂl“ = __}LC:'-O 5 =, B AT R, e e GEO"GE CAHYOH MY Name /U/wersaISMIl/
Total Plays: 165, Total Stations: 30, Adds: 4
 No. 1:“My Best Friend” — Tim McGraw Y
YEARS AGO
i e T T JEDD HUGHES Soldier For The Lonely (MCA)
« No. I:“As Any Fool Can See” — Tracy L Total Plays: 148, Total Stations: 25, Adds: 1
) YEARS AGO
- DIAMOND RIO One Believer (Arista)
* No. |:“Seein’ MY Father In Me” — Patty Loveless Total Plays: ”6, Total Stations: 24, Adds: 7
@ YEARS AGO
SHELLY FAIRCHILD Tiny Town (Columbia/
* No. |:“Seven Spanish Angels” — Ray Charles & Willie Nelson Total Plays: 103, Total Stations: 18, Adds: 0
@YEA.RS AGO
BRIAN MCCOMAS The Middie Of Nowhere (Lyric Street)
* No. 1:“My Heroes Have Always Been Cowboys” — Willie Nelson Total Plays: 82, Total Stations: 31, Adds: 10
GOERaER s
o AMBER DOTSON 1 Try Anything (Capito)
* No. 1:“Before The Next Teardrop Falls” — Freddy Fender Total Plays: 49, Total Stations: 18, Adds: 8
L )\ J
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PArT Two OF A Two-PART SERIES

Radio Stalkers

WALK afternoon host tells her story

his week I continue my conversation with WALK/Nassau-
Suffolk afternoon host K.T. Mills. In my Feb. 18 column she
described her 12-year ordeal with an obsessed fan. This week
Mills talks about taking action against stalkers and the fate of
the man who stalked her, Alexander Rousseau.

R&R: When Rousseau first contacted you, how
did you know he wasn't just an enthusiastic fan?

KM: 1 knew immediately that he wasn’t op-
erating on all cylinders, This sounds cliche, but
he thought that every song 1 was playing was
just for him, that the radio
was talking to him. Noth-
ing I said or did deterred
him, even if ] mentioned
a boyfriend or fiance. He
fictionalized, in this fan-
tasy world of his, a whole
relationship with me. He
thought that I had ababy
with him. His letters were
full of references to the
baby. I always thought that if he was ever to
corner me in adark alleyway, I would use that
against him. I'd say, “I've got to get home to
the baby. The baby needs me.”

R&R: Do you live in fear now?

KM: When you're stalked, your life is not
your own. You're looking over your shoulder,
you're paranoid, and every noise, every bump
in the night, frightens you. Then you say to
yourself, “Come on, geta grip here!” You can't
go around like you're 6 years old and fearful
of every little thing, yet it kind of makes you
that way.

When you're in radio, you rely on the ano-
nymity. You're just a voice, not a face. But now
my picture is right on the website so listeners

K.T. Mills

“When you’re stalked,
your life is not your
own. You're looking
over your shoulder,
you’re paranoid, and
every noise, every
bump in the night,
frightens you.”

can get a feel for what I look like and who 1
am. That's brought the part that was previous-
ly hidden and kept away from the public eye
out into the open. People now recognize me,
especially with all the media coverage I'm
getting out of this. It makes one more vulner-
able.

R&R: How have the actions of Rousseau affect-
ed day-to-day activities at WALK?

KM: This entire experience has affected not
only me, but the whole building. Because of
this stalker we have upgraded our security
system. We now have an A+-rated security
system with cameras, video surveillance and
double-locked doors. This
protects everyone in the
building, not just me. But
I do feel bad that my co-
workers have beendrawn
into this with me. There
are many women who
work here who are just as
fearful for their lives as for
mine, thinking that he
might decide to take it out
on someone else.

R&R: Your bill, the “Mills
Bill,” changed New York

l Promotions Director Jen Difazio.
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HIT ME 3 Doors Down piayed a mean game of blackjack with some
contest winners before their show at the Palms Casino in Las Vegas.
Standing behind the gambling foursome are (I-r) KMXB/Las Vegas
Programming Asst. Summer Schaper, Asst. PD Justin Chase and

stalking laws to better protect

the victim. Changing a law is

not an easy feat. How did you
doit?

KM: When you get an-

| gry enough, you take ac-

~ i *tion, and it inspires you to

SOUP AND A SANDWICH woaL/Cleveland Asst. PD/afternoon host Fig is sandwiched by
Jaret Reddick and Erik Chandler of Bowling For Soup during a recent station visit.

try to make something better. I tell people who
ask me about this, “Look, if I can change the
laws, anyone can.” If you see aloophole in our
society and in our laws and you know it’s not
serving the public to its full extent and you
can substantiate that claim, contact your local
legislators.

People are afraid of the government. They
don’t know where to begin. I didn't, either, but
I found out how to do it and went through
the proper channels. I approached my legis-
lators with this cause with urgency, and the
minute | explained the situation they said,
“You're right.” I thought, “"How many other
laws need to be re-examined and changed?”

R&R: What advice can you give someone in a
similar situation?

KM: Contact authorities. Fortunately, there
are support groups springing up all over the
nation because of stalking issues. One right
here in Suffolk County is called the Victims’
Information Bureau of Suffolk. It is an organi-
zation formed to reach out to women who are
being stalked and or abused. If you look in the
Yellow Pages — even if you dial 911 — you
can be referred to some of these groups. Vic-
tims need to seek support. It helps to have a
close circle of friends who understand and can
be there for you. Seeking help from profession-
als is beneficial as well.

My advice is, don't let it get you down and
don't think less of yourself. You are not to
blame. You can reach out and protect yourself.
You'll feel better after taking this action. Con-
tact the police and, if necessary and if man-
dated, get that restraining order in place so
you feel better protected.

Don’t sit back. Don't be afraid. Don’t be a
victim. Be your own advocate. Make your
own changes if you feel they need to be made.
At least try. My whole attitude was, “Even if I
don’t accomplish this, I will know deep down
inside that at least I tried.” 1 never dreamed
that 1 could actually change a law within a
year’s time.

Assemblywoman Pat Eddington, of the
Third District, and 1 were told at the time,
“Forget about it. This will never pass. This will
never fly. You won’t be able to do this in un-
der 21/2 years, if at all.” A year later we had
a brand-new bill on the books, and we were
so proud. If that’s my legacy, so be it.

R&R: Is it difficult to get a restraining order?

KM: Not if you can substantiate what is go-
ing on. It's a good idea to keep a diary or log.

Www.americanradiohistorv.com

Every time this individual contacts you, write
it down. If possible, get a tap for your phone
or record the messages yourself. If you have
e-mails, print them out. Keep them in a file.

You can also take self-defense classes. Em-
power yourself — you'll feel more in control.
Because that's what stalking does: It takes
away your control. It takes away your life, and
you need to seize it back by any means that
you can. There are a lot of overzealous fans,
but you have to ask yourself, “Am I afraid of
this person?”

R&R: Rousseau was arraigned last month.
What happened?

“If you see a loophole
in our society and in
our laws and you know
it’s not serving the
public to its full extent
and you can
substantiate that
claim, comtact your
local legislators.”

KM: Authorities upped his bail, which was
originally set at a paltry $3,000, to a $300,000
bond or $30,000 cash. He is charged with stalk-
ing — to which degree, I do not know — ha-
rassment and two counts of criminal contempt.
But this still qualifies only as a misdemeanor.
1 didn’t go to court last month per the request
of the district attorney’s office, but I am need-
ed for the next court date, on Feb. 28. This will
be the fifth time I have faced him in court in
12 years.

I'm ready to go again to address the court
and the judge. I'm prepared to tell my story,
and maybe this time he’ll get some time in a
mental institution.  want to see him get treat-
ment. | hope that, with medication, he can
carve out a semi-normal existence for himself
— as can l. Because ance he’s taken care of, I
can live my life again.
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1 0 KELLY CLARKSON Breakaway /(Hoflywood)/ 2300 +110 223947 22 102/0 o
2 @ LOSLONELY BOYS Heaven (O Music/Epic/ 2263 +127 200025 37 1040 MOST ADDED
3 0 JOHN MAYER Oaughters (Aware/Columbia) 2115 +99 182642 18 U2 | sjnst tme LABEL(S) ADOS
7 o TIM MCGRAW Live Like You Were Oying (Curt) 1737 +87 115801 21 am HOWIE DAY Collide (Fpic/ 10
5 5 MAROON 5 She Will Be Loved (Octone/JJAMG) 1690 43 162025 19 8410 ROB THOMAS Lonely No More (Atlantic) 9
4 6  MARTINA MCBRIDE In My Oaughter's Eyes /ACA/ 1688 88 143063 25  106/0 :;s#émgs‘;m (E;I’-ﬁﬁl/z’”ﬂ{"j/ :
N . | unset Blvd. (Velocity)
6 7 KEITH URBAN Y(’m Il Think Of Me (Capitol) 1623 60 128125 39 105/0 VANESSA WILLIAMS You Are Everything (Lava/ 5
8 8  HALL & OATES I'll Be Around (U-Watch/ 13717 -40 92613 24 10213 ROD STEWART Blue Moon (/AMG/ 5
10 9 MAROON 5 This Love (OctonelJ/AMG) 1075 -10 108245 43 91/0 ELTON JOHN All That I'm Allowed (Universal 5
n @ HOOBASTANK The Reason {/sland//D.JMG) 1049 +85 78405 35 6111 e 4
9 11 PHIL COLLINS Oon't Let Him Steal Your Heart Away (At/antic) 1038 89 80331 23 950 | RAY CHARLES fIDIANA KRALL You Oon't Know Me Concor) 4
14 @ MICHAEL BUBLE Home (743/Reprise/ 974 +217 81340 5 96/3
12 @ KENNY G. flEARTH, WIND & FIRE The Way You Move (Arista/AMG) 964 +107 93700 1 86/4
13 m 600 GOO DOLLS Give A Little Bit (Warner Bros.) 950 +155 134018 9 6311 Mo ST
15 15 ROD STEWART f/STEVIE WONDER What A Wonderful World (/AMG/ 628 ‘" 72149 17 5811
16 @ TINA TURNER Open Arms (Capitol/ 557 +41 23678 1 63/3 INCREASED PLA YS ToTAL
17 Q RYAN CABRERA True /£ V.L.A./Atlantic/ 518 +93 48874 6 53/5 PLAY
19 @ MERCYME Homesick INO/Curt) 455 476 9950 4 583 | T ueEd WEREASE
. MICHAEL BUBLE Home (743/Reprise/ +217
18 19 MICHAEL MCDONALD Reach 0ut, I'll Be There WUIUWII/UIIIVEIS&” 360 -46 24712 20 40}0 600 GOO DOLLS Give A Little Bit (w,me,gm_/ +155
20 20 KATRINA CARLSON Orive (Kataphonic) n -33 8695 19 50/0 LOS LONELY BOYS Heaven (OR Music/Epic/ +127
21 @ RICHARD MARX Ready To Fly (Manhattan/EMC) 292 +15 6545 10 40/0 JOSH GROBAN To Where You Are (743/Reprise/ +115
22 @D RAYCHARLES fIDIANA KRALL You Oon't Know Me (Concord) 283 +22 8784 9 434 | MELLY CLARKSON Breakaway (Holywood) +110
23 @ SCOTTGRIMES Sunset Bvd. (Velocity) 276 +21 7984 5 465 zf,::gﬁ%fm"' BLIBAIE ST .
27 @ FIVE FOR FIGHTING If God Made You /Aware/Columbia/ 225 +55 11020 3 n JOHN MAYER Daughters (Aware/Cotumbia) +909
30 @  ROB THOMAS Lonely No More Attantic) 212 +79 54953 2 2319 CHAISTINA AGUILERA Beautiful (RCA/AMG) +93
26 @ VANESSA WILLIAMS You Are Everything /Lava/ 206 +26 6002 3 3455 RYAN CABRERA True (£.V.L.A/Atlantic) +93
29 € ELTON JOHN All That I'm Allowed (Universal) 179 +46 6200 2 215 MATCHBOX TWENTY Unwell (Atiantic/ +91
@ MAROON 5 Sunday Morning /Octane/J/RMG) 148 +28 21878 1 1612
25 29  JIMBRICKMAN f/ROCH VOISINE My Love Is Here (Windham HillAMG) 142 -45 4094 12 310
28 @ FINGER ELEVEN One Thing (Wind-up/ 121 +7 9915 6 m
117 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of NE w& AC TI VE
2/20-2/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing asong. | ROD STEWART Blue Moon (J/AMG/
Total Audience equgls Average Quqner Hour Per§ons times number of p[ays (times 100). Each dqypart on each station is assigned an AQH number. Average Quarter Hour | tg¢a( Plays: 132, Total Stations: 33, Adds: 5
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records JOE COCKER One (New Door/UMe/
oL Total Piays: 109, Total Stations: 23, Adds: 3
MOST ARTIST TITLE LABEL(S) pvs | CROSBY & NASH Lay Me Oown (Sanctuary/SRE)
i Total Plays: 102, Total Stations: 18, Adds: 1
PLAYED RECURRENTS MATCHBOX TWENTY Unwell (4tiantic) S0 | L OWIE DAY Colide 50
ARTIST THTLE LABELES) TTAL | TRAIN Caking AN Angels (Columbia) 913 | Total Plays: 98, Total Stations: 21, Adds: 10
UNCLE XRACKER f/DOBIE GRAY Drift Away (Lava) 1116 MARTINA MCBRIDE This One's For The Girls (RCA/ 868
Songs ranked by total plays
FIVE FOR FIGHTING 100 Years (Aware/Columbia) 1020 SHANIA TWAIN Forever And For Atways (Mercury/IDJMG) 851
MICHAEL MCDONALD Airt No Mountain High Enough (Motown/Unversall 995 |  SEAL Love's Divine (Wamer Bras.) 2 Station P'avhﬂi for all R&R LEPMETS
‘ . ) are available on the web at
SHERYL CROW The First Cut Is The Deepest (A&M/Intersc 954 COUNTING CROWS Big Yellow Taxi (Geffen/interscope/ 783 N
oopes = 5 o . www.radioandrecords.com.
DIDO White Flag (Arista/AMG/ 943 SANTANA fIMICHELLE BRANCH The Game Of Love (Arista/AMG) 725

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners
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N 7 N\
/mm”m””siﬂ com America’s Best Testing AC Songs 12 + R R A C To P 30 rowereD [T
o .
" For The Week Ending 3/4/05
o eok Ending s MEDIABASE
A ) w w w LAST THIS TOTAL +/- WEEKSON TOTAL
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  SYATIONS
1 MAROON 5 She Will Be Loved /Octone///RMG) 422 +11 19 90
KELLY CLARKSON Breakaway (Hodywood) 387 396 98% 37% 387 400 385 2 KELLY CLARK 30N Breakaway (Hollywood) 388 +37 13 910
MICHAEL BUBLE Home (/43/Reprise/ 386 391 45% 6% 393 365 400 3 BRYAN ADAMS Flying (Universal 348 +2 1 %0
5 MICHAEL BUBLE Home /Warner Bros.] 345 +39 6 141
TIM MCGRAW Live Like You Were Dying /Curly 380 385 95% 30% 395 373 399 s 5 LOS LONELY BOYS Heaven (0R Music/Enic) 337 4 2 110
MAROON 5 This Love (OctonelJ/RMG) 375 372 98% 52% 381 357 386 9 e JOHN MAYER Daughters /Aware/Columbia) 318 +41 7 10/0
LOS LONELY BOYS Heaven (0F Music/Epic/ 375 372 9% 45% 387 341 397 8 @  TINATURNER Open Ams (Capitol 34 +26 6 120
6 8 o JANN ARDEN Where No... (Universal Music Canada) 285 -6 6 1210
MAROON 5 Ste Will Be Loved (OctonelliRMG) 373 379 9% 44% 370 364 37 7 9 HALL & OATES 1 Be Around (RedSony Music Canads) 275 16 20 70
KEITH URBAN You'll Think 0f Me (Capitol) 373 377 90% 29% 383 353 389 " 10* S. TWAIN wiM. MCGRATH Party... (Mercury//DJMG) 258 17 22 11i0
GOD GOO DOLLS Give A Litte Bit (Warrer Bros.) 369 380 90% 23% 378 379 378 10 Uiy KALANPORTER AwakelnADream SoyiMG) 255 21 21 110
13 12* SARAH MCLACHLAN World On Fire (Arista/AMG) 250 B 28 1310
HOOBASTANK The Reason /isiand/IDJMG) 363 369 96% 45% 373 369 374 12 14 PHIL COLLINS Don’t Let Him Steal... (Atlantic] 226 -39 20 6/0
HALL & OATES Il Be Around (- atch) 358 353 S4% 3% 368 359 384 16 @  LBACKMANYRVOISINE My.. Widkam HAHGNS 48 10 502
17 TIM MCGRAW Live Like You Were Dying /Curb/ 177 +9 14 6/0
MARTINA MCBRIDE In My Oaughter’s Eyes (RCA/ 356 372 9% 41% 373 347 378 | 18 GO0 GOO DOLLS Give A Little Bit (Warner 8ros.) 158 +15 3 62
RYAN CABRERA True /£.V.L.A /Atiantic) 344 — 68% 21% 350 356 349 28 KENNY G. f/EARTH, WIND... The Way ... (Arista/AMG/ 131 +67 2 115
TINA TURNER Open Arms (Capitol) 343 351 65% 15% 351 305 362 | % AMANDA STOTT Ho Heart (EMI) 123 +3% 2 L
pen Arms (Lapito 4 Sl el | 19 20 UIONELRICHIE Long Long Way ToGo Asiandi0JMG) 114 22 18 610
K G. f/EARTH, WIND & FIRE The Way You Move /ArstaPMG) 340 341 85% 27% 355 292 368 21 @ MARTINA MCBRIDE In My Daughter's Eyes /RC4) 108 0 18 40
M. MCDONALD Reach Out, 11 Be There MorownlUniersa) 333 327  95% 45% 333 300 3.39 20 22 RSTEWART((S. WONDER What A Wonderful.. U/AMG/108 14 15 210
. . 26 @ FINGER ELEVEN One Thing Windup) M 4 20 40
KATRINA CARLSON Drive (Kataphonic) 326 332 73% 2% 325 296 332 23 24* RON SEXSMITH Not About To Lose Wanesuch/ 90 3 10 20
R STEWART f/S. WONDER What A Wonderful Wod (/AMG) 3.2 329 95% 42% 325 283 334 22 25 ALICIA KEYS If ] Ain‘t Got You L/AMG/ 89 14 18 4j0
JOHN MAYER Daughters (Aware/Columbia/ 305 316 95% S51% 301 275 306 26 Dot SHANIATWAIN Dor't (T ol : o
29 SARAHMCLACHLAN Push /Arista/RMG/ 84 +22 2 40
27 CELINE DION In Some Small Way /&pic/ 80 +13 3 51
Total sample size is 263 respondents. Tolal average favorability estimales are based on a scale of 1-5. (1=dislike very much, 5 = like ASELIN DEBISON Faze (Sony Music Group! n +23 1 511
very much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number B
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition ROB THOMAS Lonely No More fAtlantic) 67 +24 1 40
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the i
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for Songs ranked by total plays for the airplay week of 2/20-2/26. Bullets appear on songs gaining plays or remaining flat from
L :";/ ’3:"”'3”0"5 by calling 818-377-5300. RaleTheMusic.com dala is provided by Mediabase Research. a division of Premiere J previous week. if two songs are tied in total plays. the song with the farger increase in plays is placed first. Songs below No.
adio Networks.

\15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records * Indicates Cancon.

F mwianawk. IN* mﬁam NH mmmk. VA* KRNO/Reno, NV* ngsmpm. LA® .
REPORTERS BRI [Smme RRR |gemeEEERSY e
Ho Adds No Adds HOWIE DAY APDAD, Tom frt
. . WOWE CAY
Stations and their adds listed alphabetically by market WK dackson. S a%”"‘":. U KMGLDkiahora Gty 0K | SAHURISHond. VA WNSN/South Bend, IN
_ AL G & e s pre | o ks N s POA: P KRBB/Wichita, KS*
WYJB/Albany, NY* WEBE/Bridgeport, CT* WSNY/Columbus, OH* | KSOF/Fresno, CA ELIRION FOB THOWAS VAHESSA WILLIAMS NoAdds OMPD; Lyrmaa Sornes
PD; Kove Callshan PO Cor Harson P0; Chack Kmght 08 E. Cars Johon TROY JOHNSON KEFM/Omaha. NE* SCOTY GRWES Adds
B s - s WTFMtson Gy e KSpolane, Wh°
Rt T T AL Vo AL WLRQMelboure. FL* B WSLO/Roanoke. VA* PO Agbert Harder l
KMGA/Albuquerque. NM* | wivE/Buttalo, NY* KKBA/Corpus Christi, TX® RYAN CABRERA Lol 0 o Merraen o WMGS/Wilkes Barre. PA*
OWPO: i Ao OWPG. oo Chbe 0 oty Mot KTRRF!. Collins. CO MG, Wty Loy KLTQ/Omana, NE* Mo Adh e e
1 %00 STEWART frir -l L3 s Caotan WKYE/Johnstown, PA Mosaes o Todd oLy, WA o Aets
(e R A 0. by S WRMM Rochester, NY* | o i
WLEV/Allentown, PA* WEZFBuri . Kvil/Dallas, TX* WMEE/Ft. Wayne. IN® NoAdts WRVA/Memphis. TN* Yo APDAD Tersse Tayler ‘CROSBY & NASH
FUAD: D e P ngton 10 Snar ewn e ayne m;m NoAdds SCOTY GAIMES WJIBRMWilmington, OE*
P iy o | B | e WO Kaae w1 | MG o, L . i
o Ha A Moot | Wkt n |
LIZ glﬂl’/batm. OH WKTK/Gainesville, FL 3 RAY CHARLES STWNA KRALL WMGQMiddlesex, NJ* frapes S0 S ELTON JOMN MO Aob Anthosy
KYMG/Anchorage, AK -""g_" POMD. Las POAD. Tim Tl HOWIE DAY
o Mar WHBC/Canton, OH L= HOWE DAY ’ QHINION WGNLWilmington, NC
POMD n-m OMPD: Torry Simmens KSRC/Kansas City, MO* KEZN/Palm Springs, CA KGBY/Sacramento, CA* N M Pory Stome
1 HOME DAY m:nruu- WLHT/Grand Rapids, Mi® | 50w . . . M Kon Whvie PO Mike Boriak KGBX/Springtield, MO PO, Mt Famow:
ELTON JOHN KOSUDenver, CO* [ 3 WLTE/Minneapolis, MN 0: Roch NoAdds OMPD. Pasl Kakley -3
. ROB THOMAS . PD. Sl Baley 15 MOHAEL PR Pl Wokzsn NoAgee APDMD. Dawe foberts Il
WLTW/Atfanta, GA 0o D 0. ki Carssa 1 HALL & GATES 8 JOH MAYER NoAdds . s
o e f WARONS UL EL KENNY G UEARTH WND & FIRE KYMX/Sacramento, CA* 3 MELLE BRAMCH
m Siews Goxs KDAT/Cedar Rapids. A WMEZ/Pensacola, FL* PD: Bryaa Jackson ’ 3 3D0CRS DOWN
0050 00N Biabes) WOO0/Grand Rapids, M o WMXC/Mobile, AL* Ho Ads ' O, Dave Damend KEZK/SL. Louis, MO*
. AP0 Enc Consar KL Moines. IA 20, Joke Prk KUOL/Xansas City, MO 0M: K Carson NoAdds, PO Mk Ewart
wrmecnw | TS, | Bl 55 RERE gEE o R R
3 4 UNGLE KRACKER AN WAL i : f . g
o 4 EHIOLE IGLESAS WMAG/Greensboro, NC R0 STEWAFY 3 00 SHEWARY STEVE WONDER el =0 WGER/Saginaw. MI e
e, | Mo |G B o, |uoweor | RGN
» . . Ll
W . GA P oot SC° | B ot bt WaEKaonille, T | KISNModesto, CA® WEER/Philadelphia, PA" | /o Ty
iy <3eed | WD Jon Ry WHYUGreenville, SC* s POMD. Gary Mochaols 70, Cans Costey WACHAEL BUBLE
. ) | 1 smows o ot o for KBEE/Salt Lake City, UT* il !
KKMJ/Austin, TX* . ] | : ' WYYY, NY i |
ZEie ety WEpa | O e L [ P - - T
| 2 S bl | APD. Thoresa Loces WSPAGreenville, SC* APO. Dobbes Ry I e e PO Shawe Hol | SCOTY GRIVES amiom
S RAY CHARLES VDLANA KRALL 12 HALL & OATES S s NO. Stew Wiley Lt APOMD. Scot e
] ROB THOWAS 8 TINA TURMER | 3 RYAN CABRERA
| g%%amm CA* 2 RYANCABRERA 00F Dothan, AL No Adds 5 BN ﬁg}msan Lake City, UT: 3 S00TT GRIMES
: L lw than . WM e AV/Mon " ]
o e Chatangoga. TH" | Joit ot tewete WRCHMarttord. CT | MR Aansing e ey ¢ 1o n WRVF/Toledo, OH*
| o | OO Dusmy Howed PO: Mdan Camg FIVE FOR FIGHTING HOWEE DAY WLTJ/Pittsburgh, PA* WD, s foGoes. M Do Mickaeis
WBBE Baton Rouge, LA A el i T ot POB THOMAS VANESSA WILLAMS POMD Chock Sevems No Ads 70: Don Gossein
Saee s e At . . o . poweRreDLT]
) . APD: Sam Camiano KRTRHonolulu, HI* KMZQ2s Vegas NV* | WWLW/Morgantown, WY ; o 0XT/San Antonio, TX® .
Mo ws: | M. L - s Lt ey astupion.pn |yl T (gneons | MED]ABASE
NPT Walls brom o Adds NoAdds APOAMD: Leatie Lot
{ et o s WXKC/Erie, PA . KSNE/Las Vegas, NV* ol
1 AT C VEARTH Who & R 1 o Aten Kssmnw.'ﬂ"' & B e e O xm?..,'" Ly KKCW/Portland, OR* KBAY/San Jose, CA*
WRRM/Cincinnzti, OH* APD: O Micheols 0 o Bory ; : T ’ ’ *Monil
WYSFBimingham, AL* | PETJ einnat. O ) 1 RVAN CABRERA Ho Ao L Gaenony Lo e eyl Ll MonitoeedHepciiers
i Ve e C wﬂ/&;(wm. " WAHRMuntsville, AL KOSTALes Angeles. CA* | iy o e - 141 Total R
D, AL L CA* . eporter:
o WOOKCleveland, OH® Jocona s P Pk asgau. WY WWLUProvidence, RI* | sgt/Santa Barbara. CA | 141 Total Reporters
KXLT/Boise. 10* 0 Sconmber - VAESSA WILLIAMS MO ot Vol s el OWPD: ot Ry WLZW/Utica, NY 117 Total Monitored
POAD. Tobm Jofres MO, Tog Kewaish WCRZFlint, MI* ho Aods dl) O: Patee B OM: Yom Jacobses
pitehy oyt WoRZFim. M1 WhSAHuntevile, AL* - ol 9 s iy ors £, P hn —
RS ] . %m -i:?“mainu O JoASivers WLMG/New Orleans. LA* Ne* 4 P00 STEWART LSTRVE WONDER 1" SCOTT GRWES 24 Total Indicator
KKLUColorado Springs. CO i FOAD ot Irgent D o 7 VELLY CLAKSON
WMIX/Boston, MA* 08t Bob Fackarse. JOHNSON i e Ry WEAT/W. Palm Beach, FL* Did Not Report, Playlist
mn-u-y' 5 POMD. Kyle Matihens WOARFlorence, SC - 13 SWTDeam FOMD: '&l.mm . Frozen (3):
0 s Loy Lol Wl\dhmwlm N WMGN/Madison, WI* R KRWM/Seattle, WA* Mo Adds KEZA/Fayetteville, AR
SHNGIRS MG | WTCB/Columbla, SC* AP Dusss v gy £ Pt WLTWMNew York. NY* vy~ WAFY/Frederick, MD
HOWE DAY POMD Brost Johwsse 10 Fo8 THOMAS MO Shewy Conpar il 3L WRSH/Raleigh, NC e WASH/Washi pc* | wHO tand. ME
\ =5 8 MAROON 5 NoAdds T %.g.“m m&"" inglon, 'HOM/Portland, J

68 ® Radio & Records March 4, 2005

WwWWWw.americanradiohistorv.com


www.americanradiohistory.com

ON TRE

My job combines everything | love
about working in radio. | am deeply in-
volved with the music, news, sports,
programming and promotions that
find their way to our air. Not only do |
hold a regular airshift, but | also
help create a successful, good-sound-
ing radio station as part of the program-
ming team. » I'm also very involved
with our News/Talk sister station,
KONA-AM, which allows me to fulfill my
. love of sports as | travel to do play-by-

| play for high school football. Our AM just obtained the rights
to broadcast the games for our community’s new National
Indoor Football League team, and t am excited to be a part
of the broadcast team as we gear up for the season opener
/B this March. © | credit our ratings success to our PD, Todd
Nevard. What has given us such a successful trend over the last four
books is our company’s philosophy of community involvement, which
is an ideology that is lost on many corporate radio stations. We are a
music-intensive radio station, but that is not all that we do. We also cover
news and traffic on a regular basis, as well as high school athletics. = |
spend most of my free time fulfilling my other tove: sports. | am a ref-
eree at the college level and below, most notably football and hockey.
Of course. this can sometimes give rise to odd situations, since my PD
is a coach! But our working relationship is good enough that | can kick
him out if need be and not worry about my job Monday morning.

—
AC/Hot AC

RECORD

With

Jeff Pohjola
Asst. PD/MD,
KONA/Tri-Cities, WA

N

No changes among AC’s top three:
Kelly Clarkson’s “Breakaway” (Hol-
lywood) is No. 1, Los Lonely Boys’
“Heaven” (Or Music/Epic) remains at No.
2, and John Mayer’s “Daughters” (Co-
lumbia) is No. 3 ... Most Increased Plays l

goes to Michael Buble’s “Home” (143/
Reprise), with +217. It goes from 14 to

0 NETHE
RK DIO

12. Second Most Increased Plays goes

to The Goo Goo Dolls’ “Give a Little Bit,”

with +155. It now ranks at No. 14* ... Tim McGraw’s “Live Like You Were
Dying” (Curb) breaks into the top five and jumps from No. 7 to No. 4.
Maroon 5’s “Sunday Morning” (Octone/J/RMG) debuts at No. 28 ... Most
Added this week are Howie Day’s “Collide,” with 10 adds, and Rob
Thomas' “Lonely No More” (Atlantic), with nine ... At Hot AC, Green
Day hold the No. 1 slot with “Boulevard of Broken Dreams” (Reprise),
The Goo Goo Dolls stay at No. 2, and Clarkson’s “Breakaway” remains
at No. 3 ... Big jumps for both Thomas, who goes from No. 9 to No. 4,
and Maroon 5, who go from No. 7 to No. 5. Most Increased Plays goes
to Clarkson’s “Since U Been Gone” (RCA/RMG), with +272 plays. Sec-
ond Most Increased Plays goes to U2’s “Sometimes You Can’t Make It
on Your Own” (Interscope), with +246 ... Debuts this week at Hot AC
are Collective Soul’s “Better Now"” (El Music Group) at No. 34, Car-
bon Leaf’s “Life Less Ordinary” (Vanguard) at No. 38 and Good
Charlotte’s “l Just Wanna Live” (DaylightVEpic) at No. 40 ... Most Added
are Gavin DeGraw's “Chariot” (J/RMG), with 13 adds, and Ingram Hill's
“Almost Perfect” (Hollywood), with 12.

— Julie Kertes, AC/Hot AC Editor

AC

artist

armist. Kenny G
waseL: Arista/RMG

8y JULIE KERTES/AC/HOT ACEDITOR

Since his self-titled debut release on
Arista in 1982. Kenny G has put out
a series of memorable top-selling albums
including G-Force. Gravitv and Duotones.
He is the best-selling instrumental mu-
sician in the world, having sold more than
70 million records in 20 vears. His 1992
release, Breatihless, is the
best-selling instrumental al-
bum of all time, and Mir-
acles. released in 1994, is
the best-selling Christmas
album ever.

Last November Kenny G
released his 15th album on
Arista Records. At Last ...
The Duets Album. featuring
an impressive lineup of
Kenny G’s musical heroes,
such as Burt Bacharach:
Earth, Wind & Fire: LeAnn
Rimes: Darvl Hall: Richard Marx: Brian
McKnight: Barbra Streisand; Gladyvs
Knight: David Benoit: Yolanda Adams;
Chaka Khan; David Sanborn; and Arturo
Sandoval.

The concept was originally an album of

duets with other instrumentalists. but in
a conversation between Kenny G and
CEO of BMG Music Group Clive Davis
who also served as Executive Producer
for the CD — Davis suggested that Kenny
G not limit himself to instrumentalists.
Davis. along with producer Walter
Afanasieff and Kenny G, selected the
songs, choosing recognizable hits from
vesterdayv and today. The result is a cre-
ative collection of well-known songs by
some unexpected performers.

The track currently at AC ts QutKast's
2003 hit “The Way You Move,” performed

tivity

by Earth, Wind & Fire. Kenny G says.
“When | was in high school. I used to buy
Earth, Wind & Fire records and listen to
them all the time. [ could have never
dreamed that one day they would be play-
ing on one of my albums!”

Radio has shown its lovalty to Kenny
G, with the majoritv of ACs in the coun-
try supporting the single. The list of AC
stations includes WLTW/New York
WM. X/Boston, KOST/Los Angeles,
WALK/Nassau-Suffolk. WMGC/Detroit
WHUD/Westchester. WRVR
Memphis. WLTE/Minneapo-
lis and KVIl/Dallas. WHUD),
Westchester PD Steven Pet-
rone tells R&R. "We are get-
ting a very good response
from our listeners. The com-
bination of Kennv G and
Earth. Wind & Fire has reall
clicked.”

WRVR/Memphis MD Lar-
rv Wheeler savs. "Not only is
this song good for us, but it's
the only Kennyv G song that's
ever been on my iPod. This song appeals
across the board to teens and moms alike.
A very refreshing collaboration from
Kenny G and Earth. Wind & Fire.”

The entire record is soothing and re-
minds me why Smooth Jazz is such a
widely embraced format. Kennv G does a
number with fellow saxophonist David
Sanborn, covering the Average White
Band hit “Pick Up the Pieces,” which is
the first song Kenny G has ever per-
formed with another saxophonist. But the
record is a perfect fit for AC as well. Each
vocalist was carefully chosen and paired
with the perfect track. From the
anthemic delivery of “(Evervthing I Do) 1
Do It for You” with LeAnn Rimes to
Chaka Khan’s welcome rendition of
“Beautiful,” At Last ... The Duets Album
has something for evervone.

