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Beastie Boys Causing ‘Trouble’ ' Ten Years Of Dr. Laura

The Beastie Boys follow their char-topping Alternative ! This month Dr. Laura Schlessinger celebrates her 10th
hit “Ch-Check 1t | year in radio syndication, and =
Out” (Capital) by her widely respected advice “ _,},&, d
scoring Most program remains one of the | ¥ 2
Added honars for j most important shows on
“Triple Trouble. News/Talk radio. This week
“Trouble” is the - J R&R News/Talk/Sports Editor
second single from Al Peterson nabs an exclusive

- the Boys’ current interview with Dr. Laura about
; | album, To the 5 ”l”/” ””””q‘: the milestone. The conversation

B hs. o 4,
. n www. rodioandrecords.com S @1 B85

ray charles duets with natalie cole

elton john norah jones b.b. king gladys knight diana krall

michael mcdonald johnny mathis van morrison willie nelson

bonnie raitt james taylor genius loves company

produced by
john burk & phil ramane

www.geniuslovescompany.com

“We cover it all. From country to R&B, pop, rock and blues. I've never let them put me
in a little box, and this CD expresses that open feeling. A beautiful song is a
beautiful song—and to sing with so many beautiful singers is a blessing from God.”

‘ ©2004 CONCORDRECORDS H.EH,R ‘ CONTACT: Rebecca Risman, Concord Records —Tray charles

www.concordrecords.con 310.385.4127 Rebeccar@concordrecords.com
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From the Double-Platinum album
Measure Of A Man,

the undeniable new single.

| WILL CARRY YOU ¥,

IMPACTS
TOP 40/HOT AC
JULY 26™

As seen on:

GOOD MORNING AMERICA
CBS EARLY SHOW

JIMMY KIMMEL LIVE

On tour now through September!

or Blue Iron Productions

www.clayalken.com www.clayonline.com www.rcarecords.com

The RCA Records Label is ¢ Unit of BMG ¢ Tmk(s) ® * €9 Marcal(s) RCA S.A. BMG logo is & registernd trademark of BMG Music + © 2004 BMG
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LIVE, LOCAL & A LOT OF
HARD WORK

It’s not enough to switch multiple formats
and frequencies in one year while managing
six stations and 75 staffers. R&R Industry
Achievement Award nominee Chip Ehrhardt,
Oxnard, CA cluster manager for Gold Coast
Broadcasting, also makes up to 10 sales
calls a week with his AEs. So does his LSM,
while sellers see at least 20 potential clients
a week. Read their remarkable success story
in this week’s Management/Marketing/Sales
section. Also: Irwin Pollack, Tim Moore,
Jeffrey Hedquist and more.

Pages 6-8

IN THE TRENCHES

Recent months spent on the road listening to
Country radio across America have given
consultants Jaye Albright and Mike
0’Malley a fresh perspective on areas where
most stations could benefit from growth.
This week they home in on five practical
ways to rethink your core strategies.

Page 36

/%7 NUMBER ONES

CHR/POP

* J0JO Leave (Get Out) (BlackGround/Universal)

CHR/RHYTHMIC
« JUVENILE Siow Motion (Cash Money/Universal)

URBAN
= JUVENILE Slow Motion {Cash Money/Universal)

URBAN AC
* LUTHER VANDROSS Thinking About You (/RMG)

GOSPEL
« TONEX Make Me Over (Verity)

COUNTRY

« TIM MCGRAW Live Like You Were Dying (Curb)
AC

« FIVE FOR FIGHTING 100 Years (Aware/Cofumbia)

HOT AC
+ HOOBASTANK The Reason (/siand/{DJMG)

SMOOTH JAZZ

1 < DAVEKOZ All | See Is You (Capitol)

ROCK
* VELVET REVOLVER Slither (RCA/RMG)

ACTIVE ROCK
« VELVET REVOLVER Siither (RCA/RMG)

ALTERNATIVE
* MODEST MOUSE Float On (Epic)

TRIPLE A
* NORAH JONES What Am | To You? (Blue Note/EMC)

CHRISTIAN AC
* MERCYME Here With Me (/NO/Curb)

CHRISTIAN CHR
« BARLOWGIRL Never Alone (Fervent)

CHRISTIAN ROCK
« SANCTUS REAL Everything About You (Sparrow/EMI CMG)

. CHRISTIAN INSPO
J * MERCYME Here With Me (INO/Curb)

| SPANISH CONTEMPORARY

« JENNIFER PENA Vivo Y Muero En Tu Piel (Univision)
TEJANO
= JENNIFER PENA Vivo Y Muero En Tu Piel (Univision)

REGIONAL MEXICAN
« HOROSCOPOS DE DURANGO Dos Locos (Disa)

TROPICAL
* MARC ANTHONY Ahora Quien (Sony Discos)
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R&R Triple A Summit Preview

Business and pleasure work well together

By John Schoenberger

RAR Triple A Editor
jschoenberger@radioandrecords.com

When R&R committed to con-
tinuing the Triple A Summit, we
did so knowing full well that the
radio and record industries were
in a state of flux. The expectations
each side has of the other and the
way both do business are in the
process of being redefined. Nev-
ertheless, 1 felt this would have
little effect on the tight bond we
have nurtured over the years.

Clear Channel AC WLTW
enjoys another finish at No. 1
in the just-released spring
2004 Arbitrons for New York,
moving 5.8-5.6 in the mar-
ket’s overall radio race.
Across the country, in Los An-
geles, Emmis CHR/Rhyth-
mic KPWR repeats as the
top-rated station in the na-
tion’s No. 2 market, staying
steady with a 5.0 12+ share.

Both companies are giving
a closer look, however, to
Spanish Broadcasting Sys-

SBS Surges In Spring 2004 Ratings

WSKQ/N.Y. and KLAX/L.A. solid in second

tem’s two big stations in New
York and L.A.: WSKQ and
KLAX, respectively. In New
York, WSKQ improves 4.9-5.4
to take solid command of sec-
ond place, coming within just
two-tenths of a point of No. 1.
Meanwhile, the recent arrival
of immensely popular radio
star Renan Almendares Coello
at KLAX gave the station a
3.0-4.7 jump to second place
in L.A. KLAX is now just
three-tenths of a point away
from No. 1.

About-Face From Arbitron On
‘Client-Exclusive’ Market Lists

In response to concern from editors and reporters throughout the U.S.
who cover the radio industry, Arbitron on July 16 made an 11th-hour
decision to reconsider the markets that were designated “client-exclu-
sive” for the spring 2004 survey. As a result, the company agreed to
make 12+ quarterly reports available for all continuously measured
markets for the spring survey, not just the markets that had been added
to the list after Infinity opted not to renew its contract with the ratings
provider. NoncontinuoLsly measured markets that were previously des-
ignated “market-exclusive” will remain on that list until further notice.

RATINGS > See Page 17 Continuousty updated ratings
results: www.radioandrecords.com

CC ébﬁntersues
Over Stern Show

By Joe Howard

R&R Washington Bureau
fhoward@radioandrecords.com

A source close to Clear
Channel told R&R late Tues-
day that the company was fil-
ing a $3 million counterclaim
against Infinity and One
Twelve Inc., which syndicates
the WXRK/New York-based
Howard Stern Show, charging
that Stern breached his contract
with Clear Channel by provid-
ing programs that violated
FCC indecency regulations.

In the lawsuit, Clear Channel
said it was forced to cancel the
Stern show after the company
received $495,000 in indecency
fines from the FCC and after
both Infinity and Stern refused
to affirm that steps would be
taken to prevent future inde-
cency fines from being levied.
Clear Channel also charged

COUNTERSUIT > See Page 11

Station (Format) Wi ‘04 Sp'04
WLTW-FM (AC) 58 56
WSKQ-FM (Troplcal) 4.9 54
WRKS-FM (Urban AC) 50 47
WOHT-FM (CHR/Rhy.}) 42 47
WWPR-FM (Urban) 37 43
WHTZ-FM (CHR/Pop) 47 42
WABC-AM (Talk) 37 39
WXRK-FM {Ait.) 33 3%
WINS-AM (News) 39 37
WBLS-FM (Urban} 29 33
WKTU-FM (CHR/Rhy) 36 33

Los Angeles

Station (Format)  Wi'04 Sp'04
KPWR-FM (CHR/Rhy) 50 50
KLAX-FM (Reg. Mex) 30 47

KFI-AM (Talk) 39 45
KROQ-FM (Alt) 41 44
KOST-FM (AC) 33 37

KBUE/KBUA (Reg. Mex) 2.9 35
KIS/KWS (CHR/Pop) 38 33
KTWV-FM (SJ) 38 33
KLVE-FM (Span. AC) 36 3.1
KKBT-FM (Uban) 31 3.0
KLSX-FM (Talk) 25 30
KRTH-FM (Oldies) 31 3.0

Every format has a sense of
community, but I am certain
there is nothing that comes close
to the love and respect we feel
for each other in the Triple A
world. This feeling, more than
anything else, is the lasting
legacy of the Triple A Summit
held annually in Boulder, CO.

See Page 61

Clea h.

Sy

r Channél To
Reduce Spotloads

By Adam Jacobson
R&R Radio Editor
ajacobson@radioandrecords com

Clear Channel, the nation’s
largest radio operator, has de-
veloped a plan to significantly
lower its ceiling on the number
of commercial minutes that are
aired per hour across its entire
platform of more than 1,200 sta-
tions in the U.S.

In a sweeping initiative,
Clear Channel also seeks to
lower the number of commer-
cials in stopsets and set a maxi-
mum of two minutes per hour
of station promotional time for
all company stations. The
changes come as Clear Channel
seeks to cut the on-air clutter at
all of its stations.

The spotioad initiative will
be launched Jan. 1, 2005, while
the reduction in promotional
time will be put into effect Oct.
1. With the introduction of
shorter commercial breaks at
Clear Channel’s stations, the
company is also debuting pre-
mium positions that it hopes
will increase the value of ad
time to advertisers.

SPOTLOADS » See Page 11

New Programmers In New York

WNEW welcomes
Blue as PD/MD

By Julie Kertes
R&R AC/Hot AC Editor
Jjkertes@radioandrecords.com

Frankie Blue has been ap- '

pointed PD/MD for Infinity’s
Rhythmic AC
WNEW (The
New Mix 102.7)/
New York. He
most recently §
served as VP/
Operations &
Programming
for crosstown
WKTU.

Blue served as MD of |
WHTZ/New York from 1983
to 1994. From 1994 to 1996
he was VP/Operations &
Programming for The Box,

a Miami-based video chan- |
nel. He launched the new

BLUE ~ See Page 17

Blue

| Lawrence becomes

PD at 8J WQCD

By Carol Archer

R&R Smooth Jazz Editor
carcher@radioandrecords.com

Veteran  programmer
Blake Lawrence has been
named PD of
Emmis’ Smooth
Jazz WQCD
(CD101.9)/
New York. He
most recently
spent four years
with XM Satel-
lite Radio, where Lawrence
he was promoted to Sr. Pro-
gramming Director for the
BPM and Chrome Dance
channels in March 2004.

Lawrence worked at
KKSF/San Francisco from
1988-92 and 1993-2000. He
is also a three-time winner of

LAWRENCE - See Page 17

What makes a song Christian? Page 67.

www americanradiohistorv com

Trink Promoted
To GM At Lava

Lava Records has elevated
VP/Marketing Lee Trink to the
newly created po-
sition of GM. Trink
will oversee the
label’s daily opera-
tions with the ex-
ception of A&R,
which will con-
tinue to operate [
under the over-
sight of Lava Sr.
VP Andy Karp. Trink will re-
port to Atlantic Records Group
Chairman/CEO and Lava
President Jason Flom.

“Lee is a truly gifted, dynamic
individual whose strength lies in
his ability to motivate staff,
think creatively and make
things happen,” said Flom. "His
direct involvement in breaking
such artists as Kid Rock, Uncle
Kracker and Simple Plan has

TRINK » See Page 11

Trink
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Canadian Regulators Yank |

CHOI/Quebec City License

But staffer says regulators ignored remedial efforts

By Joe Howard

R&R Wastunglon Bureau
fhoward@radoandrecords com

Fans of French-language Alterna-
tive CHOl/Quebec City are up in
arms after the Canadian Radio &
Telecommunications Commission

station personalities Jeff Fillion and
Andre Arthur, and it ordered the
station to clean up its program-
ming. After receiving another 45
complaints during the two-year
term, the CRTC on Feb. 18 called
the station to a hearing, during

i

- ~\ which, it said, owner Genex |

w{ m f_-'l > >Communications denied that |
o ] q

decided not to renew the station’s li-
cense, ruling that CHOI violated
Canada’s content regulations.

In 2002 the CRTC renewed
CHOLI’s license for two years —
seven-year terms are the norm —
after receiving 47 complaints about

the station’s content violated
any broadcast guidelines.

In its ruling, the CRTC said, “The |
licensee’s general attitude of denial |
and the stall tactics that the licensee
used in dealing with complaints
throughout the current license term

have persuaded the commission |
CHOI See Page 17

MTYV Networks Elevates McGrath

Judy McGrath has been
promoted to Chairman/ |
CEO of MTV Networks.
She was previously MTV
Networks Group President,
responsible for MTV, MTV2,
VH]1, CMT, Comedy Central
and the yet-to-be-launched
Logo.

McGrath assumes duties
previously handled by Tom
Freston, to whom McGrath
reports and who is now co-Presi-
dent/co-COO of Viacom. She will
have overall responsibility for the

McGrath

— networks named above, as
well as Nickelodeon, Nick
at Nite, Spike TV, TV
Land, Noggin, The N,
MTV Networks Digital
! Suite, MTV Networks In-
ternational and all of the
company’s related con-
sumer products and digi-
tal businesses.

"Judy is the perfect fit for
this job,” Freston said. |
"Ours is a business of creative vision,

McGRATH See Page 10

DuCoty Appointed COO At NRG

Chuck DuCoty has ac-
cepted the COO position at |
Cedar Rapids, [A-based
NewRadio Group, which
owns 27 stations through-
out Illinois and Wisconsin.
DuCoty departs the VP/
GM post at Emmis’ Altema-
tive WKQX (Q101)/Chi-
cago and succeeds Lindsay
Wood Davis, who will leave
NewRadio at the end of July to ac-
cept a new opportunity. Details of

F)
DuCoty

Py

CONCLAVE HONORS The 29th annual Conclave was held last week in
Minneapolis and continued its tradition of honoring the legends of the radio
industry. Two industry greats shared the spotiight as co-recipients of the 2004
Rockwell Award. Seen here are McVay Media founder/Chairman Mike McVay (1)
and Janie Casey, who accepted the award on behalf of her late husband, veteran
Al Casey.

R&R Debuts Gospel Chart

Effective with this week’s issue, R&R unveils an airplay chart for
the Gospel radio format. Comprising 22 charter reporters, the 30-posi-
tion chart will also appear in the R&R Urban Hotfax and R&R Christian
Update e-ma'l publications. The Gospel Top 30 chart is compiled via air-
play reports at www.rrindicator.com. The chart appears on Page 32,

Jones Media Nets Realigns Mgmt.

smart brand-building, unrelenting | Hartenbaum exits; forms WYD MediaManagement

Jones Media Networks last week
made several executive-level
changes: Jones Intemational Group

| VP/Director Robert Hampton has

B Davis’ plans were expected
{ by theend of this week. |
In joining NRG, DuCoty

has been reunited with

CEO Mary Quass and CFO

Tami Gillmore; the three

| worked together while at

| Capstar in 2001. Quass
said, “Chuck brings big-
market experience to the
table and will be a terrific
fit with the group. We look forward
DuCOTY See Page 17

Douglas Named WBIX/Boston PD

Business Talker WBIX/
Boston has tapped 21-year
broadcasting veteran Dave
Douglas for its newly created
PD post. Douglas, who was
most recently PD at cross-
town Active Rock WAAF,
will oversee all programming
operations for the station,

as PD at KIBZ & KKNB/
Lincoln, NE for six years.
Before that he worked at
KISW /Seattle and KGB/
San Diego.

“I'm very happy to be a
part of this team,” Douglas |
told R&R. “One of the
| things that appealed to me

which is currently undergo- most about programming
ing a major technical up- Douglas WBIX was being a part of
grade that will increase its powerand  a station with a format that is in its
allow it to grow from adaytime-only  near-infancy but that has tremen-
outlet to a 24/7 broadcast facility. dous potential. Every day we take |
Prior to spending seven years at  one more step toward being a really
WAAEF where heeamed anR&R In-  successful operation. This has

dustry Achievement Award as PD
of the Year in 2000, Douglas served

opened up a whole new world of
possibilities for me.”

added duties as CEO of Jones
MediaAmerica and President of
Jones Radio Networks; Gary
Schonfeld has been named to
JMN'’s board and has been elevated
to JMN Exec. Vice Chairman/Ra-
dio, responsible for overseeing the
strategic business development,
support and integration of all of
JMN'’s radio-related assets; and
Jones MediaAmerica Exec. VP/
COO Jed Buck has been promoted
to President of JMA. Jim LaMarca
will continue in his role as Exec.
VP/COO of JRN.

The moves follow the decision
by Ron Hartenbaum — a founding
member of MediaAmerica who

sold the company to Jones, leading
to the formation of Jones Media-

America — to exit the company to ' Jim Kerr as Direc- |

form WYD MediaManagement,
which will develop new commer-
cial network radio programs that
will be marketed and distributed by
Jones.

Hartenbaum'’s new company
will be based in Connecticut, but
offices in other areas are planned.
WYD also plans to develop enter-
tainment properties and marketing
services across other media outlets.

Hartenbaum is on the board of ad-
visors for Democracy Radio, a Wash-
ington, DC-based producer of liberal-
themed radio programs, and there is
talk that some of his future endeav-
ors may reflect that type of program-
ming. Hartenbaum previously held

JONES = See Page 10
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Wolfe Expands Duties At Entercom

Thirteen-year WEEI-AM/Boston veteran Jason Wolfe has been pro-
moted from PD of the Entercom Sports outlet to the newly created Direc-
tor/Programming & Operations post for WEEI-AM and Sports sisters
WEEI-FM/Providence and WVEL/Worcester, MA. Wolfe will oversee all
programming and operations for the New England Sports radio trio. |

“Jason has been the catalyst behind the innovative and highly success-
ful programming that is the hallmark of WEEI-AM,” said WEEI-AM GM
Julie Kahn. “He'll be able to continue growing the WEEI brand and audi-
ence throughout New England. Jason is a tremendous asset to the orga-
nization.”

Wolfe joined WEEI-AM in 1991 and was named PD in 1997. Before that
he spent two years as Exec. Producer /host at Star Communications, a syn-
! dication company that produced weekend overnight sports programming.

www americanradiohistorv com
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Pollack Media
Welcomes Kerr

Pollack Media
Group has hired |

tor/Programming |
& Creative Services, i
effective Aug. 2. [
Based at the com-
pany’s new Dallas
office, Kerr will ex-
pand Pollack Me-
dia Group’s presence in the Alterna-
tive and Triple A formats, as well as
work with new and existing clients
in other formats and media.

“Jim Kerr is one of the country’s
most innovative experts and fore-
most authorities in the intensely
competitive Alternative and Triple
A marketplace,” Pollack Media
Group Chairman/CEO Jeff Pollack
said. "These formats need new
ideas, not the cookie-cutter solu-
tions that have been so pervasive
and detrimental to them for the
past five years.”

Kerr is currently owner and Pub-

Kerr

| lisher of Alternative Radio Content, a

weekly Internet newsletter serving
the Alternative and Triple A for-
mats. He was R&R'’s Alternative
Editor from 1998 to 2002 and served
as PD of Altemative WXDX/Pitts-
burgh. Kerr also worked on the la-
bel side as Southwest Regional Pro-
motion Manager for Imago Records
from 1991-94.

“There aren't a lot of places where

l a consultant is encouraged to think

KERR See Page 17
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Consolidation, Regulation
Dominate MMTC Conference

By Joe Howard

R&R Washington Bureau
howard@radioandrecords.com

fter acknowledging that radio is experiencing its “rough-
est patch in 30 to 40 years,” Emmis Chairman/CEO Jeff
Smulyan said at this week’s Minority Media & Telecommu-
nications Council Access to Capital Conference in Washing-
ton, DC that Wall Street analysts had unrealistic expectations
for how consolidation would benefit radio.

A number of aralysts have re-
cently reduced their forecasts for the
radio industry, and Smulyan told
conference attendees Monday,

“Wall Street loved radio just six or
eight months ago, but some of the
stuff sold to Wall Street about con-
solidation was nonsense.”

Later, he told R&R that analysts
were overly optimistic about the cost
efficiencies and revenue growth con-
solidation promised early on. “They
thought that once you put all these
stations together, miracles would
happen,” he said. “But this is still a
good business, and over time it will

grow.”
MMTC SeePage5

Analyst: Bigger Isn’t Always Better

+ achovia Securities analyst Jim Boyle said in a report is-
sued July 15 that the recent underperformance of the radio
industry’s larger players points to a problem with manage-
ment structure. He wrote, "Although scale confers advan-
tages in many industries, the radio sector has been, and still
is, a management-intensive business.

“The giant radio platforms,
whose execs are spread too thin and
are more distant from the local set-
ting, have been underperformers by
several operational metrics. We be-

lieve that this underperformance
should likely persist.”

Boyle then advised investors to
turn their attention fo smaller broad-
casters. “On averagg, it is more prof-

o
POINT A

mar-ket-ing (mir'ki'ting), n.

itable to invest in smaller, easier-to-
manage radio platforms of less than
25 clusters and fewer than 125 sta-
tions that can better focus their up-
per and middle executives, as well
as better supervise their local sales
forces,” Boyle said. “Even if the un-
derperformance by the giant radio
platforms turns out to be merely a
temporary case of major indigestion,

ANALYST - See Page 5

1. getting the message from point a to point b.
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RICK TORCASSO 972-661-1361
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BUSINESS BRIEFS
Sirius Tops 500,000 Subscribers

Slrius Satellite Radio said last week that it now has 500,749 sub-
scribers and is on track to have 1 million by year's end. Sirius
President/CEO Joe Clayton said, “This is another major milestone
for Sirius as we continue to grow our business. In the second half
of the year we expect to attract many additional subscribers.’

In other news, the Chrysler Group plans to expand the avail-
ability of Delphi-manufactured Sirius-ready receivers to 11 Chrysler,
Dodge and Jeep vehicle lines for the 2005 model year. Chryster has
primarily offered Sirius as a dealer-installed option and is now mov-
ing toward factory installation.

AFTRA Accuses CC/Chicago Of Unfair Labor Practices

FTRA has filed a charge of unfair labor practices against Clear

Channel over the termination of WGRB-AM/Chicago air talent
Karen Fletcher. The union believes Fletcher lost her job because of
her activities in support of unionization. In a complaint filed with the
National Labor Relations Board, AFTRA alleges that Clear Channel
dismissed Fletcher in a discriminatory manner that was “intended
to discourage support for the union.” Employees of WGRB and
clustermate WGCI-FM have requested AFTRA representation, and
an election for unionization is set for later this month. CC owns seven
stations in the Chicago market, including WNUA & WVAZ, where
air talent are already represented by AFTRA. Clear Channel/Chi-
cago representatives were not available for comment at R&R'’s press
time.

NAB Names Final Marconi Nominees

he NAB has released the list of stations and air personalities

nominated for 2004 NAB Marconi Radio Awards. Up for Major-
Market Station of the Year are KOIT-AM&FM/San Francisco, KPWR/
tos Angeles, WBEB/Philadelphia, WEEI-AM/Boston and WLTW/
New York. Nominated for Network/Syndicated Personality of the Year
are Jefferson-Pilot Radio Network’s Bob & Sheri; Neal Boortz and
Clark Howard, both syndicated by Jones Radio Networks; Reach
Media’s Tom Joyner; and Cox Radio Syndication's Lex Staley & Terry
Jaymes. Ballots will be sent to members of the NAB Marconi Radio
Awards Selection Academy in August, and the awards will be pre-
sented at an Oct. 7 ceremony during the NAB Radio Show In San
Diego. A complete list of Marconi nominees is available at
www.radioandrecords.com.

Minorities Make Major Gains In Radio Newsrooms

ccording to a study conducted by the Radio-Television News
Directors Association in conjunction with Ball State Univer-
sity, the percentage of minorities working in local radio newsrooms

Continued on Page 11
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Start On High Note

! he Q2 earnings season will soon be in high gear, and early
results from Journal Communications, New York Times Co.
and Tribune Broadcasting are encouraging.

Journal Radio’s Q2 operating rev-
enue increased 6%, to $20.5 million,
while operating earnings grew 19%,

| to $5 million. Operating revenue
i from Journal’s TV stations improved
19%, to $21.8 million, and TV oper-

ating earnings shot up 79%, to $6.1
million.

For Journal’s overall broadcast
operations, operating revenue in-
creased 12%, to $42.3 million, while
operating earnings increased 46%, to
$11.1 million. The company attrib-
uted the growth to increases in lo-
cal advertising for radio and TV
while also crediting strong political-
advertising revenue from its TV sta-
tions.

Operating profit in Tribune’s ra-
dio division improved 7%, to $5.2
million, although radio operating
revenue was flat at $82.1 million.
The radio segment’s operating cash
flow grew 4%, to $6.5 million.

WwWwWwW americanradiohistorv com

Overall, Tribune’s broadcasting
and entertainment division, which
includes its TV operations, posted a
Q2 revenue increase of 3%, to $450
million, while operating cash flow
rose 7%, to $174 million. Operating
profitin the division rose 8%, to $160
million.

Revenue for the New York Times
Co.’s radio and television stations
rose 11%, to $42 million, during Q2,
while operating profit for the own-
er of WQEW & WQXR/New York
grew 26%, to $12.9 million. The com-
pany attributed the gains primarily
to political advertising revenue,
which grew from $1 million a year
ago to $3.4 million in Q2 ‘04.

Overall, NYT’s Q2 earnings grew
4%, to $75.7 million (50 cents per
share), right in line with the estimate
of analysts polled by Thomson First
Call.

— Joe Howard & Adam Jacobson
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MMTC

Continued from Page 4

Stonegate Capital Markets Man-
aging Director Joel Hartstone told
the conference audience that while
large clusters dominate radioad rev-
enue when the market is robust, in
weak advertising environments the
bigger clusters have little room to cut
costs.

“When consolidation started,
buyers could pay more of a premi-
um, because they knew there was
some profit that could be squeezed
out,” he said, noting that many com-
panies trimmed staff and consolidat-
ed studios at their newly acquired
stations. “But now, if you are going
to buy a cluster, you have to look at
top-line revenue, because the effi-

ciencies have been realized. You're
going to have to run those stations.”
Hartstone believes, however, that
there is still room for growth. “Entre-
preneurs whoknow their marketscan
createthe value,” hesaid. “The oppor-
tunity to create value is still there, be-
cause this is still a local business.”
‘Do Your Homework’
Smulyan told aspiring station own-
ers at the conference that, to be pre-
pared, they should consider all the
problems that can arise. “Do your
homework,” he advised. “The more
you know abouta property, the better.”
He listed learning about a sta-
tion’s engineering limitations and
possible upgrade options among the
topareas of concern and advised en-
trepreneurs to learn about the com-

TRANSACTIONS AT A GLANGE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

* WRFS-AM/Alexander City, AL $175,000
* WAPZ-AM/Wetumpka, AL $65,000

® WILF-FM/Gainesville, FL $1 million
© KDLS-AM & FM/Perry, IA $750,000
© WVMH-FM/Mars Hill, NC $177,000

¢ WDOH-FM/Delphos, OH $1.15 million

¢ KBVV-FM/Enid, OK Undisclosed

© WXZX-FM/Culebra, PR Undisclosed
© KTLZ-FM/Cuero, TX Undisclosed

* WISE-FM/Wise, VA $10

* KNWX-AM/Auburn-Federal Way (Seattle), WA $6 million

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK

o WDHI-FM/Delhi;: WIYN-FM/Deposit
(Binghamton); WCHN-AM, WBKT-FM
& WKXZ-FM/Norwich; WZ0Z-FM/Oneonta;
and WDLA-AM & FM/Walton, NY

PRICE: $9.75 million
TERMS: Asset sale for cash

BUYER: Double 0 Radio, a division of Pilot Group Radio,
headed by Sr. VP Robert B, Sherman. Phone: 212-486-4446.
It owns six other stations. This represents its entry into the

market.

SELLER: BanJo Communications Group, headed by GM James
Johnson. Phone: 607-432-1030

FREQUENCY: 100.3 MHz; 94.7 MHz; 970 kHz; 95.3 MHz; 93.9
MHz; 103.1 MHz; 1270 kHz; 92.1 MHz

POWER: 770 watts at 643 feet; 770 watts at 643 feet; Tkw;
490 watts at 820 feet; 26kw at 676 feet; 2kw at 361 feet;
5kw day/89 watts night; 690 watts at 656 feet

FORMAT: Oidies; Dldies; Adult Standards; Country; Hot AC;
Classic Hits; Aduit Standards; Country

BROKER: Robert Mahiman of Mahlman Company

2004 DEALS TO DATE

Dollars to Date: $1,070,237,854
(Last Year: $2,339,277,266)

Dollars This Quarter: $98,392,011
(Last Year: $200.518.087)

Stations Traded This Year: 499
(Last Year: 893)

Stations Traded This Quarter: 46

(Last Year: 194)

www americanradiohistorv com

petition, including the likelihood
that a competitor will launch a for-
mat challenge. “You must under-
stand everything that can go into
this,” Smulyan said. “Know the po-
tential problems, and know what
you can do.”

He also cautioned buyers against
thinking that they necessarily know
how to run a property better than
the seller. “Don’t delude yourself
into thinking you know better,” he
said. “You'd be surprised by how
well some sellers understand their
markets.”

Ultimately, he advised buyers to
trust their instincts and avoid deals
they aren’tcomfortable with, saying,
“You need to know for yourself that
it'sright, because it's your career on |
the line.”

Minorities Must
Speak Out

Rep. Xavier Becerra urged station
owners to take advantage of their
platforms to inform listeners about
the challenges facing existing and
aspiring minority business owners.
“] attend many events like this, and
most groups can’t take their mes-
sage beyond the room, but you folks
aredifferent,” Becerra said Tuesday
at the MMTC gathering.

Healsoacknowledged that consol-
idation, as well as the historical diffi-
culty minorities have had in securing
capital to fund deals, have made own-
ership opportunities scarce and said
he believesit's up toCongress and the
FCC to adopt rules that foster minori-
ty broadcast ownership. “1 hope you
communicate these things, because
that is what's going to drive change,”
he said. “I hope all of you will go out
there and spread the word.”

‘Governmental Overkill’

Attorney Richard Bodorff, a part-
ner with the Washington, DC law
firm of Wiley, Rein & Fielding, de-
scribed the FCC’s new rulemaking
to determine whether to require

broadcasters to record and retain
copies of all of their programming
as “governmental overkill.” He
said that while broadcast indecen-
cy is commanding a lot of attention,
the issue’s scale is too small to re-
quire an industrywide FCC effort.

“Compared to the total number
of stations in the country, the num-
ber of stations involved is infinitesi-
mal,” Bodorff told MMTC confer-
ence attendees. He said he believes
the broadcast industry will oppose
the measure when public comments
are filed and added, “To saddle the
entire industry with these require-
ments seems totally disproportion-
ate, and the comments will state that
extremely clearly.”

Analyst

Continued from Page 4

we think it should take another year
or longer to prove that out.”

Still, he believes the radio indus-
try could see a late-Q3 surge in ad
revenue as President Bush and Sen.
John Kerry accelerate their spend-
ing in a heated competition for the
White House. “We believe that the
radio ad recovery should accelerate
in September, as election advertis-

ing is trending to a huge spending
year,” Boyle said. “That should
squeeze inventory for broadcast TV
groups, therefore causing a spillover
effect into radio. It can also mean
secondary media like radio should
see more direct political advertising
too.”

Looking toward Q4, Boyle said
the industry’s 1% revenue decline in
Q42003 will provide easy comps for
groups at year’s end.

— Joe Howard
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Alan Kabel is the
Anti-Aging Solution
for AC at Night.
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A Poster Cluster For
‘Live & Local’ Radio

Gold Coast/Oxnard, CA GM/Director of Sales Chip
Ehrhardt helps rebuild multiple stations

ne of the most admired skills in broadcasting is the
ability to turr around a struggling station. Even more
impressive is when it’s a cluster of facili-

[ ties. Under the leadership of GM/Director
| of Sales Chip Ehrhardt, Gold Coast
| Broadcasting’s group in Oxnard, CA had a
{ great year: Four of the six stations im-
proved in 2003, and Ehrhardt maintained
the dominance of the No. 1 station, CHR/
Rhythmic KCAQ, and helped all four of
the company’s top stations gain market
share locally. When you add in the out-
standing performance of Spanish Talk KUNX-AM fur-
ther up the Pacific Coast Highway in Santa Barbara,
there’s no question that Ehrhardt’s accomplishments
deserved an R&R Industry Achievement Award nomi-

Chip
Ehrhardt

nation as Market Manager/GM of the Year.

Biting The Bullet

How did Earhardt do it? The sin-
gle biggest change he directed was
to, as he puts it, “bite the bullet” and
reclaim control of programming
from network sources, which the
company had used to help grow
most of the cluster from its infancy.

He tells R&R, “"We've always
done the programming for KCAQ,
butin the latter part of 2002 we hired
Mark Elliott as Director/Broadcast

Operations. He’s really the leader of
the band, orchestrating all these
things with the PDs of the stations
and getting everything going. Mark
was the OM and top-rated morning
show host at [crosstown Hot AC
competitor] KBBY. He’d been there
for roughly nine years and was par-
ticularly strong with women and
adults 25-54, which has been our
Achilles’ heel. We had never had
anyone in that capacity before, and

with Mark here we were able to take
back that local control, drop the net-
work affiliations and start doing ev-
ervthing ourselves.”

The payotf was a 12+ increase
from 7.3-8.5 from fall 2002 to fall
2003. Ehrhardt also gives credit to
KCAQ PD Brian Davis and KPWR/
Los Angeles PD and Emmis VP/
Programming Jimmy Steal, who
consults the station.

“We got lucky and hooked up
with Jimmy before he achieved su-
perstardom,” he says. “He has an ear
to the station and works with Brian.
They've tightened up the active cat-
egory from over 600 songs to less
than 200. We're really seeing TSL
benefits as p2ople are now hearing
nothing but hit songs.”

The next move was to work on
Classic Rock outlet KOCP, which is
consulted by Dave Van Dyke. Out-

|
60-Se 6’6/'022\07 Copywriter

' The Magic Of Pronouns |

By Jeffrey Hedquist
“You're traveling through another dimension — a dimen- |
sion not only of sight and sound, but of mind. A journey
into @ wondrous land whose boundaries are that of imagi-
‘ nation. That's the signpost up ahead. Your next stop: the l
Twilight Zone.”

Remember those words? It wasn't just Rod Serfing’s distinctive |
delivery or the music that made it so compelling, but the fact that it
was about us, the audience. Try reading it in the first or third l
person. [t just doesn't have the same impact. The same is true of
narrative commercials. Using the second-person perspective
allows the listener to make the commercial theirs. |

Try replacing the “I," “he,” “she” and “they” pronouns with “you"
in a few of your spots. It will force you to rewrite them and might
I make them more interesting. As you do, be careful not to tell

people what to do, but instead suggest, intrigue and let them find
themselves in the stories. |

If your storyteller is a representative of the demographic or
psychographic group you're trying to reach, the first person can be
very effective, so there are no hard and fast rules here. l

And the third person can be used effectively to denote those
who are “not like us,” such as the person who didn’t have the |

foresight to visit the advertiser or buy the product.

|
Whether you're a first, second or third person, you can reach |
| Jeffrey Hedquist at Hedquist Productions Inc., P.O. Box 1475,
| Fairfield, 1A 52556, 641-472-6708, fax 641-472-7400,
\ jeffrey @hedquist.com or via www.hedquist.com.

|

side of morning drive, the station  turned in a 2.1 12+ in the fall book,

had been network. Once Gold Coast
took it more live and local, the rat-
ings improved 12+ from 1.8-2.3 be-
tween spring and fall of ‘03.

Even More Changes

Then, the very night the spring
books dropped into the market in
March 2003, Gold Coast turned sat-
ellite-driven Soft AC KKBE (The
Breeze) into an “adult CHR” as
KFYV, for which Elliott programs
and handles mornings. Having
blown off nearly all of its listeners,
KFYV started from scratch and

Last year stations spent millions
of dollars perfecting their sound...

Not nearly enough was invested

in how fto sell it.

Ameriea’s

er

Leader in
Sales, Management, and Advertising
Training.

1-888-RADIO-50

www americanradiohistorv com

good enough for top five in teens
and 18-24s, Playing nothing record-
ed prior to 1992, the station positions
itself as more contemporary than
KBBY, which includes ‘80s hits in its
format.

Not stopping there, Ehrhardt then
dumped the satellite Adult Stan-
dards programming for KKZZ, giv-
ing it, too, a localized, live presenta-
tion and shifting frequencies from
1400 to 1590 to improve its cover-
age area. Using a blend of familiar
standards and artists such as Harry

Continued on Page 8

“| specialize in one thing —
increasing the billing at
radio stations in the

United States.”

- Irwin Pollack



www.americanradiohistory.com

MANAGEMENT MARKETING SALES

July 23, 2004 R&R © 7

Pros On The Move

¢ Diane Augram is appointed
Market Manager for Qantum
Communications/Ft. Walton
Beach, FL's WWAV & WMXZ, plus
forthcoming acquisition WTKE.
Augram most recently served as
Managing Partner of Ocean
Broadcasting II, which owns
stations in Wilmington, NC. Her
background also includes
managing stations in Asheville,
NC. Concurrently, Georgia
Edminston is named Chairman of
the Ft. Walton Beach properties.

« Jim Bollella joins Premiere
Radio Networks as GM of Brown
Bag Productions, a production
library service for radio and TV
stations. Based in Denver, Bollella
has been Creative Director at
WHKRK/Detroit, WNEW/New York,
KSTP-FM/Minneapolis and in
Baltimore at WWMX and WOCT.

Also at Premiere, Roger
Seflinger is promoted from
Director to VP/Information
Technology. He will oversee
software development, telecom-
munications and network infra-
structure, as well as the hardware
division of Mediabase 24/7.
Seflinger is also spearheading
Premiere’s new data center,
housing its IT operations.

 Jack Cahill is appointed GSM
for Greater Media’'s WCTC &
WMGQ/Middlesex. Most recently
with WABC/New York, Canhill
previously rose through the ranks
to become GSM at WLTW/New
York after starting as an AE at
WLTW predecessor WKHK. He
succeeds Larry Tendrick, who
shifts to Greater Media's WRAT/
Monmouth-Ocean.

* David Calabrese becomes
Market Manager for Citadel/Erie,
PA, overseeing WQHZ, WRIE,
WXKC & WXTA and the cluster's
national sales department. Most
recently Citadel/Syracuse's GSM,
Calabrese has also worked as
GSM, NSM and in other sales
posts for Infinity/Rochester, NY; as
an AE for WWDC/Washington and
WAMO-FM/Pittsburgh; as
Regional Director/Promotions for
Geffen; and as PD at WXDX/
Pittsburgh.

¢ Erin Callaghan is the new
LSM at WDBO/Orlando. She joins
the Cox News/Talk station from
the Sales Manager post at Joumal
Broadcasting’s KZRQ & KSPW/
Springfield, MO.

* Chris Clendenen jumps from
Market Manager for Clear
Channel/Roanoke, VA to a similar
post for Cumulus/Lexington, KY.
He succeeds Darren Smith, who
became Market Manager for
Citadel's Syracuse cluster.

* Sandi Cola is the new NSM for
Clear Channel's six St. Louis
stations. She moves from the
same post at Infinity News/Talk
leader KMOX/St. Louis. Cola is the
sister of former KMOX VP/GM
Karen Carroll, who left the station
16 months ago.

* Coleman names Roger
Douglass and John Boyne Sr.
Research Analysts and David
Baird and Kelly Burke Research
Analysts. Douglass previously ran

his own consulting firm in Seattle
and earlier was a VP for the
Research Group. Boyne is a four-
year company staffer and
advances from the post of Project
Manager. Baird comes to Coleman
from KMSO/Missoula, MT, where
he was PD for the past three
years. Burke recently completed
her master's degree in journalism
and mass communications at the
University of Georgia.

¢ Rex Conklin is appointed
Corporate Media Director for
Univision Radio. He joins the
company after 18 years with
Sears, Roebuck & Co., where he
managed national and local
television and radio advertising.

* Gene Ferry is tapped as
Regional Manager/Affiliate
Relations at Waitt Radio Networks.
Ferry had been Western Regional
Manager for Spark Network
Services and before that spent
several years marketing format
programming for Unistar Radio
Networks and as Affiliate Sales
Manager for Jones Radio
Networks.

* Frank Flores is appointed VP/
Director of Sales for Spanish
Broadcasting System/New York,
overseeing WPAT & WSKQ.
Flores has spent the last 23 years
with infinity Radio in New York,
serving as GM of WIIT and
spending the past 14 years in
several sales management
positions with WXRK, most
recently GSM.

* Beverly Fox becomes NSM
for WMAL/Washington, succeed-
ing Shari Gonzalez, who had
moved to the position of LSM. Fox
is a 20-year radio veteran who
came to Washington, DC in 1990
as an air talent on WWDC. She
was also on-air on WARW &
WLTT and WEBR & WGAY before
joining WMAL as a seller in 1996.

* Andy Friedman is promoted to
VP/Wire Services & Web Content
for Clear Channel Radio, rising
from the Director's post. Friedman
will continue to oversee CC's
Chicago-based facility that
suppornts the sharing of news, text
and audio among the company’s
News/Talk stations nationwide.
Before joining Clear Channel! four
years ago Friedman worked as
News Director at KTAR/Phoenix
and WBBM/Chicago.

* Richard Gigliotti takes the
GSM post at WABC & WEPN/New
York. Gigliotti had been Sales
Manager for co-owned ESPN
flagship WEPN for nearly three
years and will now oversee all
aspects of sales for both stations.
He started his career with the New
York Mets as an AE in 1993,
joined WFAN/New York in sales in
1996 and brings prior sales
experience from WABC and AOL.

* Dawn Hill is elected President
of the American Women In Radio
& Television's New York City
Chapter. She is the first African-
American woman to hold that post
in the chapter's 53-year history.

* Maloree Hood joins Clear
Channel's KEGL (Sunny 97-1)/
Dallas as Promotion Director. She

arrives from the same position at
Entercom’s WEZB & WKZN/New
Orleans, where she worked for five
years. The move reunites Hood
with Clear Channel/Dallas VP/
Programming & Operations John
Roberts, who programmed for
Entercom in New Orleans.

* Scott Hopeck is named GM of
the Atlanta Braves local and
network broadcast operations.
Most recently Sales Manager at
WYSP/Philadelphia, Hopeck has
also been an AE for Telemedia
Broadcasting in Wilkes Barre and
an Infinity Philadelphia Sports AE
for the Philadelphia Eagles, 76ers
and Flyers.

* Mike Juliano is named GSM
for Clear Channel’'s WKTU/New
York. A four-year company staffer,
Juliano was most recently LSM for
clustermates WHTZ & WLTW. He
previously was GSM and GM for
WPLR & WYBC/New Haven.

« Jason Justice shifts from MD
to promotions at KZPL (The
Planet)/Kansas City. Justice will
continue his full-time airshift of
voicetracking ovemights, as well
as weekend airwork.

¢ Alan Kirshbom joins Enter-
com/Milwaukee's WEMP, WMYX
& WXSS as Director/Sales,
transferring from the GSM post at
co-owned WKZN/New Orleans.
Concurrently, Jeff Jeanpierre
steps in as Sales Manager for the
cluster after a five-year stintin
sales with Journal's WTMJ/
Milwaukee and 13 years in the
market as GSM for Saga Commu-
nications.

* Helen Leicht shifts from OM/
MD at noncomm Triple A outlet
WXPN/Philadelphia to head of the
station’s community outreach
programs.

¢ Dan Manella is the new GSM
at Infinity Triple A WXRT/Chicago.
Most recently GM of New Wave
Hawaii's cluster, Manella previous-
ly was GM of the Milwaukee Radio
Alliance. He succeeds Michael
Damsky, who nas been handling
the role for the past few months on
an interim basis since being
promoted to VP/GM.

e Liz Ryckman is upped to
Christal Radio/Chicago VP/Sales
Manager. A 21-year company
veteran, Ryckman advances after
two years as VP/Manager for the
rep firm's Chicago office, having
previously been VP/Sales,
between 1991-2002; Manager for
the Seattle office; and an AE in
Detroit.

Also at Christal/Chicago, Mike
Milonovich steps up from AE to
Sr. AE. Milonovich began his
career with Christal Radio as a
Sales Asst. in Minneapolis in
1999. He was promoted to AE in
2001, joined the Boston office in
2002 and transferred to Chicago
last March.

* Peter Sorensen rejoins
Infinity/Las Vegas Talk and News/
Talk AM tandem KSFN & KXNT to
resume his former position as
Director/Marketing & New
Business. He most recently
worked as NSM for Station
Casinos.

There are several mistakes
radio sellers make during their
presentation to clients
that ultimately affect the
rates they get. To start,
remember these three
rules:

1. Ask for twice as
much as you think the
client will spend. Make
sure the last two digits
of the total you're
asking for are 85-99.
Then stick to your rate.

2. Salespeople tend
to make every presen-
tation below that which they
probably could have taken off
the table. They're afraid to ask
for a lot of money. But the right
thing to do is not to lower your
rate, but reduce the price of the
package by taking commercials
away until it becomes affordable
for the client. Go in high and, if
you have to, back down later.

3. Just think about the four
basic math principles:

Addition: Keep adding
benefits and value.

Subtraction: When the client
says it's too much, take away
what you offered (and watch
them defend how much they
need it, which can lead to the
client selling themselves).

Multiplication: Show the
client how the long-term effect of
their marketing efforts will
spread positively over a long
period of time.

Division: Take the total
investment (rate) and break it
out over a per-week, per-day
and per-hour basis.

As far as your rate card goes,
watch what a typical advertiser
will do: They look for the bottom
number on the card, and that
becomes what they want. Even

Irwin
Pollack

How To Hold The
Line On Rates

By Irwin Pollack

The most common objection radio sellers encounter is
cost. Everyone — from the local grocer to the largest ad-
vertiser on your station — will try to get the best deal and
lowest rate (and best inventory) on your station.

if your GSM or director of sales
gives you the flexibility, stay a
few steps above the
lowest rate. And stick to
your original proposal.
Establish a reputation
for having great ideas,
but at the same time be
firm on rate. Once
clients know you'll
move, they will ask for a
better deal every time.

If you truly befieve in
your product, focus on
giving them more
perceived value and
you'll get what you deserve for
your precious gems of inventory.
Consider these five examples:

1. Focus on your station’s
strengths, and bridge them to
how they apply to the client's
needs.

2. Talk about your success
stories. Tell how other clients
(just like your prospect) have
had success from working with
you.

3. Sell the “spec” spot. Just
as dealers encourage test-
drives in the car business, let
clients “feel” themselves in the
situation.

4. Build a “team” on top of the
campaign. That is, let the client
know who their production
specialist will be, who is on their
marketing support team, etc.

5. Include some client-specific
promotions in your proposal.
None of them have to be liners,
promos, etc. The key is giving
more (through ideas) than just
spots.

Remember, your station isn't
for everybody, and not every-
body can afford you, but the day
you show your client how they
can afford you will be a great
day for both of you.

New England-based sales and management trainer Irwin Pollack
provides hands-on, results-oriented seminars and in-house
consulting on sales and management. He can be reached toll-free at
888-723-4650 or via www.irwinpollack.com

 Jean St. James is the new
Sales Manager for Journal
Broadcast Group’s KZRQ &
KSPW/Springfield, MO. A 13-year
broadcaster, she previously was
Director/Sales for nine radio
stations in Columbia, MO.

» Timothy Ward advances from
VP/Treasurer to VP/CFO for
Univision Radio. Ward took his
most recent post in January 2000
while working for Univision
predecessor Hispanic Broadcast-
ing Corp. Before that he held
financial management positions
with AMFM Inc.

+ Eric Weinberg advances to

www americanradiohistorv com

Managing Director for Nielsen
Music Control, overseeing the
radio airplay-monitoring service in
Europe and Mexico. Weinberg
joined parent VNU in 2000, most
recently serving as VP/Business
Development for the media
measurement and information
division.

* Richard Whitworth moves
from his Network Director position
at New Life Radio and Christian
AC WIBW/Springfield, IL to Station
Manager for Northwestern College
Radio’s Inspo KNWI & KNWM/Des
Moines. Whitworth had been with
WIBI for 29 years.
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Beware The

hind.

One of the battalion
strengths of goal-setting lies in
the use of measurable goals to
keep a lid on selfish, monoma-
niacal behavior. A team divided
is a case study in selfishness
and maldistribution of energy
and effort. In athletic competi-
tion, it's fair to say the Counter-
feit Entrepreneur comes down
with a massive case of “me
first" when playing offense and
is a master of “cover your ass”
on defense. Dying corporate
cultures give themselves away
by the amount of time devoted
to cranking out memoranda
built around edicts, pronounce-
ments, one-way communication
and even threats.

You can spot a disintegrat-
ing climate by the level of fear
that seems to drive the contact
between leadership and the
organization. More and more,
we're reminded of the rising
level of fear and toxic behavior
that is rampant in the halls of
some organizations. As funds
shrink and bottom lines are
squeezed, new managers can
be sure that veteran employees
will disdain them.

Staff members are torn
between getting the hell out or
undercutting their teammates in
order to hang on to their
position. Instead of open
dialogue about constructive
ways to rebuild the team,
concepts are instead logged for
future opportunistic use in a
formal hearing or corporate
inquiry. The trail of silent
wreckage steadily accumulates
as the organization founders on
the rocks of discontent and
failing performance.

On the other side of the
street, a diminishing number of
organizations are busy
practicing the dynamism of
teamwork with nimble vitality.

Counterfeit Entrepreneur

By Tim Moore

It is the most basic of human behaviors: hidden agenda,
manipulative posturing, inappropriate team interaction. Tre
Counterfeit Entrepreneur feeds off the sustaining effort,
however dysfunctional, of the dying team. His or her mis-
sion cannot be misinterpreted. Instead of valiantly and un-
selfishly contributing to the organization’s climb-out, these
individuals have one objective clearly in mind: their own
gain. As the rope ladder burns and falls into the canyon,
they're poised to jump to solid ground, teammates left be-

These organizations surge
forward on a leadership
platform that begins with a
“player-coach” model, as
opposed to a traditional heavy-
handed, autocratic environ-
ment. Counterfeit Entrepre-
neurs never seize the stage,
nor do they have the time to
exist within the team.

In athletic
competition, it’s fair
to say the
Counterfeit
Entrepreneur comes
down witha
massive case of
“me first” when
playing offense and
is a master of
“cover your ass” on
defense.

A broken core or a togethar
core — these are the contrasts
in the media arena and in life.
The singular difference is the
standard of attitude. In order for
your company to sustain its
greatness across the years, it
must place a huge premium on
embracing and mastering the
concept of participative
teadership, where everyone
has ownership of the group’s
success and the Counterfeit
Entrepreneur is unwelcome.

Tim Moore is Managing Partner of Audience Development Group,
programming consultants to radio stations in multiple formats.
Reach him at 100 Granaville SW, Suite 602, Grand Rapids, Mi
49503; 616-940-8309; or by e-mail at tim@ goodratings.com.

Promotional Calendar: August

Augustis ...

Admit You're Happy Month
Cataract Awareness Month

Children’s Eye Heaith and Safety Month
May Your Reading Be a Haven Month 6
National Immunization Awareness Month

National Inventors’ Month
National ‘Win With Civility Month

1 Respect For Parents Day
Sisters’ Day
2 National Night Out

F-y

Coast Guard Day
National Fresh Breath Day
National Pamper Yourself Day

Work Like A Dog Day
7 National Mustard Day
8 Admit You're Happy Day

1-15  Air Conditioning Appreciation Days :i :;\tqrnatiIOéIal Youth Dasé
17 Simplify Your Life Week ational Garage Sale Day
‘Norld Breast-Feeding Week 15 National Relaxation Day
8-14  National Resurrect Romance Week 16 Stay Home With Your Kids Day
15-21  National Health Centers Week 18 Bad Poetry Day
Reduce the Clutter Week 21 Vinegar Day
16-22  Mational Aviation Week Poefs Day
22-28  Mational Seve Your Smile Week 22 Ba an Angel Day
25-31  Ba Kind to Humankind Week 25 Kiss and Mak&Upgay
26 Wornan's Equality Day
1 Girllnends’ Day 28 Anniverzary of first radio commercials (1922)
Meational Kids' Dy
e ¥ Source: Radio Advertising Bureau
q q pooch on that one.” But the momen-
Live & Local Radio tum that the company has going for-
Continued from Page 6 ¢ A H H ward is so tremendous. I see it be-
Connick Jr. and Diana Krall, KKZZ Locallsm 15 the thmg ing nothing but positive.”

is modeled somewhat after Emmis’
hipper “Red” format on WRDA/St.
Louis, which Steal was also involved
in formulating. For its effort, Gold
Coast was rewarded again, as 12+
ratings from spring to fall 2003
jumped 2.1-2 8.

Meanwhile, Spanish Talk-format-
ted KUNX took over the 1400 dial
position vaca:ed by KKZZ and shift-
ed from Radio Unica to program-
ming from Rzdiovisa and Univision,
playing briefly with the All Come-
dy Network in between. While
KUNX isn't a big factor in the target
metro of Oxnard-Ventura, the station
nearly doubled froma 2.1 to 4.0 12+
in Santa Barbara, tying for seventh
with KCAQ.

With all the ratings success, it's no
surprise that revenues are starting to
improve. “Wzre having some good
growth this vear,” says Ehrhardt. 1
gotta be honast with you, this year
started off soff, primarily on the nation-
al front. But we've seen recently that
the local and national activity has def-
initely increased. May was — knock
onwood — our single largest revenue
month to date for the company.”

A Pledge To
Public Service

Community service is a corner-
stone for Geld Coast. “All the sta-
tions are involved in multiple differ-
ent events during the year,” says
Ehrhardt. “In particular, KVTA, our
News/Talk station, has its own
adopted charities. Our February
Dave & Bob Talent Show -— Dave &
Bob are the KVTA morning show —
has been going on for over 15 years
to benefit Special Olympics. We
stage multipie blood drives through-
out the year that get over 200 peo-
ple showing up; that's a tremendous
amount of donations.
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that makes us
valuable to listeners
and thus valuable to
advertisers. There was
never any doubt in our
minds that this was
the way we had to go.”

“ At Christmas we have the listen-
er-supported Dave & Bob’s Chil-
dren’s Christmas Fund that buys
Christmas toys for all the foster chil-
dren in the county. This is the fund’s
sole source of revenue, and every
year somehow it always raises
enough that every kid gets at least
one toy. Those are just some of the
keynote things we do every year.”

Ehrhardt is quick to praise parent
Point Broadcasting for the tools and
patience to execute all the changes.
“They’ve been tremendously sup-
portive and willing to make the com-
mitment from time and financial
standpoints. Obviously, changing
formats and moving frequencies can
put a kink in revenue for a while.
Advertisers get nervous when you
flip formats and change dial posi-
tions, and you’ve got to be able to
plan for that and explain to them the
long-term value in doing so. Knock
on wood again -— we've been able
todo that.

“A year from now, when we start
to see the ‘05 spring book come out,
that’s when we’ll be able to say,
‘Wow, we really made the right de-
cision’, or, ‘We really screwed the

Local-Owner Advantage

One can tell that Ehrhardt, a 13-
year company veteran, loves work-
ing for a local company that allows
him to be able to make both large
and small decisions without a lot of
corporate red tape. “Icouldn’t imag-
ine being anywhere else or doing
anything else,” he says. “Working
for a mom-and-pop organization has
5o many benefits. If I want to do
something or a sales manager does,
or if anybody has a great idea, we
can talk about it here and say, ‘OK,
let’s do it,” or not. We can make a
decision very quickly without hav-
ing to phone home to some corpo-
rate office just to try to get approval
onit.

“With the brain trust of people
here in the building, it's much easi-
er to operate. And, quite frankly, we
have such a positive work environ-
ment. Over time, ['ve been able to
hire the best people in the market.
That’s probably been the single big-
gest thing — just getting the right
people here.”

Summarizing the ordeal of mov-
ing signals, changing formats and
investing in local talent — all while
battling big outside signals and
managing a staff of 75 — Ehrhardt
says, “From a programming stand-
point, we went against the grain
and away from the network type of
solution. Localism is the thing that
makes us valuable to listeners and
thus valuable to advertisers. There
was never any doubt in our minds
that this was the way we had to go.
It's more expensive, but if we want
to take more than our fair share,
we're going to have to do it this
way, because the best stations are
those that serve the local communi-
ty the best.”
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Loudeye Turns It Up

B2B company pokes its head out from behind the scenes

ver heard of Loudeye? It's a purely business-to-
business company, founded in 1997, and it lurks in the
background of many a successful digital-media ven-
ture. Among other things, Loudeye provides encoding,
hosting, music delivery and all the unglamorous nuts-
and-bolts services that keep flashier digital outfits up

and running.

Lately, though, Loudeye has been
raising its profile. Last year it set up
a partnership deal with Microsoft to
build branded digital-music stores,
and in june it bought leading Euro-
pean B2B music distributor OD2,
through which it picked up such cus-
tomers as Coca-Cola, MSN, MTV
and Virgin.

Loudeye has also acquired Over-
peer, best known as one of the com-
panies hired by content owners to
disrupt traffic on peer-to-peer net-
works, and is putting it to some in-
teresting uses. I spoke recently with
Loudeye President/CEO Jeff Cavins
about what's up at the Seattle-based
company.

R&R: Ther's a lot going on at Loud-
eye these days. Can you give us the nun-
down?

JC: Well, as you know, Loudeye
acquired OD2. The real logic behind
this acquisition was that most of the
customers that we were talking to
were interested in global deploy-
ment. Up until now, there has not
been a company that provides busi-
ness-to-business services in the digi-
tal-media space that performs on the
global stage.

Since the acquisition, we’ve start-
ed to work on building out the cata-
log in Europe. Our objective is to
have 1.3 million licensed tracks on-
line in Europe by the end of this quar-
ter, and we are now deploying the
OD2 platform into accounts in the
U.S. and other markets.

R&R: What are your plans for digi-
tal-music services in the U.S.?

JC: On Dec. 15, 2003, AT&T Wire-
less, in conjunction with Loudeye
and Microsoft, announced their dig-
ital-music service. It'll be the world’s
first wireless digital-music service.
We deploy it for AT&T Wireless this
quarter, and it'll be available to con-
sumers sometime in September.

Loudeye had been in development
for over a year on building a very
advanced platform for digital-media
delivery directly to consumers. Now,
Loudeye and OD2 are business-to-
business companies, which means
wesit behind the brand. So when you
see the AT&T Wireless music service,
it'll be an AT&T Wireless service.
Think of us like “Intel Inside.” We're
just an ingredient, but we build end-
to-end solutions for customers.

It was our goal, having looked at
all the platforms that were available
in the marketplace and the ones
we've seen launch recently, to build
what we call a next-generation plat-
form — one that leapfrogs a lot of the
functionality and feature sets of plat-
forms available in the industry today.

As a result of the OD2 acquisition,
we have 60 developers on staff, the
largest development organization in
the world to focus on digital media.
Loudeye ships its platform in about
two weeks, to AT&T Wireless. 1've
seen it, and it’s very impressive.

R&R: Is U.S. consumer technology
up to that?

“Our objective is to
have 1.3 million
licensed tracks
online in Europe by
the end of this
quarter.”

JC: Yes. There are handsets that
support the delivery of digital music,
but the first version of this platform
will enable any AT&T Wireless —
and, eventually, Cingular — sub-
scriber to use their telephone hand-
set to discover music and sample it.
There are search functions that enable
you to engage with music on your
handset, and then, when you buy
music, it’s delivered to your PC.

You're using your cell phone kind
of as a portable Visa card and a dis-
covery tool to buy music and then
have the music delivered into what
we call a “cloud.” That cloud is then
accessed by your PC. The user inter-
face on the PC is a more feature-rich
interface than what you have on the
handset.

R&R: More like a regular digital
music store?

JC: Yes, a regular music store. In
version 1, the cell phone is a discov-
ery tool and a purchasing tool. And
since AT&T Wireless already has an
existing billing relationship with the
consumer, we give the consumer a
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very easy way to search, discover,
purchase and enjoy music without
having to worry about all the e-com-
merce problems consumers have
with very small online transactions.

Version 1.5 of the platform will
enable the consumer to deliver mu-
sic directly to the handset, as well as
to the computer, directed from the
handset. It's what we call OTA, over-
the-air delivery. That'll be version 1.5.
But in version 1, you can play sam-
ples in the phone, and you can down-
load ringtones as well.

R&R: Witat format are the downloads
offered in?

JC: The format will be Windows
Media 128 with Windows Media dig-
ital rights management. But Loud-
eye, as a business-to-business servic-
es company, supports any format,
any DRM, any bitrate. Today we own
and operate the world’s largest com-
mercial archive of digital music —4.7
million tracks sit in our archive in the
WAV format. Think of it as the digi-
tal master recordings.

From that, companies come to us
and ask us to encode music for them
in a variety of different file formats
or different DRMs, such as Sony’s
OpenMG or Windows Media or
Real’s Helix DRM. We're supporting
OMA, which is the Open Mobile Al-
liance standard.

AT&T Wireless wanted the format
to be WMA, but we can deliver in
any format. We deliver for Sony Con-
nect, for example, in ATRAC 3-plus.
We deliver for iTunes in AAC, and
we deliver for some companies in
some parts of the world at very high
bitrates.

R&R: Have you looked at setting up
song stores for radio?

JC: Yes, we've been chatting with
radio stations. We're learning a lot
from OD2, because the acquisition of
OD2 enables us to compress our
timelines very aggressively. They've
been in the market for four years, and
they’ve learned a lot about merchan-
dising and promotions and what
makes music sell online and where
people don't succeed.

The key to selling music online is
marketing. You have to get aware-
ness to the consumer about your site,
you have to market it, you have to get
people to come there to stay, and you
have to build subscription packages
and all the kinds of things that make
the site sticky. There are a lot of com-
panies that think all you have to do
is throw up a digital-music site, and
you're off to the promised land.

It takes commitment. In our con-
versations with radio companies,
we've found that it's kind of a “nice
to have” — they’d like to have it on
their site, but we haven’t seen many

The iTunes Music Store Top 10

| Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 700,000 songs from all five
maijor label groups and dozens of independents. Here's a snapshot
of the top-selling downloads on Tuesday, July 20, 2004,

| Top 10 Songs
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demonstrate an aggressive market-
ing discipline toward it. We do live
in the value chain, so when we build
a site for a customer, we make mon-
ey on the downloads. So for us to
make money, the customer has to be
highly committed to a marketing ini-
tiative, short-term and long-term. It's
not in our interest to provide the ser-
vice and start a risk-based economic
relationship with them if they’re not
going to drive it.

R&R: So from what you've found so
far, radio isn’t serious about it?

JC: They seem to be, but we
haven’t seen a marketing budget
from a radio property that indicates
that they are. But they will be. You're
going to find that companies will
watch the leaders. The leaders will be
very successful. It is said that over
$45 billion will be earned in online
music distribution in the next few
years, so it's gonna be a big space.
They always say “To the victor go the
spoils,” and the victor will be the one
who invests marketing dollars in this.

R&R: Wiat was behind the Overpeer
deal?

JC: There are two facts about mu-
sic that we understand, and one is
that portability of music is what
drives the consumer. If you think
about it, portable music is a 25-year-
old story. When Akio Morita at Sony
unleashed the Walkman on the con-
sumer in 1980, we all learned that our
music could become portable. So
what do we need to understand
about portability? Of course, there’s
Janus, the portable DRM technology
from Microsoft, and there’s our rela-
tionship with Microsoft, and our
platform is designed to drive music
into a variety of portable devices.

Another thing we understand is
that music usage is up. The factis, the
revenues at the labels are down be-

KEVIN LYTTLE Turn Me On
HOOBASTANK The Reason
ASHLEE SIMPSON Pieces Of Me
AVRIL LAVIGNE My Happy Ending
MAROON 5 She Will Be Loved
FRANZ FERDINAND Take Me Out
. MODEST MOUSE Float On

Top 10 Albums

VARIOUS ARTISTS Spider-Man 2 ST
. ASHLEE SIMPSON Autobiography

ADAM SANDLER Shhh ... Don't Tell

MODEST MOUSE Good News For People Who Love Bad News
. MAROON 5 Songs About Jane

VARIOUS ARTISTS De-Lovely ST

. HIVES Tyrannosaurus Hives
. VELVET REVOLVER Contraband

. USHER f/LUDACRIS & LIL JON Yeah! |
. BLACK EYED PEAS Let's Get 1t Started (Spike Mix)

cause of the plague of piracy, but
music usage is up. We also need to
understand where usage is occur-
ring, which is primarily on peer-to-
peer networks. Today there are over
2.6 billion music files traded on Ka-
Zaa alone every month. That’s 30 bil-
lion a year.

On the peer-to-peer networks
overall, there are about 65 billion
transactions occurring every month
— that’s film, games, movies, soft-
ware, music and other things. We
determined that we needed to have
a play in the peer-to-peer space, so
we acquired Overpeer. We want to
understand the habits and usage and
behavior of these people, this demo-
graphic that lives on the peer-to-peer
networks.

Overpeer provides security servic-
es for content owners, so we do pro-
tect catalogs for labels. We actually
have more nonmusic customers in
our content-protection services —
software companies, games, film and
video. But the fact is, we also have
real-time analytics. So you can ask
me how many Call of Duty Activision
games were stolen today, and [ can
tell you by the end of business today.
The peer-to-peers are 7-by-24 in op-
eration, but 1 could tell you at any
time exactly what’s happening —
how many thefts and where they oc-
curred, what region of the world and
right down to the personal IP ad-
dress.

We mine that data on a daily basis,
and we sell it to content owners. Now,
ultimately, if you're a content owner,
you can decide whether you want to
continue to litigate the human race or
to monetize it. The demographic that
lives on the peer-to-peer networks is
primarily teenagers and college kids,
and that’s a demographic that a lot of
people want access to.
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KVSP Shifts To FM; AM Goes Urban AC | IDJMG Ups Sheer For Rhythm-Crossove T

Perry Broadcasting has relocated 1kw Urban daytimer KVSP-AM/Okla-
homa City to a 10Ckw FM signal emanating from a 2,000-foot tower lo-
cated in Anadarko, OK. The FM signal was formerly home to Country
KRMP and gives the new station coverage of two-thirds of the state of
Oklahoma.

The former KVSP-AM is now Urban AC and is using the KRMP call
letters that had been on the FM dial. Terry Monday will continue to over-
see programming for KVSP while adding duties for KRMP.

KVSP-FM is now billing itself as “Power 103.5” and running jockless
while it airs as “10,000 jointz in a row,” but it will relaunch with the airstaff
from the old KVSP-AM on July 30. The syndicated Doug Banks Show will
debut in momings on Aug. 2. KRMP-AM will continue to run the syndi-
cated Tom Joyner Ma-ning Show. An on-air lineup has yet to be announced.

The Island Def Jam Music Group has promoted Noah Sheer to |
Sr. Director/Rhythm-Crossover Promotion. Sheer
will relocate to the label’s Los Angeles office and
report to VP/Rhythm-Crossover Promotion
Marthe Reyrolds.

his new role Sheer will be 1esponsible for
obtaining airplay for IDJMG artists and coordi-
nating strategic plans for new releases and art- g
1st promoticnal tours. He has been with IDIMG
sirce 2000 ¢s Regional Manager/Internet Mar-
keiing & Promotion. Prior to that he spent two
years as a promotion coordinator at Arista
Records.

