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Tim McGraw’s “Live Like
You Were Dying” makes
history as it becomes the
first song ever to remain at
No. 1 cn the R&R Country
cnart for 10 consecutive
weeks. McGraw’s new
album, also titled Live Like
You Were Dying, was
released Aug. 24.

Urban’s Eucalion

It's time to go Back 2 School, as R&R Urban Editor
Dana Hall speaks with several veteran teachers and
some freshman rising stars who are programming
Urban radio. The textbook for the format starts on
Page 1
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"ESCUCHA ATENTO",

LAURA PAUSINI's 1st single,

to hit the airways September 13. ,
Her album "ESCUCHA"

in stores October 26.

"PASOS DE GIGANTE",
BACILO's 1st single
Their Album "SIN VERGUENZA"
in stores September 28.
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MEET THE HOLLYWOOD
HEADHUNTER

If you've ever thought of moving onward and
upward, read R&R's exclusive interview with
Brad Marks, known as the "Hollywood
Headhunter,” in this week’s Management/
Marketing/Sales section. Brad Marks
International places top executives across a
variety of entertainment and media
industries, and Marks explains how his
company works and describes ways to
prepare yourself for a better gig. Also:
Renowned permission-marketing guru and
author Seth Godin talks with R&R about his
motivational new book, Free Prize Inside.
Page 9
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PTA MOMS ON AC RADIO

AC Editor Julie Kertes conducted an
informal focus group with PTA moms to
learn their likes and dislikes about radio. She
then talked to McVay Media’s Daniel
Anstandig about what the moms had to say.
Page 53

CHR/POP
* ASHLEE SIMPSON Pieces Of Me (Geffen)

CHR/RHYTHMWIC

» TERROR SQUAD Lean Back (Universal)
URBAN

« CIARA {/PETEY PABLO Goodies (LaFace/Zomba}

URBAN AC
* PRINCE Call My Name (Columbia)

GOSPEL
 KIERRA SHEARD You Don't Know (EM! Gospel}

COUNTRY
* TIM MCGRAW Live Like You Were DyIng (Curb)

AC
« MARTINA MCBRIDE This One's For The Girls (RCA)

HOT AC
* HODBASTANK The Reason (/sland/IDJMG)

SMOOTH JAZZ
+ GEORGE BENSON Softly, As In A... (GRP/VMG)

ROCK
* THREE DAYS GRACE Just Like You (JiveZomba)

ACTIVE ROCK
* BREAKING BENJAMIN So Cold (Hollywood)

ALTERNATIVE
+ LINKIN PARK Breaking The Habit (Warner Bros.)

TRIPLE A

+ R.E.M. Leaving New York (Warner Bros.)
CHRISTIAN AC

+ JEREMY CAMP Walk By Faith (BEC)

CHRISTIAN CHR
« BARLOWGIRL Never Alone (Fervent)

CHRISTIAN ROCK

« JEREMY CAMP Stay (BEC)

CHRISTIAN INSPO

« STEVEN C. CHAPMAN Al Things New (Sparrow/EMI CMG)

SPANISH CONTEMPORARY
* ALEKS SYNTEK... Duele El Amor (EM! Laiin)

TEJANO
» PESADO Ojala Que Te Mueras (Warner M.L.)

REGIONAL MEXICAN
» GRUPO MONTEZ DE... Lastima Es Mi Mujer {Dfsa)

TROPICAL
» MARC ANTHONY Valio La Pena {Sony Discos)
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The art of teaching

By Dana l!all

R&R Urban Editor
dhalf@radioandrecords.com

With school back in
session across most of
the country, I thought
this would be a good
time to take the Urban
format Back 2 School as
well.

In this special we
spotlight “The Fresh-
man Five,” the next gen-
eration of PDs who are
helping the Urban for-
mat evolve into one of
the top music formats in
radio, and, in “Back 2
Basics,” revisit good

old-fashioned program-
ming strategies that
should never go out of|
style.

First, though, we rec-
ognize and praise those
format veterans who
have made an impact on
the careers of freshman
programmers and, ulti-
mately, the future of the
format.

Passing On The
Knowledge

It's hard enough just
doing your job asa PD—
managing a staff, choos-
ing music, implementing

See Page 35

Radio Revenue Declines 3% In July
Local sales up 1%, but nat’l dollars plunge 15%

By Jef! Green

R&R Executive Editor
Jgreen@radioandrecords.com

The dog days of summer
continued in the world of radio
sales during July. Although lo-
cal radio revenue was up a
modest 1% for July over the
same period a year ago, na-
tional dollars plummeted 15%
compared to July 2003 — the
worst monthly drop-off since
December 2001 — leading to
an overall lag of 3% in com-
bined sales year-to-year.

July marked the first time
since last December that a par-
ticular month’s total revenue
has not exceeded the same
month of the previous year.

Year-to-date, local sales were
ahead 4% for the first seven
months compared to 2003 —
the fourth consecutive month
in which local business re-
mained 4% above last year. Na-
tional business was down 2%,

the first time national’s been in
the red for the year since Janu-
ary. Overall, radio was still up
2% for the January-July period,
but that's the lowest point since
January’s 1% uptick and well
below March-April’s 4% annual
growth pace.

Shortly after these figures
were issued last week Merrill
Lynch analyst Laraine Mancini
lowered her Q3, 4 and 2004 ra-
dio ad revenue forecasts due to
weak national spending trends
in July and August and an over-
all slowdown in September
business (see story, Page 4).

However, RAB President/
CEO Gary Fries is more opti-
mistic. He said, “While radio’s
rebound has been slower than
anticipated, all indicators point
to a healthy recovery by year-
end 2004. Radio’s wide range of
advertising categories and its
strength in the local market-
place are sustaining the me-
dium.”
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How Triple A Listeners
Hear And Buy Music

A music- and radio-listener study conducted by

SBR Creative Media

As we were brainstorming
for this year’s Triple A Summit,
John Bradley and Dave Rahn,
co-Presidents of SBR Creative
Media in Boulder, CO, came up
with the concept of doing an
online survey specifically tar-
geted to Triple A listeners. The
goal was to get a general idea
of where this diverse group of
fans stands on a variety of sub-
jects.

The music and media land-
scape has changed dramati-
cally over the past few years
with the advent of Internet
streaming, iPods and other

Rahn

Bradiey

MP3 players, satellite radio and
other new and different ways
for listeners to obtain music for
their personal use.

See Page 69

Appeals Court: FCC May Enact
Revised Radio-Ownership Rules
Arbitron-based market definition will proceed

By Joe Howard

R&R Washin jton Bureau
howard@radioandrecords com

The U.S. Court of Appeals
for the Third Circuit on Sept. 3
granted an FCC request seek-
ing permission to enact many
of the revised radio-ownership
rules the commission adopted
back in June 2003. The rules
have been held up in court and
on Capitol Hill virtually since
their introduction, but the
court’s decision last week
cleared the way for potentially
sweeping changes in how ra-
dio stations are bought and
sold.

uneo v

Mexican radio and music: A dominant force

R&R Latin Formats Editor
Jjmadrigal@radioandsecords.com
Once again we are cel-
ebrating Mexican music, art-
ists and radio as Mexico cel-
ebrates its independence on
Sept. 16. The growth of Latin
music in the U.S. is impres-
sive, but even more aston-
ishing is the growth of Span-
ish-language radio, with the
Regional Mexican format
leading the way.
As we join in the Mexican
independence celebra-
tion, we take a
4 lookathowa

‘ b
<
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Chief among the new rules
to be enacted are the FCC'’s con-
troversial Arbitron-based radio-
market-definition rules, which
replace the service-contour-
based method that’s been used
for decades. Under the new
rules, the commission will rely
on Arbitron data, instead of the
stations’ service contours, to
determine which stations serve
particular markets.

The court also OK'd a new rule
that includes noncommercial sta-
tions when calculating how many
stations serve a market and

FCC " See Page 23

WERIDO

strong understanding of
Mexican music is a factor
that will determine if the
genre continues to produce
high sales numbers or be-
comes stagnant. We explore
the birth of a new music
genre, called regional urban.
What is it, where is it
headed, and does it have a
future, considering that it
doesn’t yet have radio’s
support?

We begin, however, by talk- 1
ing to Univision Radio Los
Angeles VP/GM Thomas é

See Page 79 r 4 \
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Franklin Tapped As VP/
Urban Promo At J/Arista |

J/Arista Records has named
Randy Franklin VP/Urban Promo-
tion. Previously President
of his own consulting firm,
RF Entertainment, Franklin
has also served as Sr. VP/
Promotion of Loud Rec-
ords, VP/Promotion at
Epic Records and VP/Ur-
ban Promotion for the now-
defunct 550 Music.

“Randy will be a tremen-
dous asset to the company,
bringing many years of experience
and great relationships with radio to

Franklin

J/Arista,” said ]/ Arista Sr. VP/Ur- |
ban Promotion Ken Wilson, to
whom Franklin reports. l

“He has an amazing track
record, and it's a pleasure to
have Randy on board.”

Franklin said, “I'm excited
at the opportunity to be a
part of the phenomenal suc-
cess that [BMG North
America Chairman/CEOQ] |
Clive Davis, [BMG North
America President/COO]
Charles Goldstuck, Ken Wilson and
J/ Arista Records have achieved.”

DiLoreto Becomes CC RVP/Tampa

Also serves as Market Manager for Tampa cluster

Clear Channel/Tampa VP/GM
Dan DiLoreto has been promoted to
Regional VP of the company’s
Tampa Trading Zone, as well as Mar-
ket Manager for its Tampa cluster.

In addition to his duties overseeing
Tampa’s AC WMTX, Classic Rock
WTBT and Active Rock WXTB, Di-
Loreto picks up responsibilities for
Urban WBTP, Sports WDAE,
News/Talk WFLA and CHR/Pop
WEFLZ. In his new position Di-
Loreto will also oversee all elements
of the company’s clusters in Sarasota,

Punta Gorda, Venice and Ft. Myers,
FL.

DiLoreto’s promotion comes on
the heels of Clear Channel/Tampa
Market Manager and WBTP,
WDAE, WFLA & WFLZ GM Dave |
Reinhart’s exit from the cluster.
Reinhart will remain involved with
the company as a consultant to as-
sist with the transition.

“Over the past year Dan has |
demonstrated the innovation, |
knowledge and expertise to take f

DiLORETO » See Page 23

Clendening Rejoins KIRO/Seattle

News/Talk vet will also program Entercom’s KTTH

Entercom has named veteran
News/Talk radio programmer Tom
Clendening PD of KIRO & KTTH/
Seattle, effective Sept. 16. He will
succeed Kris Olinger, who exited the
stations in July to program Clear
Channel/Denver’s trio of News/
Talk outlets — KOA, KHOW &
KKZN.

The move marks a return to
KIRO for Clendening, who pro-
grammed the News/Talker from
1994-98. He'll report directly to

KIRO & KTTH Station Manager '
Ken Berry.

“Tom is a great programmer,”
Berry said. “We welcome him back
to 710 KIRO, where he had an ex-
traordinary track record of success in
the News/Talk format.”

Among the contributions Clen-
dening made during his last tour of
duty at the station was hiring Dori
Monson and Mike Webb — now
Seattle Talk radio mainstays —and |

CLENDENING » See Page 23

Clanton Moves To KTSA PD Post

Infinity Broadcasting has
named KIKK-AM/Hous-
ton OM/morning host
Brent Clanton to the newly
created position of PD at
co-owned News/Talker
KTSA/San Antonio. Clan-
ton will report to Infinity/
San Antonio OM John
Cook, who had been over-
seeing day-to-day pro-
gramming at KTSA but will now
focus his attention on Rock clus-
termate KSRX-FM.

Clanton spent five years at
KIKK-AM, where he oversaw the
launch of the station’s original Busi-
ness and Financial News format, its

anton

recent transition to Hot
Talk and the debut of
Howard Stern in the mar- |
ket. A Houston native,
Clanton previously spent

| 10 years at crosstown
KODA.

Asked about making the
move from his hometown
to San Antonio and the
challenges he'll face in his

new position, Clanton told R&R,
“It is truly a thrill to be associated
with South Texas’ first radio station,
KTSA. The pool of talent here is
deep, and the enthusiasm is electric.
We're ready to write the next page

in 550 AM's rich heritage.” ‘

Gretchen Wilson and Big & Rich, along with CMT personality Katie Cook,
announced nominations for the 36th annual CMA Awards during the live special
CMT Insider: CMA Special Edition. Seen here taking a break from the show are
(I-r) Cook, Big & Rich’s Big Kenny, CMT Sr. VP/GM Brian Philips, Wilson and
Big & Rich’s John Rich.

TVT Records has appointed

| Marvyn Mack VP/Urban Promo-

tion. Mack will be based in the
label’s Los Angeles office, but he
will report to New York-based VP/
Crossover Promotion Joey Carvello.
TVT Records President Steve
Gottlieb said, “We have been espe-
cially gratified by Urban radio mak-
ing smashes out of Lil Jon, 213 and,
now, Pitbull, Having another success-
ful, seasoned radio professional join
the TVT family is overwhelming,”
Mack’s experience includes stints
as VP/Promotion at Geffen Rec-

'Mack New TVT VP/Urban

ords, Hollywood Records and Lig-
uid 8 Records.

“I am thrilled to have Marvyn on
board, leading the charge at Urban
radio,” Carvello said. "His exten-
sive experience, popularity and no-
nonsense approach will be instru-
mental in taking TVT's profile and
success to the next level.”

In other TVT news, National Di-
rector/Urban Promotion Kevin
“Chixo” Gibbs has returned to Dal-
las to be with his family. Gibbs re-
tains his national duties and adds
Southwest regional responsibilities.

Acampora Heads Programming

Following its recent agreement to
purchase KZAB/Los Angeles and
KZBA/Riverside, Styles Media
Group has tapped its programming
consultant, Anthony Acampora, as
Chief Programming Officer, effective
Sept. 15. Based in Los Angeles,
Acampora will oversee program-
ming for Styles Media’s 17 radio sta-
tions, including KZAB and KZBA.

Acampora spent 13 years at

' For 17-Station Styles Media

R&R, where he most recently
served as Director/Charts. He’s
also a partner in MusiCrunch, a
music-industry data-analysis firm.
“The opportunity to do some-
thing like this is a dream come
true,” Acampora told R&R. “Styles
has done so well with its 15 other
properties, in Riverside, Florida,
Alabama and Georgia. But when
ACAMPORA »See Page 23

Kidd Named Mix/Baltimore PD

Jason Kidd has been named PD
of Infinity’s Hot AC WWMX
(Mix 106.5)/Baltimote. Kidd
replaces Steve Monk, who
exited last week.

A Maryland native, Kidd
was PD of Infinity’s KQBT/
Austin until its flip in July to
M Talk. Kidd's other pro- [
gramming experience in- f
cludes stints at WKST/Pitts- [}
burgh and WWHT/Syra-
cuse. His radio career comes
full circle with his return to Balti-
more: He started in radio as an in-
tern at WBSB/Annapolis, MD in
1989.

“Jason wins wherever he goes,
and we're excited to have his pas-

Kidd

sion and enthusiasm back in Balti-
; more,” Infinity /Baltimore
| VP/Programming Dave
LaBrozzi told R&R. “This
is his hometown, and we're
excited to have him on this
team. He's going to be
great for the radio station.”
Kidd told R&R, “The op-
portunity to program a ra-
i dio station in my home-
town is the ultimate thrill,
and I'm looking forward to
working with a great team here, The
chance to be reunited with Dave
LaBrozzi, with whom I worked in
Pittsburgh, and also to work with
Market Manager Bob Philips is like
working with the Dream Team.”

www americanradiohistorv com
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Arbitron Resets
Media Services
Executive Tier

In a move Arbitron said will
help it “respond to changing cus-
tomer needs,” the ratings firm has
realigned its U.S. Media Services
organization by integrating all mar-
keting and sales under single ex-
ecutives. Former Arbitron Radio Sr.
VP/GM Scott Musgrave has be-
come U.S. Media Services Sr. VP/
Marketing, while former Arbitron
Sr. VP/Advertising, Agency &
Cable Services Carol Hanley has
assumed the post of U.S. Media Ser-
vices Sr. VP/Sales.

“Our customers are demanding
greater accountability throughout
the buy-sell process,” said Arbitron
President/U.S. Media Services
Owen Charlebois, to whom Mus-
grave and Hanley report. “To pro-
vide that, we must employ a new,
holistic approach to connect the
dots between the buyer and seller.

"This new organization will help
Arbitron provide a more integrated
set of services, to the benefit of all
our customers, many of whom are
focused on more than a single me-
dium. As our customers build inte-
grated organizations that include
many media, and as the industry
discusses the possibility of embrac-
ing a single-source, multimedia
measurement system, Arbitron
needs to be organized to support
that transition.”

Based in New York, Musgrave

ARBITRON »See Page 23
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Industry Forecast

Another says radio ‘hit bottom’ in July

By Jos Howard

RAR Washigion Burtay
com

A‘A.‘ter the RAB reported on Sept. 2 that overall radio rev-
enue declined 3% in July (see story, Page 1), one Wall Street
analyst lowered her forecast for the industry. But another
analyst said he believes the industry has hit its low point and
should soon start showing signs of life.

On Sept. 3 Merrill Lynch’s Laraine
Mancini lowered her Q3, Q4 and 2004
radio ad revenue forecasts due to
weak national spending trends in July
and August and an overall slowdown
in September business. In a report,
Mancini said she believes stagnant
economic data is quelling local busi-
nesses’ spending on advertising. Asa
result, she reduced her Q3 growth es-
timate from 1.4% to 0.4%, cut her Q4
forecast from 7.7% to 5.7% and re-
duced her 2004 growth estimate from
3.8% to 3%.

Mancini said, “ Although the end of
the Olympics should bring the return
of some national advertising dollars
that waited out the event and both

President Bush and Sen. Kerry have
indicated plans to spend heavily on
their final campaign push, beginning
after Labor Day, underlying ad trends
remain anemic.”

Mancini also noted that, although
radio is typically a secondary medium
for political spending, Urban-focused
and Spanish-language broadcasters
may benefit, because those audiences
are being targeted in the presidential
election.

Radio ‘Hits Bottom’

Wachovia Securities analyst Jim
Boyle believes the radio industry “hit
bottom” in July, when a 3% revenue
decline was the low mark for 2004. He

predicted that the radio business will
steadily improve during the remain-
der of the year.

In a report issued Tuesday, Boyle
said, “We believe this should signal
the bottorn, as August is slightly pos-
itive and September is stronger than
August.” He predicted that the indus-
try will show increased signs of recov-
ery in Q4, when dollars from the pres-
idential candidates coffers will land
in radio stations’ pockets. “The elec-
tion advertising should be dramatic,
squeezing inventory for TV and caus-
ing a spillover effect into radio,” he
said.

Meanwhile, Boyle blamed radio’s
financial struggles mostly on the in-
dustry itself. He said, “The ongoing
weakness in the radio sector is caused
by the lack of pricing power, as the
largest groups continue to offer dis-
counted 1d rates to grab whatever
available ad dollars exist.”
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BUSINESS BRIEFS

WMG Launches Development Program, Hires Two

n a memo obtained by R&R, Warner Music Group Chairman/

CEO Lyor Cohen announced the formation of a new “incubator
system” that, he said, will help the label group “develop the inde-
pendent music executives and artists of tomorrow, with the ultimate
goal of identifying promising new artists who have the potential to
be superstars at our own labels and [creating] long-term relation-
ships with the country’s most pioneering entrepreneurs” The pro-
gram will focus mainly on rock and urban artists.

Temple Crown Records founder and former Fat Beats Records
President and Profile Records GM Fred Feldman is coming on board
to lead the rock push, working with Alternative Distribution Alliance
President Andy Allen. Todd Moscowitz, who spent three years at Vio-
lator Management and has served as GM of Def Jam Records, joins
WMG to head up the urban initiative, which will be known as “Asy-
lum.” Moscowitz will work with Ron Spauiding, who joined WEA in
2003 and was most recently WEA's Sr. VP/Sales. Feldman, Allen and
Moscowitz report to WEA Corp. President John Esposito.

Arbitron Reissues Wilkes Barre Spring Ratings

rbitron this week reissued the spring '04 ratings for Wilkes Barre,
following a visit by Clear Channel/Witkes Barre OM Jim Rising

Continued on Page 6

Border Gets Friendly
With Amigo

Merger yields eight Lone Star stations

| By Adam Jacabson
R&R Radio Editor
.Com

order Media Partners last week expanded its presence in
Texas by acquiring 100% of the stock of Amigo Broadcast-

ing for $70 million.

As a result, the company led by
President and co-founder Tom Castro
will become the new owner of KHHL,
KOKE & KXXS/Austin, KXEB/Dal-
las, KLNT & KNEX/Laredo and
KWOW /Waco, TX. Additionally,
BMP will take over Amigo’s LMA
with Border Broadcasters’ KQUR and
obtain an option to purchase the sta-
tion. The transaction is expected to
close in Q4; Media Venture Partners
represented Amigo’s controlling
shareholders in the sale.

In an interview with R&R, Castro
said the transaction falls in line with
BMP's focus on reaching Hispanics in
the Southwestern U.S. “This is the
biggest deal we've ever done, by a
factor of three,” he said. “This puts us
in three markets, adding Dallas, Aus-
tin and Waco, TX to our roster. We've
spent $240 million in the first 24
months of operations on building our
company. We like the radio business,
we like Texas, and we obviously like
the Hispanic market.”

Additionally, Castro said his com-
pany doesn’t plan on making chang-
es to the newly acquired stations’
management or air talent. “Amigo
has excellent managers and employ-
ees, and we look forward to incorpo-
rating them into our team, a practice
we have followed with our previous
acquisitions,” he said. “We like to
tweak formats.”

Castro said the addition of KXEB/
Dallas to the company’s roster gives
BMP an opportunity to emulate Lotus’
Spanish Talk KWKW/Los Angeles,
which, like KXEB, is a single AM prop-
erty in a market full of Spanish-lan-
| guage radio stations.

www americanradiohistorv com

"KWKW is a standalone AM that
has been there for 25 years,” Castro
said. “They still generate lots of cash
flow and audience. In a market that
size, there is room for a guy to do lo-
cal business and compete on a local
level. We will do the same here.”

Castro also talked up BMP's poten-
tial in Austin, which is poised to be-
come one of the company’s biggest
markets. “We will have a deal next
week for additional stations in Aus-
tin, making us the top player in the
market,” he said.

“Austin is one-third Hispanic,
and only 7%-8% of the radio ad dol-
lars go there. Univision Radio has a
standalone in Austin, with one FM.
When we're all done, we will have
seven stations in Austin. [t's one of
the top 10 fastest-growing markets
in the U.S., with the Hispanic pop-
ulation growing faster than the gen-
eral market. This gives us a lot of re-
gional muscle.”

Castro is also excited about gaining
a foothold in Waco, where BMP now
has the opportunity to build a cluster,
and about forming a station group in
Laredo, where the company has in-
creased sales at KBDR by 100% since
acquiring it from Sendero Multimedia
in 2003.

Amigo’s Amarillo and Corpus
Christi, TX stations, meanwhile, are
being transferred to a newly created
company, Tejas Broadcasting, which is
controlled by Amigo principals Jim
Anderson and Chuck Brooks. Those
stations are KBZD, KQFX & KTNZ/
Amarillo, KLTG & KOUL/Corpus
Christi, KGRW/Friona, KLHB/
Odem and KMJR/Portland, TX.
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Centennial Returns
With Roanoke, VA Deal

Shaw expects to retain Beasley role

Four years after selling its six stations in two markets to
Beasley Broadcast Group, Centennial Broadcasting and its
owner, industry veteran Allen Shaw, have returned to radio

ownership.

The reincarnated Centennial, of
which Shaw serves as President/
CEO, on Tuesday agreed to purchase
Oldies simulcast WZZU-FM/Lynch-
burg and WZZI-FM/Vinton, VA —
class A properties that serve the
Roanoke, VA market — from Travis
Media for $4.15 million. J. Davis has
taken on the role of COO for Centen-
nial and will directly supervise the
stations. Frank Boyle & Associates
brokered the deal.

Shaw is an experienced radio ex-
ecutive who rose to prominence in the
late 1960s as President of ABC’s FM
stations. In fact, it was Shaw who
gave famed radio programmer and
consultant Lee Abrams his first pro-
gramming role, at WRIF/Boston.

In the 1990s, after a stint as COO
at Beasley Broadcast Group, Shaw be-
came President/CEO of Crescent
Communications. In 1997 he formed
Centennial, which would come to

own and operate a trio in Las Vegas,
another three stations in New Orleans,
and WOSN/Vero Beach, FL.

WOSN was sold to Treasure and
Space Coast Radio in June 2000. Shaw
eventually exited station ownership in
February 2001, after Beasley closed on
the purchase of Centennial’s New
Orleans and Las Vegas clusters. At the
time Shaw rejoined Beasley as Vice
Chairman/COO. His planned role
was to handle acquisitions, but the
terrorist attacks of Sept. 11, 2001
changed the company’s growth plan.

“The events of 9/11 really put a re-
cession in place and reduced radio
growth,” Shaw told R&R. “The result
was Beasley's selling its New Orleans
cluster in order to pay down some se-
nior debt. My role did not develop as
was originally intended.”

Shaw does not plan to leave Beas-
ley now that Centennial has re-
emerged as a station owner, but he

said Beasley’s board of directors was
set to make a final decision on his fu-
ture with the company at a meeting
on Sept. 10.

"It was not my intention to leave,
but I had talked to [Beasley owner]
George Beasley about small-market
ownership on the side,” said Shaw.
“Ijust needed some additional chal-
lenges, and Centennial’s rebirth will
see the company operate on a much
smaller szale than the old Centenni-
al. I really don’t want to leave Beas-
ley. As long as there is no conflict, I
see no reason why I can’t do both.”

Shaw added that WZZI & WZZU
will keep their Oldies simulcast and
said he foresees Centennial’s purchas-
ing additional properties close to his
Winston Salem, NC home, and even
expanding in Roanoke, should the op-
portunity present itself.

“There’s an element to ownership
that’s di‘ferent than working for a
company,” Shaw said. "I have an en-
trepreneurial spirit that I learned from
George Beasley. Ownership is exciting
and inspirational.”

— Adam Jacobson

BUSINESS BRIEFS

Continued from Page 4

to Arbitron's Columbia, MD headquarters. In a notice distributed by Arbitron to stations in the market, the
ratings company explained, “Diary entries reflecting listening to [Clear Channel's CHR/Pop] WRKZ in the
last week of the spring survey, in some instances, were inappropriately credited to [Shamrock Classic
Rocker] WEZX. These entries were a variation of WKRZ's call letters, some of which were accompanied
by entries of WEZX's station name, ‘Rock 107’ Although the Rock 107 entries were appropriately cred-
ited to WEZX, the call-letter entries should have been credited to WKRZ."

Rising said, “I have to give Arbitron full credit. They were very helpful and receptive, and they responded
very quickly. We are pleased that they did the right thing.” Revised ratings results became available via
Maximiser on Tuesday. Shamrock Communications Radio COO Jim Loftus told R&R after the reissue
that “very little has changed.” His company's WEZX moved to No. 4 12+ while WKRZ moved to No. 3,
with a 7.7. In the earlier results, WKRZ and WEZX tied for No. 3 12+, with a 7.2. Loftus also pointed out
that neither station’s rank changed in the 24-54 demo: WEZX remained No. 1, with an 11.4 share, while
WKRZ stayed at No. 4, with an 8.9 share.

Continued on Page 12

TRANSACTIONS AT A GLANCE

All transaction information provided by
- BIA's MEDIA Access Pro, Chantilly, VA.

© KSEK-FM/Girard and KSEK-AM/Pittsburg, KS $700,000

o WABG-AMGreenwood, MS Undisclosed

o KESY-FM/Cuba, MO $400,000

© WDOX-FM/North Cape May (Atiantic City), NJ $700,000

© KCBZ-FM/Cannon Beach, OR $240,000

& WZXX-FMiLawranceburg, TN $85,000

© WTRB-AMRipley, TN $265,000

& KTNZ-AM & KBZD-FM/Amarillo; KQFX-FM/Borger (Amarillo);
KLTG-FM/Corpus Christi; KGRW-FM/Friona; KLHB-FM/Odem;
KMJR-FM/Portland; and KOUL-FM/Sinton (Corpus Christi), TX
Undisclosed

& WZZU-FM/Lynchburg and WZZ1-FM/Vinton (Roanoke-
Lynchburg), VA $4.15 million

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o KWOW-FM/Clifton (Waco); KXEB-AM/Frisco
(Dallas); KLNT-AM, KNEX-FM & KQUR-FM/
Laredo; KHHL-FM/1eander; KXXS-FM/Marble

Falls; and KOKE-AM/Pflugerville (Austin), TX
PRICE: $70 million

TERMS: Sale of stock

BUYER: Border Media Partners, headed by President/CEO
Thomas Castro. Phone: 713-827-1059. It owns 13 other
stations throughout Texas.

SELLER (except KQUR-FM): Amigo Broadcasting LF,
headed by CEQ James Anderson. Phone: 972-692-3310
SELLER of KQUR: Border Broadcasters Inc., headed by
President Willis Harpole. Phone: 830-816-2895

BROKER: Media Venture Partners

2004 DEALS TO DATE

Dollars to Date: $1,472,321,483
(Last Year: $2,324,652,267)

Dollars This Quarter: $500,515,640
(Last Year: $197,043,088)

Stations Traded This Year: 630
(Last Year: 883)

Stations Traded This Quarter: 179
(Last Year: 190)
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. fromillonald today?
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Meet Brad Marks, The
‘Hollywood Headhunter’

America’s top media recruiter offers job seekers

valuable guidance

P

‘»r'ombine the talents of a personal manager, a confi-
dante and a career-development director, and you get
an executive recruiter. If you're ever in the market for
a new job or are trying to hire a top player, one com-
pany you will want to keep in your Rolodex or
BlackBerry is Brad Marks International, regarded as
America’s leading executive-search firm for radio, tele-
vision, film studios, satellite, theme parks, new media,

ad agencies, cable and music companies.

A former network- and syndicat-
ed-TV executive producer, Brad
Marks International President Brad
Marks, dubbed by the Los Angeles
Times the “Hollywood headhunter,”
has been known for 22 years for his
ability to find the right people for en-
tertainment-industry jobs at the high-
est levels. Credited with creating the
Laker Girls and the national colle-
giate cheerleading championships,
Marks helped lead the original syn-
dication for The Mickey Mouse Club,
Zorro, Secret Agent, The Prisoner and
many other famous programs.

Atany given time, Brad Marks In-
ternational’s team of six specialist re-
cruiters will be conducting original
research and drawing on the compa-
ny’s 75,000-resume database to iden-
tity candidates for up to 30 positions
typically paying at least $125,000 a
year. Each year the firm will place 50
to 75 people in senior-level jobs, 20
to 40 more at businesses on retainer,
and many others, sometimes involving
the entire staffing of new companies.

Asked how prospective candi-
dates should approach his firm for
consideration, Marks says, “The first
thing to do is communicate to us by
e-mail and send their resume. Next,
they should inquire about our com-
pany by visiting our website.”

Because many top jobs are never
advertised or posted with a recruit-
er, Marks says, “The best way to find
a job is to network around. By the
time you read in the trades about
people leaving jobs, it may be toolate,
50 you really need to be on top of the
scene, staying in contact with people
without giving away, if you're em-
ployed, the fact that you're thinking
about making a change.”

Marks also advises, “It's not com-

fortable to do, but to find a better or
different opportunity, you have to
know yourself really well. Go off
someplace where you'll be undis-
turbed for a day or two and put to-
gether a personal balance sheet on
yourself. You needn’t share it with
anybody, but prepare an objective
list of your assets and liabilities.

“Companies post job
descriptions
creating bionic
human beings on
paper.”

“Then the trick is to camouflage
the liabilities and emphasize the as-
sets in many ways as possible. That
means doing a thorough examina-
tion of your accomplishments and
remembering where you screwed
up. You'll be amazed what you learn
about yourself.”

Marks serves as a board member
for many companies, giving him a
firsthand sense of their objectives
and strategies, and that enables him
to make the best talent recommen-
dations. He says, “The reason these
folks want that type of relationship
with me is the benefit they get of my
advice in helping them structure
their vertical alignments.

"“Understanding company culture
is a big part of what we do. There is
no formula for determining the right
fit for a particular job with a particu-
lar candidate. It's gut instinct and
knowledge of the culture. When we

discuss candidates internally, we
share as much as possible about that
company’s management style.”
Preparing For Change
Marks says that a lot of peoplesell
products and services better than
they sell themselves, so his compa-
ny offers a special in-person career-
guidance service that he personally

conducts (for approximately $500 |
persession). The sessions teach peo- |

ple how to maximize their potential
in the job marketplace.

Marks says, “"We show people
how to research and target employ-
ers and how to conduct themselves
in the interviews, explain compen-
sation expectations, point out the
hot — and cold — buttons for that
particular company and share de-
tails of the organization’s culture
and even the personality of the in-
dividual interviewing them. We get
right down to the details wherever
we can to help, but we do not rep-
resent them as talent agents.

“Companies post job descriptions
creating bionic human beings on pa-
per, but that's not how you get the
job. In many cases the most qualified
individual is not necessarily the one
who is the smartest, but rather the
one with very good credentials who
has studied the company to make
sure their personality and business
chemistry fit in with that culture.

“And with the eclectic require-
ments of business today, an execu-
tive’sability to transfer skills to oth-
er industries is going to make him
or her much more valuable. That's
where| think the biggest growth op-
portunities lie in the current and
coming job market.”

Brad Marks can be reached at Brad
Marks International, 150233 Ven-
tura Bivd., PH-16, Sherman Oaks,
CA 91403; phone: 818-382-6300;
or via www.bradmarks.com. His
Internet radio program The Holly-
wood Headhunter can be heard on
www.worldtalkradio.com from
11am-noon ET on Thursdays. You
can reach the company’s Manag-
ing Director, Michael Cassara, at
michael@bradmarks.com.

Where s Your
Free Prize?

-« A
|

ant to motivate yourself? Read Free Prize Inside

by Seth Godin, a former Yahoo! executive and the au-
thor credited with the concept of permission market-
ing. His new book shows how to create value-added
elements that transcend your main business (e.g., it's
the fortune, not the fortune cookie.) Among many les-
sons, Free Prize Inside also shows how to earn the free-
dom to test new ideas. R&R caught up with Godin re-

cently to talk about radio.

R&R: How should creative people
deal with control-freak bosses?

SG: The usual whining I hear is,
“I'want to do something really cool,
but my boss won't let me.” What
that's really shorthand for is, “My
boss won't let me do an unproven
innovation and take re-
sponsibility for it him-
self if it fails.” We must
create a discussion
among bosses and em-
ployees that says,
“The best way for us
to fail is to do what
we did yesterday.”
That didn’t used to
be true, but it's true
now. But being on
the edge and re-
markable doesn’thave trouble coex-
isting with an idea that says, “We're
not willing to bet the company ev-
ery two weeks.”

PDs believe the stakes are too
high to let the air personality pick
what to play. I think it's pretty
easy to articulate that the stakes
are too high not to let the person-
ality pick what to play. Not all the
time, not in drivetime, but if there
isn’t a model to evolve what the
radio station is doing, then the
station, by definition, will do
what it did yesterday, and its
competition will eat it.

R&R: Is satellite radio what you call
a "purple cow” — a new, remarkable
and distinctive way of running an es-
tablished business?

SG: It isn't yet because it's too
hard to talk about, but it's about to
be. If you have satellite in your car,
every time someone else gets in
your car, you have a whole conver-
sation about it. You don’t talk about
itatwork, you talk about in your car.
As more people put it in their cars,
more conversations will take place
— it's sort of self-fueling.

When [ was growing up, WGR/
Buffalo gave you $500 if they spot-
ted your car with a WGR bumper
sticker. That promotion worked
beautifully, because in order to en-
ter, you had to tell other people what
station you were listening to. They

www americanradiohistorv com

turned a private experience into a
public one. That doesn’t mean it will
work today, because it's been done
too many times to be interesting. But
the point is that if you make some-
thing where talking about it is built
in, then people will talk about it.

R&R: How can terrestrial radio put

a free prize inside?
SG: Today, withan
iPod, you can hear
any song you want
anytime you want, so
it's not going to be the
selection of the songs
| thatgets people talking
i | about a radio station.
Nor is it going to be
whether it had more or
fewer commercials —
sooner or later you gotta

pay the bills.

So the free prize is not the thing
stations think it is. People in radio
think that folks listen because ei-
ther A) they like a certain selection
of music, or B) they were annoyed
by certain commercials or turned
on by other ones. But when people
talk about radio and switch sta-
tions, it’s because there’s some-
thing else going on that’s worth
talking about.

In every station that’s grown
quickly, it’s something different. If
you want to grow, the challenge is
to find the next free prize. Maybe
it's a station that focuses on high
school students, who really do talk
about radio stations, and that does
things that cause them to talk about
it.

R&R: Why did you write this book?

SG: I'm an optimist about the
potential of people to dig deep and
dostuff that's worth doing, If Thave
a mission, it's to get people to step
back from that fear and realize that
they are the single best resource for
their organization to do things no
one thought they could do. Suc-
cessful people are not smarter than
you and me. They just figured out
that if they could persuade them-
selves to do something that sounds
scary, more often than not they’re
glad they did it.
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TECHNOLOGY _

Hey, It’s ACD With A
DVD On The Back!

CD-DVDs are on their way to market at last

There’s been talk around the industry of “hybrid”
CD-DVDs — that is, a CD with a DVD on the back or,
if you're in the video industry, a DVD with a CD on
the back — for the last couple of years. At R&R Con-
vention 2003’s digital-media panel, EMI Sr. VP/Digi-
tal Distribution Ted Cohen held up a hybrid disc and
predicted they’d be available in the next few months
— but it hasn't quite worked out that way.

The idea of hybrid CD-DVDs is
that they’ll help save the physical-
media side of the recorded-music in-
dustry and lend a hand to the brick-
and-mortar retailers by capitalizing
on the popularity of the DVD format.
While music is just bits and bytes to
alot of young people these days, vid-
o content is still very much assodi-
ated with physical media, so there is
probably something to this theory, at
least until digital video on demand
gets rolling,

Right now the CD-DVD hybrid is
on its way for real. Under the name
DualDisc — more about that later —
the discs were quietly tested earlier
this year in about a dozen markets,
with participation from all the major
labels and product from artists in-
cluding Linkin Park and David Bow-
ie. The sales results were so encour-
aging for the $19 discs (cheaper than
two-disc CD-DVD sets, which run
about $22) that all four majors are
now committed to bringing Dual-
Discs to market later this year.

What You Get

The test-marketed discs included
music videos, interviews, concert and
backstage clips and other video con-
tent, depending on the artist and la-
bel. The discs from everybody but
Sony also included a high-quality
DVD Audio version of the audio con-
tent, and DVD Audio will be part of
the package when the discs eventu-
ally get to market.

There's a small but steadily grow-
ing market for high-quality audio
discs in DVD Audio and the rival
Super Audio CD format — to which
Sony has historically been committed
— but marketing has so far depend-
ed on persuading people who may
have already bought the same audio
content on vinyl, cassette and CD to
buy it yet again. Giving consumers a
chance to hear top-quality DVD Au-
dio tracks on the hybrids may per-

suade more buyers to look into DVD
Audio and SACD product and give
some help to another of the disc for-
mats the music biz still depends on.

“What we could say
about this is that
DVD Plus has an
uphill battle. They’re
trying to disturb the
status quo, and the
status quo right now
has them on the
outs.”

The hybrid CD-DVD discs, after
some technological fiddling, now fall
within the official specs for DVD
thickness at about 1.48 millimeters,
and the CD side should play in al-
most any CD player or computer. A
computer or DVD player can handle
the DVD side, and a DVD Audio-
compatible player will let you hear
the high-quality tracks.

Philips, which certifies that CDs
that fit its specs are indeed CDs and
can carry the compact-disc logo, still
has some reservations about the hy-
brids, but the equivalent on the vid-
eo side, the DVD Forum, has ap-
proved the DualDisc format, and the
discs are on their way to market at
last: The four major labels and inde-
pendent 5.1 Entertainment unveiled
the format for retailers at the NARM
on Aug. 25.

Everybody was duly enthusiastic
about the launch. Sony BMG CEO

Andrew Lack said, “DualDisc repre-
sents a dramatic expansion of the
music entertainment experience. By
combining video, surround sound
and web connectivity in a single disc,
we are presenting our artists with a
broader palette to express their cre-
ative vision while at the same time
giving consumers what they told us
they want — greater value driven by
unique content thatbrings them clos-
er to the artist. We're confident that
this groundbreaking new initiative
will help to re-energize traditional
music retail.”

They’re expecting to get the discs
in stores in October, but there is a
potential holdup, by the name of
DVD Plus.

So What's The Problem?

Early last month, just as news of
the test-marketed DualDiscs was be-
coming public, German company
DVD Plus yelled foul, saying it had
an agreement that hybrid discs
would car-y its own DVD Plus logo.
The company says that back in 2000,
WEA, Warner Music’s CD manufac-
turing and distribution branch, made
a deal to put the DVD Plus logo on
any hybrid discs it produced.

But last year WEA sold its manu-
facturing business to a Canadian
company, Cinram, and Cinram is
now making DualDiscs — not DVD
Plus discs. DVD Plus US. President
Phil Carlson told reporters last
month, “They’'re hijacking our tech-
nology,” but Cinram told audiophile
magazine High Fidelity Review,
“There are no patent issues that pre-
vent Cinram from manufacturing
DualDiscs for its customers.”

DVD Plus just got a patent on the
hybrid-disc technology in Germany
and has applied for a patent in the
US. Could its complaints ultimately
delay the rollout of the DualDisc or
lead to later litigation? No lawsuits
have been filed, but I asked patent
attorney Bruce Sunstein of the law
firm of Bromberg & Sunstein what he
thinks about the issue.

Sunstein says, “I guess the first
thing tosay is that patents are nation-
al in scope, essentially. So if I have a
patent in, say, Germany, I cannot do
anything about it if somebody else in,
say, Canada or the U.S. is doing
something that's not patented there.
Patents give somebody the right to
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Micresoft Tests ‘Local’ Radio Feature

When Microsoft launched the beta of its MSN Music Store last week,
part of the package was a new service called MSN Radio (hitp:/
beta.radio.msn.com). MSN Radio is an aggregation of U.S. and
intemational broadcast and 'Net-only streams in various categories,
and it offers a free trial of MSN's $4.99-per-month Radio Plus service.

The beta also includes a “Local Stations” category, which is not, as
one might think, a collection of broadcast streams, but rather 957
Microsoft-programmed webcasts that are presented as being “like” the
broadcast stations in various cities, but “with fewer ads, no DJ chatter
and less repetition.” For example, the listings for New York include
stations called “Like 92.3 FM,"” described as “WXRK K Rock 92.3 FM
Radio,” and “Like 106.7 FM,” described as “WLTW 106.7 Lite FM.”
Each “local” stream'’s listing also includes a top 20 playlist.

prevent another person from mak-
ing, using or selling what's patented,
but only in the country where the
patent is in force.”

But there’s another issue in this
case: DVD Plus says it had a contract
with WEA to have the DVD Plus logo
appear on its products. Sunstein ob-
serves, “The use of logos in connec-
tion with technological formats or
innovations is something that's been
around this business quite a bit. One
of the early ones was Philips, with the
compact cassette. That was the trade-
mark that Philips let people use as
long as they conformed to Philips”
requirements for sound recordings.
And we find the same thing now
with the CD format, and it's still our
friends Philips.

“Now, with DVD Plus, we've got
somebody who wants to have their
own trademark usage for this format.
So, contractually, somebody who has
a trademark can say, ‘Do it my way,
or you don't get to use that trade-
mark,” but the trademark itself
doesn’t have that much leverage. I
mean, if I decide I don’t care about
DVD Plus and I don’t want to put it
on, I can say I'm not gonna do it.”

“Usually the beef in
trademarks is that
somebody is using a
trademark without
permission, instead
of refusing to use it.
So this is an unusual
situation.”

About the contract dispute, he
says, “I suppose, when you have a
contractual dispute of this nature,
there can be a lot that depends on the
actuial course of dealings between the
parties. It would not be impossible,
for example, that the DVD manufac-
turer had a technology transfer, they
did get technology from the compa-
ny, and maybe they paid for it.

“And maybe they agreed, partly in
exchange for the grant of that tech-
nology, that they would use DVD
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Plus’ trademark. They might have
agreed to that, and it would be a
matter for proof, if there was a law-
suit, that that’s what the deal was and
that the deal is being violated. One
of the things that’s problematic,
though, is that usually the beef in
trademarks is that somebody is us-
ing a trademark without permission,
instead of refusing to use it. So this
is an unusual situation.”

As far as the dispute’s possibly
holding up the sale of DualDiscs,
Sunstein says, “To get an injunction
in patent-land is very difficult. It's
uncommon. So let's assume DVD
Plus gets a U.S. patent, and they sue
the DualDisc people. They're in
Canada, so they might sue them for
importing to the US.

“So they could get sued in the US.
for infringing the U.S. patent, but to
get an injunction in a situation like
that is typically quite difficult. And,
at that point, since there was an ex-
isting course of conduct between the
parties, it may still boil down to a
contractual dispute at bottom.

“Maybe what we could say about
this is that DVD Plus has an uphill
battle. It's trying to disturb the status
quo, and the status quo right now has
them on the outs. And since they're
trying to disturb the status quo, that's
going to require some heavy lifting.
Whether they succeed in that is up
for grabs, but it's unlikely they’ll suc-
ceed quickly. That's what I can say,
based on what I've seen so far.”

It Comes Down To
The Contract

Sunstein continues, “The leverage
could change if patents came out or
if there was some element in the re-
lationship where it could easily be
shown that this company was re-
quired to use DVD Plus’ trademark.
But it strikes me as an uphill battle,
and definitely one to watch.

“Anyway, I think that DVD Plus’
success will depend on what they can
show in terms of the contractual re-
lations of the parties, and that’s stuff
that we're not going to figure out by
looking at news releases; it's going to
be highly factual. I suppose the thing
to watch is if anybody is quoting de-
tailed discussions or specific docu-
mentary arrangements that have ex-
isted between those companies. If
that comes out, then, OK, maybe
there’s going to be some exposure.
But until then, I think Cinram may
find it pretty comfortable.”
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Morris-Capers Joins
Vanguard/Welk As
Nat’l Dir./Promo

Patty Morris-Capers has joined
Vanguard Records/Welk Music
Group as National
Director/Promo-
tion. Based out
| of the company’s
Nashville office,
Morris-Capers is
responsible for im-
plementing radio
campaigns for Van-
guard and Sugar
Hill Records artists at Hot AC, AC
and CHR/Pop.

Welk Music Group President/
GM Kevin Welk said, “With the
continued growth of Welk Music
Group, it is important to the
company’s vision that we add

Morris-Capers

I

people to our team with a shared |

dedication, experience and commit-
ment to artist development. Patty
has all those qualities and more. We
louk forward to making an impact
through her relationships and great
music.”

Morris-Capers was previously
Lost Highway Records’ VI*/’romo-
tion. She has also served as Na-
tional Promotion Director/Adult
Formats for Island Def Jam and
Promotion Coordinator, Field Op-
erations Director and New York Re-
gional Director /Promotion for Vir-
gin Records.

“lIt's an honor to join the Van-
guard Records/Welk Music Group
family,” Morris-Capers said. “Kevin
Welk's unique vision of artist devel-
opment has proven to be the for-
mula for attracting a tremendous
roster of new and established art-

ists, and [Welk Music Group VP/ I

Promotion & Marketing] Art
Phillips’ experience, tenacity and
love of music inspire everyone
around him. | am truly blessed to
be here.”

Richmond Gets Talk
WTOX As WLEE Goes
Adult Standards

Locally owned 4M Communica-
tions has launched its fifth radio
station in Richmond with the debut
of Talk WTOX. The new station airs
at 1480 kHz, a frequency that has
been dark for the past several years.

Most of the talk shows that pre-
viously aired on 4M clustermate
WLEE have moved to the new sta-
tion as WLEE has flipped to “Un-
forgettable 990,” an Adult Stan-
dards format featuring Richmond

radio legend Floyd Henderson in |

morning drive and the nationally
syndicated Music of Your Life for-
mat throughout the rest of the day.

WTOX's lineup of mostly syndi-
cated talk hosts includes ABC Ra-
dio Networks’ Sean Hannity, Talk
Radio Network’s Laura Ingraham

WTOX - See Page 23

|

_NEWSBREAKERS

Maguire Named PD At WPHH/Hartford

Veteran programmer Mychal Maguire has joined Clear Channel’s Ur-
ban WPHH (Power 104.1)Haitford as PD. He replaces Nicole S., who
exited late last month. Maguire was most recently PD of Clear Channel’s
Urban WSSP (Power 94.1}/Charleston, SC.

Prior to Charleston, Maguire spent more than 10 years at Clear
Channel’s KIIZ (Z92.3)/Killeen. TX, where he was PD and mormning host.
During his 20-year career in breaccasting he’s also programmed in Loui-
s.ana.

"It's been almost a year since the launch of Power,” WPHH GM Manuel
Rodriguez told R&R. “In that tme we've brought [air personalities] Star
& Buc Wild and Wendy Williams to the station, and now Mychal Maguire.
Mychal will bring to us the atticude and spirit we need to drive this sta-
tion to the ratings it deserves.”

WWMG/Charlotte Flips To Rhythmric

Clear Channel’s Oldies WWMG. (Magic 96.1)/Chaslctte on Sept. 2
flipped to CHR/Riythmic as “96.1 The Beat.” Nick all2n. who had
been programming WWMG and AC clustermate WLYT {Lite 102.9),
will now focus solely on WEYT.

”We haven’t announced a PD for The Beat yet, but we will be doing
s0 in the coming days,” WWMG GM Morgan Bohannan iold R&R.

Meanwhile, Jim Shafer, formerly half of the Shafer & Eggman
morning show on WWMG, has moved to afternoons zt WLYT, and
former WWMG mormnirig newscaster Liz Luke is now handling
news duties for the Clear Channel/Charlotte cluster Radio homes
are currently being spught for The Eggman and WWMG aftenoon
host Boomer.

NOW for the
next ratings
period!

ORDER

H k. A Lt}

OMPANY
Preferredf by mere stations siace 1973,
800.331.4438 - www.cqgilink.com

| B '
- BRIGHT COLORS. DBRABLE.

WEATHER-RESISTANT,

LONS-LASTING.
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¢ CASSANDRA MEYER is named Na-

BUSINESS BRIEFS

tional Director/Radio Promotions at Ng- CONDOLENCES Continued from Page 6
tive Language Music. She was previ- . . Joe B 65
i i s pop singer Joe Barry, 65, . . . 0
e Aug 31 i Fisher Communications Launches Fundraising Effort
National Radio Fisher Communications, the parent company of Fisher Broadcasting, has begun a $150 million private
placement of senior notes in order to pay down existing debt and settle sales transactions tied to Fisher's

ownership of Safeco Corp. stock. Fisher also said it expects to enter into a new $20 million senior secured credit
facility on the closing of the note sale. Fisher Broadcasting owns 24 stations in the Pacific Northwest.

he Island Def Jam Music Group has named Sha-

kir Stewart VP/A&R. In his new position Stewart

will seek out, acquire and develop new talent for the |
record-label conglomerate, in addition to creatively
overseeing recording projects and soliciting produc-
ers and repertoire on behalf of IDJMG'’s artists. Stew-
art will be based in Atlanta and New York and will re- |
port directty to IDJMG Chairman Antonio “L.A" Reid.
“| have had the pleasure of working with Shakir for
many years and have witnessed firsthand his talent
not only in A&R, but as a true music executive,” Reid

presents The Beastie Boys: Back and  more information, contact Roy Dvor-
customers it attracted in August — a new one-month high. Sirius President/CEO Joe Clayton said, “Begin-
Stewart Set As Island Def Jam VP/A&R Corp., along with our other OEM partners, will also contribute a significant number of subscribers, thanks to their
placing advertisements on the heavily trafficked website for WXRK/New York-based syndicated morning host
day fre2 trial. Stern has been vocal about his frustrations with terrestrial radio and the FCC and has loudly touted
In other news, Audi is now offering XM and Sirius as factory-installed options on its A8 and TT models. The

® WESTWOOD ONE on Sept. 11-12  performances and interviews. For
On Tour, a one-hour special featurin i -641- ) 3 g
> ST M - 4010 Sirius Tops 600,000 Subscribers
SiriLs Sateliite Radio said this week that it has reached 600,000 subscribers, thanks to the 64,000 new
EXECUTI VE A CTIC N ning in September, we expect even greater subscriber growth, thanks in part to our new retailing partnerships
with Radio Shack, Dish Network, Wal-Mart, Advance Auto Parts and other dealers to be announced. The Chrysler
2005 model-year factory programs.”
In other news, Sirius and rival XM Satellite Radio are both employing a novel marketing strategy: They're
Howard Stern. Both satcasters have banners at www.howardstern.com, with XM taking a straightforward,
informational approach and Sirius tempting Stern fans with promises of Uncensored programming and a seven-
the benefits of the uncensored world of satellite radio, even threatening to make the jump to satellite when his
contract with Infinity expires in 16 months.
automaker already offers Sirius as a factory- or dealer-installed option on its A4, S4 and A6 models, while A8s
can be retrofitted with the service. XM is offered for dealer instaliation in those and other Audi modeis.

said. “As Shakir joins IDJ, | am even more confident of Stewart Badia n”e Declares niw'de”d
the company'’s future success.”

Stewart previously spent five years as Hitco Publishing Sr.VP/GM and Radio One’s board of directors has declared a cash dividend on the company’s 6.5% convertible preferred
was concurrently an A&R consultant to LaFace Records. He's also served securities and its 6.5% 144A convertible preferred securities. The dividend is payable Oct. 15 to sharehold-

as an A&R consultant to Arista Records since 2000. ers of record as of Sept. 15.

NAB Hires General Counsel

he NAB has hired former FCC General Counsel Jane Mago as General Counsel, replacing Jack Goodman,

who has exited. Mago will report to NAB Exec. VP/Legal & Regulatory Affairs Marsha MacBride, who was
Chief of Staff to FCC Chairman Michael Powell before joining the NAB. A 26-year FCC veteran, Mago is Chief of
the commission’s Office of Strategic Planning and Policy Analysis. NAB President/CEO Eddie Fritts said, “Jane
Mago's well-recognized expertise in communications law and administrative procedures will be an important
asset to the NAB. Her distinguished FCC career and vast understanding of mass-media policy issues will serve
the interests of local, over-the-air broadcasters exceedingly well” Mago’s first day at the NAB will be Oct. 4; FCC
Enforcament Bureau Deputy Chief Linda Blair will serve as acting Chief of the Office of Strategic Planning and
Policy Analysis after Mago’s departure.

Museum 0f Broadcast Communications Names Board Members

BC News Nightiine correspondent Chris Bury and former Dick Clark Productions Sr. VP Al Schwartz —
the longtime producer and director of the American Music Awards and Golden Giobe Awards — are among

- the new members elected to the Chicago-based Museum of Broadcast Communications’ board of directors.
. i 1 5 = et =] Other new board members include TV studio builder Paul Roston, insurance executive John Harney and attor-
MASE GETS WIRED IN PHILLY 4s part of his tour to reintroduce neys David Ruder and Seth Traxler.
himself to the music world, rapper Mase stopped by WRDW (Wired 96.5)/
Phifadelphia, where he proved he really does wear his sunglasses the majority B GF M ” ames 2004 2005 B aard
of the time. Seen here are (I-r) Wired Asst. Promotion Director Monica Bersani he Broadcast Cable Financial Management Association has re-elected Susquehanna Radio Sr. VP/
and Asst. PD/MD Angel Garcia; Mase; and Wired PD Chuck Tisa, Promotion Centrolier Joe Barlek Chairman and re-upped Radio One VP/Finance Leslie Hartmann as Vice Chairman.
Coordinator Nicky D and Promotion Director Rob Zilla. Continued on Page 23
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ANAGER’s {  MINUTE

" Your Free, Weekly E-Mail

e Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.

¢ Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.
e Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

¢ |ndustry event calendar update

" If You've Got 60 Seconds,
You'll Want To Read the R&R Manager's Minute!

- —

To subscribe, send your name, email and contact information to managersminute@radioandrecords.com

www americanradiohistorv. com
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Music
CHOICE.

30 mition homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

Gary Susalis
NICKELBACK Because Of You

PROGRESSIVE

Liz Opoka

R.E.M. Leaving New York

0100 Sand In My Shoes

OAMIEN RICE The Blower's Daughter

AMERICANA

Liz Opoka

ORIVE-BY TRUCKERS Carl Perkins’ Cadiltac
NITTY GRITTY DIRT BANO Wallin' In The.
MINOY SMITH Train Song

JILL SOBULE | Saw A Cop

__ NATIONAL MUSIC _

September 10, 2004 R&R © 13

B66-MVTUNES

21,000 movie thealers

(et o o . |
WEST

1. REBA MCENTIRE Somebody

2. BRANOY Talk About Our Love

3. TIM McGRAW Live Like You Were Dying

4. RAY CHARLES 1/NORAH JONES Here We Go Again
5. BURKE ROMEY Wendy

MIDWEST

1. REBA MCENTIRE Somebody

2. VAN HALEM I's About Time

3. TIM McGRAW Live Like You Were Dying
4. BRANDY Talk About Our Love

5. KATIE MELUA Closest Thing To Crazy

SOUTHWEST

1. REBA McENTIRE Somebody

2. BRANOY Tak About Our Love

3. TIM McGRAW Live Like You Were Qying
4. VAN HALEN It's About Time

. STEVE CORDONE Trat's A

NORTHEAST

1. REBA McENTIRE Somebody

2. BRANDY Talk About Our Love

3. BURKE ROMNEY Wendy

4. TIM McGRAW Live Like You Were Dying

5. ECHOBELLY Get Me Through The Good Times

SOUTHEAST

1. REBA McENTIRE Somebody
2. TIM McGRAW Live Lie You Were Dying

3. BURKE RONEY Wendy

4, ECHOBELLY Got Me Through The Good Times
5. STEVE COROONE That's AN

SIRIUSA

1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Steve Blatter
Alt Nation Octane
Rich McLaughlin Jose Mangin
MY CHEMICAL ROMANCE I'm Not OK (I Promiss)  MARILYN MANSON Personal Jesus
HEAD AUTOMATICA Brooklyn Is Burning KENNY WAYNE SHEPHERD Alive
The Pulse Spectrum
Haneen Arafat Gary Schoenwetter
MARTINA McBRIDE In My Daughter's Eyes. CHRISTINE McVIE Friend
JOSEPH ARTHUR Can't Exist
" RILO KILEY I's A Hit
Sirius Hits 1 SIMPLE KI0 Staring At The Sun
Kid Kelly
NELLY YCHRISTINA AGUILERA Tilt Ya Head Back .
KILLERS Somebody Told Me T""F'“'
J0SS STONE You Had Me Gino Reyes
SEETHER Broken GRUPO NICHE Ni Como Amiga
VANESSA CARLTON White Houses NG2 Si La Vez
AKON /STYLES P. Locked Up
Sirius Blues
New Country Pat St. John
Al Skop OMAR & THE HOWLERS Boogie Man

REBA MCENTIRE He Gets That From Me OR. JOHN The Monkey

D

UGS

Rick Gillette » 800-494-8863
10 million homes 180,000 businesses

CHR/POP INTERNATIONAL HITS
Jack Patterson Mark “In The Dark” Shands
ASHLEE SIMPSON Shadow WILL TO POWER Spirit In The Bottie
USHER My Boo WIN MARCINAK Too Shy
CHR/RHYTHMIC
Mark "In The Dark” Shands RHYTHMIC DANCE
ANTHONY DAVIO GA Peach Danielle Ruysschaert
RUPEE Tempted To Touch ROZALLA Alright
WESTSIOE STORY 1/50 CENT The Game ANGIE STOME | Wanna Thank Ya
DAVE ARMSTRDNG Make Your Move
MYNT {/KIM $0221 How Did You Know?
URBAN $0DA CLUB Go Go Crazy (Love To Infinity Mix)
Jack Patterson ROYAL GIGOLOS California Dreaming
FABOLOUS Breathe LAWRENCE WELK You Are My Sunshine...

MANNIE FRESH Real Big MORLY You Never Know (Morjac Mix)

Live365 is the largest Internet radio
network, with thousands of stations in a
wide variety of formats. Programmed by
true music tastemakers from around the
globe, Live365 offers an enthusiastic
audience for established and up-and-
coming artists alike. In a world of
consolidated playlists, Live365 charts
the tastes and preferences of today's
most vibrant music community, Tracks
with the most plays during the seven
g:y‘:w ended Sept. 6, 2004 are listed

LIVE oM

Travis Storch « 866-365-HITS

Top Rap-Hip Hop

MELLY USAHEIM My Place
CIARA /PETEY PABLO Goodies
USHER Burn

LLOYD BANKS On Fire

ALICIA KEYS If 1 Ain't Got You

Top Latin

PAULINA RUBIO Algo Tienes

PEPE AGUILAR Miedo

ALEKXS SYNTEK QUETO...Duele Et Amor
ANOY & LUCAS Tanto La Queria
KALIMBA No Me Quiero Enamorar

Top World
BEENIE MAN King Of The Dancehall
NATASHA BEOINGFIELD These Words
RUSLANA Wild Dance

OESPINA VANDI Opa Opa

OBIE BERMUDEZ Antes

ALTERNATIVE

Dave Sloan RAP/HIP-HOP

USEQ Take It Away Mark “In The Dark” Shands

DONNAS Fall Behind Me GAME 1/50 CENT Westside Story

SCISSOR SISTERS Laura TRILLVILLE Some Cut
Antist/Title Total Plays
J0JO Leave (Get Out) 83
JESSE McCARTNEY Beautiful Soul 80
ASHLEE SIMPSON Pieces 0f Me 78
HILARY DUFF Come Clean m
HILARY & HAYLIE DUFF Our Lips Are Sealed m
RAVEN Supematural 76
CHEETAH GIRLS Cinderella 7
JESSE McCARTNEY Good Life n
STEVIE BROCK 3 Is A Magic Number 57
AVRIL LAVIGNE My Happy Ending 48
HILARY DUFF Ry %
KELLY CLARKSON Breakaway 32
STEVIE BROCK Alf For Love 32
YELLOWCARD Ocean Avenue 3t
MICHELLE BRANCH Are You Happy Now? 3t
LINDSAY LOHAN Drama Queen (That Girl) 30
HILARY DUFF Why Not 30
HOOBASTANK The Reason 30
BLACK EYEO PEAS Let's Get It Started 29
SMASH MOUTH I'm A Believer 29

POWERED[TR .
1 . 31-Sept. 6.
MEDIABASE Playlist for the week of Aug. 31-Sept.

Aot Radio@Network |
Ron Nenni 415-934-2790

Top Alternative

Robert Benjamin

CROSSFADE Cold

MODEST MOUSE Ocean Breathes Safty

Fresh 100
Mark Hamilton
USHER & ALICIA KEYS My Boo

Top Country

Lawrence Kay

LEANN REMES Nothin' ‘Bout Love Makes Sense
T. TRITT t/J. MELLENCAMP What Say You

Smooth Jazz

Stan Dunn

MINDI ABAIR Come As You Are
PETER WHITE How Does It Feei?

Ken Moultrie » 800-426-9082

Active Rock

Steve Young/Kristopher Jones
KILLSWITCH ENGAGE End Of Heartache
MARILYN MANSON Personal Jesus

Heritage Rock
Steve Young/Kristopher Jones
VELVET REVOLVER Fall To Pieces

Soft AC
Mike Bettelli/Teresa Cook
MARTINA McBRIOE In My Daughter's Eyes

Mainstream AC
Mike Bettelli/Teresa Cook
HALL & OATES I' Be Around

The Dave Wingert Show
Mike Bettelli/Teresa Cook
HALL & OATES I'll Be Around

Marie And Friends

Mike Bettelli/Teresa Cook [
HALL & OATES I'l Be Around

The AtanKabel Show — MainstreamAC |
Steve Young/Teresa Cook

HALL & OATES I'll Be Around

The Alan Kabel Show — Hot AC
Steve Young/John Fowlkes
JOHN MAYER Daughters

RYAN CABRERA On The Way Down
Mainstream Country

Hank Aaron

BLAKE SHELTON Some Beach

RESTLESS HEART Feel My Way To You

New Country

Hank Aaron

SHANIA TWAIN UBILLY CURRINGTON Party For Two
Lia

Ken Moultrie/Hank Aaron

GARY ALLAK Nothing On But The Radio
MONTGOMERY GENTRY You Do Your Thing
AMMY WAYNE You Are

Danny Wright

Ken Moultrie/Hank Aaron
OARRYL WORLEY Awful, Beautitul Life
BLAKE SHELTON Some Beach
MONTGOMERY GENTRY You Do Your Thing

24 HOUR FORMATS
Jon Holiday  303-784-8700

Adult Hit Radio

Jon Holiday

SEETHER /AMY LEE Broken
JOHMN MAYER Daughters

Adult Contemporary
Rick Brady
ALICIA KEYS If | Ain't Got You

U.S. Country
Penny Mitchell
SHANIA TWAIN UBILLY CURRINGTON Party For Two

GREAT AMERICAN COURTRY
Jim Murphy * 303-784-8700
EMERSON DRIVE November

BRITTANY WELLS From Harm's Way

WESTWOOD ONE

Charlie Cook* 661-294-9000

Soft AC

Andy Fuller
CLAY AIKEN | Wil Carry You

Mainstream Country

David Felker
SHANIA TWAIN {/BILLY CURRINGTON Party For Two

Hot Country

Jim Hays
SHANIA TWAIN /BILLY CURRINGTON Party For Two

Young & Verna
David Felker

SHANIA TWAIN 1/BILLY CURRINGTON Party For Two
LEANN RIMES Nothin' ‘Bout Love Makes Sense

wr

Country Today

John Glenn

EMERSON ORIVE November

CLAY WALKER Jesus Was A Country Boy
LEANN RIMES Nothin' ‘Bout Love Makes Sense

AC Active

Dave Hunter
DURAN DURAN (Reach Up For The) Sunrise

Alternative Now!

Chris Reeves » 402-952-7600
NICKELBACK Because Of You
SUM 41 We're Al To Blame

LAUNCH

music oN YaHoO!
Jay Frank « 310-526-4247

Audio

BJORK Oceania
SHEQAISY Come Home Soon

Video

BJORK Ocsania

GUERILLA BLACK Complon

1-26 {LUDACIS & BONE CRUSHER Break Bread
JOSS STONE You Had Me

LAMB Of GOD Laid To Rest
LENNY KRAVITZ #/JAY- Storm

LIL WYTE | Sho Wil

LLOYD Hey Young Girl

LONESTAR Mr. Mom

MANNIE FRESH Real Big

MARILYN MANSON Personal Jesus
OUTKAST Prototype

TOBY KE{TH Stays In Mexico
YOUNG BUCK Shorty Wanna Ride

£ musicsnippet.com)»
Tony Lamptey » 866-552-9118

Hip-Hop
GAME Westsids Story
CASSIDY Make You Scream

R&B

JOHM LEGEND Used To Love You
KX-08 The Love Song

WwWwWwW americanradiohistorv com
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72 militon households

BEASTIE BOYS Triple Trouble
MAROON 5 She Will Be Loved
HOUSTON 1 Like That

AVRIL LAVIGNE My Hapgy Ending
LIL FLIP Sunshine

CIARA {/PETEY PABLO Goodies
JADAKISS Why

KILLERS Somebody Toid Me

NELLY (JAHEIM My Place

RYAN CABRERA On The Way Down
BLACK EYED PEAS Lets Get It Started
LL COOL J Headsprung

T.I. Let's Get Away

AKON I/STYLES P. Locked Up

LIL SCRAPPY No Problem

GREEN DAY Amersican Idiot

YOUNG BUCK Let Me in

NEW FOUND GLORY All Downhill From Here

Video playlist for the week of Aug. 31-Sept. 6.

David Cohn

General Manager 2

TERROR SQUAD 1/FAT JOE & REMY Lean 8ack
NELLY H/JAHEIM My Place

LIL FLIP Sunshine

T.1. Let's Get Away

LL COOL J Headsprung

KANYE WEST Jesus Walks

JADAKISS Why

CIARA I/PETEY PABLO Al Falls Down
TWISTA #/R. KELLY So Sexy

GREEN DAY American (diot

LINKIN PARK Breaking The Habit

BEASTIE BOYS Triple Troubie

KILLERS Somebody Told Me

YELLOWCARD Ocean Avenue

BREAKING BENJAMIN So Cold

JUVENILE, WACKO & SKIP Nolia Clap
TAKING BACK SUNDAY A Decade Under The.
LOSTPROPHETS Wake Up {Make A Move)
SECRET MACHINES Nowhere Again
HOOBASTANK Same Direction

Video playlist for the week of Aug. 31-Sept. 6.

75 miltion households

Rick Krim
Exec. VP

ADDS

30

GREEN DAY American Idiot
SEETHER I/AMY LEE Broken
VANESSA CARLTON White Houses

KEANE Somewhere Only We Know
BLACK EYED PEAS Let's Get It Started
AVRIL LAVIGNE My Happy Ending
MARDON 5 She Will Be Loved
BOWLING FOR SDUP 1985

JOSS STONE You Had Me
SWITCHFOOT Dare You To Move
VELVET REVOLVER Fall To Pieces
GRETCHEN WILSON Redneck Woman
ALYER BRIDGE Open Your Eyes
JAMIE CULLUM All At Sea

JAMIE CULLUM Twentysomething
JAMIE CULLUM Frontin

GAVIN 0eGRAW | Dor't Want To Be
FINGER ELEVEN One Thing

KILLERS Somebody Toid Me
MODEST MOUSE Foat On

ALANIS MORISSETTE Eight Easy Steps
JILL SCOTT Goden

ASHLEE SIMPSON Pieces Of Me

Video playtist for the week of Sept. 613

Lorni Parkerson
202-380-4425

BPM (XM 81)

Blake Lawrence

BRAD CARTER Marning Always Comes Too Soon
PEYTON A Higher Place
N.E.R.0. She Wants To Move

Squiz (XM 48)
Charlie Logan

CINOER Lush
ORGY Vague

U-POP (XM 29)

Zach Overking

KASABIAN LSF.

MUSE Butterfiies And Hurricanes

FRANZ FERDINAND Michae!