It’s fime fo upgrade
your music festing.

Only FACTo Strategic Music Tests from Coleman give you:
1. ADVANCED STRATEGIC MEASURES

2,
3.
4.

H’s time fo call Coleman.

919-571-0000

www.americanradiohistorv.com

IN-DEPTH ANALYSIS & RECOMMENDATIONS
HANDS-ON IMPLEMENTATION
A SUPERIOR APPROACH

COLEMAN

Music. TRENDS. BRANDING.

www.Colemaninsights.com
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WK WEE  ARTIST TILE LABEL(S) s PLATS AJ%:E,E‘LCE R apne ' M E I] lA BA SE
1 a GREEN DAY Boulevard Of Broken Oreams (Reprise/ 3742 +11 255252 12 N
2 2  GOOGOO DOLLS Give A Little Bit (Warner Bros.) 3364 -89 222587 19 94/0 MOSTA DDED.
3 3 KELLYCLARKSON Breakaway (Hollywood/ 2973 41 213498 28 79/0 ARTISTTITLE LABEL(S) ADDS
9 o ROB THOMAS Lonely No More (At/antic/ 2616 +197 180541 4 94/0 GAVIN DEGRAW Chariot (/AMG) 13
7 ©  MAROON 5 Sunday Moming (OctanelJ/AMG) 2593 +64 169124 13 95/ [ INGRAM HILL Amost Perfect (Holywood) i
5 6  FINGERELEVEN One Thing Windup/ 2057 100 17589 41 gop | 7S T Garthaet g‘;::‘;;g;;g’;"m”” .
6 7 MAROON 5 She Will Be Loved (Octone/J/AMG) 2432 -109 181010 34 930 JESSE MCCARTNEY Beautifut Soul (Hallywood) 7
4 8  LENNY KRAVITZ Lady Virgin/ 2394 -187 194189 24 86/0 JET Look What You've Oone (At/antic/ 6
8 9 JOHN MAYER Oaughters (Aware/Columbia) 2322 155 168231 26 850 DURAN DURAN What Happens Tomorrow (Epic/ 6
10 @ HOWIE DAY Collide /£prc/ 2213 +39 126829 27 84/
1 11 SWITCHFOOT Oare You To Move (Red /nk/Columbia) 1890 21 94378 22 10
12 @ KEANE Somewhere Only We Know (/nterscope/ 1851 +59 88036 18 80/3
17 @ KELLY CLARKSON Since U Been Gone (RCA/AMG) 1785 +272 129018 10 65/8
13 @ RYAN CABRERA True (£.V.L.A/Atlantic) 1753 +60 103314 9 80/3
16 g 3 DOORS DOWN Let Me Go (Republic/Universal) 1709 +155 73855 9 m MOST
18 AVRIL LAVIGNE Nobody's Home (Arista/AMG) 1542 +93 75797 9 7013
20 Q LIFEHOUSE You And Me (Geffen) 1368 +164 68881 4 755 INCREASED PLA ys —
19 18 JET Look What You've Oone (Atiantic) 1337 -3 65946 17 656 R TR 1 INS;EAX -
21 @ ANNA NALICK Breathe (2am) (Columbia) 1326 +138 62606 13 67/5 KELLY CLARKSON Sice U Been Gone (ACA/MG) an
24 @ JESSEMCCARTNEY Beautiful Soul (Hollywood/ 1184 +86 75932 7 49(7 U2 Sometimes You Can't Make It On Your Own finterscope)  +24
22 21 NELLY fITIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) 1107 -2 76657 15 410 ROB THDMAS Lonely No More (Atiantic/ +197
25 @ DURAN DURAN What Happens Tomorrow (Epic/ 1012 +106 46804 7 62i6 GREEN DAY Boulevard Of Broken Dreams (Reprise) +1N
26 23 LOWMILLIONS Eleanor (Manhattan/EMC) 666 128 20410 17 390 | LIFEHOUSE YouAndMe (Geffe +164
28 €  TIMMCGRAW Live Like You Were Oying (Curt/ 863 499 aser g 33 | U etle o o mesal s
33 @ U2 Sometimes You Can't Make It On Your Own /interscape) 630 +246 37029 2 529 GAVIN DEGRAW Chariot (/MG +128
29 @ VELVET REVOLVER Fall To Pieces (RCA/RMG) 626 +77 22421 4 39 COLLECTIVE SOUL Better Now (E/ Music Group) +114
27 @  ASLYN Be The Girl (Capital 623 +22 12762 13 3872 DURAN DURAN What Happens Tomorrow (Epic/ +106
30 @ KILLERS Mr. Brightside (/sland//0JMG) 575 +47 22425 5 3312
K} @ BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group) 443 +5 8890 5 3813
35 @ GWEN STEFANI flEVE Rich Girl f/nterscope/ 405 +79 25573 3 10i3
32 31 JOSS STONE Right To Be Wrong /S-Curve/EMC) 394 17 13809 6 2m
36 @ BLACK EYED PEAS Let's Get It Started /A &M//nterscope/ 345 +19 26552 16 710
38 €D  JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 319 +53 9711 3 302 NEW & ACTIVE
@ COLLECTIVE SOUL Better Now /E/ Music Group) 289 +114 9473 1 254 GRAW Cra
39 € JEM 24 ATORCARMG) . 288 +55 7169 2 2412 ?;‘;";':’yi :‘59, Tf)'t':‘;: ;{’nﬁ:"gg N 13
37 36  SIMPLE PLAN Welcome To My Life /ava/ 244 -38 12585 14 18/D TEARS FOR FEARS Closest Thing To Heaven (New Joor/UMe)
40 @ MARC BROUSSARD Where You Are (/sland/IDJMG) 236 +19 6616 8 20/0 Total Plays: 147’, Total Stations: 12, A_dds: 0
€D  CARBON LEAF Life Less Ordinary (Vanguard) 228  +13  4s02 1 2212 #;‘J‘,fg;f%l';g’;‘gm ﬁf’i"(’]’,’%’i‘:"{]’””
34 39  HOOBASTANK Oisappear fisland/IDIMG) 214 -164 656D 17 180
@ GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic) 165 +3 6896 1 71D Songs ranked by total plays
o1 230225, Blltsabpet o 5000 Samin By o i Tt o it el I o Songs e e 101 plas. o Song i e g niseasoypays. | | StAtion playlists for all R&R reporters
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officiaily reported to R&R by each are available on the web at
reporting station. $ongs unreported as adds do not cqun{ towayd overall total stations playing a song. Total Audience equals {\ve(age Oua;tey Hour Persqns times !!m[w.ranigandrgnnrds.nnm .
number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc.

(© 2005, Arbitron Inc.). © 2005, Radio & Records

~EGISTER NOWy
R&R ROCKS ! 42
CLEVELAND!' )

[’ CONVENTION 2005

JUNE 23-25° 2005 RENAISSANCE CLEVELAND HOTEL
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HOT AC

~

. America’s Best Testing Hot AC Songs 12 + R R poweren[T2
RateTheMusic.com )  For e week Ending 31405 A D HOTACTOP 30 MEDIABASE
'"'“"'_ CANADA
w w w
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 W3 WeEx  ARTIST TITLE LABEL(S) ol ghe, UERE JRh
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 432 422 9% 23% 427 436 414 1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/) 669 -10 9 90
MAROON 5 She Will Be Loved (Octone/l/AMG) 418 402 100% M% 431 429 435 3 KELLY CLARKSON Since U Been Gone (RCA/AMG) 607 +20 9 1010
3 DOORS DOWN Let Me Go (Republic/Universafl 411 406 B1% 10% 411 414 407 4 MARDDN 5 Sunday Moming (Octone/J/RMG/ 567 +8 9 140
LIFEHOUSE You And Me (Geffen) 410 398 41% 3% 429 444 408 2 4 GOOD GOO DOLLS Give A Little Bit (Warner Bros.) 567 22 16 910
SWITCHFOOT Dare You To Move (Red Ink/Columiial 403 400 97% 36% 400 403 396 12 ROB THOMAS Lonely No More (Atéantic) 469 +95 3 13/0
KELLY CLARKSON Since U Been Gone (RCA/AMG/ 403 389 9% 25% 398 385 420 8 3 DOORS DOWN Let Me Go (Republic/Universal 237 +35 4 100
MAROON 5 Sunday Morning (Octane/J/RMG) 401 395 96% 24% 413 423 398 6 7 o AVRIL LAVIGNE Nohody's Home (Arista/AMG) 428 .50 16 1200
KELLY CLARKSON Breakaway (Hollywood! 197 393 9B% A% 405 404 4.8 5 8 NELLYHTMCGRAW Owr. DaryfofedCutliiersd 426 54 14 90
R R S 9 @ JANN ARDEN Where No.. Universal Music Canadsl 813 +19 4 1200
HOWIE DAY Collide (Epic/ ' 392 391 68% 17% 392 406 3N 7 10* LOW MILLIONS Eleanor (Mankattan/EMC) 405 .23 12 130
RYAN CABRERA On The Way Down [E.V.LA/Atlntic) 383 380 98% 41% 375 384 362 1 KEANE Somewhere Ondy We Know flnterscope) 400 +24 T 90
KEANE Somewhere Only We Know finterscope/ 382 382 7% 19% 388 390 384 o
15 GWEN STEFANI f/EVE Rich Girl finterscope/ 396 40 4 6i0
VELVET REVOLVER Fal To Pieces (REA/RMG) 3 - 6% 1% 390 390 390 2 HOWIE DAY G m'e m; 1 Aneerscope . . w1 a0
HODBASTANK The Reason (island/iDJMG) 380 369 99% 56% 385 371 4.08 2 8 JET Look What You've Done (Atiantic 39 44 4 m
JESSE MCCARTNEY Beautifl Sol (Holywood) 380 374 8T% 26% 378 369 393 0 Iow SMPLE m:‘ v;’“ ‘e o ; p— w4 w1
JET Look What You've Done (Atantic/ 380 378 87% 20% 394 384 409 i s* o Used T“"“‘B"A St sl o 22 S m
RYAN CABRERA True /£.V.LA Atiantic 17 373 9% 3% 371 362 385 e e e ' !
GO0 GOO DOLLS Give A Lt Bt Wamer Bros) 377 380 9% 29% 378 374 386 0 SARAHMCLACHLAN Push i4rstafi6) L
FINGER ELEVEN One Thing (Windup/ IM 3T 9% 4% 387 38 3 21 AL IO T AL I et el O L
AVRIL LAVIGNE Nobody's Home (Arista/AMG) 374 375 9a% 29% 370 375 360 28 MICHAEL BUBLE Home (Werner Sros.) 293 #1022 1A
HOOBASTANK Disappear (Isiand/IBJMG) 367 364 B81% 21% 366 367 364 16 204 LIAMTITCOMB Sad Eyes (Sony M6/ 286 45 13100
ANNA NALICK Breathe {2am (Columbiz) 367 368 55% 10% 361 350 375 18 21 U2 Vertigo faterscope) 280 41 19 160
ASLYN Be The Girt (Capitol) 364 — 40% 5% 3689 364 375 24 @ DURAN DURAN What Happens Tomerrow (£pic/ 277 +19 3 9j2
LOW MILLIONS Eleanor (Manhattan/EMC/ 358 352 658% 13% 348 345 354 19 23 LENNY KRAVITZ Lady (Vigin/ 270 -40 14 9/0
JOHN MAYER Daughters (Aware/Columbial 3456 330 9™ 44% 345 333 364 23 24* SOULDECISION Kiss The Walls (HBE/Sextant] 261 B 14 8/0
NELLY fIT. MCGRAW Over... (Derrty/Fo’ ReellCurt/Universal/ 3.33 342 95% 51% 353 326 396 26 @ JESSE MCCARTNEY Beautifut Sou! (Holywood/ 235 +15 2 6/0
LENNY KRAVITZ Lady (Virgin/ 331 322 9% 41% 321 306 34 22 26 JOHN MAYER Daughters (Aware/Columiva) 231 -46 18 10/0
U2 Vertigo finterscope/ 331 334 93% 4% 326 303 361 25 27* BRYAN ADAMS Flying (Universall 225 -29 9 8/0
LOS LONELY BDYSS Heaven (OR Music/Epic) 329 331 9% 57% 324 311 34 29 @ 600D CHARLOTTE | Just Wanna Live (aylght/Epic) 218 +28 2 6i1
Tam; s;mﬂe size is 28 hr) esp ”‘ ]‘” ,T;:ylal e fa ility " are bisi:ih on a scale olﬂr' 5. (1=d;_sl;'k7 :ery 8 U2 Sometimes You Can't Make [t On Your Own fterscope/ 205 +83 1 8N
much, 3 = like very much). 1oial familia D e P ge 0 P 0 /) e song. Total burn
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to LIFEHDUSE You And Me (Geffen) 204 +62 1 110
. Sampl ition is based 12+, Pe ed vi 3 ed, th
gf,’fe,:;: Z,seu,,,,vs:;c ,e'sm:;moﬁofgé%'/;ayf:m?f,%ﬂ,fm_ ;a,:ﬁ,gﬁu"sﬁ_iﬁf,fffesu;f ;7: ;Zie,;":;n?g,c,eez',’;; cal/o?; 24 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered Networks. Songs ranked by total plays for the airplay week of 2/20-2/26. Bullets appear 0n songs gaining plays of remaining
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) Q)elow No. 15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records * Indicates Cancon. W,
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. SMOOTH JAZZ

‘Everything

CAROL ARCHER

That's

Good Ahout People’

Rendezvous Entertainment applies time-tested values

to today’s business model

n the tradition of illustrious trios like Huey, Dewey and Louie;

Harpo, Groucho and Chico; Jarrett, Peacock and DeJohnette;
and Kukla, Fran and Ollie, saxophonist and radio personality
Dave Koz teamed with two other industry luminaries — Smooth
Jazz founding father Frank Cody and former Unity Records GM
Hyman Katz — to form Rendezvous Entertainment. The inde-
pendent label’s impressive ratio of hits to releases over the en-
suing four years has propelled Rendezvous to prominence.

Thealliance hit the ground running with Gold-
en Slumbers: A Father's Lullaby, which was nomi-
nated for a Grammy. Its debut single, "Black-
bird,” went to No. 2 on R&R’s Smooth Jazz
chart. Spending three consecutive weeks at No.
1, Dutch multi-instrumentalist Praful’s electrify-
ing debut single, “Sigh,” became America’s first
chill hit, and his CD One Day Deep sold over
60,000 units. Marc Antoine’s “Mediterraneo”
went to No. 1, as did Michael Lington’s “Show
Me"” and Wayman Tisdale’s “Ain’t No Stoppin’
Us Now” (for four consecutive weeks). Rendez-
vous’ most recent signing is beloved vocalist-
guitarist Jonathan Butler.

Looking back with some amusement, Ren-
dezvous’ primary investor and Chairman of the
Board, Howard Diamond, says that having the
luxury to make a nontraditional decision led to
his involvement with Koz and company. "I'ma
technology guy,” he says. “In March 2001 I had
just sold my company, Corporate Software,
which was a sales partner of Microsoft’s and had
revenue of $1.2 billion. A mutual friend of Hy-
man Katz’s and mine, Frank Juska, introduced
me to Hyman.

"When I met with Hyman, Frank and Dave, |
thought their vision was brilliant. I loved that
they were so passionate and cared so much, and
I thought they deserved a chance. I didn’t as-
sume that it would turn out to be a great finan-
cial investment, but it may turn out to be the best
investment I've ever made.”

The Same Values

Koz traces his motivation to launch Rendez-
vous: “The time felt right to create an environ-
ment where artists come first and artist devel-
opment is a primary focus, both of which once
made the music business unique among other
kinds of commerce.

“There are so many new and established art-
ists deserving of a label home where their ideas
are encouraged and their needs are met. Thoped
to create a company that would embody and em-
brace values the creative community is hungry
for.

“Rendezvous grew organically. I'd known

72 ® Radio & Records March 4, 2005

Hyman for years and always wanted to work
with him. People laughed when we said we
wanted to start a label at the worst possible time,
but little did we know that, as a result of the
changes taking place in the business, there was
never a better time to start a niche-oriented mu-
sic company.

“We felt our way through until Frank joined
us, then all the pieces real-
ly fell into place: A great
record person, a radio ma-
ven-tastemaker-visionary
and an artist with a lot of
experience, all coming to-
gether. Our backgrounds
were different, but we
share the same values, and
that like-mindedness
serves Rendezvous well.”

In addition to Koz's career as a top-tier musi-
cian and radio host, he is a relentless and effec-
tive advocate for smooth jazz. He led the cam-
paign to persuade the Recording Academy to
add a Pop Instrumental category to the Gram-
mys and has been responsible for organizing
numerous fundraisers for charity, including
KTWV/Los Angeles’ star-studded Wave of
Peace for the American Red Cross following 9/11,
a concert in Bali to support tourism after a dev-
astating terrorist attack on a nightclub and, more
recently, a benefit concert for tsunami relief, so
it's no surprise that Koz brings the same altru-
ism and idealism to his
Rendezvous endeavors.

Not Business
As Usual

"I want Rendezvous to
be a brand name for quali-
ty, for music that people
can counton,” Koz contin-
ues. “There is so much that
takes away, that diminish-
es goodness; | want our company to add culture
and depth to the world and to be known for
making a positive contribution.

“We've made a lot of decisions that on paper

Dave Koz

Hyman Katz

might not look like great business moves, but
we’ve gone the other way because it’s not about
numbers, but about treating people — our art-
ists, community and customers — with respect
on every level.”

Katz, who heads Rendezvous’ label division,
outlines the critical thinking and mission that
inspire the company’s day-to-day and long-
range goals: “In envisioning this business, one
of our goals has been to reinvent the best values
of another era, like long-term artist development,
combined with what the potential of the busi-
ness can be when people connect with great mu-
sic by genuine stars.

"We've looked to the past for things that
record labels used to do that, for different rea-
sons, they’ve stopped doing and incorporated
those values into our current business model as
we go forward.

"We've been very fortunate that the tracks
we've had go No. 1 really resonated with the
audience. That is combined with a multipronged
approach to the marketplace. There’s airplay, but
there’s also retail visibility, press, contesting and
other promotions with radio —all the things that
need to happen. All these things need proper
timing so that airplay and our sales programs
and campaigns are working in sync.

"We also have an incredibly dedicated distri-
bution partnership arrangement with Red. These
are veterans who are passionate about music and
passionate about what Rendezvous is doing.
They share our vision, and they are out there
hustling. The partnership with Red has been tre-
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“One of our goals has
been to reinvent the best
values of another era, like
long-term artist

development, combined
with what the potential of

the business can be when
people connect with great
music by genuine stars.”

Hyman Katz
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mendously important to Rendezvous’ growth.
Because they know we won'’t take no for an an-
swer, they don’t take no for an answer.

“It's not just that we are dogged and believe
in what we do; we also deliver what we say
we're going to deliver. After a while a level of
trust develops between the label, the distribu-
tor and the buyer at retail about what we’re do-
ing, our consistency in terms of our commitment
to excellence and our ability to identify new
sounds and emerging trends.

“One of the things 1 leamed through my rela-
tionship with Red several years ago, when1 was
with Unity, is that their philosophy under Ken
Antonelli was to handle fewer, but hand-picked,
labels. They cut their label roster from 75 to 23
labels. Everyone thought Ken was crazy, because
this is a volume business, but it worked because
Red focused.

“That lesson stayed with me. Rendezvous
doesn’t release a lot of product, but the product
we do release, we believe in, support and stay
with. It is by design that we have a streamlined

wWwWw.americanradiohistorv.com
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“There is so much that
takes away, that
diminishes goodness.
I'd like our company to
add culture and depth
to the world and to be
known for making a
positive contribution.”

Dave Koz

SOOI 1

roster, so our distribution company knows what
our priorities are.”

Human Capital

Katz believes that human capital is the pri-
mary factor in Rendezvous’ dramatic successes.
“Frank Cody is such a genius at identifying mu-
sical trends, and we all credit him for finding
Praful,” he says. "We
couldn’t find a major label
to joint-venture with us ex-
cept those that asked
whether we could guaran-
tee sales of 7,000 units. I
asked myself if | wanted to
be in business with a com-
pany that would settle for
sales of 7,000 units.

"It was Rendezvous’
perseverance and confi-
dence that this kind of music belonged at the
Smooth Jazz format and our making sure that
we didn’tforget all the fringe-marketing aspects
— after-hours dance clubs, for example, and ex-
posing Praful at multiple genres — that con-
vinced us that we’re at the beginning of mass-
appeal acceptance of what chill can be, kind of
like what Windham Hill did for New Age. One
Day Deep has sold over 60,000 units

“Dave Koz sets the tone for the way this
company treats its peers and our community
in every aspect of his life. He inspires me, and
everyone who works here moves that energy
and spirit forward. That's infectious, and peo-
ple in this industry are starved for people who
love what they do and express a spirit of love
and joy. I feel honored to work with Dave and
Frank because these guys embody everything
that is good about people.”

Cody didn’t think twice when Koz and Katz
invited him to join them in forming Rendezvous
Entertainment. “In the blink of an eye, I realized
the opportunity of a lifetime — to fulfill my
dreams and put to best use my skills and knowl-
edge,” he says. ”As Bob Dylan said, "He not busy
being born is busy dying.’

“It's said that the secret of happiness is doing
what you love. Well, every day here is an adven-
ture — soulful, expansive and very satisfying.
We're getting quality music to thirsty fans, work-
ing on video and film projects, developing art-
ists, nurturing stars, exploring new technology
and having a hell of a lot of fun doing it.

“Dave and Hyman have the vision, thought,
intention, mindfulness, experience and dedica-
tion to make good things happen in the lives
of everyone they touch. Koz, Katz, Cody and
Rendezvous? It's not just synergy, it’s pure al-
chemy.”

Frank Cody


www.americanradiohistory.com

SMOOTH JAZZ TOP 30

March 4, 2005 POWERED
PR e e o B A e ER UM MEDIABASE
1 1 SOULBALLET Cream (275} 695 7 77620 26 35/0 o
2 e TIM BOWMAN Summer Groove {Liguid 8/ 685 +6 80273 28 310 M OS TAD D E D
3 3 MINOI ABAIR Come As You Are (GRP/VMG)/ 621 -12 57012 25 34/0 ARTIST TITLE LABEL(S) A0DS
5 o OAVE KOZ Let It Free (Capitol) 597 +22 80496 18 310 DAVID SANBORN Tin Tin Deo (GRP/VMG) 3
4 5  NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 581 23 68006 29  32)0 3RD FORCE Believe in Me (Higher Octave) 3
6 6  MARIONMEADDWS Sweet Grapes fHeads Uj/ 562 2 61569 33 300 i;::igglv;;";‘::'::‘ ;N;;ad:rkgl Lt :
7 @  KENNY G. Pick Up The Pieces (Arista/AMG) 556 +43 70228 103U | e It Fel e ”'Zm/y,.,yw )
9 o PAUL BROWN Moment By Moment (GRP/VMG) 468 0 65915 1 330 NILS Pacific Coast Highway (Ba/TSA) )
8 9 RICHARO ELLIOT Your Secret Love (GRP/VMG)/ 468 -15 48739 30 33/0 KENNY G. fIEARTH, WIND & FIRE The Way You Move Arista/AMG)2
12 ) BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.) 448 +19 71975 9 330 PAUL JACKSON, JR. Never Too Much (GAP/YMG) 2
1 11 QUEEN LATIFAH Caiifornia Oreamin’ (Vector/ 407 -30 42937 18 30/0 M O ST
10 12 CHRIS BOTTI Back Into My Heart (Columbia/ 405 -60 55781 4 3210
13 13 GERALD ALBRIGHT To The Max (GRP/VMG) 388 -36 53854 40 33j0 INCREA SED PLA YS
14 @ WAYMAN TISOALE Ain‘t No Stoppin’ Us Now (Rendezvous) n +2 42297 35 310 romaL
15 @ EUGE GROOVE XXL (Narada Jazz/ 370 +2 37898 18 30/0 ARTIST TITLE LABEL(S) ) INCREASE
16 D RAYCHARLES fIDIANA KRALL You Oon't Know Me (Concord) 365  +17 32768 18 2300 :i'mi:ﬁmm:"’ lf,' “/’;E The Way You Move ArstaliMy "::
17 17 MICHAELLINGTON Two Of A Kind (Rendezvous) B/ BB 12 I | renen e e Aoaigi w50
18 @ SEAL Walk On By (Warner Bros./ 313 +1 28275 13 2210 NILS Pacific Coast Highway (Baia/TSR/ +60
19 @ CHRIS BOTTI No Ordinary Love (Columbia) 307 +9 27298 13 2810 KENNY G. Pick Up The Pieces (Arista/AMG/ +43
21 @ HALL & OATES ['ll Be Around (U-Watch/ 270 +9 21595 n 22{0 VANESSA WILLIAMS You Are Everything fLava/ +39
23 @ ANITABAKER How Ooes It Feel (Blue Note/Virgin) 250 +50 29033 3 21j2 | YEFFLORBER Oohlala Warada Jazz) +35
22 @  OAVIOSANBORN Tin Tin Oeo (GRP/VMG) 1 +28 38788 7 233 ;:;';;:g:i‘:;‘evﬂn ':::j;;:;’g’;: :5”” Al :::
24 @ FOURPLAY Fields Of Gold /RCA Victor/RMG/ 226 +26 28398 14 211 DAVID SANBORN Tin Tin Deo (GRP/YMG) +28
30 @ KENNY G. flEARTH, WINO & FIRE The Way You Move /Arista/RMG/ 205 +69 23328 6 1B/2
20 25  MICHAEL MCOONALD Tracks Of My Tears (Motown/Universal) 201 -69 12883 19 19/0 MOST
26 @ JEFF LORBER Och La La (Varada Jazz/ 174 +35 15077 3 171 PLA YED RECURRENTS
29 @ 3RO FORCE Believe In Me fHigher Octave/ 169 +33 16477 5 1813
@ NILS Pacific Coast Highway /Baja/TSR/ 168 +50 18762 1 182 ARTIST TITLE LABEL(S) P
@ VANESSA WILLIAMS You Are Everything {Lava/ 157 +39 18016 1 131 NICK COLIONNE it's Been Too Long /3 Keys Music/ 303
27 @ PAMELA WILLIAMS Fiy Away With Me (Shanachie/ 148 +10 12617 6 1511 KIM WATERS In Deep (Shanachie/ 275
. . ) I L . I . PIECES OF A DREAM it's Go Time {Heads Up/ 275
e 10 3e Bults poear on S0 GG by O gt o prvious wees. |t s0ngs are e 6 s, e Song il n rge erease | PAUL JACKSON, JR. Wali' Ble HoteEMC) 259
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R | PETER WHITE How Does It Feel (Columbia/ 255
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons | GEQRGE BENSON Softly, As In A Morning Sunrise (GRPVMG) 237
:rrrt;isror:]ulr:ge(r @()stz%lggs g:g}:arz J?{?&.)Ea@chzgggpar;d?: Zagzczt’aénson is assigned an AQGH number. Average Quarter Hour Persons used herein with permission from DAVE KOZ Al | See s You (Capital! 200
: : = ' BONEY JAMES Here She Comes /Wamer Bros.) 193
T A P MARC ANTOINE Mediterraneo (Rendezvous/ 189
N E W & A CTI VE LOEtI:IN:\YI:RRb :::IArt:‘(EI:::;th}ng l."sl;silivel DL e ) o
g MICHAEL LINGTON Show Me (Rendezvous/ 179
. T?tal ﬂays: 66, Total Stations: 6, Adds: 0 RICK BRAUN Daddy-0 (Warner Bras.) 179
I 5 Adds: (R, o T L DAN SIEGEL In Your Ees (Native Languagel 15
MATT BIANCO "BAS'A U_rdinaly Day {DeccalUniversal Classic Elﬂllﬂ/ MARC ANTOINE Cuhanov.a {Rendezvous/ NICK COLIONNE High Hyin’ 3 I(eys Music/ m
Total Plays: 107, Total Stations: 8, Adds: 1 Totat Plays: 48, Total Stations: 5, Adds: 0
S R e e e Station playlists for all R&R reporters
CHUCK LOEB Tropical {Shanachie/ DAVID LANZ Kal-E-Fornia (Decca/Universal are available on the web at
Total Plays: 103, Total Stations: 12, Adds: 0 Total Plays: 34, Total Stations: 4, Adds: 0 www.radioandrecords.com.

Songs ranked by total plays

MANAGER'’ qMINUTE
Your Free, Weekly E-Mail

¢ Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
* Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.
¢ Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

o Industry event calendar update

e e f

If You’ve Got 60 Seconds,
You’ll Want To Read the R&R Manager’s Minute! / \

 A—— S—

To subscnbe send your name, email and contact information to managersminute@radioandrecords.com = —

March 4, 2005 Radio & Records ® 73

www.americanradiohistorv.com


www.americanradiohistory.com

° SMOOTH JAZZ INDICATOR TOP 30

March 4, 2005

MD: Ka¥una Brown
1 MATT BIANCO 1/BASIA

NILS
AVERAGE WHITE BAND

WOTQ/Hamord CcT

PowereD[14

MEDIABASE

54 Total neporlen
36 Tohl Monnoud

PO/MD: Stewart Stone
8 GEORGE DUKE
w.IZNCOIumhus OH*

PD/MD: Bill Harm:
KENNY G. VEARTH WIND & FIRE

KHJZHouston, TX*
e o

. Lre jorgan
KOAUDallas, TX* 0 FORCE
0M/PO: Kurt Johnson
MO: Mark Sanlord
No Adds

1 VLA
1 STEVE COLE

KTWV/Los Angeles, CA*

PD: Paul Goldstein

APO/MD: Samantha Pascual

No Adds

WJZL AL ouisville, KY*

PO/MO: Gator Giass
APD: Ron Fisher

MD: Chris Nochowicz
8 QUINTIN GERARD

WQCD/New York, NY*

PD: Blake Lawrence

9 SLOW TRAIN SOUL
PAMELA WILLIAMS

WL0Q/Orlando, FL*
PD/MD: Brian Morgan
PAUL TAYLDR
LISA LAUREN

KKSF/San Frantisco, CA*
PD: Michael Erickson

MD: Ken Jones

No Adds

K.IZY/Santa Rosa CA*
PI) Gordon Zlot
N Mn ﬂobsmglalun

W W amsr e e RRE e amle R TG MOST ADDED
1 1 MINDI ABAIR Come As You Are (GRP/VMG) 170 -3 979 24 14j0 ARTIST TITLE LABEL(S) 4008
2 @ SOULBALLET Cream (275 163 +4 913 27 1200 AVEMGIZ Vg‘:‘; 8:"40 Work Tsaﬂo Liguid 8) - :
. . 5 MATT BIAN ASIA Ordinary Day (DeccaUniversal Classic
4 o NILS Pacific Coast Highway (Baja/TSR/ 159 +17 728 6 140 GABRIEL MARK HASSELBACH Take That (Wind Tume) 2
3 4  JEFF LORBER Ooh La La (Narada Jazz/ 156 2 549 6 14/0 GEORGE DUKE T-Jam /8PM) 2
6 0 PAMELA WILLIAMS Fly Away With Me (Shanachie/ 145 +10 583 5 120 STEVE COLE Thursday (Narada Jazz) 2
5 @ NORMANBROWN Up'N' At'Em Warner Bros.) 144 +2 703 29 110 | JONATHAN SIGEL lnner Space (independent) 2
8 0 QUEEN LATIFAH California Dreamin’ (Vector/ 132 0 1200 17 10/0 MO ST
7 8  EUGE GROOVE XXL (NMarada Jazz) 131 2 767 20 11/0
9 9  BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros./ 124 792 8 10/0 INCREA SED PLA YS oL
A
10 @ DAVE KOZ Let It Free (Capitol) 2 +5 664 20 8/0 PLAY
13 Q CHUCK LOEB Tropical (Shanachie/ 14 +10 n 1 ATIST TILE B OREASE
P . , GEORGE DUKE T-Jam BPH) +3
12 @ JAMES GABRIANO Red Teddy {Gabriano Productions) 109 +2 499 10/0 EVERETTE HARP When Can | See You Again A440) +28
14 @ RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord) 103 0 978 15 710 LISA LAUREN Here Comes The Rain Again (Planet Jazz) +25
%5 @ KENNY G. Pick Up The Pieces /Arista/AMG) 100 +17 58 8 70 ;:ﬁ':';::::;‘""':“f;w; szl 1A440) + ;;’
. ' ightlife (Peai +
n 15  3RD FORCE Believe In Me (Higher Octave) 100 -8 248 121 GABRIEL MARK HASSELBACH Take That (Wind Tumel +22
15 16 SERGIO CAPUTO Jazzy Girl fidiosyncrasy/ 94 -1 658 13 8/0 LIN ROUNTREE f[TIM BOWMAN For Your Love (BDK) +2
18 @ GARRY GOIN Don't Ask My Neighbors (Compendia) 93 +3 984 20 8/0 ANDY SUMMERS f/STING ‘Round Midnight /Fuel 2000/ +18
27 D DAVID SANBORN Tin Tin Deo (GRE/VMG) 92 +9 205 6 g0 | GARRY GOIN Ain't No Sunshine Conpendi/ oAl
21 @ BOBBY WELLS Bayside (B Music/ 89 +2 375 4 8/0 MO ST
16 20  RICHARD ELLIOT Your Secret Love (GRP/VMG) 86 -9 291 29 9/0
17 21 NOVECENTO fi{STANLEY JORDAN Easy Love (Favored Nations/ 85 -6 a4 18 8/0 PLA YED R ECUR RENTS —
% @ GRADYNICHOLS Tuesday Morning (Compendia) 84 +1 811 23 70 ;;T"Ts; E'lf:ﬁ”s’ My eyt e ot ":;5
. ou’re My Everything (Blve Note/Virgin)
24 23 GREG ADAMS Firefly (215) 84 -1 442 21 9/0 PETER WHITE How Does It Feel (Calumbi) 52
20 24 WAYMAN TISDALE &in't No Stoppin’ Us Now (Rendezvous/ 84 -4 455 33 6/0 GLADYS KNIGHT f/EDESIO ALEJANDRO Feelin’ Good... (Pyramid) 46
@ LALAH HATHAWAY Forever, For Always, For Love (GRP/VYMG)/ 82 +7 479 1 51 BONEY JAMES Here She Comes (Wamer Bros.) M
q CRAIG CHAQUICO Her Boyfriend's Wedding (Narada Jazz) 2
NELSON RANGELL That’s The Way Of The World /Koch, 81 17 438 1 1N
® % Way O The Workd (act) * | STEVE OUVER Chips & Saisa hach/ P
28 27  CAROL DYBOC Use Me (Gold Note/ 81 1 306 5 710 KIM WATERS In Deep (Shanschie/ 37
29 @ KEN NAVARRO You Are Everything (Positive) 80 +2 228 4 8/0 GEORGE BENSON Softly, As In A Morning Sunrise (GRPVMG) 25
@  HALL& OATES I'll Be Around (U-Watch/ 78 +3 580 1 M :%ﬁiglll;'n"g E;:r::ion /f;a'i}dmw g
n ove (Peal
30 @ JOYCE COOLING Camelback (Narada Jazz/ 78 +1 423 7 8/0 HIL ST, SOUL For The Love Of You (Shanachie 2
18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 2/20 - Saturday 2/26. DAVE KOZ All1 See Is You (Capital) 19
© 2005 Radio & Records
a . . . )
REPORTERS e PO: on e B Shaun iy Music Chaics Smooth Jaz2
ANITA BAKE M1l)§ :lm :Egn ﬁ?mls): Angie Handa A;Il)ﬂwlllﬂl Kinnally
Stations and their adds listed alphabetically by market DAVID SANBORN 'glgggr;:;;,-,';;
o 5 o INDI ABAI
: Paul o L, JR. . QAN ovacl
% 5?{%“;%“' 1 KEM 55',‘,}’.{?5'.'.?’{,?,’.‘,9"" NU KJZ|Minneapolis, MN* K.IZS/Rsno Ny* ; 'L’lAtULAH HATSAWAY
KENNY G. VEARTH, WIND & FIRE No Adds ml’:nv:m-'clmh s Adl;sﬂm" Dees q R\E/ERAEEB é'{[‘é“ BAND
s £ i gnalco
%vnig ’51'3,“'»"-""3 AL KEZL/Fresno, CA® 5 SPrag GvRA
WJZZ/Atlanta, GA* 10 3AD FoRCE POMD.. Weldenpoimer 2 bRTE BRLASCO
PD/MD: Dave Kosh JONATHAN SIGEL DAVID SANBORN K%sn-;r;vwas Nv* KRVR/Modesto, CA* ggﬁfffar:mlno CA* 2 FOURPLAY
SAtICIEkS G IWITEEAND 1 MATT BIANCO /BASIA NMD: 3,%"" it NORMAN BROWN H DL
4 JEFF LORBER WILL DONATO PO DY SUMMERS 15TING 4 NELSON RANGELL
3 STEVE OLIVER
BIRDS OF A FEATHER
WZJZIFI Myers, FL*
o0 s Tumer " KBZN/Salt Lake City, UT*
guenaie (gt |SEET. et | memmgmes SRR | g s
APD: Nick Novak PD: Steve Stiles No Adds EVERETTE HAR !
NILS #D: Michael La Crosse 1BANDY SUMMERS /STING 16 MATT BlAmo 1/BASIA
AVERAGE WHITE BAND LUTHER VANDROSS 16 JONATHAN SIGEL 16 GEORGE DUKE
15 FRANK CATALANO
15 GABRIEL MARK HASSELBACH
!6“‘.’“ .w :.“o" Beach, FL K'FWS"' 0|°ﬂ° CA* KWJZ/Seattle, WA*
MO: Mark Edwards KSBR/Los Awelas. CA PD: Carol Handley
WEAA/Baltimore, MD WNWV/Cleveland, OH* No Adds OM/PD: Terry Wedel APDMIJ KU"Y l'-ol! MD: Dianna Rose
OM/PO: Maxie Jackson OM/PO; Bemie Kimble MO: Enid Cogswell WESK/Nashville, TN STEVEC No Adds

KcoZ/Sprinnlleld MO
Jae DIIOS

Pl)MI) Og
17LIN RDUNTR E l/TIM BOWMAN

13LISA LAUREN
10 AVERAGE WHITE BAND

WSSM/St. Louis, MO*
PO: David Myers

13 BLAKE AARON

2 DAVID SANBORN

WSJTITampa FL*

- KPYUHouston, TX ANITA BAKER
18 ou! Raon v's‘é‘m" m)‘hm =
Did Not Report, Playlist Frozen (5): | KJCO/Denver, CO* 1SAL JARREAU WJJZ/Philadelphia, PA* Jones Radio Network/Satellite*
o e L inicor, T A
DMX Smooth Jazz/Sateliite R RN e HOCE A O B Frank vt PO: sme Hibkard WJZW/Washington, DC*
KNIK/Anchorage, AK WLVE/Miami, FL* PAUL JACKSON, JR. MD: Lauri DM: Kenny King
WJABHuntsville, AL OM: Rob Roberts EVERETTE HARP SHADES OF SDUL PD: Carl Anderson
XM Watercolors/Satellite PD/MD: Rich McMillan AVERAGE WHITE BAND GEORGE DUKE MD: Renee DePuy
\ No Adds No Adds

74 ® Radio & Records March 4, 2005

WwWWwWWwW.americanradiohistorv.com


www.americanradiohistory.com

KEN ANTHONY

i o

The Seven Deadly Sins
0f A Morning Show

Commit these at your own risk

By Keith Cunningham

Momings are the most important radio daypart. Regardless
of musical format or morning show type, there are criti-
cal fundamentals that winning shows employ and many, many
sins that bad shows commit, including being indecent, playing
bad music and being boring. Below are the seven deadliest of
these sins. If you're committing them, it’s time to repent.

