NEWSSTAND PRICE $6.50
Green Day Steamroll Charts

“Boulevard of Broken Dreams,” off Green Day’s
American Idiot, takes top honors at an amazing six
formats this week! The
track hits No. 1 at CHR/
Pap, Hot AC, Triple A
Altsrnative, Rock and
B Active Rock. Congratula-
ll tions on this incredible
accomplishment to
¥ QP Reprise Sr. VP/Promotion
g SEREEENST Phil Costello and crew!
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Don’s ‘Bleupers’ Still Hip

Congratulations to Don Bleu on his 25 years on the air
in San Fran-
cisco! A tribute
to the man who
has influenced a
generation of
industry talent
from some of
his former co-
workers begins
on Page 46.

CP Larson Photography
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“Almost” All You Need To Know!

R&R Pop: €))-€1) (+298) R&R Hot AC: €5)- €)) (+26)
Top 40 Mainstream Monitor: 36* - 30* (+240)  Top 40/Adult Monitor: 32" - 30°

RESEARCH!
#1: WIXX, KHFI #1 Potential F 18-34
Top 5: WZKL #2 Potential All Demos, 75% familiar, KZHT #3 All Demos, WRVQ #3 Potential F 27-34
Top 10: WNOU Top 10 Potential

PHONES! PHONES! PHONES!
Top 5: WNTQ, KDND, KZHT
Top 10: KKOB, WGTZ, WRHT, WKSE, Open House Parly #6
Top 15: Z100/NY

On Headline Tour Now!

From A Hangover You Don’t Deserve

‘ Over 300,000 scanned!
SIVE Z0iAY

www.bowlingforsoup.com  www.jiverecords.com
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TALK RADIO
SEMINAR 2005

R&R’s 10th annual TRS begins
March 10. An overview of the talent,
the sessions, .
the guest

speakers and

generally

what you can

expect is presented in this week's
News/Talk/Sports column.

See Page 17

RADIO’S REVENUE
HURDLE

Exec. Editor Roger Nadel
concludes a two-part series on how
to grow radio’s 8% revenue share,
with insights from a variety of
industry insiders.

See Page 12

SPANISH CONTEMPORARY
JULIETA VENEGAS
Algo Esta Cambiando (Sony BMG)

L. GHR/POP

J"GREEN DAY Boulevard Of Broken Dreams (Reprise)

% CHR/RHYTHMIC
AME 1/50 CENT How We Do (AftermatfvG-Unit/interscope)

1
AIL JON & EASTSIDE BOYZ Lovers & Frlends (TVT)
EUHBMI AC

ANTASIA Truth Is (J/ARMG)

EGOSPEL
~'SMOKIE NORFUL | Understand (EM! Gospel)

THE INDUSTRY’S NEWSPAPER

www.radioandrecords.com

Iy How to effectively program a morning show: Page 56 _

Radio Firms Subpoenaed
In New York Payola Probe

CC/Chicago PD terminated amid investigation

The ongoing New York
state investigation into the
relationship between inde-
pendent music promoters
and radio stations

indies. Federal law prohib-
its broadcasters from ac-
cepting cash or other items
of value in exchange for

playing a spe-

has entered a new SGETUENT cific song unless

phase. absolutely the transaction
Clear Cﬁar}nel prohibited, and is disclosed to

Communications X listeners.

has confirmed that AL In the past,

it received a sub- BELLLILS record labels have

poena from New
York Attorney Gen- [SFRZ
eral Eliot Spitz-
er’s office, and
Reuters reports
that Enter-com
and Infinity have also re-
ceived subpoenas.

Spitzer began his investi-
gation last year. His office is
trying to determine whether
independent promoters
were providing gifts to sta-
tion personnel in exchange
for the stations’ playing art-
ists being promoted by the

policies to prevent

Clear Channel's
John Gehron

used indepen-
dent pro- moters
as go-betweens
to find ways to
encourage pro-
grammers to
play their songs. Last Sep-
tember several music labels
were subpoenaed as part
of the Spitzer probe. The Los
Angeles Times reported that
Spitzer asked for e-mails,
letters, contracts and other
correspondence between

PAYOLA See Page 24
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FALL RATINGS
BONANZA

| Anumber of R&R editors
offer a look at various ratings
successes in their respective
formats, while on Page 68
Mike McVay gives advice on
properly interpreting the fall
book while preparing for the spring.

Indecency Bill Passes Easily In House

Legislation ups maximum fine to $500k per violation

The House of Representatives on Feb. 16 passed by a vote of
389-38 a bill that raises from $32,500 to $500,000 the maximum
fine the FCC can impose for each violation of its indecency rules.
The bill also requires the FCC to update its indecency guidelines
every three years.

The bill passed despite stern opposition from legislators like
Reps. Bernie Sanders and Henry Waxman, who believe the mea-
sure stifles the First Amendment and could lead broadcasters to
self-censorship out of fear of drawing fines. Others, like Rep. Jan
Schakowsky, insisted that Congress should focus more on whether
a relationship exists between media concentration and broadcast

INDECENCY See Page 24

Entercom Ups Wolfe To Dir./Sports Prog.

By Al Peterson

R&R News/Tall'Sports Editor
apeterson@radioandrecords.com

Jason Wolfe, the longtime programmer of
Sports/Talk WEEI/Boston, has been upped to the
newly created corporate position of Director/
Sports Programming for Entercom. While Wolfe
will continue as Director/Programming & Opera-
tions for WEEI and the regional WEEI Sports Net-
work, he’ll also oversee programming at sister
Sports outlets KFXX/Portland, OR; KCSP/Kan-
sas City; WSSP’ /Milwaukee; and WGR/Buffalo.

“Jason is arguably the best Sports radio pro-
grammer in the country,” said Entercom VP Julie Kahn, “He
knows the industry better than anyone, so it’s only natural that
he take on this new role and share his considerable talents with
the rest of the Entercom family.”

WOLFE See Page 24

Wolfe

Fritts Ready To Launch Succession Plan
NAB's President/CEQ called ‘u tough act to follow’

Radio Enjoys Positive Growth In Jan.
Healthy national effort spurs 3% spot growth overall

. COUNTRY
RASCAL FLATTS Biess The Broken Road (Lyric Street)

L éELLY CLARKSON Breakaway (Hollywood)

0T AC By Roger Nadel : B o Howatd
i A2 Ex with Janua /| y Joe Howar

REEN DAY Boulevard Of Broken Dreams (Reprise) R&R Exec. Editor ] o7 2004, and rhen el .

[BeAg 20 EnaiBcorcs.cont combined with a strong 6% na- jhoward@radioandrecords.com

hSMOOTH JAZZ
?SDUL BALLET Cream (215)

0CK
REEN DAY Boulevard Ot Broken Dreams (Reprise}

L ACTIVE ROCK
GREEN DAY Boutevard Of Broken Dreams (Reprise)

TERNATIVE
“"GREEN DAY Boulevard Of Broken Dreams (Reprise)

Radio rebounded nicely in
January 2005 from a lackluster
December 2004 to post revenue
gains across the board for the
first month of the year. The
RAB reports local growth of
2% for the month compared

tional increase, overall spot
growth grew 3% in January
2005 vs. the same month a year
ago.

In addition to the spot recap,
this is the first time January

REVENUE See Page 24

NAB President/CEO
Eddie Fritts has notified the
group’s board of directors
that he’s ready to begin the
executive-succession pro-
cess to find his replacement.
Fritts” contract runs until

}GTHIPI.E A

REEN DAY Boulevard Of Broken Dreams (Reprisa)

}CHRISHAN AC
CASTING CROWNS Voices O1... (Beach Street/Reunion/PLG)

’CHRIS]‘IAN CHR
JEREMY CAMP Take You Back (SEC/Tooth & Nail)

HRISTIAN ROCK
EODING Move This City (Rambler)

HRISTIAN INSPO
i ELAH All My Praise (Curb)

"AREGIONAL MEXICAN
| VINTOCABLE Aire (FM) Latin)

" PICAL
- 7JUAN LUIS GUERRA Para Ti (Vene Music/Universal)

ISSUE NUMBER 1595

Radio Spot Revenue 2004-05
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April 2006 but contains a
clause that will allow him to
leave as early as this fall if a
suitable replacement is
found.

“Filling the top position
of a major Washington, DC
trade association requires a
thorough review and selec-
tion process,” Fritts said. “I
wanted to time this an-
nouncement to best facili-
tate the search committee’s
effort.”

Vi

Fritts
NAB Joint Board Chair
Phil Lombardo and Immedi-
ate Past Chair David Ken-
nedy will head up the search
committee. Lombardo said,
“We owe it to NAB member-
ship to conduct an exhaus-
tive search to find the right

FRITTS See Page 24
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LOOK WHO’S
COMING TO TRS!

O Gl

Don’t miss the most talked about anr ual event in
Talk Radio — R&R’s Talk Racio Seminar 2005!
Fill cut and submit registration form below.

i z For full agenda, or to register online, go to
= www.radioandrecords.com

Lik o O R L

LOEWS SANTA MONICA BEAGH HOTEL

LOS ANGELES, CA RANDY MICHAELS JOE SCARBOROUGH

J SEMINAR FEES
‘registration

b1
—— ey

| .;_E —DBEFOREFEBRUARY 4; 2095 — 39355 There is a $50.00

| | FAXTHIS FORM BACK TO 310-203-8450 FEBRUARY 5- MARCH 4,2005  $450 v e

- OR MAIL TO: Pleas? print carefully or type in the form below. AFTER MARCH 4, 2005 February 4, 2005
R&R Talk Radio Seminar 2005 Ful payment must accompany registration ON-SITE REGISTRATION ONLY $500

P.O. Box 515408 forr . Please include separate forms for each

istration. Phott i table.
Los Angeles, CA 90051-6708 registration. Phol oct?pnes are acceptable

OR REGISTER ONLINE AT www.radioandrecords.com METHOD OF PAYMENT
PLEASE ENCLOSE SEPARATE FO3IMS FOR EACH INDIVIDUAL REGISTRATION
MAILING ADDRESS

B e LA

A1l

Amount Enclosed: $

T 0 visa 0 mastercas 1 American Express O crex
= Account Number | i
Expiration Date
Call Letters/Company Name | | | |
Street Month  Date Signatare
City State Zip Print Cardholder Name Here
&l BlopCne s fex g QUESTIONS? Call the R&R Talk Radio Seminar 2005
=X E-mall = Hotline at 310-788-1696

: l ” ” l Loews Santa Monica Beach Hotel, Los Angeles, CA

Iv:reglstratlon

 TALK RADIO SEMINAR RATE

Sing @i Double $199/night

FO TE- RVATIONS, PLEASE CALL: 310-458-6 700

PLEASE VISIT OUR WEBSITE FOR

|
|
|
|
i
|
: OTHER HOTEL RECOMMENDATIONS
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Management/
Marketing/Sales

Technology

10
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20
76
7
80

Street Talk
Opportunities
Marketplace
Publisher’s Profile

FORMAT SECTIONS

News/Talk/Sports
A&R Worldwide
CHR/Pop
CHR/Rhythmic
Urban

17
25

Smooth Jazz
Rock
Alternative
Triple A
Americana
Christian
Latin Formats

The Back Pages 78

DeBlois Numed WPEN/Philly Station Mgr.

Bob DeBlois, a 19-year
radio veteran, has risen
from GSM to Station Man- |,
ager of Greater Media’s |
WPEN (Oldies 950)/ |
Philadelphia. He suc-
ceeds Brett Beshore, who
recently left the station.

DeBlois has been with
Greater Media since 1999,
‘when he became Business
Development Manager of
Rock WMMR/Philadel-
phia. He later rose to LSM of that
station.

“Bob’s leadership will help
make the new Oldies 950 a station
Philadelphia listeners will love,”

DeBlois

said Greater Media/
| Philadelphia VP/ Market
| Manager John Fullam, to
whom DeBlois reports.
“Bob is very creative and
has a results-driven ap-
proach that will serve our
| listeners, advertisers and
employees well.”

DeBlois said, “It’s an ex-

The Killers' debut album, Hot Fuss, was recently certified platinum, and the
band received plaques at Isiand Def Jam Music Group's headquarters in New
York. Seen here are (I-r} Island Records President Steve Bartels, bandmember
Mark Stoermer, IDJMG VP/A&R Rob Stevenson and Director/Marketing Paul

Antonio “L.A." Reid.

Resta, bandmember Brandon Flowers, band manager Braden Merrick,
bandmembers Ronnie Vannucci and Dave Keuning and IDJMG Chairman

' Goodman Now Infinity President/Marketing

| David Goodman has been pro-  domestic television division be-

|

|

citing time for Oldies 950. |
We will continue our fo- |

cus of being a very local |

station that listens to the commu-
nities it serves. I'm looking for-
ward to continued growth for the
station and our partnerships in
the community.”

COUNTDOWN TO CLEVELAND

b

ing musical landscape.

James Gang Rides Again.

June 23-25.

Convention 2005 - June 23-25

Cleveland Really Does Rock!

During the late '60s and early '70s there was a boom in the Cleve-
land music scene. The Raspberries, The Choir, The Outsiders and
The James Gang were all influential in creating a vibrant and excit-

» Tagged as a band that gave a unique twist to Beatlesque power
pop, The Raspberries were a hometown favorite. A recent reunion
concert in Cleveland sold out in four minutes.

* The Outsiders climbed the national charts to the No. 5 spot in
January 1966 with “Time Won't Let Me.”

* Formed in 1966, The James Gang found favor on the charts in
1870 with their top 20 hit “Funk #49" off their second album, The

Leam more Clevelanc music history at R&R Convention 2005,

NosobY DOES IT BETTER.

\

P O I N

T-TO -
DIRECT MARKETING SOLUTLONS
GREAT CLIENTS. GREAT MARKETING.

P OI1INT

www americanradiohistorv com

moted from Exec. VP/Marketing
to President/Marketing
for Infinity Broadcasting.
The move came two days
after the Viacom subsid-
iary upped Rob Barnett to
succeed the departing
Steve Rivers as President/
Programming for the 183- ¢
station group.

As the radio group’s
senior marketing execu-
tive, Goodman provides
corporate leadership in
developing and enhancing brand
imaging and branding cam-
paigns at the station level. He has
also been the driving force in
developing and executing spon-
sorship and advertising opportu-
nities for Infinity.

Goodman came to Infinity in
July 2002 from Lockstream Corp.,
where he was CEO. Before that he
spent six years at the Warner
Music Group, Warnervision En-
tertainment and Warner Bros.,
where he played a key role in the
development of original program-
ming. He was also responsible for
launching Saban Entertainment’s

Goodman

fore his time at Warner Bros.

During his 2 1/2 years
as Exec. VP, Goodman
has played a pivotal role
in developing multidi-
mensional radio plat-
forms for major clients
through Infinity’s inte-
grated marketing group,
Infinity Solutions and Be-
yond, which he oversees.
Additionally, Goodman
formed a unique content
and media-marketing al-
liance with America Online.

““We are fortunate to have some-
one of David’s caliber leading the
marketing efforts for Infinity,” In-

finity Chairman/CEO Joel Hol- |

lander said. “He has been an out-
standing asset to the company, cre-
ating unique branding opportuni-
ties and innovative partnerships. I
can’t think of anyone more quali-

fied than David to enhance our |

presence in the industry.”

In addition to his existing re-
sponsibilities, Goodman will have
oversight of Infinity’s technology
and new-business initiatives in his
new role.

During the Super Bowl this year, Sirius launched its new Maxim Radio channel
with a party that piayed host to several big names. Seen here enjoying the

sounds of Sirius are (I-r) actor-comedian Rob Schneider, hip-hop star Ludacris
and Maxim Radio PD Jim McClure.

| | 0'Brien Returns

' To PD Post At
- KMGL/OK City

Renda Broadcasting’s AC KMGL/
Oklahoma City has named Steve
O’Brien PD. O’Brien, who has
been with the station since 1985,
is also MD and morning show
host and will retain those duties.

The appointment marks O'Brien’s
second tour as PD, as he pro-
grammed the station from 1986 to
| 1997. He had been serving as in-
terim PD since Jeff Couch left the
station last August.

“I'm working with great people,”
O’Brien told R&R. “It’s a great ra-
dio station, and this is the place |
want to be. I was truly honored
when they asked me to become
program director again.”

KMGL GM Jim Williston said,
“Steve is a valuable, long-term
employee and very talented. We're
absolutely pleased he accepted the
position.”

Press’ 'G Rock'’
Debuts In Jersey

| Press Communications on Feb.

| 18 flipped CHR/Pop WBBO
(B98.5)/Monmouth-Ocean to a si-
mulcast of Alternative cluster-
mate WHTG (G106.3), with the
two stations

relaunching e
| as Alterna- o w
S’

tive “G Rock
Radio.” PD
| Mike Gavin, who remains in
place, told R&R, “You'll be able to
ride 80 exits on the Garden State
Parkway without losing us.”
Gavin will relinquish his mid-
day airshift to swingshifter Aimee
| Dio. Former WBBO night person-
ality Matt “Kid” Knight will take
nights on G Rock, as former
G106.3 night host Dave Wetmore
segues to overnights. Former
G106.3 morning show The Big G
Morning Show With Brian and Jen
and afternoon driver Zanyor retain
their shifts on the new simulcast.
“After previously voicetracking
| ovemights, G Rock Radio will re-
i vert back to days of yore and go
live 24/7,” Gavin told R&R. “This
| is, of course, a blatant attempt to
capture the all-important police
and newspaper-deliveryman au-
| dience.”

R&R Relocates
LA. Headquarters

Radio & Records has moved!
The new address for our Los
Angeles headquarters is 2049
‘ " Century Park East, 41st Floor,

Los Angeles, CA 90067. Our
phones, faxes and e-mail ad-
dresses remain the same.

February 25, 2005 Radio & Records ® 3
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Mediabase 24/7 Version 5.0 — Now

The leading music monitoring
service just got better.

WIDER COVERAGE 1,528 stations continuously updated
24 hours a day

OVER 20 NEW FUNCTIONS Now retrieving data is faster and
easier than ever

A REAL DIFFERENCE Access deeper airplay charts for radio
stations, satellite radio, and music

television in the USA and Canada

MORE OPTIONS Now with more formats, enhanced
archives, and new custom options

SLEEK NEW DESIGN The customized web interface makes it
easy to find the section you're looking
for at a glance

See more for yourself af www.mediabase.com

For additional information and a Mediabase temporary access account,
confact (818) 377-5300

www americanradiohistorv com
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RADIO BUSINESS

Radio Companies
Top Wall Street Expectations

By Joe Howard
R&R Mxhingian Bureau
L e

¢ 7 umulus Media, Radio One and Entravision have all
- given their investors reason to smile in recent days,
posting quarterly profits that beat Wall Street expectations.

On Tuesday Cumulus reported Q4
earnings per share of 14 cents, a pen-
ny better than the 13-cent estimate of
Thomson First Call analysts, as net
income jumped from $4.9 million (7
cents) to $9.8 million. Cumulus’ Q4
net revenue grew 13%, to $84.4 mil-
lion, while station operating income
rose 19%, to $32.5 million. Adjusted
EBITDA increased 18%, to $28.2 mil-
lion, and free cash flow rose 34%, to
$20.9 million.

For the year, Cumulus’ net income
jumped from $5 million (5 cents) to
$30.4 million (43 cents), right in line
with the expectations of Thomson
First Call analysts, as net revenue in-
creased 14%, to $320.1 million. 2004
station operating income rose 15%, to
$117.7 million, while adjusted EBIT-
DA increased 15%, to $102 million.
Fuli-year free cash flow increased
36%, to $74.9 million.

Cumuius attributed its gains last
year to contributions from stations it
began operating in 2004. Looking
ahead to Q1 2005, the company ex-
pects pro forma net revenue to grow
between 3%-4%.

During a Tuesday-morning con-
ference call with investors, Cumulus
Chairman/CEO Lew Dickey said
that while some owners are starting
toshow more interest in parting with
radio stations, his company isn't go-
ing to make any deals that don't fit
with its goals.

"The bid-ask spread seems to be
narrowing a bit, and with the proper
amount of patience, | believe that we
can continue to make accretive acqui-
sitions that will enhance our plat-
form,” Dickey said. “That being said,
we don't feel compelled to acquire
new markets at this time and will
continue to invest our cash opportu-
nistically, including our ongoing
stock-buyback program.”

He went on, “I am continuing to
cultivate my relationships with key
sellers whose assets are strategic to
the growth of our platform, and we
will stick to our discipline of doing
only accretive transactions.”

As for the advertising market,
Dickey believes the radio industry
will eventually move away from the
60-second spots that dominate the
airwaves today. “Five years from to-
day, our medium will be dominated
by 30-second spots,” he predicted.
Dickey acknowledged that Clear
Channel’s “Less Is More” inventory-
reduction plan has been the catalyst
for the new interest in shorter ads; he
said, “Clear Channel was out there
talking about the value of 30-second
announcements and working very
hard with their sales staff to create
demand for them.”

Dickey said, “I think you've got a
society with shorter attention spans,
and [ think you’ll see 30-second
spots, and also 15s and 10s. The trend
is going to be toward shorter an-
nouncements, and I think Clear
Channel is doing the right thing by
pushing that.”

And Cumulus is coming along for
the ride, he said: “We're going to be
there to accommodate that demand,
and we are changing our clocks ac-
cordingly as the demand increases
and steps up for the 30-second
spots.”

National Growth: Priority One

During a Feb. 17 conference call
withinvestors, Radio One President/
CEO Alfred Liggins said increasing
the company’s national advertising is
the “singe biggest item” on his agen-
da.

Liggins said Radio One is taking
a hard look at its relationships with
national rep firms Interep and Katz

and promised to shake up his com-
pany’s national advertising business.
“I don’t know what we're going to
do, but we're focused on it,” Liggins
said. “That is the hote-mail item over
the last three days.”

Liggins suggested that the nation-
al rep business may need retooling.
“The problem with the traditional
rep business is that they’re transac-
tion-oriented,” Liggins said. “They
handle transactions between the
agency and the radio station, but
they’ve never been great at creating
new business and effecting share
shift between mediums. That's the
way it’s always been, but things have
changed. Radio as an industry is un-
der more pressure from a share
standpoint.”

Liggins also admitted that Radio
One's strategy of splitting its national
business between Interep and Katz
hasn’t worked out. “At one time, we
thought that it made sense because
we could have them competing
against each other, but we also have
some disadvantages from not having
all of our stations under one roof,”
he said.

However, Liggins believes the is-
sues can be resolved. “It's a solvable
problem,” he said. “We‘ve got great
brands, a great platform, by and
large we've got strong ratings. If
somebody gets in front of the right
person and tells the right story, we
get money.”

RadioOne’s Q4 eamings per share
of 13 cents handily topped the 8 cents
per share estimate by Thomson First
Call as net income applicable to com-
mon shareholders increased from
$9.4 million (9 cents) a year ago to
$13.5 million. Radio One’s Q4 net
broadcast revenue rose 11%, to $79.5
million, while adjusted EBITDA in-
creased 10%, to $41.7 million. Free
cash flow increased 8%, to $22.2 mil-
lion, and station operating income
rose 11%, to $46.3 million.

EARNINGS See Page 9

Analyst Predicts "Slow But Steady’ 2005

errill Lynch analyst Laraine Mancini this week cut her

2005 radio-industry growth estimate from 3.5% to
2.9%, based on her tepid expectations for Clear Channel and
Infinity. But Mancini nonetheless said she believes the in-
dustry overall is poised for a stable year of growth.

“Despite our revenue reduction,
we have a positive outlook for the
year and anticipate steady, low- to
mid-single-digit growth that should
enable radio groups to further reduce
debt and repurchase shares through-
out the year,” Mancini said in a report
issued Feb. 18. “2005 will be a slow
but steady year for radio advertising,
with fewer ebbs and flows from
month to month.”

Mancini listed Clear Channel’s
“Less Is More” ad-inventory-reduc-
tion program, incremental nontra-
ditional revenue and macroeco-

6 ® Radio & Records February 25, 2005

nomic trends as the key drivers for
2005. While she said she doesn’t
believe new technologies like satel-
lite radio pose a near-term threat to
the radio business, Mancini cau-
tioned, “They could have a longer-
term impact if terrestrial radio does
not quickly implement its digital
strategy.”

She also pointed to radio’s adop-
tion of HD Radio as “an opportunity
to develop ancillary revenue streams
to stem the flow of ad dollars out of
radio as TSL declines from competi-
tive pressures.”

www americanradiohistorv com

Clear Channel Downgraded

CIBC World Markets analyst Jas-
on Helfstein has cut his rating on
Clear Channel stock from “sector
outperformer” to “sector performer,”
based on his concern that the compa-
ny will miss Wall Street estimates for
its Q4 radio revenue.

Pointing to challenges Clear Chan-
nel may face now that it is imple-
menting its “Less Is More” initiative,
Helfstein said he expects CC to issue
Q1 guidance below street expecta-
tions. However, he believes the stock
is currently trading at a reasonable
level and therefore maintained his
target price of $38 on the issue. He
said Clear Channel stock offers inves-
tors “modest 10% upside potential”
over the next 12 to 18 months.

— Joe Howard

Sirius Snags NASCAR From XM

tarting in 2007, NASCAR will switch its allegiance from XM to

Sirius, ending a partnership that began when XM launched and
robbing XM of one of its premier sports partnerships. The deal, which
will cost Sirius $107.5 million over five years, was announced Tues-
day in a joint conference call with Sirius CEO Mel Karmazin and
NASCAR President/CEQ Brian France. While France acknowledged
that the Sirius deal is worth a lot more to NASCAR than the deal
with XM, he said Sirius’ commitment to NASCAR played a large role
in the decision. * knew Mel would figure out the right approach for
us when it came to satellite radio]” France said. “We have a very
shared vision, and looking into the future, our view is clear. We are
with the right partner” Noting that Sirius has partnerships with two
of the three automakers that compete in NASCAR's top Nextel Cup
Series — Ford, and Dodge parent DaimlerChrysler — Karmazin
called the deal “a perfect match” for his company.

Frequent Howard Stem Show Guest Gets SEC
Subpoena; Stern Fans May Balk At Cost Of Sirius

n Wednesday gossip columnist Chaunce Hayden, who regu-

larly appears on the WXRK/New York-based Howard Stern
Show, was scheduled to testify before the Securities and Exchange
Commission in regard to possible insider trading of Sirius stock.
Hayden told CNN that he received a subpoena Feb. 18 that directed
him to contact the SEC's New York office to answer a question con-
cerning insider trading of Sirius shares. According to CNN, an SEC
lawyer asked Hayden who was in Howard Stern’s studio on Oct. 6,
2004 — the day Stem announced he'd be joining Sirius in January
2006. Sirius shares leapfrogged that moming by almost 30%; Sirius
shares closed up 16% at day's end. Hayden told the news network,
“This makes me laugh. If they subpoenaed who was in the studio,
that would be one thing. But if they are just subpoenaing me, it's
just ridiculous.” Meanwhile, Hayden phoned The KiddChris Show
at KSRX/San Antonio Monday morning and offered similar com-
ments during an informal on-air conversation with host KiddChris.
Hayden said he never owned Sirius shares or any other stock. He
also said that the SEC's interest in him may stem from an appear-
ance on an ABC on-demand TV program, Tattle Tales, in which he
predicted that Stem would make a move to a satellite radio com-
pany, adding that it would probably be New York-based Sirius over
Washington, DC-based rival XM Satellite Radio. Hayden later of-
fered similar comments to CNN, saying, “Everyone was tatking about
it, and since [former WNEW/New York afternoon hosts Opie & An-
thony] went to XM, it seemed obvious that Stem would not go where
his rivais just went. Everyone was predicting he woutd go to Sirius.”
Sirius representatives were not available for comment when con-
tacted by R&R, although a spokesperson for the satcaster told CNN
there is no reason to believe this matter involves Sirius or any of its
staffers. Stem is on vacation and wilt return to his syndicated morning
show on Feb. 28.

In other Stem-related news, a study conducted by Bridge Rat-
ings found that one in five Howard Stem listeners is prepared to
follow him to Sirius. However, many Stern fans remain undecided
as to whether they'll subscribe to Sirius come next year. When Bridge
did not bring up the cost of Sirius’ service, 22% of Stem fans said
they would sign up with Sirius to stay with Stern. However, 41% of
the respondents were undecided. When the costs of buying hard-
ware and paying a monthly fee for Sirius were fully explained, the
number of those saying they'd definitely sign up dropped to just 7%.
But 49% said they were undecided, while 44% said they would not
pay for the satellite radio service. Close to 40% also said they were
aware of the costs involved with joining Sirius. Bridge's survey of
almost 1,900 people was conducted in Los Angeles, San Diego,
Phoenix, Boston and Detroit over the three-month period that ended
Jan. 31

Emmis Head Considering Return To Baseball Ownership

mmis President/CEQ Jeff Smulyan, who once owned Major

League Baseball's Seattle Mariners, has given MLB a $100,000
deposit to bid on the Washington Nationals baseball club. “I will tell
you that | did make the deposit,” Smulyan told the Washington Post
Feb. 20. At least six other groups or individuals have made similar
deposits, and Smulyan told the newspaper that he’s chatted with
other possible investors and could either join an existing investor
group or create a new one. Should Smulyan purchase the basebait
team, which used to be the Montreal Expos, it wouid be a personal
investment and would not involve Emmis. “In any event, owning the
Nationals would not be my full-time job,” he told the Post. The Na-
tionals were bought by all 29 Major League Baseball owners from
Jeffrey Loria for $120 million in February 2002. The team is expected
to attract a price of at least $300 million.

Continued on Page 9
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RADIO NETWORKS

HUGE Increases

also in Phoenix, Wichita, Madison, Amarillo and more.
How about adding your market to the list of new winners at night?
Rockin’ Classics. Via Satellite.  Market Exclusive.  All Barter.

To find out more, comtact your Unitad Staiions Representative
by phone: 212.863.1111 x 0 or emaN- AliceCacpzr@uwitedstations.com
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BIGGER REVENUE

The biggest morning show in radio generates higger revenues.
Advertisers know the power of marketing on The Bob & Tom Show.
Bigger audience, bigger ratings, higger returns.
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RADIO NETWORKS

For more information, visit www.bobandtominfo.com or >omtact Laura Gonzo-Premiere Radio Networks {(317) 841-4769 lganzo@premiereradio.com
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RADIO BUSINESS

Earnings
Continued from Page 6

For the year, net income applicable
to common shareholders increased
from $33.6 million (32 cents) to $41.6
million (39 cents), beating Thomson
First Call’s forecast of 35 cents. Radio
One’s 2004 net broadcasting revenue
rose 5%, to $319.7 million, while ad-
justed EBITDA grew 9%, to $158.2
million. Free cash flow increased 18%,
to $91.6 million, while station oper-
ating income rose 10%, to $175.7 mil-
lion.

For Q1, Radio One forecasts low-
single-digit growth for both net
broadcast revenue and station oper-
ating income. It also expects to close
on its acquisition of 51% of Reach
Media during the quarter.

Reason For Hope

Radio One Exec. VP/CFO Scott
Royster said during the call that the
company is performing well so far this
year. “There are reasons to be cautious
and reasons to be optimistic,” he said.
“Our markets were up in the low-sin-
gle-digits in January, and business ap-
pears to be improving modestly
month by month.” Royster said that
whilelocal is healthy in some markets,

national continues to be “a conun-
drum.”

However, he said Radio One is tak-
ing steps to take more control of its
fortunes. “As our new stations start to
kick in later this vear, that will give us
some wind at our back, in addition to
some strategic programming moves
that we have made or will make at
various points this year,” he said.

Still, Royster’s not declaring that
the radio industry’s financial woes
are over. “We are not yet ready to
pound the table for radio, but per-
haps alittle light tapping is in order,”
he said. “We actually feel more opti-
mistic than we have in a while. If the
tirst six weeks of 2005 are any indi-
cation, Radio One is in for a very
busy year in which the groundwork
will continue to be laid for a very ex-
citing future.”

Entravision Revenue Grows

Revenue in Entravision’s radio di-
vision increased 7% in Q4, to $23.9
million, while broadcast cash flow
increased 22%, to $8.9 million. For the
company overall, net revenue im-
proved 11%, to $68 million, while
adjusted EBITDA rose 33%, to $22.2
million, and broadcast cash flow
jumped 27%, to $26.4 million.

Net income bounced back from a
loss of $1.2 million (5 cents per share)
a year ago to a profit of $2.6 million
(2 cents). The per-share result beat
expectations from Thomson First
Call analysts, who had expected En-
travision to break even in Q4.

For the year, net revenue increased
9%, to $259.1 million, and adjusted
EBITDA rose 20%, to $79.9 million.
2004 BCF was $96.7 million, also an
increase of 20%. While the company’s
full-year net income jumped from
$2.3 million a year ago to $6.2 million,
a $15.9 million accreditation charge
drove the bottom line into negative
territory.

Entravision posted a net loss ap-
plicable to common shareholders of
$9.7 million {9 cents), which beat by
2 cents the loss of 11 cents expected
by Thomson First Call analysts.

Elsewhere, Tribune Co. — the par-
ent company of WGN-AM/Chicago
— saw its radio-division revenue in-
crease 5%, while its overall radio and
entertainment division experienced
an overall revenue decline of 12%, to
$5.1 million. The dip was caused by
fewer syndicated programs being
produced by the Tribune Entertain-
ment Co.

—BUSINESS BRIEFS

Continued from Page 6

February Sweeps Impacting Radio Spotloads
hanks to television's February sweeps, five TV networks showed up in the top 10 most-played-com-
mercials list from Media Monitors for the week ending Feb. 20. Fox-TV and ABC-TV ranked No. 1

and No. 2, respectively, followed by Geico, Verizon Wireless and McDonald's. The second five were NBC-

TV, Mitsubishi, CBS-TV, the WB Network and Lowe's Home Improvement. Univision was the most fre-

quently played sponsor on Spanish-language stations for the week.

Arbitron Response Rates Up In Largest Markets

ata released Feb. 16 for Arbitron’s fall 2004 survey reveals that response rates in the top 10 mar-

kets increased from 27.9% to 29.5% and rates rose from 28.7% to 29.7% in the top 25 markets.
However, thanks to a decline in markets 101-pius, response rates for all markets declined by 0.2%, a dip
Arbitron noted was the smallest since 2000. Return rates increased in all markets, including a 1.3% jump,
to 55.2%, in the top 10 markets and a 1.2% rise, to 55.4%, in the top 25. Consent rates were a mixed
bag, rising in markets 1-50 but declining in markets 51-100. Arbitron also announced that it will expand
the availability of its “thank you" incentive payment to 10 more markets. Use of the premium helped in-
crease response rates in Arbitron’s bottom 20 response-rate markets by 2.7%. Starting with the winter
2005 survey, Arbitron will also begin sending a $2 incentive payment to New York and Los Angeles house-
holds that initially refuse to participate in the early stages of the survey recruitment process, but only when
the incentive can be sent to the household before Arbitron holds its standard “refusal conversion,” which
is placed to all households that initially refuse participation.

All transaction information provided by
BlA’s MEDIA Access Pro, Chantilly, VA.

o KNIK-FM/Anchorage, AK Undisclosed

* KXQX-FM/Corcoran (Visalia), CA $2.1 million

& WHLG-FM/Port St. Lucie (Ft. Pierce), FL $1.2 millicn

* KIGO-AM/St. Anthony, ID $85,000

* KAHS-AM/E| Dorado (Wichita), KS $400,000

o KUGT-AM/Jackson, MO $150,000

o KWXD-FM/Asbury (Joplin) and KHST-FM/Lamar (Pittsburg),
MO Undisclosed

e KIDS-AM/Springtield, MO $375,000

o WCOG-AM/Greensboro, NC $1.68 million

o KKVO-FM/Altus, OK $150,000

o KCOM-AM/Comanche, TX $164,000

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

® KFIG-AM/Fresno
PRICE: $2.5 million
TERMS: Asset sale for cash
BUYER: Fat Dawgs 7 Broadcasting LLC, headed by Manag-
ing Member Christopher L. Pacheco. Phone: 559-222-
2713. It owns no other stations. This represents its entry
into the market.
SELLER: Radio Central LLC, headed by Member Elihu
Harris. Phone: 510-213-0350
FREQUENCY: 1430 kHz
POWER: 5kw
FORMAT: Sports Talk
BROKER: Media Services Group

Dollars to Date: $304,463,811
(Last Year: $1,838,742,951)
Dollars This Quarter: $304,463,811

(Last Year: $493,050,533)

133

(Last Year: 848)

133

(Last Year: 230)

Stations Traded This Year:

Stations Traded This Quarter:

@ WWW.RADIOANDRECORDS.COM
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Caring ... But Not That Much

Negotiating words to live by

here are people who seem to be born to sell. I remember

when my older son was in elementary school. On the day
of the annual fundraising carnival, some parents worked the
“fishing pond,” others worked the cakewalk, and still others vol-
unteered to do cleanup duty or direct cars in the parking lot.

All Dave Vercammen ever wanted to do was
sell raffle tickets. A born salesman, he felt he
could be most valuable
doing what he did best
— convincing people
why they needed to dig
into their pockets and
spend money they may
not otherwise have
chosen to part with.

Radio is fortunate to
have a lot of people like
Dave. They simply love
to sell — love the chal-
lenge, love the pitch, love the close and, yes,
love the commission. For some people, it
comes naturally. But for others, it’s a learned
process that takes years to master.

At the recent RAB2005 sales conference in
Atlanta, one of the keynote speeches was pre-
sented by Herb Cohen. Cohen is often de-
scribed as the “world’s best negotiator.” Spend
a half-hour listening to him, and you'll under-
stand why.

Think of a crisis or a difficult negotiation,
and Cohen'’s probably been involved. Terror-
ism? He’s advised two presidents. Arms-con-
trol negotiations? He's been there. The NFL
players’strike? He took partin the negotiations
to settle. He’s done his fair share of corporate
negotiations as well and has written two books
on negotiating strategy.

Herb Cohen

Negotiating Is A Game

With a great blend of storytelling and sim-
ple explanation, Cohen walked RAB attend-
ees through a process that, at its heart, is pret-
ty simple. He told the audience, “I keep refer-
ring to negotiating as a game, selling as a game,
because I want you to see it that way. A game
is where you care, really care — but not that
much.”

And why not care that much? Cohen said
that for him, and for most of the rest of us, the
worst person to negotiate for is yourself. Not
because we don't like ourselves, but because
we're just not that good at it.

"Why is that the case?” he asked. “Do you
believe I am lacking in self-esteem? I assure
you I am not. If I could be more effective for
me and less effective for you, I would prefer it
that way. But, in truth, I am better for you.
Why? I hardly know you. I care about you —
but not that much.”

Cohen believes the best way to make a good
deal is to convey to the other side that you can
live without it. He likened it to the old Kenny
Rogers song “The Gambler,” in which Rogers
sings, “You've got to know when to hold ‘em/
Know when to fold ‘em.”

Cohen said, “If the other side senses you
might just fold ‘em and walk away, that you've
got other options and alternatives, they won't
let you fold ‘em and walk away.”

¢ | soul.

ers to our industry.

In Radio & Television

LEADERSHIP

SPOTLIGHT

There are many components to great leadership, but passion and knowledge
are the two most important. Those who know me may be surprised if | quote Scrip-
ture, but “Faith without works is dead.” The same applies to
blind passion. 0* knawledge that lacks motivation, emotion or

Great leaders communicate both of these qualities by enzour-
aging diversity, embracing change, learning about new tecanol-
gy or business philasophies, or even listening to a new artist
“heir kids (or grandk ds!) are into. They understand and appre-
ciate the wisdorm of experience, but they also know that fre-
quently solutions come from the rank and file or from outsid-

Mary Bennett, =xec. VP/Marketing, RAB, and VP, American Women

Each week R&R invites successful p2ople in and outside the radio and recording in-
dustries to share t-eir thoughts on definir g and communicating leadershia.

To make this work, Cohen believes it's impor-
tant that you come to the table truly desiring a
long-term, mutually beneficial relationship. The
goal is to create situations where both sides gain.

Don’t Force It

At the heart of negotiating, Cohen said, is
the concept of voluntary decisiorunaking. “Ne-
gotiating requires two people to say yes,” he
explained. “The problem is when one starts out
saying no or, at best, is reluctant. What you're
trying to do in selling is to move someone from
no to yes, from reluctant to commitment.”

That's where another of Cohen’s tenets for
success comes into play. “My strategy in life is
generally to make the otrier side feel superior
to me,” he said. “In many cases, you have to
work very hard, but, nevertheless, it tends to
pay off.”

One of the challenges is to be aware of cross-
cultural phenomena. Cohen reminded us that
every person in a room gets there from a dif-
ferent place and represents different interests.
Your job is to be sensitive to that and react ac-
cordingly.

“One of the most important things for you
to remember is to see every negotiation, every
selling opportunity, as a chance to solve a prob-
lem,” Cohen said. “Start out with the belief that
they don't see the situation the same way you
do. If you get somehow get into their world,
you can make the sale. You can close the deal.”

Ask, Don’t Tell

So how do you get into their world? By ot
pitching. By not persuading. Instead, start out
asking questions, even if you think you know
the answers. Listen actively. When people
speak, look at them.

“When they say something you like,” Co-
hen said, “nod and give them your approval.
When they say something that doesn’t move
you in the right direction, ignore them. I am
reinforcing movement toward the goal I am
trying to achieve.”

Cohen says this is the time for discovery, for
learning the other side’s underlying concerns,
interests and needs. He spends no time at the

Continued on Page 12

Last year stations spent millions

of dollars perfecting their sound...

Not nearly enough was invested
in how to sell it.
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Irwin
Polak

America's Logsi
Sales, Management, &k Advertising
Training.

1-888-RADIO-50

www americanradiohistorv com

“I specialize in one thing —
increasing the billing at
radio stations in the
United States.”

- Irwin Pollack
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PArT Two OF A Two-PART SERIES

Radio’s Revenue Hurdle

More insights from insiders on growing radio’s revenue

wo weeks ago, we noted that for the past six years, radio’s

overall revenue share has been stuck at 8% of the entire U.S.
advertising pie. Despite achieving $20 billion in sales last year
(on 2% growth), a 9% revenue share continues to elude us.

In Part One, RAB President/CEO Gary
Fries, Interep Marketing Group President Deb-
bie Durben and Susquehanna/San Francisco
VP /Market Manager Tony Salvadore shared
their thoughts on growing radio beyond 8%.
This week, more perspectives.

John Fuitam, VP/Market Manager,
Greater Media/Philadelphia

Marketing ROI is increasingly the name of

the game for Amenca s largest advertisers. Au-

- = tomotive advertisers,
for example, are less
concerned about brand-
ing now and more fo-
cused on test drives. We
all know radio can de-
liver extraordinary re-
sults. However, we
need to evolve our cur-

o rent capabilities and
John Fullam  jevelop new tracking
systems with events, database and the Inter-
net to continue to meet our customers’ mar-
keting ROI demands.

In sales, we need to get in earlier and deep-
er to influence where agencies and clients
spend their money. Waiting for a buy to come
down is too late. If 0% to 90% of a seller’s time
is spent on transactional, this 8% won't change.
Therefore we need to hire and train people
who are marketers and support them through
a longer selling cvcle.

It means asking ourselves what business we
are in. If we are in the business of solving mar-
keting problems and delivering results, we
can’t win waiting for avails. We should also be

sharing with advertisers the great work from
the Radio Ad Effectiveness Lab study.

We also need to look at innovative ways ra-
dio and our advertisers can kenefit from the
web and new technology like HD Radio and
new ways they can help activate consumers.

Lastly, we need to make sure our customer
service is as good as — no, better than — any
other media’s. Do our advertisers feel we seat |
them in first class, or do we direct them to |
coach? Do we run their spots as ordered, de- |
liver electronic invoicing and provide them
with effective scheduling and, if asked, break- |
through creative? Raise the bar on customer |
service and become flawless in the fundamen-
tals of marketing. It will go a long way toward
growing our business.

Rich Russo, Sr. VP/Director
Of Broadcast Services, JL Media

There are a multitude of issues here. First is
the cost factor from a creative standpoint:
Agencies make more money producmg TV |
and print ads vs. radio. g =
Next is the bad rap ra- |
dio has allowed itself to
get with the clutter, Wall
Street mentality and, of
course, most of the hor-
rid programming. |

I have always felt the §
solution was to have
stations cut exclusive =
category deals. Radio’s
strength is accessibility, but it is also a flaw. Any |
advertiser can get on, ambush a competitor
that is running spots and cause confusion. But |

Rich Russo

can you imagine only one beer on a Rock sta-
tion? The demand to be that beer would be
crazy and drive increased revenue. If a few sta-
tions started that, we would all very quickly
see the viability of radio.

Walter Sabo, President/CEO,
SaboMedia

First we must put a premium value, inter-
nally and externally, on our distribution. We
reach 98% of the homes in America. No other
medium does that. Every other medium, the
first slide in their presentation is distribution.
They sell the number of homes that can receive
the medium, not the number that do. We're the
only medium that looks for the smallest num-
ber to sell, quarter-hours.

Radio is a utility. It's the second switch. You
turn on your light, you turn on the radio. You
turn on your car, you turn on the radio. What
a medium!

The second step is the rate, We have to start
with a much higher price. I don’t mean $10
more a spot, | mean hundreds of dollars more
perspot. Then itdoesn’tstay at the media-buy-
er level, it gets to the St. VP at theclient, who's
interested in hearing the value proposition.
That's where we want
to go.

The third step is to
address the complaint
that radio presentations
tend to look bad and
are made by people
who often don’t look
professional. We have
to invest in slick-look-
ing presentations and
train our sales staffs how to get up in a room
and sell to sophisticated buyers. Just like
Conde Nast and Hearst and the TV networks
do.

Walter Sabo

Caring ... But Not That Much

Continued from Page 10

outset selling the technical features of his
product or service. It’s all about the probing.

“I'm trying to spread empathy, understand
where they're coming from,” he said. “I've rec-
ognized that decisionmaking is moving from
no to yes, to ‘decide to go with you and your
ideas.” It's not just based on facts or logic; de-
cisions are based upon feelings, emotions,
pride, self-esteem.”

Just as important, Cohen underscored that
he does not debate people or try to show them
the error of their thinking. “Why don't I ar-
gue with them?” he asked. “I don’t want to
win these arguments.” He said you don’t
want to associate yourself with someone’s hu-
miliation: “You're not going to get a lot of busi-
ness with that approach.”

No Is Halfway To Yes

When people are saying no, Cohen said, it
may not be a decision based on logic. There
may be political struggles going on inside
their organization that are playing a role.

“If you can appear non-threatening to them,

non-judgmental, as someone who listened
and seemed to understand,” Cohen said,
“you're going to get a lot of information and
you’re going to help the other side to solve
their particular problem.”

We've just scratched the surface of Cohen’s
strategies. But it’s certainly a different ap-
proach than “Walk in, shake their hand, hand
them a sales kit and begin talking about your
rankers and demos.”

Cohen is a big fan of radio — he said he’s
been a fan since before there was television.
He added, “I found that radio is something
that stayed with me, that it really helped cre-
ativity. It is the best medium for ROL There’s
no doubt that when you compare radio to
print and television, it is the best value for the
money.”And that’s coming from someone
who doesn't sell radio for a living.

“Negotiating is the game of life,” Cohen
said. “Whenever we attempt to reconcile dif-
ferences, resolve disputes, manage conflict, es-
tablish or adjust relationships, we're playing
the negotiating game. Selling is negotiating.
Persuading is negotiating. If you're a sales
professional, you're really a negotiating pro-
fessional, It's the game that will determine the
success and satisfaction you get from life.”

Introducmg
Leslie Segrete

Co-Host
from TLC's
"While You Were Qut"

s
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“Leslie & Tom are helping millions of
Americans fix their HOW-TO problems.”

“THE MONEY PIT* brings the kind of personality
and entertainment audiences crave to the consumer

Tom Kraeutler

Host

'how-to' shows.”

-- Rick Jensen, Program Director, WDEL, Wilmington

THE MONEY PIT® is a complete NTR-producing, ratings-
jumping, experience-driven radio program package that
is sweeping the nation. “These folks really get it.”

- Dick Rakovan, Senior VP/Stations, RAB

' COMPLETE HOW-TO-MAKE-REVENUE
! “AFFILIATE TOOL KIT” READY

THE MONEY PIT Minute® .60 feature available FREE!
To affiliate, call Skip at 888-263-1050
Visit us online @ www.MONEYPIT.com/backdoor

www americanradiohistorv com
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Audio Hardware
Not Made By Apple

Everything can’t grow up to be an iPod
e know all about iPods, and we love them, from the 60-
gigabyte top-of-the-line iPod Photo to the Doublemint-
sized iPod shuffle. But, you know, there’s a lot of interesting
audio hardware out there that Apple doesn’t even make, and
some of it is generating buzz of its own.

Music Is Calling

Digital music has already moved off the
computer by way of digital players, media
hubs and whole-house systems like Oxmoor’s
Zon Audio, and the first wireless webcast re-
ceivers. Now Motorola, Sony Ericsson and
Nokia want to move those digital tunes to the
mobile phone and, in Motorola’s case, into the
car.

At DEMO@15 in Scottsdale, AZ, Motorola
— a rare Fortune 100 company in the house
at the DEMO show, which, being designed as
a fast-paced showcase for the newest and
coolest, attracts mostly up-and-coming tech
outfits — showed off its new iRadio.

The details are a bit vague right now (Mo-
torola promises more info later this year, when
it's through its planned consumer tests and
closer to launch), but the basic idea is that iRa-
dio lets users’ own MP3s and subscription
programming supplied by webcasters be
transferred via Bluetooth short-range wireless
from a computer to a Motorola phone with a
memory card. The music and shows can then
be played, with an adapter, over most newer
car stereos.

With its emphasis on in-car service, Motor-
ola seems to be taking aim at XM and Sirius
with iRadio (which, obviously, has nothing to
do with radio and is more on the order of pod-
casting). But a service like this also establish-
es a beachhead in iPod country, where Apple
is waiting for it: Apple and Motorola have put
together a handset-ready version of iTunes
thatis already being shown on one phone and
that will presumably become part of the iRa-
dio package. (Meanwhile, rumors of an “iPod
phone” have been around since there have
been ilPods.)

Walkman Phones

Qver at Sony, by way of Sony Ericsson,
they’re making musical phones too. And
they’ll be using the Walkman name, which, in
its day, was just as magical as iPod's. The first
Walkman-branded phones should be arriving
before the end of the year.

Walkman phones will work with the Sony
Connect download service, and — this is Sony
recognizing the misstep it made when it tied
Sony Connect and its digital Network Walk-
man players to the proprietary ATRAC file
format — the phones will support open rights

managementand file formats to give consum-
ers as much flexibility as possible. They will
also, in another reflection of their Walkman
heritage, come with really nice headphones.
Meanwhile, the leading handset maker,
Nokia, is also moving aggressively into the
music biz, with high-profile partner Microsoft:
Nokia just debuted a line of handsets that sup-
port WMA files and Windows digital rights
management. Meanwhile, to expedite music
transfers from computer to phone and back,
the Windows Media player will add support

The rather cute fin-shaped
gray RadioShark is simply
a tuner that connects, via
a USB port, to a Mac or
PC and offers TiVo-like
functions for radio,
including live pause,
recording and time-
shifting.

(by way of a plug-in) for the Open Mobile
Alliance DRM and MPEG AAC codecs.

Nokia also has a deal with RealNetworks
to include the RealPlayer and support for Real’s
Helix DRM in its handsets — in fact, Real and
Nokia announced an expansion of the ar-
rangement days before Nokia went public
withiits collaboration with Microsoft. But Real
is more about streaming than downloads, so
the Nokia-Microsoft agreement shouldn’t
affect the Real deal, except possibly by annoy-
ing the long-running Microsoft rival.

Phones are fast adding features and capac-
ity —Samsung released the first mobile phone
with a hard drive in December of last year —
and some predict that phones will eventually
take the place of portable music players (and
PDAs). But people still love their iPods, and

Deadiine Set To Take Part in
Webcast Royalties Proceedings
The order has gone out from the just-appointed Interim Chief Copyright
Royalty Judge of the Library of Congress: The deadline for notices of
intent to participate in the hearings that will set royalty rates for music
streamed over the Intemet for 2006-2010 is March 18. The filing fee is
$150.

And filing that notice is critical. David Oxenford of the law firm of Shaw Pitt-
man said, “Under the new legislation, to participate in the proceeding, or even
to participate in settlement negotiations to try to establish a new rate without
litigation, parties must file this notice of intent to participate. Similarly, if there
is an industry settlement, the copyright judges need only consider the objec-
tions filed by parties who have timely filed a notice of intent to participate.”

This rate-setting proceeding will be the first under the Copyright Royalty and
Distribution Reform Act, which did away with the Copyright Arbitration and Roy-
alty Panel process — it was a CARP that came up with the widely criticized fee
structure under which most large webcasters now pay their royaities — in favor
| of a three-judge panel that will hear evidence and can order discovery.
| The law also made parties responsible only for their own legal bills, as op-
posed to an equal share of the cost of a CARP and that change may open the
door for smaller companies to participate. Many smaller companies felt they
had been shut out of the webcast CARP by the potential costs, and the small
streamers' complaints about the rates ultimately led to the separate rate sched-
ule set by the Small Webcasters Settlement Act, which runs until the end of
2006.

Along with labels and webcasters, broadcasters can also be expected to put
in their notices of intent to participate because — though the final legal word
has not yet been spoken on the matter — all indications are that broadcasters
can expect to continue to pay royalties on Internet rebroadcasts of music pro-

I" gramming.

there are plenty of companies that would like
a piece of Apple’s pie.

is simply a tuner that connects, via a USB port,
to a Mac or PC and offers TiVo-like functions
for radio, including live pause, recording and
time-shifting. Recordings can be set up in ad-
vance, but, as with a digital video recorder,
programs that are merely paused go into a
temporary buffer and can’t be saved.

The RadioShark has 32 AM and FM presets
J and lets recorded programs be transferred to

With the Zen Micro, Creative is targeting WMA, AAC- or AIFF-compatible portable
the popular Apple product withadevice that’s  players, making any radio show a potential
slightly smaller, comes in 10 bright colors (as  podcast. The Mac version is also integrated
opposed to the Mini’s five pastel paint jobs)
and has a five-gigabyte hard drive, up from
the Mini's four gigs. The Zen Micro shares the
Mini’s price tag, about $250.

Aside from the greater capacity, the Micro
comes with some gimmicks the Mini doesn't
have, including an FM tuner (something that's
become standard for every line of digital play-
ers but Apple’s) and the ability to record from
radio, nifty glowing blue trim and backlit but-
tons. It also has a removable, replaceable bat-
tery, a nice feature considering the much-com-
plained-about battery-life issues among iPod
products.

Though there are plenty of bigger-name
and better-marketed players out there, Cre-
ative Labs is picking up steam fast, having
sold more than 2 million music players (in all
its lines) in Q4 of last year. The company also

Creative Gets Micro

Heaven knows we’ve seen a lot of “iPod
killers” come around in the last couple of
years, but Creative Labs has set its sights a wee
bit lower: It's come out with an iPod Mini kill-
e

3

Over at Sony, by way of
Sony Ericsson, they're
making musical phones
that will be using the
Walkman name, which, in
its day, was just as
magical as iPod’s.

picked up a Best of CES honor for the $300
photo version of the Micro, and it's quietly
becoming Apple’s top competitor in the por-
table-player biz.

RadioShark

Griffin Technology, meanwhile, hasan odd
little product that isn't really competing with
anything yet: the RadioShark. The RadioShark
missed a number of predicted launch dates
but finally made it to market, with a list price
of about $70, late last year.

The rather cute fin-shaped gray RadioShark

www americanradiohistorv com

nicely with iTunes to simplify iPod transfers.

What the RadioShark won’t do is split re-
corded music shows into separate song tracks,
though individual songs can be grabbed as
they’re heard (a buffer will catch the intro),
and determined types can use their own soft-
ware to edit collected programs into songs.

Finally, in a nicely retro marketing move, a
headset maker called iZon has introduced an
iPod Mini knockoff. Same pastel shades, same
size, same little white wheel on the front. But
iZon’s little iPod Mini Me isn’t a digital mu-
sic player atall: It's an AM/FM radio.
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NEWSBREAKERS

® PAM BAKER is named Director/
Partnershlp Marketing &t KKBT/Los
Angeles, starting in March. The former
R&R editor was most recently with
KRTH/L.A.

® DAWN JONES
rises to Sales
Manager/News
Business & Non- |
traditional Reve- |
nue for Beasley's
Fayetteville, NC |
stations. She was
previously LSM
for the cluster's

WUKS & WZFX. Jones

¢ WESTWOOD ONE presents 25
Years of U2: The Road to the Rock
and Roll Hall of Fame, a two-hour
special on March 18 and 19 featur-
ing performances of hit songs, inter-
views and trivia. For affiliate informa-
tion, contact Todd Alan at 212-641-
2042. WW1 also presents exclusive
coverage of the 2005 Masters Tour-
nament, live from Augusta National
Golf Club from April 7-10. Westwood
One’s 50th consecutive year of Mas-

ters Tournament coverage will also
include the 20-part special “The Road
to the Masters,” airing March 31-April
7, each three-minute installment of the
special, hosted by John Tautges, will
preview the championship and high-
light great moments in tournament his-
tory. For more information, call 212-
641-2053.

® ZEO RADIO NETWORKS debuts
Zeo Mix Hip Hop Jungle, a wezkly one-
hour classic hip-hop show that will be
programmed by Zeo President Scott
Thomas and KDAY/Los Angeles morn-
ing show mixer DJ Icy Ice, who will also
mix the Zeo show. For more informa-
tion, call Andrew Bagley at 300-959-
1321, ext. 714.

® CRG MEDIA is now handling affili-
ate relations for The Thom Hartmann
Program, a liberal talk program that airs
weekdays from noon-3pm ET. For
more information, call 770-738-9910.

® XM SATELLITE RADIO is set to de-
but the MLB Home Plate channel as
part of its recently announced 11-year
deal to carry every Major League Base-
ball team'’s games, beginning with the
2005 season. The channel features
news, listener call-in shows, interviews
and rebroadcasts of classic games.
Among hosts already inked for the
channel are baseball greats Cal Rip-

ken Jr., Billy Ripken, Rob Dibble, Kevin
Kennedy, Larry Bowa and Buck Mar-
tinez.

® GOLDEN WAVES ENTERPRISES
launches “The Storm Report,” a daily,
three-minute report for tomado alley
that includes forecasts of the day's
storm potential, a recap of damage that
has occurred, and meteorologists from
around the country answering severe-
weather questions submitted by listen-
ers. For more information, e-mail Jus-
tin Potts at justinpotts @thestorm
report.com.

® MATRIX MEDIA's EBN Radio Net-
work presents Max and Mike on the
Movies, a two-hour talk show hosted
by Max Weiss and Mike Mayo. For
more information, call 941-379-1440
or 201-261-7220.

industry

® BMG MUSIC PUBLISHING and
FAMOUS MUSIC PUBLISHING re-
new their international sub-publishing
agreement, extending the relationship
for another five years. BMG will con-
tinue to sub-publish the Famous cata-
log worldwide, excluding the U.S,, Ja-
pan, South Korea, Taiwan, Okinawa
and Vietnam. The agreement dates
back to 1995.

NoBoDY DOEs IT BETTER.

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN

970-472-0131

RICK TORCASSO 972-661-1361

ELIZABETH HAMILTON
MARK VERONE

WWW.PTPMARKETING.COM

703-757-9866
847-705-2046

DIRECT MAIL. TELEMARKETING.
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ENECUTIVE ACTION

Olson Now Cumulus/Toledo Market Mgr.

Cumulus/FIint, MI Market Manager Brian Olson has accepted simi-
lar duties at the company's eight-station Toledo cluster. In his new
role, Olson will oversee and direct Country WKKO, Sports WLQR, Old-
ies WRQN, Rock WRWK, News/Talk WTOD, Hot AC WWWM and Clas-
sic Rock WXKR in Toledo and CHR/Pop WTWR, which serves Toledo
from nearby Monroe, MI.

Olson succeeds Kathy Stinehour, who recently accepted the CEO po-
sition at Archway Broadcasting. He will retain his role in Flint until his
replacement is found.

Olson told R&R, “Careerwise, it's a big move for me. It's a big market
for [Cumulus Chairman/CEQ] Lew Dickey and [Exec. VP] John Dickey,
and it's an honor for me to lead such an important cluster. WKKO is a
dominant heritage Country station, and I'm looking forward to leading all
of the stations in Toledo.”

Before joining Cumulus nine months ago, Olson ran Citadel’s Lansing,
MI cluster. Before that he was in Flint as Citadel's Market Manager. He
started his career in Naples, FL as GM for Renda's WGUF & WSGL,
where he spent 10 years before moving to Michigan.

Bailey To Manage Archway/Greenville, NC

ill Bailey has joined Archway Broadcasting as VP/Market Manager
for its Greenville, NC station group. He will oversee News/Talk
WMUM, CHR/Pop simulcast WRHD & WRHT, Country WWEA and AC
WWGL.
In his new job Bailey reports to Archway President/CEO Kathy Stine-
hour, who said, ‘| am confident that Bailey can make the cluster shine.”
Bailey previously served as Station Manager for WTWR/Toledo and as
GSM for Cumulus/Toledo clustermates WRWK & WXKR. He said, “I'm
excited about this opportunity, and | am looking forward to working with
such a great staff”

Artist McCoy Launches New Record Label

ountry artist Neal McCoy is set to launch a new record iabel called
903 Music, named after the area code of his Longview, TX home.
McCoy's manager Karen Kane, who previously worked at WEA and as
Director/Marketing at WB/Nashville, is President.
Radio, record and management veteran Bill Mayne
is the new imprint's VP and will serve in a general g
manager-type post that Mayne said covers “any-

thing and everything” and artist development. /
Heading up the sales effortis former WEA VP/ |
Marketing Neal Spielberg. Promotion vets
Cliff Blake and Bill Helternes have been hired |

as Field Marketing Specialists. \

“We are determined not to try and outguess -
the market,” McCoy said. “Instead, we'll do it the -
old-fashioned way — find great songs, make great
records and have a great time doing it. Although we're a small company,
we're confident that we have the resources to compete in the market-
place.

A single, “Billy’s Got His Beer Goggles On," is expected in March; an
album, That's Life, is set for a summer release. Distribution is pending,
as are announcements of other artists and staffers.

During his career on Atlantic/Nashville, McCoy had five No. 1 hits, as
well as three platinum and one gold record.

Music Choice Chooses Hendricks For Country

Music Choice has hired veteran Country programmer and personal
ity John Hendricks for the newly created position of Director/Coun-
try Music Programming. He'll be responsible for the video and audio
content on ali of Music Choice’s Country music channels and will be
based in the company's New York City offices.

“John brings decades of experience and a true passion for country
music programming to Music Choice,” company Sr. Director/Program-
ming Damon Williams said. “His proven track record will be invaluable
as we continue to roll out our new video-enhanced music network on
TVs, PCs and cell phones. We have fostered a loyal fan base around our
diverse country music channels, and John will help us maintain and build
this audience by offering the music and exclusive programs and shows
that country music fans love.”

Hendricks had been with Jones Radio Networks for more than 12 years
when he left in June 2001 to return to Washington state to be closer to his
family. When he left, Hendricks was overseeing the satellite-delivered ra-
dio formats U.S. Country and CD Country, Nashvilie Nights/Live From
Nashville With Dallas Turner and cable video channel Great American
Country. He's also been on the air at KYGO/Denver and KUBE/Seattle.
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Live365 is the larges! Internet radio

rk, with th of stati in
a wide variety of formats. Programmed
by true music tastemakers from
around the globe, Live365 offers an
enthusiastic audience for established

and up-and-coming artists alike. In a
world of consolidated playlists,
Live365 charts the tasles and
preferences of today's most vibrant
music community. Tracks with the
most plays during the seven days
ended Feb. 15, 2005 are listed
below.

