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Janet Scores Most Added Win 
Aside from all the news Janet Jackson made at the Super 

Bowl. she scores a big win with the Most Added song at 

CHR /Pop this week. 'Just a Little While' (Virgin). the 

first single from 

Jackson's 

upcoming 

album Damita 

Jo. grabs 80 

adds at Pop and 

another 15 at 

Rhythmic. 
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Radio Sales Exclusive: Liquor Ads 
What's on tap for liquor and beer advertising this year? 

That's the issue anchoring this week's Radio Sales 

Focus. As the radio advertising community gathers this 

week at the RAB conference in Dallas. R&R examines this 

and many other issues related to radio sales. The story 

begins on Page 1. 
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O 
POINT A POINT B 

iiiar- ket -ing (mär'ki'ting), n. 1. getting the message from point a to point b. 

NOBODY DOES IT BETTER. 
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I N S I D E 

RADIO SOBERED BY NEW 
SPOT CODE 
The alcohol industry's new guidelines 
restricting radio commercials to dayparts (or 
even hours) where 70% of listeners are at 
least 21 are already having a profound effect 
on several formats. Read the opinions of 
several top sales executives. starting on this 
page and continuing in this week's 
Management/Marketing/Sales section. Also: 
Irwin Pollack's checklist of 30 interview 
questions for prospective salespeople. 
Emmis;St. Louis VP /Director of Sales Dean 
Mutter on recruiting top sales managers, and 
more 

Pages 8 -10 

TRS EXCITEMENT BUILDS 
With Mort Crim. Peter Jennings. Tony Snow 
and Mike Wallace just four of the many VIPs 
set to attend. R&R Talk Radio Seminar 2004 
is generating heat despite the frigid 
Washington. DC temperatures! The event 
takes place Feb. 26 -28 at the Renaissance 

Washington. DC Hotel. Register now at 

www. radioandrecords. com. 
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Alcohol Biz Steps Up ID Check 
Youth formats scramble to save beer buys 

NJMIens. 
R&R E.acuhfte E ua 
prersOraAprNrerans cow 

Scott Welsh has a 

money problem. As 
GSM of No. 1 -rated 
CHR /Rhythmic 
KG( ;I /Riverside, he 
is in danger of losing 
a lot of revenue from 
beer advertising in 
2(X)4, now that the 
new Distilled Spirits 
Council and Beer Institute 
code has kicked in. 

The groups' new code 
calls for 70% of a station's 
listeners to be over 21 in or- 
der for the station to qualify 
for radio buys. As of the 
summer 2003 Arbitron, 
K( X ;1 couldn't meet that cri- 
terion in any daypart, forc- 
ing Welsh and his sales team 
to invent new ways to keep 
those significant dollars 
hum going down the drain. 

Welsh 

This scenario is 
common throughout 
the country at sta- 
tions whose formats 
attract a high per- 
centage of young lis- 
teners. Alternative, 
CHR /Pops CHR/ 
Rhythmic and Urban 
outlets are the most 
vulnerable: Those 
formats attracted 

73" of the $231 million spent 
on radio by the alcohol in- 
dustry in 2002. 

The code change means 
that some of America's best 
known radio stations do not 
meet the new adult- percent- 
age standards overall and 
that five or more stations in 
any given market may be out 
of bounds in at least one 
daypart - and, in many 
cases, in all dayparts. 

lisa Fratti 

Emotions Run 
High At Second 
Localism Hearing 

While broadcast indecency 
this week became the hot -but- 
ton topic for Americans, the 
important and often divisive 
issue of localism in media was 
debated and discussed at the 
second in a series of six official 
FCC -administered hearings. 

The hearing, held Jan. 28 in 
San Antonio's City Hall, bought 
protesters and marches to the 
city's streets, while inside City 
Council chambers four of five 
FCC commissioners listened to 
impassioned statements from 
musicians and music lovers, 
those who are against media 
consolidation, and representa- 
tives from radio and TV who 
strongly defended their local- 
level efforts. 

FCC Chairman Michael Po- 
well presided over the fre- 
quently fiery hearing, while 

LBCAUSM See Pap 13 
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Davis Leads BMG North America 
Goldstuck becomes President/C00 of new unit 
By Frost Gaols 
RbR Musk Editor 
knvrrnora0rantrocools com 

RCA Music (;nap Chairman/ 
CEO Clive Davis has been named 
Chairman /CEO of BMG North 
America. Based in New York, 
Davis will report directly to BMG 
Chairman /CEO Rolf Schmidt - 
Holtz. 

At the same time, RCA Music 
Group President /COO Charles 
Goldstuck has become President/ 
COO of BMG North America, where he will oversee the consoli- 
dated business operations and continue to report directly to Davis. 
The newly formed group will combine all operations of the BMG- 
owned record labels, including Arista, ) and RCA, as well as Barry 
Weiss -led Jive. 

Davis will also oversee BMG Distribution, HMG Strategic Mar- 
keting and BMG Canada. The group does not include RCA label 
( ;nap /Nashville, which is led by Chairman Joe Galante, or BMG 
Classics, headed by Chairman Nicholas Firth. A BMG statement 
said that the change will allow for a better alignment of BMG's 
North American operations, in which administrative operations 
and certain support functions at the labels will be consolidated. 
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Davis Goldstuck 

National Business Helps Radio 
Revenue Finish 2003 Ahead I% 

A modest December rally af- 
ter a difficult November helped 
radio wrap up 2003 slightly 
ahead of 2002's revenue totals, 
generating a 1% overall in- 
crease in combined local and 
national sales, to $19.60 billion, 
up from 519.41 billion in 2002. 

The growth was led entirely 
by national business, which 
grew 6% - from 53.28 billion 
in 2002 to 5.3.47 billion last year. 
Local dollars remained essen- 
tially flat at $15.1 billion, com- 
pared to $15.13 billion in 2002. 
Network radio improved 3% 
during the year. 

For December 2003, radio 
overall was up 2% over the 

Reps Debate 
Indecency Enforcement 
'Protecting children' hot topic on Capitol Hill 

ayMEMO= 
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A tenfold hike in the maxi- 
mum penalty that can he 
handed out by the FCC could 
soin become re- 
ality if a bill 
introduced by 
House Telecom - 
municatinsSub- 
committer Chairman Fred 
Upton wins the suppcxt of the 
Flouse Commerce Committee 
and the ntit of Cungrests. 

The proposed legislation 
was just one of several hot 
topics at the Jan. 28 Capitol 
Hill hearing convened to de- 
bate and discuss the limits 
of FCC penalties for broad- 
cast indecency. Additional 
House members weighed in 
with their comments as FCC 

Enforcement Bureau Chief 
David Solomon and Parents 
Television Council President 
Brent Hozell, among others, 
offend testimony support- 

ing Upton's ef- 
forts to increase 
FCC penalties. 

Upton said 
the House was 

answering a call from FCC 
Chairman Michael Powell to 
significantly increase the 
maximum amount the FCC 
can impose per violation. 
"You asked for it, you got it," 
Upton said of l'owell's re- 
quest. 

Upton noted that the 
prime concern in the quest 
to give the FCC more bite 
with its issuance of notices of 

ININCENT See Page 4 

FCC investigates Super 

Bowl halftime incident: 

Page 3 

same month in 2002, with both 
local and national ad sales 2% 
ahead of December 2002. Q4 
revenue was hampered by 
sluggish ad spending early in 
the quarter, resulting in a 1% 
decrease in local, national and 
total spending compared to Q4 
2002. 

RAB President /CEO Gary 
Fries, who will present his 2004 
"State of the Industry" address 
at RAB2004 in Dallas this week, 
said, "The growth radio gener- 
ated in 2003 points to healthy 
ad sales in all sectors, as con- 
sumer confidence grows and 

REVENUE See Page 20 

Perelli To Rejoin 
Star /L.A. As PD 
e, Wei limo 
MR Macaw Radio Edeor 
kbemeneratiombecorte can 

Angela Perelli, who has 
been serving as R &R's AC/ 
Hot AC Editor since August 
2003, will rejoin 
Clear Channel 
Hot AC KYSR 
(Star 98.7) /Los 
Angeles on Feb. 9 
as I'D. This will 
he l'erelli's sec- 
ond tour of duty 
at the station: She 
came to Star in 
1995 as Asst. PD, was pro - 
moted to PD in 1997 and added 
the title of VP /Operations in 
2(01. Prior to that she served as 
Asst. I'D /MD at KIO1 /San 
Francisco. 

"Angela's past success at Star 
98.7 and her ability to generate 
ratings is extraordinarily im- 
pressive," KYSR Station Man- 
ager Brad Samuel told R&R. 

PERBI, sea Pap a 
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Coming next week: WLTW/New York turns 20! 
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If it's all about what 
goes between the records, why 
aren't you testing that, too? 

In 2004, programmers agree that just playing the right music 
isn't enough to differentiate a radio station. They're relying 
more on their personalities. And they're giving those personal- 
ities greater latitude to entertain. 

It's more important than ever to find out if your personalities 
are on target, and to give them the best possible guidance. 
Introducing the Auditorium Talent Test" from Edison Media 
Research. 

Edison's Auditorium Talent Test" goes beyond telephone sur- 
veys and focus groups. It's a dial test that gives real time feed- 
back to your station and talent: information on what works and 
what needs to be tweaked. The Auditorium Talent Test" gives 
you a large enough sample to make useful decisions, instead of 
letting your talent's future hinge on the most aggressive 
respondent in a focus group. 

Users of the Auditorium Talent Test" tell us it's the best 
research money they've ever spent. Give us a call and let us tell 
you about this exciting new product. 

For more information about 
Auditorium Talent Test', 

contact Larry Rosin. 

edison media research 
908-707-4707 / e-mail lrosin@edisonresearch.com / www.edisonresearch.com 

www.americanradiohistory.com

www.americanradiohistory.com


Super Bowl Halftime Show 
Brings Investigation By FCC 
Jackson performance aired on Viacom's CBS-TV 

ly AI Iivward RBi= euretu 
aarr 

Barely a day after Janet Jackson's 
duet partner Justin Timberlake 
closed out their Super Bowl XXXVIII 

halftime performance an CBS -TV by 
ripping off a piece of Jackson's out- 
fit and exposing her right breast, 
KC Chairman Michael Powell an- 
nounced plans to launch a "thor- 

Jackson. Timberlake react to wardrobe 

malfunction. 

ough and swift" investigation of the 
already notorious stunt. 

The investigation could lead to 
an indecency fine against CBS-TV 
parent Viacom, which has already 
been under fire for what the FCC 
determined was indecent material 
aired on radio stations owned by 
the company's Infinity Broadcast- 
ing unit, including stunts by former 
WNEW /New York talkers Opie Sc 

Anthony and WKRK /Detroit's 
Deminski & Doyle. 

Calling Sunday's incident "class - 
less, crass and deplorable," Powell 
said, "1 am outraged at what I saw 
during the halftime show of the Su- 
per Bowl. Our nation's children, 
parents and citizens deserve better." 

Powell enjoys bipartisan support 
from his fellow commissioners, all of 
whom expnesed outrage over the in- 
cident. In a statement on Tuesday, 

'Commissioner Michael Copps said 
lundrecis of Americans" had already 
contacted the FCC and conveyed 

SUPER OWL Sea Page 13 

WMAX Gets `Real, Flips To Talk 
Clear Channel's '80s WMAX/ 

Atlanta on Jan. 30 flipped to FM 
Talk as "Real Radio 1053." Bruce Col- 
lins, PD of News /Talk clusterrrwte 
WGST -AM, has added similar du- 
ties at WMAX. 

"Real Radio 1053 will talk about 
real issues, real 
people, real prob- 
lems and real fife, 
not just boring, ev- 
eryday political 
talk," Collins told R&R. "Well talk 
about things that people are talking 
about in their everyday lives, like 
Janet Jackson and Justin Timberlake 
at the Super Bowl and its impact on 
your kids, gas prices going up, mad 

cow disease, celebrity scandals and 
more. If you're thinking about it, 
we'll be talking about it." 

WMAX's new lineup comprises 
Premiere's syndicated Bob and Torn 

Slrmw (5- l0am); former WQAM /Mi- 
ami host Scott Ferrall (10am -3pm); 

WFI.A /Tampa- 
based Todd Schnitt 
(36pm); local favorite 
Kim "The Kimmer" 
Peterson (6 -8pm), 

who is also heard on WGST; a re- 
play of two hours of The Bob and 

Tom Show (8- 10pm); Premiere's Phil 
Hendrie (lOpm -lam); and Premiere's 
Coast to Coast with George Noory 
(1 -5am). 

KRWM /Seattle Names Nolan PD 
Gary Nolan has been named PD of Sandusky AC 

KRWM/Seattle. He has spent 12 years as PD of Infinity 
A(- W I.TE /Minneapolis and also served as OM for that 
station and Hot AC sister WXPT /Minneapolis. 

"I'm excited about this deal," KRWM GM Marc Kaye 
said. "I flew Gary out here, and we just clicked. He's 
smart, he's a people person, and he has a great track 
record." 

Nolan replaces Tony Coles, who programmed both 
KRWM and Hot AC KISY in Seattle and was recently 
named Regional VP /Programming for Clear Channel/ 
Oregon. Kaye is now searching for a PD for KISY. 

"As much as I loved Tony Coles and was sorry to lose him, Gary was 
one of the names he gave me," Kaye said. 'Tony told me, 'If you can get 
this guy, I know the station will be in great hands.' And we got him. The 
only positive, if there is such a thing, about losing a great employee like 
Tony is that we've now decided to separate the jobs and have a dedicated 
PD for each station. KISY & KRWM both deserve that kind of attention." 

Nolan told R &R, "looks like Ill have to trade my parka for a raincoat 
My first order of business will be to try and hire Dr. Frasier Crane for morn- 
ings - I hear his TV gig is ending soon." 

Nobs 

RR. EWS 

SNAZZY SUITS GALORE The Museum of Television 8 Radio recently 

held its annual Radio Festival at its New York branch. during which members 

celebrated radio through seminars. live broadcasts and live radio dramas. Seen 
here enjoying the festivities are (l -r) Katz Television Group President Jim 
Bebyianis. Clear Channel Chairman/CEO Lowry Mays and MTR Chairman of 
Me Board of Trustees Frank Bennack. 

Tamburro Adds Philly PD Duties 
Joe " Butterball" Tamburro, cur- 

rently PD of Clear Channel 
Urban AC WDAS -FM/ 
Philadelphia, has added 
similar duties at Gospel 
clustermate WDAS -AM, 
which has made the move 
from gospel satellite net- 
work The Light to local 
programming. Tamburro 
also continues to serve as 
the combo's GM and to 
host his weekly Sunday-night show 
on WDAS-FM, Oldies With Butter. 

Tamburro is a 40 -year veteran of 
the stations, having joined the 

original WDAS-AM as PD /air tal- 
ent when it was a "race" 
station in 1964. He later 
added PD duties at WDAS- 
FM, subsequently dropped 
his AM PD duties and 
eventually became GM over 
the combo. Now he comes 
full circle, re- adding PD du- 
ties at WDAS -AM. 

In related news, WDAS- 
FM Asst. PD /MD Jo Ann 

Gamble adds those duties at the 
AM, which taps Ed Long as Program 
Coordinator /middayer. Sandra 
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CC Realigns Mid -America Region 
Clear Channel has norgarwed 

the management structure 
for the stations in its Delta 
Region, which has been re- 
named the Mid -America 
Region. With the exception 
of St. Louis, all of the trad- 
ing areas within the region 
are newly created. 

As a result, Clear Chan- 
nel /Wichita Market Man- 
ager Dick Harlow has risen 
to Regional VP for Wichita; Okla- 
homa City; Tulsa; Lawton, OK; and 
Wichita Falls, TX. Concurrently, 
Fayetteville, AR Market Manager 
Tony Beringer has become Re- 
gional VP for that market, as well 
as Little Rock and Ft. Smith, AR. 
ClearChannel /Jackson, MS Market 

Manager Kenny Windham has 
been named Regional VP/ 
Mississippi, overseeing sta- 
tions in Jackson, Laurel - 
Hattiesburg, Meridian and 
Tupelo. 

Lee Clear, who serves as 
Clear Channel /St. Louis 
Market Manager and over- 
sees Springfield, MO and 
Springfield and Marion - 
Carbondale, IL as a Re- 

gional VP, continues in that role. 
Tim Davies re mails Regional VP/ 
Market Manager for Memphis; 
Jackson, TN; and Jonesboro, AR. 
And Bruce Demps continues to 
serve as Sr. VP for the region from 
Clear Channel /Memphis. 

RVP Sae Page 12 
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Huskins Launches Vivaton Records 
Shipley Biddy set as EVP/Nat'l Promo & Artist Dev. 

Entrepreneur and former Little 
Texas bandmember Jeff Huskins, 
an 18 -Year music -industry veteran 
who built and managed several 
successful businesses outside the 
entertainment industry after Little 
Texas disbanded, has launched 
Vivaton Records, a Nashville -based 
independent label for which he will 

serve as President /CEO. 
His management team includes 

Exec. VP /National Promotion & 

Artist Development Shelia Shipley 

Biddy and VP /Legal Affairs & In- 
ternational l.icensing Amy Stevens. 
Chely Wright is the label's flagship 
artist, and her first single on the 
label, "In the Back of the Bottom 
Drawer," will be going for adds in 
mid -March. 

Biddy, who since 1999 has oper- 
ated the artist -management and 
consulting firm Shipley Biddy En- 
tertainment and before that was 

VIVATON See Page 21 
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KFBK, KSTE Tap 
Eisenson As PD 

KNRC /Denver PD Alan Eisen - 
son has been tapped for similar du- 
ties at Clear Channel News /Talk 
outlets KFBK k KSTF/Sacramento. 
Eisenson assumes a role that had 
been filled for the past several 
months by KFBK & KSTE Asst. 
PD /News Director Cristi Landes, 
who recently exited to join ABC 
News Radio in New York. 

Eisenson will report directly to 
Clear Channel /Northam California 
Director /News & Talk Program- 
ming Ken Kohl, who will continue 
to split his time between California's 
capital city and the company's Talk 
KNEW /San Francisco. 

"After an extensive national 
search, I am thrilled that Alan will 
be joining our Sacramento AM 
team," Kohl told R &R. "He is a 
broadcast professional whom I am 
proud to say I've known for over 20 
years, and I know he will bring a 
great deal of expertise to all facets 
of our operation." 

ENEMA On Page 2O 

R&R Observes 
Presidents Day 
R+R's Los Angeles: Nashville: and 
Washington. DC offices will be 
dosed Monday. Feb 16 in obser- 
vance of the Presidents Day hob- 
day. 
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Despite Subscriber Gains, 
Sirius Misses Forecasts 
By Julie Gidlow 

. , °ras can 

long with its Q4 and full -year 2003 earnings, Sirius on 
Jan. 28 announced that it added 111,449 net subscribers in Q4 
2003, putting it at 261,061 paying customers as of Dec. 31 - 
an eightfold increase from its year -end 2002 count. 

More than 85,000 of those new Q4 
customers came in from the retail af- 
termarket, and 24,000 were added 
through the satcaster's factory- instal- 
lation partnerships with auto, boat 
and truck manufacturers. 

Despite thosepins, Sirius' Q42003 
net loss was $147.8 million (14 cents 
per share), compared to a Q4 2002 net 
loss of $134.1 million ($1.74). Analysts 
polled by Thomson First Call had ex- 
pected an EPS loss of 11 cents. 

Q4 revenue skyrocketed from 
5685,000 to $5 million, though Siri- 
us' loss from operations widened 
38%, to $125.1 million. Sirius' adjust- 
ed EBITDA loss rose 37% in Q4, to 
$92.3 million. For full -year 2003, rev- 
enue soared from $805,000 to $12.9 

million, while the loss from opera- 

lions climbed 40%, to $437.5 mil- 
lion. 2003's adjusted EBITDA loss 
increased 39%.., to $330.7 million, 
but that includes a $14.5 million 
noncash charge associated with the 
disposal of Sirius' previous sub- 
scriber- management system. 

Sirius' full -year net loss im- 
proved from $4685 million ($6.13 

per share) to $314.4 million (38 
cents), but included in its 2003 net 
loss was a $2565 million gain asso- 
ciated with the completion of the 
company's restructuring, as well as 

a deemed dividend of $795 million 
associated with the elimination of 
its convertible preferred stock, both 
occurring in March 2003. 

Jefferson -Pilot Communica- 
tions saw earnings climb 18' , from 

$13 million to $15.4 million, in Q4 
2003, while broadcast cash flow 
grew 8%, to $29.1 million. For fiscal - 
year 2003, the company's broadcast 
division saw earnings growth of 
14 %, from $39.8 million to$45.4 mil- 
lion, while BCF climbed 8%, to $91.6 

million. "These strong gains were 
achieved despite modest growth in 
broadcast advertising in our mar- 
kets," Jefferson -Pilot said. 

For the company overall, Jeffer- 

son -Pilot saw Q4 net income of 
$116.3 million (82 cents a share), 
compared to $66.6 million (46 cents) 
in Q4 2002. On a per -share basis, J- l' 
earned $1.01 before realized invest- 
ment losses, up from 75 cents in Q4 
2002. The company surpassed by 1 t ) 

cents the consensus estimate of an- 
alysts polled by Reuters Research of 
91 cents per share. 

Ailditirnml reporting try Brida Conuid- 
1v and Ja' f (er,iurd 

ladecettcy 
Continued from Page 1 

apparent liability was "protecting 
children from indecency," clarify- 
ing that his efforts had nothing to 
do with censorship or anything 
outside of the scope of the nation's 
airwaves. 

Asa parent of two young children, 
Upton said the time has come to have 
freedom from indecency, and he 
called on the commission to reverse 
a staff decision that ruled U2 lead 
singer Bono's utterance of the word 
luck" during a live broadcast of the 
2003 Golden Globe Awards was not 
indecent. 

"As stewards of the broadcast air- 
waves, you have a right to keep in- 

decency off the airwaves," Upton 
said. He also suggested that time - 
delay procedures be implemented 
at both TV and radio. 

Upton refrained from reading 
the transcripts he received of broad- 
casts deemed indecent by the FCC, 
explaining that "public decorum" 
precluded him from reading some 
of them. Among the "disgusting, 
vile" examples Upton cited: a 

WWDC -FM /Washington bit that 
involved a discussion of oral sex 
with high -school -age girls and the 
infamous Opie dr Anthony "Sex for 
Sam" on -air stunt. "Perhaps we 
should also consider having a pol- 
icy of 'three strikes and you're off 
the public airwaves:" Upton sug- 

gested. 

Rep. Ed Markey said it was time 
to "put some real bite in the punish- 
ment if (broadcasters) act in the con- 
trary to the interests of our country" 
He argued that indecent broadcast, 
can be heard by children at any time 
and in any place and that all the sta- 

tions presently get is "a slap on the 
wrist." He continued, "The FCC has 
a right to revoke a license. Clearly, 
many broadcasters need to clean up 
their act." 

Other House members uttered 
similar sentiments, and Rep. Billy 
Tauzin, who will chair the House 
Commerce Committee until Feb. 13, 

implored the FCC to establish a "real 
fine schedule." But, at the same time. 

INDECENCY See Page 6 

BUSINESS BRIEFS 

Analyst: March Is Radio's `Make Or Break' Month 
Credit Suisse First Boston analyst Paul Sweeney said in a re- 

port issued Tuesday that March will be the make or break" 
month for radio in 01. Sweeney said January's expected flat rev- 
enue and February's modest 3 °° -4 °o predicted gains mean there 
will be high expectations for March if radio companies hope to reach 
their 01 forecasts. we hate to put too much pressure on 
any one month," he wrote. "we believe radio advertising has to dem- 
onstrate some real strength in March." 

Sweeney said radio companies will have to report March parings 
of more than 7 °° if they hope to hit 01 forecasts - but noted that 
he's hearing that March is indeed pacing ahead in the high- single- 
digit range. if radio companies report during their 04 earnings calls 
that March pacings are above 7 %.- he wrote. -we believe radio 
stocks will rally" 

Milwaukee Tops For Heavy Radio Listening 
According to a lust- released study from the Media Audit. Milwau , 

kee is the leading market for adult listeners who listen to the 
radio for more than three hours a day: In the Wisconsin city. 32.8 °° 
of radio listeners were found to be such "heavy listeners." Buffalo 
placed second. with 31.8%. while Baltimore and Cleveland tied for 
third. with 31.6 °c. Just two of the top 10 Arbitron markets - Chi- 
cago and Dallas - made the top 15 in heavy listeners. Chicago 
ranked eighth, and Dallas placed at No. 14. The Media Audit's analy- 
sis included 69,908 adults in 68 markets. 

Tauzin Retires From House Chairmanship 

Rep. Billy Tauzin announced late Tuesday that he will step down 
as Chairman of the House Commerce Committee, effective 

Feb. 16. and that he will not seek re-election in November. "Leav- 
ing will not be easy." Tauzin said in a letter to House Speaker Den- 
nis Hastert. but I believe that this year is the right time for me and 
my family. I hope and trust that I have served the committee well. 
The 12 -term Congressman had been rumored to be a candidate to 
take over Jack Valenti's spot as head of the Motion Picture Asso- 
ciation of America, but he is now widely expected to accept a post 
as a lobbyist for a pharmaceuticals trade group 

Continued on Page 6 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5°° of gross earnings from radio advertising. 
(bogie since 

I. 40,r Ii:N 1/41,01 ImMU I,MM -:AN., 

R&R Index 212.60 232.26 223.26 +5% -&S' 

Dow Industrials 0,109.02 105611.29 10.4110.07 +29% ASS 

tilt l'SNMM 86032 1,141.55 1.131.13 +11% 1.0% 

'This show is the only 
show of it's kind for true 
Hot AC stations. I only 
work with the best, and 

that's why Zeo is on the 
air at Planet 95-1" 

Chase Murphy, PD KHOP -FM 

Finally, an uptempo mix show for Hot AC 
that will have your listeners dancing ALL NIGHT LONG! 

CAL ( 1-800-959-1321 ONI INf ZEOMIX.COM 
www.americanradiohistory.com
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Experience. Stability. Vision. 
And Dave Wanamaker. 

lbw 

.0141 
11110' 

OS 

Dave Wanamaker is the kind of guy who 
really gets involved with his clients. In 

fact, it's the most satisfying part of his 

job. "It's my responsibility," says Dave, 

"to bring together as many resources 

as possible to help a customer achieve 

every objective of a full marketing plan." 

How does Susquehanna 
aid in his development as 
a well- rounded marketing 
professional? 

"Ongoing training and education. The 

company's performance in this area is at 

a level that I've not seen anywhere else at 

any other stage of my career." "When you 
work for Susquehanna, "adds Dave, "there's 
always an opportunity to grow beyond 
where you are today!" 

Dave Wanamaker 
Account Manager 
Kansas City 
KCMO -AM 

LIÌI 
SUS QUEHANNA 
RADIO Cl> R P. 

A subsidiary of Susquehanna Pfaltzgraff Co. 

Dave consults with his client, Mark Comfort, 
owner of Cruise Holidays in Kansas City. 

Susquehanna Commerce Center West 
221 W. Philadelphia St. York, PA 17404 
(717) 852 -2132 Fax (717) 771 -1436 
www.susquehannarodio.com 

,tiuoquehann,, Radio Corp t an Equal Employment Opportunity Employer. 
an ESOP Company, and rnnnt,tiru a Drug -Fra Work Environment. 
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BUSINESS BRIEFS 
Continued from Page 4 

Eastlan Moves Into Gainesville 
Rstings company Eastlan Is moving into its first top 100 market as it plans to begin service in Gainesville. 
market No. 86, with the spring 2004 survey. The Florida city will also become EastIan's first continu- 

ously rated market. Eastlan President Mike Gould said. it is our belief that as radio evolves toward the 
reality of (Arbitron's Portable People Meter], the shift to a oew currency in the top 50-75 markets will make 
everything outside the scope of PPM viable for Eastlan- Arbitron will soon begin its second round of PPM 
testing, in the Houston market. 

Arbitron Response, Consent Rates Slip Further 
There was more grim news on response rates from Arbitron this week: The average response rate 

across the company's 286 rated markets declined 1.4 percentage points in fall 2003. sliding from 34.5 °° 
in fall 2002 to 33.1 °,o. The diary- return rate increased 0.6 points, from 55.5% in fall '02 to 56.1% last au- 
tumn, but that improvement was offset by a 3.2 -point decline in the consent rate, from 61.4% to 58.2%. 
Arbitron said it plans to improve its starting sample by removing ineligible phone numbers. such as busi- 
ness lines; providing additional $1 -to-$5 incentives for diary consent and return in 40 low- response mar- 
kets; and implementing new consent incentives. 

Citadel Proposes Stock Offering 
Citadel said last week that it has filed a registration statement with the Securities and Exchange Corn- 

mission to otter 28 million shares of common stock, of which 8 million are expected to be newly is- 
sued shares and 20 million are to be offered by certain Citadel stockholders, including affiliates of former 
Citadel owner Forstmann Little & Co. Citadel expects to grant the underwriters an overallotment option to 
purchase up to an additional 4.2 million shares. The offering will be managed by Credit Suisse First Bos- 
ton; Goldman. Sachs & Co; Deutsche Banc Securities; and Merrill Lynch & Co. Citadel said it will use the 
net proceeds of the sale to redeem a portion of its outstanding 6 °% subordinated debentures. 

Analyst: ENnIS, Radio One Top Picks 
In an interview this week with the Wall Street Transcript. Wachovia Capital Markets analyst James Boyle 

singled out Emmis Communications and Radio One as his top picks for investors. Boyle cited Emmis 
because. he said, it is trading at about a 40% discount to the large- market average on a price- to-free- 
cash -flow basis" Additionally, he said Emmis boasts "a very favorable market mix compared to its peers, 
since Los Angeles, Phoenix, Austin and easy comps in New York should disproportionately bolster its 
growth" Because Emmis has TV properties, he believes it could also possibly benefit from deregulation 
later this year. In the case of Radio One. Boyle said the company is once again outperforming, even while 
trading at a 20% discount. its the premier Urban radio group, which is a format that is much less crowded 
than (those in) the Hispanic sector. but they both benefit from macro -demographic trends." he said. 

Viacom Announces Quarterly Dividend 
Infinity Broadcasting parent Vlacom's board of directors on Jan. 29 declared a cash dividend of 6 cents 

per share on the company's class A and class B common stock. payable April 1 to shareholders of record 
as of Feb. 27. 

Continued on Page 13 

Indecency 
Continued from Page 4 

Tauzin asked, "Is the FCC going to 

enforce that vigorously ?" Upton 
noted that the Bush administration 
has said it would support legislative 
efforts to increase the FCC's fines. 

Tampa -area Rep. Jim Davis chid- 
ed Clear Channel for skipping the 
subcommittee hearing, held one day 
after the FCC handed the company 
S755,000 in obscenity- related penal- 
ties for material that aired on the 
WXTB /Tampa -based BOW the Lint' 
Sponge morning show. Davis re- 
marked that if someone from Clear 
Channel had been in attendance, a 

description of what was considered 
indecent or obscene by the FCC 
could have been read into the Con- 
gressional Record. 

Davis called Upton's bill "a first 
step" in ridding the airwaves of in- 
decent material and said he wants the 
commission to "more aggressively 
tackle the bottom line." He contin- 
ued, "Enforcement should be more 
timely, deliberate and firm." later in 
the hearing, Parents Television Coun- 
cil President Brent Bozell called Clear 
Channel's argument~ that it has no 
intent to shock and titillate its audi- 
ences by hiring outrageous air per- 
sonalities "preposterous." 

CC Fines Not Related To 
Bubba Boar Incident 

A few hours after the Jan. 28 

hearing, the FCC released the full, 
43-page notice of apparent liability 
sent to Clear Channel for the air- 
ing of material ruled indecent by 
Bubba The Love Sponge Clem on 
his morning show. The fines in- 
volve programs aired July 19; Nov 
14, 19, 26 and 27; and Dec. 27, 2001 

and are based "on the totality of the 
evidence before us and ClearChan- 
nel's history of transgressions relat- 
ing to the broadcast of indecent 
material over stations licensed" by 
the company. 

The complaints were filed by 
WPLA /Jacksonville listener Dou- 
glas Vanderlaan, the FCC said. In 
releasing the full report, the FCC 
confirmed that the record- setting 
fine given to Clear Channel was not 
related to the 2001 on -air slaying of 
a wild boar on the Buh a program. 

Only WXTB, WPLA and former 
affiliate WRLX /West Palm Beach 

aired all seven of the 2001 broad- 
casts the FCC ruled indecent, since 
the former WRLR /Ft. Myers did 
not begin airing the Bunke show un- 
til Oct. 29 of that year. 

In the July 19 broadcast, skits in 
which Bubba show members imi- 

tated cartoon characters and dis- 
cussed drugs and sex were insert- 
ed between Cartoon Network ad- 
vertisements. In one instance, a cast 

member portraying George Jetson 

began by saving he no longer need- 

ed Viagra because he got a "Space - 
ly Sprocket (bleep)ck ring." 

Another bit featured a show 
member imitating the voice of car- 
toon character Alvin The Chip- 
munk, in which "Alvin" com- 
plained that he hadn't "been laid 
in almost six weeks." Another chip- 
munk responded that the problem 
was due to the "f(bleep)cking pus- 
sy music we play" and sang a "kick 
ass" song directing a "filthy chip- 
munk- whore" to "suck on my [in- 
audible] chipmunk (bleep)s." 

The FCC determined that all sev- 

en segments reviewed for indecen- 
cy "unquestionably involved on -air 
discussions relating to descriptions 
or depictions of sexual organs, ex- 

cretory organs and /or activities of 
a sexual nature. The broadcasts in- 
volved conversations about such 
things as oral sex, penises, testicles, 

masturbation, intercourse, orgasms 
and breasts." 

Mull transcript of the broadcasts 
ruled indecent by the FCC appears 
athttp: //Irmurrfacsfrc.gou/ed, s_iruNic/ 
nttnchmatclr/FCC-04 -17A1 doe. 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
Ill .1'. S1LY)1.4 ,4ccess Pro, Chantilly, VA. 

WEAG-AM/Starke, FL Undisclosed 
WJYF-FMINashville, WT1F-FM/Omega 
and WTIF-AM/Tifton, GA S2.1 million 

KUMU-AM & FM & KAHA-FMMonolulu, HI S5 25 million 

WJRO-AM/GIen Burnie. MD S425.000 
WJSS-AM/Havre de Grace, MD S350.000 
WYCM-FM/Charlton. MA 5200.000 
WNNH-FM/Henniker, WHOB-FMMashua and WLKZ-FM/ 
Wolfeboro. NH S12 million 

WKLL-FM/Frankfort and WTLB-AM & WRCK-FM/Utica. NY 

Undisclosed 

WOXY-FM/Oxford (Cincinnati), OH S5 64 million 

WAXZ-FM/Georgetown and WAOL-FM/Ripley (Georgetown), 
OH 54 06 million 

KJSA-AM/Mineral Wells. TX S800.000 
WFHR-AM & WGLX-FM/Wisconsin Rapids, WI Undisclosed 

Full transaction listings. posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

Citadel/Barnstable Multistate Deal 
PRICE: $100 million 
TERMS: Asset sale for cash 
BUYER: Citadel Broadcasting Corp.. headed by Chairman/ 
CEO Farid Suleman. Phone: 702 - 804 - 5200. It owns 206 
other stations. This represents its entry into the market. 
SELLER: Barnstable Broadcasting, headed by President/ 
COO Michael Kaneb. Phone: 617 -527 -0062 
BROKER: Kalil & Co. 
STATIONS TRADED: WSRR- FM/Millington, WJDII- FM/Mun- 
ford & WGKX- FM/Memphis, TN and N7MD- FAVComo, MS 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Daded This Year. 

Stations Traded This Quarter 

$221,828, 
(Last Year 

i 1. 
s s a 

/Last Year: $321.441.930) 

Ml 
(Last Year: 912) 

(Last Year: 134) 

FCC ACT IONS 

President Bush Recommends FCC Funding Increase 
The White House Monday included $292.9 million in financial sup- 

port for the FCC in a fiscal year 2005 budget submitted by the 
president to Congress. The proposed budget represents a 4.3% 
increase from the $280.8 million Bush approved for the FCC for 
fiscal year 2004. Along with mandatory increases for salaries and 
benefits, the funding includes augmented support for rental costs 
associated with the commission's office space and contractual ser- 
vices. in addition to fees associated with the maintenance and mod- 
ernization of the commission's technology systems. The budget pro- 
posal is part of a $2.4 trillion spending package Bush submitted to 
lawmakers. 

Michigan Broadcaster Ordered To Forfeit CP 

Roy Henderson. holder of the construction permit for future sta- 
tion WTCU -FM/Fife Lake. MI. has been ordered to give up his 

CP and submit a $20.000 'voluntary contribution" to the U.S. Trea- 

sury after reaching an agreement with the FCC over the placement 
of misleading statements by Henderson in a license application he 
filed for the station in April 2003. The statements were brought to 
the FCC's attention by MacDonald Garber Broadcasting, which filed 
a petition to deny the license application. 

Continued on Page 13 
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2004 
Don't miss the most talked about annual event in 

Talk radio -R &R's Talk Radio Seminar 2004! 

Fill out and submit registration form below. 

For full agenda, or to register online, go to 

www.radioandrecords.com. 

registration 

LOOK WHO'S 
COMING TO TRS! 

MORT CRIM 

TONY SNOW 

PETER JENNINGS 

MIKE WALLACE 

FAX THIS FORM BACK TO 310 -203 -8450 
OR MAIL TO: 
R &R Talk Radio Seminar 2004 
P.O. Box 515408 
Los Angeles. CA 90051 -6708 

OR REGISTER ONLINE AT www.radioandrecords.com 
MAILING ADDRESS 

Please print carefully or type in the Corm below. 
Full payment must accompany registration 

form. Please include separate forms for each 
registration. Photocopies are acceptable 

Name 

Tale 

Gail Letters/Company Name 

Street 

Day State zip 

Telephone r Fax I 

E-mail 

registration 

SEMINAR FEES 

BEFORE JANUARY 30,108 4- $0W- 

JANUARY 31 - FEBRUARY 20, 2004 $450 

AFTER FEBRUARY 20, 2004 
ON -SITE REGISTRATION ONLY $500 

METHOD OF PAYMENT 
PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION 

Amount Enclosed S 

Visa MasterCard Amerran Express 

Account Number I 

Expiration Date 

Discover Check 

I i t 
Month Date Signature 

Print Cardholder Name Here 

QUESTIONS? 

Renaissance, Washington, DC 

Thank you for requesting reservations at the 
Renaissance Washington, DC. Our staff would like to take the opportunity to 
extend a warm welcome to you during your upcoming meeting. 

To confirm your reservation, your arrival must be guaranteed by charging two 
nights deposit to a major credit card, or you may send payment by mail. Deposits 

will be refunded only if reservation is cancelled by February 6, 2004. 

Reservations requested after February 6, 2004 or after the room block has been 

filled are subject to availability and may not be available at the Seminar rate. 

Check in time is 3:00 pm: check out time is 12noon. 

Call the R &R Talk Radio Seminar 2004 
Hotline at 310-788-1696 

TYPE OF ROO:: 

Single/De 

Radio Seminar 

Doti Some rooms rIN 
still avaliahte at a higher rate ;. RATE 

- . 
FOR HOTEL RESERVATIONS, PLEASE CALL: 

202 -898 -9000 or 800- 468 -3571 
Or mail to: 

Renaissance Washington, DC 
999 9th Street N.W. 
Washington, DC 20001 
www.renaissancehotels.com/wasrb (Group Code radrada) 
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Final Course at Bayliss Radio Roast: 
Roastee: LeW Dickey 

BAYLISS 

a: 

JEFF GREEN, CRMC \MANAGEMENT MARKETING SALES 
Jgreoneradloandrecords.00ni 

Thirty Sales -Job 
Interview Questions 

n today's increasingly tough business 
economy, most would agree that the sales 
department doesn't revolve around the 
company, the company revolves around 
the sales department. It's all about get- 
ting a return for shareholders, higher 
cash -flow margins and a better return on 
investment. 

Another thing is also increasing- 
ly seen: larger sales departments. 
Think about it. We're really in the 
"ask" business, not the sales busi- 
ness. If sales are only a function of 
the "ask," the more you ask for 

Irwin Pollack 

(with a consistent close ratio), the 
more you'll sell. 

But you don't just want bodies in 

seats, you want real killers, real su- 
perachievers. How do you know 
who'll be a success? You don't, but 

By Irwin Pollack 

during the job interview you can 
start by asking the right questions. 
Here are some examples. 

1. If you didn't have set hours, 
what would your typical workday 
be like? 

2. What are some things you 
would like to avoid in a job? Why? 

3. Is there anything missing in 
your current job that you want in 

your next job? 

4. If you had to focus on one 
strength, what would it be? 

5. Identify one area where you 
have improved most in the past 
year. 

Act Now! 
Reserve your Tickets for 
the March 11th Gala! 

The Pierre Hotel 
New York City 

Roastee: 

Lew Dickey, Jr. 
Cumulus Media, Inc. 
Roasters: 
John Dickey Cumulus Media, Inc. 
Eddie Fritts ... Nat'l Assn. of Broadcasters 
James Marsh, Jr SG Cowen 

Master of Ceremonies: 
Bill Sfakelin ...Regent Communications, Inc. 

R.S.V.P. by February 25 

Radio industry entrepreneur Lew Dickey. Jr. will be grilled to perfection 
and served as the last course on the menu at the 18th Annual Bayliss 
Radio Roast. Monies raised are distributed to today's radio students 
preparing to become tomorrow's Industry leaders. 

For Tickets Call: 831.655.5229 
www.baylissfoundation.org 

Your generosity funds the Bayliss Radio Scholarship Program. 

hilt February 6, 2004 

6. Let's talk about your decision - 
making abilities. How quickly do 
you make decisions? Who do you 
defer to as a counselor or adviser 
when you come upon tough deci- 
sions? Are you more emotional or 
more logical in your decisio nmak- 
ing? 

7. Where's your learning curve 
when it comes to e- commerce? 

8. What kinds of training have 
you been through in the last year? 

9. What do you think is a reason- 
able policy at work with respect to 
attendance and tardiness? 

10. What is your mission -a pur- 
pose in life that is of great impor- 
tance to you? 

11. Tell me how you balance your 
emotions. Do you ever get really 

mad? 
12. There's a difference between 

being a black-and-white thinker and 
thinking in shades of gray. Where do 
you fall? 

13. Which departments at your 
company do you typically get along 
with really well, and which depart- 
ments do you stay away from? 

14. Why are you interested in 
working here, as opposed to at an- 
other company across the street? 

15. As it stands right now, what 
do you think we bring to the table? 

16. What are you able to bring to 
us? 

17. Think back to all the jobs 
you've ever had. Which was your 
favorite? Why? 

18. Think back to a boss or man- 
ager who has really shaped your 
career. Tell me about this person. 

19. If we were to find a way to 
bring you on the team, what results 
do you think we could expect to see 
in the first three months you're 
here? 

20. How has your experience pre- 
pared you for this job? 

21. Give me an example of a situ- 
ation where you did something that 
was criticized, and tell me how you 

reacted to that. What did you do? 
22. What methods have you found 

to be successful for setting objectives 
and standards of performance? How 

do you measure your own perfor- 
mance? 

23. Tell me about two serious in- 

terpersonal relationship challenges 
you've had in your present job. 

24. If you had to make a speech 
tonight about your best achieve- 
ment, what would you talk about? 

25. Would you rather tell a story 
or listen to a story? 

26. If a former employer dé 
scribed your job performance, what 
would they say were your weak- 
nesses? Your strengths? 

27. Tell me the one thing I need 
to know about you right now that 
I'll end up finding out six months 
from now. 

28. When I look at your W2 from 

2003, what will it say you earned? 
29. What are some specific exam- 

ples of ways you've dealt with peo- 
ple who won't take your calls, won't 
call you back and just won't ac- 

knowledge your existence? 
30. Fast -forwarding our relation- 

ship six months down the mad, it I 

were to ask you to e-mail me - ev- 

ery day - the one thing you were 
going to do that day to improve 
your success here, what are some of 

the things you'd be e- mailing me 
that you'd do? 

Neu, England-hrvd sales and 
nunrqgt11k7rt Milner Irwin PolGak 

pnrtilr.lynd+<»r. mrdts-c>rrrtt- 

ei srmirmn and in-Inu.rmrc+rdt- 

6rX on saás and mrrwgemwnt. I le 

um ir nislRil tdl-Írrr at MS-723- 

4650 rv irk www.invinpollack 
.com. 

Pros On The Move 
Roger Dodson is named Presi- 

dent/Sales & Sales Training at Three 

Eagles Broadcasting, based in Lin - 

colt. NE. The 40 -year radio veteran. 
Nebraska Broadcasters Hall of Fame 
inductee and former nine -year RAB Sr. 

VP/Training will oversee the 26- station 
groups 380 salespeople. 

Loyd Ford is the new Manager/ 

Radio Division for direct marketer 
Americans! Media Marketing, based in 

Charlotte. Ford joins the company 
from Citadel Broadcasting, where he 
worked as PD of WKNT & WSUY 

Charleston, SC. 

Kelly Krueger - Erickson rs pramd- 

i ed from Clear Channel/San Francisco 

Director/New Business Development 
b Director /Strategic Sales- Northwest 

for Clear Channel Radio. She will 

assist sales teams in Anchorage, AK: 

Portland. OR: Sacramento: and 

Seattle in developing cross -platform 
projects. 

Jamie Olson is promoted from 

Sales Assistant to Promotions Direc- 

tor at Entercom's Madison duster of 

WBZU. WMMM & WOLX, replacing 
departing WMMM Promotions Direc- 

tor Ryan Arnold. 

Bill Soule loins Eagle Marketing 

Services as National Account Manag- 

er. Most recently trie Sr. AE at Yankel- 

ovtch. Soule previously spent 11 years 
with Arátron's radio- station -services 
division. 

Leigh McNabb is the new Promo- 
tions Director at Saga Communica- 
tions' KAZR (Lazer 103.3) /Des 
Mornes. A recent Iowa State Universi- 

ty graduate. she has been an assis- 
tant in the promotions department and 
part-time air talent for co -owned KSTZ/ 

Des Mornes for the past five years. 
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MANAGEMENT MARKETING SALES 

Alcohol Biz Steps Up ID Check 
Continued from Page 1 

It has been nearly four months 
since DISCUS and the Beer Institute 
announced they would be ratcheting 
up their voluntary code, which pre- 
viously required that only 51% of a 

station's audience be least 21 years 
old. While awareness of the change 
is high in radio, many bmadcasters 
are still unsure how the new rules 
will be implemented. 

The biggest beer advertiser, An- 
heuser- Busch, spends 20" of its to- 
tal media budget on radio but has yet 
to announce formal guidelines, leav- 
ing broadcasters to huddle among 
themselves to study their ratings and 
devise such off -air strategies as en- 
tertainment events and cause -relat- 
ed activities to by to retain as much 
of the category revenue as possible. 

Several broadcasters R&R talked 
with over the past week are already 
making plans to 
adapt to the new 
standards as they 
understand them. 
Their general ex- 
pectation is that 
advertiser deci- 
sions will be based 
on a station's two 
most recent Ar- 
bitron books, but Pat Kelley 
it's unclear how 
much shifting of dollars from black- 
listed dayparts to qualifying day - 
parts, or even to particular hours; 
will be allowed. 

And there are many other un- 
knowns: How long will marketers 
take to evaluate the ratings before 
making decisions? Can disqualified 
stations shift their on-air business to 
NTR initiatives? Will radio keep its 
share of ad dollars, or will some mon- 
ey go to other media? How strictly 
will daypart compliance be enforced? 
What about unrated markets? 

Jambs Media, recognizing the po- 
tentially severe impact of the code on 
the Alternative format, recently host- 
ed an Alcohol Summit in Chicago 
with several client stations to weigh 
options and develop programs to 
preserve category share. 

Despite the fact that none of the in- 
vited beer companies chose to attend, 
Jacobs Media GM Paul Jacobs tells 
R &R that the session yielded several 
recommendations, including NTR 
events, m rctrandising campaigns, lif- 
estyle-focused contests, Internet fea- 
tures, new-technology strategies and 
efforts to help advertisers take care of 
their best customers. 

"Stations are crunching their Tap - 
scan runs furiously to make sure 
they can fit with whatever require- 
ments the beer companies are put- 
ting out there," Jacobs says. (For de- 
tails on the Jacobs Alcohol Summit, 
read R &R Alternative Editor Max 
Tolkoff's column, Page 64.) 

Emmis St. Louis VP /Director of 
Sales Dean Mutter, who attended 
the summit, says, "One of the things 

we've heard for sure is that the young 
Urban stations and the CHR guys are 
losing dough, so we're hopeful that 
means more money for us. We've 
also heard that some of the ethnic 
dollars that were targeting the Afri- 
can- American market might go to 
outdoor in high-density black com- 
munities and neighborhoods. 

"But none of this has come to fru- 
ition yet, and we're still having to 
duke it out with advertisers on rates. 

They haven't actually come down 
with a real hard and fast rule on it yet. 
In this market they don't buy (KPNT 
aired( Howard Stem, which makes 
me nuts, but now they may add 
Howard because they've eliminated 
other dayparts. They will still buy 
middays, afternoon drive and a cou- 
ple of hours on the weekend." 

Remaining Responsible 
Broadcasters 

Welsh notes that the rules under 
the old code were not always applied 
uniformly. He says, "When 
jt was 51% 21 +, we never 
heard from some of the beer 
companies, while others, 
such as Budweiser and Mill- 
er, would bring it up. Actu- 
ally, in the past it was our un- 
derstanding that you 
couldn't have more than a 25 

share of teens, meaning that 
75% of the audience had to 
be over 18. Generally, we 
were able to move spots 
from one daypart to another, but now 
this will absolutely affect us. 

"There's a good possibility that 
several hundred thousand dollars 
won't happen for us. We're going to 
review the book hour by hour and 
work with the manufacturers and 
distributorships to see if we can run 
spots, and we'll also look at off -air 
events. There are many that are very 
adult- related, such as NASCAR and 
others, that don't really include un- 
der-21s. We still see possibilities, as 
responsible broadcasters, to help 
these advertisers market 
within their guidelines." 

Welsh, whose Riverside 
cluster also includes Country 
KTDD and Radio Disney 
KKDD, adds that there's 
been no discussion of shift- 
ing programming to attract a 

higher percentage of older 
listeners. "This is a particu- 
larly young market, with a 

lot of teens," he says. "I think 
it's the eighth -largest market 
for persons under 18. We've always 
programmed to 25-34 and 25-49 fe- 
males and have been enormously 
successful at that." 

Over in the next county, at KPWR 
& KZLA /Los Angeles, Director/ 
Sales Janet Brainin says, "We've 
been aware of the change in policy 
since last October. It is a change, and, 
obviously, we're keenly aware of it, 
but it's too early to tell if there's any 
(economic( impact at all, because we 
have been and still are putting oppor- 
tunities in front of the advertisers that 

meet their requirements. They're re- 
ceptive to that, and we're confident 
and optimistic." 

WNUA & WKSC (Kiss103) /Chi- 
cago Station Manager /GSM Pat 
Kelley says the decision will have 
"less than 1 %" impact on spots 
placed on CHR /Pop Kiss 103 be- 
cause that station's 60%-65% female 
audience doesn't match the beer 
companies' target of 21- to 26 -year- 
old men in any case. However, Kelley 
continues to focus on events and such 
on -site programs as Club Kiss to at- 
tract distributor budgets, since Kiss 
103 lacks the GRP efficiency that in- 
house or national -agency media de- 
partments demand. 

Kelley says, "That I can get Bud- 
weiser out to a venue that has a thou- 
sand people for some kind of promo- 
tion night where they can go through 
X number of cases of beer is great for 
their distributor. I'm sure there are a 

few stations in this market that are 
getting broadsided, but going in to 

plead your case to the dis- 
tributors and media depart- 
ments is a bit of a lost cause 
unless you come back with 
some ideas." 

Kelley adds, however, 
that it's not realistic for any 
youth- targeted station to ex- 
pect to salvage its entire beer 
budget by staging off -air 
events. "I wouldn't expect to 
get all of it back, so I would 

make sure I'm less dependent on 
those beer dollars by working with 
sales management to create new cat- 
egories that will replace them," he 
says. "It's like when dot -corns went 
away. You go back to the drawing 
board and rebuild." 

Only So Much 
NTR You Can Do 

At Alternative WNFZ /Knoxville, 
VP /GM Terry Gillingham agrees 
about the need to find replacement 
categories. He saw the change corn- 
ing, but he'd been shifting WNFZ's 

target slightly older anyway 
to improve business. "Beer 
represents 4%-5% of our ad- 
vertising - we're talking 
six figures - but the deci- 
sion really had nothing to 
do with beer advertising," 
he says. "We're delivering 
more 25-34 and 25-44 men 
now, so it looks like we're 
going to be clear on that is- 
sue. 

"(her beer advertisers have 
been very careful to daypart their 
buys to stay within the guidelines. 
We've always done a lot of market- 
ing and outside merchandising with 
them for WNFZ, but !QTR isn't that 
big a part of the budget. Moreover, if 
you can't support it properly with 
on -air promotion, it's pretty tough to 
do NTR events." 

Gillingham is concerned about 
how ratings fluctuations could create 
conflicts with alcohol advertisers, es- 

pecially during the summer, when 
listening among younger demos in- 

Janet B rainin 

Te rrY 
gham Giulia 
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Brand Preferences By Format 
The following charts identify which beer brands index high- 
est with specific formats. For example, a Miller Beer drinker 
is 59% more likely to have listened to an Alternative station 
in the past month than the average adult. This data can help 
radio sellers track which brands deserve attention in light of 
the new advertising code. 

There are some striking differences here, such as how Urban 
. listeners index very low with light beer. Although not shown here, 

Alternative and CHR/Rhythmic stations score very highly with 
imported brands, and they'll need to do all they can to protect the 
sales they enjoy through that audience advantage 

Light Domestic Brands 
Bud Coors Michelob Miller 

AC 100 113 110 106 
Alternative 148 157 155 159 
CHR/Pop 132 120 139 126 
CHR/Rhythmic 134 119 114 87 
Classic Rock 131 143 156 133 
Country 113 110 123 120 
Hot AC 126 127 132 123 
News 69 122 73 100 
News/Talk 95 99 100 111 
Oldies 100 117 109 102 
Urban 94 84 97 96 

Regular Domestic Brands 
Bud Busch Coors Michelob MGD Miller 

AC 98 94 100 98 90 78 
Alternative 152 164 141 118 136 112 
CHR/Pop 117 121 108 119 98 93 
CHR/Rhythmic 143 98 136 123 109 90 
Classic Rock 138 169 140 145 135 131 

Country 90 140 92 106 83 90 
Hot AC 108 100 97 103 89 90 
News 118 72 131 94 139 106 
News/Talk 95 100 113 105 115 107 
Oldies 100 110 107 102 96 101 

Urban 141 117 92 115 133 159 

Source: Scarborough. 2003 

creases. it could turn back into a 

problem for us, and I think it's going 
to be an ongoing issue," he says. 
"There's been nothing nebulous 
about their directives, but beer and 
alcohol advertisers are going to have 
to come up with a better game plan 
than two books. I don't think it's 
practical compared to a four -book 
average." 