GOLDIE LDOKIN' CHAIN Guns Don't Kill Peopl.
DESPINA VANDI Opa Opa

REAL JAZZ (XM 70}
Maxx Myrick

JEAN-MICHEL PILC Follow Me
VINCENT HERRING The Nesv Hang
ODN BRADEN Mr. Wizard

X COUNTRY (XM12)
Jessie Scott

BURRITO DELUXE Memphis Money
KEVIN MONTGDMERY Meirose

XM CAFE (XM45)
Bill Evans

MARK KNOPFLER Shangri-La
ELVIS COSTELLO The Delivery Man
LOW MILLIONS Ex-Girlinends

XMLM (XM42)
Ward Cleaver

LAMB OF GOD Ashes Of The Wake
MASTOODN Leviathan

OEAD TO FALL Villainy & Vinue
MINOR TIMES Making Enemies

NATIONAL Music,

CMT

COUNTRY MUSIC TELEVISION

75.1 mition households
Brian Philips. Sr. VP/GM |
Chnis Par, VPMusic & Talent

ADDS

No new video adds
Pizys

TOP 20 U
ALAR JACKSON Too Much Of A Good Thing... 31 3t
TERRI CLARK Ginls Lie Too 30 30
LOS LONELY BOYS Heaven 9 3
MARTINA McBRIDE How Far 9 3

B. PAISLEY 1/A.KRAUSS Whiskey Lutlaby 29 3%
GRETCHEN WILSON Here For The Party 8 32
J. BUFFETT I/C. BLACK Hey Good Lockin 8 AN
KENNY CHESNEY 1 Go Back 8 N
TOBY KEITH Stays In Mexico 28 25
TIM McGRAW Live Like You Were Dying a7 3%
BIG & RICH Save A Horse, Ride A Cowboy 27 %

SARA EVANS SuCs in The Bucket % 3
RASCAL FLATTS My Worst Fear 3 27
LONESTAR Mr. Mom % 18
SHELLY FAIRCHILO You Don't Lie Here... 15 0
TRACE ADKINS Rough & Ready 4 N
OIERKS BENTLEY How Am | Doin’ 612

WARREN BROTHZRS Sell A Lot Df Beer AL |
MONTGOMERY GENTRY You Do Your Thing 13 12
JOE NICHOLS If Nobody Believed In You 12 14 |

Aurplay as monitored by Mediabase 24/7 i
| Letween Aug. 31-Sepl 6. |

o MER h

Jim Furphy, VP/Programming
23.5 million househalds

ADDS

EMERSON ORIVE November
BRITTANY WELLS From Harm's Way

TOP 20

TRACE AOKINS Rough & Ready

BIG & RICH Save A Horse, Ride A Cowboy
ALAN JACKSON Too Much Df A Good Thing
GRETCHEN WILSON Here For The Party
TIM McGRAW Live Like You Ware Dying
SARA EVANS Sucs in The Bucket

BLAKE SHELTON Some Beach

B. PAISLEY 1/A.KRAUSS Whiskey Lullaby

-

TELEVISION

Friday, 810
¢ Chicago, On-Air With Ryan Sea-
crest{(check local listings for ime and
channel).

* Tim McGraw, The View (ABC,
check local listings for time).

 Flogging Molly, Jimmy Kimmel.

« Jamie Cullum, Conan O'Brien.

« Nick Lachey, Live With Regis & * Sugarcult, Craig Kilbom.
Kelly {check local listings for time and * Big Bad Voodoo Daddy, Car
channel). son Daly. |

¢ Jason Mraz, The Ellen DeGen-
eres Show {check local listings for
time and channel).

* Ozomatli, Jimmy Kimmel Live
(ABC, check local listings for time).

* Gavin DeGraw, Late Late Show
With Craig Kilborn (CBS, check lo-
cal listings for time).

* The Fever, Last Call With Car-
son Daty (NBC, check local listings
for time).

Saturday, 9/11

* Rosanne Cash, Kris Kristoff-
erson, Rick Rubin and others are
interviewed on Controversy: Johnny
Cash vs. Music Row, part of CMT's
weekend commemoration of the
one-year anniversary of the death of
the Man in Black (8pm ET/PT).

Monday, 9/13
¢ Ashlee Simpson, Ryan Seacrest

¢ The Marley Brothers, Ayan Sea-
crest.
« Jill Scott, Elfen DeGeneres.

Fanm T s

| Scissor Sisters

- Tears For Fears

* Scissor Sisters, Late Night With - -
Conan O'Brien (NBC, check local * Tears For Fears, The Tonight
listings for time). Show With Jay Leno (NBC, check

local listings for time).
« Jill Scott, Jimmy Kimmel.
¢ Crossfade, Conan O'Brien.
* Alice Cooper, Craig Kilborn.
* Sahara Hotnights, Carson Daly.

Wednesday, 9/15

» Jojo, Ryan Seacrest.
* Talib Kweli, Jimmy Kimmel.
« Lil Flip, Carson Daly.
Thursday, /16
+ Clint Black. Ryan Seacrest.
¢ Anita Baker, Ellen DeGeneres.
* Drive-By Truckers, Conan
O'Brien.
* Saliva, Craig Kilborn.
* Ambuiance Ltd., Carson Daly.
— Julie Gidlow

TOBY KEITH Stays In Mexico

JULIE ROBERTS Sreak Dovin Here

GIERKS BENTLEY How Am | Doln’
MONTGOMERY GENTRY You Do Your Thing
TRICK PONY The Bride

RASCAL FLATTS Feeis Like Today
SHEDAISY Come Home Soon

BLUE CDUNTY That's Cool

CLEDUS T. JUDD | Love NASCAR

TRACY LAWRENCE It's All How You LooK At It
TRAVIS TRITT The Girl's Gone Wild

TRENT WILLMONX Dixie Rose Deluxe’s

Inforration current as of Sept. 10.

PRILLSTAR

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Mike Trias:

mtrias@radioandrecords.com

The iTunes Music Store Top 101

snapshot of the top-selling downloads on Tuesday, Sept. 7, 2004.

BOWLING FOR SOUP 1985

BLACK EYED PEAS Let's Get it Started (Spike Mix)
KELLY CLARKSON Breakaway

MAROON 5 She Will Be Loved

CIARA {/PETEY PABLO Goodies

USHER f/LUDACRIS & LIL JON Yeah!

|

|
by 1
Apple’s iTunes Music Store is the leading digital-music service in {

the U.S, offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here's a {

P

CONCERT PULSE

Avg. Gross

Pos. Artist {in 000s)
1 $5.578.1
2 PRINCE §1.721.1
3 DAVE MATTHEWS BAND $1234.7
4 SIMON & GAIFUNKEL $11705
5 ERIC CLAPTON $980.5
6 VAN HALEN $933.8
7 SHANIA TWAN $893.3
8 DZIZFEST 20(4 $838.9
9 DEAD $8122
10 STING $605.8
11 USHER $7320
12 XENNY CHESNEY $7183
13 ND DOUBT/BLINK-182 $693.3
14 FLEETWOOD MAC $648.3
15 LINKIN PARK $697.4

Among this week’s new tours:

BAD RELIGION
GREEN DAY
JIM BAICKMAN
SARAH BRIGHTMAN
SLIPKNOT

The CONCERT PULSE is courtesy of
Polista;, & publication of Promoters®
On-Lme Listings, 800-344-7383;
California 209-271-7900.

AVRIL LAVIGNE My Happy Ending
. TERROR SQUAD Lean Back

FRANZ FERDINAND Take Me Out
. NELLY My Place

Top 10 Albums

RAY CHARLES Genius Loves Company
BJORK Medulla ¥
. JILL SCOTT Beautifully Human: Words & Sounds, Vol. 2 i
JOHN MAYER As/Is: Philadelphia, PA/Hartford, CT
MAROON 5 Songs About Jane

i
2.
3.
4.
5.
6.
7
8
9.
10

www americanradiohistorv. com

CLAY AIKEN The Way/Solitaire (EP)
VARIOUS ARTISTS Spider-Man 2 ST
BLACK EYED PEAS Elephunk
BEN FOLDS Super D (EP)

. TEARS FOR FEARS iTunes Originals

SOE®NOO L LN

-
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Flying Blind

Political correctness vs. safety in the post-9/11 world

Anybody who has flown on a commercial airline
since Sept. 11, 2001 has experienced the lasting impact
of that infamous day’s terrorist attacks — long waits
in security lines, increased flight delays and that wari-
ness you feel while discreetly sizing up your fellow
travelers for signs of sweaty palms or fuses protrud-

ing from their Nikes.

Welcome to the reality of air
travel in America in the post-9/11
world. In the past three years even
the savviest of business
travelers have learned
that the old days of
showing up 15 or 20
minutes before a flight
and still making it are
gone forever. Air travel
today means accepting
the fact that arriving at

for secondary screening as the
family boarded a flight to Florida
for vacation in April of this year.
He was a bit surprised
when Michael Jr. was
singled out again on
their return flight, but
he wrote it off as busi-
ness as usual when trav-
eling today.

A few weeks after that
incident, while monitor-

least an hour ahead of ing the 9/11 Commission
any flight is pretty much Michael hearings on TV, Smercon-
mandatory, and even ~ Smerconish  ish heard a question

that might not be enough

time to clear security during the
busiest hours at most major air-
ports.

Like most of us, attorney-
turned-WPHT/Philadelphia
morning host Michael Smercon-
ish had learned to accept in-
creased airline security. He didn't
even question it much when his 8-
year-old son was pulled out of line

posed to National Securi-
ty Director Condoleezza Rice that
would ultimately result in the pub-
lication of his just released book, Fly-
ing Blind: How Political Correctuess
Continues to Compromise Safety Post
9/11 (Running Press).

Smerconish was stunned when
Rice was asked, “Were you aware
that it was the policy to fine airlines
if they have more than two young

Arab males in secondary question-
ing, because that’s discriminatory?”
Rice replied that she was not, in fact,
aware of such a policy.

In the weeks following that ex-
change Smerconish used his daily
radio show to fuel discussion, ask
questions and seek answers about
the state of airline security in Amer-
icatoday. What he learned was that,
in his view, America has some seri-
ous flaws in its airport security sys-

“I didn’t write the
hook with a profit
motive, | wrote it
to change the
policy. | think
reading this book
can be a vehicle of
change for this
problem.”

“What | found is a conscious decision by
our government to turn a blind eye toward
the commonalities of the 19 9/11 hijackers
that continues to this day, even though the
enemy that we face continues to look like

them.”

tem, and only significant policy
changes will fix the problems.

I caught up with Smerconish last
week to chat about his new book
and the ongoing development of his
now 1-year-old WPHT morning
show.

R&R: Tell us a bit about your early
political carcer before you moved to the
radio business full-tinte.

MS: I had some remarkable po-
litical experiences as a Young Re-
publican while I was still in college.
That led to my being called on fre-
quently to be a “talking head” on a
lot of local and cable TV and radio
shows. After [ graduated from law
school I continued to be politically
active while spending two years in
the real estate business before, at the
age of 29, I was appointed by Presi-
dent George H.W. Bush to a sub-cab-
inet-level position in his administra-
tion. [ oversaw the Department of
Housing and Urban Development
in five states plus Washington, DC.
Jack Kemp was my boss.

R&R: How did that lofty connection
come about?

MS: When I arrived as a freshman
at Lehigh University in Pennsylva-
nia, all full of piss and vinegar for
Ronald Reagan and George Bush, I
mistakenly thought there would be
others there like me. I founded a
club I called the Lehigh University
Youth for Reagan-Bush but had a

very rough go of it trying to get any-
one on campus interested.

I remember that | organized a keg
party to attract people to come and
sign up for the club, but I happened
to schedule it on the same night that
the Philadelphia Phillies won the
baseball championship that year. I
was literally the only person in that
room, surrounded by three kegs of
beer. That sort of summed up my
efforts.

My big break came two weeks
before the election, when then-Vice
President Bush came to Pennsylva-
nia to tour the Bethlehem Steel
plant. I gota phone call from one of
his advance staff people asking if I
was the guy who was president of
the Lehigh University Reagan-Bush
club. I thought it was a prank, but I
learned that it wasn’t. What they
wanted was for me to provide bod-
ies for Bush's visit.

I recruited everyone in my dorm,
regardless of party affiliation, and
that was the start of a relationship
with George Bush, the father. So 1
guess you could say that my career
began with a keg party that was a
bust.

R&R: Why the transition from poli-
tics to radio?

MS: | really enjoyed the oppor-
tunities [ had to be on the other side
of the microphone as a commentator.

Continued on Page 17

America Has Changed - Our Commitment tn You Hasn't

ABC's Ann Compton

ABC's Gil Gross

ABC's Aaron Katersky

IT MATTERS WHERE YOU GET YOUR NEWS

www americanradiohistorv com
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Flying Blind

Continued from Page 15

Frankly, the ego aspects of it were
also a large part of the attraction for
me. | loved having the opportunity
to offer my opinions on political
positions, because I've been a polit-
ical junkie forever.

Initially, | was a lawyer who
had a part-time job as a talk host,
but, in the back of my.mind, I al-
ways hoped that eventually I
would become a talk show host
who happened to be a lawyer.
That opportunity came in the
spring of 2002, when the people
here at WPHT asked if I would
consider moving from being a
fill-in and weekend guy to taking
over the 3-6pm slot following
Rush Limbaugh. I knew then it
was time to make the move.

R&R: How has your second big tran-
sition, from afternoons to mornings last
vear, worked out for you?

MS: The bestadvice I got was from
longtime morning man Don Cannon.
Don, who recently retired, was doing
mornings on Oldies 98 [WOGL/Phil-
adelphia] when I firstmoved into the
morming show at WPHT. That first
week, [ ran into him in the men’s
room, and he said to me, “Every guy
who has ever done mornings will tell
you about their formula for how to
handle sleeping, and I can tell you
that none of them work.”

He was right — doing mormings

INEWS/TALK/SPO
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isjust plain disruptive to the human
body. Getting up at 2:30am isn't nor-
mal, so that’s been the hardest tran-
sition. I try to get a nap in early in
the afternoon so that, by the time my
kids come home, I'm not wiped out.

The pace of doing mormings vs.
afternoons is remarkably different.
When I did three hours in after-
noons I enjoyed developing issues
and discussing them in detail.
Mornings don’t lend themselves to
that kind of show. I look at mornings
as having 12 segments to fill instead
of three hours. Three good issues
could carry an afternoon show, but
in mornings I need at least 12.

Fortunately, I do a pretty fast-
paced show in any daypart. | speak
fast and move fast — that's just the
way | am. You better have a cup of
coffee in you before you turn that
dial to me, because I'm raring to go.

R&R: What do you hope listeners
take away from your program?

MS: Hopefully, they're better in-
formed but also had a couple of
laughs. Also, probably to my own
detriment, I'm always willing to listen
to an opposite point of view. I'm not
cut from that cloth that says you've got
to be mean to people, hang up on
those you disagree with and only
present one side of the issue. My pol-
itics are right-of-center, and I think
people know what they’re going to get
when they listen tome. [ don‘t profess
to have all the answers, but I do pro-
fess to be well read.

“When my 8-year-old son was pulled out for
secondary screening on a family vacation trip
not once, but twice, | just cursed bin Laden
under my breath and chalked it up to the smali
price we have to pay in the war on terror.”

e

i

Channel News/Talker KOA/Denver.

WHO'S LEFT, WHO'S RIGHT? ik High City residents are taking note of this timely election-season billboard,
one of several in a series of signs focused on current events in a new outdoor ad campaign recently launched by Clear

R&R: How hot has the current pres-
idential campaign been for your show?

MS: There is a high interest lev-
el from listeners about this cam-
paign, and I'm lucky to be in Phil-
adelphia at this time, the biggest
city inanimportant state. Pennsyl-
vania is a swing state, and the sub-
urban aspects of my audience are
something that is very important
to the president. That means we
get a lot of attention from the
White House and also a lot of
good guests.

R&R: How did the current book
project evolve so quickly?

MS: I didn't set out to write a
book. When my 8-year-old son was
pulled out for secondary screening
on a family vacation trip not once,
but twice, I just cursed bin Laden
under my breath and chalked it up
to the small price we have to pay in
the war on terror.

But when [ watched the 9/11
hearings on television and saw com-
mission member John Lehman ask
Condoleezza Rice that question
about screening procedures, it start-
ed me down the road of question-
ing why we are looking at8-year-old
kids and 85-year-old grandmothers
instead of looking for those who re-
semble the 9/11 hijackers.

[ doggedly pursued that single
question, and itled me in many dif-
ferent directions. The radio show
was a great vehicle to get good
guests to speak about the issue, and

many of those conversations are
what turned out to be the book.

When I started I was just interest-
ed in pursuing the conversation be-
cause I felt it was a topic of interest
to my audience. I don’t really know
when [ decided to put it all together
and call it a book. I also think that
reading the book will give you a
pretty good idea of the kind of give-
and-take we have every day on my
show.

R&R: Just how naive are we in our
approach to airline security after 9/11?

MS: What I found is a conscious
decision by our government to turn
a blind eye toward the commonali-
ties of the 19 9/11 hijackers that con-
tinues to this day, even though the
enemy that we face continues to
look like them. I don’t know that I
have a unique perspective oniit, but
I have put the questions out there in
print and have talked on the radio
about what a lot of people have
wondered about to themselves but
are afraid to say.

R&R: How do you respond to the
charge that you are advocating an intol-
erant, or even racist, point of view?

MS: Thave heard that, butnotalot.
My response is to say that when guys
who look like Thurston Howell I1I
begin hijacking airplanes and flying
them into buildings, I'll re-evaluate
my position. But we're not there.

R&R: What can the average Joe do
to voice his concern about this issue?

MS: Buy the book. Keep in mind

that I will not make a single penny
from it. Every nickel that [ have been
paid will go to a 9/11 charity, and
any money I might make from the
book in the future will continue to
do so. In fact, I figure that it is going
to cost me about $25,000 personally,
when all is said and done. [ didn't
write the book with a profit motive,
I wrote it to change the policy. I think
reading this book can be a vehicle of
change for this problem.

R&R: So where do you go from here
with it?

MS: The book ends with me go-
ing to Washington, where I testified
before the Senate Aviation Appro-
priations Committee in June. I think
I have taken it about as far as one
person can take it. [ have a morning
show ina major city, and | have writ-
ten about it in a column I do for a
major metropolitan newspaper, the
Philadelphia Inquirer.1'm hoping that
by making it a major topic of discus-
sion on my show and by writing the
book, they can be the vehicles that
bring about a change of policy.

Most of the people I interviewed
— including many important figures,
like Rudy Giuliani and John McCain
— agree with me about this. Even the
Transportation Safety Authority rep-
resentative [ spoke with said, “We
simply carry out the desires of the
Congress.” There's a lot of sentiment
out there to fix this problem. It just
takes a little bit of marshaling, and
that's what I'm hoping [ can do.

They're both nominated for the

Marconi Radio Award for
Network/Syndicated Personality of the Year.

Good Luck in San Diego on October 7th!

¢

RADIO

jonesradia.com

STARS

Jones Radio Networks salutes Neal Boortz and Clark Howard.

www americanradiohistorv com
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A Hurricane Virgin No Longer

A we speak, we're off the air — again.” That's ST corre-
spondent Chris Shebel, PD of WRMF/West Palm Beach, with
his exdlusive Frances post-game wrap-up. “We actually stayed
on the air for the entire storm,” he says. “It was only after-
ward that we started having generator issues up at the tower
site. First, the thing ran out of gas; then, at 4am Tuesday mom-
ing, the regulator or something on the generator conked out.
We're now waiting for a replacement generator to be delivered.”

While observing radio silence, Shebel shares his firsthand
impressions of Frances: “Hurricanes are amazing things to see.
It takes days of preparation and building fear. and then, when
they arrive, you quickly realize that you are totally helpless in
the hands of nature. During the peak of the storm on Satur-
day night | stood outside and watched trees almost come out
of the ground as the winds hit 05 mph — and that was a
mild one, only a Category 2. It is very scary, but amazing.

“| really saw the power of radio during and after that storm.
So much of our metro is still without power, so radio is their
only link. | also saw how ill-prepared TV people are when
the picture goes away and they're forced to try and describe

: T —— what they're see-
) ing. Now the
L crazy people are
coming out, and
the frustrations are
building as the
possibility of no
power for a week
May not be actual Frances. is getting on
people’s nerves.

There are also long lines for gas — when it can be found.

“Right now we're still without phones in the office, so |
guess the sales folks will have to take another day off, but us
programming kids will be on the job. Cell phone service is

Hurricane Ivan decides to go somewhere else...."”

Bakersfield Spared By Hurricane Frances

The persistent rumors turned to reality in Bakersfield, as
Clear Channel got busy flipping formats and, in the process,
jettisons a set of classic call letters. The action began Sept. 3,
when CHR/Rhythmic KKXX packed up 26 years of CHR
heritage and flipped to Country as KBKO, “The Big 96-5.”
Seconds later AC KKD) played flush the format and is now
simulcasting KDFO-AM's “La Preciosa” Spanish Oldies for-
mat.

Kenn McCloud, who had been PD of KKXX and KKDJ,
is now PD of KBKO. His former KKDJ morning co-host,
Barbie, will co-host mornings on KBKO using her real name,
Larae Nelson, with JP Shane, a production pro who relo-
cates from Salt Lake City. McCloud will do middays, followed
by Karen Garcia from nearby KJUG/Tulare, CA. Sammy
Cruise will handle nights, voicetracked from KBQI/Albuquer-
que.

But wait — there’s more going on in the cluster! Active
Rocker KRAB also makes some major moves, dropping long-
time syndicated morning guys Mark & Brian in favor of two
dudes known simply as Meathead & Desi, who used to
work with KRAB OM Steve King when he programmed Al-
ternative WXSR/Tallahassee, FL. Danny Spanks remains PD
of KRAB, which market observers perceive to be moving
musically back toward a more balanced diet of active rock
and alternative hits.

In a related story, former KKXX Asst. PD/midday talent
Lauren Michaels has been hired by Dave Shakes as PD of
Results Radio-operated CHR/Rhythmic KSRT (fammin’ 107.1)/
Santa Rosa, CA.

Trump’s Sleeves Now Flapping In The Breeze

No slouch in the self-promotion department, some guy
named Donald Trump recently paid a visit to the multitasking
Gene & Julie, morning team
on WLTM/Atlanta and after-
noon duo on KIOI/San Fran-
cisco. While shamelessly plug-
ging season two of The Appren-
tice, Trump handed G&] some
heavy trinkets to blow out: a
pair of his very own, subtle, unassuming, heavily jeweled
“TRUMP" cufflinks to auction off on eBay, with proceeds ben-
efiting his favorite charity, Operation Smile. Said Gene of
Trump’s visit, “The Donald gave us stock tips, and we gave
him marriage advice. It was a mutual lovefest.”

The Programming Dept.

* Cumulus Corporate Format Director/Country Bob Ra-
leigh has stepped down from the post he has held since june
1998. Alan Furst, who holds the same title and has been
working with half of the company’s Country outiets, will now
assume programming oversight for the stations Raleigh cov-
ered. Raleigh has reportedly been offered the opportunity to
remain with Cumulus in another capacity.

* After a decade at the helm of Clear Channel Active
Rocker KBP/Denver, PD Bob Richards will exit at the end
of his contract, which expires Nov. 30. Until then, he will re-

s main in the house as he considers other
opportunities within Clear Channel. In the
meantime, he can be reached at 303-713-
8215 or bobrichards@clearchannel.com.

* Former WNEW/New York Asst. PD
Rick Martini crosses the hall to cluster-
buddy Oldies WCBS-FM in a similar capac-
ity. Seconds later Jeff Mazzei was named
Shaken, not stired,  YY<BS MD.

* After 8 1/2 years as MD/midday host
of WWWV/Charlottesville, VA, Kym McKay is named PD of
Classic Rock simulcast WWRE & WWRT/Winchester, VA.

* WDCG (Gi05)/Raleigh PD Rick Schmidt wastes little time
hiring a new Asst. PD/afternoon talent: Say hello to Randi
West, who currently does momings at CC sister WYMX (Mix
94.1)/Cincinnati and arrives in Raleigh on Oct. 4.

* WFBC (B93.7)/Greenville, SC PD Nikki Nite hires former
WBZZ/Pittsburgh MD/afternoon jock Kobe as Asst. PD/MD/
afternoon talent. Nite extends her penchant for hiring one-
named dudes by inking Dino of KCLD/St. Cloud, MN for
nights.

* Salem KBIQ/Colorado Springs PD Steve Etheridge is
upped to Director/Programming for KBIQ, KGFT and KZNT-
AM as cluster OM Paris Foxworthy exits. KBIQ afternoon
driver Jack Hamilton takes Foxworthy’s MD duties.

Quick Hits

* After we broadly (pardon the pun) hinted that RuPaul
would resurface at WNEW/New York, it's now official, as PD
Frankie Blue announced he's inked Ru as morning show co-
host with Rick Stacy, who recantly moved from afternoons.
The move reunites RuPaul with Blue, who was his PD at
crosstown WKTU when Ru co-hosted mornings from 1996-
98.

* WAAF/Boston Marketing Director Jim Sheehan is sud-
denly available. Sheehan is an Active Rock marketing and pro-
motions pro whose previous experience includes KSJO/San
Jose; KUFO/Portland, OR; and KRZR/Fresno. He can be
reached at 617-283-0666 or jamieari@yahoo.com.

WwwWwW americanradiohistorv com
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« Jeff Dashev promoted to President of |g
the Interep Sales Division.

* Ray Kalusa named PD at KSPN/Los
Angeles; Erik Braverman becomes
Operations Director for KABC-AM/Los
Angeles.

* RIAA files first P2P lawsuits against 261
file-traders.

* Warren Zevon dies of lung cancer. He
was 56.

(7 I

* CBS, Viacom unite for largest media merger in history.

* Arbitron study shows Internet streaming growth tapering
off.

* Richard Sanders promoted to President of V2 North
America.

YUd edfs 460

* Tom Calderone becomes Jacobs Me- |
dia consultant for “The Edge” national
Altemative format.

* Bobby Shaw named VP/Dance Music h
& Crossover Promotion at MCA Records.

« John Curb named Dir./National Promo- |
tion for Curb Music Co.

Y o -

1) KR

* Andy Schuon named PD of KROQ/L.os Angeles.

* Dino Barbis and Stu Cohen named VP/Promotion, AC
and CHR, respectively, for Warner Bros.

* Irving Azoff announces his resignation as Chairman of
the MCA Music Entertainment Group; Al Teller promot-
ed to Chairman.

o1 EE T —

» Bob Griffith named GM of KF| & KOST/
Los Angeles.

* Dan O'Toole named PD of WKQX/Chi-
cago.

» John Betancourt named Sr. VP/Promo-
tion at PolyGram.

Jeff Dashev

Jon urb

Bob Griffith

gj

* Bobby Rich named PD of KHTZ/Los Angeles.

» Ed Dedoy named Division VP/Pop A&R, and Bud Dain
named Division VP/Pop A&R West Coast for RCA
Records.

) M e —

* KIQQ (K100)/Los Angeles jock Billy Pearl hired away
by KHJ/Los Angeles.
* KEZM/Los Angeles changes call letters to KLVE, “K-
Love."
- /
* KDJE/Little Rock PD Ken Wall hires Keith Kramer —
the “"Kramer" half of the former team of Kramer & Twitch
— to do mornings. He replaces Corey & Jay, who recently
moved to clusterbuddy KM)X after Tommy Smith left. Wall,
flush with excitement, promotes KDJE night dude Marty to
MD.
¢ Sweeping personnel changes hit the usually placid
Entercom/Milwaukee cluster: Michael Knight and Rahny
Taylor of Knight in the Morning on WXSS (103.7 Kiss FM)
cross the hall for the same shift on sister WMYX, replacing
Dan Weber, who exits along with Kiss morning co-host Gin-
ger Jordan and WMYX afternoon personality Mark
Richards. Knight and Taylor join remaining WMYX morning
member Jane Matenaer. WMYX morning show producer
Michael Clemens slides over to new AM Sports outiet WEMP
Continued on Page 20
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Continued from Page 18

Kiss night jock Van “The Man” McNeil and weekender Tony
Zamboni will temporarily cover mornings on Kiss.

¢ KIMN (Mix 100.3)/Denver night host Tuna exits. PD Ron
Harrell is looking for a replace-
ment.

* After 7 |/2 years of running
Jefferson-Pilot’s successful syndi-
cated Bob & Sheri show, WOZN
(98-7 The Zone)/Greensboro de-
cides to take it local in the morn-
ing — hence, the hiring of morn-
ing vet Jeff Wicker, who debuted
Sept. 6. ST speculates that it's just
a matter of time before Bob &
Sheri resurface somewhere in the Greensboro market. [Cue
the faws theme....]

* New York radio fixture Al Bandiero has been named

New, dolphin-safe Mix.

FILMS

BOX OFFICE TOTALS

September 3-6

Title Distributor § Weekend $ To Date
1 Hero (Miramax) $11.51 $35.23
2 Without A Paddle (Paramount) $9.01 $39.85
3 Anacondas: The Hunt For The... (Sony)  $8.00 $23.86
4 Paparazzi (Fox)* $785 $785
5The Princess Diaries 2: Royal... (Buena Vista) $7.53 $85.50
6 Wicker Park (MGM/UA)* $6.81 $6.81
7 Collateral (DreamWorks) $6.48 $88.89
8 Vanity Fair (Focus)® $6.26 $7.40
9 The Cookout (Lions Gate)* $6.21  $6.21
10 The Bourne Supremacy (Universal) $5.31 $164.76

“ First week in release
All figures in millions Source: Nielsen EDI
Note: Figures reflect a three-day weekend.

COMING ATTRACTIONS: This week's openers include
Resident Evil: Apocalypse, starring recording artist Milla
Jovovich. The film's Roadrunner soundtrack sports Slip-
knot's “Vermilion,” The Cure’s “Us or Them,” Lacuna Colil’s
“Swamped,” The Used's “Just a Little,” Thrice’s “Under a
Killing Moon,” Massive Attack’s “Future Proof,” Cold’s
acoustic version of “End the World,” A Perfect Circle’s “The
Qutsider (Renholder Mix),” Rob Zombie’s “Girl on Fire (Res-
ident Renholder Mix)” and Deftones’ cover of Duran Du-
ran’s “The Chauffeur” Cuts by Killswitch Engage (“The
End of Heartache”), Rammstein (“Mein Teil"), DevilDriver
(“Digging Up the Corpses”), Cradle Of Filth (“Nymphet-
amine”), CKY (“Escape From Hellview”), H.I.M. (“Join Me"),
Demon Hunter (“My Heartstrings Come Undone”) and 36
Crazyfists (“Bloodwork”) complete the ST.

— Julie Gidlow

| B &N
- STREETTALK

the permanent host of WXTU/New York’s Sunday-night
dance party, Studio 54 Clubhouse. Bandiero was a big part of
the New York radio scene in '80s, working at the original
“92KTU,” WQHT (Hot 97) and the late WXLO (99X),
among others.

* Morning maniac Pete McMurray exits ABC Active
Rocker WZZN/Chicago.

» KKCW (K103)/Portlard, OR morning fixture Craig
Walker — anchor of the market’s No. | morning show for
the past 20 years — will announce his retirement, effective
Jan. 14, 2005. “Craig has been in the market for 36 years and
is the only morning show K103 has ever had,” says Clear
Channel/Oregon RVPP Tony Coles, who is now looking for
Walker's replacement.

* Entercom CHR/Pop WEZB (B97)/New Orleans after-
noon dude Danny Cruz exits to follow his wife to Nashville.
Midday talent Cheryl Robichaux segues to afternoons, while
morning personality Tierza Simmons will also voicetrack
middays. “We've also hired Will The Thrill — formerly of
WKX)/Chattanooga, TN — for nights beginning Sept. 20, and
we'll also be announcing our new morning host shortly, ” B97
OM/PD Mike Kaplan says ominously.

» Across the street at Citadel AC WCKW (Lite 92.3)/New
Orleans morning duo Bo & Beth exit. OM Mike Florentino
wastes no time moving Asst. PD/MD/afternoon guy Jim
Hanzo into an extended morning shift and midday dude
Robb Holloway to afternoons.

Formats You'll Flip Over

* On Sept. 7, CC CHR/Pop WBFA (B101.3)/Columbus,
GA flipped to Urban, proudly unfurling the potentially un-
wieldy positioner “101.3 The Beat, Columbus, GA's new No.
| for hip-hop & R&B.” The all-powerful and mysterious “D)
Controller” has been named PD of The Beat. Former WBFA
PD/afternoon talent Wes Carroll exits, along with night jock
Chris Click and morning show producer Dan Masters.

* New Cumulus Hot AC WZAT (Z102)/Savannah, GA
PD Brian Rickman flips the station back to its CHR/Pop
roots: On Sept. 3 the station was relaunched with Rickman
handling afternoons. Matt & Senea will do mornings, and
Jason Cage will do nights. Rickman has middays wide open
— send MP3s to brian.rickman@cumulus.com.

A concerted effort is afoot to score St. Louis radio icon
Sheldon “Shelley” Grafman, founder of the legendary

KSHE 95, posthumous induction into the prestigious St. Louis
Walk of Fame. The movement picked up some serious steam
recently during KSHE's 37-year reunion.
Leading the charge is Ron Stevens, CEO
of All Star Radio Networks, who's joined
by, among other notables, Universal
Records Chairman/CEQ Doug Morris,
Emmis Chairman/President/CEQ Jeff
Smulyan and MVP Entertainment Presi-
dent Sam Kaiser. KSHE has a webpage
supporting the movement at www.
kshe95.com/shelleygrafman, as well as an
e-mail address for supporters to make
their feelings known: shelleykshe95@aol.com. The snail-mail
address for letters is Movement/Walk of Fame for Shelley
Grafman, PO. Box 21554, St. Louis, MO 63132-0554.

Shelley Grafman

Norman Knight, founder of Knight Quality Stations, will
be honored Sept. 14 as the recipient of the Broadcasters’
Foundation Chairman’s Award. Knight will receive this giant
award during the annual Broadcasters’ Foundation Board of
Directors Dinner at the American Yacht Club in Rye, NY.

Condolences

Our thoughts and prayers are with KUCD/Honolutu PD
Jamie Hyatt, whose father, Jim Hyatt, lost his long battle
with cancer on August 28. Hyatt is on leave with his family in
Oregon until Sept. 13.

Sy,
Talk Topics

* Fox News Radio’s Tony Snow will be the keynoter at
the NAB Radio Show Luncheon on Oct. 8 in San Diego. The
luncheon will also honor Jefferson-Pilot Radio Division Presi-
dent Clarke Brown with this year’s National Radio Award.

* Former WBBM-AM/Chicago reporter Richard Cantu
and KOA/Denver newsman Alex Stone are the newest
members of ABC'’s radio news team.

TELEVISION

Due to the Labor Day Weekend, Nielsen
television ratings were not available at press time.
TV ratings will return next week.
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*/ * THE INDUSTRY'’S NO. 1 RETAIL CHART September 10, 2004
w W ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 TIM MCGRAW Live Like You Were Dying Curb 224,749 -70%
- 2 JILL SCOTT Beautifully Human...Vol.2 Hidden Beach/Epic 188,830 -
- 3 RAY CHARLES Genius Loves Company Concord 186,494 -
- 4 tLcooLJ Definition Def Jam/\DJMG 180,091 -
5 5 NOW VOL. 16 Various ury 159,926 -13%
2 6 R. KELLY Happy PeoplefU Saved Me Jive/Zomba 120,893 11%
6 7 ASHLEE SIMPSON Autobiography Geffen 114,042 -13%
3 8 YOUNG BUCK Straight Outta Ca$hville G Unit/interscope 105,578 62%
4 9 MASE Welcome Back Bad Boy/Universal 80,332 -60%
10 INSANE CLOWN POSSE Hell’s Pit Psychopathic 74,430 -
n USHER Confessions LaFace/Zomba 68,863 1%
12 MAROON 5 Songs About Jane Dctonel/RMG 65,902 6%
12 13 GRETCHEN WILSON Here For The Party Epic 54,740 1%
- 14 PAPA ROACH Getting Away With Murder DreamWorks 54,033 -
- 15 BJORK Medulla Atlantic 53,684 -
9 16 BIG & RICH Horse Of A Different Color Warner Bros. 52,637 19%
13 17 AVRIL LAVIGNE Under My Skin Arista/RMG 51,341 6%
17 18 LOS LONELY BOYS Los Lonely Boys Epic 47,446 +2%
10 19 JIMMY BUFFETT License To Chill RCA 43,100 -25%
- 20 LAMB OF GOD Ashes Of The Wake Epic 42,073 -
19 21 BLACK EYED PEAS Elephunk A&Mjinterscope 41,722 +71%
16 22 RYAN CABRERA Take It All Away EV.LA/Atlantic 39,698 -15%
23 23 GARDEN STATE Soundtrack Epic 38,547 +14%
n 24 213 The Hard Way wr 36,503 -36%
18 25 SHYNE Godfather Buried Alive Def Jam/\DJME 36,356 -14%
29 26 AKON Trouble SRC/Universal 35,887 +17%
45 27 KANYE WEST College Dropout Roc-A-Fella/lDJMG 34,295 +36%
36 28 YELLOWCARD Ocean Avenue Capitol 34,108 +16%
21 29 LLOYD BANKS The Hunger For More G Unit/interscope 34,055 -3%
37 30 ALICIA KEYS The Diary Of Alicia Keys JIAMG 33,565 +18%
14 3 PITBULL MJ.AM.. wr 33211 -33%
- 32 RESIDENT EVIL: APOCALYPSE Soundtrack Roadrunner/I0JMG 32,996 -
32 33 GUNS N'ROSES Greatest Hits Geffen 32,647 +9%
24 34 BRAD PAISLEY Mud On The Tires Arista 32,591 -3%
26 35 VELVET REVOLVER Contraband RCA/RMG 31,924 1%
20 36 SWITCHFOOT Beautiful Letdown Columbia 31,723 -10%
3 37 LINKIN PARK Meteora Warner Bros. 31,385 +6%
25 38 MODEST MOUSE Good News For People Who Love... Epic 31,218 4%
- 39 PASSION OF CHRIST... Various Wind-up 30,335 -
Kl 40 KILLERS Hot Fuss Island/iDJMG 30,289 0%
0 M0 JoJo Jojo BlackGround/Universal 30,107 +9%
30 42 ALTER BRIDGE One Day Remains Wind-up 28,161 8%
39 43 BREAKING BENJAMIN We Are Not Alone Hollywood 21,118 0%
33 44 PRINCESS DIARIES 2 Soundtrack Walt Disney 21,360 8%
4 45 HOOBASTANK The Reason Island/IDJMG 26,990 -2%
35 46 KENNY CHESNEY When The Sun Goes Down BNA 26,692 -10%
L 47 JESSICA SIMPSON In This Skin Columbia 24,632 2%
49 48 FRANZ FERDINAND Franz Ferdinand Epic 24,493 1%
- 49 TERRI CLARK Greatest Hits Mercury 24,098 -
48 50 EVANESCENCE Fallen Wind-up 24,006 -4%
© HITS Magazine Inc.
UJ\J ALBUMS bum of duets with the likes of Norah Jones, ment’s Bjork (No. | den State
' Willie Nelson, Elton John, Natalie Cole and 15), Epic’s Lamb | soundtrack (No.
Ha‘s 0" 'I'o scon’ Hav James Taylor is a surprise, with total sales of Of God (No. 20), | 23, +14%).
9 more than 186,000. Industry sources say the Roadrunner/1D- It would ap-
I_I_ cuol J 4,000 Starbucks stores nationwide carrying the Pk JMG'’s Resident | pear that West,
Curb’s Tim McGraw is st living large at album thn?ugh the Hear Music imprint could \ Evil: Apocalypse | Keys and Yel-
No. 1, but he's got company, as Hidden be responsible fox: up to 40,000 9f the total. ko ""f':*r‘ soun dira c}( o lowca'rd are all
Beach/Epic's Psychopathic’s psychopathic rap rock duo g 1Y Wmd-upis Passion | showing .splkes
Jill Scott (No. 2), Insane Clowr} Posse are the other top 10 new- "3‘@,{" of the Cllms!‘: Songs | from their per-
Concord’s Ray comers, as their separate releases combine to fin- = of Inspiration al- | formances on the
Charles (No. 3) ish at No. 10. . Jill Scott bum (No. 39) and MTV Video Mu-
and Def Jam/ The rest of t}Te top 10 includes UTV’s Now . . Mercury Nash- | sic Awards.
IDJMG's  LL Vol. 16 (No. 5), ]lVG.:/ Zomba's R. Kelly (No. 6), | ville’s Terri (..'l.ar'k (No. 49). ) Next week:
Cool J (No. 4) Geffen’s Ashlee Simpson (No. 7), G-Unit/In- Double-digit increases are registered by Roc- | It's all about Ray Charles
debut in this r terscope’s Young Buck (No. 8) and Bad Boy/ | A-Fella/IDJMG'’s Kanye West (No. 45-27, [ Arista Nash-
week's top five. -v*h;_‘__' Universal’s Mase (No. 9). . +36.%), I's ,Alicia Keys (No. 37-30, +18%), S‘RC,/ vi‘lle’s Alan Jackson, who appears ready to
The posthu- Other chart newcomers include Dreafn- Universal’s Akon (No. 29-26, +17%), (:'a,plto] s | displace fellow country superstar McGraw at
mous Charles al- Tim McGraw Works' Papa Roach (No. 14), Elektra Entertain- | Yellowcard (No. 36-28, +16%) and Epic’s Gar- | the top of the chart.
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Full Force

The record labels are heading into the fall season in full force
as they go for adds with everything but the kitchen sink next week.
Here arejust a few of the highlights.

“[ just wanted to go in and make a record and not worry about
what genre it would be,” says Ashlee Simpson about her debut,
Autobiograply. "I went in to have a good
time, and I did. It's a rock record with |
a cool edge to it. It's the first time peo-
ple are getting to hear what [ sound |
like.” Judging by the reception both in
stores and on the Pop charts, fans have
taken a liking to Simpson’s John
Shanks-produced CD. She's still riding
high at No. 1 with “Pieces of Me,” and
next week she is officially Going for
Adds with the followup track, “Shadow.” The song, which may
be a reflection of her thoughts about growing up in the shadow
of her sister and fellow pop queen, Jessica Simpson, is already
climbing the Pop charts, reaching No. 38* this week. Ashlee Sim-
pson will be performing “Shadow” on Regis & Kelly on Sept. 21
and on The Tonight Show With Jay Leno on Sept. 22.

Brad Paisley has been in love with music ever since he re-
ceived his first guitar at 8 years old, and he has done whatever
it takes to pursue his dreams ever since. He had his first public
performance, in church, at 10 years old; began writing his own
songs at 12; and formed The C-Notes with his 50-year-old gui-
tar teacher, Clarence “Hank” Goddard, and two of Goddard’s
buddies while in his teenage years. The Glen Dale, WV native
has come a long way since then, and next week he continues his
journey as he presents “Mud on the Tires” to Country, the title
track from his platinum third CD. Paisley has been nominated
for five awards at the 38th annual CMA Awards, taking place
Nov. 9 and airing on CBS. He and labelmate Sara Evans also re-
corded a track for the just-released collection of songs inspired
by the film The Passion of the Christ.

Mike Szuter, C.J. Szuter, Charlie Smaldino and Rob Kely, other-
wise known as the Las Vegas-based rock outfit Magna-Fi, knew
that one of the smartest things they
could do while pursuing their musical
careers was to keep their day jobs. Then
] again, who wouldn’t want to play the
evil pirate captain in Treasure Island Re-
sort’s pirate siow, as Smaldino did? The
band’s dreams of success are becoming
reality, thanks in part to Aezra, which
released their album Burn Out the Stars
earlier this year. Magna-Fi don't just
draw their material from subjects like love lost and found and in-
trospection, they also find inspiration in other places. “Seconds,
Minutes, Hours” was influenced by an episode of the classic TV
series The Twilight Zone, while “Down in It,” which is Going for
Adds at Rock and Active Rock, drew its inspiration from the con-
flict in Viemam and World War II. Says Smaldino, “It’s exhilarat-
ing to know that Burn Out the Stars is
finally getting its due. With our music,
it's like we're raising our children. Now,
it's like we're sending them off to col- §
lege — it's great!”

The Donnas (none of whom is actu-
ally named Donna) started out in 1993
while in eighth grade under the name |
Screen, which was soon ¢hanged to
Ragady Anne. After a stint as The Elec-

Ashlee Simpson

The Donnas

GOING FOR ADDS _
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1IN

Week 0f 9/14/04

CHR/POP

AKON f/STYLES P. Locked Up (SRC/Universal)
ASHLEE SIMPSON Shadow (Geffen/

JESSE McCARTAEY Beautiful Soul (Hollywood)
RACHEL FULLER Eat Me (Universall

TRICK DADDY Let's Go (Ship-N-Slide/Atlantic/

CHR/RHYTHMIC

BODY HEADBANGERS f/YOUNGBLOODZ
| Smoke, | Drank (Liniversall

CISE DIGGA Pump Ya Brakes (Enterprise/

DIA Oh Yeah! (Soru/

JA RULE f[R. KELLY & ASHANT! Wonderful (Murder IncADMG/
LiL WAYNE Go DJ (Cash Money/Universal)

MONK | Call Your Hame (G.L.0.W./Mr. Records/Street Pride/
TRICK DADDY Let's Go (Ship-N-Slide/Atlantic/

YOUNG BUCK Shorty Wanna Ride finterscope/

URBAN

AMULA1 Gotta Roll (Sobe/
BODY HEADBANGERS f/YOUNGBL0OODZ
| Smoke, | Drank {Universal)

CHINGY Balla Baby /0 TP/Capitolf

CISE OIGGA Pumg Ya Brakes (Enterprise)

DiA Oh Yeah! (Sotti!

J-KWON You & Me (So So DefiZomba)

JA RULE f[R. KELLY & ASHANTI Wonderful (Murder lnc JOIMG)
KARIZZ It's OK (Manchild Entertainment)

LIL WAYNE Go DJ (Cash Money/Universall

MISS B Bottle Action [LaFace/Zomba)

MONK 1 Call Your Name (G.L.0.W./Mr. Records/Street Pride/
TRICK DADDY Let's Go /Skp-N-Shide/Atlantic)

YOUNG BUCK Sherty Wanna Ride finterscope/

URBAN AC

CARLTON BLOUNT Acting Like You Are Free (Magnatar/
KARIZZ It's GK (Manchild)
USHER f/ALICIA KEYS My Boo (Laface/Zomba/

COUNTRY

BRAD PAISLEY Mud On The Tires /Arista/
JAY TETER Football, Beer And You (Quarterback/

AC

ANITA BAKER You're My Everything (Blue Note/EMC/
KENNY LOGGINS Alive ‘N’ Kickin' {AH The Best!)
SIMPLY RED Homs (simplyred.com/

TIM MCGRAW Live Like You Were Dying (Curb/
WILSON PHILLIPS Get Together (Co/umbia)

HOT AC

MARC BROUSSARD Where You Are {/siand/{DJMG!
RACHEL FULLER Eat Me Universal)
SWITCHFOOT Dare You To Move (Red Ink/Columbia)

SMOOTH JAZZ

BLAKE AARON Infatuation 275/

CHRISTIAAN MOSTERT Stephanie (Rhombus/
DAVE KOZ Let It Free (Capitofl

FATTBURGER Work To Do /Shanachie)
FOURPLAY Fields Of Gold {RCA Victor)

G-FIRE Il fINEILLY & WHITFIELD LFO (Bogsweet/
JUEWETTE BOSTICK Elsi ‘N Me (Bostick/

MARTIN CAMPBELL Piccolo Odyssey
(www.martincampbell.com.au)

RICHARD SMITH Whatz Up? (4440)

ROCK

DONNAS Fall Behind Me (Lookout /Atiantic]
MAGNA-FI Down In It {Aezral
SUBMERSEQ Hollow (Wind-up/

ACTIVE ROCK

DONNAS Fall Behind Me (Lookout!/Atiantic)
MAGNA-FI Oown In It {Agzra)

SKILLET Open Wounds {Ardent/Lava/
SUBMERSEQ Hollow /Wind-up/

ALTERNATIVE

DOGS DIE IN HOT CARS | Love You “Cause | Have To /V2/
DONNAS Fall Behind Me (Lookout!/Atiantic/

JIMMY EAT WORLD Pain (lnterscope/

RAZORLIGHT Golden Touch /Universal)

SUBMERSED Hollow (Wind.up/

TRIPLE A

ADAM MARSLAND Love X 10 (How Dare You) (Karma frog/
ALBERT CUMMINGS Come Up For Air (Blind Pig/
BILL PERRY Another Man (Blind Pig)

BLUE NILE | Would Never (Sanctuary/SRG/
CANTINERO Make Me An Offer (Artemis/

ELLIS HOOKS Uncomplicated {Artemis/

ELVIS COSTELLO Monkey To Man (Lost Highway/
FASTBALL Airstream (Rykodisc/

HIGH DIALS Fields In Glass (Rainbow Quartz)

JIM WHITE f/AIMEE MANN Static On The Radio (V2/
JOSEPH ARTHUR Can't Exist Vector/

KEATON SIMONS Currently (Maverick/Reprise)

KEB’ MO" Get Together (Gkeh/Epic!

MARK KNOPFLER Boom, Like That (Warner Bros.)
PAUL WESTERBERG As Far As | Know /Vagrant/
WAXWINGS Steady As Starlight (Raintow Quartz)
EARLIMART Tretie & Tremble (Paim)

JAKE BRENNAN Love And Bombs (Yep Roc/
NATHAN Jimsonweed (Nettwerk)

NELL BRYDEN Nel/ Bryden (157)

i,

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.

trocutes, the four female rockers settled on their current moniker.
Next week they are Going for Adds at Rock, Active Rock and Al-
ternative with “Fall Behind Me,” the first track from their forth-
coming album Gold Medal.
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FCC

Continued from Page 1

approved a rule that includes sta-
tions operated under joint sales
agreements in a group owner’s
station count in a market. A rule
stipulating that companies that
own clusters that violate the new
limits may sell those clusters intact
only to minority-controlled buyers
— or else break up the cluster —
can also now take effect.

While the courton June 24 upheld
many of the FCC’s June 2003 media-
ownership rules, including all of
those in the FCC’s appeal, it re-
manded for further review the
commission’s numerical station-
ownership limits. At the time the
court ruled that enactment of the
new rules should be delayed until
the numerical-limit review was
completed, but the FCC successfully
argued that, since the court found no
fault with the other new rules, they
should be cleared to take effect.

While there are no details yet on
how the FCC will proceed, FCC
spokesman David Fiske told R&R
that, for all practical purposes, the
new rules are now in effect. “This
decision upheld those rules,”
Fiske said, adding that the FCC
will likely issue a public notice to
clarify how it will handle the tran-
sition. Fiske pointed out that new
forms reflecting the rule changes
have already been approved for
FCC use.

The court decision may not sit
well with the NAB, which had ar-
gued that the contour-based
method should be retained. NAB
Director/Media Relations Jeffrey
Yorke told R&R that the group’s
lawyers are reviewing the deci-
sion.

Meanwhile, the court denied
Tribune Co.’s request that the stay
on the commission’s cross-media
rules be lifted. The rules were
stayed pending the FCC’s review
of its numerical ownership limits.
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Continued from Page 11

and Westwood One’s Don Imus
and Bill O'Reilly. Evenings and
weekends will feature still-to-be-
named local talk shows that will
focus on issues of interest to Rich-
mond-area listeners. WTOX will
air hourly updates from NBC

Radio News and business reports
from CNBC and will be the new
radio home of William and Mary
College football and basketball.

“After four years of planning,
1480 is finally a reality,” 4M Man-
aging Partner Mike Masursky
said. “We are excited to launch a
new 24/7 radio station in a vibrant
market like Richmond.”

President/CEO Jack Soden.

THE KING WOULD BE PROUD Sirius recently taunched Elvis Radio,
24-hour-a-day channel featuring nothing but all things Elvis. Celebrating the
launch, which was done at Graceland in Memphis, are (i-r) Sirius Director/
Country Programming Scott Lindy, personalities Bill Rock and Steve Christo-
pher and VP/Programming Steve Blatter and Elvis Presley Enterprises
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SALES REPRESENTATIVE MARIA PARKER « mparker @radicandrecords.com

SALES REPRESENTATIVE KRISTY REEVES ¢ kreeves @ radioandrecords.com

SALES REPRESENTATIVE STEVE RESNIK » sresmik @ radioandrecords.com

SALES REPRESENTATIVE MICHELLE RICH * mnch@radioandrecords.com

SALES REPRESENTATIVE BROOKEWILLIAMS * bwilliams @radioandrecords.com
SALES ASSISTANT ANGELA NORWOOD « anorwood @ radicandrecords.com

FINANCE

FRANK COMMONS » fcommons @radioandrecords.com

MARIA ABUIYSA  mabuiysa @ radioandrecords.com

MAGDA LIZARDO « miizardo @ radioandrecords.com

SUSANNA PEDRAZA + spedraza @radwandrecords.com

BILLING ADMINISTRATOR ERNESTINA RODRIGUEZ » erodriguez @ radicandrecords.com

BILLING ADMINISTRATOR GLENDA VICTORES - gvictores @ radioandrecords.com

PUBLISHER/CEO ERICA FARBER « efarber @radioandracords.com
VP/EDITORIAL & MUSIC OPERATIONS  CYNDEE MAXWELL * cmaxwell @ radicandrecords.com
DIRECTOR/OPERATIONS PAGE BEAVER » pbeaver @ radioandrecords.com
GENERAL COUNSEL/DIRECTOR HR  LISE DEARY « /deary @radioandrecords.com
OIRECTOR OF CONVENTIONS JACQUELINE LENNON - jlennon@radioandrecords.com
EXECUTIVE ASSISTANT TED KOZLOWSKI * tkozlowski @ radioandrecords.com
OFFICE ADMIN/RECEPTION  JUANITA NEWTON ¢ jnewton @radioandrecords.com
MAILROOM ROB SPARAGO * rsparago @radioandrecords.com

A Perry Capital Corporation

CHIEF FINANCIAL OFFICER
COMPTROLLER

ACCTG. SUPERVISORPAYROLL MGR.
CREOIT AND COLLECTIONS

Acampora

Continued from Page 3
you grow up in Los Angeles and
then get to program here, it is the
opportunity of a lifetime. I want to
thank Tom DiBacco, Don McCoy
and Kim Styles at Styles Media for
this opportunity, as well as
R&R Publisher/CEO Erica Farber
and former R&R Sr. VPs Tony
Novia and Kevin McCabe for help-
ing me reach this point.”

Arbitron

Continued from Page 3
will spearhead the Media Services
unit’s marketing initiatives, including
radio station and group marketing,
advertiser and agency marketing,
product management and develop-
ment and customer service and
support. Operating from Chicago,
Hanley will lead the sales efforts for
all of U.S. Media, including local
and group radio stations, national
radio services, local and group
agencies and cable.

Clendening
Qontinued from Page 3

moving KIRO's Dave Ross Show to
its current 9am-noon time slot.
Clendening spent the past 31/2
years with Jones Radio Networks
in Seattle, where he served first as
Director/Talk Programming and
most recently as a consultant to the
network’s sales and affiliate-rela-
tions departments. His News/Talk
radio resume also includes stints
at KTRH/Houston, WBAL/Balti-
more and WTAE/Pittsburgh.

DiLoreto

Continued from Page 3
the Tampa trading area to the next
level,” Clear Channel Sr. VP/
Southeast Region Jav Meyers said.
“It's very important in this ‘less is
more’ environment to be creative
in serving listeners and advertis-
ers. | have no doubt Dan will el-
evate the playing field for all those
around him.”

DiLoreto told R&R, “I'm really
excited about the new responsibili-
ties and the opportunity, and I'm
looking forward to making a con-
tribution to the success of the Trad-
ing Zone.”

Continued from Page 12

BUSINESS BRIEFS

Hartmann will chair the group’s 2005 conference. Additionally, Regent Communications Sr. VP/CFO Tony Vas-
concellos was re-elected Treasurer for the BCFM. New board members who have been elected for three-year
terms include Emmis Exec. VP/CFO Walter Berger and Jefferson-Pilot Communications VP/Finance Laura
James. Retuming board members include Saga Communications CFQ Sam Bush, Univision CFO Jeff Hin-
son, Tribune Broadcasting VP/Strategy & Administration Gina Mazzaferri and Greater Media VP/CFO Ed Nolan.

AWRT SoCal Chapter Sets New Officers, Board

he Southern California chapter of American Women in Radio and Television has appointed KLLY/Bakers-

field morning host Desiree Vanderwal President for 2004-05. She has been on the AWRT SoCal chapter's
board for three years and joins newly appointed First VP Nanci Saper, who will oversee programming and chap-
ter events; Second VP Shelley Lee, overseeing membership; Corresponding Secretary Nancy Beer; and Trea-
surer Joslyn Arman. In addition to the officers, eight directors were elected to the chapter's board, including
Sylvia Guerra, who will oversee career advancement and diversity initiatives; Vicki Conner-Medina, who will
supervise the chapter's mentorship programs; and April Hong, who becomes Director-at-Large.

www americanradiohistorvy com
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In The City 2004

SAT BISLA

| sat@anrworldwide.com

____A&R WORLDWIDE

U.K. talent showcased for the world

.! his is a solid year for U.K. repertoire and its abil-
ity to gain traction in the American marketplace. In-
creasingly strong radio and retail support for such art-
ists as Joss Stone, Franz Ferdinand, The Cure, The
Darkness, Lostprophets, Morrissey and Muse, plus
growing momentum for newcomers Jem, Keane, Snow
Patrol and Jamie Cullum, are reinvigorating the appe-

tite for U.K.-based talent.

There is more stateside A&R, pub-
lisher and management interest in
emerging groups from the other side
of the Atlantic than there has been for
nearly a decade. Last week's Reading
and Leeds Festivals were attended by
A&R executives from the USS,, Euro-
peanand Australasian territories — it
was one of the strongest talent-scout
showings in years. There’s certainly a
new musical waveemerging from the
UK. and the consensus appears tobe
that the trend is here to stay.

In the City, one of Europe’s most
prolific music and media forums, will
take place Sept. 17-21 in Manchester,
England. Hundreds of primarily
U.K.-based acts (alternative, rock and
urban) will showcase in more than 50
venues across this historic English
city, which has made a name for it-
self in football (soccer) and has been
a hotbed for the discovery of musical
legends, including Oasis and The
Stone Roses.

In the City will also profile key ex-
ecutives from the UK. and interna-
tional A&R, publishing, music-
press, multimedia, producer radio,
management and concert-booking
and promoter worlds at its many
panels and forums.

Some of the acts expected to cap-
ture strong A&R presence at their
showcases this year include The
Brand, Change Nothing, Figure 5,
Mainline, People In Planes, Prima-
ry, The Radio, The Pioneers and The
Traces. In the past, In the City helped
gamer early exposure for such art-
istsas Coldplay, The Darkness, Elas-
tica and Stereophonics before their
international success.

The In the City conference was
launched back in 1992 and has be-
come an appointment event for
A&R, publishers, managers, un-
signed artists and music lovers and
tastemakers from the U.S. and oth-
er foreign markets. If you'd like ad-
ditional information on In the City,
check the website: wurw.inthecity.co.uk.

Fresh Talent Developments

Nashville-based producer and
promoter Marcie Cardwell announc-
es the formation of MAC Presents, an
independent talent-purchasing and
event-sponsorship entity. Cardwell is
the founder of MAD Booking, which
produces a number of summer con-
cert-related events and backed this
year’s Virgin College Megatour,
headlined by The Firm’s Michelle
Branch. MAC Presents will focus its
efforts on talent buying for festivals
and special events.

There is more
stateside A&R,
publisher and
management interest
in emerging groups
from the other side
of the Atlantic than
there has been for
nearly a decade.

Managing Director Panos Theo-
fanellis exits Warner Music Greece.
He also steps down as President of
IFPI (the international equivalent of
the RIAA) in Greece. No replace-
ment is in sight for Panos’ Wamner
Music position.

Interscope Records and UMG
announce that the eagerly anticipat-
ed new full-length from Eminem

will be released during the fourth
quarter, adding to the slew of super-
star acts impacting retail this Christ-
mas. This revises an earlier plan to
release the Eminem CD in the first
quarter of 2005.

Leading South African indepen-
dent DG Records says it will set up
label operations in the U.S., focusing
on African pop and urban music.
Label founder David Gresham says,
“The new venture will be called Afro
Pulse and will have descriptions for
its various subgenres, which will fo-
cus on pop music from townships, as
well as urban music from similar
townships on the African continent.”

Gresham visits the U.S. next
month to meet with distributors.
Afro Pulse will focus its promotion
and marketing efforts on Triple A,
noncommercial radio and commer-
cial-radio specialty shows that focus
on international music.

Nominees for this year’s New
Zealand Music Awards include the
amazing and critically acclaimed
rapper Scribe (available for signing
and licensing in North America),
who received nine nominations.
Scribe was followed by kiwi alterna-
tive act Good Shirt and pop artist
Brooke Fraser, who received six
nominations each. Winners of this
event will be announced at the NZ
Music Awards on Sept. 22 at the
Aotea Centre in Auckland.

Platinum-selling Australian rock
act Powderfinger sign with Artemis
Records Chairman/CEO Danny
Goldberg in New York. The Bris-
bane quintet were signed to Univer-
sal Records in the States in 2001 and
scored a top 20 Alternative single
with "My Happiness.”

The first in a series of movies based
on CS. Lewis’ Chronicles of Narnia
novels has begun filming in New
Zealand. These films will be of epic
proportion, a la The Lord of the Rings.
The first is The Lion, The Witch & The
Wardrobe, a joint venture between
Walden Media and Disney, sched-
uled for stateside release in fall 2005.

While the composer for the film
is John Williams, there is a strong ru-
mor of an internationally renowned
female pop artist performing the
theme song — discussions are un-
derway. On the case for Walden
Media is music supervisor extraor-
dinaire Lindsay Fellows.
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Pete Murray
BREAKTHROUGH ARTIST FILE

Country: Australia

Label: Sony BMG Australia

Signed by: Denis Handiin

A&R: Stu McCuliough

Manager: Justin Sanford

Agent: Harbour Agency

Album: Feeler

Producers: Paul McKercher; Pete Murray

Recorded at: Sing Sing Studios, Melboume, Australia
Single: “So Beautiful”

Other tracks: “Bail Me Out” “Feeler”

Website: www.petemurray.com

Formats: Altemative, Triple A, Hot AC, CHR/Pop
Sales: Nearly 340,000 in Australia; just released in the U.K. and Germany

The Scoop

Pete Murray is a former rugby
player who was discovered when he
submitted his demo in a talent competi-
tion hosted by Triple M Radio in
Sydney. His emotionally charged lyrics
and radiant melodies moved the judges
so much that they awarded him first
place. Murray subsequently landed a
record deal with Sony Music Australia
and has soared to meteoric success in
Australia and New Zealand.

“Pete was brought to my attention by one of my A&R people. When
| saw him perform at a showcase, | was totally blown away,” says Sony
Music Entertainment Chairman/CEOQ, Australia & New Zealand Denis

Handlin.

F—————— e e e, e ————— -

After helping with the Kevin
Lyttle and Rupee projects, Atlantic
Records Manager/A&R Andrew
Feigenbaum jumps into a Caribbe-
an-flavored soundtrack for the up-
coming Pierce Brosnan-Salma
Hayek blockbuster After the Sunset.
Feigenbaum is also A&R’ing the
Marion Raven album, due next
year.

Sound Bites

¢ Unsigned Los Angeles alterna-
tive act Mighty Six Ninety are cap-
turing widespread support from
commercial Alternative specialty
shows across the U.S,, attracting
A&R and publisher interest. Mighty
Six Ninety are now managed by jon
Goldwater; legal is Richard Grabel.

¢ UK. independent Champion
Records adds Ellie Marshall to its
London staff. Marshail reports to
label founder Mel Medalie, best
known for signing Dido, Faithless,
Will Smith, Kristine W and Robin §
before their worldwide success.

* Moir/Marie producer manager
Alissa Razansky adds producer-mix-
er-engineer Phil EK (Modest Mouse,
The Shins, Built To Spill) to its roster.

¢ Interscope A&R exec Luke
Wood is A&R'ing Manchestet, En-
gland-based rock outfit Nine Black

www americanradiohistorv com

Pete Murray’s solo debut, Feeler, has sold nearly 340.000 copies in
Australia, equivalent to unit sales of more than 9 million in the United
States. “So Beautiful” reached No. 1 on Australian airplay and sales
charts. No release is currently planned for the U.S.

Murray, who is influenced by such icons as Neil Young, Bob Dylan
and Nick Drake, is prepared to take the U.S. market by storm. “So
Beautiful” has multiformat appeal and is destined to become a classic.

Alps. The band is recording in Los
Angeles. Early listens indicate
NBA’s debut major-label full-length
has the makings of massive interna-
tional success.

¢ Attorney-manager Larry Jacob-
son and former Maverick VP/A&R
Berko Webber team up to form a
new management company, World
Audience.

* Multiplatinum Australian act
The John Butler Trio are set to release
anew album, Sunrise Over Sea, in the
U.S. in 2005 via Lava Records. Atlan-
tic Records Group Chairman/CEO
Jason Flom and Director/ A&R
Gregg Nadel inked the threesome
earlier this summer.

¢ Influential Danish dance label
Big-Star (licensee of Media Records
Nordic, CAOZ and F&W) changes
locations. New contact is Oliver
Zihringer, Amagerbrogade 131
(1st), 2300 Copenhagen S, Derunark;
phone is 011-45-36-16-69-00.

[

releases to:

SatBisia

A&R Worldwide

449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212

U.S.A.

‘ Send your unsigned or signed
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Music Testin
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That Gets Results

Is your station looking at ‘what the party wants to hear’

or your listeners’ actual preferences?

Music testing has come a long way, baby, and that’s
a good thing, since it can have a huge impact on a
station’s ratings and bottom line. Still, many stations
are stuck in the old ways of doing things. When will
PDs at these stations wake up and smell the coffee?

Old and new methods of music
testing can best be compared to lis-
tening to music at a party vs. driv-
ing alone in your car.
When you go to a party,
you hear your host's fa-
vorite music —some you
like and some you don't.
You go with the flow,
though, and listen to
what others are getting | !
into, even though you |-*
may not enjoy every
song.

When you're driving in your car
by yourself with nothing but the ra-
dio to entertain you, what do you
listen to? Your favorite music, of
course. While in your car, at the of-
fice or at home, where you are more
likely to listen to the radio, you
quickly pick the station playing
your favorite songs and steer clear
of those that are not.

Auditorium music testing is like
going to your friend’s party and lis-
tening to his music. It may not be
your favorite, but instead of com-

i
: & =%k
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Gary Gorton

plaining, you conform to fit in. Old-
fashioned methods of auditorium-
style music testing capitalize on this

| “party mentality,” corral-
ling large groups of peo-
ple into a hotel ballroom
.| where music is blasted
over a loudspeaker and
testing is influenced by
the group.

The party “guests” are
often regularly paid at-
tendees who know each
other because they have
met several times in the last few
months at other focus groups and
product-testing events in the area.
It's a nice way to add another in-
come to the family, and it pays bet-
ter than most jobs out there.

Unfortunately, the party is pretty
boring. Most of these people really
don't like music — especially the
music they are playing in the audi-
torjum. But, while filling in the black
dots on the form can get really te-
dious, it’s only three hours, and the
money is good.

TERSTTIO TR

A WOMAN'S TOUCH ciear Channer’s WDCG (G105)/Raleigh’s No Girls
Allowed Club was invaded by Vanessa Carlton, who was promoting her new
single, “White Houses.” We're pretty sure the boys let her into the building
without hazing her too much, but rumor has it she was bombarded with water
balloons as she left. Seen here are (I-r) G105 night guy Brody, Carlton, G105 PD
Rick Schmidt and departing Asst. PD Chase.

By Gary Gorton

Break The Mold

Many PDs still rely on these old-
fashioned tests and expect them to
help improve ratings, even though
the participants are not always ac-
curately screened as good represen-
tatives of the target audience and
may just be going with the flow in-
stead of giving their true opinions.

Other PDs, however, are breaking
the mold of stale testing methodolo-
gies and obtaining better results be-
cause of new technologies that also
make their jobs easier. Participants
are called at random to ensure that
they aretruly listeners of a given sta-
tion and like the music played there.
Using a state-of-the-art system for
scoring music, they are allowed to
take the test whenever it's convenient
—awin/win situation for everyone.

What should PDs who want to
make a change in their station’s mu-
sic testing look for? Smart PDs know
that better testing means increased
ratings, and they seek out solutions
that contain the following.

Strong methods of screening to
target the station’s main audience
and full access to that information.
Successful music testing is only as
good as the information and opin-
ions that go into it, yet many PDs
have no idea what's in the sausage,
so to speak, because traditional test-
ing companies often do not give
them access to information on the
identities of participants.

PDs need to make sure their mu-
sic decisions are based on opinions
from qualified attendees instead of
a room filled with bodies. A good
music-testing company will allow
you to select specific characteristics
for the audience you want to target
and, afterward, provide you with
details of the individuals who took
your test. That way you'll know that
you are making good decisions
based on solid information. Some
companies even let PDs monitor the
testing via a live webcam stream.

Interactive testing that re-creates
the real-life radio-listening environ-
ment. As mentioned, hotel-ballroom
auditorium music testing is more

like being at a party than like an ac- -
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Many PDs and their stations still rely on old-
fashioned auditorium tests and expect them to
help improve ratings, even though participants
are not always accurately screened as good
representatives of the target audience.

tual listening experience. New test-
ing methods, like one-on-one touch-
screen testing, more accurately sim-
ulate the intimate real-world radio-
listening environment,

Participants can take tests in cen-
trally located facilities at a time that
works best for them. They can also
rate songs using everyday terminol-
ogy selected by the PD, like “loved
it,” “hated it,” etc., instead of using
an esoteric number scale or dial.

Many PDs have no
idea what’s in the
sausage, so to
speak, because
traditional testing
companies often do
not give them access
to information on the
identities of
participants.

Each test-taker gets a random
song order so the same songs don’t
fall at the end of every test, when
boredom can set inand affect scores.
Every button on the phone, key-
stroke on the keyboard or touch on
the screen is instantly captured and
registered as a part of the results.

A variety of reports to measure
results. Access to reports and the
ability to sort the data included in
them is critical if PDs are to make
smart decisions about song selection
and ratings. A good testing compa-
ny should provide a variety of re-
porting formats and allow informa-
tion to be accessed in real time via
the web or e-mail or through Excel
files, CD-ROM, hard copies, etc.

The ability to sort information by
categories such as familiarity, medi-
an, burn, dislike scores, rank posi-
tions and quintile counts and then
customize the data can make it eas-
ier to get to the heart of the informa-
tion. Color pie charts and bar graphs
help you visualize demo, gender
and overall comparisons between
songs and enhance decisionmaking.

