
NEWSSTAND PRICE S6.50 

Green Day Steamroll Charts 
"Boulevard of Broken Dreams," off Green Day's 

American Idiot, takes top honors at an amazing six 

formats this week! The 

track hits No. 1 at CHR/ 

Pop, Hot AC. Triple A. 

Alternative. Rock and 

Active Rock. Congratula- 

tions on this incredible 

accomplishment to 

Reprise Sr. VP /Promotion 

J Phil Costello and crew! 
Raoioi IRoIos 

www.rodioonorreccrds.com 

FEBRUARY 25, 2005 
Don's `Bleupers' Still Hip 

Congratulations to Don Bleu on his 25 years on the air 

in San Fran- 

cisco! A tribute 

to the man who 

has influenced a 

generation of 

industry talent 

from some of 

his former co- 

workers begins 

on Page 46. 

Hosted by 

(QÇ7 GQj ejgq' 

_ //Z/asie - now more than ever. VH1's 
weekly two -hour radio show targeting 
the HOT AC market features the top 15 
songs of the week and tons of inter- 
views with big -name artists like U2, 
Maroon 5, Kelly Clarkson, Tom Cruise, 
Halle Berry and more. Not to mention 
everything you want to know about pop 
culture, including the latest gossip, music 
and entertainment news. We deliver it all 
right to your door - with style. 

Be kind rewind! 

Exclusively from 

www.americanradiohistory.com

www.americanradiohistory.com
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"Almost" All You Need To Know! 
R &R Pop: J-J ( +298) R &R Hot AC: ® -® ( +26) 
Top 40 Mainstream Monitor,: 36* - 30* ( +240) Top 40 /Adult Monitor: 32* - 30* 

RESEARCH! 
#1: WIXX, KHFI #1 Potential F 18 -34 

To 5: WZKL #2 Potential All Demos, 75% familiar, KZHT #3 All Demos, WRVQ #3 Potential F 27 -34 

hop 10: WNOU Top 10 Potential 

atr: t4t6.l 
www.óowlinglorsoup.com 

PHONES! PHONES! PHONES! 
Top 5: WNTQ, KDND, KZHT 

Top 10: KKOB, WGTZ, WRHT, WKSE, Open House Party #6 

Top 15: Z100 /NY 

www.jiverecords.com 

On Headline Tour Now! 

From A Hangover You Don't Deserve 
Over 300,000 scanned! 

o 
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TALK RADIO 
SEMINAR 2005 
R &R's 10th annual TRS begins 

March 10. An overview of the talent, 

the sessions, 

the guest 

speakers and is 

generally AWICKJelP 
what you can 

expect is presented in this week's 

News/Talk/Sports column. 

See Page 17 

RADIO'S REVENUE 

HURDLE 
Exec. Editor Roger Nadel 

concludes a two -part series on how 

to grow radio's 8% revenue share, 

with insights from a variety of 

industry insiders. 

See Page 12 

'ó NUMBER i S 

SPANISH CONTEMPORARY 

JULIETA VENEGAS 
Algo Esta Cambiando (Sony BMG) 

¡AR/POP 
?GREEN DAY Boulevard Of Broken Dreams (Reprise) 

F /RHYTHMIC 
"'GAME 150 CENT How We Do (Afterrnath/G- Unit/lnterscope) 

I -IAN 
('lJL JON & EASTSIDE BOYZ Lovers & Friends (NT) 

::AN AC 
FANTASIA Truth Is (J /RMG) 

;PEL 
SMOKIE NORFUL I Understand (EMI Gospel) 

!TRY 
RASCAL FLATTS Bless The Broken Road (Lyric Street) 

,'"KELLY CLARKSON Breakaway (Hollywood) 

C.i Í AC 
S'GREEN DAY Boulevard Of Broken Dreams (Reprise) 

10TH JAll 
;`SOUL BALLET Cream (215) 

K 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

L,ACTIVE ROCK 
rGREEN DAY Boulevard Of Broken Dreams (Reprise) 

LTERNATIVE 
REEN DAY Boulevard Of Broken Dreams (Reprise) 

TRIPLE A 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

HRISTIAN AC 
CASTING CROWNS Voices Of (Beach StreetReunion/FLG) 

HRISTIAN CHR 
JEREMY CAMP Take You Back (BEC/Tooth & Nail) 

HRISTIAN ROCK 
EDDING Move This City (Rambler) 

HRISTIAN INSPO 
EUH All My Praise (Curb) 

EGIONAL MEXICAN 
NTOCABLE Aire (EMI Latin) 

TROPICAL 
JUAN LUIS GUERRA Para Ti (Vene Music/Universal) 

ISSUE NUMBER 1595 

THE INDUSTRY'S NEWSPAPER 
www. radioandrecords. corn 
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FALL RATINGS 
BONANZA 
A number of R &R editors 

offer a look at various ratings 

successes in their respective 

formats, while on Page 68 

Mike McVay gives advice on 

properly interpreting the fall 

book while preparing for the spring. 

How to effectively program a morning show: Page 56 

Radio Firms Subpoenaed 
In New York Payola Probe 
CC /Chicago PD terminated amid investigation 

The ongoing New York 
state investigation into the 
relationship between inde- 
pendent music promoters 
and radio stations 
has entered a new 
phase. 

Clear Channel 
Communications 
has confirmed that 
it received a sub- 
poena from New 
York Attorney Gen- 
eral Eliot Spitz - 
er's office, and 
Reuters reports 
that Enter -corn 
and Infinity have also re- 
ceived subpoenas. 

Spitzer began his investi- 
gation last year. His office is 
trying to determine whether 
independent promoters 
were providing gifts to sta- 
tion personnel in exchange 
for the stations' playing art- 
ists being promoted by the 

indics. Federal law prohib- 
its broadcasters from ac- 
cepting cash or other items 
of value 

"Payola is 

absolutely 

prohibited, and 

we have strict 
enforcement 

policies to prevent 
it.,, 

Clear Channel's 

John Gehron 

in exchange for 
playing a spe- 
cific song unless 
the transaction 
is disclosed to 
listeners. 

In the past, 
record labels have 
used indepen- 
dent pro- moters 
as go- betweens 
to find ways to 
encourage pro- 
grammers to 

play their songs. Last Sep- 
tember several music labels 
were subpoenaed as part 
of the Spitzer probe. The Las 
Angeles Times reported that 
Spitzer asked for e- mails, 
letters, contracts and other 
correspondence between 

PAYOLA See Page 24 

Radio Enjoys Positive Growth In Jan. 
Healthy national effort spurs 3% spot growth overall 
By Roger Nadel 

Radio rebounded nicely in 
January 2005 from a lackluster 
December 2004 to post revenue 
gains across the board for the 
first month of the year. The 
RAB reports local growth of 
2% for the month compared 

with January 2004, and when 
combined with a strong 6% na- 
tional increase, overall spot 
growth grew 3% in January 
2005 vs. the same month a year 
ago. 

In addition to the spot recap, 
this is the first time January 

REVENUE See Page 24 
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Indecency Bill Passes Easily In House 

Legislation ups maximum fine to $500k per violation 

The House of Representatives on Feb. 16 passed by a vote of 
389 -38 a bill that raises from $32,500 to $500,000 the maximum 
fine the FCC can impose for each violation of its indecency rules. 
The bill also requires the FCC to update its indecency guidelines 
every three years. 

The bill passed despite stem opposition from legislators like 
Reps. Bernie Sanders and Henry Waxman, who believe the mea- 
sure stifles the First Amendment and could lead broadcasters to 
self- censorship out of fear of drawing fines. Others, like Rep. Jan 
Schakowsky, insisted that Congress should focus more on whether 
a relationship exists between media concentration and broadcast 

INDECENCY See Page 24 

Entercom Ups Wolfe To Dir./Sports Prog. 
By Al Peterson 
R &R News Talk Sports Editor 
apetersoneradeandrecords.tom 

Jason Wolfe, the longtime programmer of 
Sports /Talk WEEI /Boston, has been upped to the 
newly created corporate position of Director/ 
Sports Programming for Entercom. While Wolfe 
will continue as Director /Programming & Opera- 
tions for WEEI and the regional WEEI Sports Net- 
work, he'll also oversee programming at sister 
Sports outlets KFXX /Portland, OR; KCSP /Kan- 
sas City; WSSP /Milwaukee; and WGR /Buffalo. 

"Jason is arguably the best Sports radio pro- 
grammer in the country," said Entercom VP Julie Kahn. "He 
knows the industry better than anyone, so it's only natural that 
he take on this new role and share his considerable talents with 
the rest of the Entercom family." 

WOLFE See Page 24 

Wolfe 

Fritts Ready To Launch Succession Plan 

NAB's President/CEO called 'a tough act to follow' 

By Joe Howard 

Ren Wasimgglon Bureau Cruel 
/howardErradioandrecords.corn 

NAB President /CEO 
Eddie Fritts has notified the 
group's board of directors 
that he's ready to begin the 
executive -succession pro- 
cess to find his replacement. 
Fritts' contract runs until 
April 2006 but contains a 
clause that will allow him to 
leave as early as this fall if a 
suitable replacement is 
found. 

"Filling the top position 
of a major Washington, DC 
trade association requires a 
thorough review and selec- 
tion process," Fritts said. "I 
wanted to time this an- 
nouncement to best facili- 
tate the search committee's 
effort." 

Fritts 
NAB Joint Board Chair 

Phil Lombardo and Immedi- 
ate Past Chair David Ken- 
nedy will head up the search 
committee. Lombardo said, 
"We owe it to NAB member- 
ship to conduct an exhaus- 
tive search to find the right 

FRITTS See Page 24 
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LOOK WHO'S 
COMING TO TRS! 

Don't miss the most talked about am ual event in 

Talk Radio -R &R's Talk Racio Seminar 2005! 

Fill cut and submit registration for-n below. 

For full agenda, or to register online, go to 

www.radioandrecords.com 

LOEWS SANTA MONICA BEACH HOTEL 

LOS ANGELES, CA 

PfM /NAR 
registration 

FAX THIS FORM BACK TO 

OR MAIL TO: 
R &R Talk Radio Seminar 2005 
P.O. Box 515408 
Los Angeles, CA 90051 -6708 

OR REGISTER ONLINE AT 

MAILING ADDRESS 

AL FRANKEN 

RANDY MICHAELS 

IhghsIf, NOW! 

310-203-8450 
Please print caretuly or type in the form below. 

Ful payment mist accompany registration 
tom-. Please include separate forms for each 

registration. Photocopies are acceptable. 

www.radioandrecords.com 

Name 

Tle 

Call Letters/Company Name 

Street 

I City 

Telephone It 

State úp 

E-mail 

Fax # 

SEMINAR FEES 

SEAN HANNITY 

JOE SCARBOROUGH 

FEBRUARY 5 - MARCH 4, 2005 

AFTER MARCH 4, 2005 
ON -SITE REGISTRATION ONLY 

$450 

There Is a $50.00 

cancellation fee. 

No refunds after 

February 4, 2005 

$500 I 

M_ ETHOD OF PAYMENT 

Amount Enclosed: $ I 

Visa MasterCad American Egress CheckI 
Account Number I I I 

Expiration Date I 

PLEASE ENCLOSE SEPARA E FORMS FOR EACH INDIVIDUAL REGISTRATION 

u u 
Month Date Signabre 

Print Cardholder Name Here 

QUESTIONS? Call the R &R Talk Radio Seminar 2005 
Hotline at 310 -788 -1696 

registration 

Loews Santa Monica Beach Hotel, Los Angeles, CA 

Thank you for requesting reservation 
Loews Santa Monica Beach Hotel. Our staff - e to take th 

uringy3 upco 'gmeeti 

onfirrfryoa eservat y arrival t be g Inteed b 

ni osit t major c rit d, or you y sen i ment by 

will be r d ly if res: .ti s cancel e y Fehr 18, 20 

R rvation ed a Feb 0 . the room bloc 

fill . . h ility and may not 3e available at the Seminar rate. 

eq 

ject to 

Check in time is 3:00 pm; check out time is 12noon. 

PLEASE VISIT OUR WEBSITE FOR I 

OTHER HOTEL RECOMMENDATIONS 

www.americanradiohistory.com
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The Killers' debut album, Hot Fuss, was recently certified platinum, and the 

band received plaques at Island Del Jam Music Group's headquarters in New 

York Seen here are (I -N Island Records President Steve Bartels, bandmember 
Mark Stoermer, IDJMG VP /A8ß Rob Stevenson and Director/Marketing Paul 

Resta, bandmember Brandon Flowers, band manager Braden Merrick, 

bandmembers Ronnie Vannucci and Dave Keuning and IDJMG Chairman 

Antonio "L.A." Reid. 

DeBlois Named WPEN /Philly Station Mgr. 
Goodman Now Infinity President/Marketing 

Bob DeBlois, a 19 -year 
radio veteran, has risen 
from GSM to Station Man- 
ager of Greater Media's 
WPEN (Oldies 950)/ 
Philadelphia. He suc- 
ceeds Brett Beshore, who 
recently left the station. 

DeBlois has been with 
Greater Media since 1999, 
when he became Business 
Development Manager of 
Rock WMMR /Philadel- 
phia. He later rose to LSM of that 
station. 

"Bob's leadership will help 
make the new Oldies 950 a station 
Philadelphia listeners will love," 

DeB 

said Greater Media/ 
Philadelphia VP/ Market 
Manager John Fullam, to 
whom DeBlois reports. 
"Bob is very creative and 
has a results -driven ap- 
proach that will serve our 
listeners, advertisers and 
employees well." 

DeBlois said, "It's an ex- 
citing time for Oldies 950. 

lo is We will continue our fo- 
cus of being a very local 

station that listens to the commu- 
nities it serves. I'm looking for- 
ward to continued growth for the 
station and our partnerships in 
the community" 

COUNTDOWN TO CLEVELAND 

Convention 2005 ' June 23 -25 

Cleveland Really Does Rock! 

During the late '60s and early '70s there was a boom in the Cleve- 
land music scene. The Raspberries, The Choir, The Outsiders and 
The James Gang were all influential in creating a vibrant and excit- 
ing musical landscape. 

Tagged as a band that gave a unique twist to Beatlesque power 
pop, The Raspberries were a hometown favorite. A recent reunion 
concert in Cleveland sold out in four minutes. 

The Outsiders climbed the national charts to the No. 5 spot in 

January 1966 with Time Won't Let Me" 
Formed in 1966, The James Gang found favor on the charts in 

1970 with their top 20 hit "Funk #49" off their second album, The 
James Gang Rides Again. 

Learn more Clevelanc music history al R &R Convention 2005, 
June 23 -25. 

NOBODY DOES IT BETTER. 

GREAT CLIENTS. GREAT MARKETING. 

David Goodman has been pro- 
moted from Exec. VP /Marketing 
to President /Marketing 
for Infinity Broadcasting. 
The move came two days 
after the Viacom subsid- 
iary upped Rob Barnett to 
succeed the departing 
Steve Rivers as President/ 
Programming for the 183 - 
station group. 

As the radio group's 
senior marketing execu- 
tive, Goodman provides 
corporate leadership in 
developing and enhancing brand 
imaging and branding cam- 
paigns at the station level. He has 
also been the driving force in 
developing and executing spon- 
sorship and advertising opportu- 
nities for Infinity 

Goodman came to Infinity in 
July 2002 from Lockstream Corp., 
where he was CEO. Before that he 
spent six years at the Warner 
Music Group, Wamervision En- 
tertainment and Warner Bros., 
where he played a key role in the 
development of original program- 
ming. He was also responsible for 
launching Saban Entertainment's 

domestic television division be- 
fore his time at Warner Bros. 

During his 2 1/2 years 
as Exec. VP, Goodman 
has played a pivotal role 
in developing multidi- 
mensional radio plat- 
forms for major clients 
through Infinity's inte- 
grated marketing group, 
Infinity Solutions and Be- 
yond, which he oversees. 
Additionally, Goodman 

man formed a unique content 
and media -marketing al- 

liance with America Online. 
"We are fortunate to have some- 

one of David's caliber leading the 
marketing efforts for Infinity," In- 
finity Chairman /CEO Joel Hol- 
lander said. "He has been an out- 
standing asset to the company, cre- 
ating unique branding opportuni- 
ties and innovative partnerships. I 
can't think of anyone more quali- 
fied than David to enhance our 
presence in the industry." 

In addition to his existing re- 
sponsibilities, Goodman will have 
oversight of Infinity's technology 
and new - business initiatives in his 
new role. 

Good 

SIRIUSIO_THE MAXIM 

During the Super Bowl this year Sirius launched its new Maxim Radio channel 
with a party that played host to several big names. Seen here enjoying the . 

sounds of Sirius are (l -r) actor -comedian Rob Schneider, hip -hop star Ludacris 
and Maxim Radio PD Jim McClure. 

O'Brien Returns 
To PD Post At 
KMGIOK City 

Ruda Broadcasting's AC KMGLr 
Oklahoma City has named Steve 
O'Brien PD. O'Brien, who has 
been with the station since 1985, 
is also MD and morning show 
host and will retain those duties. 

The appointment marks OBrien's 
second tour as PD, as he pro- 
grammed the station from 1986 to 
1997. He had been serving as in- 
terim PD since Jeff Couch left the 
station last August. 

'Tm working with great people," 
O'Brien told R &R. "It's a great ra- 
dio station, and this is the place I 

want to be. I was truly honored 
when they asked me to become 
program director again." 

KMGL GM Jim Williston said, 
"Steve is a valuable, long -term 
employee and very talented. We're 
absolutely pleased he accepted the 
position." 

Press' 'G Rock' 
Debuts In Jersey 

s 

Press Communications on Feb. 
18 flipped CHR /Pop WBBO 
(B98.5)/Monmouth -Ocean to a si- 
mulcast of Alternative cluster - 
mate WHTG (G106.3), with the 
two stations 
relaunching / 
as Alterna- 
tive "G Rock 
Radio." PD 
Mike Gavin, who remains in 
place, told R&R, "You'll be able to 
ride 80 exits on the Garden State 
Parkway without losing us." 

Gavin will relinquish his mid- 
day airshift to swingshifter Aimee 
Dio. Former WBBO night person- 
ality Matt "Kid" Knight will take 
nights on G Rock, as former 
G106.3 night host Dave Wetmore 
segues to overnights. Former 
G106.3 morning show The Big G 
Morning Show With Brian and fen 
and afternoon driver Zanyor retain 
their shifts on the new simulcast. 

"After previously voicetracking 
overnights, G Rock Radio will re- 
vert back to days of yore and go 
live 24/7," Gavin told R &R. "This 
is, of course, a blatant attempt to 
capture the all- important police 
and newspaper-deliveryman au- 
dience." 

10/ 

R &R Relocates 

L.A. Headquarters 
Radio & Records has moved! 

The new address for our Los 
Angeles headquarters is 2049 
Century Park East, 41st Floor, 

Los Angeles, CA 90067. Our 
phones, faxes and e -mail ad- 
dresses remain the same. 
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Mediabase 24/1 Version 5.0 Now 

The leading music monitoring 

service just got better. 

WIDER COVERAGE 1,528 stations continuously updated 

24 hours a day 

OVER 20 NEW FUNCTIONS Now retrieving data is faster and 

easier than ever 

A REAL DIFFERENCE Access deeper airplay charts for radio 

stations, satellite radio, and music 

television in the USA and Canada 

MORE OPTIONS Now with more formats, enhanced 

archives, and new custom options 

SLEEK NEW DESIGN The customized web interface makes it 

easy to find the section you're looking 

for at a glance 

See more for yourself at www.mediabase.com 

For additional information and a Mediabase temporary access account, 

contact (818) 377 -5300 

www.americanradiohistory.com
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Continuously Updated 24 Hours a Day! 
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RADIO BUSINESS 

Radio Companies 
Top Wall Street Expectations 
By Joe Howard 

umulus Media, Radio One and Entravision have all 
given their investors reason to smile in recent days, 

posting quarterly profits that beat Wall Street expectations. 
On Tuesday Cumulus reported Q4 

earnings per share of 14 cents, a pen- 
ny better than the 13-cent estimate of 
Thomson First Call analysts, as net 
income jumped from $4.9 million (7 

cents) to $9.8 million. Cumulus' Q4 
net revenue grew 13 %, to $84.4 mil- 
lion, while station operating income 
rose 19%, to $32.5 million. Adjusted 
EBITDA increased 18 %, to $28.2 mil- 
lion, and free cash flow rose 34 %, to 
$20.9 million. 

For the year, Cumulus' net income 
jumped from $5 million (5 cents) to 
$30.4 million (43 cents), right in line 
with the expectations of Thomson 
First Call analysts, as net revenue in- 
creased 14 %, to $320.1 million. 2004 
station operating income rose 15 %, to 
$117.7 million, while adjusted EBIT- 

DA increased 15 %, to $102 million. 
Full -year free cash flow increased 
36 %, to $74.9 million. 

Cumulus attributed its gains last 
year to contributions from stations it 
began operating in 2004. Looking 
ahead to Ql 2005, the company ex- 
pects pro forma net revenue to grow 
between 3 %-4 %. 

During a Tuesday -morning con- 
ference call with investors, Cumulus 
Chairman /CEO Lew Dickey said 
that while some owners are starting 
to show more interest in parting with 
radio stations, his company isn't go- 
ing to make any deals that don't fit 
with its goals. 

"The bid -ask spread seems to be 
narrowing a bit, and with the proper 
amount of patience, I believe that we 
can continue to make accretive acqui- 
sitions that will enhance our plat- 
form," Dickey said. 'That being said, 
we don't feel compelled to acquire 
new markets at this time and will 
continue to invest our cash opportu- 
nistically, including our ongoing 
stock - buyback program." 

He went on, "I am continuing to 
cultivate my relationships with key 
sellers whose assets are strategic to 
the growth of our platform, and we 
will stick to our discipline of doing 
only accretive transactions." 

As for the advertising market, 
Dickey believes the radio industry 
will eventually move away from the 
60- second spots that dominate the 
airwaves today. "Five years from to- 
day, our medium will be dominated 
by 30- second spots," he predicted. 
Dickey acknowledged that Clear 
Channel's'Ias Is More" inventory- 
reduction plan has been the catalyst 
for the new interest in shorter ads; he 
said, "Clear Channel was out there 
talking about the value of 30- second 
announcements and working very 
hard with their sales staff to create 
demand for them." 

Dickey said, "I think you've got a 
society with shorter attention spans, 
and I think you'll see 30- second 
spots, and also 15s and 10s. The trend 
is going to be toward shorter an- 
nouncements, and I think Clear 
Channel is doing the right thing by 
pushing that." 

And Cumulus is coming along for 
the ride, he said: "We're going to be 
there to accommodate that demand, 
and we are changing our docks ac- 
cordingly as the demand increases 
and steps up for the 30- second 
spots." 

National Growth: Priority One 

During a Feb. 17 conference call 
with investors, Radio One President/ 
CEO Alfred Liggins said increasing 
the company's national advertising is 
the "single biggest item" on his agen- 
da. 

Liggins said Radio One is taking 
a hard look at its relationships with 
national rep firms Interep and Katz 

and promised to shake up his com- 
pany's national advertising business. 
"I don't know what we're going to 
do, but we're focused on it," Liggins 
said. "That is the hot e-mail item over 
the last three days." 

Liggins suggested that the nation- 
al rep business may need retooling. 
"The problem with the traditional 
rep business is that they're transac- 
tion- oriented," Liggins said. "They 
handle transactions between the 
agency and the radio station, but 
they've never been great at creating 
new business and effecting share 
shift between mediums. That's the 
way it's always been, but things have 
changed. Radio as an industry is un- 
der more pressure from a share 
standpoint." 

Liggins also admitted that Radio 
One's strategy of splitting its national 
business between Interep and Katz 
hasn't worked out. "At one time, we 
thought that it made sense because 
we could have them competing 
against each other, but we also have 
some disadvantages from not having 
all of our stations under one roof," 
he said. 

However, Liggins believes the is- 

sues can be resolved. "It's a solvable 
problem," he said. "We've got great 
brands, a great platform, by and 
large we've got strong ratings. If 
somebody gets in front of the right 
person and tells the right story, we 
get money." 

Radio One's Q4 earnings per share 
of 13 cents handily topped the 8 cents 
per share estimate by Thomson First 
Call as net income applicable to com- 
mon shareholders increased from 
$9.4 million (9 cents) a year ago to 
$13.5 million. Radio One's Q4 net 
broadcast revenue rose 11 %, to $795 
million, while adjusted EBITDA in- 
creased 10%, to $41.7 million. Free 
cash flow increased 8 %, to $22.2 mil- 
lion, and station operating income 
rose 11 %, to $46.3 million. 

EARNINGS See Page 9 

Analyst Predicts 'Slow But Steady' 2005 
errill Lynch analyst Laraine Mancini this week cut her 
2005 radio -industry growth estimate from 3.5% to 

2.9 %, based on her tepid expectations for Clear Channel and 
Infinity. But Mancini nonetheless said she believes the in- 
dustry overall is poised for a stable year of growth. 

"Despite our revenue reduction, 
we have a positive outlook for the 
year and anticipate steady, low- to 
mid-single-digit growth that should 
enable radio groups to further reduce 
debt and repurchase shares through- 
out the year," Mancini said in a report 
issued Feb. 18. "2005 will be a slow 
but steady year for radio advertising, 
with fewer ebbs and flows from 
month to month." 

Mancini listed Clear Channel's 
"Less Is More" ad- inventory- reduc- 
tion program, incremental nontra- 
ditional revenue and macroeco- 
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nomic trends as the key drivers for 
2005. While she said she doesn't 
believe new technologies like satel- 
lite radio pose a near -term threat to 
the radio business, Mancini cau- 
tioned, "They could have a longer - 
term impact if terrestrial radio does 
not quickly implement its digital 
strategy." 

She also pointed to radio's adop- 
tion of HD Radio as "an opportunity 
to develop ancillary revenue streams 
to stem the flow of ad dollars out of 
radio as TSL declines from competi- 
tive pressures." 

Clear Channel Downgraded 

CIBC World Markets analyst Jas- 
on Helfstein has cut his rating on 
Clear Channel stock from "sector 
outperformer" to "sector performer," 
based on his concern that the compa- 
ny will miss Wall Street estimates for 
its Q4 radio revenue. 

Pointing to challenges Clear Chan- 
nel may face now that it is imple- 
menting its "Less Is More" initiative, 
Helfstein said he expects CC to issue 
Ql guidance below street expecta- 
tions. However, he believes the stock 
is currently trading at a reasonable 
level and therefore maintained his 
target price of $38 on the issue. He 
said Clear Channel stock offers inves- 
tors "modest 10% upside potential" 
over the next 12 to 18 months. - Joe Howard 

JISINESS BRIEFS 
Sirius Snags NASCAR From XM 

Starting in 2007, NASCAR will switch its allegiance from XM to 
Sirius, ending a partnership that began when XM launched and 

robbing XM of one of its premier sports partnerships. The deal, which 
will cost Sirius $107.5 million over five years, was announced Tues- 
day in a joint conference call with Sirius CEO Mel Karmazin and 
NASCAR President/CEO Brian France. While France acknowledged 
that the Sirius deal is worth a lot more to NASCAR than the deal 
with XM, he said Sirius' commitment to NASCAR played a large role 
in the decision. "I knew Mel would figure out the right approach for 
us when it came to satellite radio," France said. 'We have a very 
shared vision, and looking into the future, our view is clear. We are 
with the right partner" Noting that Sirius has partnerships with two 
of the three automakers that compete in NASCAR's top Nextel Cup 
Series - Ford, and Dodge parent DaimlerChrysler - Karmazin 
called the deal "a perfect match" for his company. 

Frequent Howard Stern Show Guest Gets SEC 

Subpoena; Stern Fans May Balk At Cost Of Sirius 
On Wednesday gossip columnist Chaunce Hayden, who regu- 

larly appears on the WXRK/New York -based Howard Stern 
Show, was scheduled to testify before the Securities and Exchange 
Commission in regard to possible insider trading of Sinus stock. 
Hayden told CNN that he received a subpoena Feb. 18 that directed 
him to contact the SEC's New York office to answer a question con- 
cerning insider trading of Sirius shares. According to CNN, an SEC 
lawyer asked Hayden who was in Howard Stern's studio on Oct. 6, 
2004 - the day Stem announced he'd be joining Sirius in January 
2006. Sirius shares leapfrogged that morning by almost 30 %; Sirius 
shares closed up 16% at day's end. Hayden told the news network, 
This makes me laugh. If they subpoenaed who was in the studio, 
that would be one thing. But if they are just subpoenaing me, it's 
just ridiculous." Meanwhile, Hayden phoned The KiddChris Show 
at KSRX/San Antonio Monday morning and offered similar com- 
ments during an informal on -air conversation with host KiddChris. 
Hayden said he never owned Sirius shares or any other stock. He 
also said that the SEC's interest in him may stem from an appear- 
ance on an ABC on- demand TV program, Tattle Tales, in which he 
predicted that Stem would make a move to a satellite radio corn - 
pany, adding that it would probably be New York -based Sirius over 
Washington, DC -based rival XM Satellite Radio. Hayden later of- 
fered similar comments to CNN, saying, "Everyone was talking about 
it, and since [former WNEW/New York afternoon hosts Opie & An- 
thony] went to XM, it seemed obvious that Stem would not go where 
his rivals just went. Everyone was predicting he would go to Sirius." 
Sirius representatives were not available for comment when con- 
tacted by R &R, although a spokesperson for the satcaster told CNN 
there is no reason to believe this matter involves Sirius or any of its 
staffers. Stem is on vacation and will return to his syndicated morning 
show on Feb, 28. 

In other Stem -related news, a study conducted by Bridge Rat- 
ings found that one in five Howard Stern listeners is prepared to 
follow him to Sirius. However, many Stern fans remain undecided 
as to whether they'll subscribe to Sirius come next year. When Bridge 
did not bring up the cost of Sirius' service, 22% of Stem fans said 
they would sign up with Sirius to stay with Stern. However, 41% of 
the respondents were undecided. When the costs of buying hard- 
ware and paying a monthly fee for Sirius were fully explained, the 
number of those saying they'd definitely sign up dropped to just 7%. 
But 49% said they were undecided, while 44% said they would not 
pay for the satellite radio service. Close to 40% also said they were 
aware of the costs involved with joining Sirius. Bridge's survey of 
almost 1,900 people was conducted in Los Angeles, San Diego, 
Phoenix, Boston and Detroit over the three -month period that ended 
Jan. 31. 

Emmis Head Considering Return To Baseball Ownership 
mmis President/CEO Jeff Smulyan, who once owned Major 

Lm League Baseball's Seattle Mariners, has given MLB a $100,000 
deposit to bid on the Washington Nationals baseball club. "I will tell 
you that I did make the deposit," Smulyan told the Washington Post 
Feb. 20. At least six other groups or individuals have made similar 
deposits, and Smulyan told the newspaper that he's chatted with 
other possible investors and could either join an existing investor 
group or create a new one. Should Smulyan purchase the baseball 
team, which used to be the Montreal Expos, it would be a personal 
investment and would not involve Emmis. "In any event, owning the 
Nationals would not be my full -time job;' he told the Post. The Na- 
tionals were bought by all 29 Major League Baseball owners from 
Jeffrey Loria for $120 million in February 2002. The team is expected 
to attract a price of at least $300 million. 

Continued on Page 9 
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Minna Bring 
Your Nighttime 

Ratings Back 
from the Dead? 

Nights 
with 

Alice Cooper 

is a WINNER! 

t 

"Alice saved the day (or should I say 
the Night?) for WAOR. There was 
400% growth in some key demos 

and this was our first book!" 

Brad Williams - 
VP/GM WAOR South Bend 

UNITE 

STATIONE 

; 

HUGEincreases 
also in Phoenix, Wichita, Madison, Amarillo and more. 

How about adding your market to the list of new winners at night? 

Rockin' Classics. Via Satellite. Market Exclusive. All Barter. 

To find out more, contact your United Stations Representative 
by phone: 212.869.1111 x 0 or emaAl- AhceC-_.-Icp2r@ucitedstations.com 
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IS 

BOBNOM 
BIGGER REVENUE 

The biggest morning show in radio generates bigger revenues. 
Advertisers know the power of marketing on The Bob & Tom Show. 

Bigger audience, bigger ratings, bigger returns. 

For more information. visit www.bobandtam nfo.com or oontact Laura Gonzo -Premiere Radio Networks (317) 841 -4769 Iganzo@premiereraoio.com 
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RADIO BUSINESS 

Earnings 
Continued from Page 6 

For the year, net income applicable 
to common shareholders increased 
hum $33.6 million (32 cents) to $41.6 

million (39 cents), beating Thomson 
First Call's forecast of 35 cents. Radio 
One's 2004 net broadcasting revenue 
rose 5 °Á, to $319.7 million, while ad- 
justed EBITDA grew 9 %, to $158.2 
million. Free cash flow increased 18 %, 

to $91.6 million, while station oper- 
ating income rose 10','5,, to $175.7 mil- 
lion. 

For Ql, Radio One forecasts low - 
single -digit growth for both net 
broadcast revenue and station oper- 
ating income. It also expects to close 
on its acquisition of 51% of Reach 
Media during the quarter. 

Reason For Hope 
Radio One Exec. VP /CFO Scott 

Royster said during the call that the 
company is performing well so far this 
year. 'There are reasons to be cautious 
and reasons to be optimistic," he said. 
"Our markets were up in the low-sin- 
gle-digits in January, and business ap- 
pears to be improving modestly 
month by month." Royster said that 
while local is healthy in some markets, 

national continues to be "a conun- 
drum." 

However, he said Radio One is tak- 
ing steps to take more control of its 
fortunes. "As our new stations start to 
kick in later this year, that will give us 
some wind at our back, in addition to 
some strategic programming moves 
that we have made or will make at 
various points this year," he said. 

Still, Royster's not declaring that 
the radio industry's financial woes 
are over. "We are not yet ready to 
pound the table for radio, but per- 
haps a little light tapping is in order," 
he said. "We actually feel more opti- 
mistic than we have in a while. If the 
first six weeks of 2005 are any indi- 
cation, Radio One is in for a very 
busy year in which the groundwork 
will continue to be laid for a very ex- 
citing future." 

Entravision Revenue Grows 
Revenue in Entravision's radio di- 

vision increased 7% in Q4, to $23.9 
million, while broadcast cash flow 
increased 22 %, to $8.9 million. For the 
company overall, net revenue im- 
proved 11 %, to $68 million, while 
adjusted EBITDA rose 33%, to $22.2 
million, and broadcast cash flow 
jumped 27%, to $26.4 million. 

Net income bounced back from a 

loss of $12 million (5 cents per share) 
a year ago to a profit of $2.6 million 
(2 cents). The per -share result beat 
expectations from Thomson First 
Call analysts, who had expected En- 
travision to break even in Q4. 

For the year, net revenue increased 
9 %, to $259.1 million, and adjusted 
EBITDA rose 20%, to $79.9 million. 
2004 BCF was $96.7 million, also an 
increase of 20%. While the company's 
full -year net income jumped from 
$2.3 million a year ago to $6.2 million, 
a $15.9 million accreditation charge 
drove the bottom line into negative 
territory. 

Entravision posted a net loss ap- 
plicable to common shareholders of 
$9.7 million (9 cents), which beat by 
2 cents the loss of 11 cents expected 
by Thomson First Call analysts. 

Elsewhere, Tribune Co. - the par- 
ent company of WGN -AM /Chicago - saw its radio -division revenue in- 
crease 5 %, while its overall radio and 
entertainment division experienced 
an overall revenue decline of 12 %, to 
$5.1 million. The dip was caused by 
fewer syndicated programs being 
produced by the Tribune Entertain- 
ment Co. 

Continued from Page 6 

February Sweeps Impacting Radio Spotloads 
Thanks to television's February sweeps, five TV networks showed up in the top 10 most- played -corn- 

mercials list from Media Monitors for the week ending Feb. 20. Fox -TV and ABC -TV ranked No. 1 

and No. 2, respectively, followed by Geico, Verizon Wireless and McDonald's. The second five were NBC - 
TV, Mitsubishi, CBS -TV, the WB Network and Lowe's Home Improvement. Univision was the most fre- 
quently played sponsor on Spanish -language stations for the week. 

Arbitron Response Rates Up In Largest Markets 
Data released Feb. 16 for Arbitron's fail 2004 survey reveals that response rates in the top 10 mar- 

kets increased from 27.9% to 29.5% and rates rose from 28.7% to 29.7% in the top 25 markets. 
However, thanks to a decline in markets 101 -plus, response rates for all markets declined by 0.2%, a dip 
Arbitron noted was the smallest since 2000. Return rates increased in all markets, including a 1.3% jump, 
to 55.2 %, in the top 10 markets and a 1.2°k rise, to 55.4 %, in the top 25. Consent rates were a mixed 
bag, rising in markets 1 -50 but declining in markets 51 -100. Arbitron also announced that it will expand 
the availability of its "thank you" incentive payment to 10 more markets. Use of the premium helped in- 

crease response rates in Arbitron's bottom 20 response -rate markets by 2.7 %. Starting with the winter 
2005 survey, Arbitron will also begin sending a $2 incentive payment to New York and Los Angeles house- 
holds that initially refuse to participate in the early stages of the survey recruitment process, but only when 
the incentive can be sent to the household before Arbitron holds its standard "refusal conversion :' which 
is placed to all households that initially refuse participation. 

All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

KNIK -FM /Anchorage. AK Undisclosed 

KXOX -FM /Corcoran (Visalia), CA $2.1 million 

WHLG -FM /Port St. Lucie (Ft. Pierce), FL $1.2 million 

KIGO- AM /St. Anthony, ID $85,000 

KAHS -AM /EI Dorado (Wichita), KS $400.000 

KUGT -AM /Jackson. MO S150.000 

KWXD -FM /Asbury (Joplin) and KHST -FM /Lamar (Pittsburg). 

MO Undisclosed 

KIDS -AM /Springfield, MO $375,000 

WCOG -AM /Greensboro, NC $1.68 million 

KKVO -FM /Altus, OK $150,000 

KCOM -AM /Comanche, TX $164,000 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

KFIG- AM/Fresno 
PRICE: $2.5 million 
TERMS: Asset sale for cash 
BUYER: Fat Dawgs 7 Broadcasting LLC, headed by Manag- 
ing Member Christopher L. Pacheco. Phone: 559 -222- 
2713. It owns no other stations. This represents its entry 
into the market. 
SELLER: Radio Central LLC, headed by Member Elihu 
Harris. Phone: 510 -213 -0350 
FREQUENCY: 1430 kHz 
POWER: 5kw 
FORMAT :: Sports Talk 
BROKER: Media Services Group 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$304,463,811 
(Last Year: 51.838.742.951) 

$304,463,811 
(Last Year. $493.050.533) 

133 
(Last Year: 848) 

133 
(Last Year: 230) 

i 
@ WWW.RADIOANDRECORDS.COM 

ROCKS 
CLEVELAND 
JUNE 23- 25.2005 /i? CONVENTION 2005 

RENAISSANCE CLEVELAND HOTEL 
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MANAGEMENTMARKETING-SALES 
ROGER NADEL 

rnadel@rodioandrecords.com 

Caring ... But Not That Much 
Negotiating words to live by 

here are people who seem to be born to sell. I remember 
when my older son was in elementary school. On the day 

of the annual fundraising carnival, some parents worked the 
"fishing pond," others worked the cakewalk, and still others vol- 
unteered to do cleanup duty or direct cars in the parking lot. 

All Dave Vencammen ever wanted to do was 
sell raffle tickets. A born salesman, he felt he 

could be most valuable With a great blend of storytelling and sim- 

Negotiating Is A Game 

Herb Cohen 

doing what he did best - convincing people 
why they needed to dig 
into their pockets and 
spend money they may 
not otherwise have 
chosen to part with. 

Radio is fortunate to 
have a lot of people like 
Dave. They simply love 
to sell - love the chal- 

lenge, love the pitch, love the dose and, yes, 
love the commission. For some people, it 
comes naturally. But for others, it's a learned 
process that takes years to master. 

At the recent RAB2005 sales conference in 
Atlanta, one of the keynote speeches was pre- 
sented by Herb Cohen. Cohen is often de- 
scribed as the "world's best negotiator." Spend 
a half -hour listening to him, and you'll under- 
stand why. 

Think of a crisis or a difficult negotiation, 
and Cohen's probably been involved. Terror- 
ism? He's advised two presidents. Arms -con - 
trol negotiations? He's been there. The NFL 
players' strike? He took part in the negotiations 
to settle. He's done his fair share of corporate 
negotiations as well and has written two books 
on negotiating strategy. 

pie explanation, Cohen walked RAB attend- 
ees through a process that, at its heart, is pret- 
ty simple. He told the audience, "I keep refer- 
ring to negotiating as a game, selling as a game, 
because I want you to see it that way. A game 
is where you care, really care - but not that 
much." 

And why not care that much? Cohen said 
that for him, and for most of the rest of us, the 
worst person to negotiate for is yourself. Not 
because we don't like ourselves, but because 
we're just not that good at it. 

"Why is that the case ?" he asked. "Do you 
believe I am lacking in self- esteem? I assure 
you I am not. If I could be more effective for 
me and less effective for you, I would prefer it 
that way. But, in truth, I am better for you. 
Why? I hardly know you. I care about you - 
but not that much." 

Cohen believes the best way to makea good 
deal is to convey to the other side that you can 
live without it. He likened it to the old Kenny 
Rogers song "The Gambler," in which Rogers 
sings, "You've got to know when to hold 'em/ 
Know when to fold 'em." 

Cohen said, "If the other side senses you 
might just fold 'em and walk away, that you' ve 
got other options and alternatives, they won't 
let you fold 'em and walk away." 

LEADERSHIP 
S P O T L I G H T 

There are man. components to great leadership, but passion and knowledge 
are the two most i-iportant. Those who know me may be surprised if I quote Scrip- 

ture, but "Faith without works is dead." The same applies to 
blind passion, o' knowledge that lacks motivation, emotion or 
soul. 

Great leaders communicate both of these qualities by en-:,our- 

aging diversity, embracing change, learning about new tecnnol- 
,Dgy or business philosophies, or even listening to a new artist 
-heir kids (or grandk ds!) are into. They understand and appre- 
ciate the wisdom of experience, but they also know that fre- 
quently solutions come from the rank and file or from outsid- 
ers to our industry. 

Mary Bennett, Exec. VP/Marketing, RAB, and VP. American Women 
In Radio & Television 

Each week R &R invites successful people in and outside the radio and recording ;n- 

dustries to share t-eir thoughts on definirg and communicating leadership. 

To make this work, Cohen believes it's impor- 
tant that you come to the table truly desiring a 

long -term, mutually beneficial relationship. The 
goal is to create situations where both sides gain. 

Don't Force ft 
At the heart of negotiating, Cohen said, is 

the concept of voluntary decisionmaking. "Ne- 
gotiating requires two people to say yes," he 
explained. 'The problem is when one starts out 
saying no or, at best, is reluctant. What you're 
trying to do in selling is to move someone from 
no to yes, from reluctant to commitment." 

That's where another of Cohen's tenets for 
success comes into play. "My strategy in life is 

generally to make the other side feel superior 
to me," he said. "In many cases, you have to 
work very hard, but, nevertheless, it tends to 
pay off." 

One of the challenges is to be aware of cross - 
cultural phenomena. Cohen reminded us that 
every person in a room gets there from a dif- 
ferent place and represents different interests. 
Your job is to be sensitive to that and react ac- 

cordingly. 

"One of the most important things for you 
to remember is to see every negotiation, every 
selling opportunity, as a chance to solve a prob- 
lem," Cohen said. "Start out with the belief that 
they don't see the situation the same way you 
do. If you get somehow get into their world, 
you can make the sale. You can close the deal." 

Ask, Don't Tell 

So how do you get into their world? By not 

pitching. By not persuading. Instead, start out 
asking questions, even if you think you know 
the answers. Listen actively. When people 
speak, look at them. 

"When they say something you like," Co- 
hen said, "nod and give them your approval. 
When they say something that doesn't move 
you in the right direction, ignore them. I am 
reinforcing movement toward the goal I am 
trying to achieve." 

Cohen says this is the time for discovery, for 
learning the other side's underlying concerns, 
interests and needs. He spends no time at the 

Continued on Page 12 

Last year stations spent millions 
of dollars perfecting their sound... 
Not nearly enough was invested 

in how to sell it 
Irwin 

Pollack 
Americas Leader in 

Sales. Management. and .ldsertising 
Training. 

1-888-RADIO-50 888 

"I specialize in one thing - 
increasing the billing at 

radio stations in the 
United States." 

- Irwin Pollack 
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MA NA GEMEN T MA RKE TING SALES 

PART Two OF A TWO -PART SERIES 

Radio's Revenue Hurdle 
More insights from insiders on growing radio's revenue 

wo weeks ago, we noted that for the past six years, radio's 
overall revenue share has been stuck at 8% of the entire U.S. 

advertising pie. Despite achieving $20 billion in sales last year 
(on 2% growth), a 9% revenue share continues to elude us. 

In Part One, RAB President /CEO Gary 
Fries, Interep Marketing Group President Deb- 
bie Durben and Susquehanna /San Francisco 
VP /Market Manager Tony Salvadore shared 
their thoughts on growing radio beyond 8 %. 

This week, more perspectives. 

John Fullam, VP/Market Manager, 
Greater Media/Philadelphia 

Marketing ROI is increasingly the name of 
the game for America's largest advertisers. Au- 

tomotive advertisers, 
for example, are less 
concerned about brand- 
ing now and more fo- 

cused on test drives. We 

all know radio can de- 
liver extraordinary re- 
sults. However, we 
need to evolve our cur- 
rent capabilities and 
develop new tracking 

systems with events, database and the Inter- 
net to continue to meet our customers' mar- 
keting ROI demands. 

In sales, we need to get in earlier and deep- 
er to influence where agencies and clients 
spend their money. Waiting for a buy to come 
down is too late. If 80%to90%of a seller's time 
is spent on transactional, this 8% won't change. 
Therefore we need to hire and train people 
who are marketers and support them through 
a longer selling cycle. 

It means asking ourselves what business we 
are in. If we are in the business of solving mar- 
keting problems and delivering results, we 
can't win waiting for avails. We should also be 

John Fullam 

sharing with advertisers the great work from 
the Radio Ad Effectiveness Lab study. 

We also need to look at innovative ways ra- 
dio and our advertisers can benefit from the 
web and new technology like HD Radio and 
new ways they can help activate consumers. 

Lastly, we need to make sure our customer 
service is as good as - no, better than - any 
other media's. Do our advertisers feel we seat 
them in first class, or do we direct them to 
coach? Do we run their spots as ordered, de- 
liver electronic invoicing and provide them 
with effective scheduling and, if asked, break- 
through creative? Raise the bar on customer 
service and become flawless in the fundamen- 
tals of marketing. It will go a long way toward 
growing our business. 

Rich Russo, Sr. VP /Director 
Of Broadcast Services, 1L Media 

There are a multitude of issues here. First is 
the cost factor from a creative standpoint: 
Agencies make more money producing TV 

and print ads vs. radio. 
Next is the bad rap ra- 
dio has allowed itself to 
get with the dutter, Wall 

Street mentality and, of 

course, most of the hor- 
rid programming. 

I have always felt the 
solution was to have 
stations cut exclusive 
category deals. Radio's 
strength is accessibility, but it is also a flaw. Any 
advertiser can get on, ambush a competitor 
that is running spots and cause confusion. But 

Rich Russo 

can you imagine only one beer on a Rock sta- 
tion? The demand to be that beer would be 
crazy and drive increased revenue. If a few sta- 
tions started that, we would all very quickly 
see the viability of radio. 

Walter Sabo, President/CEO, 
SaboMedia 

First we must put a premium value, inter- 
nally and externally, on our distribution. We 
reach 98% of the homes in America. No other 
medium does that. Every other medium, the 
first slide in their presentation is distribution. 
They sell the number of homes that can receive 
the medium, not the number that do. We're the 
only medium that looks for the smallest num- 
ber to sell, quarter -hours. 

Radio is a utility. It's the second switch. You 
turn on your light, you turn on the radio. You 

turn on your car, you turn on the radio. What 
a medium! 

The second step is the rate. We have to start 
with a much higher price. I don't mean $10 

more a spot, I mean hundreds of dollars more 
per spot. Then it doesn't stay at the media -buy- 
er level, it gets to the Sr. VP at the client, who's 
interested in hearing the value proposition. 

That's where we want 
to go. 

The third step is to 
address the complaint 
that radio presentations 
tend to look bad and 
are made by people 
who often don't look 
professional. We have 

Walter Sabo 
to invest in slick-look- 

Walter presentations and 
train our sales staffs how to get up in a room 
and sell to sophisticated buyers. Just like 
Conde Nast and Hearst and the TV networks 
do. 

Caring ... But Not That Much 
Continued from Page 10 

outset selling the technical features of his 
product or service. It's all about the probing. 

"I'm trying to spread empathy, understand 
where they're coming from," he said. "I've rec- 
ognized that decisionmaking is moving from 
no to yes, to 'decide to go with you and your 
ideas.' It's not just based on facts or logic; de- 
cisions are based upon feelings, emotions, 
pride, self- esteem." 

Just as important, Cohen underscored that 
he does not debate people or try to show them 
the error of their thinking. "Why don't I ar- 
gue with them ?" he asked. "I don't want to 
win these arguments." He said you don't 
want to associate yourself with someone's hu- 
miliation: "You're not going to get a lot of busi- 
ness with that approach." 

No Is Halfway To Yes 

When people are saying no, Cohen said, it 
may not be a decision based on logic. There 
may be political struggles going on inside 
their organization that are playing a role. 

"If you can appear non -threatening to them, 

non -judgmental, as someone who listened 
and seemed to understand," Cohen said, 
"you're going to get a lot of information and 
you're going to help the other side to solve 
their particular problem." 

We've just scratched the surface of Cohen's 
strategies. But it's certainly a different ap- 
proach than "Walk in, shake their hand, hand 
them a sales kit and begin talking about your 
rankers and demos." 

Cohen is a big fan of radio - he said he's 
been a fan since before there was television. 
He added, "I found that radio is something 
that stayed with me, that it really helped cre- 
ativity. It is the best medium for ROI. There's 
no doubt that when you compare radio to 
print and television, it is the best value for the 
money. "And that's coming from someone 
who doesn't sell radio for a living. 

"Negotiating is the game of life," Cohen 
said. "Whenever we attempt to reconcile dif- 
ferences, resolve disputes, manage conflict, es- 
tablish or adjust relationships, we're playing 
the negotiating game. Selling is negotiating. 
Persuading is negotiating. If you're a sales 
professional, you're really a negotiating pro- 
fessional. It's the game that will determine the 
success and satisfaction you get from life." 

r 
THE 
MONEY 
PIT 
E ¡a., tIOSNOW 

"Leslie & Tom are helping millions of 
Americans fix their HOW-TO problems." 

"THE MONEY PIT" brings the kind of personality 
and entertainment audiences crave to the consumer 
'how -to' shows." -- Rick Jensen, Program Director, WDEL.Wilmingfon 

Introducing 
Leslie Segrete 

Co -Host 
from TLC's 

"While You Were Out" 

THE MONEY PIT is a complete NTR- producing, ratings - 
jumping, experience- driven radio program package that 
is sweeping the nation. "These folks really get it." 

Dick Rakovan, Senior VP.'Stations, RAB 

rCOMPLETE HOW -TO- MAKE -REVENUE 
"AFFILIATE TOOL KIT" READY J 

THE MONEY PIT Minute :60 feature available FREE! 
To affiliate, call Skip at 888 -263 -1050 
Visit us online @ www.MONEYPIT.com /backdoor 
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Audio Hardware 
Not Made By Apple 
Everything can't grow up to be an iPod 

e know all about iPods, and we love them, from the 60- 

gigabyte top -of- the -line iPod Photo to the Doublemint- 
sized iPod shuffle. But, you know, there's a lot of interesting 
audio hardware out there that Apple doesn't even make, and 
some of it is generating buzz of its own. 

Music Is Calling 

Digital music has already moved off the 
computer by way of digital players, media 
hubs and whole -house systems like Oxmoor's 
Zon Audio, and the first wireless webcast re- 

ceivers. Now Motorola, Sony Ericsson and 
Nokia want to move those digital tunes to the 
mobile phone and, in Motorola's case, into the 
car. 

At DEMO0I5 in Scottsdale, AZ, Motorola 
-a rare Fortune 100 company in the house 
at the DEMO show, which, being designed as 
a fast -paced showcase for the newest and 
coolest, attracts mostly up- and -coming tech 
outfits - showed off its new iRadio. 

The details are a bit vague right now (Mo- 
torola promises more info later this year, when 
it's through its planned consumer tests and 
closer to launch), but the basic idea is that iRa- 
dio lets users' own MP3s and subscription 
programming supplied by webcasters be 
transferred via Bluetooth short-range wireless 
from a computer to a Motorola phone with a 

memory card. The music and shows can then 
be played, with an adapter, over most newer 
car stereos. 

With its emphasis on in-car service, Motor- 
ola seems to be taking aim at XM and Sirius 
with iRadio (which, obviously, has nothing to 
do with radio and is more on the order of pod - 
casting). But a service like this also establish- 
es a beachhead in iPod country, where Apple 
is waiting for it: Apple and Motorola have put 
together a handset -ready version of iTunes 
that is already being shown on one phone and 
that will presumably become part of the iRa- 
d io package. (Meanwhile, rumors of an "iPod 
phone" have been around since there have 
been iPods.) 

Walkman Phones 

Over at Sony, by vay of Sony Ericsson, 
they're making musical phones too. And 
they'll be using the Walkman name, which, in 
its day, was just as magical as iPod's. The first 
Walkman- branded phones should be arriving 
before the end of the year. 

Walkman phones will work with the Sony 

Connect download service, and - this is Sony 
recognizing the misstep it made when it tied 
Sony Connect and its digital Network Walk- 

man players to the proprietary ATRAC file 

format - the phones will support open rights 

management and file formats to give consum- 
ers as much flexibility as possible. They will 

also, in another reflection of their Walkman 
heritage, come with really nice headphones. 

Meanwhile, the leading handset maker, 
Nokia, is also moving aggressively into the 
music biz, with high -profile partner Microsoft: 
Nokia just debuted a line of handsets that sup- 
port WMA files and Windows digital rights 
management. Meanwhile, to expedite music 
transfers from computer to phone and back, 
the Windows Media player will add support 

The rather cute fin- shaped 

gray RadioShark is simply 

a tuner that connects, via 

a USB port, to a Mac or 
PC and offers TWo -like 

functions for radio, 

including live pause, 

recording and time - 

shifting. 

(by way of a plug -in) for the Open Mobile 
Alliance DRM and MPEG AAC codecs. 

Nokia also has a deal with RealNetworks 
to include the RealPlayer and support for Real's 
Helix DRM in its handsets - in fact, Real and 
Nokia announced an expansion of the ar- 
rangement days before Nokia went public 
with its collaboration with Microsoft. But Real 

is more about streaming than downloads, so 

the Nokia -Microsoft agreement shouldn't 
affect the Real deal, except possibly by annoy- 
ing the long -running Microsoft rival. 

Phones are fast adding features and capac- 
ity - Samsung released the first mobile phone 
with a hard drive in December of last year - 
and some predict that phones will eventually 
take the place of portable music players (and 
PDAs). But people still love their iPods, and 

Deadline Set To Take Part In 
Webcast Royalties Proceedings 

The order has gone out from the just- appointed Interim Chief Copyright 
Royalty Judge of the Library of Congress: The deadline for notices of 
intent to participate in the hearings that will set royalty rates for music 
streamed over the Internet for 2006 -2010 is March 18. The filing fee is 

$150. 
And filing that notice is critical. David Oxenford of the law firm of Shaw Pitt- 

man said, "Under the new legislation, to participate in the proceeding, or even 

to participate in settlement negotiations to try to establish a new rate without 
litigation, parties must file this notice of intent to participate. Similarly, if there 
is an industry settlement, the copyright judges need only consider the objec- 

tions filed by parties who have timely filed a notice of intent to participate." 
This rate -setting proceeding will be the first under the Copyright Royalty and 

Distribution Reform Act, which did away with the Copyright Arbitration and Roy- 

alty Panel process - it was a CARP that came up with the widely criticized fee 

structure under which most large webcasters now pay their royalties - in favor 
of a three -judge panel that will hear evidence and can order discovery. 

The law also made parties responsible only for their own legal bills, as op- 

posed to an equal share of the cost of a CARP and that change may open the 
door for smaller companies to participate. Many smaller companies felt they 

had been shut out of the webcast CARP by the potential costs, and the small 
streamers' complaints about the rates ultimately led to the separate rate sched- 

ule set by the Small Webcasters Settlement Act, which runs until the end of 
2006. 

Along with labels and webcasters, broadcasters can also be expected to put 
in their notices of intent to participate because - though the final legal word 

has not yet been spoken on the matter - all indications are that broadcasters 

can expect to continue to pay royalties on Internet rebroadcasts of music pro- 

gramming. 

there are plenty of companies that would like 
a piece of Apple's pie. 

Creative Gets Micro 

Heaven knows we've seen a lot of "iPod 
killers" come around in the last couple of 
years, but Creative Labs has set its sights a wee 

bit lower. It's come out with an iPod Mini kill- 

er. 

With the Zen Micro, Creative is targeting 
the popular Apple product with a device that's 
slightly smaller, comes in 10 bright colors (as 
opposed to the Mini's five pastel paint jobs) 
and has a five -gigabyte hard drive, up from 
the Mini's four gigs. The Zen Micro shares the 
Mini's price tag, about $250. 

Aside from the greater capacity, the Micro 
comes with some gimmicks the Mini doesn't 
have, including an FM tuner (something that's 
become standard for every line of digital play- 
ers but Apple's) and the ability to record from 
radio, nifty glowing blue trim and backlit but- 
tons. It also has a removable, replaceable bat- 
tery, a nice feature considering the much -com - 
plained -about battery-life issues among iPod 
products. 

Though there are plenty of bigger -name 
and better- marketed players out there, Cre- 
ative Labs is picking up steam fast, having 
sold more than 2 million music players (in all 
its lines) in Q4 of last year. The company also 
picked up a Best of CES honor for the $300 
photo version of the Micro, and it's quietly 
becoming Apple's top competitor in the por- 
table- player biz. 

RadioShark 

Griffin Technology, meanwhile, has an odd 
little product that isn't really competing with 
anything yet the RadioShark. The RadioShark 
missed a number of predicted launch dates 
but finally made it to market, with a list price 
of about $70, late last year. 

The rather cute fin-shaped gray RadioShark 

is simply a tuner that connects, via a USB port, 
to a Mac or PC and offers TiVo-like functions 
for radio, including live pause, recording and 
time- shifting. Recordings can be set up in ad- 
vance, but, as with a digital video recorder, 
programs that are merely paused go into a 

temporary buffer and can't be saved. 
The RadioShark has 32 AM and FM presets 

and lets recorded programs be transferred to 
WMA, AAC- or AIFF -compatible portable 
players, making any radio show a potential 
podcast. The Mac version is also integrated 

Over at Sony, by way of 
Sony Ericsson, they're 

making musical phones 

that will be using the 

Walkman name, which, in 

its day, was just as 

magical as iPod's. 

nicely with iTunes to simplify iPod transfers. 
What the RadioShark won't do is split re- 

corded music shows into separate song tracks, 
though individual songs can be grabbed as 
they're heard (a buffer will catch the intro), 
and determined types can use their own soft- 
ware to edit collected programs into songs. 

Finally, in a nicely retro marketing move, a 

headset maker called iZon has introduced an 
iPod Mini knockoff. Same pastel shades, same 
size, same little white wheel on the front. But 
iZon's little iPod Mini Me isn't a digital mu- 
sic player at all: It's an AM /FM radio. 
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NEWSBREAKERS 

Radio 
PAM BAKER is named Director/ 

Partnership Marketing at KKBT /Los 
Angeles, starting in March.The former 
R &R editor was most recently with 
KRTH/L.A. 

DAWN JONES 
rises to Sales 
Manager /News 
Business & Non- 
traditional Reve- 
nue for Beasley's 
Fayetteville, NC 
stations. She was 
previously LSM 
for the cluster's 
WUKS & WZFX. 

J ones 

National Radio 
WESTWOOD ONE presents 25 

Years of U2: The Road to the Rock 
and Roll Hall of Fame, a two -hour 
special on March 18 and 19 featur- 
ing performances of hit songs, inter- 
views and trivia. For affiliate informa- 
tion, contact Todd Alan at 212 -641- 
2042. WW1 also presents exclusive 
coverage of the 2005 Masters Tour- 
nament, live from Augusta National 
Golf Club from April 7 -10. Westwood 
One's 50th consecutive year of Mas- 

ters Tournament coverage will also 
include the 20 -part special "The Road 
to the Masters," airing March 31 -April 
7; each three -minute installment of the 
special, hosted by John Taulges, will 
preview the championship and high- 
light great moments in tournament his- 
tory. For more information, call 212- 
641 -2053. 

ZEO RADIO NETWORKS debuts 
Zeo Mix Hip Hop Jungle, a weekly one- 
hour classic hip -hop show that will be 
programmed by Zeo President Scott 
Thomas and KDAY /Los Angeles morn- 
ing show mixer DJ Icy Ice, who will also 
mix the Zeo show. For more informa- 
tion, call Andrew Bagley at 300 -959- 
1321, ext. 714. 

CRG MEDIA is now handling affili- 
ate relations for The Thom Hartmann 
Program, a liberal talk program that airs 
weekdays from noon -3pm ET. For 
more information, call 770 -798 -9910. 

XM SATELLITE RADIO is set to de- 
but the MLB Home Plate channel as 
part of its recently announced 11 -year 
deal to carry every Major League Base- 
ball team's games, beginninc with the 
2005 season. The channel features 
news, listener call -in shows, interviews 
and rebroadcasts of classic games. 
Among hosts already inked for the 
channel are baseball greats Cal Rip- 

ken Jr., Billy Ripken, Rob Dibble, Kevin 

Kennedy, Larry Bowa and Buck Mar- 
tinez. 

GOLDEN WAVES ENTERPRISES 
launches "The Storm Report," a daily, 
three- minute report for tomado alley 
that includes forecasts of the day's 
storm potential, a recap of damage that 
has occurred, and meteorologists from 
around the country answering severe - 
weather questions submitted by listen- 
ers. For more information, e-mail Jus- 
tin Potts at justinpotts @thestorm 
report.com. 

MATRIX MEDIA's EBN Radio Net- 
work presents Max and Mike on the 
Movies, a two -hour talk show hosted 
by Max Weiss and Mike Mayo. For 
more information, call 941- 379 -1440 
or 201-261-7220. 

Industry 
BMG MUSIC PUBLISHING and 

FAMOUS MUSIC PUBLISHING re- 
new their international sub -publishing 
agreement, extending the relationship 
for another five years. BMG will con- 
tinue to sub -publish the Famous cata- 
log worldwide, excluding the U.S., Ja- 
pan, South Korea, Taiwan, Okinawa 
and Vietnam. The agreement dates 
back to 1995. 

NOBODY DOES IT BETTER. 

Pot N T- T O- P O I N T 
DIRECT MARKETING SOLUTIONS 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970- 472 -0131 
RICK TORCASSO 972 -661 - 1 361 

ELIZABETH HAMILTON 703- 757 -9866 
MARK VERONE 847 -705 -2046 

WWW.PTPMARKETING.COM 

DIRECT MAIL. TELEMARKETING. 
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EXECUTIVE ACTION 
Olson Now Cumulus/Toledo Market Mgr. 

Cumulus/Flint, MI Market Manager Brian Olson has accepted simi- 
lar duties at the company's eight- station Toledo cluster. In his new 

role, Olson will oversee and direct Country WKKO, Sports WLOR, Old- 
ies WRON, Rock WRWK, News/Talk WTOD, Hot AC WWWM and Clas- 
sic Rock WXKR in Toledo and CHR/Pop WTWR, which serves Toledo 
from nearby Monroe, MI. 

Olson succeeds Kathy Stinehour, who recently accepted the CEO po- 
sition at Archway Broadcasting. He will retain his role in Flint until his 
replacement is found. 

Olson told R &R, "Careerwise, it's a big move for me. It's a big market 
for [Cumulus Chairman/CEO] Lew Dickey and [Exec. VP] John Dickey, 
and it's an honor for me to lead such an important cluster. WKKO is a 

dominant heritage Country station, and I'm looking forward to leading all 
of the stations in Toledo." 

Before joining Cumulus nine months ago, Olson ran Citadel's Lansing, 
MI cluster. Before that he was in Flint as Citadel's Market Manager. He 
started his career in Naples, FL as GM for Renda's WGUF & WSGL, 
where he spent 10 years before moving to Michigan. 

Bailey To Manage Archway /Greenville, NC 

Ill Bailey has joined Archway Broadcasting as VP /Market Manager 
for its Greenville, NC station group. He will oversee News/Talk 

W MUM, CHR/Pop simulcast WRHD & WRHT, Country WWEA and AC 
WWGL. 

In his new job Bailey reports to Archway President/CEO Kathy Stine - 
hour, who said, "I am confident that Bailey can make the cluster shine" 

Bailey previously served as Station Manager for WTWR /Toledo and as 
GSM for Cumulus/Toledo clustermates WRWK & WXKR. He said, "I'm 
excited about this opportunity, and I am looking forward to working with 
such a great staff." 

Artist McCoy Launches New Record Label 

Country artist Neal McCoy is set to launch a new record label called 
903 Music, named after the area code of his Longview, TX home. 

McCoy's manager Karen Kane, who previously worked at WEA and as 
Director/Marketing at WB/Nashville, is President. 

Radio, record and management veteran Bill Mayne 
is the new imprint's VP and will serve in a general 
manager -type post that Mayne said covers "any- 
thing and everything" and artist development. 
Heading up the sales effort is former WEA VP/ 
Marketing Neal Spielberg. Promotion vets 
Cliff Blake and Bill Heltemes have been hired 
as Field Marketing Specialists. 

"We are determined not to try and outguess 
the market," McCoy said. "Instead, we'll do it the 
old- fashioned way - find great songs, make great 
records and have a great time doing it. Although we're a small company, 
we're confident that we have the resources to compete in the market- 
place." 

A single, "Billy's Got His Beer Goggles On" is expected in March; an 

album, That's Life, is set for a summer release. Distribution is pending, 
as are announcements of other artists and staffers. 

During his career on Atlantic/Nashville, McCoy had five No. 1 hits, as 
well as three platinum and one gold record. 

Music Choice Chooses Hendricks For Country 

music Choice has hired veteran Country programmer and personal 
ity John Hendricks for the newly created position of Director /Coun- 

try Music Programming. He'll be responsible for the video and audio 
content on all of Music Choice's Country music channels and will be 

based in the company's New York City offices. 
"John brings decades of experience and a true passion for country 

music programming to Music Choice," company Sr. Director /Program- 
ming Damon Williams said. "His proven track record will be invaluable 
as we continue to roll out our new video -enhanced music network on 
Ns, PCs and cell phones. We have fostered a loyal fan base around our 
diverse country music channels, and John will help us maintain and build 
this audience by offering the music and exclusive programs and shows 
that country music fans love." 

Hendricks had been with Jones Radio Networks for more than 12 years 
when he left in June 2001 to retum to Washington state to be closer to his 
family. When he left, Hendricks was overseeing the satellite -delivered ra- 

dio formats U.S. Country and CD Country, Nashville Nights/Live From 
Nashville With Dallas Turner and cable video channel Great American 
Country. He's also been on the air at KYGO/Denver and KUBE/Seattle. 
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Live365 is the largest Internet radio 
network. with thousands of stations in 

a wide variety of formats. Programmed 
by true music lastemakers from 
around the globe. Live365 offers an 
enthusiastic audience for established 
and up -and- coming artists alike. In a 

world of consolidated playlists, 
Live365 charts the tastes and 
preferences of today's most vibrant 
music community. Tracks with the 
most plays during the seven days 
ended Feb. 15, 2005 are listed 
below. 

Travis Storch 866- 365 -HITS 

Top Rap/Hip -Hop 
MARIO I,I Mel o:e. you 
SNOOP ()OGG NYHARRELL Drop It Like It's Hot 

50 CENT Candy Shop 

MARIAN CAREY I/F. SCOOP A J. OUPRI It's_. 

DESTINY'S CHILD KM WAYNE er T.I. Soldier 

Top Latin 
MONCIIY Y ALEXANDRA Perdidos 

DOMENIC MARTE Ven Tu 

DADDY YANKEE Gasolina 

TREBOL CLAN Agarrale 

JULIETA VENEGAS Algo Esta Cambiando 

Top World 
BEENIE MAN King Of The Dancehall 

VETTO CALVEZ Muame Fijamente 

FEY La Fuerza Del Destino 
JULIETA VENEGAS Algo Esta Cambiando 

I WAYNE Can't Satisy Her 

MuSiC 
CHOICE 

Your Music. Your Choke 

30 million homes 
27,000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646- 459 -3300 

Hit List 

Justin Prager 
50 CENT Candy Shop 

Soft Rock 

Justin Prager 
RYAN CABRERA True 

MERCYME Homesick 

R &B & Hip Hop 

Damon Williams 
DESTINY'S CHILD Cater 2 U 

FANTASIA Baby Mania 

JENNIFER LOPEZ I/FA7 JOE Hold You Down 

SEAN PAUL WAIT Be Burning 

TREY SONGS IITWISTA Just Got To Make It 

SYLEENA JOHNSON YR.KELLY S FABOLOUS Hypnot 

PING YANG TWINS Wad r The Whisper Song) 

RAP 

DJ Mecca 
COMMON Comers 

MAINO Rumors 

JAE MILLZ Who 

YOUNG JEEZY Au Force's 

PING YANG TWINS Wail (The Whisper Song) 

ROCK 

Gary Susalis 
SLIPKNOT `.', uud, 

ALTERNATIVE 

Gary Susalis 
ACCEPTANCE Different 

GARBAGE Why Do You Love Me 

PLAIN WHITE 7'S Revenge 

MODEST MOUSE The World At Large 

MUSIC Into The Night 

TODAY'S COUNTRY 

Liz Opoka 
TIM MCGRAW Rings Or Jesus 

JULIE ROBERTS Wake Up Older 

BLAKE SHELTON Goodbye Time 

ADULT ALTERNATIVE 

Liz Opoka 
BRAZILIAN GIRLS Lazy Lover 

BRIGHT EYES I Woke Up With This Song In 

BEN LEE Catch My Disease 

RAY LAMONTAGNE How Come 

SMOOTH JAll 
Akira Bryant 
AVERAGE WHITE BANG Greatest And I atra 

CHUCK LOEB When I'm With You 

0'2L Doyle's Brunch 

NELSON RANGEL My American Song Book 

PAUL TAYLOR Nightlife 

AMERICANA 

Liz Opoka 
NE KO CASE Rated X (Live) 

MARY GAUTHIER Mercy Nov, 

HACIENDA BROTHERS Mental Revenge 

TONY JOE WHITE Wild Wolf Calling Me 

NATIONAL MUSIC 

1221 Ave. of the Americas 
New York, NY 10020 

212 -584 -5100 

Alt Nation 

Rich McLaughlin 
GARBAGE Why Do You Love Me 

HOT HOT HEAT Goodnight Goodnight 

MODEST MOUSE The World At Large 

ARCADE FIRE Neighborhood =3 (POwer Out) 

The Pulse 
Haneen Arafat 
JOSS STONE Right To Be Wrong 

Sirius Hits 1 

Kid Kelly 
GREEN DAY American Idiot 

WILL SMITH Switch 

SIMPLE PLAN Shut Up 

LUDACRIS Number One Spot 

TEGAN & SARA Walking With A Ghost 

Hot Jame 

Geronimo 
LIL JON 1/R. KELLY In De Club 

TONI BRAXTON Spose To Be 

NAS Just A Moment 

Steve Blatter 

New Country 

Al Skop 
BOBBY PINSON Don't Ask Me How I Know 

GRETCHEN WILSON Homewrecker 

Octane 

Jose Mangin 
SLIPKNOT Before I Forget 

INSTRUCTION I'm Dead 

EIGHTEEN VISIONS I Let Ge 

Spectrum 

Gary Schoen wetter 
NOUVELLE VAGUE Making Plans For Nigel 

JOSEPH ARTHUR Even Tho 

RAY LAMONTAGNE Forever My Friend 

Heart & Soul 

BJ Stone 
JOHN LEGEND Ordinary People 

Shade 45 

Lil Shawn 
50 CENT I/G -UNIT Hate It Or Love It 

T.I. Motivation 

50 CENT Ski Mask 

EMINEM Puke 

D 
M 

Rick Gillette 800 -494 -8863 
10 million homes 180.000 businesses 

DMX Fashion Retail 

Kelly Peck 

The hottest tracks at DMX Fashion Retail. 

targeted at 18 -34 adults. 

MOBY Lift Me Up 

JENNIFER LOPEZ Get Right (Louie Vega Mix) 

STANTON WARRIORS Slanty 

GREENSKEEPERS Keep It Down 

C HEYNE Fee Got Your Number 

JANA JANA Heart Of Glass (La Da Dee) 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

ALTERNATIVE 

Dave Sloan 
FEATURES Blow Out 

GARBAGE Why Do You Love Me 

MARDO Here She Comes 

MODEST MOUSE World At Large 

ADULT CONTEMPORARY 

Jason Shill 
COLLECTIVE SOUL Better Now 

TORI AMOS Sleeps With Butterflies 

U2 Sometimes You Can't Make It On Your Own 

RHYTHMIC DANCE 

Danielle Ruysschaert 
ASHLEE SIMPSON La La 

ERASURE Breathe 

ROSKO Love Is A Drug 

SIMPLY RED Home (Remixes) 

D1 I /LISA HUNT The Joint Is Jumps 

ANNA VISSI Call Me 

CURTIS MAYFIELD Supedly 

KELLY CLARKSONSince U BeenGaIe(Jasan Nevers Mi, 

RAP/HIP -HOP 

Mark "In The Dark" Shands 
GAME Hate It Or Love It 

Total Plays 

BOWLING FOR SOUP 1985 78 

JESSE MCCARTNEY Because You Live 78 

KELLY CLARKSON Since U Been Gone 76 

ALY & A.J. Do You Believe In Magic 75 

KELLY CLARKSON Breakaway 75 

JESSE MCCARTNEY Beautiful Soul 72 

JOJO Leave (Get Out) 72 

JOJO Baby It's You 71 

RAVEN SYMONE Backflip 70 

DIANA DEGARMO Emotional 37 

BLACK EYED PEAS Let's Get It Started 32 

LIL ROMEO RI. CANNON My Cinderella 31 

AVRIL LAVIGNE My Happy Ending 30 

NELLY f/T. MCGRAW Over And Over 30 

HILARY DUFF Fly 30 

GWEN STEFANI f/EVE Rich G rl 30 

ASHLEE SIMPSON Pieces Of Me 28 

SKYE SWEETNAM Tangled Up In Me 26 

HILARY DUFF I Am 25 

HILARY JUFF Why Not 25 

Playlist for the week of Feb. 15 -21 

N r / /e! 866- MVTUNES 

NOVA 

T Ili 21.000 movie theaters 

WEST 
I RAY CHARLES What'd I Say 

2 COLLECTIVE SOUL Better Now 

3. MONTY LANE ALLEN If I Were An Angel 

4. NORAH JONES Sunrise 

5. AARON CARTER Saturcay Night 

MIDWEST 
1. RAY CHARLES What d I Say 

2. COLLECTIVE SOUL Better Now 

3. MONTY LANE ALLEN If I Were An Angel 

4 AARON CARTER Saturday Night 

5 NORM JONES Sunrise 

SOUTHWEST 
1 RAY CHARLES What'd I Say 

2 COLLECTIVE SOUL Better Now 

3 MONTY LANE ALLEN II I Were M Ange 

1 AARON CARTER Saturday Npht 

5 NORAH JONES Sunrse 

NORTHEAST 
I. RAY CHARLES What d I Say 

2 COLLECTIVE SOUL Better Now 

3 MONTY LANE ALLEN It I Were An Angel 

4 AARON CARTER Saturday Night 

5 NORM JONES Sunrise 

SOUTHEAST 
I RAY CHARLES What'd I Say 

2 COLLECTIVE SOUL Better Now 

3 MONTY LANE ALLEN It I Were An Angel 

4 NORM JONES Sunrise 

5 AARON CARTER Saturday Night 

AOL Radio @Network 

Ron Nenni 415- 934 -2790 

Top Pop 

Jett Graham 

JENNIFER LOPEZ 1/FAT JOE Hold You Down 

JIMMY EAT WORLD Work 

Top Country 

Beville Darden 

TRICK PONY Its A Heartache 

BOBBY PINSON Don't Ask Me How I Know 

AARON LINES Wallin On The Wonderful 

DIAMOND RIO One Believer 

Top Jams 

Donya Floyd 

DESTINY'S CHILD Cater 2 U 

FANTASIA Baby Marna 

GAME Hate It Or Love It 

JENNIFER LOPEZ Hold You Down 

24 HOUR FORMATS 

Jon Holiday 303- 784 -8700 

Adult Hit Radio 

Jon Holiday 

LIFEHOUSE Corr A' n 

Adult Contemporary 

Rick Brady 

RYAN CABRERA True 

US COUNTRY 

Penny Mitchell 
BIG A RICH Big Time 

(WESTW00D ONE) 

Charlie Cook 661 -294 -9000 

Soft AC 

Andy Fuller 

GOO GOO DOLLS Give A Me Bit 

Mainstream Country 

David Felker 

GRETCHEN WILSON Homewrecker 

Hot Country 

Jim Hays 

GRETCHEN WILSON Homewrecker 

Young & Verna 

David Felker 

DARRYL WORLEY It Something Should Happen 

WRN 
114111 MIMI, St 11111.1", 

AC Active 

Dave Hunter 

U2 Sometimes You Can't Make It On Your Own 

Alternative Now! 

Chris Reeves 402 -952 -7600 

GARBAGE Why Do You Love Me 

MODEST MOUSE World At Large 

PITTY SING Radio 

MY CHEMICAL ROMANCE Helena 

the john testi-1 
radio show é -z 

Musk and Intellgence for your Lite 

Scott Meyers 888- 548 -8637 

Nightly Tesh Show 

HOOBASTANK The Reason 

Weekend Tesh Show 

H 0 0 BAS TANK leasoo 

LAUNCH 
MUSIC ONY1ï -IOC; 

Jay Frank 310- 526 -4247 

Audio 
ATREYU Right Side 01 The Bed 

BETTER THAN EZRA A Lifetime 

COLLECTIVE SOUL Better Now 

DROWNING POOL Killen Me 

HOT HOT HEAT Goodnight Goodnight 

MICHAEL RUBLE Home 

TANGO REDD Wobble 8 Shake It 

TRU Where U From 

PING YANG TWINS Wait 

Video 
JESSI ALEXANDER Canyon Prayer 

JOHNATHAN RICE So Sweet 

JUDAS PRIEST Revolution 

MY CHEMICAL ROMANCE Helena 

AFTERS Beautiful Love 

musicsnippeicom» 

Tony Lamptey 866- 552 -9118 

Hip -Hop 

FAT JOE So Much More 

SLIM THUG I Ain't Heard Of That 

R &B 

112 You Already Know 

BROOKE VALENTINE I/BIG BO! Girl Fight 

Please Send Your Photos 

R &R wants your best snapshots. 

Please include the names and titles of all pictured 

and send pics to: 

R &R, c/o Keith Berman: 

kberman @radioandrecords.coln 
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NATIONAL MUSIC 

72 million households 

Plays 

JENNIFER LOPEZ Get Right 34 

EMINEM Like Toy Soldiers 33 

GREEN DAY Boulevard Of Broken Dreams 33 

USHER Caught Up 33 

50 CENT Candy Shop 31 

KILLERS Mr. Brightside 29 

GAME iß0 CENT How We Do 28 

MY CHEMICAL ROMANCE rin Not Okay (I Promise) 25 

KELLY CLARKSON Since U Been Gone 23 

SIMPLE PLAN Strut Up 23 

T.I. Bring Em Out 22 

LINDSAY LOHAN Over 20 

JESSE MCCARTNEY Beautiful Soul 17 

MARIO Let Me Love You 14 

GWEN STEFANI Rich Girl 13 

DESTINY'S CHILD Saldier 12 

FRANKIE J. Obsession (No Es Amor) 11 

OMARION 0 10 

U2 All Because 01 You 10 

JET Look What You've Done 7 

Video playlist for the week of Feb. 15 -21. 

David Cohn 

General Manager 

BRAVERY An Honest Mistake 

50 CENT Candy Shop 

JIMMY EAT WORLD Pain 

DADDY YANKEE Gasolina 

GREEN DAY Boulevard Of Broken Dreams 

KILLERS Mr. Brightside 

GAME I/50 CENT How We Do 

EMINEM Lke Toy Soldiers 

JENNIFER LOPEZ Get Right 

QUEENS OF THE STONE AGE Little Sister 

USED All That I've Got 

TRILLVILLE Some Cut 

MARS VOLTA The Widow (1'11 Never Sleep Alone) 

SUM 41 Pieces 

UNWRITTEN LAW Save Me 

NAS Just A Moment 

T.I. Bong 'Ern Out 

SNOOP DOGG Let's Get Blown 

TAKING BACK SUNDAY Thu Photograph Is Proof 

MATCHBOOK ROMANCE My Eyes Burn 

Ndeo playbsf for the week of Feb 15 -21. 