FEISTY? FRESH? FUNKY?
She’s a listener with the power =
to help ¥cu during ratings. :
Give her a station decal from
Communication Graphicsand
watch wour ratings soar!
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ommunication
Graphics Inc
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‘Coyote’ Howls As
KQBT/Austin Flips

Infinity’s CHR /Rhythmic KQBT
(The Beat)/Austin has flipped to
Talk as “104.3 The Coyote” in an-
ticipation of the debut on the sta-
tion of WXRK/New York-based
syndicated morning host Howard
Stern. Infinity/Austin VP/Pro-
gramming Dusty Hayes is oversee-
ing the new FM Talker, which is
now using the KOYT calls. KQBT
PD Jason Kidd, who joined the sta-
tion in February, will be reassigned
within Infinity. The KQBT airstaff
was let go on July 16.

“The Talk format has done well
for us across the country, so we de-
cided that rather than fight it out for
a small audience, we’d go into a
franchise that we have to ourselves
and be the only FM Talk in the mar-
ket,” Infinity/ Austin Market Man-
ager John Hiatt told R&R. “The big
guys are now looking around to see
what might be available for Jason
across the country right now.”

Stern’s morning show will be
followed by a lineup that includes
WJFK-FM/Washington-based
syndicated talk duo Don & Mike
in middays, KLLI/Dallas-based
Russ Martin in afternoon drive,
Westwood One’s Tom Leykis in
evenings and KLSX/Los Angeles-
based talkers John & Jeff in over-
nights.

McGrath

Continued from Page 3
consumer focus and good execu-
tion. I feel very proud and fortu-
nate to be able to turn this job over
to Judy.”

A member of the MTV family
since its first davs, McGrath joined
Warner Amex Satellite Entertain-
ment Co.,, MTV Networks’ prede-
cessor company, in 1981 as a copy-
writer in MTV’s on-air promotions
department. She later became
MTV’s Editorial Director, Exec.
VP /Creative Director and Presi-
dent.

McGrath said, “I couldn’t be
more excited and honored to take
on this new role. Over the past 17
years, Tom set the tone for the most
unique and vibrant culture in the
media world. My top priority is to
continue to make this the best
place for talented people to do
their best work.”

In related news, MTV Networks
President/COO Mark Rosenthal
has decided to exit the company.

Jones

Continued from Page 3
senior sales positions with ABC Radio
and Westwood One and has devel-
oped network sales and marketing
programs for the NFL, the NCAA

| and the Motor Racing Network.

“All of us at JMN wish Ron well
in his new venture and look for-
ward to continued success with
him,” JMN President/CEO Glenn
Jones said. “He is an exceptional tal-
ent.”
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R&R Partners With Presslaff Interactive

R&R and Presslaff Interactive
have inked a joint marketing
agreement under which R&R will
represent Pl's Dat-e-Base e-mail
marketing software to record la-
bels. Dat-e-Base is one of the radio
industry’s most preferred e-mail
marketing programs. It provides
online registrations, lifestyle sur-
veys and e-mail communication
devices to a database.

R&R Publisher/CEO Erica Farber
said, “We are excited to assist the ef-
forts of Presslaff Interactive to the
music industry. Our longstanding
relationship with Presslaff Interac-
tive will be strengthened by this
partnership, and we're confident
that labels will recognize the many
benefits of Dat-e-Base.”

Pl President Ruth Presslaff said,
“The concept of identifying loyal

fans and building relationships
with them is as critical for labels
as it is for stations. The idea of
working with R&R was a no-
brainer. Their knowledge of the
music business and relationships
with labels and our expertise in
identifying and communicating
with fans made for a perfect
match. We're very excited about
this project.”

FCC ACTIONS
Nassau Takes FCC Yo Court Over WXPK Buy

Nassau Broadcasting has asked a Washington, DC appeals court to force the FCC to process Nassau's
application to sell Triple AWXPK (107.1 The Peak)/Westchester to Pamal Broadcasting. Nassau in-house
counsel Tim Smith told R&R his company’s deal to sell WXPK for $17.5 million has been in limbo since April
2003 because the transaction was red-flagged by the commission over concerns about revenue share and
ownership concentration. Pamal owns three other stations in the Westchester market.

Smith said that after Nassau and Pamal showed the FCC that the deal complied with the commission’'s new
ownership limits — and that the deal was made after the FCC had reportedly abandoned the flagging process
— the commission instructed the parties to file a new application. That application was filed in March of this year
but was not released on public notice until July 14, after Nassau asked the court to intervene. But now the FCC
has once again held up the deai, this time citing public-interest concerns. Smith said Nassau is working with its
FCC counsel to determine the meaning of what may be a new red-flag process.

First Broadcasting FCC Rulemaking Request Gets Industrywide Support

allas-based broadcast merchant bank First Broadcasting has attracted the support of such companies as
Clear Channel, Radio One, Cox Radio, Susquehanna Radio and Vox Radio in its effort to get the FCC to
initiate a series of rule changes designed to improve the speed and efficiency of the FM and AM station-modifica-
tion process. First introduced the proposal in April, and First President Gary Lawrence said the revisions will help
the FCC reduce “the massive workload faced by the FCC staff” The Minority Media and Telecommunications
Council has fully endorsed the proposal.
The FCC has not significantly refined its FM rulemaking procedures since 1982; the deadline for submitting
comments was May 24, First's proposed rule changes include allowing FM station community-of-license changes
through a minor modification; simplifying the procedure for moving a community’s sole local service to a new
community; easing the procedure to remove nonviable FM allotments; a one-time settlement window to resolve
the backlog of pending FM rulemakings; permitting AM station community-of-license changes through a minor
modification; and streamlining Class C0 reclassification procedures. A copy of First Broadcasting's Petition for
Rulemaking can be found at http/firstbroadcasting.com/fcc/index.htmi

Trink

Continued from Page 1
directly fueled the success of Lava

Countersuit
| Continued from Page 1

Records and solidified him as the |

ideal candidate to continue to guide
Lava Records into the future.”

Before joining Lava Trink served as
a product manager for Atlantic
Records. He's also worked as Market-
ing Manager for the New York-based
music marketing firm Track Market-
ing and held the position of Asst. Dis-
trict Attorney in Brooklyn, NY.

“I feel privileged to be given the
chance to carry forward the pioneer-
ing work of the house that Flom
built,” Trink said. “He is one of the
greatest success stories in the busi-

ness, and [ look forward to meeting |

the challenge of furthering the suc-
cess of the label.”

that its contract prohibited it from

making any changes to the show,

even in cases where there were

time-delay measures in place.
| The $3 million in damages in-
’ cludes the $495,000 fine, which

Clear Channel paid as part of a
$1.75 million indecency settle-
ment with the FCC; lost advertis-
ing revenue from the show’s can-
cellation; a refund of the fees it
paid for the show between Febru-
ary and April; and attorney’s
fees.

Clear Channel representatives
were unavailable for comment at
' R&R'’s Tuesday press time.

National Radio

® UNITED STATIONS RADIO NET-
WORKS renews its distribution deal
with the Dee Snider-hosted '80s rock
show The House of Hair. For more in-
formation, contact Kristine Rakowsky
at212-869-1111, ext. 293,

® CNNRADIO on July 26-29 will offer
coverage of the Democratic National
Convention in Boston. For more infor-
mation, contact Chris Wilmore at 404-
827-4771.

CONDOLENCES

Las Vegas radio pioneer Laura
Keich, 91, July 12.

® FOX NEWS RADIO on July 26-29
presents You Decide 2004, during
which Fox programs including The
Tony Snow Show and Fox News Live
With Alan Coimes will cover the Dem-
ocratic National Convention in Boston
live. For more information, contact
Robert Zimmerman at 212-301-3219,

Spotloads

Continued from Page 1

In an exclusive interview with

‘ R&R, Clear Channel Radio CEO

John Hogan explained that the ini-

| tiative will not be introduced until

the start of next year not only be-

cause of advertiser commitments

through the remainder of 2004, but

| because it represents “a major

change for salespeople and pro-
| grammers.”

Hogan said, “For some markets
this will be dramatic, and for others
it will be drastically dramatic. This
is an issue for all broadcasters today.
Agencies and advertisers and listen-
ers have complained, so this is an
industry challenge. The manage-
ment of Clear Channel feels that ra-

| dio has drifted — in some cases to
| dangerous levels.”

As part of the initiative, a “very
specific ceiling” for the number of
commercial minutes airing per
hour, as well as limits on the

| length of spot breaks, will be set
by format and by daypart, Hogan

| said. For example, in morning
drive at a Clear Channel Country
station, no more than 12 commer-
cial minutes per hour will air. Ad-
ditionally, the spot breaks will be
no longer than four minutes, or six

| units.

| “Clear Channel is establishing

executives.

EXECUTIVE ACTION

Kizart Now Interep SVP/Director, Urban Mktg.

ongtime marketing executive Sherman Kizart has been promoted from
VP/Director of Urban Marketing to Sr. VP/Director of Urban Marketing

at interep. Kizart will continue to lead interep's Urban
Initiative, the goal of which is to bring additional revenue
to Urban stations by expanding radio budgets, breaking
down “no Urban” dictates and attracting new advertisers.
A 16-year industry veteran, Kizart plays a key role in
planning and developing Interep’s annual “Power of Ur-
ban Radio” events for advertisers, agencies and station

interep President/Marketing Division Marc Guild said,
“Sherman has done a tremendous job not only on behalf
of Interep’s client stations, but on behaif of the entire ra-
dio industry. He has brought significant new revenue into
Urban radio and, at the same time, has been one of the most effective
evangelists for advancing Urban radio’s reputation among advertisers,
politicians, the press and other important groups.”

Before joining Interep Kizart was Director/Sales at Hawes-Saunders
Broadcasting in Dayton. He earlier worked in sales and marketing at Clear
Channel Radio in New Orleans and as GSM at KJMS/Memphis. Kizart
serves as Chairman of the Black Broadcasters Alliance and on the FCC's
Diversity Advisory Committee/Financial Issues Subcommittee.
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Kizart

Continued from Page 5

BUSINESS BRIEFS

rose to 11.6% in 2003, up from 6.5% in 2002. The percentage of minor-
ity news directors in radio rose from 5% to 8% over the same period.
While the percentage of women in radio news dipped to 22.4% in 2003
from 24% in 2002, the percentage of female radio news directors in-
creased substantially, to 25.9% from 14.4%. The annual RTNDA study
reports on local radio and TV newsrooms but does not include net-
works. The complete results of the study are available at www. rtnda.org.

very clear parameters for the for-
mats, and, in turn, the stations will
be allowed to create their own pa-
rameters for each individual sta-
tion,” Hogan said. “The hope is that
this will create some local market in-
novation.”

Clear Channel stations will not be
reducing budgets for 2004, but Clear
Channel expects to revise and rein-
vent its entire budget process for
2005, including a complete review
of its compensation and bonus pro-
cess.

“The company is making a firm
and complete commitment to our
listeners and advertisers, and the in-
dustry cannot continue to reward
and compensate on the old model,”
Hogan said. “While there are too

many spots, we will be creating an
entity internally to help create bet-
ter commercials and help the radio
stations produce better spots for
their local clients. We are focused on
doing great radio.”

The RAB reacted positively to
Clear Channel’s move to restrict
spotloads on its stations calling it
“an example of radio’s respon-
siveness to its audience and its
advertisers.” RAB President/
CEO Gary Fries said, “When a
company the size and scope of
Clear Channel enacts such a
move, it sends a strong, positive
message about radio’s relation-
ship with listeners and advertis-
ers, and they should be com-
mended for their position.”

Continued from Page 3

to the level of expertise Chuck
brings and know that he will have
much to add to the team. I'm ex-
cited to have the chance to work
with him again.”

Kerr
Continued from Page 3

in innovative ways to solve old
problems,” Kerr told R&R. “Pollack
Media Group is one of those com-
panies, and I'm excited to now be a
part of what was already a formi-
dable team of deep thinkers.”

wwwW americanradiohistorv com

DuCoty said, “While it is very
hard to leave Emmis and Chicago,
I'm very excited about what is truly
a once-in-a-career opportunity.
Mary, Tami and I have worked to-
gether in the past at Capstar and
AMEFM, and the chance to partner
with them to grow the NewRadio
Group was something [ couldn’t
pass on.”

DuCoty joined Q101 in June 2001
after a decade as VP/GM of WISN
& WLTQ/Milwaukee. Prior to that
he spent six years as Station Man-

| ager of WIYY (98 Rock)/Baltimore,
" which he joined in 1979 as MD.
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NATIONAL MUSIC FORMATS

Music
CHOICE®

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

HIT LIST

Seth Neiman

CLAY AIKEN | Will Carry You
KELLY CLARKSON Breakaway
BRITNEY SPEARS Qutrageous
SWITCHFOOT Dare You To Move
TRAIN Ordinary

SOFT ROCK

Seth Neiman
SEALS & CROFTS Summer Breeze '04

ROCK

Adam Neiman

TITANIUM BLACK Quite A Machine
ALTERNATIVE

Adam Neiman

KILLRADID Oo You Know (Knife In Your Back)
SHORE Firefly (The Shore)

MC LARS Igeneration

PROGRESSIVE

Liz Opoka

HEART The Perfect Goodbye

GARY JULES OTLA (Downtown Los Angeles)
SARAH McLACHLAN World On Fire

TODAY’S COUNTRY

Liz Opoka

DIERKS BENTLEY How Am | Ooin'?

ALAN JACKSON Too Much Of A Good Thing...
JIMMY WAYNE You Are

SMOOTH JAZZ

Gary Susalis

NORMAN BROWN Up 'N' At 'Em
DOTSERO Just Because
SHADES OF SOUL Gazpacho

SIRIUSA/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Steve Blatter

Alt Nation

Rich McLaughlin

KEANE Somewhere Only We Know
WALKMEN The Rat

SECRET MACHINES Nowhere Again

The Pulse

Haneen Arafat
SEETHER 1/AMY LEE Broken
SEAL Get It Together

Starlite

Haneen Arafat
FANTASIA | Believe
LOS LONELY BOYS Heaven

Sirius Hits 1

Kid Kelly

NELLY fAJAHEIM My Place

SKYE SWEETHAM Tangled Up In Me
KELLY CLARKSON Breakaway
FRICKIN A Trend

Hot Jamz

Geronimo

B.G.1Wantt

NELLY (/JAHEIM My Place
TWISTA & MIKE JCNES Yo Cadillac

Octane
Jose Mangin

GODSMACK Touchs
DROWNING PODL Love And War

Spectrum

Gary Schoenwetter

JOSS STONE Don't Cha Wanna Ride
G. LOVE Love

NELLIE MACKAY Cavid

DR. JOHN ( Ate U The Apple Tree
JOHN FOGERTY D3ja Vu

NEIL YOUNG Be The Rain

THRILLS Not For AN The Love

866-MVTUNES

21,000 movie theaters

WEST

1. HILARY & HAYLIE DUFF Our Lips Are Sealed
2. BRANDY Taik About Our Love

3. JANEY JACKSON All Nite {Don't Stop)
4.D.0.A. Gangsta's Prayer

5. STEVE CORDONE That's All

MIDWEST

D

Ml_ ‘_:Il('_"

Rick Gillette » 800-494-8863
10million homes 180,000 businesses
DMX Inflight
Stephen Lama

The hottest tracks in the air on 31 airlines
wortdwide. targeted at 25-54 adults.

ROCK

Stephanie Mondelio
DAMAGEPLAN Pride

DANCE

Randy Schiager

ATB Marrakech

MINIMAL CHIC | Need The Key
PAUL VAN DYK Kaleicoscope
GIDIA Be Mine

ECLIPSE For Your Love
USHER Bum

GIPSY Gipsy

1. BRANDY Talk About Our Love

2. JANET JACKSON Al Nite (Oon't Stop)

3. HILARY & HAYLIE DUFF Our Lips Are Sealed
4. BURKE RONEY Sounds Of The Ocean

5. TIM McGRAW Live Like You Were Dying

SOUTHWEST

1. BRANDY Talk About Our Love

2. HILARY & HAYLIE DUFF Our Lips Are Sealed
3. JANET JACKSON All Nrte (Oon't Stop)

4 POLYPHONIC SPREE Hold Me Now
5.0.0.A. Gangsta's Prayer

NORTHEAST

7. HILARY & HAYLIE DUFF Our Lis Are Sealed
2. BRANDY Talk About Our Love

3. AMEL LARRIEUX For Real

4. BURKE RONEY Sounds Of The Ocean
5.0.0.A. Gangsta’s Prayer

SOUTHEAST

1. BRANDY Talk About Our Love

2. HILARY & HAYLIE DUFF Our Lips Are Sealed
3. STEVE CORDDNE That's All

4. AMEL LARRIEUX For Real

5. BURKE RONEY Sounds Ot The Ocean

POWERED

DELAYS Wandériust ALCAZAR This Is The World We Live In

RAY CHARLES Amenca The Beautiful SOOA CLUBUASHLEY JADE Ain't No Love (Ain'tNo Use)

BADLY DRAWN BOY Year Of The Rat 1AN AND COLONEL RED Fesls Good

DOC POWELL Push ERIC S Oance With Me

SILVIUS LEOPOLD WEISS Lute Concerti CALVIN RICHARDSDH I've Got To Move

GREGORY ISAACS | Have Sinnied B.M.C. Ry So High

JILL SCOTT Goiden CARDLYN HARDING ‘Ahat Is Love

LILA DOWNS One Blood ALICIA KEYS If | Ain't Got You

KASKADE Steppin’ Out MADONNA Like A Prayer

GIPSY KINGS Hermanos BENNY PRESENTS... Love Is Gonna Save Us

AIR Mike Mills DJ PIERRE Put Ya Hands Up

QUANTIC (/SONNY AKPAN Use What You Cot J. Rise And Fall

- Thes section features this week's new adds QL

on DMXMUSIC channels avaiableviadigi- ~ ADULT ALTERNATIVE

tal cable and direct broadcast satellite. Stephanie Mondello

CHR/RHYTHMIC GOMEZ Nothing is Wrong

Mark “In The Dark"” Shand's COUNTRY

NELLY My Place Leanne Flask

AMANDA PEREZ 1 Pray SHEDAISY Come Home Saon

LIL FLIP Sunshine RASCAL FLATTS Feels Like Today

LL COOL J Headsprung MONTGOMERY GENTRY You Do Your Thing

ALTERNATIVE RAP/MIP-HOP

Dave Sloan Mark “In The Dark” Shands

SNOW PATROL Run LL COOL J Headsprung

G. LOVE Astronaut MAD RO Nutz In Ya Mouth

STILLS Lola Stars And Stripes NELLY My Place

Artist/Title Total Plays

JOJO Leave (Get Out) 83
ASHLEE SIMPSON Pieces Of Me 80
HILARY & HAYLIE DUFF Our Lips Are Sealed 78
CHEETAH GIRLS Cinderelta 77
HILARY OUFF Come Clean 77
D-TENT BOYS Dig it 77
RAVEN Supernatural 77
HILARY DUFF Why Not 76
KELLY CLARKSON Miss Independent 33
LINDSAY LOHAN Drama Queen (That Girl) 32
HILARY DUFF The Math 32
BLACK EYED PEAS Let's Get It Started 32
SIMPLE PLAN Perfect 31
YELLOWCARD Ocean Avenue 31
LINDSAY LOHAN Ultimate 3
JESSE MCCARTNEY Beautiful Soul 30
AVRIL LAVIGNE Sk8er Boi 30
SMASH MOUTH F'm A Believer 29
MICHELLE BRANCH Are You Happy Now? 29

MEDLAR ﬁ Playlist for the week of July 12-18.

AoL Radio @ Network
Ron Nenni+ 415-934-2790

Top Alternative

Robert Benjamin

TAKING BACK SUNDAY A Decade Under The Influence
HOOBASTANK Same Direction

AMBULANCE LTD Primitive

Top Jams

Davey D

NELLY fAJAHEIM My Prace
SHYME More Or Less

JIM JONES Certified Gangsta

Smooth Jazz

Stan Dunn
KIM WATERS In Deep

@RADID NETWORKS

Phil Hall + 972-991-9200

Hot AC
Steve Nichols
MAROON 5 She Will B¢ Loved

Touch

Stan Boston
BRIAN McKNIGHT What We Qo Here

Tom Joyner Morning Show

Vern Catron
LUTHER VANDROSS /BEYONCE The Closer | Get To You:

Country Coast To Coast

Dave Nicholson
DIERKS BENTLEY How Am | Doin'

Real Country

Richard Lee

GARY ALLAN Nothin On But The Radio
A.COCHRAN U/C.TWITTY (IWanna Hear) A Cheatin' Song

Ken Moultrie » 800-426-9082

Active Rock

Steve Young/Kristopher Jones
JET Rollover 0.J.

METALLICA Some King Of Monster

FUTURE LEADERS OF THE WORLD Let Me Out
MONSTER MAGNET Unbroken (Hotel Baby)

Heritage Rock

Steve Young/Kristopher Jones
SHINEDOWN 45

TESLA Words Can't Explain

Hot AC

John Fowlkes
MAROON § She Wil Be Loved
NICKELBACK Feslin' Way Too Damn Good

CHR

Steve Young/John Fowlkes
NELLY 1/JAHEIM My Place

Rhythmic CHR

Steve Young/John Fowlkes
PETEY PABLO & RASHEEDA Vibrate
BLACK EYEQ PEAS Let's Get It Started

Soft AC

Mike Bettelli/Teresa Cook
JDSH GROBAN Remember When It Rained

Mainstream AC

Mike Bettelli/Teresa Cook
LOS LONELY BOYS Heaven

The Dave Wingert Show

Mike Bettelli/Teresa Cook
LOS LONELY BOYS Heaven

Marie And Friends
Mike Bettelli/Teresa Cook
LOS LONELY BOYS Heaven

The Alan Kabel Show {Mainstream AC)
Steve Young/Teresa Cook
EVANESCENCE My Immortal

The Alan Kabel Show {Hot AC)

Steve Young/John Fowlkes
NICKELBACK Feelin' Way Too Oamn Good

Mainstream Country

Hank Aaron
JIMMY WAY NE You Are
SHEDAISY Come Home Soon

Lia

Ken Mouitrie/Hank Aaron
GRETCHEN WILSDHN Here For The Party
TRACE ADKINS Rough & Ready

BROOKS & DUNN That's What it's All About

Ken Moultrie/Danny Wright

Hank Aaron
PHIL VASSAR In A Real Love
BRODKS & DUNN That's What it's All About

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio

Jon Holiday
MAROON § She Will Be Loved

U.S. Country

Penny Mitchell
TRAVIS TRITT Girl's Gone Wild
PHIL VASSAR In A Real Love

GREAT AMERICAN COUNTRY

Jim Murphy + 303-784-8700
MONTGOMERY GENTRY You Oo Your Thing
SHEDAISY Come Home Saon

NOTORIQUS CHERRY BOMBS ft's Hard To Kiss The Lips...

Charlie Cook » 661-294-93000

Soft AC

Andy Fuller
FANTASIA | Believe

Bright AC
Jim Hays
GAVIN DeGRAW | Don’t Want To Be

Mainstream Country

David Felker
JIMMY WAYNE You Are

Young & Verna

David Felker
SHEDAISY Come Home Soon

v

WAITT RAIND NETWORNS

Country Today

John Glenn

LONESTAR Mr. Mom

AMY DALLEY Men Oon't Change
DIERKS BENTLEY How Am | Ooin'?
JIMMY WAYNE You Are

AC Active

Dave Hunter
SEETHER I/AMY LEE Broken
BLINK-182 | Miss You

Alternative Now!

Chris Reeves * 402-952-7600
VELVET REVOLVER Fall To Pieces

G. LOVE Astronaut

CROSSFAOE Cokd

LAUNCH

music oN YA HOO!
Tony Lamptey * 866-552-9118
Hip-Hop
SHYNE More Or Less
NELLY My Place
R&B
10 Ride On
JILL SCOTT Golden
CARL THOMAS My First Love

wwWw americanradiohistorv com
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72 million households
Lori Parkerson

TELEVISION

July 23, 2004 R&R © 13

CMI

COUNTRY MUSIC TELEVISIO

75.1 million househoids
Brian Philips. Sr. VP/GM
Chris Pari, VP/Music & Talent

ADDS

GRETCHEN WILSON Here For The Party
MONTGOMERY GENTRY You Oo Your Thing

Plays

TOP 20 ™ W
BIG & RICH Save A Horse (Ride A Cowboy) 33 30
JOSH GRACIN | Want To Live 32 28
KENNY CHESNEY | Go Back 3 3
TERRI CLARK Girls Lie Too K1)
MARTINA McBRIOE How Far 28
REBA McENTIRE Somebody kI )
JULIE ROBERTS Break Down Here noz
TIM McGRAW Live Like You Were Dying 330 2
TOBY KEITH Whiskey Girl 30 2
JOE NICHOLS If Nobody Believed in You 0 25
TRACE ADKINS Rough & Ready 0 22
GRETCHEN WILSON Redneck Woman 29 26
RASCAL FLATTS My Worst fear % 23
BRAD PAISLEY Whiskey Lultaby 5 2B

J. BUFFETT I/C.BLACK Hey Good Lookin' 23 7
MONTGOMERY GENTRY If You Ever Stop... 21 28
KENNY CHESNEY Live Those Songs 17 13
JOHN M. MONTGOMERY Letters From Home 16 12
A. JACKSON I/J. BUFFETT It's Five O'Clock... 14 11

TELEVISION

TOP TEN SHOWS July 12-18
Total Audience Aduits 18-49
(105.5 million households)
1 Fox MLB All-Star Game 1 Fox MLB All-Star Game
2 cs! 2 CSsl
oV yeet] (tie) Extreme Makeover:
3 CSI: Miami Home Edition
4 Without A Trace 4 CSi: Miami
5 Cold Case 5 Simple Life 2
6 60 Minutes 6 Amazing Race 5
7 Fox MLB All-Star Pre-Game 7 Fox MLB All-Star Pre-Game
. 8 Without A Trace
8 60 Minutes ! 9 Law & Order: SVU
9 Law & Order 10 Last Comic Standing 2
10 Two And A Half Men (tie) Law & Order
Source: Nielsen Media Research
COMING NEXT WEEK
Friday, 7/23 * Jet, Late Late Show With Craig

Kilbom (CBS, check local listings for

202-380-4425
USHER Confessions Part 2 ’L;ag 20 On 20 {XM 20}
1l ons. 5
LINKIN PARK Breakung The Habst n | Michelie Boros
JUVENILE Slow Motion 30 |  NELLY My Place |
CHRISTINA MILIAN mat&nus Dip It Low z: HOUSTON | Like That
ASHLEE SIMPSON Pieces Of Me 2
FRANZ FERDINAND Take Me Out 27 | BPM (XM 81)
MODEST MOUSE Fioat On % | Blake Lawrence
NELLY Fiap Ya Wings % | STELLAR PROJECT Get Up Stand Up
LLOYO BANKS On Fire % -
xEvmsLmML;Ium g':'w o ‘2 GEORGE MICHAEL Flawless (Go To The City)
NINA SKY Move Ya 1
FAITHLESS Mass Destruction 14 snmu_ {XM 43)
ROOTS Don't Say Nuthin® 1 | Charlie Logan
KANYE WEST Jesus Walks 13 |  PAPA ROACH Getting Away With Murder
CHRONIC FUTURE Time And Time Again 3
D12 How Come? 12 | U-POP (XM 29)
DASHBOARD CONFESSIONAL Vindicated 12 ;
JESSICA SIMPSON Angels 12
WIS-TEEQ Scandaious 13 | KYLIE MINOGUE Chocolate
STREETS Dry Your Eyes.
Video for the week of Juy 12-18. ELBOW Grace Under Pressure
THE LOFT (XM50)
Mike Marrone
CALEXICO Wave
JENNIFER WARNES Pissed Off 2 AM
KEANE Bend And Break
David Cohn KEANE Everybody's Changing
General Manager KEANE This Is The Last Time
KEN STRINGFELLOW When U Find Someone
KEN STRINGFELLOW Any Love (Cassandra El Lune)
LUCINGA WILLIAMS Pyramid Of Tears
USHER Confessions Part 2 27 | MUTUAL ADMIRATION SOCIETY Think About Your Troubles
JUVENILE Siow Mation 26 | MUTUAL AOMIRATION SOCIETY Windmills
TERROR SQUAD UFAT JOE & REMY LeanBack 22 |  MUTUAL ADMIRATION SOCIETY Francesca
LLOYD BANKS On Fire 20 | MUTUAL ADMIRATION SOCIETY La Lune
NELLY Fiap Ya Wings 20 | MUTUAL ADMIRATION SOCIETY Comes A Time
;lﬂg::;;m“ Float On :g RAUL MIDON State Of Mind
LINKIN PARK Brealang The Habit 18 ::ﬂt :::3: ::!",mh . e Pl Aioht
SLUMIVICLAGE Sehist 18 UL MIDON If You Really Want
SEETHER UAMY LEE Broken | PRA o0 Really
TWISTA I/R_ KELLY So Sexy 18 | RAUL MIOON Gel Together
THAEE OAYS GRACE Just Like You 17 |  SONVOLTSometimes
KILLERS Someody Toid Me 17 | DAMNWELLS Sleepsinging
INCUBUS Tatk Shows On Mule 16 DAMNWELLS Newborn History
PETEY PABLO Freek-A-Leek 16 DAMNWELLS | Will Keep The Bad Things From You
BLINK-182 Down 16 |  OAMNWELLS Electric Harmony
ROOTS Don't Say Nuthin' 15 | WARREN HAYNES Beautully Broken
HOOBASTANK The Reason 15 WARREN HAYNES One
FRANZ FERDINAND Take Me Out 15 WARREN HAYNES in My Life
KEVIN LYTTLE Turn Me On 15 [ WARREN HAYNES Wasted Time
Video playkst for the week of July 12-18. REAL JAZZ (XM70)
Maxx Myrick

75 million households
Rick Krim
Exec. VP

ADDS

MAROON § She Wil Be Loved
TOBY LIGHTMAN Real Love
JEM They

MARODN 5 She Will Be Loved

ALICIA XEYS If | Ainl Got You
SWITCHFOOT Meant To Live

LOS LONELY BOYS Heaven

MODEST MOUSE Float On

BRITNEY SPEARS Everytime

USHER Confessions Parts 1& 2

BLACK EYED PEAS Let's Get Il Started
JAMIE CULLUM All At Sea

GAVIN 0eGRAW | Don't Want To Be
FINGER ELEVEN One Thing

KEANE Somewhere Only We Know
AVRIL LAVIGNE My Happy Ending
NICKELBACK Feelin’ Way Too Damn Good
TRAIN Ordinary

311 Love

COUNTING CROWS Accidentally In Love
MELISSA ETHERIOGE This Moment

Video playfist for the week of July 19-26.

STEVE NELSON Fuller Netson

BOBBY WATSON & HORIZON Horizon Reassembled
JAMES CARTER Foot Pattin'

JACKIE ALLEN The Performer

DR. JOHN Dear Old Southland

VON FREEMAN The Great Divide

WATERCOLORS (XM71)

Trinity

NORMAN BROWN Up 'N' A1 'Em

SOUL BALLET Cream

TIM BOWMAN Summer Groove

WAYMAN TISDALE Ain't No Sloppin' Us Now

COUNTRY (XM12)

Jessie Scott

TOOD SNIDER Conserative Christian. Righl Wing
KIERAN KANE & XEVIN WELCH Jersey Devil
MARAH Pigeon Heart

TRES CHICAS Take The Devil Out Of Me
CARBURATORS Wormen Or Guns

TONY FURTADD Good Stutt

XM CAFE (XM45)

Bill Evans

JULIA FORDHAM That's Life

FINN BROTHERS Everyone Is Here
JING CHI ng Chi 30

CARBON LEAF Indian Summer

XMLM (XM42)

Ward Cleaver
UNEARTH The Oncoming Storm

Live365 is the largest Internet radio network, with thousands of stations in a wide
variety of formats. Programmed by true music tastemakers from around the globe,
Live365 offers an enthusiastic audience for established and up-and-coming artists

alike. In a world o! consolidated playlists, Live365 charts the tastes and preferences

of today's most vibrant music community. Tracks with the most plays during the
seven days ended July 19, 2004 are listed below.

Top Pop

HOOBASTANK The Reason
LOS LONELY BOYS Heaven
MAROON 5 This Love

LIVE .COM

CHRISTINA MILIAN {/SHAWNNA Dip It Low

J0JO Leave (Get Out)

Top Christian

CASTING CROWNS Who Am 1?
SMOKIE NORFUL | Need You Now
PILLAR Bring Me Down
SWITCHFOOT Dare You To Move
KUTLESS Sea Of Faces

Travis Storch » 866-365-HITS

Top Folk

CATIE CURTIS it's The Way You Are
DAR WILLIAMS Mercy Of The Fallen
NORAH JONES Sunrise

JASON MRAZ You And | Both
RACHEL PROCTOR Me And Emily

SHANIA TWAIN When You Kiss Me 4 1
Airplay as monitored by Mediabase 24/7
between July 12-18.

Jim Murphy. VP/Programming
26.5 million households

ADDS

MONTGOMERY GENTRY You Do Your Thing
SHEDAISY Come Home Soon
NOTORIOUS CHERRY BOMBS It's Hard To Kiss...

T0P 20

TIM McGRAW Live Like You Were Dying
SARA EVANS Suds In The Bucket

BILLY CURRINGTON | Got A Feelin’
JDSH TURNER What It Ain't

BRAD COTTER | Meant To

BIG & RICH Save A Horse (Ride A Cowboy)
BRAD PAISLEY Whiskey Lullaby

KENNY CHESNEY 1 Go Back

J. BUFFETT #/C.BLACK Hey Good Lookin’
JULIE ROBERTS Break Down Here

TERRI CLARK Girls Lie Too

JOSH GRACIN | Want To Live

TRACE ADKINS Rough & Ready

JOE NICHOLS If Nobody Believed In You
DIERKS BENTLEY How Am | Doing?
MARTINA McBRIDE How Far

JEFF BATES | Wanna Make You Cry
RACHEL PROCTDR Me And Emily
LORETTA LYNN Miss Bsing Mrs.

BLUE COUNTY That's Cool
Information current as of July 23,
PLILISTAR
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 PRINCE $1,150.6
2 EAGLES $10705
3 SIMON & GARFUNKEL $10193
4 SHANIA TWAIN $920.7
§ METALLICA $833.2
6 ERIC CLAPTON §7828
7 FLEETWOOO MAC $672.6
8 NO DOUBT/BLINK-182 $660.7
9 XENNY CHESNEY $6396
10 AEROSMITH $622.5
11 ALAN JACKSON/MARTINA McBRIDE $581.3
12 DAVIO BOWIE $299.2
13 YES 82737
14 BLINK-182 $243.1
15 JOSH GROBAN $2423

Among this week’s new lours:
CHARLIE HUNTER TRID

JOAN BAEZ
KILLSWITCH ENGAGE
ORGY

The CONCERT PULSE is courtesy of
Polistar. a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.

www americanradiohistorv com

* Brooke Hogan, Live With Regis
& Kelly (check locall listings for time
and channel).

« Five For Fighting, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

*D12, Late Night With Conan
O'Brien (NBC, check local listings for
time).

¢ Apollo Sunshine and Lil Flip,
Last Call With Carson Daly (NBC,
check local listings for ime).

¢ Justin Timberlake and Fanta-
sia, The Ellen DeGeneres Show
(check local listings for time and
channel).

¢ Yellowcard, The Sharon Os-
boume Show (check local listings for
time and channel).

Saturday, 7/24
* Peter Wolf and Lisa Marie
Presley perform on PBS's Sound-
stage (check local listings for time).
*J-Kwon, Saturday Night Live
(NBC, 11:30pm).

time).

* Toby Lightman, Carson Daly.

* Nelly Furtado, Sharon Os-
boume.

Tuesday, 7/27

* Ricky Fanteé, Jay Leno.

¢ Taking Back Sunday, Jimmy
Kimmel.

= John Mayer, Conan O 'Brien.

* 0ld 97's, Craig Kiiborn.

o Lit, Carson Daly.

¢ Melissa Etheridge, Ellen De-

Wednesday, 7/28

* Robbie Williams, Jay Leno.

« 213 featuring Snoop Dogg, Late
Show With David Letterman (CBS,
check local listings for time).

¢ New Edition, Jimmy Kimmel.

e Carly Simon, Conan O'Brien.

* Morris Day, Ellen DeGeneres.

Thursday, 7/29
* Alanis Morissette, Jay Leno.

Monday, 7/26 « Ambulance LTD, David Lefter-
; man.
* Morris Day, Jay Leno. o .
« Big & Rich, Jimmy KimmelLive - JanetJackson, Conan O'Brien.

(ABC, check local listings for time).

* Uncle Kracker, Carson Daly.

* Shinedown, Conan O'Brien. — Julie Gidlow
FiLms
BOX OFFICE TOTALS
July 16-18

Title Distributor $ Weekend $ To Date
1 |, Robot (Fox)* $52.17 $52.17
2 Spider-Man 2 (Sony) $24.77  $302.28
3 Anchorman (DreamWorks) $13.84 $56.95
4 A Cinderelia Story (WB)* $13.62 $13.62
5 Fahrenheit 9/11 (Lions Gate) $7.17 $93.98
6 King Arthur (Buena Vista) $7.16 $38.11
7 The Notebook (New Line) $5.65 $53.88
8 Dodgeball: A True Underdog Story (Fox) $3.81 $105.16
9 White Chicks (Sony) $3.43 $63.47
10 Shrek 2 (DreamWorks) $3.23  $425.01

“First week in release. All figures in millions.
Source: ACNielsen EDf

COMING ATTRACTIONS: Open-
ing in New York and Los Angeles this
week is A Home at the End of the
World, starring Colin Farrell. The
film's Milan soundtrack contains
music by Duncan Sheik (“Some-
thing Somewhere,"” “There's a
Home" and “Brothers”), as well as

body to Love”), The Band (“Look
Out Cleveland”) and more.

The Band are also featured in a
movie debuting in limited refease this
week, Festival Express. The docu-
mentary chronicles the five days in
summer 1970 that The Band, Janis
Joplin, The Grateful Dead, Buddy

tunes by Dusty Springfield Guy and other musicians traveled by
(“Wishin' and Hopin™), Yaz (“Only  chartered train throughout Canada to
You™), Patti Smith (“Because the  perform in various cities.

Night’}, Jefferson Airplane (“Some- — Julie Gidlow
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NEWS/TALK/ISPORTS

R&R July 23, 2004

apeterson@radioandrecords.com

The Sports Network Factor

Networks have aided expansion of Sports radio

ince the debut of Sports radio in 1987 on WFAN/
New York, the format has grown from about 150 sta-

tions in 1995 to more than

400 outlets nationwide to-

day, including stations in 48 of the top 50 markets.

In much the same way that net-
works and syndication have helped
fuel the massive growth of Talk
radio over the past 15 years, Sports
radio’s growth has been greatly im-
pacted by the rise of 24/7
Sports networks. This |
week | asked Fox Sports |
Radio’s Andrew Ash-
wood, Sporting News Ra- |
dio’s Chuck Duncan and
ESPN Radio’s Bruce
Gilbert to share their
thoughts on, among oth-
er things, the role net-
works have plaved in
Sports radio’s phenome-
nal growth.

R&R: Define the mission of your net-
work.

CD: To provide high-quality
sports entertainment and smart, pro-
vocative talk that elicits a response
from our listeners.

AA: To reflect, through our unique
personalities, how great it is to be a
sports fan day in and day out.

BG: Sports news and information
first. That is the backbone of all the
ESPN entities. If a major event hap-
pens, listeners know they can count
on ESPN to bring it to them first. Be-

-

Andrew Ashwood

yond that, we want to provide a
product that provides value to our
affiliates and that fulfills the reputa-
tion and expectation that goes with
being ESPN.

R&R: What distinguish-
es your network from the
| competition?

CD: We're the most in-
teractive network with lis-
teners, and we have the
largest distribution of pure
Sports Talk. Also, we have
| longevity, having been
around since 1993, and
our original entity was the
first and, at the time, only
live, 24/7 Sports Talk network.

AA: Whereas our two primary
competitors are designed to support
and extend the brand of a TV prod-
uct and a magazine, respectively, Fox
Sports Radio is a more pure radio
product. Our hosts are unique, and
they provide major-market-caliber
talent to stations that play just as well
in Wichita and Abilene, KSas they do
in Los Angeles or San Francisco.

BG: Like local radio, what sepa-
rates us, firstand foremost, are ESPN's
personalities. When you car have
Dan Patrick doing a daily show on
your station, or Mike & Mike or our

w—

other personalities who listeners fre-
quently see and know through the
ESPN TV brand, that makes a differ-
ence. And to have your station asso-
ciated with the worldwide leader in
sports has some real equity with your
audience that helps separate your
station from the pack.

R&R: How has the growth of Sports
networks impacted the incredible growth
of Sports radio in the past several years?

CD: It's enabled local radio sta-
tions to really focus on hitting that
350-yard drive in selected dayparts
while also having talent like James
Brown, Tim Erando, Dan Patrick or
Jim Rome at their disposal to aug-
ment their local shows. The networks
have allowed stations to get stronger
locally by utiizing the services and
talents of networks as a low-cost al-
ternative to what is an exceedingly
expensive format to produce 24/7.

AA: Sports radio is a =
tremendous revenue op- |

Limbaugh revived the
value of so many AM Talk §
stations, guys like Jim
Rome and the growth of
Sports networks have
provided and regenerated
value for those second
and third AMs that com-
panies have in a market.
BG: The growth of Sports radio
locally initially helped to fuel the
growth of the Sports networks. The

Chuck Duncan

national debut?

children to it.

|

Dr. Laura Celebrates 10
Years Of Syndication

It was 10 years ago this month that Dr. Laura Schlessing-
er's groundoreaking radio talk show debuted to a national
audience. Schiessinger was already a huge hit on her flag-
ship station, KFl/Los Angeles, and The Dr. Laura Show
exploded on to the national scene in .
1994 and has since become one of the
format's greatest success stories. As
Premiere Radio Networks’ midday ma-
ven got set to blow out the candles on
her anniversary cake, | asked her to
share her thoughts on an incredibly ™%
successful decade that has made her | .,
name a household word nationwide.
R&R: How has the show changed since your -

LS: It hasn't changed so much as it has
matured as | have matured and grown in con-
fidence and experience. From time to time my emphasis may have shifted
for a while on some major issue, like when | challenged the American
Library Association’s fight to retain its
pornography available on public computers, even at the risk of exoosing

Schiessinger

Dr. Laura ‘
“intellectual right” to make '

Continued on Page 16 |

networks came about because of the
demand from a lot of local operators
who wanted to do the format but
couldn't afford to do it on their own
24/7. The networks have allowed a
number of operators who are en-
thused about the format to get into
the Sports radio business who other-
wise would not have done
0. Add to that the enthu-
| siasm that management
1 and sales have for the rev-
enue potential of Sports
.| radio, and you have a
g combination of factors that
{ has caused the format to
grow solidly over the past
several years.

R&R: Can markets sup-
port multiple Sports stations,
as we have seen happening in the past
couple of years?

CD: Competition keeps everyone
ort their toes and makes everyone bet-

ter. It has also expanded awareness of
the format and the cume of the Sports
Talk audience. But we're a personali-
ty-driven network, so no matter how
many competitors there are, there’s
still only going to be one place to hear
James Brown, for example. That is
whatis the distinguishing factorin the
competitive arena.

AA: Some markets can support
multiple Sports stations, but it will
still always come down to the per-
sonalities. There are only a few per-
formers who really get what playing
on this stage is all about. You must
be an entertainer first. Only then will
listeners give a damn about what it
is you have to say. My feeling is, the
more people who are shopping in the
mall, the better it is for all the stores.
The big three national Sports networks
are all very unique and different by

Continued on Page 16
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design, and that's great for listeners
and for local operators.

BG: I'm not sure it's a good thing.
In some markets where you've seen
a boom in Sports stations over the
past couple of years and where there
are now maybe three or four stations
airing the format, at some point I ex-
pect there will be some attrition.
When you get down to the real es-
sence of this format, it's still, with rare
exceptions, more of a niche player in
most markets. So the pie
is only so big to begin
with, and if you continue
to slice it into tinier and
tinier slivers, somebody is
going to be odd man out
eventually.

R&R: What do stations,
in your experience, ot do
enough of to take advantage
of their relationship with a
network such as yours?

CD: As much as we'd like to know
what's going on with every station in
every market, it’s still the responsi-
bility of the focal PD to know what
their strategic goal is and how the
network can help them to reach that
goal. I cannot emphasize enough
how important it is for PDs to com-
municate to us their focus so that we
may work with them to augment
their programming and provide the
services they truly need at their sta-
tion to achieve their goals. The most
frustrating thing for us is when sta-
tions don't take advantage of all that
we provide.

AA: A weapon is only as good as
the person using it, and in any net-
work clock there are up to a dozen
opportunities every hour to brand
your local station with the national
brand, and, frankly, I hear too many
stations that don’t take advantage of
that. If you don't care enough to use
the resources and opportunities that
the network provides, you are only
cheating yourself. I always say, take
the resources that you have and pour

Bruce Gilbert

NEWS/TALK/SPORTS

them into developing one great local
show vs. two mediocre shows, then
take advantage of the great program-
ming that’s available from your net-
work.

BG: The biggest mistake stations
make is what | call an “us and them”
attitude, with “us” being the station
and “them” being the network. The
best stations are the ones that see it
as a "we” proposition, that we are all
one, working toward the same goals
for the station. You have to treat the
network shows as part of your sta-
tion’s lineup just like your local
1 shows. That's what really
makes the network rela-
tionship work.

R&R: To date, Sporrs ra-
dio is mostly an AM format.
Can it work well on FAM?

CD: Yes, and there are
several places where it's
done well on FM. But |
think that Sports is a for-
mat where listeners don't
really care if it's on AM or
FM as long as the information and
entertainment they’re getting are
what they want.

AA: We have a few affiliates who
are doing well with Sports on FM. If
you aren’t making money with an
FM station, I'd urge you to put on a
product that has proven that it cre-
ates revenue and loyal listeners. The
crack of a bat or a conversation with
a caller can be just as successful on
FM as it has provento be on AM. Isn't
it better to be the first FM Sports sta-
tion in your market than to be the
third AC station?

BG: Ultimately, it is economics
that will drive that. When you get
into markets that are over-radioed,
how many times can you survive
being the third Country station or the
fourth Classic Rocker? The FMs
where Sports will evolve will come
down to those where it is simply a
good business decision to put Sports
on the frequency.

Ré&R: What do you see as sonte of the
biggest challenges for Sports radic in the

future?

SR T .

CD: One of the biggest challenges
is fan avidity. There are so many
choices out there that people don’t
have as much t:me to spend with ra-
dio as they used to. Teens today
aren’t playing sandlot baseball like
they did 20 or 30 years ago; they're
playing video games or skateboard-
ing or watching sports that don’t
translate well to radio. But you can
still talk about those sports, so I think
we'll see Spotts radio, much like
music radio, evolve into more nar-
rowly segmented stations.

AA: It will be a challenge to court
that younger-demo customer who
has not grown up with AM radio, the
band where most Sports stations are
today. Sports radio will need to get
in better touch with the extreme
sports that appeal to the younger
demos today and learn how to incor-
porate them into its product in the fu-
ture. But the big challenge is to find
compelling storytellers to put on our
stations. Theyre certainly out there,
but we must work harder to find
them and develop them.

BG: Ratings is a challenge. The for-
mat has respect in the ad communi-
ty because the format gets results, but
we're just learning how to drive rat-
ings better and that Sports is a format
that will live and die by TSL. Pro-
grammers are going to need to con-
tinue to get smarter about how to
drive that. The other challenge is rec-
ognizing that not every single sports
fanis a white male. The format is go-
ing to need to develop more diversi-
ty and hosts who come from differ-
ent backgrounds and cultures than
most of what you hear on Sports ra-
dio today.

TALK BACK TO R&R!

Do you nave questions,
comments o- feedback regarding
this column or other issues?

Call me at 858-486-7559
or e-mail: apeterson@
radioandrecords.com

Continued from Page 14

Or the time | took on the American Psychological Association’s publi-
cation of pseudo-research supporting adult sex with minor “consenting”
children. That study was condemned unanimously by Congress, largely
due to a campaign on my program, and the controversy resulted in the
resignation of the president of the APA.

But I've always offered listeners a good mix of humor, insight,
inspiration, information and support for their moral and ethical sensi-
bilities.

Additionally, I've come to be known as a watchdog for families and
children, and I've appreciated the opportunity to mobilize people to make
a difference in their own communities and in their homes.

One of the things I'm most proud of is the “I am my kid's mom”
message that has, over the last 10 years, influenced innumerable families
to keep their commitment to their family first in their priorities. The impact
that has had on American culture with respect to marriage and child
rearing is remarkable and very rewarding.

Overall, going national afforded me more opportunities to influence,
help, touch and entertain people every day. Not just on the radio, but also
through my books — seven consecutive New York Times bestsellers —
public speaking, TV and through my foundation for abused and neglected
children.

R&R: What have you leamed from talking to millions of listeners coast
to coast for the past decade?

LS: | have learned that the demise of shared community values, family
cohesiveness and religious commitment has resulted in people becoming
more morally adrift, confused and frustrated by the fact that the “Do
whatever you want” mentality does not bring them the security, peace and
love they'd hoped for.

I have leamed that the unfortunate resuit of the women'’s movement is
a degradation of the respect men used to have for women, marriage and
child rearing as the emphasis on “me” and an attitude of “l can have or do
what | want without obligation or any responsibility” became the norm.

I have also leamed that the proliferation of media sources and outlets
has led to a diminished quality of communication that has dulled and
dumbed down American culture and exposed and seduced children and
young peopie into behaviors and choices that ultimately hurt their lives.

R&R: After 10years, whatkeeps you motivated and enthusiastic each
day when you sit down behind that microphone?

LS: | consider it a blessing and a privilege to be able to broadcast
each day and to touch so many lives so deeply and personally. Each call
is a thrill, because | have the opportunity to help someone do the right
thing white other listeners are moved and motivated by what they hear
in the call.

The feedback | get is amazing and motivating. When | do a book
signing and family after family comes up to me and proudly points at their
children and proclaims that they are their kids’ mom and dad, | am moved
to tears and reassured that my life’s work is meaningful. it is so satisfying
that | can't adequately express how much | am moved by those personal
interactions and by all the written feedback | receive.

| have gratitude for those pioneering program directors who took a
chance on awoman Talk radio hosta decade ago. F'malso appreciative that
my success has provided financial security for my family and has given us
the resources to be able to help others. Ultimately, | am blessed to be able
to fulfill what | see as my mission and to do something of lasting value.

No matter how you cut it
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that Genex does not accept its
regulatory obligations and is not
committed to meeting them.”
Genex is appealing the CRTC's
decision. Should Genex lose its
appeal, broadcasting by CHOI
must cease by Aug. 31.

CHOI morning host Fillion told
R&R that the license revocation
doesn’t consider the station’s lis-
teners. “The CRTC did not take
into account the 10,000 or so letters
of support they received,” Fillion
said, adding that the agency also
rejected the station’s efforts to
compromise. “We have suggested
many options that we were ready
to undertake, such as a broadcast
delay, but none of these options
were considered. We agree that

freedom of speech has its limits,
but the CRTC should not be the
judge of what should or should
not be said on the air.”

He noted that CHOI was rated
No. 1 in the market by Canadian
ratings agency BBM in the spring
book, boasting 380,500 listeners
and the No. 1 morning and after-
noon shows in the market.

CHOI'MD Marc Landriault told
R&R that his station back in 2002
hired attorneys to advise it on con-
tent issues and hired a journalist to
oversee Fillion’s controversial
morning program, but Landriault
believes nothing would have sat-
isfied the regulators. “I think the
decision was made when they had
the hearing [on Feb. 18],” he said.
“Their minds were made up.” He
added that there was no commu-
nication between his station and

the CRTC between the February
hearing and Tuesday'’s license re-
vocation.

The Canadian Association of
Broadcasters, of which CHOI is a
member, isn’t taking a stand on the
station’s battle, a fact that has
Genex President Patrice Demers
upset. In a letter sent to the CRTC,
Demers condemned the CAB's
“apathy” over the situation and
challenged the CAB to publicly
denounce the CRTC’s decision,
Canadian Press reported.

Demers also noted that the
commission’s decision will make
all Canadian broadcasters con-
cerned about freedom of expres-
sion. “We are hoping that the im-
portance and the extent of this
issue explain your shyness to take
a position for your members,”
Demers said in the letter.

Lawrence
Continued from Page 1

R&R’s Industry Achievement
Award for Smooth Jazz MD of the
Year.

“This has been one of the most
exhaustive and fun program-di-
rector searches that I've conducted
in my career,” Emmis/New York
VP/GM Barry Mayo told R&R. “1
was looking for a special person
who had a track record in the
Smooth Jazz world, but who was
also a certified music junkie who
thought outside the lines of tradi-
tional radio. I found Blake Law-
rence.”

Lawrence told R&R, “My four

years at XM Satellite Radio were
absolutely liberating. My thanks to
XM management and my col-
leagues for teaching me to literally
rethink everything about our busi-
ness. Now is the time to revitalize
our medium so that listeners have
real passion for radio again. I'm
honored to be chosen to apply my
experience to a heritage station
like CD101.9.

“With the support of a visionary
company like Emmis Communica-
tions, the energy and program-
ming smarts of Barry Mayo and
the support of a solid WQCD staff,
I believe we can accomplish some-
thing amazing in New York.”

Blue

Continued from Page 1
WKTU at 103.5 FM in 1996 and
also worked for the original
WKTU (92 KTU).

“Frankie’s track record in New
York radio has been nothing but
stellar,” WNEW VP/GM Maire
Mason said. “He is an award-win-
ning program and music director
whose experiences will help build
on the foundation of Mix 102.7.”

Blue told R&R, “This is a tre-
mendous opportunity for me,
working with Mix 102.7 and Infin-
ity Broadcasting. I'm eager to get
started and look forward to the ex-
citing challenges ahead.”

Ratings
Continued from Page 1

“Radio counts on this stuff, and
we said that we want to do the
right thing in letting radio promote
itself to its listeners. We're trusting
the integrity of the radio industry,”
Arbitron VP/Communications
Thom Mocarsky told R&R.

Anxiety over the release of
spring 2004 12+ data increased on
July 14, when Arbitron said that no
fewer than 106 markets — both
continuously and noncontinuously
measured — would be designated
client-exclusive for the spring book.
Added to the list were 37 continu-
ously measured infinity markets,
including the entire Arbitron top 10.
Now, even markets such as Buf-
falo; Cleveland; and Shreveport,
LA will have their 12+ ratings re-
leased to the press. With Arbitron's
decision, just 31 noncontinuously
measured markets, including Ft.
Wayne, IN and Gainesville, remain
client-exclusive.

Had Arbitron stayed with its
original plan, publications including
R&R would have been prohibited
from offering 12+ quarterly data for
Atlanta; Austin; Baltimore; Boston;
Charlotte; Chicago; Cincinnati;
Colorado Springs; Columbus, OH;
Dalias; Detroit; Denver; Fresno;
Hartford; Indianapolis; Las Vegas;
Los Angeles; Milwaukee; Minne-
apolis; New Orleans; New York;
Orlando; Palm Springs, CA; Phoe-
nix; Philadelphia; Pittsburgh; Riv-
erside; San Antonio; San Diego;

San Francisco; San Jose; Seattle; St.
Louis; Tampa; Victor Valley, CA;
Washington, DC; and West Paim
Beach. Twenty-eight other client-ex-
clusive markets were holdovers from
the winter 2004 survey.

While the glamour numbers from
spring 2004's Arbitron results can now
be shared with the general public, In-
finity employees are adjusting to life
without Arbitron data. R&R has
leamed that several Infinity stations’
sales and marketing staffers have al-
ready received training on how to work
without Arbitron information, and in
some instances all Arbitron software
has been removed from computers
and placed in locked closets.

Many agencies have expressed
support for Infinity’s decision not to
agree to a new deal with Arbitron.
Michael Weiss, President of Interep-
run Infinity Radio Sales, told R&R,
“I've spoken to most of the major
agencies, and they have all been
really, really supportive. It's been
great. There's been no fallout at all —
none. Everyone’s been saying, ‘We'll
work with you, we'll figure it out.”

Weiss also said that he doesn’t feel
he is at a disadvantage in not having
Arbitron information to work with. “| ac-
tually feel that the business has prob-
ably gotten way too numbers-oriented,
and it's time to get back to conceptual
selling,” he said.

Weiss does have one request of Ar-
bitron though. Now that Infinity has
opted to forgo a new deal with
Arbitron, he believes the ratings com-
pany should refund, on a prorated ba-
sis, 35%-40% of the fee Interep has

paid to Arbitron, since that's the
percentage of billing that Infinity
Radio Sales generates for Via-
com's radio arm. Weiss wouldn't
disclose how much money he's
seeking, and he could not confirm
if the rep firm's contract with Ar-
bitron specifies that it's entitled
to a rebate under such circum-
stances.

“it's something we're going to
have to take a look at,” he said.
However, Weiss added that the two
sides will meet early next week,
saying that if an adjustment isn't
made, “We'll fight it” Arbitron offi-
cials did not respond to R&R's re-
quest for comment.

Meanwhile, Arbitron reminded
agencies that their license agree-
ment with the ratings company “is
a contractual obligation that prohib-
its the unauthorized disclosure of
all Arbitron estimates and data
they receive.” It continued, “This
means that agencies cannot share
any estimates with an employee of
a radio station that does not sub-
scribe to the report.”

This includes all data that can
be accessed through printed re-
ports or software, including the
Radio Market Report, Radio
County Coverage, Tapscan, Media
Professional, Media Professional
Plus, Marketing Resources Plus
and any Arbitron data obtained via
third-party processors. it also in-
cludes information from previous
surveys.

— Adam Jacobson, with additional
reporting by Jeff Green.
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CC Beats Trade Deadline With Vegas/Sa?\ Diego Deal

On the morning of July 20, amid a flurry of tersely
worded memos, Clear Channel suddenly biew out 20-year
company vet San Diego VP/Market Manager Mike
Glickenhaus. Beaming in to replace him is CC/Las Vegas VP/
Market Manager Kelly Kibler, who gratefully transfers out
of the |10-degree inferno that is Vegas to experience tem-
peratures that won't liquefy your cat. Kibler’s departure
means a swell promotion for CC/Vegas Director/Sales
Brandy Newman, the newly minted Market Manager. But
wait — there's more! Seconds before we had a chance to
tastefully end this bit, KSNE (Sunny 106.5)/Las Vegas PD Tom
Chase went and got himself endowed with day-glo cluster
OM stripes.

All Dave, All Day, All Night

By the time you read this, Infinity should have already in-
troduced Atlanta to (insert dramatic
pause) — “Dave.” In a world already
crammed with “Jacks” and Bobs,” In-
finity flipped heritage Classic Rocker
WZGC (Z93)/Atlanta to eclectic
Rocker "Dave-FM"” under the care and
feeding of PD Michelle Engel, who
transfers from sister KVMX/Portland,
OR. Overseeing the birth (and subse-
quent diapering) of Dave-FM are Infin-
ity President/Programming Steve Rivers, Sr. VP/Programming
Greg Strassell and WXRT/Chicago PD (and infinity VP/Rock
Programming) Norm Winer.

i, g

Hahaha ... no, not that
Dave.

Label Love

As expected, the European Union gave an unconditional
green light to the Sony/BMG merger that, when completed,
will leave only four major labels in control of approximately
80% of the global music market. U.S. approval is expected
to come at any moment. As we previously reported, the
merger is expected to cost Sony and BMG approximately
2,000 jobs.

Now How OId Do You Feel?

The birthday cake almost collapsed under its own weight,
but Clear Channel CHR/Pop WKCI (KC101)/New Haven,

CT successfully celebrated its 25th birthday last week.
KCIC1's all-star alumni lincup exceeds the recommended
daily allowance of heaviness. Check out this list of just some
of the people who’ve passed
through KCi0!'s hallowed halis:
CC/New York Sr. VP/Program-
ming & WHTZ (Z100) PD Tom
Poleman; former Zi00 OM & cur-
rznt Sirius guy Kid Kelly; Clear
Channel VP/Urban Programming
Doc Wynter; nationally syndicated
talker Glenn Beck; KiiS/Los Ange-
les afternoon driver Valentine; WPRO-FM/Providence PD
Tony Bristol; Columbia Rezords VP/Promotion, Adult For-
mats Pete Cosenza; KZHT/Salt Lake City PD Jeff McCartney;
and WQSX (Star 93.7)/Boston midday personality Mike
McGowan. Damn!

Rare taby picture of KC101.

Valorie's Tale: A Knight’s Saga

WGIR/Manchester, NH PD Valorie Knight is headed
home to the Midwest as the newly named OM of Saga’s five-
station cluster in Springfield, IL and PD of Classic Rocker
WYMG. Knight previously programmed Entercom Alterna-
tive KRBZ (The Buzz)/Kansas City for two years. Before that
she spent eight years across the hall as MD/afternoon talent
at Active Rocker KQRC. “The rest of my history is sketchy
at best,” jokes Knight, who will remain at WGIR until Aug.
12 and will assist in the search for her replacement. Inter-
ested candidates should shoot a package to Knight or VP/
Market Manager Joe Graham at 195 McGregor St., Manches-
ter, NH 03103. Until someone fills Knight's size-7 pumps, MD
Jason “J.R." Russell will be acting PD.

Another Cheesy Bit

As we speak, WXXM (Mix 92.1)/Madison PD jon Reilly
is in the process of moving all of his crap down the hall to
take over as PD of heritage CHR/Pop clusterbuddy WZEE
(Z1C4), replacing Tommy BoDean, now OM of sister WKFS
& WVMX/Cincinnati. CC/Madison FM Operations Manager
Mike Ferris and Reilly will share Mix PD duties until a re-
placement is named.

On the heels of this news comes word that Mix MD/mid-

~

R meLine

/IR —

* Jeremy Coleman named VP/News, Talk
& Entertainment for Sirius Satellite.

* Greg Bergen named OM/PD at KRBZ/
Kansas City.

* Bruce Demps appointed Sr. VP, Deita
Region for Clear Channel.

Jeremy

«gf Coleman

o Jeff Hillery named PD of WWDB-AM& FM/Philadelphia.

* Broadcast Programming promotes L.J. Smith to Dir./
Programming and Ken Moultrie to Dir./BP Consulting
Group.

* Jim Stein elevated to VP/Top 40 Promotion, West Coast

for Red Ant Entertainment.

Yli ve455 Ao
+ Sylvia Rhone named Chainman of Ele-
ktra/EastWest. f
* Weezie Kramer promoted to VP/GM for ||
WMAQ/Chicago. [l
¢ Glenn Kalina returns to WIOQ/Philadel-
phia as PD.

i r’owm .
YA Yeass Ao

¢ Dr. Dave Ferguson aocpointed PD of
WPGC-FM/Washington.

* Roy Lott upped to Executive VP/Opera-
tions, and Jim Crawley upped to Sr.VP/
Sales & Distribution at Arista.

* Nesuhi Ertegun dies at 71 following can-
cer surgery

Dr. Dave

2 W) viars 460 IS

» Charlie Cook joins McVay Media as VP/Country.
» Ted Utz named OM of KTXQ/Dallas.
» Denton Marr named PD of KLOL/Houston.

) e
W47 VEARS AGD

« Herb McCord becomes GM of Greater Media.

* Steve Dahl's disco record destruction inspires 7,000
people to rush the field at Chicago’s Comiskey Park,
causing the White Sox to forfeit the second game of a
doubleheader.

* Howard Bloom promoted to VP/GM of KMET/Los An-
geles.

-
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day hostess Laura Ford is leaving to take a job with the state |

of Wisconsin, while Z104 MD/midday lord Big Steve is
headed home to Chicago. Reach him at 773-960-9630 or
z104bigsteve@aol.com.

Great Moments In Syndication

* Jones Radio Networks will be saying goodnight to the
overnight program Dave 'Til Dawn, hosted by Dave Wingert,
after a three-year run. JRN will continue to distribute the show
to its 95-plus affiliates through the first week of October.

- * Apparently, they are gonna take
f it: United Stations Radio Networks
has renewed its multiyear arrange-
ment with rocker Dee Snider and
Bernadette Productions to distribute
the '80s rock/metal specialty show
% The House of Hair, hosted by Snider.
We're betting that everyone involved
in the project, including USRN Exec.
VP/Programming Andy Denemark, were roped into sticking
out their tongues and making the requisite devil-horn hand
gestures during the subsequent photo op (not shown).

* On Oct. |, Crystal Mountain Productions will launch
Moonlight Groove Highway, an overnight show broadcast from
the Rock and Roll Hall of Fame & Museum in Cleveland fea-
turing music, interviews, live performances and commentary.
AOR queen Raechel Donahue joins as VP/Operations &
Programming.

Not Christina Aguilera.

The Programming Dept.

* Infinity’s Rob Barnett has been upped to the newly cre-
ated position of Sr. VP/Original Programming, where he will
work with Infinity format VPs to brainstorm new series, docu-
mentaries, specials and short-form features. At the same time,
Chris Oliviero is upped to Director/Original Programming.

* To more accurately reflect just how truly busy he has
become, WPST/Trenton, NJ PD Dave McKay adds the
swanky title of Associate Director/Programming for Nassau
Broadcasting.

* KRUF/Shreveport, LA PD/morning co-host Chris
Calloway and partner Dee Dee return to Huntsville, AL to
do mornings at STG Media AC WAHR (Star 99.1). Calloway
also nabs the prestigious Star 99.1 Asst. PD stripes, working
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with PD Lee Reynolds. Current morning dude Mark Hunter
will segue to afternoons.

Back in Shreveport, Clear Channel Dir./Programming Gary
McCoy is narrowing his search for a replacement morning
show and will handle KRUF PD duties with the help of MD
Evan Harley.

* Eric Hall, most recently PD of Apex Alternative WANZ/
Tuscaloosa, AL, resigns to head back to North Carolina for
personal reasons. “I'm not changing radio jobs,” he tells ST.
He'll be in the house through most of August, so catch up to
him at 205-345-7200, ext. 18.

* WKXJ/Chattanooga, TN PD/afternoon jock Carter ex-
its. Asst. PD/morning jock Riggs is now interim PD, while
OM Kris Van Dyke spearheads the search for a new PD.

Quick Hits

* In an actual press conference last week, the temporarily
unemployed Bubba The Love
Sponge announced his candidacy
for sheriff of Florida’s Pinellas :
County, barely squeezing his ample
girth under the cutoff time by regis-
tering only 45 minutes before the
deadline.

* Former KNRK/Portland, OR af-
ternoon co-host Raizin, a.k.a. Mike
Mason, is the new host of The Morning Playhouse at

Shen:;f The Love Sponge?

Entercom sister WEZB (B97)/New Orleans. Raizin will be |

joined by WEZB midday personality Tierza “T-Pot”
Simmon, who swaps shifts with former morning co-host
Cheryl Robichaux. Down the hall, Ben Stewart transfers
down from Entercom/Greensboro as the new Imaging Di-
rector for B97 and market sister WKZN (The Zone). He'll
also do middays on The Zone.

¢ Less than two weeks
AR
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Tanned, rested and ready to
eat lunch.

after his now legendarily
dumb “walk into a conve-
nience store wearing
pantyhose on his head”
stunt, we are pleased and
proud to report that
KHF!{/Austin sidekick
“Lunchbox” (pictured) is

| birth of their first child, daughter Dylan

| back to work, along with lead dude Bobby Bones.

* After eight years as GSM of KLSX/Los Angeles, Ron
Vacchina returns to Clear Channel/Los Angeles as Sr. Di-
rector/Sales for KIIS-FM, KHHT (Hot 92) and Entravision’ s
KDLD & KDLE (Indie 103.1).

* With its brand-new studios up and running, KBTB
| (Power 92-7)/San Francisco finally went live and introduced
| its new night jock, U.B., former Asst. MD at WHQT/Miami.

¢ Tim Slats, last spotted in afternoons at WMMS/Cleve-
land, takes the same shift at crosstown Infinity Alternative
WXTM (92.3 Xtreme Radio).

* WBHT/Wilkes Barre, PA night jock Valentine is in for
the culture shock of his young life as he packs for warmer
climes. You see, Mr. Tine is the newly named night jock at
CC's WLDI (Wild 95.5)/West Palm Beach, effective Aug. 9.
May God have mercy on his corneas.

Baby Poop
|« Congrats and much love go out to |
Warner Bros. VP/Promotion Dale
| Connone and his wife, Stacy, on the

Kara Connone, who was born July 18.