To that end, Gillingham is 
hedging his bets by focusing 
on moving alcohol dollars to 
Classic Rock clustermate 
WIMZ. "Our strategy is to 
come up with more ways to 
make it productive for (alco- 
hol advertisers( to be on 
WIMZ, which they've al- 
ways supported," he says. 

That solution is similar to %%hat'. 

going on at KXL & KXJM (Jammin')/ 
Portland, OR, where VP /GM Tim 
McNamara is exploring the possibil- 
ity of movigg beer spot inventory to 
News /Talk KXI., which he says is 
growing "immensely" with 18-34 
men, and using CHR /Rhythmic 
Jammin' as a marketing vehicle at 
events. 

He says, "Jammin' can say, 'Core 
on down to Joe's Club. We're going 
to be having an event there.' I don't 
necessarily have to mention the beer 
brand, but when listeners get there, 
my cars may be totally decorated in 

Budweiser and my guys might be 
wearing Budweiser T-shirts, support- 
ed by street teams, signage and all 
that. I want to take the marketing 
vehicle that reaches the 21+ demo- 
graphic that is Jammin's listener but 
use the power of our street -level abil- 
ities rather than the on -air level." 

For stations that don't have an "old- 
er sister" to which to shift spot 
buys, McNamara advises, "I 
would try to become a mar- 
keting company for the brew- 
eries that doesn't use my air, 

through new or sanest NTR 
events. I'd get into where they 
could be tagged on my vehi- 
cles; get a boat in the summer- 
time, put their logos all over it 
and give it away; or do party 
cruses for adults. 

"Internally, I've said we can't hide 
from what we are, so we have to be 

creative in how we approach it. I 

think what the beer companies are 
doing is being very responsible in 
trying to handle this right, and we 
have to accept that this is going to be 
a more difficult category from which 
to get a share of the dollars. The im- 
pact's not that bad for me, but 'Hot' 
and Dance formats are going to get 
hit. But all of us in radio have to re- 
alize that it isn't about spots and 
points, it's about your marketing 
abilities." 

r 

run Mc Namara 
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Keys To Recruiting 
Top Sales Managers 

n today's cluster environment, the role of an indi- 
vidual station's sales manager has quietly broadened 
beyond the myriad duties of setting rates, hiring, train- 
ing, motivating, coaching and overall billing. As GMs 
(and usually OMs and PDs too) now have multiple 
property assignments, the standalone sales manager is 
earning recognition as the point person for a station. 
That means recruiting for the position of sales manager 
has become more important than ever. 

This week Emmis /St. Louis VI'/ 
Director of Sales Dean Mutter, a 

longtime radio sales executive and 
former station owner, 
shares his insights on the 
leading qualifications for 

a modern-day sales man- 
ager. 

R &R: What kind of mind- 

set do you In* for in a top- 

level sales manager? 

DM: One of the key 
things I've learned over 
the years is that you want somebody 
who is consistent in terms of pres- 
ence and performance. You don't 
want to have the sales staff talking 
with each other and wondering, 
"What kind of mood is he or she in 

today ?" You know - the volatile 
type. I don't want people to be dull 
and one-dimensional, but I am kxok- 

ing for people who are pretty reli- 

able and consistent in their attitude 
and how they face the world. 

R &R: How do you measure that 
when you're interviewing? 

DM: That's a tough call. But 
whenever I interview for a manag- 
er's position, I talk with the sales- 
people who work for that person 
today, if I can, and also the former 
salespeople. They're really the best 
people to tell you what these candi- 
dates are like. I also talk to the PDs, 
the promotion person, the GM or 
other sales managers in the cluster. 
They'll give you a lot of information. 

You can also talk to people at 
competing stations within the mar- 
ketplace. They can give you an in- 

dication that, "Yeah, that guy's 
OK on the good days, but on the bad 
days you need to stay out of his 
way." 

In short, the way to really learn 
about these people is by going be- 

yond the "blue suit" interview, as I 

call it - which is the first interview; 
where everybody looks great - and 
asking questions of everybody 
around them. 

R&R: Whet depth of experience are 

big -city stations such as yours in St. 

Louis attracting? 
DM: I'm getting some pretty 

high -level interest from people in 
markets smaller than ours - direc- 
tors of sales and guys running mul- 
tiple stations in markets outside the 

top 50. They're thinking, "Well, this 
is my chance to get to a top 20 mar- 
ket." 

Dean Munter 

And it is. I certainly 
would hire somebody 
from Memphis; Des 
Moines; Jackson, MS; 

Mobile; Chattanooga, 
TN; Knoxville - where 
they've done multiple - 
station sales. Sales man- 
agers take on a little big- 
ger responsibility in the 
cluster world nowadays. 

In the old days, the sales manager 
in a single -line station was over the 
sales, period. The GM was over the 
PD, promotions and everything 
else. 

But now, in our particular duster 
of five FM stations, we have one 

"The most critical 

credential is that 

they've sold through 

difficult situations 

and not just easy 

slam- dunks." 

GM, one DOS and one director of 

programming, but each sales man- 
ager is the main person who wakes 
up every day and focuses on that 
one vertical property. I don't want 
to say they're like GMs, but they 
have more responsibility. 

R &R: What ttalue do you place on a 

sape marna. er :s sentie r pn>graiimdig? 

DM: It's important for the sales 
manager to understand what the 
programming department's charge 
is and to be sensitive to their goals. 
In the case of our Alternative station, 
KPNT (The Point), the PD has to get 
ratings and keep the station fresh, 
exciting, fun and compelling. If the 
sales manager gums it up with a 

bunch of dumb promotions, that's 
going to be bad for programming 
and for sales, and, at the end of the 
day, it's not going to help anybody. 

So I think the PD and sales man- 
ager need to be on the same page, 
understand what each of their goals 
are and work together. Some of the 
promotions we create here are sell- 

able and some are just promotions 
for the stations. In those cases, the 
sales department needs to know 
we're not going to sully them with 
commercial stuff. 

R&R: Horn important is the opinion 

ti the other staff in the interviewing pro- 

ms? 
DM: I'd say it has an impact. 

When I get down to my final candi- 
dates, I'm going to interview them 
a few times, then bring them in to 

meet with some of the other sales 
managers in our cluster because 
they all have to work together. Then 
I'm going to have them talk with our 
promotions guy and interview with 
our PD. I don't want to say it's a 

group decision, but it'd be nice to 
have a lot of people saying, "Yeah, 

this individual seems OK." 
The consensus- management thing 

is a nice idea and it works on many 
occasions, but, ultimately, the per- 
son's going to answer to me. In the 
order of who I care about liking the 
candidate, it's my opinion that 
comes first, then the other sales 
managers, then the PD. 

R&R: What sales skills interest you 

most? 

DM: The most critical credential 
is that they've sold through difficult 
situations and not just easy slam - 
dunks. Take, for example, a guy 
who's been selling a top -rated AC 
station for the past five years. That's 
really more about managing inven- 
tory and setting rates. The qualifica- 
tions for a sales -manager opening I 

have right now for KPNT are more 
about going out and getting people 
who aren't advertising because they 
don't know any better or because 
they're scared or because they have 
a lot of preconceived notions that 
aren't right. 

R &R: Let's say the perfect candidate 

comes to you. When you ask, "Where do 

you see yourself in a couple of years?" 

he or she says, "In L.A. or New York, at 

one of your sister stations." Would that 

loth er you? 

DM: It depends. My philosophy 
is that I'd rather have a really good 

person for three or four years than 
a really mediocre person for six. I 

would make an agreement for a sol- 

id commitment for two to three 
years, but I would also expect them 
to have selected, grown and 
groomed their replacement if they 
want to move up. 

R&R: Some directors of sales avoid 
rather teach people their own ray. Is 

there an " Emmis method" to selling, or 

are you open to drffenntt approaches? 

Katz Sets 2004 Women's 
Career Summit Roster 
An all -star lineup is taking the field for the Katz 
Media Group's second annual daylong Women's 
Career Summit, set for March 3 at the Grand Hyatt 
Hotel in New York. The event addresses career 
advancement and the life -work balance for both 
women and men in broadcasting and advertising. 

FCC Commissioner Kathleen Abernathy will present the 

morning keynote address, speaking about the newly created 
Federal Advisory Committee on Diversity, as well as providing 
insights from her career in the communications and media 

industries. Newsweek k columnist, novelist and social critic Anna 

Quindlen will deliver the luncheon keynote. 
Panels include: 

"View From the Top," moderated by WABC -TV /New York 

news anchor Roz Abrams. On the panel will be New York Times 

President /Broadcast Group Cindy Augustine, Citadel COO Judy 

Ellis, Publicis Sanchez & Lévitan co-Chairman /CEO Aida l.évitan 

and Nielsen Media Research President /CEO Susan Whiting. 

"Media Women Dish," covering the impact of consolidation 
on career advancement, especially as it relates to whether fewer 

companies result in fewer opportunities and less flexibility. 

Speaking will be Mindshare President /Local Broadcast Kathy 

Crawford, Mediacom Sr. VP /Director of Local Broadcast Anne 
Elkins, Cox Radio VP Kim Guthrie and Hearst Broadcasting VP/ 
Sales Kathleen Keefe. 

'Two-Way Street: Why Participation in Industry Organiza- 

tions Works" will be moderated by Betty Hudson and feature 

African -Americans in Advertising President Lillian Jean Baptiste, 

American Women in Radio & Television Err. Director Maria 

Brennan, New York Women in Communications President Joannie 
Danielides, Nassau Media Partners President and AWRT National 

l'nsident Joan Gerberding and International Radio & Television 

Society President Joyce Tudryn. 
Along with a session on time and life management, there will 

also be several workshops. 
Rights Management Consultants will coach delegates on how 

to manage in a gender -neutral environment. 
Alexandra Duran, who spoke at last year's Katz Women's 

Career Summit, returns with guidance on advanced negotiation 
skills. 

Cosmopolitan editor and Gutsy Girl author Kate 1Vhite will 

discuss "How to Reward Yourself." 

To register ($300, including luncheon), contad Anne Kenny at 

212- 424-6485 or anne.ktruty it= molia.coin, or visit uu'u 
katrîttmart.:c arerurrrrnit.cinn. 

DM: One of the things I'm look- 
ing for is to get new blood. We want 
to promote from within whenever 
we can, but in the case of KPNT, that 
opportunity doesn't exist. There- 
fore, I have no objection to going 
outside and bringing in new people 
who have new ideas and ways of 
doing business, especially for that 
station, because it's such a unique 
product vs. our other products. 

Having said that, I'm going to ask 
them to do a couple of things my 
way; and I'll need certain things that 
I have to have because my systems 
are in place. But, generally speaking, 
I'm very much open to looking at 
new things. 

R &R: How has the nature of sales 

managers and sellers changed over the 

yarns? 

DM: Back when I was starting in 

the business, years ago, it seemed as 
if people went to school to be in ra- 

dio broadcasting and had a commit- 
ment to it. A lot of the people we see 
coming in now are a little less fo- 

cused that way. They're looking for 

a career, not just a job, which is good. 
But they're not sure what that career 
is. 

I can't remember the last time I 

found someone who was brought 
up in the business and has been in 

it since he or she was a teenager, 
worked on -air in their small home- 

town and worked their way up from 

being on the air to doing promo- 
tions, sales and then sales manage- 
ment. I don't run into a lot of those. 

R &R: How do you position your 

company to prospective managers? 

DM: When you look at the Em- 

mis culture, there's a certain style. 
There's a little more humanity in 

how we manage our people. We 

understand that people have a life 

outside the radio station - children, 
wives, husbands, parents and pets. 
We work with people to give them 
enough space to take care of their 
personal lives so they can give us a 

real commitment when they're 
healthy and in focus. 

www.americanradiohistory.com

www.americanradiohistory.com


DIGITAL MEDIA 

Wanna Buy Ringtone? A 
Kid stuff in the U.S., phone music is big business worldwide 

f you're much over 25, your mobile phone is likely 
just a phone to you, even if you use it all day long. If 
the manufacturer provided a small selection of 
ringtones and at least one is not too irritating, you're 
fine with it. But if you're under 25 or so, your mobile 
phone probably means much more. To a lot of young 
people, a cell phone k a tool, a toy, a pet and a friend, 
and the noise it makes when it rings says something 
about who they are. So those teens who arrange to have 
complex polyphonic versions of "Headstrong" or 
"Holidae In" sound forth from their bags and pockets 
are not doing it just to annoy the grownups (probably). 

Though of little interest to most 
American adults, legal and li- 
censed ringtones are serious busi- 
ness - about $3.5 billion worth 
worldwide in 2003, generating mil- 
lions in rights fees. That's not all 
from teenagers, naturally; in those 
parts of Europe and Asia where 
wireless technology is running 
ahead of the U.S., specialty ring - 
tones are ubiquitous across demo- 
graphics and not the youth -driven 
phenomenon they are here. 

How It Works 

Where are American teens getting 
all those ringtones? Often, they get 
them from their wireless providers. 
The most popular wireless compa- 
nies - including AT &T Wireless, 
Cingular and T- Mobile -offer hun- 
dreds of tones in dozens of genres 
to their customers. The most com- 
mon are monophonic tones, those 
one- note -at-a -time, Casio-keyboard 
ditties that sell big in the US. and 
are widely scorned elsewhere. But 
all newer phones can handle poly- 
phonic tones, which, as the name 
suggests, can sound several notes 

simultaneously and are thus a bit 
more musically plausible. 

The U.S. ringtone market is still 
pretty basic, but as phones get more 
sophisticated, so do the ringtones. 
Cingular in particular offers arm- 
loads of specialty clips, including 
character voices (want your phone 
to ring with Cliff from Cheers saying, 
"It could be your mommy " ?) and 
sound effects like breaking dishes or 
a cheering crowd. 

Some providers are also selling 
clips of not -quite -original artists 
singing the hooks of hit records. This 
obviously streamlines licensing and 
royalties, but the appeal to real fans 
seems dubious, especially as tone - 
ready clips of original versions are 
gradually becoming available. And, 
speaking of licensing, a lot of songs - most notably Beatles tunes - 
that aren't legally available in any 
other digital form are licensed as 
instrumental ringtones. 

The appeal of getting tones from 
one's wireless provider is obvious: 
It's simple, users know it'll be com- 
patible - in fact, AT &T won't even 
let you look at its ringtones if it 

Live365 is the largest Internet radio network. with thousands of stations in 
a wide variety of formats. Programmed by true music tastemakers from 
around the globe. Live365 offers an enthusiastic audience for established 
and up- and -coming artists alike. In a world of consolidated playlists. 
Live365 charts the tastes and preferences of today's most vibrant music 
community. Tracks with the most plays during the seven days ended Jan. 
29. 2004 are listed below. 

Top Pop 

DIDO White Flag 

NO DOUBT Its My Life 

OUTKAST He, Ya' 

NICKELBACK Someday 

SHERYL CROW The First Cut Is The 

Top Christian 

MERCYME Can Only Imagine 

STRANGE CELEBRITY Rise 

DOWNHERE Breaking Me Down 

SKILLET Savior 

DONNIE MCCLURKIN l m Walking 

Deepest 
Travis Storch 866- 365 -HITS 

Top Country 

SARA EVANS Perfect 

CAROLYN DAWN JOHNSON Simple Life 

TERRI CLARK I Wanna Do It All 

TRACE ADKINS Hot Mama 

BUDDY JEWELL Sweet Southern Comfort 

By Brida Connolly 
Associate Managing Editor 

doesn't think you have a compati- 
ble phone - and the $1 to $2 the 
tones cast is popped onto the wire- 
less bill. Yes, that does mean that 
people are paying up to twice as 
much for a 10-second instrumental 
ringtone as they pay for a complete 
original track. Go figure. 

But, for those who want cheap- 
er phone music, there are hun- 
dreds of legal private ringtone 
sellers out there with names like 
Zingy, Soundbuzz and Planet 
Ringtone, most selling monopho- 
nic and polyphonic tones for be- 
tween 25 and 60 cents. In the news 
right now is an outfit called Xing - 
tone, which has made an innova- 
tive deal with Disney -owned Hol- 
lywood Records to give away (in 
return for registration with the 
Hollywood website) original ring - 
tone clips from Hilary Duff, Josh 
Kelley and The Polyphonic Spree. 

Where there's digital media, 
there's piracy, and pirated ringtones 
are widely available. But fierce 
copyright enforcement, combined 
with the ease of use and pricing and 
format flexibility of legal tones, has 
kept the legal versions more than 
competitive with the outlaw. (It ap- 
pears the tone folks learned some- 
thing from the record labels' disas- 
trous experience online.) 

Why You Need To Know 

Why are we telling you all this? 
Because there's money to be made - as one might infer from the fad 
that Clear Channel is already on it. 

In December 2003 CC began selling 
station -branded monophonic and 
polyphonic ringtones on its Orlan- 
do station websites through a deal 
with ClearSky Mobile Media (to see 
WJRR's ringtone store, visit rem. 
realrnck101.com). 

Selling ringtones on radio web - 
sites seems an obvious way to gen- 
erate listener loyalty and repeat vis- 
its and a bit of NTR, and even to get 
a little music on the site if the sta- 
tion doesn't stream. Particularly if 
your station skews young, it's worth 
checking out. 

A ringtone store isn't, by the by, 
as cool as the 99 -cent song stores 
being launched by everybody and 
their brother these days, but those 
are a far more complicated proposi- 
tion Clear Channel jumped in ear- 
ly on that, too, by way of a deal with 
FullAudio (now known as Music - 
Now), but it hasn't expanded the 
program beyond the original few 
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The iTunes Music Store Top 10 

Apples iTunes Music Store is the leading non -subscription digital- 
music service in the U.S. offering a catalog of more than 500.000 
songs from all five major label groups and dozens of independents. 
Here's a snapshot of the top -selling downloads on Tuesday. Feb. 3. 
2o04. 

Top 10 Songs 
1. GREEN DAY I Fought The Law (And The ..) 
2. BRITNEY SPEARS Toxic 
3. NICKELBACK Someday 
4. MAROON 5 This Love 
5. OUTKAST Hey Ya' 

6. JESSICA SIMPSON With You 
7. OUTKAST f/SLEEPY BROWN The Way You Move 
8. WHITE STRIPES Seven Nation Army 
9. NO DOUBT It's My Life 

10. DEEP BLUE SOMETHING Breakfast At Tiffany's 

Top 10 Albums 
1. GREEN DAY I Fought The Law (And The...) (single) 
2. INCUBUS A Crow Leh Of The Murder 
3. SIGURROSBaBaTiKlDoDo(EP) 
4. MAROON 5 Songs About Jane 
5. KENNY CHESNEY When The Sun Goes Down 
6. NICKELBACK The Long Road 
7. CHINGY Holidae In (single) 
8. CRYSTAL METHOD Legion Of Boom 
9. STEREOLAB Margenne Eclipse 

10. TOM PETTY & THE HEARTBREAKERS Greatest Hits 

I gracenote. 
If you play digital music or CDs on an Internet -connected computer or 
other device'. you're probably using Gracenote ODDS. the industry stan- 
dard for music recognition. Gracenote provides artist and track informa- 
tion to millions of online music listeners every day. Statistics from those 
users are collected and anonymously aggregated to determine popular- 
ity ratings for Gracenote's digital charts 

Gracenote To 15 Urban Currents 
1. KELIS Milkshake 

2. OUTKAST Hey Ya' 

3. OUTKAST fISLEEPY BROWN Trie Way You Move 

4. BIG TYMERS Thrs Is How We Do 

5. LUDACRIS Splash Waterfalls 

6. MURPHY LEE What Da Hook Gon Be 

7. RUBEN STUDDARD Sorry 2004 

8. BIG TYMERS fIR. KELLY Gangsta Girl 

9. JOE More & More 

10. AVANT Read Your Mewl 

11. MAROUES HOUSTON fIJERMAINE DUPRI Pop That Booty 

12. DA BAND Bad Boy This. Bad Boy That 

13. BABY BASH Shorty Doowop 

14. BABY BASH Suga Suga 

15. 2PAC Runnel' 

Data for the week of Jan. 12.18, 2004. 

This chart rotates among four music genres: rode. country, urban 
and pop. Please visit wwwgracenote.com for more detailed chart 
information or contact chartsttgracenote.com for access to 
customized reports. 

For a list of Gracenote -enabled products, visit wwwgracenofe. 
com'partners. 

r 
station sites it debuted on in 2002. 
Meanwhile, MusicNow has found 
other corporate partners to love, in- 
cluding Charter Communications 
and Best Buy. 

To get into the ringtone biz, it's 
easiest, of course, to find a partner 
that's already selling them. But go- 
ing it alone, though it will involve 
the company lawyers, is not unman- 
ageable. Blanket performance li- 
censes are obtainable from ASCAI' 

and BMI (the rights organizations' 
logos appear all over legal tone 
sites), and, judging by the lists of li- 

censors on their websites, sellers 
appear to be having little difficulty 
getting music publishers to sign off. 

Ringtones may never be the 
widespread cultural phenomenon 
(or fad) in the US. that they are in 

other countries. But even if they re- 
main kid stuff, that's still an awful 
lot of ringtones. 
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WRMF /Palm Beach Appoints Shebel PD 
Chris Shebel has been named PD /morning host at Palm Beach Broad- 

casting Hot AC WRMF/West Palm Beach. He was previously OM /PD of 
WDCG (G105) /Raleigh and replaces Russ Morley, who spent a total of 18 

years at WRMF and ends his third stint at the station. 

"We are very excited about the opportunity to have such an award -win- 
ning broadcaster join WRMF," the station's President /GM, Chet Tart, told 
R &R. "He comes highly recommended to us by Guy Zapokton, our con- 
sultant. The combination of Zapoleon Media Strategies and Chris will make 
WRMF unstoppable." 

Shebel, who has also programmed WKIE and WXXY in Chicago, 
WDRV /Pittsburgh, WPRO -FM /Providence and WDJX /Louisville, told 
R&R, "Besides the fact that WRMF is a legendary radio station with a great 
staff, I also get to be morning slave boy for 'the morning show's' Jennifer 
Ross, and right now I am sitting by the pool enjoying 80 -degree weather, 

sunshine and a light breeze. Life isgood." 

Becker To Become WPYO /Orlando PD 
l'hil Becker ha, been appointed to the vacant PD position at Cox 

Radio's CHR/Rhythmk WPYO/Orlando, which recently tweaked its 

format from dance -leaning "95.3 The Party" to hip- hop /R&B- leaning 
"Power 95.3." Becker, who is currently OM at CKEY /Buffab, will as- 

sume his new post later this month. 
"We are extremely excited," WPYO VP /GM Brian Elam said. "We 

did an extensive search, looking for somebody who is a great CHR/ 
Rhythmic program director, someone who has a track record of win- 
ning and a track record of just being able to execute the format flaw- 
lessly and develop people. Phil's our man." 

Becker, who has worked at WSNX /Grand Rapids; WBCD /Dothan, 
AL; and WJFX /Ft. Wayne, IN, said, "I am very excited about joining 
the Cox team and getting out of the snow. I believe in the vision of 

the radio station, and I look forward to changing the radio landscape 

of Orlando." 

kip op 
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ORDER NOW for the 
next ratings 

period! 

DECAL UP 

STYLISH? SPUNKY? 
STREET -WISE? 
She's a loyal listener with the power 
to recall your station name during 

the next ratings period. Give her 

a station decal from Communication 
Graphics and she'll remember 
you forever. 

munication 
Graphics In 

Pmferred by more stations since 1973. 

800.331.4438 - www.cgilink.com 

BRIGHT COLORS. LONG -LASTING. DURABLE. WEATNER- RESISTANT. 

Gorab Directs Sirius 
Talk Programming 

Dave Gorab has been named to 

the newly created Director /Talk 
Programming 
post at New York 

City-based Sirius. 
Gorab will over- 
see programming 
for all of Sirius' 
original and syn- 

dicated talk shows, 

as well as all pro- 
gramming on 
Sirius' talk chan- 
nels, including Talk Central, conser- 

vative -edged Sirius Right and 
liberal- leaning Sirius Left. 

"Dave is energetic, and he in- 
stantly embraced the potential of 
Sirius satellite radio as the leader in 

national Talk radio," said Sirius 
VP /Talk Programming Jeremy 
Coleman, to whom Gorab reports. 

"It's a pleasure to have him here as 

we continue our rapid and exciting 
growth in this area." 

A Bayliss Foundation Scholar- 
ship recipient, Gorab has an 

extensive national -radio resume 
that includes stints as Exec. Pro- 

ducer for WOR Radio Network's 
syndicated Jim Cramer's Real Money, 

VP /Programming for Launch 
Radio Networks and Director/Pro- 
gramming for Sony Worldwide 
Networks. 

Gorab 

I 
Continued trom Page 3 

Demps said the restructuring of 

the Mid -America Division follows 
an "intensive review of each mar- 

ket, its needs and personality." He 

continued, "I've carefully chosen 

each Regional VP for his trading 
areas based on the individual 
needs of each market, the RVP's 

experience in the region, and his 
management style and leadership 
abilities." 

Harlow told R &R, "We're ex- 

cited about the opportunities that 
we have in Kansas, Oklahoma and 

Wichita Falls, TX in trying to bring 
the power of some great radio sta- 

tions together for the benefit of the 

advertisers we serve." Wichita was 

previously part of the SL Louis trad- 
ing area. 

Harlow has been with Clear 
Channel since pining its Wichita 

duster in January 2002. Before that 
he enjoyed a 26 -year career in 
North Carolina that included a five - 
year stint as GM of Bahakel's WKS1 

& WPET /Greensboro. 
Beringer has been Fayetteville 

Market Manager since 2001 and 
with the Fayetteville cluster since 

1997. He began his radio career in 

1%9 as an AE for KKFM /Colorado 
Springs. 

Windham has overseen Clear 
Channel's Jackson, MS stations 
since 1985, when the stations were 

owned by Sterling Communica- 
tions. 
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NEWSBREAKERS. 

National Radio 
X RADIO NETWORKS offers 'Rus- 

sell Simmons' Hip -Hop Laws of Suc- 
cess.- a daily vignette with commen- 
tary For more information. contact 
Larry Kahn at 646 -254 -9159. 

Records 

Kline 

BEN KLINE is el- 
evated to Sr. VP/ 
Sales & Marketing 
for Universal Mu- 
sic /Nashville. He 
previously held the 
title of Sr. VP /Sales 
8 Field Operations 
at MCA/Nashville 
and Mercury. 

NICK ATTAWAY loins ATO Records 
and Red Light Management as head 

CHRONICLE 

CONDOLENCES 

WNTA -AM /Rockford. IL talk 
tout Chris Bowman. 51. Feb. 3. 

KGMZ -AM & FM/Honolulu per- 
sonality Michael Saragosa. a.k.a. 
will Moku. 47. Jan 29. 

of promotion. Attaway most recently 
worked as National Director /Adult Al- 
ternative at Arista Records 

Products & Services 

BALL AUDIO PRODUCTIONS 
signs voice talents Edmond West. Ivy. 
Randi Martin and D.C. Douglas. For 
more information. visit wwwballaudro. 
corn 

Localism 
Continued from Page 1 

Commissioners Kathleen Abernathy, 
Michael Copps and Jonathan 
Adelstein listened to both sides of 
the ongoing localism debate. While 
the session was open to the public 
on a first -come, first -served basis, a 

live broadband audio feed of the 
hearing was scratched at the last 
minute due to "technical difficul- 
ties." The session was archived, 
however, and the FCC says it will 
be available "in the near future." 

According to local press accounts, 
the evening session at times turned 
raucous. Several attendees were vo- 
cal about their perceptions of how 
San Antonio -based broadcast giant 
Clear Channel is treated, cable net- 
work News 9 reported. "You need to 
put the fine on NBC, CBS and ABC 

where it belongs and leave Clear 
Channel acme," one attendee said. 

Several panelists set to appear at 

the hearing offered prepared state- 
ments to the media beforehand, in- 
cluding Clear Channel /San Antonio 
Market Manager Tom Glade. Glade 
argued that a radio's scan button 'leas 
more power than most people know - it makes absolutely certain that we 
meet the needs of our local listeners 
every day in every way, or they will 
simply turn us off." 

Glade added that the govern- 
ment's "increased reliance on market 
forces to drive content" requires lo- 
cal-level managers to react to listen- 
ers' needs now more than ever. "A 
company called Arbitron is ex- 
tremely adept at bringing that to my 
attention," Glade quipped, adding 
that his cluster spent more than 
5200,000 in 2003 for market researcdt 
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BUSINESS BRIEFS 

New Sirius Converter Compatible With XM Tuners 
SoundGate has developed a convener that allows installation of a Sirius antenna and tuner in vehicles with in- 

dash XM receivers. including aftermarket units and original- equipment XM receivers from GM and Honda. 
The adapter. introduced Tuesday at the National Automobile Dealers Association Convention in Las Vegas. also 
works with GM and Honda radios that aren't satellite- radio- ready. The SoundGate converter is expected to retail 
for around $149.99. including a Sinus tuner and antenna. 

In other news, Sinus has signed on as co-sponsor and official broadcaster for newly minted BMG North America 
Chairman /CEO Clive Davis' annual pre- Grammy celebration. being held this year on Saturday. Feb. 7 at the 
Beverly Hills Hotel in Beverly Hills. CA. The event always features a surprise musical guest Past performers 
have included Whitney Houston. Stevie Wonder. Luther Vandross. Tony Bennett. Rod Stewart and Justin 
Timberlake. Sinus will carry live coverage of the party on its Sirius Hits channel. 

XM Music Channels Go Commercial-Free 
On Feb. 1. all 68 of XM Satellite Radio's music channels began airing commercial -free. The satcaster's 
lineup also includes 32 news. sports. talk and variety channels. XM plans to launch its controversial dedi- 

cated local traffic and weather channels for major metropolitan areas later this year. 
Meanwhile, General Motors announced at the National Automobile Dealer Association Conference this week 

that it will make XM service available from the factory in 50 of its 2005 model -year vehicles. GM VP /Sales. 
Service & Marketing John Smith said. -XM is a real product ditterennator for GM. with over 90°° of current GM- 
vehicle owners with XM telling us they would buy or prefer a vehicle with XM when they shop for their next 
vehicle." GM also announced that it will produce its millionth XM- equipped vehicle this month. -This is a signifi- 
cant production milestone.' Smith said. in just over two years we have dramatically increased XM availability to 
the majority of our models. - 

Tech Companies Debut CMLA 
RealNetworks. Intel, mm02. Nokia, Panasonic. Samsung and Warner Bros. this week officially introduced the 
Content Management License Administrator. a licensing and compliance program for digital- rights man- 

agement on wireless devices that use the widespread Open Mobile Alliance DRM The program is designed to 
help speed more media content - including music. videos and games - to the wireless market by providing 
standardized rights management and encryption. 

According to News 9, former ra- 
dio broadcaster David Gates coun- 
tered Glade's comments by saying, 
"In my lifetime, radio has never 
been less local than it is today. 
Many announcer shifts at many ra- 
dio stations can't even say, 'It's 
doudy, raining and 57 degrees right 
now,' because the shows were 
voicetracked on a computer hours 
ago in a city far, far away." 

Ray Benson, co- founder of 

country act Asleep At The Wheel 
and the official Texas State Musi- 
cian for 2004 as named by the 
state's House of Representatives, 
argued that radio coilsolidation 
has had a negative effect on the 
localism, regionalism and diver- 
sity of music on the airwaves. He 
also complained that, because a 

single company can own a large 
number of stations, access "has 
been limited to the four major 

record labels and a handful of 
consultants and independent pro- 
moters." He added, "The price of 
entry into this marketplace has 
become staggering." 

Benson also suggested a "hy- 
brid solution" for opening the air- 
waves to local musicians by look- 
ing at Canadian -content rules and 
crafting similar legislation in the 
U.S. - Adam Jacobson 

Super Bowl 
Continued from Page 1 

their displeasure with the broad- 
cast. "I'm not surprised," Copps 
said. "I'll bet there are millions like 
me who wander why parents want- 
ing to watch an all-American sports 
show with their children have to 
worry about what's coming on 
their screen next. 

"I urge the commission to address 
these complaints promptly. But one 
thing is clear. Nothing this commis- 
sion has done so far has accom- 
plished anything to slow down big 
media's race to the bottom." 

Commissioner Kevin Martin - 

who has also been critical of the 
FCC's efforts to curb indecency - 
agreed. "1 have been calling on the 
commission to more vigorously en- 
force our indecency laws," Martin 
said. "I am concerned that the com- 
mission is not doing all it should in 
this area. We have been interpreting 
the statute too narrowly, and we 
need to enforce our rules more strin- 
gently" 

Meanwhile, Commissioner Kath- 
leen Abernathy said, "During an 
event that families and children 
watch together, Americans should 
not have to tolerate such a gratuitous 
display of nudity. Broadcasters 
should have more respect and exer- 

RIMES WITH FEELING superstar LeAnn Rimes visited the 2004 
Consumer Electronics Show last month in Las Vegas. during which she got up 
on the Sinus stage to perform some songs from her new album. Twisted Angel 

rise a greater degree of social respon- 
sibility than what was shown last 
night" 

Commissioner Jonathan Adelstein 
said, "The Super Bowl should be a 

time families can spend together in 
their homes without the intension of 
tasteless and inappropriate behav- 
ior.,' 

Timberlake apologized for the in- 
cident early Monday. "I am sorry 
that anyone was offended by the 
wardrobe malfunction during the 
halftime performance of the Super 

Bowl," he said. "It was not inten- 
tional and is regrettable." 

Later that day, Jackson - who re- 
leased a new single to radio stations 
this week - also apologized. "Tine 
decision to have a costume reveal 
at the end of my halftime -show per- 
formance was made after final re- 
hearsals," she said. "It was not my 
intention that it go as far as it did. I 

apologize to anyone offended, in- 
cluding the audience, [halftime - 
show producer) MTV, CBS and the 
NFL" She also said MTV, which is 

also owned by Viacom, was "com- 
pletely unaware" of her plans to in- 
dude the move in her performance. 

For its part, CBS also apologized. 
"CBS deeply regrets the incident," 
network spokeswoman LeslieAnne 
Wade said, adding that the network 
received a number of calls about the 
show. 

Meanwhile, NFL Commissioner 
Paul Tagliabue has satethe league 
will change its rules to prevent 
something similar from happening 
at future Super Bowl games. 

Continued from Page 6 

FCC ACT IONS 

Florida AM Gets Reduced FCC Fine 
RJM Communications' WGSR-AM/Fernandina Beach. FL in July 2003 received a proposed fine of $21.000 for 

failing to maintain a presence at the station's main studio. operating WGSR in excess of its authorized night- 
time power and failing to make the stations public -inspection file available during regular business hours. RJM filed 
a response to the notice of apparent liability one month later. and while it did not challenge the FCC's findings. it 
sought a reduction or cancellation of the fine due to financial hardship. After reviewing RJM's tax returns from 2002. 
2001 and 2000. the commission lowered the fine to $1.500. 

Tower Collapse Takes Four Texas Stations Off -Air 
East Texas Broadcasting's AC KALK. Country -News hybrid KIMP and Country simulcast KSCH 8 KSCN/Mt. 

Pleasant. TX were blown off the air when their tower collapsed in strong winds on Jan. 26. East Texas Broad- 
casting Traffic Director Justice Thornburgh told KLTV- TV/Tyler. TX. At first I thought a vehicle crashed into the 
building from the parking lot. I ran out back and immediately noticed that there wasn't a 250 -foot tower standing in 
the air anymore' KSCH was back on the air Jan. 28 from a tower in Sulphur Springs. TX. KALK and KSCH 
simulcast partner KSCN were back up by Jan. 31. and KIMP will be back with a temporary tower by the end of the 
week. 
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MUSIC 
CHOICE 

30 million homes 
27.000 businesses 

Available on d.gital cable and DwecTV 

Damon Willams 646- 459.3300 

NIT LIST 

Seth Neiman 
AT Are Ya Goma Be My God 

LUGO Alone 

MAMA VANOS Ga 

SOFT ROCK 

Seth Neiman 
TIM MCGRAW ' 

Rae i NIP -HOP 

Damon Wllhan, 
SLIM VELAGE Seo' 

TWSTA So Sear 

RAP 

DJ Mecca - 

CIOPS knuster Smash 

JACK! o :i Dave 

J -LIVE ..'ns 
J -KWON' ' 
KNOC TURNAL he Wry I MI 
PITCH BLACK Heady 4 rhos 

SKINNY PIMP 

WISISIDI CONNECTION . ihts 0u1 

ROCK 

Adam Neiman 
LEVEL Sleepless 

P 0 0. Change The World 

JOSH T000 Shone 

TRAII no 

ALTERNATIVE 

Adam Neiman 
LIVING INC Who s Gonna Save Us ' 

N E R D. She Wass To Move 

STMT TROUBLE Chenecal 

TODAY'S COUNTRY 

Liz Opoka 
RASCAL FLATTS Mayberry 

ITEM MINIM Somebody 

PROORESSIVE 

c Opoka 
BIN HARPER to nvn Eyed Blues 

MORAN JONES muse 

MY MORNING JACKET Golden 

POLYPHONIC SPREE LIçht And Da. 

JOSH RITTER ;'..n Roman 
JOSS STONE l et in Love WO A BM 

WHEAT I Met A Gol 

SMOOTH JAZZ 

Gar SUsalis 
DOWN TO THE BONE r look 

JAll CRUSADERS mess 

GRADY NICHOI S ,phrsteation 

AMERICANA 

Liz Opoka 
1R5Á Thor what I Get 

GREG BROWN o t Want Yoa Mieonns Mister 

PATTY LOVE L E SS'i ohm I IkP Th. 
I ores, 

OLD CROW MEDICINE SNOW ' I !o- 

SOUTHERN CULTURE ON THE SKOS 2.iß. 

4 mst/ïdk 

CHEETAH GIRLS Crndereka 

JESSE McCARTNEY Beautdli Soul 

HILARY DUFF Come Clean 

HILARY DUFF So Yesterday 

HILARY DUFF Why Not 

D-TENT BOYS Dg h 

LINDSAY LORAN Ultimate 

HAMPTON Hampsterdance 2 

RAVEN Superstition 

CLAY AIKEN 'r. cible 

STEVIE BROCK .' n A Dee Doo-Dah 

RON STOPPABLE I RUNS Naked 

KELLY CLARKSON Miss Independent 

AVRIL LAVIGNE ,k3er Bon 

AVRIL LAVIGNE - mauled 
STEVIE BROCK .. .e 
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75 

74 

74 

73 

73 

7? 

71 

71 

58 
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34 

33 

32 

31 

31 

31 

31 
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STACIE ORRICO 'mete s Gotta Bel More 

JUMPS 

BOWLING FOR SOUP 'r k Hock 101 

4NATIONAL MUSIC FORMATS, 

SIRIUSiii 
SIRIUS RADIO 

Steve Blatler 

Planet Dace 
Swedish Egli 
JEAN JACOIFES SIMO11E -. KawII WO ... 
DUMONDF llanun ILIA Non Rui ) 

L NRIOUF IGLESIAS Not in love 
UNI RDRUCK PRESENTS DRUGFAGE I dI Ma., 

The Pulse 

H ton 1 ri Arafat 
SWIrcNF00T Meant To I Ir' 

CUSTER .curetai 

U.S. I 
Kai belly 
WIT ;. nklt 

CASSIDY Hotel 

ROONEY tinakrn 

ENROUE IGLESIAS Not In Loe 
USHER LEMURS i LIL JON WO 
IT Are You Goan Be My Gel 

Net Ja n 
Geronimo 
BABY CRAM vrlann S 

Nip Nee NatIM 
Geronimo 
MEMPNS REEK Round Here 

GHOSTFACE Ghoseace 

D12 6 In The Mama 
OBE TIKE The Set Up 

BIG STYE Its A Problem 

1221 Ave. of the Americas 
New York, NY 10020 

212 -584 -5100 

Mw WNW! 
Al Skop 
SNOOKS A DUN This Phi She Gets For I mar.:; 

KENNY CHESNEY When The Sun Goes I' 

TRACY LAWRENCE Pam Me A Brrnrngn 

MONTGOMERY GENTRY If You Foer Stop L uao ' 

Octane 
Jose Mangin 
OROPBOx ' 

SOI . . 

POD 'it, Wald 

MUSHROOMHEAO Crazy 

OO ROCK iackson Mississipm 

TM Beat 
Geronimo 
JANET JACKSON Just A lank Whole 

ROC PROJECT ' em Vu 

MIOAIN .n 11tops 

EVIN Cf BAI L 0 she Your Body 

Neart a Seel 
B.J. Stone 
WM SUE GM M Low 

Ike Weed 
Joel Salkowitz 
JET An You Gonna Be My Gel 

M AMMO D The An That I Bleat, 

CIRJA 
DMX Inllight 
Stephen Lama 

The hottest tracks in the air on 31 airlines 
worldwide targeted at 25 -54 adults. 

MOUNTAINEERS .. :m 
JOHNNY CASH Temption Sorg 

DOL PHIN BOY 'snake It Loose 

STRING OUARTET Chage The World 

CYRUS CHESTNUT Flamm* Impression 
KEN' MO I +I ' II I I gist Shone 

JOEL FRAHM AM MO MEEDAU East Of The Sun 

SIARSAII OR Solence Is Easy 

DARKNESS I Bekeve In A Thong Calved Lae 
MARK LAEOANSPAM On The Slaps 01 TM COMM 
AI GREEN I Can t Stoop 

MIROSLAV VITOUS Bamboo Forest 

This section Features this weeks new adds 

on DMX MUSIC Channels available via dgt- 
tal cable and direct broadcast satellite 

CIHR/POP 

Jack Patterson 
JET Are You Gonna Be My Gol 

ROONEY I m Shale n 

TWISTA 1/KANYE WEST A JAME FOU Slow MN 

CNRIRNYTHMIC 

Mark Shands 
PITNEY SPEARS Tom 

KILTS Trick Me 

URBAR 

Jack Patterson 
G UNIT Waren Get To Know You 

1 KWON Tipsy 

GERALD LEVERT Wen It Out 

ALTERNATIVE 

Dave Sloan 
MARS VOLTA Tekvators 

JF old Hard Bach 

STILLS Std In A Love Sag 

10 million homes 180.000 businesses 

Rick Gillette 800 -494 -8863 

NOCK 

flepitattle ASBIFIelle 
SLIM Dead Generation 

Pe.D. Change The Womid 

NOCE 
Randy Schlager 
7 OF s FROM FIANCE BeauMd Get 

MOAN OMllllad Thep 
MOM Canes ttwow The I Tan Nevde Vora; hi 

WOW Desire (Gridlock Birchen Vocal Min Edo 

ROM AMMAN ADAMS Don Grue Up 2004 

GRIMiOS Flora 

DEEPEST RUE Give It Away 

GOLRAME i Ike Love Morris T Remo I 

STACIE ORRICO I Promise (Bons 6 Beck Rado Mol 
FR I DANNY s. L ove Is The Music (FR Radon Hot i 
ANGEL CITY Love Me Rrgn ION Sheila 

LAIC VS U2 Take Me To The Clouds Abo, r 

SUGABABES Lost In You 

HANNAH ROSE lireameg IPassergerz Club Mal 
BASEMENT JAK1I Good ILO (Tom behead Hried OD Me4 

CALUUT iT You Come Back (Chris Cox Rado EMI 

ElREl01E MIELTS Not In Love (Dave Ande Vocal EMI 

a1MeAETM IL Sleeo In The MOM (Dance RemoEMI 

MILT ALTERNATIVE 

Stephanie Mondello 
ROWE DAY She Says 

AMAX CONTEMPORARY 

Jason Shift 
JAET JACKSON Just A LAM While 

MOMEMLEY LOCE 8th Wald Wonder 

NAARE 

Danielle Ruysschaert 
ALExKIO ^ie Wih Me 

ST GERMAIN .p In It 

CRYSTAL METHOD Bon 1i , cur... 

RAP/HIP-HOP 

*lath Shands 
AMU MMylae 
Z#e 1seB 
aMNNI Mr Uh 
NHLY E ITg NA Remi.. 

866-MVTUNES 

71.000 movie theaters 

WEST 
. HOARY DUFF Come Clean 

2 ALICIA KEYS You Dont Know My Name 

3 PRYNMNC SPREE Ieer And Day 

4 3T Pate Tonight 

S TYMIMM RBA Ceiwersalon Well God 

MIDWEST 
ALICIA KEYS You Dont Know My Name 

2 MARY DUR Cane Clean 

3 NATURAL What M 

1 TYNISHA KELI Cawersaon Woh God 

5 AL GREEN I Carne Stop 

SOUTHWEST 
HILARY DUFF - .Lean 

ALICIA KEYS . 

POLYPHONIC SPREE 

TYNISHA KEEL . 

3T Pad¡ bnphl 

NORTHEAST 
HILARY DUET - Jean 

ALICIA KEYS nt Know!' 
SARAH N LACHLAN FaASn 

4 3T 

5 JEWEL n 

SOUTHEAST 
I ALCM KEYS _ ... on t Know My Nar 

HILARY DUFF Come Clean 

3T ' tot 
TYNISHA CELL .='saloon WO Go.' 

SARAH MCI AC HL AN r aeon 

Z RADIO NETWORKS 

Phil Hall 972- 991 -9200 

ABC AC 

Peter Stewart 
FM FOR FLGNTMG 100 Yee. 

Dees leeks Mereing Show 

Stan Boston 
CNNGY One Lall 

Gentry Coast To Coast 
Dave Nicholson 
JOHNMICHAFI MONTGOMERY tellers i rom line 
SFEDAISr 

Real Country 
Richard Lee 
JOHN NI IMEL MONTGOMERY l ethers Fran Home 

REBA MáNT$t Somebody 

u 
IONI .la.e 

Ken Moultrie 800 -426 -9082 

Altersfiles 
Steve Young/Kristopher Jones 
311 Love Sorg 

Active Reck 

Steve Young/Kristopher Jones 
DAMAGE/LAN Save Me 

FINGER ELEVEN One Thep 

Not AC 

John Fowlkes 
MAROON S Ihrs Love 

CNR 

Steve Young/Josh Hosler.John Fowlkes 
JANET t ove Me For A L rple While 

MELLY VJOSTIN TRNBLAE Work It 

SARM CONNOR Bounce 

JET Are You Gonna Be My Girt 

Rhythmic CNR 

Stew Young/Josh Hosler/Jahn Fowlkes 
JENNIFER LOPEZ Bain i Low U 

JANET Love Me For A Little While 

T I. Rubber Band Man 

Soft AC 

Mike B'ttelliTeresa Cook 
MARTINA McBRIDE This One s fo The Gels 

Mainstream AC 

Mike Bettelei Teresa Cook 
SMRY RED Youi Make Me Feel Brand New 

Delilah 
Mike Bettelle 
SIMPLY RED You Make Me Feel Brand New 

The Dave Wingert Show 
Mike BettelliTeresa Cook 
SIMPLY RED You Make Me Feel Brand New 

The Alan Kabel Show 

Steve Young John Fowlkes 
LIZ PRAM F .naoedeary 

JOHN MAYER Clarity 

Mainstream Country 
Ray Randall Hank Aaron 
KENNY CHESNEY I UNCLE KFIACER When The Sun 

SHEDAISY reissenger Seat 

New Country 
Hank Aaron 
KENNY CHESNEY S CINCLE KRACKER When The Sun 

GEORGE STRAIT .peratery 
DAVID LEE MURPHY Loon 

Lia 

hein Moultrie Hank Aaron 
KENNY CHESNEY A UNCLE 'CRACKER When TINSL. 
JOE NICHOLS i.ua To Be A Fool 

24 HOUR FORMATS 
Jon Hohdav 303 -784 -8700 

Adult NN Raie 
Jon Holiday 
MELISSA ITHERIDGE Breathe 

Adult Contemporary 
RICA Brady 
3 DOORS DOWN Here Without You 

B.S. Gentry 
Penny Mitchell 
MOONS S DUNN Th t s What She Geh fa L o nu'.i 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 -784 -8700 
KEItH MOM You II Thick m Me 

KILLE COFFEY Texas PUte 

WESTWOOD ONE 

Charlie Cook 661- 294 -9000 

Adult Reek A Roll 
Jell Gonzer 
DEEP PURPLE i inv n V.urr 

Bright AC 

Jim Hays 
MAROON s This Love 

Mehistrea. Gentry 
David Felker 
MOONS A DIM Thal s What She Gets For Lovnp Me 

list Ciustry 
Jim Hays 
NEW GOOSNEY A UNCLE OIACMI When The Sun 

RBA MA RO Somebody 

Yeses a Veda 
David Felker 
BROOKS A DUNN I hats What She Gets Foe L cuing Me 

7-riz t=1"í71.7- 
PLAOHO NETWOK-aKB 

After Midnite 
Sam Thompson 
MINT CHUM When The Sun Goes Down 

an1E STRMT Desperately 

LAUNCH 
oNYAH00! 

Jay Frank 310 -526 -4247 

Awls 
SII Lues Salo 

ALL OF M Bildsude 

EMEOOOO ONE Last One Standlog 

P.0.0. Chace The Wald 

Video 
BLINK 1821 Mrss You 

DAVID BANNER lant It OD 

ENRIQUE IGLESIAS VKELM Not In Loe 
FIVE FOR HGHTNO 100 Years 

KATY ROSE rrdrrve 

MISSY ELLIOTT I m Really Hol 

TRAIN iVnen I Look To The Sky 

ISICSNIPPELCOM 

Tony Lamptey 866-552-9118 

111p4Isp 
MINN Tpsy 

WW1 aHP Gagsht Roll 

OB UM As Fly As She Wama Be 
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BRITNEY SPEARS 47 

rWISTA t KANYE WEST B JAMIE FOU Slow Jami 46 

BEYONCE '.' : -'M1' 43 

JESSICA SIMPSON ,Siam You 12 

MURPHY LEE I. JERMAME EMU Wat Da Hook 40 

NO DOUE s M, ute 

u ICU NUS You Don t Know My Norte 

DARKNESS : Move In A Theop Ca led Low 
Ou1KAST 'he Way You More 

KEELS :' 'me 
KANYE WEST Through The Woe 

CHINGY One CM Awry 

OUTKA3T Hey Ye, 

HILARY DUET Corne Clean 

YEAH YEM T'ENW Maps 

MAROON S This low 
G UNIT r; °r Rums 
EVANESCENCE ^ ;rts: 
GOOD CHARLOTTE mod On 

INCUBUS Megaiom n.ac 

Video playlet POI Pa seat aJan 77-Feb 2 
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37 

30 

21 
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20 

20 
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17 

17 

16 

15 

Iwisre I KANYE WESt C JAMIE FOU .. uni 34 

CANOE WEST augt Tre Woe 28 

ALICIA KEYS a Dort Know My Nane 27 

DARKNESS Mlew In A Thetg God Love 

KRIS Moksheke 

JAY.7 , 7. %+!N, 

INCUBUS " 
POLYPHONIC SPREE ..OM Md Dry 

SEAN PAUL m Sall In love With You 

OurKAST The Way You Move 

RYAN ADAMS ül Alm 
CASSIDY t R KELLY Fatty 

I. PARK .. r s 

OUIKAST ....:a' 
JET ... . .; P. My Gin 

LOS1PR0PHETS ' '-men Home 

BEYONCE'.'. - 5 

OFFSPRING... 

STORY OF THE TIM ,,,I1111 The Day I De 

CHINGY rx eau Away 
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27 

76 

23 

22 

20 

20 
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18 

18 

16 

16 

15 

15 

15 
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11 
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COURTNEY LOW! Mono 

ANN MAYER Curdy 

q 

Hen 

NORM JONES Sunnse 

NICKELSACK Someday 

NO OOIAT Ks My lee 

OUTKAST... The Way You Move 

SHERYL CROW The First Cut Is The Deepest 

EVANESCENCE My immortal 

ALICIA KEYS ., Dont Know My Name 

BRITNEY SPEARS Hoax 

JESSICA SIMPSON WO, You 

AT ^,u Be My Cid 

MAROON5 
. 
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BF YONCE Me. MOM I I 

F IVE FOR ROOMS 100 Years 
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FUEL -. s On Me 

GOOD CHARLOTTE HOW On 
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w10F LIFE ea Thongs Just Keep Geeing Belle 
MELISSA ETH RIDGE Bieat? e 

PINK is ADJ 

KELLY CLARKSON The Trouble SOL Las W 

JACK JOHNSON Taylor 

KID ROCK Feel lie MOW LOO 

CAVE MATTIËWSawKY 
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JAN Change Clothes 

0010 White Flac 
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Lee Peddefle 

207 -3804425 

2001,20 (XM20) 

Kane 

NELLY UJUSTIN TIMBERLAKE . 

USHER IIIE JON 6 LUDACRIS 

.p (XM81) 

Blatte Lai: rence 
1101 SINCLAIR 

MICHELLE BRANCH 

ROC PROJECT 

SWIZZ (XMIS) 

Charlie Logan 
CROSSFADE 

JET 

F0O FIGHTERS %Edo 

NOOBASIANK - o 

TNOUSMD FOOT KRUTDI %Mast 

SAN paw 
Ted Kelly 
01100E POWs Somebody To Low 

s16EoP11010C0 Mow Sb - Somewhere Only We Know 

WORM LAlet mien Poskard (Chimp) 

TA Faon 

MIR 
Mike Marrone 

ERIE NICHOLSON Its A Move 

MUM Bonn Agam 

MINT 01112) 
Jessie llrl/e, 
OSUMI NUM M TIE MIN Mow lee 

101111ifMIR Geh GM In Free 

R MIM AM OY Roelof 

ION_ MIN Grin HO 

l01 card wawa 
Bill Evans 
STEREOEAR Margenne Eclipse 

MINUS 5 Rock 

=Al. - 

Ward Cleaver 
GORE ROTTED 'roil And Corpses 

REMEMBERING NEVER N,,,,en And CMdren De First 

WATERCOLORS (XM71) 

T. ̂ nlf. 
A RAY FUMER -wnoh Flyer 

ALEX BUGNON .alcade 

CHRIS BOTTI Back Inlo My Heat 

OAK SIEGEL In Your Eyes 

DAVE KOZ et R Fret 

DAVID BENOIT RçM Here. ROM Nov. 

DAVID SANBORN n1 She Lovely 

DOWN TO THE BONE Cute Funk 

MARC ANTOINE Kly 

NAJEF ... " Avers 

NICK COLIONNE -Oh FMn 

PAMELA WILLIAMS Ur1COrldbOrlal 

PAUL BROWN 

PETER WHITE Bout Love 

RICHARD ELLIOT 

RICK BRAUN . 