LIVE .COM

Travis Storch » 866-365-HITS

Top RapMip-Hop

MARID Lel Me Love You

SNOOP DOGG /PHARRELL Drop It Like Il's Hot
50 CENT Candy Shop

MARIAH CAREY 1/F. SCOOP & J. DUPRIIIs...
OESTINY'S CHILD /LIL WAYNE & T.1. Soldier

Top Latin

MONCHY Y ALEXANDRA Perdidos
DDMENIC MARTE Ven Tu

OADDY YANKEE Gasolina

TREBOL CLAN Agarrate

JULIETA VEREGAS Algo Esta Cambiando

Top World

BEENIE MAN King Of The Dancehall
VETTO GALVEZ Mirame Filamente

FEY La Fuerza Del Destino

JULIETA VENEGAS Algo Esta Cambiando
1 WAYNE Can'l Satisfy Her

SIRIUS

SATELL TE RALIO
1221 Ave. of the Americas
New York, NY 10020

212-584-5100

Steve Biatter
ARt Nation New Country
Rich McLaughlin Al Skop
GARBAGE Why Do You Love Me BOBBY PINSON Don't Ask Me How | Know
HOT HOT HEAT Goodnight Goodnight GRETCHEN WILSON Homewrecker
MDDEST MOUSE The Workd Al Large Octane
ARCAOE FIRE Neighborhood #3 (Power Out) L )

Jose Mangin

The Pulse
Haneen Arafat
JOSS STONE Right To Be Wrong

Sirius Hits 1

Kid Kelly

GREEN DAY American Idiol

WILL SMITH Switch

SIMPLE PLAN Shut Up

LUDACRIS Number One Spot

TEGAN & SARA Waking With A Ghost

Hot Jamz

Geronimo

LIL JON U/R. KELLY In De Club
TONI BRAXTON S'pose To Be
NAS Just AMoment

SLIPKNOT Beiore | Forgel
INSTRUCTION I'm Dead
EIGHTEEN VISIONS | Let Go

Spectrum

Gary Schoenwetter

NOUVELLE VAGUE Making Plans For Nigel
JOSEPH ARTHUR Even Tho

RAY LAMONTAGNE Forever My Friend
Heart & Soul

BJ Stone

JOHN LEGEND Ordinary People

Shade 45

Lil Shawn

50 CENT I/G-UNIT Hale 11 Or Love It
T.1. Motivation

50 CENT Sk Mask

EMINEM Puke

Music
CHOICE

“Your Music. Your Choice

30 miltion homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300
Hit List
Justin Prager
50 CENT Candy Shop

Soft Rock
Justin Prager

RYAN CABRERA True

MERCYME Homesick

R&B & Hip Hop

Damon Williams

DESTINY’S CHILD Cater 2

FANTASIA Baby Mama

JENNIFER LOPEZ UFAT JOE Hold You Down
SEAN PAUL We'll Be Burning

TREY SONGS I/TWISTA Just Got To Make It
SYLEENA JOHNSON UR KELLY & FABOLOUS Hypnotic
YING YANG TWINS Wait (The Whisper Song)

RAP

DJ Mecca

COMMON Corners

MAINO Rumors

JAE MILLZ Who

YOUNG JEEZY Air force's

YING YANG TWINS Wait (The Whisper Song)

ROCK

Gary Susalis

SLIPKNOT Vermdion
ALTERNATIVE

Gary Susalis

ACCEPTANCE Different

GARBAGE Why Do You Love Me
PLAIN WHITE T'S Revenge

MODEST MOUSE The World Al Large
MUSIC Into The Night

TODAY'S COUNTRY

Liz Opoka

TIM MCGRAW Drugs Dr Jesus
JULIE ROBERTS Wake Up Older
BLAKE SHELTON Goodbye Time
ADULT ALTERNATIVE
Liz Opoka

BRAZILIAN GIRLS Lazy Lover
BRIGHT EYES | Woke Up With This Sang In...
BEN LEE Catch My Disease

RAY LAMDNTAGNE How Come

SMOOTH JAZZ

Akim Bryant

AVERAGE WHITE BAND Greatest And Latest
CHUCK LOEB When I'm With You

0°2L Doyle's Brunch

NELSON RANGEL My American Song Book
PAUL TAYLOR Nightiife

AMERICANA

Liz Opoka

NEKD CASE Rated X (Live)

MARY GAUTHIER Mercy Now

HACIENDA BROTHERS Mental Revenge
TONY JOE WHITE Wild Wolt Caliing Me

D ML&"

Rick Gillette » 800-494-8863
10miflion homes 180,000 businesses

DMX Fashion Retail
Kelly Peck

The hottest tracks at OMX Fashion Retail,
fargeted at 18-34 adults.

MOBY Lift Me Up

JENNIFER LOPEZ Get Right (Louie Vega Mix)
STANTON WARRIORS Slanty
GREENSKEEPERS Keep It Down

CHEYNKE I've Got Your Number

JANA JANA Heart Of Glass (La Da Dee)

This section features this week's new adds
on OMX MUSIC channels available via digi-
tal cabte and direct broadcast satellite.
ALTERNATIVE

Dave Sloan

FEATURES Biow Out

GARBAGE Why Do You Love Me

MARDO Here She Comes

MODEST MOUSE World At Large

ADULT CONTEMPORARY

Jason Shiff

CDLLECTIVE SOUL Better Now

TORI AMOS Sleeps With Butterflies

U2 Sometimes You Can’t Make [t On Your Own

RHYTHMIC DANCE

Danielle Ruysschaert

ASHLEE SIMPSON La La

ERASURE Breathe

ROSKO Love Is A Orug

SIMPLY RED Home (Remixes)

D1 1/LISA HUNT The Joint Is Jumpin®

ANNA VISSI Call Me

CURTIS MAYFIELD Superfly

KELLY CLARKSON Since U Been Gone (Jason Nevins Mix)

RAP/HIP-HOP
Mark “In The Dark" Shands
GAME Hate It Or Love It

[

ISNEP_
ArtisyTile Total Plays
BOWLING FOR SOUP 1985 78

JESSE MCCARTNEY Because You Live 78
KELLY CLARKSON Since U Been Gone 76
ALY & A.J. Do You Believe In Magic 75

KELLY CLARKSON Breakaway 75
JESSE MCCARTNEY Beautiful Soul 72
J0J0 Leave (Get Out} I
J0J0 Baby It's You "
RAVEN SYMONE Backilip 70
DIANA DEGARMO Emotional 37

BLACK EYED PEAS Let's Get It Started 32
LIL ROMEO I/N. CANNON My Cinderella 31
AVRIL LAVIGNE My Happy Ending 30
NELLY #/T. MCGRAW Over And Over
HILARY DUFF Fly

GWEN STEFANI {/EVE Rich G dl 30
ASHLEE SIMPSON Pieces Of Me 28
SKYE SWEETNAM Tangled Up InMe 26
HILARY DUFF | Am 25
HILARY DUFF Why Not %5

Playlist for the week of Feb. 15-21

30
30

866-MVTUNES

21,000 movie theaters

WEST

1. RAY CHARLES Whal'd | Say

2. COLLECTIVE SOUL Befter Now

3. MONTY LANE ALLEN If | Were An Anget
4. NDRAH JONES Sunrise

5. AARDN CARTER Saturcay Night

MIDWEST

1. RAY CHARLES What'd | Say

2. COLLECTIVE SOUL Better Now

3. MONTY LANE ALLEN I1 | Were An Angel
4. AARDN CARTER Saturday Night

5. NDRAH JONES Sunrise

SOUTHWEST

1. RAY CHARLES What'd | Say

2, COLLECTIVE SOUL Better Now

3. MONTY LANE ALLEN If ) Were An Ange
4. AARON CARTER Saturday Night

5. NDRAH JONES Sunrise

NORTHEAST

1. RAY CHARLES What'd | Say

2. COLLECTIVE SOUL Better Now

3. MONTY LANE ALLEN I | Were An Angel
4. AARDN CARTER Saturday Night

5. NORAH JONES Sunrise

SOUTHEAST )
1. RAY CHARLES What'd | Say

2. COLLECTIVE SOUL Better Now

3. MONTY LANE ALLEN If | Were An Angel
4. NORAH JONES Sunrise

5. AARON CARTER Saturday Night

aol Radio@Network

Ron Nenni* 415-934-2790 2

Top Pop wanlt RMIHA(IM

Jeff Graham AC Active

JENNIFER LOPEZ 1/FAT JOE Hold You Down

JIMMY EAT WORLD Work Dave Hunter

U2 Sometimes You Can't Make It On Your Own

Top Country

Beville Darden Alternative Now!

TRICK PONY It's A Heartache Chris Reeves » 402-952-7600

BOBBY PINSON Don't Ask Me How | Know

AARON LINES Waitin' On The wonderful BAGE LALIEE
) MODEST MOUSE World At Large
DIAMOND RIO One Believer PITTY SING Radio

MY CHEMICAL ROMANCE Helena

Top Jams

Donya Floyd

DESTINY'S CHILD Cater 2 U ) h!,-

FANTASIA Baby Mama the john tesh™

GAME Hate It Or Love it radio show =

JENMIFER LOPEZ Hold You Down Music and Inteligance for your Life
Scott Meyers » 888-548-8637

24 HOUR FORMATS Nightly Tesh Show

Jon Holiday » 303-784-8700 HDDBASTANK The Reason

Weekend Tesh Show

Adult Hit Radio HODBASTANK The Reason

Jon Holiday
LIFEHDUSE You And Me

Aduft Contemporary

LAUNCH

Rick Brady
music oN YAHOO!
RYAN CABRERA True c YA
US COUNTRY Jay Frank » 310-526-4247
Penny Mitchell Audio
BIG & RICH Big Time ATREYU Right Side Of The Bed
BETTER THAN EZRA A Lifetime
COLLECTIVE SOUL Better Now
DROWNING POOL Killin® Me
HOT HOT HEAT Goodnight Goodright
MICHAEL BUBLE Home
TANGO REDD Wobbie & Shake |1
TRU Where U From

YING YANG TWINS Wait

. Video
Charlie Cook * 661-294-9000 JESS! ALEKANDER Canyon Prayer
Soft AC JOHNATHAN RICE So Sweet
JUDAS PRIEST Revolution
Andy Fuller WY CHEMICAL ROMANCE Helena
GO0 GOO DOLLS Give A Little Bit AFTERS Beautiful Love

Mainstream Country

David Felker ¢ musicsnippet.com >
GRETCHEN WILSON Homewrecker

Tony Lamptey » 866-552-9118
Hot Country
Jim Hays Hip-Hop
GRETCHEN WILSON Homewrecker FAT JOE So Much More

SLIM THUG § Ain't Heard Of That

Young & Verna

David Felker
DARRYL WORLEY If Something Should Happen

R&B

112 You Already Know
BROOKE VALENTINE &/BIG BOI Girl Figh!

Please Send Your Photos

R&R wants your best snapshots.

Please include the names and titles of all pictured
and send pics to:

R&R, c/o Keith Berman:
kberman@radioandrecords.com
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| CMT TELEVISION

72 million households

Lofi Parkerson
202-380-4425 COUNTRY MUSIC TELEVISION Tube Tops » Scissor Sisters, Jay Leno.
Fars | 20 on 20 (XM 20) 5 75.1 milion households i B O e it * Solomon Burke, Late Show
Vichelle Boros Pt 51 /P eyonce is slated 1o peromM i David Letterman (CBS,
JENNIFER LOPEZ Get Right K] ; iris Part, VP/Music & Talent . o .
HERIET SG; M"gs 4y | JOHN LEGENO Ortinary Peoge on three of the tunes nominated  check ocal listings for time).
| -
50 CENT Candy Shop for Best Original Song when i
GREEN DAY Boulevard Of Broken Dreams 33| Rog THOMAS Lonely No More ADDS | Be 9 9 e Duran Duran, Jimmy
USHER Eaugnillp 531 AMERIE 1 Thing SHOOTER JENNINGS 4th O July ABC presents the telecast of they(jmme|
5 CENT Candy Shop 31 | TEGAN & SARA Walking With a Grost T0P 20 i 77th Academy Awards: She will 4 jau.7 and The Music, Late
KILLERS Mr. Brghtside 29 | WILLSMITH Switch | — team with Josh Groban on The ) ’
GAME 150 CENT How We 0o 28 | ALAN JACKSON Manday Morning Church 28 30 m'wi Night With Conan O'Brien (NBC,
BPM (XM 81 LEE ANN WOMACK | May Hate Myseltn . 27 31 X — o L
. Polar Express’ “| Believe,” she
MY CHEMICAL ROMANCE 'm Not Okay {I Promise) 25 Alan Freed BRAO PAISLEY Mud On The Tires 27 30 e ' check local listings for time).
KELLY CLARKSON Since U Been Gone 2 ) | MARTINA MCBRIDE God's Wil 27 29 will join the American Boyschoir Tuesday, 3/1
1AN VAN DAHL Inspiration - esaay,
SIMPLE PLAN Shut Ui P RASCAL FLATES Bless The Broken Road 21 28 s
= ] _ - UNITING NATIONS Out Of Touch KENNY CHESNEY 010 Blue Chair 27 % on The Chorus' “Look to Your s —
1. 8ring 'Em Out KATE RYAN Only If | KENNY CHESNEY Anyihing But Mine % 29 ” ; i <"
LINDSAY LOHAN Over 2 LEANN RIMES Nothin™ ‘Bout Love Makes % 28 | Path,” and she wil perform solo |
JESSE MCCARTNEY Beauliful Soul 17| HIGHWAY 16 (XM 16) }g:s‘xﬁ'ﬂimg;:‘ﬂ"”‘ 3 % ® | The Phantom of the Opera's ] =
MARID Let Me Love You 1 g‘:ﬁﬂﬁﬁ'sou " . KEITH URBAN You're My Better Halt 20 21| "Learn to Be Lonely” Counting &
GWEN STEFANI Rich Girl 13 omesirecker SAWYER BROWN Mission Temple Firevorks .23 22 :
——— d’ 4 | RASCALFLATIS Sk JOSH GRACIN Nt To Lose 23 2 Crows are set to perform Shrek N w
- MONTGOMERY GENTRY Gone 2 17 25 “Accidentally in Love” At
FRANKIE J. Obsessfon {No Es Amor) " SQUIZZ (XM 48) NELLY I/TIM MCGRAW Over And Over 21 28 Yy . —~
DMARION 0 0 ; GRETCHEN WILSON When | Think About . 21 28 ress time a performer had not
o Becauss OV o ffﬁgf Log:an SHANIA TWAIN Don't! 19 2 P pe ) ’ -
R AL IESE ALISON KRAUSS & UNION STATION Restless 15 18 been selected for the fifth nomi-
JET Look What You've Done 7| SILVERTIOE Blue Jeans CRAIG MORGAN That's What | Love About .. 15 11 e Di 1
PORCUPINE TREE Shallos: JAMIE O'NEAL Trying To Find Atiantis “ 12 nated song, The Motorcycle Dia- Nisay Bt
- «“ o 1SS [{e]
Video playist for the visek of Feb, 15-21. U-POP (XM29) Aoy 25 monitored by Mediabase 2477 beteen ries’ “Al Otro Lado Del Rio” (Sun- '
: Feb. 15-21 | . .
Zach Overking day, 2/27, 8pm ET/5pm PT). * Missy Elliott, The Ellen
NATASHA BEDINGFIELD Bruise Easily i
DOVES 8lack and White Tovm . F"dav' 2125 DeGeneres Show (CheCk local
Gef:,‘;’fﬂf:::g - LEMAR Soulman *Good Charlotte, The To- |istings for time and channel),
10LEWILD Love Steals Us From Loneliness night Show With Jay Leno * LeAnn Rimes hosts as the
THE LOFT (XM50) (NBC, check local listings for  new season of Nashville Star
BRAVERY An Hones! Mistake 36 Mike Marrone ti
ime).
50 CENT Candy Shop 35 | ED HARCOURT Open Book - ) - ) debuts on USA (10pm ET/PT).
JIMMY EAT WORLO Pain 34 | EDHARCOURT Bor In The 70s * Xzibit and Gavin Rossdale,  « Elton John, Jay Leno.
0AODY YANKEE Gasolina M ED HARCOURT Kids {Rise From The Ashes) . Jimmy Kimmel Live (ABC’ « Marc Broussard, Jimmy
GREEN OAY Bouievard Of Broxen Dreams 3 | GLENPHILLIPS Easier | GREAT AMERICAN COUNTRY check local listings for ime). )
GLEN PHILLIPS Gather Jim Murphy. VP/Programming g g Kimmel.
L0 LR U GLEN PHILLIPS Coura 265 million households «The Music. Last Call With : T
GAME 150 CENT Hov: We Do ) S - e Music, Last Call Wi « Slipknot, Conan O'Brien.
BATOORF/STANLEY Album c C 1 ;
EMINEM Like Toy Soldiers 30 | JoN AUER Mt Kig ADDS arson Daly (NBC, check local « Missy Elliott, Late Late Show
JENNIFER LOPEZ Get Right 29 JOSH ROUSE Saturday KEITH ANDERSON Pickin' Wildflowers listings for time)_ With Craig Ferguson (CBS,
QUEENS OF THE STONE AGE Litte Sister 25 | JOSH ROUSE Winter In The Hamptons 2‘:—2’ F;_'(“;”"—;B“Y Town ' Saturday, 2/26 cheeiciaeal kg for tirie)
USEO Al That I'e Got 14 | TOM LANGFORO Sailboat Mind P 4 ocal listin 7 b
TRILLVILLE Some Cul 21 | TOM LANGFORD | Was Raised ALAN JACKSON Monday Morning Church |  Ludacris, Saturday Night Wednesday, 3/2
o (U U2 Sometimes You Can'l LEE ANN WOMACK | May Hate Myself In The Morning . P
:::i:’if;:m TR :: —— JOSH GRACIN Nathin' To Lose Live (NBC, 11:30pm ET/PT). * 3 Doors Down, Jay Leno.

i RAW (XM SHANIA TWAIN Don't! Monday, 2/28 Bri
UNWRITTEN LAW Save Me 2| leoG TRACE AOKINS Songs About Me b, * Ben Lee, Conan O'Brien.
NAS Just A Moment 21| (0.1 it e NIORLE | e *Ryan Cabrera, The View Thursday, 3/3
T.1. Bring Em Out 20 | PURPLE CITY Purple City Byrdgang SUGARLANO Baby Gir! (ABC, check local listings for « Lang Lang, Jay Leno.

SNOOP 00GG Let's Get Blown 20 WATERCOLORS (XM71 RASCAL FLATTS Biess The Broken Road time) . d
TAKING BACK SUNDAY This Photograph Is Proof 20 e { ) BRAD PAISLEY Mud On The Tires | ’ — Julie Gidlow
Trinity BLAINE LARSEN How Do You Get That Lonety /
MATCHBOOK ROMANCE My Eves Burn 17 . T KENNY CHESNEY Anything But Mine N | — . S/
) TOBY KEITH Honkytonk U
Video playlistfor the week of Feb. 15-21. BALTAYLOR A3l KEITH URBAN You're My Better Halt r j
| MIRANDA LAMBERT Me And Charlie Talking
X COUNTRY (xm12) JOE NICHOLS What's A Guy Gotta Oc ' X T 1
Jessie Scott CRAIG MORGAN That's What | Love About Sunday e l unes USIC Ore Op
RAONEY FOSTER And Then There's Me BUOOY JEWELL If She Were Any Other Woman
_ ERICSON HOLT The Blue Side { IE':,:“TS;‘:“"AKST;'IV,V;”“ Ieeds 0nn: . o N o o
75 million households HACIENDA BROTHERS Haciénda Brothers otike Apple’s iTunes Music Store is the leading digital-music service in
Rick Krim : Infosmation current as of Feb. 25. the U.S., offering a catalog of more than 1 million songs from all four
e VP XM CAFE (XM45) | by e e e
Bill Evans . major label groups and hundreds of independents. Here's a
| AM KLOOT Echus? l | snapshot of the top-selling downloads on Tuesday, Feb. 22, 2005.
ADDS E0 HARCOURT Strarnigers
BECKE-Pro JOSH ROUSE Nashville | pﬁm ' 1.50 CENT Candy Shop
EMINEM Mockingbird A o 2. GREEN DAY Boulevard Of Broken Dreams \
WILL SMITH Switch CONCERT PULSE i 3. GWEN STEFAN & EVE Rich Girl
VELVET REVIJLVER‘ Dirty Littte Thing 36 million households o ) 4. KELLY CLAR K‘SON‘Smce U Been Gone
JOHN LEGENO Ordinary People Cindy Mahmoud, Pos. Artist {in 000s) | 5. KILLERS Mr. Brightside
KELLY CLARKSON Since U Been Gone VP/Music Programming 6. CIARA f/MISSY ELLIOTT 1, 2 Step
GREEN DAY Boulevard Ot Broken Dreams & Entertainment i 7. USHER Caught Up |
GWEN STEFANI /EVE Rich Girl 1 BETTE MIDLER 7635 ;
s VIDEQ PLAYLIST 2 METALLICA $657.2 8. JENNIFER LOPEZ Get Right
et Me Go 3 CHER $628.4 i
DESTIRIS CRLD eeEN Iy 50 CENT Candy Shop il R— e 9. VARIOUS ARTISTS Across The Universe
EMINEM Mockingbird SAMERIICEN T HOMWEID? 5 TOBY KEITH $550.3 10. LOS LONELY BOYS Heaven
lockingbir T.1. You Don't Krow Me 6 YANNI $392 3
KEANE Somewhere Only We Know USHER Caught up 7 MANNHEIM STEAMROLLER $370.0
2 All Because Of You " DESTINY'S CHILD Soldier 8 PIXIES $314.7 Top 10 Albums g
DMARION O 9 SARAH BRIGHTMAN $283.5
CROSSFADE Cold HIEATS OF 10 TRANS-SIBERIAN ORCHESTRA  S268.7 1. VARIOUS ARTISTS Garden State ST ;
JACK JDHNSON Sitting. Waiting, Wishing | TRILLVILLE L/CUTTY Some Cut 11 RASCAL FLATTS $239.2 2. GREEN DAY American Idiot
JOHR LEGEND Ordinary People 12 GREEN DAY $237.8 : |
ALICIA KEYS Karma FANTASIA Truth I 13 BILL GAITHER & FRIENDS ... $228.8 3. RAY CHARLES Genius Loves Company
ILLERS Mr. Brightsid: ing 14 KORN $213.7 .
R e ! b ris [ S LIAROON 5 Songs Asout dane
o Ui {g]
JOHN MAYER Oaughlers RAP CITY This week’s new lours: 6. KILLERS Hot Fuss
i DARDEN SMITH ! )
DUEEN LATIFAH I/AL GREEN Simply Beautiful | TRILLVILLE Some Cut JEDD HUGHES 7. U2 How To Dismantle An Atomic Bomb
R LB Emi0i MICHAEL BUBLE 8. VARIOUS ARTISTS 2005 Grammy Nominees
USHER Caught Up NAS 1/OUAN Just A Moment MINDY SMITH ]
ASHANTI Onty U MIKE JONES 5. THUG & P. WALL Still Tippin® MUDVAYNE 9. USHER Confessions
e GAME 1/50 CENT How We Do 10. JOHN MAYER Heavier Things
ASLYN Be The Girl LUDACRIS Get Back |
The CONCERT PULSE Is courtesy of
TRICK DADDY Sugar (Gimme Some) Polstar, 8 publication of Promoters’
Video playlist for the week of Feb. 21-28. 50 CENT Candy Shop On-Line Listings, 800-344-7383: k J
Video playhist for the week of Feb. 20 Cairfomia 209-271-7900. .
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apeterson@radioandrecords.com

1.7
TRS 2005 Preview

A look ahead at R&R’s 10th annual News/Talk event

Happy 30th, Mickey!
Luckoff marks 30 years at the helm of KGO/San Francisco

While R&R gets set to celebrate our 10th annual Talk Radio Seminar in
just a couple of weeks, frankly, that
anniversary pales a bit in comparison
to the one being marked this week by
KGO/San Francisco President/GM
Michael “Mickey” Luckoff.

It was 30 years ago this week, in
1975, that Luckoff was first named GM
of the station that has become the Bay
Area’s perennial radio leader. During
his incredible three-decade tenure KGO
has chalked up an amazing 106 consecutive No. 1 Arbitron finishes — an
unprecedented accomplishment unmatched by any other radio station in a
top 20 market.

/7]

| D - S—
Mickey Luckoff, then and now

0 R

It seems hard to believe that next month we will host our 10th
annual R&R Talk Radio Seminar, here in our hometown of Los
Angeles. The past decade has offered TRS attendees some pretty
special moments, and I guarantee you that this year will be no

exception.

In fact, those in attendance at TRS 2005 will
notice that, more than ever, this year’s event rep-
resents the broad spectrum that is News/Talk
radio today. From political-
ly driven, issues-oriented
talk trom both the right
and the left to “guy talk”
and “girl talk” that target
active younger demos and
the advertisers that want to
reach them, TRS 2005 has
the bases covered.

This week weoffer youa
preview of some of the
events, special guests and learning sessions that
you will find at TRS 2005, which takes place March
10-12 at the Loews Santa Monica Beach Hotel in
—os Angeles. Rooms at the Loews have already sold
out, but there are alternate accommodations avail-
able in nearby hotels. Check the R&R website at
ivwne.rdioadrecords.cont for the latest information
and special TRS 2005 roon rate deals.

TRS Speakers Rock

Some of the biggest highlights for attendees
of the R&R Talk Radio Seminars over the past
10 years have been our special guest speakers.
Who can forget ABC Radio’s legendary Paul
Harvey bringing a cruwded room to dead silence
with his legendary eloquence, or CBS News’

Sean Hannity

TRUSTED. CREDIBLE. COMPLETE.
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Charles Osgood playing banjo and leading at-
tendees in a sing-along of the Pledge of Alle-
giance only weeks after the tragic events of 9/
11, or having a front row seat to history as ABC
World News Tonight anchor Peter Jennings chat-
ted with US. Senator John McCain?

TRS 2005 will again offer a stellar lineup of
guest speakers who are all sure to kick it up a
notch.

Leading off a quartet of featured speakers will
be Westwood One host and MSNBC personali-
ty Joe Scarborough, who will speak at a general

== session on Friday, March
11, at 9am. Scarborough
brings an insider’s per-
spective on today’s hot is-
sues from his seven years
in the halls of Congress
and his public and private
conversations with every-
one from the chief execu-
tive at 1600 Pennsylvania
Ave. to the average Joe on
Main Street.

Scarborough’s no-holds- barred commentar-
ies are known to raise the blood pressure of folks
on both sides of the aisle. As he'll tell you him-
selt, Joe’s got issues,” and he'll be bringing his
thoughts ona number of them to his appearance
at TRS 2005.

Joe
Scarborough

“Vd rather have someone try something new and
fail than to ever say to me, ‘Well this is the way
we’ve always done it.” That’s a phrase that is
absolute poison to me.”

top for so many years.

it is Luckoff's hands-on leadership that has been, and continues to be, the
heart and soul of ABC Radio's legendary News/Talker. A quote from the
man who has been called the best GM in the business fings as true today }

Just as KGO has reflected the heart and soul of the Bay Area for decades. l

as it did when it first appeared on these pages in an interview with Luckoff
a few years ago. It clearly demonstrates just what it is that's kept KGO on

Continued on Page 18

Hannity Headlines Friday Lunch

This year’s Friday luncheon is sure to be an-
other memorable event as ABC Radio Net-
works personality Sean Hannity engages in a
one-on-one conversation with a very special
guest newsmaker to be announced. The event
is scheduled to air live and nationwide on
Hannity’s ABC Radio Networks-syndicated
talk show and locally in Los Angeles on
KABC.

www americanradiohistorv com

This year marks a return appearance at the
TRS podium for Hannity, who has become one
of the format’s biggest success stories since his
national radio show debuted in 2001. Our spe-
cial Friday Newsmaker luncheon, hosted by
ABC Radio, is shaping up to be one of the big-
gest events of TRS 2005, so if you're planning to
attend, be sure to get there early to grab a good
seat.

Continued on Page 18

ODC]RADIO NETWORKS
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Continued from Page 17

Our roster of A-list speakers continties on Sat-
urday morning with a special general session
featuring Air America Ra-
dio personality, comedian
and author Al Franken. Fa-
muiliar to miltions from his
years as a writer and per-
former on Saturday Night
Live, over the past few
years Franken has
emerged as a leading voice
in the still-fledgling world
of liberal Talk radio. He
will bring his satirical wit and a perspective from
the progressive Talk arena that TRS 2005 attend-
ees are sure to want to hear.

Our final guest speaker on Saturday afternoon
will be, as always, the recipient of this year’s
R&R News/Talk Radio Lifetime Achievement
Award. This vear’s honoree is Randy Michaels,
President of Radioactive and former CEO of
Clear Channel Radio. Michaels will speak
during our annual R&R News/Talk Industry
Achievement Awards luncheon, hosted by Sabo
Media.

Starting as a programmer and on-air host at
News/Talker W1 W /Cincinnati, Michaels has
risen from the control room to the boardroom
over the past 3 1/2 decades, leaving an indeli-
ble mark on the sound and presentation of
News/Talk radio across the country.

TRS Roundtable

Each year we kick off events at the Talk Ra-
dio Seminar with a general session that targets
the current issues and hot topics facing the
News/Talk industry. In years past TRS attend-
ees have enjoyed conversations with numerous
industry leaders, as well as several
spirited debates between some of
America’s most successful Talk radio
hosts.

This year’s TRS Roundtable will ex-
plore “The Other Side of Talk Radio.”
On the dais to show you why your big-
gest competition might not be on the
other News/Talk station in town will
be Premiere Radio Networks’ Phil
Hendrie, Westwood One’s Tom
Leykis, Talk Radio Network syndicated person-
ality and WKQX/Chicago moming host Erich
“Mancow” Muller and Twisted Radio creator

Al Franken

Tom Leykis

T 7 and KZOK/Seattle host

| Bob Rivers.

On hand to moderate
this special, one-time-only
event will be veteran
broadcast personality and
Talentmasters President
Don Anthonv. The session
begins at 3:30pm on Thurs-
day, March 10, so if you're
attending TRS 2005, be
sure to get checked in early to get a ringside seat
for what promises to be a memorable event.

Following this year’s TRS Roundtable willbe
the Opening Night “Talktail” Reception, hosted
this year by Jones Radio Networks. As always,
the gala is the place to see and be seen by the
movers and shakers in News/Talk radio, and it
is one TRS event you’ll want to be sure is on your
calendar.

Other opportunities for catching up with old
friends and networking at TRS include our Fri-
day-evening Happy Hour, hosted by Talk Radio
Network, and the Talk Radio Friday Night Par-
ty, hosted by Premiere Radio Networks, which
is always one of the highlight gatherings at TRS.

Actual Damn Learning Going On!

While fun and hospitality have certainly been
part of Talk Radio Seminars over the past 10
years, the real reason so many attendees return
vear after year is because TRS offers more in-
depth, format-focused learning sessions than
you will find at any industry event.

Moderators and panelists this year represent
some of the best and brightest minds in the
News/Talk radio industry from a wide cross
section of companies including ABC, Bonneville,
Buckley, CBS, CNN, Citadel, Clear Channel,
Cox, Emmis, Entercom, Fox, Infinity, Journal,
Regent, Salem, Sirius, Susquehanna and XM.

This vear’s learning sessions will offer attend-
ees discussions of a wide array of top-
ics and issues — from the debate over
liberal vs. conservative talk to compe-
tition from satellite radio to the rapid-
ly changing rules for covering news.
Here's a quick review of some of the
sessions scheduled to take placeat TRS
2005.

¢ “Why Left Talk Feels Right": How
liberal and progressive talk offers sta-
tions new growth opportunities, and
why it can potentially grow your cluster’s Talk
share in virtually any market in America.

* “The Future of News”: A roundtable dis-

Randy Michaels

| Happy 30th, Mickey!

Continued from Page 17

% |
{

“It's a demanding and commanding thought that prevails here at KGO:
Winning is important,” said Luckoff. “To that end, we are never afraid to take
chances, and we're never afraid to be wrong. I'd rather have someone try |
something new and fail than to ever say to me, ‘Well, this is the way we'v=
always done it." That's a phrase that is absolute poison to me. |

Luckoff, who was the recipient of the very first R&R News/Talk Radio |
Lifetime Achievement Award in 1998, has been honored with numerous
other awards by his broadcasting peers and also by many Bay Area commu-
nity leaders and organizations for both his principled leadership and his I
many contributions to the city and the audience served by KGO. |

On behalf of all of us at R&R, we salute Mickey Luckoff and wish him mary
more years of success as he marks this major career milestone.

}
|

= e

cussion of the questions and challenges facing
radio newsrooms in a world where budgets re-
main tight and quasi-news
outlets are proliferating on
the [nternet and other new
platforms toserve an audi-
ence that increasingly
wants news on demand
24/7.

* “Satellite Radio: It's
Here, Now Deal With It”:
Will XM and Sirius expand
radio’s listening pie or
shrink your shares and
steal terrestrial radio’s big-
gest stars? Say hello to the future, where satel-
lite radio will compete for your listeners’ time
and ears.

¢ "Weekends or ‘'Weak-ends'?”: Are you los-
ing listeners with too much pay-for-play pro-
gramming and not enough of the kind of talk
radio fans expect from
your station on Saturday
and Sundav? Learn to
make the most of week-
| ends to boost your sta-
tion’s shares all week long.

¢ “Talent Develop-
ment: [t's Job One”: It
takes great talent, on the
air and behind the scenes,
to make a great radio sta-
tion. Learn how to find and cultivate great tal-
ents for every department at your station. Don't
miss a special guest appearance at this session

Erich “Mancow”
Muller

Bob Rivers

from Westwood One Loveline co-hosts Adam
Corrola and Dr. Drew Pinsky.

* “Have You Seen Oprah’s and Ellen’s Rat-
ings?”: Guess what: Women will actually listen
to Talk radio if you talk
about something other
than just politics or T&A. » J
More and more stations =
are learning that there’s
big potential inshows that | *4 &
can turn on women and ¥
the advertisers that want h I
to reach them. 1 &

* “What Do These Sta-  phi| Hendrie
tions Know That You
Don’t?”; An inside look behind the numbers of
four of News/Talk’s biggest winners. Learn
from the programmers behind the product and
find out why they win hook after book in this
special Arbitron presentation prepared exclu-
sively for TRS 2005.

¢ “How Talk Listeners Really Listen”: Re-
searcher Jon Coleman returns to TRS with a
brand-new presentation featuring real Talk ra-
dio fans rating real national talk shows in real
time. See what tunes them in — and out— du=-
ing this eye-opening presentation procuced ex-
clusively for TRS attendees.

The 10th annual R&ER Talk Radio Sewrinar takes
place March 10-12 at the Loews Santa Monica Beach
Hotel int Los Angeles. To register, review the TRS
2005 agenda and get complete hotel reservation in-
formation, log ot to www.radioandrecords.comor
call 310-788-1696.

Doug Stephan Gets Resu Ité
WWRL. New York NY |
Up 110% adults - 280% men, 25-54, in one hook

Put Doug te work for you in Morning Drive,

Early Mornings or Mid-Morning

Contact Boh K: (6501 654-3969 or (877] 541-5250

Listen to Doug online at dougstephan.com
DEMO: dougstephan.com/affiliate
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. KLIF-AM Dallas 14 1.8 +64%
KPRC-AM Houston 2.3 3.1 +35%
KVI-AM  Seattle 0.9 23 +156%
P KFTK-FM St. Louis 2.0 4.4 +120%
/' KXL-AM Portland 2.7 6.0 +122%
. KFMB-AM San Diego 2.6 3.4 +34%
KCMO-AM Kansas City 3.0 3.6 +20%
KFAQ-AM Tulsa 2.7 4.3 +59%
KWKY-AM Des Moines 0.2 1.1 +450% \
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About seven years ago, author Elmore Leonard spent some
time in LA. hanging with Terry Anzaldo, who was head of
promotion at Maverick at the time. Leonard was in the pro-
cess of writing Be Cool, the sequel to Get Shorty. This time
around, foan shark-turned-movie producer Chili Palmer

(played once again by John Travolta) backs his way into the |

record business. To make the book feel as authentic as pos-
sible, Leonard wanted to spend some time with a seasoned
promo pro to soak up some of the lingo and atmosphere. En-
ter TA. In the process, Leonard borrowed many of Anzaldo's
trademark mannerisms and phone phrases and incorporated
them into the character of Nicky Carcaterra, played in the film
by Harvey Keitel.

“The story came full-circle last week, when | was invited
to attend the premiere in Holly-
wood,” Anzaldo tells ST. “At least
three times in the movie, Keitel says,
‘I'm bangin’ the phones like a G-D
wild man!" Those were the exact
=words that came out of my mouth.
é You know | used to call people ‘pimp,’
‘my brotha’ or ‘bro’ on the phones,
and that’s exactly what this character
is doing — and he's played by Harvey Freakin’ Keitel! It was very
surreal.” See Travolta and Uma Thurman dance again — Be
Cool opens March 4.

Together again for the

first time.

Need More Junk In The Trunk

Excessively hairy WIOQ/Philadelphia morning stunt boy

Diego Ramos was arrested in Atlantic City, NJ fast weekend.
First, the back story: The Borgata Casino recently made na-
tional headlines with its new policy that mandates that its cock-
tail waitresses — tastefully nicknamed “Borgata Babes” —
maintain their bird-like weights or risk suspension or termi-
nation. Apparently, Diego prefers a little
meat on his bones, so he and a group
of interns made a road trip to A.C. to
protest.

At 7am on Feb. 21, Diego and com-
pany set up shop inside the hotel's
lobby and began picketing and shouting
such winning slogans as “Bring back the
chunk!” according to horrified eyewit-
nesses. After being escorted outside by
security, they continued in front of the
hotel, broadcasting the whole mess live via Diego's cell phone.
Police quickly arrived and arrested only Diego. “We don't let
people come in here and protest,” says Borgata's gruff-but-

A sturdy man who loves
him a sturdy woman.

mil BRI G

comedy troupe Upright Citizens Brigade, who, along with fel-

has been thrown into late-nights at
WXRK (92.3 K-Rock)/New
York every night this week with
only these guidelines, provided by
OM Rob Cross: 1) Don't curse, 2)
Make sure to play enough music,

you want.
About |2 seconds later, the ru-
mor mill swung into overdrive with

Insert ‘face made for radio’
Jjoke here.

1 rumblings that Cross may be
grooming Fogelnest and friends to replace Howard Stern

| when Stern departs for Sirius in 2006. At this point, who the
hell knows?

The Programmiing Dept.

* Like many, we were surprised to learn that PD Paul Wil-
liams had exited Susquehanna Country KPLX (99.5 The Wolf)/
Dallas after six years. He can be reached at hobiepaul@att.net.
Interested in programming The Wolf? Get your package in
front of VP/GM Lon Bason at lbason@dfwradio.com or via fax
at 214-253-2746.

* With KHKS/Dallas Asst. PD/MD/midday talent Fernando
Ventura leaving this week for KNGY/San Francisco, PD Patrick
Davis hands night jock Billy The Kidd interim MD stripes.
The midday shift remains unfilled.

* KWIE/Riverside PD Chris Loos is headed to the big city
as Asst. PD/MD of sister KDAY/Los Angeles. Loos, who will
also handle noon-3pm, will be invoived in finding his succes-
sor at KWIE. Rush your stuff to KWIE, 1845 Business Center
Drive, Suite {06, San Bernardino, CA 92408, or e-mail MP3s
and resumes to chris@wild96.com.

* WFLZ/Tampa midday princess Ashlee Reid adds MD
stripes that are as colorful as they are functional.

* Pamal AC WMEZ (Soft Rock 94.1)/Pensacola, FL has fi-
nally hired a PD: Annie Sommers, who most recently pro-
grammed Cox Classic Hits WBBY (The Bay)/Tampa. She re-
places some guy named Kevin Peterson, who ran off last year
to join some trade magazine as Christian Editor.

* Ciaudine Delorenzo exits as PD of Citadel Active
Rocker WQXA/Harrisburg.

* MD/night jock Angel Garcia exits Beasley CHR/Rhyth-
| mic WRDW (Wired 96.5)/Philadelphia and is rumored to be
headed west.

‘Radio’ & “Education’ In Same Stosy!

lovable VP Larry Mullin, who doesn’t expect the hotel to |

press charges. Ramos is scheduled for a March 7 hearing on a
charge of “defiant trespass.”

Could Be True, Could Be True

By the time you read this, the official word should be out
that KKDL/Dallas Asst. PD/MD jay Michaels is leaving to as-
sume the PD reins at the station he’s been consulting, new
Sinclair CHR/Pop WZNR (The New Zone@|06.|)/Nor-
folk. The move will reunite Michaels with his former boss from
KDHT (Hot 93-3)/Austin, Bob Sinclair.

Hey, Kids! Let’s Start A Rumor!

“Get ready for the greatest crappy college radio show ever
— that for some reason is going to be on the largest com-
mercial Rock radio station in the country.” That's the word
from jake Fogelnest (pictured), a member of the improv
20 ® Radio & Records February 25, 2005

| * NextMedia/Carolinas Director/Top 40 Programming Tony
Banks is leaving the day-to-day radio routine — but will help
| guide the next generation of broadcasters. He's returning to
Miami to head up the Broadcast Arts Magnet Program for Mi-
ami-Dade Public Schools. Outgoing NextMedia VP/Program-
ming Don “Nope, | Haven't Left Yet” Parker is spearheading
the search for Banks’ replacement as PD of CHR/Pop WERO
(Bob 93.3)/Greenville, NC. Rush your stuff to Parker at
dparker@nextmediagroup.net, or snail it to NextMedia Group,
425 S. Sunrise Way, H-7 No. 107, Palm Springs, CA 92262.

* In a story of a similary “edumacational” nature, KRZQ/
Reno, NV PD jeremy Smith is also stepping down to go back
to school to pursue his lofty goal: a graduate degree in Com-
| parative Government/Latin American Affairs! Sliding into
Smith’s still-warm PD chair is Asst. PD/MD Mat Diablo.

* Syracuse University’s student-owned and -operated CHR/
| Pop WJPZ began broadcasting at 89.1 FM on Jan. 30, 1985.

WwwWwW americanradiohistorv com

low Upright Citizen Paul Scheer, |

To salute the station’s 20th birthday, the Alumni Association is
throwing a banquet at the Syracuse University Sheraton on
March 5, featuring a keynote address by Sirius Exec. VP/Pro-
gramming jay Clark. WJPZ alums include Broadcast Architec-
ture VP Hal Rood, PromoSuite/ListenerEmail’'s Rocco Macri
and Radio Disney air personality B.B. Goode. If you would
| like to attend, contact Scott Meach at 888-323-2257 or Matt
Friedman at 248-855-6777.

Formats You’ll Flip Over

and 3) Have fun and do whatever

* At 5pm on Feb. |7, KWNZ/Reno, NV made the move
from CHR/Rhythmic back to Pop as “Z93.7" under PD Eddie

| Gomez.
|+ KDRE/Little Rock, which recently fipped from Adult Standards

TIMELINE

YEAR A6 0

o

» infinity Broadcasting promotes Greg Strassell to Sr.VP/
Programming.

* Michael Erickson officially adds PD duties at Clear Chan-
nel's KKSF/San Francisco.

= Mark Remington promoted to Market Manager for Clear
Channel’s Denver cluster.

YEARS AGO

@

« Jeff Dinetz joins NextMedia Group as Exec. VP/co-COO.

* Michael Hughes named GM of Infinity’s Classic Rock
WZGC (Z93)/Atlanta.

« Clear Channel promotes Carolyn Gilbert to Exsc. VP/
GM of radio research and marketing company Critical
Mass Media.

YEARS AGD

®

| = Ron Valeri moves to WAXQ (Q104.3)/
New York as PD.

* Peter Asher joins Sony Music Entertain-
ment as Sr. VP,

* Maxx Myrick officially promoted to PD
of WVAZ/Chicago.

YEARS AGO

®

* A&M makes J.B. Brenner the label's first
VP/Album Promotion.

* Dave Anthony becomes PD of CBS's
Gold KODJ/Los Angeles.

* Michae! Packer named Operations Di-
rector of WXYT/Detroit

YEARS AGO [

* Dave Michaels named PD of WZOU/Boston.
|

®

* Grace Broadcasting names Mike Lareau President/
[elele}

= Dick Rakovan appointed VP/GM of RKO's WFYR/Chi-
cago.

YEARS AGO

®

| =Dan Halyburton appointed PD/after-
noon driver at WQAM/Miami.
= Robert J. Tole named Station Manag-
er of WPOR-AM & FM/Portiand, ME. |
» Gregg Hersholt appointed News Direc- Dan
tor at KUR/Seattle.

YEARS AGO

Hatyimmion

@

* Johny Kaye appointed PD of KINT-AM & FM/E| Paso.

*Mike Anderson moves to WYRE-AM & FMW/Rockford,
IL as PD.

» Carl Wigglesworth named PD of KONO/San Antonio.
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to Alternative, changes calls to KWBF and now prefers to be
addressed as “WBI01," if you don't mind. Alyne Hoover, who
worked there from 1997-1959, returns as PD, while former
KDRE PD Peter Gunn returns from Styles Media/Panama City,
FL for nights.

Now, Back To The Countdown!

* After six years with Clear Channel CHR/Pop WNCI and
Classic Rock sister WFJX in Columbus, OH, Asst. PD/MD Joe
Kelly lands his first PD gig: Country sister WRBT/Harrisburg.
Kelly replaces Shelly Easton, now OM of Citadel’s Allentown
cluster.

* Asst. PD/MD/afternoon talent Lucas is leaving Cumulus
CHR/Rhythmic WWKL (Hot 92)/Harrisburg to seek his fame
and fortune outside this great business. Please, no Amway
jokes.

¢ Dan Edwards is named PD of NextMedia CHR/Pop

WRTS/Erie, PA. His arrival marks a return to the NextMedia |

fold, as he previously programmed WCZQ/Champaign, IL.
Most recently, Edwards was PD of KKCT/Bismarck, ND. He
replaces Jeff Hurley, now PD of WHKF/Harrisburg.

* Ryno, the Asst. PD/MD/afternoon guy at Citadel Active
Rocker WAQX (95X)/Syracuse, has left the building. Ryno re-
cently raised the ire of Howard Stern when he slammed Stern
on 95X’s website for jumping to satellite radio.

* Jeff Jarnigan, Director/Programming for Citadel’s Baton
Rouge cluster, is the new PD of South Central AC W] XB/Knox-
ville, replacing Mike Blakemore.

News Involving Guys Named Mud

* In a move that surprised almost no one, especially since
we prematurely leaked it last week, Asst. PD/MD Mike
“Mud” Kennedy is now officially sporting the PD stripes at
NextMedia's WSFM
(Surf 107.5)/Wilm-
ington, NC.

* WQSM & WKQB/
Fayetteville, NC PD
Chris Chaos is head-
ed to the PD chair at
Classic Rocker WARO
(Arrow 94.5)/Ft. Myers.
Chaos replaces Mike

Yet another guy named Mud.

‘Mud” Allen, who exited in November.

2004 MARCONI AWARD NOMINEE -
SYNDICATED PERSONALITIES OF THE YEAR

i L’
27N

N

| Quick Hits

* Industry vet Charlie Kendall exits mornings at Sandusky
Classic Rocker KSLX/Phoenix. Find him at 480-659-9976 or
charlie@charliekendall.com. joe Bonnadonna, who's been
programming both KSLX and clustermate KDKB, seeks a
morning replacement with programming experience to over-
see KSLX, freeing him up to concentrate on KDKB.

* WWWQ (All The Hits Q100)/Atlanta Marketing & Pro-
motion Director Scott Kinney is upped to the newly created

| position of Director/Creative Marketing & Events, leaving a lu-
| crative Promotion Director opening. E-mail your stuff pronto

| to Q100 OM/PD Dylan Sprague at dsprague@alithe |

hitsq!00.com. Down the hall, utility infielder Thomas Crone
is upped to Music Coordinator.

* Following last week's Chicago Sun-Times piece by colum-
nist Robert Feder that predicted morning team John Monds
and Emilie McKendall would be the next to be let go in the
“revolving door” of personnel at Crawford Urban AC WSRB,
Monds resigned to head to crosstown WILV (100.3 Love
FM) for mornings. Monds assured ST that Feder’s piece had

| nothing to do with his leaving.

Talk Topics

* Both Chicago News/Talk outlets — WLS and WGN —
are now without PDs. The latest casualty is veteran WLS/Chi-
cago PD Michael Packer, who exits.

* Major League Baseball's new DC franchise, the Washing-
ton Nationals, will be heard on three stations in Bonneville/
Washington's cluster: WFED-AM (Federal News Radio) and

| Hot AC simulcast WWVZ-FM & WWZZ-FM (Z104).

Condolences

Our thoughts are with the family and friends of Fresno ra-
dio fixture Charlie (Scott) Griggs, who lost his battle with
cancer on Feb. 20, just a few days short of his 72nd birthday.
His longtime friend and co-worker Rick Hampton described

Due to the Presidents Day holiday, Nielsen
television ratings were unavailable at press

time. I

Scott’s resume thusly: “Husband, father, grandfather, Little
League coach, mentor, ham radio operator
and antenna designer, golfer, magician (a
good one), computer geek and Buffalo Bills
fan.” Scott is best known for his stints at
KMAK-AM/Fresno in the early '80s and
KDWN/Las Vegas (named after his daugh-
ter, Dawn). In 1993 he was named OM of

Charlie & friend at
KMAK back in the
day.

KBOS/Fresno, retiring in 1996. Scott is sur-
vived by Chrysta, his wife of 4| years, and several children and
| grandchildren.

« Condolences to United Stations Exec. Producer Roxy

Myzal and her family and friends on the death of Myzal's
mother, Isabel, after a long battle with Parkinson’s disease. The
family requests that donations be made to the Community
Hospice, 246 Manny's Corner Rd., Amsterdam, NY 12010,
or the Michael ). Fox Foundation for Parkinson's Research.

BOX OFFICE TOTALS
February 18-21

Title Distributor $ Weekend $ To Date

1 Hitch (Sony) $36.50 $94.81
2 Constantine (WB)* $34.61 $34.61
3 Because Of Winn-Dixie (Fox)* $13.20 $13.20
4 Son Of The Mask (New Line)* $10.10 $10.10
5 Are We There Yet? (Sony) $8.10 $71.10
6 Million Dollar Baby (WB) $7.75 $55.25
7 Boogeyman (Sony) $6.00 $41.64
8 Pooh’s Heffalump Movie (BuenaVista) $5.41 $12.67
9 The Aviator {Miramax) $5.04 $88.99
10 Sideways (Fox Searchlight) $4.90 $59.12

Note: Figures reflect a three-day weekend.
“First week in refease. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week’s openers include
Cursed, co-starring recording artist Mya. The film's Image
Entertainment soundtrack sports Bowling For Soup's “Lil’
Red Riding Hood,” Collective Soul’s “Better Now,” Three
‘ Days Grace’s “Are You Ready,” Apollo 440’s "Stadium Park-

ing Lot,” Alkaline Trio’s “Fine Without You,” Junkie XL's “Spir-
its,” Dashboard Confessional’s “This |s a Forgery,” The |
Crystal Method’s “Bound Too Long” and cuts by Steve Har- ‘

well, Reno, gusgus, Whodini, Seven Wiser and MBD.

Also opening this week is Man of the House, co-starring
recording artist Christina Milian. Meanwhile, Bush frontman
Gavin Rossdale has a supporting role in Constantine, which
is already in theaters.

— Julie Gidlow

ORNING NUMIBERS

JACKSONVILLE
SAVANNAH

AUGUSTA
SARASOTA

PENSACOLA
TALLAHASSEE
PANAMA CITY

FARGO
BILOXI

MORGANTOWN
HUNTINGTON
HILTON HEAD

LEX € TERRY CAN BE HEARD EACH WEEKDAY MCANING-ON ROCK RADIO STATIONS AROUND THE COUNTRY.
CONTACT PETER WELPTON AT 304.245.8500 0R PETER@LEXANDTERRY.COM FOR THE 2005 LEX ¢ TERRY MEOIA XiT AND DEMO CD.

*MORNING RADIO NE
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HITSTOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART February 25, 2005

w ™ ARTIST ALBUM

15 1 RAY CHARLES Genius Loves Company
3 2 GREEN DAY American Idiot

2 3 THE GAME The Documentary

14 4 GRAMMY NOMINEES 2005 Various

10 5 USHER Confessions

1 6 3 DODRS DOWN Seventeen Days

6 i JOHN LEGEND Get Lifted

1" 8 EMINEM Encore

13 9 KELLY CLARKSON Breakaway

46 10 ALICIA KEYS The Diary Of Alicia Keys
26 1" MAROON 5 Songs About Jane

25 12 KILLERS Hot Fuss

18 13 RAY! Soundtrack

22 14 GWEN STEFANI Love, Angel, Music, Baby
8 15 KENNY CHESNEY Be As You Are

17 16 LIL" JON & THE EASTSIDE BOYZ Crunk Juice
47 17 JOHN MAYER Heavier Things

7 18 MICHAEL BUBLE It’s Time

16 19 FANTASIA Free Yourself

37 20 U2 How To Dismantle An Atomic Bomb
- 21 LOS LONELY BOYS Los Lonely Boys

9 22 TINA TURNER All The Best

23 23 NOW THAT WHAT | CALL MUSIC! V.  Varieus

24 24 DESTINY'S CHILD Destiny Fulfilled

20 25 RASCAL FLATTS Feels Like Today

21 26 CIARA Goodies

28 27 LUDACRIS The Red Light District
30 28 GRETCHEN WILSON Here For The Party

39 29 TIM MCGRAW Live Like You Were Dying
19 30 SHANIA TWAIN Greatest Hits

4 31 BRIAN MCKNIGHT Gemini

36 32 Td Urban Legend

— 33 KANYE WEST Callege Drapout

5 34 TOTALLY COUNTRY IV Various
31 35 MARIO Turning Paint

29 36 PHANTOM OF THE OPERA Soundtrack

34 37 SNOOP DOGG R&G (Rhythm & Gangsta}
32 38 NELLY Suit

33 39 JESSE MCCARTNEY Beautiful Soul

27 40 MOTLEY CRUE Red, White & Crue

- 4 JOSS STONE Mind, Body & Soul

35 42 JAY-ZILINKIN PARK Collision Course

- 43 QUEEN LATIFAH The Dana Owens Album
12 44 LEE ANN WOMACK There's More Where That Came...
40 45 GEORGE STRAIT 50 #1's

38 48 TOBY KEITH Greatest Hits 2

- 47 ROD STEWART Stardust...The Great American...
49 48 GARDEN STATE Soundtrack

- 49 DISNEYMANIA 3 Various

- 50 BLACK EYED PEAS Elephunk

LABEL

Concord

Reprise
Aftermath/G-Unit/Interscope
Capitol
LaFace/Zombé Label Group
Universal
Columbia
ShadyllInterscope
RCA/RMG

JRMG
OctonelJIAMG
IslandDJME
WSM Soundtracks
Interscope

BNA

wvr
Aware/Columbia
Reprise

JRMG

Interscope

Epic

Capitol

Capitol

Columbia

Lyric Street
LaFace/Zomba Label Group
Def Jam/IDIMG
Epic

Curh

Mercury

Motown

Atlantic
Roc-A-Fella/lIDJMG
Sony

JIRMG

Sony Classical
Geffen

Derrty/Fo’ ReellUniversal
Hollywood

Hip-o
S-Curve/EMC
Warner Bros.
Vector

MCA

MCA

OreamWorks
JIRMG

Epic

Walt Disney
A&M/interscope

POWERINDEX CHANGE
224,651 +214
210,541 +62%
129,154 -15%
114,854 +55%
107,359 +23%
102,348 -56%

94,648 +3%
77.420 -8%
77,329 1%
73,361 +136
72,583 +34%
66,070 +22%
63,936 +7%
63,604 +14%
61,535 -32%
61,428 2%
60,781 +98%
57,870 -36%
57,536 10%
56,464 +41%
53,843 -
53,548 41%
51,732 -6%
51,285 7%
50,974 12%
50,045 12%
49,547 1%
49,429 -3%
48,779 +25%
48,540 18%
48,419 -64%
41,137 +15%
47,676 -
45,572 -53%
45,204 6%
41,1 -22%
41,010 -8%
40,611 -12%
40,098 1%
39,842 -21%
39,368 -
36,955 11%
35,799 -
34,360 -59%
33,661 -13%
32,809 -16%
32,770 -
31,997 +8%
31,145 -
30,954 -

© HITS Magazing Inc.

0} ALBUMS

Ray’s Stroke of Genius

Like a double shot of Starbucks espresso, Ray
Charles’ Genius Loves Company (Concord)
zooms back to the top of the weekly sales
chart. That's what
happens when
you're a beloved
American icon with
a hit biopic and
eight freshly minted
Grammys. The final
tally of 225,000 rep-
resents a post-Gram-
my spike of a whop-
ping 214%.

That number may not be the 250,000 retail
was hoping for, but it’s enough to squeeze Ge-

nius past Green ‘ L=

Day’s American -
Green Day

Idiot (Reprise),
which the Gram-
mys boosted by
62%, to 211,000. #%
That means the
pop punk con-
ceptualists are very much alive (unlike Ray), as
their new single kicks into high gear.

Other Grammy-related increases are regis-
tered by the Granmmy Nominees 2005 set (Capitol),
which moves No. 14-No. 4 on 115,000 (+55%);
Usher (LaFace/Zomba), who goes 10-5 on sales
of 107,000 (+23%); and Alicia Keys (J/RMG), who
rockets from 46 to 10 on 73,000, a gain of 136%.

G-Unit/Aftermath/Interscope rapper The
Game didn’t need no stinkin’ Grammy airtime,
beating off the rest of the spikees to take No. 3 on
sales of 129,000. Republic/Universal's 3 Doors
Down, experiencing the typical week-two slip-
page and not having the Grammys to bolster sales,
still manage to hold down No. 6 on 102,000.

The 3% upward move made by John Leg-
end’s Get Lifted (G.0.0.D./Columbia /Sony Ur-
ban), the No. 7 album, with 95,000 on the week,
can’t really be attributed to his brief Grammy
appearance. Nope, as our esteemed Editor in
Chief has said of this talented newcomer: “It's
the music, stupid!”

Rounding out the top 10 are No. 8 Eminem
(Shady /Interscope) and No. 9 Kelly Clarkson
(RCA/RMG).

(Octone/J/RMG), up 34% on a Grammy-aid-
ed 73,000. Other Grammy-spike beneficiaries
are No. 14 Gwen Stefani (Interscope), up 14%,
to 64,000; No. 17 John Mayer (Aware/Colum-
bia), up 98%, to
61,000; No. 20
U2, up 41%, to
56,000; and No.
21 Los Lonely
Boys (OR/Epic),
reentering the
top 50 on 53,000
in sales. Gretch-
en Wilson (Epic/Sony Nashville} hits No. 28
but is down 3%, to 49,000. Tim McGraw
(Curb) jumps 25%, to 49,000, grabbing the 29
spot, while Kanye West (Roc-A-Fella/ID] ) re-

Los Lonely Boys

Just missing the top 10 are No. 11 Maroon 5 | enters at No. 33 as his release logs 48,000.

22 ® Radio & Records February 25, 2005
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GO/NG FORADDS

MIKE TRIAS

mtrias@radioandrecords.com

MoversAnd
Shakers

We've got a lot of movers and shakers Going for Adds across the
formats next week, but first we’d like to remind you that we’ve done
a bit of moving and shaking of our own. R&R’s new address is 2049
Century Park East, 41st Floor, Los Angeles, CA 90067. The bad news
is that you're going to have to update your mailing lists, PDAs and
address books. The good news is that our phone and fax numbers
will stay as is, saving your fingers a little extra work. Now back to
our regularly scheduled programming.

Paul Jackson Jr. has been moving and shaking for
a long time, lending his guitar skills to
such notables as The Temptations, Ger-
ald Alston, Bobby Womack, Luther Van-
dross and Patrice Rushen. “Success as a
studio musician comes from knowing
that your No. 1 priority is making the
artist happy and developing a reputation
for giving those who hire you what they
want,” says the R&B legend. However,
Jackson is not always in the background:
Next week he is Going for Adds at Smooth Jazz with “Never Too
Much,” his version of a track that was a hit for another tegend in-
strumental in the evolution of R&B, Luther Vandross. The song is
from the Vandross tribute album Forever, for Always, for Luther and
was originally pertormed by Vandross on his 1981 album Never Too
Much.

k.d. lang takes the idea of a tribute album and flips it around a
kit with Huimns of e 49th Parallel, a project that pays homage to such
Canadian artists as Joni Mitchell, Le-
onard Cohen, Neil Young, Jane Siberry,
{ Ron Sexsmith and Bruce Cockburn. Lang
was inspired to record the album by
Tony Bennett, with whom she recorded
the 2002 duet album A Wonderful World,
which showcased songs identified with
Louis Armstrong.

“These songs are part of my cultural
fabric, my Canadian soundtrack,” lang
says. “They have nurtured my musical DNA. To recognize and hon-
or the profound impact they have had on me, my approach to in-
terpreting these songs is to sing them as honestly, as purely and as
true to how | heard them as possible, with respect and reverence
lor the songs and for the songwriters — as hymns, simply songs of
praise.” “lLove Is Everything,” lang’s rendition of Siberry’s classic,
reaches Triple A next week.

Pat Green has been moving and shaking since he released his de-
but album in 1995, and next week he keeps things going at Coun-
try with “Baby Doll,” his tale of an ag- — -
ing party girl who is coming to grips
with moving on with her life. “Baby
Doll” is the latest cut from Green’s Lucky
Ones, which was produced by Don Geh-
man (John Mellencamp, Tracy Chapman).

Savs Green about songwriting, “To
me, the only way songwriting works is if

[ Paul Jackson Jr.

k.d. lang

a writer, what I'm looking for is an expan-
sion of the truth, finding out more truth

- especially about me. As a younger man, it was easy to get to my
truth: [ was a simple man, having fun. As you get older, it gets more
complicated, but it’s also about opening up a lot more places. After
all, that’s where the deeper truth resides.”

Embrace have also been doing their thing since the mid-"90s, and
now they arrive at Alternative with “Ashes,” taken fron their album
Qut of Nothing, in stores May 3. Brothers Danny (lead vocals, guitar)
and Richard McNamara (lead guitar) put the band together, recruit-
ing Steve Firth (bass), Mick Dale (keyboards) and Mike Heaton (drums).

Pat Green

CHR/POP

AARDN CARTER Saturday Night (Trans Continental Records)
AMERICAN HI-F) The Geeks Get The Girls (Maverick/Reprise/
DESTINY'S CHILD Cater 2 U {Cojumbia)

KIMBERLEY LOCKE Coulda Been {Curby/Reprise)

SUM 41 Pieces f/sland/(DJMG)

TOBYMAC Gone fForefront/EMI CMG)

CHR/RHYTHMIC

C-MURDER f/B.G. Y'All Heard Of Me /Tru/Koch/
CASSIDY I'm A Hustla (/AMG)
CIARA fILUDACRIS Oh (L aface/Zomba Label Group)

URBAN

C-MURDER f/B.G. Y'All Heard Of Me (Tru/Koch/

CASSIDY I'm A Hustla (/AMG)

CIARA H{LUDACRIS Oh /LaFace/Zomba Label Group)

CUBAN LINK HMYA Sugar Daddy /M0B)

MANNIE FRESH fTATEEZE Conversations (Cash Money/Universall
WILL SMITH Switch dnrerscope/

URBAN AC

TEMMORA fHOWARD HEWETT There's No Me (L£6/

GOSPEL

LOUISIANA STATE MASS CHOIR OF THE FGBCF
His Name Is Jesus (Tehillah/Light)

MARTIN'S FAVOR As For Me And My House
(Nitram Entertainment)

SHEKINAH GLORY MINISTRY Higher (Kingdom/
SHEKINAH GLORY MINISTRY Yes (Kingdom/

COUNTRY

DAVI0 BALL Happy With The One I've Got (Wildcatter/Quarterback!
PAT GREEN Baby Doll {UniversaliRepublic/Mercury!