* QOur best wishes also go out to At-
: lantic Records’ Sr. Dir./Promotion & Busi-
ness Administration Rana Alem Kaplan
and her husband, Jon Kaplan, on the
birth of their first child. Son Rex Fisher
| Kaplan was born July 17 at 10pm.

Looks exactly like
Daddy!

Condolences

* Record industry vet Mark Kohler died July 17 in Los An-
geles following a long bout with cancer. His age was not im-
mediately known. Kohler spent 30 years in the music business
and held a number of sales director positions, the longest of
which was at CBS/Sony. He also held similar positions with
Transworld, Virgin and Real Life Marketing. Kohler is survived
by his wife, Ineta, and four children. Donations may be made
to the Mark Kohler Memorial Fund, ¢/o Lydia Etman, Fund Ex-
ecutor, 2766 Ely Way, Simi Valley, CA 93065.

* ST sends its condolences to the friends and family of
McClure Broadcasting head Chuck McClure, who died July
| 18 after a long illness.

MANAGER/
Your Free, Weekly E-Mail

/

MINUTE

* Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.

* Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

* Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.
¢ Industry event calendar update

If You’ve Got 60 Senunds, xC‘ -l
You’ll Want To Read the R&R Manager’s Mmute. / ( 5 /.
To ;u_b;cnbe send your name, email and contact mfc;;atlon to managersmmute@radloandrecords.com \_. __._ \_,
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bl C/
¢ THE INDUSTRY’S NO. 1 RETAIL CHART July 23, 2004

W ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 JIMMY BUFFETT License To Chill BMG Heritage 231,101 -
2 2 USHER Confessions LaFace/Zomba 134,731 3%
1 3 LLOYD BANKS The Hunger For More Interscope 113,193 -30%
- 4 THE ROOTS The Tipping Point Geffen 103,651 -
3 5 GRETCHEN WILSON Here For The Party Epic 87,586 +1%
6 6 BIG & RICH horse Of A Different Color Warner Bros. 76,968 +4%
7 7 AVRIL LAVIGNE Under My Skin Arista/AMG 73,465 +6%
- 8 CINDERELLA STORY Soundtrack Hollywood 68,669 -
- 9 THE NOTORIOUS B.1.G. Ready To Die Bad Boy/Universal 66,783 -
10 JADAKISS Kiss Of Death Interscope 66,597 17%

12 1 LOS LONELY BOYS Los Lonely Boys Epic 64,208 +9%
9 12 JoJo Jojo BlackGround/Universal 61,883 -2%
5 13 SPIDER-MAN 2: MUSIC FROM... Soundtrack Columbia 60,178 -19%
n 14 D12 D12 World Shady/interscope 58,605 -2%
8 15 VELVET REVOLVER Contraband RCA/RMG 56,549 -16%
10 16 BEASTIE BOYS To The 5 Boroughs Capitol 50,279 -17%
14 17 LIL' WAYNE The Carter Universal 45,267 -4%
18 18 KANYE WEST College Dropout Roc-A-Fella/iDIMG 44,623 +4%
16 19 HOOBASTANK The Reason Island/IDIMG 44,036 1%
19 20 JUVENILE Juve The Great Cash Money/Universal 43,665 +4%
23 21 MODEST MOUSE Good News For People Who Love... Epic 41,592 +1%
15 22 BLACK EYED PEAS Elephunk A&Miinterscope 39,365 -14%
21 23 SWITCHFOOT Beautiful Letdown Columbia 38,715 -3%
26 24 SLIPKNOT Vol 3: {The Subliminal Verses) Roadrunnet/IDIMG 38,544 +12%
20 25 KENNY CHESNEY When The Sun Goes Down BNA 38,462 6%
- 26 METALLICA Some Kind Of Monster Atlantic 38,019 -
25 27 GUNS N'ROSES Greatest Hits Geffen 37,376 +3%
3 28 FRANZ FERDINAND Franz Ferdinand Epic 37,195 +21%
29 29 MAROON 5 Songs About Jane Octone/JJRMG 37,133 +12%
27 30 EVANESCENCE Fallen Wind-up 35,571 +5%
28 3 JESSICA SIMPSON In This Skin Columbia 35,529 +6%
31 32 YELLOWCARD Ocean Avenue Capitol 35,436 +10%
24 33 SHREK 2 Soundtrack DreamWorks 33,426 8%
17 34 BRANDY Afrodisiac Atlantic 32,679 -26%
32 3 BRAD PAISLEY Mud On The Tires Arista 32,006 +4%
35 36 ALICIA KEYS The Diary Of Alicia Keys JIRMG 31,672 +5%
30 37 CHRISTINA MILIAN It's About Time Island/IDIMG 31,180 -5%
13 38 ANGIE STONE Stone Love JIRMG 30,259 A47%
43 39 NICKELBACK Long Road Roadrunner/\DJMG 29,378 +17%
34 40 NOW 15 Various Capitol 29,216 -4%
4 4 NORAH JONES Feels Like Home Blye Note/Virgin 27,540 +1%
40 42 311 Greatest Hits “93-03" Volcano 27,062 2%
42 43 BREAKING BENJAMIN We Are Not Alone Hollywood 26,564 -2%
39 a4 TOBY KEITH Shock'n Yall DreamWorks 25,942 6%
38 45 OUTKAST Speakerboxxx/The Love Below LaFace/Zomba 24,540 -14%
44 46 JOSH GROBAN Closer 143/Reprise 24,324 1%
2 47 CURE The Cure Geffen 24,152 -39%
45 48 LINKIN PARK Meteora Warner Bros. 23,873 3%
48 49 JET Get Born Atlantic 22,309 2%
- 50 SPARTA Porcelain Geffen 21,442 -

© HITS Magazine Inc.

There’s no
better way to
chill in the sum-
mer than a mar-
garita, a cheese-
burger and a
new Jimmy
Buffett album.
Buffett debuts
at No. 1 this

0y ALBUMS
Grand Buffett

o
]
&

o .-

Jimmy buffett

week with more than 230,000 in sales.

The latest from the chief Parrothead, for
Mailboat/RCA Nashville/RLG, features
Buffett singing
duets with some
of country’s big-
gest stars, includ- |
ing labelmates |
Alan Jackson, .
Kenny Chesney ||
and Martina
McBride.

Geffen'’s The Roots are the next-highest
top 10 newcomer, at No. 4, followed by Hol-
lywood's A Cinderella Story (featuring Hilary
Duff), at No. 8, and Bad Boy/Universal’s
reissue of Notorious B.I.G."s classic Ready to

The Roots

Die, at No. 9.

Buffett easily tops LaFace/Zomba R&B
mainstay Usher (No. 2) and last week’s
chart-topper, G-Unit/Interscope’s Lloyd
Banks (No. 3). The rest of the top 10 is
rounded out by Epic/Sony Nashville’s
Gretchen Wilson (No. 5), Warner Bros.
Nashville’s Big & Rich (No. 6), Arista/
RMG's Avril Lavigne (No. 7) and Inter-
scope’s Jadakiss (No. 10).

Other chart newcomers include Elek-
tra’s Metallica EP (No. 26) and Geffen's
Sparta (No. 50).

Double-digit increases are registered by
Epic’s Franz Ferdinand (No. 33-28, +21%),
Roadrunner/IDJMG's Nickelback (No. 43-

39, +17%), Road-
runner/IDJMG's
Slipknot (No. 24,
+12%), Octone/
J/RMG's Ma-
roon 5 (No. 29,
+12%) and Capi- -
tol's Yellowcard Hitary Duff
(No. 32, +10%).

Next week: look for MTV reality star
Ashlee Simpson'’s Geffen bow, Autobiog-
raphy, to dominate sales with a No. 1 de-
but that could top 250,000. WSM’s Van
Halen greatest hits with new tracks could
approach 200,000 and the No. 2 position.

www americanradiohistorv com
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Lonestar

Throwing
Stones At Radio

In yet another of those strange coincidental events that happens to
hit radio every so often, we have several artists with the last name of
Stone hitting the airwaves with new ma- A ™
terial next week — though [ doubt any of - S
them are related. " ( ‘

Joss Stone took the music world by | {
storm earlicr this vear with The Soul Ses- |
sions, an album of soulful cover tunes fod s
that inadvertently became her debut l b
CD. On Sept. 28 Stone will follow up | ¥
that breakthrough effort with her true - d
debut album, Mind, Body & Soul. The al- Joss Stone
bum contains many original songs, 12
of which were co-written by the young up-and-coming star, with
help from legendary Motown songwriter Lamont Dozier and Por-
tishead singer Beth Gibbons. Stone received more help from other
standouts in the industrv: Betty Wright, The Roots’ ?uestiove, An-
gie Stone and Gibbons are all scheduled to guest on the CD. The
lead single from the album, “Don’t Cha Wanna Ride,” will be pull-
ing into Triple A stations next week, and Stone will be perform-
ing this fall on Austin City Limits, Hard Rock Live and AOL Sessions
to promote the album.

Speaking of Angie Stone, she will be hitting airwaves at Urban AC
outlets as she presents “U-Haul,” the latest single from her current
album, Stone Love. Produced by Missy Elliott (who also served as a

—) co-writer on the song), “U-Haul” is about

a relationship gone bad that Stone finally

decides to leave. “They might just learn a

little something,” Stone savs about men

| who listen to the song. Sample lyrics:

“This is tragic/Like when Michael left The

1 Jacksons” and “Like a pager with no

clamp/That’s how you lose me.” As for

the title of the album, Stone says, “l want-

ed a title that conjured the same sense of

love that [ captured on the record. There

is motherly and sisterly love, man and woman love, but no love is
stronger than Stone Love.”

Lonestar show their love for the fairer sex as they present “Mr.
Mom” to Country radio. It’s taken from their first studio album in
three years, Let's Be Us Again. Originallv formed in 1992 under the
name Texassee, Lonestar comprises Richie McDonald (lead vocals-
acoustic guitar), Dean Sams {(kevboards-backing vocals), Keech Rain-
water {(drums) and Michael Britt (lead guitar-backing vocals). Savs
McDonald about the new single, “’Mr. Mom’ is more of a tribute to
the housewife, the one who doesn't get the credit. | can’t imagine do-
ing what my wife does, and if [ did, the 2 .
result would be Pampers in the dryer and ‘ﬁ
crayons all over the tloors and walls. ‘Mr. ) g
Mom’ is a lighthearted way of saying o |
thanks to stay-at-home moms. They have ‘J‘
a tough job.” [onestar’s current tour will
take them to markets in the Midivest and
East through mid-August.

DJ extraordinaire Rafe Gomez is Go-
ing tor Adds at Smooth Jazz with “lcy.”

The single, which features the vocal and

guitar work of Machan and the trumpet playing of Glenn Kaye, is
our first look at Groove Boutique: Volume One, hitting stores Aug. 10.
Gomez began his musical journey as a teenager plaving drums in a
12-piece funk cover band. He later became a specialist at mixing jazz
on the turntables. In 2002 he approached Sirius Satellite Radio
Smooth Jazz D Teresa Kincaid about a jazz mix show, and they
launched it the Mix. “The show not only attracted Smooth Jazz fans
who enjoved the music’s energy, it also pulled in hip-hop aficiona-
dos who were hearing jazz and funk tracks that had been sampled
in their favorite rap hits, as well as younger listeners who were dis-
covering a new genre of dance music,” says Gomez. He currently
hosts the United Stations Radio Networks syndicated show The
Groove Boutique.

GOING FOR ADDS
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Week Of 7/26/04

CHR/POP

BEU SISTERS What Do You Do In The Summer
{When It's Raining} /S-Curve/EMC)

BOWLING FOR SOUP 1985 (SilvertonelJive/Zomba)
CLAY AIKEN | Will Carry You (RCA/RMG)

SKYE SWEETNAM Tangled Up In Me (Capitol)
TERROR SQUAD Lean Back {Universal)

CHR/RHYTHMIC

BEENIE MAN King Of The Dancehall (Virgin/
BRANDY Who Is She 2 U fAt/antic/

D.0.D. fIKANYE WEST Higher /Legion/

DEM FRANCHIZE BOYZ White Teez [Universall
O'RYAN Take It Slow (Universal)

URBAN

BRANDY Wha Is She 2 U Atlantic)

0.0.0. flKANYE WEST Higher (egion)

DEM FRANCHIZE BOYZ White Teez (Universal)
0'RYAN Take It Slow {Universal)

SILKK THE SHOCKER f/MASTER P We Like Dem Girls
(New No Limit/Koch/

URBAN AC

ANGIE STONE U-Haul (/RMG/

PATTI LABELLE & RONALD ISLEY Gotta Go Solo
(Def SouliDJMG)

COUNTRY

BLAKE SHELTON Some Beach (Warner Bros.)

GLENN CUMMINGS Big /6uif Coast)

JENKINS Getaway Car (Capitol)

JOHN STONE Shame On Me (7ootsie’s)

LONESTAR Mr. Mom (BNA/

OAK RIDGE BOYS Bad Case Of Missing You
(Spring Hit)

TRENT WILLMON Dixie Rose Deluxe (Columbia)

AC

BRUCE HORNSBY Gonna Be Some Changes Made
(Columbial

CLAY AIKEN | Will Carry You (RCA/RMG)
JULIA FORDHAM Jump (Vanguard)

HOT AC

CLAY AIKEN [ Will Carry You (RCA/RMG)

FIVE FOR FIGHTING The Devil In The Wishing Well
(Jane Says) (Aware/Columbia)

JOHN FOGERTY Deja Vu (All Over Again}
(OreamWorks/Geffen)

KILLERS Somebody Told Me f/sland//0JMG)
LENNY KRAVITZ California (Virgin/
SISTER HAZEL Just What | Needed /Sixth Man/

SMOOTH JAZZ

DAVID GARFIELD Sweet PC (Creatchy/
POSITIVE FLOW The City Streets (Shanachie)
RAFE GOMEZ Icy (Tommy Boy/

ROCK

A PERFECT CIRCLE Blue Virgin/

FALL AS WELL Lazy Eye Universal)

LENNY KRAVITZ California (Virgin/
MEGADETH Die Dead Enough (Sanctuary/SRG/
RICH ROBINSON Enemy (Keyhole/

ACTIVE ROCK

A PERFECT CIRCLE Blue Virgin)

FALL AS WELL Lazy Eye (Universall
MEGADETH Die Dead Enough (Sanctuary/SRG/
THORNLEY Easy Comes (Roadrunner//{0JMG)

ALTERNATIVE

A PERFECT CIRCLE Blue (Virgin/

BAD RELIGION The Empire Strikes First (Epitaph/
FEATURES The Way It's Meant To Be (Unsversal)
MORRISSEY First Of The Gang To Die (Sanctuary/SRG)

NEW FOUND GLORY Failure’s Not Flattering
{What's Your Problem} (Geffen/

SNOW PATROL Run (A&M/Interscaope)
STILLS Lola Stars And Stripes (Vice/Atlantic)
STROKES The End Has No End (RCA/RMG)

TRIPLE A

CHRISTINE MCVIE Friend (Koch/

ELLIS HOOKS Uncomplicated /Artemis)

JEN CHAPIN Little Hours (Hybrid)

JOHN BRANNEN When I'm Satisfied (Sly Dog/

JOHN FOGERTY Deja Vu (Al Over Again)
(DreamWorks/Geffen)

JOHNNY A. Get Inside (Favored Nations/Red Ink)
JOSS STONE Don't Cha Wanna Ride (S-Curve/EMC)
KELLY HUNT Why Do | Love You (Codas Terra)
LENNY KRAVITZ California (Virgin/

LiBBY KIRKPATRICK Crying (Heart Music)
RACHAEL SAGE Sacrifice (Mpress/

RICH ROBINSON Enemy (Keyhole/

SISTER HAZEL Just What | Needed (Sixth Man/
SUBDUDES Maybe You Think (Back Porch/EMC)
THERESA ANDERSSON I'm On My Way (Basin Street)
GRIFFIN HOUSE Lost & Found (Nettwerk)

KINGS OF CONVENIENCE Riat On Empty Street
{Astralwerks/EMC)

MARTINA TOPLEY-BIRD Anything (Paim/
MEAT PURVEYORS Pain By Numbers (Bloodshot)
POLLY PAULUSMA Scissors in My Pocket
(One Little Indian)
VARIOUS ARTISTS The Future Soundtrack For America
(Barzuk)

g,

R&R's Gaing Far Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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Time Off For Good Behavmr

Our buddies share their favorite
summer-vacation destinations

iven the six-day (and sometimes seven-day) weeks
common to a career in our chosen field of endeavor, the
thought of actually unplugging from the grid and tak-
ing a real vacation can sometimes be quite jarring.
Speaking from personal experience, cutting that corpo-
rate cord even for a couple of days can often make you
feel guilty about leaving your already, overworked co-

workers to cover for you.

But when the art of va-
cationing is performed
correctly — and by that |
mean spending a week
or two somewhere other
than in your living room,
watching movies — the
result can be oh-so-right
for both body and spirit.
And it's in that spirit of
well-being that [ asked a
bunch of my radio bud-
dies to share their top-secret vaca-
tion getaways, the places that never
fail to restore their mental health and
prepare them for the battle that's
waiting for them upon their return.

Dave Shakes

Chief Programming
Officer, Results Radio

[ used to take a few days’ vaca-
tion after the Conclave
each year to go to the
Boundary Waters in
upper Minnesota, all
the way up near Cana-
da, for a canoe pack-in
fishing trip with guys
like Rick Cooper, Chris
Hensley, Bill Rusch,
Gary Triozzi and Mike
Stone.

The ritual was the same every
year: First, you lose cell phone ser-
vice. Then you hit scan on the FM
dial of the rental SUV, and the radio
keeps cycling through frequency
after frequency —no reception atall.
It's then that you know you are tru-
ly away from it all. Can't hear the
station? Can’t call in? Can’t get on-
line? Hmm ... nothing to do but re-
lax!

John Reynolds
OM, WKQC &
WNKS/Charlotte
My favorite vacation destination
has to be the Bahamas (cue Discov-
erv Channel music, cheesy an-

John Reynolds

Dave Shakes

= nouncer): The Bahamas
B\ consist of an archipelago
Il of more than 700 islands.
fll So,island-hopping makes
every vacation there a
completely new adven-
ture, giving me the largest
assortment of vacation
spots of any destination.

Many islands feature
private coves
or small resorts
that offer great escapes
for relaxing, swimming, | |
boating, diving orexplor- |
ing. Or I can vacation on
one of the big islands,
such as Nassau, if I'm in
the mood for great re-
sorts, golf, gambling and
nightclubs. Finally, the
Bahamas are visually
3| stunning. The emerald and
| turquoise waters are the
clearest in the world, with
visibility down to a depth
of more than 200 feet.

[ especially enjoy visit-
ing the Bahamas during
spring break. Where else
can you hang out with the
Rastafarians smoking fat
ones all day long and
watch the spring breakers binge on
beer and get naked for the next
Girls Gone Wild video?
Isn’t that why it's called
paradise?

Elvis Duran

Ringmaster, The Z
Morning Zoo,
WHTZ (Z2100)/
New York

My favorite place has
to be Italy; we go every
year. Those Italians have
thebest wine and the best food. They
are the most beautiful people in the
world — even the old ladies with
mustaches.

wwWw americanradiohistorv com
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Jeii McHugh

Elvis Duran

Tommy Chuck
PD, WQEN (103-7 The Q)/
Birmingham

L espedially enjoy visit-
ing Pigeon Forge, TN in
the summertime. There’s
nothing like the sight of
redneck women wearing

cutoff jean shorts and
mesh tops, drinking beer

I DANGER, ROCHESTER LISTENERS! wexy (98PXY)/Rochester,
NY held its Summer Jam blowout last month. The free concert attracted 7,500
people and featured Katy Rose, FeFe Dobson, William Hung, JC Chasez, Switchfoot,
Kimberley Locke and The Calling. Seen here enjoying the concert are (I-r} 98PXY

Dobson.

We ride everything —
except Big Thunder
Mountain Railroad, be-
cause we don't want to
die — and we act like
goofy kids with nodamn
sense. The best part?

and fighting over the ; Making fun of people!

Dale Jr. car at the go-cart . ¥ We share a daylong run-

track! Tommy Chuck ning commentary on our

fellow guests’ attire, hair-

Jeff Wyatt stvles, body language and personal

PD, WIHT. (Hot 99.5)/ hygiene that, if ever overheard by
Washington

Traverse City in the upper Mich-
igan area. It's my annual chance to
__ getaway fromitallatan
| inn or rented summer
" homewith no TV, phone
or computer. It's the
| same families from all
over the U.S. during the
same week every year.
The kids grow up to-
gether, and the adults
never have to grow up.
Pretty good.

Dave Universal
PD, WKSE/Buffalo

Except for in the sum- |
mer, nothing compares to |
Miami Beach. I would like
to live there from Novem-
ber to April. But in the
summer, [ love coming
back to good old New
York City: Central Park,
Yankee games, nobody

the ridiculed subjects, would likely
result in one or both of us being
strangled. I'll admit it's wrong —
but it’s funny.

Plus, the place is very special to
me because my father was not only
the project manager in charge of the
Tomorrowland renovation in the
1980s, but he also helped install the
lights in the Disneyland parking lot
as a lowly electrician back when it
opened in 1955.

Jimmy Steele
PD, WNCI/Columbus, OH

Every summer [ go back to my
summer cottage on
Chautauqua Lake in
western New York,
where | spend as much
time boating as possible.
Once you get through
those 10 months of win-
ter hell, there is no place
better for summer vaca-
tioning.

speaking Englishin Times =~ qyn e ; L.
Square —I love it! LEZs7 6 U Jimi Jamm
Director/Cluster
Jeff McHugh Programming, Clear
PD, WKZL/ Channel/Hudson Valley,
Greensboro NY

I'll be man enough to
admit it: Disneyland is
my destination of choice.
It’s an annual tradition
that I do with my wacky,
i kooky actress cousin San-

di from Burbank, CA. We

getupearly, drive to Ana-
heim, ride Tower of Terror 57 times
and eat six gargantuan fast-food
meals, not including snacks and
large Cokes.

My favorite destina-
tion is Toronto. I love go-
ing shopping on Yonge
Street in the old record
stores, searching for vi-
nyl. Also, while I'm in
town I like to listen to lo- 1®
cal radio to find some
good Canadian artists 1
can play stateside. That's
kow I ended up playing

b= e
Jeff McCartney

PD Mike Danger, Rose, 98PXY morning guy Scott Spezzano, Hung and

in 1991 when she was still a teenage
pop artist. Am | making my vaca-
tion work if I'm still having fun?

Tracy Austin
PD, KRBE/Houston

My favorite pick would be the
Highlands Inn in Big Sur, CA. Nes-
tled in the redwoods on the cliffs
overlooking the Pacific — who
wouldn't love it?

Mike Kaplan

OM/PD, WEZB (B97) &
WKZN (The Zone)/New
Orleans

My favorite summer destination
is the Jersey shore. It's all about the
beautiful people, the ocean and back
bays and the parties. Plus, you nev-
er know when you might catch
Bruce playing at the Stone Pony —
or Tony Soprano swimmin’ with the
fishes.

Mark Driscoll

Mr. Voice, Mark Driscoll
Productions

The major attractions for me
would be the Hamptons, New
York City, Cape Cod and Martha'’s
Vineyard. Other faves include the
Bahamas, as well as the Cayman
Islands and Bermuda. St. Croix
would be cool, but it's always
ripped up. Amsterdam is still a
cool place, as are Prague, London
and Stockholm.

Dom Theodore

PD, WKOQI (Channel 95.5)/
Detroit

[ prefer the upper peninsula of
Michigan, because there’s no Inter-
net, radio or television,
and they still haven't dis-
covered cell phones.

Jeff McCartney

PD, KZHT/Salt
Lake City

What? A vacation?
What s that? If and when
| ever get one, I'd love it
to be somewhere with

Alanis Morissette in Michigan back  nice beaches — and beeyotches!
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MEDIABASE

Most Added®
www.rradds.com

ARTIST TITLE LABEL(S) ADDS
NELLY My Place Derrty/Fo’ ReellUniversal) 52
BRITNEY SPEARS Outrageous L/ive/Zomba/ 51
LINKIN PARK Breaking The Habit (Warner Bros.) n
KELLY CLARKSON Breakaway (Hollywood/ 29
TOBY LIGHTMAN Real Love (Lava/ 25
DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscopel ~ 22
SWITCHFOOT Oare You To Move (Red /ink/Calumbia) 14
HOUSTON f/CHINGY & NATE DOGG ! Like That (Capital 1"

STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprise/11

Most
IncreasedPlays
oL
PLAY
ARTST TILE LABE(S INCREASE
NELLY My Place (Derrty/Fo’ ReellUniversall +1021
JUVENILE Slow Motion (Cash Money/Universall +618
ASHLEE SIMPSON Pieces Of Me (Geffen/ +566
MARDON 5 She Will Be Loved (Octonel//AMG! +525
KEVIN LYTTLE Turn Me On (Atlantic) +509
USHER Confessions Part 2 L aFace/Zombal +494
JOJO Leave (Get Out) (BlackGround/Universall +461
NINA SKY Move Ya Body fext Plateau/Universall +456
CHRISTINA MILIAN Dip It Low {/sland//DJMG) +444
AVRIL LAVIGNE My Happy Ending (Arista/RMG) +440
New & Active

RASMUS In The Shadows finterscape)

Total Plays: 451, Total Stations: 42, Adds: 1

YING YANG TWINS Whats Happnin! [7V7)

Total Plays: 451, Total Stations: 25, Adds: 4

LLOYD fIASHANT) Southside (Murder /nc./Def Jem/IDJMG)
Total Plays: 415, Total Stations: 22, Adds: 3

PITBULL fiLIL" JON Culo (TV7)

Total Plays: 403, Total Stations: 22, Adds: 1

ANGEL Just The Way | Am (Midas/ADA/WMG!

Total Plays: 376, Total Stations: 37, Adds: 3

BROOKE HOGAN Everything To Me (Transcantinentallf4)
Total Plays: 371, Total Stations: 29, Adds: 0

JC CHASEZ Build My World L/ive/Zombal

Total Plays: 349, Total Stations: 43, Adds: 4

LINKIN PARK Breaking The Habit (Warner Bros.

Total Plays: 326, Total Stations: 47, Adds: 31

CIARA f/PETEY PABLO Goodies (LaFace/Zomba/

Total Plays: 283, Total Stations: 19, Adds: 8

FRANZ FERDINAND Take Me Out (Domina/Epic/

Total Plays: 274, Total Stations: 29, Adds: 6

VI WEX  ARTIST TITLE LABELIS) s ks Al}%:%‘;l’i:E b At i
1 0 J0JO Leave (Get Out) (BlackGround/Universal) 8605 +461 676789 15 119f0
2 2 HOOBASTANK The Reason (Island//DJMG) 6951 -416 566801 21 1210
3 3 USHER Burn (LaFace/Zombal 6381 671 411452 17 11710
8 o CHRISTINA MILIAN Dip It Low (Isiand/IDJMG) 6120 +444 505691 14 11710
4 5  BRITNEY SPEARS Everytime (five/Zomba) 6117 422 528902 12 12010
5 G SWITCHFOOT Meant To Live (Red Ink/Columbia) 5839 +56 431281 28 1150
7 o KEVIN LYTTLE Turn Me On (At/antic) 5391 +509 480119 9 116/1
8 e ASHLEE SIMPSON Pieces Of Me (Geffen/ 5342 +566 420863 9 1901
12 o USHER Confessions Part 2 (LaFace/Zomba) 5024 +494 360527 10 11312
18 @ NINA SKY Move Ya Body (Next Plateau/Universal) 4446 +456 424393 8 10416
n 11 USHER fILUDACRIS & LIL' JON Yeah (LaFace/Zomba) 4325 -265 308912 26 1100
17 12 LOS LONELY BOYS Heaven (Or/tpic/ 4105 220 240660 13 133
10 13 MIS-TEEQ Scandalous (Reprise/ 4039 607 225083 14 118/0
13 14 MAROON 5 This Love (Octone///RMG/ 3976 515 305431 26 11810
18 15 YELLOWCARD Ocean Avenue (Capitol) 3918 <237 295364 17 11510
15 16 MARIO WINANS f/IENYA & P.DIDDY | Don't Wanna Know (Bad Boy/Universal) 3840 533 225307 17 114j0
14 17 BEYONCE' Naughty Girl (Columbia) m 700 286173 18 116/0
9 18 OUTKAST Roses (LaFace/Zomba) 3669 -1070 217895 19 11710
20 @ ALICIA KEYS If 1 Ain"t Got You L/RMG) 3426 +438 258565 1 11613
19 20  PETEYPABLO Freek-A-Leek (five/Zomba/ 3386 334 218120 12 96/0
21 @ D12 How Come (Shady/lnterscope/ 3295 +386 235113 6 107/0
22 @ MAROON 5 She Will Be Loved (Octone//RMG) 3185 +525 261854 4 1401
24 @ AVRIL LAVIGNE My Happy Ending (Arista/AMG) 2923 +440 192485 4 11213
28 @ JUVENILE Slow Motion (Cash Money/Universal) 2686 +618 173801 4 82/9
23 @ JESSICA SIMPSON Angels (Columbia/ 2617 +25 166685 7 110/0
26 @ NICKELBACK Feelin’ Way Too Damn Good (Roadrunner//DJMG/ 2422 +95 107876 8 1011
29 @ BLACK EYED PEAS Let's Get It Started (A&M/interscope) 2402 +385 170252 5 11016
27 28  TRAPT Echo (WarnerBros.) 2228 54 129697 12 900
30 @ FINGER ELEVEN One Thing (Wind-up/ 2199 +207 127628 9 8013
25 30  AVRILLAVIGNE Don't Tell Me (Arista/RMG) 2157 247 192290 20 1040
32 @ RYAN CABRERA Dn The Way Down (. V.L.A./Atiantic) 1577 +336 91897 6 9310
37 @ HOUSTON fICHINGY & NATE DOGG | Like That (Capitol 1373 +379 94323 2 69/11
33 @ BEENIE MAN fiMS_ THING Dude (Virgin/ 1350 +157 137035 5 4911
@ NELLY My Place (Derrty/Fo’ ReelflUniversal) 1188  +1021 128000 1 99/52
42 @ LLOYD BANKS On Fire finterscope) 1174 +321 64762 3 59/8
3 36  TWISTA Overnight Celebrity (Atiantic/ 1154 -479 68414 12 6610
35 @ SHIFTY Slide Along Side (Maverick/Warner Bros.) 1105 +103 48704 4 60/0
34 38 3 DOORS DOWN Away From The Sun (Republic/Universal) 1096 32 61679 22 250
36 @ COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 1094 +96 39127 4 5713
41 40  BLINK-182 | Miss You (Geffen/ 932 6 64748 20 8210
40 41 JAY-Z Dirt Off Your Shoulder (Roc-A-Fella//IDJMG) 916 -29 75087 16 7710
45 @ LIL' FLIP Sunshine (Sucka Free/Loud/Columbial 850 +205 42533 2 61110
a4 @ KIMBERLEY LOCKE Wrong (Curb/Reprise) 822 +90 31514 2 6816
46 @ MODEST MOUSE Float On /Epic/ 73 +133 25130 2 4913
38 45 D12 flEMINEM My Band (Shady/interscope/ 757 229 43768 19 940
@ BRITNEY SPEARS Outrageous (/ive/Zomba) 722 +200 63595 1 81/51
39 47  HILARY & HAYLIE DUFF Our Lips Are Sealed /Buena Vista/Hollywood) 666 -283 21947 5 49j0
48 @ FEFE DOBSON Don't Go (Girls & Boys) (/sland/IDJMG) 616 +28 12025 2 5501
50 @ SUGARCULT Memory (Fearless/Artemis) 565 +23 38456 2 392
49 50  BRANDY fIKANYE WEST Talk About Our Love /Atiantic) 485 -67 17880 2 42i0
121 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Ri n, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week

of 7/11-7/17. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

Defailed station playlists for all R&R
reporiers are available on the web at

www.radipandrecords.com.
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FirstFlash!

6528 Constitution Drive
Fort Wayne, Indiana 46804
Fax: (260] 436-6739
wnw firstllashLcom

1-800-21 FLASH
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VB e ARTIST TME LABELS) L pTS AJ%?ILCE T el Most Added’
2 @ 1030 Leave (Get Out) (BlackGround/Universal) 2936 +19 61933 14 470 |wwwerrindicator.com
1 2 HOOBASTANK The Reason flsiand/iDJMG) 2753 B0 58697 . 21 470 ARTISTTITE LABEL(S) ADOS
5 @ SWITCHFOOT Meant To Live (Red ink/Columbia) 2264 +56 48933 26 440 :::;;E’:VS?ZTH%V/’”’MZ%;ML ) ::
. X trageous omi
3 4 BRITNEY SPEARS Everytime (Jive/Zomba) 2259 217 4351 12 4200 KELLY CLARKSON Breakaway (Holjwood) g
4 5  USHER Bum (laFace/Zomba) 2256 -161 44998 17 420 LINKIN PARK Breaking The Habit (Warner Bros.) 9
6 © CHRISTINA MILIAN Dip it Low (istand/iDJME) 2240 +294 45274 15 46)1 DASHBOARO CONFESSIONAL Vindica/ted WVagrant/interscope) 8
) ALICIA KEYS If | Ain't Got You (/AMG; 1
9 @  ASHLEE SIMPSON Pieces 0f Me (Geffen/ 2088 +185 43368 8 4610 HOUSTON ICHINGY & NATE 00GG | Like That Capil .
8 8  MIS-TEEQ Scandalous /Reprise/ 1899 -38 39898 14 44)0 LLGYO BANKS On Fire (nterscape) 5
12 @ LOSLONELY BOYS Heaven (Opic/ 1852 +98 39403 13 43P UIL' FLIP Sunshine (Secka Free/LoudlColumbia) 5
; MARGON 5 She Will Be Loved (Octanal/RMG) 4
1 KEVIN LYTTLE Turn Me On /Atiant, 1
5 @O TTLE Turn Me On (Atfantic) M6 4307 3705 9 a3z | o e i )
7 1" DUTKAST Roses /laFace/ZomlJa/ 1612 -3 32914 18 40‘0 BLACK EYED PEAS Let's Get It Started M&M//ntermpe/ 3
16 @ USHER Confessions Part 2 {LaFace/Zomba) 1549 +205 30910 7 412 NINA SKY Move Ya Body (Next Plateau/Universal) 3
10 13 BEYONCE' Naughty Girl (Columbia/ 1541  -269 31238 17 380 | KIMBERLEY LOCKE Wrong CubiRepris) 3
) ) 3 DOORS DOWN Away From The Sun (Republic/Universal) 3
" 14 MARIO WINANS flENYA & P. DIDDY | Don't Wanna Know /BadBoy/Umversa// 1496 -314 27145 17 3810 TONY LUCCA Catch Me (Drigina! Men/Lightyear/WMG) 3
13 15 MAROON 5 This Love [Octone/)/AMG) 1345 229 28950 27 35[0 | TOBY LIGHTMAN Real Love flava/ 3
14 16 YELLOWGARD Ocean Avenue (Capitol) 1326 244 26917 16 3500 | TAMYRAGRAY Raindrops Wil Fal //5/Sabe) 3
24 (D MAROON 5 She Will Be Loved [Dctone//RMG) 1258  +371 26025 4 454
17 @ NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/|DJMG) 1224 +97 25240 8 42(0
21 @ NINA SKY Move Ya Body (Next Plateau/Universal) 1210 +196 25944 6 373
20 €  AVRIL LAVIGNE My Happy Ending (AristalRMG) 1132 +155 24628 5 422
27 €@ BLACKEYED PEAS Let's Get It Started (A&Miinterscope) 1018 +219 22944 5 4113
25 @ TRAPT Echo (Warner Bros.) 970 +97 18029 14 330
26 @ D12 How Come (Shady/Interscope) 957 +145 19491 6 a0n
23 €D  JESSICA SIMPSON Angels (Columbia) 957 +21 19915 6  3an
28 @  ALCIAKEYS I 1 Ain't Got You (L/AMG) 950  +192 20629 10 407
19 26 USHERfILUDACRIS & LIL' JON Yeah [LaFace/Zomba) 944 114 20179 26 3100 Most dPl
18 27 PETEYPABLO Freck-A-Leck UivelZomba) a4 a3 2aus 1w me |/MCreasedPlays
29 @  FINGER ELEVEN One Thing (Wind-up) 934  +189 20636 8 354 i
, . ARTIST TITLE LABEL(S) INCREASE
22 29  AVRILLAVIGNE Don't Tell Me (Arista/RMG) 802 1185 16500 20  28/0 MARGON 5 She Wil B2 Loved [ctonel/AMG) 3T
30 €D COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 641 +46 14745 6 21 KEVIN LYTTLE Turn Me On (Atiantic/ +307
33 €  JUVENILE Siow Motion (Cash Money/Universall 558  +175 12163 2 250 ::r::T';"AHM'“z" Dil;ﬁ" Low Wﬂﬂ%‘”’ *:‘2‘;
. y Place (Derrty/Fo’ ReelfUni +
38 €D RYANCABRERA On The Way Down (E.V.LA/Atlantic) 428 +45 7559 3 2 BLACK EYED PEAS Let's Get It Started (4&Miiterscape)  +218
32 €D SuzYK. Circle Velm/ 415 +2 6781 8 120 USHER Gonfessions Part 2 /LaFace/Zomba) +205
35 €D SHIETY Side Along Side Maverick/Warner Bros.) 414 +40 9795 5 2500 NINUAS ::"" :m;;vﬂgd}r‘ :’f& ;’Emm'v?aﬂm » + :::
A HOI ike That (Capitt +
37 @ LEVEL Ride Rock Quarry/ 363 +29 5567 4 11 ALICIA KEYS f | Ain't Got You L/AME) 4182
36 36 3 DOORS DOWN Away From The Sun (Republic/Universal) 349 13 6988 24 1443 FINGER ELEVEN One Thing Windup/ +189
39 € KIMBERLEYLOCKE Wrong (CurtyReprise/ 343 +46 8087 3 243 ASHLEE SIMPSON Pieces Of Me /Ge/flf/en/ ; +:85
. JUVENILE Siow Motion (Cash Money/Univer. +175
47 @ LLOYD BANKS On Fire f/nterscope/ 317 +110 9222 2 25(5 AVRIL LAVIGNE My Happy Enting Arista/AM) 156
€D  HOUSTON HCHINGY & NATE DOGG | Like That (Capitol 290  +196 6119 127 D12 How Come (Shady/nterscope) 15
38 40  BLINK-182 | Miss You Geffen/ 77 40 5064 20 110 BRITNEY SPEARS Outrageous (Jive/Zomba/ +116
31 41 DI2HEMINEM My Band (Shady/interscope) 266 187 5062 19 150 | LLOYOBANKS OnFie fiterscope/ +110
" ) LOS LONELY BOYS Heaven (0r/Epic/ +98
44 @ BROOKE HOGAN Evervthmg To Me (Transcontinentalll-4) 258 +42 5014 2 2110 NICKELBACK Feclin' Way Too Oamn Good (Roadrunner/IDJMG) +87
@ NELLY My Place (Darrty/Fo’ ReelfUniversall 250 +221 6393 1 25115 TRAPT Echo (Wamer Bros.) +97
49 @ FRICKIN' A Trend (Toucan Cove/Alert Entertainment) 220 +56 6181 2 13 ﬁﬂ;&%}:{ﬂlz:m&wy b'lmwmgw y +§:
. . . ing al lamer +
M 45  ALANIS MORISSETTE Everything (Maverick/Reprise) 235 -26 6394 8 100 DASHBOARD CONFESSIONAL Vindcste Vagrantinterscapel +67
40 46 KK Lose My Cool /K7ss The Bitch Music/ 23 41 3092 13 710 SWITCHFOGT Meant To Live (Red ink/Columbia) +56
46 @ ANGEL Just The Way | Am (Midas/ADA/WMG) 222 +12 4817 2 2 [F:l‘!]lg’l‘(l;ll": Trend /Tv::ﬂ;:‘wz/yﬁﬁo fmr-;gw% oo +::
. CROWS Accidentally In Love (Oream| 2 +
@ BRITNEY SPEARS Outrageous (Jive/Zomba/ 218 +116 5955 1 21j10 KIMBERLEY LOCKE Wrong CartRegris/ +16
@ BEENIE MAN fIMS. THING Dude (Virgin/ 209 +44 4873 1 12/0 SEETHER f/AMY LEE Broken Wind-up/ +46
€  DAVIDMARTIN Anyway independent! 1¢3 +35 2232 1 82 RYAN CABRERA On The Way Oown /£.V.LA/Atlantic/ +45
REINA If | Close My Eyes (Robbins/ +45
49 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17. BEENIE MAN fiMS. THING Oude (Virgin/ +44
© 2004 Radio & Records.
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C RaleTheMusic.com ) Aresee's,2eat restng e sons | | Q. PoweRED[T]
P g CANAD: CHR/POPTOP30 MEDIABASE
Artist Title (Label) TW LW Famil. Burn 12\9’17 18w24 25\%4 W s anst TE LABELS) JOL el WEEKSON  TOTAL
MARDON 5 She Will 8¢ Loved (UctonelJ/AMG! 412 - 6% 7% 429 388 377 2 € 10,0 Leave (Get Out) BlackGroundliniversal 452 +47 6 5/0
J0JO Leave {Get Out) fBlackGround/Universal) 408 421 94% 22% 435 389 393 4 ©  CHRISTINA MILIAN Dip It Low (Isiand/iDIMG) 402 +35 10 610
MARDON 5 This Love (Octonel iR/ 407 396 98% 47% 393 405 406 3 ©  NINASKY Move Ya Body Mext Plateau/Universal 397 427 8 610
| HOOBASTANK The Reason fisiand/iDJMG/ 406 404 97% 40% 399 395 426 5 @  MISTEED Scandalous (Reprise/ 392 +33 10 300
SWITCHFOOT Meant To Live (Red ink/Columbia) 396 393 8% 28% 402 405 380 1 5  HOOBASTANK TheReason f/siand/i0IMG/ 388 40 15 8lo
ASHLEE SIMPSON Pieces Of Me (Geffen/ 395 398 93% 19% 435 396 361 7 @  USHER Confessions Pan 2 laFacelZomba) 348 42 7 50
| AVRIL LAVIGNE My Happy Ending (Arista/RMG/ 393 -~ 7% 12% 410 394 354 12 @) % AVRILLAVIGNE My Happy Ending (Arista/AMG) 325 +53 6 50
| USHER fILUDACRIS & LIL' JON Yeah (laface/Zombs/ 390 389 98% 47% 377 391 418 13 @ & K CHANTE Does He Love Me (VikBMG Music Canads) 305 +56 3 40
YELLOWCARD Ocean Avenve (Capitoll 389 386 90% 28% 434 377 348 10 9 BRITNEY SPEARS Everytime (ive/Zombal 303 -1 8 5/0
USHER Burn {LaFace/Zomba) 382 378 98% 40% 384 400 372 9 10 BEYONCE' Naughty Girl (Columbial 299 -18 15 90
TRAPT Echo (Warer Bros.) 381 386 63% 13% 384 400 370 8 11 USHER Bun fLaFace/Zombs) 299 23 15 6l0
AVRIL LAVIGNE Don't Tell Me /Arista/AMG) 380 383 96% 34% 381 372 360 6 12 M.WINANS fENYA... | Don't... Bad Boy/Universall 298 -57 15 8i0
NICKELBACK Feelin’ Way... (Roadrunner/iDMG/ 373 368 57% 10% 357 364 400 14 SEETHER fJAMY LEE Broken /Wind-up/ 280 +33 8 30
BRITNEY SPEARS Everytime (Jive/Zombal 372 386 97% 34% 369 386 353 16 BLACK EYED PEAS Let's Get It Started A&M/interscape) 279 +84 4 40
USHER Confessions Part 2 fLaface/Zomba/ 371 359 90% 29% 381 383 359 17 % FEFE DOBSON Don't Go (Girls & Boys) fiskand/i0JMG/ 251  +16 1 5/0
BLACK EYED PEAS Hey Mama /A&M/nterscope/ 369 371 95% 42% 372 378 375 15 MARDON 5 This Love (Octane//AMG/ %0 #1315 110
JESSICA SIMPSON Angels (Calumbial 368 357 84% 19% 379 373 34 24 ASHLEE SIMPSON Pieces 0f Me (Geffen/ 214 +39 2 4o
CHRISTINA MILIAN Oip It Low Island/iDJMG/ 367 37 86% 25% 393 348 34 23 % SOULDECISION Cadillac Dress /independent) 01«24 4 n
MIS-TEEQ Scandalous /Reprise/ 365 368 88% 26% 370 339 356 18 19 USHER fILUDACRIS & LIL' JON Yeah {Laface/Zomba) 197 -35 15 12i0
NINA SKY Move Ya Body iNext Plateay/Universall 361 357 80% 26% 370 352 348 @  SWITCHFODT Meant To Live (Red Iok/Columbial 196 +48 1 310
D12 How Come (Shad/interscape/ 351 355 83% 4% 361 367 335 2 @  LLOYD BANKS On Fire finterscope/ 193 +8 4 10
L0 LONELY BOYS Heaven (0r/Epic/ 350 352 80% 5% 322 354 372 1" 22 OUTKAST Roses flaFace/Zombal 193 -90 15 90
ALICIA KEYS If | Ain't Got You (/AMG/ 349 361 91% 35% 352 351 3.4 28 @  KEVINLYTTLE Tum Me On Atiantic) 191 +35 2 50
KEVIN LYTTLE Turn Me On fAtiantic/ 346 338 78% 29% 310 364 344 19 24 BLACKEYED PEAS Hey Mama (A&Milnterscopel 174 -52 15 1300
BEYONCE' Naughty Girl (Columbia/ 345 340 98% 54% 340 331 351 2 25 % X-QUISITE Sassy Thang (Wamer Music Canadal 173 2 13 20
DUTKAST Roses {aFace/Zomba) 345 384 9% 52% 356 351 3.2 D12 How Come {Skady/interscope 172+ 1 40
M. WINANS HENYA... | Don't... (Bad Boy/Universall 341 352 94% 50% 307 343 367 30 HOUSTON fICHINGY & NATE DOGG 1Like That (Capitaf 171 +20 2 0io
|‘ J-KWON Tipsy (So So Def/Zomba) 333 334 93% 51% 329 353 331 27 % NELLY FURTADO Forca (JreamWorks/interscope) 169 +10 2 30
TWISTA Overnight Cefebrity /Atiantic/ 322 318 73% 3% 323 339 280 JUVENILE Slow Motion (Cash Maney/Universal) 150 +45 1 0lo
1)  TERRORSQUAD Lean Back (Universal 150 +43 1 0/0
Total sampile size is 446 respondents. Tolal average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = kke very .
mich). Total familiarity represents the percentage of respondents who recognized the song. Tolal bum represents the number of 15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase adivision of Premiere Radi

ion s based

tired of 9. Songs must have 40% familianty to appear
on persons 12+, Pmonsamscremdvnlhelntmm Once passed, lheyanukememmwbasodonmtomm/mmmfmm
RateTheMusic.com results ale not meant 1o replace callout research. The results are intended to show opinions of participants on the the
Internet only. of RateTheMusic.com. The RTM system, is avaifable for local radio stations by

\_ calling 818-377-5300. natemllusm com data is provided by Mediabase Research, a division of Premiere Radio Networks. Yy,

Songs ranked by total plays for the airplay week of 7/11-7/17. Bullets appear on songs gaining plays of remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs betow No.
15 are moved to recurrent after 20 weeks onthe chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates
\Cancon. © 2004, RE&R, Inc. Y

DIPPING IT RATHER LOW Isiand Def Jam artist Christina Milian crashed the KIIS/Los Angeles studios to hang with
the pleasant folks there and woo them with her dance moves. Seen here are (I-r) IDJMG National Director/Promotion Dave
“I'm Starvin®™ Bouchard, KIS MD Julie Pilat, Milian and KiIS PD John Ivey and morning dreamboat Rvan Seacrest.

DOWN UNDER VISITS R&R Universal artist Hayley Westenra recently
stopped by R&R's offices to Sing for us and piy us with ice cream. Seen here
post-festivities are (back, I-r) R&R sales reps Kristy Reeves and Steve Resnik,
Westenra, Universal's Martin Melius and R&R Sr. Director/Digital Initiatives
Greg Maffei and (front) CHR/Pop Editor Kevin Carter.

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all pictured and send
them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com
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Stations and their adds listed alphabetically by market
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 DONTAY THOMPSON

dthompson@radioandrecords.com

CHRIRHYTHMIC
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Rhythmic YTD

Alook at the hottest songs 0f 2004 ... so far

It’s midyear, and about this time many stations look to tweak their
sound by cleaning up their music libraries. We all know that what a
station plays in its recurrent, gold and ”spike it” categories can set it
apart from other stations in the market that may play some of the

same currents.

Besides the station’s jocks and imaging,
the recurrent and gold records it plays really
stand out in the minds of its audience. When
I hear records like Bone Thugs-N-Harmony's
“Thuggish Ruggish Bone” or Usher's "U
Don’t Have to Call,” they strike a chord and
make me reflect on where [ was when they
came out. Radio audiences across the coun-
try get the same feelings when their local sta-

tions play memorable records from past
years.

Since I'm a generous fella and have access
to the best information provided by the kind
people at Mediabase, I'd like to share with you
some of the most played songs at CHR /Rhyth-
mic from January 1-July 14, 2004. Maybe after
reviewing this list you can trigger a memory
or two in the minds of your listeners.

Rank ARTIST Title (Label) Total Plays
1 USHER Yeah (LaFace/Zomba) 141,158
2 J-KWON Tipsy (So So Def/Zomba) 114,787
3 PETEY PABLO Freek-A-Leek (Jive/Zomba) 96,554
4 MARIO WINANS | Don’t Wanna Know (Bad Boy/Universal) 95,007
5 USHER Bum (LaFace/Zomba) 94,945
6 CHINGY One Call Away (DTP/Capitol) 88,751
7 TWISTA Slow Jamz (Atlantic) 82,052
8 YING YANG TWINS Salt Shaker (TVT) 77,631
9 JAY-Z Dint Off Your Shoulder (Roc-A-Fella/IDJMG) 74,822

10 TWISTA Ovemight Celebrity (Atiantic) 73,841
11 LUDACRIS Splash Waterfails (Def Jam South/IDJMG) 65,425
12 BEYONCE Naughty Girl (Columbia) 65,130
13 CASSIDY Hotel (/AMG) 64,445
14 USHER Confessions Part 2 (LaFace/Zomba) 58,517
15 D12 My Band (Shady/Interscope) 56,500
16 KANYE WEST All Falis Down (Roc-A-Fella//DJMG) 54,580
17  LIL FLIP Game Over (Sucka Free/Loud/Columbia) 50,955
18 ALICIA KEYS If | Ain't Got You (J/RMG) 49,712
19 OUTKAST The Way You Move (LaFace/Arista) 46,982
20 JUVENILE Slow Motion (Cash Money/Universal) 46,939
21 OUTKAST Hey Ya! (LaFace/Zomba) 46,523
22 EAMON | Don't Want You Back (Jive/Zomba) 45,762
23 NICK CANNON Gigolo (Jive) 44,685
24 G UNIT Wanna Get To Know You (interscope) 44,136
25 LIL JON/EASTSIDE BOYS Get Low (TVT) 43,493
26 OUTKAST Roses (LaFace/Zomba) 42,705
27 KANYE WEST Through The Wire (Roc-A-Fella/IDIMG) 41,761
28 PITBULL Culo (TVT) 40,899
29 KELIS Milkshake (Star Trak/Zomba) 39,034
30 SEAN PAUL I'm Still In Love With You (VP/Atlantic) 38,973
31 BEYONCE Me, Myselt And | (Columbia) 37,197
32 YOUNGBLOODZ Damn! (So So Det/Zomba) 36,771
33 LUDACRIS Stand Up (Def Jam South/IDJMG) 35,296
34 WESTSIDE CONNECTION Gangsta Nation (Capitol) 33,905

Rank ARTIST Title (Label) Total Plays
35 BABY BASH Suga Suga (Universal) 32440
36 LLOYD BANKS On Fire (G Unit/interscope) 31,733
37 NB RIDAZ So Fly (Upstairs) 29 864
38 JAGGED EDGE Walked Outta Heaven (So So Def/Columbia) 29,507
39 ALICIA KEYS You Don’t Know My Name (J/ARMG) 28,874
40 50 CENT In Da Club (Shady/Interscope) 28,423
41 CHINGY Right Thurr (Capitol) 27,644
42 MURPHY LEE What Da Hook Gon’ Be (Universal) 27,435
43 YING YANG TWINS What's Happnin! (TVT) 27,364
44 T.I. Rubber Band Man (Atlantic) 27,345
45 BEYONCE Baby Boy (Columbia) 26,183
46 AMANDA PEREZ | Pray (Powerhouse/Virgin) 25,833
47 CHINGY Holidae In (Capitol) 25,302
48 KANYE WEST Jesus Walks (Roc-A-Fella/IDJMG) 23,400
49 RUBEN STUDDARD Sorry 2004 (J/RMG) 23,181
50 HOUSTON I Like That (Capitol) 22,732
51 JAY-Z 99 Problems (Roc-A-Fella/IDJMG) 22,185
52 NINA SKY Move Ya Body (Next Plateauw/Universal) 21,265
53 BRITNEY SPEARS Toxic (Jive/Zomba) 20,915
54 PLAY-N-SKILLZ Freaks (Universal) 20,786
55 TOO SHORT Shake That Monkey (Jive) 20,346
56 BEENIE MAN Dude (Virgin) 18,259
57 CASSIDY Get No Better (J/AMG) 18,258
58 KEVIN LYTTLE Tum Me On (Atlantic) 18,178
59 LIL FLIP Sunshine (Sony Urban Music/Columbia) 17,800
60 AVANT Read Your Mind (Geffen) 12,773
61 JENNIFER LOPEZ Baby | Love U (Epic) 16,666
62 SEAN PAUL Get Busy (VP/Atlantic) 16,633
63 DILATED PEOPLES This Way (Ca))\itol) 16,434
64 JUVENILE In My Life (Cash Money/Universai) 16,416
65 MISSY ELLIOTT I'm Really Hot (GoldMind/Elektra/EEG) 16,130
66 NELLY t/P. DIDDY... Shake Ya Tailfeather (Bad Boy/Universal) 15,931
67 LLOYD Southside (Murder inc./Def JanvIDJMG) 15,748
68 BEYONCE Crazy In Love (Columbia) 15,628
69 MASE Welcome Back (Universal) 15,626
70  LIL KIM Magic Stick (Atlantic) 15,302
71 50 CENT P.LM.P. (Shady/Interscope) 15,252
72 RYAN DUARTE You (Universal) 15,047
73 RIC-A-CHE Coo Coo Chee (SRC/Universal) 14,696
74 2 PAC Runnin’ (Amaru/Tha Row/Interscope) 14,679
75 YOUNG GUNZ Can't Stop, Won't Stop (Roc-A-Fella/IDJMG) 14,595
76 BABY BASH Shorty Doowop (Universal) 14,430
77 YOUNG GUNZ No Better Love (Roc-A-Fella/IDJMG) 14,421
78 YUNG WUN Tear It Up (/RMG) 14,170
79 SLEEPY BROWN I Can't Wait {Interscope) 13,769
80 FABOLOUS Into You (Elektra/EEG) 13,676
81 JOJO Leave (Get Out) (BlackGround/Universal) 13,640
82 50 CENT 21 Questions (Shady/Interscope) 13,210
83 R. KELLY Ignition (Jive/Zomba) 13,105
84 PHARRELL Frontin' (Star Trak/Arista) 12,662
85 JOE Ride Wit U (Jive/Zomba) 12,094
86 G UNIT Stunt 101 (Interscope) 11,857
87 CIARA Goodies (LaFace/Zomba) 11,808
88 MURPHY LEE Luv Me Baby (Universal) 11,441
89 BLACK EYED PEAS Hey Mama (A&M/Interscope) 11,260
90 DO OR DIE Do U? (Rap-A-Lot) 11,252
91 MASTER P Them Jeans (New No Limit/Koch) 10,206
92 R. KELLY Step In The Name Of Love (Jive) 9,840
93 TRILLVILLE Neva Eva (BMEWamer Bros.) 9,730
94 MISSY ELLIOTT Work It (Elektra/EEG) 9,708
95 TERROR SQUAD Lean Back (SRC/Universal) 9,660
96 2 PAC One Day At A Time (Amaru/Tha Row/interscope) 9,589
97 FABOLOUS Can't Let You Go (Elektra/EEG) 9,550
98 BRANDY Talk About Our Love (Atlantic) 9,343
99 FRANKEE F.U.R.B, (Marro) 9,163

100 JAGGED EDGE What's It Like (Columbia) 9,050
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1 0 JUVENILE Stow Motion (Cash Money/Universal) nn +191 688363 14 86/0 www.rradds.com
2 2 USHER Confessions Part 2 LaFace/Zomba) 5783 114 591507 15 5210 ARTIST TITLE LABEL(S) ADDS
3 0 LLOYD BANKS On Fire finterscope/ 5303 +45 486084 12 8710 JKWON You & Me (S0 So Def/Zomba) 25
6 o LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia) 4919 +686 394569 9 822 SHAWNNA fILUDACRIS Shake That Sh*t (DTP/Def Jam/iDJMG) 21
5 €@ HOUSTON fICHINGY & NATE DOGG | Like That (Capital 4831 +278 388129 10  86/0 ;‘;LE:L':'K ;‘f::m/”e”fm’ﬁyff":;”’::”""';”mi” - fg
. ompton (Vi
9 0 CIARA fIPETEY PABLO Goodies (LaFace/Zomba) 4374 +591 395049 7 881 AMANDA PEREZ fILAYZIE BONE edicate (PowerhowselVigin) 15
12 o TERROR SQUAD Lean Back (Universal) 4270 +769 538511 6 8501 BRITNEY SPEARS Outrageous (JiveZomba) 13
10 0 NINA SKY Move Ya Body (Next Plateau/Universal) 4026 +248 400376 15 7810 213 Groupie Love (7¥7) 10
7 9 YING YANG TWINS Whats Happnin! /7V7) 3980 53 295634 14 790 | VO RiohtOn fHughtyear) 10
. J.JONES fiGAME, CAM'RON & LIL' FLIP Certified Gangstas /Xoct/ 10
4 10  PETEYPABLO Freek-A-Leek (/ive/Zomba/ 3920 728 356165 29 86/0 FRANKIE J. HiPAUL WALL On The Floor (Calumbia) 8
8 11 USHER Burn (LaFace/Zombaj 3482 4463 415942 21 8710
15 @ LLOYD fIASHANTI Southside (Murder inc./Def Jam/IDJMG) 3287 +567 266960 1" 822
13 13 KANYE WEST Jesus Walks (Roc-A-Fella/lDJMG) 3151 31 360862 13 8411 ’
" 14 ALICIA KEYS If| Ain't Got You (/AMG/ 3147 -375 351519 20 82/0
19 @ D12 How Come (Shady/interscope) 2685  +371 198894 6 7210 Most
17 O KEVINLYTTLE TumMe On (Atlantic) 2653 +82 38 13 06 | JncreasedPlays
14 17 TWISTA Overnight Celebrity (Atlantic/ 2412 -471 286809 22 83/0 TOTAL
16 18 USHER f/LUDACRIS & LIL’ JON Yeah (LaFace/Zomba) 2402 232 257810 29 890 | wansr rme s e
21 @ CHRISTINA MILIAN Dip It Low (/sland//DJMG) 2144 +285 274007 18 4613 NELLY My Place [Derrty/Fo’ RecliUniversal) +1596
18 20  PITBULLfILIL' JON Culo (7¥T) 2109 484 212694 18 5710 TERROR SQUAD Lean Back (Universa) +769
22 € TWISTAfIR KELLY SoSexy Athantic) 2034 +267 207260 5 812 ;'ILA;;';PSE"T"?:A/:{;*; F’;”"""”/F‘”E’ZWM +::'1*
. oodies {LaFace/Zom +
I 20 22 PLAY-N-SKILLZ Freaks /Unfversa// ' 2005 -46 164807 15 5511 LLOYD SIASHANTI Southside (Murder lnc.0ef JamyiBJMG)  +567
@  NELLY My Place (Derrty/Fo’ ReellUniversal 1889  +1596 181610 1 88120 | D12 How Come (Shady/nterscape) +IM
27 @ YOUNG BUCK Let Me In (interscope/ 1648 +317 138087 4 733 JADAKISS fA. HAMILTON Why (Ruff Ryders/interscope)  +351
28 €D  MONICA UShould've Known Better (/AMG) 1447  +143 138347 6 655 ;:nggls-:' ::af:mml ﬂ’;ﬂftﬂ”'/’”jm"/ +§f;
e In fInterscope) +
31 @ LL COOL J Headsprung (Def Jam/IDJMG) 1417 +324 132968 3 69/4 CHRISTINA MILIAN Oipt Low fsiand/BJG) +286
23 27  BEYONCE' Naughty Girl (Columbia) 1392 -350 151369 19 7310
24 28  MASE Welcome Back (Bad Boy/Universal) 1312 -329 90946 9 650
30 @ AKON fISTYLES P. Locked Up (SRC/Universall 1243 +118 194925 13 33N
32 @ T.1. Let's Get Away (Grand Hustle/Atlantic) 1192 +124 751N 5 6213
25 31 CASSIDY fMASHONDA Get No Better (/AMG/ 1075 540 93510 12 s | New & Active
38 @ JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/interscope) 1201 +351 199786 3 60/6 13 Growgelove TV
roupie Love
33 33 MOBB DEEP Got It Twisted (Violator/Zomba/ 942 45 100983 12 4910 Total P,;;ps: 357, Total Stations: 29, Adds: 10
29 34 JAY-Z 99 Problems (Roc-A-Fella/iDJMG) B54 -4 1‘7 62171 12 6710 TECH NONE 'm A Playa independent)
35 @ JOJO Leave (Get Out) (BlackGround/Universal) 831 +66 60945 19 14)2 Total Plays: 322, Total Stations: 14, Adds: 0
3 €D PETEYPABLOHRASHEEDA Vibrate Live/Zomba) 785 . +122 35604 3 542 | AMANDAPEREZ flMVZlftsﬂuguﬂedicate g’awedmwse/l’vyh/
37 €@  SLUMVILLAGE Setfish (Barak/Capital 766 +112  85764° 3 384 :;‘::‘:::j if:ﬁ'xfﬁ'ﬁ"?m 'r:dds/b;/mw/
. n or
-41 @ PITBULL Back Up 7¥7) - 691 +109 35896 3 423 Total Plays: 266, Total Stations: 24, Adds: 8
39 @ HOLLA POINT Baby Mama (Epic/ 679 +50 43584 4 35/4 WON G Rapture (Sovage/SAG/)
40 @ LIL ROB Neighborhood Music (Upstairs/ 672 +66 43830 8 2710 Total Plays: 266, Total Stations: 20, Adds: 0
34 41  LUDACRIS Diamond In The Back (Def Jam South/IDJMG) 599 184 50243 6 3910 LENNY KRAVITZ flJAY-Z S}onn WViegin)
| 42 42 AMANDAPEREZ |Pray Powerhowse/Virgin) 503 .76 40827 16 400 ;‘:;LT;:?: T“";i‘“f“’;ﬁe “:1“*;15 o
] | enage A Trois usicwerks/Univers
a7 @ JUVENILE f\WACKO & SKIP Nolia Clap (Rap-A-Lot) 483 +73 63992 2 15/3 Total Plays: 241, Total Stations: 20, Adds: 1
‘ 50 @ LIL SCRAPPY No Problem /BME/ﬁEp{fS&/ 440 +33 46245 2 3,0 JKWON You & Me /SI] So Def/Zomba)
l @ BLACK EYED PEAS Let's Get It Started (A&M/interscope/ 430 +26 14095 1 28/0 Total Plays: 210, Total Stations: 38, Adds: 25
@  ALICIAKEYS Diary L/AMG) a2 +48 92003 1 1m GUERILLA BLACK /BEENIE MAN Compton Vigin/
. @  MARIO WINANS Never Really Was (Bad Boy/Universal) 389 +36 12283 1 310 ;‘:;'E:“;:u ‘DG:A;"D':: Fs;':’;: “”‘:"a:‘:“‘ss-e‘ 5 e
| S Sexy
[ 49 48  Z-RO | Hate You (Rap-A-Lot/ 368 -40 26226 3 211 Total Plays: 151, Total Stations: 18, Adds: 4
44 49 D12 f{EMINEM My Band (Shady/interscope) 367 127 30200 20 3810
I @  sHAWNNA fILUDACRIS Shake That Sh*t (DTA/Def Jam/IDJMG) 363  +153 66712 1 am Songs ranked by total plays
93 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Ragi: Networks. Songs ranked by toltal plays for the airflay Detailed station playlists for all R&R
week of 7/11-7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays R
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the iotal number of new adds officially reported to R&R by each reporlers are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week www.radloandrecords.com.
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 1C0). Each daypart on each station is assigned an AQH number. o
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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o . .
/ . America’s Best Testing CHR/Rhythmic Songs 12 + w T ; I v
”ﬂfﬂ”’ﬂMllSlﬂﬂﬂﬂl For The Week Ending 7/23/04 | ]
L | o R
" Persons Persons Persons I s
Artist Title (Label) ™ LW  Familiarity Burn  12-17 18-24 25-34
USHER Confessions Part 2 (LaF ace/Zomba) 426 406 97% 26% 433 411 434 | | ARTST: Lioyd Banks
USHER fILUDACRIS & LIL' JON Yeah LaFace/Zomba) 421 408 100% 4% 420 408 443 LageL: Interscope
l USHER Burn (LaFace/Zombal 417 408 100% 44% 409 408 440 LY G B e [ _
HOUSTON flCHINGYSIa NATE DOGG | Like That {Capital 415 4.02 75% 9% 4.19 4.21 4.08 loyd Banks' debut album, The
CHRISTINA MILIAN Dip it Low fisland/IDJMG/ 412 4.16 94% 21% 419 4.02 4.05 H for M is hot in
NINA SKY Move Ya Body fNext PlateaulUniversal 405 385 94% 25% 407 387 418 ungegiogiioreelo
JUVENILE Slow Motion (Cash Money/Universal 405 385 91% 18% 401 415 4N more ways than one: The album
LIL’ FLIP Sunshine /Sucka Free/L oud/Columbia) 402 378 67% 8% 4.23 399 379 has experienced solid sales since
TERROR SQUAD Lean Back (Universal) 402 390  60% 9% 424 392 404 it first dropped, and boxes of the CD were reportedly stolen
KEVIN LYTTLE Turn Me On (At/antic/ 4.0 3.75 85% 19% 3.83 4.10 4.02 from record stores and distribution warehouses the week of
CAS DY IMASHONDA Gt o e ) ) B 5 6 ap o o | || DR G L
et No Better R R 3 8 o A A
CHR/Rhythmic, “I'm So Fly" is already on deck as the next
D12 How Come (Shady/Interscope) 394 386 87% 16% 4.12 3.89 3.68 R ! T y. . y . . N
LLOYD BANKS On Fire iterscopel 394 389 8% 1% 397 382 azg | | Sindle.andradiois alsotaking a liking to “Warrior Part2,
MONICA U Should've Known Better L/AMG/ 382 - 55% 10% 405 382 384 featuring Eminem, 50 Cent and Nate Dogg
ALICIA KEYS If 1 Ain't Got You L/AMG/ 388 382 97% 38% 380 374 419 Born Christopher Lloyd in Jamaica, Queens, the 22-year-
KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc-A-Felia/{DJMG) 383 390 96% 9% 377 3.68 404 old Banks — half black and half Puerto Rican — was raised
TWISTA Overnight Celebrity (Atiantic/ 381 387 96% 38% 379 379 396 primarily by his mother. "My mother showed me everything,”
LLOYD ffASHANT! Southside (Murder Inc./Def Jam/IDJMG) 381 3N 67% 12% 391 3.78 3.81 he says. “When | was in third grade, she took a cucumber
YING YANG TWINS Whats Happnin! (TV7/ 380 381 66% 15% 3.95 3.97 3.54 R e A G
OUTKAST Roses L aFace/Zomba) 377 378 9%% 48% 372 369 391 ' P o
MASE Welcome Back (Bad BoyUniversal) 376 364  67% 14% 384 383 368 When it came to rhyming, Banks says, *I skipped what a
MARIO WINANS fENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universal)  3.74  3.79  98%  51% 3.68 351 3.99 ot of rappers have to go through to get put on. | skipped
BEYONCE' Naughty Girl (Columbia/ 371 359 100% 53% 354 356 4.06 Making the Band, | skipped [106 & Parks] Freestyle Fri-
TWISTA fIR. KELLY So Sexy (Atiantic) 371 366 49% 11% 384 357 385 days, The Lyricist Lounge — | skipped all that. | made my
KANYE WEST Jesus Walks (Roz-A-Fell/ILIMG) 369 373 80% 2% 376 352 387 name on the mix tapes, on the streets. And that's the hard-
CIARA fIPETEIY PABLO Goodies /LaFace/Zomba) 3.68 355 43% 10% 374 3.66 3.74 est thing to get right there.”
PITBULL fILIL' JON Culo (TVT/ 3.64 340 68% 21% 349 370 3.85 Althouah The H for Moreis hi b
JAY-2 99 Problems (Aoc.A-fela/I0IMG) 360 335 87% 20% 371 348 355 ough The Hunger for Moreis his debut album, Banks
Total sample size is 432 respondents. Total average favorabilily estimales are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity e S t.ale sl e.ﬂon' Th.en again,
D the of who ized the song. Total burn represents the number ol respondents who said they are tired ol hearing the song. Songs all the guests on the CD are either part of his G-Unit crew or
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music :
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are ir d to show opinions ol particip close associates — Tony Yayo, 50, Em, Game, Young Buck,
an the the Internet anly. RateTheMusic is a regi of Rate ic.com. The RTM system, is for local radio stations by calling 818-377-5300. Nate Dogg and Snoop all lend vocals to The Hunger.
k RateTheMusic.com data Is by Mediab. a division of Premiere Radio Networks.
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___URBAN

Get To Know Your Listeners

Arbitron’s ‘Black Consumer Study 2004’ helps

you to see the light

1

ow well do you know your listeners? Do they

drive around in Hummers, wearing designer duds and
sipping Cristal? If you watch some hip-hop videos to-
day, you'd think so. But what do they really drive
home from work? Where do they eat out most often?
What is their beverage of choice? Where do they buy
their clothes? Would you believe the answers to these
questions are a Ford, McDonald’s, Budweiser and

Wal-Mart?