TWIST Of MOTOWN 

X MINN AnLpOeNs 

Cmdy M.r 

VP Alum PfOg1a0 r,ig 
J Enfertammeni 

VIDEO PLAYLIST 
DIM One Cal Away 

KAEnn WEST *hough TIN Wen 

Mawr IA KELLY HOLM 

MEN SIUOOARO Sony 201 
LUDACRIS spIa Ii WA d 
OUTKAST... The Way yea Mow 
BEYONCE Me. MOM I I 

INC WAS TWINS SAL JAR... SA Stoker 
AVANT Read Your Mnd 
G UNIT Stunt 101 

RAP CITY TOP 10 
CHINGY Cal Away 
LUDACRIS SOW WMMYRI 

CASSIDY 111. IOLT Hotel 

ZING YANG TWINS RE JON... Sall Sharer 

JW4111111 IMAM FRESH ;n My Lie 
UMW WEST Though Trio Woe 

JAY4 Encore 

T.I. Rubber Bard Mn 
TWISTA MAIM WEST S JANE Fou Slow Jar: 
PEEVE PAOLO Frew -kiwi, 

Moo NOW for The owe d Ian 76-Fee I 

TELEVISION 

GZT 
nsle iviole 

65 mriidn houseboat 

Man Phew. Sy VOW 
Chns Parr VPSArsc A teem 

ADDS 
KEITH UNION +au II Dunk OI Me 

DOLLY PARTON Welcome Home 

S4EDAISY nger Seat 

TOP 20 
KENNY CHESNEY There Goes My Ede 

JOSH TURNER ono Black Tram 

SHANIA TWAIN Lhe s Not Just A Pretty Face 

SNOOKS I DUNN You Can Tate The Honig 
MIDDY JEWELL Sweet SoutNMn Comfort 
ALAN JACKSON Remember When 

MAD PAISLEY .one Moments 
TORY KEITH A- encan Soarer 

SHERYL CROW ' ne First Cut Is The Deepest 

SARA EVANS . Yect 

TOLE ATKINS "01 Mama 
JIMMY WAYNE ', ore You Tho Much 
CLAY WALKER ..an (Sleep 
DILLY CURRINGIOU I Got A Feel.n 

GARY ALLAN 5as About Rain 

JOE NICHOLS 01 To Be A Fool 

DIERKS BENTLEY My Last Name 

CLINT BLACK -;.end My Time 

N. STUART I M HAGGARD Farmer s Blues 

TERRI CLARK :. _ ; It All 
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TW LW 
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GREAT 

. AMERICAN 

COUNTRY. 

Jam Murphy 

19 order house, 

ADDS 
KEITH ORAN You u Think 01 Me 

KELLE COREY Texas Plates 

TOP 20 
ALAN JACKSON Remember When 

JOSH TURNER -p Black Tom 

BRAG PAISLEY , mk Moments 
rOMY KEITH American Solder 
SARA (VANS Perfect 
KENNY CHESNEY There Goes My lde 
JOE NICHOLS 0 To Be A Fool 

DIERKS BENTLEY Yy Last Name 

BROOKS J DUNN +ou cant Take The Honky Ton. 

GARY ALLAN - as About Ram 

BUDDY 1E WELL ..oet Southern Comlort 
TRACE ATKINS Mama 
SHANIA TWAIN sre s Not Just A Pretty Face 

EMERSON DRIVE . ast Doe Standing 
PATTY LOVELESS 1Mar Way Hone 
BLUE COUNTY ;iris 
BILLY CURRINCTON ..I A Feehn' 

CRAIG MORGAN ei y I iday Afternoon 
RODNEY ATKINS i.;nesty'Write Me A Usti 
RHONDA VINCENT II Heartaches Had Winps 

Inkmlaon current es of Feb 6 

CONCERT PULSE 

Avg. Grose 
(M 000e) Pos Ararat 

1 SIMON I GARFUNKEL 

2 SHMIA !WAIN 

3 ALROSMIIH 6 KISS 

4 BETTE MIDLER 

5 DAVE MATTHEWS 6 FRIENDS 

6 LUIS MIGUEL 

TORY KEITH 

a MANNHEIM STEAMROLLER 

9 ALAN JACKSON 

10 AMY GRANT VINCE GILL 

11 JOHN MAYER 

12 TONY HAWK S BOOM BOOM HUCIUAM 
13 MATCHBOX TWENTY 

14 TRANS-SIBERIAN ORCHESTRA 

15 HARRY CONNICK JR 

A k.ny'I.0 week's new tours. 

los DYLAN 

DARKNESS 

NERD SLACK EYED PEAS 

VINFLJET 

YEAH TIM YEARS 

S2440; 
$1 032 8 

$959 0 

$916 3 

$717 6 

$6331 
$419 0 

$368 6 

5329 6 

$311 1 

$268 1 

$265 2 

$233 3 

5722 7 

$221 7 

The CONCEPT PULSE e courtesy a 
Poised Prticeanrr a PrmKMAa' 
QrLneLeMrpe 800.344-73S3. 

CaaMnM 209.271, 7900 

February 6, 2004 R&R 15 

TEL 
70p TEN SHOWS 

Thal Audience 
(101 5nMlMon households) 

1 Sup" Boni XXX Yin 

(Patriots vs. Panthers) 
2 Super Bowl Post Game 
3 Survivor: All -Stars Premiere 
4 American Idol (Tuesday) 

. 5 American Idol (Wednesday) 
6 Friends 
7 CSI 
8 The Apprentice 
9 

10 

An. »Ma I 
liens 12-17 

1 Super Bata XXXVIII 

2 Super Bowl Post Game 

3 American Idol (Wednesday) 

4 American Idol (Tuesday) 

5 Survivor: All -Stars Premiere 

6 My Big Fat Obnoxious Fiance 
7 The O.C. 

6 Fear Factor 

Friends 

Will & Grace 

Fear Factor 9 
Without A Trace 10 

Some: Nielsen Media Research 

COMING NEXT WEEK 

Tabs Tops 

CBS's telecast of The 461h Annual 
Grammy Awards is slated to show - 
case a salute to The Beelas' first 

appearance on The Ed Sullivan 
Show. featuring Sting, Dave 
Matthews, Vince Gill and Pharrell 
Williams: a segment dedicated to 

funk. featuring OutKast, George 
Clinton & Parliament Funkadelic, 
Robert Randolph d The Family 
Band and Earth. Wind & Fire a 

segment In honor of Luther Vand- 
ross. featuring Celine Dion. Alicia 
Keys and Richard Man a tribute to 

the late Warren Zevon featuring 
Jackson Browne. Emmylou Har- 
ris, Timothy B. Schrwit, Billy Bob 
Thornton. Dwight Yoakam and 
Jorge Calderon and performances 

by Christina Aguilera. Beyoncé, 
Black Eyed Peas w /Justin Tim- 
berlake, 50 Cent. Foo Fighters w/ 
Chick Corea, Martina McBride. 
Prince. Sean Paul and The White 
Stripes Westwood One IS providing 
the radio simulcast (Sunday. 2/8. 
8pm ETPTI 

Friday, 2/6 

Elton John guest -stars on Abso- 

aitea Fabulous (Oxygen. 9Pm ET)PTI. 

Missy Eliot The Elen E. Ger1- 

eres Show (check local listings for 

tane and channel) 

Annie Lennox. The TatghtShcw 
With Jay Lend (NBC. check local list- 

ings for timer 

Kenny Chhesfey. Jimmy Kennel 
Live (ABC. checklocal listings for 
time). 

The Wellman. Late Night Wrth 

Conan O'Bnen (NBC. check local 
kstirgs for time) 

Rive For fighting, Late Late Shaw 
With Crag KAbon (CBS. check lo- 

cal listings for time). 

Jonatha Brooke and Living 
Colour. Last Call With Carson Daly 
(NBC check local listings for time) 

Saluda, VI 
Donna Summer IS the s&tI eC:i 

of Lifetime's Intimate Portrait (11 pm 

ET/FT). 

Clay Aiken. Saturday Night Lilt 
(NBC, 11:30pm ETIPT). 

aa 2A 
Five For Fighting. Ellen CeGen- 

eres. 

Dave Navarro. The Sharon Os- 

bourne Show (checc local listings for 

time and channel). 

Andrew W.K. Cagan O'Brien. 

Elefant. Carson Daly 

1IYye 2111 

Stag. Ellen DeGenees. 
Norah Jones. Jay Leno 
Dinee Rascal. Jimmy Kimmel 
Modest Mouse. Carson Daly 

r 2/11 

Eve. Late Show With David Let- 
terman (CBS. check local listings for 

time) 

Joe Walsh. Jimmy Kimmel. 

Nickelback. Conan O'Brien. 

Default. Carson Daly 

Thwsday. 2/12 

Nelly. S / Lilo,? Oslxxime 
Metalllca's James Hetfield nar- 

rates The Season an ESPN docu- 
mentary on the NHL S Colorado Ava- 

lanche (10pm ET 7pm PT). 

Presidents Of The United 
States Of America. Jrmy Kimmel 

- Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

Tille Distributor 
Jon. 30 -Feb. 1 

1 You Gof Served (Sony)* 

2 The Butterfly Effect (New Line) 
3 AlongCame Polly (Universal) 
4 Lord Of The Rings: Return ... (New Line) 
5 The Perfect Score (Paramount)* 
6 Big Fish Sr( r'V, 

7 Mystic River WBi 
8 Cheaper By The Doren (Fox) 
9 Win A Date With Tad Hamilton (DreamWorks) 

10 Cold Mountain IMiramax) 

AN figures n means 
-Fast week n reloase 

Source ACNMASen EDl 

S Weekend S To Dote 

516.12 $16.12 

59.55 $31.73 

S9.31 $66.00 

55.31 5345.33 
54.87 54.87 
54.53 $55 31 

$4.37 564 85 

54.28 $128 03 

54.21 $13.10 

54.07 578.37 
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AL PETERSON NEWS /TALK /SPORTS, 
epatarsoneradioandrecords. cor 

Sell Your Personality 
Talk host says your best asset is you 

1, 
his week a whole lot of radio sales management 

and executives are gathered at the annual RAB in Dal- 
las. Most of them are there to learn new ways to gen- 
erate more revenue for their stations, because doing so 
will increase not only their personal income, but also 
their value in the eyes of management. 

chances are an attitude like that 
will take someone far in today's ra- 
dio business. But is it only those 
who are officially "in 
sales" who should pur- 
sue their future in radio 
with the idea that making 
the station more profit- 
able is a good thing? If 
you are on the air, can you 
share that attitude and 
contribute to your own 
financial success while 
helping to grow the sta- 
tion's bottom line? One 
guy who thinks you absolutely can 
is longtime Michigan talk host Dave 
Barber. 

In fact, Barber -a 25 -year Talk ra- 
dio veteran most recently heard on 
the Michigan Talk Radio Network - is downright gung ho on the con- 
cept. Having worked both sides of 
the aisle, as an on -air host and a 

salesperson, Barber is also a success- 

ful motivational speaker who regu- 
larly preaches his personal philoso- 

phy of "Raise ratings, raise revenue, 
and make my advertisers rich." 

With chilling honesty, Barber 
wams air talents, "Wheth- 
er we think we are great 
or not, this is a business. 
Most of us on the air are 
very expendable - our 
owners are usually talk- 
ing to Wall Street more 
than they are to us. Hell, 
tomorrow a satellite dish 
could be in your parking 
space. 

"So hedge your bets 
and help the station make móney. 
Salespeople generally live better 
than talent, so why not join the pro- 
cess? You are a lot tougher to fire if 
you have a bunch of long -term ad- 
vertising contracts that are attached 
to you and your daypart." 

This week Barber expands on 
why he believes most on-air talents 
can be a station's best salespeople 
and why he encourages rookie and 
veteran air talents alike to get in- 

Dave Barber 

volved in the sales process of their 
shows and their radio stations. 

R &R: What's threan.>ue7 to the ques- 

t ion "Who's Darr Barber ?" 

DB: I grew up in Flint, MI, the 
birthplace of General Motors and 
the United Auto Workers union. I 

was raised by working-class, trade - 
unionist parents in a blue -collar 
community. As far back as I can re- 
member, all I ever wanted to do was 
be on the radio. I was fascinated by 
it, spent thousands of my childhood 
hours studying it and mimicking it 
and got my first part-time job in the 
business when I was in high school. 
I lied to the PD about my age and 
drove my principal's car to the in- 
terview. 

R&R: Now that's a story I have to 

hear the rest of. 

D8 It was at WTRX in Flint. I lied 

RiR February 6, 2004 

TRS 2004 Salutes Talk 
Radio `Rulebreakers' 
A special Friday- morning session at the R&R Talk Radio 
Seminar will focus on several individuals who have 
ignored conventional wisdom and 
advice and built successful careers 
in Talk radio. Moderated by Sabo 
Media CEO Walter Sabo, "Don't 
Just Bend the Rules ... Break 'Em!' 
will also include WTOP/Washing- 
ton's Jim Farley. Clear Channel /San Francisco's Ed 
Krampf. Sirius Out -O's John McMullen and author and 
financial talk host David Bach. 

Register now for TRS 2004, to be held Feb. 26 -28 at the Renaissance 
Washington. DC Hotel. Log on to www. racboandrecords.cam and click on 

"Conventions/Seminars- at the top of our homepage. or fill our the 
registration form on the inside back cover of this issue. 

to the PD about my age and he 
didn't know I was in high school, so 

when he called to have me come to 
the nation to meet the GM, I was in 
school. I told my principal about the 
job interview and was honest with 
him. Not only did he let me out of 
school early to go to the interview, 
he let me borrow his car to drive 
there. 

So I drive to the station, meet the 
GM, and everything goes great. 
They hire me, and then they invite 
me to go next door to the local tav- 
ern for a couple of beers after work. 
The drinking age at the time was 18, 

so I was close. But remember, I was 

"Don't go home after your show and watch 

cable news or listen to some Zeppelin, go out 

and shake some hands and make friends for 

your show and your radio station." 

also driving my principal's car. Any- 
way, I got the car back to him at 
school, and then he actually gave me 

a ride home. Can you imagine do- 
ing that in today's litigious times? 

I got through it all unscathed. I 

didn't get in a wreck, I didn't get 
pulled over by the cops, and, best of 
all, I got the job. in 1976 I began do- 
ing talk full -time on that same sta- 
tion. That's also when my connec- 
tion to sales started and I began to 
realize the selling power of being on 
the air. 

R &R: What first clued you in to that 

polar? 
DB: I was on the air from 7pm- 

midnight in my hometown, where 
I knew a lot of people, and they 
would always ask me how much it 
cost to advertise on my show. I'd say 
I didn't know but that I'd have our 
sales manager contact them. Sure 
enough, a week or two later I'd hear 
my friend's business advertising on 
my show. 

After that happened about 10 or 
12 times, a light went on in my head. 

Continued on Page 18 
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IflCREDIBLE VEIIR 

1. Al 

ERA. o 10 NE-TWC); i<8 

Fall 2002 to Fall 2003 
Persons 25 -54 
AQH Shore Increases 

KFI -AM Los Angeles 

2.5 to 6.7 UP 168% 

WPHT -AM Philadelphia 
1.4 to 4.8 UP 242% 

WTAM -AM Cleveland 

8.7 to 23.8 UP 174% 

KFYI-AM Phoenix 
6.6 to 10.1 UP53% 

KHOW -AM Denver 

4.0 to 13.7 UP 243% 

KSTE -AM Sacramento 

3.0 to 8.9UP 197% 

WFLF -AM Orlando 

1.3 to 10.3 UP 692% 

WTIC -AM Hartford 
10.6 to 15.4 UP 45% 

Rese e this show no (all Karen Peterson at 912.455.6285 
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Sell Your Personality 
Continued from Page 16 

I figured my days were free outside 
of show -prep time, so I asked the 
GM how much spots cost and if 1 

could go out and sell some on my 
own show. I wasn't allowed to call 
on any established accounts; I could 
only call on new business. 

My first sale was for around $200, 
and I got a $30 commission. I was 
only making about 200 bucks a week 
back then, so that was huge. It didn't 
take too many months before my 
commissions far exceeded my sala- 
ry and I realized that I had something 
to exploit by beingon the air and sell- 
ing that the average seller didn't 
have: my own brand equity. 

R &R: What is it about most air per- 
sonalities - in anyßrrnaf - that can 

give them an edge with a potential cli- 

ent fin. the station? 

DB: People in your community 
know you, they know your name, 
and they feel connected to the per- 
son they hear on the air every day. 
Most talents have a pretty good gift 
of gab and have experience inter- 
viewing people and getting them to 
answer questions. Those are good 
traits to have in the selling process, 
because if you want to do an analy- 
sis of the needs of a potential cus- 
tomer, first you have to ask a lot of 
questions. I thought almost from 
Dav One that you could be success- 

ful both on the air and at selling, 
and I have done both almost my 
entire career. 

R&R: The idihi that an on -air host 

can also get out there and sell seems al- 
most quaint in today's changed radio 
uurld, don't you think? 

DB: It's exactly because the busi- 
ness has changed that it's more im- 
portant than ever, in my estimation. 
If you want to stay in the business 
and stay employed, you have to 
work to make yourself less dispos- 
able. 

I'm not saying it's for everyone. 
There will still be those who believe 
in the old separation of church and 
state, so to speak, and think sales 
and talent should stay in their own 
respective ends of the building. I 

think that's a mistake. 
R&R: So what are some things a host 

who wants to take your advice can do? 
DB: If the station won't give you 

a list of potential clients to call on, 
pester the sellers to take you on 
sales calls. Doing that will make 
salespeople appreciate you more 
too. Share your ideas with sellers, 
and if a potential client is involved 
in something that can legitimate- 
ly be of interest to your listeners, 
for goodness' sake put them on 
your show. 

Most stations do PSAs anyway, so 
why not find out your clients' - or 
potential clients' - favorite charity 
and work with them? Show man- 
agement that you understand that 

"Show management that you understand 

that we're all in it together and that you 

understand that entertainment is the 

product you are really selling, not just 

spots and dots." 

we're all in it together and that you 
understand that entertainment is the 
product you are really selling, not 
just spots and dots. 

R &R: What is the most common 
thing that stands in the way of an air 
talent's successfully evolving into the 
sales process? 

DB: Not accepting that things 
ain't what they used to be. As Ran- 
dy Michaels once said to me, "1 like 
radio the way it used to be, too, but 
it's not that way anymore." The 
sooner that you, as an air talent, get 
used to that idea, the better off you 
will be. 

Don't go home after your show 
and watch cable news or listen to 
some Zeppelin, go out and shake 
some hands and make friends for 
your show and your radio station. 
Meet the audience and, more impor- 
tantly, your advertisers as often as 
you can. 

R&R: Will the station's salespeople 

look on an air talent who also sells as 

sozneone with an unfair advantage who 

is competing with there fey ad dollars? 
DB: I would certainly hope they 

do. If they are good sellers, that's the 
way they should feel about it. It 
might even serve as a catalyst for 
them to try harder. The bottom line 
is that there are no employees with- 
out employers, so our first job must 
be to work together as a total team 
to make our station and the compa- 
ny strong. Whether you are from 
sales or programming, we should all 
be on the same page in that regard. 

R &R: Any advice or warnings for 
would-be talent/sellers? 

DB: Live copy is our stock in 
trade. Talk is foreground radio, so 
use it to effectively sell your client's 
stuff. Your butt is in the chair any- 
way, so do live -read spots with the 
same passion you have when doing 
your show. And be sure that clients 
pay a premium and sign long -term 
contracts for endorsement spots. 

That said, never, never endorse a 

bad product. I was offered a lot of 

ON THE JOB IN NEW HAMPSHIRE mat's wPz oston news ace 
Gary Lapierre fU sharing a laugh with CBS News anchor Dan Rather as the two 

covered New Hampshire's recent first- on- the-nahon Democratic pnmary election. 

money to do Body Solutions. I told 
the network CEO, "11 this stuff 
worked, don't you think it would 
have already been on 60 Minutes" I 

mean, come on - drink some stuff, 
go to sleep and lose weight? I re- 
fused it, and I'm glad I did. 

R &R: How about some other tips for 
that air talent who has already typo; 
making the transition and is starting to 

sell his or her own program. 

DB: Be sure to befriend the sta- 
tion's receptionist and give her a 
list of the telephone numbers and 
contacts for every one of your live - 
read- endorsement advertisers. 
That way, when a listener calls in 

for information, it will be at the re- 
ceptionist's fingertips. That's a po- 
tential sale for your client that can 
only make him happy, and happy 
clients renew. 

Also, always remind your listen- 
ers to call the show if they missed 
the number or address of a sponsor 
and that you will hook them up off 
the air. And don't forget to get suc- 
cess letters from your clients - 
dan't wait for a salesperson to do it 

for you. Businesses love to hear 
about success stories from their con- 
temporaries. 

R &R: What can sales management 

do to tut an air talent batter succeed in 

making the transition to part- time, or 

even full -time, seller? 

DB: Start taking the talent out on 
sales calls with other sellers. First of 
all, the client will be thrilled to have 
their favorite morning guy or talk 
show host come to see them. It 
makes them feel special. The talent 
can watch firsthand some of the tri- 
als and tribulations salespeople 
must go through out in the field and 
learn about the selling process by 
watching it. 

Finally, just because someone is 
on the air doesn't mean they don't 
need to follow the same rules as all 

.the other sellers. They need to attend 
sales meetings, file call reports, do 
their own paperwork, etc. In other 
words, prepare them for the total 
selling experience and don't just 
send them out there cold. Help them 
succeed, don't just hope that they'll 
succeed. 

The Debate Begins. 
For 15 years talk radio has been dominated by one voice. Now, when America wants 

a fresh voice and real debate, Ed Schultz delivers straight talk from the heartland. 

EdSCHULTZ 

Call now 
1.111I711 

.` 

Ed Schultz goes toe -to-toe with conservatives to energize 
mainstream talk radio. Ed is a #1 rated talent with 15 years of 
20+ shares. He cuts through the boring sameness with razor sharp 
views on life, politics and people in America. 

Ed Schultz delivers straight talk from the heartland. 

b:` . MIMSar 
- 

800.611.5663 L JONES RADIO NETWORKS 
jonrdio.corn 

v 
JONES 
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Information Please 
Why information programming is an advantage 
for Oldies stations 

hough this column is written under the Oldies ban- 
ner, it applies to any programmer who is targeting an 
adult audience. It also applies to any programmer who 
is looking for a way to differentiate his product from 
his competition's. 

Hard as it may be to believe, there 
was a time when music stations had 
a commitment to real, actual infor- 
mation programming. Back in the 
days when CHR was 
known as Top 40, music 
stations employed - 
brace yourself here- full - 
time news departments. 
These were staffed by 
people who actually de- 
livered news and other 
important, nonmusical 
content. 

Alas, in the age of spe- 
cialization this aspect of 
most music FMs has gone the way of 
cart machines. I do not need to de- 
tail the decline of information pro- 
gramming on music radio, you live 
it every day. What I do want to ex- 
amine are the reasons why you 
should look into increasing your in- 
formation presence as a service to 
your listeners and as a potential way 
to generate additional revenue. 

Now, before the geezer alarms 
start sounding in your head, under- 
stand that I am not pining for the way 
things were. This column is not about 
the good of days and how things 
were better before consolidation. 
What I am going to suggest are ways 
you can enhance your product with 
a real commitment to information 
programming. 

Roadblocks 
Before we look at opportunities, I 

want to try to eliminate a couple of 
common roadblocks to information 
elements, specifically newscasts. 

Roadblock No. 1: News is an inter- 

ruption. Anything that does not /i''i our 
core brand - nut music -is unrures- 
wryan and will cauY tile Weller to tune out. 

If you are talking about the CHR 
or Rock audience, I'll concede this 
point. However, if you are program- 
ming to adults in any fashion and 
you believe that this statement is true, 
I strongly urge you to ask your lis- 
teners if they agree with you. The sad 
fact is that the older we get, the more 
we crave information. 

This has become increasingly true 
as the world has changed into a more 
dangerous place. The more things 
change, the more we need informa- 
tion to keep pace. Solid, well -written 
and appropriately focused informa- 
tion can actually add relevant content 
to your radio station. 

Roadblock No 2 We can't owe, the 

information image. Our local News/Talk 

station will alwt,us win the perception 
battle on sen`üt eltrncntS. 

I can't argue the fact that music sta- 
tions will never win over News /Talk 
in a battle for the "information 
source" image. However, this is not 

about winning and losing; 
it is about delivering 
something to your listen- 
ers. 

In times of dire need, 
will your audience flock to 
the local News outlet for 
information? Absolutely. 
During the sniper episode 
in the fall of 2002, Wash- 
ington, DC listeners 
camped out at WTOP. For 

six weeks. Once the scare ended, lis- 
teners returned to their normal radio 
usage patterns. 

The goal is not to win the infor- 
mation image; the goal is to pro- 
vide your listeners with something 
they need - and, according to re- 
search, want - on a regular basis. 
If you ignore this listener need, you 
are inviting them to leave your sta- 
tion in order to obtain the informa- 
tion they need. 

Steve AUan 

Make sure your 

newsperson writes 

for effect. Make 

sure that every story 

you air is of 

importance to your 

target listener. 

Make sure each 

story passes the 

"who cares ?" test. 

Some will argue that this will hap- 
pen anyway. Hopefully, you have 
more faith in your listeners than that. 
I submit that if you make a solid ef- 
fort at providing information, you 
will lessen the tune-out. 

Building Something 
Better 

As mentioned above, DC radio-lis- 
tening patterns were dramatically al- 
tered when the sniper was stalking 
the streets. Why? Because the infor- 

By Steve Allan 

mation need was immediate, dra- 
matic and personal. 

Conversely, when the latest Iraq 
war broke out in the spring of 2003, 
listening patterns were relatively un- 
changed. listeners did not need im- 
mediate information on the war be- 
cause they could watch the drama 
unfold on their televisions and the 
war was personal only to those who 
had loved ones involved in the con- 
flict. 

If information elements are tune - 
outs or prevent us from focusing ex- 
clusively on our core business, why 
do them at all? 

Most music stations have some 
form of morning drive news, regular 
traffic reports, frequent weather up- 
dates and, when needed, announce- 
ments of school closings. If this is 
against what music radio is all about, 
the only reason to have these infor- 
mation services would be for the 
sponsorship opportunities. 

OK, I could continue on this cyni- 
cal tangent - and it would be fun - 
but this isn't about complaining, it's 
about building something better. I 

have been involved in many research 
projects that show the need for infor- 
mation, especially with adult audi- 
ences. Since Oldies radio is all about 
reaching adults, here are a few sug- 
gestions to help you communicate 
with them more effectively. 

Relevant, Targeted News 
We take for granted that our morn- 

ing shows will have some sort of 
news. Unfortunately, too many 
newscasts are watered -down head- 
line riffs that come under the head- 
ing of an "(insert frequency here) -sec- 
ond news update." The problem 
with this style is that you are all but 
apologizing to the listeners for inter- 
rupting their music flow for some of 
that pesky news. 

What most programmers fail to re- 
alize is that solid, well -written, tar- 
get- audience -focused news can be 
some of the best content in any morn- 
ing show. Ask yourself this: Which is 
more important to the listener, inter- 
esting information or another edition 
of Tuesday Trivia (or Name That 
Baby or whatever)? 

Take your news seriously. Allot 
enough time to give a significant sto- 
ry count. Make sure your newsper- 
son writes for effect. Make sure that 
every story you air is of importance 
to your target listener. Make sure 
each story passes the "who cares?" 
test. And, above all, train your news 
staff to focus the stories on the listen- 
er. This kind of personalization will 
draw your listeners closer to your 
station (and your morning show) and 
actually increase time spent listening. 

Also, give strong consideration to 
adding some news presence to your 
afternoon show. For the most part, 

This column is not about the good of days and 

how things were better before consolidation. 

What I am going to suggest are ways you can 

enhance your product with a real commitment 

to information programming. 

your listeners have been at work and 
away from regular information all 
day. A quick, relevant update can 
help make your station stand out. 

Traffic Reports 
Regardless of the market you live 

in, traffic sucks. Don't believe me? 
Ask your audience. We all provide 
some sort of traffic information and, 
regardless of how hard we try, we can 
never, ever be comprehensive 
enough. There are simply too many 
roads and too little time to cover 
them all. 

Check this yourself. Tomorrow, lis- 
ten to the traffic on your local News 
leader. Clock 'em. You'll see that even 
with a perceived unlimited amount 
of time they can't deliver enough in- 
formation to satisfy everyone. 

So, what does traffic information 
come down to? Two things: consis- 
tency and talent. You must deliver 
traffic on a regular basis to let your 
audience know that it is a service you 
provide. 

Listeners are not all stupid. They 
will give you credit for your traffic 
reports if you are doing a good job 
on delivery. Generally, they will 
punch out of your station when they 
need immediate and personal infor- 
mation. I have seen this in focus 
groups covering a variety of demos. 
Listeners know which AM station 
has traffic on the "3's," but they only 
go there if they absolutely need it, 
right now. 

Image your traffic. Give it a han- 
dle, something besides your call let- 
ters that listeners will remember. Put 
the reports where they can be easily 
found. You do not need to mimic 
your local News station and hard- 
wire them to a specific number on the 
clock, just be consistent. If you're 
doing reports four times an hour or 
every 10 minutes, say so. Remember, 
you are building expectations in your 
listeners' minds. 

The second part of solid traffic in- 
formation is the talent. If you are us- 
ing an outside vendor like Metro, 
you know that each of its reporters 
has access to tI) exact same informa- 
tion. So, in theory, every single sta- 
tion in your market could potential- 
ly give the same information during 
every report. 

What separates one station from 
another? The quality of the talent de- 
livering the information. Believe it or 
not, even if you are using a vendor 
like Metro, you can demand great 
talent. At the very least it is your re- 
sponsibility to work with the talent 
the vendor provides to make them 
better. Just because they are not on 

your payroll doesn't mean you don't 
own them. 

Weather Info 
The value of "rather information 

varies by market and by season, and 
the rules of immediacy and personal 
importance apply to weather above 
all. listeners aren't looking to you to 
provide barometric projections or to 
put big blue H's on a map. They want 
to know what it will be like today. 
They want to know if what they are 
seeing will change any time soon. 

The more things 

change, the more we 

need information to 

keep pace. Solid, 

well -written and 

appropriately 

focused information 

can actually add 

relevant content to 

your radio station. 

In a perfect world you would align 
your station with a local TV weather 
personality. If your budget will not 
support that, at least be sure to let 
your audience know that you are giv- 
ing them weather on a regular basis. 
Building that expectation in their 
minds will help you when weather 
becomes the top story of the day. 

I realize that increasing nonmusic 
elements on a music -based radio 
station can be viewed as unpopular. 
Buzz phrases like "brand strategy" 
and "core values" can be bandied 
about to illustrate why deviating 
from the station's singular focus is 
a bad thing. Remember, though, that 
the only perception that counts is 
the one in your listeners' minds. In- 
formation programming can turn 
the tide when it is time to fill out that 
diary. 

Steve Allan has Im ranrnu d adult ra- 

dio stations in Cincinnati; Boston; and 
Washington, DC. If you'd like to take is- 

sue with, or even agree with, the above 
opinions, he can be reached at sallan3@ 
aol.com. 
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"The team of Clive and Charles 
and this new alignment improves 
our ability to compete in today's 
marketplace and will help us ad- 
dress future challenges," Schmidt - 
Holtz said. "BMG has achieved 
great artistic and commercial suc- 
cess, but the continuing difficulties 
in the worldwide music market re- 

quire us to be well prepared for the 
future. The new structure will effi- 
ciently strengthen our focus on our 
creative centers." 

Regarding Davis' appointment, 
Schmidt -Holtz said, "I couldn't be 
happier that Clive agreed to assume 
this greatly expanded responsibility 
at BMG. For over 20 years Clive has 
been instrumental in helping build 
the foundation of BMG to its pow- 
erful position today. On a personal 
note, I have to say that, since I as- 
sumed my role as Chairman of 
BMG, Clive has become not only a 
trusted business colleague, but also 
a confidante and partner." 

Davis said, "1 am personally 
thrilled with this wonderful new 

challenge and opportunity and to be 
a partner in the BMG team that Rolf 
has formed in recent years. We have 
some of the industry's best execu- 
fives, and they are poised and ready 
to meet that challenge. Charles and 
I are both particularly delighféd to be 
working with Barry Weiss at Jive 
Records, one of the industry's most 
accomplished executives. I believe 
we can reach new heights and a new 
level of achievement for BMG." 

BMG's relationship with Danis ex- 

tends back to 1979, when parent com- 
pany Bertelsmann bought Arista 
Records, which Davis founded in 1975. 

Davis turned the label into an indus- 
try leader, discovering artists like Barry 
Manilow, Patti Smith, Whitney Hous- 
ton, Dodo and CarlosSantana, among 
others. He led the label until 2000, 
when he hundred J Records. 

In late 2002 he was named to lead 
the RCA Music Group -a merger 
of J Records and RCA Records - 
which has produced an array of No. 
1 records from such artists as Alicia 
Keys, Rod Stewart, Clay Aiken, 
Luther Vandross, Monica and Ruben 
Studdard. 

Maim 
Continued frone Page 3 

Sr. VP /GM of Decca and Sr. VP/Na- 
tional Promotion for MCA /Nash- 
ville, has named the following 
Vivaton regional Directors/Promo- 
tion: former UMG /Nashville sec- 
ondary promoter Brian Thiele, 
Northeast; former Nashville Nights 

Exec. Producer Trudie Richardson, 
Southeast; former KZLA / Los Ange- 
les Asst. PD /MD and AflerMidnite 
MD Mandy McCormack, Midwest; 
and veteran Country radio pro- 
grammer and personality Larry 
Santiago, Southwest /West Coast. 
Additionally, Tracy Long will serve 
as Manager /Promotion. 

"Our objective is to create an art- 
ist-friendly environment as it relates 
to all aspects of the business," said 
Huskins, who has produced, engi- 
neered and performed on more than 
160 albums in various genres and 
with various artists. "Having been 
on the other side of the industry as 
a working artist, I have gained a 

valuable understanding of what a 

hopeful artist needs. My experience 
will allow me to work on the same 
level with the artist and speak the 
same language. 

"We don't believe in the 'artist 
protection program.' If we sign an 
artist, it means we believe in the art- 
ist, and he or she can expect full and 
immediate support from the label. 
Contractually, we will have an 
across- the -board policy: Artist/ 
songwriters will be paid the full 
statutory mechanical rate. Addition- 
ally, we will be implementing a digi- 
tal plan that is mutually beneficial to 
the artist and the label. 

"Our objective in signing an art- 
ist is not to create an artist, but to 
capitalize on his or her talents as 
they exist. Each person on our team 
has a strong music background 

to allow us to accomplish this. 
Vivaton's mission is to release genu- 
inely talented artists who are making 
great music. The label's main con- 
centration will be country music, and 
Chely Wright will lead the way. The 
Vivaton vision is not limited how- 
ever; we will embrace good music, 
period." 

Commenting on the appoint- 
ments of Biddy and Stevens, Hus- 
kins said, "Shelia is a legend in the 
promotion world. Her successes 
speak volumes. She was directly 
responsible for 135 No. 1 singles in a 
15 -year period, she brings experience 
and a proven track record to the la- 

bel, and I am honored to have her on 
our team. Amy and I have a long- 
term working relationship, and there 
is no one I trust more." 

Biddy said, "I am so excited to 
work with Jeff and the staff he has 
assembled at Vivaton. It is a rare op- 
portunity to be on the ground floor 
of a new company that has such a big 
vision for the future. Jeff 's passion 
for music and for people will be key 
ingredients to Vivaton's success. In 

taking a look at the long -term busi- 
ness plan and the label's objective, I 

knew this was the next career step for 
me. I look forward tobuildinga team 
of people whose passion for artistry 
will help us write a new page in the 
music -industry history book." 

Stevens, who for seven years has 
practiced entertainment law solo 
and as an associate of Gladstone, 
Doherty & Associates, said, "1 am 
extremely honored to join Vivaton. 
As an attorney, I have represented 
Jeff for nearly six years, and I cannot 
think of a more competent and genu- 
ine person to lead a record label." 

Vivaton officially opened its doors 
on Tuesday at 702 18th Avenue 
South, Nashville, TN 37203. Phone 
615 -255 -5233; fax 615- 255 -9133. 

NEWS 
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we move into a more stable economy 
in 2004. In local advertising, which 
was the most lackluster this past 
year, radio was able to maintain a 

presence without a shortfall. Com- 
bined with better -than -expected 
national results, radio is well posi- 
tioned for accelerated momentum." 

On a year-to-year basis, radio was 
able to beat 2002's performance in 
only five of the 12 months, with 
February's 8% jump leading the 
way. In 2003 national business out- 
shone 2002 every month of the year 
except November, with January reg- 
istering the best 30-day period, with 
a 21r. boost. Radio started 2003 well 
ahead of 2002, but local advertising 
growth dwindled after the first 
quarter, stalled at 1% growth be- 
tween May and September and was 
flat the entire last quarter. In 2002 
radio finished the year 6% ahead of 
2001. 

-Jeff Gran 

Puma 
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Before working at independently 
owned News /Talk KNRC, Eisenson 
was PD of longtime Talker WEVD/ 
New York but exited after ABC Ra- 

dio bought the station and flipped it 
to 24 /7Sports /Talk outlet as ESPN 

Radio's Big Apple flagship. Eisenson 
has also been Asst. PD of KFI /Los 
Angeles; where he worked with 
then -KFI PD Kohl, and has held 
news and programming manage- 
ment positions at heritage News/ 
Talkers WMC /Memphis, WLAC/ 
Nashville and KXNT /Las Vegas. 

Taoism 
Continued from Page 3 

Robinson, PD of Clear Channel 
Gospel WGCI-AM /Chicago, will 
voicetrack afternoons on WDAS- 
AM. Longtime WDAS -AM morn- 
ing host Reverend Louise Williams 
remains. 

Tamburro said, "I'm enjoying all 
my jobs, especially with the people 
I have working with me. Jo Ann 
Gamble has a wealth of knowledge 
of gospel music, and Ed Long is my 
right arm. We are truly working as 
a team. Sandra sounds as if she's 
right here in our studios; she's such 
a professional. And Louise - well, 
she's celebrating 45 years on WDAS 
this year. Somebody's actually been 
here longer than me!" 

Pirelli 
Continued from Page 1 

"To say I'm excited to work with 
someone with her track record is an 
understatement. I can't wait for her 
first day." 

Perelli said, "I'm looking forward 
to working again with old friends. 
The challenges are many, but with 
such a fun, creative staff and the 
passion and driye of new Station 
Manager Brad Samuel, l think Star 
will do great things, and we'll have 
fun while we're at it." 

RR. 
10100 Santa Monca Blvd. Third Floor Los Angeles CA 90067 -4001 

Tel (310) 553 -4330 Fax 13101 203 -9763 

www radroandr cores corn 

ITRIAL 
EXECUTIVE EDITOR 

MANAGING EDITOR 

ASSOCIATE MANAGING EDITOR 

NEWS EDITOR 

MUSIC EDITOR 

RADIO EDITOR 

ASSOCIATE RADIO EDITOR 

ASSOCIATE EDITOR 

ASSOCIATE EDITOR 

AC/HOT AC EDITOR 

ALTERNATIVE EDITOR 

CHRPOP EDITOR 

CHRRiHYTHMIC EDITOR 

CHRISTIAN EDITOR 

COUNTRY EDITOR 

LATIN FORMATS EDITOR 

NEWSITALKSPORTS EDITOR 

ROCK EDITOR 

SMOOTH JAZZ EDITOR 

TRIPLE A EDITOR 

URBAN EDITOR 

JEFF GREEN 'green aradroandrecords corn 

RICHARD LANGE da nyeradwndnrords cam 

BRIDA CONNOLLY àcpraayOradoanmecords con 
JULIE GIDLOW igrdoweraJoanc rocwds. corn 

FRANK CORREIA karma Orarl andecortb corn 

ADAM JACOBSON yacobsoneradoandncnrd.mrn 
KEITH BERMAN kbermanOroboandrocoMs 

CARRIE HAYW ARD cMywaNOndoaM7oords corn 

MICHAEL TRIAS minaseradroarrdrecords .com 

ANGELA PERELLI apneWOredroandecords corn 

MAX TOL KOFF mtolkollOndoandrecorde corn 

KEVIN CARTER kcaMreradpandrecorda corn 

DONTAY THOMPSON dlho pson0radoandeowds corn 

RICK WELKE owerke Oradwndecads coal 

LON HELTON rnettonOradoandrewns corn 

JACKIE MADRIGAL pnedngelOrsdorndecads corn 

AL PETERSON apelersonOradoandrecons corn 

CYNDEE MAXWELL cmasweAOrackoandec ids corn 

CAROL ARCHER carchweradloa,Wnacords corn 

JOHN SCHOENBERGER lsdnerCerpereradorldeeads morn 

DANA HALL r r ,.naoandreewds corn 

MUSIC OPERA TIOr,., 

SR VPNUSIC OPERATIONS 

DIRECTOR/OPERATIONS 

SR. DIRECTOR/DIGITAL INITIATIVES 

CHARTS a MUSIC MANAGER 

PRODUCT a TECH SUPPORT MGR 

PRODUCT MANAGER 

CHART COORDINATOR/LATIN 

COORDINATOR 

KEVIN MCCABE luna'aboOradoandrecdda corn 

AL MACHERA arnadwa0radmandrocords cove 

GREG MAFFEI gmaiNrradnandecords can 
ROB AGNOLETTI raprINfbradoand ecwds corn 

JOSH BENNETT lbermoltered andrecads corn 

MIKE THACKER rnlhacirwerairoandrecords corn 

MARCELA GARCIA maparaa Orado ndrecords corn 

MARK BROWER mOroweraradoandbcords can 

BUREAUS 

7900 Wrncons.n Avenue 1400 Beinbad MD 20814 TN (301) 951 -9050 F. (301) 951 -9051 

ASSOCIATE EDITOR JOE HOWARD /pwardOradroandecords can 
1106 16' Avenue South Nesnv111e. TN 37212 Tel (615) 244 -8822 Fas (615) 248.6655 

BUREAU CHIEF LON HELTON I1MInraddrrlde xals corn 

ASSOCIATE COUNTRY EDITOR CHUCK ALY caly0u7áoandncwds.com 

CIR CL .:' 

CIRCULATION MANAGER JIM HANSON /Mnao rtradroa droordacnm 
ASST CIRCULATION MANAGER CRISTINA RUBIOcnRNoOnedorldw,wde.com 

NFRMATI N'L 

DIRECTOR 

LEAD DEVELOPER 

APPLICATION DEVELOPER 

WEB DEVELOPER 

WEBoAPPLICATION DEVELOPER 

NETWORK ADMINISTRATOR 

SYSTEM ADMINISTRATOR 

DATABASE ADMINISTRATOR 

SAEUD IRVANt boyar, a radoandw.wda.obm 

CECIL PHILLIPS cyldpegdordecwds coal 

HAMID IRVA AKwnradOand'ecwd corn 

ABHIJIT JOGLEKAR uyopMAarradoandrec cds coal 

AMIT GUPTA agIpMOpdraMd7cwds can 
DAVID PUCKETT X*ONOradroandrotords con, 

JOSE DE LEON Idererme radmandrecords can 
PUNEET PARASHAR roarastMrOradoand,4ords corn 

PRODUCTION 

DIRECTOR 

MANAGER 

GRAPHICS 

GRAPHICS 

KENT THOMAS kttwnasradoandecords. porn 

ROGER ZUMWALT rzweval?Oradoendrecnns can 
FRANK LOPEZ Mopez OradoarWrecwds. corn 

DELIA RUBIO dud roOradoendecords can 

DE SG'. 

DIRECTOR 

AD DESIGN MANAGER 

DESIGN 

DESIGN 

DESIGN CONSULTANT 

DESIGN CONSULTANT 

TIM KUMMEROW Ikan nerow redoandrecords corn 

EULALAE C NARIDO E bnandoReedaendrecords can 
SUSAN SHANKIN sshanJ neradoandecords CO In 

GLORIOSO FAJARDO gte/ardoraraoandrecords corn 

GARY VAN DER STEUR g dsceurOredoendreroNS corn 

CARL HARMON cMon+n Oradoandecords corn 

ADVERTISING 

DIRECTORSALES HENRY MOWRY hnowrvera roandrecords cove 

ADVERTISING COORDINATOR 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SAI ES ASSSTAN- 

NANCY HOFF nglfOndOMOncads can 
JENNIFER ALLEN Allen Oradoendreco,ds corn 

GABRIELLE GRAF gpalOradoandrercoros corn 

LINDA JOHNSON IpMMonOradoandecord can 

LISA LINARES Marne radaandrscords.00m 

ERN LLAMADO NlamadoOradaandrecords corn 

KAREN MUMAW krnanawradaandrotords corn 

KRISTY REEVES krMVelOredoandecwds cove 

STEVE RESNIK sresrMOradoandscwds tan 
MICHELLE RICH mndieradoandrecwW corn 

BROOKE WILLIAMS Owwrlseradwndecads corn 

MARIA PARKER mparkerradoandrecads corn 

CHIEF FINANCIAL OFFICER 

COMPTROLLER 

ACCTG SUPERVISORPAYROLL MGR 

CREDIT AND COLLECTIONS 

BILLING ADMINISTRATOR 

BILLING ADMINISTRATOR 

ACCOUNTING ASSISTANT 

FRANK COMMONS kommonseredoMldrecords corn 

MARIA ABUIYSA mtluysallradoandecords rom 

MAGDA LIZARD() mhzardoOradasrgrxwds corn 

WHITNEY MOLLAHAN wnWINMn Oradaandxwds corn 

ERNESTINA RODRIGUEZ erodnpuezeradavldrecwds corn 

GLENDA VICTORES gvrcMnsseradordecords.Own 
SUSANNA PEDRAZA spedrazeRradmandreeones.com 

ADMINISTRATIO,. 

PUBLISHERCEO 

DIRECTOR'OPE RATIONS 

GENERAL COUNSEL/DIRECTOR HR 

DIRECTOR OF CONVENTIONS 

EXECUTIVE ASSISTANT 

OFFICE AMAIN/RECEPTION 

MAILROOM 

ERICA FARBER oferbrdradroandebdb.00m 
PAGE BEAVER POSeveroradoandncwUS.com 

LISE DE ART IdearyOrabarldncwA.COm 

JACQUELINE LENNON *manradoandscads corn 

TED KOZLO W SKI tkozbwsAI ud wndecordS corn 

JUANITA NEWTON 'newton It radoandecords corn 

ROB SPARAGO ,wa ago Oradoandecords can 

A Nary Capital Corporation 

www.americanradiohistory.com

www.americanradiohistory.com


T 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 
That's why we are working every day to find cures for life -threatening 
diseases that strike children everywhere. Diseases like cancer, 
pediatric AIDS, and sickle cell. And we won't stop until every child 
is cured, and every disease is defeated. 

Because we can't imagine a world 
without children... can you? 
Call I -R00- 996 -4100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital 

STREETTALK 

Florence Henderson, Line Two, Pissed 

WBMX (Mix 98-5) /Boston morning guy John Lander 
helped amp up the excitement for the hometown New En- 

gland Patriots prior to their Super Bowl XXXIKLFGV win, 

especially among his female constitu- 

ency. Taking full promotional advan- 

tage of the fact that millions of 
women throughout New England 

have fixated on the particular charms 

of Pats' bachelor quarterback Tom 

Brady, Lander and crew fed that 
hunger by giving away T- shirts bear - 

ing the simple slogan "Mrs. Brady." 

Mix PD Greg Strassell says, "It's like 

giving away $ I.000 bills!" 

And it wasn't just Brady fans call- 

ing. "We did have a few callers requesting 'Mrs. Vinatien' T 
shirts," says morning co -host Kelly Malone (pictured), re- 

- ferring to the Pats' Super Bowl- winning kicker. "But were 
pretty sure the real Mrs. Vinatreri already has the market cor- 
nered on those." 

My fake husband and i are 

going to Disneyland' 

When News WeSteafrDown 

PD Bryan Schock resigned from Clear Channel Clas- 

sic Rocker KGB -FM/San Diego. effective Feb. 13. "Bryan is 

stepping away from radio for the time being just to take a 

break." says CC Regional VP & XTRA -FM (91X) PD Jim 
Richards. "Were going to conduct a search internally and 

externally for a new PD. If you're somebody who wants to 
live in the most perfect weather ever and work with one of 
the best morning shows in the country, send me your T &R - but it better be good." 

Former XM Satellite Radio Comedy PD Mark 
Parenteau pleaded guilty to second -degree child sexual 
abuse and admitted giving alcohol and marijuana to minors, 

the Washington Post reports. The 54- year-old Parenteau. best 

known for his long tenure at WBCN /Boston. was arrested 
in 2002. He faces up to 10 years in prison and a $100.000 

fine and must now register as a sex offender. 

J -Lo & Ben. Nicole & Tom ... now we can add Dr. Dre 
& Ed Lover to the growing list of celeb breakups. Clear 
Channel announced that the good doctor's contract to co- 
host mornings at Urban WWPR (Power 105.1)/New York has 
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not been renewed. The show's entertainment correspon- 
dent. Monje Love, steps up into the plush co -host chair. 

Opting to ignore the blatantly obvious Love & Lover title, 
Power elects to go with the far weightier The Power .105. I 

Morning Show With Ed Lover & Morne Love. Ed & Dre will re- 

main together for their Superadso- syndicated Jump Off Show, 

which continues to air on Power 105.1 Saturday mornings. 

After three weeks in a ockless vacuum, Clear Channel CHR/ 
Pop KBFM/McA ten is back - as the new, more Rhythmic - 

leaning "Wild 104, The Valley's Party Station." New PD 

Johnny O and MD Bobby Macias were creatively acquired 

from crosstown KBTQ (The Beat ). Mr. O will anchor the The 

Mop Morning Show with Foxy Roxy and "Stunt Devil" Frankie 
G. also from The Beat. Holding down middays is Micki 
Gamez. a holdover from when the station was B104. Macias 

and The Playhouse will do afternoons. "Nights are done by jay - 
Z, whom we pulled from afternoons at the Tetano station," 

says Wild OM Billy Santiago. DJ Agro is hosting overnights. and 

the new Wild station voice rs Chris Corley. 

In a sleight -of -hand move worthy of David Copperfield, 
Clear Channel recently made Chicago's O'Hare Airport dis- 

appear. According to the Chicago Star- Times. Clear Charnel traf- 

fic reporters were told to stop 

announcing travel times to the 

world's second -busiest airport - and instead substitute the 

name of the nearby Allstate 

Arena. CC Traffic /Chicago 
GSM Barry Butler explains 

that "the Allstate." as were 
told the locals call it, benefits from Clear Channel's "traffic des- 

tination rights program." which translates as. "The venue is 

paying for the plug " Proving that corporate synergy has in- 

deed run amok. Butler then conveniently mentions that Clear 

Channel Entertainment just happens to book all the acts that 

perform at the Allstate. 

Damn, O'Hare was just here 
yesterday 

Former Elektra National Dir. /Promotion Jim Stein looks 

both ways and crosses the street to the radio side. joining the 

new KDLD & KDLE (Indre 103. I), /Los Angeles as an account 
Continued on Page 22 

Rrmeine 
i I EAR AÚt) 

Tom Rivers tapped as OM of WUSN/ 
Chicago 
Maureen Lesourd and Charlie Ochs 
appointed Sr. VP Market Managers for 
Detroit and Tampa, respectively. 
ARTISTdirect Executive VP /Promotion 
Marc Barresch loses his battle with can - 
cer. He is 50. 

J memnimmi 
Bob Callahan promoted to President of 
ABC Broadcasting 
Burl Baumgartner named Sr. VP /Pro- 
motion of Capitol Records. 

Bob Pfeifer joins Hollywood Records at 
VP /A&R. 
Greg Thompson pins EastWest Records America as 
Sr. VP/Promotion. 

Maureen 
Lesourd 

C. reg 
Thompson 

15inufamml 
Hank Caldwell named Sr. VP/Black Mu- 
sic for Epic Portrait/Associated labels. 
Gary Bryan named PD of WPU/New 
York. 

Ted Utz becomes Regional Director/Pro- 
gramming for Legacy Broadcasting. 

YOBINERIMmomml 
Bob Gould promoted to WMET /Chicago VP/GM 
Mike Boon promoted to Station Manager of KDWB -AM 
& FM/Minneapolis. 
Pat Fant named Station Manager of KLOL/Houston. 

r J YEAR s ; ! 

Dan Mason named GM of KTSA & KTFM/San Antonio. 
Jon Scott named VP /Special Projects at Capricorn 
Records 

J 
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Continued from Page 21 

executive. Label reps should feel free to work the crap out 

of Stein at 818- 295 -6577 or /imstem(rilclearchannel corn 

By the way, former Sex Pistol Steve Jones has been inked 

to host his own one -hour specialty show on Indie 103.1 called 

Jonesy's Juke Box, which will air every Tuesday through Fri- 

day at noon. 

The Programming Dept. 

After 13 months as PD of Clear Channel CHR/Rhyth- 

mic KWID (Wild 102) /Las Vegas. PD Tom "Jammer" 
Naylor exits, along with morning duo Crash & Loco. Inbound 

for mornings is standup comic/actor Steve White. Naylor 

can be reached at 702 -810 -4750. 

Clear Channel/Norfolk OM Daisy Davis exits. She had 

been overseeing Urban WOW'. Urban AC WSVY, Smooth 

Jazz WJCD and Urban WBHH. 

WWVVQ (Q 100) /Atlanta utility infielder Carter rs named 

PD of Clear Channel CHR/Pop WKXJ/Chattanooga, TN. He 

replaces Tommy Chuck, who segues to sister WQEN /Bir- 

mingham as PD. 

Hot AC KMHX/Santa Rosa. CA names Brandon Better 
PD. Bettar transfers over from Results Radio's KHRD (Red 

103.1 & 93.3 FM) /Redding, CA and replaces Mark Thomas. 

who exits. 

Quid Hits 

New York radio vet Carol Ford is the new midday per- 

sonality at Infinity AC WNEW (Mix 102.7)/New York. Ford 

spent the past few years at Sinus. 

Speaking of Sirius, renowned mixer /remixer Liquid 
Todd joins the satcaster to help program its Sinus Chill chan- 

nel and host The Liquid Todd Show on M Nation. Mr. Liquid 

currently hosts Solid State on WXRK/New York. 

Beasley's new WLDW/ 

Philadelphia welcomes Kan - 

non (pictured) for after- 
noons from nights at WBTS/ 

Atlanta. He rounds out a 

lineup that consists of Rocco 

The Janitor in mornings. 

Janita in middays. Angel at 

night, Dakota on late -nights. and the talented Otto Mation 

keeping you company all night long. 

Prag ne doesnt get tired 

STREETTi4LK 

Columbia Records Bay Area promo guy Don O'Neal 

exits after five years due to budget cuts. 

. Former Inside Radio Publisher Jerry Del Colliano has 

joined USC's Thornton School of Music as a clinical proles- 

+ sor in the department of music industry. 

WNVZ (Z 104) /Norfolk morning personality Special Ed. 

a.k.a. JJ Kincaid, resigns, effective Feb. 13. PD Don London 

is searching for a replacement. Z104 midday jock Zack 

Daniels also exits. replaced by Nick Taylor, who's inbound 

from WKFR/Kalamazoo. 

Urban WPEG /Charlotte loses longtime morning man Bi 

Murphy to mornings at Urban AC KRNB/Dallas. Murphy is 

the second morning show departure from Infinity/Charlotte 

in as many weeks. Just under two weeks ago, Urban AC sis- 

ter WBAV lost the syndicated Tom Joyner Morning Show to 

crosstown Radio One challenger WCHH, which flipped to 

Urban AC on Jan. 22. 

Hrtmokers VP /Sr. Dir. of Production Tommy Grafman 

exits after I O years due to a corporate restructuring. 

