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'Boo’ Scares Up Most Added

Two days after winning his first two MTV Video Music
Awards, Usher has
CHR/Rhythmic's
Most Added track .
of the year. “My 4 Countnj s War
Boo” (LaFace/ - . While the Republican Nationat Convention unfolds this

Zomba), featuring week, R&R Nashville Editor Chuck Aly looks at how
superdiva Alicia

country artists lead the way with charting songs about
Keys, picks up 84 ”lﬂfﬂ ﬁ ”[[”””.’: of the Sept. 11 attacks and the ensuing war on terror.
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Top 40 Mainstream Monitor: 26 2347x (+316)  R&R CHR/Pop: D- D 2031x (+355) _
Top 40/Adult Monitor: 20* - 17* 1094x (+174)  R&RHot AC: €3 - () 1017x (+158) m m.

KDND WIXX WGTZ WEB) WSTW WNTQ WYKS
WEBC WIOG WSSI KBKS WAYV WFLY WHRI 1100 WAOA

#14 Overall women - #17 Women 18-24 - #12 Women 25-34 - #13Women18-24 ™ ™= o
L to A: Mike Danger/WPXY, Remeo/Z800, John Stewart/WaKL. Kerry Callins/WKCL, Sp=cial EWWSSX, Riggs/WKXJ, Todd TuckerKHTT, PJ/KKRD, Jimmy @;3 su_v}:mﬂlf émg

Steele/WNC!, Tammy Chick/WQEN, Stan Pr'estWFLZ, J2& Rizzo/Zom 33, Joamte Grand/Zomba, Ted Striker/WYOK, Joe RiccitelliZomba, John Sirazza/Zomba,

Mike Rdams/WBQ, Alissa Pollack/Przmiere, Emily Sp2acer/Premiere, Eric. 0'Brien/W3NX, Jessie Maldonado/Zomba, Sharon Lepere/Zomba, Dave Johinsor/ ©2002 Z0M3A RECOFDING CCRPGRANON
KCHZ Holly/KMXV, Dytan Sprague/WNWQ, Tony Waitelu=/WHTS, Toby KnapyWFLZ, Diane Lockner/Zomba, Wes Carroll/WBFA. Michelle Munz/Zomba,

Warren Ctristensen/Zomaa, Allyson Levy/Zamba, Kelly Ashitari/Zomba, Kristy Reeves/3&R
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BRANDING YOUR PERSONALITY

Radio personalities can be brands if they're
consistent, positioned properly and marketed
correctly. You can probably name several of
them off the top of your head, and every
format has them. The payoff ccmes in the
level of trust these stars bring to your
station, adding value to both your property
and your spot rates. On this week’s
Management/Marketing/Sales page,
marketing consultant Steve Stockman
explains the power of a clearly focused,
branded personality.

Page 6

HISTORIC SPRING NUMBERS

in the recent spring Arbitron, 22 Christian
AC stations ranked top five in their target
demo of women 25-54 — the first time that
many stations achieved that landmark.
Get the story from R&R Christian Editor
Rick Welke.

Page 64

CHR/POP
« ASHLEE SIMPSON Pieces Of Me (Geffen)

CHR/RHYTHMIC
« TERROR SQUAD Lean Back (Umiversal)

URBAN
« TERROR SQUAQ Lean Back (Universal)

URBAN AC
+ PRINCE Call My Name (Columbia}

GOSPEL
= FRED HAMMOND Celebrate (He Lives) (Verity}

COUNTRY
« TIM MCGRAW Live Like You Were Dying (Curb}

AC
« FIVE FOR FIGHTING 100 Years {Aware/Columbia}

HOT AC
« HOOBASTANK The Reason (island/iDJMG)

SMOOTH JAZZ
+ GEORGE BENSON Softly, As In A... (GRPVMG)

ROCK
« THREE OAYS GRACE Just Like You (Jive/Zomba)

ACTIVE ROCK

* BREAKING BENJAMIN So Coid {Hollywood)
ALTERNATIVE

« LINKIN PARK Breaking The Habit {Warner Bros.}
TRIPLE A

* BRUCE HORNSBY Gonna Be Some... (Columbia)
CHRISTIAN AC

« JEREMY CAMP Walk By Faith (BEC)
CHRISTIAN CHR

* BARLOWGIRL Never Alone (Fervent}
CHRISTIAN ROCK

* FALLING UP Bittersweet (Tooth & Nail}
CHRISTIAN INSPO

» STEVEN C. CHAPMAN All... (Sparrow/EMI CMG)
SPANISH CONTEMPORARY

* ALEKS SYNTEK... Duele El Amor (EM! Latin)

TEJANO
+* PESADO Olala Que Te Mueras (Warner M.L.)

REGICNAL MEXICAN
« TEMERARIOS Que De Raro Tiene {Fonovisa)

TRCPICAL
* MARC ANTHONY Valio La Pena {Sony Discos)
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R&R is pleased to debut
A&R Worldwide, a new

voted to the music
industry. Written
by A&R World-
wide Exec. VP/
Creative & Media
Sat Bisla, the col-
umn will focus on
music breaking out
in the international
music community,
A&R executives
and other vital aspects of
music that help shape the
industry.

R&R VP/Editorial &
Music Operations Cyndee
Maxwell said, “It's a plea-
sure to team up with
such credible and tal-
ented individuals as Sat
Bisla and [A&R World-
wide Managing Director]
Jim McKeon. Sat’s know-

New A&R Worldwide
Column Debuts In R&R

Industry vet Bisla looks at int’] music scene

weekly column de- ——

Bisla

ledge of the international
music scene will provide
valuable perspec-
tive and insight in
R&R. Music is
obviously the life-
blood of music
radio, and we are
thrilled to provide
a forum that will
help promote strong
relationships in
the music industry
between artists,
A&R executives, promo-
tion departments and
radio stations. It’s very
exciting to offer the added
dimension of the A&R
music community to our
readers.”

Bisla said, “We’d like to
thank [R&R Publisher/
CEO] Erica Farber and

A&R »-See Page 15

Lee Named PD
For WIP/Philly

By Al Peterson
R&R News/Talk/Sports
apeterson@radioandrecords.com

Veteran Sports radio pro-
grammer Tom Lee has been
named to fill
the vacant PD
slot at WIP/
Philadelphia.
Upon his ar-
rival at the In-
finity Sports out-
let next month,
Lee will become
only the second
PD in WIP’s 17-
year Sports radio history. He'll
replace Tom Bigby, who recently
exited to become PD at co-
owned KRLD/Dallas.

Lee is currently PD of Fox
Sports Radio in Los Angeles.
Fox Sports Radio VP/GM An-
drew Ashwood will assume
day-to-day programming du-
ties at the network following
Lee’s departure on Sept. 10.

LEE - See Page 9

Record vet Bruce Tenenbaum wins talk show contest: Page 12

~ SEPTEMBER 3, 2004

Anthony New R&R Rock Editor

Format vet to take over for Maxwell on Sept. 7

Rock radio veteran
and consultant Ken
Anthony has been
named R&R’s Rock ||
Editor, effective Sept. 7.
He succeeds Cyndee
Maxwell, who was re-
cently promoted to
VP/Editorial & Music
Operations. !

R&R Publisher/CEO &

understanding the chal-
lenges Rock program-
mers are facing today,
being knowledgeable
about the music and
having direct writing
experience. With Cyndee
Maxwell’s recent pro-
.| motion, he has big shoes

{ to fill.”

Anthony’s 25-year ra-

Erica Farber said, “We
received interest from
many solid candidates for this
position, but Ken exhibited a
good balance between directly

Anthony

dio career includes
programming stints at
KSJO/San Jose, KLOL /Houston,

ANTHONY - See Page 9

B’casters Oppose Recording Rule
CC, Salem believe FCC proposal is burdensome

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

Clear Channel Communica-
tions, Salem Communications
and the NAB have all told the
FCC that they believe the
commission’s proposal to require
radio and TV stations to record
and retain copies of their pro-
gramming would be harmful to

broadcasters. The FCC seeks to
enact the rule so permanent
records of broadcasts would exist
to help the agency investigate
broadcast-indecency complaints,
but opponents argue that compli-
ance would be expensive and that
the rule is unfair because only a
small number of broadcasters run
into trouble with indecency.

FCC » See Page 15

6uebec FM Avoids Shutdown

A three-judge Federal Court
of Appeals panel ruled on Aug.
26 that French-language Alter-
native CHOI (Radio X)/Quebec
City can continue broadcasting
while a court decides whether
to overturn a July 13 decision by
the Canadian Radio-Television
& Telecommunications Com-
mission to revoke the station’s
license. The latest ruling came
just five days before the station
had been ordered by the CRTC
to shut down.

WPEN/Philly Goes Oldies

Outlet drops Adult Standards, ups Beshore

By Adam Jacobson
RARRadio Editor

ajacobson@radioandrecords.com
The beleaguered Adult
Standards format took an-
other hit this week as Greater
Media’s WPEN/Philadelphia
on Wednesday switched to an

has also been GM of WRN]/
Allentown and Promo-
tions Director for WGGY,
WILK & WKRZ/Wilkes
Barre.

“Over the past couple of
years Brett has done a great
job serving in a more active

Oldies format
focusing on mu-
sic from the late
1950s and early
1960s.

~—y role in the ad-
\ . . .
atd [ | ministrative,

programming
and promotional
management

The change
in direction for WPEN came
just days after GSM Brett
Beshore was promoted to
Station Manager, reporting
directly to Greater Media/
Philadelphia VP/Market
Manager John Fullam. Beshore
has been with WPEN since
March 2000, when he be-
came GSM. Before that he
served as LSM for WXTU &
WWDB/Philadelphia. He

of the station,”
Fullam said. ”In addition
to overachieving our rev-
enue goals, Brett has been
very instrumental in the
overall operational success
of WPEN.”

With the move to Oldies,
WPEN actually returns to a
format the station aired be-
fore becoming “The Station

WPEN - See Page 8

The reprieve came at the re-
quest of lawyers representing
the Canadian government, the
CRTC and CHOI parent Genex
Communications, as the court
realized that a new license for
CHOI's 98.1 MH2z facility could
not be issued to another broad-
caster because of Genex’s chal-
lenge to the CRTC ruling.

The CRTC ordered Genex to
shut down CHOI after ruling

CHOI » See Page 15
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Long John Joiné
KSOC/Dallas

By Dana Maﬂ
R&R Urban Editor
dhali@radvandrecords.com

Long John, PD of Cumulus’
Urban KMJJ/Shreveport, LA,
has been tapped
as PD of Radio
One Urban AC
KSOC (94.5 K-
Soul)/Dallas,
effective Sept. 7.
He replaces Gary
Leigh, who ex-
ited earlier this
summer to con-
centrate on his
radio consultancy business.

Long John has been PD at
KM]J] since late last year. He
also helped launch Cumulus’
WZBN/Albany, GA in 2002.
Prior to that he was PD of
Wilkes Broadcasting’s WTLZ/
Saginaw, M1,

Long John's career started in
his hometown of Houston,
where he handled nights at

LONG JOHN - See Page 8

Long John
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You've tried the latest gadget.
You've been inundated with mounds of research data.
You've gone the cheap, no-frills route.

And you’re not getting what you need.

It’s time for deeper insights.
It’s time to make better decisions.
It’s time to bring in the industry’s leading team.

s time to call Coloman. COLEMAN

919-571-0000 MUusIC. TRENDS. BRANDING.

PO. 13829, Research Triangle Park, NC 27729
www.Colemanlinsights.com
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R&R Debuts Technology Column |

Familiar features are moving to other parts of R&R

Beginning with this week’s issue,
R&R'’s Digital Media column will be
succeeded by the new Technology
page, covering a broader range of
technology news. The section will
continue to be written by R&R Assoc.
Managing Editor Brida Connolly.

“When we debuted a technology
news section with the Internet
pages back in 1999, that was clearly
the right focus for that time,”
Connolly said. “Then, as the digital-
media industry grew and matured,
we moved in 2002 to concentrate
more closely on that area.

“Now, with most of the major is-
sues resolved and digital media
growing nicely, it's time to broaden
our coverage to other areas of tech-
nology related to the radio and re-
cording industries.”

The Technology column will

cover satellite and digital radio, in-
dustry-related hardware and soft-
ware, broadband and wireless, the
consumer-electronics side of the in-
dustry and more while still follow-
ing developments in digital media
and the ongoing fight against
online copyright infringement.

With the change, some familiar
features will be moving to other
parts of R&R. Films and the Niel-
sen ratings portion of Television can
now be found on the Street Talk
pages, and the iTunes Music Store
chart has relocated to the National
Music pages, formerly known as
National Music Formats and Tele-
vision.

The Technology section can be
found this week on Page 7, while
National Music starts on Page 10
and Street Talk begins on Page 16.

Carson Named KHPT/Houston PD |

Veteran programmer Ken Car-
son has been named PD of Cox
Radio’s '80s KHPT (1069 The Point)/
Houston. Carson currently serves
as PD for another Cox '80s station
called “106.9 The Point” — WBPT/
Birmingham — as well as ‘70s
WODL/Birmingham.

Carson reports to Cox/Houston
Regional VP/Market Manager
Caroline Devine, who said, "We
are excited to welcome to Houston
someone with Ken’s talent and
success record. He has made great
contributions to the success of our
Birmingham station, and l am con-
fident that he brings that level of
excitement and expertise to KHPT.
He is a great addition to our pro-
gramming staff, and we look for-
ward to working with him.”

Carson, who started his career in
1975 at WOVV/ Vero Beach, FL, told

R&R that KHPT will continue its
contemporary approach to ‘80s mu-
sic, focusing on those songs that best
fit Houston. |

“In Birmingham the CHRs in the
'80s focused on rock music,” he said.
“That’s why 60% of the music
played on The Point there is rock. |
Our station in Tampa [WPOI] is
more pop-oriented. The format focus
varies from market to market.” A
typical hour of music on KHPT
might include selections by Prince, |
The Police, New Order, Beastie Boys,
Van Halen and Robert Palmer.

Carson joined Cox in March 2003
after programming Beasley’s ‘80s
KST] (Star 102.7)/Las Vegas. His pro-
gramming history also includes stints
at WHJY /Providence; WHTQ/Or-
lando; WUFX/Buffalo; and WROQ/
Greenville, SC. He also briefly served
as VP of LM Communications.

Liberal Talk Gets Boost From CC

KKZN H WCOL'AM)

KABQ, WXXM latest to switch

Clear Channel Radio,
owner and operator of
some of the country’s
most successful conser-

|
@ CLEARCHANNEL

vative News/Talk sta-
tions and corporate parent to the
nationally syndicated Rush Lim-
baugh Show, has begun a rapid
rollout of liberal-leaning Talk out-
lets nationwide. Following the re-
cent ratings success of left-leaning
Talk on the company’s KPOJ /Port-
land, OR, Clear Channel in the past
few weeks has debuted a number
of “progressive” Talkers — includ-
ing WINZ/Miami; KLSD/San Di-
ego; KTLK /Santa Barbara, CA; and
WHNE/Ann Arbor, Ml — and this
week flipped Sports KKZN/Den-
ver; Oldies WCOL-AM/Columbus,
OH; Sports KABQ/Albuquerque;
and Hot AC WXXM/Madison to
the format.

While program schedules vary
somewhat from station to station,
most feature a core lineup that in-
cludes Air America Radio hosts Al
Franken and Randi Rhodes, along
with other Air America network |
shows and Jones Radio Networks’
Ed Schultz. Other left-leaning syn-
dicated talkers getting a boost from |
the many format flips are WOR Ra-
dio Network’s Lionel and WYD |
Media Management’s newly launched
Stephanie Miller.

“There are several factors all |
coming together to entice some
Clear Channel stations to change

TALK - See Page 8

wWwWw americanradiohistorv com

_RRNews

Los Angeles reporter Dick Heiton.

v ;
HE'D RATHER DISCUSS IT C8S News anchor Dan Rather (), who has
covered every presidential election since 1964, offered his perspective on
events during last month’s Democratic National Convention and this week's
Republican National Convention. He's seen here discussing politics with KNX/

WW1 Adds Leeza At Night

Premiere to cease distributing Gibbons’ program

Westwood One has
added to its roster Leeza at
Night, a daily radio pro-
gram debuting Nov. 8 on | ¢
Hot AC stations across the
country, including 12 Infin-
ity Broadcasting stations.

The show, hosted by Holly-
wood icon Leeza Gibbons,
will feature music, entertain-
ment news and topical
issues relating to American pop cul-
ture and trends. Listeners nation-

| wide will also have the opportunity

Gibbons

to phone in during the live
five-hour show.

“We are thrilled to bring
| a talent of Leeza’s stature
4 to the radio every night,”

| said Westwood One COO
Chuck Bortnick. “She is a
perfect fit for the personal
nature of radio, particu-
larly in the evening, when
listeners can spend the
time with her.”

GIBBONS » See Page 8

Robinson Programs Y98/St. Louis

Kevin Robinson has
joined Infinity Broadcasting
as PD for Hot AC KYKY
(Y98)/St. Louis. Robinson
was previously PD at Salem

bring a winning position to
Y98. Mark Edwards has
been the interim PD for Y98
since March and has done
a great job leading the sta-

Broadcasting’s WYLL & tion while concentrating on
WZFS/Chicago. KEZK as well. Infinity/St.
Prior to his stint with Salem, Louis has two great PDs for
Robinson spent 10 years as two great stations.”
PD at Infinity’s WJJD &  gobinson Robinson said, “I am
WJMK/Chicago. His other thrilled to be the new PD at
PD experience includes WBUF/Buf- Y98, which is an unbelievable
falo and WVIC/Lansing, MI. brand built by a long line of heri-
“I'm very pleased to have Kevin  tage programmers. Beth Davis has

Robinson onboard,” Infinity/St.
Louis Market Manager Beth Davis
told R&R. “He’s got a great track
record of success in many formats,
and he’s a strong leader, communi-
cates well with air talent and will

handed me a staff of seasoned vet-
erans, and I'm humbled to be able
to work with them. Joining KYKY

brings me back to Infinity Broad- |

casting, where I've spent most of
my career.”

Giuttari Joins WYGY/Cincinnati

Susquehanna’s Country WYGY/
Cincinnati has named Steve
Giuttari PD, effective Sept. 7.
Giuttari previously held similar
posts at Clear Channel’s Country
KBQI and Urban KSYU in Albu-
querque.

“It'll be a good Country battle
with WUBE,” Giuttari said of his
new situation in Cincinnati. He also
listed some reasons he accepted the

| job: “One, it was a great opportu-

nity in a great Country market.
Two, I have family on the East

Coast, and this gets me closer to
them.”

Giuttari succeeds T.J. Holland,
who relinquishes his Country pro-
gramming role but remains Director/
Programming for Susquehanna’s
three-station Cincinnati cluster.
“Steve interviewed well,” Hol-
land said. “However, I thought
his high-bar routine was a little
weak and scored him accordingly.
Had it not been for the booing of
the crowd, he may never have
gotten the gig.”

September 3, 2004 R&R @ 3
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' KLUP Readies
| News/Talk Flip

Salem Communications’ KLUP/
| San Antonio will drop Adult Stan-
dards on Sept. 6 in favor of News/
Talk. The move will put “The Loop
930" into direct competition with
Clear Channel’s News/Talk WOAI
and Infinity’s News/Talk KTSA.
KLUP’s new all-syndicated talk
lineup includes Salem Radio
| Network’s Bill Bennett (5-8am),
Dennis Prager (1l1am-2pm),
Michael Medved (2-5pm), Hugh
Hewitt (8-11pm), Ernie Brown
(11pm-3am) and Mike Gallagher
(3am-5am). The lineup is rounded
| outby Talk Radio Network’s Laura
Ingraham (8-11am) and Michael
Savage (5-8pm).
| “KLUP listeners will now have
access to News/Talk radio from
some of the most respected minds
| in Talk radio,” said David Ziebell,
GM of KLUP and Christian Teach-
ing & Talk clustermate KSLR-AM.
“We believe that our listeners will
appreciate the kind of intelligent
talk that we will be offering from
hosts like Bill Bennett, Laura
Ingraham, Michael Savage, Dennis
Prager and Michael Medved,
among many others.”

'| R&R Observes |
Labor Day

In cbservance of the Labor Day
nolidey, RER's Los Angees; Mash-
ville; and Washinglon, DG offices
will be closed Monday, Sepl. 6.
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Cox, Salem Swap In Honolulu

Oldies KGMZ traded for two AM properties

By Adam Jacobson
R&R Radro Editor

sacvtaenedpandreconds com

--0x Radio has acted on its option to repurchase Oldies
KGMZ/Honolulu from Honolulu Broadcasting, spending $6.6
million — the exact amount it sold the 100kw FM for. But Cox
had no plans to keep the station; the company immediately
traded KGMZ to Salem Communications for two crosstown
10kw AMs: Country KHCM and News/Talk KHNR.

The changes are the latest in a flur-
ry of moves in market No. 63, where
Salem recently closed on its purchase
of KHUI & KPOI/Honolulu from Vi-
sionary Related Entertainment, which
acquired the stations in May as part
of an $11 million four-station deal
with New Wave Broadcasting. KHNR-
AM's programming begansimulcasting
on the former KPOI, now KHNR-FM,
onAug. 13.

While the fate of KHCM's format
was not known at R&R'’s press time,
Salem/Hawaii VP/GM T). Malievsky
told the Honolulu Star-Bulletin, “We're
keeping ‘Oldies’ [KGMZ] just like it
is.” Additionally, Salem will retain the
KHCM & KHNR calls, and Cox Ra-

dio/Honolulu VP/GM Mike Kelly
said his company will likely decide on
the formats for the two AMs it's getting
from Salem within the next month.
Cox sold KGMZ to Honolulu, led
by Joanne Giddens, the widow of
media broker Charles Giddens, in July
2000 to satisfy FCC ownership l.mits
in the market. Cox then entered into
ajoint sales agreement with Honolu-
lu to continue operating KGMZ.
With the sale, itis believed that Cox
is certain the FCC's new ownership
rules that take JSAs into account when
determining a company’s market
presence will be upheld by the courts.
With KGMZ, Cox had been over the
limit on the number of FMs it could

With the sale, it is
helieved that Cox

is certain the FCC’s
new ownership
rules that take JSAs
into account will

be upheld by

the courts.

own in Honoluluy, but even with two
additional AMs, Cox is within FCC
ownership limits.

Salem and Cox expect to close the
transaction by the end of this year.

—a Research proven

—= Dramatically

800.426.9082

AlanKabel

THE NEW SOUND OF AC AT NIGHKT

) Alan Kabel is the
Anti-Aging Solution
for AC at Night.

to fight the signs of
audience aging.

« Dual action of
personality and great
mainstream AC hits
to provide extra
7pm - midnight lift.

increases ratings
in just 1 book!

BUSINESS BRIEFS

Westwood One’s SmartRoute Expands Reach

hrough a new multiyear deal, Westwood One’s SmartRoute traf-

fic data will be available in Navteq's automobile navigation sys-
tems. Additionally, websites and mobile phones that offer
SmartRoute traffic updates will now feature Navteq maps that pro-
vide users with details on accidents, traffic jams and other incidents
that can cause traffic delays. Westwood One Sr. VP/Business De-
velopment Gary Worbow told R&R, “Any time you need traffic in-
formation tied to a map, this will let you do it.”

Inner City Broadcasting Secures Major Financing

Inner City Broadcasting has closed a $197 million senior financ-
ing deal with GE Commercial Finance Global Media & Commu-
nications and private equity firm Alta Communications, providing
Inner City with funding to refinance some of its existing debt. The
company also plans to use the money for other corporate purposes.
Inner City Chairman/CEO Pierre Sutton said, “We look forward to
an ongoing relationship with GE as we continue working to grow
our company” New York-based Inner City owns 17 stations in five
markets, including WBLS/New York and KBLX/San Francisco.

Eastlan Moves Into New Markets

Ratings company Eastlan will add the Riverhead-Hamptons, NY
market, in eastern Long Island, to its list of continuously mea-
sured markets, beginning with the fall 2004 survey. The second-larg-
est radio-ratings company in the U.S. will also begin measuring the
Salisbury-Ocean City, MD and Ludington-Manistee, Ml markets this
fall.

XM Public Radio Debuts

he new XM Public Radio channel on XM Satellite Radio de-

buted Wednesday, offering programming from Public Radio In-
ternational, American Public Media and WBUR/Boston, including
such programs as This American Life, Garrison Keiilor's The
Writer's Almanac, Speaking of Faith, On Point and Only a Game.
On Oct. 4 former NPR Morning Edition host Bob Edwards’ Bob
Edwards Show will debut on XM Public, Channel 133.

Meanwhile, on Sept. 4 XM will launch a second NASCAR chan-
nel, NASCAR Radio 2, which will let subscribers listen in on in-
car audio exchanges between drivers and their crews. The new
XM channel will provide audio from all drivers competing in
NASCAR Nextel Cup, Busch Series and Craftsman Truck Series
races on XM Channel 145.

Continued on Next Page

Sirius, XM Use Radio
Execs’ Words Against Them

Satcasters join forces to oppose NAB petition

By Joe Howard
R&R ington Bureay
Jjhai i com

In a joint filing with the FCC, XM and Sirius have charged
that the claims some terrestrial broadcasters have made about
the negative financial impact on broadcast radio of the
satcasters’ local traffic and weather services are contradicted
by statements top radio executives have made about the sat-
ellite radio industry.

XM and Sirius submitted the filing  is nothing to suggest [satellite radio]
on Aug. 20in opposition to the NAB's  becomes anything more than a relative-
effort to have the FCC prohibit satel-  ly small slice of the entertainment pie.”
lite radio from providing locally ori- XM and Sirius also said in the fil-
ented programming. ing, “Terrestrial radio broadcasters

The satcasters first cited Cumulus  have argued that the traffic and

Chairman/CEO Lew Dickey, who
said satellite radio will have a very
hard time attracting the 40 million-50
million subscribers he believes it must
reach to impact terrestrial radio’s lis-
tenership.

The groups also referred to Entercom
Chairman/CEO David Field's claim
during a media conference that “there

www americanradiohistorv com

weather services currently offered by
XM and Sirius will have an adverse
economic impact on terrestrial radio
broadcasters. When not seeking to
have the commission insulate them
from any form of potential competi-
tion, terrestrial radio broadcasters
have been painting a far different pic-
ture of the competitive threat.”


www.americanradiohistory.com

RADIO BUSINESS

September 3, 2004 R&R © 5

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

© KFMR-FM/Sun City West (Phoenix), AZ $18.7 million

* FM CP/Brush, CO $25,000

* KJME-AM/Denver, CO $4.2 million

* WNEZ-AM/Windsor (Hartford), CT Undisclosed

® KGMZ-FMW/Aiea (Honolulu), HI $6.6 million (part one)

® KGMZ-FM/Aiea (Honolulu), HI swap for KHNR-AM/Honolulu
and KHCM-AM/Waipahu (Honolulu), HI (part two)

© WCCY-AM, WHKB-FM & WOLV-FM/Houghton, Ml $1.63 million

* WION-AM/onia, MI $127,000

o KMSE-FM/Rochester, MN and WCAL-FM/Northfield
$10.5 miflion

© WKOE-FM/Ocean City (Atlantic City), NJ $900,000

» KYBE-FM/Frederick, OK $325,000

® KGND-FM/Ketchum, OK $4 million

* KKXO-AM/Eugene (Springfield), OR $87,500

* WGRP-AM/Greenville, PA $50,000

© WPHB-AM & WUBZ-FM/Philipsburg (State College), PA
$2.02 million

* WCGB-AM/Juana Diaz, PR $500,000

* WNRI-AM/Woonsocket (Providence), Rl $900,000

* AM CP/Burbank, WA $90,000

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK

o KTTA-FM/Esparto (Sacramento) and KEJC-

FM/Modesto, CA

PRICE: $21.7 million

TERMS: Asset sale

BUYER: Bustos Media Holdings, headed by owner/
President Amador Bustos. Phone: 916-368-6332. It owns
18 other stations. This represents its entry into the
market.

SELLER: Aztec Media Inc., headed by President Angelica
Balderas. Phone: 916-443-1049. Maya Media, the
licensee of KEJC, is a subsidiary company of Aztec.
FREQUENCY: 97.9 MHz; 93.9 MHz

POWER: 6kw at 328 feet; 4kw at 404 feet

FORMAT: Regional Mexican; Regional Mexican

2004 DEALS TO DATE

Dollars to Date: $1,395,785,483
(Last Year: $2,324,652,267)

Dollars This Quarter: $423,979,640
(Last Year: $197,043,088)

Stations Traded This Year: 604
(Last Year: 883)

Stations Traded This Quarter: 153

(Last Year: 190)

BUSINESS BRIEFS

Continued from Page 4

Sirius Launches Gollege Sports Ghannel

irius Satellite Radio has launched Sirius College Sports Radio, a joint venture with the College Sports

Television cable channel. Under the deal Sirius will broadcast sports from 23 universities across the
country, including schools in the SEC, Big 10, Big 12, Big East and Pac-10 conferences. Sirius President/
CEO Joe Clayton said, “College athletics is a huge passion for many of our subscribers, and it is my
pleasure to announce relationships with many of the nation’s most respected universities.”

Additionally, the Sirius NFL Radio channel has added Pro Football Hall of Fame running back Jim Brown
and Dallas Cowboys wide receiver Keyshawn Johnson as regular contributors. Brown will be a weekly
guest commentator, while Johnson will host a one-hour talk show on Thursday evenings. Former NFL
players Cris Carter and John Riggins and former head coach Dan Reeves are aiso heard regularly on
NFL Radio.

Infinity Readies Voter-Registration Effort

1l 185 of Infinity’s radio stations are set to participate in the company’s “Infinity Registers America:

Your Voice Counts” voter-registration drive. The one-day event is designed to encourage listeners
to register to vote in November's presidential eiection. On Sept. 14 Infinity’s stations will air PSAs di-
recting listeners to station websites, where information on how to register will be posted. Stations wili
also develop and host local registration events. Infinity Chairman/CEO John Sykes said, “We hope this
national campaign will inspire more Americans to exercise one of their most important constitutional
rights.”

Hy Partners With League Of Women Voters

he NAB and the League of Women Voters have developed a series of PSAs designed to encour
age voter registration and turnout for the upcoming presidential election. The announcements promote
the LWV (www.lwv.org) and DemocracyNet (www.dnet.org) websites, which feature information on candidates

Continued on Page 9

FCC ACTIONS

Applications Due For New AM Stations

0 n Aug. 26 the FCC released a list of 75 proposalis for new AM
stations that are not mutually exclusive and instructed the ap-
plicants to complete and submit FCC Form 301 construction-per-
mit applications for the proposed new stations. Applications must
be filed by Oct. 29. Petitions to deny any of the applications must
also be submitted during that period.

Objection Filed To Radio One/Dayton
License Renewal

roadcaster and concerned citizen Robin Rothschild submit-

ted an official objection to the FCC's renewal of the licenses of
four Dayton stations owned by Radio One. In the 69-page docu-
ment, Rothschild asserted that Radio One “made material misrep-
resentations and lacked candor respecting information submitted to
the commission in connection with the license-renewal applications”
for WOHT, WGTZ, WING & WRNB. The focus of Rothschild's com-
plaints involves the stations' public files, which she said were incomplete

Continued on Page 9

ARBITRON

“With PD Advantage, | Walk
into My GM's Office
Confident That | Know
What I'm Talking About.”

"PD Advantoge® helps me get o deeper
understanding of my listeners. It gives me
a leg up on my competifion, wo— see

- where they're weak, where cur best
opporfunities exist, and then develop o
plan of atiock. | use the P1 ZIF code tools
to zeno in on where fo focus my markefing
and events. The Diary Comments have
been incradibly ssfu, Theys e a fscus

group—awith a lot bass work!”

Find out what PD Advantage insight can do for your
station—contact your Arbitron representative or drop
an e-mail fo bob.michaels@arbitron.com.

© 2004 Arbitron Inc. PD Advontoge® is a registered mark of Arbitvon Inc
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When You Know More, You Program Better www.ArbitronRadio.com
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Are You A Personality Brand?

Build trust through leverage and focus

A brand is a trust relationship between the product
and the consumer that bypasses the normal purchase
decisionmaking process. By trusting a product, con-
sumers are relieved of the burden of weighing evi-
dence and performing intricate computations about
each of their many daily purchases. (The words prod-
uct and purchase should not be taken too literally. Ra-
dio is a “product” that listeners spend their time to

“purchase.”)

For example, nobody wants to
spend half an hour in the orange
juice section every time they
go to the supermarket. If we
trust Tropicana brand
orange juice, we reach out
automatically and take a
half-gallon whenever the
grocery list says “juice.” We
trust that the juice will taste
the way we and our family
like, every time. We may or
may not look at the price,
and if we do, it’s probably
to compare the price of Tropicana in
this store to the price elsewhere.

One indicator of the power of
brand is that if another brand wants
to use pricing to muscle in on Trop-
icana’s territory, it has to discounta
lot (a dollar or more per half-gallon)
before most consumers will make
the switch. Strong branding helped
Tropicana to a 39% share of the or-
ange juice market in 2001 — twice
the share of its nearest competitor.

A “personality brand” is simply
a brand based around a single hu-

Steve
Stockman

man being, It's a trust relationship
between anindividual and consum-
ers that also bypasses the
normal purchase decision-
making process. The world’s
most successful personali-
tiesunderstand that they are
brands. Books, films and
other products carry the
Tom Cruise, Stephen King
or Tony Hawk name just
like sneakers carry the Nike
brand.

But personality branding
is notabout “merchandising” a per-
sonality. Creating a line of makeup
or clothing can be part of a person-
ality-brand strategy, but that’s not
the essence of branding. Personali-
ty branding means strategically
planning and developing the trust
relationship between individualand
consumer that builds a long, suc-
cessful career.

Films, TV shows, radio shows,
newscasts, clothing lines and sports
teams are built around branded per-
sonalities. Our trust relationship

By Steve Stockman

with these personalities influences
our consume: behavior: “Vin Diesel
got my adrenaline pumped the last
few times — ['m going to trust him
again with my $9.” The better
branded the personality, the greater
the consumer trust, and the more
the brand drives consumer pur-
chase decisions.

The key to building your person-
ality brand is understanding how to
leverage your persona in a way that
works — and, because you're a hu-
man (nota box of cereal), that works
in a high-integrity way you can live
with,

One of the happiest results of a
clear branding strategy is focus. Fo-
cusis critical in planning a brand for
two reasons. First is the attention
span of the target customer. People
see hundreds of ads a day, watch
numerous TV shows or portions
thereof, read the paper and surf the
Internet. And they still have to make
time for mundane stuff like work
and family. In our overcommunicat-
ed world, even the hottest person-
ality gets onlv so much attention
from the public. You have to make
every interaction count.

The second reason is that you
have only so much time. If you are
a radio morning show personali-
ty, endorsing the wrong products
(that is, products that don’t bene-
fit customers in the way they ex-
pect from your personality brand)
distracts, confuses and disrespects

Pros On The Move

« Bill Aifano transfers from the Director/Marketing post at Clear
Channel/Hartford to the Director/Marketing role for Clear Channel/
Dallas, overseeing Hot AC KDMX and CHR/Pop KHKS. Alfano’s
background aiso includes a stint as Events Marketing Director for KFYI,
KKFR & KZON/Phoenix.

* Melissa Bennett is the new Westwood One Eastem Region VP/
Sales. She's responsible for day-to-day management of WW1’s New
York Sales team and reports directly to Eastem Region Sr. VP/Sales
Chris Greene. Before joining WW1 Bennett served as National Account
Manager for Premiere Radio Networks, She began her career in 1999
with AMFM Inc., before its merger with Premiere in 2000,

« Erin Casey rises to GSM of WJMH (102 Jamz)/Greensboro. An
11-year radio sales veteran, Casey steps up after 20 months as an AE
with WJMH’s Entercom clustermate WOZN. Her background includes
local sales experience at WTQR, WVBZ and WTHZ in Greensboro and
at WGNE/Daytona Beach, as well as a term as a national rep for Katz
Radio Group/Atianta.

* Reggle Denson rejoins Katz Dimensions, coming aboard as Sr.
VP/Director, Urban Dimensions. He is based in Chicago, where he has
been serving as Director/Urban Sales for ABC Radio Networks. Den-
son was President/Urban Radio Sales for Katz Dimensions from 1996-

2000,

Montana.

» Craig Hawkesworth joins the Infinity/Dallas sales team from
Clear Channel/Dallas, where he oversaw sales for the Total Traffic
Network. Before that he worked at PepsiCo, managing sales for
Tropicana and Sam’s Club worldwide.

 Larry Miner is named Market Manager for Clear Channel/Yakima,
WA, overseeing KATS, KDBL, KFFM, KIT, KQSN & KUTI. Miner, who
brings more than 30 years of experience to his new position, spent 15
years as Director/Sales and six years on-air for Clear Channel/
Centralia, WA and before that worked in Seattle and at stations in

your target audience, hurting your
brand growth.

Once you have a clear brand fo-
cus, it will become almost obvious
which projects, employment oppor-
tunities or endorsements will work
best for your brand. You will have
developed a list of criteria to help
you judge opportunities and fine-
tuned the criteria to work better for
you, and you’ll be avoiding the
things that don’t work.

Finally, your focused branding
makes it much easier to explain to
others what you need, and, in re-
turn, it's easier for them to help you.

Whether it’s explaining your goals
to a production team, your boss or
your friends, clarity and focus work
in your favor.

Stiawe Shockrman conmsuilts
antartainmeant pereonaliies on
tha ant and aoience of
parsonality branding. Among
his “bifiions of satisfied clients”
are Ryan Seacrest, Bob
Rivers, Ban & Brian, Lia and
Lex & Temy. Asach kim at
F10-303-4144 orsteve @
customproductions. .

Look Who's
Doing Voodoo

100.3 The Beat
Los Angeles

@ e Leading stations across America are turning their listener calls into cash,
using RadioVoodoo magic web, telephone, and text messaging technology.
@ The coolest tool in radio can help your station sell sponsorships,
e ringtones, games, and more.
Ry The codolest tool in radlold
Contact Liz Laud at 800.798.5663 or
email liz@radiovoodoo.com for a demonstration
97.1 JAMZ Party93.1 Jammin'95.5 Hot 103 JAMZ  RadioNow 93.1 POWERS53
tanta Miaml Portiand, OR Kansas City indianapolis Orlando

Who do Voodoo

+20,

.

jonesradio.com
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TECHNOLOGY

Meet The New iPod,

Same As The Old iPod

Meanwhile, Microsoft warms up its music service

his week marks the debut of R&R’s Technology col-
umn, replacing the Digital Media page and focusing
on a broader range of technology news. You’'ll still see
information in this space on the piracy wars, cyber
enforcement and other legal issues (see sidebar), but
there will also be coverage of developments in satel-
lite radio, HD radio, industry-related hardware and
software, consumer electronics and other parts of the
tech world. To begin with the consumer side, later this
month Apple is debuting a brand-new iPod — sort of.

Apple Computer has not histori-
cally played well with others, so it
was surprising when Apple and
Hewlett-Packard announced at the
Consumer Electronics Show in Jan-
uary that they’d be partnering to cre-
ate and market an HP-branded iPod.
HP CEO Carly Fiorina showed off a
grayish-blue prototype at the CES, so
everybody assumed that the new
iPod would be blue, a change from
the “any color you want, as long as
it's white” standard model.

But what debuted this week was
just another white ilod, though
with a little HP logo on the back be-
low the Apple logo. The technical
specs and prices are exactly the same
for the new iPod plus HP (silly
name) as for non-HP iPod models:
It's available with 20 gigabytes of
storage for 5299, and a 40-gigabyte
version is $399.

There is one mildly interesting lit-
tle gimmick that's new with the iPod
plus HP: printable skins, which H?
is calling “tattoos.” These are sticky
bat removable wrappers that cus-
tomize the outside of an iPod with
HP-supplied graphics or the user’s

own pics (you'll have to leave a hole
for the click wheel). Tattoos will be
printable with an inkjet printer on
special paper that's expected to be
available about Sept. 15, also the iPod
plus HPs expected ship date.

The tattoo concept is cute, but the
really important part, and the reason
Apple got into this deal, was to get
its iTunes music software preloaded
on a major PC manufacturer’s ma-
chines. From now on, iTunes will be
installed at the factory on every HP
desktop and notebook, and, as HP
says, the package also includes an
“easy-reference desktop icon to point
consumers directly to the iTunes
Music Store.”

Adding to Apple’s already leading
digital-music market share is what
this is about. And it’s particularly
timely now, because another player
is about to dive into that pool with a
very big splash.

Microsoft To Move Music

Nearly every major-name digital
song store sells songs in Microsoft's
Windows Media Audio format, and
now Microsoft has decided to start

Apple Computer has not historically played
well with others, so it was surprising when
Apple and Hewlett-Packard announced at the
Consumer Electronics Show in January that
they’d he partnering to create and market an
HP-branded iPod.

Microsoft launches
with a format that is
already supported by
nearly every digital
music player and CD
player now available,
a fact it will
doubtless proclaim
loud and clear.

selling WMAs itself, with the new
Windows Media Player 10. Details
were scarce before launch of the new
player and the MSN-branded song
store that will be part of it, but a beta
version was expected to be available
for download late this week.

Apple has a substantial head
start, but this is Microsoft, which
knows a little bit about cross-promo-
tion and coming from behind to
dominate a marketplace. Its new
store will be promoted not only in
the player, but also on a boatload of
popular MS-branded websites, in-
cluding Hotmail, MSN.com, the
MSNBC site, the MSN search engine
and the new MSN news search
that’s in beta now.

Many Windows users are already
familiar with the Windows Media
Player and use it every day to play
CDs and stream audio, and no big
changes to the player’s functional-
ity are expected. Interestingly, sev-
eral of the screen shots floating
around online before launch
showed the Napster cat’s smiling
face in the comer of the player, lead-
ing to reports that Microsoft will
share sales space with other servic-
es that sell WMA downloads. That
would be one way to address the
antitrust concerns that are always
hovering around Microsoft and that
will doubtless be brought up again
with its launch of a digital song store.

www americanradiohistorv com
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Feds Hold First P2P Raids

Operation Digital Gridlock begins

Most online copyright infringement is being dealt with in
the civil courts, though there's a software pirate or two sit-
ting in jail under the No Electronic Theft Act. But on Aug.
25 Attorney General John Ashcroft and the Department of
Justice went public with Operation Digital Gridlock, aimed
at a peer-to-peer network, albeit a little-known one.

Ashcroft said, “Today | am announcing the first federal enforcement
action ever taken against criminal copyright theft on peer-to-peer
networks. Today’s enforcement action is a natural progression in our
comprehensive effort to combat theft of intellectual property over the
Intemet.”

The DOJ conducted a series of six raids — five on private homes in
Texas, New York and Wisconsin and one a search of the offices of an
Intemet service provider. The raids were looking for evidence of
criminal copyright infringement of music, movies, games and software
by way of the Underground Network, a P2P based on the widely
available Direct Connect networking software.

Ashcroft continued, “The peer-to-peer networks investigated in
Operation Digital Gridlock consisted of individuals who were required to
make available for theft a minimum of between one to 100 gigabytes of
digital files. To understand the volume that represents, just one
gigabyte of information holds 250 songs.”

The raids went after the administrators of network hubs, though
Direct Connect, as its name suggests, hooks users’ computers directly
to one another, so no infringing material should ordinarily be passing
through the hubs. Additionalty, Underground Network admin Adrian
Santangelo, speaking with pro-P2P website P2Pnet, said the one-
gigabyte minimum cited in Ashcroft’s statement isn't UDGNet policy,
though users are required to make files available for sharing.

Santangelo told P2Pnet, “We're not criminals. It's unfortunate for
everyone that the federal govemment decided to do this. It just seems
like a waste of manpower — a wild goose chase. If users were found
sharing things they shouldn't have been sharing, then the DOJ should
be going after them! That's the way we've always handled it. If we find
a user sharing something illegal, we ban them instantly.”

The DOJ may be going after Underground Network on the theory
that a Direct Connect network works more like the old Napster than
the decentralized P2Ps just ruled not civilly liable. This case will be
one to watch.

Operation Web Snare

The day after the Digital Gridlock raids, the DOJ made an an-
nouncement on Operation Web Snare. This huge enforcement
program involved the cooperation of the FBI, atiomeys general in 36
states, local law enforcement and the Postal Inspection Service.

Web Snare, which ran June 1-Aug. 26, took advantage of the new
Identity Theft Penalty Enhancement Act, which upped the penalties for
identity theft in the service of another crime. The DOJ said, “Operation
Web Snare is targeting a variety of online economic crimes, including
identity theft, fraud, counterfeit software, computer intrusions and other
intellectual-property crimes.

“The cases involved show the extent to which alleged online
criminal activity increasingly is not only multi-jurisdictional, but involves
the blending of traditional crimes with various forms of computer crime,
such as computer intrusion and malicious computer programs.”

Among the cases being pursued under Web Snare: computer
hacking and conspiracy to steal millions of dollars in computer
equipment through fraudulent orders; trafficking in stolen credit-card
information; a complex extortion scheme involving allegations of child
labor; and a corporation’s plot to hit rival businesses with massive
denial-of-service attacks.

The 150 or so arrests in this operation are a drop in the bucket
compared to the vast scale of internet-based crime, but law enforce-
ment seems to be catching up with technology — finally.

As we all know by now, the only
digital player that works with the
AAC files sold by Apple is the iPod,
unless the files are burned to CD,
then re-ripped to defeat the rights
management (and there is a limit to
the amount of time most people can
spend on this stuff). The iTunes Mu-
sic Store is a nifty bit of software, and
its compatibility issues haven’t done
it any harm so far. But Microsoft

launches with a format that is already
supported by nearly every digital
music player and CD player now
available, a fact it will doubtless pro-
claim loud and clear.

Apple has never exactly had the
arena to itself — a number of servic-
es predate it — but the iTunes Music
Store has led the way since it
launched in April 2003. If anybody
can change that, it’s Microsoft.
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WRZX/Indy
Taps Diana As PD

Lenny Diana has joined Clear
Channel Alternative WRZX (X-103)/
Indianapolis as PD, segueing from
a similar post at Citadel Alternative
WEDG (103.3 The Edge)/Buffalo.
He replaces Scott Jameson, who has
been X-103's PD since its launch in
August 1992. Jameson will remain
Clear Channel/Indianapolis Direc-
tor/FM Programming, overseeing
X-103 and Classic Rock clustermate
WEFBQ.

“I'm glad we took our time and
talked to a lot of great people,”
Jameson told R&R. “In the end,
Lenny — all five-foot-one of him —
really impressed us. He’s sharp,
funny and talented. Plus, I discov-
ered that if you insert ‘in’ before his
last name, he becomes ‘Lenny Indi-
ana,” which really put him over the
top.”

Diana has served as WEDG’s PD
since October 2001, when he joined
the station from WXDX/Pitts-
burgh’s Asst. PD/MD position. His
previous experience includes stints
at WQXA /Harrisburg and WWCP/
Albany, NY.

The

Movie Show "

on Radio

_INEWSBREAKERS
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anchor Krystal Fernandez and Jenner.

IT'S A REAL EXTRAVAGANZA During the Summer Olympics, former
Olympian Bruce Jenner co-hosted Fox Sports Radio’s The Morning Extravaganza
with Anarew Siciliano. Seen here laking a quick break from the commentary are
(I-r) Fox Sports Racio Network VP/GM Andrew Ashwood, Siciliano, FSR sports

Long John

Continued from Page 1

KMJQ, and he later worked at
WEFXE/Columbus, GA.

“I am so excited to be working
with Radic One, the Urban special-
ists in broadcasting,” Long John
said. “Since starting in radio in
1991, it's been my career goal to
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Mike Mayo & Max Weiss

The Movie Show on Radio

Saturday 4pm-6pm ET

Delivery: Satellite
Avals: 9-minutes local, 7-minutes network

Alibe

® BROADCASTING /
Passion. Insight. Listeners.

Over 80 Affiliates!

The Movie Show is a 2-hour weekend show that is light-hearted, fun-filled,
and informative appealing to both the serious movie junkie and the occasional
movie-watcher. With over 80 affiliates nationwide, The Movie Show on Radio
brings your listeners reviews of the latest movies to hit the box office and the
rental counter. “Mad" Max Weiss and Mike Mayo are the best combination
at the movies since butter and pooccrn—Listen in and you'll find out why
The Movie Show on Radio is one of the fastest growing weekend stows.

Grow your weekend audience with
The Movie Show.

John Clark

(ictark@libertybroadcasting.com)

Contact information:
Bruce Wernick
(bwernick@libertybroadcasting.comy

Michael Levine
(mlevine€libertybroadcasting.com)

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com

program in a top 10 market. Every-
thing I've done to this point has
been to help gat me there.

“I must thank Cumulus Broad-
casting for helping me to develop
my skills as a programumer. In par-
ticular, I appreciate all the guidance
that [Cumulus Director/Urban Pro-
gramming] Ken Johnson has given
me over the past few years.”
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’ WPEN

Continued from Page 1

of the Stars” in 1983. Featured artists
include Frankie Avalon, The Beach
Boys, Chubby Checker, Fats Domi-
no, The Dovells and Bobby Rydell.

WPEN will now compete directly
with [nfinity’s crosstown Oldies
WOGL, which has shifted its musi-
cal focus from doo-wop and early
rock ‘n’ roll to tunes from 1964
through the mid-1970s. Interestingly,
WPEN is now billing itself as “Old-
ies 950,” while WOGL still uses the
“Oldies 98.1” moniker.

Asked about WPEN’s choice of
nickname, Beshore told R&R,
“Arbitron considers Oldies a format,
not a name of a radio station. They
[WOGL] have to use it four times an
hour, and they don’t; they use it once
an hour. They have one jingle out of
| astopset that says ‘Oldies 98.1." They
have really shed that positioning
statement. We were toying with
names like ‘Real Oldies,” but we de-
cided to go ahead and use the ‘Old-
ies’ name. [WOGL)] seems to be em-
barrassed by the Oldies name.”
R&R'’s call to WOGL Station Man-
ager Sil Scaglione was not returned
by press time.

Greater Media said WPEN, in its
new incarnation, “will evoke the
sounds of classic AM Philadelphia
radio stations like WFIL and WIBG.”
Fifteen-year WOGL air personality
Charlie Bennett has been hired for
WPEN’s morning shift, and 11-year
WOGL veteran and WFIL "Boss
Jock” Jim Nettleton will hold down
WPEN’s afternoon shift. Bennett and
Nettleton will continue to voicetrack
the afternoon and midday shifts, re-
| spectively, at WARX/Hagerstown,
MD.

Additionally, legendary Philly ra-
dio personality Jerry “The Geator”
Blavat will host a noontime specialty
show set to debut Sept. 15 and will
do a weekend shift. Beshore said ne-
gotiations are ongoing to land a mar-
ket veteran for middays. WPEN will
continue to air its weekend specialty
talk programming and continue as
the flagship station for Philadelphia
Phillies baseball and St. Joseph’s Uni-
versity basketball.

“We've got to do something really
compelling,” Beshore said. “Oldies
950 will be high-energy, with high
production values. We'll have
screaming jocks, and they’ll be hit-
ting the post. Everything we do is
going to be fun, and you‘re going to
see that underlying theme of fun in
everything we do.”

With the loss of Adult Standards,
WPEN has given up on a format
that scored a 3.0 12+ share in spring
2004 but just a 0.8 share in the 25-
54 demo and a 1.2 35-64. “"We've
been fairly successful with [Adult
Standards),” Beshore said. “Over
the past year or so we've gotten a
lot of comments from advertisers
about aging and about the older
demos. While we position our-
selves as a 50+ station, the reality
was that two-thirds of our cume
was from people over the age of 65.

“My guess is that lots of 70-year-
olds and older were listening. But
the reality is, it’s hard to get people
in their 70s to spend money for ad-
vertisers. The natural evolution
was to go to a pre-Beatles format
and to attract a lot more 45-to-60-
year-olds.”

WPEN billed $4.9 million in 2003,
with much of its sales strength com-
ing from its Phillies and St. Joe's
contracts.

Gibbons
Continued from Page 3
Infinity President/COO Joel Hol-
lander said, “Leeza at Night will be
a great addition to our stations’
primetime schedule. Leeza’s charm
and personality coupled with the
best adult contemporary music will
prove to be a winning combination
and a must-listen each evening.”
Westwood One’s announcement
came Tuesday, a day after Premiere
Radio Networks said it would cease
distribution of the three-hour
weekly Leeza Gibbons' Hollywood
Confidential, effective Dec. 25. Said
Premiere President/COO Kraig
Kitchin, “We've enjoyed Leeza's
contributions for the last eight years.
She’s a very talented individual

with a lot of passion for radio, and
we wish her well.”

Gibbons has spent more than a
decade working in the spotlight of
high-profile such TV programs as
Entertainment Tonight, Extra and
Leeza. She currently hosts Lifetime
TV’s newsmagazine What Should
You Do?

“I'm proud to launch this pro-
gram with such a dominant force as
Westwood One, and I'm sure to-
gether we'll make the perfect team
to create a unique, innovative and
entertaining program,” Gibbons
said. “I'm a storyteller at heart, so
being on the air every night through
such an intimate medium allows me
to connect with listeners in a pow-
erful way and help tell their stories.”

Talk

Continued from Page 3

| their format to progressive Talk,”
Clear Channel VP/News, Talk &
Sports Programming Gabe Hobbs
told R&R. “First and foremost, I be-
lieve it is a real format and some-
thing our industry desperately
needs. We simply don’t have
enough formats to successfully pro-
gram all of the AM radio stations
across the country.

www americanradiohistorv com

“Also, it’s that time of year when
you frequently see a lot of format
changes being proposed and ex-
ecuted due to budgets and the fall
book. It just so happens that this year
a lot of them are changing to the pro-
gressive Talk format.”

Asked about ongoing rumors of
additional format flips in numerous
other Clear Channel markets, Hobbs
said, “Don’t be surprised if CC has a
couple of dozen progressive Talkers
on the air by the first of the year.”
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Records

o GUSTAVO ME-
NENDEZ is named
Regional GM/Latin
America at Warner
Chappell Music. He
was previously VP/
Artists & Reper- |
toire.

Menendez

National Radio

e ABC NEWS RADIO on Sept. 2-6
offers Myths, Lies and Downright Stu-

NEWSBREAKERS

September 3, 2004 R&R @ 9

pidity With ABC's John Stossel, a one-
hour show that will attempt to find the
truth behind some common beliefs, and
Back to School — The ABC News/Court
TV Safety Challenge 2004, a one-hour
special hosted by Cynthia McFadden.
For more information, contact Joe Ly-
ons at 212-576-2700, ext. 237.

o CREATIVE BROADCAST CON-
SULTING presents “Chicken Soup for
the Soul Minute," a daily 60-second vi-
gnette hosted by Kate Jackson. For
more information, contact Chris Witting
at 800-743-1988, ext. 202.

Changes

Records: Goo Goo Dolls bassist-vo-
calist Robby Takac launches Good
Charamel Records.

Industry: MTV and VH1 up Kathy
Flynn to Sr. VP/Production Events
... Emerald Entertainment Group
promotes Jayme Austin to Broadcast
Division Manager and Sam Caputa
to Broadcast Sales Coordinator.

BUSINESS BRIEFS

Continued from Page 5

in national and state elections throughout the country. Local radio broadcasters can download the PSAs from the
NAB’s website at www.nab.org.

In other news from the NAB, NAB President/CEO Eddie Fritts is set to deliver a tribute to late President
Ronaid Reagan at the Library of Congress’ annual Giants of Broadcasting Luncheon. Reagan began his career
as a radio broadcaster for WOC/Davenport, IA. The library will also present a framed proclamation to the Ronald
Reagan Presidential Library. Charles Osgood, host of CBS Radio’s The Osgood Files and anchor of CBS News
Sunday Morning, is hosting the luncheon.

RAB, BMI Reveal Newest Scholarship Winners

he RAB and BMi have announced the first wave of recipients in the 2004 FastStart to Radio Sales Success
Minority Scholarship Program. The BMI-sponsored initiative provides full tuition for 25 salespeople each
year to attend the RAB Radio Training Academy’s five-day course in Dallas. The 12 recipients in the year's
first group are Roberta Barajas and Kathryn Truijillo, Univision Radio/Albuquerque, Cassandra Dizon, KMEL/
San Francisco; Erin Hayes, Clear Channel/Memphis; Caren Jones, WMPZ & WJTT/Chattanooga, TN; Akilah
Light, WSB-AM/Atlanta; Dian Pena, WVFJ/Atlanta; Carlita Pitts, WSMZ & WVKO/Columbus, OH; Soledad
Trevino, KXTN/San Antonio; Mike Watkins, KDGS/Wichita; Brandon Williams, KLUC/Las Vegas; and Shanna
Woo, KTTH/Seattle.
The FastStart Minority. Scholarship Selection Committee comprises radio-industry professionals who base
their decision on criteria including ethnicity, need, enthusiasm for a career in radio sales and professional
recommendations. This is the third year the RAB and BMI have teamed up to offer the scholarships.

FCC ACTIONS

Continued from Page 5

the filing of renewal applications in which the company said its public
files were in order. On her fourth visit, three days after the applications
were filed, Rothschild said the local pubilic files for all four Radio One/
Dayton stations had been “essentially reconstituted.”

Rothschild's letter to FCC Secretary Marlene Dortch said, “Given
that for the months preceding the filing of the license-renewal appli-
cations for the Dayton stations the local public files were in sham-
bles, and then, almost miraculously, were re-formed, demonstrates
that Radio One knew that the local public files had not been main-
tained in accordance with [FCC regulations]. Radio One has not dis-
closed to the FCC that the local public files for the Dayton stations
were incomplete or nonexistent, and, more egregiously, despite the
knowledge about the local public-file shortcomings, Radio One has
affirmatively certified that the files, indeed, were maintained in accor-
dance with FCC rules.”

Therefore, Rothschild said, Radio One should show cause why its
licenses should not be forfeited, revoked or designated for hearing.
Radio One/Dayton execs were not available for comment at press time.

Lee
Continued from Page 1

“I'm very proud to have had
the opportunity to help launch
something as ambitious as the
Fox Sports Radio Network, which

we did four years ago on Aug. 28,
2000,” said Lee. “And now I'm
looking forward to programming
a legendary Sports station. The
passion and excitement of local
radio coupled with the unbridled
sports enthusiasm in Philly make

Jeff Katz

Lie Detector

the move all that much more ex-
citing.”

Prior to joining Fox Sports Radio
four years ago Lee was PD at KJR/
Seattle from 1993-2000. Before that he
spent seven years in Kansas City at
News/Talk /Sports KMBZ.

Anthony

Continued from Page 1
and KLSX in Los Angeles and

KPNT and WVRV in St. Louis. In
1997 he founded Radio Think Tank,

CONDOLENCES

Longtime Los Angeles TV
news anchor and former KPRS/
Kansas City air personality Lar-
ry McCormick, 71, Aug. 27.

WTVY/Dothan, AL radio host
Charlie Gilmore, 73, Aug. 27.

a national radio consulting firm spe-
cializing in programming and re-
search.

“I'm thrilled at the opportunity to
work with Erica Farber, Cyndee
Maxwell and the rest of the R&R
family,” Anthony said. “Erica has
done an amazing job of keeping R&R
in the leadership position as the pri-
mary information and idea center of
the radio and record industry, and
Cyndee set the bar real high as the
Rock Editor over the last 11 years. |
Even though I'll probably tumble
into the judges’ table a few times as ‘
| get started, I'm hopeful I'll even- |
tually gain high marks as well.”

KRACKING KNUCKLES Lava artist Uncle Kracker (1} stopped by infinity Hot
AC WOAL (Q104)/Cleveland tc chat with afternoon driver Fig, and it appears the
two are gefting ready to éngage in a pretty fierce battie with Chinese finger

traps.

As a Philadelphia ex-cop, Jeff Katz has the ability to size up people faster
than you can fire a .357 Magnum. And even though he’s a tough, no-non-
sense host with the best built-in lie detector in radio, Jeff is also a husband
and father and the kind of guy you really want to talk to. Whether it's deal-
ing with the breaking news of the day or confronting a sly guest who wants
to put one past him, Jeff keeps his listeners giued to the dial and waiting
for his next show.

¢ Acclaimed as one of the country’s 100 best talk show hosts by TALKERS
Magazine

* Named Best Radio Program by the Electronic Media Awards

® Received the Jack Anderson Award for Excellence in Journalism

¢ Best talk show host in Philadelphia (Achievement in Radio Awards)

Boost your share of listeners with Jeff Katz!