AC

ROB THOMAS Lonely No More (Atiantic)

HOT AC

BILLY MILES Sunshine {Aezra/EM)
KIMBERLEY LOCKE Coulda Been (Curb/Reprise)
SUM 41 Pieces fIsiand/iDJMG)

TOBYMAC Gone (ForeFront/EMI CMG)

SMOOTH JAZZ

AVERAGE WHITE BAND Work To Do Liguid 8/
FRANK CATALANO Street Jazz (A440)

PAUL JACKSON, JR. Never Too Much (GRP/VMG)
STEVE COLE Thursday WNarads Jazz)

Week Of 2/28/05

ROCK

ALSTON Ordinary /Repossession/
BECK E-Pro finterscope)

0ZZY DSBOURNE Mississippi Queen /Epic/
THORNBIRDS Ail The Same (Warrior/

ACTIVE ROCK

ALSTON Ordinary /Repossession)
BECK E-Pro /lnterscape)
0ZZY 0SBOURNE Mississippi Queen /£pic/

ALTERNATIVE

EMBRACE Ashes fLava/
THORNBIRDS All The Same (Warrior/

TRIPLE A

ADAM RICHMAN The Loneliness Song (08 Music)

AL GREEN Perfect To Me (Blue Note/Virgin/

BILLY MILES Sunshine (Aezra/EMI)

EARLIMART The Hidden Track (Paim/

JIMMY LAFAVE Revival {fed House/

K.0. LANG Love Is Everything (Nonesuch/

KYLE RIABKO What Did | Get Myself Into (Aware/Columbial
VIRGINIA COALITION Mason Dixon (Biuhammock/Red ink/

CHRISTIAN AC

FERNANDO ORTEGA Mildred Madalyn Johnson (Curb/
JARS OF CLAY God Will Lift Up Your Head (Essential/PLG)
JOHN DAVID WEBSTER Miracle (BHT/

LOST IN WONOER | Will Never Be The Same (EM/ CMG)
NEWSBOYS Devotion (Sparrow/EMI CMG)

CHRISTIAN CHR

JARS OF CLAY God Will Lift Up Your Head (Essential/PLG)
JOHN DAVID WEBSTER Miracle (BHT/
NEWSBOYS Devotion (Sparrow/EM! CMG)

CHRISTIAN ROCK

FURTHER SEEMS FOREVER tike Someone You Know (Tooth & Nai)

GRETCHEN Passion (M0}

INSPO

FERNANDO ORTEGA Mildred Madalyn Johnson /Curb)
JARS OF CLAY God Will Lift Up Your Head (Essential/PLG)
LOST IN WONDER | Will Never Be The Same (EM/ CMG)
NEWSBOYS Devotion (Sparrow/EM! CMG/

CHRISTIAN RHYTHMIC

No Adds

R&R'’s Going for Adds features the compiete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
jfagot@radioandrecords.com.
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NEWS

Fritts
Continued from Page 1

person to lead and continue the
NAB as the dominant organization
for the broadcast industry.”

Kennedy said, “Eddie Fritts will
be a tough act to follow. His insight,
vision and tireless work on behalf
of broadcasters has served us ex-
traordinarily well.” Fritts has led
the NAB since 1982.

In an exclusive interview with
R&R, Fritts, who turns 64 this month,
said that while he’s ready to get the
succession process going, he’ll stay
on as long as it takes to ensure a
smooth transfer of power. “The NAB
is my first love, and I want to make
sure the NAB is well-served during
this transition,” he said.

Indeed, while there’s more than
a year left on his employment con-
tract, Fritts decided, after watching
other executive-succession plans
unfold slowly, that time was of the
essence. Citing the RIAA, Motion
Picture Association of America and
Cellular Telecommunications &
Internet Association as examples,
Fritts said, ”All of those seemingly
took a longer time, and I wanted to

give the NAB the maximum time
available.”

While Fritts’ contract calls for
him to remain as a consultant to the
NAB until April 2008, he revealed
that he plans to launch a political
consultancy that may expand be-
yond broadcasting. “There are all
sorts of issues before Congress and
many people who need to call on
consultants,” he said. However,
Fritts said he hasn't solicited any
new clients and insisted that the
NAB's business will take top prior-
ity. He said, “The NAB will be my
anchor client, and I wouldn’t do
anything that would be contrary to
my anchor client.”

And while he's still comfortably
sitting in the NAB’s CEO chair, he
issued a warning to his eventual
successor about lobbying on Capi-
tol Hill. “Keep your head down be-
cause they’re using live ammuni-
tion,” Fritts joked.

Turning serious, Fritts listed
managing the NAB’s issues on
Capitol Hill and at the FCC, gener-
ating revenue through membership
dues and events such as its annual
convention, and focusing on effec-
tive administration of the group’s

agenda as the key areas on which
the group’s next leader must stay
focused. “In running the operation,
you must make sure that your
membership is going strong and
moving in the same direction,” he
told R&R.

Looking back on his 23 years on
the job, Fritts declined to select one
victory that he felt marked the great-
est triumph of his tenure, noting that
the group has faced many challenges
onhis watch. “It seems like every two
or three years there is an enormous
issue to end all issues,” he said.

Conversely, Fritts couldn’t name
one defeat that stood out as espe-
cially disappointing. “I've always
believed that there are no final vic-
tories and no final defeats,” he said.
“QOver the years we might lose one
at the FCC, only to maybe go to
Congress and get it passed. We've
done a lot of things that people
thought were impossible.”

Noting that former Sen. Bob
Packwood once famously said the
NAB “couldn’t lobby its way out of
apaper bag,” Fritts said he's pleased
with how far the group has come. “I
have to take pride in the fact that
we've been effective,” he said.

Revenue

Continued from Page 1
nonspot revenue has been reported
by the RAB in its monthly update.
That category grew at a rate 2%
better than the same month a year
ago, keeping the overall radio rev-
enue report for January at 3%
growth.

The 3% sales improvement over
January 2004 compares favorably
with both January 2004’s revenue
report, which was flat against Janu-
ary 2003, and against the full-year

2004 number, which showed 2%
growth for the year. The spot rev-
enue data is compiled by the ac-
counting firm of Miller, Kaplan,
Arase & Co. based on a pool of
more than 150 radio markets.
RAB President/CEO Gary Fries
said radio spearheaded several sig-
nificant initiatives in 2004 that ap-
pear to be paying dividends in
2005. During the RAB2005 sales
conference in Atlanta earlier this
month, he identified nonmedical
insurance, professional services,

health care and financial services as
leading growth categories for radio
during the calendar year just
ended.

Fries said, “As we move through
2005, driving these programs to the
next level, radio will continue to
catch the attention of new advertis-
ers and capture a larger share of
existing budgets.” At RAB2005
Fries said he is focused on growing
radio beyond the 8% of all adver-
tising revenue it has been generat-
ing for the past six years.

Payola

Continued from Page 1

labels and their independent pro-
moters.

Almost all radio groups have
banned the independent promotion
of songs at their stations. In Novem-
ber 2004, the same week that Infinity
issued its memo severing ties with
indies, Infinity/Rochester, NY Op-
erations Director John McCrae was
terminated following an internal
probe of the use of gift certificates

given to the cluster for giveaways in
listener contests and promotions. A
PD for Entercom/Buffalo, Dave Uni-
versal, has also been fired since the
Spitzer investigation began.
Meanwhile, Gospel WGRB-AM/
Chicago PD Sandra Robinson was
terminated from the Clear Channel
station Feb. 17 following a payola
investigation. According to the Chi-
cago Sun-Times, insiders suggested
payments were made to guarantee
airplay. The paper also reported
that Robinson’s husband is an inde-

pendent promoter for a company
that promotes gospel acts.

Said Clear Channel/Chicago
Market Manager John Gehron,
“Payola is absolutely prohibited,
and we have strict enforcement
policies to prevent it. We take these
matters very seriously and have ter-
minated the employee in question.”
Robinson had been with the station
for six years and had served as
President of the Chicago chapter of
the Gospel Announcers Guild.

— Roger Nadel

Wolfe

Continued from Page 1

Wolfe has spent nearly his entire
broadcast career with WEEI, hav-
ing joined the station in 1991 as a

producer. He was appointed PD
eight years ago and was promoted
to his most recent position, as Direc-
tor/Programming & Operations, in
2004.

“I'm extremely pleased that the

company has this faith in me,”
Wolfe told R&R. “I'm very proud
of what we’ve accomplished in Bos-
ton, and I hope that I can play a
small role in helping our other mar-
kets grow.”

Indecency
Continued from Page 1
indecency. However, proponents
insisted that the bill’s only aim is to
increase the amounts the FCC can
levy for indecency violations, not to
stifle free speech.
Bill sponsor Fred Upton and co-
sponsor Ed Markey successfully at-
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tached anamendment to the bill that
clarifies the guidelines for fining
performers and other nonlicensees.
The amendment directs the FCC to
ensure thata nonlicensee’s violation
was “willful and intentional” and is
designed to protect artists whose re-
corded programming is aired by a
station or athletes who utter exple-

www americanradiohistorv com

tives during the course of live sport-
ing events without knowing if a mi-
crophone or camera is nearby.

A similar version of the bill is
currently making its way through
the Senate. Infighting and a heavy
load of amendments doomed last
year’s Senate indecency legislation.

— Joe Howard
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The British At SXSW

UKTI, BPI lend support to new U.K. talent

"I"here’s been a resurgence in music from the U.K., and it’s not
just having an impact domestically. It’s beginning to be seen
in international territories too, including the United States. Two
of the strongest supporters of the export of U.K. talent — groups
that have a vested interest in developing homegrown artists and
the companies that sign them — are the British Phonographic
Industry and U.K. Trade & Investment.

Both groups have it as part of their mission
to make sure the U.K.
| music business continues
|| to thrive, domestically
| and internationally. And
| both will have a signifi-
|| cantimpact at this year’s
1 SXSW in Austin: They're
|| closely involved with
2 some of the biggest U.K.
music events at the annu-

al conference.

A&R Worldwide spoke recently with Lon-
don-based BPI International Manager Matt
Glover and UKTI British Music Industry Ex-
port Promoter Phil Patterson, and Los Ange-
les-based UKTI Vice Chair Carlo Cavagna.

The BPI’s Role

Glover spearheads global music initiatives
for the BPland will be present at SXSW. Asked
about the BPI's objectives at the show, he says,

B P I

“The BPI hosted its first British showcase at
SXSW in 2002, in conjunction with AIM [the
Association of Independent Music], British
Underground, NME and U.K. independent
promotion company Metropolis Music.

Matt Glover

LA

Whether it’s the evolution
of the BBC Americas cable
network or popular
primetime programs like
Nanny 911 and
Supernanny, British is
cool!

“The BPl is the U.K. recorded-music indus-
try’s trade association

huge demand either side of the Atlantic, and
with good reason. The BPI has for a long time
supported SXSW, and our showcase was es-
tablished in 2002 to help promote acts that
wouldn’t necessarily get the attention they
deserve. The showcase has grown in reputa-
tion considerably since then, and we're de-
lighted to have top U.K. brands BBC, NME
and MTV2 coming in under the British um-
brella.

“The BPl supports any activity that has the
commercial interests of our member labels and
companies at heart. Anything that contributes
to the reputation and sales of U.K. music
abroad is key to the efforts of the British part-
ners that are involved in SXSW 2005.”

Glover will be joined at SXSW by Crispin
Parry, Managing Director of British Under-
ground, who is working as a creative consult-
ant and project manager for the BPl-sanc-
tioned events at SXSW 2005, The events are
being promoted under the “sUK on this!”
brand.

Glover's Role

Glover says, “As International Manager at
the BPI, my key responsibility is to help BPI
members improve their business outside the
UK. These goals in-

and is both a protector
and promoter of British
music. In addition to
the lobbying and anti-

clude identifying pri-
ority territories and in-
ternational strategies
with labels that are fo-

piracy work we do on
behalf of all UK. record
companies, we pro-
duce the industry’s re-
search and statistics, procure discounts on
chart data through our partnership with the
Official Charts Co., run education and train-
ing seminars, offer copyright protection and
legal expertise and showcase British music
globally via the BRIT Awards, as well as our
members’ awards show. In addition, we pro-
vide practical business advice and support at
trade fairs like MIDEM and SXSW.”

You can get more information on the BPI at
wuwnw.bpi.co.uk.

BPI-Sanctioned Events At SXSW

One of the events the BPl is responsible for
helping coordinate at SXSW is the British
showcase at Buffalo Billiards, set for March 18
at 8pm. There are a number of key U.K. acts
performing at Buffalo Billiards, including
Embrace (recently signed to a U.S. deal by
Lava Records), Dogs Die In Hot Cars (V2), the
hotly tipped James Blunt (Atlantic), Tom Bax-
ter (Columbia), Amy Smith (Universal) and
big A&R buzz band The Go! Team (signed to
UK. indie Memphis Industries).

This event will be broadcast back to the UK.
as part of BBC Radio 2 and 6 Music’s program-
ming for SXSW 2005. In addition, for the first
time, MTV2 will showcase U K. acts at SXSW,
including the talented Tom Vek (often de-
scribed as the U.K.s answer to Beck), Nine

cused on measurable
business objectives. |
also identify obstacles
to overseas trade for
record companies and address those challenges.

“Inaddition, | manage BPI's presence at key
trade shows and missions, ensuring they al-
ways represent the best interests of BPl mem-
ber companies. I also focus on providing BPI
members with materials and information on
selling their services overseas, as well as pro-

i TR
“The BPI is the U.K.
recorded-music industry’s
trade association and is
both a protector and
promoter of British
music.”

Matt Glover
SRR S TESHRIFI IR 1L 11417
viding and managing specific events and op-

portunities for BPl members that help increase
BPI member sales internationally.”

The UKTI & The Creative Industries
Phil Patterson and Carlo Cavagna of the

Black Alps (hailed as UKTI h.ave b‘een in-
the British Nirvana), volved in various as-
Idlewild and headlin- UK pects of support and
e TheMuscwho | TRADES promoton for U
‘SIIZZ:aPs;fngf;ﬂ;;gl;t INVESTMENT music and ’the cmaﬁvg

MTV2 will broad- industries. I asked the

cast these events over

Easter weekend, March 25-28, as well as air-
ing highlights during the week of March 21
on the Gonzo show, hosted by our good friend
Zane Lowe. Glover says, “British music is in

duo how the UKTI is

involved with the BPI at SXSW.
They respond, “We are involved with the
British music industry at SXSW, and this is just
one of many events and trade missions that

www americanradiohistorv com
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“The BPI supports any
activity that has the
commercial interests of
our member labels and
companies at heart.
Anything that contributes
to the reputation and
sales of U.K. music
abroad is key to the
efforts of the British
partners that are involved
in SXSW 2005.”

Matt Glover

Ly T

the UKTT is now and has been for the last two
years participating in — the aim being to re-
establish British artists, composers, writers
and music companies in old and new markets
around the world — the U.S. being the No. 1
priority!

“The UKTI's goal is to support UK. artists
and labels seeking to break into international
markets. The UKTI works closely with both
industry and the Department of Culture, Me-
dia and Sport to develop an export strategy
that achieves this goal. Together we deliver
that strategy. Our role is to also coordinate
UK. Trade & Investment assistance for Brit-
ish artists and companies seeking to work in
the United States.”

Involvement With The U.S. Market

There's a renewed passion and interest in
many things British these days. Whether it's
the evolution of the BBC Americas cable net-
work or popular primetime programs like
Nanny 911 and Supernanny, British is cool! In
addition to the strong British music impact-
ing the U.S. and international markets, the
recent radio alliances between WXRK/New
York, KDLD/Los Angeles and KCRW/Los
Angeles and such UK. radio outlets as BBC
Radio 1 and Xfm — brokered by A&R World-
wide — mean we're seeing the beginning of a
movement driven by British culture, music
and influence.

Patterson and Cavagna say, “The United
States has historically been a critical market
for U.K. music, and we’re seeing an exciting
revival of interest in what U K. artists have to
offer right now. Because the UKTI recognizes
the crucial role that creative industries like
music play in the U.K. economy, and because
the United States is so important to the con-
tinued development of those industries, we
aim to create exposure and opportunities for
U.K. music here.”

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S, Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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PART ONE OF A TWO-PART SERIES

Fall Book '04: The Made-
For-Radio Miniseries

Numbers honanza hodes well for many Pop stations

ike a horde of rampaging Huns, the fall numbers came pour-
[ ing in. Some of the ratings books, thankfully, were greeted
by their stations with a friendly hug and a ham sandwich. We
decided to make random calls to some of the fortunate PDs (and
one not so fortunate, it turns out) to find out what went right

for them in the fall ‘04 book.

KIIS/Los Angeles

Big gun KIS ticked up 4.14.2 12+ this fall,
and we caught up with
PD John Ivey at the air-
port as he was headed to
New York. Oddly, he
wasn't too busy to talk
about his success. “Things
really popped for us,” he
E said. Indeed, KIIS and si-

mulcast partner KVVS/
John Ivey Lancaster, CA pulled into
Arbitron Station at No. 4 12+.

“Not bad when you consider that last fall,
we were at a 3.3,” Ivey continued. “This was
one of those good books where every page
contained some good news. KIIS isNo. 1 cume
with 1.8 million, while Ryan Seacrest's morn-
ing cume is closing in on 1 million after less
than a year. He's also taken over with women
18-49, which is gratifying,

“In other dayparts, Valentine in afternoons
and Jojoand ODM in nights also showed huge
increases. It feels really good to have the sta-
tion back on track.”

KDWB/Minneapolis

KDWB PD Rob Morris is grateful that Pop
radio finally has some balance in its playlist.

FHANKIE J MEET S THE Z The artist stooped by the
paiatial KELZ (Z106.7)/San Antonio offices to hang out; flash hand
gestures that indicate his chart dornination; and perform his new
track, “Obsession.” Seen here are (I-r) Z106.7 moming guy Jay
Quintero and promotions crew members J'Nette and La Rue, Frankie
J, Z106.7 MD Sammy Suarez and PD Doug Bennett, Columbia
Records’ Andy Flick and Z106.7 Promotions Director Joey Farias.
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“CHR radio has always
been cume-driven. We're
like Wal-Mart or Target,
we’re not a boutique.”

Rob Morris

Thanks to the pendulum’s swing away from
the “nothing but rthythmic” side, Pop had a
wide variety of artists to pick from in fall ‘04,
and this helped power the station up 4.4-4.7
12+ and back into the top five.

“Gavin DeGraw was big, Kelly Clarkson
had a huge record with ‘Breakaway,” and Nel-
ly’s ‘Over and Over’ certainly was big,” said
Morris. “We were playing stuff from the rhyth-
mic side, the pop side and the rock side. You
sometimes see that splintering of people who
like rhythmic music. They’ll go to the Rhyth-
mic station, but maybe they’ll still cume you.”

Morris is a firm believer in the mantra “play
the hits,” and he says that's what will help him
atiract the biggest audience,
regardless of whether he's
taking those listeners from
other stations or even the
dreaded iPods and Internet
radio. “It's really tough, be-
cause people’s loyalties will
go one way, and if they have
a particular taste for rhyth-
mic music, they’ll make the
Rhythmic station their
choice,” he said.

“We try to do the best job
we can with them, but they
may not be happy with Kelly
Clarkson, Switchfoot, Ma-
roon 5 and stuff like that.
They may have sit through
those records to get to the
Nelly, the Nitty, the Eminem

or whatever. That's why CHR radio has al-
ways been cume-driven. We're like Wal-Mart
or Target, we're not a boutique.”

KDWB rode the crest of high fuel prices into
the fall book, giving away tons of free gas in
late summer and early fall. The station also did
some national contesting with Clear Channel,
handing out a metric assload of cash. Then
they tied it all up with a neat little bow with
the station’s holiday Jingle Ball, featuring Avril
Lavigne, Switchfoot, Christina Milian, Nitty,
Ryan Cabrera and a sold-out crowd. All of this
added up to a nice bounce-back book for Mor-
ris and his posse.

“We had our highest female 18-34 share
since spring 2003: No. 1 in our core demo,”
Morris said. “I think we had a full share point
lead over the No. 2 station, which is pretty sig-
nificant. The morning show did extremely
well, they really outperformed.”

WAEB (B104)/Allentown

If our reaction to seeing B104's two-point
12+ jump in the fall book was “Holy crap!”
imagine what non-FCC-approved words PD
Laura St. James and crew were screaming
when they saw their numbers. “Yes, we were
popping the sparkling cider the day
the book came out,” she said. With
an 8.7-10.7 12+ move, we're not all
that surprised.

"All celebrating aside, this wasan
amazing book for us. We're No. 1 in
every female demo. In women 35-44
we beat our AC competitor 21.4 to
10.2.” So what was the tasty special
sauce that St. James spread out over
the airwaves? She says it was all
about change, sometimes a scary word to pro-
grammers.

"We dropped our ‘10 in a Row’ slogan and
introduced ‘Hits of the '80s, ‘90s and Now,"”
she said. “We also brought on a new station
voice, Ed Bishop, out of WIOQ (Q102)/Phila-
delphia, and introduced a new jingle package.

"Giving away lots of cash also helped! "Less
Is More’ did away with the clutter, and now
the station sounds better than ever. It's true
what they say: Change is good!”

KSLZ (Z107.7)/8t. Louis

We caught up with PD/afternoon guy
Boomer only days before he suddenly exited
the station, a departure made all the more puz-
zling by the fact that Z107.7 went up 4.2-4.5
12+ to put the station
safely within the blanket
of top-fivedom. “Music,
mornings and promo-
tions, that’s the magic
stuff of success,” he said.

On the music side, he
said that in a market like
St. Louis, the rhythmic
product was “right in his
wheelhouse.” One of his
Urban competitors went away during the fall
book, leaving clusterbuddy KATZ (The Beat)
with sole ownership of those titles and allow-
ing Z107.7 to skate by with lighter rhythmic
titles, along with some Gavin DeGraw and
Switchfoot for flavoring.

In terms of contesting, Boomer said that the
station participated to some extent in Clear
Channel’s national contesting, but he tried to
remain local all the way. “We did a ‘Christmas
Ripoff’ contest in December, which was a
chance for contestants to win electronics and
trips,” he said.

Boomer
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‘“We’ve really started
to hyperfocus on the
online database.We've
done some really
focused and stealth
contesting with them.”

Boomer

"Of course, the World Series was here, so we
had any number of World Series events and
ticket giveaways. It was short-lived, but it was
great for the city and really gave us a shot in
the arm.”

Boomer’s biggest promotions took on one
of radio’s biggest rivals — the Internet — and
used its evil power to his station’s advantage.
He said, “We've really started to hyperfocus
on the online database, our listener club, the
Z-VIP program. We've done some really fo-
| cused and stealth contesting with
them.

“We're actually doing a contest
now called the ‘Z-ViPod’ contest,
where every day our Z-VIPs have a
chance to win an iPod Mini. They go
to the website and become a mem-
ber if they're not already. Then they
submit a song they want to hear —

Laura St. ]ames any song at all, the more bizarre the

better. If we play their song and they
call back, they win an iPod Mini. We're doing
that three or four times a day.

“What we've found is that your database
is only 10%-20% of your cume anyway, and
only that percentage, the top 10% of your P1s,
is going to take part in your contest. The con-
cern was that by hyperfocusing on Z-VIPs
we'd alienate everyone else, but we found that
people aren’t put off by it. They're going
through the steps to go to the site and become
a member and get their songs in.

“We're getting upward of 50 new members
aday, which is another 1,500 people we're put-
ting in the database this month. Focused con-
testing works really well. { don’t think you can
ignore the other mediums that are out there
and available to listeners.

“Our thinking is that, hopefully, they’ll take
music they hearon the radio and put it in their
iPod, and when they don't have their iPod
around, they’ll turn on the radio for the mu-
sic they already have.

“The contest execution on the air is inter-
esting, because we’ve played everything from
Bon Jovi to Rick James to The B-52s. In these
days of ‘Jack FM’ popping up and playing
everything across the board, it’s a lot of fun.
Every time we do it, the phones explode.”

The payoff was big: Z107.7 missed No. 1in
its target demo of 18-34 by a lowly tenth of a
point, moving 6.5-8.8. Then, on Feb. 18,
Boomer left the building. He's available now
for his next challenge at 314-223-7587 or
cdlnstl@aol com.

Thanks to Assoc. Radio Editor/Evil Minion Kei-
th Berman, who performed much of the heavy lift-
ing necessary to make this column not suck. Next
week: More fall book excitement, with numbers so
good, you'll swear they’re homemade!
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3 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 8481 +576 735676 9 191
4 ©  KELLY CLARKSON Since U Been Gone (RCA/RMG) 8056 +395 714160 12 1180 MOSTA DDED'
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17 18 KELLY CLARKSON Breakaway (Hollywood) 2860 213 260014 29 110 ’g_':l‘-
18 19 ASHANTI Only U (Murder inc./IDJMG) 2733 255 156114 8 98/0 ARTIST TIRE LABEL(S) NCREASE
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30 €D SNOOPDOGG flJUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 2575  +598 182556 4 10218 | 50 CENT Condy Shop (Shady/Afermattinterscapel 1635
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) ) _ ulevar oken Oreams (Rep +
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23 29  AVRIL LAVIGNE Nobody's Home (Arista/RMG) 2031 -488 196330 15 107/0
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39 40  EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/interscope) 1148 52 105310 13 81/0 JENNIFER LOPEZ flFAT JQE Hold You Down (Epic/
45 @  KILLERS Mr.Brightside (Islancl/DJMG/ 1100  +208 64435 3 726 :"s':{(:a;‘}m;";;:;:;"“‘: LI
. e The Gi
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4 @  KEANE Somewhere Only We Know (interscapel 1002 +103 61830 7 66/3 FANTASIA Truth Is (/RMG)
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46 (@ SIMPLEPLAN Shut Up (Lava/ 929  +153 49700 2 66/ DL EAALGEE Y ey
7 @  TRICKDADDY Sugar (Gimme Some} (Sip-N-Slide/Atlantic) 827 4162 5334 3 5ym | LoiAPlys:25D ToalSttons: 40, adés 10
4 gartul el (Sl - ! FRICKIN' A Jessie's Girl (Taucan Coveldlert)
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@ TIM MCGRAW Live Like You Were Dying (Curb/ 728 +87 55562 1 353 Songs ranked by total plays
119 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week A A
of 2/13-2/19. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Station playlists for all R&R reporters
placed first. Songs below No. 20 are moved 1o recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported t¢ R&R by each are available an the web at
reporting station. Songs unreported as adds do net count toward overall total stations playing a seng. Most Increased Plays lists the songs with the greatest week-to-week -
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permissien from Arbitron Inc. {© 2005, Arbitron Inc.). © 2005, Radio & Records
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2 0 CIARA fIMISSY ELLIOTT 1, 2 Step /LaFace/Zomba Label Group) 3952 +24 77664 13 65/0 WILL SMITH Switch finterscape 10
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23 25  JOHNMAYER Daughters (Aware/Columbia) 1178 -90 21354 17 3910 g
28 @ MARIAH CAREY It's Like That (Island//0JMG) 1158 +150 22892 5 495 INCREASED PLA YS
21 27 KELLY CLARKSON Breakaway (Hoflywood) 1134 -205 21299 29 44/0 TOTAL
30 @  GAME{/50 CENT How We Do /Aftermath/G-Unit/nterscape) 1072 +168 20635 4 48/ | ammstome wsey NCREASE
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, . e 7oy Soldiers rermathyinterscoj +
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45 @ STYX | Am The Walrus iew Door/UMe/ 286 +21 5245 3 12j0 BOWLING FOR SOUP Almost (Sivertonal/ive/Zomba Label Group/  +63
K KILLERS Mr. Brightside (island/IDJMG) +63
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© 2005 Radio & Records AKON Lonely (SRC/Universal) +35

R&R ROCKS REGISTER
CLEVELAND! §rer gy NOW/

JUNE 23-25°2005 7 convention 2005 WWW-RADIOANDRECORDS.COM

RENAISSANCE CLEVELAND MOTEL

28 ® Radio & Records February 25, 2005
www americanradiohistorv com


www.americanradiohistory.com

° CHR/POP

February 25, 2005

g calling 818-377-5300. RaleTheMusic.com dala is provided by Mediabase Research, a division of Premiere Fadio Nelworks. J

e N A

: ica’ i POWERED|:}7

 RateTeMusiceon ) Ancsseesamorresaers- | | KRN cHR/POPTOP30  [owl
L v w w | |CANAD 1 :

Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 WS amsT TME wBELS) TOTL el WEEKSON  TOTAL
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Tolal sample size is 348 respondents. Tolal average favorabilily estimates are based on a scale of 1+5. {1=dishke very much, § = fike very @ SO CENT Candy Shop el 163 +4 ! 2
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Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is availabta for local radio staticos by previous week. If two sOngs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

Ls are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records * Indicates Cancon.
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BE THOSE GIRLS Capito! artist Aslyn dropped by the palatial WHTZ (Z100)/New York studios to
chat with the Z peeps about her new single, “Be the Girl.” Seen here are (I-r) Z100 Asst. PD Sharon
Dastur, Aslyn and Capitol’s Joe Rainey and Mark Rizzo.

7/ (S0

armist: TobyMac
LaseL: Forefront/EMI CMG

8y MIKE TRIAS/ASSOCIATE EDITOR

hose who are familiar with the Chris-

ttan music world probably already
know tobyMac. The rapper-singer stepped
into the spotlight as part of the Grammy
Award-winning Christian
powerhouse dc talk, who
had many gold and plati-
num albums in their hey-
day. In 2001 tobyMac moved
on to pursue a solo career
with his album Momentum.
The effort helped him earn
several Dove Awards (Chris-
tian music’s most coveted
honor), including Producer
of the Year, and he also scored two BMI
honors for Christian Songwriter of the
Year. Always looking to grow, tobyMac
founded Gotee Records, which caters to
the Christian crowd.

Now tobyMac enters the secular music
world with “Gone,” a midtempo pop rock
tune with a bit of swagger. While not a
religious song, “Gone” still keeps it clean.
The song is the story of a girl (whetherit’'s
a relative, a friend or a friend with more-

www americanradiohistorv com

than-friend potential is irrelevant) who
confides in him that she’s had enough
with the way her man has been treating
her. In “Gone,” tobyMac tells the guy that
his girl is officially out of his life.

“Gone” is taken from tobyMac’s album
Welcome to Diverse City, and, as the title
implies, the CD showcases a diverse
selection of musical styles. “I'm not on a
mission to flex musical diversity as much
as possible, but I don’t fear it,” tobyMac
says. "l don’t fear where the music is
taking me. There’s a blending going on as
I drop it all in the pot, making what I call
‘musical gumbo.™

The artist says that on
Diverse City he has taken a
more personal approach to
the music. “In the past |
dealt head-on with social
issues, but I'm starting to
| see that social issues come
down to real lives. As you
dig into personal issues
and find resolve in God,
social issues will begin to
take care of themselves.”

TobyMac is currently on a radio tour
that visits the South through early
March. After a short break, he will kick
off his Diverse City tour in Arlington, TX
on March 25. However, he’ll have to find
some time to stop by Nashville on April 13
for the Gospel Music Association Music
Awards ceremony — Diverse City is
nominated for Rap/Hip-Hop Album of the
Year.
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PART Two OF A Two-PART SERIES

More Fall Fun Numbers

Fall ‘04 Rhythmic ratings success stories

his week I'm highlighting some of the stations that got great
numbers in the fall ‘04 Arbitron ratings period. We’ll take a
close look at several stations that are consistently No. 1 in their

markets and drop in on several

markets where the Rhythmic

battle is heating up as challengers make significant moves.

When | speak to programmers about their
ratings success, | feel there is always some-
thing | can learn from them, whether it be a
programming strategy or a management ap-
proach that helps build a winning team. It's
also nice to be able to give a little shine to those
stations that really performed and atlow the
PDs of those stations to shout out the team
members who helped them win.

KPWR (Power 106)/Los Angeles

PD: Jimmy Steal
Summer '04-Fall '04: 4.9-4.9 (No. 1}

“We have an amazing team that totally gets
our strategy, lives hip-hop every day, drips
with passion and focuses on tomorrow, not
yesterday,” Steal says.
“Most important, they
have a PD who stays

out of their way.
| “We were No. 1 for
the 11th book in a row
12+and 18-34. We were
actually No. 1in 11 dif-
/| terent demos for our
11th No. 1 book in a
row. We were No. 1 not
just with persons 18-34, we were also No. 1
with 18-34 men and women and No. 118-49.

“The Los Angeles market constantly chang-
es and continues to be very challenging. A lot
of people are biting us, but [ can’t give the im-
itators any free press here; it would be unde-
served. People can bite us all day long, but
they can’t be us. Still, it's very flattering to be
the most-copied station in L.A.

“Imust start by thanking the real power up-
stairs for all our many blessings. Then there
are the mere mortals: Rick Cummings, who
started Power 106 and our format; Val Maki,
our amazing VI* and Market Manager; Big
_ Boy and the Neighborhood, who are an abso-
lute pleasure to work with; and all of our out-
standing airstaff, including Khool Aid, Good-
fellas & Tito, Felli Fel and Syphe & Deluxe.

“In programming, MD E Man is a whiz.
Mixers Choc and Echo are holding it down.
Then there’s Dianna Obermyer and Fernan-
do Lugan in marketing and promotions; Cris-
tina, my Programming Assistant; and Juice
and Jeff Garcia in imaging and production.
There’s also Director/Sales Janet Brainin and
her sales team, featuring the Pat & John Show.

“Hell, everyone at Power 106 is responsible
for our almost three years of being No. 1in L.A.

Success is no accident. There is only one for-
mula, and italways comes from real teams who
understand what it takes to win every day and
then do what it takes to win every day.”

WPGC-FM/Washington
PD: Jay Stevens
Summer '04-Fall’ '04: 7.3-6.7
(No. 1)

Stevens says, “We had a great fall book: No.
112+, No. 118-34, No. 1 25-54, and morning
man Donnie Simpson was No. 1 across the
board. We have been No. 112+ 51 of the past
57 ratings periods — that's over 14 years!

“I wish | could brag to you and take all of
the credit, but it's a
team effort. From Reg-
gie Rouse, my Opera-
tions Manager and
Donnie’s producer,” to
Angelique Alston in
promotions and her
staff’ to Boogie D, our
new MD, to our GM,
Sam Rogers, to our in-
credible airstaff, we
have a great team that understands the urgen-
cy of this business.

“We also have very high standards. We donot
accept mediocrity. Some people thrive in this en-

Jay Stevens

“We have been No. 1 12+
51 of the past 57 ratings
periods — that’s over 14
years!”

Jay Stevens™

vironment, while others have trouble keeping up
and usually don’tlast. Weare also very involved
in the community. That gives you depth and
makes your listeners fiercely loyal to you.
"The station is very strong in all dayparts.
Starting the day with a dominant and success-
ful morning show like Donnie Simpson jump-
starts the whole station. We win in each day-

part, but with the biggest audience available
in mornings, winning in mornings is crucial
for our overall success.

“The market has been stable—or as stable as
you can be in this business — for a few
years. There are three major Urban stations
[WKYS, WMM] and WHUR] shooting at us,
along with CHR/Pop WIHT. It's fiercely com-
petitive, but that makes it fun and exciting. We
now have a Spanish station in the market, ‘El Zol
99," the old Rock WHFS. [ work with that sta-
tion as well, and it will be interesting to see if it
has any effect on the Urban or CHR stations.

“We look at each book as the Super Bowl.
We never let up, and we are out to be a bigger
dynasty that the Patriots!”

KISV/Bakersfield
PD: Picazzo Stevens
Summer '04-Fall '04: 8.1-9.0 (No. 1)

“The only reason [ can come up with for our
success is that Arbitron screwed up,” says
Stevens. “But, seriously, the biggest increase
book to book was in our key demo, 18-34,
where we went 10.4-
14.1.

“All of our jocks do
extremely well, but su-
perstar status belongs
to our morning guy,
Romeo, who runs a
one-man show and
wins. We did see the
launch of anew Rhyth-
mic station [KSEQ]
here a few months ago,
which was bound to happen. If [ am going to
have a competitor, [ couldn’t be happier it's
them.

“Ineed to thank my air team: Romeo, Ran-
dy, Reed, James, Wreck, Kevin, Julius, Noe G.,
Vania, Elias, Daniel, Damage and Chuck 1.
These are the guys — and girl —who do the
day-to-day things that help get the job done.
Strategically, | thank our consultant, Steve
Perun, for his insight and Bob Lewis for build-
ing this team to begin with.”

WLLD (Wild 98.7)/Tampa
PD: Orlando
Summer '04-Fall '04: 4.4-5.7 (No. 4)

“If | knew how to determine why the Ar-
bitron gods spit out certain results, I'd be radio’s
LeBron James right now,” says Orlando. “I
have no clue. I often hear that it's about stay-

_ ing consistent; howev-
| er, you have to actual-
ly hit the mark prior to
| making a commitment.

“A lot of stations are
determined to stay
il with something that
wasn’t working initial-
ly and think that
they‘re being
consistent. They are,
but it's consistently bad. Find your swagger
and stay with it. If you have a patient compa-
ny, they’ll give you time to grow the brand.

“Our chief demo is 18-34, and we grew our
summer 2004 9.4 to a fall 2004 12.5. Each day-
part showed an increase of three shares, except
our night show, which brought in six addition-
al shares. The focus remains on staying with a
good plan. Our summer number wasa little out
of the norm, but we didn’t react; we just con-
tinued to drive to our goal. If you look at the
year-to-year, both fall ‘03 and ‘04 were a 12.5.

Picazzo Stevens

" Orlando

www americanradiohistorvy com

“As far as stars, there are no leaders
here. We like to refer to ourselves as parts of
one big Wild body. No one is more important
than the rest, but all are effective at making
us move. Alli That Girl, our aftemoon jock, is
the mouth because she’s loud. Scantman, our
co-Asst. PD/midday talent, is our feet — a
very strong foundation.

“Our morning talent on The Freak Show are
considered the arms because they like to
touch. [ can’t say where, but they love to
touch! Beata, our co-Asst. PD/Music Hustla
is our heart because she’s the warm and fuzzy
side. Drew, our Marketing Director, is our
eyes: Sees all, knows all, and loves to
watch. Our night guy, 3rd Leg Greg, is ... well
... 'll let you figure that one out. He does not
enjoy cold water, though — something about
shrinkage.

“The market has shifted. There are simply
more stations. Companies are signing on pe-
ripheral stations and sacrificing portions of
their playlists to feed the new sign-ons. It's
audience-moving, and sometimes people
don'tenjoy being herded around. It's good for
the audience to have variety, but then again,
only quality choices stick with you.

“Like that variety pack of lunch snacks we
all had as school kids. Even though there was
variety, the Cheetos, Doritos and Fritos were
usually the first to go. The plain chips, al-
though tasty, were always the last choice.

"l also have to thank the new team at Infin-
ity headquarters: President/COO Joel Hol-
lander; Programming President Rob Barnett;
Scott Herman; and our GM, Charlie Ochs.
He's the conscience of the Wild body. We also
have to thank everyone in the Tampa Bay area
who gets Wild. From first breath to death, we
all get Wild somehow.”

XMOR/San Diego

Consultant: Michael Newman
Summer '04-Fall '04: 1.9-3.0
(tied with rival XHTZ}

“We actually beat XHTZ in 18-34 overall,”
says Newman. “XMOR came out of nowhere.
We launched March 2004, and in only three
books and with no jocks we made this much
headway. We have now added airstaff, and 1
expect us to grow on that.

“The key is that the station has a strong Lati-
no lean. That's what separates us from what ev-
eryone else is doing, Without giving away any
secrets, | can say that we have an extremely tight
playlist, but one that's very Latin-driven.

"“We were the first to play Daddy Yankee's
‘Gasolina,” and look at how huge it is across
the country. Six months ago the format was
all about Lil Jon and that type of music. We
were ahead of the curve in embracing the Lat-
ino hip-hop movement, which is where the
format is headed now.”

KVEG/Las Vegas
PD: Sherita Saulsberry
Summer '04-Fall '04: 2.7-4.7 (tied
with rival KLUC)

“We really focused on giving our audience
good radio — playing the hits, cool promo-
tions and hot and awesome jocks and mixers,”
says Saulsberry. “We ran several campaigns.
In fact, there are too many to list, but the ma-
jority of our promotions were lifestyle-driv-
en. We focused on giving the listeners exactly
what they wanted, and, of course, we used
several outlets to stay visible in the market.

Continued on Page 33
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38 @  GAME Hate It Or Love It (Aftermath/G-Unit/interscope) 1306 +450 281987 3 3115 _
21 30 JENNIFER LOPEZ Get Right (£ 1158 466 115088 7 510 NEW & ACTIVE
40 € SNOOPDOGG HJUSTIN TIMBERLAKE Signs (Doggystyle/Geften) 1138 +353 106276 2 47 I
37 € BROOKE VALENTINE f/BIG BOI & LIL' JON Girlfight (Virgin/ 1088  +246 69628 3 5414 m‘;ﬂj‘,’;‘fz/ﬁfmﬁ&,};‘:ﬂl VLRI
26 33 NELLY fTIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) 1085 174 84664 20 40/0 Total Plays: 433, Total Stations: 17, Adds: 0
31 @  FANTASIA Truthls L/AMG) 1074 +135 118547 5 5701 MARIO How Could You L/AME/
45 € T YouDon't Know Me (Grand Hustle/Atiantic) 1073 +398 122606 2  50/6 | Totel Plays: 398, Total Stations: 53, Adds: 5
30 36 JARULEf/R. KELLY & ASHANTI Wonderful (Murder fnc./IDJMG) 1023 130 84183 19 590 | KYOUNG Happy Tagether (Treacherous/
Total Plays: 335, Total Stations: 24, Adds: 1
31 37 LI JON & THE EASTSIDE BOYZ fiLIL SCRAPPY What UGon’ Oo 7¥7/ 1019 63 155123 18 STIO [ oo e cal 1Y
42 @ NELLY N Dey Say Derrty/Fo’ ReellUniversal) 866 +145 61530 5 40/0 Total Plays: 318, Total Stations: 13, Adds: 2
33 39 ALICIAKEYS Karma (/AMG) 851 96 79809 13 48/0 | WILL SMITH Switch finterscope/
@  LUDACRIS Number One Spot (Def Jam South/iDJMG) 830 +402 95235 1 6218 | TotelPlays: 146, Total Stations: 14, Adds: 2
41 41 GWEN STEFANIHIEVE Rich Girl (interscope) . 761 A1 116185 9 2810 ?:tg";;":‘és T‘:/t’a’fls’;"a o 20, Adds 4
35 42 CHINGY flJANET JACKSON Don't Worry (Capitol 738 AT BINZ B AU B Of The Clb AHG)
44 @ JOHN LEGEND Ordinary People (Columbial 733 +57 93028 3 374 Total Plays: 133, Total Stations: 23, Adds: 21
30 44 TWISTAHIFAITH EVANS Hope (Atlantic/Capitol 504 186 61027 8 370 | J0J0 Not That Kinda Girl BlackGroundUniversal
43 45  BABY Shyne On (Cash Money/Universall 576 8 20323 3 am Total Plays: 111, Total Stations: 17, Adds: 2
43 46 EMINEM Like Toy Soldiers (Shady/Aftermath/interscope) 538 169 74950 8  11/0 #A"ﬂf '{lég'T'J ﬁg‘“{“ﬂ (‘2’”4"’;:;?4’?”5/
@  AMERIE One Thing (Coltumbia) 527 4 117858 1 2 ':A;n;z; uuh;r;u ;I";:aus; A
@ 112 U Already Know (Def Soul/IDJMG) 522 +17 52564 1 m Total Plays: 78, Total Stations: 14, Adds: 13
46 49 FABOLOUS Baby (Atiantic/ 516 450 58300 8 390
@  JENNIFER LOPEZ fIFAT JOE Hold You Oown (&pic) 471 +202 53887 1 236 Songs ranked by total plays

84 CHR/Rhythmic reporters. Monitored airpiay data suppli

by Mediabase R

, 3 division of Premiere Radio Networks. Songs ranked by total plays for the airplay

week of 2/13-2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the Jarger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added Is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overail total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records

Station playlists for all R&R reporters
are availabie on the web at
www.radipandrecords.com.
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( N
H America’s Best Testing CHR/Rhythmic Songs 12 +
ﬂ?lﬂTIIEMIIsIL'L'lIIII For The Week Ending 2/25/05 More Fall Fun Numbers
LE T Continued from Page 31
Persons Persons Persons
Artist Title (Label) TW LW Familiarity Burn  12-17  18-24 25-34 “The market has changed. Moving from two direct
CIARA t{MISSY ELLIOTT 1,2 Step (LaFace/Zomba Label Group) 417 414 99% 3% 420 402 439 C°f;P:m°"5 “: :“ekhx b;e“ a h‘;lge blessing. 1
50 CENT Disco Inferno (6-Unit/Shady/Aftermath/interscope) 416 413 %% 2% a3 43 4w | a;"; th *‘G“ary éoxeafl'o ‘,Seei“tr‘:;:ls; 55;2:
; , , i -
50 'CEI\IT Candy Shop (Shady/Aftermath/interscope) ' 416 4.08 88% 14% 432 417 412 ive; INOISE, our MD, who holds so much down; Law-
LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lovers & Fiends V77 410 404 7%  30% 4M 418 391 | oo porction’s Greg Lawley and Gary Spangler; and
MARIO Let Me Love You (/RMG/ 407 4.2 99% 3% 408 402 420 last but not least, my two mentors, ‘Big’ Bruce St. James,
EMINEM Mockingbird (Shady/Aftermath/interscope) 403 402 9% 24% 421 404 402 | PD of KKFR/Phoenix, and [KDHT/Austin PD] Bob
FRANKIE J. f/BABY BASH Obsession {No Es Amor) (Columbia) 403 393 79% 13% 419 4.01 3.80 Lewis.”
NATALIE Goin’ Crazy fLativm/Universall 400 391 55% % 4.7 4,09 373
USHER Caught Up (LaFace/Zomba Label Group) 399 383 9% 2% 409 395 389 KDDB (The B°“",’V“°"°,|"|“
NIVEA fILIL' JON & YOUNGBLOODZ Okay Wive/Zomba Label Group) 389 - 45% 6% 432 395 390 PD: Leo Baldwin Summer '04-Fall '04: 3.7-5.0
GAME /50 CENT How We Do (Aftermath/G-Unit/interscope) 395 397 9% 2/% 405 392 3gg | (creeping back up on rival KPHW, which went 4.2-5.1)
LLOYD BANKS Karma finterscope/ 391 389 84% 21% 407 381 374 “It wasn't much of a battle for the first three years,”
ALICIA KEYS Karma L/RMG) 390 386 93% 25% 390 376 398 | S2YS Bal,dwf‘“‘ - summer 0 KP:‘W [crosstown] hag
MARIAH CAREY It's Like That dsiand/I0JMG) 390 398 73% 12% 410 389 382 ;11';:1:1?;:0 Shecess” ‘r‘;;‘::;'sw“u‘sh‘e: lj;else‘vz(l’l‘r"k e
TRICK DADDY Sugar (Gimme Some) (Slip-N-Siide/Atantic) 388 379 G6% 13% 396 383 402 six fo eight monihs, yo N8 ¢
X ) ;i s to where we were previously. If you look at spring ‘04,
IJESTI.NY S CHILD Soldier {Columbia) . 385 385 100% 43% 391 381 3.69 we were 5.1 to their 4.1. We were going through some
T.1. Bring "Em Qut (Grand Hustle/Atiantic) 384 384 83% 2% 392 386  3.87 ownership changes, which really affected the staffand
LUDACRIS Get Back (0ef Jam South/iDJMG/ 383 387 9% 3% 37 389 385 | ouron-airsound. Now we have things back under con-
ASHANT) Only U (Murder Inc./I0JMG) 380 4.00 97% 32% 3.88 374 3.69 trol.
TRILLVILLE Some Cut (BME/Warner Bros.) 3.75 - 43% 10% 387 384 352 “While we were going through our ownership
JA RULE f[R. KELLY & ASHANTI Wonderful (Murder Inc./I0JMG) 373 376 94% 35% 370 375 370 change, KPHW relapnched in October with no jocks
NELLY f{TIM MCGRAW Over And Over (Derrty/Fo’ ReellCurly/Universal a7l 385 9% 51% 350 375 3g7 | andrunning 10,000 joints in a row. That's what gave
LIL' JON & THE EASTSIDE BOYZ fiLIL SCRAPPY What U Gon'’ Do (7¥7) 371 377 8% 30% 379 378 359 | themtheirspikeinthefall. Butithasbeena battle with
OMARION O (Epic/ 368 _ Ge%  12% 384 352 388 them fr?['Tl ﬂgeobegmmng. I used to work there. | came
’ ’ ’ ’ rer b three hel h thi
BABY BASH Baby I'm Back (Universal 362 - 4% 8% 368 365 370 (s):aetio::) e bom years ago to help launch this
SNOOP DOGG fIPHARRELL Drop lt Like it's Hot (Daggystyle/Geffen/ 356 369 100% 56%  3.43 3.54 392 “I have to shout-out and thank our new owners, Vi-
JENNIFER LOPEZ Get Right (Epic/ 354 340 9% 26% 383 3% 352 | Sionary Entertainment — first, for buying us, and sec-
TORI ALAMAZE Don't Cha (Universal 344 354 5% 17% 343 322 383 | ond, for putting us back in a position to win. We are
Total sample size is 345 respondents. Total average favorabitity estimates are based on a scale ol 1-5. (1=dislike very much, 5 = like very much). Total lamiliarity truly back in the battle now, and the next book will be
thep of who ized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs ery interesting.”
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the internet. Once passed, they can take the music VAU ng.
test based on the format/music preference. Rate TheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions ol particiy
on the the Internet only. Rale TheMusic is a regik ol RateTheMusic.com. The RTM system, Is avallable for local radlo stations by calling 818-377-5300.
\_RateTheMusic.com dala Is p by My a division of Premiere Radio Networks. J
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URBAN

DANA HALL

PART ONE OF A Two-PART SERIES

Adult Listeners Give
Stations Top Ratings

Fall ‘04 ratings success stories

The past few weeks have been stressful for many, with the
fall ‘04 ratings coming out. More than a few programmers
were waiting on pins and needles to see how their stations per-
formed. Now that the wait is over, we see that the Urban for-
mats — mainstream Urban, Urban AC and Gospel — did rather
nicely. In this two-part series, R&R highlights some of the suc-
cess stories of the fall ‘04 ratings race, starting with Urban AC.

The Urban AC format has always been a
revenue generator for clusters, but in recent
years it's also become a ratings dominator in
many markets. This week I'm spotlighting the
Urban AC stations that made major moves to
the top of the ratings in their mar- ____
kets, as well as stations in dominant
clusters that work as part of teams
to win overall.

These aren't the only Urban AC
stations that performed well in the |
12+ arena. Stations like WDLT/Mo- |
bile (No. 1), WDAS/Philadelphia

(No. 2), WCFB/Orlando (No. 2), ’4}

WQMG /Greensboro (No. 2) and GQ
KMJQ/Houston (No. 3), which con-

sistently maintain their dominance in the 25-
54 demo, made impressive moves in overall
rank.

We'll start with a look at two brand-new sta-
tions — both launched by Cumulus just before
the start of the fall ‘04 book — that had major
impacts in their markets. KVMA/Shreveport,
LA even went to No. 1 in just three months.

KVMA (Magic)/Shreveport, LA
PD: GQ Riley Summer '04-Fall '04:
3.7-12.4 [No. 1)

“The Shreveport market was in desperate
need of this format,” says Riley. “The word-
of-mouth factor is what put KVMA over the
top. Adults felt they finally had a station that
they could truly call the ‘adult choice.” Of
course, we did well with 25-54 women, but I
was extremely surprised in the 18-34 demo-
graphic, where we were also very strong.

“A year ago the market was full of what
call ‘GLMs": Get Like Me stations. The choice
was either rap or rap lite. Listeners had to tol-
erate the BS until they got to their favorite
adult song. Now that we have Magic in the
city, there’s no need to sit through the radio
mess anymore.

“The competition is very stiff, because our
direct competitor is eight-tenths down the
dial from us—we're very close in frequency. It's
34 ® Radio & Records February 25, 2005

Rile

very important to promote the station careful-
ly and distinguish it from the competitors.

“I have to thank [Cumulus Director/Ur-
ban Programming] Ken Johnson. I've already
thanked him, but this is a formal industry
thanks. I've also got to thank [Mar-
ket Manager] CJ Jones, who is one
of the best and fairest in the busi-
ness; [Service Broadcasting/Dallas
Station Manager] Ken Dowe, who
believed that I could and can do
great things; [veteran programmer]
Chris Collins, for the guidance over
the years; and, of course, the KVMA
staff. There is no way that we could
be here without your hard work
and dedication.

“Lastly, to Louie ‘Da Wolf * White, I would
have been on the streets without you, man.
Thank you!”

WRRX (Magic 106.1)/Pensacola, FL
PD: Terry Styles Spring '04-Fall '04:
1.6-5.4 {No. 7)

"There was a hole in the Pensacola, FL
market for an Urban AC targeting 7
women 25-54,” says Styles. “The
station flipped formats at the end of |
August of last year and was jockless
for a good amount of the fall book. I
arrived as PD at the end of October. |

“WRRX (Magic 106.1) finally went
live the second week of November. |
Even though we were live for only
about a month of the fall book, the
station was hot and heavy in the
streets, especially during the holidays.

“Our midday girl, Sonshine, has been in the
market for several years, having worked
across town at heritage [ABC Radio Touch af-
filiate] WRNE. There’s nowhere you can go
without someone mentioning Sonshine. She
also serves as our Promotions Director and al-
ways has great ideas.

“The Tom Joyner Morning Show is another fac-
tor in our ratings success. Even though we are

Terry Styles

an Urban AC station, we are very personality-
driven across all dayparts. [ do aftemoondrive,
and I brought a lot of contesting to the airwaves
that no other station was doing in this area.

“My show is like a moming show in afternoon
drive. Thave onesegment of my show called The
Jammin’ Drive at 5." I play a lot of uptempo old-
school jams that people have not heard ina long
time, from the late 70s and early ‘80s.

“We had strong ratings with women 25-
54. Tom Joyner had a 7.0 share, afternoons got
a6.9 share, and evenings had an 8.5 share for
The Quiet Storm — even without a host.

“We recently moved one of our part-time
jocks, Donna Rene, to host The Quiet Storm. She
is also a Pensacola native and an old-school
radio personality from heritage Urban
WBOP from back in the day. I foresee the night
numbers growing even more next book.

“The competitive situation in the market
has remained consistent. [Urban sister] WBLX,
which bleeds in from the Mobile market, and
WRNE were the only two stations the Pensa-
cola market could listen to for Urban music.
With WRRX coming on in the market, we're
an adult station filling a major void.

“"WBLX takes care of the lower demos, and
we take care of the upper demos. But with the
hurricane that hit the Gulf Coast last summer,
WBLX ended up losing its transmitter and
could notbe heard in the Pensacola market for
the entire fall book.

“A year ago the choice
was either rap or rap
lite. Now that we have
Magic in the city,
there’s no need to sit
through the radio
mess anymore.”

GQ Riley

“Thanks to Ken Johnson for letting me pro-
gram here in the market. I also want to thank
my GM, Liz Hanlon, for giving me a chance
on a new station venture. Ms. Hanlon is one
of the coolest GMs I have ever worked for.
She gives me the freedom to program the
station to meet the needs of our listeners in

1 Pensacola.

“Having been in the biz for over
16 years, I've also had a chance to
soak up a lot of knowledge from sev-
eral programmers. Keith Landecker
at WJTT (Power 94)/Chattanooga,
TN; Hurricane Dave [OM at Cumu-
lus’s Tallahassee cluster]; and Elroy
Smith, OM at WGCI Chicago. These
guys have inspired my career.”

WHQT (Hot 105)/Miami

VP/GM: Jerry Rushin Summer "04-Fall
'04: 5.4-6.3 (No. 1)

“This is the culmination of a process that
has been taking place over the past several
years,” says Rushin. “WHQT has been fine-
tuning its music over the past year, and we've
seen the ratings increase steadily over that
time. We are providing a musical choice for
the adult listeners of South Florida, music that
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can’t be heard on any other station. While
there is a constant battle among other stations
———— for the 18-34 demo in Mi-
! ami, WHQT has focused
steadily on the 25-54

; g 1, | demo.
ﬂ_‘ “The Joyner show in
= | mornings has continued

to be a monster daypart
for us, as is our night
show, hosted by Freddie
Cruise. Freddie has been
with us for over 20 years.
He was always in the top two 25-54. In fact,
we pretty much dominate 25-54 in every day-
part. This quite possibly could be the best book
the station has ever had.

“One of the main market changes was a
move that we made ourselves. We took [Ur-
ban clustermate] WEDR out of Hot's way by
focusing it on the younger 18-34 demo. WEDR
used to dominate in the overall market, often
winning the 25-54 numbers as well. But with
increased competition in this market, we had
to take her down to the target demographic.”

WKUS (105.3 Kiss FM)/Norfolk

PD: Eric Mychaels Summer '04-Fall
'04: 6.3-7.0 {No. 1)

“Inoneyear we went from a 4.0 share overall
toa?.0,” says Mychaels. “In every book we grew
our share and consistently bettered our ranking.
Of course, our star demo is still 25-54, and our
star daypart is mornings, with Joyner. He's ab-
solutely the best talent in the format today.

“Inaddition to our morming show, we have
a strong lineup throughout the day. Joyner
starts us off right, and
then we continue with
quality personalities and
focused music. It's the to-
tal package. [ would say
our music is what our lis-
teners are most comfort-
able with — well-tested
and familiar.

“Last spring we re-
launched the station,
changing it from WSVY to WKUS (105.3 Kiss
FM). We madea conscious effort to brand Joyner
with the station’s new name. By reimaging the
station and tightening up the gold library, we
were able to see the results in the ratings. At the
same time we made some changes in the clus-
ter, getting rid of a Smooth Jazz outlet and a hip-
hop station that were not performing.

“The resurgence of R&B music has also
helped the station’s growth. If you look at our
competition, WVKL, they do very well too. The
Urban AC format is outperforming mainstream
Urban in many markets across the country.

“I have to thank [WBT]J/Richmond PD]
Aaron Maxwell and [Clear Channel VP/Ur-
ban Programming] Doc Wynter, and also our
incredible staff for concentrating on the task
at hand and getting the job done. We've done
a great deal in a short amount of time. I'm
proud of them.”

WBHK (98.7 Kiss FM)/
Birmingham
PD: Darryl Johnson Summer "04-Fall
'04: 10.4-13.2 {No. 1)

“WBHK’s success is due to a combination
of things,” says Johnson. “Music is the focal
point, but our fall contesting and our jocks
constantly being out in the community are

part of the reason for our success.
Continued on Page 36

i,
Jerry Rushin

Eric Mychaels
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Wi W ARTIST TILE LABEL(S) s
1 1 LI JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (71/7] 3841
2 2 MARIO Let Me Love You L/RMG) 3348
3 3 GAME f/50 CENT How We Do (Aftermath/G-Unit/interscope) 3287
4 4 TRILLVILLE Some Cut /BME/Warner Bros.) 3070
5 5 FANTASIA Truthls (/RMG) 2972
8 0 JOHN LEGEND Ordinary People (Columbial 2746
n 0 50 CENT Candy Shop (Shady/Aftermath/interscopel 2599
6 8  DESTINY'S CHILD Soldier {Columbia) 2485
7 9 T.\. Bring ‘Em Out (Grand Hustle/Atiantic/ 2475
9 10 50 CENT DiscoInferno /G-Unit/Shady/Aftermatliinterscope/ 2176
12 @ OMARION O /5y 2134
16 @ T.I. You Don’t Know Me (Grand Hustle/Atiantic) 2072
10 13 CIARA fiMISSY ELLIOTT 1, 2 Step {LaFace/Zomba Label Group) 2004
14 @ NIVEA fiLIL' JON & YOUNGBLOODZ Okay (/ive/Zomba Label Group) 1948
13 @ USHER Caught Up fLaFace/Zomba Label Group) 1928
15 16 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle/Geffen) 1646
18 17 SNOOP DOGG Let's Get Blown Doggystyle/Geffen/ 1583
19 18 FABOLOUS Baby (Atiantic/ 1580
20 @ TYRA Country Boy /6681 1564
22 @ MARIAH CAREY It's Like That {/sland/iDJMG) 1556
21 @ TWISTA fIFAITH EVANS Hope (Atlantic/Capitol) 1556

24 @ AMERIE One Thing (Columbial 1397
17 23 LUDACRIS Get Back fDef Jam South/IDJMG) 1276
38 €  FANTASIA BabyMama (/AMG) 1231

26 @ TRICK DADDY Sugar {Gimme Some) (Skip-N-Slide/Atiantic) 1165
32 @ M. JONES f/S. THUG & P. WALL Still Tippin' (SwishaHouse/Asylum/Wamer Bros.) 1104
27 @ BROOKE VALENTINE /BIG BOI & LIL' JON Girlfight (Virgin} 1079
23 28  LLOYOBANKS Karma finterscopel 1074
33 @ 112 U Already Know (Def SouliDIMG) 1046
25 30  ALICIAKEYS Karma (/RMG/ 1041
37 @ YING YANG TWINS Wait (TV7) 984

40 @ R.KELLY Sex In The Kitchen (Jive/Zomba Label Group/ 804
28 33  JARULE f/R. KELLY & ASHANTI Wonderful (Murder Inc.//0JMG) 760
35 @ TWEET f/MISSY ELLIOTT Turn Da Lights Off (Atiantic/ 732

45 @ LUDACRIS Number One Spot (Def Jam South/IDJMG) 17

47 @ FAITHEVANS Again (Capitol) 690
36 37  URBAN MYSTIC Long Ways (Sabe/ 670
39 38  BABY Shyne On (Cash Money/Universal) 653
29 39 ASHANTI Only U (Murder inc./IDJMG) 637
31 40  JENNIFER LOPEZ Get Right (Epic/ 604
30 41 JADAKISS fiIMARIAH CAREY U Make Me Wanna finterscope/ 577
34 42 LI’ JON & THE EASTSIDE BOYZ f/LIL SCRAPPY What U Gon' Do (7V7/ 574
43 @ UL JONFICE CUBE Roll Call (TV7) 567

@ BOBBY VALENTINO Slow Oown /D TP/Def Jam/IDJMG) 485

42 45  CAM'RON f/K. WEST & S. JOHNSON Down And Out (Roc-A-Fella/IDJMG) 483

44 46  TANGO fIDAVID BANNER & BONE CRUSHER Wobble And Shake It (Vigin) 464
50 @ RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Group) 448
- @ MARQUES HOUSTON Because Of You (T.U.6.) 434
@  CASSIOY I'm A Hustla (L/RMG) 416

@)  LYFE JENNINGS Must Be Nice (Columbia) 385

+1-
PLAYS

103
-252
24
.22
27
+245
+516
-456
234
-298
+51
+316
-450
+159
+95
-141
.24

+54
+63
+50
+189
-383
+558
+2
+297
+87
-146
+268
129
+310
+136
-186
+4
+266
+243

-16
-235
-220
-265
-163

+136
+192

-99

-39
+24
+35
+43

+109

TOTAL
AUDIENCE
(00)

492776
436469
423960
335911
342356
293156
316527
274639
326612
308828
220761
229292
228998
172951
194482
197902
171176
169938
118001
170139
144822
186525
129421
131853
96005
101866
80917
190644
114212
147429
87058
109118
71943
87444
68030
61456
34432
37029
74754
54088
61183
63932
37983
64222
81883
25684
39071
36059
77277
18071

70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/13-2/19. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is placed

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are a

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records

"POWERED
WEEKS DN TOTAL STATIONS/ i
B MEDIABASE
12 9/0
18 690 MOST ADDED
12 smu ARTIST TITLE LABEL(S} ADDS
15 65/0 YING YANG TWINS Wait (7V7) 45
1 65/1 JA RULE fLLOYD Caught Up (Murder inc.IDJMG) 42
10 6210 JENNIFER LOPEZ fFAT JOE Hold You Oown (Epic/ 32
MARQUES HOUSTON Because Of You (T..6.) 28
5 680 LIL’ MO Yeah Yeah Yeah (Cash Money/Universal px]
14 68)0 2PAC Ghetto Gospel Amaru/interscopel 15
13 680 | MASHONDA Back Of The Club L/AMG/ 10
10 25/0 J-KWON f/PETEY PABLO & EBONY EYEZ Get XXX'd
{Jive/Zomba Label Group) 7
10 5613
9 67/0
16 7010
2 e MOST
7 660 INCREASED PLAYS
21 65/0 TOTAL
54/0 ARTIST TITLE LABEL(S) IN(;‘\‘EXSE
61/0 FANTASIA Baby Mama (/AMG) +558
13 40 50 CENT Candy Shop (Shady/Aftermath/lnterscope) +516
T.1. You Oon't Know Me (Grand Hustle/Atlantic) +316
6 6610 | yingyanG TwiNS Wait /7VT) +310
10 48j0 MIKE JONES f/SLIM THUG & PAUL WALL Stilf Tippin'
5 5313 (SwishaHouse/Asylum/Warner Bros.) +297
14 640 MARIO How Could You (/RMG/ +212
112 U Already Know (Def SoulIDJMG) +268
4 646 | | ypACRIS Number One Spot (Def.Jam SouthIDIMG) +266
6 530 JOHN LEGEND Ordinary People (Cokumbia +245
6 613 FAITH EVANS Again (Capitol +243
5 571
17 440
3 s8n NEW & ACTIVE
13 43/0
3 a7 N2U flJERMAINE DUPRI Baby Mama Love /Virgin/
7145 Total Plays: 382, Total Stations: 40, Adds: 2
4 20 MARIO How Could You (/RMG/
19 520 Total Plays: 372, Total Stations: 48, Adds: 6
4 8412 | vRy Where U From? iVew No Limit/Koch)
2 65/2 Total Plays: 351, Total Stations: 28, Adds: 1
2 51/4 NAS Just A Moment (Columbial
5 3911 Total Plays: 334, Total Stations: 33, Adds: 0
7 450 YOUNGBLOODZ f[YOUNG BUCK Datz Me
16 55/0 (So So Det/Zomba Label Group/
f Total Plays: 298, Total Stations: 27, Adds: 4
6§ 420 | 50 o oiE Magic Chick Legion
16 4210 Total Plays: 276, Total Stations: 27, Adds: 1
17 50 | rop) ALAMAZE Oon't Cha (Universal
2 4212 Total Plays: 275, Total Stations: 10, Adds: 0
1 4313 ALCHEMIST f/NINA SKY Hold You Down (Koch/
5 210 Total Plays: 265, Total Stations: 23, Adds: 1
8 30 S5 Ooh That A** (J/RMG)
9 an Total Plays: 149, Total Stations: 29, Adds: 6
2 2828 JENNIFER LOPEZ fIFAT JOE Hold You Down fEpic/
Total Plays: 136, Total Stations: 32, Adds: 32
1 a0
1 340 Songs ranked by total plays
Station playlists for all R&R reporters
vailable on the web at
www.radioandrecords.com.
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¢ RateTheMusic com
~ Pers. Pers. Pers.

Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34

URBAN

Adult Listeners Give.... drive with Dee Dee Renee does very well

Continued from Page 34  with in-office listening. Our hip-hop sta-

tion [WCDX] is an 18-34 animal that at-

“All dayparts really stepped up. The  tacks our competitor in three ways. While

Joyner show had kind of been laggingbe- oyr competitor tries to be all things to all

hind, but it soon solidified on top of the  people, WCDX is super-focused on 18-34.

competition. [Midday host] Lou Bennett's “With the swapping of frequencies,

numbers are great, my ratings have two out of three of our stations are being
increased, and Kim
Moore’s numbers were
astronomical. She does

§ -
The Night Kiss, and she VY€ are providing a

America’s Best Testing Urban Songs 12 +
For The Week Ending 2/25/05

MARIO Let Me Love You L/AMG/ 428 421 9% 38% 418 425 388
GAME {/50 CENT How We Do /Aftermath/G-Unit/interscope) 4.21 434  96% 23% 422 425 412
50 CENT Disco Inferno (6-Unit/Shady/Aftermathfinterscope) 4.22 422 94% 19% 414 418 395
LIL’ JON... lUSHER & LUDACRIS Lovers & Friends 7V77 418 427 98% 27% 412 420 380
50 CENT Candy Shop (Shady/Aftermath/interscope/ 4.16 - 9% 13% 408 416 377
CIARA fIM. ELLIDTT 1, 2 Step {aFace/Zombe Labe/ Group/ 4.14 420 99% 42% 494 419 398

ALICIA KEYS Karma L/AMG) 408 398 93% 2% 411 420 378 hafvsjll;}“f’e’eazzfg;lg musical choice for the
TWISTA HIFAITH EVANS Hope (Atlantis Capitol 402 408 9% 15% 386 390 372 , : .

LLDYD BANKS Karma (tescopel 397 405 8% 2% 383 3% M staff that . out in the adult listeners of South
.. Bring Em Dut (Grand Hustle/Atiantic) 387 403 7% 4% 381 403 348 community asmuchas B . ’
USHER Caught Up (LaFacelZomba Label Group) M oAD W I3 Im e P°S(S;blef I T3 v‘i]° Florida, music that can't
ASHANT! Only U (Wurder incJIDJMG] 393 378 9% 30% 392 402 348 arryl Johnson good promotions. We

S.0DGG HPHARRELL Orop . Doggystyleeffer) 392 393 9% 55% 390 382 383 even performed well be heard on any other
T You Don't Know Me (Grand Hustle/Atiantic) 392 400 68% 13% 389 385 372 18-34. Luckily, everything’s been pretty  gfation.”

LUDACRIS Get Back (Jef.Jam South/IDIMG) 391 402 7% 36% 387 388 345 | steady in the market. Our successis are-

DESTINY'S CHILD Soldier {Columbial 386 393 99% 48% 388 396 356 sult of everyone pitching in. One person Jerry Rushin

UL’ JON... fLIL SCRAPPY What UGon' Do/TVT) 386 387 91% 33% 381 384 370 | couldn'tdoitalone.”

FANTASIA Truth s (/AMG) 38 374 7% 1% 336 39 347 WKIS & WKIM (Kiss FM)/

JARULE /R. KELLY..! Wonderful (Murder IncIDJMG/  3.78 387 94% 40% 376 350 320

JADAKISS fIM. CAREY U Make Me Wanna finterscape) 374 391 83% 31% 380 382 369 R'chmo,"d , treated as the shiny new pennies in town.
TRILLVILLE Some Cut (BMEMarmer Bros. 373 378 60% 13% 363 375 321 OM: Al Payne Summer '04-Fall '04: 3.8- /v able to attack Clear Channel’s WBT]
TRICK DADDY Sugar (Gimme Some) (Sip-N-Side/Athntic) 3.71 385 68% 15% 372 374 368 6.0 [No. 6] with three distinctive African-American
MARIAH CAREY It's Like That fIsland//DJMG/ 369 392 68% 11% 373 376 3.62 ”Basically, we did some | o —————= brands in Richmond.
FABOLDUS Baby /Atiantic/) 367 377 0% 16% 355 357 348 signal swapping," says | u “Radio One has allowed
NIVEA AUIL’ JON... Okay (fivelZomba [abel o)~ 385 382 62% 14% 355 362 330 Payne. “We took the Urban us to make changes to maxi-
SNDDP DDGG Ler's Get Bown (DoggystylelGeffen) 358 382 80% 2% 385 370 351 |  ACand putitontwofrequen- MMM | mize ratings, and they gave
OMARIDN D (£pic] 345 364 73% 25% 335 346 284 cies to maximize office listen- us the tools we needed to
JOHN LEGEND Ordivary People (Columbis/ 342 341 6% W6 A8 35 37 | jno'in the metro. We put the ‘Contempo-  win. We have a talented staff from A to Z.”
AMERIE Ore Thing (Colimbia) M0 - 4% 9% 34 380 33 | onlncpirational station on a signal that

Total sample sizeis 344 respondents. Total average favorability estimates are based on a scale of 15, (1=disike very much, 5= ke very | would better utilize in-car listening. In Part Two of our fall ‘04 ratings success
much). Total famifiarity represents the percentage of respondents who recognized the song. Total bum reprasents the number of "The beauty of this cluster is its break-  stories, I'll spotlight the mainstream Urban field,

gy are tired 9. Songs must have 40% famikianity to appear on survey. Sample composition is based L oM g q . . . i
on persons 12+. Persons are screened via the Internet. Once passed, meymtakfm”gmusicresfbased on the format/music preference. down: Kiss FM [WKJS & WKIM/ Rich-  in which stations like WGCI/Chw”gO' KKDA/
RateTheMusic.com results are not meant to replacs callout ressarch. The results are intsnded to show apinions of participants on the the mond] owns 25-54. The best-performing Dallas; WVEE/Atlanta; KPRS/Kansas City; and

Internet only. is areg of ic.com. The RTM system, Is avaifable for local radio stalions by g g q B
calfing 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Netwarks. time §l°t was The Tom Joyner Mﬂrnmg Show WWWZ/Cha rlestnn, SC dominate the music-ra
p -~/ —being the superstar that heis. Afternoon  dio race in their markets.

-
WPHHMartford, €T KIPMJEB Rock, AR* WUBTNashville, TN* WTLZSaginaw, MI* wu:ﬂﬂ/kllllm. FL
REPOR TERS g 31 MAROUESHOUSTON 6 YING YANG TWIRS T s POAPD: Vanessa Jerome
WU s 21 ARUENLON 2 DOGADE VAROLES HOUSTON 1 JENRIFER LOPEZ
i i i i Y ame 1 ARUWERLOYD MEKE JOWES VSLMA THUG & PAUL WALL
Stations and their adds listed alphabetically by market | o @ a i i KNOUMew rfeans, LA" s Chojoe A&8-Hip Hop/Steiie | JWLDallhesses, FL
OM: Sieve Murry KKBT/Los Angeles, CA* O vl T DMPD: Damon Wikksms PD: £ the World Famoxs
P PO Big Ant MD; Tawala LFAT JOE Mo i
:Jmm 1] :-%I;Nul.lgéﬂ Msw ﬁmw:‘ GA WE" " soiels ke ne;l : m K“Ym sowas | 2 BRAEWIO® st — e VAR s
XSCAPE MAROUES HOUST POAR: WGZB/Lovisville, KY* . c Choice
¢ 30 YING YANG TWINS WHRPHuntsville, AL PO: Mk Gone m‘?gﬂ'"’ Orleans, LA OM/PD: Damon Mlﬁ‘w .
WZBN/Albany, GA L A 1 ARAENLOD iy Dot e MD: Gerald Hartison ik ad MO Jasmia ~DJ Mocra- Thames YBTe Tomga. AL
0 icda o e LT A s 3 Rt s 1y 8 Sioopooosacon PO: Fon “Jomama™ Shepand
30'YING YANG TWiS . WMBSU/Columbus, MS g WPXM/Macon, GA WWPRMNew York, NY* 11 DPLOMATS MO: Sieves Robimssn
17 LUDACRSS WEOT, MA OM/PD: James exander JENNIFER LOPEZ UFAT J0€ OMPD: Ralph Meachom PD: Mickoe! Sosnders § BEARE SL YTWISTA B PEDON CRACK 1 BOBSY VALENTIN
PO/MD: Lamar -L80" Robinson MD: Skawsa Yooy . s AP Nadine Samtos 8 TERRORED
WAZ/Abany, NY* WHZ s WiMiiacksoa, Ms EOELEN MO Mara Melente WJUC/Toledo, OH
Do b (it WHKS/Macon, GA S IARLERLOVD Siriws Hot Jamz/Satellite PD: Charle Mack
e e WBLKBuffalo, NY* WCKXCalumbus, OH 7 HARUES HOUSTON Sitvers OM: Geronimo 50 MARION
v POARD: Civts o 20 YING YANG TWIRS Briam Patz WOWINorfolk, VA* #0: Tonya byrd S JENNFER LOPEZ UFAT JGE
T Lo e MO: Warea Sievess 1 WRILENLOTD 45 TING YANG TS OMPD: Eric Mychaels MO Vanesza Gralton 4 RLERLOVD
T e T 5 LUDACRIS IARAELLOD) 3L0MO AN Mo Addi 16 WHITE BOY MAROLES HOUISTON
o WWWZCharleston, SC 3 SRR O | WHAKMemghis, TN LT T 104 RawSatelite WE ws
JENMIFER LOPEZ LFAT JOF .
DA oy e Ligramiid WRIH/fackson, MS* PO e e 0 Paz Caconst: 70 Lowt. O S
KBCE/Alexandria, LA MOD: Yomet .mm“g\fm PO: Slave Posien APDAMD: Devia Steel 13 TWEET BLLOTT 2 NS PO: Jefl Loe
31 WARGUES HOUSTON 16 YING YANG TWINS 58 YING YANG TWIS 13 YN YMG TWING 25 BABY BASH MO Jofion “0J XTC" Vasgha
Noss 12 VRGNS THORS YING YANG TWIRS 10 JARLEULOYD A ARAEWOD 7 LUwane 73 MAORHALL
KEDG/Alexandria, LA EWNFER LOPEZ URAT 406 WOTJ/Detroit, MI* R LopezueAT 08 ity EMASFER LOEZ UFAT J0€. - " .
TP oy B Ty PO: Syt WIBT Jacksonvlle, FL* e KVSP/Okizhoma Ciy, OK® B HaSr¥ashiagton. 0C
S WPEG/Chariotte® i O ot e VW Merigian, S Kysp/okit TLiLmM e o
PO Terd . : y % TRLVMLE g
4 waoaner 5 o oy WaLB/Detrukt, MI 2YHGYANG v R Cesma TS PARL0 & eSO EYEZ 3 - 4 WA
o e APOAND: Bre 1 ks rasTon T ! g west.. 3 MIKE JONES USLIM THUG & PALL WALL
WHTA/Attants, GA' 9 MAROUES 2PAC 7 YING YANG TWINS g m g1 e 13 GAME V50 CENT
PD: Jerry Smokin B WUVA/Charigttesville, VA 2 YING YANG TWNS w $ TRICKDADOY JARULE 11 FAT JOE WJKS/Wilmington, OE*
APD: Disicies Shevers : Tamisha . Thempson T WRIEVLOD JENMFER LOPEZFAT JOE . 10 FABOLOUS bt .
MO: Rameas Debreau: 21 ERE SR LOPEZ YFAT 106 City, MO* WEDRMiami, FL KBLR/Ormiaha, NE: e pydpy
LA ) KPRS/Xansas City, PO/MD: Cosrie oCain 22 YING YANG TWINS
WVEE/Aanta, GA® Rt e ™ il FOME s e § gonLorrieA e 3G e e WEAS/Savannah, GA % wmitwion
£ T b 0, o [ BT ED 3 RSN ARNEULOD 3 PR LOR7 AT 0 e e Do
W0 Tesha Lave a Yo Adgs is BROOKE VALENTIE UBIG BOY & LIL" JON MARGUESHOUSTON G T
25 YING YANG TWINS e VFAT J0E WAIN/Dothan, AL 4Ry M0 WMNX/Wilmington, NC
2 FANTASA ¢ ek o oAt 4 Wioa 3 HOWONIPETEY PABLOS EBORYEYEZ | yypg iam, FL* L WOBT/Savannah, GA irepbi
G MASHONDA POMD: Tony Black KRRQ/Lafayette, LA® 04 Fs Fiole bt WUSL/Philadeiphia, PA* PD: Bo Money s
WFXAAugusta, 18 MARIAH b fph
Row Thomas PO:D-Rock Pt Cimn Samrmny PO: Thes Michea AP0 Joll e S RAREEM DEVAUGHN
Y AR W IL 1785 13 YING YANG TWINS T ke ad B APD/MD: Kashon Powell 20 SOCENT S BOBBY VALENTINO
JSARLENLOVD OMPD: i 2urw 7 MAROLES HOUSTON 30 30 1A Thdh 13 YING YANG TWING 15 AMERIE
A T HoumaL000z WEX/FmiIh. NC* O e 26 AESELICTURAT JOE 9 MARD 12 LCW0
ik Nl OAEWSOORA SO e oeson SRAELOT el 1 R BT w Note: For complete
M TeT TS WPWX/Chicago, IL* APG: M Toch KJMH/Lake Charles, LA NI Badly Colomon WAMO/Pittsbargh, PA* PONM Onove kol adds, see R&
%m‘ﬁm gmm ”m m ?‘éwmmm MM"-‘M 1 YING YANG TWINS " T R.R
e Moo N - El T 3 i D: Kade Wred ko Music Tracking.
WERQ/Batimore, MO WYNNFlorence, SC 2 RAMEEMDEVAUGHN § BOBBY VALENTING VPETEY PABLO & EBONY EYEZ
2 WG VG ks e 2 YING YANG TWIRS " 1 VING YANG TWIRS BT
N2 YIERMAINE DUPRI PO: Gerald in KZWA/Lake Charies, LA WBLY/Mobile, AL JENMIFER LOPEZ VFAT JOE
19 YIG YANG Twikes WZFfCincionati. OH W Fe Jonts 8 Ao ,:"W' § Yl G TS JARLERLOYD KDKS/Sh )
. 3 10 YING YANG TWINS y: - . 3
WENXBaton Rouge, LA - m_“"‘“ S R W0, Tamery ot 2 Yoo ex WOOK Raleigh, NC ity POWERED 1]
0 Kool D Exp e i e 10 TRILLVLLE JENNFER LOPEZ VFAT J0€ WO; Shawn Nexander 2K
1 e s o KAVV/Monroe, LA CX=5 b ME"]ABA SE
* T WeMCloveland, OH MG Caneniie L WOHH/Lansing, MI* PO Cors Colles WBT./Richmond, VA )
JENNIFER LOPEZ UFAT JOE 3 PO Sramt Johsoa . *Monitored Reporters
AMAENLOD e’ i) S T Bt S T Wiks Stroet PO e
MARIC 2 MAPOLESHOUSTON usona WZHT/Monigomery, AL el :'vmmnms e 102 Total Reporters
gq.xgmmm. ™ WHXT/Columbia, SC* SERNIFER LOPEZ (AT J0 it P el Low WW’,WW"".""- VA 3 LAL JON #ACE CUBE —_— —— -
AVE kv ot #0: Ches Comrs: o KIMZ/Lawton, OK A ey ] dmituion 70 Total Monltored
5 VIR YRS TS ar0- B et WIKS Gresille, NG OMAPD: Terry Mooday MARID JENMIFER LOPEZ UFAT JOE S
i MO Shank Wocis / , 12 ENUFER LOPEZ UFAT JOE WOKXRochester, NY* 32 Total Indicat
A g 7 BRAEILOD S ndand LGS OMPD: A Marei KATZ/SL Louts, MO 32 Totsl Indicator
- p——— - e WDAUMyrilo Beach, 86 g ot ed Did Not Report,
WXBT/Columbla, SC* WIMZ/Greemville, SC* 08 Gave gt = ok Playlist Frozen (2):
WBUV/Biloxi, MS* OM: L Smith DM Tomy Flelds PO: Kemsty Smoov YING YANG TWINS. 51 MARGUESHOUSTON -
OM: Waller Brown :‘z’:'-_ﬂus APD: Koren Biand -4 iy JENMIFER LOPEZ VFAT JOE 2 BTES KiiZ/Kilieen, TX
\z/ztmm u:mw :t“q:.m 5 LU JON VICE CUBE e HOUSTON w WIBB/Macon, GA )
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of 2/13-2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on eact station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records

poweren[31

MEDIABASE
MOST ADDED’

ARTIST TITLE LABEL(S) ADDS

TROY JOHNSON t's You (Sought After Entertainment) 6§
MINT CONDITION I'm Ready fimage) 5
KEM | Can't Stop Loving You (Motown/Universall )
JOHN LEGEND Ordinary People {Columbia) 4
GERALD LEVERT So What (If You Got A Baby) (At/antic/ 3
RAHSAAN PATTERSON Forever Yours (Artistry Music/ 3
TINA TURNER Open Arms (Capito) 2
MOST
INCREASED PL

A YS TOTAL

pLAY
ARTIST TITLE LABEL(S) INCREASE
MARIO Let Me Love You (/AMG) +208
JDHN LEGEND Ordinary People {Columbia) +163
KEM | Can't Stop Loving You (Motown/Universall +128
FANTASIA Truth Is L/AMG) +128

GERALD LEVERT So What {If You Got A Baby) /At/antic) +104

NEW & ACTIVE

R. DEVAUGHN Guess Who Loves You More (ive/Zomba Label Group)
Total Plays: 138, Total Stations: 7, Adds: 0

MINT CONDITION I'm Ready (image/

Total Plays: 131, Total Stations: 20, Adds: 5

KOOL & THE GANG f/BLACKSTREET No Show ‘05 (Sanctuary/SRG)
Total Plays: 123, Total Stations: 15, Adds: 2

RUBEN STUDDARD fIMARY MARY Ain't No Need To Worry L/AMG)
Total Plays: 91, Total Stations: 14, Adds: 1

MICHAEL B. SUTTON Nobody (Little Dizzy)

Total Plays: 75, Total Stations: 10, Adds: 1

Songs ranked by total plays

WE WB armsT TME LABELS) g sk J%’;‘ke T R
1 o FANTASIA Truthls L/AMG) 14D1 +128 167720 " 510
3 e JILL SCOTT Whatever (Hidden Beach/Epic) 1212 +20 114407 15 50/0
2 3 LALAHHATHAWAY Forever, For Always, For Lave (GRP/VMG) 1097 -116 97915 23 4810
5 o MARIO Let Me Love You (/AMG/ 1090 +208 149669 9 1310
4 5  ANITA BAKER How Does It Feel (Blue Note/Virgin) 1049 21 125144 19 43j0
14 o JOHN LEGEND Ordinary People (Columbia) 836 +163 116124 7 18/4
6 7 ALICIAKEYS f[TONY, TONI, TONE & JERMAINE PAUL Diary (/RMG) 829 21 113934 36 3910
8 0 BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal) 813 +51 79380 9 4710
13 o KEM | Can't Stop Loving You (Motown/Universal) 812 +128 79479 6 5314
7 10 LUTHER VANDROSS Think About You (/RMG/ 744 -54  1D0513 64 45/0
1 11 JOSS STONE Spoiled (S-Curve/Virgin) 658 -45 69617 21 45/0
10 12 BRIAN MCKNIGHT What We Do Here (Motown/Universal) 631 100 61419 33 410
15 @ PRINCE Call My Name (Columbia) 596 +33 86699 39 40/0
17 @ GERALD LEVERT So What (If You Got A Baby) Atlantic/ 585 +104 65831 4 46/3
12 15 PATTILABELLE & RONALD ISLEY Gotta Go Solo {Jef Soul|0JMG) 579 -14 58366 28 4000
9 16 GERALD LEVERT One Million Times (At/antic) 521 -223 33767 17 46/0
16 17 0'JAYS Make Up (Music World/SRG) 457 -34 38079 19 2710
20 @ TINA TURNER Open Arms (Capitol) 374 +54 32079 5 3512
19 19 ALICIAKEYS Karma (J/RMG) 344 - 49300 12 2501
18 20  USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group) 323 -84 48761 20 3510
23 @ EARTH, WIND & FIRE ffRAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG) 320 +35 23868 15 1910
25 @ RAHSAAN PATTERSON Forever Yours (Artistry Music) n +64 14873 3 2513
24 23 LEDISIf/BONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG) 261 -5 23744 5 2210
28 @ FAITH EVANS Again (Capitol) 252 +98 21479 2 2910
21 25 ANGIE STONE f/ANTHONY HAMILTDN Stay For Awhile (/RMG) 248 -49 15660 12 20/0
26 @ KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista/RMG) 233 +34 14205 5 2210
@ AL GREEN Perfect To Me (Blue Note/Virgin) 21 +89 7349 1 2111
22 28 BOYZIIMEN You Make Me Feel Brand New (MSM/Koch/ 166 -130 8719 13 20/0
@ SAMSON Atmoasphere (Five Eight s/ 157 +42 7282 1 13N
27 30  QUEEN LATIFAH fJAL GREEN Simply Beautiful (Vector) 152 -32 6953 14 120
56 Urban AC reporters. Monitored airplay data supplied by Mediabase F , a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week

Station playlists for all R&R reporters
are available on the web at

www.radioandrecords.com.
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REPORTERS e A o — B e e
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g, WWOM/Columbia, SC* o - 14 oy oo WSBY/Salisbury, MD KMIM/St. Louis, MO
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GOSPEL TOP 30

February 25, 2005

'nErluremAL

27 VICKE -

ﬁﬂ: rieston, SC
A

27 BENITAWASHINGTON
TONEX

a3

10 FRED KAMMONO

10 WILLLAM MURPHY. it
9 JAMES FORTUNE

9 LBO
9 WALTER BARMES. R

10 LORI PERRY

10 DARREL PETTIES § STRENGTH IN PRAISE.
8 PINNACLE m.tcrmumemm

Wﬂmw

ANOERSON SANCTUARY CHOIR

: Dehbie.
9 LOUISIARA STATE MASS CHOIR..
Rock, AR

Wik e
: Mark
4 LOR(PERF

i

’mﬁ Tracy Beffea

J.FD:I.'I'I Jﬁ'ﬁﬁ{.

Orleans, LA

10 STEPHEN HURD

LAST THIS TOTAL #f= TOTAL WEEKS ON TOTAL STATIONS/ ]
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  AUDERCE CHART ADDS Mo S T A D D E D
1 0 SMOKIE NORFUL | Understand (EM! Gospel) 927 +7 36536 15 33 | anmsT e wBes) A00S
2 e J MOSS We Must Praise (Gospo Centric) 899 +5 37437 25 31/1 | ANDERSON SANCTUARY CHOIR Lord | Thank You (Malaco) 14
3 @  DONNIEMCCLURKIN | Call You Faithful (Verity/ 866 +44 3014 14 312 | BISHOP PAUL S.MORTON... A Mighty Good Friend (TehilahlLight/ 3
4 4 DEIRICK HADDON God s Good (Verity/ 669 2 7 21 g::‘;l"i"':g:funi’lﬁ';‘g;‘l’l"\f:u’fm;’l”;’,’/ i) :
5 5 BISHOPTD JAKES fIMICAH STAMPLEY Take My Life exterity/EMl Gospe)  5T1 3 25723 2 20 | aves FORTUNE You Surived Word Wi Gespel .
6 6  DONALD LAWRENCE Healed (Verity/ 526 -28 17554 22 18/0 LOR! PERRY | Found it In You /Music Ong) 2
8 7 TED & SHERI Celebrate (Word/Curb/Warner Bros.) 487 -29 18195 1 22{0 R. ALLEN... f/K. FRANKLIN Something About... (Tyscot/Taseis) 2
7 8  NEWBIRTH TOTAL PRAISE CHOIR Suddenly (EM/ Gospel 487 -29 22057 30 20/0 | DEANDREPATTERSON Great Things (Tscot/Taseis/ 2
10 € BENITAWASHINGTON Thank You (Light! 479 +38 17493 14 18p1 | WINFIELDPARKER Jesus|sIn The Blessing Business (5F/ Z
13 g LASHUN PACE For My Good (EM/ Gospel) am +20 14535 6 2010 Mﬂs r
12 GMWA MASS CHOIR Only A Test (Gospo Centric/ a3 +1 17178 17 20/0
] 12 KIERRA “KIKI" SHEARD You Don't Know (EM/ Gospel) an -68 17511 30 22/0 INCREA SED PLA YS —
14 13 ISRAEL AND NEW BREED Friend Of God fintegrity Gospel) anm -3 1911 5 1811 ARTIST TITLE LABELLS) mgkﬁ o
16 @ BISHOP MICHAEL V. KELSEY... Run And Telt That (Samari Sound) 398 +9 11366 20 1810 | BEBEWINANS Safe From Harm (Stif Waters/TMG) +63
" 15  KEITH WONDERBOY JOHNSON Let Go And Let God /Verity/ 397 42 16618 30 1911 OONNIE MCCLURKIN | Call You Faithfut Verity/ +4
15 16 DENETRIA CHAMP Go On Through It (/0 377 18 1771 13 16/0 | DEANDRE PATTERSON Great Things (7yscot/Taseis) +42
17 @  TIMBOWMAN My Praise dLiguid 8) 368 +7 16333 10 19y1 | BENITA WASHINGTON Thank You Light +38
21 D BEBEWINANS Safe From Harm (Stil Waters/TMG) 3/ 463 19615 4 19 I:V";‘E';'igmxi“ﬁ;"sfm’ﬁffw”;'”’d — :gg
18 (D RUBEN STUDDARD  Need An Angel (//BMG) 350 +2 12216 7 130 | pisuoppayLS. MORTON.. A Mty Good Fiend (Tadatlght +38
19 @ FORTITUDE He's Alright (Word/Curly/Warner 8ros.) 316 +8 13392 14 1410 | MARTHA MUNIZZ! Glorious /iadependent! +33
20 21 MEN OF STANDARD Just Like You (Muscle Shoals Sound Gospel) 294 -4 13252 15 1401 RON WINANS Walking In My Season (Entheos/ +31
25 @)  JAMES FORTUNE You Survived (World Wide Gospel m +35 11126 3 192 | DENETRIA CHAMP | Really Love You L0} +30
26 @ R ALLEN... /K. FRANKLIN Something About The Name Jesus (Tyscot/Taseis) 253 +26 9466 3 1212 NE w & AC T/ VE
23 @ STEPHEN HURD Lead Me To The R})tk {Integrity Gospel) 252 +10 7803 7 1310 CHDIR BOYZ s Aight Music Onel
24 @ LORI PERRY 1 Found it In You (Music One/ 244 +7 13297 9 1212 | Total Plays: 197, Total Stations: 8, Adds: 0
28 @ DAMON LITTLE Do Right (World Wide Gospel) 240 +24 13029 4 1200 | JONATHAN BUTLER Don't You Worry (Maranatha!)
27 €D  KURT CARR Let God Arise (Gaspo Centric/interscope) 233 +8 5397 3 111 | Total Plays: 194, Total Stations: 10, Adds: 1
—~ @ TWINKIECLARK HeLifted Me (Verity) 229 +38 936 7 121 | DENETRIACHAMP |Realy Love You D)
. Total Plays: 162, Total Stations: 9, Adds: 1
29 @  DONALDLAWRENCE HHEZEKIAH WALKER You Covered Me (Verity) 28 416 579 2 110 | kiRK FRANKLIN & TRINKTEE 5.7 Wake Up (Gaspo Centric)
22 30  JOE PACE We've Come To Praise Him integrity Gospel) 216 -27 10350 18 120 | Total Plays: 154, Total Stations: 7, Adds: 1
DEANDRE PATTERSON Great Things (Tyscol/Taseis/
34 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19. Total Plays: 152, Total Stations: S, Adds: 2
© 2005 Radio & Records Songs ranked by total plays
( WMl ™ VA )
-%"W' I digackson, MS ™ : idan Gospe! Network/Satelits
s R e |y [ [HEERLIERL.
fations and their adds /i /i tically by marke :
e ors, HO %"& om0 l{n w&.m E%ﬂ%m W&m ﬁ. J%p;m: PA %wmn“
T Nt c:nJe'cmmn Nodts L] ‘%m%"ﬁ.’.&“’“‘ 11 GLALET [ GO P UKIRK FRANKLIN "'ME'GMW Wﬁw ington, DC
2 BISHOPPALL'S MORTON . WM hariesn, 5 6 RANCE ALLEN GROUP Ay M / “'gm-#c FO: on Thormpein
{0k Balon Rouge. LA EMF H‘Enm!‘ﬂ?' " M0 mum g sl Note: F
POMS LneaFsing S iy i, %’@% s e U N IS ER T
10 LOUISIANA STATE MASS CHOIR F

34 Total Reporters
34 Totad Indlcator

Did Not Report,

Playlist Frozen (2):
WCHB/Detroit, M
WJMO/Cleveland, OH J

* Industry event calendar update

MANAGER’s
Your Free, Weekly E-Mail

¢ Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.

4

MINUTE

e Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.
¢ Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

7

If You’ve Got 60 Seconds,

You’ll Want To Read the R&R Manager’s Minute!

To subscribe, send your name, email and contact information to managersminute@radioandrecords.com .
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COUNTRY

LON HELTON

An Analysis Of
The GRC Analysis

An all-format look at gold, recurrents and currents

t goes without saying that each format has its own unique

mix of currents, recurrents and gold. That mix defines the for-
mat almost as much as the music itself. This week we drill down
through Mediabase 24/7 music information to compare and con-
trast 11 formats. We’ll examine not only the differences among
formats, but also the wide range of current, recurrent and gold
mixes within formats themselves.

Before we get to the data, one caveat: The
percentages in each category were derived
from a single one-week snapshot, ending Feb.
15. 1t’s important to note that some stations
may have strayed from their usual mixes due

to one-time programming events that skewed

the mix that particular week.

Most/Least Songs Played

One of Mediabase’s many categories is an

overall look at how much music a station
plays. There are any number of factors that
affect this number, including length of songs
and outside programming (charity radio-
thons, sporting events, remote broadcasts,
etc.). Nevertheless, it’s interesting to note the
number of songs a station is able to play in
any given week.

Country led the most-songs-in-a-week list,
with KRTY/San Jose rolling out 2,422 tunes
ina seven-day period. A Rock station, KBER/
Salt Lake City, played the fewest songs in our
target week, 1,284. Hereare the stations at each
format that played the most and fewest songs
during the week we looked at.

Most Songs

Country: KRTY/San Jose, 2422

Alternative: WHTG/Monmouth-Ocean, 2,404
CHR/Rhythmic: WNHT/Ft. Wayne, IN, 2,354
CHR/Pop: WDKF/Dayton, 2,329

Hot AC: WAEZ/Johnston City, TN, 2,316
Triple A: KVGX/Minneapolis, 2,180

AC: KTRR/Ft. Collins, CO, 2,150

Urban: WHRK/Memphis, 2,148

Urban AC: KSYU/ Albuquerque, 2,106

Rock: KNCN/Corpus Christi, TX, 2,085
Active Rock: KICT/Wichita, 2,039

Fewest Songs

Rock: KBER/Salt Lake City, 1,284

Urban AC: WRKS/New York, 1,300

Active Rock: WCCC/Hartford, 1,397

Hot AC: WLNK/Charlotte, 1,450

AC: WYSF/Birmingham, 1,454

The Numbers
Below are three charts showing the current, recurrent and gold percentages for the various formats. The first
number listed is the number of R&R format reporters in that category, the second is what percentage of the
reporter panel that represents. For example, two R&R Urban reporters have a 90%-100% recurrent percent-

i age, which represents 3% of the Urban reporter panel.

Current Music Percentages By Format
| FormallB0%-100% 80%-89% 70%-79% 60%-69% 50%-59% 40%49% 30%-39% 20%-29% 10%-195% MD-Siil
Urban 2/3% 16/23%| 27/38% | 18/26% 4/6% 1/1% 2/3%
CHR/Pop 1/.8% 6/5%| 38/32% | 42/35% | 22/18% 7/6% 3/3%
CHR/Rhy. 9/11%| 35/41% | 30/35% 9/10% 3/3%
|Alterative! 1/1% 5/7% | 24/33%| 29/40% | 13/18% 1/1%
| Triple A 1/4% 1/4% 4/15% | 12/46% 7/27% 1—-4%
Urban AC 2/3% 3/5%| 11/20% | 23/41%| 16/29% 1/2%
Hot AC 6/6% | 19/20%| 31/33% | 24/25%| 15/16%
Country 2/2% | 21/18%| 65/56% | 27/23% 1/.8%
|Active Rock 2/3% | 10/17%| 33/55% | 13/22% 2/3%
Rock 3/10% | 19/63%| 8/27%
AC 1/.8% 10/9%| 74/63%| 32/27%

i Recurrent anugn By Format

| Format " 80%-100% BO%-R9% TON-T2% GOM-BI% 5 9% | 20%-20% 10%-19%
Country 63/54% | 11/10%
HR/Pop 2/2% | 16/13% | 65/55% | 33/28% 3/2%

I CHR/Rhy. 1/1% 3/4% | 30/35% | 48/56% 4/4%
|Hot AC | 5/5% | 26/28% | 60/63% | 4/4%
!-ﬂm-.-e Rk 7/12% | 50/83% 3/5%
Alternative | 10/14% | 53/72% |10/14%
Urban 9/13% | 38/54% |23/33%
Rock | 1/3% | 19/63% |10/33%
1AC 60/51% | 57/49%
|Urban AC 1/2% | 27/48% |28/50%
Triple A 10/38% |16/62% |

Gold Percentages By Format
5 800 100% BO%-B% T0-70% | BOREE) . (%40 30%-30 i 105199 ool |
1Al 4/3%| 45/38%| 55/48% | 12/10% | 1/.8%
|Hock 2/7%| 10/33% | 14/47% 4/13% |
\Lirban AC 1/2%| 18/32% | 22/39% 8/14% 7/13% |
|Triple A 1/4% 10/38% @ 11/42% 3/12% 11/4%
|Active Rock 1/2% 8/13% 30/50% | 12/20% 9/15%
el '.\'_] 2/3% 8/11% | 17/24% | 36/49% 6/8% 4/5%
7 |Hot AC | 9/9% | 15/16% | 28/30% | 17/18% | 17/18% 8/8% 1/1%
Country | 5/4% | 42/36% | 62/54% 7/6%
Urban 2/3% 3/4% | 11/16% | 35/50% |19/27%
CHR/Rhy. | | 1/1% 1/1% 8/9% | 42/49% | 34/40%
CHR/Pop , | | 1/8%| 10/8% | 48/40% | 60/51%
»
e ——————

www americanradiohictorv com

Urban: W]JZD/Biloxi, MS, 1,512
Alternative: KPNT/St. Louis, 1,515
CHR/Pop: KBKS/Seattle, 1,594
CHR/Rhythmic: KWPR/Los Angeles, 1,618
Triple A: KINK/Portland, OR, 1,630
Country: WYCD/ Detroit, 1,696

Unique Titles

If variety is the spice of life, Triple A is
full of flavor. In fact, three Triple A stations
led the list of stations playing the most
unique titles in our target week. WZEW/
Mobile was at the top, with 1,160 unique ti-
tles out of the 2,064 songs it played — an
amazing 56%.

On the other end of the spectrum, CHR/
Pop WKGS/Rochester, NY played the few-
est unique titles, spinning only 78 differ-
ent tunes. With 2,075 songs logged for the
week, that meant only 4% of its songs were
unique.

Here are the stations at each format that
played the most and fewest unique titles over
the course of our target week. This number is
followed by the total number of songs played
in the week. The percentage of unique titles
when compared to total songs played is in pa-
rentheses.

Most Unique Titles

Triple A: WZEW/Mobile, 1,160/2,064 (56%)
AC: WLTD/ Pittsburgh, 1,039/2,059 (51%)
Hot AC: WTIC/Hartford, 920/1,909 (48%)
Urban AC: WSRB/Chicago, 885/1,490 (59%)
Alternative: WWCD/Columbus, OH, 811/
2,043 (40%)

Country: KHEY/El Paso, 777/2,113 (37%)
Urban: WDKX/Rochester, NY, 733/1,978
(37%)

Rock: WROV /Roanoke, VA, 655/1,589 (41%})
Active Rock: KFRQ/McAllen, 597/1,984
(30%)

CHR/Rhythmic: WKTU/New York, 556/
1,871 (30%)

CHR/Pop: WYKS/Gainesville, 527/2,170
(24%)

Fewest Unique Titles

CHR/Pop: WKGS/Rochester, NY, 78/2,075
(4%)

CHR/Rhythmic: KXHT/Memphis, 110/2,007
(5%)

Urban: WUBT/Nashville, 160/1,855 (9%)
Hot AC: WKRQ/Cincinnati, 215/1,919 (11%)
Alternative: WDYL/Richmond, 235/2,210
(11%)

Country: KRST/ Albuquerque, 247/2,092
(12%)

AC: KRTR/Honolulu, 289/1,883 (15%)
Active Rock: KDJE/Little Rock, 294/1,883
(16%)

Rock: KCAL/Riverside, 316/1,833 (17%)
Triple A: WGVX/Minneapolis, 334/2,190
(15%)

Urban AC: WVKL/Norfolk, 403/1,725 (23%)

Currents, Currents,
Who Plays Currents?

Would it surprise you to leam that Urban
plays the highest percentage of currents
among all formats? Of the 70 R&R Urban re-
porters, 67 — 96% — play 50% or more cur-
rent music. Next is CHR/Pop, where 92% of
stations eclipse the 50% current mark. As for
Country — since this is the Country section,
after all —98% of our reporters play less than
50% current music. Only KBEQ/Kansas City
(53%)and WYUU/ Tampa (51%) are above the
50% mark.

Continued on Page 44
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Techies Tuke Nashville

‘efore the electron was harnessed, music was a live-entertain- |

ment enterprise. Thus, we work in an industry that has tech-
nology as its very foundation. And while music is universal and
unchanging in its scope and power, the means and methods for
delivering it are in a constant state of flux.

That ever-changing reality is the impetus for
Leadership Music’s Digital Summit, a one-day
technology conference scheduled for April 5 in
Nashville and hosted by Belmont University.
Executives from some of the most prominent
technology companies in the world will discuss
| music-related issues, show
off the latest innovations
| andgiveattendeesaglimpse
| of the gadgets and systems
that may come to market
in the future.

Spearheaded by Leader-
ship Music alumni and co-
chaired by Capitol/Nash-
ville Sr. VP/Marketing
Fletcher Foster and Sun-
Trust VP Lori Stone, the Digital Summit is a nat-
ural extension of Leadership Music’s goals.

Tech City U.S.A.

“Leadership Music’s education and devel-
opment committees kind of came together
looking for ways to raise money,” Stone savs
of the early summit planning. “But the fund-
raising aspect of it quickly became secondary.
We wanted the event to be very inclusive, to
involve the entire community as well as Lead-
ership Music alumni.”

Subtitled “Today, Tomorrow and the Day Af-
ter,” the summit has lined up participants in-
cluding American Tech Research, Virgin Digital,
MusicNet, EMI, MTV Wireless, Moviso, BMI
and UMG Mobile.

The morning keynote speaker will be MSN

Lori Stone

CROSS COUNTRY During the recent CMA board megtings in
Los Angeles, executives from NYC Big Events were on hand to work on
plans for the CMA Awards, to be held Nov. 15 at Madison Square
Garden in New York. Seen here (I-r) are CMA Chairman Kix Brooks; his
wife, Barbara Brooks, CMA Exec. Director Ed Benson; and NYC Big
Events Exec. Director Maureen Reidy and VP/Marketing Ashigy Jacobs.

40 ® Radio & Records February 25, 2005

Marketplaces GM Mike Conte. Conte is respon-
sible for MSN's efforts in music, radio, television
and shopping and was the lead designer of Ex-
cel and Office 95.

“We want the companies
coming in for this
conference to see
Nashville as a huge center
for music and technology,
which is what it is.”

HKira Florita

Leadership Music Exec. Director Kira Florita
sees the summit’s roster of technology speakers
and exhibitors working two ways. “Because
we're an educational nonprofit, this fits right in
with our mission,” she says.

“Part of it, too, is that we want the companies
coming in for this conference to see Nashville as
a huge center for music and technology, which
is what it is. Between country, Christian and the
other formats we have locally, nothing else com-
pares.”

Panel Display

Following the morning keynote are three pan-
els, with a lunch in be-
tween. The first, “State of
the Union of Digital De-
livery,” will explore the
current online music-
selling paradigm —who
sells what, how the fi-
nancial model works
and what the ultimate
cash flow is for music
companies.

Theday’s second pan-
el is "Wireless Innova-
tion.” “l call it the George
Jetson panel,” Foster
says. “Ringtones, cell
phones with MP3 play-
ers, all the way up to
gadgets that aren’t even
on the music-industry
radar. That's the ‘day af-
ter’ part.

“The third panel, ‘Dig-

HERETERR, "-'i

NEW ARTIST FACT FILE

Label: Moraine Records
Single: “Not Me”

Producer: Brent Maher

Release Date: Jan. 25

Hometown: Columbus, GA

Favorite Sports Team: Florida Gators
Birthday: July 16

back to lrag and take a job when | got a call from an Army chaplain. He said,
‘Whether you know it or not, you're still a voice for the Rangers, and | really think
you should stick it out. You'll do more good there.’ Everything fell into place after
that. Brent Maher decided he had an idea for the record, and this all started

happening.”

Best Thing About His Career So Far: “If it all went away tomorrow, the best thing
by far are my friendships with Billy Montana and his family and Brent Maher. Even

in the Army it's always the people.”

Worst Thing: “Staying the course is difficult. Bearing the weight and putting one
foot in front of the other. It's a mental challenge. You have to believe in where
you're going, pick a point and keep moving. You're trying to circumvent the
business, because nobody sends you an invitation. You can't bitch about it; that's

just the way it is.”

ital Marketing Concepts Come to Life,’ is the ac-
tual application of all this stuff. We're going to
walk through an entire release on the digital side,
bring an artistin and go step-by-step through the
process.”

A second keynote address will close the con-
ference, though the speaker has yet to be an-
nounced. Also, an exhibit hall will be open
throughout the day, giving
d attendees some hands-on
4 experience with the hard-
ware and software dis-
cussed during the sessions.

“There are still a lot of
people inside -440 who
don’t have an iPod and
who've heard about Rhap-
sody but haven't actually
ever downloaded a song
with their own hands,”
Foster says. “This is a chance to play with the
toys and taste a little bit of the future.”

Value Added

The idea that Nashville takes a technological
back seat is a primary target for summit orga-
nizers. “Because we’re in Nashville, we get dic-
tated to by Los Angeles and New York as to what
alliances we can build,” Foster says. “So we don't
always educate ourselves as to why those alli-
ances work or don’t work. If we’re going to be
true leaders, we need to look at the technology,

Fletcher Foster

www americanradiohistorv com

Album: Flags of Our Fathers: A Soldier’s Story

Veteran Talent: Thomas is a former Army Ranger who

depicted in the film Blackhawk Down. He earned the

| Bronze Star for Valor and the Combat Infantryman’s

Badge, served as a consultant on the film We Were Soldiers and has worked as a

| counselor for troubled teens and as a motivational speaker.

| ThreeMinute Life Story: “ was Keni long before | was Sgt. Thomas. | was raised

| inthe college town of Gainesville. When | joined the Army | learned what the

| country reallyis, and itisn’t college towns.

| “I never counted on being in that long, and | went places and saw some things

| most people shouldn't have to see, then came back to tell about it. Now | preach

| about music. When you put some miles on life, you see clearly when and where

you were bumped in the right direction.”

| Influences: “The first album | ever owned was Stevie Wonder's Songs in the Ke
- Y

| of Life. Sean Mullins is the reason | picked up the guitar. The Eagles. Lynyrd

| Skynyrd. A lady named Rebecca Brown, who was my choir director in church.

| She'd take stuff off the radio and adapt it for us. We did ‘On the Turning Away’ by

| Pink Floyd in church! She also taught me to play piano.”

| Turning Point: “About a year and a half ago | was ready to leave Nashville, go

I

|

|

|

|

|

|

|

|

|

|

L

Keni Thomas

how it's developing and how it's changing the
business.

“Thekey is to look at all
aspects of the industry, to
understand the cash flow |
of this new technology,
and to explore this new fi-
nancial model. Every as-
pect of the business is af-
fected by technology and
will continue to be. As
leaders, we need to edu-
cate ourselves.

"There are so many topics, this could easily
be a two-day event, but we wanted to focus on
a few issues that are manageable to address, get
our hands around them and really do it well.
It's an amazing value, considering a lot of these
events can cost $250 or $300 just for one day.
We want to provide a great educational expe-
rience so everyone will want to come back next
year.”

Leadership Music’s Digital Summit is sched-
uled for April 5 at Belmont’s Curb Events Cen-
ter. Registration is $99 for Leadership Music
alumni and members of partner organizations
including the ACM, NARAS, the Nashville
Songwriters Association International, the In-
ternational Bluegrass Music Association and
more. Non-member and on-site registration is
$149. Visit www.digitalsummit.org for details or
to register.

3
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20 @ MARTINA MCBRIDE God's Will (2CA/ 4687 418 1743 +165 145855 15966 11  99/0| TOBY KEIH Honkytonk U /DreamWarks) +790
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34 37 BLUECOUNTY Nothin’ But Cowboy Baots fAsylum/Curty 1224 213 552 -B1 30319 1959 B 63I0| wenny CHESNEY Anytring But Mine BN/ w73
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116 Country reporters. Monitored airplay data supplied by Mediabase Research., a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 2/13-2/19. Bullets appear on songs gaining points and/or plays or remainirg flat from previous week. If two songs are tied in total points, the song with the larger
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + {Market rank X 10} divided by 4180. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with
permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Recards

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.
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6 6 LEANN RIMES Nothin' ‘Bout Love Makes Sense /Asylum/Curb) 4067 253 3239 262 100245 4116 24 990 gc:“YlJWDHlE\I!fI; Something Slgltuld Happen /z‘rj”f’:l’z:}lks/ : II)
. 0Y JEWELL If She Were Any Other Woman i
7 @ SUGARLAND Baby Girl (Mercury) 4025 292 3184 +248 92066 6492 30 OBV | ppuucnnric b 0
8 € BRODKS & DUNN It's Getting Better Al The Time drista) 3877 248 3066 +189 90131 6153 12 10B/1| TRICK PONY It's AHeartache AsylumiCurt) 7
11 € CRAIG MORGAN That's What | Love About Sunday (BBR) 3785 436 3154 +367 92267 10271 15 103/2 | GEORGE CANYON My Name Wniversal South) 7
9 (D LEE ANN WOMACK | May Hate Myself In The Moming (464 3628 57 2955 +43 85501 1182 17 103/0
10 @ BILLY DEAN Let Them Be Little fCurt/ 3403 3 2689 21 80880 686 21 100/0
14 (D KENNYCHESNEY Anything But Mine B/ 3336 358 2714 +271 77692 7752 9 106/
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@ HANNA-MCEUEN Something Like A Broken Heart (MCA/ 191 178 12 +109 3935 3720 1 16113 | ppnoys s OUNN is Geting Bettr All Te Time (st +183
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COUNTRY CALLOUT AMERICA. & Pllseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 25, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of February 13-19.

TOTAL STRONGLY

ARTIST Titke (Label) POSITVE PASSION  INDEX NEUTRAL FAMILIARITY  DISLKE DStk | CALLOUT AMERICAe
CRAIG MORGAN That's What | Love About Sunday (88R) mow  s33% 424 nsk sk 38% o5k | FIOT SCORES
BRAD PAISLEY Mud On The Tires (Arista/ 38.8%  820% 4.17 13.3%  98.8% 20% 1.5%
ALAN JACKSON Monday Morning Church (Arista/ M.0%  803%  4.15 13.8%  99.0% 3.0% 2.0% This Week At
JOSH GRACIN Nothin’ To Lose yric Street) 38.8%  795%  4.12 14.0%  99.3% 4.0% 1.8% Callout Amieri
LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curb) 36.3%  73.0%  4.00 16.5%  98.0% 58% 2.8% aliout America
ANDY GRIGGS If Heaven (7C4) 228%  69.0% 384  20.0% 965% 45% 3.0% By John Hart
LEE ANN WOMACK | May Hate Myself In The Morning (MCA/ 25.0%  685%  3.90 190% 945% 6.0% 1.0% C
MARK CHESNUTT I'm A Saint (Vivaton) 23.0% 65.8%  3.90 198%  91.0% 4.0% 1.5% raig Morgan’s “That's What | Love
BROOKS & DUNN (t's Getting Better All The Time (4rista/ 27.3%  655% 3.8 18.3%  928% 68% 2.3% | /\boutSunday” notonly repeats as the
. No. 1 song overall this week at Callout
RASCAL FLATTS Bless The Broken Road fLyric Street) 31.5%  655%  3.88 23.3%  975% 68%  20% [ A cica it also becomes the No, 1 pas-
BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA) 238%  653%  3.82 213%  948% 50% 3.3% | sionsongin the sample. Morgan has the
REBA MCENTIRE He Gets That From Me (MCA/ 31.0% 65.0%  3.86 233% 97.8% 6.8% 2.8% | No.1songoverall with both male and
SUGARLAND Baby Girl (Mercury/ 21.0% 64.5%  3.87 23.0% 953% 6.5% 1.3% | female C°E‘“"Y‘ padicllee ]
. Leann Rimes moves into the top five
KEITH URBAN You're My Better Half (Capitol) 225%  635%  3.80 26.3%  968% 55% 15% | wyecwith the No.5 songoverall and the
KENNY CHESNEY Anything But Mine (VA 21.3%  615%  3.87 208%  90.0% 53% 25% | No.5 passion song too. Rimes s stron-
JOE NICHOLS What's A Guy Gotta Do (Universal South) 22.3% 613% 3.77 240% 93.8% 6.0% 2.5% | gestwith femalelisteners, where she has
JAMIE O'NEAL Trying To Find Adlantis (Capital 243%  57.0% 369  245%  945% 10.0% 3.0% | the No.5song and the No.3 passion
. song. And she has the No. 3 song with
BILLY DEAN Let Them Be Little (Curby 250%  56.0%  3.71 B.0%  930% 9.0% 30% [ o oo
TRACE ADKINS Songs About Me (Capital 183%  558%  3.66 235%  90.3% 80% 3.0% | Leann Womackmovesstrong inside the
MONTGOMERY GENTRY Gone (Columbia) 19.3% 53.3%  3.59 21.5%  945% 10.5% 3.3% | top 10to No.7 with "I May Hate Myself
MARTINA MCBRIDE God's Will ;RC4/ 235%  528% 364  245%  90.5% 80% 53% | theMoming” Thissongis the No. 11
. passion song in the sample. Womack has
JEFF BATES Long, Slow Kisses (7CA) 165%  51.8%  3.66 23%  908% 53% 1% |G 005 o with males, the No. 12
PHIL VASSAR Il Take That As A Yes (The Hot Tub Song) (Arista/ 173%  495%  3.56 250%  88.3% 10.0% 3.8% [ song with females and the No. 6 song
TERRI CLARK The World Needs A Drink (Mercury/ 113%  495% 352 30.3%  905% 7.8% 3.0% | overall with core 3544 listeners.
LONESTAR Class Reunion (That Used To.. (BNA/ 143%  480% 357  260%  85.0% 8.0% 30% [ New tothetop 10 titles for the week
is “I'm a Saint” from Mark Chesnutt,
TOBY KEITH Honkytonk U (DreamiWarks) 160%  48.0%  3.61 188%  TBS% T8% A0% | i e No § song overall, This
AMY DALLEY ( Would Cry (Curb/ 108%  47.8%  3.58 270%  828% 58% 2.3% | song has been on a strong growth trend
BLUE COUNTY Nothin' But Cowboy Boots (Asyium/Curb) 123%  448% 353 25.0%  81.0% 8.5% 2.8% | for the last five weeks. While the radio
KEITH ANDERSON Pickin’ Wildflowers (Arista/ 155%  438% 350  250%  833% 11.0% 3.5% | SPin charts show Chesnutt ranking in
. the 30s, Country radio listeners are con-
JO DEE MESSINA My Give A Damn’s Busted (Curd) 135%  408%  3.43 5%  798% 93% 53% |, i this song Younger, 2534
MIRANDA LAMBERT Me And Charlie Talking (Enic/ 115%  403%  3.36 345%  898% 10.5% 4.5% | males rank this song at No. 5 for the
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitall 9.0% 385% 3.4 190%  705% 9.8% 3.3% | demo.
BLAKE SHELTON Goodbye Time (Warmer Bros.) 108%  380% 353  235% 70.3% 6.3% 2.5% | [race Adkinsisinside the top 20 titles
with “Songs About Me” at No. 19, up
TIM MCGRAW Drugs Or Jesus (Curb/ 9.0% 325%  3.31 5.3%  T25% 105% 3% | oo 2 Adking has the No. 13 song
SHANIA TWAIN Don't! Mercury) 100%  305% 331 173%  633% 10.3% 5.3% | with men.

Total sample size is 400 persons weekly. with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-so; 2) | don't like it: and 1} | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive scorg IS an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34. 35-44 and 45-54 demos. The sample is balanced by region and markets wlthm each reqmn Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, M); Indianapofis; Madison; Omaha; Cincinnati. EAST: Harrisburg; F NY; g MA; DC. WEST: A CA; Salt Lake City; Colorade Springs, CO; Portland, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.
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FLASHBACK
@ YEAR AGO

* No. |:“American Soldier” — Toby Keith

@ YEARS AGO

* No. [:“My Best Friend” — Tim McGraw

YEARS AGO

* No. I:“You Can’t Make A Heart Love Somebody” — George Strait

@Y!—:A.Rs AGO

¢ No. I:“Fast Movin’ Train” — Restless Heart

@Y!—:A.Rs AGO

* No. I:“Crazy For Your Love” — Exile

@ YEARS AGO

* No. I:“Daydream Believer” — Anne Murray
Yms AGO
* No. I:“Linda On My Mind” — Conway Twitty

y

e e N
H ica’ ; g POWERED

¢ RateTheMusic.ggm ) Aperessesiresim o sonss || [RRR4T cOUNTRY TOP 30 [heerd

™ CANAD:

Artist Title (Label) W W Famil. Bum 2584 2854 26.54 WK Ve ARTIST TITLE LABELIS) T ks TGr staous
JOSH GRACIN Nothin’ To Lose £y Street) 428 414 6% 5% 425 443 4u4 1 @ RASCALFLATTS Bless The Broken Road yrc Sreey) 561 +14 10 130
RASCAL FLATTS Bless The Broken Road lyric Street/ 427 409 9% 18% 4.26 436 4419 2 @  KETH URBAN Youe My Better Half (Capiol) 54 5 14 120
BRAD PAISLEY Mud Dn The Tires /Arista/ 426 415 98% 19% 424 427 4 3 3 JOSHGRACIN Nothin' To Lose Lync Street) 507 3 10 120
KEITH URBAN You're My Better Half (Capital 421 403 98% 1% 418 441 404 10 @ SHANIATWAIN Don't! Mercury) 433 461 4 140
MARTINA MCBRIDE God's Wil /7C4/ 419 401 M% 15 420 435 447 4 5 BRAD PAISLEY Mud On The Tires (Arists) a2 74 18 150
JOE NICHOLS What's A Guy Gotta Do (Universal Soutt) 417 402 83% 11% 420 415 422 11 @ PAULBRANDT Home (Drange/Uiniverssl 412 440 4 100
CRAIG MORGAN That's What | Love About Sunday (BBA) 4.15 4.1 92% 13% 418 421 4417 7 @  AARONLINES Waitin' On The Wonderful (BN4/ M 415 4 1
BLAINE LARSEN How Do You Get... GiantslyerBNA) 414 399 70% 8% 415 417 413 | 6 8  LEEANNWOMACK | May Hate Myself... #C4) 407 9 6 130
BROOKS & DUNN It's Getting Better All The Time (Arsta) 413 398  80% 16% 4.4 432 403 5 9 GRETCHEN WILSON When | Think About Cheat’ Zpic/ 398 53 13 140
SUGARLAND Baby Girl (Mercury/ 412 407 91% 16% 419 423 416 12 D  BROOKS & DUNN Its Getting Better ANl The Tire drstal 371 +4 8 140
ANDY GRIGGS If Heaven RCA/ 412 401 8%% 1% 415 433 403 14 m KENNY CHESNEY Anything But Mine /8NA/ 364 +23 4 101
MONTGOMERY GENTRY Gone (Columbial 41 401 89% 6% 413 416 4N 15 @ MONTGOMERY GENTRY Gone (Calumbia/ 354 +28 5 1210
KENNY CHESNEY Anything But Mine (BNA/ 41 397 88% 3% 409 413 407 LEANM RIMES Nothin' BoutLove... AsybmCurt) 351 -3 9w 160
ALAN JACKSON Monday Morning Church /Arésta) 403 392 9% 8% 411 412 4N 19 Dt LISABROKOP Hey, Do... CurtbMiMusic Conad) 331 +15 8 900
JO DEE MESSINA My Give A Damn's Busted o/~ 400 383  65% 11% 405 394 411 P 15e DEANTUFTIN Wide Open Highway StokenHorse) 325 70 1 8
BILLY DEAN Let Them Be Little /Curt 399 378 9% 20% 409 423 399 17 @ BILLY DEAN Let Them Be it (Curt 2 43 § 100
REBA MCENTIRE He Gets That From Me (MCA/ 396 381 99% 35% 403 414 396 22 @ GEGRGE CANYON ty Name Uniersa South — 31
LEE ANN WOMACK | May Hate Myselt... MC4/ 395 386 95% 18% 401 391 407 2% (Dt CAROLYNDAWN JDHNSON Drss Rebearsal it/ 290 +45 > 1
LEANN RIMES Nothin' ‘Bout Love... HsylumyCurty 393 373 96% 27% 395 408 387 % @  SUGARLAND Baby G ercury - 2
JAMIE O'NEAL 'Trying To Find Atlantis mapfro# 393 370 87% 19% 395 398 394 13 20ep DOCWALKER FogiveMe.) Open fosdUniersal 217 56 w1
0 0 @ e wenkomasiy 71 7
GRETCHEN WILSON When | Think About Cheatin' (fzic/ 392 388  99% 3% 405 397 410 fg %: :::g';:::::::TJVJ:::::':";:::“/?;ZM z;; *5: ; :;z
I::::czmsnso"g;mm N:;/f;pita# ::: e :: 1:: ;;: i:: ::: 2 TERRI CLARK The World Needs A Drink Mevcury/ 266 0 5 940

rugs Or Jesus (! . - .

LONESTAR Class Reunion That Used ToBe Usi B¥4/ 388 — 60% 9% 382 397 388 18 25 DARRYLWORLEY Awful Beautiful Life (Oresmiforks) 268 62 13 110
TERRI CLARK The Warld Needs A Drink (Mercury/ 385 351 7% 16% 402 394 406 27 @ JAMEONEAL Trying ToFind At (Capital) 206 +2 8 &0
MIRANDA LAMBERT Me And Charli Talking i~ 385 359 72% 17% 388 384 386 25 27 ANDYGRIGGS If Heaven (RCA/ w5 4 8o
TOBY KEITH Honkytonk U (DreamWorks/ 379 ~ B1% 2% 395 386 4.00 2 28 REBA MCENTIRE He Gets That From Me (MCA/ 239 51 15 1510

— 20 29 ALANJACKSON Monday Morning Church (drista) 239 66 15 100
ﬁfﬂ;mﬁmmﬁmmm%&%mﬁf vl Lﬁm’ﬁ”ﬁsmf‘,f;ﬂ l @  JOENICHOLS What's A Guy Gotta Do (Universal South/220  +12 1 6ID
of persons 12: Per.so‘;is are soraened via ll';el';;ngl %&%ﬂ;ﬂlagﬁhﬂg mobf;:dn?n me ﬁ;r‘mal/mus:c prefsm 19 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace caiout resgarch. The results are intended to show of participants on the the Songs ranked by total plays for the airplay week of 2/13-2/19. Bullets appear on songs gaining plays or remaining flat from
Internet only. Rate TheMusic is a regis 0l com. The RTM system, Is available for lacal radio stations by previous week. If two songs are tied in total plays, the seng with the larger increase in plays is placed first. Songs below No.
\_ caifing 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division ol Premiere Radio Networks. Y, \15 are moved to recurrent after 20 weeks on the chart. © 2005, Radic & Records * Indicates Cancon. )
~ N

An Analysis of The GRC....
Continued from Page 3¢
On the low end of the current music spec-
trum is AC, where 91% of the R&R reporters
play less than 20% current music. Next comes
Rock, where 27 of the 30 reporters — 90% —

Country: KBEQ/Kansas City, 53%

Active Rock: WXQR/Greenville, NC, 53%
Urban AC: KJLH/Los Angeles, 51%

Rock: KOOJ/Baton Rouge, 36%

AC: KKBA/Corpus Christi, TX, 32%
Lowest Current Percentages By Format

J

are under 30% currents.