No. 1: Kitchen Sinking

“Kitchen sinking” means the hosts have
thrown too much into a break for the listener to
digest — everything but the kitchen sink. Un-
less the show is all talk or features content seg-
ments that can last up to 20 minutes, cach break
should have a singular focus. The topic or con-
tent can be broad in nature, but the focus itself
should not be broad.

If ashow is doing an entertainment report, they
should stick to that and not go off course by talk-
ing about their pets. Many listeners are passive
and don’t hang on every word. When a break is
all over the map, it leads to a lost listener.

No. 2: Not Recycling Bits

Not recycling bits, setting appointments or
establishing forward momentum are common
sins that feed off each other. Listeners channel
surf. If a moming show has something great
coming up, wouldn’t they want their audience
to hear it? If so, they’d better tell the audience,
or else it may surf by and miss it. Here are three
techniques to help avoid this.

¢ Leapfrogging: This is when the
hosts start a break by verbally leaping
over what they’re going to do now in
an attempt to make sure the cume
sticks around for what's coming up
next. This builds quarter-hour TSL.and
establishes forward momentum.

An example: “7:15am, WXYZ
Morning Show, 34 degrees with show-
ers later. Up next, you're not going to
believe the hilarious answering-ma-
chine messages we'll play for you, but first the
headlines.” We hope the audience wants to hear
the headlines, but if not, we've given listeners a
compelling reason to come back.

® Vertical Recycling: This means setting an
appointment for later in today’s show. Many
6am listeners might not ordinarily listen at 8am.
If there’s something great at 8am, the 6am and
7am cume should know about it. Listeners don't
read minds.

* Horizontal Recycling: This is an attempt
tosetappointments for the following day or later
in the week. It's more difficult than vertical re-
cycling because the appointment window is far-
ther off; however, this technique should not be
ignored.
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It's most effective for A+ content and for sim-
ilar listening windows. If it's 7:15am and there’s
something great coming up tomorrow in the
7am hour, [et the audience know about it. The
members of the 7am audience probably have
patterns that will allow them to listen tomorrow:
Make the effort to ensure that they do.

There’s an important rule for the above tech-
niques: They must all be related to compelling
content and include an attractive invitation.
Leapfrogging to the weather forecast isn’t
enough to keep anyone around unless the per-
fect storm is on its way.

And in that case, just saying, “The forecast is
next,” isn’t good enough. Make a compelling
case by saying something like, “Flooding, a foot
of rain and street closures are expected today.
Find out if your area is in danger. The forecast is
next.” Listeners will stick around for something
they think will be great or important. A generic
sell doesn’t signify greatness.

This goes for all recycling attempts. Don’t be
lazy like this: “Coming up, an inter-
view with Teri Hatcher.” Make it more

enticing: “Up next, we’ll get the back-
i stage scoop on the Golden Globes, and
we'll hear about upcoming plot secrets
from Desperate Housewives as we speak
with Teri Hatcher.”

Also, avoid ambiguity like this:
“The headlines are next.” Instead, of-
fer compelling hints: “Suspected ter-
rorists may be headed to Boston, find
out which movie raked in 11 Oscar
nominations, and will Terrell Owens
play in the Super Bowl? The headlines are next.”

Not recycling good content is also a sin. A
great bit should be replayed at least once, if not
two or three times. Listeners’ morning patterns
are generally the same each day, based on their
schedules. Some aren’t awake until 7am, while
others are already at work and can't listen after
7am. If a great bit airs at 7am, it can be aired
again at 9:30am or at 6am the following morn-
ing. Not doing so is a disservice to the audience.

No. 3: Not Preparing

Highly rated shows have one thing in com-
mon: relentless preparation. They’re mentally
working 24/7. The mind-set is that every expe-
rience leads to a potential piece of content.

DEADMAN IN DES MOINES theory 01 A Deadman hang with the staff of Active Rock KAZR/
Des Moines. Seen here are (I-r) Theory's Dave Brenner and Tyler Connolly, KAZR MD Andy Hall,
KAZR's Moose and Theory's Dean Back.

Whether it’s watching TV, reading a magazine,
running errands, attending a game or dealing
with a personal situation, almost everything we
do is relevant on some level to a wide cume.

And although some bits sound as if they were
done on the fly, the best rarely are. Each break
should be planned out in advance so the hosts
know how it's going to work, where the arc will
be, and where the ending point is. Do you think
David |etterman does segments without care-
fully planning in advance?

Here are three preparation rules that I advo-
cate.

* The Noon Show: If the morning show is
asked at 11:43am to fill in for an hour, will they have
content prepared that could be used? If not, there
isn't enough advance preparation being done.

* You're Not Done Till You're Done: Show
hosts aren’t done for the day until tomorrow’s
show is completely mapped out and prepared.
I've never seen hosts be able to effectively prep
a full show from 4am to 5:30am. Early moming
prep should be an enhancement to what's al-
ready been planned or used to prepare for re-
port-stvle breaks like headlines and weather or
for breaking news that needs to be added.

* The Hot List: Keep an ongoing list of all the
hot stories, local and national, from pop culture
to politics. Use this list to help plan the show and
to determine what opportunities are being over-
looked.

No. 4: Not Having An
Identifiable Personality

Bland and boring need not apply. Even if a
show is music-intensive, host personality is ex-
tremely important. In addition to great content,
music and service, the most effective way to
build loyalty is by having an identifiable and
likeable personality. Otherwise, the host will
soon be forgotten.

Many radio people don’t appreciate referenc-
es to Howard Stern these days, but every host
and programmer can learn from him. The les-
son is not in duplicating his content, but in real-
izing that a major part of his success is based on
his personality and opinions. The audience
knows Howard — his life story; his likes, dis-
likes and quirks; and where he stands on issues.
1t's like he’s their friend, and friends are loyal to
friends. Does your show have lots of friends?

Be careful though. Although personality and
opinion are important, a show that becomes all
about the hosts is also a sin, which leads to the
next sin.

No. 5: Ignoring The Audience

Everything a show does is for the audience.
If we entertain ourselves and love our jobs in the
process, great, but listener interests and expec-
tations come first. Does your show know its au-
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dience? The audience is the boss. Will it fire us
and not listen, or hire us and listen frequently?

Cume and TSL reflect how well a show is pay-
ing attention to and serving the audience. If
there’s more of “me” and “1” and less of “you”
on the air, it's a sign that a show is drinking their
own Kool-Aid, and there’s trouble ahead.

No. 6: Not Having Balance

Morning shows have different goals, depend-
ing on many variables. One logical goal is for
the content to transcend the musical appeal of
the station. How clse will a morning show out-
perform a music station?

One way to achieve this is to have balance
among content, service and music. Think in
terms of “service” being nonexclusive elements
(traffic, weather, headlines), “content” being
nonmusic and nonservice entertainment, and
music being a strength or weakness, depending
on the show's strategy.

Is your show well-rounded? Outside of mu-
sic and service, do they offer content that fits the
1 profile and is also widely accessible and com-
pelling for listeners who may be only P2, P3 or
P4 music fans? Pick a core artist who is played
during your morning show — say, Linkin Park.
Is the show entertaining enough to make a non-
Linkin Park fan want to listen? If not, Linkin
Park’s musical appeal is about as big as the
morning cume will get.

No. 7: Not Being Compelling

A big news story will likely be dealt with on
top-ranked morning shows. That's what being
local, topical and relevant is about. However, just
reading a headline doesn’t cut it. That leads to
the bigger challenge: being compelling. A great
show takes the big, relevant and even predict-
able stories and offers a unique and compelling
perspective that has a definitive point. They
avoid just relaying the information that every-
one already knows; they make it compelling and
uniquely their own.

Being compelling requires intense scrutiny.
Each bit of content must be analyzed prior to
being aired. Is it compelling? Is it informative,
interesting, engaging, controversial or funny
enough that a listener who may not care much
for the subject will listen to and enjoy the con-
tent anyway?

Let’s say that a show is considering a Johnny
Carson tribute. Will it be compelling enough that
non-Johnny fans will enjoy it? If not, punt.

Avoid these seven deadly sins to win.

Keith Cunningham is the founder of Media Posi-
tioning, a programming, media marketing, and posi-
tioning consultancy that specializes in Rock formats
and morning shows. Contact him at 310-452-7126
or keith@mediapositioning.com.
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ROCK TOP30

March 4, 2005

Wik Wb ARTIST TITLE LABEL(S) BAS s Aul%?;{LcE
1 o GREEN DAY Boulevard Of Broken Oreams fReprise/ L1 +3 49239
2 2 SHINEDOWN Burning Bright (Atlantic/ 602 -6 31838
5 0 THREE DAYS GRACE Home (Jive/Zomba Label Group) 529 +9 20281
3 4 MOTLEY CRUE If | Die Tomorrow (Island/i0JMG) 519 -36 24003
4 5  VELVET REVOLVER Fall To Pieces (RCA/RMG) 518 -16 28404
6 6 3 DOORS DOWN Let Me Go (Republic/Universal) 460 -1 21781
7 7 PAPAROACH Scars (Geffen) 401 10 15265
9 ©  VELVET REVOLVER Dirty Little Thing (RCA/RMG) 395 +26 16444
8 9 U2 AllBecause Df You flnterscopel 366 12 21341
" 10 PAPA ROACH Getting Away With Murder (Geffen/ 307 - 19682
12 Q BREAKING BENJAMIN So Cold fHollywood) 303 +27 14375
13 @ THREE DAYS GRACE Just Like You (Jive/Zomba Label Group) 300 +29 17440
10 13 ALTERBRIDGE Find The Real (Wind-up/ 288 73 8576
14 m BREAKING BENJAMIN Sooner Or Later (Hollywood) 285 +34 13464
17 @ BILLY IDOL Scream (Sanctuary/SRG) 255 +21 10956
18 @ THEORY OF A DEADMAN No Surprise {Roadrunner/IDJMG) 242 +29 8708
16 17 CROSSFADE So Far Away (Columbia) 218 -23 1272

20 @ COLLECTIVE SOUL Better Now (£ Music Group) 216 +11 9525
2 @ MUDVAYNE Happy? (Epic/ 207 +16 9405
19 20  SLIPKNOT Vermilion (Roadrunner/(0JMG) 192 17 35N
2 @  CHEVELLE The Clincher (Epic/ 166 0 6920
23 22 JUDAS PRIEST Revolution (Epic/ 165 | 4296
2 @ A PERFECT CIRCLE Passive (Virgin/ 143 +14 4429
26 @ QUEENS OF THE STONE AGE Little Sister //nterscope) 139 +10 4529
24 25  KORN Another Brick In The Wall /Epic/ 13 -24 8191
25 26 SUBMERSED Hollow (Wind-up/ 129 -5 2899
@ SILVERTIDE Blue Jeans (//RMG) 116 +42 2090
30 @ BLACK LABEL SOCIETY Suicide Messiah (Artemis/ 12 +16 3375
28 29  KENNY WAYNE SHEPHERD The Place You're In (Reprise/ 107 17 2210
€  TRUSTCOMPANY Stronger (Geffen/ n +1 1070

WEEKS ON TOTAL STATIONS!
CHART A00S

15
18
18
10
29
12
15
9
9
N
37
43
13
8
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15
5
3
15

2710
26/0
24/0
25/0
2710
24(0
23D
231
191
1710
16/0
25/0
21/0
191
2042
191
14/0
201
1412
10
1501
15/0
1312
121
9/0

1310
141
141
10/0
on

30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/20-2/26. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting Station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records

DROWNING POOL Killin’ Me (Wind-up/
Total Plays: 69, Total Stations: 7, Adds: 1

NO ADDRESS When I'm Gone (Sadie) /Atlantic/
Total Plays: 57, Total Stations: 14, Adds: 5

PROM KINGS Alone (Three Kings/
Total Plays: 49, Total Stations: 5, Adds: 0

02zY OSBOURNE Mississippi Queen /£pic/

NEW & ACTIVE

MAOSIOE Enemy fEvo/
Total Plays: 31, Total Stations: 5, Adds: 1

SLIPKNOT Before | Forget fRoadrunner/IDJMG)
Total Plays: 30, Total Stations: 4, Adds: 1

TESLA What A Shame (Sanctuary/SRG)
Total Plays: 22, Total Stations: 3, Adds: 1

ROBERT PLANT Shine It All Around (Sanctuary/SRG/
Total Plays: 21, Total Stations: 6, Adds: 6

BECK E-Pro {Interscope/
Total Plays: 14, Total Stations: 4, Adds: 3

PORCUPINE TREE Shallow (Lava/

MOST ADDED’

ARTIST TITLE LABEL(S) A0DS
02ZY 0SBOURNE Mississippi Queen (Epic/ n
ROBERT PLANT Shine It Ali Around (Sanctuary/SRG) 6
NO ADDRESS When I'm Gone (Sadie) /At/antic/ 5
BECK E-Pro finterscope/ 3
BILLY IDOL Scream (Sanctuary/SRG/ 2
MUDBVAYNE Happy? (Epic/ 2
A PERFECT CIRCLE Passive (Virgin/ 2
PDORCUPINE TREE Shallow [Lava/ 2
GREEN DAY Holiday (Reprise/ 2
MARS VOLTA The Widow (I'll Never Sieep Alone}
(Strummer/Universal) 2

MOST
INCREASED PLAYS
TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
DZZY DSBOURNE Mississippi Queen (Epic/ +43
SILVERTIDE Biue Jeans (/AMG/ +42
JET Are You Gonna Be My Girl /Atiantic/ +35
BREAKING BENJAMIN Sooner Or Later (Hollywood/ +34

THREE DAYS GRACE Just Like You (ive/Zomba Label Group) ~ +29
THEDRY OF A DEADMAN No Surprise (Roadrunner/i0JMG) ~ +28

BREAKING BENJAMIN So Cold Hollywood/ +27
VELVET REVOLVER Dirty Little Thing (RCA/RMG) +26
SHINEDOWN Simple Man (4tlantic/ +23

MOST

PLAYED

TOTAL
ARTIST TITLE LABEL(S) PLAYS
VELVET REVOLVER Slither (RCA/RMG) 240
CROSSFADE Cold (Columbia) 235
JET Cold Hard Bitch (Atiantic) 222
U2 Vertigo flnterscopel 202
JET Are You Gonna Be My Girl /Atlantic/ 183
GREEN DAY American Idiot (Regrise/ 173
NICKELBACK Figured You Out (Roadrumner/{0JMG/ 168
LINKIN PARK Breaking The Habit (Wamer Bros./ 164
AUDIOSLAVE Like A Stone finterscope/Epic/ 153
AUDIOSLAVE Show Me How To Live /lnterscape/Epic) 144

powerep [

MEDIABASE

RECURRENTS

Station playlists for all R&R reporters
are available on the web at

Totat Plays: 43, Total Stations: 11, Adds: 11 Totat Plays: 12, Total Stations: 3, Adds: 2 recoros.com.
Songs ranked by total plays
. L TX WHIY/Providence, Ri KSRX/San Antonio, TX KBRQO/Waco, TX
umcaaee |EDGWmT | M o SR
REPORTER e L R |
9 7 o g G Y 10 0ZZY 0SBOURNE POWDERFINGER
Stations and their adds listed alphabetically by market oSS KeLaPan Sringe, CA AT PLANT MARS VOLTA Wz
0Z7Y 0SBOURNE DoMaroney
N POMD: Mick &lnmn
KZRﬂ/Albuquemuo NM* KIOC/Buumom ™ mms/cnemm, OH ROBERT PLANT m Rick Sparks WBBB/Raleigh, NC* KZ02/San Luis Obispo, CA 6 0ZZY OSBOURN
m PNI 10 onmmem MO: Hunter Seott e G anm : day Nachlis POMD:David Arvond 4 FUTURE LEADERSOFTHE WORLD
4 BREAKING BENJAMIN 9 BLACK LABEL SOCIETY reenville, SC*
VE'E\\I,EET REVOLVER 2 %%Ig%ss g %wg IHDE STONE AGE g‘p" Seott Johnson mma. L 1 0ZZY OSBOURNE
RADAN o MO: John Marshall KCAUHIvmide CA KBZS/Wichita Falls, TX
A P%rgcg gms ozzvsog(ww e MY CHEMICAL ROMANCE Steve Hofiman KTUX/Smmpon LA OM: Chiis Walters
MUDVATNE MOs! RN/, Chrsti AT 2 GOVT MULE ‘u?,ﬁ‘d': b WO, Fo e APOMO. v
Q22 0SB0URNE WPTOBowing Green, KY | 35 el OZZY OSBOURNE WMMRPhitaelphia, PA* MT s SUBMERSED.
B No Adds : " 4 MARILYN MANSON
WZZOIAIIenlnwn PA* APO/MO; Monty Foster APD: Chuck Damico WROV/Hoanoke VA* 1
FO:R INTRUSTICOMEANY KQDS/Duluth sl MOD: Sean “The Rabbi" Tyscler nRoberls WWOG/Syracuse, NY* NORADDRESS
MO: cmsu.p 11 MUDVAYNE ONVPD: BillJones APD/MO: Reeves Kirtner BECK APDMD Nﬂﬂl Krumimert-Tate llM_: Rich Lauber
! BECK WRQK/Canton, OH* AP0 ason e 5 ROBERT PLNT 022 OSBOURNE W oot ion
PO: Garretl Harl 5 12
KWN'I'JAnchorage AK MD: Nick Andrews OZZY DSBOURNE WRKR/Kalamazoo, MI DKU/P"“"'X Az WXRXRacklord, IL 5 COLLECTIVE SOUL
APOMO: Brad Stennett 1 0ZZY OSBOURNE OM: Mike McKelly OM: Keith Edwards 4 NO ADDRESS
2 022Y OSBOURNE SLI%E(%TW UKWI Paso..hTX' PO/MO: Jay Dea m)hzul mml 3 VELiIJE‘{nREVOL VER
3 s a
T CREEN DAY UMD Sy el Ao 10 0Z2Y OSBOURNE WKLT/Travme City, Mi poWEREDIT:
DMPD: Soas o BILLY IDOL ' . 7 DROWNING POOL
Hoi) WPXC/Cape Cod, MA TRUST COMPANY KZZE/Medord, OR WRKZ/Pittsburgh, PA 7 SILVERTIDE 6 ozzv RNE N
APD: Chis Rush e P0: Marty McGuire OM: Keith Clark 6 MODERN DAY ZERO 2 APERFECT CIRCLE MI1 I" A B AQE
10 0ZZY OSBOURNE POMD. el . WMTTElmira, NY MO: Ao King PO: By Wil NO ADDRESS 1 0
Kmom’“u“fc? P( ‘gDSUJSMH?R&IBMM ;%-mm“w N KRX0Q/Sacramento, CA* MKMODQ:IC?&OK'
ol A y 3 -
M]D R&‘lem Y No Adds WOHA/Morristown, NJ* KUFO/Pom:M OR* %‘: pJ:n mv 5,{,’,50‘*“%',‘,',2%5“ . Monitored Reporters
PLANT : Terie Ca 5 n
SLA oWﬂK/}ﬂl?ﬁ?anestm, w KFLY/Eugene, OR P%‘Z%T%USNE IPDMDG mﬂmﬂm No Adds ROBERT PLANT 50 Total Reporters
OM/PD; Clis Sargent 5 ROBERT PLANT —————
KoOJ/Balnn Rouge, LA* ? g%vfgrsawm MD; Tim Davis 2 SILVERTIDE y . . 30 Total Monitored
Jefl Jamigan 21 MUDVAYNE r CITMTE KBER/Salt Lake City, UT I - = -
. 1 DOWN EB/Portsm : B Hunler
%Mm ! mmmmﬁ O 11 ggsoonszscr CIRCLE WXMM Mook, VA PO: Chris “Doc” Garett mm : Chris 'tl’o_Tm'l'nd'lcmv
363?.’»( MO: Rick Vaske feins 7 SLIPKNOT D Jahn Ehomby MOD: Jason “JA” Russell : Helen Powers APD; Kelly Garrett
2 PORCUPINE TREE No Adds 6 A PERFECT CIRCLE PIUN: o Stater 9 OZZY GSBOURNE No Adds NO ADDRESS
3 DOORS DOWN 4 OZZY 0SBOURNE 0ZZY CEalNIFnE 0ZZY 0SBOURNE
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: ACTIVE ROCK TOP 50

March 4, 2005
W wemeums T
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1884 72 92181 16 5710
2 2 THREE DAYS GRACE Home (Jive/Zomba Label Group) 1838 -87 83216 20 5610
3 3 SHINEDOWN Buming Bright (Atantic/ 1676 -44 81170 20 5710
4 @ CROSSFADE So Far Away (Columbia) 1549 +27 66631 18 5610
6 © BREAKING BENJAMIN Sooner Or Later Hallywood) 1352 +66 55789 9 5910
5 6  PAPA ROACH Scars (Geffen) 1349 -46 53630 16 5310
9 €  CHEVELLE The Clincher (Epic/ 1201 +67 49101 8 5911
1 © MUDVAYNE Happy? (Epic) 1175 +90 53510 4 5810
7 9 VELVET REVOLVER Dirty Little Thing (RCA/RMG) 13 -38 42101 " 5610
8 10 MOTLEY CRUE If | Die Tomorrow (/sland//DJMG) 1074 -93 48593 10 5110
13 @  EXiES Ugly Vigin/ 951 +5 28830 18 5310
10 12 ALTER BRIDGE Find The Real (Wind-up/ 933 -158 38796 14 510
14 @® A PERFECT CIRCLE Passive (Virgin/ 926 +33 33345 8 5210
12 14 3 DOORS DOWN Let Me Go (Republic/Universal) 912 12 32746 13 450
15 @ BREAKING BENJAMIN So Cold (Holywood) 894 +8 523712 43 5610
18 { OQUEENS OF THE STONE AGE Little Sister /interscope/ 836 +3 30600 7 541
16 17 CROSSFADE Cold [Columbia) 815 -4 43826 55 520
17 18  PAPA ROACH Getting Away With Murder (Geffen/ 805 -35 49678 32 5210
19 @ THEORY OF A DEADMAN No Surprise (Roadrunner//DJMG) 778 +28 26919 6 5010
21 @ SUBMERSED Hollow (Wind-up/ n2 +47 23414 21 a2
23 @ BLACK LABEL SOCIETY Suicide Messiah (Artemis/ 561 +34 22877 7 442
22 22  SLIPKNOT Vermilion (Roadrunner//DJMG) 553 -93 21626 19 4310
27 @  TRUST COMPANY Stronger (Geffen) 503 +56 10561 4512
25 @  JUDAS PRIEST Revolution £pic/ 491 0 25743 9 3510
28 @  FUTURE LEADERS OF THE WORLD Everyday Epic/ 483 +42 10900 6 4312
29 @  SKINDRED Pressure fLava/ 428 +20 8903 6 A
24 27  KORN Another Brick In The Wall (Epic/ 396 114 19235 18 3210
36 @ DROWNING POOL Killin’ Me (Wind-up/ 388 +160 10700 3 385
30 @ PROM KINGS Alone (Three Kings) 384 +32 9769 6 39
26 30 U2 All Because Of You finterscape/ 365 -99 12120 9 2410
42 €D  SILVERTIDE Biue Jeans L/AMG) 32 +146 7412 2 354
34 €D  MARS VOLTA The Widow (Il Never Steep Alone) /Strummer/Universal) 316 +81 9423 5 332
33 @ CRAZY ANGLOS Fade {Atiantic) 304 +8 6906 6 310
32 34 KENNY WAYNE SHEPHERD The Place You're In (Reprise/ 249 -76 7979 9 28/0
45 €D  SLIPKNOT Before | Forget (Roadrunner//DJMG) 248 +109 13775 2 28111
K] 36  SEVENDUST Face To Face (7V7/ 236 -106 7921 20 2010
47 € N0 ADDRESS When I'm Gone (Sadie) (Ariantic) 233 +99 8437 2 319
38 38  SYSTEM OF A DOWN Cigaro (American/Columbia) 219 -2 15969 6 90
37 39  STRATA Never There (Wind-up/ 201 -2 3637 5 211
@  0zzv 0SBOURNE Mississippi Queen [Epic/ 199 +199 22800 1 3130
41 @ BILLY IDOL Scream /Sanctuary/SRG) 181 +4 7613 4 23
35 42  SHADOWS FALL What Drives The Weak (Century Media) 180 -51 5547 15 2010
40 43  MEGADETH Of Mice And Men /Sanctuary/SRG) 151 -49 2512 7 2010
46 @  COLLECTIVE SOUL Better Now /&/ Music Group) 148 +12 3461 4 141
44 @ ATREYU Right Side Of The Bed (¥ictory) 144 +1 3635 3 1810
49 @ AMERICAN HEAD CHARGE Loyalty (Nitrus/DRT) 138 +10 4827 4 181
39 47  LOSTPROPHETS I Don't Know (Columbia) 133 72 4097 16 1710
48 @  FuLL SCALE Party Political (Columbia) 132 0 2147 3 16/2
50 49  JIMMY EAT WORLD Pain finterscope) 13 -1 6927 14 60
@  BECK E-Pro finterscape) 110 +65 5 1 113

59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 2/20-2/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron
Inc.). © 2005, Radio & Records

Pﬂm BY
MEDIABASE
MOST ADDED’
ARTISTTITLE LABEL(S) ADDS
022Y 0SBOURNE Mississippi Queen (£pic) 30
BECK E-Pro (/nterscope) 13
SLIPKNOT Before | Forget (Roadrunner/IDJMG/ 1
NO ADDRESS When I'm Gone (Sadie) fAtlantic) 9
PORCUPINE TREE Shallow (Lava/
DROWNING POOL Killin' Me (Wind-up/ 5
GREEN DAY Holiday (Reprise) 5
SILVERTIDE Blue Jeans (//AMG) 4
KILLSWITCH ENGAGE Rose Of Sharyn (Roadrunner/IDJMG) 4
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
022Y 0SBOURNE Mississippi Queen (Epic/ +199
DROWNING POOL Killin Me (Wind-up/ +160
SILVERTIDE Blue Jeans (/AMG) +146
SUPKNOT Before | Forget (Roadrunner/IDJMG) +109
NO ADDRESS When I'm Gone (Sadie) /At/antic/ +99
MUDVAYNE Happy? (Epic/ +90
MARS VOLTA The Widow (Il Never Sleep Alone)
(Strummer/Universal) +81
CHEVELLE The Clincher Epic/ +67
BREAKING BENJAMIN Sooner Or Later (Hollywood/ +66
BECK E-Pro (/nterscope) +65
- MOST
PLAYED RECURRENTS
TOTAL
ARTIST TITLE LABEL(S) PLAYS
VELVET REVOLVER Fall To Pieces (RCA/RMG) 635
SUPKNOT Duality (Roadrunner/{DJMG) 583
CHEVELLE Vitamin R (Leading Us Along} (£pic/ 540
THREE DAYS GRACE Just Like You (/ive/Zomba Label Group) 455
VELVET REVOLVER Slither (RCA/AMG) 454
LINKIN PARK Lying From You (Warner Bros.) 443
JET Cold Hard Bitch (At/antic) o
NICKELBACK Figured You Out (Roadrunner/IDJMG) 353
LINKIN PARK Breaking The Habit (Warner Bros.) 333
FUTURE LEADERS OF THE WORLD Let Me Out /Epic) 306

NEW & ACTIVE

MADSIDE Enemy (Evo/

Total Plays: 102, Total Stations: 14, Adds: 2
KILLSWITCH ENGAGE Rose Of Sharyn /Roadrunner//0JMG)
Total Plays: 82, Total Stations: 13, Adds: 4
PORCUPINE TREE Shallow fLava/

Total Plays: 80, Total Stations: 18, Adds: 6
FALL AS WELL Dead & Growing Older (imprint)
Total Plays: 71, Total Stations: 8, Adds: 0
EIGHTEEN VISIONS | Let Go (Epic/

Total Plays: 70, Total Stations: 11, Adds: 1
GREEN DAY Holiday Reprise/

Total Plays: 64, Total Stations: 6, Adds: 5
REDLIGHTMUSIC Say It Again /0M))