75 million households 

ADDS 

36 

35 

34 

34 

33 

31 

30 

30 

29 

25 

14 

21 

21 

21 

21 

21 

20 

20 

20 

17 

BECK E-Pro 

EMINEM Mockingbird 

WILL SMITH Switch 

VELVET REVOLVER Only Little Thing 

JOHN LEGEND Ordinary People 

KELLY CLARKSON 50íe U Been Gone 

GREEN DAY Boulevard Of Broken Dreams 

GWEN STEFANI VEVE Arch Girl 

3 DOORS DOWN Let Me Go 

DESTINY'S CHILD Lose My Breath 

EMINEM Mockingbird 

KEANE Somewhere Only We Know 

1.12 All Because 01 You 

CROSSFADE Cold 

JACK JOHNSON Sitting. Wading. Wishing 

ALICIA KEYS Karma 

KILLERS Mr. Brightside 

MAROON 5 Sunday Morning 

JOHN MAYER Daughters 

QUEEN LATIFAH IIAL GREEN Simply Beautiful 

SNOW PATROL Run 

USHER Caught Up 

ASHANTI Only U 

ASLYN Be The Girl 

Video playlist for the week of Feb. 21 -28 

20 on 20 (XM 20) 

Michelle Boros 
JOHN LEGEND Ordinary People 

50 CENT Candy Shop 

ROB THOMAS Lonely No More 

AMERIE 1 Thing 

TEGAN 8 SARA Walking With a Ghos: 

WILL SMITH Switch 

BPM (XM 81) 

Alan Freed 
IAN VAN DAHL Inspiration 

UNITING NATIONS Out Of Touch 

KATE RYAN Only If I 

HIGHWAY 16 (XM 16) 

Ray Knight 
GRETCHEN WILSON Homewrecker 

RASCAL FLATTS Skin 

SQUIZZ (XM 48) 

Charlie Logan 
HEO PE Represent 

SILLÆRTIDE Blue Jeans 

POFCUPINE TREE Shallow 

u -POP (XM29) 

Zach Overking 
NATASHA BEDINGFIELD Bruise Easily 

DOVES Black and Mute Town 

LEMAR Soulman 

IOLEWILD Love Steals Us From Loneliness 

THE LOFT (XM50) 

Mike Marrone 
ED HARCOURT Open Book 

ED HARCOURT Born In The 705 

ED HARCOURT Kids (Rise From The Ashes) 

GLEN PHILLIPS Easier 

GLEN PHILLIPS Gather 

GLEN PHILLIPS Courage 

BATOORF/STANLEY Album 

JON AUER Misfit Kid 

JOSH ROUSE Saturday 

JOSH ROUSE Winter In The Hampton 

TOM LANGFORD Sailboat Mind 

TOM LANGFORD I Was Raised 

U2 Sometimes You Can't... 

RAW (XM66) 

Leo G. 

N.O.R.E Cut From N.O.R.E 

PURPLE CITY Purple City Byrdgang 

WATERCOLORS (XM71) 

Trinity 
GEORGE DUKE T -Jam 

PAUL TAYLOR Nightlife 

X COUNTRY (XM12) 

Jessie Scott 
RADNEY FOSTER And Then There's Me 

ERICSON HOLT The Blue Side 

HACIENDA BROTHERS Hacienda Brothers 

XM CAFÉ (XM45) 

Bill Evans 
I AM KLOOT Echus2 

ED HARCOURT Stranners 

JOSH ROUSE Nat 

36 million households 

Cindy Mahmoud. 
VP /Music Programming 

8 Entertainment 

VIDEO PLAYLIST 
50 CENT Candy Shop 

GAME I/SO CENT H0uv We Do 

T.I. You Dont Know Me 

USHER Caught Up 

DESTINY'S CHILD Soldier 

OMARION 0 

NIVEA Its OK 

TRILLVILLE I/CUTTY Some Cut 

JOHN LEGEND Ordinary People 

FANTASIA Truth Is 

T.I. Bring 'Ern Out 

RAP CITY 
TRILLVILLE Some Cut 

T.I. Bring 'Ern Out 

NAS 1 /OUAN Just A Moment 

MIKE JONES I/S. THUG 8 P. WALL Still Tippo 
GAME i15Ú CENT HOW We Do 

LUDACRIS Get Back 

TRICK DADDY Sugar (Gimme Some) 

50 CENT Candy Shop 

Video playlist for the week of Feb. 20 
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CMT 
COUNTRY MUSIC TELEVISION 

_- 
1 mlurolr nousenoius 

Brian Philips. Ss VP /GM 

Chris Parr VP/Music & Talent 

ADDS 
SHOOTER JENNINGS 4th 01 July 

TOP 20 
Plays 

1W LW 

ALAN JACKSON Monday Morning Church 28 30 

LEE ANN WOMACK I May Hate Myself In ... 27 31 

BRAO PAISLEY Mud On The Tires 27 30 

MARTINA MCBRIDE God's Will 27 29 

RASCAL FLATS Bless The Broken Road 27 28 

KENNY CHESNEY Old Blue Chair 27 24 

KENNY CHESNEY Anything But Mine 26 29 

LEANN RIMES Nothin'Bnut Love Makes... 26 28 

TRACE ADKINS Songs About Me 25 28 

TOBY KEITH Honkytonk U 25 t9 
KEITH URBAN You're My Better Half 24 27 

SAWYER BROWN Mission Temple Fireworks ... 23 22 

JOSH GRACIN Nothin To Lose 23 20 

MONTGOMERY GENTRY Gone 23 17 

NELLY I/TIM MCGRAW Over And Over 21 28 

GRETCHEN WILSON When I Think About .. 21 28 

SHANIA TWAIN Don'ti, 19 26 

ALISON KRAUSS 8 UNION STATION Restless 15 18 

CRAIG MORGAN That's What I Love About . 15 11 

JAMIE O'NEAL Trying To Find Atlantis 14 12 

Auplay as monitored by Mediabase 24/7 between 
Feb. 15- 21. 

GREAT AMERICAN COUNTRY' 
Jim Murphy. VP /Programming 

26.5 million households 

ADDS 
KEITH ANDERSON Pickin Wildflowers 

SHELLY FAIRCHILD Tiny Town 

GAC TOP 20 
ALAN JACKSON Monday Morning Church 

LEE ANN WOMACK I May Hate Myself In The Morning 

JOSH GRACIN Nothin To Lose 

SHANIA TWAIN Don't! 

TRACE ADKINS Songs About Me 

BILLY DEAN Let Them Be Little 

MARTINA MCBRIDE God's WIII 

SUGARLAND Baby Girl 

RASCAL FLATTS Bless The Broken Road 

BRAD PAISLEY Mud On The Tires 

BLAINE LARSEN How Do You Get That Lonely 

KENNY CHESNEY Anything But Mme 

TOBY KEITH Honkytonk U 

KEITH URBAN You're My Better Half 

MIRANDA LAMBERT Me And Charlie Talking 

JOE NICHOLS What's A Guy Gotta Do 

CRAIG MORGAN That's What I Love About Sunday 

BUDDY JEWELL If She Were Any Other Woman 

TERRI CLARK The World Needs A Drink 

KENI THOMAS Not Me 

Information current as of Feb. 25. 

LLSTAR 
CONCERT PULSE 

Pos. Artist 
Avg. Gross 

(in 0005) 

1 RETTE MIDLER 
2 METALLICA 
3 CHER 
4 JAY -Z &FRIENDS 
5 TOBY KEITH 
6 YANNI 
7 MANNHEIM STEAMROLLER 
e PIXIES 
9 SARAH BRIGHTMAN 
10 TRANS- SIBERIAN ORCHESTRA 
11 RASCAL FLATTS 
12 GREEN DAY 
13 BILL GAITHER 8 FRIENDS... 
14 KORN 
15 DOLLY PARTON 

This week's new lours: 

DAROEN SMITH 

JEDO HUGHES 

MICHAEL BUGLE 

MINDY SMITH 

MUDVAYNE 

S763.5 
$657.2 
$628.4 
$581.5 
$550.3 
$392.3 
$370.0 
$314.7 
$283.5 
$268.7 
$239.2 
5237.8 
5228.8 
$213.7 
6211.4 

The CONCERT PULSE is courtesy of 
Pollster. a publication of Promoters' 

On -Line Listings, 800-340-7383: 
Caldomra 209-271-7900. 

TEL 
Tube Tops 

Beyoncé is slated to perform 

on three of the tunes nominated 

for Best Original Song when 

ABC presents the telecast of the 

77th Academy Awards: She will 

team with Josh Groban on The 

Polar Express' "I Believe." she 

will join the American Boyschoir 

on The Chorus' "Look to Your 

Path;' and she will perform solo 

The Phantom of the Operas 

"Learn to Be Lonely." Counting 
Crows are set to perform Shrek 

Zs "Accidentally in Love." At 

press time a performer had not 

been selected for the fifth nomi- 

nated song. The Motorcycle Dia- 

ries' Otro Lado Del Rio" (Sun- 

day, 2/27, 8pm ET /5pm PT). 

Friday, 2/25 

Good Charlotte, The To- 

night Show With Jay Leno 

(NBC, check local listings for 

time). 

Xzibit and Gavin Rossdale. 

Jimmy Kimmel Live (ABC, 

check local listings for time). 

The Music, Last Call With 

Carson Daly (NBC, check local 

listings for time). 

Saturday, 2/26 

Ludacris. Saturday Night 

Live (NBC, 11:30pm ET /PT). 

Monday, 2/28 

Ryan Cabrera, The View 

(ABC, check local listings for 

time). 

Scissor Sisters, Jay Leno. 

Solomon Burke, Late Show 

With David Letterman (CBS, 

check local listings for time). 

Duran Duran, Jimmy 
Kimmel. 

Jay -Z and The Music, Late 

Night With Conan O'Brien (NBC, 

check local listings for time). 

Tuesday, 3/1 

.. 

--. x1 ",.. 

Missy Elliott 

Missy Elliott. The Ellen 

DeGeneres Show (check local 

listings for time and channel). 

LeAnn Rimes hosts as the 

new season of Nashville Star 

debuts on USA (10pm ET /PT). 

Elton John. Jay Lena 

Marc Broussard, Jimmy 
Kimmel. 

Slipknot. Conan O'Brien. 

Missy Elliott, Late Late Show 

With Craig Ferguson (CBS, 

check local listings for time). 

Wednesday, 3/2 

3 Doors Down, Jay Leno. 

Ben Lee, Conan O'Brien. 

Thursday, 3/3 

Lang Lang. Jay Leno. 

- Julie Gidlow 

The iTunes Music Store Top 10 

Apple's ,Tunes Music Store is the leading digital -music service In 

the U.S., offering a catalog of more than 1 million songs from all four 

major label groups and hundreds of independents. Here s a 

snapshot of the top -selling downloads on Tuesday. Feb. 22. 2005. 

1. 50 CENT Candy Shop 
2. GREEN DAY Boulevard Of Broken Dreams 

3. GWEN STEFAN & EVE Rich Girl 

4. KELLY CLARKSON Since U Been Gone 

5. KILLERS Mr. Brightside 

6. CIARA f /MISSY ELLIOTT 1, 2 Step 

7. USHER Caught Up 

8. JENNIFER LOPEZ Get Right 

9. VARIOUS ARTISTS Across The Universe 
10. LOS LONELY BOYS Heaven 

Top 10 Albums 
1. VARIOUS ARTISTS Garden State ST 
2. GREEN DAY American Idiot 

3. RAY CHARLES Genius Loves Company 

4. TORI AMOS The Beekeeper 
5. MAROON 5 Songs About Jane 
6. KILLERS Hot Fuss 

7. U2 How To Dismantle An Atomic Bomb 

8. VARIOUS ARTISTS 2005 Grammy Nominees 
9. USHER Confessions 

10. JOHN MAYER Heavier Things 

www.americanradiohistory.com
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AL PETERSON 
apetersomo4odioondiecords. com 

NEWS /TALK /SPORTS 

TRS 2005 Preview 
A look ahead at R&R's 10th annual News/Talk event 

It seems hard to believe that next month we will host our 10th 
annual R &R Talk Radio Seminar, here in our hometown of Los 
Angeles. The past decade has offered TRS attendees some pretty 
special moments, and I guarantee you that this year will be no 
exception. 

In fact, those in attendance at TRS 2(X)5 will 
notice that, more than ever, this year's event rep - 
re.ents the broad spectrum that is News /Talk 

radio today. From political- 
ly driven, issues-oriented 
talk from both the right 
,aid the left to "guy talk" 
and "girl talk" that target 
active younger demos and 

the advertisers that want to 

reach them, TRS 2005 has 

the bases covered. 

This week we offer you a 

preview of some of the 
Ivents, special guests and learning sessions that 
you will find at TRS 2005, which takes place March 

10-12 at the Loews Santa Monica Beach Hotel in 

;cs Angeles. Rooms at the Loews have already sold 

flit, but there are alternate accommodations avail- 

able in nearby hotels. Check the R &R website at 

iintneradiaardnrords.com for the latest information 
and special TICS 2(X)5 nxrm rate deals. 

TRS Speakers Rock 

Some of the biggest highlights for attendees 

of the R &R Talk Radio Seminars over the past 

10 years have been our special guest speakers. 

Who can forget ABC Radio's legendary Paul 
Harvey bringing a crowded room to dead silence 
with his legendary eloquence, or CBS News' 

Sean Hannity 

Charles Osgood playing banjo and leading at- 

tendees in a sing -along of the Pledge of Alle- 
giance only weeks after the tragic events of 9/ 
11, or having a front row seat to history as ABC 

World News Tonight anchor Peter Jennings chat- 

ted with U.S. Senator John McCain? 

TRS 2005 will again offer a stellar lineup of 
guest speakers who are all sure to kick it up a 

notch. 
Leading off a quartet of featured speakers will 

be Westwood One host and MSNBC personali- 
ty Joe Scarborough, who will speak at a general 

session on Friday, March 
11, at 9am. Scarborough 
brings an insider's per- 
spective on today's hot is- 

sues from his seven years 

in the halls of Congress 
and his public and private 
conversations with every- 

one from the chief execu- 

tive at 1600 Pennsylvania 

Ave. to the average Joe on 
Main Street. 

Scarborough's no-holds- barred commentar- 
ies are known to raise the blood pressure of folks 
on both sides of the aisle. As he'll tell you him- 
self, "Joe's got issues," and he'll be bringing his 

thoughts on a number of them to his appearance 

at TRS 2005. 

Joe 
Scarborough 

Happy30th, Mickey! 
Luckoff marks 30 years at the helm of KGO /San Francisco 

While R &R gets set to celebrate our 10th annual Talk Radio Seminar in 

just a couple of weeks, frankly, that 
anniversary pales a bit in comparison 
to the one being marked this week by 
KGO /San Francisco President/GM 
Michael "Mickey" Luckoff. 

It was 30 years ago this week, in 

1975, that Luckoff was first named GM 

of the station that has become the Bay 

Area's perennial radio leader. During 

his incredible three -decade tenure KG0 

has chalked up an amazing 106 consecutive No. 1 Arbitron finishes - an 

unprecedented accomplishment unmatched by any other radio station in a 

top 20 market. 

Mickey Luckoff, then and now 

"I'd rather have someone try something new and 

fail than to ever say to me, `Well this is the way 

we've always done it.' That's a phrase that is 

absolute poison to me." 

Just as KG0 has reflected the heart and soul of the Bay Area for decades, 

it is Luckoff's handson leadership that has been, and continues to be, the 
heart and soul of ABC Radio's legendary News/Talker. A quote from the 
man who has been called the best GM in the business rings as true today 

as it did when it first appeared on these pages in an interview with Luckoff 

a few years ago. It clearly demonstrates just what it is that's kept KGO on 

top for so many years. 

Hannity Headlines Friday Lunch 
This year's Friday luncheon is sure to be an- 

other memorable event as ABC Radio Net- 
works personality Sean Hannity engages in a 

one -on -one conversation with a very special 
guest newsmaker to be announced. The event 
is scheduled to air live and nationwide on 
Hannity's ABC Radio Networks -syndicated 
talk show and locally in Los Angeles on 
KABC. 

Continued on Page 18 

This year marks a return appearance at the 

TRS podium for Hannity, who has become one 
of the format's biggest success stories since his 

national radio show debuted in 2001. Our spe- 

cial Friday Newsmaker luncheon, hosted by 
ABC Radio, is shaping up to be one of the big- 
gest events of TRS 2005, so if you're planning to 
attend, be sure to get there early to grab a good 
seat. 

Continued on Page 18 

TRUSTED. CREDIBLE. COMPLETE. 
212- 735 1700 
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NEWS /TALK /SPORTS 

TRS 2005 Preview 
Continued from Page 17 

Our roster of A -list speakers continues on Sat- 

urday morning with a special general session 
featuring Air America Ra- 

dio personality, comedian 
and author Al Franken. Fa- 

miliar to millions from his 
years as a writer and per- 
former on Saturday Night 
Live, over the past few 
years Franken has 
emerged as a leading voice 
in the still -fledgling world 
of liberal Talk radio. He 

will bring his satirical wit and a perspective from 
the progressive Talk arena that TRS 2005 attend- 
ees are sure to want to hear. 

Our final guest speaker on Saturday afternoon 
will be, as always, the recipient of this year's 
R &R News /Talk Radio Lifetime Achievement 
Award. This year's honoree is Randy Michaels, 
President of Radioactive and former CEO of 
Clear Channel Radio. Michaels will speak 
during our annual R &R News /Talk Industry 
Achievement Awards luncheon, hosted by Sabo 
Media. 

Starting as a programmer and on -air host at 
News /Talker WLW /Cincinnati, Michaels has 
risen from the control room to the boardroom 
over the past 3 1/2 decades, leaving an indeli- 
ble mark on the sound and presentation of 
News /Talk radio across the country. 

TRS Roundtable 
Each year we kick off events at the Talk Ra- 

dio Seminar with a general session that targets 
the current issues and hot topics facing the 
News /Talk industry. In years past TRS attend- 
ees have enjoyed conversations with numerous 
industry leaders, as well as several 
spirited debates between some of 
America's most successful Talk radio 
hosts. 

This year's TRS Roundtable will ex- 

plore "The Other Side of Talk Radio." 
On the dais to show you why your big- 
gest competition might not be on the 
other News /Talk station in town will 
be Premiere Radio Networks' Phil Tom 
Hendrie, Westwood One's Tom 
Leykis, Talk Radio Network syndicated person- 
ality and WKQX /Chicago morning host Erich 
"Mancow" Muller and Twisted Radio creator 

Al Franken 

Randy Michaels 

and KZOK /Seattle host 
Bob Rivers. 

On hand to moderate 
this special, one-time-only 
event will be veteran 
broadcast personality and 
Talentmasters President 
Don Anthony. The session 
begins at 3:30pm on Thurs- 
day, March 10, so if you're 
attending TRS 2005, be 

sure to get checked in early to get a ringside seat 
for what promises to be a memorable event. 

Following this year's TRS Roundtable will be 
the Opening Night'Talktail" Reception, hosted 
this year by Jones Radio Networks. As always, 
the gala is the place to see and be seen by the 
movers and shakers in News /Talk radio, and it 
is one TRS event you'll want to be sure is on your 
calendar. 

Other opportunities for catching up with old 
friends and networking at TRS include our Fri- 
day- evening Happy Hour, hosted by Talk Radio 
Network, and the Talk Radio Friday Night Par- 
ty, hosted by Premiere Radio Networks, which 
is always one of the highlight gatherings at TRS. 

Actual Damn Learning Going On! 
While fun and hospitality have certainly been 

part of Talk Radio Seminars over the past 10 

years, the real reason so many attendees return 
year after year is because TRS offers more in- 

depth, format -focused learning sessions than 
you will find at any industry event. 

Moderators and panelists this year represent 
some of the best and brightest minds in the 
News /Talk radio industry from a wide cross 
section of companies including ABC, Bonneville, 
Buckley, CBS, CNN, Citadel, Clear Channel, 
Cox, Emmis, Entercom, Fox, Infinity, Journal, 
Regent, Salem, Sirius, Susquehanna and XM. 

This year's learning sessions will offer attend- 
ces discussions of a wide array of top- 
ics and issues - from the debate over 
liberal vs. conservative talk to compe- 
tition from satellite radio to the rapid - 
ly changing rules for covering news. 
Here's a quick review of some of the 
sessions scheduled to take place at TRS 

2005. 

"Why Left Talk Feels Right": How 
liberal and progressive talk offers sta- 
fions new growth opportunities, and 

why it can potentially grow your cluster's Talk 

share in virtually any market in America. 
'The Future of News ": A roundtable dis- 

Leykis 

Happy 30th, Mickey! 
Continued from Page 17 

"It's a demanding and commanding thought that prevails here at KGO: 

Winning is important," said Luckoff. "To that end, we are never afraid to take 
chances, and we're never afraid to be wrong. I'd rather have someone try 

something new and fail than to ever say to me, 'Well, this is the way we've 
always done it.' That's a phrase that is absolute poison to me." 

Luckoff, who was the recipient of the very first R &R News/Talk Radio 

Lifetime Achievement Award in 1998, has been honored with numerous 
other awards by his broadcasting peers and also by many Bay Area commJ- 
nity leaders and organizations for both his principled leadership and his 
many contributions to the city and the audience served by KGO. 

On behalf of all of us at R &R, we salute Mickey Luckoff and wish him mary 
more years of success as he marks this major career milestone. 

:,.,ä. 

cussion of the questions and challenges facing 
radio newsrooms in a world where budgets re- 

main tight and quasi -news 
outlets are proliferating on 
the Internet and other new 
platforms to serve an audi- 
ence that increasingly 
wants news on demand 
24/7. 

"Satellite Radio: It's 
Here, Now Deal With It": 
Will XM and Sirius expand 
radio's listening pie or Erich " Mancow" 

shrink your shares and Muller 
steal terrestrial radio's big- 
gest stars? Say hello to the future, where satel- 
lite radio will compete for your listeners' time 
and ears. 

"Weekends or 'Weak- ends' ? ": Are you los- 
ing listeners with oo much pay- for -play pro- 
gramming and no enough of the kind of talk 

radio fans expect from 
your station on Saturday 
and Sunday? Learn to 
make the most of week- 
ends to boost your sta- 
tion's shares all week long. 

"Talent Develop- 
ment: It's Job One ": It 
takes great talent, on the 
air and behind the scenes, 
to make a great radio sta- 

tion. Learn how to fend and cultivate great tal- 
ents for every department at your station. Don't 
miss a special guest appearance at this session 

Bob Rivers 

from Westwood One Lovefine co -hosts Adam 
Corrola and Dr. Drew Pinsky. 

"Have You Seen Oprah's and Ellen's Rat- 
ings?": Guess what: Women will actually listen 
to Talk radio if you talk 
about something other 
than just politics or T &A. 
More and more stations 
are learning that there's 
big potential in shows that 
can turn on women and 
the advertisers that want 
to reach them. 

"What Do These Sta- 
tions Know That You 
Don't ? ": An inside look behind the numbers of 

four of News /Talk's biggest wieners. Learn 
from the programmers behind the product and 
fend out why they win book after nook in this 
special Arbitron presentation prepared exclu- 
sively for TRS 2005. 

"How Talk Listeners Really Listen ": Re- 

searcher Jon Coleman returns to TRS with a 

brand -new presentation featuring real Talk ra- 
dio fans rating real national talk shows in real 
time. See what tunes them in - and out- dur- 
ing this eye-opening presentation produced ex- 

clusively for TRS attendees. 

Phil Hendrie 

The 10th annual R &R Talk Radio Seminar takes 

place March 10-12 at the Loews Santa Monica Beach 

Hotel in Los Angeles. To register, review the TRS 

2005 agenda and get complete hotel resenwtion in- 

fornmtion, log on to www.radioandrecords.com or 

call 310 -788 -1696. 

Doug Stephan Gets Results 
WWRL . New York NY 

Up 110% adults - 280% men, 25 -54, in one book 

Put Doug to work for you in Morning Drive, 
Early Mornings or Mid- Morning 
Contact Bob K: (6501 654 -3969 or 18171 541 -5250 

Doug, S1tephan's. 

Listen to Doug online at dougstephan.com 

DEMO: dougstephan.com /affiliate 
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P 25-54 Ratings Surge 

WLS-AM 

KLIF-AM 

KPRC-AM 

KVI-AM 

KFTK-FM 

KXL-AM 

KFMB-AM 

KCMO-AM 

KFAQ-AM 

KWKY-AM 

Chicago 

Dallas 

Houston 

Seattle 

St. Louis 

Portland 

San Diego 

Kansas City 

Tulsa 

Des Moines 

Summer Fall 
2004 2004 

0.9 1.5 

1.1 1.8 

2.3 3.1 

0.9 2.3 

2.0 4.4 

2.7 6.0 

2.6 3.4 

3.0 3.6 

2.7 4.3 

0.2 1.1 

They 
Tony Snow 

Show 
9am-12pm ET Weekdays 

Affiliate Sales: 212-301-5439 

+67% 

+64% 

+350/0 

+156% 

+120% 

+122% #1 in Daypart 

+34% #1 in Dalle; 
+20% Vs 

YOU CAN HEAR 114E DIFFERENCF. 

_ - 

Source: Arbitron AQH Share, Persons 25-54, Summer to Fall 2004 
www.americanradiohistory.com
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How Cool Is This? 
About seven years ago, author Elmore Leonard spent some 

time in L.A. hanging with Terry Anzaldo, who was head of 

promotion at Maverick at the time. Leonard was in the pro- 

cess of writing Be Cool, the sequel to Get Shorty. This time 

around, loan shark -turned -movie producer Chili Palmer 

(played once again by John Travolta) backs his way into the 

record business. To make the book feel as authentic as pos- 

sible, Leonard wanted to spend some time with a seasoned 

promo pro to soak up some of the lingo and atmosphere. En- 

ter T.A. In the process, Leonard borrowed many of Anzaldo's 

trademark mannerisms and phone phrases and incorporated 

them into the character of Nicky Carcaterra, played in the film 

by Harvey Keitel. 

"The story came full -circle last week. when I was invited 

to attend the premiere in Holly- 

wood," Anzaldo tells ST. "At least 

three times in the movie, Keitel says, 

'I'm bangin' the phones like a G -D 

wild man!' Those were the exact 

words that came out of my mouth. 

s You know I used to call people 'pimp,' 

'my brotha' or 'bro' on the phones, 

and that's exactly what this character 

is doing - and he's played by Harvey Freakin' Keitel! It was very 

surreal." See Travolta and Urna Thurman dance again - Be 

Cool opens March 4. 

Together again for the 
first time. 

Need More Junk In The Trunk 

Excessively hairy WIOQ /Philadelphia morning stunt boy 

Diego Ramos was arrested in Atlantic City, NJ last weekend. 

First, the back story: The Borgata Casino recently made na- 

tional headlines with its new policy that mandates that its cock- 

tail waitresses - tastefully nicknamed "Borgata Babes" - 
maintain their bird -like weights or risk suspension or termi- 

nation. Apparently, Diego prefers a little 

meat on his bones, so he and a group 

of interns made a road trip to A.C. to 

protest. 

At 7am on Feb. 21, Diego and com- 

pany set up shop inside the hotel's 

lobby and began picketing and shouting 

such winning slogans as "Bring back the 

chunk!" according to horrified eyewit- 

nesses. After being escorted outside by 

security, they continued in front of the 

hotel, broadcasting the whole mess live via Diego's cell phone. 

Police quickly arrived and arrested only Diego. "We don't let 

people come in here and protest," says Borgata's gruff -but- 

lovable VP Larry Mullin, who doesn't expect the hotel to 

press charges. Ramos is scheduled for a March 7 hearing on a 

charge of "defiant trespass." 

A sturdy man who loves 
him a sturdy woman. 

Could Be True, Could Be True 

By the time you read this, the official word should be out 

that KKDL/Dallas Asst. PD /MD Jay Michaels is leaving to as- 

sume the PD reins at the station he's been consulting, new 

Sinclair CHR/Pop WZNR (The New Zone @106.1) /Nor- 
folk. The move will reunite Michaels with his former boss from 

KDHT (Hot 93-3)/Austin. Bob Sinclair. 

Hey, Kids! Let's Start A Rumor! 

"Get ready for the greatest crappy college radio show ever - that for some reason is going to be on the largest com- 

mercial Rock radio station in the country." That's the word 

from Jake Fogelnest (pictured), a member of the improv 
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comedy troupe Upright Citizens Brigade, who, along with fel- 

low Upright Citizen Paul Scheer, 

has been thrown into late- nights at 

WXRK (92.3 K- Rock) /New 
York every night this week with 

only these guidelines, provided by 

OM Rob Cross: I) Don't curse, 2) 

Make sure to play enough music, 

and 3) Have fun and do whatever 

you want. 

About 12 seconds later, the ru- 

mor mill swung into overdrive with 

rumblings that Cross may be 

grooming Fogelnest and friends to replace Howard Stern 

when Stern departs for Sirius in 2006. At this point, who the 

hell knows? 

Insert 'face made for radio 
joke here. 

The Programming Dept. 

Like many, we were surprised to learn that PD Paul Wil- 

liams had exited Susquehanna Country KPLX (99.5 The Wolf)/ 

Dallas after six years. He can be reached at hobiepaul @att.net. 

Interested in programming The Wolf? Get your package in 

front of VP /GM Lon Bason at Ibason @d(wradio.com or via fax 

at 214- 253 -2746. 

With KHKS /Dallas Asst. PD /MD /midday talent Fernando 

Ventura leaving this week for KNGY /San Francisco, PD Patrick 

Davis hands night jock Billy The Kidd interim MD stripes. 

The midday shift remains unfilled. 

KWIE/Riverside PD Chris Loos is headed to the big city 

as Asst. PD /MD of sister KDAY /Los Angeles. Loos, who will 

also handle noon -3pm, will be involved in finding his succes- 

sor at KWIE. Rush your stuff to KWIE, 1845 Business Center 

Drive, Suite 106, San Bernardino, CA 92408, or e -mail MP3s 

and resumes to chris @wild96.com. 

WFLZ/Tampa midday princess Ashlee Reid adds MD 

stripes that are as colorful as they are functional. 

Pamal AC WMEZ (Soft Rock 94.1) /Pensacola, FL has fi- 

nally hired a PD: Annie Sommers, who most recently pro- 

grammed Cox Classic Hits WBBY (The Bay)/Tampa. She re- 

places some guy named Kevin Peterson, who ran off last year 

to join some trade magazine as Christian Editor. 

Claudine DeLorenzo exits as PD of Citadel Active 

Rocker WQXA/Harrisburg. 

MD /night jock Angel Garcia exits Beasley CHR/Rhyth- 

mic WRDW (Wired 96.5) /Philadelphia and is rumored to be 

headed west. 

`Radio' & `Education' In Same Story! 

NextMedia/Carolinas Director/Top 40 Programming Tony 

Banks is leaving the day -to -day radio routine - but will help 

guide the next generation of broadcasters. He's returning to 

Miami to head up the Broadcast Arts Magnet Program for Mi- 

ami -Dade Public Schools. Outgoing NextMedia VP /Program- 

ming Don "Nope, I Haven't Left Yet" Parker is spearheading 

the search for Banks' replacement as PD of CHR/Pop WERO 

(Bob 93.3) /Greenville, NC. Rush your stuff to Parker at 

dparker @nextmediagroup.net, or snail it to NextMedia Group, 

425 S. Sunrise Way, H -7 No.107, Palm Springs, CA 92262. 

In a story of a similarly "edumacational" nature, KRZQ/ 

Reno, NV PD Jeremy Smith is also stepping down to go back 

to school to pursue his lofty goal: a graduate degree in Com- 

parative Government /Latin American Affairs! Sliding into 

Smith's still -warm PD chair is Asst. PD /MD Mat Diablo. 

Syracuse University's student -owned and -operated CHR/ 

Pop WJPZ began broadcasting at 89.1 FM on Jan. 30, 1985. 

To salute the station's 20th birthday, the Alumni Association is 

throwing a banquet at the Syracuse University Sheraton on 

March 5, featuring a keynote address by Sirius Exec. VP /Pro- 

gramming Jay Clark. WJPZ alums include Broadcast Architec- 

ture VP Hal Rood, PromoSuite/ListenerEmail's Rocco Macri 

and Radio Disney air personality B.B. Goode. If you would 

like to attend, contact Scott Meach at 888- 323 -2257 or Matt 

Friedman at 248 -855 -6777. 

Formats You'll Flip Over 

At 5pm on Feb. I 7, KWNZ/Reno, NV made the move 

from CHR/Rhythmic back to Pop as 'Z93.7" under PD Eddie 

Gomez. 

KDRE/Uttle Rock, which recently flipped from Aduk Standards 

Y E A R A G O 

Infinity Broadcasting promotes Greg Strassell to Sr. VP/ 
Programming. 
Michael Erickson officially adds PD duties at Clear Chan- 
nel's KKSF /San Francisco. 
Mark Remington promoted to Market Manager for Clear 
Channel's Denver cluster. 

Y E A R S A G O 

Jeff Dinetzjoins NextMedia Group as Exec. VP /co -COO. 
Michael Hughes named GM of Infinity's Classic Rock 
WZGC (Z93) /Atlanta. 
Clear Channel promotes Carolyn Gilbert to Exec. VP/ 
GM of radio research and marketing company Critical 
Mass Media. 

Y E A R S A G O 

Ron Valeri moves to WAXQ (Q104.3)/ 
New York as PD. 

Peter Asher joins Sony Music Entertain- 
ment as Sr. VP. 

Maxx Myrick officially promoted to PD Maxx Myrick 
of WVAZ/Chicago. 

Y E A R S A G O 

A &M makes J.B. Brenner the label's first 

VP /Album Promotion. 
Dave Anthony becomes PD of CBS's 
Gold KODJ /Los Angeles. 
Michael Packer named Operations Di- 
rector of WXYT /Detroit. Dave Anthony 

Dave Michaels named PD of WZOU /Boston. 
Grace Broadcasting names Mike Lareau President/ 
COO. 
Dick Rakovan appointed VP /GM of RKO's WFYR/Chi- 
cago. 

Y E A R S A G O 

Dan Halyburton appointed PDiafter- 
noon driver at WQAM /Miami. 
Robert J. Tole named Station Manag- 
er of WPOR -AM & FM /Portland. ME. 
Gregg Hersholt appointed News Direc- 
for at KJR /Seattle. 

¡j! 
Y E A R S A G O 

Johny Kaye appointed PD of KINT -AM & FM /EI Paso. 
Mike Anderson moves to WYRE -AM & FM /Rockford, 
L as PD. 

Carl Wigglesworth named PD of KONO /San Antonio. 
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to Alternative, changes calls to KWBF and now prefers to be 

addressed as "WB 101," if you don't mind. Alyne Hoover, who 

worked there from 1997 -1999, returns as PD, while former 

KDRE PD Peter Gunn returns from Styles Media/Panama City, 

FL for nights. 

Now, Back To The Countdown! 

After six years with Clear Channel CHR/Pop WNCI and 

Classic Rock sister WFJX in Columbus, OH, Asst. PD /MD Joe 

Kelly lands his first PD gig: Country sister WRBT /Harrisburg. 

Kelly replaces Shelly Easton, now OM of Citadel's Allentown 

cluster. 

Asst. PD /MD /afternoon talent Lucas is leaving Cumulus 

CHR/Rhythmic WWKL (Hot 92) /Harrisburg to seek his fame 

and fortune outside this great business. Please, no Amway 

jokes. 

Dan Edwards is named PD of NextMedia CHRZ/Pop 

WRTS /Erie, PA. His arrival marks a return to the NextMedia 

fold, as he previously programmed WCZQ /Champaign, IL. 

Most recently, Edwards was PD of KKCT /Bismarck, ND. He 

replaces Jeff Hurley, now PD of WHKF /Harrisburg. 

Ryno, the Asst. PD /MD /afternoon guy at Citadel Active 

Rocker WAQX (95X) /Syracuse, has left the building. Ryno re- 

cently raised the ire of Howard Stern when he slammed Stern 

on 95X's website for jumping to satellite radio. 

Jeff Jarnigan, Director /Programming for Citadel's Baton 

Rouge cluster, is the new PD of South Central AC WJXB /Knox- 

ville, replacing Mike Blakemore. 

News Involving Guys Named Mud 

In a move that surprised almost no one, especially since 

we prematurely leaked it last week, Asst. PD /MD Mike 

"Mud" Kennedy is now officially sporting the PD stripes at 

NextMedia's WSFM 

(Surf I 07.5)/Wilm- 
ington, NC. 

WQSM &WKQB/ 

Fayetteville, NC PD 

Chris Chaos is head- 

ed to the PD chair at 

Classic Rocker WARO 

(Arrow 94.5)/Ft. Myers. 

Chaos replaces Mike 
Yet another guy named Mud. 

"Mud" Allen, who exited in November. 

Quick Hits 

Industry vet Charlie Kendall exits mornings at Sandusky 

Classic Rocker KSLX/Phoenix. Find him at 480 -659 -9976 or 

charlie @charliekendall.com. Joe Bonnadonna, who's been 

programming both KSLX and clustermate KDKB, seeks a 

morning replacement with programming experience to over- 

see KSLX, freeing him up to concentrate on KDKB. 

WWWQ (All The Hits Q I 00)/Atlanta Marketing & Pro- 

motion Director Scott Kinney is upped to the newly created 

position of Director /Creative Marketing & Events, leaving a lu- 

crative Promotion Director opening. E -mail your stuff pronto 

to QI00 OM /PD Dylan Sprague at dsprague @allthe 

hitsq 100.com. Down the hall, utility infielder Thomas Crone 

is upped to Music Coordinator. 

Following last week's Chicago Sun -Times piece by colum- 

nist Robert Feder that predicted morning team John Monds 

and Emilie McKendall would be the next to be let go in the 

"revolving door" of personnel at Crawford Urban AC WSRB, 

Monds resigned to head to crosstown WILV (100.3 Love 

FM) for mornings. Monds assured ST that Feder's piece had 

nothing to do with his leaving. 

Talk Topics 

Both Chicago News/Talk outlets - WLS and WGN - 
are now without PDs. The latest casualty is veteran WLS /Chi- 

cago PD Michael Packer, who exits. 

Major League Baseball's new DC franchise, the Washing- 

ton Nationals, will be heard on three stations in Bonneville/ 

Washington's cluster: WFED -AM (Federal News Radio) and 

Hot AC simulcast W WVZ -FM & W WZZ -FM (Z104). 

Condolences 

Our thoughts are with the family and friends of Fresno ra- 

dio fixture Charlie (Scott) Griggs, who lost his battle with 

cancer on Feb. 20, just a few days short of his 72nd birthday. 

His longtime friend and co- worker Rick Hampton described 

TELEVISION 
Due to the Presidents Day holiday, Nielsen 
television ratings were unavailable at press 
time. 

Scott's resume thusly: "Husband, father, grandfather, Little 

League coach, mentor, ham radio operator 

and antenna designer, golfer, magician (a 

good one), computer geek and Buffalo Bills 

fan." Scott is best known for his stints at 

KMAK -AM /Fresno in the early '80s and 

KDWN /Las Vegas (named after his daugh- 

ter, Dawn). In 1993 he was named OM of 

KBOS /Fresno, retiring in 1996. Scott is sur- 

Charlie & friend at 
KMAK back in the 
day 

vived by Chrysta, his wife of 41 years, and several children and 

grandchildren. 

Condolences to United Stations Exec. Producer Roxy 

Myzal and her family and friends on the death of Myzal's 

mother, Isabel, after a long battle with Parkinson's disease. The 

family requests that donations be made to the Community 

Hospice, 246 Manny's Corner Rd., Amsterdam, NY 12010, 

or the Michael J. Fox Foundation for Parkinson's Research. 

BOX OFFICE TOTALS 
February 18-21 

Title Distributor $ weekend S To Date 

1 Hitch (Sony) $36.50 $94.81 

2 Constantine (WB)' $34.61 $34.61 

3 Because Of Winn -Dixie (Fox)' $13.20 $13.20 

4 Son Of The Mask (New Line)' $10.10 $10.10 

5 Are We There Yet? (Sony) $8.10 $71.10 

6 Million Dollar Baby (WB) $7.75 $55.25 

7 Boogeyman (Sony) $6.00 $41.64 

8 Pooh's Heffalump Movie (Buena Vista) $5.41 $12.67 

9 The Aviator (Miramax) $5.04 $88.99 

10 Sideways (Fox Searchlight) $4.90 $59.12 
Note: Figures reflect a three -day weekend. 

'First week in release. All figures in millions. 
Source: ACNielsen EDI 

COMING ATTRACTIONS: This week's openers include 
Cursed, co- starring recording artist Mya. The film's Image 
Entertainment soundtrack sports Bowling For Soup's "Lil' 
Red Riding Hood," Collective Soul's "Better Now," Three 
Days Grace's "Are You Ready," Apollo 440's "Stadium Park- 
ing Lot," AlkalineTrio's "Fine Without You," Junkie XL's "Spir- 
its," Dashboard Confessional's This Is a Forgery," The 
Crystal Method's "Bound Too Long" and cuts by Steve Har- 
well, Reno, gusgus, Whodini, Seven Wiser and MBD. 

Also opening this week is Man of the House, co- starring 
recording artist Christina Milian. Meanwhile, Bush frontman 
Gavin Rossdale has a supporting role in Constantine, which 
is already in theaters. 

- Julie Gidlow 

ORNING NUMBERS 

LEM' 

JACKSONVILLE 
SAVANNAH 
AUGUSTA 
SARASOTA 
PENSACOLA 
TALLAHASSEE 
PANAMA CITY 
FARGO 
BILOXI 
MORGANTOWN 
HUNTINGTON 
HILTON HEAD 

M25-54 21.9 
M25-54 12.7 
M25-54 11.9 
M25-54 11.2 
M18-49 27.5 
M25-54 12.1 
M18-49 14.5 
M18-34 17.1 
A18-34 12.7 
M25-54 15.2 
M18-49 13.5 
M25-54 15.8 

200, MARCONI AWARD NOMINEE - 

SYNDICATED PERSONAL TIES OF THE YEAR 

I.EX S TERRY CAN BE HEARD EACH WEEKDAY MORNING ON ROCK RADIO STATIONS AROUND THE COUNTRY. 

CONTACT PETER WELPTON AT 904 245 8500 OD PETER @LEXANDTERRY.COM FOR THE 2D05 LEX E TERRY MEDIA KIT AND DEMO CD. 

n a M O R N I N 6 
FALL 200' ARBITRON h. 
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Fr" rrs TOP 50 ALBUMS 
THE INDUSTRY'S NO, I RETAIL CHART February 25, 2005 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

15 1 RAY CHARLES Genius Loves Company Concord 224,651 +214 
3 2 GREEN DAY American Idiot Reprise 210,541 +62% 

2 3 THE GAME The Documentary Aftermath /G.Unit /lnterscope 129,154 -15% 

14 4 GRAMMY NOMINEES 2005 Various Capitol 114,854 +55% 
10 5 USHER Confessions Laface /Zomba Label Group 107,359 +23% 

1 6 3 DOORS DOWN Seventeen Days Universal 102,348 -56% 

6 7 JOHN LEGEND Get Lifted Columbia 94,648 +3% 
11 8 EMINEM Encore Shady /lnterscope 77,420 -8% 

13 9 KELLY CLARKSON Breakaway RCA /RMG 77,329 -7% 

46 10 ALICIA KEYS The Diary Of Alicia Keys J /RMG 73,361 +136 
26 11 MAROON 5 Songs About Jane Octone /J /RMG 72,583 +34% 

25 12 KILLERS Hot Fuss Island /IDJMG 66,070 +22% 
18 13 RAY! Soundtrack WSM Soundtracks 63,936 +7% 

22 14 GWEN STEFANI Love, Angel, Music, Baby lnterscope 63,604 +14% 

8 15 KENNY CHESNEY Be As You Are BNA 61,595 -32% 

17 16 LIL' JON & THE EASTSIDE BOYZ Crunk Juice Tyr 61,428 -2% 

47 17 JOHN MAYER Heavier Things Aware /Columbia 60,781 +98% 

7 18 MICHAEL RUBLE Its Time Reprise 57,870 -36% 

16 19 FANTASIA Free Yourself J /RMG 57,536 -10% 

37 20 U2 How To Dismantle An Atomic Bomb lnterscope 56,464 +41% 

21 LOS LONELY BOYS Los Lonely Boys Epic 53,843 - 
9 22 TINA TURNER All The Best Capitol 53,548 -41% 

23 23 NOW THAT WHAT I CALL MUSIC! V. Various Capitol 51,732 -6% 

24 24 DESTINY'S CHILD Destiny Fulfilled Columbia 51,295 -7% 

20 25 RASCAL FLATTS Feels Like Today Lyric Street 50,974 -12% 

21 26 CIARA Goodies LaFace /Zomba Label Group 50,045 -12% 

28 27 LUDACRIS The Red Light District Def Jam /IDJMG 49,547 -7% 

30 28 GRETCHEN WILSON Here For The Party Epic 49,429 -3% 

39 29 TIM MCGRAW Live Like You Were Dying Curb 48,779 +25% 

19 30 SHANIA TWAIN Greatest Hits Mercury 48,540 -18% 

4 31 BRIAN MCKNIGHT Gemini Motown 48,419 -54% 

36 32 T.I. Urban Legend Atlantic 47,737 +15% 

33 KANYE WEST College Dropout Roc- A.Fella /IDJMG 47,676 - 

5 34 TOTALLY COUNTRY IV Various Sony 45,572 -53% 

31 35 MARIO Turning Point J /RMG 45,204 -6% 

29 36 PHANTOM OF THE OPERA Soundtrack Sony Classical 41,771 -22% 

34 37 SNOOP °OGG R &G (Rhythm & Gangstal Geffen 41,010 -8% 

32 38 NELLY Suit Derrty /Fo' Reel /Universal 40,611 -12% 

33 39 JESSE MCCARTNEY Beautiful Soul Hollywood 40,098 -11%n 

27 40 MOTLEY CRUE Red, White & Crue Nip -o 39,842 -27% 

41 JOSS STONE Mind, Body & Soul S- Curve /EMC 39,368 - 
35 42 JAY -ZILINKIN PARK Collision Course Warner Bros. 36,955 -11% 

- 43 QUEEN LATIFAH The Dana Owens Album Vector 35,799 - 
12 44 LEE ANN WOMACK There's More Where That Came... MCA 34,360 -59% 

40 45 GEORGE STRAIT 50 #1's MCA 33,661 -13% 

38 46 TOBY KEITH Greatest Hits 2 Dream Works 32,809 -16% 

47 ROD STEWART Stardust...The Great American... J /RMG 32,770 - 
49 48 GARDEN STATE Soundtrack Epic 31,997 +8% 

49 DISNEYMANIA 3 Various Walt Disney 31,145 - 
50 BLACK EYED PEAS Elephunk A &M /lnterscope 30,954 - 

© HITS Magazine Inc. 

Di] ALBUMS 

Ray's Stroke of Genius 
Like a double shot of Starbucks espresso, Ray 

Charles' Genius Loves Company (Concord) 
zooms back to the top of the weekly sales 

chart. That's what 
happens when 
you're a beloved 
American icon with 
a hit biopic and 
eight freshly minted 
Grammys. The final 
tally of 225,000 rep- 
resents a post -Gram- 
my spike of a whop- 
ping 214 %. Ray Charles 

That number may not be the 250,000 retail 
was hoping for, but it's enough to squeeze Ge- 

nius past Green 
Day's American 
Idiot (Reprise), 
which the Gram - 
mys boosted by 
62 %, to 211,000. 
That means the 
pop punk con- 
ceptualists are very much alive (unlike Ray), as 
their new single kicks into high gear. 

Other Grammy -related increases are regis- 
tered by the Grammy Nominees 2005 set (Capitol), 
which moves No. 14-No. 4 on 115,000 ( +55 %); 

Usher (LaFace /Zomba), who goes 10-5 on sales 
of 107,000 (+23%); and Alicia Keys (J/RMG), who 
rockets from 46 to 10 on 73,000, a gain of 136 %. 

Green Day 

G-Unit /Aftermath / Interscope rapper The 
Game didn't need no stinkin' Grammy airtime, 
beating off the rest of the spikees to take No. 3 on 
sales of 129,000. Republic /Universal's 3 Doors 
Down, experiencing the typical week -two slip- 
page and not having the Grammys to bolster sales, 

still manage to hold down No. 6 on 102,000. 

The 3% upward move made by John Leg- 
end's Get Lifted (G.O.O.D. /Columbia /Sony Ur- 
ban), the No. 7 album, with 95,000 on the week, 
can't really be attributed to his brief Grammy 
appearance. Nope, as our esteemed Editor in 
Chief has said of this talented newcomer: "It's 
the music, stupid!" 

Rounding out the top 10 are No. 8 Eminem 
(Shady /lnterscope) and No. 9 Kelly Clarkson 
(RCA /RMG). 

Just missing the top 10 are No. 11 Maroon 5 

(Octone/J/RMG), up 34% on a Grammy -aid- 
ed 73,000. Other Grammy -spike beneficiaries 
are No. 14 Gwen Stefani (lnterscope), up 14 %, 

to 64,000; No. 17 John Mayer (Aware/Colum- 
bia), up 98 %, to 
61,000; No. 20 

U2, up 41 %, to 
56,000; and No. 
21 Los Lonely 
Boys (OR /Epic), 
reentering the 
top 50 on 53,000 

in sales. Gretch- 
en Wilson (Epic /Sony Nashville) hits No. 28 

but is down 3 %, to 49,000. Tim McGraw 
(Curb) jumps 25 %, to 49,000, grabbing the 29 

spot, while Kanye West (Roc -A- Fella /IDJ ) re- 

enters at No. 33 as his release logs 48,000. 

Los Lonely Boys 
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GOING FOR ADDS 
MIKE TRIAS 
m trios rodioandrecords. com 

Movers And 
Shakers 

We've got a lot of movers and shakers Going for Adds across the 

formats next week, but first we'd like to remind you that we've done 
a bit of moving and shaking of our own. R &R's new address is 2049 

Century Park East, 41st Floor, Los Angeles, CA 90067. The bad news 
is that you're going to have to update your mailing lists, PDAs and 
address books. The good news is that our phone and fax numbers 
will stay as is, saving your fingers a little extra work. Now back to 

our regularly scheduled programming. 
Paul Jackson Jr. has been moving and shaking for 

a long time, lending his guitar skills to 

such notables as The Temptations, Ger- 
ald Alston, Bobby Womack, Luther Van - 

dross and Patrice Rushen. "Success as a 

studio musician comes from knowing 
that your No. 1 priority is making the 
artist happy and developing a reputation 
for giving those who hire you what they 
want," says the R &B legend. However, 

Paul Jackson Jr. 
Jackson is not always in the background: 
Next week he is Going for Adds at Smooth Jazz with "Never Too 

Much," his version of a track that was a hit for another legend in- 

strumental in the evolution of R &B, Luther Vandross. The song is 

from the Vandross tribute album Forever, for Always, for Luther and 
was originally performed by Vandross on his 1981 album Never Too 

Much. 
k.d. lang takes the idea of a tribute album and flips it around a 

ht with H runs o the 49th Parallel, a project that pays homage to such 
Canadian artists as Joni Mitchell, Le- 

onard Cohen, Neil Young, Jane Siberry, 
Ron Sexsmith and Bruce Cockburn. Lang 
was inspired to record the album by 
Tony Bennett, with whom she recorded 
the 2002 duet album A Wonderful World, 

which showcased songs identified with 
Louis Armstrong. 

"These songs are part of my cultural 
fabric, my Canadian soundtrack," lang 

says. "They have nurtured my musical DNA. To recognize and hon- 
or the profound impact they have had on me, my approach to in- 

terpreting these songs is to sing them as honestly, as purely and as 

true to how I heard them as possible, with respect and reverence 
for the songs and for the songwriters - as hymns, simply songs of 
praise." "Love Is Everything," tang's rendition of Siberry's classic, 
reaches Triple A next week. 

Pat Green has been moving and shaking since he released his de- 
but album in 1995, and next week he keeps things going at Coun- 
try with "Baby Doll," his tale of an ag- 
ing party girl who is coming to grips 
with moving on with her life. "Baby 
Doll" is the latest cut from Green's Lucky 

Ones, which was produced by Don Geh- 
man (John Mellencamp, Tracy Chapman). 

Says Green about songwriting, "To 

me, the only way songwriting works is if 

you write the truth. Where I'm going as 

k.d. lang 

a writer, what I'm looking for is an expan- 
sion of the truth, finding out more truth - especially about me. As a younger man, it was easy to get to my 

truth: I was a simple man, having fun. As you get older, it gets more 
complicated, but it's also about opening up a lot more places. After 
all, that's where the deeper truth resides." 

Embrace have also been doing their thing since the mid -'90s, and 
now they arrive at Alternative with "Ashes," taken from their album 
Out of Nothing, in stores May 3. Brothers Danny (lead vocals, guitar) 
and Richard McNamara (lead guitar) put the band together, recruit- 
ing Steve Firth (bass), Mick Dale (keyboards) and Mike Heaton (drums). 

Pat Green 

: 

AARON CARTER Saturday Night (Trans Continental Records) 

AMERICAN HI-FI The Geeks Get The Girls (Maverick/Reprisel 

DESTINY'S CHILD Cater 2 U (Columbia) 

KIMBERLEY LOCKE Coulda Been (Curb/Reprise) 

SUM 41 Pieces ( lslandllDJMG) 

TOBYMAC Gone (Forefront/EMI CMG) 

CHR/RHYTHMIC 
MURDER fIB.G. Y'All Heard Of Me (Tru/Koch) 

CASSIDY I'm A Hustla (/RMGJ 

CIARA fILUDACRIS Oh (LaFace/Zomba Label Group) 

URBAN 
C-MURDER fIB.G. Y'AII Heard Of Me (Tru /Koch) 

CASSIDY I'm A Hustla (J /RMGJ 

CIARA fILUDACRIS Oh Raface /Zomba Label Group) 

CUBAN LINK fIMYA Sugar Daddy (MOB) 

MANNIE FRESH fiTATEEZE Conversations (Cash Money /Uiversal) 

WILL SMITH Switch [lnterscope) 

URBAN AC 

TEMMORA fIHOWARD HEWETT There's No Me (LEG) 

GOSPEL 
LOUISIANA STATE MASS CHOIR OF THE FGBCF 

His Name Is Jesus (TehiLLah /Light[ 

MARTIN'S FAVOR As For Me And My House 

(Nitram Entertainment) 

SHEKINAH GLORY MINISTRY Higher (Kingdom) 

SHEKINAH GLORY MINISTRY Yes (Kingdom) 

COUNTRY 
DAVID BALL Happy With The One I've Got (Irldcatter /Duanerback) 

PAT GREEN Baby Doll (Universal /Republic /Mercury) 

AC 
ROB THOMAS Lonely No More (At/antic) 

HOT AC 

BILLY MILES Sunshine (Aezra /EM,) 

KIMBERLEY LOCKE Coulda Been (Curb /Repose) 

SUM 41 Pieces (lslandllDJMG) 

TOBYMAC Gone (Forefront /EMI CMG) 

SMOOTH JAZZ 

AVERAGE WHITE BAND Work To Do (Liquid B) 

FRANK CATALANO Street Jazz (A440) 

PAUL JACKSON, JR. Never Too Much (GRP/VMG) 

STEVE COLE Thursday (Narada Jazz) 

ALSTON Ordinary (Repossession) 

BECK E Pro (lnterscope) 

OZZY OSBOURNE Mississippi Queen (Epic) 

THORNBIRDS All The Same (Warrior) 

ACTIVE ROCK 
ALSTON Ordinary (Repossession) 

BECK EPro (lnterscope] 

OZZY OSBOURNE Mississippi Queen (Epic) 

ALTERNATIVE 
EMBRACE Ashes (Lava) 

THORNBIRDS All The Same (Warrior, 

TRIPLE A 
ADAM RICHMAN The Loneliness Song (OR Music) 

Al GREEN Perfect To Me (Blue Note /Virgin) 

BILLY MILES Sunshine (Aezra /EM/) 

EARLIMART The Hidden Track (Palm) 

JIMMY LAFAVE Revival (Red House) 

K.D. LANG Love Is Everything (Nonesuch) 

KYLE RIABKO What Did I Get Myself Into (Aware /Columbia) 

VIRGINIA COALITION Mason Dixon (Bluhammock/Red Ink) 

CHRISTIAN AC 

FERNANDO ORTEGA Mildred Madalyn Johnson (Curb) 

JARS OF CLAY God Will Lift Up Your Head (EssentialPIG) 

JOHN DAVID WEBSTER Miracle (BHT) 

LOST IN WONDER I Will Never Be The Same (EM /CMG) 

NEWSBOYS Devotion (Sparrow /EMI CMG) 

CHRISTIAN CHR 

JARS OF CLAY God Will Lift Up Your Head (Essential/PIG) 

JOHN DAVID WEBSTER Miracle (BHT) 

NEWSBOYS Devotion (Sparrow /EMICMG) 

CHRISTIAN ROCK 

FURTHER SEEMS FOREVER Like Someone You Know (Tooth & Nail) 

GRETCHEN Passion (MD) 

INSPO 
FERNANDO ORTEGA Mildred Madalyn Johnson (Curb) 

JARS OF CLAY God Will Lift Up Your Head (Essential/PLG) 

LOST IN WONDER I Will Never Be The Same (EM /CMG) 

NEWSBOYS Devotion (Sparrow /EMLCMG) 

CHRISTIAN RHYTHMIC 
No Adds 

R &R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for 
Adds is e- mailed each week to participating radio and record executives. For more info, contact John Fagot at 
jfagoteradioandrecords. com. 
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Fritts 
Continued from Page 1 

person to lead and continue the 
NAB as the dominant organization 
for the broadcast industry." 

Kennedy said, "Eddie Fritts will 
be a tough act to follow. His insight, 
vision and tireless work on behalf 
of broadcasters has served us ex- 
traordinarily well." Fritts has led 
the NAB since 1982. 

In an exclusive interview with 
R&R, Fritts, who turns 64 this month, 
said that while he's ready to get the 
succession process going, he'll stay 
on as long as it takes to ensure a 
smooth transfer of power. "The NAB 
is my first love, and I want to make 
sure the NAB is well -served during 
this transition," he said. 

Indeed, while there's more than 
a year left on his employment con- 
tract, Fritts decided, after watching 
other executive -succession plans 
unfold slowly, that time was of the 
essence. Citing the RIAA, Motion 
Picture Association of America and 
Cellular Telecommunications & 

Internet Association as examples, 
Fritts said, "All of those seemingly 
took a longer time, and I wanted to 

give the NAB the maximum time 
available." 

While Fritts' contract calls for 
him to remain as a consultant to the 
NAB until April 2008, he revealed 
that he plans to launch a political 
consultancy that may expand be- 
yond broadcasting. "There are all 
sorts of issues before Congress and 
many people who need to call on 
consultants," he said. However, 
Fritts said he hasn't solicited any 
new clients and insisted that the 
NAB's business will take top prior- 
ity. He said, "The NAB will be my 
anchor client, and I wouldn't do 
anything that would be contrary to 
my anchor client." 

And while he's still comfortably 
sitting in the NAB's CEO chair, he 
issued a warning to his eventual 
successor about lobbying on Capi- 
tol Hill. "Keep your head down be- 
cause they're using live ammuni- 
tion," Fritts joked. 

Turning serious, Fritts listed 
managing the NAB's issues on 
Capitol Hill and at the FCC, gener- 
ating revenue through membership 
dues and events such as its annual 
convention, and focusing on effec- 
tive administration of the group's 

agenda as the key areas on which 
the group's next leader must stay 
focused. "In running the operation, 
you must make sure that your 
membership is going strong and 
moving in the same direction," he 
told R &R. 

Looking back on his 23 years on 
the job, Fritts declined to select one 
victory that he felt marked the great- 
est triumph of his tenure, noting that 
the group has faced many challenges 
on his watch. "It seems like every two 
or three years there is an enormous 
issue to end all issues," he said. 

Conversely, Fritts couldn't name 
one defeat that stood out as espe- 
cially disappointing. "I've always 
believed that there are no final vic- 
tories and no final defeats," he said. 
"Over the years we might lose one 
at the FCC, only to maybe go to 
Congress and get it passed. We've 
done a lot of things that people 
thought were impossible." 

Noting that former Sen. Bob 
Packwood once famously said the 
NAB "couldn't lobby its way out of 
a paper bag," Fritts said he's pleased 
with how far the group has come. "I 
have to take pride in the fact that 
we've been effective," he said. 

Revenue 
Continued from Page 1 

nonspot revenue has been reported 
by the RAB in its monthly update. 
That category grew at a rate 2% 
better than the same month a year 
ago, keeping the overall radio rev- 
enue report for January at 3% 
growth. 

The 3% sales improvement over 
January 2004 compares favorably 
with both January 2004's revenue 
report, which was flat against Janu- 
ary 2003, and against the full-year 

2004 number, which showed 2% 
growth for the year. The spot rev- 
enue data is compiled by the ac- 
counting firm of Miller, Kaplan, 
Arase & Co. based on a pool of 
more than 150 radio markets. 

RAB President /CEO Gary Fries 
said radio spearheaded several sig- 
nificant initiatives in 2004 that ap- 
pear to be paying dividends in 
2005. During the RAB2005 sales 
conference in Atlanta earlier this 
month, he identified nonmedical 
insurance, professional services, 

health care and financial services as 
leading growth categories for radio 
during the calendar year just 
ended. 

Fries said, "As we move through 
2005, driving these programs to the 
next level, radio will continue to 
catch the attention of new advertis- 
ers and capture a larger share of 
existing budgets." At RAB2005 
Fries said he is focused on growing 
radio beyond the 8% of all adver- 
tising revenue it has been generat- 
ing for the past six years. 

Payola 
Continued from Page 1 

labels and their independent pro- 
moters. 

Almost all radio groups have 
banned the independent promotion 
of songs at their stations. In Novem- 
ber 2004, the same week that Infinity 
issued its memo severing ties with 
Indies, Infinity/Rochester, NY Op- 
erations Director John McCrae was 
terminated following an internal 
probe of the use of gift certificates 

given to the duster for giveaways in 
listener contests and promotions. A 

PD for Entercom /Buffalo, Dave Uni- 
versal, has also been fired since the 
Spitzer investigation began. 

Meanwhile, Gospel WGRB -AM/ 
Chicago PD Sandra Robinson was 
terminated from the Clear Channel 
station Feb. 17 following a payola 
investigation. According to the Chi- 

cago Sun -Times, insiders suggested 
payments were made to guarantee 
airplay. The paper also reported 
that Robinson's husband is an inde- 

pendent promoter for a company 
that promotes gospel acts. 

Said Clear Channel /Chicago 
Market Manager John Gehron, 
"Payola is absolutely prohibited, 
and we have strict enforcement 
policies to prevent it. We take these 
matters very seriously and have ter- 
minated the employee in question." 
Robinson had been with the station 
for six years and had served as 
President of the Chicago chapter of 
the Gospel Announcers Guild. - Roger Nadel 

Wolfe 
Continued from Page 1 

Wolfe has spent nearly his entire 
broadcast career with WEEI, hav- 
ing joined the station in 1991 as a 

producer. He was appointed PD 
eight years ago and was promoted 
to his most recent position, as Direc- 
tor /Programming & Operations, in 
2004. 

"I'm extremely pleased that the 

company has this faith in me," 
Wolfe told R &R. "I'm very proud 
of what we've accomplished in Bos- 
ton, and I hope that I can play a 
small role in helping our other mar- 
kets grow." 

Indecency 
Continued from Page 1 

indecency. However, proponents 
insisted that the bill's only aim is to 
increase the amounts the FCC can 
levy for indecency violations, not to 
stifle free speech. 

Bill sponsor Fred Upton and co- 
sponsor Ed Markey successfully at- 
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tached an amendment to the bill that 
clarifies the guidelines for fining 
performers and other nonlicensees. 
The amendment directs the FCC to 
ensure that a nonlicensee's violation 
was "willful and intentional" and is 

designed to protect artists whose re- 

corded programming is aired by a 

station or athletes who utter exple- 

fives during the course of live sport- 
ing events without knowing if a mi- 
crophone or camera is nearby. 

A similar version of the bill is 
currently making its way through 
the Senate. Infighting and a heavy 
load of amendments doomed last 
year's Senate indecency legislation. - Joe Howard 
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The British At SXSW 
UKTI, BPI lend support to new U.K. talent 

here's been a resurgence in music from the U.K., and it's not 
just having an impact domestically. It's beginning to be seen 

in international territories too, including the United States. Two 
of the strongest supporters of the export of U.K. talent - groups 
that have a vested interest in developing homegrown artists and 
the companies that sign them - are the British Phonographic 
Industry and U.K. Trade & Investment. 

Both groups have it as part of their mission 
to make sure the U.K. 
music business continues 
to thrive, domestically 
and internationally. And 

w' both will have a signifi- 
cant impact at this year's 
SXSW in Austin: They're 
closely involved with 
some of the biggest U.K. 

Matt Glover music events at the annu- 
al conference. 

A &R Worldwide spoke recently with Lon- 
don -based BPI International Manager Matt 
Glover and UKTI British Music Industry Ex- 

port Promoter Phil Patterson, and Los Ange- 
les -based UKTI Vice Chair Carlo Cavagna. 

The BPI's Role 

Glover spearheads global music initiatives 
for the BPI and will be present at SXSW. Asked 
about the BPI's objectives at the show, he says, 

1P) 
"The BPI hosted its first British showcase at 
SXSW in 2002, in conjunction with AIM [the 
Association of Independent Music], British 
Underground, NME and U.K. independent 
promotion company Metropolis Music. 

Whether it's the evolution 

of the BBC Americas cable 

network or popular 

primetime programs like 

Nanny 911 and 

Supernanny, British is 

cool! 

"The BPI is the U.K. recorded -music indus- 
try's trade association 
and is both a protector 
and promoter of British 

music. In addition to 
the lobbying and anti- 
piracy work we do on 
behalf of all U.K. record 
companies, we pro- 
duce the industry's re- 
search and statistics, procure discounts on 
chart data through our partnership with the 
Official Charts Co., mn education and train- 
ing seminars, offer copyright protection and 
legal expertise and showcase British music 
globally via the BRIT Awards, as well as our 
members' awards show. In addition, we pro- 
vide practical business advice and support at 
trade fairs like MIDEM and SXSW." 

You can get more information on the BPI at 

www.bpi.co.uk. 

BPI -Sanctioned Events At SXSW 

One of the events the BPI is responsible for 

helping coordinate at SXSW is the British 
showcase at Buffalo Billiards, set for March 18 

at 8pm. There are a number of key U.K. acts 
performing at Buffalo Billiards, including 
Embrace (recently signed to a U.S. deal by 
Lava Records), Dogs Die In Hot Cars (V2), the 
hotly tipped James Blunt (Atlantic), Tom Bax- 

ter (Columbia), Amy Smith (Universal) and 
big A &R buzz band The Go! Team (signed to 
U.K. indie Memphis Industries). 

This event will be broadcast back to the U.K. 

as part of BBC Radio 2 and 6 Music's program- 
ming for SXSW 2005. In addition, for the first 

time, MTV2 will showcase U.K. acts at SXSW, 

including the talented Tom Vek (often de- 
scribed as the U.K.'s answer to Beck), Nine 
Black Alps (hailed as 
the British Nirvana), 
Idlewild and headlin- 
ers The Music, who 
will be performing at 
La Zona on March 19. 

MTV2 will broad- 
cast these events over 
Easter weekend, March 25-28, as well as air- 
ing highlights during the week of March 21 

on the Como show, hosted by our good friend 
Zane Lowe. Glover says, "British music is in 

huge demand either side of the Atlantic, and 
with good reason. The BPI has for a long time 
supported SXSW, and our showcase was es- 
tablished in 2002 to help promote acts that 
wouldn't necessarily get the attention they 
deserve. The showcase has grown in reputa- 
tion considerably since then, and we're de- 
lighted to have top U.K. brands BBC, NME 
and MTV2 coming in under the British um- 
brella. 

"The BPI supports any activity that has the 
commercial interests of our member labels and 
companies at heart. Anything that contributes 
to the reputation and sales of U.K. music 
abroad is key to the efforts of the British part- 
ners that are involved in SXSW 2005." 

Glover will be joined at SXSW by Crispin 
Parry, Managing Director of British Under- 
ground, who is working as a creative consult- 
ant and project manager for the BPI -sanc- 
tioned events at SXSW 2005. The events are 
being promoted under the "sUK on this!" 
brand. 

Glover's Role 

Glover says, "As International Manager at 
the BPI, my key responsibility is to help BPI 

members improve their business outside the 
U.K. These goals in- 
clude identifying pri- 
ority territories and in- 
ternational strategies 
with labels that are fo- 

cused on measurable 
business objectives. I 

also identify obstacles 
to overseas trade for 

record companies and address those challenges. 
"In addition, I manage BPI's presence at key 

trade shows and missions, ensuring they al- 
ways represent the best interests of BPI mem- 
ber companies. I also focus on providing BPI 

members with materials and information on 
selling their services overseas, as well as pro- 

ON HIS 

"The BPI is the U.K. 

recorded -music industry's 

trade association and is 

both a protector and 

promoter of British 

music." 

Matt Glover 

viding and managing specific events and op- 
portunities for BPI members that help increase 
BPI member sales internationally." 

The UKTI & The Creative Industries 

Phil Patterson and Carlo Cavagna of the 
UKTI have been in- 
volved in various as- 
pects of support and 
promotion for U.K. 
commerce, including 
music and the creative 
industries. I asked the 
duo how the UKTI is 

involved with the BPI at SXSW. 

They respond, "We are involved with the 
British music industry at SXSW, and this is just 
one of many events and trade missions that 

"The BPI supports any 

activity that has the 

commercial interests of 

our member labels and 

companies at heart. 

Anything that contributes 

to the reputation and 

sales of U.K music 

abroad is key to the 

efforts of the British 

partners that are involved 

in SXSW 2005." 
Matt Glover 

the UKTI is now and has been for the last two 
years participating in - the aim being to re- 

establish British artists, composers, writers 
and music companies in old and new markets 
around the world - the U.S. being the No.1 
priority! 

"The UKTI's goal is to support U.K. artists 
and labels seeking to break into international 
markets. The UKTI works closely with both 
industry and the Department of Culture, Me- 
dia and Sport to develop an export strategy 
that achieves this goal. Together we deliver 
that strategy. Our role is to also coordinate 
U.K. Trade & Investment assistance for Brit- 
ish artists and companies seeking to work in 
the United States." 

Involvement With The U.S. Market 

There's a renewed passion and interest in 
many things British these days. Whether it's 
the evolution of the BBC Americas cable net- 
work or popular primetime programs like 
Nanny 911 and Supernanny, British is cool! In 

addition to the strong British music impact- 
ing the U.S. and international markets, the 
recent radio alliances between WXRK /New 
York, KDLD /Los Angeles and KCRW /Los 
Angeles and such U.K. radio outlets as BBC 

Radio 1 and Xfm - brokered by A &R World- 
wide - mean we're seeing the beginning of a 

movement driven by British culture, music 
and influence. 

Patterson and Cavagna say, "The United 
States has historically been a critical market 
for U.K. music, and we're seeing an exciting 
revival of interest in what U.K. artists have to 
offer right now. Because the UKTI recognizes 
the crucial role that creative industries like 
music play in the U.K. economy, and because 
the United States is so important to the con- 
tinued development of those industries, we 
aim to create exposure and opportunities for 
U.K. music here." 

Send your unsigned or signed 

releases to: 

Sat Bisla 

A &R Worldwide 

449 S. Beverly Drive, Suite 300 
Beverly Hills, CA 90212, USA 
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PART ONE OF A TWO -PART SERIES 

Fall Book '04: The Made- 
For -Radio Miniseries 
Numbers bonanza bodes well for many Pop stations 

ike a horde of rampaging Huns, the fall numbers came pour- 
ing in. Some of the ratings books, thankfully, were greeted 

by their stations with a friendly hug and a ham sandwich. We 
decided to make random calls to some of the fortunate PDs (and 
one not so fortunate, it turns out) to find out what went right 
for them in the fall '04 book. 

KIIS/Los Angeles 
Big gun Ki IS ticked up 4.1- 4.212+ this fall, 

and we caught up with 
PD John Ivey at the air- 
port as he was headed to 
New York. Oddly, he 
wasn't too busy to talk 
about his success. "Things 
really popped for us," he 
said. Indeed, KM and si- 
mulcast partner KVVS/ 
Lancaster, CA pulled into 

Arbitron Station at No. 412 +. 

"Not bad when you consider that last fall, 
we were at a 3.3," Ivey continued. "This was 
one of those good books where every page 
contained some good news. KILS is No. l cume 
with 1.8 million, while Ryan Seacrest's morn- 
ing cume is closing in on 1 million after less 
than a year. He's also taken over with women 
18-49, which is gratifying. 

"In other dayparts, Valentine in afternoons 
and Jojo and ODM in nights also showed huge 
increases. It feels really good to have the sta- 
tion back on track." 

John Ivey 

KDWB/Minneapolis 
KDWB I'D Rob Morris is grateful that l'op 

radio finally has some balance in its playlist. 

"CHR radio has always 

been cume- driven. We're 

like Wal -Mart or Target, 

we're not a boutique." 

Rob Morris 

11111rnr10iiuuluruur , !, : , 

Thanks to the pendulum's swing away from 
the "nothing but rhythmic" side, Pop had a 
wide variety of artists to pick from in fall '04, 
and this helped power the station up 4.4 -4.7 

12+ and back into the top five. 
"Gavin DeGraw was big, Kelly Clarkson 

had a huge record with 'Breakaway,' and Nel- 
lys 'Over and Over' certainly was big," said 
Morris. "We were playing stuff from the rhyth- 
mic side, the pop side and the rock side. You 

sometimes see that splintering of people who 
like rhythmic music. They'll go to the Rhyth- 
mic station, but maybe they'll still cume you." 

Morris is a firm believer in the mantra "play 
the hits," and he says that's what will help him 

attract the biggest audience, 
regardless of whether he's 
taking those listeners from 
other stations or even the 
dreaded iPods and Internet 
radio. "It's really tough, be- 
cause people's loyalties will 
go one way, and if they have 
a particular taste for rhyth- 
mic music, they'll make the 
Rhythmic station their 
choice," he said. 

"We try to do the best job 
we can with them, but they 
may not be happy with Kelly 
Clarkson, Switchfoot, Ma- 
roon 5 and stuff like that. 
They may have sit through 
those records to get to the 
Nelly, the Nitty, the Eminem 

FRANKIE J MEETS THE Z The artist stooped by the 

palatial KELZ (Z106.7ySan Antonio offices to hang out flash hand 

gestures that indicate his chart domination; and perform his new 

track, "Obsession. "Seen here are (I -r) Z106.7 morning guy Jay 

r Quintero and promotions crew members J'Nette and La Rue, Frankie 

J, Z106.7 MD Sammy Suarez and PD Doug Bennett, Columbia 

Records' Andy Flick and Z106.7 Promotions Director Joey Farias. 
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or whatever. That's why CHR radio has al- 
ways been cume-driven. We're like Wal -Mart 
or Target, we're not a boutique." 

KDWB rode the crest of high fuel prices into 
the fall book, giving away tons of free gas in 
late summer and early fall. The station also did 
some national contesting with Clear Channel, 
handing out a metric assload of cash. Then 
they tied it all up with a neat little bow with 
the station's holiday Jingle Ball, featuring Avril 
Lavigne, Switchfoot, Christina Milian, Nitty, 
Ryan Cabrera and a sold -out crowd. All of this 
added up to a nice bounce -back book for Mor- 
ris and his posse. 

"We had our highest female 18-34 share 
since spring 2003: No. 1 in our core demo," 
Morris said. "I think we had a full share point 
lead over the No. 2 station, which is pretty sig- 
nificant. The morning show did extremely 
well, they really outperformed." 

WAEB (B104) /Allentown 
If our reaction to seeing B104's two-point 

12+ jump in the fall book was "Holy crap!" 
imagine what non -FCC -approved words PD 
Laura St. James and crew were screaming 
when they saw their numbers. "Yes, we were 
popping the sparkling cider the day 
the book came out," she said. With 
an 8.7- 10.712+ move, we're not all 
that surprised. 

"All celebrating aside, this was an 
amazing book for us. We're No. l in 
every female demo. In women 35-44 
we beat our AC competitor 21.4 to 
10.2." So what was the tasty special 
sauce that St. James spread out over 
the airwaves? She says it was all 
about change, sometimes a scary word to pro- 
grammers. 

"We dropped our '10 in a Row' slogan and 
introduced 'Hits of the '80s, '90s and Now, "' 
she said. "We also brought on a new station 
voice, Ed Bishop, out of WIOQ (Q102) /Phila- 
delphia, and introduced a new jingle package. 

"Giving away lots of cash also helped! 'Less 
Is More' did away with the clutter, and now 
the station sounds better than ever. It's true 
what they say: Change is good!" 

KSLZ (Z1O7.7)/St. Louis 
We caught up with PD/ afternoon guy 

Boomer only days before he suddenly exited 
the station, a departure made all the more puz- 
zling by the fact that Z107.7 went up 4.2 -4.5 

12+ to put the station 
safely within the blanket 
of top- fivedom. "Music, 
mornings and promo- 
tions, that's the magic 
stuff of success," he said. 

On the music side, he 
said that in a market like 
St. Louis, the rhythmic 
product was "right in his 
wheelhouse." One of his 

Urban competitors went away during the fall 
book, leaving clusterbuddy KATZ (The Beat) 
with sole ownership of those titles and allow- 
ing Z107.7 to skate by with lighter rhythmic 
titles, along with some Gavin DeGraw and 
Switchfoot for flavoring. 

In terms of contesting, Boomer said that the 
station participated to some extent in Clear 
Channel's national contesting, but he tried to 
remain local all the way. "We did a 'Christmas 
Ripoff' contest in December, which was a 

chance for contestants to win electronics and 
trips," he said. 

"We've really started 

to hyperfocus on the 

online database. We've 

done some really 

focused and stealth 

contesting with them." 

Boomer 

"Of course, the World Series was here, so we 
had any number of World Series events and 
ticket giveaways. It was short -lived, but it was 
great for the city and really gave us a shot in 
the arm." 

Boomer's biggest promotions took on one 
of radio's biggest rivals -the Internet- and 
used its evil power to his station's advantage. 
He said, "We've really started to hyperfocus 
on the online database, our listener club, the 
Z -VIP program. We've done some really fo- 

cused and stealth contesting with 
them. 

"We're actually doing a contest 
now called the 'Z- ViPod' contest, 
where every day our Z -VIPs have a 

chance to win an iPod Mini. They go 
to the website and become a mem- 
ber if they're not already. Then they 
submit a song they want to hear - 
any song at all, the more bizarre the 
better. If we play their song and they 

call back, they win an iPod Mini. We're doing 
that three or four times a day. 

"What we've found is that your database 
is only 10% -20% of your cume anyway, and 
only that percentage, the top 10% of your Pls, 
is going to take part in your contest. The con- 
cern was that by hyperfocusing on Z -VIPs 
we'd alienate everyone else, but we found that 
people aren't put off by it. They're going 
through the steps to go to the site and become 
a member and get their songs in. 

"We're getting upward of 50 new members 
a day, which is another 1,500 people we're put- 
ting in the database this month. Focused con- 
testing works really well. I don't think you can 
ignore the other mediums that are out there 
and available to listeners. 

"Our thinking is that, hopefully, they'll take 
music they hear on the radio and put it in their 
iPod, and when they don't have their iPod 
around, they'll turn on the radio for the mu- 
sic they already have. 

"The contest execution on the air is inter- 
esting, because we've played everything from 
Bon Jovi to Rick James to The B-52s. In these 
days of 'Jack FM' popping up and playing 
everything across the board, it's a lot of fun. 
Every time we do it, the phones explode." 

The payoff was big: Z107.7 missed No. 1 in 
its target demo of 18-34 by a lowly tenth of a 

point, moving 6.5 -8.8. Then, on Feb. 18, 

Boomer left the building. He's available now 
for his next challenge at 314 -223 -7587 or 
cdlnstl@aol.com. 