Contact information:

Bruce Wernick
(bwemick@Iibertybroadcasting.com)
Michael Levine
{mlevine@Iibertybroadcasting.com)

John Clark
(iclark@libertybroadcasting.com)

The Jeff Katz Show
Monday-Friday 5pm-7pm ET

Delivery: Satellite
Avails: 10-minutes local, 6-minutes network

Kl .iberty

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com

BROADCASTING
Passion. Insight. Listeners.

www americanradiohistorv com
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3. TIM McGRAW Live Like You Were Dying
4. BURKE RONEY Wendy
TRAPT

SOUTHEAST

1, REBA MCENTIRE Somebody

2. TIM MeGRAW Live Like You Were Dying

3. STEVE CORDONE Tha's Al

4 SHORE Hard Road

5. ECHOBELLY Got Me Through The Good Times

LINDSAY LOHAN Uttimate kil
YELLOWCARD Ocean Avenue 30
LINDSAY LOHAN Drama Queen... 30
MICHELLE BRANCH Are You Happy...30
HILARY OUFF Why Not 29
KELLY CLARKSON Miss Independent 29

POOETE o1 1o the week
HEDIABASK brosg, 3505

CHRIS BOTTI Indian Summer

EUGE GROOVE Livir* Large

JOYCE CDOLING Expression

ANORE WARO Step In The Name Of Love
GERALD ALBRIGHT To The Max

Top Electronica-Darce

HOUSE OF URBAN GROBVES House Of Urban...
MOTORCYCLE As The Rush Comes
SHAPESHIFTERS Lcla's Theme

LMC V8. U2 Take Ms To The Clouds Above
ARMIN VAN BUUREN Burned With Desire

Steve Young/Teresa Cook
ELTON JOHN Answer In The Sky

The Alan Kabel Show — Hot AC
Steve Young/John Fowlkes
BOWLING FOR SOUP 1985
Mainstream Country

Hank Aaron
MONTGOMERY GENTRY You Do Your Thing
KENNY CHESNEY The Woman With You

5 TP, £ - T .
Music i/ n(q;m Jamz Aol Radio @ Network :ewlf:"""v
eronimo 0 Q34 ank Aaron
. SI R I U S USHER My Boo Ron Nenni .415 934 2790 BLAKE SHELTON Some Beach
c H OI c E 1221 Ave. of the Americas PITBULL Back Up Top Alternative KENNY CHESNEY The Woman With You
30 million homes New York, NY 10020 TRICK DADDY Lets Go Robert Benjamin LEANN RIMES Nothin' ‘Bout Love Makes Sense
27,000 businesses 212-584-5100 CHINGY Balla Baby SUM 41 we're All To Blame Lia
" Steve Biatter Octane USED Tae It uay ! Ken Moultrie/Hank Aaron
Available on digital cable and DirecTV Jose Mangin COHEED AND CAMBRIA A Favor House Atlantic SHEDAISY Come Home Soon
Damon Williams ® 646-459-3300 Alt Nation SUM 41 We're All To Blame Fresh 100 ) LONESTAR Mr. Mom
HIT LIST Rich McLaughlin NICKELBACK Because Of You Mark Hamilton Danny Wright
; EAT WORLO Pain Spectrum BOWLING FOR SOUP 1985 ;
Seth Neiman LY J P e Ken Moultrie/Hank Aaron
€. AGUILERA /M. ELLIOTT Car Wash :?,22 mﬁm el Gary Schoenwetter SUM 41 We're A,,"?: Blame "% | RESTLESS HEART Feel My Way To You
FIVE FOR FIGHTING Devil In The Wishing well USED Take It Avay JEFF BUCKLEY Forget Her FRICKIN' A Trend
FRANZ FERDINAND Take Me Out ELVIS COSTELLD Monkey To Man 24 HOUR FORMATS
GODD CHARLOTTE Predictable The Pulse RAY LAMONTAGNE Trouble TopPop Jon Holiday » 303-784-8700
KILLERS Somebody Told Me Haneen Arafat Slow Jamz Mark Hamilton o
LENNY KRAVITZ Lady 0100 Sand In My Shoes Tonya Byrd SWITCHFOOT Dare To Move Adult Hit Radio
MIS-TEEQ One Night Stand JOHN MAYER Oaughters BOWLING FOR SOUP 1985 Jon Holida,
ASHLEE SIMPSON Shadow - L T RYAN cmnzniy On The Way Down
Sirius Hits 1 op Jams y
YELLOWCARD Only One . Area 63
Kia Kelly Howard Marcus Davey D
J0J0 Baby It's You § CHINGY Balla Baby U.S. Country
R&B & HIP-HOP CIARA I/PETEY PABLD Goodies A & MO LAS BENNISON Sidestream NELLY J/CHRISTINA AGUILERA Tt Ya Head Back Penny Mitchell
” LLOYD BLANKS I/ASHANTI Southside GAME /50 CENT Westside Story TRAVIS TRITT (JOHN MELLENCAMP What Say You
eszmv‘l]/#{i/i%sd - USHER UALICIA KEYS My Boo ERIC PRYDZ VS. STEVE ANGELLO Woz Not Woz Smooth Jazz H e
J00Y BREEZE 1JAZZE PHA Stay Fresh Stan Dunn BLAKE SHELTON Some Beach
JOHN LEGEND Used To Love U STEVE OLIVER Chips And Salsa
TWISTA UANTHONY HAMILTON Sunshine URBAN — GREAT AMERICAN COUNTRY
YOUNG BUCK Shorty Wanna Ride i Jack Patterson RADIO NETWORKS Jim Murphy « 303-784~870(]'
: ORYAN Tae It Sow Phil Hall  972-991-9200 SHELLY EABEHILD o Do L e Ayt
RAP e NELLY Flap Your Wings LRI
P"ﬂ |':_; Hot AC LONESTAR Mr. Mom
DJ Mecca ALTERNATIVE .
EIGHTBALL & M.J.6. Straight Cadillac Pimpin’ o Dave Sloan Steve Nichols -
GOODIE MOB /BONE CRUSHER Grindin’ Rick Gillette * 800-494-8863 SECRET MACHINES Nowhere Again BOWLING FOR SOUP 135 | WESTWOOD ONE
p - . : SARAH MCLACHLAN World On Fire
SNOOP DOGG... Drop It Like It's Hot 10miflionhomes 180,000 businesseS  SUPERGRASS Kiss Cf Life !
YOUNG BUCK /50 CENT Bonatide Hostler JIMMY EAT WORLD Pain Tom Joyner Morning Show Charlie Cook * 661-294-9000
YUNG WUN | Tried To Tell Ya Vern Caty
ROCK n%ﬂvi&m Adult Rock & Roll
DMX Inflight Stephanie Mondelio - ¢ Jeff Gonzer
ROCK Stephen !Lla ma MOMENTS IN GRACE Stratus Country Coast To Coast HEART Make Me
Gary Susalis The hottest racks inthe air on 31 air ADULT ALTERNATIVE Dave Nicholson Soft AC
MAGNA-F| Down In It @ hottest tracks in the air on 31 airlines Stephanie Mondello KENNY CHESNEY The Woman With You Andy Fuller
ORGY Vague worldwide, targeted at 25-54 adults. TEARS FOR FEARS Call Me Meliow KATRINA ELAM No End In Sight ALICIA KEYS If | Ain't Got You
) K.0. LANG Helpless Real Country Bright AC
ALTERNATIVE NEIL AND TIM FII'IN Anything Can Happen JEFF BUCKLEY Forget Her Richard Lee J
SUPERLITIO Lo Fi ADULT CONTEMPORARY LONESTAR Me. Mom Jim Hays
Gary Susalis SKANK Supemova " REBA McENTIRE He Gets That From Me JOHN MAYER Daughters
BJORK Oceania DAVID BYRNE Glass, Concrete And Stone Jason Shiff Mainstream Country
MARILYN MANSON Personal Jesus RAY CHARLES & B.B. KING Sinner's Prayer JOHN MAYER Daughtars N ’
START Like Days BENNIE GOLSON Killer Joe INTERNATIONAL HITS | David Felker
SUM 41 We're All To Blame TOBY KETH Stays In Mexico “in Th " Shand / SHEDAISY Come Home Soon
USED Take It Away 0SS STONE You Had Me Mark “In The Dark” Shands Hot Country
At vl vy TN i o
TODAY'S COUNTRY :i:kﬁm;mége e LIBERTINES Can't Stand Me Now Ken Moultrie » 800-426-9082 KENNY CHESNEY The Woman With You
Liz Opoka M83 Run Into Fiowers MARDON 5 She Wil 6¢ Loved Active Rock Young & Verna
MARK CHESNUTT The Lord Loves The... VANESSA CARLTON White Houses mf:f;u': ,','n?“’a:,',"mm" Steve Young/Kristopher Jones David Felker
MONTGOMERY GENTRY You Oo Your Thing WIS A Sterine KORN Word I::wy J. BUFFETT 4/, McBRIDE Trip Around The Sun
LONESTAR M. Mol - SKINDRED N
" e ———— DROWNING POOL Love And War eiErdi=s =
This section features this week's new adds RHYTHMIC DANCE KENNY WAYNE SHEPHERD Alive Dt b s
PROGRESSIVE on DMX MUSl(_: channels available vi_a digi- Danielle Ruysschaert SILVERTIDE Ain't Coming Home After Midnite
Liz Opoka tal cable and direct broadcast satellite. PAUL VAN DYK Crush THORNLEY Easy Comes Sam Thompson
JEFF BUCKLEY Forget Her CHR/POP REINA If] Clase My Eyes Heritage Rock KENNY CHESNEY The Woman With You
:Igﬁlﬁn: nla TI;YE :;o;:u o Gontusion Jack Patterson ::':;:;"; WP Steve Young/Kristopher Jones DARRYL WORLEY Awul, Beautitul Life
CHRISTINA AGUILERA 1/MISSY ELLIOTY Car Wash . THREE DAYS GRACE Just Like You <
600D CHARLOTTE Predictable Mark “In The Dark” Shands VAN HALEN Up For Breakfast M/HN
TRICK DADDY Let's Go A
CHR/RHYTHMIC LIL WAYNE Go D.J. 3;;, ncFowIkes AT mt AT
Mark “In The Dark” Shands OEM FRANCHIZE BOYZ White Tees Country Toda
R KELLY Various Tracks GOLDIE LDOKIN® CHAIN Guns Don't Kill People... ;Ir):rs"s:smgrg:?mv e o el
TRICK DADDY Let's Go CHINGY Balta Baby four John Glenn
CHINGY Balla Baby MR.MAGIC, LIL BOOTSY & YOUNG BLEED)| Smoke, | Drank CHR KENNY CHESNEY The Woman With You
BLAKE SHELTON Some Beach
Steve Young/John Fowlkes REBA McENTIRE He Gets That From Me
CHRISTINA AGUILERA /MISSY ELLIOTT Car Wash i
DASHBOARD CONFESSIONAL Vindicated . AC Active
Live365 is the largest Intemet radio
WEST network, with thousands of stations in a Rhythmic CHR ﬁi:ﬁm {Jeanmers
1. HOUSTON | Like That = wide variety of formats. Programmed by Steve Young/John Fowlkes -
§. :wl:' ;a"I:‘ :t;o;'o Our Love true music taste,?fakers from around the USHER UALICIA KEYS My Boo Alternative Now!
g L nebody globe, Live365 offers an enthusiastic AKON Locked Up Chris Reeves » 402-952-7600
;. :l'm‘s n:%ﬁvm R audience for established and up-and- MASE Breathe, Stretch, Shake USED Take It Away
' (i) Sonsoniaied payiais, Le36s ararts thel | 213Gl Lo T
i 3 " Fi "
MIDWEST J0J0 Leave (Get Out) 82 tastes and preferences of today’s most L :?g?c?:;:';?"r: :::M
1. TIM McGRAW Live Like You Ware Dying ASHLEE SIMPSON Pieces OfMe 79 vibrant music community. Tracks with SoftAC g
2. HOUSTON | Like That JESSE MCCARTNEY Good Life 79 the most plays curing the seven days Mike Bettelli/Teresa Cook
3. BRANDY Talk About Our Love " ended Aug. 30, 2004 are listed below. DARYL HALL & JOHN OATES I'l Be Around l AUNCH
. BURKE RONEY Wendy JESSE McCARTNEY Beautiful Soul 78
5. VAN HALEN It's About Time CHEETAH GIRLS Cinderella 78 Mainstream AC music oN YAHOO!
RAVEN Supematural 77 LIVE M Mike Bettelli/Teresa Cook Jay Frank« 310-526-4247
SOUTHWEST HILARY DUFF Come Cean 7 SR L IR Audio
bl HILARY & HAYLIE DUFF Our Lips... 76 Travis Storch » 866-365-HITS The Dave Wingert Show PITBULL Culo
3. REBA McENTIRE Somebody HILARY DUFF Fly 66 Top Altemative Mike Bettelli/Teresa Cook HANSON Lost Without Each Other
& VAN HALEN Ifs oot Tene BLACK EYED PEAS Lets Getlt.. 34 MODEST MOUSE Flzat On AL EMLES AL Video
DL AVRIL LAVIGNE Sker Boi 3 - CURE The End Of The World Marie And Friends HANSON Lost Without Each Other
. HDOBASTANK The Reason i T Cook JOSS STONE You Had Me
NORTHEAST STEVIE BROCK 3 Is A Magic Number 33 YEAH YEAH YEAHS Maps Mike Bettelli/Teresa Coo LENNY KRAVITZ Storm
1. REBA MCENTIRE Somebody AVRIL LAVIGNE My Happy Ending 32 FRANZ FERDINAND Take Me Out AR A MASE Breathe, Stretch, Shake
2. BRANOY Talk About Our Love KELLY CLARKSON Breakaway 3 Topdazm The Atan Kabel Show — Mainstream AC

4¢ musicsnippet.com )
Tony Lamptey » 866-552-9118
Hip-Hop
VAST AIRE 9 Lashes
JADAKISS Kiss Of Death
R&B

R. KELLY Prayer Changes

LYFE My Life
HOUSTON Love You Down

www americanradiohistorv com
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72 miiiion houssholds

Piaps |
MARDON 5 She Will Be Loved 2%
NELLY 1/JAHEIM My Place 2
HOUSTON | Like Thal 2
TERROR SQUAD... Lean Back 21
AVRIL LAVIGNE My Happy Ending 20
ASHLEE SIMPSON Preces Of Me 19
SPECIAL PROGRAMMING Boiling Points 19
LIL FLIP Sunshine 17
KANYE WEST Jesus Walks 16
LINKIN PARK Breaking The Habit 16
JADAKISS Why 16
RYAN CABRERA On The Way Dovn 13
CIARA 1/PETEY PABLO Goodies 13
USHER 1LUDACRIS & LIL JON Yesh "
012 My Band 0
BRITNEY SPEARS Toxic 10
YELLOWCARD Ocean Avenue 9
HODBASTANK Same Direction B
LIL SCRAPPY No Problem 8
AKON I/STYLES P. Locked Up 7

Video playlist for the week of Aug. 23-Awg. 29.

David Cohn

General Manager _2—

TWISTA //KANYE WEST Slow Jamz
TERROR SOUAD 1/FAY JOE & REMY Lean Back
NELLY VJAHEIM My Pace

USHER 1/LUDACRIS & LIL JON Yeah
LINKIN PARK Breaking The Habit
ELEPHANT MAN Pon De River
FRANZ FERDINANO Take Me Out
LIL FLIP Sunshine

JAY-Z 99 Problems

QUTKASY Hey Ya

YEAH YEAH YEAHS Maps

BEYONCE Naughty Girl

LL €0OL J Headsprung
YELLOWCARD Ocean Avenue
KANYE WEST All Falls Down

USHER Burn

EMINEM Without Me

T.1. Lef's Get Away

MODESY MOUSE Float On

CHINGY I/SNOOP DOGG & LUDACRIS HobdaeIn 10

Video playlist for the week of Aug. 23-Aug. 29.

75 million households
Rick Krim
Exec. VP

ADDS

GREEN DAY American Idiot
SEETHER VAMY LEE Broken
VANESSA CARLTON White Houses

KEANE Somewhere Only We Know
BLACK EYED PEAS Let's Get It Started
AVRIL LAVIGNE My Happy Ending
MARDON 5 She Will Be Loved
BOWLING FOR SOUP 1985

JOSS STONE You Had Me
SWITCHFDOT Dare You To Move
VELVET REVOLVER Fall To Pieces
GRETCHEN WILSON Redneck Woman
ALTER BRIDGE Open Your Eyes
JAMIE CULLUM All At Sea

JAMIE CULLUM Twentysomething
JAMIE CULLUM Frontin®

GAVIN DEGRAW | Don't Want To Be
FINGER ELEVEN One Thing

KILLERS Somebody Told Me
MOOEST MOUSE Fioat On

ALANIS MORISSETTE Eight Easy Steps
JILL SCOTT Golden

ASHLEE SIMPSON Preces Of Me

Video playlist for the week of Aug. 30-Sept. 7.

|
l
l
1

Lori Parkerson
202-380-4425

20 on 20 (XM 20}
Michelle Boros

HILARY DUFF Py

CHRISTINA AGUILERA. .. Car Wash
600D CHARLOTTE Predictable
VANESSA CARLTON Whits Houses

KISS XM (XM 21)
Michelle Boros

CIARA I/PETEY PABLO Goodies
TERROR SOUAD... Lean Back
HILARY DUFF Fly

BPM (XM 81)

Blake Lawrence

DESPINA VAND! Opa Opa
KASKADE Steppin’ Out

DEBBIE HOLIDAY Dive

ATB Ecstasy (ALT Remix BPM Edit)
AMBER You Move Me

SQUIZZ (XM 48)
Charlie Logan
MARILYN MANSON Personal Jesus

U-POP (XM 29)
Zach Overking

JET Hold On

ORBITAL One Perfect Sunrise
¥ Can You Feel I

THE LOFT {XM 50)

Mike Marrone

ANDY ZIPF Stay (With Me Now)
PETER MAYER Every Morning

PETER MAYER When It Rains

PETER MAYER Faith In Angels
R.E.M. Leaving New York

RAY LAMONTAGNE Forever My Friend
RAY LAMONTAGNE Trouble

RAY LAMONTAGNE Jolene

RAY LAMONTAGNE How Come

RAY LAMONYAGNE Hold You In My Arms
RAY LAMONTAGNE Hannah

WATERCOLORS (XM71)
Trinity

ANITA BAKER In My Heart
BONEY JAMES Pure

SPYRO GYRA As You Wish

X COUNTRY (XM12)

Jessie Scott

JON DEE GRAHAM Something To Look Forward To
WALT WILKINS | Chose This Road

JUNIOR BROWN Foxy Lady

DRIVE BY TRUCKERS The Boys From Alabama
PAT GREEN Don't Break My Heart Again

XM CAFE (XM45)

Bili Evans

JOHN BUTLER TR1D What You Want

R.E.M. Leaving New York

NEVILLE BROTHERS Walkin’ In The Shadow Of Life
MADELEINE PEYROUX Careless Love

RAW (XMG6)

Leo G

MASTER P Why

K-0S The Love Song

MS KRA-Z Kra-Z

YOUNG BUCK Shorty Wanna Ride

FUNGUS {XM53)
Lou Brutus
SUM 41 We're All To Blame

NATIONAL MUSIC
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CMT

COUNTRY MUSIC TELEVISION
75.1 million households
Brian Philips. St. VPIGM
Chris Parr. VPMusic & Talent
ADDS
SHELLY FAIRCHILD You Don't Lie Here Anymore
Piys

TOP 20 ™ W
LDS LONELY BOYS Heaven I
TIM McGRAW Live Like You Were Dying 3 33
TERRI CLARK Girls Lie Too 3 3
ALAN JACKSON Too Much Of A Good Thing... 30 30
J. BUFFETT 1/C. BLACK Hey Good Lookin® 29 34
KENNY CHESMEY 1 Go Back 29 3
GRETCHEN WILSON Here For The Party 29 3
BIG & RICH Save A Horse, Ride A Cowboy 20 32
SARA EVANS Suds In The Bucket 2 %
MARYTINA McBRIDE How Far 29 R
B. PAISLEY f/A. KRAUSS Whiskey Lullaby 29 32
TRACE ADXINS Rough & Ready 8 R
RASCAL FLATTS My Worst Fear 25 12
TOBY KEITH Stays In Mexico 4 12
LYLE LOVETT In My Own Mind 17 29
MONTGOMERY GENTRY You Do Your Thing 12 2D
| JOE NICHOLS If Nobody Believed n You 12 13
MONTGOMERY GENTRY if You Ever Stop... 12 12
TRICK PONY The Bride 12 9
KEITH URBAN You'll Think Of Me " 17

Airplay as monitored by Mediabase 24/7

\... o

", AMERICAN

COUNTRY.

Jim Murphy, VP/Programming
| 26.5 mitlion households

ADDS

ANITA COCHRAN | Wanna Hear (A Cheatin’ Song)
SHELLY FAIRCHILO You Don't Lie Here Anymore

LONESYAR Mr. Mom

T0P 20

BIG & RICH Save A Horse. Ride A Cowboy
TRACE ADKINS Rough & Ready
ALAN JACKSON Too Much Of A Good Thing
TIM MCcGRAW Live Like You Were Dying
B. PAISLEY I/A. KRAUSS Whiskey Lullaby
GRETCHEN WILSON Here For The Party
SARA EVANS Suds In The Bucket
DIERKS BENTLEY How Am | Doin’
SHEDAISY Come Home Soon
BLAKE SHELTON Some Beach
| TOBY KEITR Stays In Mexico
MONTGDMERY GENTRY You Do Your Thing
YERR1 CLARK Girls Lie Too
BLUE COUNYY That's Cool
YRACY LAWRENCE Il's All How You Look At
| TRENT WILLMON ixe Rose Deluxe's
THE JENKINS Getaway Car
| RASCAL FLATTS Feels Like Today
CLEDUS T. JUDD | Love NASCAR
KATRINA ELAM No End In Sight

Information current as of Sept. 3.

PRLISIAR

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 MADONNA $5.677.1
2 PRINCE $1.665.0
3 SIMON & GARFUNKEL $1,1705
4 DAVE MATTHEWS BAND $1.160.6
§ ERIC CLAPTON $980.5
6 VAN HALEN $948.8
7 OZZFEST 2004 $903.5
8 SHANIA TWAIN $896.6
9 STING $8058
10 DEAD §736.7
11 ND DOUBT/BLINK-182 $693.3
12 KENNY CHESNEY §674.4
13 FLEETWDOD MAC $§640.2
14 LINKIN PARX $597.4
15 JOSH GROBAN $547.3
Among this week's new tours:
CAKE
GOMEZ
KEITH URBAN
SOCIAL DISTORTION
TOBY KEITR
The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’

www americanradiohistorv com
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Tube Tops

VH1's Bands Reunited returns
with new episodes, attempting to re-
unite Haircut 100 (Monday, 9/6),
New Kids On The Block (Tuesday,
9/7), ABC (Wednesday, 9/8) and
The English Beat (Thursday, 9/9).
The show begins at 10pm ET/PT
each night.

Friday, 93
« Los Lonely Boys, On-Air With
Ryan Seacrest (check local listings
for time and channel).

Bruce Hornsby

* Bruce Hornsby, The View(ABC,
check local listings for time).

*Macy Gray, The Ellen DeGen-
eres Show (check local listings for
time and channel).

e Lenny Kravitz, Jimmy Kimme/
Live (ABC, check local listings for
time).

* Bruce Homsby, Late Night With
Conan O'Brien (NBC, check local
listings for time).

» The Alarm, Late Late Show With
Craig Kilbom (CBS, check local list-
ings for time).

*Gomez, Last Calf With Carson
Daly (NBC, check local listings for
time).

 Avril Lavigne, The View.

Monday, ¥6
« Kelly Clarkson, Ellen DeGen-

eres.

» Anita Baker, The Tonight Show

With Jay Leno (NBC, check local list-
ings for time). [

* Keane, Late Show With David

Letterman (CBS, check local istings |
for time).

« Ozomatli, Craig Kitbom.
Tuesday, %7
* Richard Marx, The View. |
« Brandy, Ellen DeGeneres.
* Nelly, Jay Leno.
» Hoobastank, David Letterman.
* Al Jarreau, Jimmy Kimmel.
* Brandy, Craig Kilbom.

wed“esdﬂ, % |

Tim McGraw |

» Tim McGraw, Ellen DeGeneres.

* Mark Broussard, Jay Leno.
* Alan Jackson, David Letterman.
* Tim McGraw, Jimmy Kimmel.
* Jet, Craig Kilbom.
Thursday, 9/9
* Nelly, Ellen DeGeneres. |
« Jason Mraz. Jimmy Kimmel. |
* Akon, Craig Kilbom.

— Julie Gidlow

§ s

f The iTunes Music Store Top 10 X

Apple’s iTunes Music Store is the leading digital-music service in
the U.S. offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, Aug. 31, 2004.

Top 10 Songs

. KELLY CLARKSON Breakaway

. MAROON 5 She Will Be Loved

. BLACK EYED PEAS Let's Get It Started (Spike Mix)
. USHER f/LUDACRIS & LIL JON Yeah!

CIARA f/PETEY PABLO Goodies |
AVRIL LAVIGNE My Happy Ending

FRANZ FERDINAND Take Me Out I
TERROR SQUAD... Lean Back
NELLY My Place

. GREEN DAY American Idiot

Top 10 Albums '

oW m Mk =

pre

BJORK Medulla

. JOHN MAYER As/Is: Philadelphia, PA |
BEN FOLDS Super D (Bootleg) EP

JILL SCOTT Beautifully Human: Words And Sounds, Vol. 2 |
JOHN MAYER As/Is: Cleveland-Cincinnati, OH |
RAY CHARLES Genius Loves Company |
. MAROON 5 Songs About Jane

. MASE Welcome Back

ASHLEE SIMPSON Autobiography

. VARIOUS ARTISTS Spider-Man 2 ST

oM@ N m W & WP o=
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So You Want ToBe A
Talk Host?

Contest winner gets an inside look at Talk radio

A

£7Among the numerous stations around the country
that have staged American Idol-like contests, offering
aspiring talk hosts a chance to host their own show and
a shot at the big leagues, is KABC/Los Angeles.

By now we all know the basic
premise of the contest: Auditions are
judged by panelists from the station,
then the finalists are voted on by lis-
teners to determine the ultimate
winner, who usually gets the oppor-
tunity to host a show or two.

It's a great way tointer- [T
act with your audience,
and you just might find
your station’s next great | |
talk host. Mavbe she’s |
currently checking gro-
ceries and wisecracking
with customers down at
the local supermarket, or

perhaps he’s the guy Bruce Tenenbaum

with the crowd gathered
around him at your favorite sports
bar.

While KABC’s lineup could not
be characterized as being made up
of all conservative hosts, like most
Talk stations, ABC Radio’s left-coast
flagship tends to lean to the right of
the political center with hosts like

www.abcradio.com

Sean Hannity, Bill O'Reilly and Lar-
ry Elder. Se it came as a bit of a sur-
prise when a self-acknowledged lib-
eral was voted by KABC’s listeners
as the winner of the competition.
In a recent e-mail alerting friends
about his website (ww.brucetalk.com),
contest winner Bruce Ten-
enbaum warmns, “It's pret-
ty in-your-face liberal. So
if you're a conservative,
"4 you mght want to avert
' | youreyes. Or you can al-
| ways find solace in the
! 357,000 conservative me-
| diasites available.”
Although new to Talk
radio and a novice host,
Tenenbaum is no stranger to the ra-
dio industry, having spent many
years in the music business. “1 was
arecord guy for 20-some odd years,
then decided I wanted to do other
things,” he says. “You know those
quotes youread in R&R saying that
somebody left to ‘pursue other in-

terests?’ Well, I really did have oth-
er interests,

“I was always into comedy, act-
ing and writing and always did as
much of that &s I could while I was
in the record business. When I was
a local promotion guy in New York
[ also did some stand-up-comedy
work, I've had an improv group for
about 10 years, and I am always
making videcs and little movies.
I've always needed an outlet for that
creative part of me.”

After two decades in the record
industry, Tenenbaum decided to
walk away from the business. “I

“I love to talk, and,
in fact, | probably
haven’t shut up
since | was about 2
years old.”

the final winner.

MANY WILL ENTER, BUT ONLY ONE CAN WIN 1his is just a
portion of the hundreds of entries received by KABC/Los Angeles for its
receat Talk Radio Idol contest. Former record-industry executive Bruce
Tenenbaum was chosen by the ABC Radio News/Talk station’s listeners as

decided that before I suddenly
turned around and found that I was
70 it would be nice to pursue some
of the interests that I was forced to
keep on the sidelines as long as I had
a full-time job,” he says.

“Iwas fortunate to have been suc-
cessful enough in the business to
take a few years to myself without
having 1o worry about putting food
on the table. Don’t get me wrong, it
wasn’t because I was sick of the
music business. I love the business,
but I'd done it for a long time, and [
was lucky enough to have a little
money in the bark and really want-
ed to follow some other dreams I
had.”

I recently chatted with Tenen-
baum, who just completed his
month of weekend shows on KABC,
to hear what the Talk radio fan
learned about the medium from be-
ing on the other side of the mike and
why he thinks there is room for peo-
ple like himself and others who
come to the format with a liberal
point of view.

R&R: While many of your old friends
from music radio may know your back-
ground, fill our News/Talk readers in on

some of the major projects you were in-
volved in during your record-industry
career.

BT: Over the course of 20-plus
years in the industry there were
many, but some that come to mind
include AC/DC, Phil Collins and
Genesis, U2, Tom Petty, Elton John,
Meat Loaf, Jodeci and Mary . Blige.
There were dozens of others, but
those are a few that stand out when
I look back.

R&R: How do you think your years
in the record business might help you to
understand and succeed in Talk radio?

BT: It seems to me that the typi-
cal thinking is that conservatives
will only listen to conservative hosts
and that liberals will listen to both,
and that’s just what the research
says. Butin all my years of working
records, I learned that research only
shows what was; it never shows
what can be.

Most of those artists I mentioned,
I was told by radio that they
wouldn't work because “we don’t
play anything like this.” And that's
just the point. In my experience, all
the artists who went on to become

Continued on Page 14

NOW OVER 225 STATIONS ON THE MANHUNT!

WABC, KABC, WLS, WRKO, WMAX, KOMO, WIOD, WDBOy} KXL, and KSL

v

AMERICA'S MOST WANTED

AMERICA FIGHTS BACK WITH THE POWER OF RADIO

Daily One-Minute Reports - Monday-Saturday
Make Yaur Listeners Part of America's Manhunt. Call 212-735-1700

www americanradiohistorv com
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lISIEN T0 DAVE WEERDAYS LIVE 2-oPM/ET

,Ne___ 215 iffihiates and Growing!

“The Dave E

Walch the Ratings Spike when Dave Hits m Air...

AFFLIATES EXPERIENCING DAVE BEFORE DAVE DAVE'S HOUR
WYNK BATON ROUGE, LA 0.2 A4S 1.1
WFMN JACKSON, MS 3.3 VS 4.2
WSBT SOUTH BEND, IN 7.5 VS 8.7

WWTN NASHVILLE, TN** 4.7 VS 8.6

**ADTS 25-54

* Arbitron Spring 2004. AQH share increase
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So You Want To Be A....
Continued from Page 12

the biggest artists of all time were
exactly that: what people hadn't
heard before. So T know there is an
opportunity for Talk radio that isn‘t
all conservative to succeed out there.
If you're entertaining and compel-
ling, your viewpoint doesn’t matter.

R&R: Have you always been a Talk
radio fan, or is this a recent interest?

BT: After I did the first show, a
few of my friends said, "Gee, it
sounds like you've been doing this
your whole life.” The fact is, | have
been talking for my whole life. Ilove
to talk, and, in fact, I probably
haven’t shut up since I was about 2
years old. I do generally listen to
Talk radio as much as | can, al-
though, as a liberal, it's often a little
painful for me because of the most-
ly conservative viewpoints I hear
from the majority of talk shows out
there.

Also, talking is what I mostly did
as a record promotion guy for all
those years. | think that the fact that
I did that has helped me, because
I've had a lot of discussions with
people that also included a lot of
disagreements. But I always enjoved
the conversations and the challenge
of getting someone to see things in
adifferent way. To me, Talk radio is
just another outlet for me to have a
conversation with people. You can
agree and disagree and really go at
it with each other, and I enjoy that a
lot.

R&R: Tell us about the process that
led up to your getting involved in and,
ultimately, winning the KABC compe-
tition.

BT: A friend e-mailed me about
the contest, so [ decided to try out. I
actually sat down and talked into
my little computer microphone and
recorded a three-minute monologue
on something that I feel pretty
strongly about — health care in
America. [ sent it in and was really

—— IVEWS/TALKISPORTS.

surprised when I was selected to
compete.

I'won a couple more runoffs, and
then we had a final runoff where I
actually got to go in and do it live
on the air. It was fun— a little scary,
buta lot of fun. As an actor, I am al-
ways auditioning for things, so I
wasn't totally unfamiliar with that
feeling. It always feels scary before
you get up there, but once I'min the
middle of doing it, I just have fun.

R&R: In that final competition,
where You were sitting across the table
from the other two finalists, how'd you
feel about your performance?

BT: I felt pretty good about it. The
minute it started, [ started having
fun. I honestly wasn't as nervous as
I thought I'd be, because, quite
frankly, [ figured [ had nothing to
lose. It was a contest, and nobody
expected much from me. I was an
amateur, and nobody really knew
who I was, so I don't think that the
listeners’ expectations of me were
very high. Once the conversation
started, [ began to feel very comfort-
able. It felt pretty natural to me.

“It was surprising
to hear some of the
things listeners will
say. Sometimes |
wanted to stop and
say to them,
‘What? Really? |
can’t believe that’s
what you think.””

R&R: Were you nervous that your
left-of-center point of view was not ex-
actly what KABC's audience wanted to
hear?

BT: Yes, absolutely. The two
things that made me most nervous
were not knowing what to expect
from phone callers — because I've
really never experienced that part of
thejob in my jife—and the fact that
I'm a liberal, and the audience and
even the people working with me in
the studio were used to hearing
mostly conservative points of view.
I figured they’d all look at me and
say, “What's up with this guy?”

But it turned out to be just the
opposite. Everyone in the studio,
from the engineer to the phone
screencr and everyone else who was
there, were so supportive and
friendly that it made it all much eas-
ier. They were cheerleaders for me,
telling me how great it was going
during the breaks. So that feeling of
being a stranger in a strange land
wentaway in about five minutes.

R&R: Once you got to sit in that
chair and fly solo, how did it feel?

BT: Well, first you realize that you
have a certain responsibility. There
are who knows how many thou-
sands of people listening to you, and
there’s always a certain realization
of that in the back of your brain. But
it's not in the front of your brain,
because in the front of your brain
you are just having a conversation.

[ just tried to be me. Imade a de-
cision early on, when this whole
thing began, to not try to be any-
thing other than what I am. And
since I'm not a professional at this, [
just figured I'd go out there and be
myself and throw my viewpoint
around about things I care about.

R&R: How did you feel when you
had five shows under your belt vs. after
that first day?

BT: Honestly, 1 felt pretty good
after the first show, and I feel pretty
much the same now. It's no differ-
ent than you and [ sitting here talk-
ing, except that *here’s amicrophone

“1 like the idea that somebody can disagree
with me, call me up, and we can tell each
other what we think. In the end we might not
convince each other to change our points of
view, but we can have an interesting,
entertaining and enlightening conversation.”

and a transmitter between us. [ have
very strong points of view, and I'm
comfortable talking to people about
them. [ also believe I have a sense
of humor, and that helps a lot. And,
like I said, all the support I got from
the people at KABC made it easy, so
I never felt like I was in some alien
place.

R&R: Wiat surprised you most once
you got behind the mike?

BT: [twas surprising to hear some
of the things listeners will say. Some-
times [ wanted to stop and say to
them, “What? Really? I can’t believe
that’s what you think.” For example,
[ was talking about how the coun-
try is supposed to be so divided —
the whole red states and blues states
thing. I said, “Why don’t we just go
ahead and divide it up,” and came
up with this whole ridiculous bit
about how we would do it. You
know; things like they get Nashville,
but we get The Dixie Chicks, stuff
like that. It was pretty funny, and
everybody in the studio was laugh-
ing.

All of a sudden this woman from
Orange County calls me up, and she
was aghast that I would actually
suggest splitting up the country. She
completely missed the joke. And all
I could think of was that she’s the
reason why we maybe should split
up the country. So I guess the thing

that surprised me most after being
on the other side of the microphone
is that not everyone is as aware of
stuff as you might think they are.

On the other hand, I was sur-
prised at how many e-mails I got
from people saying, “I'm so glad
someone with your opinion is on the
air. It's a breath of fresh air, blah,
blah, blah.” I know I was on the air
inLos Angeles, and that accounts for
some of it, but if the country really
is divided, then we know that at
least half the country thinks the way
I do, maybe more.  know that there
is an audience for it out there, but
they aren’t being served, because all
that's on the air is conservative talk.

R&R: Wiat's your take on the job
now that you've seen it from the inside?

BT: There were a lot of people
who called in who are liberal and
who believe what I believe. A lot of
conservatives on the other side
called too. Everyone was incredibly
cordial, and we had what I thought
were interesting discussions and
disagreements. I like the idea that
somebody can disagree with me,
call me up, and we can tell each
other what we think. In the end we
might not convince each other to
change our points of view, but we
can have an interesting, entertain-
ing and enlightening conversation.
[ really liked that.

Jim Blasingame is ...

*35-year marketplace veteran

We Broadcast on YOUR Schedule

24/7

-y

Jim Blasi

The Small Business Advoca

The only weekday show dedicaled to entrepreneurs — and those who want lo be
Available 24/7 on ABC Starguide lll — Saturday and Sunday broadcasts are different.

« Award-winning talk show host since 1997
» Syndicated newspaper columnist

+ SBA's 2002 Small Business Journalist of the Year

« Author of "Small Business Is Like A Bunch Of Bananas"

Affiliate Relations - 888-382-2366 -

Syndicated exclusively by Small Business Metwork, Inc. Contact Skip Joeckel, Director of
skipi@jbsba.com = www.jbsba.com/afliliates
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Continued from Page 1

Saying the FCC already does an
effective job of enforcing its inde-
cency rules, the NAB insisted that
such a sweeping requirement is
unnecessary, since so few radio
and TV stations are ever the sub-
jects of indecency investigations.
“There are simply no grounds for
the commission to justify its as-
toundingly overbroad and puni-
tive proposal, which will force
thousands of broadcasters to
record and retain tens of millions
of hours of programming,” the
NAB said.

The group also called the pro-
posal “constitutionally suspect”
and said it believes the proposal
won't survive a court review. “The
proposed program-recording and
-retention requirement would fail
intermediate First Amendment
scrutiny,” the NAB said.

Clear Channel pointed to his-
tory to support its claim that the
recording rule is doomed, noting
that Congress’ efforts in 1975 to
require all noncommercial stations
to maintain recordings of pro-
grams that discussed “any issue of
public importance” were struck
down by a U.S. appeals court just
three years later and that the com-
mission itself in 1977 declined to
adopt a similar rule for all broad-
casters. At that time the FCC con-
cluded that the perceived public
and governmental interests in re-
tention of such programming did
not “appear to justify the costs im-
posed on broadcasters.”

Citing those examples, Clear
Channel said the chilling effect of
the current proposal is “equally, if
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Delgado.

OPIE & ... BILL? They seem like an unlikely pair, but XM Satellite Radio
personality Gregg “Opie” Hughes managed to get this photo with former
President Bill Clinton just after Clinton’s book-signing session last month in
Huntington, NY. Here are (I-r) Hughes, Clinton and Hughes' girffriend, Sandy

not more, obvious here than when
both the judiciary and the commis-
sion recognized it several decades
ago.”

Clear Channel also told the
agency that while it believes the
rule would put a significant bur-
den on all broadcasters, it would
be especially unfair to small-mar-
ket stations. In fact, the FCC has
said that 75% of the indecency
notices it has issued since 1996
were imposed against stations in
the top 50 markets.

“Not only will small-market
broadcasters disproportionately
bear the burden of a recording re-
quirement, but historical data
shows that indecency violations
are far less likely to occur in mar-
kets below the top 50,” Clear
Channel said. “There is ample jus-
tification for excluding small-mar-
ket broadcasters from any record-
ing requirement.”

Legal Headaches

In its comments, Salem argued

that the rule could open up broad-
casters to unwanted involvement
in legal proceedings. “Each station
will be subject to having to re-
spond to subpoenas and other dis-
covery requests with respect to
any lawsuit that might involve the
content of their programming,
even if the station is not a party to
the lawsuit,” Salem said.

Salem also pointed out that
false-advertising claims, contract
disputes between advertisers
and clients and intellectual-
property-infringement claims
could all wind up being fought
using the programming records
that broadcasters would bear the
burden — and expense — of main-
taining.

"This is an additional major bur-
den that a mandatory program-
retention requirement would place
onstations,” Salem said, adding that
the cost of implementing sufficient
recording equipment at its 98 sta-
tions would be hundreds of thou-
sands of dollars.

CHOI

Continued from Page 1

that the station repeatedly broad-
cast offensive and insulting com-
ments — a violation of Canada’s
Broadcasting Act, the commission
said. The CRTC then immediately
solicited petitions from other
broadcasters that wished to take
over CHOI's signal.

Genex President Patrice Demers
told R&R after the latest ruling
was handed down that he believes
the station will continue broad-
casting at least through summer
2005, as the court decided it was in
the best interest of all involved to
allow CHOI to stay on the air
while Genex’s appeal is still active.
Demers expects his company to
receive a court hearing in March
2005 and believes a decision will

be handed down at some point

during that summer.

“The good news is not the part

that we're still broadcasting,”
Demers told R&R. “The federal
court approved all but one of our
questions about the CRTC deci-
sion. We hoped to challenge a part
of the decision that said we were
irresponsible, but the court said

this was a fact and could not be
appealed in a federal court.”

The court has agreed to hear ar-
guments on 15 of the 16 charges
Genex lodged against the CRTC.
CHOI was the target of 92 com-
plaints by Quebec-area listeners,
with most focused on comments
made by morning host Jeff Fillion.
Among the comments made were
suggestions that psychiatric pa-
tients should be gassed and that
most African students at a local
university were the children of
cannibals and plunderers. Thou-
sands of station supporters have
rallied in Ottawa and Quebec to
protest the CRTC’s ruling.

“We're pretty happy about this
decision,” CHO!I MD Mark Landri-
ault told R&R. “Because of CHOI,
everything about the CRTC will be
called into question, including
how they regulate. This is long

overdue. This will be a very, very
long debate.”

Demers said local business has
remained steady for CHOI, with
advertisers committed to Septem-
ber even with a threatened shut-
down of the station. National busi-
ness has been more of a challenge,
however, and Demers is presently
meeting with a major client in
Montreal to discuss 2005 ad spend-
ing.

Meanwhile, CHOI was sched-
uled to hold an open house on
Wednesday to thank the thou-
sands of listeners who rallied to
protest the CRTC’s decision. Lis-
teners were also slated to be
treated to a surprise concert,
which R&R learned would feature
recording artists Sum 41.

— Joe Howard & Adam
Jacobson

A&R

Continued from Page 1

Cyndee Maxwell for extending A&R
| Worldwide the opportunity to share
our passion for both domestic and
global music talent news and other
pertinent information with radio pro-
grammers and record executives

across the United States. This section
in R&R will serve asa pivotal launch-
ing pad for the creative community
and help bridge the gap between the
radio and record worlds. We're very
excited about the great opportunities
that lie ahead.”

A&R Worldwide debuts this week
on Page 21.
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PRODUCTION
DIRECTOR KENT THOMAS * kthomas @radioandrecords.com
MANAGER ROGER ZUMWALT * rzumwalt @ radioandrecords.com '

EXECUTIVE EDITOR
MANAGING EDITOR

ASSOCIATE MANAGING EDITOR
NEWS EDITOR

RADIO EDITOR

ASSOCIATE RADIO EDITOR
ASSOCIATE EDITOR
ASSOCIATE EDITOR

AC/HOT AC EDITOR
ALTERNATIVE EDITOR
CHR/POP EDITOR
CHR/RHYTHMIC EOITOR

| CHRISTIAN EDITOR
COUNTRY EDITOR

LATIN FORMATS EDITOR

URBAN EDITOR

DIRECTOR/OPERATIONS
SA. DIRECTOR/DIGITAL INITIATIVES
| CHARTS & MUSIC MANAGER

PRODUCT & TECH SUPPORT MGR.

GRAPHICS FRANK LOPEZ » flopez@radioandrecords.com
GRAPHICS DELIA RUBIO * drubio @radioandrecords.com
DESIGN
DIRECTOR TIM W e
AD DESIGN MANAGER EULALAE C. NARIDO Il * bnarido @radioandrecords.com
DESIGN SUSAN SHANKIN ¢ sshankin@radioandrecords.com
DESIGN GLORIOSO FAJARDO * gfajardo @ radioandrecords.com
DESIGN CONSULTANT GARY VAN DER STEUR * gvdsteur @radioandrecords.com
DESIGN CONSULTANT CARL HARMON * charmon@radioandrecords.com

com

DIRECTOR/SALES HENRY MOWRY * hmowry @radioandrecords.com
ADVERTISING COORDINATOR NANCY HOFF « nhotf @radioandrecords.com |

SALES
| SALES

SALES

SALES
| SALES
SALES
SALES
SALES
SALES
SALES

REPRESENTATIVE  GABRIELLE GRAF * ggraf@radioandrecords.com
REPRESENTATIVE  MEREDITH HUPP * mhupp @radicandrecords.com
REPRESENTATIVE  LINDA JOHNSON ¢ jjohnson @ radioandrecords.com
REPRESENTATIVE ERN LLAMADO  gilamado @radiocandrecords.com
REPRESENTATIVE  KAREN MUMAW * kmumaw @ radioandrecords.com
REPRESENTATIVE MARIA PARKER * mparker@radioandrecords.com
REPRESENTATIVE  KRISTY REEVES ¢ kresves @radioandrecords.com
REPRESENTATIVE STEVE RESNIK ° sresnik @radicandrecords.com
REPRESENTATIVE MICHELLE RICH * mrich @radioandrecords.com
REPRESENTATIVE  BROOKE WILLIAMS « bwiliiams @ radioandrecords.com
SALES ASSISTANT ANGELA NORWOOD * anorwood @ radioandrecords.com

CHIEF FINANCIAL OFFICER FRANK COMMONS ¢ fcommons @radicandrecords.com
COMPTROLLER MARIA ABUIYS A » mabuiysa @ radioandrecords.com
ACCTG. SUPERVISORPAYROLL MGR. MAGDA LIZARDO * miizardo @radioandrecords.com
CREDIT AND COLLECTIONS SUSANNA PEDRAZA - spedraza @radioandrecords.com
BILLING ADMINISTRATOR ERNESTINA RODRIGUEZ » cmdn'guaz‘!adloandrecords.coml
BILLING ADMINISTRATOR GLENDA VICTORES * gvictores @radicandrecords.com
ADMINISTRATION
| PUBLISHER/CEQO ERICA FARBER « efarber@radioandrecords.com |
VP/EDITORIAL & MUSIC OPERATIONS  CYNDEE MAXWELL * cmaxwell @ radicandrecords.com
DIRECTCR/OPERATIONS PAGE BEAVER * pbeaver @radioandrecords.com
GENERAL COUNSEL/DIRECTOR HR  LISE DEARY * /deary @ radioandrecords.com
DIRECTOR OF CONVENTIONS JACQUELINE LENNON ¢ jlennon @ radioandrecords.com
l EXECUTIVE ASSISTANT TED KOZLOWSKI * tkoziowski @ radicandrecords.com

OFFICE ADMIN/RECEPTION JUANITA NEWTON ¢ jnewion @radicandrecords.com
MAILROOM ROB SPARAGO * rsparago @ radioandrecords.com

l A Perry Capital Corporation
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Greetings From The RNC — NovG.Stay Out!

,.{ia

Fave never seen so much security in my life!” That's the
word from Tom Cuddy, ABC VP/FM Programming, live from
== his office at 2 Penn Plaza, which over-
looks Madison Square Garden, site of
the Republican National Convention.
“My window looks directly on to the
roof of the Garden, which is crawling
with armed guards and sharpshooters
monitoring all the activity,” he says. I
can see between 80-100 TV satellite
trucks lined up all the way down 8th
Avenue.” The new challenge to Cuddy
and the staffs of the ABC stations in the building — WPLJ,
WABC, ESPN Radio and Radio Disney — has been trying to
get past the ironclad security just to get to work.

“The fun started last Sunday, during that huge anti-Bush
demonstration, when several hundred thousand people
marched right past our building,” Cuddy says. “The place was
in lockdown mode. Security had issued new IDs to everyone
in the building, but, for some reason, there was a lack of co-
ordination between the local police, the FBI and the Secret
Service.” Some people got through with no problem. Oth-
ers, like WPL]J air talent Rich Kaminski (pictured) were held
up indefinitely by heavily armed security forces. “Luckily, Rich
arrived early, because it took him over an hour to get in,”
says Cuddy. “He explained who he was and that he had to
be on the air, but to no avail.” Finally, after attempting to ne-
gotiate his way past a number of humor-impaired security per-
sonnel, Kaminski stumbled upon a Secret Service agent from
New Jersey who happened to listen to WPLJ. “The guy
walked him down to 7th Avenue, around the barricades and
personally delivered him safely into our building,” says Cuddy.

‘Don't you know who [
am?'

She Did It For Love

WIOQ (Q102)/Philadelphia morning show princess Angi
Taylor is leaving the station after today's show. The reason
for her unscheduled departure can be
summed up in just four letters: L-O-V-
E. In a tear-stained memo to the staff,
Q102 PD Todd Shannon wrote,
“When you meet your soul mate, you
are ready to be with that person and
move forward with your life. In Angi’s
case, she fell in love with a fellow Clear
Channel employee in Chicago, hence
her big smile and absence on the week-
ends.” Shannon tells ST that he’s “evaluating all options” when
it comes to replacing her on the Chio in the Morning show.

She's giving us the love
face.

Zeo Trades For (Clifton

Denver-based Zeo Radio Networks announces a long-term
alliance with legendary consultant Jerry Clifton to offer
Clifton’s exclusive consulting services to CHR/Rhythmic and
Urban stations via the magic of barter. Clifton consults WPOW
(Power 96)/Miami, WLLD (WILD 98.7)/Tampa and a bunch
of others. He recently added Beasley's WRDW (Wired 96.5)/
Philadelphia to his stable.

The Programming Dept.

e At last, our long, er, regional nightmare is over: WKRZ/
Wilkes Barre finally has a new PD, effective Sept. 20. Please
welcome Tias Schuster, formerly Asst. PD/MD/afternoon
dude at the only other radio station he's ever worked for,
Entercom sister WFBC/Greenville, SC. Schuster replaces Jerry
Padden, who recently exited after 23 years. WFBC PD Nikki

Nite needs an immediate, non-sucking replacement. Rush
your stuff to nnite@entercom.com.

* Brian Rickman has resurfaced as
PD of Cumulus Hot AC WZAT
(Z102)/Savannah, GA. Most recently
Rickman was Director/Rock Program-
ming for NextMedia/Carolinas, where
he ran WXQR/Greenville, NC and
WKZQ & WYAV/Myrtle Beach, SC.

¢ It's a homecoming for Erin Bris-
tol, who returns to her hometown of
Shreveport, LA as PD/afternoon talent at the station she helped
launch in 1996, Clear Channel CHR/Pop KRUF. The gig has
been open since former PC/morning dude Chris Calfloway and
partner Dee Dee left last month for mormings at WAHR (Star
99.1)/Huntsville, AL. Most recently Bristol programmed CHR/
Pop WWHT and Active Rock WWDG/Syracuse. In conjunc-
tion with Bristol's arrival, KRUF MD/afternoon jock Evan
Harley, who has been covering mornings, slides into wakeup
mode permanently.

* Congrats to Mike Yeager, PD of Infinity CHR/Pop KWYE
(Y101)/Fresno, who is awa-ded colorful OM stripes valid for
sister FM Talker KKDG (105.9 The Edge). In other news, Y101
Asst. PD/afternoon talent Bill “Ryder” Fox exits.

* WMGI (100.7 Mix-FM)/Terre Haute, IN MD Matt
Luecking is awarded bonus Asst. PD stripes, as is Mike
“Mud"” Kennedy, MD/aftenoon talent on Alternative WSFM
(Surf 107.5)/Wilmington, NC.

* Big news out of Zimmer CHR/Pop KSYN (Kissin 92.5)/
Joplin, MO: Night jock Steve Kraus is upped to Asst. PD/
MD. All of Joplin's schools and banks remained open ... with
shortened holiday hours, of course.

Tias spelled backward is
‘Sait.”

Formats You'll Flip Over
* Cumulus Rocker WRRX/Pensacola, FL flips to Urban AC
as “Magic 106.1.” The station does not yet have a PD or staff.
¢ Exactly a week after PD Jo Valentine exits CHR/Pop
WQYZ/Biloxi, MS, the station flips to Gospel as “92.5 Halle-
lujah FM.” Valentine can be located at 251-605-8729 or
vtown(@jovalentine.com.

Quick Hits

* KALC/Denver is about to lose two key players: Morning
talent Greg Thunder is coming home to co-host mornings at
KSTP-FM (KS95)/Minneapolis. Thunder will replace Van Patrick,
who exits after 6 1/2 years to spend more time with his fam-
ily. Cheryl Kaye will remain cn the reformulated KS95 Morning
Show. At about the same time, Alice Asst. PD/MD/midday per-
sonality Kevin “Kozman” Koske is headed home to Chicago
to do afternoons at Bonneville Hot AC WTMX (101.9 The Mix).

* Veteran programmer Lynn Tolliver Jr. heads south to
do mornings at Tama Urban WHJX (Hot 105.7)/Jacksonville.
Tolliver, best known for his long stint at WZAK/Cleveland, is
currently GM/PD of WRTK-AM/Youngstown, OH — a role
he will continue to perform by remote from J-ville.

¢ By the powers vested in him, WMMS/Cleveland PD Bo
Matthews touches morning co-host Hunter Scott on both
shoulders with his plastic Lord of the Rings sword, thus imbu-
ing him with instant and unalienable MD powers.

* Buckley CHR/Rhythmic KHTN/Modesto, CA morning
co-host T.O.S. exits after four years to do his own wakeup
thang at KWYL/Reno, NV.

* Delana Bennett & Vic Caballero segue from mom-
ings at Clear Channel Rhythmic Oldies XHRM (Magic 92.5)/
San Diego across the hall to do the same shift on XHTZ (Z90)
as Roxy & Da Misfitz. The duo will be joined by existing Z30
morning dude Jamal.
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* Melodie Virtue named National Presi- | - - I

o
dent of American Women in Radio & 3

Television. &
* Susan Stephens promoted to VP/GM ;
of Jones Radio Networks.
* Sean Ross recruited as Edison Media
Research VP/Music & Programming. Susan
Stephens

. -

I V45 AGO

* Greg Thompson promoted to Exec. VP/GM of Elektra
Entertainment Group.

* Robin Bertolucci promoted to Director/AM Program-
ming, Rocky Mountain Region for Clear Channel.

* Priority Records names Liz Montalbano VP/Crossover
Promotion.

7

* RCA promotes Joe Galante to Chairman | f
of RCA’s Nashville Label Group, which |
includes RCA/Nashville, BNA Entertain-
ment and Reunion.

¢ Ray Carlton and Jean Johnson be-
come Giant Records’ Head of Promo-
tion and Head of Pop Promotion, respec- Jean Johnson
tively.

* KSFO/San Francisco flips from Gold to Talk.

o -

Yo 1 £ds5 AGO

* Doug Morris signs a long-term contract, becoming Pres-
ident/COOQ of Atlantic.

* KSWV/San Diego flips from SMN's Wave format to Clas-
sic Rock

 FCC cracks down on indecency with proceedings against
WFBQ/Indianapolis, WLUP-AM/Chicago
and KSJO/San Jose.

A0

e John “Records” Landecker joins §
WAGO/Chicago as moming personality.
« Cliff Blake becomes PD of WMZQ-AM

& FM/Washington. e
* Carl Gardner appointed PD of KEX/Port- | andecker
land.

* KOOL-AM & FM/Phoenix GM Bill Smith passes away
of respiratory failure after abdominal surgery. He was 57.

*« WBNO-AM/Bryan, OH becomes the nation's first solar-
powered commercial radio station.

¢ RSO Records promotes Rich Fitzgerald to Sr. VP/A&R
& Promotion and Bob Smith to VP/Promotion.

 Jazzmaster Stan Kenton dies at 67 after suffering a stroke.

* Mike Carta appointed PD at WIL-AM & FM/St. Louis.

B reais o

* Robert L. Scott becomes PD of KYAC/Seattle.
 National Association of FM Broadcasters schedules it

first all-radio convention in New Orleans.
S

* The anatomically correct Fatguy
is bringing his Big Fat Show to nights at
Triad Active Rocker WCPR/Bitoxi, MS,
| effective Sept. 13. Mr. Guy was last
heard and largely enjoyed at
NextMedia Active Rocker WXQR/
Greenville, NC.

* Aug. 27 was declared “House-
cleaning Day™ at Clear Channel/Bakers-
field as KKXX Morning Madhouse mem-
bers Mingo and Dirty Sanchez left the building along with
KKXX Asst. PD/MD Lauren Michaels and Kristin Jacobs,
midday personality on clusterbuddy AC KKD).

-
L]

A fat guy, ;;tthe
Fatguy.
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* Twenty-five-year market vet Bill Jackson exits mornings
on Infinity '80s outlet KYMX (Mix 107.5)/Portland, OR. Jack-
son, who has experience in every conceivable format in Port-
land, can be reached at 503-626-8218.
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do list: The Larry Elder Show debuts Sept. |3. For more info,
go to www.larryeldertv.com.
* Los Angeles-based radio and TV personality Stephanie

' Miller is back with a new daily syndicated radio show, which

* Entercom AC WKTK/Gainesville PD/MD Les Howard l debuts Sept. 7.

Jacoby pries off the headphones after 34 years, tapping |6-
year station vet Jack Norris to replace him in afternoons.

Talk Topics

¢ Leave it to Premiere’s Rush Limbaugh to score the "get

* Longtime WOR/New York food show host Arthur
Schwartz exits, telling the New York Post that his “integrity
as a journalist” had been compromised. WOR GM Bob Bruno
tells R&R he “categorically denies™ Schwartz's accusation.

* Rusty Humpbhries is giving up his local 9am-noon show

Axis Of Justice!’

‘This Is A Job For ...

on KVI/Seattle to concentrate on his nationally syndicated
show for Talk Radio Network, which runs daily from 4-7pm
ET. KVI moves Fox's syndicated Tony Snow Show in to replace
Humphries.

¢ Clear Channel Hot AC WXXM (Mix 92.1)/Madison
will flip to progressive Talk as "92.1 The Mic” on Sept. 6 with
a lineup that includes several Air America personalities. Mar-
ried Mix morning duo Doug Erickson and Mary Love are
now free to navigate, Find them at 608-441-0611 or
dougandmary@tds.net.

The very next day, in an abandoned warehouse across
town, Midwest Family News/Talker WTDY/Madison will also
begin leaning to the left, morphing into "Madison’s Progres-
sive Talk.” Out in the realignment is ABC's Sean Hannity,

of the week" by grabbing a live interview with his hero, Presi-
dent George W. Bush, during Limbaugh’s Aug. 3} broadcast.
Asked to comment on how the 9/1 | attack continues to shape
his agenda, Bush said, "Sept. || was a defining moment in
our lives, and it was certainly a defining moment in my presi-
dency. The question we have to ask is, have we learned any
lessons?” We will now allow three minutes for rebuttal.

¢ KABC/Los Angeles afternoon host and ABC Radio Net-
works’ syndicated personality Larry Elder adds TV to his to-

FiLms

BOX OFFICE TOTALS
Aug. 27-29

Title Distributor S Weekend § To Date who's replaced by Jones’ Ed Schultz, The nationally syndicated
1 Hero (Miramax)" $18.00 $18.00 Stephanie Miller Show slides into Schultz’s former 8- | pm slot.
2 Anacondas: The Hunt For The... (Sony)* $12.81  $12.81
3 Without A Paddle {Paramount) $8.58 $27.73
4 The Princess Diaries 2 (Buena Vista)  $8.08 $75.06 Condolences
5 Exorcist: The Beginning (WB) $7.08 $31.16 o i f: ing the unti death of si Laura
6 Collateral (DreamWorks) $6.47 $80.15 Music fans are mourning the untimely death of singer
7 Alien Vs. Predator (Fox) $4.90 $72.17 Branigan, best known for her 1982 hit "Gloria.” Branigan suc-
8 Open Water (Lions Gate) $4.75 $23.26 cumbed to a brain aneurysm in her sleep
9 The Bourne Supremacy (Universal) $4.64 $157.74 .

10 Suspect Zero {Paramount)* $344  $3.44 in her New York home on Aug. 26. Pub-

lished reports say Branigan, a four-time
Grammy nominee, had been complain-
ing of a headache for the past two
weeks. She was 47.

¢ Audrey Malkan, owner of KZFM,
KEYS & KKBA/Corpus Christi, TX and
WMSR/Florence, AL, passed away Aug.
29 following a battle with cancer.
Malkan and her late husband, Arnold, previously owned
WNOR/Norfolk and KFJZ-AM & FM and the Texas State Net-
work in Fort Worth, TX. Malkan's children, Matthew and Hope,
will continue family ownership and operation of the Malkan
Broadcasting properties.

COMING ATTRACTIONS: This week's openers include Wicker
Park, starring Josh Hartnett. The film's Lakeshore soundtrack
sports Stereophonics’ “Maybe Tomorrow," Lifehouse's “Every-
body Is Somebody,” Death Cab For Cutie's acoustic version of "A
Movie Script Ending,” The Legends' “When the Day Is Done,” Snow
Patrol's “How to Be Dead,” The Stilis' “Retour A Vega," Mazzy
Star's “Flowers in December,” The Shins’ “When | Goosestep,”
The Postal Service's cover of Phil Collins’ “Against All Odds,
Mogwai's “I Know You Are But What Am 1?" and Johnette Napol-
itano & Danny Lohner's rendition of Coldplay's “The Scientist”
Tunes by Broken Social Scene (“Lover's Spit”), Jaime Wyatt
(“Light Switch”), Mates Of State (“These Days"), +/- (“All | Do™),
Mum (“We Have a Map of the Piano”) and Aqualung (“Strange
and Beautiful”) round out the ST.

Recording artist Queen Latifah co-produced The Cookout, which
also opens this week and stars recording acts Eve and Ja Rule.
Latifah also co-wrote the story on which the film was based.

Laura Branigan

While the Republicans played at the Garden, other political forces
were swirling on New York's airwaves as Audioslave’s Tom Mo-
rello and System Of A Down'’s Serj Tankian invaded Infinity Al-
ternative WXRK (92.3 K-Rock)/New York's studios, raised the
skull-and-crossbones and declared it “Axis of Justice Radio.” The
duo played whatever they wanted and talked politics — and were
joined by surprise special guest Michael Moore. When asked
how they managed to score Moore, K-Rock Promotions & Pro-
gramming Goddess Marie Rodrigues coyly said, “Secret pow-
ers.” OK, then. "I'm kidding — we called his publicist and ex-
plained what we wanted to do. He loved it!” Kneeling in the fore-
ground is K-Rock MD Mike Peer; standing in back are (I-r} Tankian,
Moore, Morello, Rodrigues and K-Rock OM/PD Rob Cross.

TELEVISION

TOP TEN SHOWS

Total Audience
{105.5 million households)

1 Summer Olympics

Aug. 23-29
Aduits 18-49

1 Summer Olympics

(Monday, 8pm) (Monday, 8pm)
2 Summer Olympics 2 Summer Olympics
(Tuesday, 8pm) (Tuesday, 8pm)
3 Summer Olympics (tie) Summer Olympics
(Wednesday, 8pm) (Wednesday, 8pm)
4 Summer Olympics 4 Summer Olympics
(Thursday, 8pm) (Thursday, 8pm)
5 Summer Olympics 5 Summer Olympics
(Friday, 8pm) (Friday, 8pm)
6 Summer Olympics 6 Summer Olympics
Clasing Ceremonies (Saturday, 8pm)
7 Summer Olympics 7 Summer Olympics
(Saturday, 8pm) Closing Ceremonies
8 ¢Sl 8 Amazing Race 5
9 Amazing Race 5 9 ¢Sl
10 Without A Trace 10 Big Brother 5 (Tuesday)

Source: Nielsen Media Research

Own Your Events

If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.

= We print your logo using up to four spot colors.
= Perfect for concerts, events and giveaways.

= Packaged on a roll and easy to use.

= Up to 3' High and 6' Wide

= Durable

= Weather-resistant

mY

1-800-231- 6074

P.0. Box 750250 Houston, Texas 77275-0250
713/507-4200 713/507-4295 FAX

ri@reefindustries.com www.reefindustries.com
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18 (oo MV S TOP50ALBUMS
= THE INDUSTRY'’S NO. 1 RETAIL CHART September 3, 2004
Lw ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 TIM MCGRAW Live Like You Were Dying Curly 755,384 -
- 2 R. KELLY Happy People/U Saved Me Jive/Zomba 421,791 -
- 3 YOUNG BUCK Straight Outta Ca$hville Interscope 278,454 -
- 4 MASE Welcome Back Bad Boy/Universal 199,830 -
1 5 NOW VOL. 16 Various ury 183,336 1M%
2 6 ASHLEE SIMPSON Autobiography Geffen 131,660 19%
5 7 MAROON 5 Songs About Jane Octone/JIRMG 70,157 4%
4 8 USHER Confessions Laface/Zomba 69,306 -15%
g 9 BIG & RICH Horse Of A Different Color Warner Bros. 65,189 +3%
1 10 JIMMY BUFFETT License To Chill RCAMailboat 57,361 6%
3 " 213 The Hard Way wvr 56,914 -43%
7 12 GRETCHEN WILSON Here For The Party Epic 55,324 -18%
8 13 AVRIL LAVIGNE Under My Skin Arista/lRMG 54,566 17%
— 14 PITBULL M.LAM vr 49,795 -
- 15 JIM JONES Diplomats Present: Jim Jones... Koch 48,792 -
6 16 RYAN CABRERA Take It All Away E.V.L.A/Atlantic 46,858 -31%
12 17 LOS LONELY BOYS Los Lonely Boys Epic 46,630 -16%
10 18 SHYNE Godfather Buried Alive Def Jam/{DJMG 42,220 -33%
16 19 BLACK EYED PEAS Elephunk A&M/interscope 38,905 4%
19 20 SWITCHFOOT Beautiful Letdown Columbia 35,332 4%
15 21 LLOYD BANKS The Hunger For More Interscope 35,001 -18%
13 22 MOBB DEEP Amerikaz Nightmare Jive/Zomba 34,958 -26%
- 23 GARDEN STATE Soundtrack Epic 33,939 -
23 24 BRAD PAISLEY Mud On The Tires Arista 33,659 -3%
24 25 MODEST MOUSE Good News For People Who Love... Epic 32,515 4%
25 26 VELVET REVOLVER Contraband RCA/RMG 32,260 -5%
- 27 ROLLING STONES Jump Back ‘71-93 Best Of... Virgin 31,119 —
- 28 12 STONES Potter’s Field Wind-up 30,810 —
43 29 AKON Trouble SRC/Universal 30,674 +8%
14 30 ALTER BRIDGE One Day Remains Wind-up 30,661 -32%
18 3 KILLERS Hot Fuss Island/IDIMG 30,220 21%
21 32 GUNS N'ROSES Greatest Hits Geffen 29,867 15%
20 33 PRINCESS DIARIES 2 Soundtrack Walt Disney 29,745 16%
33 34 LINKIN PARK Meteora Warner Bros. 29,730 1%
39 35 KENNY CHESNEY When The Sun Goes Down BNA 29,497 1%
35 36 YELLOWCARD Ocean Avenue Capitol 29,493 4%
37 37 ALICIA KEYS The Diary Of Alicia Keys JIRMG 28,470 -6%
31 38 KEVIN LYTTLE Kevin Lyttle Atlantic 28,104 15%
36 39 BREAKING BENJAMIN We Are Not Alone Hollywood 27,807 -9%
34 40 JoJo Jojo BlackGround/Universal 27,123 1%
27 41 HOOBASTANK The Reason Island/lDJMG 27,420 18%
26 42 D12 D12 World Shady/lnterscope 26,344 21%
38 43 LIL’ FLIP U Gotta Feel Me Columbia 25,914 13%
30 44 HOUSTON It's Already Written Capitol 25,249 -28%
42 45 KANYE WEST College Dropout Roc-A-Fella/iDJMG 25,226 12%
47 46 JESSICA SIMPSON In This Skin Columbia 25,119 1%
32 47 JADAKISS Kiss Of Death Interscope 25,019 23%
40 48 EVANESCENCE Fallen Wind-up 24,966 14%
45 49 FRANZ FERDINAND Franz Ferdinand Epic 24,671 1%
50 50 SLIPKNOT Vol 3 {The Subliminal Verses} Roadrunner//\0JMG 24,272 3%
© HITS Magazine Inc. -
§ m But Mr. Faith Hill isn’t the only benefi- h R . . (No. 10) give a SRC/Uni-
ciary this week, as Jive/Zomba soul sex | pummmwry SN resurgent coun- versal’s Akon
Four saar! symbol R. Kelly's double CD Happy People/ | ¢ e try three of the | (43-29, +8%) g
U Saved Me lands at No. 2. Interscope’s lat- A week’s top 10 | and Big &
Like his dad, pitcher Tug McGraw, | est G-Unit member, Young Buck, with | records. Rich (+3%) are
once put it, ya gotta believe! Straight Outta Ca$hville (No. 3), and Bad Other chart de- | the week’s
And there are plenty of believers — | Boy/Universal’s returning rap veteran buts are regis- | biggest gain-
755,000 of them, Mase’s Welcome Back (No. 4) are the other tered by TVT | ers.
infact—in Tim l. two debuts at the top of the chart. = \ Cuban rapper Next week:
McGraw’s new The rest of the top 10 includes last N\ (and Lil Jon | Look for Def &
Curb album, _g week’s No. 1, UTV’s Now Vol. 16 (No. 5), protege) Pitbull | Jam/IDJMG’s
Live Like You . followed by Geffen’s Ashlee Simpson (No. 14), Koch’s | LL Cool J to
Were Dying, re- : (No. 6), Octone/J/RMG'’s still-strong Young Buck Jim Jones (No. | top a list of RAKely
sulting in a No. &"’ ; Maroon 5 (No. 7) and LaFace/Zomba 15), Epic’s Gar- | new releases that also includes Con-
1 debut for the & ; . VMA winner Usher (No. 8). Warner Bros. | den State soundtrack (No. 23), Virgin’s | cord’s Ray Charles, Geffen’s Papa
country super- ) Nashville’s iconoclastic Big & Rich (No. | Rolling Stones best-of (No. 27) and | Roach, Hidden Beach/Epic’s Jill Scott
star. Tl MCGrewi 9) and RCA Nashville’s Jimmy Buffett | Wind-up’s 12 Stones (No. 28). and Elektra’s Bjork.

wwWw americanradiohistorv com



www.americanradiohistory.com

~._ | MIKE TRIAS

|
|

mtrias@radioandrecords.com

Holiday Fever

Labor Day is a last break at the end of the summer, and the
record labels are taking full advantage of it. However, there are
still some new tunes to check out if you want to freshen up your
playlist.

JoJo was discovered when she audi-
tioned for CBS’s Kids Say the Darnedest
Things on the Road in Boston. After per-
forming on the show (and impressing
host Bill Cosby), she was invited to sing
on The Oprah Winfrey Show. Now, a few
years later (though she’s still only 13
years old), JoJo has burst into the spot- [B i
light with “Leave (Get Out),” the lead JoJo
single from her self-titled debut. Next
week she’ll keep things going as she offers “Baby It's You” to Pop,
Rhythmic and Urban. In other news, JoJo will also take part in the
Rock-n-Roll Gymnastics Tour as a special guest. Gymnasts com-
peting on the tour include Paul Hamm, Svetlana Khorkina, Shan-
non Miller and Morgan Hamm. The tour will visit Worcester, MA
on Sept. 1; Durham, NH on Sept. 2; Rosemont, IL on Sept. 19; and
Grand Prairie, TX on Oct. 3.