The chart below shows which stations at
each format have the highest and lowest cur-
rent percentages.

Highest Current Percentages
CHR/Pop: WKGS/Rochester, NY, 97%
Urban: WJMI/Jackson, MS, 94%
CHR/Rhythmic: KBFB/Dallas, 86%
Alternative: WBUZ /Nashville, 66%
Triple A: WRLT/Nashville, 59%

Hot AC: WZPL/Indianapolis, 55%

AC: WRSN/Raleigh, 3%

Urban AC: KSYU/ Albuquerque, 8%
Hot AC: WWMX/Cincinnati, 10%
Rock: KZRR/Albuquerque, 10%
Triple A: WZGC/ Atlanta, 12%
Active Rock: KBPI/Denver, 13%
Alternative: KZON/Richmond, 18%
Country: KKBQ/Houston, 20%
Urban: WJMZ /Greenville, SC, 34%
CHR/Pop: WWST /Knoxville, 38%
CHR/Rhythmic: WKTU/New York, 44%

.

JIMMY BUFFETT Piece Of Work (Maiboat/RCA}
Total Plays: 176, Total Stations: 13, Adds: 0

NEW & ACTIVE

KATRINA ELAM | Want A Cowboy (Universal South)

Total Plays: 160, Totai Stations: 27, Adds: 6

SAWYER BROWN fIROBERT RANDOLPH Mission Temple Fireworks Stand (Curb)

Total Plays: 154, Total Stations: 24, Adds: 1

JEDD HUGHES Soldier For The Lonely (MCA/
Total Plays: 143, Total Stations: 24, Adds: 3

N

N
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San Francisco’s Don Bleu

Twenty-five years of hellyaches and 'Bleupers’

{_'an Francisco radio has not been the same since Don Bleu
_' came to town. He started at CHR/AC hybrid KYUU in 1980,
arriving from CHR/Pop KH]J/Los Angeles. He joined KIOI in
1990 and has since graced Bay Area listeners with his nutty wit
and silly antics each morning. He is best known for his
“Bleupers,” prank calls that would keep this high school listener
glued to the radio and make her tardy for class.

If you live in the Bay Area and get a strange
phone call, you alwavs wonder if you're being
had by Don Bleu. His career encompasses not
only radio, but also TV, with appearances on CBS
aftiliate KPIX-TV /San Francisco’s Evening Mag-
azine show, HGTV's How's That Work? and the
Discovery Channel’s The Kiow Zone.

It is an honor, as a Bay Area native and Don
Bleu fan, to this week share some comments
from people who have been lucky enough to
work with San Francisco’s most cherished mom-
ing man.

Vickie Jenkins

Affiliate Marketing Specialist, All
Comedy Radio Network; former KYUU
morning show co-host/morning
news anchor

How do you sum up 10 years of laughter in
one quote? I grew up in the Midwest and was
the baby of a large family. | had three oider broth-
ers who'd tease me. Don was my fourth big
brother, who teased me on a daily basis. Of
course, | got paid for it, which made it less pain-
ful.

Thereis no one he won't call, nothing he won't
say or do, but he is never mean-spirited. He has
a way of making the audience feel included in
the joke — like thev are pranksters too. That
makes Don unique and a rare gem in the enter-
tainment world. I've never seen him go off the
deep end.

WHAT A LUUkER Here's one of many

handsome Don Bleu jock photos.

46 ® Radio & Records February 25, 2005

He’s not human! You can't quite crack the
codeof Don Bleu. It's one of those mvsteries that
you don‘t mind, because what he’s showing the
world is that it’s all good.

Ric Lippincott

Co-founder & Exec. VP/Network
Affiliation, All Comedy Radio Network;
former KYUU PD

Whenever 1 see Don, he says, “Nice shoes,”
and this is why: [ tend to be a pretty bottom-line

“You can’t quite crack the
code of Don Bleu. It’s one
of those mysteries that you
don’t mind, because what
he’s showing the world is
that it’s all good.”’

Vickie Jenkins

person. When I was PD of KYUU I was work-
ing with Don to help him not get lost in the
weeds, meaning that he’d start on a subject and
go out in the weeds looking for punch lines. |
was trving to get him to focus.

I'told him that every story needs a beginning,
middle and a conclusion. During the process I'd
come into the studio and go right into, “Don,
about that bit...” and proceed to tell him what
he was doing wrong. On the third morning of
doing this, he stopped me and said, “Ric, haven’t
vou heard of ‘Stroke ‘em, then poke ‘em’? Don’t
just walk in here and tell me what I'm doing
wrong. Say something nice first.” So I paused
for a beat and said, “Don, nice shoes. Now about
your show....”

Annette M. Lai

Former KYUU MD
During the year when the Cabbage Patch
Dolls were the hot Christmas item, Don called
me at 5:30 in the moming, put me on the air and
asked if he could auction me off as the next Cab-
bage Patch Doll, because the first one he auc-

STILL SHINING atter ali these years, KIO! (Star 101.5Y/San Francisco mortiing shcw perscaality
Don Bleu stilt gives his all.

SAN FRANCISCO WILL NEVER BE TRE SAME Tre City by the Bay welcomes Don Bley

to mornings on KYUU.

tioned off went to then-Oakland A’s player Reg-
gie Jackson for a lot of dough. All 1 could ask
myself was, “"How does he come up with this
stuff?”

Angela Perelli-Ebbott

PD, KYSR (Star 98.7)/Los Angeles;
former KYUU Don Bleu Morning Show
producer and former KIOI Asst. PD

Don Bleu not only gave me my first job in ra-
dio — answering phones and getting coffee —
he taught me that you don't have to be in the
Peace Corps to save the world, one goofy radio
bit at a time.

AtK101, the intersection of Montgomery and
Columbus became the backdrop for Don to
wreak havoc with Shirley The Stunt Girl during
the “Mother Mows Best” obstacle course, which
involved women on John Deeres dodging lawn
furniture to win a lawn mower for Father’s Day,
or the April Fool’s Day Backdraft 2 casting call
with Ron Howard — the list is endless.

I also remember Don Bleu jumping around in
the studio between breaks. One time he jumped
s0 high, he hit hishead on the doorjamb and had
to be rushed to the hospital — spaz! And most-
ly I'll never forget Don's voice through the talk-
back button, asking, “Where my coffee, bitch?”

Kristi Yamaguchi

Olympic gold medalist figure skater

My history with Don Bleu goes back several
years to when I did commercials for then-K101.
Don was great to work with, and he became a

www americanradiohistorv com

really good friend. When I became engaged, his
producer suggested that Don marry us. Since my
husband and Don are both from Minnesota, we
thought it wasa good fit. He did a great job. The
ceremony was lighthearted but heartfelt.
Congratulations, Don! You've had an incred-
ibly long-lasting career, and I'm happy to have
been a small part of that experience with you.

Gary Schoenwetter

VP/Reck Programming, Sirius;
former KIOI PD

At an office Christmas party I was deep in
conversation with my new bosses when the “af-
ter-hours Don” strode over. Towering nearly a
foot taller than me, he patted my head and said,
"Schoenwetter, I've got socks older than you.”
The year | spent working with Don reinforced
my belief that great people can make great ra-
dio.

Michael Martin

Sr. VP/Programming, West Coast,
Clear Channel; former KIOI PD

When the FCC began cracking down on in-
decency, | thought my CHR morning shows
were the ones in danger. My first complaint came
in, and who was it for? Don Bleu. Don actually
pissed someone off. I immediately fell in love
with him. Don is a true radio legend and still
knows how to disrupt aPD’s day. For this, I love
him.

Continued on Page 49
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NEW & ACTIVE

HOWIE DAY Collide f£pic/
Total Plays: 61, Total Stations: 12, Adds: 9

ROD STEWART Blue Moon (J/AMG/
Total Plays: 48, Total Stations: 29, Adds: 11

CROSBY & NASH Lay Me Down /Sanctuary/SRG/
Total Plays: 98, Total Stations: 17, Adds: 2

Songs ranked by total plays

MICHAEL MCOONALD Ain't No Mountain... (Motown/Universal) 1037

UNCLE KRACKER {/DOBIE GRAY Drift Away /Lava/ 1026
0ID0 White Flag /Arista/AMG/ 1010
TRAIN Caling Al Angels (Columbi) 985
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SANTANA f/MICHELLE BRANCH The Game Of Love (Arista/AMG) 795
SEAL Love's Divine (Warner Bros.) 788

COUNTING CROWS Big Yellow Taxi (Geffen/interscope/ 740

Station playlists for all R&R reporters
are available on the web at
www.radipandrecords.com.
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WWOEMNortalk, VA*
PD: Don London
MO: Jefl Morean

s

KMGL/Oklahoma City, OK*
POMD: Siewe tBen
Ho Adds

KEFM/Dmaha, NE®
OM; Mch Baker
PO: Micheile Matihews
AU NALICK

KLTQ/Omaha, NE*

OM: Mark Todd

PO: Billy Shears
MICHEL BUBLE

WMGF/Orlando, FL*
OM: Cavs Kampmeer
POND: Ken
APD: Brenca Matthews
MICHAEL BUBLE
KEZN/Palm Springs, CA
OM: Ken Whule J
PU’ fuck Shaw.
NoAgds.

WMEZ/Pensacola, FL*
NoAdds

WBEB/Philadelphia, PA*
PD: Chis Conley
HoAdds.

KESZ/Phuenlx Az
Ann T

WLTJ/Pittsburgh, PA*
POMD: Chuck Stevers
Ne Adds
WSHH/Pittsburgh, PA*
POMD: Ros Al

+ TN TURNER
KKCW/Portland, OR*
OMPD: Tory Coles.
0 Aan Lawsoo
No Adds
WWLi/Providence, RI*
ORPD: Tory sl
APOMD. Wk o

WiE DAY
RYAN CABRERA

HICHAEY

WRSN/aleigh, NC*
POMD: Bran Taykor

Ad
KRNO/Reno, NV*
POMD Dan Frie
Mo Ades

WTVR/Richmond, VA*
OWPD: Bl Canil

M. Kat Simons.

HoAdds.

WSLﬂIRoanoke VA*
Mv D s
3 600 GOC DOLLS
WRMM/Rochester, NY*
APOMD: Terese Taylor
3 TINA TURRER
MERCYME

WGFB/Rocktord. IL
POMID: DMG&)UIMI!
GO0 GO0 POLLS

KGBY/Sacramenlo CA*
"‘YMI‘! Berlak

KYMX/Sacramento, CA*
#0: Bryan Jacksan
0. Dave Diamond
2 KELLY CLARKSON
LOS LONELY B0YS
WGER/Saginaw, MI*
O Dave Maser
PO Jerry 0 Donoell
APD: Micheile u
WIND & FIRE
3 100 STRNARS (STrE WDER

KBEE/Salt Lake City, UT
POMI Rusty Keys
Ko Adds

KSFSall Lake City, UT
OM: Chris Redgrave
AP0 bob eion
WO Ban deGeus
Noddds
KOXT/San Antonio, TX*
POMO: E9 Scarborough
AP 5 Corlee

600600 DOLLS

R03 THOWS
KBAY/San Jose, CA*
OMPO S Bhorphy
APDMD Mk O

RICHARD AR

KVKI/Shmvepon LA
Gary MeCoy

P Baghane ein
RO0 STEWART

WNSN/South Bend, IN

OM: Sally Brown

POMD. km Roberss

No Adds

KlSC/SJ)olmne Wa*
M. Oawn Mares

2 HOOBASTANK

RN CABRERS
KXLY/Spokane, WA®
FOMD: B Tl

ROD STEWART

ELTON O
WMAS/Springfield, MA*
eorhiigd

MO: Rob Anory
o Adds

KGB!
OEle’Spnnghem MD
YMD: Ozv o
e
KEZK/St. Louis, MD*
PO: Mark Eowards
SCOTT GRwes
KJDY/Stockton, CA*
X
i
ROQ STEWART
KENHY G LEARTH WIND & FIRE
WYYY; cuse, NY*
o mmﬁm "

PO: athy Rowe:
APOND Marne Mason
S MERCYME

WRVF/Toiedo, OH*
OM: Bll chaels
PO Oon Gosselin

:(VMXZIanon Az

Fon0: Lot Lo
MICHAEL BUBL

KDOI/TLIIGI, LLs

PD: Dave Mareland
Rnongs Parsons

3 VANESSA WILLIAIS

WLZW/Utica, NY

0M:Tom Jacobsen

PO: Peter Naogron

M0 Mark Richarss

MAROON 5
VANESSA WILLIAMS

WASHMWashington, DC*
PO: Bl Hess
No Adds

WHUD/Westchester, NY*
OWPD: Steven Pevone
APOMO. Tom Fard
1 VANESSA WLLAMS
ERCYME

KRBB/Wichita, KS*
OMPO: Lyman James
2 MICHAEL BUBLE

RYAN CABREFA
VANESSA WILLIAMS

wmss/wnxes Barre, PA*
PO: Stan Phellips.
12 %Tm

WJIBR/Wilmington, DE*
PO: Michaet Ware
MO Caley Hil

WGNWﬁIminmon, NC
ﬁ:

g Thoras
1 kL P

4 PR OE o Y
i Do

3 KEARE
WSRS/Worcester, MA*
POMO: Tom Hor

RYAN CABREFA
WARM/York, PA®

D: fck S

n
TINA TURNER

L
poweReD [

MEDIABASE

*Monitored Reporters

141 Total Reporters

117 Total Monitored

24 Total Indicator

Did Not Report. Playlist

Frozen (5):
KEZA/Fayettevilie, AR
KSBL/Santa Barbara,
CA

WHOM/Portland, ME
WSWT/Peoria, IL
WZID/Manchester, NH

.
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San Francisco’s Don Bleu
Continued from Page 46

John Scott
Producer, Don Bleu in the Morning

Don has an interesting habit: He never,
ever stops making noise in the studio. If he's
not talking on the air or talking to us off-air,
he is whistling Broadway show tunes or
singing the song I just played. It is amazing
— that brain never stops churnin’. Don is
consistent, never moody and never crabby.

I'm sure there have been several thou-
sand occasions where | deserved to get
screamed at, but it never happens. He is a
kind, wonderful guy, and | love him like a
second father.

James Baker
Asst. PD/MD/night host, KIOI

I have listened to Don Bleu since high
school, and it’s been a treat to work with
someone every day for the past three years
who has been such a part of my life since
1980, when he was on KYUU. It's like work-
ing with family.

When you think of the greats in San Fran-
cisco broadcast history, they’re all Dons:
Don Sherwood, Dr. Don Rose and Dor
Bleu. Happy 25th, Don. You are the best!

Casey Keating
PD, KIOI
What an honor to be Don Bleu’s PD not

’ AC

L8 4TEEY BTEEE IS T

“Twenty-five years is just the
beginning for Don. He still
has all the youthful
enthusiasm of a 20-year-old
and sounds as hip on the air
today as he did when he
started.”

Casey Keating
DMIEIELTTLILIATL AIIE 1LY FIITITY

once, but, now, a second time. He is a PD’s
dream. Don is a heritage player who gets
ratings, and he can be coached. The first
time I met Don in person was in 1996, when
[ first became PD of K101. | was surprised
to see that he had a black eye. He told me
that he and his family had been vacation-
ing in Maui and that some local didn’t like
the way he was taking up a parking space.
Don was in a rented convertible, and the
local popped Don in the right eye while he
was in the driver’s seat.

I could only imagine that Don would
have had to travel far from the Bay Area to
find a stranger who would want to harm
him. Anyone who knows Don would never
lay a finger on him. Twenty-five years is just
the beginning for Don. He still has all the
youthful enthusiasm of a 20-year-old and
sounds as hip on the air today as he did
when he started.

NOTHING BUT LAUGHS IN THE STUDIO pon Bleu shares the air with San Franciscan Robin

Williams in the KYUU studios in 1988.

s

artist

armist: John Waite

waseL: No Brakes
By JULIE KERTES/ACHOT AC EDITOR

table ballads, like “Everytime I Think of
‘ou,” from his Babys days; “When I See You
Smile,” penned during his run with Bad
English; and, of course, the ‘80s hit “Miss-
ing You,” which still receives substantial
radio airplay today. Waite has a way of writ-
ing songs that marry meaningful lyrics to
melodies that flow effortlessly.

The British singer-songwriter
has released a new CD, The Hard
Way, which brings back five
newly mixed and mastered
songs from Waite’s 2001 release
Figure in a Landscape. Among the
new versions are “Always Be
Your Man” (my favorite on the
CD); ”Masterpiece of Loneli-
ness”; and the single, “New
York Clty Girl.” All display Waite’s talent
for bringing together storytelling, melody
and emotion.

When asked why he included songs from
his previous release on The Hard Way, Waite
explains, “I loved Figure in a Landscape, but
[ was never happy with the overall sound
of it. We rushed it a bit toward the end. And
when Gold Circle broke up, Norm Waitt,
who founded the company, gave me all the
masters. One day I was looking at them in
my closet and thought, ‘What a shame.” So
this is one of the odd chances in life to re-
paint something. It was a marvelous oppor-
tunity to go back and finish it off the way [
wanted to.”

While it’s hard to imagine “Missing You”
being replaced by another Waite ballad,
“New York City Girl” certainly has a
chance. The overall feel of the song is com-
fortable, sentimental and familiar.

Waite tells R&R, “New York City Girl’

John Waite is best known for his unforget-

.

is a contemporary version of ‘Missing You’
and is just as good. The song may be dif-
ferent in content — it’s a graphic love let-
ter to New York — but it’s similar in
melody and arrangement, which wasn’tin-
tentional. If programmers are looking for a
reason to back the single, that would be it.
But it’s a really good piece of music on its
own, and people respond to good music.”

The Hard Way also features a cover of Bob
Dylan’s “Girl From the North Country,”
which | have to admit I love just as much
as the original, and a bonus acoustic track

- of "Missing You.” The title
a track is a new one, showcasing
L. Waite's signature high-energy

rock sound.

Waite is back on the bus and
touring again, keeping the hec-
tic rock star schedule he’s ac-
customed to. Waite says,
“We've been taking every gig
that makes sense for us. We're
doing a Borders Books & Mu-
sic tour and playing four to five store loca-
tions per week — 45-minute sets — in be-
tween radio-station interviews in the momn-
ing and shows at night. It’s been really fun,
and in the last two months Ive fallen in love
with singing again.”

The Hard Way is an independent release,
and to Waite this route feels more comfort-
able. “There’s no gigantic label behind it,” he
says. “But that's fine because I'm not really
a corporate kind of guy. What I've been do-
ing with this project has been instinctual —
a lot of common sense and 30-plus years of
experience. Of course, I've got great people
around me, like Linda Blum-Huntington,
my manager — [ couldn‘t do it myself. But
it's going to be a really fun year. I'm commit-
ted to being on the road until Christmas.”

For more information on Waite’s latest
release, visit wuwro.jolmwaiteonline.com. John
Waite’s “New York City Girl” goes for adds
March 14 at AC.

TR R AOY

For any kind of government information,
from student loans to
Social Security benefits to buying
surplus government property,
go to www.FirstGov.gov.
Need more help?
E-mail us or call 1 (800) FED INFO.
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Government made easy
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HOT ACTOP 40

February 25, 2005

WK W ARTIST TITLE LABELIS) g S .Jé".’%‘;fca T
2 0 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 3571 +157 247460 " 93i0
1 2 GOOGOO DOLLS Give A Little Bit (Warner Bros.) 3453 67 229973 18 9440
3 3 KELLY CLARKSON Breakaway (Hollywood) 3014 135 218117 27 79/0
4 4 LENNY KRAVITZ Lady (Virgin} 2581 -181 202016 23 87/0
6 5 FINGER ELEVEN One Thing (Wind-up/ 2557 -19 180271 40 90/0
5 6 MAROON S She Will Be Loved (Octone/J/RMG) 2541 -142 191418 33 93/0
8 o MAROON S Sunday Morning (Octone/J/RMG) 2529 +221 160326 12 94/0
7 8 JOHN MAYER Daughters {Aware/Columbia) 24717 42 178178 25 86/0
1" o ROB THOMAS Lonely No More (At/antic/ 2419 +496 172490 3 9443
10 10 HOWIE DAY Collide (Epic/ 2114 -32 128332 26 84/0
9 11 SWITCHFOOT Dare You To Move fRed Ink/Columbia) 2161 -91 106574 21 750
12 @ KEANE Somewhere Onty We Know flnterscape) 1792 +71 91639 17 7713
16 @ RYAN CABRERA True (£.V.L.A/Atlantic) 1693 +162 99810 8 7716
14 14 HOOBASTANK The Reason fis/and//DJMG) 1613 -13 133890 51 89/0
13 15 RYAN CABRERA On The Way Down (. V.L.A./Atiantic/ 1583 -65 101253 28 7310
18 @ 3 DOORS DOWN Let Me Go (Republic/Universal) 1554 +68 67274 8 7613
20 m KELLY CLARKSON Since U Been Gone (RCA/RMG) 1513 +178 112439 9 5713
19 @ AVRIL LAVIGNE Nobody's Home (Arista/RMG/ 1449 +105 74848 8 6710
21 @ JET Look What You've Done (Atlantic/ 1340 +37 63287 16 5911

25 @ LIFEHOUSE You And Me (Geffen) 1204 +227 61860 3 5

23 @ ANNA NALICK Breathe (2am) (Columbia) 1188 +58 52427 12 6216
22 22 NELLY f[TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) 1134 -116 76493 14 42i0
17 23 U2 Vertigo finterscope) 127 -387 92090 20 6440

24 @ JESSE MCCARTNEY Beautiful Soul (Hollywood/ 1098 +117 72411 6 4213

27 @ DURAN DURAN What Happens Tomorrow (Epic/ 906 +90 38740 6 5612

26 26 LOW MILLIONS Eleanor (Manhattan/EMC) 794 -26 21974 16 40/0

28 @ ASLYN Be The Girl {£apitol) 601 +3 12094 12 36/0

3 @ TIM MCGRAW Live Like You Were Dying (Curb) 564 +55 36797 7 2813

30 @ VELVET REVOLVER Fall To Pieces (RCA/RMG) 549 +29 19490 3 m

32 @ KILLERS M. Brightside (/sland//DJMG)] 528 +28 19381 4 mnm

33 @ BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group) 438 +26 8659 4 363
34 @ JOSS STONE Right To Be Wrong (S-Curve/EMC) 41 +5 14566 B 26/2

@ U2 Sometimes You Can’t Make It On Your Own ffnterscope) 384 +264 27182 1 4312

29 34  HOOBASTANK Disappear {Island//DJMG) 378 -195 12939 16 38/0
39 @ GWEN STEFANI fIEVE Rich Girl interscope) 326 +123 22247 4 m
36 @ BLACK EYED PEAS Let's Get It Started (A&M/interscope) 326 +36 25269 15 710
35 37  SIMPLEPLAN Welcome To My Life fava/ 282 -29 13544 13 1810

40 @ JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 266 +72 7268 2 2817

@ JEM 24 (ATO/RCA/RMEG) 233 +92 4483 1 22i5
- @ MARC BROUSSARD Where You Are (Island/ID/MG) 217 +26 5700 7 21j0

POWERED[]
MEDIABASE
MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
GAVIN DEGRAW Chariot (J/AMG/ 23
U2 Sometimes You Can't Make It On Your Own flnterscopel 12
JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall 7
RELIENT K Be My Escape (Capitol/Gotee/ 7
RYAN CABRERA True (£.V.L.A/Atlantic) 6
ANNA NALICK Breathe (2am) (Columbia) 6
LIFEHOUSE You And Me (Geffen/ 5
JEM 24 (ATO/RCA/RMG/ 5
COLLECTIVE SOUL Better Now (E/ Music Group/ 5
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE (ABEL(S) INCREASE
ROB THOMAS Lorely No More (Atiantic/ +496
U2 Sometimes You Can‘t Make It On Your Own flnterscopel  +264
LIFEROUSE You And Me (Geffen/ +227
MAROON 5 Sunday Marning (Octone/J/AMG) +221
KELLY CLARKSON Since U Been Gone (RCA/RMG! +178
RYAN CABRERA True (£.V.L.A/Atlantic/ +162
GREEN DAY Baulevard Of Broken Dreams (Reprise) +157
GWEN STEFANI f/EVE Rich Girl (Interscope/ +123
JESSE MCCARTNEY Beautiful Soul Hoflywood) +117
AVRIL LAVIGNE Nobody's Home {Arista/AMG) +105
NEW & ACTIVE

CARBON LEAF Life Less Ordinary Vanguard)

Total Plays: 215, Total Stations: 20, Adds: 0

COLLECTIVE SOUL Better Now (& Music Group/

Total Plays: 175, Total Stations: 21, Adds: 5

ARI HEST They're On To Me (Columbia/Red Ink)

Total Plays: 117, Total Stations: 10, Adds: 2

TEARS FOR FEARS Closest Thing To Heaven fVew Door/t/Me/
Total Plays: 92, Total Stations: 12, Adds: 3

GAVIN DEGRAW Chariot L/RMG/

Total Plays: 31, Total Stations: 24, Adds: 23

Songs ranked by lolal plays

95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premlere Radio Networks. Songs ranked by total plays for the airglay week
of 2/13-2/19. Buliets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the iarger increase in plays
is placed first. Songs below No. 15 are moved fo recurrent after 20 weeks ort the chart. Most Added is the total number of new adds officlaily reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.
(© 2008, Arbitron Inc.). © 2005, Radio & Records

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

“\ Preferred by more radjo stations since 1973.
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February 25, 2005

HOT AC

4 4 N\
. America’s Best Testing Hot AC Songs 12 + R R POWEREDEN
/ﬁﬂlﬂ”’gM”sm_ oom For The Week Ending 2/25/05 % H 0 TA C TOP 30 MEDIABASE
LYy C—Z NK 6 1 ol
b W oW W
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 o WS aameT TILE LaeLs) s ie YEEP s
GREEN DAY Boulevard Of Broken Dreams (Reprise) 422 432 96% 27% 411 44 390 1 o GREEN DAY Boulevard Of Broken Dreams (Reprise/ 6§79 +25 8 /0
3 DOORS DOWN Let Me Go (Republic/Universal) 406 409 79% 12% 415 414 416 2 2 600 GOO DOLLS Give A Little Bit /Warner Bros.) 589 .32 15 9/0
MAROON 5 She Will Be Loved (Octone//AMG) 402 414 9% 45% 412 416 406 3 0 KELLY CLARKSON Since U Been Gone /RCA/RMG) 587 +4 8 1060
RDB THOMAS Lonely No More /Atkatic) an - 4% 4% 413 403 429 4 4 MAROON § Sunday Morning (Octone///RMG) 561 .8 8 1400
SWITCHFOOT Dare You To Move (Red Ink/Columbia) 400 403 96% 38% 410 410 410 5 5 NELLYT.MCGRAW Over AndOver amyfFo' ReelurtUniversa? 480 .79 13 90
LIFEHOUSE You And Me (Geffen/ 398 - 4% % 424 432 a0 6 6 o AVRILLAVIGNE Nobody's Home (Arista/RMG) 478 .38 15 1210
MAROON 5 Sunday Morning (Octone//AMG) 395 409 94% 25% 412 408 4.6 7 o* LOW MILLIONS Eleanor (Manhattan/EMC) 428 +4 1 130
KELLY CLARKSON Breakaway (Hollywood) 393 400 97% 40% 402 398 408 19 o 3DOORS DOWN Let Me Go /Republic/Universal) 402 +97 3 100
HOWIE DAY Coilide Epic 381 398 T72% 18% 389 382 413 1" 0* JANN ARDEN WhereNo OneKnows Me UmersalMusi: Canady 394 +44 3 1210
KELLY CLARKSON Since U Been Gone (RCA/RMG) 389 403 9% 23% 406 404 400 8 104 SIMPLE PLAN Welcome To My Life /At/antic/ 388 1 17 170
KEANE Somewhere Only We Know finterscape) 382 378 7% 19% 396 388 409 10 KEANE Somewhere Only We Know (lnterscope) 376 +13 10 9
RYAN CABRERA On The Way Down (£.V.LA/Atlantic) 380 387 97% 41% 386 388 385 23 ROB THOMAS Lonely No More {Atiantic) 374 +120 2 131
GO0 GOO DOLLS Give A Little Bit (Warner Bros.) 380 375 95% 31% 386 381 394 13 HOWIE DAY Coliide (Epic) 366 +23 § n
JET Look What You've Done (Atlantic) 378 385 86% 2% 382 376 393 12 b K-0S Man | Used To Be /Astralwerks/EMC) 359 +14 6 8N
TIM MCGRAW Live Like You Were Dying {Curb/ n - 4% 23% 385 368 4.09 16 GWEN STEFANI f{EVE Rich Girl (lnterscope/ 356 +34 3 6/0
AVRIL LAVIGNE Nobody's Home {Arista/RMG) 375 374 9% 29% 390 391 388 9 164 LIAM TITCOMB Sad Eyes (Sony BMG) 331 .38 12 10/0
JESSE MCCARTNEY Beautiful Soul (Holywood) 374 387 82% 25% 378 373 386 17 m* SARAH MCLACHLAN Push {Arista/RMG/ 326 +5 8 70
RYAN CABRERA True (E.V.L.AJAtlantic) 373 386 90% 27% 382 385 1378 15 18 U2 Vertigo (Interscope) 317 13 18 16/0
FINGER ELEVEN One Thing /Wind"up/ I 34 95% 45% 370 365 377 14 19 LENNY KRAVITZ Lady fVirgin 310 -20 13 9/0
HOOBASTANK The Reason island//0JMG) 369 387 99% 60% 374 360 394 22 @ JET Look What You've Done /Atiantic) 308 +40 3 610
ANNA NALICK Breathe {2am) {Columbial 368 358 5% 11% 360 370 343 24 @* STABILO One More Pill (Virgin Music Canadal 300 +53 5 610
HOOBASTANK Disappear (/sland//0./IMG) 364 376 7% 19% 366 383 362 18 22 JDHN MAYER Daughters (Aware/Columbia) m .33 17 10/0
LOW MILLIONS Eleanor (Mankattan/EMC) 352 364 S50% 14% 360 362 357 20 23as SOULDECISION Kiss The Walls (HBE/Sextant) 272 24 13 B8i0
NELLY fIT. MCGRAW Over And Over Doty o’ ReellurtyUiersal - 3.42 336 95% 49% 366 357 378 26 DURAN DURAN What Happens Tomorrow (Epic) 258 +35 2 70
U2 Vertigo finterscope/ 334 343 96% 50% 313 296 338 21 254 BRYAN ADAMS Flying fUniversal) 254 -38 8 80
LOS LONELY BOYS Heaven (0K Music/Epic) 331 337 96% B60% 328 328 328 JESSE MCCARTNEY Beautiful Sout (Holywood) 220 +3 1 6N
JOHN MAYER Daughters (Aware/Columbial 330 343 95% 54% 343 353 3277 28 27 NELLY FURTADO Explode (DreamWorks/interscopel 193 11 10 §/0
DURAN OURAN What Happens Tomorrow (Epic/ 328 342 46% 13% 316 268 355 @ MICHAEL BUBLE Home (Warner Bros.) 19 +54 1 81
folzl ssanrlxlykle size is 32,; r;St;olnlden,tls,. ;-;;al average ’I;vorabili'y estir’nates are bas:,dn ona scale 01”11-5. ( 1=d;'sl;'kf;' ;ery @ GOOD CHARLOTTE | Just Wanna Live (Daykght/Epic/ 130 +9 1 510
much, 5 = like very much). Total lamilia D e ge 0! d 0 ized the song. Tolal burn 5
represents the number ol respondents who said they are tired of hearing the song. Songs must have 40% familiarity to @ RYAN CABRERA True /£.V.L.A/Atlantic) 178 0 1 5it
. Sample ition is based 12+. Pei ned via the Internet. O ad, th
c‘a"’?k:m;;”‘ym st basad on i formatmusc prefronce. FtoTheMosicom esuts aro o meart o repice colout | | 24 ks Song enke b 0 oy o ey ek o 6212, Bl appeton Songs GG ot o et
research. The resuits are intended {o show opinions of on the the internet only. Rate ic is a regi . atrpi -eile. P Js gaining plays o il
trademark of RateTheMusic.com. The RTM syslem, is available for local radio stations by calling 818-377-5300. flat from previous week. If two songs are tied in total plays, the Song with the larger increase in plays is placed first. Songs
\ RateTheMusic.com data is p by Medi a division of Premiere Radio Networks. ) \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records o Indicates Cancon. Y,
4 N\
WANR. Wayne, IN* KGos fogeles, A" WPTEMorfolk, VA" WIPY PA 1004320 Franeisc, CA KEYW/Tri-Cities, WA
P0: Barb Richarts o PO Suve : kel o Nada POAMD: Paul Drakt’
 REPORTERS s RER (R B s TR
Stations and their adds listed alphabetically by market P Ema Lo i, G
Ll ol e M Gincinaatl, OH° iyt %:gwl iy, 0K | WNGKPortiand, ME ﬁ""‘* - @aﬂu
- e, R BEFew. | DR Pippecr | EUSRANY RS ey e
Hokass “GAVIN DEGRAY
WRVE/Albany, NY WXW’M‘. WNVXCleveland, OH . wogﬁmmm.w AR o WRMF/W. Patm Beach, FL
ﬁ:ﬁ:%m AP s ey i R s A P i KRSX Porkand, OR SRR | G
i o i b e o Aokt e e ) e e
= " B pwemer IReSL T e
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ST M EEDT ewew  pEe - g | ERES
T ey v 2 v e e UL Mo, T XSAZ/Omata, NE* St | i iShoue
" . N " OM: Tom Land S S CLARKSON
KMXS/Anchorage, AK W %&u ? o S . P - PR = = W"’;:”f .
R e B e AOB THOMAS P Joha Houaten V- Do . e . NPOARS Do
§ iom s e u e, 4 s | T
WS Caunbus.OH° L, S oS il -l oL U
WSZhgpleon, W1 WCO0/Cape Cod, MA " W MO:Lom Fanck LA ? R wcx KFRZWichit, KS*
: OMPL: Gregy Cassiey O Son Leighion : Joseriee Jervey ) PD: Bary Mckay
oy . g by ok OM: oy L0 Walker s T a-e. W1 WA o
DEGRAW 20 astvn PD: Corey 70 Bob Walksr . 00k: Aok Hardod 3 BOWLING FOR SOUP
i i, | o on, Y folas Eg!ﬁcmi o oo P e mtine
WM Rapids, 1A OM; Scoft PO Seol o NoAdds. GAVI DEGRAW MA
WAYVMantic City, N i it A et esngy ek ' -3 ﬁ.y_ﬂ%—“_
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The Eye Of The

Beholder

Dove's Campaign for Real Beauty

challenges stereotypes

n interactive electronic billboard in Times Square shows a
close-up of 96-year-old Irene Sinclair. The copy reads:
“Wrinkled? Or Wonderful? Will society ever accept old as beau-
tiful?” The public is encouraged to vote online at www.
campaignforrealbeauty.com, where results are posted instantly:
Thirty-one thousand people say Sinclair is wrinkled; 136,000 call

her wonderful.

The billboard is part of Dove soap’s Cam-
paign for Real Beauty. The campaign is sup-
ported by American Women in Radio & Tele-
vision, which holds its annual meeting this
week. Perhaps this is also a time when Smooth
Jazz, a format for thinking adults, might ask
where it stands on such cultural issues as
“What is real beauty?”

For too long beauty has been defined by the
narrow, unattainable stereotypes projected
pervasively by mass media, entertainment,
advertising and the fashion industry — im-
ages of gleaming, youthful, airbrushed wom-
en the size of pipe-cleaners, perfect by contem-
porary standards. Dove believes it's time to
change all that.

Beauty comes in many shapes, sizes, colors
and ages. Employing various means of com-
munication — advertising, interactive bill-
boards, the wwiw.campaignforrealbeauty.com
website, panel discussions and a self-esteem
fund — the Campaign for Real Beauty is a glo-
bal advertising effort intended to serve as a
starting point for societal change and to act as
a catalyst for widening the definition and dis-
cussion of beauty.

The campaign, which launched last Octo-
ber, questions whether “model” attributes
such as youth, slimness and symmetrical fea-

;
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tures are required for beauty or are irrelevant
to it.

Respect Yourself

The ads, which appear on this page, present
images of women whose appearances differ
from the stereotypical physical ideal revered
in popular culture and ask the viewer tojudge
the women's looks by checking a box.

In addition to the aforementioned Sinclair,
"Gray? Gorgeous?” features 45-year-old Mer-
lin Glozer, who has a natural mane of gray
hair, and asks, “Why aren’t women glad to be

ay?”

"Oversized? Outstanding” features a 34-
year-old plus-size woman, Tabatha Roman,
and asks, “Does true beauty only squeeze into
a size six?”

“Half empty? Half full?” features Ester Poy-
er, 35, a woman with small breasts, and asks,
“Does sexiness depend on how full your cups
are?”

“Flawed? Flawless” features a 22-year-old
woman with freckles and asks, “Does beauty
mean looking like everyone else?”

The campaign launched with a panel dis-
cussion about beauty that included Dr. Nan-
cy Etcoff of Harvard University, former E!
Entertainment Television CEO Mindi Her-
man, Girl Scouts of the USA CEO Kathy

Cloninger and Oxygen Media VP Andrea
Bernstein.

Dove also partnered with the Woodhall In-
stitute for Ethical Leadership, a not-for-profit
educational organization that provides lead-
ership training and professional development
for women, to hold two workshops late last
year in Atlanta and Chicago.

The company also established the Dove
Self-Esteem Fund to raise awareness of the
link between beauty and body-related self-
esteem, The new initiative continues an on-
going effort to fund programs that raise self-
esteem in girls and young women.

The Dove Self-Esteem Fund is working
with the Unilever Foundation to sponsor
“uniquely ME!” a partnership program
with Girl Scouts of the USA that helps
build confidence in girls aged 8-14 through
various activities. The fund also supports
“Body Talk,” an educational program for
schools in the United Kingdom and Cana-
da.

Broader Definition Needed

Dove commissioned Dr. Etcoff and Dr. Su-
sie Orbach of the London School of Econom-
ics (and author of Fat Is a Feminist Issue) to
design “The Real Truth About Beauty,” a
groundbreaking study of 3,200 women in 10
countries: Argentina, Brazil, Canada, France,
Italy, Japan, Netherlands, Portugal, the UK.
and the United States.

The study set out to determine how wom-
en define beauty and their level of satisfac-
tion with their own beauty and the impact
of that on their sense of well-being, as well
as to provoke discussion and debate about
the current definition of beauty, which has
become one-dimensional and unnecessari-
ly narrow.

The study revealed that only 2% of wom-
en consider themselves beautiful. Does this
mean that we live in a world where wom-
en are not beautiful, or that women are call-
ing for a broader definition of beauty?

Supporting the current definition of beau-
ty, respondents were hesitant to claim owner-
ship of the narrow definition of the word benuty,
with more than 40% strongly agreeing that
they do not feel comfortable describing them-
selves as beautiful.

Furthermore, only 5% say they feel com-
fortable describing themselves as pretty,
and a mere 9% feel comfortable describing
themselves as attractive. It is also probably
no surprise to learn that, in a society ob-
sessed by diet and makeover programs,
one-third of the women in the study were
very or somewhat dissatisfied with their
body weight.

www americanradiohistorv com

YOU ARE SO BEAUTIFUL this image and
the others on this page are part of Dove s0ap's
campaign to redefine beauty and “make beauty real
again.”

The Media’s Role

The study explores the degree to which
mass media has played a role in portraying
and communicating a narrow definition of
beauty: More than two-thirds (68%) of wom-
en strongly agree that “the media and adver-
tising set an unrealistic standard of beauty
that most women can’t ever achieve.” The
majority (76%) wish that female beauty was
portrayed in the media as more than just
physical attractiveness.

Two-thirds of women strongly agree that
physical attractiveness is about how one looks,
whereas beauty includes much more of who
a person is. Women rate happiness, confi-
dence, dignity and humor as powerful com-
ponents of beauty, along with more tradition-
al attributes of physical appearance, body
weight and shape.

Not only do women agree that happiness
is a primary component in making a wom-
an beautiful, but 86% strongly agree that
they feel most beautiful when they are hap-
py and fulfilled in their lives. Eighty-two
percent agree that “If I had a daughter, I
would want her to feel beautiful, even if she
is not physically attractive.”

The study demonstrates that although
women hold a concept of real beauty in their
imaginations, it is seldom articulated in pop-
ular culture or affirmed in the mass media, a
fact that reaffirms the importance of Dove’s
Campaign for Real Beauty as a major step for-
ward in opening a dialogue and creating so-
cietal change on this issue.
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Grammy* Award-Winning Artist

NORMAN BROWN

Smooth Jazz Adds 3/7

r : V — .
: Radio promotion contact:
All That Jazz (702) 453-6995

“West Coast Coolin’™”
Produced by Paul Brown

Management: Bruce Kramer

normanbrown.com
warnerbrosrecords.com

©2004 Warmner Bros. Records Inc.,

Il’l StOI'eS NOW ; A Warner Music Group Company. rcconos
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SMOOTH JAZZ TOP 30

February 25, 2005 POWERED :} ¢
= Al
WS wamst e uises R e R TR MEDIABASE
1 1 SOUL BALLET Cream {275/ 712 24 73988 25 35/0 7
3 o TIM BOWMAN Summer Graove Liguid §) 679 +19 78116 27 3110 MOSTADDED
2 3 MINDIABAIR Come As You Are (GRP/VMG) 633 -28 64765 24 34i0 ARTIST TITLE LABEL(S) ADDS
4 4 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 604 -39 70058 28 3210 PAUL TAYLOR Nightlife (Peak/ 6
6 ©  DAVEKOZ Let It Free (Capitol 575 +49 82033 17 31N ANITA BAKER How Does It Feel (Bl Note/Vigin) 5
5 6  MARION MEADOWS Sweet Grapes Heads Up) 564 20 68037 32 3000 g’;‘\:ﬁ;‘;ﬁ:;&:"ﬁ' f"‘;”‘”’l'g;}wml i
3 - . In hin Ueo
9 0 KENNY G. Pick Up The Pieces (Arista/AMG) 513 +27 66048 9 30/0 JEFF LORBER Ooh La La (Varada Jazz! 4
7 8  RICHARD ELLIOT Your Secret Lave (GRP/VMG) 483 -31 47067 29 3310 KENNY G. fIEARTH, WIND & FIRE The Way You Move (rista/RMG) &
n 0 PAUL BROWN Mament By Mament (GRP/VMG) 468 +13 64285 20 3310 3IRO FORCE Believe In Me (Higher Octave) 4
8 10 CHRIS BOTTI Back Inta My Heart (Columbia/ 465 -25 58141 40 3200 NILS Pacific Coast Highway (Baja/TSR/ 3
18 11 QUEEN LATIFAH California Dreamin’ (Vector/ 437 -22 45240 17 30/0 MOST
13 @ BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.) 429 +19 69683 8 3 j
12 @ GERALD ALBRIGHT To The Max (GRP/VMG) 424 +12 49467 39 34j0 INCREASED PLA YS
14 14 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous/ 369 -32 41429 34 310 ToTaL
15 @ EUGE GROOVE XXL Narada Jazz) 368 +19 38870 17 30/0 ARTIST TITLE LABEL(S) iy INCREASE
16 €D RAYCHARLES fiDIANA KRALL You Don't Know Me (Concord) 348 0 32159 17 230 ‘c‘xLTc‘K"l‘l‘]';;“T”“W ‘1“;;”“ ‘ej,'_’ﬁ”"” NotelVigin) *g:
. ropical (Shanachie +
17 @ MICHAEL LINGTON Two Of A Kind /Rendezvous/ 345 +21 39427 1" 32i0 DAVE KOZ Let It Free (Capitol +49
18 18 SEAL Walk On By /Warner Bros.} 312 -4 28278 12 2210 FOURPLAY Fields Of Gold /RCA Victar/AMG) +38
20 @ CHRIS BOTTI No Ordinary Love (Columbia) 298 +17 24768 12 28/2 NILS Pacific Coast Highway (Baja/TSR/ +34
19 20 MICHAEL MCDONALD Tracks Of My Tears (Matown/Universall 270 30 20325 18 2200 | M BIANCOfIBASIA Ordinery Day (Deccalliniversal Ciassic Group) +34
21 21 HALL& DATES I'l Be Around /U Watch) 261 4 1736 10 222 ﬁfé‘.f‘lﬁ.ﬁﬁﬁ?‘?f“ﬁ P'ECT” ":”5"’;;’4;”’ il *Z
X s Been Too Long (3 Keys Music +
22 @ DAVID SANBORN Tin Tin Deo /GRP/VMG) N 213 +5 34254 6 20/4 JEFF LORBER Ooh La Ls (arsds Jozz) +26
29 €  ANITABAKER How Does It Feel [Bive Note/Virgin) 200 +85 21578 2 19/5 PAUL HARDCASTLE Desire (Trigain’ N’ Rhythm) )
2 @ FOURPLAY Fields Of Gold /RCA Victor/AMG) 200 +38 26435 13 2012
27 €D  GREGADAMS Firefly 215 144 +14 17414 19 120 MOST
30 @ JEFF LORBER Ooh La La (Narada Jazz) 139 +26 10629 2 1614 PLA YED RECURRENTS
25 @ PAMELA WILLIAMS Fly Away With Me (Shanachie) 138 +3 12131 5 15/0
24 28  JOYCE COOLING Camelback (Varada Jazz) 137 -3 16131 8 13/0 ARTIST TITLE LABEL(S) :EE;
28 @ 3RD FORCE Believe In Me (Higher Octave) 136 +8 14482 4 16/4 PIECES OF A OREAM It's Go Time (Head's Up/ 308
26 @ KENNY G. flEARTH, WIND & FIRE The Way You Move (Arista/RMG) 136 +6 17826 5 16/4 NICK COLIONNE It's Been Too Long /3 Keys Music/ 297
36 Smooth Jazz reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the alrplay PETER WHITE How Does It Fee ‘/L'u/umb/a/ a8
week of 2/13-2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the Jarger increase KIM WATERS In Deep /SIla.naclne/ m
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R | PAUL JACKSON, JR. Walkin' (Blue Note/EMC) 268
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Totat Audience equais Average Quarter Hour Persons | GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 237
times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from PAUL TAYLOR Steogin' Dut (Peak/ 207
Arbitron Inc. (© 2005. Arbitron Inc.). © 2005, Radio & Records PRIy ea
B e - — — MARC ANTOINE Mediterraneo (Rendezvous) 205
CHUCK LOEB Tropical (Shanachie) PAUL BROWN 2417 (GRPIVMG) 191
NEW & ACTIVE Total Plays: 82, Total Stations: 12, Adds: § BONEY JAMES Here She Cames (Warner Bros.) 187
MATT BIANCO fIBASIA Ocdinary Day Decca/Universal Classic Groug) MICHAEL LINGTON Show Me (Rendezvous/ 184
Total Plays: 81, Total Stations: 7, Adds: 2 OAVE KOZ All | See Is You (Capital 181
NILS Pacific Coast Highway_ (Bajal TSR} EVERETTE HARP Can You Hear Me /4440) OAN SIEGEL In Your Eyes Mative Language) 179
Total Plays: 118, Total Stations: 17, Adt?s: 3 Total Plays: 77, Total Stations: 7, Adds: D NICK COLIONNE High Flyin' (3 Keys Music/ 177
VANESSA WILLIAMS You Are Everything /Lava/ KEN NAVARRO You Are Everything {Positive/ PAUL JACKSON, JR. It's A Shame (Blve Note/EMC) 174
Total Plays: 118, Total Stations: 12, Adds: 2 Total Plays: 65, Total Stations: 6, Adds: 0 '
AOANI & WOLF Daylight {Rendezvous/ RICHARO SMITH What'z Up? (4440 . .
Total Plays: 101, Total Stations: 10, Adds: 1 Total Plays: 57, Total Stations: 5, Adds: 0 Station playlists for all R&R reporters
BLEXANOER ZONJIC Leave It With Me (Heads U/ 0100 White Flag (Arista/RMG) are available on the web at
Total Plays: 100, Total Stations: 8, Adds: 0 Total Plays: 54, Total Stations: 4, Adds: 0 www.radioandrecords.com.
Songs ranked by tatal plays

MATT BIANCO FEATURING BASIA

MATT BIANCO
teaturing BHSIR

matt sILLE]

BASIA IS BACK!
“Ordinary Day”

the first single from the new album MATT'S MOOD

IMPACTING SMOOTH JAZZ NOW!

Early Adds:
KIFM/San Diego

KYOT/Phoenix WLOQ/Orlando
KBZN/Salt Lake City KRVR/Modesto
XM Satellite Radio/‘Watercolors’

WJZA/Columbus
KOAS/Las Vegas Jones Radio Networks

In Stores

MARCH 1

I

Contact: All That Jazz (702) 453-6995

A UNIVERSAL MUSIC COMPANY
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: SMOOTH JAZZ INDICATOR TOP 30

February 25, 2005

WSMJ/Baltimore, MD*
PD/MD: Lori Lewis

KHJZMouston, TX*
PD: Maxine Todd

DAVID LANZ
1 NELSON RANGELL
1 PAUL TAYLOR

WOCD/New York, NY*
PD: Blake Lawrence
No Adds

APD/MD: Rob Singleton
202

L2
WM aens e s MRl VERM TSRO MOST ADDED
1 1 MINDI ABAIR Come As You Are (GRP/VMG) 173 -2 LA 23 14j0 ARTIST TITLE LABEL(S) A0DS
2 2 SOULBALLET Cream (275 159 11 888 26 1200 g:ﬂﬁigf:; ;J:tr::' IB;M/” :
ightlife (Pea
5 o JEFF LORBER OohLa La (Varada Jazz) 158 +13 565 5 1411 NELSON RANGELL That's The Way Of The World (Kach) s
8 O  nILS Pacific Coast Highway (Baja/TSR) 142 +24 602 5 1413 LISA LAUREN Here Comes The Rain Again (Planet Jazz) I
4 5 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 142 -14 810 28 11j0 NILS Pacific Coast Highway (Baja/TSR/ 3
" P URBAN KNIGHTS My Boo (Narads Jazz) 3
9 PAMELA WILLIAMS Fly Away With Me (Shanach 135 17 506 4 122
o AMELA A y Away With Me ¢ = * AVERAGE WHITE BAND Work To Do [Liguid 8 3
3 7 EUGE GROOVE XXL (Narada Jazz) 133 -23 m 19 1o
6 @  QUEENLATIFAH California Dreamin’ (Vector) 132 +3 191 16 1000 MOST
7 @ BONEY JAMES flJOE SAMPLE Stone Groove (Warner Bros.) 127 +5 819 7 100 INCREASED PLAYS
10 @ DAVE KOZ Let It Free {Capitol) 116 +3 625 19 8i0 n{m_
PLAY
13 0 3RD FORCE Believe In Me (Higher Octave) 108 +8 292 2 11j0 ARTIST TITLE LABEL(S) INCREASE
15 @ JAMES GABRIANO Red Teddy (Gabriano Productions) 107 +13 477 5 1011 URBAN KNIGHTS My Boo (Varada Jazz) +34
28 @ CHUCKLOEB Tropical (Shanachis) 104 427 U9 2 100 ;Eg:‘f;c':]“f',‘;isﬂ rz‘?/”"/n et Cisss G +::
0 ; inary Day (Decca/linive Jassic +
20 @ RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord) 103 +17 973 14 m NELSON RANGELL That's The Way Of The World (Kact) +28
16 @ SERGIO CAPUTO Jazzy Girl (idiosyncrasy) 95 +1 658 12 80 CHUCK LOEB Tropical (Shanachie/ +27
12 16 RICHARD ELLIOT Your Secret Love (GRF/VMG) 95 10 374 28 10/0 MILS Pacific Coast Highway (8aia/7SA/ +24
. PAUL TAYLOR Nightiife /Peak/ +21
14 17 fiISTANLEY JORDAN Easy Love (Favored Nat 91 8 513 17 9j0
L2 A LD S B S ' MAOELEINE PEYROUX Dance Me To The End O Love (Rounder) +21
11 18 GARRY GOIN Don't Ask My Neighbors (Compendia) 90 2 957 19 B0 | ;N0 RetumTo Avalon MY o
25 @  MICHAEL LINGTON Two Of A Kind (Rendezvous/ 88 +8 n 8 9/0 LISA LAUREN Here Comes The Rain Again (Planet Jazz) +20
18 20  WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 88 3 502 32 710 M a 5 T
26 @ BOBBY WELLS Bayside (BW Music/ 87 +8 363 3 80
17 22 FOURPLAY Fields Of Gold (RCA Victor/RMG) 87 5 564 21 9j0 P LA YE D HE CUR R E N TS onL
)TA|
@ PETE BELASCO Hurry, Hurry (Compendia) 85 +16 823 1 101 ARTIST TITLE LABEL(S) PLAYS
22 @ GREGADAMS Firefly (275) 85 0 443 20 90 :;‘;;: mﬂ :wr; My IEVFW}*;';:IIB%MMM/ :5"
. . . ow Ooes It Feel (Columbiz
29 @ KENNY G. Pick Up The Pieces (Arista/RMG) 83 +7 425 7 70 CRAIG CHAQUICO Her Boylriend's Wedding Warad Jazz) g
24 @ GRADY NICHOLS Tuesday Morning (Compendia) 83 +2 902 22 710 BONEY JAMES Here She Comes (Warner Bras.) 46
19 27  DAVID SANBORN Tin Tin Deo (GRF/VMG) 83 4 213 5 N G. KNIGHT fIE. ALEJANDRO Feelin’ Good {Vacilon) (Pyramid) 45
STEVE OLIVER Chips & Salsa (Koch/ 4
3 CAROL DUBOC Use Me (Gold Not 82 1 309 4 710
2 2 CAR DL . KIM WATERS In Deep (Shanachie) 3
21 29  KEN NAVARRO You Are Everything (Positive) 78 7 224 3 80 HIL ST. SOUL For The Love Of You /Shanachie) 2
27 30 JOYCE COOLING Camelback (Narada Jazz) 77 2 404 6 8/0 GEORGE BENSON Softly, As in A Moming Sunrise (GRAVMG) 27
- JOYCE COOLING Expression Narads Jazz) 9
1 ! 1 q -
8 Smooth Jazz reporters. Songs ranked@gy ztgtgsl gngokg Rt:gn{rg;ay week of Sunday 2/13 - Saturday 2/19. PAUL TAYLOR On The Move (Peak) 2
4 N\
KJLU/Jefferson City, MO KJZIMinneapolis, MN* KSSJ/Sacramenio, CA* Sirius Jazz Cale/Satellite
R E Po R TE RS PD/MD: Dan Turner PD: Lauren MacLeash /MO: Lee Hansen PO: Teresa Kincaid
S STEVECOLE " ePF LoRBER ! SRD FORCE TORAY CHARLES UDIANA KRALL
Stations and their adds listed alphabetically by market 2 LIN ROUNTREE #/TIM BOWMAN ALICIAKEYS
KAJZ/Mbuquerque, NM* WVSU/Birmingham, AL WZJZFt. Myers, FL* : 350%2% [\)A"JOK&KER CHRIS BOTTI KBZN/Salt Lake CI|v ur
2:/:1:3‘“1"'::I“E2vnla ”’E'CEE% e 2|’J‘-:J?mﬂr' g ! ANDRE DELAND P onEY Jaaaes w0 XM Watercolors/Satellite
No Adds PAUL TAYLOR MD: Randi Bachman KRVR/Modesto, CA® e S 0e sawpLe PO/MD: Shirlitta Colon
LISA LAUREN 2 3RD FORCE . OM/MD: Doug Wultt 1 CHUCK LOEB PAUL TAYLOR
FRANK CATALANO KENNY G.VEARTH, WIND & FIRE | KOAS/Las Vegas, NV P0: Jim Bryan 1 VANESSA WILLIAMS GEORGE DUKE
T, ER QUINTIN GERARD DAVID SANBORN "‘Dﬂfl’f :gm;! No Adds
:m Dave Kosh JEFF LORBER
. WVAS/Monigomery, AL KIFM/San Diego, CA* KWJZ/Seattle, WA
it e P s R el e o
KSMJ/Bakerslield, CA* PD: Steve Stiles MD: Mark Edwards PD/MD: Michael Nellums 15 LISA LAUREN 4 PAUL TAYLOR OV CENTOSTANLEY
OM/PD: Chris Townshend MD: Michael La Crosse DAVID SANBORN 6 PAUL TAYLOR 14PAVLO MINDI ABAIR NILS Joront
APD: Nick Movak STEVE COLE MICHAEL BUBLE 6 GEORGE DUKE 14 GEORGE DUKE MATT BIANCO #/8ASIA
No Adds NELSON RANGELL 5 BDBBY CALDWELL
5 STEVE COLE
i WNWV/Cleveland, DH* : QXE':AJ%!S’SIIEJ%AND WFSK/Nashville, TN KKSF/San Francisco, CA* inafi
MO OM/PD: Bernie Kimble WQTOMarttard, €T 2 FRANK CATALANO MD: Chris Nochowicz PD: Michael Erickson on: ne ey
MD: Kayona Brown STEVE COLE PO/MD: Stewar Stons 1 LISA LAUREN 9 HALL & OATES MD: Ken Jones PO/MD: Courtney Hutton
12 PETE BELASCO 9 QUEEN LATIFAH 6 URBAN KNIGHTS No Adds 21 MADELEINE PEYROUX
s o 4 GtoRgt o T4 GINTIN GERARD
i .lllEEFLFS'f)?IRmGELL WIZAColumbes. OH* H .’l‘,lx'iasss GABRIANO 5%1‘:%"\7)3&? 4 LISA LAUREN AR (EP 13 SEAN GRACE
1 AVERAGE WHITE BAND s M%s Bill Harman 110: Enid Cogswell PD: Gordon Zlot :uﬂaMonms

7 STEVE OLIVEI
§ BURT CONRAD ALLSTARS

3 VANESSA WILLIAMS e mar X APD/MD: Greg Morgan SIBCBEY/CALOWELD
: No Adds . DMX Smoolh Jazz/Satellite
MD: Mark Sanford KTWV/Los Angeles, CA'
ANI;A BS::E'I,Z PD: Paul Goldstein WLDG/Ortando, FL* I:DMD: Jeanne Destro
AR Tareamha paseoal POMD:Brisk Mbro s ORBAN KNIGHTS WSSM/St, Louis, M0*
KPVUNousion. TX e 7 GEORGE DUKE PD- David Myers
. PD: Wayne Turn 6 NELSON RANGELL 13ANITA BAKER
KICD/Denver, CO AVERAGE WHITE BAND
POWER e, 17 ALICIAKEYS (TONY, TON, TONE & .
eoff] |dRenes | il P
D 16 JOHN LEGEND L JUELERATES
MEMABASE (AR, o 15ALICIAKEYS e WAIZ/Philadelphia, PA* Jones Radio NetworkSatelite* "
3 3KEMNY G, UBRIAN MCKNIGHT PD: Michael Tozzi 8 ADANI & WOLF WSJT/Tampa,
CHRIS BOTTI 12NILS KENNY G, /EARTH, WIND & FIRE | 7" e 188 8 MATTBANGO S PD: Ross Block
11PAMELA WILLIAMS DAVID SANBORN HALL & OATES 1 DAVE KOZ MD: Kathy Curtis
“Monitored Reporters 10JASON MILES KENNY G. EARTH, WIND & FIRE CHUCK LOEB HALL & OATES
WYMV/Detroit, MI* 101(\’I6AN HEWITT PROJECT /EUGE mlgk BAKER
Reporters q GROOVE .
S0 OM/PD: Tom Sleeker 10JOHN LEGEND ‘:'.‘#"E’.!‘J‘r{:'n.fk 3RD FORCE
36 Total Monitored D, Sawy '\‘/7\';5:055 9 LIN RQUNTREE PD/MD: Rich McMillan KYDT“P'WI! AZ* Music Choice Smooth Jazz/Satellite CHUCK LOEB
| 6 ANDY SUMMERS #/STING 0AVID SANBORN PD: Shaun Holly APD: Will Kinnalty
N DAVID SANBORN NILS APDMD Angie Handa MD: Gary Susalis
18 TotslIndicator JEFF LORBER No Ad 9 WAYMAN TISDALE
5 PAMELA WILLIAMS .
Did Not Report, Playlist Frozen (3): WYJZAndianapolis, IN* ) 5 TEKNEEK W.I?WIWashlnuum. De
DMX Jazz Vocal Blend/Satsilite eeasanie WIZUMilwaukee, Wi ) 2 MARION MEADOWS OM: Keany King
KNIK/Anchorage, AK KEZLFresno, CA* (L] PD: Stan Alkinson KJZS/Reno, NV 5 TORCUATO MARIANO ED-Carl Anderson
WJABMuntsville, AL OM: E, Curtis Johnson MD: Steve Scott PD/MD: Robert Dees 4 ERIC ESSIX MD; Renee DePuy
' PO/MD: 1. Weidenheimer KENNY G, UEARTH, WINO & FIRE | "4 ANITA BAKER CHUCK LOEB 4 DAVIO BOSWELL PAUL JACKSON, JR.
L No Adds PAUL TAYLOR 1 FOURPLAY PAUL TAYLOR 3 DOC POWELL PAUL TAYLOR

10 NOVECENTO #/STANLEY JORDAN
R

J
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ROCK

KEN ANTHONY

kanthonyFradipamdrecands.com

The School 0f Rock:

Part Three

How to effectively program a morning show

":l:'nis month in the School of Rock series we resume our focus
JL on the “MPRs of Programming.” The MPRs are a program-
ming checklist made up of music, morning show, marketing,
management/morale, promotions, production, positioning, per-
sonalities, research, ratings and revenue. This week we exam-
ine the second M, the morning show.

The morning show is a critically important
programming element on your station. It's ra-
dio’s primetime daypart. I've had the privilege
of working with some of the best moming
shows in the country, including Howard Stern;
Mark & Brian; Stevens & Pruett; Lisle & Hahn;
The Lobster Breakfast Show; Perry Stone; Rob,
Arnie & Dawn; and The Frank Show.

After working with these talents I was able
to put together a moming show checklist for use
by programmers and momning talents in all size
markets as a basic overview of moming radio.
With this concept of the basics as our founda-
tion, there are two major areas that make up the
fundamentals of effectively programming a
morning show: formatics and content.

Formatics

The foundation of a morning show are the
formatics. How does your moming show do the
basics, like delivering call letters, time checks,
weather and the basic pre-sells and back-sells?
Because they are a cornerstone of great radio,
the formatics of the morning show need to be
carved out in a user-friendly fashion that makes
sense.

Initially, you'll need to determine where the
spot breaks, news and sports breaks and pro-
duced elements and bumpers fit on the mom-
ing show clock. To do this, it's essential to cre-
ate a grid containing all the elements of the
show. This is your mormning show road map.
Most successful momning shows adhere to this
kind of planning because it keeps things focused
while allowing for spontaneity when necessary.

If you're not doing an all-tatk morning show,
a critical part of the formatics is the type and
amount of music that gets played. Keeping in
mind the high cume available in this daypart,
the music should always be mass-appeal, hit
stuff, or at the very least nothing that will drive
potential cume away.

But here’s a switch: Don't talk about the mu-
sic with your morning show. Unless you're pro-
gramming a music-intensive, liner-card-reading
morning show, discussing music nuances with
your morning team will only confuse the issue.
After all, how many morning radio talents
really care about the music?

The music on the moming show should be
the programmer’s responsibility and a totally
separate issue from the important matter that

56 ® Radio & Records February 25, 2005

you and your morning show need to discuss:
content. Use the amount of music played on
the morning show as a reward to the hosts for
improved content: better content means less
music. As your morning show improves, add
content and subtract music in three-minute in-
crements.
Content

The first area of content that needs to be dis-
cussed is the kind of top-of-mind image you
want your morning show to have. What kind
of moming show do you intend to program? A
“Morming Zoo"? Shock radio? Good-buddy,
frat-style radio? There are many ways you can
go here,

What Howard Stern has
created is what every
moming show should
strive for: an emotional
connection with its
listeners.