Total Plays: 40, Total Stations: 8, Adds: 1

Songs ranked by fofal plays

Station playlists for all R&R reporters
are availahle on the web at
www.radioandrecords.com
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. POWERED B\"
/ America’s Best Testing Active Rock Songs R R
””m mg””s”’.',,l’...”,”',,. 12 + For The Week Ending 3/4/05 CANADA ROCK TOP 30 ME“MBAQF
M M M
Artist Title (Label) TW LW Famil. Bum 18-34 18-24 25-34 WK WBC ARTIST TITLE LABELS) oL gy UEES) Gl
BREAKING BENJAMIN So Coll tolywood) 441 431 9% 2% 430 431 4% 1 @ U2 A Because Of You fnterscope) 68 +3 12 120
CROSSFADE Cold (Columbial 437 433 9% 2% 428 431 423 i é :';;E:R';;Yuf::ﬁ"':‘o?";;e" m‘s.lﬁ”m} ::; '3: :: ::;:
et Me Go Iniversal) +
GREEN DAY Boulevard Of Broken Dreams (Regrise/ 432 414 98% 35% 409 417 397 3 4 g SUMA1 Pieces sl nd//DJMG}W 288 5 10 90
BREAKING BENJAMIN Sooner Or Later {Hollywood) 426 417 7% 8% 408 415 396 5 o MOTLEY CRUE !f ! Die Tomorrow flsiand/i0JMG) 457 +15 [] 12/0
CHEVELLE The Clincher (Epic/ 425 415 67% 5% 435 431 443 6 6 o THEORY DF A DEADMAN No Surprise (604/Universal) 822 13 6 120
PAPA ROACH Scars (Geffen/ 423 419 88% 14% 395 398 390 7 7 JET Look What You've Done (Atiantic) 382 ] 13 120
PAPA ROACH Getting Away With Murder (Getfen/ A21 AN 9% 26% 415 409 424 8 8 o KILLERS Mr. Brightside (Island/IJMG) 9 2 1% 1
EXIES Ugly Vigin) 420 424 66% 6% 396 397 395 ‘90 g :::ﬁ::::';ts‘m ”"(’E’:/";J ot ::; *;f 1: :';:;
argazer usic Canada -
THREE DAYS GRACE Home (/ive/Zomba Label Growp) 419 420 93% 21% 404 404 403 12 m* QUEENS DF THE‘;TDHE AGE Little Siste /it ) 320 +36 6 9
MR e G = G G e G 11 12 VELVET REVDLVER Dirty Little Thing (RCA/AMG) 311 5 1 N
SEVENDUST Face To Face (7¥7) 418 412 67% 7% 426 406 459 13 134 TREWS Fleeting Trust (Sany BMG) 274 5 16 6/0
SHINEDOWN Burning Bright (At/antic/ 413 413 73% 9% 388 379 404 16 @* BOY Up In This Town (MapleMusic/Universal) 272 +64 3 9
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L S A 50 ) 39 389 &7k 18 3% 3n ol 20 19 COLLECTIVE SOUL ComtngThe Deys BMusicGoug/ 178 21 20 150
KORN Another Brick In The Wall (£pic/ 379 375 87% 26% 38 394 375 % @ BECK E-Pro interscape) 173 +32 2 52
VELVET REVOLVER Fall To Pieces (RCA/AMG) 376 370 91% 33% 351 348 355 271 21t THREE DAYS GRACE WakeUp Liva/Zambia Label Group) 168 17 15 8/0
VELVET REVOLVER Dirty Little Thing (RCA/RMG) 369 363 69% 15% 347 346 348 22 224 BILLY TALENT Nothing To Lose (Atiantic) 166 -4 13 70
ALTER BRIDGE Find The Real (Wind-up) 368 380 63% 13% 361 354 373 23 23 SILVERTIDE Ain't Comin' Home L/AMG) 151 A7 e
SKINDRED Pressurs (Lava 1B - M% B% 368 321 43 &) 8 ;"“Ts's;“;‘ssc" i “‘”’(V (5T o ::: ::: f ‘:':
[Bebut> ATT MA ine... (Sonic/Warmer Music Ca
MOTLEY CRUE If | Die Tomorrow (isiandIIMG) 353 348 64% 18% 340 337 345 @  cheENoAY Hol‘_::::':ﬁepm} / . ++ w1 5" )
QUEENS OF THE STONE AGE Little Sister finterscope) 330 323 52% 14% 321 316 3.31 2 LENNY KRAVITZ Lady (Vigin/ 130 18 s 500
JUDAS PRIEST Revolution (£pic/ 318 330 4% 13% 288 248 364 27 @ HDDBASTANK Disappear (/slamﬂ/b./MG} 120 +1 4 300
Total sample size is 268 respondents. Toia} average favorability estimates ars based on  scai of 1-5. (1=istie very much, 5 = ke very @ FINGER ELEVEN Thousand Mile Wish Wintup) 107 91 &0
muchﬁd Tog%ﬂoml"art'hlrey rep/es,:dms' ;)'; pe/'czntage ogo respondents wf;ao%fecho,gnized the song. Total nw;a /ep/zsents the numm @ BREAKING BENJAMIN Sooner Or Later (Holywood) 100 +10 1 an
responden saiq they are tired of hearing the song. Songs must have iliarity to appear on survey. Sample composition is
on persons 12+. Persons are screened via the internet. Once passed. they can take the music test based on the formal/music preference. 25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 2/20-2/26. Bullets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is availabla for local radio stations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\ulllng 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. . \below No. 15 are moved to recurrent after 20 weeks on the chart. ®© 2005, Radio & Records * Indicates Cancon. J
r o )
REPORTERS SRR |EEERD EERSS EEE P | BaRs
prighepdicd 14 0ZZV OSBOURNE 0221 USBOUAI 2 CHEVELLE MO: Ashley Wilson 2 SLIPKNOT
e Shomen | BT - P
Stations and their adds listed alphabetically by market ! BREAKING PONT XFROMcAlion, TX* U 0
KEY4Abilone, TX A fon, W KBPYDerver, CO* O ot M Pann, TX i Bl S e gy W1 B
X L : 3 oz APD: Gil Edwards - Fen
OM: James Cameroe OMPD: Bob Richards POMD: Darvia Arriens PO/MO; Bob BURDEN BROTHE! MO: Splee A N :SQW
POAD: Frank Poin n uuucm APOMD. Wikke 8. 2 SLIPKNOT No Adds SILVERTIDE 2 BLACK LABEL SOCIETY 15 L8k, VDROPBOX am&m
B ? R o ? oo s B ey 4 02 SR0URE
B e o WKW ansiog, M° KBREMercad, CA KUPD,Phoseiz, A2* Hr
o K “”m . m’”‘” %:cz;yrhm gmm ﬂm- :: E?i;_\“: WXOHWausau, Wt
Ny Exeen p e 1 SLVERTIOE OSB0R ILSMTCHENCAGE Mo hos 17 ALTER BRIDGE ONPU It
MO fody bl IPNOT Y APOMO: Sama S. 0ol
POAD: Ol 9 RALL SCALE Sl 1 N0 ADORESS . WXLP/Quad Cities, IA° 16 COLLI 20 SKINDRED
CRYIURE LEACKRS F T WORLD PORCUPIE TE TRUST COMPANY _ KOMPA 23 Vogas. NV OZ2Y 0SB0URNE iyt 16 BREAKIG BENAMIN g
" L EoAce RTURE LEADERS OF THE WORLD WXORGrvemvile, NC* uo by ! . £D: Loy 1o EcRY 0 o BE
REDLIGHTMUSIC . Laned [ N WLZRMilwaukee, WI Sy 3 KENNY WAYNE SHEPHERD
KA BRI G BiLELITRL] 1 Sipoor RETIE 3 Sosoatss 3 Hupv
5 e w et e RORCIPR 196 KZCDAawion, 0K SUMERSD AET FORBSOTESENE | oTWihta KS*
5 OZ2Y OSBOURNE mw-m o ? oL OSaoURNE JOORMinneapoiis, MN° itk it "Féma
KRBRDuluth w'm'/smug s O ADDRESS OM; Dave Ham . 2 QZZY DSBOURNE
mosgmaw | e | B e ey et
RN BECK 2 MUDVAYE e Wz exinglon. KY* 16 OZZY OSBOURNE MO, Jove Puter 1 TRUST COMPANY N
s — o R ——— ot o | SR
X PD. Bl Gambie Rt CHHagersiown ¥ Mot e O e . ot e
T ., T ged B Cririy S o i
mmn:cmm :g &Z{iﬂéﬁ%&lﬂ;m sm&? BILLY IDOL 2 MARS VOLTA %Eé'ml‘“ BMEAGCK 1 BREAKING POINT
L il
0 ADORESS Gl el WOXAMarishurg, PA* KBZLincoln. NE WRATMomauth, Wi* WIBSaisoury. WD WLDSpringfed, A" | KATStakima. WA
KRORChieo, CA Al PICiamne Dalogan mrnsr«mn o oty Lo OMPD. St Mo 0 s i i
KO0Rakerstield, CA° OM: Fan Voot o " OO ossounnt AOMO: Sty " s A e CHARGE 2 072Y OSBOURNE 3 022V CSBOURNE
g 5 G2 CS000RE g 2iBCK ALTER aanx;c DL (0, ! NOAODRESS
14 02 SSoounne GREEN DAY el WeL jown, WV PORPNR el 1d MO
ross NLOCaoradoSpingsCO* | WWBN Tl W® : . e NSSSan ki, T spring
_ Oh Rtk ok WecCHatior. T KRl floo. AR " Gz CSURNE It 1 e
KRAB/Bakersfield, CA* TRUST COMPANY APOMO. Toy LaBrie APOMD- ez Karoy B v (5T
POMD. farey e — O OO WIS e Th o . - roweren[1]
. KILLSWITCH ENGAGE WNORMorolk, VA* OM. Jim R oM Tom N Al
. . _ KRZRfFresno, CA' (TP o POMD. Shasra Moran Srown ! |
Wit Batimore. o KBGMCoumbic, O OWPD . Cot Wb ;"’,,.T_mg"’ Ky %‘Eﬁ pfEupac— P e e TREE ,E!ﬂli!],ed[u{péﬁ,l‘:
APoNe: Rob PO Savage i P Y Ceaoumne 3 COLLECTIVE SOUL OZZY 0SBOURE .
Hedkman X 1 KILLSWITCH ENGAGE 1 SUPNGT MOTLEY CAUE KURQ/San Luis Ohispo. CA A
Adds PORCUPINE TREE . OMPD. Andy Winkord WixTe/Tampa, A 89 Total Reporters
CPRBio, M WBZXColembes, OH* - KM Lubbork, TX e R 0. s e P
WCPR/Biloxi, MS® 5 I : 59 Total Monitored
oy m::l %Eét?m Honter n"f"ﬂc.ﬁ'n.'ﬁ""“ g LT by Aty wnmn:%%mms et . oo 29 Total Monitored
0. i G e so POMD o Wood. HEE et gmw o KRGl WA 30 Total Indicator
B g T WRXW/lackson, Ms* WAIOMadison, W1* WIK(Pensacol, FL* ?ggﬁ Thgs 7 Sndoom DigiNSt Repou.
WKGBBi b WBYRR. Wayne, IN* . . . Playlist F 1):
pemrrn B o ot e AT e e g i AR WYYXPanama Clty,
g PROM KINGS 02 OSBOURNE MO_ Brad Stwvens 1 MADSIDE No Adds 1 0Z2Y OSBOURNE FL
k 3 0ZZY OSBOURNE. BURDEN BROTHERS )

78 ® Radio & Records March 4, 2005

www.americanradiohistorv.com


www.americanradiohistory.com

ALTERNATIVE

tofrrdi

drecords.com

KEVIN STAPLEFORD

Rethinking MTV2

What's the deal with the two-headed dog?

mage is everything. When you don’t have one, it’s tough to
incite passion, encourage recall or even get a date to the prom.
While MTV2 didn’t necessarily have an image problem, it cer-
tainly has had a difficult time crawling out from under the

shadow of its vaunted sister channel (you know, the one with-
out the “2” tacked on to its name). Earlier this year the creative
team at MTV took some steps to change all that, and in doing
so they answered the age-old question “Who let the dogs out?”

MTV2 needed some clarity — just like a lot of
Alternative radio stations now
settling for middling ratings and
an ambivalent audience. A more
extreme focus was called for in
terms of demographic targeting
and a strategic creative ap-
proach. Starting the day after the
Super Bowl, that's exactly what
MTV?2 set out to do, and this
week MTV Networks Exec. VP/Music & Talent
Programming Tom Calderone tells us all about it.

TC: On MTV2 we had found over the past
year and a halt that our most consistent audi-
ence was men 12-24. Any
time we featured hip-hop
programming or a Tony
Hawk special or anything
like that, the numbers
went through the roof.
When we tried to go in
other directions, whether it
was pop stuff or anything
that leans really female, the
connection wasn’t there.

R&R: So you made a concerted ¢ffort o maximize
your existing audience?

TC: Yes. We felt that it made the most sense
to go to the people who were paying the most
attention to us. In reality, we've been doing this
for the last year or so in terms of the music and
programming philosophy. Since it takes longer
to get packaging together, we figured that we
would officially relaunch MTV2 the day after the
Super Bowl with the new packaging, the two-
headed dog and everything else.

R&R: We'll get to the dog in a second. First, I have
a boring demographic question.

TC: OK, bore me.

R&R: Many radio stations are wary of teens, and
targeting 12-24 has become problematic for a lot of
sales staffs. How is it different for you guys?

TC: Television is bought differently than ra-
dio. Radio seems like more of a 25-54 business.
For us, though, there are a lot of clients interest-
ed in the demagraphic that we're going after, in
particular video games and movies. On the sales
side of things, we've gotten several accounts that
complement the brand, so that’s not a fear fac-
tor for us at all.

R&R: Earlier you used the word “relaunch,” but
it sounds more like you changed the packaging in-
stead of the product itself.

TC: I think “evolution” is a better description

Tom Calderone

of what we've done. | know it's a more passive
word than “relaunch,” but we
knew that we were on the right
track. We're just making the
track more obvious now.

For the music industry, this is
not the MTV?2 that people re-
member. [t's not the Radiohead,
Beth Orton, alternative rock
channel that it was maybe five
vears ago. As far as the rock stuft is concerned,
we're going in a different direction.

R&R: Define it.

TC: Well, it’s rock that's got a great male/fe-
male split. Jimmy Eat World, Simple Plan, The
Killers, The Bravery, Sum 41, Green Day, My
Chemical Romance — those types of bands.

R&R: And that stuff mixes well with hip-lop?

TC: If the question is " Does it mix well togeth-
er back to back?” the short answer is no, but it
absolutely mixes well in terms of the psycho-
graphics that we're going after. You can have a
rock show and then a hip-hop show, and it works.

“When you come up with
the most bizarre concept
here, that’s the one that
rises to the top.”

We don't create an environment where people
just tune in for 12 hours. That would be nice, but
the world doesn’t work that way. What we’ve
found, though, is that more kids who like rock
will go to hip-hop than the other way around. The
rock kids hang out for the hip-hop, but the hip-
hop kids don't really hang out for the rock.

R&R: Do you look at 12-24 as one demo, or do
you view it as teens and 18-247

TC: It's two demos. There are some things we
do, particularly during the day, that will lean to-
ward the teen audience, because that's what's
available. That's Monster Mix and The Hip-Hop
Countidown. Then at night we lean more male
with the new lineup that we have of Sick'em Fri-
days and some of the repurposed stuff we’ve tak-
en from MTV, like Jackass, and the new original

Continued on Page 85

Homeless In Riverside
KCXX hits the streets and strikes a chord

KCXX (X103.9)/Riverside’s Brand X morning team recently spent the
night on the mean streets. PD and morning co-host Jake Weber
tells the story behind their impressive homeless outreach efforts.

I'm from the Midwest, and I've never szen the type of homelessness
that has become part of the landscape around here. Ever since |
arrived last September I've been giving people a couple of bucks here
and there outside of stores and gas starions.

My morning show partner, Broady, was saying that it was all a scam,
but the other day | saw a family sitting ty an interstate. The dad was
standing there holding a sign, and | couidn’t believe that it wasn't for
real. I've been told that it's something that you have to live with in
Southern California, but we decided to check it out and see if there was
anything we could do.

Trading Places

Part of the deal was that we were going to swap lives with one guy
who was homeless. We hooked up with a place called Oasis, which is
one of the local outreach centers that Tom Morello from Audiostave
donates money to. We asked them to help us, and they found a really
cool guy named Irvin. We put him up in a hotel, bought him some
clothes, got him a haircut — the whole bit.

On Feb. 22 we started at Oasis, and triey gave us a pretty good
overview of what it's like to be on the sz eets. They told us where to go,
where the mission is and the safe plac=s to sleep. And then we just
walked downtown.

There are some scary dudes out ther=. We learned that a whole
bunch of gang people are actually livinz off the homeless who are
begging for food or money. It's like a syndicate. If a guy raises $200, he
gives the gang $175 in order to avoid getting beat up. It's really terrible,
and we don't think the police know about it — yet.

At the end of the night we found sort of a clearing area in front of an
old, run-down department store to set up camp. We were freezing cold.
A bunch of homeless people came by, and we recorded some inter-
views, A lot of them asked if we needed help or if we needed ideas on
where to go.

Making A Difference, One By One

We had Irvin on the air with us the next morning, listening to some of
the interviews that we had recorded 01 the street, and our listeners
started calling left and right, wanting t= help. There's this really cool
club in town called Angels, and they offered Irvin a job. We raised
almost a thousand dollars for him, toc, and we're going to put him up in
a hotel while he's getting back on his feet.

This experience hit us pretty hard. It made for good radio, but ! felt so
bad for our guy Irvin. We seriously wanted to make something happen
for him, because | didn’t want to take him back to Oasis after 24 hours
of having a comfortable life. So we dezided on a new goal: As a radio
station, we're going to work with our listeners to get people off the
street, one by one.

We feel the need to do something because the thing that scares me
the most after being out there is, how do these people go on? Do they
feel like they even matter? We're not going to pretend that they don't
exist, and we hope that we can open e eyes of our listeners as we
move forward. We'll see what happens.

MAKING A DIFFERENCE Here are (1-r) £0Xx morning show producer Cisco, Irvin and

station PD/morning co-host Jake Weber
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WEK W ARTST TLE LABEL(S) s PLATS d%?ce
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 2421 -130 181778
4 e QUEENS OF THE STONE AGE Little Sister /nterscape/ 1850 +143 126908
3 3 KILLERS Mr.Brightside //sland/{DJMG) 1690 -50 123703
2 4 PAPAROACH Scars (Geffen) 1678 -168 96420
8 6 BECK E-Pro finterscope) 1664 +282 114395
5 6  UNWRITTEN LAW Save Me (Lava/ 1605 -35 78984
10 0 JIMMY EAT WORLD Work /lnterscope) 1380 +86 82022
7 8  THREE DAYS GRACE Home (J/ive/Zomba Label Group) 1346 -4 75885
13 o MARS VOLTA The Widow {I'l Never Sleep Alone) (Strummer/Universal) 1305 +130 91888
9 10 CROSSFADE Cold (Columbia) 1287 21 88872
6 11 MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise/ 1241 -275 70979
14 @ BREAKING BENJAMIN Sooner Or Later (Hollywood/ 1207 +65 56700
n 13 MUSE Hysteria (FastWest/Warner Bros.) 1180 -114 71695
15 @ A PERFECT CIRCLE Passive (Virgin/ 1166 +37 75315
12 15 JIMMY EAT WORLD Pain /Interscope) 1149 -28 98313
17 @ 3 DOORS DOWN Let Me Go /Republic/Universal) 1066 +30 60523
16 17 SUM 41 Pieces (Island/IDJMG) 1042 -15 57765
18 @ BREAKING BENJAMIN So Cold (Hollywood) 935 +50 83297

20 @ CHEVELLE The Clincher (Epic/ 928 +91 37067
23 @ GREEN DAY Holiday (Reprise/ 923 +170 90605

42 @ GARBAGE Why Do You Love Me (Geffen) 872 +553 64149

19 22 VELVET REVOLVER Oirty Little Thing /RCA/RMG) 855 -29 34612
26 @ CROSSFADE So Far Away (Columbia) 806 +129 27299
25 @ EXIES Ugly (Virgin/ 748 +52 34372
22 25  JET Look What You've Oone (Atlantic/ 670 -106 47459
36 @ MUDVAYNE Happy? (Epic/ 632 +110 34717
28 27  SHINEDOWN Burning Bright /At/antic) 612 27 26293
27 28  KASABIAN Club Foot /RCA/RMG) 611 -41 25092
33 @ TRUST COMPANY Stronger (Geffen) 595 +62 18816
29 @ SYSTEM OF A DOWN Cigaro /American/Columbia) 575 +4 40652
30 31 ZUTONS Pressure Point /Epic/ 559 -1 21318
K’} @ LOUIS XIV Finding Out True Love Is Blind (Pineapple/Atlantic) 558 +26 40468
21 33 USED All That I've Got (Reprise/ 558 -234 27034
35 @ INTERPOL Evil (Matador) 540 +16 30250
24 35 U2 AltBecause Of You /nterscape) 479 -264 21559
K} 36  SLIPKNOT Vermilion [Roadrunner/IDJMG) 445 -113 19910
38 @ KINGS OF LEON The Bucket /RCA/RMG) 428 +47 19421
40 @ BRAVERY An Honest Mistake f/sland/IDJMG) 408 +62 20772
39 @ RISE AGAINST Give It All (Geffen) 358 +7 21270
46 @ KAISER CHIEFS | Predict A Riot {Universall 343 +49 17257
4 @ JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 343 +7 23438
@ HOT HOT HEAT Goodnight Goodnight /Sire/Reprise/ 325 +131 18567
45 @ SNOW PATROL Chocolate (A&M/interscope) 325 +28 16220
43 @ KORN Another Brick In The Wall /£pic/ 312 +6 30812
4 45  TEGAN & SARA Walking With A Ghost (Vapor/SRG) 293 -4 17361
32 456  LOSTPROPHETS IDon't Know (Columbia/ 281 217 10238
48 @ SKINOREO Pressure L ava/ 276 +22 7542
@ NO ADORESS When I'm Gone (Sadie} (At/antic/ 274 +10 12130
@ KILLERS Smile Like You Mean It (Is/and/iD.JMG) 239 +60 35952
@ U2 Sometimes You Can’t Make It On Your Own fInterscope) 237 +156 20692

WEEKS ON  TOTAL STATIONS/
CHART ADDS
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12
1
19
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9
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12
13
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2
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13
10
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7210
67/0
56/0
58/0
728
6310
66/2
4610
6712
51/0
62/0
5312
58/0
59/2
52/0
451
58/0
46/0
53N
47112
65/11
43/0
45/4
401
34)0
40/4
25/0
45/0
461
1710
431
312
450
3n
36/0
2710
3715
35/5
2411
3N
201
2817
26/0
10/0
1501
29/0
2400
2607
12)2
30/8
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73 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 2/20-2/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron

POWERED{:) 4
MEDIABASE
MOST ADDED’
ARTIST TITLE LABEL(S) A0DS
ACCEPTANCE Ditferent (Columbia) 19
GREEN DAY Holiday (Reprise) 12
GARBAGE Why Do You Love Me (Geffen/ n
U2 Sometimes You Can't Make It On Your Own finterscape/ 8
HOT HOT HEAT Goodnight Goodnight /Sire/Reprise/ 7
NO ADDRESS When 'm Gone (Sadie} (At/antic/ 7
MY CHEMICAL ROMANCE Helena (Reprise/ 6
KINGS OF LEON The Bucket /RCA/RMG/ 5
BRAVERY An Honest Mistake (/siand/i0JMG) 5
SLIPKNOT Before | Forget /Roadrunner/IDJMG) 5
MOST
INCREASED PLAYS
TOTAL
PLAY

ARTIST TIE LABEL(S) INCREASE
GARBAGE Why Oo You Love Me (Geffen) +583
BECK E-Pro {interscape/ +282
GREEN DAY Holiday (Reprise/ +170

U2 Sometimes You Can’t Make It On Your Own fiterscape)  +156
QUEENS OF THE STONE AGE Little Sister finterscape/ +143

HOT HOT HEAT Goodnight Goodnight (Sire/Reprisel +131
MARS VOLTA The Widow ('l Never Sleep Alone)
(Strummen/Universal) +130
CROSSFADE So Far Away (Colmbia/ +129
MUDVAYNE Happy? (Epic/ +110
CHEVELLE The Chincher (£ic/ +91
NEW & ACTIVE

THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG)
Total Plays: 217, Total Stations: 14, Adds: 1
GRATITUDE Drive Away (At/antic/

Total Plays: 207, Total Stations: 21, Adds: 2
LONG-VIEW When You Sleep (Columbia)

Total Plays: 205, Total Stations: 22, Adds: 1
ARCADE FIRE Neighborhood #3 (Power Out) (Merge/
Total Plays: 199, Total Stations: 11, Adds: 1

MY CHEMICAL ROMANCE Helena /Reprise/

Total Plays: 160, Total Stations: 15, Adds: 6
MODEST MOUSE World At Large /Epic/

Total Plays: 158, Total Stations: 13, Adds: 3

PROM KINGS Alone (7hree Kings/

Total Plays: 137, Total Stations: 11, Adds: 0
SLIPKNOT Betore | Forget (Roadrunner//[DJMG)
Total Plays: 129, Total Stations: 11, Adds: 5
SOCIAL DISTORTION Highway 101 (Time Bomb/
Total Plays: 125, Total Stations: 7, Adds: 0

F-UP’S All The Young Dudes /Capitol)

Total Plays: 122, Total Stations: 11, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

R&R ROCKS
CLEVELAND! §} \

JUNE 23-25 2005  #z convention 2005
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ALTERNATIVE

N
mm”m””:”: L'””’ America’s Best Testing Aiternative Songs 12 +
AN For The Week Ending 3/4/05
Persons Men  Women

Artist Title (Label) ™ LW  Familiarity Burn 18-34 18-34 18-34
KILLERS M. Brightside f/s/and/IDJMG/ 440 428 93% 14% 438 428 449
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 4.28  4.39 99% 39% 430 429 430
JIMMY EAT WDRLD Work (iaterscape/ 426 410 7%% 10% 426 418 437
MY CHEMICAL ROMANCE 'm Not Okay { Promise) oo/ 4.23  4.03 88% 13% 411 396 4.26
JIMMY EAT WORLD Pain Interscope/ 421 420 94% 23% 410 393 427
SUM 41 Pieces (Island/IDJMG/ 4.12 403 85% 13% 404 393 414
UNWRITTEN LAW Save Me (Lava/ 411 392 74% % 413 400 426
USED All That I've Got (Reprise/ 410 3489 66% 8% 402 387 A18
SOCIAL DISTDRTIDN Reach For The Sky (Time Bomt/ 4.08 396  80%  18% 409 419 399
PAPA ROACH Scars (Geffen) 405 399 90% 21% 391 372 409
BREAKING BENJAMIN Sooner Or Later (Holywood/ 401 395 78%  13% 400 385 415
LOSTPROPHETS | Don't Know (Columbial 390 3383 7% 15% 391 396 3.86
BREAKING BENJAMIN So Cold (Hollywood/ 387 398 92%  34% 385 380 389
JET Look What You've Done fAt/antic/ 386 397 94% 21% 384 370 396
CHEVELLE The Clincher (Epic/ 386 390 50% % 392 398 387
EXIES Ugly (Virgin/ 384 398 49% % 379 3711 387
CROSSFADE Cold (Columbia/ 382 397 9% 33% 376 364 388
MUSE Hysteria (EastWest/Warner Bros.) 380 384 10% 17% 380 371 39
A PERFECT CIRCLE Passive (Virgin/ 372 354  46% % 383 378 388
CROSSFADE So Far Away (Columbial 370 360 59% 14% 369 339 400
3 DDDRS DDWN Let Me Go (Rapubiiclimiversa) 368 385  86%  23% 366 351 382
SHINEDOWN Burning Bright (4t/antic/ 368 370 50% 12% 367 362 371
THREE DAYS GRACE Home Uve/Zomba Labe/ Growp) 3.67 367  86%  26% 362 35 373
VELVET REVOLVER Dirty Little Thing (RCA/AMG/  3.61 3.48 59% 13% 357 348 3.66
QUEENS OF THE STONE AGE Little Sister finferscope/ 3.59 357  55% 8% 358 371 346
BECK E-Pro flnterscope/ 347 - 40% 10% 362 373 348
SLIPKNOT Vermilion (Roadrunner/IDJMG) 307 326 64%  26% 309 323 244

Total familiarity rep

of

Total sample size is 332 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
p 7 who recognized the song. Total bum represents the number of respondents who said they
are tired of heanng the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, Is avaiiable for focal radio stations by calling 818-377-5300. RateTheMusic.com dats is provided by

Rethinking MTV2
Continued from Page 79

shows like From Wack to Mack or Hip-
Hop's Toughest Lyrics. That’s more geared
toward 18+,

R&R: I like it when you say “Wack to
Mack.”

TC: Thanks.

R&R: So what's the deal with the two-
headed dog? When you went in to develop a
new package for MTV2, what were the
goals?

TC: We knew what we wanted to be,
and we just needed to find a logo to
match it. The two-headed dog was one
of the first things that came from the mar-
keting team, and everybody was sold.

R&R: Get out of here.

TC: No, really. The dog is a big part of
it, but what we really wanted to do was
create a whole new on-air environment.
They have these things called “sharts,”
which stands for “short art.” It's anima-
tion and random clips that run between
the videos and everything else. The en-
vironment has been created to have a sort
of video-game feel. You're always being
assaulted with different images, almost
like an online experience. It's pretty cool.

R&R: And the goal in doing all this was
to differentiate MTV2 from MTV?

TC: Yes. We want to make sure that
you know what you're watching — and
that it’s not merely the sister channel to
MTV. It’s really important that we differ-
entiate the two. When you think about
that iconic block logo that MTV has, a lot
of people couldn’t get past it, which
means that a lot of people weren't get-
ting that MTV2 is a different product.

R&R: With your target demo, were you
concerned that MTV was being viewed as
their older brother’s video channel, and did
you decide that you needed to make a break
in order to connect with a younger audience?

from the audience were things like,
"Yeah, MTV2 is good,” as opposed to,
“Wow, MTV2 is great because of all
these things that are separate from
MTV.” We wanted our audience to come
back and say that MTV2 was something
different.

R&R: I'm curious to know what the dia-
logue was like when somebody said, “Hey,
how about a two-headed dog?”

T LR L e

‘“What we've found is that
more kids who like rock
will go to hip-hop than the
other way around. The
rock kids hang out for the
hip-hop, but the hip-hop
kids don't really hang out
for the rock.”

WNREERERITR I I 1141,

TC: The interesting thing about this
place is that when you come up with the
most bizarre concept, that’s the one that
rises to the top. In this case, we kept go-
ing back to the idea that the channel was
hip-hop and the channel was rock, that
it was about two sensibilities. 1 think
that’s why on-air marketing came up
with it. It kind of matches what we are.

R&R: MTV2 — the two-headed beast.

TC: Yes. The logo has bite, it can
morph into different things, and it also
blinks when we want to tell you that
something was happening, and....

R&R: Hey, that was funny.

TC: What?

R&R: You said the dog logo “has bite.”

Mediabase Research, a division of Premiers Radio Networks. 3 ]
- /" TC: No. What we kept hearing back  TC: Oh. Well, it does.
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TRIPLE A

Who Listens To
Triple A, Anyway?

A qualitative look at our audience

nyone who is involved with the Triple A format is quick to

. point out that the people who call a given Triple A station

their favorite have very desirable qualitative characteristics. We

say they have active lifestyles, good educations, higher incomes
and so on. But what do we base this on?

1 began to look for some specific informa-
tion to back up these claims and found that
much of the evidence that most Triple A sales
and programming departments act upon is
anecdotal. To see if I could provide some real
statistical data, I got in touch with Phil Bes-
wick, Exec. VP for the Media Audit, a nation-
al research company based in Houston.

The company’s primary product is a syn-
dicated local-market qualitative audience sur-
vey, currently conducted in 86 markets
throughout 37 states and sold as the Media
Audit in annual subscriptions to members of
the communications industry. Clients include
radio stations, television broadcasters, cable
television operators, Internet service provid-
ers, daily newspapers, weekly and monthly
local-market print publications, outdoor me-
dia, advertising agencies and advertisers.

The information ! will be referring to in
this column is based on data collected from
January through December 2004. It was gar-
nered from Triple A audience information
in the 22 Media Audit markets where a com-
mercial Triple A station is present. Out of a
potential 785,000 Triple A-listening adults
(18+), these results came from information
from almost 300,000 respondents across the
country.

I also refer to a 2003 study conducted by
Simmons Research (see sidebar) that surveyed
over 20,000 Triple A listeners.

Some General Stats

It's no secret that the majority of Triple A
listeners fit into the 25-54 demo, and the stats
bear this out. However, when you look a bit
deeper, the results are also strong for the 18-
49 and 25-64 cells. The median age of the Tri-
ple A listener is 42, with the largest percent-
age falling into the more specific 35-44 group.

In spite of the fact that Triple A station pro-
gramming varies dramatically from market to
market and the audience’s gender makeup
varies accordingly, it was somewhat surpris-
ing to discover that, overall, the Triple A au-
dience is two-thirds male and only one-third
female, as opposed to an almost 50-50 split in
the general population.

Furthermore, not surprisingly, the over-
whelming majority of listeners to Triple A are
classified as white (77.5%), but there were
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larger percentages of black, Hispanic, Asian
and other listeners than I expected.

Gender Breakout
Male 68%
Female 32%
General Age-Group Listenership
18-24 8%
18-34 30%
18-49 70%
2549 63%
25-54 73%
25-64 83%
35-54 51%
35-64 62%
35+ 71%
50+ 30%
65+ 9%
Specific Age-Group Listenership
18-20 3%
21-24 5%
25-34 2%
35-44 26%
4549 15%
50-54 10%
55-64 1%
65-74 5%
Ethnic Listenership
White (non-Hispanic) 78%
Black (non-Hispanic) 6%
Hispanic 7%
Asian 4%
Other 5%
income & Occupation Insights

The expectations we have of the income
and buying power of the Triple A audience
also fit the facts. Over half of all Triple A
listeners make more than $50,000 a year,
and 44% make over $75,000 per year. In-
terestingly, compared to the general pop-
ulation, these figures are well above the
norm.

Just about 50% of Triple A listeners have
desirable occupations, too, falling into the
categories of professional, technical, propri-
etor and manager. Again, this is well above
the national average. I was also surprised
to see that one-fifth of Triple A listeners are
not employed, either because they are
homemakers, retired, students or between
jobs.

Most Triple A listeners have also had at least

Interesting Facts

| | Below I've listed some interesting facts about the Triple A listener that
were gleaned from the Simmons 2003 “Private Eye Target Report” for

the Triple A format.

Compared to the average U.S. adult, a Triple A listener is:
* 164% more likely to make a charitable contribution to an environmental

cause

i
]
!
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some college education, with a whopping 60%
earning a bachelor’s degree or higher.

Income Breakout (Individual, Per Year)

Under $15,000 2%
$15,000-$24,999 1%
$25,000-$34,999 8%
$35,000-$49,999 19%
$50,000-$74,999 24%
$75,000-$99,999 17%
$100,000-$149,999 16%
Above $150,000 11%

Income Breakout (Two-Income Families,
Per Year)

More than $50,000, age 18-34 20%
More than $50,000, age 18-49 50%
More than $50,000, age 25-49 46%
More than $50,000, age 25-54 53%
More than $50,000, age 25-64 60%
More than $50,000, age 35-64 45%
More than $50,000, age 50+ 18%
Occupational Breakout

Professional, technical 24%
Proprietor, manager 25%
Clerical worker 1%
Sales worker 3%
Blue-collar worker 15%
Military less than 1%
Non-employed 21%
Education Breakout

Some high school 2%
High school graduate 18%
Some college 22%
College graduate 38%
Advanced degree 20%

General Lifestyle Insights

A large majority of Triple A listeners are
married, and many of these couples have chil-
dren. Sixty-five percent are currently married,
while 21% have yet to take the plunge. Of
those who are married, more than half have
children.

Of these families, 68% of the husbands are
employed full-time, and 39% of the wives also
have full-time jobs. Another 7% of these wives
have part-time occupations.

Eighty percent of these couples or families
are also homeowners, with 75% owning a
house and 21% owning a townhouse or con-
do.