Laura S 

Boomer 

t. James 

Thanks to Assoc. Radio Editor /Evil Minion Kei- 

th Berman, who performed much of the heavy lift- 
ing necessary to make this column not suck Next 
week More fall book excitement, with numbers so 

good, you'll swear they're homemade! 
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CHR /POP TOP 50 
AST THIS 

ARTIST TITLE LABELS) 

3 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

4 0 KELLY CLARKSON Since U Been Gone (RCA /RMG) 

2 3 CIARA f /MISSY ELLIOTT 1, 2 Step deface/Zomba Label Group) 

1 4 MARIO Let Me Love You (J/RMG) 

5 5 JESSE MCCARTNEY Beautiful Soul (Hollywood) 

9 0 GWEN STEFANI f /EVE Rich Girl (/nterscopel 

8 0 EMINEM Mockingbird (Shady /Aftermath/fnterscopel 

O USHER Caught Up (aface /Zomba Label Group) 

9 DESTINY'S CHILD Soldier (Columbia/ 

10 GAVIN DEGRAW I Don't Want To Be (J /RMG) 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) 

12 LIL' JON & THE EASTSIDE BOYZfIUSHER & LUDACRIS Lovers & Friends (TVT) 

e 50 CENT Disco Inferno (G.Unit /Shady /Aftermath //nterscopel 

14 RYAN CABRERA True (E.V.L.A. /Atlantic) 

® GAME f150 CENT How We Do (Aftermath /G.Unit /lnterscope) 

16 JAY Z & LINKIN PARK NumblEncore (Warner Bros.) 

17 NELLY fITIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 

18 KELLY CLARKSON Breakaway (Hollywood) 

19 ASHANTI Orly U (Murderloc /IDJMG) 

el NELLY N Dey Say (Derrty /fo'Reel /Universal) 

® ROB THOMAS Lonely No More (Atlantic) 

22 MAROON 5 Sunday Morning (Octane /J /RMG) 

® SNOOP DOGG fIJUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 

MARIAH CAREY It's Like That (Island /IOJMG) 

ALICIA KEYS Karma (J /RMG) 

26 JENNIFER LOPEZ Get Right (Epic) 

BOWLING FOR SOUP Almost (Si /vertone /Jive /Zomba label Group) 

NATALIE Gun' Crazy (Latium /Universal) 

29 AVRIL LAVIGNE Nobody's Home (Arista /RMG) 

30 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geffen) 

e EMINEM Like Toy Soldiers (Shady /Aftermath /lnterscope) 

32 JOHN MAYER Daughters (Aware /Columbia) 

e 50 CENT Candy Shop (Shady /Aftermath //nterscopel 

e 3 DOORS DOWN Let Me Go (Republic /Universal) 

35 LENNY KRAVITZ Lady (Virgin) 

36 GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 

37 LUDACRIS Get Back (Del Jam South/IDJMG) 

m TYLER HILTON When It Comes (Maverick /Reprise) 

JET Lock What You've Done (Atlantic) 

40 EMINEM fIDR. ORE & 50 CENT Encore (Shady /Aftermath //nterscopel 

KILLERS Mr. Brightside (Island /IDJMG) 

LINDSAY LOHAN Over (Casablanca /Universal) 

KEANE Somewhere Only We Know (lnterscope) 

el WILL SMITH Switch (lnterscope) 

SIMPLE PLAN Shut Up (Laval 

TRICK DADDY Sugar (Gimme Some) (Slip-11.1-Slide/Atlantic) 

CROSSFADE Cold (Columbia) 

GOO G00 DOLLS Give A Little Bit (Warner Bros.) 

PAPA ROACH Scars (Geffen) 

TIM MCGRAW Live Like You Were Dying (Curb) 
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TOTAL 
PLAYS 

- 

PLAYS 

TOTAL 

AUDIENCE 
WEEKS ON 

CHART ADDS 
TOTAL STATIONS/ 

POWERED 

11EDIABASE 
1001 

8481 +576 735676 9 11911 

8056 +395 714160 12 11810 MOST ADDED` 
8028 256 683136 14 11610 

7593 748 605640 14 11710 ARTIST TITLE LA6EL(S ADDS 

6590 382 542808 17 11810 
GAVIN DEGRAW Chariot LJ /RMG) 40 

NATALIE Goin' Crazy (Latium /Universal,) 22 
5553 +488 534900 10 11810 

50 CENT Candy Shop (ShadylAltermath //nterscopel 22 

5478 +35 392193 10 11510 JIMMY EAT WORLD Work (/nterscopel 21 

5184 +727 427709 8 11710 AKON Lonely (SRC /Universal) 19 

5165 -686 399933 13 11210 JENNIFER LOPEZ fIFAT JOE Hold You Down (Epic) 18 

WILL SMITH Switch (Interscopel 11 

4925 -526 409930 22 11510 
RELIENT K Be My Escape (Capitol / Gotee) 11 

4901 +1053 417570 5 11712 JET Look What You've Done (Atlantic) 10 

4610 86 332247 10 7810 JOJO Not That Kinda Girl (BlackGround /Universal) 10 

4099 +441 331603 9 10214 

3793 504 332242 16 11111 

3192 

3153 

+364 

-339 

251773 

298959 

5 

12 

8417 

11110 
MOST 

3124 601 257172 19 10310 INCREASED PLAYS 
2860 -273 260014 29 11110 TOTAL 

PLAY 

2733 255 156114 8 9810 AW1ST INCREASE 

2723 +96 162292 8 8912 FRANKIE J. EIBABY BASH Obsession (No Es Amor) (Columbia) +1053 

2669 +960 192239 2 9718 ROB THOMAS Lonely No More (Atlantic) +960 

2652 -56 187929 12 11010 
USHER Caught Up (IafacelZomba Label Group) +727 

NATALIE Goin' Crazy (Laobm /Universal,' +704 
2575 +598 182556 4 10218 50 CENT Candy Shop (Shady /Aftermathllnterscope) +635 

2561 +398 187931 4 10613 SNOOP DOGG IIJUSTIN TIMBERLAKE Signs 

2458 +298 158789 10 10111 (Doggystyle /Geffen) +598 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +576 
2273 -601 170132 7 10310 

WILL SMITH Switch (/nterscopel +572 
2128 +298 121309 6 9812 GWEN STEFANI 1IEVE Rich Girl (lnterscope) +488 

2043 +704 205178 3 84122 50 CENT Disco Inferno IGUnit /ShadylAftermath //nterscopel +441 

2031 -488 196330 15 10710 

1941 -356 127845 15 10410 

1931 +241 200985 7 6419 

1834 -429 110327 18 8510 NEW & ACTIVE 
1758 +635 170101 2 57122 

HOWIE DAY Collide (Epic) 
1632 +150 83655 7 7817 

Total Plays: 629, Total Stations: 44, Adds: 6 

1584 -656 95580 16 9110 T.I. Bring 'Em Out (Grand Hustle /At /antic) 

1524 -994 66639 11 9910 Total Plays: 549, Total Stations: 29, Adds: 2 

1422 -233 101347 9 5810 
AKON Lonely (SRC /Universal) 

Total Plays: 533, Total Stations: 29, Adds: 19 
1236 +11 41421 9 6412 

OMARION 0 (Epic) 

1186 +225 125900 5 62110 Total Plays: 499, Total Stations: 37, Adds: 5 

1148 -52 105310 13 8110 JENNIFER LOPEZ f /FAT JOE Hold You Down (Epic) 

1100 +208 64436 3 7216 
Total Plays: 407, Total Stations: 33, Adds: 18 

ASLYN Be The Girl (Capitol) 
1071 +80 60325 8 7412 Total Plays: 384, Total Stations: 36, Adds: 4 

1002 +103 61830 7 6613 FANTASIA Truth Is (J /RMG) 

960 +572 52429 1 63111 Total Plays: 255, Total Stations: 31, Adds: 4 

929 +153 49700 2 6614 JOJO Not That Kinda Girl (BlackGround /Universal) 

Total Plays: 250, Total Stations: 40, Adds: 10 

927 + 162 53934 3 5319 
FRICKIN' A Jessié s Girl (Toucan Cove /Alert) 

838 +144 33599 4 4613 Total Plays: 235, Total Stations: 16, Adds: 2 

775 +22 48450 8 2810 NIVEA fILIL' JON & YOUNGBL00DZ Okay (Jive /Zomba Label Group) 

766 +134 31259 1 5113 
Total Plays: 220, Total Stations: 12, Adds: 3 

728 +87 55562 1 3513 Songs ranked by total plays 

119 CHR /'op reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average OLarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (0 2005. Arbitran Inc.). © 2005. Radio & Records 

Station playlists for all R &R reporters 
are available on the web at 

www.radieandrecords.com. 
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February 25, 2005 
ARTIST TITLE Uä5_ 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

KELLY CLARKSON Since U Been Gone (RCA /?MG) 

CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

MARIO Let Me Love You (J /RMG) 

DESTINY'S CHILD Soldier (Columbia/ 

GWEN STEFANI fIEVE Rich Girl (lnterscopel 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 

RYAN CABRERA True (EV.L.A. /Atlantic) 

EMINEM Mockingbird (Shady /Aftermath / lnterscope) 

USHER Caught Up (Laface /Zomba Label Group) 

LIL' JON & THE EASTSIDE BOYZfIUSHER & LUDACRIS Lovers & Friends (TVT) 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) 

NELLY f /TIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 

NELLY N Dey Say (Derrty /fo'Reel /Universal) 

ROB THOMAS Lonely No More (Atlantic) 

MAROON 5 Sunday Morning (Octane /J /RMG) 

A S H A N T I Only U (Murder Inc. /IDJMG) 

50 CENT Disco Inferno (GUnit /Shady /Aftermath /lnterscopel 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 

JAY -Z & LINKIN PARK NumblEncore (Warner Bros.) 

AVRIL LAVIGNE Nobody's Home (Arista/RMG) 

3 DOORS DOWN Let Me Go (Republic /Universal) 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Group) 

JOHN MAYER Daughters (Aware /Columbia/ 

MARIAH CAREY It's Like That (Island /IDJMG) 

KELLY CLARKSON Breakaway (Hollywood) 

GAME f150 CENT How We Do (Aftermath /G Unit / lnterscopr') 

SNOOP DOGG fIJUSTIN TIMBERLAKE Signs (Doggystyle /Geffen) 

JENNIFER LOPEZ Get Right (Epic) 

ALICIA KEYS Karma (J /RMG) 

LENNY KRAVITZ Lady (Virgin) 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geffen) 

NATALIE Goin' Crazy (Latium /Universal) 

FRICKIN' A Jessie's Girl (Toucan Cove /Alert) 

EMINEM Like Toy Soldiers (Shady /Aftermath /lnterscopel 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

KILLERS Mr. Brightside (island /IDJMG) 

50 CENT Candy Shop (Shady /Aftermath /lnterscopel 

JET Look What You've Oone (Atlantic) 

TIM MCGRAW Live Like Yo:l Were Dying (Curb) 

PAPA ROACH Scars (Geffen) 

WILL SMITH Switch ( lnterscope) 

KEANE Somewhere Only We Know (lnterscopel 

STYX I Am The Walrus (New Boor /UMe) 

LUDACRIS Get Back (Del Jam South /IDJMG) 

TRICK DADDY Sugar (Gimme Some) (Slip-AI-Slide/Atlantic) 

LINDSAY LOHAN Over (Casablanca /Universal) 

HOWIE DAY Collide (Epic) 

TYLER HILTON When It Comes (Maverick /Reprise) 

TOTAL 
PLAIS 

4293 

4062 

3952 

3753 

3643 

3118 

3024 

2832 

2458 

2452 

2255 

2182 

2128 

1632 

1495 

1482 

1440 

1432 

1403 

1382 

1355 

1307 

1302 

1277 

1178 

1158 

1134 

1072 

1061 

1052 

904 

801 

773 
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594 

580 

511 

465 

436 
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359 

354 

321 

317 

286 

284 

263 

260 

251 

224 

.I- 
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+80 

+149 

+24 

-69 

-79 

-215 

+188 

-121 

-439 

+68 

+342 

-58 

+471 

-332 

+47 

+631 

-105 

+30 

+153 

-203 

-279 

-384 

+66 

+63 

-90 

+150 

-205 

+168 

+258 

-239 

+117 

-139 

240 

+266 

+45 

+110 

-90 

+63 

+155 

+85 

+35 

+90 

+222 

+32 

+21 

-58 

+30 

+12 

+13 

+18 

TOTAL 
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(COI 

81479 

78119 

77664 

73656 

67000 

59062 

59289 

51179 

45956 

46497 

42540 

41484 

42767 

28639 

28434 

27391 

26890 

26031 

25064 

26512 

25507 

25964 

24531 

23104 

21354 

22892 

21299 

20635 

18873 

20656 

20075 

14003 

14148 

14907 

11913 

10799 

9582 

8297 

8494 

9257 

6501 

6635 

5849 

5774 

5245 

5814 

4756 

6190 

3688 
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6710 

6611 

6510 

6610 

6210 

6410 

6611 

5610 

5610 

6410 

6310 

5711 

6215 

4910 

5411 

6119 

4811 

4811 

5310 

3910 

4210 

3710 

5213 

5512 

3910 

4915 

4410 

4814 

4915 

4210 

3715 

2710 

3010 

40112 

2911 

3113 

2110 

2412 

3018 

2515 

1710 

1912 

30110 

2113 

1210 

1510 

1610 

1712 

1411 

1615 

MOST ADDED` 
ARTIST _ =._ _ ADDS 

NATALIE Gain' Crazy (Latium /Universal) 12 

WILL SMITH Switch (lnterscope) 10 

ROB THOMAS Lonely No More (Atlantic) 9 

50 CENT Candy Shop (Shady /Aftermathllnterscope/ 8 

GAVIN DEGRAW Chariot (J /RMG) 8 

JIMMY EAT WORLD Work (lnterscope) 7 

FRANKIE J. fIBABY BASH Obsession No Es Amor) (Columbia) 5 

SNOOP DOGG fIJUSTIN TIMBERLAKE Signs (Doggystyle /Geffen) 5 

MARIAH CAREY It's Like That (Island /LDJMG) 5 

ALICIA KEYS Karma (J /RMG) 5 

JET Look What You've Done (Atlantic) 5 

JOJO Not That Kinda Girl (B /ackGround /Universal) 5 

TYLER HILTON When It Comes (Maverick /Reprise) 5 

GAME f150 CENT How We Do (Aftermath /GUnitllnterscope) 4 

3 DOORS DOWN Let Me Go (Republic /Universal) 3 

EMINEM Like Toy Soldiers (Shady /Aftermath //nterscope) 3 

KEANE Somewhere Only We Know (lnterscopel 3 

RELIENT K Be My Escape (CapitollGotee) 3 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

ROB THOMAS Lonely No More (Atlantic) +631 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) +471 

USHER Caught Up (LafacelZomba Label Grcup) +342 

NATALIE Goir Crazy (Latium /Universal) +266 

SNOOP DOGG IIJUSTIN TIMBERLAKE Signs 

(Doggystyle /Geffen) +258 

WILL SMITH Switch (lnterscopel +222 

GWEN STEFANI fIEVE Rich Girl (Lnterscope) +188 

GAME 1150 CENT How We Do (Aftermath /G Unit /lnterscopel +168 

50 CENT Candy Shop (Shady /Aftermathllnterscope) +155 

50 CENT Disco Inferno (GUnit /ShadylAftermath /lnterscopel +153 

MARIAN CAREY It's Like That (island /IDJMG) +150 

KELLY CLARKSON Since U Been Gone (RCA /RMG) +149 

ALICIA KEYS Karma (J /RMG) +117 

EMINEM Like Toy Soldiers (Shady /Aftermath /Lnterscopei +110 

PAPA ROACH Scars (Geffen) +90 

JET Look What You've Done (Atlantic) +85 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +BO 

JOJO Not That Kinda Girl (B /ackGround /Universa /I +71 

EMINEM Mockingbird (Shady /A fermathllnterscope) +68 

3 DOORS DOWN let Me Go (Republic /Universal) +66 

BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Labe/Grcup) +63 

KILLERS Mr. Brightside (ls/andl /DJMG) +63 

SIMPLE PLAN Shut Up (Lava) +49 

NELLY N Dey Say (Derrty/fo'ReellUniversal) +47 

CROSSFADE Cold (Columbia) +46 

FRICKIN' A Jessie's Girl (Toucan Cave /Alert) +45 

JENNIFER LOPEZ fIFAT JOE Hold You Down (Epic) +45 

AVRIL LAVIGNE My Happy Ending (Aosta /RMG) +38 

TIM MCGRAW Live Like You Were Dying (Curb) +35 

AKON Lonely (SRC /Universal) +35 

Debur 

43 

45 

41 

49 

47 

48 

67 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19. 
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February 25, 2005 CHR/POP 

IlaieTheMusic.com 
n Xmnn1 

America's Best Testing CHR/oop Songs 12+ 
For The Week Ending 2/25,05 

Artist Title (Label) TNJ 

KELLY CLARKSON Since U Been Gone (RCA/R4/6) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

KELLY CLARKSON Breakaway (Hollywood! 

FYAN CABRERA True (EV.L.A.IAtlantic) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

AVAIL LAVIGNE Nobody's Home (Arista /RMG) 

MAROON 5 Sunday Morning atone/JAG) 

GOOD CHARLOTTE I Just Wanna live (DaylghtlEpic) 

CIARA UM. ELLIOTT 1, 2 Step llafac /Zomba label Groupi 

GAVIN DEGRAW I Don't Want To Be (JIRMG) 

EMINEM Mockingbird (Shady /A fetmathllnterscope) 

ALICIA KEYS Karma (J /RMG) 

JAY .Z & LINKIN PARK NumblEncare (Warner Bros.) 

USHER Caught Up (LaFace/Zomba label Group) 

FRANKIE J.IIBABY BASH Obsession (No Es Amor) (Columbia; 

GWEN STEFANI fIEVE Rich Girl (lnterscope) 

4.30 

4.28 

4.09 

4.06 

3.96 

3.92 

3.86 

3.84 

3.77 

3.75 

3.73 

3.70 

3.69 

3.66 

3.63 

3.61 

MARIO Let Me Love You (J /RMG) 3.53 

NELLY fIT. MCGRAW Over And Over (Lhny/fo'RrelCabla ers0 3.49 

DESTINY'S CHILD Lose My Breath (Columbia) 3.45 

.OHN MAYER Daughters (Aware /Columbia) 3.39 

50 CENT Disco Inferno (GDnit/Shaoy /Aftermath /nterscopel 3.34 

DESTINY'S CHILD Soldier (Columbia) 3.33 

NELLY N Bey Say (Derny /fo'ReeiUniversal) 3.32 

ASHANTI Only U (Murder IncJIDJMGI 3.29 

MARIAH CAREY It's Like That (Island/IDJMG) 3.27 

LENNY KRAVITZ Lady (Virgin) 3.26 

LIL' JON & THE EASTSIDE BOYL. Lovers & Friends (TV)? 3.16 

JENNIFER LOPEZ Get Right (Epic) 3.10 

SNOOP DOGG 1RHAR*ELL Drop h lire Its Hot (DorgystláyGeb t) 3.01 

LW Famil. Burn 
W 

12-17 
W 

18-24 
W 

25-34 

4.47 98% 19% 4.313 4.20 139 

4.18 96% 23% 4.52 4.11 1.24 

4.10 99% 47% 4.05 4.07 1.24 

4.09 94% 28% 4.25 4.07 1.04 

3.95 96% 28% 4.03 3.94 .110 

4.01 95% 27% 4 3.81 388 

3.85 94% 29% 3.92 3.89 166 

3.89 86% 18% 4.05 3.70 379 

3.82 95% 36% 4.05 3.76 151 

3.82 96% 44% ].72 3.92 384 

3.75 91% 27% 332 3.90 180 

82% 21% ].ái 3.79 189 

3.74 94% 39% 3.60 3.87 .364 

3.70 87% 25% 3 2 3.76 161 

3.65 67% 19% 3.66 3.87 144 

3.64 95% 32% 3.60 3.60 190 

3.61 94% 440./a 3.52 3.53 1.52 

3.61 98% 56% 3.32 3.59 184 

3.49 97% 56% 3.31 3.50 150 

3.47 92% 39% 3.72 3.33 131 

3.31 75% 27% 146 3.71 125 

3.36 96% 48% 3.47 3.53 115 

3.50 70% 20% 321 3.52 124 

3.21 77% 30% 3.36 3.28 132 

52% 15% 3.30 3.57 3.13 

3.23 92% 39% 3.22 3.17 162 

3.34 81% 37% 3.29 3.39 792 

3.30 87% 34% 3.24 3.21 107 

2.83 95% 57% 3.15 3.05 3.40 

Total sample size is 348 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1=dislike very much, 5. like very 

much). Total lamiliarity represents the percentage of respondents who recognized the song. Total bum : epresents the numWr of 

respondents who said theyare tired of hearing thesong. Songs must have 40% familiarity!oappearonsurvey. Sample composition is based 

on persons 12.. Persons are screened via the Internet Once passed. they can take the music test based on the format/music prefer^nce. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinion of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic com. The RTM system, is available for local radio stations by 
`calling 818 -377 -5300. RaterheMusic.com data is provided by Mediabase Research, a division of Prem ew Radio Networks. 

RR 
CANADA 

CHR /POP TOP 30 POWERED 
MEDIABASE 

LAST THIS 
WEEK WEEK ARTIST - 

2 

1 

3 

4 

6 

5 6 

o 
2 

o 
o 
o 

TOTAL 
PLAYS 

GWEN STEFANI f /EVE Rich Girl (Interscopel 496 

MARIO Let Me Love You (J /RMG) 469 

CIARA UM. ELLIOTT 1,2 Step (Laface/Zomba Label Group) 466 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

USHER Caught Up (Laface/Zomba Label Group) 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 

7 0* K-OS Man I Used To Be (Astralwerks /f MCI 

9 Q JENNIFER LOPEZ Get Right (Epic) 

11 of SUM 41 Pieces (lsland/IDJMG) 

8 10 DESTINY'S CHILD Soldier (Columbia) 

10 

15 ® MARIAH CAREY It's Like That (island /IO MG) 

13 13 GOOD CHARLOTTE I Just Wanna Live (Daylight/Epic) 

16 04 SIMPLE PLAN Shut Up (Atlantic) 

12 15 JESSE MCCARTNEY Beautiful Soul (Hollywood) 

14 164 AVRIL LAVIGNE Ncbody's Home /Arista /RMG) 

19 DXj. KALAN PORTER Single (Sony BMG) 

27 O SHAWN DESMAN Let's Go (Vik /SonyBMG) 

25 

22 

18 

26 

24 

20 

IDebut> 

21 

IDebut> 

30 

IDebut> 

IDebut> 

,1- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+21 8 510 

-23 11 510 

+9 12 710 

465 +23 8 510 

426 +51 5 710 

421 -9 10 710 

+48 8 710 

+22 6 710 

+18 5 710 

-21 11 610 

0 7 410 

+44 3 710 

-12 8 510 

+21 3 410 

-43 10 410 

-31 16 510 

+22 5 510 

234 +58 2 511 

+34 8 510 

+22 3 510 

-3 7 510 

+12 4 511 

+6 3 610 

23 16 810 

+73 1 511 

182 -25 9 710 

178 +40 1 510 

164 +1 13 710 

163 +47 1 312 

162 +43 1 411 

409 

356 

327 

324 

LIL' JON... fIUSHER & LUDACRIS Lovers & Friends «Vi) 311 

287 

280 

264 

256 

248 

237 

50 CENT Disco Inferno (GUnil /Shady /Ahemlath/lnterscdpe/ 225 

EMINEM Mockingbird (Shady /Aftermath /Interscope) 223 

21 ASHANTI Only U (Murderinc. / /DMG) 215 

® GAME f150CENT How We Do (Ahanlath/GUrétlntersccpel 201 

MAROON 5 Sunday Morning (Octane /J /RMG) 198 

24 NELLY fIT. MCGRAW Over... (Derrty /fo'ReedCurb /Universal/ 189 

® S.DOGG flJ. TIMBERLAKE Signs (DoggystylelGe((en) 182 

26 JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) 

ROB THOMAS Lonely No More (Atlantic) 

GAVIN DEGRAW I Don't Want To Be (JIRMG) 

50 CENT Candy Shop (Shady /A(terniathllnterscope) 

NELLY N Dey Say (Derny /fo'Ree//Universal! 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 2/13 -2/19. Bullets appear on songs ga ning plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records 40 lidicates Canton. 

BE THOSE GIRLS Capitol artist Aslyn dropped by the palatial WHIZ (Z100)4Vew York studios to 

chat with the Z peeps about her new single, "Be the Girl. "Seen here are (I -r) Z100 Asst PD Sharon 

Dastur; Aslyn and Capitol's Joe Rainey and Mark Rizzo. 

ARTIST: TobyMac 

LABEL: Forefront/EMI CMG 

By MIKE TRIAS /ASSOCIATE EDITOR 

hose who are familiar with the Chris- 
tian music world probably already 

know tobyMac. The rapper- singer stepped 
into the spotlight as part of the Grammy 
Award -winning Christian 
powerhouse dc talk, who 
had many gold and plati- 
num albums in their hey- 
day. In 2001 tobyMac moved 
on to pursue a solo career 
with his album Momentum. 
The effort helped him earn 
several Dove Awards (Chris- 
tian music's most coveted 
honor), including Producer 
of the Year, and he also scored two BMI 
honors for Christian Songwriter of the 
Year. Always looking to grow, tobyMac 
founded Gotee Records, which caters to 
the Christian crowd. 

Now tobyMac enters the secular music 
world with "Gone," a midtempo pop rock 
tune with a bit of swagger. While not a 
religious song, "Gone" still keeps it clean. 
The song is the story of a girl (whether it's 
a relative, a friend or a friend with more- 

than -friend potential is irrelevant) who 
confides in him that she's had enough 
with the way her man has been treating 
her. In "Gone," tobyMac tells the guy that 
his girl is officially out of his life. 

"Gone" is taken from tobyMac's album 
Welcome to Diverse City, and, as the title 
implies, the CD showcases a diverse 
selection of musical styles. "I'm not on a 
mission to flex musical diversity as much 
as possible, but I don't fear it," tobyMac 
says. "I don't fear where the music is 
taking me. There's a blending going on as 
I drop it all in the pot, making what I call 
`musical gumbo. "' 

The artist says that on 
Diverse City he has taken a 
more personal approach to 
the music. "In the past I 
dealt head -on with social 
issues, but I'm starting to 
see that social issues come 
down to real lives. As you 
dig into personal issues 
and find resolve in God, - social issues will begin to 

take care of themselves." 
TobyMac is currently on a radio tour 

that visits the South through early 
March. After a short break, he will kick 
off his Diverse City tour in Arlington, TX 
on March 25. However, he'll have to find 
some time to stop by Nashville on April 13 
for the Gospel Music Association Music 
Awards ceremony - Diverse City is 
nominated for Rap/Hip -Hop Album of the 
Year. 
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CHR/POP REPORTERS 

KCOD/Abilene. TX 
OM: Brad Bat 
, RCIflCWS 

WFLY/Albany. NY* 
DM Kenn Callahan 
PO John Fou 
MD Only Taylor 

WKKF/Albany, NY 
POND Rob Dawes 

KKOB/Albuquergue. NM' 
OM Eddie Madan 
PD Kris Abrams 
APO Mark Warman 
MO Carlos [Ilan 

KOID/Alesandria. LA 
PO. Ron Roberts 

WAEB/Allenlown. PA' 
PO Laura SI James 
mp Mike Kelly 

KGOT/Anchorage. AK 
OM Mart Murphy 
PO Bill Stewart 

WIMApplelon. WI' 
POMI) David Bums 

915 

WSTR/Allanta. GA' 
PO: Dan Bowen 
PPD. J R. Ammons 
MD: Michael tame 

1 5,11550,3' 
OEAfl [6361.,. 

WWWO/Atlanta. GA' 
CIPAFD Dylan Sprague 
MO. Jett Miles 

KHFL/Austm, TX' 
POND Tommy Man 

WITZN/Bangor. ME 
OM Paul Dupuis 

PO Dan Cashman 
APOND Men -KW Jameson 

WFMF/Balon Rouge, IA' 
PO Kenn Campbell 

KOXY/Beaumonl, 
OM Jun W. 
PONO Brandin Slaw 

PFD Patnd Sanders 

KFISO/Billings, MT 
OM Tom Oakes 
PO Kyle McCoy 
MO Jan mowers 

WXYKAhlosi, MS' 
OM Jay Taybr 
PD Kyle Curley 

WOMB Lucas 

WWYUBinghamton, NY 
OM Ed Walker 
PD.M0 KJ Bryant 

WOEN/Birmingham. AL' 
DM Clog Hamand 
PO Tommy Chad 
MD Madison Reeves 

KSAS/Boise. 10 
PO Ross Gngg 

KIMG/Boise, ID 
PO Jim Allen 

WXKS/Boslon, MA' 
PD 001630 Jack Moto In ey 

MOMO David Corey 

KNITEATryan. TX 
POND Lesley K 

WKSEA3unalo, NY' 
MO Bnan Wilde 

WVOQBLIrlingtOn" 
PO MO Ben Hamilton 

APO Pete Belau 
. 

. 

WZKL/Canton, 0H' 
PO John Stewart 
MO Sue 

. 

Tyler 

WRZE/Cape Cod. MA 
OM New McVie 
POND Slane Blue 

KZIAtedar Rapids. IA 
0M Rob Norton 

PO MD Kenn Walker 

WSSX/Charleston. SC' 
OHIO Mike Edwards 
AMMO Special Ed 

WNKS/Charlotte 
PO Sohn Renolds 
MD: Keli Reynolds 

WKX1iChananooga, TN' 
OM IUTS Van oye 
PD Riggs 
APO Mike Moto., 
MO Heather Backman 
. 

WKSC/Chicago. IL' 
PD Rod Philips 
MO Jen Murray 

KLRS/Chico, CA 
PDALEI Enc Maim 

WKFS/Cincinnati, OH 
0M: Scoff Reinhart 
PO: Tommy Wean 
MO: Jordan 

- 

WAKS/Cleveland, OH' 
OM Xe. Mete, 
DM Jell Zukauckas 
PO Dan Masan 

APOIAD Kasper 

KKMG/Colorado Springs. CO' 
OM Bobby hymn 

PO Chad Ruler 

WROK/Columbia. Sc' 
PO Toby Krupp 
MO Pane, 

WCGO/Columbus, GA 
OBSPE1 Bob hook 

WNCLColumbus, OH' 
PO Michael McCoy 
APOMO Joe Kelly 

HUTYA)nced Hake Reg.). 11-1 

POIAD Al Meth 

WGIC/Cookeville, TN 
OM Marty Molly 
PO Sunder 
aY Freaky DOT 

KHKS/Dallas. TX' 
PO Patrick Dans 
APO ND Fernando Ventura 

WOKFIDaylon. OH' 
OM Tony ',Hord 
PO Wes McCain 

WGTZDayton. OH' 
OM J 0 Kurds 
PI) AMD Scott Sham 

WVYB/Daytona Beach. FL' 
ON Frank Sod 
POND colter 

KFMO/Denver, CO' 
POND Jim Lawson 

. 

KUM/Des Moines. IA' 
PD: Greg Chance 

MO Stew Warr 

MAO/Detroit. MI' 
PD AIN Tear 

APO Jay Towers 
MD' KRIM Curry 

- 

WKOVDetroit. MI 
PO: Dom Theodore 
POND Beau 4/ 5115 IS 

WLVYTEIlltra. NY 
OMPD Gary KnoM 
APO Brian Sion 

WNKVElmira, NY 
POMP 11 Morgan 

WRTS/Erie, PA 
OM: Rist RambaMo 
PO Dan Edwards 

AMID: Karen BINS 

WDAY/Fargo 
OMPO Mike "Big Dog" Repel 
MO troy Dillon 

KMCK/Fayetteville, AR 

Vtatt.Ra314 n 

KMXF/Fayetteville. AR 
om Tom Trans 
POND Ike 0 

WWCK/Flinl, MI' 
PD Scot Tree 

WJMX/Florence. SC 
OM Randy Wilco, 
POND Scotty G 

"'" 

KWYFJFresno, CA' 
PD. Mid Naga 

PAIkiNtilomas 
'5 13654 
5 563 455 56,5 

KSME/F1 Collins, CO' 
PO. Chris Kelly 
MO Jo Jo Turnbeaugh 

WXKB/Ft Myers. FL' 
PO Man Johnson 
APO MD Randy Shenryn 

KISR/Ft. Smith, AR 
OM.P0 "Big Dog" Rd Hayes 
AP° NO Mcrae! Oldham 

K2T3B/F1. Smith. AR 
Lee Mathews 

POND Todd Chase . 

Stations and their adds listed alphabetkady by market 
WYKS/Gainesville, FL' 
Po Jen Banta 
APORAD Alan For 

KKXL/Grand Forlts. ND 
ANN) II di Acker 
APO Dave Mdrews 
MO Trevoi 

WSNX/Grand Rapids. MI' 
PO Ern 0 Bnen 
ADD-ND Broadway 

WKZL/Greensboro, NC' 
PO: Jeff McHugh 
APO Tenie Knight 
MO ...Mama Gan 

WERO/Greenville, NC' 
PD Tony Banks 

ONO : Chns Hollywood' ' Mann 

WRFIT/Creenville. NC' 
OMPO Jan Clans 
MONO Blake Larson 

WFBC/Greenville. SC' 
P9 NAM Hite 

APDIAD Kobe 

WWMO Hagerstown 
PD Chns Mantle 
MD Jet Camels 

WHKF/Harnsburg, PA' 
PV Jen Haney 

AMMO Jeny Kuld 

WKSSAiartlord, CT' 
PO lird Vaughn 

MO Jo JO Brooks 

KREM/Itouslon, TX' 
PD Tracy Austin 
MD Leshe Whittle 

WKEEAtunlinglon 
PD Jim Daim 
APOMO: Sang 

WZYP/Huntsville, AL' 
PD Cell Scott 
MD :Ally Elliot 

WNOUAndianapolis, IN' 
OM: David Edgar 
PD. Chu Edge 
MD: Dyla n 

WYOY/Jaclmon, MS' 
Jobsny 

APOMO Hale West 

WAPE/JPCJLSOnville. FL' 
DIAMV: Cal Thomas 
/Pant Tom Mann 

WKS/Jacksonville. FL' 
PS: UM Kelly 
APDHAO. Mack 

WGLU/Johnslown, PA 
MP MAO Edwards 

APOIMO tonsils Reed 

KSYN/Joplin, MO 
PO Jason knight 
APO Slave Kraus 

KCHZ/Kansas City, MO' 
AMPS: M auha Devoe 
MD: Jacmn Lucky 

1, 

KMXV/Kansas City. MO' 
MO Jame Coo 

WWST/Knosville. TN' 
PD Rich Bailey 
MD Scot Bohannon 

gAf0Yr/1.2y1gIne, IN 

KSMB/Lafayetle. LA' 
PO Bobby Novosad 
APLIND Andrew A G Gordon 

WLAN/Lancaster. PA' 
POE Bradt 
APO:NO: Holy Love 

- 

WHIZ/Lansing, MI' 
OMPO- Jason Addams 
ADD David Bryan 

WLKT/Lezington, KY' 
OMPO Barry For 

, . 

KFRX/Lincoln, NE 
PO Ryan Sampson 
MD Adam Michaels 

KLALtittle Rock, AR' 
PO Randy Cain 
APO Ed Johnson 
MD Marione 

. 

KIISA.os Angeles, CA' 
Pt John Ivry 
APO/MD:Jule Pilaf 

316.16551936662155,05 

WOJX/louisville, KY' 
PO: Shane Callen 

3,65 63..51 
5.55355. 

WZKF/Louisville, KY' 
Puma Clins Rardolph 

WZEE/Madison, WI' 
OM. Mike Ferns 
PO:Jon Reilly 
AID; RaBot 

I WO' 006417335411171515556.5 
.11,S,DEGRAW 

KIFS/Medford, OR 
OPP Bill Nelsen 
PON°. Michael Moon 

21 1,59 liCull 
L 54515 

B.' 45 1,3 5,, 

WAOIVMelhoume, FL' 
PO Beau Richards 
MD El IC Detury 

WHBO/Memphis. TN' 
PO- Karson win a K 

APO MD lognot 

WHYI/MiBMI. FL' 
PP ROO Roberts 
APD Donnte Michaels 
MO Michael Yo 

WXSS/Milwaukee, WI. 
CHARD Bran Kelly 
APDMO P.1 

KOWB/Minneapolis. MN' 
PD Rob Moms 
MD Derek Moran 

WABB/Mobile, AL' 
OM Jay Hooting 

POND Jammer 

WYOK/Mobile. AL' 
*POND Scott Adams 

KHOP/Modesto, CA' 
DM. Richard Peny 
P_ 

KNOE/Monroe. LA 
OMPO Bobby Wads 

WHHY/Montgomery. AL 
OM Bill Jones 
POND Steve Smith 

- 

WWXM/Myrtle Beach. SC 
OM Mark Andrews 
APO Kamm 

WRVW/Nashville, TN' 
POND Rich Dans 

WBLVNassau, NY' 
014. NM/ Gambino 
PD 11 Rice 
APO AI Levine 
MO U Zahrelski 

WFHN/New Bedlord. MA 
PI) James Red 
MD. Rand Duran 

WKCl/New Haven, CT' 
PO Cna: MIN 
MO Kerry CAllus 

WOGN/New London. CT 
PO Kevin PO lira 
MD Shawn Murphy 

WEZB/New Orleans, LA' 
OMPO Ulkt Kaplan 
APO Channe Scott 

MO Steve G 

2 :YAP 445,63.5 
I 1.41646. 

WHTZ/New York, NY' 
PD: Tom Poleman 
MI Sharon Dadra 

MD: Paul -tubby" Bryant 

KCRS/Odessa, TX 
MO Male Rodnguer 

IUYO/Oklahoma City, OK' 
PS Nike McCoy 

MO I Rod 

re. 

WM/Orlando, FL' 
OMPO Adam Cook 

APORAD Pele De Graall 

WILN/Hanama City, FL 
DM Mie Pretne 

PO Keith Allen 
APO,MO G.Man 

WIOQ/Philadelphia, PA' 
PO: Todd Shannon 
APO/MO: Manan Newsome 

elLi r", 

KZZPAImenis, Al' 
PD Mark Maim 
ND: Chino 

WKST/Piltsburgh, PA' 
PO: Mark Anderson 
PPD. Mark Mien 
MO 

- mthPI 

WJBO/Porlland. ME 
Omeo rim More 
MD brie Adams 

KKRZ/Portland, OR' 
PD: Brun Bndoman 
9 bmer 
15 1110.011 OYEZ 0555.05 

CA. C.. 
501.1T 

WERZ/Portsmouth, NH' 
OMPO: Mike O'Donnell 
APO MD Kenn Mathews 

WSPK/Poughkeepsie. NY 
PO Scotty Mac 
APO Sky Walker 
MD Paula Cret 

WPRO/Prowdence, RI' 
Oh/ PO Tony Bristol 
APO MD Davey Morns 

KBE/VOu ad Cities. IA' 
OM Doren Pita 
PD Jan James 
MO: Steve Fuller 

I .4 

WHTS/Ouad Cities. IA' 
Pa Tony Wadelms 

W006/Raleigh, NC' 
PO: Rick Schmid 

3171.4 
6[6 NW. 

2 454.512.4. 
2 6510665315 

1,114 

KRCS/Rapid City. SO 
OM crania 0 Douglas 
PO Chad Bel. 
MD: D Ray Might 

IS TWO f: Sk, 

WRVO/Richmond. VA' 
PO. Wand Coy 

APO: Darren Slone 
MD: laraMan Reed 

WJJS/Roanoke. VA' 
PO MD CH, 

. 

WXLK/Roanoke, VA' 
PO Kevin Scot 
APD Danny Meyers 
MO: ElobiPa Ind 

WKGS/Rochester, NY' 
PD Enok Anderson 
MD Urde Daum 

WPXY/Rochester. NY' 
PD Mike Danger 

APO Carson 
MO 1 B 

WZOK/Rockford, IL 
PO MAD lama W. 

.im 
PTT 

KDND/Sacramenta CA' 
PO Stew Weed 
MD Chnnopher X 

WIDG/Saginaw, MI' 
PO Brent Grey 
MD: Enc ChM 

KZHT/Salt Lake City, UT' 
PO Jeri faccersy 
MD Kramer 

KELZ/San Antonio, TX' 
PO Doug Barrett 
La £1,414131 LOPE153, 

56516.311 
1160( 0.96 

ICCOVSan Antonio. TX' 
PD Jay Shannon 

To7 Cortez 

KHTS/San Diego, CA' 
PD Dana Laird 

APOND HOW Hoe 

KSLY/San Luis Obispo. CA 
PO. Andy Milliard 
MEt Crap Marshall 
24 5.1155 .P1 
20 AO 
19 6.53/415 
16 GAM. CM 
16 000101 
17 10.1315 
15 .110144.5 

64.116. 
65.11651553.44 .01 

WAEV/Savannah. GA 
OM Brad Kelly 
PDMO CMS Man 
APO tun Hams 

WZAT/Savannah, GA 
PO: Bnan Rickman 

KBKS/Seattle, WA' 
MAYO: Mike Predon 
APOMO: Marna D. 

MU/Shreveport, U' 
PD: Erin UMW 
MBA". Harley 

WNDV/South Bend, IN 
PO Tommy Frank 
APO Ramie Mack 
MD Ohs 

KZZU/Spokane, WA' 
Pa Casey ChriSlophs 
MD: Brooke For 

Ib 

KOTAG/Springlield. MO 
POND: Jay Shannon 

KSLZ/St, Louis. MO' 
PO: Boomer 

mpJ7v_ 

WNTO/Syracuse, NY' 
OMIS: Tom Rebell 
MD: Jimmy Olsen 

;J. 

WI/MT/Syracuse. NY' 
PO Butt Charles 
MD Jett Wise 

WHTF/Tallahauee, FL 
DM lay Tailor 
PO Darien Stephens 

AMMO .15565 yne 
. - . 

WFII/Tampa. FL' 
OMPO Jeff Kaidg, 
APOTIO Kane 

WMGI/Terre Haute, IN 
MD NOT Lueduog 

WYKS/Toledo, OH 
OMPO Bill Michaels 
APDRAD Mark Andrews 

WNW:I/Traverse City, MI 
OMPD Todd Martel 
APO,MD: Luke Spencer 

WPST/Trenlan, NJ' 
MOO: Daft McKay 

ApORAO, Chris Puerto 

J.,. (A, sty DO, 
3.4,6 563140 
'49 [Or 

NROO/lecson, AZ' 
OM Tim Archankt 
PO Ken Carr 

MO Ch's Peters 
'PP 53331.5430 

5655545 

KHTT/Tulsa, OK' 
OMPO ITO TucW 
ADD_ Mat Ryder 
MO Tirn Railty 

,M1 VIAGE11.000, 

3.4 6.41-5 5630,9 

KIZS/Tulsa. OK' 
PD GM. 

WWKZ/rupelo, MS 
PD: IbckStevers 
NM Marc Nkm 
26 1.11.1,5445.155. 
20 Strm 
17 .131575100 
ro 6.515465011501, 
6 14,0195 DAm 

IgS4Tr. riT! 

WSKS/Utica, NY 
OM Slew Want 
PO Steve Lawrence 
MOND Shaun Andrews 

WLDIAV. Palm Beach. FL' 
OM. Dave Denver 
PD Chu Macro 
MO Dave Vayda 

KWTXAVace. TX 
PO Darren Taylor 

AP 01110 Joim Oakes 

WHITAVashington. DC' 
PO Om Mon 
MO. Mile Dee 

WIFCAYausau, WI 
PO John Jost 
APO Jammrn Joe Malore 
MD Balky 

WM-IT/Wilkes Barre, PA' 
PD Mark McKay 
APO MD AJ 

WKRZ/Wilkes Barre. PA. 
OM Jim Maine 
PD Tian Schuller 
APOSID Kelly A 

WSTIV/Wilmington. DE 
PO John Wilson 
&POND Mike Ross, 

WAZO/Wilmington, NC 
PD Mari Jacobs 

13 5504.4 3,4:73 363, '13 3353-.144 
5,33915 

KFFM/Yakima, WA 
OM Ron Karns 
POIA0 Stew Rod. 

WAKZ/YOungSlOwr. OH' 
DM Bankiers 
POND: Jenny Mac 

WHOT/Youngstown. OH' 
PD 60531 Trout 
MD Lu Reynolds 

POWERED 

IEIIIABASE 

'Monitored Reporters 

186 Total Reporters 

119 Total Monitored 

67 Total Indicator 

Did NOV Report, 
Playlist Frozen (11): 
KBAT/Odes., TX 
KDUK/Eugene, OR 
KPRF/Amarillo, TX 
KZII/Lubbock, TX 
WBNO./Bloomington, IL 
WKFR/Kalamazoo, MI 
WMGB/Macon, GA 
WOOB/Charnpaign, IL 
WSTO/Eyansville, IN 
WVAO/Morgantown, WV 
WWAX/Duluth 

30 Radio & Records February 25, 2005 

www.americanradiohistory.com

www.americanradiohistory.com


CHR/RHYTHMIC 
DANA HALL 
dhaU@radionndierords. mm 

PART Two OF A TWO -PART SERIES 

More Fall Fun Numbers 
Fall '04 Rhythmic ratings success stories 

his week I'm highlighting some of the stations that got great 
numbers in the fall '04 Arbitron ratings period. We'll take a 

close look at several stations that are consistently No. 1 in their 
markets and drop in on several markets where the Rhythmic 
battle is heating up as challengers make significant moves. 

When I speak to programmers about their 
ratings success, I feel there is always some- 
thing I can learn from them, whether it be a 

programming strategy or a management ap- 
proach that helps build a winning team. It's 
also nice to be able to give a little shine to those 
stations that really performed and allow the 
PDs of those stations to shout out the team 
members who helped them win. 

KPWR (Power 106)/Los Angeles 
PD: Jimmy Steal 

Summer '04 -Fall '04: 4.9 -4.9 (No. 1) 

"We have an amazing team that totally gets 
our strategy, lives hip -hop every day, drips 
with passion and focuses on tomorrow, not 

yesterday," Steal says. 
"Most important, they 
have a PD who stays 
out of their way. 

"We were No. 1 for 
the 11th book in a row 
12+ and 18-34. We were 
actually No. l in 11 dif- 
ferent demos for our 
11th No. 1 book in a 

row. We were No. l not 
just with persons 18-34, we were also No. 1 

with 18-34 men and women and No. l 18-49. 

"The Los Angeles market constantly chang- 
es and continues to be very challenging. A lot 
of people are biting us, but I can't give the im- 
itators any free press here; it would be unde- 
served. People can bite us all day long, but 
they can't be us. Still, it's very flattering to he 
the most- copied station in L.A. 

"I must start by thanking the real power up- 
stairs for all our many blessings. Then there 
are the mere mortals: Rick Cummings, who 
started Power 106 and our format; Val Maki, 
our amazing VP and Market Manager; Big 

Boy and the Neighborhood, who are an abso- 
lute pleasure to work with; and all of our out- 
standing airstaff, including Khool Aid, Good - 
fellas Sr Tito, Felli Fel and Syphe Sr Deluxe. 

"In programming, MD E Man is a whiz. 
Mixers Choc and Echo are holding it down. 
Then there's Dianna Obermyer and Feman- 
do Lugan in marketing and promotions; Cris - 
tina, my Programming Assistant; and Juice 
and Jeff Garcia in imaging and production. 
There's also Director /Sales Janet Brainin and 
her sales team, featuring the Pat & John Show. 

"Hell, everyone at Power 106 is responsible 
for our almost three years of being No. l in L.A. 

Jimmy Steal 

Success is no accident. There is only one for- 

mula, and it always comes from real teams who 
understand what it takes to win every day and 
then do what it takes to win every day." 

WPGC- FM/Washington 
PD: Jay Stevens 

Summer '04 -Fall" '04: 7.3 -6.7 
(No. 11 

Stevens says, "We had a great fall book: No. 
1 12 +, No. l 18-34, No. 1 25-54, and morning 
man Donnie Simpson was No. 1 across the 
board. We have been No. 112+ 51 of the past 
57 ratings periods - that's over 14 years! 

"I wish I could brag to you and take all of 
the credit, but it's a 

team effort. From Reg- 
gie Rouse, my Opera- 
tions Manager and 
Donnie's producer,' to 
Angelique Alston in 
promotions and her 
staff' to Boogie D, our 
new MD, to our GM, 
Sam Rogers, to our in- 

credible airstaff, we 
have a great team that understands the urgen- 
cy of this business. 

'We also have very high standards. We do not 
accept mediocrity. Some people thrive in this en- 

Jay Stevens 

"We have been No. 1 12+ 

51 of the past 57 ratings 

periods - that's over 14 

years!" 
Jay Stevens 

vironment, while others have trouble keeping up 
and usually don't last. We are also very involved 
in the community That gives you depth and 
makes your listeners fiercely loyal to you. 

"The station is very strong in all dayparts. 
Starting the day with a dominant and success- 
ful morning show like Donnie Simpson jump - 
starts the whole station. We win in each day- 

part, but with the biggest audience available 
in mornings, winning in mornings is crucial 
for our overall success. 

'The market has been stable-or as stable as 

you can be in this business - for a few 
years. There are three major Urban stations 
[WKYS, WMMJ and WHURJ shooting at us, 

along with CHR /Pop WI-IT. It's fiercely com- 

petitive, but that makes it fun and exciting. We 

now have a Spanish station in the market, 'El Zol 

99,' the old Rock WHFS. I work with that sta- 
tion as well, and it will be interesting to see if it 

has any effect on the Urban or CHR stations. 
"We look at each book as the Super Bowl. 

We never let up, and we are out to be a bigger 
dynasty that the Patriots!" 

KISV/Bakersfield 
PD: Picazzo Stevens 

Summer '04 -Fall '04: 8.1 -9.0 (No. 1) 

"The only reason I can come up with for our 
success is that Arbitron screwed up," says 
Stevens. "But, seriously, the biggest increase 
book to book was in our key demo, 18-34, 

where we went 10.4- 

14.1. 

"All of our jocks do 
extremely well, but su- 
perstar status belongs 
to our morning guy, 
Romeo, who runs a 

one -man show and 
wins. We did see the 
launch of a new Rhyth- 
mic station IKSEQI 
here a few months ago, 
which was bound to happen. If I am going to 
have a competitor, I couldn't be happier it's 
them. 

"I need to thank my air team: Romeo, Ran- 
dy, JReed, James, Wreck, Kevin, Julius, Noe G., 
Vania, Elias, Daniel, Damage and Chuck 1. 

These are the guys - and girl - who do the 
day -to-day things that help get the job done. 
Strategically, I thank our consultant, Steve 
Perun, for his insight and Bob Lewis for build- 
ing this team to begin with." 

WLLD (Wild 98.71/Tampa 
PD: Orlando 

Summer '04 -Fall '04: 4.4 -5.7 (No. 4) 

"If I knew how to determine why the Ar- 

bitron gods spit out certain results, I'd be radio's 
LeBron James right now," says Orlando. "I 
have no clue. I often hear that it's about stay- 

ing consistent; howev- 
er, you have to actual- 
ly hit the mark prior to 

making a commitment. 
"A lot of stations are 

determined to stay 
with something that 
wasn't working initial- 
ly and think that 
they're being 
consistent. They are, 

but it's consistently bad. Find your swagger 
and stay with it. If you have a patient compa- 
ny, they'll give you time to grow the brand. 

"Our chief demo is 18-34, and we grew our 
summer 2004 9.4 to a fall 2004 12.5. Each day - 
part showed an increase of three shares, except 
our night show, which brought in six addition- 
al shares. The focus remains on staying with a 

good plan. Our summer number was a little out 
of the norm, but we didn't react; we just con- 
tinued to drive to our goal. If you look at the 
year -to-year, both fall '03 and '04 were a 12.5. 

Picazzo Stevens 

Orlando 

"As far as stars, there are no leaders 
here. We like to refer to ourselves as parts of 
one big Wild body. No one is more important 
than the rest, but all are effective at making 
us move. Alli That Girl, our afternoon jock, is 

the mouth because she's loud. Scantman, our 
co -Asst. PD /midday talent, is our feet -a 
very strong foundation. 

"Our morning talent on The Freak Show are 
considered the arms because they like to 
touch. I can't say where, but they love to 
touch! Beata, our co-Asst. PD /Music Hustla 
is our heart because she's the warm and fuzzy 
side. Drew, our Marketing Director, is our 
eyes: Sees all, knows all, and loves to 
watch. Our night guy, 3nd Leg Greg, is ... well 
... I'll let you figure that one out. He does not 
enjoy cold water, though - something about 
shrinkage. 

"The market has shifted. There are simply 
more stations. Companies are signing on pe- 
ripheral stations and sacrificing portions of 
their playlists to feed the new sign -ens. It's 
audience- moving, and sometimes people 
don't enjoy being herded around. It's good for 

the audience to have variety but then again, 
only quality choices stick with you. 

"Like that variety pack of lunch snacks we 
all had as school kids. Even though there was 
variety, the Cheetos, Doritos and Fritos were 
usually the first to go. The plain chips, al- 
though tasty, were always the last choice. 

"I also have to thank the new team at Infin- 
ity headquarters: President /COO Joel Hol- 
lander; Programming President Rob Bamett; 
Scott Herman; and our GM, Charlie Ochs. 
He's the conscience of the Wild body. We also 
have to thank everyone in the Tampa Bay area 
who gets Wild. From first breath to death, we 
all get Wild somehow." 

XMOR/San Diego 

Consultant: Michael Newman 
Summer '04 -Fall '04: 1.9 -3.0 

(tied with rival XHTZ) 

"We actually beat XHTZ in 18-34 overall," 
says Newman. "XMOR carne out of nowhere. 
We launched March 2004, and in only three 
books and with no jocks we made this much 
headway. We have now added airstaff, and I 

expect us to grow on that. 
"The key is that the station has a strong Lati- 

no lean. That's what separates us from what ev- 
eryone else is doing. Without giving away any 
secrets, I can say that we have an extremely tight 
playlist, but one that's very Latin- driven. 

"We were the first to play Daddy Yankee's 
'Gasolina,' and look at how huge it is across 
the country. Six months ago the format was 
all about Lil Jon and that type of music. We 
were ahead of the curve in embracing the Lat- 
ino hip -hop movement, which is where the 
format is headed now." 

KVEG/Las Vegas 
PD: Sherita Saulsberry 

Summer '04 -Fall '04: 2.7 -4.7 (tied 
with rival KLUC) 

"We really focused on giving our audience 
good radio - playing the hits, cool promo- 
fions and hot and awesome jocks and mixers," 
says Saulsberry. "We ran several campaigns. 
In fact, there are too many to list, but the ma- 
jority of our promotions were lifestyle -driv- 
en. We focused on giving the listeners exactly 
what they wanted, and, of course, we used 
several outlets to stay visible in the market. 

Continued on Page 33 
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February 25, 2005 
ARTIST TITLE LABELISI 

TOTAL 

PLAYS 
I - 

PLAYS 

TOTAL 

AUDIENCE 

1001 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

GAME f150 CENT How We Do (Aftermath/GUnit / lnterscope) 5774 +11 703166 15 7410 

LIL' JON &THE EASTSIDE BOYZfIUSHER & LUDACRIS Lovers &Friends(7Vi) 5745 278 676734 13 3810 

50 CENT Candy Shop (Shady /A ftermath/lnterscopel 5570 +991 665828 6 8010 

MARIO Let Me Love You (J/RMG( 5313 -564 618208 16 8210 

50 CENT Disco Inferno (GUnit /Shady /Aftermath /lnterscopel 5282 -412 644817 11 7810 

CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 4043 -622 455315 19 8110 

DESTINY'S CHILD Soldier (Columbia) 3931 847 358055 13 7510 

FRANKIE J. fIBABY BASH Obsession (No Es Amer (Columbia) 3876 +332 357135 7 6310 

EMINEM Mockingbird (Shady /Aftermath / lnterscope) 3382 +19 318061 12 6410 

USHER Caught Up (Laface /Zomba Label Group) 3047 +202 338700 8 8011 

MARIAH CAREY Its Like That (island /IDJMG) 3047 +92 279122 6 7810 

T.I. Bring 'Ern Out (Grand Hustle /Atlantic) 2929 403 335353 13 7710 

SNOOP DOGG f!PHARRELL Drop It Like Its Hot (Doggystyle /Geffen) 2890 272 323333 23 7710 

NATALIE Goin' Crazy (Latium /Universal) 2522 +213 211675 11 5511 

TRICK DADDY Sugar (Gimme Some) (Slip-Al-Slide/Atlantic) 2494 +305 182555 9 6811 

BABY BASH Baby I'm Back (Universal) 2002 +186 174458 6 5611 

OMARION 0 (Epic) 1873 +329 195144 7 6014 

LUDACRIS Get Back (Del JamSouth /lDJMG) 1723 .402 145126 16 7010 

TRILLVILLE Some Cut (BME /Warner Bros.) 1720 +286 193454 10 6018 

DADDY YANKEE Gasolina (VI Music) 1660 168 205339 13 2110 

YING YANG TWINS Wait (TVT) 1538 +330 163812 3 54111 

BOBBY VALENTINO Slow Down (DTP /DefJam /IDJMG) 1516 +333 138625 4 5916 

TORI ALAMAZE Don't Cha (Universal) 1516 -226 92179 11 4310 

LLOYD BANKS Karma (lnterscope) 1461 -206 181825 16 5810 

PITBULL fILIL' JON Toma (TVT) 1415 +162 121791 4 5412 

ASHANTI Only U (Murderinc.//BJMG) 1382 197 136924 16 6810 

NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive /Zomba Label Group) 1354 +125 118713 11 6211 

AKON Lonely (SRC /Universal) 1331 +390 150057 3 60157 

GAME Hate It Or Love It (Aftermath /GUnit /lnterscope) 1306 +450 281987 3 31115 

JENNIFER LOPEZ Get Right (Epic) 1159 -466 115089 7 5110 

SNOOP DOGG fIJUSTIN TIMBERLAKE Signs (Doggystyle /Geffen) 1138 +353 106276 2 47111 

BROOKE VALENTINE fIBIG BOl & LIL' JON Girlfight (Virgin) 1089 +246 69628 3 5414 

NELLY fITIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 1085 174 84664 20 4010 

FANTASIA Truth Is (J /RMG) 1074 +135 118547 5 5711 

T.I. You Don't Know Me (Grand Hustle /Atlantic) 1073 +398 122606 2 5016 

JA RULE fIR. KELLY & ASHANTI Wonderful (MurderInc. /IDJMG) 1023 130 84183 19 5910 

LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon Do (TVT) 1019 -63 155123 18 5710 

NELLY N Dey Say (Derrty /fo'Reel /Universal) 866 +145 61530 5 4010 

ALICIA KEYS Karma (J /RMG) 851 -96 79809 13 4810 

LUDACRIS Number One Spa' (Def Jam South /IDJMG) 839 +402 95235 1 6218 

GWEN STEFANI fIEVE Rich Girl (lnterscope) 761 -11 116185 9 2810 

CHINGY fIJANET JACKSON Don't Worry (Capitol) 738 -172 51112 6 4110 

JOHN LEGEND Ordinary People (Columbia) 733 +57 93028 3 3714 

TWISTA fIFAITH EVANS Hope (Atlantic /Capitol) 594 186 61027 8 3710 

BABY Shyne On (Cash Money /Universal) 576 .9 29323 3 4712 

EMINEM Like Toy Soldiers (Shady /Aftermath /lnterscopel 538 169 74950 8 1110 

AMERIE One Thing (Columbia) 527 +4 117858 1 2115 

112 U Already Know (De1Soul / /DJMG) 522 +171 52564 1 3211 

FABOLOUS Baby (Atlantic) 516 150 58300 8 3910 

JENNIFER LOPEZ fIFAT JOE Hold You Down (Epic) 471 +202 53887 1 2316 

84 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.). © 2005. Radio & Records 

POWERED 

MEDIABASE 

MOST ADDED' 
ARTIST ' -T[ LASEL5 ADDS 

AKON Lonely (SRC /Universal) 57 

JA RULE IILLOYD Caught Up (Murderinc. /IUJMG) 24 

MASHONDA Back Of The Club (J /RMG) 21 

GAME Hate It Or Love It (Aftermath /GUnit /lnterscopel 15 

MARQUES HOUSTON All Because Of You (TUG) 13 

YING YANG TWINS Wait (TVT) 11 

SNOOP DOGG f /JUSTIN TIMBERLAKE Signs (DoggystylelGeflen)11 

JACKI-0 fIJAllE PHA Break You Off (TVT) 9 

LUDACRIS Number One Spot (Gel Jam SouthIIDJMG) 8 

TRILLVILLE Some Cut (BME /Warner Bros.) 8 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS 

TOTAL 

PLAY 
INCREASE 

50 CENT Candy Shop (Shady /ATtermath /Lnterscope) +991 

GAME Hate It Or Love It (Aftermath /GUnitllnterscopel +450 

LUDACRIS Number One Spot (Oaf Jam South. /IDJMG) +402 

T.I. You Don't Know Me (Grand Hustle /Atlantic) +398 

AKON Lonely (SRC /Universal) +390 

SNOOP DOGG fIJUSTIN TIMBERLAKE Signs 

(Doggysty /e /Geffen) +353 

BOBBY VALENTINO Slow Down (DTP /DefJam /IDJMGI +333 

FRANKIE J. fIBABY BASH Obsession No Es Amor) (Columbia) +332 

VINO YANG TWINS Wait (TVT) +330 

OMARION 0 (Epic) +329 

NEW & ACTIVE 
MIKE JONES fISLIM THUG & PAUL WALL Still Tipp' 
(SwishaHouse /Asylum /Warner Bros.) 

Total Plays: 433, Total Stations: 17, Adds: 0 

MARIO How Could You (J/RMG) 

Total Plays: 398, Total Stations: 53, Adds: 5 

K YOUNG Happy Together (Treacherous) 

Total Plays: 335, Total Stations: 24, Adds: 1 

LIL' JON f /ICE CUBE Roll Call (TVT) 

Total Plays: 318, Total Stations: 13, Adds: 2 

WILL SMITH Switch (lnterscopel 

Total Plays: 146, Total Stations: 14, Adds: 2 

S5 Doh That A" (J/RMG) 

Total Plays: 138, Total Stations: 20, Adds: 4 

MASHONDA Back Of The Club (J /RMG7 

Total Plays: 133, Total Stations: 23, Adds: 21 

JOJO Not That Kinda Girl (B /ackGround /Universa /l 

Total Plays: 111, Total Stations: 17, Adds: 2 

JA RULE fILLOYD Caught Up (Murder /nc. /IDJM) 
Total Plays: 80, Total Stations: 24, Adds: 24 

MARQUES HOUSTON All Because Of You (TM 
Total Plays: 78, Total Stations: 14, Adds: 13 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Promote your company, product, or event with 
Roll -a- Sign's versatile disposable banners 

Cost -effective and reusable 
Many sizes and colors available 

Durable enough for indoor or outdoor use 
Advertise your message in any color 

PLASTIC 
BANNERS 

Call today for more information! 
1- 800 -231 -6074 www.rollasign.com 
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RateTheMusic.cvm 
II Nlllmq 

America's Best Testing CHR /Rhythmic Songs 72 + 
For The Week Ending 2/25/05 

Persons Persons Persons 
Artist Iulc il.thel; TW LW Familiarity Burn 12 -17 18 -24 25 -34 

CIARA MISSY ELLIOTT 1, 2 Step (LaFace /Zomba Label Group/ 4.17 

50 CENT Disco Inferno IGUnit /Shady /Aftermath /lnterscopel 4.16 

50 CENT Candy Shop (Shady / Aftermath /lnterscope) 4.16 

LIL' JON & THE EASTSIDE BOYZ f/USHER & LUDACRIS Lovers & Friends (TVTI 4.10 

MARIO Let Me Love You (J /RMG) 

EMINEM Mockingbird (Shady /Aftermath /lnterscopel 

FRANKIE J.1IBABY BASH Obsession (No Es Amor) (Columbia) 

NATALIE Goin' Crazy (L atium/Universal) 

USHER Caught Up (Laface/Zomba Label Group) 

NIVEA fILIL' JON & YOUNGBL00DZ Okay (Jive /Zomba Label Group) 

GAME 1150 CENT How We Do (Aftermath /GUnit/Interscope) 

LLOYD BANKS Karma (hderscope) 

ALICIA KEYS Karma (J /RMG) 

MARIAN CAREY It's Like That (island /IDJMG) 

TRICK DADDY Sugar (Gimme Some) (Slip- NSlide /Atlantic) 

DESTINY'S CHILD Soldier (Columbia) 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 

LUDACRIS Get Back (Oe1JamSouth/ /DJMG) 

ASHANTI Only U (Murder Inc. 110J46 

TRILLVILLE Some Cut (BMf /Warner Bros.) 

JA RULE f /R. KELLY & ASHANTI Wonderful (Murderinc. / /DJMG) 

NELLY fITIM MCGRAW Over And Over (Derrty /Fo'Reel /Curb /Universal) 

LIL' JON & THE EASTSIDE BOYZ full SCRAPPY What U Don' Do (TVT) 

OMARION O IEplc) 

BABY BASH Baby I'm Back (Universal) 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geller) 

JENNIFER LOPEZ Get Right (Epic) 

TORI ALAMAZE Don't Cha (Universal) 
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Total sample size is 345 respondents. Total average favorability estimates are based on a scale of 1.5. (I= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs 
must have 40% familiarity to appear on survey. Sample composition is based on persons 121. Persons are screened via the Internet. Once passed, they can take the music 
test based on the format/musicpreference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem. is available for local radio stations by calling 818- 377 -5300. 

\,..RateTheMusic. com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

More Fall Fun Numbers 
Continued from Page 31 

"The market has changed. Moving from two direct 
competitors to one has been a huge blessing. 

"I have to thank W. Kemp, the smartest person I 

know; my GM, Gary Cox, who is extremely support- 
ive; JNOISE, our MD, who holds so much down; Law- 
man Promotion's Greg Lawley and Gary Spangler; and 
last but not least, my two mentors, 'Big' Bruce St. James, 
PD of KKFR /Phoenix, and [KDHT /Austin PD] Bob 
Lewis." 

KDDB (The Bomb)/Honolulu 
PD: Leo Baldwin Summer '04 -Fall '04: 3.7 -5.0 

(creeping back up on rival KPHW, which went 4.2 -5.1) 

"lt wasn't much of a battle for the first three years," 
says Baldwin. "In summer '04 KPHW [crosstown) had 
a little bit of success, but now, with this latest book and 
in the last six to eight months, you see us leveling out 
to where we were previously. If you look at spring '04, 
we were 5.1 to their 4.1. We were going through some 
ownership changes, which really affected the staff and 
our on -air sound. Now we have things back under con- 
trol. 

"While we were going through our ownership 
change, KPHW relaunched in October with no jocks 
and running 10,000 joints in a row. That's what gave 
them their spike in the fall. But it has been a battle with 
them from the beginning. I used to work there. I came 
over to The Bomb three years ago to help launch this 
station. 

"I have to shout -out and thank our new owners, Vi- 

sionary Entertainment - first, for buying us, and sec- 
ond, for putting us back in a position to win. We are 
truly back in the battle now, and the next book will be 
very interesting." 

REPORTERS 
Stations and their adds listed alphabetically by market 
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DANA HALL 
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PART ONE OF A TWO -PART SERIES 

Adult Listeners Give 
Stations Top Ratings 
Fall '04 ratings success stories 

e past few weeks have been stressful for many, with the 
fall '04 ratings coming out. More than a few programmers 

were waiting on pins and needles to see how their stations per- 
formed. Now that the wait is over, we see that the Urban for- 
mats - mainstream Urban, Urban AC and Gospel - did rather 
nicely. In this two -part series, R &R highlights some of the suc- 
cess stories of the fall '04 ratings race, starting with Urban AC. 

The Urban AC format has always been a 

revenue generator for clusters, but in recent 
years it's also become a ratings dominator in 
many markets. This week I'm spotlighting the 
Urban AC stations that made major moves to 
the top of the ratings in their mar- 
kets, as well as stations in dominant 
clusters that work as part of teams 
to win overall. 

These aren't the only Urban AC 
stations that performed well in the 
12+ arena. Stations like WDLT/Mo- 
bile (No. 1), WDAS /Philadelphia 
(No. 2), WCFB /Orlando (No. 2), 
WQMG /Greensboro (No. 2) and 
KMJQ/ Houston (No. 3), which con- 
sistently maintain their dominance in the 25- 

54 demo, made impressive moves in overall 
rank. 

We'll start with a look at two brand -new sta- 
tions -both launched by Cumulus just before 
the start of the fall '04 book - that had major 
impacts in their markets. KVMA /Shreveport, 
LA even went to No. 1 in just three months. 

KVMA (Magic) /Shreveport, LA 

PD: GQ Riley Summer '04- Fall '04: 
3.7 -12.4 (No. 1) 

"The Shreveport market was in desperate 
need of this format," says Riley. "The word - 
of -mouth factor is what put KVMA over the 
top. Adults felt they fmally had a station that 
they could truly call the 'adult choice.' Of 
course, we did well with 25-54 women, but I 
was extremely surprised in the 18-34 demo- 
graphic, where we were also very strong. 

"A year ago the market was full of what I 

call 'GLMs': Get Like Me stations. The choice 
was either rap or rap lite. Listeners had to tol- 
erate the BS until they got to their favorite 
adult song. Now that we have Magic in the 
city, there's no need to sit through the radio 
mess anymore. 

'The competition is very stiff, because our 
direct competitor is eight -tenths down the 
dial from us -we're very dose in frequency. It's 
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very important to promote the station careful- 
ly and distinguish it from the competitors. 

"I have to thank [Cumulus Director /Ur- 
ban Programming] Ken Johnson. I've already 
thanked him, but this is a formal industry 

thanks. I've also got to thank [Mar- 
ket Manager] CJ Jones, who is one 
of the best and fairest in the busi- 
ness; [Service Broadcasting /Dallas 
Station Manager] Ken Dowe, who 
believed that I could and can do 
great things; [veteran programmer] 
Chris Collins, for the guidance over 
the years; and, of course, the KVMA 
staff. There is no way that we could 
be here without your hard work 

and dedication. 
"Lastly, to Louie 'Da Wolf ' White, I would 

have been on the streets without you, man. 
Thank \ nur, 

WRRX (Magic 106.11/Pensacola, FL 

A 
GQ R iley 

PD: Terry Styles Spring '04 -Fall '04: 
1.6 -5.4 (No. 7) 

"There was a hole in the Pensacola, FL 

market for an Urban AC targeting 
women 25 -54," says Styles. "The 
station flipped formats at the end of 
August of last year and was jockless 
for a good amount of the fall book. I 

arrived as PD at the end of October. 
"WRRX (Magic 106.1) finally went 

live the second week of November. 
Even though we were live for only 
about a month of the fall book, the Terry Styles 
station was hot and heavy in the 
streets, especially during the holidays. 

"Our midday girl, Sonshine, has been in the 
market for several years, having worked 
across town at heritage [ABC Radio Touch af- 
filiate] WRNE. There's nowhere you can go 
without someone mentioning Sonshine. She 
also serves as our Promotions Director and al- 
ways has great ideas. 

"The Tom Joyner Morning Show is another fac- 

tor in our ratings success. Even though we are 

an Urban AC station, we are very personality- 
driven across all dayparts. I do afternoon drive, 
and Ibroughta lot of contesting to the airwaves 
that no other station was doing in this area. 

"My show is likea morning show in afternoon 
drive. I have one segment of my show called 'The 

Jammin' Drive at 5.' I play a lot of uptempo old - 
school jams that people have not heard in a long 

time, from the late 70s and early '80s. 

"We had strong ratings with women 25- 

54. Tom Joyner had a 7.0 share, afternoons got 
a 6.9 share, and evenings had an 8.5 share for 
The Quiet Storm - even without a host. 

"We recently moved one of our part-time 
jocks, Donna Rene, to host The Quiet Storm. She 
is also a Pensacola native and an old- school 
radio personality from heritage Urban 
WBOP from back in the day. Iforeseethenight 
numbers growing even more next book. 

"The competitive situation in the market 
has remained consistent. [Urban sister] WBLX, 

which bleeds in from the Mobile market, and 
WRNE were the only two stations the Pensa- 
cola market could listen to for Urban music. 
With WRRX coming on in the market, we're 
an adult station filling a major void. 

"WBLX takes care of the lower demos, and 
we take care of the upper demos. But with the 
hurricane that hit the Gulf Coast last summer, 
WBLX ended up losing its transmitter and 
could not be heard in the Pensacola market for 
the entire fall book. 

"A year ago the choice 

was either rap or rap 

lite. Now that we have 

Magic in the city, 

there's no need to sit 
through the radio 

mess anymore." 

GQ Riley 

"Thanks to Ken Johnson for letting me pro- 
gram here in the market. I also want to thank 
my GM, Liz Hanlon, for giving me a chance 
on a new station venture. Ms. Hanlon is one 
of the coolest GMs I have ever worked for. 

She gives me the freedom to program the 
station to meet the needs of our listeners in 

Pensacola. 
"Having been in the biz for over 

16 years, I've also had a chance to 
soak up a lot of knowledge from sev- 
eral programmers. Keith Landecker 
at WJTT (Power 94) /Chattanooga, 
TN; Hurricane Dave [OM at Cumu- 
lus's Tallahassee cluster]; and Elroy 
Smith, OM at WGCI Chicago. These 
guys have inspired my career." 

WHQT (Hot 1051/Miami 
VP/GM: Jerry Rushin Summer '04 -Fall 

'04: 5.4 -6.3 (No. 1) 

"This is the culmination of a process that 
has been taking place over the past several 
years," says Rushin. "WHQT has been fine - 
tuning its music over the past year, and we've 
seen the ratings increase steadily over that 
time. We are providing a musical choice for 
the adult listeners of South Florida, music that 

can't be heard on any other station. While 
there is a constant battle among other stations 

for the 18-34 demo in Mi- 
ami, WHQT has focused 
steadily on the 25 -54 
demo. 

"The Joyner show in 
mornings has continued 
to be a monster daypart 
for us, as is our night 
show, hosted by Freddie 

Jerry Rushin Cruise. Freddie has been 
with us for over 20 years. 

He was always in the top two 25-54. In fact, 
we pretty much dominate 25-54 in every day - 
part. This quite possibly could be the best book 
the station has ever had. 

"One of the main market changes was a 

move that we made ourselves. We took [Ur- 
ban clustermate] WEDR out of Hot's way by 
focusing it on the younger 18-34 demo. WEDR 
used to dominate in the overall market, often 
winning the 25-54 numbers as well. But with 
increased competition in this market, we had 
to take her down to the target demographic." 

WKUS (105.3 Kiss FM)/Norfolk 
PD: Eric Mychaels Summer '04 -Fall 

'04: 6.3 -7.0 (No. 1) 

"In one year we went from a 4.0 share overall 
toa7.0, " says Mychaels. "In every book we grew 
our share and consistently bettered our ranking. 
Of course, our star demo is still 25-54, and our 
star daypart is mornings, with Joyner. He's ab- 
solutely the best talent in the format today. 

"In addition to our morning show, we have 
a strong lineup throughout the day. Joyner 
starts us off right, and 
then we continue with 
quality personalities and 
focused music. It's the to- 

tal package. I would say 
our music is what our lis- 
teners are most comfort- 
able with - well -tested 
and familiar. 

"Last spring we re- Eric Mychaels 
launched the station, 
changing it from WSVY to WKUS (1053 Kiss 
FM). Wemadea conscious effort to brand Joyner 
with the station's new name. By reimaging the 
station and tightening up the gold library, we 
were able to see the results in the ratings. At the 
same time we made some changes in the dus- 
ter, getting rid of a Smooth Jazz outlet and a hip - 
hop station that were not performing. 

"The resurgence of R &B music has also 
helped the station's growth. If you look at our 
competition, WVKL, they do very well too. The 
Urban AC format is outperforming mainstream 
Urban in many markets across the country. 

"I have to thank [WBTJ /Richmond PD] 
Aaron Maxwell and [Clear Channel VP /Ur- 
ban Programming] Doc Wynter, and also our 
incredible staff for concentrating on the task 
at hand and getting the job done. We've done 
a great deal in a short amount of time. I'm 
proud of them." 

WBHK (98.7 Kiss FM1/ 
Birmingham 

PD: Darryl Johnson Summer '04 -Fall 
'04: 10.4 -13.2 (No. 1) 

"WBHK's success is due to a combination 
of things," says Johnson. "Music is the focal 
point, but our fall contesting and our jocks 
constantly being out in the community are 
part of the reason for our success. 

Continued on Page 36 
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URBAN TOP 50 
WEEK WEEK ARTIST TITLE LABELIS 

February 25, 2005 
TOTAL 
PLAYS 

/- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS AUDIENCE CHAOT ADDS 

(00) 

POWERED 

uEDIABASE 
1 1 LIU JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS Lovers & Friends (TVT) 3841 103 492776 12 910 

2 2 MARIO Let Me Love You (J /RMG) 3348 252 436469 18 6910 MOST ADDED° 
3 3 GAME f150 CENT How We Do (Aftermath /GUnit /lnterscope) 3287 -24 423960 12 6010 ARTIST TITLE LABEL,S, ADDS 

4 4 TRILLVILLE Some Cut (BME /Warner Bros.) 3070 22 335911 15 6510 YING YANG TWINS Wait (TVT) 45 

5 5 FANTASIA Truth Is (J/RMG) 2972 -27 342356 11 6511 
JA RULE fILLOYD Caught Up (Murder /nc.IIDJMG) 42 

JENNIFER LOPEZ fIFAT JOE Hold You Down (Epic) 32 
8 0 JOHN LEGEND Ordinary People (Columbia) 2746 +245 293156 10 6210 

MARQUES HOUSTON Because Of You (TUG.) 28 

11 0 50 CENT Candy Shop (Shady /Aftermath /lnterscope) 2599 +516 316527 5 6810 LIL' MO Yeah Yeah Yeah (Cash Money /Universal) 23 

6 8 DESTINY'S CHILD Soldier (Columbia) 2485 456 274639 14 6810 2PAC Ghetto Gospel (Amaru /lnterscope) 15 

7 9 T.I. Bring "Ern Out (GrandHustie /Atlantic) 2475 -234 326612 13 6810 MASHONDA Back Of The Club (J /RMG) 10 

J.KWON f /PETEY PABLO & EBONY EYEZ Get XXX'd 
9 10 50 CENT Disco Inferno (G- Unit /Shady /Aftermath /lnterscope) 2176 -298 308828 10 2510 

(JivelZomba Zabel Group) 7 

12 m OMARION 0 (Epic) 2134 +51 220761 10 5613 

16 ® T.I. You Don't Know Me (GrandHustle /Atlantic) 2072 +316 229292 9 6710 

10 13 CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 2004 450 228998 16 7010 

14 (D NIVEA fILIL' JON & YOUNGBL000Z Okay (JiverZomba Label Group) 1948 +159 172951 12 6111 MOST 
13 ® USHER Caught Up (Laface /Zomba Label Group) 1928 +95 194482 7 6610 INCREASED PLAYS 
15 16 SNOOP DOGG f!PHARRELL Drop It Like Its Hot (Doggysty /e /Geffen) 1646 141 197902 21 6510 TOTAL 

PLAY 

18 17 SNOOP DOGG Let's Get Blown (Doggystyle /Ge /ten) 1583 24 171176 8 5410 ARTIST .e .Aee_ s INCREASE 

19 18 FABULOUS Baby (Atlantic) 1580 .2 169938 8 6110 FANTASIA Baby Mama ( /RMG) +558 

20 0 TYRA Country Boy (GG &L) 1564 +54 118001 13 4410 
50 CENT Candy Shop (ShadylAftermathllnterscopel +516 

T.I. You Don't Know Me (Grand HusdelAdanticl +316 
22 a MARIAH CAREY It's Like That (island /IDJMG/ 1556 +63 170139 6 6610 

PING YANG TWINS Wait (TVT) +310 

21 a TWISTA f /FAITH EVANS Hope (Atlantic /Capitol) 1556 +50 144822 10 4810 MIKE JONES fOSLIM THUG & PAUL WALL Still Tippin' 

24 ® AMERIE One Thing (Columbia) 1397 +189 186525 5 5313 (SwishaHouse /Asylum /Warner Bros.) +297 

17 23 LUDACRIS Get Back (Del Jam South /IDJMG) 1276 383 129421 14 6410 
MARIO How Could You (J /RMG) +272 

112 U Already Know (Del Sou //IDJMG) +268 
38 ED FANTASIA Baby Mama (J /RMG) 1231 +558 131853 4 6416 

LUDACRIS Number One Spot (Del Jam South /IDJMG) +266 

26 TRICK DADDY Sugar (Gimme Some) (SLipNSlid /Atlantic) 1165 +2 96005 6 5910 JOHN LEGEND Ordinary People (Columbia) +245 

32 M. JONES fIS. THUG & P. WALL Still Tippin' (SwishaHouse /Asy /um /Warner Bros.) 1104 +297 101866 6 6113 FAITH EVANS Again (Capitol) +243 

27 BROOKE VALENTINE f /BIG BOl & LIL' JON Girlfight (Virgin) 1079 +87 80917 5 5711 

23 28 LLOYD BANKS Karma (lnterscope) 1074 146 190644 17 4410 

33 112 U Already Know (DefSotUIDJMG) 1046 +268 114212 3 5811 NEW & ACTIVE 
25 30 ALICIA KEYS Karma (J /RMG) 1041 129 147429 13 4810 

N2U IIJERMAINE DUPAI Baby Mama Love (Virgin) 
37 ® YING YANG TWINS Wait (TVT) 984 +310 87058 3 47145 

Total Plays: 382, Total Stations: 40, Adds: 2 

40 R. KELLY Sex In The Kitchen (Jive /Zomba Label Group) 804 +136 109119 4 210 
MARIO How Could You (J /RMG) 

28 33 JA RULE f°R. KELLY & ASHANTI Wonderful (Murder Inc. /IDJMG) 760 -186 71943 19 5210 Total Plays: 372, Total Stations: 48, Adds: 6 

35 TWEET MISSY ELLIOTT Turn Da Lights Off (Atlantic) 732 +4 87444 4 4412 TRU Where U From? (New No Limit /Koch) 

45 ® LUDACRIS Number One Spot (Del Jam South /IDJMG) 717 +266 68030 2 6512 Total Plays: 351, Total Stations: 28, Adds: 1 

47 FAITH EVANS Again (Capitol) 690 +243 61456 2 5114 NAS Just A Moment (Columbia) 

36 37 URBAN MYSTIC Long Ways (Sobel 670 -9 34432 5 3911 
Total Plays: 334, Total Stations: 33, Adds: 0 

39 38 BABY Shyne On (Cash Money /Universal) 653 16 37029 7 4510 YOUNGBL00DZ f /YOUNG BUCK Datt Me 

(So So Del /Zomba Label Group) 
29 39 ASHANTI Only U (MurderInc. /IDJMG) 637 235 74754 16 5510 

Total Plays: 298, Total Stations: 27, Adds: 4 

31 40 JENNIFER LOPEZ Get Right (Epic) 604 -220 54088 6 4210 
DO OR DIE Magic Chick (Legion) 

30 41 JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscope) 577 265 61183 16 4210 Total Plays: 276, Total Stations: 27, Adds: 1 

34 42 LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT) 574 -163 63932 17 5110 TORI ALAMAZE Don't Cha (Universal) 

49 (1) LIL' JON (VICE CUBE Roll Call (TVT) 567 +136 37983 2 4212 Total Plays: 275, Total Stations: 10, Adds: 0 

[Debut¡ BOBBY VALENTINO Slow Ocwn (DTP /De1Jam /IDJMG) 485 +192 64222 1 4313 ALCHEMIST IININA SKY Hold You Down (Koch) 

42 45 CAM'RON fIK. WEST & S. JOHNSON Down And Out (RocA -fella /IDJMG) 483 -99 81883 5 4110 
Total Plays: 265, Total Stations: 23, Adds: 1 

44 46 TANGO fIDAVID BANNER & BONE CRUSHER Wobble And Shake It (Virgin) 464 -39 25684 8 3110 S5 Ooh That A (J /RMG) 

Total Plays: 149, Total Stations: 29, Adds: 6 
50 RAHEEM DEVAUGHN Guess Who Loves You More (Jive /Zomba Label Group) 448 +24 39071 2 4111 

- (1) MARQUES HOUSTON Because Of You (TUG.) 434 +35 36059 2 28128 
JENNIFER LOPEZ tIFAT JOE Hold You Down (Epic) 

Total Plays: 136, Total Stations: 32, Adds: 32 
'Debut> CASSIDY I'm A Hustla (J /RMG) 416 +43 77277 1 410 

/Debut LYFE JENNINGS Must Be Nice (Columbia) 385 +109 18071 1 3410 Songs ranked by total plays 

70 Urban reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

2113 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an ACH number. Average 
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.). © 2005. Radio & Records 

Station playlists for all R &R reporters 
are available on the web at 

www.radioanUrecords.com. 
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lialeTheMuSÍC.com 
ll KIIINLt\I 

America's Best Testing Urban Songs 12 + 

For The Week Ending 2/25/05 

Pers. Pers. Pers. 