Listeners in focus groups often come up with
the best descriptions of what a morning show
represents to them. Howard Stern is “the guy
who says things that we wish we had the guts
to say.” Mark & Brian are those “silly frat boys.”
Mancow sounds like an “angry white guy.” Don
Imus is “cynical, opinionated and political.”

Beyond the image that you want your morn-
ing show to have, how do you define the indi-
vidual roles of the show’s players? A good rule
of thumb is to treat the players like they're ona
sitcom. Who's your ultimate host (Seinfeld), the
female presence (Elaine) and the funny charac-
ter (Kramer) on the show? The Howard Stern
Show is a classic example of having clearly de-
fined character roles in an incredible ensemble
of personalities.

After you've defined the image and individu-
al roles of your moming show and its players,
ask yourself if you are doing everything you can

BOYLE AND SLASH kisxox/Bakersfield PD John Boyle (i) shares some face time with Velvet
Revolver guitarist Slash at the Joint in Las Vegas on New Year's Eve '04,

to maximize your show’s appeal to your station’s
target demo. If your station’s target demo is 25-
34 males and you have a moming show that ap-
peals primarily to women, you'd better re-eval-
uate the dynamics and focus of your content.
News, Games, Bits, Features

Defining the elements above will help you
determine how you present your news and
sports and what types of games, bits and fea-
tures are necessary to get your pointacross. The
ultimate goal is to create morning show bench-
marks.

A typical news profile for a Rock or Alterna-
tive format in the moming should stay away
from blood-and-guts hard news and deal with
a combination of major topical stories (tsunami
relief efforts), stories of local interest, lifestyle
events (the Grammys) and news you can use
(rate hikes for cell usage). The key is to always
keep the interests of your target demo in mind.

Deciding on what games, bits, and features
to use is also part of the process. Your listeners
will tell you what they like. Rob, Arnie & Dawn
at KRXQ/Sacramento have had great success
with a game called "What’s on Your Dirty
Mind?” and a produced bit called “Rob & Ar-
nie’s Really, Really Bad Impersonations.” Texas
morning show legends Stevens & Pruett, for-
merly of KLOL/Houston, created a benchmark
with a character called Uncle Waldo and caused
quite a stir with a daily feature called “The Sex
Survey Hour.”

Beyond benchmark games, bits and features,
Mark & Brian of KLOS/Los Angeles have cre-
ated benchmark morning show promotions, like
their much-copied “What Would You Do for
Super Bowl Tickets?” and their popular “Pet
Adoption Day.”

The Soap Opera Effect

More than creating benchmark games, bits
and features, the ultimate goal is to create an
entire moming show that will become a bench-
mark for your radio station — the kind of momn-
ing show that can you comfortably attach to
your top-of-the-hour legal ID as being your per-
sonal property.

This is the ultimate soap opera— a morning
show the listener has to tune inso he or she won't
miss the “continuing adventures of.” Howard
Stern is the master of the morning show soap
opera. He has created an environment where
listeners have grown to love him and his cast of
characters and have actually adopted them asa
sort of dysfunctional family they listen in on
every morning,

What Stern has created is what every morn-
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ing show should strive for: an emotional con-
nection with its listeners. Stern has forged a
strong bond between the show and its listeners.
His audience loves and understands the show.

One of the best ways to create an emotional
connection with an audience beyond basic on-
air content is getting involved with the commu-
nity. Charitable and humanitarian efforts are a
good way of showing off the moming show’s
good side without losing their cutting edge on
the air.

Stevens & Pruett exposed their charitable
“soft white underbelly” via their Humane
Ranch, which has rehabilitated thousands of
abused animals. This sincere community in-
volvement has far overshadowed any com-
plaints they may have received over the years
for some of their racy content.

Beyond Talent

All the momning show formatics and content
in the world won’t make up for a lack of basic
talent, and talent is something that can’t be
taught. There are, however, several keys to suc-
cess beyond talent that can help keep moming
shows at the top of their game.

Firstand foremost is a strong work ethic. The
most successful momning shows spend hours of
prep time constantly improving their product.
Agood rule of thumb is to spend at least an hour
off the air for every hour you spend on the air.
In many ways creating and maintaining a great
morning show is a 24/7 job.

John Wooden, the legendary former UCLA
basketball coach, was a stickler for meticulous
preparation and coined this popular maxim:
Failing to prepare is preparing to fail.

Besides a strong work ethic, keeping your ego
in check and maintaining positive chemistry
between your moming show and the listeners
is another key to success beyond talent. I've seen
many instances when successful morning air
talents have self-destructed because they began
to believe their own hype.

A successful moming personality is like a
politician running for office: You've got to con-
stantly shake hands and kiss babies. Unlike pol-
iticians, however, your campaign for listeners
never ends and your constituents have the abil-
ity to vote for you every day. Don’t forget the
little things that will keep your audience com-
ing back for more.

Next week we'll continue the morning show dis-
cussion with a guest column from consultant Keith
Cunningham on "The Seven Deadly Sins of a Morn-
ing Show.”
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ARTIST TITLE LABEL(S)

GREEN DAY Boulevard Of Broken Dreams {Reprise/
SHINEDOWN Burning Bright (At/antic)

MOTLEY CRUE If | Die Tomorrow fisland/iDJMG)
VELVET REVOLVER Fall To Pieces (RCA/RMG)

THREE DAYS GRACE Home (Jive/Zomba Label Group)

3 DOORS DOWN Let Me Go (Republic/Universal)

PAPA ROACH Scars (Geffen)

U2 All Because Of You finterscope)

VELVET REVOLVER Dirty Little Thing (RCA/RMG)

ALTER BRIDGE Find The Real (Wind.up/

PAPA ROACH Getting Away With Murder (Geffen/
BREAKING BENJAMIN So Cold (Hollywood)

THREE DAYS GRACE Just Like You (ive/Zomba Label Group)
BREAKING BENJAMIN Sooner Or Later (Hollywood)

U2 Vertigo finterscope)

CROSSFADE So Far Away (Columbia)

BILLY IDOL Scream (Sanctuary/SRG)

THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG)
SLIPKNOT Vermilion (Roadrunner//DJMG)

COLLECTIVE SOUL Better Now {£/ Music Group)
MUDVAYNE Happy? (Epic)

CHEVELLE The Clincher (£pic/

JUOAS PRIEST Revolution (Epic/

KORN Another Brick In The Wall (£pic/

SUBMERSED Hollow (Wind-up/

QUEENS OF THE STONE AGE Little Sister (interscope)

A PERFECT CIRCLE Passive (Virgin)

KENNY WAYNE SHEPHERO The Place You're In (Reprise/
COLLECTIVE SOUL Counting The Days /£/ Music Group)
BLACK LABEL SOCIETY Suicide Messiah (Artemis/

Bk e VSN WG
908 +24 48259 14 2710
608 13 28260 17 2610
555 +9 23098 9 2510
534 -35 28075 28 2710
520 +34 19556 17 2400
an +217 22624 1" 2410
an -12 14577 14 2410
378 +29 22535 8 18i0
369 +15 14858 8 2210
361 17 11629 12 2400
318 -13 20541 30 1710
276 -14 10921 36 1710
m -22 15418 42 2510
251 +36 12454 7 180
242 -33 11236 20 20/0
M 17 7335 14 15/0
234 +26 9262 5 180
213 +31 6319 191
209 -8 4043 14 1210
205 +22 9670 191
191 +35 8750 2 121
166 +9 5953 1501
166 -24 4670 17/0
155 +1 10251 13 90
134 -4 4113 10 140
129 +22 3497 3 1110
129 +3 3276 3 1110
124 -4 2580 10
115 17 6511 20 12j0
96 +4 2374 1 1312

30 Rock reporters.

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

2/13-2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overal! total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records

NEW & ACTIVE

SKINDRED Pressure fLava/
Total Plays: 43, Total Stations: 4, Adds: 0

CRAZY ANGLOS Fade (Atlantic)

SILVERTIDE Blue Jeans (L/AMG/

Total Plays: 74, Total Stations: 13, Adds: 3
TRUST COMPANY Stronger (Geffen/
Total Plays: 70, Total Stations: 9, Adds: 2
DROWNING POOL Killin Me (Wind-up)
Total Plays: 54, Total Stations: 6, Adds: 1

NO ADDRESS When I'm Gone {Sadie) (At/antic)
Total Plays: 45, Total Stations: 9, Adds: 3

Total Plays: 38, Total Stations: 4, Adds: 0
EARSHOT Someone (Warner Bros.)

Total Plays: 32, Total Stations: 4, Adds: 0
MADSIDE Enemy (Fvo/

Total Plays: 31, Total Stations: 4, Adds: 0
FULL SCALE Party Political {Columbial

Total Plays: 22, Total Stations: 3, Adds: 1
SLIPKNOT Before | Forget (Roadrunner//I0JMG)
Total Plays: 21, Total Stations: 3, Adds: 3

POWERED[:T}

MEDIABASE
MOST ADDED"

ARTIST TITLE LABEL(S) ADDS
SILVERTIOE Biue Jeans (/AMG/ 3

ND ADDRESS When I'm Gone {Sadie) (At/antic) 3
SLIPKNOT Before | Forget (Roadrunner/i0JMG) 3
BLACK LABEL SOCIETY Suicide Messiah /Artemis/ 2
TRUST COMPANY Stronger (Geffen) 2
MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
SILVERTIDE Blue Jeans (/AMG) +41
BREAKING BENJAMIN Sooner Or Later (Halywood +36
MUDVAYNE Happy? /pic/ +35
THREE DAYS GRACE Home (Jive/Zomba Label Group) +34

THEORY OF A DEAOMAN No Surprise (RoadrunneriDJMEG)  +31

U2 Al Because Of You finterscape/ +29
3 000RS DOWN Let Me Go (Republic/Universall +27
BILLY 10DL Scream (Sanctuary/SRG/ +26
GREEN DAY Boulevard Of Broken Dreams (Reprise/ +24
NO ADORESS When |'m Gone (Sadie) (Atlantic/ +23
MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS
CROSSFAOE Cold {Columbia) 246
VELVET REVOLVER Siither (RCA/AMG) 219
JET Cold Hard Bitch (Atiantic/ 217
GREEN DAY American Idiot /Reprise/ 174
LINKIN PARK Breaking The Habit (Warner Bros.) 159
AUDIDSLAVE Like A Stone finterscape/Epic) 150
NICKELBACK Figured You Out {Roadrunner//DJMG) 150
JET Are You Gonna Be My Girl (Atiantic/ 148
AUDIOSLAVE Show Me How To Live flnterscope/Epic/ 146
AUDIOSLAVE | Am The Highway finterscape/Epic/ 142

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

Songs ranked by total plays

WBZT/Greenville, SC* KCLB/Palm Springs, CA
REPORTERS L e
PO: Craig Debol PD; Rick Sparks
i i i i 3 REDLIGHTMUSIC
Stations and their adds listed alphabetically by market G
KZRR/Albuquerque, NM* KIQC/Beaumant, TX* WEBN/Cincinnati, OH*
OM: Bill May POMO: Mike Davis OM/PD: Scott Reinhart mfm"“"' L
PD: Phil Mahoney Mo Adds MO: Rick Vaske : Gabe
APD: JodiCiverio 8 N0 ADDRESS wnch/:I'uwnn MO: John Marshal
NoAdds 3 TRUST COMPANY APOMD: Reeves hioer 9 GREEN DA
0WFT0/anIing Green, KY 1 BURDEN BROTHERS g WA%L SOCIETY
: Alex “Ace” Parocal
WZZO/Allentown, PA* w“ﬁn:mm« WMMS/Cleveland, OH*
;%"::It':km " %ﬁm Seol WRKR/Xalamazoo, M
No Adds Nonss OM: Mike Mckelly WMMR/Philadelphia, PA*
WRQK/Cantan, OH® R S Do ol
KWHL/Anchorage, AK ;%W‘,:',:“ KNCN/Corpus Christi, TX* 'MD: Sean “The Rabbi® Tyszlet
m:mwin SILVERTIDE OMPD: Paula Newell CHEVELLE
SETMD. Brad Sees NO ADORESS APO/MO: Monte Montana KZZEMediord, OR
S el PD: Marly McGuire
MO: Rob King i .
[deRou ane WPXC/Cape Cod, WA 2 DROWNING POOL KOKRfTIOeNz A2
 Steve McVie . ND: Paul Pelerson
WTOS/Augusta, ME PUME: Suzame Tonaie ONED. Cogmeyuen  COLLECTVE SOUL
mmagme;'s_:;ems"m A;‘&mﬁﬂm APD/MD: Glenn Garza mHA/Mmrislown. N-
. TESLA 10: Temie Ca
3 FUTURE LEADERS OF THEWORLD |  CHEVELLE R Rk
BECK - WRKZPittsburgh, PA*
KLBY/Austin, TX® LI WMTT/Elmira, NY OM: Keith Clar
ushTY P: Georg Harts WXMMMNarfolk, VA* ]
Whioktoe WKLC/Chartesion, WV o Sephen Sier OH Jon Shary o
1 NO ADDRESS POMD; Jay Sta‘er
"1'”;,{"&”&""“ ORI GERDCIowY UFO/Portiand, OR
1 REDLIGHTMUSIC ; . K a P
KOOJBalan Rouge, LA* 1 MEREANHEADCrthct 0”{,'.‘,93,’&';“"'“" Ne WD Cave Berte
1 NO ADDRESS : KEZX/O APO/MD: Dan
e 1 PORCUPWE TREE ] ool rb N oo
un Jay 1 3 DOORS DOWN No Adds 3 BURDEN BROTHERS

WHEB/Portsmouth, NH*
PD; Chris “Doc™ Garrett
MO; Jason “ A" Russelt
SILVERTIDE
TRUST COMPANY

WHJY/Providence, RI*
PO: Scott Laudani

KCALRiverside, CA*

PD: Steve Holfman

APDMD: Daryl Noesell
SLIPKNOT

WROV/Raanoke, VA*

PO; Aaron Roberts

APD/MO: Heidi Krummesi-Tate

No Adds

KRXQ/Sacramento, CA*

OM: Jim Fox

PD: Pal Martin

NoAdds

KBER/Salt Lake City, UT*
OM: Bruce Jones

PD: Keily Hammer
APE/MO: Helen Powers

No Adds

KSRX/San Anlonio, TX*
of Joha Cook

KZ0Z/San Luis Obispa, CA
PDMD; David Atwood
No Adds

KTUX/Shrevennn LA®
un rmsm
No Adds

WWOG/Syracuse, NY*
OM: Rich Lauber

PO: Scorch

MO: Scott Dixon

No Adds

WKLT/Traverse City, MI
POMD: Terri Ray
12u2

8 THREE DAYS GRACE

3 MADSIDE
KMOO/Tulsa, OK*
OMPD: Don Cristi

2 MAGRA-FI
KRTO/Tulsa, OK*
OM: Steve Hunter
PDMD: Chris Kelly

AP Kally Goret
MUDVAYNE

KBRQ/Waco, TX

PDMO: Brent Henslee

1 EXIES
QUEENS OF THE STONE AGE

KBZS/Wichita Falls, TX
OM: Chris Walters

PO: Liz Ryan

APD/MD: Vicki Vox

1 BILLY IDOL
POWERED[]

MEDIABASE

*Monitored Reporters
50 Total Reporters
30 Total Monitored
20 Total Indicator

Did Not Report,
Playlist Frozen (4):
KFLY/Eugene, OR
KQDS/Duluth
WMZK/Wausau, Wi
WXRX/Rockford, IL
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ACTIVE ROCK TOP 50

February 25, 2005 POWERED
TR R— W R N e MEDIABASE
1 0 GREEN DAY Boulevard Of Broken Dreams /Reprise) 1956 +35 94659 15 5710 MOSTADDED'
a o THREE DAYS GRACE Home (/ive/Zomba Label Group) 1925 +123 85828 19 56/0
3 3 SHINEDOWN Burning Bright (Atiantic/ 1720 220 81236 19 590 ARTISTNTLE Aol ADDS
5§ @  CROSSFADE SoFar Away (Columbia) 1522 +77 7831 17 560 ;‘I“l :E"R"T'}ESB'W"EJ" I'm Z‘%‘;ﬁd'e’ (A :‘:
ue Jeans
4 5 PAPA ROACH Scars (Geffen) 1395 103 56422 15 56/1 PORCUPINE TREE Shallow (Lava/ 11
7 0 BREAKING BENJAMIN Sooner Or Later (Hollywood) 1286 +115 51385 8 £9/0 SLIPKNOT Before ! Forget (Roadrunner/IDJMG) 10
10 @  VELVET REVOLVER Dirty Little Thing (RCA/AMG) 1169 +72 43973 10 560 OROWNING POOL Killin" Me Wind-up/ 6
6 8  MOTLEY CRUE If | Die Tomarraw (sland/iLJMG) 1167 54 | cogce. W GgD || MARSWBLTE Tim Wikow () Never Slegp dfemc)
11 @  CHEVELLE The Clincher (£ 1" 58 978 8 s s r
e Clincher (Epic/ 3 + 4297 7 58/1 ATREYU Right Side Of The Bed (Victory/ 4
8 10 ALTER BRIDGE Find The Real /Wind-up) 1091 -47 44116 13 5610 AMERICAN HEAD CHARGE Loyalty itrus/ORT) 4
200 @ MUDVAYNE Happy? (Epic) 1085  +344 54551 3 580 FULL SCALE Party Political (Cofumbia) 3
9 12 3 DOORS DOWN Let Me Ga fRepublic/Universal) 1024 -81 37004 12 48/0
14 @ EXIES Ugly Wigin) 946 +48 21317 17 5400 MOST
16 m A PERFECT CIRCLE Passive (Virgin) 893 +39 32922 7 5210 INCRE SED LA YS
12 15  BREAKING BENJAMIN So Cold (Hollywood) 886 -69 51107 42 5610 A P e
AL
15 @ CROSSFADE Cald [Columbia) 856 +21 47868 54 5210 PLAY
. ] ARTIST TITLE LABEL(S) INCREASE
13 17  PAPA ROACH Getting Away With Murder (Geffen) 840 -50 50944 31 5410 MUDVAYNE Happy? (Epic/ +304
19 @ QUEENS OF THE STONE AGE Littie Sister fnterscope) 833 +61 26919 6 5310 THEORY OF A DEADMAN No Surprise (Roadrunner//0JMG) +153
23 () THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 750  +153 26629 5 502 THREE DAYS GRACE Home (Jive/Zomba Label Group) ~ +123
" BREAKING BENJAMIN Sooner Or Later (Hollywaad) +115
18 20 VELVET REVOLVER Fall Ta P RCA/RM 710 - 4
LTLCRLE 58 ATIS8 29 SO0 o ERTIDE Blue Jeans W/AMG) +97
25 2T SNEREED Rellew (Vim0 665 820894 20 AU | cROSSFADE So Far Away (Columbis) a7
17 22 SLIPKNOT Vermilion (Roadrunner/{DJMG) 646 -174 25971 18 47j0 VELVET REVOLVER Qirty Little Thing (RCA/AMG) +72
25 €@ BLACK LABEL SOCIETY Suicide Messiah /Artemis) 527 +43 20314 6 39N DROWNING POOL Killin' Me (Wind.up] +70
' ; TRUST COMPANY Stronger (Geffen/ +66
22 24 KORN Another Brick In The Wall Epic/ 510 17 25002 17 34i0 QUEENS OF THE STONE AGE Little Sister lterscape) +61
24 25  JUDAS PRIEST Revolution /Epic/ 491 -10 25116 8 36/0
26 @ U2 All Because Of You f/nterscope/ 464 +1 16755 8 30/0
30 @ TRUST COMPANY Stronger (Geffen/) 447 +66 8459 3 A MOST
29 @  FUTURE LEADERS OF THE WORLD Everyday (Epic/ a1 453 %M 5 a1 PLAYED RECURRENTS
27 @ SKINDRED Pressure (Lava/ 408 +17 7065 5 41/0 TOTAL
. ARTIST TITLE LABEL(S} PLAYS
33 € PROM KINGS Alone (Three Kings/ 362 +47 9395 5 381 | LPKNOT Ouality Roadrunner/IDIMG) 610
28 31  SEVENDUST Face To Face (TV7) 342 -55 1727 19 24i0 CHEVELLE Vitamin R (Leading Us Along) /£pic/ 576
31 32 KENNY WAYNE SHEPHERD The Place You're In (Regrise/ 325 -30 9612 8 310 THREE DA:SDGLRIECE Just likeEYO/u /Jige/lvmba Label Group) 435
3 VELVET REVOLVER Slither (RCA/AMG) 424
35 @ CRAZY ANGLOS Fad(? lAtlan't/L‘l ‘ 296 +26 6545 5 3m LINKIN PARK Lying From You (Warner Bros.) an
38 @ MARS VOLTA The Widow {I'll Never Sleep Alone} (Strummer/Universal) 235 +44 6013 4 314 JET Cold Hard Bitch fAtiantic) 403
34 35  SHADDWS FALL What Drives The Weak (Century Media) 231 -40 6903 14 24i0 NICKELBACK Figured You Out (Roadrunner/IDJMG) 364
43 €D  DROWNING POOL Killin' Me (Windup/ 228 +70 6138 2 336 LINKIN "l‘;“'[(mﬁfgagi:% ;'E‘e“;*;bil'uﬂ‘l/a"ﬁ' g'ﬂsé ) g‘;z
o FUTURE LEADER RLD Let Me Out /Fpic 4
4 @ STRATA Never There (Wind-up/ 222 +37 3876 4 20/0 GODSMACK Re-Align (Republic/Universall 12
36 38  SYSTEM OF A DOWN Cigaro {American/Columbia) 221 -6 17291 5 9/0
32 39  LOSTPROPHETS | Don't Know (Columbial 205 -138 6289 15 250
39 @ MEGADETH 0f Mice And Men (Sanctuary/SRG/ 200 +3 4418 6 2210 NEW& ACTIVE
42 m BILLY IDOL Scream (Sanctuary/SRG) 177 +15 6695 3 1812 COPPER Tumn {Rockpie)
@  SILVERTIDE Blue Jeans (/AMG/ 175 +97 4176 1 32m msPI'SVESZE 106, Tﬂg‘a'ls'a"ﬂns: 10, Adds: 0
. nemy {Evo,
40 43 U2 Vertigo flnterscope) 173 -22 7690 20 20/0 Total Plays: 94, Total Stations: 12, Adds: 2
45 @ ATREYU Right Side Of The Bed (Victory/ 143 +10 3an 2 2114 EIGHTEEN VISIONS | Let Go fpic/
Total Plays: 81, Total Stations: 10, Adds: 1
@ SLIPKNDT Before | Forget (Roadrunner/IDJMG] 139 +56 11940 1 17110 KILLSWITCH ENGAGE Rose 01 Sharyn (Roadrumner//DJME)
44 46  COLLECTIVE SOUL Better Now £/ Music Group) 136 -4 3043 3 1n Total Plays: 63, Total Stations: 9, Adds: 1
@ N0 ADDRESS When 'm Gone (Sadie) (Atiantic) 134 +58 6360 1 2814 REDUEIHTMZISII% Sar sh Again {70%1 i
. . Total Plays: 48, Total Stations: 7, Adds:
48 @  FULL SCALE Party Politicel (Columbial 132 +20 2603 2 183 | poocuping TREE Shalow flavs)
50 @ AMERICAN HEAD CHARGE Loyalty (Nitrus/DRT) 128 +25 4940 3 1714 Total Plays: 25, Total Stations: 13, Adds: 11
46 50  JIMMY EAT WORLD Pain finterscope/ 14 -14 4947 13 6i0 e — Somus ——— leaITaTs N
59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radie Networks. Songs ranked by total plays for the airplay week . F
of 2/13-2/19. Bullets appear on songs galning plays or remaining flat from previous week. I two songs are tied in total plays, the song with tne larger increase in playsis || Station playlists for all R&R reporters
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the webh at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays »
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron www.radioandrecords.com.
Inc.). © 2005, Radio & Records 4
Blaﬂk Lﬂl]ﬂ' Sﬂﬁlﬂly “Suicide Messiah” |
Over 55 Active Rock stations including:
R&R Active Rock WAAF WRIF KISW KUPD KXXR KIOZ KORC WBZX
WCCC WTFX WRAT KATT KOMP KFRQO WOBK WROC
WKLO WAXQ WOXA WLZX KKXX WYBB WXOR KHTO
R&R Mainstream ROCk @ ® @ KICT WJJO KILD WBYR
“‘Suicide Messiah’ was an automatic for us. Black Label Society S;:"]zng:i;s"if:] Ruc‘z:zt:tim:&i(;!;luding:
is here to save us all from dying of boredom. Don’t be a pussy, KZRR K0OJ WDHA WHEB WROV
play BLS!"” - Mistress Carrie, MD/WAAF WHJY KIOC  WRVC zakkwylde com
Management: Survival Mgmt, Bob Ringe / 310-317-9223 Major tour starting March 10 artemisrecords.com
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s N
; ) - poweren [
”ﬂtg”m””sm L'”I” America’s Best Testing Active Rock Songs ROC K TO P 30 A R
i 12 + For The Week Ending 2/25/05 CANAD M I'JI]IA “."l.hE
b M MM
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 Wk wESC ARTIST TITLE LABELS) ey &g B Sy
CROSSFADE Cold [Columbial 433 436 96% 18% 427 433 4 1 1 U2 All Because Df You finterscope/ 626 8 1" 120
BREAKING BENJAMIN So Cold /Hofywood! 431 433 9% 4% 421 415 429 2 2 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 599 4 1 15/0
EXIES Ugly (Virgin) 424 421 6% 5% 405 412 396 4 @ SUMA1 Pieces siandIDIME) 43 +11 9 90
PAPA ROACH Getting Away With Murder Geffen) 421 415 98% 21% 407 398 418 3 @ 30008s DOWN Let e Go (Republic/Universall 491 +#4 10 1300
THREE DAYS GRACE Home (veZomba Labe/Group) 920 415 3% 20% 406 403 419 S é* MOTLEY CRUE if| O Tomarrow (SondfUMG) 442 ‘;1 : ::‘g
CHEVELLE Vitamin R (Leading Us Along) (ic/ 419 409 93% 21% 401 405 397 : ; I'E':T':F w::f:m,‘”; ""s"m"mm“ ZMU”’”""” ;i: *2; o 1z:n
00! 0U ve bone e
PAPA (Geffe 419 421 9 16" 410 412 406
LA 10 10 @ KILLERS M. Brightside fiand/BIMG) B/ o+ 14 130
BREAKING BENJAMIN Sooner Or Later (Hodywood) 417 412 8% 9% 406 406 407 7 9 * TEAPARTY § (EMI Music . 366 a9 1 130
CHEVELLE The Clincher (Epic/ 415 404 65% 7% 421 446 392 9 10 PAPAROACH Scars (Geffen/ 390 20 8 90
GREEN DAY Boulevard Of Broken Dreams (Regrise/ 414 427 9% 33% 389 417 356 12 m VELVET REVOLVER Dirty Little Thing (RCA/RMG/ 37 +21 5 80
SHINEDOWN Burning Bright (Atkantic) 413 404 4% 10% 413 429 397 14 @ QUEENS OF THE STONE AGE Littl Sister lnterscope) 285 +22 5 8l0
SEVENDUST Face To Face (7V7) 412 414 0% 6% 422 44 A 1 134 TREWS Fleeting Trust £Suany SR/ 2719 .20 15 610
CROSSFADE So Far Away /Columbla} 410 402 82% 1% 395 391 400 17 @* THORNLEY Beautiful /604/Universall 228 +29 5 1110
SLIPKNOT Vermilion (Roadrunner/I0JMG! 405 397 83% 15% 436 429 445 15 15 VELVET REVOLVER Fall To Pieces /RCA/RMG) 223 -17 25 220
SUBMERSED Hollow (Wind s/ 403 - S0% 3% 403 411 395 %5 (O BOY Upln Tis Town MapleMusic/Universal 208 +60 2 8i2
LOSTPROPHETS | Don't Know (Columbia/ 402 399 81% 12% 373 384 357 23 @  COLLECTIVE SOUL BettorNow ElMusicGrop) 206 +44 3 1
A PERFECT CIRCLE Passive (Virgin/ 390 379 60% 8% 408 422 39 19 O ammvear WORLD Work {interscope) 05 +11 4 81
3DODRS DOWN Let Me Go (Reputiic/Universal 389 389 W% 18% 372 363 3M 18 Otp WAKNGEVES Bagoning Marr oo Carade) 205 410 3 100
ALTER BRIDGE Find The Real (Wind-) 380 369 65% 14% 360 358 362 ;g ;? ::;:iﬁ;:‘siﬂci“‘w&“"“u"‘ 9”‘:”:":;”""” f:; ‘“: :: 1::00
KORN Another Brick In The Wall £pic/ 375 374 9% 25% 356 341 373 * 3 i~ ) Grocp) :
§ 21 22* BILLY TALENT Nothing To Lose /Atlantic/ 170 -22 12 70
VELVET REVOLVER Fall To Pieces (RCA/RMG/ 370 383 93% 3% 376 356 4.00 16 7 SILVERTIDE Ain't Comin’ Home u/m - E % ,,!82 52 16 1210
VELVET REVOLVER Dirty Little Thing /(RCA/RMG) 363 369 74% 18% 369 364 374 % @ LENNY KRAVITZ Lady Vigin) 146 0 3 510
MOTLEY CRUE If | Die Tomarrow (island//0JMG/ 348 353 6% 19% 332 335 330 @ BECK E-Pro interscapel 121 K1 1 n
BLACK LABEL SOCIETY Suicide Messiah (Artemis/ 348 - % 1% 381 321 429 2 26 U2 Vertigo finterscope) 139 A0 20 2210
JUDAS PRIEST Revolution /£pic/ 330 343 4% 10% 341 331 348 30 @ HOOBASTANK Disappear (Island/{0JMG) 19 +14 3 300
QUEENS OF THE STONE AGE little Sister finterscope) 323 338 61% 13% 318 335 304 @ CROSSFADE So Far Away (Columbial 115 +36 1 51
Totasampe iz i 308 responderts Totalaverage favorabllyestimatesare base o a scal o 15, (1=disike very much, 5= e very 21 294 TRAGICALLY HIP Gus: The... Uniersal MusicCanoc) 111 22 8 80
much). Total familiarity represents the ¢ o;o”g,s Imwf%% p m'amyzm song. Total M"S,a reﬂpr:enls the numm 28 30«4 PROJET ORANGE Tell All Your Friends (Vik/Sony BMG/ 102 13 18 40
who said they are must imi 0 appear on survey. oamy composmoms
on persons 12s. Pamans’m screened via the internet. Once passed, they can take the music test based on the format/music preference. 25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 2/13-2/19. Bullets appear on songs gaining plays of remaining
Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two Songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\ulling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records * Indicates Cancon. Y,

—
WRUF fGainesvill, FL* WRYW/ackson, MS* WIFXALouisvile, KY* WNORNorlol, VA* isbory, MD WXTB/Tamga, RL*
REPORTERS : Hary PD: Johnny Maze PO: Wichael Lee mmm%% OMAPD: Shawn OM/PD: Brad Hardin
APD: Monica Rix APD: Big Johason MD: Frank Webb APOMD: Tim APDMD: Miki Hunler AP/MD: Brian Medlin
o Ha s W, o Severs PORCUPINE TREE LT No Adds No Adds
Stations and their adds listed alphabetically by market e 1%usuu] ; sphock PORCUPINE TREE -
ADORESS OMPD; Wes 1055/San Antonio, ica, NY
i . ; . WXLO/Grand Ragids, MI* PORCUPINE TREE 10 A PERFECT CIRCLE KATT/Oklahoma City, OK* PO; Kevin Vargas PO: Scott Petibone
KEtUene TX AN Bocion, A ML Mones b - Broas SILVERTIDE 7 BLAGK LABEL SOCKTY P ey M. €3 Crac APO/MD: Tim Noble
lanes : el Hastio Scaehs - Darrin Aiens 7 SLIPKNOT b CRAZY ANGLOS et
EOMTFoN Ml N e A R et P RICHN HEAD CHARGE CKansas G s 2 PRKNGS
BUACK LABEL SOCIETY MARS VOLTA Nohis” PORCUPINE o s G0y, MO Lol PDRCUPINE TREE 2 %Elnme
IR TR EADERs OF T | AZDIMD: Bk Pt WYYXPanama Cay, e D Ay 2 PORCUPINE TREE
WRIEDetroit, WI* W2ORfGreen Bay, Wi s 10 GARBAGE o parama OM: Jim Richards
Yoska, WY ; DFLF- g Podell 0: 2 EIGHTEEN VISIONS APOIMD. The Freak POMD: Shauna
PN ik OMPO: Mike Aln LV Mo P 2 SLFKNOT 1 NOADDRESS AR CotsoF e | 2 DROVNNG POOL WHWausau, W
REYY CRIMMG KLAKGlloen, TX OM/PD: Jeit
TRUST COMPANY SUVIRTHN e WGRManchester, M : &
A L - PN Do omts PI: Alex fames REOLGMASC ARG s i, A APUNG: S B
IZRKAmarillo, TX D et KRBR/Dubuth APOMO: NatiLee 17 MUDVAYNE AP, Bocky Pubashy D Suptane et 12 SCAPE GOAT
POMO: Eric Slayter WO OM/PD: Mark Fleisches 8 cfl W 10 MADSIDE
No Adds ) mns%msamsmn Mo Adds AMERICAN HEAD CHARGE |y it ansing, M* KMkl T P oo Sampand 10 REDLIGHTMUSIC
OMPD: Al APOMID: 0
YW Agpiton SLVERTIOE WIPTGroenvill, SC* ﬁ% Rty hots ;Do i ;
st POMD: Al Sectt Groenvill, SC 1 BALLY IDOL DROWNING : Don Harison KICT/Wichita, KS*
o e 10 SLVERTIOE Proourt Ll NOADDRESS ATREV) ia, L oSS ek
:ga?g'""u: 3 BECK o . OM: Ric Morgan ADD! M ik Thoms
EReme | B N S Biiaoouc: | s
POMD: Chuck Wilkiams MO: “VE"%( i INGER PD: Dave Richards WBSXWilkes Barre, PA'
ol . CA Pl O ek oraer T A g O, ey Wit O ks
i For Wtz %‘&ﬁb POMO: Mike Holder oty e AL SCALE WrshPhiadeghia, A" SILVERTIDE PO kLl
PO JomBoyle S5 T ik ek i IR Milwaukse, W* APD; il Edwards MADSIDE
H0:  Prieve 1 MARSVOLTA KZC0Lawton, 0K et :Sple WRBR/South end, N 40 ADDRESS
Adds 10L0/Colorado Spings, CO _— PD;Don “Crit” Brown friri oy 1 SILVERTIDE OMPD: oS
DA e s wm‘ " isburg, P e ) S EREEN DAY KATS/Yakima, WA
KRB Bakersion,CA 5 BLLYIDOL oo e 4 SKNDRED Pt A2 OMAD: Ron Haris
PDMO: Danny Spanks SLIPKNO APDM: oy Lot 3 FULL SCALE 3 TRUST COMPANY PD: Wade Linder PD: 4 Jefiries 0 No Adds
No Adds 2 SILVERTIOE 1 MARS VOLTA JGHTM APD/MO: Pablo MD; Lanry MicFoetie e ot
KBBWColumbia, MO FLPITAS No Adds 9 PAPAROACH oo
Mo Batimor. Mo* ot Lo L sogton, KY* - SLIPKKOY PORCUPINE TREE poweren[T}
PO Dah e oA PD: Michael Picozzi et L OM: Max Miller WXLP/Ouad Ciies, A
APO/MD: Rob Heclanan OM/PD: E. Cartis Jotwison APOMO: Mike : Twitch w’%m OM: Darren Pitra mmrdm”u,m MEI] I AB ASE
No Adds WBD(Columbus, OH* APD: Don De a Lz DROWNING PO 6 SILVERTIDE N aishy PD: Dave PD; Neal Wiy
PO HalFia D: Rick Roddam ATREVU THEORY 0. ik Stage e chaRGe |"Monitored Reporters
b m,“;;';;,,"s 5 SLIPKNOT AMERICAN HEAD CHARGE WRATMonmouth, N* 1 DROWNING .
: SotFox PORCUPINE TREE WAMXHuntinglon KIBZAincoln, NE OM/PD: Carl Crakt KDOTReno, Nv* epo!
MD: Mif PD Paul Oslund M. Jim Siecl mwm OM: Jim MeCiain — —
;d::"c" T WROC/R. Myers, AL ATREYU PO: Tim Sheridan 12 CHEVE i XZRQ/Springfieid, MD 59 Total Monitored
DWPD: ScoHok el e 1 SIVERTE 0:Spaky O SILVERTIOE OM: Brad Hansen —_—
APDMD; Dave Ross T S d 1 AMERICAN HEAD CHARGE SLRIE . s MARS VOLTA PD: Adam Jabroni Burses 30 Total Indicator
mmF g DO TR MADSIDE ey (v
- Tee . i
. J N . Wi WY , Ml Did Not Report,
AerD.ﬁln ugnp%na m&ymlh,ll m W Playlist Frozen (3):
1 DhownNG X WBYRAL Wayne, IN* O e KDJEA ite Rock, AR" MD: Dave Murdock : Mason Lucas WA Syracuss, NY* KFMW/Waterloo, 1A
1 TRUST COMPANY et W et 4 sLpar e e RO o0RESS 00 Ton Mikhe KXRK/TE WA
L NoAdds. 0 4 N0 ADORESS SLior P PORCUPINE TREE O AD0RESS i —— WJ
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ALTERNATIVE

KEVIN STAPLEFORD

kstapleford@radioandrecords.com

KNRK's Morning
Magazine

Portland, OR wakes up and smells the music

t all started with what KNRK/Portland, OR PD Mark

Hamilton refers to as “the Marconi Incident.” On the morn-
ing of May 12, 2004, KNRK’s Marconi Show played the audio of
American hostage Nick Berg’s beheading. And then they
laughed. They played it again and continued to mock it. By May
13 the morning team was gone and the station’s overall young-
male-targeted approach was called into question. “Ratings were
declining anyway,” Hamilton says. “A change was obviously
needed.”

P —

The Truth About Sarah
And Greg (And Brian)

Finding a home behind the music

When is a morning show not a morning show? When it's a program,
silly, and that's what Afternative Mornings With Sarah and Greg is de-
signed to be. Replacing shtick (and beheadings) with short-form mu-
sic-oriented features, KNRK/Portland, OR started from scratch when
it redesigned its morning drive offerings. So who are these people?

Greg Glover has never been on the air before. He comes from the promotion
side of the fence, having served at Victory Records, and he continues to run
his own indie label, Arena Rock.

Before this whole morning show thing started, Sarah Dylan provided the
female perspective on KOTK-AM/Portland, OR, which offers “Talk radio for
guys,” and she still does. Producer Brian Blair quit radio a few years ago to
dabble in syndication. This is KNRK's dream team?

“I know my music, but 1 know next to nothing about being an air personality,”
says Glover. “People at Entercom probably thought that [KNRK PD] Mark
Hamilton was crazy for hiring me. Actually, this whole thing got started when
[Virgin \(P] Bill Carroll totd me that Mark had some ideas about putting people
on the air who were music people first and foremost.”

“No jaded big-time radio people who'd been in the industry for a long time,”
Dylan interjects.

“Yeah,” Glover continues. “Not your typical disc jockey types. He had a
definite vision from the beginning and always said he wanted to make this a
program, rather than just a morning show. I'll be honest with you, though, |
was scared shitless when | got this job. | thought | was going to be like a
music-news guy, like the local Kurt Loder dude. Then Mark called me back and
said he wanted me to meet my female counterpart.”

“Neither one of us knew there was going to be another person,” Dylan says.

“Right,” Glover says. “I think Mark enjoyed playing God there for a while.”

“l worked at the Entercom Sports station a couple of years ago,” Blair says.

Thankfully, change can be good. Hamilton as-
sembled a team that was diametrically opposed
to the old one and the mu-
sic was elevated to a star-
ring role. While falling
back to the “more music”
position usually represents
the raising of a white flag
in morning drive, Alferna-
tive Mornings With Sarah
and Greg has actually pushed
the station forward on the
Arbitron battlefield, gar-
nering some of the highest ratings KNRK has
seen in six vears.

“The music is the dominant part of the show,
but it is a show,” Hamilton says. “We're not just
playing what's in rotation; we're spicing it up
with informative, entertaining and intelligent
segments.”

The Show’s The Thing

Inmany ways Alternative Mornings on KNRK
is a music-driven version of Entertainment To-
night. Artists are used for maximum effect in a
full schedule of rotating features. The team
doesn't just play U2 and Green Day, they utilize
them for content. They won't run a 15-minute
interview with Franz Ferdinand, they’ll chop it
up into bite-size bits, archiving some of it for lat-
eruse. The result is a program that offers a three-
dimensional look at what drives listeners to the
station in the first place.

KNRK is also providing a bona fide altemative
to other moming radio in the market. “You tum
on the FM dial in the moming here in Portland,
and you're hard-pressed to find a song,” Hamil
ton says. “Everyone is talking. It's high-personali-
ty. It's Howard Stem or the jammin’ whatever-
they’re-called or the "Morning Zoo.” All these are
greatshows, but, waita minute, there'sa hole here.”

And to think it all started with a beheading.
“Thatold show represented the feel of the whole
station at the time,” Hamilton says, referring to
the vibe that was Marconi. “We were complete-
ly male-targeted, and Marconi was driving the
station in terms of our attitude — very in-your-
face, babes and booze and the rest.

“ After the incident we decided to put out a
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Mark Hamilton

survey to thé 20,000 people in our database, and
we got close to 9,000 responses within the first
week. We asked specific questions about what
people wanted from the station as a whole, and
we asked for a lot of feedback about mornings
in particular.

“There was a demand for a lot of music. Of
course, for years and years programmers and
consultants and GMs have been hearing this
demand, but I don’t think anybody outside Tri-
ple Ahasbeen able to pull it off. We thought that
it might be time to deliver on the demands of
the audience. Why not?

“We thought that it might
be time to deliver on the
demands of the audience.
Why not?”

"“The best part is that we could get on the air
and say, ‘'This is the morning show that you, the
listener, asked for. You told us you wanted a lot
of music in the morning and a little talk, and
that’s exactly what we have.””

The Feature Lineup

Alternative Mornings With Sarah and Greg fea-
tures an average of 10 songs each hour, yet the
show is still filled to the brim with features.
“Whenever there’s any talk, it's usually no more
than two minutes at a time,” Hamilton says.

"For example, just to give you a rough idea, ev-
ery hour has anews feature, but it's always a two-
minute news feature. You've got the ‘Alternative
News Break’ at the top of the hour, the music and
entertainment news briefs at 20 after, and the [syn-
dicated) ‘John Stewart Minute’ runs once a mom-
ing. That's pretty much the extent of the basic talk.

“Of course, we've also developed some real-
ly cool music features. One that has become very
popular, according to some of our perceptual
studies, is ‘The CD Cellar.” The idea here is not
to get obscure, but to bring back memories.

e —— A

ALTERNATIVE MORNINGS Seen here (I-r) are Greg Glo
Blair, the new morning show on KNRK/Portland, OR.

“Mark called and said he had something for me to do. He told me about his
idea, and | said, ‘OK, when do we start?”

“The reason we work well together is that Brian is a music geek too,” Glover
} says. “This is not an ego-driven show. It really is about the music.”

< .

er, Sarah Dylan and Brian

“For example, this week we played The
Housemartins’ ‘Happy Hour, Jimmy Cliff's ‘The
Harder They Come,” Sonic Youth’s ‘Kool Thing’
— things like that. We'll do a brief intro just to
flesh out the song: "Here’s The Housemartins,
whose lead singer was Norman Cook. You now
know him as Fatboy Slim.*

“We have another feature called “The Artist
Speaks,” where we play a little snippet of an in-
terview. We stick with the same artist through-
out the week. For example, next week it’s go-
ing to be Moby, so every morning you'll hear
45 seconds of Moby answering a question, rath-
er than a whole, yawning 15 minutes of jibber-
jabber.

“Then we have a series of daily features. On
Monday we do ‘The Acoustic Lounge,’ where we
play something unplugged that was recorded
here or elsewhere. Tuesday is ‘Get Local, and on
Wednesday we do ‘Passport Approved,” which
is a one-song version of Sat Bisla’s import show.

“Thursdays is ‘Under the Influence,” where
artists talk about bands that have influenced
them. When Greg does an interview, he archives
things like that. This morning we played an old

wwWw americanradiohistorv com

bit of an interview with Art Alexakis from Ever-
clear talking about Tom Petty, so it gives people
a chance to hear something different for a rea-
son. "Wow, they played Tom Petty on94.7, That's
cool.””

Off And Running

The question of whether KNRK can actually
succeed in the morning with this music-orient-
ed approach has yet to be answered, although
early signs have been overwhelmingly encour-
aging. “Although we designed the show after
seeing the responses from the core, a lot of new
people have joined us,” Hamilton says. “Our
moming show serves a purpose and backs up
our claim of being different.

“We're getting a lot of positive feedback
from people who say they hadn’t been listen-
ing to radio at all in the mornings, and, right
out of the gate, we've seen some indications of
great things to come. I think there are going to
be some victories for us with this program. It's
the momning reflection of the station as a whole.
It's a different approach, it's fun, and it feels
right.”
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ALTERNATIVE TOP 50

ARCADE FIRE Neighborhood #3 (Power Out) (erge/

February 25, 2005 POWERED[:13
WE W ARTIST TME LABEL(S) vt PLATS AJ%’;‘&: Ve TOTMSHTONS MEBIABASE
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 2557 144 191712 20 720
2 2 PAPAROACH Scars (Geffen) 1846 52 102077 15 600 MOST ADDED’
3 3 KILLERS Mr. Brightside island/i0JMG) 1740 28 127310 20 s | rons
6 @ QUEENS OF THE STONE AGE Litle Sister fnterscops) 1707  +129 120898 6 670 GARBAGE Why Do You Love Mo (Geffer -
4 9 UNWRITTEN LAW Save Me ({ava/ 1640 +17 76943 1" 69/0 U2 Sometimes You Can’t Make It On Your Own finterscope/ 16
5 6 MY CHEMICAL ROMANCE I'm Not Okay {| Promise) (Raprise 1516 .78 84141 19 650 GREEN DAY Hofiday /ﬂ_eﬂn'se/ o n
7 7 THREE DAYS GRACE Home Wive/Zomba Label Group) 1387 51 70823 18 5000 :2;::;:;?8 f;‘:::;gn‘::;‘;zm’g”ef’””’ ‘;
16 @  BECK E-Pro finterscopel 1382 +326 96361 3 893 | yo ADDRESS Whenm Gone [Sade) atiuti K
8 8 CROSSFADE Cold {Columbial 1308 -66 89733 38 52/0 MODEST MOUSE World At Large (£pic/ 6
1 @ JIMMY EAT WORLD Work finterscope/ 1294 +35 76460 10  64/0 MY CHEMICAL ROMANCE Helena (Reprise/ 5
9 11 MUSE Hysteria (EastWest/Warner Bros,) 1284 25 81586 25 61 | MOBY Beauti /2 5
10 12 JIMMY EAT WORLD Pain finterscope) 1177 94 99067 24 5200
13 MARSVOLTA The Widow (Il Never Sleep Alone) (Strummen/Universal) 1175 +74 79088 7 6503
18 D BREAKING BENJAMIN Sooner Or Later (Hollywood) 1142 +130 52500 8 5112
14 @  APERFECT CIRCLE Passive (Virgin) 1129 +52 71416 8 570
15 16 SUMA41 Pieces fisiand/i0JMG) 1057 45 5453 12 60/ MOST
17 @ 3 DOORS DOWN Let Me Go (Republic/Universal 1036 +17 53918 11 44 INCREASED PLAYS
20 18  BREAKING BENJAMIN So Cold (Hollywood) 885 45 80256 41  46i0
22 19 VELVETREVOLVER Dirty Little Thing (RCA/RMG) 884 6 M1 9 s5M e
24 @  CHEVELLE TheClincher (5pic) 837 488 33193 6 524 ;‘;'( :;foﬁ“m/ "T;:
23 21 USED All That 've Got (Beprise) 792 84 3911 12 5UD | GARBAGE Why Do You ove Me (Geffew 418
19 22 JET Look What You've Done (At/antic) 776 -174 59581 18 36/0 GREEN DAY Holiday (Reprise) +180
31 €  GREENDAY Holiday (Raprise) 753 4180 72080 7 35M1 | MUDVAVNEHamy? i +146
12 24 U2 AllBecause Of You finterscape) 743 437 3402 11 470 :::A"K'};::::‘fm’r:“;f:;ﬁ“zg';m& ::::1
2 @ EXIES Ugy Wigin 696  +81 32790 13 3900 | QUEENS OF THE STONE AGE LitteSister fnterscope) ~ +128
29 @ CROSSFADE So Far Away (Columbial 677 +78 20935 5 413 TRUST COMPANY Stronger (Geffen/ +126
27 €@  KASABIAN ClubFoot (RCA/RMG) 652 +20 26443 9 45(1 | CHEVELLE The Clincher Epic) +88
2 28 SHINEDOWN BuringBright /Atiantic) 639 16 20075 12 2a;p | EMIES Ualy g il
30 29 SYSTEMOF A DOWN Cigaro (American/Columbia) 571 A1 44405 5 170
32 € ZUTONS Pressure Point /Epic/ 560 +10 24559 8 4201
25 31  SLIPKNOT Vermilion (Roadrunner/I0JMG) 558 401 21824 17 30p
21 32 LOSTPROPHETS | Don't Know (Columbia) 558 353 18496 14 410
3 €D TRUSTCOMPANY Stronger (Geffen) 533  +126 16421 3 452 NEW & ACTIVE
33 34 LOUIS XIV Finding Out True Love Is Blind (Pineapple/Attantic) 532 3 41266 6 2900
W €  INTERPOL Evil (Matador) 524  +29 29803 6 320 g"t‘a\‘T;ITa“ffzg;"; CLbiy
37 €D MUDVAYNE Happy? (Epic 522 +146 3085 2 363 | O ADDRESS When ImGone (Sade Mdnti
35 37 U2 Vertige {Interscape) 427 -6 35778 20 350 Total Plays: 204, Total Stations:_ 19, Adds: 6
40 @  KINGS OF LEON The Bucket (RCA/RMS) 381 +47 17161 3 321 ‘T":'t:m‘a’:sl fggTT';E:gg;“‘)’:::'ﬁ"‘:;:’s%"”w”c’
38 39 RISE AGAINST Give It All (Geffen/ 351 12 19589 15 252 THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG)
4 @ BRAVERY AnHonest Mistake f/sand/i0JMG) 346 +63 16933 2 30n Total Plays: 136, Total Stations: 13, Adds: 1~
a1 @  JACKJOHNSON Sitting, Waiting, Wishing (Brushfire/Universal 336 w2 2m 7 e |0 ';I‘gs" fg} Baedrigt Sancrigh e il
@  GARBAGE Why Do You Love Me (Geffen/ 319  +318 31268 1 54/58 | KILLERS Smile Like You Mean It fisiand/iDJMG)
39 43 KORM Another Brick In The Wal (£pic/ 306 33 26857 12 110 Total Plays: 179, Total Stations: 10, Adds: 0
44)
®
®
47
48

45 TEGAN & SARA Walking With A Ghost (Vapor/SRG/ 297 +15 18498 5 1412 Total Plays: 163, Total Stations: 10, Adds: 0
43 SNOW PATROL Chocolate (A&M/interscape) 297 +12 12643 3 2612 GOLDFINGER Wasted (Maverick/Warner Bros.)
: . g Total Plays: 154, Total Stations: 11, Adds: 0

46 KAISER CHIEFS | Predict A F?lot (Universal) 294 +25 14626 3 3216 STRATA Never There (Wind'p/

42 TAKING BACK SUNDAY This Photagraph Is Proof {| Know You Know) fVictory) 281 -29 14910 7 211 Total Plays: 132, Total Stations: 12, Adds: 1

47 SKINDRED Pressure (Lava) 254 -1 7968 a PROM KINGS Alone (Three Kings) 0

48 49 LONG-VIEW When You Sleep (Columbia) 247 6 6200 4 gz | 'otolPays122 Tota Stations: 1, Adds:

49 @ KEANE Somewhere Only We Know (interscope) 239 +2 21195 20 10 Songs ranked by total plays
73 Alternative reporters. Moni airplay data supplied by Mediabase R h, adivision of Premiere Radio Networks. Songs ranked by total plays for the airplay week A A
of 2/13-2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Station p Iayl !SIS for all R&R reporte rs
placedfirst. Songs below No. 20 are moved to recurrent after 20 weeks onthe chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays www.radioandrecords.com

{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron
Inc.}. © 2005, Radio & Records

5 with scheduling critarie

Powergold ===~

The Leaders in Advanced Music Scheduling Software for Windows S8MENT2000/KP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download & free trial version at www.powergold.com
Infod@powergold.com
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ALTERNATIVE

February 25, 2005

(" RateTheMusic.com

America’s Best Testing Alternative Songs 12 +

For The Week Ending 2/25/05

Persons Men  Women
Artist Title (Label) TW LW Familiarity Burn 18-34 18- 18-34
GREEN DAY Boulevard Df Broken Dreams /Reprise) 439 #49  98%  32% 437 438 445
KILLERS Mr. Brightside f/s/and/IDJMG) 428 827 %% 17% 418 402 435
JIMMY EAT WORLD Pain //nterscops/ 0 412 9%6% 3% 409 3984 423
JIMMY EAT WORLD Work finterscope) 410 413 80% 12% 405 391 420
SUM 41 Pieces (Island/IDJME) 404 400 8% 1% 386 376 396
MY CHEMICAL ROMANCE I'm Not Dkay... (Reprise/ 403 402 87%  20% 381 358 405
PAPA ROACH Scars (Geffen/ 399 393 93% 0% 379 388 370
BREAKING BENJAMIN So Cold /Hafwrondy 398 387 9%6% 33% 395 397 383
EXIES Usgly /kimgin/ 398 382 50% 7 181 400 357
JET Look What You've Done (At/antic/ 397 392 9% 21% 395 376 413
CROSSFADE Cold (Columbia) 397 384 9% 3% 383 377 3m
SOCIAL DISTORTION Reach For The Sky (Time Bomb) 3.96 396 80%  18% 386 383 3.88
BREAKING BENJAMIN Sooner Or Later (Hofywood) 395 379 81%  12% 387 39 3.78
UNWRITTEN LAW Save Me (Lava/ 393 383 7% 12% 376 366 3.86
USED All That I've Got fReprise/ 390 372 6% 1% 367 365 3.69
CHEVELLE The Clincher /£pic/ 390 376 53% 8% 390 394 385
3 DOORS DOWN Let Me Go (Republic/Universa) 385 372  86%  20% 3N 368 377
MUSE Hysteria (FastWest/Warner Bros.) 384 389 67% 12% 315 374 377
LOSTPROPHETS | Don't Know (Columbial 383 382 7% 13% 360 375 343
SHINEDOWN Burning Bright /Atlantic/ 369 369 53% 8% 350 352 348
THREE DAYS GRACE Home (/ive/Zomba Label Group) 3.68 377  86%  28% 356 365 345
CROSSFADE So Far Away (Columbia) 3.60 - 66% 15% 348 344 354
QUEENS OF THE STONE AGE Little Sister fnterscape/ 3.56  3.64  50% 9% 349 348 350
A PERFECT CIRCLE Passive (Virgin) 354 362 4%% 10% 354 357 350
VELVET REVOLVER Dirty Little Thing (RCA/RMG) 348 348  62%  15% 327 3271 32
SLIPKNOT Vermilion (Roadrunner/IDJMG) 326 306 68% 21% 324 328 323
MARS VOLTA The Widow... (Strummer/Universal) ~ 3.26 12% 315 288 335

Total sample size is 334 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Tolal familiarity represents the of respondents

who recognized the song. Total burn represertts the number of respondents who said they

are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the forma/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the internet only. RaleTheMusic is a ragistered trademark
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by
\Mediahasa Research, a division ol Premiere Radio Networks.

A few weeks ago, WJRR/Orlando
' PD Pat Lynch was out for the en-
tire day. Had he gone to Walt Dis-
' ney World? No, he was attending
| WURR's annual Tune-up. Since I'm
easily amused, | demanded that he
Pat LV"Gh describe the experience. % The
PD, WJRR/Orlando | whole Tune-up thing evolved out of
S the foresight of our GM, Linda
Byrd, when she came onboard and started overseeing
an entire cluster of stations. The idea was to focus on
one station for an entire day — to get off-campus and
into an element that's away from the building. She want-
ed to bring in the people who are responsible for running
each station on a daily basis — those who are the clos-
est to it — as well as the people who are usually in more global roles
within the company. ¢ We rent a conference room in a hotel, it's
completely casual, and we start with breakfast in the morning and
go all day. We always have every aspect of the radio station repre-
sented, and the managers are all asked to invite several people from
their staffs. This time | brought along two of my jocks. On-air people
are some of the most creative people in the world, and they can re-
ally shine when given the opportunity to get into some serious prob-
lem solving. # My goais are to go in there and get my concerns on
the table. We don’t always come to resolutions, but it's a great way
to get new feedback and to set goals and timelines to change, fix or
accomplish things. Plus, you might come up with an instant answer
from somebody who has a different take than you do. # | would say
that one of the most valuable resuits from doing these sessions is
that our team really works well together. The sales and programming
sides have an appreciation and general understanding of where the
other side is coming from. In this day and age, if you want to increase
productivity, you've got to be on the same page. You can't be fight-
ing each other in the building. @ Bottom line, getting everybody into
that room to focus on one station really yields results. | think it's one
of the best things you can do for your radio station. | always look
forward to doing these Tune-ups because they can only make you
better.

J
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§ i o i T | & B W
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£3 m b 0: Tim S KERRFresn, CA ou: i Acin PO Koy Hewmoon Ty e 4 GARMAGE ST
1! S0 Dstonmion AP Joct Hammar & SUMdt 10 GARBAGE KASER
2 HOT HOT HEAT o 6 MARS VL TRUST COMPANY 1 HOT HOT HEAT HGR'Springtield, MO
i vEET REVOUER WRXL/Richmond, VA* R bt wsrmwunanmn [
) e K, ity WIRR/Orlando, FL* O Bil Cabil MO Shadow Willsms
WRAX/Birmingham, AL WARQ/Columbia, SC WRZK/Johnson City’ WHTG/Monmouth, NJ* M: Adam Cack : 3 GARBAGE b A--1==d
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© EETTER THAN EZRA 1 HOT HOT HeAT e =z 2 MOBY WD Briae Dickernzn . 1 WO ADDRESS
oirs 1 RbAGE o e Errgid § Ko Hor pear 4 GARBAGE RCXURivorside, CA mﬂa. Louis, MD*
wosy o AR T e sats : Tomay
" W hoowess WIZRoheson Chy* KMBYMorterey, CA" WOGL/Uriando, FL ¢ sl o
KOXR/Boise, 10* o ; Y. PD: Bobby Sl 1 N0 ADORESS
o ! WWED Columbes. OH ONAO: Brva Cart POARD: Koty Absa P oy 8o g
: D3n MeColly Moty APD: Lol 1 SENSES
P0: Eric Krisloawon 00 Randy ok WXTW/FL Wayne, IN AN H-yreiey 3 MUOVAYNE w2
HO: Joromi Smilh -3 n [ DW: L) Fabial -5 1 CROSSFADE
KAISER CHIEFS OM: Bin Stewart SRoAGE XWDD/Sacramentn, CA* WKRL/Syracuse, NY POWERED | :)
R onss KReZansas City, MO MODEST MOUSE WPLYPhiladalha, A" OM: Crtisdoeson et
o o i o FEas SEE | HEDIABASE
WBCN/Boston, MA FEATURES MODERN DAY ZERO [ 5t o™ om0 i
PO; Dave Wallinglon 2 ohon MO Jaxee Uizenl Baach, SC 7 s SARBAGE
APOAMD: Steven Strict HOT HOT HEAT 22 BRIGHT EYES m . SUPOT - ot
6 GARBAGE GARBAGE S GARBAGE e S
vmnn/nnm ﬁapids 14 ST OLeA ‘12 GREEN DAY ﬂmu. A aqt‘l‘s_an Lake City, UT* *Monitored Reporters
WEDG/Buttlo, NY KDGEDallas, TX* K. exs oo S S ur: pavn POkt s WXShTalahassee, FL 84 Total Reporters
et iy leyid BRENGHG BERIAMN WNFZKnoxville, TH® % MODEST HOUSE i de e ok s s
' X7ER swoce Chid 3 : WeuzZMasiille, TH® § Bamse 2 GREEN OAY ] APERECT GRaLE 73 Total Monitored
RONNRER THEORY OF A DEADMAN Gm‘lﬁf PDASD: Russ Schonck 1 MARS VOLTA . —
WXNR/Greenville, NC* 3 HOT HOT HEAT : KBZT/San Diego, CA* 1 MARDO 11 Totai Indicator
WETZBuringion® WOEE Dayion, OH® oy KFTEAstayetta, LA 1 i ENICAL FOMANGE AL NELMD s mron -
QFD: Matt Grassn oM: Toay APL/AD: Charie Show P0: 3ot Perria [N NI Mte Lewis 6§12 WSUN/Tampa, FL*
ATOME: Kevia Mays PD: Steve Krumer 2 GARBAGE D: Roper Prise SNSES FAL 4 WOT HOT HEAT 3
2 hot BT HeAr M Boomsr 1 TRUST COMPANY [ MoBY O A 1 GARBAGE o e
\1 GARBAGE NoAdds MUDVAYNE MODEST MOUSE I 4 GREEN DAY No'Adds
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TRIPLE A

./OHN 5 C' HOENBERGER

drecords.com

Sun And Fun And
Music!

For a few days, Puerto Vallarta is the center of the
musical universe

he eighth annual Michelle Clark Promotion Sunset Sessions

- was a resounding success, as over 100 people — including
radio fclks, record reps and key movie and television music su-
pervisors — gathered at the Westin Resort & Spa in beautiful

Puerto Vallarta, Mexico.

Over the course of three evenings, we were treated to performances by Cantinera, Billy Miles, Richard
Julian and The Young Dubliners (Thursday); Christine Martucci, Jackie Greene, The Shore, The John Butler
Trio and Maia Sharp (Friday); and Josh Ritter, Chariie Mars, Francis Dunnery and Dishwalla (Saturday).

N FRONT OF GOD AND E| VER YBODY

WIVI/St. Thomas, VI's Jon Peterson (1) popped the
big question to his girlfriend, Terri, the first night.
They're both smiling because she said yes!

NOT TOO SHABBY This was the view from my
window at the Westin Resort & Spa.

WHAT A SWEETHEART Several folks brought

along their families, and Or Music’s Jason Fisher

OUR HOSTS This wonderful event couldn't happen without the efforts of our MCP hosts. Pictured here (-
r) are Christie Stevens, Meg MacDonald, J.B. Br2aner, Michelle Clark and Crystal Ann Lea.

THE NORTHEAST CREW wortheast
Broadcasting was well-represented this year by (I-r)
WXRV/Boston’s Paul Buckley and Dana Marshall, and
WNCS/Burlington, VT's Mark Abuzzehab.

THE NONCOMM CONTINGENT goth
commercial and noncommercial stations are invited
to Sunset Sessions. Smiling for the camera are (I-r;
WCBE/Columbus, OH's Maggie Brennan; WNRN/
Charlotlesville, VA's Jaz Tupelo,; and WBZC/
Pemberton, NJs Neil Shore.

MA K I’VG NICE ! caught WRLT/Hashville’s Fred

A HAPPY GUY rhat's Lava's Tommy Delaney
sandwiched between Aezra's Dee Ann Metzker (1)
and Orphanage’s Michelle St. Clair,

ALL SMILES atter pantaking of the great dinner
buffet, these folks pose for a shot. Pictured here are
(I-r) A Taste of Triple A’s Jim Nelson, Koch's Jessica
Pomerantz and Atlantic's Brian Corona.