Triple A listeners are also very active. Their

involvement in domestic as well as social ac-

tivities is way above the national average.
They are 20%-80% more likely to go out and
do things, depending on the activity.

www.americanradiohistorv.com

+ 104% more likely to make a charitable contribution to public radio or TV
* 128% more likely to belong to a human-rights organization
* 100% more likely to belong to a health club
* 86% more likely to have graduated from college
* 111% more likely to have attended graduate school
. = 109% more likely to have an individual income above $100,000 per year
|« 127% more likely to have a household income above $250,000 per year
* 152% more likely to be self-employed than the average U.S. adult
* 204% more likely to have a youngest child leaving home this year
¢ 147% more likely to rent or own a vacation home
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Marital Status

Married 65%
Separated 2%
Widowed 3%
Divorced 8%
Never married 22%
Family Size

1 person %
2 people 32%
3-4 people 40%
5 or more people 15%
Children

Single, under 35, no children 12%
Married, under 35, no children 6%
Married, children at home 45%
Married, children under 6 19%
Married, children 6-13 33%
Married, children over 13 22%
Married, over 35, no children at home 20%
Single, over 35, no children at home ~ 15%
Activities In Past 12 Months
Lawn/gardening/maintenance 75%
Winter sports 14%
Golf 28%
Biking/hiking 31%
Gambling casino 33%
Bars/nightclubs 54%
Sporting events 45%
Rock/pop concerts 38%
Theater/opera/symphony 43%
Major theme park 25%
Health club 32%

Tidbits

Many Triple A households have pets — 38%
havea dog, and 29% havea cat. Over 70% own
anSUV, a pickup truck or a van. More than 75%
vote in local, state or national elections. Close
to half say they read books regularly. Sixty-eight
percent read the newspaper. Thirty-three per-
cent say they are Democrats, 28% say they’re
Republicans, and 31%claim to be Independent.

On the financial-planning side, almost 30%
have liquid assets over $100,000, 53% have an
IRA or Keogh account, 32% have money in
CDs or savings accounts, 55% participate in a
401(k) plan, 31% trade stocks and bonds, 38%
have a car loan, and 28% have a home equity
loan. More than 80% have a cell phone.

Finally, 77% of Triple A listeners log on to the
Internet from home, and 54% log on from work.

In about amonth ! will revisit this topic and
get into some more specifics about Triple A lis-
teners, particularly their buying habits and
how they use the media.


www.americanradiohistory.com

TRIPLEA TOP 30

March 4, 2005 POWERED [:) {
W W st e Lses R ks e ER SRS MEDIABASE
2 o JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 537 +19 27363 8 25(0
1 2 GREEN DAY Boulevard Of Broken Breams (Reprise/ an -60 26940 17 24{0 o
3 o JET Look What You've Bone (At/antic/ 413 +13 19488 18 19/0 MOS TA DDED
5 4 BLUE MERLE Burning In The Sun (/sland//0JMG) 362 -10 17439 7 231N CUBIr S (WEEE A00S
6 @ TORIAMOS Sieeps With Butterflies (£pic/ 356 +8 17688 8 230 "(“&BJEBE"”";”'("‘,’?’% — g
verybody’s Changing finterscape
4 6 U2 AllBecause Of You //me/s’mpe/. 336 -44 17229 12 21J0 FEATURES Blow It Out (Cherry/Universal 2
10 0 MADELEINE PEYROUX Don’t Wait Too Long (Rounder) kyal +34 14548 1" 180 KYLE RIABKD What Did | Get Myself Into (Aware/Columbia) 2
7 8  LENNYKRAVITZ Lady (Virgin) 316 21 15026 18 22/0 BETTER THAN EZRA A Litetime (Artemis/ 2
n 9 MARC BROUSSARD Home (Island//DJMG) 281 1 13006 12 16/0 ADAM RICHMAN The Loneliness Song (OR Music/ 2
12 D HOWIE DAY Colide Epic/ 279 0 12885 14 150 | BILLY MILES Sunshine (Aezra/EM)) 2
14 m COLLECTIVE SOUL Better Now (£/ Music Group) 278 +29 15474 5 1911
22 @ U2 Sometimes You Can’t Make It On Your Qwn finterscope/ 274 +82 19667 2 2111
8 13 KEANE Somewhere Only We Know (/nterscope/ 274 -50 16072 25 20/0
9 14 LOWMILLIONS Eleanor (Manhattan/EMC) 265 -58 16827 21 1910
17 @ JOSS STONE Right To Be Wrong (S-Curve/EMC) 255 +46 12653 6 171 MOST
13 16 SHORE Hard Road (Maverick/Reprise) 253 -7 7790 12 1810 INCREASE PLA yS
16 @ SNOW PATROL Chocolate (A&M/interscape) 226 +9 11557 q 161 D TomaL
15 18 JOHN MAYER Daughters {Aware/Columbia) 22 22 8066 16 1710 S e AsEL W g;:xss
ARTI I
20 @  BECKEPro finterscope) 219 418 10513 3 1601 ‘ c) / o
: U2 Sometimes You Can’t Make It On Your Own f/aterscape +82
25 MOBY Beautiful 1/2, 218 54 12703 4 2113
19 g ANNA N:T:c': B’ / 2am) (Columbi 214 +12 9720 10 m’n MOBY Beautiful 12) 5
e * 0| J0ss STONE Right o Be Wrong (5 CurvelEMC) +46
23 @ JOHN FOGERTY Wicked 01d Witch (DreamWorks/Geffen/ 212 +34 6543 4 17N KEANE Everyboay’s Changing finterscope) +46
21 @ JOHN BUTLER TRIO Zebra Lava/ 209 +16 5475 4 1610 GARBAGE Why Do You Love Me (Geffen/ +45
18 24  KENNY WAYNE SHEPHERD Let Go (Reprise/ 200 -2 10661 7 13/0 CARBON LEAF What About Everything? (Vanguard) +40
— @ MAROONS5 Sunday Morning (Octonel//RMG) 195 +17 7006 2 70 ToAuDuEtﬂ:;‘:nw:?l:xdm 'wWa: ,gw l“';f, ”/{’%’"% *::
icke itch (OreamWorks/Geffe +
30 @ 0ZOMATLI Love & Hope {Concord) 144 +11 5656 2 121 COLLECTIVE SDUL Better Now (6l Music Group) +29
@ KATHLEEN EDWARDS Back ToMe /ZUE/HUIIIIUE// 140 +7 7184 1 10’0 BRIGHT EYES First Day of My Life (Saddle Creek) +23
29 28  BRUCE HORNSBY Circus On The Moon (Columbia/ 138 -3 3680 6 14/0
26 29  ALISON KRAUSS & UNION STATION Restless (Rounder) 134 21 2476 6 9/0
27 30  RAYCHARLES f/VAN MORRISON Crazy Love (Concord) 131 23 9808 17 130 MOST
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week PL A YED RE C URRE N TS
of 2/20-2/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ,ericr e Lageuss) TOTat
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, RAY LAMONTAGNE Trouble (RCA/RMG) 202
Arbitron Inc.). © 2005, Radio & Records CARBON LEAF Life Less Ordinary (Vanguard/ 166
) ) ) U2 Vertigo finterscape/ 164
NEW & ACTIVE ‘T’::Iﬁ:yg":‘i,","{o?:g:lfﬁ”’, g’ "’:;’ds: 0 SARAH MCLACHLAN World u; r‘.;e (AristalfMG) 150
MARK KNOPFLER The Trawlerman's Song /Warmer Bros.) LOS LONELY 80YS Heaven (08 Must/Eokc/ il
Total Plays: 102, Total Stations: 10, Adds: 1 LI AT DL G )G U
CARBON LEAF What Abaut Everything? (Vanguard/ GOO GOO DOLLS Give A Litl Bt (Warver Bros.) LI AL GEL e 132
Total Plays: 128, Total Stations: 11, Adds: 0 Total Plays: 100, Total Stations: 5, Adds: 0 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 131
MAIA SHARP Something Wild (Koch/ BRIGHT EYES First Day Of My Life (Sadale Creek) FINGER ELEVEN Orne Thing /Wind-up/ 117
Total Plays: 126, Total Stations: 10, Adds: 0 Total Plays: 99, Total Stations: 6, Adds: 1 MARK KNOPFLER Boom, Like That /Warner Bros.) 110
KEANE Evervlzigdv’s Changing fInterscape) MODEST MOUSE Ocean Breathes Satty (Epic/
Total Plays: 125, Total Stations: 10, Adds: 2 Total Plays: 99, Total Stations: 6, Adds: 0 Station playlists for all R&R reporters are
JEM 24 (ATO/RCA/IRMG) TEGAN & SARA Walking With A Ghost /Vapor/SRG/ available on the web at
Total Plays: 119, Total Stations: 9, Adds: 0 Total Plays: 94, Total Stations: 11, Adds: 1 v t w
. S _ - www.radioandrecords.com.
Songs ranked by total plays

1. 8.0.0.8. 0.1
For any kind of government information,
from student loans to
Social Security benefits to buying
surplus government property,
go to www.FirstGov.gov.
Need more help?

E-mail us or call 1 (800) FED INFO.

1 8. 8.8.0.8.1

FIRSTGOVgov

Government made easy
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TRIPLE A TOP 30 INDICATOR

March 4, 2005

WK WK ARTST TIME LABELIS) e TS AJ%‘;.%: b MOST ADDED’
1 1 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 673 7351 7 39/0 ST VSV, o
2 O TORI AMOS Steeps With Butterflies (£gic/ 583 +9 7348 7 3810 SOLOMON BURKE | Need Your Love In My Life (Shout Factory) 10
3 ©  BLUEMERLE Burning In The Sun /island/i0JMG) 519 +6 5496 8 3500 l':'zﬂg" B%mifu; /Vfcla ke 0 Yo D } g
. ometimes You Can’t Make It On Your Own finterscope,
6 4 JOSS STONE Right To Be Wrong (S-Curve/EMC) 392 -23 4043 9 29/0 EARLIMART The Hidden Track (Palm/ 5
7 5  MARCBROUSSARD Home (/siand/IDJMG) 386 -8 4189 14 2710 KYLE RIABKO What Did | Get Myself Into (Aware/Columbia) 5
8 ©  KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 381 +13 6193 3 36N BILLY MILES Sunshine (Aezra/EM) 5
R BEN LEE Catch My Disease (New West) 4
5 7 GREEN DAY Boulevard Of Broken Oreams {Reprise/ 369 40 2710 15 20/0 RAY LAMONTAGNE Forever My Frend (ACA/AMG) ’
" ©  MAIA SHARP Something Wild (Koch/ 357 +16 4056 7 320 ADAM RICHMAN The Loneliness Song /07 Music/ 4
17 0 U2 Sometimes You Can’t Make It On Your Own {/nterscape/ 356 +74 5794 2 325 Mo ST
4 10 U2 ANl Because Of You f/nterscape, 355 -64 266D 1" 19/D
pel ’ INCREASED PLAYS
12 m JOHN BUTLER TRIO Zebra fLava/ 351 +25 3449 5 30i2 =
14 (B  BENLEE Catch My Oisease (New West/ 323 +15 4749 5 3848 | ,ansrome v o
19 @ SNOW PATROL Chocolate (4&M/nterscope) 318 +41 2863 3 2210 KEANE Everybody's Changing flnterscope) +112
9 14  SHIVAREE | Close My Eyes (Zog/Rounder) 313 30 3429 8 280 | MOBYBemtifi2 L
. . o U2 Sometimes You Can't Make It On Your Own finterscope/ +74
15 15 ANIDIFRANCO Studying Stones (Righteous Babe/Music Allies) 292 5 4567 6 2811 GARBAGE Why Do You Love Me (Geffen) +61
24 @ BEN FOLDS Landed (Epic/ 287 +35 3783 3 28/0 BETTER THAN EZRA A Lifetime (Artemis) +46
23 €D JOHNFOGERTY Wicked Old Witch (reamWorks/Geffen) 287 +33 2255 4 251 ::3"(”::";/:1 Ch°°°;a'e (A&Minterscope) +;;
’ -Pro finterscape +
18 @ RACHAEL YAMAGATA Letter Read /RCA Victor/RMG) 285 +3 2666 4 2710 BEN FOLDS Landed (Epic) +35
13 19 R.E.M. Aftermath (Warner Bros.) 280 -4 3162 10 20/0
16 20  JET Look What You've Oone /Atlantic/ 2719 15 1672 17 1710 S YN D I CA TE D
22 @ HOWIE DAY Collide (Epic/ 265 +1 1885 9 16/0 PROGRAMMING
10 22 LOWMILLIONS Eleanor (Manhattan/EML) 265 66 1534 24 180 Mded This Week
21 23 MARKKNOPFLER The Trawlerman's Song Warner Bros.) 264 2 3606 4 270 | WorldCafe-Dan Reed 215-898-6677
DOVES Back & White Town
29 E-Pro fint 249 37 5098 2813
@ BEck EPro terscope , * 3| MARC BROUSSARD Rock Steady
@ COLLECTIVE SOUL Better Now (E/ Music b‘ml/p/ 239 +26 737 1 16/0 MARY GAUTHIER Wheel Inside The Wheel
27 @ MADELEINE PEYROUX Oon't Wait Too Long /Rounder/ 237 +13 2485 23 16/1 RINGSIDE Spanishfaster
MOBY Beautiful (V2) 232 477 3220 1 299 | POBERTPLANT Stine it Al Around
2% ? SHORE Hard Road (Maverick/Reprise) 21 23 1eas 10 e | OMONBURKEINeed YorLove n My L
I - . .
-~ @  cHCK PROP ": .a:m gp ”’:e 0 873 Acoustic Cafe - Rob Reinhart 734-761-2043
A i LA GG o T 22 618 42UV outic Cate fogol Rob Reiohart 734.761-2043
20 30 BRUCE HORNSBY Circus On The Moon (Columbia/ 219 -56 1372 " 191 JUDITH OWEN Enough
43 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 2/20 - Saturday 2/26. ARNGATTHER) D"Pk
© 2005 Radio & Records TORI AMOS Orange Knickers
-
R E P O R TE R S WEBK/Killinglon, VT WXPNPhiladel )"‘" PA KRSH/Santa Rosa, CA* WRNX/Springtield, MA* w
OM/APD: Mitch Yemicciano OMMD: OM/PD: Dean Kattari APD: Donnis Moorhouss
PO: Lesa Withanee PD: Bruce Vll BILLY MILES e Withan
. . . . gEIL‘IiVUaIEIEES : SARAH LEE GlﬂNRIE & JOHNNY IRION %ﬁl}ira‘kﬂws‘lRA BILLY MILES
Stations and\their adds listed alphabetigally by market RO RCHMAN | BORERT PLANT reAURES
%’vﬁ%%’r‘d .'3." 5%}3&2:’?&;‘”1’ !lnuir.c)smn [']] WOKIKnoxville, TN* S@mll{al:gnm 3:1‘{ Folk nnctlsmlllla VCLG/SL Louis WO
0 ggﬁm TG ggigm&l WO: Martn Bandyke e gﬁsngma%nm I }g? "‘m" PO: Rich i-l?ﬂfi‘
DEVLINS 7 THIEVERY conponmon - WVEP[mebu h, PA 7 ﬂem&'ﬂmuc 2 Gf‘?;:lm
8ECK WNCS/Burlington® 2 KYLE RIAB WEPK/Louisville, KY "L 7 S0 FOGER 10 YOUNG DUBLINERS
Moy PO/MO: Mark Abuzzahab 2 BILLY MILES OM: Brian Conn BEN LEE 10 INTERPOL
a0 SOV ATROL 3 EALiART P e e waveR ;lasmx Obns 10 JOSEPHARTHOR
SOLOMON BUR|
?oxmﬂ""""h":: " PoD: et ey ﬂﬁfﬂfﬂ-’ﬂ e ue WMMAM/Madison Wi A M Choice Adul Altenative/Sasits | oD sommameon 0 _
RAY CHARLES 1/VAN MORRISON ot e BILLY MILES MD: Gabey Parsors wcLZIPnnIand L3 T ot AW i gt%.‘}.}?“"'é%m
HATORRA 1 g o YOG DL mees o “o?'éii'm’."” 10 MtaLuw
K o BRUCE HORNSBY XTAO/Ta0z, NM
T AANCO N Chari esvilelVe ou um"m Doy Kapel E:#EE&;? w BRIGHTEveS Sirius Spectrum/Satelite °"§.','.".‘".‘.°i'.',':.,.,
KSPWAspen, CO ﬁjﬁ%ﬁ'“‘ un ml A 11 JOSS STONE KINKPortiand. oR- oy ik S MARY SAUTHIER
1 3 GAEEN DAY
Pmmc nnous's'}mn i KOZT/Ft, Bragg. CA WGVX/Minneapolis, MN* G- Koo e é ggg:u%
1 YoUNG DuBLERS 3 SLUERURNERS PO et P o 1 o0MATU XM CateSatelte $ BT ez
WZGC/Alanta, GA* 3 TRAMES AVSCACOETON 3 b vor vemT WXRV/Portsmouth. NH* MD: Brian Chambartain
PD: mmn:'m::‘ DR COuET WEHM Hamptons, NY BRIA %ﬁﬁéﬁ;ﬁ:ﬂ ﬁﬁgfwuw: KWMT/Tucson, AZ*
MD: Margol Smith e ..m ySne. . OM/PD: Tim Richards
uoms" 1 nm::m COTTON - nn L Sto gi{'lﬂ/ﬁy: AL 5‘,}’ SJ.':%'.'& I::”lltll. Y :‘;EE‘:'E'E% ﬂ"o‘ﬁ%ﬂ?ﬂﬁ%
Wooo/Chatta : Jim Mahan :
APD: Jyl Harshman-Ross 3 rhwmm":";svnoux
MD: Susan Castle WXRT/Chicago, IL* KEXP/Seattle, WA WXPWmncsler NY
4 L0S LONELY BOYS o Porseds KSOVManld city. S0 P
M: Bob SOLOMON BURKE API?: Leo Zaccari KTHX/Reno, NV* D: Ilo Yates
aun 5 JIMMY LAFAVE MD: Joft PD: Rob Brooks 7 DUB SYNDICATE .
"g/‘,;" S erright KBXWCqumbI: MO JOSH ROUSE APO/MD: Dave Herold 6 MOGWAI WUIN/Wilmington, NC
DM: Jack Lawson 3 TOMMY CASTRO MARY GAUTHIER No Adds’ SOUNDTRACK OF DUR LIVES PD; Mark Kesfe
g m?«vmmvs S0t Sweatman 3 INARA GEORGE NEW 0RDER e Serny Gonnrd
o e Gl R [ st o sat. i e
. Brad Hol . n 3
“;T:uv,:.lll':m:?m:‘-e Vasilikos o ian :::“:‘ N xdara Duncan KpIGMonterey. CA amzmmsom Arna%gng?v::";gm " g ﬁ%ﬂ%“
3 Shsie sum " KMTN Jackaon, WY romo: .ﬂ:’iﬂ'ﬁ:.':y”“" STEREQEHONICS :
RGN CONCITION § Vi Lasave POPMD: has P Fshman 5 JIMMY LAFAVE KPRI/San Oiego, CA® e pindale. NC
K OLOMON BURKE 1 KYLE RIABKD AL %‘mo ,';‘,,’:"mm PD; Kim Clark
Solon e ¢ R f A A e
KLRR/Bend, OR 3 ROBBERS ON HIGH STREET 1 ADAM RICHMAN ] KFOG/San Francisco, CA* 10 JOSH ROUSE
M, ot vt — KT8 sas i, WO e et T . 5 oty et POWEREDLT]
6EN LEE PO/MD: Mark Johnson . APD/MO: Rev. Keith Coes R o€ M hil l A H A QE
oo SolOmonsume .‘m"‘G KNGS OF LEON KBAC/Santa Fe, NM pERCYICRIE :
o o 4 CHIARA CIVELLO TOMMY CASTRO ) 3 NIC ARMSTRONG
FEIDh 4Jm SOLOMON BURKE prciia Goedonl GORDON *Monitored Reporters
i 4 RAY LAMONTAGNE IMMY LAFRVE WFUV/ew York, NY PINBALK T
4 PD: Chuck Singleton
mosy 4 ERIC LOWEN & DAVE NAVARRD D fita Houmen SHROUSE JACK JOHNSON 69 Total Reporters
WBOS/Baslon, MA* Kzpu/ansas City. MO* ROBBERS ON HIGH STREET BRIGHT EYES N —
Ou: bz Koigit XBCO/enver, C0* 08 NickicCabe DEVLINS MARY GAUTHIER CHIEFTAINS 26 Total Monitored
Aroa'rvnmo&elnilwm ~1 D et "o MG: Ryan “Stash Morlon gfﬁﬁ‘s‘gwrsmmmA g%log»so&g&m AN LEVIE WG RINGUOM -
No Adds 3 BETTER THAN EZRA GRIP WEEDS SoEL

43 Total Indicator )
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’ TRIPLE A

Gaining control of the music has long
been seen as the Holy Grail for musi-
cians. While a big record company can
quickly unlock doors for a band, cre-
ative freedom to build a record from the
ground up and send it out into the world
is still the gold standard in the indus-
try. Many have tried to achieve success
in this arena, but without guidance
-4 they've siowly turned from international
stars to regional acts. ® For Collective Soul, their seventh
album is their first without creative constraints. Their pre-
vious releases on Atlantic have garnered two multiplatinum
albums, two platinum albums and one gold album. So,
without Atlantic’s promotion machine, how will Youth fare?
Consider this: Collective Soul mastermind Ed Roland
writes, sings and produces again, just like in the past; the
band doesn’t throw unnecessary filler tracks on the album in order to
have 18 or 20 songs (though with a break of four years, they surely coutd
have); and Youth does not contain an epic, self-indulgent nine-minute
song to show off guitar or drum artistry. In fact, only one song on Youth
breaks the four-minute length barrier. ® What'’s this all add up to? A band
that knows what it takes to compete in the industry today. Expect noth-
ing less from Collective Soul’'s Youth than the perfection they’ve brought
to the scene for more than 11 years. Every song feels like a radio-ready
track, with hook after hook vying for and grabbing your attention. Are
Collective Soul still relevant? They’ve got a list of sold-out stops on their
current tour, so someone thinks they are. That being said, | expect an-
other platinum album from Collective Soul.

ON THE
RECORD

Kevin Welch
v MD, KiNK/Portiand, OR

e have a new No. 1 song on the

monitored chart this week with
Jack Johnson's “Sitting, Waiting, Wish-
ing” ... Also in the bulleted top 10 are Jet
at 3, Tori Amos at 5°, Madeleine
Peyroux at 7* and Howie Day back in
at 10" ... Collective Soul and U2 are in
line to enter next, at 11* and 12*, respec-
tively ... Other gainers this week include
Joss Stone, Snow Patrol, Beck,
Moby., Anna Nalick, The John Butler Trio, John Fogerty and
Ozomatli ... Kathleen Edwards debuts ... On the Indicator chart,
Johnson is also at the top, with Amos and Blue Merle right behind
him ... Edwards jumps 8*-6", and Maia Sharp and U2 move into the
top 10 ... Other movers include John Butler, Ben Lee, Snow Patrol,
Ben Folds (with a 24*-16" jump!), Rachael Yamagata and Beck ...
Collective Soul and Moby debut ... Keep an eye on the new Keane
single, Carbon Leaf, Jem, Glen Phillips, Tegan And Sara, Bright
Eyes, Better Than Ezra, The Devlins and Mark Knopfler ... In the
Most Added category, it seems that much of radio took a breather this
week. However, several new projects got off to a good start, including
Kyle Riabko, Solomon Burke, Billy Miles, Adam Richman and
Earlimart ... Moby, U2, Beck, Lee and Ozomatli close some impor-
tant holes.

— John Schoenberger, Triple A/Americana Editor

armist: Kathleen Edwards
weeL: Zoe/Rounder

By JOHN SCHOENBERGER / TRIPLEA &
AMERICANA EDITOR

Every now and again an artist comes
along who is so pure and so natural,
you begin to wonder how such talent can
actually be for real. That's the way I felt
when | first met Kathleen Edwards and
heard her music in a hotel room in L.A.
a few years back. Rounder’s Paul Langton
and Katrinka Suydam were doing a bit of
pre-promotion on Edwards’ debut album,
Failer, and | must say | was instantly
smitten by Edwards and her music.

I guess | wasn’t the only one, as Ed-
wards has become a darling of the press
since the release of that album in 2003.
She’s appeared on The Tonight Show
With Jay Leno and Late Show With
David Letterman; toured with such no-
table acts as The Rolling Stones and Bob
Dylan. as well as headlining her own
shows around the world: and enjoyed a
tremendous amount of airplay at both
Triple A and Americana radio.

With such achievements. Edwards has
certainly created high expectations for
her sophomore cffort, and with Back to
Me she has clearly met the challenge.
“Fatler was really made without precon-
ceptions or expectations.” says Edwards.
“I was just working with my friends and
trving to make the best record I could. 1
don’t think in my wildest dreams I imag-
ined it would do as well as it has. When
it came time to make Back to Me, I tired
to put all my success aside and really fo-
cus on the job at hand. which is writing
and recording songs that say what I want
to say and making music with the people
I trust and admire.”

A lArist

The album was recorded in Toronto —
Edwards moved there recently from her
hometown of Ottawa — and was mixed
in Los Angeles by Jim Scott. The core
players on the record are Edwards’ tour-
ing band of Colin Cripps on guitar, Keven
McVarragher on bass and Joel Anderson
on drums. Cripps also handled the pro-
duction chores for the project. Several
guest plavers were involved, including
My Morning Jacket’s Jim James on back-
ing vocals and keyboardists Benmont
Tench. Pierre Marchand and Richard
Bell. In addition, friend and Ottawa-
based singer-songwriter Jim Bryson sang
on the album. and Edwards also covered
Bryson's song "Somewhere Else.”

Being displaced is something that
Edwards knows only too well — not only
from her relentless touring over the past
couple of years, but also from her forma-
tive years. Her father was a Canadian
diploniat. and she lived in such places as
Korea and Switzerland in addition to
Canada. This understanding informs
much of her music. Songs like "Away”
and “Copicd Keys” reflect that insight.
while tracks like "Back to Me” and "In
State” express her feistiness and self-con-
fidence.

You can expect Edwards to be on that
lonely road again soon as she supports
her new album.
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AMERICANA TOP 30 ALBUMS L

W
A=
=

( March 4, 2005

VIQAESEI( V?E"ESK ARTIST TITLE LABEL(S) TND”?.IVESEK PIAV.S cu;‘LLAAYTSWE
2 0 NANCI GRIFFITH Hearts in Mind Wew Joor/UME/ 568 +57 2430
ks e RAY WYLIE HUBBARD Delirium Tremolos /Philo/Rounder/ 561 +61 2448
1 3 ALISON KRAUSS... Lonely Runs Both Ways (Rounder/ 538 44 9882
4 o RECKLESS KELLY Wicked Twisted Road (Sugar Hill 515 +68 2196
6 0 DUHKS The Duhks (Sugar Hif} a7 +51 2038
8 o CLAY DUBOSE These Days {Lazy River) 393 +34 1998
5 7 WILLIE NELSON It Aiways Will Be /Lost Highway/ n - 9313
10 o HAYES CARLL Little Rock (Highway 87 Music) n +29 1197
13 0 KATHLEEN EDWARDS Back To Me (Zoe/Rounder/ 368 +79 1000
17 @ MARY GAUTHIER Mercy Now (Lost Highway/ 383 +90 178
7 11 TOM GILLAM Shake My Hand (35 North/Hayden's Ferry) 349 22 7637
i @ JOHN FOGERTY Deja Vu (All Over Again) (Geffen) 337 +8 3576
9 13 KASEY CHAMBERS Wayward Angel (Warner Bros.) 335 -19 13338
15 @ HACIENDA BROTHERS Hacienda Brothers (Koch/ 5 +39 839
19 @ S. LEE GUTHRIE & J. IRIDN Exploration New West/ 308 +57 1256
12 16 BUDDY MILLER Universal United House Of Prayer (New West/ 299 -16 10621
14 17 CHARLIE RDBISON Good Times (Duaitone) 213 9 9563
20 @ MANDO SAENZ Watertown (Carnivall 258 +25 1278
16 19 JESSE DAYTON Country Soul Brother (Stag/ 240 -23 4318
27 @ JOHN HAMMOND In Your Arms Again (Back Porch/EMC) 224 +36 735
18 21 SONNY LANDRETH Grant Street (Sugar Hilf 22 -32 1618
@ VARIDUS ARTISTS Because Of Winn Dixie (Nettwerk/ 216 +41 864
25 @ BILLY DON BURNS Heroes, Friends & Other... findieMafia) 213 +14 751
28 @ RANDY ROGERS BAND Rollercoaster (Smith Entertainment/ ~ 205 +22 1907
2 25  NEKO CASE The Tigers Have Spoken /Antifpitaph/ 203 22 5563
23 26 RICKY SKAGGS... Brand New Strings (Skaggs Family) 196 -16 7538
22 2]  STEVE EARLE The Revolution Starts Now /E-Squared/Artemis) 193 -24 13478
24 28 TIFT MERRITT Tambourine fLost Highway/ 187 -24 9288
26 29 ANIDIFRANCO Knuckle Oown (Righteous Babe/ 176 -19 1237
€  LARRY SPARKS 40 Rebel 166 +86 26

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts.
For more information please visit www.americanamusic.org.
© 2005 Americana Music Association.

e

AMERICANA SPOTLIGHT

By John Schoenberger
Artist: Reckless Kelly
Label: Sugar Hill

There are plenty of bands that call Austin home, and plenty of them are damn good too. But
when you get right down to the bands that regular folks who
actually live there like, Reckless Kelly are right there near the top
of the list. Although the members of this band all hail from points
considerably further West than Texas, their musical sensibilities
were a perfect fit for the Austin scene back in 1997 when they
moved there. Wicked Twisted Roadis Reckless Kelly’s fifth outing,
and even though their previous four efforts have shown many
= sides to their musical personality, this album probably brings it
; all together better than ever before. Working with producer Ray

8 Kennedy, they say they “have made a record that goes from
country to country rock and back to country again.” It's hard to
narrow the choices down on this album — they're all so good — but | like the title track, “Dogtown,”
“Motel Cowboy Show” and “Nobody Haunts Me Like You.”

AMERICANA NEWS

The Americana Music Association welcomes five new reporters: KZLA/Los Angeles’ Sunday
evening Altville show; non-comm WYOU/Norfolk; WGRX/Fredericksburg, VA; simulcast combo KZAM/
Victoria, TX & KGUL/EI Campo, TX; and Sirius’s Qutlaw Channel. The AMA reporting roster now
includes 71 stations ... MSN has launched a new Americana channel under the guidance of longtime
radio veteran Ray Randall. Music service to Randall should be sent to 2661 North Peari St., PMB
310, Tacoma, WA 98407; MP3 files can be e-mailed to raybobrandali@gmail.com ... Music webcaster
Radioio has brought aboard Americana pioneer Rob Bleetstein as Music Director/streamhost for its
Americana channel RadioioCountry. Reach him at 415-482-9377 or rob@radioio.com. Call times
are Mondays and Tuesdays, noon-3pm PT. Service product to 112 Belle Ave., San Rafael, CA 94901
... Michelle Shocked will simultaneously release three albums — Don't Ask Don'’t Tell, Baby Mine
and The Memphis Minnies — on June 7 through her Mighty Sound labe! ... Loretta Lynn is the
subject of an exhibit at the Country Music Hall of Fame and Museum in Nashville that celebrates her
career upswing following last year’s critically acclaimed album Van Lear Rose. The exhibit opened
Feb. 4 and runs for three months ... The International Bluegrass Music Association (IBMA) will hold
its annual awards show at the Ryman Auditorium on Oct. 27 during its World of Bluegrass week.
This marks the first time the IBMA has held its conference in Nashville.