Artist Title (Label) TW LW Famil. Burn 12 -17 18 -24 25 -34 

MARIO Let Me Love You (J /RMG) 4.28 4.21 99% 38% 4.18 4.25 3.88 

GAME 1150 CENT How We Do (Aftermath /G-Unitllnterscope) 4.27 4.34 96% 23% 4.22 4.25 4.12 

50 CENT Disco Inferno (G.Unit/Shady /Aftermath /lnterscope/ 4.22 4.22 94% 19% 4.14 4.18 3.95 

LIL' JON... tJUSHER & LUDACRIS Lovers & Friends WTI 4.18 4.27 98% 27% 4.12 4.20 3.80 

50 CENT Candy Shop (Shady /Aftermathllnterscope) 4.16 90% 13% 4.08 4.16 3.77 

CIARA UM. ELLIOTT 1, 2 Step (LaFacelZomba Label Group) 4.14 4.20 99% 42% 4.14 4.19 3.98 

ALICIA KEYS Karma (J/RMG) 4.08 3.98 93% 22% 4.11 4.20 3.78 

TWISTA fIFAITH EVANS Hope (At /antic /Capitoll 4.02 4.08 79% 15% 3.86 3.90 3.72 

LLOYD BANKS Karma (Interscope) 3.97 4.05 87% 23% 3.93 3.96 3.84 

T.I. Bring 'Em Out (Grand Hustle /Attanticl 3.97 4.03 87% 24% 3.91 4.03 3.49 

USHER Caught Up (LaFace,2omba Label Group) 3.96 4.04 96% 31% 3.85 3.94 3.49 

ASHANTI Only U (Murder /nc. /10JMG) 3.93 3.78 96% 30% 3.92 4.02 3.48 

S. DOGG fIPHARRELL Drop It... LDoggystyle /Geffen) 3.92 3.93 99% 55% 3.90 3.92 3.83 

T.I. You Don't Know Me (Grand Hustle /Atlantic/ 3.92 4.00 68% 13% 3.89 3.95 3.72 

LUDACRIS Get Back (Bel Jam South /IDJMG) 3.91 4.02 97% 36% 3.87 3.98 3.45 

DESTINY'S CHILD Soldier (Columbia) 3.86 3.93 99% 48% 3.88 3.96 3.56 

LIL' JON... IILIL SCRAPPY What U Gorí Do PVT) 3.86 3.97 91% 33% 3.81 3.84 3.70 

FANTASIA Truth Is (JIRMGJ 3.84 3.74 71% 17% 3.86 3.96 3.47 

JA RULE fUR. KELLY...I Wonderful (Murder /nc.//DJMG) 3.78 3.87 94% 40% 3.76 3.90 3.20 

JADAKISS fIM. CAREY U Make Me Wanna (lnterscpoe) 3.74 3.91 83% 31% 3.80 3.82 3.69 

TRILLVILLE Some Cut IBME /Warner Bros.) 3.73 3.78 60% 13% 3.63 3.75 3.21 

TRICK DADDY Sugar (Gimme Some) (Slip NSlide /Atlantic/ 3.71 3.85 68% 15% 3.72 3.74 3.68 

MARIAH CAREY Its Like That (Island/10JMG) 3.69 3.92 68% 11% 3.73 3.76 3.62 

FABULOUS Baby (Atlantic) 3.67 3.77 70% 16% 3.55 3.57 3.48 

NIVEA MIL' JON... Okay (JivelZomba Label Group) 3.65 3.82 62% 14% 3.55 3.62 3.30 

SNOOP DOGG Let's Get Blown (Doggystyle'Geffe/Ú 3.58 3.82 80% 22% 3.65 3.70 3.51 

OMARION 0 (Epic) 3.45 3.64 73% 25% 3.35 3.46 2.94 

JOHN LEGEND Ordinary People (Columbia) 3.42 3.41 61% 20% 3.49 3.55 3.27 

AMERIE One Thing (Columbia) 3.40 - 40% 9% 3.47 3.50 3.38 

Total sample size is 344 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said theyare tired of hearing the song. Songs must have 40 %familiadtyto appear on survey. Sample composition is based 

on persons 12.. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, Is available for local radio stations by 
`calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

Adult Listeners Give.... 
Continued from Page 34 

"All dayparts really stepped up. The 
Joyner show had kind of been lagging be- 
hind, but it soon solidified on top of the 
competition. [Midday host] Lou Bennett's 
numbers are great, my ratings have 

increased, and Kim 
Moore's numbers were 
astronomical. She does 
The Night Kiss, and she 
had a 21 share 25-54. 

"We have a strong 
staff that is out in the 
community as much as 
possible, and we do 
good promotions. We 
even performed well 

18-34. Luckily, everything's been pretty 
steady in the market. Our success is a re- 
sult of everyone pitching in. One person 
couldn't do it alone." 

WKJS & WKJM (Kiss FM]/ 
Richmond 

0M: Al Payne Summer '04 -Fall '04: 3.8- 
6.0 (No. 6) 

"Basically, we did some 
signal swapping," says 
Payne. "We took the Urban 
AC and put it on two frequen- 
des to maximize office listen- 
ing in the metro. We put the 'Contempo- 
rary Inspirational' station on a signal that 
would better utilize in-car listening. 

"The beauty of this cluster is its break- 
down: Kiss FM [WKJS & WKJM /Rich- 
mond] owns 25-54. The best -performing 
time slot was The Ton L Joyner Morning Show 
-being the superstar that he is. Afternoon 

Darryl Johnson 

drive with Dee Dee Renee does very well 
with in -office listening. Our hip -hop sta- 
tion [WCDX] is an 18-34 animal that at- 
tacks our competitor in three ways. While 
our competitor tries to be all things to all 
people, WCDX is super -focused on 18-34. 

"With the swapping of frequencies, 
two out of three of our stations are being 

"We are providing a 

musical choice for the 

adult listeners of South 

Florida, music that can't 

be heard on any other 

station." 
Jerry Rushin 

treated as the shiny new pennies in town. 
We're able to attack Clear Channel's WBTJ 
with three distinctive African- American 

brands in Richmond. 
"Radio One has allowed 

us to make changes to maxi- 
mize ratings, and they gave 
us the tools we needed to 

win. We have a talented staff from A to Z." 

In Part Two of our fall '04 ratings success 
stories, I'll spotlight the mainstream Urban field, 
in which stations like WGCl/Chicago; KKDA/ 
Dallas; WVEE /Atlanta; KPRS/KanSas City, and 
WWWZ.,Charleston, SC dominate the music -ra- 
dio race in their markets. 

REPORTERS 
Stations and their adds fisted alphabetically by market 

WJIZ/Albany, GA 
PO/MD Jammin Jay 
IE 

WZBN /Alban y. GA 
OM: Bill Join 
PD Hoare Mack 

LUDA 0I 

WAJZ/Albany. NY' 
MO Sugar Bear 
APB. Wonder Woman 

MARQUISIAUSIA', 
wA:E'. ALOSA 

6xc gale nma 

1É10 
. 

warER LOP, EA: Jae 

KBCE/Alezandria. LA 
Po: Denise Plomas 
No MI, 

KEOG/Alesandda, LA 
ovPD. Jay Stevens 
MD: Wade Hampton 
59 SNOAA0013G 
44 MISIAS CAREY 

1 GENT 

WHTNAIIanla, GA' 
Po: Jens Smokin B 

APO: Drindnus Stevens 
MO: Ramona OeO aua 
N,,U 

WVEE/Nlanta. GA' 
Po rom Brown 
MO Trisha Love 
26 YIi1G YANG 135,513 

23 105TA6A 

WFXNMgusta. GA' 
018P0: Ron Tomas 
11 MARIE 

Ja RULE 111050 

WPRW /Au usta. GA' 
Po. rim -Falb" Snell 
MO: tutu 

39 JP RAE 11101E' 

WERDBallimore. MD' 
PO. Victor Stan 
M0: Neke Howse 

WEMXBaJon Rouge, LA' 
PO: J'n.eery 
MD: Pool DJ suon Mike 

LL' MO 
JFNNIFOR 302E2I RAI 331 
JA RULE 1:I L0V0 
l'oc 

KTCXBeaumont. TX' 
Pp Doug Hams 
APO/M0: Adrian Stan 

5 YING YAJIG TWINS 
MASNONOA 

2 JA RULE LLLOYD 

NiáMGG 

JENNIFER 

B100D21vouNGBbC. 

lOPE11FAT;C_ 

WBWBiIdri, MS' 
OM: Wafter Bream 
PIAD: Terrence Bibb 
No Adds 

WJZDEImai. MS' 
PD nao Neal 

WBOLBOSton. MA' 
POND Lamar 160 Robinson 

WBLKBullalo. NY 
POND_ Cons Reynolds 

WWWZ/Chadeston. SC' 
AMPO: rem Bese 
MO: tofmi Rude 
3 MAROUES HOUSTON 
12 YING YANG 'WINS 

2 LA MO 
Ntl'FEP LOPEZ IA, 

WPEG /Chadotle 
PO. Avery 
MO', Oeon Cole 

WUVA/Chad0Mesville. VA 
OMEN) . Tanrsha R. Thompson 

WJTT/Chattanooga. TN' 
Po- Keim Landecker 
MO Magic CnICAer 

WGCL'Chicago. 1L' 
OM PO. Elio, Small 
APO MD. TIOam Green 

WPWX'Chicago. IL' 
PD Jay Alan 
MO Barbara McDowell 

WIZF /Cincinnati. OH' 
PO. Plomas 
MO: 

U 

Greg 
I. : Williams 

RBA 

MARI 

WENZ/Cleveland. OH' 
014/PD: Om Johnson 
MO: Eddie Bear 

JA AULE I LLOYD 
MAP10 

WHXT/Columbia. SC' 
Po Chns Connors 
APO, Bill Black 
MO: Shand Mincie 

WXBT/Columbia. Sc' 
0M: U SONS 
Po: Brian )sued 
42 PRO YANG TWINS 

B FuMASM 
N RULE ILLOYO 

WFXE. Columbus. GA 
DM. Gen, Dass 
POND. M cnael Soul 

WMSU /Columbus. MS 
OMPD. James Alexander 
MD: Snawna Young 

WCKXIColumbus. OH' 
PO' Paul Shang 
MD. Wann Sieverts 

KKONeallas. TX 
PoMO. Skip Cheatham 

1 FAROUES65 
1 O ST_, 

VINO YRr1G NIINS 

WOTJBeboit. MI' 
Po:Spudd 
Na A]n: 

WJLBBeboK, MI' 
PO: KJ HOliday 

APOMO: Kit Kelley-. 

s 

WDBTBothan. Al. 
OM Jerry Broadway 
POND: Ent 'E.SCOW Stoa 

WJJNBoMan. AL 
OM JR Wilson 
P0 MD Tony Black 

WZFX/5ayetteville. NC' 
OM: Mac Edwards 
POMO'. Jen Anderson 
APO. Mike rech 

WYNN/Florence. SC 
OM: Matt Scum 
Po: Gents MCSwain 
MD: Pam lardan 

6"DHCNCA 

WTMG/Gainesville. FL' 
POMO: Scott Hinds 
155: n Be.. 
27 n11GVANGM'INS 
24 MAPOUESHCL'<T3. 

WINS /Greenville. NC' 
POMO_LK. Kirkland 

WJMZJGreenville, SC' 
0M Tony Fields 
APO: Karen Bland 
MO: Doug Dans 

WPHHareord. CT' 
PD Mp. Mytnal Maguire 

WEUPMunlsville. AL' 
OM: Steve Mum 
Po: Big Ant 

MD. Jaye Daniels 

WHRPrHuntsville. AL' 
POMP _Phillip Oayid March 

WJMI /Jackson. MS' 
DM PO. Stan Branson 
APO: Ance Mane 

WRJH /Jackson. MS' 
PD. Sieve Poston 

WJBT /Jacksonville. FL' 
OM: Gail Austin 
PO: G -Wit 

NG YANG 241110 
3 JA RULE ENCOVO 
t M00ESIOUS0ON 

LIL' MO 
JENNIFER LAPEZ IRAE JOE 

KPBSAIanaas City, MO' 
OM Aman Cams 4 

Y 

Fed 
21 PNG TANS 

5 MANDJESHOUSTAN 
SRS 

E - - " "E77,, PAMOeEBONY EVEZ 

MAO/Lafayette. LA' 
PO: D'ROS 
13 VINO YANG MRS 

7 MAROUESHOUStON 
LIL' MO 
JENNIFER LOPEZLSAI JOE 

- .t 'LLOYD 

KJMH/Lake Charles. LA 
OM. Bryan Taylor 
POND Enk Thomas 
APo: Gina Cook 

KZWA/Lake Charles. LA 
OM: Antony Sadie 
PD Frank Tray 
MO Tammy Tousanl 

WONHAansing. Mr 
POMO: Brami Johnson 

MARWESHWStOM 
JO RULE INNOVO 
VINSHONOA 
VINO YANG I1N1NS 
Lit MO 

NJMZ/Lawbn, OK 

APEÓ00:Trry T 

WBTF/LeAìngton, KY' 
POMO. Jw Alemax 

:1MOANG 
1 JENNIFEXLOPEZIRAT.OE 
4 AáIEMSrMWJA51(Y 

JARIILEULL0Y0 

KIPRn.ihle Rock, AR' 
OKLRO: Joe Booker 
31 91 15 'SUET01, 
21 JA RULE I' ',LCVJ 

2PAC 
ANO,vn.5 

KKBT/LOS Angeles. CA' 
MO'. Tanta sharp 

.. E JONES SLIM DEUS, PAU: VAL I. 

WGZB/touisville, KY' 
PO: Mark Gunn 
MO. Gerald HaMson 

.A5 AS; 

WFXM/Macon, GA 
OMPO: Ralph Meacnum 
34 USHER 

30 50 CENT 

WMKS/Macon. GA 
OM Jell Sihelt 
PDAID: edam Pia 
45 011.11% 
2 FAIM EVAtAS 

< n...EE FEO !FAT 1,E 

WHRK/Memphis, TN' 
PS Nate Sell 
APO.MO'. Devin Steel 
SC ,WINS 

.,^,Pr11RAT nE 

WJXM/Meridian MS 
OM: Stott StepMm 
POMO: Casual 
APO: Mista C. 

30 112 

WEOR/Miami, FL' 
POND: Cedric Hollywood 

6 JENe1.RR LOPFZIPA .'OE 

4 55 
LLAROUESIOISION 

JAMAEe&L030 
BROOKE VALEM INE !BIG BOI it LA -JON 
AR'O0 

WMIB/Miami, FL' 
OM: Rob Roberts 
PO: Dion Summers 
MD: Cob.Lani OmbmugS 
30 VINO YANG TWINS 

26 JEAN EF LCP:_:fA'.:: 
WKKV/Milwaukee. WI' 
Po: Doc Lon 
MD: Bailey Coleman 
30 00001011 

9 TWEET I 14'.55r ELL 107 
4 FAITH EVANS 
2 RAHEEM DEVAUG'HN 

MX/Mobile. AL' 
MID: Reuben 

e MIGYANG TVAS 
3 LIL MO 
2 YmwGBLOOD2EVDDNG PUS, 

JA BLAB VLLOYD 
JENNIFER LOPEZ PEAT JOE 

KRw/Monme. LA 
PD: OVS Caid 
19 MARIO 
11 YING YANGTWINS 

WZHT/MOntadmery. AL 
MUM Moe' Long 

ES 
ET iiov 

Di 
62 Y NG YANG Wilts 
45 85 

2 JENNIER LOPEZLFAT,OE 
I ALLSTARS 

WOAIr1AYMle Beach, SC 
OM: Gan Solomon 
Po: Kenny Smnoe 
MO: DJ Vicious 
is FAITH EVANS 

S LA' JONLICE030V 

WIK/TAYYMIIe, TN' 
PDAD: Poem a. 

6 VIRG YANG MPG 
2 DOOR DIE 

JARULEELLOYD 

KKNOU /NDW Orleans. LA' 
PO Steve 
27 YN, MHMF TWINS 1' NS 
21 JENNIFEP LOPEZ EFATJOE 

JA RULE (LLOYD 

WOUE,NeW Orleans, LA' 
OM: Cade 
PD: Angela Watson 

WWPRINew York. NY' 
PD- Michael Saunders 
APO: Nadine Samos 
MO: Mara MeleMPr 

WOWI/NOdolk, VA' 
OMPo Eno MIllaels 

WWHV/NOdolk. VA' 
PD Push Brawn 
MO: Pro Cotana 

s' c11' :'55Y ELLIDTO 
vS'.6l'J,NS 

aE1111IFEN LOPEZ WAT JOE 

KVSR/OklahO0 My, OK' 
WARD' Terry Mmwry 
MD'. Eddie ataco 
2. Y K,VON!PETE', PABLO a EBONY EYEZ 

-1R.2 .CODEIYOUNGBUDK 
rq ODiNIFAT.OE 

R:,LEI LLOYD 

KBLR/Omaha, NE' 
PoMD Bryant McCain 

9 ICING YANG "YINS 
2 JA RULE M.LEVO 
1 JENNIFER LOPEZ LFATJOE 

MAROUESHOUSIDN 
2PAC 
ALL MO 

WUSL/Philadelphia, PA' 
PD: Thee Miltnem 
APoMD. KmAOn Powell 

3 YING YwIG TNI:JS 
9 1,18.210 

I iq:i0.51A5 

WAMO/Pitt;hurgh. PA' 
GAFO. George 'Ceti Cook 
MO' Kode Weed 

0 BOBBYVAENTIN2 
1 413 0A., CVO S 

WOOKBaleigh. NC 
PO: Cy Young 
MO. Shawn Alexander 

WOTJBichmond. VA' 
PS: Mmn Maxwell 
APDMD: Mike Street 

WCDXBichmond.VA' 
POMO Reggie Baker 

1 R LEE 1,4,2 

WOKX/Rochester. NY' 
OM/P0 Andre Marcel 
APO, Am Jordan 
M0: Tado soenn 

ÿ 
DA 

INNYANG TWINS 
JENNIFER LOPFZLFAi JOE 
AIAROIÆSH01JSTnN 
N RULE MNOYp 

WILiBpinavo, MI' 
MID: Emma Mows 
le YINGYRIG TWINS 

WAI ES HOUSTON 
MIKE ANS IStlfATHUOI 6 PAUL WALL 

Mimic Choice R&B -Hip Hop/Salellile 
01M T: Damon Williams 
No Ais 

Music Choice Rap/Satellite 
OMPO: Damon Williams 
MO Jasmin - DI Mecca" Thames 

EWISTA a PEW CRACK 

Sirius Hot Jam7JSalellile 
OM: Geronimo 

Po: Torre Byed 

BD: Vesew Chillon 
16 MITE BOY 

KM Raw/Satellite 

25: A 
G 

25 NEAS 

23 BABY SASH 
21 LIL' WAYNE 

XM 111e Coy/Satellite 
Po: Lisa M. very 
MD: DJ %elusive 
25 TRILLVILLE 

20 SNOOPU000 
e CAMRONLKNM WEST.. 

18 VNGYANGTWN6 
13 GAME VSOCENT 
11 FAT JOE 
t0 FABOLOUS 

7 EMINEM 

WEASBavannah, GA 
PD Sam Nelson 

APOrMO. Kenya Cabine 

WOBT/Savannah. GA 
PD Bo Money 
APO'. Jen Nice 

KBTT/Shreveporl, LA' 

POMO: 
Queen 

0011010 

YING YANG OVINS 
UIL MO 
JAWON I PPP PABLO 6 EBONY EYE_ 
JENNIES LOPEZ EFA1 JOE 

KOKSIShrevepoM,lA' 
OMRD Dueen Echols 

JA PULE I LLOYD 
.MASHONDA 
iPAc 
m:GYANGIWNs 
LIL 110 

KMJJBhrevepoM. LA' 
PD: Al Weeden 

.. 
Lit ' 

JEN, 

NATESI. Louts, M0' 
OM: Chia Mum 
P0: MobM SMI. 

51 MAROUESIOUSION 
2 MTH FUNS 
1 JARI.LEYLLOYO 

WBWT/Tallahassee. FL 
OM: Jeff Horn 
PD APO Vanessa Jerome 

WWLDnallahassee. FL 
OM Humcane pave 
PD: Ed the World Famous 
APUMO: Jay Blare 

WBTP/Tampa. FL' 
0M: Jett Kapugl 
PO Ron "Jomama' Shepard 
MD. Steven Robinson 

WJUC,noledo, OH' 
PO: CMdie Mack 

OMARION 
5 JENNIHRLOPEZLFAIJGE 
4 JA RULE Lll13YD 

61AROUESHOUSIDN 

WESEITUpelo. MS 
OM'. Rick Stevens 
PO Jen Lee 
MD'. Julian '11J DEC " Vaughn 

WKYS/Washington. DC' 
Po: Darryl Nuakab4 
MD: v stew 
24 FANTASIA 
4 BOBBY VALENTINO 

3 MIKE .ONESUSLIM THUG a PAIL WALL 

WJKS/Wilminp1Ml, 0E' 
Po: rom ['outman. 
MO'. Manuel Mena 
22 111.3 YANG ',VINS 
10 JA RULEIlLOY0 

RED WE 

WMNX/Wilminglon. NC 
MO'. NISI Sanchez 

OV4EEla OEVAUGHN 
5 BOBBY VALENTIN° 

Note: For complete 
adds, see R &R 

Music Tracking. 

POWERED 
MEDIABASE 
'Monitored Reporters 

102 Total Reporters 

70 Total Monitored 

32 Total Indicator 

Did Not Report. 
Playlist Frozen (2): 
KIIZJKilleen, TX 
WIRB /Macon, GA 
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POWERED 
MEDIABASE 

URBAN AC TOP 30 
February 25, 2005 

ARTIST TITLE LABELS, 
TOTAL 
PLAYS 

4, / - 
PLAYS 

TOTAL 
AUDIENCE 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

FANTASIA Truth Is LJ /RMGI 1401 +128 167720 11 5110 

JILL SCOTT Whatever (Hidden Beach /Epic) 1212 +20 114407 15 5010 

LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) 1097 116 97915 23 4810 

MARIO Let Me Love You (J /RMG) 1090 +208 149669 9 1310 

ANITA BAKER How Does It Feel (Blue Note /Virgin) 1049 21 125144 19 4910 

JOHN LEGEND Ordinary People (Columbia) 836 +163 116124 7 1814 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J /RMG) 829 21 113934 36 3910 

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal) 813 +51 79380 9 4710 

KEM I Can't Stop Loving You (Motown/Universal) 812 +128 79479 6 5314 

LUTHER VANDROSS Think About You (J /RMG) 744 54 100513 64 4510 

JOSS STONE Spoiled (S-Curve/Virgin/ 658 45 69617 21 4510 

BRIAN MCKNIGHT What We Do Here (Motown/Universal) 631 -100 61419 33 4110 

PRINCE Call My Name (Co /um/na) 596 +33 86699 39 4010 

GERALD LEVERT So What IIf VOLI Got A Baby) (At/antic) 585 +104 65831 4 4613 

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (DefSoud/DJMG) 579 114 58366 28 4010 

GERALD LEVERT One Million Times (At /antic) 521 223 33767 17 4610 

O'JAYS Make Up (Music World /SRG) 457 34 38079 19 2710 

TINA TURNER Open Arms (Capitol) 374 +54 32079 5 3512 

ALICIA KEYS Karma (J /RMG) 344 -1 49300 12 2511 

USHER & ALICIA KEYS My Boo (LaFace /Zomba Label Group) 323 94 48761 20 3510 

EARTH, WIND & FIRE f/RAPHAEL SAADIQ Show Me The Way (Sanctuary/SRO) 320 +35 23868 15 1910 

RAHSAAN PATTERSON Forever Yours (Artistry Music) 271 +64 14873 3 2513 

LEDISI fIBONEY JAMES My Sensitivity (Gets In The Way) (GRP /VMG) 261 5 23744 5 2210 

FAITH EVANS Again (Capitol) 252 +98 21479 2 2910 

ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (J /RMG) 248 49 15660 12 2010 

KENNY G. f /EARTH, WIND & FIRE The Way You Move (Arista /RMG) 233 +34 14205 5 2210 

AL GREEN Perfect To Me (Blue Note / V7rgin) 211 +89 7349 1 2111 

BOYZ II MEN You Make Me Feel Brand New (MSM /Koch) 166 -130 8719 13 2010 

SAMSON Atmosphere (Five fight's) 157 +42 7282 1 1311 

QUEEN LATIFAH UAL GREEN Simply Beautiful (Vector) 152 32 6953 14 1210 

POWERED 

IIEDIABASE 

MOST ADDED° 

LAST THIS 
REEK WEEK 

i o 
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56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If Iwo songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records 

ARTIST TITLE LABELISI ADDS 

TROY JOHNSON Its You (Sought Alter Entertainment) 6 

MINT CONDITION I'm Ready (Image) 5 

KEM I Can't Stop Loving You (Motown /Universal/ 4 

JOHN LEGEND Ordinary People (Columbia) 4 

GERALD LEVERT So What (If You Got A Baby) (Atlantic) 3 

RAHSAAN PATTERSON Forever Yours (Artistry Music) 3 

TINA TURNER Open Arms (Capitol/ 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS 

TOTAL 

PLAY 
INCREASE 

MARIO Let Me Love You (J /RMG) +208 

JOHN LEGEND Ordinary People (Columbia) +163 

KEM I Cart Stop Loving You (Motown/Universal) +128 

FANTASIA Truth Is (J /RMG) +128 

GERALD LEVERT So What (If You Got A Baby) (Atlantic) +104 

NEW & ACTIVE 
R. DEVAUGHN Guess Who Loves You More (Jive/Zomba label Group) 

Total Plays: 138, Total Stations: 7, Adds: 0 

MINT CONDITION I'm Ready (Image) 

Total Plays: 131, Total Stations: 20, Adds: 5 

KOOL & THE GANG fIBLACKSTREET No Show "05 (Sanctuary /SRO) 

Total Plays: 123, Total Stations: 15, Adds: 2 

RUBEN STUDDARD WARY MARY Ain't ND Need To Worry /J /RMGI 

Total Plays: 91, Total Stations: 14, Adds: 1 

MICHAEL B. SUTTON Nobody (Little Dizzy) 

Total Plays: 75, Total Stations: 10, Adds: 1 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

REPORTERS 
Stations and their adds listed alphabetically by market 

WOVE/Albany. GA 
DM. Bill Joliet 
Po Hone Mack 

KSYU /Albuquerque, NM' 
DM. Bill May 
PD. Lm Jores 
AROMO. Jamey Barrens 

WAKB /Augusta. GA' 
OMPO Ron Thomas 

WKSP /Augusta, GA' 
OM: Mike Kramer 
PDMO. lie "Fan;' Snell 
APO: Cher Best 

WWINBaltimore. MD' 
PO lira Watts 

APOMO. Keith Fisher 

KOXLBaIon Ronge, LA' 
OM'. Jed Jernigan 
POMD. Mya Yemen 

WBHKIBirmingham. AL' 
OM. Jay Olson 
PD. Darryl ohnson 
MO: Lou Bennett 

WMGIJCharleston, SC' 
OM P0. rem Base 
MO TK Jones 

WXST Charleston SC' 
OM Jana Arai, 

WBAV /Charlotte' 
Peale iem Avery 

WONC/Charlone 
PO. AC Slone 
Mó. Kim Stevens 

WSRB/Chicago. IL' 
MT. Trace Reynolds 

WVAZJChicago. IL' 
OMPO Elroy Smith 
APO MD Armando Rivera 

WZAIUCleveland. 011' 
OMPD. Kim Johnson 
MO'. Bobby Rush 

WLXC/Columbia. SC' 
P0. Tous Williams 

WWOM/Columbia. SC' 
PO. Mike Low 
MO. Lon Mast 

WAGH/Columbus. GA 
0M. Bran Wafers 
POiAPO'. Oueen Rasheeda 
MD Edward Lewis 

WKZJ. /Columhus. GA 
OM Cart Conner. Jr. 
PDMD. Michael Soul 

WMXU/Columbus, MS 
POMe. Bobby Wonder 

WXMG/Columbus, OH' 
OM. Paul Strong 
PD: Waren Stevens 

WROUBaylon, OH' 
OM PO 1 Bones 

WMXD/Oetroit MI' 
0M KJ Holiday 
Po Jamillan Muhammad 
AP O'. anvil Stevens 
MO: Sheila bole 

WUKS6ayeneville. NC' 
PD: Garrett Claws 
MD. Cabin Pee 

WI/II/Flint, Mr 
PO' ley Michaels 
MÓ: Yvonne Daniels 

WCMG/Flarence. SC 
OM -. Man Scum 
PO: Ernie Ow 

WFLM/Ft. Pierce. FL' 
OM' Mie James 
POO: James T. 

APO: Tamara Gam 
is JOHN riOf rift 

N M TOO MCGRAW 

WOMG/Greensboro, NC' 
PD Shilye Cole 

KMJO/Houslon. TX' 
OM Tom Calococci 
POMP. Sam Choice 

WTLCAndianapolis, IN' 
PO'. Brian Wallace 

WKXI /Jadaon, MS' 
OMND'. Stan Branson 

WSOLJJacksonville. FL' 
PO/MU- KJ Brooks 

At (Or 

KMJK/I(ansas City, MO' 
PO: Jerold Jackson 

KSSM/Killeen, TX 
PO/MO: Mart Raymond 
APO: Menlo Reid 

ti 
t. letertel 15 site 

KNEK/Lalayene, LA' 
PD ORost 

KOKY/Linle Rock, AR' 
0M lee Beaker 
PO MD Mark Dylan 

KJLHAOS Angeles. CA' 
POND Aundrae Russell 

WMJM/Louisville. KY' 
PDMD Tim Gerard Girton 

KJMSiMemphis. TN' 
PD Nate Bell 
APOMD. Eileen Collier 

WHOT/Miami. FL' 
PD_ Derrick Brawn 
APÓMD: Kama Vaughn 

WJMIVMilwaukee, WI' 
POMO: Lauri Janes 

KILT/Mobile. AL' 
P0: Sieve Cmmbley 
MD'. Kathy Barlow 

KJMGJMonroe. LA 
PD: Ches Collins 

WWMG/Monlppomery. AL 
PO/MO: Oanyl (Ilion 

WOOK/Nashville, TN' 
POMe: Dernck torees 

WYBC/New Haven. CT' 
OM'. Wayne Schmidt 
PO'. Juan Castillo 
APO'. Angela Malerba 

KMEZ/New Orleans, LA' 
PDMD'. LeBroe "LBJ" Joseph 
APO= Nier, mais 

WYLO/New Orleans. LA' 
OM:raela Boatner 
P0: AI Applebem 

MILS/New Yolk, NY' 
PO' gunny Brown 
MD -. Oerren Womack 

WRKS/New York, NY' 
P0: Tora Beasley 
MO'. Julie Outlines 

WKUS/Nortolk, VA' 
DMrPD:EncMychaels 

WVKLNOrtolk. VA' 
OM. Dib Lamb 
P01.10. Don Landon 

KNMPiOklahoma City. OK' 
Pe Terry Monday 
MD: Eddie Brescia 

WCFB/Odando, FL' 
OMPO: Slew Holbrook 

WDAS/Philadelphia, PA' 
OM: Theo Mdchem 
PO: Joe Tamburrd 
APO/MD: Jo Gamble 

WFXCBaleigh, NC' 
PO: Cy Young 
APO O: Jodi Berry 

WKJSBichmond, VA' 
OMPO. Al Payne 

WVBEBoanoke. VA' 
KMe. Walt Ford 

WSBY/Salishury. MD 
OM'. Bean Cleary 
PD- Kenny 

Banks MD. Ron 

KBLXlan Francisco, CA' 
PO Kevin Brown 
MD'. Jell Bonds 

Music Choice Smooth NSW 
Satellite 
OM PO Daman Williams 

Sirius Heart 8 Soul/Satellite 
OSANO: B.J Stone 
MD. Sasha Monlem 

Sirius Slow Janglatellile 
OM'. B.J. Stone 
PD: Tona Byrd,.,., 

The Touch/Satellite 
OM: Phil Hall 
PO: Stan Boston 

APDMO:Hollywood Hernandez 

EM The Flow/Satellite 
OM'. Lon Paekerson 
P0: Mara Myrick 

WLVH,Savannah, GA 
OM: Brad Kelly 
POW/ Gary Young 

APO: Jewel Carter 

KMJMBI. Louis. MO' 
OMPO: Chuck Atkins 

WFUN/St. Louis, MO' 
PD: Garth Adams 

WPHR/Syracuse. NY' 
OM. Rick Lauber 
PD: Botch Charles 
APDMO: Kenny Dees 

WHBX/Tallahassee. FL 
OMND: Hurricane Dave 

APO: wnoe Duncan 

WIMXnoledo. OH' 
PO. Rocky Love 
MO'. Brandi Browne 

WTUG,Tuscaloosa. AL 
OM Greg Thomas 
PD MD'. Charles Anthony 
APO Rochelle Miller 

WHURAVashinglon. DC' 
PT Dave 0¢k0115on 
MD Tuoi IaTnnIIe 

WMMLWashington. OC' 
PO. Kathy Brown 
MD'. Mike Chase 

WKXS;Wilmington. NC 
APO Lxínanya Russ 

'Monitored Reporters 

75 Total Reporters 

56 Total Monitored 

19 Total Indicator 

Did Not Report. Playlist 
Frozen (1): 
WRBV /Macon, GA 

R &R ROCKS 
CLEVELAND 
JUNE 2325 2005 R« CONVENTION 2005 

RENAISSANCE CLEVELAND HOTEL 

SEG1STE1N 
NOW! 

WWW.RADIOANDRECORDS.COM 

February 25, 2005 Radio & Records 37 

www.americanradiohistory.com

www.americanradiohistory.com


 

GOSPEL TOP 30 
WEEK WEEK 
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26 ® 
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27 

e 
29 
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February 25, 2005 
ARTIST TITLE LABEL(SI CLAYS PLAYS AUDIENCE 

TOTAL 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS MOST ADDED' 

SMOKIE NORFUL I Understand (EMI Gospel) 927 +7 36536 15 3311 ARTIST -'.í . --_ ADDS 

J MOSS We Must Praise Novo Centric) 899 +5 37437 25 3111 ANDERSON SANCTUARY CHOIR Lord I Thank You (Malacol 4 

DONNIE MCCLURKIN I Call You Faithful (Verity) 866 +44 34014 14 3112 BISHOP PAUL S. MORTON... A Mighty Good Friend (Tehillahrlight) 3 

DEITRICK HADDON God Is Good (Verity) 669 .2 24947 27 2410 
GREG HOOVER... Breakthrough (Spectrum) 3 

DONNIE MCCLURKIN I Call You Faithful (Verity) 2 

BISHOP TD JAKES fMMICAH STAMPLEY Take My Life (Dexterity /EMI Gospel) 571 -31 25723 20 2410 
JAMES FORTUNE You Survived (World Wide Gospel) 2 

DONALD LAWRENCE Healed (Verity) 526 -28 17554 22 1910 LORI PERRY I Found It In You (Music One) 2 

TED & SHERI Celebrate (Word /Curb /Warner Bros.) 487 29 18195 11 2210 R. ALLEN... f1K. FRANKLIN Something About... (Tyscot /Taseis) 2 

NEW BIRTH TOTAL PRAISE CHOIR Suddenly (EMI Gospel) 487 29 22057 30 2010 DEANDRE PATTERSON Great Things (Tyscot /Taseis) 2 

BENITA WASHINGTON Thank You (Light) 479 +38 17493 14 1811 
WINFIELD PARKER Jesus Is In The Blessing Business (BP) 2 

LASHUN PACE For My Good (EMI Gospel) 441 +20 14535 6 2010 MOST 
GMWA MASS CHOIR Only A Test (Gospo Centric) 431 +1 17178 17 2010 INCREASED PLAYS 
KIERRA "KIKI" SHEARD You Don't Know (EM /Gospel) 421 68 17511 30 2210 

TOTAL 

ISRAEL AND NEW BREED Friend Of God (Integrity Gospel) 401 3 11911 5 1811 PLAY 

ARTIST ._ ..c. _ INCREASE 

BISHOP MICHAEL V. KELSEY... Run And Tell That (SamariSound) 398 +9 11366 20 1810 BEBE WINANS Safe From Harm (St/I Waters /TMG) +63 

KEITH WONDERBOY JOHNSON Let Go And Let God (Verity) 397 42 16618 30 1911 DONNIE MCCLURKIN I Call You Faithful (Verity) +44 

DENETRIA CHAMP Go On Through It (Jill) 377 -19 17721 13 1610 DEANDRE PATTERSON Great Things (Tyscot/Taseis) +42 

TIM BOWMAN My Praise (Liquid 8) 368 +7 16333 10 1911 
BENITA WASHINGTON Thank You (Light) +38 

TWINKIE CLARK He Lifted Me (Verity) +38 
BEBE WINANS Safe From Harm (Still Waters /TMG) 359 +63 15615 4 1911 

JAMES FORTUNE You Survived (World Wide Gospel) +35 
RUBEN STUDDARD I Need An Angel (J /RMG) 350 +2 12276 7 1310 

BISHOP PAUL S. MORTON_. A Mighty Good Friend (Tehillah/Light) +34 
FORTITUDE He's Alright (Word /Curb /Warner Bros.) 316 +8 13392 14 1410 MARTHA MUNIZZI Glorious (Independent) +33 

MEN OF STANDARD Just Like You (Muscle Shoals Sound Gospel) 294 .4 13252 15 1411 RON WINANS Walking In My Season (Entheos) +31 

JAMES FORTUNE You Survived (World Wide Gospel) 271 +35 11126 3 1912 DENETRIA CHAMP I Really Love You (JOII +30 

R. ALLEN... flK. FRANKLIN Something About The Name Jesus (Tyscot / Taseis) 253 +26 9466 3 1212 NEW & ACTIVE 
STEPHEN HURD Lead Me To The Rock (Integrity Gospel) 252 +10 7803 7 1310 

CHOIR BOYZ It's Alright /Music One) 
LORI PERRY I Found It In You (Music One) 244 +7 13297 9 1212 Total Plays: 197, Total Stations: 8, Adds: 0 

DAMON LITTLE Do Right (World Wide Gospel) 240 +24 13029 4 1210 JONATHAN BUTLER Don't You Worry Watanabe!) 

KURT CARR Let God Arise (Gaspe Centricllnterscopel 233 +9 5397 3 1111 Total Plays: 194, Total Stations: 10, Adds: 1 

TWINKIE CLARK He Lifted Me (Verity) 229 +38 9966 7 1211 
DENETRIA CHAMPI Really Love You (Jill) 
Total Plays: 162, Total Stations: 9, Adds: 1 

DONALD LAWRENCE fIHEZEKIAH WALKER You Covered Me (Verity) 228 +16 5798 2 1110 
KIRK FRANKLIN & TRIN4.TEE 5:7 Wake Up (Gospo Centric) 

JOE PACE We've Come To Praise Him (Integrity Gospel) 216 .27 10350 18 1210 Total Plays: 154, Total Stations: 7, Adds: 1 

DEANDRE PATTERSON Great Things (Tyscot /Taseis) 

34 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19. 
Total Plays: 152, Total Stations: 9, Adds: 2 

© 2005 Radio & Records 
Songs ranked by total plays 

REPORTERS 
Stations and their adds listed alphabetically by market 

WPZE'Allanla. GA 
OM FrankJohnson 
PD. Conme HIM 

WTHB /Augusta. GA 
OM PO. Ron momas 
APb: sister Mary King Cannon 

WCAO Baltimore. MD 
POLIO Lee Mehaels 

PO Jett Majors 
ore. MO 

APO. Jean Alston 

OMOJeBJamigan 
uge. LA 

PO/MD;Kerwm Feeling 

WAGG,Birmingham, AL 
PD: Mary K 

M0: Prnce Yeller 

WENNBinningham. AL 
0M: Doug Hamand 
PD'. Willis Pdde 

ÓMMhaell Baynard C 
PO DIM Heiner 

WXTC:Charleslnn. SC 
OM. terry Base 
PD Edwin 'Cher WngM 
APOtlO. James Wallace 

WMPZ/Chaltanooga. TN 
OM: Keith Landecker 
PD: Andrea Perry 

WFMV /Columbia. SC 
PD: Tony "Gee Green 
APDIAO Monica Washington 

WJYD /Columbus. OH 
OM: Jerry Smhh 
PD: Dawn Mosby 

KHVN Dallas. TX 
PD T,10 Warns Brooks 

WTLC/sndlanapolis. IN 
OM: Bnan Wallace 
PD Paul Robinson 
MD. Donovan Hartwell 

WHLH /Jackson. MS 
OM. Steve Kelly 
PO Jenell Roberts 
MO. Torre: Hams 

WOAD /Jackson. MS 
OM'. Stan Branson 
PD Percy Davis 
MD: Stana Hunter 

KPRT/Kansas City. MO 
OM: Andre Carson 
PD M ms Fears 
APO. Freddie Bell 
MD' Debbie Johnson 

KVLO/Lihle Rock. AR 
OM: Joe Booker 
POND: Billy St. James 
APO: Mark Dylan 

WHAL/Mem his. TN 
PD: Eileen Collier 
APOMD: Tracy Belhea 

WLOK,Mem his. TN 
PO MO: Kim Harper 

WMBM/Miami. FL 
OM, E. Claudette Freeman 
PO MD: Greg Cooper 

WGOKMobile, AL 
OM Dan Balla 
POND: Felicia Allbrigon 

WPRF New Orleans. LA 
PD: LeFmn LBT Joseph 
APO: Kris 'Cap n Kris McCoy 

WYLD/New Orleans. LA 
OM:Cada Boalner 
POM Ap leberry 
APD,MD: Loretta Peli 

WXEZ1Nodelk VA 
OM: John Shamby 
PO: Dale Murray 

WDAS/Philadelphia. PA 
OM. Theo Mitchem 
PO Joe Tamburin 
APDRAO: Jo Gamble 

OWhNNN ale / h. NC 

APÓJerry 
Smith 

. Dennis Lee 
MD Melissa Wade 

WPZLRichmond. VA 
OM. Jerry Smith 
PD: Reggie Baker 

ABCs f elnice Satellite 
PD: Willie hlae Mc!eur 

Sheridan Gospel Network!atellite 
PD' Michael Gamble 
APO. Morgan Dukes 

DC WIiMDDWeryl 
Jackson 

WYCB/Washington. DC 
PD: Ron Thompson 

GREGHoot /R S 

Note: For complete adds. 
see RAR Music Tracking. 

34 Total Reporters 

34 Total Indicator 

Did Not Report. 
Playlist Frozen (2): 
WCHB /Detroit MI 
WJMO /Cleveland, OH 

MANAGER's") MINUTE 
Your Free, Weekly E -Mail 

Study Summaries from BIA, Center for Media Research, E- Marketer, Interep, Katz, The Media Audit, NAB and more. 

Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others. 

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others. 

Industry event calendar update 

If You've Got 60 Seconds, 
You'll Want To Read the R &R Manager's Minute! 

To subscribe, send your name, email and contact information to managersminute @radioandrecords.com 
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COUNTRY 
LON HELTON 
/he/con @rodioandrerords.com 

An Analysis Of 
The GRC Analysis 
An all- format look at gold, recurrents and currents 

t goes without saying that each format has its own unique 
mix of currents, recurrents and gold. That mix defines the for- 

mat almost as much as the music itself. This week we drill down 
through Mediabase 24/7 music information to compare and con - 
trast 11 formats. We'll examine not only the differences among 
formats, but also the wide range of current, recurrent and gold 
mixes within formats themselves. 

Before we get to the data, one caveat: The 
percentages in each category were derived 
front a single one -week snapshot, ending Feb. 

15. It's important to note that some stations 
may have strayed from their usual mixes due 

to one -time programming events that skewed 

the mix that particular week. 

Most/Least Songs Played 

One of Mediabase's many categories is an 

overall look at how much music a station 
plays. There are any number of factors that 
affect this number, including length of songs 

and outside programming (charity radio - 
thons, sporting events, remote broadcasts, 
etc.). Nevertheless, it's interesting to note the 
number of songs a station is able to play in 

any given week. 

Country led the most -songs -in -a -week list, 
with KRTY /San Jose rolling out 2,422 tunes 
in a seven -day period. A Rock station, KBER/ 
Salt Lake City, played the fewest songs in our 
target week, 1,284. Here are the stations at each 

format that played the most and fewest songs 

during the week we looked at. 

Most Songs 
Country: KRTY /San Jose, 2,422 

Alternative: WHTG /Monmouth -Ocean, 2,404 

CHR /Rhythmic: WNHT /Ft. Wayne, IN, 2,354 

CI-IR/Pop: WDKF /Dayton, 2,329 

Hot AC: WAEZ /Johnston City, TN, 2,316 

Triple A: KVGX /Minneapolis, 2,180 

AC: KTRR /Ft. Collins, CO, 2,150 

Urban: WHRK /Memphis, 2,148 

Urban AC: KSYU /Albuquerque, 2,106 

Rock: KNCN /Corpus Christi, TX, 2,085 

Active Rock: KICT /Wichita, 2,039 

Fewest Songs 
Rock: KBER /Salt Lake City, 1,284 

Urban AC: WRKS /New York, 1,300 

Active Rock WCCC /Hartford, 1,397 

Hot AC: WLNK /Charlofe,1,450 
AC: WYSF /Birmingham, 1,454 

The Numbers 
Below are three charts showing the current, recurrent and gold percentages for the various 
number listed is the number of R &R format reporters in that category, the second is what 
reporter panel that represents. For example, two R &R Urban reporters have a 90% -100% 
age, which represents 3% of the Urban reporter panel. 

Current Music Percentages By Format 

formats. The first 
percentage of the 
recurrent percent- 

at 90%- 100 %80% -89% 70%-79% 60%69% 50% -59% 40% -49% 30%-39% 20%-29% 10% -19% 0.9% 
Urban 2/3% 16/23% 27/38% 18/26% 4/6% 1/1% 2/3% 
CHR /Pop 1/.8% 6/5% 38/32% 42/35% 22/18% 7/6% 3/3% 
CHR /Rhy. 9/11% 35/41% 30/35% 9/10% 3/3% 
Alternative 1/1% 5/7% 24/33% 29/40% 13/18% 1/1% 
Triple A 1/4% 1/4% 4/15% 12/46% 7/27% 1-4% 
Urban AC 2/3% 3/5% 11/20% 23/41% 16/29% 1/2% 
Hot AC 6/6% 19/20% 31/33% 24/25% 15/16% 
Country 2/2% 21/18% 65/56% 27/23% 1/.8% 
Active Rock 2/3% 10/17% 33/55% 13/22% 2/3% 
Rock 3/10% 19/63% 8/27% 
AC 1/.8% 10/9% 74/63% 32/27% 

Recurrent Percentages By Format 
= 0%-89% 70 = ,.. :.. 40% -49% 30% -39% 20% -29% 10% -19% 0-9% 

Country 5/4% 37/32% 63/54% 11/10% 
CHR /Pop 2/2% 16/13% 65/55% 33/28% 3/2% 
CHR /Rhy. 1/1% 3/4% 30/35% 48/56% 4/4% 
Hot AC 5/5% 26/28% 60/63% 4/4% 
Active Rock 7/12% 50/83% 3/5% 
Alternative 10/14% 53/72% 10/14% 
Urban 9/13% 38/54% 23/33% 
Rock 1/3% 19/63% 10/33% 
AC 60/51% 57/49% 
Urban AC 1/2% 27/48% 28/50% 
Triple A 10/38% 16/62% 

Gold Percentages By Format 
. ¡ems 

AC 4/3% 45/38% 55/48% 12/10% 1/.8% 
Rock 2/7% 10/33% 14/47% 4/13% 
Urban AC 1/2% 18/32% 22/39% 8/14% 7/13% 
Triple A 1/4% 10/38% 11/42% 3/12% 11/4% 
Active Rock 1/2% 8/13% 30/50% 12/20% 9/15% 
Alterative 2/3% 8/11% 17/24% 36/49% 6/8% 4/5% 
Hot AC 9/9% 15/16% 28/30% 17/18% 17/18% 8/8% 1/1% 
Country 5/4% 42/36% 62/54% 7/6% 
Urban 2/3% 3/4% 11/16% 35/50% 19/27% 
CHR/Rhy. 1/1% 1/1% 8/9% 42/49% 34/40% 
CHR /Pop 1/.8% 10/8% 48/40% 60/51% 

Urban: WJZD /Biloxi, MS, 1,512 

Alternative: KPNT /St. Louis, 1,515 

CHR /Pop: KBKS /Seattle, 1,594 

CHR /Rhythmic. KWPR /Los Angeles, 1,618 

Triple A: KINK /Portland, OR, 1,630 

Country: WYCD /Detroit, 1,696 

Unique Titles 

If variety is the spice of life, Triple A is 
full of flavor. In fact, three Triple A stations 
led the list of stations playing the most 
unique titles in our target week. WZEW/ 
Mobile was at the top, with 1,160 unique ti- 
tles out of the 2,064 songs it played - an 

amazing 56 %. 

On the other end of the spectrum, CHR/ 
Pop WKGS /Rochester, NY played the few- 
est unique titles, spinning only 78 differ- 
ent tunes. With 2,075 songs logged for the 
week, that meant only 4% of its songs were 

unique. 
Here are the stations at each format that 

played the most and fewest unique titles over 
the course of our target week. This number is 

followed by the total number of songs played 
in the week. The percentage of unique titles 
when compared to total songs played is in pa- 

rentheses. 

Most Unique Titles 
Triple A: WZEW /Mobile, 1,160 /2,064 (56 %) 

AC: WLTD /Pittsburgh, 1,039 /2,059 (51%) 

Hot AC: WTIC /Hartford, 920/1,909 (48 %) 

Urban AC: WSRB /Chicago, 885 /1,490 (59%) 

Alternative: WWCD /Columbus, OH, 811/ 
2,043 (40%) 

Country: KHEY /E1 Paso, 777/2,113 (37%) 

Urban: WDKX /Rochester, NY, 733/1,978 
(37%) 

Rock: WROV /Roanoke, VA, 655/1,589 (41 %) 

Active Rock: KFRQ /McAllen, 597/1,984 
(30%) 

CHR/ Rhythmic: WKTU /New York, 556/ 
1,871 (30%) 

CHR/ Pop: WYKS /Gainesville, 527/2,170 
(24 %) 

Fewest Unique Titles 
CHR /Pop: WKGS /Rochester, NY, 78/2,075 

(4 %) 
CHR /Rhythmic: KXHT /Memphis, 110 /2,007 
(5 %) 

Urban: WUBT /Nashville, 160 /1,855 (9 %) 

Hot AC: WKRQ /Cincinnati, 215/1,919 (11 %) 

Alternative: WDYL /Richmond, 235/2,210 
(11 %) 

Country: KRST /Albuquerque, 247/2,092 
(12 %) 

AC: KRTR /Honolulu, 289/1,883 (15 %) 

Active Rock: KDJE /Little Rock, 294/1,883 
(16%) 
Rock: KCAL /Riverside, 316/1,833 (17%) 

Triple A: WGVX /Minneapolis, 334/2,190 
(15%) 

Urban AC: WVKL /Norfolk, 403/1,725 (23 %) 

Currents, Currents, 
Who Plays Currents? 

Would it surprise you to learn that Urban 
plays the highest percentage of currents 
among all formats? Of the 70 R &R Urban re- 

porters, 67 - 96% - play 50% or more cur- 
rent music. Next is CHR /Pop, where 92% of 
stations eclipse the 50% current mark. As for 
Country - since this is the Country section, 
after all - 98% of our reporters play less than 
50% current music. Only KBEQ /Kansas City 
(53 %) and WYUU /Tampa (51 %) are above the 
50% mark. 

Continued on Page 44 
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Techies Take Nashville 
Leadership Music launches Digital Summit 

NEW ARTIST FACT FILE 

efore the electron was harnessed, music was a live- entertain- 
ment enterprise. Thus, we work in an industry that has tech- 

nology as its very foundation. And while music is universal and 
unchanging in its scope and power, the means and methods for 
delivering it are in a constant state of flux. 

That ever -changing reality is the impetus for 
Leadership Music's Digital Summit, a one -day 
technology conference scheduled for April 5 in 

Nashville and hosted by Belmont University. 
Executives from some of the most prominent 
technology companies in the world will discuss 

music -related issues, show 
off the latest innovations 
and ve attendees a glimpse 
of the gadgets and systems 
that may come to market 
in the future. 

Spearheaded by Leader- 
ship Music alumni and co- 
chaired by Capitol /Nash- 
ville Sr. VP /Marketing 
Fletcher Foster and Sun - 

Trust VP Lori Stone, the Digital Summit is a nat- 
ural extension of Leadership Music's goals. 

Tech City U.S.A. 

"Leadership Music's education and devel- 
opment committees kind of came together 
looking for ways to raise money," Stone says 
of the early summit planning. "But the fund- 
raising aspect of it quickly became secondary. 
We wanted the event to be very inclusive, to 
involve the entire community as well as Lead- 
ership Music alumni." 

Subtitled 'Today, Tomorrow and the Day Af- 

ter," the summit has lined up participants in- 
cluding American Tech Research, Virgin Digital, 
MusicNet, EMI, MTV Wireless, Moviso, BMI 

and UMG Mobile. 
The morning keynote speaker will be MSN 

Lori Stone 

Marketplaces GM Mike Conte. Conte is respon- 
sible for MSN's efforts in music, radio, television 
and shopping and was the lead designer of Ex- 

cel and Office 95. 

"We want the companies 

coming in for this 

conference to see 

Nashville as a huge center 

for music and technology, 

which is what it is." 
Mira Fiorita 

Leadership Music Exec. Director Kira Florita 
sees the summit's roster of technology speakers 
and exhibitors working two ways. "Because 
we're an educational nonprofit, this fits right in 

with our mission," she says. 
"Part of it, too, is that we want the companies 

coming in for this conference to see Nashville as 
a huge center for music and technology, which 
is what it is. Between country, Christian and the 
other formats we have locally, nothing else corn - 
pares." 

Panel Display 

Following the morning keynote are three pan- 
els, with a lunch in be- 
tween. The first, "State of 
the Union of Digital De- 
livery," will explore the 
current online music- 
selling paradigm- who 
sells what, how the fi- 
nancial model works 
and what the ultimate 
cash flow is for music 
companies. 

The day's second pan- 
el is "Wireless Innova- 
tion." "I call it the George 
Jetson panel," Foster 
says. "Ringtones, cell 
phones with MP3 play- 
ers, all the way up to 
gadgets that aren't even 
on the music -industry 
radar. That's the 'day af- 

ter' part. 
"The third panel, 'Dig- 

CROSS COUNTRY During the recent CMA board meetings in 

Los Angeles, executives from NYC Big Events were on hand to work on 

plans for the CMA Awards, to be held Nov 15 at Madison Square 

Garden in New York. Seen here (l -r) are CMA Chairman Mix Brooks; his 

wife, Barbara Brooks; CMA Exec. Director Ed Benson; and NYC Big 

Events Exec. Director Maureen Reidy and VP/Marketing Ashley Jacobs. 
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Label: Moraine Records 

Single: "Not Me" 
Album: Flags of Our Fathers: A Soldier's Story 
Producer. Brent Maher 
Release Date: Jan. 25 
Hometown: Columbus, GA 

Favorite Sports Team: Florida Gators 
Birthday: July 16 
Veteran Talent Thomas is a former Army Ranger who 

ought in the 1993 Mogadishu, Sullldlld gull battle 
depicted in the film Blackhawk Down. He earned the 
Bronze Star for Valor and the Combat Infantryman's 
Badge, served as a consultant on the film We Were Soldiers and has worked as a 

counselor for troubled teens and as a motivational speaker. 
Three -Minute Life Story. "I was Keni long before I was Sgt. Thomas. I was raised 

in the college town of Gainesville. When I joined the Army I learned what the 
country really is, and it isn't college towns. 

"I never counted on being in that long, and I went places and saw some things 
most people shouldn't have to see, then came back to tell about it. Now I preach 
about music. When you put some miles on life, you see clearly when and where 
you were bumped in the right direction." 

Influences: "The first album I ever owned was Stevie Wonder's Songs in the Key 
of Life. Sean Mullins is the reason I picked up the guitar. The Eagles. Lynyrd 
Skynyrd. A lady named Rebecca Brown, who was my choir director in church. 
She'd take stuff off the radio and adapt it for us. We did 'On the Turning Away' by 

Pink Floyd in church! She also taught me to play piano." 
Turning Point "About a year and a half ago I was ready to leave Nashville, go 

back to Iraq and take a job when I got a call from an Army chaplain. He said, 
'Whether you know it or not, you're still a voice for the Rangers, and I really think 
you should stick it out. You'll do more good there.' Everything fell into place after 
that. Brent Maher decided he had an idea for the record, and this all started 
happening." 

Best Thing About His Career So Far: "If it all went away tomorrow, the best thing 
by far are my friendships with Billy Montana and his family and Brent Maher. Even 

in the Army it's always the people." 
Worst Thing "Staying the course is difficult Bearing the weight and putting one 

foot in front of the other. It's a mental challenge. You have to believe in where 
you're going, pick a point and keep moving. You're trying to circumvent the 
business, because nobody sends you an invitation. You can't bitch about it; that's 
just the way it is." 

Keni Thomas 

L J 

ital Marketing Concepts Come to Life,' is the ac- 

tual application of all this stuff. We're going to 

walk through an entire release on the digital side, 
bring an artist in and go step -by -step through the 
process." 

A second keynote address will close the con- 
ference, though the speaker has yet to be an- 
nounced. Also, an exhibit hall will be open 

throughout the day, giving 
attendees some hands -on 
experience with the hard- 
ware and software dis- 
cussed during the sessions. 

"There are still a lot of 
people inside 1-440 who 
don't have an iPod and 
who've heard about Rhap- 
sody but haven't actually 
ever downloaded a song 
with their own hands," 

Foster says. "This is a chance to play with the 
toys and taste a little bit of the future." 

Value Added 

The idea that Nashville takes a technological 
back seat is a primary target for summit orga- 
nizers. "Because we're in Nashville, we get dic- 
tated to by Los Angeles and New York as to what 
alliances wecan build," Foster says. "So wedon't 
always educate ourselves as to why those alli- 

ances work or don't work. If we're going to be 
true leaders, we need to look at the technology, 

Fletcher Foster 

how it's developing and how it's changing the 
business. 

'The key is to look at all 

aspects of the industry, to 
understand the cash flow 
of this new technology, 
and to explore this new fi- 
nancial model. Every as- 
pect of the business is af- 
fected by technology and 
will continue to be. As 
leaders, we need to edu- 
cate ourselves. 

"There are so many topics, this could easily 
be a two-day event, but we wanted to focus on 
a few issues that are manageable to address, get 
our hands around them and really do it well. 
It's an amazing value, considering a lot of these 
events can cost $250 or $300 just for one day. 
We want to provide a great educational expe- 
rience so everyone will want to core back next 
year." 

Leadership Music's Digital Summit is sched- 
uled for April 5 at Belmont's Curb Events Cen- 
ter. Registration is $99 for Leadership Music 
alumni and members of partner organizations 
including the ACM, NARAS, the Nashville 
Songwriters Association International, the In- 
temational Bluegrass Music Association and 
more. Non -member and on -site registration is 

$149. Visit www.digitalsummit.org for details or 
to register. 

Kira Fiorita 
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COUNTRY TOP 50 
WEER 

February 25, 2005 
WEEK. ARTIST TITLE UBEL(SI 

TOTAL 
POINTS 

I, 
POINTS 

TOTAL 

PLAYS 
.1' 

PLAYS 
TOTAUC. 

1001 

!- AUD. 

IOOI 

N'EENS 

ON 

IOTA. 
ADOS 

POWERED 

luEI)IABASE 
1 1 RASCAL FLATTS Bless The Broken Road (Lyric Street) 12621 -419 4610 -95 427676 13736 16 11610 

2 0 KEITH URBAN You're My Better Half (Capitol) 11986 64 4301 12 406775 2058 17 11510 MOST ADDED' 
4 0 JOSH GRACIN Nothin' To Lose /Lyric Street/ 10796 636 4069 +261 361575 28062 23 11610 

3 4 BRAD PAISLEY Mud On The Tires (Arista) 10607 1260 3883 530 357764 40678 22 11610 ARTIST ADCS 

7 0 CRAIG MORGAN That's What I Love About Sunday (BBR) 9550 814 3567 +370 330879 35066 16 11610 
GRETCHEN WILSON Homewrecker (Epic) 40 

HANNA.MCEUEN Something Like A Broken Heart (MCA) 22 

5 6 ALAN JACKSON Monday Morning Church (Arista) 9501 -441 3699 135 307628 -18995 19 11610 BRIAN MCCOMAS The Middle Of Nowhere (Lyric Street) 22 

6 7 LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 8974 661 3404 183 297500 -19935 24 11610 DARRYL WORLEY If Something Should Happen (DreamWorks) 17 

8 0 SUGARLAND Baby Girl (Mercury) 8739 448 3154 +138 306743 16566 29 11511 DIAMOND RIO One Believer (Arista) 15 

9 0 REBA MCENTIRE He Gets That From Me (MCA) 8320 85 3050 -8 276637 1289 25 11310 
BIG & RICH Big Time (Warner Bros.) 14 

TIM MCGRAW Drugs Or Jesus (Curb) 13 

10 0 BILLY DEAN Let Them Be Little (Curb) 8183 81 3058 +6 279964 12436 23 11611 
TRICK PONY Its A Heartache (Asylum /Curb) 13 

14 Q KENNY CHESNEY Anything But Mine (BNA) 7661 625 2761 +233 257207 27379 8 11411 BOBBY PINSON Don't Ask Me How I Know (RCA) 12 

11 ® BROOKS & DUNN It's Getting Better All The Time (Arista) 7557 239 2750 +67 253368 10387 12 11310 

12 ® LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 7445 178 2741 +59 235844 601 17 11510 

13 0 MONTGOMERY GENTRY Gone (Columbia) 7336 115 2668 +68 234254 826 13 11311 MOST 
15 

16 

® JO DEE MESSINA My Give A Damn's Busted (Curb) 

ANDY GRIGGS If Heaven (RCA) 

7055 

6476 

580 

173 

2471 

2414 

+195 

+70 

228407 

206590 

21298 

6828 

8 

17 

10812 

11411 
INCREASED POINTS 

TOTAL 

18 TOBY KEITH Honkytonk U (DreamWorks) 5839 790 2148 +275 197753 29422 4 11515 POINT 

ARTIST ' _ L . INCREASE 

19 0 JOE NICHOLS What's A Guy Gotta Do (Universal South) 5275 475 1932 +140 164867 20161 13 10812 
TIM MCGRAW Drugs Or Jesus (Curb) +924 

17 0 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 5200 66 2003 +37 153726 5780 19 10611 CRAIG MORGAN That's What I Love About Sunday MR +814 

20 ® MARTINA MCBRIDE God's Will (RCA) 4687 418 1743 +165 145855 15966 11 9910 TOBY KEITH Honkytonk U (DreamWorks) +790 

21 ® TRACE ADKINS Songs About Me (Capitol) 4124 232 1650 +159 123672 8780 10 10411 GRETCHEN WILSON Homewrecker (Epic) 773 

23 ® TIM MCGRAW Drugs Or Jesus (Curb) 4003 924 1507 +374 128837 25244 4 106113 
BIG & RICH Big Time (Warner Bros.) -657 

JOSH GRACIN Nothin' To Lose (Lyric Street) -636 
22 ® BLAINE LARSEN How Do You Get That Lonely (Giantslayer /BNA) 3803 164 1382 +74 118227 6382 15 9714 KENNY CHESNEY Anything But Mine (BNA) -625 

25 ® JEFF BATES long, Slow Kisses (RCA) 3128 182 1179 +85 94722 6041 19 8913 JO DEE MESSINA My Give A Damn's Busted (Curb) +580 

28 ® LONESTAR Cass Reunion (That Used To Be Us) (BNA) 3068 334 1185 +121 92517 12777 7 9517 DIERKS BENTLEY Lot Of Leavin Left To Do (Capitol) +510 

24 ® MIRANDA LAMBERT Me And Charlie Talking (Epic) 3068 19 1244 +28 86579 313 18 9712 
JOE NICHOLS What's A Guy Gotta Do (Universal South) +475 

27 ® PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista) 2954 149 1070 +76 91362 4687 12 8113 

29 ® SHANIA TWAIN Don't! (Mercury) 2800 205 1084 +64 80053 5533 6 8815 

31 ® DIERKS BENTLEY Lot Of Leavin Left To Do (Capitol) 2693 510 959 +176 81137 14653 6 87110 MOST 
26 30 TERRI CLARK The World Needs A Drink (Mercury) 2298 604 869 -237 64558 19290 14 8310 INCREASED PLAYS 
30 ® AMY DALLEY I Would Cry (Curb) 2265 26 843 +9 63635 1788 15 7413 TOTAL 

PLAY 
32 ® MARK CHESNUTT I'm A Saint (Vivaton) 1952 40 774 .20 50679 4217 16 6511 ARTIST INCREASE 

33 ® KEITH ANDERSON Pickin' Wildflowers (Arista) 1827 303 717 +129 42133 6584 9 6915 TIM MCGRAW Drugs Or Jesus (Curb) +374 

Breaker Q GRETCHEN WILSON Homewrecker (Epic) 1716 773 582 +331 55837 22348 3 78140 CRAIG MORGAN That's What I Love About Sunday /BBR) +370 

41 ® BIG & RICH Big Time (Warner Bros.) 1401 657 429 +189 46388 24644 3 57114 GRETCHEN WILSON Homewrecker (Epic) +331 

Breaker ® BLAKE SHELTON Goodbye Time (Warner Bros.) 1255 151 543 +73 35410 5321 4 7018 
TOBY KEITH Honkytank U (DreamWorks) +275 

JOSH GRACIN Nothin' To Lose (Lyric Street) +261 
34 37 BLUE COUNTY Nothin' But Cowboy Boats (Asylum /Curb! 1224 213 552 -81 30319 1959 8 6310 KENNY CHESNEY Anything But Mine (BNA) +233 

37 ® SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 1111 121 477 +42 31391 5589 5 6318 JO DEE MESSINA My Give A Damn's Busted (Curb) +195 

36 39 ALISON KRAUSS & UNION STATION Restless (Rounder) 975 -87 384 4 26512 4775 9 3410 BIG & RICH Big Time (Warner Bros.) + 189 

46 ® BOBBY PINSON Don't Ask Me How I Know (RCA) 865 356 233 +106 27284 10575 3 34112 
DIERKS BENTLEY Lot Of Leavió Left To Do (Capitol) +176 

MARTINA MCBRIDE God's Will (RCA) +165 
39 (D BUDDY JEWELL If She Were Any Other Woman (Columbia) 835 36 366 +24 20933 3958 3 4716 

45 CD TRICK PONY It's A Heartache (Asylum /Curb) 776 232 302 +85 22367 4049 4 44113 

43 

44 

® JULIE ROBERTS Wake Up Older (Mercury) 

RANDY ROGERS BAND Tonight's Not The Night (Smith Entertainment) 

715 

560 

70 

9 

303 

130 

+26 

+26 

19914 

17341 

2351 

180 

3 

8 

4613 

1111 
BREAKERS 

47 ® AARON LINES Waitin' On The Wonderful (BNA) 549 82 250 +33 14737 4149 3 3817 GRETCHEN WILSON 

42 ® TRENT WITHAON The Good Life (Columbia) 527 128 121 +3 16039 4429 20 911 Homewrecker (Epic) 

49 CD RASCAL FLATTS Skin (Lyric Street) 472 54 138 +14 19391 2171 4 310 40 Adds Moves 3834 

48 ® KENI THOMAS No: Me (Moraine) 454 22 186 +1 11363 1043 6 2512 
BLAKE SHELTON 

Goodbye Time (Warner Bros.) 
IDebut> DARRYL WORLEY If Something Should Happen (lJreamWorks) 436 81 233 +78 11461 5685 1 45117 

8 Adds Moves 35.36 
®i TRAVIS TRITT I See Me /Columbia) 434 315 180 +131 12205 8519 1 30110 /Deb..r> 

Songs ranked by total plays 

116 Country reporters. Monitoed airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 2/13 -2/19. Bullets appear on songs gaining points and /or plays or remainirg flat from previous week. If two songs are tied in total points. the song with the larger 
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the to :al number of 
new adds officially reported to R &R by each reporting stat on. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 
lists the songs with the greatest week -to -week increases in total points.Station Weight =AOH Persons . (Market rank X 10) divided by 4180. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100'). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with 
permission from Arbitron Inc. (© 2005. Arbitron Inc.). ©2005, Radio & Records 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Poweryold pj 
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT /2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
S A T E L L I T E T E 

Programming Services X v 
R A G I O 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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ARTIST - - -_ - -__- 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 

KEITH URBAN You're My Better Half (Capitol) 

JOSH GRACIN Nothin' To lose (Lyric Street) 

ALAN JACKSON Monday Morning Church (Arista) 

BRAD PAISLEY Mud On The Tires (Arista) 

LEANN RIMES Nothin "Bout Lcve Makes Sense (Asylum /Curb/ 

SUGARLAND Baby Girl (Mercury) 

BROOKS & DUNN Its Getting Better All The Time (Arista) 

CRAIG MORGAN That's What I Love About Sunday (BBB) 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

BILLY DEAN Let Them Be Little (Curb) 

KENNY CHESNEY Anything But Mine (BNA) 

MONTGOMERY GENTRY Gone (Columbia) 

ANDY GRIGGS If Heaven (RCA) 

TOBY KEITH Honkytonk U (Dream Works) 

JOE NICHOLS What's A Guy Gotta DD (Universal South) 

JO DEE MESSINA My Give A Damn's Busted (Curb) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

TIM MCGRAW Drugs Or Jesus (Curb) 

MARTINA MCBRIDE God's Wil (RCA) 

TRACE ADKINS Songs About Me (Capitol) 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 

LONESTAR Class Reunion (That Used To Be Us) (BNA) 

SHANIA TWAIN Don't! (Mercury) 

BLAINE LARSEN How Do You Get That Lonely (Giantslayer /BNA) 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 

MARK CHESNUTT I'm A Saint (Vivaton) 

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista( 

BLAKE SHELTON Goodbye Time (Warner Bros.) 

GRETCHEN WILSON Homewrecker (Epic) 

SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 

TERRI CLARK The World Needs A Drink (Mercury) 

AMY DALLEY I Would Cry (Curb) 

BIG & RICH Big Time (Warner Bros.) 

ALISON KRAUSS & UNION STATION Restless (Rounder) 

KEITH ANDERSON Pickin' Wildflowers (Arista) 

BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curb) 

DARRYL WORLEY If Something Should Happen ( DreamWorks) 

JULIE ROBERTS Wake Up Older (Mercury) 

BUDDY JEWELL If She Were Any Other Woman (Columbia) 

S. BROWN fIR. RANDOLPH Mission Temple Fireworks Stand (Curb) 

AARON LINES Waitin' On The Wonderful (BNA) 

JEDD HUGHES Soldier For The Lonely (MCA) 

KATRINA ELAM I Want A Cowboy (Universal South) 

KENI THOMAS Not Me (Moraine) 

TRICK PONY Its A Heartache (Asylum /Curb) 

TRAVIS TRITT I See Me (Columbia) 

ZONA JONES Two Hearts ID /Quarterback) 

HANNA-MCEUEN Something Like A Broken Heart (MCA) 

TIFT MERRITT Good Hearted Man (Lost Highway /Dream Works) 

TOTAL 
POINTS 

TOTAL 
POINTS PLAYS 

6 

PLAYS 
TOT.AUD. 

(00) 
.1' AUD. 

(001 

WEEKS 
ON 

TOTAL 

ADDS 

5287 4192 +37 126485 1814 16 10710 

4857 3867 164 113656 4945 17 10410 

4503 3544 +23 106767 143 24 10211 

4360 3479 76 106065 2848 19 9910 

4311 3369 -557 103399 14439 23 9910 

4067 3239 262 100245 4116 24 9910 

4025 3184 +248 92766 6492 30 10511 

3877 3066 +189 90131 6153 12 10611 

3785 3154 +367 92267 10271 15 10312 

3629 2955 +43 85501 1182 17 10310 

3403 2689 21 80880 -686 21 10010 

3336 2714 +271 77692 7752 9 10614 

3073 2467 +43 73186 863 13 10112 

3033 2441 +65 73832 2293 18 10010 

2881 2297 +383 66534 10680 4 10612 

2695 2166 +78 63241 2410 14 9811 

2566 2059 +131 62933 4174 7 8611 

2514 2058 32 58739 -993 19 10010 

2333 1899 +269 52591 7351 5 9814 

2281 1846 +43 54631 2535 11 8810 

2226 1764 +87 51559 3035 10 9110 

1822 1433 +23 42491 1328 18 8911 

1780 1453 +88 41085 2061 7 8911 

1643 1298 +101 38503 2561 7 8013 

1642 1405 +62 38136 1907 12 7914 

1404 1174 +174 31510 3700 6 7814 

1296 1029 -38 28092 1552 17 7510 

1220 1006 +69 29798 1700 13 6211 

1072 905 +50 24303 1741 7 7411 

959 809 +460 21679 13036 2 72139 

780 623 +45 18277 794 5 5513 

720 535 215 19468 5215 14 4111 

674 552 +21 15393 32 14 4011 

659 538 +177 15396 4502 3 55114 

598 472 +19 14600 731 11 3911 

553 432 +32 13166 1148 9 36/3 

551 442 -66 12364 2479 9 3611 

540 463 +150 12057 3363 2 46111 

447 360 +23 8856 396 5 4012 

430 353 +106 9719 2720 3 36110 

329 268 .5 7003 -175 7 2110 

294 209 +19 6499 387 6 2114 

291 231 +22 5333 395 4 2112 

284 255 +26 5383 588 3 2311 

244 194 1 4820 -247 8 1610 

220 170 +49 4770 1449 2 1817 

206 177 +112 4283 2671 1 2511 

192 199 +31 4546 444 1 2012 

191 122 +109 3935 3720 1 16113 

170 133 30 3821 -638 5 1510 

108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2(19. 

© 2005 Radio & Records 

MOST ADDED' 
ARTIST TITLE LABELS ADDS 

GRETCHEN WILSON Homewrecker (Epic) 39 

BIG & RICH Big Time (Warner Bros.) 14 

HANNA-MCEUEN Something Like A Broken Heart (MCA/ 13 

BOBBY PINSON Don't Ask Me How I Know (RCA) 13 

DARRYL WORLEY If Something Should Happen (Dream Works) 11 

BUDDY JEWELL If She Were Any Other Woman (Columbia) 10 

TRAVIS TRITT I See Me (Columbia) 10 

TRICK PONY It's A Heartache (Asylum/Curb) 7 

GEORGE CANYON My Name (Universal South) 7 

MOST 
INCREASED POINTS 

ARTIST 

TOTAL 
POINT 

INCREASE 

GRETCHEN WILSON Homewrecker (fpré) +571 

TOBY KEITH Honkytonk U ( DreamWorks) +461 

CRAIG MORGAN That's What I Love About Sunday /BBRI +436 

KENNY CHESNEY Anything But Mine /BNAI +358 

TIM MCGRAW Drugs Or Jesus (Curb) +315 

SUGARLAND Baby Girl (Mercury) +292 

BROOKS & DUNN It's Getting Better All The Time (Arista) +248 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) +200 

BIG & RICH Big Time (Warner Bros.) +195 

HANNA-MCEUEN Something Like A Broken Heart (MCA) +178 

MOST 
INCREASED PLAYS 

ARTIST 
_ 

TOTAL 
PLAY 

INCREASE 

GRETCHEN WILSON Homewrecker (Epic) 

TOBY KEITH Honkytonk U ( DreamWorks) 

CRAIG MORGAN That's What I Love About Sunday (BBR) 

KENNY CHESNEY Anything But Mine (BNA) 

TIM MCGRAW Drugs Or Jesus (Curb) 

SUGARLAND Baby Girl /Mercury/ 

BROOKS & DUNN It's Getting Better All The Time (Arista) 

BIG & RICH Big Time (Warner Bros.) 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 

DARRYL WORLEY If Something Should Happen ( DreamWorks) 

+460 

+383 

+367 

+271 

+269 

+248 

+189 

+177 

+174 

+150 

REPORTING STATION PLAYLISTS 

www.radioandrecords.com 
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COUNTRY CALLOUT AMER /CA BY Bullseye 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 25, 2005 

Callout America song selection is based on the top 35 titles from the R &R Country chart for the airplay week of February 13 -19. 