Take it a step further. Why not
capitalize on music testing to learn
even more about your target audi-
ence? Innovative new testing
methods give PDs the ability to get
feedback on potential station com-
mercials, jingles, morning shows,
etc., not just music. They also let
PDs ask perceptual questions
based on how respondents scored
songs.

For example, interactive systems
may determine that, based on the re-
spondent’s past 15 composite scores,
he or she liked another station’s mu-
sic better and may then pose ques-
tions about the competitive station’s
air talent or the commercials it runs
to get more on why the respondent
feels that way.

Getting Personal

The next time you are listening to
the radio in your car or at a party,
think about what a difference the lis-
tening environment makes. As a PD
or station manager, wouldn’t you
rather usea testing method that more
accurately emulates real life?

Interactive, touch-screen testing
creates a whole new way of think-
ing that goes beyond the technolo-
gy to take testing to a much more
personal level. After all, music test-
ing is supposed to be about under-
standing the individual preferences
of your listeners, right?

Maybe the next time you are in-
vited to a party you will bring along
your favorite music and ask the host
to allow you to play what you want
to hear. That would be cool. Try tak-
ing that music to the auditorium at
the local Ramada on Wednesday
night from 7-10pm and see if they
let you give your music a play.

Gary Gorton is head of sales and mar-
keting for ComQuest, a company with
more than 10 years experience in music
testing. ComQuest's solutions are used
by more than 80 stations worldwide. He
can be reached at ggorton@ comquest
musictesting.com.

TALKBACKTO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1659
or e-mail:
kearler@radioandrecords.com
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41 @ SKYE SWEETNAM Tangled Up in Me (Capitol) 1170 +141 32470 4 m GAVIN DEGRAW 1 Don't Want To Be (J/AMG)
47 @ VANESSA CARLTON White Houses (4&M/nterscope) 1009  +161 67643 3 738 Total Plays: 335, Total Stations: 30, Adds: 6
43 43 TOBYLIGHTMAN Real Love Lava/ 969 A8 41000 5 680 mf;‘:y‘:'g;;ﬂ";g;'?;‘a?mﬁ”;’;””m 0
48 @ KILLERS Somebody Told Me fisiand/0JMG) 929  +155 31101 3 6973 BUSTED What 1 Go To School For Ubersad
40 45 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 849 335 45471 11 500 Total Plays: 357, Total Stations: 38, Adds: 3
@  NELLY fICHRISTINA AGUILERA Tilt Ya Head Back (Derrty/Fo’ ReelUniversall 824  +666 104567 1 4228 | JAOAKISS fIANTHONY HAMILTON Why (Rutf Ryders/interscope/
34 47  BRITNEYSPEARS Outrageous Wive/Zombs) 79 686 36455 8 970 I"n‘;;"::;":‘::o:‘::'d f;:‘z";#’:g U
37 48 KIMBERLEY LOCKE Wrong (CurtyReprise/ 780 528 26624 9 7300 Tota Plays: 315, ToalStatons: 35, Adds: 4
50 @ MONICA U Should’ve Known Better (/RMG)/ 742 +188 22556 3 532 J0J0 Baby It's You (BlackGround/Universal)
49 € PITBULLALIL JON Culo 7VT) 724 +16 60959 4 310 Total Plays: 277, Total Stations: 64, Adds: 61
o1 3750810 Bl ppeat o Sge aing s o rmaing T o revioss Wik 1 o snge s e ol pye e song i e rgr e v || Detailied station playlists for all R&R
Fponing sion Songe repari aaads oot sounttowar vera o Sttiouscayinga s, MosInsgased Play e (st wih the reatestwosetowan || TEPOFIEFS are avallable on the wed at
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100}. Each daypart on each station is assigned an AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

Got Good Record Service? = @ <cerousv

Get all the hits, for all the formats, every week for as little as 33 amonthl o ac.urban. Country. Rock Atternatve

Latin, Christian, Smoath Jazz. Dance. Euro

HitDise® is the music service for over 3,000 radio Stations, Shouldn't it be yours?
Gall 972.406.6800 or e-mail HitDisc@TMCentury.com for details.
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X CHR/POP TOP 50 INDICATOR. 27

e September 10, 2004
W W amnst e e W e .J%:»‘cs e Most Added
2 @ MAROONS She Wil Be Loved (Octone///AMG 3724 +82 69378 11 60j0 | www.rrindicator.com
1 2 ASHLEE SIMPSON Pieces Df Me (Geffen/ 3695 13 70101 15 60j0 ARTISTTITLE LABEL(S) ADDS
6 €@  AVRILLAVIGNE My Happy Ending Arista/AMG) 3275  +367 61182 12 5800 :‘;:;V;'ai “I‘l‘,“':“‘z /::1/{? "%’?k ’”7’7”” Ree{Universa) ::
. Y IUS You ou) INIVersal
3 4  JOJO Leave (Get Out) (BlackGround/Universal) 2968 220 56443 21 53/0 C. AGUILERA fiM. ELLIOTT Car... GreamWorks/Gefendterscope) 12
8 e BLACK EYED PEAS Let's Get It Started (4&M/interscope) 2752 +282 49992 12 581 ASHLEE SIMPSON Shadow (Geffen) 12
4 6  NINA SKY Move Ya Body (Next Plateau/Universal) 2751 255 47672 13 55)0 :ﬁﬁiﬁ'ﬁﬁ?ﬁ'ﬁ KI;YS M{/ P':; ;mmﬂl ﬂ;
. ly (Buena Vist:
7 7 CHRISTINA MILIAN Dip It Low (/s/and//DJMG) 2702 197 50090 22 55/0 CIARA fIPETEY PABLO Goodies /LaFace/Zomba) 7
5 8  KEVINLYTTLE TurnMe On Atlantic/ 2692 -269 51307 16 5410 SWITCHFOOT Dare You To Move /Red Ink/Columbia) [
9 @  NELLY My Place (DerrtyiFo’ ReellUniversal) 2487 4229 47573 8 670 | TERRORSQUAO Lean Back (iniversa) 4
. KILLERS Somebody Told Me f/sland//0/MG) 4
1 @ RYAN CABRERA []-n’The Way Down (. V.L.A/Atlantic) 2384 +200 43916 10 58/0 AKON HSTYLES P. Locked Up (SACUniversal a
10 11 ALICIA KEYS If | Ain't Got You (/AMG) 2136 -97 36542 17 50/0 C. MILIAN f}J. BUDDEN Whatever U Want /0ef SoullDJME) Il
12 @ FINGER ELEVEN One Thing (Wind-up) 2012 +87 35601 15 53/0 SEETHER fJAMY LEE Broken /Wind-up/ 3
16 @  LINKIN PARK Breaking The Habit (Wamer Bros.) 1788 +172 33396 6  Gzj2 | LIV FLIP Sunshine (Sucks FreelLoudColumbia) 3
. . NITTY Nasty Girl (Rost Rum/Universal) 3
17 @ HOUSTON f/ICHINGY & NATE DOGG i Like That (Capitol/ 1750 +142 31647 8 50/2
19 @ BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 1707 +233 30759 6 511
13 16 HOOBASTANK The Reason (/siand//0JMG) 1643 212 31362 28 45/0
20 m LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia) 1584 +166 30186 7 46/3
2 @ SEETHER fJAMY LEE Broken (Wind-up/ 1556 +289 27418 7 55/3
18 19  SWITCHFOOT Meant To Live (Red Ink/Columbia) 1438 -155 30044 33 390
15 20  JUVENILE Siow Motion (Cash Money/Universal) 1401 -296 26222 9 43i0
22 @ KELLY CLARKSON Breakaway (Hollywood) 1365 +185 26017 7 452
14 22 USHER Confessions Part 2 (LaFace/Zomba) 1288 -442 23256 14 390
25 @ CIARA fIPETEY PABLO Goodies /L aFace/Zomba) 1225 +347 23468 6 48)7
26 @ SWITCHFOOT Dare You To Move (Red Ink/Columbia) 1052 +225 19851 5 45/4
23 25  LOS LONELY BOYS Heaven (0r/Epic) 952 174 19146 20 270
29 € TERRORSQUAD Lean Back Universal 05 133 16 4 e | Most JPI
3¢ €D  HILARY DUFF Fiy (Buena Vista/Halywood 1 221 w3 s |/mcreasedPlays
24 28 MICKELBACK Feelin' Way Too Damn Good (Readrumner/iDJMG) 735 192 15075 15 24(0 [
ARTIST TITLE LABEL(S} INCREASE
44 @  CAGUILERA M. ELLIOTT Car Wash {DreamWorks/Geffen/interscope) 720 +421 11843 2 422 | ¢ aGuERAM.EWIOTT Car. Oreamiistitiniveone +421
36 @ MODEST MOUSE Fioat On (Epic/ 609 +70 12059 5 25(0 ASHLEE SIMPSON Shadow (Geffen/ +385
35 €)) DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscape) 609 +33 11058 6 340 ::i'::klf:"g‘:vf;ﬂ [*;ng E;diﬂz :/;'*Z”m +::;
' 00dies 3Ce/L0: +
30 32 USHER fILUDACRIS & LIL' JON Yeah L aFace/Zombal 602 -63 11695 33 2491 SEETHER HAMY LEE Broken (Windug) +289
32 33 FRICKIN' A Trend (Toucan Cove/Alert Entertainment) 601 14 11577 9 17/0 BLACK EYED PEAS Let's Get It Started /A&M/interscope) ~ +282
€D ASHLEE SIMPSON Shadow (Geffen/ 590  +385 9404 1 3912 :gm ':gﬂlms KEYS My Bmfa”c;/lﬂal , +2::
: FOR SOUP 1985 /Silvertone/Jive/Zomba +2
40 @ LLOYD f/ASHANTI Southside (Murder Inc./Def Jam/IDJMG) 540 +122 8878 4 2601 NELLY My Place (Jerrty/Fo’ ReellUniversal 4229
33 36  COUNTING CROWS Accidentally in Love (OreamWorks/Geffen) 524 -68 11819 13 1710 HILARY DUFF Fly (Buena Vista/Holywood) +277
28 37  KIMBERLEY LOCKE Wrong (Curb/Reprise) 510 -237 8714 10 2410 SWITCHFOOT Dare You To Move (Red Ink/Columbia) +225
. . . RYAN CABRERA On The Way Down (£ V.LA/Atlantic] +200
3 38  BRITNEY SPEARS Everytime (/ive/Zombal 508 147 10609 19 151 KELLY CLARKSON Breakaway (Holywaad) +195
39 @ FEEL She Makes Makeup Look Good (Curb/ 500 +25 8818 6 1811 NELLY /C. AGUILERA Tit Ya Head Back (Demty/Fo’ Reedlniversall  +180
43 @ VANESSA CARLTON White Houses (A&M/interscope) 483 +144 9541 3 3212 LINKIN PARK Breaking The Habit (Wamer Bros.) +172
27 41  BRITNEYSPEARS Outrageous (ive/Zomba) 413 340 7282 8  1plo | LILFLIP Sunshine (Sucks Free/loud Columbia) +166
3 3 i NITTY Nasty Girl (Rast Rum/Universal) +152
7 42  BROOKE HOGAN Everything To Me (Transcontinentall-4/ 456 .75 8215 9 240 VANESSA CARLTON White Houses /&M interscape) R
® NITTY Nasty Girl (Rost Rum/Universal) 398 +152 7936 1 2313 HOUSTON fICHINGY & NATE DOGG | Like That (Capital) +142
@  USHERfIALICIA KEYS My Boo (LaFace/Zomba) 375  +236 6332 1 34110 If:;‘g':’:sﬂ::%e;" B:;: /ljm Il el 13
outhside (Murder Inc./Uef Jai +
38 45 D12 How Come (Shady/interscapel 323 -193 6716 13 1510 GOOD CHARLOTTE Predictable (Epi/ 21
48 @ FRANZ FERDINAND Take Me Out (Domina/Epic/ 322 +61 5617 2 1M JOSS STONE You Had Me /S-Curve/EME) +93
LY 47 LEVEL Ride (Rock Quarry! 320 70 5248 11 9j0 FINGER ELEVEN One Thing /W;'ﬂd-uﬂl +87
. MAROON 5 She Will Be Loved (Octone//AMG/ +82
50 @ SKYE SWEETNAM Tangied Up In Me (Capitall 297 +47 4227 3 170 MODEST MOUSE Fioat On (Epic) W70
47 @ BURKE RONEY Wendy (7 World/Ryko) 295 +21 4291 3 10{0 KILLERS Somebady Told Me fisiand/0IMG) +65
49 @ TOM KAFAFIAN Can't Change Me (Great Escape) 293 +39 3950 2 9j0 MIS-TEEQ One Night Stand (Reprise/ +65
- FRANZ FERDINAND Take Me Out (Domina/Epic/ +61
60 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 8/29 - Saturday 9/4. J0J0 Baby It's You (BlackGround/Universal +57

© 2004 Radio & Records.
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28 f'ﬂﬁﬂfﬁ CHR/PoOP
CA

.'.' ‘e September 10, 2004

12 + For The Week Ending 9/10/04

¢ RateTheMusic.com

Atist Title (Labe/) TW LW  Famil. Burn

KELLY CLARKSON Breakaway (Hollywood) 430 428 82% 6% 454 417 415
RYAN CABRERA On The Way Down (E.V.LA/Atlantic) 428 812 82% 9% 449 447 397
MAROON 5 She Will Be Loved (Octane/J/RMG) 423 428 98% 18% 444 429 3}
AVRIL LAVIGNE My Happy Ending (Arista/RMG) 408 411 98% 24% 432 399 399
ASHLEE SIMPSON Pieces Of Me (Geffen/ 404 406 99% 33% 428 4.07 396
BOWLING FOR SOUP 1985 (Sivertone/Jive/Zomba) 403 385 66% 7% 449 382 3N
LINKIN PARK Breaking The Habit (Warner Bros.) 393 395 85% 19% 395 392 400
HOOBASTANK The Reason //sland//{DJMG) 380 391 99% 50% 356 389 4.12
FINGER ELEVEN Ore Thing /Wind-ug/ 388 393 71% 20% 393 384 370
BLACK EYED PEAS Let's Get It Started (A&M/interscape) 3.83 394 96% 30% 373 383 389
SWITCHFOOT Meant To Live (Red lnk/Columbial 381 392 9% 41% 379 378 360
USHER fILUDACRIS & LIL' JON Yeah (laface/Zombal 379 389 98% 52% 360 382 407
JOJO Leave (Get Qut) (BlackGround/Universal) 376 395 97% 44% 363 368 370
NICKELBACK Feelin’ Way Too... (Roadrunner/[DJMG! 364 367 % 22% 378 336 353
BRITNEY SPEARS Everytime (Jive/Zomba) 354 365 98% 48% 361 344 362
ALICIA KEYS If | Ain‘t Got You (/AMG) 352 356 95% 38% 355 337 341
USHER Confessions Part 2 (Laface/Zomba) 351 358 93% 48% 377 351 330
CHRISTINA MILIAN Dip It Low (/sland/iDJMG) 347 357 94% 46% 343 330 355
NELLY My Place (Derrty/Fo’ ReeliUniversal) 346 361 78% 24% 361 338 343
012 How Come (Shady/lnterscape/ 340 359 94% 42% 336 345 364
LOS LONELY BOYS Heaven (0r/Epic/ 338 340 92% 4% 319 329 342
BRITNEY SPEARS Outrageous (/ive/Zombal 337 348 87% 30% 351 328 3.23
HOUSTON fiCHINGY & NATE DOGG | Like That Lapital) 337 347 83% 29% 363 317 362
L' FLIP Sunshine (Sucka Free/Loud/Columbia) 330 350 79% 29% 337 302 348
CIARA fIPETEY PABLO Goodies  aface/Zombal 327 - 54% 20% 338 309 329
NINA SKY Move Ya Body Next Plateau/Universal) 326 351 92% 51% 303 319 351
KEVIN LYTTLE Turn Me On {Atiantic) 319 338 91% 48% 292 319 335
JUVENILE Slow Motion (Cash Money/Universal) 318 320 B85% 43% 321 313 334
TERROR SQUAD Lean Back Universal) 310 - 73% 3% 322 318 324

Total sample size is 421 respondents. Tolal average favorablity estimates are based onascale of 1-5. (1=dislike very much, 5 = like very
much). Tolal ilf the p e of who the song. Tolal burn represents the number of
respondents who said they. are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample compositionis based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace caliout research The results are intended to show opinions of participants on the the
Intemel only. RateTheMusic is a regi of R: ic.com. The RTM syslem, is available for local radio stations by
K calling 818-377-5300. RaleTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

~

America’s Best Testing CHR/Pop Songs

W w w
12-17 18-24 25-34

A

~
RR CHR/PoPTOP 30 n"i‘ELn "ﬁ&%
CANADA
Wh Wik aRmST TME LABELE) s e BT stk
2 1 BLACK EYED PEAS Let's Get it Started (A&Mlnterscape) 470 A " 4j0
1 2 J0JO Leave (Get Out) (BlackGround/Universal 426 65 13 40
3 23 ¥ AVRIL LAVIGNE My Happy Ending {AristalAMG) 414 19 13 5/0
4 4 NELLY My Place (Derrty/Fo’ ReellUniversall 375 -4 6 40
9 g’ K-0S Crabbuckit (Astralwerks/Virgin) 360 +37 § 6/0
6 & KESHIA CHANTE Does He... (Vik/8MG Music Canads) 350 +2 10 40
b i NINA SKY Move Ya Body (Next Plateau/Universal) 339 10 15, 610
7 8 MARGON 5 She Will Be Loved (Octone/JIRMG) 336 -1 6 300
1 © UL FUIP Sunshine (Sucka Free/Loud/Columbia) I +25 ] 2{0
8 |0 ASHLEE SIMPSON Pieces Of Me (Geffen/ 3 4 8 30
13 m LINKIN PARK Breaking The Habit (Warner Bros.) 37 +34 5 300
10 12 CHRISTINA MILIAN Dip It Low Asland/iDJMG) 306 13 17 5i0
12 13 JUVENILE Slow Motion (Cash Money/Universal) 286 -19 8 2/0
14 0 KEVIN LYTTLE Turn Me On (Atiantic) 27 +3 9 5/0
21 @ BOWLING FOR SOUP 1985 (Sivertone/JivelZomba) 287 +59 3 170
16 e TERROR SQUAD LeanBack (Universal) 257 +13 8 21
15 g HOUSTON f/ICHINGY & NATE OOGG |Like That (Capital 257 +2 9 3i0
20 CIARA f[PETEY PABLO Goodies fLaFace/Zombal 254 +54 4 32
17 8 SEETHER f/AMY LEE Broken Wind-up) 226 0 15 2/0
22 HOOBASTANK The Reason f/sland/iDJMG) 203 +5 22 M
@ RYAN CABRERA On The Way Down /E.V.L.A/Atlantic)] 195  +69 1 n
19 22 USHER Confessions Part 2 fLaFace/Zombal 179 -35 14 ai0
18 2 BRITNEY SPEARS Outrageous (ive/Zomba/ 173 -41 5 40
24 24 % FEFE DOBSON Don't Go (Girls & Boys) fIslanc//0JMG) 151 -30 14 40
KELLY CLARKSON Breakaway {Hollywood) 147 +24 1 30
23 26 ALICIAKEYS If | Aint Got You L/RMG) 147 -39 8 3i6
@ USHER HALICIA KEYS My Boo /LaFace/Zomba) 136 +11 1 0/0
27 Z8  BEYONCE' Naughty Girl {Columbia) 132 21 22 80
28 29  MIS-TEEQ Scandalous (Reprise/ 131 .23 17 110
28 30 % SOULDECISION Cadillac Dress f/ndependent) 1 27 1 3/0
14 Canadian CHR reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 8/29-9/4. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved tc recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. ¥ Indicates

Qancon. © 2004, R&R, Inc.

MORE JESSICA! we're responding to the cry for more of the lovely Mrs. Lachey, so here’s a shot taken when she
stopped by KKOB-FM/Albuquerque to do a show. Seen here are (I-r) KKOB morning hosts John and Rebecca. Promotional
Asst. Dean and afternoon goddess Leah Black (kneeling); Simpson; and KKOB night guy Bad Boy Carlos D, midday personality

Andrea Bongiorno, Asst. PD/Pr Director Mark Anderson and weekender Big Worm.

TAKING NOTES? wamxsriorence, SC PD/MD/morning guy Scotty G (r)
shows the real reason he showed up at Morning Show Boot Camp last month
in Los Angeles — he wanted to meet Ron Jeremy.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).
Please include the names and titles of all pictured
and send them to:
R&R, c/o Keith Berman: kberman@radioandrecords.com
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DONTAY THOMPSON

dthompson@radioandrecords.com

CHR/RHYTHMIC

Doing Away With
Overnight Spins?

What purpose do they serve?

When I got my start in radio and was working the
overnight shift, I would get some of the weirdest phone
calls. But, on the flip side, I also played some of the
hottest new music, music I wouldn’t hear on the sta-
tion in any other dayparts. Since I was new to radio, I
didn’t quite understand why we played those records
at those hours and not during the day, when most of
our audience tuned in, especially since I had friends
who complained that the station I worked for didn‘t

play enough new music.

When I moved up to Music Direc-
tor at the station, I learned that the rea-
son we played all that new music late
at night when nobody was listening
was because we didn’t have the space
to play it in regular rotation. My PD
said that when space be-
came available, these
records would be placed in
a better rotation, allowing
more of our listeners to
hear them.

Being new to the MD
position, I didn't question
that notion. However, as I
became more experienced,
I found out that if a pro-
grammer didn’t have
prime-time space available for a
record, the label would urge him to
add the record anyway, starting it in
overnights. Some records did move
into other dayparts, but others re-
mained in overnights, never getting
into a better rotation. Why? Because,
most of the time, these records were
added as a favor to the label or to get
some sort of promotional support.

With many PDs still playing new
music in overnights, | wondered how
important it is to the record companies
to get spins in that time slot, when
only a small percentage of the station’s
audience is listening, To get some an-
swers, | gathered ] Records VP/
Rhythm & Crossover Promotion
Michael Williams, KZZP (104.7 Kiss
FM)/Phoenix PD Mark Medina, At-
lantic Records Sr. VP/Pop & Cross-
over Promotion John McMann and
WBBM-FM (B96) /Chicago Asst. PD/
MD Erik Bradley for a roundtable ad-
dressing the importance of overnight
spins and the benefits they bring,

R&R: Do you believe in dayparting
some songs?

JM: I believe in spinning records 24
hours a day. Clearly, though, over-
nights don‘tsell many units. The only

Mark Medina

listeners are cabbies, drug addicts, in-
somniacs and overnight jocks. In ma-
jor markets the midnight-2am slot has
fairly significant listenership from the
18-34 crowds, and 5-6am gets the ear-
ly risers on their way to work in the
morning. But 3-5am is a
joke. I know — I did over-
nights back in the day.

MM: I don’t feel that
overnight spins are effec-
tive in general. In some of
the bigger cities where
you've got more night life,
more businesses that oper-
ate all night long or just
bigger populations that
naturally lend themselves
to more available audience at that
time, it may be more beneficial, but I
certainly don’t think you can make
hits there.

We don't really use an overnight
category at Kiss. We have a very small
“spike” category, but it's generally
used for stuff that we
really want to get on but
don’t have a slot for. We'll
use it for fill songs if we're
running early or have to
adjust music around mix
shows, etc.

MW: I definitely be-
lieve in overnight spins,
especially at Rhythmic,
for two reasons. One, the
format targets young
demos that are out partying and Lis-
tening to stations late at night. This
offersa great opportunity to introduce
them to some hot new hip-hop mu-
sic. It'sjust like being in the clubs, like
an extension of the clubs.

Two, it allows you to develop
records spinwise that may not be gen-
erating great phones but will ultimate-
ly become huge callout records. If you
don't keep your record in a positive
spin growth pattern, you will ulti-
mately not have the opportunity to

JOUR Ci
Erik Bradley

deliver a real hit. Overnight spins
helped me break the Cassidy single
“Hotel” and Alicia Keys’ “If I Ain’t
Got You.”

EB: We don't believe in daypart-
ing songs. Why even play a song on
the air if you are going to bury it in
such a limited daypart? It makes no
sense. If we believe enough to play
a song on our station, we want it to
have a chance to succeed.

R&R: Are radio stations that spin
records in overnights helping to break
those records?

JM: The radio stations
are as aware as the labels
that the audience is so
small that nothing is bro- |
kenin overnights. It’s gen- |
erally the place for records
that were favors or were
added for a promation.

That's not to say that
such spins are not wel-
come as a way to cpen the
door. We've had records
incubate in overnights until a slot
opened up and then seen hits devel-
op. But nothing breaks in overnights.
The phrase a promotion person cring-
es over is “We're not getting anything
on it” when the songs is sitting in
overnights. You will never get any-
thing on a record in overnights other
than a phone call from the label.

MM: Stations that spin records in
overnights are not helping to break
those records. However, possession is
nine-tenths of the law, so
sometimes just getting a
record on can be a good
start for a label. If a record
is in overnights, many
times it has a little bit of an
7| edge if a full-time slot
'| opens up, as opposed to
something that's not even
on the air yet.

MMW: Stations that spin
records in overnights are
definitely helping to break those
records. Like I said before, they are still
reaching that part of the audience that
is out and active. Overnight spins al-
low programmers to open up and
play new music that can explode into
big hits.

EB: Stations that spin records in
overnights are not helping to break
them. The only good that it does is to
keep up the national chart profile of a
single. If you really want to break a
record, commit to it by playing it

John McMann

R&R September 10, 2004

around the clock, where it can actual-
ly have a chance to be heard by your
listeners, and be patient if you really
believe that it will come through for
your station.

R&R: Who benefits the most from
overnight spins, the record label or the
radio station?

JM: 1t depends on your perspec-
tive. The label isn’t mad if those extra
10 overnight spins saved a
bullet or got a record to
chart. The stations aren’t
mad if an add into over-
nights in a major market
got them MTV VMA tick-
ets or some other over-the-
top promotion froma label
willing to do that. There is
definitely a quid pro quo
going on.

MM: The record labels
benefit most from overnight spins. I
don’t think there are any benefits to
the stations. They aren’t driving the
audience, etc. Overnight listening is a
matter of circumstance and situation.
Those people aren’t up because they
want to be. It’s work, studying, up
with the baby, can't sleep, etc.

MW: Both the labels and the station
benefit from overnight spins — the
label because of spin-growth oppor-
tunities, and radio because of the mu-
sic-breaking potential.

EB: Labels obviously
benefit most from over-
night spins. They help their
chart numbers, which, at
the end of the day, are im-
portant to the perceived
life of a project. As for the
future of the song, though,
if it stays in overnights, it
will never fully have an op-
portunity to perform.

R&R: From a chart perspective, does
accurately counting overnight spins show
what new records are breaking through?

JM: Overnights are just another
part of the 24-hour day when it comes
to scheduling music. Overnights are
25% of the day. It's when the percent-
age of spins in overnights starts ap-
proaching 40%-50% that it’s out of
whack. Amuchbetter judge of what's
breaking through is the spin increase
on a record. Even the chart moves
don't tell you as much as that. f 'm a
PD looking at two records, and one is
30-29*, +358 spins, and the otheris 37-31*,
+109 spins, I know where I'd put my
money.

MM: It's all relative. As long as the
standard measure is consistent across
the board, it doesn’t matter. How you
read and process the data would ob-
viously change according to daypart,
but as long as it’s consistent, [ don't
think it matters. Anytime [ look at a
chart now, I sort of mentally factor out
overnights anyway. I also factor in or
out, depending on the song, region.

If it'’s a Latin or hip-hop record
that’s flying up the chart, I know it's
probably being driven by the West
Coastand Southwest pretty exclusive-
ly. I also know that with limited re-
gional airplay like that, it will only
have a certain potential on the chart,
and I'll factor that in.

When [ look at the Pop chart, I see
certain records performing very well
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nationally. Then, when I look deeper, I
see they’re being driven by many
smaller stations that are in totally dif-
ferent competitive situations than some
of the bigger stations. There's nothing
wrong with that, but, from a chart
standpoint, it can be deceiving.

MW: Counting overnight spins
shows what records are breaking. I've
had several records break out of over-
night as No. 1 most re-
quested songs and move
| into full rotation. This,
again, is the perfect place
to be loose and take risks
on records.

EB: In a perfect world,
there would be two sepa-
rate charts — one from
6am-midnight and anoth-

Michael Williams ©f from midnight-6am.

R&R: Which do you think
are better, spin charts or audience-based
charts?

JM: In terms of selling records,
there is absolutely no comparison. I
want to be ranked higher on the au-
dience chart. When Kevin Lyttle start-
ed breaking at both Pop and Rhyth-
mic, and Z100 [WHTZ] and Hot 97
[WQHT] in New York, B9 [WBBM}
and Kiss [WKSC] in Chicago and
Power [WPOW] and Y100 [WHY]] in
Miami were all pounding it before the
secondary markets caught up, we
were ranked top 20 in audience and
in the mid-30s in spins at both for-
mats. That was fine by us.

Kevin's top 10album debut was the
result we hoped for. The spin chart is
great for vanity at the end of the year,
in terms of label share by format. Our
main goal is to have our audience
rank always be ahead of our spin rank
at least a couple of positions. We look
at both very closely.

MM: You have to be careful as a
radio station not to get caught up in
watching — or listening to hype about
— national charts in general. I'd rath-
er create my own charts from a group
of stations similar to mine that I trust
and respect. Aspin-based chart would
probably be better though. Eighty
spins are 80 spins anywhere in Amer-
ica. It means a song is working at your
station, and you're powering it.

I can look at that and get useful in-
formation. If a station in New York gets
a certain amount of cume and drives
the audience numbers up and thus in-
creases chart position based on audi-
ence, how is that a relevant measure for
a Bakersfield station? I think spins are
the way to go. Even if you remove
overnight spins, it’s still all relative.

MW: Without shooting myself in the
foot, both charts have their merits.
When building a new artist or song,
your No. 1 focus is spin growth and
chart moves. That's when the spin
chart is most important, In measuring
the overall success and getting a true
indication of how big a record you
have, the audience chart wins. You
can’t master one without the other.

EB: I'd love to see both, because
that would really show what songs
are being spun, and major-market sta-
tions with huge cume will have more
of an impact. It's mind-boggling that
one spin in New York weighs the
same as one spin in a small market.
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4 o NELLY My Place (Derrty/Fo’ ReellUniversal) 5391 +202 462416 8 87/0 J0JO Baby It's You /Hlacl([z“mlmd/.Universaﬂ. 26
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RHYTHMIC MIX SHOW TOP 30

® September 10, 2004

RANK ARTIST TITLE LABEL
1 TERROR SQUAD f{FAT JOE Lean Back fUniversal)
2 CIARA fIPETEY PABLO Goodies (Laface/Zomba)
LL COOL J Headsprung (Def Jam/IDJMG)
MASE Breathe, Stretch, Shake (Bad Boy/Universal)
LIL" FLIP Sunshine (Sucka Free/Loud/Columbia)
AKON f/STYLES P Locked Up (SRC/Universal)
JADAKISS flA. HAMILTON Why finterscope)
JUVENILE Slow Motion (Cash Money/Universal)
9 NELLY flJJAHEIM My Place (Derrty/Fo’ ReelfUniversal)
10 LIL SCRAPPY No Problem (BME/Reprise)
11 CHRISTINA MILIAN Dip It Low fisiand//DJMG)
12 SNOOP DOGG Drop It Like it's Hot (Star Trak/)
13 JUVENILE f/\WACKO & SLIP Nolia Clap /Rap-A-Lot/
14 KEVIN LYTTLE Turn Me On (At/antic)
15 YOUNG BUCK Let Me In finterscope)
16 NELLY Flap Your Wings (Derrty/Fo’ ReelfUniversal)
17 T.1. Let's Get Away (Grand Hustle/Atlantic)
18 TRICK DADDY Let's Go (Sijp-N-Shide/Atiantic)
19 HOUSTON f/CHINGY & NATE DOGG | Like That {Capitol/
20 KANYE WEST Jesus Walks {Roc-A-Fella/iDJMG)
21 GAME f/50 CENT Westside Story finterscope)
22 LLOYD BANKS On Fire /interscope)
23 XZIBIT Muthat* *ka {Loud/Columbia)
24 N.OR.E. f] NINA SKY & TEGO Oye Mi Canto (Def Jam/IDJMG)
25 213 Groupie Love (TV7/
26 MOBB DEEP Real Gangstaz (Violator/Zomba)
27 SILKK THE SHOCKER f/MASTER P We Like Dem Girls fVew No Limit/Koch)
28 USHER f/ALICIA KEYS My Boo {LaFace/Zombal
29 FABOLOUS Breathe (Atlantic)
30 PITBULL Dammit Man (TVT)

N bW

Monitored airplay data supplied by Mediabase Research, a division of

; . . POWERED(}]
Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/29-9/4 ©2004, R&R, Inc. M ED IAHASE
’»[‘" ‘f!r---,- r \ 61 e %
-‘-J _r. - / - ;‘ @ "j - /-n
A A0 /AT e

SNOOP DOGG Drop It Like It's Hot {Star Trak)

GAME f{ 50 CENT Westside Story (G Unit/Interscope)
RUPEE Tempted To Touch (Atlantic)

MOBB DEEP f[LIL JON Real Gangstaz {Vialator/Zomba)
TERROR SQUAD Take Me Home (SRC/Universal)
FABOLOUS Breathe (Atlantic)

LEGEND VISITS TUCSON John Legend, one of the newest artists on the Sony roster, made a
stop in Tucson recently to visit the KOHT studios to promote his new single, “Used to Love You.
Pictured here (I-r) are KOHT PD R Dub, Legend and Sony’s Mike Lieberman.

THE HOGANS LAY THE SMACKDOWN Recording artist Brooke Hogan and her dad,
wrestler Hulk Hogan, recently stopped by Sirius to visit with the crew of The Beat (Channel 66).
Pictured here showing off those pearly whites are (I-r) The Beat's “Leisure Suit” Larry; Brooke
Hogan; Sirius Director/Programming, Hip-Hop & Dance Geronimo; Hulk Hogan; and Sirius Format
Manager/Dance "Good Time” Marcus.
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4 ", M o America’s Best Testing CHR/Rhythmic Songs 12 +
ﬂfb’ B IISIL'.L'W” For The Week Ending 9/10/04
LU
" Persons Persons Persons
Artist Title (Label) TW LW Familiarity Burn 12-17 18-24 25-34
HOUSTON f/CHINGY & NATE DOGG | Like That /Capital 426 420 9% 22% 417 430 415
NELLY My Place (Derrty/Fo’ ReellUniversal) 419 419 9% 15% 414 424 407 arTisT: Christina Aguilera
CIARA fIPETEY PABLO Goodies /LaFace/Zomba) 416 400 91% 17% 417 438  3.87 By MKE ;mwmm —
LIL" FLIP Sunshine (Sucka Free/Loud/Columbia) 415 412 94% 2% 417 416 3.99 e e ..
TERROR SQUAD Lean Back (Universall 415 408 94% 23% 412 413 423 .
Ithough she didn't really tour
CHRISTINA MILIAN Dip It Low //sland/iDJMG/ 407 405 98% 37% 381 424 415 this %u - me? gn A0 :Ibﬂ:]n
SHAWNNA fILUDACRIS Shake That Sh*t (27F/Def Jam/IDJMG) 4.05 - 55% 8% 395 427 398 Stripped is just a'bout done offer- i
JUVENILE Slow Motion [Cash Money/Universal 399 396 98% 38K 392 412 395 ing singles to radio, Christina Aguilera has managed to keep
USHER Confessions Part 2 {laFace/Zomba) 398 397 99% 48%  4.06 398 381 herself in the public eye lately. She recently appeared on
T.1. Let's Get Away (Grand Hustle/Atlantic) 395 385 68% 13% 391 405 3.77 MTV’s Video Music Awards performing the duet “Tilt Ya Head
NINA SKY Move Ya Body (Vext Plateau/Universal) 393 389 99% 4% 3N 394 400 Back” with Nelly, and now she’s reaching out to radio with
MONICA U Should've Known Better (J/AMG) 386 383 81% 20% 384 385 3719 “Car Wash,” a remake of Rose Royce's '70s hit.
ALICIA KEYS Diary (/RMG) 386 - 66% 17% 366 378 400 Aquilera’s version of the disco classic is slightly faster
LLOYD HASHANTI Southside (Murder Inc./Def Jam/IDIMG) 385 388 91% 22% 402 383 352 than the original and a bit updated: Missy Elliot's rap and
YING YANG TWINS Whats Happrin! (TV7T) 383 377 8% 23% 383 352 32 | | @fewchanges on the instrumental here and there give
LLOYD BANKS On Fire lnterscope) 382 388 9% 3% 370 385 387 fﬁ)‘:z ‘(‘r’,aes:o angtia"::‘f‘t’(')'st:e"f’izmo‘;hz‘: ;‘;‘eg':n'sa:i‘;;'tf;
JADAKISS fIANTHDNY HAMILTON Why (Ruff Ryders/interscope) 380 377 73% 1% 377 377 3N feature witrl: Will Smith leading an all- s't ar cast. The
MASE Breathe, Stretch, Shake (Bad Boy/Universal) 380 - 54% 8% 394 377 383 soundtrack, which also features Mary J. Blige Justin. Tim-
LL COOL J Headsprung (Def Jam/IDJMG) 3.78  3.87 68% 15% 3.73 38 3.91 berlake & Timbaland, D12, JoJo, Ludacris and Fantasia,
AKON fISTYLES P. Locked Up (SRC/Universal) 377 317 1%  19% 399 368 353 to name a few, hits stores Sept. 21.
J-KWON You & Me (So So DeliZombal 3713 370 47% 8% 379 388 3.53 Aguilera has also kept herself busy through various cam-
TWISTA fIR. KELLY So Sexy /Atlantic) 372 367 85% 23% 365 383 359 paigns to get out the vote. Ads depicting Aguilera with her
KEVIN LYTTLE Turn Me On /Atlantic) 370 364 97% 42% 373 369 344 mouth laced shut next to the words “Only you can silence
KANYE WEST Jesus Walks (Roc-A-Fella/iDJMG! 367 369 91% 37% 390 348 365 yourself” have run nationally for the Declare Yourself cam-
D12 How Come (Shad/interscape) 359 367 97% 4% 37T 345 35 paign. She’s also part of MTV's Choose or Lose: 20 Million
YOUNG BUCK Let Me In finterscope) 358 369 67% 18% 365 357 344 Lpud campaign, for wmch.s.he is fmnspmg a pne-hour spe-
PITBULL Back Up (747} 358 357 48% 11% 345 383 350 cial dealing with sex in politics that will air this fall.
) ’ ’ ) ’ ) For the special, Aguilera traveled to her hometown of Pitts-
213 G Luy (TVT) I - I ! 1 ’ "
roupie L V77 e ) ) O A Y burgh to talk to young women and men who were directly
Total sample size is 415 respondents. Total average lavorabilily estimales are based on a scale of 1-5. { 1=tislike very much, 5 = like very much). Total famifiarity ici i i -
the p ge of who ized the song. Total burn represents the number of respondents who said they are tired ol hearing the song. Songs affected by goYemmem D.O|ICIQ.ES on abortion, abs.tmence
must have 40% lamiliarity to appear on survey. Sample ition is based 12+. Persons are screened via the Internet. Once passed, they can take the music Only sex education and dat'"g violence. She de]ves into both
test based on the i ic.com results meant 1o replace callout research. The results are intended to show opinions of participants sides of the issues and examines the standpoints of Demo-
on the the Internet onty. RateTheMusic is a regi demark of Rate ic.com. The ATM system, is lor local radio stations by calling 818-377-5300. i i
\ RateTheMusic.com data is by Mi a division of Premisre Radio Networks. Y, crats and Repubhcans UG subjects.
4 N\
Reporters
Stations and their adds listed alphabetically by market
XSS Mg, W [ S " KPTYMprien, WPOWA. A" KA X
= L B B e P e
MAMNIE | AESH Owia, TX* 27 mvmvwm RS T £ mllﬂ g ms}vus! nAuV;iTluIW
CHFRSTIOA AGUME A ARSSY FLLIONT 75 Rl . BABY BASH g;:,:-m}-,:.-;._ — ooy ] 20
lm‘nﬂ.-' mm WATOGre bay. W WP, R YOUNG ROME m—n.n
R s | St T T DR g "I
11000 %a— it YU Ao T e 3o et Loy, v
o i " e e B
A0 2 oo Saterios Erdr—r e T ) orcn 2 e
i s e BEE ol e % ey -
1) GRS AL A SSY (01T ﬁﬁ:’: -7~ Y W‘Wm Tmmu;ﬁ e ROt ot -:"r‘n T
I o WYLAmaite, iy 0 LNICK CANNON
a"’— = ?F&‘F‘E‘us&umvm: ="'§:='-v_= E:Fu :"f:u g" a_ —fh-"' E‘: T‘lﬁzm
WS = -y ',;5?“‘ . Wodan ey L cooLt
FEE. S R e o gom gE= m e e
TSSO o o q‘am‘:s.w:omsw -y~ E] 5 — TRk 0oy # IO ..t.:_
- aen o e RN O I S e o e B
e o e - el N e o [Ouy - L Fronsb, O b
ueooy XORRDos Moless, U* [y~ amstand o0 WA Memgamery. 4. o - B e AR s ke
s £ P 27 P e T
P 4 YOMS VI YARG TWikS. firy g='=-n 5 AkRCA T0GETHER VCTY HOUSTON W 0K
Rodan fase, TX T N OT e S & DAODY YAREE 4 TOUG Buck ETWw Yo, WY 30 T M [ c— o I
Mﬂ uum?:.- . ¥ e =.l-_ 3';";-':.- - N0/ Franciecs. CA* =ﬂ‘-n
S T oo [ - — e A ot * B o f et L. bl
. e T e [ - R i e
Dieow e 3 s T % By EEES L 3
"_l'-:-q A ‘;-;"m o'gmuman-mu &?-T& :; mﬂum :’5: — 0 =
- T g 23 - EET s &
[ s woine st o Sepenn Al i1 Hi S g
b T 82, 5P . I L ? R > e
e e - PR R o = e
SRt 7 Gug Hotivns: ron: T LO00LY ETtn o, A" B
CREYSbulte. Y o Srsse WO/ Oataneme Cay. OK csoianpat e e vz v
4,3 R Dot - o, w Lyl YL, V" € MAON ™ Lita
v £ DDy et R R OE VAR SKY & DADOY YAWGEE 0 Sam T iae™ devarens - s -3+ bt
t iaiecn R oy 3 Dot -~
1 TRICK DADDY 2OCHOwsshe, NE*
0 b S8 B -1l " Btk oy
T oo oxcueen by ReEL=T — et Monitored Reporters  powERED [Tl
Cot— ——— i L FREO e oo 3 Bede ne o o it 109 Total Reporters M H" ABASE
i e Ly Kl Ly - it o — L ol
wz‘mm ":mg(?mm-'r unvwns"‘ H x"""ms — v "’E&’:""wmﬂ 92 Total Monitored
YOUNG ROME vt Pl Bucw —_—
ooyt S s camon Bam ot e 18 B oo 17 Total Indicator
PR ooy o . 1 O LEGEND b & JoH LEGEND
e O L o oo i :
T IS s Eomem 1 = a7 T Did Not Report, Playlist Frozen (1):
\‘ JEOLAS SUCK L0 ki~ =t RO e wre 0006 e KRRG/Laredo, TX J



www.americanradiohistory.com

"
o
| g

b
f% B L% oS
v
we
T
—d
L
3
8y’

JDI ENCE: 9.7 MILI.*I_O’N!.A'! |
-H SINGLE FROM HIS NEW ALBUM POWERBALLIN’
IN STORES THIS NOVEMBER

\



www.americanradiohistory.com

Continued from Page 1

promotions and marketing strategies, dealing

with management meetings and budget con-

cerns — but there are some programmers who

go above and beyond their professional respon-

sibilities to help the next generation of radio talent become better programmers.

These teachers come from large and small markets alike and range from he-

roes of years past to current programmers. Here are some of the educators who
have touch2d the careers of many of today’s rising radio superstars.

TERR{ AVERY
OM, WPES, WBAV & WGIV/CHARLOTTE

After almost 25 years in the radio industry, Terri
Avery has learned from some of the best and taught
some of the best. She paved the way for women to
be taken seriously as programmers in Urban radio,
having had success in major markets like Dallas,
Houston and Washington, DC.

Avery's career has taken her to many different
places inand out of radio. She was VP/Programming
for Radio One when it owned stations in just two
markets, and she has had a label gig. Through it all
she has not only been recognized and applauded pro-
fessionally, she’s also been a mentor to many.

Mentors: “Michae! Spears, Sonny Taylor and
Bobby Jay. One of the things they passed on to me
was to never lose your passion for radie. Once you
lose that, you need to get out. In this day and age of
corporate mumbo jumbo, | believe you can stilt have
fun in radio, and that’s what keeps my passion alive.

“Being on the programming side, we also have a great deal of room to be
creative. Ir fact, we have to be creative. That is what keeps you alive and rejuve-
nated. You might have to take a break every once in a while, as | did in the past. For
some that’s a vacation, for others it’s a year or two off from radio. But if the pas-
sion runs through your blood, you will be back in radio before you know it."

Students: “*Hurricane’ Dave Smith, Sonny Andre, Carla Boatner, Al Irvin,
Lamonda \Villiams. Sometimes ! draw a blank because there have been so many
people who would call me or ask for advice. Many of those people are now doing
very well in their careers. | hope that | have had some small impact on that.

“It's als 1 possible that you may have an impact on someone and not even know
it. You may say something on a convention panel or in a trade article that makes an
impression on someone. | remember years ago at a convention Lamonda Williams
cornered M2, Elroy Smith and Tony Gray to ask us to critique her demo. She was
very frustrated because she would send it out and get no response from program-
mers. That's when she was just starting out. We gave her some feedback, and now
she tells e that advice has always stayed with her.

“The quzlity | look for in potential programmers is dedication to their craft and
their statio. t don't find too many people who are truly dedicated to radio anymore.
They're no- keeping up with the technology or research. When | find someone who
Jis hungry for that kind of knowledge, | know they are dedicated. When | see some-
one workirg till 10pm, | know they realize that this is not and never will be a nine-to-
five job.”

Terri Avery
“Worry about
nothing, pray
about anything,
thank God for
everything.”

VWWW =

September 10, 2004 R&R @ 35

[ 2

- . N

Philosophy: “One of the things | was taught by my mentors is that racio is
about custome service. It's that old-schooli style of programming. Be in tune with
your listeners. Always ask what they want and how to make the station bett2r. You
have research that does this, but there's also that old-fashioned research — | call
it 'in your face’ research — when you meet people in the streets, at events &t the
clubs or in a restaurant. If you bring your kids to school, ask the other kids' moth-
ers what they think of the station. That is true customer service. It's a pragram-
ming philosophy that should never go out of style.”

TERRY BASE

oM, WWWZ, WMGL & WXTC/CHARLESTON, SC;
URBAN FORMAT CAPTAIN, CITADEL

Base has worked in and programmed a variety of
formats, from Urban and Urban AC to Gospel and
Rock. In fact, his first job, in 1987, was at a Rock
station in his hometown of Charleston, SC. In the
early *90s Base went to Memphis as PD of KIMS and
later launched Rhythmic KXHT in that market. He re-
turned home to Charleston in 1998 to program
WWW?Z and later became Cluster OM. His leadership
abilities soon led him to the role of Citadel Format
Captain, working with ail of the company’s Urban and
Urban AC properties.

Mentors: “Floyd Blackwell, Melvin Jones, Don
Alan, Earl Boston. My first on-air gig was at a Rock
station, and Ear! basically saved me. He brought me
over to work at the Urban station, and the rest is
history. Earl was one of those relentless program-
mers, a workaholic. | learned to have that same kind of dedication. Melvir was &
wonderful person, dynamic both on-air and off. He was an Urban and Gospel pio-
neer. And Floyd was the person who took me under his wing very early or . All of
them taught me to be self-motivated. They also shared with me their experience
which is knowledge you can't buy.”

Students: “Rick Party, D-Rock Williams, Stephanie Williams. | was lucky to be
involved with the early careers of people like Rick, but you could see that 1e was
going to be a star no matter what.

“| feel like | have a few potential programmers on my staff now. The onl/ prob-
lem is, | don't want them to leave. Tessa Spencer, who is part of my mornins) team,
has strong programming instincts that come naturally to her. | think she would
make a great PD, even though she’s never held that title before. TK Jones is an-
other promising talent. Watch out for her in three to five years. And | could easily
mention three or four more.

“I've noticed over the years that a lot of PDs are afraid to empower their statf. But
| believe that if you have a team of programmers working for you, your stat on can
only win. At my stations, everyone is deputized, and they learn how to be
leaders. When | look for people for my staff, | look for those who
are responsible and professional. Those two ingredients, along
with passion, are what make a great PD.

Philosophy: “A lot of programmers today don't take
the time to teach, so many jocks and aspiring PDs don’t
have the fundamentals down. It's not bad to let them
make their own mistakes. | certainly did, and |
fearned from them. But, at the same time, we have

Continued on Page 36

Terry Base

“I want to do more
for you than you do
for me.”
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Continued from Page 35

to give them some direction, some guidelines, and
the only way to do that is to share our knowledge and
experience, ds my mentors did with me.

“I also hope that we still have the freedom to try
new ideas. | know that radio is more corporate now and that this is not our money
to gamble with, but you can be creative and take chances while still making sound
decisions. | try to instill that in my staff.”

PHILLIP MARCH

PD, WHRP/HUNTSVILLE, Al
March started in radio in Louisville in 1984 at
WJYL, doing nights and handling music. His career
would take him to KATZ/St. Louis and, later, his first
programming job, at WFXE/Columbus, GA. March
spant nine years at WFXE, taking the station to No. 1
| and keeping it there for most of his tenure.
WIZF/Cincinnati was his next programming job, and
then he had a two-year hiatus. When Cumulus came
calling, March joined WMNX/Wilmington, NC as PD.
Sezing his success there, Cumulus asked March to
launch WHRP/Huntsville, AL earlier this year. The sta-
tion has already surpassed heritage WEUP in the mar-
“Success is the ket.
reward for hard Mentors: “Paul Porter, Jay Dixon, Mark Coleman,
work and Cy Young. When | was at Emerson College in Bos-
sacrifices.” ton, we had a group of students who were very pas-
sionate about being in radio. People like Paul Porter
and Jay Dixon helped to teach me about radio. The person who really took me
under his wing, though, was Mark Coleman. Later, when | got into professional
radio in Louisville, | had four PDs in five years — Vernon Wells, Jim Williams,
Maurice Harrod and Tony Fields. | tried to take the best from each of them and
adapt it to my own style.
“Later, in St. Louis, Brian Anthony taught me a great deal as well. But it was really
Cy Young, now in Raleigh, whom | fee I've been able to go to and ask for advice. I've
never actually worked for him, although he did offer me a job once, but he's one of
those programmers | can call at any time. We share ideas and help each other.”
Students: “Terri Thomas, Chris Coleman, Long John, B Paiz, Art Thomason, Al
Irvin, Bill Black, Jo Jo McToy. They all have a passion for radio, and they have

Phillip March

“In this day and age of corporate mumbo jumbo,
I believe you can still have fun
in radio, and that’s what keeps
my passion alive.”
Terri Avery

persistence. Most of them started as music directors. | used to say about my first
programming job, ‘I was a damn good MD.’ | definitely think that’s where your
education starts to become a great PD.

“| remember once when | was being considered for a job at a Rock station in
Louisville. The PD was introducing me around the station, and he told me a story
about the afternoon guy. The PD said, ‘Whep | was an intern at my first station,
this guy was the biggest DJ in Cincinnati. | would have done anything just to get
him a cup of coffee. Fifteen years later, I'm a PD, and he comes to me looking for
a job. | will always remember-him taking me undeg his wing, so | will always do
what | can to help him.’

“What occurred to me as he was tetling this story was that black men don't do
this. And that’s wrong. We need to reach down and help the next guy coming up.
That’s what I've always tried to do.”

WWW AlTie

Philosophy: “Someane once told me that being a PD is like managing a base-
ball team. You have to know your talent and what each of them can bring to the
table. What are each team player’s strengths? Who can steal? Who can catch?
'Who is the best pitch2r? Once you know what everybody’s strengths are, you can

“Being a PD is all about managing a team and
managing individuals. How do you use each
person’s strengths and weaknesses to make a
better team?”

Phillip March

put them in the right lace to make your team stronger as a whole. Being a PD'is
ali about managing a team and managing individuals. How do you use each person’s
strengths and weaknesses to make a better team?”

‘HURRICANE” DAVE SMITH

OM, WHBX, WWID, WBZE, WJLF
& WHBT/TALIAHASSEE, FL
Smith began in radic in 1981 in Wheeling, WV, not
far from his hometown. He spent the first 11 years of
his career in CHR/Pop. It wasn't until he won a con-
test looking for the Best DJ in America that was held
by Michael Spears at KKDA/Dallas that he was intro-
duced to Urban radio.
Smith won. the contest and went on to work at
KMJQ/Houston; WBLK/Buffalo; WAMO/Pittsburgh;
WOWI/Norfolk; WHBX/Tallahassee, FL; Wi1Z/Cincin-
nati; and WENZ/Cleveland. Last year he returned to
Tallahassee, overseeing Cumulus’ Urban stations as
‘Hurricane’ Dave Smith oM.

Mentors: “Jim Snowden, Jerry Boulding, Michael
Spears, Mike Stratford. Jim Snowden was really re-
sponsible for getting me my first programming gig,
at WBLK. He used to tell me that he could see that |
would one day be a great PD. | didn’t understand
what he saw in me, but | suspect it was probably the fact that | was so passionate
about radio. | lived it 24-7. | would be at every event the station had, whether | was
required to or not. | would go to one club event from 10pm-1am, get something to
eat, then go to the after-hours events.

“I wanted to learn everything there was to learn about programming. If you
were working on the music log, | wanted to understand Selector. If you were edit-
ing on a new machine in production, | had to learn how to use it. It was just a
natural desire to learn ”

Students: “Terri Thomas, Malcolm Enniss, Ed The World Famous. | am ex-
tremely proud of Terry. She is probably my No. 1 student. She is a truly gifted and
naturally talented programmer. Malcolm is one of those young cats who came to
me logking for an intemship. Even though | told him | didn't have anything, he was
persistent. He said he would do anything — get me coffee, whatever. | sent him
over to the promotions office, and they made him an intern. He ended up becom-
ing my Promotions and Marketing Director within a few years. He's now in sales in
Cincinnati.

“| really look for dedication to see if someone has the potential to be in radio for
the long haul. Today those people are few and far between. When you find young
talent who want to know everything from the smallest details to the paolitics of the
industry, they are the ones with true dedication.”

Philosophy: “One of the things | learned early on is the value of having an
open-door policy as a PD. What | mean by that is that anyone at the station, from
jccks to managers to secretaries to interns, can come in and talk to me about
their thoughts on the station. I've programmed nine stations, and we made ev-
ery one of them No. 1 or kept them at No. 1. | think that’s due, in part, to my
open-door policy. You have to listen to people dnd hear what they say. You get a
different perspective. Don’t believe that your way is the only way.”

“Always put God
first, then family,
and, finally,

your job.”
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Produced by BeBe Winans and Blue Sky Production (the award-winning company
behind the Dave Koz Radio Show), guaranteeing an excellent sounding show
packed with high production value!

Gospel Great BeBe Winans hosts a very special two hour program complete
with exclusive interviews, the biggest hits of the format, contests, features,
and superstar surprise guests each and every week.

B£B£ WINANS
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2 ':é'?"-"Bein g added everywhere!

' ‘-"“ “KKBT - Los Angeles KMEZ/ WPRF-WOPR - New Orleans
-"aWGRB Chicago | KDIM - Denver

KSOC - Dallas ' WIJHM - Orlando
KMJQ - Houston : KXJM - Portland
WCHB/WDMK - Detroit KMIJK - Kansas City
WILD - Boston . WQQK - Nashville
WPLZE - Atlanta oo WWDM - Columbia

WIMO/WZAK - C]evelaﬂd WNNL - Raleigh
KVGS - Las Vegas - WQNC - Charlotte

Plus over 50 ot_hei: ' AT ket Stations.

ary Catherine Sneed
Chief Operating Officer, Radio One, Inc.

“The BaBe Winans Radio Show is absolutely
wonderful. It's power packed with nationally
" known talent and notables, plus Bebe has humor
/ wit, and an inhe knowl@ ‘

; Sandra Robinson
Program Director,
WGRB, Chicago

: o
/ Also available is the companion daily short form -

feature, “A Moment of Inspiration” with Be Be Winans

Band antertainment
s ?

where you hear uplifting stories from the creats in music, sp

Call 508-480-9000 today to see if your market s still available.
Also, check out a show at www.beberadio.com and www.superadio.com
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THE FRESHMAN FIVE

. URBAN'S RISING PROGRAMMING STARS

; ho are Urban’s rising stars in programming? After speaking
with the format’s teachers — the programmers who have made an im-
pact on the careers of so many in the industry — we narrowed this
year’s list of Most Promising Freshmen to five PDs who have had im-
pressive success in the short period of time they’ve been PDs and who
have moved up quickly at their respective companies. These program-
mers have earned respect and kudos from their staffs and the music
industry, and now R&R is giving them props as well.

BO MONEY

PD, WQBT (94.1 THE BEAT)/SAVANNAH, GA

Money, a Chicago native, started in radio in St.
Louis in 1997 as an intern in the marketing depart-
ment at Clear Channel's KMJM (Majic 104.9). Money
says he quickly became the station’s “utility guy.” “Ev-
ery cluster has one guy who basically does a little of
evzrything,” he says. “I became that guy.

“| started in marketing and worked my way over
to promotions. | then started to help [cluster OM]
Chuck Atkins and [KATZ-FM PD] Eric Mychaels as a
programming assistant. 1 earned an airshift on the
weekends and, eventually, was asked to be the fill-in
producer for Doc Wynter's Quiet Storm program when
DJ Kut went on tour with Nelly.

“By the time | left there | had worked with the PDs,
the GM, the marketing department, promotions and
sales. | had learned a little bit of everything in every
deoartment and in every format, which helped pre-
pare me fora jobasaPD."

In the fall of 2001 Clear Channel launched WQBT/
Savannah, GA and asked Money to take his first PD
job. “While it might seem like | got to be a PD quick, it was actually after a year and
a half of intense training with Chuck and Doc,” Money says. He cites those two as
his most influential mentors, along with Mychaels, now OM for Clear Channel's
Norfolk Urban cluster. He also mentions Joe Black, the marketing director he first
interned for.

“In St. Louis we had an incredible team — DeJa Vu, Tiffany Greene, Dwight
Stone,” Money says. "All of us have now moved on to bigger roles in the company.
While we were all peers at the time, we also learned from each other. | teel fike | can
call any of them and talk about programming or promotions ideas.

“Savannah was definitely my first big break. | knew when | was in St. Louis that
| might not have been the best air talent, but | was creative, and | took that and ran
with it. My strongest suit is promotions and marketing a station. Because of that, |
would have to say that my greatest accomplishment so far has been to take a
station that was No. 14 in Savannah, bring it up to the top four and keep it there.
We did this through the promotions we've brought to the station, things like the
Platinum Hoodie Awards, which | borrowed from St. Louis, as well as our Miracle
on May Street event, which collects toys for needy children.

“I've learned a lot over the years, one thing being that you can't necessarily
change radio, but you can change with radio. Keeping that in mind, in the long
term I'd like to eventually work my way up to a regional programming role, like
Chuck or Nate Bell. They have a home base but work with stations in multiple
fcrmats and markets.”

Bo Money

“if you wake up in
the morning and
you say to yourself,
‘I don’t want to go
to work, it's time
to change your job.”

LONG JOHN

FORMER PD, KMJJ/SHREVEPORT, (A

As a board op for KYOK-AM in his hometown of =
Houston, Long John knew it was just a matter of time
before he got his first big break on the air. In 1991 the
station flipped to Rhythmic, and he was given after-
noons. He proved himself there, and the company
moved him over to do nights on KMJQ/Houston, dur-
ing that station's battle with then-competitor KBXX (the
stations have been clustermates since the mid-"90s).

“} was also working in production with Bill Travis,
but | had to decide if | wanted to continue to pursue
radio or finish college,” Long John says. “I chose
to finish college and went to Tuskegee University to
earn my B.S. in marketing. While | was in school |
got a part-time on-air job at WFXE (Foxy 105)/Columbus, GA, and | knew | wanted
to be back in radio.”

Once he graduated, Long John was offered a job doing nights at WENN/Bir-
minghan1. He spent the next few years honing his on-air skills and learning pro-
gramming at WBHJ/Birmingham and KBXX. “My first big break in programming
came in 1999, when Chris Reynolds hired me as MD for WTLZ/Saginaw, MI,” Long
John says. “| worked there two years, then Cumulus sold the station to Wilkes, and
1 stayed on as PD, working with consultant Alan Sneed.

“In 2002 Cumulus’ [Director/Urban Programming] Ken Johnson offered me a
job programming a station they launched, WZBN/Albany, GA, and | accepted. Within
a year they offered me the PD gig here at KMJJ.” As went to press, Long John
announced that he had accepted the PD-job at KSOC/Dallas.

“Looking back, | would have to give credit to several people who were my men-
tors,” Long John says. “Hurricane Dave, who was the night jock in Houston when |
was growing up. He initially inspired me to be a jock. Dver the years I've watched and
learned from his programming style, as well as from Jay Michael. | love the way
those guys program so aggressively. Then there was Phillip March, my PD at WFXE,
Chris at WTLZ, Alan Sneed and, now, Ken. Chris and Ken taught me how to be a
better manager.

“Initially, } wanted to be a superstar jock like Greg Street or Rick Party. But as |
grew, every PD | worked for singled me out and took me under his wing to teach me
about programming. That’s when the real desire kicked in to program.

“I wouid have to say that | am most proud of the work I've done here at KMJJ.
We've turned the station around in a short period of time, winning every demo in the
market since I've been PD. I'm also proud of launching WZBN. It was the first time |
was ever involved in building a station from the ground up. There | learned how to
market from the perspective of being the new guy on the street and being very ag-
gressive about it. | took that approach and applied it to KMJJ when | arrived here,
even though it was the heritage station. We had to start from scratch.

“My education in marketing taught me how to constantly brand the station. Not one
CD or pair of tickets leaves this station without having the KMJJ cali letters stamped on
it so winners know where they got it. They see those call letters every time they pop the
CD intheir player or when they go to ashow. | learned that from Bobrie Jefferson, who
was the Marketing Director in Houston when | was there.”

JEFF ‘UZI D" ANDERSON

PD, WZFX (FOXY 99)/FAYETTEVILLE, NC

In 1994, Anderson started as an intern at WZFX (Foxy 99)/Fayetteville, NC, not
realizing at the time that he would one day return to program the top-rated station.
“I was in college, and | was given a shot to do weekends on Foxy and later became
the night show producer for . Cherie,” he says.

Long John

“The reality of radio
is not reality.”

Continued on Page 40
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MARKETING, INC.

Congratulations

to It/R,S

Urban Special Edition

Featuring:

The Art of Teaching (Terry Base/ WWWZ) &

URBAN STATIONS:

WPWX CHICAGO, IL)
KPRS (KANSAS CITY)
KNOU (New Orleans, LA)
WBLK (Buffalo, NY)
KVSP (Oklahoma City)
WIKS (Greenville, SC)
KJMM (Tulsa, OK)

KBLR (Omaha, NE)
WEMX (BATON ROUGE, LA)
KIPR (LITTLE ROCK, AK)
WWW?Z (Charleston, SC)
KRRQ (LAFAYETTE, LA)
WBTF (Lexington, KY)
WQHH (Lansing, MI)
WJMI (JACKSON, MS)
WRJH (Jackson, MS)
WZFX (Fayetteville, NC)
WTLZ (Saninaw, MI)
KBTT (SHREVEPORT, LA)
KDKS (SHREVEPORT, LA)

WJZD (GULFPORT/BILOXI, MS)

The Freshman 5 (] Tweezy/ WEMX, Jeff Anderson/WZFX)

What do the following radio stations have in common?

KEDG (ALEXANDRIA, LA)
KBCE (ALEXANDRIA, LA)
WMSU (Columbus, MS)
KJMZ (Lawton, OK)
WFXM (MACON, GA)

URBAN AC STATIONS:

WSRB (CHICAGO, IL)
WGPR (DETROIT, MI)
KVGS (Las Vegas, NV)
KRMP (Oklahoma City)
WIMX (Toledo, OH)

KQXL (BATON ROUGE, LA)
KOKY (LITTLE ROCK, AK)
WMGL (Charleston, SC)
WLXC (COLUMBIA, SC)
WWDM (COLUMBIA, SC)
KNEK (LAFAYETTE, LA)
WKXI (JACKSON, MS)
WJXN (Jackson MS)
WUKS (Fayetteville, SC)
KKRX (Lawton, OK)

Tough Act Promotions & NTR Enterprises is the Largest Exclusive,
Independent Representative for Urban and Urban AC stations,

we are also the largest in the USA!

Broadcasters, if you want to be a part of a winning team,
Call us for more details at (404)298-1666

Teddy Astin ~ 5300 Memorial Dr. ~ Suite 142 ~ Stone Mountain, GA 30083
phone: 404.298.1166 ~ fax: 404.298.1666 ~ e-mail: teddy@toughact.net

www americanradiohistorv com
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Continued from Page 38

Anderson eventually worked his aay u3 fo host-
ing that show himself, in 1996. “| held down nights
for three years, making a name fo- myself, ind left
when | was offered a job as Product or Dirxctor at

WJMH/Greensboro,” he says. “Alvin Stowe and Brian Douglas ga~e me a big break
at the time, because | was just 24. Giving me respon- "
sibility over the station’s production was a major risk
for them, but it was a blessing for me and was the
main mold for my programming journey, because |
got a chance to sit and talk to Brian and listen to his
philosophy on programming and radio. He is definitely
on top of his game.

“Coming off the air and becoming a production di-
rector showed me all aspects of radio. | worked with
sales and promotions, which really opened up my view-
point.”

When Anderson was called back to Foxy 99 in 2002
to be PD, he was ready. “The key things to do in order
to be ready to program are to ask as many questions
as possible and to be open to learning from those who
have experience,” he says. “| learned from Brian and

\ consultant Jerry Clifton. They ar2 my mentors, along
A with D. Cherie.

“They taught me about patienc2. Don’t just take a job to get out ¢1 the ituation you
are in. If you believe in your talent, the right opportunity will eventually p-esen itself.
“I've been lucky to have such strong influences in my career. Because of :iem, |
have the ability to pass on knowledge to other young people in radio. Thet's what |
am most proud of to this day. Teaching is a great accomplishment, beir g zble to
instill the desire to work together in my staff. We wouldn't be as successful as we
are at Foxy if it weren't for teamwork.

“At the same time, | think they respect me, because even though I'm rot that
much older than they are, |'ve been able to accomplish a great dzal thus fa<in my
career. |t would be a challenge for anyone to be a successful PD if they didr t have
their staff's respect. Remember, you can learn something from 1 nost arvbody,
even if they are younger and less experienced than you are.”

Anderson says he still holds on to his early dreams of being A ccnsulant or
even one day owning his own station. “It's not impossible,” he seys. “Wa've seen
other programmers achieve those goals. Even though the industrv 1as chan jed, if
you're willing to change with it and adapt, anything is possible.

“In the next few years | see myself programming in a major ma ket. =t now,
though, I am content with making Foxy No.1 over and over agair ”

J TWEEZY

Jeff ‘Uzi D’ Andeeson

“Perfection is the
goal; excz2llence
will be cecepted.”

PD, WEMX/BATON ROUGE

J Tweezy got his first taste of commercial radio as
overnight jock and board operator at Urban KBCE/Alex-
andria, LA in 1992. He soon was cutting his on-air teeth
at crosstown CHR/Pop KQIV and later ended up at
WFMF/Baton Rouge. In 1996 he decided to leave radio
temporarily to finish college, but before he could get
through a year of classes, radio came calling again, and
Tweezy joined the newly launched \VEMX/Baton Rouge.

“Al Jai Wallace was the PD, and he asked me to
do overnights,” Tweezy says. “Within six months the
night jock was suspended, and | filled in. That led to
me getting the gig full-time.”

Tweezy remained at WEMX urtil 2001 but felt his
room to grow at the station was limited. “I had been No. 1 in nights. but t1erz was
no place to move up to,” he says. “I was approached by a new stet cn n Nachez,
MS, to become PD. It was a nice setup, so | accepted. In six months the s:ation
went from No. 4 to No. 1 in its market. That was a huge accomplis1rert, sinze we
had stations bieeding in from Baton Rouge; Alexandria, LA; and Jackscn, M3.”

Jweezy

“Push and priy -
until something
happens.”

“I-got a call from the GM of KTHT/Houston, which was a Rhythmic station owned
by Cox. He asked me to do nights, which | handled from 2002-2003. Unfortunately,
the station flipped formats. At the same time WEMX was in need of a PD, and |
signed the deal before | did my last show on KTHT.”

Since Tweezy's return, he and the staff have taken the station back to No. 1 from
fourth, where it had fallen in the past few years. “My mentors taught me to stick to
the basics of programming — people like the KQIV morning team, Ace and TJ.

“I would have to say that Al Jai was my biggest supporter though. He taught me
to believe in myself. He taught me to really know the station, that you have to know
your market and get out and meet the listeners. He also taught me how to conduct
myself when we're No. 1, and that if you're not No. 1, act fike you are. Aiways claim
ownership of your brand in the market.

“I think my biggest accomplishment thus far has been forcing the competition in
Baton Rouge — WJNH — out of the format. | also take pride in the fact that many of
the part-time personalities who started with me have moved on to bigger things.

“I was lucky that | got into radio at the tail end of the old-school way of doing things,
before corporate radio took over. | have some insight and schooling from the vets that
these new jocks don't have. | try to pass onthat knowledge. One of the things I try to tell
my jocks is that we don’t wait for the heat, we bring the heat to the streets.

“On a larger scale, I'd like to be the PD who figures out how to bridge the gap
between Urban and Urban AC. The Urban format loses so many of its classic artists,
or we narrow our playtists to exclude sounds like neo-soul and old-school hip-hop.
I"d like to be the PD who successfuily brings all those elements together on a station.”

TERRI THOMAS
PD, WIZF/CINCINNATI

Thomas started her professional radio career in
1990 as midday host at WFXE (Foxy 105)/Columbus,
GA, under PD Phillip March. She worked her way up
to Programming Assistant before leaving in 1998 to
take on Asst. PD/MD and midday duties at WHBX/Tal-
lahassee, FL with PD “Hurricane” Dave Smith.