TALKING MUSIC wrLTmashvile's David Hal ()
and Atlantic’s Brian Corona were comparing their
opinions of John Butter's performance when |
snapped this photo.

BUDDIES FOR LIFE reeiing ail tovey-dovey

while the sun is Setting are (I-r) New West's Jeff

played with everyone’s kids! Pictured here are (I-r)
Fisher and KMTN/Jackson Hole, WY's Mark Fishman,

Buck (1) and Bluhammock's Esteban Apragz chatling
while waiting for the show to begin Friday night.

Cook and KTAO/Teos. NM's Brad Hockmeyer

AHEN T THEY CUTE? Here's voiceover maven Nicole Sandler

and her beautiful daughter Alison.

holding his daughter Mia.

QUIET TIME xrvs/Boise, ID's
Dan McColly takes a moment to
check out the gorgeous sunset
while the bands are changing over
onstage.

- =
TWO SERIOUS DUDES vz's matt Potiack (1) puts
some serious promotional moves on KRSH/Santa Rosa,
CA's Dean Kaltari just before Josh Ritter hits the stage.

A HAPPY COUPLE piixs Dave Sioan and his

wife, Janice, posed for this lovely shot.

THE BOBS kpri/San Diego’s Bob Hughes (1) and
Bob Burch are clearly having a great time in Puerto
Vallarta.
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TRIPLE A TOP 30

February 25, 2005 POWERED{:{
W R st e s T MEDIABASE
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 531 -25 30201 16 24/0
] o JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 518 +68 28072 7 250 .
4 0 JET Look What You've Done (At/antic) 400 +19 19207 17 19/0 MOSTA DDED
2 4 U2 AllBecause Of You dinterscope) 380 -82 17337 1" 23/0 ARTISTHTLERLABEL(S) ADDS
7 @  BLUEMERLE Burning In The Sun isiand/DJMG) 372 +36 16867 6 22N xzﬂg" B??“““:: ’”c’ A N — "9’
¥ . ! ometimes You Can’t Make It On Your Own finterscape)
9 0 TORI AMOS Sleeps With I'Sut.terfhes (Epic) 348 +26 18174 7 23/0 GARBAGE Why Do You Love Me /Geffen/ 6
6 7 LENNY KRAVITZ Lady (Virgin) 337 -9 16307 17 220 KEANE Everybody's Changing finterscape) 4
5 8 KEANE Somewhere Only We Know finterscape/ 3249 -47 19415 24 20j0 CARBON LEAF What About Everything? (Vanguard) 3
8 9 LOWMILLIONS Eleanor (Manhattan/EMC) 323 7 17B16 20 190 JOHN BUTLER TRIO Zebra fLava/ 2
13 @  MADELEINE PEYROUX Don't Wait Too Lang (Rounder) 287 +23 12289 10 18)0 s:a:gfn”‘:':;gfé ST° “a“’T ;V?ék — ;
UBLINERS Touch The Sky (Higher Octave)
14 m MARC BRUUSSl'\RD H(?me (Island/IDJMG) 282 +28 12206 " 1601 MARY GAUTHIER Mercy Now Lot Highway) 2
n 12 HOWIEDAY Collide /Epic/ 279 -5 13352 13 1501 FEATURES Blow It Out (Cherry/Universal 2
10 13 SHORE Hard Road (Maverick/Reprisel 260 -26 7348 1" 180
18 m COLLECTIVE SOUL Better Now (£/ Music Group) 249 +62 16235 4 1811
12 15 JOHN MAYER Daughters (Aware/Columbia) 243 -25 9750 15 18/0 MOST
19 @ SNOW PATROL Chocolate (A&M/interscope) 217 +31 12416 3 151 I C EASED PLA yS
21 m JOSS STONE Right To Be Wrong (S-Curve/EMC) 209 +29 9558 5 1611 N R oL
T
22 @ KENNY WAYNE SHEPHERD Let Go (Reprise/ 202 +26 9592 6 1310 o TIE LAsELS cmvs
ARTIST TI LABEL(S) INCREASE
17 @ ANNA NALICK Breathe (2am) (Columbia) 202 +14 9296 9 100 ]
277 @ BECKEPw lnterscope) M .an 0ams 2 a5 | e e w
itting, Waiting, Wishing (Brushfie/Universal)  +
24 @ JOHN BUTLER TRIO Zebra {Lava/ 193 +26 5489 3 16/2 COLLECTIVE SOUL Better Now (& Music Group) +62
@ U2 Sometimes You Can’t Make It On Your Own (interscope/ 192 +112 18535 1 20/9 CARBON LEAF What About Everything? (Vanguard) +61
25 @ JOHN FOGERTY Wicked 0ld Witch (DreamWaorks/Getfen) 178 +17 6386 3 16/1 BECK E-Pro (Interscope) +49
16 24 U2 Vertigo finterscope) 167 23 13856 20 21)0 KEANE Everybody's Changing farerscape/ +41 |
% @ MOBY Beautiful /2 164 +5 13904 3 18110 BLUE MERLE Bumning in The Sun (/siand/{DJMG/ +36
JEM 24 [ATO/RCA/RMG) +36
28 @ ALISON KRAUSS & UNION STATION Restless (Rounder/ 155 +19 3352 5 9/0 SNOW PATROL Chocolate /A&Mnterscape) 431
23 27 RAY CHARLES ﬂVAN MORRISON Crazy Love /EDIIL‘UID’/ 154 -19 13176 16 14’0 RAY CHARLES ﬂNURAH JONES Here We Go Again (L‘anm/d/ +31
20 28  R.E.M. Aftermath (Warner Bros.) 142 43 4877 8 1210
29 @ BRUCE HORNSBY Circus On The Moon (Columbia) 1M +9 4004 5 1411
€D 0ZOMATLI Love & Hope (Concord) 133 +23 5000 1 11 MOST
26 Triple A reporters. Monitored airplay data supplled by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week PL A YED RE c U RRE N TS
of 2/13-2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase I plays
is piaced first. Songs below No. 15 are moved to racurrent afier 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | yarer tme 1agenss) ;‘L’Eg
reporting statlon. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station-is assigned an AQH number. Averzge Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, | RAY LAMONTAGNE Trouble /RCA/RMG/ 27
Arbitron Inc.). © 2005. Radio & Records SARAH MCLACHLAN World On Fire /Arista/RMG/ 177
ANI DIFRANCO Studying Stones (Righteous Babe/Music Allies) CARBON LEAF Life Less Ordinary (Vanguard) 174
N EW & ACTI VE Total Plays: 93, Totat Stations: 7, Adds: 0 fggm::wglhc;" Agh ’Ze";;ap if;//f " :::
MARK KNOPFLER The Trawlerman's Song (Warner Bros./ Heaven (08 Music/Epic i
Total Plays: 91, Total Stations: 9, Adds: 1 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 144
KATHLEEN EDWARDS Back To Me /Zoe/Rounder/ CARBON LEAF What About Everything? (Vanguard) JOHN MELLENCAMP Walk Tall /isiand/i0/MG/ 132
Total Plays: 133, Total Stations: 10, Adds: 1 Total Plays: 88, Total Stations: 11, Adds: 3 MARK KNOPFLER Boom, Like That /Warmer Bros. 131
JEM 24 (ATO/RCA/RMG/ FINN BROTHERS Anything Can Happen (Vettwerk/ FINGER ELEVEN One Thing /Windup/ m
Total Plays: 106, Total Stations: 8, Adds: 1 Total Plays: B5, Total Stations: 8, Adds: 0 MODEST MOUSE Float On /Epic/ 105
BEN LEE Catch My Disease /Wew West) KEANE Everybody’s Changing finterscope/
Total Plays: 95, Total Stations: 10, Adds: 1 Total Plays: 79, Total Stations: 8, Adds: 4 Station playlists for all R&R reporters are
TEGAN & SARA Walking With A Ghost (Vapor/SRG/ BRIGHT EYES First Day Of My Life (Saddle Creek/ available on the web at
Total Plays: 94, Total Stations: 10, Adds: 1 Total Plays: 76, Total Stations: 5, Adds: 0 .
B S —— E— E— www.radioandrecords.com.
Songs ranked by total pays T oy

Ul” WEN Lost and Found

New Release featuring: “Smoke On The Water”, “Train Out Of Hollywood”,
“Walking On The Moon” and “Enough”
AVAILABLE MARCH 1st at COBABY.com & AMA

'_gARLv BELIEVERS/SPINNING AT:

[ WYCE, WOLV, KAXE, KUMD, KUNC, KSMF, KSRQ, KKFI, KFAN, KVNF, KUWR, KZMU, KEGR, KKCR, KRVM, KXCI

'NATIONAL TV: March 1st - CBS LATE LATE SHOW with CRAIG FERGUSUN
SXSW: Performing March 18th | 19th ICheLk el oy
TRIPLE A NON-COMMVENTION: Performing May 20th

s =y RAOIO PROMOTION: Lenny Bronstein 310-450-6224 | MARKETING: Harold Childs 818-907-7835
For more info: www.judighdwen.net : PR: Julie Doppelt-Boyer 323-852-9444 | MANAGEMENT: Bambi Mo 818-516-2825

-' WUMB, WMFO, MAINE PUBLIC RADIO, WYOU, WHRV, WGWG, WERH, WONR, WUTC, WMSV, WMKY, WSYC, WYSO,
—
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b W ARTIST TITLE LABEL(S} v s e ERGI TOW ik MO S T A DDED'
i ©  JACKJOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 698 +26 8318 6 40{0 TS T E AR S T
2 e TORI AMOS Sieeps With Butterfiies £pic/ 574 +36 6659 6 38/0 U2 Sometimes You Can't Make It On Your Own flaterscape/ 10
4 @  BLUEMERLE Burning n The Sun fisiand/iDJMG) 526 +43 6223 7 360 msfif:'ﬂ\{:oﬂ:y Changing finterscapel g
eautiful
3 4 U2 All Because Of You finterscope/ 434 -76 3969 10 26/0 GARBAGE Why 0o You Love Me (Geffen/ 5
5 5  GREEN DAY Boulevard Of Broken Dreams (Reprise/ 421 -31 2884 14 21/0 CARBON LEAF What About Everything? Vanguard) 3
7 @ 0SS STONE Right ToBe Wrang /S-Curve/EMC) 415 +2 4422 8 310 BETTER THAN EZRA A Lifetime (Artemis) ) 3
LOU BARLOW Holding Back The Year (Merge 3
6 7 MARCBROUSSARD Home (/siand//DJMG) 409 -18 4335 13 291 UMPHREY'S MCGEE Anchor Orops (SC-Fielty/ 3
12 ©  KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 368 +61 6246 2 3512
1 o SHIVAREE 1 Close My Eyes (Zoe/Rounder) 343 +23 4021 7 29/0 MOST
9 10 LOWMILLIONS Eieanor (Manhattan/EMC) 342 -5 2328 23 2110 INCREASED PLA YS
10 @  MAIA SHARP Something Wild /Koch/ 34 +21 3752 6 n
15 (D JOHNBUTLER TRIO Zebra Lava) 3+ s 4 m?;é&;
8 13 R.E.M. Aftermath (Warner Bros.) 321 -41 3344 9 23/0 U2 Sometimes You Can't Make It On Your Own finterscopel ~ +214
16 @  BEN LEE Catch My Disease Vew West/ 308 +23 4160 4 3012 BETTER THAN EZRA A Lifetime Artemis/ +74
18 @  ANIDIFRANCO Studying Stones (Righteous Babe/Music Alies) 297 +20 5096 5  27/0 | BECKEProdintersconel +68
, . SNOW PATROL Chocolate /A&M/interscape) +67
13 @ JET Look What You've Done (Atlantic/ 294 +1 1729 16 1710 JOSH ROUSE I's The Nighttime (BykodiscMusic Allies) +64
@ U2 Sometimes You Can’t Make it On Your Dwn f/nterscope/ 289 +214 4396 1 2810 | MOBY Beautiful V2 +62
22 RACHAEL YAMAGATA Letter Read /RCA Victor/AMG) 282 +25 2162 3 2m fﬁl?#ﬁ‘fnﬁ'.’m“s ?;ckllo Melﬂve/ﬁmde'/ +:|1a
ven Tho {Vector/ +
29 @) SNOWPATROL Chocolate (A&M/nterscape) 2717 +67 3218 2 2212 CARBON LEAF What About Everything? (Vanguard) 450
19 @ BRUCE HORNSBY Circus On The Moon (Columbial 275 +5 1576 10 20/0 BLUE MERLE Burning in The Sun fisiand/i/MG/ +43
23 @ MARK KNOPFLER The Trawlerman’s Song (Warner Bros.) 266 +14 3884 3 28/0
14 22 HOWIE DAY Coliide (£pic/ 264 -24 1845 8 17i0 S YN D IC A TED
25 @  JOMN FOGERTY Wicked O1d Witch (DreamWorks/Geffen/ 254 +11 2127 3 24)0 P ROG R A M M ING
27 @ BEN FOLDS Landed (£pic/ 252 +33 3542 2 2812 T
21 25  KEANE Somewhere Only We Know (interscope) 248 -16 2047 30 15/0 World Cafe - Dan Reed 215-898-6677
20 26 SHORE Hard Road (Maverick/Reprise/ 244 -23 1962 9 16/0 MARY GAUTHIER Mercy Now
26 27 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 237 -6 2756 22 18/0 NIC ARMSTRONG Broken Mouth Blues
24 28 ALISON KRAUSS & UNION STATION Restless (Rounder) 224 28 2681 12 210 | SOLOMONBURKEINeed YourLove
THIEVERY CORPORATION The Heart's A Lonely Hunter
@ BECKEPro {Interscope) 219 +69 4938 1 2611
— € CMUCKPROPHET Pin A Rose OnMe Mew Hest) 74 +13 1667 3 21p | Acoustic Cafe -Rob Reinhart 734-761-2043
BRIGHT EYES First Oay Of My Life
44 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19. GAVIN DEGRAW In Chariot
© 2005 Radio & Records
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TRIPLE A

Chuck Prophet’s “Summertime Thing”
received tons of airplay in its initial run
and still gets year-round play here at
KFMU/Steamboat Springs, CO. | ex-
pect the same thing to happen with the
new single, “Pin a Rose on Me,” from

With

John Johnson the Age of Miracles. It is a great track
PD/MD, KFMU/Steamboat embodying what Triple A radio is all
Springs, CO about: great texture, a unique vocal

style and something to set it apart from
- the rest of the current rotation. We have had our phones
lighting up with listeners wanting to know more about this
‘ great artist ever since we began playing it. @ Counting
Crows drummer Jim Bogios supplies the percussion on
the track, shifting the emphasis alternately from the tale
of a love triangle gone awry (do they go any other
way?) to intricate beats and interesting loops, creating a chilling mu-
sical mood to match the lyrics. » Comparable to Beck at his most
Triple-A-friendly, this is a great track that can add some spice to your
current rotation. The rest of the album is filled with great nuggets too,
such as the hip-hop-flavored “You Did” and “Heavy Duty.” Check out
the full-length on your next road trip.

reen Day remain on top of the

monitored chart for the ninth week,
with Jack Johnson, Jet, Blue Merle and
Tori Amos also bulleted in the top 10 ...
Madeleine Peyroux is now also top 10
at 10*, with Marc Broussard poised at
11" ... Other gainers this week include
Collective Soul (18*-14*), Snow Patrol
(19*-16*), Joss Stone (21*-17*), Kenny
Wayne Shepherd (22*-18*), Beck (27*-
20") and The John Butler Trio (24*-21*) ... Anna Nalick, Moby and
Alison Krauss & Union Station also hang tough with bullets this week
... The new U2 and Ozomatli tracks debut, and Kathleen Edwards and
Maia Sharp are ready to debut by next week ... On the Indicator chart,
Johnson remains at 1* for a third week, Amos holds at 2*, Blue Merle
increase to 3*, Stone is now 6*, and Edwards and Shivaree are now
top 10 at 8" and 9*, respectively ... Sharp, The John Butler Trio, Ben
Lee, Ani DiFranco, Rachael Yamagata, Snow Patrol, Bruce Hornsby,
Mark Knopfler, John Fogerty and Ben Folds all make significant
strides this week ... U2 and Beck debut ... Keep an eye on Bright Eyes,
Tegan & Sara, Glen Phillips, Jem and Carbon Leaf ... In the Most
Added category, U2’s next single grabs another 19 adds this week, Moby
adds another 17 stations to his base, Keane’s next single garners 12
new stations, and Garbage are off to great start with 11 total adds ...
Carbon Leaf, Charlie Mars, Folds, Lee, Jem, Josh Rouse, Better Than
Ezra, Umphrey’s McGee, Edwards and The Young Dubliners close
some important holes.

— John Scheenberger, Triple A/Americana Editor

anst. Billy Miles
LaseL: Aezra/EMI

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

Every now and then [ like to spotlight
an artist who is just at the beginning
of their career and may not necessarily
seem like a natural fit for Triple A. But
then, sensational acts like Jack Johnson
and Norah Jones initially didn’t seem to
fit into the Triple A category either! The
artist I've chosen is Billy Miles, a neo-
soul-inspired artist who possesses the
chops and the drive to go all the way.

Hailing from Southern California,
Miles pretty much knew she would pur-
sue music as a career from an early age.
Coming from a multiracial background,
Miles absorbed rich cuitural contrasts
and an eclectic range of musical styles
while growing up; she credits artists
ranging from Nancy Wilson and Nina
Simone to more contemporary singers
such as Sade and Stevie Nicks as influ-
ences.

As the sticker on the CD-Pro states,
“Exotic and earthy, sophisticated and
trippy, quietly intimate and decidedly
passionate, Miles’ sensational sound
blends old-school soul, jazz, hip-hop, pop,
rock, R&B and blues into a polyglot mu-
sical language completely her own.”

Miles was originally part of a short-
lived duo that had a deal with A&M. but
unfortunately things didn’t work out, and
an album was never released. After that
Miles stepped out on her own, playing
small clubs in the L.A. area. At one of
these shows she met Andre Williams,
who would eventually become her co-
writer and collaborator as well as the pro-
ducer of her self-titled debut album.

“This was during what I call my folkie
era,” says Miles. “He suggested I try to
add some hip-hop-type elements to my

music. I told him [ wasn't hip-hop, but he
said that he wasn’t talking about it
upfront, but, rather, underneath. Now my
sound has opened up and I approach writ-
ing my songs in different ways today.
Sometimes I'll feel the music first, and
then I'll pick up and write a story around
it. Sometimes it's the other way around.
I don’t alwavs have to feel so attached
lyrically. I want it to be looser.”

The result is a style that pavs homage
to the artists and sounds of past eras
while remaining fresh and cutting-edge.
Songs such as the first single, “Sunshine.”
as well as “Your Love’s a Lie,” “We Can’t
Help You” and “Disrespected” reveal an
original artist who has just the right feel
to blend well with almost any Triple A
station’s programming.

“What I really want the album to get
across,” says Miles, “is that it's true to
where my mind is at — open and free-
flowing and really feeling the music.” I
know that if you give Billy Miles a real
listen, you'll get the same tingling in your
spine I did when I heard her album for
the first time. Other formats have missed
the boat on this project; let's hope Triple
A doesn’t make the same mistake.
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AMERICANA TOP 30 ALBUMS

T - I
February 25, 2005
st s MWK oo cowmve AMERICANA SPOTLIGHT
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS PLAYS
1 1 ALISON KRAUSS... Lonely Runs Both Ways (Rounder/ 582 41 9344 | By John Schoenberger
. Artist: Ray Wylie Hubbard
4 In Mind (New Door/UME) 73 1862
o NANC! GRIFFITH Hearts In Mind (New Door/UME) 511 + Label: Philo/Rounder
2 o RAY WYLIE HUBBARD Deliium Tremolos (Philo/Rounder) 500 +56 1887
. . ) Born in Oklahoma but raised in Dallas, Ray Wylie Hubbard stumbled into a career in music. Not
g O  RECKLESS KELLY Wicked Twisted Road (Sugr il R4 L iGal long after Hubbard decided to pursue music as a way of life, Jerry
3 5 WILLIE NELSON It Always Will Be (Lost Highway/ 435 b 8922 Jeff Walker recorded one of his first songs, “Redneck Mother,”
) and before he knew what hit him, Hubbard was a bona fide Cosmic
5 @  DUHKS The Duhks (Sugar Hi 426 +4 1561 Cowboy — with the lifestyle to match! However, in the early '90s
6 7 TOM GILLAM Shake My Hand (95 North I J 7288 Hubbard decided to follow a healthier path and also take a step or
two back to assess where he was as an artist. Since then, we have
9 ©  CLAY DUBOSE These Days (Lazy River) 359 +32 1605 slowly seen an important voice in the American roots scene emerge
7 9 KASEY CHAMBERS Wayward Angel Warner Bras.) 354 18 13003 and ultimately rise to the statu§ of elder statesrpan. Hubbarq S
£ last couple of albums were a bit more blues-oriented, but with
12 @ HAYES CARLL Little Rock Highway 87 Music) 342 +70 826 Delirium Tremolos — produced by fellow musician and friend
. . Gurf Morlix — he returns to his natural songwriter-troubadour
10 m SCHNEOUEN Dl UBNG eoanilGe A0 32 2 3239 mode. The album features a collection of great songs — some by Hubbard, but most by others he
1 @ BUDDY MILLER Universal United House Of Prayer fVew West/ 315 +21 10322 | respects — that tell stories of life we all know in our hearts to be true. 1 like “The Beauty Way,” “Torn
in Two” and “Cooler'n Hell.”
24 @ KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 289 +99 632
17 (D CHARLIE ROBISON Good Times (uatone) 82 41 9290 AMERICANA NEWS
% @  HACIENDA BROTHERS HaciendaBrothers (Koct) 26 +112 524 Congratulations go out to Loretta Lynn, who won her first two Grammys ever this past weekend!
13 O  JESSE DAYTON Country Soul Brother /Stag/ 263 0 4079 | - Congratulations also go out to Rhonda Vincent, who was the top winner, with three awards, at the
) Saciety for the Preservation of Bluegrass Music of America's 31st annual awards show, held Feb. 6
29 @  MARY GAUTHIER Mercy Now (Lost Highway! 63 +118 425 | on Aug. 2 the Americana Music Assaciation will release the second in its series of full-length
1 18 SONNY LANDRETH Grant Street (Sugar Hilf 253 4 1397 | $1.98 charity CDs, This Is Americana Volume 2, distributed by Ryko. For submission details, contact
@ ! the AMA at 615-321-3456 or info@americanamusic.org. Proceeds will once again benefit the NARM
L SARAH LEE GUTHRIE & JOHNNY IRION Exploration Vew West/ 251 +60 948 1 Scholarship Fund ... Altville, the weekly Americana show hosted by KZLA/Los Angeles moming man
20 @ MANDO SAENZ Watertown (Carnivall 233 +10 1020 | Buzz Brainard, has picked up its first two affiliates: KJUG/San Louis Obispo, CA and KKLR/Poplar
. o Bluff, MO ... Two new stations programming Americana have debuted recently: KWRP/Santa Fe,
[l ZURERITA Bl el e S e 225 4 5360 | N, whose MD, Kate Brandon, can be reached at kate@kwrp-radio.com; and rapidly growing Macon,
16 22 STEVE EARLE The Revolution Starts Now (E-Squared/Artemis) 217 -26 13285 | GA-based Live365 streamer www.fallenangel.com. PD Clint Gauldin can be contacted at
. ) clint@fallenangelradio.com ... Billy Block's Western Beat program can now be heard on WRLT/
18 ) EAVEIER e B e o, 2 AL 7382 Nashville Monday evenings ... Laurie Gore has been promoted to Manager/Promotion at Universal
19 24 TIFT MERRITT Tambourine /Lost Highway) m -16 9101 | South ... The International Songwriting Competition is pleased to announce its 2004 finalists. From
. X Feb 1-28, members of the public can take part in the 2004 Peaple’s Voice. The winner of the People’s
[Bebut>
R e LsE et +66 538 Voice is in addition to, and separate from, the regular winners, who will be selected by the ISC
21 26 ANIDIFRANCO Knuckle Down (Righteous Babe) 195 -16 1061 | judging panel. Visit www.songwritingcompetition.com/pvwelcome.htmto listen to and vote for your
€D  JOHN HAMMOND In Your Arms Again (Back Porch/EME) 188 +48 511 | favorite song.
@  RANDY ROGERS BAND Rolercoaster (Smith Entertainment! 183 +42 1702 MOST ADDED"®
26 @ JASON BOLAND... Somewhere in The Middie /St Entertainment/ 179 +20 2776
ARTIST TITLE LABEL(S) ADDS
22 30  TONY JOE WHITE The Heroines /Sanctuary/SRG) 178 -28 6547 LARRY SPARKS 40 (Rebel) 12
= = = = MARY GAUTHIER Mercy Now (Last Highway/ 10
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated HACIENDA BROTHERS Hacienda Brothers fKoch/ 10
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. HAYES CARLL Little Rock /Hi 87 Music)
For more information please visit www.americanamusic.org. Little Rock (Highway 87 Mustc, 7
© 2005 Americana Music Assaciation. KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 7
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When The Ratings Come In

Reading fall numbers and preparing for the spring book

By Mike McVay

hether your numbers were up, flat or down in the fall,

McVay Media President Mike McVay has some advice on

how to pull them apart and find out what really happened. He'll

also tell you a few things you can do to make sure you're prepared
for the spring book, which starts March 31.

All too often programmers run up and down
the hall screaming with delight when the num-
bers are up and hang their heads in disappoint-
ment when they are down without ever taking
the time to analyze the book and determine
whether the celebration or depression are war-
ranted. What follows is a detailed outline of ev-
erything you should consider when you get your
hands on the numbers.

At First Glance

1. Refer to the MSA-Average Share
Trend screen to determine your sta-
tion’s gains or losses for 12+, Monday
through Saturday, 6am-midnight,
and the four major dayparts. Some
say these are ego numbers, but 12+
will provide you with the largest
sample cell.

2. Do the same evaluation of your
direct competitors. Create a side-by-
side spreadsheet.

3. Using copies of the past four
books, determine the gains and losses in AQH
share and cume for your target (i.e., 35-44) and
overall demos (i.e., 2549).

4. Examine the AQH, cume and time spent
listening estimates for men, women and adults
(and by demos) for changes of .2 or more.

5. Check the hour-by-hour averages for con-
sistency. This information is no longer available

Mike McVay

in the printed book and must be retrieved via
computer.

6. Look at the market totals to determine the
validity of Arbitron’s sample. Review the distri-
bution data on page 3 of the hard copy of the
Arbitron book.

Celebrate A Good Book

1. Ifit's a good book, congratulations! Your sta-
tion was effectively and competitively promoted
and programmed, or you're just lucky. Regard-

less, celebrate the event with your
staff. You never know when the next
good book will be.

2. Management should examine
your rate card. Yield management
would suggest you raise your rates.

3. Examine the book closely, and be
honest in your evaluation. Flukes
happen upward too.

Status Quo

1. No growth is only positive if
you're already No. 1 in your target or you've
reached the rank position you desire. Not every
sweep will show an increase. If they did, some
stations would have a 100.0 share.

2. Focus more on the details of programming.
Fall back to the basics, and when the product is
110% on-target, market it.

3. Map the actions of your competitors. What

Music
Christian Music Group

Programmer’s Pick of the Month

“Atmosphere” Toby Mac

the target with a

VOICE

— Noanie Fugler,

KLIF5an Lui
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did they do during each week of the sweep?
Keep track during the survey, and it will be easy
to reconstruct the market’s activities.

4. What was happening in the world? A war
(like the one in Iraq), a natural disaster (like a
tsunami or hurricane) or a huge radio event {like
a new station signing on in your market) will
affect your ratings.

5. Don’t change format or make major adjust-
ments if any of the items in No. 4 took place.
Your audience will return. They didn’t take you
off their radio buttons.

Oops!

1. If your report card is bad, you need to re-
view every aspect of the station, starting with
your strategy. Is it still valid? Are your goals re-
alistic? Did your own sister station hurt you?

2. Critique the total product. Is the music on
track? Are you playing the big hits frequently
enough? Did you get too current, or maybe too
stale? Was the news properly targeted? What
about the jocks? Did your marketing work?

Focus more on the details
of programming. Fall back
to the basics, and when
the product is 110% on-
target, market it.

3. Compare your station year-to-year. Your
decrease may be seasonal. If you extrapolate, are
you the victim of one bad month, or is your sta-
tion truly in decline?

4. The music on the radio station should be well-
tested. Play only those songs that have the highest
positive scores with the lowest bum factor. Tight-
en rotations, and eliminate any tertiary songs.

When a station has had a down book, the
tighter the music turnover, the greater the op-
portunity for you to increase time spent listen-
ing. L know that t seems contradictory to say that
you will improve on bad TSL by playing songs
more frequently, but people tune out the songs
that they don't like vs. those that they do. You
can always decrease music turnover when you
see your TSL increase.

5. The news and information presented on
your radio station has to pass the “Who cares?”
test. If the content being disseminated fails to
appeal to your listeners, you can be sure that
your news package will be a tune-out. What
about sports? Just give the bottom line. Too
much sports presented on a music radio station
will tune out both men and women.

Are you providing the service elements your
listeners need — traffic, weather, school closings
and details on community activities? The last
thing you want is for your audience to go search-
ing for the information they need.

6. The personalities on the station need to be
entertaining without getting in the way of the
music. | have always been a believer that morn-
ing shows need to be highly interactive and tru-
ly entertaining and present lots of information
of local interest.

More-music morning shows work in those
situations where the market is already dominat-
ed by several big personalities, but, generally, a
personality-oriented morming show is required
to win. The worst you can do is let someone who
isn’t a personality talk a lot, but if you have
someone special in the morning, take advantage
of their value by promoting them heavily
throughout the day.

www americanradiohistorv com

7. Did you present too many images in pro-
moting your station? Some broadcasters seem
compelled to run different slogans on various
billboards throughout their community. Repe-
tition is important if a message is to cut through
and become memorable.

Does your marketing have a call to action?
Was your promotion and marketing campaign
well-thought-out prior to its presentation? It
makes no sense to present a TSL contest on-air
if what you are trying to do is increase cume.

8. Do you have too many contests on the air,
or was there too low of a contesting profile pre-
sented? | have had experience with stations that
gave away houses, cars, trips for two and week-
end giveaways and still saw their ratings go
down. The people running these stations had
cluttered them and, thus, decreased TSL. One
major and two minor promotions is a generally
accepted level for listeners. The broadcaster’s
focus should be on selling one thing at a time.

9. Overcommercialization of the radio station
can also be damaging. Did you air too many
commercials? It's not just the total number of
commercials in an hour, but how many times
you stopped inside the same hour. Every time
you stop, you give the audience a reason to tune
out.

10. What about running the same commer-
cials over and over? Do you produce a variety
of promos and commercials so that the audience
doesn’t burn out on your messages? Did you
present remote broadcasts during times when
the station should not be intrusive? Does the
content of your commercials offend?

11. Did the competition pull off any stunts or
hold any major events during this survey peri-
od? There are stations that present fireworks
every Independence Day, and that leads to an
increase in their monthly extrapolated figures.
What about all Christmas music? Did a station
intown do this? Those stations take huge chunks
of cume out of the market. This event often be-
comes a regular feature for these stations and is
nearly impossible to combat.

Rather than getting into one-upmanship (un-
less you can truly dominate your competitor’s
event), plan an event of your own shortly after
theirs s0 you can sway listeners back in favor of
your station. Oh, and make lots of street noise.
That keeps the audience’s attention on your sta-
tion.

12. Play the program-director game “Push-
Button Wars.” Lock yourself up, away from the
radio station, preferably in a hotel room, and
punch between your station and the competition.
Keep track of how many things they do right vs.
how many things you do right. This is an excel-
lent exercise to conduct at least once a month.

13. Consider a market study from a reputa-
ble research company. Having research — a full-
market study — is as different as walking into a
room with the lights on or off. Work closely with
the research company in constructing the ques-
tionnaire and building the sample. Provide the
company with all the background information
and airchecks they need to be fully informed
about your market.

14. There is nothing wrong with getting a sec-
ond opinion. Program-consulting companies are
available to radio stations for either short-term
projects or long-term relationships. Research is
a must to know what’s going on in your mar-
ket. Don’t guess.

Learn From The Ratings

While many programmers may feel that the
rating service isn’t fair, doesn’t truly represent
what the audience is doing and doesn’t repre-
sent the majority of the market, it is the best way
to gauge the size of our audience. Learn from
the ratings. It is another form of research and a
source of valuable information.
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40 AC reporters. Monitored airplay data

Total Plays: 183, Total Stations: 8, Adds: 0
EXIT EAST All Of This (Fervent/

Total Plays: 1771, Total Stations: 10, Adds: 1
BY THE TREE Hold You High fFervent/
Total Plays: 163, Total Stations: 8, Adds: 1
KARA WILLIAMSDN Where You Are N/
Total Plays: 146, Total Stations: 7, Adds: 0

ARTIST TITLE. LABEL(S) T s VBRI shows
CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 1157 -50 19 38/0
JEREMY CAMP Take You Back (BEC/Tooth & Nail) 1109 +70 8 Im
MERCYME Homesick #NO/Curb) 1017 +33 14 Im
SALVADOR Heaven (Word/Curl/Warner Bros.) 956 -105 17 361
STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) 832 +19 14 3212
MONK & NEAGLE Dancing With The Angels /Flicker/ 832 17 16 3511
CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 713 -65 27 370
NEWSBOYS Presence (My Heart's Desire} (Sparrow/EMI CMG) 656 -57 23 32i0
MARK SCHULTZ He Wilt Carry Me /Word/Curb/Warner Bros.) 644 +9 13 2611
BIG DADOY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent) 637 +70 7 2912
THIRD DAY You Are Mine (Essential/PLG) 579 31 17 2911
BY THE TREE Beautiful One Fervent) 559 +18 27 2910
BEBD NORMAN Nothing Without You /Essential/PLG) 552 +123 5 2612
PHILLIPS, CRAIG & DEAN You Are God Alone /V0/ 551 72 20 2710
CHRIS TOMLIN Holy Is The Lord (Sparrow/EMI CMG) 523 +63 4 2516
NEWSONG When God Made You /Reunion/PLG/ 511 0 12 21j2
NATALIE GRANT Live For Today {Curb/ 413 -48 17 250
SELAH All My Praise {Curb) 406 +18 7 201
ANOY CHRISMAN Complete [Upside/SHELTER) 359 -37 1" 1710
SWITCHFOOT This s Your Life (Sparrow/EMI CMG) 338 +59 7 131
PAUL COLMAN Gloria (All Ged's Children} /inpop/ 334 +18 7 1211
SONICFLDOD Your Love Goes On Forever N0/ 329 +40 3 1713
TOBYMAC Gone (ForeFront/EMI CMG) 328 -26 12 1710
AVALON | Wanna Be With You (Sparrow/EMI CMG) 305 B 6 1611
BETHANY DILLON Lead Me On (Sparrow/EMI CMG) 297 +15 14j0
NICOLE C. MULLEN | Am (Word/Curlb/Warner Bros.) 258 -38 8 181
POINT OF GRACE | Choose You (Word/Curl/Warner Bros. 255 -51 20 25(0
MATTHEW WEST You Know Where To Find Me (Sparrow/EMI CMG) 247 7 2 1511
THIRD DAY/STEVEN CURTIS CHAPMAN/MERCYME | See Love [Lost Keyword) 235 -33 18 14j0
SUPERCHICK Pure finpop/ 186 +3 1 n
lied by Mediabase R a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/13-2/19. Bullets appear on songs gaining plays or remaining flat from previous week. I two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.
(©2005, Arbitron Inc.). © 2005. Radio & Records
CHRIS RICE Me & Becky (Rocketown/
NE W & Ac TI VE Total Plays: 136, Total Stations: 6, Adds: 0
DAVID CROWDER BAND Revolutionary Love (Sixsteps/Sparrow/EMI CMG)
Total Plays: 123, Total Stations: 6, Adds: 0
RACHAEL LAMPA No Other One (Word/Curb/Warner Bros.] KUTLESS It's Like Me (BEC/Tooth & Nail)
Total Plays: 117, Total Stations: 6, Adds: 0
ZOEGIRL About You (Sparrow/EM! CME)
Total Plays: 113, Total Stations: 13, Adds: 7
TODD AGNEW Still Here Waiting (Ardeent)
Total Plays: 112, Total Stations: 6, Adds: 0
THIRD DAY Come On Back To Me (Essential/PLG)
Total Plays: 101, Total Stations: 7, Adds: 0

POWERED[}]
MEDIABASE
MOST ADDED’
ARTIST TITLE LABEL(S} ADDS
ZOEGIRL About You (Sparrow/EMI CMG) 7
CHRIS TOMLIN Holy Is The Lord (Sparrow/EMI CME) [}
NATALIE GRANT Held (Curt/ 4
SONICFLOOD Your Love Goes On Forever /IN0/ 3
MICHAEL W. SMITH Bridge Over Troubled Water (Rounion/PLG) 3
FFH You Drive, '8 Ride (EssentiallPLG/ 3
BRIAN LITTRELL In Christ Alone (Reunign/PLG) 3
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S} INCREASE
BEBO NORMAN Nothing Without You [Essential/PLG/ +123
ZOEGIRL About You (Sparrow/EMI CMG) +84
JEREMY CAMP Take You Back (B£C/Tooth & Nail) +70
BIG DADDY WEAVE & BARLOWGIRL
You're Worthy Of My Praise (Fervent/ +70
CHRIS TOMLIN Holy Is The Lord (Sparrow/EMI CMG) +63
SWITCHFOOT This Is Your Life (Sparrow/EMI CMG) +59
BRIAN LITTRELL In Christ Atone (Reunion/PLG/ +58
SONICFLDOD Your Love Goes On Forever /W0/ +40
MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG) +40
EXIT EAST All Of This (Fervent) +37
MOST
PLAYED RECURRENTS
TOTAL
PLAYS
ARTIST TITLE LABEL(S)
TREEG3 Blessed Be Your Name fiapop/ 523
MATTHEW WEST More (Universal Soutt/EMI CMG) 455
CASTING CROWNS Who Am | (Beach Street/Reunion/PLG/ 44
BUILDING 429 Glory Defined /Word/Curb/Warner Bros) 432
MERCYME Hese With Me ANO/Curb) 389
JEREMY CAMP Walk By Faith (BEC/Tooth & Naill 389
MERCYME | Can Dnly Imagine /ING/Curt) n
NEWSBOYS He Reigns [Sparrow/EMI CMG) 354
BUILDING 428 The Space In Between Us (WovdCurtyWarmer Bros.) 352
MERCYME Word Of God Speak /IV0/ 327
Station playlists for ali R&R reporters
are available on the web at
WWW.radioan rds.com.

Songs ranked by total plays

BRIGHT COLORS.

LONG-LASTING. DURABLE.

What? Another promo/z'on.?

Absolutely. Bring it on! With Communication Graphics
as your printing partner, you can relax and let us handle
the details ... all within your budget.

Preferred by more radio stations since 1973.

* munication
B Graphics Inc
T R s A o e

(800) 331-4438 - www.cgilink.com

wiww americanradiohictary com
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CHR TOP 30 ROCK TOP 30

W W ARTIST TILE waBELlS) WM mws BT sTomes VR WERK  ARTIST TITLE LABEL(S) s s MRS stk
1 0 JEREMY CAMP Take You Back (BEC/Tooth & Naill 1225 +2 14 30/0 1 0 WEDDING Mave This City (Rambler/ 350 +24 9 2913
A 2 SWITCHFOOT This Is Your Lite (Sparrow/EMI CMG) 1137 -86 16 2710 ) © THoUSAND EDWUICH This Is A Call (Tooth & Nai# 303 +9 14 20/2
4 3 BARLOWGIRL Mirror (Fervent/ 981 -27 16 240 2 3 FALLING UP Escalates (Tooth & Nail) 302 1 13 25/0
H o SKILLET A Little More (Ardent/l ava/ 972 +7 14 2m 8 0 STELLAR KART Spending Time (Word/CurtyWarner Bros.) 282 +34 6 ni2
3 5 RELIENT K Be My Escape (Capitol/Gotee) 970 -61 17 2410 § 6 PILLAR Hypnotized (Flicker/Virgin/EMI CMG) 278 +12 13 30/0
z 6 CASTING CROWNS Voice... (BeachStreet/Reunion/PLG) 935 +57 15 230 9 6 OLIVIATHE BAND Shut It Out (Essential/PLG/ 254 +9 10 251
8 €  SANCTUS REAL Things Like You (Sparrow/EMI CMG) 929 +53 10 26/0 7 €  SUPERCHICK Pure flnpop/ 254 +6 7 210
6 8  MATKEARKEY Undeniable /fnpop/ 920 -43 19 24i0 1 o TOBYMAC Slam (Forefront/EMI CMG) 253 +25 6 30/0
9 o SUPERCHICK Pure flnpop/ 913 +73 7 2801 10 o SEVENTH DAY SLUMBER Caroline /BEC/ 252 +22 4 2413
10 ) THDUSANDFOOT KRUTCH Thisis A Call (Tooth & Nai) 831 +42 12 2312 6 10 SEVEN PLACES Even When (BEC/Tooth & Naill 245 7 15 1601
n m AFTERS You (Simple/IN0) 142 +16 7 241 13 e SPOKEN How Long {Tooth & Nail) 237 +18 4 2013
12 @ KUTLESS It's Like Me (BEC/Tooth & Nail 680 +19 10 18/0 3 12 HAWKNELSON Letters To The President (Tooth & Naif 237 -62 16 2113
i3 ®  BY THE TREE Hold You High (Fervent/ 629 +27 7 20/0 12 @® 12 STONES Photograph Windup! 228 +7 9 26/0
16 m MATTHEW WEST You Know... (Sparrow/EMI CMG] 612 +51 7 201 14 m DAY OF FIRE Detainer (Essential/PLG/ 220 +11 4 210
14 @ SHAWN MCDONALD Al | Need... (Sparrow/EMI CMG) 607 +44 6 19N 22 @ ANBERLIN Paperthin Hymn (Tooth & Nail) 203 +43 & 2119
15 @  SEVEN PLACES Even When (BEC/Tooth & Naif 601 +39 9 1710 26 @  PROJECT 86 A Shadow On Me (Tooth & Nail 197 +23 £ 15/4
23 m TOBYMAC Atmosphere {ForeFront/EMI CMG) 554  +187 2 237 29 m KJ-52 Are You Real (BEC/Tooth & Naill 193 +52 2 18/3
18 18 THIRD DAY You Are Mine Essential/PLG/ 475 -19 15 16/0 18 18 BARLOWGIRL On My Own /Fervent/ 179 1 6 2300
20 @ BETHANY DILLON Lead Me On (Sparrow/EM/ CMG) 411 +41 5 1810 19 @ POOR MAN'S RICHES Break Me (Word Of Mouth/ 178 +1 3 1511
19 20 SALVADOR Heaven {Word/CurtyWarner Bros.) 465 -2 16 13/0 @ SUBSEVEN Free To Conquer (Flicker/ 168 +37 1 13/4
21 @ SEVENTH DAY SLUMBER Caroline /BEC) 443 +42 5 1812 @ FLYLEAF Red Sam {Octone) 166 +42 1 1413
28 @ ZOEGIRL About You (Sparrow/EM! CMG) 421  +128 2 1917 15 22 EOWYN Hold Me lndependent/ 163 -23 6 161
27 @ OVERFLOW Cry On My Shoulder /Essential/PLG/ 349 +17 3 1210 20 23 SWITCHFOQT This Is Your Life [Sparrow/EMI CMG/ 161 -12 14 1810
22 24 EXITEAST Al Of This {Fervent/ 345 -30 ] 9j0 21 2 ADELAIDE Hard To Find (Word Of Mouth/ 157 4 10 8i0
25 25  JEFF ANDERSON Open My Eyes /Gotee/ 324 27 5 1010 28 @ KUTLESS it's Like Me (BEC/Tooth & Naill 155 +9 10 1310
24 26 PAULCOLMAN Gloria {All God's Children) iapop) 293 73 8 10/0 23 i AFTERS You (Simple/iN0/ 153 -7 5 1812
26 27 BDA Maybe You (Creative Trust Workshop) 280 -65 15 810 17 27 RELIENT K Be My Escape (Capitol/Gotee/ 150 -32 17 2312
30 @  RACHAELLAMPA Outrageous (WordCurbWarner Sros) 275 +38 2 1310 27 2 EVER STAYS RED Biue Whrinkle Free/ 148 -3 7 131
@ TREEG3 Maker Of Al Things fiapop) 266 +41 1 1N - @ EMERY Fractions (Tooth & Naill 142 +16 10 101
30 STORYSIDE:B More To This Life (Silent Majority) 235 1 1 910 - €  RADIAL ANGEL Not Beautiful fiadependent) 131 +1 13 120

30 CHR reporters. Songs ranked by totat plays for the airplay week of Sunday 2/13 - Saturday 2/19.
© 2005 Radio & Records

35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19.
© 2005 Radio & Records

NEW & ACTIVE

NEW & ACTIVE

MERCYME Homesick (IV0/Curb/
Total Plays: 231, Total Stations: 10, Adds: 1

STELLAR KART Spending Time Word/Curb/Warner Bros.)
Total Plays: 215, Total Stations: 10, Adds: 0

GRITS We Oon't Play fGatee)
Total Plays: 194, Total Stations: 9, Adds: 1

THIRD../STEVEN C. CHAPMANMERCY...| See Love Lost Keyworrf!
Total Plays: 186, Total Stations: b, Adds: 1

KJ-52 Are You Real (BEC/Tooth & Naill

CHARITY VON Shine (Sianted)
Total Plays: 179, Total Stations: 8, Adds: 0

STACIE DRRICD | Could Be The One {Forefront/EMI CMG/
Totat Plays: 176, Total Stations: 8, Adds: 0

DELIRIDUS? Inside Outside (Sparron/EM! CMG)
Total Plays: 103, Total Stations: 4, Adds: 3

BEBO NORMAN Nothing Without You {Essential/PL6/
Total Plays: 84, Total Stations: 3, Adds: D

STEVEN CURTIS CHAPMAN Much Df You (Sparrow/EMI CMG)

GRAND PRIZE It's Not Over /4 postraghe!

Total Plays: 117, Total Stations: 15, Adds: 1
CASTING PEARLS Weighted (Big Box/

Total Plays: 110, Total Stations: 13, Adds: 3
MONDAY MORNING Oear You /3.1/

Total Plays: 109, Total Stations: 17, Adds: 1
JEREMY CAMP Take You Back (BEC/Tooth & Nail
Total Plays: 101, Total Stations: 5, Adds: D

FADED ME Free findependent)

Total Plays: 91, Total Stations: 8, Adds: 0

APOLDGETIX JC's Mom (Parodudes/
Total Plays: 90, Total Stations: 11, Adds: 1
SCHEMA Maybe findegendent)

Total Plays: 87, Total Stations: 7, Adds: 1
SONICFLODD This Generation (IV0/

Total Plays: 72, Total Stations: 10, Adds: 0
BY THE TREE Hold You High fFervent/
Total Plays: 64, Tota! Stations: 4, Adds: 0
CHARITY VON Shine (Slanted/

Total Plays: 61, Total Stations: 8, Adds: 1

\Total Plays: 184, Total Stations: 10, Adds: 2 Total Plays: 72, Total Stations: 3, Adds: D

Subscribe to the most comprehensive and up-to-the-minute coverage o radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE

* R&R: The Industry's Newspaper
* R&R Today: The Industry's Leading Daily Fax

* R&R's Today's News
E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource guide available

* SAVE OVER 25%!

R&R’S INDUSTRY VIP PACKAGE IS $44588
(Regular rate $595.00)

Call R&R at: Subscribe online:
310-788°1625 www.radioandrecards.com
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Rhythmic Specialty Programming

ARTIST TITLE LABEL(S)
GRITS We Don't Play (Gotee/

M.0.C. Daddy We Need Ya /Move/

FLYNN fISHARLOCK POEMS Get Up fillect)

FLAME QOpen My Heart (Cross Movement)

CROSS MOVEMENT Lord You Are (Cross Movement)
SINTAX.THE.TERRIFIC Dramamine fect/
APT.CORE | Am A Temple (Rocketown/

KJ-62 Are You Rea! (BEC/Tooth & Naill

PHANATIK Shot Clock (Cross Movement)

RJ HELTON Why Don't We Pray (B-Rite)

o 4

W W ARTIST TITLE LABELS) WM ks "B siows W W aamsT TME LABEL(S) T stn "G ok
1 ©  SELAH ANMy Praise (Curt/ 382 +13 13190 1 1 MERCYME Homesick (WO/Curb) 1044 20 15 350
3 2 MERCYME Homesick /VO/Curty 332 2 1 18/0 2 2 CASTING CROWNS Voice... Beach Street/Reunion/PLG) 932 .29 20 310
. ©  STEVENC, CHAPMAN Much 0t A CHE) 300 . S 7 ©  JEREMY CAMP Take YouBack (BEC/Tooth & Nai) 916 +153 8 363
. LA L * ! 3 4 STEVENC.CHAPMAN Much Of You (Spamow/EMICMG) 843 23 16 310

2 4 CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 297 -45 19 1710 4 §  THIRD DAY You Are Mine (Essential/PLG/ 770 .35 19 2610
§ @  MARKSCHULTZ He Will.. (WordCurtyWarner Bros) 280 +1 12 1600 5 6 MONK & NEAGLE Dancing With The Angels (Ficker/ 709 85 7o 280
o 6 7 SALVADOR Heaven Word/CurtyWarner Bros) 662 111 16 2600

7 @ AMANDAOMARTIAN Worlhy s... integiyVertca] 282 +22 v B 9 @  MARKSCHULTZ He Wil.. WordCurt/Warner Bros) 617 +21 16 26/1
6 7 PAUL BALOCHE Oftering flntegrity/Verticall 225 -16 17 13/0 " o SELAH All My Praise (Curt) 588 +24 10 2210
" ©  BEBO NORMAN Nothing Without You (EssentialPL6) 214 +24 4 m 15 g BIG DADDY WEAVE... You're Worthy... (Fervent) 584  +100 5 2712
10 ANDY CHRISMAN Complete (psie/SHEL TER) 582 +17 12 210

9 O WATERMARK KneesToToeEarh ocketown) 203+ 5 e 8 12 PHILLIPS, CRAIG & DEAN YouAreGod Alone %0/ 576 50 23 2300
1 @  NICOLEC. MULLEN | Am (WordContyWarner Bros) 201 +10 6 161 12 @  NEWSONG When God Made You (Reunion/PLG) 539 425 16 21
8 11 THIRD DAY You Are Mine (Essential/PLG) 197 A1 18 10/0 17 @ BEBO NDRMAN Nothing Without You EssentiafPLG/ 503 +78 4 251
) 2 16 @  AVALON | WannaBe With You (Sparow/CMICMG) 489 +13 8 210

13 12 JENN WEBER One Pure ..Creative Trust Workshop) 157 20 710

W DR e 23 @  CHRIS TOMLIN Holyls The Lord (Sparrow/EMI CMG) 477 +108 4 253

15 (D  VARIOUS ARTISTS Extaordinary God Discovery House) 148 +6 4 10 18 D BETHANY DILLON Lead Me On (Sparrow/hi CME) 814 +1 6 190
12 14 NEWSBOYS Presence... (Sparrow/EMI CMG) 147 3 20 8/0 24 @ SONICFLOOD Your Love Goes On Forever (IV0/ 406 +42 7 1712
) 20 @  NICOLEC.MULLEN | Am (WordCurtyWarner Bros) 405 +10 12 190

18 CHRIS TOMLIN Indescribable (Sisteps/Sparow/EMI CMG) 137 +5 19 810

® ) 22 @  BYTHE TREE Hold You High (Fervent) 401  +29 5 1910

O RUSSLEE Swestest Sound (Vertical Vive) 136 +20 L 21 @  SHAWN MCDONALD ANl Need... (Sparow/EMICMG) 383 +6 10 190
16 17 CAEDMON'S CALL There's Only One... (Essential/PLG) 135 4 15 8i0 25 @  MATTHEW WEST YouKnow... (Sparow/EMICMG) 378 +12 3 150
T 18 BABBIEMASON Jesusis (Spring Al - 18 7 1 26 @  SCOTTKRIPPAYNE Gentle Revolution (Spring W) 332 +16 6 140
) 18 24 NATALIE GRANT Live For Today /Curdy 3 B 15 140

17 19 C.BILLINGSLEY InYour Presence (Peperal Entertainment) 129 4 4 90 28 @  OVERFLOW CryOn My Shoulder (EssentialPL6) 305 +22 3 10
= @  MONK & NEAGLE Dancing With The Angels (Flicker) 126 +23 2 9N 29 @  CHRISRICE Me &Becky (Rocketown/ 286  +43 2151
— €D PAULCOLMAN Gloria (Al God's Children) flagop) 269 +45 6 121

19 Inspo reporters. Songs ranked by total plays for the airpiay week of Sunday 2/13 - Saturday 2/19. @ RACHAELLAMPA No UL Une el 12 BB +16 ! i

© 2005 Radio & Records 30 @  SWITCHFOOT Thisls Your Life (Spamow/EMICMG) 245 +14 2

7 30 POINT OF GRACE | Choose You (WordCurtyWamer Bros) 217 -76 20 130

© 2005 Radio & Records

37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 2/13 - Saturday 2/19.

NEW & ACTIVE

NATALIE GRANT Held (Curd)

Total Plays: 176, Total Stations: 11, Adds: 3

WATERMARK My Covering (Glory Glory) (Rocketown/

Total Plays: 176, Total Stations: 8, Adds: 0

ZOEGIRL About You (Sparow/EM! CMG)

Total Plays: 167, Total Stations: 13, Adds: 7

MICHAEL W. SMITH Bridge Over Troubled Water Reunion/PLG/
Total Plays: 159, Total Stations: 10, Adds: 3

KUTLESS It's Like Me (BEC/Tooth & Nad]

Total Plays: 153, Total Stations: 9, Adds: 1

RUSS LEE Sweetest Sound (Vernical Vibe/
Total Plays: 150, Total Stations: 9, Adds: 0
EXIT EAST Ak Of This fFervent/

Total Plays: 146, Total Stations: 6, Adds: 0
KARA WILLIAMSON Where You Are /N0/
Total Plays: 141, Total Stations: 7, Adds: 0
FFH You Drive, 'Y Ride (EssentighPLG)

Total Plays: 140, Total Stations: 11, Adds: 8
OUT OF EDEN Fairest Lord Jesus /Gotee/
Total Plays: 140, Total Stations: 11, Adds: 1

In
Dreams
She Runs...

Muscular dystrophy must be
stopped — and it will be. MDA, the
Muscular Dystrophy Association, is fund-
ing research to find treatments and
cures. To learn more, call 1-800-FIGHT-MD
or go to www.mdausa.org.

Where hope begins

February 25, 2005 Radio & Records ® 71

www americanradiohistorv com



www.americanradiohistory.com

LATIN FORMATS

JACKIE MADRIGAL
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Puerto Rico’s Love
Affair With Music

A look at the market’s musical diversity

Jhen we think of Puerto Rico, we automatically think
'.‘tropical music, but the country’s musical diversity is greater
than people imagine. Not only does radio have a strong pres-
ence and influence there, so do TV and other mediums. In fact,
Puerto Ricans love music so much that there are artists who are
able to make a living there without having to leave the island.

At this point everyone has heard of the
. newest music craze, reg-
gaeton. Unless you've
been living under a rock,
you've heard a couple of
reggaet6n songs on the
radio, either ona Latin or
general-market station.
And Puerto Rico is cred-
ited with developing and
exporting the genre to the
world, although it origi-
nated in Panama. That’s a lot of influence.
“That’s because we breathe music,” says
WIAC/Puerto Rico PD Raymond Torres.
“This country lives music. My dad used to live
with the radio on 24/7, and that's how peo-
ple live here. We listen to and buy a lot of
music. And because we love music, we are
open to many music genres. We open up to
Mexican music, reggaeton, Latin rock — ev-
erything.”
The Ups And Downs

Another reason Puerto Rico has such an
influence on music and is so influenced by it
is because it is so centrally located. “Puerto
Rico is between America on one side and Lat-
in America on the other,” says WXYX/Puer-
to Rico PD Hermidn Davila. “We are right in
the middle. There are a lot of musical fusions
happening in Puerto Rico.

“English music has its own space, and peo-
ple like listening to it. Santo Domingo is our
neighbor, which influences our merengue. We
developed reggaeton, which originated in
Panama, and we launched it internationally.
That genre is seeing an evolution and is incor-
porating bachata, which also comes from the
Dominican Republic.

“We also have salsa, which is very Puerto
Rican but also comes from another of our
neighbors, Cuba. Now we are even getting
musical influences from Spain, with artists like
David Bisbal, Rosario and Bebe. We are a cen-
tral point in the Caribbean.”

One genre that seems to be having a prob-
lem right now, according to Torres, is tropi-
cal music. “Of course, it all depends how you
look at it,” he says. “Some people see regga-
72 ® Radio & Records February 25, 2005

Hermdn Davila

etén as tropical. But, to me, tropical music is
salsa, merengue, bachata and those thythms
that have more wind and other instruments.
I see reggaeton as hip-hop in Spanish, not
tropical.”

Not only do the Tropical stations in Puerto
Rico have to deal with the lack of tropical
product, so do the CHRs, which play the hits,
no matter the genre. Torres says, “In the case
of the CHR stations that play tropical, there is
nothing for them, with the exception of Gil-
berto Santa Rosa, Victor Manuelle and Marc
Anthony — from the tropical album he re-
leased.

“The relationship
between artists and
radio in Puerto Rico
is very direct. Radio
is what helps arlists
get their music out to
the audience.”

Herman Davila

“And merengue is worse. Besides Juan Luis
Guerra, who released a new album and pro-
moted the two tropical tracks from it, there’s
nothing else.”

Although Torres’ station is AC and more
ballad-driven, it is also affected by the short-
age of tropical music. “What stations have had
to do is reach out to other genres to cover the
empty slots left by tropical,” he says. “In the
case of AC stations, we can dip into some of
our recurrents.

“The CHR stations that used to play tropi-
cal now have open slots for artists from Spain,
like Bebe and others. At the same time, it has

LOVE IS IN THE AIR Jennifer Peiia and Obie Bermiidez opened up about their relationship on
Cristina’s TV show. Seen here are (I-r} Pena, Bermidez and Cristina.

hurt us, because the AC and CHR stations are
very similar, although they play a little bit of
English-language music.”

A Hit Is A Hit

The fact that CHR stations in Puerto Rico
play English-language music speaks to the
openness not only of Puerto Rican radio, but
the Puerto Rican audience as well. Puerto
Ricans, like audiences in Latin America, have
no problem accepting that their favorite CHR
station mixes English-language hits with
Spanish-language ones.

“We do program English-language music,
and the public really responds to it,” says
Davila. “Our station is CHR, and I stay up-to-
date on what is going on in the market in or-
der to play the biggest hits.

“These are songs that enter the market
through cable TV, get exposure through their
videos and have high sales. We play what’s
hot in the American market, the hot reggaeton
songs and the hottest Latin pop songs, and it
works really well for our station.”

That openness to music, regardless of genre,
language or influence, is a sign of growth for
radio in Puerto Rico. “Itis good, because it has
forced us to open up to other music genres,”
Torres says. “When I programmed WCOM
(Cosmos)/Puerto Rico a while ago, when it
went Latin Rock, people thought we were cra-
zy and that we wouldn’t have a music library
to take music from.”

Cosmos later flipped to its current format,
Contemporary, as WODA (Onda), but Torres
says that had more to do with a lack of belief
in Cosmos from the sales side than __
the music itself. “Many people still
ask me why Cosmos wentaway,” he
says.

In fact, radio in Puerto Rico seems
to be taking a turn toward pop rock,
and the influence of ballads is wan-
ing. “We are now looking at a shift
toward that type of music,” says |
Torres. “It’s almost like the era of
Chayanne, Cristian and Ricky Mar-
tin is over and new artists are mov-
ing in, like David Bisbal, Obie Bermtidez and
Julieta Venegas.

“They don’t necessarily sing all ballads;
their music is more pop. And although those
other artists do have pop songs, their strong
suit is ballads. Look at the product we're get-
ting now, like Juanes, whose music is pop
rock, not ballads.”

Even Mexican music is making a comeback
in Puerto Rico. “In the 1950s and 1960s tradi-
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Raymond
Torres

“This country lives
music. My dad used to
live with the radio on 24/
7, and that’s how people
live here. We listen to
and buy a lot of music.
And because we love
music, we are open to
many music genres.”

Raymond Torres

tional Mexican music was very strong here be-
cause of the influence of Mexican movies,”
says Torres. “It later faded a bit, but it has
picked up again because of Univision TV's ar-
rival in the market, and also with Luis
Miguel’s new album, which is ranchero.
“There are also Cristian and Alejandro
Fernandez, who are also strong, and Marco
Antonio Solis always gets airplay and does
really great shows when he comes here.”
Radio’s Power

There is a strong connection between art-
ists and radio in Puerto Rico. By giving artists
airplay, radio can help them on their
way to international stardom. “The
relationship between artists and ra-
dio in Puerto Rico is very direct,”
says Davila. “Radio is what helps
artists get their music out to the au-
dience. The many artists who come
to the island from other countries to
do promotions or live events do so
because their music is already being
heard on the radio.

“We also help Puerto Rican artists
get exposure. In the case of reggaetdn, for ex-
ample, Puerto Rican artists are charting in
Puerto Rico, and program directors in other
markets look at that. They study what Puerto
Rican stations are playing.