CC Villains returns to do nights at KSFI (FM I 00)/Salt Lake 

City, crossing the street from KBEE. "CC did nights for us sev- 

eral years ago and left due to budget cuts," says FM I00 PD Dail 
Craig. "She rsn t replacing anyone - except maybe herself." 

WBTZ/Burlington, VT MD /afternoon hostess Christine 

"Electra" Pawlak heads south to Philadelphia as the new 

night goddess at Radio One Alternative WPLY (Y I00). 

Here's a great story. courtesy of "Radio's Best Friend," Art 
Vuolo: "Barry Mardit, the legendary PD of the once -great 

VVWWW (W4 Country) /Detroit, is currently 'between pic- 

tures' after cutbacks forced him out at Clear Channel's W4 

Gauntry (calls and format now in Ann Arbor). Since he's cur- 

rently unemployed. Mardis decided to call in for a contest at 

Infinity's WOMC - and was lucky Caller No. 9! The jock 

on the air, Bob Vandergnft, was probably the only staffer who 

Wouldn't know who Barry was. Mardit won a T -shirt. but his 

wife would have preferred for him to have won a job!" 

Talk Topics 

KNEW/San Francisco inks TV legal commentator Nancy 

Grace, host of Court TV's Closing Arguments, to do a one- 

hour show, Rapid Fire. airing weekdays from I lam -noon. be- 

ginning Feb. 16. 

Clear Channel News/Talker WOAI/San Antonio names 

ST Shot O' The Week 

When KNCN /Corpus Christi. TX morning team Rex ldr 

Rios (Rex Gabriel and Dan Rios) stumbled upon some 

rare meet- and -greet passes for Puddle Of Mudd to give 

away. they decided to do it in a classy way. Its still un- 

clear what the hell happened - or why - but Rex 

somehow ended up face down in the parking lot. hav- 

ing listeners throw sliced bologna at his ass. Enjoy this 

one at your own peril. 

Jeff Bolton as afternoon host. Most recently doing afternoons 

at sister KFAB/Omaha. Bolton fills the slot that's been open 

since Chris Duel and Chuck Booms exited earlier this year. 

ESPN Radio and longtime WTEM/Washington host Tony 

Kornheiser has announced he plans to "take a break" from 

radio for a while to concentrate on his duties as a columnist 

for the Washington Post and hosting his ESPN TV show, Par- 

don the Interruption. 

Condolences 

Honolulu radio vet Michael Saragosa. better known 

for more than 20 years as Wili Moku, died Jan. 29 due to 

complications from diabetes. He was 47. Saragosa, best 

known for his long run in afternoons on KQMQ. had most 

recently been doing a Sunday -night show on Oldies KGMZ- 

FM. He's survived by a daughter, two sisters and a brother. 

Philadelphia radio fans are mourning the death of Ed 

Sciaky, one of the market's original free -form FM pioneers, 

who passed away Jan. 29 at age 55. Sciaky. who worked at 

WMMR for years, was best known as an early champion of 

Bruce Spnngsteen, with whom he developed a close rela- 

tionship. For the past few years Sciaky has hosted Sundays 

With Springsteen on Greater Media Classic Rock WMGK. He's 

survived by his wife. Judy. and daughter, Monica. 
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FRANK CORREIA SOUND DECISIONS 
horreia@radioandrecords.com 

Slipknot's Haunted 
Holidays 
Masked metallers look to otherworldly sounds for new album 

is Christmastime in Hollywood, and the streets are 
packed with shoppers looking to cram a little holiday 
cheer into their hectic shopping schedules. Up in Lau- 
rel Canyon, locked in the darkened, reportedly 
haunted mansion that producer Rick Rubin uses as 
home base, the nine -man mechanized assault known 
as Slipknot are preparing to. unleash hell on earth. 

As the unholy strains of the new 
track The Blister Exists" blare 
through the studio speakers, front - 
man Corey Taylor furiously switch- 
es between air guitar and drum- 
ming on the sound board. 
"Can you feel this," Tay- 
lor's vocals scream, and the 
handful of journalists 
present nod in agreement 
as the vocals continue: I'm 
dying to feel this!" The 
drums and guitars roll with 
Slipknot's trademark as- 
sault before the song breaks 
down into what sounds like 
multiple divisions of milita- 
ristic drummers on a war 
march. 

its even heavier followup, hrnr, both 
had platinum sales, and the home 
videos Welcome to Our Neighhorho kl 

and Disasterpúres achieved similar 
success. To this day the group are, 

One listen to "Tire Blister Exists" or 
"Duality" will lay all doubts to rest. 
"If you're a Slipknot fan, trust me, 
you're going to get your Slipknot 
fix," Jordison says. 

If The Mask Fits.... 
With their third album, Slipknot 

will be heading intoa new world not 
just musically, but visually. Not only 
will the group continue the evolu- 
tion of their masks and outfits, but 
they confront a public that now 
knows several bandmembers' faces, 

thanks to side projects._ 
Clown -masked percus- 

sionist Shawn Crahan has 
shown a radically different 
side of himself in To My 
Surprise (see the Alterna- 
tive Coming Right Up, this 
issue), guitarist Jim Root 
and Corey Taylor have un- 
masked for the successful 
Stone Sour project, and 
Jordison took off the 
"spooky kabuki" mask he's Slipknot 

Six -foot -four guitarist 
Mick Thomson stands silently in 
the darkened control room wearing 
dark shades and sipping a cup of joe 
brought to him by a Roadrunner 
publicist. An imposing figure with 
long, jet -black hair and a strong 
build, he looks like a Uruk -Hai orc 
from Lord of the Rings on coffee break - albeit one with a sense of humor. 

"The laymen don't know what 
they're in for," Taylor snarls as the 
three -song preview for the press 
ends. 

"Neither do the hymens," quips 
Thomson. 

And for that matter, neither do 
the "maggots," the army of dedicat- 
ed Slipknot fans who have made the 
masked marauders a multiplatinum 
hellstorm on the present day metal 
landscape. Emerging out of the un- 
likely state of Iowa, Slipknot erupt- 
ed on the scene with their 1999 self - 
titled debut on Roadrunner. 

Power In Numbers 
Outfitted in homemade masks 

and identical jumpsuits, the group 
proved the critics who shouted 
"Gimmick" wrong as Slipknot and 

ironically enough, some of the most 
recognizable faces in the metal 
scene. 

With a formidable formula in 
place, Slipknot are shifting sounds 
slightly on their as- yet -untitled 
project, employing everything from 
keyboards and timpani to xylo- 
phone. And listening to the eerie 
ambience of songs like "Prelude 
3.0," you almost get a sense that the 
Iowa boys have been listening to 
Radiohead while on the dark side of 
the moon. 

"You look at the best bands that 
ever existed - The Beatles, Led 
Zeppelin, Pink Floyd - and every 
album is completely different," says 
drummer Joey Jordison, a.k.a. No.1 
(each member has a number). 

''We're in that headspace now. 
We've always been good at that 
heavy stuff, and we do the fuck out 
of it. Right now, instead of saving I 

need to blast out a 32nd note double - 
bass part just to prove I'm the hárd- 
est and the fastest - it doesn't work 
like that anymore. We're better song- 
writers than we've ever been." 

But the maggots needn't worry. 

known for to play in the 
glom rock outfit Murdeniolls 

For his part, Jordison isn't con- 
cerned that his and the others' new 
visibility will affect Slipknot's struc- 
tural integrity. "What's the point of 
going out and representing the Slip- 
knot face with the coveralls and stuff 
while in a band that sounds like 
Twisted Sister ?" he says of his side 
gig with Murderdolls. 

"That's disrespectful to what 
we've created in Slipknot. When 
Kiss unmasked in the Lick It Up 
era, we were all like, 'Put that shit 
back on quick!' But in '96, when 
they did the reunion tour with all 
four members, I was in Des 
Moines, and my jaw was down to 
my fucking knees at how badass 
it was. It doesn't matter that the 
fucking masks came off." 

Salvation On The Side 
The side projects also served as 

much needed pressure valves for 
the group. If those bands didn't 
exist, dude, l can tell you right now - and this is the honest - to-God 
truth - our band might not be to- 
gether right now," Jordison says. We 
worked so hard from September of 
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"We're better songwriters than we've ever 

been. If you're a Slipknot fan, trust me, you're 

going to get your Slipknot fix." 
Joey Jordison 

'95 until the end of the Iowa tour - 
every fucking day. 

"A lot of people don't understand 
what it takes to put this whole thing 
together. From writing the songs 
with nine people to getting the im- 
age ready to the stage show to the 
production to the buses - all this 
shit. 

"The main thing is the music, 
that's what we concentrate on, but 
it gets really frustrating at certain 
points. Now it's Slipknot time. It's 
all about coming back and being 
what everyone expects and loves 
and what people know." 

As for the latest visual evolution 
of Slipknot, the group has turned 
once again to special effects master 
Screaming Mad George, who's 
worked on movies like Nightmare on 
Elm Street 4 and Minority Report. 

"We've been doing new casts of 
our faces," Jordison says. "These 
are going to be the baddest masks 
we've had yet. We had them here 
yesterday. The new masks we've 
got might make people shit their 
pants." 

"I want these kids to 

latch on to music 

and really get in 

depth with it. It's a 

medication." 
Joey Jordison 

Ghost In The Machine 
Referred to as the "Houdini man- 

sion" (the magician actually lived 
across the street), the group's current 
recording environment has been 
deemed haunted by more than one 
band. Both Jordison and Thomson 
have run into poltergeists of their 
own: The doors to each of their 
rooms open like clockwork, no mat- 
ter what's placed in front of them, 
at 9am. 

Jordison also swears that he saw 
a human figure walk through a wall 
as he was chilling out one evening 
in his mom, listening to Blur. "When 
you see that stuff, you get the drills 
and get short of breath, but when it 
goes away, you're like, 'That was 

awesome,'" he says. It's reflected 
on the record. There's something 
about it. 

"The goal was to pretty much 
record in every mom in this house, 
which we've done now, in every lit- 
tle crevice and ambient comer. Half 
the time the place makes my hair 
stand up." 

Even scarier is what happened 
this past April, when Slipknot en- 
dured a brief moment of Judas 
Priest /Ozzy Osboume -style contro- 
versy after two San Bernardino, CA 
teens allegedly murdered a friend 
after listening to Slipknot's music for 
"inspiration." Jordison nods som- 
berly when the topic is brought up, 
noting that some people misinter- 
pret entertainment to extreme levels 
and that his group has never court- 
ed controversy. 

"1 don't like that happening to 
people- that whole fucking thing," 
Jordison says, visibly shaken up by 
the notion. "I don't condone vio- 
lence, and I don't condone any con- 
troversy. 

"If I didn't have drums to play, 
maybe I'd be a violent person. If 

didn't have music, I might be bad. I 

want these kids to latch on to music 
and really get in depth with it. ht's a 
medication. Music can be so many 
things; it can be a way to communi- 
cate with family and friends. It 
shouldn't bring out bad things." 

Wait And Bleed 
Currently; Slipknot are still ham- 

mering out the details in Rubin's 
haunted mansion, eyeing a May or 
June release date. Thegpoup is also 
strongly rumored to be a main 
attraction this summer at metal's 
premier carnival, Ozzfest. 

Even with the time between Slip- 
knot projects and the aforemen- 
tioned side projects, Jordison is 
confident that the maggots will 
come crawling back. "Our fan base 
is probably one of the strongest fan 
bases there is," he says. "I walk 
down Sunset Boulevard to get 
sushi, and I see three kids on my 
way wearing Slipknot shirts. It's 
still there. They're not going any- 
where, and that's what's the fuck- 
ing shit. 

"We obviously impacted people 
enough that they are so respectful of 
us. They waited through the other 
projects, even if they hated them, 
and they know the new Slipknot 
record is going to come. I'll tell you 
one thing, I'll never let my Slipknot 
fans down." 
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'JR"? t TOP 50 ALBUMS.. 
THE INDUSTRY'S NO. I RETAIL CHART February 6, 2004 

LW TW ARTIST ALBUM LABEL PO WER INDEX CHANGE 

- 1 TWISTA Kamikaze Atlantic 281,477 

1 2 OUTKAST Speakerboxxx.The Love Below Arista 84,374 2% 

2 3 SHERYL CROW Very Best Of A &M /lnterscope 80,056 0% 

3 4 EVANESCENCE Fallen Wind up 74,003 +8% 

6 5 RUBEN STUDDARD Soulful J 67,310 +12% 

11 6 BRITNEY SPEARS In The Zone Jive 59,124 +6% 

16 7 CHINGY Jackpot DTP /Capitol 58,736 +40% 

4 8 VARIOUS Now That's What I Call...V01 14 Columbia 56,348 -12% 

7 9 NO DOUBT The Singles 1992.2003 lnterscope 55,488 .8% 

9 10 TOBY KEITH Shock'n Y'all CreamWotks 54,053 -9% 

10 11 ALICIA KEYS The Diary Of Alicia Keys J 53,723 -9% 

12 VARIOUS Fired Up! Razor & Tie 52,412 

5 13 VARIOUS 2004 Grammy Nominees BMG 51,909 -15X 

8 14 JOSH GROBAN Closer 143 /Reprise 51,617 .13% 

17 15 JESSICA SIMPSON In This Skin Columbia 48,297 +17% 

14 16 NICKELBACK Long Road Roadrunner /IDJMG 47,863 +3% 

13 17 G UNIT Beg For Mercy G UniUlnterscope 44,709 -6% 

15 18 JAY Z The Black Album Roc-A. feria /IDJMG 43,331 -7% 

12 19 ALAN JACKSON Greatest Hits Vol.2 Arista 42,392 -20% 

24 20 LUDACRIS Chicken & Beer Del Jam South /IDJMG 38,939 +21% 

22 21 MAROON 5 Songs About Jane Octone/J 38,238 + 14% 

19 22 BEYONCE Dangerously In Love Columbia 37,518 +5% 

18 23 LINKIN PARK Meteora Warner Bros. 36,553 -4% 

25 24 SARAH MCLACHLAN Afterglow Arista 34,053 + 9% 

21 25 WESTSIDE CONNECTION Terrorist Threats HooBangin/Caprtol 34,001 -2% 

20 26 HILARY DUFF Metamorphosis Buena Vista /Hollywood 33,252 .5% 

47 27 NORAH JONES Come Away With Me Blue Note 32,088 +51% 

27 28 DIDO Life For Rent Arista 30,547 +1% 

30 29 BLINK 182 Blink 182 Geffen 29,791 -1X 

29 30 JET Get Born Elektra /EEG 29,560 -1% 

37 31 COLDPLAY Rush Of Blood To The Head Capitol 28,454 +17% 

31 32 3 DOORS DOWN Away From The Suri Republic, %Universal 28,246 -1% 

28 33 ROD STEWART Great American Songbook 2 J Records 27,442 -9% 

23 34 JUVENILE Juve The Great Cash Money /Universal 26,979 -17% 

35 35 MICHAEL MCDONALD Motown Motown 26,315 +6% 

33 36 KEITH SWEAT The Best Of Keith Sweat: Make Elektra /WSM 26,070 0% 

26 31 VARIOUS Wwe Originals Columbia 25,786 -15% 

38 JOSH TURNER Long Black Train MCA 25,698 

32 39 RED HOT CHILI PEPPERS Greatest Hits Warner Bros. 24,683 -11% 

40 TUPAC Tupac Resurrection lnterscope 23.296 

45 41 AVANT Private Room Geffen 23,220 +6% 

49 42 DARKNESS Permission To Land Atlantic 23,213 +11% 

43 VARIOUS Wow Gospel 2004 Verity 22,320 

34 44 SIMPLE PLAN No Pads No Helmets... Just Balls Lava 22,194 -14% 

46 45 NELLY Da Derrty Versions Reinvention fo' Reel/Universal 21,867 +2% 

38 46 EAGLES The Very Best Of Elektra /WSM 21,629 -10% 

- 47 SOUNDTRACK Return Of The King Reprise 21,392 

48 48 CHEETAH GIRLS Soundtrack Walt Disney 21,060 0% 

42 49 KID ROCK Kid Rock Atlantic 20,659 -6% 

44 50 AUDIOSLAVE Audioslave Epic/lnteiscope 20,608 -6% 

© HITS Magazine Inc. 

ALBUMS 

Twista & Shout 
I he m.in s selling records almost as fast as 

he can rap. 

Atlantic hip -hop 

veteran Twista rides 

his smash hit "Slow 

Jam" into the No. l 

spot on this week's 

chart with a Kamika- 

w attack that results 

in a sales week hot- 

ter than the Super Bowl halftime show: Twista 

racks up an impressive 281,000. Kudos to both 

Aforah Jams 

the label and WEA disbibution, who wew able 

to fulfill the demand despite stormy weather 

across the country. 

Twista's total 

more than triples 

the runners -up, 

expected Arista 
Grammy domina- 

tors OutKast, 
who drop to No. 

2. But they'll undoubtedly e p<ricnce a major 

sales increase after the Feb. 8 awards show. 

Rounding out the top five A&M/Inter- 
scope's Sheryl Crow (No. 3), Wind -up's Evanes- 

cence (No. 4) and J's Ruben Stoddard (No. 5). 

DTP /Capitol rapper Clingy (No. 7) returns 

Twiste 

to the hip 10 and is up a whopping 40%, thanks 

to his third hit single in a row, "One Call Away." 

Jive's Britney Spears (No. 6) also climbs back 

into the charmed circle, followed by Colum- 

bia's Now Vol. 14 (No. 8), Interscope's No 

Doubt (No. 9) and DreamWorks Nashville 

rabble-rouser Toby Keith (No.10). 

Other chart newcomers include Razor dr 

Tte s compilation Fired Up! (No. 12), MCA 

Nashville's Josh Turner (No. 38) and Verity's 

Wow Gospel 2004 collection (No. 43). 

The experiencing major boosts in sales in- 

clude Blue Note's Norah Jones, up a huge 51".. 

(Pre). 47 -27) lust as her eagerly awaited new album, 

Frets Lk Home, is set to hit the sheets Feb. 10. 

Others experiencing double -digit sales 

Chingy 

boosts are Co- 

lumbia's Jessica 

Simpson ( +17%, 

No. 15), Def 

Jam South /ID- 
JMG's Ludacris 

( +21 %, No. 20), 

Delon /J's Ma- 

roon 5 ( +14 %, No. 21), Capitol's Coldplay 

( +17%, No. 31) and Atlantic metal ironists 

The Darkness ( +11 %, No. 42). 

Next week: Look for Epic's Incubus, 

BNA /RCA Nashville's Kenny Chesney 

and Columbia's Harry Connick Jr. to top 

the chart debuts. 
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MIKE TRIAS 
mttriaseradioandreconds.con 

Revenge Of The N.E.R.D. 
Hard -core Neptunes fans rejoice! N.E.R.D., the trio comprising 

`hay and super -producers Marren Williams and Chad Hugo of The 
Neptunes, are Going for Adds at Rhythmic and Alternative radio 
with "She Wants to Move," our first look at the band's March 23 

release, Fly or Die. The funky track defi- 
nitely pushes the envelope with its trib- 
al beat, aggressive guitars and spaced - 

out lyrics. N.E.R.D. are currently being 
featured on MTV and MTV2 as one of 
the faces of Black History Month. They 
will also perform at the MTV- and Rock 

the Vote-sponsored 11th annual Rock the 
Vote Awards in Los Angeles on Feb. 7. 

Williams himself has a lot going on as 

well: He has been nominated for six 
awards at this year's Grammys. N.E.R.D. are currently gearing up 
for a tour with Black Eyed Peas kicking off March 15 in Atlanta and 
continuing through April. 

Country fans are in for a treat as Montgomery Gentry unveil "If 
You Ever Stop loving Me" to the format. This is the first single from 
the duo's fourth CD, You Do Your Thing, due in stores May 18. 'This 
song is like a bridge from our last album to our new one," says Troy 
Gentry. "We're always going to sing for and about the things we be- 
lieve in - the farmers, the vets, the hard-working men and women 

around the country - but we might just 

do it a little different this time." For the 
video, director Trey Fanjoy allowed the 
boys to indulge in one of their favorite 
pastimes, riding Harleys. Upcoming 
shows for Montgomery Gentry are most- 
ly in Midwestern and Southern marl., t, 
through mid -April. 

Jet do a 180 at Rock, Active Rock and 
Alternative next week. After rocking ra- 
dio with the relationship- starting tune 

"Are You Gonna Be My Girl," Nic Cester, Chris Cester, Cameron 
Muncey and Mark Wilson turn to the darker side of love with "Cold 
Hard Bitch." The quartet from Melbourne, Australia actually got 
their start right when grange was hitting their homeland, and that 
wasn't necessarily a good thing. "I couldn't stand the stuff," says 
Nic. 'To me, that was real slit -your- wrists music. It didn't relate to 
this idea of rock 'n' roll I had in my head." 

Fellow Australia natives (out of Sydney) The Vines are set to 
make their return to Active Rock and Alternative with "Ride," the 
first single from their forthcoming CD, Winning DayS. Founders 
Craig Nicholls (vocals, guitar) and Patrick Mathews (bass) met while 
working at a McDonald's in their hometown. Their mutual love of 
music prompted the formation of The Vines (named after The Vynes. 
a band fronted by Nicholls' father). Af- 
ter years of hanging in there, they scored 

big with "Get Free," the hit single from 
their debut album, Highly Lulled. Their 
U.S. tour begins in Houston on March 
II, and their sophomore set, Winning 
Days, hits stores March 23. 

Also reaching stores on March 23 is 
The Descendents' first new album in 
more than seven years, Cool to Be You. 

The previous release by these pop punk 
legends, 1996's Everything Sucks, was their most commercially suc- 
cessful album. Though they are older and wiser, you can expect the 
same themes of love, life and bathroom humor to permeate their 
forthcoming LP. The album's lead single, "Nothing With You," goes 
for adds at Alternative next week. 

After dominating radio with "Everybody Wants to Rule the 
World" and "Shout," Roland Orzabal and Curt Smith are coming 
back together as Tears For Fears. It's been over II years since they 
last performed as a hitmaking duo, and they hope to pick up when 
they left off with "Closest Thing to Heaven." The single is our first 
peek at Everybody loses a Happy Ending, and it is debuting at AC 
and Triple A. Says Orzabal of their reunion, "Once we finish the pro- 
motion of this project, well know in our hearts whether it really is 

an ongoing thing or it really was just a happy ending." 

v a O 

N.E.R.D. 

Montgomery Gentry 

The Vines 

- Mike Trias 
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3 DOORS DOWN Away From The Sun (Reiwidk/Uni sisal 
JOSH GROBAN You Raise Me Up 043 /Reprise/ 

MICHELLE BRANCH 'Tit I Get Over You (Maverick/WS) 

TOBY LIGHTMAN Devils And Angels (lava/ 

CHR/RHYTHMIC 
DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

DINA RAE And? (Universal) 

JAGGED EDGE What's It Like ( Columbia) 

N.E.R.D. She Wants To Move (Virgin) 

NOTORIOUS B.I.G., P. DIDOY, BUSTA RHYMES, 50 

CENT, LLOYD BANKS Victory 2004 (Bad Boy/Universal) 

URBAN 
AIL Make It Up With love (Noontune/Epic) 

AVANT Don't Take Your Love Away (Geffen) 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

OWELE Hold On (Virgin) 

ESHAM Woo Woo Woo Woo (Psychopathic) 

JACKI 0 Slow Down (PoeBoy /SOBE /Warner Bros.) 

MUSIO Whoknows (Del Soul/IDJMG) 

PASTOR TROY I'm Ridin' Big Yo (Universal) 

URBAN AC 
CREA U lied IAerral 

RHIAN BENSON Stealing My Peace Of Mind (0KG) 

COUNTRY 
BROOKS & DUNN That's What She Gets For Loving Me 
(Anstal 

MONTGOMERY GENTRY If You Ever Stop Loving Me 
(Columbia) 

SHANIA TWAIN It Only Huns When I'm Breathing 
(Mercury) 

AC 
DARLENE ZSCHECH Everything About... (Epic) 

MELISSA MANCHESTER fIKEB' MO' After All This Tie 
(Koch) 

MICHAEL FEINSTEIN Only One Life (Concord) 

NATURAL What If (Transcontinental) 

TEARS FOR FEARS Closest Thing To Heaven (Assts/ 

HOT AC 
3 DOORS DOWN Away From The Sun 

BARENAKED LADIES Testing 1,2,3 (Reprise) 

BLONDIE Goad Boys (Sanctuary/SRG) 

EVERLAST White Trash Beautiful (Island/IDJMGI 

MICHELLE BRANCH 'Td I Get Over You (Maverick/W8) 

PUSH STARS Outside Of A Dream (Aiolf33rd Street) 

STEADMAN Wave Goodbye (flektra/EEG) 

SMOOTH JAZZ 
ALEX BUGNON 108 (Naradal 

ANDRE WARD Step In The Name Of Love (Orpheus) 

MARC ANTOINE Mediterraneo'Rendezvous/ 

MINDI ABAIR Save The Last Dance (GRP('VMG) 

ROGER SMITH Rough Cut (Trrppin 'N' Rhythm) 

ROCK 
BILLY TALENT The Ex (Atlantic) 

DEEP PURPLE Haunted (Sanctuary/SRGJ 

EVERLAST White Trash Beautiful ( /sland/ /DJMGI 

HIM Join Me 'Universal) 

JET Cold Hard Bitch (Elektra/EEG) 

WILLIAM NOWIK I Think I Know Why, I Don't Know Why 
(Last Resort) 

ACTIVE ROCK 
BILLY TALENT The Ex (Atlantic) 

EVERLAST White Trash Beautiful (Islandi/OJMG& 

HIM Join Me (Universal) 

JET Cold Hard Bitch (f/ektra/EEG/ 

VINES Ride (Capitol/ 

ALTERNATIVE 
BILLY TALENT The Ex ( Atlantic) 

DESCENDENTS Nothing With You (Fat Wreck Chords) 

ELEFANT Misfit /KemadoPalm) 

EVERLAST White Trash Beautiful 'Island /la/MG) 
JET Cold Hard Bitch (E/ektradEG) 

MARS VOLTA Televators (Universal) 

N.E.R.D She Wants To Move (Virgin( 

VINES Ride (Capitol) 

TRIPLE A 
ABRA MOORE I Do (Kochi 

BARENAKED LADIES Testing 1,2,3 (Reprise) 

BLUE DOGS Mr. Rain (Black River) 

EVERLAST White Trash Beautiful (lsland/IGUMG) 

GALACTIC Tenderness (Sanctuary'SRG) 

GARRISON STARR Superhero (Vanguard) 

INDIGENOUS Want You To Say iSdvertonel 

MATCHBOX TWENTY Downfall (At /antic) 

PHIL MARSHALL Gravity (Bone Tone) 

PUSH STARS Outside Of A Dream (Aroll/33rdStreet) 

ROBERT RANDOLPH & THE FAMILY BAND Going In The 
Right Direction (Warner Bros.) 

STEADMAN Wave Goodbye (Elektre/EEG) 

, TEARS FOR FEARS Closest Thing To Heaven (Arista) 

TRUMAN Morning Light (Geffen) 

WILLIAM NOWIK I Think I Know Why, I Don't Know Why 
(Last Resat) 

DOLLAR STORE Dollar Store iBloodshoti 

RICKY FANTE Rewind (Virgin) 

VARIOUS ARTISTS This Is No Depression, Vol. 1 

(Duals ne) 

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
imarteraradioandrecords. corn. J 
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KEVIN CARTER 
NeirterQredioandrecords. com 

Air For Sale 

ÇHR/POP RaR February 6, 2004 

The sometimes rocky marriage of sales and programming 

W e never figured there would be so much math in- 
volved in radio - hell, we went into this field specifi- 
cally because we knew we weren't going to be physi- 
cists! Revenue, ratings, budgets ... all those numbers 
can make a programmer's head explode like the 
Hindenburg. Got any Tylenol? 

I assembled a crack team of l'Ds 
to discuss the finer points of dealing 
with sales and NTR and how it all 
integrates into program- 
ming. While most people 
I talked to wouldn't goon 
the record, the comments 
here highlight the good, 
the bad and the some- 
times ugly of this issue. 

"As a PD, it's your re- 
sponsibility what comes 
out of those speakers, so 
you have to stand your 
ground when you believe in some- 
thing," says WNKS /Charlotte PD 
John Reynolds. "But you also have 
to take into consideration the fact 
that these companies are driven by 
their profits and revenues. 

"That being said, the industry has 
grown in a lot of ways since the '80s 
and '90s, when things in operations 
were handled differently. The com- 
panies have gotten bigger, so their 
responsibilities to their shareholder 
are a lot greater." 

Another major- market PD says, 
"We're all interested in the bottom 
line. We have to be in order to keep 
our jobs. But dealing with this has 
changed the way everyone is trying 
to program. Now we're doing our 
jobs with profit in the back of our 
minds when we should just be try- 
ing to generate the best possible 
product for our listeners. 

"When you have that hanging 

over your head, it's very hard to 
keep the integrity of the product. 
You get to the point where every- 

thing is for sale and cli- 
ents can go on your radio 
station if they have 
enough money." 

No Church & 
State Separation 

Another PD says, "MR 
is a big part of radio to- 
day. There's lots of times 
when it can fit really well, 

but if you're making all those sacri- 
fices and you're brainstorming ev- 
ery week, there ought to be some re- 
turn on that, such as getting money 
for a TV buy. 

"I know that generating NTR is 
supposed to be part of our jobs, but 
as soon as you start that, you bias 
the program director, and the PD is 
supposed to be clean and detached 
from the sales angle. There's no 
separation of church and state in 
this matter." 

Reynolds maintains that educa- 
tion is the way to keep the program- 
ming clean. He says, "We've done a 

really good job from the program- 
ming side of educating my NTR de- 
partment and my sales team on the 
way things work on the radio sta- 
tion, the way the programming 
works and why I do it the way I do 
in order to get ratings. 

"You just need to take the time to 

John R eynolds 

"As a PO, it's your responsibility what comes 

out of those speakers, so you have to stand 

your ground when you believe in something. 

But you also have to take into consideration 

the fact that these companies are driven on 

their profits and revenues." 
John Reynolds 

teach them why you do it and how 
they can plug in to it and to give 
them ways to do so. Then they'll be 
out on the street thinking about that 
when their clients ask them to do 
added -value or whatever. They'll 
know what they can and can't get 
away with. A lot of it is just educat- 
ing your team on how it works. 
That's a lot easier than always shoot- 
ing stuff down without them under- 
standing why." 

However, yet another nameless 
PD says, "Dealing with sales and 
NTR has become such a major part 
of my job, and I wish that it wasn't. 
Over the course of a week I might 
spend three hours in a promo meet- 
ing going over requests from sales 
and maybe 30 minutes doing the 
music. How can I say I'm giving my 
listener the best possible product 
when I'm more focused on brain- 
storming?" 

A Learning Process 
Reynolds believes that stations 

should have separate departments 
devoted to NTR to keep that work 
off programming's to -do list. 
"Any time you have a department 
that can generate that kind of rev- 
enue and you can dedicate some- 
one to it, you maximize your abil- 
ity to generate that revenue," he 
says. "And I'm not talking about 
having the salespeople do it, since 
they'd have to go out and sell and 
hit their monthly budgets and 
then try to create NTR projects as 
well. 

"It's the same as having a pro- 
gram director who is also the music 
director and promotions director vs. 
hiring an MD and a promotions di- 
rector. You can focus a lot more and 
be better at maximizing your posi- 
tion when you have someone dedi- 
cated to it. 

"This is a brilliant idea, and I'm 
sure a lot of other people do it, and 
if they don't, they should: As part of 
the new -hire training in our sales de- 
partment, candidates have to meet 
with the programming department - the PD, the MD and the promo- 
tion director, separately - betore 
they go out on the street. They have 
to learn about the department. 

"My advice is that it's a learning 
process, and you have to teach each 
other. You have to work together. 
You have to explain to sales why 
you do things this way and why you 

The NFL Throws A Curveball 
KRBE forced to call an audible for 
the 'Big Game' 
Susquehanna CHR /Pop KRBE /Houston is fortunate 
enough to be located dead -center in the host city for the 
2004 Super Bowl. Having that sort of geographic access 
certainly opens the promotional (and sales- related) flood- 
gates for all kinds of possibilities. Such was the case at 
KRBE, which landed the queen mother of all Super Bowl 
promotional items: actual damn tickets to the game. 

According to the humor -impaired powers that be who run the 
National Football League. however. any use of the term Super Bowl in 

something like. say. a sales- related setting. is strictly prohibited. That's 
why you always see those ads for stores selling 
bog-screen Ns referring somewhat lamely to 

the big game.- 
That lust meant that KRBE had to gei 

creative to give away the tickets. Alter secunng 
a nice revenue package from a local car dealer 
to act as the presenting sponsor (making the 
sates department happy). the crew got down to 
business. 

Each weekday for four weeks. we were 

going to give away a trip to a different 'Super 
City.- says KRBE PD Tracy Austin. Things 

started out fine. Attractive packages to former Super Bowl sites like 

Miami. Tampa. Phoenix and New Orleans were flying out the door each 
Monday. Tuesday. Wednesday and Fnday. Thursdays. however. were 
more special: On Super Thursday we gave away tickets to the game 
itself." says Austin. 

Tracy Austin 

A Flag On '1h. Play 
Then, with two weeks of the promotion under its belt and another two 

still to go. KRBE received a love note from the NFL. it was a cease - 
and- desist letter ordering us to stop giving away the tickets,- says 
Austin. 'The letter even referred to the exact name of our contest, 
which we found quite flattering.' 

Meetings were hastily called and ideas tossed around. How could 
KRBE possibly circumvent the mighty NFL? "One of our more creative 
suggestions from a listener was that we stop calling them tickets and 
instead clam that we were giving away commemorative Super Bowl 
bookmarks:' says Austin. ultimately. a promo was quickly cut under 
the working title'Foul on the Play.' 

The promo went like this: "The management of 104 KRBE recently 
received an official cease -arid -desist letter from the National Football 
League regwnng us to discontinue the contest known as Super 
Thursdays. which included tickets to a certain major national event 
happening very soon in our city. 

'We'd like to apologize specifically to every other radio station in 
Houston that tattled on us. We lust had so many tickets to the big game 
that we couldn't help but share with our listeners. We are very sorry...' 
And with that. the bonus publicity machine kicked into overdrive. as 
suddenly everyone seemed to be talking about KRBE and its ticket 
situation. 

Thinking on its feet. the station came up with another giveaway: 
impossible-to -get passes to aN the huge pre -game, celebrity-heavy 
parties and events that regular folks would normally never have access 
to. 'Plus. we tied in with MTV and became the official station for TRL 
Live From the Super Bowl on CBS -TV. says Austin. 'So now we can at 
least say the words 'Super Bowl' again' 

As far as the commitment to the presenting- sponsor client. Austin 
says the station moved spots and promos around to make up for any 
shortfall and everyone was satisfied. "Looking back, it was actually 
fun.' she says. -It was an exciting day here last Wednesday, because 
we had to move on this quickly and change everything around. 

"The stall rallied. we got together. we knew what we had to do, and 
then we spun it off into a great publicity stunt. It was exciting. because 
radio has the ability to turn like that. on a dime. not like other mediums." 

don't do them that way so they have 
more knowledge and will be able to 
come to you with better ideas that 
you'll be happy with." 

Unfortunately, times are tough, 
and it seems that everyone is being 
forced to bend to the will of sales 
and allow ads and opportunities 
that they otherwise wouldn't. One 

of our secret panel of PDs says, "It's 
important that you make everyone 
understand that it's in everyone's 
best interests to please the listener, 
and that includes all the stuff be- 
tween the songs, as well as the stuff 
you cram into the stopsets. 

"Radio is getting so desperate that 
Continued on Page 30 

www.americanradiohistory.com

www.americanradiohistory.com


Weekly Top I 

This NAB Marconi Award winning 
"Network/Syndicated 

Personality of the Year" 

delivers ratings on over 

320 stations every weekend. 
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28 CHR/POP TOP 50 
Fbrwrr a, 2004 

LAST TNS 
$EA M. ARTIST TITLE LABELS! 

2 0 OUTKAST The Way You Move (Arista) 

1 2 OUTKAST Hey Ya! (Arista) 

3 3 NICKELBACK Someday (Roadrunner/IDJMGI 

7 0 JESSICA SIMPSON With You (Columbia) 

4 5 BABY BASH Suga Suga (Universal) 

5 6 NO DOUBT Its My Life (/nterscopel 

6 ï 3 DOORS DOWN Here Without You (Republic /Universal) 

10 Q LINKIN PARK Numb (Warner Bros./ 

13 0 BRITNEY SPEARS Toxic (Jive) 

9 10 SIMPLE PLAN Perfect (lava) 

8 11 KELIS Milkshake (Star flak/Arista) 

14 ® EVANESCENCE My Immortal (Wind -up) 

11 13 LUDACRIS f!SHAWNNA Stand Up (Del JamSouU /LWG) 

15 Q EAMON F k It II Don't Want You Bapkl (Jive) 

16 15 TRAPT Headstrong (Warner Bros.) 

19 GOOD CHARLOTTE Hold On (Epic) 

18 Q FUEL Falls On Me ( Epici 

21 Q BEYONCE' Me, Myself And I (Columbia) 

12 19 CHRISTINA AGUILERA The Voice Within (RCA) 

20 e SHERYL CROW The First Cut Is The Deepest (A &M //nterscopel 

22 21 DIDO White Flag (Arista) 

26 ® TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 

24 ® KELLY CLARKSON The Trouble With Love Is (RCA) 

35 USHER fILUDACRIS & LIL' JON Yeah (Arista) 

23 25 CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol- 

30 NICK CANNON Gigolo (Jive) 

27 ® JC CHASEZ Some Girls (Dance With Women) (Jive) 

25 MURPHY LEE fIJERMAINE OUPRI Wat Da Hook Gon Be (id'Ree/UmErsat 

33 a HILARY DUFF Come Clean (Buena Vista /Hollywood) 

28 ALICIA KEYS You Don't Know My Name (J) 

37 ® MAROON 5 This Love (Octone/Jt 

43 ® SARAH CONNOR Bounce (Epic) 

34 ® LIMP BIZKIT Behind Blue Eyes (Flip //nterscopel 

31 34 MYA Fallen (A &M4nterscope) 

38 a KYLIE MINOGUE Slow (Capitol) 

36 JASON MRAZ You And I Both (Elektra /EEG) 

46 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

32 38 MICHELLE BRANCH Breathe (Maverick /WarnerBros.) 

49 BLACK EYED PEAS Hey Mama (A &M //nterscope) 

42 40 JAGGED EDGE Walked Duna Heaven (Columbia) 

Lob > KIMBERLEY LOCKE 8th World Wonder (Curb) 

50 CD YING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Salt Shaker (11/7) 

lD.but> O NELLY fIJUSTIN TIMBERLAKE Work It (Rernix) (Po'Ree/Universal) 

47 44 WIDELIFE WI SIMONE DENNY All Things (Just Keep Getting Better) (Capitol) 

29 45 PINK God Is A DJ (Arista) 

39 46 CLAY AIKEN Invisible (RCA) 

CD SARAH MCLACHLAN Fallen (Arista) 

! FEFE DOBSON Everything (Islard//OJMGI 

48 49 RUBEN STUDDARO Sorry 2004 (JI 

lo.b..> CASSIDY fIR. KELLY Hotel L/) 

TOT', 
LA+S 

8480 

7948 

7699 

6561 

6441 

5855 

5709 

5458 

5129 

5008 

4786 

4766 

4500 

4131 

3167 

3149 

3026 

3005 

2944 

2925 

2652 

2585 

2533 

2405 

2299 

2153 

2060 

2022 

2012 

1873 

1720 

1583 

1547 

1487 

1360 

1306 

1218 

1183 

984 

981 

966 

943 

851 

842 

832 

830 

817 

768 

766 

664 

+ 136 

-748 

43 

+890 

-511 

520 

-395 

+428 

+ 1085 

-594 

-843 

+909 

-302 

+406 

310 

+293 

+ 99 

+204 

1149 

+103 

-146 

+665 

+53 

+ 1074 

-403 

453 

- 205 

+ 80 

+625 

+32 

+502 

+489 

+160 

78 

+185 

+68 

+231 

-297 

+ 191 

121 

+241 

+175 

+498 

68 

-989 

-338 

+73 

+373 

67 

+298 

TOTAL 
ALIOENCe 

401 

694507 

663404 

609853 

553710 

513105 

470317 

454129 

423173 

417562 

364694 

263228 

328835 

312805 

307571 

236294 

224022 

175677 

218974 

206542 

215097 

243831 

154316 

189335 

215969 

128056 

137326 

134276 

123147 

162698 

114380 

97253 

105426 

55176 

77497 

74135 

72511 

64133 

89835 

55953 

63565 

47844 

56313 

142014 

37040 

47634 

59664 

54621 

25780 

26110 

49697 
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27 

9 

15 

9 

12 

8 

16 

4 

9 

2 

13 

5 

6 

7 

3 

6 

2 

3 

6 

5 

4 

7 

4 

16 

2 

5 

1 

2 

1 

5 

8 

15 

4 

1 

5 

1 

TOTAL STATIONS 
A005 

12410 

12510 

12511 

12011 

11210 

12310 

12010 

11610 

12411 

12010 

11510 

11516 

11110 

10713 

11110 

11213 

11311 

10315 

12410 

10014 

8610 

101111 

10512 

102120 

10010 

75112 

964 

6311 

11119 

103(6 

102111 

82120 

6914 

73)0 

8515 

6910 

7111 

8410 

6013 

4210 

70111 

3512 

1515 

5510 

8810 

10610 

4212 

7115 

5511 

4018 

Most Added' 
www.rradds.c+om 

ARTIST ' ADOS 

JANET JACKSON Just A Little While (Virgin) e0 

ENRIOUE IGLESIAS fIKELIS Not In Love llnterscropel 31 

CHINGY One Call Away (DTP /Capitol( 24 

USHER fILUDACRIS & LIT' JON Yeah (Arista, 20 

SARAH CONNOR Bounce ,Ep/c.. 20 

CLAY AIKEN The Way (RCA( 17 

DARKNESS I Beieve In A Thing Cakd low (Must. Destrov,'AtImur. 15 

ROONEY I'm Shalin (Geffen) 14 

JET Are You Gonna Be My Girt /Elnktra/EEGI 13 

NICK CANNON Gigolo Orel 12 

Most 
Increased Plays 

TOG( 
as 

ARTIST .z. %[!EASE 

BRITNEY SPEARS Toxic /Jrvei -1085 

USHER fILUDACRIS & Ut' JON Yeah (Aram, -1074 

EVANESCENCE My Immortal /Windyp) -909 

JESSICA SIMPSON With You ,Columbrai -890 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Janv ,Arlanuc, -665 

HILARY DUFF Come Clean (Buena Vista/Hollywood, 625 

MAROON 5 This LoveOOctant,» -502 

NELLY Id. TIMBERLAKE Work It IRenx ,Fo Ree'Unrversak -498 

SARAH CONNOR Bounce (Epic( +449 

NICK CANNON Gigolo Uve +453 

Most 
Played Recurrents 
AVIS. r - TOTAL PLAYS 

BEYONCE' fISEAN PAUL Baby Boy Columba, 2727 

llL' JON & THE EASTSIDE BOYZ Get low (TVT) 2334 

SANTANA fIALEX BAND Why Don't You & I (Arita) 2214 

STAINO So Far Away (FIp/flektra/ff6) 2123 

BLACK EYED PEAS Where Is The Love? IA &M/lnrerscope) 2035 

MAROON 5 Harder To Breathe /OctmeJi 1912 

KELLY HP. 0100Y & MURPHY LEE Shake Ya... BadBopüwasa01971 

50 CENT In Da Club (Shady /Atternrarh /Interscgoe/ 1175 

LIZ PHAIR Why Can't 11 (Capitol 1755 

CHRISTINA AGUILERA flUt' KIM Can't Hold Us Down (RCA) 1594 

BEYONCE' IIJAY7 Crary In Love (Columbia) 1524 

JUSTIN TIMBERLAKE Rock Your Body aJivel 1471 

STACIE ORFiCO ,There's Gotta Bei More Tolle /Faefrone14 ran 1464 

MATCHBOX TWENTY Bright Lights (Atlanta) 1383 

EVANESCENCE Bring Me To Life (Wind-up 1229 

MATCHBOX TWENTY Unwell (At/antic, 1189 

R. KELLY Ignition Owl 1123 

SEAN PAUL Get Busy (VP /Atlanta 1104 

FABOLOUS fITAMIA Into You (DesMStorm/fkkuaEEG, 1073 

CHINGY light NTT (DTP /Capitol/ 999 

KELLY CLARKSON Miss Independent (RCA( 960 

FOUNTAINS OF WAYNE Stacy's Mom (SCi,veEMC' 913 

JASON MRAZ The Remedy iI Won't Worry) (fkktra'EfG( 900 

3 DOORS DOWN When I'm Gone (Republic/Universal, 870 

UNCLE KRACKER MODE GRAY Drift Away (Laval 640 

128 CHR/Pop reporters Monitored airplay data suppled by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 
of 1/25-1/31 Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R &R by each 
reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to-week 
increases m total plays. Total Audience equals Average OLiarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number 
Average Quarter Hour Persons used herein with permissan from the Arbitron Company (í` 2004. The Arbitron Company). Cr 2004. R &R. Inc 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

EXPPSEITIMITIftlri 
EventTape' 
BunchaBanners" 
FlashBags'" 
Bumperßtickers 
Ponchos 
KeyTsgs 
StadiurnCups 

FirstFlash! 
L I N E 

1ó2t MttdtM ÍMM 
hit WM.. Milan 48814 

Fat 1211) 436.1lí1 
volvalltallaslum 

1- 800 -21 FLASH 
1FMtlD0214 
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RJ j CHR /POP TOP 50 /ND /CATOR 
i February 6, 2004 

R& R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 
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Most Added` 
ARTIS' 

NICKELBACK Someday (Roadrunner /IDJMG) 

OUTKAST The Way You Move (Arista) 

JESSICA SIMPSON With You (Columbia) 

NO DOUBT Its My Life Ilnterscope) 

OUTKAST Hey Ya! (Aristal 

LINKIN PARK Numb (Warner Bros.) 

SIMPLE PLAN Perfect (Laval 

3 DOORS DOWN Here Without You (Republic /Universal) 

BABY BASH Suga Suga (Universal( 

KELIS Milkshake (Star Trak /Arista/ 

BRITNEY SPEARS Toxic (Jive) 

EVANESCENCE My Immortal (Wind -up) 

CHRISTINA AGUILERA The Voice Within (RCA) 

DIDO White Flag (Ansta) 

EAMON F"k It II Don't Want You Back) (Jive) 

SHERYL CROW The First Cut Is The Deepest (A &M //nterscope) 

GOOD CHARLOTTE Hold On (Epic) 

FUEL Falls On Me (Epic) 

TRAPT Headstrong (Warner Bros.) 

LUDACRIS fISHAWNNA Stand Up (Del Jam South /Il/MGI 
BEYONCE' Me, Myself And I (Columbia) 

KELLY CLARKSON The Trouble With Love Is (RCA) 

ALICIA KEYS You Don't Know My Name LJl 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Janv (At /antic) 

LIMP BIZKIT Behind Blue Eyes (Ekp / /nterscope) 

HILARY DUFF Come Clean (Buena Vista/Hollywood) 

MAROON 5 This Love (Ottone /Ji 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capital/ 

USHER fILUDACRIS & llL' JON Yeah (Arista) 

MYA Fallen to &M //nterscope) 

NICK CANNON Gigolo (Jive) 

JC CHASEZ Some Girls (Dance With Women( (Jive) 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Po'ReelUniversal) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

BLACK EYED PEAS Hey Mama (A &M //nterscope) 

KYLIE MINOGUE Slow (Capitol) 

SARAH CONNOR Bounce (Epic) 

JASON MRAZ You And I Both /EAektra/EEGI 

CLAY AIKEN Invisible (RCA) 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 

PINK God Is A DJ (Arista) 

SWITCHFOOT Meant To live (Red /nk/Columbia) 

KID ROCK Cold And Empty (Top Dog/Atfantic) 

FEFE DOBSON Everything (Island/IDJMG) 

SARAH MCLACHLAN Fallen (Arista) 

KILEY DEAN Who Will I Run To? (Beatc/ub/interscopei 

JET Are You Gonna Be My Girl (Elektra/EEGI 

WIDELIFE WI SIMONE DENNY AI Things (Just Keep Getting Better) (Capita) 

JAGGED EDGE Walked Duna Heaven (Columbia) 

OFFSPRING Hit That (Columbia) 
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2617 

2518 
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2274 
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2099 
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1822 
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PLAYS 

+51 

95 

+341 

126 

275 

- 206 

292 

-145 

200 

-237 

+471 

+270 

-421 

+18 

+179 

+162 

+89 

+212 

-134 

-264 

+73 

+177 

+94 

+ 233 

*34 

+255 

+ 189 

100 

-256 

35 

*196 

+91 

+2 

+93 

-3 

+45 

+255 

-18 

.142 

.210 

-597 

+38 

+ 26 

+ 89 

-12 

-259 

+ 140 

-32 

-59 

+19 

-, 
:..5iEKE 

66437 

63015 

60631 

61138 

52182 

48308 

47596 

43163 

43561 

38198 

42287 

37400 

30264 

31798 

29607 

29361 

30214 

26869 

23841 

24463 

22333 

19788 

22113 

16904 

15875 

16605 

14232 

16933 

15860 

11136 

13187 

11971 

9687 

10083 

9426 

11868 

11610 

8096 

9715 

7605 

5838 

5999 

4968 

5900 

4927 

4521 

4031 

3581 

4185 

2694 
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10 

30 

13 

8 

9 

6 

4 

10 

2 

3 

13 

2 

5 

2 
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':'A. S'A'CMS 
ADDS 

4910 

4710 

4910 

4610 

4710 

4810 

4610 

4610 

4110 

4211 

4811 

5011 

3610 

4110 

3513 

4413 

4112 

3912 

3510 

3810 

3611 

3513 

4011 

4019 

3314 

4118 

3314 

2310 

36111 

2812 

2515 

2211 

2410 

3015 

3111 

2212 

2716 
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13(0 

1110 

1210 

2111 

2212 

2311 

1311 

1210 

1414 

1110 

910 

1110 

www rrindicator.com 
AR'6T "' MOB 

ENRIQUE IGLESIAS SOLIS Not In Love (lnlerscopei 22 

JANET JACKSON Just A Little Wide (Vugnl 13 

USHER IÌLUDACRIS & ill' JON Yeah (Anstai 11 

DARKNESS I Believe In A Tog Caled Love tMwt...OetropAtlannc/ 16 

TWISTA IIKANYE WEST & JAMIE FOXX Slow Any (Atlantic) 

HILARY DUFF Cone Clean Buena Vista Hollywood) 6 

CHINGY One CaN Away 'OTPCapitol, 7 

CLAY AIKEN The Way 'RCA, 7 

SARAH CONNOR Bounce (Epic 6 

ADELAYDA Not Tonight (Slperkala/ 6 

KIMBERLEY LOCKE 8th World Wonder (Cab) 5 

NICK CANNON Gigolo /Jive/ 5 

LIMP BRKIT Beheld Blue Eyes IflpImersccpe) 4 

MAROON 5 This Love (OctoneJ) 4 

JET Are Yeu Gonna Be My Girl (EkktraEEGI 4 

FIVE FOR FIGHTING 100 Years (Awaie'CrAkunbia) 4 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST' -." ... INCREASE 

BRITNEY SPEARS Toxic Uivel +171 

JESSICA SIMPSON With YOU 'Columbia' +341 

EVANESCENCE My 'mortal (Wind yoi +270 

USHER fILUDACRIS & Ul' JON Yeah /Arista/ +256 

HILARY DUFF Come Clean 'Buena Vata4lalywcod) +255 

SARAH CONNOR Bounce Ix) +255 

TWISTA fIHANYE WEST & JAMIE FOXX Slow Jary (Atlantic/ +233 

FUEL Falls On Me ix) +212 

LINKIN PARK Numb (Warner Bros.) +206 

NICK CANNON Gig* 4fiver +196 

MAROON 5 This Love 'Octone/JI +189 

EAMON f "k It II Don't Want You Back) Uinel +179 

KELLY CLARKSON The Trouble With Lore Is (RCA) .177 
SHERYL CROW The First Cut Is The Deepest (A &M/Interscgoei -162 
JET Are You Goma Be My Girl /fkkt aEfGi -140 
ENRIQUE IGLESIAS fIKELIS Not In Love ilnterscop i +116 

OUTKAST The Way You More (Anstai +95 

ALICIA KEYS You Dont Know My Name Ui .91 
KIMBERLEY LOCKE 8th World Wonder /Cab) +93 

JC CHASEZ Some Girls IDance With Wamenl t,h4ei +91 

. WELLY f(JUSTA TNLBERIAKE Work It Menu) Io'RealNraea/ +91 

GOOD CHARLOTTE Hold On (Epri +6! 
FEFE DOBSON Everything dslandUOJMGI +59 

CASSIDY fUR. KELLY Hotel Ji +63 

BEYONCE' Me. Myself And I /Columbia) +73 
THREE DAYS GRACE (I Hate) Everything About You 4A +p 
ADELAYDA Not Tonight iSeperkalal +53 
ROONEY I m Shaky' iGefieni +5! 
YING YANG TWINS IILIL' JON_ Sah Shaker (NT) +56 
SEAL Love s Divine (Warner Bros.) +53 

50 CHR Pop reporters Songs ranked by total plays for the airplay week of Sunday 1,25 - Saturday t, 
2004 Radio 8 Records 

31 

RIME- - 
"Always treat the customer right, because 

if you don't, someone else will. 

RULE # 2 
Don't forget rule #1. 

COYOTEPROMOTIONS.COM, a division of Adobe Graphics 
& design, Inc'started in 1989 in Sante Fe, New Mexico. 

(We've grown since then.) We now serve over 2,500 clients 
in radio, television and the recording industry. 