While brands like Phat Farm and
Hummer are prominent in hip-hop
culture, there is a great deal more you
need to know about the ———
average black consumer
who islistening to your ra-
dio station. To help you
out, Arbitron has released
its annual “Black Consum-
er Study.”

This week I talk to Ar-
bitron Director/Urban Ra-
dio & Marketing Services
and Sr. Account Manager/
Radio Station Services
Julian Davis, who put together the
study. We discussed some of its high-
lights, as well as some of the surpris-
es contained in the results.

R&R: Arbitron refers to this as its
“Black Consumer Study" rather than
“African-Anerican Consumer Study.”
What's the distinction?

JD: From the point of view of Ar-
bitron/Scarborough, we utilized the
term “black consumer” here because
it was important to suggest that we
are looking at a larger overall commu-
nity of people of color. These people
may be African-American, or they
may be from the Caribbean, Africa or
other countries — people who may be
from other parts of the world but now
live here in the United States. Not all
these people consider themselves Af-
rican American, but they do consider
themselves black.

R&R: Was this study created for pro-
gramimers, advertisers or agencies?

JD: It's a tool for the industry in
general. The radio station’s sales force
needs a tool like this to help them sell
their product. Then you have some
advertising agencies that still don’t
understand the culture but that could
learn from a tool such as this. They still
have the tendency to diminish the
brand, even in today’s world, where
it is so viable.

“The Black Consumer Study” is a
way to help educate those people who
may not have the time or resources to
collect their own data. It can be used

Julian Davis

by the radio station to help it with an
agency, or it can be used by an agen-
cy to help educate the advertisers.
And, of course, program-
mers can use the informa-
tion to better understand
their listeners.

R&R: How did you con-
duct the study, and who did
you survey?

JD: We utilize informa-
tion from Scarborough Re-
search, pulled from a na-
tional database. We collect
the data from the top 100
black metro areas. What you see in the
study is a collection of opinions from
across the country. We also use Ar-
bitron statistics and information from
Target Market News. The Arbitron in-
formation is from the 2003 spring rat-
ings period.

R&R: The study breaks down consum-
er habits for the 18-34, 18-49 and 25-54
demos. The numbers change, but, for the
wmost part, the order in which the products
and brands appear in each category stays
almost the same, except for maybe one or
two flip-flops. What does this say about
black constmers as they grow older?

JD: In this year’s study we took a
larger approach to the demos, ex-
panding the age demographics on ei-
ther end. We all know the selling
demo is 25-54, but we also know that
the generations above and below have
an important impact on consumer
buying. For example, advertisers now
realize how important it is to brand a
product with a group at a very young
age, particularly the black consumer.
We often see brands carry over from
generation to generation, although
there may be differences within those
brand choices.

For example, in the study you see
similar brand choices in luxury car
preferences across all demos, with
Cadillac being the automobile of
choice. But when you dig deeper, you
see that the older, more established
generation of black consumers prefers
a larger luxury vehicle, while the
younger generation prefers something

different. And when you look at con-
sumers who are at an age where they
might have families, you see even
more unique preferences, like mini-
vans.

But there is absolutely brand loy-
alty, as long as the consumers have
had a good experience with the prod-
ucts, including the purchase of them
and the service afterward. We see
brand loyalty carry over within fam-
ilies. A mother or father basically en-
dorses a brand simply by using it.
Then the son or daughter tends to use
the same brand as he or she grows
older.

R&R: According to the study, almost
40% of the total national black population
is between the ages of 18-34. Sixty-one per-
cent of the population is between the ages
0f 25-54. What could these statistics tell s
about growth areas in Urban radio?

JD: As with other groups, we see
the baby boomers as the dominant
demographic among blacks. Does this
mean there is room for more growth
atthe Urban AC format? If you're talk-
ing about it from a fragmentation
standpoint, stations would just be
splitting the advertising between
more outlets. The other way you can
look at it is to see the 18-34 demo as
the area where you can establish a
brand and grow with them.

Here’s an example: Several years
ago 7-Up was the dominant un-cola.
Cokeneeded to branch out in that are-
na, so they created Sprite. They mar-
keted it directly to the hip-hop audi-
ence, and now, as you can see in this
study, Sprite is the top soda of choice
among the 18-34 black consumer.

R&R: According to this study, a Ford
is the most commonly leased or purchased
standard vehicle for black consumers be-
tween the ages of 18-34. Do you have any
figures on how much Ford markets to the
black consumer in relation to other auto-
mobile companies?

JD: We don’t have specific num-
bers, but I can tell you that there is a
direct correlation between brand loy-
alty and those products that do direct-
ly target the black consumer. And one
of the best ways to market directly to
the black consumer is through Urban
radio. It’s one of the only ways to spe-
cifically target this consumer.

R&R: What can programmers learn
from reading this study?

JD: [ hope they take away the fact
that they’re able to do comparable
studies in their local market using this
information. This is a benchmark for
them to usz as they now go out and
find out how similar or different their

The Numbers

Consumer Study.”

Black National

© 2004 Arbitron Inc.

Here are a few interesting charts from Arbitron’s “Black

Based on 2002 expenditures of all black households

Numbers In blllions
Apparel products and services $22.9
Appliances $1.5
Beverages $5.2
Cars, trucks and related services $47.7
Computers and related services $1.9
Consumer electronics $3.2
Entertainment and leisure $25
| Food $54.7
Household fumishings and equipment $11.6
Insurance $6.2
Telephone service $13.6
Transportation, travel and lodging $5.1

Source: “The Buying Power of Black America,” Target Market News, 2003

Buying Power

Household Income Levels

Age | Less than | 25 o@0- | $35,000- | $50,000- | 575,000+
Breakowl | 525,000 | $34,900 | $40.990 | §74.549 |
Persons 18+ | 17.0% | 14.3% | 23.3% | 19.4% | 26.0%

| Blacks 18+ 23.8% 19.0% 25.3% 15.5% | 16.4%

Blacks 18-34 | 212% | 20.1% | 27.7% | 15.8% | 15.2%
Blacks 1849 | 20.3% | 18.7% | 26.7% | 16.8% | 17.5%
Blacks 25-54 | 19.7% | 18.1% | 26.5% | 17.4% | 18.3%

| Blacks 35+ 255% | 18.2% | 23.7% | 154% | 17.1%
Source: Scarborough USA+ Release 1, 2003, 12-month data
© 2004 Arbitron Inc.

Black Format

Black Persoas 18-34

Preferences

Black Persons

© 2004 Arbitron Inc.

Percentof | | Percent of
Format Listeners | Format Listeners
Urban Contemporary | 60.8 | urban Co_ntemporary 43.0
| CHR/Rhythmic 33.4 | Urban AC 343
Urban AC 296 | | CHR/Rhythmic 189
CHR/Pop = 23 | | SmoothJazz 155
. AC 119 | AC 12.8

Source: Scarborough USA+ Release 1, 2003, 12-month data

market is to the national picture. They
can make very specific programming
and marketing decisions unique to
their market based on the information
they obtain here and through their
own local research.

The overall goal of this study is to
enlighten decisionmakers, and that's
not limited to advertisers. It includes
programmers, promotion and market-
ing directors, sales managers and gen-
eral managers. It will, hopefully, start
discussions that need to be started.

Programmers are the people who
should know the listeners best. If you
have a sales force that doesn’t under-
stand your listeners, you need to be
passionate enough about your station
to seek out information that can help
educate those people whoare respon-
sible for the livelihood of your station.

There are still many people in this
business — on the radio side and the
advertising side — who are misin-
formed about the black consumer.
They view the community as it was
portrayed in past years. Even back
then it may have been an incorrect

www americanradiohistorv com

view, but it was accepted. Today, we
don’t have to accept those old-fash-
ioned views. We would hope that a
sales manager would help to dispel
those myths, but if it's not that person,
then why not the PD?

R&R: What do you think will be the
most surprising information for program-
mers when they read the study?

JD: Where their listeners spend
their money. Wal-Mart is consistently
the most common vendor for clothing,
[ think most people still think twice
before buying a $95 FUBU shirt if they
can buy the same shirt without the
brand name for $40. I learned this les-
son primarily from the women in my
life, that you don’t always have to
spend more for quality. And women
make the majority of spending deci-
sions in most households.

R&R: How can someone view the Ar-
bitron “Black Constmer Study”?

JD: Go towure.arbitron.com and click
on “Radio Stations” and then “Free
Studies.” You can download it to your
desktop. You do not have to be an Ar-
bitron subscriber to read it.
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ARTIST THTLE LABEL(S) W elas J%’;‘fce

JUVENILE Slow Motion (Cash Money/Universal) 3588 +57 449809
USHER Confessions Part 2 {LaFace/Zomba) 3495 +88 446195
MONICA U Should've Known Better (/RMG/ 3432 +206 456666
TERROR SQUAD Lean Back Universal) 3228 +485 489385
KANYE WEST Jesus Walks (Roc-A-Fella/IDIMG) 3166 +151 436123
LLOYD BANKS On Fire fiaterscope) 3002 -147 427836
ALICIA KEYS Diary (J/RMG) 2738 +204 368183
LLOYD fIASHANTI Southside (Murder Inc./Def Jam/IDJMG) 2203 +39 240671
TWISTA R KELLY So Sexy (Atlantic/ 2164 +217 239170
ALICIA KEYS If | Ain't Got You (/AMG) 2021 +18 270053
LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia) 1931 +393 212803
USHER Bum fLaFace/Zomba) 16M 98 200919
MASE Welcome Back (Bad Boy/Universall 1571 -61 169614
TWISTA Overnight Celebrity (At/antic/ 1541 112 177828
LL COOL J Headsprung (Def Jam/IDJMG) 1496 +243 162331
JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/Interscope) 1433 +309 193608
HOUSTON f/ICHINGY & NATE DOGG | Like That Capitol 1429 +33 142956
PETEY PABLO Freek-A-Leek (ive/Zomba) 1421 241 167818
SLUM VILLAGE Selfish (Barak/Capitol) 1412 31 147094
LIL SCRAPPY No Prablem (BME/Reprise) 1404 +91 122017
YOUNG BUCK Let Me In f/nterscope) 1396 +167 151220
T.l. Let's Get Away (Grand Hustle/Atlantic) 1364 +113 112492
YING YANG TWINS Whats Happnin! (TVT) 1293 +40 133849
CIARA H{PETEY PABLO Goodies (LaFace/Zomba) 1282 +354 135969
NINA SKY Move Ya Body (Vext Plateau/Universal) 1N .24 135328
R. KELLY U Saved Me (Jive/Zomba) 1134 +263 132572
LIL" WAYNE Bring It Back (Cash Money/Universal) 113 +8 99545
BRANDY fIKANYE WEST Talk About Our Love fAtlantic) 1074 338 126012
R. KELLY Happy People (/ive/Zomba) 1022 A71 147491
8-BALL & MJG You Don't Want Drama (Bad Boy/Universal) 890 4138 95063
AKON fISTYLES P. Locked Up (SRC/Universal) 812 +154 131424
LUDACRIS Diamond In The Back (Def Jam South/iDJMG) 800 -33 60890
MOBB DEEP Got It Twisted (Violator/Zomba) m 173 103406
JILL SCOTT Golden (Hidden Beach/Fpic) 764 +159 81918
NELLY My Place (Derrty/fo’ ReelfUniversal) 728 +606 111044
J-KWON Hood Hop (So So Def/Zomba) 719 19 55898
PRINCE Call My Name (Columbia/ 716 -29 46045
CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise] 703 11 51308
OUTKAST Roses fLaFace/Zomba) 666 -240 70718
NEW EDITION Hot 2 Nite (Bad Boy/Universal) 656 +125 73884
LENNY KRAVITZ flJAY-Z Storm (Virgin/ 626 +225 73288
YUNG WUN f/DMX , LIL’ FLIP & DAVID BANNER Tear It Up (/AMG) 560 -194 47989
BEYONCE' Naughty Girl (Columbia) 548 -145 59836
ANTHONY HAMILTON Charlene (So So Def/Zomba) 543 +127 44842
JUVENILE fIWACKO & SKIP Noalia Clap (Rap-A-Lot) 543 +63 53832
CHRISTINA MILIAN Dip It Low /is/and/IDJMG) 517 +36 104858
KEVIN LYTTLE Turn Me On (Atlantic/) 475 +11 122455
MARIO WINANS Never Really Was (Bad Boy/Universal) 446 +81 30791
PETEY PABLO f/RASHEEDA Vibrate (Jive/Zomba) 4 +5 25294
YOUNG ROME f{OMARION After Party (Universall 420 -80 36466

WEEKS ON  TOTAL STATIONS/

CHART

23
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720
68/0
69/0
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57i0
67/0
66/0
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6712
56/1
6410
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6111
6611
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66/5
38N
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2114
a1
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5002
1o
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4814
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343
2{0
1912
291
35/0
36/2
240

73 Urban reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/11-7/17. Bullets appear on songs gaining plays or remaining flatfrom previous week. I two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average

Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
| F—————
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ARTIST TITLE LABEL(S)

NELLY My Place Derrty/Fo’ ReellUniversall 0
GUERILLA BLACK fIBEENIE MAN Compton (Virgin/ 42
SHAWNNA fILUDACRIS Shake That Sh°t [D7P/0ef Jam/IDJMG) 41
J. JONES f/GAME, CAM'RON & LIL' FLIP Certified... Kach/ 1
MARIO 18 (/AMG) L]

TQ Right On (Hub/Lightyear) 9
URBAN MYSTIC Where Were You? /Sobe/ 6
CIARA fIPETEY PABLO Goodies /LaFace/Zombs/) 5
SHELLS Why | Love You L/AMG) 5
Most

Increased Plays

TOTAL

PLAY
ARTIST TITE LABEL(S) INCREASE
NELLY My Place (Derrty/Fo’ ReellUniversal) +606
TERROR SQUAO Lean Back /Universall +485
LIL" FLIP Sunshine (Sucka Free/l oud/Columbia) +393
CIARA fIPETEY PABLO Goodies /LaFace/Zomba) +354
JADAKISS f/A. HAMILTON Why (Ruff Ryders/interscope) +309
R. KELLY U Saved Me (Jive/Zomba/ +263
LL COOL J Headsprung (Def Jam/IDJMG) +243
LENNY KRAVITZ flJAY-Z Storm (Virgin) +225
TWISTA fIR. KELLY So Sexy /Atiantic) +217
MONICA t) Should've Known Better L/AMG) +206

New & Active

GUERILLA BLACK f/BEENIE MAN Compton (Virgin/
Total Plays: 290, Total Stations: 42, Adds: 42

FANTASIA | Believe L/AMG/
Total Plays: 277, Total Stations: 16, Adds: 1

SHAWNNA fILUDACRIS Shake That Sh*t (0TP/Def Jam/IDJMG)
Total Plays: 159, Total Stations: 42, Adds: 41

URBAN MYSTIC Where Were You? (Sobe/
Total Plays: 146, Total Stations: 31, Adds: 6

SHELLS Why | Love You L/AMG)
Total Plays: 145, Total Stations: 22, Adds: 5

TRUTH HURTS Ready Now /Pookie/
Total Plays: 142, Total Stations: 15, Adds: 0

SHYNE More Or Less (Def Jam/IDJMG/
Total Plays: 134, Total Stations: 20, Adds: 1

ADINA HOWARD Nasty Grind (Rufftown/Maybach/
Total Piays: 120, Total Stations: 9, Adds: 0

CARL THOMAS My First Love (Bad Boy/Universal)
Total Plays: 119, Total Stations: 27, Adds: 2

RENEGADE FOXX Anything That You Want /Sti/ Husthn)
Total Plays: 118, Total Stations: 14, Adds: 3
sﬁni;s ;anked by total piays

| Detailed station playlists for all R&R
| reporters are available on the web at
\ www.radioandrecords.com.

ADDS
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Are you the
hottest

jock in the country?

If so, send your tape, resume and references to
Skip Cheatham, 621 NW 6th St, Grand Prairie, TX 75050.

If you've got the skills, show us. We want you at the #1 station in a top 5 market!

www americanradiohietorv com
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e N ~N
- America’s Best Testing Urban Songs 12 +
TE 1HEMUSIE For'e week Encing 723/ GOSPEL Top 30
rowenso T2 WEDIABASE
Artist Title (Label TW LW Famil. B 1Pze-r1s 7 1?5& ;;-ré?i ust TS o el WEEKSON  _ToTAL
rlist Title (Label) amil. Burn WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS  PLAYS  CHART  STATIONS |
HOUSTON fiCHINGY & NATE DOGG { Like That (Capitof 419 415 82% 10% 403 413 380 - 1 TONEX Make Me Over (Vanky/ 307 = - uam
USHER Confessions Part 2 LaFace/Zomba/ 418 425 98% 31% 401 411 375 - 2 FRED HAMMONO Celebrate (He Lives) fVerity) 303 = = 1213
LLOYD BANKS On Fire (interscope/ 413 411 8%% 19% 409 416 389 - 3 KIERRA SHEARD You Don't Know (EM/ Gospel) 211 = = 11a
TERROR SQUAD Lean Back {Universal 413 419 79% 12% 409 411 406 - 4 WILLIAMS BROTHERS I'm Still Here (Blackberry) 178 = = 83
USHER Burn L aFace/Zomba) 410 427 100% 47% 395 415 345 - 5  CECEWINANS Hallelujah Praise (Wedlspring/Capitol] 174 = = 501
JUVENILE Slow Motion Cash Money/Universl] 410 424 93% 20% 403 414 376 - 5 ISRAEL AND NEW BREED Another... fintegrity/Verticall 173 = = 61
NINA SKY Move Ya Body (Next PlateauUniversal) 404 395 91% 25% 400 416 361 = 7 TONEX fIKIRK FRANKLIN Since Jesus Came (Verty/ 166 = = 8i0
LIL’ FLIP Sunshine (Sucka Free/Loud/Cotumbia) 404 395 75% 9% 389 403 353 = 8 R.KELLY U Saved Me (Jive/Zombal 158 = = 812
PETEY PABLO Freek-A-Leek (five/Zomba) 402 407 97% 39% 391 401 364 = 9 RICKY DILLARD Take Me Back (Crystal Rose) 148 - - 6/2
TWISTA Overnight Celebrity /Atiantic) 399 404 95% 1% 406 409 398 - 10 ISRAEL AND NEW BREED Rejoice lntegrty/Verticall 141 = = 6/2
MOBB DEEP Got It Twisted (Violator/Zomba) 399 397 67% 1% 402 391 424 - 11 STEPHEN HURD Undignified Praise... fntegrity/ 147 = = n |
KANYE WEST Jesus Walks (Roc-A-Felia//DJMG) 397 391 87% 19% 391 39 379 - 12 MARVIN SAPP You Are God Alone (Verity) 148 = = an
YING YANG TWINS Whats Happnint (7¥7) 397 391 73% 16% 375 381 360 - 13 NEW BIRTH TOTAL PRAISE... Suddenly (EM/ Gospel) 143 = = 6/0
TWISTA fIR. KELLY So Sexy /Atiantic) 396 394 68% 11% 385 385 3.83 - 14 NEW DIRECTION Y'm Gonna Wave... (Gospo Centric) 141 = = 6/3
ALICIA KEYS Diary (/AMG) 392 395 ©64% 14% 393 397 3.80 - 15 1SRAEL AND NEW BREED Again ... fintegrity/Vertical) 135 = = 40
ALICIA KEYS If | Ain't Got You (/RMG) 388 385 96% 37% 384 389 368 = 16 K.WONDERBOY JOHNSON Let Go And Let God fVerity/ 134 = = 914 |
MONICA U Should've Known Better (/2MG) 388 394 73% 17% 372 393 3.16 - 17 D.LAWRENCE & TRI-CITY... Restoring... M/ Gospel) 124 = = 51
M. WINANS flENYA...| Oon't.. (Bad Boy/Universall 380 377 7% 65% 383 390 364 — 18 WILLIAM MURPHY, Il Worship Experience erity) 121 - - 50|
LLOYD fIASHANTI Southside Murder inc.[Def Jam/DJMG) 3.80 378 80% 21% 350 365 313 - 19 J.HICKS & VOICES... Biessed... (Worid Wide Gospell 116 = = 63
OUTKAST Roses /LaFace/Zombal 376 366 99% 0% 376 382 361 - 20 DOROTHY NORWOOD Praise In The Temple Malaco/ 115 - - 63 |
SLUM VILLAGE Selfish (Barak/Capital 376 378 60% 14% 377 391 354 - 21 BEYONCE' He Still Loves Me (Coumbia/ 110 - - 51
T.. Let's Get Away (Grand Hustle/Atiantic) 375 - 4% 8% 363 370 350 - 22 EDDIE BRADFORD Too Close To TheMirror (Juana/ 102 - - 52
MASE Welcome Back (Bad Boy/Universall 373 382 76% 15% 355 356 352 - 23 MIN.TIMOTHY BRITTEN Can'tNobody Do... 0/ 99 = = 83
LIL’ WAYNE Bring It Back {Cash Money/Universal) A0 - 4% 9% 355 366 3.2¢ = 24 SHIRLEY CAESAR fiKIRK FRANKLIN 'm Ready Word) 82 - - in
YOUNG BUCK Let Me In daterscope/ 366 - 50% 10% 357 350 369 = 25 KAREN CLARK-SHEARD We Acknowledge You /téntic/ 80 = = i |
JAY-Z 99 Problems (Roc-A-Fella/IDJME) 363 366 94% 35% 356 354 360 - 26 RIZEN it Will Come To Pass Light) 88 = = an |
LIL SCRAPPY No Problem (BME/Reprise/ 360 343 4%% 12% 334 352 303 - 27 DEANDRE PATTERSON Give Him Glory (Tyscot/ 86 = = 6 1
BRANDY f/KANYE WEST Talk About Our Love /Atlantic) 358 362 85% 23% 345 351 327 - 28 L.CAMPBELL & SPIRIT... There Is... (FM/ Gospel/ 81 = = 300
8-BALL & MJG You Dor't Want Drama (Bad Boy/Universal 351 332 55% 15% 343 329 383 - 23 7SDNS OF SOUL Run On (Verity) 80 - - 51 |
Total sampe size s 404 respondents. Total average lmranlmymmmarebasedmamle of 1-5. (1=dislke very much, 5 = ke very - 30 TYETRIBBETT Superstar (Sony GospellColumbia) 11 - - 30
much). Tolal familiari Ihe who ized the song. Total bum represents the number of
i Songsmmnavew%fammanvmappwonswwy Sample composition is based
on persons 12 Petsonsarescrmedwalhelntsmet Once passed, they can lake the music test based on the format/music preference.
HmmM”m;om esulls 31 ot meant 1o replace calot rsearch, Th resuls ar it to Show opinions of garicipants o te te 16 Gospel reporters. Songs ranked bsgot;(l)&lta)éz ;?; tgeh ilcrslr?; week of Sunday 7/11 - Saturday 7/17.
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stalions by
_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premisré Radio Networks. Y, \_ Y,
- ~N
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R&R asks radio DJs for the hottes! records jumping off.
tha
EElY

Latone Heart

Latone Heart

Mixer/Night Jock, KTCX/Beaumont, TX

Nelly’s “Flap Your Wings” (Interscope): It's getting hot in here! Nelly
drops a new summer record that is heating up the dance floors. ® LL
Cool J's “Headsprung” (Def Jam/IDJMG): This is ridiculous. | don’t know
if anyone can re-create LUs old sound better than Timbaland — and LL
has been rhyming for 20 years! Young Jeezy's “Over Here” (Def Jam/
IDJMG): A new joint and artist that will get the club crunk. Check out the
flow by Bun B, who is one of the hottest MCs in the South. # Crime
Mob’s “Knuck If You Buck” (BME/Warner): Another Atlanta import that is
keeping the crunk scene strong. This record will have the whole crowd
shouting out. ® Young Bleed featuring Lil Boosie's “ Do it Big” (Inde-
pendent): If you step into any of the clubs in Louisiana or Texas, you will
hear the chorus of “l smoke/I drink/I'm supposed to stop, but | can't” The
hook is so addictive, you'll be singing it in the shower.

Gerald McSwain
PD, WYNN/Florence, SC

In May WYNN/Florence, SC had
its first Doug Banks Jam Session.
We held it at the Florence Civic Center and had more than 1,500 people
attend. The jam session takes place on Thursday night, and then Doug
and the crew — DeDe and Coco Budda — come in and broadcast their
— J national show from our studios on Friday morning. The

/% 75 oo

concert featured Jagged Edge, Young Gunz, Rel and
Allen Anthony. It sold out in a matter of hours. & For
' Florence, this was a pretty big event, mainly because
| the civic center doesn’'t do many urban shows, let alone
| music shows in general anymore. This was SO success-
ful, though, that we feel we’ll be doing more great things
with them for the fall. & All summer we've also been
holding our Fat Tuesdays. That's where we show up at

‘* a different sponsor’s location every Tuesday and invite the listeners

down for free food and music provided by WYNN. Our personalities are
on hand, and the listeners have a great time. It also is very popular
with our clients, because it brings traffic through their stores. We've
been everywhere from car dealerships to a recording studio to a mo-
bile home dealer. ® Coming up for the fall, we plan to hold our annual

" Back-to-School Block Parties. We invite listeners down for a free cookout

in their neighborhood, and all we ask of them is to bring donations of
school supplies for needy students. Every year McDonald’s sponsors
the book bags (which have McDonald’s and WYNN logos on them), and
we fill them with donated pencils, notebooks and all the supplies kids
need. We then work with the schools and community organizations to

get these bags to those kids who are most in need.
[S—
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aRTIST: LL Cool )

LaeL: Def Jam/IDIMG
CURRENT PROJECT: DEFinition

IN STORES: Aug. 31

CURRENT SINGLE: “Headsprung”
Homerown: Queens, NY
BIRTHDAY: Jan. 14, 1968

By DANA HALL/URBAN EDITOR

ersonal Stats: At the age of 33,

James Todd Smith, a.k.a. LL Cool J,
has spent almost 20 years of his life as a
recording artist. His 1985 debut, Radio,
was the first album to be released by
then-fledgling rap label Def Jam. Both
the label and the artist would go on to
make music-industry history.

In an era when career longevity seems
to be nonexistent for many acts, LL Cool
J has stood the test of time while evolv-
ing as an artist, writer and performer.
He’s the first rapper to earn six consecu-
tive platinum-selling albums. He’s re-
ceived two Grammies over the course of
his career and earned countless other
nominations and recognition from a num-
ber of music-industry and consumer or-
ganizations.

Early in his career as a rap artist, LL
appeared in several films, including the
hip-hop cult favorite Krush Groove, where
he performed his first hit single, “Radio.”
Since then he’s appeared in his own tele-
vision series, 1995’s In the House, and 19
films, two of which are currently in pro-
duction: Slow Burn, due out later this
year, and Edison, which will be released
in 2005.

In 1998 LL discussed giving up his
music career to focus on his acting, but
he soon decided that his heart was still
in music. He later penned his autobiog-
raphy, I Make My Own Rules, which de-
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tailed his difficult childhood. Married to
his high school sweetheart, with three
children, LL has earned the respect and
admiration of his fans, his peers and the
music industry.

Discography: Radio (1985); Bigger
and Deffer (1987); Walking With a Pan-
ther (1989); Mama Said Knock You Out
(1990); 14 Shots to the Dome (1993); Mr.
Smith (1995); All World (1996); Phenom-
enon (1997); G.O.A.T. (Greatest of All
Time) (2001); DEFinition (2004)

The Album: His tenth album,
DEFinition, shows that LL can transcend
time. Helping out with production are
Trackmasters and The Neptunes. LL says
that each producer “helps me execute my
vision as an artist.” He’s spent more than
a year in the studio creating songs that
former Def Jam President Kevin Liles
says “transcend time periods.” Liles con-
tinues, “Throughout his career, he has re-
invented himself while staying true to who
he is. When he raps, he is still thinking
about the girls who have his picture on the
wall, as well as the cats who know he’s
been through it all.”

See him: July 24, Chicago; July 31,
Las Vegas; Aug. 8, San Francisco. Also in
the film Slow Burn, due out this fall.
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Urban AC Reporters

Stations and their adds listed alphabetically by market

WKSP/Augusta, GA' WVAZ/Chicago, IL* WMXD/Deoit, Ml WTLC/Indi lis, IN®
OM: IL Krames OMPD; Elroy Smrth [ 17] Hml“ PD: Brian Wﬂ‘na:!w
POMD: Tim “Faitz” Snell APIVMO: Armando Rivera PO; Jasnitioh :
: Cher Best (255 APD: Oneil Stevens 3 BOVZUMEN
1 BOHEY JANES LERAL W0: Sheils Litte TAMYRA GRAY
RECEA BLLE ry iy
\Pun.lxwm L
WoiNBaltimore, MD W2AKCleveand. DH ) SmsmR o
APDMD: Kaith Fister unm. (e %I:JKSIFWII!, NC
el MO; Caivin Pos
5 ctonce WiO(liJackson, MS*
wam Rouge, LA -z - QAPOMO: Stan Bransen
sl(iwmm s
CEEd WLXC/Columbia, SC WDZZFlint, MI
: Dang Wi . Yvomne WSOUdacksonville, FL
LS L] Brooks
WCOGHTO

PD: Mike WELML. Pierce, FL*
i or OMPD: e OM: i Kamandy
WMGL/Charleston, SC* Sni wes |- T ey e
OMPD: Terry Base WCOGNTO ALYSON WL LS oKots
: TK Jomes:
STEPHAME MILLS
S WOMG/Greensboro, N
WAGH Columbus, GA POMD:ACSIRe KNEKAatayete. 14°
WXST/Charleston, SC* PO/APD. Ousen Rashesda POMD:
OM: Johs MD; Edward Lowis s'[”“"’ s
POMD: ﬁ?ﬁ INCOGNITO
. KOKY/Litle Rock, AR
wuw;::"avm‘ mm DH* mr-umui“ mmfmm
10 FANTASIA Fyhed 0. unmm' Sam Choics 1 mmnm A

KJLH/Los Angeles. CA* WYLD/New Orleans, LA*
POMD: Asadrae Rasselt O Caa Beaoer
[
WRBV/Macon, GA
PO/MO: Chis Wiiaons
7 moocwio WRKS/New York, NY*
OBl: Join Molien

™ PO: oga Bessiey
R T

APD/MD: Elloen

6 BOVZ RMEN
WHQT/Miami, FL*
PO; Derrick Brown

APO/MD: Karen Vaughn
o doe

WKUS/mllomlk. VA*
e s

WIMRMiiwavkes. W1*

POIND: Laur dones Teat
(13 12 8 50T

BOYZ P MEN
WOLT/Mobile. AL* WCFB/Criando, FL*
PO Steve Crambley N H
I S o P S Holhrok

mﬁut
wlnsg’hllwphh. PA*

WQOKMashville, TN P0: Joe Tamburmo
POMO: Dormick Cordetl APD/MO: Jo Gamble
L1 NoAods
WYBC/New Haven, CT* o
OM: Wayne Schoit ",,,',Fxm"““' L
=l v
‘:ov'm‘wv 12 ABACA

WKISRichmond. VA MIN/SL. . MO*
OMPOMO: Kevin Gardoer gm; n-'aur:!i:m
Mo Aaas. No A
WiMX/Toledo, OH*
PO: Racky Love
m:snm MLLS
WVBE Roanoke, VA pria
ST GEORGE
MELLY
WHUR/Washi . 0C*
PO/MO: Dave Di
BOYZ 1t MEN
REGINA BELLE
WLVH/Savannah, GA POOGRTO
OM: Brad Kelty
APD: Jawel WMMJ/Washi g
D Jaws " ashington, DC
§ en vwonass MD: bka Caase
7 HEATHER HEADLEY 4 TAMRA GRAY
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wronsons  WEDIABASE
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I UrRBAN AC TOP 30 .

34 POWERED 1]
o July 23, 2004 . MEDIABASE
B et e B dh B Hee g Most Added
2 @) LUTHERVANDROSS Think About You (/RME) 1107 +5 154275 35 450 |wwwrradds.com
1 2 TEENA MARIE StillIn Love (Cash Monsy/Universal) 1035 112 130777 22 440 | ammstme wems) Ao0s
5 €  PRINCE Call My Name (Columbia) 1020 +76 96591 10 430 | INCOGNITO True ToMyself Warads) 11
3 4 ALICIA KEYS If 1 Ain't Got You (/RMG) 1001 1 126700 21 4100 STEPHANIE MILLS Healing Time W/M/Lightyear) 8
9 @  ANITABAKER You're My Everything (Blue Note/Virgin) 994  +232 121135 4 qaj | PEGINABELLE For The Love Of You Peal) 5
4 B  R.KELLY Happy People Uive/Zomba) 980 80 120688 18 170 | NELLY My Place Mlamyfo' ReelUniesal 5
BOYZ Il MEN What You Won't Oo For Love (MSM/Koch/ 4
8 o ALICIA KEYS Diary (/RMG/ 816 +23 91991 7 an TAMYRA GRAY Raindrops WillFall (79/Sabe/ 3
7 8  USHER Burn (LaFace/Zomba) 790 -99 92005 14 12i0 ST. GEORGE Let's Get Together (Unity/ 3
6 9 PATTILABELLE New Day (Def SoullDJMG/ 772 -151 93430 18 420 JILL SCOTT Golden (Hidden Beach/Epic/ 2
13 @ JILLSCOTT Golden (Hidden Beach/Epic) 630 +148 61728 6 4072
10 11 KEM Love Calls (Motown/Universal 567 35 66026 76 3500
12 12 JOE Priceless (five/Zombal 496 3 40026 8 3601
11 13 AVANT Don't Take Your Love Away (Geffen) 467 46 55308 19 170
15 @ BRIAN MCKNIGHT What We Do Here (Motown/ a4 +6 34933 4 an Most
14 15 LASHELL GRIFFIN Free (£pic/ 436 s s u an |IncreasedPlays
18 @ LUTHERVANOROSS Wj BEYONCE' The Closer | Get To You (/AMG/ 399 +26 28121 12 36 Wy
17 @ MONICA U Should've Known Better (/RMG) 391 +15 32031 13 189 ARTIST TITLE LABEL(S) INCREASE
24 @ BOYZIIMEN What You Won't Do For Love (MSM/Koch 340 +79 28021 2 324 ANITA BAKER You're My Everything (Blue Note/Virgin/ +232
16 19 MARIOWINANS HIENYA & P. 0I00Y | Don't Wanna Know (Bad Boy/Universall 328 77 20503 12 11jp | JLLSCOTY Golden fHiden BeachiEpic +149
23 20 JANETJACKSON R&B Junkie Vigin/ 283 8 25616 3 270 | CAMYRAGRAY Randrops Wil Fall195obe +104
BOYZ Il MEN What You Won't Do For Love (MSM/Koch/ +79
26 @ BONEY JAMES f/BILAL Better With Time (Wamer Bros.) 25¢ +10 26261 3 2611 | PRINCE Cal My Name (Columbia +76
22 22 TAMIA Questions (Athantic) 28 50 16395 17 2211 | USHER Confessions Part 2 LaFaceZombal w7
21 23 ANGIE STONE | Wanna Thank Ya (J/AMG) 248 54 22386 10 2700 FANTASIA | Believe W/AMG) +61
30 @ FANTASIA | Believe L/AMG) 246 +61 15882 2 2001 | P-UABELLE&R.ISLEY Gotta Go Sulo (0ef SoulllMG)  +81
27 @ RKELLY USaved Me UieZombal u5  +4 3053 5 50 :m’:’;:wwx:’;:fﬁ%m, o
20 26  RUBEN STUDDARD What|f (/AMG/ 23 76 18744 15 250
29 €D VAN HUNT Down Here In Hell (With You) (Capitol) 231 +39 16280 2 210
28 @ WILLDOWNING Rhythm Of U & Me (GRP/VYMG) 226 +16 16893 6 211
25 29  TEMPTATIONS Something Special (Motown/Universal) 202 ‘57 10018 8 19/0 .7 t
19 30  CARL THOMAS Make It Aright (8ad Boy/Universal 182 127 42680 14 170 oS’

45 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total ptays for the airplay week
of 7/11-7/17. Bullets appear on songs gaining plays or remaining fiat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each dayparton each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

New & Active .

TAMYRA GRAY Raindrops Will Fall (79/Sobe/

Total Plays: 188, Total Stations: 26, Adds: 3

GLADYS KNIGHT f/EDESIO ALEJANDRO Feefin’ Good (Vacilon) (Pyramid)
Total Plays: 134, Total Stations: 14, Adds: 1

TAMIA Stib (Atiantic)

Total Plays: 127, Total Stations: 17, Adds: 1

KIM WATERS Love's Theme (Shanachie/
Total Plays: 65, Total Stations: 10, Adds: 0
REGINA BELLE For The Love Of You (Peak/
Total Plays: 52, Total Stations: 20, Adds: &
ST. GEORGE Let's Get Together [Unity)
Total Plays: 19, Total Stations: 9, Adds: 3

Played Recurrents

ARTIST TITLE LABEL(S)

SMOKIE NORFUL | Need You Now (EM/ Gospel) K1/ ]
BEYONCE' Me, Myself And | (Columbia) 360
MUSIQ Whoknows (Def SouliDJMG) 3z
RUBEN STUDDARD Sorry 2004 (J/AMG/ 285
OUTKAST The Way You Move (Laface/Zombal 263
AUCIA KEYS You Don't Know My Name (/AMG) 242
ANTHONY HAMILTON Charlene (So So Def/Zomba) 234
LUTHER VANDROSS Dance With My Father (J/AMG/ 208
R. KELLY Step In The Name Of Love (/ive/Zomba/ 196
WILL DOWNING A Million Ways (GRP/VMG) 190

TOTAL
PLAYS

RICKY FANTE' it Ain't Easy (Virgin/

Total Plays: 116, Total Stations: 14, Adds: 0
AMEL LARRIEUX For Real Bliss Life)

Total Plays: 93, Total Stations: 6, Adds: 0

STEPHANIE MILLS Healing Time M/Lightyear]
Total Plays: 13, Total Stations: 9, Adds: 8
NELLY My Place (Derrty/Fo’ ReellUniversal)
Total Plays: 13, Total Stations: 5, Adds: 5

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
radipan r
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M COUNTRY REPORTERS

July 23, 2004 R&R ® 35

a )
KEAN/Abilene, TX WKNNBilosi, MS WUSY/Chattanooga, TN | KKIXFayettevilie, AR WDRMHunisville, AL WLXULexingion. KY WSIXINasMIle ™ WOORMRaleigh, NC* KMPS/Seattle, WA* WIBW/Topeka, KS
OM: James Cameron OM: Wahter Brown PD; Krs Van Oyke APD/MO: Jake McBride OMPD: Todd Beny OM: RobertLindsey Hemnicut PD: Lisa Mekay ) PO: Becky Brenner OM: Ed 0'Donnell
PO/MD; Rudy PO: Kigp Greggory MO Bill Poindexier * AR MO: Dan McClain PD: John Sebastian PDMIJ Kelth Kautan APD/MD: Mike ‘Maddawy M Tomy Thormas PO; Rich Bowers
APD: Shay Hil Hriii | Asiriine b MO: Kl Sha i ﬁ% Biddle APDMO: Steghanie Lym

) WKMLFayeteville, NC
BTN WUSHLChicago. IL* PO: Paul Johnson WFMS/ndianapolis, IN* - KRMO/Shreveport, LA
WOMX/Akron, OH* PD: Bryan Rhodes POMO: Mikz Peterson b OM: David KZKLincoln, NE WSMMNashville, TN® KOUT/Rapid City, SO PD; Les Acree KiIM/Tucson, AZ*
OMAPD: Kevin Mason 10: G Wilsan PD: Bob Richards OM: Jim Stee! PO:Lee PO/ND: Mark Houston APOMO: ames Anthory | OM: Her Crowe
APD: Ken Steel T CRAG MORGH . KAFF/Flagstal, AZ MO: 4.D. Camson PO: Brian Jennings MO: Frank Seres 1 LOMSTAR 3 SHATS. POMD: Buz Jackson
ol WUBE/Cincinnati, OH* PD: Cheis Halstead e APOMD: Caro Tumer § oo 3 pEwoas [T T
PD: Tim Closson APOMD: ames
WGNAAIbany, KY* T ahamian, Y| AP Kathy 0 Conar ¥ e i Kol KBULReao, WY YOXKS/Shreveport, LA
: ] PR, E v MD: Duke Hamiton  RaSoncue | WMSlJackson. WS WCTYNewLondon, CT | OMPD: Tomortan 5 g KVOO/Tuisa, OK*
Po: Buz Brindle i ummwnunmm QA "' PD: Rick Adams POMO; Jirumy Lehn APD: 1) Chvisty ry MeCoy PO/MO: Moon Mulfins.
: B : i - LSy ; PD): Russ Winsion et
). Sinearey ME:; MarshalSiewart KSSNAitte Rock. AR APD: Dave Eider MO: Chuck Reeves
oM WYGY/Cincinnati, OH* WFBEFlint. WI g% POMD: Chad Heritage sgeus 2 S0
.| woxe/irmingham. AL* | OMAO: J Holland PD: Coyote Col i
NMT | OO B Nictaes | hoor g | T yEF KSUXSiourCily. 1A | WWZD/Tupelo, MS
POMD STy Cuise | MD:Jay Cre S " serm o KZLALos Angeles, CA" | WNOENew Orleans. LA® | op:Low Douglas PO: b hets O FkSiewrs
s B b WUSUsackson, MS OMPD: RJ. Curtis OMPD: im Owen POMD: Dun efirey AL i il
0P NACHAEL ONTGONERY BROOGS 8 DU MD: Cory Wiggs APD/MD: Tonya Campos BRODKS & U 18 MY DALLEY
WGAR/Cleveland, OH* fr ey
e | W2z A ;‘;m wﬁfﬂlﬂmmla o WSLG/Roanoke, VA WBYT/South Bend, I | KNUE7Tyler, TX
P G : 0. o VA . g OMAPD: Clint Marsh OM/PDMO: Dave Asheralt
OMPD: Eddie Haskel O en i -1 b WROD/acksomville. FL* | yamzouisville, KY* | OMPD: Joha Shomby L0 Beek Shary APOOND; Lisa Kosty L
MO: Pan! Baiey AT I— om: Gallh::; PIMG; CopteCaoun MO Mark ey WD: Reliysn Jaymes GEOvGE STHAT
1 KATRIA FLM WPSKBlacksburg, VA [ty KSKS/Fresno, CA® A éﬁn"wmn ﬁﬁm WFRGAtica, NY
OMAPD: Scolt Stevens MP&»M W LT o anlKlSpnhane. WA mmmm
KRRV/Nexandra, LA | PO/ Sean Sumrer KCEY/Colorado Springs, €0 " MEHHES WXBQdohason City* OMPD: John Masse Fegutioncd o
o | A |dii i o L S
PO/APDIM: Sive Casey u{u::r:-;‘:& :'S,m,ﬂ GE,,".,., 0 13 s detd ik - "ﬁ;( Tovalo KJUGNisalia, CA
'WBWNBloomington. IL Mﬂi ltaghan 13 DIERS BENTL KTST/Okiahoma City, OK* [ . m Wk
. | OMPO:DanWeshol 10 Bran Baey — m PD: Anthowy Allen WBEERochester, NY* M e | ) GRS
WCTO/Altentown, PA APD/MD: Buck Stevens KKCS/Colorado Springs, O /Johnstown, T g she
PO: Bobby Knight PRt PD: Shannon Sore OWPD: Steve Walker WDENMacon, GA S ggnr;mms RSeS|
: Sam Malone 10 SHERRE AUSTI, o MD: Lara Mosby PO: Geery Marshall ; Billy Kidd .
ed MO: Stix Franktia WCKT/F. Myers, FL ! s KIXZ/Spokane, WA
fam o |0 oo OMPD: Sieve Amari o ApUMD:LaraStrimg | ey oyiahoma Gity, ok | MO Nk Lantey OM: Robert Harder WIRKW_ Palm Beach, FL*
SHEDASY X APO/MD: Dave Logan OM: Torn Travis SRR ST PO/MD: Paul “Coyote™ PD: Misch Mahan
WHKX wy .SC* | B e KIXQ/Joglin, MO APDMO: Bill Reed Neumamn M: R, Jackson
. PO/MD: Fred Persinger PO: Ly Srith 1 SHEONSY OM: Ray Michaels WWaM/Madison, Wi* HOLL] WXXQRockdord, IL APD: Lyn Daniels o
KGNC/Amarillo, TX s oS Lo POAPE: Joy McCrae PD: Mark Granti ] o has RATRIA ELAM
OM: Dan Gorman WD: Glen Garet SRS nﬂr y " DM/PD: Jesse Garcia
: S SRR EVRS e MO: Mel Mckenzie .
PD: Tim Butler KiZWBoise. 10 § W oS fieesig gkzﬂomm. NE APD: Steve Summers
: Patrck o RSTES A Goodwin MO: Kaity Hess WPKX(Springtield, MA® | WACD/Wato, TX
APOIND: Pk Crk OM/PD: Rich Sumimers WCOLColumbus, OH* bk i MO: Crag Atien 55%'3';‘“ PD: RI McKay OMPOMD: Zack Owen
§ RATANA LA APOMO: Spencer Burke PD: John Crenshaw 3 ligs WNWN/Kalamazoo, MI iy o gty
UONTGOMERY GENTRY deil MD: Steve art PD: KiAUMason City, 1A i e
e 1 mvE‘n'(‘ ke e w;:ﬁmﬂ'ﬂ&ilﬁ aJ“m ‘ y Mﬂ;%
KBRJ/Anchorage, AK ot xn S 800S4 KHAY/Oxnard, CA KNCl/Sacramento, CA* i o WMZ0Washington, DC*
OM: Dennis Bookey KQFC/Boise, 10 WYZB/F1. Walton Beach, FL B Opo: OM: Jeft Wyt
PO: Matt Vall : - (B b POMD: Mak il APD: Greg Cole 3 5
e foil ml: m Jmn qumorx Christi, TX | OM: Scraich Malone WBEQ/Kansas City, M0* | KTEX/McAllen, TX* :‘g"‘:gw, D e W KITSSpringhieid, w0 | o Seopeiog
sloen, o0 Pt ars FIND: ot zon PO: Witz Kenoedy OM: ity Sanago i e OMPD; Srad Harsen
& o ) ks LY MD: T MeEntire PO: Jodo Certa os o AP Cury Clark
H 0 A APD: Frankie Dee W LT mm wi
3 SROOS s o WOHIGFL. Wayne, IN : Paiches WCEN/Saginaw. MI :
WWWW/ M 5 cLAY WNIER o . KPLM/Palm Springs. CA Y s :
A e s KELXDaitas X OMPOMO: Rob Kefley KFEKansas ity MO* [ PD:Al Gardon PD: Joby Pillips NSOt Louis, Mo+ | ATOAT JanessaRyan
IMPD. Rob Walker ey PO: Paul Willams OMWPD:; Daje Carter = MD: Keith Allen OM/PD: Mike Wheeler 1 DERKS BENTLEY
MD: Toen Baker 1 Thacx Powy APD: Smokey Rivers i "o Xor James Sokis : e 14 TRACY LAWRENCE
{Cr AL MD: Cody Alan APDMI] Tm KRWQ/Medtord, OR 10 LOMESTAR APD:; Steve Geofferies
2 TRCK PORY Modds WOGK/Gainesville, FL* PD: Lamry Neal 10 e e ) MO: Billy Greemwood
WKLB/Boston, MA* PD: Mr. Bod m;. m@m 0 WKCO/Saginaw, M| £l Lo WOVK/Wheeling, WV
WNCY/Appleton. Wi O Wi Brphey KSCS/Ballas, TX* L L. WDAF/Xansas City, M0* S NPT ks D i St
/Appleton, APOMD:Giney Rogers ] e PD: Wes WPAP/Panama Ciy, FL WIL/St. Louis, MO*
OM: Jet McCarthy D IMPD: Ted Stecker He. - PTG nama City. 0.t oo
FD: Raidy Sk i A72A00: Cheis Kl 3 e WeiOUMempnis, T | POl WICO/Salishary, MO : Dany Mortara KFDiWichita, KS*
(I ; s WBLT/G g o PO: Chip ller 10 CARRY, WORLEY OM: Joe Edwards Hide g OMPD: Beveries Brannigan
. rand Rapids, MI MO: Mark Billingstey Pﬂ/%u Foxx GEORGE APDMD: Pat James
WGNE/Daylona Beach. FL° | oypp; Doug ™ ile, TN R 10 AT e 2 Lowestan
WKSF/Asheville, NC KAGG/Bryan, TX OM:B.J. Nieksen MO; Dave Tan “D"m“‘ '.“,,'“’h"w 1 it WXBM/Pensacola, FL 5
OMPD. Jelt Davis PO/MO: Jennifes Allen POMOD: Joit Davis RN O r radt] PO/MD: Lynn West KATM/Stockdon, CA' )
" 20 MONTCOMERY GEN Wo dos MD: Collesn Addai SUGARUAND oy . OM: Richard Pemy KZSN/Wichita, KS*
APD: Sharon Green SHEDASY T RESTLESS HEART TRICK PONY KSOP/Saht Lake City, UT* PD:'MM PD: Chck Gei
MO . PO: Don Hilken else
S KYGO/Denver, CO° :‘,}'}':’“Gs"n""“’w'“' [ e APDMI]:II)emﬁnm APOMD: Modoe Robers | MD:Pat Moyer
WYRKButtalo, NY* POMD: Joel Buke P0:Bil Dotson WOKK/Meridian. MS WXCL/Peoria. IL frity 10N TR
N - |- A o o,
WKHX/Atlanta, GA* . wendy Lynn 2 TAVS TR POMD; Mike James : T WBBS/Syracuse, NY* i e, PA*
OM/PD: Mark Richards e g STk i3 KuBLSallLake G UT” | e, i uber PO; ik ik
i o T s, i Mgy | gpmin
gien ; . KXKCALatayette, LA PD: Bob Bamett ' . 1 LAWSON 8 oty
WOKOBuriinglon PMD: Jimemy Oisen WRNS/Greenville, NC IXNCLttnven i WXTUPhiladelphia, PA 1 { SSter
ie Gil PO: Steve Pelkey LS PO: Wayne Cartyle han s PO: Bob McKay )
WEUR ALt Gy e o MD: Boomer Lee MD: SsanRiley AP Catiltac dack WWQQWilmingion, NC
POMD: Joe Kelly b 3 i 3 (o oty b M KAJAS2D Antonio, TX* | wTT/Tallahassee, FL | OM:Pemy Stone
e WYCD/Detroit, MI* mm;auxmm wr PDMO: Clayion Klen OM: Seve Comon PD: Paul Johnson
g PD: Mac Daniels T : s o Dol APO/MD: Sriglt Banks
o o8 APOAMD: Ron Chaunay mmﬁmu WPCV/Lakeland, FL* APD: St Dolghin KMLE/Phoenis, AZ* "R PO g WoodyHayes | “yﬁ?‘z‘vg"‘s"!'.
PO: ¥ Gentry KHAK/Cedar Rapids, (A APD/MD: John Landrum OM: Steve Howard MD: Mikch Norgan PO: Jay McCarthy O
APO/MO: Zach Taylor OM: Dick Stadlen 2 Sumarine WD: en Taylor ooy ke APOMD: Dave Colins 5 3 oenons
2 SARAEVARS Mook WARREN BROTERS " WQYK/Tampa, FL'
Pt Taf P0: Bob James WOJR/Dothan, AL KSON/San Oiego, CA* IMPD: Mike
Johmson OM;. Broadway . : Cuimh'
D, Jaar o o i WSSl /Greenvllle, SC XEEYMinneapolis. MN* | \uixPhoenic Az* e ”&";'":"“* APD: Beecher Martin WCTYNork, PA
KASE/Austin, TX® i ¥ i OMPU: SeoltJohrson il CHPD:GreggSwedders | pp, Sizuntily ekl HE: o s PIMD: Bad Austin
e o s $oos1 3 WSO AN APOMD: Kix Layton o M&HW APOMOD: Travis Woon D, Gwen 3 et st
Aﬂﬂ&ﬂ%?iﬂﬂ WIXY/Champaign, IL KKCB/Duluth - - woxKton O
LB " .| ulul ) . WYUU/Tampa, FL* APD: ames
OMPOMD: RW. Smith OMP: JohonyLec Walter | WAYZHagerstow WITLAansing, MI WKSJMobile, AL WOSY/Pitisburgh. PA* KUSS/San Diego, CA* OM/PO:Mike Culota paenden
oy i o mmer MD: Jim Dandy e PD: JayJ. McCrae m‘;m PD: Keith Clark PD: Mike 0'Brian APD: Will Robinson T S
e M r : APOMD: Stoney Richards s enesy
PD: Evan Bidwell A m‘“%m - . hwenFoster " :ﬁ"? e
WD dam Jefies WEZL/Charleston, SC* | KHEY/EI Paso, TX* WCATMarisborg, P | § 050Tos o
OM: Jay Philpott PD: Steve Gramzay PD Sam McGuire KJLO/Monroe, LA isc0. CA®
PO Trny Coner 0: Bobby Gt OMAPD: Mike Blakeney WOGUPitisburgh, PA* e
WPOC/Baltimore. MO* SHOASY | D e KWNRALas Vegas, NV* P c Collins PD: Mark Lindow ’ g'z&wgnn
P: Scoft Lindy ) .| PO:Brooks O'Bran oson
MD: Michael J. . WRBTMarrisburg, PA' D, Jet sy # S POWERED[:}§
Tois WNKT/Charieston, SC WRSFElizabeth Gy, Ng | OMChes e 5 0 40 .
PD: Bob McNeill owTomCiary PO/MD: Shelty Easion e WPOR/Portiand, ME mﬁ&m— CA M El" AB ASE
WYNK/Baton Rouge. LA® | EUVI:LIP!"S Craney PO/MD: Randy Gill % KTOM/Monterey, CA* m'z;m 3 B TS
OM: Bob Murphy ! it WBBNLaurel, MS D Denmis Wartinez T LOSIAR *Monitored Reporters
PO: Pwol‘m JOM MCHAEL wumu(nv . uny ma ‘:mm‘ Mm
APOMD: rie, WWYZMartford, CT* APO/MD: Altyson Scott GURT AR . KKJG/San Luis Dbispo, CA
DUBCKRLGIRME | onpie ecion WY OM: Adam Reese MO Jay Thomas 0 S0 gll]l_mmm. OR POML Pee: Daies 225 Total Reporters
OM: Jelt Whitehead PO/MD: Fred Horton ! Foxetom O Rick 113 Total Monitored
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A Report From The Trenches

Rethinking core strategies

By Jaye Albright & Mike 0’'Malley

We thought it would be interesting to share some
ideas that have grown out of our travels these past few
months. We've listened to countless hours of radio, in-
teracted with hundreds of listeners, been in dozens of
strategic-planning meetings and pored over feedback
from listeners via the various research projects we've
either studied or conducted.

The five topics we've selected are
some of the issues we encounter most
frequently. If one of them is an area of
growth for you and your station, we
hope you'll find our ideas practical
and easy to implement.

Time Crunch

It's the most frequent complaint we
hear: “I've got more stuff to do than [
have time to do it.” If there was ever
a time for time management, now is
the, well, time! Here's a plan for get-
ting control of your day.

Do a time-management analysis on
yourself with the goal of identifying
and concentrating on those things that
will produce the biggest results. Over
a week, record how much time you
spend on various tasks. At the end of
the week, review the list to determine
what you are spending your time on.
Are the most important things — the
things you've been hired to do — ac-
tually getting done? Are the things
you're spending time on helping you
and the people you manage grow?

Identify and eliminate the time
wasters and nonproductive items on
your list. Chores that could be done
equally well or even better by some-
one else should be delegated then
marked off. After several passes, what
you'll have left are those things that
are really important and that you are
the best person to handle.

Prioritize these items and set aside
time every day to work on what’s
most important. Ninety minutes is
usually a good place to start. Sched-
ule the 90 minutes when you're at
your peak. We all have a time during
the day when we're at our best, and
this is when you should schedule your
most important tasks, those that will
truly push the station forward.

Be selfish with this time; don't al-
low yourself to be interrupted. You
can return to helping others when
you're finished. Time-crunched peo-
ple who get in the “90-minute habit”
are almost always amazed at what
they‘re suddenly accomplishing.

Car Time

At this year’s pre-CRS Albright &
O'Malley Client-Only Seminar, Edi-

son Media's Larry Rosin presented a
compelling case for having an in-car
strategy. Between the growing time
listeners are spending on the road and
the increased competition that in-
cludes other stations, CDs, iPods, sat-
ellite radio, cell phones, DVD players
and more, it's clearly going to take
more than music and a free pizza to
win the in-car battle.

If you haven't developed an in-car
strategy, you need to do so now.
Country P1s are now spending rough-
ly 15% of their waking hours in their
cars, and there’s no indication that this
figure will decrease.

If you haven't
developed an in-car
strategy, you need to
do so now. Country
P1s are now
spending roughly
15% of their waking
hours in their cars.

Start with some simple informa-
tion. What is the average commute in
your town? What percentage of your
radio station’s essence is delivered
during that time period? What are the
peak in-car hours? When does the lis-
tening location shift from in-car to at-
work and in-car to at-home? What
programming elements are in place to
help listeners take the station from one
daypart to another and one listening
location to another?

Listen! No, Really!

It's a sad and ironic fact of life: Too
often program directors and manag-
ers spend little (if any) time seriously
monitoring their own radio stations.

What passes for monitoring is some
listening in the morning while getting
ready for work and bits and pieces
sandwiched between cell phone calls
on the ride to and from the office or
while running an evening errand.
There are just too many meetings and
interruptions throughout the day for
much focused listening.

This highly electronic society we
live in is intruding into our own lis-
tening time and hampering our clear
monitoring of stations. This can dull
a station’s focus and execution, even-
tually leading to the erosion of its
sound. You can prevent this slippage
by taking one day every other week
to monitor the radio station from a
location other than the studios or your
home. Make a written report of what
you heard anc the actions taken.

Here are some things to listen for:
exciting and compelling staging; top-
ically interesting “carpe diem” content
from the talent thatnot only passes the
“Who cares?” test, but is also deliv-
ered in a fun y=t to-the-point style; the
perfect music mix for the daypart; ver-
tical and horizontal recycling that re-
ally makes you want to listen; meaty
teases and post-promotes; and, of
course, the basics, from station name
mentions to services. Simply put,
monitoring will help keep you sharp.

Jump Off The Dial

We'veheard many stations that sim-
ply don’t stand out or make people
want to listen (not our clients, we must
add). They may be solid at the basics,
butthey offer little beyond that. Or they
may sound like they're on autopilot,
offering a listener little that’s new or
different, startling or exciting.

Often these stations suffer softer
ratings than they should. Their cume
may be lowar because they’'ve al-
lowed themselves to become increas-
ingly invisible against the onslaught
of competitive media. Or their TSL
underperforms because, after all, how
many times can you consume the
same thing until you simply have to
break away for something different?

Stations in this situation need to
work on jumping off the dial and sur-
prising listeners. Ask, “"How am I dra-
matically different? How can I be the
big, clanging alarm bell that demands
attention and gives listeners a strong
"Listen to me now” call to action?”

As thought-starters, here are five of
the many ways you can help listeners
know that they’re tuned to you and
not the competition:

1. Craft imaging that's unique to
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you. Generic testimonials from a syn-
dicator could be about any station in
the market. There is no substitute for
your listeners talking about the spe-
cific things they love about your sta-
tion.

2. Create larger-than-life promo-
tions and promos. It's show biz; sell
the dream, sell the fun. Too many sta-
tions spend more time explaining the
execution than the dream. It’s not
about winning a Harley, it's about the
transformation from accountant to
Easy Rider.

3. Hire personalities who cut
through and don't sound like anyone
else. Look for people whose shows
have “braggable” qualities.

4. Write with flair. Which is more
interesting and memorable: “Michael
Jackson” or “the Great Gloved One"?

5. Name your elements. Listeners
respond to them, usually recalling
between two and four. Use clever,
memorable names that communicate
the content and help listeners enjoy it
(making it fun before it even starts),
rely on it (building credibility) or use
it more frequently (making it addic-
tive or enjoyable to consume).

Practice Thinking

Thinking outside the box is both
fun and important. One of the tools
we encourage our clients to use to
stimulate thinking is subscriptions to
trend-forecasting newsletters. These
supply a helpful push in the direction
of tomorrow’s potential audience
while forcing you to think of Coun-
try’s core values in an entirely new
light, that of our youngest listeners.

Recent observations that gave us
ideas for stunts and promotions in-
clude continuing interest in retro toys
such as Strawberry Shortcake, Trans-
formers and Cabbage Patch Kids;
Mattel debuting a Barbie-branded
clothing line for women; hot movie
merchandise, including that from Pe-
ter Jackson’s King Kong remake, The
Pink Panther, Fantastic Four, Curious
George, Lemony Snicket's A Series of
Unfortunate Events and Batman Begins;
and increasingly popular camp alter-
natives, like Rock ‘n’ Roll Camp for
Girls and D] Camp.

Also, creative alternatives to the
average shopping experience, includ-
ing themed shopping parties; new
tiny, must-have flashy techno gadgets
that are slowly but surely weaving
their way into our clothing; the ongo-
ing marketing of religion, including a
forthcoming “vivid retelling of the
Bible in modern British street talk”;
the rise in dating sites, with singles as
likely to meet their match online as in
abar; and the use of “attitude-ograph-
ics” — the age people consider them-
selves to be rather than the age they
really are.

We brainstorm with our clients reg-
ularly, helping to create elements and
hatch promotional opportunities for
their stations that collide nicely with
our 35+ core’s need to feel up to date
with what's hot in the culture and the
lives of their kids.

It's an exciting time in the Country
format. As time spent with radio by
25-44s compresses and becomes more
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competitive, Country radio’s growth
cells in amount of time spent with the
format have been 12-24 and 45-54.
Music Row’s sales were just reported
to be up 11.2%.

New artists like Gretchen Wilson,
Big & Rich, Dierks Bentley and Josh
Turner have cracked the top 25 on the
charts. We're starting to see a healthy
changing of the guard with the for-
mat’s bankable superstars, too, as
Keith Urban and Rascal Flatts join
Kenny Chesney and Toby Keithon the
list of exciting emerging superstars
even as the traditional luminaries of
the format — George Strait, Reba
McEntire, Tim McGraw, Martina
McBride, Brooks & Dunn, Shania
Twain and Alan Jackson, among
many others — are putting out amaz-
ing new music. All of this lines us up
for a strong fall rating period and
Christmas music-retail selling season.

Ask, “How am |
dramatically
different? How can |
be the big, clanging
alarm bell that
demands attention
and gives listeners a
strong ‘Listen to me
now’ call to action?”

Meanwhile, pop music doesn't ap-
peal to adults right now. Hip-hop
dominates those charts, and 35-44-
year-olds simply can't relate to that.
Our view from the trenches as we
travel North America and listen to
Country radio is extremely positive.
Managers and programmers must
make the most of their own time while
never wasting the listeners’, stay con-
nected to the increasingly mobile
away-from-home radio audience, lis-
ten objectively to their stations and
stay in close touch with the increasing-
ly polarized tastes of both the cume
and the core.

Spend time creating buzz and mak-
ing your station jump off the dial and
resonate with the values and attitudes
that link our extremely broad target,
which encompasses between 15% and
25% of every single age cell. What oth-
er music format can say that today?

Jaye Albright and Mike O'Malley are
partners in Albright & O'Malley, Coun-
try radio prograniniing and management
consultants. Together they share over 60
years of programming and consulting ex-
perience and successes with client stations
in the U.S. and Canada. Visit them on the
web at www.radioconsult.com.
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to Glenn's power vocal performance, this one has hit written all

AN i‘i [ E‘ ' 4/ “‘BIG’ belongs on radio right now! From the infectious groove
| _' : * over it! - Glenn Cummings is going to be ‘BIG’”— Dennis Banka,

WUCZ-FM

l ON YOUR DESK AND READY
' FOR AIRPLAY NOW!

Contact: Debi Fleishcer-Robin or Nina Rossman |
615.352.8734 or 239.592.5276
www.gccountry.com
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Country’s queen ponders her next step

'he won her third consecutive Top Female Vocalist
trophy at May’s ACM Awards, her latest single contin-
ues its inevitable march toward the top 10, and she’s
on a blockbuster tour with Alan Jackson through the
fall. In many respects, Martina McBride has become
the first lady of country music, and such success leads
to reassessment and new challenges. R&R recently in-
terviewed McBride about her ascendancy and what

will come after it.

R&R: You've just won your sixth fe-
male vocalist trophy between the hwo
wajor country award shows, you ve sold
well more than 10 million albums, and
they're building a Martina McBride
museunt near your hometown. What do
you dowhen you've accomplished every-
thing you ever thought possible and then
some?

MM: It's an interesting place to
be. We worked so long and had this
career that was really an old-fash-
ioned career. It was definitely not
overnight success. It was built one
step ata time and took several years.

I was lucky enough to have the
presence of mind to realize that get-
ting there is a lot of fun, so [ enjoyed
every minute of the journey. And
now we've reached a different level
from where we were even three or
four years ago. Its a challenge.
Sometimes I feel like we're still just
starting out, and sometimes ] feel
like we've reached a level that peo-
ple only dream about.

R&R: When people think about a fe-
wmale singer in country music, yours is
probably the first name that comes fo
ntind.

Martina McBride

MM.: It still takes me by surprise
when someone makes that com-
ment. I'm still surprised when 1
watch CMT and they have “the su-
perstars of country music,” where
they show Alan Jackson, Tim
McGraw and two other people, and
they show me. I'm thinking, "What
am | doing in that group? They
made a mistake!” They’ll mention
a string of names in a radio com-
mercial for the ACM Awards, and

IDOL YOUTH Lonestar made a recent guest appearance on On-Air With
Ryan Seacrest, performing their hit “I'm Already There.” Pictured here are (I-r)
Lonestar's Michael Britt and Richie McDonald, Seacrest and Lonestar's Dean
Sams and Keech Rainwater.

NASHVILLE _

I'll think, “Why are they putting
my name in with all those big
stars?” At th2 same time, on some
level you recognize that it is really
happening.