While he was a lance corporal in the Marine Corps, Josh Gra-
cin competed on Amserican Idol's second season, finishing fourth
overall. Since then his career has taken off. He recently released

S his self-titled debut CD, which con-
| \a tained the hit single “I Want to Live.”
- Next week he follows up at Country

#

with “Nothin” to Lose.” Gracin has a lot
| X 4 on his plate in the coming weeks. He

3 5 will be performing in Joliet, IL on Sept.
; = Y 12, Benton, TN on Sept. 25 and Cedar
t & » | Falls, [Aon Sept. 30 and will embark on

Josh Gracin a tour with Brad Paisley in October. In

addition, Gracin will sing three songs on

CBS's Early Show on Sept. 11 and the national anthem at the Del-

phi 300 NASCAR race in Chicago on Sept. 12. Gracin will finally

have the time to begin his music career in earnest when he is dis-

charged from the Marines on Sept. 18 and moves from Camp
Pendleton, CA to Nashville.

Phil Collins stormed into the music business in his teens when
he joined Genesis in 1970 while still playing in the jazz band Brand
X. It's been a long road for him, and next week he’s Going for Adds
with “Don’t Let Him Steal Your Heart Away” at AC outlets. The
song is from his upcoming CD Love Songs: A Compilation ... Old and
New. The album is a double-disc set of 25 songs that features live
recordings and previously unreleased material along with, of
course, his most famous ballads. Collins is currently on the road
in North America on his First Final Farewell Tour, which will wrap
up at the end of the month. Even though it seems like he’s hang-
ing up his hat, Collins says that he’s just giving up touring. He'll
still do shows, just no more long tours.

Michael Franti is coming to Triple A radio with “Yes T Will,”
taken from his solo album Songs From the Front Porch: An Acoustic
Collection. A version of the song with
Spearhead can also be found on the
Franti/Spearhead album Everyone De-
serves Music. Franti has been quite busy
of late. Not only have he and Spearhead
maintained a steady touring and re-
cording schedule, but Franti was also
featured on Russell Simmons’ Def Poet-
ry Jam 1V and led a delegation of artists
and filmmakers to Iraq and Israel ear-
lier this summer to see the effects of war firsthand. As part of their
continuing activism, Franti and Spearhead are donating VIP seats
and backstage passes to their shows to be auctioned on eBay, with
all proceeds benefiting the Partnership Against Child Abuse.

wisaass cmAn

Michael Franti
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Week Of 9/7/04

CHR/POP AC

J0J0 Baby It's You (BlackGround/Universal) PHIL COLLINS Don't Let Him Steal Your Heart Away (At/antic/
UTADA Easy Breezy (/sland/{DJMG) [

CHR/RHYTHMIC X

-~

Na adds §

N

-~

-~

JOHN LEGEND Used Ta Lave Yau {Colsmbia) §

. . -~

J0J0 Baby It's You (BlackGround/Universal) ~

LL COOL J Hush {Oef Jam/IDJMG) SMOOTH JAZZ $

MISS B Battle Action {LaFace/Zomba) $

YOUNG ROME Freaky (7.U.G./Universal) | §

YUNG WUN fiDAVID BANNER Walk It, Talk It L/AMG) No adds $
URBAN ROCK

NICKELBACK Because Of You (Roadrunner/IDJMG)

EE-DE Let's Get To It (The Krunk Love Song} /VME)
J0JO Baby It's You (BlackGround/Universal)
LETOYA U Got What | Need (Capitol)

LL COOL J Hush [Def Jam/DJMG)

YOUNG ROME Freaky (7.U.G /Universall

ACTIVE ROCK

NICKELBACK Because Of You (Roadrunnet/IDJMG)
SUPERGRASS Kiss Of Life (Capitol)

URBAN AC

ALTERNATIVE

URBAN MYSTIC Where Were You? (Sobe/

NICKELBACK Because Of You (Roadrunner/IDJMG)
| SECRET MACHINES Nowhere Again (Reprise)
| SUPERGRASS Kiss Of Lite {Capitol)

1IN

COUNTRY
TRIPLE A
CAROLINA RAIN | Ain't Scared (Equity) |
JOSH GRACIN Nothin’ Te Lose dyric Street)
KENNY CHESNEY The Woman With You (BNVA4) | MICHAEL FRANTI Yes | Will iMusic)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maftei at
gmaffei@radioandrecords.com.
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Most Played So Far

Analysis of the most popular titles at the format

[
Lt's been a while since we last reviewed the songs that are getting

the most airplay at traditional Oldies. So, using Mediabase 24/7, we
pulled up the most current airplay activity for your entertainment and
edification. This list of the top 100 titles is based on airplay from Jan.
1, 2004 through Aug. 20, 2004. We have included the release years of
the songs as an added point of reference. The data comes from the 44
FM Oldies stations monitored by Mediabase 24/7.

Rank ARTIST Title (Year)

ROY ORBISON Oh! Pretty Woman (1964)

VAN MORRISON Brown Eyed Giri (1967)

MANFRED MANN Do Wah Diddy Diddy (1964)
ARETHA FRANKLIN Respect {(1967)

MONKEES I'm A Believer (1966)

TURTLES Happy Together (1967)

FOUNDATIONS Build Me Up Buttercup (1969)
TEMPTATIONS My Girl (1965)

BOX TOPS The Letter (1967)

10. FOUR TOPS | Can't Help Myself (1965}

11. ROLLING STONES (I Can't Get No) Satisfaction (1965)
12. RIGHTEOUS BROTHERS Unchained Meiody (1965)
13. MAMAS & PAPAS California Dreamin’ (1966)

14. TOMMY JAMES & THE SHONDELLS Mony Mony (1968)
15. OTIS REDDING (Sittin’ On) The Dock Of The Bay (1968)
16. ZOMBIES Time Of The Season (1968)

17. LOVIN’ SPOONFUL Do You Believe In Magic {1965)
18. RIGHTEOUS BROTHERS You've Lost That Lovin Feelin (1964)

19. PERCY SLEDGE When A Man Loves A Woman (1966)

20. SPIRAL STARECASE More Today Than Yesterday (1969)

21. GRASS ROOTS Midnight Confessions {1968) |
22. TEMPTATIONS Ain't Too Proud To Beg (1966)

23. RASCALS Good Lovin' (1966)

24. WILSON PICKETT In The Midnight Hour (1965)

25. SIMON & GARFUNKEL Mrs. Robinson (1968)

26. STEAM Na Na Hey Hey Kiss Him Goodbye (1969)

27. MARVIN GAYE ' Heard It Thru The Grapevine (1968)

28. BEACH BOYS wouldn't It Be Nice (1966)

29. TOMMY JAMES & THE SHONDELLS | Think We're Alone Now (1967)

30. SONNY & CHER | Got You Babe (1965)

31. STEPPENWOLF Born To Be Wild {(1968)

32. CREEDENCE CLEARWATER REVIVAL Down On The Comer-(1969)

33. B.. THOMAS Hooked On A Feeling (1968)

34. CREEDENCE CLEARWATER REVIVAL Proud Mary (1969}

O3 N (SR U B O SiS) =
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35.
36.
37.
38.
39.
40,

STEPPENWOLF Magic Carpet Ride (1968)

RASCALS Groovin' (1967)

FOUR TOPS Reach Out I'll Be There (1966)

CREECENCE CLEARWATER REVIVAL Bad Moon Rising (1969)
ELVIS PRESLEY Suspicious Minds (1969}

SUPREMES You Can't Hurry Love (1966)

OLDIES

Rank ARTIST Title (Year)
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. FOUNDATIONS Baby, Now That I've Found You (1967)
. YOUNGBLOODS Get Together (1969}

. SUPREMES Where Did Our Love Go (1964)

. BYRDS Mr. Tambourine Man {1965)

. HERMAN'S HERMITS I'm Into Something Good (1964)
. BEACH BOYS Good Vibrations (1366)

. MONKEES Last Train To Clarksvilie (1966)

. SANTANA Evil Ways (1670)

. RIGHTEOUS BROTHERS (You're My) Soul & Inspiration (1966}
. LOOKING GLASS Brandy (You're A Fine Girf) (1972)

. FRANKIE VALLI Can't Take My Eyes Off You (1967)

. BEACH BOYS California Girls (1965)

. JAY & THE AMERICANS This Mag.c Moment (1968)
. SUPREMES Baby Love (1964)
. MAMAS & PAPAS Monday, Monday (1966)

. JAMES BROWN | Got You (I Fee! Good) (1965)
42,
43.
44,
45,
46.
47.
48.
49,
50.
51.
52.

FOUR TOPS it's The Same Old Song (1965)

MARY WELLS My Guy (1964)

SLY & THE FAMILY STONE Everyday People (1968)

MARVIN GAYE & TAMMI TERRELL Ain't No Mountain High Enough (1967)
GUESS WHO These Eyes (1969)

FOUR TOPS Baby | Need Your Loving (1964)

TROGGS Wild Thing (1966)

ARETHA FRANKLIN Think (1968}

SMOKEY ROBINSON & THE MIRACLES The Tears Of A Clown (1967)
SLY & THE FAMILY STONE Dance To The Music (1968)

LOVIN’ SPOONFUL Summer In The City (1966)

MARTHA & THE VANDELLAS Dancing In The Street (1964)

. SMOKEY ROBINSON & THE MIFACLES | Second That Emation (1967)
55.
. ROLLING STONES Honky Tonk Women (1269)

. J.J. JACKSON But It's Alright (1966)

. BYRDS Turn, Turn, Turn (1965)

. NEIL DIAMOND Cherry, Cherry {1966)

. SIMON & GARFUNKEL The Sourds Of Silence (1965)
. THREE DOG NIGHT One (1969

. BUFFALO SPRINGFIELD For What It's Worth (1967)

. ANIMALS House Of The Rising Sun (1964)

BRENTON WOOD Gimme Litlle Sign (1967)

FONTELLA BASS Rescue Me (1965)

The Temptations

NORMAN GREENBAUM Spirit In The Sky (1970)

. BEACH BOYS | Get Around (1964}

. ROD STEWART Maggie May (1971)

. BETTY EVERETT Shoop Shoop Song (1964)
. SPENCER DAVIS GROUP Gimme Some Lovin' (1966)
. KINGSMEN Louie Louie (1963)

. DRIFTERS Under The Boardwalk (1964)

84,
. BEACH BOYS Fun, Fun, Fun (1964)

. BLOOD, SWEAT & TEARS You've Made Me So Very Happy (1969)
. NEIL DIAMOND Sweet Caroline (1969}

. ELTON JOHN Crocodile Rock (1972)

. DOORS Light My Fire (1967)

. CONTOURS Do You Love Me (1962)

. KING HARVEST Dancing In The Moonlight {(1972)

. OUTSIDERS Time Won't.Let Me (1966)

. SUPREMES Stop In The Name Ot Love (1965)

. JEFFERSON AIRPLANE Somebody To Love (1967)
. CLASSICS IV Spooky (1967)

ROLLING STONES Jumpin' Jack Flash (1968)

MONKEES Daydream Believer (1967)

Steppenwolf

100. HERMAN'S HERMITS There's A Kind Of Hush (1967)

o L L

\‘

24 Hour Formats

Contact Stuart McRae at 1-866-4-FORMAT @RAD-D NETWORKS
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An A&R First

Introducing A&R Worldwide’s Sat Bisla

¥ ¥ elcome to the debut A&R Worldwide column in
R&R. I want to thank Erica Farber and Cyndee Max-
well for extending the opportunity to us to share our
passion for music and artist discovery with the read-
ers of R&R. I applaud their foresight in bridging the
gap among the creative community, radio and the mu-

sic business.

The aim of the A&R World-
wide page is to unearth and
spread the word about musical
gems from around the globe, as
well as shed light on the world
of A&R, publishing, film and
TV music supervision, artist
management, international taste-
maker radio programming and
much more. | truly believe that with-
outart, there is no commerce; we will,
therefore, focus equally on the artand
the commerce of music and media
from all territories of the world.

Allow me to introduce myself, so
you know I'm not just some limey
who's talking out of his arse! Some
of you may already be aware of the
work ['ve been doing in the interna-
tional radio and music communities
for the past two decades, working
with and supporting such artists as
Dido, Faithless, Fatbov Slim, Six-
pence None The Richer, H-Blockx,
Rammstein, Cherie, Bonnie McKee,
Revis, Keane and many others before
they weresigned to major-label deals.

Inaddition, there’s my day-to-day
involvement at A&R Worldwide,
which is an independent-artist dis-
covery and development business
based in Beverly Hills, CA. 1 have the
privilege of working alongside a
great team of like-minded music lov-
ers who share my passionand vision
(Steve Smith, Jim McKeon, Mike Sav-
age and Brandon Fuller). You can
learn more about A&R Worldwide
by visiting wunw.anrworldwide.com.

I'm a native of Wolverhampton,
England and have worked in radio
as an air talent and a programmer at
KKD]J (The Edge) and KRZR in Fres-
no, KCRW/Los Angeles and KDLD
(Indie 103.1FM)/Los Angeles. I've
also been a club DJ, club booker and
promoter and music journalist. Mu-
sic has been my passion for as long
asIcan remember and isa major fac-
et of how | think and interact with
people and the way I live my life.

Frankly, music is my drug of
choice, and I've been addicted forev-
er. I consider working in this business
a privilege, not a chore, and I strive
to achieve a positive start and finish
to each working day — life is too
short to do otherwise! Hang on to

your knickers (that's underwear in Brit
slang), here we go!

European Bulletins

The renowned German music-
and media-industry conference Pop-
komm has moved from Cologne to
Berlin. This year’s must-attend event,
set for Sept. 29-Oct. 2 at the Berlin
Exhibition Grounds, will focus on
talent development and showcases,
music technology and digital distri-
bution, tangible solutions for the glo-
bal recording industry and much
more. As many as 10,000 Popkom-
mers are expected to attend, and Ber-
lin may never be the same. (Come to
think of it, it probably will.) For more
information, you can visit www.
popkonm.de.

The British Phonographic Indus-
try reports that trade deliveries in the
second quarter were up 4.1%, to
£230.9 million ($420 million) — that's
up from £221.88 million ($404 mil-
lion) a year ago. Album sales are
buoyant, and the BPI reports that sin-
gles sales were up for the first time
in five years, rising 6.4% over 2003.
The BPI also notes sales of more than
2 million music downloads in Q2 as
legal downloads continue to build
steam.

In The Works

Capitol Records Director/A&R
Louie Bandak has seen his signing
Yellowcard capture platinum sales
stateside. He's also been developing
the band Squad Five-O, who recent-
ly released the single “Bye Ameri-

an.” The video is currently in pro-
duction and the band is on tour. For
moreinformation, visitwuwwsquadfive-o.
com.

RCA Sr. VP/A&R Steve Ral-
bovsky is currently in the studio with
his UK. signing Longwave, whose
project is being produced by the leg-
endary John Leckie (Radiohead, Star-
sailor, John Lennon, Pink Floyd,

George Harrison). Leckie recently
completed production on the latest
New Order album, which was re-
corded at Peter Gabriel's Real World
Studios in Bath, England.

Norwegian artist Kate Havnevik
is currently writing and recording
with producer Guy Sigsworth (Ma-
donna, Annie Lennox, Bjork, Seal,
Lamb, Frou Frou) in London. Havne-
vik has also written songs for the
forthcoming Moby album, as well as
acouple of tracks on the solo album
by Noel Hogan of The Cranberries.
Havnevik is currently unsigned and
unpublished for the world, but a
number of labels and publishers
have been in discussion with the art-
ist and her management. For more
information, contact Lu Hunt at
u@crownmusic.co.uk.

Mark Seliger, a.k.a. Rusty Truck,
will be showcasing in New York City
on Sept. 7 at Joe's Pub, 425 Lafayette
Street (between Fourth Street and
Astor Place), at 9:30pm. Rusty Truck
has recorded an independent album
that features the production talents
of Lenny Kravitz, Willie Nelson,
Sheryl Crow, Jakob Dylan, T Bone
Burnett and Gillian Welch. Seliger is
also renowned for his work as chief
photographer for Vanity Fair and,
previously, Rolling Stone.

R.T. is available for worldwide
(outside the U.S.) signing and licens-
ing and worldwide publishing. He's
represented by John Greenberg
(Nickelback); 714-231-7770.

There's a slew of A&R interest in
UK. act The Noisettes, who recently
played a showcase for a U.S. major.
The trio are managed by Susan Col-
lins, who signed Nirvana toa publish-
ing deal back in the day, and since the
showcase a number of A&R execu-
tivesonbothsides of the Atlantichave
stepped up to the plate. The Noisettes’
demo single “Monte Cristo” has gar-
nered support on KDLD/Los Ange-
les, further fueling label interest.

Sound Bites

¢ Universal Music Publishing
inks Dave Grohl (Foo Fighters)toan
exclusive worldwide co-publishing
deal for future works. Grohl was pre-
viously signed to EMI Music Pub-
lishing.

* Unsigned Los Angeles alterna-
tive act Clear Static have received
two labe] offers. There’s been strong
support from commercial Alterna-
tive specialty shows recently for their
single "Make-Up Sex.”

* New Zealand'’s Steriogram had
their song “Walkie Talkie Man” fea-

Dodgy Productions

don, SW15 2PU, England

sjpdodgy.co.uk

Noisettes

European platinum success.

gold album awards worldwide.

success.”

them.”

king.”

Executive Dossier:
Safta Jaffery

Position: Managing Director/Partner
Companies: Taste Media Ltd.; SJP/ §

Location: 263 Putney Bridge Road, Lon-

E-mail: safta@tastemedia.com
Websites: www.tastemedia.com; www.

Industry experience: 28 years
Artist roster: Muse, Vega 4, Serafin, The Safta Jaffery

Resume: “I started as a runner at Dick James Music {original label
home of Eiton John) in 1976, and | was promoted to a junior scout
position in A&R. In 1977 | joined Decca (original home of The Rolling
Stones), where | helped sign Adam & The Ants and The Late Show. |
set up a production company in 1979 and recorded New Musik, who
were signed to GTO Records and had three hit singles, with U.K. and

“I moved to Magnet Records in 1980 and was responsible for more
than haif the roster. In 1985 | set up a producer-management business,
SJP/Dodgy Productions. | still manage record producers, including
John Leckie, John Comfield, lan Caple, Ron Saint Germain and
Michael Brauer, who among them have generated 150 platinum and

“| formed Taste Media in 1999 with Dennis Smith of Sawmiills
Studio. Taste Media has achieved licensed sales of 3 million album
units, and the business’ portfolio of copyrights is estimated to be worth
£5 million — for anyone who might make me an offer!”

Objectives: “Taste Media strives to identify exceptional talent, find
real artists at an early stage, sign and develop them for the long term
and secure rights to their recording copyrights. We exploit these
copyrights by licensing them to major and established independent
record labels, sometimes territorially.

“We are very artist-friendly in our work ethic and have the experi-
ence and ability to nurture our artists and guide them through every
aspect of their careers. Our objective is to make the best possible
recordings we can for our artists and build an enviable roster of quality
artists without having the pressure of being on anyone else's radar for

Artist development: “Artist deveiopment is, first and foremost,
building a mutual bond and trust with the artist. This is not always easy,
as most artists hurry to record and rush to the next level without fully
developing the first stage of their career. We create a college-type
culture for artists to develop at their own pace and encourage them to
experiment and understand all areas of the business that will affect

U.K. music trends: “The U.K. market has always been very
fashion-based, and that trend has not changed. But the music
consumer’s taste has matured, and therefore the U.K. market is open to
any type of music trend that is real and great. | have always been |
critical of the way artists and music have been sold or presented:; | |
believe the music industry has forgotten the notion that the consumer is '

If he weren't in the music business: “I'd be into anything that has
a sense of challenge and adventure in it. | have also always enjoyed
helping and backing the underdog!”

tured on a worldwide TV ad for Ap-
ple’siPod. Thead debuted during the
MTYV Video Music Awards.

¢ Island UK signing Sia captures
early import-airplay support on non-
comm KCRW/Los Angeles and Al-
ternatives KBZT/San Diego and
KITS/San Francisco.

¢ iTunes taps former Rhino
Records Sr. VP/A&R Gary Stewart as
Chief Musical Officer. Stewart will
oversee music content on Apple’s
iTunes Music Store.

¢ BBC Radio 1 DJ Zane Lowe is
spinning unsigned U.S, act The Brav-
ery on his show, resulting in strong
A&R interest on both sides of the At-

www americanradiohistorv com

lantic. National radio network BBC
Radio 1 boasts a cume of 12 million.

¢ Melbourne-based newcomer
Missy Higgins hits No. 1 on the Aus-
tralian Record Industry Association
singles charts. Her debut album, The
Sound of White, will be released in
Australia on Sept. 20. Warner plans
a US. release in early ‘05.

Send your unsigned or signed
releases to:

Sat Bisla

A&R Woridwide

449 S, Beverly Drive, Suite 300
Beverly Hills, CA 90212

US.A.
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Souvlaki: Not Just
For Breakfast Anymore

KCHZ/Kansas City invades Athens for Olympics 04

While some radio stations were doing lame
flyaways to scenic Athens, GA in a desperate attempt
to tie in somehow with the Summer Olympics, fearless
KCHZ (Z295.7)/Kansas City PD/morning guy “Just Plain
Dave” Johnson and afternoon driver Cabana Boy were
winging their way across the Atlantic to broadcast live
from the actual damn games in Athens, Greece. You
may commence with the jealousy.

The pair were part of a program
sponsored by Coca-Cola, which has
been bringing radio stations in to
broadcast live from the Olympics
since time began. Johnson says the
Coca-Cola people really had their act
together.

“They have producers who help get
guests, they have people who can an-
swer any questions about Athens, and
they have an engineering team that
gives you wireless mikes to go out on
the street — anything you want,” he
explains. “The broadcast center is in
Faliro, which is right near the beach-
volleyball venue.” We now know
where Johnson spent the majority of
his spare time.

The best part of the trip for both
jocks, especially Johnson, was the
eight-hour time difference: While Ca-
bana Boy was used to getting up late
to do his show, Johnson’s live momning
show started at 2pm local time and was
beamed via ISDN back to Kansas City,
wheredawn was breaking at 6am. “We
did the moming show in real time,
which was eight hours ahead, and the
afternoon show was voicetracked,
which, in effect, would've been about
16 hours ahead,” Johnson says.

“Cabana Boy and I did both shifts.
He set down his voicetracking during
the morning show, when we were in
breaks or during songs. We had both
drivetimes, in effect, live from there,
which is, to my knowledge, the first
time that Coke has had someone do
that.”

The time difference also meant that
the guys were being fed up-to-the-
minute information on the games, but
they purposely didn't talk too specif-
ically about the results on the air for
fear of spoiling it for the people at
home glued to the 27-hour-a-day TV
coverage. “We'd find out things and
give generic information like The US.
just won another gold medal,’ but we
wouldn't tell what it was,” Johnson
says.

Keeping Busy

You'd think that being halfway
around the world would make
Johnson and Cabana Boy feel like the
proverbial fish out of water, but the
Coca-Cola staff prepped them impec-
cably, making them resemble the con-
summate professionals they aspire to
someday be.

“We had tons of background stuff

|

LIVE FROM THE GAMES Just Piain Dave is seen here giving his in-
depth analysis of women’s synchronized diving to an Olympian who had just
stopped to ask for directions to the gyro tent.

to talk about,” Johnson says. “Every
day they gave us a one-sheet that had
the Athens weather forecast on it.
They had about five or 10 headlines
of Olympic action, and they had six
or eight generic headlines about what
was going on in Irag, because when
you're over there, you are out of touch
with the world. Not because it's the
Third World or anything, but just be-
cause you're so busy going to events.
They give you event tickets every day,
s0 you're definitely busy.”

“We had a lot of
people who
honestly didn’t
believe that we
were really in
Athens, hecause
the sound quality
was so good.”

Making us even greener with envy,
Johnson reveals that not only was he
treated to the finest in accommoda-
tions and hospitality, he also went to
some of the cocler Olympic events.
"“Wesaw the US vs. Greece inbasket-
ball, which was a wild event,” he says.
“The Greeks were definitely rooting
for their team.

“We saw gymnastics. Carly Patter-
son won the gold the night we went.
We went to a swmming event where
the U.S. women’s team won the med-
ley competition, so that was another
gold-medal evert.”

Johnson also confirmed firsthand
the rumors that construction was not
complete on many of the venues
when the games started. “At the bas-
ketball venue, we were actually sitting
on seats that werz nailed into wood,”
he says. “It was just sheet lumber. The
other half of the stadium was concrete
and seats, but our side was wood. It
was pretty wild. We also learned that,
supposedly, they’re going to tear
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ON LOCATION 1ts Johnson and Cabana Boy in the middle of the U.S. vs.
Greece battle royale for the basketball championship of the universe.

down some of these arenas immedi-
ately after the games.”

Obvious Threat

In this new world of color-coded
alerts, did Johnson worry about terror-
ism? Given the fact that everything
was shiny and new and security was
tighter than ... well, it was pretty
damn tight, he didn’t see too much
reason to fret. “The first day we were
there, we had an hourlong orientation
meeting,” he says. “Mostly it was
about our schedules and how it was
going to work and where we were
going to be, but there was a small por-
tion that was about official evacuation
plans, just in case.

“I never worried about it, going
over there. So many people asked me
about it, but I figured it was the safest
place in the world, with all the secu-
rity there. Also, terrorists seem to case
the joint before they do things. With
the Olympics, you can't really do that,
because the venues are sonew and the
way they work security isn’t known
until they actually do it.”

Despite the obvious threat they
posed to Athens and the general pop-
ulace, Johnson and Cabana Boy were
allowed to roam free around the city
when they weren't in the broadcast
booth or screaming obscenities to dis-
tract athletes from other countries and
ensure medals for the US.

“We went to the area known as Pla-
ka, which is the shopping district near
the Acropolis,” Johnson says. “We
were able to do whatever we wanted.
Coca-Cola told us, ‘Hey, we're respon-
sible for your transportation to the
events, but you're welcome to do

whatever you want, because we want
you to get out and experience the city
and how it works.’

“I was most surprised that Greece
was so gorgeous. I hadn’t seen much
of the Olympic coverage because we
left right around the opening ceremo-
nies, and I was expecting an old city
with old housing all bunched togeth-
er, which there definitely is, but there's
also quite a bit of advancement
they’ve done during the renovations
for the Olympics.”

Wreaking Havoc

Despite all the security, Johnson
and Cabana Boy managed to wreak
havoc on the festivities — or, at least,
on the Today show. At one point, Ca-
bana Boy was dispatched to Today's
set to prominently display a 795.7
banner, thereby securing the station’s
dominance across the nation. All did
not go according to Johnson's evil
plan, however.

“We learned that those bastards at
Today are on an hour delay in Kansas
City, which I thought was weird,” he
says. “We were on the air talking
about the banner, and nothing was
happening. Cabana Boy was there on
acell phone, saying, ‘I swear I'm here.
I'should be on. 1 can see the camera. I
can see me.’ Butan hour later is when
it all hit, when he was actually back
in the studio with me again.”

Back home in Kansas City, response
to the trip was through the roof,
Johnson reports. He adds, however,
"We had a lot of people who honestly
didn’t believe that we were really in
Athens, because the sound quality
was so good.”

in Greece.

‘CALLER NINE TO 011-09-45356-238’ Here are “Just Plain Dave”
Johnson (1) and Cabana Boy doing that voodoo that they do so well — except
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CHR/PoPTOP50 POWERED[X]

e September 3, 2004 ME“IABASE
W Wi ARTIST TIME LABEL(S) s ks M}I?ﬁl‘i:i T ot | Most Added®

1 o ASHLEE SIMPSON Pieces Of Me (Geffen) 8527 +16 692541 15 120/0 www.rradds.com

2 2 J0JO Leave (Get Out) (BlackGround/Universal) 7320 -669 524932 21 119/0 T S, TS
3 € MAROON5 She Wil Be Loved (Octoneld/AMG) 7289 4728 579380 10 1210 | yuen naiicih KEVS My Boo (afacelZambel 5
4 4 CHRISTINA MILIAN Dipt Low fIsiand//DJMG) 6270 147 456826 20 118/0 C. AGUILERA fIM. ELLIOTT Car... (Dreamorks/Geffen/interscope) 34
7 o AVRIL LAVIGNE My Happy Ending (Arista/RMG) 6267 +631 500937 10 121J0 VANESSA CARLTON White Houses (A&M/nterscape) 2]
6 6  NINASKY Move Ya Body (Next Plateat/Universal 5706 220 435663 14 111)0 :z’lﬁgm;sg'l‘ 3"““2‘:" /F"“;”"’ i:
§ 7 KEVINLYTTLE TumMeOn Mantic) 557 698 495430 15 1180 | goe 0 2
n e BLACK EYED PEAS Let's Get It Started (A&M/lnterscopel 5021 +415 414060 " 11810 | CIARA fiPETEY PABLO Goodies /aFace/Zomba) 17
8 9 ALICIA KEYS If 1 Ain't Got You (J/RMG) 4899 -116 337910 17 11710 GOOD CHARLOTTE Predictable (Epic/ 16
12 @  NELLY MyPlace (Derrty/Fo’ ReellUniversal) 4718 +320 282805 7 114y | NELLYUC.AGUILERA Tit Ya Head Back (ertyfo’ Reclliniversall 14
9 11 HDOBASTANK The Reason f/siand/IDJMG/ 4507 -455 352842 27 121j0

15 @ RYAN CABRERA On The Way Down (£.V.L.A./Atlantic) 4485 +657 360273 12 11713

17 @ LIL' FLIP Sunshine (Sucka Free/Loud/Columbial 4328 +810 31481 8 106f2

14 m HOUSTON f/CHINGY & NATE DOGG I Like That {Capitol 4302 +337 321763 8 106/1

10 15 JUVENILE Slow Motion (Cash Money/Universal) 4275 344 256294 10 91/0

13 16 SWITCHFOOT Meant To Live (Red Ink/Columbia) 3753 -360 276491 34 114/0 Mo st

18 @ FINGER ELEVEN One Thing (Windup) B8 +116 2881 15 2 | Jncreased Plays

20 @ LINKIN PARK Breaking The Habit (Warner Bros.) 3399 +411 261884 6 12 YO

19 @ USHER HILUDACRIS & LIL’ JON Yeah (LaFace/Zomba) 3221 +35 234633 32 1100 | st e vy .

16 20  USHER Confessions Part 2 (LaFace/Zomba) 2902 845 181735 16 11310 C. AGUILERA fM. ELUOTT Car... Dream WinksTimenintorne! +1052

27 @ CIARAHPETEY PABLO Goodies (LaFace/Zomba) 2670  +780 214592 6 9517 ::;k'rpi";'gm /S”C"E F’;_e/“’;l'df”’z% +'7’;g

26 @D  KELLYCLARKSON Breakaway (Hollywood) 2604 +584 205014 6 959 |, AROOIN 5 sm';ﬁ,f;glosgd'zﬂ;z,ﬂm, Joss

24 @ BOWLING FOR SOUP 1985 (Sitvertone/Jive/Zomba) 2570 +373 130531 5 106/4 RYAN CABRERA On The Way Down /£.V.L.A/Atlantic) +657

22 24 LOS LONELY BOYS Heaven (Or/Epic/ 2496 -262 151472 19 109/0 AVRIL LAVIGNE My Happy Ending (Arista/RMG) +631

28 @ TERRORSQUAD Lean Back (Universal 2486 4620 212488 5 666 | 'EARORSQUAD Lean Back (iniersal +620

21 26 D12 HowCome (Shady/nterscape) 2135 726 148863 12 1070 | \ELLY CLARKSON Breakaway iHofjwood +584

SEETHER f/AMY LEE Broken /Wind-up/ +528

3 @ SWITCHFOOT Dare You To Move (Columbia) 2084 +353 128368 5 998 ASHLEE SIMPSON Shadow (Geffen/ +503

33 @ SEETHER f{AMY LEE Broken (Wind-ug) 2059 +528 125149 4 85/6

32 @ MODEST MOUSE Float On fpic/ 1673 +82 61821 8 80j0

25 30  NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/IDJMG) 1530 -557 75314 14 96/0

37 @ DASHBOARD CONFESSIONAL Vindicated (Vagrant/Interscope) 1512 +181 54805 5 881

30 32 PETEY PABLO Freek-A-Leek (five/Zomba) 1500 289 101542 18 9310

39 €D HILARY DUFF Fly (Buena VistalHollywood) 1291 4313 w4 3 23 | Mew &Active

23 34  BRITNEY SPEARS Outrageous (Jive/Zomba/ 1480 -852 69374 7 103/0

29 35  BRITNEY SPEARS Everytime (ive/Zomba) 1431 425 85912 18 11000 ‘T’;L'f;:"’:l;‘;':‘ 'T‘;'alss"t"!"‘::s“ ’g“:ﬁf’g””

38 @ LLOYD f/ASHANTI Southside (Murder Inc./Def Jam/IDJMG/ 1414 +200 86792 6 56/5 (00D CHARLOTTE Predictable Epic)

35 37 KIMBERLEYLOCKE Wrong (Curb/Reprise) 1308 -66 49334 8 7710 Total Plays: 461, Total Stations: 49, Adds: 16

€D  C.AGUILERA M. ELLIOTT Car Wash (Dream Works/Geffen/lnterscope) 1284  +1052 152276 1 8334 ?Ktolﬂ PLISTV“%E]S TP}LT;:‘}'UP /ﬂlizﬂzw
g q otal S. » lotai otations: 12, S

41 @ FRANZ FERDINAND Tak.e Me Out (Domino/Epic) 1284 +222 64337 4 7715 JADAI(I;S HANTHONY HAMILTON Wiy (Auff Ayders/nterscapel

34 40  COUNTING CROWS Accidentally InLove (DreamWorks/Geffen) 1184 -336 56019 10 6310 Total Plays: 311, Total Stations: 12, Adds: 0

43 @ SKYE SWEETNAM Tangled Up In Me (Capito)) 1029 +17 26027 3 7613 GAVIN DEGRAW ! Don't Want To Be L/AMG)

44 @  NITTY Nasty Girl (Rost Rum/Universal 1023  +242 81396 3 403 Total Plays: 268, Total Stations: 24, Adds: 7

42 (® TOBY LIGHTMAN Real Love fava/ 987 482 51011 4  68)2 ‘T’;gf’;:y's'ﬂz‘;‘:"f;:gm::';;f{’d:';‘ﬂ"”"”ﬂ"’"“’

40 44 MIS-TEEQ Scandalous (Reprise/ 903 -260 45462 20 105/0 MIS-TEEQ One Night Stand (Aegrise)

@ ASHLEE SIMPSON Shadow (Geffen/ 885 +503 11771 1 57126 Total Plays: 259, Total Stations: 43, Adds: 13

36 46  LLOYD BANKS On Fire finterscope/ 866 -485 37338 9 6710 "II”HtRIEIEl;Mvg sﬁR?;nglthe VZI:J ﬁ/:;ﬂfma/

a otal S: 3 ations: Z4, s

46 m VANESSA CARLTON White Houses (A&M/interscope) 848 +297 69183 2 7127 FATBOVYSLIM HBOOTSY COLLINS The Joke Astrabwerks/igit

48 @ KILLERS Somebody Told Me f/sland//DJMG) 774 +287 27008 2 66/9 Total Plays: 252, Total Stations: 22, Adds: 1

45 @ PITBULL f{LIL’ JON Culo (7VT) 708 +121 61951 3 3212 FRICKIN' A Trend (Toucan CovelAlert Entertainment)

49 @ MONICA U Should've Known Better (/RMG/ 554 +79 16021 2 515 Total Plays: 203, Total Stations: 20, Adds: 0
e, ot e, s ot gty a3 s | Detalld station playlistsfor all R&R
Fing Saton Songssepariat s adte oot oot towars v 0 st g g ot Inssned Py It o st e wamesr ek e ||~ TEPOTterS are available on the web at
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number, www.radioandrecords.com.

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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e September 3, 2004
W W ARTIST TILE LABELS) i oLATS AJ&(&E . s Most AddEd;-.——_——.
1 1 ASHLEE SIMPSON Pieces Of Me (Geffen) 376¢ 13 70888 14 600 |wwwrrindicator.com
3 @ MAROONS She Wil Be Loved (Octone//AMG) 3642 +307 67899 10 60/ | ammsrrme wem 4005
2 3 J0JO Leave (Get Out) (BlackGround/Universal) 3188 257 59298 20 5700 ﬁé ‘:{‘:‘é'il:"“ ";1]- ElsUf'TT c;[;;- /”';a”'%ﬁfﬂ“m inerscopel 21
. IMPSON Shadow (Geffen 17
6 4 NINA SKY Move Ya Body (Next Plateau/Universall 3006 A6 52835 12 S50 | \curnnLiCIA KEVS My Boo (afaceZomtal b
5 5  KEVINLYTTLE TurnMe On (Atfantic/ 2961 -225 58150 15  54/0 | YELLOWCARD Only One (Capita) 8
7 O  AVRILLAVIGNE My Happy Ending (Arista/AMG) 2908  +210 53083 11 580 VANESSA CARLTON White Houses (A&M/interscops) 7
. NITTY Nasty Girl (Rost Rum/Universal 7
4 7 CHRISTINA MILIAN Du') It Low fistand/iDJMG) 2899 382 53318 20 SBI0 o e hcih R Tt VaHead Back ey el .
8 o BLACK EYED PEAS Let's Get It Started (A&M/interscope) 2470 +247 43729 1" 571 600D CHARLOTTE Predictable (Epic/ [
12 @  NELLY My Place (Derrty/Fo’ ReelUniversal) 2258  +170 43268 7 57/2 | LLOVDfIASHANTI Southside Murder inc./Def Jam/IDJMG) 5
9 @)  ALCIAKEYS If I Ain't Got You L//AMG) 2233 +85 39668 16 5310 ;'I“s";‘i‘i':‘;gn';:;ls"uﬁmw””z”””” :
13 0 RYAN CABRERA On The Way Down (E.V.L.A/At/antic) 2184 +257 40607 9 58/2 BUSTEO What | Go To School For fUniversal) 4
15 (D  FINGER ELEVEN One Thing Wind-up) 1925 +79 34078 14 5312 | CROSSFADE Cold (Columbvs) 4
10 13 HOOBASTANK The Reason /island/iDJMG) 1855  .265 35020 27  47j0 | SEETHERMAMY LEE Broken fWindsp/ 3
) KELLY CLARKSON Breakaway Holywood) 3
1 14 USHER Confessions Part 2 (LaFace/Zombal 1730 387 30958 13 470 | SwiTcHFOOT Dere You To Move Cotmbia) 3
16 B JUVENILE Stow Motion (Cash Maney/Universal 1697 +75 31025 8  46/0 | DASHBOARD CONFESSIONAL Vindicated Vagrantinterscope) 3
17 D  LINKIN PARK Breaking The Habit (Wamer Bros.) 167 +157 313718 5 500 gl::'z‘i;m;‘g T;"l M;”Sob"%mm ) :
. . ake Me Out
18 @ HOUSTON fICHINGY & NATE DOGG | Like That (Capita) 1608 +179 29268 74BN | jncccraren i Me (SCuveEHD) -
14 18 SWITCHFOOT Meant To Live (Red ink/Columbial 1593 307 32208 32 4
23 ) BOWLING FORSOUP 1985 (Sivertone/Jive/Zomba) 1474  +283 26087 5 500
20 @) UL FLIP Sunshine (Sucka Free/Loud/Columbia) 1418 +92 27456 6 430
25 €@ SEETHERfIAMY LEE Broken Wind-up) 1267 +311 227152 6 523
24 @)  KELLY CLARKSON Breakaway (Halywood) 1170 +205 23032 6 433
19 23 LOSLONELY BOYS Heaven /(Or/Epic/ 1126 256 21293 19 300
22 24  NICKELBACK Feelin’ Way Too Oamn Good (Roadrunner/OJMG) 927 298 17853 14 3000
38 € CIARAIPETEY PABLO Goodies (LaFace/Zomba) 878  +304 16532 5 414
31 @ SWITCHFOOT Dare You To Move [Columbia) 827 +156 16746 4 4113 Most dPl.
21 27 BRITNEYSPEARS Outrageous WiveZombal 3 s s 1w |/ncreasedPlays .
28 28 KIMBERLEY LOCKE Wrong (CurtyReprise) 147 86 1311 9 330 I
. ARTIST TITLE (ABEL(S) INCREASE
35 @ TERROR SQUAD Lean Back /UﬂlVBfSﬂ// 673 +102 13613 3 33,2 SEETHER f/AMY LEE Broken (WIHI‘W/ +311
30 30 USHERfILUDACRIS & LIL' JON Yeah (LaFace/Zombal 665 64 11857 32 260 MAROON 5 She Will Be Loved (Oictanel/AMG) +307
26 31  BRITNEY SPEARS Everytime Wive/Zomba) 655 248 13656 18 2110 :'é‘ml::%‘::;m:;;‘;my’w *:2‘3‘
. - om| +
33 @ FRICKIN' A Trend (Toucan Cove/Alert Entertainment/ 615 +8 12282 8 191 C. AGUILERA M, ELLIOTT Car.. fhsniboks Gafiogierzespel +273
29 33 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 592 -180 14112 12 23/0 RYAN CABRERA On The Way Down /E.V.LA./Atiantic) +257
41 €  HILARY DUFF Fly (Buena Vista/Hallywood) 572 +176 9849 2 322 mfﬂiﬁg ::A'\: hm G? : Staged %%mmm/ +::;
. y Happy Ending {Arist: +
37 @ DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscope/ 570 +97 10596 5 343 KELLY CLARKSON Brezkaway Halwood) +205
39 @ MODEST MOUSE Float On Epic/ 539 +130 1011 4 2511 HOUSTON fICHINGY & NATE DOGG | Like That /Capitol +179
36 €D BROOKE HOGAN Everything ToMe (Transcontinentall-4) 531 +9 9084 8 281 HILARY DUFF Flvm /Buen-/a Wsrﬂaﬂywwd/ +176
. NELLY My Place Dermty/Fo’ Reellhiversal) +170
27 38 D12 How Come (Shady/Interscape) 516 338 10383 12 2210 LINKIN PARK Breaking The Hatit (Warner 8. 157
38 €  FEEL She Makes MakeupLook Good (Curty 415 +23 8500 5 182 SWITCHFOOT Dare You To Move (Cokmbia) +156
44 D) LLOYDFIASHANTI Southside (Murder inc./Def Jam//DJMG) 218 +81 7592 3 255 ASHLEE SIMPSON Shadow (Geffen) +139
) 390 5 5814 10 1000 MODEST MOUSE Float On (5pic/ +130
A2 41 LEVEL Ride (Rock ””,’"W ' NITTY Nasty Girl fRost Rum/Universal 22
32 42 LLOYD BANKS OnfFire interscape/ 379 -251 8083 8 170 500D CHARLOTTE Pradictabe i +120
48 ® VANESSA CARLTON White Houses /A&M/interscope) 339 +108 5810 2 3017 VANESSA CARLTON White Houses (A&M/interscope) +108
@  C.AGUILERA fiM. ELLIOTT Car Wash (DreamWorks/Geften/interscope) 299 4213 5497 1 32 2?:;: l:'::llm '{fYSBkaB;; LafscelZombe) *:g:
ean Bac IWEISJ” +
45 45  DAVIDMARTIN Anyway flncependent) 280 37 217 1 M DASHBOARD CONFESSIONAL Vindicated Vagran/tescape) +7
43 46  PETEY PABLO Freek-A-Leek (Jive/Zomba) 280 70 5354 16 140 LIL' FLIP Sunshine (Sucka Free/L oud/Columbia) +92
43 (D BURKERONEY Wendy /7 World/Ryko) 268  +40 4083 2 11j0 | ALCIAKEYS "'M';t Goptd“/lsland/lu U/MZJHMEI *::
L KILLERS Somebody Told Me +
@  FRANZ FERDINAND Take Me Out (Doming/Epic/ 261 +51 4569 1163 LLOYD TASHANTI Souttside AMari ar 0! RS +81
@ TOM KAFAFIAN Can’t Change Me (Great Escape) 254 +33 3551 1 n FINGER ELEVEN One Thing Windup/ +19
46 @ SKYESWEETNAM Tangled UpIn Me (Capitol 250 0 3547 2 JUVENILE Slow Motion (Cash Money/Universa) +75
MIS-TEEQ One Night Stand (Reprise/ +63
60 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28. R BUSTED What | Go To School For {Universal) +60
© 2004 Radio & Records.
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Total sample size is 446 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarity represents the percentage ol respondents who recognized the song. Tolal bum represents the number of
respondents who said they are tired of hearing the song. Songs murst have 40% familiarity to appear on survey. Sampie composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the i

4 N W
C RaleTieMusic.cam ) “revcssaop Testng chmmop sonse || LR, CHR/PoPTOP30 [°r=ed
s, CANAD: MEDIABASE
w

Artist Title (Label) TW LW Famil. Burn 12v-v1 7 18‘{‘/24 25-34 W R ARTIST TITLE LABEL(S) e e R SR
MAROON 5 She Will Be Loved (Octone//AMG) 428 428 97% 19% 441 432 a0 1 © 1040 Leave (Get Out) BlockGroundUniversal 490 +2 12 4
KELLY CLARKSON Breakaway fHolywood) 428 - 7% 6% 437 443 413 2 BLACK EYED PEAS Let's Get It Started A&M/nterscope) 471 +31 10 40
RYAN CABRERA On The Way Down (£ V.LA/Atiantic] 442 429 82% 11% 435 420 379 3 € * AVRILLAVIGNE My Happy Ending (Arista/RMG) 433 +28 12 510
AVRIL LAVIGNE My Happy Ending (Arista/AMG) 411 406 9% 20% 423 417 419 8 NELLY My Place [Derrty/Fo’ ReeliUniversall 388 451 5 40
ASHLEE SIMPSON Pieces Of Me (Geffen/ 406 414 93% 29% 434 405 400 6 5 NINA SKY Move Ya Body fNext Plateaw/Universal) 349 4 14 60
J0J0 Leave (Get Out) (BlackGround/Universall 395 402 98% 39% 391 397 409 5 6 % KESHIA CHANTE Does He... (Vik/BMG Music Canads) 348 20 9 40
LINKIN PARK Breaking The Habit (Wamer Bros.) 395 399 82% 19% 383 388 410 7 €  MAROON 5 She Will Be Loved (Gctone//AME) 347+ 5 300
BOWLING FOR SOUP 1985 (Sivertonelive/Zomba) 395 - 54% 7% 431 380 384 9 ©  ASHLEE SIMPSON Pieces Of Me (Geffen 335 +10 8 30
BLACK EYED PEAS Let's Get It Started /A&M/interscope/ 394 382 97% 24% 400 392 1382 14 © * K05 Crabbuckit (Astrabwerks/Virgin 323 +58 4 6i0
FINGER ELEVEN One Thing Winc-up) 393 384 76% 18% 399 406 3.86 4 10 CHRISTINA MILIAN Dipit Low fsiand/i0JMG) 319 82 16 5/0
SWITCHFOOT Meant To Live (Red ink/Columbia) 392 400 92% 39% 385 401 406 10 11 L' FLIP Sunshing (Sucka Freefl oud/Cotumbia) 306 4 5 2j0
HOOBASTANK The Reason iskand/iB/MG) 391 390 9%% 53% 363 403 418 N JUVENILE Siow Motion (Cash Money/Universal 305 +17 7 20
USHER fILUDACRIS & LI’ JON Yeah flaface/Zomba) 389 388 98% 53% 385 388 4.00 13 @  UNKINPARK Breaking The Habit MWarmer ras. 83 +12 4 3i0
COUNTING CROWS Accidentally In Love DreamMlorksfBefien) 382  — 70% 15% 397 391 363 12 14 KEVIN LYTTLE Turn Me On (Atiantic) 274 1 8 510
NICKELBACK Feslin’ Way Too... (Roadrumner/OJMG) 367 375 67% 19% 341 377 388 16 () HOUSTONfICHINGY & NATEDOGG | ke That (Capital 255 +2 8 30
BRITNEY SPEARS Everytime (ive/Zombal 365 360 99% 45% 359 370 352 20 (D TERROR SQUAD LeanBack WUniversal 24 +26 7 110
NELLY My Place (Derrty/Fo’ ReelUniversal) 361 345 B81% 20% 369 362 359 17 17 SEETHERf/AMY LEE Broken /Windup) 26 26 14 20
D12 How Come (Shadiy/lnterscape) 359 356 94% 36% 362 372 356 18 18 BRITNEY SPEARS Outrageous (/ive/Zomba) 214 .25 4 40
USHER Confessions Part 2 (L aFace/Zomba) 358 354 98% 49% 377 362 348 15 19 USHER Confessions Part 2 (laFace/Zomba) 24 49 13 40
CHRISTINA MILIAN Dip It Low disiand//DJMG) 357 353 9% 44% 357 353 360 24 @  CIARAIPETEY PABLO Goodies faFace/Zomba) 200  +16 3 1
ALICIA KEYS If 1 Ain't Got You L/RMG/ 356 345 96% 42% 357 349 345 25 @ BOWLINGFORSOUP 1985 (SivertonelfveiZomba) 198 +19 2 10
NINA SKY Move Ya Body MVext Plateau/Universal) 351 347 93% 42% 333 355 357 19 22 HOOBASTANK TheReason fisiand/i0/MG) 198 32 21 710
LIL* FLIP Sunshine (Sucka Free/Loud/Columbia) 350 333 73% 24% 367 336 343 23 23 ALICIA KEYS if | Ain't Got You (/AMG) 186 5 7 30
BRITNEY SPEARS Outrageous (/ive/Zomba/ 348 345 86% 29% 362 335 347 2 24 % FEFEDOBSON Don't Go (Girls & Boys) fisland/i0JMG) 181 2 13 40
HOUSTON fICHINGY & NATE DOGG | Like That (Capital 347 341 82% 2% 361 351 337 26 25 D12 How Come (Shady/interscape) 165  -14 7 50
LOS LONELY BOYS Heaven (0n/Epic) 340 332 9% 4% 309 332 365 21 26 MIS-TEEQ Scandalous (Aeprise) 154 60 16 10
KEVIN LYTTLE Tum Me On (Atlantic) 338 347 94% 44% 293 338 373 27 27 BEYONCE' Naughty Gil (Columbia) 153 17 2 8i0
JUVENILE Slow Motion (Cash Maney/Universall 320 314 87% 42% 339 315 342 28 28 % SOULDECISION Cadillac Dress findependent) 148 R 10 30
LLOYD BANKS On Fire fiaterscope) 314 311 62% 23% 319 300 3.36 30 29 % FINGER ELEVEN One Thing Windup/ 132 3 2 5/0

- @ SWITCHFOOT Meant To Live /Red /nk/Colsmbia) 131 +6 6 210

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radic Networks.
Songs ranked by total plays for the airplay week of 8/22-8/28. Bullets appear on songs gaining plays or remaining flat from

RateTheMusic.com resulls are not meant to replace cafiout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM syslem, is available lor local radio stations by

\ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division ol Premiere Radio Networks. Y,

p week. |f two songs are tied in total plays, the song with the lasger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of newadds officially reported to R&R
by each ing station. Songs unsep as adds do not count toward overall total stations playing asong. ¥ Indicates
kCancon. © 2004, R&R, Inc. )

WOMEN OF THE NITE white touring the country in support of her breakout single “Leave (Get
Out),” BlackGround/Universal pop princess JoJo (1) stopped in at WFBC (893.7)/Greenville, SC to hang
out with PD Nikki Nite.

- e

MAROON 5 EXPAND it's weir-known that Texans like things big, so when Octone//AMG artists
Maroon 5 stopped by KNDE (Candy 95)/Bryan-College Station, TX, they brought a couple more people
into the picture to make it larger. Seen here are (I-r) Candy 95 night guy Niblett; RCA/J Records' Ray
Vaughn, bandmembers Adam Levine, James Valentine, Jesse Carmichael and Mickey Madden; and
Candy PD Mason.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).
Please include the names and titles of all pictured
and send them to:
R&R, c/o Keith Berman: kberman@radioandrecords.com
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(" Stations and their adds listed alphabetically by market
. . KISK/Tyler, TX
WSNX/Grand Raids, MI* Aatayette KNOEMonroe, LA WPROProvidence, R XZZWSpokane, WA SN/Tyler,
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The Best Thing In

San Diego Radio

Diana Laird on six years in the market

When Rich Thomas left Clear Channel CHR/
Rhythmic XHTZ (Jammin’ Z90)/San Diego nearly two
years ago, Diana Laird, who was PD at market sister
CHR/Pop KHTS (Channel 93-3), took over his duties.
When I got the opportunity to speak with Laird, I

didn’t know what to expect.

I'd heard from some indi-

viduals that she was a very tough lady, while others
said she was a pleasure to talk to.

[ was somewhat hesitant to intro-
duce myself to her. I remember
thinking, “Will she blow me off, or
will she embrace me with love be-
cause of the cool dude I ——
am?” [ got my answer — -
after she blew me off for | & &'
nearly a month. Just kid- | ¥
ding!

As Laird was busy pro-
gramming two of the big- |}
gest stations in San Diego, 8
I assumed it would be
something of a challenge *
to get her on the phone. In
fact, getting hold of her wasn’t that
difficult at all. And once [ began talk-
ing to her, I quickly realized how
cool she was.

Laird claims she got into radio
because she wanted to wear shorts
to work. She got her first shot in
CHR/Pop radio, as an air personal-
ity at KSTN/Stockton. She moved
on to KYNO/Fresno, where she pro-
duced the morning show, among
other things.

From there she did on-air work at
KSFM /Sacramento, then took a stab
at the Rock format at WSHE /Miami,
where she did afternoons and was
Asst. PD. Laird got her first pro-
gramming position at KWBR/San
Luis Obispo, CA. After a return to
Fresno, she eventually landed the
PD gig at CHR/Rhythmic KGGl/
Riverside. With her Rock back-
ground, some people doubted her
ability to program Rhythmic, but
she proved the skeptics wrong. Soon
she got the call to move to San Di-
ego to program KHTS.

OnNov. 9 Laird will celebrate her
sixth year in San Diego. She has
made great strides and continues to
be successful, but she’ll admit that
the radio business can sometimes be
a challenge for a woman. She's re-
sponsible for keeping both 290 and

Diana Laird

Channel 93-3 successful in the mar-
ket, and I recently spoke with her
about how she is managing after
programming both stations for near-

— ly two years now.

R&R: How do Channel
93-3 and Z90 differ? What
type of audience does each
|| goafter?

DL: Here'show I doit:

/| littlebitof everybody. It's
definitely for a mass of
people. Z90 is also for a
mass of people, but a smaller mass,
a more concentrated mass, and I'm
superserving an audience for specif-
ic music. There’s not specific music
in Top 40 — not if you're doing it
right. There’s rhythmic, there’s rock,
there’s pop, and there’s teeny-bop in
there.

“If you’re a manager
and you’re in it to be
liked, you won’t win.
| command respect,
and if people like
me, that’s a bonus.”

The difference is that Rhythmic is
TSL-driven and Pop is cume-driven.
When I'm programming for Z90 I
think of a Hispanic male or female
between the ages of 12-34. While 93-
3 is going to have the Girl Scouts at
its show, that ain’t ever gonna hap-
pen at Z. Z has an edge. KHTS is

www americanradiohistorv com

“t’s hard when you
take over your
competitor — there’s
a part of you that
wants to kick your
own ass.”

more pop-culture-driven; Z is the
hip-hop culture,

R&R: What were some of the chal-
lenges you faced in taking over a station
that was something of a competitor of
yours in the market, although they are
both owned by the same company?

DL: Z90 wasn'tbroken when I got
it because Rick had had it for a year.
He’s the one who took over the chal-
lenge of taking a completely broken
radio station and turning it into
something great. There have been
challenges, like having the different
sales staffs come at you with the same
promotions. We don’t do the same
NTR events on Z that we do on 93-3.
We're not going to do a car show on
93-3, and we're not going to do the
93 Smoke-Free Days of Summer on
Z. We're not going to get a grip of
NTR from the Girl Scouts at Z90.

It was a learning experience for
everyone. It's hard when you take
over your competitor — there’s a
part of you that wants to kick your
own ass. I love the challenges. I love
the challenge of finding the music
for both. It was a challenge to learn
patience. Patience is a learned thing
for me;it's not something [ was born
with. That's why [ have great hair:
God gave me great hair and no pa-
tience. [Laughs.]

R&R: Besides the obvious — music
content — what are some of the differ-
ences and similarities between the sta-
tions?

DL: What's the difference be-
tween a hip-hop stationand aCHR/
Pop? Hip-hop's more street, hip-hop

PRINCESS LAIRD Being the Man ... er, Woman .. in a market such as
San Diego means that you have many people at your beck and call, something
that Diana Laird, PD of Clear Channel’s KHTS and XHTZ is used to. So it's no
surprise that Chingy and Murphy Lee jumped at the chance to be in a photo
with her. Seen here (I-r) are Lee, Laird, and Chingy.

has more of an edge. But 93-3 is far
from a milquetoast radio station. It's
far from boring, and it's far from
squeaky-clean. But the things I get
complaints about at 93-3 wouldn't
faze anyone listening to Z. I could
have done the “Breast Christmas
Ever” on Zand I probably wouldn’t
have had any complaints. On 93-3,
I got a ton, and it was so fun.

R&R: Howdo you manage the promo-
tions that go on the air for each station?

DL: Ore of the biggest challenges
in programming is taking a contest
and making it fun for the people who
don't play. Too often, programmers
forget that. We sit down every Mon-
day and have promotion meetings
for each station. These meetings are
only about 15 minutes long. It's the
imaging guy, my promotions direc-
tor, the promotion assistant and me.
We say, "OK, what do we have com-
ing up this weekend?”

We plan our next few weeks, and
we sit there and brainstorm: “How
can we make giving away a TiVo in-
teresting?” It's a great prize for one
person, but how can we make things
compelling to the people who don’t
care about contests, which is 98% of
our audience? That’s mandatory.

Thave the same promotions direc-
tor for both stations, but we have
completely different imaging peo-
ple. Our promotions staff differs.
That’s one of the things that helps
keep the stations very different.
They tried to put a big karaoke con-
test on Z90. I'm like, “You guys are
high!” It was a sales thing and an
NTR thing; 93-3 had it all summer.

I understand why we would
want a boost out there for 290 — I
get that — but that doesn’t mean
you go on the air with “And you,
too, can win a great prize: $3,000 in
our karaoke contest.” Not going to
happen. It works great on the Top
40, but it doesn’t work on Z, so I'll
find a way around it.

R&R: Do you ever use music re-
search from Z90 to help put records on
93-3?

DL: Yes and no. [ really believe in
keeping the research separate.
When things are powers on Z90, I'll
consider them for 93-3. That's one of

the factors I'll use to decide to put
them on 93-3, At the same time, 93-
3has always gone early on rhythmic
records. [ can’t stop that to protect
Z, because I'll hurt 93-3. Then there
are records [ will give to only one of
the stations. That's annoying to the
labels, but they get over it.

“One of the biggest
challenges in
programming is
taking a contest and
making it fun for the
people who don’t
play. Too often,
programmers forget
that.”

R&R: What is the first thing you do
each morning when you get into the of-
fice?

DL: I go upstairs and check my
phone messages through my com-
puter, which is good and bad, be-
cause for a little while I wasn't re-
membering to check that until, like,
3pm. I'd be like, “Whoa, | haven't
gotten any phone calls. Oh, duh!” So
now I make sure I check that first
thing in the morning. I also check
my e-mail. E-mail’s a great way to
communicate — and instant mes-
saging, obviously.

At 10:30am I meet with the Z
mormning show, then | meet with the
other station at 11am. I meet with
my morning shows almost every
day, even if it's just “Come in my
office and say hi and shoot the shit
for five or 10 minutes.”

The music meetings for each sta-
tion are on different days. [ used
to do them on the same day, but |

Continued on Page 29
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Detailed station playlists for all R&R
reporters are available on the web at

www. radipandrecords.com.

Got Good Record Service?

Get all the hits, for all the formats, every week for as little as °39 a month!

HitDisc" is the music service for aver 3,000 radio stations, shouldn't it be yours?
Call 972.406.6800 or e-mail HitDisc@TMCentury.com for details.

www americanradiohictorv com
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TERROR SQUAD f{FAT JOE Lean Back {Universal)
CIARA f/PETEY PABLO Goodies ({aFace/Zombas/

LL COOL J Headsprung (Def Jam/IDJMG)

LIL* FLIP Sunshine (Sucka Free/L oud/Columbia)
JUVENILE Slow Motion (Cash Money/Universal)
AKON fISTYLES P Locked Up /SRC/Universal)

MASE Breathe, Stretch, Shake (Bad Boy/Universal)

JADAKISS fIA. HAMILTON Why finterscaope/
LIL SCRAPPY No Problem (BME/Reprise)
CHRISTINA MILIAN Dip It Low fisland/IDJMG)
YOUNG BUCK Let Me In finterscope/

KEVIN LYTTLE Turn Me On (Atantic)

NELLY flJJAHEIM My Place (Derrty/Fo’ Reel/Universal)

HOUSTON f/CHINGY & NATE DOGG | Like That (Capitol)

LLOYD BANKS On Fire /interscope)

NELLY Flap Your Wings (Derrty/Fo’ Reel/Universall

T.L Let's Get Away (Grand Hustle/Atlantic)

JUVENILE f/WACKO & SLIP Nolia Clap (Rap-A-Lot)

KANYE WEST Jesus Walks (Roc-A-Fella/iDJMG)

SHYNE fIASHANT! Jimmy Choo (Gangland/Def Jam/IDJMG)

YING YANG TWINS Whats Happnin! (TV7)
NAS You Know My Style (Columbia/

NINA SKY Move Ya Body (Next Plateau/Universal)

LLOYD BANKS 1'm So Fly finterscape/

N.O.R.E. f{ NINA SKY & TEGO Oye Mi Canto Def Jam/IDJMG)

TWISTA f/R. KELLY So Sexy (Atlantic)

213 Groupie Love (TVT/

SNOOP DOGG Drop It Like It's Hot (Star Trak/
MOBB DEEP Real Gangstaz (Violator/Zomba)
GAME /50 CENT Westside Story finterscope/

The Best Thing In San Diego....
Continued from Page 27

couldn’t keep it up. Monday is Z and Tues-
day is 93-3. Anybody can come to the mu-
sic meetings. Not everyone can talk in them,
but they can show up. [Laughs.] After that [
just go with the flow. I'm not meticulously
organized. I believe in organized chaos. 1
take it as it comes.

R&R: As a women working at two powerful
stations, do you feel you get the respect you de-
serve?

DL: This may sound weird, but in the
hip-hop community there are some male
power issues that come from big egos that
Thaven't seen in other formats. What they
don't realize when they underestimate me
just because I'm a woman is that I'll come
in from the other side and kick their asses.
[Laughs.] Half the time they don't even see
it coming.

As far as in business, any difficulties I
had weren'tbecause [ was a woman. I think
they stemmed from my coming from Rock
radio. When I went to KGGI, everyone was
waiting for me to fail.

R&R: Some people perceive you as being dif-
ficult. Why?

DL: I'm no-bullshit. If [Clear Channel Re-
gional VP/Programming] Michael Martin
was a woman, they’d call him a bitch too —
end of story. I'm just absolutely no-bullshit,

Monitored airplay data supplied by Mediabase Research, a division of

Premiere Radio Networks. Songs ranked by total plays for the airplay week of

8/22-8/28 ©2004, R&R, Inc.

and some people aren’t comfortable with
that, because they'd rather tap dance around

POW
WEDIARA! things. That's not the way I do it.

USHER f/ALICIA KEYS My Boo /L aFace/Zomba)
MOBB DEEP Real Gangstaz (Violator/Zomba)
MANNIE FRESH Real Big (Cash Money/Universal)
CASSIDY f/JUVENILE Make U Scream (/AMG/
TRICK DADDY Let's Go (Siip-N-Siide/Atlantic)
FABOLOUS Breathe (4t/antic/

If you’rea manager and you're in it to be
liked, you won’t win. I command respect,
and if people like me, that's a bonus. Peo-
ple are happy at my radio stations. I can
firmly say that it's a good place to work.
That’s what I care about. [ don’t care if part
of the record community thinks that they
can't get hold of me on the phone or has
heard that I'm harsh or I'm a bitch, so they
don'tcall. I don't care. I care about what my
staff thinks of me.

I've always been true to who lam. I've
learned a lot in the last 10 years of being
a programmer. You learn how to manage

“If [Clear Channel
Regional VP/
Programming] Michael
Martin was a woman,
they’d call him a bitch too
— end of story. I'm just
absolutely no-bullshit,
and some people aren’t
comfortable with that.”

people, and if you stop looking at every
situation from a management standpoint
and saying, “How could [ have managed
this person better?” you stop growing.
I'm always looking at something and go-
ing, “I could have handled that better,”
or, “Thandled that really well.” If certain
people don't like me, I don’t care. If some-
one doesn’t like me, chances are it's on
purpose. If they don’t like me, I gave
them a reason.

R&R: What has been the most stressful thing
about running two popular stations in one mar-
Ket?

DL: Managing that many people. Be-
cause you want to manage everyone well,
and it's hard.

R&R: Looking ahead, do you see yourself con-
tinuing to oversee both stations in the years to
come?

DL: I'm so happy doing what I'm doing
and working with the people I'm working
with. Just when I think I'm not challenged
enough, something happens. It's constantly
changing. I've never been at a radio station
for more than three years without looking for
the next opportunity, and for the first time
that isn’t the case. I'm really blessed. I've
worked really hard, and this is the payoff.

CLEVER? CURIOUS? COOL?

watch your market share grow!

Communication

~~Graphics Inc
B00.331.4438 - www.cgilink.com

% @&

LONG-LASTING.

BRIGHT COLORS.

DURABLE.

REWARD MY DEVOTION!