Thomas rejoined March at WIZF/Cincinnati in
1999, also as Asst. PD/MD and midday personality,
and March left the station, Smith came on board as
the new PD. In 2002, after Smith was relocated within
Radio One, Thomas earned her first PD stripes, at
WIZF/Cincinnati, where she is currently.

Thomas says she had some big breaks very early
in her quest to become a radio personality. “I actu-
ally started at my high school radio station in Win-
chester, MA,” she says. “By 14 | had my own show, and | had my first professional
job offer before | was 15. | went to Emerson College, where the college station,
WERS/Boston, was very well known. | was given an on-air slot as a freshman. It's
because of those breaks that | realized that not only did | have a passion for radio,
but | also had enough promise to make it a career.”

Thomas has had a number of influences and mentors during her career. “Early
on it was Sonny Joe White, PD of CHR/Pop WXKS/Boston. | was an intern for Dale
Dorman [then-afternoon jock], and Sonny would spend time talking to me about
programming. The one thing | will always remember him telling me is how difficult
it is to be a PD and a personality simultaneously.

“While in college | would send my aircheck tapes to Phillip in Columbus every
month, and he would coach me. He eventually gave me my first real job on the
radio. From the moment | walked in the door he was preparing me to become a PD.
He was the type of mentor who had expectations of excellence from his staff, and
he led by example.

“Later, when | went to WHBX, Hurricane Dave polished me and got me to the
next level when | was ready. He showed me team-building skills. He was great at
motivating his staff and getting them all on the same page.”

Thomas says her goals in radio are to grow and adapt, because the business is
always changing. “I want to be someone who always brings something to the table,
s0 | have to constantly evolve my skills,” she says. I also want to continue to
mentor other young, aspiring PDs and personalities in radio. | was fortunate to
have had so many people take me under their wings and teach me, and now it is my
responsibility to pass on the knowledge. It's about karma. Some folks in radio are
insecure about sharing their knowledge, but we can’t be.”

Terri Thomas

“It is your responsi-
bility to pass on
what you learn
from others to the
next generation.”
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Back 2 Basics

THE READING, WRITING AND ARITHMETIC OF RADIO

rowing up, most of us learned the three R’s in elementary school
—-reading, writing and arithmetic (we realize now that they weren’t
actually three R’s, but it made it easier to remember). We can look at
radio programming with the same perspective. There are basic rules
of good programming that never change, despite all the changes in
our industry.

| polled programmers around the country, asking what these basic rules are
and why they’re so important to the success of a winning station. Get out your
notebook and pen; here’s what they had to say.

Skip Dillard, PD of recently launched KBTB (Power 92.7)/San Francisco, stresses
that the No. 1 basic rule for jocks is preparation. “I think a ot of mistakes you hear
are the result of a lack of prepzration,” he says.

“Radio is constantly moving forward. You can’t just go with the flow and ex-
pect things to sound tight. Preparation starts before you go on the air. Prepare by
doing your homework on any topics you plan to discuss, and prepare by reading
over all the information you are given, whether it's details on a promotion or a
giveaway.

“The second basic rute would have to be follow-through. Always be where you
are supposed to be, on time. If a program director assigns you to do production or
to be at an event, he expects you to foliow through with your assignment. There
are no ifs or buts about it.

“The last rule is dedication. A lot of times in radio today you find people who
have their own agendas and personal goals. | understand that. You should have
personal goals. But remember, in order for the station to win, you have to play as
a team. As a jock, you're paid for your services to the station; you're not paid to
make yourself a star. You are there to enhance the radio station as a whole.

"“If you're a dedicated jock, that's always top-of-mind. If all you are worried
about is how much you’ll get gaid to do a remote or that another jock is getting

“Jocks are there to enhance the radio station as
a whole. If you're a dedicated jock, that’s
always top-of-mind.”

Skip Dillard

more remotes than you, you're not a team player. In the end, if the station wins,
it’s likely that you will win individually as well.”

Understanding The Flow

Terry Base, Citadel's Urban Format Captain and OM of the company’s Charles-
ton, SC cluster, says the basic skills you need in programming and as an on-air
talent are proficiency in music-scheduling systems, strong production skills and
leadership abilities.

“1 look at a radio station as one big promo that is 24 hours long,” he says.
“How your station flows determines how people wilt listen to and respond to your
station. So the first two skills — music-scheduling and production skills — are
very important.

“The last quality, leadership abilities, is the skill you have to have if you want to
grow in the industry and move up in your company. Not only do you need this
quality in order to be recognized and promoted, but vou alsc have to have it in
order to lead your team to success.

“Too many programmers today try to lead by fear. They're not necessarily lead-
ers. Instead, they're dictators, motivating their staff out of fear of losing their jobs
rather than motivating them by bringing them into their vision.”

Gerald McSwain, PD of Cumulus’ WYNN/Florence, SC, stresses community
involvement and great promotions as basic elements that every station must have
to win, acknowledging that, in recent years, “Community involvement has not been
stressed as much, because radio has become more corporate and focused on the
bottom line.”

He adds that the right music and a strong sense of teamwork are aiso key.
“While | have yet to hear the perfect station, there are some stations that have held
on to these basics throughout the years,” he says. “They are WVEE (V103)/At-

“I look at a radio station as one big promo that is
24 hours long. How your station flows determines
how people will listen to and respond to
your station.”

Terry Base

lanta, KPRS/Kansas City, WRKS/New York, WOWI/Norfolk and KPWR/Los Ange-
les. | would also have to mention the former WENN/Birmingham, which was solid.
There was also a small AM outlet in Myrtle Beach, SC that | worked at in the early
'90s, WBIG.”

Beyond the basics, McSwain says there are other elements that make a station
stand out from the cookie-cutter sound of much of radio today. “Some of the
extras that make a station unique are creative imaging and stationality,” he says.
“You’re playing the same music as your competitor, so what's the variable that will
differentiate your station from the competition? It's creative personalities who know
the basics and work with your staging.”

Endless Clutter

Tom Calococci, OM of Radio One’s Houston cluster, including Rhythmic KBXX
and Urban AC KMJQ, cites awareness, preparation and focus as the basics he
looks for in his staff.

He instructs his airstaff to keep it up, tight and bright. “This helps keep things
moving in this day and age of long stopsets and seemingly endless clutter,” he
says. He advises that talents never forget the age-old rule of one thought per
break. "We're throwing too much at our listeners,” he says. “Do we really have to
do shout-outs in every break?”

Calococci continues, “We've gotten looser with our formatics in an effort to
develop talent. What's been happening is that we’ve been letting the talent loose,

“We’re throwing too much at our listeners. Do we
really have to do shout-outs in every break?”
Tom Calococci

hoping for the next Mancow or Big Boy. While that sometimes works, we lose sight
of real, effective talent development and teaching the basic fundamentals of ra-
dio.”

Calococci believes that we need to teach personalities about the science of
programming — things like research (callout, perceptual studies, etc.), Arbitron
and the sales and revenue game. “Once they have a handie on this stuff, keep
reminding them about it every day,” he says. “However, this should be counterbal-
anced with a solid- approach to the show-biz aspect of the DJ's show.”
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Y D URBAN TOP 50 POWERED[T?
o September 10, 2004 M hIIlABASE
WK WER  ARTIST TITLE LABEL(S) WS ks AJ%E‘;‘IEE weeon o swow' | oSt Added’
2 o CIARA fIPETEY PABLO Goodies /L aFace/Zombal 4059 +285 570860 1" 7210 www.rradds.com
1 2 TERROR SQUAD Lean Back (Universal) 3785 13 470978 13 B2 |, A0S
4 o JADAKISS H/ANTHONY HAMILTON Why (Ruff Ryders/interscope) 3524 +28 396784 12 69/0 LLCOOL J Hush (Def JamIDJMG) 55
6 o NELLY My Place (Derrty/Fo’ Reel/Universall 3202 +100 430269 8 7210 CHINGY Balla Baby (07P/Capital 3
5 5 ALICIA KEYS Diary (J/RMG/ 3190 112 447307 16 6910 YOUNG ROME Freaky (T.4.6./Universall 28
3 8 LIL"FLIP Sunshine (Sucka Free/Loud/Columbis) 3154 359 372067 14 56/0 | LETOYAUGot What|Need {Capita) B 2
8 @ LLCOOLJ Headsprung (Def Jam/IDIMG) 2855  +28 262357 10 690 ;’;I ::g":g;‘"{g:‘:;ﬁ"gfﬂ"ﬂm;:}; ,’”"‘” LI Z;
12 @ AKONHSTYLES P. Locked Up (SRC/Universal) 2363 +260 311637 10 30 | yoarr wuthat* ke doudColumbia 5
7 9 TWISTAfIR. KELLY So Sexy (Atlantic) 2243 -287 240210 15 67/0 JARVIS Radio (So So DefiZomba) 5
13 10 LIL SCRAPPY No Problem (BME/Reprise) 2097 -8 218250 15 641
n 11 KANYE WEST Jesus Walks (Roc-A-Fella/IDJME) 1944 200 281399 23 70/0
9 12 JUVENILE Slow Motion (Cash Money/Universal) 1941 -281 237419 30 24j0
10 5 T.1. Let’s Get Away (Grand Hustle/Atlantic) 1877 278 197280 15 65/0 Most
17 ANTHONY HAMILTON Charlene (So So Def/Zomba) 1782 +239 197449 9 60/1
15 15 USHER Confessions Part 2 (LaFace/Zomba) 1672 -83 203405 22 5/0 Incr easedpl ays
14 16 YOUNG BUCK Let Me In {interscape) 1645 -339 166336 12 66/0 ToTL
32 0 USHER f/ALICIA KEYS My Boo (LaFace/Zomba) 1557 +746 208780 2 7011 ARTISTRTITLEJLABEL(S) INCREASE
19 @  MASE Breathe, Stretch, Shake (Bad Boy/Universal) 1479 +225 179603 4 560 USHERHALICIA KEYS My Boo AafacalZomba) +746
18 D NELLY Flap Your Wings (Derrty/Fo’ ReelUniversal 1459 +153 181803 4  66I0 ;';u‘a‘:;’;zg"nfr’:p’m' e‘l’t";';’:’t”/"s”;'l’;fm o
21 @ JUVENILE fIWACKO & SKIP Nolia Clap (Rap-A-Lot) 1381 +192 154196 9 12/0 CIARA HIPETEY PABLO Goodies /LaFace/Zomba) +285
20 @ CHRISTINA MILIAN Dip It Low {/sland/iDJMG) 1214 +1 149335 10 31/0 FABOLOUS Breathe (Atiantic) +276
23 €D  GUERILLA BLACK H/BEENIE MAN Compton (Vigin/ 1155 +89 93147 7 5:M AKON fISTYLES P. Locked Up (SAC/Uhiversal +260
26 @  CRIMEMOB Knuck If You Buck (BME/Warner Bros./Reprise) 1140 +150 94505 11 410 ;’:T"':ﬂ:‘;:i‘;“:';Zg'glg"/gmgﬂg;fﬂ” o
29 @ LLOYD BANKS I'm So Fly finterscape) 1085 +159 113786 5 6410 MASE Breathe, Stretch, Shake (Bad Boy/Universal +225
22 25  R.KELLY U Saved Me (five/Zomba) 1056 -89 176443 13 58/0 JOHN LEGEND Used To Love You fColumbial +219
25 @ BRANDY Who Is She 2 U (At/antic) 1021 +29 95973 6 550
31 @ DEM FRANCHISE BOYZ White Teez (Universall 1001 +109 113262 6 38/0
28 @ MR. MAGIC | Smoke, | Drink (independent) 965 +15 66644 7 2/0
24 29  LLOYD BANKS On Fire (interscape) 910 147 122519 19 65/0 New & Act"ve
33 @ SHAWNNA fILUDACRIS Shake That Sh*t (07P/Def Jam/IDJME) 833 +64 109411 6 4810
39 @ NEW EDITION Hot 2 Nite (Bad Boy/Universal) 784 +189 90414 9 3910 8.6. | Want It Choppa CityKoch!
27 32 LENNY KRAVITZ flJAY-Z Storm (Virgin) 742 228 43993 8 4500 Total Plays: 366, Total Stations: 14, Adds: 0
49 @ LIL" WAYNE Go OJ (Cash Money/Universal) 733 +307 87640 2 1/0 LL COOL J Hush (Def Jam/IDJMG)
30 34  LLOYD f/ASHANTI Southside (Murder Inc./Def Jam/IDJMG) 685 215 71665 18 54/0 Total Plays: 364, Total Stations: 56, Adds: 55
36 @ LLOYD Hey Young Girl (Murder Inc./Def Jam/IDJMG) 636 +25 44597 2 52/0 SHAWN KANE Girl, | Wonder (/AMG/
34 36  HOUSTON fICHINGY & NATE DOGG | Like That (Capital 621 129 743 15 470 Total Plays: 336, Total Stations: 30, Adds: 2
€D  MANNIE FRESH Real Big (Cash Money/Universal) 585  +236 43292 1 432 1-20 fiLUDACRIS Break Bread (07F/Capital
, Total Plays: 324, Total Stations: 32, Adds: 0
@ JOHN LEGEND Used To Love You (Columbia) 574 +219 51732 1 5314 )
35 39 LIL'WAYNE Bring It Back (Cash Money/Universal) 562 54 52006 20 250 }‘z’t:f;:::‘g‘;g TT‘;L‘:"&';{:,”;”’Z’;’ i 1
4 40  SHYNE fIASHANTI Jimmy Choo (Gangland/Def Jam/IDJME) 540 -3 41252 3 50/0 R
. 213 Groupie Luv (7¥7)
45 @ MOBB DEEP Real Gangstaz (Violator/Zomba) 506 +54 57863 2 4113 Total Plays: 293, Total Stations: 24, Adds: 1
42 42 URBANMYSTIC Where Were You? (Sabe/ 505 21 28730 5 Jon TRILLVILLE fIPASTOR TROY Get Some Crunk... (BMEWarner Bros.)
40 43  D.0.D. f/KANYE WEST Higher (Legion/) 496 -59 42513 7 330 Total Plays: 285, Total Stations: 34, Adds: D
46 @ BEENIE MAN King Of The Dancehall Virgin/ 472 +24 93528 3 3012 8BALL & MJG Straight Cadillac Pimpin' (8ad Boy/Universall
38 45  KEVIN LYTTLE Turn Me On (At/antic) 454 -112 85423 13 210 Total Plays: 269, Total Stations: 33, Adds: 4
43 46  YING YANG TWINS Whats Happnin! (7V7) 447 -47 46616 17 34/0 N2U Issues Virgin)
48 @ ORYAN Take It Slow (Universal a3 +4 26972 3 i Total Plays: 258, Total Stations: 38, Adds: 4
@  FABOLOUS Breathe (Adantic) 441  +276 36360 1 53)1 KEVSHIA COLE | Changed My Mind (Geffen/terscope)
i Total Plays: 249, Total Stations: 42, Adds: 1
44 49 JARVIS Radio (So So Def/Zomba) 434 - 26489 3 4615
37 50  JILL SCOTT Golden (Hidden Beach/Fpic) 424 AN 34389 9 34/0 Songs ranked by total plays
ot Montous syt upletyMesse s s oo s et s et i sty vl | [ Detaled station playists for all R&R
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
;tation. Songs unrepoqed as adds do not count toward overall total spations playing a song. Most Increased Plays lists the songs v‘vith.the g(eatest week-to-week increases www.ra Ii an Ir cards. com.
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average o
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
- . ——
Lot Good Record Service? @™ ce~rusy
-
Get all the hits, for all the formats, every week for as little as 539 a month!  ci. ac. oroan country. Rock Aternative
el ; ; ———— ; ok Latin, Christian, Smooth Jazz, Dance, Euro
HitDise" is the music service for over 3,000 radio stations, shouldn't it be yours?
Call 972.406.6800 or e-mail HitDise@TMCentury.com for details.
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¢ RateTheMusic. com

America’s Best Testing Urban Songs 12 +
For The Week Ending 9/10/04

GOSPEL Top 30 _

v

Atist Title (Label) ™w LW Famil. Burn 1P2e-r18% 1P8e'rzsi 2P§e'r§4 vLéSER WTEIESK ARTIST TITLE LABEL(S) ;ﬂ%
TERROR SOUAD Lean Back (Universal) 421 423 W% W% 4% 42 A 2 il b e S
CIARA fIPETEY PABLO Goodies (LaFaceZomtal 4% 408 9% 6% 412 413 412 : ; b T S SR
i ! ISRAEL AND... Agsin | Say Rejuice finfsgrty/¥ertizad - 487
UL’ FLIP Sunstine (Sucka Froe/loud Columbia) 419 422 95% 2% 407 407 407 3 4 WILLIAMS BROTHERS Soi Hure Blscteryy Fr
NELLY My Place (Derrty/Fo’ ReellUniversal 419 419 93% 19% 409 412 400 5 TG Bansad i Tht M Wik Gl 455
JUVENILE Slow Motion [Cash Money/Universal) 414 404 BE% 3% ANz 413 Al [ NEW BIRTH TOTAL... Suddenly (EM/ Gaspe) 419
HOUSTON H/CHINGY & NATE DOGG | Like ThatCapitall 413 416 96% 21% 392 401 350 TR TONEX Make Ma Dver (Verity) 353
JADAIISS HA. HAMILTON Why it finrsinirvsropel 409 380 80N 21% 405 405 488 8 8  NEW DIRECTION I'm Gonna Wave... fespn Contris) 327
AKON fISTYLES P. Locked Up (SAC/Universal 408 387 3% 19% 391 388 403 Ly 8 R. KELLY U Saved Me 4/iva/Zombs) 318
USHER Confessions Part 2 Laface/Zombal a4 410 9% so% SHIWAGIW IR 15 LT TG AL 25 B
LL COOL J Headsprung (Def JamIBIMG) 402 402 7% 13% 398 404 375 W‘ 2:::::::3%3::&%@% :::
T, Let's Get Away (Grand Hustie/Atiantic 401 334 68% 4% 387 385 389 o TONEXUEIBN RANEIRS Jovs Come ¥irty) 208
LLOYD BANKS On Fire fterscope) 397 400 9% 3% 397 391 419 " KEITH WONDEREDY JOMREON Lot6o.. Weriy) 251
MASE Breathe, Stretch, Shake Bad Boy/liniversall 396 385 50% 7% 378 384 358 BSC. KEVIN DAVIDSON Buence Back few Haven '
CHRISTINA MILIAN Dip It Low fisiand MG 395 410 96% 3% 387 388 384 18 ISRAEL AND... Another Breakthvough fntagrity/Veticall 257

KANYE WEST Jesus Walks (Roc-A-FelaB/MG) 392 390 9% 3% 385 389 378 g6 J.MOSS We Mast Praise (Gaspo Contric)
TWISTA f/R. KELLY So Sexy (Atéantic/ 385 374 8™ 4% 381 383 3N 17 JEFF MAJORS Pray (Music One/ 247
MONICA U Should've Known Better L/AMG) 382 392 2% 2e% M 350 394 M 355 K= 7 SONS OF SOUL Run On (Verity/ 21
ALICIA KEYS Diary (/MG 381 381 8% 2% 382 401 354 f: :::::'m::m;l’gﬁzmﬂmw :::
e e AL S T 23 EDOIE BRADFORD Too Close To The Mirror (uana) 219
LLOYD fIASHANTI Southside (Murder foc Def Jom/OJMG) 380 386 93% 30% 356 365 323 a7 DEITRICK HADOON Gadls Good iy s
UL SCRAPPY No Probiem (BME/Reprise) N 34 MEON 366 3M 3E 29 €@} L SPENCERSMITH& TESTAMENT God Wil Emtro) 216
ANTHONY HAMILTON Charlene (So So Def/Zomba/ 312 - 43% 10% 388 406 3.10 zm 25 KIRKWHALUM Faling In Love With Jesus WamerBrae) 213
NELLY Fiap Your Wings (Derrty/Fo’ ReefUniversal 356 - 5% 20% 337 350 291 23 GLENDALE BAPTIST... | Don't Know Why KAM) 212
JUVENILE fIWACKO & SKIP Nolia Clap RapA-Lot) 362 - 43% 11% 352 347 368 25 JOE PACE... Halleujah Anyhow fntegrity) 07
BRANDY Who Is She 2 U (4dlantic/ 35 - 4% 10% 364 370 34 2 DOTTIE PEOPLES Stif Running (Air Gospel) 206
LENNY KRAVITZ HJAY-Z Stom igin 330 - 4% 9% 342 360 288 20,7 29 RICKYDILLARD TakeMeBack (Crystal Ross) 9
= LASHELL GRIFFIN Free (Epic 195

Total sample

size s 382 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=disfike very much, 5 = fke very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of

id they are tired of hearing ng. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. Thie RTM system, is avaliable for local radlo stations by
\_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiers Radio Networks. J
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33 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 8/29 - Saturday 9/4.

Lnelailed station playlists for all R&R reporters are available on the web at m,mmmmm.)

(Reporters
Stations and their adds listed alphabetically by market
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T ULC00L Lt o = 1 YOUNG nowe UL TOUNG AOME
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. URBANACTOP30 . POWERED[]

-/ o September 10, 2004 dded® M EMABASE
VEK WK ARTST TITLE LABEL(S) R ks e BRPNEE™ Most Adde
1 1 PRINCE Call My Name (Columbia/ 1365 80 133261 17 450 |wwwirradds.com
2 2 ANITA BAKER You're My Everything (Blve Note/EMC) 1262 -152 135383 1 49/0 ARTIST TITLE LABEL(S) A0S
3 o ALICIAKEYS Diary (J/AMG) 1261 +22 128883 14 43/0 URBAN MYSTIC Where Were You? (Sobe/ 8
4 4 LUTHER VANDROSS Think About You L/AMG) 1048 57 127494 42 48p0 :gm’: :m‘l'; 'R'{:z'r M%%SJM :
. . ifle Love (Pookie/Nav
5 6 TEENA MARIE Still In I.‘ove (Cash Ma/{ey/Unlversa” 1029 +59 114247 29 4710 PATTI LABELLE & RDONALD ISLEY Gotta Go Soko Jef SoufIUMG) 2
6 6  JILL SCOTT Golden (Hidden Beach/Epic) 917 -8 99921 13 44/0 T. MARIE fiG. LEVERT A Rose By Any... (Cash Money/Universall 2
7 7 BRIAN MCKNIGHT What We Do Here (Motown/ 826 -51 75890 " 45/0 ANGIE STONE U-Haul L/AMG) 2
8 8 ALICIA KEYS I | Ain't Got You (J/RMG) 825 -34 87177 28 44/0 JOSS STONE Spoiled (S-Curve/EMC/ 2
10 €@ RKELLY USaved Me Wive/Zomba) 765 +50  §7916 12 390 AMERICA COMING TOGETHER Wake Up Everybody BungalalUisiversal 2
9 10 R.KELLY Happy People (Jive/Zomba) 716 -49 80675 25 2110
13 m BOYZ I MEN What You Won't Do For Love (MSM/Kach/ 614 +30 57379 9 3810
12 12 KEM Love Calls (Motown/Universal) 596 -20 51937 83 3710
n 13 PATTILABELLE New Day (Oef Souli0JMG) 550 Rl 73795 25 3710 M ost
14 m BONEY JAMES f{BILAL Better With Time (Warner Bros.) 548 +36 42512 10 310
16  TAMYRA GRAY Raindrops Wil Fal 19/Sabe) s . w1 |IncreasedPlays
17 (D PATTILABELLE & RONALD ISLEY Gotta Go Solo (Def SoullDIMG) 448 +35 5325 6  44p ey
18 @  MONICA UShould've Known Better L/AMG) 395 419 23139 20 220 | ST TMELES o
19 (D LUTHERVANDROSS W] BEYONCE' The Closer | Get To You (/AMG) 351 +1 3032 19 330 ;-M 'm(':éfufg;:ﬂ’f:;ﬁ ;"’”NBV “/g';/-/g“;'d’;’""ﬂ/””m’/’ *‘::
) . ou Now Yy +
20 @ VAN HUNT Down Here In Helt (With You) (Capitol) 327 +33 20264 9 29J0 JOSS STONE Spoled /S-CorvelEMC) +80
25 @ AMEL LARRIEUX For Real (Biiss Life) 257 +31 42372 3 9j0 JAHEIM Put That Woman First (Divine Mil/Warner Bros.) +72
21 22 LASHELL GRIFFIN Free (Epic/ 252 -18 13714 18 21/0 TEENA MARIE Still In Love {Cash Money/Universal) +58
€  T.MARIE /6. LEVERT A Rose By Any Other Name (Cashi Money/Universal) 238 +145 16138 1 3012 ;‘ozmrggowg‘mwgﬂzﬁ'ﬂil *:;
. . 3 aved Me (ive/Zomi +
4y ) LIS 225 128 A 200 ey (KANYE WEST & JAMIEFOXX Skow dam: anti) +39
24 25  WILL DOWNING Rhythm Of U & Me (GRP/YMG) 220 -29 19494 13 19/0 B2K Bump That (Epi/ +38
27 26  FANTASIA |Believe L/RMG/ 204 17 14136 9 16/0
23 27  JANET JACKSON R&B Junkie (Virgin 200 -52 9924 10 20i0
@ NORMAN BROWN | Might (Warner Bros.) 178 +57 14422 1 25/4
- @ USHER Confessions Part 2 (LaFace/Zombal 174 +29 38528 5 2/0 M ost
@ LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 165 +20 12469 1 19j0
—— : . — —— - Played Recurrents
51 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/29-9/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved 1o recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TITLE LABEL(S) PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | SMOKIE NORFUL | Need You Now (EM/ Gospel) 448
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. USHER Bum (LaFace/Zomba) 21
New & Active ANTHONY HAMILTON Charlene (So So Det/Zomba) 8
AVANT Don't Take Your Love Away (Geffen/ 316
REGINA BELLE For The Love Of You (Peak/ J0SS STONE Spoiled (S-Curve/EMC) HEATHER HEADLEY | Wish | Wasn't (REA/RMG) 275
Total Plays: 149, Total Stations: 19, Adds: 1 Total Plays: 85, Total Stations: 16, Adds: 2 RUBEN STUDDARD Sorry 2004 (/AMG/ 268
GEORGE BENSON Irreplaceable (GRA/VMG) RAPHAEL SAADIQ Rifle Love (Pookie/Navarre) ALICIA KEYS You Don't Know My Name (/MG 269
Total Plays: 138, Total Stations: 13, Adds: 0 Total Plays: 83, Total Stations: 14, Adds: 4 MUSIQ Whoknows (Def SouliDJMG) 269
JEFF MAJORS Pray (Music One) ST. GEORGE Let's Get Together (Unity/ OUTKAST The Way You Move (LaFace/Zomba) 233
Total Plays: 134, Total Stations: 11, Adds: 0 Total Plays: 77, Total Stations: 9, Adds: 1 BEYONCE' Me, Myseif And | (Columbial 228
STEPHANIE MILLS Healing Time (/M/Lightyear) URBAN MYSTIC Where Were You? (Sabe/
Total Plays: 120, Total Stations: 8, Adds: 0 Total Plays: 43, Total Stations: 9, Adds: 8 Detailed station playlists for all R&R
THED Chemistry (TWP) UNWRAPPED VOL. 3 Doo Wop (That Thing) (Hidden Beach/ reporters are available on the web at
Total Plays: 102, Total Stations: 6, Adds: 0 Plays: 41, ions: 6, Adds: 1 -
otal Plays otal Stations: 6, Adds: Total Plays: 41, Total Stations: 6, Adds www.radioandrecords, com.
Songs ranked by total plays

[{] 0y .
sn“g 4 I-I from her self titled CD, Tuesday’s Child =~

Spreading our Wings...

Already On KOKY, WGPR, KVGS, KMOJ
& SIRIUS SATELLITE RADIO

Top 5 Phones on KBLX/San Francisco

CONTACT: PHIL JORDAN at P GATES & ASS0C
WALKER at 718-485-4267
distriturted by RED www.abenaa.com
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Do Me A Favor — Read This

Peoria personality fulfills favors weekly

JLt started as your standard radio bit — a lot of phone
interacfion and a nice, pleasant way to connect with
listeners. Innocuous enough. It probably had more
impact on listeners than on the air personality who did
it. In fact, when he changed jobs he didn’t even use the
bit on his new morning show. Then a tornado took ev-
erything he owned, and the bit became personal. And
he understood how important it was to give.

WFYR/Peoria, IL morning per-
sonality Rick Stephenson and
morning partner Julie Ryan debut-
ed Do Me a Favor Friday when the
pair did mornings at KRMD/
Shreveport, LA in the mid-"90s.
Stephenson put it on the shelf when
he left KRMD for Phoenix in 1997.
He returned to Shreveport for an-
other three-year stint, and then it
was on to Regent's WFYR in Octo-
ber 2001.

A Helping Hand

Just before Mother’s Day 2002, a
tornado ripped through Peoria,
completely destroying the apart-
ment complex in which Stephenson
lived. He lost everything. But listen-
ers began to come to his rescue. One
was going through the wreckage
and found a teddy bear Stephenson
had given to his daughter — one of
her most prized possessions.
Stephenson said the listener reacted
as if he had struck gold when he
found the bear, he was so happy.

As Stephenson put the pieces of
that part of his life back together, he
began to realize how much he ap-
preciated the helping hand he’d re-

ceived. He also realized the full im-
pact that Do Me a Favor Friday had
on people who were really in need
of help.

“When I lost everything, [ was
amazed at all the people who came
to my aid,” Stephenson says. “Peo-
ple told me, "You do so much for us
every morning, we'll do anything
we can do for you.” Iwas 0 touched
not only by the people who helped,
but by how important little things
had all of a sudden become. I know
how I felt when people helped me,
and I wanted to have that neat feel-
ing of helping people in big and lit-
tle ways.”

As Stephenson began to under-
stand how important it was to lend
a helping hand, he also more fully
understood the impact that doing
even the smallest of favors had on
his listeners. A couple months after
the tornado, he introduced Do Me a
Favor Friday to Peoria.

Fun And Service-Oriented

Do Me a Favor Friday is exactly
what it sounds like. People call in,
e-mail or post on the website the fa-
vor they need. Stephenson takes the

AWARD-WINNING FAVORITE wrYr/Peoria, IL morning personality

and Do Me a Favor Friday founder Rick Stephenson holds his two llfinois
Broadcasters’ Association Morning Personality of the Year trophies.

calls or reads the requests on the air.
The requests range from passing
along the particulars of an upcom-
ing benefit to taking disabled teens
to the mall to life-saving flights.

Recalling the start of Do Me a Fa-
vor Friday, Stephenson says, “We
just wanted to create something that
was fun and service-oriented. We
didn’t have any money at all —
there was nobudget. It's like a stunt,
but with a purpose.”

But it wasn’t the big, expensive fa-
vors that drove Do Me a Favor Fri-
day. For Stephenson, it was about
getting involved with people. In-
deed, even today -nany of the favors
involve Stephenson giving his own
time.

“It was actually designed that
way,” Stephenson says. “I knew |
couldn’t buy this or that for people,
but [ knew I had the time to do this
or that for them.” He has gone out
and mowed lawns for shut-ins and
dug fence-post holes for a woman
who had everything needed to build
a fence — just no holes.

The First Favor

Stephenson’s first Peoria request
for a favor came from a young man
afflicted with cerebral palsy. He
asked Stephenson to take him on a
date. ”Atfirst ] wondered if he want-
ed to go on a date with me,” Ste-
phenson says with a laugh. “But he
really wanted me to take him and
his girlfriend to the mall.”

Stephenson made plans to pick
up the man’s girlfriend from an as-
sisted-living facility and take the
two of them to Grand Prairie Mall
to go shopping. Not only did Ste-
phenson give them a lift, he also
gave up five hours of his Friday
night to be at the mall with the
young couple.

Stephenson says that because this
was the first favor, it set the tone for
what Do Me a Favor Friday would
become.

There was another turning point
during that first favor: The manag-
er of the Grand Prairie Mall was lis-
tening the morning the young man
called, and he phoned Stephenson
not only tosay “Bring ‘em over,” but
also to contribute gift certificates to
a number of stores in the shopping
center.

Listener Involvement

The contributions from local busi-
nesses continued when a man called

teens to the mall.

L

s = |
TRIPLE DATE Rrick Stephenson (1) did a favor by taking these two disabled

(8 |

seeking fishing poles for his step-
sons. “My first thought was, "How
much can a fishing pole be? Maybe
I can buy him a couple,” Stephen-
SOn says.

“But the more he talked, the more
I could tell how much he loved his
stepkids. Having been in that situa-
tion, I knew how tough it was to be
a stepparent. The more he talked
about a tough couple of years, the
more | thought how neat it would
be to get him a couple of poles.”

“I know how | felt
when people helped
me, and | wanted to
have that neat
feeling of helping
people in big and
little ways.”

Stephenson had pretty much de-
cided to buy the poles himself when
a listener called and offered to pick
up the tab. The manager of Galyans,
a sporting goods chain, then called
to chip in with tackle boxes and oth-
er gear.

“You would have thought we had
given the stepdad something really
huge,” Stephenson says. “He went
absolutely nuts on the air. It felt so
good.”

Another example of a local busi-
ness joining in without being asked
is the stereo shop that donated a
$1,700 sound system to a marine
whose truck was broken into a few
days before he went to basic train-
ing.

Stephenson notes that some of the
most rewarding solutions to listen-
er requests come when he has no
clue how to respond. “Sometimes
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things come up, and I don't know
where to start,” he says. “But 1 know
others do, so I put the requests on
the air. Callers not only know how
to help, they’re also really eager to
get involved.”

Such was the case a few months
ago when Stephenson got a call from
the distraught mother of a 7-week-
old girl diagnosed with an inopera-
ble brain tumor. She said she had the
ability to get a second opinion from
arenowned hospital in the field, but
it was in Boston, and the family had
no way to get there. Of course, time
was of the essence.

Stumped for a solution, Stephen-
son put her story on the air. Within
20 minutes a listener told him of a
local organization called Lifeline Pi-
lots, and he had them hooked up to
take the girl to Boston. Surgeons in
Boston decided the tumor was op-
erable, and the little girl is now alive
and well and back in Peoria.

Helping Is Contagious

Stephenson is over the top with
the feeling he gets from Do Me a
Favor Friday. “It's such a great op-
portunity to give back to the people
who listen,” he says. “And it's con-
tagious. I'm constantly approached
by people who say they want to get
involved and help out others.

“You can tell we're making a dif-
ference, and not just with the folks
we help. People tell me they love
hearing the stories because it makes
them appreciate how lucky they are
in their own lives.

“When you stop to listen to peo-
ple’sstories, you realize how impor-
tant the call is they are making. It
takes courage to make those calls. As
you getinto them, you're compelled
to figure out what you can do to
help. When things are going great,
it'’s easy to take lots of things for
granted. Butyou forget how impor-
tant even the little things are.

“I know what it’s like to need —
and get —help. It's such a great feel-
ing to help people. It’s the coolest
thing. I don't know if I could have
appreciated it as much if it weren’t
for the tornado.”


www.americanradiohistory.com

CHuCK ALY

caly@radioandrecords.com

NASHVILLE .

CMA Noms: New Stars, Few Surprises

Female artists rebound from weak ’03 showing

During its early “90s heyday, country music featured
a broad spectrum of artists with a wide variety of styles.
If this year’'s CMA Award nominations are any indica-
tion, the genre may be returning to that big-tent ap-
proach. Superstars like Alan Jackson and Toby Keith
may set the pace, but the prominence of artists like
Gretchen Wilson, Alison Krauss and Big & Rich, plus
a promising Horizon Award slate, offers music fans a
variety of country flavors from which to choose.

_____The CMA Awards are billed as
organization’s Exec. Director, Ed Ben-
son, dubbed last week’s [
nominees announcement |
“Country’s Biggest Morn-
ing.” Due to the demands
of mass media, however,
whatis typically an impor-
tant industry gathering
was split this year into
three separate announce-
ments in two cities.

Kris  Kristofferson
joined CBS’s The Early
Show host Hannah Storm in New
York to read four categoties of nom-
inees, Big & Richand Gretchen Wil-
son joined CMT'’s Katie Cook at the
cable network’s Nashville studios to
read the remainder, and Dierks
Bentley announced the Broadcast
Award nominees at the Country
Music Hall of Fame and Museum.

It's An Honor
Jackson had the most nomina-
tions, seven, including Entertainer of
the Year. He was joined in that cate-
gory by Keith, who racked up six

<
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DIRTY TRICK «iis
Kristofferson helped CBS’s The
Early Show host Hannah Storm
read this year'’s CMA Awards
nominees in New York, then was
surprised to learn of his induction
into the Country Music Hall of
Fame.

Gretchen Wilson

nods. Wilson, Krauss and Kenny

received her third consecutive Fe-
male Vocalist nod, while
Reba McEntire returned
after a nine-year hiatus
from the category. Keith
Urban received his first
Male Vocalist nomination.

Omissions are always
controversial, and the
absence of superstars
Tim McGraw and Shania
Twain from the Male and
Female Vocalist catego-
ries were the most apparent this
year. McGraw was nominated for
Entertainer and Single of the Year,
while Twain, despite her stature and
continuing participation at the
awards, was shut out.

Overall, the nominations offered
few surprises, though country’s
women rebounded from last year’s
male-dominated slate. In 2003 only
four of the 50 non-gender-specific
nominations went to female artists.
This year that figure climbed to 11,
powered largely by Wilson and
Krauss.

The surprises came in this year’s
Country Music Hall of Fame induct-
ees. Kristofferson, in New York un-
der the pretense of announcing this
year’s nominees, was surprised on-
air by Storm with news of his induc-
tion. “What a dirty trick,” an obvi-
ously emotional Kristofferson said.
"I feel a whole lot better now than |
did a few minutes ago.”

Longtime industry stalwart Jim
Foglesong arrived at the Hall and
Museum under the guise of having
breakfast with former CMA Exec.
Director Jo Walker-Meador. After
reading the CMA Broadcast Award
nominees, Horizon nominee Dierks
Bentley mentioned a music-business
course he had taken from Foglesong,
then shocked the former executive
with news of his induction.

And The Nominees Are....

This year’s awards telecast is
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scheduled for Tuesday, Nov. 9, on
CBS. Here’s the full slate of nomi-
nees:

Entertainer: Brooks & Dunn,
Kenny Chesney, Alan Jackson, Toby
Keith, Tim McGraw

Female Vocalist: Terri Clark, Sara
Evans, Alison Krauss, Martina
McBride, Reba McEntire

Male Vocalist: Kenny Chesney,
Alan Jackson, Toby Keith, George
Strait, Keith Urban

Horizon: Dierks Bentley, Big &
Rich, Julie Roberts, Josh Turner,
Gretchen Wilson

Vocal Group: Alabama, Diamond
Rio, Lonestar, Rascal Flatts, Trick
Pony

Vocal Duo: Big & Rich, Blue
County, Brooks & Dunn, Montgom-
ery Gentry, The Warren Brothers

Single: "I Love This Bar,” Toby
Keith; “Live Like You Were Dying,”
Tim McGraw; “Redneck Woman,”
Gretchen Wilson; “Remember When,”
Alan Jackson; “Whiskey Lullaby,”
Brad Paisley featuring Alison
Krauss

Musician: Matt Chamberlain,
drums; Kenny Greenberg, electric
guitar; Dann Huff, guitar; Larry Pax-
ton, bass; Brent Rowan, guitar

Album: Here for the Party, Gretch-
en Wilson; Mud on the Tires, Brad
Paisley; Red Dirt Road, Brooks &
Dunn; Shock’N Y’All, Toby Keith;
When the Sun Goes Down, Kenny
Chesney

Video: “TLove This Bar,” Toby Keith,
Michael Salomon; “It's Five O’Clock
Somewhere,” Alan Jackson and Jimmy
Buffett, Trey Fanjoy; “Redneck Wom-
an,” Gretchen Wilson, David Hogan;
“Remember When,” Alan Jackson,
Trey Fanjoy; “Whiskey Lullaby,” Brad
Paisley and Alison Krauss, Rick
Schroder

Musical Event: “Creepin’ In,”
Norah Jones and Dolly Parton; “Hey
Good Lookin’,” Jimmy Buffett, Clint
Black, Kenny Chesney, Alan Jack-
son, Toby Keith and George Strait;
“How’s the World Treating You,”
James Taylor and Alison Krauss;
“When the Sun Goes Down,” Ken-
ny Chesney and Uncle Kracker;
“Whiskey Lullaby,” Brad Paisley
and Alison Krauss

Song: “Live Like You Were Dy-
ing,” Tim Nichols/Craig Wiseman;
“Long Black Train,” Josh Turner;
“Redneck Woman,” Gretchen Wil-
son/John Rich; “Remember When,”
Alan Jackson; “Whiskey Lullaby,”
Bill Anderson/Jon Randall
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Brad Cotter

NEW ARTIST FACT FILE

Label: Epic

Single: “Can’t Tell Me Nothin™

Album: Patient Man

Producer: Rick Giles, Steve Bogard

Hometown: Aubum, AL

Favorite Sports Team: Aubum Tigers, “War Eagle!”

Birthday: Sept. 29

Influences: “Percy Sledge, Otis Redding, Marvin Gaye, Willie
Nelson, Ronnie Milsap. A lot of R&B, a lot of country.”

Play It Again: “Cassettes were the big thing when | was growing
up, and | wore a bunch of them out. | probably went through more
copies of Boston's first record than anything else.”

The Big Plunge: “One day, coming home from high school, | was
in the car with my dad, and he offered to get
me a job at the Uniroyal/Goodrich plant where
he had worked for 36 years. He said, 'I'll just
wam you, son, if you go to work there, that's
where you're going to be. Unless something
drastic changes, you'll retire there just like your
dad here.’

“| said, 'You know, Dad, | just want to make
music. Whether | make a dollar a day or a
million dollars a day, | just want to get paid for
doing what | love for a living.’ | started doing
that at age 19. I've had odd jobs to pay the
bills, but music's been my focus since then.
I've stuck with it through the good and bad — and would not recom-
mend it to anyone.”
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: Hitting Big: “You can never really relax. | can't say that | feel like :
| |
| |
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| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
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| |
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Brad Cotter

I've made it. | know I'm getting my shot. I've got a record out on the
shelves, and radio has the opportunity to play it if they want. But | don't
know how it feels to say, ‘Fve made it.”

Worst Job: “That's a tossup between being a tree surgeon one
summer and being a mortician’s assistant for three months. That was
actually a career move. | was going to be in the funeral business, sing
and play piano for the services and bury them too. Full-service
funerals. It didn't work out. Obviously.”

Through The Looking Glass: “The words reality and TV should
never be in the same sentence. If people only knew that we shot
upward of 80 hours of video each week just to get a minute-and-a-half
interview segment for Nashville Star, they would really be shocked.
They would probably watch it in a different way. They say it's not
scripted. Well, we didn’t leam lines, but we knew when we sat down in
front of a camera for three hours what they wanted to get from us.”

Five-Minute Life Story: “I| grew up on a cattle farm in a small town.
My earliest memories are of riding around in a pickup truck with my
granddaddy. His favorite thing to do in the early moming and late
aftemoon was to ride around and check each and every cow while
listening to country music on the AM radio.

“I started singing gospel music when | was 12, and that petered out
atthe age of 17. | fooled around in college a little bit, chased giris for a
couple years, then committed to the music thing at age 19. | moved to
Nashville at 25 and have been writing for several different publishers
since then. | had a couple songs cut and a few highlights here and
there.

“Nashville Star was kind of a desperation move when you're 33 and
have been passed on by every label in town eight times. it was almost
time to pack it up and call the artist part of it quits. | was still going to
play music and still make a living in some capacity, but | was probably
going to look more at the writer side of the business. And then my life
changed in three months.”

BIG BREAKFAST Former iabel executive Jim Foglesong reacts to the
announcement that he will be inducted into the Country Music Hall of Fame.
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25 @) MONTGOMERY GENTRY You Do Your Thing (Columbial 1719 151 1351 +125 40336 3343 9 B3| SARA EVANS Sudsin The Bucket ?RC4/ 422
27 €@ BLUE COUNTY That's Cool (Asylum/Curt! 1302 170 1075 +117 29998 3653 15 723 | BLAKESHELTON Some Beach Wamer Bros) +414
30 €D TRICKPONY The Bride Asylum/Curty 1159 128 910 +82 26166 2423 11 692 ;2::2;“8';;‘;"”;’;‘&”:’:& g A ::::
29 @D CRAIG MORGAN Look At Us (BB 1082 5 823  «7 25537 25 21 5801 | [RayiSTRITT fOHNMELLENCAMP What Say You (Cobmtis/ +343
31 €]D STEVE HOLY Put Your Best Oress On (Curt) 924 72 723 +52 22131 983 15  54/3 | SHEDAISY Come Home Soon Lyric Street) +338
32 €D RESTLESS HEART Feel My Way To You (Koch/ 922 82 716 +60 21781 1627 9 513 | VOBY KEITH Staysin Mexico Dreamitiorks/ +292
33 €D SUGARLAND Baby Gi (Mercury/ 853 98 680 +78 17497 2984 8 50/
37 €® J.BUFFETT /M. MCBRIDE Trip Around The Sun (RCAMailboay 843 249 656 +182 20618 5883 3 5717
38 € REBAMCENTIRE He Gets That From Me (MCA) 819 265 679 +208 18143 6158 3 57
34 € MARKCHESNUTT The Lord Loves The Drinkin Man (Vivaton) 784 104 616 +46 17808 2951 10 554
36 €D CLAYWALKER Jesus Was A Country Boy (8C4) 703 107 549 473 16025 2809 B  48/4
35 €] EMERSONDRIVE November (reamWorks) 692 78 553 469 16548 1972 4 513
40 €D PATGREEN Don't Break My Heart Again (Universalfepublic/Mercury) 684 189 580 +120 13574 3969 3 4477
39 €D KATRINA ELAM No End In Sight hiversal South) 587 87 483 +57 12254 1827 7 421
@ SHANIA TWAIN WIBILLY CURRINGTON Party For Two /Mercury) 493 493 368 +368 11185 11185 1 29)29
@ TRAVIS TRITT 1JOHN MELLENCAMP What Say You (Columbia) 488 343 364 +247 11998 8831 1 38015 Most
42 (B KEITHBRYANT Ridin’ With The Legend L ofton Creek) 7 14 a8 18 g8 63 10 20| pmereased Pla Vs
47 (D LEANN RIMES Nothin'‘Bout Love Makes Sense (Asylum/Curb) 404 176 333 +154 8994 3666 2 39/22 TomL
a6 @ JENKINS Getaway Car (Capitol 385 60 316 +53  B773 1368 4 348 Ammsr Tme Ly WeREASE
43 (@ CATHERINEBRITT The Upside Of Being Down (ARC4/ 392 12 299 +7 8012 372 4  29/0| KENNYCHESKEY The Woman With You /8NA/ +430
45 (D TRENT WILLMON Dixie Rose Deluxe’s... (Columbia/ 383 44 296 +25 9546 1524 4 271 ::‘E‘T"::“"'E"’““v:l':l"sv:) i"::e“::‘g‘::“m?mm :gf‘l’
41 47 DIAMOND RID Can't You Tell (Arista/ a7 95 307 80 8258 2422 6 2900 | gyaKE SHELTON Some Beach MWamer Brus) +309
44 48 NDTORIOUS CHERRY BOMBS It'sHard To Kiss... (Universa/South) 321 54 277 43 7258 -793 8  16/0 | SARAEVANS Suds in The Bucket R/ +289
49 @ JoSH GRACIN Nothin' To Lose yric Strest) 309 108 250 +92 7031 2818 2  28/9 ;::;f:;#%m‘:”gim AN Wt S Yo Comt *::3
€I BRAD PAISLEY Mud On The Tires (Arista) 235 143 186 +118 5586 3592 1 18113 | guenmicy come Home Suon dlyric St o :zas
113 Country reporters. Songs ranked ?@y tgo%l4 p?g:i ‘f’o; tai ;;rer:y week of Sunday 8/29 - Saturday 9/4. g:gc(:fﬂs;: ggy‘s}::::;;y;m%iﬁ s :::

Also Auaitghia:

Powerllne ! AG Music / Jon Rivers

MasterControt / Total Health for Gontemporary Living / Raiph Baker & Terri Barrett

On Track / Contemporary Christian Music with Interviews / Dave Tucker

Strength For Living / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert
At A Glance Spots / Variety of Topics

ccl;oouf}stlr?\éAns

. 2004 Holiday Special
Hit country music, interviews with v iy oFREE — L &
top entertainers and inspirational g/ « WEEKLY PROGRANY FamilyNet
commentaries by Grammy winner « VOICE OUT 28:00 radio
BILL MACK ¥ 800.266.1837

www.FamilyNetRadio.com e e-mail: Info@FamilyNetRadio.com
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50 " COUNTRY CALLOUT AMERICA. sy CBullseye :

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 10, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of September 1-7.

TOTAL
ARTIST Title (Label) LKEALOT  POSITIVE NEUTRAL  FAMILARITY  DisLike  Bupn | CALLOUT AMERICA
TIM MCGRAW Live Like You Were Dying (Curb/ 51.0% 79.8% 12.5% 98.0% 4.0% 1.8% HOT SCORES
BRAO PAISLEY f/ALISON KRAUSS Whiskey Lullaby (Arista 49.8% 76.8% 11.5% 96.8% 5.0% 3.5% .
ANOY GRIGGS She Thinks She Needs Me (RCA/ 47.3% 82.5% 14.0% 99.3% 1.5% 1.3% § assword of the Week: Garrison.
ALAN JACKSON Too Much Of A Good Thing Is A Good Thing fArista) 37.0% 71.0% 18.0% 96.0% 6.0% 1.0% Question of the Week: Do you think coun-
; : z , try artists should use their celebrity to pub-
JOE NICHOLS If Nobody Believed In You (Universal South) 35.8% 66:0% 20.3% 96.3% 7.0% 3.0% licty support a political candidate? Do you
GARY ALLAN Nothing On But The Radio //C4/ 35.0% 71.5% 16.3% 94.5% 6.0% 0.8% | agree with the statement “It's OK for en-
BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 333%  583% 15.0% 94.5% 10.3%  11.0% | terteiners tospeak outabout polifical can-
didates during a live concert perfor-
SARA EVANS Suds In The Bucket (RCA/ 33.0% 73.0% 16.0% 95.3% 4.3% 2.0% mance“?
2 D, 0, 0, 0, g, 0, Total
GIETCHEN WILSON Here For The Party fEpic) 32.5% 56.5% 19.3% 95.8% 14.5%  5.5% AR T —
PHIL VASSAR In A Real Love {Arista) 32.0% 73.0% 18.0% 95.8% 31.5% 1.3% publicly support a political candidate: 69%
TERRI CLARK Girls Lie Too (Mercury) 31.8%  68.0%  19.8% 97.3% 6.3%  3.3% | Suonglydisagree d5%
Somewhat disagree: 12%
JULIE ROBERTS Break Down Here (Mercury) 29.3% 63.5% 21.3% 96.0% 9.3% 2.0% On the fence: 20%
KZITH URBAN Days Go By (Capital) 26.3% 68.3% 19.0% 93.0% 55%  0.3% | Somewhatagree:9%
Strongly agree: 10%
JIMMY WAYNE You Are (DreamWorks) 26.0% 56.0% 23.8% 90.8% 8.5% 25% | ¢,
GEORGE STRAIT | Hate Everything (VCA) 24.3% 64:8% 22.3% 94.5% 5.3% 2.3% Nol;;rlﬁs's shourltd nO*I}fnse ;heirﬁebriz 9};
te: /o
TRACE ADKINS Rough & Ready (Capital 235%  563%  22.3%  92.8% 8% 35% | Soonglydingeestts
DIERKS BENTLEY How Am | Doin’ (Capital) 19.5% 48.0% 27.0% 86.8% 9.3% 2.5% f)onmt;w;\a*dis;zs;ee: 10%
TOBY KEITH Stays In Mexico (OreamWorks/ 185%  508%  27.0%  86.5% T0%  18% | Somewhat agree 8%
BROOKS & DUNN That's What It's All About /Arista) 17.3% 59.5% 24.8% 90.5% 4.3% 2.0% ?;ronsly agree: 12%
BLUE COUNTY That's Cool (Asylum/Curb) 14.0% 53.5% 28.5% 87.5% 4.5% 1.0% | No, artists should not use their celebrity to
LONESTAR Mr. Mom (BNA) 13.0% 418% 21.0% 75.3% 9.8% 2.8% | publiclysupporta political candidate: 68%
RASCAL FLATTS Feels Like Today (Lyric Stree) 128%  460%  303%  890%  10.0%  18% | ooy (Rl
MONTGOMERY GENTRY You Bo Your Thing (Columbia) 12.5% 408% 25.0% 81.0% 12.3%  3.0% | Onthefence:15%
CLAY WALKER Jesus Was A Country Boy AC4/ 123%  408%  253%  755%  18%  20% | Gresmosre
BLAKE SHELTON Some Beach (Warmer Bros./ 12.3% 48.8% 16.8% 74.3% 6.8% 2.0% Male
KENNY CHESNEY The Woman With You (BNA/ 115%  480%  26.0% 80.5% 45%  2.0% | Noartistsshould not use their celebrity to
. publicly support a political candidate: 68%
SBEDAISY Come Home Soon {Lyric Street/ 11.5% 38.8% 21.3% 74.0% 100%  4.0% | Stongly disagree: 40%
CRAIG MORGAN Look At Us (BBA) 11.3%  495%  24.3% 78.8% 0%  2.0% (5)"“"‘;:’;‘;‘;:?5;;’%?°: L
KATRINA ELAM No End In Sight {Universal South) 10.5% 45.0% 25.3% 77.0% 6.5%. 0.3% Somewhat agree: 10%
PAT GREEN Don't Break My Heart Again (UniversaliRepublic/Mercury) 100%  415% 18.5% 66.5% 40%  25% i‘:;‘;ﬂy agree: 9%
TEICK PONY The Bride {Asylum/Curly 8.3% 32.3% 21.5% 18.5% 14.8% 4.0% No, artists should not use their celebrity to
OARRYL WORLEY Awful, Beautiful Life (DreamWorks/ 8.3% 60%  235% 68.5% 1.0%  2.0% g::gclly Sapporta ggj/iﬁcal candidate: 70%
SUGARLAND Baby Girl (Mercury/ 1.8% 33.3% 27.3% 11.8% 8.0% 2.8% SOme%v{a( dgg,'ee: 9%
STEVE HOLY Put Your Best Dress On (Curt/ 15% 37.0% 26.5% 74.5% 8.3% 2.8% | Onthe fence:16%
g . . . 3 » Somewhat agree: 9%
RESTLESS HEART Feel My Way To You (Kach/ 55% 32.0% 27.0% 69.8% 9.3% 1.5% | Strongly agree: 10%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using five interviewers conducting the interview with each respondent. Scores are: a) / Like it A Lot, In Fact It's One Of My
Favorites b) | Like It ¢) It's Okay..Just So-So d) | Don't Like It e) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly cailout songs must enter the top 40 positions on R&R's Country airplay
chart. The sample is coniposed of 400 25-54-year-old persons who identity Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3% each in
the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST:
Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS.
MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. 30UTHWEST: Dallas-Ft. Worth, Tucson, Albuguerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA,
San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Bcise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Buliseye Marketing Research Inc..
What
voicemail message says

Lia knows. She has a direct line to Country's
biggest artists. Lia brings your station the stars,
their music, and their lives.

Lia brings your station the Stars
Monday-Saturday, Seven to Midnight.

800.426.9082

RADIOD
NETWORKS .
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Total sample size is 456 respondents. Tolal average Iavorabilily estimates are based on a scale of 1-5. {1=dislike very much, 5 = like very
much). Tolal lamillamy lepwns Ihe pemnnge mspondents who recognized the song. Total bumn represents the number of
g have 40% familiarity to appear on survey. Samplemmposmomsbased

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 8/29-9/4. Bullets appear on songs gaining plays or remaining flat from

on persons 12+ Pelsansarescreenedwa!helmemel Once passed, meywntakerhemusmeslbasedonme

Rammummmultsmmtmmmmpmmmm The resulls are infended to show on the the
Internet only. ol RateTheMusic.com. The RTM system, is available Iar Iml radio statlons by
kcalllng 818-377-5300. HalemMnslc com dala is provided by Mediabase Research, a division ol Premiere Radio Networks.

previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reportedto R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ iIndicates

COUNTRY oL
e September 10, 2004
A\ ™\
. America’s Best Testing Country Songs
ﬁmﬂ,ﬂ””ﬂﬂn@!’! 12 + For The Week En%ing 9/10/04 g * COUNTRY TOP 30 ﬁﬁﬁﬁﬁ‘s*}
- CA N AD

A Per. w M LAST THIS TOTAL 1= WEEKS ON TOTAL

Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS
TIM MCGRAW Live Like You Were Dying (Curt/ 450 446 9% 26% 453 461 447 1 ©  TIM MCGRAW Live Like You Were Dying (Curty 611 +3 14 100
GARY ALLAN Nothing Dn But The Radio (MCA/ 425 425 83% 8% 425 432 420 3 2 KEITHURBAN Days Go By (Capitol] 582 -3 10 8jo
BRAD PAISLEY fIALISON KRAUSS Whiskey Lulby /sty 4.23 416 99% 27% 423 430 4.8 2 3 % TERRI CLARK Girls Lie Too (Mercury/ 567 .26 19 1010
KEITH URBAN Days Go By Capitol 422 418 95% 17% 419 424 415 5 @  SARAEVANS Sufsn The Bucket /2CA/ 547 +86 12 00
JOSH GRACIN | Want To Live Lyric Street) 421 408 94% 20% 420 429 414 6 @  ALAN JACKSON TooMuch O AGood Thing.. i) 601 +2 11 100
ANDY GRIGGS She Thinks She Neads Me (3C4) 420 416 9% 7% 420 434 410 7 @ GRETCHEN WILSON HereFor Th Party (Epic S
SARA EVANS Suds In The Bucket (RCA/ 418 417 95% 18% 418 409 426 . 7 % DOCWALKER North Dakota Boy (en RoadUinversa) 440 U L)
DIERKS BENTLEY How Am | Doin’ (Capital 417 407 B6% 12% 417 431 406 4 SRLENRICHES RE B’fk L0 L L
JOE NICHOLS If Nobody Believed In You (Universal Soutt/ 4.6 401 93% 20% 426 436 4.7 2 R RM(_:”"”' lizza) G oo .
TERRI CLARK Girls Lie Too (Merzury) 412 404 9%% 28% 415 423 409 13 D) GEORGESTRAITtHatetverything CH a0z e 8 7
16 ) * GORDBAMFORD Heroes findependent’ 97 28 N a0
TRACE AOKINS Rough & Ready (Capitol LU 15 (B  BROOKS & DUNN That's WhatIt's All About (drsta/ 388 +10 1T m
JIMMY WAYNE You Are (DreamWorks) 406 404 75% 13% 406 423 395 10 13 JOSHGRACIN | Want To ive fyric Strest) W w13 .
GEORGE STRAIT | Hate Everything (MCA) 405 410 93% 18% 410 421 4Mm 18 @  LONESTAR M, Mom BAA) T ol N 90
BROOKS & DUNN That's What It's All About (Arista/ 400 402 8% 13% 402 403 401 8 15 % CARDLYNDAWN JOHNSON DieOf A Broken.. st/ 376 88 17 1110
PHIL VASSAR In A Real Love (Arista) 399 403 87% 18% 397 407 389 1 16 % JASONMCCOY IFeel A.. (pen RoadlUniversal 378 39 16 90
CRAIG MORGAN Look At Us /BBR/ 3.95 - 65% 8% 394 400 390 17 m DERIC RUTTAN | Saved Everything fLyric Street/ 360 +4 9 90
DARRYL WORLEY Awful, Beautiful Life (Oreamorks) 393 396 50% 7% 390 389 392 19 @ LISA BROKOP Wildflower /sylum/Curt) 357 +7 12 8I0
GRETCHEN WILSON Here For The Party fEpic/ 391 390 97% 20% 395 384 405 27 O  TOBY KEITH Stays In Mexico (Oreamitorks) 38 477 3 M
ALAN JACKSON Too Much Of A Good Thing... drista/) 391 387 95% 23% 406 418 397 21 @) GARY ALLAN Nothing On But The Radio (MCA) 330 +39 5 6
RASCAL FLATTS Feels Like Today fLyric Street) 391 386 88% 18% 387 396 3.0 22 @)% GIL GRAND Never Comin’ Down (Spir/ 07+ 4 80
MONTGOMERY GENTRY You Do Your Thing Columbia) 381  — 68% 9% 392 386 397 26 @  PHILVASSAR In A Real Love (Arista) 205 +27 2 5/0
LONESTAR Mr. Mom /8N4 390 395 73% 11% 392 410 381 2 23 ANDY GRIGGS She Thinks She Needs Me (RC.4/ 280 2 6 6/0
SHEDAISY Come Home Soon (Lyric Street/ 387 389 66% 11% 387 400 3.78 25 @  RASCAL FLATTS Feels Like Today yric Street/ 21 +3 6 6/0
BLUE COUNTY That's Cool (Asylum/Curt/ 381 390 0% 7% 380 399 369 28 @ * SEANHDGAN Cataina Suvise (Bamstorm) 273 425 2 M
JULIE ROBERTS Break Down Here (Mercury/ 377 392 01% 30% 380 382 379 14 26 B.PAISLEY fjA. KRAUSS Whiskey Lullaby (drista) 273 - 20 10i0
TRAVIS TRITT The Girl's Gone Wild (Columbia/ 376 379 88% 21% 378 372 383 24 27 % WILKINSONS Little Girl (Open Road/liniversal) m 7 4 6
TRICK PONY The Bride Asyium/Cart I - 5% 1% 378 383 374 @ % PAUL BRANDT Convoy (Crange/Universal 267 +138 1 50
TOBY KEITH Stays In Mesico (Oreamorks) 366 380 90% 21% 366 369 354 20 29 % PAULBRANDT Leavin' (GrangefUniversal 24 8 15 90
30 30 REBAMCENTIRE Somebody (4/C4/ 213 4 6 90

J

Y, \Canoon. © 2004, R&R, Inc.
N N
O 2 © o b New & Active
F L A g H B EC K JOE DIFFIE If | Could Only Bring You Back (B84
Total Plays: 149, Total Stations: 26, Adds: 4
CDYE““ ==l QUSTY DRAKE | Am The Working Man (Warner Bros.)
Total Plays: 94, Total Stations: 26, Adds: 5
« No. 1:“It’s Five 0’Clock Somewhere” — A. Jackson ). Buffett
T YT /e RACHEL PROCTOR Where | Belong (BN4/
@ Total Plays: 70, Total Stations: 25, Adds: 9
* No. 1:“You Had Me From Hello” — Kenny Chesney WARREN BROTHERS Sell A Lot 0f Beer 429
. YE ARS AGO Total Plays: 58, Total Stations: 11, Adds: 2
" - . GEORGE CANYON I'f Never Do Better Than You (Universal South)
* No. 1:“XXXs & 000's” — Trisha Yearwood Total Plays: 48, Total Stations: 12, Adds: 2
YEARS AGO
@ CAROLINA RAIN | Ain't Scared (Equity Music Group/
* No. I:“Let Me Tell You About Love” — The Judds L Total Plays: 29, Total Stations: 20, Adds: 20 )
@YEARS AGO
* No. I:“Everyday” — Oak Ridge Boys Please Send Your Photos
(250)EaES RS2 R&R wants your best snapshots (color or black & white).
« " . Please include the names and titles of all pictured and
* No. I:“l May Never Get To Heaven” — Conway Twitty send them to:
@YE““S Aco R&R, c/o Keith Berman: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA
o 90067
* No. I:“Please Don’t Tell Me” — Ronnie Milsap Email: kberman@radioandrecords.com
N J
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\R, . COUNTRY REPORTERS

™
( Stations and their adds listed alphabetically by market
o Xt HNosiolk. VA® iverside, CA® KSUX/Sioux Cily, 1A KIIM/Tucson, AZ*
KEAN/Abilene, TX WKNNBiloxi, MS WYGY/Cincinnati, OH* | KKIXFayetievile, AR 5’»'5?5‘":"&“':.".,';' M e :ﬁmmwm ﬂﬂu"f“.&' PO boomes O: Herb Crowe
OM: James Cameron OM: Walter Brown OWPDT.:):HMM PBDavDBJA:‘mﬂ D 0 paft WO Mark PO/MD: Don Jefrey m&“!"‘"“" m%m
: dy m‘!bnﬁ o0y s Mz 11 PHL VASSAR APOMD: Carol Tumer % SRR WILYCRGTON | € TR [
APD: Shay Hill L 10 SHAMA TWAB W/ BLLY CLFROGTON FEBALCENTIE Lt
A ot TS THTILOREIBCAE | S| C/Roanoke, VA WBYT/South Bend, IN
e W2IUBilox, MS WEARCleveland, OH* WKL Fayottaville, NC KESHAItoRock, AR® | PO: Bt Starp U YOO/, OK®
WOMX/Akron, OH® LBy bl 1D;fovt Jhason WEMS/indianapolis, (N* | POMD: Chad Hertape PO s M0 obym aymes Ui birgKosty PIMD: Moox Malis
DM/PD: Kevin Mason “Pm?s-mmmm " imuuvm OM: David Wood BELIS 5T Ifw:ll Peterson ,
APD: Ken Staed 2 KDY eI L PO: Bob Richards T 1 STMGaLES KDRK/Spokane, WA
A (o has KAFFFlagstaft, AZ MD:4.0, Cannon KZLALGS Angeles, CA* (s WYYO/Roanoks, VA : Tm Coter
WeBirgianrim, NY Pu.u-imln: Crs OMPD: R.J. Curlis THRTRTKONIELSEAS | POMD: Joel Dearng PD: Jay Daniels WWZD/Tupelo, MS
o S Ll L T I [ - F i s
P Bz Brindie § A MO VlerioHart PD: ickAdams. e OER; St Moesch WOEERochester, Ny | ' SSXIAE ¢ s w100
WD Bl Earley % i et 7 IENROESEY WFBE/Fiint, M1 : ) Bhemear
5 S DALY CLURRBIGTON BIEFSON DFVE PD: Cayote Collies MD:; Marshall Stewart - D OM: Dave
1 B PNISLEY RN REFETT EMARTINA SCORIOE 3 NS WAMZLoutsville, KY K PD: BillyKidd
e WOXB/Birmingham, AL* APOMD: Dave Geronimo LSS PO/MO: Coyote Calhoun g_wmmﬂ Ciy, 0 D K Landy XX Spokane, WA wrns/trmu“::m
we P KKCS) Springs, €O |+ W ) B e g s IOt wALen OM: Robert Harder g A -
YBOUATL L WD: Jay Crae PD: Cody Cartson S Twnnvwowty coveston | WUSWJackson, MS § R - 1 oEome PO/MD: Paul “Coyote” Neumann| 17 8LAC SHELTON
PO: Stephen Giuttari 2 X CESEY RN ] LD APD: Lyn Daniels
% 1 DARRYL WORLEY mm " SHANA TWA W BILLY CURFINGTON . At
T S TR LY GOSN Banver wwrnwucoe | WXFLFlorence, WDENMacon, GA 100(Y/OKtskoma Eity, OK* | yyyo Rocidord, IL KJUGMisalia, CA
P...."'n?.‘..*"" WEKBirmingham, AL* POMD: Gary Mardock WROOacksoaville, FL* | PO:Geny Marsiah OM: Tom Travis PD: Steve Summers R MU Dave Casics
W- :s:&sm 1 OM: ﬁ:im;: m: %Mu m:umm mm: Kathy Hess Wﬂwﬁew. MA 1 IS AT o LE NP
KRST/Albuguergue, NM* pdrhad KSKS/Fresno, CA* Hz):m foser . APD: Nk Damon o
OM/PD: Eddie Haskell m 1 6O 2. la.. S WWOMMadisan, Wi YOKT/Omaka, NE* R MD: Jexsica
MO: Paul Bailey WPSKBlacksburg, 2 TMNCERAY . P0: Mark Grankin . 2 KNCUSacramenta, CA i L )
AT OMPD. Sco Severs WCOL/Colambus, OH® ! i Gy WiBWohnson City MD: Mel MeXerzie FD: Jom Goudhee OWPD: Mark Ecars b= WIRKW. Palm Beach, FL
e WU Som S| ot PO Bl ey * SR iromer | oo Moo e oo Hare
s [ - — POMD: DanE. Zuin KUAD/FL. Collins, CO "o YaAUMason City, 1A WO JonmerWood Kﬂsw;u' Mo MO JR.
KRRV/Alexandria, LA s 70: ark POAD: . KHAY/Onard, CA - N Cuy ot
f b WEWNBloomingion, IL MOBEaOCHY o oomcrn | WNTZ/dobnstoun, PR | 11 i 5250 & ] \PD: fury @
OM: Scott OWPD: Dan Westhof WGSQ/Cookeville, TH bt OMPD: Steve Walker He PO/MD: Mark Hil WCEN/Saginaw, M) s Bome
gg/mmm o S OM: Marty MRy g R0 MSLEY 5 Wossy 2 BN aATAMCIRDE | § WA PD: Joby Philigs i Sum ek LY OIS | raco avaes TX
15 BUATWAR W LY CRANGTON | 2 BrAD S v PD: Gator Hamison 7 BLUECOUNTY I A MD; Keith Alien . ] : Zack
2 e L APD: Philip Gibbons WCKTFL Myers, FL* KTEXMcAllen, TX* e Jamee KSO/St. Louis, MD* [} o
e O Sowart James OW/PD: Stzve Amari KIX0/doplin, MO OM: Billy Santiago : R oRee OM: Mikz Wheslor
Lt L bt APOMD: Cawe Logan OM: Ray Michaels PD: Jolo Cesta MO Kory ames PD: Steve Geofleries .
T e R [P0 P Pesiooey i T PIIAPD: Joy McCrae APU:Frankie Dee WKCQ/Saginaw, M) MO: By Greenwood WMZQ/Washingion, DC
: Bobly Knight s v WD: Paiches OMPD: Rick Walker ] P voa ON: Jeft Wyatt
™ . o 7 WK CHESUTT WPAP/Panama City, FL REBAMCENTRE 1 PD: George King
'f'!'wuﬁ‘@'ﬂmm KIZN/Boise, ID KRYS/Corpus Christi, TX WWGR/FL Myers, FL § TRAVES TRITT 0M4 NELLENCAN® PO: Todd Berry Py
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ADULT CONTEMPORARY

September 10, 2004 R&R ® 53

jkertes@radioandrecords.com

Back-To-School Night

PTA moms talk about AC and Hot AC radio

I recently asked a group of PTA moms for their
thoughts on radio and how it fits into their busy lives.
There is no scientific credibility to my makeshift fo-
cus group, but I thought it would be a lot of fun and
might help satisfy my desire to learn what female lis-
teners really want. I asked McVay Media VP/Adult For-
mats Daniel Anstandig to comment on the women'’s re-
marks and tell us more about that useful programming

tool, the focus group.