TOTAL 
POSITIVE PASSION INDEX NEUTRAL FAMILIARITY 

STRONGLY 
DISLIKE DISLIKE 

CRAIG MORGAN That's What I Love About Sunday (SBR) 44.0% 83.3% 4.24 11.5% 99.0% 3.8% 0.5% 

BRAD PAISLEY Mud On The Tires (Arista) 38.8% 82.0% 4.17 13.3% 98.8% 2.0% 1.5% 

ALAN JACKSON Monday Morning Church (Arista) 41.0% 80.3% 4.15 13.8% 99.0% 3.0% 2.0% 

JOSH GRACIN Nothin' To Lose (Lyric Street) 38.8% 79.5% 4.12 14.0% 99.3% 4.0% 1.8% 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 36.3% 73.0% 4.00 16.5% 98.0% 5.8% 2.8% 

ANDY GRIGGS If Heaven (RCA) 22.8% 69.0% 3.84 20.0% 96.5% 4.5% 3.0% 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 25.0% 68.5% 3.90 19.0% 94.5% 6.0% 1.0% 

MARK CHESNUTT I'm A Saint (Vivatonl 23.0% 65.8% 3.90 19.8% 91.0% 4.0% 1.5% 

BROOKS & DUNN It's Getting Better All The Time (Arista) 27.3% 65.5% 3.88 18.3% 92.8% 6.8% 2.3% 

RASCAL FLATTS Bless The Broken Road (lyric Street) 31.5% 65.5% 3.88 23.3% 97.5% 6.8% 2.0% 

BLAINE LARSEN How Do You Gel That Lonely (Giantslayer /BNA) 23.8% 65.3% 3.82 21.3% 94.8% 5.0% 3.3% 

REBA MCENTIRE he Gets That From Me /MCA) 31.0% 65.0% 3.86 23.3% 97.8% 6.8% 2.8% 

SUGARLAND Baby Girl (Mercury) 27.0% 64.5% 3.87 23.0% 95.3% 6.5% 1.3% 

KEITH URBAN You're My Better Half (Capitol) 22.5% 63.5% 3.80 26.3% 96.8% 5.5% 1.5% 

KENNY CHESNEY Anything But Mine (BNA) 27.3% 61.5% 3.87 20.8% 90.0% 5.3% 2.5% 

JOE NICHOLS What's A Guy Gotta Do (UniversalSouthl 22.3% 61.3% 3.77 24.0% 93.8% 6.0% 2.5% 

JAMIE O'NEAL Trying To Find Atlantis (Capita /I 24.3% 57.0% 3.69 24.5% 94.5% 10.0% 3.0% 

BILLY DEAN Let Them Be Little (Curb) 25.0% 56.0% 3.71 25.0% 93.0% 9.0% 3.0% 

TRACE ADKINS Songs About Me (Capitol) 18.3% 55.8% 3.66 23.5% 90.3% 8.0% 3.0% 

MONTGOMERY GENTRY Gone (Columbia) 19.3% 53.3% 3.59 27.5% 94.5% 10.5% 3.3% 

MARTINA MCBRIDE God's Will (RCA) 23.5% 52.8% 3.64 24.5% 90.5% 8.0% 5.3% 

JEFF BATES Long, Slow Kisses (RCA) 16.5% 51.8% 3.66 32.3% 90.8% 5.3% 1.5% 

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista) 17.3% 49.5% 3.56 25.0% 88.3% 10.0% 3.8% 

TERRI CLARK The World Needs A Drink (Mercury) 11.3% 49.5% 3.52 30.3% 90.5% 7.8% 3.0% 

LONESTAR Class Reunion (That Used To...) (BNA) 14.3% 48.0% 3.57 26.0% 85.0% 8.0% 3.0% 

TOBY KEITH Honkytonk U (Urea/nWorks) 16.0% 48.0% 3.61 18.8% 78.5% 7.8% 4.0% 

AMY DALLEY I Would Cry (Curb) 10.8% 47.8% 3.58 27.0% 82.8% 5.8% 2.3% 

BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curb) 12.3% 44.8% 3.53 25.0% 81.0% 8.5% 2.8% 

KEITH ANDERSON Pickin' Wildflowers (Arista) 15.5% 43.8% 3.50 25.0% 83.3% 11.0% 3.5% 

JO DEE MESSINA My Cive A Damn's Busted (Curb) 13.5% 40.8% 3.43 24.5% 79.8% 9.3% 5.3% 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 11.5% 40.3% 3.36 34.5% 89.8% 10.5% 4.5% 

DIERKS BENTLEY _ot Of Leavin' Left To Do (Capitol) 9.0% 38.5% 3.44 19.0% 70.5% 9.8% 3.3% 

BLAKE SHELTON Goodbye Time (Warner Bros.) 10.8% 38.0% 3.53 23.5% 70.3% 6.3% 2.5% 

TIM MCGRAW Drugs Or Jesus'Curi» 9.0% 32.5% 3.31 25.3% 72.5% 10.5% 4.3% 

SHANIA TWAIN Don't! (Mercury) 10.0% 30.5% 3.31 17.3% 63.3% 10.3% 5.3% 

CALLOUT AMERICA 

HOT SCORES 

This Week At 
Callout America 

By John Hart 

raig Morgan's "That's What f l.Ovc 

About Sunday" not only repeats as the 

No. 1 song overall this week at Callout 

America, it also becomes the No. l pas- 

sion song in the sample. Morgan has the 

No. 1 song overall with both male and 

female Country radio listeners. 

Leann Rimes moves into the top five 
titles with the No. 5 song overall and the 

No. 5 passion song too. Rimes is stron- 

gest with female listeners, where she has 

the No. 5 song and the No. 3 passion 

song. And she has the No. 3 song with 
females 25-34. 

Leann Womack moves strong inside the 

top 10 to No. 7 with "l May Hate Myself 

in the Morning." This song is the No. 11 

passion song in the sample. Womack has 

the No. 5 song with males, the No. 12 

song with females and the No. 6 song 

overall with core 35-44 listeners. 

New to the top 10 titles for the week 

is "I'm a Saint" from Mark Chesnutt, 
which is the No. 8 song overall. This 
song has been on a strong growth trend 

for the last five weeks. While the radio 
spin charts show Chesnutt ranking in 

the 30s, Country radio listeners are con- 

necting with this song. Younger, 25-34 

males rank this song at No. 5 for the 

demo. 

Trace Adkins is inside the top 20 titles 

with "Songs About Me" at No. 19, up 
from No. 22. Adkins has the No.13 song 

,eith men. 

Total sample size is 400 persons weekly. with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) I like it a lot: in tact, it's one of my favorites: 4) I like 
It; 3) It's OK, just so -so; 2) I don't like it: and 1) I strongly dislike it. The index score is an average of all 1 -to -5 scores. The total positive score an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40 
positions on R&R's Country airplay chart. The sample is composed of 400 25 -54- year -olds who identity country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and 
evenly distributed in the 25 -34. 35 -44 and 45 -54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Cha'lotte; Baton Rouge: Nashville; 
Atlanta. MIDWEST: Flint. MI; Indianapolis; Madison: Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence: Washington. DC. WEST: Modesto, CA: Salt Lake City: Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio 
& Records. © 2005 Bullseye Marketing Research Inc. 
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J 

February 25, 2005 COUNTRY 

ateTheMusic.cum 
n rmm r 

America's Best Testing Country Songs 
12 + For The Week Ending 2/25/05 

Artist Title (Label) TW 

JOSH GRACIN Nothin To Lose /Lyric Street) 4.28 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 4.27 

BRAD PAISLEY Mud On The Tires (Arista) 4.26 

KEITH URBAN You're My Better Half (Capito // 4.21 

MARTINA MCBRIDE God's Will (RCA) 4.19 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 4.17 

CRAIG MORGAN That's What I Love About Sunday (888) 4.15 

BLAINE LARSEN How Do You Get... (Giantslayer /BNA/ 4.14 

BROOKS & DUNN Its Getting Better All The Time (Arista) 4.13 

SUGARLAND Baby Girl (Mercury/ 

ANDY GRIGGS If Heaven (RCA) 

MONTGOMERY GENTRY Gone (Columbia) 

KENNY CHESNEY Anything But Mine (BNA) 

ALAN JACKSON Monday Morning Church (Arista) 

JO DEE MESSINA My Give A Damn's Busted (Curb) 

BILLY DEAN Let Then Be Little !Curb/ 

REBA MCENTIRE He Gets That From Me /MCA) 

LEE ANN WOMACK I May Hate Myself... /MCA/ 

LEANN RIMES Nothin ''Bout Love... (Asylum /Curb) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

PHIL VASSAR I'll Take That As A Yes... (Arista) 

4.12 

4.12 

4.11 

4.11 

4.03 

4.00 

3.99 

3.96 

3.95 

3.93 

3.93 

3.93 

JEFF BATES Long, Slow Kisses (RCA) 3.93 

GRETCHEN WILSON When I Think About Cheatin' (Epic/ 3.92 

TRACE ADKINS Songs About Me (Capitol) 3.92 

TIM MCGRAW Drugs Or Jesus (Curb) 

LONESTAR Class Reunion That Used To Be Us) (BNA) 

TERRI CLARK The World Needs A Drink (Mercury) 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 

TOBY KEITH Honkytonk LI (Dream Works) 

3.92 

3.89 

3.85 

3.85 

3.79 

Per. W M 
LW Famil. Burn 25 -54 25 -54 25 -54 

4.14 93% 15% 4.25 4.43 4.14 

4.09 96% 13% 4.26 4.36 4.19 

4.15 98% 19% 4.24 4.27 4.21 

4.03 98% 21% 4.18 4.41 4.04 

4.01 91% 15% 4.24 4.35 4.17 

4.02 83% 11% 4.20 4.15 4.22 

4.11 92% 13% 4.18 4.21 4.17 

3.99 70% 3 °/o 4.15 4.17 4.13 

3.98 89% 16°. /° 4.14 4.32 4.03 

4.07 91% 16% 4.19 4.23 4.16 

4.01 89% 11% 4.15 4.33 4.03 

4.01 89% 16% 4.13 4.16 4.11 

3.97 88% 13% 4.09 4.13 4.07 

3.92 97% 28% 4.11 4.12 4.11 

3.83 65% 11% 4.05 3.94 4.11 

3.78 92% 20% 4.09 4.23 3.99 

3.81 99% 35% 4.03 4.14 3.96 

3.86 95% 18% 4.01 3.91 4.07 

3.73 96% 21% 3.95 4.08 3.87 

3.70 87% 19% 3.95 3.98 3.94 

3.73 80% 16% 3.96 4.00 3.94 

3.85 61% 9% 4.02 4.28 3.86 

3.88 99% 34% 4.05 3.97 4.10 

3.85 75% 11% 4.02 3.99 4.04 

65% 11% 3.97 4.06 3.91 

60% 9% 3.92 3.97 3.88 

3.51 77% 16% 4.02 3.94 4.06 

3.59 72% 17% 3.88 3.94 3.86 

61% 12% 3.95 3.86 4.00 

Total sample size is 346 respondents. Total average tamability estimates are based on a scale of 1 -5. (1 =dislike very much. 5= like wry 
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents nhosaid lheyare bred ofheanng thesong Songs must have 40% familiaritytoappearonsurvey SampIecompositicn is based 

on persons 12+. Persons are screened via the Internet. Once passed, they mn take the music test based on the formabrnusic preference. 

RateTheMusrc.com results are not meant to replace ballot research. The results are intended to shore opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic..com. The RTM system. is available for local radio stations by 

calling 818 -377 -5300. RaleTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

1 

2I? 
CANADA 

COUNTRY TOP 30 
SPI OW R D 

LAST THIS TOTAL _ 

WEEK WEE{ ARTIST __ _ -_E_ _ PLAYS 

1 O RASCAL FLATTS Bless The Broken Road (Lyric Street) 561 

2 0 KEITH URBAN You're My Better Half (Capitol) 544 

3 3 JOSH GRACIN Nothin' ToLose (Lyric Street) 507 

10 Q* SHANIA TWAIN Don't! (Mercury) 433 

4 5 BRAD PAISLEY Mud On The Tires (Arista) 426 

11 Q* PAUL BRANDT Home (Orange /Universal) 412 

7 o AARON LINES Waitin' On The Wonderful (RNA) 410 

6 8 LEE ANN WOMACK I May Hate Myself... (MCA) 407 

5 9 GRETCHEN WILSON When I Think About Cheatin (Epic) 398 

12 BROOKS & DUNN Its Getting Better All The Time (Arista) 371 

14 Q KENNY CHESNEY Anything But Mine !BNA/ 364 

15 ® MONTGOMERY GENTRY Gone (Columbia) 354 

9 13 LEANN RIMES Nothiú'Bout Love... (Asylum /Curb) 351 

19 0* LISA BROKOP Hey, Do... (CurblEM /Music Canada) 331 

B 154 DEAN TUFTIN Wide Open Highway (Stolen Horse) 325 

17 0 BILLY DEAN Let Them Be Little (Curb) 324 

22 (D* GEORGE CANYON My Name (Universal South) 322 

26 0* CAROLYN DAWN JOHNSON Dress Rehearsal (Arista) 290 

28 0 SUGARLAND Baby Girl (Mercury) 281 

13 20* DOC WALKER Forgive Me...) (Open Road /Universal) 277 

!Debut> ® JO DEE MESSINA My GiveA Damn's Busted (Curb) 273 

23 ®#. AARON PRITCHETT John Roland Wood (Royalty, 271 

16 23* GORD BAMFORD My Heart's A Genius (GWB) 269 

24 TERRI CLARK The World Needs A Drink (Mercury) 266 

18 25 DARRYL WORLEY Awful, Beautiful Life (OreamWorks) 259 

27 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 246 

25 27 ANDY GRIGGS If Heaven (RCA) 240 

21 28 REBA MCENTIRE He Gets That From Me (MCA) 239 

20 29 ALAN JACKSON Monday Morning Church (Arista) 239 

/Debut> JOE NICHOLS What's A Guy Gotta Do /Universal South)220 

.I- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

-14 10 1310 

-15 14 1210 

.3 10 1210 

+61 4 1410 

-74 18 1510 

+40 4 1010 

+15 4 11(0 

.9 6 1310 

-53 13 1410 

4 8 1411 

+23 4 1011 

+28 5 1210 

-33 19 1610 

+15 8 910 

-70 10 BIO 

+3 6 1010 

+44 3 1211 

-45 2 1111 

+51 2 1111 

66 14 1210 

-72 1 610 

-3 7 810 

.58 8 810 

0 5 910 

.62 13 1110 

2 8 810 

5 4 810 

51 15 1510 

-66 15 1010 

+12 1 610 

19 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent atter 20 weeks on the chart. ® 2005. Radio & Records drp Indicates Cancan. 

C O U N T R Y 

rci vi 
sE ad 

OYEAR AGO 

HBACK 

No. I :"American Soldier" - Toby Keith 

OYEARS AGO 

No. I: "My Best Friend" -Tim McGraw 

10 
YEARS AGO 

No. I :"You Can't Make A Heart Love Somebody" - George Strait 

15 
YEARS AGO 

No. I: "Fast Movin'Train "- Restless Heart 

ZOYEARS AGO 

No. I: "Crazy For Your Love " - Exile 

Cr) YEARS AGO 

No. I: "Daydream Believer" - Anne Murray 

0 YEARS AGO 

No. I: "Linda On My Mind" -ConwayTwitty 
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An Analysis of The GRC.... 
Continued from Page 39 

On the low end of the current music spec- 

trum is AC, where 91% of the R &R reporters 
play less than 20% current music. Next comes 

Rock, where 27 of the 30 reporters - 90% - 
are under 30% currents. 

The chart below shows which stations at 
each format have the highest and lowest cur- 
rent percentages. 

Highest Current Percentages 

CHR /Pop: WKGS /Rochester, NY, 97% 

Urban: WJMI/Jackson, MS, 94% 

CHR /Rhythmic: KBFB /Dallas, 86% 

Alternative: WBUZ /Nashville, 66% 

Triple A: WRLT /Nashville, 59% 

Hot AC: WZPL /Indianapolis, 55% 

Country: KBEQ /Kansas City, 53% 

Active Rock: WXQR /Greenville, NC, 53% 

Urban AC: KJLH /Los Angeles, 51% 

Rock: KOOJ /Baton Rouge, 36% 

AC: KKBA /Corpus Christi, TX, 32% 

Lowest Current Percentages By Format 
AC: WRSN/Raleigh, 3% 

Urban AC: KSYU /Albuquerque, 8% 

Hot AC: WVMX /Cincinnati, 10% 

Rock KZRR/Albuquerque, 10% 

Triple A: WZGC /Atlanta, 12% 

Active Rock: KBPI /Denver, 15% 

Alternative: KZON /Richmond, 18% 

Country: KKBQ /Houston, 20% 

Urban: WJMZ /Greenville, SC, 34% 

CHR /Pop: WWST /Knoxville, 38% 

CHR /Rhythmic: WKTU /New York, 44% 

r NEW & ACTIVE 
JIMMY BUFFETT Piece Of Work (MailboatiACA, 

Total Plays: 176, Total Stations: 13, Adds: 0 

KATRINA ELAM I Want A Cowboy (Universal South) 

Total Plays: 160, Total Stations: 27, Adds: 6 

SAWYER BROWN fIROBERT RANDOLPH Mission Temple Fireworks Stand (Curb) 

Total Plays: 154, Total Stations: 24, Adds: 1 

JEDD HUGHES Soldier For The Lonely (MCA) 

Total Plays: 143, Total Stations: 24, Adds: 3 
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COUNTRY REPORTERS 

KBCY /AOilene. TX 

OM: Brad Elboll 

PO/M0 - JB Cloud 

Amy Doc Alexander 

WOMKAkron, OH' 

OMPD. Kevin Mason 

APD. Ken Steel 

WGNA/Albany. NY' 
PD: BuII Bnndle 

MD' Bill Earley 

KB01 /Albuquerque. NM' 
PD: Tim Jones 

MD' Jen Jay 

KRST /Alhugeergue, NM' 
OM,PD. Eddie Haskell 

MD. Paul Bailey 

KRRV /Alexandria. LA 

PD /AMO: Steve Casey 

WCTO /Allentown, PA' 
PO: Shelly Easton 

APO;M0. Sam Malone 

KGNC/Amardlo. TX 

0M: Dan Gorman 

PD: im Butler 

APDMD: Patna Clark 

KBRJAnchorage, AK 

OM: Dennis Bookey 

TO. Matt Valley 

MD. Billy Belcher 

WNCY /Appleton, Wl 
0M: Jeri McCarthy 

P0: Randy Shannon 

WKSF /Asheville. NC 

OMPO: Jon Devis 

APD. Sharon Gmen 

MD: Brian Han eid 

WKNX/Allanta. GA' 

OMPO. Mark Richards 

MO'. Johnny Gray 

WPUR /Allante City, NJ 

PD NO. Joe Kelly 

WKXC /Augusta, GA 

TO: T Gentry 

APD Zach Taylor 

KASLAuslrn, TX' 
PO. Mac Daniels 

AFOMO: Bob Pickett 

KUZZBakers'ield, CA' 
PD: Evan Bndwell 

MO: Adam Jeunes 

WPOCBallimore. MD' 
PD. Ken Boesen 

MD: Michael J 

WYNK/Baton Rouge, LA' 
0M: Bob Murphy 

PD: Paul On 

APDMD: Austin James 

WYPYIBOIon Rouge. LA' 
PO.MD, Jimmy Brooks 

KYKR.Beaumonl, TX 

DM: Joey Armstrong 

PO Mickey Ashworth 

WJLSBeckley. WV 

OM: Dave Wills 
PORAO: Darrell Ramsey 

WKNNBdavi. MS 

DM: Waller Brown 

PO Kipp Gregcory 

WZKXBiloxi. MS 

TO: Bryan Rhodes 

MD: Gwen Wilson 

WHWKBmghamlon. NY 

PD/AMD. Ed Walker 

WOXBBirmingl,am. AL' 
PD tom Hanrahar 

APO MO Jay Crase 

WBWN Bloondrglon. IL 

OMPO. Dan Westhoff 

APO,MD, Bud Slevem 

WHKXBluebele. WV 

PDMO. Joe Jarvis 

KIZNBoise. ID 

OMPD : Rich Summers 

ATO,MD. Spencer Burke 

KOFCBoise, ID 

ATOMO: Jim Muller 

WKLBBoston MA' 
PD: Mike Brophey 

AMMO Gunny Rogers 

KAGG Bryan. TX 

PO MD'. Jennifer Alien 

WYRKDullalo. NY' 
PD. John Paul 

AM MD'. Wendy Lynn 

WOKD,Brulinglun 

PD. Slew Pelkey 

MD: Margot Si Job 

KHAKCedar Rapids, IA 

OM. Dick Sladlen 

PD. Bob James 

MD Dawn Johnson 

WIXY /Champaign. IL 

MD. Nicole Beals 

WEZLCharleston. SC' 
POMO. trey Cooler 

WNKT/Charlesbn. SC' 

PD Bnan Driver 

MD. Tyler On The Radio 

WOBE/Charlesóan. WV 

OM Jell Whilehe.ai 

PD Ed Robers 

MD'. Bull Hagy 

WKKTiCharloBe 
OM. Bruce Logan 

PDN10. John Roberts 

WSOC/CharloOe' 
OM P0: Jeri Roper 

APD,MD'. Ruck McCracken 

WUSY Chattanooga. 1N 
PD'. Kns Van Dyke 

MO'. Bill Poindexter 

WUSN /Chicago, IL' 
P0: Mike Peterson 

MD: Mami Braun 

WUBE /Cincinnati. OH' 
APO. Kathy ()Corner 
MD: Duke Hamilton 

WYGY /Cincinna0, OH' 
OM: TJ Holland 

P0. Stephen Grogan 

APO MD. Dawn Michaels 

WGAR Cleveland , OH' 
PD: Meg Stevens 

MO: Chuck Collier 

KCCY /Colorado Springs, CO' 
PD. Travis Dar y 

M0. Valerie Had 

KKCS /Colorado Springs. CO' 
P0. Cody Carlson 

WCOS/Columbia. SC' 
PD: U Smith 

APO/MD: Glee Ganen 

WCOCalumhus. OH' 
PD: John Crenshaw 

AMMO' Dan E. loto 

WG$Q'Cookeeulle. TN 

DM: Marry Mály 
PD: Galor Hamsun 

APD: Philip Gbbons 

MD: Slewad James 

KRYS,'Corpus Christi, TX 

P0: Frank Edwards 

MD: Deena Blake 

KPLXBallas. TX' 
P0: Paul Williams 

APD: Smokey Rivers 

MD: Cody Alan 

KSCS:Dallas. TX' 
OMPD: Lomr Palagi 

APDMO Chris Huff 

WGNEBaytena Beach, FL' 

OM. B.J. Nielsen 

PDMD: Jell Davis 

KYGOBenver, CO' 
PD. Joel Burke 

MD: Garrett 0,11 

KHKI/Des Moines. IA' 
OM. Jack O'Brien 

PD/MO'. Jimmy Olsen 

WYCD /Detroit. MI' 
PD: Chip Miller 
APDMD: Ron Chatman 

WOJR/Dothan. AL 

OM: Jerry Broadway 

PDMD: Men Mason 

KKGBBulo1h 

OMPD: Johnny Lee Walker 

MD. Jim Dandy 

WAXXBau Claire, WI 
PD/M0. George House 

KHEY/EI Paso. TX' 
PDMD. Sieve Gramzay 

WRSF/Elizabeth City, NC 

OMBD: Tom Chanty 

OM. 
RAN INL: 

ßvóá 
MDR Mal 

KKNU/FUgene. OR 

PDMD'. Jinn Davis 

WKDO/Evansville.IN 
PDMD: Jon Prell 

KVOX/Fargo 

OM: Janice WTilumore 

PD. Eno Heye 

MD: Scott Winston 

KKIX Tayetteville. AR 

PD: Dave ASAcran 

APDMD: Jake McBride 

WKMLFayettevulle, NC 

PD: Paul Johnson 

MD. Deane 

Stations and their adds listed alphabetically by market 
KAFF/Flagslan, AZ 

PD: Chris Halstead 

APOMD. Hugh James 

WFBE,PIinl. MI 

PD: Coyote Collins 

APO:MO. Dave Geronimo 

WXF4FIorence. AL 

PD/AG Gary Murdock 

KSKS Fresno. CA' 
PO: Steve Pleshe 

MD: Jason Hurst 

KUADFt. Collins. CO 

PD: Mark Callaghan 

APD: Oave Jensen 

MD: Bilan Gary 

WCKT,/FI, Myers. FL' 

OMPD: Sieve Amari 

APD/MD Dave Logan 

WWGR/FI. Myers, FL' 
PD: Mark Phillips 

MD: Steve Hart 

WYZB,P1. Wallon Beach. FL 

OM: Scratch Malone 

PO: Todd Nixon 

MO: John Sykes 

WOHKFt. Wayne. IN' 
OM PD: Rob Kelley 

WOGKGainesville. FL' 
TO: Mr. Bob 

MD: Big Red 

WBCT /Grand Rapids, MI' 
OMPD: Doug Montgomery 

M0: Dave Tan 

WTOR/Greensboro.NC' 
0M: 0m SaOe.tueid 

TO: Bill Dotson 

APD/MD Angie Ward 

WRNS /Greenville, NC' 
PO: Wayne Carlyle 

MD: Jell Hacken 

WESC /Greenville. SC' 

OMPD. Scott Johnson 

APD/MD: John Landrum 

WSSLGreenville, SC' 
OM/PO Scott Johnson 

APDMD: Kil Layton 

WAYZHagerstown 
PO'. Clins Maestle 

MO. Ton Anderson 

WCAT/Hanishurg, PA' 
P0: Will Robinson 

APD,MO. Don Brake 

WRBT/Hanisburg. PA' 
OM. Clint Tyler 

APD: Newman 

WWYZ/Nadlard. CT' 
PO: Justin Case 

MO:Jay Thomas 

KILT/Houston, TX' 
PO:Jetf Gamsen 

MO:Greg Frey 

KKBOMauston. TX' 
PD: Johnny Chiang 

MD. Christi Brooks 

WTCRHunlington 
PD: Judy Eaton 

M0: Dave Poole 

WORM/Huntsville. AL 

OMPD. Todd Berry 

MD: Dan McClain 

W FMSdndianapolis. IN' 
OM: David Wood 

PD: Bob Richards 

MD: J.D. Cannon 

WMSSOackson. MS 

PD'. Rick Adam 

MD: Marshall Stewart 

WUSJ,Jackson. MS 

PD: Tom Freeman 

WROO /Jacksonville, FL' 
OM: Gail Austin 

PD: Casey Cader 

WXBO/Johnson Cily 
PD,MO: Bill Nagy 

WFGPJahnstown. PA 

OMPD. Steve Walter 

MD: Lara Mosby 

KIXQ/Joplin, MO 

OM: Jason Knight 

PD: Steve Kelly 

APD: Jay McRae 

WNWN,Xalemazoa. MI 

PD: P.J. Lacey 

APDD. Phil O'Reilly 

KBEQH(ansas City. MO' 
PD: Mike Kennedy 

MO T J. McEntire 

KFKF,Kansas City, MO' 
OMPD: Dale Carter 

APD/MO: Tony Sievers 

WDAFA(ansas City. MO' 
PO: Wes McShay 

APD/MG Jesse Gamia 

WIVKKnoxville, TN' 
OM PD: Mike Hammond 

MD: Colleen Addeo 

WKOA4alayene. IN 

PD. Mask Allen 

MD. Bob Vina 

KMDLLalayetIe. LA' 
MO. T Smith 

KXKC4atayette. LA' 
PO. Renee Revel 

MD. Sean Riley 

WPCVAakeland. FL' 
PD: Mike James 

MD: JO Taylor 

WIOVLancasler. PA 

PDMD. Dick Raymond 

WITL4ansing. MI 
PD: Jay J. McCae 

APO/MD: Chris Tyler 

KWNR/Las Vegas. NV' 
PD: Brooks O'Brian 

MO. Sammy Cruise 

WBBN/Laurel. MS 

OMPD: Larry Blakeney 

APO,MD. Allyson Scott 

WBUtftexinglon. KY 

PO/ O. Ric Larson 

WLXXLexington. KY 

OM: Robed Lindsey 

PO: C.C. Matthews 

MD:Karl Shannon 

KZKX/Lincoln. NE 

OM: Jim Steel 

PD: Brian Jennings 

APDMD: Carol Timer 

KSSNAiOIe Rock. AR' 
PONO: Chad Heutage 

KZLA/LOS Angeles. CA' 

OM,PD: R J. Cudrs 

APD,MD TOnya Campas 

WAMZ4euisville. KY' 

PD/MO. Coyote Calhoun 

KILL/Lubbock. TX 

DA1P0: Jell Scott 

APD/NID: Kelly Greene 

WWOM,/Madison, WI' 
PD: Mark Crean 
MD: Mel Mcllenzie 

KIM/Mason City. IA 

PD/MD: J. Bmoks 

KTEX/MCAllen, TX' 

OM: Billy Senluago 

PO: JaJo Cerda 

APD: Frankie Dee 

M0: Patches 

KRWQMedlord. OR 

TO: Larry Neal 

MD: Scott Schuler 

WGKX,Memphus. TN' 
PO' Lance Tidwell 

MD TrapperJohn 

WOKK/Meridian. MS 

POND : Scorn Ray 

WKISIMiami. FL' 
PD: Bob Bauren 

MD: Darlene Evans 

WMIIJMilwaukee, WI' 
PD: Keny Wo Ile 

APD'. Scoff Dolphin 

MD. Milch Morgan 

KEEP /Minneapolis. MN' 
OMPD. Gregg Swedberg 

APDMD: Travis Moon 

WKSJ,Mobile. AL' 
OM. Kil Carson 

PD,MO. Bill Black 

KJLO /Monroe. LA 

TO: John Reynolds 

MD: Toby Otero 

KTOM/Monterey. CA' 
PO'. Dave Kldh 

WLW0dontgomery. AL 

OM/PD: Bull Jones 

MO: Darlene Dixon 

WGTRMydle Beach, SC 

PO: Steve Stewart 

WKDF/Nashvulle, TN' 
OMPD: Dave Kelly 

MD: Kim Leslie 

WSIXMashville. TN' 
OM: Clay Hunnicutt 

POND: Keith Kaubonn 

WSMNashvulle. TN' 
PO: John Sebastian 

MD. Frank Seres 

WCTY /New London, CT 

PD/MD: Jimmy Lehn 

APO: Dave Elder 

WGHBodolk, VA' 
OMPO: John Shomby 

APD/MO: Mark McKay 

KHKX/Odessa, TX 

PD: Mike Lawrence 

APDMD Kelley Peterson 

KNFM/Odessa,TX 
OM PO John Moesch 

KTST /Oklahoma Clry, OK' 

PD: Anthony Allen 

KXKTBmaha, NE' 
PO. Tom Goodwin 

MD Crag Allen 

KHAY /Oxnard. CA 

PO,M0 Buddy Van Arsdale 

KPLM/Palm Springs. CA 

P0: AI Gordon 

MD, Kory James 

WPAPBanama City, FL 

OM,PD: Jim Radlord 

APD/MD: Shane Collins 

WXBM/Pensacola . FL 

PDMD: Lynn West 

WFYR/Peoria. IL 

OMPO: Ric Morgan 

WXTUBhiladelphia. PA' 

PO: Bob McKay 

APDMD: Cadillac Jack 

KMLE/Phoenlx. AZ' 
PD: Jay McCarthy 

APDMD. Dave Collins 

KNIX/Phoenux, AZ' 
PD: Shaun Holly 

MD: Gwen Foster 

WDSY,Pittsburgh. PA' 
PD: Keith Clark 

APO M110 Stoney Richards 

WDGIPdlsburgh. PA' 
OM Frank Bell 

PO Madi Lundaw 

WPOR;Podland, ME 

PD. Nick Jordan 

MD: Glori Marie 

KUPLJPodland, OR' 

PI: Cary Rolle 

MD: Rick Taylor 

KWJJ/Podland, OR' 
PO. Mike Moore 

MD: Savannah Jones 

WOKQPodsmooth. NH 

OM: Mark Ericson 

PD: Mark Jennings 

AMMO Dan Lonnie 

WCTKProvudence. RI' 
MD: Sam Stevens 

WLLROuad Cities. IA 

PD: Jim 0 Hare 

MD. Ron Evans 

WOORRaleugh. NC' 
PD: Lisa Mckay 

ATO,MD: Mike'Maddawg' 

Biddle 
Aen 

KOUT/Rapid City, SD 

PO MD: Mark Houston 

KBULBeno. NV 

OM /PO. Tom Jordan 

M0: Chuck Reeves 

KFRGBiverside, CA' 
OM. Lee Douglas 

PDMD. Don Jeffrey 

WSLC,Roanoke. VA 

PD: Brett Sharp 

MD: RobynnJaymes 

WYYDBoannke, VA 

PDMD: Joel Dearing 

WBEE,ROChesler. NY' 
OM: Dave Symonds 

PD: Billy Kidd 

MD. Nildur Landry 

WXXO/RacMoN, IL 

PO: Steve Summers 

APD/MD: Kathy Hess 

KNCl/Sacramenlo, CA' 
OMPD: Mark Evans 

APD: Greg Cole 

MD. Jennifer Wood 

WCENSaginaw, MI 

PD. Joby Phillips 

MD. Kellh Allen 

WKCOBagunow. MI 

OM/PD Ria Walker 

WWFGSalishury, MD 

OM/PD, Brian Cleary 

APD/MD, Sandra Lee 

KSOP /Salt Lake City. UT' 
APD,RMO. Debby Turpin 

KUBL/Salt Lake City. UT' 
PD: Ed Hill 

MD:Pat Gant 

KGKL/San Angelo. TX 

OMPD. Boomer Ktngslon 

KAJASen Antonio. TX' 
PDMD. Clayton Allen 

KSON,San Diego. CA' 
PDRAO: John Marks 

NIBS/San Diego. CA' 
PD. Mike 0 Brian 

MD. Gwen Foslee 

KZBR/San Francisco. CA' 

PD: Ray Massie 

KRTYSan Jose. CA' 
PD: Julie Stevens 

KKJGSan Luis Obispo. CA 

PO/MD:Pepper Daniels 

KRAZ/Sanla Barbara, CA 

PDMD: Ruck Darker 

KSNI/Santa Mana, CA 

POND: Tan Brown 

WCTOBarasola, FL' 

OMPD: Mark Wilson 

APO: Heidi Deaer 

WJCLSavannah. GA 

0M: Pal Garen 
PD: Boomer Lee 

KMPSBealtle, WA' 
PO -. Becky Brenner 

MD: Tory Thomas 

KRMD/Shreveport. LA 

PD. Les Acree 

APDRAD: James Anthony 

KXKS/Shrevepod. LA 

OM. Gary McCoy 

PO. Russ Winston 

KSUX/Sloux City. IA 

PD: Bob Rounds 

APO MO Tony Michaels 

WBYTSouth Bend. IN 

OM P0' Clint Marsh 

API MD: Lisa Nosh! 

KDRKSpokane WA' 
0M: Tim Cotter 

PD: Jay Daniels 

APD Bob Castle 

MD: Tony Gornto 

KIXZSpokane. WA' 
0M: Robert Harder 

PDMD. Paul 'Coyote' Neuman 

APD Lyn Dameis 

WPKXSpringfield. MA' 
PO: RI McKay 

APO. Nick Damon 

MO.. Jessica Tyler 

KTTSSpringlield. M110 

OMPO: Brad Hansen 

APD. Cody Clark 

KSDSI. Louis. MO' 
0M: Mike Wheeler 

PD: Steve Geottenes 

MD: Billy Greenwood 

WILSI. Louis. MO' 
PD: Greg Mozingo 

MD: Danny MoMara 

KATMBIOcklon. CA' 

0M: Richard Perry 

P0. Randy Black 

APD/MD: Mo oe Roberts 

WBBSSyracuse. NY' 
PD, Rich Lauber 

APD MO'. Skip Clark 

WAIB/Tallahassee. FL 

PD Gary Evong 

WDYK/Tampa. FL' 
DMPO. Mike Culotta 

APO: Beecher Martin 

MO'. Jay Roberts 

WYUOTanapa, FL' 
OM,PD: Mike Colon 
MD: Jay Roberts 

WTHI/Terre Haute, IN 

OM/PD: Barry Kent 

Mn : Marry Parry 

WKKO/Toledo. OH' 

OM: Gm Roberts 

PO MO: Gary Shores 

APD. Harvey Steele 

WIBW,Topeka, KS 

0M'. Ed 0- Donnell 

PO. Ruch Bowers 

APD MD- Stephanie C' /nn 

WTCM/Taverse Ciel, MI 

OM;PD. Jack O'Malley 

APDMD: Ryan Dobry 

KIIM/Tucson, AZ' 
OM: Herb Crowe 

POND. Buzz Jackson 

KV00/Tulsa, OK' 
PD:9.W.Smith 

WWZD/Tupelo. MS 

0M: Rick Stevens 

PD: Bill Hughes 

KNUE/Tyler. TX 

OMPD. Michael Cruise 

WFRG/Ulica. NY 

OMPD. Tom Jacobsen 

KJUGrVisalia. CA 

POND, Dave Daniels 

WIRK/W, Palm Beach. FL' 
PD: Milch Mahan 

MD: J.R. Jackson 

WACO/Waco. TX 

OM/PO: Zack Owen 

WMZQWashongton. DC' 
OM: Jett Wyatt 

PD: George King 

MD: Shelley Rose 

WDEZ/Wausau. WI 

PD: Bob Jung 

APDRxO: Vanessa Ryan 

WOVKWheeling. WV 

POND: Jim Elliott 

KLURNJichila Falls. TX 

OM/P0: Brent Waner 

KFOI,Wich.la, KS' 

DM,PD'. Bevedee Bannigan 
M0: Carol Hughes 

KZSN/Wichila. KS' 
PD: Chuck Geig er 

M0: Pat Moyer 

WGGY/Wilkes Bane. PA' 
PO. Mike Krinik 

MD: Carolyn Drosey 

WWOCLWilmington. NC 

OM: Perry Stone 

APD/M110 Bnydt Banks 

KXDD/Yakima, WA 

PD: Dewey Boynton 

AP0.1110 Joel Baker 

WGTY 'York. PA' 

PDM0. Bra] Auslln 

WQXK/Youngstown. DH 

PO: Dave Steele 

APO: Doug James 

MD: Burton Lee 

POWERED 
11LDI1111SEJ 
'Monitored Reporters 

224 Total Reporters 

116 Total Monitored 

108 Total Indicator 

Did Not Report, 
Playlist Frozen (4): 
WDEN /Macon, GA 
WPSK/Blacksburg, VA 
WWWW /Ann Arbor. MI 

WXTA/Erie, PA 
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AC 
JULI'EKERTES 
jkertes @radioandrerords. rom 

San Francisco's Don Bleu 
Twenty -five years of bellyaches and 'Bleupers' 

an Francisco radio has not been the same since Don Bleu 
came to town. He started at CHR/AC hybrid KYUU in 1980, 

arriving from CHR/Pop KHJ /Los Angeles. He joined KIOI in 
1990 and has since graced Bay Area listeners with his nutty wit 
and silly antics each morning. He is best known for his 
"Bleupers," prank calls that would keep this high school listener 
glued to the radio and make her tardy for class. 

If you live in the Bay Area and get a strange 
phone call, you always wonder if you're being 
had by Don Bleu. His career encompasses not 
only radio, but also TV, with appearances on CBS 

affiliate KPIX -TV /San Francisco's Evening Mag- 

azine show, HGTV's How's That Work? and the 
Discovery Channel's The Know Zone. 

It is an honor, as a Bay Area native and Don 
Bleu fan, to this week share some comments 
from people who have been lucky enough to 
work with San Francisco's most cherished morn- 
ing man. 

Vickie Jenkins 

Affiliate Marketing Specialist, All 
Comedy Radio Network; former KYUU 

morning show co- host/morning 
news anchor 

How do you sum up 10 years of laughter in 

one quote? I grew up in the Midwest and was 
the babyofa large family. I had three older broth- 
ers who'd tease me. Don was my fourth big 
brother, who teased me on a daily basis. Of 
course, I got paid for it, which made it less pain- 
ful. 

There is no one he won't call, nothing he won't 
say or do, but he is never mean- spirited. He has 
a way of making the audience feel included in 
the joke - like they are pranksters too. That 
makes Don unique and a rare gem in the enter- 
tainment world. I've never seen him go off the 
deep end. 

WHAT A LOOKER Here's one of many 

handsome Don Bleu jock photos. 
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He's not human! You can't quite crack the 
code of Don Bleu. It's one of those mysteries that 
you don't mind, because what he's showing the 
world is that it's all good. 

Ric Lippincott 

Co- founder & Exec. VP/Network 
Affiliation, All Comedy Radio Network; 

former KYUU PD 

Whenever I see Don, he says, "Nice shoes," 
and this is why: I tend to be a pretty bottom -line 

"You can't quite crack the 

code of Don Bleu. It's one 

of those mysteries that you 

don't mind, because what 

he's showing the world is 

that it's all good." 

Vickie Jenkins 

person. When I was PD of KYUU I was work- 
ing with Don to help him not get lost in the 
weeds, meaning that he'd start on a subject and 
go out in the weeds looking for punch lines. I 

was trying to get him to focus. 
I told him that every story needs a beginning, 

middle and a conclusion. During the process I'd 
come into the studio and go right into, "Don, 
about that bit...." and proceed to tell him what 
he was doing wrong. On the third morning of 
doing this, he stopped me and said, "Ric, haven't 
you heard of 'Stroke 'em, then poke 'em'? Don't 
just walk in here and tell me what I'm doing 
wrong. Say something nice first." So I paused 
for a beat and said, "Don, nice shoes. Now about 
your show...." 

Annette M. Lai 

Former KYUU MD 

During the year when the Cabbage Patch 
Dolls were the hot Christmas item, Don called 
me at 5:30 in the morning, put me on the air and 
asked if he could auction me off as the next Cab- 
bage Patch Doll, because the first one he auc- 

STILL SHINING Mere these years, KlO! (Stir 101. ry /San Francisco morning show personality 

Don Bleu still gives his all. 

SAN FRANCISCO WILL NEVER BE THE SAME The City by the Bay welcomes Don Bleu 

to mornings on KYUU. 

tioned off went to then -Oaldand A's player Reg- 
gie Jackson for a lot of dough. All I could ask 
myself was, "How does he come up with this 
stuff?" 

Angela Perelli -Ebbott 

PD, KYSR (Star 98.71/Los Angeles; 
former KYUU Don Bleu Morning Show 

producer and former 1101 Asst. PD 

Don Bleu not only gave me my first job in ra- 
dio - answering phones and getting coffee - 
he taught me that you don't have to be in the 
Peace Corps to save the world, one goofy radio 
bit at a time. 

At K101, the intersection of Montgomery and 
Columbus became the backdrop for Don to 
wreak havoc with Shirley The Stunt Girl during 
the "Mother Mows Best" obstacle course, which 
involved women on John Deeres dodging lawn 
furniture to win a lawn mower for Father's Day, 

or the April Fool's Day Backdrnft 2 casting call 
with Ron Howard - the list is endless. 

I also remember Don Bleu jumping around in 
the studio between breaks. One time he jumped 
so high, he hit his head on the doorjamb and had 
to be rushed to the hospital - spaz! And most- 
ly I'll never forget Don's voice through the talk - 
back button, asking, "Where my coffee, bitch ?" 

Kristi Yamaguchi 

Olympic gold medalist figure skater 

My history with Don Bleu goes back several 
years to when I did commercials for then -K101. 

Don was great to work with, and he became a 

really good friend. When I became engaged, his 
producer suggested that Don many us. Since my 
husband and Don are both from Minnesota, we 
thought it was a good fit. He did a great job. The 
ceremony was lighthearted but heartfelt. 

Congratulations, Don! You've had an incred- 
ibly long -lasting career, and I'm happy to have 
been a small part of that experience with you. 

Gary Schoenwetter 

VP/Rock Programming, Sirius; 
former KI01 PD 

At an office Christmas party I was deep in 
conversation with my new bosses when the "af- 
ter -hours Don" strode over. Towering nearly a 

foot taller than me, he patted my head and said, 
"Schoenwetter, I've got socks older than you." 
The year I went working with Don reinforced 
my belief that great people can make great ra- 
dio. 

Michael Martin 

Sr. VP/Programming, West Coast, 
Clear Channel; former K101 PD 

When the FCC began cracking down on in- 

decency, I thought my CHR morning shows 
were the ones in danger. My first complaint came 
in, and who was it for? Don Bleu. Don actually 
pissed someone off. I immediately fell in love 
with him. Don is a true radio legend and still 
knows how to disrupt a PD's day. For this, I love 
him. 

Continued on Page 49 
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February 25, 2005 
ARTIST TITLE LA5ELISI 

TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

loa) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

KELLYCLARKSON Breakaway (Hollywood) 2190 +16 216773 21 10211 

LOS LONELY BOYS Heaven (OR Music /Epic) 2136 -101 195588 36 10411 

JOHN MAYER Daughters (Aware /Columbia) 2016 +123 186414 17 10911 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 1776 +2 156040 24 10611 

MAROON 5 She Will Be Loved (Octone/J/RMG) 1733 +177 171665 18 8510 

KEITH URBAN You'll Think Of Me (Capitol) 1683 -107 133094 38 10510 

TIM MCGRAW Live Like You Were Dying (Curb) 1650 +49 107684 20 9610 

HALL & OATES 1'11 Be Around (U- Watch) 1417 -55 89967 23 9911 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 1127 +42 85731 22 9610 

MAROON 5 This Love (Octone/J/RMG) 1085 +11 105572 42 9210 

HOOBASTANK The Reason (Island /IOJMG) 964 -43 79560 34 6111 

KENNY G. I /EARTH, WIND & FIRE The Way You Move (Arista /RMG) 857 +65 91192 6 8215 

G00 G00 DOLLS Give A Little Bit (Warner Bros.) 795 +45 120074 8 6319 

MICHAEL BUBLE Home (143 /Reprise) 757 +122 60463 4 93112 

ROD STEWART fISTEVIE WONDER What A Wonderful World (J /RMG) 699 +54 77080 16 5712 

TINA TURNER Open Arms (Capitol) 516 +31 21056 6 6114 

RYAN CABRERA True (E. V.L.A. /Atlantic) 425 +46 49663 5 4817 

MICHAEL MCDONALD Reach Out, I'll Be There (Motown/Universal) 406 -44 25668 19 4510 

MERCYME Homesick (INO /Curb) 379 +103 7600 3 5618 

KATRINA CARLSON Drive (Kataphonic) 344 .43 10340 18 5110 

RICHARD MARX Ready To Fly (Manhattan /EMC) 277 +18 6383 9 4211 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 261 +15 7244 B 4012 

SCOTT GRIMES Sunset Blvd. (Velocity) 255 +52 7307 4 4114 

SHANIA TWAIN WIMARK MCGRATH Party For Two (Mercury /IDJMG) 206 -55 10555 13 2010 

JIM BRICKMAN fIROCH VOISINE My Love Is Here (WindhamHillRMG) 187 -60 6926 11 3710 

VANESSA WILLIAMS You Are Everything (Lava) 180 +57 5093 2 2914 

FIVE FOR FIGHTING If God Made You (Aware /Columbia) 170 +30 8072 2 3213 

FINGER ELEVEN One Thing (Wind-up) 134 +20 6829 5 610 

ELTON JOHN All That I'm Allowed (Universal) 133 +76 5298 1 2214 

ROB THOMAS Lonely No More (Atlantic) 133 +74 41594 1 1415 

117 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 
Persons used herein with permission from Arbitron Inc. (C 2005, Arbitron Inc.). C 2005, Radio & Records 

CROSBY & NASH Lay Me Down (Sanctuary /SRG) 

NEW & ACTIVE Total Plays: 98, Total Stations: 17, Adds: 2 

MAROON 5 Sunday Morning (Octone/J/RMG) HOWIE DAY Collide (Epic) 

Total Plays: 120, Total Stations: 14, Adds: 1 Total Plays: 61, Total Stations: 12, Adds: 9 

JOE COCKER One (New Door /UMe) ROD STEWART Blue Moon (J/RMG) 

Total Plays: 106, Total Stations: 21, Adds: 1 Total Plays: 48, Total Stations: 29, Adds: 11 

Songs ranked by total plays 

POWERED 
1NEDIABASE 

MOST ADDED` 
ARTIST ' :4BEL(S) ADDS 

MICHAEL RUBLE Home 1143 /Reprise) 12 

ROD STEWART Blue Moon /J /RMG) 11 

GOO G00 DOLLS Give A Little Bit (Warner Bros.) 9 

HOWIE DAY Collide (Epic) 9 

MERCYME Homesick (CND /Curb) 8 

RYAN CABRERA True (EV.C.A. /Atlantic) 7 

KENNY G. f /EARTH, WIND & FIRE The Way You Move (Ansta /RMG) 5 

ROB THOMAS Lonely Na More (At /antic) 5 

MOST 
INCREASED PLAYS 

ARTIST -(- 

TOTAL 
PLAY 

INCREASE 

MAROON 5 She Will Be Loved (Octone /J /RMG) +117 

JOHN MAYER Daughters (Aware /Columbia) +123 

MICHAEL BUBLE Home (143 /Reprise) +122 

TRAIN Calling All Angels (Columbia) +104 

MERCYME Homesick I/NO/Curb) +103 

TRAIN Drops Of Jupiter (Tell Mel (Columbia) +95 

JEWEL Standing Still (Atlantic) +79 

ELTON JOHN All That I'm Allowed (Universal) +76 

ROB THOMAS Lonely No More (Atlantic) +74 

CHRIS BOTTI When I Fall In Love (Columbia) +74 

MOST 
PLAYED RECURRENTS 

TOTAL 
PLAYS 

ARTIST TITLE LABEL(S) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1137 

MICHAEL MCDONALD Ain't No Mountain... (MotownlUniversall 1037 

UNCLE KRACKER GOODIE GRAY Drift Away (Lava) 1026 

DI00 White Flag (Ansta/RMG) 1010 

TRAIN Calling All Angels (Columbia) 985 

SHERYL CROW The First Cut Is The Deepest lA &M /lnterscope) 931 

SHANIA TWAIN forever And For Always (Mercury/IDJMG) 901 

MATCHBOX TWENTY Unwell (Atlantic) 839 

MARTINA MCBRIDE This One's For The Girls (RCA) 812 

SANTANA MICHELLE BRANCH The Game Of Love (Arsta/RMG)195 

SEAL Love's Divine (Warner Bros.) 789 

COUNTING CROWS Big Yellow Taxi (GefleN /nterscopel 740 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

@ WWW.RADIOANDRECORDS.COM 

ROCKS 
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RENAISSANCE CLEVELAND HOTEL 

February 25, 2005 Radio & Records 47 

www.americanradiohistory.com

www.americanradiohistory.com


February 25, 2005 AC 

RateTheMusic.com 
n Ynlaul 

America's Best Testing AC Songs 12 + 

For The Week Ending 2/25/05 

W W W 
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 

KELLY CLARKSON Breakaway (Hollywood) 3.96 182 98% 30% 3.93 4.41 3.81 

MICHAEL BIBLE Home (143 /Reprise) 3.91 - 42% 4% 3.94 3.65 4.01 

TIM MCGRAW Live Like You Were Dying (Curb) 3.85 3.76 94% 28% 3.82 3.63 3.86 

G00 G00 DOLLS Give A Little Bit (Warner Bros.) 3.80 3.68 92% 21% 3.80 3.97 3.75 

MAROON 5 She Will Be Loved (Ottone /J /RMGJ 3.79 3.65 97% 37% 3.76 3.70 3.78 

KEITH URBAN You'll Think Of Me (Capitoll 3.77 3.63 90% 26% 3.76 4.06 3.68 

MAROON 5 This Lose (Octone/J /RMG) 3.72 3.66 98% 46% 3.80 3.84 3.79 

LOS LONELY BOYS Heaven (ORMusic /Epic) 3.72 3.50 96% 41% 3.86 3.64 3.91 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 3.72 3.58 95% 38% 3.71 3.35 3.79 

HOOBASTANK The Reason (ls/aod /IDJMG) 3.69 3.61 91% 42% 3.70 3.81 3.67 

ELTON JOHN Answer In The Sky (Universal) 3.69 3.53 89% 23% 3.70 3.51 3.74 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 3.69 3.64 87% 25% 3.64 3.71 3.62 

HALL & OATES I'll Be Around (UWatch) 3.53 3.52 91% 35% 3.60 3.42 3.64 

TINA TURNER Open Arms (Capitoll 3.51 3.30 60% 12% 3.61 3.55 3.62 

KENNY G. fIEARTH, WIND & FIRE The Way... (Ansta/RMG) 3.41 3.29 79% 24% 3.54 2.93 3.69 

S. TWAIN w(M. MCGRATH Party... (Mercury/IDJMG) 3.37 3.36 82% 28% 3.32 3.06 3.38 

KATRINA CARLSON Drive(Kataphooic) 3.32 3.29 74% 21% 3.30 3.52 3.26 

R. STEWART OS. WONDER What A Wonderful... (J, /RMG) 3.29 3.23 93% 37% 3.31 2.94 3.39 

MICHAEL MCDONALD Reach Out... (Motown /Universal) 3.27 3.37 92% 44% 3.32 3.38 3.30 

JOHN MAYER Daughters (Aware /Columbia/ 3.16 3.10 96% 47% 3.13 3.08 3.14 

Total sample size is 265 respondents. Total average tavorability estimates are based on a scale of 1.5 (1= dislike very much. 5 = like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number 

of respondents who said they are tired of hearing the song. Songs must have 40% familiarly to appear on survey. Sample composition 
is based on persons 12, Persons are screened via the Internet. Once passed. they can take the music test based on the format/music 

preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 

participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for 

local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere 
Radio Networks. J 
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ee AMANDA STOTT Homeless Heart (EMI) .y SHANIA TWAIN Don't! (Mercury) 

®e CELINE DION In Some Small Way (Epic) 4 KENNY G. fIEARTH, WIND... The Way... (Arista /RMG) 

0e SARAH MCLACHLAN Push (Arista /RMG) 

(0,10, MAR OU Chante (Sony BMW 

AC TOP 30 

ARTIST T L15E_5 

MAROON 5 She Will Be Loved /Octone /J /RMGI 

KELLY CLARKSON Breakaway (Hollywood) 

BRYAN ADAMS Flying (Universal) 

LOS LONELY BOYS Heaven (OR Music /Epic) 

MICHAEL RUBLE Home (Warner Bros) 

POWERED 
hIEDIABASE 

TOTAL el- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

411 

351 

346 

341 

307 

JANN ARDEN Where No... (Universal Music Canada) 291 

HALL & OATES I'll Be Around (Red/SonyMusicCanada) 291 

TINA TURNER Open Arms (Capitol) 288 

JOHN MAYER Daughters /Aware /Columbia) 277 

KALAN PORTER Awake In A Oream (Sony BM 276 

S. TWAIN wIM. MCGRATH Party... (Mercury/IDJMGI 275 

PHIL COLLINS Don't Let Him Steal... (Atlantic/ 265 

SARAH MCLACHLAN World On Fire (Arista /RMG) 251 

ELTON JOHN Answer In The Sky (Universal) 211 

HOOBASTANK The Reason (island /IDJMG) 206 

J. BRICKMAN fIR.VOISINE My... (Windham Hill /RMG) 188 

TIM MCGRAW Live Like You Were Dying (Curb) 168 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 143 

LIONEL RICHIE Long Long Way To Go (Island /IDJMG) 136 

R. STEWART EIS. WONDER What A Wonderful... (J/RMG)122 

108 

103 

93 

90 

87 

82 

67 

64 

62 

60 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

RON SEXSMITH Not About To Lose (Nonesuch! 

FINGER ELEVEN One Thing (Windup) 

+9 

+2 

-2 

+4 

+19 

+65 

-22 

+24 

+35 
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+2 

30 
.8 
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-12 
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-10 
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-13 
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9 310 
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3 410 

18 610 

14 310 

17 410 

17 510 

9 210 

19 410 

1 411 

2 510 
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1 211 

1 411 

1 010 

23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent atter 20 weeks on the chart. © 2005, Radio & Records p t Indicates Cancun. 
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San Francisco's Don Bleu 
Continued from Page 46 

John Scott 

Producer, Don Bleu in the Morning 

Don has an interesting habit: He never, 
ever stops making noise in the studio. If he's 
not talking on the air or talking to us off -air, 
he is whistling Broadway show tunes or 
singing the song I just played. It is amazing - that brain never stops churnin'. Don is 
consistent, never moody and never crabby. 

I'm sure there have been several thou- 
sand occasions where I deserved to get 
screamed at, but it never happens. He is a 
kind, wonderful guy, and I love him like a 
second father. 

James Baker 

Asst. PD /MD /night host, KI01 

I have listened to Don Bleu since high 
school, and it's been a treat to work with 
someone every day for the past three years 
who has been such a part of my life since 
1980, when he was on KYUU. It's like work- 
ing with family. 

When you think of the greats in San Fran- 
cisco broadcast history, they're all Dons: 
Don Sherwood, Dr. Don Rose and Don 
Bleu. Happy 25th, Don. You are the best! 

Casey Keating 

PD, KI01 

What an honor to be Don Bleu's PD not 

AC 

"Twenty -five years is just the 

beginning for Don. He still 

has all the youthful 

enthusiasm of a 20- year -old 

and sounds as hip on the air 

today as he did when he 

started." 
Casey Keating 

once, but, now, a second time. He is a PD's 
dream. Don is a heritage player who gets 
ratings, and he can be coached. The first 
time I met Don in person was in 1996, when 
I first became PD of K101. I was surprised 
to see that he had a black eye. He told me 
that he and his family had been vacation- 
ing in Maui and that some local didn't like 
the way he was taking up a parking space. 
Don was in a rented convertible, and the 
local popped Don in the right eye while he 
was in the driver's seat. 

I could only imagine that Don would 
have had to travel far from the Bay Area to 
find a stranger who would want to harm 
him. Anyone who knows Don would never 
lay a finger on him. Twenty-five years is just 
the beginning for Don. He still has all the 
youthful enthusiasm of a 20- year -old and 
sounds as hip on the air today as he did 
when he started. 

NOTHING BUT LAUGHS IN THE STUDIO Den Bleu shares the air with San Franciscan Robin 

Williams in the KYUU studios in 1988 

artist 
ARTIST: John Waite 

LABEL: No Brakes 
By JUHE KERTES /AC /HOT AC EDITOR 

1 
ohn Waite is best known for his unforget- 
table ballads, like "Everytime I Think of 

ou, " from his Babys days; "When I See You 
Smile," penned during his run with Bad 
English; and, of course, the '80s hit "Miss- 
ing You," which still receives substantial 
radio airplay today. Waite has a way of writ- 
ing songs that many meaningful lyrics to 
melodies that flow effortlessly. 

The British singer -songwriter 
has released a new CD, The Hard 
Way, which brings back five 
newly mixed and mastered 
songs from Waite's 2001 release 
Figure in a Landscape. Among the 
new versions are "Always Be 
Your Man" (my favorite on the 
CD); "Masterpiece of Loneli- 
ness"; and the single, "New 
York City Girl." All display Waite's talent 
for bringing together storytelling, melody 
and emotion. 

When asked why he included songs from 
his previous release on The Hard Way, Waite 
explains, "I loved Figure in a Landscape, but 
I was never happy with the overall sound 
of it. We rushed it a bit toward the end. And 
when Gold Circle broke up, Norm Waitt, 
who founded the company, gave me all the 
masters. One day I was looking at them in 
my closet and thought, 'What a shame.' So 
this is one of the odd chances in life to re- 
paint something. It was a marvelous oppor- 
tunity to go back and finish it off the way I 

wanted to." 
While it's hard to imagine "Missing You" 

being replaced by another Waite ballad, 
"New York City Girl" certainly has a 
chance. The overall feel of the song is corn - 
fortable, sentimental and familiar. 

Waite tells R &R, "'New York City Girl' 

tlVlty . 

is a contemporary version of 'Missing You' 
and is just as good. The song may be dif- 
ferent in content - it's a graphic love let- 
ter to New York - but it's similar in 
melody and arrangement, which wasn't in- 
tentional. If programmers are looking for a 
reason to back the single, that would be it. 
But it's a really good piece of music on its 
own, and people respond to good music." 

The Hard Way also features a cover of Bob 
Dylan's "Girl From the North Country," 
which I have to admit I love just as much 
as the original, and a bonus acoustic track 

of "Missing You." The title 
track is a new one, showcasing 
Waite's signature high- energy 
rock sound. 

Waite is back on the bus and 
touring again, keeping the hec- 
tic rock star schedule he's ac- 
customed to. Waite says, 
"We've been taking every gig 
that makes sense for us. We're 
doing a Borders Books & Mu- 

sic tour and playing four to five store loca- 
tions per week - 45- minute sets - in be- 
tween radio -station interviews in the morn- 
ing and shows at night. It's been really fun, 
and in the last two months I've fallen in love 
with singing again." 

The Hard Way is an independent release, 
and to Waite this route feels more comfort- 
able. "There's no gigantic label behind it," he 
says. "But that's fine because I'm not really 
a corporate kind of guy. What I've been do- 
ing with this project has been instinctual - 
a lot of common sense and 30 -plus years of 
experience. Of course, I've got great people 
around me, like Linda Blum- Huntington, 
my manager - I couldn't do it myself. But 
it's going to be a really fun year. I'm commit- 
ted to being on the road until Christmas." 

For more information on Waite's latest 
release, visit wwzv.johnwaiteonline.com. John 
Waite's "New York City Girl" goes for adds 
March 14 at AC. 

* ** 
For any kind of government information, 

from student loans to 
Social Security benefits to buying 

surplus government property, 
go to www.FirstGov.gov. 

Need more help? 
E -mail us or call 1 (800) FED INFO. 

FIRSTGOV.g0v 
Government made easy 
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HOT AC TOP 40 

2 

1 

3 

4 

6 

5 

February 25, 2005 
ARTIST _ 

O GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 GOO G00 DOLLS Give A Little Bit (Warner Bros.) 

3 KELLY CLARKSON Breakaway (Hollywood) 

4 LENNY KRAVITZ Lady (Virgin) 

5 FINGER ELEVEN One Thing (Windup) 

6 MAROON 5 She Will Be Loved (Octane /J /RMG) 

8 0 MAROON 5 Sunday Morning (Octone /J /RMG) 

7 8 JOHN MAYER Daughters (Aware /Columbia) 

11 0 ROB THOMAS Lonely No More (Atlantic) 

10 10 HOWIE DAY Collide (Epic) 

9 11 SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

® KEANE Somewhere Only We Know ( /nterscope) 

® RYAN CABRERA True (E.VL.A. /Atlantic) 

14 HOOBASTANK The Reason (Island /I JJMG) 

15 RYAN CABRERA On The Way Down (E. V.L.A. /Atlantic/ 

3 DOORS DOWN Let Me Go (Republic /Universal[ 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 

AVRIL LAVIGNE Nobody's Home (Arista/RMG) 

JET Look What You've Done (Atlantic) 

LIFEHOUSE You And Me (Geffen) 

® ANNA NALICK Breathe 12aml (Columbia) 

22 NELLY fITIM MCGRAW Over And Over (Derrty /Eo'Reel /Curb /Universal) 

23 112 Vertigo //nterscope) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

DURAN DURAN What Happens Tomorrow (Epic) 

26 1.0W MILLIONS Eleanor (Manhattan /EMC) 

ASLYN Be The Girl (Capitol) 

TIM MCGRAW Live Like You Were Dying (Curb) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

ElD KILLERS Mr. Brightside (island /IDJMG) 

® BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Group) 

® JOSS STONE Right To Be Wrong (SCurve /EMC) 

® U2 Sometimes You Can't Make It On Your Own (/nterscope) 

34 HOOBASTANK Disappear (Island /IDJMGL 

GWEN STEFANI fIEVE Rich Girl (/nterscope) 

BLACK EYED PEAS Let's Get It Started (A &M //nterscope) 

37 SIMPLE PLAN Welcome To My Life (Lava) 

e JACK JOHNSON Sitting, Waiting, Wishing (Brushlire /Universal) 

12 

16 

14 

13 

18 

20 

19 

21 

25 

23 

22 

17 

24 

27 

26 

28 

31 

30 

32 

33 

34 

LDebut> 

29 

39 

36 

35 

40 

!Debut> JEM 24 (A TO /RCA /RMG) 

MARC BROUSSARD Where You Are (Island /IDJMG) 

:LAVg 

3571 

3453 

3014 

2581 

2557 

2541 

2529 

2477 

24'9 

2174 

2161 

1792 

1693 

1613 

1583 

1554 

1513 

1449 

1340 

1204 

1188 

1134 

1127 

1098 

906 

794 

601 

564 

549 

528 

438 

411 

384 

378 

326 

326 

282 

266 

233 

217 

.i - 
PLAYS 

+157 

67 

135 

181 

-79 

-142 

+221 

42 

+496 

32 

-91 

+71 

+162 

-13 

65 

+68 

+178 

+105 

+37 

+227 

+58 

-116 

-387 

+117 

+90 

-26 

+3 

+55 

+29 

+28 

+26 

+5 

+264 

-195 

+123 

+36 

-29 

+72 

+92 

+26 

TOTAL 
AUDIENCE 

nu) 

247460 

229973 

218117 

202016 

180271 

191418 

160326 

178178 

172490 

128332 

106574 

91639 

99810 

133890 

101253 

67274 

112439 

74848 

63287 

61860 

52427 

76493 

92090 

72411 

38740 

21974 

12094 

36797 

19490 

19381 

8659 

14566 

27182 

12939 

22247 

25269 

13544 

7268 

4483 

5700 

WEEKS ON TOTAL STATIONS' 
CHART ADDS 

9310 

9410 

7910 

8710 

9010 

9310 

9410 

8610 

9413 

8410 

7510 

7713 

7716 

8910 

7 310 

7613 

5713 

6710 

5911 

7115 

6216 

4210 

6410 

4213 

5612 

4010 

3610 

2813 

3711 

3111 

3613 

2612 

43112 

3810 

711 

710 

1810 

2817 

2215 

2110 

95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs oelow No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(© 2005. Arbitron Inc.). © 2005. Radio & Records 

POWERED 

MEDIABASE 

MOST ADDED' 
ARTIST'-LE Lv__.. ADDS 

GAVIN DEGRAW Chariot (J /RMG) 23 

U2 Sometimes You Can't Make It On Your Own (lnterscope) 12 

JACK JOHNSON Silting, Waiting, Wishing (Brushlire /Universal/ 7 

RELIENT K Be My Escape (CapitollGoteel 7 

RYAN CABRERA True (E.VL.A./Atlantic) 6 

ANNA NALICK Breathe 12am) (Columbia) 6 

LIFEHOUSE You And Me (Gelten) 5 

JEM 24 (4TOIRCA /RMG) 5 

COLLECTIVE SOUL Better Now (El Music Group) 5 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

ROB THOMAS Lonely No More (Atlantic) +496 

U2 Sometimes You Can't Make It On Your Own (lnterscopel +264 

LIFEHOUSE You And Me (Gellen) +227 

MAROON 5 Sunday Morning (Octane /J /RMGI +221 

KELLY CLARKSON Since U Been Gone (RCA /RMG) +178 

RYAN CABRERA True (E V.L.A./Atlantic) +162 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +157 

GWEN STEFANI fOEVE Rich Girl ( /nterscope) +123 

JESSE MCCARTNEY Beautiful Soul (Hollywood) +117 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) +105 

NEW & ACTIVE 
CARBON LEAF Life Less Ordinary (Vanguard) 

Total Plays: 215, Total Stations: 20, Adds: 0 

COLLECTIVE SOUL Better Now (El Music Group) 

Total Plays: 175, Total Stations: 21, Adds: 5 

ARI HEST They're On To Me (Columbia /Red Ink) 

Total Plays: 117, Total Stations: 10, Adds: 2 

TEARS FOR FEARS Closest Thing To Heaven (New Door /UMe) 

Total Plays: 92, Total Stations: 12, Adds: 3 

GAVIN DEGRAW Chariot (J /RMG) 

Total Plays: 31, Total Stations: 24, Adds: 23 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

L'Qu9kn9 cd your compeflfors 2 

Trump your competitors by working with the best 
decal printer in the business ...Communication Graphics. 

Preferred by more radio stations since 1973. 

Communication 
:: :% :.%Graphics Inc 
THE DECAL COMPANY 

(880) 331-4438 - www.cgilink.com 

--,rE 
rt.,, , r¿ ,r"'rr< 
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February 25. 2005 HOT AC 

RateTheMusic.com 
n Br1IIKIKI 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 2/25/05 

Artist litte (Label) TW LW Famil. Burn 
W 

18 -34 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.22 4.32 96% 27% 4.11 

3 DOORS DOWN Let Me Go (Republic/Universa4 4.06 4.09 79% 12B/d 4.15 

MAROON 5 She Will Be Loved (Ottone /J /RMG) 4.02 4.14 99% 45% 4.12 

ROB THOMAS Lonely No More (Atlantic) 4.01 49% 4% 4.13 

SWITCHFOOT Dare You To Move (RedlnklColumbia) 4.00 4.09 96% 38% 4.10 

LIFEHOUSE You And Me(Geffen/ 3.98 42% 3% 4.24 

MAROON 5 Sunday Morning (Octone/JIRMG) 3.95 4.09 94% 25% 4.12 

KELLY CLARKSON Breakaway (Hollywood) 3.93 4.00 97% 40% 4.02 

HOWIE DAY Collide (Epic) 3.91 3.98 72% 18% 3.99 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 3.89 4.03 92% 23% 4.06 

KEANE Somewhere Only We Know (Interscope) 3.82 3.78 74% 19% 3.96 

RYAN CABRERA On The Way flown (EV.L.A.IAtlantic) 3.80 3.87 97% 41% 3.86 

GOO GOO DOLLS Give A little Bit (Warner Bros.) 3.80 3.75 95% 31% 3.86 

JET Look What You've Done (Atlantic) 3.78 3.86 86% 21% 3.82 

TIM MCGRAW Live Like You Were Dying (Curb) 3.77 74% 23% 3.85 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 3.75 3.74 92% 29% 3.90 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 3.74 3.87 82% 25% 3.78 

RYAN CABRERA True (E. V.L.A./Atlantic) 3.73 3.86 90% 27% 3.82 

FINGER ELEVEN One Thing (Windup) 3.71 3.91 95% 46% 3.70 

HOOBASTANK The Reason (Island /IDJMG) 3.69 3.87 99% 60% 3.74 

ANNA NALICK Breathe 12am1 (Columbia) 3.68 3.58 55% 11% 3.60 

HOOBASTANK Disappear (Island/1DJMG) 3.64 3.76 77% 19% 3.66 

LOW MILLIONS Eleanor (Manhettan/EMC/ 3.52 3.64 50% 14% 3.60 

PELT fff. MCGRAW OwrAnd Ow T6Ttll;Fo'IcfD,M.FResa9 3.42 3.36 95% 49% 3.66 

U2 Vertigo (Interscopel 3.34 3.43 96% 50% 3.13 

LOS LONELY BOYS Heaven (OR Music /Epic) 3.31 3.37 96% 60% 3.28 

JOHN MAYER Daughters (Aware /Columbia/ 3.30 3.43 95% 54% 3.43 

DURAN DURAN What Happens Tomorrow (Epic) 3.28 3.42 46% 13"/n 3.16 

W W 
18 -24 25 -34 

4.24 

4.14 

4.16 

4.03 

4.10 

4.32 

4.09 

3.98 

3.92 

4.04 

3.89 

3.88 

3.81 

3.76 

3.68 

3.91 

3.73 

3.85 

3.65 

3.60 

3.70 

3.69 

3.62 

3.57 

2.96 

3.28 

3.53 

2.69 

3.90 

4.16 

4.06 

4.29 

4.10 

4.10 

4.16 

4.08 

4.13 

4.10 

4.09 

3.85 

3.94 

3.93 

4.09 

3.88 

3.86 

3.78 

3.77 

3.94 

3.43 

3.62 

3.57 

3.78 

3.38 

3.28 

3.27 

3.55 

Total sample size is 324 respondents. Total average tamability estimates are based on a scale of 1 -5. (1 =dislike very 
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn 
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet Once passed. they 
can take the music test based on the formathnusic preference. RateTheMusic.com results are not meant to replace callout 
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 
trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818 -377 -5300. 
RateTheMosic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

R!? HOT AC TOP 30 
CANADA 

LAST THIS 

WEEK WEEK 

1 o 
2 2 

3 0 
4 4 

5 5 

6 

7 

19 

11 

ARTIST 
TOTAL 
PLAYS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 679 

GOO GOO DOLLS Give A Little Bit (Warner Bros) 589 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 587 

MAROON 5 Sunday Morning (Octane /J /RMG) 561 

NE IYITL.MCGRAW CMNAMOve OentyrfoRealLbbüriesa0480 

6 e*. AVRIL LAVIGNE Nobody's Home (Arista /RMG) 478 

04, LOW MILLIONS Eleanor (Manhattan /EMC/ 428 

Q 3 DOORS DOWN Let Me Go (Republic /Universal) 402 

OA JANNARDENWhereNoOreKmwsMellkrieraAltseCaaiál394 

8 10,1ír SIMPLE PLAN Welcome To My Life (Atlantic) 

10 Q KEANE Somewhere Only We Know (Interscope) 

23 e ROB THOMAS Lonely No More (Atlantic) 

13 ® HOWIE DAY Collide (Epic) 

12 04J, K.OS Man I Used To Be (Astralwerks /EMC) 

16 0 GWEN STEFAN/ flEVE Rich Girl (Interscope) 

9 16* LIAM TITCOMB Sad Eyes (Sony8MGI 

17 el SARAH MCLACHLAN Push (Arista /RMG) 

15 18 U2 Vertigo (lnterscopel 

14 19 LENNY KRAVITZ Lady (Virgin) 

22 e JET Look What You've Done (Atlantic) 

24 0. STABILO One More Pill (Virgin Music Canada) 

18 22 JOHN MAYER Daughters (Aware /Columbia) 

20 23* SOULDECISION Kiss The Walls (HBE/Sextant) 

26 DURAN DURAN What Happens Tomorrow (Epic) 

21 25Aó BRYAN ADAMS Flying (Universal) 

lDebut> JESSE MCCARTNEY Beautiful Soul (Hollywood) 

28 27Ág NELLY FURTADO Explode (Dream Works/ /nterscope) 

loebut> MICHAEL BUGLE Home (Warner Bros.) 

lo but> GOOD CHARLOTTE I Just Wanna Live (DayliphUEpic) 

/ Debut> © RYAN CABRERA True (E.V.L.A /Atlantic) 

388 

376 

374 

366 

359 

356 

331 

326 

317 

310 

305 

300 

277 

272 

258 

254 

220 

193 

191 

190 

178 

POWERED 

MEDIABASE 

I- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+25 8 910 

.32 15 910 

+4 8 1010 

8 8 1410 

-79 13 910 

-38 15 1210 

+4 11 1310 

+97 3 1010 

+44 3 1210 

-11 17 1710 

+13 10 911 

+120 2 1311 

+23 6 911 

+14 6 811 

+34 3 610 

38 12 1010 

+5 8 710 

.13 18 1610 

20 13 910 

+40 3 610 

+53 5 BIO 

33 17 1010 

24 13 810 

+35 2 710 

38 8 810 

+31 1 611 

11 10 610 

+54 1 811 

+9 1 510 

0 1 511 

24 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 2/6 -2/12. Bullets appear on songs gaining plays or remaining 
flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005. Radio & Records glipp Indicates Cancon. 

REPORTERS 
Stations and their adds listed alphabetically by market 
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SMOOTH JAZZ 
CAROL ARCHER 
carcher@iadioandrecords.com 

The Eye Of The 
Beholder 
Dove's Campaign for Real Beauty 
challenges stereotypes 

n interactive electronic billboard in Times Square shows a 

close -up of 96- year -old Irene Sinclair. The copy reads: 
"Wrinkled? Or Wonderful? Will society ever accept old as beau- 
tiful?" The public is encouraged to vote online at www. 
campaignforrealbeauty.cotn, where results are posted instantly: 
Thirty -one thousand people say Sinclair is wrinkled; 136,000 call 
her wonderful. 

The billboard is part of Dove soap's Cam- 
paign for Real Beauty. The campaign is sup- 
ported by American Women in Radio & Tele- 

vision, which holds its annual meeting this 
week. Perhaps this is also a time when Smooth 
Jazz, a format for thinking adults, might ask 
where it stands on such cultural issues as 
"What is real beauty?" 

For too long beauty has been defined by the 
narrow, unattainable stereotypes projected 
pervasively by mass media, entertainment, 
advertising and the fashion industry - im- 
ages of gleaming, youthful, airbrushed wom- 
en the size of pipe-cleaners, perfect by contem- 
porary standards. Dove believes it's time to 

change all that. 
Beauty comes in many shapes, sizes, colors 

and ages. Employing various means of com- 
munication - advertising, interactive bill- 
boards, the www.campaignforrenlbenuty.com 
website, panel discussions and a self- esteem 
fund - the Campaign for Real Beauty is a glo- 
bal advertising effort intended to serve as a 
starting point for societal change and to act as 
a catalyst for widening the definition and dis- 
cussion of beauty. 

The campaign, which launched last Octo- 
ber, questions whether "model" attributes 
such as youth, slimness and symmetrical fea- 
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tures are required for beauty or are irrelevant 
to it. 

Respect Yourself 

The ads, which appear on this page, present 
images of women whose appearances differ 
from the stereotypical physical ideal revered 
in popular culture and ask the viewer to judge 
the women's looks by checking a box. 

In addition to the aforementioned Sinclair, 

"Gray? Gorgeous ?" features 45- year -old Mer- 
lin Glozer, who has a natural mane of gray 
hair, and asks, "Why aren't women glad to be 
gray ?" 

"Oversized? Outstanding" features a 34- 

year -old plus -size woman, Tabatha Roman, 
and asks, "Does true beauty only squeeze into 
a size six ?" 

"Half empty? Half full ?" features Ester Poy- 

er, 35, a woman with small breasts, and asks, 
"Does sexiness depend on how full your cups 
are?" 

"Flawed? Flawless" features a 22- year-old 
woman with freckles and asks, "Does beauty 
mean looking like everyone else ?" 

The campaign launched with a panel dis- 
cussion about beauty that included Dr. Nan- 
cy Etcoff of Harvard University, former E! 

Entertainment Television CEO Mindi Her- 
man, Girl Scouts of the USA CEO Kathy 

Cloninger and Oxygen Media VP Andrea 
Bernstein. 

Dove also partnered with the Woodhall In- 
stitute for Ethical Leadership, a not -for -profit 
educational organization that provides lead- 
ership training and professional development 
for women, to hold two workshops late last 
year in Atlanta and Chicago. 

The company also established the Dove 
Self- Esteem Fund to raise awareness of the 
link between beauty and body -related self - 
esteem. The new initiative continues an on- 
going effort to fund programs that raise self - 
esteem in girls and young women. 

The Dove Self- Esteem Fund is working 
with the Unilever Foundation to sponsor 
"uniquely ME!" a partnership program 
with Girl Scouts of the USA that helps 
build confidence in girls aged 8 -14 through 
various activities. The fund also supports 
"Body Talk," an educational program for 
schools in the United Kingdom and Cana- 
da. 

Broader Definition Needed 

Dove commissioned Dr. Etcoff and Dr. Su- 
sie Orbach of the London School of Econom- 
ics (and author of Fat Is a Feminist Issue) to 
design "The Real Truth About Beauty," a 

groundbreaking study of 3,200 women in 10 

countries: Argentina, Brazil, Canada, France, 
Italy, Japan, Netherlands, Portugal, the U.K. 

and the United States. 
The study set out to determine how wom- 

en define beauty and their level of satisfac- 
tion with their own beauty and the impact 
of that on their sense of well -being, as well 
as to provoke discussion and debate about 
the current definition of beauty, which has 
become one -dimensional and unnecessari- 
ly narrow. 

The study revealed that only 2% of wom- 
en consider themselves beautiful. Does this 
mean that we live in a world where worn - 
en are not beautiful, or that women are call- 
ing for a broader definition of beauty? 

Supporting the current definition of beau- 
ty, respondents were hesitant to daim owner- 
ship of the narrow definition of the wont beauty, 

with more than 40% strongly agreeing that 
they do not feel comfortable describing them- 
selves as beautiful. 

Furthermore, only 5% say they feel com- 
fortable describing themselves as pretty, 
and a mere 9% feel comfortable describing 
themselves as attractive. It is also probably 
no surprise to learn that, in a society ob- 
sessed by diet and makeover programs, 
one -third of the women in the study were 
very or somewhat dissatisfied with their 
body weight. 

YOU ARE SO BEAUTIFUL This image and 
the others on this page are part of Dove soap's 
campaign to redefine beauty and "make beauty real 

again." 

The Media's Role 

The study explores the degree to which 
mass media has played a role in portraying 
and communicating a narrow definition of 
beauty: More than two-thirds (68 %) of wom- 
en strongly agree that "the media and adver- 
tising set an unrealistic standard of beauty 
that most women can't ever achieve." The 
majority (76 %) wish that female beauty was 
portrayed in the media as more than just 
physical attractiveness. 