He's a listener with the power to give you the nod during ratings.
Give him a station decal from Communication Graphics and

WEATHER-RESISTANT.

www americanradiohistorv com
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DANA HALL

URBAN

September 3, 2004 R&R ® 31

dhall@radioandrecords.com

A HitIs A Hit

What Urban programmers listen to outside the format

Most of us got into radio because of a love of mu-
sic, and for the majority of us in this format, our first
loves are hip-hop and R&B. But that doesn’t mean we
can’t appreciate good music in other genres. In fact, if
you have a good ear for hits at Urban, it’s likely that
you can pick hits at other formats too. This skill may
even help you in programming your own station.

1 once worked for a PD who had
very diverse taste in music — from
Prince to Barry Manilow to Radio-
head. [ believe this made him a bet-
ter programmer for several reasons.
First of all, his passion for music in
general was his driving force for
being in radio. Second, because he
enjoyed styles of music outside the
Urban format, he often listened to
other stations in the market, not just
our direct competition. This gave
him new ideas or approaches to
imaging, promotions and market-
ing.

Just for the fun of it, I polled pro-
grammers, MDs and mixers in Ur-
ban radio to find out what artists
and songs from outside our format
they think are hot or enjoy listening
tc. These are not songs that they
would consider playing on their sta-
tions, but they might be in hot rota-
tion in their personal CD players.

Bill Black

Asst. PD, WHXT (Hot
103.9)/Columbia, SC

lactually went out and bought the
Hoobastank and Yellowcard records.
I also like Maroon 5's “This Love.”
While I don't usually do teeny-bop-
per recards, JoJo's “Leave (Get Out)”
is hot. Those type of records take me
tack to when | was a teenager and
we listened to everything from
Ready For The World to Run DMC
to Hall & Oates, Phil Collins and The
Bangles — colorless classic music.

Wonder Woman

MD, WAJZ (Jamz 96.3)/
Albany, NY
1 like Maroon 5 every time I hear
them. [ am a piano person, and |
think the piano stands out in these
songs.

Coka Lani
MD, WUSL (Power 99)/
Philadelphia

A group I like outside of hip-hop
and R&B are Maroon 5. The CD is
in power rotation in my truck. I was

introduced to them via a CD sam-
pler. They are great and have defi-
nitely revived the music scene.

Micole 5,

PD, WPHH (Power 104.1)/
Hartford

John Mayer is an amazing song-
writer, and his live performances are
laced with the blues, He is one of the
best guitarists I've seen live. [ really
like Maroon 5. I think their first
record is great. | still can’t stop lis-
tening to it even though it’s been out
for a few years. Some of the new
songs | really like are Franz Ferdi-
nand’s “Take Me Out,” Scissor Sis-
ters’ “Take Your Mother Out” and
The Killers’ “Somebody Told Me.”
These songs are so much fun to lis-
ten to.

rry Smokis B, |y

PD, WHTA (Hot 107.9)/
Atlanta

I like Linkin Park and N.E.R.D.
These guys are on another level. |
like the hip-rock movement that's
going on. | cail it venting music. In
the next few years most music will
head back to the raw form of rap,
R&B and rock with instruments and
true vocals. People are starving for
it. Currently, listeners are scared to
spend their last dollar on something
they’re not sure about. Only a few
will be able to keep up with the Jay-
Zs of the world. So, future artists, do
your homework now.

Neke Howse
Asst. PD/MD, WERQ
(92Q)/Baltimore

Linkin Park isit. I like their whole
thing they got going on. If you're
going to hell on a rock record, at
least yell about something. 1 also
have to say No Doubt. They remind
me of the modern-day Police.

Spudd
PD, WCHB/Detroit
I love Linkin Park. They’re from

Lincoln Park, M, outside of Detroit.
Their sound is very rhythmic. lalso
love the guy who sang the theme
[“Hero”] to the first Spider-Man
movie — | think the group is called
Nickelback. And I have to mention
No Doubt. Right now I'm also feel-
ing Evanescence, Alien Ant Farm
and N.ERD.

I grew up in Jenkins, KS, where
there was no Urban radio, so I was
listening to Rock radio and hearing
music like Def Leppard and all the
hair bands. But the strangest thing I
probably listen to is Latin music,
especially Cuban rhythms. | could
listen to it all day. A lot of Latin
groups — Puerto Rican rappers and
such — are trying to take it to the
hip-hop level, but they shouldn’t
lose their Latin flavor in the mix.

“l like Maroon 5
every time | hear
them. | am a piano
person, and | think
the piano stands out
in these songs.”

Wonder Woman

Adrian Scott

MD, KTCX (Magic 102.5)/
Beaumont, TX

Linkin Park. I like the fresh
sound that they bring to alterna-
tive music. 1 fell for them after
hearing their first single. Linkin
Park play with passion and put
everything into it, and you can re-
ally hear it come through their
music. | also like JoJo. She has a
great voice, and I can even see her
crossing over into the Urban for-
mat. On her album she does a re-
make of “Weak” by SWV, and |
said to myself, “JoJo has got it!"

=Tweezy
PD, WEMX (Max 94.1)/
Baton Rouge

1 like to listen to a variety of clas-
sic rock bands for various reasons.
For instance, I love “I Can’t Tell You

WwWwWw . americanradiohistorv.com

WALKIN’ WEST Det Jam superstar Kanye West (r) stopped by WNPL
(Blazin' 106.7)/Nashville to visit with MD/afternoon personality Rick Walker.

Why” by The Eagles because of the
outrageous lead guitar solo in the
song. I love The Steve Miller Band
because they found a way to com-
bine rock and R&B and still sell to
their core consumers.

I also got mad respect for The
Doors and Jim Morrison. They’re
great musicians, and their subject
matter reminds me very much of the
way | feel when I listen to the best
rapper to ever bless the mike, Tupac.
Last but not least would be Journey
and Steve Perry. Man, that dude
could sing, and they made incredi-
ble music together.

Scorpio

PD, KKBT (100.3 The
Beat)/Los Angeles

You can find everything from The
Red Hot Chili Peppers to Led Zep-
pelin (I love their bluesy tracks} to
N.W.A, Jay-Z and OutKast in my
CD player. My top picks right now
outside the Urban format are Bob-
by Valentino’s “Slow Down” (a lo-
cal act)and Hoobastank's “The Rea-
son.”

Yonni ‘Da Rude Bwoy'

MD, WWWZ (Z93)/
Charleston, SC

Being as musically diverse as |
am, there is so much that I like out-
side of the format that I could proba-
bly take up this whole column. I
have always liked the classic Garth
Brooks, and even though there isn’t
much music out now that is as good
as, say, four years ago, when Third
Eye Blind and Savage Garden were
strong, Ashlee Simpson would have
to be on my hit list right now. Also,
Fefe Dobson puts on a hell of a live
show.

Rick Walker
MD, WNPL (Blazin’
106.7)/Nashville

llove Jessica Simpson — her look,
her image, style, voice, breasts. She's
100% an all-American girl.

Magic
MD, WJTT (Power 94)/
Chattanooga, TN
I listen to Joss Stone, Kelly Clark-

son and Jessica Simpson, because,
even though they are considered
pop, they re all talented singers, and
I'm actually moved when they per-
form. Also (I hope I don't get kicked
out of the hood), I enjoy a couple of
country singers, like Shania Twain.
Isurf past CMT. (Come on, y'all, 'm
from the South!)

Jeff Anderson

PD, WZFX (Foxy 99)/
Fayetteville, NC

F'm feeling a lot of other music.
I'm banging the gospel joints when
I'm not banging hip-hop and R&B,
because | have a 5-year-old. Don’t
tell my homeboys, but I listen to soft
rock and stuff like the Delilah show.
Why? ‘Cause I'm easy like Sunday
morning,

[} Iran

MD, WKYS/Washington

Outside of the hip-hop and R&B
genres, | like Fiona Apple, Esthero,
Coldplay and John Mayer

LBD

PD, WBOT (Hot 97.7)/
Boston

Most definitely Jamiroquai. His
funky UK. rhythms with his soul-
ful delivery is off the chain. Is that
considered R&B? L.enny Kravitz
also gets an honorable mention.

Brant Johnson

PD, WQHH (FM 96.5)/
Lansing, MI

I like New Age jazz, like Pat Me-
theny. It soothes me, and it's a little
break from hip-hop and R&B. Also,
I am feeling Creed. Unfortunately,
they’ve called it quits, but their
product will live on like Pearl Jam’s.

Scott Hinds

PD, WTMG (Magic 101.3)/
Gainesville

Iseriously dig Dave Matthews. In
my opinion, he is one of the great-
est songwriters of our time. I also
really enjoy Diana Krall. I'm abso-
lutely blown away by her ability as
a vocalist, pianist, writer and com-
poser.
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8 9 JUVENILE Siow Motion (Cash Money/Universal) 2182 239 286067 29 2410 ANITA BAKER You're My Everything (B/ue Note/Virgin/ 1
n @ 1. Let's Get Away (rand Hustie/Attantic) 2155 +31 220646 14 65/0 SCARLET FEVER Peanut Butta (Universall 10
9 11 KANYEWEST Jesus Walks (Roc-A-Fella/IDJMG) 2108 235 311838 22 qap | OS Lovesony Ustraberksiigin s
16 @ AKON fISTYLES P. Locked Up (SRC/Universal) 2109 +118 306840 9 3510
12 @ LIL SCRAPPY No Problem /BME/Reprise) 2105 +19 210620 14 640
14 14 YDUNG BUCK Let Me In flnterscope/ 1984 52 201197 1" 66/0 M t
15 15 USHER Confessions Part 2 (LaFace/Zomba) 1765 2230 194303 21 5/0 J oS d P, I
13 16 MONICA U Should've Known Better (/AMG) 1626 43 25591 23 e | /¥crease ays
17 @ ANTHONY HAMILTON Charlene (So So Def/Zomba) 1543 +131 175086 8 58/0 o
30 @ NELLY Flap Your Wings (Derrty/Fo’ Reel/Universal) 1300 +422 175921 3 6611 ARTIST TITLE LABEL(S) INCREASE
I 22 @  MASE Breathe, Stretch, Shake (8ad Boy/Universal) 1254 +182 174333 3 56N USHER fIALICIA KEYS My Boo /l/afav;/fwma/ +587
. . CIARA IPETEY PABLD Goodies //aFace/Zomba/ +449
19 20  CHRISTINA MILIAN Dip It Low //tvland//DJMG/ 1213 11 179894 9 310 NELLY Flp Your Wings (Derty/Fo’ ReelUniversal e
25 @ JUVENILE f/WACKO & SKIP Nolia Clap (Rap-A-Lot/ 1189 +179 123992 8 12/0 LLOYD Hey Young Girl (Murder Inc,/ Def JamIDJMG) +308
21 22 R.KELLY U Saved Me (/ive/Zomba) 145 7 143378 12 58/0 JADAKISS fIDJ NDODLES.... Why (Ruff Ryders/interscope)  +249
23 €  GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 1066 +15 89416 6 56/ [‘ft:\lr; rx'?;g m;rn:ffvﬂ'ﬂn”%wﬂ +2::
. ! 'm So Fly dntersc +2
18 24  LLOYDBANKS OnFire //ntersca/'ze/ 1057 237 130484 18 65/0 JOHN LEGEND Used To Love You (Columbis) +197
27 @ BRANDY Who Is She 2 U /Atlantic) 992 +41 82131 5 55/0 MASE Breathe, Stretch, Shake Bad Boy/Universal) +182
28 @ CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise/ 9e0 +53 73938 10 420
24 27  LENNY KRAVITZ f|JAY-Z Storm {Virgin/ 970 -42 60094 17 48/0
29 @ MR. MAGIC | Smoke, | Drink findependent/ 950 +15 68080 6 2/0
33 @ LLOYD BANKS I'm So Fly finterscape) 926 +215 86225 4 65/2 New & Active
20 30  LLOYD fASHANTI Southside (Murder inc./Def Jam/IDJMG) 900 -315 92725 17 5610
K]l @ DEM FRANCHISE BDYZ White Teez (Universal) 892 +84 94901 5 38N SHAWN KANE Gil, | Wonder (/8MG)
| @ USHER f/ALICIA KEYS My Boo fLaFace/Zomba) 81 +587 128128 1 70/69 Total Plays: 405, Total Stations: 33, Adds: 2
32 @ SHAWNNA fILUDACRIS Shake That Sh*t (OTF/Def Jam/IDJMG) 769 +18 99458 5 481 JDHN LEGEND Used To Love You (Cofumbial
26 34  HOUSTDN fICHINGY & NATE DOGG | Like That (Capitol) 753 -251 71951 14 50/0 Total Plays: 355, Total Stations: 51, Adds: 9
35 35  LIL"WAYNE Bring It Back (Cash Money/Universall 618 -58 57870 19 26/0 B.G. | Want It (Chappa City/Koch)
€D  LLOYD Hey Young Girl (Murder inc./Def Jam/IDJME) 611  +308 44183 1 544 Total Plays: 354, Total Stations: 16, Adds: 0
34 37 JILLSCOTT Golden (Hidden Beach/Epic) 595 88 38864 8 370 A Fheo 'TH o ltfasﬂ_{‘l;ﬂ:rd/g%fsﬂ
3 38 KEVINLYTTLE TumMe On Atiantic/ 566 93 102120 12 2310 °::'m“" o otal ""”:‘/'DTP'/C ‘;0
- . 1-20 HILUDACRIS Break Brea apitt
‘;‘; @ NEWEDITION Hot2 ] ::: *:: ;::;: : ::’2 Total lays: 310, Total Stations: 33, Adds: 0
40  D.0.D.fIKANYE WESjr Higher (Legion/ - 1 RUPEE Tempted To Touch Atintic
39 €  SHYNEfIASHANTI Jimmy Choo (Gangland/Def Jam/IDJMG) 543 +17 41294 2 510 Total Plays: 305, Total Stations: 25, Adds: 1
43 @  URBANMYSTIC Where Were You? (Sabe/ 526 +61 28526 4 320 | rpy iy g PASTOR TROY Get Some Crunk../BMEMWarmer Bos,)
38 43  YING YANG TWINS Whats Happnin! (7V7) 494 -83 59978 16 35/0 Total Plays: 271, Totai Stations: 35, Adds: 2
47 @ JARVIS Radio (So So Def/Zomba) 465 +55 37140 2 a1 N2U Issues (Virgin
@  MOBB DEEP Real Gangstaz (Violator/Zomba) 452 +150 49649 1 aan Total Plays: 242, Total Stations: 35, Adds: 0
49 @ BEENIE MAN King Of The Dancehall (Virgin/ 448 +39 69801 2 291 BBALL & MJG Straight Cadillac Pimpin’ (Bad BoylUniversal)
42 47  USHER Confessions Part 1 (LaFace/Zomba) a8 29 5937 6 30 WHGERS WL U R TR S5
q o 3510 213 Groupie Luv (7V7)
48 @ O'RYAN Take It Slow (Universall ' 438 +30 29958 2 f Total Pays: 186, Totl Statons: 24, Adds: 3
@ LIL" WAYNE Go DJ (Cash Money/Universal) 426 +179 43207 1 | - -
45 50  SILKK THE SHOCKER f/IMASTER P We Like Dem Girls (Vew No Limit/Koch) 420 12 29916 4 30 Songs ranked by total plays
72 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of i i i
8/22-8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total pleys, the song with the larger increase in plays is placed Detailed station p.layl ists for all R&R
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is thf total nudn;’l:er of newhadds oﬂici::‘lyhreported to R&E by eac: reporting | | reporters are available on the web at
station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Ptays lists the songs with the week-to-week i :
in totar: plays. Total Audience equats Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average wﬂmmﬂmm-
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. o
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W
e September 3, 2004
s N B
/ A America’s Best Testing Urban Songs 12 +
. For The Week Ending 9/3/04
RateTheMusic.com 9 GOSPEL Top 30
Artist Title (Label LW Famil. B g’_’s} r;_’;t 2Psel§>4 LAST THIS TOTAL +f-  WEEKSON  TOTAL
rtist Title (Label) w amil. Bum 12-1 WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS  PLAYS  CHART  STATIONS
) 1 FRED HAMMOND Celebrate (He Lives) (Verity/ 608 +36 1 e
TERROR SQUAD Lean Back Uiniversall 423 423 9% 2% 422 421 4N
0 L Back , : * 3 8 KIERRA SHEARD YouDon't Know EM/Gaspe) 535 +8 1 2m
LIL' FLIP Sunshine (Sucka FreefLoudCokimbia) 422 415 9% 2% 418 432 381 i 3 WILIAMS BROTHERS Sil Here Blackbary 9 g o
NELLY My Place (Derrty/Fo’ ReelfUniversall 419 420 92% 15% 408 414 1388 2 4 ISRAEL AND... Again | Say Reioice {Integ/i!y/Veﬂicﬂ” 468 61 7 19/0
HOUSTON flCHINGY & NATE DOGG | Like That Capito) 416 425 96% 2% 403 413 375 5 5 JIMMY HICKS... Blessed Like That (Word Wide Gospel) 438 55 7 1900
USHER Confessions Part 2 (LaFace/Zomba) 410 408 100% 48% 401 417 354 15 @  NEWBIRTHTOTAL... Suddenly (EM/ Gospel 385 4568 7
CHRISTINA MILIAN Dip It Low isiand//JMG) 410 404 96% 32% 406 421 361 6 7 TONEX Make Me Qver (Verity/ & & T2
CIARA {IPETEY PABLO Goodies ({aFace/Zoméa) 408 413 87% 18% 385 410 353 7 8 NEWOIRECTION 'm Gonna Wave... (Gospo Centric) 330 32 7150
O P s 412 o s 405 412 9 @ DEANDREPATTERSON Give HimGlory Tysco 308 +12 6 160
: s el ) LU e 8 10 STEPHEN HURD Undignified Praise... fintagrity/ 83 7 1
LL C0OL J Headsprung (Def JamIDIMG) 402 395 73% 10% 403 411 384 1 KEITH WONDERBOY... LetGo And Let God Veriyy/ 281 +18 7 150
LLOYD BANKS 0n Fire finterscape) 400 416 91% 33% 394 400 377 10 TONEX f/KIRK FRANKLIN Since Jesus Came fYerity) 276 +2 1
MASE Breathe, Stretch, Shake (Bad Boy/Universal) 385 - 4% 5% 390 390 389 16 KEVIN DAVIDSON Bounce Back Vew Haven/ 64 43 2 12
T.\. Let's Get Away (Grand Hustie/Atiantic) 394 395 67% 12% 385 394 360 12 R. KELLY U Saved Me Uive/Zomba/ 264 +13 7 1
MONICA U Shouidve Known Better (/AMG) 392 377 8% % 386 399 341 :g J‘“’;g;’s" ""’:W"P"‘? "’7:9 In Tc“‘* Te_';“"e Moiaco) ::: +;; Z :::12
. . We Must Praise (Gospo Centric, +
ALICIA KEYS Diary (/AMG5/ 391 369 5% 20% 399 445 353 o~ JEFEMAJORS Pray ik el s 52 ) o
KANYE WEST Jesus Walks (Boc-A-Fela/iDIMG) 390 39 93% 3% 385 387 379 14 18 ISRAEL AND.. AnothesBreaktvough ftegriyVertcal 245 q 7 1m
JADAKISS fIA. HAMILTON Why (Ruff Ryders/interscope) 389 408 79% 18% 390 387 400 25 KAREN CLARK-SHEARD | Owe /Atlantic) 222 +26 2 91
AKON fISTYLES P. Locked Up /SAC/Universal) 387 394 6% 20% 3 3N 381 2 RICKY DILLARD Take Me Back (Crystal Aose) 21 +14 7130
ALICIA KEYS If | Ain't Got You (/AMG) 386 377 9% 46% 391 411 330 20 KIRK WHALUM Faling In Love With Jesus (Wamer Bros) 218 +8 2 N
LLOYD fIASHANTI Southside (Murder Inc.Def Jam/iDME) 386 387 90% 25% 374 390 326 23 TYE TRIBBETT No Way... SSony GospelColimbia) 213 +10 2 i
YOUNG BUCK Let Me In /interscape) 382 395 71% 7% 382 387 370 30 LI A G e el Dty e g ald e 4 o
KEVIN LYTTLE Turm Mo On At I 158 27 DOTTIE PEOPLES Still Running (i Gospel 03 +12 2 90
um Me On fdilantic] e B by e o 2 JOE PACE... Hallelujah Anyhow fintegrity) 02 +19 2 o
TWISTA f/R. KELLY So Sexy (Atiantic) 374 389 87% 2% 379 393 3M 18 26 7 SONS OF SOUL Run On (Verity) 198 .23 I 110
LIL SCRAPPY No Problem (BME/Reprise] 364 362 67% 19% 354 358 341 28 @)  DEITRICKHADDON Godls Good fVerity! 197 +10 4 166
B —— O 17 28 EDDIE BRADFORD TooClose To The Mirror Juang) 187 -25 7 100
[ imple $ize is res nis. average favoral esl are on a scate o1 1-5, @ very much. 5 = Ui
ey ), Tt e percensgeof i e L. SPENCER SMITH & TESTAMENT God Wil £mtro/ 196 +16 1
PATRICK LUNDY Standin’ (AAMG/ 180 43 1 80

is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the
preference. RateTheMusic.com results are not meant lo replace callout research. The results are intended to show opinions of
participants on the the Intemet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system, is availabie for
local radio stations by cailing 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere

of respondents who said they are lired of hearing the song. Songs must have 40% famikiarity to appear on survey. Sample composition

33 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28.

© 2004 Radio & Records.

Detailed station playlists for all R&R reporters are available on the web at wiww.radinandrecords. pur..)
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ARTIST TITLE LABEL(S)

PRINCE Call My Name (Columbia)

ANITA BAKER You're My Everything (Blue Note/Virgin)
ALICIA KEYS Diary L/RMG)

LUTHER VANDROSS Think About You (/AMG)

TEENA MARIE Still In Love (Cash Money/Universal)

JILL SCOTT Golden Hidden Beach/Epic)

BRIAN MCKNIGHT What We Bo Here /Motown/

ALICIA KEYS [f 1 Ain't Got You L/AMG)

R.KELLY Happy People Liive/Zomba)

R. KELLY U Saved Me (ive/Zombal

PATTI LABELLE New Day (Def SoulllDJMG)

KEM Love Calls /Motown/Universal)

BOYZ Il MEN What You Won't Do For Love /IMSM/Kach)
BONEY JAMES f/BILAL Better With Time (Warner Bros.)
USHER Burn fLaFace/Zombal

TAMYRA GRAY Raindrops Will Fall (79/Sobe/

PATTI LABELLE & RONALO ISLEY Gotta Go Solo /0ef Soull0JMG)
MONICA U Should've Known Better L/AMG/

LUTHER VANDROSS W/ BEYONCE' The Closer | Get To You L/2MG)
VAN HUNT Down Here In Hell (With You) (Capitol)
LASHELL GRIFFIN Free (Epic/

ANGIE STONE U-Haul (/AMG)

JANET JACKSON R&B Junkie (Virgin/

WILL DOWNING Rhythm Of U & Me (GRP/VMG)

AMEL LARRIEUX For Real (Biiss Life)

TAMIA Still /Atlantic)

FANTASIA | Believe (/AMG)

JOE Priceless (/ive/Zombal

NELLY My Place (Derrty/Fo’ ReellUniversall

REGINA BELLE For The Love Of You /Peak/

TOTAL
PLAYS

1445
1414
1239
1105
870
925
877
859
765
715
621
616
584
512
473
463
413
376
350
294
270
261
252
249
226
226
221
203
15€
154

+l-

PLAYS

+N
-35
+6
+45
-89
+76
+38
.29
+1
+90
71
-39
+53
+77
-58
+12
+80

+1
+26
15
+29
74

+35
+6
-43
-56
+50
.23

AlDENGE
00}
156071
168419
141612
145134
103872
105326
79162
35747
82027
72103
84484
62238
50983
43228
53067
34401
52517
23758
30085
18330
13778
20075
16028
21172
29804
13238
17098
13270
11467
12087

WEEKS ON  TOTAL STATIONS/|
CHART ADDS

16
10
13
4
28
12
10
27
24
1
24
82

8

9
20

6

5
19

450
4910
433
480
480
aan
4510
a4j0
2110
39/2
40/0
3710
38/0
3n
1310
KLTD
4237
231
35011
30i2
2210
2212
2310
21/0
910
23N
18/0
2310
m
18/0

BILLY MILES Sunshine (AezraEMi)
Totat Plays: 5, Total Stations: 5, Adds: 5

RAPHAEL SAADIQ Rifle Love (Pookie/Navarre)
Total Plays: 74, Total Stations: 11, Adds: 4

UNWRAPPED VDL. 3 Doo Wep (That Thing) (Hidden Beach!
Total Plays: 55, Total Stations: 6, Adds: 0

JOSS STONE Spoiled /S-Curva/EMC)
Total Plays: 5, Total Stations: 14, Adds: 14

51 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/22-8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

New & Active

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)

Total Plays: 145, Total Stations: 21, Adds: 1

INCOGNITO True To Myself (Marada/

Total Plays: 137, Total Stations: 14, Adds: 1

NORMAN BROWN | Might (Warner Bros.)

Total Plays: 121, Total Stations: 22, Adds: 2

THED Chemistry (TWP/

Total Plays: 97, Total Stations: 7, Adds: 0

TEENA MARIE f/GERALD LEVERT A Rase By Any Other Name (Cash Money/Universal)
Total Plays: 94, Total Stations: 29, Adds: 28

Most Added’

www.rradds.com

ARTIST TITLE LABEL(S}

P.LABELLE & R. ISLEY Gotta Go Solo /e Soul/l0JMG) 37
T. MARIE fIG. LEVERT A Rose By Any... {Cash Money/Universall 28

JOSS STONE Spoiled (S-Carve/EMC)
BILLY MILES Sunshine fAezra/EMI)

RAPHAEL SAADIC Rifte Love (Pookie/Navamre/

ALICIA KEYS Diary L//MG)
R. KELLY U Saved Me (Jive/Zomba/

VAN HUNT Down Here In Hell (With You) (Capital!

NORMAN BROWN | Might (Warner Bros.)
ANGIE STONE U-Haul (/RMG/

Most

IncreasedPlays

POWERED[LR
MEDIABASE

14
5

NN WS

ARTIST TITLE LABEL(S)

NORMAN BROWN I Might (Warmer Bros.)
R.KELLY U Saved Me ive/Zombal

P. LABELLE & R. ISLEY Gotta Go Solo Def SouliDJMG) +80
BONEY JAMES f/BILAL Better With Time (Warner Bros.) +71

BRANDY Who Is She 2 U (Atlantic) +77
JILL SCOTT Golden (Hidden Beach/Epic/ +76
PRINCE Call My Name (Columbial +1
BOYZ I} MEN What You Won't Do For Love /MSM/Koch! +53
NELLY My Place (Dermty/Fo’ ReeUniversal] +50
LUTHER VANDROSS Think About You /AMG/ +45

TOTAL
PLAY
INCREASE

+92
+90

Songs ranked by totai plays

Most
Played Recurrents .
TOTAL
ARTIST TITLE LABEL(S) PLAYS
AVANT Don't Take Your Love Away (Geffen/ 397
SMOKIE NORFUL | Need You Now (EM/ Gospel! 368
HEATHER HEADLEY | Wish | Wasn't (RCA/RMG/ 304
MUSIQ Whoknows (Def SoullDJMG) 303
ANTHONY HAMILTON Charlene (So So DefiZombal 299
BEYONCE' Me, Myseif And | (Columbia) n
ALICIA KEYS You Don't Know My Name (/AMG) 264
RUBEN STUDDARD Sorry 2004 L/AMG/ 247
LUTHER VANDROSS Dance With My Father L/AMG/ 245
KINDRED Far Away (Epic/ 225

Detailed station playlists for all R&R
reporters are available on the web at
www.radipandrecords.com.
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PartT Two OF A Two-PaRrT SERIES

Keys To Attracting 18-34s

More young-demo success stories

Our overview of 18-34 spring success stories contin-
ues this week with a look at how Dave Kelly, Doug
Montgomery and Gregg Swedberg post those sweet
young-demo shares at WKDF/Nashville, WBCT/Grand
Rapids and KEEY/Minneapolis, respectively.

There's definitely something brew-
ing when Country stations begin to at-
tract 18-34s. And that's especially true
in these days of clustering, when
Country stations are faced with one or
two sisters that want them out of that
young-demo arena. Here
are some of the things top
Country programmers
think about when trying to
attract those elusive 18-34
listeners.

WKDF/Nashville

WKDF's 18-34 share has
doubled in the last year,
moving from 5.0 in the
spring 2003 Arbitron to a
10.0 in spring 2004. That puts 'KDF
second in the demo, behind Urban
WUBT. What's the secret?

WGEFX & WKDF OM Dave Kelly
says that targeting the younger demo is
part of the station’s plan. Remember,
WKDF was the market’s third FM
Country outlet when it debuted. And
the stations it was attacking — WSIX
and WSM-FM —both had long, storied
histories as Nashville Country outlets.

“The younger demos are by far the
most fickle part of the audience, but the
quickest way tosee growthis to appeal
to 18-34s,” says Kelly. “Especially when
there’s a lot of competition for 25-54s,
there’s not a lot of fluctuation in those
shares unless there’s a massive change
in the programming of one of the sta-
tions. But 18-34 is the proving ground
for the potential growth of the station.
I'd rather win 18-34 than 25-54.”

For most Country outlets, win-
ning 18-34 is easier said than done.
How does WKDF do it? “First, you
have to relate to them,” Kelly says.
“Just being a good ol’ boy hillbilly
station doesn’t cut it anymore, Ev-

Dave Kelly

erything you do has to relate to the
lifegroup.

“Part of it is understanding that an
18-34 may have Kenny Chesney, Ush-
er, Uncle Kracker and Dave Matthews
in their CD collections. Thinking they
only associate with or like
country is ridiculous. The
personalities, in particular,
must broaden the spec-
trum of the way they talk
to and appeal to listeners.

“If our talent focused
only on what Alan Jackson
ate for breakfast, we’d be
missing the big story about
Britney Spears getting mar-
ried. Many Country pro-
grammers think their jocks shouldn’t
talk about pop attists or other popular-
culture events or news stories. But why
not? That's what the 18-34 lifegroup is
talking about.

“PDs have to lay out who the target
audienceis, define that to the talentand
educate them as to who the target is.
Almost everybody on the air is below
age 36; they get it because they are it.”

Music Matters

Music, of course, plays a key role
in WKDF’s 18-34 success. Kelly had a
simple answer when asked to corre-
late the music he and MD Kim Leslie
select with the station’s younger-
demo success: “We play new music.
If you want 18-34s, you have to step
out and find for yourself the music
that moves that needle. We don't care
what’s going on in other markets or
on the charts. We actively seek new
music that we think people will like
and get behind it in a big way.”

Admitting that WKDF takes chances
on music that might appeal to 18-34s,
Kelly says he’s not afraid of some-

“No matter what anyone says, this format has
always — always — been about exposing new
acts and looking for the next big thing.”

Gregy Swedberg
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times playing songs that don’t reso-
nate with the audience. “Hey, even
great home-run hitters strike out,” he
says. “What makes it work is the huge
hit you get when you find one that
really works.”

Kelly contends that a station’s air-
staff is critical to the success of new mu-
sic. “All our folks are very passionate
when they talk about music,” he says.
“You have a better chance of someone
sitting through a new song by having
someone they trust rave about it than
by just throwing it on the radio with,
‘Here’s the brand-new one from...."”

“We all have limited
marketing budgets
these days, but we
make up for the
shortfall with extra
interaction at the
street level.”

Doug Montgomery

To help make listeners even more
comfortable with new music, Kelly
runs montages of an artist’s hits before
playing a new single. The produced
montage begins, “[WKDF] is the first
place you heard these hits.” That's fol-
lowed by the hooks of a few hits and
abed over which the jocks sell the new
single. “We're trying to make a con-
nection between the hitsongs and the
artist,” says Kelly.

Last, but certainly not least, among
the explanations for WKDF's 18-34
success is the fact that it has been the
flagship for the NFL's Tennessee Ti-
tans for the last couple of years. In the
recent Air McNair promotion with
Titans quarterback Steve McNair, win-
ners were flown to concerts around
the U.S. in McNair’s jet. “There’s no
doubt that carrying the Titans has
helped alot,” says Kelly. “The connec-
tion with the team is something that
we utilize all year long, not just dur-
ing football season.”

WBC1/Grand Rapids

WBCT is no newcomer to the ranks
of 18-34 winners, having placed first
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“Since playlists are tight, programmers have
had to decide between an average record by
an aging ’80s-"90s-era superstar and an active
record like ‘Redneck Woman’ or ‘Save a

999
Horse.
Gregg Swedberg

or second in that demo in almost ev-
ery book over the last few years. What
makes WBCT's young-demo story in-
triguing is the fact that it often posts
18-34 shares higher than its 25-54
shares, Such was the case this spring,
when WBCT scored a market-leading
11.025-54 and a whopping 15.7 18-34,
3.7 shares higher than sec-
ond-place Active Rock
WKLQ.

WBCT OM Doug Mont-
gomery admits that he has
a slight edge over many
markets simply because of
the city’s makeup. “Forty-
five percent of Grand Rap-
ids is under 45,” he says.
“You've got to throw your
line where the most fish
are.”

Music is only part of the reason for
WBCT’s young-demo success. Mont-
gomery says, “While weve had great
success this year by breaking Big &
Rich and Gretchen Wiison in West
Michigan, our programming — with
the exception of a couple of nuances
I'm not going to detail — is targeted
mainstream 25-54, 50-50 male-female.
We‘ve mostly used smart marketing
to do well 18-34. We do that by being
as promotionally active on the street
as the CHR and Rock stations are.

“We all have limited
marketing budgets these
days, but we make up for
the shortfall with extra in-
teraction at the street lev-
el. Because street-level
marketing inour caseisal-
most always tied to the
Country lifegroup, we’ve
already, in essence, pre-
qualified the contact as
somebody we need to
have in our corner.”

Break Down The Barriers

Smaller staffs resulting from tight-
er budgets and fewer airstaffers due
to voicetracking (among other things)
have made it hard for stations to hit
the streets as they have in the past. Of-
fering his solution, Montgomery says,
“The key to being able to properly
engage in street warfare for us is get-
ting everybody involved. By breaking
down the barriers between sales and
programming, we're able to get all the
sales reps out at 11pm on a weeknight
to pass out stickers after a large show.
I’m convinced that this is the positive
energy that keeps us No. 1.

“Share the show biz and the fun
parts of working in the radio business
with the sales and support staff, and
you’ve probably at least tripled the
number of bodies that are available to

Gregg Swedberg

go forth and preach the good word
about the Country format and, specif-
ically, your radio station. In addition
to banging it hard on the street, we've
been able to cultivate a rather large
active-listener database.”

Hitting 18-34s where they live is
also crucial to a station’s success with
those folks. While finding
them seems harder than
ever, the fact is, their obses-
sion with the latest phone
technology provides some
inroads. While reluctant to
claborate, Montgomery
says, “We are now branch-
ing out into text messaging
and other 2lst-century
methods of interacting with
our audience.”

Offering a plug for his company,
Montgomery concludes, “Carolyn
Gilbert’s crew at Clear Channel’s Crit-
ical Mass Media have done wonders
for us when it comes to finding new
ways to capture top-of-mind with the
audience. It’s easy for us at WBCT to
be successful when the brainpower re-
sources that we have internally
through Clear Channel can be focused
on finding the best solutions.”

KEEY/Minneapolis

KEEY was No. 118-34 in the winter
2004 Arbitron with an 8.4
and grew it to a 9.1 in the
spring book. That was good
for third, behind Active
Rock KXXR and CHR/Pop
KDWB. KEEY OM Gregg
Swedberg begins his in-
sights into the station’s
young-demo success witha
little philosophy.

“The reason some stations
don’t do well 18-34 is that
they don‘teven try to do well there,” he
says. “Due to the clustering of markets,
lots of stations have CHRs or Hot ACs
or even Active Rock stations that reed
tobe No. 1 with 18-34s, so management
has decreed that the Country station will
stay away from that demo. People look-
ing at a market study conclude that, in
terms of 18-34 cume, Country doesn’t
have abig potential due to the sheer lack
of numbers.

“What that research doesn’t show is
that, because of the huge TSL, Coun-
try can pull good young Arbitron
numbers, just like itcan in 35-54. Coun-
try’s TSL is so much better than CHR’s
or Hot AC’s that we don't need a big
cume to score well, even in the young-
er demos.”

Swedberg notes that KEEY’s focus
on younger demos actually began a
number of years ago, when it was facing

Continued on Page 40
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Country’s War

_INASHVILLE _

Other formats are quiet as Country explores

evolving emotions

As the political rancor of an election year heats up,
activism among recording artists is on the upswing.
Bruce Springsteen, Dave Matthews, Pearl Jam, John
Mellencamp and R.E.M: are just a handful of the ma-
jor acts on the Vote for Change tour, punk rockers have
contributed the Rock Against Bush compilations, and
more than a dozen artists from various genres partici-
pated in this week’s Republican National Convention.

The merits of the ongoing Iraq war
areacentral issuein this season’s debate,
but despite the seeming ubiquity of
pop and rock singers on soapboxes,
Country remains the only format to
have given songs dealing
with the Sept. 11, 2001 at-
tacks and the ensuing war
on terror substantial airplay.
Neil Young's homage to9/11
heroes, “Let’s Roll,” Spring-
steen’s “The Rising” and
The Eagles “Hole in the
World" saw moderate chart
success, but none broke
into the top 10.

Country, by contrast,
has had no fewer than six top five sin-
gles on the topic, with SheDaisy’s
new single, “Come Home Soon,” ris-
ing toward top 20 as of this writing.
The format's first exposure to the is-
sue came via television and Alan
Jackson’s stunning CMA Awards
performance two months after 9/11.
“Where Were You (When the World
Stopped Turning)” became a top re-
quest and went on to spend three
weeks at No. 1 in December of 2001.

Aaron Tippin’s patriotic anthem
""Where the Stars and Stripes and the
Eagle Fly” peaked at No. 3 in January
of the following year. Toby Keith's
“Courtesy of the Red, White and Blue
(The Angry American)” spent two
weeks atop the chart in July 2002, and
Darryl Worley’s “Have You Forgot-
ten” had a six-week chart-topping
run in the spring of 2003. Keith came
back with “American Soldier,” a
four-week No. 1 in February 2004,
while John Michael Montgomery's
“Letters From Home" reached No. 2
in May of this year.

Red-State Appeal

The temptation is to attribute the
success of these songs to the conser-
vative lean of the genre’s fan base.
“The title of a Craig Morgan song
says it all: ‘God, Family and Coun-
try,’” says Clear Channel Regional
VP/Programming Clay Hunnicutt.

Clay Hunnicutt

“Those are the foundations of
country music, and those three veins
run through it. Country’s stance has
always been to wave Old Glory and
support the troops and the U.S. —

s but not necessarily blind-

ly. People can disagree
with Bush and still sup-
port the troops.”

While that view ex-
plains the phenomenon to
an extent, for a complete
understanding one must
start at the beginning,
with Jackson’s unintend-
ed hit. “Alan happened to
be recording an album,
and [ was at the studio and heard
‘Where Were You,"” says Jackson co-
manager Nancy Russell.

“I called [RLG Chairman] Joe Gal-
ante and [Arista VP/Promotion]
Bobby Kraig and played it for them.
Our feeling was that we needed to
play it for the CMA television com-
mittee. It seemed like a song that
needed to be heard.”

The song resonated deeply and
quickly. “We were in middle of an-
other single at the time,” Russell says.
“Alan played ‘Where Were You' on
the awards, and radio picked it up off
the audio feed. It was never serviced
to radio; they just started playing it.
Alan Jackson is just not an exploit-
ative kind of artist, but you can't get
in the way of a song like that. It need-
ed to find its way.”

The Soundtrack
Of Our Lives

Not only did the song powerfully
reflect the emotions of a country still
reeling from tragedy, it also estab-
lished a precedent for the string of
similarly themed songs that followed.

In many respects, these songs
channeled the public’s mood and, in
hindsight, seemed to chronicle a pop-
ulace moving through the various
stages of grief. From the shock and
disbelief of “Where Were You” to
anger, sorrow and, ultimately, accep-

tance coupled with concern for those
still in harm’s way.

“Someone said that music is the
soundtrack of our lives, and that's
what you see here,” says Hunnicutt.
“We've gone th-ough the different
phases of dealing with what's hap-
pening in our world.”

Country remains the
only format to have
given songs dealing
with the Sept. 11,
2001 attacks and
the ensuing war on
terror substantial
airplay.

Universal Sr. VP /Promotion & Art-
ist Development Scott Borchetta says
the label never worried about the po-
litical perceptions that might attach
themselves to the singles from Keith
and Worley. “More than anything, it
was about the artists’ vision of what's
happening in the world, and we al-
ways try to lead with that,” he says.

“Toby defined that moment after
people had time to think about what
happened on 9/11 and
began to be pissed off. |
Darryl, coming back from |
a USO tour of Afghani-
stan in 2002, wrote his |
song to say, Yeah, it was
a year ago, but we're still |
in this fight.

“Thebiggest problem is
that a lot of people over-
think things. We were so
blown away by Darryl’s
song that we dropped another single
midchart and went right after it. It was
gut. We try to move before we talk
ourselves out of things.”

Forgotten Families

The war theme takes on another
face with the SheCaisy single, which
focuses on the loved ones left behind.
It is also an interesting example of
how the dynamics of these topical
songs may be changing.

R&R September 3, 2004
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Scott Borchetta

unveiling the song “Where Were You (When the World Stopped Turning)”
during the CMA Awards telecast in November 2001.

“The song was inspired by a friend
of [group member and songwriter]
Kristyn Osbom who has a relative
away in Iraq,” says Lyric Street VP/
National Promotion Kevin Herring.
“But any good song is relatable on a
lot of levels. It could just as
easily be about a truck
driver who's away for
weeks at a time. That's
what allows this song to be
special to a lot of different
people for a lot of different
reasons.”

While the song is nei-
ther political nor overtly
patriotic, it taps undeni-
able emotions. “I've gotten
several e-mails directly
from consumers,” Herring says.
“GAC aired a piece in which the girls
did the song live, and I got an e-mail
from a military wife at Ft. Hood, TX
— two pages about how much the
song means to her and her friends.
Truly heartfelt.”

Though certainly as much of a re-
action to the war as the other songs
mentioned here, “Come Home Soon”
expresses itself much more oblique-
ly. The label was deliberate in pre-
senting the song to radio. “Where
Aaron Tippin’s ‘Stars and Stripes’
was very patriotic, this song is a lot
more subtle,” Herring says.

“The girls were very concerned that
it not be a political statement trying to
sell records, but we also wanted peo-

_ ple tounderstand the inspi-
- ration. We sent out an ear-
ly version that had Kristyn
voicing anintro and talking
about what inspired the
| song.

“The mailing included
| yellow ribbons and flag
| pins, sothatif radio wasn't
listening closely, they
could connect the dots.
Whether you're for the
war or against it, what we all have in
common is that we want our loved
ones home.”

Where Were They?

As the 9/11 attacks move further
into the past, the songs country art-
ists sing on these topics seem to be
more focused on common-ground
issues. Divisiveness is dangerous, as
fallen country superstars can attest.
“Everybody’s very sensitive to what
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Kevin Herring

happened with The Dixie Chicks,”
Herring says. "I would be if I were
an artist.”

Perhaps those worries have preclud-
ed the release of war-themed songs from
mainstream artists whose perspectives
on the conflict might go
against the grain. Mean-
while, those artists who
have been vocal about their
political views might face
other obstacles at radio.

“It looks like a fantastic
tour to go see,” Hunnicutt
saysof the Vote for Change
outing. “But some of those
artists don’t have a home
on mainstream radio right
now. Top 40 isn't playing
new Mellencamp or Springsteen, so
they may not have the open doors to
geta song on the subject through.”

As the Sept. 11, 2001
attacks move further
into the past, the
songs country artists
sing on these topics
seem more focused
on common-ground
issues.

Whatever the reasons, there is a
pronounced disparity between
Country and the other formats.
Country has certainly engaged in
some flag-waving over the past three
years, well in keeping with the
genre's historical character. But it has
also managed to address a momen-
tous time in history with contempla-
tive and emotionally resonant music
that has had undeniable impact,
which makes the relative silence at
other formats all the more noticeable.

“When people look back, it's go-
ing to be Alan Jackson, Toby Keith,
Darryl Worley and country that will
be the musical definition of this pe-
riod,” Borchetta says.
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25 @ DARRYLWORLEY Awful, Beautiful ife fDreamWorks/ 2534 346 858 +103 76368 14382 9  75/6 | TOBY KEITH StaysInMexico Dreamiorks/ +653
24 €D BLUE COUNTY That's Cool Asylum/Curty 2369 165 963  +45 70846 10143 14 i | BLAKESHELTON Some Beach Warer Gros) +611
i GEDRGE STRAIT | Hate Everything 04/ +603
27 @ MONTGOMERY GENTRY You Do Your Thing (Columbia) 2328 407 939 +142 67387 8503 7  86I3
31 €D BLAKE SHELTON Some Beach (Warner Bros.) 2149 61 874 +260 64371 22180 5 755
26 € CRAIG MORGAN Look At Us /B8R 2084 12 861 +37 57216 358 19 81N
Broskor L) TRICK PONY The Bride (Asylum/Curty 1800 197 737 +75 48230 5620 10  69i2
29 @@ STEVEHOLY Put Your Best Dress On (Curty 1741 106 685 +42 50846 5066 15 71/0 Most
33 €D CLAYWALKER Jesus Was A Country Boy /ACA/ 1698 376 664 +153 41139 6406 B8 66/5
32 €@ RESTLESS HEART Feel My Way To You Kach/ 1655 257 629 +116 46523 10728 7 5956 Increased Pl ays
Besie> €B) KENNY CHESNEY The Woman With You /BNA4/ 1290 1033 459 4365 45752 35902 1 5528 o ';?&‘v;
) ARTIST TITLI LS} INCREA!
35 €D SUGARLAND Baby Girl /Me/f:ury/ ’ 1231 136 462 488 3420 1882 6 B2 oo el - i
34 €D KATRINA ELAM No Endln Sight (Universal South! 1187 65 480 452 20416 2176 7 6312| \ONESTAR Mr. Mom 8N4/ 4383
36 @ PAT GREEN Don‘t Break My Heart Again [Universal/Republic/Mercury] 972 2 2714 +26 32253 4651 3 35/7 | ANDY GRIGGS She Thinks She Needs Me /RC4) +374
40 €] J.BUFFETT M. MCBRIOE Trip Around The Sun /RCA/Mailboar) 934 263 253  +52 34759 16298 2 37110 | KENNY CHESNEY The Waman With You B/ +365
45 ) REBAMCENTIRE He Gets That From Me /MCA/ 865 376 288 +127 26935 15795 2 5011 ::';: g;‘:r:s" ;’dgf‘;'iys’i’k”;”l”m " ";’gg
o
€D LEANN RIMES Nothin' ‘Bout Love Makes Sense /Asylam/Curb 864 570 284 +182 24821 14219 1 41136 | GReveHENWILSON Here For The Party aic 4292
38 @ TRENT WILLMON Dixie Rose Deluxe’s... [Columbia) 827 48 n +7 17953 1524 4 53{2| TOBY KEITH Stays In Mexico /Drzamiorks/ +269
37 40 MARKCHESNUTT TheLord Loves The Drinkin' Man fVivaton) 822 33 320 A7 17319 1182 8  40i1 | BLAKESHELTON Some Beach (Wamer Sros) +260
41 @ JENKINS Getaway Car (Capital 703 98 242 +29 16968 2583 3 433 | SEORGESTRAIT IHate Everything MC4) B
@ TIMMCGRAW Back When [Curt 690 424 203 +136 21764 11373 1 63
46 @ CcLEDUST. JUDD ILove NASCAR fKach) 669 213 244 466 16588 3976 2 1/0
@ TRAVIS TRITT lJOHN MELLENCAMP What Say You (Columtia) 603 373 188 +113 17254 7155 1 3820
43 @ CLINT BLACK My Imagination (Equity Music Groug] 524 10 218 +6 11896 A7 7 3500 Bre a ke rs
48 (@ L0S LONELY BOYS Heaven (0npic/ 507 17 166 1 15242 72 3 10h '
49 @) CATHERINE BRITT The Upside Of Being Down /264 476 70 208 +39 10085 2334 2 407 TRICK PONY
39 48 TRACY LAWRENCE It's All How You Look At It (DreamWorks) 457 252 218 -112 12601 5952 10  32i0 The Bride (Asylum/Curb)
42 49 DIAMOND RIO Can't You Tell (Arista/ 433 127 164 70 11818 -1625 3 20/ 2 Adds ® Moves 30-28
47 50 TRENT WILLMON The Good Life (Columbia/ N5 2 58 2 15467 320 5 00
- - Songs ranked by total plays
113 Country reporters. Monitored airplay data Supplied by Mediabase R ,a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 8/22-8/28. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger i . s
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of Detailed station playhsts for all R&R
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points reporiers are available on the web at
lists the songs with the greatest week-to-week increases in total points.Station Weight = AGH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average di d
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with w-
permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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COUNTRY TOP 50 INDICATOR ___

o September 3, 2004

&
L (Tng

VEK W ARMST TMLE LABELS) o s s s me e 'S W | Most Added”
3 @ TERRICLARK Girls Lie Too Mercury) 5605 341 4330 +254 133393 9410 20 1131 .
www.rrindicator.com
2 @ KEITHURBAN Days Go By (Capital 5501 212 4313 +183 134094 4861 11 113(0 | st vme wea® ADDS
1 3 TIMMCGRAW Live Like You Were Dying (Curt/ 5352 362 4047 315 129754 7338 15 108/0| KENNY CHESNEY The Woman With You (BNA/ 36
7 @ ALAN JACKSON Too Much OF A Good Thing Is A Good Thing (drist/ 4921 284 3782 +231 116896 8088 12 113jo| J- BUFFETT fIM. MCBRIDE Trip Around The Sun (RCA/Maiioat) 19
6 @ ANDYGRIGGS She Thinks She Needs Me (RCA/ 4912 274 3827 +208 116476 7585 26 111/0 5::: ':::(mf m'::ﬂ?i?;’:' ,i'}j'"”.cr,;%w ::
9 o SARA EVANS Suds In The Bucket (ACA/ 4638 348 3584 +267 108366 8335 19 112/0| TRAVIS TRITT flJOHN MELLENCAMP What Say You (Columbia) 14
10 € GRETCHEN WILSON Here For The Party (Epic) 4498 379 3518 +306 106081 9575 12 111j0 | P-GREEN Don't Break My Heart Again tinveralifepuctiicMervyy/ 11
5 8 BRADPAISLEY fIALISON KRAUSS Whiskey Lultaby (Arista) 4903 650 3393 512 107676 -15041 24 1040 ;ﬁt’:’:‘mﬁﬁ;héﬁmw Makes Sense (dsylom/Curt) 'g
11 €D GEDRGE STRAIT  Hate Everything MCA) 4201 157 3260 +128 98646 4318 9 11110 | EMERSON DRIVE November Creamifurks) 8
15 D TOBY KEITH Stays InMexico Dreamiorks) 3514 290 2717 +204 82339 5678 5 1121
13 @ RASCAL FLATTS Fesls Like Today (Lyric Street) 3473 120 2680 493 82253 2122 12 1120
14 (D BROOKS & DUNN Thar's What It's AUl About Arista) 360 195 2669 +142 82517 4209 10 108/3
8 13 JOSHGRACIN | Want To Live (Lyric Street} 3371 -1001 2508 762  B3060 .24397 25 970
12 14 BIG&RICH Save A Horse, Ride A Cowboy (Warner Bros.) 3305 109 2594 99 78144 2822 18 1000
17 JOE NICHOLS If Nobody Believed In You (Univarsal South) 3202 104 2573 +85 75555 2740 24 101)2
16 () TRACE ADKINS Rough & Ready (Capitol 3200 59 2430 +42 76322 2143 22 10612
18 @ PHILVASSAR In A Real Love Arista) 3095 137 2386 +122 74362 3013 18 10712
20 (@ GARY ALLAN Nothing On But The Radio (MCA) 2895 302 2243 +238 67419 8048 12 109/
19 @ JULIE ROBERTS Break Down Here (Mercury/ 2637 29 2062 +8 61083 55 27 99/t
21 €D JIMMY WAYNE You Are (DreamWorks) 2588 104 2000 +87 60228 2582 24 982| JUSOST
23 @@ LONESTAR Mr.Mom (BV4) 2529 449 1946 4331 60200 uieeo 8 1082 Jycreased Points
22 @D DIERKS BENTLEY How Am| Doin’ (Capitol 2457 189 1925 +145 56458 4293 17 Q7N oA
24 @D SHEDAISY Come Home Soon (Lyric Street 1971 226 1526 +188 45095 5428 9 100/5| ATSTUME LR ——
27 @ BLAKE SHELTON Some Beach (Wamsr Bros.) 1580 354 1232 +282 36859 8737 5 88/ | KENNY CHESNEV The Woman With You BN/ +700
25 € MONTGOMERY GENTRY You Do Your Thing (Columbia) 1568 190 1226 +143 37047 4461 8  86/5 m:m: x:l's‘:;' f::’m The Paty G ::;:
26 @ DARRYL WORLEY Awful, Beautifut Life (DreamWorks/ 1545 251 1240 +215 34584 5765 9 8721 BLAKE SHELTON Some Beach (Warner Bros.) +354
28 €D BLUECOUNTY That's Cool /sylum/Curty 172 96 958 +B2 26345 2343 14  G9/5| SARAEVANS SudsinThe Bucket (7C4/ +348
43 €D KENNY CHESNEY The Woman With You BN/ 1089 700 912 4599 23259 15405 2 71j36 ;i"‘"“{':ll::'"‘ miL: J:‘:m/”;:e”g’: o A :::;
29 @ CRAIG MDRGAN Look At Us (88R/ 1077 13 816 +9 25512 353 20 570 A JACKSON Too Much Of A Good Thing ls A Good Thing (drsta)  +294
31 € TRICKPONY The Bride (Asylum/Curt) 1031 87 818 463 23743 2465 10  67/3 | TOBY KEITH Stays InMexico (Dreamiorks) +290
32 €9 STEVEHOLY Put Your Best Dress On (Curt/ 852 35 671 +42 21148 883 14 52 | ANDYGRIGES She Thinks She Needs Me (AC4) g2
33 €D RESTLESS HEART Feel My Way To You fKoch/ 80 85 656 +64 20114 1976 8  48)2
36 €D SUGARLAND BabyGin Wercury) 755 122 602 +B9 14513 2878 7  49/9
35 €0 MARK CHESNUTT The Lord Loves The Drinkin’ Man (Vivaton) 680 46 570 +52 14857 1108 9 536
38 €D EMERSONDRIVE November (DreamWorks/ 614 135 484 +100 14576 3617 3  48/8
37 €D CLAYWALKER Jesus Was A Country Boy (RCA/ 596 81 476 +58 13216 2210 7 4456
45 €] J.BUFFETT fiM. MCBRIDE Trip Around The Sun (ACA/Mailiosy 594 237 474 +201 14735 6632 2 5119
42 €D REBA MCENTIRE He Gets That FromMe MCA/ 554 160 475 +142 11984 4006 2 50/16
41 €D KATRINA ELAM No End In Sight (Universal South/ 500 105 426 +86 10427 2467 6 415
46  (I) PAT GREEN Don't Break My Heart Again (UniversaliRepublic/Mercury) 495 141 420 +124 9605 2750 2 37|11
39 @ DIAMOND RID Can't You Tell (Arista) 72 1 38 13 10681 1 5 M| Ao
40 (D KEITHBRYANT Ridin’ With The Legend (Lofton Creek) 63 11 380 45 w95 9 62| pereased Plays
48 (P CATHERINE BRITT The Upside Of Being Down (ACA/ 380 78 292 +55 8640 1944 3 294 et o
44 (D NOTORIOUS CHERRY BOMBS It's Hard To Kiss... Universal South) 375 13 320 +2 8047 202 7  18]1 | AATIST TIE wBELS) INCREASE
49 (P TRENT WILLMON Dixie Rose Deluxe's... (Columbial 339 48 21 +26 8022 1230 3 26f2| KENNY CHESNEY The Woman With You (BN4/ +599
47 @ JENKINS Getaway Car (Capital 3 B B +15 MM 05 3 20| NS x:lm :fe':’e’”m — :::;
@) LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylun/Curt/ 228 154 185 +124 5328 3758 1 17110 B sKE SHELTON Some Beach (Warer Bras) w282
@ J0EDIFFIE I1f | Could Only Bring You Back (B84 203 63 178 +52 4652 1488 1  19/2| SARAEVANS Suds In The Bucket (ACA/ +267
@ J0SH GRACIN Nothin' To Lose (i Street) 01 129 158 +113 4213 2423 1 1914 ;"‘"‘ﬂm“ ﬁi“;“e;:mfwd » *:::
€ KEVIN FOWLER fin't Drinkin’ Anymore (Equity Music Groug) 195 48 154 +23 4124 1089 1 8 Akxcxsun To:tMlgOf AGoodeTriag“I]s/:,GoodT}ilg st Im
113 Country reporters. Songs ranked %tgtg(l)zl;);z i'gg;:e?:igmy week of Sunday 8/22 - Saturday 8/28. :ﬁ:m-n\:g;l?Mﬁmkngixnuf;fmwmd ::‘I]:

L )

£l UDDATE  GOING FOR ADDS
ELECTRONIC PROMOTION KITS
_A FOR MORE INFORMATION CONTACT: GABRIELLE GRAF (615) 244-8822 x14
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} 2 COUNTRY CALLOUT AMERICA. sy @Bullseye _ 39

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 3, 2004
Callout Americae song selection is based on the top 35 tities from the R&R Country chart for the airplay week of August 25-31.

TOTAL
ARTIST Title Label) LKEALOT  POSTVE  NEUTRAL  FAMILARTY DSk supn | CALLOUT AMERICAe
BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby /Arista/ 47.8% 76.8% 13.0% 97.5% 5.3% 2.5% H OT SCORES
TIM MCGRAW Live Like You Were Dying (Curt) 43.3% 79.0% 12.8% 98.3% 5.3% 1.3%
ANDY GRIGGS She Thinks She Needs Me /C4/ 425% 79.0% 16.0% 99.5% 3.3% 1.3% stard of the Week: Sledge
BIG & RICH Save A Horse, Ride A Cowboy /Warner Bros.) 39.5% 61.0% 17.3% 96.8% 9.8% 8.8% Qutsffﬂ" :{; ”'ltthtkt-'hDP )’Telb “}iw"';omlﬂl:
JOE NICHOLS If Nobody Believed In You (Universal South) 36.0%  720% 18.5% 96.5% 50%  1.0% {i’cy,;’s‘l’f:wf: Po‘,’f;fmfc';:j e Do"y‘;u
ALAN JACKSON Too Much Of A Good Thing Is A Good Thing /Arista/ 34.8% 72.3% 15.5% 95.8% 6.3% 1.8% agree with the slilemenl:o"lt's CIJK folr en
anA tertainers to speak out about politicat can-
TERRI CLARK Girls Lie Too /Mercury) 33.0% 69.3% 18.8% 97.5% 10% 2.5% didates during a live concert perfor-
GARY ALLAN Nothing On But The Radio /MC4/ 31.0% 71.3% 16.5% 94.5% 50% 1.8% mance”?
P Total
GRETCHEN WILSON Here For The Party (£pic/ 30.8% 63.8% 19.0% 95.5% 9.8% 3.0% No, artists should not use their celebrity to
PHIL VASSAR In A Real Love /Arista) 30.0% 69.5% 19.8% 94.8% 2.8% 2.8% publicly supporta political candidate: 69%
SARA EVANS Suds In The Bucket (RC4/ 290%  68.0% 16.8% 93.8% 65%  2.5% go"""gly diagto e
mewhat disagree: 12%
JULIE ROBERTS Break Down Here (Mercury/ 21.0% 63.8% 22.5% 96.0% 8.3% 1.5% On the fence: 20%
KEITH URBAN Days Go By Capitoll 25.3% £3.5% 20.3% 91.8% 15% 0.5% x‘:gﬁm;ﬁ
GEORGE STRAIT | Hate Everything /MCA4/ 24.0% 60.8% 25.0% 94.0% 5.8% 25% Pl
JIMMY WAYNE You Are (OreamWorks)/ 3.3%  56.8% 243% 92.0% 85%  2.5% | Noartisisshould notuse their celebrity to
K publicly support a political candidate: 69%
TRACE ADKINS Rough & Ready /Capitol) 23.0% 50.0% 21.8% 92.3% 12.8% 1.8% Strongly disagree: 48%
TRAVIS TRITT The Girl's Gone Wild (Columbia) 19.0% 47.8% 5.5% 92.0% 143% 45% (5)°n"‘;w :‘a‘ dis;zi;“‘ 10%
e fence: o
DIERKS BENTLEY How Am | Doin’ (Capitol) 17.0% 50.0% 28.0% 87.8% 1.3% 2.5% Somewhat agree: 8%
BROOKS & DUNN That's What It's All About /Arista/ 16.3% 52.0% 26.0% 84.8% 4.8% 2.0% i‘zmngl)’ agree: 12%
BLAKE SHELTON Some Beach /Warner Bros.) 15.0% 44.8% 18.5% 69.5% 5.0% 1.3% No, artists should not use their celebrity to
TOBY KEITH Stays In Mexico [DreamWorks) 15.0% 50.5% 28.0% 86.5% 8.0% 20% spubliclly sdu_pport a 5po‘}itical candidate: 68%
BLUE COUNTY That's Cool (Asylum/Cur) 133%  48.0%  325%  B7.0% 48%  18% S;':"Li,{‘a,'zg;ﬁ‘{;%
CRAIG MORGAN Look At Us /BBR) 12.5% 41.5% 28.0% 82.5% 6.0% 1.0% On the fence: 15%
. Somewhat agree: 17%
SHEDAISY Come Home Soon /Lyric Street/ 11.5% 38.0% 19.8% 72.0% 11.0% 3.3% Strongly agree: 4%
CLAY WALKER Jesus Was A Country Boy /RCA/ 11.5% 42.3% 26.0% 78.0% 1.3% 2.5% Male
N q No, artists should not use their celebrity to
MONTGOMERY GENTRY You Do Your Thing {Columbia) 11.5% 39.5% 23.0% 71.5% 11.5% 35% publicly supporta political candidate: 68%
RASCAL FLATTS Feels Like Today fLyric Street) 11.5% 41.3% 32.8% 878% . 123% 1.5% Strongly disagree: 40%
LONESTAR Mr. Mom (BNA/ 113%  388%  228% 74.3% 93%  35% g’n"‘;:':‘:;c‘:!sg;f’ 1%
TRICK PONY The Bride (Asylum/Curb) 9.8% 33.3% 28.8% 79.5% 38% 3.8% Somewhat agree: 10%
DARRYL WORLEY Awful, Beautiful Life [DreamWorks) 9.5% 33.8% 22.3% 66.8% 8.8% 2.0% i::";ﬂy agree: 9%
PAT GREEN Don’t Break My Heart Again (UniversaiRepwbiic/Marcury/ 9.5% 37.5% 17.5% 62.5% 50% 2.5% No, artists should not use their celebrity to
KATRINA ELAM No End In Sight Universal South) 90%  383%  260%  74.0% 90%  0.8% | Publicy supporta poltcal candidate: 0%
SUGARLAND Baby Girl (Mercury) 80%  255%  285%  660%  O5%  25% | somevhatdingee 9%
STEVE HOLY Put Your Best Dress On {Curb/ 8.0% 37.8% 28.0% 76.8% 8.0% 3.0% go“ the ﬂ‘-‘ei 16%9“/
mew! aj Y
RESTLESS HEART Feel My Way To You (Koch/ 6.3% 31.5% 26.3% 67.3% 8.0% 1.5% Strongly ag,fsio%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact it's One Of My
Favorites b) | Like It c) It's Okay..Just So-So d) | Don't Like It &) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country airplay
chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3" each in
the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Buliseye. NORTHEAST:
Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS.
MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI Ft Wayne, IN, Rocktord IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA,
San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, i pok WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..
Why Tim McGraw didn't show
y - - -
at his movie premiere.
Lia knows. She has a direct line to Country's biggest artists.

| A Lia brings your station the stars, their music, and their lives.