”AtMcVay Media, we sometimes
initiate focus groups at radio stations
tobetter understand the people we're
targeting in the market,” Anstandig
says. “We gather at a hotel conference
room or other venue and offer re-
freshments to a carefully screened
sample of target listeners while we
hold a general discussion about life
and, secondarily, how radio fits into
the participants’ lives.

“Focus groups are an exception-
al conduit for learning about the nu-
ances of your target listener. Often,
we will even use focus groups as a
preliminary step to a perceptual
study or market survey, as that can
assist us in finding general percep-
tions that may exist about radio or
other entertainment in the market.

“Focus groups have
small samples and vari-
able results. While they
should never be used as
the sole form of research
for a radio station’s strat-
egy and big-picture game
plan, they can help you
pinpoint specific items
for inquiry or inclusion in

She says she listens to radio because
it puts her in a good mood, and she
enjoys listening to a good T
morning show. Siobhan | _rl‘,v
listens mainly in the ™
moming and all through |
the afternoon.

Lisa Audy, Los Gatos,
CA. Age:39.Lisaisamoth-
er of two who listens to
AC, Hot AC and Triple A
radio. Her favorite artists
are Dave Matthews, Foo
Fighters, Seal, Norah
Jones, Dido and Coldplay. She also
has a soft spot for heritage artists
from her childhood, like The Beatles,
Elton John, Dire Straits and Tom Pet-
ty. Radio and music are a huge part
of herlife. She listens at various times
during the day, but almost
e, never at night. She says,
“Right now I only listen to
the radio while driving. If
I had a good sound sys-
tem at home, I would lis-

Debbi Chastain, Ala-
meda, CA Age: 46. Deb-
bi works full-time and

a larger market study or Daniel Anstandig has a 6 1/2-year-old son.

strategic examination of the mar-
ket.”

Meet The Moms

Many of the dozen or so moms |
spoke to share similar opinions on
radio. All are women between the
ages of 30 and 49, are AC and/or
Hot AC listeners, listen in the car
while transporting children and lis-
ten to their favorite stations prima-
rily for the music. I chose four moms
torepresent the group. Short profiles
of the moms are followed by some
of their comments, with Anstandig’s
observations on each.

Siobhan Tennison, Redwood
City, CA. Age: 35.Siobhan is a moth-
er of three who listens to Hot AC.
Her favorite artists are Cake, Red
Hot Chili Peppers, Seal, John May-
er, Maroon 5 and Gavin DeGraw.

She listens to AC radioand likes The
Eagles, Eric Clapton, Sting, John
Mayer and Aerosmith. Debbi listens
to the radio in her car throughout
the day while she’s on the job as an
outside sales rep. She likes to keep
current with today’s new music.
Carol Fitzgerald, Foster City, CA.
Age: 39. Carol’s husband is a sports
announcer who travels
much of the year, and
Carol is constantly on the
go, maintaining a house-
hold and caring for her
children, ages 10,6 and 4,
on her own. She listens to
AC, Hot AC and News/
Talk. She has recently be-
come an XM Satellite Ra-
dio listener and says,
“When listening to XM, I channel
surf between Kiss, Mix, Top 20 and
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Lisa Audy

‘80s and "90s, because there is not
one station that really features all of
my favorite artists.” Her favorites
include Sheryl Crow, Dido, Norah
Jones, Sarah McLachlan, Maroon 5,
Evanescence, Madonna, Avril La-
vigne, Justin Timberlake, Kelly
Clarkson, Five For Fighting, Shania
Twain, Los Lonely Boys and John
Mayer.

The Comments

Tennison: I would listen to radio
more if there were fewer commercials.

DA: Commercial spot-
load is more topical than
ever right now with the
advent of Clear Chan-
nel’s “Less Is More” ini-
tiative and similar ma-
neuvers by other major
broadcasters. There is a
challenge now for us as
broadcasters to keep com-
mercial stopset lengths
under control. Moreover,
we can reduce the amount of tune-
out due to commercials if we make
a more concerted effort to make our
commercials more relatable. Quan-
tity and quality of com-
mercials are important in
retaining listeners.

Audy: It bothers me
when | hear a song that I like
but I don’t know who the
artist is. I wait for the DJ to
announce it, but they never
do.

DA: It's mentioned in
focus groups and proven
in full-market perceptual studies:
Artist names and titles of songs con-
tinue to regjister as some of the most
important information on your sta-
tion. While we’d like to think that
most of the music we play on AC is
familiar by title and artist to the
majority of our audience, our listen-
ers simply can’t identify music the
same way we can as radio junkies.
There are several perceived ad-
vantages to verbally iden-
tifying the songs you play.
.| First, the listeners’ need to

| know titles and artist in-
| formation is served. Sec-
ond, depending on the

number of titles you back-
| sell in a particular break,
il listeners may perceive
that you play more music

Siobhan Tennison than, the competition that

does not announce titles.
Another advantage to identifying

Debbi Chastain

and David Konjoyan.

BACKSTAGE WITH BACHARACH Burt Bacharach met with JK
Promotion’s Jon Konjoyan and NARAS Publications Director David Konjoyan
after a recent Los Angeles concert. Seen here (I-r) are Jon Konjoyan, Bacharach

your titles and artists on the air:
ownership of the music
you play. If you are
scheduling the music on
your station well, an-
nouncing three or more
songs you've just played
may give listeners a sam-
ple of your music. It's a
verbal description of a
sample-quarter-hour.
New listeners may then
understand your station
vs. the others in the market faster.

Chastain: ] enjoy radio most when [
can sing along. I sing along in the office
and in the car with my son.

DA: This comment lends some
insight into the way AC and Hot AC
stations may be used or one per-
ceived benefit that is consequential
to the highly familiar music we play.
Comments like this should be re-
flected in promos and sweepers that
sell station benefits. Example: “We
play songs you can sing
along to in the office [clip
4 of woman singing along

with office noise in the
| background] ... in the car
|| with the kids [clip of
woman singing with kids
in the car] ... or in the
shower [clip of woman’s
singing echoing over wa-
ter sound effect]. The
songs you know and love!”

Fitzgerald: I don’t want my children
to hear something that's inappropriate
on the radio that might make me feel
uncomfortable in terms of song content
or what's being discussed.

DA: A station that's safe for the
family is clearly a benefit for AC par-
tisans. “Family-oriented” and "clean
programs” are phrases often over-
heard in focus groups with listeners
of this type. Certainly, safe has dif-
ferent connotations and standards in
different formats. Boundaries about
what's "safe” or “unsafe” should be
clearly defined by the program di-
rector and supported by the gener-
al manager.

Chastain: Short, sweet, funny and
to-the-point information from DJs is the
best, with no excess chatter, especially
when giving the traffic reports.

DA: Listeners should feel that
you have the elements and music

Carol Fitzgerald

they want as soon as they tune in to

- - hear them. That builds
consistent and repeated
listening. When the traffic
bed starts, the expectation
is that traffic is coming on
the air. Get to the traffic
and skip the extraneous
chatter.

Learn What
You Learned

In closing, Anstandig
says, “Following each focus group,
ithelps to sit down with the moder-
ator, consultant or other program-
ming authority and review the tape
of the session, making notes on the
key findings. Find three to five
things that you learned from that
particular session. What came up
that you would like to explore fur-
ther in research?

“Focus groups are
an exceptional
conduit for
learning about the
nuances of your
target listener.”

Daniel Anstandig

“Some questions to ask yourself
as you listen to any listener com-
ments: Was the sample what you
needed it to be, or are there certain
comments or people that should
have been discharged? What did
you learn about the usage habits of
your listeners? Did they talk about
using your station in a way that you
didn’t expect or in a way that you
don’t currently tout on the air? Did
listeners give you insights into their
day that might be well reflected and
received in a promo that identifies
with their lifestyle? Did anyone
make a statement about a competi-
tor’s position in the market that you
weren't expecting?”
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WK WESk  ARTIST THLE LABEL(S) TouE sk AJ(?:%?{LCE T T | Most Added”
2 1 MARTINA MCBRIDE This One's For The Girls (RCA/ 1925 5 178118 38 1080 |uwwwrradds.com
1 2 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 1924 -143 192130 36 109/0
. . ARTISTTITLE LABEL(S) ADDS
4 © DO White Fiag rista/AMG) 1837 +32 165462 48 9910 | pyy couuINS Don't Let Him Steal Your Heart Away riantic/ 48
8 4 SHERYL CROW The First Cut Is The Deepest (A&Mylnterscope) 1814 -59 157667 48 104/0 ELTON JOHN Answer In The Sky WUniversal) 22
8 o LOS LONELY BOYS Heaven (Or/pic) 1673 +88 191175 14 851 HALL & DATES Vi Be Around [U-Watch/ 13
5 6 MAROON 5 This Love (Octone/J/AMG) 1663 -41 197151 20 8511 MARTINA MCquE In My Daughter's Eyes (RCA/ 13
6 7 MICHAEL MCDONALD Ain't No Mountain High Enough Motown) 1603 26 146042 44 10110 ::’;’;fN’:E;:H'I'SS:Lﬁ‘V’: ‘;;;‘:p/zm :
7 8  SEAL Love’s Divine (Wamer Bros.) 1580 -40 146704 32 103/0 CHERIE Oider Than My Years fLava) 4
9 o KIMBERLEY LOCKE 8th World Wonder (Curb/ 1499 +8 91770 23 100/3 CHRISTINE MCVIE Friend Koch/ Il
11 @ MERCYME Here With Me (NO/Curb) 1230 +94 61176 21 8611 JIMMY BUFFETT Back To The Istand (RCA/Mailboat) 4
12 m JOSH GROBAN You Raise Me Up (743/Reprise/ 1151 +77 99683 45 104/0
10 12 LIONEL RICHIE Just For You (/siand/i0JMG) 1s -60 88581 26 85/0
14 @ KEITH URBAN You'll Think Of Me (Capitol) 1122 +260 81984 16 N
13 @ 3 DOORS DOWN Here Without You (Republic/Universal) 956 +4 102055 37 63/0 M ost
15 @  JOSHGROBAN Remember When It Rained /743/Reprise/ 876 «1 oo 71 sop |INcreased Plays
16 @ LEANN RIMES f/RONAN KEATING Last Thing On My Mind (Curfy 775 +19 34794 13 85/2 Tﬁ‘;“}
17 17  SEALS & CROFTS Summer Breeze ‘04 (Warner Bros.) 567 161 69202 13 49i0 ARTIST TITLE LABEL(S) INCREASE
19 D CHERIE Oider Than My Years fava) 549 +11 32898 B 738 KEITH URBAN You'll Think Of Me [Capital) +260
20 19 HOOBASTANK The Reason (isiand//IMG) 481 Ma 56048 12 323 | ELTOMJOHN AnswerlnThe Sky (Universal s
22 @  ALICIAKEYS If1Ain't Got You L/AMG/ 478 476 5663 4 575 | oL SOATES Be hround Bbach) o L
HALL & DATES Do It For Love /BMG Latin/ +126
21 21 CELINEDION You And | (Epic/ 396 03 39389 15 41D | CELINE DION A New Day Has Come (i +124
25 @ CLAY AIKEN | Will Carry You (RCA/RMG) 368 +46 18124 4 50/3 VANESSA CARLTON A Thousand Miles A&Miinterscape)  +116
28 €D  MARTINA MCBRIDE In My Daughter's Eyes (RCA) 346 +99 47292 2 39113 | JOSHGROBAN To Where You Are (143/Reprise) +115
23 24 JEFF TIMMONS Whisper That Way (SLG/Rising Phoenix) 329 61 10542 5 412 y:m‘r:f"gm";g[;"1?‘Jogar:!‘,:;f';hsﬁe’%’x G :gg
27 @ NEWSONG f/INATALIE GRANT When God Made You /Reunion) 280 +21 7408 2 41/0 MERCYME Here With Me (IVO/Cart) +94
24 26 JIM BRICKMAN f/MARK SCHULTZ ‘Til | See You Again (Windham HiliRMG) 274 -83 15642 17 48i0
26 27 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 272 -3 31308 7 16/0
@ HALL & OATES I'll Be Around {U-Watch/ 261 +188 43403 1 5313
€D  SEAL Get It Together (Warner Bros.) m +2 29408 1 363 Recurrents
@ ELTON JOHN Answer In The Sky Universall 208 +192 21072 1 65/22 rpmé
118 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | ARTIST TITLE LABEL(S)
8/29-9/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total pays, the song with the larger increase in playsis | UNCLE KRACKER f/DOBIE GRAY Drift Away flava/ 1223
s St o o 1 ot 2 s i ot S oS 0o 0 it o Tt OSSO |y THA S o For My e MG 113
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour | MATCHBOX TWENTY Unwell (Atiantic) 1067
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. TRAIN Calling All Angels (Columbia) 1036

New & Active

KELLY CLARKSON Breakaway fHollywood/

Total Plays: 192, Total Stations: 16, Adds: 2

BRUCE HORNSBY Gonna Be Some Changes Made (Co/umbial
Total Plays: 174, Total Stations: 26, Adds: Of

DIANA KRALL Narrow Daylight (GRPAVMG/

Total Plays: 160, Total Stations: 33, Adds: 2

KATRINA CARLSON Drive (Kataphonic)

Total Plays: 117, Total Stations: 28, Adds: 5

DARYL HALL She's Gone (Rhythm & Groove/Liguid 8

Total Plays: 109, Total Stations: 23, Adds: 2

CHRISTINE MCVIE Friend Koct/
Total Plays: 88, Total Stations: 24, Adds: 4

RAY CHARLES f/ELTON JOHN Sorry Seems To Be The Hardest Word /Concord/
Total Plays: 84, Total Stations: 17, Adds: 1

PHIL COLLINS Don't Let Him Sieal Your Heart Away {At/antic/
Total Plays: 57, Total Stations: 50, Adds: 48

ANGEL Love Is (Midas/ADA/WMG)
Total Plays: 45, Total Stations: 14, Adds: 3

Songs ranked by total plays

SANTANA fMICHELLE BRANCH The Game Of Love (Arsta/AMG) 893

VANESSA CARLTON A Thousand Miles (A&M/interscapel 873
COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/ 821
LUTHER VANDROSS Dance With My Father L/AMG/ 761
SHERYL CROW Soak Up The Sun [A&M/interscopel 758
CHRISTINA AGUILERA Beautiful (RCA/RMG/ 709
LONESTAR F'm Already There /BNA/ 694
TRAIN Drops 0f Jupiter (Tell Me} {Columbia) 663

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

CLEVER? CURIOUS? COOL?

watch your market share grow!

-Gommunication
=:@raphics Inc
(L COMPANY.
800.331.4438 - www.cgilink.com

941

the BUZZ

BRIGHT COLORS, LONG-LASTING.

REWARD MY DEVOTION!

He's a listener with the power to give you the nod during ratings.
Give him a station decat from Communication Graphics and

@ @&

DURABLE.

PN

)

WEATHER-RESISTANT.

www americanradiohictorv com
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4 N\
;, America's Best Testing AC Songs 12 -:J
¢ RateTheMusic.com For The Week Ending 9/1004 ACToPr30 PITAE e
" wow W )
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 W WS armst e LaBELS) T et MESM T
1 MAROON 5 This Love (Octone/J/AMG) 422 +48 19 10/0
MARDON 5 This Love (Octone/l/AMG) 390 379 95% 43% 390 374 396 2 & CELINE DION You And | Epic/ 395  +28 14 80
KEITH URBAN You'll Think Of Me (Capitol 387 369 7% 5% 387 383 388 4 GEORGE MICHAEL Amazing (Epic/ | 48 14 80
) ) 5 4 FIVE FOR FIGHTING 100 Years /4 ware/Columbial 333 1 22 12i0
JOSH GROBAN Remember When It Rained //43/Reprise) 383 378 63% 15% 388 350 4.01 3 5 LIONEL RICHIE Just For You fisiand/0UME) 325 20 2 110
LOS LONELY BOYS Heaven (0r/Epic/ 381 359 84% 24% 398 389 401 8 8 LOS LONELY BOYS Heaven /0r/Epic/ 318 +50 8 4N
7 & ALANIS MORISSETTE Everything Maverick/Reprise) 308 +14 21 70
KIMBERLEY LOCKE 8th World Wonder {Curt) 380 364 89% 32% 375 375 376 6 8 SEAL Love's Divine (Waraer Bros) 200 9 22 110
JOSH GROBAN You Raise Me Up /743/Reprise) 377 391 9% 44% 375 331 390 9 & JACKSOUL Shady Day Vik/BMG Music Canads) 287 +21 [} 8i0
3000RS DOWN Here Without You (Republictiniversall 375 370 3% 40% 376 358 383 n * SARAH MCLACHLAN World On Fire (drista/fMG) 272 +28 6 560
10 % SARAHHARMER Almost [Zoe/Rounder/ 267 +12 20 8/0
MERCYME Here With Me /V0/Curty 374 360 80% 25% 376 364 380 14 & SHAYE Beauty (EM/ Music Canads) 250 +22 [ 6/0
MARTINA MCBRIDE This One's For The Gis 704/ 371 364 96% 44% 370 371 369 12 % RON SEXSMITH Whatever It Takes etrwer) 247 +3 20 800
. 15 SEALS & CROFTS Summer Breeze ‘04 (Warner Bros.) 224 +3 10 30
CELINE OION You And | Epic/ 368 371 83% 23% 355 295 373 2 HOOBASTANK The Reason /siand/DUME) 218 +38 7 50
LIONEL RICHIE Just For You f/slandiDJMG) 366 370 86% 25% 364 336 373 16 16 MARTINA MCBRIDE This One's For The Girls /RC4/ 198 22 22 10{0
. . 18 17  EVANESCENCE My Immortal (Wind-up) 193 1 18 70
L. RIMES f/R. KEATING Last Thing On My M ) 366 349 63% 11% 362 3.6
' "0 On Wy Wind Curt ! 356485 17 18 CORRS Summer Sunshine (Atiantic/ ® B 14 50
FIVE FOR FIGHTING 100 Years (Aware/Columbia) 364 358 95% 45% 359 356 360 19 19 SHERYL CROW The First Cutls... (A&M/interscape) 186 8 22 15/0
SEAL Love's Divine Warmer Bos) 363 359 0% 3% 363 357 365 2 @ WCHAELMCOONAD fitHobunii. Moo 19052 2 8D
21 21 3D0ORS DOWN Here Without You (Repubdie/Universall 179 1 22 1110
EVANESCENCE My Immortal Wind-ug/ 359 365 91% 42% 359 337 368 2 @ % SARAH MCLACHLAN Stupid /rista/RMG) 17 +16 22 1300
CHERIE Oider Than My Years flava) 39 - 51% 12% 352 341 357 24 23 DELTA GOODREM Born To Try /Sony Music Austraka) 165 2 8 30
SEALS & CROFTS 108 (Wamer Bras) - 23 24 & DIANA KRALL Narrow Daylight (GRPIVMG) 165 6 21 6/0
SRAERBE ey BB ) gy S S B % BRYAN ADAMS Open Road (Universal) 15 1 1 Im
MICHAEL MCDONALD Ain't No Mountain... Motown) 340 336 96% 49% 340 325 345 27 % K.0.LANG Helpless Vonesuch/ 185 +8 2 5/0
. . COUNTING CROWS Accidentally... (Dreamiorks/Geffen) 142 +46 1 32
DIDO White Flag /Arista/AMG/ 336 33 % 5% 321 294 331
S 5wk S ! 25 28 UNCLEKRACKERfIDOBIE GRAY DriftAway lavg) 136 20 22 110
SHERYL CROW The First Cut... (A&M/interscope/ 322 308 9% 63% 305 285 312 30 29 % JACKSOUL Stil Believe In Love (Vi/BMG Music Canads) 128 .9 22 1310
Tolal sample size is 276 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like - @ MATCHBOX TWENTY Unwell /Atiantic) 127 +5 12 9/0
very much). Tolal familiarity represents the percentage of respondents who recognized the song. Total bum represents the number - - - - - — - -
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample compasition 24 Canadian AC reporters. aifplay data d by Mediab ., adivision of Premiere Radio Networks.
is based on persons 12+. Persons are screened via the Internet, Once passed, they can take the music fest based on the format/music Songs ranked by total piays for the airplay week of 8/29-9/4. Bullets appear on songs gaining plays or remaining flat from
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of previous week. If two songs are tied in total plays, the song with the iarger increase in plays is placed first. Songs below No.
participants on the the Internet only. it is 2 regi of ic.com. The RTM system, is avaifable for 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
lacal radio siations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premigre by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates
\__Radio Networks. Y, \ Cancon. © 2004, R&R, Inc. )
4 A
Reporters
Stations and their adds listed alphabetically by market
MSAM |WOCMageCT | OBGev.dr | WiOmwetesd’ | GUNOMGHMO' | WUJwesse | DGR |G W | SSBaLND | AP e R
MO Chad 0 Yan O: Lyons M Steve Harailion 3 MARTINA MCBRIDE Mo Adds Dawe | POAID: Koo Papee Torase Tngter APOAD: Dave Roberts. No Adds
NoAdds 12 5 PHIL COLLINS HALL 8 OATES 3 MARTMA PO, Bronds MatBews 1 PHIL COLLUNS o Adds ‘swmm nc*
KMGA/Albuguerque, NM* e KLTVDes Moines, 1A* £ KU fancas Liy. MO" . e WGFB/Rockiond, IL KEZKSL Louis, MO* ﬁ',,'n"am '
%Em; El LA o T WHMAGGreensboro, NG+ | Ban ke WLTEMimeapolis, MN®  ( WMEZFensacola. FL® | FaS: o Dua Mtatage WHUD/Wesichester, NY*
APE: M MicCiusen 10: Scoll ol 4 KIMBERLEY LOCKE APD: lichae) St PHIL COLLINS OOPD: Sioven Patross:
T T e, B | R
il Secan. 9 O b oo WMYL/Greenvilie, SC* b N onde, AL q oass S Stocken. CA° X
PO Lari Bownet DAt Scol Jobason ALICU KEYS PO: Dan Mason WSWT/Peoria, IL . FOAD: Dk Kapymss KRBB/Wichita, KS
'3 WARTINA MCBRIOE w s MED: Jon Ray POAD: Grag Mckinmey HO: Mary Boods DAY Randy Rt KYMX/Sacramento, CA' ANGEL, OMPD: Lyman Jomas
ug‘u‘x No Adds HoAdds KTE"“m relia, LA PHLCOLLINS ER gmm PHL COLLNS m '~
KYMG/Anchorage, AK PRCOLNS 1 WSPAGresnville, SC* Ry L CA* WEEB/Philadelphia, PA | Moisss
REEE moowew |SESRSY ReRETT (SRS e [T pemueonr | EEET | gERE—"
e s et P ot WEMKansiog, W1 - NESZPhaenis A2 THE Same ? e
WLTM/Altant, GA' 3 Sehe e T LI 2T e 17k i - iy, uTe | | R WIBRAWilminglon, DE*
Bt - R Mg cr | PR b= T e | Lo
(-t WOEF/Chatianooga, TH* e KMZQALas Vegas, NV" Lt WiTPitisburgh, PA* | 100 e m WMDTamga, FL e
DIPD: Danmy Howord . 4 PHL COLLOS POAND: g Prwnry . rgh, PA MO eion oens -3 !
srrspomccn v | S i3 . = e b CE] M.
o R, 470 Som Casiano S bionsuy. KSNEfLas Vegas, NV* e LIS KQXT/San Antonio, TX Lol o smeram
FLCOXNS LIS i Mol m-'am WSHHPitturgh, PA e WRYF/Toledo, O i
. . . Y LELTON JOHN WWLW/Morganiown, WV 4 MARTINA MCBRIOE 3
R e |BEm (wpemen B e Em | ERE R o
3 3 PHL COLLINS
fLiow ) A ) 1 L OO w‘:mm - m:ﬁ:!’?“‘ cox WAL Nasau, WY DT e K Ban Francisan [ wcson. AZ* ELTOH O
AV ustin, TX WRAMCincinnatl. OH* | iy Evansviie, N muhg:_’“"m ' 16 Pl COULRS AL cates e 1 T Ay, PA
[ 3 % O: Tod Moms W'ﬁfﬁ'm ‘_'ge_:“_ WPEZ/Macon, GA . ELTON SN LLITH 2 Nokdes Mo Adcs
A Pt COLLIS 05 [ 00k Jel Sihers vnuvw NY
o CEEET] T b 15 B KKCW/Portand. OR KSBL/Santa Barkara, CA
NG Bkentiels,cA- | WEOKGleveland, O HenzPin. WRSAHunisville, AL* S aonan S o Couns -y .
X PO Seot ey POk o ey 0 Jokn Maione X . 3 RTON O T LEANN RIES (ROIAN KEATOG | Mo Adds
0 Tod Kowaish MoAdds e e WMGNMadison, Wi POWERED{:}§
O3 0 e R VAMGMNew Orieans, LA* | WWLI/Providence, Ri* KRWN/Seattie, WA*
KKDJBatersiield, CA* LGOS KSOFfFresno. CA* W indianapolis, IN° | Nk A s i B S M EI) IA BA QE
i KNLVCalorado Springs, £0° | W st gwﬁk WZOManchoster, NH | Sk oes B \
BBE Btoa ouge, LA #ﬁm ) Hotss OMED: S0 rsaa WLTW/Mew York, NY UGG R Shevepon, A" *Monitored Reporters
i WICRSolumbia, SC* SR G 60 | wrmsndianapolieN' | gyt yetn, Tx* ekl B e A
mbiz, SC 1 CLAY AN OMPD: Dl Edgor PO Kz Do e ety L 139 Total Reporters
POMO: Brest Johason HALL S OATES APDAE: J Corone: APOMD: Wt Hiasiesa . LYY
Wﬂk Ms* PHIL COLLINS FLION JOH iy S pHwe wﬂ_mv VA ) msws.g_m Bend, IN _—
3 7 TR WSNY/Columbus, OH* | wasysy, Wayne. * o —— 5l e S Raleigh, NC POARE o Posers 118 Total Monitored
WYSEBirmingham, AL* | 16 ek b PO Baed e WiKdackson. MS WLRQMelboume, FL X5
o g MD: Mok Packcar A Dot Kow Holicay 1 LOSLOMELY BOYVS
3= L s A et oo K0 Dudshoma Cit. 0K | NiSCSpekane, wh- 21 Total Indicator
2 MM ot | ST TRt | S %Eﬁﬁ'ﬁ-";& o "Did Not Report, Playlist Frozen (5):
mm T minmun FL W PA Y.‘,'},"“"‘?.','_“’"“' ™ (EFM/Omaha, NE* WIVARichmond. VA* SLSpokane, WA* KDAT/Cedar Ra'pids, 1A
o It T e T v e o mso g KEZA/Fayetteville, AR
T e AL LIS s "t e LS - ’
WMJX/Boston, MA* PHLCOUNS . WMGQMiddleses, NJ* A KOOV Tyler, TX
o ML Grand Rapids, MI" | WOLRAalamazoo. M1 | Fose merran " KLTQ/Omaha, NE* WSLO/Roanoke, VA* WMASSoringfield, MA* | WAFY/Frederick, MD
470 Condy 0oy WLOTDayton, OH* =L PO e YELLY CLARKSON ok 0 Dos Moot e WLZW/Utica, NY
S e e HLEBrs ity R o o ol —
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.

*_AC/HOTAC

i At KPSI/Palm Springs we’re so
! pleased to have been added to R&R's
| Hot AC Indicator panel. | think we're still
on the CHR/Rhythmic mailing lists, and
| we would like to be put on the correct
. ones so we can receive Hot AC prod-
" uct on a regular basis. Our address is
. 2100 Tahquitz Canyon, Palm Springs,
CA 92262. @ We're currently running
the Storm Watch 2004 contest in morn-
ings in anticipation of the arrival of my
and my wife's first baby. We know it's
a girl, and she’s due Oct. 3. Listeners are to guess the ex-
act date and time of her birth, and the winner will receive a
three-day Camnival cruise and baby furniture. & Coming up
in the fall we've got the Mix Dream Makeover, which is not
only a physical makeover, but also a lifestyle makeover pro-
| viding a vacation, cooking lessons, computer classes and
other personal-growth-related prizes. @ As for music, we lean pop be-
cause there'’s no true CHR in Palm Springs. Artists who are working for
us are Ashlee Simpson, Gavin DeGraw, Finger Eleven, John Mayer,
Kelly Clarkson and Ryan Cabrera. Thank God for the Ashlee Simpson
' record — it's new music and an actual hit!

! Michael Storm

5 PD/morning show host,

l KPSI/Palm.Springs §
o

t AC, Martina McBride’s "This

One’s for the Girls” (RCA) goes
to No. 1, Five For Fighting’'s “100
Years” (Aware/Columbia) takes a break
and moves to No. 2, and Dido’s “White
Flag” (Arista/RMG) is No. 3 ... Los §
Lonely Boys’ “Heaven” (Or/Epic) |
breaks into the top five, up from No. 8
last week with +88 plays ... Most In- §
creased goes to Keith Urban’s “You'll
Think of Me” (Capitol), with +260 ... Strong debuts for Elton John’s
“Answar in the Sky” (Universal) and Hall & Oates’ “I'll Be Around” (U-
Watch), charting at 30 and 28, respectively ... Another record-break-
ing week for adds at AC! Congratulations to everyone at Atlantic on
Phil Collins’ “Don’t Let Him Steal Your Heart Away,” which receives
47 adds. And it’'s another good week for last week’s record-breaker,
Elton John, who gets 21 ... Same top three at Hot AC: Hoobastank’s
“The Reason" (Isiand/IDJMG) is No. 1, Los Lonely Boys' “Heaven”
(Or/Epic) 1s No. 2, and Counting Crows’ “Accidentally in Love”
(DreamWorks/Geffen) sits at No. 3 ... Maroon 5’s “She Will Be Loved”
and “This Love” (Octone/J/RMG) are Nos. 4 and 5, respectively, and
“She Will Be Loved” is flying up the charts with +233 plays ... John
Mayer's “Daughters” goes 25-19 with +268 plays, and Avril Lavigne’s
“My Happy Ending” (Arista/fRMG) goes 15-11 on +216 plays ... De-
buts at Hot AC are Duran Duran's “(Reach Up for the) Sunrise” (Epic),
at No. 33; Linkin Park’s “Breaking the Habit” (Warner Bros.), at No.
39; and Lenny Kravitz's “Lady” (Virgin), at No. 40. Duran Duran are
Most Added for the second week in a row, with 15 adds, while John
Mayer's “Daughters” and Dido’s “Sand on My Shoes” (Arista/RMG)
each get 10. — Julie Kertes, AC/Hot AC Editor

—— =

artist

ARTIST: Jem
LaseL: ATO/RCA/RMG

By JULIE KERTES/AC/HOT AC EDITOR

ne rarely comes across an artist who

has seen all sides of the music indus-
try. ATO recording artist Jem has done ev-
erything from club and festival promotion
to being a DJ agent to launching an inde-
pendent label. Oh, and did I mention this
Wales native has a law degree from Sus-
sex University?

In 1999 Jem, who has been writing mu-
sic since she was 13, decided to step out
from behind the scenes and begin working
on a demo. She landed in London, where
she worked with several noteworthy
writer-producers, like Guy Sigsworth
(Bjork. Frou Frou), Ge-ology and, most re-
cently, Yoad Nevo. Her song “Nothing
Fails” is the collaborative effort of
Sigsworth, Jem and Madonna, and is fea-
tured on Madonna’s American Life album.

When I read about how Jem landed her
record deal with Dave Matthews’ label,
ATO, I appreciated hard-core music
people like KCRW (89.9)/Los Angeles’ Nic
Harcourt even more. The musically pas-
sionate MD and host of the nationally ac-
claimed Morning Becomes Eclectic hap-
pened upon “Finally Woken” from Jem’s
demo and added it to the list of gems on
his playlist. ATO A&R executive and
KCRW listener Bruce Flohr heard it and
struck a deal, and now Jem has gloriously
entered the world of Hot AC. Thank you,
Nic. See how this works? Radio people
can be proactive and find artists for their
formats!

The single “They” from Jem’s CD, Fi-
nally Woken, was New & Active at Hot AC
at press time. This project is starting on
the West Coast, with strong airplay sup-
port from stations like KYSR/Los Angeles;
KLLC/San Francisco; KPLZ/Seattle;

tivity

KMXB/Las Vegas; KALZ/Fresno; KLLY/
Bakersfield; and KOSO/Modesto, CA.

KLLC PD John Peake says, “Jem has
the perfect sound for today, and our listen-
ers agree. ‘They’ remains one of our most
requested.” Asst. PD/MD Jayn says, “We
love this track! Huge phones and great ini-
tial research.”

KOSO MD Donna Miller tells R&R,
“They’ has pulled phones from the very
first time we played it and is now owr No. 1
most requested song. 'm a huge fan of the
entire album and feel certain Jem will
have multiple hits.”

They” has a haunting melody that com-
bines a catchy chorus with layers of slick
production elements and instrumentation.
If Dido works for your radio station (and
where doesn’t Dido work?), then this
record can be a great addition to your
playlist. A chorus of children’s voices adds
so much color to the song, and the cold end
leaves you wanting more. “24” also dis-
plays Jem’s haunting and compelling
style, with a string section that leaves an
indelible imprint in one’s memory. Finally
Woken is one of those CDs that is rock-
solid all the way through.

Jem has also captured the attention of
the media. She’s been featured on VH1
and MTV; her song “Just a Ride” has been
heard on HBO’s award-winning show 6
Feet Under; and she made a special ap-
pearance on The O.C. last spring, singing
Paul McCartney’s “Maybe I'm Amazed”
during a wedding scene. She is opening on
select Dave Matthews dates, and the list
just keeps growing. I hope we see a lot
more of Jem in the future.

Thank You, Radio! Applauding 65 Years of Community

Service

The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937

March
fg;g%@ ﬂ J_’Ji!_.t"" r_ﬁj'), &IIJM'.@E@AL

fofiDimes Achieyement in | 'MJWﬁb@EﬂJﬁmﬂﬁmel

partnership with radio by celebrating

March
of Dimes-
A.LR. Awards:

Achlerement In Radzo* |

For more information, contact the A.LR. Awards at: eschultz@marchofdlmes com or caJl
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«  HOTACTOP40 POWERED[T]
o September 10, 2004 = MEDIABASE
O T LABEL(S) AoMs RS AJI%J‘I)%A?LCE Ve O ppmone Most Added
1 0 HOOBASTANK The Reason (Island/I0JMG) 3755 +11 254084 29 97/2 www.rradds.com
2 2 LOS LONELY BOYS Heaven (Or/Epic/ 3496 78 235953 25 96/2 ARTISTTITLE LABEL(S) 400S
3 3 COUNTING CROWS Accidentally In Love {DreamWorks/Geffen) 3315 115 222802 18 97)2 DURAN DURAN {Reach Up For The} Sunrise {Egic/ 15
5 @  MARDON 5 She Will Be Loved (Dctonel/AMG) 3287 +233 210812 11 9512 DIDO Sand In My Shoes /Arista/RMG) 12
4 5 MARDONS ThisLove (OctonelJ/AMG) 2050 471 223773 35 oz | “OMNMAYER Daughers AwarelCohmbia o
0 T LENNY KRAVITZ Lady (Virgin/ 9
6 FINGER ELEVEN One Thing (Wind-up) 2921 +33 169090 18 8812 VANESSA CARLTON White Houses A&Minterscapel 8
7 o 3 DOORS DOWN Away From The Sun (Repubiic/Universal) 2604 +8 130202 30 7712 RYAN CABRERA On The Way Down (E.V.L.A/Atlantic) 7
9 ©  ASHLEE SIMPSON Pieces Of Me (Geffen) 2499 +166 162997 6 8712 SARAH MCLACHLAN World On Fire (Ansta/RMG) 5
10 9 GAVIN DEGRAW | Qon’t Want Ta Be L/AMG) 2293 15 118329 25 8212
8 10 SWITCHFOOT Meant To Live (Red /nk/Columbia) 2197 -151 125837 23 7812
15 m AVRIL LAVIGNE My Happy Ending (Arista/AMG) 1828 +216 107994 7 82/4
14 @ NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/\DJMG) 1717 +23 82363 14 201
12 13 NICKELBACK Someday (Roadrunner/\DJMG) 1689 -123 130496 50 78)2 Most
M 18 311 Love Song Volcano/Zomba) 1544 331 92 2 1 | Imcreased Plays
13 15 TRAIN Ordinary (Columbial 1412 -315 59977 14 6B/1 T;‘LTA‘VL
16 @ SARAH MCLACHLAN World On Fire (Arista/RMG/ 1306 +99 64982 7 70/5 :‘:]“:r; ;ﬂ";;;";“s’h T '“C“;;;E
. N aughters (Aware/Columiia, +
17 @ BOWLING FOR SOUP 1985 lS//vertone/J/ve/ZomlJal. 1176 +159 51883 6 5513 MARDON 5 She Wil Be Loved (Oconel/RMG) 1
20 @ RYAN CABRERA Gn The Way Down /EM[.A./AI/H/I!IL‘/ 1043 +170 59250 6 58!7 AVRIL LAVIGNE My HEDDY Ending /AI/S[.?/HMG/ +216
25 @ JOHN MAYER Daughters (Aware/Columbia) 980 +268 68667 3 61/10 RYAN CABRERA On The Way Down (£.V.L.A./Atlantic) +170
22 @  SEETHERf/AMY LEE Broken (Windup/ 970 +123 35908 8 514 ASHLEE SIMPSON Pieces Of Me /Gef{;"/ ” +166
. . BOWLING FOR SOUP 1985 (Silvertone/Jive/Zombal +159
14
21 @ AVION Seven Days WlthoutlYou {Columbia) 951 +78 31000 45)2 DURAN DURAN (Reach Us For Thel Sunrise (Epic 150
19 22 RICHARD MARX When You're Gone (Manhattan/EMC) 847 -28 37061 13 5211 LENNY KRAVITZ Lady (Virgin 128
|23 @ KELLY CLARKSON Breakaway (Hollywood) 812 +30 52117 5 41/0 VANESSA CARLTON White Houses (A&M/nterscape) +124
26 @ FIVEFORFIGHTING The Deviln The Wishing Well (Jane Says) Aware/Columbia) 733 +118 22208 5 503 SEETHER fIAMY LEE Broken (Wind-up/ +123
18 25  SHERYL CROW Light In Your Eyes (A&M/Interscape) 718 271 53676 19 49)2
24 26  SCISSOR SISTERS Take Your Mama (Universal) 690 -39 33203 12 361
27 @ ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise) 573 +45 19716 4 a4
30 @ KILLERS Somebody Told Me (sland//0JMG) 537 +58 16542 4 352 "
28 € HOWIEDAY Collide Eic/ 519 2 x38 & 3 | New&Active
29 30 MARTINA MCBRIDE This One’s For The Girls (RCA/ 451 -36 29028 13 20/0 D100 Sand In My Shoes Arista/AMG)
32 @ DIANA ANAID Last Thing (five Crowns Music) 433 +54 12690 5 2912 Total Plays: 255, Total Stations: 38, Adds: 12
33 €D J0J0 Leave (Get Out) (BlackGround/Universal 376 +23 15176 3 100 f"i"f;:i“gf AD;WtYI";tTg M°V]9 2’”;’3 ;""/f”’”’"’”a’
ota : 254, Total Stations: 12, Adds:
€@  DURAN DURAN (Reach Up For The) Sunrise (£pic/ 354 +150 25428 1 39/15 VANESSYA CARLTON White Houses (4&M/interscape)
31 34  BLINK-182 | Miss You (Geffen) 352 46 15679 17 810 Total Plays: 227, Total Stations: 29, Adds: 8
. LOS LONELY BOYS More Than Love (Or/Epic/
39 @ BONNIE MCKEE Somebody (Reprise/ . . ' 318 +73 8911 2 2410 Total Plays: 216, Total Stations: 26, Adds: 4
38 @ TEARS FOR FEARS Call Me Mellow (Universal Music Entertainment) 315 +65 8627 2 291 JEM They (A TO/RCA/AMG)
34 @ PAT MCGEE BAND Beautiful Ways (Waraer Bros.) 31 +26 17902 8 1140 Total Plays: 209, Total Stations: 14, Adds: 1
! SEAL Get It Together (Warner Bros./
37 @ INGRAM HILL Will | Ever Make It Home (Hollywood) 308 +58 7834 2 25[2 Total Plays: 172, Total Statons: 17, Adds: 0
@ LINKIN PARK Breaking The Habit (Warner Bros./ 296 +99 18716 1 141 JOHN MELLENCAMP Walk Tall fisiand//0JMG)
@  LENNY KRAVITZ Lady irgin) 264 +124 11612 1 328 Total Plays: 107, Total Stations: 15, Adds: 1
99 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week A A :
of 8/29-9/4. Bullets appear on songs galning plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase in plays is Detailed station play“s‘s for all R&R
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting statlon. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times www.radioandrecords.com
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron : = 0
Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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America’s Best IES“"g Hot AC Songs 12+ ’? ’? .

For The Week Ending 9/10/04

§
¢ RateTheMusic.com

P CANAD. MEDIABASE

w w w
Artist Title (Label) TW LW Famil. Bum 18-34 18-24 25-34 WS aamst e wees) R R
: MAROON 5 She Wil Be Loved (Octanal/AMI 894 +1 8 .M
MAROON 5 e Wil B Love (ctonel MG/ 431 433 9% 1M% 435 447 426 : ? COUNTING CROWS Aoidonsly.. Dramifotstore 574 65 16 g0
MARDON 5§ This Love (Cctanel /MG 425 418 9% 46% 436 435 437  AYBILLAVIGOE by Hoyp Evdoy i) 573 a12 =
COUNTING CROWS Accidentally... OrsomWorks/Getfer) 409 415 93% 23% 391 393 389 " 8 ASHLEE SIMPSON Fices 0f e Geffen 5 a0 M
HOOBASTANK The Reason dsiand/DIMG) 407 404 99% 46% 395 385 404 B, HOUBASTANK The Reason fsandlOUMG) D 9 wm W
SWITCHFOOT Meant To Live /Red ink/Columbia) 402 443 93% 31% 394 397 39 5 6  TRAIN Ordinary (Columbia) 514 22 12 710
TRAIN Ordinary (Columbia) 402 39 81% 13% 391 378 400 8 # BRYAN ADAMS Open Road (Universal 497 43 560
CALLING Our Lives (RCA/AMG) apt 411 90% 19% 393 388 396 7 8* SARAH MCLACHLAN World On Fire /rista/AMG/) 493 +19 10 40
RYAN CABRERA On The Way Oown (EV.LA/tanti) 400 412 69% 10% 403 417 392 9 9 LOSLONELY BOYS Heaven (i) a10 . & &N
GAVIN DEGRAW | Don't Want To Be (/RMG) 399 403 BS% 1M% 407 413 401 13 (D # STABILO Everybody Vigin Music Canada) 318 +10 9 30
KELLY CLARKSON Breakaway (Hollywood! 399 406 65% 9% 410 423 3% T 14 NICKELBACK Fooli' Woy Tou.. Rotumssellbi) 373 - 12 4@
FINGER ELEVEN One Thing Windp/ 19 405 8% 2% 391 37 AM &ég '; ::;:‘E‘;Z':;’;‘:E’;’i‘z’::‘;;w o :;; w0 ;::
SEETHER HAMY LEE Broken (Windp/ W IW 6% 1% 408 408 407 5 D oauLT AIlSheWroter/TVTl P - a7
nuwuusrunsuumss/s:ivamum/w 390 383 70% "¥i% 341 393 389 2% 16 3000RSDOWN AweyFrom.. s 326 % .8
3DUURSDUWs:r::ymeTheSurZ79p;Mt/Umversa0 389 3.9: :: 35% 379 365 389 18 @ WISTEED Scandoous i pubdcl o el e
MICKELBACK Someday Rossrumoert M N a8 e Z 17 GEORGEMICHAEL Amazing (Epi M @ W
AVRIL LAVIGNE My Happy Ending (4rista/AMG) 388 385 94% 22% 390 393 387 :}%Z‘:(g @ MAROON 5 This Love /gc%ngg/ 302 +24 22 13:0
EVANESCENCE My Immortal (Wind-p/ 385 385 8% S6% 378 378 378 9 A0 SWITCHFGOT Meant ToLive fAod/nkCokmbi) 302 . 8 4
SARAH MCLACHLAN World On Fire frista/AMG) 385 385 57% 10% 400 402 398 24 @  BOWLING FORSOUP 1985 Sitertoneliveomba) 230  +43 3 510
NICKELBACK Fesfin' Way Too... oadume/DJMG) 380 381 87% 25% 392 382 401 20 21 % FEFEDOBSON Don't Go (Gils & Boys) fsland/BUME) 275 21 & S0
10S LONELY BOYS Heaven (01/Epic/ 375 386 96% 43% 354 330 373 16 22 ¥ ALANIS MORISSETTE Euesyihisq (MaverictRaprise) 271 5 22 180
311 Love Song Valcano/Zomba) 366 375 86% 20% 360 361 360 30 J0J0 Leave (6ot Out) (Baciraundlinverzof %6 +@4 5 30
MARTINA MCBRIDE This One's For The Girs @04/~ 366 354 78% 2% 362 337 380 21 24 UNCLEKRACKER Rescue Lava/ 53 38 13 40
ASHLEE SIMPSON Pioces Of M (Geffer) 358 366 91% 36% 371 345 391 % 8’"“‘"‘"‘"““ Forca CrosmMSbSRRtliil 251 + 5 6o
RICHARD MARX When You're Gone Mantattan/EMC) 353 364  55% 13% 353 338 360 = v LA Z3e ) d) o) g b
; 26 27 % SOULDECISION Caditac Dress fdspendent 235 . ¢ £
SHERYL CROW Light In Your Eves A&Minterscope) 351 357 83% 20% 322 318 326 # K0S Crabbuckit AstabwerksVigiy T e S
ALANIS MORISSETTE Eiht Easy Stegs (MaverickReprise) 344 - 4T% 11% 351 317 368 9 29 311 Love Song VokanalZamsl 220 1 § 20
Total sample size is 409 respondents. Total average favorabillty estimates are based on a scale of 1°5. (1=dislike very 23 30  SHERYL CROW Light n Your Eyes (A&M/interscope) 221 -48 16 40

much, 5 = like very much). Total familiarity rep the p ge of who the song. Tolat

bum represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity
to appear on survey. Sample composition is based on persons 12+. Persons are screengd via the internet. Once passed,
they can take the music test based on the format/music preference. Aate TheMusic.com results are not meant to replace
caflout research. The results are to show opinions of participants on the the intemet only. RateTheMusic is a
registered trademark of RateTheMusic.com. The RTM system, is avaiiabie for iocal radio stations by cailing 818-377-

23 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 8/29-9/4. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a

\__ 5300. RateTheMusic.com data is p by M a division of Premiere Radio Networks. ) \sonu- ¥ Indicates Cancon. © 2004, R&R, inc. P,
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ParT Two OF A THREE-PART SERIES

Spring’04, The Demos

Last week we looked at 12+ numbers for the past year. This time
we take a look at the format’s 25-54 and 35-64 ranks across the last
four books, as well as how each station fared from winter 2004 to
spring 2004, which was, in a word — with several highly notable ex-
ceptions — poorly. One thing is certain: The spring book was an
anomaly, one we will explore in detail two weeks from now in this

series’ conclusion in the Sept. 24 issue. Don’t miss it!

CAROL ARCHER SMOOTH JAZZ September 10, 2004 R&R @ 59

Persons 25-54

Smooth Jazz Remains Strong

Despite a soft spring ‘04 book, the Smooth Jazz format continues to be
viable and healthy at a time when all formats are down, except Urban, Latin
and News/Talk. Take a good look at the data contained on this page, and
be sure to follow up with the discussion about SJ's spring book that fol-

lows here in two weeks.
The following Format Trends Report covers AQH share estimates (reported in hundreds
— 00) for persons 25-54.

Format Sp '99-Wi '00 Sp '00-Wi’'01 Sp'01-Wi'02 Sp'02-Wi'03 Sp '03-Wi'04
AC 18.0 173 17.0 16.9 16.1
Alternative 5.2 5.1 2 54 5.1
CHR 9.0 42 9.3 94 8.9
Classical 1.1 13 09 09 0.8
Country 9.4 89 86 84 8.6
Aduit Standards 0.9 0.9 0.6 0.5 0.5
Smooth Jazz 32 33 33 33 33
News/Talk 12.9 13.6 14.0 14.0 14.3
Oldies 10.2 99 93 8.1 8.3
Christian 2.2 2.4 6 29 3.0
Remaining Formats 04 0.5 04 03 03
Rock 125 23 12.0 11.9 1.2
Latin 76 75 8.0 9.1 9.8
Urban 6 79 9.0 92 10.2

Ties are noted with a (t). © Arbitron; may not be quoted or reproduced without prior written
permission from Arbitron. Al data is Monday-Sunday, 6am-midnight.

The following Format Trends Report covers AQH share estimates (reported in hundreds
— 00) for persons 35-64.

Format Sp '99-Wi '00 Sp '00-wi'01 Sp'01-Wi'02 Sp'02-Wi'03 Sp'03-Wi'04
AC 17.4 16.9 17.0 171 16.2
Alternative 3.0 2.9 30 32 3.2
CHR 56 58 5.7 56 5.2
Classical 18 21 1.6 1.5 14
Country 10.5 10.1 99 97 9.7
Adult Standards 2.3 21 1.6 13 1.2
Smooth Jazz 4.1 . 42 43 43 4.4
News/Talk 17.6 18.0 18.5 185 18.7
Oldies 126 12.2 1.5 104 10.8
Christian 27 29 3.0 34 3.4
Remaining Formats 04 05 04 03 0.3
Rock 93 9.5 95 9.8 9.3
Latin 6.6 6.4 6.6 74 7.6
Urban 6.2 6.5 76 79 8.8

© Arbitron; may not be quoted or reproduced without prior written permission from Arbitron. All
data is Monday-Sunday, 6am-midnight.

Persons 35-64 (cont.)

Calis/City Summer 03 Falt '03 Winter ‘04 Spring '04 % Share Chg.
Wi ‘04-Sp ‘04
WQCD/New York 8t 8t 10t 8t 0%
KTWV/Los Angeles 7t 7 2t 6 -10%
WNUA/Chicago 6 4 9 12 -14%
KKSF/San Francisco 4 12t 9 12t -7%
KOALUDallas 7 10t 9t 15 -17%
WJJZ/Philadelphia 3 8 4 6 -10%
KHJZ/Houston 11 8 9 14 -15%
WJZW/Washington 8 3 10 -41%
WVMV/Detroit 3t 5 8t 5 +5%
WJZZ/Atlanta 8t 9t 13 9 -3%
WLVE/Miami 7 7 10 7 +10%
KWJZ/Seattle 4t 7 6 8 -15%
KYOT/Phoenix 8 1 ot 7t +10%
KJZUMinneapolis 7 13 10 10 +5%
KIFM/San Diego 5 7 3t 3 +2%
WSMJ/Baltimore — 7 8 4t +19%
WSSM/St. Louis 13 7 13 13 +9%
WSJT/Tampa ot 6t 3 4 +4%
KJCD/Denver 9 9 7 1 -24%
WNWV/Cleveland 7 7 8 8 +4%
KSSJ/Sacramento 4 5 4 7t -14%
KB2ZN/Salt Lake City 18t 17 15t 17 -12%
WJZI/Milwaukee 13 12 12 12 9%
WJZA & WJZK/Columbus, OH 19 15 15t 15t +16%
WLOQ/Orlando 11 12 7t 13t -26%
KOAS/Las Vegas 16 18 19 19 -22%
WYJZAndianapolis 16 15t 13 14 -12%
WJZN/Memphis 12t 14 14 16 -11%
WJZL & WJZO/Louisville 13 12 14 13 +58%
WJZV/Richmond 12t 13 15 15 +6%
WZMR/Albany, NY 12 15t 18t 13t +50%
KEZL/Fresno 12 12t 4t 14 -45%
KSMJ/Bakersfield 7 14t 18 16 +15%
KSKX/Colorado Springs 14t 12 15 12t +41%
Persons 35-64
Calis/City Summer ‘03 Faill '03 Winter 04 Spring ‘04 s;, ’sg:_rg: X
WQCD/New York 5 5 6 7 -2%
KTWV/Los Angeles 2 2 1 2 -5%
WNUA/Chicago 6 2 3 5 -12%
KKSF/San Francisco 3 6 4 6 2%
KOAl/Dallas 2t 6t 4 7 -25%
WJJZ/Philadelphia 3 5t 5 5 -3%
KHJZ/Houston 6 4 4 9 -24%
WJZW/Washington 3 3 2 ot -39%
WVMV/Detroit 2 5 5t 6 +8%
WJZZ/Atlanta 7t 9 7 10t -13%
WLVE/Miami 3 5 4 4 0%
KWJZ/Seattle 5 4 5 6t +2%
KYOT/Phoenix 3 5t 2 2 -2%
KJZIMinneapolis 7 10 8 6t +18%
KIFM/San Diego 1 3 2 1 +8%
WSMJ/Baltimore — 6 6 3 +29%
WSSM/St. Louis 7t 5 1 6t +34%
WSJT/Tampa 4 5 3 4 -4%
KJCD/Denver 7 8 5t 7 -10%
WNWV/Cleveland 7 6 6t 7 -3%
KSSJ/Sacramento 5 2 3 2t -14%
KBZN/Salt Lake City 10t 1 ot 9 -24%
WJZIMilwaukee 10 10 10t 10 +3%

Calis/City Summer 03 Fall '03 Winter 04 Spring 04 ‘)@lsgu“gp c%?
WJZA & WJZK/Columbus, OH 16 12 1 10 7%
WLOQ/Orlando ot 10 5 8t -22%
KOAS/Las Vegas 12 15 13 16 -22%
WYJZAndianapolis 14t 10 8 9 -11%
WJZN/Memphis 13 12 9 9 -13%
WJZL & WJZO/Louisville 9 6 12 7 +46%
WJZV/Richmond 8 9 12 13t -5%
WZMR/Albany, NY 8t 12 10 ot +4%
KEZL/Fresno 3t 5t 2 6 -46%
KSMJ/Bakersfield 5 3t 11t 9 +38%
KSKX/Colorado Springs 9

8t 13 10 +75%
Ties are noted with a t. © Arbitron Co. 2004 '

(r) and longtime swain Mike (“Big Mike”) Humphreys, who were married recently at Las Vegas'
historic Little Chapel of the West. {There were no go-go dancers in attendance.) The Smooth Jazz
family wishes the happy couple a gloriously happy life together.
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60 SMOOTH JAZZ TOP30 POWERED[T]

o September 10, 2004 ME“]ABASE
VR WER  ARTIST TITLE LABEL(S) S it AJI%‘:IIEE BEH AV Most Added’
1 1 GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 864 -12 116561 15 3910 www.rradds.com
2 2 BONEY JAMES Here She Comes (Warner Bros.) 790 -19 93482 13 3911 ARTISTTITLE LABEL(S) ADDS
4 e MICHAEL LINGTON Show Me (Rendezvous) 770 +7 100521 22 380 HALL & DATES Love TKO (U-Watch) 7
5 @ GERALD ALBRIGHT To The Max (GRAVMG) 733 +39 88540 17 39| MINDI ABAIR Come As You Are (GAF/VME) 6
3 5 MARCANTOINE Mediterraneo (Rendezvous) 132 34 93518 29 350 gmmﬁ"é 'g — g,";"“’"‘/ :
. ream
6 6  DAVEKOZ Alll Seels You /L‘ap/ta{} 626 -36 79172 28 390 RENEE OLSTEAD A Love That Wil Last (143 Reprise) 3
7 o ANITA BAKER You're My Everything (Blve Note/EMC) 586 +15 70240 10 m PETER WHITE How Does It Feel (Columbia) 3
n 0 JOYCE COOLING Expression Varada/ 488 +26 54757 26 3710 PAUL BROWN Moment By Moment (GRA/VMG) 3
8 9  EUGE GROOVE Livin’ Large (Narada/ 480 -76 56082 N 3710 FOURPLAY Fields Of Gold (RCA Victor/ 3
9 10 PAUL TAYLOR Steppin’ Out (Peak/ 478 9 63375 32 3sjo | DAVEKOZletitFree Capitol 3
12 m WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous/ 472 +39 45797 12 34j0
10 12 SEAL Love's Divine (Warner Bros.) 428 -43 35392 1 3o/ Most
13 @ CHRIS BOTTI Back Into My Heart (Columbia) 427 +9 57817 18 3812
14 14 PAUL JACKSON, JR. Walkin' (Blue Note/EMC) 383 -18 41537 18 342 Increasedplay S oL
D Mo o ey Mt s o e | L
Ll Ll L 6 * 6 NORMAN BROWN Up ‘N’ At ‘Em (Wamer Bros,) +72
19 @ NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 348 +72 37303 6 N SOUL BALLET Cream (275 +63
18 @ TIM BOWMAN Summer Groove (Liguid 8) N +28 30229 5 32 HALL & OATES Love TKO [ Watch/ +63
20 @ NICK COLIONNE It's Been Too Long (3 Keys Music/ 291 +24 47230 " 28/2 GERALD ALBRIGHT To The Max (GRP/VMG) +39
22 €@ RAMSEYLEWIS TRIO The In Crowd Warads) 270 +20 36616 15 24/t | WAYMAN TISDALE Aint No Stoppin’ Us Now (Rendezvous)  +39
23 @) KIMWATERS InDeep (Shanachie) 250 +10 18094 8 273 :TH:‘éEA‘I’)l‘:"’:SRFF“‘:S ‘5'2 f;sﬂ tKoch) +:§
irefly +
21 22 PATTILABELLE New Day (Def SoulIDJMG) 240 -16 17674 12 192 NAINDI ABAIR Come As You Are (GRIVMG) +30
26 @ SOULBALLET Cream (2715) 226 +63 3a127 3 2213
24 24  GLADYS KNIGHT f/EDESIO ALEJANDRO Feelin’ Good (Vacilon) (Pyramid/ 201 14 9863 13 15/0
25 @ RENEE OLSTEAD A Love That Will Last (143/Reprise) 194 +23 16925 7 1713
27 @  MINDI ABAIR Come As You Are (GRP/VMG) 184 . 3z 2 ap | Most
30 @) STEVEOLIVER Chips & Salsa (Koch) 12+ 1613 3 wuz |Played Recurrents
29 8 PETER WI;ITE How Doe:s I:; Feell /L‘alumfjia}u . 142 +f; fmg: f :2’2: e TLET acet o] mc's-
[Debut> PIECES OF A DREAM It's oATlme {Hea s o) 12 + 16 f PAUL BROWN 2417 (GRAVVMG) 10
@ CRAIG CHAQUICO Her Boyfriend's Wedding (Narada/ 12 +29 4040 1 1211 DAN SIEGEL In Your Eyes (Vative Language) 328
39 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Song; ranked by total plays for the airplay DIANA KRALL Tem!)t‘ation (GREVMG) . an
week of 8/29-9/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increasein | PETER WHITE Talkin' Bout Love (Columbis/ 266
plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R | RICK BRAUN Daddy-O (Warner Bros.) 261
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons PRAFUL Sigh (Rendezvous) 251
times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the
Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. :Ifg'T-BnglfﬂF" 1:- ':L‘“":]:‘fmz:" U;gmf Bros) :::
= . or The Love Of You (Shana
New & Active RICHARD SMITH Sing A Song /4440) 214
THA" HOT CLUB I'm G Love You Just A Little More Baby (Shanachie/ FOURPLAY Play Around It (RCA Victor) e Ll U e I A LT L
'm Gonna Love You Jus e More Baby (Shanachie ay Aroun fictor) . . 217
Total Plays: 115, Total Stations: 11, Adds: 1 Total Plays: 73, Total Stations: 6, Adds: 0 g?ﬂ‘g:; i?.fl;:’es?;djﬂmf%m} 215
PAUL BROWN Moment By Moment (GRP/VMG) EVERETTE HARP Can You Hear Me (4440)
. — o . STEVE COLE Everyday (Warmer Bros.) 213
Total Plays: 114, Total Stations: 12, Adds: 3 Total Plays: 69, Total Statians: 9, Adds: 1 JAZZMASTERS Puerto Banus (Trigin’ W' Rlythm) 210
GREG ADAMS Firefly (215) ALICIA KEYS If 1 Ain't Got You L/AMG) T L," gl Lt L iy
Total Plays: 80, Total Stations: 10, Adds: 2 Total Plays: 66, Total Stations: 4, Adds: 1 ve 2 Eye (N Coded)
AL JARREAU Cold Duck (GRP/VMG) MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Motown/ - - -
Total Plays: 80, Total Stations: 5, Adds: 0 Total Plays: 61, Total Stations: 7, Adds: 0 Detailed station playlists for all R&R
HALL & DATES Love TKO (¢ Watch) RAFE GOMEZ lcy (Tommy 8oy/ reporters are available on the web at
Total Plays: 77, Total Stations: 13, Adds: 7 Total Plays: 61, Total Stations: 7, Adds: 2 www.radipandrecords.com
Songs ranked by total plays
—the—— ¢
Conclave {‘u ili
presents & Ny
Ial nTrak
Become a better air talent in just ONE day.
SATURDAY ¢ SEPTEMBER 18, 2004 « CLEVELAND, OHIO
¥ Morning General Sessions
T Lunch
¥+ Aircheck Clinic o
(1st 60 registrants) SELECT LAKESHORE
¥ LUNCHEON KEYNOTE: $89/Limited supply!
: 3 Call 216-241-5100
The Cleveland |nd|an$ to reserve one, NOW!
Tom Hamilton &
o ,
“pdate The Columbus Blue Jackets
George Matthews
your ¥ Cocktail Hour &
- - ," . *
on-air skills? Cleveland Indians Baseball Tuition $59 at the door

- Details at www.thecanclave.com or call 952-927-4487
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SMOOTH JAZZ TOP 30 INDICATOR

61

WZMR/Albany, NY*
pm

WNWV/Cleveland, OH*

Stations and their adds listed alphabetically by market

WﬂTﬂlHarttorﬂ cT

KSBR/Los Angeles, C
OWP'I])".I:[ Wﬂll o

KSSJ/Sacramento, CA*
s Hansen

e September 10, 2004 3
) Most Added’
wL%'g( VTIE“EK ARTIST TITLE LABEL(S) Tpmlsi P[l’ws AUTI%E:I'EE w%ﬁﬁ?“ m“Aﬁ)‘sm"y
www.rrindicator.c
1 1 BONEYJAMES Here She Comes (Warner Bros.) 23 25 183 12 150 | e oreem aons
2 @ GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VME) M +4 1008 14 140 | Lo O Gold (A Vit .
3 0 GERALD ALBRIGHT To The Max (GRP/YMG) 196 +20 774 17 14i0 MINDI ABAIR Come As You Are (GRP/VMG) 3
5 @  WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 173 +4 755 10 150 HALL & OATES lo(vre TKO /U-‘jm/# 3
. RAFE GOMEZ Icy (Tommy Boy) 2
4 5  EVERETTE HARP Can You Hear Me /4440 170 1 B8 13 60| o MEHOLS Tursday Mering Conpend ;
8 o MICHAEL LINGTON Show Me (Rendezvous/ 160 +5 495 20 120 JEFF KASHIWA Peace Of Mind (Native Language! 2
6 7 FOURPLAY Play Around It (RCA Victor) 158 5 958 12 1200 | GARRY GOIN Don't Ask My Neighbors (Campendia/ 2
10 @  STEVEOLIVER Chips & Salsa /Koch/ 154 +13 712 7 15/ | ERICESSIX Sweet Tea Fssentid) 2
9 9 ANITA BAKER You're My Everything (Blue Note/EMC) 152 A 881 g 140 Most
7 10 KIMWATERS In Deep (Shanachie/ 147 13 m 12 un |Increased Plays
12 @ TIMBOWMAN Summer Groove (Liguid 8 135 +4 48 4 130 e
ARTIST TITLE LABEL(S) INCREASE
11 12 RAMSEY LEWIS TRIO The In Crowd arads/ 134 3 BI3 13 120 | o o DontAsk My Neighrs Compeny g
13 @ RICHARD ELLIOT Your Secret Love (GRP/VMG/ 131 +6 530 6 110 MIND! ABAIR Come As You Are (GRP/YMG/ +22
15 ) NORMAN BROWN Up'N' At Em (Warner Bros.) 122 +2 470 6 110 | GERALD ALBRIGHT To The Max (SAP/VMG) +20
i RAFE GOMEZ lcy (Tommy Boy/ +20
2 MARC Rend 116 14 549 29 80
® GLICILIS e i) * ) FOURPLAY Filds DF Gold (ACA Victar +18
14 16 DAVID BENOITRUSS FREEMAN Palmetto Park (Peak/Concord) 116 5 555 10 110 | wousE OF URBAN GRDDVES The Hose Of Uban.. featl 16
17 17 JOYCECOOLING Expression (Narada) 13 -4 581 26 1310 JEFF KASHIWA Peace Of Mind (Native Language) +15
18 18 CHRIS BOTTI Back Into My Heart (Columbia) 109 5 584 19 120 fm‘:"“’:l'::&lis';"ﬁdav M";‘;"ﬂ ”;fﬂ'"ﬂ*-’}"""a/ +::
0 editerraneo (rendezvous; +
19 19 DAVEKOZ Alll Seels You (Capito) 108 5 287 28 100 | fo bSSIX Sweet Teo fEssontal e
fg 2(13 :t :A:REAU Cold Duck (GRP/YMG) 3 ‘ . 105 1-; 4:1: 1113 ::] Ig Most
2 0YS KNIGHT fIEDESIO ALEJANDRO Feelin’ Good Vacilon) (Pyramic) 104 2 7 I Pla yed Recurrents
23 €@  SOULBALLET Cream 215/ 101 +6 3 4 1N =
22 G Head U 95 _5 661 "] "] u ARTIST TITLE LABEL(S) PLAYS
e LAGTULTT L DSl Sl Tty 10| WL ST. SOUL For The Love O You (Shanachie Y
26 @  ERICMARIENTHAL Secrets (Peak/ 93 +6 520 B 80 PAUL BROWN 2417 (GRP/VMG/ 65
24 @  SHADES OF SOUL fIlJEFF LORBER Wi CHRIS BOTTI Gazpacho Warads) 90 0 M7 6 90 PETE BELASCO Deeper (Compendial 54
25 26 DIANAKRALL Temptation (GRPVMG) 85 2 430 24 0 GRADY NICHOLS Alright (Compenda) 43
@ » 8 ) w21 6D RICHARD SMITH Sing A Song 4440/ a2
28 PAUL TAYLOR Steppin’ Out (Peak) 4 + NICK COLIONNE High Fiin' (3 Keys Music E)
@ RAFE GOMEZ icy (Tommy Boy/ 82 +20 249 1 1012 ALKEMX Time To Lounge (Rendezvous/ 33
29 €@  EUGEGROOVE Livin' Large arada/ 82 +1 405 31 60 ::;lf::lv]er? E|¥:1 /”gﬂded/ — :;
| Indian Summer (Columbiz
€D  MINDI ABAIR Come As You Are (GRP/YMS) 79 +22 249 1 108 | G ATERS Toe i Staranhis =
17 Smaoth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 8/29 - Saturday 9/4. STEVE COLE Everyday (Warmer Bros.) %
© 2004 Radio & Records. RICHARD ELLIOT Sly (GREVMG) 2%
e ~N
Reporters

mzwm:snlnmn 1]+

Sirius Jazz Cale/Network
OMPD: OMPD: Bamie Kimala PD: Teresa Kincaid POMD:
MO Muiie Felner L ; gu’;gwm MD: Sexan Kes o Rick La Ve
. 8 RAY CHARLES 1J0HAIY MATHS oL . o KBZN/Salt Lake City, UT* IIB nlm mP-v
KNIK/Anchﬂn e, AK KSKX/Colorado Springs. CO KTWVII.M MISIES CA’ XM Wstarcel pra Hatwirk : Dan Jessop
.}1 liender PD: Stave Hibhard KHJZIHonston 123 =naD. Shirlitta Goti 1 REMEE OLSTEAD
i MD: Lasie Cabb 0 Wi B"L"""' mmo Somant Pascos No.1ic ! ERet wae
| .
i‘pn’i@ﬁ"’g': fyroon szuhopteon. WL | wzntcoumbus, Oh § i Wi sl kv P Samn s Y KEW/San Diego, CA
23 e Apvutousi, TX et e P e, powERtDER
. Nlll. & 0"!5 : : Kel ole
P tanta. SR KoAuDatas T 7 w.lzu/Mem.H-ls ™ s s AL | boian MEDIABASE
PIECES OF ADREAM 1o SDERge Sow lles WLO0Q/Orlanda, FL* KKSF/San Francisco, CA*
N 10 BLAKE ARROH PIJMD: Brian Morgan PD: Michae! Ericison
MINO! ABRR MD umsml 10 Bt oy WIJ.ILI'I i FL MD: Ken Jones
. . 1ami S » -
WOJz/Atiantic City, NJ KICO/Denver, CO* 1 BNET s oL OM: Rk Ratark WaazPhilaelphia, PA* # MO *Monitored Reporters
KSMBakerstield, CA* POME Mk Fscha . Pl s Mz KTV Santa Rosa, CA”
OMPD: cmkrl‘onsﬁml X WATERS wc'f’ll‘"‘”"" N WJZIMilwaukee, WI* mﬁ"mm 56 Total Reporters
THAl's oAEs xlmVIPalgIl‘. M1t © uonimu m?:" u;:xn ! AL e ouTEs 1 RICHARD ELLIOT o
: Tom Sleeker .
wsm/nammm MO* 0: Sandy Keva IULUI an cnv Mo gmma:. AL* gg{gﬁe;"g‘eﬁ,m 39 Total Monitored
WVSU/Birmingham, AL Curts Jo cmm'meo "“' ke o WSSM/SL. Louis., MO* '
FOMO: g‘n‘? Parrish m/'lg% 3. wﬁmmm ity KJZS/Reno, NV PO: Devie J
10 RATE GOMEZ RENEE OLSTEAD e KRVHIMnﬂem CA* %‘mm“ T STEVE OLNER Did Not Report,
10 i1 oconieLL WDRR/FI OGS KOASIL" V'ﬂ“ v M/MD: Doug Welt! PAUL JACKSOK, JA 7 HALL & OATES Playlist Frozen (5):
18 Kot - o i St e WsJT/Tamga, FL* DMX Jazz Vocal Blend/
P THA 3
B L IR—— m?l Jl':}:"l'::umn KUAPNLitle Rock. AR WESKNashyille, TN e s NO; Katty Catts Network
5 puits f : st TR DMX Smooth Jazz/Network
WNUAChicago, 1L H § GANY TAYLOR WAL Dowi & SCOTTYSCOrT | RApe Gk ? P BAoMN
WSBZ/FI Wallnn Beach. FL A A YTELD 7 HALL 8 OATES SOUL BALLET WEAA/Baltimore, MD
; Wi MARK WMITREL MDA .
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Austin City Limits

30 years old and counting

Created by then-KLRN-TV (now KLRU)/Austin PD
Bill Arhos, the pioneering live-music show Austin City
Limits grew out of the city’s progressive country mu-
sic scene. The pilot episode, filmed in October 1974,
featured Willie Nelson and made its nationwide debut
on PBS stations in 1975. Since then, ACL has showcased
almost 700 artists from all genres, including rock, roots,
blues and jazz, and it has even featured a little bit of

Latin and urban music.