OW* alriptimaam 

tEaRaRR II b..w.R 
444400't 

PH:1 -800- 726 -9683 516- 487 -5696 FRI: 516-4132 -7425 CUSTOME [SERVICE @COVOTEPROMOTIONS.COM 300 NORTHERN St , SUITE *26 GREAT NECK, NY,11021 PO Box 2212, GREAT NECK, NY 11022 

www.americanradiohistory.com
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30 CHR/POP 
February 6, 2004 

(íÎeIfteMlls/c. co m 
NI utlnui r - 

America's Best Testing CHR /Pop Songs 12 + 
For The Week Ending 2/6/04 

Artist Title il abet) TW LW Familiarity Burn 
Women Women Women 

12 -17 18 -24 25 -34 

JESSICA SIMPSON With You (Co/umbia) 4.14 4.07 94% 16% 4.33 4.35 4.07 
CHRISTINA AGUILERA The Voice Within (RCA) 4.09 4.01 94% 23% 4.32 4.06 4.12 

LINKIN PARK Numb (Warner Bros.) 4.05 4.10 90% 18% 4.32 3.98 3.82 
SIMPLE PLAN Perfect ¡lavai 4.03 3.89 96% 37% 4.28 4.06 4.02 

3 DOORS DOWN Here Without You /Repo/O ' /M ersa/I 4.00 4.04 97% 42% 3.93 3.82 4.12 

GOOD CHARLOTTE Hold On (Epic) 4.00 3.93 86% 20% 4.32 4.02 3.70 
NICKELBACK Someday (Roadrmer/FWMGI 3.99 4.02 95% 32% 4.04 3.92 3.84 
KELLY CLARKSON The Trouble With Love Is /RCA/ 3.98 4.11 87% 17% 4.12 4.10 3.87 
EVANESCENCE My Immortal (Wedtipl 3.95 4.08 86% 18% 4.07 3.93 3.70 

CLAY AIKEN Invisible (RCA) 3.91 3.86 97% 29% 3.91 3.96 3.82 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 3.91 3.94 95% 31% 4.03 3.92 3.73 

OUTKAST The Way You Move (Arista' 3.89 3.89 96% 34% 3.80 3.80 4.15 

OUTKAST Hey Yai (Arista) 3.87 3.86 98% 52% 3.82 3.81 3.99 

TRAPT Headstrong (Warner Bros.) 3.84 3.87 91% 43°'0 3.99 3.73 3.76 

FUEL Fags On Me /Epic) 3.83 4.01 67% 14% 3.86 3.85 3.89 

STAIND So Far Away (fáp/flektra/EEG) 3.82 3.85 82% 24% 3.87 3.15 3.82 

SANTANA fIALEX BAND Why Don't You & I / Arsta) 3.81 3.92 93% 38% 3.74 3.92 3.96 

BRITNEY SPEARS Toxic (Jive) 3.78 - 85% 174 3.97 3.96 3.32 

SHERYL CROW The First Cut Is The Deepest /A &Mlnterscope) 3.74 3.78 87% 25% 3.79 3.75 3.78 

DIDO White Flag (Arista/ 3.65 3.80 84% 25% 3.59 3.69 3.75 

NO DOUBT Its My life /lnterscope) 3.64 3.82 97% 43% 3.51 3.43 3.81 

PINK God Is A DJ (Arista) 3.55 3.61 81% 22% 3.73 3.54 3.46 

BABY BASH Suga Suga (Universal) 3.52 3.51 94% 48% 3.55 3.65 3.57 

EAMON F"k It II Don't Want You Back /Jive/ 3.41 3 38 74% 29% 3.64 3.15 3.28 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 3.38 3.40 98% 66% 3.31 3.22 3.61 

LUDACRIS fISHAWNNA Stand Up (Del JamSouth/IDJMG) 3.34 3.43 93% 47% 3.47 3.31 3.45 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be /fo'Reel/Universal/ 3.30 - 62% 21% 3.50 3.28 3.27 

CHINGY fISNOOP DOGG & LUDACRIS Hobdae In (DTP /Capitol) 3.16 3.20 92% 49% 3.43 3.14 2.98 

KELIS Milkshake (Star Trak/Arista) 3.15 3.30 97% 55% 3.39 3.06 2.98 

Total sample size is 508 respondents Total average tamability estimates are based on a scale of 1 -5- f 1>rlislrke very much. 5 = like very much) Total familiarity 
represents the percentage of respondents who recognized the song Total ken represents the number of respondents who said they are tired of hearing the song 
Songs must have 40°. familiarity to appear on survey Sample composition is based on persons 12. Persons are screened via the Internet Once passed they can 
take the music test based on the format music preference RateTheMusrc corn results are not meant to replace callout research The results are intended to show 
opinions of participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic corn Me RTMsysfem. is available for local radio stations 
by alling 818- 377.5300. Rafs7heANrsic.com data is provided by Atediabase Reward, a division of Premiere Radio Netwonts. J 

\ 

New &Active 
KANYE WEST Through The Wire 'Roc A. 

Total Plays: 602, Total Stations: 26, Adds: 4 

KID ROCK Cold And Empty (Top Dog Atlantic! 

Total Plays: 594, Total Stations: 45, Adds: 6 

CHINGY One Cal Away 601P /Ca doll 

Total Plays: 485, Total Stations: 52, Adds: 24 

JET Are You Gonna Be My Gel (Ekktra/ff6i 
Total Plays: 457, Total Stations: 56, Adds: 13 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 

Total Plays: 431, Total Stations: 15, Adds: 4 

THREE DAYS GRACE II Hatel Everything About You (Jive) 

Total Plays: 420, Total Stations: 44, Adds: 7 

ENRIQUE IGLESIAS fIKELIS Not In love (Interscopei 

Total Plays: 315, Total Stations: 45, Adds: 31 

OFFSPRING Hit That (Columbia) 

Total Plays: 267, Total Stations: 22, Adds. 2 

3 DOORS DOWN Away From The Sun (Republic/Universal) 

Total Plays: 264, Total Stations: 13, Adds: 5 

ROONEY I'm Shakin (Gelten) 

Total Plays: 251, Total Stations: 44, Adds: 14 

Songs tasked by total plays 

Air For Sale 
Continued from Page 26 

some stations are now accepting the 
stuff they used to say no to, like ads 
for sex -toy sites or topless bars - or 
even satellite radio, and they're the 
competition! Satellite radio is going 
local, and the race is fierce. Clear 
Channel is promoting other radio 
stations on their stations, so why 
shouldn't everybody else be taking 
ad money from satellite compa- 
nies?" 

Winning For Everyone 
Reynolds fvls that a more collabo- 

rative effort between programming 
and sales can help ease the tension. "A 
PD should learn how the general bud- 
geting and revenue numbers are de- 
rived every month, quarter and year 
and how the pacings work," he says. 

"They should understand sales 
pacings as well, because with that 
knowledge they can understand what 
the sales department has to get done 
and also defend their ground as a pro - 

grammer. Knowledge of the sales de- 
partment makes it so much easier for 
you M make decisions on what issues 

you do and don't have to bend on. 
"The bottom line is that a PD 

should get with his GM and his GSM 
and learn how they come up with 
their numbers, what those numbers 
an and how they change and affect 
the station based on the corporate 
goal. Then they can use that informa- 
tion as part of the decisionmaking 
process for when they need to stand 
their ground and when they need to 
work with sales and find a way to 
make it sound good on the air and be 
a win for programming and a win for 
the sales department." 

"It's very hard to keep the integrity of the 

product. You get to the point where everything 

is for sale and clients can go on your radio 

station if they have enough money." 
A ara/rr-rsrarket PD 

CHILLIN' WITH CHASEZJive artist JC Chasez stopped by WFBC (693 71 /Greenville. SC last week to parry with 
some listeners and celebrate the release of his solo album. Seen here getting down with their moderately bad sews are (l -r) 

893.7 midday hostess Natalie Randall and staffer Gabe Harvell Chasez and 693 7 PD Nikki Nile and night guy Chus Lusk. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send them to: 

R &R, c/o Keith Berman: kberman®radioandrecords.com 

www.americanradiohistory.com
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DONTAY THOMPSON 
dthompson@radioandrecorcfs.com 

CHR/RHYTHM/C 

Are Station Concerts 
Worth The Effort? 
With the right sales staff, they are 

s staging a live show profitable? Will the station get 
a ratings boost as a result of it? Does our audience care 
about the lineup enough to go out and buy tickets? If 
you are a radio programmer, you and your GM are 
probably asking yourself those questions about your 
annual station show. 

Eric Powers, PD at KUBE /Seat- 

tle, has been organizing that sta- 

tion's annual Summer Jam for 11 

years. For the past few years the 
event has been held in Eastern 
Washington at the state's premier 
outdoor location, the 
20,000 -seat Gorge Am- 
phitheater. The concert is 

the station's marquee 
event, and it relies heavi- 
ly on the KUBE sales staff 

to help generate the non- 

traditional revenue need- 

ed to keep the event prof- 
itable every year. 

"Our salespeople make 

thousands of dollars off NTR with 
this event," says Powers. "NTR is 

a great source if you have a sales 

team that can impress upon their 
clients the importance of getting 
involved." 

Although KUBE is going into its 
12th year of throwing a Summer 
Jam, Powers admits that his sales 

staff faces some challenges this year. 

We talked about that recently, as 

well as about what makes Summer 

Jam a worthwhile event for the sta- 

tion and its clients. 

It takes a lot of dough to get a show 

that big off the ground. 
R &R: Do yae Midget that out for the 

year? 

EP. Yes, we do. We budget it out 
and work closely with all the folks 

at the Gorge. We figure 
out what makes sense, 

and we piece it together. 

We're under contract with 
them, and it usually ends 

up being a two- to three - 

year deal. We've been do- 
ing it for so long at that lo- 
cation that we kind of 
have it down. Obviously, 
rates and prices increase, 

but I'd say the biggest increase is the 

money we pay artists. 

R&R: How much dos a listener pay 

fina Summer Jam ticket? 

EP. When I started doing Sum- 
mer Jam, it was probably $35. Now 
it's $75 plus service charges. We 

really can't go above that. At the end 

of the day it's an experience. You're 
not going to a venue where it's an 

indoor concert and it's four hours 
and you're done. People camp the 

day before. It's a party all day, and 

they camp at night and stay a lot of 
the next day, so it winds up being a 

three -day weekend. They get out 
there and party. 

R&R: Is the show a good source of 

NTR for the station? 
EP Absolutely. A lot of if has to 

do with client passion. If they're not 
passionate about what you are do- 
ing, it's a tough sale. The more it 
builds, the more clients you get in- 
volved. Especially in the Northwest, 
you have to educate clients about 
the format and about what this 
show can do. What are the results of 
Summer Jam? What is the event go- 
ing to do for my business? That's 
where we have to educate. 

R&R: flea you ever goon client meet- 

ings with members of your sales staff to 

help educate potential clients about the 

Eric Powers 

R&R: Tell us about some of the costs 

that go into putting on a show such as 
the Sumner Jam at the Gage. 

EP Our biggest cost is paying the 
house and paying off the expenses 

of running the show, especially at 
the Gorge, which holds about 20,000 

people. That's probably 50% of what 
we do. Then 35% to 40% goes to the 

artists. That's a rising cost. To get 

into a few numbers for 50 Cent, we 

had to get him off the Roc the Mic 
Tour, so we spent $40,000 for a pri- 
vate jet. Then we paid him $150,000. 

It's an expensive proposition to get 

the artist you want and need in or- 
der to sell tickets, especially in this 
day and' e. Then you have anoth- 
er 10'%, in hdtelsand transportation. 

format and the adtantages of being part 
of Summer Jam? 

EP Definitely. A lot of our sales - 

people are pretty damn savvy 
though. They've all been to the 
event, and a lot of them have been 

here for a while. They embrace what 
we're doing. 

If they want, we have a video that 
we put together for sales. We go out 
and talk to the clients and play the 
video. Well have them come over, 

and we'll show them all the pictures 
and get Darrell Rogers involved. 
He's Clear °forme! /Seattle's Direc- 

tor of Events and the key person in 

putting this whole thing together. 

He will meet with clients to put to- 
gether title sponsorships. 

You have to sell the showbiz of 
the show and let clients know 
what's going on. If sales needs me, 

I'm there, because I know it's part 
of the biz and it makes sense. 

R&R: Are there any stories of clients 

that didn't omit to participate in the 

$canner Jams but changed their minds 

after sexing the results of another client 

who participated? 

"You really have to 

have a sales team to 

change people's 

preconceptions 

about the format, the 

music, the artist and 

the clientele. ft's an 

education." 

EP: Pepsi is a good example. 
They're really young, fun and hip. 
We play the package that we did for 
Pepsi, and other clients get interest- 

ed. I think a big success story is Bon - 

marché and Macy's. They got in- 
volved in our Hip -Hop Fashion 
Stow on the second stage. They pro- 

vided all the clothing. They got to- 

R&R February 6, 2004 

"Finding quality instead of quantity is going 

to make an impact. I'm not saying that you 

don't have the hot up- and -comer, but I'd 

rather have R. Kelly or somebody who is 

going to have a lot of hits." 

gether with their vendors - Sean 

Jean, Enyce, Akademics - and 
showcased a lot of their product. 
They felt that they saw some resid- 
ual results from that. That was the 

best way we could involve a spon- 

sor, because it ended up being great 

for our lifestyle product and we 
were showcasing cool clothes. 

R&R: Ekes your sales department 
customize packages fear individual cli- 

ents? 
EP There are standard packages, 

hut, depending on the client and 
what they're trying to do, the sales- 

people are pretty good at individu- 
alizing packages, especially for the 

headline sponsors. They're pretty 
good at figuring out what the client 
wants. They try to conceptualize 
packages for them. 

R &R: Do you find it easy ordif difficult 

to find sponsors fora show of this size? 

EP. It's always a challenge. It's not 
like they're handed to us. You con- 

stantly have to be at the forefront. 
It's not like they are showing up 
with checks for this type of show in 

this type of market. When I first be- 

came PD, I thought, with the size of 
the show, it would be logical for cli- 
ents to get in with this active com- 
munity and tap its buying power. 

It wasn't as easy as I thought it 
would be. You really have to have a 

sales team to change people's pre- 

conceptions about the format, the 

music, the artist and the clientele. ht's 

an education. You'd be surprised at 

the number of people who just don't 
get the product. It's like, where have 

you been? 

R&R: How do these sponsorships 
benefit the client? Are you guys setting 

it up so that they can purchase booths 

at the show to distribute their product? 
EP There are a couple of differ- 

ent things. You can purchase a 

booth, but with the headline pack- 

age you get so many backstage pass- 

es for your clients and you get so 

many live mentions onstage and on- 

screen. We produce spots for you 

that we play between acts, or some- 

times the sponsors have produced 
spots that they want us to play. They 

can be on the ticket or the laminates, 

and then there are booths set up. 

What we try to do is figure out a 

way for the clients to have some 
kind of impact. At the end of the day 
we want them to come back and 

sponsor with us. We try to integrate 
multiple things that touch the audi- 
ence in different ways so that there's 
recall for the product. 

R&R: Over the years of throwing the 

Summer Jam, Itaiv the profits for the sta- 

tion gone asp or deem? 
EP: There has been growth. We 

see it on both sides, from tickets and 

NTR. That said, they also bècome 

more expensive! think we see more 
growth in NTR with our Sales Man- 
ager, Alicine Hesse, and her sales 

team. 

R &R: What steps has the KUBE 

sales dejartnuilt taken to make Sumner 
Jam a nore pnOtable investment fin the 

slat in !? 

EP Everybody in the radio busi- 
ness would love to bring down tick- 

et prices. I think the venues would 
like to work out better deals. It's 
tough, because the artists don't see 

that yet. They don't see that if they 

want kids to go out and buy tickets, 

the tickets have to cost less. Artists 
make so much of their money on the 

road. You have to get to them and 

say, "Look, there's not as many 
shows, people are leery of doing 
them, and the money is different. 
Are you willing to change your 
ways a little bit ?" 

Somebody needs to let artists 
know that the fees they are asking 
for are astronomical. They are going 
to price themselves so high that no- 

body's going to be able to pay them. 

Concerts are going to dwindle 
down. Somebody needs to say that 

these prices aren't reflective of the 

market, and the prices have got to 

change. Everybody has to cut back 

a little bit. 
R &R: What's in store for KUBE 

Summer Jam '04? 

EP. We're getting some sort of co- 

median to host the whole show, in- 

stead of some lame guest celebrity 
who pops up once who no one cares 

about. I'm talking about somebody 
who is going to make an impact be- 

tween all the acts and leave a last- 

ing impression. You're either jump- 
ing up and down, screaming, or 
you're laughing your ass off - 
either way, you're being entertained. 

You have to create some emotion ev- 

ery five seconds. 

Finding quality instead of quan- 

tity is going to make an impact. I'm 
not saying that you don't have the 

hot up-and-corner, but I'd rather 
have R. Kelly or somebody who is 

going to have a lot of hits. It's what 

I call the "non- missible" artist. 
When they come to town, the first 
thing out of someone's mouth is, "I 

can't miss them!" We need to find 

artists who are event -type artists. 
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T CHR /RHYTHMIC TOP 50, 
4a February 6, 2004 

LAIT DU 
WES NB 

1 o TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 

2 0 USHER fILUDACRIS & LIL' JON Yeah (Arista) 

3 0 YING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Salt Shaker ,TIM 

11 0 J KWON Tipsy (So So Del /Aristal 

10 © CASSIDY fIR. KELLY Hotel (J) 

5 6 OUTKAST Hey Ya! (Arista) 

6 7 ALICIA KEYS You Don't Know My Name (J) 

7 8 NICK CANNON Gigolo (Jive) 

4 9 KELIS Milkshake (Star Trak/Aratal 

8 10 WESTSIDE CONNECTION Gangsta Nations (Capitol) 

14 Q BEYONCE' Me, Myself And I (Columbia) 

15 ® CHINGY One Call Away (DTP/Capitol) 

13 ® KANYE WEST Through The Wire (RacAFella/IDJMG) 

9 14 OUTKAST The Way You Move (Arista) 

17 0 LUDACRIS Splash Waterfalls (De1Jam SDUth/ICUMG) 

12 16 JAGGED EDGE Walked Duna Heaven (Columbia) 

21 JAY/ Dirt Off Your Shoulder (RocA- feóa/IDJMG) 

22 Q EAMON F "k It II Don't Want You Back) /Jive) 

16 19 LUDACRIS fISHAWNNA Stand Up (Clef Jam SculVIDJMGI 

18 20 YOUNGBLOODZ full' JON Dann! (Arista) 

24 ® PETEY PABLO FreekAleek (Jive) 

23 22 2PAC fINOTORIOUS B.I.G. Ravin' IOying To Live) (Amaru/lnterscgpe) 

31 ® G UNIT fIJOE Wanna Get To Know You (lnterscopel 

29 RUBEN STUDDARD Sorry 2004 (J/ 

35 ® MISSY ELLIOTT I'm Really Hot (God MAnd/Ekktra/EEGI 

33 RYAN DUARTE You (Universal/ 

41 ® 2PAC fIEMINEM One Day At A Time (Amaru/lnterscope) 

34 T.I. Rubber Band Man (Grand Hustle/Atlantic) 

27 29 BABY BASH Shorty Doowop (Universal) 

32 © AVANT Read Your Mind (Geffen) 

37 ® YOUNG GUNZ No Better Love (DelJam/la/MG) 

36 ® JUVENILE In My Life (Cash Money /Universal) 

28 33 G UNIT Stunt 101 (lnterscope) 

44 MARIO WINANS flP. DIDDY I Don't Wanna Know (Universal) 

39 a MASTER P Them Jeans (New No L m't/Kochl 

26 36 B2K fIFABOLOUS Bada Boom (Epic) 

25 31 MARY J. BLIGE fIEVE Not Today (Geffen) 

49 SLEEPY BROWN fIOUTKAST I Can't Wait (Interscopel 

38 39 BOW WOW WAGGED EDGE My Baby (Columbia) 

40 40 R. KELLY Step In The Name Of Love /Jive) 

43 41 JAY/ Change Clothes (RocA FeNa / /Q)MG) 

45 42 TRILLVILLE Neva Eva (BME/Warner Bros.) 

47 CID SEAN PAUL I'm Still In love With You (VP /Atlantic) 

/D.btl BRITNEY SPEARS Toxic (Jive) 

42 45 MARQUES HOUSTON Pop That Booty (TUG.IfEGI 
(Debut,. 0 BEENIE MAN fIMS. THING Dude (Virgin) 

46 47 BIG TYMERS VR. KELLY Gangsta Girl (Cash Money /Universal/ 

50 48 MYA Fallen (A &M / /nterscopel 

(o.b.1ì fD BLACK EYED PEAS Hey Mama (A &M,9nterscope. 

48 50 BUBBA SPARXXX Back In The Mudd (Beatclub /lnterscope) 

TOTAL 

PLATS 

5937 

5467 

4679 

3798 

3640 

3603 

3453 

3359 

3313 

3293 

3250 

3195 

3041 

3021 

2628 

2621 

2356 

2163 

2071 

1956 

1724 

1455 

1436 

1269 

1163 

1163 

1143 

1116 

1093 

1089 

1027 

968 

901 

896 

883 

782 

755 

703 

634 

601 

597 

584 

569 

533 

506 

481 

420 

378 

374 

358 

curs 
TOL1 

AIIDENCE 
iW) 

wEEiS _h 
CyAC 

'OTAL STATIONS 
ADDS 

+129 667766 9 8210 

+670 659275 5 8110 

+321 506461 11 7613 

+ 580 380744 5 7911 

+402 477022 14 7713 

-461 339977 16 5410 

171 427956 10 7810 

121 320638 13 7310 

-961 301819 17 7710 

-59 360257 14 7211 

+516 350793 12 6411 

+686 330862 5 7713 

+ 199 317374 9 7414 

-328 380516 21 7110 

+229 270574 6 7813 

457 230633 19 6810 

+438 266281 5 7513 

+247 194179 10 5816 

412 236680 23 7610 

-316 294490 28 7410 

+156 159079 5 6013 

269 268884 16 5410 

+394 159267 4 65118 

+ 176 133172 5 5716 

+209 104381 3 6711 

+148 142995 10 3510 

+365 124043 2 5411 

+119 90814 6 5817 

-65 110634 12 3010 

+63 132576 12 3811 

+ 173 121803 3 4413 

+93 87714 6 3813 

-217 143521 14 6110 

+ 293 157073 2 26110 

+48 81030 3 3712 

-444 69007 7 4610 

-552 49061 8 5610 

+285 65054 2 5515 

209 70342 13 3210 

208 79035 18 4710 

88 49402 12 5210 

12 50208 8 2112 

+41 156525 9 2413 

+ 194 51615 1 2119 

270 32466 9 4610 

+132 75677 1 3718 

112 54136 6 2310 

16 22727 13 3810 

+ 32 14556 1 2410 

-126 8025 4 2510 

84 CHR/Rhythmic reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 1/25- 
1 /31 Bullets appear on songs gaining plays or remaining flat from previous week It two songs are teed in total plays the song with the larger increase in plays is placed first Songs below 
No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each reporting station Songs unreported as adds 
do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from 
the Arbutron Company (© 2004. The Arbdron Compary).02004. RBA. Inc. 

Most Added' 
www.rradds.com 
ART1ST 

MURPHY LEE tuv Me Baby ifo ReebUnrversah 

G UNIT WOE Wanna Get To Know You lint escape) 

JANET JACKSON Just A little Whie /Vvgmi 

MARIO WINANS PIP. DIDDY I Don't Wanna Know 'Universal, 

KNOC-111111111 fiS. DOGG The Way... ILA. Cantrienhai'fkkriaff6' 

BRITNEY SPEARS Toxic Clivel 

Lll' FLIP Game Over !Sucka fieieloatCoAmbrai 

BEENIE MAN PINS. THING Dude IVrgnl 

T.I. Rubber Band Man 'G,andHustb'Atlann(, 

TECH NUKE Here Comes Tecca Nina (MSC Muse) 

Most 
Increased Plays 
ARTIST ' t 

, AiîE( a 

CHINGY One Cal Away (DTP/Capvtol) 

USHER fIUDACRIS & ill' JON Yeah !Arista, 

J-KWON Telly (So So //Amtai 

BEYONCE Me. Myself And I ICMaròai 

JAY.Z Dit Off Your Shoulder (Roc A fe/41OJMG, 

CASSIDY fa KELLY Hotel UI 

G UNIT fIJOE Wawa Get To Know You dnterscgpe) 

2PAC fIE6IN(M One Day At A Tine (Anwu'Mrerscgpei 

LNG GEM Crazy For You Aaaband nil 
YING YANG TWINS Mil' JON... Safi Shaker ITVP 

New &Active 

ADDS 

46 

18 

15 

10 

9 

9 

1 

8 

7 

7 

TOTAL 

KAT 
a1CRIAEE 

+871 

511 
*516 

.431 

.402 

*394 

.365 

336 
.321 

LIL' FLIP Game Over (Socha free/loud/Columbia, 
Total Plays: 351, Total Stations: 10, Adds: 9 

Ill SCRAPPY Head Bussa ME/Reprise) 
Total Plays: 343, Total Stations: 20, Adds: 3 

KNOC-TURN'AL.. The Way... R.A. ConFdentia'EkktraEfG) 
Total Plays: 303, Total Stations: 33, Adds: 9 

TECH N9NE Here Comes Tecca Nina /MSCMusic/ 
Total Plays: 250, Total Stations: 30, Adds: 7 

MEMPHIS SLEEK.. Round Here (RocA fek,40JMG) 
Total Plays: 249, Total Stations: 9, Adds: 1 

JOE fIG UNIT Ride Wit U (Jive) 
Total Plays: 243, Total Stations: 8. Adds 3 

VIOLATOR tIMYSTIKAL & BUSTA RHYMES Keep Dot' It (final 
Total Plays: 240, Total Stations: 21, Adds: 0 

MURPHY LEE Luv Me Baby (Fo "ReelUniversal) 
Total Plays: 219, Total Stations: 49, Adds: 46 

DAVID BANNER Crank It Up (SRC /Universal) 
Total Plays. 197, Total Stations: 15, Adds: 1 

FEDERATION Hyphy (Virgin) 
Total Plays: 187, Total Stations: 14. Adds: 0 

Soap Toalla by total /lays 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Knoc-Turn'aI 
featuring Snoop Dogg "The Way I Am" 
NEW AT: WJMN KLUC WBBM KOKS WMBX WZMX KDHT KYLZ 

KUUU 60x - TOP 5 CALLOUT!! In Stores " 
Z90 50x - BIG POTENTIAL!! March 23rd RAP CITY 

ON TOUR 
WITH LUDACRIS AND 

CHINGY!!! 

www.americanradiohistory.com
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o February 6, 2004 

RANK ARTIST 

1 USHER fILUDACRIS Yeah (Arista) 

2 CASSIDY fIR. KELLY Hotel (J) 

3 PING YANG TWINS Salt Shaker (TVT) 

4 J -KWON Tipsy (So So Del /Arista/ 

5 TWISTA fIK. WEST & J. FOXX Slow Jamz (At /antic) 

6 JAY Z Dirt Off Your Shoulder (RocAfe/ /a/ /DJMG) 

7 WESTSIDE CONNECTION Gangsta Nation (Capitol) 

8 KANYE WEST Through The Wire (RocA fela/IOJMG) 

9 YOUNGBLOODZ flllL' JON Damn! (Arista) 

10 LUDACRIS Stand Up (Del Jam Sout/t/IDJMGI 

11 NICK CANNON Gigolo (Jive) 

12 CHINGY One Call Away (DTP /Capitol) 

13 KELIS Milkshake (Star Trak /Arista) 

14 LUDACRIS Splash Waterfalls (Del Jam South/ /DJMG1 

15 BEYONCE' Me, Myself And I (Columbia) 

16 PETEY PABLO Freek ALeek (Jive) 

17 ALICIA KEYS You Don't Know My Name (J) 

18 G UNIT Wanna Get To Know You (lnterscopel 

19 YOUNG GUNZ No Better Love (DelJanW /DMG) 
20 OUTKAST The Way You Move (Ansia) 

21 T.I. Rubber Band Man (Grand Hustle/Atlantic 

22 LIL' FLIP Game Over ( Sucka Free /Loud/Columbia) 

23 OUTKAST Hey Ya (Arista) 

24 JUVENILE In My Life (Cash Money /Universal) 

25 MISSY ELLIOTT l'rn Really Hot (Gold Mind,E /ektra/ffG) 

26 MARIO WINANS fIP. DIDDY I Don't Wanna Know (Universal) 

27 2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Death Row /lnterscope) 

28 TOO SHORT fILIL' JON Shake That Monkey (Short/ivel 
29 2PAC f!EMINEM One Day At A Tune (Death Row/Interscope) 

30 G-UNIT Stunt 101 (Interscopel 

Monitored airplay data supplied by Medrabase Research. a division of Premere Raab 
Networks. Songs ranked by total plays for the airplay week of 125 -1/31 
n2004. RBR. Inc 

, , _ r \ . _ d 
P. DIDDY f150 CENT, NOTORIOUS B.I.G.... Victory 2004 (Bad Boy, /Universal) 

JOE fIG UNIT Ride Wit U (Jive) 

SLEEPY BROWN fIOUTKAST I Can't Wart (lnte/scopel 

PETEY PABLO Freek A Leek (Jive) 

MARIO WINANS UP. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

MEMPHIS BLEEK f(TRICK DADDY & T.I. Round Here (RocA fella /IUJMG) 

This Week 

Jill Strada 
WPYWIMS 

J- Kwon's "Tipsy" (Arista): Just added the 
record, and it's already getting phones! 

Tony Touch featuring Don Chezina's 
"Como Suena" (Koch): Hot reggaeton song 
developing on the station. 

Kanye West's "TTuough the Wire" (Roc-A- 
Fella /IDJMG): Top five phones! 

Mario Winans featuring P. Diddy's "I 
Don't Wanna Know" (Bad tiny /Universal): 
Really cool song. I think it will do well on the 
station. 

QMb Rama 
ta, QMl/El Pase 

J- Kwon's "Tipsy ": Fire! This elute anthem is 

generating hot phones. 
Rik Rok featuring Shaggy's Your Eyes" 

(Independent): This track is tag -teaming great 
female phones in all demos 

Mario Winans featuring P. Diddy's "I 
Don't Wanna Know ": Wow! Instant reaction 
from listeners. Definitely the Mil joint that's 
gonna make some noise 

Chingy's "OneCafl Away" (DTP /Capitol): 
totally different from the last two drops, but, 
like the last two, it's generating top requests. 

Master P.'s "Them Jeans" (New No Limit/ 
Koch): 1\'orkin' them phones! 

TINA Taste 
Asst. MR KUFAVRamm as 

Sleepy Brown featuring OutKast's "'Can't 
Wait" (Interscope): This is a banging -ass track, 
and besides that, OutKast can do no wrong. 
They're introducing a hot new singer. Don't 
sleep - no pun intended. 

Chingy's "(Ire CaII Away ": This took a sec- 

ond to connect, hut, wow, what a great promo 
team -uh, I mean cooed. First the dub banger, 

then the after -party joint, now the love song. 

did not see that coming. 
Dilated Peoples' "This Way" (Capitol): 

This is something that I wish I could play. 
Conscious rap is so needed on the airwaves 

's Hottest Music Picks 

- look at the:omnent above I'm tired of the 
same ol', same 01'. I know it works, but let's 
start feeding our audience substance instead 

on nonsense. 

Petey Pablo's "Freek- A- leek" (Jive): Getting 
phones on this bad chicken. 

Lil Flip's "Game Over" (Sucka Free /I cud/ 
Columbia): I was surprised at how gangsta this 
was; you could say I flipped over it. 

Jami 
N. U111Raaameale 

Lil Flip's "Game Over ": Hot as hell. Firm 
the first listen I was most definitely feeling it. It 
has strong mix -show potential, and I could see 

this one being big at the clubs. 
J-Kwon's "Tipsy ": On its way to big things; 

should be top five in a week. 

Sleepy Brown featuring OutKast's "1 Can't 
Wait ": If this record doesn't get you excited, you 
shouldn't be programming music in this for- 
mat. Its (wun,ns! 

Tiffany Villarreal's "You, Yourself & You 

(Universal): Hot! Track is bangin' and a good 
female- driven mix -show record. 

Dina Rae's "And" (Motown /Universal): 
Going to be big. I can see it doing really well at 

any station that had luck with Nivea. Same 

vibe, same demo. 

Kam Ed 
mmos 

Mario Winans featuring P. Diddy's "I Don't 
Wanna Know" (Bad Boy /Universal): Oh my 
lord, this song is hoe! The Fugees beat, the base- 

line from the Bad Boy remix of Jodeci's' "Come 
and Talk to Me," Mario's smooth yoke and 

Kean- hitting lyrics - Ike. 

Chingy's One Call Away ": The song is 

catchy, and it's nice to hear another side of 
Chingy to match his party record abilities. I 

love that J. Weav (Jason Weaver) is in the song - seriously, the singing voice of the lion King 
and the guy who played MJ in the Jackson 5 

movie. That, coupled with Rudy playing the 
girl in the video, and it takes me back, way 
back, hack in time! 

EXPOSE 
YOURSELF 

EventTape" 
BunchaBannersTM 
FlashBags'M 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

Á 
óv BEAR 

C ) 

FirstFlash! 
L t N E rw. 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: (260) 436 -6739 www.firstflash.com 

1- 800 -21 FLASH 
1- 800 -213 -5274 
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RRCHR/RHYTHM/C 
Fobruary 6, 2004 

r 
America's Best Testing CHR/Rhythmic Songs 12 + 

For The Week Ending 2/6/04 

Persons Persons Persons 
25-34 Artist Title ILabel) TW LW Familiarity Burn 12 -17 18 -24 

USHER fIIUDACRIS & Lit JON Yeah (Aratal 4.25 4.28 72% 5% 4.46 4.25 

OUTKAST The Way You Move (Anstal 4.17 4.22 99% 36% 3.92 4.14 

CNINGY One Call Away (DTP /Capitol) 4.14 60% 6% 4.36 4.19 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jams (Atlantic) 4.12 4.06 81X 14% 4.07 4.22 

JAY Z Dirt Off Your Shoulder (RocA fev*a/IDJMG) 4.06 56% 9% 4.20 4.02 

OUTKAST Hey Ya! (Anstal 4.05 4.04 99% 47% 3.81 4.06 

EAMON F" k It II Don't Want You Back) aye) 4.01 70% 17% 4.21 4.14 

LUDACRIS fISHAWNNA Stand Up (0e1Jam South/WADI 3.98 4.11 99% 46% 4.04 3.92 

LUDACRIS Splash Waterfalls (Del Jam Soutk/lOJMGI 3.98 3.93 59% 9% 4.29 3.97 

Lit JON & THE EASTSIDE BOYZ Get low ¡TVT) 3.96 4.02 98% 48% 4.16 3.91 

KANYE WEST Through The Wire (Roc A feAWIDJMG) 3.90 3.94 71% 15% 3.97 3.95 

CHINGY IISNOOP DOGG & LUDACRIS Holidae In IDTP /Captali 3.89 3.91 98% 45% 4.14 3.96 

JAGGED EDGE Walked Outta Heaven (CoEivndval 3.89 3.94 83% 28% 4.01 3.89 

B2K fIFABOLOUS Bada Boom (Epic) 3.87 3.99 77% 16% 4.13 3.73 

BABY BASH Suga Suga (Unrversall 3.86 3.93 90% 38% 3.97 3.79 

CASSIDY fIR. KELLY Hotel (JI 3.85 4.01 78% 16% 4.10 3.90 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fa'Reel/Unwersall 3.83 3.89 89% 31% 4.06 3.71 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 3.81 3.83 76% 1B% 3.82 3.80 

MARY J. BLIGE fIEVE Not Today (Gelten) 3.79 3.83 BO% 18% 3.68 3.67 

YOUNGBL000Z fILIL' JON Damn, (Arista) 3.75 3.75 84% 33% 3.88 3.77 

ALICIA KEYS You Don't Know My Name()) 3.74 3.73 92% 37% 3.43 3.68 

NICK CANNON Gigolo (Jive) 3.74 3.82 89% 29% 3.90 3.81 

J-KWON Tipsy /So So Del /Aorta) 3.72 45% 9% 3.92 3.65 

BEYONCE' Me, Myself And I (Columbia) 3.68 3.68 93% 31% 3.62 3.60 

2PAC fINOTORIOUS B.I.G. Rumor' (Dying To Live) (Amatu/lnterscope) 3.66 3.85 82% 30% 3.77 3.66 

PING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Sait Shaker (TV!) 3.56 3.57 79% 24% 3.79 3.62 

G UNIT Stunt 101 (Interscapel 3.54 3.62 84% 37% 3.55 3.50 

BABY BASH Shorty Doowop (Universal/ 3.53 3.62 52% 14% 3.70 3.50 

4.08 

4.38 

3.83 

4.01 

3.97 

4.19 

3.30 

3.84 

3.66 

3.73 

3.79 

3.38 

3.72 

3.77 

3.83 

3.60 

3.65 

3.71 

3.87 

3.50 

3.N 
3.45 

3.59 

3.66 

3.45 

3.27 

3.54 

3.31 

Total sample sue is 551 respondents Total swipe raven/NUN estimates are based on a scale of 1 -5 I1= dislike very much. 5 = like very much) Total hrWnllr 
represents the percentage of respondents who recognized the song Total beta represents the number of respondents who said they are tired of hearing the song Songs 
must have 40°o famdiant y to appear on survey Sample composition is based on persons 12. Persons are screened via the Internet Once passed they can take the music 
test based on the format music preference RateTheMusic corn results are not meant to replace callouf research The results are intended to show opinions of participants 
on the the Internet only Rafe fheMusicisa registered trademark of Rater heMus iccom The R171 system. ta mashie tor local ratite statioaryullMMt1d- 377 -S3M. 

X RaMTMAirk. ceet Ufa is pre y AMdiagse Research. a division a Premiere Radio Networks. 
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ARTIST: Murphy Lee 
LABEL: FD'Reel/Universal 
9a RAM OYEZ sTao 

Though Murphy Lee has been 

a guest on some of hip -hop's 

biggest hits over the past few 

years, don't think the St. Louis 

rapper was born with the rap 

equivalent of a silver spoon in his mouth. His skills landed 

him significant parts on Nelly's "Batter Up." the "Rock the 

Mic" remix with Beanie Sigel and Freeway and, more re- 

cently, "Shake Ya Taitfeather" with P. Diddy and Nelly. With 

his current cut, Murphy Lee is out to show why he's the 

latest member of the St. Lunatics to embark on a solo 

project. 

"Luv U Baby" follows the incredibly catchy "Wat Da Hook 

Gon Be" as the second single off Lee's solo debut. Murphy's 

Law. Featuring Sleepy Brown and Jazze Pha (who also pro- 

duced the single). "Luv U Baby" is what Lee feels is the 

epitome of his views on the fairer sex. "That's me and how 

I feel about a woman," says Lee. "That's the real respect. 

the real me. Other stuff you might hear me say. but that 

song is to really let people know what I'm about." 

In fact. most of the album's cuts focus on Lee's favorite 

subject. "I don't like cussing a lot. saying 'nigga' a lot." 

reveals Lee. "I don't try to be a thug or a gangster. I just talk 

about the ladies. My music is for the ladies." 

When it.came to picking out the CD's title. Lee says. "lt 
has a good ring. And when I remembered that it means 

what could go wrong. will go wrong. I wanted to flip It a 

little bit: What could go right. will go right.` 

Reporters 
MltriM)wM 
ew re.r 

Sawn. n. 
XX 14 Tr 
WOW., ul 
SAS r 

VIM-M 
M.E 1f 

Mae-,..`"" 
v 

Bra 
.w.A'lH 
näs 
M6 

Ca 

ta 
n !ill 

7 

M01[lll Ñ MO 006. 

I non ra 

' aC+NlMG.a. 

sr 
! 

IL' 

Ta ais 
1 flic /lose car.¡ M. al .Q -M. M. CM 

sr 

Wide f. ewe . rq, Ip.p, 
TA TN 
U,Q Oaf e AV TWA 

`" rr MwMeMa 

Ú wo i0r. P. o 
arratoaW 
MAW min 

1rlM`itri fBliww rarl 

rtM 
.w.w M 

_ ß. 
am* see ti.. 

A MN 

tsasal r 
N 

calrnl 

iWWteJr.. 

N er NAls 
loa 

r AT nana 

l1r rLL,t..rM I..... 
) r/MMOWN 

fIMMm.W r 26. MOO 

r 

t R. Gx'a.. NWT 00f4 
J .ial..w of 

moosf.ii 
IIMrMVO ..:o, 
aa.f r MST 
OW .21 w won 

Isrlrrr. r M.+.r ..-.. ;., 
Orne.M..Y i mar MrT.i 

ieA"tEw: 
16an.A ILI. e.i 
red= 

.. 
tt 

r Win ii. DOM 

wrikkom m 
v. 

a l I 

CANT 611 04, 

e t 1 rfif 
ó fa 

Paf r 
fAArlEANA I Tos fAlr 
.A irrf = 

rIKAeess,Oops. //r rli 1f 
ax-Rn. NOW 0001: .w.w lfl 

Fe /re MIA' 
se ls ' . er ra 

. M.Urw... Cmr 
.I,LMC0.l l.wn af 

mrri 
AN 

W.arr 
r Ma aoúo. 

Wen Ks. a 
s.rR.r..MSsINN 

wr.i_areacr 
NAM LH 

I COW. of 

w f..a h 
A n, Mo 

rMerM ~ 

sMMSMMf 

ifeR fr 
KOlT 
NWT 96.5 
canna 

ar 

rIfA51911e0r! 

r1N 

MM,lMM.I f026 M. 
mom 

--liemVILp 
irWIN= 

Fe wow lg 
allñ COMP 

M 
f er00, 

4 
r MO M.. loi 

ANA 

iMink' TOM .wwtl 

sir ..rrorW 

. rr J.r rr 
W R usf 

.Ml..,11 : 
.au.w..11 

n :i 
fi.rw.. ,.. 

l.11r 
MS OS 

aYIIC....a .1.. ti 

M 
seawM.a. 

I MIN 
aqn 007.0. .Mw .if 

1111llarSK ar 
s tin v. 
ft WNW WINS OOt+ 

rlli 

e. f 
Ì MA M NV 

,.c 
e faEnVON KAM 

Tii srar ,r 
NI laalu.+wMm 
N MON MMl:. 
) WO MVO 

) a s alr 
.lM.w LES 

HOMO 

M 
:MI1Off. G 

.S_ wirr 

ewe 
sow. CA 

tame. LLl 

SOT lpi tqnMer 

11.i~ ii7i'flrl 
LX 217 Oft 
`cl. i lE wr. rin 00616 

WNW W 

MI Mr 
w fad 

-- wt0fM6 

äfe+ W 
i u.w... 

NUa'raqe.11 
M awe 
NO Sadao 

rw 

IMF lecue 01. 

M1ai M r rii. 
arar.Tli Or 
Mlse~ yr., aIIAS^ap.: 
re rRAi, 
n MN 

1 w., 
owm.Ll - l¢ AA. .ew Mu. 
L IYJW., / 
rrw ris 
G iwr an 
./.w. Wi r..f 
mer .urlf. 
Win MtlM.AMP o rsrle4 a1 ófe.r 

1 .pC N.4 mar 00 
r rlMnliIlpl0.0r 

r afrroots ese/ .mew 

Sr 

*Monlioncla^s 
95 Total Reporters 

84 Total Monitored 

11 Total Indicator 

Did Not Report, P1sylist Frozen (1): 
KRRGILa edo, TX 

www.americanradiohistory.com

www.americanradiohistory.com


36 

DANA HALL 
dhalleradioandincords.com 

URBAN RUR February 6. 2004 

The Power Of Urban Radio 
Interep shows how to reach the $631 billion African - 
American marketplace 

Cn Feb. 24 Interep will hold its sixth annual Power 
of Urban Radio symposium, at the Hyatt Regency Chi- 
cago. This year's event is subheaded "Reaching a $631 
Billion African -American Marketplace," and it will be 
a morning of discussion and panels featuring broad- 
casters, agencies and marketers. The symposium is or- 
ganized and planned by the Interep staff, led by VP/ 
Director of Urban Radio Sherman Kizart. R &R spoke 
with Kizart about the event, how it helps increase 
awareness of the African -American market and how 
Urban radio is the best vehicle to reach that market. 

R &R: Why did Interep 

create the Pour of Urban 
Radio symposium, and what 

do you hope to a-hiete? 

SK: Interep has a long 
and outstanding track 
record of focusing on the 
niche markets that are 
most important to Urban 
radio. Educating advertis- 
ing agencies is one of 
those things you have to do to effec- 

tively sell Urban radio. This event 
came out of a desire to help educate 
the agencies; to show them the im- 
portance of, the reach of and the sig- 
nificance of Urban radio to the urban 
marketplace. 

Frankly, there an still a lot of mis- 
perceptions about the economic via- 
bility of the African -American com- 
munity and, thus, the viability of 
Urban radio. We bring together the 
marketer, the agency and the leading 
broadcast groups to talk specifically 
about the fad that the African -Amer- 

Slterrna n Wart 

lean marketplace spends 
Shit billion a year and 
that Urban radio is the 
best medium to reach that 
marketplace. 

when we speak to na- 

tional marketers, they of- 
ten want to use cable or 
print to reach the market, 
but what we try to empha- 
size is that Urban radio 

has a unique relationship with that 
audience - one of ownership. Peo- 

ple will say, "That is my radio sta- 

tion." You donl't hear that with other 
forms of media. What that means is 

that the strongest result possible is at- 
tainable through radio. 

I have to give credit to our Chair - 
man /CEO, Ralph Guild, on hiscnre- 
mitment to this symposium and his 

unwavering commitment to Urban 
radio. Over 30 years ago his was the 
first and only national advertising 
entity that would deal with minori- 
ty owners and Urban radio. Over the 

HE READ THEIR MINDS WJKS/Wilmington. DE happily welcomed 

Geffen recording artist Avant to promote his latest. "Don't Take Your Love 

Away 
- 

Seen here fl-r) are WJKS starter Ally and GMPD Tony D. Avant and 

WJKS's Kellt and Meise Mel 

years he has continued to work hand 
in hand with therm to focus on the is- 

sues they fact. He is the lone behind 
this effort and has given us the re- 

sources to make it successful. 

R&M This is the sixth year that In- 

tenTe has held this syrrgt*iunr. How has 

it grown emir the years, and what lunr 
been some of the highlights of past 

SK: last year we hosted the event 
in Atlanta, and it was groundbreak- 
ing. We had Bill Tamar, Chief Mar- 
keting Officer for the McDonald's 
Corp., as a speaker. It was historic be- 

cause he is the first African American 
to control the SI billion advertising 
and marketing budget for Mc- 
Donald's. He used the sympacium to 
discuss his strategic vision for Mc- 
Donald's, and that was very enlight- 
ening. 

Last year we also brought togeth- 
er executives from leading broadcast 
groups: Emmis Chairman /CEO Jeff 

Smulvan, Cumulus Chairman /CFA 
Levy lackey, Radio One COO Mary 
Catherine Sneed and Inner City 
Br adcastvng President /COOCharks 
Warfield. These group heads talked 
about their significant investments in 

Urban radio and how marketers can 

take advantage of those opportuni- 
ties. 

Each Power of Urban Radio plat - 
form has been comprehensive in its 
approach, and the mission is very 
simple: to educate the advertising, 
marketing and even broadcast com- 
munities. The broadcaster needs to be 

educated, because many still need to 

better understand how to market 
themselves and how to take advan- 
tage of their unique audience. 

While Urban radio revenue and 
power ratios are on the rise, there is 

still a great deal of nom for improve- 
ment. There are still "urban dictates" 
in place - policies that exclude Ur- 
ban radio and the African -American 
consumer from marketing plans. We 

hope to illustrate to the advertising 
community that if they are not invit- 
ing the African -American audience 
to their products.-they are missing 
huge opportunities. 

We have made significant 
progress in the world of African- 

. American marketing, but there is still 
a lot of work to be done. The sympo- 
sium sets the tone for the entire year. 

Just look at that number $631 billion. 
How can you ignore that? 

R &R Same pngranrrners may view 

The Power Of Urban Radio 
The symposium agenda 

Introduction by Interep VP /Director of Urban Radio Sherman Kizart 

Welcome by Torn Joyner. Chairman/CEO of Reach Media and host 

of The Torn Joyner Morning Show. 
Keynote by Renetta McCann. President/CEO. Starcom North: 

-What It Means to Be a Market Leader in the 21st Century. - 

Panels: 

"Urban Radio: The Medium to Reach African Americans" 
"Achieving Successful Market Segmentation With Urban Radio's 

Format Appeal- 

`The Value of the African- American Market: A Marketer's 
Perspective' 

-Blending Strategy With Creativity: An Ad Agency CEO Perspective" 

"The Power of Urban Radio: A CEO/COO Broadcaster Perspective 
Urban Artists Showcase Luncheon 

See the entire schedule and register for the symposium at 

wow. thepoweroturbanradro. corn. 

events such as this as something their 
GM or sales meager shauhi attend, but 

not necessarily themselves. What are 

they missing? What can radio program- 

mers bring to the table at this emit, and 

what will they take away? 

SK: Corriodidation has blurred the 
lines between programming and 
sales. Today these two arms of the 
radio station have to work in collab- 

oration. Most companies are focused 

on the bottom line, not just ratings. 
If you look at the most successful pm- 
grammers grammers today, they are the ones 

who understand that their role is to 
deal with more than just music and 
the on -air staff. 

"Frankly, there are 

still a lot of 

misperceptions 

about the economic 

viability of the 

African -American 

community and, 

thus, the viability of 

Urban radio." 

On the radio panel we have 
planned, we have several national 
and local programmers who illus- 
trate that. Along with consultant 
Tony Gray, we have Cumulus VP/ 
Urban Programming Ken Johnson, 
KRNB /Dal as OM Sam Weaver, Ra- 

dio One /Cleveland's Kim Johnson, 

nationally syndicated radio host Walt 

Love and Infinity/Charlotte OM Ter- 

ry Avery. 

In addition, we have assembled a 

group of broadcast leader: for a pan- 
el, including Emmis President /Radio 
Rick Cummings, Access.' President/ 
Director Chesley Maddox Dorsey, 
Tama President Glenn Cherry and, 
returning from last year, Mary Cathe- 
rine Sneed and Charles Warfield. 

They will be discussing their vi- 
sions for their companies on the pm- 
gramming side. These are the people 
who shape what is happening in Ur- 
ban radio. I would think that would 
be information that programmers 
and aspiring programmers would 
want to be in on. 

I also think it's important for pro- 
grammers to interact with the agen- 

cies and marketers. You learn what 
they're trying to accomplish and un- 

derstand their goals while, at the 
same time, programmers can express 

their needs. It allows programmers to 

put together better promotions that 
can help both the marketer and the 
radio station. It's simply a win -win 
situation, because, in the end, if your 
station is winning more dollars from 
advertisers, you're winning more 
dollars for your promotion budget. 

R&M W h a t phut be emu o f t h i s y e a r ' s 

highlights? 

SK: I'm so happy that we have 
Torn Joyner as our conference hast. 

He's moved from the talent side of 
the business to the entrepreneur side 

as the Chairman /CEO of Reach Me- 
dia, and that is a major accomplish- 
ment we have to acknowledge. 

Another historic event at this 
year's symposium is that we are 
able to bring the top African -Amer- 
ican marketers together for one pan- 
el: Representatives of Procter & 
Gamble, Sears, Bank of America, 
Home Depot and others will discuss 
how their companies have grown 
due to effectively targeting and 
reaching the African -American mar- 
ketplace and from their continued 
commitment to it. 

We also have a keynote speaker, 

Starcom North American President/ 
CEO Renetta McCann. She is one of 
only two African Americans who are 

CEOs of major advertising agencies. 

She will discuss how to be a market 
leader in the 21st century and how 
the best companies are embracing 
ethnic marketing. 

The day will end with a luncheon 
featuring performances by some of 
urban musk's new and most talent- 
ed artists. 