Two-thirds of women strongly agree that 
physical attractiveness is about how one looks, 
whereas beauty includes much more of who 
a person is. Women rate happiness, confi- 
dence, dignity and humor as powerful com- 
ponents of beauty, along with more tradition- 
al attributes of physical appearance, body 
weight and shape. 

Not only do women agree that happiness 
is a primary component in making a wom- 
an beautiful, but 86% strongly agree that 
they feel most beautiful when they are hap- 
py and fulfilled in their lives. Eighty-two 
percent agree that "If I had a daughter, I 

would want her to feel beautiful, even if she 
is not physically attractive." 

The study demonstrates that although 
women hold a concept of real beauty in their 
imaginations, it is seldom articulated in pop- 
ular culture or affirmed in the mass media, a 

fact that reaffirms the importance of Dove's 
Campaign for Real Beauty as a major step for- 
ward in opening a dialogue and creating so- 
cietal change on this issue. 
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Grammy® Award-Winning Artist 

NORMAN BRowN 

Smooth Jazz Adds 3/7 

In Stores Now 

Radio promotion contact: 
All That Jazz (702) 453 -6995 

"West Coast Coolin "' 
Produced by Paul Brown 

Management: Bruce Kramer 

normanbrown.com 
warnerbrosrecords.com 

©2004 Warner Bros. Records Inc., 
A Warner Music Group Company. wE oAO= 
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SMOOTH JAZZ TOP 30 
LAST 
VEEK 

THIS 
WEEK 

February 25, 2005 
ARTIST TITLE LABELISI 

TOTAL 
FLAYS 

- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONSI 
CHART ADDS 

1 1 SOUL BALLET Cream (215) 712 24 73988 25 3510 

3 0 TIM BOWMAN Summer Groove (Liquid 8) 679 +19 78116 27 3110 

2 3 MINDI ABAIR Conte As Yeu Are (GRP /VMGJ 633 -28 64765 24 3410 

4 4 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 604 .39 70058 28 3210 

6 0 DAVE KOZ Let It Free (Capitol) 575 +49 82039 17 3111 

5 6 MARION MEADOWS Sweet Grapes (Heads Up) 564 -20 68037 32 3010 

9 Q KENNY G. Pick Up The Piezes (Arista /RMG) 513 +27 66048 9 3010 

7 8 RICHARD ELLIOT Your Secret Love (GRP /VMG) 483 -31 47067 29 3310 

11 Q PAUL BROWN Moment By Moment (GRP /VMGJ 468 +13 64285 20 3310 

8 10 CHRIS BOTTI Back Into My Heart (Columbia) 465 -25 58141 40 3210 

10 11 QUEEN LATIFAH California Dreamin' (Vector) 437 -22 45240 17 3010 

13 0 BONEY JAMES WOE SAMPLE Stone Groove (Warner Bros.) 429 +19 69683 8 3311 

12 0 GERALD ALBRIGHT To The Max (GRP /VMG) 424 +12 49467 39 3410 

14 14 WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 369 -32 41429 34 3110 

15 0 EUGE GROOVE XXL ( NaradaJazz) 368 +19 38870 17 3010 

16 RAY CHARLES f /DIANA KRALL You Don't Know Me (Concord) 348 0 32159 17 2310 

17 MICHAEL LINGTON Two Of A Kind (Rendezvous) 345 +21 39427 11 3210 

18 18 SEAL Walk On By (Warner Bros.) 312 -4 28278 12 2210 

20 CHRIS BOTTI No Ordinary Love (Columbia) 298 +17 24768 12 2812 

19 20 MICHAEL MCDONALD Tracks Of My Tears (Motown /Universal) 270 -30 20325 18 2210 

21 21 HALL & OATES I'll Be Around (II-Watch) 261 -1 17396 10 2212 

22 ® DAVID SANBORN Tin Tin Deo (GRP /VMG) 213 +5 34254 6 2014 

29 ® ANITA BAKER How Does It Feel (Blue Note /Virgin) 200 +85 21578 2 1915 

23 FOURPLAY Fields Of Gold (RCA Victor/RMG) 200 +38 26435 13 2012 

27 ® GREG ADAMS Firefly (215) 144 +14 17414 19 1210 

30 ED JEFF LORBER Doh La La (Narada Jazz) 139 +26 10629 2 1614 

25 ® PAMELA WILLIAMS Fly Away With Me (Shanachie) 138 +3 12131 5 1510 

24 28 JOYCE COOLING Cantelback (Narada Jazz) 137 -3 16131 8 1310 

28 3RD FORCE Believe In Me (Higher Octave) 136 +8 14482 4 1614 

26 KENNY G. f /EARTH, WIND & FIRE The Way You Move (Arista /RMG) 136 +6 17826 5 1614 

36 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 2113 -2119. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 

in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons 

times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from 

Arbitran Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records 

CHUCK LOEB Tropical (ShanachieJ 

NEW & ACTIVE 
Total Plays: 82, Total Stations: 12, Adds: 5 

MATT BIANCO fIBASIA Ordinary Day (Decca /Universal Classic Group) 

Total Plays: 81, Total Stations: 7, Adds: 2 

NILS Pacific Coast Highway (Baja/TSR) EVERETTE HARP Can You Hear Me (A440) 

Total Plays: 118, Total Stations: 17, Adds: 3 Total Plays: 77, Total Stations: 7, Adds: 0 

VANESSA WILLIAMS You Are Everything (Lava) KEN NAVARRO You Are Everything (Positive) 

Total Plays: 118, Total Stations: 12, Adds: 2 Total Plays: 65, Total Stations: 6, Adds: 0 

ADANI & WOLF Daylight (Rendezvous) RICHARD SMITH What'z Up? (A440) 

Total Plays: 101, Total Stations: 10, Adds: 1 Total Plays: 57, Total Stations: 5, Adds: 0 

ALEXANDER ZONJIC Leave It With Me (Heads Up) DIDO White Flag (Arista/HMG) 

Total Plays: 100, Total Stations: 8, Adds: 0 Total Plays: 54, Total Stations:4, Adds: 0 

Songs ranked by total plays 

POWERED 

h1EDIABASE 

MOST ADDED' 
ARTIST TITLE LABEL(S) 

PAUL TAYLOR Nightlife (Peak) 

ANITA BAKER How Does It Feel (Blue Note /Virgin) 

CHUCK LOEB Tropical ( Shanachie) 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 

JEFF LORBER Ooh La La ( NaradaJazz) 

KENNY G. f /EARTH, WIND & FIRE The Way You Move (Ansta'RMG) 

3RD FORCE Believe In Me (Higher Octave) 

NILS Pacific Coast Highway (Baja/TSR) 

MOST 
INCREASED PLAYS 

ADDS 

6 

5 

5 

4 

4 

4 

4 

3 

TOTAL 

PLAY 

ARTIST - __ .AAEL,S) INCREASE 

ANITA BAKER How Does It Feel (Blue Note /Virgin) +85 

CHUCK LOEB Tropical (Shanachiel +50 

DAVE KOZ Let It Free (Capitoll +49 

FOURPLAY Fields Of Gold (RCA Victor /RMG) +38 

NILS Pacific Coast Highway (Baja /TSR) +34 

M. BIANCO fIBASIA Ordinary Day (Decca /Universa/ Classic Group) +34 

KENNY G. Pick Up The Pieces /Arista /RMGI +27 

NICK COLIONNE It's Been Too Long (3 Keys Music) +26 

JEFF LORBER Ooh La La (NaradaJazz) +26 

PAUL HARDCASTLE Desire (Trippin' N' Rhythm) +22 

MOST 
PLAYED RECURRENTS 

ARTIST " _ E:7L a. 

TOTAL 
PLAYS 

PIECES OF A DREAM It's Go Time (Heads Op) 305 

NICK COLIONNE It's Been Too Long (3 Keys Music) 297 

PETER WHITE How Does It Feel (Columbia) 288 

KIM WATERS In Deep (Shanachie) 271 

PAUL JACKSON, JR. Welkin' (Blue Note /EMC) 268 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP,NMGJ 237 

PAUL TAYLOR Steppirí Out (Peak) 207 

MARC ANTOINE Mediterraneo (Rendezvous) 205 

PAUL BROWN 2417 (GRP /VMG) 191 

BONEY JAMES Here She Comes (Warner Bros.) 187 

MICHAEL LINGTON Show Me (Rendezvous) 184 

DAVE KOZ All I See Is You (Capitol) 181 

DAN SIEGEL In Your Eyes (Native Language) 179 

NICK COLIONNE High Flyin' (3 Keys Music) 177 

PAUL JACKSON, JR. It's A Shame (Blue Note /EMC)) 174 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

MATT BIANCO FEATURING BASIA 
BASIA IS BACK! 
"Ordinary Day 99 

the first single from the new album MATT'S MOOD 

IMPACTING SMOOTH JAll NOW! 
Early Adds: 
KIFM /San Diego KYOT/Phoenix WLOQ /Orlando WJZA /Columbus 
KBZN /Salt Lake City KRVR/Modesto KOAS/Las Vegas Jones Radio Networks 
XM Satellite Radio /Watercolors' 

Contact: All That Jazz (702) 453 -6995 

In Stores 
MARCH 1 

VNIVERSAL MUSIC COMPANY 
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SMOOTH JAZZ INDI CA TOR TOP 30 
LAST TH'5 

WEEK WEEK 

1 1 
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4 5 
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12 16 

14 17 

11 18 
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26 ® 
17 22 

¡Debut> ® 
22 

29 ® 
24 

19 27 

23 28 

21 29 

27 30 

February 25, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS PLAYS AUDIENCE 

(Do) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS MOST ADDED' 

MINDI ABAIR Come As You Are IGRP /VMG) 173 -2 971 23 1410 ARTIST TITLE LABELS) ADDS 

SOUL BALLET Cream 1215) 159 -11 888 26 1210 GEORGE DUKE T Jam (RPM) 6 

PAUL TAYLOR Nightlife (Peak) 5 

JEFF LORBER Ooh La La /NaradaJazz) 158 +13 565 5 1411 
NELSON RANGELL That's The Way Of The World (Koch) 4 

NILS Pacific Coast Highway (Baja /TSR) 142 +24 602 5 1413 USA LAUREN Here Comes The Rain Again (Planet Jan) 4 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 142 -14 810 28 1110 NILS Pacific Coast Highway (Baja /TSR) 3 

PAMELA WILLIAMS Fly Away With Me (Shanachie) 135 +17 506 4 1212 
URBAN KNIGHTS My Boo (NaradaJazz) 3 

AVERAGE WHITE BAND Work To Do (Liquid 81 3 

EUGE GROOVE XXL (Narada Jazz) 133 -23 777 19 1110 

QUEEN LATIFAH California Dreamin' (Vector) 132 +3 1191 16 1010 MOST 
RONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) 127 +5 819 7 1010 INCREASED PLAYS 
DAVE KOZ Let It Free (Capitol) 116 +3 625 19 810 TOTAL 

PLAY 

3RD FORCE Believe In Me (Higher Octave) 108 +8 292 2 1110 ARTIST ' INCREASE 

JAMES GABRIANO Red Teddy (GabdanoProductions) 107 +13 477 5 1011 URBAN KNIGHTS My Boo (NaradaJazz) +34 

CHUCK LOEB Tropical (Shanachie) 104 +27 349 2 1010 GEORGE DUKE T-Jam (RPM) +32 

M. BIANCO fIBASIA Ordinary Day (DeccallImitrsal Classic Group) +30 
RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 103 +17 973 14 711 

NELSON RANGELL That's The Way Of The World (Koch) +28 

SERGIO CAPUTO Jazzy Girl (Idiosyncrasy) 95 +1 658 12 810 CHUCK LOEB Tropical (Shanachie) +27 

RICHARD ELLIOT Your Secret Love (GRP /VMG) 95 10 374 28 1010 NILS Pacific Coast Highway (Baja/TSR) +24 

NOVECENTO f /STANLEY JORDAN Easy Love (favored Nations) 91 8 513 17 910 
PAUL TAYLOR Nightlife (Peak) +21 

MADELEINE PEYROUX Dance Me To The End Of Love (Rounder) +21 

GARRY GOIN Don't Ask My Neighbors (Compendia) 90 -21 957 19 810 
UNO Return To Avalon MI) +21 

MICHAEL LINGTON Two Of A Kind (Rendezvous) 88 +8 321 8 910 USA LAUREN Here Comes The Rain Again (Planet Jazz) +20 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

BOBBY WELLS Bayside (BWMusic) 

FOURPLAY Fields Of Gold (RCA Victor /RMG) 

88 

87 

87 

-3 

+8 

-5 

502 

363 

564 

32 

3 

21 

710 

810 

910 

MOST 
PLAYED RECURRENTS 

TOTAL 

PETE BELASCO Hurry, Hurry (Compendia) 85 +16 823 1 1011 ARTIST TITLE LABELS) PLAYS 

GREG ADAMS Firefly (215) 85 0 443 20 910 ANITA BAKER You're My Everything (Blue Note /Virgin/ 69 

PETER WHITE How Does It Feel (Columbia) 51 
KENNY G. Pick Up The Pieces (Arista /RMG) 83 +7 425 7 710 

CRAIG CHADUICO Her Boyfriend's Wedding (NaradaJazz) 47 

GRADY NICHOLS Tuesday Morning (Compendia) 83 +2 902 22 710 BONEY JAMES Here She Comes (WarnerBros.) 46 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 83 -4 213 5 911 G. KNIGHT f /E. ALEJANDRO Feelin' Good Brewton) (Pyramid) 45 

CAROL DUBOC Use Me (Gold Note) 82 -1 309 4 710 
STEVE OLIVER Chips & Salsa (Koch) 41 

KIM WATERS In Deep (Shanachie) 37 
KEN NAVARRO You Are Everything (Positive) 78 -7 224 3 810 

HIL ST. SOUL For The Love Of You (Shanachie) 29 

JOYCE COOLING Camelback (Narada Jazz) 77 -2 404 6 810 GEORGE BENSON Softly, As In A Morning Sunrise IGRP /VMG) 27 

JOYCE COOLING Expression (Narada Jazz) 24 
18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19. 
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PAUL TAYLOR On The Move (Peak) 23 

REPORTERS 
Stations and 

KAJZ/Albuquerque, NM' 
OM: Jim Walton 
PD/MD: Paul Lavoie 
No Adds 

WJZLAtlanta, GA' 
PEI/MO: Dave Kosh 
No Adds 

KSMJ/Bakerslield, CA' 
OM/PO: Chris Townshend 
APD: Nick Novak 
No Adds 

WEAA/Balttmore, MD 
OM/PD: Maxie Jackson 
MO: Kayona Brown 
12 PETE BELASCO 

1 NILS 
1 JEFF LORBER 
1 NELSON RANGELL 

1 AVERAGE WHITE BAND 

WSMJ/Balttmore, MD' 
MAO: Lon Lewis 
3 VANESSA WILLIAMS 

POWERED 
MEUTABASE 

'Monitored Reporters 

54 Total Reporters 

36 Total Monitored 

18 Total Indicator 

Did Not Report. Playlisi Frozen (31: 

DMX Jazz Vocal Blend/Satellite 
KNIK/Anchorage, AK 
WJAB/Hunisville, AL 

their adds listed alphabetically by market 

WVSU/Birmingham. AL 
PO7MO: Andy Parrish 

EVERETTE HARP 
PAUL TAYLOR 

LISA LAUREN 
FRANK CATALANO 
OUINTIN GERARD 

WNUIVChicago. IL' 
OM: Bob Kaake 
PO: Steve Stiles 
MO: Michael La Crosse 

STEVE COLE 

WNWV/Cleveland, OH' 
OM/P0: Bernie Kimble 

STEVE COLE 

WJZNColumbus, OH' 
PD/MO: Bill Harman 
No Adds 

KOAI/Dallas, TX' 
OM/PO: Kurt Johnson 
MD: Mark Sanford 

ANITA BAKER 

KJCDiDenver, CO' 
PO/MO: Michael Fischer 

2 CHUCK LOEB 
1 PAUL TAYLOR 
1 PAUL JACKSON, JR. 

CHRIS BOTTI 

WVMV/Oelroil, MI' 
OM /PD. Tom Sleeker 
MD: Sandy Kovach 

LUTHER VANDROSS 
DAVID SANBORN 
JEFF LORBER 

KEZLJFresno, CA' 
OM: E. Curtis Johnson 
PD/MD: J. Weidenheime( 
No Adds 

WZJLFt. Myers, FL' 
OM: Steve Amari 
PO: Joe Turner 
MD: Randi Bachman 
2 3RD FORCE 

1 KENNY G. I/EARTH, WIND 8 FIRE 

DAVID SANBORN 

WSBZ/Ft. Wallon Beach, FL 
PD: Mark Carter 
MD: Mark Edwards 

DAVID SANBORN 
MICHAEL RUBLE 

NELSON RANGELL 

WOTOMarOOrd, CT 

PD/MD: Stewart Slone 
9 QUEEN LATIFAH 
9 KEM 

8 NILS 
8 JAMES GABRIANO 

KHJZAtouston, TX' 
PD: Maxine Todd 
APD/MO: Greg Morgan 
No Adds 

KPVU/HOUSIon, TX 
PD: Wayne Turner 
17 ALICIA KEYS f/TONY, TONI. TONE 8 
JERMAINE PAUL 
16 JOHN LEGEND 
15 ALICIA KEYS 
13 KENNY G. f/BRIAN MCKNIGHT 
12 NILS 
11 PAMELA WILLIAMS 
10 JASON MILES 
10 ALAN HEWITT PROJECT f/EUGE 
GROOVE 
10 JOHN LEGEND 
9 LIN ROUNTREE 
6 ANDY SUMMERS I/STING 

WYJZ)lndianapolis, IN 

0W/PD: Carl Frye 
FOURPLAY 
KENNY G. f/EARTH, WIND & FIRE 
PAUL TAYLOR 

KAU/Jefferson City, MO 
PD/MD: Dan Turner 

3 EVERETTE HARP 
3 STEVE COLE 
2 LIN ROUNTREE i/TIM BOWMAN 
1 GEORGE DUKE 

1 MOCEAN WORKER 
1 ANDRE DELANO 

KOAS/Las Vegas, NV' 
PD/MD: Erik Foss 

1 ANITA BAKER 
JEFF LORBER 

KUAP/Little Rock, AR 

PD/MD: Michael Nellums 
6 PAUL TAYLOR 

6 GEORGE DUKE 

5 BOBBY CALDWELL 
5 STEVE COLE 

4 AVERAGE WHITE BAND 
4 PAUL JACKSON. JR. 
2 FRANK CATALANO 
1 LISA LAUREN 

KSBR/LOs Angeles, CA 
OM/PD: Tony Wedel 
MO: Enid Cogswell 

1 DAVID LANZ 
1 NELSON RANGELL 
1 PAUL TAYLOR 

KTWV/Lcs Angeles, CA' 
PD: Paul Goldstein 
APD/MD: Samantha Pascual 

PAUL. TAYLOR 

WJZL/LOUisville, KY' 
PD/MD: Gator Glass 
APD: Ron Fisher 

1 3RD FORCE 
KENNY G. I/EARTH, WIND 8 FIRE 

DAVID SANBORN 

WIVE/Miami. FL' 
0M: Rob Roberts 
PD/MD: Rich McMillan 

DAVID SANBORN 
NILS 

WJZIRAitwaukee, WI' 
PD: Stan Atkinson 
MD: Steve Scott 

4 ANITA BAKER 
1 FOURPLAY 

KJZI/Minneapolis, MN' 
PD: Lauren MacLeash 
MD: Mike Wolf 

2 JEFF LORBER 
ALICIA KEYS 
CHRIS BOTTI 

KRVR/Modesto, CA' 
OM/MD: Doug Wulf! 
PO: Jim Bryan 
No Adds 

WVAS/Monlgomery, AL 
MD: Eugenia Ricks 
15 URBAN KNIGHTS 
15 LISA LAUREN 
14 PAULO 
14 GEORGE DUKE 

WFSK/Hashville, TN 

MD: Chris Nochowia 
9 HALL & OATES 

6 URBAN KNIGHTS 
6 AVERAGE WHITE BAND 
4 GEORGE DUKE 
4 LISA LAUREN 

WOCD/New Yod. NY' 
PD: Blake Lawrence 
No Adds 

WLOO/Orlando, FL' 
PD/TAD: Brian Morgan 

0'21 
NELSON RANGELL 
AVERAGE WHITE BAND 

WJJZ/Philadelphia. PA' 
PD: Michael Toni 
MD: Frank Childs 

HALL 8 OATES 

KENNY G. I/EARTH. WIND 8 FIRE 

KYOT/Phoenis, AZ' 
PD: Shaun Holly 
APD/MD: Angie Handa 
No Adds 

KJZS/Reno, NV' 
PD/MD: Robert Dees 

CHUCK LOEB 
PAUL TAYLOR 

KSSJ/Sacramenlo. CA' 
PD/MD: Lee Hansen 

1 3RD FORCE 

KBZN/Salu Lake City, UP 
0M/PD: Dan Jessop 

5 BONEY JAMES f /JOE SAMPLE 
3 JEFF LORBER 
1 CHUCK LOEB 
1 VANESSA WILLIAMS 

KIFM/San Diego. CA 
PD: Mike Vasquez 
APD/MD: Kelly Cole 

4 PAUL TAYLOR 
MINDI ABAIR 
MATT BIANCO t /BASIA 

KKSF /San Francisco, CA' 
PD: Michael Erickson 
MD: Ken Jones 
No Adds 

KJZYISanla Rosa. CA' 
PD: Gordon Zlol 
APD/MD: Rob Singlelon 

2 071 

DMX Smooth Jazz/Satellite 
PD/MD: Jeanne Deslro 
12 PAUL TAYLOR 
8 URBAN KNIGHTS 
7 GEORGE DUKE 

6 NELSON RANGELL 

Jones Radio Network/Satellite' 
8 ADANI 8 WOLF 
8 MATT BIANCO f /BASIA 
1 DAVE KOZ 

CHUCK LOEB 

Music Choice Smooth Jan/Satellite 
APB: Will Kinnally 
MD: Gary Snails 

9 WAYMAN TISDALE 
5 PAMELA WILLIAMS 
5 TEKNEEK 
5 MARION MEADOWS 
5 TORCUATO MARIANO 
4 ERIC ESSIX 
4 DAVID BOSWELL 
3 DOC POWELL 

Sirius Jan Cale/Satellite 
PD: Teresa Kincaid 
MO: Rick Lebo)! 
16 RAY CHARLES f /DIANA KRALL 

XM Watercolors/Satellite 
PD/MD: Shirlitla Colon 

PAUL TAYLOR 
GEORGE DUKE 

KWJZ)Seattle, WA' 
PO: Carol Handley 
MD: Dianna Rose 

NOVECENTO I/STANLEY JORDAN 
NILS 

KC0Z/Springlield, MO 
OM: Jae Jones 
PO/MO: Courtney Hutton 
21 MADELEINE PEYROUX 
21 LINO 
14 OUINTIN GERARD 
13 SEAN GRACE 
13 ARMIK 
12 JIM ADKINS 
10 NOVECENTO (/STANLEY JORDAN 
7 STEVE OLIVER 
5 BURT CONRAD ALLSTARS 

5 BOBBY CALDWELL 

WSSM/St. Louis, MO' 
P0: David Myers 
13 ANITA BAKER 

WSJT/Tampa. FL' 
PO: Ross Block 
MD: Kathy Curtis 

HALL 8 OATES 
ANITA BAKER 

NILS 
3RD FORCE 

CHUCK LOEB 

WJZW/Washington, DC' 
OM: Kenny King 
PD: Carl Anderson 
MD: Renee DePuy 

PAUL JACKSON. JR. 
PAUL TAYLOR 
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ROCK 
KEN ANTHONY 

kanthony,aradioandrecards. com 

The School Of Rock: 
Part Three 
How to effectively program a morning show 

Tis month in the School of Rock series we resume our focus 
o n the "MPRs of Programming." The MPRs are a program- 

ming checklist made up of music, morning show, marketing, 
management/morale, promotions, production, positioning, per- 
sonalities, research, ratings and revenue. This week we exam- 
ine the second M, the morning show. 

The morning show is a critically important 
programming element on your station. It's ra- 
dio's primetime daypart. I've had the privilege 
of working with some of the best morning 
shows in the country, including Howard Stern; 
Mark & Brian; Stevens & Pruett; Lisle & Hahn; 
The Lobster Breakfast Show; Perry Stone; Rob, 
Arnie & Dawn; and The Frank Show. 

After working with these talents I was able 
to put together a morning show checklist for use 
by programmers and morning talents in all size 
markets as a basic overview of morning radio. 
With this concept of the basics as our founda- 
tion, there are two major areas that make up the 
fundamentals of effectively programming a 
morning show: formatics and content. 

Formatics 
The foundation of a morning show are the 

formatics. How does your morning show do the 
basics, like delivering call letters, time checks, 
weather and the basic pre -sells and back-sells? 
Because they are a cornerstone of great radio, 
the formatics of the morning show need to be 
carved out in a user- friendly fashion that makes 
sense. 

Initially, you'll need to determine where the 
spot breaks, news and sports breaks and pro- 
duced elements and bumpers fit on the morn- 
ing show clock. To do this, it's essential to cre- 

ate a grid containing all the elements of the 
show. This is your morning show road map. 
Most successful morning shows adhere to this 
kind of planning because it keeps things focused 
while allowing for spontaneity when necessary. 

If you're not doing an all-talk morning show, 
a critical part of the fonnatics is the type and 
amount of music that gets played. Keeping in 
mind the high cume available in this daypart, 
the music should always be mass -appeal, hit 
stuff, or at the very least nothing that will drive 
potential cume away. 

But here's a switch: Don't talk about the mu- 
sic with your morning show. Unless you're pro- 
gramming a music -intensive, liner- card -reading 
morning show, discussing music nuances with 
your morning team will only confuse the issue. 

After all, how many morning radio talents 
really care about the music? 

The music on the morning show should be 
the programmer's responsibility and a totally 
separate issue from the important matter that 
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you and your morning show need to discuss: 
content. Use the amount of music played on 
the morning show as a reward to the hosts for 

improved content: better content means less 
music. As your morning show improves, add 
content and subtract music in three -minute in- 

crements. 

Content 
The first area of content that needs to be dis- 

cussed is the kind of top -of -mind image you 
want your morning show to have. What kind 
of morning show do you intend to program? A 

"Morning Zoo "? Shock radio? Good- buddy, 
frat -style radio? There are many ways you can 
go here. 

What Howard Stern has 

created is what every 

morning show should 

strive for: an emotional 

connection with its 

listeners. 

Listeners in focus groups often come up with 
the best descriptions of what a morning show 
represents to them. Howard Stern is "the guy 
who says things that we wish we had the guts 
to say." Mark & Brian are those "silly frat boys." 
Mancow sounds like an "angry white guy." Don 
Imus is "cynical, opinionated and political." 

Beyond the image that you want your morn- 
ing show to have, how do you define the indi- 
vidual roles of the show's players? A good rule 
of thumb is to treat the players like they're on a 

sitcom. Who's your ultimate host (Seinfeld), the 
female presence (Elaine) and the funny charac- 
ter (Kramer) on the show? The Howard Stern 
Show is a classic example of having clearly de- 
fined character roles in an incredible ensemble 
of personalities. 

After you've defined the image and individu- 
al roles of your morning show and its players, 
ask yourself if you are doing everything you can 

BOYLE AND SLASH KKXX/Bakersfield PD John Boyle (I) shares some face time with Velvet 

Revolver guitarist Slash at the Joint in Las Vegas on New Year's Eve '04, 

to maximize your show's appeal to your station's 
target demo. If your station's target demo is 25- 

34 males and you have a morning show that ap- 
peals primarily to women, you'd better re-eval- 
uate the dynamics and focus of your content. 

News, Games, Bits, Features 
Defining the elements above will help you 

determine how you present your news and 
sports and what types of games, bits and fea- 

tures are necessary to get your point across. The 
ultimate goal is to create morning show bench- 
marks. 

A typical news profile for a Rock or Alterna- 
tive format in the morning should stay away 
from blood -and -guts hard news and deal with 
a combination of major topical stories (tsunami 
relief efforts), stories of local interest, lifestyle 
events (the Grammys) and news you can use 
(rate hikes for cell usage). The key is to always 
keep the interests of your target demo in mind. 

Deciding on what games, bits, and features 
to use is also part of the process. Your listeners 
will tell you what they like. Rob, Amie & Dawn 
at KRXQ /Sacramento have had great success 
with a game called "What's on Your Dirty 
Mind ?" and a produced bit called "Rob & Ar- 
nie's Really, Really Bad Impersonations." Texas 

morning show legends Stevens & Pruett, for- 
merly of KLOL /Houston, created a benchmark 
with a character called Uncle Waldo and caused 
quite a stir with a daily feature called "The Sex 

Survey Hour." 
Beyond benchmark games, bits and features, 

Mark & Brian of KLOS /Los Angeles have cre- 

ated benchmark morning show promotions, like 

their much -copied "What Would You Do for 
Super Bowl Tickets ?" and their popular "Pet 
Adoption Day." 

The Soap Opera Effect 
More than creating benchmark games, bits 

and features, the ultimate goal is to create an 
entire morning show that will become a bench- 
mark for your radio station - the kind of morn- 
ing show that can you comfortably attach to 
your top-of-the-hour legal ID as being your per- 
sonal property. 

This is the ultimate soap opera -a morning 
show the listener has to tune in so he or she won't 
miss the "continuing adventures of." Howard 
Stern is the master of the morning show soap 
opera. He has created an environment where 
listeners have grown to love him and his cast of 
characters and have actually adopted them as a 

sort of dysfunctional family they listen in on 
every morning. 

What Stern has created is what every morn- 

ing show should strive for: an emotional con- 
nection with its listeners. Stern has forged a 
strong bond between the show and its listeners. 
His audience loves and understands the show. 

One of the best ways to create an emotional 
connection with an audience beyond basic on- 
air content is getting involved with the commu- 
nity. Charitable and humanitarian efforts are a 

good way of showing off the morning show's 
good side without losing their cutting edge on 
the air. 

Stevens & Pruett exposed their charitable 
"soft white underbelly" via their Humane 
Ranch, which has rehabilitated thousands of 
abused animals. This sincere community in- 
volvement has far overshadowed any com- 
plaints they may have received over the years 
for some of their racy content. 

Beyond Talent 

All the morning show formatics and content 
in the world won't make up for a lack of basic 
talent, and talent is something that can't be 
taught. There are, however, several keys to suc- 
cess beyond talent that can help keep morning 
shows at the top of their game. 

First and foremost is a strong work ethic. The 
most successful morning shows spend hours of 
prep time constantly improving their product. 
Agood rule of thumb is to spend at least an hour 
off the air for every hour you spend on the air. 

In many ways creating and maintaining a great 
morning show is a 24/7 job. 

John Wooden, the legendary former UCLA 
basketball coach, was a stickler for meticulous 
preparation and coined this popular maxim: 
Failing to prepare is preparing to fail. 

Besides a strong work ethic, keeping your ego 
in check and maintaining positive chemistry 
between your morning show and the listeners 
is another key to success beyond talent. I've seen 
many instances when successful morning air 
talents have self -destructed because they began 
to believe their own hype. 

A successful morning personality is like a 

politician running ring for office: You've got to con- 
stantly shake hands and kiss babies. Unlike pol- 
iticians, however, your campaign for listeners 
never ends and your constituents have the abil- 
ity to vote for you every day. Don't forget the 
little things that will keep your audience com- 
ing back for more. 

Next week we'll continue the morning show dis- 

cussion with a guest column from consultant Keith 

Cunningham on "The Seven Deadly Sins of a Morn- 
ing Show." 
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February 25, 2005 
ARTIST TITLE LABELIS) 

TCTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

(fol 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 908 +24 48259 14 2710 

SHINEDOWN Burning Bright (Atlantic) 608 -73 28260 17 2610 

MOTLEY CRUE If I Die Tomorrow (/stand / IDJMG) 555 +9 23098 9 2510 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 534 -35 28075 28 2710 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 520 +34 19556 17 2410 

3 DOORS DOWN Let Me Go (Republic /Universal) 471 +27 22624 11 2410 

PAPA ROACH Scars (Geffen) 411 -12 14577 14 2410 

U2 All Because Of You /lnterscope) 378 +29 22535 8 1810 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 369 +15 14858 8 22)0 

ALTER BRIDGE Find The Real (Windup) 361 -17 11629 12 2410 

PAPA ROACH Getting Away With Murder (Geffen) 318 13 20541 30 1710 

BREAKING BENJAMIN So Cold (Hollywood) 276 14 10921 36 1710 

THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 271 -22 15418 42 2510 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 251 +36 12454 7 1810 

U2 Vertigo (lnterscope) 242 -33 11236 20 2010 

CROSSFADE So Far Away (Columbia) 241 -17 7335 14 1510 

BILLY IDOL Scream (Sanctuary/SRG) 234 +26 9262 5 1810 

THEORY OF A DEADMAN No Surprise (Roadrunner/ID/MR 213 +31 6319 4 1911 

SLIPKNOT Vermilion (Roadrunner /IDJMG) 209 -8 4043 14 1210 

COLLECTIVE SOUL Better Now (El Music Group) 205 +22 9670 4 1911 

MUDVAYNE Happy? (Epic) 191 +35 8750 2 1211 

CHEVELLE The Clincher (Epic) 166 +9 5953 6 1511 

JUDAS PRIEST Revolution (Epic) 166 24 4670 6 1710 

KORN Another Brick In The Wall (Epic) 155 +1 10251 13 910 

SUBMERSED Hollow (Wind -up) 134 -4 4113 10 1410 

QUEENS OF THE STONE AGE Little Sister (lnterscope) 129 +22 3497 3 1110 

A PERFECT CIRCLE Passive (Virgin) 129 +3 3276 3 1110 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 124 -4 2580 4 11)0 

COLLECTIVE SOUL Counting The Days (El Music Group) 115 -17 6511 20 12)0 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 96 +4 2374 1 1312 

30 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records 

NEW & ACTIVE 

SILVERTIDE Blue Jeans (J /RMG/ 
Total Plays: 74, Total Stations: 13, Adds: 3 

TRUST COMPANY Stronger (Geffen) 

Total Plays: 70, Total Stations: 9, Adds: 2 

DROWNING POOL Killin Me (Windup) 

Total Plays: 54, Total Stations: 6, Adds: 1 

NO ADDRESS When I'm Gone (Sadie) (Atlantic/ 
Total Plays: 45, Total Stations: 9, Adds: 3 

SKINDRED Pressure (Lava) 

Total Plays: 43, Total Stations: 4, Adds: 0 

CRAZY ANGLOS Fade (Atlantic) 

Total Plays: 38, Total Stations: 4, Adds: 0 

EARSHOT Someone (Warner Bros.) 

Total Plays: 32, Total Stations: 4, Adds: 0 

MADSIDE Enemy (Evo) 

Total Plays: 31, Total Stations: 4, Adds: 0 

FULL SCALE Party Political (Columbia) 

Total Plays: 22, Total Stations: 3, Adds: 1 

SLIPKNOT Before I Forget (Roadrunner /IDJMG) 

Total Plays: 21, Total Stations: 3, Adds: 3 

Songs ranked by total plays 

POWERED 
MEDi 1BASE 

MOST ADDED' 
ARTIST - -.i _... ADDS 

SILVERTIDE Blue Jeans IJ /RMG/ 3 

NO ADDRESS When I'm Gone (Sadie) (At /antic) 3 

SLIPKNOT Before I Forget (Roadrunner /IDJMGI 3 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 2 

TRUST COMPANY Stronger (Geffen) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

SILVERTIDE Blue Jeans (J /RMG) +41 

BREAKING BENJAMIN Sooner Or Later (Hollywood) +36 

MUDVAYNE Happy? (Epic) +35 

THREE DAYS GRACE Home (Jive /Zomba Label Group) +34 

THEORY OF A DEADMAN Na Surprise /Roadrunner /WDJMGI +31 

U2 All Because Of You (lnterscope) +29 

3 DOORS DOWN Let Me Go (Republic/Universal) +27 

BILLY IDOL Scream (Sanctuary /SRG) +26 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +24 

NO ADDRESS When I'm Gone (Sadie) (Atlantic) +23 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELIS) 

TOTAL 

PLAYS 

CROSSFADE Cold (Columbia) 246 

VELVET REVOLVER Slither (RCA/RMG,' 219 

JET Cold Hard Bitch (Atlantic) 217 

GREEN DAY American Idiot (Reprise) 174 

LINKIN PARK Breaking The Habit (Warner Bros.) 159 

AUDIOSLAVE Like A Stone (lnterscope, /Epic) 150 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 150 

JET Are You Gonna Be My Girl (Atlantic) 148 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 146 

AUDIOSLAVE I Am The Highway (lnterscopelEpic) 142 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

REPORTERS 
Stations and their adds listed alphabetically by market 

KZRR Albuquerque. NM' 
OM All Me, 

PD: Phil Mahoney 
APO:Jdi Civesdo 
No Odds 

WZZO/Allentown, PA' 
PO: Rid Strang 
MD: Chit Line 
No Mds 

KWHUAnchorage, Al( 
PO:Jen SI.Yth 
APDND1md Simnel 

1 DROWNING POOL 

1 SILVERTIDE 

1 PROM KINGS 

WIOS/Augusta, ME 
OWFSI: Sim Smith 
APO: Ch's Rush 

3 FUTURE LEADERS OF THE WORLD 

KLBJ /Austin. TX' 
DI PO:Jel Canal 
MD: tons Lowe 
No Adds 

KOOJ/Baton Rouge, LA' 
OM: Jell Jamigan 
Po: Paul Carrell 
MO: Jay Buns 
No Add, 

KIOC/Beaumonl, TX' 
POND: Mike Dava 

No Ands 

WPTO/Bowling Green. KY 
OMPO: Ales Ace" Parocai 

APOMD: Monty Foster 
11 COLLECTIVE SOUL 

WROK/Cantan, OH' 
P'): Garret/ Han 

MD: Nid Andrews 

SILVERTIDE 

NO ADDRESS 

WPXC/Cape Cod, MA 
OM: Steve McVte 

POM0: Snanne Tonsire 

A 0:James Gallagher 

5 IESLA 

CHEVELLE 

BECK 

MUDVAYNE 

WKLC /Charleston, WV 
OMPD: BIII Knight 

SILvimIDE 
REDLIGHTMUSIC 

AMERICAN HEAD CHARGE 

1 NO ADDRESS 

1 PORCUPINE TREE 

1 3 DOORS DOWN 

WEBN /Cincinnati, OH' 
OM/PD: Scott Reinhart 
MD: Rick Vaske 

8 NO ADDRESS 

3 TRUST COMPANY 

WMMS /Cleveland, OH' 
PD. 8o Mathews 
MO'. Hunter Scott 

KNCN /Corpus Christi, TX' 
OMPD. Paula Newell 
APOMO Monte Montana 

SLIPKNOT 

NO ADDRESS 

KLAO/EI Paso, TX' 
OMRD: Courtney Nelson 

APOMD: Glenn Garn 
2 BI ACK I ABEL SOCIETY 

WMTT/Elmira, NY 
Po: George Hams 

M0: Stephen Shinier 
1 NO ADDRESS 

WRCQ/Fayelteville, NC' 
OM: Perry Slane 

PO: Mark Arsen 

MD: AI Field 

No Adds 

WBZT /Greenville, SC' 
OM: ScoTJohnson 
PO: Craig D esse 

3 REDLIGHTMUSIC 

DROWNING POOL 

SILVERTIDE 

WRVC/Huntinglon 
OM/PD. Jay Nunley 

APDND: Reeves Kiriner 
1 BURDEN BROTHERS 

WRKR/Kalamazoo. MI 
OM: Mike McKelly 

PD;MD: Jay Deacon 

KZZE/Medlord, OR 
PD: Mart McGuire 

MO: Rob King 

2 DROWNING POO: 

WDHA/Morrtstown, NJ' 
POND: Teure Can 

No Adds 

WXMM/Nodolk, VA' 
BM: JoAn Shomby 

MIND: Jay Sitar 
THEORY OF A DEADMAN 

KFLX/Odessa,TX 
POND: Steve Driscoll 

3 BURDEN BROTHERS 

KCLB/Palm Springs, CA 
OM: Gary DeMaroney 

Po: Rid Spada 
No Adds 

WWCT/Peoria, IL 
PO: Gabe Reynolds 
MD:John Marshall 

9 GREEN DA" 
5 BLACK LABEL SOCIETY 

5 MUDVAYNE 

WMMR/Philadelphia, PA' 
Po: Bill Weston 

APO Chuck Elmira 
MD: Sean"The Rabbi" Tyszier 

CHEVELLE 

KDKB/Phoenix, AZ' 
PD Joe Bondonna 
MD: Paul Peterson 

6 COLLECTIVE SOUL 

WRKZ/Ptttsburgh, PA' 
OM: Keith Clam 

PD: Ryan Mill 

KUFO/Portland. OR' 
OMPD: Dave Humme 

APoMO. Dan Boryk 

Na Adds 

WHEB/Portsmollth. NH' 
PD: Chris Doc' Garrett 

MD:Jason JR" Russel: 

SILVERTIDE 
TRUST COMPANY 

WIIJY/Providence, RI' 
PO: Stritt Lautland 

APO: Doug Palmieri 
MO:Jam Laurent 

1 BLACK LABEL SOCIETY 

WBBB/Raleigh, NC' 
POMP. Jay Nachlis 

Sr,11S 

JACK JOHNSON 

BECK 

KCAL/Riverside, CA' 
PO: Steve Hon man 

APDMD: Daryl Norse!' 

SLIPKNOT 

WROVAToanoke, VA' 
Po: Aaron Roberts 

AMMO: Heidi Kmmmerl.Tale 

No Adds 

KRXO/Sacramento, CA' 
DM: Jim For 

PD: Pat Manin 

No Odds 

KBER/Salt Lake City, UT' 
0M: Bruce Jones 

P0: Kelly Hammer 
APO.MD: Helen Powers 

No Aars 

KSRX/San Antonio, TX' 
OMAU: John Cook 

APO: Ed "Mister Ed" Lambert 
MO: Mark Lande 

3 SLIPKNOT 

FULL SCALE 

KZOZ/San Luis Obispo, CA 
Posi0: Band A wood 

No Adds 

KTUX/Shrevepo 1, LA' 
Po: Kevin West 

MO: Flynt Stone 

No Adds 

WOG/Syracuse, NY' 
OM:RidLauber 
Po: Scorch 

MO: Sant Ohm 
No Adds 

WKLT/Traverse City, MI 
MAD: Tetti Ray 

12 U2 

a THREE DAYS GRACE 

3 MADSIDE 

KMOD/Tulsa, OK' 
OMRO:DonCrhO 

2 MAGNAáI 

KRTO/TUlsa, OK' 
OM: Steve Hunter 

PDMO: Chris Kelly 

APO: Kelly Ganef 
!.15DDAYI L 

KBRO/Waco, TX 
POND: Brera Hensler 

1 EXIES 

QUEENS OF THE STONE AGE 

KBZS/Wichita Falls, TX 
OM: Chris Waters 
PO: Lis Ryan 

APOMD: Vicki Vos 

POWERED 
MEDIABASE 

'Monitored Reporters 

50 Total Reporters 

30 Total Monitored 

20 Total Indicator 

Did Not Report, 
Playlist Frozen (4): 
KFLY /Eugene, OR 
KO DS / Duluth 
WMZK/Wausau. WI 
WXRX/Rockford, IL 
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ACT /VE ROCK TOP 50 

0 
2 0 
3 3 

5 0 
4 5 

7 Q 
10 0 
6 8 

11 0 
8 10 

20 

9 12 

14 ® 
16 O 
12 15 

15 0 
13 17 

19 0 
23 Q 
18 20 

21 21 

17 22 

25 ® 
22 24 

24 25 

26 

30 ® 
29 1 

27 

33 a 
28 31 

31 32 

35 ® 
38 c 
34 35 

43 

41 ® 
36 38 

32 39 

39 

42 a 
(Debut> 

40 43 

45 

loebut> 

44 46 

(Debut> 

48 19 
50 e 
46 50 

February 25, 2005 
ARTIST TIE L4E -S 

TOTAL 
RAYS PLAYS 

TOTAL 

AUDIENCE 

ma 

WEE KS ON 

CHART 

TOTAL STATIONS 
ADDS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 1956 +35 94659 15 5710 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 1925 +123 85828 19 5610 

SHINEDOWN Burning Bright (Atlantic) 1720 -20 81236 19 5910 

CROSSFADE So Far Away (Columbia) 1522 +77 71537 17 5610 

PAPA ROACH Scars (Gellen) 1395 -109 56422 15 5611 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 1286 +115 51385 8 5910 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 1169 +72 43973 10 5610 

MOTLEY CRUE If I Die Tomorrow (island / IDJMG) 1167 .64 55264 9 5210 

CHEVELLE The Clincher (Epic) 1134 +58 42978 7 5811 

ALTER BRIDGE Find The Real (Windup) 1091 -47 44116 13 5610 

MUDVAYNE Happy? (Epic) 1085 +344 54551 3 5810 

3 DOORS DOWN Let Me Go (Republic /Universal) 1024 -81 37004 12 4810 

EXIES Ugly (Virgin) 946 +48 27317 17 5410 

A PERFECT CIRCLE Passive (Virgin) 893 +39 32922 7 5210 

BREAKING BENJAMIN So Cold (Hollywood) 886 .69 51107 42 5610 

CROSSFADE Cold (Columbia) 856 +21 47868 54 5210 

PAPA ROACH Getting Away With Murder (Geffen) 840 50 50944 31 54/0 

QUEENS OF THE STONE AGE Little Sister (/nterscopel 833 +61 26919 6 5310 

THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) 750 +153 26629 5 50/2 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 710 -58 41158 29 5010 

SUBMERSED Hollow (Windup) 665 -8 20894 20 4110 

SLIPKNOT Vermilion (Roadrunner /IDJMGI 646 -174 25971 18 4710 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 527 +43 20314 6 3911 

KORN Another Brick In The Wall (Epic) 510 -117 25002 17 3410 

JUDAS PRIEST Revolution (Epic) 491 10 25116 8 3610 

U2 All Because Of You (Interscope) 464 +1 16755 8 3010 

TRUST COMPANY Stronger (Geffen) 447 +66 8459 3 4411 

FUTURE LEADERS OF THE WORLD Everyday (Epic) 441 +53 9971 5 41/2 

SKINDRED Pressure (Lava) 408 +7 7065 5 4110 

PROM KINGS Alone (Three Kings) 352 +47 9995 5 3811 

SEVENDUST Face To Face (TVT) 342 -55 11727 19 2410 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 325 30 9612 8 3110 

CRAZY ANGLOS Fade (Atlantic) 296 +26 6545 5 3111 

MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer /Universal) 235 +44 6013 4 3114 

SHADOWS FALL What Drives The Weak (Century Media) 231 -40 6903 14 2410 

DROWNING POOL Killin' Me (Windup) 228 +70 6138 2 3316 

STRATA Never There (Windup) 222 +37 3876 4 2010 

SYSTEM OF A DOWN Cigaro (American /Columbia/ 221 .6 17291 5 910 

LOSTPROPHETS I Don't Know (Columbia) 205 .138 6289 15 2510 

MEGADETH Of Mice And Men (Sanctuary /SRG) 200 +3 4418 6 2210 

BILLY IDOL Scream (Sanctuary /SRG) 177 +15 6695 3 1812 

SILVERTIDE Blue Jeans (J/RMG) 175 +97 4176 1 32111 

U2 Vertigo (lnterscope) 173 -22 7690 20 2010 

ATREYU Right Side Of The Bed (Victory) 143 +10 3471 2 2114 

SLIPKNOT Before I Forget (Roadrunner / IDJMG) 139 +56 11940 1 17110 

COLLECTIVE SOUL Better Now (El Music Group) 136 -4 3043 3 1311 

NO ADDRESS When I'm Gone (Sadie) (Atlantic) 134 +58 6360 1 28114 

FULL SCALE Party Political (Columbia) 132 +20 2609 2 1413 

AMERICAN HEAD CHARGE Loyalty (Nitrus /ORTI 128 +25 4940 3 1714 

JIMMY EAT WORLD Pain (Interscopel 114 .14 4947 13 610 

59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron 

Inc.). © 2005. Radio & Records 

POWERED 

IEDIABASE 

MOST ADDED° 
ARTIST TITLE LABEL(S) ADDS 

NO ADDRESS When I'm Gone ISadiel (At /antic) 14 

SILVERTIDE Blue Jeans (J /RMG) 11 

PORCUPINE TREE Shallow (Lava) 11 

SLIPKNOT Before I Forget (RoadrunnerlIDJMG) 10 

DROWNING POOL Killin' Me (Windup) 6 

MARS VOLTA The Widow (I'll Never Sleep Alone) 

(StrummerlUni versa/) 4 

ATREYU Right Side Of The Bed (Victory) 4 

AMERICAN HEAD CHARGE Loyalty (Nitres /DR1..1 4 

FULL SCALE Party Political (Columbia) 3 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 
ARTIST TITLE LABELS( INCREASE 

MUDVAYNE Happy? (Epic) +344 

THEORY OF A DEADMAN No Surprise (Road /unnerlIDJMG) +153 

THREE DAYS GRACE Home (Jive /Zomba Label Group) +123 

BREAKING BENJAMIN Sooner Or Later (Hollywood) +115 

SILVERTIDE Blue Jeans (J /RMG) +97 

CROSSFADE So Far Away (Columbia) 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 

DROWNING POOL Killin' Me (Windup) 

TRUST COMPANY Stronger (Geffen) 

QUEENS OF THE STONE AGE Little Sister (Interscope) 

MOST 
PLAYED RECURRENTS 

ARTIST - ..SEL 

SLIPKNOT Duality (Roadrunner //DJMG) 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 

VELVET REVOLVER Slither (RCA /RMG) 

LINKIN PARK Lying From You (Warner Bros.) 

JET Cold Hard Bitch (At /antic/ 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

GODSMACK Re -Align (Republic /Universal) 

NEW & ACTIVE 

+77 

+72 

+70 

+66 

+61 

TOTAL 
PLAYS 

610 

576 

435 

424 

421 

403 

364 

342 

334 

332 

COPPER Turn (Rockpie) 

Total Plays: 106, Total Stations: 10, Adds: 0 

MADSIDE Enemy (Eva) 

Total Plays: 94, Total Stations: 12, Adds: 2 

EIGHTEEN VISIONS I Let Go (Epic) 

Total Plays: 81, Total Stations: 10, Adds: 1 

KILLSWITCH ENGAGE Rose Of Sharyn (Roadrunne/IIDJMG) 

Total Plays: 63, Total Stations: 9, Adds: 1 

REOLIGHTMUSIC Say It Again (DMl) 

Total Plays: 48, Total Stations: 7, Adds: 0 

PORCUPINE TREE Shallow (Lava) 

Total Plays: 25, Total Stations: 13, Adds: 11 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Black Label Society 

Black .label . Sooìety 
R &R Active Rock ® - 

R &R Mainstream Rock e_ 
"'Suicide Messiah' was an automatic for us. Black Label Society 

is here to save us all from dying of boredom. Don't be a pussy, 

play BLS!" - Mistress Carrie, MD/WAAF 

"Suicide Messiah" 
Over 55 Active Rock stations including: 
WAAF WRIF KISW KUPD KXXR 

WCCC WTFX WRAT KATT KOMP 
WKLQ WAX() WOXA WLZX KKXX 

KICT WJJO KILO WBYR 

KIOZ 

KFRQ 

WYBB 

Over 20 Mainstream Rock stations including: 
KU() KSRX KLBJ WBZT KMOD 
KZRR KOOJ WOHA WHEB WROV 
WHJY KIOC WRVC 

Management: Survival Mgmt. Bob Ringe / 310 -317 -9223 Major tour starting March 10 

KQRC 

WOBK 
WXOR 

WBZX 
WRQC 
KHTQ 

A RTE Di Is 
RECORDS 

zakkwylde.com 
artemisrecords.com 
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POWERED 
MEDIABASE 

R.?- 
CANADA 

LAST 
WEEK 

ROCK TOP 30 
THIS 

WEEK ARTIST TIELd _-5L_ 

1 1 U2 All Because Of You (lnterscopei 

2 2 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

4 CO* SUM 41 Pieces (island /1DJMG) 

3 0 3 DOORS DOWN Let Me Go (Republic /Universal) 

5 5 MOTLEY CRUE If I Die Tomorrow (lsland/lOMGJ 

8 04 THEORY OFADEADMAN No Strike (604/Universal) 

6 7 JET Look What You've Done (Atlantic) 

10 O KILLERS Mr. Brightside (island /IDJMG) 

7 9 e TEA PARTY Stargazer (EMI Music Canada) 

9 10 PAPA ROACH Scars /Gellen) 

al VELVET REVOLVER Dirty Little Thing (RCA /RMS) 

® QUEENS OF THE STONE AGE Little Sister (lnterscope) 

13r n TREWS Fleeting Trust (SonyBMG) 4 THORNLEY Beautiful (604 /Universal) 

15 VELVET REVOLVER Fall To Pieces (RCA /RMG) 

m4 BOY Up In This Town (MapleMusic /Universal) 

COLLECTIVE SOUL Better Now (El Music Group) 

JIMMY EAT WORLD Work (Interscope) 

m4 WAKING EYES Beginning (Warner Music Canada) 

20 COLLECTIVE SOUL Counting The Days (El Music Group) 201 

21 . THREE DAYS GRACE Wake Up (Jrve/ZombaLabe/Group) 185 

224 BILLY TALENT Nothing To Lose (Atlantic) 

23 SILVERTIDE Ain't Comm d Home (/RMG) 

12 

14 

11 

17 

15 

25 

23 

19 

18 

13 

20 

21 

16 

26 

!Debut> 

24 

30 

/Debut> 

TOTAL vl- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

626 

599 

493 

491 

442 

435 

388 

381 

366 

340 

317 

285 

279 

228 

223 

208 

206 

205 

205 

® 
26 

LENNY KRAVITZ Lady (Virgin) 

BECK E -Pro (In!erscopel 

U2 Vertigo (lnterscope) 

HOOBASTANK Disappear (lsland/IOJMG) 

CROSSFADE So Far Away (Columbia) 

170 

162 

146 

141 

139 

119 

115 

27 294 TRAGICALLY HIP Gus: The... (Universal Music Canada) 111 

28 30 elle PROJET ORANGE Tell All Your Friends (Vik/SonyBMG /102 

-8 11 1210 

8 17 1510 

+11 9 910 

+4 10 1310 

-11 8 1210 

+31 5 1210 

-27 12 1210 

+43 14 1310 

-39 14 1310 

20 B 910 

+21 6 810 

+22 5 810 

-20 15 610 

+29 5 1110 

17 25 2210 

+60 2 812 

+44 3 1 111 

+11 4 811 

+10 9 t D)0 

-89 19 1510 

7 14 810 

-22 12 710 

-62 16 1210 

0 3 510 

+71 1 311 

-10 20 2210 

+14 3 310 

+36 1 511 

-22 8 810 

-13 18 410 

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 2/13 -2/19. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records ilk Indicates Cancon. 

February 25. 2005 ACT /VE ROCK 

OateTheMusic;crqi America's Best Testing Active Rock Songs 
12 + For The Week Ending 2/25/05 

M M M 

Artist Title (Label) TW LW Famil. Burn 18 -34 18 -24 25 -34 

CROSSFADE Cold (Columbia) 4.33 4.36 96% 18% 4.27 4.33 4.21 

BREAKING BENJAMIN So Cold (Hollywood) 4.31 4.33 98% 24% 4.21 4.15 4.29 

EXIES Ugly (Virgin) 4.24 4.21 76% 5% 4.05 4.12 3.96 

PAPA ROACH Getting Away With Murder (Gellen) 4.21 4.15 98% 21% 4.07 3.98 4.18 

THREE GAYS GRACE Home (Jive /Zomba label Group) 4.20 4.15 93% 20% 4.06 4.03 4.09 

CHEVELLE Vitamin R (Leading Us Alongl If pie) 4.19 4.09 93% 21% 4.01 4.05 3.97 

PAPA ROACH Scars (Geffen) 4.19 4.21 92% 16% 4.10 4.12 4.06 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 4.17 4.12 84% 9% 4.06 4.06 4.07 

CHEVELLE The Clincher (Epic) 4.15 4.04 65% 7% 4.21 4.46 3.92 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.14 4.27 99% 33% 3.89 4.17 3.56 

SHINEDOWN Burning Bright (Atlantic) 4.13 4.04 74% 10% 4.13 4.29 3.91 

SEVENDUST Face To Face (N7) 4.12 4.14 70% 6% 4.22 4.24 4.21 

CROSSFADE So Far Away (Columbia) 4.10 402 82% 11% 3.95 3.91 4.00 

SLIPKNOT Vermilion (Roadrunner / /DJMG) 4.05 3.97 83% 15% 4.36 4.29 4.45 

SUBMERSED Hollow (Wind-up) 4.03 50% 3% 4.03 4.11 3.95 

LOSTPROPHETS I Don't Know (Columbia) 4.02 3.99 81% 12% 3.73 3.84 3.57 

A PERFECT CIRCLE Passive (Virgin) 3.90 3.79 60% 8% 4.08 4.22 3.96 

3 DOORS DOWN Let Me Go (Republic /Universal) 3.89 3.89 90% 18% 3.72 3.63 3.84 

ALTER BRIDGE Find The Real (Wind -up) 3.80 3.69 65% 14% 160 3.58 3.62 

KORN Another Brick In The Wall (Epic) 3.75 3.74 94% 25% 3.56 3.41 3.73 

VELVET REVOLVER Fall To Pieces (RCA/RMG) 3.70 3.83 93% 37% 3.76 3.56 4.00 

VELVET REVOLVER Dirty Little Thing /RCA /RMG) 3.63 3.69 74% 18% 3.69 3.64 3.74 

MOTLEY CRUE If I Die Tomorrow (lsland/IDMG) 3.48 3.53 69% 19% 3.32 3.35 3.30 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 3.48 40% 10% 3.81 3.21 4.29 

JUDAS PRIEST Revolution (Epic) 3.30 3.43 46% 10% 3.41 3.31 3.48 

QUEENS OF THE STONE AGE Little Sister (Interscope) 3.23 3.38 51% 13% 3.18 3.35 3.04 

Total sample size is 308 respondents. Total average lavorabilityestimates are based ona scale of 1 -5. (Dislike very much, 5= like wry 
much) Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents who said theyare tired of hearing the song. Songs musthave40% familiaril toappearon survey Sample composition is based 

on persons 124. Persons are screened via the Internet Once passed. they can take the music test based on the formaUmusic preference. 

RateTheMusic com results am not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RIM system, is available for local radio stations by 

calling 818- 377- 5300.RateTheMusic.comdata is provided by Mediabase Research, a division of Premiere Radio Networks. 

R 
Stations and their 

KEYJ.Abilene. T% 

OM Jactes Camerun 
PD MD. Frank Pam 

SLIFKN01 
CLACK LABEL SOCIETY 

NO ADDRESS 

WOBK/Albarry, NY' 
PO M0. Chili Walker 

AIH_YU 
(RUST COMPANY 

KZRK/Amarillo, TX 

PD/M0 Enc Slayter 
No Add-. 

WWWX/Appletan, WI' 
POND: Guy Oar* 
No Add. 

WCHLMgusta. GA' 
OM: Harley Drew 
PO/A1W. Chuck Williams 
No Add 

KKXJGEakerstield. CA' 
PO: John Boyle 
MO: JJ Pneve 
No Add, 

NUB/Bakersfield. CA' 
PDeMO: Danny Spanks 

No Add, 

WIT/Baltimore. MD' 
OM: Kerry Plackmeyer 
PO -. One Hill 
APO -MD. Rob Heckman 

WCPWBiloai. MS' 
0M: Ja Taylor 
PO Scot Fm 
MD: Milch Cry 

No Add': 

WKGBRinghamlon. NY 

OMPD: Jim Free 

APORAD: Tim Boland 
DRCWNING P1)01 

' NO AJDRISS 
iO1iJCOM °ANS' 

EPORTERS 
adds listed alphabetically 

WARF Boston. MA' 
PO. Keith Rastrags 

MO'. Mistre.¢ Came 
1 KILL SCI: i5H L'IíI:a;F 

MARS VOLTA 

PORCUPINE TREE 

WYBBrChaHeston. SC' 
OMrPO'. Mike Allen 
No Adds 

VIRXIWlatlanooga,TN' 
OM: oir Van Dyke 
PO: Boar 
MD: Opie 

1 FUTURE LEADERS OF THE WORLD 
PROM KINGS 
SILVERTIDE 

NUN/Chicago. IL' 
PO'. Bill Gamble 
PPD. Steve Levy 
MD: James VanOsdol 
Ne Adds 

KRORA,hico. CA 

OM: Ran Woodward 
PDAAD: Dam Sandoval 

3 NO ADDRESS 

KILO/Colorado Springs, CO' 
0M: Rich Hawk 
PO: Roa Fard 

5 BII I Y IDO( 

SI II'KNOI 

KBBM/Columbia, MO 

0M: Jack Lawson 
PD/MD: Brad Savage 

NO ADDRESS 

WBZX/Coil.mhus. OH' 
PO. Hal Fish 

APORAO: Nonni Hunter 

5 SLIPKNOT 

PORCUPINE TREE 

KRPXCorpus Christa, TX' 
OMPO. Scott Holl 
MOND. Dave Ross 

NO AIE IRE SS 

PORCUPINE IRE E 

KBPtiDenver, CO' 
OMPD: Bob Richards 
APDAAD. Willie B. 

Na Add, 

by market 

KAZRA3es Moines, M' 
OM. Jim Schaller 
PO. Ryan Patnck 
MO Mldy Hall 

Ne Aldo 

WRIFNetred, MI' 
OMAS: Doug Podell 

APOMD: Mark Pennington 
DROWNING POOL 

SILVERTIDE 

KRBRIDaImh 
OMPD. Mark Fleischer 
NF Asys 

KNROAu ene. OR 

POND AI Soon 

10 SILVERTIDE 

3 BECK 

BLACK LABEL SOCIETY 

NO ADDRESS 

WGBF/Evansville, IN 

OM. Mike Sanders 
PD FaWny 
APD!MO. Slick Nid 

L .0íS'!'01 -A 

WWBMEFIim. MI' 
OM. Jay Patnck 
PO. Boar Beddow 
APOrAO' Tony Larne 

S. 9I 'I0í 
SLID KI(01 

NO ADDRESS 

KAZR/Fresno, CA' 
OMEPO E. Curtis Johnson 
APO: Don De La Cruz 

MO Rick Roddam 

SLIPANE)I 
AMERICAN HEAD CHARGE 

WROCAI. Myers, FL' 
PO. Lance Hale 

MD: Shawn -Mile Fennell 
1 IIIIi SCAI 

MADSIDI 

WBYRTI. Wayne, IN' 
PD. Cindy Miller 
MD. Stiller 

NO ADDRESS 

WnUF/Gainewille, FL' 
OMRD: Harry Guscon 

APO. Monica Rix 
MD: Man LehlOia 

GREEN DA, 

WKLOIGrand Rapids, MI' 
0M, Brent Alberts 

COlMO :. Darin Ariers 
AMERICAN HEAD CHARGE 
PORCUPINE TREE 

WZOR/Green Bay, WI 
MAO: Roxanne Steele 
2 SLIPKNOT 

WXOILGreenclk, NC' 
APO/MO: Mati Lee 

8 MAGNA -FI 

AMERICAN HEAD CHARGE 

WTPT/Greersille, SC' 
OM/PO: Mark Henan: 
MD: Small Taylor 

KINGS OF LEON 

PORCUPINE TREE 

WOCMMagerentowr 
OM'. Rick Alexander 

POND. Mike Holder 
APO: Shawn Ouinn 
No Adds 

WOXAMamsbulg, PA' 
PO:Caudine DeLOrereo 

MD: Nixon 

3 FULL SCALE 

NIARS VOLTA 

WCCCMamord. CT' 
PD: Michael Piceai 
APOEMO: Mike Baroly 

DROWNING POOL 

ATREYU 

WAMXHunlmgton 
PD: Paul Oslund 

1 ATREYU 

I SILVERTIDE 
1 AMERICAN HEAD CHARGE 

WRTTMumsville. AL' 
OM Rob Hater 
PO,MD. Into Wood 

J SE.PKNO' 
4 NO ADDRESS 

WRXWfJadaon, MS' 
PD: Johnny Mare 
APD: Big Johnson 
MD' Bad Stevens 
6 SLIPKNOT 

1 FULL SCALE 

NO ADDRESS 

PORCUPINE TREE 

SILVERTIDE 

KOIiCMansas City, MO' 
PO: Bob Edwards 

AMMO: Dave Frit: 
1 FUTURE LEADERS OF THE 

WORLD 

KLF%Milleen, T% 
PO/MD: Bob Fonda 

17 SILVERTIDE 

17 MUDVAYNE 

WJXO1ansing, MI' 
PO: Bob Olson 
MO: Carolyn Stone 

1 BILLY IDOL 

NO ADDRESS 

ICOMPAas Vegas, NV' 
PO: John Grillin 
M0: Big Marty 

1 SILVERTIDE 
1 BLACK LABEL SDCIEIY 

MARS VOLTA 

KZCOAawlon. OK 

PD: Don 'Cntter Brown 
APO: David Combs 

5 SILVERTIDE 
4 $KINDRED 

3 TRUST COMPANY 
REDLIGHTMUSIC 

WXZZAexington, KY' 
OM. Robed Lindsey 
PD: Jerome Fischer 
APO: Teeth 

6 SILVERTIDE 

6 THEORY OF A DEADMAN 

KIBZAincoln. NE 

OM: Jim Steel 
PO: Tim Sheridan 
QUAD: Spa 

SLIPKNOT 

GREEN DAY 

NO ADDRESS 

KOJEAinle Rod. AR' 
OM PD. Ken Wall 

MD' Marty 
SLIPK ,OT 

WIF10Louisville. KY' 
PD, Michael Lee 
MO: Fran' Webb 

PORCUPINE TREE 

KFMX/Lubbodt, TX 

OMA'D: Wes Nessmann 
10 A PERFECT CIRCLE 

7 BLACK LABEL SOCIETY 
7 SLIPKNOT 

WJJOIMadisee. WI' 
PO: Randy Hawke 
APO/MD: Blake Patton 
10 GARBAGE 

2 EIGHTEEN VISIONS 
I NOADORESS 

WGIRAAanchester. NH 

PD. James 
APD: Becky Pohotsky 

UNWRITTEN LAW 

KFROAAdUIen, TX' 
OMAS: Alex Duran 

4 SLIPKNOT 
DROWNING POOL 

ATREYU 

KBRMMerced, CA 

AFB: Mikey Martinez 
MD: Jason LaChance 

POWDERFINGER 

STRATA 
FULL SCALE 

WLZH/Milwaukee. WI' 
PO: Sean Elliott 
MD: Marilynn Mee 

SILVERTIDE 

KXXR/Minneapolis, MN' 
OM: Dave Hamilton 
PD: Wade Linder 
APO/MD: Pablo 
No Adds 

KMROAAodeslo. CA' 

OM: Max Miller 
POND: Jack Paper 
APO: Mad Foley 
No Adds 

WRATAAonmouth. NJ' 
OM,PD. Cad Craft 

APO/MD: Robyn Lane 
12 CHEVELLE 

COLLECTIVE SOUL 
THEORY OF A DEADMAN 

NO ADDRESS 

WCLGAAorgamown. WV 
OM/PD: Jeff Miller 
MD: Dave Murdock 

1 GOVT MULE 
1 NO ADDRESS 

BECK 

WNONModoY, VA' 
PO: Harvey Kóyn 
APOEAO: Tim PeNar 

SLIPKNOT 

NO ADDRESS 

PORCUPINE TREE 

IeTTAFdahoma City. OK' 
OMAS: CNN Baker 
MO:Jake Daniels 

ATREYU 
PORCUPINE TREE 

WYYXPanma City, FL 

PO: Keith Mien 
APOAAD: The Freak 

FUTURE LEADERS OF THE 

WORLD 
REDLIGHTMUSIC 
THEORY OF A DEADMAN 

MU/Pensacola. FL' 
PO, Joel Sampson 
APD,MO: Mark The Shark 

No Adds 

WlXO/Peona. IL 

OM: Ric Morgan 
PO /AMD: Matt Bataan 

SILVERTIDE 
AMERICAN HEAD CHARGE 

BECK 

WYSP/PAiladelphia, PA' 
OMPO: Tim Sabean 
APO: Gil Edwards 

MD: Spike 
I SILVERTIDE 

OIZV OSBOURNE 

KUPO/Phoenix, AZ' 
PI:JJ Jeunes 
MD: Larry McFeelie 

9 PAPA ROACH 

8 SLIPKNOT 

WXLPA1nd Cities. IA' 
OM: Darren Pda 
PD: Dave levea 
M0: Bill Stage 
NJ Adds 

KDOTAteno, NV' 
OM: Jim McClain 
POND: Jam Patterson 

SII' DY RP. DE 

MARS VOLTA 

WKOZ/Saginaw, MI' 
PD: Jerry Tarant 
APO/AD: Mason Lucas 

SILVERTIDE 
TO ADDRESS 

PORCDPNE TREE 

WZaPoSalisbury , MD 
OM/PD: Shawn M rphy 
APOrMO. Miki Hunter 
No Adds 

KISS/San Antonio, TX' 
PO: Kevin Vargas 
MD: C.J. Cruz 

CRAZY ANGLOS 

BECK 

KIOODSan Diego, CA' 
OM Jim Richards 
PDAAD: Shaun Morar -Brown 

2 DROWNING POOL 

KUROSan Luis Obispo. CA 

OM/PD: Andy Widord 
MD: Stephanie Bell 
No Adds 

KXFILSana Rosa. CA' 
PD: Don Harrison 
MD: Todd Pme 

NO ADDRESS 

KISWISeaIKe, WA' 
PD: Dave Richards 

AFB: Ryan Castle 
MD: Ashley Wilson 

SILVERTIDE 

WR8RISOUlh Bend, IN 

OMAS: Ron Stryker 
20 MUDVAYNE 

2 GREEN DAY 

KHTO/Spokane, WA' 
POeAO: Ban/ Bennett 

1 NO ADDRESS 

PORCUPINE TREE 

WLDUSpringlield, MA' 
PO: Neal Minsky 
MO: Courtney OWN 

2 AMERICAN HEAD CHARGE 
1 DROWNING POOL 

KZROSpringlield. MO 

OM. Brad Hansen 
PO, Jabroni Burnes 
APO. Jason Bickham 
TEl All, 

WADXSyracuse. NY' 
OM: Tom Mitchell 
PD: Alexis 

NO ADDRESS 

WXTB/Tampa, FL' 
OMND Brad Hardin 
APDAAD: Brian Medlin 
No Adds 

WKLUANica, NY 

PO:Scolt Pelibone 
APDAAD: Tim Noble 
22 DROWNING POOL 

22 PROM KINGS 

21 SILVERTIDE 
3 REOL IGHTMUSIC 

2 PORCUPINE TREE 

WKOH/Wausau, WI 
OMAm: Jetl Andrews 
APO/MO: Sammy S. Balls 
13 PLANET OF 9 

12 SCAPEGOAT 

10 MADSIDE 

10 REDLIGHTMUSIC 

MCTWVichita, KS' 
PO: Ray Michels 
MD: Rid Thomas 

DROWNING POOL 

WBSXWitkes Barre. PA' 
OM: Jules Riley 
PO: Ciels Lloyd 
MD: James McKay 

MADSIDE 

NO ADDRESS 

KATS/y'akima. WA 

OMPD: Ran Harris 
No Adds 

POWERED 
MEDIABASE 

'Monitored Reporters 

89 Total Reporters 

59 Total Monitored 

30 Total Indicator 

Did Not Report, 
Playlist Frozen (3): 
KFM W /Waterloo. IA 
KXRX/Tri. WA 
WHBZJSheboygan. WI 
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ALTERNATIVE 
KEV/NSTAPLEFORD 
hstopidord@rodioandrecords.com 

KNRK's Morning 
Magazine 
Portland, OR wakes up and smells the music 

It all started with what KNRK /Portland, OR PD Mark 
Hamilton refers to as "the Marconi Incident." On the morn- 

ing of May 12, 2004, KNRK's Marconi Show played the audio of 
American hostage Nick Berg's beheading. And then they 
laughed. They played it again and continued to mock it. By May 
13 the morning team was gone and the station's overall young - 
male- targeted approach was called into question. "Ratings were 
declining anyway," Hamilton says. "A change was obviously 
needed." 

Thankfully, change can be good. Hamilton as- 
sembled a team that was diametrically opposed 

to the old one and the mu- 
sic was elevated to a star- 
ring role. While falling 
back to the "more music" 
position usually represents 
the raising of a white flag 
in morning drive, Altera- 
tive Mornings With Sarah 

and Greg has actually pushed 
the station forward on the 
Arbitron battlefield, gar- 

nering some of the highest ratings KNRK has 
seen in six years. 

"The music is the dominant part of the show, 
but it is a show," Hamilton says. "We're not just 
playing what's in rotation; we're spicing it up 
with informative, entertaining and intelligent 
segments." 

The Show's The Thing 

In many ways Alternative Mornings on KNRK 
is a music -driven version of Entertainment To- 

night. Artists are used for maximum effect in a 

full schedule of rotating features. The team 
doesn't just play U2 and Green Day, they utilize 
them for content. They won't run a 15- minute 
interview with Franz Ferdinand, they'll chop it 

up into bite -size bits, archiving some of it for lat- 
er use. The result is a program that offers a three - 
dimensional look at what drives listeners to the 
station in the first place. 

KNRK is also providing a bona fide alternative 
to other morning radio in the market. "You turn 
on the FM dial in the morning here in Portland, 
and you're hard -passed to find a song," Hamil- 
ton says. "Everyone is talking. It's high- personali- 
ty. It's Howard Stern or the jammin whatever- 
they're-called or the 'Morning Zoo.' All these are 
great shows, but, wait a minute, there's a hole here." 

And to think it all started with a beheading. 
"That old show represented the feel of the whole 
station at the time," Hamilton says, referring to 
the vibe that was Marconi. "We were complete- 
ly male- targeted, and Marconi was driving the 
station in terms of our attitude - very in -your- 
face, babes and booze and the rest. 

"After the incident we decided to put out a 
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Mark Hamilton 

survey to the 20,000 people in our database, and 
we got close to 9,000 responses within the first 
week. We asked specific questions about what 
people wanted from the station as a whole, and 
we asked for a lot of feedback about mornings 
in particular. 

"There was a demand for a lot of music. Of 
course, for years and years programmers and 
consultants and GMs have been hearing this 
demand, but I don't think anybody outside Tri- 

ple A has been able to pull it off. We thought that 
it might be time to deliver on the demands of 
the audience. Why not? 

"We thought that it might 

be time to deliver on the 

demands of the audience. 

Why not ?" 

"The best part is that we could get on the air 
and say, 'This is the morning show that you, the 
listener, asked for. You told us you wanted a lot 
of music in the morning and a little talk, and 
that's exactly what we have. "' 

The Feature Lineup 

Alternative Mornings With Sarah and Greg fea- 

tures an average of 10 songs each hour, yet the 
show is still filled to the brim with features. 
"Whenever there's any talk, it's usually no more 
than two minutes at a time," Hamilton says. 

"For example, just to give you a rough idea, ev- 

ery hour has a news feature, but it's always a two- 
minute news feature. You've got the 'Alternative 
News Break' at the top of the hour, the music and 
entertainment news briefs at 20 after, and the [syn- 

dicated] 'John Stewart Minute' runs once a mom - 
ing. That's pretty much the extent of the basic talk. 

"Of course, we've also developed some real- 
ly cool music features. One that has become very 
pgpular, according to some of our perceptual 
studies, is The CD Cellar.' The idea here is not 
to get obscure, but to bring back memories. 

The Truth About Sarah 
And Greg (And Brian) 

Findinga home behind the music 

When is a morning show not a morning show? When it's a program, 
silly, and that's what Alternative Mornings With Sarah and Greg is de- 
signed to be. Replacing shtick (and beheadings) with short-form mu- 
sic- oriented features, KNRK/Portland, OR started from scratch when 
it redesigned its morning drive offerings. So who are these people? 

Greg Glover has never been on the air before. He comes from the promotion 
side of the fence, having served at Victory Records, and he continues to run 
his own indie label, Arena Rock. 

Before this whole morning show thing started, Sarah Dylan provided the 
female perspective on KOTK -AM /Portland, OR, which offers "Talk radio for 
guys," and she still does. Producer Brian Blair quit radio a few years ago to 
dabble in syndication. This is KNRK's dream team? 

"I know my music, but I know next to nothing about being an air personality," 
says Glover. "People at Entercom probably thought that [KNRK PD] Mark 
Hamilton was crazy for hiring me. Actually, this whole thing got started when 
[Virgin VP] Bill Carroll told me that Mark had some ideas about putting people 
on the air who were music people first and foremost? 

"No jaded big -time radio people who'd been in the industry fora longtime," 
Dylan interjects. 

"Yeah," Glover continues. Not your typical disc jockey types. He had a 

definite vision from the beginning and always said he wanted to make this a 

program, rather than just a morning show. I'll be honest with you, though, I 

was scared shitless when I got this job. I thought I was going to be like a 

music -news guy, like the local Kurt Loder dude. Then Mark called me back and 
said he wanted me to meet my female counterpart: 

"Neither one of us knew there was going to be another person," Dylan says. 
"Right," Glover says. "I think Mark enjoyed playing God there for a while." 
"I worked at the Entercom Sports station a couple of years ago," Blair says. 

"Mark called and said he had something for me to do. He told me about his 
idea, and I said, 'OK, when do we start?" 

"The reason we work well together is that Brian is a music geek too," Glover 
says. "This is not an ego-driven show. It really is about the music." 

t 
ALTERNATIVE MORNINGS Seen here (I -r) are Greg Glover, Sarah Dylan and Brian 

Blair, the new morning show on KNRK/Portland, OR. 

"For example, this week we played The 
Housemartins "Happy Hour,' Jimmy Cliff's The 
Harder They Come,' Sonic Youth's 'Kool Thing' - things like that. We'll do a brief intro just to 
flesh out the song: 'Here's The Housemartins, 
whose lead singer was Norman Cook. You now 
know him as Fatboy Slim.' 

"We have another feature called 'The Artist 
Speaks,' where we play a little snippet of an in- 
terview. We stick with the same artist through- 
out the week. For example, next week it's go- 
mg to be Moby, so every morning you'll hear 
45 seconds of Moby answering a question, rath- 
er than a whole, yawning 15 minutes of jibber- 
jabber. 

"Then we have a series of daily features. On 
Monday we do The Acoustic Lounge; where we 
play something unplugged that was recorded 
here or elsewhere. Tuesday is 'Get Loral; and on 
Wednesday we do 'Passport Approved,' which 
3 a one -song version of Sat Bisla's import show. 

"Thursdays is 'Under the Influence,' where 
artists talk about bands that have influenced 
them. When Greg does an interview, he archives 
things like that. This morning we played an old 

bit of an interview with Art Alexakis from Ever - 
clear talking about Tom Petty, so it gives people 
a chance to hear something different for a rea- 
son. 'Wow, they played Tom Petty on 94.7. That's 
cool.' 

Off And Running 

The question of whether KNRK can actually 
succeed in the morning with this music-orient- 
ed approach has yet to be answered, although 
early signs have been overwhelmingly encour- 
aging. "Although we designed the show after 
seeing the responses from the core, a lot of new 
people have joined us," Hamilton says. "Our 
morning show serves a purpose and backs up 
our claim of being different. 