The real challenge is going to be
moving forward and keeping things
interesting for myself and my fans.
Musically, I want my next album to
say somethirg new. [ want to ex-
press myself :na new way. I'm not
really sure what that is yet. It's one
of those things where you have to
sit back and let the creative process
happen. I wouldn't call it a cross-
roads, butit’s definitely a time to fig-
ure out what to do next.

R&R: Do you set higher goals? A lot
of recording ariists at your level start
working themselves into other areas of
entertainment.

MM: I haven't. That's not part of
my thought process, and maybe
that’s not really smart on my part. [
just want to continue to be a part of
country music. I really don’t know
how people find the time to do all
that other stuff, frankly. [ don’t know
that I'm that driven. Maybe I'm just
lazy. But to start thinking about an-
other outlet is z big leap, and Idon’t
think Icould concentrate on it right
now. I'm just trying to figure out
what it is | want to say.

I was talking to RCA yesterday
about looking for songs, and ina lot
of ways I think everybody has me
pegged. Publishers will say, “This
sounds like a Martina McBridesong,
but this doesnt,” which s good. I've
established an identity and sound.
But with that comes the danger of
doing the same thing overand over
again. My challenge is not to go in
some freaky direction where no-
body can relate.

R&R: You wen the Humanitarian
Award at the ACMs, and your efforts,
particularly in the domestic violence
area, are well documented. I'm sure,
however, that you get many more re-
quests to help worthy causes than time
or sanity allow. So how do you make
those decisions, and how do you say no?

MM: I'm a common-sense, logi-
cal kind of gal. I could fill up 365
days a year with stuff like that.
There's no thyme or reason to what
I choose to do other than what fits
and what works. It comes down to
scheduling, mere than anything
else, what I have time for.

R&R: What are your plans for the
next album? Are you going to keep
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“P'm the kind of person who has to think
things through and wait for an answer to
come or wait until 'm clear enough to really
think about something. I find that if | do
things in haste, sometimes | regret it.”

working with your longtime producer,
Paul Worley?

MM: I'm not sure. We've made
eight albums together and donea lot
of outside projects. We've sat down
to talk about it. There’s not another
producer I'm dying to work with.
I've grown up with Paul. He’s been
a mentor to me and taught me how
to make records.

Iwas 23 when I first met him, and
he’s been so solid, but there comes
a time when you feel like you're
ready to graduate. I'm toying with
the idea of producing it myself, with
him available as a sounding board
and to help if I need it. We're talk-
ing aboutit. It's hard to grow up and
move away sometimes.

“We worked so long
and had this career
that was really an
old-fashioned career.
It was definitely not
overnight success. It
was huilt one step at
a time and took
several years.”

R&R: Would producing by yourself
be a lot more work? Would it make the
process longer?

MM: Not really, because I've al-
ways been a true co-producer and
there for every single note of music
that’s been played. It wouldn’t
change the process, but it would be
anew experience without that safe-
ty net. I'm hoping it would force me
to find something else within me
that I would bring out. Or I might
get three songs into it and decide
that I don’t like doing it by myself.
I've always said that I wouldn't
want to make a record by myself
because I really enjoy the collabora-
tive process. We'll see.

R&R: What's the time frame for the
next album?

MM: Ideally, we'd haveit out for
the fall of 2005. I've found two
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songs so far, and I still have a long
way to go.

R&R: So muich has been made of how
slotw the charts are moving. I wonder if,
as an artist, you wish you could get deep-
er into each album in terms of the num-
ber of singles released. Do you think
about those kinds of business dynamics?

MM: | do. We had six singles off
Evolution and four off the greatest-
hits album, which was all the new
material we had on that one. I've
always been able to put out the sin-
glesI've wanted to put out before an
album naturally runs its course.
With the album we have out now,
we'll probably put out one or two
more singles, and we're on our third
one now.

[ think four or five singles off an al-
bum is plenty. And then it comes
down to whether your record compa-
ny is patient enough to wait between
albums or if they have to have a new
one out as soon as the last single dies.
I'm really lucky that RCA has been
very patient and hasn’t pushed me to
have a new record waiting.

Saleswise, my records have nev-
er been the kind that sell 3 million
albums in the first six months and
then fall off the chart. They've sold
steadily but slowly and lasted a
while. Greatest Hits and Evolution
both had to be taken off the chart
after their two years. They're kind
of like the little Energizer bunny, and
that's good, because it gives me a lot
of time to make the next album.

R&R: You are successful on so many
levels and at the top of your profession.
What are you not good at? What do you
struggle with? What do you have to
workat?

MM: Procrastination. I put things
off that I should do right now. That's
one of my biggest struggles. I think
it's because I'm the kind of person
who has to think things through and
wait for an answer to come or wait
until I'm clear enough to really think
about something, I find that if I do
thingsin haste, sometimes I regret it.

So, I try to take my time until the
answer comes to me, which is in-
credibly frustrating for everybody
around me. People want their an-
swer today. Sometimes I'm able to
give it, and sometimes I need more
time. It's served me well, but some-
times it hasn't. That's probably my
biggest fault. Some people are read-
ing this and going, "Yes, that is her
biggest fault.”
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ARTIST TITLE LABEL(S)
TIM MCGRAW Live Like You Were Dying /Curl/
KENNY CHESNEY | Go Back /BN4/
REBA MCENTIRE Somebody (MCA/
BRAD PAISLEY {JALISON KRAUSS Whiskey Lullaby /4rista/
BILLY CURRINGTON | Got A Feelin’ /Mercury)
JOSH GRACIN | Want To Live Ayric Street/

JIMMY BUFFETT f/CLINT BLACK Hey Good Lookin' (RCA/Mailboat)

TERRI CLARK Girls Lie Too /Mercury)

KEITH URBAN Oays Go By /Capitel)

BIG & RICH Save A Horse, Ride A Cowhoy (Warner Bros./
MARTINA MCBRIDE How Far (AC4/

ANDY GRIGGS She Thinks She Needs Me /AC4/

ALAN JACKSON Too Much Of A Good Thing Is A Good Thing fArista/

GRETCHEN WILSON Here For The Party /Epic/

JOE DIFFIE Tougher Than Nails /88R)

RACHEL PROCTOR Me And Emily /BNA/

SARA EVANS Suds In The Bucket /7C4/

JOE NICHOLS If Nobody Believed In You fUniversal South)
GEORGE STRAIT | Hate Everything /MCA/

RASCAL FLATTS Feels Like Today Lyric Street)

PHIL VASSAR In A Real Love (Arista/

JULIE ROBERTS Break Down Here (Mercury/

AMY DALLEY Men Don't Change (Curb)

TRACE ADKINS Rough & Ready (Capitol}

JIMMY WAYNE You Are (DreamWorks/

BROOKS & DUNN That's What It's All About /Arista/
TRAVIS TRITT The Girl's Gone Wild (Columbial

DIERKS BENTLEY How Am | Doin’ (Capitoll

GARY ALLAN Nothing On But The Radio /MCA/

CRAIG MORGAN Look At Us /BBR/

JOSH TURNER What It Ain't (MC4)

BLUE COUNTY That's Cool (Asylum/Curb/

STEVE HOLY Put Your Best Dress On {Curly

BRAD COTTER | Meant To /Epic/

TRICK PONY The Bride (Asylum/Curb)

SHEDAISY Come Home Soon Lyric Street)

DARRYL WORLEY Awful, Beautiful Life (OreamWorks)
RYAN TYLER The Last Thing She Said /4rista/

BUDDY JEWELL One Step At A Time (Columbia)

KID ROCK Single Father (Top Oog/Warner Bros. Nashville
CLAY WALKER Jesus Was A Country Boy /RCA/

TRACY LAWRENCE It's All How You Look At It (JreamWorks)
MONTGOMERY GENTRY You Do Your Thing /Columbia)
TRENT WILLMON The Good Life [Columbial

CLINT BLACK My Imagination (Equity Music Group/
SHANNON LAWSON Just Like A Redneck /Equity Music Group)
MARK CHESNUTT The Lord Loves The Drinkin’ Man (Vivaton/
RESTLESS HEART Feel My Way To You /Koch)
LONESTAR Mr. Mom /BNVA)

KATRINA ELAM No End In Sight Universal South!
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113 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 7/11-7/17. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with
permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R. Inc.

MEDIABASE
Most Added’

www.rradds.com

ARTISTTITLE LABEL(S) AD0S
BRODKS & DUNN That's What It's All About /4rista/ 17
LONESTAR Mr. Mom /BNA/ 15
SHEBAISY Come Home Soon A yric Street) 12
GARY ALLAN Nothing On But The Radio /MCA/ 10
GEORGE STRAIT | Hate Everything /MC4/ 9

MONTGOMERY GENTRY You Oo Your Thing /Columbia/
DARRYL WORLEY Awful, Beautiful Life [Oreamiforks/ 9
KATRINA ELAM No End In Sight [Universal South) 8
RESTLESS HEART Feel My Way To You /Kock/ 8
CLINT BLACK My Imagination /Equity Music Group/ 8
Most i
Increased Points
TOTAL
POINT
ARTIST TITLE LABEL(S) INCREASE
GEORGE STRAIT | Hate Everything /MCA/ +1928
REBA MCENTIRE Somebody MCA/ +1507
KEITH URBAN Days Go By (Capitol/ +1198

A. JACKSON Too Much Of A Good Thing Is A Good Thing /4rista/ +935

TERRI CLARK Girls Lie Too /Mercury/ +M
SARA EVANS Suds In The Bucket (AC4/ +634
KENNY CHESNEY | Go Back /8N4/ +610
GRETCHEN WILSON Here For The Party /Epic/ +607
RASCAL FLATTS Feeis Like Today /lync Street/ +588
JOSH GRACIN | Want To Live A yric Street/ +585
Most

Increased Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
GEORGE STRAIT | Hate Everything /MCA/ +652
REBA MCENTIRE Somebody /MC4/ +436
KEITH URBAN Days Go By (Capitoll +385

A. JACKSON Too Much Of A Good Thing Is A Good Thing /Arista) +331

TERRI CLARK Girls Lie Too Mercury) +227
GRETCHEN WILSON Here For The Party /£pic/ +218
JOSH GRACIN | Want To Live A yric Street/ +213
KENNY CHESNEY | Go Back /BVA/ +188
TIM MCGRAW Live Like You Were Dying /Curty +169
RASCAL FLATTS Feels Like Today Ayric Street) +168

Breakers

No Songs qualify for Breaker Status
this week.

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

COYOTEPROMOTIONSCOM + YOUR LOGO = HUGE SAVINGS!

www americanradiohistorv com

T-Shirts |

100% COTTON T-SHIRTS » 1-4 COLORS - SAME Low PRICE!

ZB8
$2.95

576
2.75 |

1200
285 |

I512 1520 5040
235 | 2.30 | 2.25

CHARGE!
NO COLOR
MATCH
CHARGE!

1,

NO SET UP

mm#‘imm EVERYTHING
- Wecarry over 25,000 different items!

E:ryagpwnmmmm Is adi

Mo Charge EVER for Graphics/Proofs

Ernall info tepromations.com
mn of Adobe Graphics & Design, Inc.



www.americanradiohistory.com

40 Lrers COUNTRY TOP 50 INDICATOR

— - I —
s July 23, 2004

wLEg( v%% TA:;;IST e ekl . WS eodts A s TR Mo weEs o Most Added’

. MCGRAW Live Like You Were Dying (Curb) 5929 60 4391 427 137429 2556 9 109/0 S

2 € KENNY CHESNEY |Go Back BN/ 5680 100 4252 458 130308 3182 12 112f0 ':';:s'!"n‘f;s”la’!u‘i""”"“"” ADDS

3 € BRAD PAISLEY fIALISDN KRAUSS Whiskey Lullaby (4rists) 5180 262 3928 +167 119463 7469 18 109/0 | LONESTAR Mr. Mom BN/ 14

5 @ BILLYCURRINGTON I Got A Feelin’ (Mercury) 5017 378 3758 +241 113443 9753 28 1102 | SHEDAISY Come Home Soon (Lyric Street/ 13

6 € REBAMCENTIRE Somebody /MC4) 4784 160 3514 4116 111217 4699 29 105l0 :23:;: :’T:'A’INT"I L:?:‘Ex""h!"‘ m;;""‘ L ::

9 0 TERRI CLARK Girls Lie Too (Mercury/ 4411 325 3294 +229 100325 8206 14 110/D | MONTGOMERY GENTRY vurnl:gywr Thing (Columbia) 10

10 @ JOSHGRACIN | Want To Live (Lyric Street) 4348 307 3206 +215 99295 7185 19 108/0 | SARAEVANS Suds n The Bucket /7C4) 9

4 8 TOBYKEITH Whiskey Giil (DresmMorks) 4110 680 3017 537 95014 14687 17 10400 f:gﬁ“;m f::‘égz ﬁ""”’y’c " 8

8 9 JIMMYBUFFETT f/CLINT BLACK Hey Good Lookin' (RCA/Maiboat) 4071 57 ~ 3087 12 93526 867 10 108/0 | papayL woRLEY :w,u{,, mﬁ:,' Life (reamMorks) :

11 ) MARTINA MCBRIDE How Far 204/ 3804 107 2879  +78 87022 2717 16 108/0 | RESTLESS HEART Feel My Way To You (Koch/ 6

12 (D) ANDY GRIGGS She Thinks She Needs Me (AC4/ 3640 162 2728 +115 84372 4M6 20 1050

13 () ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 3431 226 2615 +147 78730 6545 6 11213

14 @® KEITHURBAN Days Go By (Capital 3460 367 2586 +239 79883 8838 5 111)2

15 O BIG & RICH Save A Horse, Ride A Cowboy (Warmer Bros.) 3211 244 2379 4175 71242 4947 12 1011

18 ) GRETCHEN WILSON Here For The Party /Epic/ 2970 369 2214 +250 67808 9294 6 107)2

16 ) RACHEL PROCTOR Me And Emily B4/ 2897 30 2182 +36 67247 341 18 10312

20 D) SARAEVANS Suds In The Bucket (RCA/ 2763 252 2092 +163 62216 5700 13 104j9

19 O JOENICHOLS If Nobody Believed In You (Universal South) 2674 104 2082 +JB  GOG55 2896 18 975

17 19 JOE DIFFIE Tougher Than Nails (88R) 2668 193 1977 120 Goods 4963 24 930 | fUfosT

23 @ GEORGE STRAIT | Hate Everything (MCA) 2633 636 2042 4451 57949 16135 3 1050 | Jncreased Points

21 €D RASCAL FLATTS Feels Like Today fLyric Street) 2550 208 1905 +131 59474 5580 6 1031 TonL

22 @ TRACE ADKINS Rough & Ready (Capitol 2385 197 1768 +123 53421 5540 16  B7j2 | ARTSTTILE LBELS) INCREASE|

24 €8 JULIEROBERTS Break Down Here (Mercury) 2105 193 1627 +138 47256 5396 21 873 | GEORGESTRAIT | Hate Everything MCA) —

25 @ PHILVASSAR In A Real Love rista/ 2016 164 1496 +98 47450 4921 13 923 :&gc:";‘"mﬂg: :{Ef; :u fﬁ:‘é’ﬁ:’?g"/ :g;:

26 €D JMMY WAYNE You Are (DreamMorks) 1707 46 1299  +32 37781 1259 18 7812 | KEITH URBAN DaysGo By [Capital +367

27 €D BROOKS & DUNN That's What It's All About Arista/ 1663 206 1315 +243 37826 7336 4 95/12 | TERRICLARK GinsLie Too Mercury/ +325

29 €D GARY ALLAN Nothing On But The Radio /#CA) 1378 161 1073 4131 20792 4222 6 753 ;:::::ﬁ:‘jm‘}“;;"s l\;::afl’t";‘ A‘Tl":::’m st :gg;

30 @ DIERKS BENTLEY How Am | Doin’ Capital 1348 161 1074 4146 28476 2899 11 795 | |QNESTAR Mr. Mom /BA4/ V264

28 €0 AMYDALLEY Men Don't Change (Curt) 1286 37 949 +43 28968 639 24  62j2 | BRAD PAISLEY flALISON KRAUSS Wriskey Lulaby /Arista) +262

31 30 JOSHTURNER What It Ain't (MCA) 1058 19 €08 22 23300 866 14 66/ | SARAEVANS SudsinThe Bucket ;iC4/ gl

33 31 CRAIG MORGAN Look At Us B8R/ 923 8 666 19 21303 -198 14 512

36 €D TRACY LAWRENCE It's All How You Look At it (DreamWorks) 882 99 670 +68 17614 1638 6 613

35 €O BRADCOTTER | Meant To /Epic/ 829 33 622 420 19028 6O1 11 52N

37 €D BLUECOUNTY That's Cool (Asylum/Curty 825 136 622 +99 18044 3642 8 46I5

41 € SHEDAISY Come Home Soon flyric Street) 620 189 435 +140 12942 4252 3 5113

45 €D LONESTAR Mr.Mom B84/ 505 268 470 +213 13790 6023 2 40/4

38 €D STEVEHOLY Put Your Best Dress On Curt/ 526 73 386 456 12782 1774 8 324

40 €D TRICK PONY The Bride Msylum/Curt) 502 67 402 +41 10695 1770 4 426

39 € BUDDY JEWELL One Step At A Time (Columbia) 498 47 375 +39 10800 1256 7 343

42 @ DARRYLWORLEY Awful, Beautitul Life (DreamWarks/ 490 138 416 +103 9240 2428 3 4256

43 @) MARK CHESNUTT The Lord Loves The Drinkin' Man (Vivatan) 7 51 38 43 8258 1381 3 B3| AAoSE

47 (B MONTGOMERY GENTRY You Do Your Thing (Columbial 382 170 309 +141 8190 3% 2 30| pcreased. Plays

46 €B) RYAN TYLER The Last Thing She Said (Arista) 297 45 233 434 6703 1524 4 2473 o

50 @ RESTLESS HEART Feel My Way To You (Koch) 289 109 226 +89 6876 2963 2  24J6 | ARTST TME LAseLs) INCREASE |

49 (@ KEITH BRYANT Ridin’ With The Legend fLofton Creek/ 27 15 184 416 3763 188 3 15/2 | GEORGESTRAIT | Hate Everything MCA/ +451 |

44 46 SHERRIE AUSTIN Son Of A Preacher Man (BBAICH N4 43 1@ 67 4520 3133 8 2 g:&i‘;‘: mhs"“;‘h:fvs:;:::?s":;‘xlfz:‘;m " ot |

48 47 KEN MELLONS Climb My Tree {l-lamel 199 13 147 13 3632 246 3 ‘3]0 BILLY CURRINGTON | Got A Feelin' {MEICUI}’/ +281
@ SUGARLAND Baby Girl (Wercury! 192 97 166 483 3318 1310 1 16/8 | KEITHURBAN Days Go By (Capitel +239
|zzEz> @ NOTORIOUS CHERRY BOMBS It'sHard To Kiss... UniversalSouth/ 185 42 143 +20 3836 834 1 71 I:';:'gxg:‘"";‘"vja‘:;:u’:’;fy%m ' el
@ CLAY WALKER Jesus Was A Country Boy (RCA/ 185 28 171 +32 3046 614 1 202 | | onEsTAR Mr. Mom 8N4/ a3 !
L 112 Country reporters. Songs ranked bét(;tg(l)glgyaz ifggrgeaci;?éiy week of Sunday 7/11 - Saturday 7/17. ::i\: gﬂls:;;:l':;:; :g:;s?arzkgmbiﬁzs{a} ::3
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‘ COUNTRY CALLOUT AMERICA. sy @Bullseve 4

- [4
e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 23, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of June 13-19.
OTAL CALLOUT AMERICA»
ARTIST Title (Labelf LIKEALOT  POSITIVE NEUTRAL  FAMILIARITY  DISLIKE BURN
KENNY CHESNEY | Go Back /BNA/ 44.5% 82.3% 11.3% 97.5% 35% 0.5% H OT SCORES
ANDY GRIGGS She Thinks She Needs Me (RCA/ 42.5% 80.8% 14.5% 98.5% 3.3% 0.0% P
REBA MCENTIRE Somebody (MCA) 39.3% 74.3% 16.8% 97.8% 4.5% 2.3% . nssworfd I ofw r::cl Vt\;‘eek: Cum'si
. q nestion of the Week: In the past several
TOBY KEITH Whiskey Girl (DreamWorks/ 39.0% 71.3% 18.5% 98.3% 5.8% 2.8% S (0 s D G
BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby (Arista/ 39.0% 68.3% 15.3% 92.8% 7.0% 2.3% songs released by superstars like Tim
TIM MCGRAW Live Like You Were Dying (Curdy 385%  700%  18.0% 95.0% 55%  1.5% | McGraw Alan Jackson and George Strait.
How should your favorite station play
BILLY CURRINGTON | Got A Feelin’ (Mercury/ 37.3% 79.3% 15.0% 96.5% 1.3% 1.0% these new songs on the very first day it re-
DAVID LEE MURPHY Loco (Kach/ 36.0% 72.5% 19.0% 94.8% 2.3% 1.0% ceives them?
BILLY DEAN Thank God 'm A Country Boy (View2/Curty 300%  663%  18.0% 85.3% 75%  35% | powl
JOE NICHOLS if Nobody Befieved in You (Universal South/ 313%  69.3% 15.8% 91.0% 55%  0.5% lust*h play it “lfel .a;“;’o/wng/
TRACE ADKINS Rough & Ready (Capitol 280%  51.8%  21.0%  90.5% 0% 38% | e for 24 hours: 19%
JOE DIFFIE Tougher Than Nails (BBR/ 27.0% 60.0% 22.0% 89.8% 1.5% 0.3% Every hour on the hour: 12%
. . Every three hours: 20%
JOSH GRACIN | Want To Live {Lyric Street) 27.0% 69.0% 19.0% 93.3% 5.0% 0.3% Every four hours: 20%
JEFF BATES | Wanna Make You Cry (RCA/ 25.8% 60.8% 21.5% 92.0% 71.0% 2.8%
PHIL VASSAR in A Real Love (Arista/ 25.8% 63.3% 19.8% 89.3% 4.5% 1.8% Lt -
. Just play it fike any song/
JIMMY BUFFETT #/CLINT BLACK Hey Good Lookin' (RCA/Mailboat) 25.0% 55.0% 26.5% 97.0% 9.5% 6.0% nothing special: 31%
JULIE ROBERTS Break Down Here (Mercury/ 24.0% 55.5% 25.3% 93.5% 9.8% 3.0% | Every other hour for 24 hours: 18%
. . . o Every hour on the hour: 12%
ALAN JACKSON Too Much Of A Good Thing is A Good Thing (4rista/ 23.0% 62.0% 21.5% 93.5% 8.8% 1.3% | Every three hours: 21%
BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 21.0% 49.5% 20.5% 88.8% 110%  7.8% | Everyfourhours: 18%
JIMMY WAYNE You Are (DreamWorks) 20.5% 50.5% 23.0% 83.8% 7.8% 2.5% "
TRAVIS TRITT The Girl's Gone Wild (Columbia) 20.5% 50.8% 25.0% 87.8% 8.8% 3.3% fust play it like any song/
nothing special: 24%
SARA EVANS Suds In The Bucket (RCA/ 19.8% 55.3% 21.8% 86.8% 7.8% 2.0% Every other hour for 24 hours: 20%
GARY ALLAN Nothing On But The Radio /MCA/ 19.8% 56.0% 20.0% 82.3% 5.0% 1.3% Every hour on the hour: 12%
MARTINA MCBRIDE How Far (RCA/ 195%  53.3%  27.3% 91.8% 85%  28% | Everythreehours: 18%
i Every four hours: 26%
TERRI CLARK Girls Lie Too (Mercury) 19.3% 58.8% 23.5% 93.8% 8.3% 3.3%
GRETCHEN WILSON Here For The Party (&pic/ 18.5% 45.5% 22.0% 81.0% 9.8% 3.8% | Male
., 8 Just play it like any song/
DIERKS BENTLEY How Am { Doin’ (Capitol 17.0%  505%  168%  76.8% 75%  20% | oghing special: 28%
JOSH TURNER What it Ain't (MCA/ 16.3% 50.8% 23.0% 87.3% 10.8% 2.8% Every other houl: for 24 h%.lfﬁ? 17%
. 5 . Every hour on the hour: 10%
BROOKS & DUNN That's What it's All About (Arista/ 14.8% 51.3% 20.3% 79.3% 6.3% 1.5% Every three hours: 20%
AMY DALLEY Men Oon’t Change (Curb) 13.8% 44.0% 23.8% 82.0% 110%  3.3% { Every four hours: 25%
RACHEL PROCTOR Me And Emily /BNA/ 13.5% 44.0% 31.0% 88.3% 10.0% 3.3% Foane
KEITH URBAN Days Go By (Capitol) 13.3% 46.8% 24.5% 78.8% 6.3% 1.3% Just play it like any song/
CRAIG MORGAN Look At Us (88R/ 11.0%  395%  26.0% 75.0% 7.8%  1.8% | nothing special:29%
q . Every other hour for 24 hours: 20%
RASCAL FLATTS Feels Like Today {Lyric Street/ 10.3% 39.8% 29.3% 79.3% 8.3% 2.0% | Every hour on the hour: 13%
BLUE COUNTY That's Cool (Asylum/Curb) 7.5% 41.5% 24.5% 73.0% 5.0% 2.0% Every three hours: 20%
Every four hours: 18%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact it's One Of My
Favorites b) I Like It c) it's Okay..Just So-So d) | Don't Like it e) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...
1/3" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Buliseye.
NORTHEAST: Washington, OC.. Harrisburg, PA., Provid Rochester, NY, Springfield, MA, Hartford, Portiand, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing

Research Inc..
{
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A
g ica’s 7
C RaleTieMusicgom > e vecwoneng oo | | IR countryTOP30  Foweom
e ; CANAD MEDIABASE
Per. W M
Artist Title (Label) TW LW Famil Burn 25-54 25-54 25-54 | | e ik amsT M LBELS e ek BRI ook '
TIM MCGRAW Live Like You Were Dying (Curly 449 440 9%% 12% 443 4563 438 I 2 o TIM MCGRAW Live Like You Were Dying (Curty 430  +13 7 100
KENNY CHESNEY | Go Back /BNA/ 425 420 96% 17% 425 436 4.7 1 o KENNY CHESNEY | Go Back /BVA/ 430 +3 8 110 l
JOE NICHOLS if Nobody Believed In You (Universal South) 4.18 414 85% 10% 420 428 4.15 3 0 % TERRI CLARK Girls Lie Too /Mercury/ 463 +20 12 10/0
BILLY CURRINGTON | Got A Feelin’ (Mercury) 415 406 93% 16% 414 431 402 5 o % C.DAWN JOHNSON Die Of A Broken Heart (rista) 451 +39 10 110
BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby /msta) 4.14 411  98% 19% 416 404 425 ‘ 6 6 J.BUFFETT iC. BLACK Hey Good Lookin’ (FCA/Maitiaat/ 418 +14 17 10/0
M. GENTRY If You Ever Stop Loving Me [Calumbial 413 414 9% 2% 446 435 402 ‘ 4 6 PAUL BRANDT Leavin' fReprise) 415 -4 8 /0 I
SARA EVANS Suds In The Bucket /RCA/ 413 413 84% 10% 412 4N 412 I n 0 & J. MCCOY | Feel A Sin Comin’ On [Open Road/Universal} 314 +31 8 8j0
KEITH URBAN Days Go By (Capitol) 413 410 80% 7% 411 424 402 7 8 & AARON PRITCHETT My Way fRoyatty/) 358 -24 15 16/0
REBA MCENTIRE Somebody /MCA/ 412 408 9% 27% 413 420 4.07 17 0 KEITH URBAN Days Go By /Capitol) 355 +43 3 8/0
TERRI CLARK Girls Lie Too iMercury) 412 403 96% 18% 416 423 412 15 @ A JACKSON Too Much OF A Good Thing... Mristal 358 +31 4
ANDY GRIGGS She Thinks She Needs Me /AC4) 412 413 93% 14% 408 423 397 l 13 m B. PAISLEY fIA. KRAUSS Whiskey Lullaby /Arista) 354 +21 13 10/0
JOSH GRACIN | Want To Live yric Street) 411 403 89% 15% 408 425 396 14 @ # BILLY CURRINGTON | Got A Feelin’ (Mercury) 353 +25 1" 8i0
BROOKS & DUNN That's What She Gets For... /rista/ 403 401 99% 27% 405 417 386 9 13 DAVIDLEE MURPHY Loco (Koch) 334 -24 15 1410
TRACE ADKINS Rough & Ready (Capitoll 403 402 82% 12% 403 412 386 18 14 & ADAM GREGDRY Never Be Another (Sony Musi: Canada) 315 -8 15 15/0
PHIL VASSAR tn A Real Love /Aristal 403 403 75% 1% 402 413 390 18 @ ® D0C WALKER North Dakota Boy /0pen RoadUniversall 300 +2 6 9/0
DAVID LEE MURPHY Loco (Koch/ 402 401 92% 23% 4.04 403 401 8 16 M.GENTRY If You Ever Stop Loving Me (Columbia) 282 77 15 14j0
MARTINA MCBRIDE How Far /3C4/ 401 398 93% 18% 406 421 394 20 17 % GORD BAMFORD Heroes /independent! n -1 4 40
TOBY KEITH Whiskey Girl (OreamWorks/ 393 395 9%% 32% 397 400 394 24 @ SARA EVANS Suds In The Bucket /ACA/ 274 +34 5 9
JIMMY WAYNE You Are (DreamWorks/ 3.98 -~ 6% 9% 393 417 376 22 @ LISA BROKOP Wildflower (Asylum/Curb) 2N +25 5 8/0
LONESTAR Let's Be Us Again /BA4/ 398 394 98% 3% 397 424 1377 12 20  LONESTAR Let's Be Us Again /BNA) 268 73 15 150
JOE DIFFIE Tougher Than Nails (B8R 396 389 82% 18% 398 403 334 19 21 TOBY KEITH Whiskey Girl (DreamWorks) 265 -21 14 120
GRETCHEN WILSON Here For The Party (Goic) 390 38 79% 17% 386 385 387 28 @ JOSH GRACIN [ Want To Live (Lyric Street) 263 +46 6 4j0
A. JACKSON Too Much Of A Goad Thing... (Arista) 389 395 76% 3% 402 417 381 23 @ % JAKE MATHEWS Time After Time (Open RoadUniversal) 258 +17 8 8j0
AMY DALLEY Men Don't Change (Cart) 383 384 74% 13% 385 392 380 10 24 GRETCHEN WILSON Redneck Waman (Epic/ 256 86 15 15[
RASCAL FLATTS Feels Like Today /Lyric Street) 387 375 7% 14% 382 397 312 25 @ BIG & RICH Save A Horse, Ride A Cowboy Wamer Bros) 244 +5 4 5/0
JEFF BATES | Wanna Make You Cry /5C4/ 386 378 80% 17% 3838 412 373 @ GRETCHEN WILSON Here For The Party /Epic/ 242 +85 1 710
RACHEL PROCTOR Me And Emily BAA/ 383 373 92% 25% 376 378 373 30 @ % DERIC RUTTAN i Saved Everything {Lyric Street] 228 +38 2 81
JULIE ROBERTS Break Down Here (Mercary) 380 377 78% 16% 3.80 3.68 3388 27 @ MARTINA MCBRIOE How Far fRCA) 221 +4 5 610
J. BUFFETT fJC. BLACK Hey Good Lookin’ (RCA/Mailboar) 3.70 363 98% 28% 373 387 361 @ GEORGE STRAIT | Hate Everything /MCA) 208 +173 1 m
Total sample size is 469 respondents. Total average favorability estimates are hased on a scale of 1-5. (1=dislike very much, 5 = fike very 26 30 % CHRIS CUMMINGS Lucy Got Lucky (Wamer Bros.) 182 45 14 130
much). Tolal familiarity represents the percentage of respondents vo recognized the song. Total bum represents the number of 17 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiefe Radic Networks.
y are tired of 40% familiarity to appear on survey. Sample composition s based Songs ranked by total plays for the airplay week of 7/11-7/17. Bullets appear on songs gaining plays or remaining flat from
on persons 12+. Persons are screened via the intemet, Once passed. they can take the music lest based on the ious week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs beiow No,
RateTheMusic.com rmltsam nalnm!loleplau callout rasearch. The results are intended to show opinions of on the the 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
Intemet only. of RateTheMusic.com. The RTM system. is available for local radio stations by by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. v Indicates
\callmy 818-377-5300. ﬂalnrthus:c com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y, xc"’“m“' © 2004, R&R, Inc. Y,
4 N N
€c . 0 - U N T -R Y New & Active
LASHBACK
Fh : 8 a SUGARLAND Baby Girl (Mercury/
Total Plays: 151, Total Stations: 19, Adds: 4
@ YEAR AGO
* No. 1:“lIt’s Five 0’Clock Somewhere” — Alan Jackson & Jimmy Buffett
@ YEARS AGO
KENNY ROGERS W/ WHITNEY DUNCAN My World Is Over (Capitol)
* No. |:“Amazed” — Lonestar Total Plays: 131, Total Stations: 11, Adds: 0
YEARS 8GO
* No. |:“Summertime Blues” — Alan Jackson
@ YEARS AGO
ANITA COCHRAN (| Wanna Hear) A Cheatin’ Song (Warner Bros.)
* No. |:“Timber, I'm Falling In Love” — Patty Loveless Total Plays: 90, Total Stations: 15, Adds: 0
@YEARS BGO
* No. I:“That’s The Thing About Love” — Don Williams
@ YTEARS AGO
JOHN MICHAEL MONTGOMERY Goes Good With Beer (Warner Bros.)
* No. 1:“Shadows In The Moonlight” — Anne Murray Total Plays: 67, Total Stations: 17, Adds: 5
@YEARS BGO
* No. 1:“As Soon As | Hang Up The Phone” — Loretta Lynn & Conway Twitty L Songs ranked by total plays )
o ./


www.americanradiohistory.com

JuLie KERTES

ADULT CONTEMPORARY

July 23, 2004 R&R ® 43

Jjkertes@radioandrecords.com

One-On-One With
Rick Springfield?

Hmmm ... let me check my calendar

Rick Springfield, as anyone close to my age would
agree, was one of the heartthrobs of the 1980s. Who
can’t sing all the words to “Jesse’s Girl”? Who doesn't
turn up the volume when it comes on the radio? It’s one
of our biggest-testing songs. His character, Dr. Noah
Drake, was so cute, many a teen girl became a fan of
General Hospital because of him. So when I had the
opportunity to get some face time with Springfield,
what was I going to say? No?

[ sat down with him at R&R Con-
vention 2004 to hear all about his
new album, his return to the music
biz and his new outlook on life.

A History Lesson

“I'was a bit of a troublemaker for
my mom,” Springfield says, speak-
ing about his early years in Austra-
lia. His dad was in the service, so
Springfield had a colorful and var-
ied upbringing. He moved around
a lot, left school early and played in
numerous bands, including one that
performed for U.S. troops in Viet-
nam.

Finally, back home in Australia,
young Rick began to write songs and
put together aband. When that band
broke up, he decided to record on his
own. His song “Speak to the Sky”
became a hit Down Under, and
Springfield was signed by Capitol
Records in America. He set off to
record hisfirst solo album in London.

“We worked with some amazing
people in London,” he says. “Lon-
don was very familiar to me. I lived
there for a while asa child. And then
['went to the United States and set-
tled in.”

His biggest surprise upon arrival
in the U.S.? “How big the music
scene was in America,” he says.
“There were 30,000 radio stations,
and you had to talk to everyone. In
Australia, there was only one.”

“Speak to the Sky” soared into
the top 10, but nothing happened
careerwise after that. Even a label
switch didn’t help. Springfield's
second CD was a flop. He got
dropped from his label and was

broke and out of work in Los An-
geles. A chance meeting led him
into acting. He signed a deal with
Universal that paid him regularly
to show up in episodes of The In-
credible Hulk, The Six Million: Dollar
Man and Battlestar Galactica. Mean-
while, he continued to write mu-
sic.

“As amatter of fact, [ wrote Work-
ing Class Dog during that time peri-
od,” he says. “The time was just
right. T had despaired of ever getting
a record deal, but then one came out
of the blue, and | recorded the al-
bum. They said they were going to
hold it for a couple of months, so I
started getting nervous.

“And then I got this General Hos-
pital part that | wasn’t even sure |
wanted to take. | took it as a securi-
ty thing, because [ didn’t have any
money, and I didn’t know if the
record was ever going to be released.
1 took the role as a backup plan, but
then they both kind of kicked in.”

Springfield’s second CD was re-
leased, his single went top 40 —and
then the label folded.

Today’s Rick

As [ sat and listened to Spring-
field tell his story, I began to under-
stand what his new CD, Shock Deni-
al Anger Acceptance, is all about: It's
about his life — his life in Australia
with a military father, moving from
place to place, not doing well at
school. Music became his escape, his
form of self-expression. Some of his
musical experiences were positive,
some not. This CD is Springfield’s
autobiography.

www americanradiohistorv com

By Barb Richards
PD, WAJI/Ft. Wayne

While Bill Clinton was down the
street signing copies of his story,
Springfield performed his “story” in
front of radio people at the Beverly
Hilton Hotel at R&R Convention
2004. The CD consists of new songs
filled with passion that is steamier
than any passage in Clinton’s book.

“It's a very personal record,”
Springfield says. “Every song, every
line, means something to me. |
sometimes hide it, so it'’s more gen-
eralized, but....” He pauses and
laughs nervously. “It's a very, very
personal record.”

Asked about his return to the
music business, he gives a simple

“The size of the
venue doesn’t
matter. What matters
is the audience. My
show has always
heen ahout the
audience. | feed off
the audience and
their energy. If that
ever stopped, |
wouldn’t tour.”

reply: “I love playing live and re-
cording. They are my two favorite
things to do. 1 love to write and see
it tum into a song in the studio. And
1 love to go out and play the songs,
because that's the only way I can
communicate with people. I truly
don't feel I talk well one-to-one with
people, so the way | communicate
is to play live. I'm a different person
when I'm playing live.”

QUICK! A PHOTO OP! Here are WAJIFt. Wayne PD Barb Richards and
Gomer recording artist Rick Springfield at R&R Convention 2004.

Springfield is excited about his
current tour. He's playing both large
and small venues and feels both have
their advantages. “The response has
been great, really amazing, especial-
ly with the new songs,” he says.
“And the size of the venue doesn't
matter. What matters is the audience.

“My show has always been
about the audience. I'm not one of
those guys who just stares at his
feet and plays the songs like on the
record. I feed off the audience and
their energy. If that ever stopped, |
wouldn’t tour.”

Still A Rock Star

Yep, Rick Springfield is back —
with a vengeance. That was evident
at the end of his four-song set at the
convention, when he slammed his
guitar to the ground. “Itjust felt ap-
propriate,” he says with a wink. 1
have a love/hate relationship with
guitars. The part I love is playing
them, the way I express myself. The
part I hate is when I don't feel I ex-
pressed myself properly.”

Speaking as a radio personality, |
can understand that, the desire tobe
perfect and to connect with the au-
dience. Springfield wants to make
everyone in the audience feel what
he feels when he sings, and we cer-
tainly felt it that afternoon. The buzz
in the room was about his songs
from the ‘80s and how stations still
get requests for them. Springfield
has great name recognition among
women. Music and program direc-
tors for female-targeted stations
should consider this when listening
to the new song “Beautiful You” or
the next single.

No matter what happens, though,
Springfield is going with the flow.
It's a characteristic that we often find
in re-emerging touring artists: “This
is who [ am, like it or not.” Spring-
field loves performing, and that’s
what he’s going to do. Radio play
will be a bonus.

Springfield has been there and
done that several times in his career.
He's learned through the years that

“I love playing live
and recording. They
are my two favorite
things to do. | love to
write and see it tun
into a song in the
studio. And | love to
go out and play the
songs, hecause
that’s the only way |
can communicate
with people.”

sometimes it's good and sometimes
it's bad —but mostly it’s good. He's
gone through shock, anger, denial
and acceptance, and he wants to
share that with the world.
Springfield wants to write music
that touches everyone, and he wants
to perform so people understand the
emotion behind the songs. The lyr-
ics of his CD will touch you. His
onstage presence will affect you.
But, most importantly, it's nice to
have him hanging around again.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1663
or e-mail:
Jkertes@radicandrecords.com
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Call Premiere now to see if Delilah is available for vo.r station 818.377.5=C0
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ARTIST TITLE LABEL(S)

JOSH GROBAN Remember When It Rained /743/Reprise/

JAMIE CULLUM All At Sea (Verve/Universall
DIANA DEGARMO Don't Cry Out Loud L/AMG/
CHERIE Older Than My Years fava/
FANTASIA | Believe L/AMG/

JEFF TIMMONS Whisper That Way (SL6/Rising Phoenis/
J. BRICKMAN {IM. SCHULTZ T See You... (Windham HitAME)

NATALIE GRANT | Am Not Alone (Curb/

Most
IncreasedPlays

ARTIST TITLE (ABEL(S)

MICHAEL MCDONALD Ain't No Mountain High Enough Motown) +221

UNCLE KRACKER f{DOBIE GRAY Drift Away (Lava/

J. BRICKMAN fM. SCHULTZ Tl | See You... (Windhham HlRMG) +157

LOS LONELY BOYS Heaven (0r/Fpic/ +144
MARTINA MCBRIDE This One’s For The Girls (704/ +125
MAROON 5 This Love (Octonel/RMG! +125
JOSH GROBAN Remember When It Rained (743/Reprise) +117
JOSH GROBAN To Where You Are /743/Reprise! +108
PHIL COLLINS Can’t Stop Loving You (Atiantic/ +107
DIDO White Flag (Arista/AMG) +95
Recurrents

TOTAL

PLAYS
ARTIST TITLE LABEL(S)
SHANIA TWAIN Forever And For Always (Mercury/IDJMG! 1376
TRAIN Calling All Angels (Columbia/ 1298
MATCHBOX TWENTY Unwell (4tlantic/ 1210
LUTHER VANDROSS Dance With My Father (/AMG/ 924
COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 893

SANTANA fIMICHELLE BRANCH The Game Of Love (4rista/AMG/ B83

A0DS
16

o s oo,

TOTAL
PLAY
INCREASE

+173

SHERYL CROW Soak Up The Sun (4&M/interscope/ B51
PHIL COLLINS Can't Stop Loving You (Atiantic/ B33
VANESSA CARLTON A Thousand Miles (A&M/interscape) 766
LONESTAR I'm Already There (BNA/ 743
ENRIQUE IGLESIAS Hero finterscape/ 729
TRAIN Drops Of Jupiter (Tell Me} (Columbial 702

—
e July 23, 2004
WK WER ARTIST TILE LABELIS) < PLATs u{%‘& WEERRYY TOTML STATONY
1 o FIVE FOR FIGHTING 100 Years (Aware/Columbia) 2255 +81 201512 29 1110
2 6 MARTINA MCBRIDE This One's For The Girls (RCA/ 2077 +125 186413 27 109/0
3 0 DIDO White Flag (Arista/RMG/ 1984 +95 176617 L) 100/0
7 o MICHAEL MCDONALD Ain‘t No Mountain High Enough (Motown/ 1877 +221 189792 37 102/0
4 e SHERYL CROW The First Cut Is The Oeepest (A&M/interscape) 1845 +9 162078 41 105/0
5 o SEAL Love's Divine (Warner Bros.) 1825 +71 154223 25 105/0
6 7 LIONEL RICHIE Just For You f/siand/iDJMG) 1618 -85 132290 19 1021
10 o UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 1563 +173 149653 n 105/0
8 9  JOSHGROBAN You Raise Me Up (/43/Reprise/ 1495 -38 132605 38 10711
n @ MAROON 5 This Love (Octone/J/RAMG) 1395 +125 155159 13 7612
12 m WILSON PHILLIPS Go Your Own Way (Columbia) 1185 +83 70659 13 9501
14 @ KIMBERLEY LOCKE Bth World Wonder (Curb/ 1061 +45 61074 16 8812
13 13 3 DOORS DOWN Here Without You (Republic/Universal) 1058 -23 116807 30 6610
15 @ MERCYME Here With Me (/NO/Curb) 905 +29 42432 14 822
16 15  CELINEDION You And ! (Epic/ 850 19 80716 8 733
18 @ JIM BRICKMAN fIMARK SCHULTZ 'Til1 See You Again (Windham Hil{RMG) 848 +157 40715 10 844
17 0 LUTHER VANDROSS Buy Me A Rose (J/AMG) 798 +15 83095 20 86/0
19 @ SEALS & CROFTS Summer Breeze ‘04 (Warner Bros.) 695 +13 83426 6 54/2
21 @ KEITH URBAN You'll Think Of Me (Capitol) 646 +52 52843 9 B33
24 @ LOS LONELY BOYS Heaven (Or/fpic/ 611 +144 97458 17 a1
20 21 SHANIA TWAIN it Only Hurts When 1'm Breathing (Mercury//DJMG) 587 -75 41251 17 70i0
22 @ EVANESCENCE My immortal (Wind-up) 564 +14 88840 14 3212
23 @ LEANN RIMES f/RONAN KEATING Last Thing On My Mind (Curt/ 530 +50 20268 6 7313
26 @ RICK SPRINGFIELD Beautiful You (Gomer/Red Ink) 301 +24 11194 4 5211
28 @ HOOBASTANK The Reason fisiand//0JMG) 275 +21 30140 5 17N
27 @ CORRS Summer Sunshine (At/antic) 260 +6 12083 4 361
25 27 DARYL HALL What's in Your World (Rhythm & Groove/Liguid 8 244 -100 10061 1" 39/0
@ FANTASIA | Believe (J/AMG) 232 +81 23169 1 39i6
30 @  JAMIECULLUM AllAt Sea (Verve/Universal 206 +23 4309 2 407
@ CHERIE Older Than My Years flava/ 196 +43 11603 1 41)6
119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/11-7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
New & Active
JEFF TIMMONS Whisper That Way (SLG/Rising Phoenix) BOYZ 1| MEN Sara Smile (MSM/Koch)
Total Plays: 159, Total Stations: 31, Adds: 5 Total Plays: 113, Total Stations: 20, Adds: 3
HEART Perfect Goodbye (Sovereign Artists/ PATTI LABELLE New Oay (Def Soul/iDJME)
Total Plays: 144, Total Stations: 26, Adds: 1 Total Plays: 109, Total Stations: 24, Adds: 2
JESSICA SIMPSON Angels (Columbia) CYNOI LAUPER Walk On By (£pic/
Total Plays: 136, Total Stations: 23, Adds: 2 Total Plays: 106, Total Stations: 22, Adds: 2
DIANA KRALL Narrow Oaylight (GRP/VMG) JONELL MOSSER Now That I'm On My Own (Rockls/
Total Plays: 135, Total Stations: 29, Adds: 3 Total Plays: 70, Total Stations: 19, Adds: 2
JOSH GROBAN Remember When It Rained (743/Reprise/ NATALIE GRANT 1 Am Not Alone (Curb/
Total Plays: 121, Total Stations: 45, Adds: 16 Total Plays: 68, Total Stations: 16, Adds: 4
Songs ranked by total plays

Detailed station playlists for all R&R
reporiers are available on the web at

www.radipandrecords. com.

Turnkey marketing programs that target PH=I-V-I'iE

your listeners. (They make money, too!)

Register at www.getntr.com
or call 818.461.8047.

www americanradiohistorv com
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( N 7 i N
: America’s Best Testing AC Songs 12 + R " v
ﬁtﬂﬂlllMIISIﬂ"ﬂﬂlll For The Week Ending 7/23/04 IAHA R Y ACToP30 POWERED 1]
g fAAD MEDIABASE
W OWw W i

Atist Title (Label) TW LW Famil. Bum 25-54 25-34 35-54 Wk WK ARTIST TILE LABEL(S) T sthis YERRT' sioions

3 €  MAROONS ThisLove (DctonalfAMG) 21«5 12 100

JOSH GROBAN You Raise Me Up (743/Reprise/ 387 403 95% 41% 393 351 4G 1 2 CELINE DION You And | Epie) 290 47 7 70

MAROON 5 This Love (Octane/JAMG) 380 380 90% 37% 384 382 3B 2 & LIDREL RICHIE Juzt Far You (fskand/iD/MG/ i 22 15 110

" s i 5 FIVE FOR FIGHTING 100 Years {Aware/Columbia) 254 +12 15 1210

3 000RS DOWN Here Without You (Republic/Universa)) 378 381 94% 3% 388 385 389 4 5 % ALARIS MORISSETTE Everything (Maverick/Reprise) 251 3 1 710

CELINE DION You And | Epic/ 375 378 5% 1% 372 344 380 9 0 % RON SEXSMITH Whatever It Takes (Nettwerk/ 235 +6 13 8j0

LIONEL RICHIE Just For You (siand/MG/ 373 369 8M% 25% 383 365 388 8 7 % GEORGEMICHAEL Amazing fpic/ A9 U U

7 8 & S. TWAIN It Only Hurts When... (Mercury//IDJMG) 219 -14 15 140

KEITH URBAN You'll Think Of Me {Capitol} 3711 386 63% 13% 377 370 3. 10 3 & SARAHHARMER Aimost (Zoe/Rounder) 215 .10 13 8i0

MARTINA is One’s For The Girs 370 373 4% 3% 377 356 3 's Divi

MCBRIDE This One’s F Girls (RCA) 173 % % 377 356 384 n @ % SEAL Love's Divine (Warner Bros.) 213 +1 15 11

6 11 SARAHMCLACHLAN Stupid (Arista/RMG] 196 44 15 130

KIMBERLEY LOCKE 8th World Wonder {Curty 370 387 88% 2% 378 400 1332 12 % CORRS Summer Sunshine Atiantic/ ) 191 ] 7 8i0
J. BRICKMAN M. SCHULYZ ‘Til I... Windham HAMG) 370 384 60% 12% 376 357 3E1 23 & SEALS & CROFTS Summer Breeze ‘04 (Warner Bros.) 178 +52 3 40
| . 13 14 DIANA KRALL Narrow Daylight (GRP/VMG) 169 -9 14 70

S TWAIN it Oty Hors When fm Breathing Merury/IUMG) 364 361 88% 31 365 359 387 14 15 % MARTINAMCBRIDE This One's For TheGils R4/ 66 9 15 10i0

MERCYME Here With Me /N0/Curty 363 369 67% 20% 369 373 368 17 DIDO Don't Leave Home (Arista/RMG) 157 +2 12 510

SEAL Love's Divine (Warmer Bras. 362 362 8% 3% 370 380 367 15 17 % JACKSOUL Sth Beleve InLove (VKEMG Must Canads) 150 21 15 1300

16 18 S.CROW TheFirst Cut Is The Deepest (A&M/interscape) 142 .25 15 1510

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 360 370 93% 43% 370 380 367 20 19 3DDORS DOWN Here Without You (Repubbic/Universal) 141 2 15 10/0

LUTHER VANDROSS Buy Me A Rose A/RMG/ 350 366 5% 3% 372 336 382 19 20 M.MCDONALD Ain'tNo Mountain High Enough (Matown) 141 4 15 90

) . . 22 DIDO White Flag (AristaRll8) 139 +3 15 1710
TRAIN Calling All Angels {Columbia) 368 375 95% 5% 371 360 335 21 22 LUTHER VANDROSS Buy Me A Rose (/AMG) 136 6 15 o
M. MCDONALD Ain't No Mountain High Enough Matown/ 354 348 94% 45% 352 338 356 24 @  EVANESCENCE My mmortal (Windup) 130 +8 n 6i0
. 5 18 24 NORAH JONES Sunrise (Blue Note/EMC) 125 -29 15 140
DIDO Writs Flay (st Sl R T e e 27 @  UNCLEKRACKER fiDOBIE GRAY DrftAway dava/ 114 +7 15 110
WILSON PHILLIPS Go Your Own Way (Columbia) 337 338 90% 32% 339 333 341 25 26 WILSON PHILLIPS Go Your Own Way (Columbia) 114 -7 9 5i0
g 28 27  JOSHGROBAN You Raise Me Up (143/Reprise/ 98 -3 15 1110
S. CROW The First Cut Is The Deepest /A&M/Inters: 318 330 9% 66% 312 320 3.10

s = {2)) % DELTA GOODREM Born To Try (Sony Music Canada) 97 +10 1 30
UNCLE KRACKER fIDOBIE GRAY Drift Away fLava/ 310 333 96% 63% 319 271 333 Debut> f1)  L0S LONELY BOYS Heaven /0r/Epic/ 95 +19 1 mn
Total sample size is 283 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like — 1)  MATCHBOX TWENTY Unwell /Atlantic) 85 +3 10 90

very much). Total familiarity the of who ized the song. Total bum represents the number

of respondents who said they are tired of hearing the song. Songs must have 40% familianty to appear on survey. Sample composition 18 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radic Networks.

is based on persons 12+ Persons are screened via the Internet. Once passed, they can take the music test based on the format/music Songs ranked by total plays for the airplay week of 7/11-7/17. Bullets appear on songs gaining plays or remaining fiat from

pmtergnce. RateTheMusic.com results are not meant to‘ replace caliout research. The rgsulrs are intended to show opiniors of previous week. If two songs are tied in total plays. the song with the iarger increase in plays is placed jirst. Songs below No.

participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for 15 are moved to recurrent after 20 weeks onthe chart. Most Added is the total number of new adds officially reported o R&R

local radio slations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premriere by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. # Indicates

Radio Networks. ) \Cancon. © 2004, R&R, Inc. /
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.| KxBAComus Christ, TX* | KTRRFL Collins, CO e WLTWNew Yok, HY | KRN Seatme, WA 136 Total Report
St A” | mage, e MO W | e | B Mt vt | Bl 136 Total Reporters
- gy WAJURL. Wayne, IN ok e e e 119 Total Monitored
mTMh‘&.LD" KviL/Dallas, TX* '-"r?a'r‘:'-' WHKiackson, MS* ‘5' %ma;ﬁ.lﬂ“ VNDI.DEMMHK VA ,Knnh e L Wﬁmu | ————
TOAS: Tk | P o AR Lo mhm‘ SH GROBAN 0.8 lren 7 N e st ] 17 Total Indicator
SAMTASUA . . . DUANA KRALL —_— e

Resan. WA WaTvere, o | e | wiraommaon cye il & MG canoma Cy, OK° onquae | ¥SNSomBerd. W | Did Not Report, Playlist Frozen (2):
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ARTIST TITLE LABEL(S)

HOOBASTANK The Reason (/siand//0JMG)

MAROON 5 This Love (Octone///RMG)

LDS LONELY BOYS Heaven (Or/Epic/

COUNTING CROWS Accidentally In Love (OreamWorks/Geffen/
3 DOORS OOWN Away From The Sun (Republic/Universall
NICKELBACK Someday (Roadrunner//[DJMG)
SWITCHFOOT Meant To Live (Red Ink/Columbia)
EVANESCENCE My immortal (Wind-up/

311 Love Song (Maverick/Volcano/Zombal

FIVE FOR FIGHTING 100 Years (Aware/Columbial

3 DOORS OOWN Here Without You (Republic/Universal)
SHERYL CROW Light In Your Eyes (4 &M/interscope)
GAVIN DEGRAW I Don't Want To Be (/AMG)
MATCHBOX TWENTY Bright Lights (At/antic)

FINGER ELEVEN One Thing (Wind-up/

ALANIS MORISSETTE Everything (Maverick/Reprise/
TRAIN Ordinary (Columbia)

CALLING Our Lives (RCA/RMG)

AVRIL LAVIGNE Don't Tell Me (Arista/RMG)

MAROON 5 She Will Be Loved (Octone///RMG)

UNCLE KRACKER Rescue Lava/

NICKELBACK Feelin’ Way Too Damn Good (Roadrunner//0JMG)
JASON MRAZ Curbside Prophet (At/antic)

RICHARD MARX When You're Gone (Manhattan/EMC)
AVION Seven Days Without You (independent)

SCISSOR SISTERS Take Your Mama (Universal)
BLINK-182 I Miss You (Geffen)

MARTINA MCBRIOE This One's For The Girls (RCA)
SARAH MCLACHLAN Stupid (Arista/RMG/

BRITNEY SPEARS Everytime (/ive/Zomba)
YELLOWCARD Ocean Avenue (Capitol)

DI00 Don't Leave Home (Arista/RMG)

BUTTERFLY BOUCHER Another White Dash (A&Mjinterscope)
LENNY KRAVITZ Where Are We Runnin'? (Virgin/
GEDRGE MICHAEL Amazing (Epic/

DEFAULT All She Wrote (TV7)

JENNIFER MARKS Live (Bardic)

MELISSA ETHERIOGE This Moment (/sland//DJMG)
SEETHER f/AMY LEE Broken (Wind-up/

MERCYME Here With Me (INO/Curb)

o
4185
3930
3690
3375
2637
237
2345
21
2010
1886
1846
1840
1726
1682
1603
1589
1561
1512
1492
1254
1096
1065
166
676
615
585
566
479
478
459
457
453
450
387
m
o8
293
287
269
261

+l- TOTAL
PLAYS AUDIENCE
(00)

+169 286001 22 96/0
+59 273319 28 96/0
+178 248072 18 95/0
+217 225741 1" 96/0
+88 150185 23 830
40 164764 43 78/0
+224 131844 16 N
21 147182 3 87/0
+275 129570 14 80/4
+4 131418 35 78/0
+92 130903 49 87/0
+120 107254 12 80/2
+181 94156 18 %01
-39 115132 49 85/0
+128 79676 1" 64/4
-194 94470 17 7o
+201 83163 7 nps
+47 70686 15 n
-223 86704 19 62/0
+489 73864 4 82113
+26 41558 9 621
+1 45146 7 62/8
-4 29071 10 4610
+28 27168 6 451
+70 18821 7 373
+17 34084 5 3712
+51 27035 10 13/0
+62 31931 6 1910
-186 30245 19 44j0
+53 17961 5 201
+95 16753 3 2212
-298 22232 12 39/0
-100 15184 10 40/0
-178 21619 16 27/0
+65 12274 2 1810
+28 10603 2 18/2
+40 5382 2 28/4
6
1

WEEKS ON  TOTAL STATIONS/
CHART ADDS

-83 8207 3210
+94 9365 m
+24 10312 2 12/0

MEDIABASE

Most Added"
www.rradds.com

ARTIST TITLE LABEL(S) ADDS
SARAH MCLACHLAN World On Fire (Arista/AMG) 20
MAROON 5 She Will Be Loved (Dctone/l/AMG) 13

TEARS FOR FEARS Call Me Mellow [Universal Music Entertainment/ 11
NICKELBACK Feelin’ Way Too Damn Good /Roadrunne/I0/MG) 8

KELLY CLARKSON Breakaway (Hollywood) 7
TRAIN Ordinary (Columbia) 5
AVRIL LAVIGNE My Happy Ending (Ansta/AMG) 5
Most

IncreasedPlays

ToTaL
ARTIST TITLE LABEL(S) INCREASE
MAROON 5 She Will Be Loved (Octone//AMG) +489
311 Love Song (Maverick/Volkcano/Zomba) +215
SWITCHFOOT Meant To Live (Red lnk/Columbial +224
COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) +217
TRAIN Ordinary (Coltmbial +201
GAVIN OEGRAW | Don't Want To Be (/AMG/ +191
LOS LONELY BOYS Heaven (On/Epic/ +178
HODBASTANK The Reason fisiand/i0/MG) +169
FINGER ELEVEN One Thing (Wind-up/ +128
SHERYL CROW Light In Your Eyes (4&M/interscope) +120

New & Active

PAT MCGEE BAND Beautiful Ways (Warner Bros./
Total Plays: 261, Total Stations: 16, Adds: 1

THIRD DAY | Believe (Essential LG/

Total Plays: 254, Total Stations: 26, Adds: 2

TOBY LIGHTMAN Real Love {Lava/

Total Plays: 254, Total Stations: 17, Adds: 1

EDWIN MCCAIN fIMAIA SHARP Say Anything (ORT/
Total Plays: 205, Total Stations: 18, Adds: 1

RYAN CABRERA On The Way Oown (£.V.L.A/Atlantic)
Total Plays: 200, Total Stations: 20, Adds: 0

DIANA ANAID Last Thing (Five Crowns Music)

Total Plays: 191, Total Stations: 16, Adds: 2

HOWIE DAY Coflide (Epic/

Total Plays: 187, Total Stations: 15, Adds: 2

AVRIL LAVIGNE My Happy Ending (Arista/AMG)

Total Plays: 182, Total Stations: 15, Adds: 5

BONNIE MCKEE Somebody (Reprise)

Total Plays: 162, Total Stations: 20, Adds: 0

DAVE MATTHEWS Oh (RCA/RMG)

Total Plays: 143, Total Stations: 11, Adds: 1

97 Hot AC reporters. Monitored airplay data supplied by Medlabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/11-7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron
Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

Detailed station playlists for all R&R
reporters are available on the web at
radipan r
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4 N 7
mﬂ"’ EMII .S‘I America’s Best Testing Hot AC Songs 12 + R R R ) nmmw
ﬂ'nlﬂ.l.'! For The Week Ending 7/23/04 VA HOTACTOP30 WE““ EABME
- v W o | |canaD MEDIABA
Artist Titke (Label) TW LW Fami. Burn 18-34 18-24 25-34 S st I Lses) I el wesox TomL
MATCHBOX TWENTY Bright Lights (Atiantic) 423 435 97% 3% 418 405 4.2 ; é 233:;?];::;:;;: :eaxgwm;/plw”g/}m Geffen) ::: 2: S 1;:::
MAROON 5 This Love (Gctonel/AMG/ 420 420 100% 4% 418 422 AN WS Acckbntaly... rsam * ;
COUNTING CROWS Accidentaly In Love 0 418 413 8% 1% 422 423 4% 3 3 MAROON 5 This Love (Octone/J/AMG] 391 -29 15 1710
HOOBASTANK The Reasan (Isand/BIMG) A15 421 9% 3% 413 414 4lt O T -
CALLING Our Lives (RCA/RMG) 415 413 8% 1% 413 414 412 5 A ST A e s S L B
GAVIN OEGRAW | Don't Want To Be (/AMG/ 410 395 7% 1% 4% 429 423 162 ' :‘E’S:Gl:;:f:::x";m: E’;:""_t“}“”“"/”m’ :;: ++72 1: :::
3 DOORS DOWN Here Without You (Republic/Universal}l 409 410 99% 48% 400 3.88 4.10 10 3DOORS DOWN A Fr(:mgﬂ:Sm ReoubicUniversa) 310 +4 15 1410
SWITCHFOOT Meant To Live (Red ink/Columbia) 409 411 88% 22% 405 414 396 . -
FINGER ELEVEN Ore Thing MWind g/ a0l 415 0% 1% 411 403 418 8 9 SHERYL CROW Light In Your Eyes /A&M/interscape) 307 5 9 3/0
NICKELBACK Someday (Roadrunner/iDJMG/ 406 406 98% 47% 395 377 411 | S @ A B LS . 306 0 6 o
. | 7 N LOS LDNELY BOYS Heaven (OnEpic/ 298 16 9 30
3 DOORS DOWN Away From The Sun (Republic/Universal) 406 401 91% 27% 399 395 4.03 1 % FEFEDOBSON Don't Go (Girls & Boys) fIsiand/BUMG) 293 +15 3 50
SANTANA 1/ALEX BAND Why Don't You & I (nista/AMG/ 4.04 418 97% 44% 398 384 4.2 . o .
TRAIN Drtinary (Columbia A3 402 6% 9% 399 382 411 20 % SARAH MCLACHLAN Waorld On Fire (Arista/AMG) 281 +82 3 300
NICKELBACK Feelin' Way... RoadrumnenI0JMG) 395 383 69% 13% 395 370 417 :; ;’E‘:’:lgdf"" :;v(i:l:”;fien o) ;éi *ﬂ : :::]
EVANESCENCE My Immortal (Wind.up/ 394 396 99% 48% 399 393 4.06 14 16 CORRS Summer Sunshine tlantic) 2 256 8 g 80
LOS LONELY BOYS Heaven (On/Epic/ 391 386 92% 28% 381 359 401 13 17 % NELLY FURTADD T’s (DreamWorks/lnterscape) 227 4 15 1210
FIVE FOR FIGHTING 100 Years /Aware/Columbia) 386 396 94% 41% 376 374 378 i -, ”PE.
16 18 LENNY KRAVITZ Where Are We Runnin'? /Virgin/ 22 3 " 40
RICHARD MARX When You're Gone Manbattan/EMC) 383 370 40% 5% 394 379 4.0z 2 % NICKELBACK Feelin’ Way... (Roacrumer/iDJMG) 216 +19 5 a0
AVRIL LAVIGNE Don't Tell Me (4rista/AMG) 374 375 91% 3% 315 3N 3% 2 MIS-TEEQ Scandalous (Hyz;;nlsel 193 18 5 a0
SHERYL CROW Light In Your Eyes /A&M/nterscope/ 373 375 79% 17% 371 364 375 2 * SOULDECISION Cadillac Dress findasendent) 192 +26 3 3
JASON MRAZ Curbside Prophet (Atlantic/ 3711 376 75% 19% 370 375 364 . . -
311 Love Song (WaverickValcano/Ze 30 34 9% % 376 399 15 28 % STABILO Everyhody (Virgin Music Canada) 176 +42 2 30
™ e ! § § § ) 18 23 % AVRIL LAVIGNE Don't Telt Me {Arista/AMG/ 166 44 15 15/0
SARAH MCLACHLAN Stupid {Anista/AMG) 368 383 80% 23% 383 389 3.7t 0 @ ASHLEE SIMPSON Pieces Of Me (Geffen/ 155 +26 5 a0
ALANIS MORISSETTE Everything (Maverick/Reprise 366 372 90% 26% 369 358 3.7% 23 95 DIDO Don't Leave Home Arista/AMG) 155 23 10 80
JET Are You Ganna Be My Girl /Atlantic/ 364 371 9% 43% 356 352 360 .
| @ MAROON 5 She Will Be Loved /0ctone//AMG/ 150 +57 1 310
DIDO Don't Leave Home {Arista/AMG) 357 348 66% 19% 364 362 366
UNCLE KRACKER Rescue flova) 347 332 5% 1% 343 330 353 25 27 % RDN SEXSMITH Whatever It Takes (Vettwerk/ 141 9 7 30
LENNY KRAVITZ Where Are We Runrin'? Virgin M3 354 0% W% 326 LM 3 R el e s e E) b g )
re Are We fumnin * (T i A0SR — @  NODOUBT isMyLife fiterscope) 135 +6 14 160
Total sample size is 470 respondents. Totai average favorability estimates are based on a scale of 1-5. (1=dislike very &)  SWITCHFOOT Meant To Live (Red ink/Columbia) 133 +31 1 400
z,”,.f,h f= ke W,,%ﬁ,:hgé,wﬂl Iamlllarhywna said ,,,e}r,h:,, tired 0,7,;,’,-,,g the song. 3"57,‘;5 must have 3’5,2",;’%;,,2’,’;; 17 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Infemet. Once passed, Networks. Songs ranked by total plays for the airplay week of 7/11-7/17. Bullets appear on songs gaining plays or remaining
they can take the music test based on the : Rate ic.com results are not meant to replace flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
callout research. The results are i to show opil i of participants on the the Internet only. RateTheMusic is a below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
registered trademark of RateTheMusic.com. The RTM system, is avallable for local radio stations by calling 818-377- reported to RF:R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a
5300. Rate TheMusic.com data s provided by Medi A h, a division of Premiere Radio Networks. |\ S0 % Indicates Cancon. © 2004, R&R. Inc. )
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PaRT ONE OF A Two-PART SERIES

SMOOTH JAZZ

Comes The Dawn:
Digital Music Players

Music is here to stay, but CDs are nearly obsolete

When it comes to the digital revolution, I am nei-
ther Luddite nor early adopter, just somewhere in the
middle, like most people. But I had an epiphany about
digital music players during a recent drive to San Di-
ego to attend KIFM’s fabled Anniversary Festival over

Memorial Day weekend.

It happened when | stopped in
the beautiful northern San Diego
County town of Cardiff by the Sea
for a reunion with an
old friend, S] pioneer,
former longtime KIFM
PD and now consult-
ant to Norman Lear
and Concord Records
Bob O"Connor.

This week I'll share
some of what I learned
from O’Connor. Next
week, in the conclusion \
of this column, we’ll
hear about DMPs —dig-
ital music players —
from two others who are also new-
technology mavens, keyboardist-
producer Jeff Lorber and Shanach-
ie’s Bill Cason. As you'll see, these
men have their digital gear down.