Contact Slernan Ki_art at 312-bla 
72f)I or slxmaan_k'vartQintertp.coxn. 

www.americanradiohistory.com
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AL 

TOTAL WEEKS ON TOTAL STATIDNS 
PAV5 AUDIENCE CHART ADDS 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 3859 

BEYONCE' Me, Myself And I (Columbia) 3730 

ALICIA KEYS You Don't Know My Name (J/ 3477 

RUBEN STUDDARD Sorry 2004 (J) 2968 

USHER fILUDACRIS & LIL' JON Yeah (Arista) 2874 

KANYE WEST Through The Wire (RocA fella /IDJMG7 2793 

LUDACRIS Splash Waterfalls (Del JamSouth/IDJMG) 2462 

AVANT Read Your Mind (Geffen) 2158 

YING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Salt Shaker (TM 2110 

KELIS Milkshake (Star Trak/AristaI 1972 

OUTKAST The Way You Move (Arista) 1957 

OUTKAST Hey Ya! /Arista) 1945 

JAY Z Dirt Off Your Shoulder (Roc-A-Feta / /QJMG) 1909 

JUVENILE In My Life (Cash Money /Universal) 1875 

T.I. Rubber Band Man (Grand Hustle /Atlanticl 1713 

JAGGED EDGE Walked Outta Heaven (Columbia) 1622 

CHINGY One Call Away (DTP /CapitcII 1611 

R. KELLY Step In The Name Of Love (Jive) 1514 

CASSIDY f!R. KELLY Hotel (J/ 1445 

JKWON Tipsy (So SoDef /Arista) 1389 

JAY Z Change Clothes (RocA- Fela/IQJMGI 1356 

TRILLVILLE Neva Eva (BME /Werner Bros.) 1245 

YOUNG GUNZ No Better Love /De1Jam/lQ/MG) 1137 

SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscopel 1034 

PETEY PABLO FreekA Leek (Jive) 1011 

JOE More & More (Jive) 978 

MISSY ELLIOTT I'm Really Hot (GoldMind/E /ektra /EEG/ 977 

MARY J. BLIGE fIEVE Not Today ( Geffen) 908 

G UNIT fIJOE Wanna Get To Know You (Interscopel 804 

GINUWINE Love You More (Epic) 782 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 764 

MARQUES HOUSTON Pop That Booty (T.U.GJEEGI 707 

MASTER P Them Jeans (New No Limit/Koch/ 699 

CHINGY fISNOOP DOGG & LUDACRIS Hobdae In (DTP /Capitol) 666 

CARL THOMAS She Is (Bad Boy /Universal/ 627 

82K fIFABOLOUS Bada Boom (Epic) 587 

BOW WOW WAGGED EDGE My Baby (Columbia) 587 

MUSID Forthenight (Del Soul/IDJMG) 573 

NICK CANNON Gigolo (Jive) 562 

2PAC fINOTORIOUS BJ-G- Runnin' (Dying To Live) (Amaru.Interscopet 526 

G UNIT Stunt 101 ( Interscopel 516 

MEMPHIS BLEEK UT! AND TRICK DADDY Raid Here tRxA feta'/UJMG) 513 

BIG TYMERS fIR. KELLY Gangsta Girl (Cash Money /Universa /I 510 

BRAVEHEARTS MIL' JON Quick To Back Down (Columbia) 506 

SEAN PAUL I'm Still In Love With You (VP/Atlantic! 505 

BEENIE MAN fIMS. THING Dude /Vugm/ 468 

JAY .Z Encore (Roc -A fella/IDJMGI 445 

JAHEIM fIJADAKISS Diamond In The Ruff /Divine Mill/Warner Bros., 435 

JAGGED EDGE What It's Like (Columbia) 434 

KEYSHIA COLE Never (Geffen) , 431 

1001 

15 541770 10 6710 

+ 145 519068 13 5710 

273 520751 13 6910 

-419 394279 6 6610 

+551 394876 5 6910 

+150 337892 10 5910 

+355 335087 5 6110 

371 318673 23 6310 

+252 236861 10 5612 

-369 216470 15 5310 

-397 243015 20 6210 

125 247207 9 4710 

+524 254986 5 6810 

+161 198617 8 4710 

*76 154966 7 5911 

402 260159 25 6110 

+441 187248 3 6414 

183 205651 27 6810 

+332 282993 6 5816 

324 180479 3 6318 

511 177124 12 6210 

+62 96030 12 5013 

+120 161799 4 60/0 

+364 107804 2 5815 

+87 76366 6 5415 

326 122066 18 5810 

*74 103652 3 5711 

316 68463 8 5810 

*301 78631 2 5412 

-114 77955 18 28/0 

+18 70481 7 38/0 

143 65930 9 3610 

+136 64836 3 4212 

228 54870 20 5510 

+32 46620 8 2410 

184 54678 8 37/0 

187 65588 14 3310 

56 75823 14 4510 

-174 58430 16 5010 

62 59786 16 3910 

-237 46222 15 5610 

+18 33829 3 2111 

-116 68288 9 3510 

16 40948 10 3610 

120 147493 1 28110 

-161 47382 1 4014 

42 120696 2 110 

-7 44219 2 2610 

-290 65796 1 4515 

+ 180 35848 1 3811 

70 Urban reporters Monitored airplay data supplied by Medlabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 
1/25 -1 /31 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays the song with the larger increase in plays is placed 
first Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each reporting 
station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number Average 
Quarter Hour Persons used herein with permission from the Arbitron Company IC 2004 The Arbdron Company) e 2004. ABR. Inc 

Most Added` 
www.iraadds.com 

37 

ARTIST . ' - ADDS 

TAMIA Questions ilektra/EfG/ 47 

LIT' FLIP Game Over (Sacks free/lci4'Cokandvat 46 

MURPHY LEE Luv Me Baby (To' Reeel/mersali 40 

SEAN PAUL I'm Still In Love With You /VPAtlanbc 10 

EAMON F k It II Don't Want You Backl Urve, 9 

J KWON Tipsy (So So Del /Arista) 8 

CASSIDY (IR. KELLY Hotel U/ 6 

Most 
Increased Plays 
APIS' 

USHER fILUDACRIS & Ill' JON Yeah /Arta) 
JAY 2 Dirt Off Your Shoulder ,Roc Afeiv10.1MGI 

CHINGY One Cap Away ioMead's& 

RUBEN STUDDARD Sorry 2004 Ui 

SLEEPY BROWN fIOUTKAST I Can't Wait 'Intercom) 

LUDACRIS Splash Waterfalls (Del Jam South i0/MG) 

CASSIDY UIR. KELLY Hotel Ut 

J KWON Tipsy /So So Iel /Aratal 

G UNIT $!JOE Wanna Get To Know You llnterscape, 

JAGGED EDGE What It's Like ¡Columba) 

New &Active 
LIL SCRAPPY Head Bussa iBMERepnsei 

Total Plays: 423, Total Stations. 37, Adds: 2 

2PAC tIEMINEM One Day At A Time /Amarrt4nterscope, 

Total Plays: 370, Total Stations. 36, Adds. 0 

Ill' FLIP Game Over (Sucka Fnee/toadCakundat 

Total Plays: 366. Total Stations: 46, Adds 46 

TOTAL 

PLAY 

AMASS 

+551 

+524 

+441 

+411 

+364 

+355 

+332 

+324 

+301 

+210 

KNOCTURN'ALfIS- DOGGTheWay _d A Conódartiafflektra/EGI 
Total Plays: 284, Total Stations: 28. Adds 0 

GERALD LEVERT U Got That Love ICaA It A Nghtl Ifkktra/fG) 
Total Plays: 238, Total Stations: 18. Adds. 0 

DAVID BANNER Crank It Up (SRC/Umersah 

Total Plays. 198, Total Stations: 27, Adds: I 

DJ KAY SLAY... Who Gives A Fk Where You From CCth,ròj/ 

Total Plays: 187, Total Stations: 21, Adds. 0 

1.20 Fghtn' In The Club (Pnamy /Captdl 
Total Flays: 145, Total Stations: 25. Adds: 5 

FEDERATION Hyphy IVagml 

'Total Plays. 145, Total Stations: 17. Adds. 0 

EAMON Fk It II Don't Want You Backl Uwe, 

Total Plays: 133. Total Stations: 12, Adds: 9 

Soaps tasked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

ELECTRONIC PROMOTION KITS 

cuaEITB1u ruurr Kt(IRQQ 
TO RADIO PROGRAMMERS Vlq,,, 

7ROM0 
NOlfAX 

f -MAII UPDATE GOING FOR ODDS 

FOR MORE INFORMATION CONTACT: ERN LLAMADO (310) 788 -1655 
hAd J 
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America's Best Testing Urban Songs 12 + 

For The Week Ending 2/6/04 

Persons Persons Persons 
Artist Title i!.. TW LW Familiarity Burn 12 -17 18 -24 25 -34 

USHER fILUDACRIS & LIU JON Yeah lAnstal 4.31 4.31 77% 9 °0 4.25 4.30 4.12 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 4.25 4.22 89% 17°° 4.21 4.18 4.30 

LUDACRIS Splash Waterfalls (Vet Jam South/ /Q/MG/ 4.19 4.17 70% 8% 4.16 4.20 4.07 

OUTKAST The Way You Move (Arista) 4.16 4.20 100% 38% 4.27 4.30 4.19 

KANYE WEST Through The Wire (Roca Fe1WIGJMG) 4.13 4.11 80% 15% 4.08 4.04 4.18 

LUDACRIS fISHAWNNA Stand Up (Oef Jam SouthAt7JMGJ 4.11 4.13 100% 46 °. 4.15 4.25 3.89 

YOUNGBLOODZ MIL' JON Damn! (Arista) 4.08 4.07 92% 32% 3.96 3.98 3.88 

GINUWINE Love You More (fpcJ 4.04 - 65% 11% 3.97 4.10 3.65 

JAGGED EDGE Walked Outta Heaven (Columbia) 4.03 4.05 88% 28% 4.00 4.04 3.85 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (fa'Reel'Unrversaìl 4.00 3.93 93% 29% 3.88 3 93 3.75 

AVANT Read Your Mind (Geffen) 3.99 3.93 74% 17% 3.90 3.96 3.77 

CHINGY tISN00P DOGG & LUDACRIS Holidae In (DTP /Capitol/ 3.98 4.03 99% 46% 3.90 4.02 3.60 

OUTKAST Hey Ya! (Anstal 3.89 3.96 100% 49% 3.90 3.95 3.75 

BOW WOW WAGGED EDGE My Baby (Columbia) 3.87 3.87 76% 19% 3.78 3.99 3.28 

YING YANG TWINS KW JON & THE EASTSIDE BOYZ Salt Shaker (TVD 3.85 3.74 90% 25% 3.66 3.75 3.43 

JOE More & More (Jive) 3.83 3.79 68% 15% 3.90 4.04 3.56 

NICK CANNON Gigolo Uwe/ 3.80 3.84 92% 28% 3.69 3.76 3.50 

MUSIO Forthenlght (Del Sou/IQ/MG) 3.79 3.83 63% 13% 3.94 4.00 3.81 

MARY J. BLIGE fIEVE Not Today (Geffen) 3.78 3.74 80% 19% 3.86 3.99 3.52 

RUBEN STUDDARO Sorry 2004 (J/ 3.78 3.78 78% 18% 3.78 3.81 3.70 

G UNIT Stunt 101 Ilnrerscope/ 3.73 3.81 91% 39% 3.68 3.72 3.58 

MARQUES HOUSTON Pop That Booty (T.U.GJEEGI 3.73 - 68% 16% 3.51 3.63 3.22 

BEYONCE' Me, Myself And I (Columbia) 3.12 3.80 93% 26% 3.70 3.78 3.47 

JAY I Change Clothes (Roc A Fella/IDJMGI 3.66 3.87 93% 38% 3.18 3.83 3.63 

T.I. Rubber Band Man (Grand Hustle/Atlantic) 3.64 3.40 50% 14% 3.46 3.40 3.56 

ALICIA KEYS You Don't Know My Name /Ji 3.63 3.93 94% 37% 3.83 3.82 3.86 

KELIS Milkshake (Star Trek/Arista) 3.61 3.70 99% 50% 3.62 3.73 3.33 

R. KELLY Step In The Name Of love Uive/ 3.50 3.64 87% 43% 3.51 3.48 3.60 

JUVENILE In My Lite (Cash Meney/U/ ersap 3.49 3.50 62% 16% 3.40 3.34 3.55 

total sample size 6440 respondents regalmop laveaiYlly esbmales re based on a scat of l -5 ( I4vskte very much. 5= Me eery much i Tat lani taA/ reyesents the percentage 

of responalvles wya rocogne d me song 11(01 an represents the flambee °, respondents *Po sad they are teed of hens; the song Songs must Wye MY. WA", to appear on surve), 

Sample composlan rs based on persons 12. Persons are screened vu me Internet Once passed they can fate the music test based on The lomut nnac we erence. Ratetheaksrc. c m results 

Newt mum to replace caAlout research The results are 'mended to show vantons olpamKypants on the Me Internet only RateThektust 6 a registered trademark of RateTheMMrSc rom 1Y 
R1M solos. á salsa *Mcalmiglaw.1y Who 111N774111 reTMArrc.a.err'WM glegr.w.Ilrwat Atka g Pnelets Rags IMa«tr. 

Indicator 
Most Added 

Lit FLIP Garne Over (Sucka free/Lod/Columhnr 

TAMIA Questions (Ekktra/FFG, 

SEAN PAUL I'm Stil In love With You (VP Atlantic' 

CREA U lied (Aural 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

MURPHY LEE Luv Me Baby (fo'ReeiUrvversab 

Songs ranked by total plays 

Recurrents 
YOUNGBLOODZ MIL' JON Darm! (Arista' 1254 

M LEE IiJ.OUPRI Wat Da Hook Gon Be (Fo'ReeUUnrversaI 898 

LUDACRIS fISHAWNNA Stand Up (Del Jam SoutIVIDJMGI 855 

ill' JON & THE EASTSIDE BOYZ Get Low /Tin 635 

ASHANTI Rain On Me IMurderInc. /IDJMGI 518 

CHINGY Right Tlurr VP/Capitol) 453 

BEYONCE' ffSEAN PAUL Baby Boy Columbia/ 437 

YOUNG GUNZ Cant Stop. Wait Stop (Del JaMIDJMG 402 

PHARRELI fIJAYZ Fromm' (Star Trak/Aratal 384 

AAIIYAH f/TANK Come Over /BlackGrourd/Unrversali 346 

MONICA Knock Knock kb 329 

50 CENT In Da Club /Shady /AftennatNlnterscope, 323 

NELLY UP. DIDDY & M. LEE Shake Ya... IBad BorlInnersai' 321 

CEE-LO ti Be Around llaface,Ansta' 316 

50 CENT PIMP. (Shady,Attermathlnrerscgoei 301 

MONICA So Gone UJ) 294 

081E TRICE The Set Up ShadylAltermothfinersrope, 285 
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*Monitored Reporters 

81 Total Reporters 

70 Total Monitored 

11 Total indicator 

Did Not Report, Ptaylist Frozen (2): 
WESE/Tupeto, MS 
WZHT/Montgomery, AI. 

www.americanradiohistory.com

www.americanradiohistory.com


RP. URBAN/ February b, NMU RaR 39 

R&R asks radio DJs for the hottest records jumping off that haven't charted yet 

LaTone Heart 
Mixer, KTCX/Beaumont, TX 

Dilated Peoples featuring Kanye West's "This Way," (Capitol): My 
PD was singing the hook before the song was over, which is a good 
sign. Not only is the beat crazy, but the lyrics are clever and not talking 
about gunning. Hip -hop is back! Mario Winans' "I Don't Wanna 
Know" (Bad Boy /Universal): It's a classic sample (The Fugees "'Ready 
or Not" was the last to use it) and a great -sounding R &B record over- 
all. Well use it in the mix as well. Cassidy featuring R. Kelly and 
Trina's "Hotel (Remix)" (J): The original was already a jump -off record 
in the clubs; the remix just makes it hotter for the FM waves. The re- 
mix is crazy. except for the baddest bitch. Trina. She better look right 
in the video. Big Sty's "It's a Problem" (Independent): This is the hot- 
test record in the streets so far in '04. Instead of how to rob, this is how 
to get "murked" and set up for a drama -filled career. He even called out 
Clear Channel and Radio One. I hope the next record is a problem too. 

Phillip March 
PD, WHRP (Power 93.3)/Huntsville, AL 

We signed on WHRP (Power 
93.3) /Huntsville, AL on Oct. 3 Jest 
year. Leading up to that. we ran a street campaign to get people talk- 
ing about us. We made up flyers that said, "We're making the switch 
on Friday, Oct. 3 at 9:33am on 93.3 FM." We coincided the launch with 

the annual Alabama A &M homecoming weekend. We 
knew there would be a lot of people coming back to town, 
as well as a lot of locals hanging out and celebrating. We 
wanted to be the topic of discussion. We also went to 
the football game on Saturday and put a flyer on every 
single car. It was good old- fashioned street market- 
ing. After we signed on. we spent the next month giv- 

ing away $93 four times a day, every day. We also ran a television ad 
campaign spotlighting the morning personality, The Doug Banks Show. 
You don't often see TV advertising for radio in markets this size. We 
had heard that radio- station events hadn't been very successful in the 
past in Huntsville, but when we did our Black Party to help celebrate 
the release of Jay -Z's Black Album, it was a huge success. We asked 
listeners to dress to impress in black. It was a very classy event, which 
people here seemed to be hungry for. We ended up having to turn away 
more than 300 people! Finally, we're about to kick off our Black His- 
tory Month campaign. We're running in -house produced vignettes that 
start off with a jock or intern talking about an achievement by an Afri- 
can American in history. It makes it very conversational. and by using 
interns as well as jocks, it sounds like real people off the street. 

Urban AC Reporters 

MMNMMIlm, FM' RimY WM r MP wa: 

-- LA rw.f.vow 

MroNRAMnYI jlRa. Al' 
wi DOro nll Dime 

AL 

MAGLOurleslon SC' 
NOD Inns ea. 
AMINO echara rant.. 

MAW 'Chador ' 
ws0 remA,..s 

WM1LUnopo A' 
MVO s... 
ROM Irare tows 

wI1NA;MwMAA. OM' 

rOIr4 Á 
a, 

.ur``a+r..w, ac 
R1.raiwlu 

IN VOW 

WWILINOANIY, IC' w.r 
//TOM 161100111 

Vwwc.ti.r.. M 
MOM' 

b /os 

A 

x' MJ1. o 

rwlNarMODDYtrYiM' 

WV OM r Nob li 
an 

WW1 wD Ow 
ráMIto 

I 
Wawiaaisall 

twasr, r 
RJINRIArilmr 
M kW 

S-Tvv0 SATs 
ARTIST: En Vogue 

LABEL. Funky Girl /Beat Exchange 

CURRENT PROJECT: Copasetik & Cool 

IN STORES: Feb. 24 

CURRENT SINGLE: "Ooh Boy" 

HOMETOWN: Oakland, CA 

By DANA HALL/ URBAN EDITOR 

personal Stats: The new En Vogue 
comprises two original members, 

Cindy Heron and Terry Ellis, along 
with new member Rhona Bennett. 
Original member Dawn Robinson left 
the group in 1997, while Maxine Jones 
exited in 2001. The original quartet was 
put together by the producing team of 
Denzil Foster and Thomas McElroy, 
who had previous success as members 
of the '80s R&B band Club Nouveau. 
New member Bennett was an aspiring 
actress and singer -songwriter. She ap- 
peared on The Jamie Foxx Show and 
has written or co- written several of the 
songs on Soulflower. 

The Album: Their first album in 
nearly four years, Soulflower is not 
only the beginning of a new musical' 
project for En Vogue, it's also the be- 
ginning of a new chapter in their ca- 
reers. The trio departed Elektra in 
2002 and opted to release this new set 
on their independent label, Funky Gir 

TALK BACK TO R&R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 201-656-3431 
or e-mail: 

dhall @ rodioandrecords. com 

Records. In addition to the group's sig- 
nature harmonies, this album features 
songs that are a throwback to the R&B 
soulfulness of the early '90s, but with 
a millennium twist. Their version of 
Guy's "Piece of My Love" is more about 
the strength of a woman than the ar- 
rogance of a man. 

Discography: Born to Sing (1990), 
Funky Divas (1992), EV3 (1997), Mas- 
terpiece Theater (2000), The Gift of 
Christmas (2002). Also: The Best of En 
Vogue (1999) and The Very Best of En 
Vogue (2001). Group member Terry 
Ellis released a solo set, Southern Girl, 
in 1995. 

Past Successes: The group's first 
single ever, "Hold On," shot to No. 1, as 
did the two followup singles. "Lies" and 
"You Don't Have to Worry," from their 
debut project, Born to Sing. In total, En 
Vogue have released five albums, sell- 
ing more than 8 million. In 2003 Heron, 
Ellis, Bennett and Jones toured Europe 
on the Night of the Prom tour along 
with pop rock acts like Toto, INXS and 
Huey Lewis & The News. En Vogue 
were the first R&B act to ever appear 
on this annual tour. 
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RURBAN AC TOP 30, 
. February 6, 2004 

T 

wLAsEEK 

1 1 

2 2 

3 

6 0 
5 

7 Q 
4 7 

8 

10 Q 
9 10 

11 11 

17 

15 

14 t 
13 15 

16 

21 

28 

19 

18 e 
20 

23 22 

25 23 

24 24 

29 

27 26 

1a.6.> ® 
26 28 

- 29 

30 30 

WEEK ARTIST 
TOTAL 
PLATS PLAYS 

TOTAL 
AUOIENCE 

WEEKS ON TOTAL STATIONS 
CHART ADOS 

ALICIA KEYS You Don't Know My Name (Jl 1336 .7 174904 13 4210 

R. KELLY Step In The Name Of Love (Jrfre) 965 -5 129807 38 2110 

AVANT Read Your Mind (Geffen) 927 +19 114669 16 3910 

RUBEN STUDDARD Sorry 2004 (J/ 911 +111 102274 6 4010 

JOE More & More (Jive) 901 + 50 117640 16 4010 

LUTHER VANDROSS Think About You (J) 890 + 156 91980 11 4211 

GERALD LEVERT U Got That Love (Call It A Night) (Elekrra/EEGI 818 59 102923 22 3910 

MUSID Forthenight (DelSouUIDJMG) 668 +36 90682 12 3310 

OUTKAST The Way You Move ( Arsta) 628 *45 101558 8 1010 

KEM Love Calls (Motown/Universal) 619 13 89749 52 3210 

WILL DOWNING A Million Ways (GRP /VMG) 580 -3 45114 18 3310 

BABYFACE The Loneliness (Arista) 491 +84 48600 3 3710 

JAGGED EDGE Walked Outta Heaven (Columbia) 491 +40 73683 10 2010 

ERYKAH BADU Back In The Day (Motown) 485 +6 39926 14 2711 

SMOKIE NORFUL I Need You Now (EM/Gospell 477 .7 51047 42 3410 

ARETHA FRANKLIN Wonderful (Arista) 466 +29 73434 17 2610 

BEYONCE' Me, Myself And I (Columbia) 363 +113 37372 2 3017 

GERALD LEVERT Wear It Out (E/ektra /EEG) 329 + 135 26681 2 3512 

SILK Side Show (liquid 81 323 +31 20356 7 2411 

VAN HUNT Seconds Of Pleasure (Capitol) 323 +22 22395 10 2511 

JAVIER Beautiful U R (Capitol) 295 +20 20786 5 2411 

KEM Matter Of Time (Motown) 214 31 21797 12 1810 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 197 15 18307 7 1410 

ASHANTI Rain On Me (Murder lnc. /IDJMG) 183 -51 22103 15 1210 

BRIAN MCKNIGHT Back Seat (Gettin' Downl (Motown) 169 +5 16025 5 1610 

AL GREEN I Can't Stop (Blue Note/EMCI 162 36 7183 7 1510 

CARL THOMAS She Is (Bad Boy /Universal) 150 +44 7433 1 1711 

MICHAEL JACKSON One More Chance (Epic) 149 .53 19539 14 1910 

MANHATTANS Turn Out The Stars (Love -Lee) 144 12 5640 18 1010 

JEFF MAJORS Heard My Cry (Music One) 139 -21 15395 4 810 

42 Urban AC reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1(25-1/31 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays the song with the larger increase in plays is 

placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each 

reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week-to-week 

increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH numbeV 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company) O 2004. R &R. Inc 

New &Active 
NIL ST. SOUL Pieces (Shanachel EN VOGUE Doh Boy (Funky GeBeat Exchange) 

Total Plays: 128. Total Stations: 14, Adds: 1 Total Plays: 38, Total Stations: 14, Adds: 6 

MONTELL JORDAN Bottom Line (Koch) ANTHONY HAMILTON Charlene (So So Dell/Instal 

Total Flays 124, Total Stations: 15, Adds: 0 Total Plays: 32, Total Stations: 16. Adds: 16 

GOAPELE Closer (Columba) 

Total Plays: 43, Total Stations: 13, Adds: 13 

Sop odd b wed elm 

Most Added" 
WWw.TaA'JÓs.c1DrS7 

ARTIST ' ADDS 

ANTHONY HAMILTON Charlene /So So DeliAristal Is 

GOAPELE Closer ,Columbel 13 

BEYONCE' Me, Myself And I Colombia) 7 

EN VOGUE Ooh Boy !Funky GrlBeatfxthange) 6 

CREA U Lied ,Aerra' 3 

GERALD LEVERT Wear It Out (EkktraEEG) 2 

TRINA BROUSSARD Loseng My Mend (Umversali 2 

Most 
Increased Plays 
ARTIST . 

TOTAL 

PLAT 

NOCREASE 

LUTHER VANDROSS Think About You IJi +158 

GERALD LEVERT Wear It Out rElektrazEfG' +135 

BEYONCE' Me. Myself And I (Columba! +113 

RUBEN STUDDARD Sorry 2004 (JI +111 

BABYFACE The I. onehness ()Instal +84 

JAHEMfIJADA KISS Diamond h The Riff (Owe 4 'Wamer&osI +62 

JOE More & More iJmel +50 

HIL ST. SOUL Pieces (Shriacliel +50 

OUTKAST The Way You Move (Ansia) +45 

CARL THOMAS She Is (Bad Boy /Umersall +44 

Most 
Played Recurrents 
ARTIST ' 

TOTAL 
PLAYS 

HEATHER HEADLEY I Wish I Wasn't (RCA) 440 

LUTHER VANDROSS Dance With My Father U) 391 

DVVELE Find A Way (Virgin) 353 

TAMIA Officially Missing You (ElektraEEG) 329 

JAHEM Put That Wonsan First Divine M4'1Vrner&os.l 325 

KINDRED Far Away (Est) 286 

FLOETRY Say Yes (l»eamWorks/lnterscopei 221 

RUBEN STUDDARD Superstar U) 213 

LUTHER VANDROSS Take You Out U) IN 
R. KELLY l'V Never Leave Uwe 110 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

rhionbenson Early airplay from: 

`5tealín M reace of Mí 
KILH, WGPR 

WQQK, WFLM 
WWDM, KOKY 

WPAL 

The follow -up to her debut Top 10 Hit "Say How I Feel" 

Video Already On 

...also don't miss Rhian hosting 
her 2r' season of `Gold Coast' on BET ! 

k wnu. rh ianbenson.com DKG 
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LON HELTON COUNTRY RaR February 6, 2004 

lhelton@radloandrecords. corn 

Sales Secrets of 
Successful PDs 
Tips and techniques for maximizing revenue 

here has never been more pressure for individual 
radio stations to deliver revenue. As a result, today's 
programmers must be full -fledged partners in their 
station's sales efforts. 

The first step on a PD's road to 
becoming a .al's partner is the real- 
ization that selling is, indeed, part of 
his or her responsibilities. 
Clear Channel Regional 
VP and Phoenix OM 
Alan Sledge explains, 
"The relationship be- 
tween sales and pro- 
gramming has transcend- 

ed a time when lines were 

drawn between these two 
departments. In today's 
radio world a program- 
mer must be sensitive to 
the needs and demands of individ- 
ual sellers. 

"Consolidation has demonstrated 
the ways that we undervalued our 
medium. Programmers now see the 

real reason we develop market 
shares of listening: to leverage 
against the millions of dollars in the 

advertising community. Most PDs 

now ask, 'How much money is on 
the table ?' when approached for ad- 
ditional promotional inventory. At 
least the successful ones do." 

says, "Other than the PD /GM rela- 
tionship, the most important rela- 
tionship in the building is the one 

between the PD and the 
sales manager. If that re- 

lationship doesn't work, 
it makes winning that 
much tougher, and the 

PD is doing himself and 
his station a disservice. 

You have to work to- 
gether to reach the sta- 
tion's ratings and revenue 
goals. With shrinking 
promotional budgets, 

especially in markets below 100, 

you have to get creative and com- 
promise. I found this in an airline 
catalog on a flight to somewhere: 
'Coming together is a beginning ... 
keeping together is progress ... 

working together is a success.' 1f 

that doesn't fit today's radio envi- 
ronment, nothing does." 

As you can see, a PD must act as 

a sales ally in today's radio world. 
And, as WPOC /Baltimore PD Scott 
Lindy points out, it's important not 

just for the station's success, but for 
your personal success as well. "In 
the last seven to 10 years the PDs 

who really started to focus on reve- 

nue- generating ideas through pro- 
gramming started to get lots of love 
from their GMs and companies," he 

says. 

"Today, this is must -have skill for 
any PD who wants not only to keep 

her job, but also to move forward in 
this industry. PDs are under more 
pressure to assist and further the ini- 
tiatives of the sales department than 
ever before, which can create more 
tension that must be managed by 
the PD and sales manager. It has to 
be a team effort, or things will be 

rocky." 

Rich Sr 

"Other than the PD/ 

GM relationship, the 

most important 

relationship in the 

building is the one 

between the PD and 

the sales manager." 

Rich Summers 

Coming Together 
Maximising revenue also means 

building solid relationships with the 
station's sales management tier. Cit- 
adel/Boise, ID OM Rich Summers 

miniers 

Get Involved 
Today's successful programmers 

actively aid their stations' sales en- 
deavors. Describing his efforts, 
Lindy says, "I attend sales meetings, 

break down the ratings for sales and 

"Invest time in 

training your sellers 

about your specific 

needs, desires and 

wants as a PD, and 

you'll save time 

down the road." 

Scott Lindy 

tell them why we are getting the 
numbers we do and how we will 
maintain and increase them. 

"I offer sponsorships of every spe- 

cial we have on the air. I ask sales 

which clients are interested in being 
the location for our ticket raids. We 

put local clients into every group 
contest we have here at WPOC. I at- 

tend or lead creative meetings to 
solve clients' challenges 
with their advertising 
and marketing. 

"I stay involved in our 
sales initiatives, because 

they will all show up on 

the air eventually. If I'm 
im olved from step one, I 

can help shape the sound 
of the ad campaigns to fit 
our programming strate- 

gies. It's a major time and 
major teachingcommitment to keep 

the sales department in tune with 
why programming does what it 
does." 

Joint programming and sales 
meets are also the norm in Boise. 

Summers says, "We have a weekly 
promotions meeting where sales 

and programming get together to 

brainstorm ideas for clients, contests 

and events. Account executives can 

take the ideas we throw out on the 

table and head back to their clients. 

Sales also brings ideas to the table. 
It's a win -win for both sides" 

Sledge takes things one step fur- 
ther, working with individual AEs. 

"1 get to know the strong players 
within each of our sales organiza- 
tions," he says. "By doing so, I'm 
able to focus on how they're doing 
and perhaps contribute an idea to 

help secure a piece of 
business. 

"At the same time, I try 
to orient the new sellers 
to radio programming 
through opportunities 
created specifically for 
them. Find something 
young sellers can suc- 
cessfully sell on your sta- 

tion. This is a great confi- 
dence builder, and, in turn, they 
learn to respect the boundaries of 
programming." 

Sales Secrets 

Serving as chief programming 
steward can complicate the task of 
being sales- friendly. I ask our pro- 
gramming trio for the secrets of 
dealing with sales. 

"Never do for the client whatev- 
ery other station is doing," Lindy 
says. "Always be different in a way 
that only your station can be differ- 
ent. Take time to sell the client on 

your successful programming strat- 

egies and tactics. 

If you're doing a good job as a 

PD, they're going to listen to you if 
they're smart. If they don't care what 

you think and just want what they 
want, ask the seller if putting on a 

bad promotion or a spot that will 
anger and disappoint your listeners 

is worth the money. I rarely have to 

put my foot down and say no, but 
recognizing when you must is just 

as important as giving options." 
Sledge believes that PDs must 

develop revenue programs that 
make sense for listeners. He offers 

this example: "Two days after the 

attacks of Sept. 11, 2001 I'd put 
together a revenue plan that took 
advantage of the patriotic mood of 
America. While the whole cam- 

paign was commerce - 
based, listeners loved it, 
and so did the advertiser, 
who txwght the package 

as an exclusive. That was 

found money at a very 
frightening time in our 
country and in our busi- 

our ratings goals by helping us come 

up with fun, entertaining and excit- 

ing promotions. it's all about give 
and take, attention to detail, follow - 
through and communicating clear- 

ly with each other." 

Tricks And Tres 

When it comes to sales tricks or 
techniques to use with sales reps, 

Summers' answer is pretty straight- 

forward. "Our best trick is 

open and honest commu- 
nication," he says. 

"We try to make sure 

that everyone on the staff 

understands what it is 

we're trying to accom- 
plish with the station. 
that way they have a bet- 

ter idea of what will work 
and what won't. We work 
together to make sure that 

it benefits the listener, the client and 

the station. If we can't satisfy those 

three elements, we don't do it. " 
Sledge, who says one of his tricks 

is to keep his door open as much as 

possible, also offers a couple of ideas 

that target the psyche of the sales 

rep. "Salespeople love props and 
stagings in their sales meetings," he 

says. "On one particular occasion I 

was planning to attend a sales meet- 

ing and looking for some sort of 
prop to bring in. I finally decided to 

attend in formal wear. The idea was 

to let them know that they were spe- 

cial and worthy of my effort to dress 

in that fashion. 

Alan S 

Scott Undy 
Summers admits that 

he really doesn't have any 

secrets of working with 
sales, saying, "I know they have rev- 

enue goals they have to meet, and 

they know I have ratings goals. We 

work together to help each other 
achieve them. 

"I take pride in knowing that the 

product I'm trying to create on the 

radio is the reason that KIZN is the 

top -billing station in the state, and 
our sales manager knows that he 

and our salespeople help us achieve 

ledge 

"The best sellers 

are unorganized, 

forget what you tell 

them and are pains 

in the ass, but they 

are superstars, and 

you have to treat 

them as such." 

Ala Sledge 

"Programmers should also partic- 

ipate in the occasional out-of- station 

brainstorming sessions that sellers 

love to attend, especially if they're 

conducted at a local watering hole. 

This is always a big hit." 
Lindy, too, has few tricks up his 

sleeve. "I like to have a lot of ideas 

and concepts ready for the client so 

that one or two of them will be a nat- 

ural fit," he says. "Having a great 

idea bank with on-air tactics that can 

really work for our station as well 
as the client is key to our success and 
our never having to say no. 

"We just redirect the client into 
something that we know our listeners 

Continued on Page 48 
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Ten 114t Songs 
Today's lip? Info 

One I1ó1' Hour 

"A great sounding 
show...everything _ f 
in one incredible hour. 
This show is a perfect 

fit for KZLA!" 
- R.J. Curtis, Operations Manager, 

KZLA, Los Angeles 

Delivered _ Monday through Friday. 
To get your station on AMM1eRiCa'S A tLIST, 

email info @AmericasHotList.com .' 
ler,r . , - . 

. ':' ': .' - . 
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NASHVILLE_ 

Music City's R &B Heritage 
Exploring Nashville's other musical legacy 

' Jeography and radio greatly contributed to Nash- 
ville's ascendancy as a music center. One high -powered 
clear -channel signal stretching from Canada to the 
Caribbean engaged millions of listeners, launched the 
careers of seminal artists and attracted scores of hope- 
fuls to a burgeoning music scene in Middle Tennessee. 

The story is familiar to those with 
an understanding of country music's 
origins, but we're not talking about 
WSM -AM and the Grand Ole Opry. 
Rather, we're talking about the R&B 
music that burst forth from Nashville 
studios, WIAC -AM and bustling Jef- 

ferson Street clubs like the New Era 

and Del Morocco. 

Unique Vantage Point 

Unlike the still- thriving country 
industry, Nashville's R&B legacy is a 

distant and fading memory. Fortu- 
nately, the Country Music Hall of 
Fame and Museum is aiming to re- 

verse that trend over the coining 18 

months with an exhibit, concerts, pan- 
el discussions, lectures, films and the 
compilation Night Train to Nashville: 

Musk City Rhythm & Blues, 1945.1970. 

The two -disc set, scheduled for a 

Feb. 24 release, provides the musical 
backdrop to a fascinating and very 
nearly forgotten era in Musk City's 
history. 

"Being the Country Music Hall of 
Fame, the obvious question is, why do 
an R&B exhibit ?" says Michael Gray, 
who produced the Night Train album 
w ith Daniel Cooper. "Nashville is rec- 

ognized worldwide as Music City 
USA, but that reputation rests prima- 
rily on country music. 

"That obscures Nashville's earlier 
reputation as a focal point for R&B, 
which played a major part in the city's 

rise asa recording capital. It wasa real 
hotbed for that music in the '40s,'50s 
and '60s- those decades after World 
War 11." 

Unearthing this musical history 
also provides broader perspective. 
"First and foremost, it is a music ex- 
hibit," Gray says. But there is, of 
course, a subtext that runs throughout 
dealing with race relations, civil rights 
and segnyatio n. 

"We wanted to look at the ways the 

racial barriers were tested and some- 
times broken on the bandstands, in- 
side the recording studios and on the 
airwaves. The exhibit, CD, public pro- 
grams and books provide a unique 
vantage point from which to cresid- 
er the era's conflicts and how they af- 
fected the making of the music." 

Connecting The Dots 

A number of sources were tapped 
in the research process, but in many 
cases the artists, songwriters and pm- 
ducers themselves proved to be the 
most helpful. "Secondary information 
on the subject was rather scarce," Gray 
says. "Dan Cooper and I mostly relied 
on primary research. 

"The reason artists such as Ger e 

Allison, Hank Crawford, Earl Gaines, 
Bobby Hebb, Frank Howard and Rob- 

ert Knight are thanked in the CD lin- 
er notes is because they sat down with 
us to talk at length about their ca- 

reers." 

PLAYING THE PARKCbtford Curry performs m Nashville s Centennial 

Park in this 1968 photo. Backing him are p -r) Wade Conklin. Buzz Cason and 

Mac Gayden. 

Organizing the effort's musical 
component proved no less difficult. 
Our intention was for this to serve as 

an overview of or introduction to the 
Nashville R&B scare," Gray says. Care 
was taken to balance the two-disc com- 

pilation evenly acne a 25-year span, 
with regard to tempo, familiarity and 
obscurity. Some of the tracks have nev- 

er been released on CD. 
"We tried to put most of the focus 

on homegrown Nashville talent, on 
records made in Nashville studios 
with local bands. There are also a 

handful of examples of artists who 
weren't from Nashville but came to 

Nashville to record. 
"Etta James recorded a 1963 live 

album at the New Era club called Etta 

James Rocks the House. Its one of the 

best live albums I've ever heard." A 

track from the album appears on Night 

Train. 

Crossing Over 
Music's ability to transcend cultur- 

al boundaries is clearly evident in the 

cross- pollination of country and R&B 

musicians. "Shelby Singleton is a 

good example," Gray says. "He was 
head of A &R and producer for the 
whole Mercury label, and he'd bring 
in people like Ruth Brown to record 
with Nashville studio musicians like 
Jerry Kennedy. 

"The song '11w Chnkin' Kind' was 
written by Harlan Howard, the great 

dean of Nashville songwriters, and 
was originally a hit for 1Vayln Jen- 

nings in 1967. Joe Simon came along 
two years later and had a million-sell- 
Mg, Grammy -winning R&B hit with it. 

"Bobby Hebb was on Owen Brad- 

ley's TV show early on and performed 
on the Opry when he was in Roy. 

Acuff's band. Right after he left Nash- 
ville for New York he wrote the sting 
'Sunny,' which is one of the most p ,p- 

ular standards of all time." 
The reach of WIAC -AM (1510), a 

50,000 -watt clear -channel signal, was 
key. "MAC was the first big radio 
station to bmadcast rhythm & blues," 
Gray says. "They started program- 
ming R&B at night in 1946." 

The station covered a huge portion 
of the continental US. and has been 

cited by reggae musicians and Cana - 
dian performers alike as an influence. 
"lt had these legendary DJs - John 
Richbcurg, Hass Allen and Gene No- 
bles - who ignored the color lines 
and exposed several generations of 
listeners and musicians to a variety of 
black musk," Gray says. 

"They really helped break the ca- 

ner of B.B. King. little Richard talks 
in his autobiography about the first 

Big & Rich 

R&R 

NEW ARTIST FACT FILE 

Current Single: "Wild West Show" 

Current Album, Label: Horse of a Different Color. Warner Bros. 

Nashville (late spring release) 

Producer: Paul Worley. Big 8 Rich 

Hometown: Kenny Culpepper. VA ('Virginia is tor lovers"): 

John: Amarillo. TX 

Favorite Sports Team: John: Dallas Cowboys: Kenny: 

Jamaican bobsled team 
Influences: John: Crown Royal, Merle Haggard, Bob Marley: 
Kenny No 2 pencils. girls, Bob Hope. Muzik Mafia both. Katie 

Darnell 

The Day Music Changed Your Life 

John Rich: "My dad was a preacher 
who sang at church every Sunday and 
wrote gospel songs. On my seventh 
birthday he gave me the guitar he'd had 
since he was a teenager -a full -size big 
boy guitar. From that day forward I 

practiced every day." 

Big Kenny: 'I was a teenager 
standing in church singing 'How Great 
Thou Art' We finished singing. and the 
lady standing right in front of me turned 
around and said, 'Young man. you have 

a beautiful voice. You ought to do something with that' Fifteen years 
later I did, but that always stuck in my head " 

Three -Minute Life Story 

Kenny: `I was born in Culpepper County, VA on a cattle farm that's 
been in my family since before the Revolutionary War. Being a farmer's 

son. I'd be jerked out of bed by the feet to get out and work every 
morning. I started several businesses. and by the time I was 25. I had 
75 people working for me in a construction company. By the time I was 
28. I'd lost everything. The guitar player in a band I was in said I should 
go to Nashville because they pay people to wnte songs I packed my 

car to come check it out and never went back." 
John:1 was born in Tennessee. I moved to Amarillo at 2 and 

moved back to Tennessee at 15. I didn't want to move because I was 
into riding horses and had rodeo aspirations. I never thought I'd do 
anything with music. but I started entering contests and auditioned for 

Opryland. I was hired for the summer of 1992, which is where I met 

Dean Sams. the guy who put Lonestar together. I toured with them for 

six years. got out in 1998 and met Kenny that same year I also had a 

solo deal that didn't amount to a whole lot." 

1. 

.4,0) ' 

Big & Rich 

Muzik Mafia 

The Muzik Mafia was a loose association of singer -songwnters and 
musicians who gathered every Tuesday night at Nashville's Pub of 

Love for tams that attracted hundreds. `Ashley Worley, Paul's daughter, 
started hanging out." John says. -She set up a meeting for us to meet 
him and pitch some songs for Martina We ended up with a record 
deal" 

We thought we were pitching songs' Kenny says. 'He stands up 
and says, 'I want to do this.' Were like. You want to do what ? "' 

Sound Bite 

John: -We are cowboy Stevie Wonders. Country music without 
prejudice' Kenny: -We love everybody and suggest everyone else do 
the same." 

L J 

time he ever heard 'Tutti Frutti' and 

knowing it would be a hit because it 
was on WI AC." 

Winding Down 

A number of factors contributed to 
R&B's demise as a Music City indus- 
try. "By the early 1970s that whole 
phenomenon wound down," Gray 
says. "WLAC changed formats. One 
of their main DJs, John Richbourg, re- 

tired. Interstate 40 plowed right 
through Jefferson Street, which was 
where all the main R&B clubs were. 

They overhauled Nashville's R &B 
entertainment districts, leveling his- 
torically black neighborhoods that 

hourd many of the important busi- 

nesses and clubs." 

Some of the pressures were coming 

from outside Nashville. "There were 

general shifts in R&B across the coun- 

try" Gray says. "The nature of the in- 
dependent record business changed. 

Desegregation came. Consumer tastes 

changed. Disco came, and clubs start- 

ed hiring DJs instead of bands. These 

are the things we'll be addressing in 
our educational programming." 

That the subject is being examined 
at all is welcome news for Nashville 
and those who want to spread the 
word about its early role in champi- 
oning rhythm & blues. 
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R)17 COUNTRY TOP 50 
. February Q, 2004 

utT Tifs 
SEEK SEEK ARTIST TRIE IABELiSi 

O ALAN JACKSON Remember When Arista) 

o TOBY KEITH American Soldier (OreamWorks) 

3 KENNY CHESNEY There Goes My Lite (BNA) 

O TIM MCGRAW Watch The Wind Blow By (Curb) 

© TERRI CLARK I Wanna Do It All (Mercury) 

Q BRAD PAISLEY Little Moments ,Arista) 

1 

3 

2 

5 

6 

7 

4 

8 

12 

11 

13 

15 

10 

16 

18 

21 

19 

20 

17 

22 

23 

26 

25 

7 BROOKS & DUNN You Can't Take The Honky Tonk... (Anstar o MARTINA MCBRIDE In My Daughter's Eyes /RCA/ 

O TRACE ADKINS Hot Mama (Capitol) 

(1) JIMMY WAYNE I Love You This Much (DreamWorks) e SARA EVANS Perfect (RCA) 

® BUDDY JEWELL Sweet Southern Comfort (Columbia) 

13 SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

KEITH URBAN You'N Think Of Me (Capitol) 

® JOSH TURNER Long Black Train (MCA/ 

O RASCAL FLATTS Mayberry (lyric Street) 

GARY ALLAN Songs About Rain (MCA) 

ID CLINT BLACK Spend My Time (Equity Music Group) 

19 JO DEE MESSINA I Wish (Curb) 

O JOE NICHOLS Cool To Be A Fool (Unniersa /South) 

BLUE COUNTY Good Little Girls (Asylum /Curb) 

e CAROLYN DAWN JOHNSON Simple Life (Arista) 

e DIERKS BENTLEY My Last Name (Capitol) 

avers KENNY CHESNEY UNCLE KRACKEA When The Sun Goes Down (BNA) 

24 25 CRAIG MORGAN Every Friday Afternoon MR) 
27 KELLIE COFFEY Texas Plates (811A) 

29 a TRACY LAWRENCE Paint Me A Birmingham (Dream Works) 

28 BRIAN MCCOMAS You're In My Head (Lyric Street) 

31 BIG & RICH Wild West Show (Warner Bros.) 

GEORGE STRAIT Desperately (MCAT 

avers ® JOHN MICHAEL MONTGOMERY letters From Home 'Warner Bros I 

30 a CLAY WALKER I Can't Sleep (RCA) 

33 a PAT GREEN Guy Like Me (Republic /Universal South) 

32 0 PATTY LOVELESS On Your Way Home (foci 

37 e REBA MCENTIRE Somebody (MCA/ 

41 DAVID LEE MURPHY Loco (Audrum) 

42 a LEANN RIMES This Love (Asylum/Curb) 

40 SONYA ISAACS No Regrets Yet (Lyric Street) 

43 SHEDAISY Passenger Seat iLyncStreet) 

34 40 JAMES OTTO Days Of Our Lives (Mercury) 

44 CD EMERSON DRIVE Last One Standing (Cream Works) 

46 CD BILLY CURRINGTON I Got A Feekn (Mercury) 

45 0 MARK WILLS That's A Woman (Mercury) 

48 JEFF BATES I Wanna Make You Cry (RCA) 

47 RACHEL PROCTOR Didn't I (BNAI 

49 0 WYNONNA fINAOMI JUDD Flies On The Butter... (Curb) 

LO.b.r> IS MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

50 48 GEORGE STRAIT Honk If You Honky Tonk (MCA) 

la.bv) RHONDA VINCENT If Heartaches Had Wings (Rounder) 

lob.t> BROOKS & DUNN That's What She Gets For loving Me (Arista) 

Toni 
ears ppM75 T0.1t5 - 5 

iOTAUD 
MI i0M 

AUD SEEKS TOTAL 

ADCS 

15336 142 4893 -35 459241 86 t3 11210 

14272 507 4471 -215 433467 17901 11 11210 

12724 2126 4028 691 386382 63264 15 11210 

12006 285 3782 +100 348814 9598 14 11210 

11669 371 3782 +121 338594 2978 22 11210 

10962 968 3522 -359 320218 19979 20 11111 

10787 1587 3428 614 323902 40497 19 11210 

9719 529 3075 .173 290710 14433 11 10910 

8686 955 2828 -267 243588 34200 19 10910 

8022 229 2728 4105 228797 5221 23 11212 

7782 411 2550 +123 221730 18386 20 11111 

1165 499 2442 -205 198446 17078 14 10910 

7090 1339 2287 487 201182 45821 16 10910 

7068 404 2305 -181 192625 16659 7 11110 

7065 594 2451 -113 191193 18182 33 10810 

6031 1056 1931 4349 161981 31900 5 10914 

5865 345 1863 -134 155482 12278 11 10414 

5778 353 1919 +111 154209 8995 14 10511 

5663 912 1183 279 153580 31059 28 10610 

5177 232 1662 -80 133818 7414 20 10312 

4823 250 1524 .75 126412 11699 15 9612 

4501 639 1440 .209 113029 10695 9 9712 

4302 240 1401 -100 106199 3106 14 9811 

4079 2707 1207 .831 126214 76927 2 88138 

3862 213 1293 .22 106276 7917 25 9011 

3859 618 1276 +227 90536 10762 17 9411 

3318 505 1157 +216 85009 11662 13 7414 

3144 197 1024 +88 78529 4806 15 7711 

2662 593 802 +127 62758 12183 5 7617 

2606 959 841 .308 74912 28631 4 16116 

2585 994 728 +233 81156 30944 3 67124 

2250 158 759 .46 48889 5951 7 7612 

2178 170 635 .67 57474 6247 12 5112 

2167 154 779 .54 51333 6606 12 7713 

1854 233 625 +123 50137 2128 4 6513 

1687 451 503 +143 38640 6408 4 4416 

1468 317 487 +97 38822 8102 6 4912 

1378 60 505 +20 29967 1894 9 46/0 

1337 383 388 +74 41237 10579 2 57135 

1320 428 447 157 28716 11678 17 6210 

1266 242 391 -46 28323 4290 3 5114 

1202 380 314 .90 26884 6771 3 42110 

1085 180 385 +54 23104 5782 9 44}0 

918 221 329 .71 18122 3275 3 5114 

820 88 338 .29 14744 241 6 5110 

709 147 191 -54 23296 8238 4 2817 

652 503 199 .146 18196 11412 1 36129 

478 76 70 23 14375 828 6 310 

456 243 165 +77 6080 2042 1 1612 

364 206 84 +59 10250 6584 1 18116 

112 Country reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total points for the airplay week 
of 125 -1/31. Bullets appear on songs gaining points and/or plays or remaining flat from previous week If two songs are tied in total points the song with the larger 
increase in points is placed first Songs below No 1 and down in points and plays for three consecutive weeks are moved to recurrent Most Added is the total number of 
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song Most Increased Points 
lists the songs with the greatest week -to -week increases in total points Station Weight = AOH Persons . (Market rank X 10) divided by 4180 Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004. Rd R. Inc 
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Most Added' 
www rradds.corn 
ART15x - ADOS 

K. CHESNEY }/UNCLE KRACKER When The Sun Goes Dawn (BMA/ 38 

SHEDAISY Passenger Seat (Lyric Street) 35 

MONTGOMERY GENTRY II You Ever Stop Loving Me (Columbia) 29 

JOHN MICHAEL MONTGOMERY Letters From Hone (Warner Bras i 24 

JOE DIFFIE Tougher Than Nails (BM 23 

AMY DAILEY Men Don't Change (Curb) 11 

GEORGE STRAIT Desperately /MCA/ 16 

BROOKS & DUNN That's What She Gets For loving Me )Arista, 16 

CHRIS CAGLE I Be Lying (Capitols 16 

Most 
Increased Points 

TOTAL 
POST 

ARTIST ' INCREASE 

K CHESNEY PUNCLE KNACKER When The Sur Goes Down (BMA - 2702 

RASCAL FLATTS Mayberry /LyncStreet) -1056 
BRAD PAISLEY Little Monents (Arista) -968 
TRACE ADKINS Hot Manor (Capitol) -955 
JOHN MICHAEL MONTGOMERY Letters FraoHome (Warner &os -920 
GEORGE STRAIT Desperately (MCA) 

CAROLYN DAWN JOHNSON Simple Lite (Arista) 

KELLIE COFFEY Texas Plates (RNA) 

JOSH TURNER Long Black Train /MCA/ 

BIG & RICH Wild West Show /Warner Bros., 

Most 
Increased Plays 
ARTIST ' 

K. CHESNEY WNW KRACKER Men The Sur Goes Down i& t4) 

BRAD PAISLEY Little Moments )Arista) 

RASCAL FLATTS Mayberry /lyric Street) 

GEORGE STRAIT Desperately (MCA) 

TRACE ADKINS Hot Mama (Capitol) 

JOHN MICHAEL MONTGOMERY letters From Home VameBras) 

KELLIE COFFEY Texas Plates BNAI 

TRACY LAWRENCE Pant Me A Birmingham (OreamWorks) 

TOBY KEITH American Solder'CreavoWorks) 

CAROLYN DAWN JOHNSON Smile life (Arista) 

810 
-639 

-618 

594 
591 

TOTAL 

PLAT 

isCRE ASE 

+831 

.359 

349 
+308 

.267 

233 
+227 

216 
+215 

209 

Breakers 
KENNY CHESNEY HUNCH KRACKER 

When The Sun Goes Down (BNA) 
38 Adds Moves 39.24 

GEORGE STRAIT 
Desperately (MCA) 

16 Adds Moves 35.30 
JOHN MICHAEL MONTGOMERY 
Letters From Home (Warner Bros.) 

24 Adds Moves 36.31 

Songs )asked by total plays 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

Po tif err) 0 id, 
The Leaders in Advanced Music Scheduling Software fui Wuidows 98 /ME /NTt2000IXP 

3 - '.rss (4.! (2r- :. ' ,.cred,..ing errera and has integrated with all ocr 
ctner systems seamlessly The reliar. custorer service and support that the folks at 

Powergold have provided us have be-en Saintly what any customer could ask for 

Dan Turner Vice President 
Program, . , 

.-^. 

i 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 . Support: 501 -821 -1123 

Download a free trial version at www powergold core 
infoi,powergold corn 

i 
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46 COUNTRY TOP 50 INDICATOR, 
February 6, 2004 