MOST ADDED®

ARTIST TITLE LABEL(S}

JIMMY LAFAVE Biue Nightfall (Red House) 12
LARRY SPARKS 40 (Rebei/ 12
SHOOTER JENNINGS Put The O Back In Country (Universal South/ 10
CHATHAM COUNTY LINE Route 23 (Yep Roc/ 10
REDBIRD Redbird (Signature Sounds/ 9

BLUERUNNERS Honey Slides (Bayou Vista)
SOLOMON BURKE Make Do With What You Got (Shout Factory/

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!
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u.s. Only
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CHRISTIAN

= KEVIN PETERSON
kpeterson@radioandrecords.com
Christian AC
Market Calls/City 12+ Share W25-54 Share
1 No. ) ) (Rank) (Rank)
41 WISG/Indianapolis 24(14) 45(9)
41 WIJY/indianapolis 3(28t) 6(22)
44 WFFH & WFFI/Nashville 19 (18t) 3.5 (12t)
145  WBF]/Greensboro 8(27t) 1.2 (18t)
46  WBSN/New Orleans 1.0 21) 1.1(18t)
50 WBGB/Jacksonville 26(15) 5.0 (8t)
53  KYLV/Oklahoma City 12(12) 8.2 (2t)
' 54 WRCI/Rochester, NY 7 (25t) 1.2 (16t)
The Fall Numbers AreIn! @ &=
5 WIIE/Louisville 9(25) 15 (16t)
57 WDJC/Birmingham 6.0 (4) 99 (2)
icti i 59 WIF/Greenville, SC 5.4 (6) 9.4(3)
Christian AC continues to grow S Lo e L
o . L. . 61  KAIM/Honolulu 1.9 (18t) 3.1(13)
year ago 16 Christian AC stations made the top five in their 64 KXO)/Tulsa 45(9) 91
. ] . 66 WCSG/Grand Rapids 11(7) 65()
markets with women 25-54. In the spring that number grew 66 WIQK/Grand Ragi ™ 3111 58(5)
to 22 stations, and in the fall 2004 ratings there are 24 stations 74 WXHL/Wilmington, DE 5(341) 5(281)
in the top five. KXOJ Tulsa is once again No. 1 in the demo. ] gg wgcslg;ffgg Rouge ]:g g;g 34_43(53
Continuing its transition from Inspo to AC, KTIS Minneapolis ‘; 89 WMHK/Columbia, 5C 35(14) 6.0(7)
; ; . : 94  KTLI/Wichita 33(12) 5.6 (8t)
climbed into a tie for first. A 9%  KBIQ/Colorado Springs 41 (101) 80 (31)
Check out the numbers for Christian AC, CHR and Rock stations below. Next week we'll look at 98  WCQR/Johnson City 15(5) 109 (3)
the Inspo numbers. All numbers are Monday-Sunday 6am-midnight. The station’s rank in its mar- 104 WLAB/Ft. Wayne, IN 18(9) 88(4)
ket is in parentheses. Ties are represented by a “t.” These numbers were generated in Maximiser 106 WBDX/Chattanooga, TN 12(171) 19131
with all stations in the Total Survey Area selected. 109 WAFJ/Augusta, GA 54(7) 6.6 (31)
112 WJTL/Lancaster, PA 6.3 (5t) 10.6 (2t)
Christian AC 114  KTSY/Boise, ID 39(11) 44 (7)
Market Calls/City 12+ Share W25-54 Share U5 s i n 2 A0 ISia il )
No. (Rank) (Rank) 137 KBNJ/Corpus Christi, TX 1.8 (22t) 1.7 (16t
2 KFSH/Los Angeles 9(33t) 13 (261) § | 143 KWND/Springfield, MO 594 110(3)
5 KITY/Dallas 29(12t) 1270 R 144 KIARC/Faye'tteville, AR 49 (1) 8.6 (4)
7 KSBJ/Houston 33(101) 56 (4) 148 WCIC/Peoria, II. 5.3(7) 9.0(2)
: 8  WGTS/Washington 14(22) 24 (130) 149 KHPE/Eugene, OR 3(28y 0
8  WPER/Washington 1(570) 2(471) ‘ 149 KYTT/Eugene, OR 3(281) 1214y
11 WFSH/Atlanta 30(12) 4209) 155 WTCR-AM/Huntington, WV 6(241) 12(13y
11 WVF/Atlanta 9(27) 13 (218 165 WMS]/I’Of‘tlnnd, ME 1.2 (20t) 2.4 (13t)
12 WMCU/Miami 15(25) 25(16) 166 WCTL/Erie, PA 1.0(15t) 12 (11y)
14 KCMS/Seattle 41(7) 73(2) 177 WFRN/South Bend, IN 24(13) 39(5t)
15  KIVA/Phoenix 1.4 (230 26 (15) 177 WHPZ/SouthA Bend, IN 2.1(14) 3.9(5t)
16  KTIS/Minneapolis 5.7 (4) 9.7 @ 178 KZKZ/Ft. Smith, AR 1.9 (16t) 28 (119
19 KHZR/St. Louis 3(300) 5(26t) 194 KJTY/Topeka, KS , 8(20t) 14 (130
22 KLDV/Denver 29(13) 14 (6t) 209 WCVK/BO\'\'llng' Green, KY 20(12¢) 3.2(7t)
24 KFIS/Portland, OR 25(18) 36110 215 WBGL/Champaign, IL 3911y 7.0 (30
25  WFHM/Cleveland 30(12) 38(11) 218 KK]M/S(. Cloud, MN 1.2 (20t) 3.4(7Y)
26 KKFS & KOSL/Sacramento 22(19) 30/(14¢) 222 WPSM/Ft. Walton Beach, FL 44 (61) 6.7 (49
27 WAKW/Cincinnati 15(18) 23(15) 235 KOBC/Joplin, MO 100Q) 157
28 KSGN/Riverside 24(14) 36(9) 242 WWIB/Eau Claire, W1 L1(14y 0
29 KLJC/Kansas City 28(18) 32(13) 253 KBMQ/Monroe, LA 12(8) 5.0(7t)
32 WFZH/Milwaukee 1.1(19) 19(15) 267 WBJY/Albany, GA 22(13) 2779
35 WCVO/Columbus, OH 30 (120 57 (6) 268 WGRC/Williamsport, PA 15(10t) 0
36  WRCM/Charlotte 2.8 (141) 17(8) 271 KSLT/Rapid City, SD 76 () 121@2)
37  WAWZ/Middlesex 1.7 (23) 20(20t) Christian CHR And Rock
39  WPOZ/Orlando 35(13) 70 (3) Market No.Calls/City 12+ Share (Rank) W18-34 Share (Rank)
. 3 WONU/Chicago .1 (56t) 1(521)
%ﬁ- . 5 KVRK/Dallas 2(481) 3(38Y
e B e —— rp— 12 WMKL/Miami 1(48) 1(38t)
21 WBVM/Tampa 1.3 (23t) 3.1(11)
22 KXWA/Denver 5 (34t) 7 (24t)
35 WUFM/Columbus, OH 6(30) 40279
4 WAYM/Nashville 20(17) 4.8 (6t)
4 WNAZ/Nashville 337 5229
53  KOKF/Oklahoma City 6(28t) 5(19t)
64 KCXR/Tulsa 7(25) 24 (14
70 KLYT/Albuquerque 1.0 (32t) 8(22t)
71 WYLV/Knoxville 28(13) 190
84 WYSZ/Toledo 1.1(18) 2.0 (111
91 KZZQ/Des Moines 17 (178 45 (7t)
92 KTSL/Spokane 1.8(20) 35 (111
102 KDUV/ Visalia, CA 2.4(13Y) 20 (14
The extraordinary and reactive 105 WSCEF/Ft. Pierce, FL 10211 0
! l d f " h 120 WLGH/lansing, Ml 28(12t) 79 (3t
new single and roilow up to the 130 WPRJ/Saginaw, Ml 2067 0
hit “Live For Today” from the g :oggll//sprir;gﬁre;d”rwo 2 ((1]9? 33 Em;
¢ ’ . . VQFI./Rockford, 1. 5(13 2.3 (9t
CD ‘Awaken’ available in-stores 168 WCLO/Wausau, W 919 g
March 22, 2005 171  KAFC/Anchorage, AK 7(24t) 2.6 (9t)
173 KLFF/San Luis Obispo, CA 1.7 (20t) 23(100)
M “It's one of our top 3 requested tunes right now 184 WAYK/Kalamazoo, Ml 39 (10t) 4.9 (6t)
going for e b 188 WORQ/Green Bay, W 23(131) 25 (10
204 WJRF/Duluth, MN 1.6 (15t) 37 (8t)
addq now ‘ ' 213 KWOF/Cedar Rapids, [A 1.3 (16t) 2.9 (81)
*I‘ N'c\\ & Active R‘b:R Indicator 214 WHMX Bangor, ME 9(201) 0
5 New & Active Monitor CURB © Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
Aready On: KNBELRKNOL KIS and over 30 more inluentia jus o stcoens - - = - —
www.nataliegrant.com * www.womenoffaith.com curb.com e e T T R —
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CHRISTIAN AC TOP 30

March 4, 2005 POWERED B‘l"
- WS ARTIST TITLE LABEL(S) ;‘LJE; PLAYS e srTfrTaahs M E D I A B A QE
2 o JEREMY CAMP Take You Back /BEC/Tooth & Nail) ] 1165 +56 9 3710
1 2 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 1109 -48 20 38/0
3 @  MERCYME Homesick (INO/Curt) 1054 +37 15 3710 MOST ADDED’
4 4 SALVADOR Heaven (Word/Curb/Warner Bros.) 933 -23 18 36/0 e o0s
5 5  STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) 822 10 15 32N ‘Z':]":;m': Ah“"f;‘s’ P ' .
N . out You /Sparrows
6 6  MONK & NEAGLE []am:.mg With .The Angels (Flicker/ 782 -50 17 35/0 BRIAN LITTRELL In Christ Alone (Reunion/PLG) 4
7 7 CHRIS TOMLIN Indescribable ﬁS‘/steps/Sparmw/EM/L‘MG/ 695 -18 28 37/0 BEBO NORMAN Nulhing Without You (Fssential/PLG) 3
9 e MARK SCHULTZ He Will Carry Me (Word/CurlyWarner Bros.) 657 +13 14 25/0 SWITCHFOOT This Is Your Life /Sparrow/EMI CMG) 3
10 9  BIGDADDY WEAVE & BARLOWGIRL You're Worthy Df My Praise (Fervent/ 630 7 8 2911 JARS OF CLAY God Will Lift Up Your Head (Fssential/PLG/ 3
15 @ CHRIS TOMLIN Holy Is The Lord (Sparrow/EM! CMG) 617 +94 5 2601 NEWSBOYS Devotion (Sparrow/EMI CHG) 3
13 Q BEBO NORMAN Nothing Without You (Essential/PLG/ 617 +65 6 29/3
8 12 NEWSBOYS Presence (My Heart's Desire) (Sparrow/EMI CMG) 596 -60 24 32/0
12 @ BY THE TREE Beautiful Dne fFervent) 580 +21 28 29/0 MOST
n 14 THIRD DAY You Are Mine (Essential/PLG) 570 -9 18 290
14 15 PHILLIPS, CRAIG & DEAN You Are God Alone //NO/ 539 -12 21 2710 INCREASED PLA YS
18 @ SELAH AllMy Praise (Curb/ 445 +39 8 211 TaTA
16 17 NEWSONG When God Made You (Reunion/PLG/ 426 -85 13 20/0 ARTIST TITLE LABEL(S) INCREASE
17 @ NATALIE GRANT Live For Today (Curb/ 418 +5 18 25/0 TREEG3 Maker Of All Things finpop/ +157
2 @ SONICFLOOD Your Lave Goes Dn Forever /A0 405 +76 4 17/0 BRIAN LITTRELL in Christ Alone /Reunion/PLG) +115
24 @  AVALON | Wanna Be With You (Sparrow/EMI CMG) 343 +38 7 16/ f:::meTlﬂﬁm Lﬂ: /fﬂar'h'mgfdﬂfllsfml - +‘;:
. e oly Is The Lord /Sparrow/ +
21 @ PAUL COLMAN G!nna (AN G|.1d s Children) (inpop/ 342 +8 8 14)2 SONICFLODD You Love Goes On Forever (N0 +76
20 @ SWITCHFUUT This Is Your Life /Spa/mw/EM/CMG/ 340 +2 8 16‘3 BEBO NORMAN Nuthing Without You /E:sentla”lb‘l +65
23 € TOBYMAC Gone (Forefront/EMICMG) 329 +1 13 1710 | JEREMY CAMP Take You Back (BEC/Tooth & Nail +56
19 24 ANDY CHRISMAN Complete (Upside/SHELTER) 317 -42 12 1710 NATALIE GRANT Held /Curt/ +51
25 25 BETHANY DILLON Lead Me Dn (Sparrow/EMI CMG) 295 2 5 1511 | FFH You Drive, V'l Ride (EssentialPPLG) ' +48
28 @D  MATTHEW WEST You Know Where To Find Me (Sparrow/EMI CMG) 269 +22 3 15/ | WCHAELW. SATH Bridge Over Troubled Waler (FewninaLG/ +41
26 27  NICOLE C. MULLEN | Am (Word/Curb/Warner Bros.) 244 -14 9 1911
@ ZOEGIRL About You /Sparrow/EMI CMG) 227 +114 1 19/6
29 29  THIRD DAY/STEVEN CURTIS CHAPMAN/MERCYME | See Love (Lost Keyword) ~ 223 12 19 13/0 MOST
30 €)  SUPERCHICK Pure finpop/ 202 +16 2 9j0 PLAYED RECURRENTS
40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of T
2/20-2/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two Songs are tied in total plays, the song with the larger increase in plays is PLAYS
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TITLE LABEL(S)
reporting station. Songs unreported as adds do not count toward overall totat stations playing a song. Total Audience equals Average Quarter Hour Persons times TREEG3 Blessed Be Your Name (inpop/ 506
number of plays (times 100). Each daypart on each Station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. X
(©2005, Arbitron Inc.). © 2005, Radio & Records MATTHEW WEST Mare (Universal South/EM! CMG) 485
CASTING CROWNS Who Am | Beach Street/Reunion/PLG) 451
NATALIE GRANT Held (Curty BUILDING 429 Glory Defined /Word/Curb/Warner Bros.) 439
NEW & ACTIVE Total Plays: 151, Total Stations: 10, Adds: 2 MERCYME | Can Only imagine #%0/Curb/ 383
KUTLESS It's Like Me /BEC/Tooth & Nail) NEWSBOYS He Reigns (Sparrow/EMI CMG) 378
Total Plays: 151, Total Stations: 7, Adds: 1 MERCYME Here With Me /INO/Curb) 372
RACHAEL LAMPA No Other One (Word/Curb/Warner Bros.) OVERFLOW Cry On My Shoulder /EssentialPLG/ JEREMY CAMP Walk By Faith (BEC/Tooth & Nail 356
Total Plays: 195, Total Stations: 8, Adds: 0 Total Plays: 149, Total Stations: 9, Adds: 2 MERCYME Word Of God Speak /0 323
BRIAN LITTRELL In Christ Alone /Reunion/PLG/ MICHAEL W. SMITH Bridge Over Troubled Water /Reunion/PLG/ NICHOLE NORDEMAN Holy /Sparrow/EM! CMG) 316
Total Plays: 178, Total Stations: 9, Adds: 4 Total Plays: 139, Total Stations: 8, Adds: 0
SHAWN MCOONALD Al | Need {is Your Love) (Sparrow/EMI CMG) JOEL ENGLE Louder Than The Angels (Doxology/ A :
Total Plays: 175, Total Stations: 9, Adds: 0 Total Plays: 137, Total Stations: 8, Adds: 1 Station playI!IStiI' U aI:hR&R :mtn WG
EXIT EAST Al Of This (Fervent T00D AGNEW Stil Here Waiting (Ardent) are avaifable on the web a
Total Plays: 171, Total Stations: 11, Adds: 1 Total Plays: 117, Total Stations: 6, Adds: 0 www.radioandrecords.com.
Songs ranked by total plays
N
7 O fa .lr.ff?of:‘i'f' .
AU [] AT Stations Devoted
AW Out Of The Bo
K VWSSIPRU IS u e Box
e P KSBJ / Houston
- * . - o Ak KXOJ / Tulsa
rom the g dio album -!“" - -y . - &
; \ Pt " R
devotiall mres i iy WIQK / Grand Rapids
# " WFRN / South Bend

WMSJ / Portland
WXHL / Wilmington

- no hype. just hits.
P * sparrowrecords.com Musie
5 + newsboys.com EM Christian Music Group
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CHRISTIAN

e - B ™
CHR TOP 30 ROCK TOP 30
WK WEEx  ARTIST TITLE LABEL(S) s rhs VAT soons W W ARTIST TITLE LABELIS) T elkis e staoks
1 “ JEREMY CAMP Take You Back /BEC/Tooth & Nall 1227 +2 15 290 1 0 WEDDING Move This City (Rambler/ 358 +8 10 301
2 e SWITCHFDOT This ks Your Life (Sparrow/EMI CMG) 1151 +14 17 270 2 e THOUSAND FDDT KRUTCH Thisls A Call (Tooth & Nal] 324 +21 15 191
9 o SUPERCHICK Pure (/npop/ 973 +60 8 2810 5 e PILLAR Hypnotized (Flicker/Virgin/EMI CMG/ 287 +9 14 3010 |
7 o SANCTUS REAL Things Like You (Sparrow/EMI CMG) 958 +29 1" 2610 4 o STELLAR KART Spending Time /Word/CurtyWarner Bros.) 287 +5 7 n
6 o CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 950 +15 16 2412 3 5 FALLING UP Escalates (Tooth & Naill 280 .22 14 2501
4 6 SKILLET A Little More /Ardent/Laval 917 -85 15 2510 7 o SUPERCHICK Pure finpop/ 263 +9 8 2110
5 7 RELIENT K Be My Escape (Capitol/Gotee) 883 -87 18 2210 8 0 TOBYMAC Slam fForeFront/EMI CMG) 262 +9 7 3010
10 0 THOUSAND FOOT KRUTCH ThisIs A Call (Tooth & Nai) 869 +38 13 2310 9 0 SEVENTH DAY SLUMBER Caroline (BEC/ 260 +8 5 2410
3 9 BARLOWGIRL Mirror (Fervent/ 844 137 17 200 15 0 ANBERLIN Paperthin Hymn (Tooth & Nail) 258 +55 3 25/4
" @ AFTERS You (Simple/iNO) 809 +67 8 26/2 13 @ 12 STONES Photograph (Wind-up/ 250 +22 10 2610
I 17 m TOBYMAC Atmosphere (ForeFront/EMI CMG) 695 +141 3 2411 1 Q SPOKEN How Long (Tooth & Nail) 246 +9 5 2212 I
l 8 12 MATKEARNEY Undeniable finpap/ 695 -225 20 1710 6 12 OLIVIA THE BAND Shut It Out (Essential/PLG) 245 -9 1" 251
| 12 13 KUTLESS It's Like Me (BEC/Tooth & Nail) 674 -6 1" 1810 14 13 DAY OF FIRE Detainer (Essential/PLG/ 214 -6 5 211
13 @ BY THE TREE Hold You High (Fervent/ 647 +18 8 2010 16 @ PROJECT 86 A Shadow On Me (Tooth & Nail} 212 +15 3 19/4
l 14 @ MATTHEW WEST You Know... (Sparrow/EMI CMG) 637 +25 8 2000 19 @ POOR MAN'S RICHES Break Me (Word Of Mouth) 204 +26 [ 151
15 @ SHAWN MCDONALD All | Need... (Sparrow/EMI CMG) 636 +29 7 19/0 17 @ KJ-52 Are You Real (BEC/Tooth & Naill 203 +10 3 1911
16 Q SEVEN PLACES Even When (BEC/Tooth & Nail) 627 +26 10 1710 10 17 SEVEN PLACES Even When (BEC/Tooth & Nail! 200 45 16 130 |
18 @ THIRD DAY You Are Mine (Essential/PLG/ 547 +72 16 16/0 12 18 HAWK NELSON Letters To The President (7oath & Nad) 192 45 17 1810 |
22 @ ZOEGIRL About You (Sparrow/EMI CMG) 488 +61 3 2001 21 @ FLYLEAF Red Sam (Octone/ 179 +13 2 2016
19 @ BETHANY DILLON Lead Me On (Sparrow/EMICMG/ 486 +15 6 18/0 20 @ SUBSEVEN Free To Conguer (Flicker/ 175 +7 2 1718
21 @ SEVENTH DAY SLUMBER Caroline /BEC/ 473 +30 6 20/2 24 @ ADELAIDE Hard To Find (Word 0f Mouth) 173 +16 1 M
20 22 SALVADOR Heaven (Word/CurlyWarner Bros.) 460 -5 17 1310 26 @ AFTERS You (Simple/iNO) 157 +4 6 181
23 @ OVERFLOW Cry On My Shoulder (Essential/PLG) 383 +34 [ 14)2 18 23 BARLOWGIRL On My Own fFervent/ 157 22 7 2210
25 @ JEFF ANDERSON Open My Eyes /Gotee/ 346 +22 6 1313 25 24 KUTLESS It's Like Me (BEC/Tooth & Naill 153 -2 1" 1310
24 25 EXIT EAST AN Of This (Fervent/ 326 -19 10 90 @ MONDAY MORNING Dear You /3.7/ 147 +38 1 1812
29 @ TREEG3 Maker Of Alt Things fingag/ 291 +25 2 121 28 26  EVER STAYS RED Blue Wirinkle Free) 147 A 8 1210
28 @ RACHAEL LAMPA Outrageous /Word/CurtyWamer Bros) 282 +7 3 1310 29 @ EMERY Fractions (Tooth & Nail) 143 +1 1" 1313
26 28  PAUL COLMAN Gloria (All God's Children) (fnpop/ 262 31 9 8/0 23 28 SWITCHFOOT This s Your Life (Sparrow/EMI CMG/ 139 .22 15 1M
' 30 @ STORYSIDE:B More To This Life (Sient Majority) 250 +15 2 1011 @ EXIT EAST The Way You Are (Fervent/ 134 +11 1 1312
l [Debut> @ MERCYME Homesick #INO/Curb) 245 +14 1 10/0 @ DEAD POETIC Bury The... [Solid State/Tootn & Naifl 126 +4 1 30
| 30 CHR reporters. Songs ranked by totai plays for the airplay week of Sunday 2/20 - Saturday 2/26. T Rock reporters. Songs ranked by total plays f?)?tﬁa airplay week_of Su?md;y—ZIZEJ - Satu_rda); 2/56._ i
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
CHARITY VON Shine (Slanted) DELIRIOUS? Inside Outside (Sparrow/EM! CMG) FADED ME Free independent) SCHEMA Maybe findependent)
Total Plays: 242, Total Stations: 11, Adds: 3 Total Plays: 137, Total Stations: 6, Adds: 2 Total Plays: 119, Total Stations: 9, Adds: Total Plays: 94, Total Stations: 8, Adds:
STELLAR KART Spending Time Word/CurlyWarner Bros.) SONICFLOOD This Generation N0/ GRAND PRIZE It's Not Over (4 postrophe) ME WITHOUT YOU Janwary 1979 (Tooth & Naill
Total Plays: 221, Total Statiens: 10, Adds: 0 Total Plays: 133, Total Stations: 6, Adds: 0 Total Plays: 115, Total Stations: 15, Adds: 1 Total Plays: 93, Total Stations: 3, Adds: 0
KJ-52 Are You Real (BEC/Tooth & Nail) BIG DADDY WEAVE... You're Worthy Of My Praise (Fervent/ CASTING PEARLS Weighted (Big Box/ SONICFLOOD This Generation i¥0/
Total Plays: 210, Total Stations: 11, Adds: 1 Total Plays: 123, Total Stations: 4, Adds: 1 Total Plays: 111, Total Stations: 13, Adds: 0 Total Plays: 91, Total Stations: 10, Adds:
THIRD..JSTEVEN C. CHAPMANMERCY... ISee LoveLostKeyword ~ JARS OF CLAY God Will Lift Up Your Head (Essential PLG) JEREMY CAMP Take You Back (BEC/Tooth & Nail) MENDING POINT Through The Stars (Word 0f Mouth/
Total Plays: 209, Total Statiens: 5, Adds: 0 Total Plays: 106, Total Statiens: 9, Adds: 9 Total Plays: 110, Total Statiens: 5, Adds: O Total Plays: 79, Total Stations: 3, Adds: 0
CHICA Then You Came findependent) FURTHER SEEMS FOREVER Hide Nothing (7ooth & Nai FURTHER SEEMS FOREVER Like Someone You Know (Tooth & Nall  WINKLE Standing Here flndependent)
Tlﬂ Plaiﬂ 52, Total Stations: 7, Adds: 0 Total Plays: 101, Total Stations: 4, Adds: 0 - Totat Pl_ays: 109, Total Stations: 7, Adds: 4 Total Plays: 78, Total Stations: 7, Adds: 1 )

R&R Packages The Reach & Frequency Yo u NEED .'

R&R Today

radioandrecords.com

R&R

CLASSIFIED ADVERTISING
Contact KAREN MUMAW at kmumawe@radioandrecords.com or 310.788.1621 for information.
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. CHRISTIAN
N

4 4 N
WK WeBC  ARTIST TITLE LABEL(S) S eais G sTaoes WK wib  ARTIST TITLE LABEL(S) s s G stanioks
1 1 SELAH All My Praise {Curty 352 -30 14 190 1 @  MERCYME Homesick INO/Curt) 1074 +30 16 372
3 e STEVEN C. CHAPMAN Much 0f You WM/CMH/ 334 +34 13 1710 3 e JEREMY CAMP Take You Back /BEC/Tooth & Naif 987 +71 9 3712
. 2 3 CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 899 -33 21 3
2 ©  MERCYME Homesik (NO/Cur) 2 ZE0 4 @  STEVENC.CHAPMAN MuchOf You (Sparow/EMICMG) 887 +4 17 300
5 0 MARK SCHULTZ He Wik... (Word/CurlyWarner Bros.) 284 +4 13 16/0 8 0 MARK SCHULTZ He Wik... (Word/CurlyWarner Bras) 716 +99 16 2943
6 0 AMANDA OMARTIAN Worthy Is... fintegrity/Verticall 256 +14 8 16/0 10 o BIG DADDY WEAVE... You're Worthy... (Fervent/ 681 +97 6 3013
7 7 SALVADOR Heaven (Word/Cur/Wamer Bros.) 646 -16 17 2410
6 CROWNS Voice... (Beach Street/Reunion/PL
4 CASTING S Voiee & &y 4 ) thar 5 8  THIRD DAY You Are Mine (EssentialiPLG) 635 135 20 24)0
9 @  WATERMARK Knees To The Earth (Rocketown/ 238 +35 6 182 14 @  BEBONORMAN Nothing Without You (EssentifPLG) 606  +103 5 294
10 ©  NICOLE C. MULLEN | Am (Word/CurtyWamer Bros.) 233 +32 7 1701 9 g SELAH All My Praise (Curb/ 587 3 1" 2200
o . 16 CHRIS TOMLIN Holy Is The Lord (Sparrow/EMICMG) 561  +84 5 283
8 BEBO NORMAN Nothing Without You /EssentialiPLG) 225 1 5 17j0
0 othing Without You (Essential/PLG) v ! 6 12 MONK & NEAGLE Dancing With The Angels (Ficker/ 554 -155 18 2210
12 @ JENNWEBER OnePws . (Creatie Trust Worksho) 183 +32 8 2N 13 @  NEWSONG When God Made You (Reunion/PLG) 542 43 17 201
7 11 PAUL BALOCHE Offering fintegrity/Verticall 179 46 18 110 12 14 PHILLIPS, CRAIG & OEAN You Are God Alone /N0/ 536 -40 24 21/0
i . 1n 15  ANDY CHRISMAN Complete (Uipside/SHEL TER) 536 45 13 2001
13 12 VARIOUS ARTISTS Extraordinary God [Discovery House) 146 -2 5 10
tnary L 17 @  BETHANY DILLON Lead Me On (Sparrow/EM/ CMG) 503 +89 122
6 @  RUSSLEE Sweetest Sound (VerticalVite) 144 +8 2 15 17 AVALON | Wanna Be With You (Spamow/EMICMG) 8412 17 s 210
19 @ C. BILLINGSLEY In Your... Pespetual Entertainment) 138 +9 5 9/0 18 @ SONICFLOOO Your Love Goes On Forever /ING/ 433 +21 8 18)2
15 15  CHRISTOMUN idescrbable ShstamSmmow@MICME) 132 5 20 800 20 ) BYTHE TREE Hold You High Fervent AL 5 kL
] 22 20 MATTHEW WEST You Know... (Sparrow/EM/ CMG) 373 1 10 15/0
- D  NEWSONG When God Made You (Reunion/PLG) 128 44 4 19 21 NICOLEC. MULLEN | Am (Word/CurtyWarner Bros) 358 A1 13 18
- D  ALLEN ASBURY HRUSS TAFF We Wil Stand (Doxalogy/ 126 +1 2 131 21 22 SHAWNMCOONALD Alll Need... (Sparrow/EMI CMG) 344 38 1" 18/0
20 18 MONK & NEAGLE Oancing With The Anges (Ficker) 123 3 3 90 25 @  OVERFLOW Cry On My Shoulder (EssentialPLG) 331 +26 4 1611
) o 2 @  CHRIS RICE Me & Becky (Rocketown) 3 +27 3 1712
- 19 PAULCOLMAN Gloria {All God's Children) finpop/ 118 5 2 8/0 2 2  SCOTT KRIPPAYNE Gentle Revoluton (Spring M) 278 58 7 1210
18 20  BABBIE MASON Jesusis (Spring Hill 119 12 8 9/0 @  Z0EGIRL About You (Sparmow/EMI CMG) 267  +100 1 1714
2 @  SWITCHFOOT ThisIs Your Life (Sparow/EMICMG) 267 +22 3
19 inspo reporters. Songs ranked by total plays for the airplay week of Sunday 2/20 - Saturday 2/26. 3 @ RACHAEL LAMPR No Othes One Mord/Curty Wamer Brus) 262 ol 2 140
© 2005 Radio & Records 2 29 NATALIE GRANT Live For Today (Curty 256 -7 18 12)0
&  FFH You Drive, 'l Ride (EssentialiPLG) 235 495 1 132
: s > 37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 2/20 - Saturday 2/26.
Rhythmic Specialty Programming © 2005 Radio & Records
RANK  ARTIST TITLE LABEL(S)
1 FLYNN fiSHARLOCK POEMS Get Up (flect/ NE W & ACTI VE
2 FLAME Open My Heart (Cross Movement)
, NATALIE GRANT Held (Curt/ OUT OF EDEN Fairest Lord Jesus (Gotee/
3 GRITS We Don't Play (Gotee/ . Total Plays: 215, Total Stations: 13, Adds: 2 Total Plays: 143, Total Stations: 11, Adds: 0
4 KJ-52 Are You Real (BEC/Tooth & Nail) MICHAEL W. SMITH Bridge Over Troubled Water (Reunio/PLG/ | KUTLESS it's Like Me (BEC/Tooth & Nail
5 LEGACY Green Light (Flavor Alliance/Leg-up) Total Plays: 178, Total Stations: 12, Adds: 2 Total Plays: 143, Tota! Stations: 10, Adds: 1
6 DISCIPLES OF CHRIST (D.0.C) Flow {Rapusicall JOEIl:l:‘Glfslnghr T|hsan The A;u:‘: Jaogmyr/ JADON LAVIK What It (BEC/Tooth & Nai
, Total Plays: 158, Total Stations: 7, Adds: Total Plays: 143, Total Stations: 8, Adds: 2
7 RAWSRVNT Shake Sum'than (Sou/ Dee, .
8  PHANATIK Sh : umc - ;4 y RUSS LEE Sweetest Sound (Vertical Vite) PINNACLE PROJECT fIVARIOUS ARTISTS Hosama /Pimscky
ot Clock /Cross Movement) Total Plays: 152, Total Stations: 10, Adds: 1 Total Plays: 143, Total Stations: 5, Adds: 0
9 APT.CORE | Am A Temple /Rocketown/ EXIT EAST All Of This fFervent/ KARA WILLIAMSON Where You Are /V0/
10 CROSS MOVEMENT Lord You Are (Cross Movement) L Total Plays: 148, Total Stations: 6, Adds: 0 Total Plays: 141, Total Stations: 7, Adds: 0
N _J J

Powergold

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.

The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

: 3 —_
Dan Turner, Vice President ‘== ireiiite
Programming Services 2\ aanio
o

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
infoi@powergold.com
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JACKIE MADRIGAL

imadrigal@redioendrecards.com

Radio For The People

Zenon Ferrufino on how KBNO/Denver does radio

Jhen in Denver, tune in to KBNO (Qué Bueno 1480 AM)
' not only to catch some of the best regional Mexican mu-
sic, but also to listen to a station that prides itself on being com-
munity-oriented. Spanish-language radio is known for taking
care of its listeners, but some stations do it better than others,

and KBNO is one of the best.

Qué Bueno is in a market with a large His-
panic population, competing with other Span-
ish-language stations that
| happen to be FMs. Yet
this AM station beats
these other stations in the
ratings by a mile. Taking
the pulse of the commu-
nity and giving the audi-
ence what it needs is
something this station
does extremely well, and
this week Latino Com-
munications owner and CEO Zenon Ferrufi-
no tells us how they go about it.

=

Zenon Ferrufino

R&R: Tell us about KBNO and what it does.

ZF: KBNO was one of the first Spanish-lan-
guage stations in the country — it was found-
ed in 1954. It has always been an independent
local station. We have shows and services that
no other station has, like GED classes in Span-
ish. We have Derecho Total, a show to help the
consumer, and Campalache, a show where peo-
ple can buy, sell or trade things; place a job
offer; or ask for a job.

We're also the official station for the Den-
ver Broncos and the Nuggets, so we're very
community-oriented. We also have a nonprof-
it organization called Robby’s Friends, where
we help children with cancer at Children’s
Hospital.

R&R: How can you be so community-oriented
in this day and age, when everything is a fight for
ratings?

ZF: | own the station, and I have always

“KBNO was one of
the first Spanish-
language stations in
the country — it was
founded in 1954. it
has always been an
independent local
station.”

““All Hispanic radio
stations have the
obligation to educate
our audience, to inform
them of what’s
happening, to make
them participate and to
show them the way.”

thought not only about making money, but
also about serving the community. There’s
time for everything. When you help the com-
munity, the audience is faithful to the station.

Last weekend we had a Valentine’s Day
dance with Montéz De Durango, and we had
to close the doors because 10,000 people came
to the show. People attend the station’s events
because they feel like part of the station be-
cause of the many community-oriented shows
we do. Since we are a local station, where the
other stations are syndicated, we know what's
happening in the community and what they
need.

R&R: It's not often that we see an AM station
beat FMs in the ratings.

ZF: A lot of it has to do with being a local
station and the many shows we do for the
community. We also have a good signal —
5,000 watts day and night. Toward the south
we almost reach Colorado Springs, and Gree-
ley, CO toward the north. The FMs have the
same coverage.

This station is a source of information for
the audience. If they need a doctor, a lawyer
or a hospital, we recommend where they
should go. We have a receptionist ready to
answer any question. Other stations don’t do
that.

R&R: What is the Hispanic makeup in Denver?

ZF: There are 5 million people in Colorado,
and about 1 million are Hispanic. Of that mil-
lion, about 75% are of Mexican origin. And we
are very politically active and aware. We have

NEW VENTURE universat Music Latino and Emilio Estefan have joined forces to create, distribute
and market Telemundo’s new reality show Nuevas Voces De América. Seen here are (I-r) Universal

Music Latin America and Iberian Peninsula Chairman Jests Ldpez, Estefan and Universal Music Latino
President John Echevarna.

Hispanics in the state government, and wejust
elected a Hispanic senator and representative.
The only other state to have a Hispanic sena-
tor is Florida.

We did a great campaign to register people
to vote. We don't tell them who to vote for,
but we do make a point of telling them to vote,
because their vote is their voice. We want peo-
ple to participate, to vote and to become U.S.
citizens. It's sad that radio stations in Califor-
nia don’t help to do things like this for the
large Hispanic population there. No one par-
ticipates or votes. We have no representation
there.

R&R: What about local government? How does
it work with the Hispanic community?

ZF: We have a lot of support from the may-
or. He's against the many propositions that
target Hispanics, like Proposition 200 in Ari-
zona and California’s Proposition 187. Any
time we get one of those propositions in this
area, we're going to fight against it.

R&R: Should radio not only entertain, but also
educate? Is that radio’s responsibility?

ZF: All Hispanic radio stations have the
obligation to educate our audience, to inform
them of what's happening, to make them par-
ticipate and to show them the way. That’s the
only way people will participate in the pro-
cess, like they did in Colorado. I would hope
that Colorado can be an example to the rest of
the states and that their radio stations do the
same things we have been doing.

R&R: Having so much community support
translates into success not only for the station’s
ratings, but also its sales.

ZF: We have a lot of local sales. Most of our
revenue is local. I'd say that 80% is local and
20% is national. Businesses advertise on the
station because they feel the station is part
of them. We make them feel like they are part
of the station and we are part of their busi-
ness.

R&R: How important is the DJ's roleat KBNO?

ZF: The most important thing is for them
to know the listeners and participate with
them. Most of the DJs here know the commu-
nity. Their children go to the same schools that
the audience’s children go to and they eat at
the same restaurants. It’s all about being part
of the community and knowing their needs.

R&R: The station is very pro-localism, but you
have a syndicated show in the mornings, Piolin Por
La Mafana. How does that work for you?

www americanradiohistorv com

ZF: It works because Piolin is very popu-
lar, and he identifies with the working class.
He’s good, and people like listening to his
show. As long as most of the station’s pro-
gramming is local, it works, and people per-
ceive it differently. If you have most of your
programming from syndication, it’s a differ-
ent story.

R&R: What station events are coming up?