800.426.9082

LN -NE-H Lia brings your station the Stars
jonesradio.com Monday-Saturday, Seven to Midnight.
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4 ~ ~N
. America’s Best Testing Country Songs
ﬁ[ﬂ”’gM[[s[ﬂ oom 12 + For The Week Ending 9/3/04 RR COUNTRY TOP 30 PQWE“'ED
> CANAD. MEDIABASE
Per. W M
Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 WEK WS ARTIST TITLE LABEL(S) WL ke WEEKSON  TOTAL
TIM MCGRAW Live Like You Were Dying {Curty 445 444 99% 23% 447 444 449 1 @  TIMMCGRAW Live Like You Were Dying {Curby 608 +7 13 10/0
GARY ALLAN Nothing Dn But The Radio /MC4/ 425 417 83% % 424 437 417 3 ©  TERRI CLARK Gifs Lie Too tMercury) 593 +20 18 1000
KEITH URBAN Days Go By (Capital) 418 424 96% 13% 418 430 4.09 © # KETH URBAN Days 6o By (Capito) 585  +28 9 8i0
BILLY CURRINGTON | Got A Feelin’ (Mercury) 418 413 94% 18% 419 427 443 2 4 KENNY CHESNEY | Go Back (BM4/ 543 35 15 1100
KENNY CHESNEY | Go Back (BV4/ 417 420 9%% 25% 416 417 415 8 ©  SARAEVANS Sudsin The Bucket /AC4) 501  +76 1 100
SARA EVANS Suds In The Bucket /2C4) 417 420 96% 17% 497 403 4% 7 ©  ALAN JACKSON Too Much Df A Good Thing... fArista) 499  +38 10 1000
BRAD PAISLEY f/ALISON KRAUSS Whiskey Luaby Arist) 4.16 433  98% 28% 414 414 415 6 €  GRETCHEN WILSON Here For TheParty nic) 495 415 7 b}
ANDY GRIGGS She Thinks She Needs Me (RC4) 416 419 97% 16% 414 425 405 5 8 % CAROLYN DAWN JOHNSON Die Of A... (Arista) 462 -24 16 1100
GEORGE STRAIT | Hate Everything MC4/ 410 413 91% 13% 413 410 416 10 )+ DOCWALKER North Dakota Boy fien fusciiiiusad 487 427 2 %
JOSH GRACIN | Want To Live fLyric Streat/ 408 413 95% 22% 406 416 399 13 )  JOSH GRACIN | Want To Live (Lyric Street) 414 +14 12 50
TRACE ADKINS Rough & Ready (Capitol 407 405 93% 16% 413 413 413 12 11 % JASON MCCOY | Fral A Sin_. (e FradUnieal 413 -3 15 90
OIERKS BENTLEY How Am | Doin’ (Capita] 407 408 81% 12% 404 400 407 n 12 BIG&RICH Save A Horse, Ride A Cowboy (Wamer Bros) 413 4 10 6/0
TERRI CLARK Girls Lie Too (Mercury) 404 405 98% 28% 405 393 443 %17 (B  GEORGE STRAIT I Hate Everything /MCA/ 390 +28 710
JIMMY WAYNE You Are (DreamWorks/ 404 393 76% 12% 400 415 382 9 14 B.PAISLEY f/A. KRAUSS Whiskey Lullaby /Arista/) 384 4 19 1000
PHIL VASSAR in A Real Love fArista/ 403 401 87% 15% 401 412 393 16 ®  BROOKS & DUNN That's Whatit's All About /Arista/ 374 +7 ] 70
BROOKS & DUNN That's What It's All About Arista) 402 4.01 86% 12% 404 405 4.03 15 16 GORD BAMFORD Heroes findependent) 373 b 10 40
JOE NICHOLS If Nobody Believed In You Universa/ South) 401 419 93% 20% 407 417 400 18 17 DERIC RUTTAN | Saved Everything (Zyric Strest/ 358 4 ¥ "%
MARTINA MCBRIOE How Far (RC4) 399 406 96% 26% 402 407 3.98 2 @  LONESTAR Mr.Mom B14) 352 +37 3 9
DARRYL WORLEY Awful, Beautiful Life (reamWorks) 396 - 47% 4% 401 417 319, 19 @  USABROKOP Wikifiower dsyitmorty 3507, +15 1 8i0
LONESTAR Mr. Mom /BN4/ 385 - 61% 9% 396 405 390 14 20 PAULBRANDT Leavin’ (Ruprise/ 320 64 14 9j0
JULIE ROBERTS Break Down Hese (Mercury) 392 379 90% 24% 38 383 3.86 25 @  GARY ALLAN Nathing On But The Radio MCA) 291 +26 4 50
GRETCHEN WILSON Here For The Party (Epic/ 390 399 96% 28% 397 377 AN 26 @ % GIL GRAND Never Comin’ Down (Spin/ 283 +21 3 61
BLUE COUNTY That's Cool fAsylumyCurty 380 - 46% 6% 384 409 369 Bl i@  ANDY GRIGES Sha Thinks She Neats Ma (904) 762 +B 5 L1
AMY DALLEY Men Oon't Change /Curty 389 395 83% 17% 392 382 388 22 24 & WILKINSONS Little Girl (Open Road/Universal) 218 6 3 610
SHEDAISY Come Home Soon (Lyri Street 389 390 64% 10% 388 387 388 “BF"1D  RASCALFLATTS Feslslive Today yricStree) 274 415 & 61
ALAN JACKSON Too Much Df A Good Thing Is... fArista) 3.87 397 93% 20% 399 398 400 @  PHILVASSAR In A Real Love (Arista/ 258 +65 1 51
RASCAL FLATTS Feels Like Today Zyric Street) 386 384 87% 20% 379 389 373 28 €5 TOBY KEITH Stays 1n Masica [mam ks b1 | 7 m
TOBY KEITH Stays In Mexico (DreamWorks/ 380 368 84% 17% 387 382 390 €D % SEAN HOGAN Catalina Sunrise (Barnstorm) 248  +44 1 610
TRAVIS TRITT The Girl's Gone Wild (Columbia) 379 387 88% 17% 383 366 395 24 29 @ BILLY CURRINGTON | Got A Feelin’ (Mercury) 231 40 1 8i0
Totalsampe sieis 46 respondents. Totalaverage tavorability estimate are based on ascaeof 1-5. (1=l vry much, 5= e very 29 30 REBAMCENTIRE Somebody MCA) 2T N N 810
much). Total familiarity represents the percentage of who recognized the song. Tolal bum represents the aumber of 20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based Songs ranked by total plays for the airplay week of 8/22-8/28. Bullets appear on songs gaining plays or remaining flat from
on persons 12+. Persons are screenad via the Internet. Once passed, they can take the music test based on the format/music preference. previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
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Keys To Attracting 18-34s
Continued from Page 35

direct format competition from KBOB. “We came
to the realization that for us to win and, ultimate-
ly, survive, we had to start winning 25-34, espe-
cially 25-34 women,” he says. “If we lost that cell,
we lost the fight.

“We now fight in that demo with our own
CHR/Pop KDWB and our Triple AKTCZ. Ithas
been great for our market, because we all play
strongly to 1849 women, which a lot of business
is based on.”

Swedberg is another PD who notes that new
music has played a large part in his station’s young-
demo success. “Today’s new music may well be
more palatable to 18-34s,” he says. “We relied ona
lot of the same artists during the late ‘90s and early
‘00s, and ! think the young audience knew who
they were and said, ‘OK, I know that artist, what
else ya got?” And we didn't have much.

“But now we have Kenny Chesney, Toby
Keith, Keith Urban, Rascal Flatts — all superstar-
level artists who perform well among younger
demos. And, of course, acts like Gretchen Wil-
son and Big & Rich are very well liked 18-34.

“Since playlists are tight, programmers have
had to decide between an average record by an
aging '80s-"90s-era superstar and an active record
like ‘Redneck Woman’ or ‘Save a Horse." No
slam here, but I have plenty of Strait in my li-
brary, and unless George gives us a spectacular
song — like the current one — acts like him have
to compete against their own gold. No matter

“If you want 18-34s, you have to step out and find for
yourself the music that moves that needle. We actively
seek new music that we think people will like and get

behind it in a big way.”
Dave Kelly

what anyone says, this format has always —al-
ways — been about exposing new acts and look-
ing for the next big thing.

“Throughout the ‘70s, ‘80s and "90s we al-
ways made a point of showing off new artists.
The audience expects it from us. We probably
took it a little too far in the mid-"90s and have
made corrections. But you still have to look for
the edge. We don’t play as many new acts as we
once did, but when we do play a new act, we go
after it hard. If you have acts that people are su-
per-passionate enough to call for or to goout and
buy, that has to be worth something.”

Sound Young

While it's great to have a veteran airstaff who
inspire trust and whose tenure provides comfort
to listeners, an aging staff can be an impediment
to attracting younger demos. “Our morning
show, Donna, Hines & Muss [Donna Valentine,

John Hines and Mike Mussman), has been re-
done at least five times,” says Swedberg.

“We keep adding new, young people to our
longtime host John Hines. I want at least one of
the group to be in the 18-34 demo, because I
think everyone, no matter their age, wants to feel
younger. We still target 35-50 with the show’s
content, but it occasionally creeps younger,
which is fine with me.

“The jocks on the station sound young even if
they aren’tall that young. We don’t want to be for-
matted like a sleepy Lite AC; we'd rather be a Hot
AC or Top 40 that plays country. We contest heavi-
ly, we love to have artists on the air, and we have
gold-based and alt-country shows on the weekend.

“Many Country stations pulled a lot of the
edginess off in an effort to create ultralong TSL.
I'still think that you have to give people reasons
to love and vote for you. If you aren't doing any-
thing interesting, that’s a tough assignment.”

www americanradiohistorvy com

Continuing on our philosophical bent, I ask
Swedberg his thoughts on the question I posed
to open this series last week: “Is this the begin-
ning of a trend?” “I hope so, but I don’t know,”
he replies. “If we continue to support younger
acts, we have a shot.

“We have a lot of great acts to choose from,
butmy worry is that we will fall to have the same
focus that the format has shown with Gretchen
and Big & Rich. Gretchen was a revolution — a
song from an unknown artist that made it to
power rotation before almost anyone had signif-
icant callout for it.

“It’s the way CHR has always worked. Find
something you believe in, get enough plays to
find out if it's a real hit, and if it is, chase it hard.
If it turns out not to be a hit, cool. Dump out of
itand move on to another song you believe in.

“This is not the way we, as a format, have
programmed in the late "90s and early "00s. We'd
be better off 18-34 and 25-54 if we did. Dump
the stuff that doesn’t sell or call out, apologize
to the label rep who really needs that top 15 —
or whatever rank divisible by five that they can
achieve by begging, cajoling or buying — and
move on.

“We didn'thandle the prosperity that the last
surge gave us very well. If this is a trend, and I
hope it is, I hope we can be smarter this time.
Don't overreact and play everything, which
turns listeners off. But take a shot, believe in
what you hear, test it to see if you were right,
and deal with those results realistically.”
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& Y LAY
3 ATORDKS CHERRY BMES
KNUE/Tyler, TX
OM/PD: Dave Ashcratt
Ho Aass.

WFRG/Utica, NY

| OWPD: Tom Jacobsen
17 SUGARLAND

KJUGNisalia, CA
POMO: Qave Daniels
No Ads

WIRKAW. Palm Beach, FL*
PD: Mitch Mahan

M. JR Jackson
NCENTRE

ORAG
TRAVIS TRITT LOHN MELLENCANP
WARRER BROTHERS

WACO/MWaco, TX

WMZ0/Washington, 0C*

OM: Jeft Wyatt

| TGt

{

wOVK/Wheelmg_
PDM mEIIm\I

KLURMWichita Falls, TX
OMA‘ZD' Brent Wamer

| KFDIWichita, KS*
| OM/PD: Bevertee Brannigan

| KZSN/Wichila, KS* |
| PD:Chuck Geiger

O Pat Woyer ‘

et
3 b
1 T TAIT LOvei e
OUSTY DRAKE
AT GREER
R
RS

‘ WGGY/Wilkes Barre. PA*
PO: Mike Krinik

| mo:
Mlnu%rgw,ﬂwy

17 KERSY MARVICK
:VA’(UJ;REM

2 GRACH
Ay RUFETT AARTINA MCBRDE
STV DRAKE

WW0Q/Wilmington, NC
OM: Perry Stone
PD. Paul Johnson

- L APOMDSTANENS e
WTHU/Terre Haute, IN KX0D/Yakima, WA
OM/PO: Bamry Kent PD: Dewey Boynton
MD: Ma APD/MD: Joel Baker
i o
OB :;’" BT AT Y FFETT LMARTINA MCBRDE
WIBW/Topeka, KS :{)%Nom. PA
OM: Ed 0'Donnell : Brad Austin
PD: Rich Bowers '} At
APUQD Steshanie Lynn i d—
1% A it comuuinone | & FLEAS ok

| e
WTCM/Traverse City, MI )
PD: Jack 0'Malley WOXK/Youngstown, OH
ROMORETST | 100 Dy
H BRADPAREY MD: Burton Lee
13 KEMH BRVAST b

powerep[:1

MEDIABASE

*Monitored Reporters
226 Total Reporters
113 Total Monitored

113 Total Indicator

Did Not Report,

KIXQ/Joplin, MO
KRRV/Alexandria, LA
WDEZ/Wausau,
WGSQ/Cookeville, TN
WKOA/Lafayette, IN

WPAP/Panama

WPSK/Blacksburg, VA

WXTA/Erie, PA

Playlist Frozen (8):

wi

City, FL
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The New AC Radio

Nota background format anymore

Clear Channel’s WALK/Nassau-Suffolk went from
a 6.8 to a 6.9 in the spring 2004 book, making it No. 1
in the market 12+ and with women 25-54 for six books
in a row. Not bad for a station whose format is “so back-
ground.” But wait a second: WALK PD Rob Miller says
that AC is not so background anymore. Miller has a re-
freshing outlook on the format, and this week he tells
us how he’s shaking things up in New York with great

success.

R&R: Describe your programming
philosophy of taking AC, which has his-
torically been a background format, and
bringing it to the foreground.

RM: Think back to
when you started your
career in radio. You al-
ways wanted to program |
astation that was exciting |
and compelling, a station
that would generate talk
all around your market.
You'd listen to Top 40 sta-
tions and marvel at how
incredible they sounded
— hot music, great contests and
really cool-sounding jocks.

These stations jumped out of the
radio and made your heart race with
every segue. The listeners always
sounded so enthusiastic when the
jocks put them on the air. You
couldn’t wait for the day when
you'd be PD of a station that sound-
ed that awesome. Then you gota job
programming an AC station. Not
exactly a hip and happening preset
on the radio, right? Wrong.

Years ago, Adult Contemporary
was pigeonholed as a background
format, one that played long sets of
music with less talk and had person-
alities who basically read liner cards,
unobtrusive imaging and minimal
promotional activity.

There are AC stations that remain
true to all or a few of these charac-
teristics and are very successful.
However, there are many that are
still following this blueprint that are
not getting great Arbitron resuits.
They are being beat in their markets
by other adult stations that have
kicked it up a notch or by the Top
40 station, which is fun to listen to.

Some PDs underestimate the po-
tential this format has. We can be the
No. 1 at-work station and be a wom-
an’s favorite station. A 35-44-year-
old woman in today’s society is dif-
ferent from her counterpart of 10
years ago. She is much more in tune
with pop culture, and she makes

Rob Miller

more of a concerted effort to look
good and feel good and to stay hip
and feel young, If your station can’t
help her do that, you are already a
step behind the competi-
tion.

R&R: How has WALK
| evolved into this new kind of
AC?

RM:T'vebeenat WALK,
a heritage station that has
been very successful, for
the past 15 years. In that
time we've evolved from
a station that once had
Christopher Cross and
Air Supply cuts in its library to one
that plays a lot of core AC artists like
Elton John and Phil Collins along-
side contemporary adult-friendly
groups like Maroon 5 and Hooba-
stank.

Over my last three years as PD
T've helped the station evolve to be
more foreground. Evolution s a key
component of success in any radio
format. There are so many different
stations available to your listeners,
and since AC doesn’t tend to be the
top-of-mind format in a market, you
need to work extra hard to make
your station stand out.

R&R: How will programmers know
if this strategy is right for their AC?

RM: Takea day and listen to your
radio station. Does it sound excit-
ing? Is your moming show filled
with topics that a woman would be
interested in? Is there something on
that show that would make listen-
ers talk about your station when
they get to work? How about your
music? Does it have a nice flow that
isn’t too sleepy or too square?

Remember, the huge at-work au-
dience that you are trying to attract
represents many different age
groups. You want your music hour
to be a snapshot of the station, one
that will not only keep your older
P1s happy, but will be also be entic-
ing to those being held hostage in
the office by your format: younger

listeners, who will be entering your
demo soon encugh.

When adding new music, look
outside the AC chart. See what
songs the Top 40 stations in your
market are playing that are poten-
tial crossover songs. Top 40 stations,
with their high rotations, are able to
make a song familiar much quicker,
and they do a great job of warming
up potential hits for our format.

WALK was cne of the first main-
stream ACs to play Santana’s “Why
Don’t You and 1” and 3 Doors
Down’s “Here Without You.” They
wound up being huge-testing songs
for us, and they aren’t traditional,
mainstream, AC-sounding songs.
Mixing in titles like these with our
core artists has freshened the station
and kept us very contemporary-
sounding. To break out of the back-
ground mold, you can be a little
more aggressive. The key is not to
compromise the overall sound of the
station.

“You want your
music hour to not
only keep your older
P1s happy, but also
to be enticing to
those heing held
hostage in the office
by your format.”

R&R: You spoke about updating the

music. What about the station’s on-air
?

RM: You have to ask yourself,
“How does the imaging sound on
the station?” Is your creative servic-
es director still using the laser
sound-effects library you got back in
19867 If so, it might be a good time
to get a new package. Does the voice
talent sound like they are ready to
take a nap?

The imaging on your station can
mean the difference between being a
background or a foreground station.
If you want your listeners to be ex-
cited, the voice talent needs to sound

iy

Berman.

BORDERLINE GROUPIES Pictured here are (I-1) R&R's Julie Gidiow,
Duran Duran’s Nick Rhodes and R&R’s Kevin Carter, Julie Kertes and Keith

pumped about what they are selling
foryou. Make sure the imaging piec-
es have momentum. If you sound
upbeat and fun, it’s not a bad thing,

In addition, you need to evaluate
your jocks. Are they relating to the
audience, or are they losing points
with your listeners because they
sound out of touch when introduc-
ing new music or because they un-
derestimate the hipness of the wom-
en listening to your station?

Many of your listeners have kids
who have done a great job of keep-
ing their parents educated about
what's hot today in the music world,
on TV and in fashion. It's not un-
common today to see a 40-year-oid
mom standing next to her 14-year-
old daughter at a concert, both
dressed similarly and singing the
words to every song.

R&R: How does this new approach
to AC programming affect they way you
execute your promotions?

RM: Two areas where AC can be
improved are contesting and pro-
motions. It’s true that a small per-
centage of your audience actually
participates in contesting, but by
creating the perception that your
station is the one that gives you a
chance to win once-in-a-lifetime
prizes, you make yourself appealing
to listeners of different ages.

You have to pick and choose and
do the right promotions and con-
tests. There’s no reason why a Top
40 station should be the only one in
your market with the tickets to the
hottest concert, the coolest car to
give away or the best promotion for
the spring book.

WALK did a summer promotion
that started in May that we called
"Big Tickets, Big Bucks anda BMW.”
It was an appointment-listening
promotion where we called out lis-
teners’ names at 9am, 11am, 1lpm
and 4pm. If the listener called back
within 30 minutes, they won tickets
to a hot summer concert and quali-
fied to win a 2004 BMW Z4 Road-
ster with $5,000 in the glove com-
partment — plus, we installed a
brand-new driveway at their home
on which to park their new car. The
prize value was close to $90,000, and
everyone on Long Island wanted to
win. It generated a lot of talk about

www americanradiohistorvy com

the station, and that was incredibly
valuable.

Having an active promotion de-
partment on the streets is equally
important. Most AC stations do a
few sales appearances and remotes.
Big mistake. Just like you need to be
foreground in your on-air presenta-
tion, you should have your street

“Since AC doesn’t
tend to be the top-of-
mind formatin a
market, you need to
work extra hard to
make your station
stand out.”

team out every weekend. Pick the
biggest events that your audience
might attend, show up, and get your
call letters out in front of them. You
need to have a ruthless promotion
strategy, much like that of a Top 40
or Rock station, to get noticed.

R&R: How can the format move in
this new direction?

RM: We need more AC program-
mers to think outside the box. Don’t
be satisfied with the way it's always
been. Because of your format, you
need tostay in the background. Your
listeners aren’t in the background.
Many women are looking for a sta-
tion that plays their favorite songs
but that is also upbeat and fun. A
station that keeps them going as
they cart the kids from soccer prac-
tice to the mall is what they are look-
ing for.

1t's the dawning of a new day in
our format. A station that can
emerge from the background with
a good product will reap the ratings
benefits. And the ones that choose
to remain in the background with
their laser production library from
1986 may very well be left in the
dust.
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WK W ARTST TILE LABEL(S) T PLATS AJ%‘;‘@%E “Har M | Most Added” ,
]
1 n FIVE FOR FIGHTING 100 Years (Aware/Columbia) 2079 +46 199305 35 110/0 www.rradds.com |
3 e MARTINA MCBRIDE This One’s For The Girls (ACA) 2001 +70 186155 33 109/0
4 € SHERYLCROW The First Cuts The Deepest (A&lnterscope) 1881 423 168176 47 10510 | oo o
. LR b p ELTON JOHN Answer In The Sky (Universal a
2 4 DIDO White Flag {Arista/AMG) 1815 169 169025 a7 100/0 HALL & BAYES I'l Be Around (U-Watch) 42
6 6 MAROON 5 This Love (Octone/J/RMG) 1716 +33 195460 19 85/0 MARYINA MCBRIDE In My Daughter's Eyes (RCA/ 26
5 6  MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 1630 84 159571 43 101/0 | ALICIAKEYS If| Ain't Got You (Y/AMG) 9
7 7 SEAL Love's Divine (Warner Bros.) 1621 B9 157479 31 1030 fg:'fg::ﬂ“:&’fs F';'E"" ”‘/";ﬁ’f y g
= 3 eaven (Or/Epic,
g o LOS LONELY BOYS Heaven (Or/Epic) 1614 +263 188018 13 856 KATRINA CARLSON Drive Kataphonic/ 6
8 o KIMBERLEY LOCKE 8th World Wonder (Curb) 1491 +30 87583 22 9713 OARYL HALL She's Gone (Rbythm & Groove/Liguid 8) 6 I
10 10 LIONEL RICHIE Just For You /isiand/!0JMG) 1201 -115 92975 25 96/0 JOSH GROBAN Remember When It Rained (/43/Reprise/ 5
12 11 MERCYME Here With Me (IN0/Curly) 1136 -49 58572 20 854
1 12 JOSH GROBAN You Raise Me Up (743/Reprisel 1075 -1560  1p7044 a4 105/0
13 13 3 DOORS BOWN Here Without You (Republic/Universal) 959 -3 105240 36 64/0 M t
14 @ KEITH URBAN You'll Think Of Me Capitol! 862 +14 64057 15 91/1 Oos
17 @ JOSHGROBAN Remember When It Rained /43/Reprise) 835  +182 70178 s sos |Iner eased Plays
15 @ LEANN RIMES fIRONAN KEATING Last Thing On My Mind /Curty 756 +19 34133 12 83/0 TOTAL
16 m SEALS & CROFTS Summer Breeze ‘04 (Warner Bros.) 728 +38 75352 12 52/0 ARTIST TITLE LABEL(S) INCREASE
19 18 EVANESCENCE My Immortal (Wind-up) 560 20 67525 20 340 LOS LONELY BOYS Heaven Mfpic/ ‘ +263
20 D CHERIE Oider Than My Years /Lava/ 538 +55 37721 1 7002 éﬂi:‘sgf‘;’::zuﬁi’:;’:h;;a"v:‘f"l ';ﬁ’(‘:j;';;’g’l”/”"”””' *}gi
utiul +
21 @ HODBASTANK The Reason.//s/and//DJM[:‘l 521 +49 58217 1" 313 . BENSON f/R. FLACK You Are The Love OF My Life [GRPVAMG)  +138
18 21 CELINEDION You And | Epic/ 499 17 47841 14 4900 JEFF TIMMONS Whisper That Way (SLG/Rising Phoeniy) ~ +117
23 @ ALICIA KEYS If I Ain't Got You A/AMG) 402 +105 53017 3 5219 ALICIA KEYS If | Ain’t Got You L/AMG) +105
26 €  JEFF TIMMONS Whisper That Way (SL&/Aising Phoenix) 390 +117 14220 4 4813 MARTINA MCBRIDE In My Daughter's Eyes (CA/ +31 |
| 22 24 JIMBRICKMAN fIMARK SCHULTZ ‘Till See You Again (Windham HilRMGE) 357 90 18704 16 550 E‘:LTVHA*::(‘ELNT:‘;;F;IYCW ! i" ”‘;;'C"Zﬁ%’ +;; .
i il Larry You + !
28 @ CLAY AIKEN 1 Will Carry You (RCA/RMG) 322 +77 15851 3 48/3 MARTINA MCBRIDE This One’s For The Gils /RCA) +70
| 25 @ COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 299 +19 36049 6 1812
@ NEWSONG fiNATALIE GRANT When God Made You (Reunion/ 259 +49 7672 1 4113 |
@ MARTINA MCBRIDE In My Daughter’s Eyes (RCA/ 247 +91 24144 1 26126
27 29 FANTASIA |Believe (/RMG) 237 A7 9146 7 452 Recurrents
30 30  JAMIE CULLUM All At Sea (Verve/Universal) 224 -8 6475 8 4210 Z‘EICE
119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | ARTIST TITLE LABEL(S)
8/22-8/28. Bullets appear on songs gaining plays or remaining fat from previous week. If two songs are tied in total olays, the song with the larger increase in plays is | YNCLE KRACKER HDOBIE GRAY Drift Away (Lava/ 1318
placed first. Sorgs below lo. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added TRAIN Calling All Angels (Cofumbia) 1240 i
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total statlons playing a song. 9 ng
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station i assigned an AQH number. Average Quarter Hour | SHANIA TWAIN Forever And For Always (Mercury/0JMG) 1188
Persons used herein with ermission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. MATCHBOX TWENTY Unwell (Atiantic) 1161
New & Active SANTANA ﬂMICHEllE'BRANCH Thg Game Of Love Arista/RMG) 885
COUNTING CROWS Big Yellow Taxi (Geffen/interscope/ 868
SEAL Get It Together /Warner Bros.) R. CHARLES f/E. JOHN Sorry Seems To Be The Hardest Word {Concord) LUTHER VANDROSS Dance With My Father (J/AMG) 848
Total Plays: 209, Total Stations: 34, Adds: 4 Total Plays: 76, Total Stations: 17, Adds: 2 CHRISTINA AGUILERA Beautiful (RCA/RMG) 824
DIANA KRALL Narrow Daylight (GRP/VMG) HALL & OATES I'll Be Around (U-Watch) SHERYL CROW Soak Up The Sun (A&M/interscopel 790
Total Plays: 163, Total Stations: 33, Adds: 1 Total Plays: 73, Total Stations: 42, Adds: 42 VANESSA CARLTON A Thousand Miles (A&M/interscaps) 766
KELLY CLARKSON Brezkaway (Hollywood) KATRINA CARLSON Drive (Kataphonic) PHIL COLLINS Can't Stop Loving You (Atfantic/ 712
Total Plays: 185, Total Stations: 14, Adds: 2 Total Plays: 55, Total Stations: 23, Adds: 6 TRAIN Drops Of Jupiter (Tell Me) (Cofumbia) 709
BRUCE HORNSBY Gonra Be Some Changes Made /Columbia) i CHRISTINE MCVIE Friend (Koch/
Total Plays: 151, Total Stations: 27, Adds: 3 Totat Plays: 39, Total Stations: 21, Adds: 9 Detailed station playlists for all R&R
DARYL HALL 3he’s Gone (Rhythm & Groove/Liguid 8) ELTON JOHN Answer in The Sky Universal) :
Total Plays: 91, Total Stations: 22, Adds: 6 | Total Plays: 16, Total Stations: 44, Adds: 44 reporters are available on the web at
- o L I www.radioandrecords.com.
Songs ranked by total plays

It's ime #o call Coleman.

You've tried the latest gadget.
You've been inundated with mounds of research data.
You've gone the cheap, no-frills route.

And you’re not getting what you need.

It’s time for deeper insights.
It’s time to make better decisions.
It’s time to bring in the industry’s leading team.

H’s time fo call Coleman. COLEMAN
919-571-0000 MusiC. TRENDS. BRANDING.

www.ColemanlInsights.com

www americanradiohistorvy com


www.americanradiohistory.com

o September 3, 2004

¢ RateTheMusiccom

) N
America’s Best Testing AC Songs 12 +

p
‘or The Week Endin, WRR'e |
For The Week Ending 9/3/04 550 ACTOP30/' MEDABASE

w w w -
Atist Title (Label) TW LW Famil. Burn 2554 25-34 35-54 W W aRmsT TITE LBELS) Wi ks "R sheks
1 1 MAROON 5 This Love (Octone/J/AMG/ 374 -3 18 10/0
JOSH GROBAN You Raise Me Up /74\1//790”:98/ 3N 38 99% 41% 397 kNL] 4.02 2 . CELINE OION YnuAndI /[I”CI 367 +7 13 am
MAROQON 5 This Love /Octone//iRMG) 379 389 94% 44% 388 380 390 3 LIONEL RICHIE Just For You /(sland/{DJMG/ 345 +1 21 10
0SH GROBAN Remember When It Raved /7 4/eprise/ 378 53% 388 341 4g6 4 GEDRGE MICHAEL Amazing i/ woowsowo W
JOSH GROBAN R ! Raed /1 - o Bt ) e 5 FIVEFORFIGHTING 100 Years (waraCoumbia) 334 +12 21 1200
BRICKMAN fISCHULTZ ‘Til | See... Windham HiyAMG) 374 379 T1% 16% 377 381 377 7 SEAL Love's Divine (Warner Bros.) 299 +12 21 110
CELINE OION You And | (aic/ 372 370 8% 2M% 375 360 379 6 7 % ALANIS MORISSETTE Everything Moverick/Reprise) 265 9 20 0
12 8 LOS LONELY BOYS Heaven (Or/Epic/ 268 +43 7 30
3 DDORS DOWN Here Without You /RepubliUniversal) 370 378 94% 44% 381 372 3.3 10 ) @ JACKSOUL Shady Day (VIUBMG Music Canads) 266 +34 5 80
LIONEL RICHIE Just For You isiand MG 370 370 93% 3% 375 362 3N 8 Q) SARANHARMER Almost (Zoe/Founder/ 2% <15 13 80
. ) 15 Q) # SARAH MCLACHLAN World Dn Fire /Arista/AMG) 244 +26 4 50
KEITH URBAN You'l Thik 01 Me (Capiro 369 384 8% 2% 377 366 380 18 (% RONSEXSMITH Whatever It Tokes fletrwart! 238 <18 19 &0
KIMBERLEY LOCKE 8th Worid Wonder (Curd/ 365 376 97% 3% 369 336 378 n 8 # 5. TWAIN It Only Hurts When ¥m... MercuryIOJMG/ 229 2 1
. 16 % SHAYE Beauty /EM/ Music Canads) 228 +17 5 70
EVANESCENCE My Immorta) /Wind.up/ 365 372 83% 41% 371 385 362 9 15 SEALS & CROFTS S 8 04 (Warner Bros) 221 18 s 40
MARTINA MCBRIDE This One’s For The Girls /7C4/ 364 369 96% 47% 368 360 3N 17 @ MARTINA MCBRIOE This One’s For The Girls /7C4/ 220 +13 2 10/0
LDS LONELY BOYS Heaven (01/Egic/ 360 379 8% 3% 370 367 3N 13 17 CORRS Summr Sunshins (Atiatic/ ap il L)
22 EVANESCENCE My immortal Wind-up/ 194 +19 17 /(]
MERCYME Here With Me (INO/Cur) 360 376 78% 26% 368 376 365 19 S.CROW The First Cut s The Deepest /4&M/nterscope) 134 +5 7 15i0
SEAL Love’s Divine (Wamer Bros.) 358 359 90% 35% 364 332 374 % HODBASTANK The Reason fislnd/MG! 180 +32 6 40
i 23 3 DOORS DOWN Here Without You (Republic/Universal] 180 +7 2 11/0
FIVE FOR FIGHTING 100 Years /Aware/Columbia) 358 370 95% 46% 357 349 360 7 22 M.MCDONALD Ain't No Mewstain High Enough Morown) 178 R 21 90
L. RIMES #/R. KEATING Last Thing Dn My Mind (Curd/ 349 371 53% 11% 347 317 355 20 23 W DIANA KRALL ¥amew Daylight (GRP/VYMG) m 1 20 6/0
, 18 24 DELTA GOODREM Born To Try (Sony Music Australia) 167 23 7 310
SEALS & CROFTS Summer Breeze ‘04 (Warmer Bros.) 346 361 91% 39% 346 326 352 % 25" UNCLEKRACKER HOOBIE GRAY Drift Away davs) 156 3 2 10
M. MCOONALD Ain’t No Mountain High Enough Matown/ 336 342 98% 53% 338 308 348 25 26 % SARAH MCLACHLAN Stupid (Arista/AMG) 155 4 21 1310
DIDD White Fiag ArstalAMG) 33 332 95% S56% 332 342 328 Bebee> (1) K.D.LANG Helpless Monesuich/ W43 1 S0
29 [2)  SIMPLY RED Sunrise fsimplyred.com/Red Ink) 140 +7 18 70
S. CROW The First Cut Is The Deepest /A&M/interscope) 308 324 99% 66% 308 325 303 - )  COUNTING CROWS Bi Yellow Taxi /Geffen/interscape/138 +11 [ B0
Total sample size is 303 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like 30 il Beli i
very much), Total tai e s =L 2o the comg. Toia|burn represents fo nomber 28 &% JACKSODUL Still Believe In Love Vi/BMG Music Canada/137 +2 21 13)0
of respondents who said they ars tired of haamwthcsom. Songs must have 40% famitiarity to appear on survey. Sample itic 23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
is based on persons 12+. APersans are screened via the Internet. Once passed, they can take the music test based on the format/music Songs ranked by total plays for the airplay week of 8/22-8/28. Bullets appear on songs gaining plays or remaining flat from
prelmnoe RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
participants on {he the Internet only. Rate TheMusic is a regis of ic.com. The RTM system, Is avaiiable for 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
local radio stations by calling 818-377-5300. com data is provided by At adivision of Premiere by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ © 2004,
daﬂln Networks. ) \R&R, Inc. J
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To say that my first three months here

| in Nashville have been amazing would
be an understatemeni. What a great

' town! If you've spent any time here, you |}
| already know that. For those who
haven't, y'ail need to come check out the
scene (the “y'all” is my token regional-
ism, seeing as how I'm a New England
boy). Music City has had an awe-
some summer, and the WRQQ (Star 97)
listener has bean able tc experience it all
with the Summer of Stars. We've been giving away all-ac- |
cess Star passes to anything that is entertainment in Nash-
ville every week. it's remarkable how many of us don’'t ex-
perience the cool things we have to do right in our own
town. Hot AC music has been just that this summer: hot!
This is thanks, in part, to some of Star 97’'s most requested l
songs, like Los Lonely Boys’ “Hesaven,” Maroon §’s “She
W|II Be Loved” and Ashlee Simpson’s “Pieces ¢f Me.” Gavin DeGraw’s “I
Don’t Want to Be” and Finger Eleven’s “One Thing” have proven to be win-
ners for us as well. @ Hope to see you down here sometime. Come for
the music, stay for the BBQ!

Joe Limardi
PD, WRQQ (S!ar 97)/Nashville

eard Five For Fighting’s “100 Years”

(Aware/Columbia) on my way in to
work this morning for the millionth time, and
| never get tired of it. No wonder it's still No. 1!
.. No. 2 this week is Martina McBride's
“This One’s for the Girls” (RCA), and Sheryl
Crow's ‘The First Cut Is the Deepest”’ (A&M/
Interscope) pops back up to No. 3 ... Ma-
roon 5's “This Love" (Octone/J/RMG)
breaks into the top five, Los Lonely Boys’
“Heaven” (Or/Epic) goes 9-8 with +263 plays, Josh Groban’s “Remember
When It Rained” (143/Reprise) moves from 17 to 15 with +182, and a nice ||
spike for Jeff Timmons' “Whisper That Way” (SLG/Rising Phoenix), which
jumps 26-23 with +117 plays ... Newsong featuring Natalie Grant's “When
God Made You” debuts at 27, and McBride's “In My Daughter’s Eyes” (RCA)
debuts at 28 ... Congratuiations to Tom Cunningham and -he staff at Uni-
versal on Most Added status this week for Elton John's “Answer in the Sky”
(Universal), which picks up this year's high of 43 adds. Hall & Oates’ “I'li
Be Around” (U-Watch) is close behind, with 40 ... No changes to the Hot
AC top three: Hoobastank's “The Reason” (Island/IDJMG) is still at No. 1, !
Los Lonely Boys' “Heaven” (Or/Epic) is No. 2, and Counting Crows’ “Ac-
cidentally in Love” (DreamWorks/Geffen) is at No. 3 ... Ashlee Simpson's
“Pieces of Me” (Geffen) sees another week of Most Increased plays, with
+395, taking her to No. 9 ... John Mayer's “Daughters” (Aware/Columbia) l
moves from 33 to 35 with +354, Finger Eleven’s “One Thing” (Wind-up) is
+338 and at No. 6, and Avril Lavigne's “My Happy Ending” (Arista/RMG) ¢
goes 17-15 with +332 ... Debuting on the Hot chart are Ingram Hill’s “Will |
Ever Make It Home,” at 37; Tears For Fears’ “Call Me Mellow" (Universal)
at 38; and Bonnie McKee's “Somebody,” at 39 ... Most Added are Duran
Duran’s “(Reach Up for the) Sunrise” (Epic), with 15; and Vanessa Carlton’s
“White Houses” (A&M/Interscope), with 14.

— e =

— Julie Kertes, AC/Hot AC Editor

BEYAN ADAMS

artist

armist: Katrina Carlson
LaseL: Kataphonic

8y JULIE KERTES/AC/HOT AC EDITOR

he AC format is no stranger to cover

versions of hit songs. Most recently
we've heard Wilson Phillips’ “Go Your
Own Way,” Luther Vandross' “Buy Me a
Rose,” Israel Kamakawiwo'ole’s “Over the
Rainbow,” Uncle Kracker and Dobie
Gray’s “Drift Away” and Hall & Qates’ “I'll
Be Around.”

I like covers as long as they strike a bal-
ance between familiarity and originality.
Katrina Carlson’s new cover of The Cars’
“Drive” does just that. It's the perfect blend
of a familiar '80s hit with the personal
touch of Carlson’s gorgeous vocal delivery.
The song is still haunting, but she gives the
tune a more feminine and ethereal slant.

I was thrilled to learn that Michelle
Lewis sings background vocals on the
track. Carlson also enlisted the help of Goo
Goo Dolls drummer Mike Malinin. When
I first heard the song at the R&R
Convention’s Kataphonic Boat Bash, I,
along with everyone in attendance, was
blown away.

This song was originally done at the re-
quest of an NBC TV show, but Katrina and
the Kataphonic team were so happy with
the product that they decided to release it
nationally to radio. Katrina's “Drive” was
mixed by Mike Shipley (Shania Twain,
Faith Hill, AC/DC, Tom Petty, Aerosmith),
who mixed the original version by The
Cars. Shipley has just remixed a hotter,
more upbeat version of the song. which
should be on your desk this week. Katrina’s
original version of “Drive” is available for
purchase on her website at www.katrina
carlson.com, and those who purchase the
single there will receive a free sampler of
Katrina’s current CD, Untucked.

Carlson, whose singles “I Know You by

Livity

Heart” and “Count on Me” charted at AC
last vear, was Most Added out of the box
last week, with 19 adds. Supporters from
all over the country include WJYE/Buffalo;
WRMM/Rochester, NY; WFPG/Atlantic
City, NJ; WTVR/Richmond; WSUY/
Charleston, SC; WDOK/Cleveland; and
KKDJ/Bakersfield.

WDOK (102.1 FM) PD Scott Miller is an
early believer and tells R&R, “Katrina has
such a classic AC voice. ‘Drive’ has a
great history in Cleveland — Ben Orr was
from here — so the song has instant famil-
iarity. Great followup to ‘Count on Me.”

KXLY (Classy 99.9)/Spokane PD Beau
Tyler shares the same enthusiasm: “Katrina
Carlson sang a cappella in the Classy stu-
dio when she visited a few months back, and
listeners are still talking about it. The famil-
iarity of this song and Katrina's fresh, en-
ergizing vocal style have made all of us at
Classy 99.9 in Spokane instant fans. For the
first time in a long while, I'm cheering on a
new artist to succeed.”

When Katrina's not making herself ac-
cessible for a myriad of radio promotions
(think of the opportunities here, people —
this woman works hard), she devotes her
time to worthy causes like the Sundt Me-
morial Foundation, which enlists mentors
to talk to high-risk teens about various ca-
reer and life choices and exposes them to
positive role models. On Sept.18 Katrina
will perform at an anti-drug benefit in La
Jolla, CA for this charity. She'll then spend
the rest of the vear promoting the single
and spot touring throughout the U.S.

T f\ I., I...

”»
SOAD

FROM HIS NEW CD ROOM SERVICE AVAILABLE IN CANADA SEPTEMBER 21

AFTER 60 MILLION ALBUMS SOLD BRYAN ADAMS’ BRAND NEW SINGLE “OPEN ROAD” BREAKING COAST TO COAST!

#1 MOST ADDED CANADA HOT AC' (2 WEEKS IN A ROW)

#1 MOST ADDED CANADA ALL FORMATS (2 WEEKS IN A ROW)
#1 MOST ADDED CANADA AC (2 WEEKS)

#2 MOST ADDED CANADA ROCK

#1 SPIN CHUM FM (TORONTO)

R&R CANADA

(16)
O

ROCK

HOT-AC

AC

ALL FORMAT SPINS

BDS CANADA

(5]

FOR MORE INFORMATION, CONTACT JEREMY.SUMMERS AT /EREMY.SUMMERS@UMUSIC.COM OR 416.718.4104
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= MEDIABASE
o September 3, 2004 = |
W T et e peey M e o E g Most Added |
1 1 HOOBASTANK The Reason fisland/IDJMG) 3744 130 262600 28 95/0 www.rradds.com 3
2 2 LOS LONELY BOYS Heaven (Or/Epic/ 3574 -100 246803 24 94/0 ARTIST TITLE LABEL(S) ADDS .
3 3 COUNTING CROWS Accidentally In Love (OreamWorks/Geffen) 3430 -61 237930 17 96/0 DURAN DURAN (Reach Up For The) Sunrise /Epic/ 16 |
4 4 MARDONS This Lave (Octonel/RMG) 3123 78 240435 34 9400 VANES':AAVC&RLTDN Whlt;steCs f&Mﬂnterswpe/ : g
5 @ MARDONS She Will Be Loved (ictoneliAMG) 3054 +206 200090 10 931 | O iiohtas vl
LENNY KRAVITZ Lady (Virgin/ 12
l 6 7 3 DOORS DOWN Away From The Sun (Republic/Universal) 2596 -157 132116 29 75/0 JOHN MELLENCAMP Walk Tall fislangD/MG/ 10
8 8  SWITCHFOOT Meant To Live (Red ink/Columbia) 2348 141 135111 22 7900 AVRIL LAVIGNE My Happy Ending /Arista/RIME/ 8
Rl ©  ASHLEE SIMPSON Pieces Of Me (Geffen/ 2333 +395 158576 5  gsjqo | D100 SendinMyShoes trstaRMG) B
9 @ GAVIN DEGRAW | Don’t Want To Be L/AMG) 2308 +8 122873 24 8211
10 11 311 Love Song (Maverick/Volcano/Zomba) 1881 -282 106215 20 74/0 Most
12 12 NICKELBACK Someday {Roadrumner/iDJMG) 1812 100 146388 49 7600 | fmncreased P[ays
13 13 TRAIN Ordinary (Columbia) 1727 -166 80536 13 74/0 Tﬁw-
15 @ NICKELBACK Feelin’ Way Too Damn Good (Roadrunner//DJMG) 1694 +90 76736 13 732 ARTIST TITLE LABEL(S) ] ) INCREASE
17 @  AVRILLAVIGNE My Happy Ending /Arista/AMG) 1612 +332 91677 6  78/8 ASHLEE SIMPSON Pieces Of Me /Geffen) +395
@ LACHLAR World On Fire (Arista/MG) e 197 57501 8 8615 JOHN MAYER Daughters (Aware/Columbial +354
19 SIRIARIAG SR Gleie ’ FINGER ELEVEN One Thing /Winsp/ +338
22 @ BOWLING FOR SOUP 1985 /Silvertone/Jive/Zomba/ 1017 +158 40486 5 52/5 AVRIL LAVIGNE My Happy Ending (Arista/RMG) +332
16 18 SHERYL CROW Light In Your Eyes (A&Mylnterscope/ 989 -352 67173 18 62/0 RYAN CABRERA On The Way Down /£.V.L.A/Atlantic] +261
20 19 RICHARD MARX When You're Gone IManhattan/EMC) 875 35 43503 12 51 ;E:;;EE ;"‘S":Vvﬁfﬂﬂfl"ke"d%"[d'”ﬂx’j - +§(3]:
L e Will be Love clong) +
24 @ RYAN CABRERA On The Way Down /£ V.L.A./Atlantic/ 873 +261 47805 5 51/6 SARAH MCLACHLAN Warld On Fire (Arists/AMG) 197
[ 21 @ AVION Seven Days Without You (Cofumbia) 873 +10 31450 13 4411 KELLY CLARKSON Breakaway (Halywood) +186 |
| 26 @ SEETHER f]AMY LEE Broken (Wind-up/ 847 +239 31154 7 4716 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zombal +158
' 26 @ KELLY CLARKSON Breakaway (Hollywood) 782 +186 53193 4 41§2
{23 @ SCISSOR SISTERS Take Your Mama (Universal) 729 +4 35321 " 3810 N -
ew & Active
33 @ JOHN MAYER Daughters (Aware/Columbia) 712 +354 56524 % 5113
| 27 @ FIVE FOR FIGHTING The Devil In The Wishing Well (Jane Says} (Aware/Columbia) 615 +57 17978 4 4142 JEM They (ATO/RCA/RMG)
30 LANIS MORISSETTE Eight Easy Steps (Maverick/Repri 28 96 17377 3 43jq | Totel Plays: 220, Total Stations: 13, Adds: 0
D PETIHE At Eagh Stans puinifion el 3 + ' DURAN DURAN (Reach Up For The) Sunise (Epic/
29 @  HOWIEDAY Colie /Epic/ 517 +34 20189 3 o Total Plays: 204, Total Stations: 25, Adds: 16
28 29 MARTINA MCBRIDE This One's For The Gitls (RCA) 487 -1 32548 12 20/0 LINKIN PARK Breaking The Habit (Warner Bros./
Total Plays: 197, Total Stations: 13, Adds: &
31 @ KILLERS Some'body Told Me (/sland/IDIMG) 479 +78 16103 3 33i5 SWITCHFOOT Dare You To Move (Columbia/
34 @ BLINK-182 | Miss You (Geffen/ 398 +54 18245 16 8/0 Total Plays: 181, Total Stations: 12, Adds: 2
32 €D  DIANA ANAID Last Thing (Eive Crowns Music) 379 +14 12675 4 213 SEAL Get It Together (Warner Bros.)
) Total Plays: 160, Total Stations: 17, Adds: 1
4D @ J0J0 Leave {Get Qut} (BlackGround/Universal) 353 +77 14773 2 10/0 LENNY KRAVITZ Lady (Vigin)
37 34 PAT MCGEE BAND Beautiful Ways (Warner Bros.) 285 15 17461 ) 13/0 Total Plays: 140, Total Stations: 23, Adds: 12
I 39 35  TOBY LIGHTMAN Real Love fLava/ 279 -5 10983 5 2000 DIDO Sand in l\gv Shoes (Arista/RMG)
! Total Plays: 135, Total Stations: 26, Adds: 8
38 36  MERCYME Here wnh Me 4NO/Curb) 257 -39 13297 8 1411 LOS LONELY BOYS More Than Love (0r/Epic)
@ INGRAM HILL Will | Ever Make It Home (Hollywood) 253 +14 5962 1 2413 Total Plays: 123, Total Stations: 22, Adds: 6
€D  TEARS FOR FEARS Call Me Mellow (Universal Music Entertainment) 250 +45 5559 1 296 ¥A"IE:SA %gqﬂﬂl Vthi'e HDU;S ﬁgMﬁ’f’Sfﬂﬂﬂ
— . otal Plays: 103, Total Stations: 21, Adds:
[pebut> 39  BONNIE MCKEE Somebody (Reprise) 245 -6 7395 1 251 JOHN MELLENCAMP Walk Tal flsand/0JME)
36 40  UNCLE KRACKER Rescue f{ava) 245 -58 15738 15 20/0 Total Plays: 37, Total Stations: 14, Adds: 10
| 97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week i H i
' of 8/22-8/28. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays Detailed station p_IaVIISts for all R&R
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added Is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times www.radioandrecords.com
number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from the Arbitron S A A S e ‘

| Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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NICKELBACK Someday (Rastunner/ MG 338 369 98% 4% 391 378 A® 1B 12 N . soirp o e WY
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NICKELBACK Feelin’ Way Too... (Roadrunner!0JMG) 381 363 8% 2% 381 387 389 2 22 MAROONS This Love /Dctonel/AMG) 278 5 21 1800
311 Love Song Maverick/VolcanoiZomba) 375 365 8% 2% 372 375 300 1 23 SHERYLCROW LiitinVouryes (4SMterscope) 289 93 15 4B
SHERYLCROW Light In Your Eyes (M&Mnerscnpel 367 348 B3% % 356 356 356 30 | BOWLING FOR SOUP 1985 (Simvtonilieiiombe) 247 +36 2§52
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callout research. The results are if to show opinions of pa 1 ipants on the the Internet only. RateTheMusic is a below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
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carcher@radioandrecords.com

PART ONE OF A THREE-PART SERIES
Spring Ratings Overview

Below is a comparison of the past four Arbitron books, Persons 12+,
Mon.-Sun., 6am-midnight in the Smooth Jazz format. In the weeks
to come we’ll look at other demos, as well as discuss the factors af-
fecting the spring ratings. Thank you to Broadcast Architecture PD
Rosalyn Joseph for her invaluable assistance in compiling the fol-
lowing data.

Calis/City Summer 03 Fall ‘03 Winter ‘04 Spring '04
(Rank} (Rank) (Rank) (Rank)
WZMR/ALBANY, NY
AQH Share 2.0(16) 1.2(171) 1.4(18) 1.71 (61)
Cume (00) 300 (19) 252 (20) 274(19) 274 (18)
Cume Rating 4.1(19) 3.3(20) 3.6(19) 3.6(18)
TSL Hours 8:45 (5) 6:15 (13t) 7:00 (12t) 7:30(9)
WJZZ/ATLANTA
AQH Share 3.2(10t) 29(12) 3.2(10t) 29(13)
Cume (00) 2,664 (18) 2,727 (18) 3,009(14) 2,763(19)
Cume Rating 7.4 (18t) 7.3(18) 8.0(14) 74(19)
TSL Hours 7:45 (71) 7:00 (11t) 6:45 (131) 7:00 (13t}
KSMJ/BAKERSFIELD
AQH Share 34 (9 2.9 (10t) 2.0(8t) 24 (16t)
Cume (00} 338(13) 293 (15) 288 (15) 280(16)
Cume Rating 6.9 (13) 5.8(15) 5.7 (15t) 5.6 (16)
TSL Hours 915(9) 9:00 (6) 6:00 (21t) 8:15 (15t)
WSMJ/BALTIMORE
AQH Share == 4.0(8) 3.6(71) 4.6 (5)
Cume (00) — 2,028 (10) 1,994 (10)  2,238(10)
Cume Rating — 9.1(10) 8.9(10) 10.0(10)
TSL Hours — 8:15(8) 7:30 (9t) 8:45 (8)
WNUA/CHICAGO
AQH Share 3.9(8) 4.4 (6) 3.7(8) 35(7)
Cume (00} 7,434 (10) 7.731(7) 6,883 (11) 7,175 (6)
Cume Rating 9.9(10) 10.2(7) 9.0(10t) 9.4 (6t)
TSL Hours 8:00 (14) 8:30 (10t) 8:15 (11t) 7:15 (19Y)
WNWV/CLEVELAND
AQH Share 4.7 (8) 52(7) 4.7(8) 5.1(8)
Cume (00} 1,983 (12) 2,110(10) 1,940 (12) 2,043 (11)
Cume Rating 11.1(12) 11.7(10) 10.8 (12) 11.3(111)
TSL Hours 8:15 (5t) 8:00 (8t) 8:00 (71) 8:15(5)
KSKX/COLORADO SPRINGS
AQH Share 32(13) 3.6 (10t) 2.2(14) 2.9(14)
Cume (00) 319(15) 352 (15) 241 (15) 373(14)
Cume Rating 7.1(15) 7.6(15) 5.2(15) 8.1(14)
TSL Hours 7:30(7) 7:45 (3) 7:15 (12t) 6:15(11t)
WJZA & WJZK/COLUMBUS, OH
AQH Share 1.5(11) 24(13) 22(13) 1.9(15)
Cume (00} 704 (17) 910(13) 874 (14) 704 (17)
Cume Rating 52(17) 6.6 (13) 6.3(14) 51(17)
TSL Hours 5:00 (22t) 6:00 (13t) 6:00 (13t) 6:00 (15t}
KOAVDALLAS
AQH Share 35(9) 3.2(11) 3.2(12t) 2.6 (16t)
Cume (00) 3,625 (16) 3,571 (15) 3,526 (14) 3,324 (15)
Cume Rating 8.2(16) 7.8(15) 7.7 (14) 7.3(15)
TSL Hours 8:15(10t) 7:30 (15t) 7:45 (13t) 7:00 (16t)
KJCD/DENVER
AQH Share 3.7(10) 3.0(111) 3.6(8t) 3.4(10)
Cume (00) 1,556 (15) 1,504 (15) 1,753 (14) 1,611 (14)
Cume Rating 7.4 (141) 7.0(15) 8.2(14) 7.5(14)
TSL Hours 8:45(2) 7:30 (71) 7:45 (71} 8:00(8)
WVMV/DETROIT
AQH Share 5.1(5t) 4.4(7) 4.4 (8t) 4.7 (51
Cume (00} 4,613 (9) 4,081 (13) 4508(11) 4211(12)
Cume Rating 12.1(9) 10.6 (12t) 11.7(11) 10.9(12)
TSL Hours 8:15 (4t) 8:00(5) 7:00 (7t) 8:15(7)
KEZL/FRESNO
AQH Share 3.6(10) 2.3(16) 4.2(7) 2.5 (16t)
Cume (00) 403 (16) 410(16) 473 (16) 399 (17)
Cume Rating 6.1(16) 6.1(16) 7.0(16) 59(17)
TSL Hours 10:30 (2t) 7:00(13t) 11:00 (1) 7:30 (14t)
KHJZHOUSTON
AQH Share 2.7(12) 34 (9 3.1(12) 25(171)
Cume (00) 2,983(17) 2,908 (19) 2,926 (18) 2,870(18)
Cume Rating 74(17) 7.0(19) 7.0(18) 6.9(18)
TSL Hours 7:15(12) 9:15 (4) 8:45 (4t) 7:00 (12t)
WYJZ/NDIANAPOLIS
AQH Share 1.7(16) 2.1(13) 25(12) 3.0(12)
Cume (00) 664 (15) 680 (15) 823 (14) 839 (14)
Cume Rating 5.3(15) 5.3(15) 6.4 (141) 6.6(14)
TSL Hours 5:15(19t) 6:30 (14) 6:30 (12} 8:00 (6t)

Calls/City
KOAS/LAS VEGAS
AQH Share

Cume (00)

Cume Rating

TSL Hours
KTWV/LOS ANGELES
AQH Share

Cume (00}

Cume Rating

TSL Hours

WJZL & WJZO/LOUISVILLE
AQH Share

Cume (00)

Cume Rating

TSL Hours
WJZN/MEMPHIS
AQH Share

Cume (00)

Cume Rating

TSL Hours
WLVE/MIAMI

AQH Share

Cume (00)

Cume Rating

TSL Hours
WJZUMILWAUKEE
AQH Share

Cume (00)

Cume Rating

TSL Hours
KJZI/MINNEAPOLIS
AQH Share

Cume (00}

Cume Rating

TSL Hours
WQCD/NEW YORK
AQH Share

Cume (00)

Cume Rating

TSL Hours
WLOQ/ORLANDO
AQH Share

Cume (00)

Cume Rating

TSL Hours
WJJZ/PHILADELPHIA
AQH Share

Cume (00)

Cume Rating

TSL Hours
KYOT/PHOENIX
AQH Share

Cume (00)

Cume Rating

TSL Hours
WJZV/RICHMOND
AQH Share

Cume (00)

Cume Rating

TSL Hours
KSSJ/SACRAMENTO
AQH Share

Cume (00)

Cume Rating

TSL Hours
KBZN/SALT LAKE CITY
AQH Share

Cume (00)

Cume Rating

TSL Hours
KIFM/SAN DIEGO
AQH Share

Cume (00}

Cume Rating

TSL Hours
KKSF/SAN FRANCISCO
AQH Share

Cume (00)

Cume Rating

TSL Hours
KWJZ/SEATTLE
AQH Share

Cume (00)

Cume Rating

TSL Hours
WSSM/ST. LOUIS
AQH Share

Cume (00}

Cume Rating

TSL Hours
WSJT/TAMPA
AQH Share

Cume (00)

Cume Rating

TSL Hours

Summer 03
(Rank}
2.1(18)
666 (18)
52(18)
7:30 (101)

3.5 (6Y)
8,908 (13)
8.6 (121)
8:15 (71)

2.5 (141)
536 (15)
6.0 (141)
5:15 (191)

2.5(15)
692 (16)
6.9 (151)
7:15(12)

4.0(8)
3,501 (7)
10.4(7)
8:15 (15Y)

32(13)
1,038 (14)
7.4 (14)
8:15 (7)

38 (11)
1,950 (13)
7.8(13)
8:45 (2)

34(12)
13,130 (14)
8.7 (14)
8:15 (121)

3.6 (101)
1,263 (11)
9.8 (101)
7:00 (16t)

4.7(5)
4,570 (9)
10.8 (9)
8:30 (6)

4.7(5)
3,180 (8)
1.7 (8)
7:00 (101)

22(14)
531 (15)
6.2(15)
5:45 (15t)

46(5)
1,322 (14)
8.4 (14)
9:15(2)

210171
859 (20)
6.0 (20)
5:30 (13t)

46 (3
2,399 (10)
9.9 (10)
7:45(7)

32(7)
4,633 (11)
7.8(11)
7:15 (101)

4.0(7)
2,446 (14)
7.9(14)
8:15(3)

3.4 (151
1,787 (16)
8.2(16)
7:45 (8t)

45(8)
2,278 (9)

106 (9Y)
8:30 (121)

Fall '03
(Rank}
1.6 (181)
556 (18)
42(18)
7:15(13)

34(7Y
8,675 (12)

8.2(12Y)
8:30 (10t)

3.7(10)
674 (14)
74(14)
8:30 (5)

2.2(16Y)
532 (18)
5.2(18)
7:15(11)

36 (1)
3,304 (12)

9.5(12)
7:45 (161)

2.5 (141)
961 (15)
6.8 (15)
7:00 (15t)

2.4(14)
1,711 (1)
6.7 (14)
6:15 (81)

3.5(11)
13,424 (14)
8.8(14)
8:30 (111)

3.7 (10)
1,279 (12)
9.5 (12)
7:00 (121)

3.9(8Y
4,325(12)
10.1 (12)
7:30 (91)

4.4(5Y
3,000 (9)
10.7(9)
7:30 (7)

2.1(14)
451 (16)
5.1(16)
7:00 (10)

57 (3)
1,846 (7)
11.2(6Y)
8:45 (3t)

1.9(19)
819 (19)
5.6 (19)

5:15 (161)

45(4)
2,618(6)
10.5 (61)
6:45 (111)

29(8)
4,236 (14)
7.0 (14)
7:00 (141)

36 (8)
2,442 (15)
7.8(15)
8:00 (41)

4.0(9)
1,776 (17)
8.0(17)
9:00 (2)

42(8)
2,120 (10)

9.7 (10)
8:15 (111)

Winter "04
(Rank)
1.8 (191
645 (19)
48(19)
6:45 (170

38(4)
8,910(13)
8.4 (111)
9:00 (61)

2.1(13)
597 (15)
5.5(15)
6:00 (12)

28(14)
532 (17)
5.2(17)
10:00 (5)

3.7(9)
3,439 (9)
9.9(9)
7:45 (19)

2.8(14)
989 (13)
7.0(13)

7:30 (121)

37(11)
2,309 (13)
9.1(13)
7:15(71)

3.1(12)
12,184 (15)
7.9(15)
8:00 (13t)

4.2(10Y)
1,392 (10)

10.4 (10)
7:30 (10t)

49(4)
4,855(9)
11.3(9)
8:30 (6)

4.4 (6)
2,919 (9)
10.4 (9)
7:45 (9Y)

1.4 (16)
455 (15)
5.2(15)
4:30 (18)

48(4)
1,610 (10)
9.7 (10)
8:30 (41)

3.0(14)
955 (18)
6.5 (181)
7:00 (6)

45(5)
2,618(7)
10.5(7)
7:00 (8t)

3.0(9)
4,338 (11)

7.2(11)
7:00 (121)

33 (91
2,418 (14)
7.7(14)
7:00 (10t)

3.2(151)
1,729 (16)
7.8(16)
7:30 (7)

45(5)
2,108 (10)
9.6 (101)
9:00 (1)

Spring '04
(Rank}
1.8(19)

756 (18)
5.7 (18)

5:45 (18t)

3.3(6)
8,461 (16)
8.0 (151)
8:30 (121)

2.5(13)
491 (141)
5.4 (141)

8:15(7)

2.5(15)
624 (16)
6.1(16)
8:15(8)

3.9(8Y
3,339 (11)
9.6 (11)
8:30(12)

2.7(14)
1,100 (13)
7.7(13)
6:45 (201)

3.3 (121
1,976 (14)
7.7 (14)
7:45 (51)

2.9(14)
12,618 (15)
8.2(15)
7:15 (161)

3.2(14)
1,232 (13)
9.2(13)
6:15 (15Y)

4.6(4)
4,504 (10)
10.5 (10)
8:45 (5)

47 (5)
2,929 (11)
10.5(11)
8:00 (8)

1.6(15)
366 (15)
42 (15)

6:30 (141)

4.1(8)
1,616 (11)
9.8 (11)
7:15 (101)

2.0 (181)
1,013 (19)
6.9 (19)
4:30 (25)

4.8(1)
2,563 (8)
10.3(8)
7:45 (5Y)

27 (1Y
4,169 (13)
6.9 (13)
6:45 (15t)

3.9(9)
2,560 (12)
8.1(12)
8:30 (6)

3.5(12Y)
1,655 (17)
75(17)
8:45 (61)

46(7Y)
2,178(9)
9.9(9)
8:45 (9Y)

Ties are noted with a (1). © Arbitron; may not be quoted or reproduced without prior written

permission from Arbitron.
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50 Ml SMOOTH JAZZ TOP30 § POWERED [:}
» September 3, 2004 » MEDIABASE
LAST THIS TOTAL 41- TOTAL WEEKS ON  TOTAL STATIONS/
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAS  AUDENGE CHART ADDS Most A dded w
1 o GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 876 +9 111935 14 3910 www.rradds.com
4 o BONEY JAMES Here She Comes (Warner Bros.) 809 +55 92776 12 3810 ARTIST TITLE LABEL(S) ADDS
3 3 MARCANTOINE Mediterraneo (Rendezvous/ 766 -4 96742 28 35/0 HALL & OATES Love TKO (U-Watch 7
2 4 MICHAEL LINGTON Show Me (Rendezvous) 763 15 95306 21 380 NORMAN BROWN Up 'N* At "Em (Warner Bros.) 4
6 € GERALDALBRIGHT To The Max (GRE/VMG) 694  +79 82711 16 380 :\“nm?g:mm; L Sﬁ" T:" L‘;;%f ”%‘ Music/ 2
5 6  DAVEKOZ Alll See s You (Capitol 662 40 83058 27 390 |\ wateRs m”g‘:e;(s;:”a;;e, W ;
8 o ANITA BAKER You're My Everything (Blue Note/Virgin) 5N +11 67927 9 36/0 STEVE OLIVER Chips & Salsa (Koch/ 3 ‘
7 8  EUGE GRODVE Livin’ Large (Varada) 556 -19 64130 30 3710 CHRIS BOTT! 8ack Into My Heart (Columbia) 2
i g 9 PAULTAYLOR Steppin’ Out (Peak/ 487 -49 65660 K2 38/0 RICHARD ELLIOT Your Secret Love (GRP/VMG) 2
| 12 @  SEALLove'sDivine Wamer Bros) a7 +40 40531 16 3o | PETERWHITE How Ooes It Feel (Caumbia) 2 l
10 11 JOYCECDOLING Expression arada) 462 35 58655 25  37n | ORECADAMS Firefly 275 z
14 @ WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 433 +56 42984 1" 3an Most
13 @ CHRIS BOTTI Back Inte My Heart (Columbia) 418 +21 53033 17 3612
16 @ PAUL JACKSON, JR. Walkin' (Blue Note/FMC) 401 +33 39369 17 32/0 lncreasedplays =g
1" 15 PAULBROWN 24(7 (GRP/YMG) 374 -65 55956 32 3710 s TR .
17 MARION MEADOWS Sweet G Heads U 36 39026 9 30/0
® 28 Bmpos fadk b B & ' MINDI ABAIR Come As You Are (GRE/VMG) +86
18 m RICHARD ELLIOT Your Secret Love (GRP/VMG) 350 +50 41694 6 3012 GERALD ALBRIGHT To The Max [GREVME) 479
20 @ TIMBOWMAN Summer Groove (Liguid &) 302 +39 28192 4 291 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous)  +56
24 @ NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 276 +51 26832 5 3114 BONEY JAMES Here She Comes (Warner Bros.) +55
22 @)  NICK COLIONNE It's Been Too Long (3 Keys Music) 267 +21 39551 10 26/ NORMAN BROWN Up 'N' At 'Em (Warner Bros) +51
23 @  PATTILABELLE New Day (Def SouliDJMG) 256 +30 18354 11 17jp | PICHARDELLIOT Your Secret Love /GRA/VME) +50
SEAL Love's Divine (Warner Bros.) +40
19 22 RAMSEY LEWIS TRIO The In Crowd (Varada) 250 -23 31299 14 231 TIM BOWMAN Summer Groove [Liguid &) +39
25 @  KIMWATERS In Deep (Shanachie) 240 +21 20040 8 243 GREG ADAMS Firefly /275/ +37
26 24 GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin’ Good {Vacilon) (Pyramid) 215 -3 11422 12 1510 MARION MEADDWS Sweet Grapes (Head's Up/ +36
28 @ RENEE OLSTEAD A Love That Will Last (743/Reprise/ 171 +21 15484 6 1410
27 28 SOULBALLET Cream (275 163 3 e 2 19n Most
@D MINDI ABAIR Come As You Are (GRP/VMG) 15a  +86 10135 1 16 | Played Recurrents
= @ THA'HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachie) 120 +9 21824 2 110 e 5 ToTaL
@ PETER WHITE How Does it Feel [Columbia) 119 +26 13724 1 1312 DAN SIEGEL In Your Eyes (Natie Languagel 350
30 @ STEVE OLIVER Chips & Saisa (Koch/ 17 +5 5473 2 1213 DIANA KRALL Temptation (GREVMG) 336
39 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay RICHARDISMITH S.in’g A Song (44400 . 315
week of 8/22-8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase | PETER WHITE Talkin' Bout Love /Columbia) 308
in plays is placed first. Songs betow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reportedtoR&R | RICK BRAUN Daddy-0 (Warmer Bros.) 293
by each reporting station. Sengs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons
times number of plays {times 100). Each daypart on each station Is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the L L BRUW,N (e Ul i her i) i
Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. L VA”DRUSSFW' ?EYUNCE TYhe ‘;'SUS‘*" GE‘IT" You (HRME/ i:;
- HIL ST. SOUL For The Love Of You (Shanachie
New & Active PRAFUL Sigh (Rendezvous/ 54
PIECES OF A DREAM It's Go Time (Heads Up/ EVERETTE HARP Can You Hear Me {4440/ g TRl e B L
DU, AL STEVE COLE Everyday (Warner ros. 215
Total Plays: 110, Total Stations: 13, Adds: 1 Total Plays: 64, Total Stations: 8, Adds: 1 e CUUUNNV:%Q?F/'V;:,”Z K;fj jm.” e
PAUL BROWN Moment By Moment (GRP/VMG/ RAFE GOMEZ Icy (Tommy Boy) PRAFUL Let The Chips Fall (Rendezvaus) 201 |
Total Plays: 100, Total Stations: 9, Adds: 0 Total Plays: 66, Total Stations: §, Adds: 0 JAZZMASTERS Puerto Banus (Trizpin® N’ Bhythm) 198
CRAIG CHAQUICO Her Boyfriend's Wedding (Varada/ ERIC DARIUS Night On The Tewn (Higher Octave/Narada) PAUL JACKSON, .lj]n It aI;“]Sh W;BI N eZII:I’ZI} 197
| Total Plays: 88, Total Stations: 11, Adds: 1 Total Plays: §5, Total Stations: 6, Adds: 1 el [Tt A Shamel Sie Yot !
LUTHER VANOROSS Think About You (/AMG) INCOGNITO True To Myself (Narada) r ” : N
Total Plays: 79, Total Stations: 5, Adds: 0 Total Plays: 52, Total Statians: 5, Adds: 0 | Detailed station playlists for all R&R
AL JARREAU Cold Ouck (GRA/VMG) GREG ADAMS Firefly (215) reporters are available on the web at
Total Plays: 78, Total Stations: 5, Adds: 0 Total Plays: 45, Total Stations: 8, Adds: 2 I www.radioandrecords.com.
§ungs rank_ed_hytutal plays - -
/ ‘ )’

dpowerful people in radi

You won't find them in the corporate boardrooms and
they’re not on your station’s payroll. They may have
never even seen the inside of a studio. But with a diary in
hand, they have the power to make you . . . or break you.