"We're getting a lot of positive feedback 
from people who say they hadn't been listen- 
ing to radio at all in the mornings, and, right 
out of the gate, we've seen some indications of 
great things to come. I think there are going to 
be some victories for us with this program. It's 
the morning reflection of the station as a whole. 
It's a different approach, it's fun, and it feels 
right." 
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ARTIST TITLE LABELS) 
TOTAL .1- TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE 

IDO) 

CHART ADOS 

POWERED, 

MEDIABASE 

GREEN DAY Boulevard Of Broker Dreams (Reprise) 2557 -144 191712 20 7210 

PAPA ROACH Scars (Geffen) 1846 -52 102077 15 6010 MOST ADDED` 
KILLERS Mr. Brightside (/ stand /IDJMGI 1740 -28 127310 20 5810 

ARTIST TITLE LABEL(S) ADDS 

QUEENS OF THE STONE AGE Little Sister (lnterscope) 1707 +129 120898 6 6710 
GARBAGE Why Do You Love Me (Geffec) 54 

UNWRITTEN LAW Save Me (Lava) 1640 +17 76943 11 69/0 U2 Sometimes You Can't Make It On Your Own /lnterscopel 16 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Repuse) 1516 -78 84141 19 6510 GREEN DAY Holiday (Reprise) 11 

THREE DAYS GRACE Home (Jive /ZonmbaLabel Group) 1387 -51 70823 18 5010 
HOT HOT HEAT Goodnight Goodnight (Sire /Reprise) 11 

KAISER CHIEFS I Predict A Riot (Universal) 6 

BECK EPro (lnterscope) 1382 +326 96361 3 6913 
NO ADDRESS When I'm Gone (Sadie) (Atlantic) 6 

CROSSFADE Cold (Columbia) 1308 -66 89733 38 5210 MODEST MOUSE World At Large (Epic) 6 

JIMMY EAT WORLD Work (lnterscope) 1294 +35 76460 10 6410 MY CHEMICAL ROMANCE Helena (Reprise) 5 

MUSE Hysteria (East West /WaroerBros.) 1294 -25 81596 25 6110 
MOBY Beautiful (1/2) 5 

JIMMY EAT WORLD Pain (Interscope) 1177 -94 99067 24 5210 

MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer /Universal) 1175 +74 79088 7 6513 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 1142 +130 52500 8 5112 

A PERFECT CIRCLE Passive (Virgin) 1129 +52 71416 8 5710 

SUM 41 Pieces (island /IDJMG) 1057 -15 54536 12 6011 MOST 
3 DOORS DOWN Let Me Go (Republic /Universal) 

BREAKING BENJAMIN So Cold /Hollywood/ 

1036 

885 

+17 

-45 

53919 

80256 

11 

41 

4411 

4610 
INCREASED PLAYS 

TOTAL 

VELVET REVOLVER Oirty Little Thing (RCA /RMG) 884 -6 37137 9 5211 PLAY 

ARTIST TITLE LABEL S. INCREASE 

CHEVELLE The Clincher (Epic) 837 +88 33193 6 5214 
BECK EPro (lnterscopel +326 

USED All That I've Got (Reprise) 792 -94 31911 12 5110 GARBAGE Why Do You Love Me (Geffen) +318 

JET Look What You've Done (Atlantic) 776 -174 59581 18 3610 GREEN DAY Holiday (Reprise/ +180 

GREEN DAY Holiday (Reprise) 753 +180 72080 7 35111 MUDVAYNE Happy? (Epic/ +146 

HOT HOT HEAT Goodnight Goodnight (Sire /Reprise) +131 
U2 All Because Of You (lnterscope) 743 -437 31402 11 4710 

BREAKING BENJAMIN Sooner Or Later (Hollywood) +130 
EXIES Ugly (Virgin) 696 +81 32790 13 3910 QUEENS OF THE STONE AGE Little Sister (lnterscopel +129 

CROSSFADE So Far Away (Columbia) 677 +78 20935 5 4113 TRUST COMPANY Stronger (Geffen) +126 

KASABIAN Club Foot (RCA /RMG) 652 +24 26443 9 4511 CHEVELLE The Clincher (Epic) +88 

EXIES Ugly (Virgin) +81 
SHINEDOWN Burning Bright (Atlantic/ 639 -16 24075 12 2910 

SYSTEM OF A DOWN Cigaro (American /Columbia) 571 -11 44405 5 1710 

ZUTONS Pressure Point (Epic) 560 +10 24559 8 4211 

SLIPKNOT Vermilion (Roadrunner /IDJMG) 558 -101 21824 17 3010 

LOSTPROPHETS I Don't Know (Columbia) 558 353 18496 14 4110 

TRUST COMPANY Stronger (Gellen) 533 +126 16421 3 4512 NEW & ACTIVE 
LOUIS XIV Finding Out True Love Is Blind (Pineapple /Atlantic) 532 -3 41266 6 2910 

INTERPOL Evil (Matador) 524 +29 29803 6 3210 GRATITUDE Drive Away (Atlantic) 

Total Plays: 232, Total Stations: 19, Adds: 1 

MUDVAYNE Happy? (Epic) 522 +146 30385 2 3613 NO ADDRESS When l'ru Gone (Sadiel (Atlantic) 

U2 Vertigo (lnterscope) 427 -6 35778 20 3510 Total Plays: 204, Total Stations: 19, Adds: 6 

KINGS OF LEON The Bucket (RCA/BMW 381 +47 17761 3 3211 
CHEMICAL BROTHERS Galvanize iAstralwerks /EMC) 

Total Plays: 198, Total Stations: 14. Adds: 0 

RISE AGAINST Give It All (Geffen) 351 -12 19589 15 2512 THEORY OF A DEADMAN No Surprise (Roadrunner /lûMG) 
BRAVERY An Honest Mistake (island /IDJMG) 346 +63 16933 2 3011 Total Plays: 196, Total Stations: 13. Adds: 1 

HOT HOT HEAT Goodnight Goodnight (Sire /Reprise) 
JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal) 336 +2 22074 7 1910 

Total Plays: 194, Total Stations: 21, Adds: 11 

GARBAGE Why Do You Love Me (Geffen) 319 +318 31264 1 54154 KILLERS Smile Like You Mean It ( /stand /IDJMG) 

KORN Another Brick In The Wall (Epic/ 306 -33 26857 12 1110 Total Plays: 179, Total Stations: 10. Adds: 0 

ARCADE FIRE Neighborhood #3 (Power Out) (Merge) 
TEGAN & SARA Walking With A Ghost (Vapor /SRG/ 297 +15 18498 5 1412 Total Plays: 163, Total Stations: 10, Adds: 0 

SNOW PATROL Chocolate (A &M/lnterscopel 297 +12 12643 3 2612 GOLDFINGER Wasted (Maverick /Warner Bros.) 

KAISER CHIEFS I Predict A Riot /Universal) 294 +25 14626 3 3216 
Total Plays: 154, Total Stations: 11, Adds: 0 

STRATA Never There (Wind-up) 
TAKING BACK SUNDAY This Photograph Is Proof II Know You Know) (Victory) 281 -29 14910 7 2111 Total Plays: 132, Total Stations: 12, Adds: 1 

SKINDRED Pressure (lava) 254 11 7968 4 2411 PROM KINGS Alone (Three Kings) 

Total Plays: 122, Total Stations: 11, Adds: 0 
LONG-VIEW When You Sleep (Columbia) 247 -6 6209 4 2210 

KEANE Somewhere Only We Know (lnterscope) 239 +2 21195 20 1110 Songs ranked by total plays 

73 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (©2005, Arbitron 
Inc.). ©2005. Radio & Records 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Po r e q lJ 
The Leaders in Advanced Music Scheduling Software for Windows 98 /MENT /2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 a Support: 501- 821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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liateTheMuSÍC.cOm 
nMMNw 

Artist Title (Label) 

America's Best Testing Alternative Songs 12 + 
For The Week Ending 2/25/05 

Persons Men Women 
TW LW Familiarity Burn 18 -34 18 -34 18 -34 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.39 4.49 99% 32% 4.37 4.30 4.45 

KILLERS Mr. Brightside (island /IOJMG) 4.28 4.27 91% 17a/ 4.18 4.02 4.35 

JIMMY EAT WORLD Pain (lnterscopel 4.20 4.12 96% 23% 4.09 3.94 4.23 

JIMMY EAT WORLD Work (/nlerscopel 4.10 4.13 80% 12% 4.05 3.91 4.20 

SUM 41 Pieces (Island /IDJMG) 4.04 4.00 84% 11% 3.85 3.76 3.96 

MY CHEMICAL ROMANCE I'm Not Okay... (Reprise) 4.03 4.02 87% 20% 3.81 3.58 4.05 

PAPA ROACH Scars (Geffen) 3.99 3.93 93% 20% 3.79 3.88 3.70 

BREAKING BENJAMIN So Cold (Hollywood) 3.98 3.87 96% 33% 3.95 3.97 3.93 

EXIES Ugly (Virgin) 3.98 3.82 50% 6% 3.83 4.00 3.57 

JET Look What You've Done (Atlantic) 3.97 3.92 94% 21% 3.95 3.76 4.13 

CROSSFADE Cold (Columbia) 3.97 3.84 92% 30% 3.83 3.77 3.90 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 3.96 3.96 80% 18% 3.86 3.83 3.88 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 3.95 3.79 81% 12% 3.87 3.95 3.78 

UNWRITTEN LAW Save Me (Lava) 3.93 3.89 77% 12% 3.76 3.66 3.86 

USED All That I've Got (Reprise/ 3.90 3.72 69% 11% 3.67 3.65 3.69 

CHEVELLE The Clincher (Epic) 3.90 3.76 53% 8% 3.90 3.94 3.85 

3 DOORS DOWN Let Me Go (Republic /Universal) 3.85 3.72 86% 20% 3.71 3.65 3.77 

MUSE Hysteria (EastWest /Warner Bros.) 3.84 3.89 67% 12% 3.75 3.74 3.77 

LOSTPROPHETS I Don't Know (Columbia) 3.83 3.82 77% 13% 3.60 3.75 3.43 

SHINEDOWN Burning Bright (Atlantic) 3.69 3.69 53% 8% 3.50 3.52 3.48 

THREE DAYS GRACE Home (Jive /Zomba Label Groupl 3.68 3.77 86% 28% 3.56 3.65 3.45 

CROSSFADE So Far Away (Columbia) 3.60 66% 15% 3.48 3.44 3.54 

QUEENS OF THE STONE AGE Little Sister (/nterscope) 3.56 3.64 50% 9% 3.49 3.48 3.50 

A PERFECT CIRCLE Passive (Virgin) 3.54 3.62 49% 10% 3.54 3.57 3.50 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 3.48 3.49 62% 15% 3.27 3.27 3.28 

SLIPKNOT Vermilion (Roadrunner //DJMG) 3.26 3.06 68% 21% 3.24 3.25 3.23 

MARS VOLTA The Widow... (Strummer /Universal) 3.26 - 43% 12% 3.15 2.98 3.35 

Total sample size is 334 respondents. Total average tameability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they 

are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is based on persons 12+. Persons are 

screened via the Internet. Once passed. they can take the music test based on the format/music preference. RateTheMusic.com results are not meant 

to replace callout research. The results are intended to shoe opinions of participants on the the Internet only RateTheMusic is a registered trademark 
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by 

Mediabase Research, a division of Premiere Radio Networks. 

Pat Lynch 
PD, WJRR /Orlando 

A few weeks ago, WJRR /Orlando 
PD Pat Lynch was out for the en- 
tire day Had he gone to Walt Dis- 
ney World? No, he was attending 
WJRR's annual Tune -up. Since I'm 

easily amused, I demanded that he 

describe the experience. The 
whole Tune -up thing evolved out of 
the foresight of our GM, Linda 

Byrd, when she came onboard and started overseeing 
an entire cluster of stations. The idea was to focus on 

one station for an entire day - to get off -campus and 
into an element that's away from the building. She want- 
ed to bring in the people who are responsible for running 
each station on a daily basis - those who are the clos- 

est to it - as well as the people who are usually in more global roles 
within the company. We rent a conference room in a hotel, it's 

completely casual, and we start with breakfast in the morning and 
go all day. We always have every aspect of the radio station repre- 
sented, and the managers are all asked to invite several people from 

their staffs. This time I brought along two of my jocks. On -air people 
are some of the most creative people in the world, and they can re- 

ally shine when given the opportunity to get into some serious prob- 
lem solving. My goals are to go in there and get my concerns on 

the table. We don't always come to resolutions, but it's a great way 
to get new feedback and to set goals and timelines to change, fix or 

accomplish things. Plus, you might come up with an instant answer 
from somebody who has a different take than you do. I would say 
that one of the most valuable results from doing these sessions is 

that our team really works well together. The sales and programming 
sides have an appreciation and general understanding of where the 
other side is coming from. In this day and age, if you want to increase 
productivity, you've got to be on the same page. You can't be fight- 
ing each other in the building. Bottom line, getting everybody into 

that room to focus on one station really yields results. I think it's one 
of the best things you can do for your radio station. I always look 
forward to doing these Tune -ups because they can only make you 
better. 
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TRIPLE A 
JOHN SCHOENBERGER 
jschoenberger@rodioondrerordsrom 

Sun And Fun And 
Music! 
For a few days, Puerto Vallarta is the center of the 
musical universe 

he eigHh annual Michelle Clark Promotion Sunset Sessions 
was a resounding success, as over 100 people - including 

radio folks, record reps and key movie and television music su- 
pervisors - gathered at the Westin Resort & Spa in beautiful 
Puerto Vallarta, Mexico. 

Over the course of three evenings, we were treated to performances by Cantinero, Billy Miles, Richard 

Julian and The l'oing Dubliners (Thursday); Christine Martucci, Jackie Greene, The Shore, The John Butler 
Trio and Maia Sharp (Friday); and Josh Ritter, Charlie Mars. Francis Dunnery and Dishwalla (Saturday). 

OUR HOSTS This wonderful event couldn't happen without the efforts of our MCP hosts. Pictured here (I- 

r) are Christie Stevens, Meg MacDonald, J.B. Brenner Michelle Clark and Crystal Ann Lea. 

THE NORTHEAST CREW Northeast 

Broadcasting was well -represented this year by (l-r) 

WXRVBoston s Paul Buckley and Dana Marshall. and 

WNCSBurlington. VT's Mark Abuzzahab. 

A HAPPY GUY That's Lava's Tommy Delaney 

sandwiched between Aezra's Dee Ann Metzker (I) 

and Orphanages Michelle St. Clair 

NOT Too SHABBY This was the view from my 

window at the Westin Resort & Spa. 

IN FRONT OF GOD AND EVERYBODY 
WIVI /St. Thomas. VIs Jon Peterson (I) popped the 

big question to his girlfriend. Terri, the first night. 

They're both smiling because she said yes! 

THE NONCOMM CONTINGENT Both 

commercial and noncommercial stations are invited 

to Sunset Sessions. Smiling for the camera are (I -r) 

WCBE/Columbus, OH's Maggie Brennan; WNRN/ 

Charlottesville, VA's Jaz Tupelo; and WBZC/ 

Pemberton, NJs Neil Shore. 

ALL SMILES After partaking of the great dinner 

buffet, these folks pose for a shot. Pictured here are 

(l -r) A Taste of Triple AS Jim Nelson. Koch's Jessica 

Pomerantz and Atlantic's Brian Corona. 

TALKING MUSIC WRLT/Nashvdle's David Hall (I) 

and Atlantic's Brian Corona were comparing their 

opinions of John Butler's performance when I 

snapped this photo. 

BUDDIES FOR LIFE Feeling all lovey-dovey 

while the sun is setting are (l -r) New West's Jeff 

Cook and KTAO/Taos, NM's Brad Hockmeyer. 

WHAT A SWEETHEART several folks brought 

along their families, and Or Music's Jason Fisher 

played with everyone's kids! Pictured here are (I -r) 

Fisher and KMTN /Jackson Hole, WY's Mark Fishman, 

holding his daughter Mia. 

MAKING NICE I caught WRLT /Nashviae s Fred 

Buck (I, and Bluhammock's Esteban Apraez chatting 

while waiting for the show to begin Friday night. 

rig 

A HAPPY COUPLEDMX's Dave Sloan and his 

wife. Janice. posed for this lovely shot. 

AREN'T THEY CUTE? Here's voiceover maven Nicole Sandler 

and her beautiful daughter Alison. 

QUIET TIME KRVB/Boise, ID's 

Dan McColly takes a moment to 

check out the gorgeous sunset 

while the bands are changing over 

onstage. 

TWO SERIOUS DUDES V2's Matt Pollack (I) puts 

some serious promotional moves on KRSH/Santa Rosa, 

CA's Dean Kattari just before Josh Ritter hits the stage. 

THE BOBS KPRI /San Diego's Bob Hughes (I) and 

Bob Burch are clearly having a great time in Puerto 

Vallarta. 
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TRIPLE TOP 30 
,AST 

WEEK 

1 

tvE K 

1 

February 25, 2005 
ARTIST TITLE LABELS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

TOTAL 
PLAYS 

531 

I- 
PLAYS 

-25 

TOTAL 
AUDIENCE 

1001 

30201 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

16 2410 

3 I© JACK JOHNSON Sitting, Waiting, Wishing (Brushlire /Universal) 518 +69 28072 7 2510 

4 © JET Lock What You've Done (Atlantic) 400 +19 19207 17 1910 

2 4 U2 All Because Of You (lnterscope) 380 -82 17337 11 2310 

7 © BLUE MERLE Burning In The Sun (island /IDJMG) 372 +36 16867 6 2211 

9 Q TORI AMOS Sleeps With Butterflies (Epic) 348 +26 18174 7 2310 

6 7 LENNY KRAVITZ Lady (Virgin) 337 -9 16307 17 2210 

5 8 KEANE Somewhere Only We Know (lnterscope) 324 -47 19415 24 2010 

8 9 LOW MILLIONS Eleanor (Manhattan /EMC) 323 -7 17816 20 1910 

13 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 287 +23 12289 10 1810 

14 MARC BROUSSARD Home (island /IDJMG) 282 +28 12206 11 1611 

11 12 HOWIE DAY Collide (Epic) 279 -5 13352 13 1511 

10 13 SHORE Hard Road (Maverick /Reprise) 260 -26 7348 11 1810 

18 COLLECTIVE SOUL Better Now (El Music Group) 249 +62 15235 4 1811 

12 15 JOHN MAYER Daughters (Aware /Columbia) 243 25 9750 15 1810 

19 0 SNOW PATROL Chocolate (A &M /lnterscope) 217 +31 12416 3 1511 

21 JOSS STONE Right To Be Wrong (S- Curve /EMC) 209 +29 9558 5 1611 

22 0 KENNY WAYNE SHEPHERD Let Go (Reprise) 202 +26 9592 6 1310 

17 0 ANNA NALICK Breathe (2am) (Columbia) 202 +14 9296 9 1010 

27 BECK E-Pro (lnterscope) 201 +49 10489 2 1511 

24 JOHN BUTLER TRIO Zebra (Lava) 193 +26 5489 3 1612 

(Debut> U2 Sometimes You Can't Make It On Your Own (lnterscope) 192 +112 18535 1 2019 

25 JOHN FOGERTY Wicked Old Witch (DreamWorks /Geffen) 178 +17 6386 3 1611 

16 24 U2 Vertigo (lnterscope) 167 -23 13856 20 2110 

26 MOBY Beautiful (V2) 164 +5 13904 3 18110 

28 ALISON KRAUSS & UNION STATION Restless (Rounder) 155 +19 3352 5 910 

23 27 RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 154 -19 13176 16 1410 

20 28 R.E.M. Aftermath (Warner Bros.) 142 -43 4877 8 1210 

29 BRUCE HORNSBY Circus On The Moon (Columbia) 141 +9 4004 5 1411 

'Debut> ®I OZOMATLI Love & Hope (Concord) 133 +23 5000 1 1111 

26 Triple A reporters. Monitored airplay data supplied by Mediabase Research. a div Sion of Premiere Radio Networks. Songs ranked by total plays tor the airplay week 
of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. 
Arbitron Inc.). © 2005. Radio & Records 

NEW & ACTIVE 
ANI DIFRANCO Studying Stones (Righteous Babe /Music Allies) 

Total Plays: 93, Total Stations: 7, Adds: 0 

MARK KNOPFLER The Trawlerman's Song (Warner Bros.) 

Total Plays: 91, Total Stations: 9, Adds: 1 

KATHLEEN EDWARDS Back To Me (Zoe /Rounder) CARBON LEAF What About Everything? (Vanguard) 
Total Plays: 133, Total Stations: 10, Adds: 1 Total Plays: 88, Total Stations: 11, Adds: 3 

JEM 24 (A TO /RCA /RMG) FINN BROTHERS Anything Can Happen (Nettwerk) 
Total Plays: 106, Total Stations: 9, Adds: 1 Total Plays: 85, Total Stations: 9, Adds: 0 

BEN LEE Catch My Disease (New West) KEANE Everybody's Changing (lnterscope) 
Total Plays: 95, Total Stations: 10, Adds: 1 Total Plays: 79, Total Stations: 8, Adds: 4 

TEGAN & SARA Walking With A Ghost (Vapor/SRG) BRIGHT EYES First Day Of My Life (Saddle Creek) 
Total Plays: 94, Total Stations: 10, Adds: 1 Total Plays: 76, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

POWERED 
MEDIUM 

MOST ADDED® 
ARTIST ADDS 

MOBY Beautiful (1/2) 10 

U2 Sometimes You Can't Make It On Your Own /lnterscope) 9 

GARBAGE Why Do You Love Me (Geffen) 6 

KEANE Everybody's Changing (lnterscope) 4 

CARBON LEAF What About Everything? (Vanguard) 3 

JOHN BUTLER TRIO Zebra (Lava) 2 

CHARLIE MARS Try So Hard (V2) 2 

YOUNG DUBLINERS Touch The Sky (Higher Octave) 2 

MARY GAUTHIER Mercy Now (Lost Highway) 2 

FEATURES Blow It Out (Cherry/Universal) 2 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARLST INCREASE 

U2 Sometimes You Can't Make It On Your Own (lnterscope/ +112 

JACK JOHNSON Sitting, Waiting, Wishing (Brushfie /Universal) +69 

COLLECTIVE SOUL Better Now (El Music Group) +62 

CARBON LEAF What About Everything? (Vanguard) +61 

BECK Ei Pro /lnterscope) +49 

KEANE Everybody's Changing (lnterscope) +41 

BLUE MERLE Burning In The Sun (lslandlIDJMGI +36 

JEM 24 (ATO /RCA /RMG) +36 

SNOW PATROL Chocolate (A &M /lnterscope) +31 

RAY CHARLES IINORAH JONES Here We Go Again (Concord) +31 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE .PSy. _ _. 
TOTAL 
PLAYS 

RAY LAMONTAGNE Trouble (RCA /RMG) 237 

SARAH MCLACHLAN World On Fire (Arista /RMG) 177 

CARBON LEAF Life Less Ordinary (Vanguard) 174 

SNOW PATROL Run (A &Mllnterscopel 159 

LOS LONELY BOYS Heaven (OR MusiclEpic) 150 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia/ 144 

JOHN MELLENCAMP Walk Tall (island/ /DJMG) 132 

MARK KNOPFLER Boom, Like That (Warner Bros.) 131 

FINGER ELEVEN One Thing (Windup) 111 

MODEST MOUSE Float On (Epic) 105 

Station playlists for all R &R reporters are 

available on the web at 

www.radioandrecords.com. 

For more info: www.judithfrwen.net 

Jiiju 0.\ Lost o»d Fou 
New Release featuring: "Smoke On The Water ", "Train Out Of Hollywood ", 

"Walking On The Moon" and "Enough" 

AVAILABLE MARCH 1st at CDBABY.com & AMAZON.com r 
EARLY BELIEVERS/SPINNING AT: 
WUMB, WMFO, MAINE PUBLIC RADIO, WYOU, WHRV, WGWG, WERH, WQNR, WUTC, WMSV, WMKY, WSYC, WYSO, 

WYCE, WOLV, KAXE, KUMD, KUNC, KSMF, KSRQ, KKFI, KFAN, KVNF, KUWR, KZMU, KEGR, KKCR, KRVM, KXCI 

NATIONAL TV: March 1st - CBS LATE LATE SHOW with CRAIG FERGUSON 

SXSW: Performing March 18th 1 19th (Check Local Listings) 

TRIPLE A NON -COMMVENTION: Performing May 20th 

RADIO PROMOTION: Lenny Bronstein 310450 62241 MARKETING: Harold Childs 818 -907-7835 

PR: Julie Doppelt -Boyer 323 -852 -9444 I MANAGEMENT: Bambi Moé 818.516.2825 
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TRIPLE A TOP 30 INDICATOR 
-AST 
:.EíK 

THIS 
WEEK 

February 25, 2005 
ARTIST TITLE LASEL(S) 

TOTAL 
PLAYS 

A- TOTAL 
PLAYS AUDIENCE 

1001 

WEEKS 
CHART 

TOTAL 
ADDS MOST ADDED' 

1 O JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 698 +26 8318 6 40/0 
ARTIST TITLE LABEL(S) ADDS 

2 0 TORI AMOS Sleeps With Butterflies (Epic) 574 +36 6659 6 3810 U2 Sometimes You Can't Make It On Your Own (Interscope/ 10 

4 0 BLUE MERLE Burning In The Sun (Island/ /DJMG) 526 +43 6223 7 3610 KEANE Everybody's Changing ( Ineerscope) B 

3 4 U2 All Because Of You ( /nterscope/ 434 76 3969 10 2610 
GAR B 

Beautiful /V2/ 

GARBAGE Why Do You Love Me (Geffen) 

7 

5 

5 5 GREEN DAY Boulevard Of Broken Dreams (Reprise) 421 31 2884 14 2110 CARBON LEAF What About Everything? (Vanguard) 3 

7 0 JOSS STONE Right To Be Wrong (S- Curve /EMC) 415 +2 4422 8 3110 BETTER THAN EZRA A Lifetime (Artemis) 3 

6 7 MARC BROUSSARD Home (Island /IBJMG) 409 18 4335 13 2911 
LOU BARLOW Holding Back The Year /Merge/ 

UMPHREY'S MCGEE Anchor Drops (SC /fidelity) 

3 

3 

12 0 KATHLEEN EDWARDS Back To Me (Zoe /Rounder) 368 +61 6246 2 3512 

11 iD SHIVAREE I Close My Eyes (Zoe /Rounder) 

Eleanor /rattan 

343 

342 

+23 

5 

4021 

2328 

7 

23 

2910 

2110 
MOST 

9 

10 

10 

a 
LOW MILLIONS (Man /EMC) 

MAIA SHARP Something Wild (Koch) 341 +21 3752 6 3211 
INCREASED PLAYS 

15 0 JOHN BUTLER TRIO Zebra (Lava) 326 +39 3248 4 2811 PLAY 

TITLE LABELIS. INCREASE 

8 13 R.E.M. Aftermath (Warner Bros.) 321 41 3344 9 2310 
U2 Sometimes You Can't Make It On Your Own (/nterscope) +214 

16 0 BEN LEE Catch My Disease (New West) 308 +23 4160 4 3012 BETTER THAN EZRA A Lifetime ( Artemis) +74 

18 ® ANI DIFRANCO Studying Stones (Righteous Babe/Music Allies) 297 +20 5096 5 2710 
BECK E Pro %/nterscope) +69 

SNOW PATROL Chocolate (A &M / /nleiscope/ +67 
13 0 JET Look What You've Done (Atlantic) 294 +1 1729 16 1710 JOSH ROUSE It's The Nighttime (Rykodisc /Music Allies) +64 

WO N> e U2 Sometimes You Can't Make It On Your Own ( /nterscope) 289 +214 4396 1 28110 MOBY Beautiful /1/2) +62 

22 RACHAEL YAMAGATA Letter Read (RCA Victor /RMG) 282 +25 2162 3 2711 KATHLEEN EDWARDS Back To Me (ZoelRounder) +61 

29 0 SNOW PATROL Chocolate (A &M //nterscope) 277 +67 3218 2 2212 JOSEPH ARTHUR Even 

About 

(Vector) 

CARBON LEAF What About Everything (Vanguard) 

+56 

+50 

19 a) BRUCE HORNSBY Circus On The Moon (Columbia) 275 +5 1576 10 2010 BLUE MERLE Burning In The Sun ( /SlandllOJMG) +43 

23 a MARK KNOPFLER The TrawlertTJan's Song (Warner Bros.) 266 +14 3884 3 2810 

14 22 HOWIE DAY Collide (Epic) 264 -24 1845 8 1710 SYNDICATED 
25 a JOHN FOGERTY Wicked Old Witch (DreamWorks /Geffen) 254 +11 2127 3 2410 PROGRAMMING 
27 0 BEN FOLDS Landed (Epic) 252 +33 3542 2 2812 Added This Week 

21 25 KEANE Somewhere Only We Know (/nterscope) 248 -16 2047 30 1510 World Cafe -Dan Reed 215- 898 -6677 
20 26 SHORE Hard Road /Maverick /Reprise) 244 -23 1962 9 1610 MARY GAUTHIER Mercy Now 

26 27 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 237 6 2756 22 1810 NIC ARMSTRONG Broken Mouth Blues 

24 28 ALISON KRAUSS & UNION STATION Restless (Rounder) 224 -28 2641 12 2110 
SOLOMON BURKE Need Your Love 

THIEVERY CORPORATION The Heart's A Lonely Hunter 
Deu> a BECK E -Pro (/nterscope) 219 +69 4938 1 2611 

- ED CHUCK PROPHET Pin A Rose On Me (New West) 214 +13 1667 3 2110 Acoustic Cafe - Rob Reinhart 734 -761 -2043 

BRIGHT EYES First Day Of My Life 
44 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19. GAVIN DEGRAW In Chariot 

2005 Radio & Records 

REPORTERS 
Stations and their adds listed alphabetically by market 

WAPS/Akron. OH 
POMO: Bill Gruber 
Nn AddT. 

KARO /Albuquerque. NM 
OM. Bill May 
PO PHil Mahoney 
MO Score Warminn 
No Add 

WOKL/Ann Arbor, MI 
DM/PD. Rob Walren 
No AMME. 

KSPN/Aspen. CO 
POMO'. Sam Scholl 

I KI Ahl 
111019111E Y S IJCUII 
I FMIES 
I GARBAGE 

WZGC /Allama. GA' 
PD'. Michelle Engel 
APD Chris Brennen 
MO'. Margot Smith 
Na Add', 

KGSR /Austin. TX' 
0M Jell Carrel 
Po Jody oenberg 
APO: Jyl HershmaRoss 
MD'. Susan Castle 

/ NAr1Ll MILL I 111 
E OS :DPI H SEVEN 

3 BRIGHT EYES 

WARR/Baltimore. MD 
0M: Bob Waugh 
PDMO: Alec Comight 
18 KAIS/ R CIIII I S 

10 GARBAGE 
8 112 

5 BIN TOWS 
3 CHART II MARS 

KLRR/Bend, OR 
OMITO. (loop Donoho 
APO. Dari Tanna 

al M 
CARBON L [Al 
112 

KRVB/BOise, ID' 
0M/P0: Dan McColln 

.IIIIINRIIIIER TRIO 
U7 

WOOS/Boston, MA' 
01.1 Burl Kniyhl 
APDMD David Ginsburg 
No WT. 

KMMS/Bo:eman, MT 
ONORO Michelle Wolle 
No Add,, 

WNCS/Burlinglon 
POMO: Mart Abunahaa 

3 U2 

7 CARBON I I AF 

JOHN BUTLER TRIO 
GARBAGE 

WMVY /Cape Cod. MA 
PO/PAD. Barbara Dacey 
No Add', 

WNRN /Charlotlesville. VA 
OM. Jell Reynolds 
PO. Michael Friend 
MO: Jar Tupelo 

3 MOBY 
2 ARCADE FIRE 

W000 /Chattanooga. TN' 
OMITO: Danny Howard 

WXRT /Chitaao. IL' 
OMMD John farneda 
PD Norm Winer 

. ri. A: 111E +La 

KBXR/Columbia. MO 
OM Jack Lawson 
APO: Jere Sweatman 

KEANE 
GARBAGE 

WMWV /Conway, NH 
POMD' Mark Johnson 
II 112 

4 MOB' 

KBCO/Denver, CO' 
PD: Scott ANaugh 
MD' Keeler 
13 MOBS 
I I JOSS STONE 
9 OZOMATLI 

won/Detroit. MI 

MO: WnindBandyke 
6 DOVES 
3 FIONDE REDHEAD 
2 LIMPHREV'S MCGEE 
2 U2 
2 JOSH ROUSE 

WV00/Eltzabelh City, NC 
PD'. Man Cooper 
MO lad Abbey 
No Adds 

KRVI/Far 
OM. Mike 'BM Dog" Kapel 
Po. Ryan Kelly 
MD' David Black 

MAROON5 
JOHN MELLENCAMP 
BEN FOLDS 
BF ITER THAN EZRA 

KOZT/Ft. Bragg. CA 
PO: Tom Yates 
APOMO: Kale Hayes 

5 LOS LONELY BOYS 
5 MARC BROUSSARD 
5 FADE MCCARTNEY B DAVID A 

SIIWART 
5 BILL WYMAN'S RHYTHM KINGS 
5 BILE WYMAN'S RHYTHM KINGS 

WEHM.Hamplons. NY 
PD Brian Aosçrave 
MD. Lauren Sit,, 

1 TT 

KSUT /Ignacio. CO 
PO: Steve Rauworll 
MO: Stalia Lanier 

5 K D LANG 
5 TONY FURTADO 
3 LOU BARLOW 
3 CHIARA CIVELLO 
3 CHERYL WHEELER 

WTTS/Indianapolis. IN' 
PD: end Bola 
MD: Laura Duncan 

3 MOBY 
2 TEGAN a SARA 

U2 

KMTN /Jackson, WY 
0M- Scott Anderson 
PO/MD' Mark "Fish" Fishman 

JOSH RITTER 
CHARLIE MARS 
KEANE 
UMPHREY'S MCGEE 
BETTER THAN EZRA 
O2L 

KTBG/Kansas City. MO 
PO: Jon Hart 
MO: Byron Johnson 

KEANE 
ED HARCOURI 

KZPL/Kansas City. M0' 
0M: Nick McCabe 
PO- Ted Edwards 
MD: Ryan 'Slash' Marlon 

5 U2 

3 BEN LEE 

3 JOHN FOGERTY 
GARBAGE 

WEBK/Xillinglon, VT 
OM /APO: Mitch Teri,Calera 
PO. Lesa Wirbelte 

KEANE 
U2 
MUH, 

WOKI/Xnoaville, TN 
PO. Joe Stutter 

9 KEANE 
MOBV 

JEM 
SHOW PATROL 

WFPK/LOViSRille, KY 
0M: Brian Conn 
PO. Stacy Owen 

TIR MERRITT 
BLACK KEYS 
HEM 
ALISON KRAUSS A UNION STATION 
MOBS 

AMY CORREIA 

WMMM/Medison, WI' 
PD: Tom ¡euber 
MD: Gabby Parsons 

9 MOB'S 
6 GABBACI 

KTCZ/Minnea olis, MN 
PD: Lauren MacLeesn 
APDMD: Mike Wall 

4 MOBV 
2 02 
1 KEANE 

KERL NOBLE 

WGVXMinneapolis, MN' 
OM: one Hamillon 
P0: Jell Collins 
15 FFAIGST 

WZEW /Mobile. AL 
OM. Tim Camp 
PD' Jim Mahanay 
MD: Lee Mn Konik 

CHAR( II MART, 

WBJR /Monmouth. NJ 
DM. Tom Brennan 
PD: RIO Robinson 
ADO: Leo lessen 
MD: Jell Raspe 

RACHAEL YAMAGATA 
DANIELIA COTTON 
YOUNG DUBLINERS 
STOLL VAUGHAN 

KPIG/Monterey, CA 
OM. Capriole 
POMO: Laura Ellen Hopper 
APO: Meer MacNeary 

5 NORAII JONES 
3 TOM RUSSELL 
2 PINE TOP PERKINS WIMADELEINE 

PE VROU% 

2 MAIA SHARP 
2 TOMMY CASTRO 

WALT/Nashville. TN' 
OM/PET David Hall 
APOMD Rev. Keith Coes 

CHARLIE MARS 
MARK KNOPFLER 
MOBY 
YOUNG DUBLINERS 

WFUV /New York, NY 
PO: 
ND: 

Chuck on 
ila Houston 

AQUALUNG 
KYLE RIABKO 
AL GREEN 
HUBERT SUMLIII 
DUNKS 
JOE COCKER 

WXPN/Philadelphta, PA 
OM/MD: Dan Reed 
P : Bruce Warren 

CROOKED FINGERS 
BLUE METHOD 
U2 
MOBY 
THIEVERY CORPORATION 
RAY LAMONTAGNE 
ARCADE FIRE 

WYEP/PiltSburgh, PA 
PD: Rosemary Welsch 
MO: Mike Sauter 

M WARD 

WCLZ/Portland, ME 
PD Herb 1W 
MD: Brian James 

I:AHIION LEAF 
ANNA NAI ICK 
112 

HICK 

KINK/Portland. OR' 
PO. Dennis Constantine 
MO'. Kevin worn 
1; RAY CHARLESINORAH JONES 

3 BLUE MERLE 

WXRV/Portsmouth, NH' 
POMD'. Dana Marshall 
APO. Chie Wilber 
10 MARC BROUSSARD 

9 U2 
A BEN FOLDS 
6 COLLECTIVE SOUL 
3 CARBON LEAF 
1 GARBAGE 

YOUNG DUBLINERS 
MOBY 

WOST/Poughkeepsie, NY 
PD. Greg Canine 
MD: Jimmy Bull 

KEANE 
MOCEAN WORKER 
GOVT MULE 
MOBY 

GRIP WEEDS 

KSOY/Rapid City, SD 
PDMD: Chad Carlson 

2 BEN LEE 

KTHX/Reno, NV' 
PO. Brooks 
APDMO: Dave Resold 

2 MARY GAUTHIER 
KYLE RIABKO 

JOSEPH ARTHUR 
NIC ARMSTRONG 

KENZSeIt Lake City, (Jr 
OM/PIT: Bruce Jones 
MD. Earl Bushman 
No Adds 

KPRI/San Diego, CA 
OM. Bob Burch 
PocAO. Done shame 
13 MOBV 

8 HOWIE DAY 
3 U2 

KATHLEEN EDWARDS 
BECK 
CARBON LEAF 

KFOG/SaB Francisco. CA' 
PD David Benson 
APOMD Haley Jones 
No Adds 

KRAC/Sanla Fe. NM 
PD: In Gordon 
No Adds 

KRSHSanta Rosa. CA' 
OM/PO- Dean 'WWI 

6 MARY GAUTHIER 
3 JOSH ROUSE 
2 BRUCE HORNSBY 

FEATURES 
MOBY 

DMX Folk Rock/Satellite 
OM. Leanne Vince 
MO: Dave Sloan 
17 SNOW PATROL 

I JOSH ROUSE 
OZOMATLI 

Music Choice Adult Alternalive /Satellit 
PO: Li: Opoka 
10 RAY LAMONTAGNE 
10 BRIGHT EYES 

9 BEN LEE 
9 BRAZILIAN GIRLS 

Sirius Spectrum/Satellite 
PD: Gary SSChoenweeer 
MD: Jessica Besack 
20 U2 
IB BETTER THAN EZRA 
9 STEREOPHONICS 
9 KATHLEEN EDWARDS 
B JOHN BUTLER TRIO 
5 MADELEINE PEYROUX 
4 RAY CHARLES T VAN MORRISON 
3 NOUVELLE VAGUE 
2 JOSEPH ARTHUR 

RAY LAMONTAGNE 

XM Cale/Satellite 
PO: Bill Evans 
MO: Brian Chamberlain 

3 GLEN PHILLIPS 
THIEVERY CORPORATION 
WONDER STUFF 
WONDER STUFF 
JEM 
JEM 
IVY 
IVY 
THIEVERY CORPORATION 

WWVV/Savannah, GA 
OM /PO Bob Neumann 
APO. Gene Murrell 

I SNOW PATROL 
I KEANE 
I ARI HEST 
I U2 
I GLEN PHILLIPS 

KEXP/Seattle, WA 
DM: Tom Man 
PO: Kevin Cole 

APO: John Richards 
MO. Yates 

4 JUSTIN RUTLEDGE a JUNCTION FORTY 
3 IRON s WINE 

SOLOMON BURKE 
SIGHTS 
SHARON JONES 
KILLS 
MANDO DIAO 

KMTT/Seatlle, WA' 
OM/PO' Chris Mays 
APOMO. Shawn Stewart 
No Adds 

WNCW/Spyindal . NC 
OM'. Ellen Phrrmann 
PO: Kim Clark 
APOMO: Marlin Anderson 

TONY FURTADO 
MOCEAN WORKER 
AL GREEN 
TORI AMOS 
BLUERUNNERS 
REDBIRD 
RORY BLOCK 
SHARON JONES 

1 
WRNX/Springlield. MA 
P). Tom Davis 
A'D'. Donnie Moorhause 
MO.eLesa WHhanee 

KCLC/SI. Louis. MO 
PO Rich Reignard 
MD: Steve Clenowelh 
10 CARBON LI AT 

10 KATHLEEN EDWARDS 
10 LOU BARLOW 

KFMU/Sleamboal Springs, CO 
PD/MO: John Johnson 
15 ZUTONS 

' SONNY LANDRETH 
DUHKS 
GARBAGE 

' DEVLINS 
1 KEANE 

KTAO/Taos, NM 
0M: Mitch Miller 
PO: Brad Hockmeyer 
MD' Paddy Mac 
No Ades 

KWMT/Tucson. AZ' 
OM PO Tim Richards 
MD. Blake Rogers 

WXPK/Weslchester. NY 
P0. Anna Herrmann 
APO/MO. Rob Lipsnulr 

511111E 

GAR BAG% 

WUIN/Wilmington. NC 
PD Mark Keele 
MO'. Jerry Gerard 

2 LOU BARLOW 
2 MOBY 

POWERED 
MEDIABASE 

'Monitored Reporters 

70 Total Reporters 

26 Total Monitored 

44 Total Indicator 

Did Not Report, 
Pleylist Frozen (2): 
WCBEIColumbus. OH 
W-MD /Baltimore, MD 
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TRIPLE 

!!nTIS T 
Chuck Prophet's "Summertime Thing' 

received tons of airplay in its initial run 
and still gets year -round play here at 
KFMU /Steamboat Springs, CO. I ex- 
pect the same thing to happen with the 
new single, "Pin a Rose on Me," from 

John Johnson the Age of Miracles. It is a great track 
PD/MD, KFMU /Steamboat embodying what Triple A radio is all 

Springs, CO about: great texture, a unique vocal 
style and something to set it apart from 

the rest of the current rotation. We have had our phones 
lighting up with listeners wanting to know more about this 
great artist ever since we began playing it. a Counting 
Crows drummer Jim Bogios supplies the percussion on 
the track, shifting the emphasis alternately from the tale 
of a love triangle gone awry (do they go any other 

way ?) to intricate beats and interesting loops, creating a chilling mu- 
sical mood to match the lyrics. e, Comparable to Beck at his most 
Triple -A- friendly, this is a great track that can add some spice to your 
current rotation. The rest of the album is filled with great nuggets too, 
such as the hip- hop -flavored "You Did" and "Heavy Duty." Check out 
the full -length on your next road trip. 

Green Day remain on top of the 
monitored chart for the ninth week, 

with Jack Johnson, Jet, Blue Merle and 
Tori Amos also bulleted in the top 10 ... 
Madeleine Peyroux is now also top 10 
at 10 ", with Marc Broussard poised at 
11" ... Other gainers this week include 
Collective Soul (18 " -14 "), Snow Patrol 
(19 " -16 "), Joss Stone (21 " -17 "), Kenny 
Wayne Shepherd (22 " -18 "), Beck (27 "- 
20 ") and The John Butler Trio (24 " -21 ") ... Anna Nalick, Moby and 
Alison Krauss & Union Station also hang tough with bullets this week 
...The new U2 and Ozomatli tracks debut, and Kathleen Edwards and 
Maia Sharp are ready to debut by next week ... On the Indicator chart, 
Johnson remains at 1" for a third week, Amos holds at 2 ", Blue Merle 
increase to 3 *, Stone is now 6", and Edwards and Shivaree are now 
top 10 at 8" and 9", respectively ... Sharp, The John Butler Trio, Ben 
Lee, Ani DiFranco, RachaelYamagata, Snow Patrol, Bruce Hornsby, 
Mark Knopfler, John Fogerty and Ben Folds all make significant 
strides this week ... U2 and Beck debut ... Keep an eye on Bright Eyes, 
Tegan & Sara, Glen Phillips, Jem and Carbon Leaf ... In the Most 
Added category, U2's next single grabs another 19 adds this week, Moby 

I adds another 17 stations to his base, Keane's next single garners 12 
new stations, and Garbage are off to great start with 11 total adds ... 

Carbon Leaf, Charlie Mars, Folds, Lee, Jem, Josh Rouse. Better Than 
Ezra, Umphrey's McGee, Edwards and The Young Dubliners close 
some important holes. - John Schoenberger. Triple A /Americana Editor 

OF THE WEEK 

ARTIST: Billy Miles 

LABEL: Aezra /EMI 
By JOHN SCHOENBERGER / TRIPLE A & 

AMERICANA EDITOR 

Every now and then I like to spotlight 
an artist who is just at the beginning 

of their career and may not necessarily 
seem like a natural fit for Triple A. But 
then, sensational acts like Jack Johnson 
and Norah Jones initially didn't seem to 
fit into the Triple A category either! The 
artist I've chosen is Billy Miles, a neo- 
soul- inspired artist who possesses the 
chops and the drive to go all the way. 

Hailing from Southern California, 
Miles pretty much knew she would pur- 
sue music as a career from an early age. 
Coming from a multiracial background, 
Miles absorbed rich cultural contrasts 
and an eclectic range of musical styles 
while growing up; she credits artists 
ranging from Nancy Wilson and Nina 
Simone to more contemporary singers 
such as Sade and Stevie Nicks as influ- 
ences. 

As the sticker on the CD -Pro states, 
"Exotic and earthy, sophisticated and 
trippy, quietly intimate and decidedly 
passionate, Miles' sensational sound 
blends old -school soul, jazz, hip -hop, pop, 
rock, R &B and blues into a polyglot mu- 
sical language completely her own." 

Miles was originally part of a short - 
lived duo that had a deal with A &M, but 
unfortunately things didn't work out, and 
an album was never released. After that 
Miles stepped out on her own, playing 
small clubs in the L.A. area. At one of 
these shows she met Andre Williams, 
who would eventually become her co- 
writer and collaborator as well as the pro- 
ducer of her self- titled debut album. 

"This was during what I call my folkie 
era," says Miles. "He suggested I try to 
add some hip- hop -type elements to my 

music I told him I wasn't hip -hop, but he 
said that he wasn't talking about it 
upfront, but, rather, underneath. Now my 
sound has opened up and I approach writ- 
ing my songs in different ways today. 
Sometimes I'll feel the music first, and 
then I'll pick up and write a story around 
it. Sometimes it's the other way around. 
I don't always have to feel so attached 
lyrically. I want it to be looser." 

The result is a style that pays homage 
to the artists and sounds of past eras 
while remaining fresh and cutting -edge. 
Songs such as the first single, "Sunshine," 
as well as "Your Love's a Lie," "We Can't 
Help You" and "Disrespected" reveal an 
original artist who has just the right feel 
to blend well with almost any Triple A 
station's programming. 

"What I really want the album to get 
across," says Miles, "is that it's true to 
where my mind is at - open and free - 
flowing and really feeling the music." I 

know that if you give Billy Miles a real 
listen, you'll get the same tingling in your 
spine I did when I heard her album for 
the first time. Other formats have missed 
the boat on this project; let's hope Triple 
A doesn't make the same mistake. 

Find What You Need 
+ppp PPM SBPPLIEP 

Bp1BE 

In Print and Now Online at 
www.radioandrecords.com 

The Industry's most complete, most used DIRECTORY 

is now delivered free to all R &R subscribers and is 

available online in a searchable database. r 
Get what you need the way you like it ... 

on your desk or on your monitor. 
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AMERICANA TOP 30 ALBUMS Iljdrdil!li'JA 
resivu 

February 25, 2005 

, _a ARTIST TITLE LABELIS) 
THIS WEEK 

PLAYS 
/- 

PLAYS 
CUMLATIVE 

PLAYS 

1 1 ALISON KRAUSS... Lonely Runs Both Ways (Rounder) 582 -41 9344 

4 NANCI GRIFFITH Hearts In Mind (New Door /TIME) 511 +73 1862 

© RAY WYLIE HUBBARD Delirium Tremolos (Ph,io/Rounder) 500 +56 1887 

8 0 RECKLESS KELLY Wicked Twisted Road (Sugar Hill) 447 +79 1681 

3 i WILLIE NELSON It Always Will Be (LestHghway) 435 -7 8922 

5 0 OUHKS IheOuhks (Sugar HMI 426 +4 1561 

6 / TOM GILLAM Shake My Hand (95 North) 371 7 7280 

9 0 CLAY DUBOSE These Days (Lazy River) 359 +32 1605 

7 9 KASEY CHAMBERS Wayward Angel (Warner Bros.) 354 -18 13003 

12 HAYES CARL[ Little Rock (Highway 87Musk) 342 +70 826 

10 ® JOHN FOGERTY Dula Vu All Over Again) (Geffen) 329 +27 3239 

11 BUDDY MILLER Universal United House Of Prayer (New West) 315 +21 10322 

24 KATHLEEN EDWARDS Back To Me /Zoe /Rounder) 289 +99 632 

17 CHARLIE ROBISON Goad Times (DualtonE) 282 +41 9290 

25 ® HACIENDA BROTHERS Hacienda Brothers (Koch) 276 +112 524 

13 JESSE DAYTON Country Soul Brother (Stag) 263 0 4079 

29 MARY GAUTHIER Mercy Now (LostHghway) 263 +118 425 

14 18 SONNY LANDRETH Grant Street (Sugar Hill) 253 4 1397 

23 ® SARAH LEE GUTHRIE & JOHNNY IRION Exploration (New West) 251 +60 948 

20 MANDO SÁENZ Watertown (Carnival) 233 +10 1020 

15 21 NEKO CASE The Tigers Have Spoken (Anti /Epitaph) 225 -21 5360 

16 22 STEVE EARLE The Revolution Starts Now (ESquared/Artem/s) 217 -26 13285 

18 23 RICKY SKAGGS... Brand New Strings (Skaggs family) 212 .16 7342 

19 24 TIFT MERRITT Tambourine /Lost Highway) 211 -16 9101 

IDebuY> BILLY DON BURNS Heroes, Friends & Other... (IndieMalia) 199 +66 538 

21 26 ANI DIFRANCO Knuckle Down (Righteous Babe) 195 16 1061 

DebuL JOHN HAMMOND In Your Arms Again (BackPorch/EMCI 188 +49 511 

Debu RANDY ROGERS BAND Rollercoaster (Smith Entertainment) 183 +42 1702 

26 JASON BOLAND... Somewhere In The Middle (Smith Entertainment) 179 +20 2776 

22 30 TONY JOE WHITE The Heroines )Sanctuary /SRG) 178 -28 6547 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2005 Americana Music Association. 

AMERICANA SPOTLIGHT 
By John Schoenberger 

Artist: Ray Wylie Hubbard 

Label: Philo/Rounder 

Born in Oklahoma but raised in Dallas, Ray Wylie Hubbard stumbled into a career in music. Not 

long after Hubbard decided to pursue music as a way of life, Jerry 

Jeff Walker recorded one of his first songs, "Redneck Mother," 

and before he knew what hit him, Hubbard was a bona fide Cosmic 

Cowboy - with the lifestyle to match! However, in the early '90s 

Hubbard decided to follow a healthier path and also take a step or 

two back to assess where he was as an artist. Since then, we have 

slowly seen an important voice in the American roots scene emerge 

and ultimately rise to the status of elder statesman. Hubbard's 

last couple of albums were a bit more blues- oriented, but with 

Delirium Tremolos - produced by fellow musician and friend 

Gurf Morlix - he returns to his natural songwriter- troubadour 

mode. The album features a collection of great songs - some by Hubbard, but most by others he 

respects -that tell stories of life we all know in our hearts to be true. I like "The Beauty Way," "Torn 

in Two" and "Cooler'n Hell." 

AMERICANA NEWS 
Congratulations go out to Loretta Lynn, who won her first two Grammys ever this past weekend! 

... Congratulations also go out to Rhonda Vincent, who was the top winner, with three awards, at the 

Society for the Preservation of Bluegrass Music of America's 31st annual awards show, held Feb. 6 

... On Aug. 2 the Americana Music Association will release the second in its series of full -length 

$1.98 charity CDs, This Is Americana Volume 2, distributed by Ryko. For submission details, contact 

the AMA at 615 -321 -3456 or info @americanamusic.org. Proceeds will once again benefit the NARM 

Scholarship Fund ... Altville, the weekly Americana show hosted by KZLA/Los Angeles morning man 

Buzz Brainard, has picked up its first two affiliates: KJUG /San Louis Obispo, CA and KKLR /Poplar 

Bluff, MO ... Two new stations programming Americana have debuted recently: KWRP /Santa Fe, 

NM, whose MD, Kate Brandon, can be reached at kate@kwrp- radio.com; and rapidly growing Macon, 

GA -based Live365 streamer www.fallenangel.com. PD Clint Gauldin can be contacted at 

clint @fallenangelradio.com ... Billy Block's Western Beat program can now be heard on WRLT/ 

Nashville Monday evenings ... Laurie Gore has been promoted to Manager /Promotion at Universal 

South ... The International Songwriting Competition is pleased to announce its 2004 finalists. From 

Feb 1 -28, members of the public can take part in the 2004 People's Voice. The winner of the People's 

Voice is in addition to, and separate from, the regular winners, who will be selected by the ISC 

judging panel. Visit www. songwritingcompetition .com /pvwelcome.htmto listen to and vote for your 

favorite song. 

MOST ADDED® 
ARTIST TITLE LABEL(S) ADDS 

LARRY SPARKS 40 (Rebell 12 

MARY GAUTHIER Mercy Now (Lost Highway) 10 

HACIENDA BROTHERS Hacienda Brothers (Kath) 10 

HAYES CARLL Little Rock (Highway 87 Music) 1 

KATHLEEN EDWARDS Back To Me (Zoe /Rounder) 7 l 

EXPOSE 
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FirstFlash! 
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6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: (260) 436 -6739 www.firstflash.com 

1- 800 -21 FLASH 
1- 800 -213 -5274 
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When The Ratings Come In 
Reading fall numbers and preparing for the spring book 

By Mike McVay 

liether your numbers were up, flat or down in the fall, 
McVay Media President Mike McVay has some advice on 

how to pull them apart and find out what really happened. He'll 
also tell you a few things you can do to make sure you're prepared 
for the spring book, which starts March 31. 

All too often programmers run up and down 
the hall screaming with delight when the num- 
bers are up and hang their heads in disappoint- 
ment when they are down without ever taking 
the time to analyze the book and determine 
whether the celebration or depression are war- 
ranted. What follows is a detailed outline of ev- 

erything you should consider when you get your 
hands on the numbers. 

At First Glance 

1. Refer to the MSA- Average Share 

Trend screen to determine your sta- 

tion's gains or losses for 12 +, Monday 
through Saturday, 6am- midnight, 
and the four major dayparts. Some 

say these are ego numbers, but 12+ 

will provide you with the largest 
sample cell. 

2. Do the same evaluation of your 
direct competitors. Create a side -by- 
side spreadsheet. 

3. Using copies of the past four 
books, determine the gains and losses in AQH 
share and cume for your target (i.e., 35-44) and 
overall demos (i.e., 25 -49). 

4. Examine the AQH, come and time spent 
listening estimates for men, women and adults 
(and by demos) for changes of .2 or more. 

5. Check the hour -by -hour averages for con- 

sistency. This information is no longer available 

in the printed book and must be retrieved via 
computer. 

6. Look at the market totals to determine the 
validity of Arbitrort s sample. Review the distri- 
bution data on page 3 of the hard copy of the 

Arbitron book. 

Celebrate A Good Book 

1. If it's a good book, congratulations! Your sta- 

tion was effectively and competitively promoted 
and programmed, or you're just lucky. Regard- 

less, celebrate the event with your 
staff. You never know when the next 

good book will be. 

2. Management should examine 
your rate card. Yield management 
would suggest you raise your rates. 

3. Examine the book closely, and be 

honest in your evaluation. Flukes 
happen upward too. 

Status Quo 
McVay 

1. No growth is only positive if 
you're already No. 1 in your target or you've 
reached the rank position you desire. Not every 
sweep will show an increase. If they did, some 

stations would have a 100.0 share. 

2. Focus more on the details of programming. 
Fall back to the basics, and when the product is 

110% on- target, market it. 

3. Map the actions of your competitors. What 

Mike 

EMIMusic 

Christian Music Group 
Programmer's Pick of the Month 

"Atmosphere" Toby Mac 

"Toby hits the target with a 
strong hook -layered song 
featuring some familiar 
voices." 

- Noonie Fugler, 
KLIF,'San Luis Obispo 

For promotional information on EMI CMG singles 
contact Jenn Brinn, Steve Strout or Andrea Kleid 
at 800.347.4577 or radio @mail.emicmg.com no hype. just hits. 

68 Radio & Records February 25, 2005 

did they do during each week of the sweep? 
Keep track during the survey, and it will be easy 

to reconstruct the market's activities. 
4. What was happening in the world? A war 

(like the one in Iraq), a natural disaster (like a 

tsunami or hurricane) or a huge radio event (like 
a new station signing on in your market) will 
affect your ratings. 

5. Don't change format or make major adjust- 

ments if any of the items in No. 4 took place. 

Your audience will return. They didn't take you 
off their radio buttons. 

Oops! 

1. If your report card is bad, you need to re- 

view every aspect of the station, starting with 
your strategy is it still valid? Are your goals re- 

alistic? Did your own sister station hurt you? 
2. Critique the total product. Is the music on 

track? Are you playing the big hits frequently 
enough? Did you get too current, or maybe too 
stale? Was the news properly targeted? What 
about the jocks? Did your marketing work? 

Focus more on the details 

of programming. Fall back 

to the basics, and when 

the product is 110% on- 

target, market it. 

R11IIUll uIllhOHlli 

3. Compare your station year- to-year. Your 

decrease maybe seasonal. If you extrapolate, are 

you the victim of one bad month, or is your sta- 

tion truly in decline? 

4. The music on the radio station should be well- 
tested. Play only those songs that have the highest 

positive scores with the lowest bum factor. Tight- 

en rotations, and eliminate any tertiary songs. 

When a station has had a down book, the 

tighter the music turnover, the greater the op- 

portunity for you to increase time spent listen- 
ing. I know that it seems contradictory to say that 
you will improve on bad TSL by playing songs 

more frequently, but people tune out the songs 

that they don't like vs. those that they do. You 

can always decrease music turnover when you 
see your TSL increase. 

5. The news and information presented on 

your radio station has to pass the "Who cares ?" 

test. If the content being disseminated fails to 
appeal to your listeners, you can be sure that 
your news package will be a tune -out. What 
about sports? Just give the bottom line. Too 

much sports presented on a music radio station 
will tune out both men and women. 

Are you providing the service elements your 
listeners need - traffic, weather, school closings 

and details on community activities? The last 

thing you want is for your audience to go search- 

ing for the information they need. 

6. The personalities on the station need to be 

entertaining without getting in the way of the 

music. I have always been a believer that mom - 
ing shows need to be highly interactive and tru- 
ly entertaining and present lots of information 
of local interest. 

More-music morning shows work in those 

situations where the market is already dominat- 
ed by several big personalities, but, generally, a 

personality-oriented morning show is required 
to win. The worst you can do is let someone who 
isn't a personality talk a lot, but if you have 

someone special in the morning, take advantage 

of their value by promoting them heavily 
throughout the day. 

7. Did you present too many images in pro- 
moting your station? Some broadcasters seem 
compelled to run different slogans on various 
billboards throughout their community. Repe- 

tition is important if a message is to cut through 
and become memorable. 

Does your marketing have a call to action? 
Was your promotion and marketing campaign 
well -thought -out prior to its presentation? It 
makes no sense to present a TSL contest on -air 
if what you are trying to do is increase come. 

8. Do you have too many contests on the air, 

or was there too low of a contesting profile pre- 
sented? I have had experience with stations that 

gave away houses, cars, trips for two and week- 

end giveaways and still saw their ratings go 
down. The people running these stations had 
cluttered them and, thus, decreased TSL. One 
major and two minor promotions is a generally 
accepted level for listeners. The broadcaster's 
focus should be on selling one thing at a time. 

9. Overcommercialization of the radio station 
can also be damaging. Did you air too many 
commercials? It's not just the total number of 
commercials in an hour, but how many times 
you stopped inside the same hour. Every time 
you stop, you give the audience a reason to tune 
out. 

10. What about running the same commer- 
cials over and over? Do you produce a variety 
of promos and commercials so that the audience 

doesn't bum out on your messages? Did you 
present remote broadcasts during times when 
the station should not be intrusive? Does the 

content of your commercials offend? 
11. Did the competition pull off any stunts or 

hold any major events during this survey peri- 
od? There are stations that present fireworks 
every Independence Day, and that leads to an 

increase in their monthly extrapolated figures. 
What about all Christmas music? Did a station 
in town do this? Those stations take huge chunks 
of cume out of the market. This event often be- 

comes a regular feature for these stations and is 

nearly impossible to combat. 

Rather than getting into one -upmanship (un- 
less you can truly dominate your competitor's 
event), plan an event of your own shortly after 
theirs so you can sway listeners back in favor of 
your station. Oh, and make lots of street noise. 

That keeps the audience's attention on your sta- 

tion. 
12. Play the program -director game "Push - 

Button Wars." Lock yourself up, away from the 

radio station, preferably in a hotel room, and 
punch between your station and the competition. 

Keep track of how many things they do right vs. 

how many things you do right. This is an excel- 

lent exercise to conduct at least once a month. 
13. Consider a market study from a reputa- 

ble research company. Having research- a full - 
market study - is as different as walking into a 

room with the lights on or off. Work closely with 
the research company in constructing the ques- 

tionnaire and building the sample. Provide the 
company with all the background information 
and airchecks they need to be fully informed 
about your market. 

14. There is nothing wrong with getting a sec- 

ond opinion. Program -consulting companies are 

available to radio stations for either short -term 
projects or long -term relationships. Research is 

a must to know what's going on in your mar- 
ket. Don't guess. 

Learn From The Ratings 

While many programmers may feel that the 

rating service isn't fair, doesn't truly represent 

what the audience is doing and doesn't repre- 

sent the majority of the market, it is the best way 
to gauge the size of our audience. Learn from 
the ratings. It is another form of research and a 

source of valuable information. 
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CHRISTIAN AC TOP 30 
LAST 

WEEK 

THIS 
WEEK 

February 25, 2005 
ARTIST TITLE LABELISI 

TOTAL 
PLAYS 

.I- 
PLATS 

WEEKS ON 
CHART 

TCTAL 
STATIONS 

1 1 CASTING CROWNS Voice Of Truth (Beach Street /Reunion/PLG) 1157 50 19 3810 

3 0 JEREMY CAMP Take You Back (BEC /Tooth & Nail) 1109 -70 8 3711 

4 0 MERCYME Homesick ((NO /Curb) 1017 -33 14 3711 

2 4 SALVADOR Heaven (Word /Curb /Warner Bros.) 956 105 17 3611 

6 0 STEVEN CURTIS CHAPMAN Much Of You (Sparrow /EMLCMG) 832 -19 14 3212 

5 6 MONK & NEAGLE Dancing With The Angels (Flicker) 832 -17 16 3511 

7 7 CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EM /CMG) 713 .65 27 3710 

8 8 NEWSBOYS Presence (My Heart's Desire) (Sparrow / EMICMG) 656 -57 23 3210 

9 0 MARK SCHULTZ He Will Carry Me (Word /Curb /Warner Bros) 644 +9 13 2611 

12 f BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent) 637 +70 7 2912 

11 I1 THIRD DAY You Are Mine (Essential/PLGI 579 -31 17 2911 

13 BY THE TREE Beautiful One (Fervent) 559 +18 27 2910 

17 BEBO NORMAN Nothing Without You (EssentialPLG) 552 +123 5 2612 

10 14 PHILLIPS, CRAIG & DEAN You Are God Alone L /NO) 551 72 20 2710 

16 0 CHRIS TOMLIN Holy Is The Lord (Sparrow /EM /CMG) 523 +63 4 2516 

14 0 N E W S O N G When God Made You (Reunion/PLG) 511 0 12 2112 

15 17 NATALIE GRANT Live For Today (Curb) 413 .48 17 2510 

19 0 SELAH All My Praise (Curb) 406 +18 7 2011 

18 19 ANDY CHRISMAN Complete (Upside /SHELTER) 359 .37 11 1710 

27 SWITCHFOOT This Is Your Life (Sparrow /EM /CMG) 338 +59 7 1311 

21 PAUL COLMAN Gloria (All God's Children) (Inpop) 334 +18 7 1211 

25 SONICFLOOD Your Love Goes On Forever (NO) 329 +40 3 1713 

20 23 TOBYMAC Gone (forefront / EMICMG) 328 26 12 1710 

22 24 AV A L O N I Wanna Be With You (Sparrow / EMICMG) 305 -1 6 1611 

26 BETHANY DILLON Lead Me On (Sparrow /EMI CMG) 297 +15 4 1410 

24 26 NICOLE C. MULLEN I Am (Word/Curb/WarnerBros.) 258 38 8 1811 

23 27 POINT OF GRACE I Choose You (Word/Curb/Warner Bros.) 255 -51 20 2510 

29 28 MATTHEW WEST You Know Where To Find Me (Sparrow /EMI CMG) 247 -7 2 1511 

28 29 THIRD DAYISTEVEN CURTIS CHAPMANIMERCYME I See Love (Lost Keyword) 235 -33 18 1410 

IOebut> SUPERCHICK Pure llnpop) 186 +3 1 911 

40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(© 2005. Arbitron Inc.). © 2005. Radio 8 Records 

CHRIS RICE Me & Becky /Rocketownl 

NEW & ACTIVE Total Plays: 136, Total Stations: 6, Adds: O 

DAVID CROWDER BAND Revolutionary Love ISixsteps/Sparrow / EMICMG) 

Total Plays: 123, Total Stations: 6, Adds: 0 

RACHAEL LAMPA Na Other One (Word/Curb/Warner Bros.) KUTLESS It's Like Me (BEC /Tooth & Nail) 

Total Plays: 183, Total Stations: 8, Adds: 0 Total Plays: 117, Total Stations: 6, Adds: 0 

EXIT EAST All Of This (fervent) ZOEGIRL About You (Sparrow /EMI CMG/ 

Total Plays: 171, Total Stations: 10, Adds: 1 Total Plays: 113, Total Stations: 13, Adds: 7 

BY THE TREE Hold You High (fervent) TODD AGNEW Still Here Waiting (Ardent) 

Total Plays: 163, Total Stations:8, Adds: 1 Total Plays: 112, Total Stations: 6, Adds: 0 

KARA WILLIAMSON Where You Are (INO) THIRD DAY Come On Back To Me (EssentialPLGI 

Total Plays: 146, Total Stations: 7, Adds: 0 Total Plays: 101, Total Stations: 7, Adds: O 

Songs ranked by total plays 

POWERED 

11ED1ABASE 

MOST ADDED` 
ARTIST' ADDS 

ZOEGIRL About You /Sparrow /EMICMGI 7 

CHRIS TOMLIN Holy Is The Lord /Sparrow /EM /CMG) 6 

NATALIE GRANT Held (Curb) 4 

SONICFLOOD Your Love Goes On Forever LINO) 3 

MICHAEL W. SMITH Bridge Over Troubled Water (Reunion /PLG) 3 

FFH You Drive, I'll Ride (Essential /PLG) 3 

BRIAN LITTRELL In Christ Alone /Reunion /PLG) 3 

MOST 
INCREASED PLAYS 

ARTIST 

TOTAL 

PLAY 
INCREASE 

BEBO NORMAN Nothing Without You (Essential/PIGI +123 

ZOEGIRL About You (Sparrow /EMICMG) +84 

JEREMY CAMP Take You Back (BEC /Tooth & Nail) +70 

BIG DADDY WEAVE & BARLOWGIRL 

You're Worthy Of My Praise (Fervent) +70 

CHRIS TOMLIN Holy Is The Lord (Sparrow /EM /CMG) +63 

SWITCHFOOT This Is Your Life (Sparrow / EMICMG) +59 

BRIAN LITTRELL In Christ Alone (Reunion /PLG) +58 

SONICFLOOD Your Love Goes On Forever (INOI +40 

MICHAEL W. SMITH Bridge Over Troubled Water (Reunion /PIG) +40 

EXIT EAST All Of This (Fervent) +37 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELIS, 

PLAYS 

TREE63 Blessed Be Your Name Bnpap) 523 

MATTHEW WEST More (Universal South/EMI CMG) 455 

CASTING CROWNS Who Am I (BeachStreet /Reunion /PLG) 444 

BUILDING 429 Glory Defined (Word/Curb /Warner Bros.) 432 

MERCYME Here With Me ( /N0 /Curb) 389 

JEREMY CAMP Walk By Faith /BEC /Tooth & Nail) 389 

MERCYME I Can Only Imagine //NO /Curb) 371 

NEWSBOYS He Reigns (Sparrow /EMICMG) 354 

BUILDING 429 The Space In Between Us /Word/Curb/WarnerBros ) 352 

MERCYME Word Of God Speak ONO) 327 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

BRIGHT COLORS. LONG -LASTING. DURABLE. WEATHER- RESISTANT. 

nofierpromoflon 2 

Absolutely. Bring ft on! With Communication Graphics 
as your printing partner, you can relax and let us handle 
the details ... all within your budget. 

Preferred by more radio stations since 1973. 

:Communication 
: :Graphics Inc 

(800) 331-4438 - www.cgilink.com 
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WEEK WEEK 
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iDebut> 30 

CHR TOP 30 
ARTIST TITLE LABELS 

TAL 
PLAYS 

1- 
PLAYS 

JEREMY CAMP Take You Back (BEC/Tooth &Naip 1225 +2 

SWITCHFOOT This Is Your it (Sparrow /EM /CMG) 1137 86 

BARLOWGIRL Mirror (Fervent) 981 27 

SKILLET A Little More (Ardent /Lava) 972 +7 

RELIENT K Be My Escape (CapitoUGotee) 970 61 

CASTING CROWNS Voice... (BeachStreetlRetnion/PLG) 935 +57 

SANCTUS REAL Things Like You (Sparrow /EMICMG) 929 +53 

MAT KEARNEY Undeniable ( /,,pop) 920 -43 

SUPERCHICK Pure (/npop/ 913 +73 

THOUSAND FOOT KRUTCH This Is A Call (Toot/,&Na,l) 831 +42 

AFTERS You (.imple / /NO) 742 +76 

KUTLESS Its Like Me (BEC /Tooth & Nail) 680 +19 

BY THE TREE Hold You High (Fervent/ 629 +27 

MATTHEW WEST You Know... (Sparrow /EMICMG) 612 +51 

SHAWN MCDONALD All I Need... (Sparrow/EMI CMG) 607 +44 

SEVEN PLACES Even When (BEC /Tooth& Nail) 601 +39 

TOBYMAC Atmosphere (Forefront /EMICMG) 554 +187 

THIRD DAY You Are Mine (Essential /PLG) 475 19 

BETHANY DILLON Lead Me On (Sparrow /EMICMG) 471 +41 

SALVADOR Heaven (Word /Curb /WarnerBros.l 465 2 

SEVENTH DAY SLUMBER Caroline (BEC) 443 +42 

ZOEGIRL About You (Sparrow /EMICMG) 427 +128 

OVERFLOW Cry On My Shoulder (Essential /PLG) 349 +17 

EXIT EAST All Of This (Fervent) 345 30 

JEFF ANDERSON Open My Eyes (Gotee) 324 27 

PAUL COLMAN Gloria (Alt God's Children) (Inpop) 293 -73 

BDA Maybe You (Creative Trust Workshop) 280 65 

RACHAEL LAMPA Outrageous, (Word/Curb/WarnerBros.) 275 +38 

TREE63 Maker Of All Things (Inpop,/ 266 +41 

STORYSIDE:B More To This Life (Silent Majority) 235 -1 

WEEKS ON TOTAL LAST THIS 
CHART STATIONS WEEK WEEK 

14 3010 1 

16 2710 4 

16 2410 2 

14 2711 8 

17 2410 5 

15 2310 9 

10 2610 7 

19 2410 11 

7 2811 10 

12 2312 6 

7 2411 13 

10 1810 3 

7 2010 12 

7 2011 14 

6 1911 22 

9 1710 26 

2 2317 29 

15 1610 18 

5 1810 19 

16 1310 IDeb t> 

5 1812 Ioebut> 

2 1917 15 

3 1210 20 

9 910 21 

5 1010 28 

8 1010 23 

15 810 17 

2 1310 27 

1 1111 - 
1 910 - 

30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19 

© 2005 Radio & Records 

NEW & ACTIVE 
MERCYME Homesick ( /NO /Curb/ 

Total Plays: 231, Total Stations: 10, Adds: 1 

STELLAR KART Spending Time (Word /Curb /Warner Bros.) 

Total Plays: 215. Total Stations: 10, Adds: 0 

GRITS We Don't Play (Gomel 

Total Plays: 194. Total Stations: 9, Adds: 1 

THIRO...ISTEVEN C. CHAPMANIMERCY_.ISee LovelLostKeywordl 

Total Plays: 186. Total Stations: 5, Adds: 1 

KJ-52 Are You Real (BEC /Tooth & Nail/ 

Total Plays: 184. Total Stations: 10, Adds: 2 

CHARITY VON Shine (Slanted) 

Total Plays: 179, Total Stations: 8, Adds: 0 

STACIE ORRICO I Could Be The One (forefront/EMICMG) 

Total Plays: 176, Total Stations: 8, Adds: 0 

DELIRIOUS? Inside Outside (Sparrow /EMI CMG) 

Total Plays: 103, Total Stations: 4, Adds: 3 

BEBO NORMAN Nothing Without You (Essential /PLG) 

Total Plays: 84, Total Stations: 3, Adds: 0 

STEVEN CURTIS CHAPMAN Much Of You (Sparrow /EMICMG) 

Total Plays: 72, Total Stations: 3, Adds: 0 

0 
0 

3 

0 
0 
0 
o 
0 
0 
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Q 
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o 
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28 

ROCK TOP 30 
TOTAL 

ARTIST TITLE DORIS; PLAYS 

WEDDING Move This City (Rambler) 350 

I- 
PLAYS 

+24 

WEEKS ON 
CHART 

9 

TOTAL 
STATIONS 

2913 

THOUSAND FOOT KRUTCH This lsA Call (Tooth &Nadi 303 +9 14 2012 

FALLING UP Escalates (Tooth & Nail) 302 11 13 2510 

STELLAR KART Spending Time (Word/Cutb/Warne /Bros.) 282 +34 6 3112 

PILLAR Hypnotized (Flicker /Virgin /EM /CMG) 278 +12 13 3010 

OLIVIA THE BAND Shut It Out (EssentiaUPLG) 254 +9 10 2511 

SUPERCHICK Pure (Inpop) 254 +6 7 2110 

TOBYMAC Slam (Forefront /EM /CMG/ 253 +25 6 3010 

SEVENTH DAY SLUMBER Caroline (BEC) 252 +22 4 2413 

SEVEN PLACES Even When (BEC/Tooth & Nail) 245 17 15 1611 

SPOKEN How Long (Tooth & Nail) 237 +18 4 2013 

HAWK NELSON Letters To The President (Tooth &Nail/ 237 62 16 2113 

12 STONES Photograph (Wind-up) 228 +7 9 26)0 

DAY OF FIRE Detainer (Essential /PLG[ 220 +11 4 2710 

ANBERLIN Paperthin Hymn (Tooth & Nail) 203 +43 2 2119 

PROJECT 86A Shadow OnMe (Thoth &Nai /) 197 +23 2 1514 

KJ -52 Are You Real (BEC /Tooth & Nail) 193 +52 2 1813 

BARLOWGIRL On My Own (Fervent) 179 -1 6 2310 

POOR MAN'S RICHES Break Me (Word Of Mouth) 178 +1 3 1511 

SUBSEVEN Free To Conquer (Flicker) 168 +37 1 1314 

FLYLEAF Red Sam (Octane/ 166 +42 1 1413 

EOWYN Hold Me (Independent) 163 23 6 1611 

SWITCHFOOT This Is Your Life (Sparrow /EM /CMG) 161 -12 14 1810 

ADELAIDE Hard To Find (Word Of Mouth) 157 4 10 810 

KUTLESS It's Like Me IBEC/Tooth & NO 155 +9 10 1310 

AFTERS You (Simple/ /NOI 153 7 5 1812 

RELIENT K Be My Escape (Capitol / Gotee) 150 32 17 2312 

EVER STAYS RED Blue (Wrinkle Free) 148 3 7 1311 

EMERY Fractions (Tooth &Nail) 142 +16 10 1011 

RADIAL ANGEL Not Beautiful (Independent) 131 +1 13 1210 

35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19. 
© 2005 Radio & Records 

NEW & ACTIVE 
GRAND PRIUE It's Not Over (Apostrophe) 

Total Plays: 117, Total Stations: 15, Adds: 1 

CASTING PEARLS Weighted (Big Box) 

Total Plays: 110, Total Stations: 13, Adds: 3 

MONDAY M3RNING Dear You (3.1) 

Total Plays: 109, Total Stations: 17, Adds: 1 

JEREMY CAMP Take You Back (BEC/Tooth & Nail) 

Total Plays: 101, Total Stations: 5, Adds: 0 

FADED ME Free (Independent) 

Total Plays: 91, Total Stations: 8, Adds: 0 

APOLOGETIX JC's Mom (Parodudesl 

Total Plays: 90, Total Stations: 11, Adds: 1 

SCHEMA Maybe (Independent) 

Total Plays: 87, Total Stations: 7, Adds: 1 

SONICFL000 This Generation / /NO) 

Total Plays: 72, Total Stations: 10, Adds: 0 

BY THE TREE Hold You High (Fervent) 

Total Plays: 64, Total Stations:4, Adds: 0 

CHARITY VON Shine (Slanted) 

Total Plays: 61, Total Stations: 8, Adds: 1 

Subscribe to the most comprehensive and up -to- the -minute coverage if radio business news...at a special VIP package rate! 

EtR's INDUSTRY VIP PACKAGE REM: The Industry's Newspaper 

REtR Today: The Industry's Leading Daily Fax 

REtR's Today's News 
E -mail updates of breaking stories 

The R&tR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS $44590 
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February 25, 2005 CHRISTIAN 

INSPO TOP 20 
LAS- 

WEEK 
TOTAL 

ARTIST I 1 LL LABELS: ?LAYS 
.I- 

PLAYS 
WEEKS ON 

CHART 

TOTAL 

STATIONS 

1 o SELAH All My Praise (Curb) 382 +13 13 1910 

3 Z MERCYME Homesick (INO /Curb) 332 2 11 1810 

4 0 STEVEN C. CHAPMAN Much Of You (Sparrow /EMI CMG) 300 +8 12 1710 

2 4 CASTING CROWNS Voice... (BeachStreet/Reanlon/PLG) 297 .45 19 1710 

5 Q MARK SCHULTZ He Will... (Word /Curb /WarnerBros.) 280 +7 12 1610 

7 o AMANDA OMARTIAN Worthy Is... (Integrity /Vertical) 242 +22 7 1612 

6 / PAUL BALOCHE Offering (Integrity /Vertical) 225 -16 17 1310 

11 o BEBO NORMAN Nothing Without You (Essential /PIG) 214 +24 4 1711 

9 o WATERMARK Knees To The Earth (Rocketown) 203 +6 5 1611 

10 NICOLE C. MULLEN I Am (Word /Curb /WarnerBros.) 201 + 10 6 1611 

8 11 THIRD DAY You Are Mine (Essential /PLG) 197 11 18 1010 

13 12 JENN WEBER One Pure ...Creative Trust Workshop) 157 20 7 1110 

15 a VARIOUS ARTISTS Extraordinary God (Discovery House) 148 +5 4 1110 

12 14 NEWSBOYS Presence... (Sparrow /EM /CMG) 147 31 20 810 

18 0 CHRIS TOMLIN Indescribable (Sixsteps/SparmwfM /CMG) 137 +5 19 810 

Debu j RUSS LEE Sweetest Sound (Vertical Vibe) 136 +20 1 1111 

16 17 CAEDMON'S CALL There's Only One... (Essential /PLC) 135 4 15 810 

14 18 BARBIE MASON Jesus is (Springhill) 131 14 7 1110 

17 19 C. BILLINGSLEY In Your Presence (Perpetual Entertainment) 129 -4 4 910 

e MONK & NEAGLE Dancing With The Angels (Flicker) 126 +23 2 911 

19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19. 
© 2005 Radio & Records 

Rhythmic Specialty Programming 
RANK ARTIST TITLE LABEL(S) 

I GRITS We Don't Play (Gotee) 

2 M.O.C. Daddy We Need Ya (Move) 

3 FLYNN IISHARLOCK POEMS Get Up (lllect 

4 FLAME Open My Heart (Cross Movement) 

5 CROSS MOVEMENT Lord You Are (Cross Movement) 

6 SINTAX.THE.TERRIFIC Dramamine (Illect) 

7 APT.CORE I Ant A Temple ( Rocketown) 

8 KJ52 Are You Real (BEC /Tooth & Nail) 

9 PHANATIK Shot Clock (Cross Movement) 

10 RJ HELTON Why Don't We Pray (8-Rite) 

CHRIST /AN AC TOP 30 INDICATOR 
LAST THIS 

WEEK WEEK 

1 1 

2 2 

7 

3 4 

4 5 

5 6 

6 7 

9 Q 

a 12 

12 ® 
17 f 
16 0 
23 0 
18 

24 

20 0 
22 

21 

25 ® 
26 ® 
19 22. 