What Are You Listening To?

O’Connor and I met at an ocean-
front juice bar. Our conversation
covered a lot of ground quickly, es-
pecially about music. We were still
talking even as we sauntered back
to our cars, which were parked side
by side. Then he asked the inevita-
ble question: “What are you listen-
ing to?”

[handed him my Instinct Records
This Is Acid Jazz 20-disc wallet con-
taining Diana Krall’s latest, Air, Keb’
Mo’, Praful, Zero 7, Let 1t Bleed, Paul
Butterfield’s East/West and Groove
Armada, among others — a verita-
ble cornucopia of music, right?
Wrong.

”And what are you listening to,
Bob?” [ asked.

"Everything!” he said. He pulled
an iPod the size of a deck of cards
from his pocket — the first [ had
seen up close. “I've got 7,000 songs
in here — my whole library.” An
iPod Mini holds 1,000 songs; the
standard model holds up to 10,000.

—e————

When [ asked for a demonstra-
tion, O’Connor plugged the player’s
adapter into his car stereo and, with
the push of abutton and
a glance at the iPod’s

LCD screen, played
Krall’s heart-stopping
“Narrow Daylight” in
CD-quality sound. |
was stunned, mes-
merized and com-
pletely hooked.
When it comes to
this technology, 'ma
rookie, still lugging
bulky CDs every-
where, and | wanted to grasp the
larger picture on digital music play-
ers, as well as the nuts and bolts —
like whether I need a degree from
MIT before Ibuy one. O’Connor was
the perfect person to consult.

Killer App

He said he’s passionate about Ap-
ple’s iTunes and iPod digital music
technology because it makes music
infinitely more portable and acces-
sible not only for consumers, but
also for music and other entertain-
ment professionals.

"I credit Steve Jobs and the Ap-
ple culture for developing artist-
friendly systems,” O’Connor said.
“Macs and Pro-Tools are pretty
much the standard in recording stu-
dios, and on the movie side, every-
thing is edited on Macs. Steve Jobs
really stepped up to try to make
some sense of this digital realm,
which became such a nightmare for
music companies with illegal down-
loading.

"Jobs’ idea was that if you make it
easy and fun, and you have good,
strong software — which became
iTunes — and a convenient appara-
tus to download to — the iPod —
people will pay for it. He was right.
The iTunes store will hit sales of 100

www americanradiohistorv com

million songs by the time you read
this.”

O’Connor walked me through
the basics of the iPod, clearly his
DMP of choice. In fact, he’s on his
fifth iPod, and everyone in his
three-person household owns one.
“The iPod software is a music-file
database,” he explained. “There
are two ways to get music. One is
to rip it from your own CDs in
your CD burner, then hit a button
in iTunes that tells it to import
those songs into your newly cre-
ated library. It takes about three
minutes to rip a full CD into your
iPod, and it might take about a
month to put your top 100 favor-
ite CDs into your player.

“The other way is to go to the
Apple music store through iTunes,
where you can browse through
hundreds of thousands of titles.
You can buy an individual track
for 99 cents or an album for $9.99.
With a broadband connection it
takes a minute or two to download
an album.

“If Iwasa PD, |
would buy an iPod
for my MD so she or
he could audition
music easily without
being tethered to the
office.”

“To put those songs on your iPod
from your iTunes database, you con-
nect through a FireWire port, which
is even faster than a USB connection.
Hit ‘load,” and you can put 100
songs on your iPod in five minutes.
It's lightning fast. That's a killer app,
because no one has time to sit for
hours, loading songs.”

July 23, 2004 R&R © 49

A Threat To Radio?

OConnor continued, “The iTunes
division — which includes every-
thing associated with iTunes, in-
cluding the iPod — has incorporat-
ed radio into iTunes, because they
don’t want to be feared by radio, but
rather to work in tandem with it.
You can now access the playlist of
any station in the country that re-
ports to R&R, which is a brilliant
innovation.

“When I hear a song that | like on
KIFM or [Triple A] KPRI/San Diego,
Idon't want to call the station to find
out what it is. Instead, | open iTunes
and click on the station, and I can
not only see it, | can hear it, sample
it and, if [ like it, buy it and down-
load it into iTunes and right into my
iPod.”

People have an ever-expanding
menu of entertainment and commu-
nication options from which to
choose — including the Internet,
video games, DVDs and satellite
radio — all of which have the poten-
tial to undermine radio listening, as
demonstrated by the steadily declin-
ing overall listening levels in recent
years. Is radio under direct threat
with the advent of the iPod and oth-
er digital music players? O’Connor
thinks so, and his thoughts on the
question strike me as astute.

“To this day the prevailing atti-
tude of music stations is that they
must reach out to fringe P2s and P3s
— people who don't like a station
or format too much — sometimes at
the expense of the core audience,”
he said.

“The belief is, 'Why worry so
much about the core? We'll play Eric
Clapton, and who cares if the real
jazz lovers don't like it, because our
P2s and P3s do, and we need to ap-
pease them as well. Besides, where
else is the core audience going to go
to get jazz?’

“The iPod is where they go.
They're turning you off, and they're
turning on their entire collection of
300 CDs, which they can carry right
in their pocket. That's tough.”

Know The Enemy

"I've always believed that the big-
gest enemy wasn’t other radio sta-
tions, but the on-off switch,”
O’Connor continued. “If listeners
switch to another radio station, you
always have a chance that they’ll
come back to you. But once they
turn off the radio, you're out of the
game, especially if they go to an
unlimited amount of digital music
that they can program themselves.

“The iPod now has ‘playlist on
the go,” a function that allows you
to put songs in any order you want
or to shuffle them. Withan iPod, you
don’tever again have to hear a song
you don't like, not to mention com-
mercials, because you can easily cus-
tomize your music.

“This technology can also be a
programmer’s friend. KPRI, for ex-
ample, is on the air saying, ‘You can
access our playlist through iTunes,’

LB

which isjust brilliant, because it's an
upscale station. And remember that
now the iPod isn't just for Mac. It's
available for Windows as well, so
you have the whole PC audience out
there too.

“The technology and the plan Ap-
ple laid out are brilliant. They're cer-
tainly not the only game in town, but
they are the most well known and the
easiest to access. | must not be the
only one who thinks so, because Ap-
pleliterally can’tkeep up with the de-
mand. They are backordered on the
Minis. They can’t make them fast
enough — and these are $300 digital
music players, not $50 ones.”

“With an iPod, you
don’t ever again
have to heara
song you don’t
like, not to
mention
commercials,
because you can
easily customize
your music.”

Radio In Denial

“If I were a program director or a
music director today, I wouldn’t be
without an iPod,” O'Connor contin-
ued. “In fact, if [ was a PD, I would
buy aniPod for my MD so she or he
could audition music easily, without
being tethered to the office. Any time
you have a tool like this to help you
get things done faster or make iteas-
ier to move the music, it'sinvaluable.
Plus, it's so damn cool-looking.”

[told O"Connor that-a surprising
number of Smooth fazz PDs and
MDs don’t have a DMP yet. “Radio
needs to take a lesson from the
record business about the price of
being in denial,” he replied. “Volks-
wagen and BMW have just an-
nounced the introduction of a con-
nector for an iPod that is hard-wired
into their cars’ audio systems, which
means the remote controls on the
steering wheel operate the iPod and
the readout comes out over the ra-
dio’s LCD screen.

“This is a paradigm-shifting tech-
nology. What is behind all this is
MP3 technology — which Apple
has now moved to MP4, with its
loss-less AAC format, which has
smaller compression, sounds even
better and produces less noise and
better dynamics. Pretty soon a col-
or screen is going to be added and,
quite likely, a wireless Internet con-
nection.”
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LAST THIS TOTAL - TOTAL  WEEKSON TOTAL STATIONS/
WEEK  WEEK  ARTIST TITLE (ABEL(S) PLAYS TS ke chsaT ADOS Most Added®
1 1 DAVEKOZ All | See Is You (Capitoll 873 12 105454 21 40/0 www.rradds.com
3 2 PAULTAYLOR Steppin’ Qut fPeak/ 705 17 85765 25 390 ARTIST TITLE LABEL(S) ADDS
2 3 EUGE GROOVE Livin' Large (Varada/ 683 47 78032 24 3N NORMAN BROWN Up ‘N’ At 'Em /Warner Bras.) 9
4 4 PAULBROWN 2417 (GRP/YMG) 666 -1 82833 26  39/0 TIM BOWMAN Summer Groove (Liguid 8/ 6
5 5  MARCANTOINE Mediterraneo (Rendezvous/ 650 A2 88567 22 3nn | PICHARD ELLIOT Your Sacret Love /GAPAME/ .
7 @ MICHAELLINGTON Show Me (Rendezvous! 638 +15 73055 15  40)1 ;‘;m’mgng::‘ e Lt :
6 7  RICHARD SMITH Sing A Song {4440/ 605 -3 63886 32 340 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvaus) 2
10 0 GEORGE BENSON Softly, As In A Morning Sunrise /GRP/VMG)/ 592 +64 82586 8 an DAN SIEGEL In Your Eyes (Wative Language! 2
8 9  PETER WHITE Talkin’ Bout Love (Columbial 568 21 79420 27 3910 CHRIS BOTTI Back Into My Heart (Columbial 2
8 @ JOYCECOOLING Expression arada/ 549 +15 70244 18 390 | KIMWATERS In Deep (Shanachie) 2
12 m ANITA BAKER You're My Everything (Blue Note/Virgin) 530 +52 60181 3 350
n @ BONEY JAMES Here She Comes (Warner Bros.) 520 +26 58113 6 3910 Mo st
14 @ GERALD ALBRIGHT To The Max (GRP/VMG) 461 +12 59235 10 3610 Increasedplays
13 14 DIANA KRALL Temptation (GRP/VMG/ 432 -29 36831 17 36/0 "
16 @  PAULJACKSON, JR. Walkin' (Blue Note/EMC) 412 3/S2 1 3 [ Ay
15 16 RICK BRAUN Daddy-0 (Warner Bros.) 389 -16 43081 20 3310 GEDRGE BENSON Softly, As In A Morning Sunise [GREVMG  +64
17 m SEAL Love's Divine (Warner Bros.) 376 +28 30605 10 21 ANITA BAKER You're My Everything /Blue Note/Vigin) +52
18 18 BRIAN CULBERTSON f/NORMAN BROWN Come On Up /Warner Bros./ 346 -1 42531 20 3310 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous/  +36
20 @  WAYMAN TISDALE Ain‘t No Stoppin’ Us Now (Rendezvous) 328 +36 28633 5 3012 NORMAN BROWN Up ‘N’ At Em (Warner Bros.) +34
19 20  DAN SIEGEL In Your Eyes MWative Language) 320 4 32373 19 29)2 | SEALLove's Divine (Wamer Sros) +28
21 @)  LUTHER VANDROSS W} BEYONCE' The Closer | Get To You L/AMG) 283 413 27001 15 220 :2"::: ;fs'ﬁi::ﬁfrf:mmm%‘ﬁipw o
22 @ RAMSEY LEWIS TRIO The InCrowd (Narade/ 286 412 32055 8 250 | srgyE oUIVER Chips & Saka Mact) 25
23 23 PRAFUL Let The Chips Fall (Rendezvous/ 259 -2 39025 18 250 KIM WATERS In The House (Shanachie/ +18
24 @ CHRIS BOTTI Back Into My Heart (Columbia/ 232 +5 31657 1 2212
25 @ NICK COLIONNE It's Been Too Lang (3 Keys Music/ 221 0 32011 4 231
26 € GLADYS KNIGHT HEDESIO ALEJANDRO Feelin' Good (Vacilon) Pyramic) 217 +8 11916 6 1601 Most
28 €D  MARION MEADOWS Sweet Grapes (Heads Up/ 198 +# am 3 w3 |Played Recurrents
27 @ PATTILABELLE New Day /Def Soul//iDJMG/ 191 +2 16505 5 13/0 :;T-I-S:ITLE e U
29 @ KIM WATERS in Deep (Shanachie/ 175 +17 12951 2 1712 HIL ST. SOUL For The Love 0f You (Shanachi/ 338
30 30 NESTOR TORRES Maybe Tonight {Heads Uﬂ/ 144 -10 14938 12 1310 Mle.ABMR Save The Last Dance (GRP/VMG) 277
40 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay PRAFUL Sigh /MNW . 6
week of 7/11-7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied i total plays, the song with the larger increase | NICK CDLIONNE High Fiyin' (3 Keys Music/ 263
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially repcrted to R&R | KIM WATERS The Ride /Shanachie/ 258
by each reporting station: Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Avgragg Quane( Hour Persons | STEVE COLE Everyday (Warner Bras.) 245
?\Tb?lsr ;\:21::]; gin plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permiss on from the RICHARD ELLIDT Siy (GREVMG) 244
y (© 2004, Th.e Arbitron Company). © 2004, R&R., Inc. CHRIS BOTT! Indian Summer (Columbi) 5>
New & Active PAUL JACKSON, JR. ' A Shame (Bloe Note/EMC) M
RICHARD ELLIOT Your Secret Love (GRP/VMG/ AL JARREAU Cold Duck (GAP/VMG) ::ﬁ'ﬁ,ﬁﬂ: ';:2';?, Ba:;i@';’:ﬁ'y;fgmzﬂ §:§
Total Plays: 142, Total Stations: 19, Adds: 4 e BASS X Vo (Liuid P 191
PIECES DF A DREAM It's Go Time (Heads U/ LUTHER VANDROSS Thljll( About You (/AMG/ NDRAH JONES Sunrise (Bl Note/EMC) 183
Total Plays: 110, Total Stations: 9, Adds: 0 Total Plays: 63, Total Stations: 5, Adds: 1 e
RENEE DLSTEAD A Love That Will Last /743/Aeprisel ERIC DARIUS Night n The Town Higher Octave/Narads) ol LU AU ) ke
Total Plays: 95, Total Stations: 7, Adds: 1 Total Plays: 62, Total Statians: 6, Adds: 0 RONNY JORDAN At Last (¥ Coded) 17
FOURPLAY Play Around It /ACA Victor! STEVE OLIVER Chips & Salsa Koch) - - :
Total Plays: 87, Total Stations: 8, Adds: 0 Total Plays: 58, Total Staions: 6, Adds: 1 Detailed station playlists for all R&R
TORCUATO MARIAND Paula (275 DAVID BENOIT | RUSS FREEMAN Palmetto Park (PealyConcord) reporters are available on the web at
Total Plays: 80, Total Stations: 7, Adds: 0 Wl G Lt www.radioandrecords.com.
Songs ranked by total plays

Smooth Jazz Consulting

BEROADCAST ARCHITECTURE®. 818-461-8016
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WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUDIENCE CHART ADDS
. . o www.rrindicator.com
1 o GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG/ 154 +2 789 7 11J0 ARTIST TITLE LABEL(S) RO0¢
4 o BONEY JAMES Here She Comes (Warner Bros.) 149 +16 886 5 13j0 TIM BOWMAN Summer Groove /Liguid 8) 4q
3 € FOURPLAY Play Around It 1RCA Victor) 143 +10 857 5 1o | NORMANBROWN Up'N' At Em Warrer Bros) 4
ANITA BAKER You're My Everything [Bive Note/Virgin) 2
2 4 GERALD ALBRIGHT To The Max (GRPIVMG) 134 1 476 10 100 | peoina BELLE I Ruled The Warld fPeak 2
5 o MICHAEL LINGTON Show Me (Rendezvous/ 129 +1 343 13 9/0 DOC POWELL Listen Up fHeads Up/ 2
6 6  EUGE GROOVE Livin' Large arada) 121 4 459 24 90 ﬁggh:’#;g ‘Zf;m 575/ p— ;
13 @  KIMWATERS InDeep (Shanachic) 18 +19 57 5 1110 e City Streets (Shanac
10 @  JOYCECOOLING Expression (Narads) 14 +10 se0 18 1p | MOST
11 @) WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 13 +10 533 310 Increased PIays
12 ) CHRIS BOTTI Back Into My Heart (Columbia) 107 +5 672 12 110 e
. ARYIST TITLE LABEL(S) INCREASE
| 105 1 2719 21 710
8 @ oavexozai see is You (Capital ‘ 0 + I DOC POWELL Push fHeads G 0
7 12 ERIC DARIUS Night On The Town (Higher Octave/Narada) 104 -4 543 14 80 PAUL BROWN Moment By Moment (GRPVMG) +27
9 13 EVERETTE HARP Can You Hear Me (4440) 95 9 517 6 10/0 TIM BOWMAN Summer Groove (Liguid §) +26
21 @  NICK COLIONNE It's Been Too Long /3 Keys Music) 92 +18 587 3 80 g:ﬁg‘é‘s %E;léﬁffl'f?ﬁ"um"ﬂf c”’;':]"T/T N +§;
. X . 3 azpa +
15 @ LARRY CARLTON Night Sweats Bluebird) 92 +3 356 8 9j0 KIM WATERS In Deep (Shanachie) +19
14 16 MARC ANTOINE Mediterraneo (Rendezvous/ 91 -2 389 22 80 AL JARREAU Cold Duck /GRP/VMG) +18
16 )  DIANAKRALL Temptation (GRP/VMG) 89 +2 538 17 90 NICK COLIONNE It's Been Too Long /3 Keys Music/ +18
18 @  ANITABAKER You're My Everything (Blue Note/Virgin) 86 +8 ST o I AN o e +18
26 (D RAMSEY LEWIS TRID The In Crowd Warads) 85 +14 M5 6 8D Most
@  ALJARREAU Cold Ouck (GRPIVME) B4 +18 sm 1 s | Played Recurrents
17 @  GLADYS KNIGHT f/EDESIO ALEJANDRO Feelin’ Good {Vacilon) (Pramic) 84 0 689 4 8i T T oTAd
- @ DAVID BENOIT | RUSS FREEMAN Palmetto Park (Peak/Concord) 81 +15 276 3 8N RICHARD SMITH Sing A Song (4440) 56
25 €D TORCUATOMARIAND Paula 275/ 78 +6 488 2 70 HIL ST. SOUL For The Love Of You (Shanachie 55
> S OF A DREA (' Go Trne (Hoads U 78 ) 2 . GRADY NICHOLS Alright (Compendia) 54
e 33 el * . ! PETE BELASCO Desper (Compendia 54
20 @ PETER WHITE Talkin' Bout Love ({Columbia) 75 0 177 27 5/0 STEVE COLE Everyday (Wamer Bros.) a2
24 @ CHUCKLDEB Bring It (Shanachie) 74 +1 00 7 70 x'lcx"E"‘ﬁ":TEu"}T f'v IGHZV”MJGQI y :;
tme l'o Lounge {fengezvou:
22 27 SPYRO GYRA Summer Fling (Heads Up/ 72 -1 364 2 8o NAJEE Eye 2 Eye (V-Coded) 2
23 28  BRIAN CULBERTSON f/NORMAN BROWN Come On Up (Warner Bros.) 72 -1 406 20 6/0 NICK COLIONNE High Flyin' (3 Keys Music/ 31
29 @ ERICMARIENTHAL Secrets (Peak/ 7 +2 6 2 60 KIM WATERS The Ride (Shanachie/ k]|
, . JEFF GOLUB Pass It On (GRP/VMG) 30
28 € WNESTOR TORRES Maybe Tonight (Heads Up/ 71 0 636 15 70 g o A %
13 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17. WILL DOWNING A Million Ways (GRP/VMG/ 20
© 2004 Radio & Records. BASS X Vonni fLiguid 8 20
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Harry Shearer On Indecency

Actor, writer and man of many voices
provides some perspective

O

\_/ ne of the highlights of the recent Jacobs Media Rock
Summit at this year’s R&R Convention was watching
Harry Shearer give a solo keynote address. This is a man
who has contributed a wealth of humor to our culture
over the years, much of it risqué. He has appeared in more
than 60 films, including This Is Spinal Tap, The Right
Stuff and A Mighty Wind; he was a staple on Saturday
Night Live for five years; he’s given us various voices
on The Simpsons for eons; and he currently has a show

on National Public Radio.

Shearer was a lst-minute replacement
for author, political commentator and
former California gubernatorial candidate
Arianna Huffington. Nothing weird here
— Huffington had a family commitment.
She was a trouper, though,
and lined up two people to
take her spot at the conven-
tion: Shearer and iriter-pro-
ducer Lawrence O'Donnell,
who sat on the indecency
panel that followed Shearer’s
address. Our loss was also
onr gain.

What fascinated the au-
dience carly in the speech
were Shearer’s experiences
in radio at the start of his carcer.
Through humorous anecdotes he re-
vealed that hypocrisy and double stan-
dards when it comes to indecency are
nothing new. We thought it would be
enlightening and entertaining to share
with those of you who couldi’t make it
to Los Angeles this year Shearer’s nies-
sage to a freaked-out industry.

We've crammed as much as we could

Harry Shearer

into this week’s column. The rest will ap-
pear next week.

In The Beginning

As Paul Jacobs mentioned, I'm tak-
ing over for the original-
ly scheduled Arianna
Huffington. I originally
thought I'd do the re-
marks in her voice, but
then I realized she would
probably need it herself.
Then I thought, [voice of
Mr. Burns] “Well, I'll give
all you pathetic couch-
monkeys a little treat,”
until my barristers in-
formed me that the voice of C. Mont-
gomery Burns is owned by someone
viler and more Satanic than C. Mont-
gomery Burns. So, you're stuck with
me.

I will start by sharing my creden-
tials for speaking on the subject of in-
decency. The comedy group [ was a
member of in my early childhood,
the Credibility Gap, was, we believe,

HERE’S TO YOU two “Rate-a-Record, Rate-a-Wine” panelists share a
toast at the R&R Convention 2004. Seen here (I-r) are WBZX/Columbus, OH PD
Hal Fish and Wind-up Entertainment National Director/Rock Drew Hauser.

it’s worth
remembering,
despite all the
blather about
freedom of speech,
that American TV
networks would not
allow a woman to be
described as
pregnant until the
late 1950s.

responsible for the first use on com-
mercial FM Rock radio of the words
asshole and twat. Kind of makes you
proud you came to this room, doesn’t
it?

Actually, the latter usage was part of
a very politica’ sketch in which Rich-
ard Nixon was conspiring with Henry
Kissinger to dosomething bad toCam-
bodia — you know, like they did.

Along the way, the president
brought up the fact that his trusted
national security advisor seemed to
be spending a lot of his time going
on dates with sexy actress Jill St. John,
and he offered a typically Nixonian
piece of advice. He said, “Henry,
drop that twat.” It aired!

Shortly afterward, when I was do-
ing a commercial-radio version of the
broadcast that later resurfaced as a
little show, my public-radio broad-
cast, I actually got fired for saying the
word penis on the air, again in a com-
edy context. Not because penises are
all that funny, but I was making it
funny. The general manager told me
in our goodbye phone call, whichI'm
delighted to cuote, “1 could under-
stand if you'd said ‘fuck’ or ‘shit, but
‘penis’?” Yes, those were the glory
days of album rock.

In the dawn of the "80s I wrote and
performed a sketch on Saturday Night
Live lampooning the apartheid re-
gime of South Africa. It was a com-

Artist

BREAKING BENJAMIN
SKYWYND

UNDIVIDED

BREAKING BENJAMIN
LETTER KILLS
KILLSWITCH ENGAGE

12 STONES

FAMOUS

WAITING FOR BRANTLEY

The Winning Song

This year's “Rate-a-Record, Rate-a-Wine” panel at the
R&R Convention was another fun-filled exploration of the
fruit of the vine and the fruit of some musical labors. Next
week we'll show you the winning wines we sampled, but
first, here is the musical outcome.

With the help of Broadcast Architecture’s Jason Muth, the session
panelists and attendees used the company's MixMaster ratings system
to log their scores after listening to each song. The makeup of the
attendees was 59% radio, 21% records and 20% other. Seventy-six
percent were male, and 24% were female. The rating scale for each
song was 0-5, with 5 being the highest score. Here are the results.

Title Score
Breakdown 3.7
Escape Plan 34
Face The Day 33
Follow Me 33
Don't Believe 31
The End Of Heartache 3.0
Far Away 3.0
I'll Be Yours 28
Blending Better 25

mercial purporting to peddle an in-
sulting commemorative coin called
the Niggerand. Oh, yes, that aired
too. Try something like that right
about now, and let me know how it
comes out.

The point being that forbidden
words do change every decade or
two, but there are always some. That
radio station manager would have
fired me at least twice more if I'd
spent 30 seconds talking about anal
sex with a stripper, but “shit” or
“fuck” he’d have understood.

Fast-Forward

So where are we now? Congress is
still considering huge increases in the
fines for indecency on the air, Clear
Channel has bought itself a “Get out
of FCCjail” card, Howard Stern may
be on his way to satellite heaven, and
Mel Karmazin may be on his way to
Disney hell. And it’s worth remem-
bering, despite all the blather about
freedom of speech, that American TV
networks would not allow a woman
to be described as pregnant until the
late 1950s.

My current radio home was the
scene of one of the most recent over-
reactions to the indecency scare. A
comumentator pre-taped an essay in
which she was describing her hus-
band’s gig — he’s a guitarist in Bette
Midler’s band — and then she rue-
fully conceded — I'm quoting what
she wrote — “So I guess I have to
bleep him.” When she recorded the
essay, to get the right emotion in her
reading, rather than say “bleep,” she
said “fuck.”

Thenshe told the engineer to bleep
it, as he had on several other occa-
sions. As things turned out, he forgot.
The word aired twice on a Sunday
morning in the middle of an NPR
news magazine, Nobody called after
the first broadcast; it was the repeat
that drew the complaints. The engi-
neer was put on probation. The com-
mentator was fired, There’s one lesson
we can learn from this sad experience:
Never trust your engineer.

I've always been amazed by peo-

www americanradiohistorvy com

ple who were amazed at Howard
Stern’s success. When [ joined the
writing staff of a very successful TV
sitcom a few years back, I was asked
by the star if I wanted to warm up
the audience as part of my duties. 1
told her no, because I didn't like the
routine that they had about two-
thirds of the way through the show
of making the audience members
stand up and kind of vie for bite-
sized candies that the warm-up com-
ic threw at them.

Howard Stern has
succeeded for so
many years by
tapping the
adolescent male
inside so many
post-adolescent
male listeners.

“Oh, I love that,” the star said. "It
makes them act like animals.”  was
young then, so [ blurted back, “You
know, it’s no big accomplishment to
make them act like animals. The trick
is to make them act like human be-
ings.”

Stern has succeeded for so many
years by tapping the adolescent male
inside so many post-adolescent male
listeners. Is it indecent to focus sin-
gle-mindedly on the sex practices of
washed-up rock stars and yet-to-be-
washed-up would-be starlets? Be-
cause, obviously, in the case of
Howard, who's an experienced
enough broadcaster to avoid “fucks”
and “shits,” that sharp focus on the
gonads of his audience would be his
offense. But, in a way, it's not his act.
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W Wk ARTIST TITLE LABEL(S) WS ek AJ%%A;"EE Yo s Most Added}.——
1 1 VELVETREVOLVER Slither (RCA/RMG) 725 -1 35213 14 28/0 www.rradds.com
3 e NICKELBACK Feelin’ Way Too Damn Good /Roadrunner//DJMG) 611 +68 27675 12 2811 ARTIST TITLE. LABEL(S) R00S
2 3 JET Cold HardBitch /Atiantic) 540 62 31366 24 2600 | yEpa1icA Soms Kind Of Monster iantic 5
6 o SHINEDOWN Simple Man /At/antic) 436 +66 15177 6 2312 JET Rollover 0.J. (Atiantic) 3
4 5 VAN HALEN it's About Time (Warner Bros.) 427 -56 19170 8 21J0 PAPA ROACH Getting Away With Murder (Geffen) 3
7 @  THREE DAYS GRACE Just Like You (ive/Zomba) 426 +57 15725 13 242 GODSMACK {/DROPBOX Touche Repubiic/Universall 3
5 7 SHINEDOWN 45 (Atiantic) 362 38 20884 31 210 x:g:::;;:’ :W‘VY%":Z’MM” ’ ;
8 8  SEETHER fJAMY LEE Broken (Wind-up/ 352 -3 15459 12 18/0 THREE DAYS GR m Just L?ke You UIV,:’/ZMM/ 9
13 e ALTER BRIDGE Open Your Eyes (Wind-up/ 346 +62 10080 4 25/2 SHINEDOWN Simple Man (Atiantic) 2
10 @ SALIVA Survival Of The Sickest (/sland/IDJMG) 339 +31 12273 5 2210 CROSSFADE Cold {Columbial 2
15 m CROSSFADE Cold (Columbia) 3a6 +32 10992 1" 18)2 MEGADETH Die Dead Enough (Sanctuary/SRE) 2
" 12 AUDIOSLAVE | Am The Highway finterscope/Epic) 279 15 15853 42 2210
12 13 LINKIN PARK Lying From You /Warner Bros.) 268 -25 11849 22 14/0
18 @ SLIPKNOT Duality (Roadrunner/IDJMG) 257 +2 9635 1" 140
9 15 GODSMACK Running Blind (Republic/Universal) 253 63 1741 20 180 Most
20 @  LINKIN PARK Breaking The Habit (Warner Bros.) 229 +33 7648 5 11 Increased Plays
17 17 RUSH Summertime Biues (Anthem/Atiantic) 229 5 8970 7 1500 [stas)
22 @  JET Rollover D.J. Atantic/ 222 +39 8668 3 243 | ARTSTTMELAS INCREASE
21 { DROWNING POOL Step Up Windup) 210 +23 9395 19 1200 PAPA ROACH Gotting Away With Murder (Gefien) +82
19 €D  KIDROCK | Am (Top Dog/Atiantic) 200 + 5% 6 1M :Lﬁ:i;'m: ;?‘"'I‘R x" 2’; D;;" Ll C i *::
23 €@ BREAKING BENJAMIN So Cold (Holywood) 199 416 732 T 120 | 7 BRIDGE Open You Eyee i s
27 @ TESLA Words Can’t Explain (Sanctuary/SRG) 173 +29 7046 2 141 THREE DAYS GRACE Just Like You (Jfive/Zomba) +57
18 23 THORMLEY So Far So Good (Roadrunner/IDJMG) 169 -4 7819 15 140 GODSMACK fIDROPBOX Touche (Republic/Universal) +85
24 24 PUDDLE OF MUDD Spin You Around (Geffen) 168 3 7308 5 150 :ig?:‘\"sﬂ"[:(fmmfsﬁm (istandiDIME) +;g
P ollover D.J. {Atlant: +
5 @ AUDIOSLAVE What You e finerscopelEpc 166 0 7884 19 90 e Bm’a o o kit o ) hos
28 @ EARSHOT Wait (Warner Bros.) 151 +6 4075 9 13/0 CROSSFADE Cold (Colambia) 2
@ PAPAROACH Getting Away With Murder (Geffen/ 1486 +82 5587 1 1413
30 @ METALLICA Some Kind Of Monster /At/antic/ 142 +24 3057 2 21/5
@ FUTURE LEADERS OF THE WORLD Let Me Out (£pic/ 120 +28 2548 1 12/0
- 30  BLACKLABEL SOCIETY House Of Doom (Spitfire/ 100 -5 7648 10 7i0 Most
30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of Played Recurren ts ;
7/11-7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is P
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total nLmber of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- | ARTIST TITLE LABEL(S) PLAYS
week increases in total plays. Total Audience equals Average Qqar(er Hour Persons times number of plays (times ‘.OQ). Each daypart on each station is assigned an AQH NICKELBACK Figured You Qut (Roadrunnen/!DJME) 229
number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Gompany). © 2004, R&R, Inc. HDDBASTANK The Reason siand/i0JMG) 278
New & Active THREE DAYS GRACE (I Hats) Everything About You (Jva/Zomba) 217
GOOSMACK Re-Nign (Republic/Universall 197
MONSTER MAGNET Unbroken {Hotel Baby) (SPY US4/ VELVET REVOLVER Fall To Pieces (RCA/AMG) JET Are You Gonna 8e My Girl (Atlantic/ 189
Total Plays: 97, Total Stations: 8, Adds: 0 Total Plays: 48, Total Stations: 5, Adds: 0 TRAPT Headstrong (Warner Bros.) 181
HOOBASTANK Same Direction fistand//0.JMG/ TANTRIC After We Go Waverick/Reprise) LINKIN PARK Numb (Warner Bros.) 161
Total Plays: 82, Total Stations: 11, Adds: 1 Total Plays: 43, Total Stations: 4, Adds: 1 WHITE STRIPES Seven Nation Army (Thid Man/V2) 160
SCORPIONS Love 'Em Or Leave 'Em (Sanctusry/SRG) SKILLET Savior fLava/ STAIND So Far Away (Flp/Atiantic) 158
Total Plays: 78, Total Stations: 8, Adds: 1 Total Plays: 42, Total Stations: 5, Adds: 0 AUDIDSLAVE Like A Stone finterscope/Enic) 152

GODSMACK fIDROPBOX Touche (Republic/Universall
Total Plays: 76, Total Stations: 11, Adds: 3
LOSTPROPHETS Wake Up (Make A Move) (Columbia)
Total Plays: 72, Total Stations: 8, Adds: 0

LACUNA COIL Swamped (Century Media)
Total Plays: 33, Total Stations: 3, Adds: 0
BURNING BRIDES Heart Fult Of Black /V2/
Total Plays: 32, Total Stations: 3, Adds: 1

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radipandrecords.com.
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< _ACTIVE ROCK TOP 50 SE—
-/ » July 16, 2004 M :
oW wemeses ity oukTs M}I%l:l'ét VEEKSON T, B Most Added’®
1 1 VELVET REVOLVER Siither (RCA/AMG) 1944 -4 96067 15 600 | .00 pradds.com
3 @ THREE DAYS GRACE Just Like You Uive/Zomba) 1890  +206 91393 16 600 ST RS so0s.
2 €@ CROSSFADE Cald (Columbia) 1802  +105 85809 25  G61j0 PAPA ROACH Getting Away With Murder (Geffe) .
4 o SLIPKNOT Duality (Roadrunner/IDJMG) 1637 +87 73816 14 60/0 SKINDRED Nobody {Lava/ 14
5 @ BREAKING BENJAMIN Sa Cald Hollywand) 1488  +101 62655 13 60O 12 STONES Far Away (Wind-up) o 13
10 @ LINKIN PARK Breaking The Habit (Warner Bros.) 1307  +183 58826 6 583 ;%‘::Em‘s":"”g::‘::‘s‘t" I°“;2;;Z?f’”"”‘/”"’ve"”’ :
6 7  NICKELBACK Feeln' Way Too Damn Good (Roadrumner/IDJMG) 1268 71 GI670 12 BB | erpieron e o (Gofien .
9 ©  sALVA Survival Of The Sickest Asfand/IDJMG) 1267 +92 58036 6 611 MEGADETH Die Dead Enough (Sanctuary/SRG/ 4
7 €  SEETHER fIAMY LEE Broken (Wind'up/ 1227 +15 47898 16 5110
13 D  ALTER BRIDGE Open Your Eyes MWindup) 1067  +94 51080 5 582 Most
14 @) SHINEDOWN Simple Man (Atiantic) m:s 9 aws s si | IncreasedPlays
8 12 OROWNING POOL Step Up (Windup) 1007 486 45859 24 56I0 o
15 @  EARSHOT Wait (Warner Bros.) 1006 +76 38236 12 590 LA L ] INCREASE
1N 14 JET ColdHard Bitch (Aantic) 933 108 44729 29 560 :g;g;ﬂ::’:,g;‘;‘:g:{’}m:: ,';:;ﬁ;;,%xfm, ::::
12 15 LINKIN PARK Lying From You (Warner Bros.) 885 -145 40264 25 5510 THREE OAYS GRACE Just Like You (ive/Zomba) +206
17 @ PUDDLE OF MUOO Spin You Around (Geffen/ m +21 28197 8 50/0 LINKIN PARK Breaking The Habit (Warner Bros.) +193
22 @ FUTURE LEAOERS OF THE WORLO Let Me Out Epic/ 723 +130 21438 7 5611 HOOBASTANK Same Direction island/iDJMG)  +169
19 @ LOSTPROPHETS Wake Up (Make A Move) (Columbia) 703 +57 22884 8  54)1 E‘E'I“R’::I:v‘e‘:ﬁs;;;:f /‘”“"”’ Let Me Out {Epi/ :}:2
25 @ HOOBASTANK Same Direction fisland/i0JMG) 696 +169 29623 8 430 METALLICA Some Kind Of Monster (At/antic/ +122
18 20 SHINEODWN 45 (Atiantic/ 684 63 26566 39 510 CROSSFADE Cold (Columbia/ +105
23 @) METALLICA Some Kind Of Monster (Atiantic) 666  +122 22244 4 582 BREAKING BENJAMIN So Cold (Hallywood) +101
16 22 GOOSMACK Running Blind (Rapublic/Universal) 665 213 28849 20 430
26 @  JET Rallover D.J. Atiantic) 612  +126 26557 3 a9 Most
28 @ NONPOINT The Truth ava/ 563  +100 14154 5 513 Pl ay ed Recurrents
41 € PAPA ROACH Getting Away With Murder (Geffen) 542 +326 24051 2 5115 | st vme wses e
24 26 SKILLET Savior Laval 521 20 17581 13 470 A PERFECT CIRCLE The Outsider Virgin) 634
21 27 INCUBUS Talk Shows On Mute (£pic/ 459 135 11657 12 350 NICKELBACK Figured You Out (Roadrunner/DJMG) 588
29 @  TANTRIC After We Go (Maverick/Reprise) a8 +32 1233 7 36R ,T::::U“s“:fe;::ﬁi‘a'c"/’f‘;.’;"""""““"' L o
30 @ MONSTER MAGNET Unbroken (Hotel Baby) /SPY USA/ 405 +36 12628 7 340 HOOBASTANK The Reason fsfand/DJMG) 152
32 @ KIO ROCK | Am (Top Dog/Atiantic) 387 +22 9813 7 3210 DROPBOX Wishbone (Re-Align/Universal) 459
27 31 FLAW Recognize (Republic/Universall 367 AN 9851 15 3600 BODSMACK Re-Align (Republic/Universal) o 4s8
€@  GOOSMACK fOROPBOX Touche (Republic/Universal 362 4255 16233 1 495 ‘T‘::,',gssltﬁl"; asn:‘;"'l‘w?;f;;‘; R ::;
37 €D PILLAR Bring Me Down (Hlicker/EMI CMG/Virgin) 296 +38 6301 4 2902 TRAPT Headstrong (Warmer Bras.) 9
34 34 LIMP BIZKIT Almast Over (Flip/interscope/ 285 -54 12894 8 26D
33 35  AUDIDSLAVE What You Are finterscope/Epic) 279 62 19520 20 210 New & Active
35 36 THDRNLEY So Far So Good (Roadrunner/IDJMG) 240 -80 9145 18 2310 TESLA Words Can't Explain (Sanctuary/SAG)
42 @ BURNING BRIDES Heart Full Of Black (V2/ 234 +28 4577 5 2712 Total Plays: 127, Total Stations: 14, Adds: 1
39 €D  FINGER ELEVEN Stay In Shadow (Wind'up) 223 0 4706 7 220 VELVET REVOLVER Fall To Pieces (RCA/RMG)
40 € FEAR FACTORY Archetype Liguid 8/ 222 +4 4366 8 240 | Total Plays: 124, Total Stations: 7, Adds: 1
a4 @  HIVES Walk tdiot Walk finterscope) 212 +19 4808 4 230 'T’:fa'ﬁ,"’;ss';'; ﬁz‘t'a}"s‘t':ﬁ:’:s':'d&’fg’d‘ész ;
36 41 ATOMSHIP Pencil Fight (Windup) 206 61 4867 17 200 SILVERTIOE Aint Comin’ Home (/RMG)
31 42 VAN HALEN It's About Time (Warner 8ros.) 198 -170 7415 8 23/0 Total Plays: 73, Total Stations: 7, Adds: 1
38 43 MAGNA-FI Where Did We Go Wrang? (Aezra) 191 -33 a007 12 2200 ATREYU Lip Bloss And Black (Victory/
47 @ DAMAGEPLAN Pride (ElektralAtiantic) 181 +15 4523 2 193 ;m::z; :9; Td‘"’/'[ s"/‘“’“‘: LA
48 @  COHEED AND CAMBRIA A Favor House Atantic (Columbia) 176 +10 2310 3 9 Total Plays: 5:, OT,,yta| ;::ﬁ,,ns: 18, Adds: 14
43 46  SMILE EMPTY SOUL Silhouettes (Lava/ 167 -39 4910 19 120 MOMENTS IN GRACE Stratus (At/antic/
@  LETTER KILLS Don't Believe (/sland//0JMG) 138 +23 1535 1 192 | Total Plays: 38, Total Stations: 12, Adds: 4
49 (@  STRATA The Panic (Windup) 137 «2 288 3w |2 mz‘f B o, s 13
@ KITTIE Inta The Darkness (Artemis) 136 +37 2810 1 1712 INSTRUCTION Breakdown (Geffen)
- @ LACUNA COIL Swamped (Century Medial 132 +16 3198 2 133 Total Plays: 14, Total Stations: 6, Adds: 4
ST 1-77. Bt appest o Songs G pays o i o eevs week i o songe a0 1o I ol isys e cong i e o icresce m savers || Detailed station playlists for all R&R
plaqed first. Songs below No. ZOaremovedtorecurrentaﬂerZOweeksoqthechaq. Most Added isthetqtalnumberofnewaddsoﬁiciallyreponedtoR_&R by each reporting reporters are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays -
{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, www.radigandracords.com.
The Arbitron Company). © 2004, R&R, Inc.
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ACTIVE ROCK

o July 23, 2004

12 + For The Week Ending 7/23/04

¢ RateTheMusic.com

M M M
Famil. Burn 18-34 18-24 25-34

Artist Title (Label) W W
THREE DAYS GRACE Just Like You Alive/Zomba/ 432 442 9% 13% 426 432 42
BREAKING BENJAMIN So Cold Hallywood) 425 422 7% 7% 441 461 418
EARSHOT Wait (Warner Bros.) 420 423 63% 5% 446 455 437
LINKIN PARK Lying From You (Warner Bros.) 419 442 97% 5% 405 427 382
SLIPKNOT Duality (Roedrunnes/IDJMG) 419 418 8% 1% 4256 427 423
CROSSFAOE Cold {Columbia) 413 408 70% 9% 430 443 407
LINKIN PARK Breaking The Habit (Wamer Bros.) 417 431 93% 4% 397 428 366
SEETHER f/AMY LEE Broken /Wind-up/ 414 414 9a% 0% 422 429 415
SHINEDOWN 45 (Avlantic/ 411 418 85% 20% 416 424 407
FLAW Recognize (Republic/Universal) 4.08 - 46% 4% 405 427 383
A PERFECT CIRCLE The Outsider Virgin/ 407 406 85% 16% 411 422 400
SKILLET Savior {Laval 403 408 47% 5% 425 427 420
GODSMACK Running Blind (Republic/Universalf 400 385 91% 20% 407 405 4.09
VELVET REVOLVER Slither (RCA/RMG) 399 403 88% 17% 415 385 444
LOSTPROPHETS Wake Up {Make A Move) (Columbi) 396 410 73% 7% 385 413 314
DROWNING POOL Step Up /Wind-up/ 395 405 83% 18% 410 398 422
HOOBASTANK Same Direction /sland/iDJMG/ 395 404 59% 9% 388 409 366
THORNLEY So Far So Good {Roadrunner/i0JMG) 394 391 63% 9% 389 398 378
SALIVA Survival Of The Sickest /sland//iDJMG) 378 377 58% 11% 390 367 410
DROPBOX Wishbone (Re-Align/Universal) 375 375 59% 10% 391 369 409
SHINEDOWN Simple Man (At/antic/ 374 362 61% 15% 374 373 375
ALTER BRIDGE Dpen Your Eyes (Wind-up/ 374 - &% 6% 360 374 344
HOOBASTANK The Reason /isiand/I0JMG/ 372 388 98% 53% 366 360 371
PUDDLE OF MUDD Spin You Around (Geffen/ 372 366 66% 14% 360 352 367
NICKELBACK Feelin’ Way... (Roadrunnen//DJMG/ 362 374 8% 1% 350 353 347
INCUBUS Talk Shows On Mute £pic/ 351 354 88% 31% 327 340 314
JET Cold Hard Bitch (Atlantic/ 342 349 97% 45% 329 346 3.12

Total sample size is 444 respondents. Total average tavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = fike very
much). Tolal familiarity the of who recognized the song. Total burn represents the number ¢f
respondents who said they are tired of . Songs must have 40% Garity to appear 3y. Samph jtion is based

America’s Best Testing Active Rock Songs

~

4 T
RR ROCKTOP30 PONEREb A
EA MEDIABASE
WK WER  ARTIST TITLE LABELIS R ks "G stk

1 1 VELVET REVOLVER Slither (RCA/RMG) 543 -15 14 8/0
3 2 & TRAGICALLY HIP Vaccination Scar (Zoe/Rounder] 469 -18 14 8/0
4 e SEETHER fIAMY LEE Broken (Wind-up/ 468 +11 12 1011
5 o % MATTHEW GOOD BAND Alert Status Red (Atiantic) 467 +16 10 610
2 5 JET Cold Hard Bitch (Atiantic) 428 -74 15 180
6 6 HOOBASTANK The Reason (Island/iDJMG) 408 -34 15 1810
1 o KILLERS Somebody Told Me /isian LG/ JE39 +82 7 6/0
10 8 LENNY KRAVITZ Where Are We Runnin'? (¥armin/ 346 -10 15 15/0
8 % THORNLEY So Far So Good (Feacomman il WG 139 -39 15 18i0
7 10 ¥ NICKELBACK Feelin Way... (Roadrunner//DJMG) 338 -40 15 2110
g 11 VANHALEN i's About Time (Wamer Bros) 325 -32 8 9
15 8 LINKIN P ARK Breaking The Habit (Warner Bros.) 312 +13 4 6/0
12 % RUSH Summertime Blues (Anthemy/Atlantic) 291 +1 7 8/0
n 14  POWDERFINGER {(Baby I've Got ...} (Republic/Universa)) 291 1N 15 1310
1 @ INCUBUS Talk Shows On Mute (Epic/ 273 +1 10 310
16 @ % TREWS Tired Of Waiting (Sony Music Canadal 261 +28 5 n
18 @ & WAKING EYES Watch Your Money (Warner Bros.) 236 +15 5 4j0
17 18  SWITCHFDOT Meant To Live (Red Ink/Columbial 215 -9 15 1710
i ] ‘@ FRANZ FERDIMAND Take Me Dut (Doming/Epic) 200 +21 3 4j0
19 20 % TREWS Not Ready To Go (Sony Music Canadal 188 9 15 230
30 DASHBOARD_ Vinidicaled [Vagrantnterscope) 173 +44 2 10
29 @ % STABILO Everybody Virgin Music Caneda) 170 +29 3 an
22 @ % DEFAULT Throw It All Away (TV7) 166 +2 15 10/0
20 24 % BILLY TALENT River Below /Atlantic) 166 24 5 6/0
B @  MODESTMOUSE Foat On (Epic 61 +10 3 30
il 26 DARKNESS | BelisveIn .. (Mot Destrapiltioanied 158 -6 15 16/0
27 77 % FINGER ELEVEN (Inz Thing /Mt 145 -3 15 120

@ SWITCHFOOT Oare You To Move (i ik Ciumbiia) 137 +14 1 30
25 29  GODSMACK Running Blind iR Liniarnadl 135 19 13 8/0
28 30 JET Are You Gonna Be My Girl {Atlantic) 134 A1 15 14)0

24 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio

on persons 12+. Persons are screened via rf‘;e Internet. Once passed, they can take the music test based on the h;rmanusic preference.
RateTheMusic.com results are not meant fo replace caflout research. The results are intended to show opinions of participants on the the

Songs ranked by total plays for the airplay week of 7/11-7/17. Bullets appear on songs gaining plays of remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially

Internet only. RateTheMusic is & registered trademark of Rate heMusic.com. The RTM system, is available for local radio stafions by reported to R&R by each reporting station. Songs unreported as adds do not count toward overall totat stations playing a
\l:alllng 818-377-5300. RaleTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radie Networks. Y, song. * Indi Cancon, © 2004, R&R, Inc.
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Warped Tour Turns 10

ALTERNATIVE

Founder Kevin Lyman talks about the mechanics of
organizing the annual punk rock summer camp

Last week we learned some of the secrets of the lon-
gevity of the Warped Tour, now celebrating its 10th
summer scaring the God-fearing citizens of our great
land. It’s all about the kids — keeping them on the
cutting edge of new music and providing real value for
their concert dollar. This week wraps up Lyman’s take
on the day-to-day workings of the tour and his
thoughts on the current state of the record industry.

R&R: In the 10 years of Warped,
when did yon first realize that this tour
would work?

KL: I didn’t know it was going to
be around for 10 years. There’s no
way | thought we’d be talking about
it in the present tense. But I knew it
would probably work the second
year. Even though all the promoters
lost money, once they realized what
the Warped Tour was, they would
tell me that this was the tour they
looked forward to each year. When
the promoter’s telling you that and
he’s losing money, that’s a rarity.
That's when | knew it could work.
Also, the bands wanted to come
back. It was pretty cool that second
year when | got Pennywise and
NOFX todoiit.

“Indie labels are
strong right now. It’s
amazing how strong
they are. But all you
hear about are the
woes of the
industry.”

R&R: What's a typical day for you
on this tour?

KL: The first thing | do is try to
find a clean shower. I've developed
an actual phobia of dirty showers
and places where other people
shower. If I can’t find a clean show-
er, | use one of those shower bags
you lay out in the sun. Or a hose.

That'll get me up around 5:45am or
6am. I'll be the first person up, oth-
er than the drivers.

Around 6:15am my production
manager and [ take a walk around
the venue. He's been with me along
time. We decide where things are
going to go. Then we start loading
in. Around 9am someone comes to
me to get me to do the schedule for
the day, because none of the bands
know when they’re playing, There
might be a couple of notes, like a
certain band wants to play over here
today, or a band is playing golf and
wants to go on after 5pm.

Right up until the doors open
you're hustling. Around 1lam we
start telling everyone to get their
vehicles offsite. Doors open, show
starts. If everything’s comfortable
and the lines are coming in quick
enough, I'll take 2-5pm to run all my
other businesses. I'll sit in the bus,
do my e-mails, do work and have
meetings there. Around 5pm you're
usually brain-dead because it’s hot
and you've had a couple Coronas.
Then you cruise around and see a
few bands.

Then I make sure all the crews are
loading out.  used tossit there load-
ing every truck, but now 1 go hang
out with some of my friends. [ don’t
leave the venue, but I'll hang out
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with Fat Mike or whoever’s out
there. We hang out, have a good
time and then start the whole thing
over again.

R&R: How many trucks and buses
are we talking?

KL: About 42 buses, that's a good
average. Fifteen trucks. Motor
homes, vans — probably about an-

other 25 of those. We're talking

about 100 vehicles. This year

my big thing is the gas pric-

es. If the ticket price re-

flects it a little bit next

year, it’'ll be because

of getting the show

around the country.

We didn’t write that

into our budget this

year. When we were

doing our budget back in

January, I was thinking

about $2 a gallon; | wasn't thinking

$2.50 or $3. We eat that. That comes
out of our profits this year.

R&R: What about the extreme sports
aspect of the tour. Has that groum?

KL: No, it’s probably faded a lit-
tlebit. It was great, because we were
the first to bring a lot of these guys
on a big national tour, and it was a
steady paycheck for them. Ijust got
back from Australia with all the ex-
treme motorcycle guys, and they
still hold the Warped Tour in high
regard, because it was the first time
they got paid. Now they can earn
thatin a day for jumping their bikes.
It's awesome for them.

We get a traveling team that
comes in for a couple of days be-
cause they want to play for a lot of
people or we get a lot of the athletes
who maybe aren’t competing so
heavily right now but are still heavy
demo guys who want to keep their
faces in front of the crowd. [Pro skat-
er] Steve Caballaro still has one of
the top-selling shoes in the world,
and he uses the Warped Tour to
meet a lot of kids and keep his face
out there.

R&R: It's funny, just a couple years
ago people like Tony Hawk and Bam
Margera weren't household names, but
now they are.

KL: Yeah. In some small way we

July 23, 2004 R&R © 57

were a help to start the process, but
there are a lot of options for these
guys right now, and I'm glad there
are.

We talk about the bands a lot, but
we're alsoa tour that grows ourstaff.
The Warped Tour is still the hardest
tour there is in the music industry.
People who started working for me
on this tour are now road managing
Bette Midler, The Beastie Boys, the
Anmerican Idol tour. They learn how to
work hard, and they all learn to
adapt. It's a good steppingstone.

It's funny, though, because a lot
of people come back and want todo
the Warped Tour, but I can't pay
them, because I've got the ticket
price to deal with. Same with the
bands. There’s no way we can afford
Good Charlotte this year. The last
tour they did was an arena tour, and
they re coming back to play Warped.
I take that as a real “thank you” for
giving them a start. We have good-
will among that audience.

R&R: it almost sounds like a farm
system for both bands and behind-the-
scene talent.

KL: It is the music business, and
we have a lot of business to deal
with, but it’s fun doing it. And
that’s what I try to instill in these
guys: Let’s go have some fun, but
everybody’s got to work their ass
off. | take note of what bands are
out there signing autographs and
what bands are putting the time in.
It’s easy to come on Warped and
just play a half-hour, but then
you're not getting what you should
getoutof it,

R&R: What's your take on the induts-
try right now? There seems to be a dis-
connect between the next generation of
record buyers and the major labels.

KL: The major labels screwed up.
I used to manage Less Than Jake,
and I'd say, “Hey, let’s give away a
song on the Internet.” They'd say
no. 1 wanted us to embrace that tech-
nology. We're doing a lot of that with
Warped, and we needed to step it
up, so we're starting a download
store,

If you had showed kids there was
an alternative, they would have
used it. If all we do is show kids how
to steal music, they don’t know any
better. That's the direction it was
going at first. There wasn’tan option
to go out and purchase, Now we're
trying to show kids — and also par-
ents, in our parents’ tent this year —
what they should do. A lot of par-
ents don’t know what legal and il-
legal downloads are,

There is a disconnect, but it’s com-
ing back around, and it comes back
to the indie labels. Indie labels are
strong right now. It’s amazing how
strong they are. But all you hear
about are the woes of the industry.
There’s some good going on in this
business, too, but you have to be
adaptable, you have to be flexible,

and you have to make quick deci-
sions.

Problem is, with major labels you
have too many departments. [ work
with SideOneDummy, and we'll yell
across the room to the other guy. You
can make quick decisions, and I
think the whole fate of the business
rests on quick decisions.

“l didn’t know the
Warped Tour was
going to be around
for 10 years. There’s
no way | thought
we’d be talking
about it in the
present tense.”

Bands have to be able to produce
records cheaper; they have to be able
to see the light at the end of the tun-
nel. Onan indie you putout a record
and go out and work hard on tour.
Most of these bands put out their
own records because they can burn
them themselves. They go out and
sell them and break even at 500
records. All of a sudden you're on
an indie, and you have to sell 5,000
before you ever get a dollar. The
band says, “We sold 500 ourselves,
we can sell 5,000.” You go on a ma-
jor, and it takes 500,000 to break
even,

You have to be realistic. Fantasy
world is that the first record by 98%
of bands is going to sell half a mil-
lion, but the way you're pitched by
a major is that you're going to sell
that much. They throw it against the
wall, it doesn’t stick, and now
you've been dropped.

Build up your life, then go to a
major. Sell three or four indie
records. What are you, 19 years old?
By 26 you could have four records
out on indies. Then you can decide
to go to a major or keep putting
them out on indies, and if you're any
good, you’ll start getting checks
once in a while.

TALK BACKTO R&R!

Do you have questions,
comments
or feedback regarding
this column or other issues?
Call me at 310-788-1673
or e-mail:
mtolkoff@radioandrecords.com
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TRIPLE A

Jjschoenberger@radioandrecords.com

R&R Triple A Summit Preview

Continued from Page 1

It is our hope that this year’s sum-
mit — the 12th — will continue to nur-
ture this mutual admiration and re-
spect. This week | want to give you an
idea of what we have planned for you
from Aug. 4-7. There will be business
panels addressing the pertinent ques-
tions of the day, some informative pre-
sentations and, of course, ample op-
portunities to see and hear some of the
most exciting artists on the music
scene.

Getting Down
To Business

This year the sessions at the sum-
mit will address a number of dif-
ferent issues. Thursday, Aug. 5,
we'll start with a session called
“Are We Plaving It Too Safe?”
__KINK/Portland, OR PD Dennis
Constantine will moderate an all-
star panel of programmers consist-
ing of WXRT/Chicago’s Norm Win-
er, KBCO/Denver's Scott Arbough,
KPIG/Monterey’s Laura Ellen Hoop-
er, KMTT/Seattle’s Chris Mays,
WXPN/Philadelphia’s Bruce Warren

and a few others to be confirmed.

Dennis Constantine

This panel will address the gener-
al issue of music programming. Are
we playing it too safe with newer art-
ists these days? How do philosophies
differ from station to station in terms
of the music mix and the criteria for
adding new music? How is research
used in music decisions? These and
many more ideas will be discussed as

Dave Rahn

we kick off the business side of the
summit.

Thursday afternoon John Bradley
and Dave Rahn of SBR Creative Me-
dia will present the results of the “Na-
tional Triple A Listener Survey.” They
surveyed over 5,000 Triple A listeners
in nearly every state to find out how
music fits into their lives. In this ses-
sion you'll find out about their CD-
buying habits; their attitudes toward

addressing database-management
and marketing issues specifically tar-
geted to Triple A listeners. You will see
that we have come a long way in this
area over the past few years and that
the potential benefits of this burgeon-
ing field seem almost limitless.
Friday afternoon we'll hear from
the label side at a session called “The
State of the Industry.” It is no secret
that the music business is going

i
John Bradley

downloading, iPods and satellite ra-
dio; their satisfaction with FM radio;
and their takes on other music mat-
ters. _

Joining John and Dave will be
KFOG/San Francisco’s Haley Jones,
+ Mercury Radio Research’s
Mark Ramsey and Warner
Bros. Records’ Julie Muncy to
discuss the findings.

Day Two

It is important to point out
that we have scaled back the
number of sessions scheduled
for the first two days of the
summit, Thursday and Friday.
The suggestion was made by
many attendees that we allow
a bit of free time in the afternoon so
that folks could conductbusiness with
their home offices. We have honored
that request.

Friday morning will feature a spe-
cial presentation by Ruth Presslaff of
Presslaff Interactive, “Database Mar-
keting Do’s and Don’ts.” Ruth will be

HANGING WITH THE BIG GUY As Marc Broussard gears up for the
release of his debut album on Island, he did a special performance for industry
VIPs at the Gramercy Hotel in New York. Seen here are (I-r) Island/Def Jam
Chairman Antonio “L.A." Reid and Broussard.

wwWw americanradiohistorv com

Ruth Presslaff

—and Art Phillips (Van-

| through big changes right now and
| being forced to face new realities on
all levels.

This panel, moderated by R&R
Publisher /CEO Erica Farber, will
feature key Triple A label execs
James Evans (Inter-
scope/Geffen/ A&M),
Trina Tombrink (Co-
lumbia), Ray Gmeiner
(Virgin), Ray Di Pietro
(Lost Highway), Jill I3
Weindorf (Verve), Dave [£8
Einstein (RCA Victor),
Alex Coronfly (Reprise)

guard). It will focus on the
current state of the music
industry and how that is affecting the
labels’ relationship with the radio
community.

Camper Van Beethoven

A Little Fun

Saturday will be a bit more light-
hearted. We'll start the day off with a
session with KCRW/Los Angeles MD
Nic Harcourt. Harcourt is credited
with discovering and launching the
careers of many artists. There’s no
question that his daily show Morning
Becomes Eclectic plays an important
role in the Los Angeles radio land-
scape, and that influence has now ex-
panded across the country with his
Sounds Eclectic syndicated weekly
show.

We are proud to have a special tap-
ing of Sounds Eclectic at the summit,
featuring a conversation with and per-
formance by one of the artists Nic is
very excited about, Keaton Simons.

At the Saturday luncheon we will
be announcing the winners of this
year’s Triple AR&R Industry Achieve-
ment Awards. As we did last year, we
kept the nominations and voting pro-
cess mainly focused on the Triple A
community.

Erica Farber

HANGING WITH MOM 0id 97's trontman Rhett Mitler did a solo show
in Indianapolis a while back, and WTTS PD Brad Holtz brought his mom, who is
a big fan, along. Seen here after the show are (I-r) Brad, Miller and Jan Holtz.

After the luncheon there will be a
special screening of the documentary
film Festival Express. Festival Express is
a rousing record of a little-known but
monumental moment in rock ‘n’ roll
history and stars such legends as )a-
nis Joplin, The Band, The Grateful
Dead and many others.

Festival Express was a multiband,
multiday extravaganza
that took place in 1970 in
three cities in Canada and
captured the spirit and
imagination of a genera-
tion. See live footage and
incredible “on train” jam-
ming as these icons of rock
travel for five days on the
Festival Express.

Ending the three days of
sessions will be our annu-
al “Rate-a-Record,” once again coor-
dinated by WXPN/Philadelphia PD
Bruce Warren. In addition to hearing
the opinions of the radio and record
communities, we have again invited
some KBCO listeners to join us. It will
be a chance for us to preview some ex-
citing new releases scheduled for late
summer and early fall.

And, Of Course,
The Music

We have a great lineup of artists this
year. As always, [ have made an effort
to create a nice balance of well-estab-
lished artists, acts who are in the pro-
cess of building a solid story at the
format and some newer acts who are
just coming over the horizon.

On Wednesday night we have the
re-formed Camper Van Beethoven,
The Graham Colton Band, Blue Mer-
le and Jem playing at the Fox Theatre,
while Citizen Cope and Ray LaMon-
tagne perform next door, at the Play-
ers Club.

Thursday boasts Marc Broussard
and Jen Chapin at the luncheon; Jen-
nie DeVoe at the afternoon cocktail
party; Cake, John Mayer and Mindy
Smith at the Fox; Tift Merritt and Ben

Glen Philips

Arnold at the Players Club; and an
intimate late-night Club R&R perfor-
mance by Nelly McKay.

Friday will be equally as exciting,
with Bruce Hornsby, Kyle Riabko and
Anna Nalick playing the lunch; Char-
lotte Martin doing the afternoon cock-
tail party; Glen Phillips, Rachael
Yamagata and Jamie Cullum enter-
taining us at the Fox; Adam Richman
and Jonathan Rice appearing at the
Players Club; and a special late-night

Old 97’s

Club R&R featuring Jason Mraz and
Michael Tolcher.

Things will remain hot for Saturday,
beginning with the aforementioned
Sounds Eclectic taping in the moming,
with Keaton Simons. Ari Hest, The
Damnwells and Johnny A. play at the
awards luncheon at noon; the Old 97s,
Simple Kid, Low Millions and Anti-
gone Rising at the Fox; and The Shore
and Carbon Leaf at the Players Club.

Good Intentions

Even though a lot of worry and
concentration go into putting this an-
nual event together, ] am honored and
grateful to be part of making the Tri-
ple A Summit happen. | hope all of
you appreciate what a good thing we
have in this gathering and that you
will not only attend, but also take ad-
vantage of all that it has to offer.

If you log onto www.radioand
records.com and click on the “corven-
tions” link, you will find the agenda, as
well as information about sununit regis-
fration and hotel reservations.
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62 TRIPLEATOP30 POWERED[1]
. o July 23, 2004 MEDIABASE
W Witk ARTIST TME LABELS) i sLATS AJ%‘;«Lcs v oswons| o st Added”
2 0 NORAH JONES What Am | To You? (Blue Note/EMC) 505 +100 22697 10 2211 www.rradds.com
1 @  COUNTING CROWS Accidentally In Love (OreamWorks/Geffen) 491 +42 25625 12 21)1 T‘;:rl‘l;";;:fﬁm Ty
Vi
3 @ oave MATTHEWS Oh (ACA/ZMG) 3B 417 22519 18 2001 [ ene e ot G s Bttt
4 o SHERYL CROW Light In Your Eyes (A&M/interscope) 360 +1 15548 12 20/0 SARAH HARMER Pendulums (Zoe/Rounder)
7 6 PHISH The Connection (Elektra/Atlantic) 312 +18 12850 8 221 K.0.LANG Helpless Nonesuch/
8 @  BODEANS If It Makes You (Zoe/Rounder) 309 +45 18037 8 201 NEIL YOUNG 8¢ The Rain (Sanctuary/SAG/
6 7 DONAVON FRANKENREITER flJACK JOHNSON Free (Brushfire/Universal) 296 -16 11605 18 20€1
5 8  LENNY KRAVITZ Where Are We Runnin'? (Virgin) 263 -67 14217 16 17/0
10 o WHEAT | Met A Girt {Aware/Columbia) 262 +27 9820 17 191
14 @ FINGER ELEVEN One Thing (Wind-up/ 257 +60 13192 4 122
n m MINDY SMITH Come To Jesus (Vanguard) 253 +26 15000 18 191
9 (D TOOTSAND THE MAYTALS W/ BONNIE RAITT True Love Is Hard To Find (V2 242 +6 9239 15 160 Most
18 @ BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 225 +51 10994 2 2001 Increa Sed Plays
12 14 ALANIS MORISSETTE Everything (Maverick/Reprise) 216 -8 9028 17 16/0
21 @ INDIGO GIRLS Fill It Up Again {Epic/ 206 +39 7679 8 171 ARTIST TITLE LABEL(S)
22 @ JAMIE CULLUM All At Sea (Verve/Universal) 204 +38 6562 7 15/2 NORAH JONES What Am | To You? (Blue Note/EMC)
13 17  BOB SCHNEIDER Come With Me Tonight (Shockorama/Vanguard) 201 14 8985 1 14J0 FINN BROTHERS Won't Give In (Nettwerk/
20 @ MODEST MOUSE Fioat On (Epic/ 19 +24 12483 5 9N FINGER ELEVEN One Thing (Wind-up) )
17 (D STING Stolen Car (Take Me Dancing) (A&Mterscope) 18  +1 5322 6 1601 ’F’:\‘";‘:F‘D:‘:T::::‘ g";::g:wf‘l’:';hce"“'z‘:;:jf m’;'”"’
16 @ JOE FIRSTMAN Can't Stop Loving You (At/antic) 180 +4 421 10 12/0 CROSBY & NASH Lay Me Down (Sanctuary/SRG)
15 21 HOOBASTANK The Reason {isfand/IDJMG) 178 14 11389 15 710 BOOEANS If It Makes You (Zoe/Rounder
25 @  JEM They ATORCARME) 176 +29 7232 10 121 MARDON 5 She Will 8 Loved (Dctonel /MG
26 @ BUTTERFLY BOUCHER Another White Dash (4&Minterscope) 170 +25 8447 6 1211 | COUNTING CROWS Accidentaly In Love (DreamHarks/Gefien)
19 24  RACHAEL YAMAGATA Worn Me Down (2CA Victor) 170 A 8511 5 qon | SMPLEKIO Staring At The Sun fHector Recordings)
30 @ O0ZOMATLI {Who Discovered) America? {Concord) 160 +39 4569 2 121
23 @ JOHN EDDIE Everything (Thrill Show/Lost Highway) 159 +2 3173 5 9/0
28 @ DIANA KRALL Temptation (GRP/VMG) 157 +24 4685 9 mn
27 @ SCISSOR SISTERS Take Your Mama (Universal) 156 +20 6943 3 121
@ FINN BROTHERS Won't Give In (Nettwerk/ 142 +70 8136 1 15{5
24 30 LORETTALYNNfIJACK WHITE Portiand, Oregon fiaterscape) 137 13 s 8 120 | Most
24 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Played R ecurren ts

of 7/11-7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs betow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company
(© 2004, The Arbitron Company). © 2004, R&R, Inc.