Diary Locator was developed to find the people with
the power and help us deliver your message directly to
their door.

Need an introduction? Call Eagle Marketing. Because
when you know the players, you realize that Tiny here
enjoys his Smooth Jazz. Now that’s not so scary is it?

viww.eaglemarketing.com EAGLE MARKETING SERVICES E ‘

£E Direct Mail - Diary Locator™ Telemarketing
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SMOOTH JAZZTOP 30 INDICATOR °1

e September 3, 2004 o
LAST THIS TOTAL /- TOTAL WEEKS DN TOTAL STATIONS/ M os t A dded
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AUDIENCE CHAR ADOS
o} www.rrindicator.com
1 o BONEY JAMES Here She Comes (Warner Bros./ 258 +21 1237 1 16/0 ARTIST TITLE LABELES) PRo0s
2 o GEORGE BENSON Softly, As In A Marning Sunrise (GRF/VMG/ 207 +1 987 13 14i0 GERALD ALBRIGHT To The Max (GRP/VMG/ 2
JEFF KASHIWA Peace Of Mind Natve Language) 2
(7 16 152
8 0 GERALD ALBRIGHT To The Max (GRP/VMG/ 176 +20 683 f GARRY GOIN Oon't Ask My Neighbors (C ! 9
4 4 EVERETTE HARP Can You Hear Me (4440/ 1m 2 805 12 1610
3 5  WAYMAN TISDALE Ain't No Stoppin’ Us Now {Rendezvous/ 169 -6 731 9 15/0
5 6  FOURPLAY Play Around It (RCA Victor) 163 5 g70 11 140 Most
6 @ KIMWATERS InDeep (Shanschie/ 160 0 g5 11 e | fncreased Plays
7 8  MICHAEL LINGTON Show Me fRendezvous/ 155 -4 436 19 12i0 rPoLrAAvL
9 @ ANITABAKER You're My Everything (Blue Note/Virgin/ 153 0 890 8 14)0 | ARTST TMLE LABELS) INCREASE
12 10 STEVE OLIVER Chips & Salsa (Kach/ 1m A 647 6 15/ | RAYCHARLES fINATALIE COLE Fever Concord) +
CRAIG CHAQUICO Her Boyfriend's Wedding /Warada/ +24
11 11 RAMSEY LEWIS TRIO The In Crowd (Varads/ 137 5 501 12 1210 | Gongy JAMES Here She Comes (Mamer Bras, o
17 @ TIM BOWMAN Summer Groove (Liguid 8 131 +11 443 3 131 GERALD ALBRIGHT To The Max /GRP/VMG) +20
13 13 RICHARD ELLIOT Your Secret Love (GRP/VMG) 125 7 542 5 110 :‘AI; I;:IHAABHALIES cﬂm:ssv uxwz; ;m El;otato Pie (Concord) +:;
ome AS You Are +
15 14  DAVID BENOIT | RUSS FREEMAN Palmetto Park (Peak/Concord) 122 -1 555 9 110 GARRY GOIN Don't Ask My Neighbars (C ) 7
16 15  NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 120 -2 469 5 110 JEFF KASHIWA Peace Of Mind (Native Language) +15
19 16 GLADYS KNIGHT f/EDESIO ALEJANDRO Feelin’ Good (Vacilon) /Pyramid) 17 B 872 10 110
D op e Mol o= om o Most
ack Into My ez?r olumbiz) ’ PIayedRecurrents
20 18 DAVEKOZ Alll Seels You (Capitol) 13 5 1 27 100 oL
10 20 ALJARREAU Cold Duck (GRA/YMG) 106 39 396 7 1yp | A°TISTTIE USRS , pLAYS
3 HIL ST. SOUL For The Love Of You /Shanachie/ 83
21 21 MARCANTOINE Mediterraneo (Rendezvous) 102 3 477 28 8i0 PETE BELASCO Deeper (Compendia/ 55
22 @ MARION MEADOWS Sweet Grapes (Heads Up) 100 +1 668 9 100 GRADY NICHOLS Allright {Compendia) 4
26 €D  SOULBALLET Cream (215 85 +10 38 3 100 :I"':ﬂ":‘:;fsf:ﬂs"faesﬂide"-:haﬂa;% :';
ing A Song
23 @ SHADES OF SOUL f/JEFF LORBER W| CHRIS BOTTI Gazpacho (Narada/ 90 +1 417 5 8j0 STEVE COLE Everyday (Warner Bros) 2
27 @ DIANA KRALL Temptation (GRP/VMG) 87 +3 425 23 70 NICK COLIONNE High Fiyin' /3 Keys Music/ 38
25 @)  ERICMARIENTHAL Secrets (Peak/ 87 0 476 7 80 ALKEMX Time To Lounge (Rendezvous/ 35
_ . . NAJEE Eye 2 Eye (V-Coded) 32
@ NESTOR TORRES Mayhe Tonight (Head's Up/ 83 +5 603 16 9 CHRIS BOTT! Indian S (Columtic) 2
28 @ PAUL TAYLOR Steppin’ Out /Peak/ 82 +1 2%4 26 6/0 RICHARD ELLIOT Sly (GRP/VMG) 2
30 @ EUGE GROOVE Livin’ Large Narada/ 81 +1 410 30 6/0 RONNY JORDAN At Last /¥-Coded/ 25
q 7 WILL DOWNING A Million Ways (GRPVMG/ 20
- NICK COLIONNE It's Been Too Long (3 Keys Mi 7 3 27 6 0
@ 's Been Too Long (3 Keys Music/ 8 + 9 8l BASS X Vo (il § "
17 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28. PRAFUL Sigh (Rendezvous) 19
© 2004 Radio & Records. KIRK WHALUM Do You Feet Me (Warner Bros.) 19
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The Station Checkup

While students stock up on school supplies, programmers
should take stock of station basics

Buddy Rizer was in radio from 1979-2003. He spent
15 years at WWDC (DC101)/Washington, the last three
as PD/Brand Manager. He also served as Brand Manager
for two other Clear Channel stations — Alternatives
WRXL/Richmond and WOSC/Salisbury, MD — for two
years. Since leaving DC101 last September, Buddy has
lived at his beach house, studied Spanish, become an ASA
umpire and received his real estate license. As a partner
in Tricaster Communications, he is currently pursuing
his dream of station ownership. He's also been working
part-time on-air at WIYY (98 Rock)/Baltimore. This
week he offers a fresh perspective on preparing for the

fall book.

[ went to see my nephews over the
weekend, and we started talking
about going back to school. Robbie,
who is going into fourth grade, told
me that he has a checklist of things he
learned from third grade that he has
to review before school
starts. |

I'told him that I thought
it was a great idea to make
sure that all of his bases
were covered before the
new term begins. Its in

The only way to know for sure is to
check.

Start by looking at your projected
turnover. Be sure to refresh so you are
looking at the most current informa-
tion. Is the turnover what you had ex-
pected or hoped for? If not,
it's time toadjust the num-
ber of songs in each cate-
gory or adjust the clocks.

This is also a great time
to double-check all the
song codings. Songs that

that same spirit that I pro- you may have entered as
pose a review of radio ba- "Hard” or " Alternative”
sics before the fall book be- may have become main-
gins — a return to the stream. The market may
School of Rock, as it were. ~ Buddy Rizer  have shifted since the last

In today’s radio world so many of  time you checked your codings, and

us have become firemen, just putting
out fires and, hopefully, making sure
we have enough time to try to im-
prove our station every day. It has be-
come very easy to take the little things
— the foundation upon which your
station is built — for granted. Like my
nephew Robbie, you should take a lit-
tle time to make sure you're ready for
the new term.

Working Selector

Let's start with Selector. The music
mix is the base of your entire radio
station, yet programmers rarely take
the time to double-check the systems
and rotations. After a few months of
adds, drops and category changes, the
rotations you have set up may not be
working as you had originally
planned.

For example, you may have set up
your recurrents for a five-hour rota-
tion. But if there are too many songs
in the category, they may be moving
too slowly. Perhaps one gold catego-
ry is moving too slow because that
song is always dropped at the end of
the hour due to an increased spotload.

a fresh perspective may lead you to
make a few crucial changes.

Next, review your priorities, rota-
tion rules and artist separation. I've al-
ways used “special artist separation”
to regulate how oftenbands appear on
the radio, but this is something that
has to be updated regularly. Bands
who were important to the format a
year ago may not be as hot today,
while other bands may be on fire and
deserve less separation.

While you're thinking about the
music, you may want to rethink the
way you do your music meeting. If
you've been following the same pro-
cedure for a long time, it may be time
to change it up a bit. Once a month
invite other staff members in to the
meeting to listen to and discuss new
music. There are always a lot of big
music fans in the building, and you
might benefit from a fresh set of ears.

Hone The Research Tool

Let’s move on to research. While a
programmer’s instincts and experi-
ence should always guide his or her
music decisions, research is one of the

By Buddy Rizer

most important tools you have. But,
as with anything, the information you
getisonly as good as the systems you
have set up.

Review everything in your research
package. Start with your callout
screener. If you are using a song mon-
tage or list to screen people into your
test, make sure the songs are still rele-

vant and reflect the audience you are *

trying to reach.

Next, review the age groups you
are testing to make sure that you are
reaching the people you need to talk
to. As a station matures, the audience
that delivers the most quarter-hours
may grow older as well. It's important
that they have a voice in determining
the music on the station.

Determine if your age groups are
too narrow to deliver a usable sample
or if adding a ccuple years on either
end will benefit you. Review how
your music is sorted and whether a
different sorting will give you action-

All major
promotions should
be promoted in
three ways: Tell
them what you are
going to do, tell
them what you are
doing, and tell them
what you did.

able information on the younger or
older demos. Many companies will
also let you get a few verbatims in
addition to music information. This
can give you amazing insight into the
way your audience perceives you.
By now most programmers have
planned out their major contesting for
the fall book, be it local or national.
Meet with your marketing director
and promotions director and discuss
execution and promotion. If you are
doing a national contest, figure out the
best way to make it come alive on
your air. What works for someone else
may not be best for your audience,

Make sure every person, from the members
of the morning team to the Sunday-moming
part-timer, understands the message that

you want delivered.

and most companies allow for leeway
in execution.

Brainstorm Within
The Station

Have the promotions director draw
up a grid for all on-air promotional ac-
tivity. When your big contest for the fall
hits the air, you want tobe sure that it's
not sharing the spotlight with a sales
promotion, unless it's unavoidable.
There should always be something
going on promotionally, but if there is
too much, the message will be lost.

Remember, all major promotions
should be promoted in three ways:
Tell them what you are going to do,
tell them what you are doing, and tell
them what you did. Recapping a pro-
motion and pre-selling what's next are
very effective tools for maintaining
momentum on your station.

If you don't already have regular
brainstorming sessions, you shoutd
start. A couple of times a month gath-
er a handful of the most creative peo-
ple in the building, buy them a few
pizzas and lock them in a room.

Have a few regulars, such as your
imaging director, jocks and marketing
and promotions people, but bring in
some fresh blood each week as well.
Great ideas can come from anywhere,
and perspectives from interns, sales-
people, engineers and office staff can
be very valuable.

Set the tone and agenda, but don't
run the meeting. Keep it flowing,
write it down, and be sure to stick to
the old rule: no judging in a brain-
storming session. When the meeting
is over take the best ideas and take
action. The meetings will lose momen-
tum after a while if it seems that noth-
ing from them is ever used.

In-House Contests

Another twist on the brainstorming
session is the open contest. In the past
I've had great success by sending an
e-mail to the entire staff asking for
ideas for promotions or names for
contests. Offer a reward like anighton
the town, a music-library raid or even
cash. It gets the entire building in-
volved, and sometimes you get some
great ideas.

Spend an afternoon with your im-
aging director and make sure heorshe
is on the same page as the rest of the
staff and is reflecting your vision on-
air. The imaging director has to be an
extension of the program director, and
the two need to work as closely as the
program director would with the
music director. Make sure your imag-
er understands upcoming contesting,
the station goals and mission and that
the station message should always be
clear and cut through.

www americanradiohistorv com

This meeting is also a great time to
make a list of all on-air elements that
can and should be refreshed. Set pri-
orities and deadlines, and keep them
pointed in the right direction. The best
imagers not only make the radio come
alive, they are also great partners for
the programming staff.

Meet with your airstaff both indi-
vidually and as a group. Make sure
every person, from the members of the
moming team to the Sunday-moming
part-timer, understands the message
that you want delivered. Often, espe-
cially in the case of a veteran staff, pro-
grammers assume their staff knows
what's going on, but everyone needs
reminders, and everyone needs occa-
sional refocusing.

Share with them not only the plan,
but also some background on how the
decisions were reached. Tell them
what the goals are for the station and
what your goals are for them.

Explain to them exactly who their
audience is: their age, what they do,
their average income and what's im-
portant to them. That's crucial infor-
mation for your staff to have to best
communicate with the audience.
You'll be amazed at how much more
they buy in when they understand the
reasoning behind the plan.

Listen To The
Competition

Any good warrior is always aware
of his competition, and a radio pro-
grammer should be no different. You
should have an idea of what they are
doing promotionally and what mar-
keting they are doing. Double-check
their break times and spotload, and
watch what songs they are adding to
pick up any trends or direction chang-
es. The market is always shifting, and
you need to be able to determine how
those shifts affect you.

Finally, spend some time listening
to your station. I'm not talking about
having the radio on in your office
while you are talking to record peo-
ple, answering listener complaints or
explaining to the salesperson why you
can't give away Q-Tips.

Get out of the office or lock your
door, grab a yellow pad and pen and
listen for a few hours ata time. Listen
to all dayparts for flow, production
elements and, of course, the jocks.
You'll be surprised how much you
learn about your radio station.

By taking the time before the term
begins to make sure that your foun-
dation is secure, you've taken the first
step toward what we all hope will be
a passing grade from Arbitron.

Buddy Rizer can be reached at buddy@
buddyrizer.com.
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W WK ARTIST TITLE LaBELS) oS
2 0 THREE DAYS GRACE Just Like You f/ive/Zomba) 868
1 2 VELVETREVOLVER Slither (RCA/RMG) 614
3 € SHINEDOWN Simpie Man (Atiantic) 607
5 @ ALTER BRIDGE Open Your Eyes (Wind-up) 569
6 6 LINKIN PARK Breaking The Habit (Warner Bros.) 485
4 6  NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/IDJMG) 482
7 @  JET ColdHard Sitch /Atiantic) 419
10 @  VELVET REVOLVER Fall To Pieces (RCA/RMG) 408
8 9 SALIVA Survival Of The Sickest (/sland/IDJMG) 382
9 @  JET RolloverD.J. /Attantic) 364
13 @ PAPAROACH Getting Away With Murder (Geffen/ 300
12 D CROSSFADE Cold Columbial 297
14 @ BREAKING BENJAMIN SoCold (Hollywood) 293
15 @ SLIPKNOT Duality (Readrunner/IDJMG) 280
17 (D  GREEN DAY Americanidiot (Reprise/ 267
16 ) GODSMACK fIDROPBOX Touche fRepublic/Universal) 265
11 17 SEETHER fJAMY LEE Broken (Windup/ 254
21 )  SILVERTIDE Ain't Comin’ Home (/AMG) 225
18 ) CHEVELLE Vitamin R {Leading Us Mlong) Epic/ 218
28 @ KENNYWAYNESHEPHERD Alive Reprise) 214
19 @ TESLA Words Can't Explain (Sanctuary/SRG) 205
22 @ VAN HALEN Up For Breakfast (Warner Bros.) 186
20 23 FUTURE LEADERS OF THE WORLD Let Me Out /Epic/ 169
23 24  METALLICA Some Kind Of Monster (Elektra/Warner Bros.) 136
30 @ SWITCHFOOT Meant Yo Live (Red ink/Columbia) 19
29 @  APERFECT CIRCLE Bhue Vigin/ m
25 27 EARSHOT Wait (Warner Bros,) 110
24 28  KID ROCK | Am (Top Dog/Atlantic/ 106
27 29 PUDDLE OF MUDD Spin You Around (Geffen/ 96
€  THORNLEY Easy Comes (Roadrunner/I0IMG) 91

PLATs
+24
75
+12
+6
+23
84
+1
+"
-2
+25
+11
+5
+9
+10
+38
+19
-50
+46
+1
+105
+13
+20
-16
-20
+13
+5
-14
-43
-22
+14

aDEAGe
(00}
33086
26872
22021
20657
20353
26274
23944
18196
14572
10684
11667
9485
9051
12147
12390
9042
13917
5044
6348
8963
5826
4205
4402
3792
4372
2624
2956
2931
6684
1676

53

31 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/22-8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

New & Active

HOOBASTANK Same Direction (/s/and//i0JMG)
Total Plays: 86, Total Stations: 11, Adds: 0

LOSTPROPHETS Wake Up (Make A Move) (Columbiz)

Total Plays: 86, Total Stations: 6, Adds: 0
MEGADETH Die Dead Enough (Sanctuary/SRG)
Total Plays: 81, Total Stations; 10, Adds: 0
DROWNING POOL Love And War (Wind-up)
Total Plays: 70, Total Stations: 11, Adds: 2
KORN Word Up (Epic/

Total Plays: 70, Total Stations: 7, Adds: 0

SKINDRED Nobody Lava/

Total Plays: 49, Total Stations: 5, Adds: 0
DROPBOX Wishbone (Re-Align/Universal)

Total Plays: 36, Total Stations: 3, Adds: 0
PILLAR Bring Me Down (Fiicker/EMI CMG/Virgin)
Total Plays: 31, Total Stations: 3, Adds: 0
DAMAGEPLAN Pride (Flektra/Atiantic)

Total Plays: 28, Total Stations: 4, Adds: 0
HELMET See You Dead finterscope/

Total Plays: 26, Total Stations: 4, Adds: 1

POWERED
vesoonswnos' | fost Added®
19 28/0 www.rradds.com
20 2800 ARTIST TITLE LABEL(S} A0S
12 2810 | g yERTIDE Ain't Comin' Home (/MG) 5
10 2800 VELVET REVOLVER Fall To Pieces (RCA/RMG/ 3
1M 210 KENNY WAYNE SHEPHERD Alive (Reprise) 3
18 26/0 BREAKING BENJAMIN So Cold fHofywood) 2
0 260 DROWNING POOL Love And War (Wind-4p) 2
5 SPIDERBAIT Black Betty (idspendent/ 2
NICKELBACK Because Of You (Roadrunner/IDJMG) 2
1M 220
3 261
7 190
17 191
13 1612
17 140
3 201 Most
s 2 |IncreasedPlays
~a——— TOTAL
18 14)0 PLAY
3 23’6 ARTIST TITLE LABEL(S} INCREASE
4 190 KENNY WAYNE SHEPHERD Alive (Reprise) +105
. VELVET REVOLVER Fall To Pieces (RCA/RMG) +1
SILVERTIDE Ain't Comén’ Home (/AMG) +46
8 1510 KORN Word Up (Epic/ +41
31 GREEN DAY American ldiot (Reprise/ +38
7 150 JET Rollover 0.J. (Atéantic) +25
8 180 MARILYN MANSON Personal Jesus (Nothing/hterscape) +25
5 2 THREE DAYS GRACE Just Like You (/ive/Zomba/ +24
LINKIN PARK Breaking The Hatit /Warer ras.) +23
2 100 DROWNING POOL Love And War (Wind o) 4
15 1210
12 150
1M 1o
' | Most
Played Recurrents
TOTAL
ARTIST TITLE LABEL(S) PLAYS
AUDIOSLAVE | Am The Highway (interscaps/Epic) 235
THREE DAYS GRACE (| Hate) Everything About You (fiveZomba) 199
TRAPT Headstrong (Warner Bros.) 193
NICKELBACK Figured You Out (RosdrunneriDJMG) m
SHINEDDWN 45 (Atiantic) 173
LINKIN PARK Lying From You (Warner Bros.) 162
JET Are You Gonna Be My Girl (Atiantic/ 159
HOOBASTANK The Reason isiand/iDMG) 147
GODSMACK Running Blind (Republic/Universal %2
Detailed station playlists for all B&R
reporters are available on the web at
www.radioandrecords.com.

Songs ranked by total plays
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31 Total Monitored
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s« - MIPACTIVE ROCK TOP 50 _

o September 3, 2004

B mermeuay s A .J%?.%e VE TS
1 1 BREAKING BENJAMIN So Cold (Hollywood) 1847 -56 82899 19 60/0
3 9 LINKIN PARK Breaking The Habit (Warner Bros.) 1810 +63 88596 12 580
2 3 THREE DAYS GRACE Just Like You {/ive/Zomba) 1701 -80 81737 22 590
4 4 CROSSFADE Cold (Columbial 1546 -49 72702 K} 58/0
5 5 SALIVA Survival Of The Sickest f/siand/IDJMG) 1500 -20 70430 12 590
7 o ALTER BRIDGE Open Your Eyes (Wind-up) 1431 +34 68761 1" 59/0
6 0 SHINEDOWN Simple Man (At/antic) 1405 +5 59812 14 5410
9 e PAPA ROACH Getting Away With Murder (Geffen) 1375 +65 63361 8 60/0
8 o SLIPKNOT Duality {Roadrunner/IDJMG] 1358 +6 67255 20 5710
n @ VELVET REVOLVER Fall To Pieces (RCA/RMG) 1166 +109 53804 6 580
12 m CHEVELLE Vitamin R (Leading Us Along) /Eprc/ 1099 +70 46478 5 6D/0
10 12 VELVET REVOLVER Slither (RCA/RMG/ 1098 -83 58897 21 5810
14 @ FUTURE LEADERS OF THE WORLD Let Me Out /£pic/ 1060 +77 41611 13 580
13 @ GODSMACK fIDROPBOX Touche (Republic/Universal) 1021 +37 48444 7 5611
16 @ GREEN DAY American Idiot (Repriss/ 984 +113 38825 4 55/0
18 @ LOSTPROPHETS Wake Up {(Make A Move) (Columbia/ 852 +9 27620 14 5511
17 17 JET Rollover D.J. (Atlantic/ 834 -21 30238 9 500
19 @ A PERFECT CIRCLE Blue (Virgin/ 788 +30 25776 5 55/0
15 19  EARSHOT Wait (Warner Bros.) 776 -138 27276 18 50/0

20 @ NONPOINT The Truth fLava/ 743 +1 22944 1" 5210

bal 21 HOOBASTANK Same Direction f/s/and//DJMG) 639 -91 23403 14 480

27 @D  KORN Word Up (Esic/ 622 +225 19852 3 474

26 @ SILVERTIDE Ain’t Comin’ Home (/RMG/ 566 +164 24314 5 505

22 24 METALLICA Some Kind Of Monster (Elektra/Warner Bros.) 548 -114 21530 10 5010

23 25  NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/\DJMG/ 489 -97 23268 18 35/0
24 @ PILLAR Bring Me Down (Flicker/EMI CMG/Virgin) 479 +13 12230 10 38N
25 €D  SKINDRED Nobody fLava/ an +50 9023 6 485
29 @ THORNLEY Easy Comes (Roadrunner/IDJMG) 410 +66 8886 4 3902

39 @ DROWNING POOL Love And War (Wind-up/ 375 +192 10359 2 I

41 @ KENNY WAYNE SHEPHERD Alive (Rgprise/ n +204 20369 2 4310

31 @ MEGADETH Die Dead Enough (Sanctuary/SRG/ 340 +50 11670 5 343

30 @ DAMAGEPLAN Pride (Elektra/Atiantic) 325 +33 9433 8 3012

A @ HELMET See You Dead finterscope/ 318 +72 9039 3 374

32 @ COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 21 +3 4141 9 291

35 @ KILLSWITCH ENGAGE The End Of Heartache (Roadrunner//DJMG) 261 +25 6947 3 2712

37 €D 12 STONES Far Away (Windup) 242 +23 4510 5 230
28 37  PUDDLE OF MUDD Spin You Around /Geffen/ 188 173 5537 14 2400

36 38  KID ROCK | Am (Top Dog/Atlantic) 181 -51 6770 13 1610

42 @ INSTRUCTION Breakdown (Geffen/ . 172 +10 4756 3 191
33 40  TANTRIC After We Go (Maverick/Reprise) 155 -105 6459 13 1710
46 @ LETTER KILLS Don't Beligve (/sland/iDJMG/ 149 +4 2212 7 19/0

40 42  HIVES Walk ldiot Walk finterscope) 13 -46 2497 10 1710
45 43  LACUNA COIL Swamped (Century Media/ 128 -19 1941 8 110
48 44 VAN HALEN Up For Breakfast (Warner Bros.) 126 -6 3335 2 110

@ MARILYN MANSON Personal Jesus (Nothing/Interscope) 119 +111 6424 1 25/20

38 46  BURNING BRIDES Heart Full Of Black V2/ 19 -89 2441 " 2010

@ MUSIC Freedom Fighters (Capitol 13 +93 1885 1 2415
47 48  MONSTER MAGNET Unbroken (Hotel Baby) (SPV USA/ 107 -36 4061 13 110
44 49  SKILLET Savior fLava) 102 -46 3625 19 130
@ KILLRADIO Do You Know (Columbia/ 93 +8 1116 1 12i0

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks, Songs ranked by total plays for the airplay week
of 8/22-8/28. Bullets appear on songs gaining plays or remaining flat from previous week. f two songs are tied in total Mays, the song with the larger increase in plays is
placed first. Songs below No. 20are moved to recurrentafter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays

POWERED [ 2
A
MEDIABASE
Most Added®
www.rradds.com
ARTISTTITLE LABEL(S) ADDS
MARILYN MANSON Personal Jesus (Nothing/interscope) 20
USED Take It Away (Reprise/ 13
KENNY WAYNE SHEPHERD Alive (Reprise/ 10
NICKELBACK Because Of You (Roadrunner/IDJMG) 8

SUM 41 We're All To Blame (/sland//DJMG) 7
SILVERTIDE Ain’t Comin’ Home (J/AMG/ 5
SKINDRED Nobody (Lava/ 5
MUSIC Freedom Fighters (Capitol) 5
BURDEN BROTHERS Shadow (Kirt/and/ 5

Most

IncreasedPlays

TOTAL

PLAY

ARTIST TITLE LABEL(S) INCREASE
KORN Word Up (Epic/ +225
KENNY WAYNE SHEPHERD Alive (Reprise/ +204
DROWNING POOL Love And War (Wind-up) +182
SILVERTIDE Ain't Comin’ Home #/AMG) +164
GREEN DAY American Idiot (Reprise/ +113
MARILYN MANSDN Personal Jesus (Nothing/Interscape) +111
VELVET REVOLVER Fall To Pieces (RCA/AMG/ +109
MUSIC Freedom Fighters (Capital) +93
FUTURE LEADERS OF THE WDRLD Let Me Out (Epic/ +77
HELMET See You Dead f/nterscope/ +72

Most

Played Recurrents .
TOTAL
ARTIST TITLE LABEL(S) PLAYS
SEETHER fJAMY LEE Broken (Wind-up/ 574
NICKELBACK Figured You Out (Roadrunner//DJMG) 520
LINKIN PARK Lying From You (Warner Bros.) 515
JET Cold Hard Bitch (At/antic/ 492
GODSMACK Re-Align (Republic/Universall 462
THREE DAYS GRACE (¢ Hate) Everything About You LiveZomba) 446
SHINEOOWN 45 (Atiantic) 435
A PERFECT CIRCLE The Outsider (Virgin/ (3]
DROWNING POOL Step Up (Wind-up/ 394

AUDIOSLAVE Show Me How To Live (/nterscope/Epic) 384

New & Active

FALL AS WELL Lazy Eye (Universall

Total Plays: 89, Total Stations: 10, Adds: 0
BURDEN BROTHERS Shadow (Kirtland/
Total Plays: 67, Total Stations: 12, Adds: &
SPIDERBAIT Black Betty findependent/
Total Plays: 67, Total Stations: 7, Adds: 2
NICKELBACK Because Of You (Roadrunner//{DJMG)
Total Plays: 52, Total Stations: 11, Adds: 8
USED Take It Away (Reprise)

Total Plays: 10, Total Stations: 14, Adds: 13
SUM 41 We're Alt To Blame (/s/and/IDJMG/
Total Plays: 9, Total Stations: 7, Adds: 7

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004,
The Arbitron Company). © 2004, R&R, inc.

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

Got Good Record Service?

Get all the hits, for all the formats, every week for as littie as 539 a month!

HitDisc® is the music service for over 3,000 radio stations, shouldn't it be yours?
Gall 972.406.6800 or e-mail HitDisc@TMCentury.com for details.

www americanradiohistory com
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ACTIVE ROCK
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e September 3, 2004

- N N
. America’s Best Testing Active Rock Songs R R
C RaleTheMuSic.com ) 72" er e weos Encing S5 A\ ¥ RockToP30 POVIERED L7
L0l FALAS MEDTABASE
M M M LAST THIS TOTAL +(-  WEEKSON TOTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS  PLAYS  TCHART  STATIONS
1 KILLERS Somebody Told Me //sland/iDJMG) 563 +5 13 70
BREAKING BENJAMIN So Cold (Holywood) 437 442 81% 8% 430 444 436 2 LINKIN PARK Breaking The Habit (Warmer Bros.) 516 +1 10 0
THREE DAYS GRACE Just Like You (ive/Zomba) 427 430 95% 22% 402 410 393 4 & MATTHEW GDOD BAND Alert Status Red /Atantic) 450 +15 16 6/0
LINKIN PARK Breaking The Habit (Warner Bros.) 422 423 98% 30% 396 417 3N [ o TEA PARTY The Writings On The Wall (EMI Music Canada) 440 +10 5 6/0
EARSHOT Wait (Warner Bros.) 419 428 69% 6% 412 411 412 8 JET Rollover D.J. (Atlantic) 417 +50 ] m
PAPA RDACH Getting Away With Murder (Geffen) 416 423 79% % 425 421 429 7 GREEN DAY American Idiot (Reprise/ 417 +42 4 3/0
CROSSFADE Cotd (Columbia) 413 433 78% 1% 408 426 390 6 7 SEETHER fIAMY LEE Broken (Windup) 395 -33 18 10/0
SLIPKNOT Duality (Roadrumner/IDJMG) 412 426 86% 15% 424 414 434 3 8 VELVET REVDLVER Slither (RCA/AMG) 386 n 20 70
SEETHER {/AMY LEE Broken (Windup) 407 412 9% 2% 395 400 389 9 0 ALTER BRIDGE Open Your Eyes (Wind'up/ 380 +39 6 40
LOSTPROPHETS Wake Up (Make A Move) Columbia) 408 412 87% 12% 386 398 373 10 @  FRANZ FERDINAND Take Me Out (Domino/Epic/ 319 +3 9 5/0
CHEVELLE Vitamin R {Leading Us Along) Epic/ 397 398 56% 7% 402 423 381 12 @ * WAKING EYES Watch Your Money Womer Bras) 305 +9 N 6/0
HOOBASTANK Same Direction fisiand /MG 39 391 8% 14% 382 384 3N L 9 13N 20
GODSMACK fIDROPBOX Touche (Republiciniversa) 395 404 65% 7% 400 400 400 14 S CKELRACK Pk Way Too._ (oadunarfLMG) 268 +5 21 200
PILLAR Bring Me Oown (FéckerEMI CMGigin 393 401 46% 6% 398 422 379 15 LI e S e b gl i gy D £l
VELVET REVOLVER Sither (3CA/AMG) 392 415 8% 2% 389 351 430 W o WL SO e ) a8 )
A PERFECT CIRCLE Blue Vi) 391 407 5% 6% 392 403 379 ig "EL"“O"E_"“”’E" (R R ) ;“ *:5 g U
GREEN DAY American Idiot (Peprise) 383 366 7% 1% 343 347 338 o ;:‘L‘t';‘u"[':':: ":W"""""‘" o zﬁ *1: 1? ::g
VELVET REVOLVER Fall To Pieces /RCA/AMG) 383 391 6T% 10% 391 350 429 » e *
13 19 & TRAGICALLY HIP Vaccination Scar (Zoe/Rounder) 228 50 20 6/0
NONPOINT The Truth /Lava) 380 395 47% % 372 445 3.3 17 20 % STABILO Everybody (Virgin Music Canada) 217 15 9 a0
::TL:}':ESL"E':;:' nusf ;'::";"ﬁﬁ’;’ﬁ’";”g’ _ :;; ::; ;:% ':: ::'2’ :2: ::' 28 @) & TRAGICALLY HIP ttCon't Be Nashvill... Zos/Rounder) 205 +43 2 3
L . Ly el 20 22 % RUSH Summertime Blues AnthenyAtiantic) 1% 7 13 60
TANTRIC After We Go /Mavend’/ﬂmﬁ 366 361 41% 7% 346 364 332 % @ & THORNLEY Come Agin (Aoadrunner/I0IMG) 188 +19 2 53
PUDDLE OF MUDD Spin You Around (Geffen/ 365 368 7% 17% 338 345 332 22 24 % THORNLEY So Far So Good (Roadrunner/iDJMG) 177 2 2 16/0
ALTER BRIDGE Open Your Eyes (Wind'p) 361 383 77% 16% 358 348 368 21 25 HODBASTANK The Reason dsand/iDLIMG) 176 29 27 16/0
MCKELBACK Fck W To D God AoahumerIMy 360 356 8% 3% 313 304 323 19 25 JET CodHard Bitch tksntic e
SHINEDOWN Simple Man /Atiantic/ 360 375 72% 1% 369 384 354 _%zlo @ % FINGER ELEVEN One Thing (Wind-up) 149 +3 20 110
JET Rollover 0.J. (Atlantic) 313 317 83% 30% 280 298 260 24 28 LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 143 4N 10/0
METALLICA Some Kind Of Monster (Elektra/Warner Bros.) 3.06 308  78% 28% 279 289 267 29 29 POWDERFINGER ...On My Mind (Republic/Universall 137 21 A 1210
Total sample size is 448 respondents. Tolal average favorability estimates are based ona scale of 15, (1=dlistike very much, 5 < like very 27 30 HIVES Walkiidiot Walk dinterscape) 136 33 5 20
much). Total femiliarity represents the percentage of who recognized the song. Total bum represonts the number of 26 Canadian RoCk reporters. Monitored arplay data supplied by Mediabase Research, a division of Premiere Radio
fespondenls who Said they ae fired of hearing e sorg. Songs musthave 40% Iamiﬂmlytoagpearmwwy. Sampl 5 based Songs ranked by total plays for the airplay week of 8/22-8/28. Bullets appear on songs gaining plays or remaining
0n persoas 12y. Persons are screered via the Intermet. Once passed, they can lake the musi; test based on the format/music preference. it from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
z‘é‘m”’" Gt ot meant "’,""““,‘:’;‘;‘" rosgarch. The M’ﬁ“”,;:’;;’;,”"# """ m o] ‘,”Izm“ ﬂ‘;’;’,mﬁ below No. 15 are moved to recurrent ater 20 weeks on the chart. Most Added is the total number of new adds officlally
\_calg 818-377-5300. Rate heMusic.com data s rovided by Medabase Research, a diison o Promiore Radi Natworks. ) \s’:';‘;'_“gm e unreparted as adds do not count toward overalltotal stations playing a )
(" N\
Reporters
el S atanooga. ™ Py i e SR fock. AR S ogest, CA° g oy o . WA
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g oo o | A e .
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Max TOLKOFF ]

mtolkoff@radioandrecords.com

Short-Attention-Span

Fall Preview

The music you need to know about right now

As usual, your desk is piled high with the
potential coasters and Christmas-tree decora-
tions known as CDs. You have successfully
avoided playing Air and Faithless this year,
so, unfortunately, these will become said tree
ornaments in a few short months —although,
in the case of Faithless, it’s not too late. That
would require you to go beyond the manda-
tory Linkubus and Metoolica curriculum
though. Are you brave enough?

Some stations you love and respect took a shot with Faithless.
Was “Mass Destruction” too dancey or rhythmic for you? 1 will
go to my grave contending that it was the flavor track the format
needed this summer. You remember flavor, don’t you? Well, may-
be you don't.

Still, the format has generally done a good job this year of cre-
ating that all-important separation between us and our Active
Rock brethren. The Killers, Modest Mouse, Franz Ferdinand and
many more are charting the course to a new, more adventurous
Alternative presence.

This week R&R devotes precious ink and page space to more
bands that you can be proud to play before midnight. Some are
already on the radar; some need a willing benefactor — a patron,
so to speak. At the very least, go back and give these another lis-
ten,

Social Distortion
Track: “Reach for the Sky”
Label: Timebomb

Why? If you don’t know by now, you need to go program a
Country station — although, many years from now, when the
entire body of Social D’s work is considered, it will be discov-
ered that their music was only a stone’s throw from country any-
way. Seriously, if you listen closely and often, what you really hear
in their songs is American folk music disguised with electric gui-
tars and a punk rock attitude.

Maybe that's why Mike Ness likes to throw in Johnny Cash’s
“Ring of Fire” during gigs. “Reach for the Sky” continues the sig-
nature Social D sound, combining Ness’ raw coyote wail with true
garage sensibilities. If you liked “Ball & Chain,” you'll love this.
If you play Bad Religion, The Ramones, X or any other band re-
sponsible for the formation of this format, you'll play this too.

The few, the proud, the brave: As of this writing, you don't
have it yet. By the time you read this, it might be showing up in
the mail. This much we can predict: It will start in the West.

Dresden Dolls
Track: “Coin Operated Boy”
Label: 8 Foot
Why? This is how Tori Amos started. ] remember it like it was
yesterday. Weirdly, I was at WFNX/Boston at the time. The label

got me out to see her live at a local club. She was amazing, but
we couldn’t figure out what format she fit. Even ex- WBCN/Bos-
ton PD Oedipus loved her but couldn’t figure out where she
would go. The rest, as they say, is history.

The same kind of vibe infuses Boston’s Dresden Dolls. If you
came to the R&R Convention this year, you saw this quasi-caba-
ret act at the “Anatomy of a Music Meeting” session. The crowd
was stunned. Fun fact No. 1: Dresden Dolls won the annual
WBCN Rumble. Fun fact No. 2: They are selling out wherever
they play, and the fans are fanatical.

The few, the proud, the brave: KBZT/San Diego, WNNX
(99X)/ Atlanta and KCNL/San Jose are all dipping a toe in the
water. KRBZ/Kansas City and KXRK/Salt Lake City actually
added the song.

The Explosion
Track: "Here | Am”
Label: Tarantula/Virgin

Why? Hooks, hooks, hooks. Boston’s throwing some great
bands on the national barbecue again. The Explosion satisfy the
need for rock without sounding like everyone else. Think Blink-
182 if Blink-182 sounded like they came from England, not New
England. It's power pop for angry kids. None of this makes any
sense whatsoever, does it? You'll get it after a mere two spins in
your office CD player. On tour now with Burning Brides. On tour
this fall with Social Distortion.

The few, the proud, the brave: About 22 of you have noodled
around with spins on this. WBTZ/Burlington, VT added it early.
This could be the surprise hit of the fall.

Jimmy Eat World
Track: “Pain”
Label: DreamWaorks/Interscope

Why? ‘Cause it's a great song. Period. Well, also they got hosed
when they released Bleed American right after 9/11. That album
was renamed Jimmy Eat World, but it was a weird year all around.
The momentum has been quietly building for a few years now,
with the unspoken understanding among many radio types be-
ing that if the band came out with even a halfway decent tune off
the new disc, radio play would be huge. Here’s your song.

The few, the proud, the brave: The official add date is Sept.
14, but more than 25 stations couldn’t wait and added “Pain” the
week of Aug. 23. We may have a closeout by Sept. 14.

Secret Machines
Track: “Nowhere Again”
Label: Reprise

Why? Hello? Major chords? Happy-sounding music? The lyr-
ics may be mildly nonsensical emo stuff, but the music doesn’t
sound like it. And, damn, how refreshing is that? They’re not
whining about how much their lives suck, and they use a piano

www americanradiohistorv com
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Think Blink-182 if Blink-182 sounded
like they came from England, not New
England.

amid the rock, but don’t think they’re little sissies. The background
is mesmerizing, which isn't surprising, considering they count
Brian Eno, Pink Floyd, Tangerine Dream, My Bloody Valentine
and Spiritualized among their influences. It's a little flavor to toss
in with the Sumcharlotte182.

The few, the proud, the brave: WROX/Norfolk, WDYL
(Y101)/Richmond, KPNT/St. Louis, KITS (Live 105)/San Fran-
cisco, KBZT /San Diego and KWOD/Sacramento have all stepped
out on this track. Bow to the peer pressure.

The Music
Track: “Freedom Fighters”
Label: Capitol

Why? Remember what the response was like when Led Zep-
pelin hit? If Led Zeppelin had come around 30 years later, they’d
be The Music. This is tumn-it-up-and-blow-the-monitors-out mu-
sic for the new millennium. These young English lads are the real
deal — they’re every bit as good live as they are on disc. And 1
heard a vague rumor that if you don’t at least give this single the
proper listen it deserves (while the speakers are cranked to 11, of
course), Darren Eggleston will personally come to your office and
fart in your shoe.

The few, the proud, the brave: KNRK/Portland, OR PD Mark
Hamilton is showing allegiance to his countrymen. Many others
are cautiously testing the waters. Allow me to push you in.

Death Cab For Cutie
Track: “The New Year”
Label: Barsuk

Why? Because all the people who went absolutely nuts over
The Postal Service will realize the lead singer sounds familiar —
it's Ben Gibbons, who was fronting Death Cab For Cutie years
before he even thought about his Postal Service side project. Be-
cause DCFC have a rabid fan following who pack all their shows
and buy all their CDs and know the words to every song. Because
the band is on the Vote for Change Tour with Bruce Springsteen,
REM, Pearl Jam and Dave Matthews Band, so you'll be hearing
their name in the news a lot.

The few, the proud, the brave: WBRU/Providence, WKQX
(Q101)/Chicago, KRBZ/Kansas City, KROQ/Los Angeles and
KNRK are all giving this song good spins. The tastemakers are
there, why aren’t you?

The Walkmen
Track: “The Rat”
Label: Warner Bros.

Why? This is not The Walkmen you know from that Volks-
wagen commercial that was on TV every six seconds last sum-
mer. This is version 2.0: edgier, more raw and powerful Walkmen
who bring you the perfect song for post-breakup traumatic stress
disorder — a common malaise suffered by Altemnative listeners.
When your P1 is driving back from his ex-girlfriend’s house af-
ter she just broke up with him, this is the song he’s going to want
to pound his head against the steering wheel to. It's emo rock,
not slow, soft stuff. ] hear that emo is fairly popular with the kids.

The few, the proud, the brave: Q101; WWCD (CD101)/Co-
lumbus, OH; KROQ; KNRK; Live 105; and WBUZ /Nashville are
already hip-deep on this track.

Continued on Page 58
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D ALTERNATIVE TOP 50 o A-
‘/ o September 3, 2004 : A
®
WS ensr e ves B e e ER e Most Added
1 @ LINKIN PARK Breaking The Habit (Warner Bros./ 2496 +46 166390 13 716 | wwwrradds.com
3 0 GREEN DAY American Idiot (Regrise) 2320 +113 171882 4 74j0 3:;:;";#;3{::0 Pain reamorks/terscope ‘;:s
. . ain (Dream| erst
2 3 THREE DAYS GRACE Just Like You (five/Zomba) 2116 -147 131256 22 66/0 USED Take h Awsy fHegrise) 28
4 4 FRANZ FERDINAND Take Me Out (Domino/Epic) 1917 -113 129859 19 66/0 SUM 41 We're All To Blame //sland/iDJMG! 28
5 6 KILLERS Somebody Told Me #/sland/i0JMG) 1844 +36 110348 17 62/0 EXPLOSION Here | Am (Tarantuia/Virgin) 12
6 @ SUPKNOT Duality (RoadrumneniOIMG) 1768 +25 94747 20 5700 ig:;‘:lﬂé: %":"Ig”: Reach For The Sky (Time Bom/ ::
t.
8 o BREAKING BENJAMIN So Cold (Hollywood) 1761 +211 96189 18 5911 RIODLIN' KIDS Stop The World (Aware/Columbia) 10
9 e CHEVELLE Vitamin R {Leading Us Along} (Epic/ 1570 +34 107481 5 691 CAKE No Phone (Columbial q
10 o LOSTPROPHETS Wake Up (Make A Move) (Columbia) 1435 +42 65229 13 66/0 MARILYN MANSON Personal Jesus MVothing/interscope) 9
7 10 DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscope) 1381 268 75277 15 610 MUSIC Freedom Fighters Capitol 1
13 @ PAPARDACH Getting Away With Murder (Geffen) 1312 +59 59544 7 62N Most
11 @ BEASTIEBOYS Triple Trouble (Capitol 1312 +18 75408 9 701 Increased P[ays
18 @ HOOBASTANK Same Direction fisland//0JMG) 1272 +152 65863 8 6211 TomL
17 ) VELVET REVOLVER Fall To Pieces (RCA/RMG) 1260 +126 88097 7 644 | ammst me wems Notise
12 15  SEETHER fJAMY LEE Broken (Wind-up) 11432 -144 67855 21 44)0 JIMMY EAT WORLO Pain {DreamWorks/lnterscope) +547
14 16 VELVETREVOLVER Stither (ACA/AMG) 1088 4126 100017 21 5500 ng 4: :’e": Al Tol Blame J’*’M’”WMG/ +235
. ! USED Take It Away (Reprise +229
16 17 MODEST MOUSE Float Dn.lEp/L‘l 1068 75 97413 25 58/0 BREAKING BENJAMIN So Cold /éolwood) o2
24 @ CROSSFADE Cold (Columbia) 1038 +103 38433 15 aan CAKE No Phone (Columbva) +£211
23 @ COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 1024 +64 50761 10 62i4 GOOD CHARLOTTE Predictable /£pic/ +194
22 @)  YELLOWCARD Only One (Capitol 1017 +31 48258 10 56ID m’:g T'::"’(szaﬂcn Breathfm a’% +':g
, me Direction +1
15 21 JET Rollover D.J. (Atiantic) . 1002 -196 43938 9 65/0 MARILYN MANSON Personal Jesus othinglterscope) 128
26 @ TAKING BACK SUNDAY A Decade Under the Influence (Victory/) 949 +83 53610 10 541 MUSE Hysteria (FastWesyWarmer Bros,) +130
27 @ ALTER BRIDGE Open Your Eyes (Wind'up) 843 +15 34266 9 39i0 Most
21 24 HIVES Walk Idiot Walk (/nterscape) 832 -178 30521 12 59/0 P I d R t
28 @  APERFECT CIRCLE Blue Virgin/ 767 +54 26736 5 460 aye ecur. r_9£_s/—-
25 26 STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprise) 657 221 30168 19 490 | aanst me weae FoArs
30 @ SNOWPATROL Run (A&M/interscope/ 649 +78 32716 6 4312 INCUBYS Talk Shows On Mute (Epic/ 934
@  JIMMY EATWORLD Pain (BreamWorks/interscope) 628  +547 70047 1 5331 ig"cfmw"d‘:' #;'Zﬂlff/ﬂ g::
5 old Hard Bitch (Atlantic
31 €@ KORN Word lfp (Epic) . 595 +92 39322 4 363 311 Love Song HoverickVocanaZom 677
29 30  SALIVA Survival Of The Sickest fsiand/i0JMG) 536 -164 18797 1" 32i0 LINKIN PARK Lying From You (Wamer Bros.) 631
33 € SKINDRED Nobody ava/ 531 +95 19367 5 381 INCUBUS Megalomaniac (£pic/ 619
32 €D GODSMACK fIDROPBOX Touche (Republic/Universal 465 +5 18461 7 320 SWITCHFOOT Meant To Live (Red ink/Columbia/ 582
3 €D FUTURELEADERS OF THE WORLD Let Me Out (Epic/ 459 +23 11857 8 302 | CuNKBZ|MissYou fefler) =
ut f&p. WHITE STRIPES Seven Nation Army (Thind Man/V2) 534
42 @ MODEST MOUSE Ocean Breathes Saity (Epic/ 415 +156 26272 3 3515 -
35 €  STROKES The End Has NoEnd (BCA/RME) w4 w2 a 30 | New&Active
@ CAKE No Phone (Columbia) 382 +211 18465 1 35/9 NONPOINT The Truth fava)
45 @ MUSE Hysteria (EastWest/Warner Bros.) 361 +130 11428 2 356 Total Plays: 188, Total Stations: 10, Adds: 1
€ 600D CHARLOTTE Predictable (Eic/ 30 +194 34705 1 2544 | SHINEDOWN Simpie Man /dtlantic)
. Tatal Plays: 181, Total Stations: 12, Adds: 5
40 @ NEW FOUNO GLORY Failure’s Not Flattering (What's Your Problem} (Geffen) 323 +37 9468 4 2800 KILLRADIO Oo You Know (Columbia)
a4 @ INTERPOL Slow Hands (Matador) 322 +76 33336 2 2213 m;ls:’ll)aiv’s" ?g.FTll_llt'aEl f’:}"?g; ggﬁdsdsssu ndegendont]
. ome... (lndependen
36 41  BEASTIE BOYS Ch-Check It Out (Capitol) 319 -25 23043 18 32/0 Total Plays: 166, Total Stations: 12, Adds: 0
@ SUM 41 We're All To Blame fs/and/I0JMG) 282 +235 33351 1 36/28 MARILYN MANSON Personal Jesus (Nothing/interscope)
39 43 NICKELBACK Feelin' Way Too Damn Good (Roadrumner/i0JMG) 274 45 12558 16 1300 m'"'ga“vls“‘ %’n LD};' S}aﬁ'l;:rd ,103/'[2::71 9
5 8 iexican i
L) 44 G.LOVE Astronaut /Brushfire/Universal) 255 -22 9888 7 19j0 Total Plays: 162, Total Stations: 15, Adds: 0
43 45  EARSHOT Wait (WarnerBros.) 254 3 8674 16 12)0 FEATURES The Way It's Meant To Be Universal)
. p Total Plays: 159, Total Stations: 13, Adds: 0
@ USED Take It Away Reprise/ 252 +229 26153 1 38/28 KEANE Somewhere Only We Know fnterscape)
37 47  CHRONIC FUTURE Time And Time Again finterscope/ 236 -68 6492 8 20/0 Total Plays: 152, Total Stations: 11, Adds: 0
48 (@ AMBULANCE Primitive (The Way | Treat You..) (T¥7) 213 +6 5331 2 19i0 ¥IGI:;:DLY m’\!? ThlesGetawav1l§aden/t1erﬂDJMﬁl
o | . otal Plays: 145, Total Stations: 13, Adds:
@ DENVER HARBOR Picture Perfect Wannabe Wniversall 212 +98 4506 1 2212 MORRISSEY First 0f The Gang To Die (Sanctuary/SAG)
@ SECRET MACHINES Nowhere Again (Reprise) 201 +36 8861 1 15/0 Total Plays: 142, Total Stations: 11, Adds: 0
75 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Sengs ranked by total plays for the airplay week A A A
of 8/22-8/28. Butlets appear on songs gaining plays or remaining flat from previous week. I two songs are tied in total plays, the song with the larger increase in plays is Detailed station p Iavl ists for all R&R
placedfirst. Songs below No. 20are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available pn the web at
station. Songs unreported as adds do not count toward overal! total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays di Ij d
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, wWww . radioandrecords. com.
The Arbitron Company). © 2004, R&R, Inc.
RULE #1 CoYOTEPROMOTIONS.COM, a division of Adobe Graphics

i & Design, Inc. started in 1589 in Sante Fe, New Mexico.
(13 * #
A].WEI.}F s treat the customer nght, because {We've grown since then.) We now serve over 2,500 clients

if you don’t, someone else will. in radio, television and the recording industry.

RULE #2
Don’t forget rule #1.

P 1-BOD-T26-9683 » SI6-48T-5606 » F: 516-882.7515 + CUSTOMERSERVICEECOVOTERROMOTIONS.COM » 300 NOFTHERN H.,.Smw.ms«a:m Neck, WY, TH021 + PO Box 2212, GRear Neck, NY 11022
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s WD ALTERNATIVE

o September 3, 2004

(" RateTheMusiccom

—

America’s Best Testing Alternative Songs 12 +
For The Week Ending 9/3/04

Persons Men  Women
Artist Title (Label) ™w LW Familiarity Burn 18-34 18-34 18-34
TAKING BACK SUNDAY A Oecade Under the... (Victory/  4.15  4.08 60% 6% 4.04 3719 423
GREEN DAY American Idiot (Reprise/ 413 416 81% % 4.06 3.99 4.12
DASHBOARD CONFESSIONAL Vindicated (Vagrantiterscape) 4.08  4.02 4% 25% 3.99 3.88 4.07
KILLERS Somebody Told Me f/sland/IDJMG) 408 4N 85% 16% 397 3.76 4.12
YELLOWCARD Only One (Capitol/ 408 398 82% 1% 3.96 394 398
STORY OF THE YEAR Anthem Of Our... (Maverick/Reprise) 400  3.92 9% 23% 390 361 4.10
BLINK-182 Oown (Geffen) 395 385 93% 26% 388 378 3.95
THREE DAYS GRACE Just Like You iiive/Zomba} 394 393 95% 29% 3.80 353 3.99
BREAKING BENJAMIN So Cold (Halywood) 393 3386 7% 13% 39 3.69 AR
LOSTPROPHETS Wake Up (Make A Move) (Columbia) 392 391 84% 18% 379 3.66 3.90
FRANZ FERDINAND Take Me Out (Domino/Epic) 388 380 0% 29% 391 384 395
HOOBASTANK Same Direction f/skand//DJMG) 3g8 385 86% 17% 379 3.61 392
COHEED AND CAMBRIA A Favor House Atlantic Columiva) 3.83  3.91 60% 13% 384 3.68 397
LINKIN PARK Breaking The Habit (Warner Bros./ 381 3.76 98% 38% 383 3.56 4.03
INCUBUS Talk Shows On Mute /£pic/ 381 13 95% 29% 383 370 392
CROSSFADE Cold (Columbia) 3715 315 58% 12% 3.70 3.60 380
A PERFECT CIRCLE Blue (Virgin) 374 - 41%: % 3.86 kA ) 3.97
MDDEST MOUSE Float On (&pic/ 372 361 9% 33% 3.78 3.78 3.78
CHEVELLE Vitamin R (Leading Us Along) (Epic/ 3710 370 50% 6% 3.1 3.66 383
VELVET REVOLVER Slither (RCA/RMG) 365 359 80% 25% 3.69 357 318
SHINEDDWN 45 (Atlantic) 358 353 9% 30% 350 338; 359
VELVET REVOLVER Fall To Pieces (RCA/RMG) 358  3.62 56% 13% 3.66 351 . n
SEETHER fIAMY LEE Broken (Wind-up) 357 357 95% 4% 366 kX 7] 383
PAPA ROACH Getting Away With Murder /Geffen/ 353 365 66% 15% ’ 348 337 358
JET Rollover 0.J. /Atlantic) 348 347 82% 24% 3.35 3.20 348
ALTER BRIDGE Open Your Eyes (Wind-up/ 343 354 83% 19% 333 3.15 348
SLIPKNOT Ouality (Raadrunner/IDJMG) 334 382 5% 24% 34 347 337
HIVES Walk idiot Walk fiaterscope/ 327 326 65% 21% 319 3.20 318
SALIVA Survival Of The Sickest (island/iDJMG/ 326 316 63% 16% 32 312 3.30

Total familiarity rep

ol

are tired of hearing the song. Soi

the number of

Total sample size is 420 respondents. Total average favorability estimates are based on a scate of 1-5. (1=dislike very much, 5 = like very much).
dents who ized the song. Total bum rep

who said they

ngsmﬁsrhavem familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
Sscreened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com reslts are not meant
1o replace calfout research. The results are intended to show opinions of participants on the the Infernet only. ic i v

sa

of RateTheMusic.com. The RTM system, is available lor local radio stations by calling 818-377-5300. RateTheMusic.com data is Arovided by
\ Mediabase Research, a division of Premiers Radio Networks.

Short-Attention-Span Fall Preview

Continued from Page 56

T

Flogging Molly
Track: “Seven Deadly Sins”
Label: SideOneDummy

Why? It’s Flogging Molly, fercryin’outloud! You should be all over a band who
bill themselves as “a Guinness-soaked musical body blow.” Don't let the fact that
this song is pirate music throw you. When Flogging Molly played the El Rey in
Los Angeles, they sold out the place and the entire floor was covered in punk
rockers who not only shrieked along to every word, but were moshing like their
lives depended on it. Who knew the masses would mosh to a band that has a
mandolin player and a violinist who also plays the tin whistle? The following is
there — if you play it, they will come.

The few, the proud, the brave: KXRK (X96)/Salt Lake City is testing. If the Mor-
mons are digging Flogging Molly, there’s no reason your listeners won't love them too.

I'm pretty sure Linkin Park are breaking
some kind of record. How many No. 1
hits is this? | have to go look it up, but they
hang on to the top slot for another week ...
Moving smartly into No. 2 in the blink of an
eye are Green Day ... The Killers, biding
their time, hold at No. 5. They're waiting for
the dust to clear before proceeding upward
... Slipknot hover at No. 6 ... Breaking
Benjamin sneak to No. 7 from No. 8, prov-
ing the strength of this track. Quite the suc-
cess story for Hollywood this year ... Chevelle and Lostprophets also inch up a
notch in the heavy traffic ... That delicate low-teen territory is home to Papa Roach,
Beastie Boys, Hoobastank and Velvet Revolver. Look for this battle to produce
a champion next week ... Check out Yellowcard, continuing their upward momen-
tum, going 22-20 this week ... Speaking of emo heroes, Taking Back Sunday are
convincing everyone this is a serious radio track — 26-22 this week ... Alter Bridge
go 27-23 ... Radio says, “Must play more Snow Patrol!” They go 30-27 this week
... Keep Your Eye on the Movement: A Perfect Circle, Cake, Muse, Good Char-
lotte, Ambulance ... New to the Chart: Jimmy Eat World, Cake, Good Charlotte,
Sum 41, The Used, Denver Harbor, Secret Machines ... Most Added: Jimmy
Eat World, The Used, Sum 41, The Explosion, Social Distortion, The Cure ...
Most Should Be Added: Social Distortion, Flogging Molly, Dresden Dolls, Snow
Patrol, Denver Harbor, The Music.

— Max Tolkoff, Alternative Editor
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Beyond Branding

Can music radio stay relevant in the emerging marketplace?

Paul Marszalek is a veteran radio and television pro-
grammer who has served as VP/Music Programming for
VH1, OM of KFOG/San Francisco and Asst. PD of WXRT/
Chicago, among other positions. Shortly before the Triple
A Summit he gave me a call and said that he had some
ideas he'd like to put in a guest column. I agreed, and,
as you’'ll read, Marszalek has been putting on his think-

ing cap.

Ed Christian, CEO of Saga, may
have summed it up during the com-
pany’s second-quarter
conference call, when he
said, “Over the years per-
haps some greed got in
the way. There is not the
patina of goodness on ra- |
dio that there should be,

in terms of programming
and everything —isn't as
fun as it used to be.”

Mr. Christian may be
ahead of the game. Unlike many, at
least he’s not in denial. In addition,
Clear Channel’s recent pledge to re-
duce spotloads also indicates that the
industry recognizes that it may have
pushed things too far. The question
is, is it too late? What can we do to
rejuvenate the product and win back
the customers?

1 believe the troubles in the record
industry can serve as a cautionary tale
for radio. The similarities are striking.

The Record Industry,
Five Years Ago

and the radio industry — [

Taking a general overview, | came
up with these key points concerning
the lead-up to the major changes that
the record industry is currently go-
ing through. Keep in mind that this
concerns the more commercial as-
pects of the industry, which, after all,
pay the bills:

¢ The record industry pushed

Paul Marazalek

dumbed-down, safe, sound-alike
product driven essentially by callout
hooks.

¢ With the exception of
the four or five Britney/
Backstreet teen pop me-
gastars, it pushed faceless
one-hit wonders designed
for immediate returns.

¢ It failed to employ
good old-fashioned R&D
and didn’t develop talent
for the long haul. This al-
lowed it to go cold when
the teen pop megastars faded.

* It pushed an overpriced prod-
uct, essentially charging $16 or more
for CDs with one good song on them.

¢ It picked the worst time to prac-
tice these myopic business tech-
niques, heading right into the teeth
of emerging technologies and new
entertainment options such as the In-
ternet, DVD and video games.

* It saw significant declines in
buying from younger demos.

¢ It was in denial that there was a
problem, yet refused to embrace
change.

¢ [tblamed the customer when the
customer decided not to play by its
rules. By not recognizing its own
problems with its product and distri-
bution chain, the record industry re-
fused to embrace a legal download-
ing system. Instead, it attacked the
consumer for illegal downloading.

Well, we all know how that turned

With it becoming increasingly difficult for
music radio stations to compete with the new
emerging jukehoxes, stations will need to
spend more time developing tiebreaking
attributes that are meaningful to their

audience.

By Paul Marszalek

out. We're headed toward three ma-
jors, and they're still not out of the
woods.

Music Radio Today

What about where commercial ra-
dio is today?

¢ [t pushes a dumbed-down, safe,
sound-alike product essentially driv-
en by callout hooks.

¢ It plays faceless one-hit wonders
or relies on an increasingly tired li-
brary.

¢ It fails in the R&D department.
This includes the over-reliance on
and misuse of callout-style research.
It also includes the failure to devel-
op superstar artists, air talent, new
formats, programs and techniques to
attract audience.

¢ Itpushes an overpriced product,
asking the consumer to sit through
excessive amounts of commercials
and clutter.

* It picked the worst time to prac-
tice these myopic business techniques,
heading right into the teeth of emerg-
ing technologies and new entertain-
ment options such as satellite radio,
iPod devices, Internet streaming and
handheld wireless devices.

¢ It is experiencing losses in
younger demos.

¢ It is largely in denial that there
is a problem.

¢ Itblames the customer when the
customer goes elsewhere. Consider
the PD’s defense: “Look at the call-
out — I'm only playing what they
want me to play.”

Like United Airlines, Delta Air-
lines and USAir, the radio and
record industries continue to lose
market share to smaller, more nim-
ble competitors with different busi-
ness models.

What's Left In
Radio’s Toolbox?

Over the past 10 years radio has
refined its product. Stations have
honed their music positions. Produc-
tion and imaging have reached new
levels. Promotions are bigger than
ever. The emergence of Prophet-like
systems and networks allows stron-
ger personalities to air in multiple
markets, while voicetracking allows
new efficiencies.

And what has all this gotten radio?
A steady 10-year decline in listening.
And this is with the new competition
still in its infancy.

At the recent R&R Triple A Sum-
mit in Boulder, CO, Bruce Warren,

www.americanradiohistorv.com

HER BIGGEST FANS indianapolis-based singer-songwriter Jennie
Devoe recently performed at the R&R Triple A Summit in Boulder, CO.

Seen here after her set are (I-r) WTTS/Indianapolis PD Brad Holz, Devoe
and WOKI/Knoxville PD Jim Ziegler.
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PD of noncommercial WXPN/Phil-
adelphia, noted that public radio, his-
torically, has not paid much attention
to Arbitron programming techniques
and ratings. Instead, it concentrated
on a set of core values that it had re-
searched and determined were most
important to its listeners.

While listening to public radio
soars, quarter-hours for commercial
radio continue to decline. Bruce’s
comments may have been largely lost
on his commercial brethren, as the
discussion turned to how PDs were
digging deeper into their libraries for
more “oh-wow” songs and segues.
Well, as the saying goes, “When the
only thing in your toolbox is a ham-
mer, every problem looks like a nail.”

Increasingly, too
many program
directors are playing
the role of Selector
jockeys.

Increasingly, too many program
directors are playing the role of Se-
lector jockeys, burying themselves
behind computer monitors and cling-
ing to the hope that they will affect
their station’s ratings with a little
more sound coding or a killer segue.
They're failing to see that their com-
petition goes well beyond the radio
dial, and they continue to fight the
battle with a playbook that is decades
old.