“That's how artists begin to get invited to
perform in New York and begin to chart in
Latin America and so on. The influence that
stations here have on artist development is
very direct.”
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REG/ONAL MEXICAN TOP 30

e February 25, 2005 . ’ I rowereD 13
WEEK  WEEK  ARTIST TITLE LABEL(S) e pLivs CHART Py L] E ! l A B A SE
2 a INTOCABLE Aire (EM/Latin) 1399 +42 6 3an .
1 @ CONJUNTO PRIMAVERA Hoy Como Aver (Fonovisa) 1318 +11 6 380 MOST ADDED
3 3 LOS TUCANES DE TIJUANA EIVirus Del Amer (Universal) 1262 -26 13 38/0 TSI E [CAneL 005
4 4 K-PAZ DE LA SIERRA Volveré (Univision) 984 50 19 36/0 LOS HOROSCOPDS DE DURANGO Si La Quieres (Jisa) 2
5 5  LOS HURACANES DEL NORTE Ti Ponte En Mi Lugar (Univision/ 758 17 6 23)0
8 e LALO MORA Si Me Vas A Dejar (Edimonsa) 753 +51 10 22j0
o LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) 728 +525 1 0/0
6 8  BETO Y SUS CANARIOS Esta Llorando Mi Corazon (Edimonsa) 724 -42 19 34j0
9 9  BANDA EL RECODO Ya Soy Feliz (Fonovisa) 674 21 1" 23/0
10 @ LOS HOROSCOPOS DE DURANGO Sila Quieres (Disa/ 658 +47 4 20
7 11 GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa/ 581 141 16 2810 M 05 r
1 12 LA AUTORIDAD DE LA SIERRA Me Quedé Sin Nadie (Disa/ 579 -19 2 10 INCREASED FI-A YS
14 @ DIANAREYES Rosas (Universal) 512 +16 14 21J0 TOTAL
13 14 GRUPO BRYNDIS La Ultima Cancién (Disa/ 511 A 12 17j0 ARTIST TILE LABEL(S) WCRERSE
23 @ LDS TEMERARIOS Sombras (Fonovisa) 498 +102 17 19/0 LOS TIGRES DEL NORTE La Sorpresa (Fonovisal +526
21 @ JULIO PRECIADO Lo Mejor Fue Perderte (Sony BMG) 498 +70 3 110 TORO Y FREDDY Lo Lindo De Ti Disa/ +320
Q LOS INVASORES DE NUEVD LEON Si Por Mi Fuera (EM/ Latin) 497 +265 1 mn ;ﬂzm:ﬁ:gissnﬂfnﬂunﬂg llill: Si (P[o;’ ;Jlli F”u’jra fM/lﬂ!fll/i-;z?
12 18 KUMBIA KINGS Fuego EM/ Latin) 495 -76 19 25/0 a Na Na, Dulce Nia (EM/ Lt o
17 (D) BRDNCD “EL GIGANTE DE AMERICA" Sefior Mesero (Fanovisa) 487 +15 6 20/0 f:'::';:{f“fm":ﬁ:';: z: X:rmauﬁmgm . :::?4
18 20 PESADO Te ADUGS(O Lo Que Quieras (Warner M.L) 470 -1 8 15/0 CHICOS DE BARRIO Amores Que Matan (EM/ Latin) +179
20 @ GRUPO INNDVACION Mafiana Que Ya No Esté (Fonovisa) 462 +23 5 14j0 GRUPO MONTEZ DE DURANGO Adiés Amor Te Vas Disd)  +172
24 @ BETD Y SUS CANARIOS A Usted (Disa/ 437 +42 5 1811 LOS TEMERARIOS Sombras (Fonovisa/ +102
16 23 ISABELA AManosLlenas (Disa/ 415 63 18 230 LOS NIETOS La Chica Del Bikini Anl Universal +96
22 24  PALDMD MiTristeza (Disa) 405 -20 13 1710
19 25  LOS RIELEROS DEL NORTE Tu Nuevo Carifiito (Fonovisa/ 396 -68 19 24/0
15 26 ANABARBARA loca (Fonovisa) 388 -96 13 16/0
29 @ POLO URIAS Mi Primer Amor (Fonovisa) 375 +26 2 1001
25 28  DUELO Bienvenido Al Amor (Univision) 369 -16 6 13/0
@ JOAN SEBASTIAN Como Olvidar (Balboa) 361 +58 1 40
27 30 YOLANDA PEREZ La Reina Del Mall (Fonoviss) 361 2 6 1410 MOST
49 Regional Mexican reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the PL A YED RE C URREN TS
airplay week of 2/13-2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R TOTAL
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest | ARTIST TITLE LABEL(S) PLAYS
week-t0-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned | PESADO Ojaté Que Te Mueras (Warner M.L) 487
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records PATRULLA 81 No Aprendi A Olvidar (Disa/ 464
TRINY Y LA LEYENDA Vete Ya Universal) LOS HOROSCOPOS DE DURANGO Dos Locos (Jisa/ 362
Total Plays: 213, Total Stations: 5, Adds: 0 LOS MORROS DEL NORTE Oos Botekas De Mezcal L2 Sierra) 269
NEW & ACTIVE L0S TIGRILLOS La Etica (Dis3) BANDA EL RECODD Ocfante Oe M fFonovisa) 28
£L PODER DEL NORTE En Tu Basura (Disa/ Total Plays: 201, Total Stations: 15, Adds: 0 LOS HURACANES DEL NORTE Te Perdoné Una Vez (Univision) ~ 256
Total Plays: 358, Total Stations: 9, Adds: 0 PAQUITA LA DEL BARRIO Las Rodilleras (Ba/boa) PALOMO Miedo (Disa/ 245
LUPILLO RIVERA Renunciacian (Univision) Total Plays: 201, Total Stations: 5, Adds: 0 RAMON AYALA Y Bailando (Freddie/ 236
Total Plays: 339, Total Stations: 16, Adds: 1 CARDENALES DE NUEVD LEON El Llanto De Un Borracho (Disa) PATRULLA 81 Como Pude Enamorarme e Ti (isa) 22

LA DRIGINAL BANDA EL LIMON Abeja Reina (Edimonsa)
Total Plays: 298, Total Stations: 11, Adds: 0

JENN! RIVERA Amiga, Si Lo Ves {Univision)

Total Plays: 262, Total Stations: 7, Adds: 0

Total Plays: 197, Total Stations: 14, Adds: 0

LOS ANGELES AZULES £lla Se Olvidd De Mi (Disa)
Total Plays: 160, Total Stations: 7, Adds: 0

RAUL BRINDIS Otra Noche Mas Sin Ti (Disa/

Total Plays: 136, Total Stations: 5, Adds: 0

Songs ranked by total plays

GRUPO MONTEZ DE DURANGO Lastima Es Mi Mujer (Disa) 207

Station playlists for all R&R
reporters are available on the web
at www.radioandrecords.com.

MANAGER’S/A MINUTE

Your Free, Weekly E-Mail

« Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.

* Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

* Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.
Iru:lusfn_.r event calendar update

If Ynu've Got 60 Seoonds
You'll Want To Read the R&R Mmer's M‘mute'

To s.ubscnbe s&nd your name, email and contact mformatlon to managersminuteﬂr-ﬁumdmnﬂh.com

www americanradiohistorv com
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CONTEMPORARY TOP 30

February 25, 2005 FC:WEHED
T — M e e wgros MEDIABASE
2 @ JULIETA VEREGAS Algo Ests Cambiando (Sony BMG) 761 +20 10 1900
1 2 JUANES Volverte AVer (Universal 730 .20 9 2110 MOST ADDED’
4 3 CRISTIAK TeBuscaria (Sony BMG) 621 34 12 20/0
3 4 JUANES Nada Valgo Sin Tu Amor (Universall 586 78 20 2710 v ;';L;B‘A‘B:;i’r Dol B ooy S =
7 e ALEKS SYNTEK f/ANA TORROJA Duele EIl Amor (EM/ Latin) 560 +3 20 23j0 RICARDO ARJONA La Muier (lue No Sofié /SanyEMb‘/ 2
6 6  ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony BMG) 537 33 20 2210
5 7 PAULINA RUBIO Dame Otro Tequila (Universall 527 -85 17 22/0
8 8 LA S5A.ESTACION EI Sol No Regresa (Sony BMG/ 474 13 12 1801
g 8 KALIMBA Tocando Fondo (Sony BMG) 467 14 8 1510
18 @ JUANES La Camisa Negra (Universall 460 +125 2 n
10 11 OBIE BERMUDEZ Todo El Afio (EM/ Latin/ 403 53 16 18/0
13 @  LUIS MIGUEL Sabes Una Cosa (Warner ML 398 +42 3 7i0
1 13 PEPE AGUILAR Miedo (Sony BMG/ 364 54 20 20/0
12 14 DAVIDBISBAL Esta Ausencia (Universal 361 -5 12 13f0
17 @ REYLIBARBA Amor Del Bueno (Sany BMG/ 360 +24 5 1112 M OS r
12 @ MARCO ANTONIO SOLIS MiMayor Sacrificio (Fonovisal 358 +2 17 1710 INCREASED PLAYS
15 m FEY La Fuerza Del Desting /EM/ Latin) 356 +1 8 10/0 TPOL'I'AAVL
16 18 CARLOS VIVES Voy A Olvidarme De Mi /EM/ Latin/ 323 -19 9 8i0 ARTIST TITLE LABEL(S) INCREASE
18 19 ALEJANDRO FERNANDEZ Qué Léstima (Sany BMG) 319 5 3 610 JUANES La Camisa Negra (Universall +125
20 20  PEPEAGUILAR El Autobs (Sony BMG) 292 3 6 12i0 FRANCO DEVITA Ay Dios (Sany BMG) +81
2% @ LUIS MIGUEL Que Seas Folz Warner ML) 278 +15 18 1410 2:'::::&"5%::2?&1%:5% ”‘;;’/”’ I;:
el e LRIl 278 30 5 12001 GILBERTO SANTA ROSA Enséiame A Vivir Sin T (Sony BMG/  +54
24 23 GLORIA TREVI En Medio De La Tempestad (Sony BMG) 264 -1 16 9/0 RBD Rebelde (EM Latin) +53
23 24 TOMMY TORRES Dame Esta Noche (0le Music/ 264 N 3 2 DON OMAR wHECTOR “EL BAMBINO” & ZION Ronca (¥ Musis/ +52
22 25  LAURA PAUSINI Escucha Atento (Warner M.L) 247 49 18 13i0 LUIS MIGUEL Sabes Una Cosa fWarmer M.L) +42
@  CONJUNTO PRIMAVERA Hoy Como Ayer (Fanovisa) 243 +22 1 610 LOS NUEVOS SABROSOS Evidencias (tisco At +39
28 @ DADDY YANKEE Gasofina (V/ Music/ U1 410 4 90 RONG s e +38
@  YAHIR Te Amaré (Warner M.L) 238 +25 1 5/0
— @ N.ORE.fININA SKY & DADDY YANKEE Oye MiCanto (Roc-A-Fella/lDJMG) 236 +20 6 70
27 30  ENANITOS VERDES TuCarcel {Universal) 231 24 18 12i0
32 Spanish C y reporters. A airplay data supplied by Mediabase Research, a division of Premiere Radio Netwarks. Sengs ranked by total plays for the

airplay week of 2/13-2/19. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest Ew & A CTIVE
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays ({times 100). Each daypart on each station is assigned N

an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records

LA 5A. ESTACION Algo Més (Sony MG/
Total Plays: 216, Total Stations: 5, Adds: 0

MOST ToraL
ARTIST THLE LABEL(S) PLAYS
PLAYED RECURRENTS SORAYA Liévame (EM) Latin/
KALIMBA No Me Quiero Enamorar (Sony BMG) 283 Total Plays: 167, Total Stations: 7, Adds: 1
TOTAL |
ARTIST TITLE LABEL(S) PLAYS SIN BANDERA Qe Lloro (Sony MG/ 219 -
LA OREJA OE VAN GOGH Rosas (Sony BMG/ 393 | FRANCO DEVITA Td De Qué Vas (Sony BMG/ 269 Songs ranked by total plays
JULIETA VENEGAS Lento (Sany BM5) 356 | MANA Mariposa Traicionera (Warer M.L) 266 Station playlists for all R&R
JULIETA VENEGAS Andar Canrigo (Sony MG/ 347 | CHAYANNE Cuidarte E| Alma (Sany BMG) 253 reg:mers are available on the web
www.radicandrecords.com.

FRANCO OE VITA H/SIN BANOERA Si La Ves (Sony SMG) 31 | OBIEBERMUDEZ Antes (EM) Latin 240

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable

PLASTIC

Many sizes and colors available BANNERS

Durable enough for indoor or outdoor use

Advertise your message in any color

Call today for more information!
1-800-231-6074 www.rollasigh.com
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®
LATIN FORMATS
February 25, 2005
4 N\ )
TROPICAL TOP 25 ROCK/ALTERNATIVE
WEEK  ARTIST TITLE LABEL(S) sonts W ARTIST Tile Labeks)
1 JUANLUIS GUERRA Para Ti Vane Music/Universal] 191 1 MOLOTOV Amateur (Universal)
2 MARCANTHONY SeEsfuma TuAmor (Sony BMG/ 189 2 STOIC FRAME Demonios Det Asfalto (E/ Comandante/V&.J)
3 MONCHY & ALEXANDRA Perdidos (/&N 178 3 VOLUMEN CERO Autos (Warner M.L)
4 ELGRAN COMBO DEPUERTO RICO ElMatrimonio (Sony BMG/ 157 4  ENJAMBRE Biografia (Osa/V&.J)
5  GILBERTO SANTAROSA Piedras Y Fores (Sany BMG) 98 5  LIQUITS Chido (Surco/
6  TITONIEVES f/LA INDIA Ya No Queda Nada (SGZ Entertainment) 97 6  ELY GUERRA Dijos Claros, Labios Rosas (Higher Octave/
7 TITOROJAS Quiero MP/ 93 7 VICENTICO Los Caminos Oe La Vida (Sony BMG)
8  OBIEBERMUDEZ TodoEl Afio (EM/Latin) 88 8  LUCYBELL Hoy Sofié (Warner M.L.)
9  AVENTURA LaBoda (Premism) 87 9 JULIETA VENEGAS Algo Estd Cambiando (Sony BMG/
10 DADDY YANKEE Lo Que Pasd, Past ¥/ Music/ 84 10 LALEY Mirate (Wamer M.L)
1 CHARLIE CRUZ Ven Bevirame Otra Vez (SGZ Entertainment! 83 11 ELY GUERRA Te Amo, | Love You fHigher Octave)
12 DOMENIC MARTE Ven Tu (/&) 77 12 PANTEOR ROCOCO La Ciudad De La Esperanza (Delanuca/DLN)
13 ELVIS CRESPO Pan Comid (0l Music/ 75 13 1GNACIO PENA Donde Estabas (Everywhere Music/
14 JUANES VolverteAVer Universal) 74 14 JUANES La Camisa Negra Universal)
15 DSCAR O'LEON Enamoraito /Sony BMG/ 74 15 RABANES & DON OMAR Rockton (Seny BMG/
W Ul RS IR n Songs ranked by total number of points. 11 Rock/Altemative reporters.
17 GILBERTO SANTA ROSA Enséfiame A Vivie Sin Ti (Sony BMG) 70 \. J
18 JULIOVOLTIO Julito Marafia (Sony BMG/ 70 ~
19 ENRIQUE FELIX Galetitas De Avena (Mayimba Productions) 66
20  CARLOS VIVES Voy A Olvidarme De Mi (EM/ Latin/ 63 R E C OR D P 0 OL
21 LOS TOROS BAND Perdoname La Vida Universall 58 W ARTIST Tite Labe)
22 TITONIEVES Fabricando Fantasias /SGZ Entertainment/ 54 1 BANDA GORDA Traigo Fuego MP)
4 VY QUEEN Die / 1inag 52 2 EOOIE SANTIAGO Loco Por Tu Amor (MP/
24 KINITO MENOEZ Hony TdSiJony J&AN/ 52 3 TITOROJAS Quiero (M)
6 DLALALL3 il 52 4 EL GRAN COMBO OE PUERTO RICO El Matrimonio (Sony BMG/
Data is complied from the airpiay week of 2/13/05-2/19/05, 5  DOMINGO QUINONES ElMés Buscado (Universal)
L e ) | & TooRoSARIO Reskivs ey
7 VY QUEEN Dile (Perfect Image)
eecsccccscscccecios 8  MARCANTHONY Se Esfuma Tu Amor (Sony BMG/
9 DON OMAR Reggaetin Latino (Urban Box Office)
10 PAULINA RUBIO Dame Otro Tequila (Universal)
11 OBIE BERMUOEZ Todo El Ao (EM/ Latin)
12 AOASSA f[TAINO De Tra (Universal)
CONTEMPORARY - 13 JHOSY & BABY Q Sazén De Milsla (Univision)
4 14 NORIEGA fiTITO “EL BAMBINO" Te Encontraré (Flow Music/Cutting)
1 15  KINITO MENOEZ Hony Tu Si Jony (/&N)
HOMBRES G Por Qué No Ser Amigos (Warner M.L.)
Songs ranked by total number of points. 22 Record Pool reporters.
o J
REGIONAL MEXICAN 4 A
- - -
iQué Pasa Radio!
CONJUNTO ALACRAN Duele Ei Amor Universal)
CONJUNTO ATARDECER Y Te Vi Con £l {Universal
DIANA REYES Basta 53 ;U”l;:,,sa/, i After three weeks at No. 2 on the Regional Mexican chart, intocable
LOS KAPSI Mariposa (Universal) finally make it to the No. 1 position with “Aire,” and they bump
LOS TELEZ Gritaria (Mock & Roly Conjunto Primavera’s “Hoy Como Ayer” to No. 2. Tigres Del Norte
sgmm‘\v“{‘}\’fg:m:av“:"avﬂzf i;:'/'l’” enter the chart at a surprising No. 7 with “La Sorpresa,” while Los
= e Invasores De Nuevo Leén debut at No. 17 with “Por Si Me Fuera.”
Julio Preciado takes another big jump, from No. 21 to No. 16, with
“Lo Mejor Fue Perderte,” while Joan Sebastian’s “Cémo Olvidar”
TROPICAL enters the chart at No. 29.
Who could have predicted this: Juanes gets bumped from the No.
VICTOR MANUELLE La Vida Es Un Carnaval (Sony BMG) 1 position on the Contemporary chart by Julieta Venegas’ “Algo Esta
Cambiando.” Not to worry, Juanes still holds the No. 2 and No. 4
positions, while his newest single, “La Camisa Negra,” jumps from
No. 18 to No. 10. Conjunto Primavera’s “Hoy Como Ayer” enters the
ROCK/ALTERNATIVE 222 chart at No. 26, while Yahir's “Te Amaré” makes its debut at No. 28.
X Remember that you, radio PDs, are responsible for the hits, the
HOMBIRES! Posiis No'Ser Aripus Mrmey ML) debuts and the drops. Report your adds and make things happen.
The deadline is Tuesday at noon PT.
L .‘ - J
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OPPORTUNITIES

R&R Opportunities

Vice President,

Job responsibilities include:

song, Good Of' Boys

For a job application,

e serve as expert on all things The Dukes of Hazzard
e maybe take The General Lee for a Spin

please visit: CMTDukesInstitute.com

CMT Dukes of Hazzard Institute”

Get paid $100,000 for one year to watch television!

e watch The Dukes of Hazzard weeknights on CMT
e know the words to The Dukes of Hazzard theme

*The position requires the execution of a one-year, $100,000 Independent Contractor agreement with GREAT!

EAST

PROGRAM DIRECTOR
105.7 The X, WQXA-FM (Har-
risburg/York/Lancaster) is in
search of its next great Pro-
gram Director. Applicants must
have Rock programming expe-
rience with a proven track
record, be a strategic thinker,
be battle tested, have a strong
marketing and promotional
sense, database management
skills, strong selector skilis, and
the ability to manage a live
and local morning show.
Great company, great station,
great people. If you feel you
fit these qualifications, rush
your resume and MP3 to
hr.harrisburg@citcomm.com
or mail to Citadel Broadcasting
Company, Attn: Human Re-
sources, 919 Buckingham
Bivd. Elizabethtown PA 17022
ASAP Citadel Broadcast Com-

SOUTH

WRR CLASSICAL FM Dallas seeks a
Program Director. Responsible for
planning, management, and coordination
of on-air operations. Must demon-
strate knowledge of radio technology,
classical music, and ability to coach
and motivate staff. Visit www.
LivingstonAssociates.net for complete
listing. EOE (2/25)

MIDWEST

NEWS DIRECTOR
Fulltime opening for experienced
newsperson who loves not only
being first with the story, getting the
story behind the story, but also is
passionate about coaching others to
the same level. You'll work with a
staff of professionals and oversee a
2-person news staff at small-mar-
ket AM, plus 2 FM’s located about
2 hours south and west of Chicago.
Excellent place to live and work!
Good pay, health, dental, life insur-
ance, 401k, savings plan plus DB
pension plan funded by company.
We are the established stations in
this Midwest market. Send resume
and demo to: WLPO/WAJK/

BROADCASTING

VP/GM & PD OPPORTUNITIES
AT NEW DALLAS AM DUOPOLY
Start-up excitement! Unique opportu-
nity to build new 35kw AM1160 and
re-start legendary 50kw AM1190,
both debuting in Dalias soon. Positions
require energetic self-starters with
strong work ethic who thrive in an
entrepreneurial environment; success-
ful start-up experience a definite plus.
VP/GM must have history of major
market management achievements,
substantial GSM expertise and «a
proven ability to build a strong direct
local sales staff. Working knowledge
of the Dallas market preferred. PD
must be a major market program-
ming guru well-credentialed in the
news/talk/information genre and
eager for the challenge of building
new formats with compelling local
content. On-air credentials preferred
but not required. Both positions offer
a competifive salary/full benefits pack-
age plus lucrative performance-based
bonuses and long term incentives.
Immediate openings. Please send
detailed resume including salary
history in confidence to CEO,
First Broadcasting, 750 North St. Paul,
Tenth Floor, Dalles, TX 75201
or email attention CEO ot
hr@firstbroadcasting.com. EOE

POSITIONS SOUGHT

Established trave] talk
show ready to join your
talk format. The Travel-

ing Blues Show is looking
for a new outlet to ex-
pand our current loyal
listening audience.
julybillO4@yahoo.com or
call 631-327-6302.

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the following week’s issue, your ad must be
received by Thursday noon (PST), eight days prior to fssue |
date. Free Opportunities listings should be typewritten or
printed on 8 1/2' X 11" company/station lettarhead and are
accepted only by mail or fax; 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to: |
kmumaw®@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch (S60
for 1x. $50 for 2x). In addition, all ads appear on R&R'’s
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Gpportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the foliowing week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Bivd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

Publisher.

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year {plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to canceliation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. Al letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records 2005

WKOT’ PO Box 215, La Salle, IL POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor. Los Angeles, Califoria 90067.

61301 or to joyce@wlpo.net. EEO/
M/F employer.

pany is an Equal Opportunity
Employer.

HOW TO REACH US

WEBSITE: www.radioandrecords.com

RADIO & RECORDS / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067

CIRCULATION:
NEWS DESK:
R&R MUSIC TRACKING:

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050

310-788-1625 subscribe @radioandrecords.com
310-788-1699

310-788-1668

310-203-8727
310-203-9763
310-203-9763

310-203-8727 kmumaw @radioandrecords.com

310-203-9763 mailroom @radioandrecords.com
301-951-9051

newsroom @ radioandrecords.com

cmaxwell @radioandrecords.com jhoward @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 hmowry @ radioandrecords.com NASHVILLE BUREAU: 615-244-8822 lhelton @ radioandrecords.com

615-248-6655
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FEATURES

“Be Cool”

Interviews with John Travolta and Uma Thurman
Download these free interviews and more at
www.radiolinkshollywood.com

Contact Lori Lerner at {310)457-5358
A, (310)457-9869(Fax) radiolnks @aol.com (e-mail)

PUBLICITY PRINTS

Lithographed On Heavy, Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B&W 1000 — $100.00
Color 2000 — $408.00

#* PRICES INCLUDE
TYPESETTING & FREIGHT

“# FAST PROCESSING

* QTHER SIZES AVAILABLE

PRICES SUBJECT TO
CHANGE WiTHGUT NOTICE

Send 8x10 photo. check/M.O. Visa/MC_ instructions 10:
1867 E. Flonda Street. Dept. A Springtield, MO 65803
TOLL FREE: 1-888-526-5336
www.abcpictures.com

PICTURES

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEX/Discover accepted. One
inch minimum, additional

', _ 1 time $95.00
space up to six inches avail- g jnsertions  90.00
able in increments of one- 13 insertions  85.00-
inch. Rates for R&R market- 26 insertions  75.00
place (per inch): 51 insertions  70.00

Marketplace

(310) 788-1621

Fax: (310) 203-8727

e-mail: kmumaw@radioandrecords.com

MARKETPLACE

find Songs About Almost Anything!

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music
1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)\;\
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

> amenon
nrems o comarey

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067

VOICEOVER SERVICES

'Roberta Solomon |
Hearing is believing.

R 9
42d « TV imaging » Promos » Commercia Is
S hundreds of

stati
. ons around the world !

www.voicegal.com
913.341.8475

L W

mnonu:rno~.|

For a free demo, email us at:
info@davidkaye.com

JOE CIPRIANG

PROMOS

%) DAVE PACKER
VOICEOVERS
From Rock to News,
From Count?' to Christian,
1t

a voice that fits your format
www.davepacker.com 609-290-3333

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

(NEW VOICE)

'ALTERNATIVE

www.joecipriano.com

B
.. ‘_!. =
R | %
: oS
» | \ T
\ ﬂ 1
i s

R&R’s Year-End Chart Pack m
NOW AVARLABEER 09/

Includes year-end charts for all R&R formats from
1974 through 2004! Call (310) 788-1625 or email
subscribe@radioandrecords.com

ADID & RECORDS.
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GREEN DAY Boulevard Df Broken Dreams /Reprise/

KELLY CLARKSON Since U Been Gone (RCA/AMG/

CIARA fiMISSY ELLIOTT 1, 2 Step /LaFace/Zomba Label Group/

MARIO Let Me Love You 4/RMG/

JESSE MCCARTNEY Beautiful Soul /Holywood)

GWEN STEFANI flEVE Rich Girl {/nterscape/

EMINEM Mockingbird /Shady/Aft ) J

USHER Caught Up fLaFace/Zomba Label Group}

DESTINY'S CHILD Soldier /Columbia)

10 GAVIN DEGRAW | Don’t Want To Be L/AMG/

0 FRANKIE J. fIBABY BASH Dbsession (No Es Amor) {Columbis}

12 LIL JON... flUSHER & LUDACRIS Lovers & Friends (TV7)

@ §0 CENT Disco Infemo /G-Unit/Shady/Aftermath/interscapel

14 RYAN CABRERA True (£.V.L.A/Atlsntic}

@ GAME 1150 CENT How We Do /Afrermath/G-Unitinterscopel

16 JAY-Z & LINKIN PARK Numb/Encore (Warner Bras.)

17  NELLY f/TIM MCGRAW Over And Over (Derrty/Fo’ Reel/CurtyUniverssl)

18 KELLY CLARKSON Breakaway /Holfywood)

19 ASHANTI Only U (Murder inc /IDJMG}
NELLY N Dey Say (Derrty/Fo’ ReelUniversall
ROB THOMAS Lonely No More (Atientic/

22 MAROON 5 Sunday Moming (Octonell/AMG/
SNOOP DOGG f/JUSTIN TIMBERLAKE Signs (Doggystyie/Geffen/
MARIAH CAREY It's Like That isisnd//DJMG/
ALICIA KEYS Karma L/RMG)

26 JENNIFER LOPEZ Get Right (Epic/
BOWLING FOR SOUP Almost /SivertonelUive/Zomba Labe! Group)
NATALIE Goin’ Crazy {Lativm/Universal)

29 AVRIL LAVIGNE Nobody's Home /Arista/AMG)

30 SNOOP DOGG f/PHARRELL Orop It Like It's Hot (Doggystyle/Geffen/

“#1 MOST ADDED
GAVIN DEGRAW Chariot L/AMG/

#1 MOST INCREASED PLAYS
FRANKIE J. F/BABY BASH Dbsession (No Es Amor) (Cokumbia/

TOP5 NEW & ACTIVE
HOWIE DAY Coliide /£pvc/

T.1. Bring "Em Out {Grand Hustie/Atlantic/
AKON Lonely /[SRC/Universal)
OMARION D /Epic/

JENNIFER LOPEZ FIFAT JOE Hold You Down (£pic/

CHR/POP bsgins on Page 26.
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@ KELLY CLARKSON Breakaway Holywood)

2 LOS LONELY BOYS Heaven /08 Music/Epi
JOHN MAYER Daughters (Aware/Columbia)
MARTINA MCBRIDE in My Daughter's Eyes /RCA/
MAROON 5 She Wil Be Loved (Octone/J/AMG/
6 KEITH URBAN You'll Think Of Me (Capital)
€ TIM MCGRAW Live Like You Were Dying Curt)
8 HALL & OATES 'l Be Around (U-Watch/
8 PHIL COLLINS Don't Let Him Steal Your Heart Away /Atiantic/
MAROON 5 This Love (Octone/J/AMG)
11 HOOBASTANK The Reason f/siand//0./MG/

KENNY G. fJEARTH, WIND & FIRE The Way You Move /drista/AMG/

GOO GOO DOLLS Give A Little Bit (Warner Bros.)

MICHAEL BUBLE Home /743/Reprise/

ROD STEWART f/STEVIE WONDER What A Wonderful World (/RMG/

TINA TURNER Dpen Arms (Capitoll

RYAN CABRERA True (£.V.L.A/Atlantic)
18 MICHAEL MCOONALD Reach Out, I'll Be There (Motown/Universall
@ MERCYME Homesick (NO/Curt)
20 KATRINA CARLSON Drive (Kataphonic/

RICHARD MARX Ready To Fly (ManhattavEMC)

RAY CHARLES f/DIANA KRALL You Don’t Know Me (Concord)

SCOTT GRIMES Sunset Bivd. Velocity/
24 SHANIA TWAIN wiMARK MCGRATH Party For Two (Mercury/I0JMG/
25 J. BRICKMAN fIR. VOISINE My Love is Here (Windham HWAMG/
€1) VANESSA WILLIAMS You Are Everything /Lava/
€2) FIVE FOR FIGHTING if God Made You /Aware/Columbia)
td) FINGER ELEVEN One Thing (Wind-ug/
t2) ELTON JOHN All That Fm Allowed /Universall
€1) ROB THOMAS Lonely No More (Atisntic/

#1 MOST ADDED
MICHAEL BUBLE Home (743/Reprise/

#1 MOST INCREASED PLAYS
MAROON 5 She Will 8e Loved (Octone/ /AMG/
TOP 5 NEW & ACTIVE
MARDON 5 Sunday Momning {Octone///RMG)
JOE COCKER One (New Joor/UMe}
CROSBY & NASH Lay Me Down (Sanctuary/SRG/
HOWIE DAY Coliide (Epic/
ROD STEWART Blie Moon L/FMG/

AC begins on Page 46.
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GAME 50 CENT How We Do (Aftermath/G-Unit/lnterscopel
LIL’ JON... flUSHER & LUDACRIS Lovers & Friends /7V7)

50 CENT Candy Shop (Shady/Aftermath/interscope)

MARIO Let Me Love You L/AMG/

50 CENT Disco Inferng (G-Unit/Shady/Aftermatlyinterscope/
CIARA fIMISSY ELLIOTT 1, 2 Step /LaFace/Zombs Label Group!
DESTINY'S CHILD Suldier [Columbia)

FRANKIE J. {/BABY BASH Dbsession (No Es Amor) (Columbia/
EMINEM Mockingbird (Shady/Aftermativinterscope/

USHER Caught Up /LaFace/Zomba Label Group)

MARIAH CAREY It's Like That fisland//DJMG/

T.\. Bring ‘Em Out (Grand Hustie/Atlantic)

SNOOP DOGG fIPHARRELL Orop It Like It's Hot (Doggystyle/Geffen)
NATALIE Goin’ Crazy {ativmyUniversall

TRICK DADDY Sugar (Gimme Some} (Skp-N-Shide/Atlantic)

BABY BASH Baby F'm Back (Universalf

OMARION O /Epic/

LUDACRIS Get Back /Def Jam South/IDJMG/

TRILLVILLE Some Cut (BME/Warner Bros.)

DADDY YANKEE Gasolina /¥ Music/

YING YANG TWINS Wait (7V7)

BOBBY VALENTIND Slow Down [DTF/Def Jem/IDJMG}

TORI ALAMAZE Don’t Cha (Universal)

LLOYD BANKS Karma {/nterscope/

PITBULL fILIL’ JON Toma (7¥T}

ASHANTI Only U Murder Inc./IDJMG)

NIVEA fiLIL’ JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group/
AKON Lonely (SRC/Universal)

GAME Hate It Or Love It /A fftermuntfyiF-Limitimarrospai
JENNIFER LOPEZ Get Right /Epic/

#1 MOST ADDED
AKON Lonely (SRC/Universal

#1 MOST INCREASED PLAYS

50 CENT Candy Shop ey ffermaihfiniarscane)
TOP5 NEW & ACTIVE

M. JONES FIS. THUG & P. WALL Still Tippin® (SwishaHouse/Asylum/Warner Bras.)

MARIO How Could You (/RMG/
K YOUNG Happy Together (Treacherous/
LIL’ JON FAICE CUBE Ro¥ Call (7VT/
WILL SMITH Switch finterscape/

CHR/RHYTHMIC begins on Page 31.
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LIL" JOK... flUSHER & LUDACRIS Lovers & Friends (TV7}
MARIO Let Me Love You (/AMG/

GAME f/50 CENT How We Do /A rermuth' (- Uit ntesscape)
TRILLVILLE Some Cut (BME/Warner Bros)

FANTASIA Truthls (/AMG/

JOHN LEGENO Ordinary People (Columbia/

50 CENT Candy Shop (Shady/Aftermath/interscope/

DESTINY'S CHILD Soldier {Columbial

T.1. Bring ‘Em Dut (Grand Hustie/Atlantic/

50 CENT Disco Inferno /G-Unit/Shady/Aftermathfinterscopel
OMARION D /Epic/

T.1. You Don't Know Me (Grand Hustle/Atizntic/

CIARA fiMISSY ELLIOTT 1, 2 Step /LaFace/Zomba Label Group)
NIVEA fiLIL’ JON & YOUNGBLOODZ Okay /five/Zomba Label Group/
USHER Caught Up ALaFace/Zomba Label Group!

16 SNOOP DOGG fIPHARRELL Drop It Like It's Hot Doggystyle/Geffen)
17 SNOOP DOGG Let's Get Blown Doggystyle/Geffen/
18 FABOLOUS Baby /Atiantic/
TYRA Country Boy (G6&L/
MARIAH CAREY It's Like That /isand//0/MG/
21 TWISTA fIFAITH EVANS Hope (Atiantic/Capitol)
24 AMERIE Dne Thing /Columbia/
17 23 LUDACRIS Get Back Dsf Jam South/IDJMG/
38 FANTASIA Baby Mama (/AMG)
26 TRICK DADDY Sugar (Gimme Some) (Skp-N-Shde/Atiantic)
32 M.JONES f/S. THUG &P. WALL Stl.. Sivistatinanaddspban Wamer Sros)
27 BROOKE VALENTINE f/BIG BOI & LIL' JON Girlfight (Virgin/
23 28 LLOYD BANKS Karma f/nterscope/
33 €@ 112 UAveady Know (Def SoulliBIMG)
25 30 ALICIA KEYS Karma L/RMG/
#1 MOST ADDED
YING YANG TWINS Wait (7V7)
#1 MOST INCREASED PLAYS
FANTASIA Baby Mama L/AMG/

TOP5 NEW & ACTIVE
N2U FIJERMAINE DUPRI Baby Mama Love (Vargin/
MARIO How Could You (/AMG}
TRU Where U From? (New No Limit/Koch/
NAS Just A Moment (Columbia/

YOUNGBLOODZ FIYOUNG BUCK Datz Me (So So Def/Zombs Label Group/

URBAN begins on Page 34.

w W
GREEN DAY Boulevard Of Broken Oreams /Reprise/ 1 @ GREEN DAY Boulevard 0f Broken Dreams /Reprise/
GOO GOO DOLLS Give A Little Bit (Warner Bros) 2 2 SHINEDOWN Buming Bright /Atksntic)
KELLY CLARKSON Breakaway (Holfywood) 4 @ MOTLEY CRUE if | Die Tomorrow fistand/i0/MG/
LENNY KRAVITZ Lady (Virgin) 3 4 VELVET REVOLVER Fall To Pieces (RCA/RMG/
FINGER ELEVEN One Thing (Wind-up/ 5 8 THREE DAYS GRACE Home (five/Zomba Label Group)
MAROON 5 She Will Be Loved (Octone///AMG/ [ 3 DOORS DOWN Let Me Go /Republic/Universall
MAROON 5 Sunday Moming /Octone///RMG/ 7 7 PAPAROACH Scars (Geffen)
JOHN MAYER Oaughters (Aware/Columbia) 10 U2 All Because Df You finterscope/
ROB THOMAS Lonely No More /At/antic/ 9 VELVET REVOLVER Dirty Little Thing (RCA/AMG/
HOWIEDAY Collide /£pic/ 8 10 ALTER BRIDGE Find The Real (Wind-up/
SWITCHFOOT Dare You To Move (Red Ink/Columbia) 11 11 PAPA ROACH Getting Away With Murdes (Geffen)
KEANE Somewhere Only We Know (/nterscope/ 13 12 BREAKING BENJAMIN So Cold /Holywood/
RYAN CABRERA True /£.V.L.A/Atlentic) 12 13 THREE DAYS GRACE Just Like You (/va/Zomba Label Group/
HOOBASTANK The Reason fisland/IDJMG/ 17 @ BREAKING BENJAMIN Sooner Dr Later Holywood)
RYAN CABRERA Dn The Way Down /£.V.L.A/Atlsntic/ 14 15 U2 Vertigo finterscope/
3 DOORS DOWN Let Me Go (Republic/Universal) 15 16 CROSSFADE So Far Away (Columbial
KELLY CLARKSON Since U Been Gone (RCA/RMG) 18 8 BILLY IDOL Scream /Sanctusry/SRG/
AVRIL LAVIGNE Nobody's Home /Arista/AMG/ 21 THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG/
JET Look What You've Done (Atlantic/ 16 19 SLIPKNOT Vermilion (Roadrunner/I0JMG/
LIFEHOUSE You And Me (Geffen) 20 COLLECTIVE SOUL Bettes Now (E/ Music Group/
ANNA NALICK Breathe (2am) (Columbia/ 23 MUDVAYNE Happy? (Epic/
NELLY /TIM MCGRAW Dver And Over (Derrty/Fo’ ReellCurb/Universal) | 22 CHEVELLE The Clincher (£pic/
U2 Vertigo (/nterscope) 19 23 JUDASPRIEST Revolution /Epic/
JESSE MCCARTNEY Beautiful Soul (Holywood) 24 €@ KORN Another Brick In The Wall (Epic/
DURAN DURAN What Happens Tomorrow (£pic/ 25 25 SUBMERSED Hollow (Wind-up/
LOW MILLIONS Eleanor (Manhatta/EMC) 29 8 QUEENS OF THE STONE AGE Little Sister (/nterscape/
ASLYN Be The Gil (Capitol) 28 A PERFECT CIRCLE Passive (Virgin/
TIM MCGRAW Live Like You Were Dying (Cud/ 27 28 KENNY WAYNE SHEPHERD The Place You're In {Raprise/
VELVET REVOLVER Fall To Pieces (RCA/AMG/ 26 29 COLLECTIVE SOUL Counting The Days £/ Music Group/
KILLERS Mr. Brightside /stanc/iD./MG/ — €@ BLACKLABEL SOCIETY Suicide Messiah /Artemis/
#1 MOST ADDED #1 MOST ADDED
GAVIN DEGRAW Chariot (/AMG/ SILVERTIDE Blue Jeans (/AMG/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
ROB THOMAS Lonely No More (Atiantic/ SILVERTIDE Blue Jeans L/AMS/

TOP 5 NEW & ACTIVE
CARBON LEAF Life Less Ordinary /Vanguard)
COLLECTIVE SOUL Battes Now (5 Music Group/
ARV HEST They're On ToMe (Columbi/Red ink)

TEARS FOR FEARS Closest Thing To Heaven (New Door/UMe/

GAVIN DEGRAW Chariot (/#MG/

AC begins on Page 46.
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TOP5 NEW & ACTIVE
SILVERTIDE Blue Joans W/AMG]
TRUST COMPANY Stronger (Gefen/
DROWNING PDOL Kilin' Me (Wind'up/
NO ADDRESS When 'm Gone (Sadie) (Atianti/
SKINDRED Pressure (Lave/

ROCK begins on Page 56.
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1 8 FANTASIA Truths (/RMG)

3 JILL SCOTT Whatever /Hidden Beach/Epic/

2 3 LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG/

5 @ MARID Let Me Love You L/AMG)

4 5 ANITA BAKER How Ooes Wt Feel Blue Note/Virgin)

14 e JOHN LEGEND Ordinary People /Columbia/

6 7 ALICIA KEYS fTONY, TONI, TONE & JERMAINE PAUL Oiary (/AMG)
8 8 BRIAN MCKNIGHT Everytime You Go Away (Matown/Universslf

13 KEM | Can't Stop Loving You iMotown/Universall

7 10 LUTHER VANDROSS Think About You L/AMG)

11 11 JOSS STONE Spoiled (S-Curve/Virgin)

10 12 BRIAN MCKNIGHT What We Oo Here (Motown/Universall

15 8 PRINCE Call My Name (Columbia)

17 GERALD LEVERT So What {If You Got A Baby} /Atlantic/

12 15 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Def SoulliBIMG)
9 16 GERALD LEVERT One Million Times (Atlantic/

16 17 0°JAYS Make Up (Music World/SRG)

20 ) TINA TURNER Open Arms (Capitol)

19 19 ALICIAKEYS Karma (/AMG)

18 20 USHER & ALICIA KEYS My Boo /L aFace/Zomba Label Group)

23 EARTH, WIND & FIRE #/R. SAADIQ Show Me The Way (Sanctuery/SRG/
25 RAHSAAN PATTERSON Forever Yours {Artistry Music)

24 23 LEDISI fIBONEY JAMES My Sensitivity {Gets In The Way) (GRP/VMG)

28 €0 FAITHEVANS Again (Capitol

ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (/RMG/
2 KENNY G. fIEARTH, WIND & FIRE The Way You Move /Arista/AMG)
- AL GREEN Perfect To Me Blue Note/Viigin)

BOYZ 1 MEN You Make Me Feel Brand New (MSM/Koch/

— @ SAMSON Atmosphere (Five Fight’s)

QUEEN LATIFAH f/AL GREEN Simply Beautiful (Vector)

#1 MOST ADDED
TRDY JOHNSON It's You (Sought After Entertainment)

#1 MOST INCREASED PLAYS
MARID Let Me Love You L/AMG)
TDP 5 NEW & ACTIVE
RAHEEM DEVAUGHN Guess Who Loves You More (Uive/Z
MINT CONDITION I'm Ready /image/
KOOL & THE GANG F/BLACKSTREET No Show ‘05 (Sanctuary/SRG/
RUBEN STUDDARD FIMARY MARY Ain't No Need To Worry (/AMG/
MICHAEL B. SUTTON Nobody fLttle Dizzy/
URBAN begins on Page 34.
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8 GREEN DAY Boulevard Of Broken Oreams (eprise/
THREE DAYS GRACE Home (Uive/Zomba Label Group)
3 SHINEDOWN Burning Bright /Atlantic/
@ CROSSFADE So Far Away (Columbia)
5 PAPA ROACH Scars (Geffen/
8 BREAKING BENJAMIN Sooner Or Later (Holywood)
VELVET REVOLVER Dirty Little Thing (RCA/RMG)
8 MOTLEY CRUE If | Die Tomorrow //sland//DJMG)
© CHEVELLE The Clincher (Epic/
10 ALTER BRIDGE Find The Real (Wind.up/
@ MUDVAYNE Happy? (Epic/
3 DOORS DOWN Let Me Go (Republic/Universal
EXIES Ugly Virgin/
A PERFECT CIRCLE Passive /Vigin/
BREAKING BENJAMIN So Cold /Hodywood)
CROSSFADE Cold (Cakimbia/
PAPA ROACH Getting Away With Murder (Geffen/
QUEENS OF THE STONE AGE Little Sister interscope)
THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG)
VELVET REVOLVER Fall To Pieces (RCA/AMG)
SUBMERSED Hollow (Wind-up/
SLIPKNOT Vermilion (Roadrunner/IDJMG)
BLACK LABEL SOCIETY Suicide Messiah (Artemis)
KORN Another Brick In The Wall /£pic/
JUDASPRIEST Revolution (Epic/
U2 Al Because Of You finterscope/
TRUST COMPANY Stronger (Geffen/
FUTURE LEADERS OF THE WORLD Everyday (pic/
SKINDREO Pressure /{ave/
PROM KINGS Alone (Thvae Kings/
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THE BACK PAGES

February 25, 2005
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1 RASCAL FLATTS Bless The Broken Road /L yric Street/

2 KEITH URBAN You're My Better Half {Capitol)

4 JOSH GRACIN Nothin’ To Lose (Lyric Street/

3 BRAD PAISLEY Mud On The Tires /Arista/

7 CRAIG MORGAN That's What | Love About Sunday /88%/

5 ALAN JACKSON Monday Moming Church {Arista/

[ LEANN RIMES Nothin' ‘Bout Love Makes Sense /Asylum/Curb)
8 SUGARLAND Baby Girl (Mercury}

9 REBA MCENTIRE He Gets That From Me (MCA/

10 il BILLY DEAN Let Them Be Little (Curl)

14 KENNY CHESNEY Anything But Mine (BVA/

" BROOKS & DUNN 1t's Getting Better AW The Time (Arista/

12 LEE ANN WOMACK | May Hate Myself In The Moming /MCA/
13 MONTGOMERY GENTRY Gone (Columbisl

15 5} JO DEE MESSINA My Give A Damn’s Busted (Curly

16 ANDY GRIGGS If Heaven (RCA/

18 TOBY KEITH Honkytonk U (DreamWorks/

19 §) JDE NICHOLS What's A Guy Gotta Do Universal South/

17 JAMIE 0°NEAL Trying To Find Atlantis (Capitoll

20 MARTINA MCBRIDE God's Will (CA/

21 TRACE ADKINS Songs About Me (Capitoll

23 TIM MCGRAW Drugs Or Jesus (Curb/

22 BLAINE LARSEN How Do You Get That Lonely (Giantsiayer/BNA/
25 JEFF BATES Long, Slow Kisses (RCA/

28 LONESTAR Class Reunion (That Used To Be Us} (BNA/

24 MIRANDA LAMBERT Me And Charlie Talking /Epic/

27 PHIL VASSAR ['ll Take That As A Yes (The Hot Tub Song) /Ariste/
29 SHANIA TWAIN Don't! (Mercury/

3 DIERKS BENTLEY Lot Of Leavin’ Left To Oo {Lapitol)

26 TERRI CLARK The World Needs A Drink i#ercury/

#1 MOST ADDED
GRETCHEN WILSON Homewrecker (Epic/

#1MDST INCREASED PLAYS
TIM MCGRAW Drugs Or Jesus Curt)

TOP5 NEW & ACTIVE
JIMMY BUFFETT Piece Of Work (Maitboat/RCA}
KATRINA ELAM | Want A Cowhoy (Universal South)
SAWYER BROWN FIROBERT RANDOLPH Mission Temple Fireworks Stand (Curd)
JEDD HUGHES Sokdier For The Lonely /MCA/
HANNA-MCEUEN Something Like A Broken Heart /MCA}

COUNTRY beglns on Page 39.

GREEN DAY Boulevard Of Broken Dreams (Raprise)
PAPA ROACH Scars Geffen)
KILLERS M. Brightside //siand///MG)
QUEENS OF THE STONE AGE Little Sister interscope/
UNWRITTEN LAW Save Me Lava/
MY CHEMICAL ROMANCE I'm Not Okay {| Promise} (Reprise)
THREE DAYS GRACE Home Liive/Zomba Label Group)
o BECK E-Pro finterscope/
9 CROSSFADE Cold (Coliumbial
11 ) JIMMY EAT WORLD Work interscaps)
9 11 MUSE Hysteria (FastiWest/Warner Bros.)
10 12 JIMMY EAT WDRLD Pain (interscope)
13 MARS VOLTA The Widow ('l Never Sleep Alone) (Strummer/Universal)
18 BREAKING BENJAMIN Sooner Or Later (Hollywood)
1 A PERFECT CIRCLE Passive (Viin/
15 16 SUM 41 Pieces (sland/IDIMG)
17 @ 3DOORS DOWN Let Me Go (Regublic/Universal
20 18 BREAKING BENJAMIN So Cold Hodlywood)
22 19 VELVET REVOLVER Dirty Litte Thing (RCA/AMG)
24 @ CHEVELLE The Clincher (Epic/
23 21 USED Al That f've Got (Raprise/
19 22 JET Look What You've Done /Atlentic/
31 €D GREEN DAY Holiday (Reprise)
12 24 U2 All Because Of You finterscope/
28 EXIES Ugly /Vigi/
29 CROSSFADE So Far Away (Columbia)
27 KASABIAN ClubFoot (RCA/RMG)
26 28 SHINEDOWN Buming Bright (Arisntic/
30 29 SYSTEM OF A DOWN Cigaro /American/Cokumis)
32 €D ZUTONS Pressure Point (Epic/
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~ #1MOST ADDED
NO AODRESS When I'm Gone (Sadie} /Atisntic/

#1 MOST INCREASED PLAYS
MUDVAYNE Happy? (Egic)

TOP 5 NEW & ACTIVE
COPPER Tum (Rockpie)
MADSIDE Enemy (Evo/
EIGHTEEN VISIONS | Let Go /Epic/
KILLSWITCH ENGAGE Rose Of Sharyn (Roadrunner/IDJMG/
REDLIGHTMUSIC Say it Again (OMY)

ROCK begins on Page 56.

#1 MOST ADDED
GARBAGE Why Do You Love Me (Geffen)

#1 MOST INCREASED PLAYS
BECK E-Pro finterscope]

TOP 5 NEW & ACTIVE
GRATITUDE Orive Away (Atiantic/

NO ADDRESS When fm Gone {Sadie) (Atlantic/
CHEMICAL BROTHERS Galvanize (Astrabwerks/EML)
THEORY OF A DEADMAN No Surprise (Roadrunver/iJMG)
HOT HOT HEAT Goodnight Goodright (Sie/Raprise/

ALTERNATIVE begins on Page 60.

www americanradiohistorv com
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MEDIABASE

SMOOTH JAZZ

CHRIS BOTTI No Ordinary Love (Columbia)
MICHAEL MCDONALD Tracks 0f My Tears (Motown/Universal)

w W
1 1 SOULBALLET Cream (275/
3 0 TIM BOWMAN Summer Groove /Liguid 8/
2 3 MINOI ABAIR Come As You Are (GRPIVMG/
4 4 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.)
6 @ DAVEKOZ Let!t Free Capitol
5 6 MARION MEADOWS Sweet Grapes (Heads Up/
9 o KENNY G. Pick Up The Pieces (Arista/RMG)}
7 8 RICHARD ELLIOT Your Secret Love /GRP/VMG)
11 @ PAUL BRDWN Moment By Moment (GRP/VMG)
8 10 CHRIS BOTTI Back Into My Heart {Lolumbia/
10 11 QUEENLATIFAH California Oreamin’ Vectar/
13 g BONEY JAMES f/JOE SAMPLE Stone Groove /Warner Bros./
12 GERALD ALBRIGHT To The Max (GRP/VMG}
14 14 WAYMAN TISDALE Ain‘t No Stoppin’ Us Now (Rendezvous/
15 EUGE GROOVE XXL (Narads Jazz)
16 RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord/
17 MICHAEL LINGTON Two Of A Kind (Rendezvous/
18 18 SEAL Walk On By {Warner Bros/
9]
20
21 21 HALL & OATES I'll Be Around (U-Watch/
22 DAVID SANBORN Tin Tin Deo /GRP/YMG)
29 ANITA BAKER How Does It Feel (Blug Note/Virgin)
23 FOURPLAY Fields Of Gold /ACA Victor/AMG)
27 GREG ADAMS Firefly /275/
30 JEFF LORBER Ooh La La (Narads Jazz)
25 PAMELA WILLIAMS Fly Away With Me /Shanachie/
24 28 JOYCE COOLING Camelback MNarade Jozz)
28 3RD FORCE Believe In Me (Higher Octave)
26 KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista/RMG/
#1 MDST ADDED
PAUL TAYLOR Nightlife (Peak)

#1 MDST INCREASED PLAYS
ANITA BAKER How Does I Feel (Blue Note/Virgin)

TOP5 NEW & ACTIVE
NILS Pacific Coast Highway (8a/a/TSR)
VANESSA WILLIAMS You Are Everything [ ava/
ADANI & WOLF Dayiight (Rendezvous/
ALEXANDER ZONJIC Leave It With Me /Heads Up/

CHUCK LOEB Tropical /Shanachie/

LUED Tropical {onana

SMOOTH JAZZ begins on Page 52.

GREEN DAY Boulevard Of Broken Dreams (Raprise/

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall
JET Look What You've Done (Atlontic/

U2 AN Because Of You flterscope/

BLUE MERLE Burning In The Sun #siand/IDJMG)

TORI AMOS Sleeps With Butterflies (£pic/

LENNY KRAVITZ Lady Virgin/

KEANE Somewhere Only We Know //nterscops/

LOW MILLIONS Eleanor Manhattan/EMC)

MADELEINE PEYROUX Don’t Wait Too Long (Rounder)
MARC BROUSSARD Home f/sland/iDJMG)

HOWIE DAY Collide /Epic/

SHORE Hard Road (Maverick/Reprise)

COLLECTIVE SOUL Better Now /E/ Music Group/

JOHN MAYER Daughters (Aware/Columbia)

SNDW PATROL Chocolate (A&M/nterscope)

JOSS STONE Right To Be Wreng /S5-Curve/EMC)

KENNY WAYNE SHEPHERD Let Go /Reprise/

ANNA NALICK Breathe (2am) (Columiia/

BECK E-Pro finterscope)

JOHN BUTLER TRIO Zebra /Lava)

U2 Sometimes You Can't Make it On Your Own //nterscope/
JOHN FOGERTY Wicked Old Witch [DresmWorks/Geffen/
U2 Vertigo finterscope)

26 MOBY Beautiful (V2/

28 ALISON KRAUSS & UNION STATION Restless (Rounder/
23 27 RAY CHARLES fIVAN MORRISON Crazy Love {Concord)
20 28 R.E.M. Aftermath (Warner Bros./

29 8 BRUCE HORNSBY Circus On The Moon /Columbia/
DZOMATLI Love & Hope (Loncord)
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#1 MOST ADDED
MOBY Beautiful (V2

#1 MOST INCREASED PLAYS

U2 Sometimes You Can't Make it On Your Own #nterscope/

TOP 5 NEW & ACTIVE
KATHLEEN EDWARDS Back To Me (Zoe/Rounder)
JEM 24 (ATO/RCAIRMG)
BEN LEE Catch My Dissase (New West)
TEGAN & SARA Walking With A Ghast /Vapor/SAG)
ANI DIFRANCD Studying Stones (Rightsous Babe/Music Alies!

TRIPLE A begins on Page 63,
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BY ERICA FARBER

on Van Cleave loves music. Being a heavy consumer of th= product influenced him to
make a career change and become a music retailer. After gaining much success and
recognition, he eventually closed his stores to devote Ais full attention to serving as
President of the Coalition of Independent Music Stores

Getting into the business: “I was living in Dallas as a consulting engineer. The
firm I worked for designed skyscrapers. I just wanted © be in the music business, and
this was about the time CDs were invented. I was driviag from Dallas to Austin to
Waterloo Records to buy €Js, and every time I'd go, I'd tell my wife, ‘God, would I love

to do a record store like this!

“I hooked up with some guys who had just opened the Compact Disc Centers of Dallas and
basically hired them as consultants to teach me how to be a record-stor= twner. Once I decided to do it,
I went to SMU after work and took some classes to learn how to run a husiness. ] raised money from
family and friends and ended up moving to Birmingham, and I opened ~he store six weeks later.”

Founding the CIMS: “We were thriving pretty well. We got two stares open, started a record label
and started managing bands. Out of the blue, I get this call in 1995 from Mark Cope, who was at Album
Network at the time, and he was like, ‘Dude, we're going to get a bunch of zecord-store owners together
at NAIRD [the National Association of Independent Record Distributors, niw the Association for
Independent Music] two days from now in San Francisco, and we want rou to be there!

“I said ‘Great, but I can't afford to come!” He went on to say they had some labels interested in
getting us together and said, Tve got a liztle budget, so we'll
pay for your trip. And I'm like, ‘Sure, I'll come! I was excited to
meet retailers I had heard about but had never met. We sat
around talking about our problems and basically just whining
about how we were breaking bands and the labels weren't
supporting us and how they would give all the co-op money to
the chain stores.

“Remember, this was the go-go years. where retail was
doubling in square footage every year. CDs were just pumping
out and Best Buy was getting into the business and starting to
low-ball everything, so we were freaking out. Then Mike Dreese
from Newberry Comics stood up and said, First of all, I'm not
going to join, because I'm too big and I may end up competing
with all of you one day, but let me give you some advice: You
need to get a program together and sell it to the labels, and
make it one-stop shopping.

“’Right now the labels have to go to each of you
individually to set up any kind of a promotion. Make it where
they go to one place and it automatically sets up a promotion
with all of you, and charge ‘em money.

“So at the end of the meeting, we all agreed to do it, and
Mark was like, ‘0K, who's going to work on this?’ I ended up
raising my hand. Terry Courier at Music Millennium and Steve
Bergman at School Kids in Ann Arbor, MI raised their hands too.
The three of us got together in the lobby of the hotel and said,
‘Oh, shit, what are we doing?’ We decided we would create a
program called Adopt a Band. Basically, as indie stores, we would
find the right records and let everybody vote on whether they
wanted to be involved with that record. Ve would charge the
labels a set amount, and every store would be required to play
the record in the store, sale-price it, put up posters in the
window — basically, adopt the record.

“And then I started looking at all the places where we
didn’t have accounts and started working with record people who recommended stores. I went
around the country cold calling record-store owners asking if they wated to be part of the group.
We then searched for that first right title we could get behind, and Tarr» Courier said, ‘How about
Ben Harper?

“We were like, OK, that was Virgin, and I was going to have to sell i- to Joyce Castagnola. She is
the single scariest human I have ever met in my life, and I was too scared to call her. So I asked
Terry to call her, and she was like, ‘Hell, yeah! Let’s do it!’

“Lo and behold, the month we worked on it, Harper sold more that month than he had sold
total on his last record. Joyce called and thanked us, and she’s since t ecome the biggest supporter
we have and is a dear friend.”

Members in the program: “We have 59 stores, but we put these people through hell to join. We
haven't added anybody in about four years. In fact, we got so bad abaut not letting anyone else in
that other groups formed, and we helped them because it allows an o3p-rtunity to interface with
the record companies in a meaningful way. It’s basically added a lot o° power to indie retail.

“There are now three coalitions hugely active, and we all work tocet-er. By extension, there are
250 stores that communicate and work together on a regular basis. If we accept a program, we
expect 100% compliance from all the storas involved, and we've actualy dismissed members for
noncompliance.”

New opportunities: “We started seeing Target putting out recorcs that only Target had. So
instead of whining like babies that we di¢n't get them, we started this internal distribution company
to handle it. We roped a whole lot of other indie stores, then released over 50 records in the last 18
months that you can only get at our places.

“We call the company Junket Boy, and all of us have a piece of it e sell to 250 stores, but it's
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Don Van Cleave

Zresident, Coalition of Independent Music Stores

not that it's a huge moneynaxer. However, it is a big deal for the stores. Another thing we are doing
is going to bands that own their own products and buying directly from them, putting them inzo
indje retail. The bands love it because I'm writing them a big cash check upfront, no returns, and the
stores are getting all this coo stuff you can't find anywhere else.”

Biggest challenge: “Trying to do the right thing for the store owners, knowing what they want,
then representing them correztly to the industry. Basically, I'm a voice for them and have to make
judgment calls, and that's a c1allenge.”

State of the indepencent retailer: “Most of my stores had the best year they've ever had last
year. It has to do with all these products I'm scoring for them and the fact we all talk to each. other
about what works. Because w2 don't compete with each other, there’s a lot of open dialogue. Owners
are visiting other owners, tak ng ideas home — it's a big self-help group.

“We have internal support for these stores. All the stores diversified five years ago and went
heavily into DVD and lifestyle selling, more than just music. We have also spent time with our
owners, talking about how o brand themselves in their communities to be the only place for music.”

Future of independent retailing: “First of all, 98% of all music is still physical, so in 10 years, is
that number going to be 50%: Seventy percent? We're trying to remain the best possible physical
location you can be, but also carrying nonmusic things that music fans want, just changing the retail
mix. As things go digital, we tink the iTunes thing is cool but don't see how anybody is ever going to
make money selling songs b i he track. We're working with bands to sell live shows.

“Most of my owners are going to launch a Pixies download store
where, basically, if you're Waterloo Records, you can get all your
customers to go on your site and buy every single one of Tae Pixies’
shows from the last tour as a download. I think it's $12 each, and
the owner will get a percentage of that sale, and the customer can
download an authorized, legal show by a band they love.”

Where radio fits: “It depends on the market. Some markets
have such a bounty of radio, and then there’s some of us that
don't even have a Triple A station. So it depends on who you're
talking to. I think there’s a love-hate relationship with radio.
Most of us hate the way radio has gone.

“We think 18-song playlists are not that great, and diversity
has kind of gone out of these smaller markets. It really depends
on where you are. The weird thing now is I have stores starting to
talk about satellite and Internet radio affecting sales. As
terrestrial radio loses its power or gets smart enough to play
interesting music again, I think people have more choices. More
music is getting exposed.

“I fully blame consolidation of radio for most of our problems
over the past few years. I don’t blame downloads or file sharing. I
blame it on radio, because as the playlists tightened, it got to
where you heard less and less diversity on radio. So that's kind of
my rant, but I see it getting better with alternatives coming out.”

Something that might surprise our readers about the CIMS:
“Most of our store owners have been in business over 20 years and
started in vinyl. Many would be surprised to know how huge vinyl
is again. Our store in Denver has an entire second store that's
nothing but vinyl, and they would be really shocked to see how
many teenagers are buying vinyl and classic rock viryt.”

Most influential individual: “In the beginning of forming
the coalition, George Daniels at George’s Music Room — an urban
retailer in Chicago who's ultra-influential in the urban comriunity
— took me aside before we did our first project and said, ‘What
you're doing is incredible, bat you gotta watch out, for this, this and this; and he was exactly right. I
owe a lot to George.

“Another guy is Mike Lreese at Newberry Comics. He’s got a very successful company on top of
everything, and he has for 25-plus years. He has helped me craft my message over the years,
especially for diversificatior. cut of the music business. He forecast all of that before anyone.”

Career highlight: “Bein¢ a 29-year-old and chucking a professional career and joining this
business. I think that was tae biggest gut check I ever had.”

Career disappointment: “A couple of times I had people ask me if I would manage them and I
said no, and they are now mu.tiplatinum. I won't name them, but I think maybe I've had some
seconds of looking back anc thinking maybe I should have done that, but no, I don't think so. I've
enjoyed every second of it.”

Favorite format: "NPR and college.”

Favorite new band: “Warld Leader Pretend, out of New Orleans. They just got a deal with
Warner Bros., and I ran acrcss them live one night and they blew my head off, they are just so great.
The label has given me an advance of it, and I can't quit playing it. It’s just phenomenal!”

Favorite movie: “Napcleon Dynamite.”

Favorite book: “Confede-acy of Dunces.”

Favorite restaurant: “Highlands Bar and Grill in Birmingham.”

Beverage of choice: “Re1 wine.”

Email address: “Don@ crnsmusic.com.”

Hobbies: “Photography, -aising kids, music.”

Advice for radio: “Listen to your ears, not your consultant.”

Advice for the record irdustry: “Quit trying to protect your job and help your bands.”
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John Davis 1. \\.&\, Ashley Cleveland

Men And Angels Say
Forrrerly of Superdrag. The self-tiled ’ . = Y TP 13 classic hymns. 1 Astouncing voice.

solo debut In stores March 8. 1" ) e In sccresnow

) ] > - & . )y, (P “It is Well With My Soul” Sginning at:
" {f Brian Wilson had tithed to a Pentecostal church R N BT S— KFSH, WCSG, WFSH, WJTL, WBGB, Salem Music Netwark, KKFS, BT WTCR

instead of to is meddling shrink Dr. Landy, he'd 2 - O KL WOGI WRXHBAR, KR, WAL WEEIVMUZW IR B

sound something like this. Davis,who spent over a ' . b \ "She sings like she means it. She writes like s12means
cecade leadirg punky poppers Superdrag, now - : ‘ A it. | think she means it." -Jdhn iat -
ifrr!ultthacks hls vope 05 trf et Je&fs o salvghon. s . - "Ashley has gatheréd these gems fom the musty hymnals that rest on odwaoden

it heloed him achieve r:s godl (SObf'?ty)' and still permits h!m to write |°_"91y secular pews in the neighborhood churcaes of aur childhood; songs that have beeryaung for
Fymns to his squeeze (“Vie &My Ginl"), let's hear it for a Higher Power. generations by countiess congregations coming together to celebrate thermiraie of

. - . faith. Here she infuses them with new life and meaning through the muscle and
John Davis is more than the best Christian album of 2005, it's a footlamp for blood of her gowarlul and passionate voice” -Emmyiau-aris-
Christian artists of every stripe. Thanks John—we didn't know what we were - ) )

missing, A+" - Youthworker Joural - == I tove healMEUR tHelesstyrics sung by her, Her vo|o(?nc;a;)tgl:1£‘=:s_t'£:1-:I ),0(2?3':({;.
On tour. Always. MEJL On tour with Jars Of Clay +his spring

www johndavismusic.com — www.ashleyclevelanc.com
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