New & Active

WILCO I'm A Wheel (Nonesuch/

Total Plays: 109, Total Stations: 11, Adds: 2
SONIA DAOA 0id Bones (Calliope)

Total Plays: 109, Total Stations: 9, Adds: 0
TRAIN Ordinary (Columbia)

Total Plays: 103, Total Stations: 8, Adds: 1
SARAH MCLACHLAN Stupid (Arista/RMG)
Total Plays: 101, Total Stations: 7, Adds: 1
JET Rallover D.J. (At/antic)

Total Plays: 96, Total Stations: 10, Adds: 1

CROSBY & NASH Lay Me Down (Sanctuary/SRG)
Total Plays: 94, Total Staticns: 11, Adds: 2
OLD 97°S New Kid Vew West)
Total Plays: 94, Total Staticns: 9, Adds: 0
ERIC CLAPTON When You Got A Good Friend (Duck /Reprise)
Total Plays: 93, Total Staticns: 10, Adds: 0
EOWIN MCCAIN fIMAIA SHARP Say Anything (DRT)
Total Plays: 87, Total Staticns: 9, Adds: 0
GRAHAM COLTON BANO First Week (Strummen/Universall
| Totat Plays: 87, Total Stations: 7, Adds: 0

Songs ranked by total plays

ARTIST TITLE LABEL(S)

LDS LONELY BOYS Heaven {Or/Epic/

NORAH JONES Sunrise (Blue Note/EMC)

SARAH MCLACHLAN Fallen Arista/AMG)

FIVE FOR FIGHTING 100 Years (Aware/Columbia)
OAMIEN RICE Cannonball (Vector Recordings/Warner Bros.)
JET Are You Gonna Be My Girl /Atiantic)
COLDPLAY Clocks (Capital

GUSTER Careful (Palm/Reprise/

MAROON 5 This Love (Octane/J/AMG)

JOHN MAYER Clasity (Aware/Columbia)

AD0S

W W o

TOTAL
PLAY

INCREASE

+100
+70
+60
+51
+50
+47
+45
+44
+42
+42

TOTAL
PLAYS

259
149
147
148
142
131
122
17
14
10

Detailed station playlists for alt R&R
reporiers are available on the web at

LirrLe Hours IMPACTING AAA, Jury 26™

Be sure to catch Jen Chapin at the AAA Summit in
Boulder, Thursday, August sth for a special lunchtime
performance with Marc Broussard.

On Tour Now

Julyag  Newcastle, CA

Julyso  Reno, NV (KTHX)

July3r  Sacramento. CA

Aug.2  Salt Lake City

Aug. 4  Boulder (w/ Bruce Homsby) SOLD OUT
Aug.5  Denver (w/ Bruce Homsby ) SOLD OUT—
Aug. 6  Telluride Jazz Fest Main Stage
Aug.7  Denver

Aug.9  Boise

Aug. 13 Portland

Aug. 14  Seattle

Aug.15  Woodinville, WA (w/ Smokey Robmson}
Aug. 19 Los Angeles

Aug. 20 Las Vegas

Aug. 2t Santa Ynez, CA

‘ %

www americanradiohistorv com

Contacts:  Chuck Bliriotis (312) aypy7o  chuwck@mtrahybd com
Eric Hodge  (919) 9335463  hodge@rmwrtminyhirial fom

Jen Chapin

Little Hours

HO® B
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3-7pm

REGISTRATION OPEN

EVENING EVENTS

Noon-1:45pm

LUNCHEGN

Sponsored by Columbia Records
Pertormances by

8pm-Midnight Bruce Hornsby
FOX THEATRE Kyle Riabko
Performances by Anna Nalick
Camper Van Beethoven (Pitch-A-TentVanguard Records)

Graham Colton Band (Universal) 2:30-4:15pm

Blue Merle (island Records)

Jem (AT0)

9-11pm
PLAYERS CLUB

Performances by

Citizen Cope (RCA Records)
Ray LaMontagne (RCA Records)

TRIPLE A: STATE OF THE INDUSTRY
Moderated by Erica Farber, Radio & Records
4:30-6pm

COCKTAIL PARTY

Spansored by RCA Records

Performance by Charlotte Martin

EVENING EVENTS

[ TuRsoay, 210051 5

8:30pm-Midnight
] FOX THEATRE SHOW

gam-6pm

REGISTRATION OPEN

by
Gien Phillips {Lost Highway Records)
Rachael Yamagata (RCA Victor)

Jamie Cullum (Verve)
10-11:45am
ARE WE PLAYING IT TOO SAFE? 9-11pm
Sponsored by PLAYERS CLUB
Warner Bros. Records Performances by
Reprise Records Adam Richman (Or Music)
Moderated by Jonathan Rice (Reprise Records)
Dennis Constantine, KINK/Portland 12:30am
Noon-1:45pm CLUB R&R
LUNCHEON Sponsored by
Sponsored by Atlantic Records

Island Records
Hybrid Recordings
Performances by
Marc Broussard
Jen Chapin

2-3:30pm

Octone Records
Pertormances by
Jason Mraz
Michael Tolcher

SATURDAY, '\ 13 /

NATIONAL TRIPLE A Sam-4pm
LISTENER SURVEY REGISTRATION OPEN
Moderated by
John Bradiey & Dave Rahn, SBR Creative 9-10am
FRIENDS OF BILL W.
4:30-6pm
COCKTAIL PARTY 10:15-11:45am
Sponsored by SOUNDS ECLECTIC TAPING
Rubin The Cat Records Hosted by Nic Harcourt, KCRW/Los Angeles
Performance by Sponsored by Maverick/Reprise Records
Jennie DéVoe Performance by Keaton Simons
EVENING EVENTS Noon-2pm
8:30pm-Midnight R&R INDUSTRY ACHIEVEMENT
FOX THEATRE SHOW AWARDS LUNCHEON
Performances by Sponsored by
Cake (Columbia Records) Red Ink

John Mayer (Columbia Records)
Mindy Smith (Vanguard Records)

9-11pm
PLAYERS CLUB

Performances by

Tift Merritt (Lost Highway Records)
Ben Arnold (Sci-Fidelity)

12:30am
CLUB R&R

Sponsored by Columbia Records

Epic Records
Performances by
Johnny A.
Damnwells
Ari Hest

2:15-3:45pm

SPECIAL SCREENING
Spansored by

THINKFilm

A sneak preview of the documentary
concert film “Festival Express.

Performance by Nellie McKay

4-5:30pm

oo A ol » s TRIPLE A RATE-A-RECORD *
[L FR'DAY, ,'\ ll lJ ll S ﬂ ') ] Sponsored by New West Records & Songiines
Conducted by Bruce Warren, WXPN/Philadelphia
9am-6pm

REGISTRATION OPEN

EVENING EVENTS

8:30pm-Midnight

8:30-9:30am FOX THEATRE SHOW
FRIENDS OF BILL W. Performances by
01d 97’5 (New West Records)

10-11:45am Simpie Kid (Vector}
DATABASE MARKETING Low Millions (EMC)
DO’S AND DON'TS Antigone Rising (Lava Records)
Presented by ) 9-11 pm
Ruth Presslaff, Presslaff Ineractive Revenue PLAYERS CLUB

by

Agenda Subject To Change
52004 Radlo & Records. Inc.
* “Rate A-Record”is a service mark of dick clark productions

The Shore (Maverick/Reprise Records)
Carbon Leaf (Vanguard Records)

o |

P e o e G s e D e e e e e e s IR G G G CEe G GEe GEe G e e

U ONLINE at radioandrecords.com

SIUMMIT

registration

FAX THIS FORM BACK TO 310-203-8450
Please prlﬁt caretully or type In the form below.

OR MAIL TO:
R&R Triple A Summit Full payment must accompany reglstration
form. Pliease include separate forms for each

P.O. Box 515408 : Phot are

Los Angeles, CA 90051-6708 —= =
OR REGISTER ONLINE AT

www.radioandrecords.com
MAILING ADDRESS

Name

Title

Call Letters/Company Name

Street

City State Zip
Telephone # Fax #

E-mail

SUMMIT FEES

v Y LY

JULY 3 - JULY 30, 2004

AFTER JULY 30, 2004
ON-SITE REGISTRATION ONLY

There is 2 $56.90
cancellation fee.

No refunds after
July 2, 2004

$425

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $
D Visa

Account Number |

D MasterCard D American Express D Discover D Check

Expiration Date

I I

Month  Date Eignature

Print Cardholder Na_me Here

Call the R&R Triple A Summit
Hotline at 310-788-1696

HOTEL

QUESTIONS?

registration

Millennium Harvest House Hotel, Boulder, CO

Thank you for requesting reservations at the Millennium Harvest House Hotel. Our staff
would like to take the opportunity to extend a warm welcome to you during your
upcoming meeting.

« To confirm your reservation, your arrival must be guaranteed by charging two
nights deposit to a major credit card, or you may send payment by mail. Deposits will
be refunded only if reservation is cancelled at least 30 days prior to arrival.

« Reservations requested after July 4, 2004 or after the room block has been filled
are subject to availability and may not be available at the Summit rate.

« Check in time is 3:00 pm; check out time is 12noon.

TYPE OF ROOM TRIPLE A SUMMIT RATE

Deluxe (single/doubie) $129/ $139 night

Millennium Club Rooms

$149/ $159 night
(singie/double} - -

—

FOR HOTEL RESERVATIONS, PLEASE CALL:
303-443-3850 or 866-545-6285
Or mail to: Millennium Harvest House Hotel
1345 28th Street, Boulder, CO 80302
Millenniumhotels.com (Group Code: 9595}

wwWw americanradiohistorvy com
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64 TRIPLE A TOP 30 INDICA TOR _ —
— L] e Lol
o July 23, 2004
WK WX ARTIST TITLE LABEL B kTS A%‘fce Vi s | Most Added}______
2 0 PHISH The Connection (Elektra/Atiantic) 444 +4 5917 8 2910 www.rrindicator.com
3 2 NDRAH JONES What Am | To You? (Blue Note/EMC) 426 A0 6040 10 270 ";"l‘f'l':;; ms P ‘:":
1 3 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 388 -68 3758 " 210 CITIZEN COPE Bullet And A Target (Arista/AMG) 8
4 4  BODEANS if it Makes You (Zoe/Rounder) 382 3 3370 7 250 | WEILYOUNG Be The Rain (Sanctusry/SRE) 8
55 SHERYLGROW Lihtn Your Eves MaMntrscop 345 49 2380 11 180 ;":’;::gﬁ’:;fgg;:x g’;mhen e You ot ;
7 o JAMIE CULLUM All At Sea (Verve/Universal) 3 +6 4663 " 241 THRILLS Not For All The Love In The World (Virgin/ 7
6 7 DONAVON FRANKENREITER f1JACK JOHNSON Free Brushfie/Universall 317 37 2126 19 16/0 | OR.JOHN . NEWMAN | Ate Up The Apple Tree (Blue NotelEMC) 6
8 @ RACHAEL YAMAGATA Worn Me Down (3CA Victor) 284 430 4727 5 2400 | SARAHHARMER Pendulums (Zoe/Aounder 5
16 @  BRUCE HORNSBY Gonna Be Some Changes Made (Columbia/ 29 465 ASI 2 2MD | urmi s et W ;
9 @ DZOMATLI (Who Discovered) America? (Concord) 255 +3 1881 7 20/0 Mo st
10 @ 0LD97'S New Kid Vew West) 51 412 M 4 268 | o ranced Plays
11 12 TODTS AND THE MAYTALS W/ BONNIE RAFTT True Love Is Hard To Find /2) 232 5 1796 14 140 " om
12 13 EOWIN MCCAIN fIMAIA SHARP Say Anything (IRT) 225 A 1561 7 1900 | anstrms wems ot
14 14 INDIGO GIRLS Fillt Up Again (pic/ 208 42 2132 5 qg;z | FUNNBROTHERS Won't Give in fettwrerk) +81
R CROSBY & NASH Lay Me Down (Sanctuary/SRG) +78
24 @ STING Stolen Car {Take Me Dancing) (4&M/Interscope) 195 +1 1726 4 1610 BRUCE HORNSBY Bonna Be Some Changes Made (Calumbia)  +66
26 @ GOMEZ Nothing Is Wrong (Hut/Virgin/ 190 +12 3200 2 2N K.0. LANG Helpless Vonesuch/ +44
28 Q) JESSEMALIN Mona Lisa (Artemis) 189 +16 2202 2 18/0 | CIVIZEN COPE Bulet And A Target (Arista/AMG) +40
19 18 BUTTERFLY BDUCHER Another White Dash (A&Minterscopel 188 85§ 17 | [ Seestes Dy e ko fscopd o
23 19 RYAN ADAMS Wonderwall (Last Highway/{DJME) 181 -4 2115 9 18I0 OR. JOHN f/R. NEWMAN 1 Ate Up The Apple Tree [Bibe NoteEML) +33
18 20 COWBOY JUNKIES The Stars Of Our Sters (Zoe/Rounder) 179 28 2315 6 1700 | S FORBERT There's Everybody Eie fand Then There's Youl (Koch +32
22 21 SONIADADA Oid Bones (Calloge) 175 92 2456 4 1gip | CARBONLEAF Life Less Ordinary (Varguord +31
30 €D  CHRISROBINSON 40 Days Vector Recordings) 170 43 143 3 170 Sy ndlcated_
25 23 BOBSCHNEIDER Come With Me Tonight (Shockorama/Vanguard) 169 u xn s wp | Programming I rv—
21 24 LORETTALYNN flJACK WHITE Portiand, Oregon fnterscope) 168 28 2795 10 180 | Please note new name at WXPN e T e
15 25  DIANA KRALL Temptation (GRP/YMG/ 167 -47 2208 12 13/0 World Cafe - Dan Reed 215-898-6677
@ KEANE Somewhere Only We Know //nterscope/ 157 +39 3092 1 1M No Adds
@  WILCO I'm A Wheel (Vonesuch) 157 +18 221 1 1310 Acoustic Cafe — Rob Reinhart 734-T61-2043
— 28 JOHNEDDIE Everything (Thril Show/Lost Highway) 156 42 1008 2 120 | BODEANS Sipping o You
@  SCISSORSISTERS Take Your Mama (Universal 154  +28 1624 1 1310 iti::g‘:l‘]ﬁg‘:l‘[rsm'ﬂ Away
@ CROSBY & NASH Lay Me Down (Sanctuary/SRG/ 153 +18 2767 1 2212 RICHIE HAVENS Woodstock

© 2004 Radio & Records.

34 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17.

TONY FURTADO Brabd new Goodbye

WILCO Company In My Back

—
Reporters
WAPS/Akron, OH WCBE/Columbus, OH KZPL/Kanszs City, MO WEHMMassau, NY WCLZ/Portland, ME KTAD/Santa Fe, NM KCLC/SL. Louis, MO
POMD: Bill Grober M: Tammy Allow OB Nick McCabe ED: bian Coogrs PO; Herb OB Mich Biller PO: Rich
Woides PD: Da Mushalko PO: Ted Edwards WD, Lowen M5 Bian James PD: Brad Hockmeyer WD Evin
'ym flg Jremean .orm”mw ) Fom 8hoTvens -1tnn ’l‘mmﬂ 2 Low
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FOMD: 33m Sihll 3 Lucem vl  —— KINK/Portland, OR* He i s
1 CHAALE MARS s DMX Folk Roly/Network PD; Dennis Constantine § O et
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& o WOCM/Salisbury, MD AL R WUIN/Wilmington, NC
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KMMS/Bozeman, MT OM: Tim Camp sk APO/MD: Les LY MD: Jory Gerard
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PO/MD:; Mark hab MD: Rita Hoesten HoHPnicE 2 CITZEw COPE
e Ot omnan ™ W Bt KENZ/Salt Lake Gity, LT
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4PD; Leo Zacean WOt Woren M0: Karl Bushasn
wvylcan l:gl. MA SO Joft Respe o Aads
il B o P Phiataphia, PA
DR JOHM LRANDY NEWNAN M0 PRI Diego, CA*
1 TORY FURTADO PO: Bruce Warres KQ}&";S'DL iy
WDOO/Chatianooga, TH KPIG/Monterey, CA 3 Bl S *Monitored Reporters m
(0}~ S OM: Frak Caprisa i KFOR/San Francizco, CA” IABASE
wieo
o Rieen acsaen H ng‘n&mm P0: OavidBeassn 58 Total Reporters M E“
WXRT/Chicago, IL* Hov- ' R o T
PO Winer
ATT0M dobe Farmesa —— dEpPusburgs, PA 24 Total Monitored
e, TN* 3 S
i : David Hall MO Wik Soeter mcn:.mr..uu T i
YBXR/Columbia, MO RFEp e e cons oy SMPT: i Gardon 34 Total Indicator
OM: Joek Lawson HOWE DAY mmunu rn?‘mw
PO/MD: Lass Treziss T Atuse L e £nJon
APD: Jeif Swestman FIVE FOR RGHTING. CARDIGANS ABIRL CALLED EDDY
No Adds TEARS FON FEARS JOHM FOBERTY
\ —

www americanradiohistorv com



www.americanradiohistory.com

_ . TRIPLEA

July 23, 2004 RaR ® 65

| received an advance of Nellie
McKay's Get Away From Me in De-
cember of last year. John Vernile,
VP/Promo at Sony Classical, had al-
ready been talking me up about this
then-18-year-old uberteen who, as
he put it, “is a cross between
Eminem and Frank Sinatra.” So |
thought to myself, “Hmmmm. That’s
one hell of a combination and cer-
tainly worth checking out.” As |
listened, | felt much like | had when | first heard Norah
Jones: It's not really a Triple A-type record, and it's
not really what we do, but | think our listeners would
appreciate hearing something fresh and different. And
if you had to describe McKay in a few words, fresh
and different would be appropriate. But they don’t
even begin to describe the immense talent that is
Nellie McKay. We got behind the song “David” in
January, and after seeing McKay mesmerize audiences live; hav-
ing in-depth conversations with her about music, art and politics; and
enjoying an in-studio appearance at our NYC offices, it became clear
that this young woman is poised to carve a niche in the music world
over the months and years to come.

Liz Opoka
Prog. Mgr., Music Choice

There are lots o’ bullets on the moni-
tored chart, with Norah Jones
jumping up to the top slot for the first
week ... Counting Crows hold their bul-
let at No. 2, Dave Matthews stays at 3%,
Sheryl Crow remains at 4*, and Phish
are now top five ... In addition, the
BoDeans move up to 6%, Wheat re-
bound to 9%, and Finger Eleven are now
top 10 at 10* ... Mindy Smith, Toots &
The Maytals with Bonnie Raitt and Bruce Hornsby are knocking on
the door of the top 10 ... Big gainers this week include Indigo Girls
(21*-15%), Jamie Culium (22*-16"), Jem (25°-22*), Butterfly Boucher
(26*-23") and Ozomatli (30*-25%) ... The Finn Brothers debut ... On
the Indicator side, Phish move up to 1*, and Cullum, Rachael
Yamagata, Hornsby and Ozomotli round out the bulleted top 10. The
Old 97’s are next in line at 11* ... Other gainers include Sting (24*-
15"), Gomez (26*-16%), Jesse Malin (28*-17") and Chris Robinson
(30*-22*) ... Keane, Wilco, Scissor Sisters and Crosby & Nash de-
but ... Keep an eye on the new Joss Stone and John Fogerty, Sonia
Dada, Jet, Eric Clapton and Graham Colton ... In the Most Added
category, K.D. Lang takes overall honors this week, with 17 total adds;
the new Thrills single grabs 13 totals adds; Neil Young brings in 11
adds; and Citizen Cope grabs 10 overall adds ... Atso having a good
first week are Sarah Harmer, Dr. John featuring Randy Newman,
Ari Hest and Steve Forbert ... The Finn Brothers, Crosby & Nash,
Howie Day, Finger Eleven and Five For Fighting close some impor-
tant holes.

Triple A

— John Schoenberger, Triple A Editor

RTIST

armst: Butterfly Boucher
LaseL: A&M/Interscope

By JOHN SCHOENBERGER / TRIPLE A EDITOR

utterfly Boucher has always been a
do-it-vourself kinda gal. Born and
raised in Australia, her free-spirited fam-
ily (which included seven daughters)
traveled throughout the outback while
she was growing up. By the age of 10,
Boucher was creating basic songs on a
four-track recorder, playing all the in-
struments herself. as well as singing. In
her late teens she joined her older sister's
band, The Mercy Bell, as the hass playver.
“My dad showed me how to use the
four-track.” Boucher said in a recent in-
terview. “I bad friends and stuff. but be-
cause we were home-schooled, all my
friends were at school during the day. So
I would spend the whole day in the stu-
dio — that was my world. I just loved it.
I'd just die to get into the studio and make
noises.

After a few vears with The Mevcy Bell,
Boucher decided to step out on her own.
She packed everytbing up and moved to
Stockton, England. There she concen-
trated on writing new songs and homing
in on what would become her style. Even-
tually she recorded an impressive demo,
once again playing all the instruments, as
well as singing all the vocal parts. Even-
tually the demo fell into the hands of the
folks over at A&M. who were enamored
of her skill, ereativity and gumption.

Says A&M A&R person Chris Douri-
das, “I remember where I was when
first heard what I thought were demos
from a young Australian singer with the
unlikely name of Butterfly Boucher. It's
rare when a collection of handmade songs
from an unsigned artist lights upon your
shoulder and impresses vou with every

i

song. Every song. | knew in that moment
that the world, in time, would come to
love evervthing ahout her.’

Now 24 years old, Boucher has been
building a solid base of support across the
U.S. (and in the U.K.) through constant
touring. The press has been following her
live performances, with raves coming
from People, USA Today. Elle, Esquire
and many other places. But even though
she is starting to create quite a buzz
Boucher is keeping her feet on the ground.

“I think I've always strived to be verv
honest. and my idea is that being vulner-
able is actually a gift to other people.” she
savs. "I know when I hear lyries of oth-
ers and thev've raw and coming straight
from the heart, it is such a gift. You feel
special that that person is being so hon-.
est with you.”

The album, Flitterby, was co-produced
by Brad Jones, who helped Boucher em-
bellish many of her original recordings in
such a way that it preserved the sponta-
neity and directness that captured
Douridas’ ear in the first place. Check out
“Another White Dash,” “I Can’t Make
Me.” “Life Is Short” and “Can You See the
Light?”

PROGRANINMIERS
ARE LISTENING
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:'f' o July 23, 2004
~
W WK aRTST TME BeL) e i R | Americana Spotlight
———
1 1 LORETTALYNN Ven Lear Rose fiusrereapel 582 28 888 | b John Schoenberger
2 2 LDSLOBOS The Ride Hollywood/ 527 -18 5220 | Arlist: The Notorious Cherry Bombs
4 ) DAVEALVIN Ashgrove (Yep e/ 508 +3 2698 | Label: Universal South
3 o JIM LAUDERDALE Headed For The Hls (Diattane) 498 +2 5372 Vince Gill, Tony Brown, Rlphard Bennett, I:Iank Devito,
Emory Gordy and Larry Londin were known simply as The
9 a NOTORIDWES CHERRY BOMBS The Netarious... (Uintersal Sl 451 +77 1281 Cherry Bombs back in the 1970s when they served as
. R Rodney Crowell’s kick-ass band. They toured incessantly
5 6 DALEWATSON Dreamiand (Kock) 450 2 3781 DOOHEOO0C0CONY for two years, and folks are still talking about how
o DWIGHT YOANAM Diwigh's Lised Racards (och! 249 ) E ’ﬁ,g L S —H | incredible tr!ey were live. Well, tpings change, and eaqh
LR RNy N of these artists has found considerable success on his
15 0 K. KANE & K. WELCH You Can't... [Dead Reckoning/Compass) 435 +138 1095 own since then. But in 2003 some of them got back
; together to play with and honor Crowell ata special ASACP
5 8 PATTY GRIFFIN lmpassible Dream A TORCA RGN w £ e Country Awards dinner. Things felt good that night, and
7 10 SAM BUSH King Of My World /Sugar Hill 380 50 6553 the next thing you knew, they wanted to go into the studio
and do some recording. So, Growell, Gill, Brown, Bennett
4 TODD SNIDER E=st Nashile Skyfine (0 Bay m 2 B4E | and Devito grabbed Eddie Bayers, Johnny Hobbs and Michael Rhodes and recorded an album
. , . of new material simply called The Noforious Cherry Bombs. The disc contains 12 new songs
g @ STEVE FORBERT Just Like There's Nathing To It Woct/ ol i ) that will restore your faith in great, timeless country music. It may have taken more than 20
10 13 M.CHAPIN CARPENTER Eatween Here Asd Gene (Cabwrdd 345 71 543 | years to get them back together again, but it was sure worth the wait.
12 )  TERRIHENDRIX The Art of Removing Wallpaper iy 300 +8 1856 | Americana Newsr
13 15 J.J.CALE To Tulsa And Back (Sanctuary/SRG! 309 g 2506 Music Choice’s Americana channel will be temporarily suspended from the Americana reporting
. i panel. Contrary to some of the e-mails going around, the channel has not been eliminated. As of
18 U R VLR e 7 e 13157 July 21, Music Choice will be changing the manner in which it offers the Americana channel, so it
2 Q RAILROAD EARTH The Good Life /Sugar Hily 78 +20 1365 | won'thave music to report for the next couple of weeks ... Dualtone Records has named Lori Kampa
. . torun its national radio promotion department, effective July 20. She replaces Andy Moore ... Kasey
18 18 JAYFARRAR Stone, Steel & Bright Lights (Transmit Sound) 275 4 1972 1 chambers will release her new album, Wayward Angel, on Sept. 14 viaWarner Bros. It was produced
14 19 ALLISON MOORER The Duel /Sugar H 74 38 472 by her' brgther Nash. AU.S. tour is expected to follow ... Bob Dylan has become a wine e'mreprer)eur:
Dylan’s signature appears on the back label of Planet Waves, a red produced by Italy’s Fattoria Le
17 20  KING WILKIE Broke /Rebel/ 268 A7 3056 | Terrazze winery and named after a 1974 Dylan atbum ... Gountry star Glen Campbell called it “a
, captive audience,” and he wasn't kidding, when — nearing the end of his 10-day sentence for
3 21 JONFHARMS Let's Put The Westem Back... (Widcatte) 248 4 1915 | extreme drunken driving — he gave a free 30-minute concert July 9 for about 1,000 inmates at
19 22 MOUNTAIN HEART Force Of Nature /Skaggs Family) 244 .26 22¢8 | Maricopa Gounty's jail ... British folk artist Donovan will release Beat Cate, his first new album in
eight years, on Aug. 24. Joining him for the sessions were bassist Danny Thompson and drummer
2 @ WILCO A Ghost Is Born (Nonesuch/ m +11 801 | Jim Keftner, with John Chelew producing ... Former Black Crowes guitarist Rich Robinson will
release Paper, his debut solo outing, on Keyhole Records Aug. 24. The album will feature Rich on
l & DRI e 2 ) el 3 37101 1ead vocals and wil also include cover art created from one of his oil paintings.
@ 01097’ DragtUp tew st L e 488 | [ Wote: Ifyou have Americana news, please forward it to schoenberger@radioandrecords.com.
29 @ LORt MCKENNA Bittertown /Signature Sounds) m +8 3642
Most Added’
30 @ STEEP CANYON RANGERS Steep Canyon Rangers (Rebe) 20 +17 5042
ARTIST TITLE LABEL(S} A00S
o @ ETBTIUEE I S R ) 204 86 4008 | ppieyers g THEIR BUDDIES The Crickets And Their Buddies (Sovereign Artists 14
@ TRES CHICAS Sweetwater (Yep Roc/ 202 +31 566 KIERAN KANE & KEVIN WELCH You Can't Save Everybody (Dead Reckoning/Compass) 10
ALEJANDRO ESCOVEDO Por Vida (0r Music) 8
28 30  BR549 Tangled In The Pines [Dualtone/ 199 -6 12448 AVETT BROTHERS Mignonette {Ramseur/ 8
- - - N N - STEVE EARLE The Revolution Starts Now /Artemis/ 8
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated . N
radio shows, Satellite radio and internet stations that have agreed to submit weekly Spin counts. T0DD SNIDER East Neshville Skyline (0% Bay) 8
For more information please visit www.americanamusic.org. SLANT & COWBOYS Slant & Cowboys /95 North/ 7
© 2004 Americana Music Association. TRES CHICAS Sweetwater (Yep Roc/ 7/

In
Dreams
She Runs...

Musmlar dystrophy must be

—and it will be. MDA, the
Muscular Dystrophy Association, is fund-
ing research to find treatments and
cures. To learn more, call 1-800-FIGHT-MD
or go to www.mdausa.ors.

Where hope begins
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Part Two Or A Two-PART SERIES

What Makes
A Song Christian?

CHRISTIAN

Industry roundtable looks deeper into the question

We continue the conversation we began a few
weeks ago (7/2/04), when we looked at how stations de-
termine whether a radio single is worthy of airplay.
This week we add a label representative to the panel
discussing what really makes a song Christian.

1 appreciate everyone’s taking the
time to be involved in this active ex-
change of ideas. The panel compris-
es WFHM/Cleveland
MD Elizabeth Grattan;
WAYG/Grand Rapids '>
Mike Couchman; WPOZ/
Orlando MD Scott Smith;
WHGG/Bristol, TN PD
John Bolus; KAFC/An-
chorage, AK MD Mike
Carrier; and this week’s
new entry, former WHMX/
Bangor, ME PD and cur-
rent EMI CMG Manag-
er/National Promotion Steve
Strout.

R&R: What constitutes a Christian
song for you?

Grattan: I guess if  had to put that
label on it, I would say a Christian
song points to Christ. That is actual-
ly a lot broader a parameter than it
sounds, and I like that.

Couchman: It has to have been
witnessed to by an evangelical Chris-
tian, confessed Jesus as its lyrical sav-
ior, and then been dunked under
water at the nearest Sunday-night
service. Bonus points if the lyrics are
written in two or more languages.

Seriously, lyrics that directly or in-
directly glorify God and don’t detract
from the few things all Christians
agree on are all | need. By the way,
my definition of glorifying God is
quite liberal.

Smith: [ believe a Christian song
is one penned by someone who is a
believer. Someone may write about
their loss or their love for their spouse
or acomedic song about cartoons be-
ing saved or even a revelation of
God'’s grace. Whatever the subject
may be, as long as the song is lyri-
cally and fundamentally sound when
looked at in light of God’s word, |
think it qualifies.

Bolus: A song that leaves me won-
dering not as a Christian, but as an in-
dividual. Because a listener who is
sampling us may or may not be a

Christian. The song should leave me
thinking there has to be something to
the message of Jesus and his teachings.
Carrier: The artist and
| the lifestyle of the artist. It
'| comes down to account-
ability. Anyone can make
| asong that has Christ-cen-
tered lyrics, but the mes-
sage is quickly dissolved if
the messenger is not living
out the message.

This is why [ am some-

Mike Couchman times leery of any main-

stream artist who comes
out with a gospel song or project
and proclaims Christianity. I re-
member a certain mainstream artist
saying he had become a born-again
believer, but he continued to pump
out sexually explicit lyrics on his
CDs. The lifestyle matching the mes-
sage, in my mind, constitutes a
Christian song.

Strout: How do we define a Chris-
tian? My view is that a
Christian is a person who 8
makes a conscious deci-
sion to follow Christ and
strives to become like 8
Him. A song is incapable
of making such a deci- |
sion.

God created love and
romance between a man
and woman, so why do
all of our love songs have
to be about God to get airtime? |
think some of our programmers
would edit the Song of Solomon out
of the Bible if they had the chance. |
really wish the lyrical content of
Christian radio could reflect the di-
versity of the Bible.

R&R: Where should the bar be set for
music progranuning at a station that has
the main objective of reacling out to the
marketplace, not just the clurch connu-
nity, and making a true impact in that
market?

Grattan: Understanding TSL and
cume and caring about it are impor-
tant. Think about your own listening

www americanradiohistorv com

Scott Smith

habits. Get away from programming
or scheduling long enough to re-
member how you listen. Take a drive
and hit “scan.” See where you stop
because you want to, not because
your critical ear tells you to.

Discover what matters to radio lis-
teners, which is hearing a great song
at the most perfect mo-
ment that makes you |
want to turn up the radio "
and sing along or reflect |
on a melody that moves
and stirs you with emo-
tion. The bar is really no
different at Christian
radio than at any other
format. It could mean bet-
ter research and might
make for tough choices in
spins and scheduling.

You play the songs people want to
hear when they want to hear them,
and you surround those with songs
that people will enjoy while they are
waiting for their next favorite to show
up. The bottom line is that, in order
for people to hear all this great re-
demptive music, they have to actual-
ly be listening.

Couchman: Play songs that the lis-
teners you want to reach could po-
tentially love. Be as forgiv-
ing as possible without
compromising Scripture
in regard to artists’ life-
styles. Seek lyrics and
styles that connect with
the listeners where they
are in life, not where we
think their lives should be.

Smith: It must be who
we are, otherwise your lis-
teners will see right
through the facade. Both believers
and nonbelievers are looking for the
same thing: genuineness. People
want leaders they can relate to and
people who are humble enough to
admit when they have done things
wrong. You don’t have to haveall the
answers, because God does.

Being real about your faith will do
much to encourage other believers
and draw’ those who don’t believe in.
Every one of us has that group of lis-
teners who'll never think that we are
Christian enough as a station, but I
urge you to get thick-skinned enough
to shed their remarks and small-

Steve Strout

mindedness. You might use your sta-
tion to reach more people than you
ever thought possible.

Bolus: Be like other stations. De-
fine the demo and leave the term
Christian out of the equation. I want
the same listeners my mainstream
counterparts have. We are clean, fam-
ily-friendly and offer a message
of eternal life. Can they compete?
Absolutely not.

Secondly, we have to get out of our
buildings. Qur mainstream counter-
parts are in nightclubs every week-
end. We should be out in coffee
shops, malls, restaurants and church-
es. The other guys are aggressively
promoting their product. Are we?

Carrier: Don’t water down the
message, but don’t play songs that
will only preach to the choir. Playing
only worship songs will capture the
choir but will do nothing to capture
those outside of the church. Give
them something they can hang on to
based on where they are. Artists like
Switchfoot and Stacie Orrico are do-
ing a bang-up job of coming out with
amessage of hope while making peo-
ple think about their lives.

Strout: We need to fig-
; | ure out how to reach the
| majority of Christians in
our respective markets be-
fore we focus on winning
the general population. Ra-
dio obviously needs to
play the best songs. It
doesn’t matter what the
lyricisifitisn’ta hit. How-
ever, | think Christian radio
needs to play more songs that speak
to the struggles people have in their
relationships with other people. Take
a cue from Oprah, Dr. Phil or Bob &
Sheri. They connect in a huge way
with people.

The Wrap-Up

So, it's pretty evident what radio
is looking for in music and what our
panelists consider to be a Christian
song. It's also obvious what radio

needs to do to reach more of the pop-
ulation, whether inside or outside the
confines of the local church structure.

I'll close this out with some addi-
tional thoughts from Strout on the
underlying issue that faces every
single Christian station, regardless
of format, in today’s radio-listening
environment. You may never have
looked at it from this particular an-
gle, but all of the surveys and re-
search I've seen reflect his remarks.

“We need to figure
out how to reach the
maijority of
Christians in our
respective markets
hefore we focus on
winning the general
population.”

Steve Strout

“| believe radio needs to keep ask-
ing itsclf why the majority of Chris-
tians don’t use Christian radio,” he
says. “The body of Christ is diverse,
and yet Christian radio is not. The
lyrical content of our songs is very
similar, and the overall sound of our
songs is similar.

“I believe in research, but why
does Christian radio limit itself to
testing the tiny fraction of the mar-
ket it already has while ignoring the
large segments of the market it does
not? Our stations are preaching to the
choir, and the choir is loving it. But
the pews are full of people wearing
headphones, listening to mainstream
radio.”

are "Humlng up far thl

i Watermark
“THEGLORY OF YOUR NAME™
EW & ACTIVE AC & INSP!
E powerlul new single from
Watermark — listen and ADD TODAY!
www.walermark-onling.com

HEW single from Ginny Owens

“HEW S0 HE"
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s ¥ DCHRISTIAN AC TOP 30 POWERED[T]
- o July 23, 2004 MEDIABASE

WK WEEK  ARTIST TITLE LABEL(S) by s awr sos | Most Added®
1 1 MERCYME Here With Me INO/Curl) 1090 .25 17 3710 indicato i
2 2 CASTING CROWNS Who Am | (Beach Street/Reunion/PL6) 986 38 20 0 | e ey oo os] B
3 9 TREEG3 Blessed Be Your Name f/ngap/ 969 +41 24 m RACHAEL LAMPA When | Fall (Word/Curt/Warner Bros.) 6 )
5 @  THIRD DAY i Believe EssentialPLG) 942 +54 1" 35/0 TELECAST The Beauty Of Simplicity (BEC) 5 i
4 5 SELAH YouRaise Me Up (Curt) 902 A3 15 330 :f;::m’wi"“’; :M: :‘:‘F’S“;"W/f’;’ 2 ; :
. et Me Free (Ferven
6 6  BUILDING 429 Glory Defined /Word/Curt/Warner Bros.) 795 -93 22 36/0 SARAH KELLY Living Hallehiah (Gotee/ 3
7 o JEREMY CAMP Walk By Faith (BEC/ 791 +56 10 n THIRD DAY Come On Back To Me (EssentialiPLG) 3
8 e STEVEN CURTIS CHAPMAN All Things New (SparrowrEMI CMG) 741 +26 6 3310
10 o DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow/EMI CMG) 730 +32 13 2710
9 10 KUTLESS Sea Of Faces (BFC) 625 -82 13 312
" 11 MARK SCHULTZ Letters From War (Word/CurlyWarner Bros.) 575 -70 15 26/0
12 12 MATTHEW WEST More (Universal Souti/EM! CMG) 567 -5 33 2710
13 13 JACIVELASQUEZ Unspoken (Word/Curty/Warner Bros.) 456 3 2 un | Most
15 ) WARREN BARFIELD Soak It Up (Creative Trust Workshap) 425 +52 1 m  |(Increased Play;s,———»
14 @ MATTHEW WEST The End (Sparrow/EM/ CMG) 422 +27 7 201 Tﬁw—
18 @ AVALON You Were There (Sparrow/EMI CMG) 354 +44 8 18)2 ARTIST TITLE LABEL(S) INGREASE '
16 Q BEBO NORMAN f[JOY WILLIAMS Yes | Will (Essential/PLG) 336 0 18 16/0 SHAWN MCDONALD Gravity (Sparrow/EMI CMG) +84
19 @  CHRISRICE GoLight Your World (Rocketown) 316 +35 5 1811 I:;:‘;“YSHP;B;a'l‘:\:;“'Fs;':;‘;f‘y””’ ";:
. alk By Fa +
17 19 JARS OF CLAY Sunny Days (EssentiallPLG) 297 27 10 161 BETHANY DILLON AK | Need (Sparrow/EMI CHG) +56 :
21 @ FUSEBOX Once Again (Efevate/ingap) 287 +45 5 121 RACHAEL LAMPA When | Fall (Word/Curt/Warner Bros.) +66
25 @ SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 281 +84 3 14)2 BIG DADDY WEAVE Set Me Free (Farvent/ +55
2 ANTHONY EVANS Here's My Life 40 263 25 3 1aj1 | THIRDDAY | Belive EssantidPLG) o
- 2 0 e: LDy * . WARREN BARFIELD Soak It Up (Creative Trust Workshog) ~ +62
DARLENE ZSCHECH Amazing Grace f/ntegrity) 257 -6 70 TREVOR MORGAN Fall Down B4/ +50
24 @ JUMPS Wonderful (Sparrow/EMI CMG) 250 +35 7 141 FUSEBOX Once Again (Elevate/inpop) +45
23 @ SARA GROVES The One Thing | Know (IV0/ 242 +10 18 16/0
27 @ DELIRIOUS? Majesty (Here | Am) (Sparrow/EMI CMG) 229 +42 4 12j2
29 @ BARLOWGIRL Never Alone fFervent/ 191 +13 2 101 . = I
26 28 TREVORMORGAN Upside Down (BHT) 186 4 14 o | Christian ACtivity,
@  ERIN O'DONNELL And So | Am finpop) 184 +20 1 90 by Rick Welke
€D)  JEFF DEYO As!Lift YouUp Gotes/ 172 +14 1 61 Fﬂlll' |n A now
37 ACreporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs rarked bytotal plays for the ai:pé:);week gf " 1Ze/|1 7. Bulle:;
appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. A A
are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not The INO quys 0 f‘MercyMe ma.k s f‘?“’ we?ks DRI
counttoward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned | N0.10n the Christian AC chart with their multiformat smash
an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. “Here With Me.” The way the top 10 is shaping up right
New & Active now, there may not be a serious challenger for the top over
the next several weeks. Tree63 (3*, +41) and Third Day (5-
TAIT God Can You Hear Me (Farefrom/EMI CMG) STARFIELD Filled With Your Glory (Sparrow/EM! CMG) 4,+54) look right now like the only artists who have a shot,
Total Plays: 157, Total Stations: 6, Adds: 0 Total Plays: 119, Total Stations: 8, Adds: 1 but after that the list of possibilities gets pretty thin due to
WATERMARK The Glory Of Your Name (Rocketown/ BETHANY DILLON All I Nezd (Sparrow/EM! CMG) lack of momentum.
Total Plays: 155, Total Stations: 8, Adds: 1 Total Plays: 118, Total Stations: 8, Adds: 4 Shawn McDonald makes the strongest move in the survey
TREVOR MORGAN Fall Down (BHT) B81G DADDY WEAVE Set Me Free (Fervent/ (25-21, +84) and should be a shoo-in for the top 10in the
Total Plays: 155, Total Stations: 7, Adds: 0 Total Plays: 117, Total Stations: 7, Adds: 3 next few weeks. New entries include offerings by Erin
SCOTT RIGGAN | Love You Lord (Spinning Plates) RACHAEL LAMPA When | Fall (Word/Curb/Warner Bros.) 0'Donneli and Jeff Deyo.
Total Plays: 140, Total Statu?ns: G Adds: 0 Total Plays: 112, To?al Statons: 11, Adds: 6 Four new tunes hit the New & Active list this week, -
TELECAST The Beauty Of $IHW|Iclty (BEC) DOWNHERE Starspin /WML'HIWWBIIISJ including Telecast (+73), Bethany Dillon (+56), Big Daddy
Total Plays: 136, Total Stations: 8, Adds: 5 Total Plays: 89, Total Statioms: 6, Adds: 0 Weave (+55) and Rachael Lampa (+55). ¥
Songs ranked by total plays g«
¥

BRIGHT COLORS. LONG-LASTING. DURABLE. WEATHER-RESISTANT.

www americanradiohistorv com
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CHRIS TOWM

“Indescribable

The latest CDOD from Chris Tomlin, ARRIVING,
is in stores 09.21.04

See Chris Tomlin on tour this fall with Steven Curtis Chapman and Casting Crowns

christomlin.com

For promotional information, please contact Jznn Brinn, Steve Strout or Andrea Kleid at 800-347-4777 or email at radio@mail.emicmg.com
no hype. just hits.

L4
Mus
:S"‘b‘": ecords E Ml Christian Music Group
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'CHRTOP30 ROCK ToP30
|
[ Wt WS apmisT TITE LABELS) W s YEG oins i ARTIST TITLE LABEL(S) s etvs ERT oTibhs
2 o BARLOWGIRL Never Alone /Fervent/ 1163 +32 15 251 1 1 SANCTUS REAL Everything... (Sparrow/EM/ CMG) 407 10 10 3210
1 2 CASTING... Who Am | (Beach Street/Reunion/PLG] 1141 -64 18 250 2 0 BARLOWGIRL Never Alone fFervent/ 398 +5 13 2710
3 3 KUTLESS Sea Of Faces (BEC) 1027 -7 19 25/0 3 e APRIL SIXTH You Come Around (Atfantic) mn +10 13 28i0
4 4 MERCYME Here With Me (iNO/Curb) 915 -40 17 240 4 4 PILLAR Bring Me Down (Flicker/EM! CMG) 357 -4 16 3an
6 o THIRD DAY Come On Back To Me (Essential/PLG) 900 +36 15 2340 6 o FALLING UP Bittersweet (Tooth & Nail) 354 +18 ) 2710
7 6 BUILDING 429 Glory Oefined (Word/CurtyWarmer Bros) 808 -28 23 1810 5 o HAWK NELSON Every Little Thing (Tooth & Naill 344 +3 " 25(0
8 o TREEG3 Blessed Ee Your Name //npop/ 766 +2 23 13/0 9 o THIRD DAY Come On Back To Me (Essential/PLG) 338 +26 12 240
5 8 SWITCHFOOT Dzre You To Move (Red Jak/Columbia) 123 -154 22 130 8 G JEREMY CAMP Stay (BEC/ 332 +7 8 2400
9 o SANCTUS REAL Everything... (Sparrow/EM/ CMG) 115 +78 ¥ 2313 7 9 SUBSEVEN Emotion (Flicker/ 307 24 14 2510
10 @ JARS GF CLAY Sunny Days (Essential/PLG)] 630 +5 13 13i0 n @ EVERYDAY SUNDAY What Love Is (Flicker) 281 +1 10 2340
1 m JEREMY CAMP Stay /BEC) 598 +6 8 2110 10 11 SKILLET My Obsession fArdent/Lava) 213 -80 18 24{0
13 @ W. BARFIELD Soak It Up (Creative Trust Workshop) ~ 578 +34 8 1710 13 12 TINMAN JONES Party (Cross Driven) 204 -7 14 200
15 @ D. CROWDER ... Open Skies (Sixsteps/Sparrow/EMICMG) 566 +62 7 131 15 13 DEMON HUNTER My Heartstrings... (Solid State) 196 -5 9 17/0
12 14 TAIT God Can You Hear Me (Forefront/EM! CMG) 536 20 10 1810 16 @ 0C SUPERTONES We Shall Overcome (Tooth & Naill 183 +2 7 16/2
18 @ MATTHEW WEST The End (Sparrow/EMI CMG) 508 +59 5 1N 18 @ KUTLESS Not What You See /BEC) 167 +15 4 1713
17 @ STARFIELD Filled With Your Glory (Sparrow/EMI CMG) 479 +20 11 16/0 12 16 SPOKEN Falling Further (Tooth & Naif 160 -64 19 21j0
16 17 RJHELTON Evenlf (B-Rite/PLG) 407 -62 13 12/0 23 m TAIT Reconnecting (ForeFront/EMI CMG) 153 +35 2 20/8
19 @ FM STATIC Somezhing To Believe In (Tooth & Nai) 405 +24 16 1 14 18 KIDS IN THE WAY We Are (Flicker) 150 -63 16 19/0
14 19 STACIE DRRICO lastead (Forefront/EMI CMG) 390 130 19 1310 19 @ BUILDING 428 Free (Word/Curt/Warner Bros.) 148 +1 18 1710
20 @ JADON LAVIK Foliowing You /8£C) 389 +17 6 181 30 @ LAST TUESDAY Beat Dependent /0U/G) 146 +45 2 1514
24 @ PAUL WRIGHT You're Beautiful (Gotes) 352 +49 3 121 @ THOUSAND FOOT... Faith, Love... (Tooth & NaifEMC/ 139 +68 1 1316
21 @ S.CURT:S CHAPMAN Al Things New (Sparrow/EM/ CMG) 352 +5 4 1310 25 @ EMERY The Ponytail Parades (Tooth & Naill 133 +18 14 1212
23 @ PLUMB Taken fCurty 324 +3 4 12j0 @ MOURNING SEPTEMBER Glarietta (Floodgate/ 123 +49 1 612
22 24 JAMES CLAY Franklin Park flnpop/ 314 15 5 140 20 24 DEAD POETIC New Medicines (Sofid State/ 118 -16 6 10/0
- @ SWITCHFOOT Meant To Live (Red Ink/Columbia) 294 +79 ] n 24 @ EOWYN Take Me Away //ndependent) 116 +1 4 1m
25 26 DOWNHERE Starsoin (Word/Curt/Warner Bros.) 273 21 9 %0 @ NUMBER ONE... You Fail Sometimes (Salvage/Floodgate) 112 +3 1 501
@ SHAWNMCDONALD Gravity (Sparrow/EM/ CMG) 260 +60 1 1412 21 27 STAPLE DVD (Dictatorship vs. Democracy) (Flicker/ 109 22 19 16/0
28 @ BY THE TREE Beautifu! Dne (Fervent/ 269 +13 2 90 26 @ KINGSDOWN Dearest Nameless fndependent/ 108 +4 4 1412
@ PLUS ONE Circle fapop/ 218 +15 1 m 27 29 LONGDAY Follow Music Dog/ 98 4 5 10{0
@ OUT OF EDEN Soldiers {Gotee/ 216 +53 1 1313 28 30  BLEACH December (Tooth & Nail) 98 -5 2 I
27 CHR reporters. Songs rankea by total plays for the airplay week of Sunday 7/11 - Saturday 7/17 35 Rock reporters. Songs ranked by total plays for the airpiay week of Sunday 7/11 - Saturday 7/17.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
HAWK NELSON Every Little Thing (Tooth & Maill FALLING UP Broken Heart (B£C/ JONAH33 Working Man Hands /Ardent) EVER STAYS RED V'll Tell The World (Wrinkle Free/
Total Plays: 215, Total Stations: 7, Adds: 1 Total Plays: 157, Total Stations: 4, Adds: 0 Total Plays: 94, Total Stations: 9, Adds: 0 Total Plays: 81, Total Stations: 8, Adds: 1
EVERYDAY SUNDAY The One (Ficker/ BETHANY DILLON All | Need (Sparrow/EMI CMG/ MENDOING POINT Embers (Word Of Mouth! PIVITPLEX Rosetta Stone (BEC/
Total Plays: 194, Total Stations: 6, Adds: 0 Total Plays: 133, Total Stations: 6, Adds: 2 Total Plays: 90, Total Stations: 6, Adds: 1 Total Plays: 77, Total Stations: 13, Adds: 2
TELECAST The Beauty Of Simplicity (BEC/ SEVEN PLACES Like It Never Happened (BEL/ SOMETHING LIKE SILAS When | Search (Sparrow/EM! CMG)  TODO SMITH Alive (Curt/
Total Plays: 181, Total Stations: 5, Adds: 0 Total Plays: 131, Total Statians: 5, Adds: Total Plays: 87, Total Stations: 8, Adds: 1 Total Plays: 74, Total Stations: 10, Adds: 2
JONAH33 Working Man Hands /drdent/ DELIRIOUS? Majesty (Here | Am} (Sparrow/EMI CMG/ CHARITY Aren’t | Lucky fCurt/ PROJECT 86 Safe Haven (Tooth & Naill
Total Plays: 179, Total Stations: 7. Adds: 0 Total Plays: 105, Total Statians: 4, Adds: 0 Total Plays: 86, Total Stations: 5, Adds: 1 Total Plays: 74, Total Stations: 6, Adds: 3
SARAH KELLY Matter Of Time (Gotee/ MONK & NEAGLE All | Need {Flicker/ SEVEN PLACES Like It Never Happened (B£C/ FUSEBOX Gotta Have Your Love fapop/
Total Plays: 164, Total Stations: 7, Adds: 2 Total Plays: 103, Total Statisns: 4, Adds: 0 Total Plays: 83, Total Stations: 9, Adds: 2 Total Plays: 73, Total Stations: 10, Adds: 0

-

RULE #1
“Always treat the customer
right, because if you don’t,

someone else will.

RULE #R2

Don’t forget rule #1.

PH; 1-800-726-9683 + 516-487-5696 « £X: S16-482-7425 + CUSTOMERSERVICE@COYOYEPROMOTIONS,COM * 300 NORTHERN BL., SUITE #26 « GRrEAT NECK, NY, 11021 « PO Box 2212, GReAT Neck, NY 11022
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We now serve

5 .
over28.000
& ent

www americanradiohistorv com

We carry over 25,000 different items!

COYOTEPROMOTIONS.COM,

a division of Adobe Graphics & Design, Inc.
started in 1989 in Sante Fe, New Mexico.

(We’ve grown since then.)

over 2,500 clients

in radio, television and
the recording industry.

A\



www.americanradiohistory.com

Rhythmic Specialty Programming

RANK

DO N U AW R -

—
o

ARTIST TITLE LABEL(S)

KJ-52 Back In The Day (Uprok)

L.A. SYMPHONY Gonna Be Alright (Gotee/
FLYNN Love Is Dead (When) (illect)

GRITS Hittin’ Curves (Gotee/

DISCIPLES OF CHRIST (D.0.C) Antidote (Disciples Of Christ/Throne Room)
APT. CORE Loved (Rocketown)

OUT OF EDEN Soldiers (Gotee)

VERBS Love Triangle (Gotee/

SHELTERSHED Sparrows And The Nightingales findependent)
ROYAL TEMPLE Worldwide (You Feel Me) (Flying Leap/

35 AC reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17.

© 2004 Radio & Records.

New & Active

BIG DADDY WEAVE Set Me Free (Fervent/
Total Ptays: 210, Total Stations: 11, Adds: 4

SARAH KELLY Living Haflelujah /Gotes/
Total Plays: 196, Total Stations: 8, Adds: D

RACHAEL LAMPA When | Fall (Word/CurtyWarner Bros./
Total Plays: 191, Total Stations: 11, Adds: 5

MONK & NEAGLE All | Need (Ficker)
Total Plays: 177, Total Stations: 10, Adds: 1

JUMPS Wondertul (Sparrow/EMI CMG)
Total Plays: 168, Total Stations: 9, Adds: 1

BETHANY DILLON Al | Need (Sparrow/EM! CMG!
Total Ptays: 166, Total Stations: 10, Adds: 7

JASON MORANT You Give Me Life dlntegrity/Vertical)
Total Plays: 155, Total Stations: 6, Adds: 0

TREVOR MORGAN Fall Down (8HT/

Total Plays: 152, Total Stations: 11, Adds: 1
WATERMARK The Glory Df Your Name fRocketown/
Total Plays: 150, Total Stations: 10, Adds: 1

JEFF OEYO As | Lift You Up /Gotee/
Total Plays: 148, Total Stations: 6, Adds: D

! 71
o CHRISTIAN
; o July 23, 2004
I (= AC )
B W e me v B e am. | | JOP 30 INDICATOR
1 €)  MERCYME Here With Me /NO/Curt) M9 416 15 210 W WR ARTST TME LseLs) RAs  elws G stinows
5 2 SELAH YouRaiseMeUp (Curt) T 4D 7 e 1 1" MERCYME Here With Me /40 Curt) 1021 12 11 330
2 2 SELAH YouRaise Me Up (Curt/ 941 2 1 3
3 3 CASTING CROWNS Who Am | (Beach Street/Reunion/PLG/308  -20 19 1810 4 o THIRD DAY | Believe (EssentialPLG) 885 +30 10 30/0
7 o AVALON You Were There (Sparrow/EMI CMG) 288 +21 8 1811 3 4 CASTING... Who Am | (Beach Street/Reunion/PLG) 869 49 1 28/0
, ) . 5 JEREMY CAMP Walk By Faith (BEC) 847 454 s 3
4 5 KELLY MINTER This Is My Offering (Cross Oriven) 286 -9 9 17/8 8 KUTLESS Sea Of Faces (BEC) 764 14 1 2900
6 @ . NORMAN 1. WILLIAMS Yes! Wil (EssentialPLG) 271 +1 16 1400 ) S.CURTIS CHAPMAN Al Things New (Spamow/EMICMG) 708 +48 6 301
9 €  JEREMY CAMP Walk By Faith (BEC 243 413 6 150 7 8  D.CROWDER.. OpenSkies firstimsimmsWICMG) 700 15 11 2800
8 9 M.SCHULTZ Letters From War (Word/CurtyWamer Bros) 670 33 12
5 8 M. SCHULTZ Letters From War (Word CurtyWamer Bros) 241 33 13 150 10 10 TREEG3 Blessed Be Your Name g/ 95 .63 "o 200
8 9 BUILDING 429 Glory Defined (Word/CurtyWarner Bros,) 237 1 11130 n % BUILDING 429 Glory Defined (Ward/CurtyWarner Bros.) 561 38 120
) 12 AVALON You Were There (Sparrow/EMI CMG) 526  +63 8 212
10 S.CURTIS CHAPMAN Al Things New CMG) 235 2 5 191
® ThgsNew EparowEM * 13 13 W.BARFIELD Soak It Up (Creative Trust Workshop) 437 5 10 7o
13 m CHRIS RICE Go Light Your World (Rocketown) 210 +30 2 1612 15 8 BARLOWGIRL Never Alone (Fervent) 392 +18 4 1801 |
n 12 DARLENE ZSCHECH Heaven On Earth (V0 189 -20 9 1210 20 ANTHONY EVANS Here's My Life /V0/ 389 +84 3 1813
. 14 16 JARSOF CLAY Sunny Days (EssentialPLG) /12 11 150
12 13 SARA GROVES The One Thing | Know (V0 188 21 1120 » MATTHEW WEST Thebnd (SmowEWCHE 356 281 5
14 @  BABBIEMASON Shine The Light (Spring Hil) 187 +14 4 1300 16 JACI VELASQUEZ Unspoken (Word/Curty/Warner Bros.) 352 0 1" 1400
15 @ TWILA PARIS Glory And Honor (Sparrow/EMI CMG) 172 +6 7 10/0 17 19  B.NORMAN flJ. WILLIAMS Yes | Will EssentialfPLG) 325 16 1 141
® ) 26 DELIRIOUS? Majesty (Here | Am) (Sparrow/EMI CMG) 285 +42 3 152
0 BIG DADDY WEAVE Heart Cries Holy (Fevent/ 154 +8 9 Hb 27 CHRIS RICE Go Light Your World (Rocketown/ M0 +43 3o
16 17 FFH Good To Be Free (EssentialPLG) 151 A2 1n 100 2 22 GREGLONG Fifteen (Christian) %2 15 7130
17 18 GEORGEROWE Think AboutThat Mocketow) 144 18 7 100 & & WO DI SR S D ‘
- €  BY THE TREE Beautiful One (Fervent/ 252 +43 11
©  GREGLONG Fiteen (cHrisian 129 45 T 120 19 25  BETHANY DILLON Beautiiul (SpamowlEMICME) 281 .78 1 108
@ DAVID HUFF My Song Of Praise (Christian) 128 +6 1 80 @ BEBO NORMAN Disappear (EssentialPLG) 238 +54 1 15/4 |
24 27 TAIT GodCanYouHear Me ForeFront/EMICMG) 238 31 8 110
21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 7741 - Saturday 7117 43 g W A o 2o e T
po reporters. ranked by total plays for week of Sunday 7/11 - Satur . ’
© 2004 Radio & Recorgs. 29 29 ERINO'DONNELL AndSo | Am fiapop) 218 .10 7 120
30 €  FUSEBOX Once Again (Elevatelinpos) 2 +1 2 1o

FIII[I What You Need
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In Print and Now Online at

www.radioandrecords.com

available online in a searchable database
Get what you need the way you like it...
on your desk or on your monitor.
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| JACKIE MADRIGAL

Jjmadrigal@radioandrecords.com

A Snapshot Of Bakersfield

An interview with KIWI PD Napoleon Sinchez

Zlaking a look at a station like KIWI/Bakersfield is
like taking a snapshot of the complexities of the His-
panic marketplace in California. Although Bakersfield
is not the size of Los Angeles, it does have a large radio-
loving Hispanic population. And it’s markets like these
— medium and small ones — that record labels say are
extremely important to them. First, because that’s
where they break new artists; and second, because the

audience buys records and tickets to events.

But Bakersfield is also important
in that, like many markets in Califor-
nia, it has an audience that migrates
from city to city, depending on where
the jobs are. All these factors are im-
portant and relevant to the Hispanic
population in the U.S.
This week KIWI PD Na-
poledn Sénchez speaks
about his station, current-
ly the No.1 Spanish-lan-
guage station in the mar-
ket, and everything that
affects it.

R&R: Bakersfield is well
known for having a large
Hispanic population. Tell me about the
market makeup.

NS: About 38% of the market's
population is Hispanic, people who
come to work in agriculture. The
demo for us is 18-34. The majority
of the Hispanics who come to the
area to work are Mexican. They
come during certain seasons, then
they move on to other states like
Washington when the oranges are
ready to be harvested there.

R&R: If a segment of the city's His-
panic population migrates seasonally,
can Arbitron accurately measure your
audience?

NS: That’s something we've
talked about. We don’t believe that
Arbitron accurately measures our
audience precisely because they do
migrate, depending on where they
find work.

AN e
Napoledn Sinchez

R&R: Most Hispanic companies
complain that Arbitron doesn’t measure
the Hispanic audience properly. It must
be frustrating for you not to get all the
ratings you should.

NS: Itis frustrating. But migration
is only one factor, because
many of the people who
have been here for years
also have children who
were bornand raised here.
S0 of that 38% of the pop-
ulation that is Hispanic,
only a percentage mi-
grates to other areas.

R&R: Could another
problem with accurately cal-
culating ratings be that Hispanics don’t
like to answer questionnaires?

NS: That's true. Hispanics dont
like to fill out forms, and many of
them may not understand what the
form is for or what to do with it.
Some may not even be able to read
it. ] went to an Arbitron seminar, and
they showed us several samples of
diaries and the answers people had
given. You could tell right away that
people were not filling them out
properly.

Many times when someone gets
a diary, they give it to their child to
fill out for them. So, although the
parents may be listening to a Span-
ish-language station, if that child is
a typical teenager, he’s going to
write down whichever stations he
listens to, which are most likely En-
glish-language stations. Then the

“We program catalog music, because if
people are listening to us all day, what they
are hearing are songs that were and are hits,
and they don’t get tired of that.”

market is not accurately being mea-
sured, which affects us as radio sta-
tions. Most adult Hispanics listen to
Spanish-language radio, but 1 don’t
think that is reflected in the ratings
we get.

R&R: Your station is the No.1 Span-
ish-language station in the market. Do
you think that if Hispanics were mea-
sured more accurately, your station
would have zven higher ratings and,
perhaps, even strpass some English-lan-
guage stations?

“About 38% of the
market’s population
is Hispanic, people
who come to work in
agriculture. The
demo for us is 18-34.
The majority of the
Hispanics who come
to this area to work
are Mexican.”

NS: 1 think so, because the per-
centage of Hispanics living here is
pretty high. If people knew how to
fill out the diaries properly, the
Spanish-language stations would
definitely have higher ratings. And
that’s not only the case in Bakers-
field, but also in other markets, es-
pecially in California. We came to
this country, and we don’t like to fill
out forms. 1 remember when 1 first
came to this country, | was afraid to
go shopping or to the DMV to geta
driver’s license. There are people
who have been living here three or
four years, and they still can’t get
over that fear, especially with the
recent raids.

R&R: Speaking specifically of your
station, it is Regional Mexican, but the
format has genre variations. What is
your programming like? What style of
Mexican music do the people in Bakers-
field like to listen to?

“l went to an Arbitron seminar, and they
showed us several samples of diaries and the
answers people had given. You could tell right
away that people were not filling them out

properly.”

NS: We program a lot of catalog
music. When 1 program, I put my-
self in the shoes of my audience. We
program catalog music, because if
people are listening to us all day,
what they are hearing are songs that
were and are hits, and they don't get
tired of that. | program people like
Banda El Recodo, Tigres Del Norte,
Los Rieleros Del Norte, Conjunto
Primavera, Tucanes De Tijuana, Ali-
cia Villarreal, etc. These are all great
artists people like listening to.

R&R: So you program more catalog
music than new music?

NS: Yes, because we know those
songs were and continue to be hits.
1f we program too much new mu-
sic, people are going to tum away.
There may be a lot of great new art-
ists, but we have to be careful with
our programming to give our audi-
ence what it wants. | program about
30% new music and 70% catalog.

R&R: Is nostalgia a factor in why
your audience likes catalog music so
nmuch?

NS: People do like to hear what
they heard in Mexico. In fact, our
company has other stations, and one
of them, KCH]J (EI Gallito 1010
AM)/Bakersfield, programs 100%
ranchero music from the "70s and
before, and people love it. The cata-
log material we play at KIWlis from
10to 15 years ago to now. For exam-
ple, we may play the newest Mon-
tez De Durango song and follow it
up with Tigres Del Norte’s “Puerta
Negra” and then Bronco’s “Sergio El

Bailador.” That combination works
very well for our station.

R&R: How do you handle competi-
tion? The market has several other Span-
ish-language stations.

NS: I've learned a lot from peo-
ple who have been in the industry
for many years, and we never stop
learning. | pay attention to what oth-
er stations are doing, but the main
thing to worry about is what we do
and don’t do. We always do small
surveys when we’re out in the
streets and in the supermarkets,
when we do remotes. We want to
know what our people want, what
they like and don't like about our
station. There may be songs that we
don’t currently play that our audi-
ence wants to hear, so we add them.
When it comes to promotions, we
also pay attention to what people
tells us — which promotions they
liked and which they didn't.

R&R: Hispanic radio is still very
conmunity-oriented, isn't it? The audi-
ence sees you rot only as an entertain-
ment meditm, but also a source of in-
Jormation.

NS: That's very true. For exam-
ple, the third week of every month,
the Mexican consul from Fresno is
our guest. People tune in to see
what's new, and if they don’t hear
him, they call in and ask why he’s
not on. They may call us for phone
numbers of agencies or organiza-
tions if they need assistance with
something. And we’re here to help
them.

SAY CHEESE Latin Grammy nominee Obie Bermiides and R&R Latin
Formats Editor Jackie Madrigal share a Kodak moment after one of the artist’s
performances in Miami.
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This Week In Spanish-Language Music

Radio Corner

David Fuentes

PD, KQVO/Calexico, CA
On Aug. 28 we're doing a radio telethon to benefit
\x 97 7 the Imperial Valley Orthopedic Hospital. This hospital
-% n helps children with physical malformations by providing

KQVO-FM the surgery necessary to fix the problem and paying for

all the expenses. Many children from Mexico benefit —
not only from Baja, but children who come from other parts of the country too.

Our station and KICO (1490 AM), together with Channel 66 in Baja California,
Mexico, will be heading this radio telethon. Both our stations will be at the TV studios,
transmitting live. The AM will transmit live all day, while the FM will give updates
throughout the day.

Latin Grammy Nominees

The Latin Grammy nominees were announced July 14 at the Mayan in
Los Angeles. The nominations were surprising, especially in the general
categories, which were dominated by newcomers or acts relatively unknown
in the U.S. Here's a rundown of the major categories. The complete list
appears at www.grammy.com.