Austin City Limits celebrates its
30th anniversary with the season
premiere on Oct. 2, featuring the leg-
endary John Fogerty. This season the
show will continue its tradition of
featuring up-and-coming talent, in-
cluding Damien Rice, Jamie Cullum,
Robert Randolph And
The Family Band and
Joss Stone.

This year’s Austin |
City Limits Music Festi-
val will take place at the §
city’s Zilker Park on J
Sept. 17-19. An artist ||
village and vendors will g
complement the eight
stages and more than
130 musical performers
— and a full three-day pass is just
$80.

Terry Lickona has been ACL’s
producer for 27 of its 30 years. Since
the show isa public-television series,
Lickona wears many hats: He works
with the director and the lighting
and audio crews, hires staff and
works on the budget, among other
things. But most important, Licko-
na picks the talent and books them.
I recently had a chance to chat with
Lickona about what makes the show
tick.

“We love what we
do. We get to meet
and work with
some of the most
talented people in
the world.”

Terry Lickona

R&R: How do you decide who will
appear on ACL?

TL: I try to keep my eyes and ears
open to what's happening out there
musically. [ try to come up with a
good music mix each year — sort of
likea musical stew. We dontlean too
far in any one direction.
It’s not a just country
show, rock show or roots
show. I try to look for art-
ists who have something
ieM original to express with
41 their music, whether it's
| their songwriting, their
singing, their virtuoso
| abilities ona particular in-

strument or just a unique

and original style.

R&R: Is there any type of music you
won't showcase?

TL: Right now, I would say no.
One genre we have not really delved
into much at this point is urban
music, but I am open to that. We
don’t have any hip-hop booked for
this year, although some of the stuff
that Ozomatli do falls into that cat-
egory. With urban music, we're go-
ing to have to be careful because of
language issues, content and so
forth, but I would like to think that
ACL could be a home for any type
of music that fits my main criterion:
originality. We're not interested in
any cover bands, one-shot wonders,
plastic pop queens or anything of
that sort.

R&R: Are thereartists who have not
yet done the show whom you're hoping
to get?

TL: I've got a wish list, and it
seems to get a little smaller each
year. I've always said that patience,
persistence and perseverance will
pay off eventually, and they usual-
ly do. At the top of that list would
be Bruce Springsteen and Bob Dy-
lan. I've been working it for years,
and Idon’t intend to give up. Hope-
fully, we'll get them on the show

Mike Trias
Associate Editor

when they’ve got something new to
offer, and when they’re ready.
Beyond those guys, on the more
modem front, Dave Matthews Band
have never done the show. It's main-
ly logistics and scheduling. Dave is
a big fan of the show, and we're al-
ready talking to their management
about doing the show next year.
Looking at some of the new stuff
that’s out there, I would love to do
shows with bands like Modest
Mouse, Rufus Wainwright, The

“Overall, the show
has taken a giant
leap forward. At
the same time,
none of this is
going to detract
from the essence
of the show, and
that’s always been
and will be the
music.”

Strokes, Dashboard Confessional,
Radiohead, Coldplay — I'm just
going down my list of favorites from
today’s scene.

R&R: Does the diversity of acts cause
difficulties in marketing ACL?

TL: I would be dishonest if I said
no, because it is a challenge. But
we're meeting that challenge pretty
well, and we're trying to come up
with clever new ways to do even
better. I believe that one of the best
ways to market a show as eclectic as
ours is to try to target the fan base
of the artists, whether it’s through
fan websites or music magazines or
select marketing in specific cities
where that music might be strong.

But we can't deny that having so
many different styles of music may
confuse people sometimes. Some
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“I try to look for artists who have something
original to express with their music,
whether it's their songwriting, their singing,
their virtuoso abilities on a particular
instrument or just a unique and original

style.”

people may tune in and think, "I
don't like this music atall,” and the
next week they’ll tune back and say,
“Wow! This is great! I've never
heard of this gal. This is incredible!”

Though marketing is a challenge,
one thing that has been instrumen-
tal to the longevity of ACL is that our
show has established itself as a very
artist-friendly program. A lot of art-
ists really don’t enjoy doing televi-
sion, but we try to stage our shows
like a real live concert. The audience
comes into the studio, and the art-
ists get onstage and run through
their show. We don’t stop them un-
less they want to stop and do some-
thing over again.

The vibe is very laid-back and
low-key, and, with our input, we let
the artists basically pick what songs
they want us to use on the edited
show. That kind of artistic freedom
iskind of rare inmost TV these days.
It's just one reason why artists like
Sheryl Crow — who's doing a show
this year — consider ACL tobe their
favorite show to do.

Also, ACL is where you get to see
and hear artists do more than just
one song. The great thing about PBS
is that it's commercial-free, so you
can tune in and see a performance
and it's nonstop. That makes it feel
much more like an up-close-and-
personal concert experience and
helps set our show apart.

R&R: Do you have any special plans
for this anniversary season?

TL: For the first time in our 30-
year history we are shooting all of
our shows in the high-definition
wide-screen format. We are also
mixing all the shows in surround
sound and upgrading the look of the
show with lighting. Overall, the
show has taken a giant leap forward.
At the same time, none of this is go-
ing to detract from the essence of the
show, and that’s always been and
will be the music.

One milestone for us is that we're
shifting gears musically. The show
has always been evolving, and that's
why we've survived. But this year [
think we've kind of kicked it into
high gear. We're being a little more
experimental, a little more adventur-
ous on the musical front in terms of
our talent bookings. We've got The
Pixies, Damien Rice, The Polyphon-
ic Spree, Ozomatli, Elvis Costello,
The Flaming Lips, The Shins, Bright
Eyes, Wilco. There are other acts

wwwW americanradiohistorvy com

haven’t mentioned, but those are the
best examples of some of the new
things we are doing.

Also, probably since the inven-
tion of the VCR, we have been get-
ting calls from people begging for
copies of shows from our library.
Now, with the advent of the DVD
— which is the perfect format for
music on video, period — I'm al-
most kind of glad that we waited
this long. New West Records will
release the CDs and DVDs from our
show’s archives.

R&R: I hear that this year's Austin
City Limits Music Festival will have an
estimated attendance of 200,000.

TL: We're real pleased, consider-
ing all of the press and talk about the
bleak summer concert season. [
think it's great news, and it says
something about our festival that
we're looking at a potential sellout
next month.

The festival has brought a new di-
mension to the TV show, and this
year there’s another leap worth
mentioning: We're going to be on
the ground at the festival shooting
some of the acts. I can't say which
ones will be included in the series
when it airs this fall, but we are def-
initely going to present part of the
festival on-air as part of our anniver-
sary season.

R&R: What has made you stick with
ACL for all these years?

TL: Alot of us started working on
the show when we were in our 20s,
and a lot of us arestill here. In many
ways it's like a really happy time
warp. We love what we do. We get
to meet and work with some of the
most talented people in the world.
We get to hear all of this great
music, new music and legendary
music, and we get to put it on our
stage, capture it on camera and
present it to millions of people in
their living rooms around the coun-
try and beyond. There’s really a
huge satisfaction that comes from
doing what we do.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1668
or e-mail:
cmaxwell@radioandrecords.com
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WK WEEX  ARTIST TITLE LABEL(S) L AJ&E&: vecon oo | Most Added
1 1 THREE DAYS GRACE Just Like You (/ive/Zombal 660 -8 31290 20 2810 www.rradds.com
4 o ALTER BRIDGE Open Your Eyes (Wind-up) 575 +28 22268 1" 2710 ARTIST TITLE LABEL(S) o0t
3 3 SHINEDOWN Simple Man (Atfantic/ 574 -1 21106 13 27/0 NICKELBACK Because Of You (Roadrumen/lIME) "
2 4 VELVETREVOLVER Slither (RCA/AMG/ 520 N 26953 2 2710 GODSMACK H/DROPBOX Touche /Republic/Uiniversal 3
8 e VELVET REVOLVER Fall To Pieces (RCA/RMG) 507 +106 21578 6 2710 DROWNING POOL Love And War (Wind-up) 2
5 0 LINKIN PARK Breaking The Habit (Warner Bros.) 506 +27 23123 12 211
6 7 NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/{DJMG/ 408 -65 24350 19 23j0
10 e JET Rollover B.J. (Atlantic) 398 +45 13606 10 24j0
7 9 JET Cold Hard Bitch (At/antic/ 358 -50 23353 3 2440
9 10 SALIVA Survival Df The Sickest fisland//iDJMG) 357 -3 13225 12 2010
12 m CROSSFADE Cold (Columbia) 324 +27 10033 18 19/0
13 @ BREAKING BENJAMIN So Cold (Hollywood) 307 +14 9603 14 16/0
11 @  PAPARDACH Getting Away With Murder (Geffen) 294 +7 10592 8 180 Most
15 @  GREEN DAY American ldiot (Reprise/ 286 +28 13937 4 190 Increased P[ays
16 @ GODSMACK fIDRDPBOX Touche {Republic/Universal) 275 +21 10109 7 2443 — T"’LTAAV'-
14 16 SLIPKNOT Duality (Roadrunner/IDJMG) 274 -6 12212 18 14J0 ARTIST TILE LABEL(S) INCREASE
20 m KENNY WAYNE SHEPHERD Alive (Reprise/ 249 +46 9776 3 1911 VELVET REVOLVER Fall To Pieces (RCA/RMG) +106
18 @  SILVERTIDE Ain't Comin’ Home L/AMG) 24 +42 7062 4 231 5:;";;“’"[’1‘5 s/:f/"“?'/‘“ Rive (Reprise) +::
- . . over D.J. (Atiantic) +
19 @ CHEVELLE Vitamin R {Leading Us .Along) {Epic] 238 +28 8022 5 191 SILVERTIDE Aint Comin' Home (/MG 42
17 20  SEETHER fJAMY LEE Broken (Wind-up/ 218 -34 12399 19 130 .
KORN Word Up (pic/ +36
22 @ VAN HALEN Up For Breakfast (Warner Bros.) 187 +13 5767 4 16/0 NICKELBACK Because Of You (Roadrunner/DJMG/ +32
21 22 TESLA Words Can't Explain (Sanctuary/SRG) 183 12 6329 9 14/0 ALTER BRIDGE Open Your Eyes (Wind-up/ +28
23 23 FUTURELEADERS OF THE WORLD Let Me Out (£pic/ 155 b 4157 8 1501 GREEN DAY Americen ldot (eprise/ +28
26 @  APERFECT CIRCLE Blue Virgin/ 127 +25 2966 3 1001 CHEVELLE Vitamin R (Leading Us Along] Epic/ +28
@&  KORN Word Up (i) 106 +36 1422 1 8
24 26  METALLICA Some Kind Of Monster {Ekektra/Warner Bros.) 94 -42 2584 9 1710
25 27 SWITCHFOOT Meant To Live (Red Ink/Columbial 92 .27 3913 7 210
- @ LOSTPROPHETS Wake Up (Make A Move) {Columbia/ 90 +4 2261 3 m
27 29  EARSHOT Wait (Warner Bros.) 88 -14 2541 16 10/0
@ MEGADETH Die Dead Enough (Sanctuary/SRG) 87 +6 1042 1 1 MO st
30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay week of | 4P /. ayed Recurrents
8/29-9/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total ptays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each ARTIST TITLE LABELS) ;EE;
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- :
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assignedan AQH | AUDIOSLAVE | Am The Highway (interscope/Epic/ 224
number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. NICKELBACK Figured You Out (Roacrunnen/iDJMG) 192
H SHINEDOWN 45 (Atlantic/ 183
Ne w & ACtI ve THREE DAYS GRACE (| Hate) Everything About You (ivaZomba/ 175
DROWNING POOL Love And War (Wind-up/ PILLAR Bring Me Down (Flicker/EMI CMG/Virgin TRAPT Headstrong Warmer Bros.) 1
Total Plays: 75, Total Stations: 12, Adds: 2 Total Plays: 39, Total Stations: 3, Adds: 0 LINKIN PARK Lying From You (Wamer Bros.) 165
THORNLEY So Far So Good {Roadrunner/iDJME) BLACK LABEL SOCIETY House Of Doom (Spitfire/ JET Are You Gonna Be My Girl (Atlantic) 160
Total Plays: 54, Total Stations: 4, Adds: 0 Total Plays: 38, Total Stations: 4, Adds: 0 AUDIOSLAVE Like A Stone finterscape/Epic) 159
SKINDRED Nobody Lava/ MARILYN MANSON Personal Jesus (othing/interscope) GODSMACK Re-Align (Republic/Universall 147
Total Plays: 51, Total Stations: 5, Adds: 0 Total Piays: 33, Total Stations: 3, Adds: 1 AUDIOSLAVE Show Me How To Live fnterscope/Epic) 134
NICKELBACK Because Df You (Roadrunner//DJMG) DAMAGEPLAN Pride (Elektra/Atlantic/ - - -
Total Plays: 39, Total Stations: 13, Adds: 11 Total Plays: 31, Total Stations: 4, Adds: 0 Detailed station playlists for all R&R
HELMET See You Dead (interscape) FALL AS WELL Lazy Eye (Universal) reporters are available on the web at
Total Plays: 39, Total Stations: 4, Adds: 0 Total Plays: 29, Total Stations: 3, Adds: 0 Hﬂﬂmﬂﬂm&m
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BREAKING BENJAMIN So Cold /Hollywood)

LINKIN PARK Breaking The Habit (Warner Bros.)

THREE DAYS GRACE Just Like You L/ve/Zomba)
SALIVA Survival Of The Sickest flsland/IDJMG)

PAPA ROACH Getting Away With Murder (Geffen)
ALTER BRIDGE Open Your Eyes (Wind-up)

CROSSFADE Cold /Columbia)

SHINEOOWN Simple Man (At/antic/

VELVET REVOLVER Fall To Pieces (RCA/RMG)
SLIPKNOT Ouality {Roadrunner/\DJMG)

CHEVELLE Vitamin R (Leading Us Along) (Epic/

FUTURE LEADERS OF THE WORLD Let Me Out /£pic/
GREEN DAY American Idiot (Reprise)

GODSMACK fIDROPBOX Touche (Republic/Universal)
VELVET REVOLVER Slither /RCA/RMG)
LOSTPROPHETS Wake Up (Make A Move) {Columbial

A PERFECT CIRCLE Blue Virgin/

NONPOINT The Truth {Lava/

KORN Word Up /Epic/

JET Rollover D.J. fAt/antic)

SILVERTIOE Ain't Comin’ Home (/RMG/

EARSHOT Wait (Warner Bros.)

PILLAR Bring Me Down (Flicker/EM! CMG/Virgin)
SKINDREO Nobody /L ava/

KENNY WAYNE SHEPHERD Alive (Reprise/

THORNLEY Easy Comes Roadrunner/IDJMG)
HOOBASTANK Same Direction f/sland/IDJMG/
METALLICA Some Kind Of Monster (Elektra/Warner Bros.)
DROWNING POOL Love And War (Wind-up/
NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/IDJMG)
MEGADETH Die Dead Enough (Sanctuary/SRG)
DAMAGEPLAN Pride (Elektra/Atlantic)

HELMET See You Dead flnterscope/

COHEED AND CAMBRIA A Favor House Atlantic (Columbia)
KILLSWITCH ENGAGE The End Of Heartache (Roadrunner/{DJMG)
MARILYN MANSON Personal Jesus /Nothing/Interscope)
12 STONES Far Away (Wind-up/

MUSIC Freedom Fighters (Capitol/

INSTRUCTION Breakdown {Geffen)

NICKELBACK Because Of You (Roadrunner/IDJMG)]

KID ROCK | Am (Top Dog/Atlantic/

LACUNA COIL Swamped (Century Media)

PUDDLE OF MUDO Spin You Around (Geffen)
DASHBOARD CONFESSIONAL Vindicated /Vagrant/Interscope)
VAN HALEN Up For Breakfast (Warner Bros.)

TANTRIC Hero (Maverick/Reprise)

KILLERS Somebody Told Me //sland/0JMG)

BURDEN BROTHERS Shadow (Kirt/and)

SPIDERBAIT Black Betty (independent/

USEOQ Take It Away (Reprise)

POWERED[]

TOTAL
PLAYS

1853
1748
1597
1486
1476

1385
1282
1278
1271
1169
1126

1014
1008
861
807
744
735
662
639
610
545
540
504
463
462
453
443
387
365
352
351
302
292
262
240
212
204
158
132
129
120
19
13
102
100
99
95
93

ol

+6
61
104

+101
+9
-161
123
+112
-87
+70
+66
+62

-90
+9
+19

+113
172
+73
-166
+66
+69
+133
+53
77
-95
+68
-102
+25
+27
+33
+25
+31
+143

+99
+32
+106
-49
+1
-68
+31
-13
+49
+22
+32
+28
+83

o
(00)
86154
83222
73003
75560
70892
71428
67639
51147
61968
62337
46190
42108
40404
44953
58034
29368
25891
22057
23516
24588
25295
21493
14047
12209
23320
12321
18074
19781
11803
18111
12478
9456
8687
4576
6946
6807
aaa7
3303
4674
4446
5186
2114
3932
3825
1968
4443
3172
1142
21719
1632

WEEKS:
CHART

20
13
23
13

9
12
32
15

7
21

TOTAL STATIONS/
ADDS

60/0
58/0
59/0
59/0
60/0
59/0
58/0
53/0
60i2
57i0
60/0
58/0
55/0
56/0
57i0
56/1
57j2
51/0
503
470
511
4300
3n
4810
af
423
45/0
450
M2
33/0
3400
M
38
28/0
2710
36
2512
26/2
2214
33122
1210
1010
16/0
2/0
1110
42
i
1412
81
16/2

60 Active Rock reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
0f 8/29-9/4. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the songwith the larger increase in playsis placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein w'th permission from the Arbitron Com pany (© 2004,
The Arbitron Company). © 2004, R&R, Inc.

MEDIABASE
Most Added’

www.rradds.com
ARTISTTITLE LABEL(S) ADDS
NICKELBACK Because Of You /Roadrunner/IDJMG) 2
MARILYN MANSON Personal Jesus (Nothing/interscope) 6
SUM 41 We're All To Blame (/s/and//DJMG)
INSTRUCTION Breakdown (Geffen/
COLLECTIVE SOUL Counting The Days fAt/antic/
KORN Word Up (£pic/

THORNLEY Easy Comes (Roadrunner/IDJMG)
MAGNA-FI Down In It {Aezra)

W W W s

Most
Increased Plays

ARTIST TITLE LABEL(S)
MARILYN MANSON Personal Jesus (Nothing/Interscope) +143

KENNY WAYNE SHEPHERD Alive (Reprise/ +133
KORN Word Up (Epic/ +113
VELVET REVOLVER Fall To Pieces /RCA/RMG) +112
NICKELBACK Because Of You fRoadrunner//DJMG) +106
PAPA ROACH Getting Away With Murder (Geffen/ +101
MUSIC Freedom Fighters (Capitol) +99
USED Take It Away (Reprise/ +83
SUM 41 We're All To Blame (/s/and//DJMG/ +76
SILVERTIDE Ain't Comin’ Home (J/AMG/ +73
Most

Played Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
SEETHER fJAMY LEE Broken (Wind-up/ 549
NICKELBACK Figured You Out {Readrunner/IDJMG) 511
LINKIN PARK Lying From You (Warner Bros.) 499
JET Cold Hard Bitch /Atlantic/ 491
THREE DAYS GRACE { Hate) Everything About You (/vaZombal 466
GODSMACK Re-Align (Republic/Universal) 451
A PERFECT CIRCLE The Outsider (Virgin/ 435
SHINEDOWN 45 (Atlantic/ 431
TRAPT Headstrong (Warner Bros.) 388
DROWNING POOL Step Up (Wind-up/ 3718

New & Active

KILLRADIO Do You Know (Columbia)
Total Plays: 86, Total Stations: 13, Adds: 1
SUM 41 We're All To Blame fIsland/IDJMG)
Total Plays: 85, Total Stations: 12, Adds: 5
FALL AS WELL Lazy Eye {Universal)
Total Plays: 84, Total Stations: 11, Adds: 1

Detailed station playlists for all R&R
reporters are available on the web at
www.radicandrecords.com.
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. America’s Best Testing Active Rock Songs
(" RateTheMusic.om ) 5% v weoe reg s ROCKTOP30 o Aﬁsﬂ
C A N A D
~
M M M LAST THIS TOTAL {-  WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) PUIS  PLATS CRART  STATONS
1 @  KILLERS Somebody Tokd Me dsandiBIME) 578  +16 14 m
BREAKING BENJAMIN Sc Cold /Holywood) 430 437 9% 12% 424 435 413 b b LINKIN PARK Breaking The Habit (Wamer Bros.) 498 18 1 70
THREE DAYS GRACE Just Like You (five/Zombia) 429 427 98% 19% 407 385 430 4 # TEAPARTY TheWritngsOn The Wol EMMusi: Cansdls! 483  +23 B B0
LINKIN PARK Breaking The Hakit /Warner Bras.) 424 422 98% 30% 397 398 39 ] JET Rallover 0., (Atiantic) 45 +18 7 70
EARSHOT Wait (Warner Bros./ 422 419 TI% % 424 425 4N 4 ALTER BMDGE Gpen Your Eyes /f"m‘"ﬂ/ a1 .4 40
SLIPKNOT Duakty (Roadrunnes/ILIMG) 421 412 8% 1% 440 435 445 g e ;:Eg‘nwﬁm:::‘“:‘“ﬁ”s”;’ N :f; S 1: :::
us [1C/
CROSSFADE Cold (Columbi 421 413 80% 11% 400 404 395
OAPA ROAC ; / — o Moo (e * s: . 16 @  VELVET REVOLVER Fal To Pieces (RCA/AMG) 330 +82 3 610
APA ROACH Getting Away With Murder (Ge ' 417 416 8% 412 408 417 A FRANZ FERDMAND TokeMe Out Domimi&s) 327 0 -
LOSTPROPHETS Wake Up (Make A Move) (Columbia) 409 404 88% 14% 396 396 396 7 10 SEETHER H1AMY LEE Broken (Wind'up/ 225 o 19 90
VELVET REVOLVER Slither (RCA/AMG/ 399 392 90% 24% 397 389 406 ﬁfll 11 % WAKING EYES Watch Your Money (Wamer Bros/ 304 1 12 6/0
CHEVELLE Vitamin R (Leading Us Along) (5pic/ 399 397 63% 6% 391 395 385 15 (& % BRYAN ADAMS Open Road (Universal 82«31 4 4
PILLAR Bring Me Down (Flicken/EM/ CMG/Virgin) 397 393 51% 5% 38 382 391 12 13 % TREWS Tired Of Waiting (Sony Music Canada) 278 14 12 0
APERFECT CIRCLE Blue (Vigi/ 395 391 5% 5% 401 410 391 8 14 VELVET REVOLVER Siither (RCA/AMG/ m 8 70
NONPOINT The Truth Lava) 3% 380 4% 6% 393 381 406 :; 8 TRAI Ordinary (Cobmbi) 54+ 6 S0
GODSMACK fIDROPBOX Touche (Republiclniversal 392 395 10% 11% 368 338 398 o LLIALENE 1L Tl o) e L
HODBAST ANK Same Diction fsndlBUHG) g0 39 B% 1% 372 350 386 13 17 % NICKELBACK Feelin’ Way Too... (Rosdrunner/iDJMG) 246 2B 2000
rection G Sl g : 23 () % THORNLEY Come Again (RoadrunnerIDIMG) 25 +31 3 5/0
VELVET REVOLVER Fall To Pieces ACA/AMG) 388 383 7% 13% 380 376 385 21 (D TRAGICALLY HIP ItCartBeNashile.. Zowundky 225 +20 3 -
KORN Word Up (Epic/ 383~ 68% 12% 374 315 313 14 20 DASHBOARD... Vindicated (Vagrant/interscope) 21 31 9 30
FUTURE LEADERS OF THEWORLD Let Me Out i/ 373 368 59% 11% 376 377 376 20 @) % STABILO Everybody Vigin Music Canada) 218 + 10 a0
ALTER BRIDGE Dpen Your Eyes (Windup/ 372 361 83% 0% 354 346 363 22 22 % RUSH Summertime Blues /nthenyAtiantic) 172 2 6i0
SALIVA Survival Of The Sickest fstand/iD/MG) 371 377 6% 17% 358 337 383 19 23 % TRAGICALLY HIP Vaccination Scar (Zoe/Rounder) 170 58 2 6/0
GREEN DAY Anerican ot Rearise) 370 383 9% 1% 339 338 341 & U (i Le T i) 156 33 1 40
SHINEDDWN Simgle Man (Atlantic) 368 360 77% 23% 365 363 366 -mg o :::::mc: [:m's"“ ;":"/;"‘:M“"’;;%g” ::: *:: 2; 1:::
0 Far 50 Liooi 03arunnety, q
NICKELBACK Foelin' Way Too... (Roadrunaen/iDJMG; I X f ! i
LSt o B ) e B e €D el €D * SUM a1 We're All To Blame (isiand/IBIME) 128 466 1 51
PUDOLE OF MUDO Spin You Around (Geffer) 355 365 76% 17% 335 300 375 %6 28 JET CodHard Bitch Atantic) 7 o 7 160
METALLICA Some Kind Of Monster (Flekzra/Warner Bros.) 3.12 306 79% 31% 3.03 282 326 @ GODSMACK ffDROPBOX Touche (Repubic/Universall 137 +8 1 20
Total sample size is 391 respondents. Total average favorability estimates are based on a scale of 1-5, (1=gislike very much, 5 = ke very 25 30  HOOBASTANK TheReason (island/iDJMG) 134 42 2 160
much). Tota! familisrity represents the percentage o.gongs ondents who 1 fam:hamylt':apwo;”::uym represents the number of 26 Canadian Rock airplay data supplied by a division of Premiere Radio
wha said they P Songs ranked by total plays for the airplay week of 8/29-9/4. Bullets appearon songs gaining plays o remaining
on persons 12+, Persons are screened vathe inteet. Once passed.tey canfake th musc test based on theformat/music reference. flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
m’m -com '”“’“"’ """”””' to replace %m”g’ w"':”g :,;;'"M%;r? ?:;n m&w&w&m ';'; below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officialy
Lnlllng $18.377.5300, RataTheMosccom data f provided by edlabase Reszarch,  divsio ofPremiere Aadlo Networss, ) \;‘;,';‘;'_‘eﬂ‘? pen "Vé‘:ﬁ;‘;’f_"g‘;&ﬁf“,}ﬁ: Songs unreported a5 adds do not count toward overalltotal tatons playing a
e
Reporters
Stations and their adds listed alphabetically by market
KEYJ/Abilene, TX * WRIF/Detroit, Mi WXOR/Greerwille, NC* , KY* K00/ Minneapolis, MN' WRBR/South Bend, iN WXTB/Tampa, L*
oy e e,  |REE e FEEr S e St | BRERD
A0 Chs e rein b g&n AP0 Pako B Te At
SUPERGRUSS sPoxRaut mmsc " B senen Gt Fon e s WA
. " KRBR/Dulth W0: Sk T KMRQModesto, CA e YR Tri-Cities, WA
W o TN %""""” Qe i MBLican, N i WLPued s, — %wgm:*
& WSTRLCTION. o :'n"ntn-u.w ”’m“ﬁ"l mm W e
RXAmarilk, nm/z.m_ , OR WOCMAHagersiown £ =5 TORY b3
A WIZGhcago. L e it e - WRATMoomath, 1* ol . i
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ON: Mike Sanders 3 Oeloremo mmu.h" 3 PD:. Tamnls BSXWi
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ol e Docutartrd. CT* B C DMPD; Shown Margay s it s
WWENF NPOMD: Mike Karolyh d NPOAMD: M8 Humer
ﬁnﬂhﬂ Sorings. CO #.’L"'&“ S s mm um:éﬁxmm WWOG/Syracusa, NY*
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MAXx TOLKOFF

mtolkoff@radioandrecords.com

ALTERNATIVE _

PARTONE OF A Two-PART SERIES

NeoIsNot A Format

Areweany closer to understanding this approach to Alternative?

Let me immediately point out, mostly for those of
you with the attention span of a fruit fly, that the above
headline is actually part of a broader statement about
“neo” from consulting firm Jacobs Media, the company
that coined the term last year. I wouldn’t want you
thinking that I'm about to spend a few thousand words
bashing an approach to Alternative that might, if ex-
ecuted properly, save it. Far from it. But if neo is going
to work, it may be time to address some of the

misperceptions about it.

A couple of months ago Jacobs
Media wanted to update its clients on
the progress of the “neo
movement.” It had been
about six months since the
flurry of activity in our for-
mat at the end of 2003 that
saw some Classic Alterna-
tive flips at the same time
as some high-profile heri-
tage stations chose to hit
the reset button and blow
up their current approach
to Alternative. All of it got
lumped into the neo bag.

If you had been paying attention to
any of the 15 billion words that have
been written about the subject by me
and various other trade scribes over
the last six months, I wouldn’tbe writ-
ing this column today. But you didn't,
and now [ have to aggravate my car-
pal tunnel syndrome.

First, Classic Alternative is not neo.
Itis exactly what the name says: a sta-
tion, much like Classic Rock, that plays
only time-tested hits and no currents.
In the case of Classic Alternative, it's
songs you never heard on mainstream
AOR stations in the same period that
Classic Rock draws its hits from. Except
for, perhaps, U2. And The Cars. And
maybe The Pretenders. Oh, and may-
be a few other bands that overlapped.
But not many. And that's not neo.

Dave Beasing

Second, if you take away absolute-

ly nothing else from the column this

week, try to absorb the fol-
lowing words from Jacobs
Media to its clients about
neo: “Itis not a format, but
a set of values.”

Everything Zen

Neo can’t be described
succinctly in one clever
phrase. Jacobs Media
points out that the neo ap-
proach questions many of
the traditional ways we interface with
our audiences. Instead of program-
ming to listeners, neo integrates the
audience into the process. It gives lis-
teners a voice and the ability to make
their feelings and ideas known.

Further, the neo attitude assumes
that listeners have something to con-
tribute to the product and that, in the
process, they will grow more attached
to it. Neo rejects some of the standard
industry thinking, like “Listeners
don’t really know what they want.”

Neo gives some validity to listen-
ers’ oft-expressed complaints about
song repetition, predictability and
lack of variety while finding a balance
that respects the time-honored tenets
of successful programming.

This is not normal consultant-
speak. Frankly, it's a little creepy. Late-

First, Classic Aiternative is not neo. It is
exactly what the name says: a station, much
like Classic Rock, that piays only time-tested

hits and no currents.

ly, when I talk to Paul or brother Fred
Jacobs or their Alternative brain, Dave
Beasing, I feel like I'm listening to
David Carradine’s lost dialogue from
the Kung FuTV series. But it all makes
sense, really. It's the kind of radio that
used to be practiced in this country
before the dreaded “C-word” entered
the industry vemacular.

Dave, in fact, has been the Jacobs
Media point person for all things neo
for the past couple of years (don't for-
get, one of Jacobs’ clients, KBZT/San
Diego, has been the long-running lab
experiment here), and he can actually
un-Zen and return to planet Earth
when discussing the phenomenon. “I
wish [ could send, as consultants have
in the past, a format in a box,” sighs
Dave.

Jacobs Media
points out that the
neo approach
questions many of
the traditional
ways we interface
with our
audiences.

"I do not have the neo radio FedEx
that I can send to the next client or
potential client who calls. This is not
an easy putt. This requires the local
programmers to develop systems for
listening to the listeners, then take ac-
tion based on what the listeners say
they want and explain to the listeners
that that's why they're taking those
actions. That's what neo radio does.

“And as complicated as that might
sound, it gets even more complicated,
because each mrarket is so different in
what listeners say about their priori-
ties: what really matters to them, what
type of music vou should play, how
deep it should be, which of the per-
sonalities they‘re really into, whether

R&R September 10, 2004
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HERE

PICTURES OF YOU curiousty, Robert Smith from The Cure found
himself in Phoenix recently for no apparent reason. After getting a Big Guip and
a microwave burrito from a 7-Eleven he wandered into KEDJ to ask directions
to Los Angeles. PD Marc Young (r) recognized the wayward heritage Alternative
hero and got Mr. Smith to pose for a picture.

to support local bands and which lo-
cal bands to support. The local music
scenes are different in each market.”

Applying The Principles

It's been a busy year for Dave so far.
The success in San Diego prompted
those much publicized changes in Se-
attle; Portland, OR; Atlanta; and oth-
er markets. Which, of course, has had
the snowball effect of generating even
more interest, even in formats other
than Alternative. Dave says Jacobs has
stations applying the principles of neo
radio that have gone far beyond what
Alternative is doing — Classic Rock
and Active Rock clients, for example.

"“Qur greatest fear was that people
would misinterpret this as being a set
of tactics and listen to a station in San
Diego or Denver or Seattle and mere-
ly apply the tactics from one of those
stations in their own market,” Dave
says. "That’s not how neo radio
works, unfortunately. We wish it did,
because it would be so much easier for
us.”

Bluntly, neo is not a series of liners
that you can steal and throw on the air.
Therefore, it isn't something that you
ought to dive into rashly. However, it
does start with “Hey, our ratings suck!
What are we going to do about it?”
asked Dave to give us the neo ap-
proach in three different areas: pro-
duction, on-air delivery and the mu-
sic.

About production, he says, “The
frantic production style of the format
circa 1995 was brilliantly executed by
many stations at the time, but it's been
done. It's over. It's probably being
copied on three other stations in your
market. Now it's about being very
honest, very sincere and self-deprecat-
ing. And nota lot of bips, boops, baps,
scratches, splashes and explosions.
The audience is, frankly, not im-
pressed by thatanymore. All they hear
is something like the teacher on the
Charlie Broum cartoons.

“You may think you're delivering
this very compelling, exciting mes-
sage that’s highly produced, but what
they hear is, ‘Explosion, followed by
radio station saying things about itself
that I don't care about, followed by an-
other explosion.’ That s, they just hear
‘Blah blah blah, wah-wah, wah-wah.’

“In fact, there was a situation re-
cently, a focus group, where I played

www americanradiohistorvy com

“| wish | could send,
as consultants have
in the past, a format
in a box. | do not
have the neo radio
FedEx that | can send
to the next client or
potential client who
calls.”

Dave Beasing

a very densely produced piece of pro-
duction that the imaging director at
the station was proud of. Talented
guy; he’d produced this thing that
was 10 seconds long and said some-
thing about new music in the middle
of it.

“I played it for a room of 13 guys,
and one out of 13 told me it was about
new music after I played it. And this
was in a conference-room setting,
where they were really focusing on
what they were listening to. The dense
production of the past is actually a
detriment to getting your message
across.

"“Going hand in hand with image
production is spotload. KBZT runs 10
units an hour in morning drive and
eight units an hour in the other day-
parts. It kind of makes one wonder if
Clear Channel’s recently adopted com-
mercial-reduction policy is a response
to some of the neo principles in action
or, more to the point, the publicity the
neo approach is gamering, since there's
not only been national press about neo
radio, but also recent surveys suggest-
ing that both listeners and clients are
none too happy with 17 or more spots
per hour anymore.”

In two weeks: We cover on-air deliv-
ery, the music and why Dave Beasing
thinks the Alternative format in general
is back.
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Most Added
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ARTISTTITLE LABEL(S) ADDS
JIMMY EAT WORLD Pain f/nterscope/ 1"
NICKELBACK Because Of You (Roadrunner/IDJMG) 9
SUM 41 We're All To Blame fisland//OJMG) 7
CAKE No Phene (Columbia) 7
SOCIAL DISTORTION Reach For The Sky (Time Bomé) 7
USED Take It Away (Reprise/ 6
EXPLOSION Hera | Am (Tarantula/Virgin) 6
MODEST MOUSE Ocean Breathes Salty /Epic/ 5
RIDDLIN' KIDS Stop The World /Aware/Cokimbia) 5
Most
Increased Plays
TOTAL
LAY
ARTIST TIE LABELS) INCREASE
JIMMY EAT WORLD Pain finterscope/ +392
USED Take It Away fReprise) +203
SUM 41 We're All To Blame (Island/{DJMG) +185
SOCIAL DISTORTION Reach For The Sky (7ime Bomby +183
CAKE No Phone (Columbial +159
MODEST MOUSE Ocean Breathes Salty /Epic/ +122
MUSIC Freedom Fighters {Capitol} +119
MUSE Hysteria (EastWest/Warner Bros) +98
MARILYN MANSON Personal Jesus Nothing/interscope) +97
SNOW PATROL Run /A&M/interscope/ +80
Most
Played Recurrents
’ TOTAL
ARTIST TITLE LABEL(S} PLAYS
INCUBUS Talk Shows On Mute (Epic/ 816
SHINEDOWN 45 (Atiantic) 775
JET Cold Hard Bitch (Atéantic/ 44
LINKIN PARK Lying From You (Warner Bros.) 626
311 Love Song (Volcano/Zomba) 622
SWITCHFOOT Meant To Live fRed /nk/Columbia) 559
BLINK-182 | Miss You {Geffen/ 553
INCUBUS Megalomaniac /Epic/ 550
WHITE STRIPES Seven Nation Army (Third Man/V2/ 528

New & Active

MUSIC Freedom Fighters {Capitoll

Total Plays: 209, Total Stations: 20, Adds: 1
AUTHORITY ZERO Mexican Radio (Lava/

Total Plays: 208, Total Stations: 16, Adds: 1
NONPOINT The Truth fLava/

Total Plays: 192, Total Stations: 10, Adds: 0

SECRET MACHINES Nowhere Again (Reprise/

Total Plays: 180, Total Stations: 19, Adds: 4

KEANE Somewhere Only We Know finterscope/

Total Plays: 174, Total Stations: 11, Adds: 0
FEATURES The Way It's Meant To Be Universal)

Total Plays: 170, Total Stations: 13, Adds: 0
PRESIDENTS OF THE UNITED STATES Some... findependent)
Total Plays: 162, Total Stations: 13, Adds: 1

STREETS Dry Your Eyes (Atlantic)

Total Plays: 148, Total Stations: 10, Adds: 2

CURE AltEnd (Geffen/

Total Plays: 146, Total Stations: 16, Adds: 0
MORRISSEY First Of The Gang To Die (Sanctuary/SRG/
Total Plays: 140, Total Stations: 12, Adds: 1

Detailed station playlists for all R&R
reporters are available on the web at
www.radigandrecords,com.
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Wk WX ARMST TITLE LABEL(S i skR n}%‘n‘fc: b e
1 1 LINKIN PARK Breaking The Habit (Warmer Bros.) 2457 -39 163457 14 70
2 o GREEN DAY American |diot (Reprise/ 2343 +23 172510 5 74{0
3 3 THREE DAYS GRACE Just Like You {Jive/Zombal 1942 174 128629 23 640
5 4 KILLERS Somebody Told Me (/s/and//DJMG/ 1837 7 113052 18 61/0
7 o BREAKING BENJAMIN So Cold /Holywood) 1770 +9 104233 19 6011
6 6  SLIPKNOT Duality {Roadrunner/IDJMG) 1667 101 85743 21 5710
4 7 FRANZ FERDINAND Take Me Cut /Domina/Epic) 1667 -250 133756 20 63/0
8 o CHEVELLE Vitamin R {Leading Us Along) (Epic/ 1626 +56 107480 6 6910
9 o LOSTPROPHETS Wake Up (Make A Move) (Columbia) 1475 +40 66767 14 64{0
n @ PAPA ROACH Getting Away With Murder (Geffen/ 13717 +65 65081 8 62/0
14 m VELVET REVOLVER Fall To Pieces (RCA/RMG) 1335 +75 98811 8 651
12 12 BEASTIE BOYS Triple Trouble (Capitol/ 1266 -46 66513 10 70{0
13 13 HOOBASTANK Same Direction {/s/and/(DJMG) 1250 -22 62401 9 6311
10 14 DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscope/ 1163 218 71385 16 58/0
15 15 SEETHERf/AMY LEE Broken (Wind-up) 1055 87 66610 22 43)0
19 @ COHEED AND CAMBRIA A Favor House Atiantic (Columbia) 1035 +11 57606 " 610
17 17 MODEST MOUSE Float On (Fpic/ 1035 -33 98869 26 5710
18 18 CROSSFADE Cold [Columbia) 1033 ‘5 Ny 16 4443
16 19 VELVETREVOLVER Slither (RCA/RMG) 1033 55 94051 22 55/0
20 @ YELLOWCARD Only Cne (Capitol) 1021 +4 49556 " 550
28 @ JIMMY EAT WORLD Pain finterscopel 1020 +392 80257 2 64/11
22 22  TAKING BACK SUNDAY A Oecade Under the Influence (Victory/ 947 -2 51475 " 54{0
23 23  ALTER BRIDGE Open Your Eyes (Wind-up} 811 -32 32443 10 3910
25 @ A PERFECT CIRCLE Blue (Virgin/ 9 +24 28341 6 4amn
27 @ SNOW PATROL Run (A&M/interscape) 729 +80 37015 7 43/0
21 26 JET Rollover 0.J. (At/antic) 663 -339 30957 10 55/0
29 € KORN WordUp Epic/ 640 +45 @817 5 3N
kil @ SKINDRED Nobody /Lava/ 586 +55 221758 6 39N
36 @ CAKE No Phone (Columbia) 541 +159 22252 2 a7
34 @ MOOEST MCUSE Ocean Breathes Salty (Epic/ 537 +122 33609 4 40/5
33 @ FUTURE LEADERS OF THE WORLD Let Me Out /£pic/ 500 +81 15154 9 2810
42 @ SUM 41 We're All To Blame {/s/and/IDJMG) 467 +185 35410 2 4317
26 33 STORY OF THE YEAR Anthem Of Our Dying Oay Maverick/Reprise) 464 193 23378 20 40/0
37 @ MUSE Hysteria (FastiWest/Warner Bros.) 459 +98 14564 3 3813
46 @ USED Take It Away (Reprise) 455 +203 32217 2 446
30 36 SALIVA Survival Of The Sickest siand//DJMG) 441 -85 14786 12 25(0
38 @ GOOD CHARLOTTE Predictable (Epic/ 436 +76 33255 2 2712
24 38 HIVES Walk Idiot Walk (/nterscapel 425 -407 13941 13 410
32 39  GODSMACK f/DROPBOX Touche (Republic/Universal) 408 57 16139 8 310
35 40  STROKES The End Has No End /RCA/RMG) n 13 12505 5 3210
40 @ INTERPOL Slow Hands (Matador/ 349 +27 34846 3 231
4 42  BEASTIE BOYS Ch-Check It Out (Capitoll 308 1 18654 19 310
39 43  NEW FOUND GLORY Failure’s Not Flattering (What's Your Problem) (Geffen/ 308 15 8425 5 26{0
@ MARILYN MANSON Personal Jesus (Nothing/Interscope) 261 +97 24418 1 16/3
@ SOCIAL DISTORTION Reach For The Sky (Time Bomb/ 248 +183 41257 1 1917
43 46  NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/IDJMG) 244 -30 12084 17 12/0
@ SHINEDOWN Simple Man /At/antic/ 239 +58 9689 1 1614
49 @ DENVER HARBOR Picture Perfect Wannabe (Universal) 225 +13 4261 2 2210
44 49  G.LOVE Astronaut (Brushfire/Universal) 215 -40 8247 8 171N
45 50  EARSHOT Wait (Warner Bros.) 214 -40 6516 17 10/0
75 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/29-9/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004,
The Arbitron Company). © 2004, R&R, Inc.
TH
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~
America’s Best Testing Alternative Songs 12 +
For The Week Ending 9/10/04

¢ RateTheMusic.com

e Persons Men  Women
Artist Title (Label) ™ LW  Familiarity Burn 18-34 18-34 18-34
GREEN DAY American idiot (Reprise/ 417 413 86% 8% 404 407 4.00
KILLERS Somebody Told Me (/s/and/l0JMG) 4.15 4.09 86% 16% 4.18 4.05 432
TAKING BACK SUNDAY A Decade Under... (Victory/ 410 4.15 63% 8% 3.96 374 4.18
BREAKING BENJAMIN So Cold /Hollywood) 395 393 81% 15% 387 3.78 3.97
DASHBDARD... Vindicated (Vagrant/Interscope/ 39 488 9% 28% 3.88 3.65 410
YELLOWCARD Only One (Capitol 389 4.08 83% 12% 379 3.65 391
FRANZ FERDINAND Take Me Out /Domina/Epic) 3.82 3.88 92% 30% 389 386 3.92
LDSTPROPHETS Wake Up (Make A Move) (Columbia/ 381 392 89% 18% n 3.61 3.81
THREE DAYS GRACE Just Like You (/ive/Zomba) 380 394 94% 2% 378 357 398

STORY OF THE YEAR Anthem Of... Maverick/Reprise) 380  4.00 90% 26% 368 342 392
COHEED AND CAMBRIA A Favor House Atlantic Columbia) 3.78  3.83 62% 13% 3.59 346 3.76

INCUBUS Talk Shows On Mute Epic/ 375 381 4%  33% 376 382 380
LINKIN PARK Broaking The Habit (Warmer Bros) 371 381 9%  A0% 367 3@ 3.
HODBASTANK Same Direction /island/iDJMG) 370 388 85%  18% 358 346 370
CHEVELLE Vitamin R (Leading Us Along) /Epic/ 370 370 59% 1% 366 345 393
CROSSFADE Cold fColmbia) 368 375  G1%  13% 355 348 367
VELVET REVOLVER Fall To Pieces /RCA/AMG) 367 358  B1%  10% 3N 318 363
MODEST MOUSE Float On /Epic/ 365 372 91%  34% 384 381 387
VELVET REVOLVER Siither /RCA/AMG) 363 384  83%  30% 367 375 357
PAPA ROACH Getting Away With Murder (Geffen) 361 354 68%  12% 351 343 361
A PERFECT CIRCLE Bue Vigin) 361 374 4% % 358 346 375
ALTER BRIDGE Open Your Eyes Windup) 354 343 72%  18% 333 343 334
SEETHER fIAMY LEE Broken (Wint'up/) 353 357 91%  40% 354 351 356
SHINEDOWN 45 (Attantic) 351 358  82%  29% 339 335 343
JET Roltover D.J. fAtlantic) 349 348 B4%  26% 342 338 351
SLIPKNOT Duality fRoadrunner/tDJMG) 346 338 19% 5% 345 345 344
HIVES Walk Idiot Walk finterscape) 334 326 % 2% 319 3% 312
SALIVA Survival Of The Sickest fisland/I0JMG) 330 325 63%  16% 313 302 325

Total sampig size is 414 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total famifiarity the, ige of who recognized the song. Tolal burn represents the number of responden’s who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the formal/music preference. Rate TheMusic.com resut’s are not meant
fo replace callout research. The results are intended to show opimions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM sysiem, Is available lor local radio stations By calfing 818-377-5300. RateTheMusic.com data is provided by

PLAYING THE YELLOWCARD waat do you do in San Diego on your down time?
Hang out with the exciting kids at XTRA (91X). That's what Yellowcard did recently instead of
going to the donkey show in Tijuana. Pictured here (I-r) are 91X MD Marty Whitney; Yellowcard's
Pete Mosley; Capitol's most intelligent and attractive promo expert, Mel Scull; the band’s Sean
Mackin; 91X PD/OM Jim Richards; and the band’s Ryan Key and Ben Harper,

t's hard to believe, but Linkin Park

are No. 1 again! ... Green Day
move to the No. 2 position, but
they are trying harder ... Breaking
Benjamin are heading for the top,
moving 7-5 this week ... Other-
wise, the top 10 is pretty quiet ...
Papa Roach go 11-10 ... It's not till
we get to the 20s and 30s that
things start to heat up ... After only
a couple of weeks, Jimmy Eat World go 28-21 ... A Perfect Cir-
cle go 25-24 ... Snow Patrol hang in there, 27-25 ... The fabu-
lous “Word Up” from Korn inches up 29-27 ... Sum 41 waste no
time in going to No. 32 after only two weeks on the chart ... Keep
Your Eye on the Movement: Skindred, Cake, Muse, The Used,
Good Charlotte ... New to the Chart This Week: Marilyn Man-
son, Social Distortion, Shinedown ... Most Added: Jimmy Eat
World, Nickelback, Sum 41, Cake, Social Distortion, The Used,
The Explosion ... Most Should Be Added: Riddlin’ Kids, Social
Distortion, Flogging Molly, The Explosion, My Chemical Ro-
mance and Breaking Benjamin (15 holdouts — get with it, dudes!).

— Max Tolkoff, Alternative Editor

\ Mediabase Research, a division of Premiere Radio Networks. Y,
- N\
Reporters_.
Stations and their adds listed alphabetically by market
WHRL/Albany, NY* WAVF/Charleston, SC* IMX/Betroit, MI* WRZXIndianapolis, IN* WLUMMitwaukee, WI* 0CL/Orlando, FL* XCXOURiverside, CA* WXSRTallahassee, WHFS/Washingtan, 0C*
n-;nl{-cu%m B aeston, so:numu‘lmm 7D Scot comess n:rol“-ym': * bt u/xrxnl;nmcm nu:m-'lcl:- L P L Mt
PD; Liss MD: Suzy Boe APD: Viace Camnora MO: Mickag! Young 3 IN KIDS APO/MD: Daryl James. PD: Dale Fiist APD: Libby Carsiensen
MCKELBACK No Adds MD: Matt Frankin No Adds 2 SHIN. No Adds APDAD: Noathesd MD: Pat Femise
AT WPLA f WHTGMonmouth, NJ* i ephia, PA” - R
. acksonville, FL* g : g .
KTZ0/Albuquerque, NM* m.?ﬂ""m' KHRO/EI Pas, TX* OM: Gall umi . PO: Mike MD: Oan Fein m%“mm' o x'.s"p'..".TZ.".L’.'.' i
PD: Scotl Soshrada Pl OM: Mk Pragion AP 250 Commey APOIND: Bisn Pailipe £ P los Bunce : Shok
N ea Caty A MAGINES ottty AUTORIY 2240 AP Vel 2 600D CHARLOTTE
HEr VELVET REVOLVER Mo Adds WORLD . KEOJ/Phoeaix, AZ* D rce Coma WWDC/Washington, 0C*
1 SOGIAL DISTORTION KoRN KMBY/Monterey, CA' OM: Lawea Have LY PO: Jos Beviocama
JIMMY EAT WORLD WRZK/Johnson City* POMD: Ales APD: Dead Ak Dave KFMA/Tucson, AZ* O
) K(NAF ayetieville, AR MODEST MOUSE 1 OF THEUMTED STATES | MD: Robin Nash Ksa ¢ . PD: Mati Spey 5 DONNAS
WNNX/Atlanta, GA' WKQX/Chicago, IL* PO/MD: Dave Jackson JSMMY EAT WORLD GECAET MACHINES 10 SOCIAL DISTORTION KXQIH_ i Lake City, UT APOMD: mu- Kallso
DAPO: ok i Wwawchicago, 18 T £ WORLD UseD ST el P o o I
S eSSy ke 12 e KRBZKansts Ciy, MO* WBLZashvie, TN e BeroRmon KMV Tua, OK°
PD: Greg Berpen OM; Jim Patrick KZON/Phoenix, AZ* " le
WUSE/Atlantic City, NJ* o 2 GOOD CHARLDTTE APD: Lazle POMD: Ress Schenct P0: Kevia Masaidn 5 PD;
0 A Parincte T WAQZCincinnati, O MO: asen Uisnet No Adds O Witie Lowis KBZI/San Diego, CA' Pkt L s&;uwmum.nc
APD: Scalt Relly MCKELBAC KFRR/Fresno, CA' TR Yookt wouse APaiD: M meloe 1 RIDOLIN DS BN S L]
50: Heves Bagpepert SOCIL DISTORTION PR Ceis Seskss KKND/Mew Orleans, LA Ho Adds e ol
SHINEDOWN . Nohats WNEZ/Xoaxvills, TN e e WXDXPittsburgh, PA* WPBZ/W. Palm Beach, FL* 7 it REVOVER
T WXTWCleveland, OH P ey pro T, PO ke Hoscus XTRAS2n iego, CA® : dobn 0'Conmell 7 BEAETE BOYS
ety Grse, — =2 R Wi | B T ¢
COLLECTIVE SOuL 0: Tie “Slals” OM/PD: Joba Roz ' 2 JINAY EAT WORLD MD: Marty Whlsey RIDOUIN' KIDS 7 isin
APD: Fitz Madrid .
. Shteoow KFTEALatayette, LA WXRKMew York, NY:
Aaouhet, S ornon e 3 e T e M Partond TSt i, CA
70 lelody Lo 1Use 12 AMMY EAT WORLO Ho Adds MG Brian R pe
MD: WARQ/Columbia, SC* ] suuso%nz - Mo Adds 1 BREAKING BENJAMIN
UMY EAT WORLD 0 Do P WXTWEL Wayne, IN* WRRV/Bewburgh, NY
PD: Oon Walkes KTE/Lss Vegas, NV* PO: Andrew Bocis: KNRK/Portiand, OR* musan Jose, CA*
WRAAUBirmingham, AL* EXPLOSION APD: Wt Joricha PD: Chris Ripley No Adds. PD: Mark Hamiloa D: Joba Allers
PD: Ssten Groves lltiihvh 0: Carty Brown ::vmm 2 DUB X P‘UWEHH:I
O Mark WWCD/Columbus, OH* S tOOwN No Adds . 2 FRANZ FERDINAND
"R e . oL " S o MEDIABASE
5 ek ovve o KROQALts m , CA* MD: Ml 4 Dae anoces N\
0 CROSSFADE WARLYN MANSON PD: Kavia We WBRWProvidence, AI* 13 MUSIC "
KOxR/Baise, | APO: Gune Sandhloom STREFTS PD: Seth Resier 12 AMBULANGE *Monitored Reporters
OM: Can MeCally WGRD/Grand Rapids, WI® frplraball S00C GrLorTe : Aoty Yon 11 SECRET MAGiaNES
PO: Eri Kristenssn KDGE/Dallas, TX* b i Ho Adds 7 8 CAOSSFADE
MO: Joremi i PE: Duses Doberty Sy Dtnc XORXDdessa, TX TROSSFADE e 83 Total Reporters
No Adds APOAMD: Alsn "EXPLOSION PO Mickae! Tod o T
SECheT WABNES WLRS/Louisville, KY* il . SOCIAL DISTORTION "
. 5 5 e T 24 VELVET REVOLVER KRzQmens, NV 75 Total Monitored
WBCN/Boston, MA WXNR/Greenville, NC 1 S 41 17 MY EAT WORLD = KNDD/Seattle, WA
FD; Lave Wik WES Dagon, OH° . INSTRUCTION TS PR ot Dok O Pl Ml -
ondds o oy ol i N fjookus 3 SOCIAL DISTORTION APD:Jm xater 8 Total Indicator
M0: Soomer . KHBZ/Oidahoma City, 0X°* .
WMAD/Madison, Wi : g WOYLRichmond, VA
WEDGBattalo, NY* e YUCDMoselels, HI* OM: ik Fars gty PO Mk T Did Not Report, Playlist Frozen (1):
F0: Lomty Diosn § hoomasTa #0: domle ol PD: e Sroms o hds i 5 o Mates WEEO/MHagerstown
s . 2 2 Wkrsose B2
. RiOriando, FL*
KTCL Do, CO WMESMamghis, TH® o WAL Richood, VA° .
WBTZBurlinglon APD: Rich Rubin XTBZMousion, TX* A e PO: Pal Lyuch 0ft: B Cobid WKRI , WY’
APh: ko s . ke E0: e Rickrs 1 AERFECT GRGLE A s Dciasman i AP0 T bette
bo ] 1S4 S SUM A1 JNIY EAT WORLD No A JMMY EAT WORLD NoAdds )
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JOHN SCHOENBERGER

TRIPLE A

September 10, 2004 R&R ® 69

Jjschoenberger@radioandrecords.com

How Triple A Listeners
Hear And Buy Music

Continued from Page 1

According to Rahn, “Both
the radio and record indus-
tries have a clear need to un-
derstand how these trends are
impacting their businesses to-
day and to make some educat-
ed guesses about how they will
impact business tomorrow.”

The online survey was con-
ducted by placing a link on the web-
sites and in the e-mails of 15 Triple A
radio stations between june 23 and
July 16. The stations were WBOS/Bos-
ton; WXRT/Chicago; KBCO/Denver;
WTTS/Indianapotis; WOKI/Knox-
ville; WFPK/Louisville; WMMM/
Madison; KTCZ/Minneapolis; WFUV/
New York; WXPN/Philadelphia;
KINK/Portland, OR; KPR1/San Di-
ego; KFOG/San Francisco; KMTT/
Seattle; and WNCS/Burlington, VT.
SBR used online-survey tools provid-
ed by SuperSurvey.

The surveys were completed by
7477 respondents between the ages of
18 and 54 representing almost all 50
states. Bradley and Rahn caution,
however, that because of the web-
based and voluntary nature of the sur-
vey, this data is not necessarily repre-
sentative of the general population,
the general radio-listening audience
or even the general Triple A-listening
audience. Nevertheless, certain im-
portant trends can clearly be gleaned
from the results.

The Goals

As mentioned, this survey was con-
ducted for a presentation at the 2004
R&R Triple A Summit. Bradley and
Rahn presented the results and mod-
erated a panel consisting of Mark
Ramsey from Mercury Research, julie
Muncy from Warner Bros. Records
and Haley Jones from KFQG/San
Francisco, who discussed the findings.

The things Rahn and Bradley set
out to learn in the survey included:

* How satisfied are Triple A listen-
ers with radio?

¢ What are the music-buying hab-
its of Triple A listeners?

* How much do Triple A listeners
listen online?

¢ How much do Triple A listeners
download music (free or paid)?

* What's the impact of music
downloading on radio listening? On
CD buying?

* What's the impact of iPod /M3
players on radio listening? On CD
buying?

¢ Are Triple A listeners aware of
and interested in satellite radio?

The demographic breakdown of
the respondents was as follows: Eight
percent (634) were 18-24, 25% (1,871)
were 25-34, 34% (2,528) were 35-44,
and 33% (2,444) were 45-54. The group
skewed a bit on the female side, at
59%. To set a base of understanding,
respondents were polled in the fol-
lowing general categories:

Ways they listen to music each
week:

FM radio 98%
CDs purchased 96%
Mix CDs 52%
FM on Internet 23%
MP3s on computer 21%
Cable channels 17%
Internet-only channels 14%
iPod/MP3 player 13%
Other 11%
Satellite radio 4%

Ways they listen to music most
each week:

FM radio 64%
CDs purchased 19%
FM on Internet 4%
Mix CDs 3%
iPod/MP3 player 2%
Internet channels 1%
Satellite radio 1%
Cable channels 0%
Which they listen to more:

Age Radie  Other
45-54 74%  26%
35-44 69% 31%
25-34 58%  42%
18-34 51%  49%

Total group 67%  33%

For younger respondents, alterna-
tive sources of discovering music,
such as the new media options, are
gaining popularity. However, when
the entire survey group was asked,
“How satisfied are you with the mu-
sic and programming you hear on
the FM stations you listen to most?”

wwwW americanradiohistorv com

over 75% of the respondents gave
radio a 7 or higher on a scale of
1-10.
Buying Music

Next, the survey looked at

how the group obtained mu-

sic. Buying CDs was still the

primary method for Triple Alis-

teners, but downloading singles
and CDs is gaining momentum.

All the ways they obtain music:

Buy full CDs 97%
Via friends 58%
Free file-sharing 25%
Buy single downloads 15%
Buy CD downloads 7%
Other 6%

To go deeper, when asked the pri-
mary way they obtain music, 86% of
Triple A listeners said they still buy
CDs. All age groups buy CDs as
their first choice. As you get into
younger demos, though, the per-
centage drops.

“As choices have
increased, a big
question is: Has the
radio industry given
listeners better and
more compelling
reasons to still listen
to radio?”

John Bradiey

Asexpected, 18-34s lead the way in
free file-sharing, with 23% saying that
is how they get music most often.

All the places they buy CDs:

Music store 72%
Large retailer 1%
Online retailer 50%
Used store 44%
Bookstore 38%
Other 10%
Paid site 8%

existed even a few years ago.

CDs than the average.
average listener, not less.

places to buy CDs.

SBR Triple A Listener-
Survey Findings

One of the key findings of SBR Creative Media’s survey of
Triple A listeners on radio-listening and music-buying hab-
its is that perhaps radio needs to be as concerned as (or
more than) the record industry about listeners who have
adopted music downloading and iPods/MP3 players.
Other key findings from the research project:
* Listeners have many more choices for listening to music than

¢ iPod/MP3 player users (13% of the total survey group} and
downloaders (21% of the total} spend far less time listening to music on
the radio than the total survey group.

* iPod/MP3 player users and downloaders are more likely to buy

* Streamers {50% of the total} listen to radio as much as the
* Large retail stores and traditional record stores are still the top

* A significant number of Triple A listeners shop for music online.

» Over haif of Triple A listeners buy one or more CDs a month.

* Personally bumed mix CDs, like the mix tapes of years past, are a
popular way for people to listen to music.

* Satellite radio, while it enjoys high awareness, has a way to go in
convincing Triple A radio listeners to subscribe.

The results are from an online survey of Triple A listeners conduc-
ted by SBR Creative Media with 15 Triple A stations from June 23-July
16, 2004.For complete results, visit www.sbrcreative.com.

Where they are most likely to buy
CDs:

Large retailer 34%
Music store 25%
Online retailer 17%
Used store 9%
Bookstore 8%
Other 5%
Paid site 2%

Today there are countless ways to
buy music, yet almost 75% of the re-
spondents stilt go to an actual store to
buy CDs. About half have purchased
music online. Other questions re-
vealed that 54% of Triple A listeners
buy one or more CDs per month and
thatall age groups buy about the same
number of CDs.

Also revealed was that the young-
er the person, the more likely they
were to purchase music at a large re-
tailer such as Best Buy. The older the
person, the more likely they were to
buy at an online retailer, like Amazon.

Downloading
And Streaming

Of the total survey sample, 52%
said they have never downloaded
music for free, while 28% said they
used to but no longer do.

Why they stopped free downloading:
Lawsuits/copyright concerns 54%
No time/lost interest 35%
Other 21%
Legal options now available 19%

Thissurvey categorized download-
ers as people who paid for music or
got it for free off the Internet at least
once in a typical month. According to
the results, 21% of Triple A listeners
are active downloaders. Not surpris-
ingly, the younger they were, the more
likely they were to download.

Downloaders by age:

18-24 42%
25-34 27%
35-44 18%
45-54 13%

But what about downloaders and
radio listening? The results indicated
that 67% of the total sample listen to
radio more than to other sources,
while 47% of downloaders listen to
radio most — that means more than
half use a source of music other than
radio.

One conclusion that can be drawn
is that although illegal fite-sharing is
certainly hurting the music industry,
both illegal and legal downloading
are having a significant impact on ra-
dio-listening habits.

What sources of music entertain-
ment are competing with radio? Half
of Triple A listeners surveyed are
streamers, meaning they have listened
to something online in the past month:
a local station, a station in another city,
an Internet-only channel, a specialty
web channel and so on. Of these, 66%
said they listen to local FM stations
online, and 57% have listened to non-
local stations or Internet channels on
their computers.

However, unlike the downloaders,
streamers are more like the total sam-
plein terms of radio usage, satisfaction
and music buying, and they comprise
both light and heavy radio users.