The bottom line is, the era of the
Selector jockey is over. Better juke-
boxes have arrived, and radio is un-
likely to get the upper hand in this
fight. Music stations will not stay rel-
evant by concentrating solely on the
library and music mix.

In the emerging marketplace, gen-
eral managers and group owners
need to be aware that Selector jock-
eys are obsolete. Fortunately, music

radio is not the only product in the
marketplace engaged in a fight for
relevance. Virtually all product lines
and categories are struggling.

What can the winners show us?
They show us that winning brands
have built communities, sort of be-
coming “superbrands.” These com-
munities inoculate the brand
against new competition and new
technologies. Communities are
tougher to take on and tougher to
take down.

Great brands like Ben and Jerry’s,
Volvo, Apple, Starbucks, HBO and
JetBlue have gone beyond branding.
They’re product-category leaders
that have built communities full of
fiercely loyal fans. Interestingly, com-
munity-building used to be one of ra-
dio’s great strengths, but it's now a
lost art.

Great Brands Can
Re-Teach Radio

Since the new ways of building
communities aren’t really that differ-
ent from how radio used todoiit, let's
get back to the basics. A product’s
path toward a community follows
these steps:

1. Developing tiebreakers (at-
tributes)

2. Developing emotional at-
tributes

3. Developing a brand

4. Developing a community

To be frank, very rarely do radio
stations develop brands anymore.
Most stations think they have a brand
when, in fact, they do not. So what is
a brand? A brand is a perception
about you that the consumer carries
in his or her mind. Perhaps even
more important, the brand elicits an
emotional response to the product.

Rarely do radio stations get to this
level, much less beyond it. Most get
stuck around Step One: Developing
tiebreakers. “The new Mix 102.1,
playing the best mix of the ‘80s, ‘90s
and today” is not a brand; it's a type
of radio station. Formats and posi-
tioning statements rarely build the
brand. They do serve a purpose by
differentiating the station from oth-
er stations, but that's about it.

Continued on Page 62
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60 . TRIPLEA TOP 30 pPoWERED[TE
~ » September 3, 2004 “I']IHABASE

WK WK ARTIST TITLE LABEL(S) g pLAvS Aurg(ggc"'cs e owswos| oSt Added” |
1 0 BRUCE HORNSBY Gonna Be Some Changes Made (Co/umbia) 449 +30 21168 8 220 www.rradds.com
%6 @ REM. Leaving New York (Wamer Bros,) 319 +230 23189 2 241 | ARTSTIME weag _ A003
33 FINGER ELEVEN One hing (Hindup 367 6 20831 10 130 ?ﬁﬂ"v}if?ﬁéfﬁﬁf Z’;‘%,m::';j liia i L :
| 2 4 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 350 -40 17054 18 210 CAKE No Phone (Cokumbia) 3
15 6 JOHN MELLENCAMP Walk Tall flsland/IDJMG) 318 +83 21438 2 1811 LOW MILLIONS Eleanor (Manhattan/EMC) 3
[ & 6  NORAHJONES What Am | To You? (Blue Note/EMC) 303 A6 18755 16 220 | 6.LOVE Waiting (BrushfiralUniversal 3|
7 7 BOOEANS If it Makes You (Zoe/Rounder) 293 4 17147 14 190 | MARKKNOPFLER Boom Like That (Wamer Bros. 3
4 8 PHISH The Connection /Atlantic) 28t - 10090 14 2310
5 9  MOOEST MOUSE Float On (£pic/ 27 52 14369 11 130
10 ) JAMIECULLUM ANAt Sea Verve/Universal 274 +21 8898 13 180 |
8 11 FINN BROTHERS Won't Give In (Nettwerk/ 72 10 11858 7 20 |
12 @ RACHAEL YAMAGATA Wom Me Down (RCA Victar) 265 +16 10200 11 2000
11 ) JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Getfen) 253 0 142838 4 182 Most
| 9 14 MINOYSMITH Come To Josus Vanguard 252 15 1 4 ap |IncreasedPlays
| 13 @ SCISSOR SISTERS Take Your Mama Universal) 247 +1 9956 9 1400 roTan
| 18 @) MAROON 5 She Will Be Loved /¢ tone/ /AMG) 223 +27 9103 3 8 ;“2; TL"LE, “;5“5"{ N '"C";;;E
. . LE.M. Leaving New York {Wamer Bros. +
D DR T mor o T,
| : ) CAKE No Phone (Columbia) ) +69
19 @ CARBON LEAF Life Less Ordinary (Vanguard) 181 +12 8958 3 1511 L0S LONELY BOYS Heaven (Or/Epic/ +36
14 20 SHERYL CROW Light InYour Eyes (A&Minterscope) 176 .64 5816 18 150 | RAY LAMONTAGNE Troubie (ACA/RMG/ +36
21 @  CHRISTINEMCVIE Friend (Koct/ 172 +13 6640 3 130 BRUCE HORNSBY Gonna Be Some Changes Made (Columbial  +30
20 22 BUTTERFLY BOUGHER Another White Dash (A&Miinterscape) 149 20 5262 12 140 | STEVEEARLE The Revolution Starts Now fE-Spuared/Artemis)  +30
@®  KEANE Somewhere Only We Know laterscape) 1 418 4913 1 13 ;’:‘:“gﬂ""“}"sﬂt m‘;‘:m;”zﬁ% ) o
30 @ THRILLS Not For All The Love In The World (Virgin/ 146 +15 4460 2 1410 NEVILLE BROTHERS Ball Of Confusion (Back PorchiNarads)  +28
22 25  JET RolloverD.J. Atiautic) 142 3 4556 5 110
27 26 311 Love Song (Maverick/Volcano/Zomba) 138 -1 6867 15 6/0
[ @ FIVE FOR FIGHTING The Devil In The Wishing Well (Jane Says) /Aware/Columbia) 133 +5 4433 1 112
:' 29 28  GOMEZ Nothing s Wrong (Hut/Virgin/ 133 -2 6085 3 8/0
23 29 JOHN EDOIE Everything /Thrill Stow/Lost Highway) 129 2 364 11 1000
24 30 WILCO I'm AWheel Nonesuch/ 126 -26 4562 4 1210 Most

| 25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Played R ecurren ts
of 8/22-8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays

is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL l
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number | ARTIST TITLE LABELLS) . ELAYS
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company | LOS LONELY BOYS Heaven (Or/Epic/ 257
(©2004, The Arbitron Company). © 2004, R&R, inc. DAVE MATTHEWS Oh (RCA/AMG) 213
Ne w & A cti ve D. FRANKENREITER f}.J. JUHI{SUN Free (EmshWUMmaﬂ 169 |
ALANIS MORISSETTE Everything (Maverick/Reprise) 131

K.D. LANG Helpless (Vanesuch/ SNOW PATROL Run (4&Minterscope) JET Are You Gonna Be My Girl /Atiantic/ 123
Total Plays: 114, Total Stations: 14, Adds: 0 Total Plays: 98, Total Stations: 15, Adds: 4 NORAH JONES Sunrise (Blug Note/EMC) 122
OLD 97°S New Kid (Vew West) CAKE No Phone (Columbia) SARAH MCLACHLAN Fallen /Arista/AMG) 116
Total Plays: 112, Total Stations: 10, Adds: 0 Total Plays: 98, Total Stations: 12, Adds: 3 TOOTS AND THE MAYTALS W] B. RAITT True Lovels.. #2/ 115

{ CHARLIE MARS Gather The Horses V2) ERIC CLAPTON When You Got A Good Friend {Duck /Reprise) DAMIEN RICE Cannonball Vector/Warner Bros) 1
Total Plays: 108, Total Stations: 11, Adds: 0 Tetal Plays: 94, Total Stations: 11, Adds: 0 WHEAT | Met A Girl /Aware/Columbia) m
SIMPLE KID Staring At The Sun Vectar) FR.ANZ FERDINAND Take Me Out (Domino/Epic) —_

| Total Plays: 101, Total Stations: 12, Adds: 1 Tatal Plays: 94, Total Stations: 4, Adds: 0 | Detailed station playlists for all R&R |
SONIA DADA Otd Bones (Calliope) STEVE EARLE The Revolution Starts Now (F-Squared/Artemis) | i
Total Plays: 99, Total Stations: 10, Adds: 1 Total Plays: 92, Total Stations: 9, Adds: 1 reporters are available on the web at

— www.radigandrecords.com. I

Songs ranked by total plays

R&R Triple A: Debut €&

Joining:

KkTcz, weos, wxrv, wncs, wxen ,WDOD (ADD), wruv,
WDET, WOKI, KZPL, KRSH, KMTT, WZEW, WGVX, WRLT,
WXPK, KWMT, WMVY & MANY MORE

Sales:

Over 11,000 scanned this week!!

Up for the 9th week in a row!!

Over 1.2 million sold internationally!!
Shows selling out!!

www americanradiohistorv com
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®
W W ARST TITLE LABELS) it TS m'%’:ks wew s | oSt Added
3 0 FINN BROTHERS Won't Give In Vettwerk) 455 +68 5496 6 280 www.rrindicator.com
. . ARTISTTITLE. LABEL(S) ADOS
2 2 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 43 1 5864 8 25/0 NEVILLE BROTHERS Ball f Confusion /Back Porchl 12
1 3 PHISH The Connection /At/antic/ 397 -68 2546 14 24/0 RAY LAMONTAGNE Trouble (RCA/RMG/ 10
4 o 0LD 97'S New Kid (Vew West/ 369 +4 4175 10 26/0 MINDY SMITH Fighting For It All (Vanguard) 8
5 € CROSBY & NASH Lay Me Down (Sanctuary/SRG) 363 +3 522 7 300 ih'ﬁf :::T:%"”':;"m To Man fLost Highway/ :
. End (Ge
o R.E.M. Leaving New York (Warner Bros.) 346 +229 4382 1 3113 MARK KNOPFLER Boom Like That (Warmer Bros.) 5
7 o GOMEZ Nothing Is Wrong (Hut/Virgin) 327 +7 3271 8 2610 JEFF BUCKLEY Forget Her fLegacy/ 4
8 8 RACHAEL YAMAGATA Worn Me Down /RCA Victor) 316 -4 4298 1 21j0
9 o JAMIE CULLUM All At Sea (Verve/Universal) 312 +4 1942 17 1610 Most
6 10  BODEANS If It Makes You (Zoe/Rounder/ 309 -44 1327 13 1810 Increasedplays
D11 @ 0zoMATU (Who Discovered) America? (Concord) n 1 zm 13 19 Ton
RY: @  CHRISTINE MCVIE Friend (Koch/ 294 +39 2615 4 200 :‘;‘; Tl"LE_W’:@Y « Wamer s "”";;;5
EM. Leaving New York (Warmer Bros. +
14 @ JOHN MELLENCAMP Walk Tall (island/iDJMG) 291 +51 2529 2 2212 STEVE EARLE The Revolution Starts Now (£-Squareaidrtemis)  +88
21 @ STEVE EARLE The Revolution Starts Now (£-Squared/Artemis/ 266 +86 4850 2 250 JEFF BUCKLEY Forget Her {Lagacy/ +85
13 @ KD.LANG Helpless Wonesuch/ 262 +11 3812 5 250 KENNY WAYNE SHEPHERD Hey, What Do You Say (Reprise)  +81
. . FINN BROTHERS Won't Give In Nettwerk/ +68
15 @ JOHN FOGERTY Deja Vu (Al Over Again) (Oreamorks/Geffen) 254 +17 3852 5 22)2 NEVILLE BROTHERS BallOf Confusion (Back Porcivk 55
10 17 NORAH JONES What Am ) To You? (Blue Note/EMC) 237 -68 2958 16 16/0 MADELEINE PEYROUX Don't Wait Too Long #Rounder/ +53
16 @ KEANE Somewhere Only We Know finterscope/ 232 +6 4465 7 2312 CAKE No Phone [Columbia) +83
17 CARBON LEAF Life Less Ordinary (Vanguard 219 0 23% 190 | RAYLAMONTAGNE Trouble (RCARMS/ ot
® He Less rdinary (Vanguard) 6 ' JOHN MELLENCAMP Wal Tal (siand/B/MG) +51
18 20  MODEST MOUSE Float On (£pic/ 194 -2 832 6 m
20 21 MINDY SMITH Come To Jesus (Vanguard) 177 -15 963 23 8i0
28 €D  DONAVON FRANKENREITER It Dor't Matter (Brushfira/Universall m o+ w2 up | Syndicated
19 23 ERIC CLAPTON When You Got A Good Friend (Duck /Reprise) 173 2 s s e | Programming
30 @ THRILLS Not For All The Love in The World (Virgin/ 1m +26 3105 2 15/0 Added This Week
23 @ WILCO I'm A Wheel (Nonesuch) 168 +2 219 7 14i0 World Cafe ~ Dan Reed 215-898-5677
22 26  SCISSORSISTERS Take Your Mama (Universall 164 -15 1894 T 2n No adds reported this week
26 27  SIMPLE KID Staring At The Sun /Vector/ 158 A1 1448 3 1411
25 28 EDWIN MCCAIN fMAIA SHARP Say Anything (DRT) 146 18 669 13 90 Acoustic Cafe - Roh Reinhart 734-761-2043
28 29 COUNTING CROWS Accidentally In Love (Breamilorks/Geffen) 145 20 73217 100 m;{':&’i‘wm"s So Funny “":""Szﬁs& l'%eh As"" Understanding?
SHOCKED & PETE 0| usanna
29 30 DR. JOHN fIRANDY NEWMAN | Ate Up The Apple Tree (Blue Note/EMC) 141 -5 3351 2 15i0 RICHARD SHINDELL Waist Deep
35 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28.
© 2004 Radio & Records.
4 ™
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Beyond Branding

Continued from Page 59

Think about products you are fiercely loyal
to. Why are you so loyal? One product I'm ex-
tremely loyal to is Ben and Jerry’s Phish Food
flavor of ice cream. Why? It’s great-tasting pre-
mium ice cream. It's a great product.

But simply having a great product isn’t good
enough anymore. Lots of companies have great
products. And since nobody will buy a mar-
ginal product, this is just the starting line. There
are plenty of fine premium ice creams out
there, and I’ve tried them all. But Ben and
Jerry’s has developed tiebreakers that lure me
back to its product and often get me to pay
more money for it.

Examining Phish Food's tiebreaking at-
tributes gives us perspective. Phish Food

.. is a great ice cream. But again, that’s a
given.

... contains no bovine growth hormone.

.. buys from small farms.

. has eco-friendly packaging.

... donates to the Lake Champlain Watershed.

...1s part of Ben and Jerry’s 1% for Peace cam-
paign.

This is a pretty solid list of attributes, and
these attributes are meaningful enough to be tie-
breakers over other premium ice creams. But
these tiebreakers actually go to the next level —
they’re emotional attributes. These attributes
play on my “green” personality and my sense
of fair play.

I can buy any ice cream, but if I buy Phish
Food, I can have great ice cream, not trash the
environment, not subject my kids to artificial bo-
vine growth hormone (sense of safety), support
underdog farmers and support a company that
appears to be a good corporate citizen.

So, attributes are good, but emotional at-
tributes are much better.

Build Brands And
Communities

Emotional attributes go well beyond the
tiebreaker function. They build brands and are
also the building blocks of communities.

For example:

¢ Volvo = car + safety

¢ BMW?= car + engineering + status + safety

¢ Toyota Prius = car + green

* Subway = fast food + healthier

* JetBlue = airline + inexpensive + TV in ev-
ery seat to keep the kids busy

* HBO =TV + Sopranos + Sex and the City +

.TRIPLEA

Six Feet Under + soft porn disguised as docu-
mentaries for guilt-free viewing.

All of those brands have attributes that elicit
emotional responses. That’s why they have built
communities that are so loyal.

Starbucks is often cited as a community. It has
built a community that has its own language.
(Venti, anyone?) It's a great place in the neigh-
borhood to hang out, and they have Wi Fi and
great taste in music. Oh, and the coffee is pretty
good too.

If Starbucks is a community, then Apple is a
cult. As Apple’s “easy to use” advantage fades,
the company delves into emotional areas of mu-
sic and design.

What are radio’s tiebreakers when it comes to
new challengers such as satellite radio, the iPod
and Internet streaming? In most cases, the si-
lence is almost deafening. Yet there are obvious
places to start. As mentioned above, radio used
to be expert at building communities. It was the
community. Didn’t WGN/Chicago come to
stand for World’s Greatest Neighborhood?
Should we ever have gotten to a place where we
needed FCC localism hearings?

Going local is playing to radio’s natural ad-
vantage, but localization and community-build-
ing are different things. XM may not be local,
but it is connecting on an amazing level with
many of its customers, building a commun.ty.
A haphazard, unfocused localism strategy will
not yield real results, build a brand or build a
community.

With it becoming increasingly difficult for
music radio stations to compete with the new
emerging jukeboxes, stations will need to spend
less time in Selector-jockey mode and more time
developing tiebreaking attributes that are mean-
ingful to their audience.

This will require each station to create a stra-
tegic plan, customized to the local market, that
is designed to develop and enhance the brand.
At the same time, stations need to begin reacn-
ing out to specific audience constituencies with
an eye toward building a community.

Only then can radio be assured of its survival
and growth in the new marketplace.

Paul Marszalek is Managing Partner of Media
Mechanics, a radio and television firm. He is cur-
rently assisting HearMusic and Starbucks with the
launch of their XM Satellite Radio channel. His other
clients include Radio Free Europe, Colorado Public
Radio, WXPK (The Peak)/Westchester and KUSC/
Los Angeles. He can be reached at 917-533-4578 cr
pmarszalek@media-mechanics.com.

armist: Bruce Hornsby

LaseL: Columbia
By JOHN SCHOENBERGER / TRIPLE A EDITOR

orn and raised in Williamsburg, VA,
Bruce Hornsby knew from an early
age that music would be his life. He at-
tended the University of Miami and from
there went directly the Berklee College of
Music. He spent several years playing in
bars and sending demo tapes to record
companies with little success. In 1980 he
moved to Los Angeles with his brother and
songwriting partner, John, and they spent
three years writing for 20th Century Fox.
Finally, Hornsby signed a deal with
RCA and in 1986 released The Way It Is.
The album spawned several hits, includ-
ing the title track, and ended up selling
more than 3 million copies. He and his
band, The Range, received the Best New
Artist Grammy Award that year, as well.
Since then, Hornsby has become re-
nowned for his songwriting and, of course,
his dedication to the piano. He is a
musician’s musician. He has written and
co-written songs for artists as diverse as
Huey Lewis and Don Henley, played as a
sideman with The Grateful Dead and
served as a session player for countless
other artists, and he remains an artist
who constantly challenges himself both
musically and creatively. Hornsby has re-
ceived two more Grammy Awards: one for
his work on The Nitty Gritty Dirt Band’s
Will the Circle Be Unbroken II and one for
an instrumental he wrote with Branford
Marsalis for the Barcelona Olympics.
After nearly two decades with RCA,
Hornsby has now signed with Columbia
and — judging from the first single from
his new album, Halcyon Days — he’s re-
juvenated and reinspired. The album, his
ninth studio effort, was co-produced by

Hornsby and Wayne Pooley, who worked

A lrnist

| OF THE WEEK |

ok el

together on 1993’s Harbor Lights. As one
might expect from an artist like Hornsby,
he continues to push the musical envelope
with Halcyon Days and displays his grow-
ing mastery of his instrument.

“I always wanted my music to have a
real strong sense of place,” he says. “And
I've always wanted to find a place in my
music to express good piano playing too.
I’'m someone for whom playing the instru-
ment well is very important.”

According to Hornsby, most of the songs
on this outing are influenced by being a
parent. “So much of it was written based
on my experiences as a father worrying
about my kids,” he says. “It's inspired by
trying to put myself in their shoes. It's
tough being a kid.”

Several guest artists joined Hornsby for
these sessions, including Sting, Eric
Clapton, Elton John and Lloyd Jones, as
well as a full-blown orchestral string sec-
tion. They and his top-notch band create
several musical jewels, including “Gonna
Be Some Changes Made,” “Candy Moun-
tain Run,” “Halcyon Days” and “What the
Hell Happened.”

Hornsby's extensive tour began in mid-
July and continues through the end of No-
vember. It including a special luncheon per-
formance at this year’s Triple A Summit in
early August. There are also several TV
appearances in the works, including Good
Morning America, CNN’s The Biz, The
John McEnroe Show, Late Night With
Conan O’Brien, CBS Saturday Morning
and The Late Show With David Letterman.

Can you imagine...
a world without children?

At St. Jude Children's Research Hospital, we can't.

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org
to learn how you can help.

www americanradiohistorvy com

St. Jude Childrens
Research Hospital
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— ]
» September 3, 2004 5
W W aATsT TITLE LABELS) WA ks W Americana Spotlight
2 €  VARIOUS ARTISTS Por Vida: A Tribute To The Songs Of... 107/ 563 +49 B8 | by John Schoenberger
5 ©  STEVE EARLE The Revolution Starts Now (£ Squared/Artemis) 542 +12 2040 | Artist: The Crickets
. ; Label: Sovereign Artists
1 3 K.KANE &K. WELCH You Can't... {Compass/Dead Reckoning) 525 2 4256
o i - The Crickets — J.1. Allison (drums), Joe B. Maudiin (bass)
3 o TODD SNIDER East Nashville Skyline (0 Boy) 524 +12 3766 and Sonny Curtis {guitar) — made rock 'n’ roll history in the
. . early days of the genre with their friend Buddy Holly. In the
. ©  NOTORIOUS CHERRY BOMBS TheNotaius... Unersal St/ 508 . i short time they were together before Holly's untimely death in
7 @  VARIOUS ARTISTS Touch My Heart — A Tribute... Scgar Hil) 495 +67 1719 a plane crash, they recorded countless hit songs that still
resonate today. Their contribution to music has also been far-
6 @  DAVE ALVIN Ashrove (Yep oc/ 447 6 5736 reaching due to their influence on other artists. After many
8 8 DWIGHT YOAKAM Dwight's Used Records Koch/ 83 36 4401 years of reunions and specially-billed tours, The Crickets
gathered one more time in a studio in Nashville with legendary
9 0 OLD 97°S Drag It Up /Wew West/ 358 +1 2481 producer Greg Ladanyi to revisit 15 classic rock songs,
. including the long-lost Holly tune “Someone, Someone,” as
1 D VARIOUS ARTISTS The Unbroken Circ (uatone 333 ik 969 | well as one of the last recordings they did with Waylon Jennings — who was a member of The
1" 11 BILLY JOE SHAVER Billy And The Kid (Compadre/ 327 17 1303 | Crickets at one time — called “Well ... All Right.” The project, called The Crickets and Their
) ) Buddies, features guest performances by such notable artists as Rodney Crowell, Phil & Jason
18 @  TIFTMERRITT Tambourine fLost Highway! 323 +64 8926 | Everly, Eric Clapton, J.D. Souther, Nanci Griffith, Bobby Vee, Albert Lee, Graham Nash, John
13 13 CRICKETS & THEIR BUDDIES The Crickets... (Soversgn) 320 8 2000 | Prince. Vince Neil and Johnny Rivers.
10 14 LORETTA LYNN VanLear Rose fnterscape/ w3 s | Americana News
28 @ JUNIOR BROWN Down Home Chrome (Telarc/ 299 +91 642 WDVX/Knoxville is in the middle of upgrading equipment in its studio and will be unable to
@ ) . report to the Americana chart for the next few weeks ... Alison Krauss & Union Station, The Del
7 VARIOUS ARTISTS Beautiful Oreamer... (American Roots/ 291 +12 1011 | McCoury Band, Ricky Skaggs and Rhonda Vincent earned multiple International Bluegrass Music
12 17 DALEWATSON Oreamiand /Koch/ 290 40 g1oo | Association (IBMA) nominations. Doyle Lawson & Quicksilver, Mountain Heart and Blue Highway
were also among those nominated for the 15th annual International Bluegrass Music Awards. In
29 @ ELEVEN HUNDRED SPRINGS Bandwagon /Palo Dura) 278 +74 858 | addition, MerleFest is one of three nominees for Event of the Year. Bluegrass pioneer Curly Seckler
. . and the late broadcaster and historian Bill Vernon are the latest inductees into the Bluegrass
?
19 @ PAULTHORN e You With Me? Back PorctVigin e - 414 | Music Hall of Honor. The inductees. as well as the BMA's achievement award recipients, will be
27 @ MAVIS STAPLES Have A Little Faith (Allgator/ 229 +16 705 | honored Oct. 7 in Louisville during the World of Bluegrass convention. For complete details, log
) on to www.ibma.org ... Country Weekly is celebrating its 10th anniversary this year with a series
25 @@ OTIS GIBES One Day Our Whispers Benchmark) 226 +5 1596 | of special issues and events. Country Weekly will also debut an all-new look with its Sept. 14
20 22 TERRIHENDRIX The Art Of Removing Wallpaper (Wilory) 224 2 3596 | iSsue ... Kasey Chambers will ;our tlje US this fall fgllqwmg the Sept. 14 release of her thur_d
album, Wayward Angel. She will begin with a Nov. 3 gig in San Francisco and end on Nov. 19in
16 23 JIM LAUDERDALE Headed For The Hills (Dualtone) 219 75 7635 | Chicago ... Mindy Smith, Delbert McClinton, Dave Alvin, Jay Farrar, Slaid Cleaves, Billy Joe Shaver,
. Tift Merritt, Junior Brown, Tony Joe White with Shelby Lynne, Nitty Gritty Dirt Band, Tres Chicas,
24 24 JAMES TALLEY Jouney (Cimarroal 213 < 21951 parreil Scott and dozens of others will perform at this year's Americana Music Association
15 25  L0S LOBOS The Ride HHollywood! 212 .87 7508 Conference, Sept. 23-25 in Nashville.
@es> ) NITTY GRITTY DIRT BAND Wekome To Woody resk uatone) 211 +84 a3 Wnte: If you have Americana news, please forward it to jschoenberger@radioandrecords.corﬂ
22 27 WILCO A Ghost Is Born (Nanesuch/ 208 .22 2326
23 28 TRESCHICAS Sweetwater (Yoo foc) 02 21 wo | Most Added’
@ KATE CAMPBELL The Portable Kate Campbell (Compadre) 196 +30 644 ARTIST TITLE LABEL(S) ADDS
CHARLIE ROBISON Good Times /Duaftone/ 15
o> ) MELROYS TheMeloys 95 Hort Uk elk 955 | MELOMIE CANNON Melonie Camon (Skaggs Family) 9
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated NITTY GRITTY DIRT BANO Welcome To Woody Creek (Jusltone/ 8
radio shows, satellite radio and internet stations that have agreed to submit weekly Spin counts. JUNIOR BROWN Down Home Chrome (Telarc/ 7
For more information please visit www.americanamusic.org. KEVIN MONTGOMERY 2:30am (Syren/ 6
© 2004 Americana Music Association. J
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R&R September 3, 2004

CHRISTIAN

] Market Calls/City Spring 04 12+ AQH Ww25-54
= No. Share (Rank) Share (Rank)
\ { 11 WVFJ/Atlanta 0.8 (261) 1.2(23)
‘ 12 WMCU/Miami 1.0 (25t) 1.9 (18t)
14 KCMS/Seattle 3.9(101) 6.9 (3)
20 KHZR/St. Louis 0.3 (34t) 0.3 (30t)
o o 24  KFIS/Portland, OR 2.6 (19) 4.5 (6)
rln ln 25  WFHM/Cleveland 2.4 (16) 4.0 (10)
26 WAKWY/Cincinnati 2.0(16t) 3.4 (%)
ST = 27 KKFS/Sacramento 1.3(24) 21(17Y)
Christian AC continues to surge 28 KSGN/Riverside 16(21) 2.8 (101
29 KLJC/Kansas City 3.0(17) 5.3 (6)
H ] ] i 33 WFZH/Milwaukee 1.7 (18) 3.0 (121)
ere at the end of summer, spring ratings have finally sprung, and a5 WCVO/Columbus, OH 2.7 (13) 4.7 (6
Christian AC continues to move up the radio-numbers food chain. 36  WAWZ/Middlesex 25 (17t 40(71)
Three stations even took the No. 1 prize among 25-54 women in their 37 WRCM/Charlotte 3.0 (15) 4.0 (10)
markets. This week we give kudos to the Christian radio winners and 38 WPOZ/Orlando 4.1 (11) 5.9 (6)
to those who continue to try to reach more listeners. 41 WIJYAndianapolis 0.6 (27) 1.0 (20t)
In the spring ‘04 book, 22 Christian AC sta-  tionsthat have reached No. 1 with women 25- Zg xgg:/i'::::m;:hvn . H g:;) ;2 gg;)
tions ranked top five in their markets in AC’s 54, hitting the bull’s-eye in their target demo- . .
target demo of women 25-54. This is the most  graphic. Among those leading the pack are PD 46 WBSN/New Orleans 1.3(18) 23(15)
stations to reach this plateau in the history of ~ Bob Thomton and the staff at KXOJ/Tulsa, 50  WBGB/Jacksonville 2.7(16) 5.1(7)
the format. That should tumm a lot of heads in ~ who land big-dog status with a 10.1 share; and 54 WRCUl/Rochester, NY 1.8(17) 2.2 (12Y)
the industry, especially atstations thatare still ~ the surprising WAF]/Augusta, GA, with an 55 WJIE/Louisville 1.3 (201) 2.1 (141
trying to figure out what they can do to in-  11.3 share. 55 WRVVLouisville 1.2 (221 1.8(17)
creTase tl:ethir impact ;n thgir marke:is. - mAflS'OI l;]st aflnlcik:e;tyaixﬂ}ll:hr:loz least, therﬁz _zire 57 WDJC/Birmingham 4.3 (10) 8.5 (2)
o put these numbers 1n perspective, the fa. € ren (8] at joy- canwecallta a9
2003 ﬁrbitrons saw only 1% toF}; five women network ng,w?). For they first time in Joy-FM's 22 ;I(V\I/_;.\l///(:nr:::::::le, SC ;; E?)Z) 33 g:))
25-54 leaders in Christian AC. What may be  history it takes the gold medal in its home : ’
especially surprising is the impact that small-  market, as W]IS/Sarasota picks up an 8.7 63  KAIM/Honolulu 3402 5.5 (51)
er stations are beginning to have, like KLRC/  women 25-54. GM Jeff McFarlane and staff are 65  KXOJulsa 44 (9 10.1 (1)
Fayetteville, AR; KOBC/Joplin, MO, with a  doing cartwheels right now, I'm sure. 66 WJQK/Grand Rapids 2.3 (15) 4.7 (7t)
slam-dunk 15.9 share in women 25-54; KSLT/ There is still a lot of work to be done across 77 WXHL/Wilmington, DE 0.9 (30t) 1.9 (201)
Raﬂd City,}?l?; an‘c/iv IéVgLN}Dé}S‘pﬁngﬁeld, N{? the c:gntr(};.to lr)nz:ximize' e?osuéetfor.Chris; 78  W.JIS/Sarasota 3.0(12) 8.7 (1)
eanwhile, ampaign, ’ han radio, but, man, 18 it good to give oul
WBJY/Albany, GA; WCIC/I?cofia, IL; some high fives for a job wegll done.gl1 know gg wﬁgzgitlz:‘g;u%% 4212 :11 15)) g; :gz)
WCTL/Erie, PA; W]TL/Lancaster, PA; and  where the ultimate credit goes, but all of you o - ’
WPSM/Ft. Walton Beach, FL also boast solid  need to take a moment and reflect on all thai 95 KBIQ/Colorado Springs 5.3(7) 8:3(Q3)
numbers after recent surges in listenership. ~ hasbeen accomplished ina very short time i 95 KTLVWichita 2.7(14) 5.7(7)
But again, what's really fun to see is the sta- ~ this format. I, for one, am enjoying the glow. 98  WCQR/Johnson City 5.1(5) 8.1(4)
_ _ o 103 WLABJ/Ft. Wayne, IN 3.2(12) 4.8 (8t)
Market Calls/City Spring '04 12+ AQH W25-54 106 WBDX/Chattanooga, TN 1.9(16) 2511
| No. Share (Rank) Share (Rank) 109  WAFJ/Augusta, GA 56 (7) 11.3(1)
2 KFSH/Los Angeles 10321 15 (261) 112 WPAR/Roanoke, VA 1.1 (201) 1.4 (16t)
i 115 WJTL/Lancaster, PA 5.8(7) 8.1 (4)
ERCY PR R R L S kAT 120  KTSY/Boise, ID 3.8 (121) 8.1 (6)
SR H /TR IS Sl SH5@) 135  KBNJ/Corpus Christi, TX 1.7 (201) 32 (111
el cugign 3349 B213) 143 WCIC/Peoria, IL 5.9 (&t) 10.4 (3)
L A el =27 146 KWND/Springfield, MO 45(8) 8.8 (3t)
149 KHPE/Eugene, OR 0.3 (28t) 1.0 (16t)
151 KLRC/Fayetteville, AR 3.8 (13) 8.3 (4)
155  WTCR-AM/Huntington, WV 0.9 (19t) —
165  WMSJ/Portland, ME 0.9 (201) 1.2 (14
166 WCTL/Erie, PA 2.9 (11) 6.2 (5t)
172  WFRN/South Bend, IN 4.5 (8t) 4.1 (6t)
172 WHPZ/South Bend, IN 1.3 (18t) 2.7 (12t)
176  KZKZ/Ft. Smith, AR 2.2 (154 2.7 (81) |
191 KJTY/Topeka, KS 0.8 (18t) —
206  WIBVSpringfield, IL 2.9 (141) 4.2 (8Y)
209 WCVK/Bowling Green, KY 2.1 (13t) 6.4 (5t)
215  WBGL/Champaign, IL 3.7 (101) 45@) |
218  WPSM/Ft. Walton Beach, FL 2.6 (131) 7404 |
220  KKJM/St. Cloud, MN 0.9 (23t) 2.0 (12t)
235  KOBC/Joplin, MO 9.0 (3) 15.9 (2)
240  WWIB/Eau Claire, WI 2.2 (121) 4.5 (6t)
251 KBMQ/Monroe, LA 2.4 (13t) 4.0 (6t) |
260 WGRC/Williamsport, PA 2.5 (7) 53(6t) |
’ 261  WBJY/Albany, GA 7.1 (3) 8.1 (3)
5CVKO KL)JC, KZZQ, KWOF WHPZ, WERN, 267 KSLT/Rapid éity, sD 39 (11) 6.3 E4t)
TAY G, WIQK, WQFL, WCSG WYSZ, WUR
% Curt Team Promotion: John Butleh jbutier@curb.com, Ties are noted with a (t). Shares and ranks shown in bold are top five in
it 0:::,:::k{:&;’;‘;’g“{ﬂ?;::;‘::)"{::fl':fn'::;'“ = the demo. © Arbitron; may not be quoted or reproduced without prior written
of Jill Tomalty noteworthyl@comeast.net curb.com permission from Arbitron. All data is Monday-Sunday, 6am-midnight.
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CHRISTIAN AC TOP 30 POWERED (1]

"¥s /) N
o September 3, 2004 MI!-I]"ABASE
WX W ARTIST TILE LABEL(S) T sUhvs Tt swos | Most Added’
1 1 JEREMY CAMP Walk By Faith (BEC/ 957 -30 16 35/0 rrindicator.com
2 2 THIRD DAY |Believe (Fssential/PLG) 902 -8 17 350 e LABELS) . 008
3 3 MERCYME Here With Me (NO/Curb) 856 9 23 3710 NEWSBOYS Presence (Sparrow/eMi CMG) 6
4 4  TREEG3 Blessed Be Your Name f/apop/ 838 9 30 36/0 MICHAEL W. SMITH Healing Rain (Reunion/PLG/ 4
5 6 STEVEN CURTIS CHAPMAN All Things New (Sparrow/EMI CMG) 793 +2 12 35/0 TREEG3 King finpap/ 3
6 6  CASTING CROWNS Who Am | Beach Street/Reunion/PLG) 736 -38 26 36/0
7 0 BETHANY DILLON All | Need (Sparrow/EMI CMG) 696 +32 6 292
8 8  BUILDING 429 Glory Defined (Word/Curb/Warner Bros.) 646 15 28 35/0
9 9 KUTLESS Sea Of Faces (BEC) 641 4 19 310
10 10 SELAH You Raise Me Up {Curb) 583 -48 21 32i0
11 11 DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow/EMi CMG) 536 72 19 2811 Most
1B @  SHAWNMCDONALD Gravity (Sparrow/EM) CMG) 535  +81 9 ue  |Increased Plays
17 @  BY THE TREE Beautiful One fFervent/ 493 +97 4 161 ToTAL
12 14 MATTHEW WEST The End (Sparrow/EMI CMG) 485 3 13 2300 | anmsr me ey WeFEASE
13 @ ANTHONY EVANS Here's My Life (/D) 482 0 9 291 NEWSBOYS Presance (Sparrow/EMI CMG) +130
16 @ TELECAST The Beauty Of Simplicity (BEC/ 470 +65 5 1911 MICHAEL W. SMITH Healing Rain (Reunion/PLG) +99
19 m CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMICMG) 429 +67 4 20j2 BY THE TREE Beautitul One fFervent/ +87
27 @  MICHAEL W. SMITH Healing Rain (Reunion/PLG) 398 +99 2 25/ §:3§":3"Jﬂﬁ'f“£ G:\:}V //?a;mw/EM/ W/‘;’M/WE/ +:;
Indescribable (Sixsteps/Sparrawy +
23 @ WATERMARK The Glory Of Your Name (Rocketown/ 379 +55 4 191 TELECAST The Beauty Of Sivplicty (BEC/ +65
18 20 AVALON You Were There lSpa/mw/EM/CMﬁl 365 22 14 20,0 BEBO NDRMAN Disappear /ESS&’II!MP[G/ +56
24 @ BARLOWGIRL Never Alone (Fervent/ 353 +40 7 1601 WATERMARK The Glory Of Your Name (Rocketown/ +55
20 22 RACHAEL LAMPA When | Fall (Word/Curb/Warner Bros.) 353 -8 6 212 FFH Still The Cross /ESS'WWP[G/ +47
25 @D  JEFFDEYO As)Lift You Up (Gotee) 324 +16 7 1300 | SWIFT Awe Inlove (Flcter %I
21 24  CHRIS RICE Go Light Your World (Rocketown/ 321 -36 1 15/0
22 25  DELIRIOUS? Majesty (Here | Am} (Sparrow/EMI CMG) 307 -19 10 12i0
30 @ TREVOR MORGAN Fall Down (BHT/ 305 +30 4 15/2
@ BEBO NORMAN Disappear (Essential/PLG/ 304 +56 1 141
@ SWIFT Alive In Love (Flicker/ 262 +45 1 110
28 29 JUMPS Wonderful (Sparrow/EMI CMG) 240 38 13 15/0 Christian ACti Vity
| 29 30  FUSEBOX Dnce Again (Elevate/inpop) 234 -42 1 131 by Rick Welke
37 AC reporters. Monitored airptay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the alrptay week of
8/22-8/28. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Reneal Heneal
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 9y
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100): Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron The top 11 songs on the chart stay put, causing a serious
| Company (© 2004, The Arbitran Company). © 2004, RER, Inc. logiam in the uppermaost third of the chart. The good news
| New & Active is that with only two songs gaining bullets this time around
— Steven Curtis Chapman (5*, +2) and Bethany Dillon
BIG DADDY WEAVE Set Me Free fFervent/ BUILDING 429 Space In Between Us (Word/Curty/Warner Bros.) (*7, +32) — there should soon be a huge swing on the
Total Plays: 227, Total Stations: 8, Adds: 0 Total Plays: 154, Total Stations: 9, Adds: 2 char, allowing songs from No. 12 through 19 the ability to
FFH Still The Cross (Essential/PLG) NEWSBOYS Presence /Sparrow/EM! CMG) mave up significantly over the next few weeks.
Total Plays: 202, Total Stations: 11, Adds: 2 Total Plays: 134, Total Stations: 10, Adds: 6 Tunes by Shawn McDonald (14-12, +81), By The Tree
SHANE & SHANE He s Exalted finpap/ | NICOL SPONBERG Safe (Curb/ (17-13,+97), Chris Tomlin (19-17, +67), Michael W. Smith
Total Plays: 182, Total Stations: 9, Adds: 1 Total Plays: 130, Total Stations: 7, Adds: 0 (27-18, +99) and Walermark (23-19 +55') make great gains
STARFIELD Filled With Your Glory (Sparrow/EMI CMG)/ PHILLIPS, CRAIG & DEAN You Are God Alone INO/ osit 0;1." them for top 10 stat N h N " '
Total Plays: 180, Total Stations: 11, Adds: 0 Total Plays: 120, Total Stations: 7, Adds: 2 positioning 9m S Cominajwee s'.
TREES3 King finpap/ MONK & NEAGLE All| Need (Flicker/ Newer charting tracks from Bebo Norman and The Swift
Total Plays: 156, Total Stations: 9, Adds: 3 Total Plays: 118, Total Stations: 6, Adds: 0 are situated for a long run on the chart after many weeks on
—= = = - | the New & Active list.
Songs ranked by total plays |

.r- 17 OF GRACE

i hoose Yy O ul
& ™
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o September 3, 2004

'CHRTOP30 ROCK TOP 30 3
W Wi amTisT TILE LaBELS) PHC e VB stk W B aRmT TME LABELS) L S A A L
1 o 3ARLOWGIRL Never Alone fFervent/ 1273 +25 21 28/0 1 1 FALLING UP Bittersweet (Tooth & Naill 398 7 15 3
2 . SANCTUS REAL Everything... (Sparrow/EMI CMG) 1025 -15 13 2810 2 e JEREMY CAMP Stay /BEC/ 388 +3 14 2611
3 3 MERCYME Here With Me (ING/Curb) 927 -51 23 2410 3 3 HAWK NELSON Every Little Thing (Tooth & Nail 367 -4 17 2510
7 o JEREMY CAMP Stay /BEC) 804 +23 14 2310 4 4 SANCTUS REAL Everything... (Sparrow/EMI CMG) 382 21 16 2710
4 5 KUTLESS Sea Of Faces /BEC) m -85 25 18/0 7 9 THOUSAND FOOT... Faith, Love... (Tooth & NailEMC) 315 +33 7 2712
@ G PAUL WRIGHT You're Beautiful (Goree/ 743 +43 L] 23/0 [ o EVERYDAY SUNDAY What Love Is (Flicker/ 293 +1 16 2210
b 7 THIRD DAY Come On Back To Me /Essential/PLG) 737 110 2 21j0 8 o KUTLESS Not What You See /BEC/ 278 +11 10 251
8 8 D.CROWDER... Open Skies (Sixsteps/Sparow/EMICMG) 131 -15 13 2100 5 8 BARLOWGIRL Never Alone fFervent/ 264 -33 18 170
6 9 CASTING... Who Am | (Beach Street/Reunion/PLG) 14 -83 24 1710 9 o MOURNING SEPTEMBER Glorietta (Floodgate/ 260 +14 7 19/0
i @ SHAWN MCDONALD Gravity (Sparrow/EMICMG) 709 +82 i 211 n @ TAIT Reconnecting (ForeFront/EMI CMG) 244 +10 8 26/0
13 m OUT OF EDEN Soldiers (Gotee/ 666 +108 7 2112 12 m LAST TUESDAY Beat Dependent (DUG) 225 +9 8 23j0
17 @ BY THE TREE Beautiful One (Fervent/ 662  +161 8 24/4 14 @ NUMBER ONE GUN You Fall... (Salvage/flocdgate) 200 +11 7 1412
10 13 WAATTHEW WEST The End (Sparrow/EMI CMG) 609 -32 1" 18/0 10 13 SUBSEVEN Emotion (Flicker) 190 -44 20 N
12 @ JADOH LAVIK Foltowing You (BEC) 598 +27 12 1710 18 m KIDS 1N THE WAY Phoenix (Flicker) 188 +30 4 2012
18 @ BETHANY DILLON All | Need (Sparrow/EMI CMG) 566 +84 5 2112 30 @ SKILLET Dpen Wounds (Ardent/Lava) 184 +1 2 20/8
14 @ JARS OF CLAY Sunny Days (Essential/PLG) 549 +2 19 15/0 16 @ 12 STONES Far Away (Wind-up) 181 +18 5 2312
15 17 PLUMB Taken (Curty 521 -5 10 18i0 13 17 DEMON HUNTER My Heartstrings... (Solid State) 178 -32 15 16/0
16 18 STARFIELD Filled With Your Glory (Sparrow/EMI CMG) 478 -37 17 13/0 17 @ KINGSDDWN Dearest Nameless (lndependent) 174 +14 10 18/0
i 22 @ RACHAEL LAMPA When | Fall (Word/Curt/Warner Bros.) 862 +55 4 2002 23 @ T0DD SMITH Alive (Curty 168 +31 5 113
30 @ TOBYMAC Gone (Forefront/EMI CMG) 454  +224 2 2116 20 @ EOWYN Take Me Away fIndependent) 157 +5 10 2012
20 21 HAWK NELSON Every Little Thing (Tooth & Nail) 452 9 6 13/0 19 21 DCSUPERTONES We Shall Dvercome (Tooth & Nai) 149 4 13 1710
21 @ SWITCHFOGT Meant To Live {Red Ink/Columbial 447 +12 8 9/0 15 22 THIRD DAY Come On Back To Me (Essential/PLG) 148 -39 18 1810 {
24 @ KUDIC ADRENALINE Miracle (Forefront/EMICMG) 432 +27 5 1812 21 @ NATE SALLIE Without You {Curty 145 +2 3 1213
23 @ S.CURTIS CHAPMAN Al Things New (Spamow/EMICMG) 416 +9 10 1510 @ DAY GF FIRE Cornerstone (Essential/PLG} 144 +53 1 18/3
19 25  WARREN BARFIELD Soak It Up (Creative Trust Workshop/383 ~ -76 14 10 @ FM STATIC Definitely Maybe (Tooth & Naill 143 +54 1 113
25 25  JAMES CLAY Franklin Park ffnpop) 348 -46 R | 1110 24 @ MENDING POINT Embers (Word Of Mouth) 143 +8 4 8N
26 27 TAIT God Can You Hear Me fForeFront/EMI CMG) 33 -40 16 10/0 25 @ DEAD POETIC New Medicines (Solid State} 141 +7 12 10/0
28 @D  SARAH KELLY Mattes Of Time (Gotee) 299 +58 2 9/0 27 28  PROJECT 86 Safe Haven (Tooth & Nail 126 1 5 1710
= @ JEREMY CAMP Walk By Faith (BEC) 262 +42 3 8i0 @ TOBYMAC Gone fForeFront/EMI CMG) 125 +84 1 1313
29 @ FALLING UP Broken Heart /BEC) 249 +17 2 70 @ POOR MAN'S RICKES Energy (Word Of Mouth) 123 +13 1 1501
31 CHR reporters. Sangs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28. 37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
BUILDING 429 Space In Between Us (Word/Curb/Warner Bros)  OVERFLOW Better Place EssentialPLG/ EVER STAYS RED I'll Tell The World (Wrinkle Free/ TREE63 King finpop/
Total Plays: 247 Total S-ations: 10, Adds: 2 Total Plays: 214, Total Stations: 8, Adds: 1 Tota! Plays: 102, Total Stations: 13, Adds: 1 Total Plays: 83, Total Stations: 14, Adds: 3
IAN ESKELIN Sheut finpg/ TELECAST The Beauty 0" Simplicity (BEC/ CASTING CROWNS American Dream (Beach Street/Reunion/PLG)  JADEQ THORNS Lie Awake Word Of Mouth)
Total Plays: 238 Total Srations: 11, Adds: 3 Totat Plays: 211, Total Stations: 5, Adds: 0 Total Plays: 94, Total Stations: 13, Adds: 1 Total Plays: 81, Total Stations: 9, Adds: 0
TREEB3 King fimuop/ FUSEBOX Once Again (Efevate/inpop) STAPLE Pop {Fricker) APOLOGETIX Downer Of A Sister (Parodudes/
Total Plays: 228, Total Stations: 11, Adds: § Total Plays: 189, Total Stations: 8, Adds: 0 Total Plays: 90, Total Stations: 7, Adds: 3 Total Plays: 80, Total Stations: 12, Adds: 0
JONAHI3 Working Man Hands Ardent/ BIG DISMAL Rainy Day /i ost Keyword) FALLDUT Somewhere In Between (Be3/ AUDID ADRENALINE Miracle (Forefront/EMi CMG)
Total Plays: 223, Total Stations: 8, Adds: 1 Total Plays: 181, Total Stations: 9, Adds: 6 Total Plays: 87, Total Stations: 8, Adds: 0 Total Plays: 75, Total Stations: 10, Adds: 2
EVERLIFE Eviderce (Tovah/SHELTER) DAY OF FIRE Comerstone (EssentialPLG/ GRETCHEN Fading {independent) EMISSARY Authority {fadependent/
Total Plays: 219, Total Stations: 10, Adds: 1 Total Plays: 169, Total Stz tions: 10, Adds: § Total Plays: 86, Total Stations: 9, Adds: 1 Total Plays: 71, Total Stations: 5, Adds: 0
W =,
=5y "‘_‘ i e 1!
" EAGER? EL‘CENTBIG ? ENERGE Tic?
P Manﬂ best friend might not be able to help you during ratings,
but his owner sure can. Reward him with a station decal from
" i Confnumcan_on Graphics and watch your ratings grow.
- ;:- munication
anhicsdnc :
-y

_r

BRIGHT COLORS. LONG-LASTING. DURABLE. WEATHER-RESISTANT.
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I ToP20 | (CHRISTIAN AC 1
NSPO IOP N
A R me g e g | | JOP 30 INDICATOR
’ LAST THIS TOTAL o= WEEKS ON TOTAL
1 o S.CURTIS CHAPMAN Al Things New (Sparrow/EMICMG) 385 +28 1 20/0 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART ~ STATIONS
2 @ AVALON YouWere There (Sparrow/EMI CMG) g “ o200 1 @ SCURTISCHAPMAN AlThingsNew (SarowEMICHG 1081 418 123
2 2 JEREMY CAMP Walk By Faith B£C) 1014 17 15 3400
4 €@  JEREMY CAMP Wall By Faith (BEC/ 5 422 121800 3 3 THIRD DAY |Believe (Essential/PLG) 946 42 6 310
3 4 KELLY MINYER This Is My Offering (Cross Driven) 313 22 15 170 4 é MERCYME Here With Me (N0/Curt) m AL 17 260
§ 5 CHRIS RICE Go Light Your World Rocketown 285 A 8 170 g - :E?::g'; ;:;L;Lﬁ:s' 2:;2}’5” e IHO ;;; ”ﬂ; 1'; ;::g
8 @  OESPERATION Beauty Of The Lord fitegritylVertical) 283 +25 ] 1710 10 8 SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 613 +40 ] 2512
7 @  WATERMARK The Glory OF Your Name (Rocketown/ 275 +16 § 170 9 BEBO NORMAN Disappear Essential/PLG) ) B 7 20
8 9 CASTING... Who Am | (Beach Street/Reunion/PLG) 576 -2 17 2010
9 8 BABBIE MASQN Shine The Light (Spring Hill 248 -6 10 14{0 17 @ BY THE TREE Beautiful One (Fervent) 560 +59 7 2501
5 9 MERCYME Here With Me /NO/Curb) 234 -65 21 14)¢ " " ANTHONY EVANS Here's My Life (iV0) 553 -1 9 2411
1 10 ANTHONY EVANS Here's My Life () 219 2 5 1810 21 @ C. TOMLIN Indescribable (Sixsteps/Sparrow/EMI CME) 538 +129 3 254
12 13 AVALON You Were There (Sparrow/EM CMG) 537 -24 14 220
10 1 1 BUILDING 429 G|DIY Defined {WOIH'/CIIIWWJIIIEIHIDSJ 205 -20 17 13,0 7 14 SELAH You Raise Me Up /Clllb/ 524 .66 17 2”0
15 D  FFH St The Cross (EssentialPLG) 183 +44 2 173 14 8 BARLOWGIRL Never Alone (Fervent) 522 -20 10 190
. ) 18 CHRIS RICE Go Light Your World (Rocketown) 510 +10 ] 2210
16 @ Bes0NORMAN Discppea EssntiaPLE == & g 13 17 MATTHEWWEST TheEnd (Sparow/EMICMG) 877 72 g 180
13 @ BIG DADDY WEAVE Heart Cries Holy (Fervent/ 185 +24 10 110 13 )  TREE63 Blessed Be Your Name flapop/ 452 +27 17 1901
]2 @ GREG LONG Fifteen /Cﬁll&‘{l;?ﬂ/ 181 +14 7 |3“ 24 19 FFH Still The Cross /fSSEIIII'aW’lﬁl 445 +13 3 23’2
e . 22 Ed)  RACHAELLAMPA When| Fall (Word/CurtWarner Bros.) 423 +14 ] 18/0
@ MICHAEL W. SMITH Healing Rain (Reunion/PLG) 172 +59 1 1710 16 21 D.CROWDER.. Oen Skies (Sirstepy/Saarmow/EMICMG) 417 92 17 190
14 17 DAVID HUFF My Song Ot Praise (Christian/ 143 13 5 90 20 22 BUILDING 4289 Glory Defined (Word/Curt/Warner Bros.) 816 -5 1 14{0
19 D DELIRIOUS? Majesty (Here | Am) Sgamow/EMICMG) 181 +15 2 e 27 @  MICHAELW. SWITH Healng Ran (ReunionPL6/ 410 +B3 2R2213
15 24 WARREN BARFIELD Soak (tUp (Creative Trust Workshag) 376 -133 16 140
17 19 DONMOEN Thank You Lord (integrity/Verticall 132 -16 4 10/0 2 @ WATERMARK The Glory Of Your Name (Rocketown) 367 +33 4 1810
@)  FERNANDO ORTEGA TokeHeart, MyFriend Curt/ 131 +29 1 112 23 26 DELIRIOUS? Majesty (Here | Am} (Sparrow/EMI CMG) 364 -35 9 1610
3 30 @)  TELECAST TheBeauty Of Simplicity (BEC) 356  +85 7 m
. 25 28  BIG DADDY WEAVE Set Me Free (Fervent/ 307 47 6 150
22 Inspo reporters. Songs ranked by gtglo ggysafgi:) tge F?érc%;:élsweek of Sunday 822 - Saturday 8/28. 29 @ JEFFDEYO As | Lift You Up (Gotee/ 308 2 4 1400
) 28 30  TREVORMORGAN Fall Down (BHT/ 290 -4 5 1610
Rhythmi [ SpeCiaI ty Pr ogr. amming 37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 8/22 - Saturday 8/28.
© 2004 Radio & Records.
RANK  ARTIST TITLE LABEL(S) New & Active
1 GRITS Hittin’ Curves {Gotee/
2 OUT OF EDEN Soldiers (Gotee/ BUILDING 429 Space In Between Us (Word/Curb/Warner Bros.) | TREEG3 King flnpag/
3 KJ-52 Back In The Day (Uprok/ Total Plays: 258, Total Stations: 14, Adds: 2 Total Plays: 190, Total Stations: 11, Adds: 2
1) | D e, 5 Totl Py 40, Tl Sstors. 16 Tt Py 175 Tol S 14 A 6
5 A2 b T Y e NICDL SPONBERG Safe /Curb/ SHANE & SHANE He Is Exalted ffapop/
6 PEACE OF MIND We Gon A Make It (BEC) Total Plays: 208, Total Stations: 11, Adds: 1 Total Plays: 150, Total Stations: 9, Adds: 1
7 DISCIPLES OF CHRIST (0.0.C) Antidote (Disciples Of Christ/Throne Room) B — GINNY OWENS New Sorg Muckatonn
8 MARS ILL Planes And Trains (Gotee/ Total Plays: 204, Total Stations: 10, Adds: 1 Total Plays: 141, Total Stations: 8, Adds: 0
9 SINTAX.THE.TERRIFIC Dramamine (ect/ STARFIELD Filled With Your Glory /Spamrow/EMI CMG) OVERFLOW Come Home /Essential/PLG)
10 VERBS Love Triangle (Gotee) Total Plays: 198, Total Stations: 9, Adds: D ¥ Total Plays: 127, Total Stations: 7, Adds: 0
" P S _/

e
could | i coagul 'on*ﬁ:annpps
AF patlems who-,suffeg_;lhese strokes ;
are not prescribed anti-coagulants or blood thinners upo hoSplta] ld.lschai‘ge 2ol

National Stroke Association is launching Beat the Odds, a national awareness campaign urg\ng consumners to ask their docfols "
about the risks of AF and the importance of treatment,

Get more information on Beat the Odds at www.stroke.org. For details on atrial fibrillation visit www.afadvisor.org

National Stroke Association
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PART ONE OF A Two-PART SERIES

Jesus Lopez,
On TheRecord

LATIN FORMATS

R&R September 3, 2004

Universal Music’s Latin America & Iberian Peninsula

Chairman speaks

The Latin record industry is a unique kind of mon-
ster. It doesn’t look, feel, sound or behave like the gen-
eral market — and that’s just in the U.S. Latin America
is a whole other story. Although much of the Latin mu-
sic we hear in the U.S. comes from Latin American
countries, consumer behavior in those countries is
unlike that of U.S. Hispanic consumers.

It may seem overwhelming to un-
derstand Hispanic consumer behav-
ior, needs and musical tastes on the
U.S. West and East Coasts, but think
about getting a handle on such things
for each and every Span-
ish- and Portuguese-speak-
ing country. It’s not an
easy task, but one that
Universal Music Latin
America & Iberian Penin-
sula Chairman Jesis L6-
pez knows much about.

Appointed to his posi-
tion in July 2001 and
headquartered in Miami,
Lépez oversees Univer-
sal's US. Latin label, Universal Music
Latino, as well as Universal Music’s
operations in all Spanish- and Por-
tuguese-speaking territories world-
wide. His understanding of the
state of Latin music is extensive,
and this week and Sept. 24 we'll
speak to him about a wide range of
issues.

A Growing Market

The record industry overall has

Jesiis Lopez

been suffering because of things like
file-sharing, illegal downloads and
other forms of piracy, layoffs, etc. So,
how, according to Lépez, is the in-
dustry faring not just in the US., but
also in Latin America?
“The U. S. is one of the
markets that has suffered
the least, especially when
it comes to Latin music,”
|| hesays. "The Latin market
in the U.S. is growing in
)| terms of demographics
and consumption, so, in
comparison to other terri-
tories, the negative effects
have been less.

“The industry’s current problem is
the conversion of a business model
that has to adapt to new technology.
The industry has grown in the last 20
years based on two forces. One is cre-
ativity, being able to find great sing-
ers, Second is technology, the fact that
the public is able to consume music
actively and not passively, like they
did 40 years ago.”

Lépez says that the fact that you
no longer have to be sitting in a room

L LA

forefront of the reggaeton movement.

IT’S ALL GOOD KiverLos Angeles personality Carfos Alvarez (1) supports
all types of music. He'’s seen here with artist Tego Calderdn, who's been at the

listening to a vinyl record to hear
music has changed the industry.
“When the Walkman appeared and
people could take music with them,
that caused a huge expansion,” he
says. “And later there was the CD
and better in-car systems.

“The arrival of the Internet, be-
cause it was not regulated, created
chaos. It is beginning to be regulat-
ed, and in coming years we will see
it begin to be used as a distribution
method. The components of compa-
nies that handle that process will be-
gin to see part of the revenue they
deserve for the service they are pro-
viding.

“The biggest revolution now is
that music is even more mobile and
more portable, through things like
the iPod and cell phones. That is an-
other advantage of this kind of tech-
nology, because it will create anoth-
er big push for music consumption.
That push in sales will not happen,
though, if the industry does not fo-
cus on the heart of the industry,
which is still finding a good song
with a great singer that attracts the
consumer.”

The Piracy Problem

Although the physical piracy of
Latin music is a problem in the U.S.,
it is nothing compared to what is go-
ing on in Latin America. “Physical pi-
racy of music in Mexico, Brazil and
Paraguay is so high that it has caused
the legal consumption of music to
drop dramatically,” says Lépez. “Of
the top 10 countries for piracy, four
are Latin: Mexico, Brazil, Paraguay
and Spain. You can imagine the effect
that has on our music.

“The truth is that losses in those
countries hit the industry so hard that
reinvesting in new artists diminish-
es greatly. The legal music industry
then becomes smaller, and the invest-
ment is also smaller. There is less of
an investment in smaller countries
that would normally be a source of
repertoire.”

Fighting music piracy in Latin
America is a daunting task, since the
authorities in those countries are not
overly concerned with the problem.
They are dealing with issues like un-
employment, poverty and security in

be——

“If the consumer is used to seeing pirated
product on the street and sees that the police
and the government don’t do anything about
it, it is hard to teach them that they are

committing a crime.”

the streets, and music piracy is not at
the top of their lists.

“We work hard against piracy,”
Lépez says. “We have investigative
teams, but they can't do too much,
because they are private organiza-
tions. They gather information, and
it's handed over to the authorities.
Then we have to deal with official
government agencies.”

“That’s where the problem comes.
If the government cares little about
fighting piracy, it’s very hard for us
to get any results. There has been lit-
tle or no willingness on the part of the
authorities to assist us. That is why
piracy is such a dominant force and
why you see pirated product on any
corner in any city in many Latin
American countries. There’s no way
to fight it.

“Physical piracy of
music in Mexico,
Brazil and Paraguay
is so high that it has
caused the legal
consumption of
music to drop
dramatically.”

“Politicians are not aware that
what is being destroyed is part of
their country’s culture. Music is cul-
ture, just like books and theater. It is
one of the biggest parts of a country’s
culture. And I don’t mean only au-
tochthonal music; pop music is also
part of culture, because it is music
that will be remembered as the sym-
bol of a generation, of a way of life
or of a way of thinking during a cer-
tain time in history.”

Fighting Back

In an effort to do something to
slow down music piracy in Latin
America, there have been campaigns
targeted at educating the public.
However, many people there don't
see buying illegal product as a crime
and feel that buying a legal CD is too
expensive. “We tried to do cam-
paigns to educate the consumer, but
the consumer has a small responsi-
bility,” Lépez says.

“If the consumer is used to seeing

www americanradiohistorv com

pirated product on the street and sees
that the police and the government
don’t do anything about it, it is hard
to teach them that they are commit-
ting a crime. Why would they see it
as a crime when it's out there in the
open and they see the cops passing
by and doing nothing?”

There is a similar problem in the
U.S.,, where not only physical piracy
of Latin music affects the industry,
but also illegal downloading.
“Downloading was seen as a cool
thing to do,” Lépez says. “Parents
even felt kind of proud that their
child was able to download things,
because they weren’t able todo it. We
try to educate in that area, but our
main focuses are investigations and
policing.”

Legal sites offer a wide range of
songs for sale, but some artists com-
plain that they don’t want to sell their
songs online for only 99 cents per
download. Not in the Latin market,
according to Lopez. “All artists are
willing to do it,” he says. “The prob-
lem is that there are a lot of illegal sites
disguised as legal. When you go to
make the deal, it turns out that they
are not technologically prepared and
don't offer the security we require to
sign off on the product.”

Today’s Reality

The reality for today’s kids is that
they want their music instantly and
they want to be able to download it
to their phones, iPods or other porta-
ble devices. How is this affecting His-
panic music consumption? Are they
buying music from the Internet, or
are they still purchasing the physical
product?

“It's changing as more and more
Hispanics log on to the Intemet and
access sites like iTunes and begin to
purchase things like iPods,” Lépez
says. “Right now there is a segment
of the public that craves those kinds
of products and uses those services.

“Currently, though, most people
don’t have more than a couple of
hundred songs stored for their listen-
ing pleasure. If they are given the op-
tion of having 10,000 or more songs,
they’ll take it. We are at the point
where you have the option to store a
large amount of information in a
small space, and it's mobile, which is
what the kids want.”

Part Tuwo of this interview will appear
in the Sept. 24 issue. In it, Lopez will dis-
cuss a new business model, the rebirth
of indies and their effect on the industry
and what we can expect in the future
from Universal.
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This Week In Spanish-Language Music

On the Spot: Volumen Cero

With their latest release on Warner Music Latina,
Estelar, Volumen Cero are betting on moving forward
and continuing the success they had with their previ-
ous CD, Luces, and the international hit “Hollywood.”
Marthin, Luis and Fernando are preparing to work the
rock scene, and this week they speak to R&R about the
album, their sound and their expectations.

R&R: What were your thoughts
when you went in to the studio to
record Estelar?

VC: We wanted to express our-
selves artistically and show the
new material we had created dur-
ing the time we were touring with
Luces. We ended up having a lot
of material in Spanish and En-
glish. The album has nine songs
in Spanish. One is a cover of a
song by Miguel Cantilo from Ar-
gentina, “A Donde Quiera Que
Voy.” The rest of the material is
ours, including two songs in En-
glish.

““Autos’ is a song
about lack of love,
about everything
you do to get love,
and then it just
doesn’t work out.”

We wanted to put this together
with the three-piece band that
we’ve become since our guitar
player, Cris, left. We
went through a lot try-
ing to release this album,
just like the industry
was going through a lot
and also our record la-
bel. We survived, and
we're super-exited about
being out here.

R&R: Has your sound
changed since you are now
three instead of four?

VC: Not really. The
change strengthened it.
We still write all the
songs. We added live
keyboards, and we hired
a friend of ours to play
what Cris used to play
on the guitar. It still has
the same essence. We
didn’t think about how

sically, and the album is a good
representation of that.

R&R: Because the first album was
so successful with "Hollywood,” was
there any nervousness about produc-
ing an even more successful sopho-
more album?

VC: Our goals have grown.
We're very ambitious. We're on
top of everything — the band, the
music and the business. We want
to be involved with everything,

Volumen Cero

Bobby Pefia
PD, KOPY/Alice, TX

Raunchy Carne Guisada.

Radio Corner

KOPY is hosting the 25th annual Fiesta Amistad. This is a huge
South Texas event and tradition. From the pageant, parade and trail
ride to the beautiful-baby contest and carne guisada and baby back
rib cook-offs, it’s pure excitement.
KOPY is entering both cook-offs with
our sponsor, Univision Records, whom
we hope to make proud with Bobby's
Baby Backs and Rolly's Rough and

It's a four-day event, Sept. 2-5.
There will be live performances by Los Palominos, Estruendo, Punto Y
Aparte, Big Circo, Marcos Orozco and many more. We'll even have the
local ABC-TV affiliate’s Sunday-morning Tejano show, Domingo Live,
on hand for a live show on Sunday morning.

reo unplugged. It takes you back to
the first time music made the hair
on your arms stand up, when you
first heard something cool. That’s
what we wanted to portray. Our
sound is derived from everything
from stuff we listened to in the ‘80s
to things that we listen to
currently. There area lot of
Latin bands doing great
things without showing
their ethnic side. You have
to do music the way you
feel it.