Record Of The Year

Maria Rita, “A Festa” (Warner Music Brasil)

Robi Draco Rosa, "Mas y Mas” (Columbia Records/Phantom Vox)

Alejandro Sanz, "No Es Lo Mismo” (Warner Music Latina)

Shank, “Dois Rios” (Epic Records)

Bebo Valdés Y Diego El Cigala, “Lagrimas Negras” (Calle 54 Records/BMG Records)
Julieta Venengas, “Andar Conmigo” (BMG Mexico/Ariola)

Album Of The Year

Café Tacuba, Cuatro Caminos (Universal Music Mexico)

Kevin Johansen, Sur 0 No Sur (Sony Discos)

Maria Rita, Maria Rita (Warner Music Brasil)

Alejandro Sanz, No Es Lo Mismo (Warner Music Latina)

Bebo Valdés Y Diego El Cigala, Ldgrimas Negras (Calle 54 Records/BMG Records)

Song Of The Year

¥

Alejandro Sanz

Julieta Venegas, "Andar Conmigo,” Coti Sorokin and Julieta Venegas, songwriters

Café Tacuba, “Eres,” Emmanuel Del Real, songwriter

Kevin Johansen, “La Procesion,” Kevin Johansen, songwriter

Robi Draco Rosa, “Mds Y Mas,” Luis Gomez Escolar, Robi Draco Rosa and Itaal Shur, songwriters
Alejandro Sanz, “No Es Lo Mismo,” Alejandro Sanz, songwriter

Best New Artist
Akwid
Obie Bermudez
Mauricio & Palodeagua
Maria Rita
Superlitio

Akwid

Best Female Pop Vocal Album

Rocio Dircal, Caramelito (BMG Mexico/Ariola)

Ednita Nazario, Por Ti (Sony Discos)

Rosario, De Mil Calores (Ariola Records/BMG Music Spain)
Paulina Rubio, Pau-Latina (Universal Music Mexico)

Jaci Velasquez, Milagro (Sony Discos)

"

Best Male Pop Vocal Album

Obie Bermddez, Confesiones (EMI Latin)

David Bisbal, Buleria (Vale Music Spain)

Ricky Martin, Almas Del Silencio (Sony Discos)

Luis Miguel, 33 (Warner Music Latina)

Alejandro Sanz, No Es Lo Mismo (Warner Music Latina)

Best Urban Music Album

Akwid, Proyecto Akwid (Univision Records/Headliners Records)
Control Machete, Un, Dos: Bandera (Universal Music)

DJ Kane, 0J Kane (EMI Latin)

John Gotti, No Sett Trippin (Dope House Records)

Vico C, En Honor A La Verdad (EMI Latin)

Control Machete

Best Alternative Music Album

Babasénicos, Infame (Pop Art Discos/Pelo Music)

Café Tacuba, Cuatro Caminos (Universal Music Mexico)

Kinky, Atlas (BMG Mexico/RCA/Sonic 360)

Ozomatli, Coming Up {Concord Records)

Plastilina Mosh, Hola Chicuelos (EMI Music Mexico/Virgin Records)

Best Salsa Album

DJ Kane

Celia Cruz, Regalo Del Alma (Sony Music)

Los Van Van, Van Van Live at Miami Arena (Havana Caliente/Pimienta Records)

Victor Manuelle, Travesia (Sony Discos)

Tito Nieves, Tito Nieves Canta Con El Conjunto Cldsico 25 Aniversario Recuerdos (Warner
Music Latina)

Jerry Rivera, Canto A Mi Idolo ... Frankie Ruiz (Ariola/BMG U.S. Latin)

Best Merengue Album

Alex Bueno, 20 Afios Después (J&N Records)

) ) - -~
Gisselle, Contra La Marea (Universal Music Latino)
Grupo Mania, Hombres De Honor (Universal Music Latino) :
Limi-T 21, Como Nunca ... Como Siempre (EMI Latin) -
Johnny Ventura, Sin Desperdicio (MP) Gisselle

Best Singer-Songwriter Album

Juan Gabriel, Inocente De Ti (Ariola/BMG U.S. Latin)
Ledn Gieco, £l Vivo De Ledn (EMI Latin)
Alejandro Lerner, Buen Vigje (Universal Music Argentina)
Joan Sebastian, Que Amarren A Cupido (Musiart/Balboa Records)
Joan Manuel Serrat, Serrat Sinfénico (BMG Music Spain)
Soraya, Soraya (EMI Latin)
Best Ranchero Album
Pepe Aguilar, Con Orgullo Por Herencia {Univision Records)
Vicente Y Alejandro Fernandez, En Vivo Juntos Por Ultima Vez (Sony Discos)
Vicente Fernndez, Se Me Hizo Tarde La Vida (Sony Music)
Pablo Montero, Gracias ... Homenaje A Javier Solis (BMG Mexico) Pablo Montero
Marco Antonio Solis, Tu Amor 0 Tu Desprecio (Fonovisa Records/Univision Music Group)

Best Banda Album

Banda EL Recodo De Cruz Lizarraga, Por Ti (Fonovisa Records/Univision Music Group)
Cuisillos, Corazén (Discos Musart)

El Coyote Y Su Banda Tierra Santa, £l Rancha Grande (EMI Latin)

Los Hordscopos De Durango, Puras De Rompe Y Rasga (Disa/Procan)

Lupillo Rivera, Live! En Concierto — Universal Amphitheater (Univision Records)

Best Norteiio Album

Ramon Ayala Y Sus Bravos Del Norte, Titere £n Tus Manos/El Invicto (Freddie Records/Sony Music)
Conjunto Primavera, Decide Tij (Fonovisa Records/Univision Music Group)

Los Palominos, Canciones De La Rockola (Urbana Records)

Los Tigres Del Norte, Pacto De Sangre (Fonovisa Records/Univision Music Group)
Micheal Salgado, Entre Copas (Freddie Records)

Video Of The Year

Café Tacuba, “Eres”

Kevin Johansen, “La Procesion”
Molotov, “Hit Me”

Robi Draco Rosa, “Mas Y Mas”
Roselyn Sanchez, “Amor Amor”

_
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[C' 25 Tor25 )
ONTEMPORARY TOP TROPICAL TOP
APEC  ARTIST TITLE LABELS) sonfs VEEC  ARTIST TTLE LABEL(S) Y
1 JENNIFER PERA Vivo Y Muero En Tu Piel (Univision) 210 1 MARC ANTHONY Ahora Quién (Sony Discos/ 252
2 KALIMBA No Me Quierc Enamorar (Sony Discos) 201 2 VICTOR MANUELLE Lloré Lioré (Sony Discos/ 216
o ALEKS SYNTEK & ANA TORROJA Ouele €I Amor (EM/ Latin/ 172 3 GRUPO NICHE Culebra (Sony Discos/ 182
4 PAULINA RUBIO Alge Tienes Wniversal) 149 4 DON OMAR Pobre Diabla (/ Music) 181
5 JULIETA VENEGAS Andar Conmigo (BMG Latin) 140 5 FULANITO Pégate (Cutting/ 126
6 MARC ANTHONY Ahora Quién (Sony Discos/ 136 6 JOSE ALBERTO “EL CANARIO” Hay Amores (Universal) 110
7 FRANCO DE VITA Ti De Qué Vas (Sony Discos/ 126 7 REY RUIZ Creo En El Amor (Sony Discas) 109
8 CLIMAX El ZaZa Za La Mesa Que Mas Aplauda (Balboa) 121 8 JENNIFER PENA Vivo Y Muero En Tu Piel WUnivision/ 100
9 SIN BANDERA Que Lloro (Sony Discos/ m 9 TOROS BAND Si Ta Estuvieras (Universal) 87
10 PEPE AGUILAR Miedo (Univision) 108 10 ELVIS CRESPO Hora Enamorada (Ole Music/ 81
n TEMERARIOS Qué De Raro Tiene (Fonovisa) 106 1 MARC ANTHONY Valic La Pena (Sony Discos) 79
12 CHAYANNE Cuidarte El Alma (Sony Discos/ 106 12 FLORIDO FLORES Necesito Money (Universal) 79
13 CHAYANNE Sentada Aqui En Mi Alma (Sany Discos/ 92 13 AVENTURA tlorar (Premium) 78
14 PAULINA RUBIO Te Quise Tanto {Universall 92 14 LIMET 21 Me Acordaré (EM/ Latin) n
15 OREJA DE VAN GOGH Rosas (Sony Discos/ 86 15 REY RUIZ El Diablo Anda Suelta (Sony Discos) 75
16 DAVID BISBAL Desnidate Mujer (Universal) 86 16 ALEX UBAGO Dame Tu Aire (Warner M.L.) 65
17 ANGELA FORERO Fiera Inquieta (Sony Discos/ 82 17 PUERTO RICAN POWER Si Pero No (/&) 60
18 ALEJANDRO FERNANDEZ Lucharé Por Tu Amor (Sony Discos) 80 18 NEGROS MiReina (Premium/ 58
19 JOAN SEBASTIAN Amar Como Te Amé (Balbos/ 73 19 ELVIS CRESPO 7 Dias (Ole Music/ 56
20 TIZIANO FERRO Tardes Negras (EM/ Latin) n 20 GRAN BANDA Amiga Soledad (JAM Productions) 49
21 LUIS FONSI Abrazar La Vida (Universal) 70 21 POCHY Y SU COCOBAND Amor De Lejos (Kubaney/ 49
22 ALEX UBAGO Dame Tu Aire (Warner M.L.) 69 22 MELINA LEON Quiero Ser Tuya (Sony Discos/ 46
23 OBIE BERMUDEZ Antes (EM/ Latin/ 67 23 FRANCO DE VITA Ta De Qué Vas (Sony Discos/ 46
24 LAFACTORIA Todavia {Universall 65 24 SON DE CALI La Sospecha (Univision) 46
25 RICARDO MONTANER Desesperado /Warner M.L.) 64 25 VICTOR MANUELLE Tengo Ganas (Sony Discos) 45
Data is complied from the airplay week of July 11-17, Data is complied from the airplay week of July 11-17,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Add's Going For Adds
ANDRES CEPEDA Tengo Ganas (Sony Discos/
FRUKO Y SUS TESOS Fruko's Boogaloo (Fuentes/
4ENDO Piel Canela (Balboa/ JOE ARROYD Corazin Rumbero (Fuentes/
MSM Paso A Paso (Sony Discos)
SONORA CARRUSELES Coquetona /Fuentes/
TITANES Pesares (Fuentes/
o
0:00
] Providing the latest news happening B8 minute live Top
of the Hour Newscasts**

ESPANOL.

EN
'RADI O2s

| Necesitas saber siempre.

New York
(631) 757-1027

Los Angeles
(818) 528-2050

Affiliation contact: Ana Salcido (917) 689-7143

Regional sales offices:
Miami
(305) 672-0071

in the U.S., Mexico and around the world.

Dallas
(469) 241-1882

« State-of-the-art digital
technotogy

* Unrivaled global resources

* Access to up-to-the-minute
breaking stories

¢ Live coverage of key
speeches and events

* Informative coverage backed by the
journalistic excellence of CNN

« A La Carta website - 24-hour access
to news reports, actualities and
interview segments

** 3 mirmste TOH segment aisc avarable.

Weekdays 6:00 AM - 1:05 AM EST

Radiovisa

www.radiovisa.com
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e N
w?z%( ARTIST TITLE LABEL{S} Prgi‘;lkrg wnE'EsK ARTIST TITLE LABEL(S} Jguﬁ'%‘s
1 HOROSCOPOS DE DURANGO Dos Locos (Jisa) 433 1 JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 210
2 TEMERARIOS Qué De Raro Tiene Fomovisa/) 361 2 KUMBIA KINGS Sabes A Chacolate (EM/ Latin) 176
3 TIGRES OEL NORTE No Tiene La Culpa El Indio (Fonovisa) 279 3 PALOMINOS Chuiita {Urbana) 163
4 PALOMO Miedo (Disa/ 263 4 MICHAEL SALGADO Mi Cielo Gris (Freddie/ 158
5  JOAN SEBASTIAN Amar Como Te Amé (Balbos/ 233 5  SOLIDO Cémo Olvidarte fFreddie) 132
6  LUPILLO RIVERA Qué Tal Si Te Compro (Univision) 227 6  IMAN SiMe Hubieras Dicho (Univision) m
7 MONTEZ OE OURANGO Te Quise Olvidar /Disa/ 219 7 PESADO Ojata Que Te Mueras (Warner M.L) 110
8  ALICIA VILLARREAL Soy TuMuijer (Universal 209 8 ALICIA VILLARREAL Soy Tu Muier (Universall 95
9  CONJUNTO ATARDECER Antes De Que Te Vayas {Universall 188 9 LAFIEBRE Quiero (Freddie) 93
10 HURACANES OEL NORTE Te Perdoné Una Vez (Univision) 187 10 SOLIOO TalVez fFreddis) a7
11 CLIMAX El Za Za Za La Mesa Que Mas Aplauda (Balboa/ 187 11 DUELO Para Sobrevivir fUnivision) 80
12 LIBERACION El Za 2a 2a La Mesa Que Mas Aplauda (Disa/ 177 12 BIG CIRCO Rata Inmunda (EM/ Latin) 78
13 BANDA EL RECODO Para Toda La Vida fFonovisa) 174 13 JIMMY GONZALEZ & GRUPO MAZZ Perla Del Mar (Freddie/ 73
14 ADAN CHALINO SANCHEZ Nadie s Eterno (Sony Discos) 164 14 MICHAEL SALGADO La Cruz De Vidrio (Freddle) 64
15 JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 163 15 INTOCABLE A Dénde Estabas (EM/ Latin/ 60
16 INTOCABLE A Déonde Estabas (EMi Latin) 162 16 DAVID LEE GARZA No Puedo Estar Sin Ti (4zrag Music Inc.) 60
17 BETO Y SUS CANARIOS Esta Llorando Mi Corazon (Disa/ 157 17 LAFUERZA llusién (independiente) 59
18 CONJUNTO PRIMAVERA Hazme Olvidarla fFonovisal 181 18 JAYPEREZ Sabes (L2 Voice) 57
19 KUMBIA KINGS Sabes A Chacolate /EM/ Latin/ 135 19 K1 T (Ol Music) 54
20 PATRULLA 81 Cémo Pude Enamorarme De Ti (Disa/ 120 20 DUELD UnMinuto Mas Univision) a8
21 CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa) 115 21 TROPAF Amor A La Ligera (Fredudlie/ a6
22 BRAZEROS MUSICAL Lagrimas Y Lluvia (Disa/ 110 22 MARGARITA Te Fuiste A Acapulco (PMG/Mexa) a5
23 CONTROL La Banda Dominguera /EM/ Latin) 110 23 ELIDAREYNA Por Dios (Tejas/ a4
2 CUISILLOS Suavito (Balboa) 108 24 DJ KANE La Negra Tomasa (EM/ Latin/) 43
25 BRYNDIS Ei Quinto Trago (Disa/ 105 25  INTOCABLE Soy UnNovato (EM/ Latin) 4
Data is complied from the airplay week of July 11-17, Data is complied from the airplay week of July 11-17,
and based on a point system. and based on a point System.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Add's Going For Adds
ANTONIO AGUILAR Abrazado Del Qolor (Bakboa)
ESTEBAN Y LAURO La Mula Bronca (Balboa)
GRUPO IMPARABLE El Que Més Te Quiso (Bafboa)
JORGE GAMBOA Pajarillo Maiianero (/M) At - m
JUNIOR KLAN Bueno Mams (Balbos/ J""“ﬁ%:’:’%::’;;ﬂ‘,’gf}ﬂj’“’ 4
LABERINTO Ni Cielo, Ni Estrella Balboa/ i »
NADIA Perdén Warner ML) SOCI0S DEL RITMO Me Esta Doliendo Mas (/M)
PESADO Djala Que Te Mueras (Warner M.L)
SOCI0S DEL RITMO Me Esta Doliendo Mas (%)
SONORA KALIENTE Baila Bailarina (Baiboa/
| s e
-
Rock/Alternative Record Pool
TW  ARTIST Title Labeks) TW  ARTIST Title Labels}
1 JULIETA VENEGAS Lento (BMG Latin) 1 FULANITO Pégate (Cutting/
2 ZDE Peace And Love (Sony Discos/ 2 GRUPO NICHE Culebra (Sony Discos/
3 BERSUIT VERGARABAT La Soledad (Universal) 3 CLIMAX El Za Za 2a La Mesa Que Mas Aplauda (Balboa/
4 BERSUIT VERGARABAT Argentinidad Al Palo (Universal) 4 TITO GOMEZ Tierra Bendita De Higuey /MF)
5 INSPECTOR Ska Voovie Boobie Baby (Universal) 5 THALIA Accion Y Reaccion (EM/ Latin)
6 KINKY Presidente (Nettwerk) 6 GISSELLE No Queda Nada (Universal)
7 VICENTICO Se Despierta La Ciudad (BMG Latin) 7 L.D.A.fICHEKA Hoy (CFE/
8 CONTROL MACHETE EI Genio Del Dub (Universal) 8 ALBERTO BARROS Y TITANES Chévere (1P
9 FOBIA Mas Caliente Que EI Sol (BMG Latin) 9 PUERTO RICAN POWER Si Pero No (/&A/
10 DZOMATLI Te Estoy Buscando (Concord) 10 GRINGO DE LA BACHATA & SERGIO VARGAS Un Dsito Dormilon (Mock & Roll)
11 JULIETA VENEGAS Andar Conmigo (BMG Latin/ 11 SON DE CALI La Sospecha {Univision)
12 MALA RODRIGUEZ Lo Facil Cae Ligero (Universal) 12 VICTOR MANUELLE Lloré Lloré (Sony Discos)
13 CONTRDL MACHETE El Apostador (Universal) 13 PEDRD JESUS Miradita Y Meneito (MP)
14 0ZOMATLI Cuando Canto (Concord) 14 ELVIS CRESPD Hora Enamorada (Dle Music)
15 ROBIDRACO ROSA Mas Y Mas (Sony Discos) 15 MARC ANTHONY Ahora Quién (Sony Discos)
Songs ranked by total number of points. 10 Rock/Alternative reporters. Songs ranked by total number of points. 22 Record Pool reporters. )
\_
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SOUTH

GM/GSM opportunity
in Tallahassee, FL.

All new, fast-growing Smooth Jazz
WIJZT FM needs a strong leader with
an excellent track record in building a
great sales team, growing revenue,
managing inventory and expenses.
Best format in Town. We are indepen-
dently owned and operated and we
care about our listeners, clients, and
employees, not Wall Street or Corpo-
rate investors. EOE. Cover letter and
resume to EPetrone@W]ZTfm.com.

Network PD Needed

If you have a heart for Christian music
radio and skills as a successful main-
strearmn broadcaster, WAY-FM, Nashville
needs a Network PD. Strategic think-
ers only need apply to this rapidly grow-
ing company. Contact: Mait Austin,
WAY-FM, 1012 McEwen Dr., Franklin,
TN 37067, or email matt@wayfm.com.
No calls please. EEO.

EAST
ENTEREOM
EOSTON

A Rare Senior
Management Opportunity

Entercom seeks an innovative results-ori-
ented VICE PRESIDENT/GENERAL MAN-
AGER for its Boston Market
To be our next VP/GM can you prove that you
are:

1. Arisk taker - are you a proven innova-
tor?

2. Astrategic thinker - do you put plans in
ploce and make them happen?

3. An outside manager - do you thrive in
the field, with sellers and clients?

4. An enthusiostic, principled leader - will
people walk through walls for you?

5. An outstanding recruiter - who can spot
talented people, and grow and retain them?2

6. A relentless competitor - are you driven
to win?

7. A team player — can you help us make
Entercom Boston the place 1o work and do
business in Boston?

Entercom Boston is seeking a VP/General
Manager to join its Senior Management
Team. The successful individual will hove a
superior trock record in growing ratings, rev-
enve ond shore. You must be commitied to
recruiting, mentoring and developing top
sales and programming talent. Strong lead-
ership, communication and fiscal manage-
ment skills are a must.

Interested candidates apply in confidence to:
Julie Kahn

VP / Market Manager, Entercom Boston
WEEI, WRKO, WQSX, WAAF
ikahn@entercom.com

Private Fox: 617-779-5377

No phone calls please.

Entercom Communications Boston is an
Equal Opportunity Employer. W/M/D/E/V

CIRCULATION: 310-788-1625

OPPORTUNITIES

}

Talk Show Host
Unique opportunity at Family owned
WNIR 100fm Akron, Ohio. Our after-
noon drive personality is retiring after
20 years. We are dedicated to con-

Associate Producer/Writer
VH1 Satellite Radio

» Develop, write and execute outstanding segment
and long-form audio productions for VH1 Satel-
lite Radio.

* Achieve business goals through creative excel-
lence in programming and promotion.

Specific Duties:

¢ Develop and write creative, compelling, informa-
tive. fun and interesting content for all VH1 Satel-
lite Radio projects including: full length radiopro- |
grams, feature segments, on-air promos, contest-
ing. press releases and website updates, as well
as marketing and sales tapes.

¢ Understand the brand and appropriately repre-
sent it on all projects.

* Work in synergy with other VH1 departmens to
insure brand consistency and heip develop cre-
ative radio content in support of franchise.

* Seek out new talent and suppliers and teach
them the brand sensibility.

* Manage schedules per project specificatiors. |
« Learn and incorporate evolving technologies into
projects, keeping VH1 on the cutting edge.

» Attend weekly staff meetings.

* Work with team to complete projects efficiently
and on deadline.

* Acquire and manage inventory of long form
show tapes and on air promos from channel.

* Administrative duties: filling in programming
rotation grids, filling in show run downs, organiz-
ing interview logs, keeping work reels in order, etc.

tinuing our unique brand of local talk.

Email resume to billklaus@wnir.com. EOE.

POSITIONS SOUGHT

Competitive-minded sports fanatic that
| loves C&W, CHR, and R&R with just a little
soul mixed in. Rob (405) 672-8978. (7/23)

Hot new format available in 24 hour syndi- |
cation. 3DSJ Request & Dedication Radio. |
Listen: www.3DSJ.com. Free trial available!

(813)920-7102, billelliott@3DSJ.com. (7/23) |

Classic Country Personality, strong num- |
bers, unique show. veteran talent, seeking a
weekday position close to Las Vegas. 702-
871-7595 or Chuckfm95@aol.com. (7/23)

Looking for work at local news/lalk station.
Call Ray, 240-832-1871 or 301-977-1538.
(7/23) [

Young Radio talent looking for break, Great
I vocie work and production work worked with

major New York makket stations-Raymond
(516) 721-8874. (7/23)

Qualifications: 27 year radio vet all formats Brett "BJ" |
o Experience in radio copywriting, research, pro- | Lewis 804 539-3373. (7/23)
duction and editing |
» Understanding current production and editing Seeking broadcasting career. Rookie, just
tools. graduated American Broadcasting School. |
« Exceptional creative ability and aesthetic judg- Proficient in DRS and Cool Edit 2000, Moti-
ment vated, willing to travel. Stephen Smith (817) |
|

» Excellent communication and management skilis [
to direct outside partners and suppliers

* Ability to multi task and maintain time manage-
ment

« Ability to work under intense deadline pressure
* Ability to quickly adapt to a changing environ-
ment, goals and input

o Ability to give and receive creative direction and
feedback

« Ability to mediate problems, to arrive at best
solution for all involved.

 Professional on-air radio-experience a plus.

451-8441 consv2001@yahoo.com. (7/23)

Hispanic rookie on task in looking for that l
special station to call home. Bilingual and
ready to travel. lke (Mad Mexican) Soliz
(214) 339-1336. (7/23)

Nicky Del Toro ABS’ newest promising
graduate is ready to help liven up your staff.
Nicky_Del_Toro78@yahoo.com (940) 458-
7245 (7/23)

Strong male voice seeks Dallas area posi-
tion. ABS graduate with 8 years professional
digital audio experience. Online aircheck:
http://bill.snoeck.home.comcast.net. (7/23) |

* Email Resume and Writing samples or MP3
demo to: debby.afraimi@mtvnmix.com

 Please send resume. writing samples and MP3'’s
in separate emails.

o The subject line of all email should read: WRIT:
your legal name and telephone number.

* Please title documents as follows:

- Resume: WR: Your legal name and phcne
Number

- Writing Samples: WS: Your legal name and
phone Number

- MP3 Samples: WRIT: Your legal name and

R&R Opportunitias

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11" company/station (etterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
llinarasitracioandrecords.com. Address al 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week {maximum 35 word per inch includ-
ing heading). Includes generic border. f logo. custom
border or iarger heading are required, add 1/2 inch (S60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. fwww. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Reguiar Opportunities rates apply to Blind
8ox ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuais seeking employ may run ads in the
Positions Sought section at the special rate of $50/inch

Payabie In Advance

Opportunities Advertising orders must be typevrritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to llinares@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit ¢ard, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Bivd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica 8ivd., 3rd Fioor, Los Angeles, Califomla 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundabie quarterty rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its

phone number Editors will be assumed intended for publication reprodi
Applications not meeting these requirements will

not be opened. Publisher.

Please visit www.mtvcareers.com for other oppor- |
tunities in radio.

and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission trom the

be used for this purpose. Letters may be edited

© Radio & Records, Inc. 2004
POSTMASTER: Send address changes to R&R. 10100 Santa Monica Bivd.. Third Floor, Los Angeles, Califomia 90067

310-203-8727  moreinfo @ radioandrecords.com OPPORTUNITIES/MARKETPLACE: 310-788-1622

310-203-8727 liinares @radioandrecords.com

NEWS DESK: 310-788-1699

310-203-9763 r @ EDITORIAL, OTHER DEPTS:  310-553-4330

ecords.com

310-203-9763 mailroom @ radioandrecords.com

R&R ONLINE SERVICES: 310-788-1635

310-553-4056  kmccabe @radioandrecords.com WASHINGTON, DC BUREAU: 301-951-9050

301-951-9051 rrdc @radioandrecords.com

ADVERTISING/SALES: 310-553-4330

310-203-8450 NASHVILLE BUREAU: 615-244-8822

hmowry @radioandrecords.com

wwWwW americanradiohistorv com

615-248-6655  |heiton @radioandrecords.com
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MARKETING & PROMOTION VOICEOVER SERVICES VOICEOVER SERVICES

H . - 5 time Academy Awards announcer 5 time Emmy announcer
Richard Seudcer Dunsworth5§ Randy Thomas

Musicians ® CD/album covers radio image voice \ #1F e Voice in A g
24 years experience bobdunsworth.com emale voice in America

Hollywood, CA 323-512-1022
o WLTW/New York e WASH/-FM/Washington, DC
o WNIC 100.3/Detroit e KLUV/Dallas

MUSIC REFERENCE

find Songs About The Weather!

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

Make your budget sound bigger than it is.

(1-800) RT-VOICE www.randythomasvo.com
E-mail: randy@randythomasvo.com

1,569 jam-packed pages EBEEN
86,000 listings n'(
35,000 songs ggg’ggcs]!

1,800 subjects

All music formats
100 years of music
Order via R&R: Save 20% and get free UPS shipping!® (*on U.S. orders)
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to:
R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067

PRODUCTION SERVICES

? j A ?A ?A BRAND BUILDER . working for KLOS (LA}« WRKS
m ( E (KISS/NY) « WBCN (Boston} e WSM AM/FM (Nashville) e Microsoft e Time
.s “ n§) ' ns Warner e Perrier, and many, many more. Affordable rolls of plastic that repeat
_lgl;g sl [TI1% AR B8LL°"  your message over and over again. For event planning help, call Susan V.

oilmpene A dienes1.800-786-7411 rr@bannersonaroll.com

MARKETING & PROMOTION VOICEOVER SERVICES

MY Gl GRALTG

Lithographed On Heavy. Semi-Gloss Paper ;
Listen Newl l:alll
+ REQUEST FREE www.mitchcraig.com @ U1ETR BV LT THRY 50186

CATALOG AND SAMPLES!

B/W - 8x10’s
= 500 — $90.00
e— 1000 — $120.00

5x7 - JOCK CARDS

B&W 1000 — 5100.00

DAVE PACKER

way,
W VOIre

L .
Tt Inoustar s Newsearea

Color 2000 — $408.00 Imaging that brings out your station's personalit=!
MARKETPLA CE Your seund on your budget.
PRICES INCLUDE
" TYPESETTING & FREIGHT AD VERTISING
# FAST PROCESSING
u_:" * OTHER SIZES AVAILABLE
k xcﬁi(’ PRICES SUBJECT 10 A
GRS WD WSS Payable in advance. Order must be typewritten and accompanied
by payment. Visa/MC/AMEx/Discover accepted. One inch mini-
4 mum, additional space up to six inches available in increments
'B P g S o S st of one-inch. Rates for R&R )
Ay g marketplace il Jiihe
PICTL RLQ TOLL FREE: 1-888-526-5336 ( inch) 6 insertions 90.00
"TURES www.abcplctures.com perinch): 13 insertions 85.00 )
26 insertions 75.00 MERICAS NUMBER 1 VOICE
51 insertions 70.00 the voice of FOX, CBS and The Grammys
| | Marctniace (310():(;”2;J 4548
- (310) 788-1622 -
www.radioandrecords.com |RES Y= P e
/ e-mail: llinares@radicandrecords.com www.'oec|pr|a no.com

www americanradiohistorv com
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) THE BACK PAGES .

» National Airplay Overview: July 23, 2004

CHR/POP

w W
1 @ J0JO Leave (Get Out) (BlackGround/Universal
2 2 HOOBASTANK The Reason (/siand/iDJMG)
3 3 USHER Bum {Laface/Zombe)
[} o CHRISTINA MILIAN Oip It Low (/slend/IDJME)
4 5 BRITNEY SPEARS Everytime (ive/Zomba)
5 @ SWITCHFOOT Meant To Live {Red Ink/Columbial
7 @ KEVINLYTTLE Tum Me On (Atlantic/
) ASHLEE SIMPSON Pieces Of Me (Geffen/
USHER Confessions Part 2 {LaFace/Zombal
NINA SKY Move Ya Body fNext Plateau/Universal)
USHER fILUDACRIS & LIL' JON Yeah (Laface/Zombal
LOS LONELY BOYS Heaven (Or/Epic/
MIS-TEEQ Scandalous /Rprise/
MAROON 5 This Love /Octanel)yRMG)
YELLOWCARD Ocean Avenue (Capitoll
M. WINANS f/ENYA & P. DIDDY 1§ Oon't Wanna Know (Bad Boy/Universall
BEYONCE’ Naughty Girl {Columbia)
OUTKAST Roses /LaFace/Zomba)
ALICIA KEYS If | Ain't Got You (/RMG/
PETEY PABLO Freek-A-Leek (ive/Zombaj
21 D12 How Come (Shady/Interscope/
22 MARDON 5 She Will Be Loved (Octone/l/AMG/
24 AVRIL LAVIGNE My Happy Ending (Arista/AMG/
28 JUVENILE Slow Motion (Cash Money/Universall
23 JESSICA SIMPSON Angels (Columbia)
26 NICKELBACK Feelin' Way Too 0amn Good /Roadrunner/|DJME)
29 BLACK EYED PEAS Let's Get It Started /A&M/Interscape)
TRAPT Echo (Warner Bros.)
30 € FINGER ELEVEN One Thing (Windup/
25 30 AVRIL LAVIGNE Don't Tell Me (Arista/RMG/

#1MOST ADDED
NELLY My Place (Derrty/Fo’ ReellUniversall

#1 MOST INCREASED PLAYS
NELLY My Place (Jermty/Fo’ Reel/Universall

TOP 5 NEW & ACTIVE
RASMUS In The Shadows (/nterscope/
YING YANG TWINS Whats Happnin! (7¥7)
LLOYD FIASHANTI Southside (Murder Inc./Def Jam/IOJMG!
PITBULL FiLIL' JON Culo (7/7/
ANGEL Just The Way | Am Midas/ADA/WMG)

CHR/POP beglns on Page 22.

w W

1 FIVE FOR FIGHTING 100 Years /Aware/Columbis!

2 MARTINA MCBRIDE This One's For The Girls (RC4/

3 DIDD White Flag /Arista/RMG)

7 MICHAEL MCDONALD Ain’t No Mountain High Enough /Motown/
4 SHERYL CROW The First Cut Is The Deepest (4&M/interscope)

5 SEAL Love's Oivine (Warner Bros.)

6 7 LIONEL RICHIE Just For You /island/IDJME)

10 o UNCLE KRACKER f/DOBIE GRAY Orift Away flava/

8 9 JOSHGROBAN You Raise Me Up //43/Reprise}

1 MAROON 5 This Love (Octone/J/RMG)

12 WILSON PHILLIPS Go Your Own Way /Columbial

14 KIMBERLEY LOCKE 8th World Wonder /Cord/

13 13 3 DOORS DOWN Here Without You (Republic/Universall

15 0 MERCYME Here With Me /NO/Curb!

16 15 CELINE DION You And1 Epic/

18 ) J.BRICKMAN f/M. SCHULTZ “Til | See You Again (Windham Hil/RMG/
17 €) LUTHER VANDROSS Buy Me A Rose (/AMG/

19 ) SEALS & CROFTS Summer Breeze ‘04 (Warner Bros./

21 @) KEITH URBAN You'll Think Of Me /Capitoll

24 €) LDS LONELY BOYS Heaven /Or/Epic/

20 21 SHANEA TWAIN [t Only Hurts When I'm Breathing (Mercury//DJMG/
22 EVANESCENCE My Immortal /Wind-up/

23 LEANN RIMES #/RDNAN KEATING Last Thing On My Mind /Curb)
26 RICK SPRINGFIELD Beautifut You /Gomer/ARed Ink/

28 HOOBASTANK The Reason f/skand//DJMG)

27 CORRS Summer Sunshine (At/entic)

25 27 DARYL HALL What's tn Your World /Rbythm & Groove/Liguid 8/
— € FANTASIA | Believe L/RMG)

30 € JAMIE CULLUM Al At Sea /Verve/Universall

— €19 CHERIE Otder Than My Years fava/

#1 MOST ADDED
JOSH GROBAN Remember When It Rained //43/Reprise/

#1 MOST INCREASED PLAYS
MICHAEL MCDONALD Ain't No Mountain High Enough (Matown/

TOP 5 NEW & ACTIVE
JEFF TIMMONS Whisper That Way (SLG/Rising Phoenix/
HEART Perfect Goodbye /Soveregn Artists!
JESSICA SIMPSON Angets (Columbial
DFANA KRALL Narrow Daylight (GRP/VMG)
JOSH GROBAN Remember When It Raned (743/Reprise)

AC begins on Page 48.

w W

@ JUVENILE Slow Mction /Cash Money/Universal)
USHER Confessions Part 2 (LaFace/Zombs)
LLOYD BANKS On Fire (inferscope/
LIL’ FLIP Sunshine (Sucks Free/Lovd/Columbial
HOUSTON fICHINGY & NATE DOGG | Like That /Capitoll
CIARA HPETEY PABLO Goodies /LaFace/Zomba)
TERROR SQUAD Lean Back /Universall
NINA SKY Move Ya Body /Next Plateau/Universall
YING YANG TWINS Whats Happnint (TV7)
PETEY PABLO Freek-A-Leek Live/Zombs)
USHER Burn {Laface/Zombe/
LLOYO fIASHANTI Southside (Murder nc./Def JomDJMG)
KANYE WEST Jesuz Walks (Roc-A-Fela/iDJMG)
ALICIA KEYS If | Ain't Got You L/AMG}
D12 How Come (Shady/interscope)
KEVIN LYTTLE Turr- Me On (Atlentic/

WHE NS ROODWN —

Jo
ROZ6= <00 30=: - OO0~

14 TWISTA Ovemight Celebrity (At/antic)

16 USHER fILUDACRIS & LIL’ JON Yesh /L aFace/Zomba)
21 CHRISTINA MILIAN Oip It Low (/sland/IDJMG/
18 PITBULL fiLIL’ JON Culo (7¥T7

22 TWISTA fIR. KELLY So Sexy (Atiantic/

20 PLAY-N-SKILLZ Freaks {Universall

- NELLY My Place (Derrty/Fo’ Reel/Universal)

27 YOUNG BUCK Let Me In fiaterscape)

28 MDNICA U Should've Known Batter &/RMG)
31 LL CODL J Headsprung (Def Jam/DJMG)

23 27 BEYDNCE' Naughty Girl (Columbia/

24 28 MASE Welcome Back (Bad Boy/Universall

AKON fISTYLES P. Locked Up (SRC/Universall
T.1. Let's Get Away /Grand Hustle/Atiantic)

30 8
32

MEDIABASE

w W

1 JUVENILE Slow Motion (Cash Money/Univers

2 USHER C Part 2 {LaFace/Zomba)

3 MONICA U Shouid've Known Better L/AMG/

6 TERROR SQUAD Lean Back (Universal

5 KANYE WEST Jesus Walks (Roc-A-Fella//DJMG/

4 & LLOYD BANKS On Fire {laterscope/

7 @ ALICIAKEYS Oiary L/AMG)

8 € LLOYO fIASHANTI Southside (Murder Inc./Def Jem/IDIMG)
10 €D TWISTA fiR. KELLY So Sexy (Atiantic/

9 Q) ALICIA KEYS If | Ain't Got You L/AME)

15 @@ LI FLIP Sunshine (Sucka Free/Loud/Columbia)

11 12 USHER Burn {Laface/Zomba/

14 13 MASE Welcome Back /Bad Boy/Universal)

13 14 TWISTA Ovemight Celebrity (Atlantic/
20 LL COOL J Headsprung (Def Jam/IDJMG/
26 JADAKISS fIANTHONY HAMILTON Why /Ruff Ryders/interscape!
18 HOUSTON fICHINGY & NATE DOGG | Like That {Capitol)
12 18 PETEY PABLO Freek-A-leek Uive/Zomba/

16 19 SLUM VILLAGE Selfish (Barak/Capitol)

19 LIL SCRAPPY No Problem (BME/Reprise)
23 YOUNG BUCK Let Me In /interscope/
22 T.\. Let's Get Away (Grand Hustle/Atlantic)
21 YING YANG TWINS Whats Happnin! (7¥7)

30 CIARA fIPETEY PABLO Goodies { aFace/Zombal

NINA SKY Move Ya Body (Next Plateaw/Universall

R. KELLY U Saved Me (ive/Zomba/

LIL" WAYNE Bring It Back (Cash Monay/Universall
BRANDY fIKANYE WEST Talk About Our Love /Atlantic/
R. KELLY Happy People (ive/Zomba/

8.BALL & MJG You Don’t Want Drama (Bad Boy/Universal]

17 28
2% 29
28 30

#1 MOST ADDED
JKWON You & Me (So So De/Zomba)

#1 MOST INCREASED PLAYS
NELLY My Place Derrty/Fo” ReeltUniversall

TOP 5 NEW & ACTIVE
213 Srougie Love (TVT)
TECH NONE I'm A Playa (independent/
AMANOA PEREZ FILAYZIE BONE Oedicate (Powerhowse/Virgin,
FRANKIE J. FIPAUL WALL On The Floor {Colvmbia/
WDN G 3apture (Sovage/SRG)

CHR/RHYTAMIC begins on Page 27.

HOOBASTANK The Reason f/sland/IDJMG)

MAROON 5 This Love /Dctone///RMG/

LOS LONELY BDYS Heaven (Or/Epic/

COUNTING CROWS Accidentally In Love /OrsamWorks/Geffen)
3 DOORS DDWN Away From The Sun (Republic/Universall
NICKELBACK Someday /Roadrunner//\0JMG)

SWITCHFBOT Meant To Live (Red Ink/Columbial
EVANESCENCE My immortal (Wind-up/

311 Love Song (Maveick/Volcano/Zomba)

FIVE FOR FIGHTING 100 Years /Aware/Columbial

OR~NeoabwNn =5
= Q- Q0000 =

n 3 DOORS DOWN Here Without You (Republic/Universal)
14 SHERYL CROW Light In Your Eyes /A&Miinterscope)
16 GAVIN DEGRAW | Oon't Want To Be (L/RMG)

13 14 MATCHBOX TWENT?Y Bright Lights /Atlantic/

17 {B) FINGER ELEVEN One Thing /#ind-up)

10 16 ALANISMORISSETTE Everything (Maverick/Reprise/
19 8 TRAIN Ordinary (Colurabial

18 CALLING Our Lives (RCA/RMG)

15 19 AVRIL LAVIGNE Oons Tell Me fArista/AMG)

23 MAROON 5 She Wilt Be Loved /Octone///AMG/

20 UNCLE KRACKER Rescue {{ava/

21 NICKELBACK Feelin’ Way Too Oamn Good /Roadrunner//0JMG)
22 23 JASON MRAZ Curbside Prophet /Atlantic/

26 €Z) RICHARD MARX When You're Gone /Manhattan/EMC)
30 €& AVION Seven Oays Without You findependent)

27 €D SCISSOR SISTERS Take Your Mama /Universal/

31 €@) BLINK-182 | Miss You /Geffen/

32 €D MARTINA MCBRIDE This One’s For The Girls //CA/
25 29 SARAH MCLACHLAN Stupid fArista/AMG/

33 € BRITNEY SPEARS Everytime L/ive/Zomba/

#1 MOST ADDED
SARAH MCLACHLAN World On Fire (Arista/AMG

#1 MOST INCREASED PLAYS
MARDON 5 She Wil Be Loved (Dctonell/AMG)

TOP 5 NEW & ACTIVE
PAT MCGEE BAND Beautiful Ways /W

THIRC DAY Believe /EssentiallP

TOBY LIGHIMAN Real Love law:

EDWIN MCCAIN FIMAIA SHARP Say Anything /DRT)
RYAN CABRERA On The Way Oown (£.V.L.A/Atiantic)

AC begins on Page 43.

www americanradiohistorv com

#1 MOST ADDED
NELLY My Place (Derrty/Fo’ ReelUniversal

#1 MOST INCREASED PLAYS
NELLY My Place (Jerrty/Fo’ ReelUniversal

TOP 5 NEW & ACTIVE
GUERILLA BLACK F/BEENIE MAN Compton (Virginy
FANTASIA | Believe (/AMG)
SHAWNNA FILUDACRIS Shake That Sh*t (B7P/Def Jam/IDJMG)
URBAN MYSTIC Where Were You? /Sabe/
SHELLS Why | Love You (/AMG/

URBAN begins on Page 30.

W Tw

11 VELVETREVOLVER Slither (RCA/RMG/
e NICKELBACK Feelin Way Too Damn Good /Roadrunne/\0JMG)

3 JET Cold Hard Bitch /Atiantic/
@ SHINEDOWN Simple Man (Atiantic)

VAN HALEN It's About Time (Warner Bros./
THREE DAYS GRACE Just Like You (/ive/Zomba/
SHINEDOWN 45 /Atlantic)

SEETHER fiAMY LEE Broken /Wind-up/

ALTER BRIDGE Open Your Eyes /Wind-up/
SALIVA Survival Of The Sickest //slencl/0JMG)
CROSSFADE Cold /Columbia)

AUDIOSLAVE | Am The Highway fnterscope/Epic/
LINKIN PARK Lying From You (Warner Bros.)
SLIPKNOT Ouality {Roadrunner/\DJMG)
GODSMACK Running Bfind (Republic/Universal)
LINKIN PARK Breaking The Habit /Warner Bros.)
RUSH S Blues {Anthem// je)
JET Rollover 0.J. /Atlantic)

OROWNING POOL Step Up (Wind'up)

KiD ROCK | Am (Top Dog/Atlantic/

BREAKING BENJAMIN So Cold /Hallywood)
TESLA Words Cant Explain (Sanctuary/SRG/
THORNLEY So Far So Good /Roadrunner/IDJMG)
PUDDLE OF MUDD Spin You Around /Geffen/
AUDIGSLAVE What You Are /interscope/Epic)
EARSHOT Wait (Warner Bros.) .

PAPA ROACH Getting Away With Murder (Geffen/
METALLICA Some Kind Of Monster (Atlentic/
FUTURE LEADERS OF THE WORLD Let Me Out Epic/
BLACK LABEL SOCIETY House Of Doom /Spitfire)

#1 MOST ADDED
METALLICA Some Kind Of Monster (Ariantic/

#1 MOST INCREASED PLAYS
PAPA ROACH Getting Away With Murder (Geffen/

TOP 5 NEW & ACTIVE
MONSTER MAGNET Unbroken (Hotel Baby) (SPV US4/
HODBASTANK Same Direction (/slana/iDJMG)
SCORPIONS Love ‘Em Dr Leave 'Em (Sanctvary/SRG/
GOOSMACK FIDROPBOX Touche (Republic/Universall
LOSTPROPHETS Wake Up (Make A Move} (Columbia,

3
2
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8 8
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ROCK begins on Page 52.
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URBAN AC

W W

2 0 LUTHER VANDROSS Think About You (//ZMG)

1 2 TEENA MARIE Still in Love (Cash Money/Universal

5 o PRINCE Call My Name (Columbia)

3 4 ALICIA KEYS If 1 Ain't Got You L/RMG/

9 0 ANITA BAKER You're My Everything /Blue Note/Virgin)

4 6 R.KELLY Happy People {/ive/Zomba)

8 @ ALICIAKEYS Diary YRMG/

7 8 USHER Burn (Laface/Zombal

6 9 PATTILABELLE New Day (Def Soul/DJMG/

13 @ JILL SCOTY Golden (Hidden Beach/Epic/

10 11 KEM Love Calls iMotown/Universal)

12 12 JOE Priceless {five/Zombal

11 13 AVANT Don’t Take Your Love Away (Geffen/

15 @ BRIAN MCKNIGHT What We Do Here (Motown/

14 15 LASHELL GRIFFIN Free /£pic/

18 LUTHER VANDROSS W] BEYONCE’ The Closer | Get To You Ly/AMG)
17 MONICA U Should've Known Better L/AMG/

24 BOYZ Il MEN What You Won't Do For Love IMSM/Koch/
16 19 M.WINANS f/ENYA & P. DIDDY | Don't Wanna Know (Bad Bay/Universal)
23 20 JANET JACKSON R&B Junkie Virgin)

26 @ BONEY JAMES fIBILAL Better With Time /Warner Bros.)
22 22 TAMIA Questions {Atlantic/
21 23 ANGIE STONE | Wanna Thank Ya (/RMG/

30 8 FANTASIA | Believe (/MG

27 R. KELLY U Saved Me (/ive/Zomba/

20 26 RUBEN STUDDARD What If L//RMG}

VAN HUNT Down Here In Hell (With You) (Capitol/
WILL DOWNING Rhythm Of U & Me (GRP/VMG/
TEMPTATIONS Something Special (Matown/Universsl
CARL THOMAS Make It Alright (Bad Boy/Universal)

#1 MOST ADDED
INCOGNITO True To Myself /Narads/

#1 MOST INCREASED PLAYS
ANITA BAKER You're My Everything (Blue Note/Virgin)

TOP 5 NEW & ACTIVE
TAMYRA GRAY Raindrops Will Fall (79/Sote/
GLADYS KNiGHT FIEDES10 ALEJANDRD Feelin’ Good (Vacilon} (Pyramid)
TAMIA Still (Atlantic/)
RICKY FANTE' It Ain't Easy (Virgin/
AMEL LARRIEUX For Real (Biss Life/

URBAN begins on Page 30.

VELVET REVOLVER Slither (RCA/RMG)
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THREE DAYS GRACE Just Like You (five/Zomba)
CROSSFADE Cold (Columbia)
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SLIPKNOT Duality (Roadruaner/IDJMG/
BREAKING BENJAMIN So Cold (Hollywood/
LINKIN PARK Breaking The Habit (Warner Bros.)
NICKELBACK Feelin’ Way Too Damn Good /Roadrunner//DJMG/
SALIVA Survival Of The Sickest fisiand/iDJMG/
SEETHER fIAMY LEE Broken (Wind-up/

) ALTER BRIDGE Open Your Eyes (Wind-up/
SHINEDOWN Simple Man /Atiantic/
DROWNING POOL Step Up (Wind-up/

15 B EARSHOT Wait (Wamer Bros,)

1114 JET Cold Hard Bitch fAtiantic/

12 15 LINKIN PARK Lying From You (Warner Bras.)

17 ) PUDDLE OF MUDD Spin You Around /Geffen/

22 ) FUTURE LEADERS OF THE WORLD Let Me Dut /Epic/

19 &) LOSTPROPHETS Wake Up (Make A Move) (Columbia/

25 (&) HOOBASTANK Same Dicection (/sland//iDJMG/

18 20 SHINEDOWN 45 /Atlentic/

23 @ METALLICA Some Kind O Monster (Azlantic/

16 22 GODSMACK Running Blind {Republic/Universal)

26 JET Rollover D.J. fAt/antic/

28 NONPOIRT The Truth fLava/

41 PAPA ROACH Getting Away With Murder (Geffen/

24 26 SKILLET Savior {lava/

21 27 INCUBUS Talk Shows On Mute /Epic/

29 @) TANTRIC After We Go /Maverick/Reprise/

30 € MONSTER MAGNET Unbroken (Hotel Baby) /SPY USA/

32 &Y KIDROCK | Am (Top Dog/Atlantic}

PEDNODS O BNW—E

TIM MCGRAW Live Like You Were Dying (Curb)
KENNY CHESNEY | Go Back /BNA/

REBA MCENTIRE Somebody /MCA)

BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby (Arista/

BILLY CURRINGTON | Got A Feelin’ (Mercury/

JOSH GRACIN | Want To Live /L yric Strest)

JIMMY BUFFETT f/CLINT BLACK Hey Good Lookin’ (RCA/Madboat)
TERRI CLARK Girls Lie Yoo (Mercury/

KEITH URBAN Days Go By /Capitol/

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bras.)

MARTINA MCBRIDE How Far (RCA/

ANDY GRIGGS She Thinks She Needs Me (RCA/

ALAN JACKSON Too Much Df A Good Thing Is A Good Thing (Arista)
GRETCHEN WILSON Here For The Party (Epic/

JOE DIFFIE Tougher Than Nails (885/

RACHEL PROCTDR Me And Emily (BNA/

SARA EVANS Suds In The Bucket (RCA/

JOE NICHOLS If Nobody Believed fn You (Universal South!

GEORGE STRAIT | Hate Everything /MCA/

RASCAL FLATTS Feels Like Today /yric Street/
PHIL VASSAR In A Real Love (Arista)

JULIE ROBERTS Break Down Here (Mercury/

AMY DALLEY Men Don‘t Change /Curt/

TRACE ADKINS Rough & Ready /Capito

JIMMY WAYNE You Are (DreamWorks)

) BROOKS & DUNN That's What It's All About (Arista/
TRAVIS TRITT The Girl's Gone Wild (Columbia/

2l DIERKS BENTLEY How Am | Doin’ {Capitol/

GARY ALLAN Nothing Dn But The Radio /MCA/
CRAIG MORGAN Look At Us /88R)

#1 MOST ADDED
BROOKS & DURN That's What It's All About (Arista/

#1 MOST INCREASED PLAYS
GEORGE STRAIT | Hate Everything (MC4)

TOP NEW & ACTIVE
SUGARLAND Baby Girl (Mercury/
KENNY ROGERS W/ WHITREY DUNCAN My World Is Over (Capital/
ANITA COCHRAN (I Wanna Hear) A Cheatin’ Song (Warner Bros.)
JOHN MICHAEL MONTGOMERY Goes Good With Beer Warner Bros.)

COUNTRY bagins on Page 35.

ALTERNATIVE

w W

2 € MODEST MOUSE Float On /£pic/

1 2 VELVET REVOLVER Slither (RCA/RMG)

4 € THREE DAYS GRACE Just Like You (/ive/Zomba)

3 4 INCUBUS Talk Shows On Mute fEpic/

6 @ DASHBOARDCONFESSIONAL Vindicated fVagrant/interscope/
5 6 SEETHER fIAMY LEE Broken (Wind up/

7 @ LINKIN PARK Breaking The Habit (Waraer Bros./

8 &) FRANZ FERDINAND Take Me Out (Domino/Epic)

12 @) KILLERS Somebudy Told Me //sland/IDJMG)

11 ) BLINK-182 Down (Geffen

9 11 SWITCHFOOT Dare You To Move (Red Ink/Columbia)
14 STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprise)
13 SLIPKNOT Duality {Roadrunner/\0JMG)

15 311 Fiest Straw (Volcano/Zombal

17 SHINEDOWN 45 (Atlantic/

10 16 BEASTIE BOYS Ch-Check It Dut {Capitol)

16 17 JET Cold Hard Bitch (Atlantic/

20 ) BREAKING BENJAMIN So Cold Hollywood)

19 19 LINKIN PARK Lying From You (Warner Bros.,)

22 LOSTPROPHETS Wake Up (Make A Move) (Columbia/
27 JET Rollover D.J. /Atlantic/

23 HIVES Walk Idiot Walk {/nterscape/
24 SALIVA Survival Of The Sickest island/IDJMG/
25 NICKELBACK Feelin Way Too Damn Good (Roadrunner//OJMG/
21 25 MUSE Time Is Running Dut fFastWest/Warner Bros.)
28 € CROSSFADE Cold (Columbia/
30 €3) ALTER BRIDGE Dpen Your Eyes (Wind-up/
29 @) YELLOWCARD Only Dne {Capitoll
41 ¢X) HOOBASTANK Same Direction fislend//DJMG)
26 30 CURE The End Df The World (Geffen/

#1 MOST ADDED
PAPA ROACH Getting Away With Murder (Gaffen)

#1 MOST INCREASED PLAYS
PAPA ROACH Getting Away With Murder (Geffen

TOP 5 NEW & ACTIVE
TESLA Words Can't Explain /Sanctuary/SRG/
VELVET REVOLVER Fall To Pieces (RCA/RMG/
INCUBUS Sick, Sad Little World /Epic/
SILVERTIDE Ain‘t Comin’ Home (/RMG)
ATREYU Lip Gloss And Black (Vicrory/

ROCK begins on Page 52.

#1 MOST ADDED
BEASTIE BOYS Triple Trouble (Capital

#1 MOST INCREASED PLAYS
FRANZ FERDINAND Take Me Out omina/Egic/

TOP 5 NEW & ACTIVE
NONPOINT The Truth {Lave/

TONY C. AND THE TRUTH Little Bit More fLave/
WALKMEN The Rat (Warner Bros.)
KEANE Somewhere Dnly We Know //nterscape/
SNOW PATROL Run /A&M/interscope)

ALTERNATIVE begins on Page 57.
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National Airplay Overview: July 23, 2004

SMOOTH JAZZ

w W

11 DAVEKDZ ANl I See Is You {Capitol)

3 2 PAULTAYLOR Steppin’ Out (Peak!

2 3 EUGE GROOVE Livin' Large (Narada)

4 4 PAULBROWN 247 (GRPIVMG)

5 5 MARCANTOINE Mediterraneo (Rendezvous/

7 @ MICHAEL LINGTON Show Me (Rendezvous/

6 7 RICHARD SMITH Sing A Song (4440

10 € GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG)
8 9 PETERWHITE Talkin' Bout Love /Columbia/

9 JOYCE COOLING Expression (Varada/

12 ANITA BAKER You're My Everything (Blue NotefVirgin/

1 BONEY JAMES Here She Comes /Warner Bros)

14 GERALD ALBRIGHT To The Max (GRP/VMG/

13 14 DIANA KRALL Temptation (GRP/VMG)

16 ) PAUL JACKSON, JR. Walkin' (Blue Note/EMC)

15 16 RICK BRAUN Daddy-0 (Warner Bros.)

17 D) SEAL Love's Divine (Warner Bros.)

18 18 BRIAN CULBERTSON #/NORMAN BROWN Come Dn Up (Warner Bros./
20 (@ WAYMAN TISDALE Ain't No Stoppin’ Us Now /Rendezvous/
19 20 DAN SIEGEL In Your Eyes (Native Language)
21 LUTHER VANDROSS Wi BEYONCE’ The Closer | Get To You (L/RMG/
22 RAMSEY LEWIS TRIO The In Crowd Warads/
23 23 PRAFUL Let The Chips Fall (Rendezvous/
24 €Z) CHRIS BOTTI Back Into My Heart (Columival
25 &) NICK COLIONNE It's Been Too Long /3 Keys Music)
26 @) GLADYSKNIGHT fIEDESIO ALEJANDRO Feeiin’ Good {Vacilon} (Pyramith
28 €@ MARION MEADOWS Sweet Grapes (Heads Up/
27 @) PATTILABELLE New Day (Def SoulllDJMG)
29 € KIM WATERS in Deep (Shanachie)
30 30 NESTOR TORRES Maybe Tonight Heads Up/

#1 MOST ADDED
NDRMAN BROWN Up ‘N’ At ‘Em (Warmer Bras.)

#1 MOST INCREASED PLAYS
GEORGE BENSON Sotly, As In A Morning Sunrise (GRP/VMG}

TOP 5 NEW & ACTIVE
RICHARD ELLIOT Your Secret Love (GRP/VMG/
PIECES OF A DREAM (t's Go Time (Heads Ujp/

RENEE OLSTEAD A Love That Wil Last (143/Reprise]
FOURPLAY Play Around It (RCA Victor)
TORCUATO MARIAND Paula (215

Smooth Jazz bagins on Page 49.
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2 NORAH JONES What Am | To You? (Blue Note/EML)

1 COUNTING CROWS Accidentally In Love (OreamWorks/Geffen)

3 DAVE MATTHEWS Oh (RCA/RMG)

4 SHERYL CROW Light In Your Eyes /A&M/interscape/

7 PHISH The Connection (Elektra/Atiantic/

8 BODEANS If 1t Makes You (Zoe/Rounder/

6 7 DONAVONFRANKENREITER flJACK JOHNSON Free BrushfiaUniersal
5 8 LENNY KRAVITZ Where Are We Runnin‘? (Virgin/

10 WHEAT | Met A Girl (Aware/Columbis)

14 FINGER ELEVEN One Thing /Wind.up/

n MINDY SMITH Come To Jesus (Vanguard)

9 TOOTS AND THE MAYTALS WiB. RAITT TrueLovelsHard ToFind /¥2/
18 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia/

12 14 ALANIS MORISSETTE Everything /Maverick/Reprise
21 INDIGO GIRLS Fill It Up Again (Epic/
22 JAMIE CULLUM Al At Sea (Verve/Universal)

13 17 BOB SCHNEIDER Come With Me Tonight (Shockarama/Vanguard)
20 @) MODEST MOUSE Float On /£pic/

17 &) STING Stolen Car (Take Me Dancing) /A&M/Interscope/

16 ¢4) JOE FIRSTMAN Can't Stop Loving You /Atlantic/

15 21 HOOBASTANK The Reason fisland/DJMG)

JEM They (ATO/RCA/RMG)
BUTTERFLY BOUCHER Another White Dash /A&M)/nterscope)

[SE]
@D &

19 24 RACHAEL YAMAGATA Worn Me Down (RCA Victor)
30 € OZOMATLI {Who Discovered) America? {Concord)
23 €D JOHN EDDIE Everything (Thifl Show/Last Highway!
28 € DIANA KRALL Temptation (GRP/VMG)
27 @) SCISSOR SISTERS Take Your Mama (Universal)
— @ FINN BROTHERS Won't Give In iNettwerk/
24 30 LORETTA LYRN flJACK WHITE Portland, Oregon finterscope)
#1 MOST ADDED
THRILLS Not For AN The Love In The World (Vigin/
#1 MOST INCREASED PLAYS
NORAH JONES What Am | To You? /Blve Note/EML)
TOP 5 NEW & ACTIVE

WILCD I'm A Wheel Nonesuch/
SONIA DADA 0id Bones (Cakiope/
TRAIN Ordinary (Columbis/
SARAH MCLACHLAN Stupid /Arista/RMG)
JET Rollover D.J. (Atlantic/

TRIPLE A beglins on Page 61.
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n Los Angeles, where a tenth of a point is
worth about a million dollars in bilting, do
you think a programmer feels much
pressure? Just ask Jimmy Steal, PD of
KPWR and VP/Programming for all Emmis
stations.

Steal was the recipient of this year's
R&R Industry Achievement Award for CHR/
Rhythmic PD of the Year, and KPWR was
voted Rhythmic Station of the Year and
was a nominee for National Station of the
Year. Steal personifies the successful
programmer: He has passion and focus, is a
strategic thinker, understands the fan base
and never forgets that this is a business.

Getting into the business: “Growing up in New York,
listening to radio, I realized it was a way to communicate
with a lot of people, have a lot of fun and be a positive
influence, and that was very attractive to me. I listened to
just about everything — WABC, WNEW-FM back when it was
the most incredible brand in Rock radio. The personzlities
exuded a persona, a confidence and a charisma that forever
changed my life. When you're young and impressionable,
things have a way of resonating with you that you can't let
go of.”

First job: “I moved to Florida and went to college at
the University of Central Florida and worked at the FM
station there. That was my first time behind a microphone.
Oh, my God, I loved it. Turning people on to new music and
having them, hopefully, hear a lyric or something that will
inspire them and motivate or transform them is, to re, a
privilege and a luxury. The ability to earn a living ard at
the same time help people transform and help the karma
train get to all its destinations — it’s a huge blessing to be
able to do that for a living.

“My first paying job was at WXXL in Orlando, the town
where I was going to college. My first job was, believe it or
not, Asst. PD/MD. At that age I could talk anyone inzo
anything. Radio was a little bit different then, but the fact
that you could walk into a station without any professional
experience and be evaluated on your passion alone was a
very fortunate thing.”

On joining Emmis: “I was working in Cincinnati. My
wife is from Dallas, and her whole family is in Dallas. We
always said that if a good opportunity came for me to get
her back home, we'd consider it. That opportunity
materialized with Nationwide, before it was bought Lty Clear
Channel. We went back to Dallas and were very happy to be
there. Clear Channel bought Nationwide, and I was
overseeing its two-station cluster, KDMX (Mix 102.9) and
KEGL (The Eagle), which, sadly, is no more. Less than two
years into that deal a call came from Emmis — I think the
first was from Rick Cummings. Here we were back in the
town we wanted to be in. We'd gotten Mix to No. 3 25-54,
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JIMMY STEAL

PD, KPWR (Power 106)/Los Angeles; National VP/Programming, Emmis

which it had never been in 25 years. Life was great, and
then Rick called and screwed it all up!

“I tried to make the decision like I was a young jock, as
opposed to a little bit of a seasoned programmeyr. What was
going to be more fun? More of a stretch? The easy thing
would have been to stay in Dallas. Fortunately, this is one
of those situations where picking the hard thing worked out
well. I became VP/Programming for Power 106. It wasn't VP
for the chain, but it was the VP title, which helped me
rationalize my move out of a very comfortable situation.”

Taking on additional responsibilities: “Rick set me
up very nicely for success in this position. He threw a
couple of real strategic nuggets my way that helped make
the balancing act a lot easier than it might have been
otherwise. He said early on that having this position is
about help:ng your people ask the right questions, as
opposed to always having the answers. Asking the right
questions is really how you get to the right answer. Very
seldom do you have the right answer at the beginning of
the equaticn. The really great PDs that we have in a
multitude of formats, between all of us, we get to the right
answer.”

Programming philosophy: “People come to the radio
for more than music. With the advent of Internet radio,
satellite radio, iPods, cell phone ringtones and anything else
you want to add to that equation, there’s so much
competition for people’s leisure time, People come to the
station for a vibe, a dose of their best friends. Any station
or format solely reliant on music for shares is on a
shortsighted road. The proper music and the proper
positioning are just one part of the strategic hill you need
to own. You really have to own the personality hill. That is
something that can’t be duplicated.”

Why he is so successful: “First and foremost, I've
learned from some of the best in the business. And great
radio is great radio. It's transposable from format to format.
Once you understand how radio works and how to touch
people, you come to the conclusion that your job is to
entertain people, not to program a radio station. Once you
understand how to entertain people, all the other formatics,
the Radio 101 stuff, is secondary. If you keep me
entertained, keep me passionate about the music and find
the topical news bites of the day and present them in a way
that’s meaningful, memorable and compelling, there’s no
secret formula. It's simply focusing on those same things
day in and day out.”

Biggest challenge: “People’s expectations, intemally
and externally, have a way of ratcheting up to whatever
level you set. We've been No. 1 12+ and 18-34 eight books
in a row. Maintaining what we already have is my biggest
chatlenge.”

State cf the industry: “We could be doing better. [
hear stations when I travel that are strategically on point
but not particularly inspiring to listen to. That worries me.
As I preach to our morning show, just because you hit all
the hot topics up on the grease board and all the water-
cooler topics, that doesn’t mean you've had a great show.
It's what you do with those things. You could taik about
just one of them and hit it out of the park. I worry about
cookie-cutter radio, where people say, ‘We play the biggest
hits X times a week, and we should be great. Let's wait for
that trend to roll out in 30 days I worry that some in our
industry think that being like other stations is the ticket.”

State of records: “It's a time of tremendous
opportunity. It troubled me that it took so long for the
record industry to realize that their business model was
morphing. The radio business model is morphing too. I want
to make sure that we're cognizant of what’s going on in the
business so we don’t make the same mistake that the music
business did. They were in denial for a few years too many.
Alot of labels are springing up and signing artists who got
kicked off the bigger labels. Ultimately, we're headed for an
incredibly healthy time. I'd like to think that this year is
the bottom of the cycle for the music business. I see bright
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days ahead for labels that are forward-thinking enough to
understand tomorrow and not live in the past. I'm
optimistic. I also feel a tremendous sense of loss for all the
people we know who lost their positions. There are a lot of
sad stories.”

Something about Emmis that might surprise our
readers: “It may sound a bit self-serving, but the things
they've heard about the company from the outside are true.
Jeff Smulyan and Rick C ings are people of the highest
integrity, and they do the right things for the right
reasons. They get it, strategically. The best compliment you
can give any job is that you don’t have to waste a lot of
energy on the silly stuff. You can spend the majority of
your time and energy doing the stuff that makes your
station thrive. That's a luxury I never take for granted. I
get the privilege of having a bird's-eye view of them and
{Sr. VP/Market Manager] Val Maki.”

Career highlight: “If I gave you every station I've
been at, I could tell you things we accomplished at each of
them that hadn’t been done there before. At Power, I came
from a different format and culture, and I think a lot of
eyebrows were raised. If that particular chapter inspired
some people to stretch and view themselves and their
capabilities in a different light, I'd be proud of that. I have
a crew that doesn’t want to be like every other radio
station. That makes my job a pleasure. They're always
asking, ‘How about if we...? How can we...” What if we...”
It's a great mesh of philosophies. The crew we have in place
here has expedited the station’s success.

“Also, my family, my wife and two children. With all
these things I've been so lucky to be a part of, I also have a
wonderful family. You hear many times that one comes at
the expense of the other. I'm proud that in my case it didn’t.”

Career disappointment: “I still prepare for that show
every day that never makes it to the microphone. I wonder
how my career might have unfolded differently if I had
stayed on the air. I miss being on the air.”

Most influential individual: “It would have to be
Rick Curamings. He's the most strategic programmer I've
ever met. Plus, he’s so centered as a person. It’s inspiring to
see what he accomplishes day in and day out. And he
always has a smile on his face, even on the most
challenging days. I could not possibly say enough good
things about him.”

Favorite radio format: “CHR, when it's done right.”

Favorite television show: “Curb Your Enthusiasm, The
Shield and The Sopranos.”

Favorite movie: “Probably Goodfellas, but there are so
many honorable mentions.”

Favorite song: “For a music geek, that’s hard. My
favorite current rock song is ‘Cmon C'mon’ by The Von
Bondies, and my favorite current pop song is ‘When It Don't
Come Easy’ by Patty Griffin.”

Favorite book: “A great melding of spirituality and
business values: Real Power: Business Lessons From the Tao
Te Ching by James Autry.”

Favorite restaurant: “Mi Cocina in Dallas.”

Beverage of choice: “Vanilla latte.”

Hobbies: “Music, all types. I'm a Dallas Cowboys fan
through thick or thin. My children have been a great light
in my life. Any more time that I would devote to hobbies is
devoted to watching the twinkles in their eyes and
watching them live and learn and love.”

E-mail address: “jsteal@power106.emmis.com.”

Advice for broadcasters: “I always come back to the
idea that we are all entertainers who just happen to be in
the radio business. If we stop thinking about the radio
business and focus on the entertainment business and
securing an unbreakable connection with our audience and
putting our audience first, that will ensure the long-term
health of the medium more than anything else. Focus on
your talent. Focus on what makes your radio station
different from, not like, other stations. The future will take
care of itself.”



www.americanradiohistory.com

GINNY MANCINI, Chairman Emeritus
AL SCHLESINGER, Chairman, JERRY F. SHARELL, President & CEO
AND _HE BOARD OF DIRECTORS
CORDIALLY INVITE YOU TO JOIN SOCIETY OF SINGERS AT

THE 13TH ANNUALWAWARD
W7

BEING PRESENTED TO

Céline Dion

SuwDpAy, OcTOBER 10, 2004
AT CAESARS PALACE
LAs VEGAS, NEVADA

Photo by Greg Gorman

THIS WIL_ BE A GREAT HOLIDAY WEEKEND.
— MAKE YOUR PLANS NOW! —

2N
%)
Societyof Singens

SINCE 1984

Since 1984, it has been the wission of Society »f Singers to benefit the health and welfare of professional singers in need of
assistance due to financial, medical or fami v crises. To complement its involvemer:= in the entertainment community,
SOS focuses on advancem:=nt of the vocal arts, which directly supports the future of aspiring singers.

For mer: information, pleas: call: 323.653.7672 or visil our website: www.sirgers.org
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L 1o R: Mike Danger/WPXY, Romeo/Z100, Kid Kelly/Sirius, Kerry Collins/WKCI, Special Ed/WSSX, Rigcs/V/KXJ, Todd Tucker/<HTT,

PJ/KKRD, Jimmy Steele/WNCI, Tommy Chuck/WQEN, Stan Priest/NFLZ, Jeff Rizzo/2omba, Joarne Grand/Zomba, B g Steve/Z104, WIS INGROU CON W W AIVEREGORDSTOON
Joe Riccitelli/Zorrba, John Strazza/Zomba, Mike Adams/WJBQ, JJ Rice/WBLI, Jane Sutter, WZNY, Eric 0’Brien/WSNX, Jessie - =
'Maldunado/Zomln, Sharon Lepere/Zomba, Dave Johnson/KCHZ, Holly/KMXV, Dylan Sprague/WWWQ, Jeff McHugh,WKZL, Toby @ Sl]'vm-!l é]l[#
Krapp/WFLZ, Diane Lockner/Zomba, Michelle Munz/Zomba, V/arren Christensen/Zomba, Aflysan LevyZomba, Kelley Ashtari/Zomba ©2004 ZOMBA BECOROING CORPORATION
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