Streamers....

o Are typical radio users and CD
buyers
o Are as satisfied with radio as the
total survey group
| isten to as much radio as the
total survey group
Continued on Page 72
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VW aamst TIME LBELS) A Rt AJ%echs wason o suows| oSt Addl ec!,.___.___
2 @ REM. Leaving New York (Warmer Bros, 478 +99 25235 3 251 |wwwurradds.com
1 2 BRUCE HORNSBY Gonna Be Some Changes Made (Columbial 432 17 20276 8 2210 E‘:J:;‘J;’;‘Tm‘ﬂ RS “’;’s
. ) onkey To Man (Last Highway)
3 3 FINGER ELEVEN One Thing (Wind-up/ 335 -32 20799 1" 1310 MARK KNOPFLER Boom, Like That (Warner Bras.) 6
5 o JOHN MELLENCAMP Walk Tall {isiand//DJMG/ 321 +3 19385 3 18/0 MICHAEL FRANTI Yes | Will Music/ 5
12 6 RACHAEL YAMAGATA Worn Me Down (RCA Victor) 276 +11 9600 12 20/0 KEANE Somewhere Only We Know fnterscape/ 3
10 o JAMIE CULLUM Al At Sea (Verve/Universal) 274 0 8738 14 1810 SARAH MCLACHLAN World On Fire (Arista/AMG) 3
6 7 NORAH JONES What Am | To You? (Bize Nota/EMC) m 32 16468 17 2100 ;;I\;'E‘:"{"T"&TJI:ES':;;"'S B';ES mﬂc':""” o e g
| lever Gonna Change (Wew Wes
7 8  BODEANS If It Makes YOl.l (Zoe/Rounder) 261 32 13366 15 19/0 GOV'T MULE Siackiaw Jozsbel ATORCARME) 3
4 9  COUNTING CROWS Accidentally In Love [DreamWorks/Geffen) 259 81 16744 19 2110
1 10  FINN BROTHERS Won't Give In (Nettwerk/ 258 -14 10781 8 2010
13 m JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Geffen) 253 +1 15374 5 1810
9 12 MODEST MOUSE Float On /£pic/ 245 -32 14076 12 1210
14 13 MINDY SMITH Come To Jesus (Vanguard) 244 -8 15066 25 21/0 Most
15 14  SCISSOR SISTERS Take Your Mama (Universal) 239 -8 10894 10 1410
16 15 MAROON5 She Will Be Loved (Octone//AMG) 218 5 7895 4 8/0 !_’,’.,creasedplay S oL
19 @ CARBON LEAF Life Less Ordinary (Vanguard) 210 +29 8577 4 15/0 PLAY
. ; ARTIST TITLE LABEL(S) INCREASE
17 m 0ZOMATLI (Whe Discovered) America? (Concord) 206 0 7596 9 15/0 R.EM. Leaving New York (Warner Bros.) +99
8 18  PHISH The Connection {At/antic) 204 17 8349 15 1710 CAKE No Phane (Calumbiz) +52
18 @ CROSBY & NASH Lay Me Down (Sanctuary/SRG) 20 +5 9389 7 16/0 MARK KNOPFLER Boom, Like That (Warner Bros.) +50
23 @  KEANE Somewhere Only We Know finterscope/ 160 +13 5065 2 16/3 | SNOWPATROL Run /A&M/nterscope) +46
24 €D  THRILLS Not For All The Love In The World (Virgin/ 158  +12  aa;m 3 15 | NEVILLEBROTHERS Bal Of Confusion fBack Porch¥areds)  +42
21 22 CHRISTINEMCVIE Friend (Koch 156 16 5851 4 1300 SARAH MCLACHLAN World On Fire (Arista/AMG) «41
(R ) ! KENNY WAYNE SHEPHERD Hey, What Do You Say (Reprise)  +37
@ CAKE No Phone (Columbia) 150 +52 9473 1 12/0 CARBON LEAF Life Less Ordinary (Vanguard) +29
27 @ FIVE FOR FIGHTING The Devil in The Wishing Well (Jane Says) /Aware/Columbia) 146 +13 3889 2 110 GAVIN DEGRAW | Don’t Want To Be (/AMG) +29
26 @ 311 Love Song Volano/Zomba) 146 +8 6748 16 1N G. LOVE Waiting (Brushfire/Universall +21
@ SNOW PATROL Run (A&M/interscope) 144 +46 6526 1 1611
28 €D  GOMEZ Nothing Is Wrong (Hut/Virgin) 137 +4 5998 4 BJ0
@ SARAH MCLACHLAN World On Fire (Arista/AMG/ 127 +41 6610 1 813
20 29  SHERYL CROW Light In Your Eyes [A&Mi/interscope/ 127 -49 3756 19 1410
22 30  BUTTERFLY BOUCHER Another White Dash (4&M/interscape) 126 23 3855 13 9/0 Mo st
25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Played Recurrents
of 8/29-9/4. Bullets appear on songs gaining plays or remaining flat from previous v/eek. If two songs are tied in totzi plays, the song with the larger increase in playsis | =
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total num>er of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number | ARTIST TITLE LABEL(S) ) LB
of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company | LOS LONELY BOYS Heaven (Or/Epic/ 248
(© 2004, The Arbitron Company). © 2004, R&R, Inc. D. FRANKENREITER f1J. JOHNSON Free (Brushfire/Universal) 165
New & Active , DAVE MATTHEWS Oh (RCA/8MG) 161
NORAH JONES Sunrise (Blue Note/EMC) 138
CHARLIE MARS Gather The Horses /V2/ TEARS FOR FEARS Call Me Mellow (Universal Music Entertainment) JET Are You Gonna Be My Girl /Atiantic) 129
Total Plays: 121, Total Stations: 11, Adds: 0 Total Plays: 107, Total Stations: 10, Adds: 0 LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 18
OLD 97°S New Kid (Vew West/ LOW MILLIONS Eleanor (Maahattan/EMC) DAMIEN RICE Cannonball (Vectar/Wamer Bros.) 107
Total Plays: 121, Total Stations: 10, Adds: 0 Total Plays: 102, Total Statioxs: 14, Adds: 2 ALANIS MORISSETTE Everything Maverick/Reprise) 104
.D. LANG Helpless Namesuch/ FRANZ FERDINAND Take Mz Out (Domino/Epic) COLDPLAY Clocks (Capitall 97
Total Plays: 117, Total Stations: 14, Adds: 0 Total Plays: 101, Total Stations: 4, Adds: 0 SARAH MCLACHLAN Fallen (Arista/AMG) 97
STEVE EARLE The Revolution Starts Now (£-Squared/Artemis) INDIGO GIRLS Fill It Up Again (Epic/
Total Plays: 110, Total Stations: 10, Adds: 1 Total Plays: 91, Total Stations: 11, Adds: 0 Detailed station playiists for all R&R
SIMPLE KID Staring At The Sun (Vector) KILLERS Somebody Told Me #sland//DJMG) H
Total Plays: 107, Total Stations: 12, Adds: 0 Total Plays: 91, Total Stations: 3, Adds: 0 reporters are available on the web at
www.radioandrecords.com.
Songs ranked by total plays
E-the——— e
Conclave Y g,
presents .E.:.,“LE;{.' 11
lalenTrak ™
Eacome a better air talent in just ONE day.
SATURDAY * SEPTEMBER 18, 2004 » CLEVELAND, OHIO
¥ Morning General Sessions :
t Lunch
t Aircheck Clinic o
(1st 60 registrants) SELECT LAKESHORE
t+ LUNCHEON KEYNOTE: $89/Limited supply!
A . Call 216-241-5100
The Cleveland Indians to reserve one, NOW!
Need to = Tom Hamiiton &
]ld ate * The Columbus Blue Jackets’
George Matthews
your t Cocktail Hour &
on-air skills? Cleveland Indians Baseball  * Tuition $59 at the door

- Details at www.theconclave.com or call 952-927-4467
A
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Vi WEX  ARTIST TITLE LABEL(S) 5 TS AUT%))‘IIEE wco oo | Most Added
6 o R.E.M. Leaving New York (Warner Bros.) 460 +114 5156 2 3312 www.rrindicator.com
1y o K ARTISTTITLE LABEL(S) ADDS
1 2 FINN BROTHERS Won't Give In (Nettwerk/ 449 6 5405 7 28/0 ELVIS COSTELLO Monkey To Man (Last Highway/ 7
2 3 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 430 -4 5469 9 26j2 MARK KNOPFLER Boom, Like That (Warner Bros.) [
5 o CROSBY & NASH Lay Me Down (Sanctuary/SRG/ 370 +7 4886 8 30/0 MINDY SMITH Fighting For It All (Vanguard) q
4 5  OLD97'S New Kid Wew West 355 14 3827 1 2610 BLUE NILE | Would Never (Sanctuary/SRG) 4
LA el RAY LAMONTAGNE Trouble (RA/RMG/ 3
13 @  JOHNMELLENCAMP Walk Tall (isand/iDJMG) 343 452 2893 3 220 | yaopiEINE PEYROUX Dot Wait Too Long Aounder 3
8 o RACHAEL YAMAGATA Worn Me Down (RCA Victor) 316 0 3538 12 19/0 NEVILLE BROTHERS Ball Of Confusion (Back Porch/Naradal 3
12 @  CHRISTINEMCVIE Friend (Koch/ 307 +13 23717 5 222 MICHAEL FRANTI Yes | Will (Music/ 3
3 9 PHISH The Connection (Atlantic/ 306 91 2025 15 20/0 Most
7 10 GOMEZ Nothing Is Wrong (Hut/Virgin/ 296 -31 2948 9 240 Increa Sed Plays
16 m JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Geffen) 292 +38 3758 6 231 Ay
9 12 JAMIE CULLUM Al At Sea (Verve/Universall 291 2 1908 18 150D ‘:::; 'L"LE_“‘:“S’ Vork e Bos) '*":‘;5:
. . .E.M. Leaving New York (Warner Bros. +
14 @ STEVE EARLE The Revolution Starts Now (E-Squared/Artemis) 288 +22 4918 3 2712 ELVIS COSTELLO Monkey To Man fLast Highway) +76
15 @ K.D. LANG Helpless (Monesuch) 269 +7 3292 6 250 MARK KNDPFLER Boom, Like That (Warner Bros.) +1
10 15  BODEANS If it Makes You Zoe/Rounder) 265 a4 1184 14 16/ | NEVILLE ““T"FERS Ball Dt Conf;i,sion /575* PorcliNarads) +:9
MINDY SMITH Fighting For it Al Vangua +56
18 @ KEANE Somewhere Only We Know finterscope/ 248 +16 4335 8 2 RAY LAMONTAGNE Trouble (RCA/AMG) 55
n 17 OZOMATLI {Who Discovered) America? (Concord) 246 -55 2293 14 17/0 JOHN MELLENCAMP Walk Tall fisland/iDJMG) +52
19 18 CARBON LEAF Life Less Ordinary (Vanguard) 1 -8 1916 7 19/0 MADELEINE PEYROUX Don't Wait Too Long (Rounder/ +39
. JOHN FDGERTY Deja Vu (AN Over Again) (DreamWorks/Geffen) +38
0 7 832 7 110
20 @  MODESTMOUSE FioatOn (aic/ el * 101 UMPHREY'S MCGEE In T Kitchen (S0t +38
17 20 NORAH JONES What Am | To You? (Blue Note/EMC) 191 -46 2560 17 14/0
22 @ DONAVON FRANKENREITER It Don't Matter (Brushfire/Universal) 188 +14 1072 3 14/0 d
26 @D  SCISSORSISTERS Take Your Mama Universal w w8 w8 un | Syndicated
24 23 THRILLS Not For All The Love In The Warld (Virgin/ 169 2 w3 3 s | Programming
25 24 WILCO I'm A Wheel (Nonesuch) 151 17 1766 8 1300 Added This Week
27 25  SIMPLE KID Staring At The Sun Vector/ 147 -1 1443 5 141 World Cafe — Dan Reed 215-898-6677
@ LOW MILLIONS Eleanor (Manhattan/EMC/ 143 +7 1184 1 121 No adds reported this week
Debut> 27  CHARLIE MARS Gather The Horses (V2) 134 3 866 1 120 Acoustic Cafe -Rob Reinhart 734-761-2043
30 28  DR.JOHN f/RANDY NEWMAN | Ate Up The Apple Tree (Blue Note/EMC) 134 -7 3216 3 1510 BEN HARPER AND THE BLIND BOYS OF ALABAMA Well Wel Wel
29 29  COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 133 12 560 18 8/0 BRUCE HORNSBY Heir Gordon
€)  KENNY WAYNE SHEPHERD Hey, What Do You Say (Reprise/ 132 +21 929 1120 JUDITH OWEN Smoke On The Water
RAY LAMONTANGE Trouble
35 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 8/29 - Saturday 9/4. STEVE EARLE The Gringo’s Tale
© 2004 Radio & Records. 5
-
Reporters T
Stations and their adds listed alphabetically by market
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i ?ﬁ? -'?é:us wm"ons ::2 h‘....ma::“ WDSTlPouﬂhkeepslz. NY § A WGTE CAE WA .
WD Baltimare. D 3 Cos1 Mt fii it e} ﬁ'a"m-':'mmu
“Mafthews™ Vasilikos WFPK/Louisville Ky 18 e o frifrsein
KBCO/Denver, CO* _m" owen 9 RAY LAMONTAGHE ELVIS COSTELLO KRSH/Santa Rosa, CA
PD: Scoft Arbough MOy SMITH ﬂv"é’ STAPLES mﬂm%
: Keeler T AN KSQY/Rapid City, SD Fovaee O BROTHERS KWMT Tucson. AZ*
KLRR/Bend, OR s costerio o ) PDMO: Chad Canson P SHrD: T Rchcts
OFO: n“: 2 :II‘:“LIE g:g:.u Adult Altemative/Network PETER CMCITTH Bhew
ﬂ%.m WDET/Detroit, MI WMMMldison wi* 9 DAMMEN RICE KTHX/Reno. NV* 5 TODTS AMD THE MAYTALS W/ ERKC CLAPTON
ELTON JOHN PO: Judy Adams OM: Rob Bracks wwwISavannah GA
H_‘IJMI& Bandyke Pu‘.‘cﬁm mr"l" PO: Hany Biysids M/PD: Bob Newma
4 ELVIS COSTELLO slnus :uum/uamu Ao arhd IW. llll Ilmll
KRVB/Boise, 2 MARK KNOPFLER sgcn 1 i roaesry
nmrn mn llccolly KTCZJanurnIix o nmnl:h:;“ € AN 10 lneers uosee wum/w.lmmgmn NC
WM\EI‘CMM 7 RS 1 W]
DONAVON FRARKIRREITIR ’V::f::/:cl.l:”::em City, NC el Lt i, : ﬁﬁm&m A0 e Glrlrl
WBOS/Boston, MA* ; ) oo
o s Yo imcapols, M- e o et
Mz KEWNY WAYME RO WNCW/Graenville, SC 'D:w- :n.smn:mmnn . )
I'];’"El!.lln:lal:au o o -“g(l:":'? - Monitored Reporters P‘DHEHED
APD: Martin Anderson o
%%&mag#r |§ :a:w‘;‘?;% - WZEWIMnmIe AL SR 60 Total Reporters MEI“ABASE
3 L FRISELL 'ﬂ Jﬂl ulﬁ! e ———
g LA o Chuk S 25 Total Monitored
. T CONVENT 3 NCLE DEVIL SHOW e —
%’f-‘.’é’ﬂ.“;"ﬂﬁ:ﬂm '.."":7;7..::“ - e} 35 Total Indicator
o Adds REM WBJB/Monmouth, NJ [
funs costeuo DM Tom Brennan WEST WOUAN G, e
] FD: Rich Rabinsan Did Not Report, Playlist Frozen (1):
MMVYCape Cod. MA PO b g ol I g WXPHPhiladelphia. PA WRNR/Baltimore, MD
? nws SOITHLO DS COSTELLD 3 n";”uw s
i 2 2 P oens NEVILLE BROTHERS Smors sam
- ,

www americanradiohistorv com


www.americanradiohistory.com

72 ® RaR September 10, 2004

How Triple A Listeners...
Continued from Page 69

* Buy as much music as the total survey
group

Streamers are the largest subset of the sur-
veyed Triple A audience — 50%. A case can be
made that radio should be embracing and serv-
ing the streaming audience online. Streaming
doesn’t appear to be hurting radio listening un-
less a particular station is not available online.

Satellite And Portable Players

At this time the Sirius and XM satellite ra-
dio services are approaching 3 million sub-
scribers. The companies’ awareness campaigns
seem to be working, as 76% of Triple A listen-
ers claimed they were aware of satellite radio.
Yet only 3% said they have subscribed. to XM
or Sirius, and only another 3% said they are
seriously considering it. In the short term, at
least, it seems that Triple A radio needs to be
less concerned with satellite radio competition.

However, downloading to a computer and
an iPod/MP3 player — which may contain
self-programmed music from a collection or
from downloads — is clearly growing in popu-
larity. Among the 13% of the total survey group
that fell into the subcategory of iPod/MP3
player users, all age groups were represented.

Listen to an iPod/MP3 player

18-24 18%
25-34 16%
35-44 13%
45-54 10%

An important finding in this subgroup is
that they listen to radio less than the total sur-
vey. Unlike downloaders, only 46% of iPod/
MP3 player users listen to FM radio more than
“other,” while 67% of the total sample fall into
that category. In addition, about half of iPod/
MP3 player users are downloaders, and about
a third of downloaders have an iPod/MP3
player.

As much talk as there is about these new
music devices, only 7% of the total survey
group have them at this time. That's more than
twice as many as have subscribed to a satellite-
radio service. As an aside, about half of these
players are the actual Apple iPod unit.

How many songs are on your iPod/MP3
player?

[ TriPLEA

Over 2,000 26%
1,000-2,000 25%
500-1,000 20%
100-500 17%
Less than 100 8%

Summary Points

You can visit SBR Creative Media’s website
at www.sbrcreative.com for more details about
this revealing survey. As Bradley told me, "I
was most impressed by the number of choices
people have to listen to and get music — many
more choices than there were a decade ago. So,
as choices have increased, a big question is: Has
the radio industry given listeners better and
more compelling reasons to still listen to radio?

“In many cases, no. I think everyone who
saw the study at the R&R Summit was struck
by the fact that MP3 users and downloaders
listen to radio less than the average Triple A lis-
tener. We surveyed people via radio websites
and e-mails to radio databases and still found
that one-third of these people listen elsewhere
for music.

"The radio industry needs to be asking bet-
ter questions in its own research. Too often ra-
dio does research thinking that radio is the only
thing that exists in listeners’ minds. It’s not only
about radio with listeners. Radio has got to
start surveying people about their listening
habits beyond just radio.”

Rahn added to Bradley’s comments, saying,
“The conventional wisdom has been that
downloading and iPod /MP3 users are bad fcr
the record industry and of little consequence to
the radio industry. I think this study turns that
notion on its ear. It shows that downloaders
and MP3 users are more active music buyers
than other listeners, and it shows that they lis-
ten far less to radio than other listeners.

“This idea that downloaders are active mu-
sic buyers has been shown in other studies, but
it's been met with some skepticism from people
I talk to in the record business. To me, it makes
sense that downloaders are good music con-
sumers.

“The only question not answered here is
whether they are buying more music than they
used to before they started downloading mu-
sic. The optimist in me says that the more im-
portant music is to people’s lives — the easier
it is to get music, free or paid — the more op-
portunities artists and labels have to sell to lis-
teners.”

4 lrmist

arTist: Mavis Staples
waseL: Alligator

8y JOHN SCHOENBERGER / TRIPLE A EDITOR

hen you think of gospel music, one

of the first acts to come to mind is
The Staples Singers. Founded by Roe-
buck “Pops” Staples in 1950, the act com-
prised him and his children, including the
great Mavis Staples. What gave them so
much strength was their dedication to
preserving the power and majesty of gos-
pel music while expanding the platform
to include socially conscious songs. They
were intimately involved with the civil
rights movement spearheaded by close
friend Martin Luther King Jr.

Through the years Mavis has also
stepped out on her own, trying out a va-
riety of genre-bending solo projects with
such collaborators at Curtis Mayfield and
Prince, each of which expanded her ap-
peal a little bit further. Staples now re-
turns with what may very well be her
definitive solo album. Have a Little Faith
blends aspects of R&B, blues and gospel
into a smooth collection of originals and
choice covers.

“This album is what I am now,” says
Staples. “The songs fit each other like a
glove. These are the type of songs we sang
down through the years — positive songs,
informative songs, songs that help people
through their lives. [ listen to the CD, and
I get excited all over again, because I'm
telling some very positive and uplifting
stories in these songs, and that’s what
I've always been about — being able to
help someone along the way.”

With her expressive contralto and flaw-
less phrasing, Staples reminds us that
not only are we all connected to a power
that is greater than any one of us, we are
also connected to one another. Regardless

of one’s faith or cultural background,
there are certain universal truths that
give life meaning.

Produced by veteran studio man Jim
Tullio and Staples, the album gives us a
collection of songs that are perfect for the
troubled world in which we live. There
are always horrific things happening in
the world, and inhumanity never seems
to go away. But things seem more trou-
bling today than they have been in a long
time. Leave it to Staples to remind us of
what is truly important in life and to re-
assure us that there are sources of hope
and support we can always count on.

Whether it’s “Step Into the Light,”
“Have a Little Faith,” “God Is Not Sleep-
ing,” “A Dying Man’s Plea” or “In Times
Like These,” Staples focuses us on the
positive things in life and reaffirms to
anyone who will listen that all people are
basically good inside. Indeed, the good in
the world far outweighs the evil.

Her hometown paper, The Chicago
Sun-Times, said it best when it called her
“relentlessly classy” and wrote, “Staples
has one of the most powerful and distinec-
tive voices that soul or gospel has ever
produced. She is well overdue for claim-
ing her place in the pantheon beside
Aretha Franklin. Have a Little Faith is
her strongest set since pairing with
Prince. The dozen tracks surge with an
earthy sensuality while reaching for
heavenly transcendence.”
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W WS aanst nme uase "E e WS | Americana Spotlight -
2 @)  STEVEEARLE The Revolution Starts Now (E-Squareddrtemis) 01~ +59 84 | by John Schoenberger ~
1 2 VARIOUS ARTISTS Por Vida: A Tribute To The Songs... (07 549 14 3377 | Adtist: Billy Joe Shaver
5 Label: Compadre
3 K. KANE & K. WELCH You Can't... /C Dead Reckoning) 503 22 4759 i .
3 W oukan ampess/Dead Rec 50 Billy Joe Shaver has been kickin' around the business for many
5 4 NOTORIOUS CHERRY BOMBS The Notorious... Unversal South) 502 6 4939 years. In the '70s he penned several country hits, and over the
) ) decades he has had a number of record deals. Although these
g 5  TODD SNIDER East Nashille Skyiine (04 5o/ 438 26 L occasionally put him in the spotlight, Shaver has usually hovered
[ [ VARIOUS ARTISTS Touch My Heart... (Sugar Hill 479 16 2198 closer to th.e shadows..NevenheIess, time and dediqation have
garnered him an amazing level of respect among his peers. A
15 ©  JUNIOR BROWN Down Home Chrome (Telarc) 432  +133 1074 number of years back Shaver found a new sense of inspiration
A . when he and his son Eddy began to play music together. The
12 @ TIFTMERRITT Tambouine Lost Hghuay 382 +69 L) two toured regularly and recorded several albums. However, it
7 9 DAVE ALVIN Ashgrove (Yep Roc/ 386 61 6122 | was no secretamong Shaver's friends that Eddy had a probiem
] | < with drugs, and, sadly, about three years ago he succumbed to
10 D VARIOUS ARTISTS The Unbroken Circle (Duattone/ 318 +39 1347 | their effects. After a perlod of mourning and soul-searching, Billy Joe decided to revisit the tapes of
q the album he and his son had been working on at the time of Eddy’s death. With a little help from his
s e e 333 5 28 friends and some painful dedication, Shaver completed the project, Billy and the Kid. Produced by
8 12 DWIGHT YOAKAM Dwight's Used Records Koch) 327 56 4728 | Tony Colton, the album offers music that is at the crossroads of honky-tonk and rock. Check out
“Fame,” “Baptism of Fire” and “If It Don't Kill You.”
1 13 BILLY JOE SHAVER Billy And The Kid [Compadre) 325 -2 1628
13 14 CRICKETS & THEIR BUODIES The Crickets... /Soveraign Artists) 318 1 ny | Americana News
16 @ VARIOUS ARTISTS Beautiful Dreamer... (American Roots) 309 +18 1320 After being MIA for a bit, Maybelle Carter's guitar is back on permanent display at the Country
Music Hall of Fame and Museum, thanks to Murfreesboro, TN philanthropist Bob McLean. His
18 Q) ELEVEN HUNDRE SPRINGS Bandwagon (Palo Duro 284 +6 1142 | donation allowed the Hall of Fame to write a $575,000 check for the purchase of the instrument,
17 17 DALEWATSON Dreamiand Koch 281 9 638 whichis acknowledged as one of the most hist.orically significant in American music ... Mindy Smith
v veamland (Koct) ! will launch her first headlining tour on Oct. 1 in Asheville, NC and visit more than two dozen tities
19 @ PAUL THORN Are You With Me? (Back Porcth/Virgin) 213 +18 1687 | before concluding the tour at the House of Blues in Cleveland on Nov. 21. The tour, presented by
House of Blues Entertainment, will feature openers Garrison Starr and Charlie Mars on select dates
ik 18 LORETTALYNN Van Lear Rose fiterscape/ 266 4 11601 | Country music icon Kris Kristofferson and veteran music-industry executive Jim Foglesong are
20 @  MAVIS STAPLES Have ALittle Faith (ligator 254 +25 959 | thisyear'sinductees into the Country Music Hall of Fame. Formal induction will take place during the
38th annual CMA Awards on Nov. 9 ... A new Johnny Cash biography, authorized by his family, will
26 @ NITTY GRITTY DIRT BAND Welcome To Woody Creek Duattone) 245 +34 694 | arrive in bookstores on Sept. 13. The Man Called Cash: The Life, Love and Faith of an American
) Legend, written by Steve Tumner, includes interviews with all of Cash’s children and many of his
2 @ 0TS GIBBS One Day Our Whispers (Benchmark m o 1827 | 10se friends. Kris Kristofferson wrote the foreword ... Universal South/Nashville VP/Promotion
@ DRIVE BY TRUCKERS The Dirty South tNew West/ 222 +30 731 | Bryan Switzer has exited. No announcement of a replacement has been made yet.
2 24 JAMES TALLEY Journey {Cimarron) 210 3 2405 [ Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.
29 @ KATE CAMPBELL The Portable Kate Campbell [Compadre/ 205 +9 849 o
22 26 TERRI HENDRIX The Art Of Removing Wallpaper /Wibry/ 195 -29 3791 MOSt Added,
25 27 L0SLOBOS The Ride f 193 19 7707 | ARTSTIME LAEELS LI
e Holywood JUNIOR BROWN Down Home Chrome (Telarc/
28 28  TRES CHICAS Sweetwater (Yep Roc/ 192 -10 2082 BURRITO OELUXE The Whole Enchilada (Luna Chica)
JASON RINGENBERG Empire Builders (Yap Roc/
30 29 MELROYS The Melroys /95 North/ 176 -16 13 CLARENCE GATEMOUTH BROWN Timeless (Hightane)
23 30 JIM LAUDERDALE Headed For The Hills (Dualtone) 173 46 7808 | MAGGIE BROWN Maggie Brown (Aiverwide/

NITTY GRITTY DIRT BAND Welcome To Woody Creek (Dualtone/
RAY CHARLES Genius Loves Company (Concord)

KASEY CHAMBERS Wayward Angel (Warner Bros.)

CHARLIE ROBISON Good Times (Dualtone)

ku’lu’lmmmms‘u:ﬂ

are not prescribed anti-coagulants or blood thinners upon hmpixal thsd:m fl
Mational Stroke Association is launching Beat the Odds, a national awareness campaign urging consumers to ask their doctors
about the risks of AF and the importance of treatment.

Cet more information on Beat the Odds at www.stroke.org. For details on atrial fibrillation visit www.afadvisor.org

NSA

Mational Stroke Association

www americanradiohistorv com
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CHRISTIAN _

Not Your Average
Studio Session

Steven Curtis Chapman records his 14th
project in a new way

Comfort is a great thing, unless it clouds the creative
process. Instead of staying in the comfy confines of

Nashville or the hills of

Tennessee, Steven Curtis

Chapman and his producer decided to take the record-
ing process for Chapman’s new project, All Things New,
to a place where they could be inspired. Somehow they
wound up in downtown Los Angeles.

Downtown L.A.? Chapman feels
that being in inspirational locations
helps the creative juices flow during
the recording of a new
disc, and that was the
plan for this album. But
God had something dif-
ferent in mind, and
Chapman and his team
landed at Sunset Sounds
Studios in Los Angeles.
This week hefills us in on
what happened.

R&R: As you began the
recording process, what were the chal-
lenges before you this time around?

SCC: When you are a creative
person who is always trying to chal-
lenge yourself to be relevant and
fresh, you don't reinvent yourself so
much. You don't change simply for
the sake of change. But it wasn't

Steven Curtis
Chapman

that. I just felt that this time, with
this album and its messages about
all things new and constant renew-
al, we needed to step out
of our comfort zone and
do things differently.

Contrary to a lot of
people’s ideas about reli-
gion, especially Christian-
ity, it is not an old, stale
thing. As a matter of fact,
it's really fresh. God is the
Creator, and heis still cre-
ating. And if anybody
ought to have a handle on
that, it should be those of us mak-
ing Christian music.

R&R: How was working with a slate
of new musicians you had never record-
ed with before?

SCC: It was a scary thing. Brown
Bannister and | have made several
records together, and he is one of the

MAT KEARNEY-;-

OOWNLOAD HIS DEBUT SINGLE NOWI AVAILA

HTTR:/Z/RA

FOR PROMOTIOMAL IMFO CONT

DIOINPOP.COMS MAT

www americanradiohictorvy com

greatest producers in music today.
He has a passicn for the song like no
one else I have ever seen. There is a
point where we know what works
and we are comfortable with a par-
ticular person or studio player.

But we both agreed that if we
were going to make this record, we
had to change everything else about
it. As soon as we saw something fa-
miliar, we'd take a detour. We did
that with the engineers, the musi-
cians and even the studio. We called
Jack Joseph Puig and asked him for
some of the players he was excited
about. We were trying to find some
guys who didn’t know my music.

“| felt that this time,
with this album and
its messages ahout
all things new and
constant renewal,
we needed to step
out of our comfort
zone and do things
differently.”

We lined up Chris Chaney, the
bass player in Jane’s Addiction. I
was thinking that was a little differ-
ent for my music and wondering
how he was going to approach it,
but he came in and nailed it. He had
such a fresh approach. I was kind of
nervous, thinking that all these guys
would comein and think, “Thad the
week off; I'm just filling up my
time,” but they came in with guns
blazing and wanted this record to be
great just as much as I did.

R&R: I understand that you had Ja-
son Wade from Lifehouse in the studio,
as well as several other people you hadn't
planned on.

SCC: Yeah, Jason hung out and

R&R September 10, 2004

“lI really wanted to make sure everyhody
knew that, for me, this was about making
Christian music. It’s not like ’'m a musician
who just happens to be a Christian; | am
always hoping to communicate spiritual

truth in what | write.”

was involved. Then we were look-
ing for a female background vocal-
ist, and the engineer knew a girl
named Kendall Payne from a record
he had just done. My eyes got big,
and I said [ knew Kendall. She came
and did some vocals for us. Mac
Powell of Third Day was playing at
the Greek Theatre in L.A. while |
was recording, and I called him up
to come over and sing some back-
ground vocals.

It was all these cool things coming
together. I couldn’t have planned it
even if [ had tried. Trina Shoemaker
was the engineer on the tracking. She
does all of Sheryl Crow’s records and
had a real fresh style.

R&R: How was that first day in the
studio?

SCC: Brown and I both went into
this praying about who would come
into the process. We didn't really
know until Day One. We sent the
music out to everyone involved, but
you never really know if they gota
chance to listen to it or not. The first
day we went in, I really wanted to
make sure everybody knew that, for
me, this was about making Chris-
tian music. It's not like I'm a musi-
cian whojust happens to be a Chris-
tian; [ am always hoping to commu-
nicate spiritual truth in what I write.

We went in the firstday, and I said,
"I want to ask your permission todo
something here. It may not be how
you normally start a record, but it's
real important to me. All these songs
are written from the most important
place in my life, which is my faith in
God and my relationship with God
as a Christian. That is what I want to
come throughin this music. Sol want
toask God to bless our time together
and to be present in these sessions,
and Iwould like to pray. [ would also
like to read a verse of scripture that
is part of the inspiration for all these
songs I have written.”

I read about God renewing all
things and making all things new,
and then I prayed. When [ was fin-
ished, Trina was crying. She thanked
me for praying and said she was
really excited about being a part of
the project. She was moved about
playing a part in something that
wasn't just about the artist. It was

about something bigger and more
important than that.

I gotexcited about the whole pro-
gression. To have these guys who
are world-class players — their
names are on songs all up and down
the national charts — walk away
from this project and say thatit was
great music — that was incredible.

R&R: It sounds like several cool
things happened during the recording
process. Tell me something that hap-
pened that most people wouldn't know
about.

SCC: One night Matt Scannel,
lead singer and writer of all the Ver-
tical Horizon songs, came by the stu-
dio. One of the guitar players had
called him and told him that he was
working on this amazing record. He
told him he had to come hear this
music and that he would be into it.

So Matt comes in, and I sing a
scratch vocal of “Much of You,” and
he was like, "Man, that’s an amazing
song!” This from a guy who has writ-
tensome of the greatest pop songs of
the past few years. Near the end of
the sessions he comes back to thestu-
dio again and hangs out. Here’s this
guy who is working on movie
soundtracks and big records all the
time, and he's sitting there listening
to and enjoying my music. Wow.

Another cool thing that happened
is from the last day, when I got to sit
down with Trina and chat. She told
me that she had learned more on
this project than she had ever
learned since she started making
records. She thanked us for letting
her be a part of it. She felt, spiritual-
ly and creatively, that she was walk-
ing away as a much better person
from playing a part on the record.

R&R: Have you heard from any of
the players since finishing the record?

SCC: We got a call from the pro-
duction assistant who brought all
of the players together. She shared
that everyone had called her after
the session — and that no one ever
does that — and they all told her
that it was the most enjoyable
project they had been a part of ina
long time. They said, “If those guys
ever need me again, I would clear
my schedule out. I would love to
do it again.”
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CHRISTIAN AC TOP30 __ “01“5“5“-
e September 10, 2004 M P‘“lABASE
WK WEEK  ARTIST TITLE LABEL(S) S s "B oaos | /Most Added”
1 1 JEREMY CAMP Walk By Faith (BEC/ 978 18 17 36/0 rrindicator.com
2 2 THIRD DAY |Believe (EssentiallPLG) 926 -16 18 36/0 'A'm's",',,'T[E LAsELS) : o0t
3 0 MERCYME Here With Me (INO/Curb) 897 +1 24 38jo POINT OF GRACE | Chaose You (Word/Curb/Warner Bros) 3
4 o TREE63 Blessed Be Your Name finpap/ 855 +17 31 36/0 FFH Still The Cross (EssentiallPLG/ 3
5 5  STEVEN CURTIS CHAPMAN All Things New (Sparrow/EMI CMG) 831 - 13 350 :EZJSBT:YS F;r;seme /Spafmw/ﬂlﬂwzl - 3
ICHAEL W. SMITH Healing Rain (Reunion/PL 2
7
7 0 BETHANY DILLON Alll Need (Sparrow/EMI CMG) ' 799 +73 7 3N CHRIS TOMLIN Indecriatle (Sistps/Syarrow/EMI CHE) 5
6 7 CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 755 18 27 3710 BIG DADDY WEAVE Set Me Free fFervent/ 2
12 o SHAWN MCDONALD Gravity (Sparrow/EMI CMG/ 624 +49 10 28/0 BIG DISMAL Rainy Day fLost Keyword) 2
] 9 KUTLESS Sea Of Faces (BEC) 618 -23 20 3110 JADON LAVIK Following You (8£C/ ]
8 10 BUILDING 429 Glory Defined (Word/Curt/Warner Bros.) 600 46 29 35/0 | THIRDDAY YouAre Mine EssentialiPLG) 2
10 11 SELAH You Raise Me Up (Curb/ 571 -51 22 3310
17 @ CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 556 +98 5 2312
18 @  MATTHEW WEST The End (Sparrow/EMI CMG) 551 +26 14 up | Most
11 @  DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow/EMI CMG) 540 +4 20 w0 |(IncreasedPlays
16 @ TELECAST The Beauty Of Simplicity (BEC/ 510 +40 6 19/0 r’oLn;L
18 @ MICHAEL W. SMITH Healing Rain (Reunion/PLG) 504 +77 3 2812 ARTIST TITLE LABEL(S) WCREASE
13 m BY THE TREE Beautiful One (Fervent/ 504 +11 5 171 NEWSBOYS Presence (Sparrow/EMI CMG) +129
15 18  ANTHONY EVANS Here's My Life (W0/ 470 12 10 24)0 TAMMY TRENT You're Worthy Of My Praise (Maranatha/ +99
19 (@ WATERMARK The Glory Of Your Name (Rocketown) 446 +38 5 2111 CHRIS TOMLIN Indescribable /S/ksteps/sﬂarmw//EMlCMG/ +98
MICHAEL W. SMITH Healing Rain (Reunion/PLG, +77
22 g RACHAEL LAMPA When | Fall (Word/Curb/Warner Bros.) 440 +5: 7 22![1' BETHANY DILLON Al Need (SparmowEMI CHG) ot
26 TREVOR MORGAN Fall Down (BHT) 367 +6 5 15/ TREVORMORGAN Fall Qown /8477 +62
21 @ BARLOWGIRL Never Alone (Fervent/ 362 +9 8 16/0 TIM HUGHES Here | Am To Worship (Warship Together) +62
23 @ JEFF DEYO As | Lift You Up (Gotee/ 348 +24 8 14/1 RACHAEL LAMPA When | Fall (Word/CurtyWarner Bros.) +55
20 24 AVALON YouWere There (Sparow/EMI CMG) 337 28 15 19j0 | PMILLIPS, CRAIG & DEAN You Are God Alone () +55
25 25 DELIRIOUS? Majesty (Here | Am) (Sparrow/EMI CMG) 336 11 1" L LU BT S .
27 @ BEBO NORMAN Disappear (Fssential/PLG) 330 +26 2 14j0
24 27  CHRIS RICE Go Light Your World (Rocketown/ 282 -78 12 13/0 .. . .
@ FFH Still The Cross (EssentialPLG) 8 +37 1 w3 | Christian ACtivity
@ NEWSBOYS Presence (Sparrow/EMI CMG) 263 +129 1 123 by Rick Welke
28 30  SWIFT Alive In Love (Flicker/ 257 5 2 11/0 camn i“g 0“‘ Fﬂr Fﬂlll’ weeks
38 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/29-9/4. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 5 5
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Its four weeks in a row for Jeremy Camp at the No. 1
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times | position on the R&R Christian AC Monitored chart. While
number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from the Arbitron Camp is slowly sliding down playlists, it's not real clear who
Company (© 2004, The Aritran Company). © 2004, RER, Inc. might be the next chart-topper. The next three songs, by
New & Active Third Day, MercyMe and Tree63, seem to have already
reached their peak. Strong singles by Bethany Dillon (7-6,
SHANE & SHANE He Is Exalted (/npop/ NICOL SPONBERG Safe (Curt) +73) or Shawn McDonald (12-8, +49) could leap up quickly
Total Plays: 231, Total Stations: 10, Adds: 1 Total Plays: 136, Total Stations: 7, Adds: 0 if other songs above them fall as expected.
BIG DADDY WEAVE Set Me Free fFervent/ SCOTT RIGGAN | Love You Lord (Spinning Flates/ Chris Tomlin (17-12, +98) bolts up the list this week with
Total Plays: 224, Total Stations: 10, Adds: 2 Total Plays: 132, Total Stations: 6, Adds: 0 is bigges i That's only i
BUILDING 429 Space In Between Us /Word/Curb/Warner Bros.] MONK & NEAGLE All | Need (Flicker/ WL Tl eﬂon-to L ISR
T - ° weeks on the chart. Impressive.
otal Plays: 218, Total Stations: 11, Adds: 1 Total Plays: 121, Total Stations: 7, Adds: 1 . .
TREEG3 King {1 Other notables include Telecast (16-15, +40), Michael
g (inpop/ GINNY OWENS New Song (Rocketown/ N 6 477 IL 0
Total Plays: 200, Total Stations: 10, Adds: 1 Total Plays: 114, Total Stations: 6, Adds: ! W. Smith (18-18, +77), Rachae ampa (22,'2 i .'*55) 3“9
PHILLIPS, CRAIG & OEAN You Are God Alone #¥0/ AUDIO ADRENALINE Miracle (ForeFront/EMI CMG) Trevor Morgan (26-21, +62). New-project first singles hit
Total Plays: 175, Total Stations: 8, Adds: 1 Total Plays: 98, Total Stations: 4, Adds: 0 this time around from powerhouse artists FFH (+37) and
§ Newsboys (+129).
angs ranked by total plays

no hype. just HiTlist

Bethany Dillon Shawn McDonald| newsboys Chris Tomlin Toby Mac
“All | Need” “Gravity” “Presence” “Indescribable” “Gone”

% T ] 29* AC Monitored = : ' 1
- ' ) 30* AC Indicator X i B
5* AC Indicator 6* AC Indicator Most Added at CHR 11* AC Indicator 16* CHR
6* AC Monitored 8* AC Monitored 12* AC Monitored 17* Rock

13* CHR 4* CHR
A

on the HITlist contact

enn Brinn, Andrea Kle
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> .. September 10, 2004

(CHRTOP30 ROCKTOP 30 )
W WS aamst e wseLg) s s ERRT sioois W WS aamsT TTE LsELS) R elhs YRR ok
1 1 BARLOWGIRL Never Alone fFervent/ 1191 82 22 2810 2 0 JEREMY CAMP Stay BEC/ 399 +10 15 250
2 o SANCTUS REAL Everything... (Sparrow/EMI CMG} 1052 +27 14 280 1 2 FALLING UP Bittersweet (Tooth & Nail) 393 5 16 31/0
3 3 MERCYME Here With Me (INO/Curb) 887 -40 24 241 3 3 HAWK NELSON Every Little Thing (Tooth & Naill 358 -8 18 240
10 o SHAWN MCDONALD Gravity (Sparrow/EMICMG) 813 +110 8 2312 4 4 SANCTUS REAL Everything... (Sparrow/EMI CMG) 329 13 17 2610
6 o PAUL WRIGHT You're Beautiful (Gotes/ 789 +46 10 23i0 § 5 THOUSAND FOOT... Faith, Love... (Tooth & NailfEMC) 314 - 8 2601
5 6 KUTLESS Sea Of Faces (BEC/ 752 -20 26 180 ] 0 MOURNING SEPTEMBER Glorietta (Floodgate/ 276 +16 8 201
4 7 JEREMY CAMP Stay (BEC/ 743 -61 15 2210 7 7 KUTLESS Not What You See (BEC) 276 -2 1 2501
8 o D.CROWDER... Open Skies (Sixsteps/Sperrow/EMI CMG) 142 +11 14 21 10 0 TAIT Reconnecting (ForeFront/EMI CMG) 262 +18 9 2813
12 o BY THE TREE Beautiful One (Fervent) 708 +46 ] 240 6 ] EVERYDAY SUNDAY What Love Is /Flicker/ 261 -32 17 2414
n @ OUT OF EDEN Soldiers (Gotee/ 704 +38 8 1910 8 10 BARLOWGIRL Never Alone /Fervent/ 259 5 20 17i0
] 11 CASTING CROWNS Who Am| BeachStreet/Reunicr/PLG) 656 -58 25 16/0 n 11 LAST TUESDAY Beat Dependent /0UG) 224 - 9 230
7 12 THIRD DAY Come On Back To Me (Essential/PLG/ 636 101 22 191 12 12 NUMBER ONE GUN You Fail... (Salvage/Floodgate) 199 1 8 1501
15 @ BETHANY DILLON All | Need (Sparrou/EM! CM5) 611 +45 6 22() 14 @ KiDS IN THE WAY Phoenix fFlicker) 197 +9 5 2212
13 14 MATTHEW WEST The End (Sparrow/EMI CMG) 606 -3 12 1710 16 @ 12 STONES Far Away (Wind-up/ 192 +11 6 263
14 15 JADON LAVIK Following You (BEC/ 594 -4 13 16ig 15 @ SKILLET Open Wounds /Ardent/Laval 187 +3 3 2314
20 @ TOBYMAC Gone (ForeFront/EM! CMG) 588 +134 3 2514 18 @ KINGSDOWN Dearest Nameless /lndependent/ 177 +3 " 201
19 0 RACHAEL LAMPA When | Fall (Word/CurtyWarner Bros,) 525 +63 5 2010 29 0 TOBYMAC Gone fForefront/EM! CMG) n +46 2 1815
23 @ AUQIO ADRENALINE Miracle fForefront/EM! CMG) 516 +84 ] 2113 19 18  TODD SMITH Alive (Curly) 166 -2 6 2N
16 19 JARS DF CLAY Sunny Days /EssentialtPLG] 504 -45 20 14{0 20 @ EOWYN Take Me Away flndegendent/ 159 +2 1" 201
21 @ HAWK NELSON Every Little Thing (Toath & Nail/ 496 +44 7 141 26 @ MENDING POINT Embers (Word 0f Mouth) 148 +3 5 102
22 @ SWITCHFOOT Meant To Live (Red InkiColumbia) 488 +41 9 101 21 21 OC SUPERTONES We Shalt Overcome (Tooth & Naill 145 -4 14 16/0
17 22 PLUMB Taken (Curt) 467 -64 " 1813 17 22 DEMON HUNTER My Heartstrings... (Soid State/ 144 -34 16 161
18 23 STARFIELD Filled With Your Glory (Sparrow/EMi CMG) 444 34 18 1210 24 23 DAY OF FIRE Cornerstone (Essential/PLG) 143 -1 2 23i5
24 24 S.CURTIS CHAPMAN Al Things New {Sparrow/EN/CMG) 400 -16 " 13/0 23 24 NATE SALLIE Without You (Curb) 141 -4 4 131
25 25 WARRENBARFIELD Soak It Up (Creative Trust Workshog! 350 -39 15 10/0 28 @ PROJECT 86 Safe Haven (Tooth & Naill 138 +13 6 1801
@ TREEG3 King (/npop/ 348 +120 1 1413 25 26  FM STATIC Definitely Maybe (Tooth & Nail) 128 -15 2 1313
29 @ JEREMY CAMP Walk By Faith (BEC/ 315 +53 4 8i0 30 @ POOR MAN'S RICHES Energy (Word 0f Mouth) 126 +3 2 1712
27 26 TAIT God Can You Hear Me (ForeFront/EMI CMG) 302 -1 17 10/0 27 28 OEAD POETIC New Medicines (Sofid State/ 122 -19 13 910
28 2C  SARAHKELLY Matter Of Time (Gotee) 291 8 3 910 - @ UNDEROATH Reinventing Your Exit findependent) 120 +2 3 5/0
26 30 JAMES CLAY Franklin Park finpop/ 2718 70 12 10/0 - 30 PIVITPLEX Rosetta Stone /BEC} 120 -1 4 18/0
31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 8/29 - Saturday 9/4. 37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/29 - Saturday 9/4.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
1AN ESKELIN Shout finpap/ DAY OF FIRE Comerstone Essential/PLG/ TREEB3 King finpgp/ AUDID ADRENALINE Miracle (ForeFront/EMI CMG)
Total Plays: 265, Total Stations: 13, Adds: 2 Total Plays: 228, Total Staticns: 14, Adds: 4 Total Plays: 103, Totat Stations: 14, Adds: 0 Total Plays: 86, Total Stations: 11, Adds: 1
TODOD AGNEW Reached Down (Ardent] OVERFLOW Better Place ([EssentiafPLG) FALLDUT Somewhere in Between Bed/ IAN ESKELIN Shaut {/nggp/
Total Plays: 262, Total Stations: 11, Adds: 3 Total Plays: 222, Total Statians: 9, Adds: 2 Total Plays: 101, Total Stations: 12, Adds: 4 Total Piays: 83, Total Stations: 11, Adds: 0
BIG DISMAL Rainy Day fLost Keyword) ZVERLIFE Evidence (TovalySHELTER) EVER STAYS REO !'li Tell The World (Wrinkle Free/ APDLOGETIX Downer Of A Sister {Parodudes/
Total Plays: 257, Total Stations: 13, Adds: 4 Total Plays: 209, Total Staticns: 11, Adds: 2 Total Plays: 101, Tota! Stations: 15, Adds: 2 Total Plays: 81, Total Stations: 13, Adds: 1
BUILDING 429 Space In Between Us (Word/CurtyWarner Bros.)  ANTHONY EVANS You Know My Name /V0/ CASTING CROWNS American Dream (Beach Street/Reunion/PLG)  JADED THORNS Lie Awake (Word Of Mouth)
Total Plays: 256, Total Stations: 11, Adds: 1 Total Plays: 197, Total Stations: 7, Adds: 0 Total Plays: 95, Total Stations: 14, Adds: 1 Total Plays: 81, Total Stations: 9, Adds: 0
NEWSBOYS Presence (Sparrow/EMI CMG) PILLAR Rewind (Ficker/EM! CMG) GRETCHEN Fading findependent} FURTHER SEEMS FOREVER Hide Nothing (Tooth & Naii/
Total Plays: 249, Total Stations: 12, Adds: 4 Total Plays: 159, Total Staticns: 10, Adds: 2 Total Plays: 90, Totat Stations: 12, Adds: 3 Total Plays: 72, Total Stations: 5, Adds: 4
t ;
COYOTEPROMOTIONS.COM,
RULE # 1 a division of Adobe Graphics & Design, Inc.

(] Always treat the customer started in 1989 in Sante Fe, New Mexico.
(we've grown since then.)

We now serve over 2,500 clients
in radio, television and
the recording industry.
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«  CHRISTIAN
o September 10, 2004
f ) [C AC ]
B e e v o s g | | JTOP 30 INDICATOR
1 € S.CURTISCHAPMAN Al Things New (SparowEMICAG) 385 0 12 200 Ve Wk ARTIST TIE LABEL(S) RS eths ORP sTiows
3 @  JEREMY CAMP Walk By Faith /BEC) /2«7 13 190 ! 1 S.CURTIS CHAPMAN AlThigsNew SpamowEM/CMG) 864 78 13 310
2 4 JEREMY CAMP Walk By Faith (BEC/ 945 -30 16 310
2 3 AVALON You Were There (Sparrow/EMI CMG/ 336 A3 15 2010 3 3 THIRD DAY | Believe (Essential/PLG) 879 27 17 29/0
7 o WATERMARK The Glory Of Your Name (Rocketown) 297 +22 7 203 4 4 MERCYME Here With Me (W0/Curd) 805 -66 18 2410
. N 5 BETHANY DILLON Al | Need /Sparrow/EMI CMG/ 14 +32 7 302
6 o DESPERATION Beauty Of The Lord (ntagrity/Verticall 294 +11 7 1710 7 SHAWN MCDONALD Grasity (SparowEMICMG/ 638 +65 7 2400
5 O  cHRIS RICE GoLight Your World Racketows 286 +1 8 1710 8 BEBO NORMAN Disappear (Essential/PLG/ 633 +20 8 2500
4 7 KELLY MINTER This s My Offering (Crass Driven) 281 .12 16 1410 6 8 KUTLESS Sea Of Faces /BEC/ 605 50 18 230
) ) ) 10 BY THE TREE Beautiful One /Fervent/ 590 +30 8 2712
8 8 BABBIE MASON Shing The Light (Sgning Hilf 237 -1 1 14J0 1 ANTHONY EVANS Here's My Life (0 570 17 10 2400
13 o BEBO NORMAN Disappear (Essential/PLG/ 231 +46 3 171 12 C. TOMLIN iIndescribable (Sixsteps/Sparrow/EMI CMG} 534 +25 4 26/2
12 D FFH Sill The Cross EssentiallPL) 280 437 3 2m 19 FFH Stil The Cross EssentialPLG) LR LIl
) 13 13 AVALON You Were There (Sparrow/EMI CMG) 505 -32 15 20/0
10 17 ANTHONY EVANS Here's My Lite N0/ 216 3 6 152 23 ) MICHAELW. SMITH Healing Rain (Reunion/PLG) 478 +97 3 23
16 @  MICHAELW. SMITH Healing Rain (Rewnion/PLG) 192 +20 2 e 15 15 BARLOWGIRL Never Alone (Fervent/ 475 47 11 190
. 9 16 CASTING CROWNS Who Am| /Beach Street/Reunion/PLG) 456 83 18 180
L T O LUl i L L 20 D) RACHAELLAMPA When | Fall (Word/CurtyWarner BrosJA51  +60 7 19
15 14 GREG LONG Fifteen (Christian) 152 -28 8 110 18 18 TREEG3 Biessed Be Your Name finpop) 449 3 18 1400
[ 11 15 BUILDING 429 Glory Defined (Ward/Curk/Warner Bros) 151 54 18 1000 16 19 CHRISRICE GoLight Your World (Rocketown) 44724 10 200
O _ 27 @  TELECAST The Beauty Of Simplicity (8€C) 423 467 3 2083
18 DELIRIOUS? Majesty {Here | Am) (Sparrow/EMI CMG) 150 +9 3 101 14 21 SELAH You Raise Me Up (Curt/ 406 79 18 1710
20 (@ FERNANDD ORTEGA TokeHeart, MyFriend Cunty 143 +12 2 1312 17 22 MATTHEW WEST The End (SparrowfEM CMG) 394 43 10 160
17 @ DAVID HUFF My Song Of Praise (Civistian] 143 0 § 80 22 23 BUILDING 429 Glory Defined (Word/Curb/Warner Bros) 384 -32 18 1310 |
D.CROWDER... Open Skies (Siksteps/Sparmow/EMI 363 5 18 16/0
21 24 OWDER... Open Skies {5 Sparrow/EMICMG) 4 1
©  TREESS Blessed Be Your Name dnpop/ 129 +6 2 70 25 WATERMARK The Glory Of Your Name (Rocketown) 353 +15 5170
19 20 DON MOEN Thank You Lord fiategrity/Verticall 126 -6 5 8/0 30 TREVOR MORGAN Fall Down (BHT) 351 +61 ] 17N
= — e =~ 29 JEFFDEYO As | Lift You Up fGotee) 348 +44 5 1501
oo ’ S | 26 28 DELIRIOUS? Majesty {Here | Am) Sparrow/EMI CMG) 308 -16 10 1440
O LT D s PHILLIPS, CRAIG & DEAN You Are God Aloe VD) 302 +62 118
NEWSBOYS Presence (Sparrow/EMI CMG) 290+ 1 18/4
Rhythmic Special ty Pr ogr. amming | | 36 AC reporters. Songs ranked by totai plays for the alrplay week of Sunday 8/29 - Saturday 9/4.
© 2004 Radio & Records.
TANK ARTIST TITLE LABEL(S) I New&Active
l 1 GRITS Hittin" Curves (Gotee/
2 KJ-52 Back In The Day (Uprok/ BUILDING 429 Space In Between Us (Word/Curb/Warner Bros.) | OVERFLOW Come Home [Essential/PLG/
3 OUT OF EDEN Saldiers (Gotee/ Total Plays: 255, Total Stations: 16, Adds: 3 Total Plays: 149, Total Stations: 8, Adds: 1
; NICOL SPONBERG Safe (Curty GINNY OWENS New Song (Racketown/
g :fY"I“'I“NRLEUBElNDLIfZI(SWShhm; /:f/‘m;ﬂ Total Plays: 246, Total Stations: 12, Adds: 1 Total Plays: 138, Total Stations: 8, Adds: 1
ove s Dea i SWIFT Alive In Love {Fiicker) TODD SMITH Tum To You {Curb/
6 M.0.C. Blase (Move) Total Plays: 224, Total Stations: 11, Adds: 1 Total Plays: 132, Total Stations: 6, Adds: 0
7 MARSILL Planes And Trains (Gotee/ TREEG3 King (agog/ CAEDMON'S CALL There's Only One (EssentialPLE)
8 DISCIPLES OF CHRIST (0.0.C) Antidote (Disciples Of Christ/Throne Room) Total Plays: 196, Tatal Stations: 11, Adds: 1 Total Plays: 121, Total Stations: 9, Adds: §
9 PEACE OF MIND We Gon A Make It (BEC) SHANE & SHANE He Is Exalted ffmop/ BIG DISMAL Rainy Oay /Lost Keyword)
10 KIERRA SHEARD You Don’t Know /EM/ Gospel! Total Plays: 168, Tatal Stations: 11, Adds: 3 Total Plays: 113, Total Stations: 6, Adds: 0 J

o
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Continued from Page 1

McSweeney about Spanish-language radio in the giant market
of Los Angeles.

The View From The Top

L.A. is the No. | Hispanic market in the United States, and
stations there face fierce competition. About 80% of the L.A.

audience is Mexican, an audience that is very faithful to the

stations it cares about, but Los Angeles stations not only have to
fight for an audience that will translate into ratings, but also for
one that will show up to station events, since the ity hosts many
music events during the vear. Add to that the fact that LA.
stations have to contend with stations from the nearby markets
of Riverside, Ontario and San Diego.

Univision Radio Los Angeles has maintained a leadership
role in L.A. with Regional Mexican station KSCA, Con-
temporary KLVE, Oldies KRCD & KRCV and News/Talk
KTNQ. Recently, competing Regional Mexican station KLAX
took the No. 1 Spanish-language spot away from Univision,
but Univision remains the dominant cluster in the market.

"We're truly blessed,” McSweeney says. “We have been
the market leader for 30 consecutive books with the most
listened-to stations in L.A. That certainly doesn’t mean that
the landscape hasn’t changed in the last three or four years
with the influx of a number of new formats, but that’s healthy
for the market and healthy for the business, and it allows us to
superserve our listeners, as well as our clients.”

Spanish-language radio’s growth around the country has
been astonishing. The explosion occurred because the
Hispanic population is growing year after year. “Hispanics
are family-oriented, and they are a group that has a common
tie, which is language,” McSweeney savs. “What you see in
the West, in Texas, in Miami, in New York and in Chicagoisa
growing population that wants to be addressed in its native
language.”

In fact, McSweeney points out that it is well documented
that | lispanics’ recall of advertisements is much higher if they
are in Spanish. “Spanish is a common bond,” he says. “This a
growing segment, and that’s why you see so many new stations.
Percentagewise, Spanish-language formats have been the hottest
tormats tor tive years.”

The Test Of Time

k The age-old question is whether future generations of
©  Hispanics in the U.S. will be listening to Spanish-language
radio. When asked about this, McSweeney replies, “I
would say that language is the common bond that
brings everyone back to their heritage or home.
Also, in recent years, it has become a lot more
% popular to be Hispanic, and that's a

| positive sign.
“Hispanics have now
moved into mainstream
music, fashion,

movies, etc.,

and there are no longer any qualms about saying, T'm
Mexican.” They are proud to say it.”

Since a large portion of the listeners who make Los Angeles
the No. 1 market for Spanish-language rad:o are Mexican, that
community’s power is unequalled there, and satisfying that
audience is an enormous responsibility for any station.
" Anytime 80% of the market is Mexican, you want tosuperserve
them,” McSweeney says. “We do that with our Regional
Mexican station, and we do it with all our stations.

“KLVE that tends to be focused on people who like the
romantic variety the format brings; Recuerdo [KRCD &
KRCV], which has been a big surprise, is a format that is
growing in popularity with music from the ‘60s, 70s and '30s;
and KTNQ serves our listeners with informative talk with julie
Stav and Dr. [sabel.

“But we also don’t forget about the 20% of the public that
is not Mexican. You'll see in the programming that all our
stations have something for everybody.”

Radio’s Responsibility

With the kind of competition that stations face in Los
Angeles, superserving listeners is essential to their success.
“There’s a lot of responsibility,” McSweeney says. “We're
seeing that many of our competitors are running more units
tobeef up their revenue. We're still set on a limited amount of
inventory and delivering the best quality product to pur
listeners.”

McSweeney points out that Univision’s Los Angeles
stations mirror the interests of the Hispani - community in tt e
market, and the audience responds to those efforts with loyalty.
"Listeners have a deep trust in our stations,” McSweeney says.
“Last May we had the best Cinco De Mayo of the last 12 years.
We have also been selling out concert venues with the evens
we've had.

“Others have tried it, but no one delivers like KSCA's
audience. I think it’s because of the loyalty that our listeres
have to us. They come out in droves to experience a faniy
event, be it a concert or a festival. That's how we give bac< 0
our listeners. They feel safe with us.”

.......Party Timeececees

To celebrate Mexican Independence Day, Univisios Radios Los
Angeles stations — KSCA (La Nueva), KLVE (K-Love), KRCD & KRCY
(Recuerdo) and KTNQ — will host a festival Seot. 12 at Whittier
Narrows Regional Park A st of artists performiag is below.

Ramén Ayala La Oreja Je Yan
Paquita La Del Barrio Gogh

José José Rogelio Martinez
Montez De Durango Los Astros De

Los Razos Durango

Los Hordscopos Los Pasteles Yerdes
Polo Urias Mariana

WwwWwW americanradiohictorvy com

September 10, 2004 R&R © 79

This is important, because some Hispanics in the market
were afraid of attending public events due to recent raids by
immigration officers. “We’ve never had an incident that | can
remember,” McSweeney says. “And when you have 150,000
people at an event and there isn’t a single incidence of violence
or any kind of problem, you’re looking at a radio group that
respects authority and, more important, having a good time.”

McSweeney points out that his stations never mislead their
listeners, and that’s what has built the audience’s trust. “We're
very conscious about not overpromising to our audience and
clients, but we do overdeliver,” he says.

Programming & Ratings

One significant point about KSCAis that it is programmed
by Ver6nica Nava, a young woman, although the format is
largely targeted to men. Nava is battling other strong stations
in the market, and the competing morning shows’ fight for
ratings has made headlines.

“We’re very happy to have the most listened-to
personality in the country: Piolin,” says McSweeney. “He is
our future. His show is entertaining and exciting for all ages
but mostly targeted to the 18-34, 18-49 audience.”

Former KSCA personality Renan Almendérez Coello beat
Piolin’s numbers after his move to KLAX, but the last trends
showed that Piolin is again a morning market leader in many
demos. “Piolin tied Rendn in the 18-34 demo, and that’s
remarkable,” says McSweeney. “And our other dayparts
picked up significantly.

“What we're trying to do is bring a passionate and
enjoyable product to our listeners, and it starts with Piolin.
We feel good about our recent results and feel we’re on the
right track.”

Speaking of moming shows, much has been written about
how Spanish-language moming shows have been getting away
with content that, in the general market, would be considered
indecent. In the casc of Univision’s stations, McSweeney says,
there is a corporate policy that holds personalities and
programmers responsible for the content on the stations.

"We chose to move in the direction we are going in now,
where content is extrermely important in our decisions regarding
personalities,” McSweeney says. “Unfortunately, we’ve noticed
that personalities in both English and Spanish radio feel the
need to be extreme in order to increase their ratings.

“We ask our DJs to be more creative and to stay within the
guidelines of the FCC, and we are very adamant about the
quality and content that we give our listeners and clients. We
will not steer away from that. We enforce the policy and
guidelines that lead to family-friendly radio, and each station
adheres to that.

“We force our DJs to be more creative in an
entertaining way without going
to the level of some of our
competitors. Music and enter-
tainment are what we want
to bring to L.A,, because,
after all, it's all about the
listener.”
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Understanding
Regional Mexican Musi¢

How to properly work Mexican music

As we celebrate Mexican Independence Day and
Mexican artists and their music, it's important to first
define regional Mexican music. Why the term “re-
gional Mexican”? It all started awhile back with
someone probably somewhere on the East Coast
who didn’t know the incredible diversity of Mexi-
can music. That someone probably couldn’t tell the
difference between nortefio and banda or a ranchera

or grupera song. It all just sounded “Mexican.”

In order to avoid the embarrassment of not knowing how
to properly define the different music styles of México, this
person coined the term “regional Mexican” which is now used
to describe both a genre of music and a radio format.

As we know, though, each of the 32 states that make up
Mexico is unique. Although we have customs and traditions
that unite us as Mexicans, they are carried out differently
depending on what part of the country you are from. Where
you are from determines how certain dishes are prepared, the
way pifiatas are constructed, how quinceasieras are celebrated
and how weddings are observed.

These differences that distinguish state from state and
region from region include the music we listen to, which goes
back to the original point: You can’t throw every single genre
and subgenre of Mexican music into the regional Mexican
category and expect to get the same results at radio or in the
record stores. Mexican music is not just genre, it’s a lifestyle.

For example, norteiio music comes from the northern part
of Mexico and encompasses many styles. The music is play2d
differently in Chihuahua than in Monterrey, Sinaloa or Texas.
I could sperd hours trying to describe every subgenre of
norterio, but with just a quick glance at the style, one can grasp
the complexity. The same thing applies to almost every gerre
of popular Mexican music.

The Numbers Game

One of the problems regional Mexican music faces is trat
many influential people in the music industry see it and its
artists merelv as numbers — either SoundScan or ratings —
not as a culture with different customs. And who wants to be
just a number?

It is true that Mexican music is the best-selling genre of
Latin music and that Regional Mexican stations usually sccre
the highest retings, but these numbers don’t just happen; thay

happen because the artists and people behind the music
know th2ir craft and are part of the culture.

There are a whole lot of people behind the scenes

— musicians, producers, marketing peop:e,

promotion people and radio DJs and

programmers — and millions and millioas

of people who consume Mexican music

because it’s part of their culture.

Although I have be=n

‘ involved in some capacity

in all kinds of

musical

R s

By Miguel Trujillo

styles, from pop and rock to merengue and salsa, many years
ago decided tospecialize in popular Mexican music, because,
aside from being Mexican, [ wanted to represent Mexican music
in a more dignified way. I waated the companies I represented
or worked for to see this music not only as a big seller, but also
to give it the respect it deserves by allocating to it the proper
marketing and promotion budgets.

Music And Culture

Because regional Mexican music has such tight ties to
culture, it is essential that the people who work with it
understand Mexican idiosyncrasies. This music is a specialty,
and we must treat it as such. You wouldn’t have a rocker
working tropical music or vice versa.

Again, it’s all about culture and lifestyle. Every genre of
music in every language should be treated with respect. The
persor: working it should have a deep knowledge of
that particular genre and its culture.

To make things worse, a lot of people in the
industry see Mexican music as being musically
inferior when it is really quite complex, repre-
senting, as it does, the richness of each and every
state in Mexico.

It’s clear that Mexican music must be
understood and nurtured, and that’s where the
independent labels come in. In my case, with Mexa
Entertainment, after many years of collaborating
with music companies as an executive and having totally
different views about how this music should be worked, I felt
it was time to give my ideas a try.

Starting Mexa — as in Mexicano — meant taking a chance,
yet the need for something different was there, and it was time
for sormeone to step up to the plate and put their money where
their mouth is. There were a lot of opportunities not only to
help independent artists and labels, but also to make a pro-it
in a market that was not properly understood or represeatzl.

A TASTE o MEXICO)
_ Green Chilaquiles
 Ingredients Oit

12 tortillas Sait

12 green tomatoes (tomatitior) 172 cup of sour cream
1 garfic doves 172 cup of quese fresco
| sprig of epazote | onion, sliced

Sewrano chile as desired

How to prepare: Cut the tortillas in small pieces and fry
them in oil until brown. Drain off the oil and set the
torttllas aside. In a blender, blend the tomatoes with the
chile and garlic. Fry the mi> until it seasons. Add salt
end a sprig of epazote, then add three cups of water.
When the salsa boils, add the tortillas. Leave them until
the sauce dries a bit. Remove from heat. Serve with queso
fesco crumbled on top and sour cream as desired.

Lo
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Miguel Trujillo

It was also a time of opportunity, because, for different
reasons, many Mexican artists got release letters from their
labels and were going to need new homes.

Being independent allows you to work from another
standpoint, a place where ideas aren’t shot down because they
don'’t fit the current corporate mold. Little did we know that
in order to survive piracy in all its forms, face the globalization
the Internet brought us and keep our profits at the same level,
we would need to expand our business spectrum.

New Options

The bottom line is that artists are looking for someone
who not only makes them feel respected as human beings
and artists, but also understands how to market and promote
their music to the Mexican community in the U.S,, whichaalso

involves understanding their cultural needs.

What can the independents do to improve the
industry? Many things, from getting a better
distribution system to partnering with a major
that is willing to put the gloves on and get dirty
with you in order to do a good job of marketing
your music properly in all different kinds of retail
programs to let people know that a new release

is available.

Mexa Entertainment is a company that is
100% dedicated to Mexican music. We wanted as
help companies promote their music in a
professional way that would be reflected in sales, as well to
help individual artists promote their music and be hired to
play events or dances. Then there is the management side
of Mexa. This department was created to consult artists in
all aspects of their careers, from creating a strategy to expand
their fan base to negotiating a contract with a record
company.

Mexa’s third area of expertise is music commerce. This
company will fill a great void in the marketplace in the area
of distribution. We want to make Mexa Music, which is
distributed by Sony Music Norte in a very strategic alliance,
the home for all those independent labels and artists that have
not been given the opportunity elsewhere.

This company will give them the attention and respect
they deserve so they can concentrate on what they do best:
making regional Mexican music, which, when marketed
properly by people who truly understand it, will result in
long-lasting careers.

That's Mexa Entertainment’s mission, and we’re looking
forward to helping many small music companies, to working
with zrtists who have not yet been given a real shot and to
marketing and managing established artists to the next
level in their careers.

I am proud to be a Mexican. I am proud
of the music we make in all the different
genres. And I am very proud to be part
of the best-selling music styles the
U.S.: Mexican music, and
regioral Mexican music in
particular. ;Qué viva
Meéxico!



www.americanradiohistory.com

NVEXF"

ENTERTAINMENT

Congratulates

/
J

WARNER MUSIC
LATINA

For the No.1 Regional Mexican & the No. 1 Tejano song in the U.S.
“OJALA QUE TE MUERAS”

Mexa Entertainment would also like to thank all radio stations across the country
for their support in making this single a success

NVEXF°
ERNTERTRIANMENT
Marketing & Promotion - Music Company - Artists Management
Contact: mexaenter@sbcglobal.net
karinapuente@comcast.net manuel-prado@sbcglobal.net mexamarketing@sbcglobal.net
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The

Regional Urban arose from a need for music that
fused two cultures: Mexican and American. This
music was created for a new generation of Mexi-
cans who had grown up in the United States and
were listening to English-language music but
whose ties to their Mexican heritage could not be

denied.

These kids speak English and listen to rap, hip-hop
and R&B at school and with their friends, but at
home they speak Spanish and listen to rnorterio,
banda and boleros — if not by choice, then
because that’s what their parents are
listening to.

In every Hispanic household —
Mexican, Puerto Rican, Cuban — the
music from your native country is with
you all your life. It is embedded in you
from childhood because you hear it at
parties, family gatherings and cookouts —
there is no getting away from it. As
reggaeton fuses Caribbean sounds with hip-
hop and combines Hispanic Caribbean culture
with mainstream America, so does regional urban
combine Mexican culture with America.

And what was once thought to be a niche genre that
appealed only to a small group of Mexicans in California 1s
quickly becoming a cultural phenomenon. The first banc to
have commercial success with it was Univision Music Group’s
Akwid, who, to date, have sold over 350,000 copies of their
debut album, Proyecto Akwid, and over 200,000 copies of the r
sophomore album, KOMP 104.9 Radio Compa.

The Beginning
“We were lucky that artists like Akwid, Jae-P and others
came to us first with their music, looking for a label to support
them,” says Univision Music Group Sr. VP/Marketing Lupe

“WE ARE TARGETING KIDS WHO WERE
BULVING EMINEM AND 50 CENT RECORDS.
THEY ARE NOW BUYVING REGIONAL
URBAN.”

De La Cruz. “These young guys gave us the opportunity to

listen to their music and invest in this new genre. We were
sure we had a hit on our hands.”

Univision was the first label to release regional urban

music, and the gamble has paid off, even with little or

no radio support. “We have seen that there is a

strong market for this genre, even without radio

support,” says De La Cruz. “In Akwid’s

case, e had the good fortune of getting

support from KBUA & KBUE/Lcs

Angeles PD Pepe Garza. His

‘ stations supported Ak-

\ wid’s first song,

Akwid

RR

MEXICO unpo v queRteo

el 598

wo Cultures, One Soul

story behind regional urban’s birth

and that created word of mcuth in the media, which, all of a
sudden, were talking about the movement. But outside L.A.
there was almost no radio support for Akwid, and none atall
for other UMG releases like Jae-P.”

The reason regional urban music has been so successful
is that it hits home with the kids who grew up in the United
States in Mexican households, speaking two languages,
experiencing two different cultures and absorbing two
different music styles. This generation, which longed to fitin
both worlds, found its identity in regional urban
music, because it speaks about their way of life,
their struggles and their cultural duality.
They ne longer wonder which country,
which culture, which language or which

type of music to embrace. They see now
that both cultures can coexist. It is a
bilingual and bicultural generation that
is a portrait of what America will look
like in the future.

More Than A Fad

“We believe this genre is here to stay,” says
De La Cruz. “We know that kids look for
music that is relevant to their way of life. That’s
what’s greatabout this music: It touches on the many
experiences these kids are going through. That's why
we believe that this genre is not a fad and that, with time, it
will evolve and continue to focus on issues that are important
to young people. Second- and third-generation
Hispanics are looking for music that not only
entertains them, but is aiso relevant to their
bicultural way of life. Those are the kids
buying Akwid and Jae-P’s records. They are
bilingual and bicultural.

“The future of this music lies in the fact
that there will always be Hispanic
consumers. Now the market has opened up
to include second- and third-generation
Hispanics, and we are targeting kids who were
buying Eminem and 50 Cent records. They are now
buying regional urban.”

Always last to the party when it comes to new
music and taking risks, radio hasn’t yet embraced regional
urban. Aside from the few stations that supported Akwid’s
first record, most are taking a wait-and-see attitude. Like
Latin rock, the music must survive on its own through word

“ATASTE SEMEXICO

Guacamole

"'gf'd'm’ How to prepare: Open the

4 ripe avocados avacados, remove the meat and
1 tomatoes plece in a bowl. Cut the

112 onion tomatoes, onion and jalapefios
Fresh jalapefio chiles i gmalt pieces and mix well
Sat with the avocados. Add salt and
Lme juice lirve juice as desired.
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Flakiss

of mouth and lots of ingenious
grass-roots promotions. It
is one more style that
has been deemed “out-
sider music” in the
Latin World.

UMG, however,
didn’t wait for radio
support. “We learned
from other genres,
especially American
genres, like urban,”
says De La Cruz. “Their
suggestions were that we
market regional urban on
a street level, and that’s
what we did. We combined a strong street-marketing strategy
with Univision TV, Telefutura and local TV channels, like
LATV, that target a young audience. We not only invested in
the artists, but also in marketing with street teams and on
the Internet through Univision.com and other resources.
Through our efforts we got the word out that this product
was here.”

Don Abusivo

Success Without Radio

At a time when the record industry is not doing well and
when a Latin record that sells 100,000 copies is considered a major
hit, Akwid have surpassed all expectations. Following in their
footsteps are other artists, including Jae-P, Flakiss,
Crooked Stilo, Bandahood, Chuy Chévez jr., Azteka,
Kinto Sol, Don Abusivo and Pueblo Café. But is
the market prepared to supportso many releases?

"There is enough of a market for everyone,”
De LaCruzsays. “The market will dictate which
artists stay and which go. At the end of the day,
if there are no sales, the market will not be able
tosupport so many regional urban releases. But
we believe that every day we have more second-
and third-generation Hispanics who want to
consume this music, so the market will handle the many
regional urban releases.”
Things are look-
ing good, says De La
Cruz, because more
and more concert
promoters, clubs
and businesses
are seeing the
value of regional
urban music.
"Even corporate
America is watching,
because they are
including this music in
their movies, TV shows
and commercials,” he says.
“It all helps to expand the
life of regional urban and the
impact it has on Hispanic
youth.”

Bandahood

/.

N
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it won’t get lost on your desk like a CD Sampler.

= ===

You always know where to find your computer, right?
Now you know where to find the latest releases for your format too.
Just go to http://gfa.radioandrecords.com/GFARadio/homepage.htm

Hear the new releases you’re supposed to listen to.