MI R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLA Y 

TOTAL 

n -. WIT TITLE LABELIS) >ours 

1 O ALAN JACKSON Remember When (Anstal 6017 

3 0 TOBY KEITH American Soldier (OreamWorks) 5657 

5 0 TIM MCGRAW Watch The Wind Blow By (Curb) 5254 

6 0 BRAD PAISLEY Little Moments (Arista) 5220 

7 0 TERRI CLARK I Wanna Do It Al (Mercury) 5121 

8 0 MARTINA MCBRIDE In My Daughter's Eyes /RCA/ 4582 

2 BROOKS & DUNN You Can't Take The Honky Tank... (Arista) 4548 

10 0 JIMMY WAYNE I love You This Much (DreamWorks/ 4341 

11 Q TRACE ADKINS Hot Mama (Capitol) 4307 

12 0 SARA EVANS Perfect (RCA) 4098 

14 a BUDDY JEWELL Sweet Southern Comfort (Columbia) 3668 

16 ® KEITH URBAN You'll Think Of Me (Capitol) 3474 

9 13 SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 3365 

15 0 GARY ALLAN Songs About Rain (MCA) 3319 

17 ® JOSH TURNER Long Black Tram /MCA/ 3290 

19 0 RASCALFLATTS Mayberry (Lyric Street) 3075 

20 a CLINT BLACK Spend My Time (fgrrty Music Group) 2708 

21 0 JOE NICHOLS Cool To Be A Fool (Universal South/ 2670 

13 19 TRACY BYRD Onnkin' Bone (RCA) 2421 

23 0 BLUE COUNTY Good little Girls /Asylum/Curb/ 2340 

22 a DIERKS BENTLEY My Last Name (Capitol) 2278 

24 a CAROLYN DAWN JOHNSON Simple Life (Arista) 2225 

28 a GEORGE STRAIT Desperately (MCA) 1950 

25 24 CRAIG MORGAN Every Fnday Afternoon (BBR) 1674 

27 ® TRACY LAWRENCE Paint Me A Birmingham (OreamWorks) 1612 

26 ED BRIAN MCCOMAS You're In My Head (Lyre Street) 1553 

32 ® REBA MCENTIRE Somebody (MCAI 1471 

30 KEILIE COFFEY Texas Plates (RNA) 1436 

29 a CLAY WALKER I Can't Sleep (RCAI 1387 

33 0 PAT GREEN Guy Like Me (Repudik /UniversalSoutbl 1343 

34 ® BIG & RICH Wild West Show (Warner &os.l 1271 

46 ® KENNY CHESNEY f1UNCIE KRACKER When The Sun Goes Down BA/A) 1208 

31 33 PATTY LOVELESS On Your Way Hone (Epic) 1207 

41 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 1197 

36 e DAVID LEE MURPHY Loco (Audimn) 884 

38 a EMERSON DRIVE Last One Standing (DreamWorks) 880 

37 a SONYA ISAACS No Regrets Yet (Lyric Street) 775 

35 38 JAMES OTTO Days Of Our lives (Mercury) 751 

39 MARK WILLS That's A Woman (Mercury) 719 

40 0 LEANN RIMES This Love (Asylum/Curb) 689 

45 Q WYNONNA UNAOMI JUDD Flies On The Butter... (Curb/ 520 

43 ® BILLY CURRINGTON I Got A Feekn' (Mercury) 507 

42 a JEFF BATES I Wanna Make You Cry (RCA/ 477 

1bat> BROOKS & DUNN That's What She Gets For loving Me (Arista) 339 

44 RACHEL PROCTOR Ddn't I (BHA) 336 

SHEDAISY Passenger Seat (LyricStreetI 328 

49 0 RHONDA VINCENT It Heartaches Had Wings (Rounder) 254 

47 MEMARIE Leave Me Alone (CDptMusic) 254 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columba) 250 

50 0 DIAMOND RIO We All Fag Down (Arista) 249 

cOIA'í >J15 
TOT ADO 

% 
..AUC 

ro 
NEEKS 

OR 

TOTAL 

ADOS 

115 4395 +66 133294 2264 13 11110 

249 4193 148 124647 6044 10 11010 

166 3881 -101 117124 3452 14 11010 

310 3861 .265 115397 6458 21 11110 

258 3807 168 113884 6639 22 11010 

336 3424 - 258 98136 6963 11 10810 

874 3276 739 102204 18092 20 10110 

265 3189 +229 96464 5121 23 10810 

233 3123 +171 95762 5001 20 10810 

197 3005 +152 88121 3632 19 10810 

228 2651 +144 79938 5080 15 10510 

323 2595 230 76619 6802 8 10911 

749 2454 652 75641 15206 16 9910 

125 2449 +78 72474 2798 11 10910 

212 2472 +173 71916 4551 29 10010 

498 2297 +382 68120 11721 5 10811 

169 1962 +126 60830 3805 14 9711 

198 2041 + 130 56474 4769 20 9912 

-1246 1759 835 54221 -25708 25 8410 

130 1729 .105 53642 3512 16 8810 

72 1735 +75 49180 1253 14 8712 

214 1703 +160 48616 4896 9 9311 

622 1512 +482 41104 13381 4 94410 

-143 1189 115 37098 -2481 25 7010 

204 1186 +155 35464 4728 14 7315 

71 1137 +55 34926 1409 18 714 

254 1102 +180 32501 5894 5 7716 

136 1126 +99 30430 3179 17 7514 

87 1001 +61 30693 2001 8 6711 

173 1042 +126 28306 3291 5 7512 

264 932 +173 27859 7106 5 7618 

911 982 +732 26064 19752 2 81152 

.35 942 30 25798 -651 12 6211 

598 878 +448 26314 12643 3 70128 

150 650 +117 19186 3011 4 5115 

162 655 +112 18558 3264 4 5613 

42 562 +36 16458 823 10 4411 

-170 602 147 15357 1356 16 4510 

55 575 +31 14674 1391 10 4311 

61 518 +48 14417 1221 7 3910 

217 417 +176 9729 4120 3 3519 

100 445 +71 10520 2274 4 3812 

30 372 +29 9323 661 4 3512 

295 280 +235 7092 6393 1 30126 

9 267 -8 6852 147 6 2510 

251 286 +193 6083 3598 1 36126 

45 198 +34 5499 1330 4 1712 

5 229 +6 4303 143 5 1710 

202 219 +176 4799 4004 1 27121 

76 190 +56 4888 1223 3 2316 

112 Country reporters Songs ranked by total plays for the airplay week of Sunday 1/25 Saturday 1:31. 

2004 Radio & Records. 

Most Added' 
www.rrindicafor. corn 

ARTIST " " -E . ADDS 

K. CHESNEY fIUNCLE KRACKER When The Sun Goes Down BHA) 52 

JOHN MICHAEL MONTGOMERY Letters from Home (Warner Bras.) 28 

SHEDAISY Passenger Seat (Lyric Street' 26 

BROOKS & DUNN That's What She Gets For loving Me (Ansta/ 26 

MONTGOMERY GENTRY If You Ever Stop loving Me (Columbia/ 21 

JOE DIFFIE Tougher Than Nails (88R1 17 

GEORGE STRAIT Desperately /MCA/ 10 

WYNONNA fINAOMI JUDD Flies On The Butter... (Curb) 9 

CHRIS CAGLE I'd Be Lying (Capitol) 9 

BIG & RICH Wild West Show Warner Bros.) 1 

Most 
Increased Points 
ARTIST .c .SEE, S 

TOTAL 

POSIT 
INCREASE 

K CHESNEYfRINCIE KRACKER WW1 The Sun Goes Down BM) 911 

GEORGE STRAIT Desperately (MCA) +614 

JOHN MICHAEL MONTGOMERY letters Fm Hare *am &as) +581 

RASCAL FLATTS Mayberry (Lyre Street, +498 

MARTINA MCBRIDE In My Daughter's Eyes IRCAI +338 

KEITH URBAN You'll Think 0f Me (Capitol, +323 

BRAD PAISLEY Little Moments (Arista) +311 

BROOKS & DUNN That's What She Gets For Loving Me /Anatol +215 

JIMMY WAYNE I Love You Ths Much (DreamWorks) +267 

BIG & RICH Wild West Show (Warne/Bros.' +254 

Most 
Increased Plays 

TOTAL 

PLAT 

AllttfT "..E. .+c:, S *CREASE 

K. CHESNEY MINGLE IOUICIER Mai The Sun Goa Down B8W +732 

GEORGE STRAIT Desperately !MCA/ +482 

JONI Maim MONTGOMERY Letters Fran Horne (Wars Bros) +448 

RASCAL FLATTS Mayberry (L ync Street) +312 

BRAD PAISLEY Little Moments ( Arata) +395 

MARTINA MCBRIDE In My Daughter's Eyes /RCA) +251 

BROOKS & DUNN That's What She Gets For Lovag Me /Aran) +235 

KERN URBAN Ya'l Think Of Me ICapeoll +238 

JIMMY WAYE I Love You This Much (D,eamWtrks) +229 

SHEDAISY Passenger Seat (lyric Street) +113 

ELECTRONIC PROMOTION KITS 

Q Y eriia L1II1ÜII a 
TO RADIO PROGRAMMERS VIA.., 

E-MAPROMO 

NOTFAX 

IL UPDATE GOING FOR RODS 

FOR MORE INFORMATION CONTACT: L I ¿),HELLE GRAF (615.1)244-22 J x14 
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COUNTRY CALLOUT AMER /CA. BY '1316Me, 
* EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 6, 2004 

u merlca song se ection is based on the top 35 titles from the R &R Country chart for the airplay week of December 31, 2003 -January 3. 2004 

47 

ARTIST ' 0:.rn,' LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

ALAN JACKSON Remember When (Arista) 39.4% 73.3% 14.5% 82.1% 3.9% 0.5% 
TOBY KEITH American Soldier (Dream Works) 38.9% 71.2% 17.8% 93.2% 3.9% 0.3% 
BRIAN MCCOMAS You're In My Head (Lyric Street) 37.8% 64.7% 20.8% 92.8% 6.1% 1.1% 
TRACY BYRD Drinkin' Bone (RCA) 37.6% 67.5% 20.1% 97.8% 5.2% 4.9% 
TRACE ADKINS Hot Mama (Capitol) 36.2% 63.9% 24.5% 95.1% 5.1% 1.6% 
SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 35.3% 64.3% 23.3% 98.1% 5.3% 5.8% 
BLUE COUNTY Good Little Girls (Asylum/Curb) 34.7% 65.3% 21.9% 92.1% 3.6% 1.3% 
KENNY CHESNEY There Goes My Life (BNA) 34.4% 68.1% 19.9% 95.6% 4.1% 2.9% 
CAROLYN DAWN JOHNSON Simple Life (Arista) 34.3% 64.3% 21.1% 88.6% 2.5% 0.7% 
TIM MCGRAW Watch The Wind Blow By (Curb) 33.6% 61.1% 21.8% 86.5% 3.7% 0.0% 
MARTINA MCBRIDE In My Daughter's Eyes (RCA) 33.0% 60.6% 20.9% 87.7% 5.7% 0.5% 
JO DEE MESSINA I Wish (Curb) 32.6% 63.8% 21.8% 98.3% 7.2% 5.4% 
CLAY WALKER I Can't Sleep (RCA) 32.1% 65.0% 18.2% 85.4% 2.1% 0.0% 
BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl ( Arista) 32.0% 66.1% 21.2% 99.8% 5.8% 6.7% 
BUDDY JEWELL Sweet Southern Comfort (Columbia) 31.8% 64.9% 23.6% 93.2% 3.9% 0.8% 
JOE NICHOLS Cool To Be A Fool (Universal South) 31.7% 60.2% 23.3% 88.6 °6 5.1% 0.0% 
RODNEY ATKINS Honesty (Write Me A List) (Curb) 31.7% 62.9% 23.9% 99.8% 5.0% 7.9% 
BRAD PAISLEY Little Moments (Arista) 31.6% 66.0% 21.6% 94.3% 4.3% 2.5% 
CRAIG MORGAN Every Friday Afternoon (BM 31.4% 66.4% 21.1% 92.1% 3.5% 1.1% 
JIMMY WAYNE I Love You This Much (Dream Works) 31.2% 65.4% 22.5% 94.7% 4.8% 2.0% 
JOSH TURNER Long Black Train (MCA) 31.1% 59.7% 22.8% 99.5% 8.7% 82% 
TERRI CLARK I Wanna Do It All (Mercury) 31.0% 66.0% 21.7% 98.7% 5.6% 5.4% 
DIERKS BENTLEY My Last Name (Capitol) 30.8% 61.4% 20.2% 84.1% 2.3% 0.2% 
PATTY LOVELESS On Your Way Home (Epic) 30.7% 59.5% 20.0% 84.4% 4.4% 0.5% 
BIG & RICH Wild West Show (Warner Bros.) 30.5% 61.0% 18.5% 84.5% 5.0% 0.0% 
CLINT BLACK Spend My Time (Equity Music Group) 30.4% 57.6% 24.1% 84.6% 2.9% 0.0% 
KEITH URBAN You'll Think Of Me (Capitol) 29.7% 61.5% 17.2% 84.7% 5.8% 0.2% 
SARA EVANS Perfect (RCA) 29.1% 63.1% 24.2% 93.5% 4.7% 1.5% 
TRACY LAWRENCE Paint Me A Birmingham (OreamWorks) 27.9% 60.2% 25.6% 92.1% 5.6% 0.7% 
GEORGE STRAIT Desperately (MCA) 26.9% 52.1% 23.6% 78.6% 1.8% 0.4% 
KELLIE COFFEY Texas Plates (BNA) 26.8% 59.8% 26.8% 96.2% 5.1% 41% 
JAMES OTTO Days Of Our Lives (Mercury) 26.7% 61.4% 25.8% 93.3% 4.2% 1.9% 
RASCAL FLATTS Mayberry (Lyric Street) 26.0% 57.4% 20.9% 83.4% 5.2% 01% 
PAT GREEN Guy like Me (Republic /Universa /South) 25.5% 56.5% 20.0% 79.5% 2.5% 0.5% 
GARY ALLAN Songs About Rain (MCA/ 24.5% 55.3% 23.6% 86.4% 6.6% 0.8% 

CALLOUT AMERICA, 

HOT SCORES 

assrrord of the tVeek: II'ilson. 
Question ri/ Ow IVeek: L1'heev do you mast 
tmlucntl listen to the radio' Vhat time 
of day do you most fnyuent lishn to the 
radio? (Note: This i. Ida. tir of the ,tta. 
rum. bringing the tidal wmph. h "il/1) j erN or 

Total 

In the car. 48". 
At home: 22".. 

At work: 24", 
Other: 

\lomings: 46 "., 

\I iddays: 27°.. 

\tternoorts: 17% 

I enings: 8V,. 

( h cmighb: 2'Y 

rl 

In the car 48' 

At home: 21 "° 
At %.ork: 25 ".. 

Other: 

46 "6 

Middays: 
Afternoons: 17". 

Evenings: R°° 

Ovemighei: I "° 
P2 

In the car 48°.% 

At home: 25 °s. 

At work 2I9 
Other. 6% 

Mornings: 46% 

Middays: 25% 

Aflemarts: 18% 

Evenings: 9°. 
Overnights: 2% 

Male 
In the car. 49% 

At home: 20". 
At work: 27'.. 

Mornings: 45 0 
Middays: 251.. 

Afknxxins: 19 % 

Evenings: 9°,. 

Overnights: _'., 

Tota! sample size is 400 persons weekly with a .- 5': margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are a) I Like It A Lof. In Fact It's One Of My Favorites b) I Like It cl It's Okay.Just So -So d) I Don't Like It el I'm Tired Of Hearing If On The Radio f I Don't Recognize It To be included in the weekly callout songs must enter the top 40 positions on R &R's Country airplay chart The sample is composed of 400 25 -54- year -old persons who identity Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50°. male/female 1:3" each in the 25.34. 35 -44. and 45.54 demos. The sample is balanced by region. and markets within that region Bullseye Cahoot is conducted in these regions and markets. Market selection is determined by Bullseye NORTHEAST: Washington. DC.. Harrisburg. PA.. Providence. Rochester. NY. Springfield. MA. Hartford. Portland. ME. Portsmouth. NH SOUTHEAST: Charlotte. Atlanta. Tampa. Nashville. Chattanooga. Mobile. AL. Charleston. SC. Jackson, MS MIDWEST: Milwaukee. Cincinnati. Cleveland. Kansas City. Lansing. MI. Ft Wayne. IN. Rockford. IL. Indianapolis. SOUTHWEST: Dallas -Ft Worth. Tucson. Albuquerque. Oklahoma City. Houston -Galveston Phoenix. Lafayette, LA. San Antonio. WEST: Portland. OR. Satt Lake City. Fresno. Bakersfield. Spokane. WA. Riverside -San Bernardino, Boise. Denver. Monterey -Salinas 2004 R &R Inc. © 2004 Bullseye Marketing Research Inc.. 

Country Radio's #1 Overnight Program 
ILAM HARMER - MARRIAGE CNNSEIMT 
Blair mediates a recent 'iiti::i,ti.oi,n' between Sammy Kershaw and Larne Morgan in the 
After Mite studio 
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48 COUNTRY 
February 6, 1004 

America's Best Testing Country Songs 12 + 

For The Week Ending 2/6/04 

Persons Women Men 

Artist TW t W familiarity Burn 25.54 25 -54 25 -54 

ALAN JACKSON Remember When (Arista) 4.45 4.40 99% 21% 4.47 4.55 4.40 

KENNY CHESNEY There Goes My Life (RNA) 4.30 4.35 99% 24% 4.27 4.40 4.15 

BRAD PAISLEY Little Moments (Arista/ 4.30 4.26 97% 22% 4.30 4.39 4.23 

TOBY KEITH American Soldier (DreamWorks) 4.28 4.22 99% 22% 4.31 4.39 4.24 

TERRI CLARK I Wanna Do It AN (Mercury/ 4.11 4.11 97% 28% 4.09 4.06 4.12 

KEITH URBAN You'll Think Of Me (Capitol) 4.07 4.02 78% 12% 4.02 4.25 3.86 

BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl (Arista) 4.06 4.12 99% 33% 4.02 4.07 3.99 

JIMMY WAYNE I Love You This Much (OreamWarksl 4.05 4.05 95% 230 4.04 4.24 3.87 

BUDDY JEWELL Sweet Southern Comfort (Columbia/ 4.05 4.02 87% 15% 4.04 4.16 3.94 

JO DEE MESSINA I Wish (Curb) 4.04 4.02 91% 22% 4.02 4.19 3.88 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 4.03 4.02 96% 26% 4.05 4.24 3.90 

TRACY BYRD Drinkin' Bone (RCA) 4.03 4.03 96% 27% 4.04 4.05 4.02 

SARA EVANS Perfect (RCA) 4.02 4.04 93% 22% 3.97 3.95 3.99 

TRACE ADKINS Hat Mama (Capitol) 4.00 3.90 96% 24% 4.01 4.21 3.85 

DIERKS BENTLEY My Last Name (Capitol/ 3.99 3.98 84% 14% 3.97 4.05 3.91 

TIM MCGRAW Watch The Wind Blow By (Curb) 3.98 3.95 94% 24% 3.93 4.16 3.75 

RODNEY ATKINS Honesty (Write Me A List) (Curb/ 3.98 3.99 94% 29% 3.93 4.20 3.71 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorksl 3.98 3.94 66% 12% 3.98 4.03 3.94 

CLINT BLACK Spend My Time (Equity Music Group) 3.97 3.88 88% 15% 3.99 4.09 3.92 

CLAY WALKER I Can't Sleep /RCA) 3.97 - 51% 8% 3.96 4.21 3.78 

JOE NICHOLS Cool To Be A Fool (Waversa /South/ 3.96 3.98 91% 21% 3.99 3.95 4.02 

GARY ALLAN Songs About Ran /MCA) 3.96 3.96 88% 18% 3.93 4.04 3.85 

BLUE COUNTY Good Little Girls (AsykxNCurb) 3.94 3.98 75% 15% 3.89 3.97 3.83 

RASCAL FLATTS Mayberry (Lyric Street) 3.92 3.89 74% 11% 3.91 3.98 3.85 

JOSH TURNER long Black Train (MCAT 3.91 3.86 92% 25% 3.95 3.94 3.96 

CRAIG MORGAN Every Friday Afternoon (BBRI 3.88 3.91 75% 17% 3.87 4.01 3.77 

KELLIE COFFEY Texas Plates (BHA) 3.86 3.81 66% 13% 3.82 3.75 3.87 

CAROLYN DAWN JOHNSON Simple Life (Arista) 3.85 3.86 67% 18% 3.80 3.78 3.81 

BRIAN MCCOMAS You're In My Head (Lyric Street) 334 333 84% 12% 3.78 3.90 3.70 

Total sample size is 556 respondents Total average faviv*Iity estimates are based on a scab of 1 -5 (1 =dislike very much. 5 = like very much) Total familiarity 

represents the percentage of respondents who recognized the song Total ewe represents The number of respondents who said they are tired of hearing the song 

Songs must have 40 °° famtlrarrty to appear on survey Sample composition is based on persons 12+ Persons are screened vu the Internet. Once passed they can 

take the music test based on the format music preference RateTheMusrc.com results are not meant to replace callout research The results are intended to show 

opinions of participants on the The Internet only RateTheMusic is a registered trademark of RateTheMc'c corn TM RTM system. is available for local radio 

Mikes Wonky MS-377.53M. RaSeTbeMesic.com data is provided by MNiabase Research. a division of irremiere Radio Nehvorks. 

New &Active 

DIAMOND RIO We All Fall Down [Arista/ 

Total Plays: 113, Total Stations: 20, Adds: 2 

AMY BALLET Men Don't Change (Curb/ 

Total Plays: 111, Total Stations: 17, Adds: 17 

JOE DIFFIE Tougher Than Nails iBBR) 

Total Plays: 89, Total Stations: 25, Adds: 23 

CHRIS CAGLE I'd Be Lying /Capitol/ 

Total Plays: 49, Total Stations: 17, Adds: 16 

COLT PRATHER I Won't Go On And On (Epic) 

Total Plays: 9, Total Stations: 10. Adds: 10 

Sons ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of 

all pictured and send them to: 

R &R, c/o Keith Berman: 

10100 Santa Monica Blvd.. 3rd Floor, 

Los Angeles. CA 90067 

Email: kberman4radioandrecords.corn 

Sales Secrets.... 
Continued from Page 42 

will love and get the client to see that 

it's highly advantageous for them to 

be involved in something that we 

know will work for them. 

"Also, I try to never deal with a 

client or a seller when I'm behind a 

deadline, task -saturated or other- 

wise involved with programming. I 

don't let them be a pest by not al- 

lowing them to take too much time 

from me when I'm concentrating on 

programming. 
"Contract fora meeting later in the 

day or week and give them your un- 

divided attention. They'll apps crake 

it and respect you for it, and your sta- 

tion's sound won't suffer due to a 

quick hallway meeting that didn't 
thaally help the dient or ycxir listeners." 

Making The Rounds 

Accompanying AEs on sales 

calls has also become part and par- 

cel of a PD's weekly schedule. Two 

of our three contributors routinely 
go on sales calls. 

Sledge is particularly active. 
"I've been on sales calls to the small- 

est adviser, and I've been on na- 

tional buying trips to New York 
with a three -day call sheet," he says. 

"Both are a lot of work, and I know 
how tough it is for our sellers. Yet, 

the good ones make it appear easy. 

"The best sellers are unorga- 
nized, forget what you tell them and 

are pains in the ass, but they are at 

the top of their game, generating a 

great deal of revenue for the stations 

and for themselves. The good ones 

are superstars, and you have to treat 

them as such. All sellers deserve 

special attention from program- 
ming, but we all know those select 

few who deserve and demand 
more. Perhaps that's why they're 
successful." 

I indy says that while he Roes on 

fewer calls these days than he used 

to, he still loves to when he can, for 

two reasons. "First, I get to see just 

what the sellers are going through, 
and that helps me help them," he 

says. "Second, I can see what the cli- 

ent really wants. 

"Sometimes meeting the client 
makes it easier to work them onto 

the air with an idea that you will 
both be proud of. PDs often think 
they know what a client's business 

challenges are, but most of the time 

it's just our assumption of what they 

want. You can learn a kit more about 

someone and their business - and 

what they think of your station - 
in person. There's nothing like leav- 

ing a client's store with a new per- 

spective on what they really need 

from their advertising and using 
great programming ideas to help 

them with their challenge." 

Lindy also issues this warning to 

PDs about to head out the door to a 

client's business: "Find out about 

the client before you agree to go on 

the call. If they have an axe to grind 
with the rep or, worse yet, your sta- 

tion's programming, music, morn- 

ing show, etc., you'll need to prep 

pretty good and put on your best 

Tony Robbins impression before 
you go. 

"It's better not to go than to get 

into a heated debate with a client, es- 

pecially if their spend big money. Al- 
ways know who you are about to 

meet, how much they spend and 

what they think of the station." 

Know Thy Business 

Offering a final sales word to to- 

day's PD, Sledge says, "Get to know 

how our business works. Don't be 

"Always know who you are about to meet, how 

much they spend and what they think of the 

station." 
Stott Lindy 

afraid to ask questions and to learn. 

It will make you more valuable, and 

the sales managers will become 

your ally." 
Lindy offers this to anyone still 

balking at boarding the sales train: 

"If you're not helping sales, NTR or 

web sales or coming up with reve- 

nue-pmducing ideas as a PD, your 
days are numbered. In fact, being 

sensitive to these areas isn't enough 

today; if you're not also energetic 

and open to sales ideas, it's doubt- 
ful you will keep a PD job. 

"Find the balance between sales 

agendas and programming smarts. 

Never compromise your program- 

ming plans and always know what 

sales has on their minds as it pertains 

to being involved in programming. 
"Listen to your station's spots 

too. listeners do. Remove, rewrite 

and reconsider all spots that make 

listeners tune out. You will not win 

all of those battles, but you will win 

some and help your overall sound. 

"Invest time in training your sell- 

ers about your specific needs, desires 

and wants as a PD, and you'll save 

time down the mad. As each issue 

comes up, your salespeople will al- 

most be able to predict your reaction 

to their ideas. Then you can brain- 

storm in a much quicker fashion and 

get back to programming issues. 

"Help the salespeople under- 
stand why you do your job the way 

you do. You will have to explain 
some things over and over again. 

The sellers are not POs; they don't 

think the way we do. If they did, 
they wouldn't be salespeople." 
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ANGELA PERELLI \ADULT CONTEMPORARY 
aperelli@redioandrecords. coin 

Program The Seller 
Tactics to bring peace to sales and programming 

`7o you're a program director, sitting at your desk and 
trying to make sense of the fall book, brainstorming a 
weekend pronto idea, monitoring the competition and 
e atit*t; your lunch, ?Own a salesperson pops her head in 
your door. "Hey, quick question, are you open to giving 
away tickets to (local theater production here) ?" Dis- 
tracted, you say, "I don't know. Sure." The next thing you 
know, the client is expecting 25 promos, 50 giveaways 
and an interview with the star of the show in morning 
drive. How did things go so terribly wrong? 

Sale spevple trout to please du client 
so they can pay their mortgage fin an- 

other month. Programmers want to 
maintain a focused on-air sound so they 

can cling to their ratings for one more 

heel. Alex Demers has some easy sug- 
ge stiems to bring a detente to the sales/ 

programming battle. Give ita real, then 

g i fmul your sales manager andgive her 

a hug. 

Sell Yourself 

Most program directors and op- 
erations managers now find them- 
selves handling multiple responsi- 
bilities at several stations within a 

cluster. That workload doesn't mean 
that one can affoni to relinquish his 
or her responsibility to increase sta- 
tion revenue. Below are some con- 
cepts to build on in the program - 
mingdepartmcnt as you work knvani 
developing the most effective mon- 
eymaking team in your cluster. 

Know your stuff. Do you have a 
strategic plan? Can you clearly ar- 
ticulate the goals of the radio station, 
describe the target, map out the tac- 
tics, etc.? if you don't know the play - 
book, it's going to be difficult for the 
other players to have confidence in 
you, whether they're in your depart- 

ment or in sales. Understand and 
know your research and Arbitran. 
He able to gauge honestly where you 
are on the road to success. 

Make time for face time. We 
know you're busy, but any program 
director who turns down an invita- 
tion to attend a sales meeting is 
missing a great opportunity to de- 
velop allies. When attending a sales 
meeting, come prepared. Be able to 
focus on an aspect of programming 
that you want to share with the sales 
team. 

Also, be prepared to answer ques- 
tions about strategy, tactics and why 
the morning show used "that word" 
on the air this morning. Be open and 
responsive. This is your opportuni- 
ty to communicate, inform and 
teach. 

Tell stories- Reinforce the value of 
your station by helping the sales de- 
partment focus on the station's suc- 
cesses. When you're with the sales- 
people, take the time to talk about 
what's walking - the latest promo- 
tion, successful bit or community 
service campaign. Encourage them 
to share more of their clients' suc- 
cesses with you as well, something 
great to take back to the staff at your 

GROBAN AND ADAMS INVADE SEATTLE During busy touring 
schedules, Josh Grobon and Oleto Adams showed up on the some day 
at Jones Radio Networks' studios to talk to AC air personality Delilah. 
Seen here (l -r) are Groben, Adoms and Delilah. 

By Alex Demers 

next programming department 
meeting. 

Empathy Scores Points 
As competitive as you are, the av- 

erage salesperson is dealing with 
more hand -to -hand combat in a day 
than you are likely to experience in 
a career. 

Listen and compromise. While 
programmers are certainly under 
stress, the level of rejection an ac- 
count executive faces is enormous. 
(Think American idol with Simon 
Cowell as the only judge.) So when 
they come to you with yet another 
client request, do what you can do 
to make things work for a real win - 
win. 

There are limits, of course, and 
you must be prepared to fight for 
product integrity, but learn to 
choose your battles wisely. Consid- 
er both the short- and long -term ef- 
fects of any decision, negotiate for a 

solution, and don't hesitate to ask 
for Mum favors. 

Be consistent Nothing drives the 
sales department crazier than a 

patchwork of ever-changing guide- 
lines from the programming depart- 
ment. Whether this involves special 
programming, sponsor packaging, 
endorsements, promo inventory, 
etc., set a template and do your best 
to stick to it. One way to get cooper- 
ation and buy-in from the sales de- 
partment on these issues is to devel- 
op these policies jointly whenever 
possible. 

The competition's out there, not 
in here. The points above only work 
if you operate from the mind -set 
that "we are all on the same side." 
Tales of battles between stations' 
programming and sales depart- 
ments are legion, and such squab- 
bles have never had the potential to 
cost operations more in terms of 
wasted time and lost revenue op- 
portunities than in today's cluster 
environment. 

Do your best to keep the facts 
straight internally, squelch rumors 
and focus on being the best you can 
be. Sure, there will be conflicts, but 
keep the sibling rivalries inside the 
building and off the streets. 

Alex Deniers is President of Demurs 

Programming Media Consultants. He 
can he reached at www.demers 
programming.com. 
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Sales Promotions 
Shop of Horrors 
I still vividly remember a conversation I had with my sales 
manager at KYSR (Star 98.7)/Los Angeles a few years 
back. He was trying to sell me on the idea of a van ap- 
pearance at the opening of the Hustler of Hollywood store 
on Sunset Boulevard. Wher reminded of the negative con- 
notation the brand "Hustler" had with women, he respond- 
ed; But they said we could promote their coffee bar. They 
make great muffins" 

When your salespeople wonder why you have such a short fuse, 
tell them about some of these examples of sales promotions run amok. 

Mike McVay. President. McVay Media: Many years ago. when I 

was a PD /morning man in Wheeling. WV, our sales manager accepted 
an order from Gillette to sell their new mens disposable razors. Our 
female -targeted station presented the Great Stroke Off We touted it 
with -Get stroked in the morning." 

Bill Hess. PD. WASH -FM 6 WBIG- FM/Washngton: There was the 
dient when I worked in Massachusetts who sold game meat (deer, 
horse. etc.) and actually gave us copy for a December flight that began. 
-This holiday, give the gift of meat." Then there was the salesperson 
who insisted that a morning dnve interview with his client about leg 
waxing was a public service. "Really," he said. "We could count it 

toward our PSA commitment." 
Jeanne Ashley. MD /middays, KMXV & KSRC/Kansas City: An 

account executive came to a meeting in my first week at the radio 
station and wanted to do something for Meow Mix cat food. The contest 
would be a Meow Mix sing -along where the jock took callers and they 
would sing along to the Meow Mix tune - "Meow meow meow meow." 
The best singer would win - here's the best part -a year's supply of 
cat food! And everyone was supposed to sing the same song. -Meow 
meow meow meow " When the PD said no, the account executive said. 
-I don't understand why. Stations all over are doing this. It was huge in 
Topeka." And that's a quote;. 

Chris Ebbott, Research Associate. Pinnacle Media Management 
It was my first sales promotion meeting at a brand -new station. Of 
course you want to come in standing up strong for the product, but you 
don't want to be immediately labeled as uncooperative by the sales 
department. 

We go through a few regular things - pnzes for the morning show. 
tickets at night - and lust when I thought I was breezing through 
unscathed: the Meow Mix Meow Off. Immediately, a hairball formed in 

my throat. It couldn't be. It just couldn't be possible that the radio gods 
would allow the morning show to do a weeklong contest asking people 
to meow for a year's worth of cat food - in the lam hour. no less. 

Of course. Meow Mix was a "big client," so we had to keep them 
happy. Plus. as the sales department put it. -We have lots of listeners 
with cats: this is good lifestyle stuff." 

Chachi, OM, KBIG/Los Angeles: Its so funny you mention the 
Meow Mix Meow Off. because Dayna Monroe from KFMB/San Diego 
tells a great story about a promotion she used to do called Barking for 
Bucks. sponsored by a pet food company. Listeners would call up with 
their dogs standing by. The more times they could get their dog to bark 
within a short period of lime. the more money they could win to buy dog 
treats. 

The best part of this story is that not only did a salesperson have 
the guts to pitch this promotion. but Dayna actually bought into it. 
Tracy Johnson and everyone else down there still poke fun at Barking 
for Bucks. The good news is that Dayna is much better at running 
Selector than saying no to account executives. 

Charese Fruge. PD. KMXB/Las Vegas: I remember being asked to 
develop a station promotion around 15 T -shirts to promote the launch 
of a new television series. Not only was the series irrelevant to the 
demo. but the thought of turning the radio station over to $5 giveaways 
seemed ncliculous. The average KMXB listener wont even come to 
pick up a prize unless it's valued at at least $50. It's not worth their gas 
money. T -shirts are great for remotes. but as an on -air promotion it 
would get buried by everything else. 

Bill Cahill. Regional VP /Programming, Virginia Trading Area. Clear 
Channel: It's a bad idea to let your sales manager do a contest 
drawing. At a certain station that I programmed the GSM did the 
drawing. and his neighbor won. Another bad idea is to put a Jimmy 
Buffett Break on a Hot AC. which actually happened last year. Hey. I 

got it sold though. It was a song a day at 10 30am. Monday through 
Friday We sold it as the Jimmy Buffett Break of the Day. We finally got 
rid of it. 
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SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 

TRAIN Calling AN Angels (Columbia) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (láva) 

MATCHBOX TWENTY Unwell (Atlantic) 

JOSH GROBAN You Raise Me Up (143 /Reprise/ 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

PHIL COLLINS Look Through My Eyes (Watt Disney /Hollywood) 

COUNTING CROWS Big Yellow Taxi (Geffen//nterscope) 

DIDO White Flag (Arista) 

LUTHER VANDROSS Dance With My Father (J) 

CLAY AIKEN Invisible (RCA) 

CELINE DION Have You Ever Been In Love (Epic) 

SIMPLY RED Sunrise (simplyredcom) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

SARAH MCLACHLAN Fallen (Arista) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

SIMPLY RED You Make Me Feel Brand New (sumplyred.coml 

TIM MCGRAW Tiny Dancer (Curb) 

MARTINA MCBRIDE This One's For The Girls /RCA) 

CHRISTINA AGUILERA The Voice Within (RCA) 

SANTANA fIALEX BAND Why Don't You & I (Arista) 

HALL & OATES Getaway Car (U Watch) 

ROD STEWART fICHER Bewitched, Bothered And Bewildered (J) 

3 DOORS DOWN Here Without You (Republic /Universal) 

CELINE DION Stand By Your Side (Epic) 

ELTON JOHN The Heart Of Every Girl (Epic) 

SEAL Love's Divine (Warner Bros.) 

SUZY K. Gabriel (Vellum) 

RUBEN STUDDARD Sorry 2004 (J) 

ABENAA Song 4 U (Nkuntynl 

TOTAL 

PLATS 
- 

PLAYS 
TOTAL 

AUDIENCE 
00' 

NEVIS ON TOTAL STAMINA 
CHART ADOS 

2266 29 216677 39 12010 

2264 -67 201334 30 10911 

2163 +101 183432 47 10510 

2006 -19 208752 37 10010 

1829 + 135 150649 14 10614 

1745 +87 185761 17 8814 

1587 85 131261 19 10010 

1491 -58 133003 38 9410 

1470 + 76 160311 17 8113 

1411 +31 153160 33 10110 

1402 +57 121383 15 9212 

1392 52 105659 40 10910 

1379 87 94161 29 9110 

1095 .45 92561 13 6611 

1039 - 40 69762 16 6512 

1006 +90 80917 5 86112 

731 +399 71688 2 67112 

727 43 25926 15 7510 

657 +262 36665 3 6519 

597 + 54 36404 10 6412 

527 2 73219 12 3310 

463 +40 13459 14 6712 

457 -56 32128 13 6010 

454 +73 78807 6 2611 

221 -75 13395 18 2810 

185 -24 8130 8 2910 

177 + 126 41807 1 38115 

170 +19 2517 4 3311 

142 -9 2597 2 3014 

136 +35 1637 1 3418 

120 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays tor the airplay week of 

125 -1/31 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays Is 

placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart Songs below No 10 are moved to recurrent after 50 weeks on the chart Most Added 

is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number Average Quarter Hour 

Persons used herein with permission from the Arbitron Company (© 2004. The Arbitran Company). © 2004. R&R. Inc 

New &Active 
BABYFACE The Loneliness (Arista) 

Total Plays: 111, Total Stations: 24, Adds: 4 

KENNY LOGGINS I Miss Us (All The Best) 

Total Plays: 76, Total Stations: 17, Adds: 6 

WYNONNA I Want To Know What Love Is (Curb) 

Total Plays: 62, Total Stations: 28, Adds: 12 

MICHAEL BUBLE Sway (143 /Reprise) 

Total Flaw 40, Total Stations: 21, Adds: 18 

Most Added' 
www.rradds.com 
ARTIST' -.: ADDS 

MICHAEL BUBLE Sway (143/Reprise) 18 

SEAL Loves Divine r Warner Bros.) 15 

FIVE FOR FIGHTING 100 Years ,AwareiCdumbral 12 

SIMPLY RED You Make Me Feel Brand New iswnpiyred.com) 12 

WYNONNA I Want To Know What love Is ICurbl 12 

MARTINA MCBRIDE This Ones For The Girls (RCA) 9 

ABENAA Sonq 4 U INkuwnl B 

KENNY LOGGINS I Miss Us /AI The Best) 6 

Most 
Increased Plays 

TOTAL 

PLAY 

AFTLST ' 2.. INCREASE 

SIMPLY RED You Make Me Feel Brand New Isinplyred.com) +399 

MARTINA MCBRIDE This One's For The Girls (RCA) +202 

JOSH GROBAN You Raise Me Up , 143 Repnsei +135 

SEAL Loves Divine (Warner Bros +129 

UNCLE KRACKER tIDOBIE GRAY Drift Away (lava) +101 

FIVE FOR FIGHTING 100 Years (Aware/Cabmbral +90 

SHERYL CROW the First Cut Is The Deepest IA &M/lnterscope) +87 

G. BENSON fIR. FLACK You Are The Love Of My Life Ihoboamén ) +79 

DIDO White Flag ( Aosta) +76 

3 DOORS DOWN Here Without You (RepuAk/Urrversal +73 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

babyface 
the loneliness 

new this week: KOST /Los Angeles 
KISC WLRQ WSRS 

already on: 
KOSI 
WRCH 
K V LY 
KXLY 

WLTJ 
WJYE 
KSOF 
WFMK 

KUDL 
WRMM 
KWAV 
WJKK 

KBAY 
WSPA 
WKTK 
KVKI 

KKMJ 
WHUD 
WTCB 
KKBA 
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w Fabnfary 6, 2004 
AC 

BaielbeMUSlc.cOm 

Artist Title (Label) 

Bi 111)IU6l' 

America's Best Testing AC Songs 12 + 
For The Week Ending 2/6/04 

. Women Women Women 
TW LW Familiarity Burn 25 -54 25 -34 35 -54 

CLAY AIKEN Invisible /RCA/ 

JOSH GROBAN You Raise Me Up 1143 /Reprise/ 

MATCHBOX TWENTY Unwell (Atlantic/ 

SARAH MCLACHLAN Fallen IArrstal 

CELINE DION Have You Ever Been In Love (Epic/ 

PHIL COLLINS Look Through My Eyes (Walt Oisney/Hollywoodl 

SHANIA TWAIN Forever And For Always (Mercury/WMG/ 

DIDO White Flag (Arista) 

LUTHER VANDROSS Dance With My Father (JI 

TRAIN Calling All Angels (Columbia) 

SIMPLY RED Sunrise (smiplyred.coml 

MICHAEL MCDONALD Ain't No Mountain High Enough /Motown/ 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscgoel 

CHRISTINA AGUILERA The Voice Within /RCA( 

TIM MCGRAW Tiny Dancer (Curb/ 

FIVE FOR FIGHTING 100 Years (AwareColumbral 

UNCLE KRACKER f /DOBIE GRAY Drift Away (lava) 

COUNTING CROWS Big Yellow Taxi /Geffen(lnterscope/ 

ROD STEWART fICHER Bewitched. Bothered And Bewildered ¡J/ 

4.25 4.23 96% 

4.01 4.09 89% 

3.97 4.01 96% 

3.86 3.78 91% 

3.83 3.81 96% 

3.83 3.82 87% 

3.77 3.73 97% 

3.77 3.81 90% 

3.76 3.78 92% 

3.73 3.85 94% 

3.67 3.68 78% 

3.51 3.51 94% 

3.51 3.62 96% 

3.51 3.55 84% 

3.48 3.60 84% 

3.46 - 49% 

3.36 3.42 97% 

3.22 3.24 93% 

3.08 3.17 76% 

18% 4.40 4.56 4.34 

21% 4.10 4.10 4.10 

40% 4.00 3.86 4.05 

23% 3.84 3.99 3.77 

39% 3.88 3.56 4.00 

25% 3.90 3.85 3.92 

42% 3.80 3.77 3.82 

29% 3.76 3.92 3.70 

40% 3.76 3.67 3.80 

43% 3.79 3.59 3.87 

27% 3.64 3.69 3.62 

31% 3.61 3.51 3.64 

44% 3.53 3.64 3.49 

30% 3.63 3.93 3.52 

28% 3.63 3.70 3.61 

12% 3.51 3.55 3.50 

55% 3.38 3.14 3.47 

52% 3.17 3.05 3.21 

32% 3.16 LIS 3.23 

Tohlsarrple sued 453respondents Total awnfa beeraellkyeshmates are based anascaie of1 -5 iI_arshever, verymucn) 11WfrMNaeN/repreSMfsMepercentage 
ol respondents who fcopnuedthesong Total b mrepresent sMenumberofrespaMnMsw *osadTeyarehiedofneannç.- -. Jog.S ongsmusthave41 Y.Iamrkanrytoapparonsurvey 
Smpk conpasdon rs based on persons 12. Persons are screened via the Internet Once passed they can take pre music rest based on The format music preference RatelheMusc corn Mulls are not meant to replace aaout research. The results are !Never] to snow omens of pandpants on the the Internet only RateTheMusrc na watered nativist* of RateTheMustecom ill NW *ON N n.RaMe N Nol radio Nations by alai f1I- 377 -53111 IINtlloblask.com tab is FINN* br MNialaee Rasereb a ehirlaa N 11 l&. RMY Moab. 

51 

f- 

Indicator 
Most Added 

JOSH GROBAN You Raise Me Up (143 Repose, 

FIVE FOR FIGHTING 100 Years /Aware,Columbra 

SEAL love's Drone /Warner Bros.I 

EVANESCENCE My Immortal Nod upl 

Recurrents 
VANESSA CARLTON A Thousand Miles (A &M /lnterscgoe/ 1107 

ENRIQUE IGLESIAS Hero /Interscopel 1074 

SANTANA MICHELLE BRANCH The Game Of love (Arista) 1061 

NORAH JONES Don't Know Why (Blue Note Vvgnl 985 

PHIL COLLINS Can't Stop Lovng You /Atlantic( 952 

MERCYME I Can Only Irnagne ILNO/Curb/ 933 

CHRISTINA AGUILERA Beautiful (RCA) 929 

LONESTAR Ili Already There (BNA) 905 

DANIEL BEDINGFIELD If You're Not The One (IslandWOJMGI 899 

FAITH HILL Cry (Warner Bros.) 897 

SHERYL CROW Soak Up The Sun (A &M/Interscopei 853 

TRAIN Drops Of Jupiter ITel Mel (Columbia 739 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 
Please include the names and titles of all pictured and 
send them to 

R&R do Keith Berman: 
10100 Santa Monica Blvd.. 
3rd Floor, Los Angeles. CA 90067 

Reporters 
ltNtf, 

5 WIRT WI) 

Wa'="101. ~ 
kW 

qlIW.e.ee. M 

rKYWitOadwrap. MI 
rete iz.z. 

MII/WMrr. CA' ` ti- 

4NJ' r r..h.. 
W nM. MM 

VAE-M UAV4 b'M\:.y 
4á\ ',AUX 

Orrlr.rLa 
PM er 0001 

eve TAM 

Brie: ff. 
5 11u {OMSS 
5 000 

. 
02/012 

Ir111r 

IKrre r ra 
WOW: 

4 NSW OUR 

W ILN(erre IN' 
w n.ÓIw 
111 1.200m iwe 

1MAM,1GAUlM 
M EU 031,316 !Ui MOW 

Cr. ryy51m 

WV' 

NO WE OA= 

KOe100we. CO* r 
V W.a . 

iLLl Otitlra. N 
V W 

w1fIre` M 
í12í.í/y \ hat 

twNOfftUlreeq0, le' r IOW Swink , 

0117011/40. r i. 0002 
\ 4,, 

Ki1+rr>tpyt. CO 

eW\4 

Wa=a Ae\ 

3 eeledMrÌ M 
ttYla. iK 

ROYarnr ..r 
Br 

ew IS 
LM4 

FeMi 
' POW AWN 

M. R. 

v 

:trawl IIIUIe4 O 
02r 

551 

iN000nr 04011. M 
ma *no 

N .: 
WIIM'.frrrwMe. NC' 

ha A* 

MIrIQwMIM. SC' 

wewr .r 
SC 

Seat MC 

M1t111114Ws. Cr 
::rr 

7 M1in Calla w 

010 WW1 

lb MO 

Ir 

:° 
10 Mu wow 

w iYtiYi -- róre 
e1w 

PPP 

tr 
. 

eMt CaMIU A 

1170114014.118. _ , SAWN 
tlm 

IIe 
now OINO 
+S AM MSIWO4 

WOOL SW 
1tqMr 

rYrirernwIar 
*Ms 

eí4 M irr tat'. 

i Y.J,M. Ledi 
445 

earltatl,r0 
!W kr 

AM MOP 

SZ eLat. tttr 
SA 

wN`iiM ,1O' 
e.s 

IA' Aalglb. 
COmols 

WO 14104 r 0100 ..a, ` n1g óM 12 ° 
11nio21.11eu 

trw irN1 
*Pos 

11111114a °1r, Vow w 
.900.1 

G 
PI 

.M.,.+ 

. 
4AtelM 
3OCaF6OOr 

11111111011101. G 

ÇeleeMta+ ar 

041614A rAlEM 
14 

MIVLIINiajose. a 
S SPAS 

62112 w 
M1111C i Ry' 
\ ha, 

Iatrar . IT' irr If Ja/ 
Ea KOOK 

SOWS, WO 

yaliayre Odom. LA' 

NM M r 
kUr 

Reales Vat R 
PIP Ow Row r r2re.. 
\PoN 

wiR r re,OM 
'] MOO. PROW 

RftOFM 

ar 
EM F,O Fla.5 % 

Mlde. VI* 
law re e.w Fa 

M1Y VO ̀ e. IE 
V .I` R 
\... 

gwli.r. R 
WO WWI OM \ .,. 

eile irr,Neim 

0120" .g 
k, 

Pt 
At' 

AWN DER Ado. 

INUOINNAL ,, 
. OM WA. 
. IOW 1!S 

. IA' 

greMlakM 
eOMFI esr 

rMeWillie.r PA. c...,.. 

=Pelt NI 
a wr. 

K6Me. OA' r Ar cam 

net ttr 
EM EMI FOei 

. IritML 

E_twre.K w r rree 
AWE Moe9 

I OUR tM0 

M 

rigrmee 
TWO. 

t 

2i 
OOr 

IMII"IL G' 

wR eY. G' r 10211 
M 

M1 Uy. Uh 

IttRetllLee Cq. U1' r o.,11.0.. 

r INN Ei.a 

NOXTAN wrer0.0..12 Mow TX' 

wÿr.G' 
r11M0 1114o Mow 

.,. 

Kbtßer ene,. G 
MIftwome 

. MA' 

WW Wow \ .rM 

wK 40b. MN r rA1100 
.., 

NINOANwwwwl10e.u 

M W2ne.. 

ir02eW. remi Ai 
Ate0211. tal 

reerr 
n+t)eM 
SEA 

11r1" 
MA45U 

NMriii - w le rare 
\ 1.M 

ti 1rM 
. InO 

Ow Now 
A\'W. ,.A\ 

Mel. 1.111011. a0' 
MO SO tow 

RgJ002riiYdlr. G' 

P.. tie 

MtK/raqe. 
R 

110 00 
2re ... V. 

traslrNn . oN lbw 
001100 
M..W \A. 

mn e. u 
Mfr Low 50 

rl1lMAeka. NT r Fi.r. we 4..002.. 

M/wi rd. R 
\Mt 

a. 
MOO t0FM. 

V,.. tt 

111.eA1111114, e 
Np 

M elY 
UMMUIM., 

PAW 

. h, rr0. 
11041 . 1M1, 

Mwn,u 7M, 

wwaienL Of 

Irrr 1 M EunM. ISrttq! 

i7eM R 
!M u50o1 

S AM Mwe 

,.SEICI 

.9 r50Al16t' MA rra era 
2110.5a 

tIMIONIK 
111 lar 

SeP. t 4C 
M. { %'f5 

'Monitored Reporters 

137 Total Reporters 

120 Total Monitored 

17 Total indicator 

Did Not Report, 
Playlist Fronen (1): 
WIKYIEvaraviNe, Nit 

www.americanradiohistory.com

www.americanradiohistory.com


52 MR February 6, 2004 

OV 'IN uE 

I 

Kris Abrams 
Operations Director. KOB & 

KMGA/Albuquerque 

RR. aGHOrAC 
As KMGA (Magic) /Albuquerque ap- 

proaches 20 years in the format, the 
release of the fall book has us No. 1 

women 25 -54. No. 2 adults 25 -54 and 
No. 2 12 +. In an oversaturated market 
with more than its share of ACs. the 
formats strong musical backbone of 
Elton John, Rod Stewart. Billy Joel. 
Lionel Richie and Celine Dion - just 
to name a few - keeps producing 
book after book in this market and so 

many others. = As we roll out of holiday programming. 
carryovers like Uncle Kracker featuring Dobte Gray's "Drift 
Away." Matchbox Twenty's "Unwell" and Train's "Calling All 
Angels" just keep right on going and going and going. 
There are some amazing records ready to break. Phones 
on Simply Red's "You Make Me Feel Brand New" are big. 

big. big. and Five For Fighting's "100 Years" is going be another mon- 
ster adult hit for Elaine Locatelli. Personally, I am keeping an ear to 
Martina McBride's "This One's for the Girls" and Seal's "Love's 
Divine." There are a lot of boutique formats that pop up from time 
to time, but the mainstream ACs of the world are still here getting it done. 

At Hot AC. Josh Kelley's long - 

awaited followup, "Everybody 
Wants You" (Hollywood). wins Most 
Added honors. with 23 stations in. Nick 
Bedding can stop riding Hilary Duff's 
coattails! ... 3 Doors Down (Republic/ 
Universal) dominate at No. 1 for their 
eighth week. but Sheryl Crow, Match- 
box Twenty and No Doubt are gaining 
on them ... In the teens. Evanescence 
look strong, gaining 12 -11', and, with the Grammys this 
OutKast continue to blow up big. 16 -13' ... Big spin increases this 
week go to Maroon 5. +436 with their hooky single "This Love "; Seal's 
soulful "Loves Divine." +260; and John Mayer's latest, "Clarity." mov- 
ing +241 ... Switchfoot and Janet Jackson both get on the board 
their first week out, with eight adds apiece ... Fefe Dobson debuts 
on the chart at 34' ... At mainstream, Michael Bublé (143 /Reprise) 
scores 18 adds with "Sway" ... Seal brings in 15 adds, and Five For 
Fighting and Wynonna both score. with 12 adds apiece ... Shania 
Twain is back on top with "Forever and for Always" (Mercury /IDJMG) 
... Josh Groben holds strong at 5'. and Sheryl Crow climbs again. 
7 -6' ... Look for Clay Aiken to make it into the top 10 in the next few 
weeks as his single leaps 14 -11' ... Leap of the week goes to Sim- 
ply Red. whose silky cover of The Stylistics' classic "You Make Me 
Feel Brand New jumps 25 -17', +399 spins ... Dido moves into the 
top 10 with "White Flag" up 11 -9'. and Luther Vandross is back in 
the top 10 with "Dance With My Father" 

weekend. 

-Ample Pixel, ANN AC EttfMr 

: artist a,c t1Vlt y 
ARTIST: Harry Connick Jr. 

LABEL: Columbia 
er MIKE TRIAS/ ASSOCIATE EDITOR 

e s won three Grammy Awards and 
sold more than 20 million albums in 

his career. and it looks like that total is 
only going to grow. Harry Connick Jr. 
brings back the good of days with a relax- 
ing new set of music titled Only You, a col- 

lection of ballads from the '50s and '60s. 
The album concept was suggested by Co- 

lumbia president Don lenner, and this 
week it will be fully realized as the disc 
reaches retail outlets. 

Growing up in New Orleans, Connick 
started performing at the age of 5 and had 
already recorded his first jazz album at 
age 10. He studied piano under keyboard 
greats James Booker and Ellis Marsalis, 
and in his late teens he recorded his Co- 

lumbia debut with a jazz trio. Connick, 
known for his jazz piano skills. began sing- 
ing on his own recordings at age 20. a 
move that effectively propelled his career 
into the stratosphere. Since then Connick 
has delivered the multiplatinum sound- 
track to the film When Harry Met Sally 
and enjoyed a steady acting career, includ- 
ing roles in the movies Memphis Belle. 
Hope Floats and Independence Day and a 
recurring role on televisions s Will and Grope. 

Only You was recorded in May 2003 at 
Capitol Studios in Hollywood. Connick 
was heavily involved in many aspects of 
the creation of the project. serving as vo- 

calist, pianist (he used the same piano that 
Nat King Cole once used for his record- 
ings), composer and arranger. At the same 
time Connick also recorded his latest holi- 
day album, Harry for the Holidays. When 
it comes to the difference between stan- 
dards and Christmas music. Connick says. 
its all music and a matter of subtly 
switching gears, because a different kind 

of passion goes into singing 'Oh Little 
Town of Bethlehem' and Only You." 

In a departure from his past albums. 
Connick says he drew on his own personal 
experiences while recording the album of 
covers. For instance. he would envision his 
difficult times while singing "Other Hours" 
or think of his wife. Jill, while performing 
"nly You." "For the first time, I wasn't 
acting the emotions. I was feeling them." 
he says. it was a solemn. calm place. a 
very good place. without a lot of the bag- 
gage about what other people would think 
of the music that I take into the studio. 
This is my turn. and I'm enjoying it" 

Connick was not only proud of his per- 
formance on Only You, he was also a bit 
nostalgic. 'These songs are hard to sing. 
and they brought out new things in my 
voice." he says. 'There is nowhere to hide 
on something like The Very Thought of 
You.' You just have to fill up your lungs 
and sing, without worrying about the de- 
tails of how each phrase should be in- 
flected. What came out was my voice in a 
way I haven't heard it. It was like going 
back to when I was first learning to sing." 

Currently, Connick is on a promotion 
rampage. He recently went for adds with 
"For Once in My Life" at radio and ap- 
peared on The Today Show, Late Show 
With David Letterman and Late Night 
With Conan O73rien. PBS will also be air - 
ing a Great Performances show called 
Harry Connick Jr.: Only You as one of its 
pledge -drive events in March. The show 
was filmed at Le Capitole Theater in Que- 
bec. City. Canada in early January with a 
full band and orchestra. 

katrina cap' 
Mt On/ 

The new single remixed by Jack Joseph Puig 

Going for adds on February 23rd! 
The follow -up to the hit single "I Know Your By Heart" 

"Untucked" available now on Kataphonic Records /Lightyear Entertainment 

Distributed by WEA exclusively 

Contact: Jack Ashton 805 - 564 -8335 ashtonconsults @aol.com 
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HOT AC TOP 110 r e February 6, 2004 
.AST THIS 
WEEK WEEK ARM TITLE LABELIS) 

1 o 3 DOORS DOWN Here Without You (Republic /Universal/ 

2 0 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

3 0 MATCHBOX TWENTY Bright Lights (Atlantic) 

6 0 NO DOUBT It's My Life (lnterscopel 

4 5 SANTANA fIALEX BAND Why Don't You & I (Arista) 

5 6 DIDO White Flag (Arista) 

8 0 NICKELBACK Someday (Roadrunner / /Q/MG) 

7 8 SARAH MCLACHLAN Fallen (Arista) 

9 0 TRAIN When I Look To The Sky (Colombia) 

10 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

12 0 EVANESCENCE My Immortal (Windup) 

11 17 MATCHBOX TWENTY Unwell (Atlantic) 

16 ® OUTKAST Hey Ya! (Arista) 

14 0 MELISSA ETHERIDGE Breathe llsland /IDJMG) 

13 15 TRAIN Calling All Angels (Columbia) 

18 0 MAROON 5 This Love (Octone/J) 

15 0 JASON MRAZ You And I Both (Elektra/EfGI 

19 0 JOHN MAYER Clarity (Aware /Columbia) 

17 19 MICHELLE BRANCH Breathe (Maverick'WarnerBros.) 

21 CD LIZ PHAIR Extraordinary (Capitol) 

22 G FUEL Falls On Me (Epic/ 

20 22 BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

25 ® SIMPLE PLAN Perfect (Laval 

24 24 CLAY AIKEN Invisible (RCA/ 

23 25 COUNTING CROWS She Don't Want Nobody Near (Geffen) 

28 TOBY LIGHTMAN Devils And Angels (Lava) 

29 KID ROCK Cold And Empty (Top Dog/Atlantal 

35 NORAH JONES Sunrise (Blue Note/EMC) 

e SEAL Love's Divine (Warner Bros.) 

31 0 DEFAULT (Taking My) Life Away (TNT( 

27 31 DAVE MATTHEWS Save Me (RCA) 

26 32 HOWIE DAY Perfect Time Of Day (Epic) 

33 ® CHRISTINA AGUILERA The Voice Within (RCA) 

FEFE DOBSON Everything (Island/IMO 
32 35 KELLY CLARKSON The Trouble With Love Is (RCA) 

36 0 BLACK EYED PEAS Where Is The Love? (A &M /lnterscopel 

37 a TRAPT Headstrong (Warner Bros.) 