ZF: We have an event every month. On
March 26 we have a dance with Los Tigres Del
Norte and Horéscopos De Durango. We have

“There are 5 million
people in Colorado, and
about 1 million are
Hispanics. Of that
million, about 75% are
of Mexican origin. And

we are very politically

active and aware.”

them at Denver’s Coliseum. And we do the
largest Cinco De Mayo event in the country.
The attendance for the two-day event is over
half a million people.

This year we're having our Cinco De Mayo
eventon May 7 and 8. And we also have a two-
day event for Mexican Independence Day. We
want to be involved in everything. The audi-
ence is loyal to our stations because we do so
many things for them.

TALK BACK TO R&R!

Do you have questions, comments or
feedback regarding this column
or other issues?

Call me at 310-788-1670
or e-mail:
Jmadrigal@radioandrecords.com J
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Radio Y Musica News

¢ Montéz De Durango are worth gold — or, at least, their latest album, ¥

Sigue La Mata Andando, is. The band has earned a gold record for the album,

which includes the single “Adiés Amor Te Vas,”
for sales of over 500,000. And, like an album
that keeps on giving, so does duranguense
music, which Montéz De Durango are credited
with popularizing.

* Miguel Bosé's latest work, Valentina, is so

Montéz De Durango

hot in Spain that it has landed in the No. 1
sales position in that country and went gold in Mexico just one day after its
release. Bosé is currently on the Latin American Valentina 2005 tour, which
has taken him to countries like Guatemala, El Salvador, Chile and Venezuela
and will be soon be in Nicaragua and Colombia.

* Control have left EMI Latin and signed with Univision Records. The band's
new album, Mds Control, is scheduled to be released on March 15 and will

include songs by such artists as Rigo Tovar and Juanes.

J/’ h"\?\\ {

tugfid ‘n' '|“'

e Costumbre presented their new album,
Fantasia, to their fans during a Valentine’s Day

performance in Houston. The album includes 11

tracks, and the single “Fantasia” was written by
Miguel Mendoza, who has written hits for such
bands as Intocable and Pesado.
; © Spain’s best-known hip-hop artist, Mala
y Rodriguez, appears as a special guest on Vico
Vico C C's new album, Desahogo, joining Vico on the
song “Vamonos Por Encima.” The first singles off the album are “Desahogo”
and “Se Escaman,” which will be launched simultaneously. Desahogo is a
followup to En Honor A La Verdad, which went double gold.

® For you Latin rock lovers and New York admirers, good news: The LAMC is
heading back to the Big Apple. The annual Latin Alternative Music Conference
will be held Aug. 3-6 and will feature free concerts in Central Park and at
Celebrate Brooklyn at Prospect Park.

¢ Univision Communications and Time Warner Cable have joined in a
multiyear agreement to offer all of Univision’s television products — Univision
Network, Telefutura Network and Galavision Network — to Time Warner cable
customers nationwide. Time Warner will
offer Telefutura’s programming in

Corpus Christi, TX; Raleigh; San Diego;

Harlingen, TX; Laredo, TX; Palm

Latin Alternative Music Conference

Springs, CA; and Philadelphia. Galavi-
sion will be offered in Waco, TX;
Rochester, NY; Raleigh; Milwaukee; Greensboro; northeast and western Ohio;
and Nebraska. Univision’s programming will air in key markets like Los Angeles,

New York, Houston, San Antonio and San Diego.

NEW HOME, NEW BEGINNING Singer-songwriter Ricardo Montaner just joined EMI Latin.
Seen here as he signs on the dotted line are (I-r) EMI Latin President/CEQ Jorge A. Pino, Montaner and
EMI Music Latin America President/CEQ Marco Bissi.

o
s
ALL IN THE FAMILY Music great Vicente Fernandez performed at Auditorio Nacional in Mexico

City, and the public got a treat when he sang “Al Mayor De Los Ferndndez” with his sons Alejandro and
Vicente Jr. Seen here are (I-r) Vicente. Alejandro and Vicente Jr.

LIKE A MODEL Pautina Rubio strutted down the catwalk during Fashion Week in New York
wearing a design by Alvin Valley. She's seen here with the designer.

I — 5 S s

HARD AT WORK akwid are seen here in action, filming the video for “Cémo, Cudndo Y
Donde,” the second single from their latest CD, KOMP 104.9 Radio Compa.
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REG/ONAL MEXICAN TOP 30

March 4, 2005 Poweren 1]
LAST THIS TOTAL 4/ WEEKS ON TOTAL STATIONS/ 1
WEEK  WEEK  ARTIST TITLE LABEL(S) PLATS PLAYS CRART ADDS “ I{J I] I A B A SE
1 0 INTOCABLE Aire (EM!Latin) 1480 +81 7 340 R
2 @ CONJUNTO PRIMAVERA Hoy Como Aver fFonovisa) 1987 +69 7 391 MOST ADDED
3 o LOS TUCANES DE TIJUANA El Vl.ru.s.DeI Amor (Universal) 1292 +30 14 3710 TG S, T
4 o K-PAZ DE LA SIERRA Volveré (Univision) 999 +15 20 36/1 LOS TIGRES DEL NORTE La Sorpresa fFongwisa/ 3
7 o LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) 959 +231 2 33 ORO NORTENO Lobo Domesticado /Fonovisa) 2
5 0 LOS HURACANES DEL NORTE Tii Ponte En Mi Lugar (Univision/ 795 +37 7 2401 LOS HOROSCOPOS DE DURANGO Si La Quieres (Disa) 2
6 @ LALOMORA SiMeVas A Dejar (Edimonsa) 758 +5 1 2210 TONOY FREDDY Lo Lindo De Ti 1Disa/ ‘ .
10 @ LOSHOROSCOPOS DE DURANGO SiLa Quieres (isa/ 729 4N 5 42 ﬁ:";’;‘:k"“‘::;;z”“‘”“‘;““(g“l“ ‘;‘,’r{:") ‘;E'“,";/'l“,_"/a‘ Disa) :
9 € BANDAELRECODO Ya Soy Feliz fFonovisa) 681 +7 12 2401 @ ta Cuce fnal A 24t
8 10  BETOY SUS CANARIOS Esta Liorando Mi Corazén (Edimonsa) 670 -54 20 34/0
12 Q LA AUTORIDAD DE LA SIERRA Me Quedé Sin Nadie (Disa/ 610 +31 3 N
15 @ LOS TEMERARIOS Sombras (Fonovisa) 572 +74 18 190
16 ®  JULIO PRECIADO Lo Mejor Fue Perderte (Sony BMG) 550  +52 a n MOST
1 14 GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa/ 542 39 17 2110 INCREASED PLAYS
17 @  LOSINVASORES DE NUEVO LEON Si Por Mi Fuera (EMI Latin) 518 +21 2 10 romL
21 @ GRUPOINNOVACION Matiana Que Y No Esté (Fonovisa) 503 +41 6 1501 AT T LB LT
W DRLE s ) L = 13 21 || 4§ TIGRES DEL NORTE La Sorpesa fFanoviss +23
20 @ PESADO Te Apuesto Lo Que Quieras /WHIIIEIML/ 502 +32 9 16“ KUMBIA KINGS Na Na Na (Dulce Nifia} /[M/laﬁﬂ/ +163
18 @ KUMBIA KINGS Fuego (EM! Latin) 499 +4 20 25/0 TONO Y FREDOY Lo Lindo De Ti /Disa/ +128
14 20  GRUPO BRYNDIS La Ultima Cancion (Disa/ 489 -22 13 1710 JENNI RIVERA Amiga, Si Lo Ves {Univision/ +112
19 €@ BRONCO “EL GIGANTE DE AMERICA" Sefior Mesero (Fonovisa) 487 0 7 200 'E':T::;:lfn EAL"; 35“’4/5 l:ﬁ'z - +g;
7 R . R n Tu Basura /isa, +
[Debut>
[Debut> g TONO Y FREDDY Lo Lindo De Ti /l]/sa.} 448 +128 1 312 L0S TEMERARIOS Sombeas (Fonovisa/ +78
2 BETO Y SUS CANARIOS A Usted (Disa) 448 +1 6 18/0 CONJUNTO ALACRAN Duele El Amor Universal +73
- @ EL PODER DEL NORTE En Tu Basura (Disa/ 435 +171 2 9/0 EL CHALINILLO Celoso /La Sierra) +73
28 @ DUELO Bienvenido Al Amor (Univision) 422 +53 17 13/0 LOS HOROSCOPOS DE DURANGO Si La Quieres /Disa/ +1
29 @ JOAN SEBASTIAN Como Olvidar (Balboa) 409 +48 2 51
@ KUMBIA KINGS Na Na Na (Dulce Nifia) (EM/ Latin) 404 +163 1 22
25 28  LOS RIELEROS DEL NORTE Tu Nuevo Carifiito (Fonovisa/ 391 5 20 23/0
@  JENNIRIVERA Amiga, SiLo Ves Wnivision) 37 +112 1 81
€  EZEQUIEL PENA Beso A Beso (Fonovisa) 374 +48 1 0 MOST
50 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the PL A YED RE C URREN TS
airplay week of 2/20-2/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R TOTAL
by each reporting station. Songs unreported as adds do not count toward overall total tations playing a song. Most Increased Plays lists the songs with the greatest | ARTIST TTLE LABEL(S) PLAYS
week-0-week increases in 10tal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned | PESADO Ojald Que Te Mueras (Warner M.L.) 509
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records PATRULLA 81 No Aprendi A Olvidar /Disa/ 443
PAQUITA LA DEL BARRIO Las Rodilleras (Balboa) LS HOROSCOPOS DE DURANGO Dos Locos (Disa/ .
Total Plays: 187, Total Stations: 5, Adds: 1 RAMON AYALA Y Bailando /Freddie) 214
NE W & ACTI VE LOS ANGELES AZULES Ella Se Olvido De Mi (0isa} L0S MORROS DEL NORTE Dos Botellas De Mezcal /la Sierra) 257
JENNIFER PERA Si Yo Me Vuelvo A Enamorar (Univision) Total Plays: 162, Total Stations: 7, Adds: 0 BANDA EL RECODO Delante De Mi /Fonovisa) 251
Total Plays: 372, Total Stations: 9, Adds: 0 ADAN CHALINO SANCHEZ Amor Del Alma fUnivision/ PATRULLA 81 Cémo Pude Enamararme De Ti /Disa) 249
LA ORIGINAL BANDA EL LIMON Abeja Reina /Edimonsa) Total Plays: 149, Total Stations: 9, Adds: 1 LOS HURACANES DEL NORTE Te Perdoné Una Vez Univision) 241
Total Plays: 275, Total Stations: 12, Adds: 1 GRUPO MONTEZ DE DURANGO Esperanzas (jsa/ PALOMO Miedo /Disa/ 228
ORO NORTERNO Lobo Domesticado (Fonovisa/ Total Plays: 135, Total Stations: 5, Adds: 1 GRUPO MONTEZ DE OURANGO Léstima Es Mi Mujer Disa) 213
Total Plays: 256, Total Stations: 6, Adds: 2 SOLIBO Contigo (Freddie) - -
VIOLENTO No Me Quiero Enamorar (isa/ Total Plays: 109, Total Stations: 5, Adds: 0 Station playlists for all R&R ‘
Total Plays: 211, Total Stations: 7, Adds: 0 VICENTE FERNANDEZ No Creo Que Tu (Sony BMG) reporters are available on the web
Total Plays: 93, Total Stations: 6, Adds: 0 at www.radioandrecords.com.
Songs ranked by total plays
The R&R Annual Subscription Package
Delivers The Most For Your Money |
5 D D ; D iy )
( Z; a ;B (4 L
(5330 valve)
2 j I R&R Di 1
semi-annual R&R Directories
$150 valve
( ) ;
o-mail R&R at: CallR&R at:  FAX Credit Card Payments To: Subscribe online:  THE INDUSTRY’S NEWSPAPER
subscribe@radioandrecords.com 310-788-1625 310-203-8727 www.radioandrecords.com
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CONTEMPORARY TOP 30

March 4, 2005 POWERED[:]]
WEBC W aRTISTTIE LABEL(S) 4563 pLkvs RS M E “ I A RA SE
1 1 JULIETA VENEGAS Algo Esta Cambiando (Sony BMG) 735 -26 1" 19/0
22 JUANES Volverte A Ver Universal 59 M 10 2110 MOST ADDED’
3 3 CRISTIAN Te Buscaria (Sony BMG) 616 5 13 20/0 [P \ons
10 o JUANES La Camisa Negra (Universal) 599 +139 3 30 REYLI BARBA Amor Del Bueno Sony BMG) 2
4 6 JUANES Nada Vaigo Sin Tu Amor {Universal) 587 +1 21 2710 RICARDO ARJONA La Mujer Que No Sofé /Sany BMG) 2
5 6  ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM! Latin) 559 1 21 22i0
6 7 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony BMG) 520 17 21 22{0
7 8  PAULINA RUBIO Dame Otro Tequila {Universall 475 -52 18 20/0
8 9 LA 5A.ESTACION El Sol No Regresa {Sony BMG) 452 -22 13 18/0
12 @ LUIS MIGUEL Sabes Una Cosa (Warner M.L.) 414 +16 4 70
9 11 KALIMBA Tocando Fondo (Sony BMG) 392 75 9 14)0 M OS r
15  REYLIBARBA Amor Del Bueno (Sony BMG) 78 +18 6 121 INCREASED PLAYS
13 @ PEPE AGUILAR Miedo (Sony BMG) 367 +3 21 20/0 ToTL
17 14 FEY LaFuerza Del Destino (EM/ Latin) 352 -4 9 10/0 ARTIST TITLE LABEL(S) INCREASE
19 @ ALEJANDRO FERNANDEZ Qué Lastima (Sony BMG) 5 +32 4 6/0 JUANES La Camisa Negra (Universal) +139
1 16 OBIE BERMUDEZ Todo EI Afio (M Latin) 348 55 17 16/0 f:ﬁ:‘l:g;:lu;:;ﬁs;emidajw /zfrzﬂe;l’ﬁ/ +1g:
. , . r M. +
18 @) CARLOS VIVES Voy A Dividarme De Mi (EMI Latin) 339 +16 10 8/0 R AB;":‘“'B" o () oo
14 18 DAVID BISBAL Esta Ausencia (Universall 322 -39 13 130 FRANCO DE VITA Ay Dios /Sany BMG) +75
16 19 MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisa) 289 -69 18 1710 0BIE BERMUDEZ Cémo Pudiste /EM/ Latin) +73
28 @ YAHIR Te Amaré (Warner M.L.) 279 +41 2 5/0 DAVID DEMARIA Precisamente Ahora (Warner M.L.) +73
24 @ TOMMY TORRES Dame Esta Noche (Ole Music/ 275 +11 4 2/0 SIN BANDERA Que Lloro /SW(V BMG/ +51
20 22 PEPEAGUILAR El Autobis (Sony BMG) m3 19 7 12/0 j:]n::us::::;:::d C/m;’“’ (Babboal :z;
21 23 LUIS MIGUEL Que Seas Feliz (Warner M.L.) 264 14 19 14j0
29 @ N.0.R.E. f/NINA SKY & DADDY YANKEE Dye Mi Canto (Roc-A-Fella/IDJMG) 253 +17 7 710
23 25  GLORIA TREVI En Medio De La Tempestad (Sony BMG)/ 249 -15 17 9/0
22 26 SINBANDERA De Viaje (Sony BMG) 246 -32 16 1210
27 @ DADDY YANKEE Gasolina (¥ Music/ 242 +1 5 9/0
26 28 CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) 236 7 2 6/0 : NEW & ACTIVE
D 29  ENANITOS VERDES TuCércel (Universal) 219 12 15 1210
3D LA SA.ESTACION Algo Més (Sony BMG) 214 2 1 5/0 SORAYA Liévame (EM! Latin)
32 Spanish Contemporary reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays forthe |  10tal Plays: 205, Total Stations: 6, Adds: 0
airplay week of 2/20-2/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R . .
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest JUAN LUIS GUERRA Para Ti Vene Music/Universall
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned Total Plays: 179, Total Stations: 5, Adds: 0
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records
VICTORIA Ni Ahora Ni Nunca (Universall
MO s r Total Plays: 71, Total Stations: 4, Adds: 0
| TOTAL
PLAYED RECURRENTS e s R
SERRALDE Vida De Mi Vida (Universal)
T KALIMBA No Me Quiero Enamorar (Sony BMG) 322 Total Plays: 69, Total Stations: 4, Adds: 0
ARTIST TITLE LABEL(S) PLYS | JULIETA VENEGAS Lento (Sony MG/ @ | EE—
LA OREJA DE VAN GOGH Rosas /Sony MG/ 395 | FRANCO DE VITA T De Qué Vas (Sony BMG) 260 S ————
JULIETA VENEGAS Andar Conmigo /Sony BM6/ 375 | MANA Mariposa Traicionera (Wamer M.L) 253 Station playlists for all R&R
FRANCO DE VITA /SIN BANDERA SiLa Vs (Sory BMG) 348 | OBIE BERMUDEZ Antes (EM/ Lati 247 reporters are available on the web
.radipandrecords.com.
SIN BANDERA Que Lloro /Sony BMG) 330 CHAYANNE Cuidarte El Alma (Sony BMG/ 232 at www. radigandr ! m

In
Dreams
She Runs...

Muscular dystrophy must be
stopped — and it will be. MDA, the
Muscular Dystrophy Association, is fund-
ing research to find treatments and
cures. To learn more, call 1-800-FIGHT-MD
or go to www.mdausa.org.

Where hope begins
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LATIN FORMATS

March 4, 2005

4 N
TROPICAL TOP 25
WEEK  ARTIST TITLE LABEL(S) PORTS
1 MARC ANTHONY Se Esfuma Tu Amor (Sary BMG/ 214
2 JUAN LUIS GUERRA Para Ti Vene Music/Universal) 207
3 MONCHY & ALEXANDRA Perdidos (/&N) 188
4 EL GRAN COMBO DE PUERTO RICO El Matrimonio (Soy BMG/ 147
5 TITOROJAS Quero (MP/ 108
6 DADDY YANKEE Lo Que Pasd, Paso /W Music/ 106
7 GILBERTO SANTA ROSA Piedras Y Flores (Sany BMG/ 104
8 CHARLIE CRUZ Ven Devorame Otra Vez (S6Z Entertainment) 87
9 GILBERTO SANTA ROSA Enséftame A Vivir Sin Ti (Sany BMG/ 85
10 OBIE BERMUDEZ Todo El Ao /EM! Latin) 84
1 DOMENIC MARTE VenTi /&N) 76
12 ELVIS CRESPO Pan Comid Ok Music/ 75
13 AVENTURA LaBoda (Premim/ 72
14 LOS TOROS BAND Perdoname La Vida (Universal) 69
15 ENRIQUE FELIX Galletitas De Avena (Mayimba Productions/ 66
16 OSCAR D'LEON Enamoraito (Sany BMG/ 63
17 TONOROSARIO Resistiré (Unversal 61
18 DADDY YANKEE Gasofina (V/ Music/ 60
19 KINITO MENDEZ Hony Tii Si Jony &N 57
20 TITO NIEVES f/LAINDIA YaNo Queda Nada (S6Z Entertainment) 52
21 LA GRAN BANDA Chiquila (0AM Productions/ 51
22 JUANES Volverte A Ver (Unversal/ 51
23 N.O.R.E.fiNINA SKY & DADDY YANKEE Oye Mi Canto (Roc-4-Feka/lDJMG) 49
24 JULIOVOLTIO Julito Maraiia (Sony BMG) 49
2% FRANKIE NEGRON Todo Es Mentira (SGZ Entertainment) 47
Data is complied from the airplay week of 2/20/05-2/26/05,
and based on a point system.
L © 2005 Radio & Records. D
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CONTEMPORARY

No Going for Adds for this Week

REGIONAL MEXICAN

CONJUNTO ALACRAN Duele El Amor (Universal)
LOS KAPS! Mariposa (Universal)

TROPICAL

VICTOR MANUELLE La Vida Es Un Carnaval (Sany BMG)

ROCK/ALTERNATIVE

No Going for Adds for this Week

-

ROCK/ALTERNATIVE

TW  ARTIST Tithe Labe¥s)
MOLOTOV Amateur (Universall

STOIC FRAME Demonios Det Asfalto £/ Comandante/V&.J)
ENJAMBRE Biografia (Osa/V&.J/

LIQUITS Chido /Surco)

VOLUMEN CERO Autos (WarnerM.L.)

JULIETA VENEGAS Aigo Esta Cambiando (Sony BMG)
IGNACIO PENA Dénde Estabas (Everywhere Music)

ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave)
VICENTICO Los Caminos De La Vida (Sony BMG)
LUCYBELL Hoy Soiié (Warner M.L.)

ELY GUERRA Te Amo, i Love You (Higher Octave/

12 RABANES & DON OMAR Rockton (Sony BMG/

13 ANDREA ECHEVERRI A Eme O (Nacional)

14 A.N.LM.A.L. Combativo (Universal)

15 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca/DLN/

W W ~N N & W N -

—_ =
- o

Songs ranked by total number of ?oints. Data compiled from playlists submitted on a
weekly basis by 11 specialty rock/alternative shows, airing at least 2 hours per week, on
radio stations across the country.
\—
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RECORD POOL

TW  ARTIST Tite Labei(s)

BANDA GORDA Traigo Fuego /MP/

TITOROJAS Quiero (MP)

EL GRAN COMBO DE PUERTO RICO Ei Matrimonio (Sony BMG)
EDDIE SANTIAGO Loco Por Tu Amor (MP/

DOMINGO QUINONES EI Mas Buscado (Universall

IVY QUEEN Dile (Perfect Image/

TOROROSARIO Resistiré (Universall

MARC ANTHONY Se Esfuma Tu Amor (Sony BMG)

DON OMAR Reggaeton Latino (Urban Box Office/

OBIE BERMUDEZ Todo Ei Afio (EMI Latin)

NORIEGA fTITO “EL BAMBINO" Te Encontraré (Flow Music/Cutting)
JULIO VOLTIO Julito Maraiia (Sony BMG)

CDNJUNTO IMAGEN Suéltala (Muzig)

GEORGE DELGADO Tu Guarachita (Rumba Jams)

CALI ALEMAN La Victoria (Empire)

W O ~Nd O AW N =

—_ = = = = =
B W N = O

—

Songs ranked by total number of points. 22 Record Pool reporters.

iQué Pasa Radio!

At Regional Mexican the top four positions remain the same. Julio
Preciado (Sony BMG) continues to move up the chart with “Lo Mejor
Fue Perderte” landing this week at No. 13, white Grupo innovacién’s
“Manana Que Ya No Esté” (Fonovisa) takes a big jump from No. 21
to No. 16. There are four debuts this week: Tofio Y Freddy's “Lo Lindo
de Ti” (Disa), at No. 22; Kumbia Kings' “Na Na Na (Dulce Nina)”
(EMI Latin), at No. 27; Jenni Rivera’s “Amiga si Lo Ves” (Univision),
at No. 29; and Ezequiel Penha’s “Beso a Beso” (Fonovisa), at No. 30.
On the Contemporary side of things, Juanes’ latest single, “La
Camisa Negra” (Universal), takes a big jump to No. 4, while Yahir's
“Te Amaré” (Warner M.L.) also moves up, landing at No. 20. And La
5a Estacion (Sony BMG) enter the chart at No. 30, with “Algo Mas.”
Remember that you, radio PDs, are responsible for the hits, the
debuts and the drops. Report your adds and make things happen.

The deadline is Tuesday at noon PT.
. a

J
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MORNING SHOW SUPER-
PRODUCER NEEDED!

Classic Rock WMGK/Philadelphia is
looking for a High-Powered producer for
the John DeBella Morning Show. Appli-
cants must have multi-year experience
producing a BIG Morning Show, must
have a Rolodex to die for, and must be
skilled at making the biggest Air Talent
in Philadelphia sound EVEN BIGGER!

Send your resume and whatever
material will show us that you are the
right person for the job to:

Cruze, Program Director
WMGK/Philadeiphia
1 Bala Plaza #339
Bala Cynwyd, PA 19004

WMGK is a Greater Media station, and
an equal opportunity employer.

%
znewt"f "

Susquehanna Radio
Dallas-Fort Worth

“Where It Begins And Ends With The
Product”

The search is underway for the exceptional
Program Director for one of America’s leg-
endary Radio stations: KPLX-FM 99.5 The
Wolf

v The Wolf's worldwide listeners, profes-
sionat staff and management demand a vi-
sionary leader with inspirational work ethic
and outstanding communication skitts.

v Our next Program Director must perform
as the consummate teacher and talent coach
to motivate their staff to excel at afl times.

 This individual must have broad strokes
marketing savvy encompassing market re-
search, strategic and tactical analysis with
successful implementation and follow-
through.

v Susquehanna Radio requires a strong,
balanced administrator with tested and
proven excellence in major market budget-
ing and expense control.

SUSQUEHANNA RADIO CORP. MAINTAINS
A DRUG-FREE WORKPLACE, IS AN ESOP
COMPANY AND IS AN EQUAL EMPLOY-
MENT OPPORTUNITY EMPLOYER. APPLI-
CANTS MUST BE ELIGIBLE TO WORK IN
THE U.S.

16 SUSQUEHANNA

N“ DALLAS/FT WORTH

Send resume & philosophy statement to
Lon Bason, VP/GM
Susquehanna Radio Corp.

3500 Maple Ave., Suite 1600
Dallas, Texas 75219
Via Fax: (214) 523-2746 or Email:
Ibason@dfwradio.com

HOW TO REACH US RaADID & RECORDS, INC. / 2048 CENTURY PARK EAST., 415T FLOOR, LOS ANGELES, CA 90067

Cumulus Media/Lexington, KY
searching for America’s BEST
Country Program Director

92.9 The Bear is looking for the
right person to take us to the next
level...You'll program a 100,000
watt powerhouse, if vou have a
proven track record, know imag-
ing, know how to coach a
talented, pro airstaff, know how
to hit the streets, and have
superior on-air skills. Rush re-
sume, aircheck, composite if pos-
sible to: Robert Lindsey, Opera-
tions Manager, 300 west Vine
Street, Lexington, KY, 40507, or
mp3 to robert.lindsev@ cumulus.
com. If vou're ready to go into
battle, and have what it takes to
win the war...let’s talk. EQE

GOLD BASED A/C STATION is in the
hunt for future on air openings [smail
market). Send packages to: 165 South
Main Street #165 Fond du Lac, W!
54935. EOE (3/4)

NEWS DIRECTOR
Fulltime opening for experienced
newsperson who loves not only
being first with the story, getting the
story behind the story, but also is
passionate about coaching others to
the same level. You'll work with a
staff of professionals and oversee a
2-person news staff at small-mar-
ket AM, plus 2 FM’s located about
2 hours south and west of Chicago.
Excellent place to live and work!
Good pay, health, dental, life insur-
ance, 401k, savings plan plus DB
pension plan funded by company.
We are the established stations in
this Midwest market. Send resume
and demo to: WLPO/WAJK/
WKOT, PO Box 215, La Salle, IL
61301 or to joyce@wlpo.net. EEO/
M/F employer.

POSITIONS SOUGHT

Established travel talk show ready to join
your talk format. The Traveling Blues Show
is looking for a new outlet to expand our
current loyal listening audience. julybill04@
yahoo.com or call (631) 327-6302. (3/4)

Fun, energetic, loyal multi-talented, female
who's creative, competitive and very versa-
tile with top skills for broadcasting indus-
try. Esther 972-230-0973 estherlauren@
yahoo.com. (3/4)

OPPORTUNITIES

PROMOTION DIRECTOR
SUSQUEHANNATS Next Great Country
Radio Station WYGY-FM 1s here at CRS in
Nashville searching for our Next Great
Promotions Director! If you're ready for
the Country Radio Battle of a Lifetime
then contact Steve Giuttari at 513-412-
7051, leave your name, number and a
time to get in touch with you and we
will contact you immediately! Please also
send us your best package to:
tklemann@cincyradio.com or mail it to
WYGY-FM, C/O Steve Giuttari, 895 Cen-
tral Avenue, Suite 900, Cincinnati, Ohio
45202.

AN ESOP COMPANY
AN EQUAL OPPORTUNITY EMPLOYER
SUSQUEHANNA RADIO CORP MAIN-
TAINS A DRUG FREE WORKPLACE
APPLICANTS MUST BE ELIGIBLE TO
WORK IN THE U.S.

WEST

PROGRAM DIRECTOR

Once in a lifetime opportunity
for a new powerhouse Span-
ish station in America’s Finest
city - San Diego. Minimum 3
years PD. experience. On air
experience a plus. Mexican
Regional or Spanglish experi-
ence, Selector experience a
must. Submit resume to
caseyguth@aol.com. EOE

LOCAL SALES MANAGER
Once in a lifetime opportunity
for a new powerhouse Spanish
station in America’s Finest city
- San Diego. Minimum 3 years
managerial experience. Bilin-
gual a plus. Submit resume to
caseyguth@aol.com. EOE

RE&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individual king work in the in-
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail of fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ
ing heading) Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handiing.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone ber. Blind box resp are sent to
advertisers every Friday by first-class mail

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East., 41st Floor, Los Angeles,
CA 90067

RADIO & RECORDS, INC.

2049 Century Park East., 415t Floor, Los Angeles, CA 90067

Publisher

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, Califomia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R& R reserves all rights in material accepted for publication. Alf letters addressedto R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East., 41st Floor, Los Angeles, California 90067

o

WEBSITE: www.radioandrecords.com

Fax E.

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw @radioandrecords.com
EDITORIAL, OTHER DEPTS:  310-553-4330

WASHINGTON, DC BUREAU: 301-951-9050

CIRCULATION:

NEWS DESK:

R&R MUSIC TRACKING:
ADVERTISING/SALES:

310-788-1625
310-788-1699
310-788-1668

310-203-8727
310-203-9763
310-203-9763
310-203-8450

subscribe @ radicandrecords.com

newsroom @radioandrecords.com 310-203-9763 mailroom @radioandrecords.com

301-951-9051

cmaxwell @radioandrecords.com jhoward @radioandrecords.com

310-553-4330

hmowry @radioandrecords.com

NASHVILLE BUREAU: 615-244-8822 615-248-6655  Ihelton@radioandrecords.com
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MARKETPLACE

MARKETING & PROMOTION MUSIC REFERENCE

PUBLICITY PRINTS

Lithographed On Heavy, Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

- B/W - 8x10’s
—— 500 - $90.00
1000 — $120.00

5x7 - JOCK CARDS

B&W 1000 — $100.00
Color 2000 — $408.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES AVAILABLE

PRICES SUBJECT 1O

CHANGE WITHOUT NOTICE

Send 8x10 photo. check/M.O. Visa MC, instructions to.
1867 E. Florida Street, Dept. R Spnngtield, MO 65803
TOLL FREE: 1-888-526-5336

www.abcpictures.com

PICTURES

Find Songs About Almost AIW“IiII!]!

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music
1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

Order via R&R: Save 20% and get free UPS shipping!® (*on U.S. orders) —
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Bivd., 3rd Floor, L.A., CA 90067

VOICEOVER SERVICES

Tue mousTey's Newsraren

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and
accompanied by payment. Visa/MC/AMEx/Dis-
cover accepted. One inch minimum, additional
space up to six inches ) .
available in increments e
of one-inch. Rates for 13 insertions  85.00

R&R marketplace (per 26 insertions  75.00
inch): 51 insertions  70.00

Marketplace

(310) 788-1621

Fax: (310) 203-8727

e-mail: kmumaw@radioandrecords.com

www._mitchcraig.com

iild i Gl GlRAING

e 01 ASCIC ROCK IMAGING WITH ATTITUDE!

Calll
901.861.4876

mattrawlings.com ¢« 317-440-1761

PAVE PAC KER

| EOVER
"Finally, a voice guy that reads
the copy the way I heard
it when I wrote it"

JOE CIPRIANO

PROMOS

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

YOUR
(NEW VOICE)
ALTERNATIVE

www.joecipriano.com

WWW. radwandrecords com |

@ WWW.RADIOANDRECORDS.COM

!