CHR/Pop * CHR/Rhythmic * Urban ¢ Country * Hot AC * Active Rock ¢ Alternative < Triple A ¢ Latin
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Featuring Renin Almendarez Coello, “El Cucuy,”
in this celebration of all things Mexican may seem
strange, because Almendarez Coello is not from
Mexico. He is actually Honduran by birth. But
he is considered an honorary Mexican by his au-
dience because his career has flourished on Re-
gional Mexican stations and he is loved by the
huge Mexican community in Los Angeles and the

other markets where his show is broadcast.

Almendarez Coello’s show, El Cucuy De La Maitana, is No. 1
in mornings in Los Angeles in the latest Arbitron survey and
has helped KLAX (La Raza) go to No. 1 among Spanish-
language stations in the market, a feat it had accomplished
only twice before in its history.

Who is this person everyone calls El
Cucuy? What is he made of, and why does £
he do so well in the Regional Mexican
format? Almendarez Coello spoke
exclusively to R&R about thisand many §
other subjects relating to his life and §
career.

R&R: Although you were not born in
Mexico, you are an honorary Mexican, because
the Mexican community loves you. How does
that feel?

RAC: [ feel Mexican. I've always said
that 'm very grateful to Mexico. I was born in Honduras. God
bless my country, but [ speak, eat and make babies like a
Mexican. Mexicans have supported me so much. Central and
South Americans have supported me, too, but especially
Mexicans. [ love and admire Mexico and Mexicans. I've always
said that, for Latin America, Mexico is the springboard.

We consider Mexico the Hollywood of Latin America,
because superstars like Pedro Infante, Javier Solis, Jorge
Negrete, José Alfredo Jiménez and Vicente Ferndndez have
all been part of our lives. Mexican cinema has had a lot of
influence in Latin America. We call our money pesos in Latin
America because of the influence of Mexican movies. Mexico
is a great country, and 1 have admired it since [ was a young
kid. God bless Mexico.

R&R: Was it difficult to learn Mexican slang?

RAC: Mexican slang, the idioms and picardia [saucy
wordplay], is so international that we all understand it because
of Mexico’s reach through its TV, movies and songs. 'm talking
about TV shows like La Carabina De Ambrosic and EI Chavo Del
Ocho and movies with Biruta Y Capulina and Cantinflas. We've

heard those idioms since childhood, and we understood them.

When I arrived in the States [ lived with many Mexicans.

Ilived in a trailer in Pacoima, CA with Mexicans, and

that was the first time I had nopales [cactus). That's
where [ practiced speaking like a Mexican. Then

I married a Mexican woman. Athome we only

eat Mexican food, which [ enjoy very

much. All of this has really helped me

to be able to communicate with my

i ) i Mexican audience, but 1 also take

into consideration the

\ other Hispanic

Rendn Almendarez
Coello

RX
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El Cucuy: An Honorary Mexican

An interview with KLAX/Los Angeles’ Renan Almendarez Coello

groups, from South and Central America. It's important that
all of us who have adopted this nation as our second country
be one Latin America under one flag.

R&R: Sirnce you went through what most Hispanic immigrants
go through when they come iere to look for a better life, you
understand the struggles your audience may be going through. Do
you tap into that when you're on the air?

RAC: It doesn’t only happen when you come to this
country. Poverty is an ID card that helped me get inside the
hearts of the poorest people, because I know them very well.
I'm a member, and 1 have understood poverty and human
pain since I was a child. Poverty and suffering happen
worldwide. The trick is to understand it. If there is a will to
help inside all of us who have the power to do it, there will be
solutions. To me, there are no flags, borders, languages,
religions or skin colors. There is only the human race and need,
especially the need to laugh. Because when a person laughs,
they can beat anything, even poverty and hunger.

Ré&R: Many people say that some Hispanic radio shows,
LN\ including yours, are indecent and get away with a lot because
of the language barrier. Do you think Spanish-language radio
| is indecent?

i RAC: Some in Hispanic radio have crossed the line,
' and we all pay for the sins of a few. I've never had ary
problems with the FCC or anyone else, because I use
double entendres. I put the idea in your head, and you
decide how to take it. Since  work live, I use a delay to
protect us just in case a caller says a bad word, but what

1say is all a play on words.

Our Janguage is beautiful. We can say so many
things and paint mental pictures with words. That's what
people like. I was once asked if I would do a show like mine
in English, and I said no, because the language wouldn’t allow
me to express myself. English is limited, while Spanish is huge,
extensive, beautiful and romzntic. You can say so many things
without using bad words. Making people laugh is a serious
thing. If I had had any problems, I wouldn’t have been No. 1
for nine years. People like that I put the idea in their heads
and they take it the way they want.

R&R: Let’s talk about your move from KSCA/Los Angeles to
KLAX. There was a lot of controversy when you left KSCA. What
happened, and how did you hardle the transition?

T ATASIEG

Flan

MEXICO)

| can of sweetened
condensed milk

Ingredients
- 172 cup of sugar

L
1172 cans of evaporated mik
o vaported M) up. vanilla extract

How to Prepare: Preheat the oven to 350°. Place the sugar
in a small saucepan and melt it to create a syrup.
Immediately place the syrup in a deep cake mold and
spread it with a spoon to Cover the bottom of the pan. In
a blender, combine the eggs vanilla and both milks. Blend.
Pour the mixture into the mold and place the mold into a
larger pan filled halfway with water. Place the pans in the
oven. Bake for 2 1/2 hours, adding water to the bottom
pan as necessary to maintam the same level. Remove the
mold from the oven and allw it to cool to room
temperature or chill it in the refrigerator. Remove the flan
from the mold and place it on a serving dish.
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RAC: It was a change for me. If I had planned it, it
wouldn’t have turned out so well. It was spontaneous. I left
that station in defense of my team [La Tropa Loca). | miss my
co-workers and the other station, because 1 was very happy
there. [ was No. 1, | was there for a very long time, and I did a
Iot of things. That station is still in my heart, but I changed
stations, and I had to keep going. And within three days here,
I was No. 1 once again. In the first Arbitron book since my
move, I was No. 1, above even general-market stations. That's
proof that the public is with me and with La Tropa Loca.

Was it hard? Of course it was, emotionally and profes-
sionally, because my heart was over there, and I had to move
it to another station. Professionally, I put my neck on the line,
because it was a big challenge. But if you believe in yourself
and know that there is work to do and you have a healthy
mind, you accept the challenge,

R&R: All that success must stroke your ego.

RAC: When you say ego, you think of vanity. Ego can be
selfishness or narcissism. Either way, I must have a bit of ego,
because I look at myself in the mirror a lot. It’s a stimulant,
but I wouldn’t call it ego; I'd call it work. It's a motivation to
get up early in the morning, go to work and never give up. |
won’t let my public down. I'm going to continue to be the
way I've always been, because if I change, maybe things will
change for me. If it isn’t broke, don’t fix it.

[ use ego to move forward and help my pecple. I'm
happier giving than receiving. It’s a plus for my soul when I
see that someone who needs a wheelchair gets it and ['ve
helped to make their life easier and make them smile. That’s
why I feel I can’t stop doing what I do. Is that ego? It's more
like motivation. I don’t think about ratings or money anymore,
because my family is financially secure. [ think of the people.

R&R: Speaking of helping people, tell me about your foundation.

RAC: The Cucuy Foundation was born almost three years
ago because [ was always helping people with my own money
through other foundations. My manager, Fernando
Schiantarelli, suggested starting a foundation, and that’s how
it all began. We had help from a lot of people, volunteers and
the public. One of the things that helped me accept SBS’s otfer
over the many others | had was that they wrote in my contract
that they would support my foundation nationally.

I have help centers that offer medical, legal and social
assistance for the community here in Los Angeles, and 1 want
to open them nationally. We'll soon do it in all the markets
where my show is broadcast. And the great thing is that El
Cucuy Foundation is supported by other foundations, and we
will support others as well. My dream is that my foundation
grows worldwide.

R&R: How do you feel at your new home? Are you still
adjusting?

RAC: No, I've adjusted already. As human beings, we have
the advantage of being able to adapt easily. I felt at home at this
station from the moment I walked in the door because I was
mentally prepared, but most of all because they welcomed
me with open arms. Everyone was very happy tohave 4
me here — Raul Alarcdn Jr., Bill Tanner, Maria Nava,
all the staff. Even the parking attendants were ‘ :

happy to have me here. I had such a "M

T,

welcome that I wanted to do my best.
We have a lot of fun here. I

hope to have a long career

at SBS.
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Latin Grammy Week

“ nother year, another star-filled Latin Grammy ceremony. In
its fifth year, the Latin Grammys honored the best of Latin music
during a ceremony hosted by Mexican-American actor George
Lépez at the Shrine Auditorium on Sept. 1. Latin and American
actors, TV personalities and performers joined the nominees at the
ceremony as they waited nervously to see if they would take home
the prestigious award.

The big winner of the night was Spanish ~ Tropical Album went to Albita for Albita

singer-songwriter Alejandro Sanz, who
didn't attend the event. He took
the Record of the Year and Song
of the Year awards for “No Es Lo
Mismo.” He also took home Al-
bun of the Year and Best Male Pop
Vocal Album for No Es Lo Misimo,
while the album'’s engineers won
for Best Engineered Album.

Best New Artist went to Maria
Rita, and the Best Female Pop Vocal Album
winner was Rosario for De Mil Colores. Best
Pop Album by a Duo or Group went to Sin
Bandera for De Via-
- je, Best Urban Music
Album went to Vico
C for En Honor A La
Verdad, Best Rock
Solo Album went to
Julieta Venegas for
Si, Best Rock Album
by a Duo or Group
went to La Ley for
Libertad, and Café Tacuba took
Best Alternative Music Album
for Cuatro Caminos and Best Rock
Song for “Eres.”

Best Salsa Album went to the
late Celia Cruz for Regalo Del
Alma, and Best Merengue Album
went to Johnny Ventura for Sin
Desperdicio. Best Contemporary

Café Tacuba

Alejandro Sanz

Liego, Best Traditional Tropical Album went
to Bebo Valdés Y Diego El Ciga-
la for Ldgrimas Negras, and Best
Tropical Song went to Sergio
George and Fernando Osorio for
Celia Cruz's “Rie Y Llora.”

Best Ranchero Album went to
Vicente and Alejandro Fernan-
dez for En Vivo Juntos Por Ultina
Vez, Best Banda Album went to
Banda El Recodo for Por Ti, Best Grupero Al-
bum went to Alicia
Villarreal for Cuando
E! Corazon Se Cruza,

Best Tejano Album v
went to Jimmy Gon- &8
zélez Y Grupo Mazz §

<
‘ J..

Marco A. Solis

for Live En El Valle,
Best Nortefio Album
went to Los Tigres
Del Norte for Pacto De Sangre, and Best Re-
gional Mexican Song went to Marco Anto-
nio Solis for “Tu Amor O Tu Desprecio.”
Colombian singer-songwriter
Soraya took the Best Songwriter
Album award for Soraya, Javier
Limén won for Producer of the
Year, and Best Music Video went
to Angela Alvarado Rosa for
Robi Draco Rosa’s “Mds Y Mds.”
The complete list of winners is
available at www. grammy.com.

OPENING ACT David Bistal and Jessica Simpson opened the fifth Latin Grammy ceremony with a
steliar performance. They are seen here dering rehearsal for the big night.

CHEERS Latin Grammy nominees Superiitio also stopped by the Johnrie Walker Blue Gentlemen's Suite
at the Four Seasons to get a little camperiag before the big night.

STAR TREATMENT Actors Yancey Arias (1) and Nicholas Gonzélez
stopped by the Johnnie Walker Blue Gentlemen's Suite at the Four

Seasons for the star treatment and a few drinks.

ceremony.

CLEAN CUT 0zomatii's Asdru Sierra gets a haircut at the Gentle-
men’s Suite, hosted by Johnny Walker Blue, prior to the Latin Grammy

CHILLIN’ waiting for his turn to get pampered at the Johnnie Walker
Blve Gentlemen'’s Suite, Latin Grammy aominee Pablo Montero looks
200! and refaxed.
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CONTEMIPORARY TOP25

THIS

TOTAL
WEEK  ARTIST TITLE LABEL(S) POINTS

TROPICAL TOP25

THIS TOTAL
VIEEK  ARTIST TITLE LABEL(S)

POINTS

1 ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM Latin) 258 } MARC ANTHONY Valio La Pena (Sony Discos) 291
2 PEPE AGUILAR Miedo (Sony Discos) 239 2 GILBERTO S. ROSA Sombra Loca (Sony Discos) 241
3 KALIMBA No Me Quiere Enamorar (Sony Discos) 185 3 JUANLUIS GUERRA Las Avispas (Karen/ 223
4 CARLOS VIVES Como Ti (EM/ Latin) 161 4 GRUPO NICHE Culebra (Sony Discos) 189
5 JUANES Nada Valgo Sin Tu Amor Universal) 143 5 TITO NIEVES Fabricando Fantasias (SGZ Entertainment) 173
6 ANDY & LUCAS Son De Amores /BMG Latin) 138 6 CARLOS VIVES Como Ta ([EMI Latin) 146
7 PAULINA RUBIO Alga Tienes (Universal) 134 7 DON OMAR Pobre Diabla (Vf Music) 144
8 FRANCO DE VITA f/SIN BANDERA Si La Ves (Sony Discos/ 133 8 DADDY YANKEE Gasolina (V) Music) 11
9 YAHIR LaLocura (Warner M.L.) 115 9 VICTOR MANUELLE Te Proponge (Sony Discos/ 108
10 MARC ANTHONY Ahora Quién (Sony Discos) 114 10 ANDY & LUCAS Son De Amores (BMG Latin/ 103
1 JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 105 1 ELVIS CRESPO 7 Dias (Ole Music) 84
12 JULIETA VENEGAS Andar Conmigo /BMG Latin) 100 2] MARC ANTHONY Ahora Guién (Sony Discos/ 83
13 SIN BANDERA Que Lloro (Sony Discos) 96 13 MELINA LEON Quierc Ser Tuya (Sony Discos/ 70
14 HA-ASH Estés En Donde Estés (Sony Discos/ 94 14 REY RUIZ El Diable Anda Sueite (Sony Discos/ 67
15 JULIETA VENEGAS Lento /BMG Latin) 86 15 ALEX "EL BIZCOCHITO" Dos Amantes (Sony Discos/ 62
16 LOS TEMERARIOS Qué De Raro Tiene fFonovisa) 85 16 AVENTURA Llorar (Premium) 62
17 REYL! BARBA Desde Que Llegaste (Sony Discos/ 83 17 FLORIDO FLORES Necesito Money (Universall 58
18 CHAYANNE Sentada Aqui En Mi Alma (Soay Discos/ 81 18 JOSE ALBERTO “EL CANARIO” Hay Amores (Universal/ 56
19 MARCO ANTONIO SOLIS Preficro Partir fFonovisa) 78 19 GRAN BANDA Amiga Soledad (DAM Productions) 53
20 CHAYANNE Cuidarte El Alma (Sony Discos/ 77 20 TONNY TUN TUN Dile A E! Karen) 50
21 MARIANA Que No Me Faltes Tu {Univision) 75 al POCHY FAMILIA Y SU COCOBAND Amor De Lejos fKubaney) 43
22 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) 14 22 NEGROS MiReina (Premium) 47
23 FRANCO DE VITA Tii De Qué Vas (Sony Discos/ 73 23 DOMENIC MARTE Ven Ti (/&N 45
24 ANGELA MARIA FORERD Fiera Inquieta (Sony Discos/ 67 24 LIMI-T 21 Me Acordaré (EMI Latin) a4
25  JD NATASHA Lagrimas (EM Latin) 55 25  LOSTOROS BAND SiTii Estuvieras (Universal) ..
Data is complied from the airplay week of August 29 - Saptember 4, Data is complied from the airplay week of August 29 - September 4,
and based on a point system. and based on a point system.
o © 2004 Radio & Records. - © 2004 Radio & Records.
Going For Adds Going For Add's

JOHN Y SU BANDA Algo Grande (Perfect Image)
KUMBIA KINGS Fuego (EM/ Latin/

BAD BOYS Volver A Empezar fFuentes/
CHULY f/ADASSA Asi Te Gusta (Perfect Image)
FITG BLANKO Me Yoy A Marchar (Perfect Image)
ILEGALES Como Tu /Perfect Image)
JOHN Y SU BANDA Algo Grande (Perfect Image)

KMXE—AM Los Angeles
Radiovisa ~ SPring 204

® Radiovisa #1TSL

6a — Mid 25 - 54 Hispanic - 13:15

® Radiovisa #2 TSL

6a — Mid 25 - 54 General Market — 12:45

® Radiovisa #1 spanish Talk
Radio Station in Los Angeles

Source: Spring 2004 Los Angeles Arbitron

oS

Radiovisa

The new BRAND in
Spanish Talk Radio

Affiliation contact:
Ana Saicido
(917) 689-7143

Regional sales offices:

Los Angeles New York
(818) 528-2050  (631) 7571027
Miami Dallas
(305) 672-0071  (469) 241-1882

www.radiovisa.com
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REGIONAL MEXICAN TOP25,....._ TEJANO TOPZS,

B ARTIST TITLE LABEL(S) oonts Webk  ARTIST TITLE LABEL(S) poats
1 GRUPO MONTEZ OE OURANGO L4stima Es Mi Mujer ifhies/ 374 ; 1 PESADO Djalé Que Te Mueras (Warner M.L.) 213
2 LOS TEMERARIOS Qué De Raro Tiene (Fonovisa/ 357 2 DUELO Para Sobrevivir iliwision/ m
3 LOS HOROSCOPOS OE DURANGO Dos Locos Disa) 324 3 KUMBIA KINGS Sabes A Chocolate (EM/ Latin) 165
4 BANDA ELRECOOO Deiante De Mi fFonovisa) 250 MICHAEL SALGADO Mi Cielo Giris (Freatiiey/ 139
5  CONJUNTO PRIMAVERA Vuelve Conmigo (Famovisa/ 223 5  JENNIFER PENA Vivo Y Muero En Tu Piel Univision) 126
6  ALICIA VILLARREAL Soy TuMujer (Universal) 219 6  LAFUERZA Busitn fnvemendiontel 3
7 PALOMO Miedo (Diss/ 214 7 ALICIA VILLARREAL Soy TuMuier {Universal/ 100
8  PATRULLA 81 No Aprendi A Olvidar (Disa) 204 8  SOLIDO Como Dividene (Fredfe’ 99
9 PESAOO Ojals Que Te Mueras (Warer M.L) 197 9 LAFIEBRE Quiero (Freddie/ 88

10 BETOY SUS CANARIDS Esti Liorando Mi Corazon (Disa/ 188 10 LOSPALOMINOS Chufita iLirhana/ 7
11 LOS HURACANES DEL NORTE Te Perdoné Una Vez (Univision/ 182 11 SOLIDO Contigo (Freddie/ 75
12 CUISILLOS Suavito (Baftoa) 154 12 LOS PALOMINOS Qué Suerte La Mia (Urbana/ 75
13 VICENTE FERNANDEZ La Primera Con Agua (Sany Discos) 153 13 JOE LOPEZ EstaVez (M Latin) 69
14 LOS TIGRES DEL NORTE No Tiene La Culpa El Indio fFonovisa) 143 14 LACONGUISTA El Feo (Vene Music) 67
15 MARCO ANTONIO SOLIS Prefiero Partir Fonovisa) 124 15 IMAN SiMe Hubieras Dicho (Univision) 64
16 CONJUNTO ATARDECER Y Las Mariposas (Universall 123 16 SOLIDO Tal Vez (Freddie) 63
17 BRONCO “EL GIGANTE OE AMERICA" Basta fFonovisa/ 117 17 GARY HOBBS Quiero Amarte (AMMX/ 61
18 TIGRILLOS La Etica (Disa/ 13 18 LA TROPA F Amor A La Ligera (Freddie/ 59
19 BRAZEROS MUSICAL OE DURANGO Lagrimas Y Lluvia (Disa/) 112 19 LAMAFIA Tienes Razon (Urbana/ 55

20  LOS HOROSCOPOS DE OURANGO Obsesion (Disa/ 106 26 DJKANE Mia (EMi Latin) 54

21 KUMBIA KINGS Sabes A Chocolate (EM/ Latin/ 105 21 INTOCABLE SiPudiera (EM! Latin) 54

22 LUPILLO RIVERA Qué TalSi Te Compro Univision) 105 22 TABY Cumbia Pa’ Que Baile /M3 51

23 GRACIELA BELTRAN Corazon Encadenado (Univision) 101 23 JAY PEREZ Sabes (L3 Voice) . 50

24 COYOTEY SUBANDA TIERRA SANTA Piquetes De Hormiga /EM/ Latin) 101 24 CHENTEBARRERA La Misma intenciim (0-Vo/ a8

25  CLIMAX EiZa Za Za La Mesa Que Més Aplauda (Batbos/ 96 25  TIGRILLOS LaEtica (Disa/ a4

Data is complied from the airplay week of August 29 - September 4, Data is complied from the airplay week of August 29 - September 4,
and based on a point System. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds Going For Adds e
1T BLANKO Me Voy A Marchar (Perfect Image)
FITO BLANKO Me Voy A Marchar (Perfect Image) F ,lm:usec;“'o T 7;,;;‘1 ,f,,;”e, mag
ILEGALES Como T fPerfect Image/ SES! Ya No Serds /-Zone)
VL LR L 0 YAHIR La Locura (Warner ML
N Y,
( h
Rock/Alternative Record Pool
TW  ARTIST Title Labeds) TW  ARTIST Title Labeks)
1 BERSUIT VERGARABAT Argentinidad Al Palo (Universal) 1 PEORO JESUS Miradita Y Meneito AP/
2 CAFE TACUBA Eres (Universall 2 PAULINA RUBIO Perros (Universal)
3 ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM/ Latin) 3 SONORA CARRUSELES Coquetona (Fuentes/
4 20E Peace And Love (Sony Discos/ 4 MARC ANTHONY Ahora Quién (Sony Discos)
5 JULIETA VENEGAS Lento (BMG Latin/ 5 FRAGANCIA Ahora Vengo Yo {El Toque Toque) /Latinflava/
6 VICENTICO Se Despierta La Ciudad (BMG Latin) 6 CLIMAX El Za Za Za La Mesa Que Més Aplauda (Balboa)
7 0ZOMATL! Cuando Canto (Concord) 7 GRUPO NICHE Culebra (Sony Discos)
8 VOLUMEN CERO Autos (Warner M.L.} 8 GILBERTO S. ROSA Sombra Loca /Sony Discos)
9 KINKY Presidente (Nettwerk/ 9 TITO GOMEZ Tierra Bendita De Higuey /MF)
10  CONTROL MACHETE El Apostador (Universal) 10 FULANITO Pégate (Cutting/
11 BABASONICOS Putita (EM/ L atin/ 11 ANOY & LUCAS Tanto La Queria (BMG Latin)
12 ENANITOS VERDES Tu Carce! (Universal) 12 MARC ANTHONY Valio La Pena (Seny Discos/
13 SUPERLITIO Lo Fi (Cielo Music Group/BMG Latin) 13 PUERTO RICAN POWER Si Pero No (/&A)
14 LUCYBELL S&lvame La Vida (Wamer M.L.} 14 CARLOS VIVES Como Tu (EM/ Latin)
15 INSPECTOR Ska Voovie Boobie Baby /Universal) 15 SON OE CALI Vida Consentida (Univision)
Songs ranked by total number of points. 10 Rock/Alternative reporters. Songs ranked by total number of points. 22 Record Pool reporters. y
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SOUTH

Word Records in Nashville is looking
for a CBA Retail Sales and Marketing
Manager. This position will serve as a
liaison between the label and Word
Distribution, CBA independent and
national accounts.
To apply contact:
cindy.finch@wbr.com EOE

WFTL Fort Lauderdale is accepting applica-
tions for news anchors and reporters. Send
info to wftljob@yahoo.com.” EOE (9/10)

B __rockq

Keritage Rocker
| Needs Mi-5tar Fromatians Director

itww Chwuwal i ifweie o busiing Do om wa primnend
Frmstam Dneita tha b bow crd wanh i3 win
Handifetis v hirve minimam 3 prars piiniai povstion,
miighmas fapuimas ted be able lo “hit the jipand
roasing” Myat ol har cirest marketing thilly sty
and knowledge of olf FCC caatyss 1aim

B CLEARCiasm

EAST

NEW ENGLAND, MAJOR
MARKET, ADULT FORMAT

seeks Drive Time Talent.

Candidate must be creative, self-motivat-
ing, and able to relate to an upscale, in-
telligent audience. Interviewing/Produc-
tion skills a must.

Send T&R to: Radio & Records. 10100
Santa Monica Blivd., 3rd Floor, #1125,
Los Angeles, CA 90067. EOE

UATH

Sﬂﬂﬁﬂ" TTRY

SnoCountry Mountain Reports
serves over 450 ‘on-air’ stations
with a weekly audience of 10.2
million nationwide! Come work
and live in the Mountains! Our
studios are located in Lebanon
NH, near several major VT and
NH resorts. Broadcast to millions
each morning, then ski and ride
the rest of the day. Ready to
join Americas best snow reporters?
Email
{andrew.davis@snocountry.org}
or mail T&R to SCMR, attn:

EAST

DIRECTOR OF ROCK
PROGRAMMING:

Join a company on the front line of
interactive music television! MUSIC
CHOICE, the world’s leading digital
music service, has a great opportu-
nity for an experienced Director of
Rock Programming available in our
New York City office. Responsible for
driving the development of our rock
formats programming strategy to in-
clude creafing and implementing the
philosophy and vision for assigned
video and audio channels in conjunc-
tion with MUSIC CHOICE’S goals
and objectives. Also responsible for
managing artist interviews and
shows, as well as leveraging relafion-
ships with record labels and music
related companies. Will also cham-
pion special projects and oversee
general operations of the dept. A BA
or equivalent is preferred. Candidate
will also possess @ minimum of 7
years exp. programming rock
formats to include experience with
video/TV production. Direct manage-
ment of a team of programmers.
Expertise in radio programming,
syndication and or music industry,
along with established relationships
in the music industry is required.
Knowledge and expertise in Selector
scheduling software is preferred. To
be considered, include salary
requirements and forward your
resume to: emoail:
jobs@musicchoice.com
Fax: 215-784-5870. EOE,

POSITIONS SOUGHT

New girl in town. Rookie experienced in on-
air announcing, production, copywriting, and
sales. Will travel. DEANA: (405) 706-4884 /
(405) 286-5249. (9/10)

ABS graduate excelling in everything radio
needs on-air news/DJ position in N. Califor-
nia/Nevada. An outstanding investment to
your station. BOB: (405) 733-2380. (9/10)

(Lansing Michigan) WVIC-FM numbers fall
- wonder why? djmartin88@hotmail.com
(DJ/Board Op/Promotions) (9/10)

Stop reading! Dynamic male talent with Top
10 market experience. Slick delivery, funny
and charismatic. Proven performer. Steve
BOOMER Sutton: (404) 414-0859
BOOMERHEAD1@NETZERO.COM. (9/10)

“Talk Show Host/Producer currently on-air

OPPORTUNITIES

T T )

RR Broadcasting is looking for
our next Promotions Director!

Are you an experienced, detail ori-
ented, creative, strategic thinking,
take charge person who enjoys a
fast paced environment? 4 great
stations (Hot AC, Oldies Newstalk
and Talk/Sports) in a beautiful mar-
ket with great facilities and a great
staff.

Must be reliable, outgoing, well or-
ganized, creative, service-oriented,
resourceful, & possess excellent
communication skills. Must also be
detailed oriented, have a great
working attitude, ability to get along
well with others and great commu-
nication skills.

Send your best stuff today!
Human Recourses c/o
RR Broadcasting
2100 Tahquitz Canyon Way
Palm Springs, Ca. 92262

How Big Are Your Feet?

Large feet will be required to fill the shoes
of a true morning radio legend. After 36
years as the morning mayor of Portland,
K103’s Craig Walker is planning to retire. He
has built a show that is consistently #1 not
only with women, but with Persons 12+ and
Adults 25-54. Do you have what it takes to
become K103’s new morning show host?

* Are you a master at the art of story-
telling?

* Canyou lead an established morning team
without being the center of attention?

* Are you actively involved with more than
one civic organization?

* Doyou know from experience why people
call it the “Great Northwest?”

If you have what it takes, send your demo
and resume to: Tony Coles, KKCW FM, 4949
SW Macadam Avenue, Portland, OR 97239.
Clear Channel Radio Portland is an Equal
Opportunity Employer.

RE&R Opportunities

Free Adveartising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed 0n 8 1/2* X 11 company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
10 your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

seeking employ may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to @radi com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

To appear in the following week's issue, your ad must
be received by Thursday noon (POT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

issue received prior to i [

dintended for

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd.. 3rd Floor, Los Angeles, Califomia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
ly rates available. ANl reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R orits

Editors will be

Publisher.

D and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

be used for this purpose. Letters may be edited

© Radio & Records, Inc. 2004

in Southern California. Great with cailers, ! )
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor, Los Angeles, California 90067

research and booking guests. Law degree.
F/Tor P/T Park806@aol.com (9/10)

Andrew Davis, PO. Box 505,
Lebanon, NH 03766. EOE

HOW TO REACH US raDio & RECORDS ING. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA S0087

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050

310-203-8727  moreinfo @radioandrecords.com 310-203-8727 kmumaw @ radioandrecords.com
310-203-9763 newsroom @radioandrecords.com

310-203-9763

310-788-1625
310-788-1699
310-788-1668

CIRCULATION:
NEWS DESK:
R&R ONLINE SERVICES:

310-203-9763 mailroom @radioandrecords.com
301-951-9051
615-248-6655

cmaxwell @radioandrecords.com rrdc @radioandrecords.com

310-203-8450 NASHVILLE BUREAU: 615-244-8822 Ihelton @radioandrecords.com

hmowry @radioandrecords.com

ADVERTISING/SALES: 310-553-4330

www americanradiohistorv com
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MARKETPLACE

September 10, 2004 R&R ® 89

MARKETING & PROMOTION VOICEOVER SERVICES VOICEOVER SERVICES

Richard Scudder

Photographertr
Musicians @ CD/album covers

Hollywood, ga 27 YE2'S EXPEIence »). or9-1022

PUBLICITY PRINTS

Lithographed On Heavy, Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10's

500 — $90.00
1000 — $120.00

57 - JOCK CARDS
8&W 1000 — $100.00 |
Color 2000 — $408.00

PRICES INCLUDE
TYPESETTING & FREIGHT
FAST PROQCESSING
OTHER SIZES AVAILABLE

PRICES SUBJECT TO
CHANGE ¥ITHOUT NOTICE

Send Bx10 photo. check/M QL isa/MC, instructions 1o,
1867 E. Flonda Street. Depl. R Springfield. MO 65803
TOLL FREE: 1-888-526-5336
www.abepictures.com

gg

PICTURES

\ ww.radinandrecnrds.cn

- . \_Y
Tt InpussTRY’s NewsParer

www jennifervaughn.com

HY1O’NEIL

VOICE IMAGING
"THE VOICE HEARD ABOVE THE REST'p

= As Heard In...

1-877-4-YOURVO Dallas,
(877-496-8786) Las Vegas,
Toronto
DEMO: and across the Planet
www.samoneil.com

~ Joumece Vavcun Yore Imacme
' iy O %

AL, Y
239y 282-8400
] jennife,r@jgrgifer_vaughn.cogﬁ

[

JOE CIPRIANO

o
3

-

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

\www.radioandrecords.com|

I

Wl Gl GriAlG

—- v e Total Radio Imagery -

MUSIC REFERENCE

MARKETPLACE F d s [ A l
ADVERTISING ind Songs for Autumn!
' o P 5
Payable in advance. Order must be typewritten and accom- New! 5th Edftlon 'Green Book Of Sor'lgs BY SUb’eCt'
panied by payment. Visa/MC/AMEx/Discover accepted. The Thematic Guide To Popular Music
One inch minimum, addi- . By é,ésgzgam-packed pages
. . ime ! : isti
tional space up to six inches 6 insertions  90.00 35000 Is';tr']rg‘fs
available in increments ol 13 insertions - 85.00 1,800 subjects |
one-inch. Rates for R&R 26 insertions  75.00 All music formats
marketplace (per inch): 9l iBitiohs) TSR 100 years of music
Marketplace Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)%"\w
(310) 788-[}621 Discounted price: $51.96 softcover/$63.96 hardcover
Ef’,’,‘{a(i?fl?,f,ﬁg,?’;ﬂgzadiUand,eco,ds.com (A meyd sl ey Charge by phone: 310.788.1621 or send a check to:
R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067
o - ; 3 ; j 3 \ - .
L ST A R&R’s Year-End Chart Pack 0n/y$6 5
N e - — — g .
XSte B == - )
\\‘ \ = " LW .' ; -
\ fh \"qii, bod 5 :
" — ' i
\% \ (ol R | Includes year-end charts for all R&R formats from
oy l 1974 through 2003! Call (310) 788-1625 or email

\-;—\,/‘-\_ l,

L

moreinfo@radioandrecords.com

A0 & RECORDS.
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o National Alrplay Overview: September 10, 2004

URBAN

w ™ w Iw w W
1 1 ASHLEE SIMPSON Pieces Df Me (Geffen/ 1 1 TERROR SOUAD Lean Back /Universall 2 @) CIARA t/PETEY PABLO Goodies (LaFace/Zomba)
3 8 MAROON 5 She Will Be Loved /Octone/ /AMG) 2 2 CIARA f{PETEY PABLO Soodies /L aFace/Zomba) 1 2 TERROR SQUAD Lean Back Universall
5 AVRIL LAVIGNE My Happy Ending /Arista/AMG) 3 3 UL FLIP Sunshine /Sucks Free/Loud/Columbia) 4 8 JADAKISS t/ANTHONY HAMILTON Why (Ruff Ryders/interscopel
2 4 J0JO Leave (Get Out} (BisckGround/Universal) 4 o NELLY My Place (Derrty/fo’ Reellniversal) 6 NELLY My Place {Oentty/Fo’ Reellniversall
8 o BLACK EYED PEAS Let's Get It Started /A&M/interscope) 5 5 JUVENILE Stow Motion (Zash Money/Universal) 5 5 ALICIAKEYS Diary L/AMG/
4 6 CHRISTINA MILIAN Dip It Low fsiand/IDJMG/ 9 o LL COOL J Headsprung (Def Jem/IDIMG/ 3 6 LILFLIP Sunshine (Sucka Free/Lovd/Columbial
6 7 NINASKY Move Ya Body Vext Plateau/Universall 6 7 CHRISTINA MILIAN Dip It Low //snd/DJMG) 8 LL COOL J Headsprung (Def Jom/IOJMG/
7 8 KEVIN LYTTLE Tum Me On {Atiantic/ 8 8 KEVINLYTTLE Turn Me On /Atlsntic/ 12 AKON fISTYLES P. Locked Up (SRC/Universal)
12 8 RYAN CABRERA Dn The Way Down (E.V.L.A/Atlantic] n o AKON f/STYLES P. Locked Up (SRC/Universal) 7 9 TWISTA #/R. KELLY So Sexy /Atlantic)
13 LIL' FLIP Sunshine /Sucka Free/Lovd/Columbia) 7 10 HOUSTON fICHINGY & NATE DOGG | Like That (C3pitol] 13 10 LIL SCRAPPY No Problem /BME/Reprise]
9 11 ALICIA KEYS If | Ain't Got You L/RMG/ 22 USHER #/ALICIA KEYS My Boo /LaFace/Zombs) 11 11 KANYE WEST Jesus Walks /Roc-A-Fella/lDJMG)
10 12 NELLY My Place (Derrty/Fo’ Reel/Universal) 13 JADAKISS H/ANTHONY HAMILTON Why (Ruff Ryders/interscopel 9 12 JUVENILE Slow Motion {Cash Money/Universall
14 @ HOUSTON f/CHINGY & NATE DOGG | Like That (Capitolf 10 13 LLOYD f/ASHANTI Southside (Murder Inc./Def Jem/IDJMG/ 10 13 T.L Let's Get Away /Grand Hustle/Atlantic)
11 14 HOOBASTANK TheReason fisiand//D/MG) 12 14 NINA SKY Move Ya Body (Next Plateau/Universal) 17 @ ANTHONY HAMILTON Charlene (So So Def/Zombs/
18 @ LINKIN PARK Breaking The Habit (Warner Bros.) 16 @ T.\. Let's Get Away (Grand Hustie/Atlantic) 15 15 USHER Confessions Part 2 fL aFace/Zomba)
15 16 JUVENILE Slow Motion {Cash Money/Universal) 14 18 USHER Confa Part 2 {LaFace/Ze 14 16 YOUNG BUCK Let Me in finterscape/
il 8 CIARA fIPETEY PABLO Goodies /laFace/Zambal 18 8 J-KWON You & Me (So S Def/Zombs) 32 USHER f/ALICIA KEYS My Boo /L aFace/Zomba/
17 FINGER ELEVEN One Thing (Wind-up/ 2 MASE Breathe, Stretch, Shake (Bad Boy/Universall 19 MASE Breathe, Stretch, Shake (Bad Boy/Universsll
16 19 SWITCHFOOT Meant To Live /Red Ink/Columbia) 15 19 YDUNG BUCK Let Me in Ynterscope/ 18 NELLY Fiap Your Wings (Derrty/Fo’ Reel/Universal]
19 20 USHER f/LUDACRIS & LIL’ JON Yeah /LaFace/Zombal 24 @ ALICIA KEYS Diary (L/AMG) 2 JUVENILE t/WACKO & SKIP Nokia Clap (Rag-A-Lot/
22 KELLY CLARKSON Breakaway (Holywood! 19 21 KANYE WEST Jesus Walks (Roc-A-Feka/IDJMG) 20 CHRISTINA MILIAN Dip It Low d/sland//DJMG!
25 TERROR SQUAD Lean Back WUniversal} 23 22 MONICA U Should've Knawn Better L/RMG/ 23 GUERILLA BLACK f/BEENIE MAN Compton (Viin/
23 BOWLING FOR SOUP 1985 (Sivertone/Jive/Zambs) 27 @ LIL SCRAPPY No Problem /BME/Reprise) 28 CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise)
28 SEETHER f/AMY LEE Broken (Wind-up/ 26 24 PITBULL Back Up (7V7) 29 LLOYD BANKS I'm So Fly flnterscape/
27 SWITCHFOOT Dare You To Move (Red Ink/Columbia) 20 25 TWISTA{R. KELLY So Sexy /Atlntic/ 22 25 R KELLY U Saved Me Ujve/Zomba/
24 26 LOS LONELY BOYS Heaven (Or/Epic/ 25 26 LLOYD BANKS On Fire finterscape) 25 BRANDY Who Is She 2 U (Atlantic)
20 27 USHER Confessions Part 2 [LaFace/Zombs) 28 €@ 213 Groupie Luv (TV7) A DEM FRANCHISE BOYZ White Teez (Universal}
38 C.AGUILERA f/M. ELLIOTT Car Wash (Dream ok Celfandatarrcansl 31 @) LLOYD BANKS I'm So Fly flaterscape/ 28 MR. MAGIC | Smoke, | Drink (/ndependent/
33 RILARY DUFF Fly (Buene Vista/Hollywood) 39 € TRICK DADDY Let's Go /Skp-N-Skde/Atiantic) 24 29 LLOYD BANKS On Fire {intorscopel
26 30 D12 How Come (Shady/interscope) 29 &) SHAWNNA f/LUDACRIS Shake That Sh*t (OTP/Def Jam/IDJMG/ 33 @ SHAWNNA f/LUDACRIS Shake That Sh*t (OTP/Def Jam/I0JMG)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
J0J0 Baby it's You (RikchrowniDiwinesal LL COOL J Hush (Def Jom/IDJME] LL COOL J Hush (Def Jam/iDJM6/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
CIARA FIPETEY PABLO Goodies /LaFace/Zomba) USHER FIALICIA KEVS My Boo {LaFaca/Zomba) USHER FIALICIA KEYS My Boo [LaFace/Zomba)
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
600D CHARLOTTE Prodictable () BLACK EYED PEAS Let's Get it Started (A&M/nterscape) B.G. | Want it /Chagpa City/Kock/

AKON FISTYLES P. Locked Up /SRC/Unbersal
MIS-TEEQ One Night Stand (Rapise/
JXWON You & Me (50 So DetiZambe/

GAVIN DEGRAW | Don't Want To Be L4RMG/

CHR/POP begins on Page 25.

MOBB DEEP Real Gangstaz (Vidstan/Zomba/
D.0.0. FIKANYE WEST Higher (Legion/
LL CODL J Hush (Def JamyAME/
LLOYD Hey Young Girl (Merder kac./Def JamIDUME/

CHR/RHYTHMIC begins on Page 30.

HOT AC

LL COOL J Hush (Def /amtOUME/
SHAWN KANE Gl | Wonder L/RMS/
1-20 FILUDACRIS Break Bread (D7P/Capitol
RUPEE Temgted To Touch /Ariantic/

URBAN begins on Page 35.

w ™ w ™ w W
2 1 MARTINA MCBRIDE This One’s For The Girls /7C4/ 1 0 HOOBASTANK The Reasen fisland//0JMG/ 1 1 THREE DAYS GRACE Just Like You {/ve/Zombs)
1 2 FIVE FOR FIGHTING 100 Years /dware/Columbial 2 2 LOSLONELY BOYS Heaven (Or/fpic/ 4 6 ALTER BRIDGE Open Your Eyes Wind-up/
4 o DIDO White Flag /Anista/AMG) 3 3 COUNTING CROWS Accidentally In Love {DreamWorks/Geffen/ 3 3 SHINEDOWN Simple Man (Atlantic)
3 4 SHERYL CRDW The First Cut Is The Deepest (4&M/interscope) 5 o MAROON 5 She Will Be Laved (OctonelJ/AMG/ 2 4 VELVET REVOLVER Slither (RCA/RMG/
8 o LOS LONELY BOYS Heaven (Or/Epic/ 4 5 MAROON S This Love {Octone//RMG) 8 8 VELVET REVOLVER Fall To Pieces (RCA/RMG/
5 6 MAROON 5 This Love /Octone//RMG) 6 FINGER ELEVEN One Thing (Wand-up/ 5 LINKIN PARK Breaking The Habit (Wamer Bros.)
6 7 MICHAEL MCDONALD Ain't No Mountain High Enough (#Motown/ 7 3 DOORS DOWN Away F-om The Sun (Republic/Universsll 6 7 NICKELBACK Feelin’ Way Too Damn Good (Roadrunner//DJMG)
7 8 SEAL Love's Divine (Warner Bros) 9 ASHLEE SIMPSON Pieces Df Me (Geffen/ 10 o JET Roftover D.J. {Atiantic)
9 KIMBERLEY LDCKE 8th World Wonder (Curb/ 10 9 GAVIN DEGRAW [ Don't Want To Be L/RMG/ 7 9 JET Cold Hard Bitch (dtlentic/
n MERCYME Herse With Me /VG/Curb/ 8 10 SWITCHFOOT Meant To Live (Red Ink/Columbis) 9 10 SALIVA Survival Of The Sickest fiskand/DJMG)
12 JOSH GROBAN You Raise Me Up (743/Reprise) 15 8 AVRIL LAVIGNE My Happy Ending (4rista/RMG/ 12 CROSSFADE Cold (Columbis)
10 12 LIONEL RICHIE Just For You fisland//iDJMG/ 14 NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/IDJMG) 13 BREAKING BENJAMIN So Coid (Hodlywood)
14 KEITH URBAN You'l Think 0f Me (Capitof) 12 13 NICKELBACK Someday (Roadrunner/|{DJMG/ n PAPA ROACH Getting Away With Murder (Geffen/
13 3 DOORS DOWN Here Without You (Republic/Universail 1114 311 Love Song Vokano/Zombal 15 GREEN DAY American Idiot (Reprise)
15 JDSH GROBAN Remember When It Rained (743/Reprise/ 13 15 TRAIN Ordinary [Columbia! 16 GODSMACK f/DROPBOX Touche /Republic/Universal)
16 LEANN RIMES f/RONAN KEATING Last Thing On My Mind (Curt/ 16 ) SARAH MCLACHLAN Wcrld On Fire (Arista/RMG/ 14 16 SLIPKNOT Duality (Roadrunner/{0JMG/
17 17 SEALS & CROFTS Summer Breeze ‘04 (Wamer Bros.) 17 ) BOWLING FOR SOUP 1935 {Sitvertone/Jive/Zomba) 20 KENNY WAYNE SHEPHERD Alive (Reprise/
19 @ CHERIE Older Than My Years {lava/ 20 ) RYAN CABRERA On The Way Down /E.V.L.A/Atlantic) 18 SILVERTIDE Ain‘t Comin’ Home (/AM5/)
20 19 HODBASTANK The Reason fisland/DIMG) 25 &) JOHN MAYER Daughters /Aware/Columbial 19 CHEVELLE Vitamin R (Leading Us Along) (Epic/
22 @ ALICIA KEYS If | Ain't Got You L/AMG) 22 €) SEETHERf/AMY LEE Broken (Wind-up/ 17 20 SEETHER f/AMY LEE Broken (Wind-up/
21 21 CELINE DION You And | £pic/ 21 €4) AVION Seven Days Without You (Columbia/ 22 @ VAN HALEN Up For Breakfast (Warner Bros.)
25 3 CLAY AIKEN | Wik Carry You [RCA/AMG/ 19 22 RICHARD MARX When Yau're Gone (Manhattan/EMC) 21 22 TESLA Words Can't Explain (Sanctuary/SRG/
28 MARTINA MCBRIOE In My Daughter's Eyes (RCA/ 2 8 KELLY CLARKSON Breakaway {Hollywood) 23 23 FUTURE LEADERS OF THE WORLD Let Me Dut /£pic/
23 24 JEFF TIMMONS Whisper That Way /SL6/Rising Phoenix) 26 FIVE FDR FIGHTING The Jevil In The Wishing Well... (ware/Cokinbia) 26 A PERFECT CIRCLE Blue (Virgin/
27 @ NEWSONG fINATALIE GRANT When God Made You (Reunion/ 18 25 SHERYL CROW Light In Your Eyes /A&M/interscape] - KORN Word Up (Epic/
24 26 J.BRICKMAN fIM. SCHULTZ ‘Til| See You Again (Windham HIRMG/ 24 26 SCISSOR SISTERS Take Your Mama {Universal) 24 26 METALLICA Some Kind Of Monster (Elektra/Warner Bros.)
26 27 COUNTING CROWS Accidentally In Love (OreamWorks/Geffen) 27 ALANIS MORISSETTE Eight Easy Steps (Maverick/Repnise/ 25 27 SWITCHFOOT Meant To Live (Red ink/Columbis)
— €@) HALL & OATES I'f Be Around {U-Watch) 30 KILLERS Somebody Told Me /siand/OJMG) - @ LOSTPROPHETS Wake Up (Make A Move) (Cokumbial
— @) SEAL Get It Together (Wamer BrosJ) 28 HOWIE DAY Collide Epic/ 27 29 EARSHOT Wait (Warner Bros.)
— &) ELTON JOHN Answer In The Sky /Universal 29 30 MARTINA MCBRIDE This Dne’s For The Girls /RCA/ - @ MEGADETH Die Dead Enough (Sanctuary/SRG/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
PHIL COLLINS Den’t Lot Him Steal Your Heart Away (Atisatic/ DURAN DURAN {Reach Up For The) Sunrise [Eai/ MICKELBACK Because 0f You /Roadrasen0./MG/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
KEITH URBAN You's Think Of Me /Capitol JOHN MAYER Daughters /Aware/Cobwabia) VELVET REVOLVER Fall To Pieces (RCA/RMG/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE

KELLY CLARKSON Breskaway (Halywood)
BRUCE HORNSBY Gonna Be Some Changes Made (Colwmiva/
DIANA KRALL Narrow Dayligt /GRPYVMG/
KATRINA CARLSON Drive /Kataphowic/
DARYL HALL She's Gone /Riythe & Sroove/Ligeid &

AC begins on Page 53.

D100 Sand In My Shoes (Arista/RMG)
SWITCHFOOT Dare You To Move /Red ini/Cokembia)
VANESSA CARLTON White Houses (A&M/starscope)
LOS LONELY BOYS More Than Love [OnEpic/
JEM They /ATO/RCA/RME)

AC begins on Page 53.

www americanradiohistorv com

DROWMNING POOL Love And War /Windag/
THORNLEY So Far So Good (RoadrmesenMR/46)
SKINDRED Nobody [Lava/
NICXELBACK Because Of You /Rosdrenser/ID/ME/
HELMET See You Dead fistwscape/

ROCK begins on Page 62.
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URBAN AC
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PRINCE Call My Name /Columbia/

ANITA BAKER You're My Everything (Bie Note/EMC)

ALICIA KEYS Diary (/AMG)

LUTHER VANDROSS Think About You L/RMG/

TEENA MARIE Still In Love (Cash Money/Universal)

JILL SCOTT Golden (Hidden Beach/Epic)

BRIAN MCKNIGHT What We Do Here (Motown/

ALICIA KEYS If  Ain't Got You A/RMG)

R. KELLY U Saved Me (/ive/Zombal

R. KELLY Happy People {/ive/Zomba)

BOYZ Il MEN What You Won't Do For Love (MSM/Koch/

KEM Love Calls (Motown/Universal)

PATTI LABELLE New Day /Def Soul/lDJMG)

BONEY JAMES #/BILAL Better With Time (Warner Bros.)

TAMYRA GRAY Raindrops Will Fall {19/Sobe)

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Jef Soul//DJMG)
MONICA U Should've Known Better L/RMG)

LUTHER VANDROSS Wf BEYONCE' The Closer | Get To You 4/RMG/
VAN HUNT Down Here In Hell (With You) {Capitol)

ANGIE STDNE U-Haul (/RMG/

AMEL LARRIEUX For Real (Biiss Life)

22 LASHELL GRIFFIN Free (Epic/

@ T.MARIE #/G, LEVERT A Rose By Any Dther Name (Cash Money/Universall
24 TAMIA Still (Atlantic)

25 WILL DDWNING Rhythm Of U & Me (6RP/VMG)

26 FANTASIA | Believe L/RMG)

27 JANET JACKSON R&B Junkie (Virgin/

€2) NORMAN BROWN 1 Might (Warner Bros.)

t4) USHER Conf Part 2 (LaFace/Zomba)

&) LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)

#1MOSTADDED

URBAN MYSTIC Where Were You? (Sobe/

#1 MOST INCREASED PLAYS

TEENA MARSE FIGERALDLEVERT A RoseBy Any Other Name (Cash Money/Universal)

TOP 5 NEW & ACTIVE
REGINA BELLE For The Love Of You {Peak/
GEORGE BENSON Irreplaceable /GRP/VMG/

JEFF MAJORS Pray /Music Dne/

STEPHANIE MILLS Healing Time (/M/Lightyear/
THEO Chemistry [TWF/

URBAN begins on Page 35.

ACTIVE ROCK

™w
@ BREAKING BENJAMIN So Cold (Hollywood)

2 LINKIN PARK Breaking The Habit /Warner Bros.)
THREE DAYS GRACE Just Like You £/ive/Zomba/
SALIVA Survival Df The Sickest {island//DJMG)

PAPA ROACH Getting Away With Murder (Geffen/
ALTER BRIDGE Open Your Eyes (Wind-up/
CROSSFADE Cold (Columbia)

SHINEDOWN Simple Man (At/antic/

VELVET REVOLVER Fall To Pieces (RCA/RMG/
SLIPKNOT Duaiity (Roadrunner/|DJMG/

CHEVELLE Vitamin R (Leading Us Along) (Epic/
FUTURE LEADERS OF THE WORLD Let Me Out /£pic/
GREEN DAY American Idiot (Reprise/

GODSMACK t/DROPBOX Touche /Republic/Universal)
VELVET REVOLVER Slither (RCA/RMG)
LOSTPROPHETS Wake Up (Make A Move) (Columbial
A PERFECT CIRCLE Blue (Virgin)

NONPOINT The Truth fLava)

KORN Word Up (Epic/

JET Rollover D.J. {Atlsntic)

SILVERTIDE Ain't Comin’ Home L/AMG/

EARSHOT Wait (Warner Bros./

PILLAR Bring Me Down {Flicker/EMI CMG/Virgin)
SKINDRED Nobody fLava/

KENNY WAYNE SHEPHERD Alive (Reprise/
THORNLEY Easy Comes (Roadrunner/IDJMG)

27 HOOBASTANK Same Direction island/IDJMG)

28 METALLICA Some Kind Of Monster Elektra/Warner Bras.)
@ DROWNING POOL Love And War (Wind-up)

30 NICKELBACK Feelin’ Way Too Damn Good (Roadrunner//(DJME)

#1 MOST ADDED

#1 MOST INCREASED PLAYS
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FALL AS WELL Lazy Eye Umversal)

ROCK begins on Page 62.
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COUNTRY

1 TIMMCGRAW Live Like You Were Dying (Curd)

TERRI CLARK Girls Lie Too (Mercury!

KEITH URBAN Days Go By {Capitol/

GRETCHEN WILSON Here For The Party (Egic/

ANDY GRIGGS She Thinks She Needs Me /2C4/

SARA EVANS Suds In The Bucket /RCA/

GEORGE STRAIT | Hate Everything (MCA/

ALAN JACKSON Too Much Df A Good Thing Is A Good Thing /Arista)
BRAD PAISLEY H/ALISON KRAUSS Whiskey Lullaby fdrista/
TOBY KEITH Stays In Mexico (DreamWorks/

PHIL VASSAR In A Real Love (Arista/

RASCAL FLATTS Feels Like Today dyric Street)
BROOKS & DUNN That's What It's All About (Arista/

BIG & RICH Save A Horse, Ride A Cowhoy (Warner Bros.)
JOE NICHOLS If Nobody Believed In You (Universal South}
TRACE ADKINS Rough & Ready (Capitol)

GARY ALLAN Nothing On But The Radio /MCA/
LONESTAR Mr. Mom (BNVA/

JULIE ROBERTS Break Down Here (Mercury/

DIERKS BENTLEY How Am | Doin’ (Capitol)

JIMMY WAYNE You Are (DreamWorks)

SHEDAISY Come Home Soon f yric Street)

DARRYL WORLEY Awful, Beautiful Life {DreamWorks/
BLUE COUNTY That's Cool (Asylum/Curb)

BLAKE SHELTON Some Beach (Warner Bros.)
MDNTGOMERY GENTRY You Do Your Thing (Columbial
KENNY CHESNEY The Woman With You /BNA/

t} CRAIG MORGAN Look At Us (BBR/

) TRICK PONY The Bride /Asylum/Curt]

STEVE HOLY Put Your Best Dress On (Curb)

#1 MDST ADDED
SHANIA TWAIN W/ BILLY CURRINGTON Party For Two iMercury/

#1 MDST INCREASED PLAYS
SHANIA TWAIN W] BILLY CURRINGTON Party For Two (Mercury/

TOP 5 NEW & ACTIVE
JOE DIFFIE If | Could Only Bring You Back (B8R)
DUSTY DRAKE | Am The Working Man (Wamer Bros.)
RACHEL PROCTOR Where | Belong (BV4/
WARREN BROTHERS Sel A Lot Of Beer (429/
GEORGE CANYON Il Never Do Better Than You (Universal South/

COUNTRY begins on Page 46.
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1
2
3
5
7
6
4
8
9
n
14

12
13
10
15
19
17
18
16
20
28
22
23
25
27
21
29
kil
36
34

™w

1 LINKIN PARK Breaking The Habit (Warner Bros./
o GREEN DAY American Idiot /Reprise)

3 THREE DAYS GRACE Just Like You (iive/Zomba)
KILLERS Somebedy Told Me (/sland//0JMG/
BREAKING BENJAMIN So Cold (Hollywaod)
SLIPKNOT Duality (Roadrunner/IDJMG)

FRANZ FERDINAND Take Me Out /Domina/Epic/
CHEVELLE Vitamin R {Leading Us Along) /Epic/

£) LOSTPROPHETS Wake Up (Make A Move) (Columbial

Q) PAPA ROACH Getting Away With Murder (Geffen/

W) VELVET REVOLVER Fall To Pieces (RCA/RME/

12 BEASTIEBOYS Triple Trouble (Capital)

13 HOOBASTANK Same Oirection (/sland//DJMG)

14 DASHBOARDCONFESSIONAL Vindicated /Vagrant/Interscope/
15 SEETHER f/AMY LEE Broken (Wind.up/

COHEED AND CAMBRIA A Favor House Atlantic (Columbia/
17 MODEST MOUSE Float On (Epic/

18 CROSSFADE Cold {Columbia/

19 VELVET REVOLVER Slither (RCA/RMG)

YELLOWCARD Only One {Capitol)

JIMMY EAT WORLD Pain finterscope)

22 TAKING BACK SUNDAY A Decade Under the Influence (Victory)
23 ALTER BRIDGE Open Your Eyes (Wind-up)

A PERFECT CIRCLE Blue /Virgin/

SNOW PATROL Run /A&M/interscope)

26 JET Rollover D.J. fAtiantic/

(2) KORN Word Up (Epic/

(2) SKINDRED Nobody flava/

(X) CAKE NoPhone (Columbial

£l) MODEST MOUSE Ocean Breathes Salty (Epic/

#1 MOST ADDED

#1 MOST INCREASED PLAYS

AU
NONPOINT The Truth fLaval
SECRET MACHINES Nowhere Again (Reprise/
KEANE Somewhere Only We Know (/nterscape)

ALTERNATIVE begins on Page 66.
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RAMSEY LEWIS TRIO The In Crowd (Varada/

KIM WATERS In Deep (Shanachie)

PATTI LABELLE New Day (Def SouliDJMG)

26 SOUL BALLET Cream 215/

GLADYS KNIGHT {{EDESID ALEJANDRO Feeln’ Good (Vacilon} /Pyramid)
RENEE OLSTEAD A Love That Will Last /743/Regrise)
MINDI ABAIR Come As You Are (GRP/VMG/

STEVE OLIVER Chips & Saisa (Koch/

PETER WHITE How Does It Feel [Columbia)

PIECES OF A DREAM It's Go Time (Head's U/
CRAIG CHAQUICO Her Boyfriend’s Wedding (Varada/

#1 MOST ADDED
HALL & OATES Love TKO /- Watch

#1 MOST INCREASED PLAYS
NORMAN BROWN Up 'N' At Em (Warner Bros.)

TOP 5 NEW & ACTIVE
THA’ HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachie
PAUL BROWN Moment By Moment (GRP/VMG)
GREG ADAMS Firefly (215
AL JARREAU Cold Duck (GRP/VMG/
HALL & OATES Love TKQ {U-Watch

Smooth Jazz begins on Page 59.
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€ R.EM. Leaving New York (Wamer Bros.]

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia)
FINGER ELEVEN One Thing (Wind-up)

JOHK MELLENCAMP Walk Tall f/siand//OSMG)

RACHAEL YAMAGATA Wom Me Down (RCA Victor)

JAMIE CULLUM Al At Sea (Verve/Universal)

NORAH JONES What Am | To You? [Blue Note/EMC)
BODEANS if It Makes You (Zoe/Rounder)

CDUNTING CROWS Accidentally In Love (DreamWorks/Geffen)
FINN BROTHERS Won't Give In iNettwerk/

JOHN FOGERTY Deja Vu (All Dver Again) (DreamWorks/Geffen)
MODEST MOUSE Fioat On fEpic/

MINDY SMITH Come Vo Jesus (Vanguard/

15 SCISSOR SISTERS Take Your Mama {Universal)

16 MAROON 5 She Will Be Loved (Octone//AMG)

19 CARBON LEAF Life Less Ordinary (Vanguard]

17 0ZOMATLI (Who Discovered) America? (Concord)

PHISH The Connection /Atlantic/

18 CROSBY & NASH Lay Me Down (Sanctuary/SRG)

23 KEANE S here Dnly We Know 4

24 THRILLS Not For All The Love in The World (Virgin/

21 22 CHRISTINE MCVIE Friend (Koch/

CAKE No Phone (Columbial

FIVE FOR FIGHTING The Devil In The Wishing Well... (Aware/Columbia)
311 Love Song (Valcano/Zombal

SNOW PATROL Run (A&Miinterscope/

GOMEZ Nothing Is Wrong (Hut/Virgin)

SARAH MCLACHLAN World On Fire /Arista/RMG/

SHERYL CROW Light In Your Eyes /A&Minterscope/
BUTTERFLY BOUCHER Another White Dash /A&M/interscape/

© #1MOST ADDED

ELVIS COSTELLO Monkey To Man (Lost Highway)
#1 MDST INCREASED PLAYS

R.E.M. Leaving New York /Warner Bras.)

TOP 5 NEW & ACTIVE
CHARLIE MARS Gather The Horses (/2
OLD 97'S New Kid /New West/
K.D. LANG Helpless (Nonesuch!
STEVE EARLE The Revolution Starts Now (£-Sguared/Artemis)
SIMPLE KID Staring At The Sun (Vector/

w W

1 t  GEORGE BENSON Softly, As In A Moming Sunrise (GRP/VME/

2 2 BONEY JAMES Here She Comes (Warner Bros.)

4 8 MICHAEL LINGTON Show Me (Rendezvous)

5 GERALD ALBRIGHT To The Max (6R/VYM6)

3 5 MARC ANTOINE Mediterraneo /Rendezvous/

6 6 DAVEKOZ Alll Seels You {Capitoll

7 8 ANITA BAKER You're My Everything (Bive Note/EMC)

n JOYCECOOLING Expression Narada/

8 9 EUGEGROOVE Livin' Large (Narada)

9 10 PAUL TAYLOR Steppin’ Dut /Peak/

12 0 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous/

10 12 SEAL Love's Divine /Warner Bros.)

13 (@ CHRIS BOTTI Back Into My Heart (Columbia)

14 14 PAULJACKSON, JR. Walkin® (Blue Note/EMC)

17 RICHARD ELLIOT Your Secret Love (GRP/VMG)

16 MARION MEADOWS Sweet Grapes (Heads Up/

19 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.)

18 TIM BOWMAN Summer Groove {Liguid 8/

20 NICK COLIONNE I1's Been Too Long /3 Keys Music/
22
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TRIPLE A begins on Page 69.
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~ By Erica Farber

erry Sharell was born to be in his current job.
A singer from an early age, he first got into
radio, then moved quickly to the record side,
working everywhere from Mercury Records,
| Main Line Distributors, Asylum Records and
~ Elektra Records to MCA Video Distribution, to
| name a few. All of this experience prepared

. himforhisg challenge: As President
- * and CEO of the Society of Singers, Sharell is
| . now in a position to give back to a business
- he loves.

T Getting into the business: “I was a

graduate of Kent State University and wanted
to be in broadcasting. I got lucky in 1961 and got a job in
Beaver Falls, PA as a news guy and a jock at WBZP for $75
a week. I was at my news desk one day, and the phone
rang. It was Tommy LiPuma. He asked if I bered him.

JERRY SHARELL

President/CEOQ, Society of Singers

emergency financial aid to professional singers in need. Our
definition of a profi | singer is who's sung
professionally for at least five years, That would include
singing at the local Holiday Inn on a five-night-a-week
basis or doing backups for a big rock band or studio work
— all genres of music. It currently has about 2,500
members all over the country. The memberships begin at
$50 and go to as high as you think you want to
participate. We have corporate partners as well.”

Long-range plans: “T've discovered that there are
thousands of jeople in the entertainment business who
still don’t kncw about us, My job is to get the brand
known. I pretend this is way back in the ‘60s, when I was a
promotion man, but my new goal is to try to get the SOS as
big as it can possibly be. Our mission is to make it grow
and help more people. We cunrently help about 250 people
a year, Most of the requests that come in are for financial
aid primarily directed at housing. We also award
scholarships to talented and deserving youngsters who
have outstancing vocal skills.”

Biggest challenge: “Things are not good out there for
the foundatioa business. They're not good for many
businesses, particularly in the entertainment area. I have
to let more people know about us. I was initially surprised
that most peaple who know me don’t know a thing about
the SOS, but now I'm used to it. Once you get me started
telling the stories, it's so interesting and shocking to most
people that the singers have nowhere to go, and they think
it is great that we exist and that we're there to help them.”

State of the music industry: “It’s confusing. It's a
little scary. If I were in that business, I'd be just as
apprehensive as a lot of my friends who are still in the

I had hired his band, The DeCaro Brothers, for a couple of
fratemity gigs. He was leaving his job in Cleveland with
Mercury Records and wanted me to come and talk about it.
“T drove up to Cleveland in nine inches of snow and
had a five-minute interview with Tommy and Jack Braytell,
who was running the branch. They offered me a job at
$100 a week. I think I got it because I had a great suit —
they wanted to know where I got it — I could type, and I
could start within the next 10 days. They gave me a box of
albums and the Yellow Pages. Tommy said, ‘Here's your
orientation: These albums have to get played on the md:o
stations under the W's, and he left. That was my b

b are, The b I was in as far back as 10 years
ago is not the business it is now. The business is desperate
to stay alive. The people running these companies have
their biggest challenges of all time. Their jobs are bigger
than they ever thought they would be, and they're harder
than they ever thought they would be. Getting a hit today
is nearly a miracle. It takes extreme talent on the record,
even bigger talent on a marketing level and a passion that
I have seen all these years in this business. I never saw the
passion of a promotion person go away, and I've never seen

it stronger than it is now.”
State of radio: “T'm a big fan of radio, but I'm
disappointed that there aren’t many places to hear new

in the record business, In high school and college I worked
as a boy singer. Getting through school was a miracle. [
didn’t have any money.”

Moving to the record side: “It was something I was
meant to do. I loved the fact that I could spend time
listening to music, trying to get it played on radio and
trying to make stars out of people I never knew. That's
what we did. I was probably the second VP/Promotion ever,
in 1971 at Buddah Records. In those days there were very
few VPs/Promotion. I've done marketing, promotion,
publicity and creative services. I even did intemational for
two years.”

Joining the Society of Singers: “It came to me about
three years ago. Monis Diamond asked me to be on the
board of directors. I was elected to the board, and a short
time after that I was asked to be President and was elected
in November 2002. Initially, I was there on a volunteer
basis.”

A description of the society: “It's 20 years old and
was started by Ginny Mancini and a lady named Gilda
Maiken. Ginny and Gilda were band singers back in the day.
Around 1984 they discovered that many of their girlfriends
and the guys they knew who sang with the bands were
really in trouble. They had no money, no union, no
pension, no way of existing. They decided to start this
organization. They started it with the mission of providing

92 * R&R September 10, 2004

music and, especially, old music. Talk radio is a great
business to be in. I have a great deal of fun listening to the
News stations, The radio business, although it got bigger, it
gotnarrower,andlw:shwehadsomeoftheguysnuuung
stations who were running them back when I first started.
Those were very exciting times, especially on a musical
level. These quys gave a damn about what they played.
They wanted to make sure that what they played was going
to be a hit.”

Most inflnential individual: “T had a lot of heroes in
my past. There was Eddie Rosenblatt in Cleveland, who
gave me my start. Working with Jerry Moss and Bob Fead
at A&M was an incredible learning experience. Neil Bogart
was one of my brightest mentors. He made me a good and
successful promotion man. I was inspired and moved along
by the coaxing and teaching of Joe Smith and David
Geffen. Recently, one of my heroes was Dave Mount at
WEA, who taught me that it is never too late to leam and
grow, and certainly never too late to give back to those
who don’t have much.”

Career highlight: “I could cite all the records I
worked on and the things that turned out to be big hits
and the guys who are still around and still make records,
like The Eagles, Jackson Browne and people like that. There
can't be just one thing. The thing that meant the most to
me in my career was my family.

www americanradiohistorv com

“In 1960 I made a record for Alana Records in
Pittsburgh called ‘That's My Business’ and was invited to
perform on the Clark Race Dance Party TV show on KDKA. I
got to share a dressing room with Sam Cooke, who was also
on the show. We spent a couple hours together, and after
the show he invited me to be his guest at the Holiday
House, where he was performing. During his show Sam
introduced me to the sold-out audience and called me one
of America’s bright new singing talents. I thought I would
die right there.”

Career disappointment: “I was lucky; I only had a
couple of setbacks. And, of course, I felt they weren't fair
and weren't my fault. But, after I gathered myself and
looked around and found new avenues to travel, I
discovered something that was the best thing for me, I
discovered that my music-business knowledge would be

luable to other b I have become more
entrepreneurial than ever before. I produce events for the
SOS. I raise funds for it. I just produced a CD for the
society with Shawn Amos at Shout! Factory, Great Voices/
Great Songs. I produced an album by Ronnie Milsap, Just
for a Thrill, which is coming out Sept. 21. I'm working on
the SOS Ella event, which will honor Celine Dion in October
in Las Vegas. I've been married to the same woman for 40
years. I've got three great kids, two great grandchildren
and a super son-in-law. What else do I want?”

Something about the SOS that might surprise our
readers: “T wish I had the freedom to show you some of
the cases brought to us. They are the saddest of situations
— everything from people losing their homes to losing
their health to losing their spouses and losing their
professions. The one thing I've discovered about these
singers is that they don’t give up. There are many, many of
them who have dusted themselves off. They're now waiting
tables and working in department stores. They're looking
for their next break, but they need some help. The fact
that we've stayed in business 20 years is a miracle, because
we don't have a great deal of corporate support.”

Favorite radio format: “I love a great Jazz station. I
{ove to stay cunrent, and I do that with the countdown
shows on weekends.”

Favorite television show: “60 Minutes and The
Sopranos.”

Favorite song: “Everything from ‘My Way’ by Frank
Sinatra to Tt's a Blue World' by The Four Freshman, ‘Earth
Angel’ by The Penguins and anything by The Eagles and
Norah Jones. I love the American songbook. I think Alicia
Keys, Babyface and Usher are dynamite, and I totally love
OutKast and Maroon 5.

Favorite book: “The Godfuther and The DaVinci Code.”

Favorite movie: “Casablanca I could watch every
night. I never tire of Goodfellas, and I think Cinema
Paradiso was one of the most beautiful movies ever made.”

Favorite restaurant: “Café Bizou in Sherman Oaks.”

B ge of choice: “T love fl d vodkas — Stoli
Vanilla, Stoli Orange. It’s like getting high drinking candy.”

Hobbies: “T read a lot. I play tennis, golf — I'm really
a bad golfer. I listen to music, of course. I love going to
concerts and clubs, and I enjoy being with my family and
my precious, small circle of friends.”

E-mail address: “jerry@singers.org, or you can just
call me at 323-653-7672."

Advice for records: “Keep your door wide open. Keep
your ears open with young people who know good music
from one-time hits. Give appreciation to the people who
have studied their art. There are incredible musicians out
there who are very deserving of your attention, your time
and your effort.”

Advice for radio: “If I were running a radio station, I
would open up my airwaves and my e-mails to what people
wanted to hear. The people rule.”
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Contact: Roaldo Moran

(818) 500-4409 - rmoran@univisionradio.com
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