R&R: As a Latin rock
band, you must know which
alternative mediums of pro-
motion to use, since radio is
not playing rock.

VC: Absolutely. Every
city has someone who
believes in Latin alterna-
tive music, and we have
connections with them.
We don't want to be clas-
sified as a Latin alterna-
tive rock band; we think
of ourselves as a rock
band that’s trying to

the album was going to

sound. We had a period where we
wrote music and gelled as a band.
It was good that we were all on the
same page and evolving musical-
ly in the same way. It was pretty
natural to write the record, and
there was not really a strategy be-
hind it. We opened ourselves mu-
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PART OF THE CLUB artist Luz Rios stopped by R&R to showcase a few
songs off her new album, De Mi Corazon. She was a hit!

and sometimes that can drive you
crazy. We got together and found
ourselves in a perfect situation,
and this is what came out. We had
time to do preproduction on this
album and on Luces, so once we
entered the studio, we had our
minds set on what we wanted to
achieve. I guess our only fear was
making sure we could play the
songs the way we wanted.

R&R: Tell me about the first sin-
gle, "Autos.”

VC: "Autos” is a song about
lack of love, about everything you
do to get love, and then it just
doesn’t work out.

R&R: Talk about your sound on the
album.

VC: This album takes us back to
the place where we began to become
music fans. When I listen to this al-
bum, F'm happy. It reminds me of
when [ went to see The Cure for the
first time, for example, or SodaSte-

break all genres. We
don’t want to be another rock en
espaiiol band, because we don’t
think we have anything in com-
mon with La Ley, Mand or El Tri
— only that they are Hispanic, and
we are Hispanic. We do play rock,
but there are different types of
rock.

Last night I was checking my e-
mails, and I was linked to “Indie
103.1” in Los Angeles [KDLD &
KDLE]. They are playing us. Sta-
tions like that, which are not even
part of our culture, are spinning
us. [ can’t believe Latin radio is so
behind. Just now they are playing
Julieta Venegas or La Oreja De Van
Gogh.

It takes time, and it’s kind of
sad, but we’re doing it our way.
We're staying true to the people
who have supported us since the
beginning, like WRTE (Radio
Arte)/Chicago, [Los Angeles tele-
vision channel] LATV, MTV Es-
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“We don’t want
to be classified
as alatin
alternative rock
band; we think
of ourselves as a
rock band that’s
trying to break
all genres.”

pafiol, etc. What's very rewarding
for us is playing the Greek Theater
in L.A,, opening for La Ley, or
playing in Mexico City in front of
10,000 people and seeing every-
body sing “Hollywood.” We won-
dered how they knew our music,
but it turns out that Mexican radio
does play our music.

R&R: Warner Music Latina has
gone through a lot of changes. How
much support are you currently get-
ting from them?

VC: Forty percent of the staff
got laid off, and 40% of the artists
were dropped. To be here is an
honor, and to know that they be-
lieve in what we do. At times it can
be frustrating, because we're very
ambitious, but we’re proud to be
here. We're glad the album is out.
We have to do everything that we
did for the other albums, but dou-
ble.

R&R: Will you be doing any live
performances anytime soon?

VC: We'll be doing promotion
all of September, and we’ll be do-
ing album-release parties in sever-
al cities, like Miami and L.A. We'll
start touring by October, but we
have yet to define the details.


www.americanradiohistory.com

o [0 LATINFORMATS

» September 3, 2004

i
|
1

' T - — —ﬁ
WEEC  ARTIST TITLE LABEL(S} pons WEEC  ARTIST TITLE LABEL(S) PO
1 ALEKS SYNTEK fJANA TORROJA Ouele E| Amor (EMI Latin) 238 1 MARC ANTHONY Valié La Pena (Sony Discos/ 292
2 PEPEAGUILAR Miedo (Sony Discos/ 196 2 GILBERTO S.ROSA Sombra Loca (Sany Discos) 234
3 KALIMBA No Me Quiero Enamorar (Sony Oiscos/ 192 3 GRUPO NICHE Culebra (Sony Discos/ 189
4 CARLOS VIVES Como Ta [EM/ Latin) 157 4 DON OMAR Pabre Diabla /¥ Music) 178
5 FRANCO DE VITA f/SIN BANOERA SiLa Ves (Sony Discos) 149 5 TITO NIEVES Fabricando Fantasias (SGZ Entertainment) 174
6 PAULINA RUBIO Algo Tienes fUniversal) 132 6 JUAN LUIS GUERRA Las Avispas (Karen/ ’ 172
7 JENNIFER PENA Yivo Y Muero En Tu Piel (Univision) 128 7 CARLOS VIVES Como Ta (EM/ Latin) 128
8 ANDY & LUCAS Son De Amares (BMG Latin/ 125 8 DABDY YANKEE Gasotina (V/ Music/ 125
| 9 MARC ANTHONY Ahora Quién (Sony Discos) 19 9 VICTOR MANUELLE Te Propongo (Sony Discos) 104
10 JUANES Nada Valgo Sin Tu Amor (Universal) 17 10 MARC ANTHONY Ahora Quién (Sony Discos) 100
1 JULIETA VENEGAS Andar Conmiga /BMG Latin) 116 1 REY RUIZ E! Diablo Anda Suelto {Sony Discos) 92
12 MARCO ANTONIO SOLIS Prefiera Partir (Fonovisa) 109 12 ANDY & LUCAS Son De Amores (BMG Latin) 86
13 LOS TEMERARIOS Qué De Raro Tiene (Fonovisa) 105 13 ELVIS CRESPO 7 Dias (Dle Music) 83
14 CHAYANNE Sentada Aqui En Mi Alma (Sony Discos) 98 14 MELINA LEON Quiero Ser Tuya (Sony Discos) 81
15 YAHIR LaLocura (Warner M.L.) 93 15 JOSE ALBERTO "EL CANARIO" Hay Amores fUniversal) 79
16 SIN BANOERA Que Lloro (Sony Discos/ 93 16 AVENTURA Llorar (Premium) 71
[ 17 HA-ASH Estés En Donde Estés (Sony Discos/ 82 17 ALEX "EL BIZCOCHITO" Dos Amantes (Sony Discos/ "
{ 18 JDNATASHA Lagrimas (EM Latin) 78 18 PUERTO RICAN POWER SiPera No (/&) 7
| 18 FRANCO DE VITA T De Qué Vas (Sony Discos) 75 19 FLORIDO FLORES Necesito Maney (Universal) 58
20 CHAYANNE Cuidarte El Alma (Sony Discos) 74 20  LOS TOROS BAND Si Tui Estuvieras (Universal) 54
21 JULIETA VENEGAS Lento (BMG Latin) 72 21 GRAN BANDA Amiga Soledad (DAM Productions) 53
22 ANGELA MARIA FORERO Fiera Inquieta (Sony Discos) 68 22 VICTOR MANUELLE Lloré Lloré (Seny Discos) 50
23 MARIANA Que No Me Faltes Tu (Univision/ 67 23 TONNY TUN TUN Dile A El Karen) 48
24 REYLI BARBA Desde Que Llegaste (Sony Discos) 67 24 PEDRO JESUS Miradita Y Meneita (MF) 46
25 CLIMAX Fl Za Za Za La Mesa Que Mas Aplauda (Bafboa) 61 25 NEGROS MiReina (Premium) 44
Data is complied from the airplay week of August 22-28, Data is complied from the al rplay week of August 22-28,
and based on a point system. and based on a point system.
© 2004 Radio & Records. ) B B ) ~ © 2004 Radio & Records. ) ) )
Going For Add's Going For Adds
BANDA GORDA A Lo Oscuro /MP)
CHULY fJADASSA Asi Te Gusta (Perfect Image)
. FENOMENO Bésame Mucho (MF/
GUILLERMO PLATA Ojala /Balboa/ FITO BLANKO Me Voy A Marchar (Perfect image)
JOHN Y SU BANDA Algo Grande {Perfect Image/ GARY No Toquen Esa Cancion (MP/
ILEGALES Como Ti (Perfect Image/
JOHN Y SU BANDA Algo Grande (Perfect Image)
JOSE ERNESTO Slo Por Ti (MP/
NIWTON RAFAEL Quiero Olvidarme De Ti (MF/
TITO GOMEZ Meneito (MP)
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Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE : ;7 i isiv's Rewspeper

* R&R Today: The Industry’s Leading Daily Fax
e R&R’'s Today's News
E-mail updates of breaking stories

* The R&R|Directory
The most comprehensive resource guide available

SAVE OVER 25%!

R&R’S INDUSTRY VIP PACKAGE IS $44500
{Regular rate $535.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com
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REGIONAL MEXICAN TOPZ.’J:,___ TEJANO TOP25 S
- TOT)
w"s“ssx ARTIST TITLE LABEL(S) PTng#s VB}E“ESK ARTIST TITLE LABEL(S) m#s
1 10S TEMERARIOS Qué De Raro Tiene (Fonovisa/) 396 1 PESADO Ojala Que Te Mueras (Warner M.L.) 21
2 LOS HOROSCOPOS DE DURANGD Dos Locos (Jisa/ 365 2 KUMBIA KINGS Sabes A Chacnlate (EM Latin/ i
3 GRUPO MONTEZ DE DURANGO Lastima Es Mi Mujer [Disa/ 16 3 DUELO Para Sobrevivir (Univision) m 3
4 PALOMO Miedo Diss/ 224 4 MICHAEL SALGADO Mi Ciolo Gris Fradddi/ fis-
5 BANDA EL RECODO Delante De Mi (Fonovisa) m 5 JENNIFER PENA Vivo Y Muero En Tu Piel Univision/ 126
N
6  ALICIA VILLARREAL Soy Tu Mujer {Universall 214 B LAFUERZA llusiin (lndigpenatisnts/ g
7 PESADO Ojala Que Te Musras (Warner M.L) 198 7 SOLIDO Como Olvidarte (Freddie) 8
8  LOS HURACANES DEL NGRTE Te Perdoné Una Vez (Univision) 199 8  ALICIAVILLARREAL 5oy Tu Mujar Uinivermf 38
9  CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa) 183 8 LAFIEBRE Quiero (Freddie) &
10 PATRULLA 81 No Aprendi A Olvidar (Disa/ 184 10 LOSPALOMINOS Chulita fLirfans/ i)
11 BETOY SUS CANARIOS Esta Liorando Mi Corazon (Disa/ 179 11 LOSPALOMINOS Qué Suerte La Mia (Urbana) 75
12 LOS TIGRES DEL NORTE No Tiene La Culpa El indio Fonovisa) 161 1 SOLIDO Contigo (Freddie/ 2
13 VICENTE FERNANDEZ La Primera Con Agua (Sony Discas) 150 13 JOE LOPEZ EstaVez (EM/ Latin) 70
14 CUISILLOS Suavito (Balboa) 150 14 LACONQUISTA ElFeo (Vene Music/ 65
15  BANDA ELRECODO Para Toda La Vida fFonovisa/ 22 15 , IMAN Si Me Hubieras Dicho (Univision) 64
16 MARCO ANTONIO SOLIS Prefiero Partir Fonovisa) 121 16" SOLIDO TalVez fFreddie) 83
17 JDAN SEBASTIAN Amar Como Te Amé (Balbos) M7 17 INTOCABLE SiPudiera (EM/ Latin) 62
18 CONJUNTO ATARDECER Y Las Mariposas /Universal) 12 18 DJKANE Mia (EM/ Latin/ 5
19 LUPILLO RIVERA Qué Tal Si Te Compro (Univision) 105 19 LATROPAF Amor ALaLigera (Freddie/ 57
20  LOS HOROSCOPOS DE DURANGO Obsesion (isa/ 103 20 GARY HDBBS Cuiero Amarte (AMMY) 58
21 COYOTE Y SUBANDA TIERRA SANTA Piquetes De Hormiga (EM/ Latin) 101 21 MAFIA Tienes Razon (Urbana) 55
22 CONJUNTO PRIMAVERA Hazme Olvidarla (Fonovisa) 101 22 TABU Gumbsa Pa’ Que Baile (M3 L
23 JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 101 23 JAYPEREZ Sabes fLa Voice) _5:115x
24 BRAZEROS MUSICAL DE DURANGO Légrimas Y Lluvia (Disa/ 93 24 CHENTE BARRERA La Misma Intencidn (0-Vo/ [}
25  CLIMAX ElZa Za Za La Mesa Que Més Aplauda (Balboa) 98 25 TIGRILLOS La Etica (Disa/ a4
Data is complied from the airplay week of August 22-28, Data is complied from the airplay week of August 22-28,
and based on a point System. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds Going For Adds R
FIBRA DURANGUENSE €I Chivo (Raibos)
FITO BLANKO Me Voy A Marchar (Perfect Image) FITO BLANKD Me Voy A Marchar (Perfect Image)
ILEGALES Como T (Perfect Image) ILEGALES Como Tii (Perfect Image)
JOAN SEBASTIAN Margarita (Balboa) SESI Ya No Seras /0-Zone)
PAJARITOS DE TACUPA La Yegua Sin Rienda (Balboa/ YAHIR La Locura (Warner M.L.)
YAHIR La Locura (Warner ML)
\_
Rock/Alternative Record Pool
TW  ARTIST Tile Labe¥s} TW  ARTIST Title Labai(s)
1 ZDE Peace And Love (Sony Discos/ 1 PEORD JESUS Miradita Y Meneito /MF)
2 JULIETA VENEGAS Lento /BMG Latin) 2 PAULINA RUBID Perros (Universal)
3 BERSUIT VERGARABAT Argentinidad Al Palo (Universall 3 SDNDRA CARRUSELES Coquetona (Fuentes/
4 LUCYBELL Sélvame La Vida (Warner M.L.) 4 MARC ANTHDNY Ahora Quién (Sony Discos/
5 CONTROL MACHETE EI Apostador (Universall 5 FRAGANCIA Ahora Vengo Yo (El Toque Toque) fLatinflava)
6 0ZDMATLI Cuando Canto {Concord/ 6 CLIMAX El Za Za Za La Mesa Que Mas Aplauda (Balboa)
7 VICENTICO Se Despierta La Ciudad (BMG Latin) 7 GRUPD NICHE Culebra (Sony Discos/
8 CAFE TACUBA Eres /MCA) 8 TITO GOMEZ Tierra Bendita De Higuey (MP/
9 ALEKS SYNTEK ffANA TORROJA Duele El Amor (EM Latin) 9 GILBERTD S.ROSA Sombra Loca (Sony Discos/
10 PANTEDN ROCDCO La Ciudad De La Esperanza (BMG Latin/ 10 FULANITD Pégate (Cutting)
11 KINKY Presidente (Nettwerk) 11 ANOY & LUCAS Tanto La Querfa (BMG Latin)
12 INSPECTDR Ska Voovie Boobie Baby [Universal) 12 MARC ANTHODNY Valio La Pena (Sony Discos)
13 BERSUIT VERGARABAT La Soledad /Universall 13 PUERTO RICAN PDWER Si Pero No /&N
14 JULIETA VENEGAS Andar Conmigo (BMG Latin/ 14 CARLDS VIVES Como Ti /EM Latin)
15 GARIGOLES Vudii (Reciciable Records) 15 ALEJANORA GUZMAN Lipstick (BMG Latin)
L Songs ranked by total number of points. 10 Rock/Alternative reporters, Songs ranked by total number of points. 22 Record Pool reporters. )
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- INTERNA TIONAL

Lifetime Adventure Opportunity. Building
new station in the capital of Nigeria,
Abuja. Need Production Director, 2 real
good personalities. Workhorses only.
tahitited@msn.com EOE (9/3)

SourH

Herilage Roecher
Needs All-Star Promotions Direcist

Ceor (hanoel Badio Atlonte is look ug for ow experienced
Promotiens Direct knows bsw and wents 1o win
Cuondidates muss hov em 3 years previous premetions
menagemes: experisace and be able fa "hit the groved
rvaning”. Must also have street maskating skills, creotivity
and knowledge of od FCC comtast rules.

4 CieARCHANNEL

Sead rxamples ol yaer bos! Creal o fnc

Dept, 325 3013 Pembuoe St NE Sre 700. Alanta GA 30389 fau M4 I NT

CLEAR CHANNEL RADIO
Sports Director / KTRH

Clear Channel Radio Houston is
looking for its next big sports star.
Applicants must havs the ability to
report anchor, and host a compelling
talk show...plus have the skills to run
a dynamic sports department. Rush
tape and resume to Ken Charles at
2000 West Loop South, Suite #300
Houston, TX 77027. Mo calls. EOE

ALLANTA BRAVES

* 14 Division Titles
* 5 Notional Lleague Pennants
* 1 Worid Championship

“Join a thampionship team!"
| Prometions and Marketing MVP Wanted!
Dutier include developlng. plomming. and coordinating on-sir und

sales promotions, monoging inpork specio] events. pecsonniel monegement,
and other aegonizotional respomibilities.

This Is 2 9rand slam epneriusity 10 work wilh the Atiastd Braves asw
P

& CLEARCHANNEL

CIRCULATION:

310-788-1625

e

OPPORTUNITIES

SnoCountry Mountain Reports
serves over 450 ‘on-air’ statiors
with a weekly audience of 10.2
million nationwide! Come work
and live in the Mountainsi Our
studios are located in Lebanon
NH, near several major VT and
NH resorts. Broadcast to millions
each morning, then ski and ride
the rest of the day. Ready to
join Americas best snow reporters?
Email
(andrew.davis@snocountry.org)
or mail T&R to SCMR, attn:
Andrew Davis, PO. Box 505,
Lebanon, NH 03766. EOE

| MIDWEST

1

HAVE YOU ACHIEVED ALL YOU
POSSIBLY CAN?

DO YOU NEED OPPORTUNITIES AND
CHALLENGES TO GO FURTHER?

HOT 96 WSTO, Evansville's heritage
100.000 watt CHR, needs a take
charge, creative, driven Program
Director. Are you a problem-soiv-
ing leader excited by new ideas?2
we'llreward you with the indepen-
dence, freedom and financial re-
ward of running HOT 96 and running
it well. This is your chance to lead a
legendary station with major mar-
ket tools and resources.

Airshift required, so send all
materials for consideration to
Tim Huelsing, Market Manager, at
tim@sccradio.com , or ship to 1162
Mt. Auburn Rd., Evansville IN
47720. EOE

POSITIONS SOUGHT

Hardworking maie air talent, great voice
personality and positive energy, looking for
a gig in San Diego. Hire me, you won't be
sorry. Call (858) 278-1898. (9/3)

Love song therapist and author seeks tc
host a show that will increase the birthrate
between consenting adults and bring huge
arbitron numbers like | did in Denver, Bos-
ton, Atlantic City & Philly. JOEL: (215) 806-
1600. (9/3)

Looking for a gig any where in Indiana but
willing to re-locate just anywhere. TONY
(765) 349-1291. (9/3)

310-203-8727  moreinfo@radioandrecords.com

POSITIONS SOUGHT

Dynamite female jock seeks on air position
in San Diego market . Great voice, smooth
delivery, team player. Any questions?
Bajasun001@aol.com (760) 744-4771.
(9/3)

Experienced GM looking for position in the
South. N.C., S.C.,Va. preferred. Contact
broadcaster 22001 @ yahoo.com. (9/3)

I’m a hard-working en air & production tal-
ent that can get the job done & done right!!!
Willing to re-locate. TONY (765) 349-1291.
(9/3)

(Michigan) 1 have 15 yrs in radie. DJ -
Board op-promotions. E-mail me today!
djmartin88@hotmait.com Bags are packed
ready to GO! (9/3)

Fresh out of schesl! Analog/Digital record-
ing, Protools, FCC rules/regulations, program-
ming, and production etc. Will Travel.
PHILLIP MAGALLAN (972) 709-3895. (9/3)

(972) 523-0078 for SHANE WILLIAMS, the
hardest working producer, on-air talent, pro-
motions team member you've ever hired.
Call (972) 523-0078 before someone else
does! (9/3)

Just got back from vacation! Former Modesto
#1 weekender still seeks NorCal/Pac North-
west gig. FRANK: (510} 223-1534. (9/3)

Seeking Professional/Collegiate Piay-by-Play/
Sales position. JOE: (888) 327-4996. (9/3)

Seasoned pro looking to return to radio in
Oldies, Country, Classic Rock, Classic Hits,
AC or Hot AC. 30 years experience.
MICHAEL HAMM: (716) 373-2107. (9/3)

Spirited personality, and optimistic outiook.
Highly motivated, multi-tasker ready to tackle
on-air, newscasting, traffic, and voice
productions. TAMIA HUGGER-PERINE:
tammyhugger@sbcglobal.net (972) 352-
8454. (9/3)

Programmers & Engineers BILL ELLIOTT
& TIM SUBRA. Check us out at
www.3DSJ.com. (813) 920-7102,
billelliott@3DSJ.com (9/3)

R&R Opportunities

Free Advertising

Radio & Records provides {ree (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunitles. Free listings of the same Jength
are also available to individuals seeking work in the in-

dustry under Positions Sought.

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities fistings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
10 R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 80067.

R&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, 350 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritien
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for 8325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
nev:spaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value ot
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibiiity

assumed tor unsolicited material. R&R reserves ali rights in material for
and may theref

Editors will be assumed intended for icati p

All jetters toR&Rorits
be used for this purpose. Letters may be edited

for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

Pubiisher.

© Radio & Records, Inc. 2004.
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor, Los Angeles, California 90067.

OPPORTUNITIES/MARKETPLACE: 310-788-1621

310-203-8727 kmumaw @ radioandrecords.com

NEWS DESK:

310-788-1699

310-203-9763 newsroom@radioandrecords.com

EDITORIAL, OTHER DEPTS:

310-553-4330

310-203-9763 mailroom @radioandrecords.com

R&R ONLINE SERVICES:

310-788-1668

310-203-9763 cmaxwell @ radioandrecords.com

WASHINGTON, DC BUREAU:

301-951-9050

301-951-9051 rrdc @radioandrecords.com

ADVERTISING/SALES:

310-553-4330

310-203-8450

hmowry @radioandrecords.com

NASHVILLE BUREAU:

www americanradiohistorv com

615-244-8822

615-248-6655 Ihetton @radioandrecords.com
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MARKETPLACE

AIR CHECKS

m= AUDIO & VIDEO AIRCHECKS ===

+CURRENT #289, KFRC/Bobby Ocean, WOVE/Scott Paulsen, 2100/Z
200, KRDQ/Kevin & Bean, WBZZ/Kobe, WKST/Scotty. CD $13
+CURRENT #288, KDWB/Scotty Davis, WMXJ/Rick Shaw, WWWQ/Bert
Show, Z100/Cubby, WMIB/Baka Boyz, KRBE/Atorn Smasher. CD $13.
+PERSONALITY PLUS #PP-197, WBBM-FM/Eddie & JoBo, KSTP-FM/
Van & Cheryl, KZDK/Bob Rivers, WKST/Freak Show. $13 CO
+PERSONALITY PLUS #PP-196, WKSC/Drex, KSHE/Bob & Tom, KYKY/
Phillips & Co., KLUV/Ron Chapman, WWSW/Merke! & Cris. $13CD
+PERSONALITY PLUS #PP-195. WTMX/Eric & Kathy, KCBS/Jonathon
Brandmeier, KIIS/Ryan Seacrest, KXKL/J.J. McKay. $13 CD, $10
cassette

+ALL COUNTRY #CY-144, WUSN, KMPS, WIL-FM, KSD-FM, KZLA.
$13.C0

+ALL CHR #CHR-114, KPWR, KZZP. KKFR, KSTZ, $13 CD.

+ALL A/C #AC-122, WSB-FM, WLTM, KPLZ, KLSY. KRWM . $13 CD.
+PROFILE #$-510 ST, LOUIS! CHR AC AOR Gold Ctry UC . $13 CD $10
cassette

+PROFILE #5-511 CHICAGO! CHR AC UC AOR Gold Ctry $13 CD
+PROMO VAULT #PR-57 promo samples - all formats, all market sizes.
$15.50CD

+SWEEPER VAULT #SV-43 Sweeper & legal ID samples, ali formats.
$15.50 CD

+AAA-1 (Triple A).+CHN-35 (CHR Nights), + 0-25 {All Oldies) +MR-10
(Alternative) +F-28 (All Female) «UK-1 {London) at $10 each.
+CLASSIC #C-281, WKBW/Bob Shannon-1968, KIIS/Rick Dees-1982,
WGCL/Tom Keliy-1975, WLS/Tom Graye-1980, KERN/KAFY-1978..
$16.50 CD, $13.50 cassette

VIDEO #99. NY’s Z100/Joe Rosati, Dallas’ KKDL/Domino, Pittsburgh’s
WBZZ/Kobe, 3WS/Merkel & Cris, St. Louis’ KSLZ/Jet Black. Vegas'
KQOL/Zippo & Sheri, KSNE/Tom & Nicole. 2 hrs, VHS $30, OVD $35.

+ tapes marked with + may be ordered on cassette for $3 less

www.californiaaircheck.com

' CALIFORNIA AIRCHECK @‘
Box 4408 - San Diego, CA 92164 - (619) 460-6104

FEATURES

“WICKER PARK”

Interview with Josh Hartnett

Download these free interviews and more at
www.radiolinkshollywood.com

Contact Lori Lerner at (310)457-5358
{310)457-9869(Fax) radiolnks @aol.com (e-mail)

1,569 jam-packed pages
86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

(CA residents add sales tax)

VOICEOVER SERVICES VOICEOVER SERVICES

O’NEIL

VOICE IMAGING
“THE VOICE HEARD ABOVE THE REST’®

A As Heard In...

1-877-4-YOURVO Dallas,
{877-496-8786) Las Vegas,

Toronto
DEMO: and across the Planet
www.samoneil.com

www.jennifervaughn.com

OE CIPRIANG

PROMOS

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

- ]
“www. radioand records.com_l‘
|

Richard Scudder

P hotographert
Musicians e CD/album covers

Hollywood, G 2+ YE3"S CXPEMIeNce 4o cro 1022

DAVE PACKER

VOICEOVERS
Relatable, authentie, credible

and surprisingly affordable.
www.davepacker.com 609-290-3333

© www.radioandrecords.com ©

PRODUCTION SERVICES

BRAND BUILDEH It's working for KLOS (LA) ¢ WRKS

{KISS/NY) e WBCN (Boston} e WSM AM/FM (Nashville) e Microsoft e Time
Warner e Perrier, and many, many more. Affordable rolls of plastic that repeat
your message over and over again. For event planning help, call Susan V.

1-800-786-7411 rr@bannersonaroll.com

i n e Repeston
Gors A torg, Le Aoy Gorshley tempviey

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)\’m‘:‘\
Discounted price: $51.96 softcover/$63.96 hardcover

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067

fm InoustRY's Newsparer

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEx/Discover accepted.
One inch minimum, addi-

) X 1 time $95.00

tional space up to six inches 6 insertions  90.00

| available in increments of 13 insertions  85.00
" one-inch. Rates for R&R 26 insertions  75.00
51 insertions  70.00

marketplace {per inch):

Marketplace

(310) 788-1621

Fax: (310) 203-8727

e-mail: kmumaw@radioandrecords.com

www americanradiohistorv com
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o National Airplay Overview: September 3, 2004
CHR/POP CHR/RHYTHMIC URBAN
] W W w W
1 o ASHLEE SIMPSON Pieces 0f Me /Geffen/ 1 8 TERROR SQUAD Lean Back /Universal) 1 1 TERROR SQUAD Lean Back Universal)
2 2 J0JO Leave {Get Dut) (BlackGround/Universsl) 2 CIARA fIPETEY PABLO Goodies /LaFace/Zomba) 3 € CIARATIPETEY PABLO Goodies LaFace/Zomba)
3 € MAROON 5 She Will Be Loved (DctoneliRMG) 3 3 LILFLIP Sunshine Sucka Free/Lovd/Cokmbia) 2 3 LIL'FLIP Sunshine /Sucka Free/ oud/Columbia)
4 4 CHRISTINA MILIAN Dip It Low (island/iOJMG) 5 o NELLY My Place [Derrty/Fo’ Reel/Universal) 5 JADAKISS f/DJ NOODLES & 2PAC... Why (Ruff Ryders/interscope)
7 e AVRIL LAVIGNE My Happy Ending (Arista/AMG) 4 5 JUVENILE Siow Motion (Cask Money/Universall 4 ALICIA KEYS Oiary L/RMG)
6 6 NINA SKY Move Ya Body (Next Plateaw/Universal) 8 o CHRISTINA MILIAN Dip it Low /island/iOJMG/ 8 NELLY My Place (Derrty/Fo’ Reel/Universal)
5 7 KEVINLYTTLE Tum Me On (Atiantic/ 8 7 HOUSTON fICHINGY & NATE DOGG I Like That /Capitoll 7 7 TWISTAfR. KELLY So Sexy (Atlsntic/
1 o BLACK EYED PEAS Let's Get It Started (4&M/interscope/ 7 8 KEVIN LYTTLE Tum Me On /Atlantic) 10 o LL COOL J Headsprung (Def Jam/IDJMG)
8 9 ALICIA KEYS i | Ain't Got You L/AMG/ 10 LL COOL J Headsprung (Def Jam/IDJMG) 8 9 JUVENILE Slow Motion (Cash Money/Universal)
12 @ NELLY My Place Derrty/Fo’ ReellUniversal) 9 10 LLOYD fIASHANTI Southside (Murder inc/Def Jom/IDJMG! 1 @ T.). Let's Get Away (Grand Hustke/Atlantic)
9 11 HOOBASTANK TheReason fistand//DJMG/ 13 @ AKON fISTYLES P. Locked Up SRC/Universal) 9 11 KANYE WEST Jesus Walks /Roc-A-Fella/iDJMG/
15 RYAN CABRERA On The Way Down /£.V.LA/Atisntic) 12 12 NINA SKY Move Ya Body /Next Plateau/Universall 16 8 AKON fJSTYLES P. Locked Up (SRC/Universall
17 LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia) 15 @ JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/interscope) 12 LIL SCRAPPY No Problem (BME/Reprise)
14 HOUSTON f/ICHINGY & NATE DOGG | Like That {Capitol/ 11 14 USHER Conf Part 2 /LaFace/Zomba) 14 14 YOUNG BUCK Let Me In finterscope/
10 15 JUVENILE Slow Motion (Cash Money/Universal) 14 15 YDUNG BUCK Let Me In flnterscope/ 15 15 USHER Confessions Part 2 flaFace/Zomiba)
13 18 SWITCHFOOT Meant To Live (Aed Ink/Columbia) 19 @ T.I. Let's Get Away (Grand Hustle/Atlantic) 13 16 MONICA U Should've Known Better L/RMG/
18 FINGER ELEVEN One Thing /Wind-up/ 18 17 YING YANG TWINS Whats Happnin! [7V77 17 ANTHONY HAMILTON Charlene (So So Def/Zomba)
20 LINKIN PARK Breaking The Habit (Warner Bros.) 23 @ J-KWON You & Me (So So Def/Zomba) 30 NELLY Flap Your Wings (Devrty/Fo’ Reel/Universal)
19 USHER f/LUDACRIS & LIL’ JON Yesh {aFace/Zomba) 17 19 KANYE WEST Jesus Walks (Roc-A-Fela/IDJMG) 22 MASE Breathe, Stretch, Shake (Bad Boy/Unsverssl)
16 20 USHER Conf Part 2 {LaFace/Zomba) 16 20 TWISTA fIR. KELLY So Sexy /Atiantic/ 19 20 CHRISTINA MILIAN Dip 't Low #islend/IDJMG/
27 CIARA fIPETEY PABLO Goodies /aFace/Zomba) 22 g MASE Breathe, Stretch, Shake (Bad Boy/Universal 25 @ JUVENILE fWACKO & SKIP Nolia Clap (Rap-A-Lat/
26 KELLY CLARKSON Breakaway /Hoflywaod) 43 USHER f/ALICIA KEYS My Boo /LaFace/Zomba) 21 22 R, KELLY U Saved Me (Jive/Zomba)
24 BOWLING FOR SOUP 1985 (Sivertone/Jive/Zomba) 21 23 MONICA U Should've Known Better A/AMG/ 23 @ GUERILLA BLACK f/BEENIE MAN Compton {Virgin/
22 24 LDS LONELY BOYS Heaven (Or/Epic) 24 @ ALICIA KEYS Diary (/AMG/ 18 24 LLOYD BANKS On Fire fiterscape/
28 @ TERROR SQUAD Lean Back /Universal) 20 25 LLOYD BANKS Dn Fire finterscape) 27 BRANDY Who Is She 2 U (Atlantic]
21 26 D12 How Come /Shady/interscope) 25 @) PITBULL Back Up (TVT) 28 CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise)
kil SWITCHFOOT Dare You To Move /Columbial 26 €@ LIL SCRAPPY No Problem (BME/Reprise) 24 27 LENNY KRAVITZ flJAY-2 Storm (Virgin/
a3 SEETHER flAMY LEE Broken /Wind-up/ 30 @) 213 Groupie Luv (TVT] 29 8 MR. MAGIC | Smoke, | Drink {/independent/
32 MODEST MOUSE Float On /£pic/ 29 €3) SHAWNNA fILUDACRIS Shake That Sh*t (DTP/Def Jam/IDJMG) 33 LLOYD BANKS I'm So Fly {interscops/
25 30 NICKELBACK Feelin Way Too Damn Good (Rosdrunner/IDJMG) 28 30 AMANDA PEREZ f/LAYZIE BONE Dedicate (Powerhowse/Virgin/ 20 30 LLOYO fIASHANTI Southside (Murder Inc./Def Jen/IDJMG)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
USHER FIALICIA KEYS My Boo (LaFace/Zamba/ USHER FIALICIA KEYS My Boo (LaFace/Zomba) USHER F/ALICIA KEYS My Boo {LaFace/Zomba)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
CHRISTIMA AGIILERA FIMESSY ELLIBTT CarWash SrpamibisrksSinfan inersonei USHER FIALICIA KEYS My Boo (LaFace/Zomba/ USHER FIALICIA KEYS My Boo (LaFace/Zomba/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
USHER FJALICIA KEYS My Boo (LaFaceZombs) MOBB DEEP Real Gangstaz (Vinketor/Zomba/ SHAWN KANE Girl, | Wonder (/RMG/
GOOD CHARLOTTE Predictable /Zpic/ D.0.D. FIKANYE WEST Higher (Legion/ JOHNM LEGEND Used To Love You /Cokenhia/
AKON F/STYLES P. Locked Up /SRC/Universal PITBULL Dammit Man (7VT) B.G. | Want It Chappa City/Kock)
JADAKISS FIANTHONY HAMILTON Why (Ruff Ryders/interscopel WHITE BOY FIKANYE WEST U Know (ICEE] MANNIE FRESH Real Big (Cash Money/Universal]
GAVIN DEGRAW | Don't Want To Be L/AME/ NITTY Nasty Girl /Rost Rum/Universal] 120 FILUDACRIS Break Bread (O7P/Capitol}
CHR/POP begins on Page 22. CHR/RHYTHMIC begins on Page 27. URBAN begins on Page 31,
W W ™ [
1 FIVE FOR FIGHTING 100 Years /Aware/Columbia) 1 1 HOOBASTANK TheReason f/skand/DJMG) 2 o THREE DAYS GRACE Just Like You (/ve/Zomba/
3 MARTINA MCBRIDE This One’s For The Girls /R2CA/ 2 2 LOSLONELY BOYS Heaven (Or/Epic/ 1 2 VELVET REVOLVER Slither (3CA/RMG/
4 SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 3 3 COUNTING CROWS Accidentally In Love [DreamWarks/Geffen) 3 SHINEDOWN Simple Man /Atlsntic)
2 4 DIDO White Flag (Arista/AMG/ 4 4 MARDON 5 This Love /Octone//AMG) 5 ALTER BRIDGE Dpen Your Eyes /Wind-up/
6 e MAROON 5 This Love /0ctone///RMG) 5 8 MAROON 5 She Will Be Loved (Octone/l/AMG) 6 LINKIN PARK Breaking The Habit (Warner Bros.)
5 6 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 7 FINGER ELEVEN One Thing (Windup/ 4 6 NICKELBACK Feelin Way Too Damn Good /Rosdrunner/IDJMG/
7 7 SEAL Love's Divine (Warner Bros.) 6 7 3 000RS DOWN Away From The Sun (Republic/Universall 7 JET Cold Hard Bitch (Atiantic)
9 8 LOS LONELY BOYS Heaven (On/Epic/ 8 8 SWITCHFOOT Meant To Live /Red ink/Columbia) 10 VELVET REVOLVER Fall To Pieces (RCA/AMG)
8 KIMBERLEY LOCKE Bth World Wonder (Curl/ " 8 ASHLEE SIMPSON Pieces 0f Me /Geffen/ B 9 SALIVA Survival Of The Sickest #sland//DJMG/
10 10 LIONEL RICRIE Just For You {siand/!DJMG) 9 GAVIN DEGRAW | Don't Want To Be (/AMG) 9 JET Rollover D.J. (Atlantic/
12 11 MERCYME Here With Me (INO/Curb) 10 11 311 Love Song /Maverick/Volcano/Zombe! 13 PAPA ROACH Getting Away With Murder /Geffen/
11 12 JOSH GROBAN You Raise Me Up (743/Reprise/ 12 12 NICKELBACK Someday /Raadrunner/IDJMG) 12 CROSSFADE Cold (Columbia)
13 13 3 DOORS DOWN Here Without You (Republic/Universall 13 13 TRAIN Drdinary {Columbia) 14 BREAKING BENJAMIN So Cold (Hofywood)
14 KEITH URBAN You'll Think Df Me (Capital) 15 NICKELBACK Feelin’ Way Too Damn Good /Rasdrunner/(0JMG) 15 SLIPKNOT Duality (Roadrunner/(DJME)
17 JOSH GROBAN Remember When It Rained (743/Reprise/ 17 AVRIL LAVIGNE My Happy Ending (Arista/AMG) 17 GREEN OAY American idiot (Reprise/
15 LEANN RIMES f/RONAN KEATING Last Thing On My Mind /Curt/ 19 SARAH MCLACHLAN World On Fire (Arista/RMG) 16 GOOSMACKfIDROPBOX Touche (Rapublic/Universal)
16 SEALS & CROFTS Summer Breeze ‘04 (Warner Bros.) 22 BOWLING FOR SOUP 1985 /Silvertone/Jive/Zomba) 11 17 SEETHER f/AMY LEE Broken (Wind-up/
19 18 EVANESCENCE My immortal (Wind-up) 16 SHERYL CROW Light In Your Eyes (4&M/interscope) 21 ) SILVERTIDE Ain't Comin’ Home L/AMG)
20 8 CHERIE Older Than My Years (Lava/ 20 RICHARD MARX When You're Gone /Manhattan/EMC) 18 ) CHEVELLE Vitamin R (Leading Us Along) /Epic/
21 HODBASTANK The Reason iskand/OJME) 24 RYAN CABRERA On The Way Down (£.V.L.A/Atlantic] 28 €4) KENNY WAYNE SHEPHERD Alive (Reprise/
18 21 CELINE OI0N You And | /Epic/ 21 AVION Seven Days Without You (Columbia) 19 ¢3) TESLA Words Can't Explain (Sanctuary/SRG/
23 8 ALICIA KEYS If | Ain't Got You L/AMG/ 25 SEETHER fIAMY LEE Broken /Wind-up/ 22 €3 VAN HALEN Up For Breakfast (Warner Bros./
26 JEFF TIMMONS Whisper That Way /SLG/Rising Phoenix) 26 KELLY CLARKSON Breakaway (Hollywaed/ 20 23 FUTURE LEADERS OF THE WORLD Let Me Out (£pic/
22 24 J.BRICKMAN fIM. SCHULTZ ‘Til | See You Again (Windham HRYRMG/ 23 SCISSOR SISTERS Take Your Mama (Universal) 23 24 METALLICA Some Kind Of Monster (Elektra/Warner Bros.)
28 CLAY AIKEN | Will Carry You (RCA/RMG) 33 JOHN MAYER Daughters (Aware/Columbia) 30 8 SWITCHFOOT Meant To Live (Red Ink/Columbis)
25 COUNTING CROWS Accidentally In Love /Dream Works/Geffen/ 27 FIVE FOR FIGHTING The Oevil In The Wishing Wel... (Aware/Columbia) 29 A PERFECT CIRCLE Blue Virgin/
- NEWSONG fINATALIE GRANT When God Made You (Reunion/ 30 p) ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise 25 27 EARSHOT Wait (Warner Bros.)
- MARTINA MCBRIDE in My Daughter's Eyes (RCA/ 29 FE) HOWIEDAY Collide Epic) 24 28 KID ROCK | Am (Top Dog/Atiantic)
27 29 FANTASIA |Believe (/AMG) 28 MARTINA MCBRIDE This Gne’s For The Girls (7C4) 27 29 PUDDLE OF MUOD Spin You Around (Geffen)
30 30 JAMIE CULLUM Al At Sea (Verve/Universal) 3 KILLERS Somebady Told Me (/sland//0JMG) - @ THORNLEY Easy Comes (Raadrunner/|DJMG/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
ELTON JOBN Answer In The Sky (Unversall DURAN DURAN {Reach Up For The) Sunrise (Epic/ SILVERTIDE Ain't Comin’ Home L/RM5/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
LOS LONELY BOYS Heaven (O/5pic/ ASHLEE SIMPSON Pieces 0f Me /Geffon/ KENKY WAYNE SHEPHERD Alive (Repriss/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE

SEAL Bet It Together (Warner Bros.)
DIANA KRALL Narrow Daybght (GRPYME/
KELLY CLARKSOM Breakaway (Holywood)
BRUCE HORNSBY Gonna Be Some Changes Made (Columbia)
DARYL HALL She's Gone {Rhythm & Groove/Liquid 8/

AC begins on Page 42.

JEM They /ATO/RCA/IRMG)

DURAN DURAN (Reach Up For The) Sunrise (Epic/
LINKIN PARK Breaking The Hatit Warner Bros./
SWITCHFOOT Date You To Move (Columbia/
SEAL Get It Together (Wamer Bros)

AC begins on Page 42.
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HOOBASTANK Same Direction islandi0./M6)
LOSTPROPHETS Wake Up (Make A Move} (Columbs/
MEGADETH Die Dead Enough (Senctuary/SRG/
DROWNING POOL Love And War /Wind-up/
KORN Word Up (Epic/

ROCK begins on Page 52.


www.americanradiohistory.com
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(L w W w w

2 0 PRINCE Call My Name (Columbia) 1 1 TIM MCGRAW Live Like You Were Dying (Curd/ 1 8 GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG/
1 2 ANITA BAKER You're My Everything (Blue Note/Virgin/ 4 8 TERRI CLARK Girls Lie Too iMercury/ 4 BONEY JAMES Here She Comes (Warner Bros.)

3 8 ALICIA KEYS Diary (/RMG) 3 KEITH URBAN Days Go By /Capitol/ 3 3 MARC ANTOINE Mediterraneo /Rendezvous/

4 LUTHER VANDROSS Think About You L/AMG/ 2 4 BRADPAISLEY t/ALISON KRAUSS Whiskey Lullaby (Arista/ 2 4 MICHAEL LINGTON Show Me (Rendezvous/

5 5 TEENA MARIE Still In Love (Cash Money/Universall 7 ANDY GRIGGS She Thinks She Needs Me (8CA/ 6 o GERALD ALBRIGHT To The Max (GRP/VMG)

7 8 JILL SCOTT Golden /Hidden Beach/Epic/ 6 GRETCHEN WILSON Here For The Party /Epic/ 5 6 DAVEKOZ Alll See Is You {Capitol}

8 BRIAN MCKNIGHT What We Do Here (Motown/ 9 SARA EVANS Suds In The Bucket /RCA/ 8 o ANITA BAKER You're My Everything (Blue Note/Virgin)

6 8 ALICIA KEYS If | Ain't Got You (Li/RMG/ 1 GEORGE STRAIT | Hate Everything /MCA) 7 8 EUGEGROOVE Livin' Large (Narada/

[ 8 R. KELLY Happy People (Jive/Zomba) 8 9 BIG & RICH Save A Horse, Ride A Cowboy /Warner Bros./ 3 9 PAULTAYLOR Steppin’ Dut {Peak/

12 R. KELLY U Saved Me (Jive/Zomba) 10 ALAN JACKSON Too Much Of A Good Thing Is A Good Thing /Arista/ 12 @ SEAL Loves Divine (Warner Bros.)

10 11 PATTILABELLE New Day /Def Soul/lDJMG) 12 TOBY KEITH Stays In Mexico (DreamWorks/ 10 11 JOYCECOOLING Expression Narada)

11 12 KEM Love Calls (Matown/Universal) 13 RASCAL FLATTS Feels Like Today dynic Street/ 14 WAYMAN TISDALE Ain‘t No Stoppin’ Us Now (ARendezvous/
13 8 80YZ It MEN What You Won't Do For Love (MSM/Kach/ 15 BROOKS & DUNN That's What It's All About (Arista/ 13 CHRIS BOTT! Back Into My Heart {Columbia}

16 BONEY JAMES fIBILAL Better With Time (Warner Bros. 14 PHIL VASSAR In A Real Love fArista/ 16 PAUL JACKSON, JR. Walkin' (Biue Note/EML)

14 15 USHER Burn {Laface/Zomba) 16 JOE NICHOLS If Nobody Believed In You ({Universal South/ 11 15 PAULBROWN 2417 (GRPIVMG)

15 g TAMYRA GRAY Raindrops Will Fall (79/Sobe/ 17 TRACE ADKINS Rough & Ready (Capitol 17 ) MARION MEADOWS Sweet Grapes (Heads Up)

19 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Def Soul/DJMG/ 18 JULIE ROBERTS Break Down Here iMercury/ 18 ) RICHARD ELLIOT Your Secret Love (GRP/VMG)

17 18 MONICA U Should've Known Better L/AMG) 21 GARY ALLAN Nothing On But The Radio /MCA/ 20 @) TIMBOWMAN Summer Groove (Liguid 8)

18 8 LUTHER YANORDSS Wi BEYONCE’ The Closer | Get To You L/BMG) 19 JIMMY WAYNE You Are (DreamWorks/ 24 &) NORMAN BROWN Up 'N' At 'Em (Warner Bros)

22 VAN HUNT Down Here In Hell (With You} {Capitol/ 20 DIERKS BENTLEY How Am | Doin’ {Capital 22 @) NICK COLIONNE it's Been Too Long /3 Keys Music)

21 21 LASHELL GRIFFIN Free (Epic/ 22 LONESTAR Mr. Mom /BNA/ 23 €3) PATTILABELLE New Day /Def Soul/lDJMG)

26 @ ANGIE STONE U-Haul L/AMG) 23 SHEDAISY Come Home Soon iLyric Street/ 18 22 RAMSEY LEWIS TRIO The In Crowd (Varada)

20 23 JANET JACKSON R&B Junkie (Virgin/ 25 DARRYL WORLEY Awful, Beautiful Life {OreamWorks/ 25 @ KIM WATERS In Deep (Shanachie/

25 24 WILL 00WNING Rhythm Of U & Me (GRP/VMG) 24 BLUE COUNTY That's Cool (Asylum/Curb} 26 24 GLADYSKNIGHTf/EDESID ALEJANDRO Feelin' Good (Vacilon} (Pyramig)
30 8 AMEL LARRIEUX For Real /Biss Life/ 27 MONTGOMERY GENTRY You Do Your Thing {Columbia) 28 @ RENEE OLSTEAD A Love That Will Last (743/Reprise}

27 TAMIA Still (Atlantic) 31 BLAKE SHELTON Some Beach (Warner Bros.) 27 26 SOULBALLET Cream /275

23 27 FANTAS!A | Believe (/RMG) 26 CRAIG MORGAN Look At Us (B8R/ — €@) MINDI ABAIR Come As You Are (GRP/VMG)

24 28 JDE Priceless {ive/Zomba) 30 TRICK PONY The Bride (Asylum/Curb/ — ©) THA'HOT CLUB I'mGonna Love You Just A Little More Baby (Shanachie)
- @ NELLY My Place (Derrty/Fo’ Reel/Universal) 29 STEVE HOLY Put Your Best Dress On (Curd/ — @) PETER WHITE How Does It Feel {Columbia)

— 30 REGINA BELLE For The Love Of You /Peak/ 33 CLAY WALKER Jesus Was A Country Boy (RC4/ 30 €]Y) STEVE OLIVER Chips & Salsa Koch)

#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
PATTI LABELLE & RONALD ISLEY Gotta Go Solo {Def Sod10/MG/ LEANN RIMES Nothin' ‘Bout Lave Makes Sense /Asyksn/Curb/ HALL & DATES Love TKO /-Watch/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
NORMAN BROWN | Might (Warner Bros.) TERRI CLARK Girls Lie Too Mercury) MINDI ABAIR Come As You Are (GRP/VMG/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE

LALAH HATHAWAY Forever, For Always, For Love (GRPVME)
INCOGNITO True To Myself Narada/
NORMAN BROWN | Might (Warner Bros.)
THEQ Chemistry (TWP)
TEENA MARIE FIGERALD LEVERT A Rose By Any Other Name (Cash Money/Universall

URBAN begins on Page 31.

JOHN MICHAEL MONTGOMERY Goes Good With Beer (Warner Bras./
BILLY DEAN Let Them Be Little (View2/Curb/
EMERSON DRIVE November [DreamWorks)
CHRISTY SUTHERLAND Freedom /Epic/
BRAD COTTER Can't Tell Me Nothin' Epic/

COUNTRY begins on Page 35.

ALTERNATIVE

PIECES OF A DREAM It's Go Time (Haads (jp/
PAUL BROWN Moment By Moment (GRP/VME)
CRAIG CHAQUICO Her Boyfriend's Wedding (Nerada/
LUTHER VANDROSS Think About You 4/8M6)
AL JARREAU Cold Duck (GRA/VMG)

Smooth Jazz begins on Page 49.

TRIPLE A

w W w W W TW
1 1 BREAKING BENJAMIN So Cold (Hollywood) 1 8 LINKIN PARK Breaking The Habit {Warner Bros.) 1 8 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia/
3 @ UINKIN PARK Breaking The Habit (Warner Bros.] 3 GREEN DAY American Idiot (Reprise) 26 R.E.M. Leaving New York (Warner Bros.
2 3 THREE DAYS GRACE Just Like You {ive/Zomba) 2 3 THREE DAYS GRACE Just Like You (five/Zomba/ 3 3 FINGER ELEVEN One Thing (Wind-up/
4 4 CROSSFADE Cold (Coumbisl 4 4 FRANZ FERDINAND Take Me Out {Domino/Epic/ 2 4 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen)
5 5 SALIVA Survival Of The Sickest {/sland//0/MG/ 5 @ KILLERS Somebody Told Me //sland/iDJMG) 15 o JOHN MELLENCAMP Walk Tall //siand/IDJMG/
7 ) ALTER BRIDGE Open Your Eyes (Wind.up) 6 () SLIPKNOT Duality (Roadrunner//\DJMG) 6 6 NORAH JONES What Am | To You? (Blue Note/EMC)
6 @ SHINEDOWN Simple Man (Atiantic/ 8 @) BREAKING BENJAMIN So Cold (Hollywood/ 7 7 BODEANS If It Makes You (Zoe/Rounder)
8 &) PAPAROACH Getting Away With Murder (Geffen) 9 €D CHEVELLE Vitamin R (Leading Us Along} (Epic/ 4 8 PHISH The Connection /Atiantic/
8 &) SLIPKNOT Ouality (Roadrunner/IDJMG/ 10 € LOSTPROPHETS Wake Up (Make A Move) [Columbia/ 5 9 MODEST MOUSE Float On fpic/
11 Y VELVET REVOLVER Fall To Pieces (RCA/RMG/ 7 10 DASHBOARD CONFESS!ONAL Vindicated Vagrant/interscope/ 10 @ JAMIE CULLUM All At Sea Verve/Universal)
12 @) CHEVELLE Vitamin R (Leading Us Along) /£pic/ 13 PAPA ROACH Getting Away With Murder (Geffen/ 8 11 FINNBRDTHERS Won't Give In (¥ettwerk/
10 12 VELVET REVOLVER Slither (RCA/AMG) 1" BEASTIE BOYS Triple Trouble (Capitol) 12 8 RACHAEL YAMAGATA Worn Me Down /RCA Victor)
14 FUTURE LEAOERS OF THE WORLD Let Me Out /Epic/ 18 HOOBASTANK Same Direction f/siand//DJMG) 1" JOHN FOGERTY Deja Vu (A Over Again} {DreamWorks/Geffen/
13 GODSMACK fDROPBOX Touche (Republic/Universal) 7 VELVET REVOLVER Fall To Pieces (RCA/RMG) 8 14 MINDY SMITH Come To Jesus (Vanguard)
16 GREEN DAY American Idiot (Reprise/ 12 15 SEETHER fIAMY LEE Broken /Wind-up) 13 8 SCISSOR SISTERS Take Your Mama {Universal)
18 LOSTPROPHETS Wake Up (Make A Move) (Columbia} 14 16 VELVET REVDLVER Slither (RCA/AMG) 18 MAROON 5 She Will Be Loved (Octone//AMG)
17 17 JET Rollover 0.J. {Atiantic) 16 17 MODEST MOUSE Float On (Epic/ 16 17 DZOMATLI {Who Discovered} America? (Concord)
19 @ A PERFECT CIRCLE Blue (Virgin/ 24 ) CROSSFADE Cold (Columbia) 17 18 CROSBY & NASH Lay Me Down (Sanctuary/SRG/
15 18 EARSHOT Wait /Warner Bros.) 23 &) COHEED AND CAMBRIA A Favor House Atlantic /Columbia) 18 @ CARBON LEAF Life Less Ordinary (Vanguard/
20 @ NONPOINT The Truth flava/ 22 €) YELLOWCARD Only One (Capitolf 14 20 SHERYL CROW Light In Your Eyes /A&M/Interscape/
21 21 HOOBASTANK Same Direction f/sland/IDJMG) 15 21 JET Rollover D.J. fAtlantic) 21 €D CHRISTINE MCVIE Friend (Koch)
27 8 KORN Word Up /Epic/ 26 TAKING BACK SUNDAY A Decade Under the Influence Victory) 20 22 BUTTERFLY BOUCHER Another White Dash (A&M/interscope/
26 SILVERTIDE Ain‘t Comin’ Home (/AMG/ 27 ALTER BRIDGE Open Your Eyes /Wind'up) - 8 KEANE Somewhere Only We Know finterscope/
22 24 METALLICA Some Kind Of Monster (Elektra/Warner Bros.) 21 24 HIVES Walk Wdiot Walk (nterscope) 30 THRILLS Not For All The Love In The World (Virgin/
23 25 NICKELBACK Feelin' Way Too Damn Good (Roadrunner/IDJMG) 28 €@ APERFECT CIRCLE Blue (Vigin/ 22 25 JET Rollover D.J. (Atlantic)
24 € PILLAR Bring Me Down /Flicker/EMI CMGVirgin) 25 26 STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprise) 27 26 311 Love Song Maverick/Volcano/Zomba)
25 ¢4 SKINDRED Nobody /Lava) 30 % SNOW PATROL Run /A&M/interscope) - @ FIVE FOR FIGHTING The Devil In The Wishing Well... {Aware/Columbia)
29 @) THORNLEY Easy Comes /Roadrunner/IDJMG) - JMMY EAT WORLD Pain (OreamWWorks/Interscope/ 29 28 GOMEZ Nothing Is Wrong (Hut/Virgin/
33 ¢4) DROWNING POOL Love And War (Wind-up/ 31 KORN Word Up #Fpic/ 23 28 JOHN EDDIE Everything (Thril ShowlLost Highway)
41 €) KENNY WAYNE SHEPHERO Alive (Reprise} 29 30 SALIVA Survival Of The Sickest #sland/ID/MG} 24 30 WILCO I'm A Wheel Wonesuch/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
MARILYN MANSON Personal Jesus /Nothing/lnterscope/ JIMMY EAT WORLD Pain {DreamWorks/interscope/ NEVILLE BROTHERS 8all Of Confusion (Back Porch/Narads/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
KORN Word Up (Epic/ JIMMY EAT WORLD Pain (DreamWorks/Interscope) R.E.M. Leaving New York /Warner Bros.)
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE

FALL AS WELL Lazy Eye (Universall
BURDEN BROTHERS Shadow (Kirtland/
SPIDERBAIT Black Betty /lndependent)

NICKELBACK Because Of You (Roadrunner//DJMG)
USED Take It Away (Reprise)

ROCK begins on Page 52.

NONPOINT The Truth (Lava/
SHINEDOWN Simple Man (Atlantic/
KILLRADIO Oo You Know (Columbia)
PRESIDENTS DF THE UNITED STATES Some Postman Is Grooving (Tadependent/
MARILYN MANSON Personal Jesus (Nothing/lnterscope/

ALTERNATIVE begins on Page 56.
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K.D. LANG Helpless (Nanesuch/
OLD 97°S New Kid /Vew West/
CHARLIE MARS Gather The Horses (¥2/
SIMPLE KID Staring At The Sun (Vectar)
SONIA DADA 0id Bones /Caflops/

TRIPLE A begins on Page 59.
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Douglas has been a scientist, Manager/
Planning & Development for a major
packaged-goods company and a security
analyst for several large financial
organizations. He then decided to get
into broadcasting.

Douglas founded and served as
Chairman of Channel 48 in San Francisco,
the second-oldest African-American-
owned TV station in the country and one

- of the largest and oldest Asian-formatted
stations in the U.S. In 1997 he ran the
24th-largest radio group in the country, Par Radio
Holdings, and he recently formed AIM Broadcasting, which
has acquired two AM stations in Las Vegas and is getting
ready to announce the purchase of others.

Wren I mention that I can’t recall a time when I
haven‘t seen him smiling, Douglas replies, “You have to go
through life with a smile. It’s almost like a shock absorber:
It smoothes out the road.”

How a scientist gets into radio: “Tve had, I guess
you could call it, a six-year itch, Every six years I've
wanted to change careers or directions. I'm getting too old
to make dramatic changes now, but it just happens to work
out that way. When you're a teenager it’s pretty hard to
determine what you want to be for the rest of your life, If
the world was static and didn’t change, it would be
possible, but the world is changing just as fast as you're
changing, so you have to go where the opportunities are.”

Starting in broadcasting: “That was after spendirg
quite a bit of time — about 20 years — working in
corporate America and finally getting an idea of what
makes it tick. I decided I wanted to start out on my own.
As a former technology guy, I looked at all the technology
things, but long-term for technology is sometimes a year
or two. [ remember looking at a computer program back in
the ‘70s. You could put in any kind of screens you wanted
— growth rates, margins, returns, whatever. The oil
industry kept popping up, and television. Castle & Cook
didn’t lixe either industry, but television was fascinating to
me.

“1 remember seeing that, with the advent of cable and
push-button tuning, UHFs were going to be close to on par
with VHF, yet UHF, as an industry, was losing money. So, I
thought of looking to buy a UHF station. After a long
search, right in my backyard there was a station that
someone had a CP on, and the window hadn't closed yet.
There were just two of us. We bought them out, took
another few years to raise the money and, finally, went on
the air. I thought my problems were over, but they were
just star-ing.

“We closed on our bank loan within five minutes of
the all-time high in prime, Back in 1980 it was in the 20s.
In spite of that, we went on the air in May of "81. It was
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JOHN DOUGLAS

President/CEQ, AIM Broadcasting

San Francisco, and we had big plans. We were going to go
head-to-head with the majors. Obviously, that didn’t work,
and we realized that we’d run out of money quickly if we
stayed with our game plan. We started looking for the
markets that weren’t being served. Two stood out. The
financial and business community was growing like a weed
in Silicon Valley, so during the daytime we did business
programming. In the evenings we did Asian programming.
That community was starting to grow, and no one was
serving it. Between those two we found a nice niche.”

Moving into radio: “Again, after a six-year period we
sold the station and looked at television again. This was
back in the late "80s. We couldn’t get comfortable. In the
Bay Area there were 60-something cable systems. It's been
consolidated now, but then you were really at the mercy of
the cable systems as to whether or not you were going to
be carried by them. Radio is a lot easier.

“We ran across a small group of stations in San
Francisco, Sacramento and Los Angeles, That was when you
could do leveraged buyouts. For the first time in my life,
we had people actually competing to fund us. Essentially,
we closed that and got into radio. The Asian market was
really starting to grow. It was block programming, which
was quite different. Instead of spots, we were selling
chunks of time. In block programming, if you've got a
niche you want to serve, you can buy a half-hour or hour
and do your own programming. It opens up opportunities
like you wouldn't believe.

“Td say to people, If you were transferred to Hong
Kong and found out that at 7pm every night there was a
program about what Americans were doing in Hong Kong
and what was happening in America, you'd listen to it.
That's the concept. It’s a different type of business, almost
like running an apartment complex. You want to work with
the tenants if they need this or that, but, obviously, you're
ruhning a business, and you have to keep on top of it. It
behooves you to make sure theyre successful so it’s not all
one-sided.”

On the newly formed AIM Broadcasting: T tried
retirement, but it doesn't really work. I see some
interesting opportunities, so we're going back in.”

Mission of the company: “It's a continuation of what
we were doing, but instead of just Asian, we're doing it
across the board — mainstream, Spanish, Asian, We're
doing it with the idea that there’s a balance between how
many spots you have that you could sell and how much
block time you need to sell. Depending on where you are in
the cycle of the particular station, what the response is
from the advertising community, you can maximize your
revenue by going back and forth between how many spots
you're selling and how many spots your block programmer
is selling and what you're charging per block. It's a
mathematical equation that's somewhat dynamic.

“This time we're trying something different, something
that we stole from the technology community. We're going
with angel investors. For the entrepreneur, it's a much
better deal. You have a lot more freedom. They don't have
a seven-year calendar. They're doing it because it's neat and
interesting and they might make some money too.”

Long-term goals: “We'd like to get a network reaching
all the major markets. That way it would be one-stop
shopping for a person who wanted to reach those markets,
Let’s say you had a health and fitness program and you had
your sponsor and you just needed to be on the air. Boom!
Talk to us, and we can do something. We're a long way
from that, but that’s the direction we'll probably take on a
long-term basis.”

Biggest challenge: “It’s always money, especially the
capital structure: How much debt do you take on? Can you
service it? We always like to buy stations that may be
going down for the count or where there’s some upside in
terms of moving them around or doing a power upgrade or
doing some seller paper or whatever. We're always looking
at how we can leverage the situation, whether it’s business
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or technology or financial. For that reason, most banks
think it’s too much risk. They like to look at a historical
record. Usually, the stations we buy do not have a
historical record that you want to show. You have to pay
more for the debt, but it still works out, because the
upside is usually a lot greater.”

State of the industry: “It's changed a lot. Obviously,
consolidation has had a major impact. Radio is stronger in
many ways, in that it can deliver potent advertising
muscle, but I don’t think it has flexed its muscles totally
yet. It's still in the development stage. It's hard to say that
about an industry as old as radio. It’s going into a new era
where it's going to have to compete against some of the
major entities in other media. It’s getting there, and it's
slowly doing well, but it's still, for some reason, the
second choice instead of the first choice.*

Something about his company that might surprise
our readers: “We're probably among the smallest, in terms
of employees. We're trying to get the number of full-time
employees below four. That requires a lot of automation
and coning up with something that really minimizes the
head count. If you do it nght you can get some really
great margins. It's nota g b but it can be
quite lucrative.”

Most influential individual: “John Rohrbach, who
was my partner at the television station. He was the GM of
one of the major stations in Philadelphia. He was a great
people person. He had a tremendous background. Since I
was new to television, in terms of operating it, I had to
look to him for how to make this thing work, the nuts and
bolts of doing it.”

Career highlight: “When I was in college, I was a
long jumper. I wasn't the fastest and I couldn’t jump that
high, but, using physics, I figured out how to do it.
Surprisingly, I still hold the New England collegiate long
jump record. It’s the oldest one on the books, a little
over 25 feet. At the time it was about seven inches off
the world record. It was fun, because it was a
competitive arena. I look at broadcasting as a
competitive arena, too, and that’s why I love it. You have
to train and do the routine stuff every day, but the
yardstick is money, how well your business is doing. The
competitors are really good at coming up with different
things, different techniques, and you have to stay one
step ahead of them.”

Career disappointment: “We identified satellite radio
as being a major force, I was the second person — behind
Bloomberg, by, I think, by a week — to get a channel on
satellite radio. Eventually, we ended up with seven
channels, but we couldn’t find financing. People couldn’t
get it. It was a combination of the dot-com thing and 9/11.
I felt that satellite was going to be a factor, and it’s slowly
getting there.”

Favorite radio format: “Smooth Jazz.”

Favorite television show: “Monk.”

Favorite song: “’Happy People’ by R. Kelly.”

Favorite book: “Two by Robert Ringer, Winning
Through Intimidation and Looking Out for #1.”

Favorite movie: “Any of the James Bond movies.”

Favorite restaurant: “The French Laundry in Napa,
CA. You're not eating; it's a long-term event.”

Beverage of choice: “Vodka martinj with three olives
— and I only drink it for the olives.”

Hobbies: “Skiing and golf.”

E-mail add “john@aimbroadcasting.com.”

Advice for broadcasters: “Never give up. People ask
‘What's your role model? It’s the submarine, It's out there
doing something, but most people don't know what's
going on. Every once in a while it comes up to the surface.
That’s the way you have to approach business. Keep it
kind of quiet. Run silent and run deep, and you'll be able
to get a long way. If you stand out there and pound your
chest, the big guys will take aim at you and knock you
out of the water.”
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Leave your desk as cluttered as you like.

You always know where to find your computer, right?

Now you know where to find the latest releases for your format too.
Just go to http://gfa.radioandrecords.com/GFARadio/homepage.htm

Hear the new releases you’re supposed to listen to.

CHR/Pop « CHR/Rhythmic ¢ Urban ¢ Country « Hot AC + Active Rock ¢ Alternative ¢ Triple A ¢ Latin
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