ROCKS
CLEVELAND

7\

JUNE 23-25- 2005

RR CONVENTION 2005

RENAISSANCE CLEVELAND HOTEL
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THE BACK PAGES

March 4, 2005

CHR/RHYTHMIC

rowereD Tl

MEDIABASE

URBAN

w W w W w W
1 8 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 3 @ S50 CENT Candy Shop (Shady/Aftermathinterscope) 1 1 LI JON.. flUSHER & LUDACRIS Lovers & Friends (TV7)
2 KELLY CLARKSON Since U Been Gone (RCA/RMG) 1 GAME /50 CENT How We Do (Aftermatl/G-Unit/interscope) 3 GAME /50 CENT How We Do (Aftermath/G-Unit/interscope)
3 3 CIARA fIMISSY ELLIOTT 1, 2 Step /L aFace/Zomba Label Group) 2 LIl JON... f/USHER & LUDACRIS Lovers & Friends (7VT) ) TRILLVILLE Some Cut (BME/Warner Bros.)
4 4  MARIO Let Me Love You L/RMG) 5 50 CENT Disco Inferno (5-Unit/Shady/Aftermath/interscape) 7 50 CENT Candy Shop /Shady/Aftermath/interscope)
6 o GWEN STEFANI f{EVE Rich Girl //nterscope) 4 MARIO Let Me Love You L/AMG) 2 5 MARIO Let Me Love You (L/AMG)
5 6 JESSEMCCARTNEY Beautiful Soul (Hollywood) 8 FRANKIE J. {/BABY BASH Obsession (No Es Amor) (Columbia) 6 @ JOHN LEGEND Ordinary People (Columbia)
8 USHER Caught Up fLaFace/Zomba Label Group) 6 CIARA tIMISSY ELLIOTT 1, 2 Step flaFace/Zomba Label Group) 5 7 FANTASIA Truthls (L/RMG/
7 EMINEM Mockingbird (Sbady/Aftermath/interscope) 9 EMINEM Mockingbird (Shady/Aftermatl/interscope) 12 @) T.L You Don't Know Me (Grand Hustle/Atlantic)
n FRANKIE J. f/BABY BASH Obsession {No Es Amor) (Columbia) n MARIAH CAREY It's Like That /sland//DJMG) 14 € NIVEAfiLIL' JON & YOUNGBLOODZ Okay (ive/Zomba Label Group)
10 10 GAVIN DEGRAW | Don’t Want To Be (/AMG) 10 USHER Caught Up {LaFace/Zomba Label Group) 11 ) OMARION 0 (Lpic/
13 @ 50 CENT Disco Inferno (5-Unit/Shady/Aftermath/interscope) 7 DESTINY'S CHILD Soldier {Columbia) 9 11 T.1. Bring 'Em Out (Grand Hustle/Atientic)
9 12 DESTINY'S CHILD Soldier (Columbia) 14 NATALIE Goin’ Crazy fLatium/Universal) 8 12 DESTINY'S CHILD Soldier (Columbia/
1213 LI JON... flUSHER & LUDACRIS Lovers & Friends (7VT) 15 TRICK DADDY Sugar (Gimme Some) (Siip-N-Sidle/Atlantic) 10 13 50 CENT Disco Inferno (5-Unit/Shady/Aftermath/interscope)
15 @ GAME /50 CENT How We Do (Aftermath/G-Unit/interscope) 12 T.1. Bring "Em Out (Grand Hustle/Atlantic) 15 14 USHER Caught Up {LaFace/Zomba Label Group)
14 15 RYAN CABRERA True (£.V.L.A/Atlantic) 13 SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggystyle/Geften) 13 15 CIARA f/MISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group)
21 ) ROB THOMAS Lonely No More (Atantic) 16 BABY BASH Baby I'm Back (Universal) 24 8 FANTASIA Baby Mama (/RMG)
24 (§) MARIAH CAREY It's Like That fisland//DJMG/ 19 TRILLVILLE Some Cut (BME/Warner Bros.) 20 MARIAH CAREY I1's Like That f/siand/iDJMG)
23 @) SNOOP DOGG flJUSTIN TIMBERLAKE Signs (Doggystyle/Getfen 17 OMARION D (fpic/ 16 18 SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggystyk/Geffen)
28 &) NATALIE Goin' Crazy (Lativm/Universal) il YING YANG TWINS Wait (7V7) 18 19 FABOLOUS Baby (Atantic)
16 20 JAY-Z & LINKIN PARK NumbiEncore (Warner Bros.) 29 GAME Hate It Or Love It (Aftermath/G-Unit/Interscope) 22 @ AMERIE One Thing (Columbia)
25 €3 AUCIAKEYS Karma LIRMG) 28 AKON Lonely (SRC/Universal) 19 21 TYRA Country Boy (56&L/
17 22 NELLY f[TIM MCGRAW Over And Over (Derrty/Fo‘ReeyCurb/Universal) | 22 X3 BOBBY VALENTINO Slow Down (OTP/Def Jam//DJMG) 21 22 TWISTAHIFAITH EVANS Hope (Atiantic/Capitol)
20 23 NELLY N Dey Say (Derrty/Fo’ ReellUniversal) 27 ) NIVEA f/LIL" JON & YOUNGBLOODZ Okay A/ive/Zomba Label Group) 17 23 SNOOP DOGG Let's Get Blown (Doggystyle/Getfen)
33 @ 50 CENT Candy Shop (Shady/Aftermath/interscope) 25 PITBULL fiLIL" JON Toma (7V7) N YING YANG TWINS Wait (7V7)
22 25 MAROON 5 Sunday Morning (OctonelJRMG) 31 ¥ED SNOOP DOGG fIJUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 26 M. JONES 1/S. THUG & P. WALL Sti... [Swishatiouse/AsylunyWarer Bros.)
27 BOWLING FOR SOUP Almost (Sévertone/Jive/Zomba Label Group) 23 26 TORI ALAMAZE Don't Cha (Universsl) 29 112 U Atready Know (Def Sol//DJMG)
n EMINEM Like Toy Soldiers (Shady/Aftermath/interscope) 20 27 DADDY YANKEE Gasolina ¥/ Music/ 27 BROOKE VALENTINE f/BIG BOI & LIL' JON Girlfight (Virgin/
19 28 ASHANTI Only U (Murder Inc/IDJMG) 18 28 LUDACRIS Get Back (Def Jam South/IDJMG) 25 TRICK DADDY Sugar {Gimme Some) /Skp-N-Skde/Atiantic)
k) @ 3 DOORS DOWN Let Me Go /Republic/Universal) 24 29 LLOYD BANKS Karma (interscope) 35 LUDACRIS Number One Spot (Def Jam South/IDJMG)
29 30 AVRILLAVIGNE Nobody's Home (Anista/RAMG) 34 € FANTASIA Truthls L/RMG) 23 30 LUDACRIS Get Back (Def Jam South//DJMG)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED

50 CENT Candy Shop /Shady/Aftermath/interscope)

#1 MOST INCREASED PLAYS
NATALIE Goin' Crazy (LatimyUniversal

TOP5 NEW & ACTIVE
T.1. Bring 'Em Out (Grand Hustie/Atisntic)
OMARION 0 (Eoie/
JENNIFER LOPEZ FIFAT JOE Hoid You Down /Epic/
J0JO Not That Kinda Girl et Grownd Uinwevsall
ASLYN Be The Girl [Capitol)

CHR/POP begins on Page 29.

=

O =~ - 0000 2

KELLY CLARKSON Breakaway (Hollywood)

LOS LONELY BOYS Heaven (OR Music/Epic/
JOHN MAYER Daughters (Aware/Columbia)

TIM MCGRAW Live Like You Were Dying (Curt/
MAROON 5 She Will Be Loved (Octane//RMG)
MARTINA MCBRIDE In My Daughter’s Eyes (RCA/
KEITH URBAN You'l Think Of Me (Capitol/

HALL & OATES VIl Be Around (U-Watch/
MAROON S This Love (Octone/J/RMG)
HOOBASTANK The Reason (/sland//DJMG)

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlsntic/

@AW N =

©w
-

14 MICHAEL BUBLE Home (743/Reprise)

12 KENNY G. H{EARTH, WIND & FIRE The Way You Move /Arista/AMG)
13 GOO GOO DOLLS Give A Little Bit (Warner Bros.)

15 15 ROD STEWART f/STEVIE WONDER What A Wonderful Warld (L/AMG)/
16 TINA TURNER Open Arms (Capitol)

17 RYAN CABRERA True (£.V.L.A/Atlentic)

19 MERCYME Homesick /NO/Curb)

18 19 MICHAEL MCDONALD Reach Out, Il Be There Motown/Universal)
20 20 KATRINA CARLSON Drive (Kataphonic)

21 RICHARD MARX Ready To Fly (Manhattan/EMC)

22 RAY CHARLES f/DIANA KRALL You Oon't Know Me (Concord)

23 SCOTT GRIMES Sunset Bivd. (Velocity)

27 FIVE FOR FIGHTING If God Made You (Aware/Columbial

30 ROB THOMAS Lonely No More (Atlantic)

26 VANESSA WILLIAMS You Are Everything (Lava/

29 ELTON JOHN All That 'm Allowed (Universall

- MAROON 5 Sunday Morning /Octone/JAMG)
9 JIM BRICKMAN f/ROCH VOISINE My Love Is Here (Winoham HRMG)
28 @ FINGER ELEVEN One Thing (Wind-up)

~N
2]
~N

CIARA FILUDACRIS Oh /Laface/Zomba Label Group)

#1 MOST INCREASED PLAYS
50 CENT Candy Shop (Shady/Aftermathinterscope)

TOP5 NEW & ACTIVE
M. JONES FIS. THUG & P. WALL Stil Tippin' Siaistatinisesdsym W Sros.)
CIARA FILUDACRIS Oh /LaFace/Zomba Label Group)
SLY BOOGY It's Nuthin’ L/RMG)
TWEAPONZ Misa Mira (Defiant
LIL' JON FACE CUBE Rol Call (7V7)

CHR/RHYTHMIC begins on Page 34.
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@ GREEN DAY Boulevard Of Broken Dreams (Reprise/

GOO GOO DOLLS Give A Little Bit (Warner Bros.)

KELLY CLARKSON Breakaway (Holywood/

ROB THOMAS Lonely No More (Atlantic/

MAROON § Sunday Morning (Dctone/J/RMG)

FINGER ELEVEN One Thing (Windug/

MAROON § She Will Be Loved (Octone/J/RMG)

LENNY KRAVITZ Lady (Virgin)

JOHN MAYER Daughters (Aware/Columbia)

HOWIE DAY Coliide (Epic/

SWITCHFOOT Oare You To Move (Red /nk/Columbial
KEANE Somewhere Only We Know flnterscope)

KELLY CLARKSON Since U Been Gone (RCA/AMG)

RYAN CABRERA True (£.V.L.A/Atlantic)

3 DOORS DOWN Let Me Go (Repubkc/Universal)

AVRIL LAVIGNE Nobody's Home {Arista/RMG)
LIFEHOUSE You And Me (Geffen)

JET Look What You've Oone (Atlantic)

ANNA NALICK Breathe (2am) [Columbvia)

JESSE MCCARTNEY Beautiful Soul (Hollywood)

NELLY f/TIM MCGRAW Over And Over (Derrty/Fo* Reel/Curb/Universal)
DURAN DURAN What Happens Tomorrow (Epic/

LOW MILLIONS Eleanor (Manhattan/EMC)

TIM MCGRAW Live Like You Were Dying (Curt/

U2 Sometimes You Can't Make It On Your Own {interscope/
VELVET REVOLVER Fall To Pieces (RCA/RMG)

ASLYN Be The Girl {Capitol)

KILLERS M. Brightside (/sland//DJMG)

BOWLING FOR SOUP Almost (SitvertonelJive/Zomba Label Group)
GWEN STEFANI f/EVE Rich Girl (/nterscope)

BN NNOWN —
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12
17
13
16
18
20
§

CASSIDY I'm A Hustla L/AMG)

#1 MOST INCREASED PLAYS
FANTASIA Baby Mama L/AMG)

TOP5 NEW & ACTIVE
JA RULE FILLOYD Caught Up (Murder inc.1DJMG)
NAS Just A Moment (Cobmbia/
YDUNGBLOODZ FIYOUNG BUCK Datz Me /S0 So De//Zomba Labe! Group)
BEANIE SIGEL Feel It In The Air (Roc-A-Fela/IDIMG)
TORI ALAMAZE Don't Cha (Unversal

URBAN begins on Page 38.
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@ GREEN DAY Boulevard Of Broken Dreams (Repriss/
2 SHINEDOWN Buming Bright (Atlantic)
THREE DAYS GRACE Home Live/Zomba Label Group)
MOTLEY CRUE If | Die Tomorrow (island/iD/MG)
VELVET REVOLVER Fall To Pieces (RCA/AMG)
3 DOORS DOWN Let Me Go /Repubkic/Universal)
PAPA ROACH Scars (Geffen)
VELVET REVOLVER Dirty Little Thing (RCA/RMG)
U2 Al Because Of You (interscape/
PAPA ROACH Getting Away With Murder (Geffen)
BREAKING BENJAMIN So Cold (Hodlywood/
THREE DAYS GRACE Just Like You /ive/Zomba Label Group)
ALTER BRIDGE Find The Real (Wind-up/
BREAKING BENJAMIN Sooner Or Later (Hollywood)
BILLY {DOL Scream (Sanctuary/SRG)
THEORY OF A OEADMAN No Surprise (Raadrunner//DJMG)

DOoNwOswON =
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#1 MOST ADDED

HOWIE DAY Collide /Epvc/

#1 MOST INCREASED PLAYS
MICHAEL BUBLE Home (1 43/eprise)

TOP 4 NEW & ACTIVE
ROD STEWART Bilue Moon L/RMG)
JOE COCKER One /New Door/UMe/
CROSBY & NASH Lay Me Down /Sanctuary/SRG)
HOWIE DAY Collide (Epic/

AC begins on Page 66.
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#1 MOST ADDED
GAVIN DEGRAW Chariot L/AMG)

#1 MOST INCREASED PLAYS
KELLY CLARKSON Since U Been Gone (ACA/AMG)

TOP 3 NEW & ACTIVE
GAVIN DEGRAW Chariot. (/RMG)
TEARS FOR FEARS Closest Thing To Heaven (¥ew Door/Ube)
ARIHEST They're On To Me (Cokumbia/Red k)

AC begins on Page 66.
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16 CROSSFAOE So Far Away (Columbia)
20 COLLECTIVE SOUL Better Now (E/ Music Group)
21 MUDVAYNE Happy? (£oic/
19 SLIPKNOT Vermilion (Roadrunner//DJMG)
2 CHEVELLE The Clincher (Epic/
2 JUDAS PRIEST Revolution (Epic/
27 A PERFECT CIRCLE Passive (Virgin/
2 QUEENS OF THE STONE AGE Little Sister f/aferscope)
24 25 KORN Another Brick In The Wall (Epic/
25 26 SUBMERSED Hollow Windup)
= SILVERTIDE Blue Jeans L/AMG)
30 BLACK LABEL SOCIETY Suicide Messiah (Artemis/
28 29 KENNY WAYNE SHEPHERD The Place You're In (Reprise/
— € TRUST COMPANY Stronger (Geffen)
#1 MOST ADDED
0ZZY 0SBOURNE Mississippi Queen (Epic/
#1 MOST INCREASED PLAYS
0ZZY 0SBOURNE Mississippi Quesn (Epic/

TOP5 NEW & ACTIVE
DROWNING POOL Kilin' Me (Wind-up/
NO ADDRESS When I'm Gone (Sadie} (Atisntic/
PROM KINGS Alone (Tivee Kings/
0ZZY 0SBOURNE Mississippi Quesn (Epic/
MADSIDE Enemy (Fro/

ROCK begins on Page 75.
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FANTASIA Truthls L/RMG)

LALANH HATHAWAY Forever, For Always, For Love (GRP/VMG)

JILL SCOTT Whatever (Hidden Beach/Epic)

ANITA BAKER How Does It Feel (Blue Note/Virgin/

MARIO Let Me Love You (/AMG/

JOHN LEGEND Ordinary People (Columbia)

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal)

KEM | Can't Stop Loving You iMotown/Universall

ALICIA KEYS fTONY, TONI, TONE & JERMAINE PAUL Diary L/AMG)
LUTHER VANDROSS Think About You (/RMG/

GERALD LEVERT So What (If You Got A Baby} /4 tlantic/

PRINCE Cail My Name (Columbia)

JOSS STONE Spoiled (S-Curve/Virgin

BRIAN MCKNIGHT What We Do Here (Motown/Universall

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Jef Soull0JMG)
GERALD LEVERT One Million Times /Atiantic/

0°JAYS Make Up /Music World/SRG/

TINA TURNER Open Arms /Capitoll

EARTH, WIND & FIRE f/R. SAADIQ Show Me The Way (Sanctuary/SRG/
FAITH EVANS Again {Capitol)

ALICIA KEYS Karma (/AMG)

RAHSAAN PATTERSON Forever Yours (Artistry Music)

LEDISI f/BONEY JAMES My Sensitivity (Gets In The Way) /GRP/VMG)
ANGIE STONE ffANTHONY HAMILTON Stay For Awhile (J/AMG)

€ MINT CONDITION I'm Ready (image/

26
27

30

KENNY G. ffEARTH, WIND & FIRE The Way You Move (Anista/AMG/
AL GREEN Perfect To Me (Blve Note/Virgin)

SAMSON Atmosphere (Five Eight's/

FANTASIA Baby Mama (/AMG)

QUEEN LATIFAH ffAL GREEN Simply Beautiful Vector/

#1 MOST ADDED N
TEMMORA F/HOWARD HEWETT There's No Me /LEG/

#1 MOST INCREASED PLAYS
JOHN LEGEND Ordinary Peaple (Columial

TOP5 NEW & ACTIVE

RAHEEM DEVAUGHN Guess Who Loves You More &/ive'Zomba Label Group)
RUBEN STUDDARD F/MARY MARY Ain't No Need To Worry L/AMG)

L & THE GANG F/BLACKSTREET No Show ‘05 (Sanctuary/SRG/
TROY JOHNSON It's You (Sought After Entertainment)
MICHAEL B. SUTTON Nobody /Little Dizzy/

URBAN begins on Page 38.
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GREEN DAY Boulevard 0f Broken Oreams /Reprise/
THREE DAYS GRACE Home (Jive/Zomba Label Group)
SHINEDOWN Burning Bright /Atlantic/

CROSSFADE So Far Away {Columbial

BREAKING BENJAMIN Sooner Or Later (Hollywood)
PAPA ROACH Scars (Geffen)

CHEVELLE The Clincher /Eprc/

MUODVAYNE Happy? Epic/

VELVET REVOLVER Dirty Little Thing /(RCA/RMG)
MOTLEY CRUE If | Oie Tomorrow (Island//0JMG/
EXIES Ugly /Virgin/

ALTER BRIOGE Find The Real (Wind'up)

A PERFECT CIRCLE Passive /Virgiy/

3 DOORS DOWN Let Me Go (Repubiic/Universall
BREAKING BENJAMIN So Cold Hollywood/
QUEENS DF THE STDNE AGE Little Sister //nterscope/
CRDSSFADE Cold (Columbial

PAPA ROACH Getting Away With Murder (Geffen/
THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG)
SUBMERSED Hollow (Wind-up/

BLACK LABEL SOCIETY Suicide Messiah (Artemis/
SLIPKNOT Vermilion (Roadrunner//DJMG)

TRUST COMPANY Stronger (Geffen/

JUDAS PRIEST Revolution /Epic/

FUTURE LEADERS OF THE WORLD Everyday (fpic/
SKINDRED Pressure (Lava/

KORN Another Brick In The Wall /Epic/

DROWNING PDOL Killin' Me (Wind-up/

PROM KINGS Alone (Three Kings)

U2 Al Because Of You finterscapel

THE BACK PAGES
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COUNTRY
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RASCAL FLATTS Bless The Broken Road Lyric Street/

JOSH GRACIN Nothin’ To Lose L yric Street/

KEITH URBAN You're My Better Half (Capitol

CRAIG MORGAN That's What | Love About Sunday (B8R/
SUGARLAND Baby Girl (Mercury)

ALAN JACKSON Monday Morning Church (Arista)

KENNY CHESNEY Anything But Mine (BVA/

BILLY DEAN Let Them Be Little (Curd/

BROOKS & DUNN It's Getting Better All The Time /Arista/
MONTGOMERY GENTRY Gone /Columbial

LEANN RIMES Nothin’ ‘Bout Love Makes Sense /Asylum/Curb)
LEE ANN WOMACK | May Hate Myself In The Morning (MCA/
JO DEE MESSINA My Give A Damn’s Busted [Curt)

TOBY KEITH Honkytonk U (OreamWorks/

ANDY GRIGGS If Heaven (RCA)

REBA MCENTIRE He Gets That From Me (MCA/

JOE NICHOLS What's A Guy Gotta Do Wniversal South)
JAMIE O°NEAL Trying To Find Atlantis (Capitol)

TIM MCGRAW Drugs Or Jesus /Curb/

MARTINA MCBRIDE God's Will /RC4/

TRACE ADKINS Songs About Me (Capitol)

BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA)
LONESTAR Class Reunion (That Used To Be Us) /8NA/
GRETCHEN WILSON Homewrecker /Epic/

SHANIA TWAIN Don't! (Mercury)

i} PHIL VASSAR U'll Take That As A Yes (The Hot Tub Song} (Anista/

DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitall

-} MIRANDA LAMBERT Me And Charlie Talking (£pic/

k) JEFF BATES Long, Slow Kisses /RCA)

AMY DALLEY | Would Cry (Curt)

#1 MOST ADDED
GRETCHEN WILSON Homewrecker (Epec/

#1 MOST INCREASED PLAYS
GRETCHEN WILSON Homewrecker (Epic/

TOP5 NEW & ACTIVE
KATRINA ELAM | Want A Cowbay /Universa/ South
LILA MCCANN Go Easy On Me (884
GEORGE CANYON My Name (Universal South)
JEDD HUGHES Soldiet For The Lonaly MMCA/
DIAMOND RID One Believer (Arista/

COUNTRY begins on Page 45.

ALTERNATIVE

M@ W= %

DO ~Ng

4]

g

GREEN DAY Boulevard 0f Broken Oreams /Reprise)
QUEENS OF THE STONE AGE Little Sister f/nterscope/
KILLERS Mr.Brightside (/sland//DJMG/

PAPA ROACH Scars (Geffen)

BECK E-Pro (Interscope)

UNWRITTEN LAW Save Me (Lava/

JIMMY EAT WORLD Work finterscope)

THREE DAYS GRACE Home (ive/Zomba Label Group)
MARS VOLTA The Widow (I'l Never Sleep Alone} (Strummer/Universall
CROSSFADE Cold [Columbial

MY CHEMICAL ROMANCE I'm Not Okay (I Promise} {Reprise/
BREAKING BENJAMIN Sooner Or Later (Hollywood/
MUSE Hysteria (EastWest/Warner Bros.)

A PERFECT CIRCLE Passive /Virgin/

JIMMY EAT WORLD Pain (interscope/

3 DOORS DOWN Let Me Go (Republic/Universall

SUM 41 Pieces f/sland//DJMG/

BREAKING BENJAMIN So Cold (Hollywood)
CHEVELLE The Clincher (£pic/

GREEN DAY Holiday /Repriss/

GARBAGE Why Do You Love Me /Geffen/

VELVET REVOLVER Dirty Little Thing (RCA/AMG)
CROSSFADE So Far Away (Columbia)

EXIES Ugly (Virgin/

JET Look What You've Done {Atlantic/

MUDVAYNE Happy? (Epic/

SHINEDOWN Burning Bright /Atlantic/

KASABIAN Club Foot (RCA/RMG)

TRUST COMPANY Stronger (Geffen)

SYSTEM OF A DOWN Cigaro (American/Columbia)

rowereo 10

MEDIABASE

W W

1 1 SOULBALLET Cream (275)

2 @ TIMBOWMAN Summer Groove (Liguid §)

3 3 MINDIABAIR Come As You Are (GRP/VMG)/

5 @ DAVEKOZ Let It Free (Capitol

4 5 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.)
6 6 MARION MEADOWS Sweet Grapes (Heads Up/
7 8 KENNY G. Pick Up The Pieces fAnista/AMG/

9 PAUL BROWN Moment By Moment (GRA/VMG/
8 9 RICHARD ELLIOT Your Secret Love (GRP/VMG)
12 @ BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.)
11 11 QUEEN LATIFAH California Dreamin’ (Vector/
10 12 CHRIS BOTTI Back Into My Heart (Columbial
13 13 GERALD ALBRIGHT To The Max /GRP/VYMG)

WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous/
EUGE GROOVE XXL (Varada Jazz)

RAY CHARLES f/DIANA KRALL You Don’t Know Me /Concord/
MICHAEL LINGTON Two Df A Kind /Rendezvous/

SEAL Walk On By (Warner Bros.)

CHRIS BOTT) No Ordinary Love (Columbial

HALL & OATES I'll Be Around /U/-Watch)

ANITA BAKER How Does It Feel [Blue Note/Virgin)

DAVID SANBORN Tin Tin Deo (GRAIVMG/

FOURPLAY Fields Of Gold /RCA Victor/ARMG)

KENNY G. flEARTH, WIND & FIRE The Way You Move (Arista/RMG)
MICHAEL MCDONALD Tracks Of My Tears (Motown/Universall
JEFF LORBER Ooh La La (Varada Jazz

3RD FORCE Believe In Me Higher Octave/

NILS Pacific Coast Highway (Baja/TSR/

VANESSA WILLIAMS You Are Everything lava/

PAMELA WILLIAMS Fly Away With Me (Shanachie/

~ #1 MOST ADDED
DAVID SANBDRN Tin Tin Dea (GRP/VMG)

#1 MOST INCREASED PLAYS
KENNY G. FIEARTH, WIND & FIRE The Way You Move (Anista/RMG/

TOP5 NEW & ACTIVE
ALEXANDER Z0NJIC Leave It With Mo (Heads U/
MATT BIANCO FIBASIA Ordinary Day (Deccalniversal Classic Growp)
ADANI & WOLF Dayight (Rendezvous/
CHUCK LOEB Tropics! /Shanechve)
PAUL TAYLOR Nightifle (Peak/

SMOOTH JAZZ begins on Page 72.
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2 €D JACK JOHNSON Sitting, Waiting, Wishing @Brushfire/Universal)
1 2 GREEN DAY Boulevard 0f Broken Dreams (Reprise/

3 @ JET Look What You've Done (Adantic)

5 4 BLUE MERLE Burning In The Sun (island//DJMG)

6 @ TORIAMOS Sieeps With Butterflies (Zpic/

4 6 U2 AllBecause Of You finterscope/

10 o MADELEINE PEYROUX Don’t Wait Too Long (Rounder/

7 8 LENNY KRAVITZ Lady (Virgin/

11 9 MARCBROUSSARD Home (/sland//DJMG)

12 HOWIE DAY Collide (£pic/

14 COLLECTIVE SOUL Better Now /&/ Music Group)

22 U2 Sometimes You Can’t Make It On Your Dwn fnterscape/
8 13 KEANE Somewhere Only We Know fnterscope)

9 14 LOW MILLIONS Eleanor (Manhattan/EMC)

17 (© JOSS STONE Right To Be Wrong /S-Curve/EMC)

13 16 SHORE Hard Road (Maverick/Reprise/

16 @ SNOW PATROL Chocolate (A&Mrinterscapel

15 18 JOHN MAYER Daughters (Aware/Columbial

20 BECK E-Pro finterscope)

25 MOBY Beautiful (V2

19 ANNA NALICK Breathe (2am) (Columbia)

23 JOHN FOGERTY Wicked 0ld Witch (OreamWorks/Geffen)
21 JOHN BUTLER TRID Zebra fLava/

18 24 KENNY WAYNE SHEPHERD Let Go /Reprise/

- MARODN 5 Sunday Morning (OctonelJ/RMG)

30 0ZOMATLI Love & Hope Concord)

- KATHLEEN EDWARDS Back To Me (Zoe/Rounder)

29 28 BRUCE HORNSBY Circus On The Moon (Columbial

26 29 ALISON KRAUSS & UNION STATION Restless (Rounder/
27 30 RAY CHARLES flVAN MORRISON Crazy Love (Concord/

#1 MOST ADDED
0ZZY DSBOURNE Mississippi Oueen (Epkc/

#1 MOST INCREASED PLAYS
022Y DSBOURNE Mississippi Queen £/

TOP 5 NEW & ACTIVE
MADSIDE Enemy /Eva/
KILLSWITCH ENGAGE Rose Of Sharyn (Roadrumer/JME)
PORCUPINE TREE Shallow [ave/
FALL AS WELL Dead & Growing Oider (imprint/
EIGHTEEN VISIONS | Let Go /Epic/

ROCK begins on Page 75.

#1 MOST ADDED
ACCEPTANCE Ditforont (Cokmbia/

#1 MOST INCREASED PLAYS
GARBAGE Why Do You Love Me (Geffen/

TOP5 NEW & ACTIVE
THEORY OF A DEADMAN N Surprise (Roadrumen/iOJMG)
GRATITUDE Drive Away (Atiaatic/
LONG-VIEW When You Sieep (Cokmiia/
ARCADE FIRE Neighborhood 43 {Power Out) /Merge/
MY CHEMICAL ROMANCE Helena (Raprise/

ALTERNATIVE begins on Page 79.

wWWwWWwW.americanradiohistorv.com

#1 MOST ADDED
MDBY Boautiful /V2/

#1 MOST INCREASED PLAYS
U2 Somatimes You Can’'t Make It On Your Own /lnterscape/

TOP5 NEW & ACTIVE
CARBON LEAF What About Everything? (Vanguard)
MAIA SHARP Something Wild (Xoch/
KEANE Everybody's Changing fnterscape/
JEM 24 (ATO/RCA/RMG)

BEN LEE Catch My Dissase (New West/

TRIPLE A begins on Page 82.

March 4, 2005 Radio & Records ® 99


www.americanradiohistory.com

e
N

L L

1

BY ERICA FARBER

his week the Country radio and record industries will meet in Nashville to
attend the 36th annual Country Radio Seminar, produced by the Country Radio
Broadcasters. Overseeing the CRB this year as President is RJ Curtis. Curtis is
OM/PD for KZLA/Los Angeles, America’s most-listened-to Country station.

Getting into the business: “I was a radio geek. I listened to a lot of radio
growing up in L.A. I was also friends with Rick Minyard, whose dad is Ken
Minyard. I was fascinated with what he did, and I pointed my sights in that
direction. Any time anybody would ask me what I was thinking about doing

when I grew up, I said, Tm gonna be in radio.

“T went to college, played football and took all kinds of radio courses. I got a job my first
semester at KBIG/Los Angeles, answering the music line. KBIG was a Beautiful Music station,
and they hired college kids to sit by the phones. Listeners would call in with questions about
the music. I did that for nine or 10 months, and then I got a part-time job in San
Bernardino, CA at an AM-FM combo, KDUO & KFXM. I did weekends and then went full-time
for close to two years.

“In 1980 I got a part-time job at KZLA two weeks after it had switched to Country. I did
weekends for nine months, overnights for two years and evenings for a month. Then Fritz
Coleman was hired at KNBC-TV. He had been doing mornings at the time under the name Jay

State of radio: “I don't think it's as messed up as people accuse it of being. It's gotten a
lot of unfair and undeserved criticism. It's still the most viable form of communication and
the best way to reach listeners. It’s the most personal medium out there, and people still use
it more than any other medium.”

State of Country radio: “Right now we should be optimistic. In the last year, if I'm a
label, I'm feeling pretty good. They had a 15%-20% increase in sales. They were able to break
two new artists on a big level: Gretchen Wilson and Big & Rich. If you look at the score card
for radio from the fall, it's not great, but some other factors are involved, like the election.
Generally speaking, though, I think 2004 was headed in the right direction, and I see some
stations gaining momentum and going in the right direction.”

Something about the CRB that would surprise our readers: “A lot of people don't
know that the CRB is a nonprofit organization. Unlike the CMA and the ACM, we don't have a
TV show to anchor our organization. The biggest thing we do all year is the CRS.”

Most influential individual: "My parents were very, very influential, because they
were very supportive of my pursuing radio. I remember them saying to me, ‘If you are
really going to do this, you've got to go for it and do the best you can’ My mother still
says to me, ‘Don’t underestimate yourself’ Once I got into the business, the first person
who was very influential was Bill Mayne. He was the guy who told me that I wasn’t going

Coleman. I got the morning show in November '82. I did
mornings until July ‘87, when I went to KNIX/Phoenix.

Returning to KZLA: “I was at KNIX for six years and
then was hired back to KZLA by Bill Mayme in February ‘93.
I programmed the station to the end of '95. The station was
sold to Chancellor, and everybody got cleaned out. I spent
10 months in syndication at After Midnight Entertainment.
1 really wanted to get back into day-to-day radio, and I
took a job in San Antonio as OM of KCYY & KKYX. In 2000 I
got a call from the KZLA GM at the time, who asked me to
come back, and I've been here ever since.

“It's been five years now, and it’s gone so quickly. Six
months into my third time here, the station changed hands
again: Emmis bought it. That's always a very unsettling
time. You're worrying about your future and your stability.
But it’s turned out to be great. This is a great company.
They're an impressive group of peopte. They treat their
people well.

“The first time I met [Emmis Radio President] Rick
Cummings, he was describing the company. He said, ‘We are
really careful about the people we hire. We want to make
sure they are right for the job and that they are qualified.
And once we decide who we're going to hire, we let them do
their job. We ask a lot of people, but we’re not assholes
about it” And that's pretty much the way it's been since I've
worked for them. They are demanding, and they challenge
you every day. It’s never status quo. It has helped me
become a better programmer, a better thinker and a better
manager.”

His involvement with the Country Radio
Broadcasters: “I was brought to the CRS the first time in ‘85, by Bill Mayne. I had no idea
what it was, and I hung around him for three days. I went every year after that and got more
involved. I got involved with the Agenda Committee in 1998, and I was elected to the board
in "99. After I served a year Ed Salamon asked me to become a member of the Executive
Committee, and then I ran for re-election. I was elected, and then last year I ran for President.”

Why it’s important to attend the CRS: “It's the most unique conference out there. It's
a great place to make business contacts and friendships that can last your entire career. The
radio and the record industries get together every year to address the problems, challenges
and issues. They sit down together and try to figure it out, and they are great caretakers of
this industry. When the CRS comes around, the radio and record industries use each other’s
perspectives to help out the greater cause.”

Biggest challenge facing the organization: “Right now there’s not a lack of willingness
to come to the CRS, but there’s a lack of budget. It's harder and harder to convince people’s
management that it's an important tool for their business and that when they attend the
CRS, they come home with actual ideas and information.

“We're also seeing radio groups meet around the same time that the CRS is happening,
and that grabs the attention of those programmers. Their companies are asking a lot of them
in the two or three days before the CRS. Then add in the changing ways that business is
being done. We've got to deal with issues such as satellite. Are we going to be the Country
Radio Broadcasters or the Country Broadcasters Convention?”
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RJ CURTIS

OM/PD, KZLA/Los Angeles

to be a radio star but that he thought I had some skills
that could potentially be helpful for me in the world of
programming.

“At some point he kind of handed me off to Larry
Daniels, and Larry was tremendously influential. Working
directly with him was like receiving a Rhodes Scholarship
— it was incredible. A lot of the core beliefs I have and a
lot of the things I think are important, I learned from
Larry.”

Career highlight: “I'm proud that I was able to come
back to KZLA not once, but twice. It's a challenging
situation in this market, but I think we've done a good job
of branding the station and making it a product that people
are loyal to and that they rely on. It's consistent, and I'm
very proud of the things we do.”

Career disappointment: “The most disappointing thing
that’s ever happened to me was being fired by KZLA. 1t
happened on Pearl Harbor Day: Dec. 7, 1995. A date that, for
me, personally, will live in infamy. We were being consistent,
we were starting to brand ourselves, and the station changed
hands. It was devastating. It was as if I came home tonight
and Social Services decided that I had been a horrible parent
and took my children. I was literally the first guy in the
building. I'd turn the lights on, and, because I was the last
guy to leave, I'd turn them off at the end of the day. You
put so much of yourself into it. To have that taken away is
tough.”

Favorite radio format: "Country and Alternative.”

Favorite television show: “Curb Your Enthusiasm.”

Favorite song: “Reelin’ in the Years' by Steely Dan.”

Favorite movie: “It's a Wonderful Life.”

Favorite book: “I've been fixated on the Founding Fathers. I've read everything about
Jefferson, I just finished reading about Alexander Hamilton and His Excellency, George
Washington, and now I'm moving on to something about James Madison.”

Favorite restaurant: “East Coast Dogs and Deli. It’s a little hole in the wall across the
street from the station.”

Beverage of choice: “Usually, it’s water, but if I'm gonna have a drink, a shot of Cuervo
1800 with a Heineken.”

E-mail address: “rcurtis@kzla.com.”

Hobbies: "My hobbies are pretty much working out. I'm a cycling nut. Also, I swim. I'm
doing a lot of cross-training stuff now. I lift two days, swim three and cycle four. And eat
seven. It's all to justify my gargantuan appetite.”

Advice for broadcasters: "I'm going to paraphrase John Adams, who said, ‘The journey
is better than the end. I've always treated my career like a marriage. I decided when I was 18
that I was going to be in radio, and a year into it I decided that I was sticking to it for better,
for worse, for richer, for poorer. I love the business no matter what it brings, and it brings
you a lot of good things and a lot of challenging things.

“My advice is to look at it as a long-term commitment. Stay with it, go to your job every
day with enthusiasm, and try to have a good time. As Bill Clarke told me once, if you're not
having a good time in this thing, get the hell out, because it's not worth it!”



www.americanradiohistory.com