28 ® 
29 

- ® 
'Debut> 

30 

27 3E 

TOTAL WEEKS ON TOTAL 

ARTIST TITLE LABELS) PLAYS PLAYS CHART STATIONS 

MERCYME Homesick (INC /Curb) 1044 -20 15 35(0 

CASTING CROWNS Voice... (BeachStree!/Reunion/PLG) 932 29 20 3110 

JEREMY CAMP Take You Back (BEC /Tooth & Nail) 916 +153 8 3513 

STEVEN C. CHAPMAN Much Of You (Sparrow / EM/CMGI 843 23 16 3110 

THIRD DAY You Are Mine (Essential/PLGI 770 35 19 2610 

MONK & NEAGLE Dancing With The Angels (Flicked 709 85 17 2810 

SALVADOR Heaven (Word /Curb /WarnerBros.) 662 111 16 2610 

MARK SCHULTZ He Will... (Word /Curb /Warner Bros.) 617 +21 15 2611 

SELAH All My Praise (Curb) 588 +24 10 2210 

BIG DADDY WEAVE... You're Worthy... (Fervent) 584 +100 5 2712 

ANDY CHRISMAN Complete (Upside /SHELTER) 582 +17 12 2110 

PHILLIPS, CRAIG & DEAN You Are God Alone / /NO) 576 50 23 2310 

NEWSONG When God Made You [Reunion /PLG) 539 +25 16 2111 

BEBO NORMAN Nothing Without You (Essential/PIG) 503 +78 4 2511 

AVALON I Wanna Be With You (Sparrow / EMLCMG) 489 +13 8 2110 

CHRIS TOMLIN Holy Is The Lord (Sparrow /EM /CMG) 477 +108 4 2513 

BETHANY DILLON Lead Me On (Sparrow / EMLCMG) 414 +1 6 1910 

SONICFLOOD Your Love Goes On Forever (INS) 406 +42 7 1712 

NICOLE C. MULLEN I Am (Word /Curb /WarnerBros.) 405 +10 12 1910 

BY THE TREE Hold You High (Fervent) 401 +29 5 1910 

SHAWN MCDONALD All I Need... (Sparrow /EMI CMG) 383 +6 10 1910 

MATTHEW WEST VOL/ Know... (Sparrow / EMLCMG) 374 +12 9 1510 

SCOTT KRIPPAYNE Gentle Revolution (Spring Hill) 332 +16 6 1410 

NATALIE GRANT Live For Today (Curb) 323 81 15 1410 

OVERFLOW Cry On My Shoulder (Essential /PLG) 305 +22 3 1510 

CHRIS RICE Me & Becky ( Rocketown) 286 +43 2 1511 

PAUL COLMAN Gloria (All God's Children) (lnpop) 269 +45 6 1211 

RACHAEL LAMPA No Ether One (Word/Curb/WamerBras.) 245 +16 1 1411 

SWITCHFOOT This Is Your Life (Sparrow /EMI CMG) 245 +14 2 1011 

POINT OF GRACE I Choose You (Word/Curb/WarnerBros.) 217 76 20 1310 

37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 2113 - Saturday 2119. 

© 2005 Radio & Records 

NEW & ACTIVE 
NATALIE GRANT Held (Curb) 

Total Plays: 175, Total Stations: 11, Adds: 3 

WATERMARK My Covering (Glory Glory) (Rocketown) 

Total Plays: 17.3, Total Stations: 8, Adds: 0 

ZOEGIRL About You (Sparrow /EMLCMG) 

Total Plays: 167, Total Stations: 13, Adds: 7 

MICHAEL W. SMITH Bridge Over Troubled Water (Reunion /PLGL 

Total Plays: 159, Total Stations: 10, Adds: 3 

KUTLESS It's like Me (BEC /Tooth & Nail) 

Total Plays: 153, Total Stations: 9, Adds: 1 

RUSS LEE Sweetest Sauna (Vertical Vibe) 

Total Plays: 150, Total Stations: 9, Adds: 0 

EXIT EAST All Of This (fervent) 
Total Plays: 146, Total Stations: 6, Adds: 0 

KARA WILLIAMSON Where You Are (INS) 

Total Plays: 141, Total Stations: 7, Adds: 0 

FFH You Drive, I'll Ride (Essential/PIG) 

Total Plays: 140, Total Stations: 1I, Adds: B 

OUT OF EDEN Fairest Lord Jesus (Gotee) 

Total Plays: 140, Total Stations: 11, Adds: 1 

In 
Dreams 
She Runs... 
Muscular dystrophy must be 
stopped and it will be. MDA, the 
Muscular Dystrophy Association, is fund- 
ing research to find treatments and 
cures. To learn more, call 1- 800 -FIGHT -MD 
or go to www.mdausa.org. 

MDR 
Where hope begins 
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LATIN FORMATS 
JACK /EMADR /GAL 
jmadrigal, radiaandrecords.coro 

Puerto Rico's Love 
Affair With Music 
A look at the market's musical diversity 

hen we think of Puerto Rico, we automatically think 
tropical music, but the country's musical diversity is greater 

than people imagine. Not only does radio have a strong pres- 
ence and influence there, so do TV and other mediums. In fact, 
Puerto Ricans love music so much that there are artists who are 
able to make a living there without having to leave the island. 

At this point everyone has heard of the 
newest music craze, reg- 
gaetón. Unless you've 
been living under a rock, 

you've heard a couple of 
reggaetón songs on the 
radio, either on a Latin or 
general- market station. 
And Puerto Rico is cred- 
ited with developing and 
exporting the genre to the 
world, although it origi- 

nated in Panama. That's a lot of influence. 
"That's because we breathe music," says 

WIAC /Puerto Rico PD Raymond Torres. 
"Phis country lives music. My dad used to live 
with the radio on 24/7, and that's how peo- 
ple live here. We listen to and buy a lot of 
music. And because we love music, we are 
open to many music genres. We open up to 
Mexican music, reggaetón, Latin rock - ev- 
erything." 

Hermán Dávila 

The Ups And Downs 

Another reason Puerto Rico has such an 
influence on music and is so influenced by it 
is because it is so centrally located. "Puerto 
Rico is between America on one side and Lat- 
in America on the other," says WXYX /Puer- 
to Rico PD Hermán Dávila. "We are right in 
the middle. There are a lot of musical fusions 
happening in Puerto Rico. 

"English music has its own space, and peo- 
ple like listening to it. Santo Domingo is our 
neighbor, which influences our merengue. We 

developed reggaetón, which originated in 
Panama, and we launched it internationally. 
That genre is seeing an evolution and is incor- 
porating bachata, which also comes from the 
Dominican Republic. 

"We also have salsa, which is very Puerto 
Rican but also comes from another of our 
neighbors, Cuba. Now we are even getting 
musical influences from Spain, with artists like 

David Bisbal, Rosario and Bebe. We are a cen- 
tral point in the Caribbean." 

One genre that seems to be having a prob- 
lem right now, according to Torres, is tropi- 
cal music. "Of course, it all depends how you 
look at it," he says. "Some people see regga- 
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etón as tropical. But, to me, tropical music is 

salsa, merengue, bachata and those rhythms 
that have more wind and other instruments. 
I see reggaetón as hip -hop in Spanish, not 
tropical." 

Not only do the Tropical stations in Puerto 
Rico have to deal with the lack of tropical 
product, so do the CHRs, which play the hits, 
no matter the genre. Torres says, "In the case 
of the CHR stations that play tropical, there is 
nothing for them, with the exception of Gil- 
berto Santa Rosa, Victor Manuelle and Marc 
Anthony - from the tropical album he re- 
leased. 

"The relationship 

between artists and 

radio in Puerto Rico 

is very direct. Radio 

is what helps artists 

get their music out to 

the audience." 

Hermán Dávila 

"And merengue is worse. Besides Juan Luis 

Guerra, who released a new album and pro- 
moted the two tropical tracks from it, there's 
nothing else." 

Although Torres' station is AC and more 
ballad- driven, it is also affected by the short- 
age of tropical music. "What stations have had 
to do is reach out to other genres to cover the 
empty slots left by tropical," he says. "In the 
case of AC stations, we can dip into some of 
our recurrents. 

"The CHR stations that used to play tropi- 
cal now have open slots for artists from Spain, 
like Bebe and others. At the same time, it has 

LOVE IS IN THE AIR Jennifer Peña and Obie Bermúdez opened up about their relationship on 

Cristina's TV show. Seen here are (l -r) Peña, Bermúdez and Cristina. 

hurt us, because the AC and CHR stations are 
very similar, although they play a little bit of 
English- language music." 

A Hit Is A Hit 

The fact that CHR stations in Puerto Rico 
play English -language music speaks to the 
openness not only of Puerto Rican radio, but 
the Puerto Rican audience as well. Puerto 
Ricans, like audiences in Latin America, have 
no problem accepting that their favorite CHR 
station mixes English- language hits with 
Spanish -language ones. 

"We do program English- language music, 
and the public really responds to it," says 
Dávila. "Our station is CHR, and I stay up-to- 
date on what is going on in the market in or- 
der to play the biggest hits. 

"These are songs that enter the market 
through cable TV, get exposure through their 
videos and have high sales. We play what's 
hot in the American market, the hot reggaetón 
songs and the hottest Latin pop songs, and it 
works really well for our station." 

That openness to music, regardless of genre, 
language or influence, is a sign of growth for 
radio in Puerto Rico. "It is good, because it has 
forced us to open up to other music genres," 
Torres says. "When I programmed WCOM 
(Cosmos) /Puerto Rico a while ago, when it 
went Latin Rock, people thought we were cra- 
zy and that we wouldn't have a music library 
to take music from." 

Cosmos later flipped to its current format, 
Contemporary, as WODA (Onda), but Torres 
says that had more to do with a lack of belief 
in Cosmos from the sales side than 
the music itself. "Many people still 
ask me why Cosmos went away," he 
says. 

In fact, radio in Puerto Rico seems 
to be taking a turn toward pop rock, 
and the influence of ballads is wan- 
ing. "We are now looking at a shift 
toward that type of music," says 
Torres. "It's almost like the era of 
Chayanne, Cristian and Ricky Mar- 
tin is over and new artists are mov- 
ing in, like David Bisbal, Obie Bermúdez and 
Julieta Venegas. 

"They don't necessarily sing all ballads; 
their music is more pop. And although those 
other artists do have pop songs, their strong 
suit is ballads. Look at the product we're get- 
ting now, like Juanes, whose music is pop 
rock, not ballads." 

Even Mexican music is making a comeback 
in Puerto Rico. "In the 1950s and 1960s tradi- 

"This country lives 

music. My dad used to 

live with the radio on 24/ 
7, and that's how people 

live here. We listen to 

and buy a lot of music. 

And because we love 

music, we are open to 

many music genres." 

Raymond Torres 

tional Mexican music was very strong here be- 
cause of the influence of Mexican movies," 
says Torres. "It later faded a bit, but it has 
picked up again because of Univision TV's ar- 
rival in the market, and also with Luis 
Miguel's new album, which is ranchero. 

"There are also Cristian and Alejandro 
Fernandez, who are also strong, and Marco 
Antonio Solis always gets airplay and does 
really great shows when he comes here." 

Radio's Power 

There is a strong connection between art- 
ists and radio in Puerto Rico. By giving artists 

airplay, radio can help them on their 
way to international stardom. "The 
relationship between artists and ra- 
dio in Puerto Rico is very direct," 
says Dávila. "Radio is what helps 
artists get their music out to the au- 
dience. The many artists who come 
to the island from other countries to 
do promotions or live events do so 
because their music is already being 
heard on the radio. 

"We also help Puerto Rican artists 
get exposure. In the case of reggaetón, for ex- 
ample, Puerto Rican artists are charting in 
Puerto Rico, and program directors in other 
markets look at that. They study what Puerto 
Rican stations are playing. 

"That's how artists begin to get invited to 
perform in New York and begin to chart in 
Latin America and so on. The influence that 
stations here have on artist development is 

very direct." 

Er 

Raym 
To 

ond 
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February 25, 2005 
ARTIST TITLE LABELS' 

TOTAL 

PLAYS PLAYS 
WEEKS CN 

CHART 
TOTAL STATIONS/ 

ADDS 

INTOCABLE Aire (EMILatun 1399 +42 6 3411 

CONJUNTO PRIMAVERA Hoy Coma Ayer (Fonovisa) 1378 +11 6 3810 

LOS TUCANES DE TIJUANA El Virus Del Amor (Universal) 1262 26 13 3810 

K PAZ DE LA SIERRA Volveré (Univision) 984 -50 19 3610 

LOS HURACANES DEL NORTE Tú Ponte En Mi Lugar (Univision) 758 -17 6 2310 

LALO MORA Si Me Vas A Dejar (Edimonsa) 753 +51 10 2210 

LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) 728 +525 1 010 

8E70 Y SUS CANARIOS Está Llorando Mi Corazón (Edimonsa/ 724 .42 19 3410 

BANDA EL RECODO Ya Soy Feliz (Fonovisa) 674 -21 11 23)0 

LOS HOROSCOPOS DE DURANGO Si La Quieres (Visa) 658 +47 4 210 

GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Visa) 581 -141 16 2810 

LA AUTORIDAD DE LA SIERRA Me Quedé Sin Nadie (Visa) 579 -19 2 110 

DIANA REYES Rosas (Universal) 512 +16 14 2110 

GRUPO BRYNDIS La Ultima Canción (Visa) 511 11 12 1710 

LOS TEMERARIOS Sombras (Fonovisa) 498 +102 17 1910 

JULIO PRECIADO Lo Mejor Fue Perderte (Sony BMG) 498 +70 3 110 

LOS INVASORES OE NUEVO LEON Si Por Mí Fuera (EMICalin) 497 +265 1 111 

KUMBIA KINGS Fuego (EMILatin) 495 .76 19 2510 

BRONCO "EL GIGANTE DE AMERICA" Señor Mesero (Fonovisa) 487 +15 6 2010 

PESADO Te Apuesto Lo Que Quieras (Warner MI.) 470 8 1510 

GRUPO INNOVACION Mañana Que Ya No Esté (Fonovisa) 462 +23 5 1410 

BETO Y SUS CANARIOS A Usted (Disa) 437 +42 5 18/1 

ISABELA A Manos Llenas (Ursa) 415 63 18 2310 

PALOMO Mi Tristeza (Dila) 405 -20 13 1710 

LOS RIELEROS DEL NORTE Tu Nuevo Cariñito (Fonovisa) 396 -68 19 2410 

ANA BARBARA Loca (Fonovisa) 388 -96 13 1610 

POLO URIAS Mi Primer Amor (fonovisal 375 +26 2 1011 

DUELO Bienvenido Al Amor (Univision) 369 -16 6 1310 

JOAN SEBASTIAN Cómo Olvidar (Balboa) 361 +58 1 410 

YOLANDA PEREZ La Reina Del Mall /fonovisal 361 -2 6 1410 

49 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio 8 Records 

NEW & ACTIVE 
TRINY Y LA LEYENDA Vete Ya (Universal) 

Total Plays: 213, Total Stations: 5, Adds: 0 

LOS TIGRILLOS La Etica (Visa) 

EL PODER DEL NORTE En Tu Basura IDisa) Total Plays: 201, Total Stations: 15, Adds: 0 

Total Plays: 358, Total Stations: 9, Adds: 0 PAQUITA LA DEL BARRIO Las Rodilleras (Ba /boa) 

LUPILLO RIVERA Renunciación ( Univision) Total Plays: 201, Total Stations: 5, Adds: 0 

Total Plays: 339, Total Stations: 16, Adds: 1 
CARDENALES DE NUEVO LEON El Llanto De Un Borracho (Bisa) 

LA ORIGINAL BANDA EL LIMON Abeja Reina (Edimonsa/ Total Plays: 197, Total Stations: 14, Adds: 0 

Total Plays: 298, Total Stations: 11, Adds: 0 LOS ANGELES AZULES Ella Se Olvidó De Mi IDisa) 

JENNI RIVERA Amiga, Si Lo Ves (Univision) Total Plays: 160, Total Stations: 7, Adds: 0 

Total Plays: 262, Total Stations: 7, Adds: 0 RAUL BRINDIS Otra Noche Más Sin Ti (Visa) 

Total Plays: 136, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

POWERED 

MEDIABASE 

MOST ADDED° 
ARTIST TITLE LABEL(S) ADDS 

LOS HOROSCOPOS DE DURANGO Si La Quieres (Disc) 2 

MOST 
INCREASED PLAYS 

ARTIST 

TOTAL 
PLAY 

INCREASE 

LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) +525 

TONO Y FREDDY Lo Lindo De Ti (Sisal +320 

LOS INVASORES DE NUEVO LEON Si Por Mí Fuera (EMI Latin) +265 

KUMBIA KINGS Na Na Na, Dulce Niña (EM/Latin) +241 

CONJUNTO ATARDECER Y Te Vi Con El (Universal) +197 

LA ARROLLADORA BANDA EL LIMON Huele A Peligro (Sisa/ +194 

CHICOS DE BARRIO Amores Que Matan (EM /Catin) +179 

GRUPO MONTEZ DE DURANGO Adiós .Amor Te Vas (Visa) +172 

LOS TEMERARIOS Sombras (fonovisal +102 

LOS NIETOS La Chica Del Bikini Azul (Universal) +96 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

PESADO Ojalá Que Te Mueras (Warner M.L.) 487 

PATRULLA 81 No Aprendí A Olvidar (Visa) 464 

LOS HOROSCOPOS DE DURANGO Das Locos asa)) 362 

LOS MORROS DEL NORTE Dos Botellas De Mezcal (La Sierra, 269 

BANDA EL RECODO Delante De Mi (Fonov(sa) 268 

LOS HURACANES DEL NORTE Te Perdoné Una Vez (Umvrsmm 256 

PALOMO Miedo (Visa) 246 

RAMON AYALA Y Bailando (Freddie) 236 

PATRULLA 81 Cómo Pude Enamorarme De Ti (Visa) 229 

GRUPO MONTEZ DE DURANGO Lástima Es Mi Mujer (Visa) 207 

Station playlists for all R &R 
reporters are available on the web 

at www.radioandrecords.com. 

MANAGER's MINUTE 
Your Free, Weekly E -Mail 

Study Summaries from BIA, Center for Media Research, E- Marketer, Interep, Katz, The Media Audit, NAB and more. 

Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others. 

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others. 

Industry event calendar update 

If You've Got 60 Seconds, 
You'll Want To Read the R &R Manager's Minute! 

To subscribe, send your name, email and contact information to managersminute @radioandrecords.com 
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CONTEMPORARY TOP 30 
February 25, 2005 

WEETK WEEK ARTIST TITLE LABEL(S) 

2 0 JULIETA VENEGAS Algo Está Cambiando (Sony BMG) 

1 2 JUANES Volverte A Ver (Universa /) 

4 3 CRISTIAN Te Buscarla (Sony BMG) 

3 4 JUANES Nada Valgo Sin Tu Amor (Universal) 

7 0 ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM /Latin) 

6 6 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (SonyBMGI 

5 7 PAULINA RUBIO Dame Otro Tequila (Universal) 

8 8 LA 5A. ESTACION El Sol No Regresa (Sony BMG) 

9 9 KALIMBA Tocando Fondo (SonyBMGI 

18 JUANES La Camisa Negra (Universal) 

10 11 061E BERMUDEZ Todo El Año (EM/Latin) 

13 ® LUIS MIGUEL Sabes Una Cosa (WarnerM.L.I 

11 13 PEPE AGUILAR Miedo (Sony BMG) 

12 14 DAVID BISBAL Esta Ausencia (Universal) 

17 0 REYLI BARBA Amor Del Bueno (Sony BMG) 

14 0 MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Eonovisa) 

15 e FEY La Fuerza Del Destino (EM /Latin) 

16 18 CARLOS VIVES Voy A Olvidarme De Mi (EM/Latin) 

19 19 ALEJANDRO FERNANDEZ Qué lástima (Sony BMG) 

20 20 PEPE AGUILAR El Autobús (Sony BMG) 

25 ® LUIS MIGUEL Due Seas Feliz (WarnerMI.) 

21 22 SIN BANDERA De Viaje (Sony BMG) 

24 23 GLORIA TREVI En Medio De La Tempestad (Sony BMG) 

23 24 TOMMY TORRES Dame Esta Noche (D /eMusic) 

22 25 LAURA PAUSINI Escucha Atento (WarnerML.) 

CONJUNTO PRIMAVERA Hoy Como Ayer (Eonovisa) 

28 è DADDY YANKEE Gasolina (V /Music) 

YAHIR Te Amaré (WarnerML.) 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-AEella /IDJMG) 

27 30 ENANITOS VERDES Tu Cárcel (Universal) 

¡Debut> 

¡Debut> 

"0-AL 
RLAYS 

761 

730 

621 

586 

560 

537 

527 

474 

467 

460 

403 

398 

364 

361 

360 

358 

356 

323 

319 

292 

278 

278 

264 

264 

247 

243 

241 

238 

236 

231 

PLAYS 

+20 

20 

34 

78 

+3 

33 

-85 

13 

-14 

+125 

-53 

+42 

-54 

-5 

+24 

+2 

+1 

-19 

5 

31 

+15 

30 

11 

11 

49 

+22 

+10 

+25 

+20 

-24 

WEEKS ON TOTAL STATIONS! 
CHART ADDS 

10 1910 

9 2110 

12 2010 

20 2710 

20 2310 

20 2210 

17 2210 

12 1811 

8 1510 

2 311 

16 1810 

3 710 

20 2010 

12 1310 

5 1112 

17 1710 

8 1010 

9 810 

3 610 

6 1210 

18 1410 

15 1210 

16 910 

3 210 

18 1310 

1 610 

4 910 

1 510 

6 710 

14 1210 

32 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays tor the 

airplay week of 2/13 -2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (0 2005, Arbitron Inc.). © 2005, Radio & Records 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELS, 

LA OREJA DE VAN GOGH Rosas (Sony BMG) 

JULIETA VENEGAS Lento (Sony BMG) 

JULIETA VENEGAS Andar Conmigo (Sony BMGI 

FRANCO DE VITA VISIN BANDERA Si La Ves (Sony BMG) 

TOTAL 
PLAYS 

393 

356 

347 

341 

ARTIST TITLE LABEL/S1 

KALIMBA No Me Quiero Enamorar (Sony BMG) 

SIN BANDERA Que Lloro (Sony BMG) 

FRANCO OE VITA Tú De Qué Vas (Sony MG 

MANA Mariposa Traicionera (WarnerM.L.) 

CHAYANNE Cuidarte El Alma (Sony BMG) 

OBIE BERMUDEZ Antes (EMILatin) 

TOTAL 
PLAYS 

283 

279 

269 

266 

253 

240 

POWERED 

MEDIABASE 

MOST ADDED' 
ARTIST TITLE LABEL(SI 

REYLI BARBA Amor Del Bueno (Sony BMG) 

RICARDO ARJONA La Mujer Que No Soñé (Sony BMG, 

MOST 
INCREASED PLAYS 

ADDS 

2 

2 

TOTAL 
PLAY 

ARTIST TITLE LIBE -S INCREASE 

JUANES La Camisa Negra (Universal) +125 

FRANCO DE VITA Ay Dios (Sony BMG) +81 

061E BERMUDEZ Como Pudiste (EM / Latin) +78 

JOAN SEBASTIAN Como Olvidar (Ba /boa) +58 

GILBERTO SANTA ROSA Enséñame A Vivir Sin Ti /Sony BMG) +54 

RBD Rebelde (EMI Latin) +53 

DON OMAR wIHECTOR "EL BAMBINO" & ZION Ronca (V /Music) +52 

LUIS MIGUEL Sabes Una Cosa (Warner M.L.) +42 

LOS NUEVOS SABROSOS Evidencias (Disco Nit) +39 

DON OMAR Reggaetón Latino (Urban Box Office) +36 

NEW & ACTIVE 
LA 5A. ESTACION Algo Más (Sony BMG) 

Total Plays: 216, Total Stations: 5, Adds: 0 

SORAYA Llévame (EM / Latin) 

Total Plays: 167, Total Stations: 7, Adds: 1 

Songs ranked by total plays 

Station playlists for all R &R 
reporters are available on the web 

at www.radioandrecords.com. 

Promote your company, product, or event with 
Roll -a- Sign's versatile disposable banners 

Cost -effective and reusable 

Many sizes and colors available 

Durable enough for indoor or outdoor use 

Advertise your message 

PLASTIC 
BANNERS 

in any color 

Call today for more information! 
-800 -23 I -6074 www.rollasign.com 

PLASTIC 
BANNERS 
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CONTEMPORARY 

HOMBRES G Por Dué No Ser Amigos /Warner M.L., 

REGIONAL MEXICAN 

CONJUNTO ALACRAN Duele El Amor (Universal) 

CONJUNTO ATARDECER Y Te Vi Con El (Universal) 

DIANA REYES Basta Ya (Universal) 

LOS KAPSI Mariposa (Universal) 

LOS TELEZ Gritaría (Mock & Rolli 

SOMBRA MUSICAL A La Luna (Mock & Roll) 

TRINY Y LA LEYENDA Vete Ya (Universal) 

TROPICAL 

VICTOR MANUELLE La Vida Es Un Carnaval (SonyBMGI 

ROCK /ALTERNATIVE 

HOMBRES G Por Qué No Ser Amigos rWarnerM.L.) 

LATIN FORMATS 
February 25, 2005 

TROPICAL TOP 25 
THIS 

WEEK ARTIST TITLE LABELISI 
TOTAL 

POINTS 

1 JUAN LUIS GUERRA Para Ti (Ilene Music/Universal) 191 

2 MARC ANTHONY Se Esfuma Tu Amor (SonyBMG) 189 

3 MONCHY & ALEXANDRA Perdidos (J &N) 178 

4 EL GRAN COMBO DE PUERTO RICO El Matrimonio (SonyBMG) 157 

5 GILBERTO SANTA ROSA Piedras Y Flares (SonyBMG) 98 

6 TITO NIEVES fJLA INDIA Ya No Dueda Nada (SGZEnfertainnrent) 97 

7 TITO ROJAS Uuiero (MP,' 93 

8 OBIE BERMUDEZ IodoElAño(EMILatird 88 

9 AVENTURA La Boda (Pamnnrd 87 

10 DADDY YANKEE I o Que Pase, Pasó (V/Musiç) 84 

11 CHARLIE CRUZ Ven DeVaraIIle Otra Vez (SGZ6nertainment) 83 

12 DOMENICMARTE VBa hi i &Ni 77 

13 ELVIS CRESPO Pan Conlin (UleMuricl 75 

14 JUANES Volverte AVia (Universa/ 74 

15 OSCARD'LEON Enamoraito SSonyBMG) 74 

16 TONO ROSARIO Resistir/ fUnroecsBU 71 

17 GILBERTO SANTA ROSA Enséñame A Vivir Sin Ti (SonyBMG) 70 

18 JULIO VOLTIO Join° Maraña (Sony SW 70 

19 ENRIQUE FELIX Galletitas De Avena Mamba Productions) 66 

20 CARLOS VIVES Voy A Olvidarme De Mi (EMI late?) 63 

21 LOS TOROS BAND Perdóname La Vida (Universa[) 58 

22 TITO NIEVES Fehr-rondo Fantasias (SGZEntertainment) 54 

23 IVY QUEEN Dile (Perlect/mage) 52 

24 KINITOMENDEZ HonyTúSiJony lJ &N) 52 

25 DADDY YANKEE Gasolina MMusrc) 52 

Data is complied from the airplay week at 2/13/05- 2/19/05, 
and based on a point system. 
© 2005 Radio & Records. 

J 

ROCK/ALTERNATIVE 

TW ARTIST Title Lad" 

1 MOLOTOV Amateur (Universal) 

2 STOIC FRAME Demonios Del Asfalto (E /Comandante/V &0 

3 VOLUMEN CERO Autos (Warner Mi.) 

4 ENJAMBRE Biografía (Oso/V &J) 

5 LIOUITS Chido (Surco) 

6 ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave) 

7 VICENTICO Los Caminos De La Vida (SonyBMG) 

8 LUCYBELL Hoy Soñé (Warner MO 

9 JULIETA VENEGAS Algo Está Cambiando (SonyBMG) 

10 LA LEY Mirate (Warner MO 

11 ELY GUERRA Te Amo, I Love You (Higher Octave) 

12 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca /DLN) 

13 IGNACIO PEÑA Dónde Estabas (Everywhere Music) 

14 JUANES La Camisa Negra (Universal) 

15 RABANES & DON OMAR Rockton (SonyBMG) 

Songs ranked by total number of points. 11 Rock/Altemative reporters. 

RECORD POOL 
TW ARTIST Title Label(s) 

1 BANDA GORDA Traigo Fuego (MP) 

2 EDDIESANTIAGO Loco Por Tu Amor (MP) 

3 TITO ROJAS Quiero (MP) 

4 EL GRAN COMBO DE PUERTO RICO El Matrimonio ( SonyBMG) 

5 DOMINGO QUIÑONES El Más Buscado (Universal) 

6 TONO ROSARIO Resistiré (Universal) 

7 IVY QUEEN Dile (Perfect Image) 

8 MARC ANTHONY Se Esfuma Tu Amor (Sony MG) 

9 DON OMAR Reggaetón Latino (Urban Box Office) 

10 PAULINA RUBIO Dame Otro Tequila (Universal) 

11 061E BERMUDEZ Todo El Año (EMI Latin) 

12 ADASSA fITAINO De Tra (Universal) 

13 JHOSY & BABY 0 Sazón De Mi Isla ( Univision) 

14 NORIEGA IITITO "EL BAMBINO" Te Encontraré (ftowMusic /Cutting) 

15 KINITO MENDEZ Hony Tú Si Jony (J &N) 

Songs ranked by total number of points. 22 Record Pool reporters. 

i Qué Pasa Radio! 
After three weeks at No. 2 on the Regional Mexican chart, Intocable 
finally make it to the No. 1 position with "Aire," and they bump 
Conjunto Primavera's "Hoy Como Ayer" to No. 2. Tigres Del Norte 
enter the chart at a surprising No. 7 with "La Sorpresa," while Los 
Invasores De Nuevo León debut at No. 17 with "Por Si Me Fuera." 
Julio Preciado takes another big jump, from No. 21 to No. 16, with 
"Lo Mejor Fue Perderte," while Joan Sebastian's "Cómo Olvidar" 
enters the chart at No. 29. 

Who could have predicted this: Juanes gets bumped from the No. 
1 position on the Contemporary chart by Julieta Venegas' "Algo Está 
Cambiando." Not to worry, Juanes still holds the No. 2 and No. 4 
positions, while his newest single, "La Camisa Negra," jumps from 
No. 18 to No. 10. Conjunto Primavera's "Hoy Como Ayer" enters the 
chart at No. 26, while Yahir's "Te Amaré" makes its debut at No. 28. 

Remember that you, radio PDs, are responsible for the hits, the 
debuts and the drops. Report your adds and make things happen. 
The deadline is Tuesday at noon PT. 
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POSITIONS SOUGHT 

OPPORTUN /TIES 
NATIONAL 

Vice President, 
CMT Dukes of Hazzard Institute* 
Get paid $100,000 for one year to watch television! 

Job responsibilities include: 

watch The Dukes of Hazzard weeknights on CMT 
know the words to The Dukes of Hazzard theme 
song, Good 01' Boys 
serve as expert on all things The Dukes of Hazzard 
maybe take The General Lee for a spin 

For a job application, 
please visit: CMTDukeslnstitute.com 

'The position requires the execution of a one-year, $100,000 Independent Contractor agreement th GREAT 

EAST 
PROGRAM DIRECTOR 

105.7 The X, WOXA -FM (Har- 

risburg /York /Lancaster) is in 
search of its next great Pro- 

gram Director. Applicants must 
have Rock programming expe- 
rience with a proven track 
record, be a strategic thinker, 
be battle tested, have a strong 
marketing and promotional 
sense, database management 
skills, strong selector skills, and 
the ability to manage a live 
and local morning show. 
Great company, great station, 
great people. If you feel you 
fit these qualifications, rush 
your resume and MP3 to 
hr. harrisburg @citcomm. corn 
or mail to Citadel Broadcasting 
Company, Attn: Human Re- 

sources, 919 Buckingham 
Blvd. Elizabethtown PA 17022 
ASAP Citadel Broadcast Com- 
pany is an Equal Opportunity 
Employer. 

SOUTH 

WRR CLASSICAL FM Dallas seeks a 

Program Director. Responsible for 
planning, management, and coordination 
of on -air operations. Must demon- 
strate knowledge of radio technology, 
classical music, and ability to coach 
and motivate staff. Visit www. 
LivingstonAssociates.net for complete 
listing. EOE (2/25) 

MIDWEST 
NEWS DIRECTOR 

Fulltime opening for experienced 
newsperson who loves not only 
being first with the story, getting the 
story behind the story, but also is 
passionate about coaching others to 
the same level. You'll work with a 
staff of professionals and oversee a 

2- person news staff at small -mar- 
ket AM, plus 2 FM's located about 
2 hours south and west of Chicago. 
Excellent place to live and work! 
Good pay, health, dental, life insur- 
ance, 401k, savings plan plus DB 
pension plan funded by company. 
We are the established stations in 
this Midwest market. Send resume 
and demo to: WLPO /WAJK/ 
WKOT, PO Box 215, La Salle, IL 
61301 or to joyce@wlpo.net. EEO/ 
M/F employer. 

SOUTH 

FIN 
VP /GM & PD OPPORTUNITIES 

AT NEW DALLAS AM DLIOPOLY 
Start -up excitement! Unique opportu- 
nity to build new 35kw ÁM1160 and 
re -start legendary 50kw AM1190, 
both debuting in Dallas soon. Positions 
require energetic self -starters with 
strong work ethic who thrive in an 
entrepreneurial environment; success- 
ful start -up experience a definite plus. 
VP /GM must have history of major 
market management achievements, 
substantial GSM expertise and a 
proven ability to build a strong direct 
local sales staff. Working knowledge 
of the Dallas market preferred. PD 
must be a major market program- 
ming guru well -credentialed in the 
news /talk /information genre and 
eager for the challenge of building 
new formats with compelling local 
content. On -air credentials preferred 
but not required. Both positions offer 
a competitive salary/full benefits pack- 
age plus lucrative performance -based 
bonuses and long term incentives. 
Immediate openings. Please send 
detailed resume including salary 
history in confidence to CEO, 
First Broadcasting, 750 North St. Paul, 
Tenth Floor, Dallas, TX 75201 
or email attention CEO at 
hr @firstbroadcasting.com. EOE 

Established travel talk 
show ready to join your 
talk format. The Travel- 

ing Blues Show is looking 
for a new outlet to ex- 
pand our current loyal 

listening audience. 
julybil104 @yahoo.com or 

call 631-327-6302. 

REM Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue. your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2' X 11 company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

kmumaw®radioandrecords.com. Address all 20 -word ads 

to R &R Free Opportunities, 10100 Santa Monica Blvd., Third 

Floor, Los Angeles, CA 90067. 

R&R Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R &R's 
website. (www radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to kmumaw @radioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 
ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 
be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities, 
10100 Santa Monica Blvd., Third Floor, Los Angeles, 

CA 90067. 

RADIO Ft RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio 8 Records 2005 

POSTMASTER: Send address changes to R &R, 10100 Santa Monica Blvd., Third Floor, Los Angeles. California 90067. 

HOW TO REACH US RADIO & RECORDS / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

'hone Fax 

310-203-8727 CIRCULATION: 310- 788 -1625 

NEWS DESK: 310 -788 -1699 310- 203 -9763 

R&R MUSIC TRACKING: 310- 788 -1668 310 -203 -9763 

ADVERTISING /SALES: 310 -553 -4330 310.203 -8450 

E -mail 

subscribe @ radioandrecords.com 

newsroom @ radioandrecords.com 

cmaxwell@radioandrecords.com 

hmowry a radioand records. co m 

WEBSITE: www.radioandrecords.com 

hone Fax E -mail 

OPPORTUNITIES /MARKETPLACE: 310- 788 -1621 310 -203 -8727 kmumaweradioandrecords.com 

EDITORIAL, OTHER DEPTS: 310- 553 -4330 310 -203 -9763 mailroom4pradioandrecords.com 

WASHINGTON, DC BUREAU: 301.951 -9050 301-951-9051 jhoward @radioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton@radioandrecords.com 
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FEATURES 

"Be Cool" 
Interviews with John Travolta and Uma Thurman 

Download these free interviews and more at 

www.radiolinkshollywood.com 

Contact Lori Lerner at (310)457 -5358 
(310)457- 9869(Fax) radiolnks@aol.com (e -mail) 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy, Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES! 

TITRES 

BIW - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 - JOCK CARDS 
B &W 1000 - $100.00 
Color 2000 - $408.00 

* PRICES INCLUDE 

TYPESETTING & FREIGHT 
* FAST PROCESSING 

* OTHER SIZES AVAILABLE 

PRICES SUBJECT TO 
CHANGE WITHOUT NOTICE 

Send 8.10 Onoto. cnellok1.O. Visa/MC. Insouchons t0: 

1867E Honda Street. Dept. R Springheld. MO 65803 

TOLL FREE: 1- 888 -526 -5336 
www abcpictures.com 

MARKETPLACE 
ADVERTISING 

/xt 4uusm s NrwYUs 

Payable in advance. Order must be typewritten and accom- 

panied by payment. Visa/MC /AMEx/Discover accepted. One 

inch minimum, additional time $95.00 
space up to six inches avail- 6 insertions 90.00 
able in increments of one- 13 insertions 85.00 
inch. Rates for R &R market- 26 insertions 75.00 
place (per inch): 51 insertions 70.00 

Marketplace 
(310) 788 -1621 
Fax: (310) 203 -8727 
e -mail: kmumaw @radioandrecords.com 

MARKETPLACE 

MUSIC REFERENCE 

Find So's About Aluost Aiythiug! 
New! 5th Edition Green Book Of Songs By Subject: - -- 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) 
Discounted price: $5 I.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 9006 

VOICEOVER SERVICES 

radoTY/magingPromos COMM ercials 
rnnhundedsofstalloASaround 

the World 
[a WgpR. Boston 

Hot91. (A wdavidka 
YeaCprl 

843'3933 

For a free demo, email us at: 
info @davidkaye.com 

JOE CIPIIANO 
PR O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

Roberta Solomon 
Hearing is believing. 

www.voicegal.coin 
913.341.8475 

DAVE PACKER 
V O I C E O V E R S 

From Rock to News, 
From Country to Christian, 
a voice that fits your format 

www.davepacker.com 609-290-3333 

mattlrawlings.com 317-440-1761 

R &R's Year -End Chart Pack 46-- 
5 

NOW AVAILABLE! -- 
Includes year -end charts for all R &R formats from 
1974 through 2004! Call (310) 788 -1625 or email 
subscribe @radioandrecords. corn 19A0/0 & NEWS. 
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CNR /POP 
LW TW 

3 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

4 KELLY CLARKSON Since U Been Gone /RCA /RMG) 

2 3 CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 

1 4 MARIO Let Me Love You ÍJIRMG) 

5 5 JESSE MCCARTNEY Beautiful Soul (Hollywood) 

9 GWEN STEFANI PIEVE Rich Girl ( /nterscope) 

8 EMINEM Mockingbird (Shady /Aftermath /lnterscope) 

11 USHER Caught Up deface/Zomba label Group) 

6 9 DESTINY'S CHILD Soldier (Columbia) 

7 10 GAVIN DEGRAW I Don't Want To Be (J /RMG' 

13 0 FRANKIE J. fIBABY BASH Obsession No Es Amor) (Columbia) 

10 12 LIL' JON...IIUSHER & LUDACRIS Lovers & Friends (TVT) 

15 ® 50 CENT Disco Inferno (G Unit /Shady /Aftermath /lnterscope) 

12 14 RYAN CABRERA True (EVL.AJAtlantic) 
20 0 GAME f150 CENT Flow We Do (Aftermath /G-Unit /lnterscope) 

16 16 JAY -Z & LINKIN PARK NumblEncore (WarnerRms.) 

14 17 NELLY f1T1M MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 

17 18 KELLY CLARKSON Breakaway (Hollywood) 

18 19 ASHANTI Only U (Murder Inc. /IDJMG) 

22 

G I 

NELLY N Dey Say (Derrty /fo'Reel/Universal) 

32 ROB THOMAS Lonely No More (Atlantic) 

21 22 MAROON 5 Sunday Morning (Octane /J /141G) 

30 SNOOP DOGG fIJUSTIN TIMBERLAKE Signs /Doggystyle /Geffen) 

28 MARIAN CAREY It's Like That (island /IDJMG 

29 ALICIA KEYS Karma (J /RMG) 

19 26 JENNIFER LOPEZ Get Right (Epic) 

31 BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba label Group) 

36 NATALIE Gain' Crazy (Latium /Universal/ 

23 29 AVRIL LAVIGNE Nobody's Home (Arista /RMM 

25 30 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geflenl 

#1 MOST ADDED 
GAVIN DEGRAW Chariot (,BMG, 

#1 MOST INCREASED PLAYS 
FRANKIE J. FIBABY BASH Obsession No Es Amor) (Columbia) 

TOP 5 NEW & ACTIVE 
HOWIE DAY Collide (Epic) 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 
AKON Lonely (SRC /Universal) 

OMARION 0 (Epic) 

JENNIFER LOPEZ FIFAT JOE Hold You Down (Epic) 

CHR/POP begins on Page 26. 

AC 
LW 1W 

2 0 KELLY CLARKSON Breakaway (Hollywood) 

1 2 LOS LONELY BOYS Heaven (OR Music /Epic) 

3 © JOHN MAYER Daughters (Aware /Columbia) 

5 . MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

7 MAROON 5 She Will Be Loved (Octane /J /RMG) 

4 6 KEITH URBAN You'll Think Of Me (Capdob 

6 0 TIM MCGRAW Live Like You Were Dying (Curb) 

B 8 HALL & DATES I'll Be Around 

n' 9 PHIL COLLINS Dun t Let Him Steal Your Hear: Away (At /antic) 

10 MAROON 5 This Love (Octone /J /RMGI 

11 11 HOOBASTANK The Reason flsland /IDJMG) 

12 KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista /RMGI 

13 G00 G00 DOLLS Give A Little Bit (Warner Bros.) 

15 MICHAEL RUBLE Home 043 /Reprise) 

14 ROD STEWART fISTEVIE WONDER What A Wonderful World (J /RMG) 

16 TINA TURNER Open Arms (Capitol) 

19 RYAN CABRERA True /EVLA. /Atlantic/ 

17 18 MICHAEL MCDONALD Reach Out, I'll Be There (Motown /Universal) 

20 0 MERCYME Homesick (INO /Curb) 

18 20 KATRINA CARLSON Drive (Kataphonic) 

22 RICHARD MARX Ready To Fly (Manhattan/EMC) 

24 RAY CHARLES IIDIANA KRALL You Don't Know Me (Concord) 

25 SCOTT GRIMES Sunset Blvd. (Velocity) 

21 24 SHANIA TWAIN wIMARK MCGRATH Party For Two (Mercury/IDJMG) 

23 25 J. BRICKMAN fIR. VOISINE My Love Is Here (Windham Hill /RMG) 

27 VANESSA WILLIAMS You Are Everything (Laval 

26 FIVE FOR FIGHTING If God Made You (Aware /Columbia) 

29 FINGER ELEVEN One Thing (Windup) 

- ELTON JOHN All That I'm Allowed (Universal) 

ROB THOMAS Lonely No More (Atlantic) 

#1 MOST ADDED 
MICHAEL BUBLE Home (143 /Reonse) 

#1 MOST INCREASED PLAYS 
MAROON 5 She Will Be Loved (Octone /J,RMG) 

TOP 5 NEW & ACTIVE 
MAROON 5 Sunday Morning (Octona,J /RMGI 

JOE COCKER One (New Door /UMel 

CROSBY & NASH Lay Me Down (Sanctuary/SRG) 

HOWIE DAY Collide (Epic) 

ROD STEWART Blue Moon IJ /RMG/ 

AC begins on Page 46. 
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CHR/RHYTHMIC 
LW 

3 

1 

7 

2 

4 

6 

5 

8 

1W 

o 
© 
4 

5 

6 

7 

GAME 1150 CENT How We Do (Aftermath /G-Unit /lnterscope) 

LIL' JON... tIUSHER & LUDACRIS Lovers & Friends (7VT) 

50 CENT Candy Shop (Shady /Aftermath /lnterscope) 

MARIO Let Me Love You (J /RMG) 

50 CENT Disco Inferno (6-Unit /Shady /A ltermathllnterscope) 

CIARA fIMISSY ELLIOTT 1, 2 Step ((afore/Zomba Label Group) 

DESTINY'S CHILD Soldier (Columbia) 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) 

9 EMINEM Mockingbird (Shady /Aftermath /lnterscope) 

13 USHER Caught Up (1aFace /Zomba Label Group) 

12 MARIAN CAREY It's Like That flsland /IDJMG) 

10 12 T.I. Bring 'Em Out ( GrandNustle /Atlantic) 

11 13 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geffen) 

14 NATALIE Goin' Crazy (Latium /Universal) 

15 TRICK DADDY Sugar IGimme Some) (Slip-NSlide /Atlantic) 

18 BABY BASH Baby I'm Back (Universal) 

23 OMARION 0 (Epic) 

16 18 LUDACRIS Get Back Ref Jam South /IDJMG) 

24 TRILLVILLE Some Cut (BME /Warner Bros.) 

17 20 DADDY YANKEE Gasolina (V /Music/ 

28 ® YING YANG TWINS Wait (11/7-1 

29 ® BOBBY VALENTINO Slow Down (DTP /De1Jam /IDJMG) 

19 23 TORI ALAMAZE Don't Cha (Universal) 

20 24 LLOYD BANKS Karma (lnterscope) 

25 ® PITBULL fILIL' JON Toma (TVTI 

22 26 ASHANTI Only U (MurderincJILLIMG) 

27 NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive /Zomba Label Group) 

32 AKON Lonely (SRC /tin/versa/) 

38 GAME Hate It Or Love It (Afermath/G- Unit/Interscope) 

21 30 JENNIFER LOPEZ Get Right (Epic) 

#1 MOST ADDED 
AKON Lonely (SRC /Universal) 

#1 MOST INCREASED PLAYS 
50 CENT Candy Shop (Shady /A/termath/lnterscopel 

TOP 5 NEW & ACTIVE 
M. JONES EIS. THUG & P. WALL Still Tippin' (SwishaHouse /Asylum /Warner Bros.) 

MARIO How Could You (J/RMG) 

N YOUNG Happy Together (Treacherous) 

LIL' JON FIICE CUBE Roll Call (TVTI 

WILL SMITH Switch (lnterscope) 

CHR/RHYTHMIC begins on Page 31. 

HOT AC 
LW 1W 

2 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

1 2 GOO G00 DOLLS Give A Little Bit (Warner Gros.) 

3 3 KELLY CLARKSON Breakaway (Hollywood) 

4 4 LENNY KRAVITZ Lady (WO) 
6 5 FINGER ELEVEN One Thing (Wind-up) 

5 6 MAROON 5 She Will Be Loved [Octane /J /RMG) 

8 0 MAROON 5 Sunday Morning (Octone/J/RMG) 

7 8 JOHN MAYER Daughters /Aware /Columbia/ 

11 CO ROB THOMAS Lonely No More (Atlantic) 

10 10 HOWIE DAY Collide (Epic) 

9 11 SWITCHFOOT Dare You To Move (Red /nk/Coiumbial 

12 ® KEANE Somewhere Only We Know Ilnterscopel 

16 ® RYAN CABRERA True (E. V.L.A. /Atlantic) 

14 14 HOOBASTANK The Reason flsland / /D MG) 
13 15 RYAN CABRERA On The Way Down (E. V.L.A. /Atlantic) 

18 3 DOORS DOWN Let Me Go (Republic /Universal) 

20 KELLY CLARKSON Since U Been Gone (RCA /RMGI 

19 AVRIL LAVIGNE Nobody's Home (Arista /RMGI 

21 ' JET Look What You've Done (Atlantic/ 

25 i LIFEHOUSE You And Me (Gellen) 

23 ANNA NALICK Breathe 12am) (Columbia) 

22 22 NELLY KIM MCGRAW Over And Over /Derrty /fo'Reel /Curb /Universal/ 

17 23 U2 Vertigo (lnterscope) 

24 ' JESSE MCCARTNEY Beautiful Soul (Hollywood) 

27 DURAN DURAN What Happens Tomorrow (Epic/ 

26 26 LOW MILLIONS Eleanor (Manhattan /EMC) 

28 ASLYN Be The Girl /Capitol/ 

31 TIM MCGRAW Live Like You Were Dying (Curb) 

30 ' VELVET REVOLVER Fall To Pieces (RCA/RMG) 

32 i KILLERS Mr. Brightside (Island/10.W 

#1 MOST ADDED 
GAVIN DEGRAW Chariot (J /RMGI 

#1 MOST INCREASED PLAYS 
ROB THOMAS Lonely No More (Atlantic) 

TOP 5 NEW & ACTIVE 
CARBON LEAF Life Less Ordinary (Vanguard) 

COLLECTIVE SOUL Better Now (El Music Group) 

ARI HEST They're On To Me (Columbia /Red Ink) 

TEARS FOR FEARS Closest Thing To Heaven (NewDoor /UMe/ 

GAVIN DEGRAW Chariot /J /RMGI 

AC begins on Page 46. 

POWERED 

MEDIABASE 

URBAN 
LW TW 

1 1 LIL' JON... fIUSHER & LUDACRIS Lovers & Friends (TVTI 

2 2 MARIO Let Me Love You (J/RMG) 

3 3 GAME 1150 CENT How We Do (Aftermath /GUnit /lnterscope) 

4 4 TRILLVILLE Some Cut (BME /Warner Bros.) 

5 5 FANTASIA Truth Is (J /RMG) 

8 JOHN LEGEND Ordinary People (Columbia) 

11 50 CENT Candy Shop (Shady /Aftermath /lnterscope) 

6 8 DESTINY'S CHILD Soldier (Columbia) 

7 9 T.I. Bring 'Em Out (GrandNustle /Atlantic) 

9 10 50 CENT Disco Inferno IC-Unit /Shady /A ltermathllnterscope) 

12 

8 
OMARION 0 (Epic) 

16 T.I. You Don't Know Me (Grand Hustle /Atlantic) 
10 13 CIARA fIMISSY ELLIOTT 1, 2 Step ((afore/Zomba Label Group) 

14 

8 
NIVEA MIL' JON & YOUNGBL000Z Okay (Jive /Zomba Label Group) 

13 USHER Caught Up (Laface /Zomba Label Group) 

15 16 SNOOP DOGG IIPHARRELL Drop It Like It's Hot /Doggystyle /Geffen) 

18 17 SNOOP DOGG Let's Get Blown (Doggystyle /Geffen) 

19 18 FABOLOUS Baby (Atlantic) 

20 TYRA Country Boy IGG &LI 

22 ' MARIAN CAREY It's Like That (island /IDJMG) 

21 TWISTA fIFAITH EVANS Hope (Atlantic /Capitol) 

24 AMERIE One Thing (Columbia) 

17 23 LUDACRIS Get Back Wei Jam South /IDJMG/ 

38 

- 
FANTASIA Baby Mama (J /RMG) 

26 TRICK DADDY Sugar (Gimme Some) (SlipN-Slide /Atlantic) 

32 M. JONES NS. THUG &P. WALL Stk ..(SwahaHousrgAsyhut/WanurrOros) 

27 BROOKE VALENTINE fIBIG BOI & LIL' JON Girlfight (Virgin) 

23 28 LLOYD BANKS Karma (lnterscope) 

33 112 U Already Know (DelSoul? /DJMGI 

25 30 ALICIA KEYS Karma (J /RMG) 

#1 MOST ADDED 
YING YANG TWINS Wait (TVT) 

#1 MOST INCREASED PLAYS 
FANTASIA Baby Mama (J/RMG) 

TOP 5 NEW & ACTIVE 
N2U FIJERMAINE OUPRI Baby Mama Love (Virgin) 

MARIO How Could You (J /RMG) 

TRU Where U From? (New No Limit /Koch) 

NAS Just A Moment (Columbia) 

YOUNG8L000Z FIYOUNG BUCK Datz Me (So So Def/Zomba Label Group) 

URBAN begins on Page 34. 

ROCK 
LW TW 

1 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 2 SHINEDOWN Burning Bright (Atlantic) 

4 0 MOTLEY CRUE If I Die Tomorrow Ilsland /IDJMG) 

3 4 VELVET REVOLVER Fall To Pieces (RCA /RMGI 

5 © THREE DAYS GRACE Home (Jive /Zomba Label Group) 

6 3 DOORS DOWN Let Me Go (Republic /Universal) 

7 7 PAPA ROACH Scars (Geffen) 

10 O U2 All Because Of You (lnterscope) 

9 ' VELVET REVOLVER Dirty Little Thing (RCA /RMG/ 

B 10 ALTER BRIDGE Find The Real (Wind-up) 

11 11 PAPA ROACH Getting Away With Murder (Geffen) 

13 12 BREAKING BENJAMIN So Cold (Hollywood) 

12 13 THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 

17 0 BREAKING BENJAMIN Sooner Or Later (Hollywood) 

14 15 U2 Vertigo (lnterscope) 

15 16 CROSSFADE So Far Away (Columbia) 

18 

8 
BILLY IDOL Scream (Sanctuary/SRG) 

21 THEORY OF A DEADMAN No Surprise (Roadrunner /IOJMGI 

16 19 SLIPKNOT Vermilion (Roadrunner /IDJMG) 

20 ' COLLECTIVE SOUL Better Now (El Music Group) 

23 MUDVAYNE Happy? (Epic) 

22 CHEVELLE The Clincher (Epic) 

19 23 JUDAS PRIEST Revolution (Epic) 

24 0 KORN Another Brick In The Wall (Epic) 

25 25 SUBMERSED Hollow (Wind-up) 

29 ' QUEENS OF THE STONE AGE Little Sister (lnterscope,' 

28 A PERFECT CIRCLE Passive (Virgin) 

27 28 KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

26 29 COLLECTIVE SOUL Counting The Days (El Music Group) 

a) BLACK LABEL SOCIETY Suicide Messiah (Artemis) 

#1 MOST ADDED 
SILVERTIDE Blue Jeans (J/RMG) 

#1 MOST INCREASED PLAYS 
SILVERTIDE Blue Jeans (J/RMG) 

TOP 5 NEW & ACTIVE 
SILVERTIDE Blue Jeans (J /RMG) 

TRUST COMPANY Stronger (Geffen) 

DROWNING POOL Killin' Me (Wind-up) 

NO ADDRESS When I'm Gone !Sadie) (Atlantic) 

SKINORED Pressure (lava) 

ROCK begins on Page 56. 

www.americanradiohistory.com
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URBAN AC 
LW IW 

1 8 FANTASIA Truth Is (J /RMG) 

3 © JILL SCOTT Whatever (Hidden Beach /Epic) 

2 3 LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) 

5 0 MARIO Let Me Love You (J/RMG) 

4 s ANITA BAKER How Does It Feel (Blue Note / Virgin) 

14 Q JOHN LEGEND Ordinary People (Columbia) 

6 / ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J /RMG) 

8 Q BRIAN MCKNIGHT Everytime You Go Away (Motown /Universal) 

13 o HEM Can't Stop Loving You (Motown /Universa l) 

7 10 LUTHER VANDROSS Think About You (J /RMGI 

11 11 JOSS STONE Spoiled /SCurve/Virg/nl 

10 12 BRIAN MCKNIGHT What We Do Here /Motown /Universal/ 

15 

8 
PRINCE Call My Name (Columbia) 

17 GERALD LEVERT So What (If You Got A Baby) (Atlantic) 
12 15 PATTI LABELLE & RONALD ISLET Gotta Go Solo 10el Sou //IDJMG) 

9 16 GERALD LEVERT One Million Times (Atlantic) 

16 17 O'JAYS Make Up (Music World /SRG) 

20 0 TINA TURNER Open Arms (Capitol) 

19 ' 9 ALICIA KEYS Karma (J /RMG) 

18 20 USHER & ALICIA KEYS My Boo (LaFace /Zomba Label Group) 

23 $ EARTH, WINO & FIRE fIR. SAADIQ Show Me The Way /Sanctuary/SRGI 

25 ® RAHSAAN PATTERSON Forever Yours (Artistry Music) 

24 23 LEDISIfIBONEY JAMES My Sensitivity (Gets In The Way) (GRP /VMG) 

28 FAITH EVANS Again (Capitol) 

21 25 ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (J/RMG) 

26 

'KENNY G. HEARTH, WIND & FIRE The Way You Move (Arista /RMG) 

AL GREEN Perfect To Me (Blue Note /Virgin) 

22 18 BOYZ II MEN You Make Me Feel Brand New (MSM,'Koch) 

- e SAMSON Atmosphere (Five Eight's) 

27 30 QUEEN LATIFAH fIAL GREEN Simply Beautiful (Vector) 

#1 MOST ADDED 
TROY JOHNSON It's You (Sought Alter Entertainment) 

#1 MOST INCREASED PLAYS 
MARIO Let Me Love You WRAC) 

TOP 5 NEW & ACTIVE 
RAHEEM DEVAUGHN Guess Who Loves You More (Jive /Zomba Label Group) 

MINT CONDITION I'm Ready (Image) 

K(IOL & THE GANG FIBLACKSTREET No Show '05 (Sanctuary /SRG) 

RUBEN STUDDARD FIMARY MARY Ain't No Need To Worry /J /RMG/ 

MICHAEL B. SUTTON Nobody (Little Dizzy! 

URBAN begins on Page 34. 

ACTIVE ROCK 
LW !W 

I GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 THREE DAYS GRACE Home (Jive/Zomba label Group) 

3 3 SHINEDOWN Burning Bright (Atlantic) 
5 0 CROSSFADE So Far Away (Co /umbia) 

4 5 PAPA ROACH Scars (Geffen) 

7 BREAKING BENJAMIN Sooner Or Later (Hollywood) 

10 VELVET REVOLVER Dirty Little Thing /RCA /RMG) 

6 8 MOTLEY CRUE If I Die Tomorrow (lsland /IDJMG) 

11 Q CHEVELLE The Clincher (Epic) 

8 10 ALTER BRIDGE Find The Real (Windup) 

20 Q MUDVAYNE Happy? /Epic) 

9 12 3 DOORS DOWN Let Me Go (Republic /Universal) 

14 EXIES Ugly (Virgin) 

16 A PERFECT CIRCLE Passive (Virgin) 

12 15 BREAKING BENJAMIN So Cold /Hollywood) 

15 Q CROSSFADE Cold (Columbia) 

13 17 PAPA ROACH Getting Away With Murder (Geffen) 

19 

8 
QUEENS OF THE STONE AGE Little Sister (/nterscope) 

23 THEORY OF A DEADMAN No Surprise (Roadrunner/19JMGI 

18 20 VELVET REVOLVER Fall To Pieces (RCA/RMG) 

21 21 SUBMERSED Hollow (Windup) 

17 22 SLIPKNOT Vermilion (Roadrunner //LUMG) 

25 a BLACK LABEL SOCIETY Suicide Messiah (Artemis) 

22 24 KORN Another Brick In The Wall (Epic) 

24 25 JUDAS PRIEST Revolution (Epic) 

26 U2 All Because Of You llnterscope) 

30 TRUST COMPANY Stronger (Geflen) 

29 FUTURE LEADERS OF THE WORLD Everyday (Epic) 

27 SKINNED Pressure (Lava) 

33 I PROM KINGS Alone (Three Kings) 

#1 MOST ADDED 
NO ADDRESS When I'm Gone (Sadie) (Atlantic) 

#1 MOST INCREASED PLAYS 
MUDVAYNE Happy? Ton, 

TOP 5 NEW & ACTIVE 
COPPER Turn (Rockpie)) 

MADSIDE Enemy /Evo) 

EIGHTEEN VISIONS I Let Go (Epicl 

KILLSWITCH ENGAGE Rose Of Sharyn (Roadrunner'IDJMG) 

REDLIGHTMUSIC Say It Again /OM!) 

ROCK begins on Page 56. 
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COUNTRY 
LW 

1 

2 

4 

3 

7 

5 

6 

8 

9 

10 

14 

11 

12 

13 

15 

16 

18 

19 

17 

20 

21 

23 

22 

25 

28 

24 

27 

29 

31 

26 

8 

9 

Tw 

1 

8 
RASCAL FLATTS Bless The Broken Road (Lyric Street) 

KEITH URBAN You're My Better Half (Capitol) 

JOSH GRACIN Nothin' To Lose (Lyric Street) 

4 BRAD PAISLEY Mud On The Tires /Arista) 

Q CRAIG MORGAN That's What !Love About Sunday (BBR) 

6 ALAN JACKSON Monday Morning Church (Arista) 

7 LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 

SUGARLAND Baby Girl (Mercury) 

REBA MCENTIRE He Gets That From Me /MCA) 

BILLY DEAN Let Them Be Little (Curb) 

KENNY CHESNEY Anything But Mine (ANAL 

BROOKS & DUNN It's Getting Better All The Time (Arista) 

LEE ANN WOMACK I May Hale Myself In The Morning (MCA) 

MONTGOMERY GENTRY Gone (Columbia) 

JO DEE MESSINA My Give A Damn's Busted (Curb) 

ANDY GRIGGS If Heaven (RCA) 

TOBY KEITH Honkytonk LI (OreamWorks) 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

MARTINA MCBRIDE God's Will (RCA) 

TRACE ADKINS Songs About Me (Capitol) 

TIM MCGRAW Drugs Or Jesus (Curb) 

BLAINE LARSEN How Do You Get That Lonely (Giantslayer /BNA) 

JEFF BATES Long, Slow Kisses (RCA) 

LONESTAR Class Reunion That Used To Be Us) (BHA) 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista) 

SHANIA TWAIN Don't! (Mercury) 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 

30 TERRI CLARK The World Needs A Drink (Mercury) 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

#í OriOST ADDED 
GRETCHEN WILSON Homewrecker (fpicl 

#1 MOST INCREASED PLAYS 
TIM MCGRAW Drugs Or Jesus (Curb) 

TOP 5 NEW & ACTIVE 
JIMMY BUFFETT Piece Of Work (Mailboat /RCA) 

KATRINA ELAM I Want A Cowboy (Universal South) 

SAWYER BROWN FIROBERT RANDOLPH Mission Temple Fireworks Stand /Curb/ 

JEOD HUGHES Soldier For The Lonely (MCA) 

HANNA.MCEUEN Something Like A Broken Heart (MCA) 

COUNTRY begins on Page 39. 

ALTERNATIVE 
LW TW 

1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 2 PAPA ROACH Scars (Geffen) 

3 3 KILLERS Mr. Brighlside Llsland /IDJMG) 

6 QUEENS Of THE STONE AGE Little Sister (Interscope) 

4 UNWRITTEN LAW Save Me (Laval 

5 6 MY CHEMICAL ROMANCE I'm Not Okay II Promisel (Reprise) 

7 7 THREE DAYS GRACE Home (Jive /Zomba Label Group) 

16 Q BECK EPra ( lnterscope) 

8 9 CROSSFADE Cold (Columbia) 

11 a JIMMY EAT WORLD Work llnterscope 

9 11 MUSE Hysteria (EastWest /Warner Bros.) 

10 12 JIMMY EAT WORLD Pain /lnterscope7 

13 MARS VOLTA The Widow (I'll Never Sleep Alonel (Strummer /Universa0 

18 BREAKING BENJAMIN Sooner Or Later (Hollywood) 

14 A PERFECT CIRCLE Passive (Virgin) 

15 16 SUM 41 Pieces (lsland /IDJMG) 

17 0) 3 DOORS DOWN Let Me Go (Republic /Universal) 

20 18 BREAKING BENJAMIN So Cold (Hollywood) 

22 19 VELVET REVOLVER Dirty Little Thing (RCA /RMG/ 

24 0;) CHEVELLE The Clincher (Epic) 

23 21 USED All That I've Got (Reprise) 

19 22 JET Look' What You've Done (Atlantic) 

31 a GREEN DAY Holiday (Reprise) 

12 24 U2 All Because Of You [lnterscope7 

28 EXIES Ugly / Vrgin) 

29 CROSSFADE So Far Away (Columbia) 

27 KASABIAN Club Foot /RCA /RMG) 

26 28 SHINEDOWN Burning Bright (Atlantic) 

30 29 SYSTEM OF A DOWN Cigaro (American /Columbia) 

32 ZUTONS Pressure Point (Epic) 

#1 MOST ADDED 
GARBAGE Why Do You Love Me (Geffen. 

#1 MOST INCREASED PLAYS 
BECK E -Pro ( lnterscopel 

TOP 5 NEW & ACTIVE 
GRATITUDE Drive Away (Atlantic) 

NO ADDRESS When I'm Gone (Sadie) (Atlantic) 
CHEMICAL BROTHERS Galvanize (Astra /werks/EMC) 

THEORY OF A DEADMAN No Surprise (Roadrunner /1,VMGI 

HOT HOT HEAT Goodnight Goodnight [Sire /Reprise/ 

ALTERNATIVE begins on Page 60. 

POWERED 
MEDIABASE 

SMOOTH JAll 
LW 1W 

1 1 SOUL BALLET Cream (215) 

3 0 TIM BOWMAN Summer Groove (Liquid8) 

2 3 MINDI ABAIR Come As You Are (GRP/VMG) 

4 4 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

6 0 DAVE KOZ Let It Free (Capitol) 

5 6 MARION MEADOWS Sweet Grapes (Heads Up) 

9 0 KENNY G. Pick Up The Pieces (Arista /RMG) 

7 8 RICHARD ELLIOT Your Secret Love (GRP /VMG) 

11 CO PAUL BROWN Moment By Moment (GRP /VMG) 

8 10 CHRIS BOTTI Back Into My Heart (Columbia) 

10 11 QUEEN LATIFAH California Dream( ' ¡Vector) 

13 8 BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) 

12 ® GERALD ALBRIGHT To The Max (GRP /VMG) 

14 14 WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

15 ® EUGE GROOVE XXL (NaradaJazz) 

16 W. RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

17 MICHAEL LINGTON Two Of A Kind (Rendezvous) 

18 18 SEAL Walk On By (Warner Bros.) 

20 CI CHRIS BOTTI No Ordinary Love (Columbia) 

19 20 MICHAEL MCDONALD Tracks Of My Tears /Motown /Universal) 

21 21 HALL & OATES I'll Be Around (U-Watch) 

22 DAVID SANBORN Tin Tin Dee (GRP/VMG) 

29 ANITA BAKER How Does It Feel (Blue Note /Virgin) 

23 - FOURPLAY Fields Of Gold (RCA Victor /RMG) 

27 GREG ADAMS Firefly (215) 

30 ' JEFF LORBER Doh La La (NaradaJazz) 

25 PAMELA WILLIAMS Fly Away With Me (Shanachie) 

24 28 JOYCE COOLING Camelback (NaradaJazz) 

28 3RD FORCE Believe In Me (Higher Octave) 

26 I KENNY G. IlEARTH, WIND & FIRE The Way You Move (Arista /RMG/ 

d î MOST ADDED 
PAUL TAYLOR Nightlife (Peak) 

#1 MOST INCREASED PLAYS 
ANITA BAKER How Does It Feel (BlueNoteNhgml 

TOP 5 NEW & ACTIVE 
NILS Pacific Coast Highway [Baja /TSR) 

VANESSA WILLIAMS You Are Everything (Lava) 

ADANI & WOLF Daylight (Rendezvous) 

ALEXANDER ZONJIC Leave It With Me (Heads Up) 

CHUCK LOER Tropical (Shanachie[ 

SMOOTH JAZZ begins on Page 52. 

TRIPLE A 
LW TW 

1 1 GREEN DAY Boulevard 0f Broken Dreams (Reprise) 

3 © JACK JOHNSON Sitting, Waiting, Wishing (Brushlire /Oniversall 

4 © JET Look What You've Done (Atlantic) 

2 4 U2 All Because Of You (Interscope) 

7 © BLUE MERLE Burning In The Sun (/stand /IDJMG) 

9 Q TORI AMOS Sleeps With Butterflies (Epic) 

6 7 LENNY KRAVITZ Lady (Virgin) 

5 8 KEANE Somewhere Only We Know (Interscope) 

8 9 LOW MILLIONS Eleanor (Manhattan /EMC/ 

13 

8 
MADELEINE PEYROUX Don't Wait Too Long (Rounder) 

14 MARC BROUSSARD Home (lsland /IDJMG) 

11 12 HOWIE DAY Collide (Epic) 

10 13 SHORE Hard Road (Maverick/Reprise) 

18 Q COLLECTIVE SOUL Better Now (El Music Group) 

12 15 JOHN MAYER Daughters (Aware /Columbia) 

19 SNOW PATROL Chocolate (A &M /lnterscope7 

21 JOSS STONE Right To Be Wrong (SCurve /EMC/ 

22 KENNY WAYNE SHEPHERD Let Go (Reprise) 

17 ANNA NALICK Breathe 12am1(Columbia) 

27 i BECK E -Pro (lnterscope7 

24 JOHN BUTLER TRIO Zebra (Lava) 

U2 Sometimes You Can't Make It On Your Own ( lnterscope) 

25 JOHN FOGERTY Wicked Old Witch (DreamWorks/Gellen) 

16 24 U2 Vertigo llnterscopel 

' 

26 MOBY Beautiful (V2) 

28 ALISON KRAUSS & UNION STATION Restless (Rounder) 

23 27 RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 

20 28 R.E.M. Aftermath (Warner Bros.) 

29 8 
BRUCE HORNSBY Circus On The Moon (Columbia) 

OZOMATLI Love & Hope (Concord) 

#1 MOST ADDED 
MOBY Beautiful (V2) 

#1 MOST INCREASED PLAYS 
U2 Sometimes You Can't Make It On Your Own llnterscope) 

TOP 5 NEW & ACTIVE 
KATHLEEN EDWARDS Back To Me (Zoe /Rounder) 

JEM 24 (AID/RCA/HMG) 

BEN LEE Catch My Disease (New West) 

TEGAN & SARA Walking With A Ghost /Vapor/SW) 

ANI DIFRANCO Studying Stones (Righteous Babe /Music Allies) 

TRIPLE A begins on Page 63. 
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BY ERICA FARBER 

on Van Cleave Loves music. Being a heavy consumer of tie product influenced him to 

make a career change and become a music retailer. Afbr gaining much success and 

recognition, he eventually dosed his stores to devote his full attention to serving as 

President of the Coalition of Independent Music Stores 

Getting into the business: I was living in Dallas as a consulting engineer. The 

firm I worked for designed skyscrapers. I just wanted b he in the music business, and 

this was about the time CDs were invented. I was driving from Dallas to Austin to 

Waterloo Records to buy Os, and every time rd go, rd tell my wife, 'God, would I love 

to do a record store like this 
"I hooked up with some guys who had just opened the Compact Dec Centers of Dallas and 

basically hired them as consultants to teach me how to be a record -stor? owner. Once I decided to do it, 

I went to SMIJ after work and took some classes to learn how to run a ovaness. I raised money from 

family and friends and ended up moving to Birmingham, and I opened the store six weeks later." 

Founding the CIMS: "We were thriving pretty well. We got two store open, started a record label 

and started managing bands. Out of the blue, I get this call in 1995 from %lark Cope, who was at Album 

Network at the time, and he was like, 'Dude, we're going to get a bunch of :ecord -store owners together 

at NAIRD [the National Association of Independent Record Distributors. nrw the Assodation for 

Independent Music] two days from now in San Francisco, and we want .ou to be there. 
"I said 'Great, but I can't afford to come!' He went on to say they had some labels interested in 

getting us together and said, I've got a little budget, so we'll 

pay for your trip: And rm like, 'Sure, Ill come I was excited to 

meet retailers I had heard about but had never met. We sat 
around talking about our problems and basically just whining 

about how we were breaking bands and the labels weren't 

supporting us and how they would give all the co -op money to 

the chain stores. 

"Remember, this was the go -go years. where retail was 

doubling in square footage every year. CDs were just pumping 

out and Best Buy was getting into the business and starting to 

low -ball everything, so we were freaking out. Then Mike Dreese 

from Newberry Comics stood up and said, 'First of all, I'm not 
going to join, because I'm too big and I may end up competing 

with all of you one day, but let me give you some advice: You 

need to get a program together and sell it to the labels, and 

make it one -stop shopping. 

"'Right now the labels have to go to each of you 

individually to set up any kind of a promotion. Make it where 

they go to one place and it automatically sets up a promotion 

with all of you, and charge 'em money: 

"So at the end of the meeting, we all agreed to do it, and 

Mark was like, 'OK, who's going to work on this?' I ended up 

raising my hand. Terry Courier at Music Millennium and Steve 

Bergman at School Kids in Ann Arbor, MI raised their hands too. 

The three of us got together in the lobby of the hotel and said, 

'Oh, shit, what are we doing?' We decided we would create a 

program called Adopt a Band. Basically, as indie stores, we would 

find the right records and let everybody vote on whether they 
wanted to be involved with that record. We would charge the 
labels a set amount, and every store would be required to play 

the record in the store, sale -price it, put up posters in the 
window - basically, adopt the record. 

not that it's a huge moneynarer. However, it is a big deal for the stores. Another thing we are doing 

is going to bands that own heir own products and buying directly from them, putting them into 
indie retail. The bands love it because rm writing them a big cash check upfront, no returns, and the 
stores are getting all this coo stuff you can't find anywhere else." 

Biggest challenge: "Tsyirg to do the sight thing for the store owners, knowing what they want, 
then representing them conetly to the industry. Basically, rm a voice for them and have to make 

judgment calls, and that's a ctallenge." 
State of the indepence- t retailer: "Most of my stores had the best year they've ever had last 

year. It has to do with all these products I'm scoring for them and the fact we all talk to each other 
about what works. Because we don't compete with each other, there's a lot of open dialogue. Owners 

are visiting other owners, taking ideas home - it's a big self -help group. 

"We have internal support for these stores. All the stores diversified five years ago and went 

heavily into DVD and lifest}le selling, more than just music. We have also spent time with our 

owners, talking about how -o brand themselves in their communities to be the only place for music." 

Future of independent retailing: "First of all, 98% of all music is still physical, so in 10 years, is 

that number going to be 50%i Seventy percent? We're trying to remain the best possible physical 

location you can be, but also carrying nonmusic things that music fans want, just changing the retail 

mix. As things go digital, we think the iTunes thing is cool but don't see how anybody is ever going to 

make money selling songs bjj he track. We're working with bands to sell live shows. 

"Most of my owners are going to launch a Pixies download store 

where, basically, if you're Waterloo Records, you can get all your 

customers to go on your site and buy every single one of The Pixies' 

shows from the last tour as a download. I think it's $12 each, and 

the owner will get a percentage of that sale, and the customer can 

download an authorized, legal show by a band they love." 

Where radio fits: "It depends on the market. Some markets 

have such a bounty of radio, and then there's some of us that 
don't even have a Triple A station. So it depends on who you're 

talking to. I think there's a love -hate relationship with radio. 

Most of us hate the way radio has gone. 

"We think 18 -song playlists are not that great, and diversity 
has kind of gone out of these smaller markets. It really depends 

on where you are. The weird thing now is I have stores starting to 
talk about satellite and Internet radio affecting sales. As 

terrestrial radio loses its power or gets smart enough to play 

interesting music again, I think people have more choices. More 

music is getting exposed. 

"I fully blame consolidation of radio for most of our problems 

over the past few years. I don't blame downloads or file sharing. I 

blame it on radio, because as the playlists tightened, it got to 
where you heard less and less diversity on radio. So that's kind of 

my rant, but I see it getting better with alternatives coming out." 

Something that might surprise our readers about the CIMS: 

"Most of our store owners have been in business over 20 years and 

started in vinyl. Many would be surprised to know how huge vinyl 

is again. Our store in Denver has an entire second store that's 
nothing but vinyl, and they would be really shocked to see how 

many teenagers are buying vinyl Mel classic rock vinyl." 

Most influential individual: "In the beginning of formarg 

the coalition, George Daniels at George's Music Room - an urban 
retailer in Chicago who's ultra -influential in the urban community 

Don Van Cleave 
?resident, Coalition of Independent Music Stores 

"And then I started looking at all the places where we 

didn't have accounts and started working with record people who recommended stores. I went 

around the country cold calling record -store owners asking if they wasted to be part of the group. 

We then searched for that first right title we could get behind, and Tan Courier said, 'How about 

Ben Harper? 
"We were like, OK, that was Virgin, and I was going to have to sel i to Joyce Castagnola. She is 

the single scariest human I have ever met in my life, and I was too scared to call her. So I asked 

Terry to call her, and she was like, 'Hell, yeah! Let's do it!' 
"Lo and behold, the month we worked on it, Harper sold more that month than he had sold 

total on his last record. Joyce called and thanked us, and she's since I ecome the biggest supporter 

we have and is a dear friend." 

Members in the program: "We have 59 stores, but we put these people through hell to join. We 

haven't added anybody in about four yeats. In fact, we got so bad about not letting anyone else in 

that other groups formed, and we helped them because it allows an oap_rtunity to interface with 

the record companies in a meaningful way. It's basically added a lot o= power to indie retail. 

"There are now three coalitions hugely active, and we all work toget-er. By extension, there are 

250 stores that communicate and work together on a regular basis. If we accept a program, we 

expect 100% compliance from all the stores involved, and we've actually dismissed members for 

noncompliance." 
New opportunities: "We started seeing Target putting out records that only Target had. So 

instead of whining like babies that we didn't get them, we started the Lrtemal distribution company 

to handle it. We roped a whole lot of other indie stores, then released oser 50 records in the last 18 

months that you can only get at our places. 

"We call the company Junket Boy, and all of us have a piece of it We sell to 250 stores, but it's 
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- took me aside before we did our first project and said, 'What 

you're doing is incredible, bit you gotta watch out for this, this and this,' and he was exactly right. I 

owe a lot to George. 

"Another guy is Mike Freese at Newberry Comics. He's got a very successful company on top of 

everything, and he has for 25 -plus years. He has helped me craft my message over the years, 

especially for diversificatior. cut of the music business. He forecast all of that before anyone." 

Career highlight: "Hein a 29 -year -old and chucking a professional career and joining this 
business. I think that was tie biggest gut check I ever had." 

Career disappointment "A couple of times I had people ask me if I would manage them and I 

said no, and they are now mutiplatinum. I won't name them, but I think maybe I've had some 

seconds of looking back anc thinking maybe I should have done that, but no, I don't think so. I've 

enjoyed every second of it.' 
Favorite format: "NPR and college." 

Favorite new band: "Wald Leader Pretend, out of New Orleans. They just got a deal with 

Warner Bros., and I ran acrcss them live one night and they blew my head off, they are just so great. 

The label has given me an advance of it, and I can't quit playing it. It's just phenomenal!" 
Favorite movie: "Napcleon Dynamite." 
Favorite book: "Confede-acy of Dunces." 

Favorite restaurant "Highlands Bar and Grill in Birmingham." 

Beverage of choice: "lei wine." 

Email address: "DOn f cinsmusic.com." 
Hobbies: "Photograph., -ailing kids, music." 

Advice for radio: "Listed to your ears, not your consultant." 
Advice for the record industry: "Quit trying to protect your job and help your bands." 
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Radio Contact: Chris Hauser Promo 
(615) 309-3383 / ha net 

MADE TO SHINE 
THE DEBUT ALBUM / IN STORES MARCH 22 

John Davis 
Forrrerly of Superdrag. The self -titled 
solo debut n stores March 8. John lems 

" If Brian Wilson had tithed to a Pentecostal church 
instead of to his meddling shrink Dr. Landy, he'd 

sound something like this. Davis,who spent over a 

cecade leadirg punky poppers Superdrag, now 
multitracks his voice to tril about Jesus and salvation. - - 
if it helped him achieve hs goal (sobriety) and still permits him to write lowly se -lar 
hymns to his squeeze ("Me & My Girl "), let's hear it for a Higher Power.' 

John Davis is more than the best Christian album of 2005, is a footlampfor 
Christán artis s of every stripe - Thanks John -we didn't know what we were 
missing. A +" - Youthworker Jcumal - 

On tour. Always. 
www.johndavismusic.com 

i 
(r 

"Shesigs like she means it. She writes like sYmeans 

Ashley Cleveland 
13 dassic hymns. 1 Astouncinç voice. 

In scresnow 

"It is Well With My Soul" Spinning at: 
ISFI wwC9C WFSH, WJTL, WBGB, Salem Music NeMark, IOffS.I® WTCR 

I®NJ, VA:K3K WRXi WPAR, IQ$t. WAKW, WF7H, WMUZ NAIB WBJV 

it. I think she means it." -,idITT -fiat - 

"Ashley has gathered these gems from the musty hymnals that rest on otiwaoden 
pews in the neighborhood churcnes of our childhood; songs that have beevsung for 
generations by countless congregaions coming together to celebrate the made of 

faith: Here she infuses them anti new life and meaning through the n-Lsde and 
blood of her powerful and passionate voice" -Emmyiou Harris - 

I love heaffIlrft tiMelesslyrizs sung by her. Her voice captures the onging 
in us all." -Amy Grant- 

On tour with Jars Of Clay t is spring 
www.ashleydevelanccom 
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