38 0 BOB GUINEY Girlfriend (Wind-up) 

30 39 NELLY FURTADO Powerless (Say What You Want) (Dream Works//nterscoael 

40 LINKIN PARK Numb (Warner &os.) 

[Oébd( 

RLAYS 

3901 

3624 

3491 

3259 

3259 

3145 

2971 

2953 

2750 

2197 

2107 

1949 

1722 

1720 

1703 

1558 

1547 

1313 

1120 

1117 

935 

713 

633 

618 

594 

532 

474 

378 

336 

322 

303 

298 

289 

271 

255 

243 

228 

222 

220 

207 

TOTAL 
PLAYS AUDIENCE 

IWI 

+1 268331 

+11 247669 

+37 246589 

+163 243408 

127 245840 

127 237368 

-103 190203 

-63 200602 

+66 179327 

+142 129410 

-232 115004 

-6 155698 

+212 117214 

+179 110859 

.57 138369 

+436 93345 

+23 73603 

+241 75783 

-269 52499 

+156 63697 

+36 35297 

-321 39051 

+28 19562 

-110 40124 

234 26651 

+148 19435 

+155 19407 

+154 20217 

+260 15442 

+37 1892 

170 20059 

-232 18575 

+10 26085 

+144 4602 

28 9063 

+43 10028 

+31 8766 

+42 6585 

-79 9620 

+63 12053 

53 

WEEKS ON TOTAL STATIONy 
CHART ADDS 

25 9410 

18 9610 

25 9510 

14 9310 

33 9410 

28 8910 

19 8810 

20 9511 

14 9510 

11 9713 

10 8816 

50 9510 

9 4013 

6 8915 

42 9010 

4 7917 

16 7311 

4 7315 

16 6210 

6 7012 

12 4212 

20 5710 

8 3310 

11 2710 

12 4910 

3 41/4 

3 3713 

2 3317 

1 3316 

5 2111 

12 27/0 

18 2510 

5 1111 

1 2814 

8 2010 

9 510 

11 510 

2 2415 

15 18/0 

2 511 

98 Hot AC reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 
of 1/25 -111 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays the song with the larger increase in plays 
is placed tust Songs below No 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to RSR by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron 
Company t(L) 2004. The Arbdron Company) ù 2004. R8R Inc 

Most Added' 
www.rradds.com 
ARTIST' -.í ..7!k,. 

JOSH KELLEY Everybody Wants You (Hollywood) 

SWITCHFOOT Meant To Lire /Redlnk/CA,rò,a 

JANET JACKSON Just A Little While (Virgin) 

MAROON 5 Ths Love (Octc ,JJl 

NORAH JONES Sunrise (Blue Nore/EMC) 

EVANESCENCE My Immortal [Wind yol 

SEAL Loves Orvne (Warner Bros .i 

LUSTER Careful (P$'nReprisel 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

ADDS 

23 

8 

8 

7 

6 

6 

6 

6 

WBMX WKRQ KEZR 
KQMB KMXB WOZN 
WIXM KOSO KICK 

Already know 
THE REASON... 

Do you? 
I ISLAND I 

Most 
Increased Plays 
ARTIST :1eE. S. 

MAROON 5 This love (OclmdJl 

SEAL Loves Dente (Warner Bros.) 

JOHN MAYER Clarity (Aware/Columba) 

EVANESCENCE My Immortal (llndryl 
OUTKAST Hey Ya! (Ansia) 

MELISSA ETHERIDGE Breathe dsladIDJMG) 

NO DOUBT It's My lite (Interstooe/ 

LIZ PHAM Extraordinary (CapNdl 

KID ROCK Cold And Empty /Too DotyAtL stie/ 

NORAH JONES Storse (BlueAbtduA«I 

TOTAL 
RIA. 

INCREASE 

+436 

+2N 
+241 

+232 

+212 

+171 

+163 

+156 

+155 

+154 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

YOUR OWN AC, HOT AC, OR COUNTRY In LIVE 7-11P11 ET I RD 7Pw-2Ail ET 

GREAT DREAMS AND 

BIG 
MARKET AFFILIATES 

KS 95 /Minneapolis 
Mix 100 -FM /Denver 
B98.7 /Salt Lake City 
97.3 The Coast /Miami 
Mix 92.5 /Seattle 

Iakkin7 NOT .111lt: B(UIiO IscletrrtntArin 

CONTACT: PAUL DOUGLAS, Cox Radio Syndication 
CALL: 404.962.2078 II -MAIL: dougatl(i)earthlink.net 
www coxradiosyndiration.Lom and www.dreamdoctor corn 
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America's Best Testing Hot AC Songs 12 + 

For The Week Ending 2/6/04 

Women Women Women 

Artist Title (Label) TW LW Familiarity Burn 18 -34 18-24 25-34 

MAROON 5 This Love (Octone/Jl 4.24 - 68% 7% 423 4.29 4.12 

MATCHBOX TWENTY Bright Lights (Atlantic) 4.17 4.16 93% 24% 4.15 4.11 4.22 

EVANESCENCE My Immortal (Windup) 4.10 4.18 89% 19% 4.10 4.19 311 

NICKELBACK Someday (Road,unnedIOJMG) 4.07 4.11 96% 32% 4.03 4 03 4.04 

3 DOORS DOWN Here Without You (Republic/Universal) 4.06 4.07 98% 44% 4.05 3.94 4.20 

MATCHBOX TWENTY Unwell (Atlantic) 4.06 4.10 97% 48% 4.09 4.04 4.18 

JOHN MAYER Clarity (Aware/Colombia) 4.04 53% 8% 4.12 4.18 4.03 

JASON MRAZ You And I Both (fkktra /EEG) 4.02 4.00 83% 16% 4.02 4.07 3.90 

TRAIN When I Look To The Sky (Columbia) 4.02 3.99 80% 15% 4.05 4.07 4.02 

FUEL Falls On Me /Epic/ 4.00 4.03 75% 14% 3.98 3.96 4.02 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.l 3.95 3.94 94% 29% 3.89 3.99 3.68 

SANTANA IIALEX BAND Why Don't You & I Arista! 3.94 4.01 94% 41% 3.94 3.93 3.96 

SARAH MCLACHLAN Fallen (Arista) 3.89 3.87 86% 22% 4.04 4.05 4.00 

SIMPLE PLAN Perfect (Laval 3.82 3.77 89% 35% 3.79 3.71 3.95 

LIVE Heaven fRadioactive/Gefen) 3.82 3.90 79% 29% 3.94 3.96 3.92 

FIVE FOR FIGHTING 100 Years (Aware/Columbral 3.79 3.72 64% 14% 3.85 3.99 3.00 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 3.78 3.80 49% 7% 3.89 3.99 3.72 

NO DOUBT Its My Life (lntersctpel 3.74 3.78 97% 39% 3.78 3.62 4.07 

TRAIN Calling AI Angels (Columbia) 3.74 3.74 97% 50% 3.81 3.74 316 

DIDO White Flag (Arista) 3.73 3.78 94% 34% 3.93 3.94 3.81 

HOWIE DAY Perfect Tine 01 Day (Epic) 3.70 3.63 61% 15% 3.78 3.78 3.00 

SHERYL CROW The First Cut Is The Deepest (A &M /Interscgpe/ 3.69 3.72 94% 35% 3.83 3.83 3.82 

DAVE MATTHEWS Save Me (RCA) 3.62 3.54 58% 13% 3.58 3.62 3.53 

SEAL Waiting For You (Warner Bros.) 3.59 3.51 68% 18% 3.50 3.38 3.72 

OUTKAST Hey Ya! (Arista) 3.57 3.65 96% 52% 3.61 3.53 3.77 

NELLY FURTADO Powerless (Say What You Wantl (DreamWorks/Interscope) 3.53 3.57 76% 22% 3.64 3.78 3.34 

LIZ PHAIR Extraordinary (Capitol) 3.53 3.61 57% 16% 3.33 3.27 3.44 

MELISSA ETHERIDGE Breathe (Island/IDIMG) 3.50 3.64 54% 13% 3.54 3.54 3.55 

CLAY AIKEN Invisible /RCA.) 3.46 3.45 13% 34% 3.46 3.47 3.45 

Total sample we rs 543 respondents Taal average Iarerah lily estimates are based on a scale of 1 -5 f 1'dnsMe very much. 5 = hke very much) Toth familiarity 

represents the percentage of respondents who recognl_etf the song Total bore represents the number of respondents vmo said they are tired of hearing the song Songs 

must have 40. famdunN to appear on survey Sample composition rs based on persons 12. Persons ate screened wattle Internet. Once passed they can take the musi 

test based on the format rnusrc preference Rate TheMusrc con results are not meant to replace callout research The results are intended to show opinions of pattrcrpants 

on the the Internet only Rate lheMusrcisaregrstered trademark of Rater heMusrccorn The RCN:Wom iesesotameieriocairadiestaftese byaNlegalNi7,S . 

Ratslisaksic.61111iists isperkle4 by Mallatase Research. a ifirisiar of Premiere Radio Nefwwta. 
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i 
New &Active 

BLUE OCTOBER Calling You (Universal) 

Total Plays: 165, Total Stations- 18. Adds: 4 

CUSTER Careful (Palm/Repnse) 

Total Plays: 155, Total Stations: 22, Adds. 6 

JONNY LANG Red Light (A &M /Interscopel 

Total Plays: 128 Total Stations: 10, Adds: 0 

3 DOORS DOWN Away From The Sun (Repubkc /UriversaIl 

Total Plays: 114, Total Stations: 12, Adds: 4 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

Total Plays: 96. Total Stations: 18, Adds: 6 

HOOBASTANK The Reason (Island/IOJMG) 

Total Plays: 91, Total Stations: 10. Adds: 5 

SWITCHFOOT Meant To Live (Red /nk/Cclumbial 

Total Plays: 65, Total Stations: 10, Adds: 8 

JOSH KELLEY Everybody Wants You (Haywood) 

Total Plays: 43, Total Stations: 24, Adds: 23 

9kw raaked by letal plays 

Indicator 
EVANESCENCE My Immortal (Windup! 

MAROON 5 This Love )Octane') 

SEAL Loves Divine (Warner Bros 

Most Added' 
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109 Total Reporters 

98 Total Monitored 

11 Total Indicator 

Did Not Report. 
Playlist Frozen (2): 
KRUZ/Santa Barbara, CA 
WNKVEImira, NY 
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CAROL ARCHER SMOOTH .JAZZ- 
carchr®rad/oandrcords.coan 

In NalionalSales, 
She's Got Game 
Clear Channel's Marcie Mills calls SJ `the jewel in radio's crown' 

tear Channel Director /National Sales, Bay Area 
Marcie Mills sells the 10 radio stations in the 
company's San Francisco -area cluster. She's based in 
Los Angeles, where the bulk of the business action is 
and where she can better service her clients and grow 
results more effectively. 

Mills says a bonus of her current more interactive with its high -scale 
assignment is that one of the group's li.tvher promotions. Until relative - 
Bay Area properties, her- ly recently you never 

heani a product endorse- 
ment, and now air -per- 
sonality endorsements 
are pulling great re- 
sponse. Who would have 
thought that ?" 

itage Smooth Jazz KKSF/ 
San Francisco, reunites 
her with a format very 
dear to her heart and one 
in which she has a strong 
background, due to her 
tenure at Infinity's K1WV 
(The Wave)/ Los Angeles. 

Mills proved an ex- 
tremely articulate and in- Marcie 
tuitive subject for this 
interview: Forty minutes after we 
began to talk she had answered my 
intended, but unasked, questions 
without pausing for breath. Mills' 
grasp of the mission is formidable, 
so please listen up. 

The Game Gets Bigger 
"The nicest thing for me about 

jumping into Smooth Jazz, first at 
The Wave in 1998 and now selling 
KKSF, is the fact that, from a sales 
perspective, Smooth Jazz has 
evolved faster and more dramatical- 
ly than any other format in the sales 
arena," Mills began. 

"Six or seven years ago the format 
was about no promotions; it was a 

clutter -free environment and clean 
as a whistle. We'd actually turn 
down advertisers if the copy would 
stir it up too much for a listener. 
Smooth Jazz was a sedate environ- 
ment then, but it always had big, fat 
ratings. You could pick and choose 
your advertisers, and, for the most 
part, could do so without doing any 
promotions. 

"Next thing you know, we all 
start launching trip -a-day promo- 
tions, CD samplers and concert se- 

ries that become very sellable. We're 
marching 7,000 people in the front 
door of a concert. We have on -site 
major auto sponsors, liquor- pouring 
rights - beer, wine and booze - 
and lots of interaction. 

"The SJ radio station became 

Zero To 60 

"From my perspective, 
Mills SJ became a lot more fun 

to sell over time," Mills 
continued. "From the client's per- 
spective, Smooth Jazz became more 
useful, more results-oriented and 
more targeted to the advertisers' 
needs. 

"Ten years ago, if you bought 
SJ and ran spots to target adults 
25-54 on my air, that's what you 
got. Now you're targeting worn - 
en 25 -54, and I can sell you a 

booth at a baby fair on Saturday 
and run your spots on my air, so 1 

can target the package more to 
your customers' needs. 

"Watching the other formats 
over the last 10 years, nothing else 
has evolved like Smooth Jazz. It 
went from zero to 60 in just a mat- 
ter of minutes. Now it isn't just trip - 
a-day promos and CD samplers. 
Today it's doing the same things 
that Hot AC might do: remote 
broadcasts, giving away screening 
tickets and creating crowds at 
shopping malls. 

"At the same time, SJ has a dis- 
cerning listener with a bent toward 
quality, even if he doesn't earn 200 
grand a year. Even if they drive a 

$10,000 car, everyone feels like 
they're driving a Mercedes when 
they listen to Smooth Jazz. 

'The trick was to evolve and get 
in the same game as Hot AC, but 
also to convince listeners that it's a 

classical -type, clutter -free Smooth 
Jazz environment, and I think we're 
doing that really well." 

Cluster Selling 
Mills explained the advantage of 

selling large clusters: "The nice thing 
is, we have the strength of cluster 
selling, which, of course, helps the 
radio company, but it also helps my 
customer just as much. I have a 

number of products to choose from 
that my advertiser has available, so 
we can tie them together to do more 
cluster promotions - such as giant 
cross -property, cross -market, cross - 
station promotions - and KKSF is 
right in the thick of it, just like my 
CHR." 

With numbers to validate Smooth_ 
Jazz's broadening mass appeal, 
Mills says she loves working with 
SJ programmers, because old 
schemes are new to them. "What's 
really cool is that in Smooth Jazz 
now we are breaking all the old 
rules," she says. 

"Programmers used to worry 
about protecting the listener, think -. 
ing that the audience was too high- 
brow for the stuff that makes radio 
fun and interactive. Now we find 
that the SJ listener isn't really all that 
highbrow and doesn't really want to 
be protected. 

"From a sales 

perspective, Smooth 

Jazz has evolved 

faster and more 

dramatically than 

any other format in 

the sales arena." 

"Breaking erule,allowsourad- 
vertisers to interact with the Smooth 
Jazz listener both on-air and on -site, 
and that increases clients' results 
dramatically. An endorsement, a 

twist on an old promotion, a new 
feature - whatever it is, even if it's 
commonplace in other formats, it 
probably hasn't been tried out on 
Smooth Jazz. Walking into a Smooth 

February b, 2004 R&R 55 

LARRY VISITS MT. OLYMPUS WJCD'Norfolk MD Larry Hollowell 
recently had the privilege of hearing Nancy Wilson perform live. then the thrall of 
meeting the legendary lax vocalist in person. 

Jazz PD's office to discuss ground- 
breaking ideas was unheard -of just 
a few years ago." 

National Sales 

Moving forward, what is the re- 
ality of national radio sales right 
now? Mills said we're having a very, 
very healthy first quarter, but she 
added that it's also a very young 
first quartet which raises an issue of 
ongoing concern for a format con- 
fronting an aging demo. 

"The SJ demo is traditionally 25- 
54 and 35-49, and the customer is 35 
on a good day, but more like 407 
Mills said. "Right now wireless is all 
18.49 or 18-34. The navies is a strong 
category, and so is women's apparel, 
so the older-demo stations are a little 
slower, but that's just January. 

"What's really interesting about 
this format is that it used to be up- 
scale. At one time you got Mer- 
cedes business but not Toyota busi- 
ness. The Smooth Jazz format now 
better spans the socioeconomic 
spectrum. 

"And because anyone who wants 
to feel rich, even if he isn't, can lis- 
ten to SJ and feel affluent, I can now 
go talk to the buyer at TGI Friday's 
who wants families whose total 
check is $40 for a family of three. SJ 

still has panache and a multiethnic 
nature and is mass- appeal too." 

A Cool, Elegant 
Neighborhood 

Mills had worked in national 
sales on both the rep side and the 
station side for about a dozen years 
when she claimed what she refers to 
as "one of the best chairs in radio," 
a sales gig at The Wave. She said her 
current Smooth Jazz station, KKSF, 
is the Bay Area equivalent of The 
Wave. 

"I loved learning the format with 
[Wave VP /GMJ Tim Pohlman and 
[PDJ Chris Brodie at the best SJ train- 
ing ground that exists," she said. 
"Now I have the privilege of work- 
ing for a great company like Clear 
Channel and for a fantastic cluster 
Sr. VP like Ed Krampf, who is one 
of the greatest men in my life. 

"From the fonnat's early days un- 
til now, SJ broadcasters have dug 
deep to overturn stereotypes and 
have learned to run the format suc- 

cessfully by incorporating principles 
that work at others - billboards, 
research and so forth. 

"It's been gratifying for me to 
watch this format evolve, unfold 
and take its rightful place among the 
other big dogs at last. Plus, Smooth 
Jazz is a cool, elegant neighborhood. 

"As National Sales Manager of 10 

stations, I handle LA. and Seattle, 
and I can superserve my customer. 
Sometimes it's difficult in such a sit- 
uation, because there are so many 
stations to know all the nuances of. 
The good news is that my passion 
is Smooth Jazz. 

"The trick was to 

evolve and get in the 

same game as Hot 

AC, but also to 

convince listeners 

that it's a classical - 

type, clutter -free 

Smooth Jazz 

environment, and 

think we're doing 

that really well." 

"l t didn't take much to get my at- 
tention, either, because I've been to 
those events with 7,000 other peo- 
ple who are buying products at a 

booth and waiting to buy a CD and 
have their pictures taken with the 
artist. They are as highly energized 
and motivated a crowd as those at 
any CHR show I have ever been to 
or any Rolling Stones concert. 

"The challenge today, having a 

whole lot of stations, is that it's hard- 
er to embrace all of them than it was 
when we had one station. I'm like a 

mom with a whole bunch of kids - 
she's not really supposed to have a 

favorite. But it's well known: Smooth 
Jazz will always be my baby" 

www.americanradiohistory.com
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wITNr Ymfc LABE. - 

TOTAL 
PLAYS 

.- 
PLAYS 

TOTAL 

AUDIENCE 
IDO) 

WEEKS ON TOTAL STAT)ONS 

CHART ADDS 

JAllMASTERS Puerto Bonus /Trippin IV'Rhythm) 906 -27 110899 24 4010 

NICK COLIONNE High Flyin' (3 Keys Music) 761 +92 79288 17 3811 

DAVE KOZ Honey Dipped (Capitol) 747 .56 75299 22 3610 

CHRIS BOTTI Indian Summer (Columbia) 734 +22 86143 19 4110 

KIM WATERS The Ride (Shanachiel 717 +61 88054 11 4112 

PRAFUL Sigh /Rendervous/NCodedl 612 33 58209 28 3310 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 468 +35 35949 13 3612 

JIMMY SOMMERS Take My Heart... (Gemini /Higher Octave) 464 .12 51490 23 3211 

RICHARD ELLIOT Sly (GRP/VMG) 454 +14 60621 9 3811 

SEAL Touch (Warner Bros.) 422 .24 34577 15 2910 

DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 411 -26 45192 19 3010 

MIND) ABAIR Flirt (GRP /VMGI 391 -80 38581 28 2510 

DAVID BENOIT Watermelon Man (GRP /VMGI 382 .12 45244 15 3110 

LEE RITENOUR Inner City Blues (GRP /VMG) 380 .3 44634 18 2810 

CANDY DUIFER Finsbury Park, Cate 67 (Eagle Rock) 369 -119 30921 33 2510 

STEVE COLE Everyday (Warner Bros.) 363 0 37447 16 3211 

HIL ST. SOUL For The Love Of You (Shanachiel 347 +108 29986 3 2713 

PETER WHITE Talkin' Bout Love (Columbia) 342 +42 35178 3 3415 

MARC ANTOINE Funky Picante (Rendezvous) 338 +1 34172 17 2710 

DOWN TO THE BONE Cellar Funk (Naradal 284 +5 21921 9 2310 

PAMELA WILLIAMS Afterglow (Shanachie) 274 +13 33930 17 2110 

BASS X Vonni (Liquid 81 263 +8 23234 12 2513 

PAUL BROWN 2417 (GRP /VMG) 230 +20 27904 2 2811 

KIRK WHALUM Do You Feel Me (Warner Bros.) 218 +1 22623 12 1910 

RICHARD SMITH Sing A Song (4440) 216 +16 15559 8 2112 

NORAH JONES Sunrise (Blue Note/EMC) 198 +80 8964 1 1613 

PAUL TAYLOR Steppin' Out (Peak) 177 +52 19509 1 2013 

HIROSHIMA Revelation (Heads Up) 168 +4 14236 12 1511 

GREGG KARUKAS Riverside Drive INCodedl 158 +8 31105 19 1310 

NAJEE Eye 2 Eye (N Coded) 157 +9 18456 8 1611 

41 Smooth Jazz reporters Songs ranked by total plays for the airplay week of 125 -1/31 Bullets appear on songs gaining plays or remaining flat from previous week 

If two songs are tied In total plays. the song with the larger Increase in plays Is placed first Songs below No. 15 are moved to recurrent atter 20 weeks on the chart 

Most Added Is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations 

playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (Q 2004. The Arbitron Company) 2004. R &R. Inc 

New &Active 
EUGE GROOVE lmi Large (Naradal 

Total Plays: 153, Total Stations: 23. Adds: 10 

JEFF GOLUB Pass lt On (CRP/VMGI 

Total Plays: 147. Total Stations: 17, Adds: 2 

BRIAN BROMBERG Bobblehead!A4401 

Total Plays: 139, Total Stations: 14, Adds: 1 

SPECIAL EFX Ladles Man (Shanachee) 

Total Plays: 129, Total Stations: 12, Adds: 1 

DAVID SANBORN Isn't She Lovely (GRP,'VMG/ 

Total Plays 116. Total Stations. Adds: 1 

ERIC MARIENIHAL Sweet Talk (Peak) 

Total Plays: 79. Total Stations. 10. Adds: 1 

DAN SIEGEL JIBONEY JAMES In Your Eyes /Native Language) 

Total Plays: 69, Total Stations: 9. Adds: 2 

WILL DOWNING A Million Ways IGRP/ÍIGI 
Total Plays: 64. Total Stations: 5, Adds: 0 

BRIAN HUGHES Wherever You Are (A440/ 

Total Plays: 52, Total Stations: 7, Adds: 1 

PAUL JACKSON, JR. Waller (Blue Note/EMCI 

Total Plays. 48. Total Stations: 6. Adds: 2 

Seaga raits ft __'bp 

Most Added 
www.arindicate coma 
ARTIST ''.F .4nELSt ADDS 

EUGE GROOVE Livm large (Naradal 10 

PAUL BROWN 24,7 (GRPNMG( 7 

PETER WHITE Tatkin' Bout Love ICdumbrai 5 

Hll ST. SOUL For The Love Of You /Shanachiel 3 

BASS X Vonnl liquid 8) 3 

PAUL TAYLOR Steppirr Out IP ek) 3 

NORAH JONES Sunrise Bebe Nor&fMC) 3 

GRADY NICHOLS ANight (Grady Nabob ltd) 3 

Most 
Increased Plays 
ARTIs1 - .. 

TOTAL 

PLAT 

rr CKASa 

HR ST. SOUL For The love Of You ( Shanachel +155 

NICK COLONNE High Flyn (3 Keys Mao +22 

EDGE GROOVE Linn' Large (Mode) +75 

KM WATERS TN Ride ( Shanachel +11 

KORAN JONES Sunrise /Blue NotdfMC) +55 

PAUL TAYLOR Stepp' Out /Peak) +52 

PETER WHITE Talon' Bout Love (Co/ondi / +42 

PETE BELASCO Deeper (Compendia) +38 

MICHAEL MCDONALD Ain't No Mountain Nil Enourn IMotownl +35 

PAUL JACKSON, JR. Wallin' (Blue Mote fMC.I +21 

Most 
Played Recurrents 
ARTIST 

TOTAL 
PLAYS 

RICK BRAUN Green Tomatoes (Warner Bros.) 340 

KENNY G. Mal& Dreams (Arista) 310 

SIMPLY RED Suiv a Isrirp'yr darn) 213 

LUTHER VANDROSS Dance With My Father (J) 191 

PAUL JACKSON, JR. It's A Shame )Blue Noel 190 

BONNY JORDAN At Last IN Coded) 171 

CHUCK LOEB eBop /Saanachel 170 

JEFF LORBER Gigabyte Aarada. 114 

PAUL TAYLOR On The Move (Peak) 1N 

DAVID SANBORN Com1 Hanle Baby /GRPNMGI IN 

URBAN KNIGHTS Got To Give It Up /Naradal 71 

WALTER BEASLEY Precious Moments (Coded) 87 

CHIELI MINUCCI Klckm It Hard (Shanach i 05 

EUGE GROOVE Rewind /Warner Bros. 52 

RICHARD ELLIOT Corner Pocket (GRP /MMG) 48 

HEATHER HEADLEY I Wish I Wasn't (RCA) 47 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

one of the founding members and singers of chicago 

RO iERT LAMM 
Featuring Chicago 

"I Could Tell You Secrets" 

Add Date: 

February 16tH 

www.robertlamm.org 

.Contact: Jack Asthon 805 -564 -8335 ashtonconsults@aol.com 
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NO ACTIVE ROCK 

R 

Artist tale (Label) 

February 6, 2004 

I)11IIU" 

America's Best Testing Active Rock Songs 12 + 

For The Week Ending 2/6/04 

LINKIN PARK Numb (Warner Bros.) 

THREE DAYS GRACE it Hate) Everything About You (Jive, 

SEVENDUST Enemy (TVTI 

HOOBASTANK Out Of Control ( /s/and/10JMG) 

TRAPT Still Frame (Warner Bros.) 

SHINEDOWN 45 /Atlantic/ 

KORN Right Now (Epic( 

A PERFECT CIRCLE The Outsider (Virgin) 

PUDDLE OF MUDD Away From Me (Gellenl 

KORN Y'AI Want A Single (Irnmortal/Epic) 

NICKELBACK Figured You Out /Roadrumer /IDJMGI 

CHEVELLE Closure (Epic) 

SMILE EMPTY SOUL Nowhere Kids (Laval 

SEETHER Gasoline (Windup) 

STAIND So Far Away (fhp/Bektra/EEGI 

GODSMACK Re Align (Republic/Universal) 

INCUBUS Megalomaniac (fpicl 

STAIND How About You (fkp /Ekktra /FEG) 

LOSTPROPHETS Last Train Home (Columbia) 

P.O.D. Will You At /antrd 

LIMP BIZKIT Behind Blue Eyes /Fkp//nterscopel 

FUEL Million Miles iEpKU 

OFFSPRING Hit That (Crl/umbiel 

TANTRIC Hey Now (Maverick/Reprise) 

AUDIOSLAVE I Am The Highway (/nterscopeJEricl 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

JET Are You Gonna Be My Girl (BektraEEG) 

METALUCA The Unnamed Feeling (ElektrdEEG) 
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TW ;W Familiarity Burn 
Men 

18 -34 
Men 

18 -24 
Men 

25-34 

4.37 4.33 99% 28% 4.11 4.00 4.24 

4.32 4.27 96% 23% 3.97 3.97 3.96 

4.20 4.10 74% 10% 4.24 4.08 4.42 

4.12 4.12 91% 13% 3.95 3.91 4.00 

4.10 4.10 94% 29% 3.98 3.76 4.25 

4.08 3.99 59% B% 3.99 4.02 3.95 

4.07 3.98 83% 14% 4.03 4.00 4.07 

4.07 4.06 71% 8% 3.98 405 3.89 

4.06 3.91 95% 19% 3.84 3.18 3.92 

4.05 58% 6% 3.96 4.02 3.88 

4.02 3.95 90% 18% 3.84 3.67 4.04 

4.01 3.84 85% 21% 3.91 3.95 3.85 

4.01 3.98 71% 11% 3.84 3.80 3.90 

4.00 4.00 73% 13% 3.93 3.79 4.10 

3.97 4.06 98% 38% 3.85 3.75 3.98 

3.96 4.19 79% 14% 3.85 3.68 4.05 

3.95 3.91 83% 14% 3.83 4.02 3.83 

3.94 3.94 85% 17% 3.71 3.70 3.73 

3.91 3.85 54% 6% 3.71 3.93 3.39 

3.87 3.81 89°r. 23% 3.55 3.45 3.87 

3.85 3.78 94% 24% 3.57 3.45 3.72 

3.83 3.66 61% 7% 3.62 3.65 3.59 

3.81 3.92 94% 27% 3.60 3.59 3.81 

3.72 3.65 51% 9% 3.68 3.61 3.74 

3.68 3.66 89% 30% 3.64 3.38 3.98 

3.46 3.55 87% 31% 3.45 3.44 3.47 

3.36 3.36 91% 39% 3.02 2.82 3.25 

3.36 3.38 84% 18% 3.26 3.23 3.30 

Total sample size is 503 respondents Total mope laroraNNfy estimates are based on a scale of 1.5. (14Iislike very much. 5. like very much 1 Total familiuNy 
represents Me percentage of respondents who recognized the song Tap/ bum represents the number of respondents who said they are tired of heanng the song. 

Songs must have 4O°11 familiarity to appear on survey Sample composition is based on persons 12+ Persons are screened via the Internet Once passed. they can 

take the music test based on the format music preference. RateTheMusic corn results are not meant to replace callout research The results are intended to show 

opinions of participants on the the Internet only. RateTheMusic is a resre', 1e,..,.4 n.r rtie1 r The RTM system. is available for local radio 

stations by affil) 111477-5M RattIlmAIrsic.com PO is provided by Mediabase Research. a division of Premiere Radio Networks. 

_J 

New &Active 
HOOBASTANK The Reason (Is/andl/Q7MG) 

Total Plays: 143, Total Stations: 26, Adds: 22 

PUDDLE OF MUDD Teel Over Head (Ge /%n) 

Total Plays: 124, Total Stations: 33, Adds: 22 

AUTOMATIC BLACK Go Your Way (Arista) 

Total Plays: 114, Total Stations: 17, Adds: 2 

DROWNING POOL Step Up (Wind up) 

Total Plays: 107, Total Stations: 11, Adds: 9 

TESLA Caught In A Dream (Sanctuary /SRG) 

Total Plays: 98, Total Stations: 12, Adds: 3 

SLOTH Dead Generation (Hollywood) 

Total Plays: 94, Total Stations: 11, Adds: 3 

BURDEN BROTHERS Beautiful Night iKrt/and/Trauma) 

Total Plays: 92, Total Stations: 13, Adds: 0 

JOSH TODD Si hre (Todd fntertaitwnenUXSRECOROS) 

Total Plays: 81, Total Stations: 15, Adds: 3 

MUSHROOMHEAD Crazy (RepudlidUra/versail 

Total Plays: 73, Total Stations: 16, Adds: 15 

SOIL Redefine (RCA( 

Total Plays: 69, Total Stations: 10, Adds, 5 

Songs ranked by total plans 

Indicator 
Most Added' 

PUDDLE OF MUDD Heel Over Head (Geffen) 

JET Cold Hard Bitch (Berra/EEG( 

HOOBASTANK The Reason (island /WQWGI 

KID ROCK Jackson. Mississippi (Top Dog/Atlanuu 

SEVENDUST Broken Down (TVT) 

P.D.D. Change The World /Allan :xi 

DROWNING POOL Step Up (Wed up) 

SOIL Redefine (RCA) 

MUSHROOMHEAD Crazy /Rew*/Lkrirsay 
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The Foundation For Sales 
Tips for mastering the art of communication 

Communication is the basis for all relationships. 
Good relationships are based on effective communica- 
tion, while poor relationships can often be traced to 
inferior communication skills. Salespeople know this 
better than anyone, since their salaries are tied to their 
relationships with their clients. 

To help pneteide a freuttdatiott for ,good 

communication, we tune to saps and busi- 

ness-leadership expert Bill Brooks, mire 

is know for his success as a corporate 

coach, sales visionary, con- 

sultant, ?xaker and eretnpn- 
neur. In 1981 he fitunded the 

Brooks Group, an interna- 

tional sales -training and 
lousiness- growth firm. 

During his 25 -year career 

Brooks has been the CEO of a 

$300 million corporation, the 

top sales producer on an 
8,000 -person sales force, a 

business -award winner, a 

corporate board member, a winning foot- 

ball coach for 14 seasons and the CEO of 

an international consulting firm. His 

speaking career spans more than hm de- 

cades, and he has been inducted into the 

Pnef<saonal Speakers Hall of Fame. He is 

a Certified Management Consultant and 

a Certified Professional Consultant to 

Managers - the tim highest designations 

ermardetd to management consultants by 

the National Bureau of Certified Consult- 

ants - and ; the author of nine hooks, 

including the bestseller High Impact 
Selling. 

Here. Brooks tackle's two basic concepts 

for salespeople: the emotions ofbuying and 

the master keys of selling. 

The Emotions Of Buying 
A major objective Inc any salesper- 

son is to enable prospects to discs er 

and, in turn, verbalize their deepest 

needs or desires as they relate to your 
product or service. During talks with 
thousands of salespeople at seminars, 

we've discovered that most of them 

simply do not know how to help their 

prospects clarify their feelings and de- 

sires. 

The way you present facts and fo- 

cus relative values can either reinforce 

or the emotions that lie behind 

a sale. Let's take a hard look at bur 
specific pointers that can help you sell 

much more effectively. 

Focus Pointer No. 1: Seek to 

understand the prospect's deepest 

feelings. 
A prospect is not an adversary. In 

spite of this reality, some things a pax:- 

pert feelc.or thinks can be, at best, a 

hindrance or, at worst, an enemy to 

your sucaws. Some common elements 

that produce negative feelings in pros- 

pects are confusion, misinformation 
and false conclusions. If 
you're a skillful listener, 
your intuitive insight will 
tell you if your prospect's 

e'motioxs are hindered by 

any negativity. If you un- 

derstand what your pros- 

pects are thinking and 
feeling, you will be at a 

distinct advantage. 
Attentive listening in- 

volves the art of being 
alert, perceptive and creative in 
searching out what your prospects 

feel or think about their needs and de- 

sire 
Focus Pointer No. 2: Assure 

prospects that you want to help them 

meet their needs and solve their big- 
gest problems. 

Scores of scientific studies into hu- 

man nature have repeatedly shown 

that most people approach buying de- 

cisions with anxiety and often have 

very mixed emotions. Yet those same 

studies also show that many prospects 

regularly kok to salespeople to help 

them make up their minds. For exam- 

ple, if a prospect asks you, "How much 

is it ?" as an opening question, the pns- 
ped is often looking for an excuse not 

to satisfy a need or desire she strongly 

feels. It often indicates mixed emotions 

based on confuskn or anxiety. 

The question "How much is it ?" 

often scares salespeople. Dint be in- 

timidated. While that question is usu- 

ally a sign that you are selling in a 

crowded market with many competi- 

tors, you shouldn't see it as an indica- 

tion that you will have to deal on price 

alone or lose the sale. 

When greeted with this question, 

ask, "In order for me to be of service 

to you, do you mind if I ask you a few 

questions ?" Then proceed only if they 

say yes. 
If they give you permission to ask 

questions, focus your questions so 

that you can figure out how to be of 
service. End your questioning by as- 

suring the prospect that you want to 

help meet his or her needs. With that 

Bill Brooks 

By Bill Brooks 

solid foundation laid, you are ready 

to proceed with a productive sales in- 

terview. 
Focus Pointer No. 3: Ask ques- 

tions to focus on the true issues. 

Before concluding your investiga- 

tion and moving on to build value for 

your prospect, it is important to clear 

up any issues that may be unresolved. 

A common mistake made by many 

salespeople is to believe that an issue 

has been settled once they have voiced 

their opinions. But by talking instead 

of listening, the salesperson may have 

left the issues lingering in the pros- 

pect's mind. You may leave the sales 

interview wondering what happened, 

when the true reason for the refusal 

lies in open issues that have not been 

brought to completion. 
Tit reinforce your application -based 

presentations, you should regularly 

ask your prospects how they perceive 

the value you have shown them so far. 

Then repeat the answer they give, 

turning it into a summary statement. 

For example, you might say, "You told 

me that you want a telephone system 

that is expandable and flexible yet will 
fit into your current budget and in- 

clude on-site training. Is that correct ?" 

Rephrasing the answers to your ques- 

tions as a summary statement is of 

paramount importance. 

The question "How 

much is it?" often 

scares salespeople. 

Don't be intimidated. 

This final questioning segment ac- 

complishes several key objectives: It 

proves you are interested in correctly 

understanding not only what they 

said, but also what they truly meant; 

it provides prospects an opportunity 
to agree with or correct your interpre- 

tation of what they said; it gives you 

the opportunity to ensure that you are 

on the right track as you begin to tran- 

sition to the coming application phase; 

and it helps you and your prospect 

begin to make the mental jump from 

probing into thinking of how to tie 

what you have learned together to 

your product knowledge dge to create val- 

ue-based applications that fulfill your 
prospect's deepest wants and needs. 

Focus Pointer No. 4: All values 

are considered equal in the absence 

of a value interpreter. 

The best strategy for housing a 

prospect's needs and feelings is to 

keep weighing one value against an- 

other. If there is no obvixs standard 

against which to measure the value 

you offer, you must provide some 

yardstick. 
A key goal of any questioning is to 

focus and interpret relative value for 

your prospects. By focusing on value 

for the client, you become a respected 

consultant who has a proven interest 

in serving the customer's needs. Pros- 

pects will trust you and be at ease with 
you because you never treated them 

as adversaries. If you do it well and 

use the answers to reveal ways to of- 

fer yourdientsa valuable benefit, they 

will reward you richly. 

The Master Keys Of 
Selling: Asking Sr 

Listening 

The best way to boost customer 
impact is to cultivate empathy for 

customers; to understand their 
needs, interests and desires; and to 

know how to get them what they 

want. This simple idea is based on 

the wisdom I learned from an insur- 

ance salesperson who taught thou- 

sands of salespeople the greatest se- 

cret of success in selling over 50 years 

ago. The greatest secret in selling is: 

Show people what they want most, 

and they will move heaven and earth 

to get it. 

That secret comes from an anony- 

mous source and was first revealed in 

print by Frank Bettger in his classic 

book How I Raised Myself Fmm Failure 

to Success in Selling, published in 1949. 

Mr. Bettger used that secret's power 

to make more than a million dollars 

selling insurance during the middle 
years of the 20th century - and that's 

when a million dollars was a lot of 

money! 
Let's take a look at an easy-to-fol- 

low plan that can put this greatest se- 

cret in selling to work for you. All you 

do is discover what your prospects 

will buy, why they will buy it, and 

under what conditions they will buy 

it. Then show it to them. 

Mastering the master keys: The 

master keys to discovering what your 
prospects want are asking and listen- 

ing. They are your most effective tools 

for opening up the mind and heart of 

your prospect. Unfortunately, many 

salespeople have scrim; misconcep- 

tions about the meanings of those two 

key words. 
In old -school selling jargon, to ask 

meant only one thing - to ask for the 

order. Often, asking people to sign an 

order is the first question some sales- 

people use. It is so common that many 

of as cannot remember the last time a 

salesperson asked us a question like 

"How will you use it ?" or "What do 

you like most about it ?" 

Let's re-examine those two words - asking and listening - but this 
time let's do it with a value-based sell- 

ing phiknophy in mind. You will see 

different meanings for those two 
words when viewed in terms of cus- 

tomer focus: Asking means that if you 

ask enough of the right questions 
throughout the interview, you will 

likely get an order; listening means 

that the most important task of the 

salesperson is to pay careful attention 

to what the prospect truly says. 

Let's ask two vital questions about 

listening, then examine the answers: 

Why do most salespeople find it so 

hard to listen to what their prospects 

say? How can you improve your lis- 

tening skills? 

Lots of salespeople have been con- 

ditioned to ignore the prospect's 
needs and desires. What is uppermost 

in lots of salespeople's minds as we 

walk into a prospect's turf? TO close a 

sale! Most salespeople focus on what 

they will get out of the sale, not what 

the prospect will get out of it. 

Why do most 

salespeople find it so 

hard to listen to what 

their prospects say? 

The selfish streak in most of us is 

reinforced by our traditional view of 

sales. Unfortunately, much of today's 

selling stresses our needs and inter- 

ests. We go out looking for prospects 

to buy what we are selling, try to 

"warm them up" so we can lay our 
"pitch" on them, then "hit 'em with 
the close." If we do it well, we can 

make big money - for a short while. 

Countless salespeople have been 

trained to use their listening time to 

think up what to say after - and 

sometimes before - the prospect fin- 

ishes. 

To improve your listening skills, 

that traditional focus must change. To 

survive in any crowded marketplace, 

you need to lay aside your own inter - 

ests so you can discover and satisfy 

the needs and desires of your custom- 

ers. This new focus is different, and 

your customers will notice the differ- 

ence. It will make your sales efforts 

successful even where others repeat- 

edly fail - even where you may have 

previously failed yourself. 

Self -centeredness is not in your 
best interest Mease do not misunder- 

stand. I'm not suggesting that you 

adopt a martyr attitude and lay your- 

self at the feet of every prospect, car- 

ing nothing about your own needs. 

What I have discovered is that there 

is a vast difference between self -cen- 

teredness and serving your best inter- 

est. Fortunately, serving your best in- 

terest usually serves your customers' 

best interest. 

It has been my observation that 

then are lots of leaders who do listen 

to others. I'd like to believe that they 

don't act only in their own best self - 

interest. If I believed that they were 

only interested in their own welfare, 

not mine, my trust of them would be 

significantly decreased. Isn't sales the 

same way? 

Bill Brooks can Ir reached at the Broda 

Group, 3810 N. Elm St., Suite 202, 

Gnereshero, NC, 27455, 336-282 -6303 or 

www.thebrooksgroup.com. 
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February 6, 2004 
ARTIST ' 

OTA. 
D'-AYS DLATS AUbiErulCE 

1001 

MKS ON TOTAL ATKlafi 

NICKELBACK Figured You Out (RoadrunnerlDJMG) 635 0 34491 12 2410 

AUDIOSLAVE I Am The Highway (Interscope /Epic/ 505 -18 24587 18 2110 

PUDDLE Of MUDD Away From Me (Geffen), 439 +1 22384 15 2210 

LINKIN PARK Numb (Warner Bros.) 423 +17 24692 16 2010 

JET Are You Gonna Be My Girl (E/ektra/EEG) 351 +3 16405 20 1911 

THREE DAYS GRACE II Hate) Everything About You (Jive) 349 +8 15918 15 1710 

STAIND So Far Away (fl4NEkktra/EEG) 312 -50 23012 31 2210 

TRAPT Still Frame (Warner Bros.) 308 7 15963 25 1610 

INCUBUS Megalomaniac (Epic) 284 -55 11791 5 1811 

TANTRIC Hey Now (Maverick /Reprise) 278 -14 15489 5 1910 

OFFSPRING Hit That (Columbia) 263 13 15706 11 1510 

STAIND How About You (ftipiElektra /EEG) 261 10294 10 1910 

DARKNESS I Believe In A Thing Called Love (Must. Destroy/Atlantic/ 256 +44 9231 7 1710 

GODSMACK Re Align (Republic/Universal) 234 1 8971 9 1511 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic] 234 49 13431 32 2210 

STONE TEMPLE PILOTS AN In The Suit That You Wear (At /antre) 186 -67 11957 14 1410 

FUEL Million Miles (Epic) 177 +13 8052 3 1610 

LIMP BIZKIT Behind Blue Eyes (f10/Interscope) 168 +3 7434 5 911 

SHINEDOWN 45 (Atlantic) 161 +18 5461 7 1410 

3 DOORS DOWN Away From The Sun (Republic /Universal) 157 +34 5795 2 1310 

TESLA Caught In A Dream (Sanctuary/SRG) 145 +39 6704 2 1210 

A PERFECT CIRCLE The Outsider (Virgin) 141 +9 3648 3 1110 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 122 .8 7603 10 1010 

DEFAULT (Taking My) Life Away (TVT) 102 19 6117 13 1210 

CHEVELLE Closure (Epics 101 -21 3716 15 910 

METALLICA The Unnamed Feeling (E /ektra /EEG( 77 1 2676 2 1110 

HOOBASTANK Out Of Control (lsland//DJMG) 73 18 2118 12 1010 

TRAPT Echo (Warner Bros.) 69 +22 3352 1 913 

KID ROCK Feel Like Makin' Love (Top Dog /At /antic) 64 20 2875 14 710 

SEVENDUST Broken Down (TVT) 62 +5 897 1 813 

25 Rock reporters Monitored airplay data supplied by Medrabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay 

week of 1/25 -1/31 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger 

increase in plays is placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 

reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron Company I© 2004. The 

Arbitron Company). C 2004. R &R. Inc 

New &Active 
JET Cold Hard Bitch iflektrarEEGI 

Total Plays: 61, Total Stations: 10, Adds: 2 

LO PRO Sunday (Geffen) 

Total Plays: 61, Total Stations: 6. Adds: 0 

KID ROCK Jackson. Mississippi (Top Dog/Atlantic) 

Total Flays: 60. Total Stations: 12. Adds: 4 

DAMAGEPLAN Save Me (fleklra/EEGI 

Total Plays: 54, Total Stations: 5, Adds. 1 

DROPBOX Wishbone (Re A1gNUmversal) 

Total Plays: 40, Total Stations: 4. Adds 1 
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LOSTPROPHETS last Train Home (Columbia) 

Total Plays: 40, Total Stations: 3, Adds: 0 

SMILE EMPTY SOUL Nowhere Kids (lava) 

Total Plays: 39, Total Stations: 3, Adds: 0 

P.O.D. Change The World (Atlantic) 

Total Plays. 32, Total Stations: 5, Adds: 1 

HOOBASTANK The Reason (Island/IDA/GI 

Total Plays: 30, Total Stations: 6, Adds: 3 

PUDDLE OF MUDD Heel Over Head (Geffen) 

Total Playst 28. Total Stations: 8, Adds: 6 
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AR- s' 

PUDDLE OF MUDD Heel Over Head (Geffen) 

KID ROCK Jackson, Mississippi /Top DogAtlantIci 

TRAPT Echo !Warne Blos.1 

SEVENDUST Broken Down (TVTI 

HOOBASTANK The Reason (lskndIDJMG) 

JET Cole, Hain Bitch (EkktrarEEGI 

SOIL Redefine RCA) 

DROWNING POOL Step Up , Wm/ up1 

EDGEWATER Eyes Wired Shut iWi d -upl 

Most 
Increased Plays 

ADDS 

6 

4 

3 

3 

3 

2 

2 

2, 
2 

TOTAL 
PLAY 

ARTIST 
. '.f .ABE: S INCREASE 

INCUBUS Megalomaniac (Epic) -55 

DARKNESS I Beira In A 14g Caled Love ¡Must...DeslrorrAttanoc' +44 

TESLA Caught In A Dream (SanctuarpSRGI 

JET Cold Hard Bitch (flektraiEfCl 

3 DOORS DOWN Away From The Sun (Republ llieversall 

LINKIN PARK Figure 09 *erne( &os 

P.O.D. Change The World Atlantic, 

TRAPT Echo (Warner &os.) 

KID ROCK Jackson, Mississippi iT4o Dog/Atlantic) 

Most 
Played Recurrents 
ARTIST 

- 

A PERFECT CIRCLE Weak And Powerless (Vigo 

+39 

+35 

3 
-32 

+29 

+22 

+21 

233 

TRAPT Headstrong 'Warner Bros.l 200 

SEETHER Gasoline (Windup) 195 

GODSMACK Serenity (Republic/Universal) 188 

BLACK LABEL SOCIETY Stillborn (Spitfire) 170 

WHITE STRIPES Seven Nation Army 'Third MaraiY2) 167 

3 DOORS DOWN When I'm Gore iRepudcjUnwersal, 150 

AUDIOSLAVE like A Stone ilnterscgse/Eprci 149 

F00 FIGHTERS Tones Like These iRoswe4RCAi 136 

NICKELBACK Someday (Roaerunner/IDJMG) 133 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 
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Se Swim 

f»A\wir 
n ri 

mONISMAII 

PONE j.1111' 
G r.rr oiiae 
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KZOLSan Luis Obispo. CA w%LT Traverse City. MI 

KTUIISMevepon. u 
KMOOrtulsa. OK 
.0111C "aw 

WMZKWausau. WI 

Monitored Reporters 

37 Total Reporters 

25 Total Monitored 

12 Total Indicator 

Did Not Report, Playlist Frozen (2): 
KFZXJOdessa. TX 
W X R X/R ocklord. IL 
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ACTIVE ROCK TOP 50. 
February 6, 2004 

ARYIST 7..F LASE S 
TOTAL 

ELa.s 
'CT*. 

AUDIENCE 

goo 

rHUÓR TOTAL PARRS 

LINKIN PARK Numb (Warner &os.) 2092 45 99522 18 62)0 

NICKELBACK Figured You Out /Roadrunner /IDJMGI 1949 -48 87785 12 6110 

THREE DAYS GRACE (I Hatel Everything About You (Jive) 1736 56 75312 35 5710 

PUDDLE OF MUDD Away From Me (Geffen) 1708 -133 79572 15 5910 

OFFSPRING Hit That (Columbia) 1691 +40 68334 12 6110 

AUDIOSLAVE I Am The Highway (lnterscgpe/Epic) 1676 +51 73670 19 6310 

INCUBUS Megalomaniac (Epic/ 1563 +130 58170 5 6310 

GOOSMACK ReAkgn (Repo Tic Unrversall 1315 +81 57933 11 6311 

STAIND How About You (Flyc1/Ekktra/EEGI 1162 +53 42376 12 6283 

LIMPBIZKIT Behind Blue Eyes lap/lnterscopel 1108 92 43362 15 4811 

JET Are You Gonna Be My Gal (EIektra/fEGI 1072 +72 44708 21 5312 

TRAPT Still Frame (Warner Bros.) 1063 -98 57331 32 5810 

APERFECTCIRCLE The Outsider (Virgin) 1039 +20 39829 9 6211 

TANTRIC Hey Now (Maverick/Reprisei 948 +55 31585 6 5511 

SEETHER Gasoline (Wild-up) 943 -234 36524 24 4710 

HOOBASTANK Out Of Control ( /s/and//Q/MG) 899 -90 32346 15 5311 

SHINEDOWN 45 (Atlantic) 857 +61 33430 15 4811 

CHEVELLE Closure (Epr1 768 -194 25957 20 5410 

STAIND So Far Away (Fkp/Ekktra/fE61 737 79 41941 32 6110 

FUEL Million Miles (Epic) 731 +13 20625 6 4611 

LOSTPROPHETS Last Train Home (Coimbial 690 + 88 15816 7 5511 

SMILE EMPTY SOUL Nowhere Kids (Laval 641 -33 15670 12 4912 

KORN Y'All Want A Single r /mwortal/Epc) 624 +19 20082 5 48(3 

DAMAGEPLAN Save Me (Elektra/fEGI 568 139 17965 4 4916 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 563 + 54 16494 10 3611 

SEVENDUST Broken Down (TVTI 553 «130 16676 4 4615 

3 DOORS DOWN Away From The Sun (Republic/Universal) 544 78 14699 3 3510 

TRAPT Echo (Warner Bros.! 519 -256 16082 3 5018 

LO PRO Sunday (Geffen) 518 + 96 11305 5 4511 

METALLICA The Unnamed Feeling (Elektra/EEGI 516 -14 11765 7 5310 

KORN Right Now (Epid 480 147 27780 16 3810 

SKRAPE Stand Up (RCA/ 292 76 4873 13 3283 

JET Cold Hard Bitch (Elektra/EEGI 285 81 19899 5 2115 

AFI Silver And Cold /OreamWdrks/ /nterscopel 277 60 5673 9 2683 

APARTMENT26 Give Me More (Atlantic) 269 +8 4757 3 2713 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 268 182 9091 11 2310 

KID ROCK Jackson, Mississippi (TopDog/Atlanticl 266 - 99 8281 2 31114 

ILL NINO This Time's For Real (Roadrunner / /OJMG) 260 77 6678 2 2614 

40 BELOW SUMMER Self Medicate (Razor& Teei 237 44 4821 14 2710 

P.O.D. Will You (Atlantic) 226 104 9886 18 2411 

COURTNEY LOVE Mono (Virgin) 220 +20 2314 3 1710 

P.O.D. Change The World (Atlantic) 206 +121 4340 1 3217 

DROPBOX Wishbone (Re-Align/Universal) 196 +65 3585 2 2618 

FINGER ELEVEN One Thing (Wind-up) 192 28 8252 19 910 

THOUSAND FOOT KRUTCH Rawkfist (Tooth &NarVEMC) 187 +88 5740 1 23(8 

BLINDSIDE All Of Us (E/ektra/EfG) 183 *63 2122 2 2113 

cROSSFADE Cold (Col'mláia/ 161 +82 5446 1 2716 

FOOFIGHTERS DarkngNikki (Roswtsd/RCA) 161 +7 3892 5 4)0 

IINKIN PARK Lying From You (Warner Bros) 159 +45 7231 1 712 

BLINK-182 Faiiing This (Geffen) 156 -60 2933 10 1410 

64 Active Rock reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 
of 1/25 -1/31 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays the song with the larger increase In plays Is 
placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to RSR by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron Company r - 2004. 
The Arbdron Company). ® 2004. R&R. Inc 

Most Added' 
www.rradds.corn 
APTIST' s -[ - ADDi 

PUDDLE OF MUDD Heel Over Head (Geffen) 22 

HOOBASTANK The Reason ( /Stand/ /DJMG/ 22 

MUSHROOMHEAD Crazy (Republic /Universal) 15 

KID ROCK Jackson, Mississippi (Top Ogg/Atlantic, 14 

EDGEWATER Eyes Wired Shut (Windup) 11 

DROWNING POOL Step Up (Wind up) 9 

TRAPT Echo 'Warner Bros.) 8 

CROSSFADE Cold (Columbia) 8 

DROPBOX Wishbone (Re-Align /Universal) 8 

THOUSAND FOOT KRUTCH Rawkfist (Tooth 8 Nad,'EMC 8 

Most 
Increased Plays 

TOTAL 

PLAY 
ARTIST .a:;, ., INCREASE 

TRAPT Echo (Warner Bros.) «256 

DAMAGEPLAN Save Me IE /ektra /ff6) .131 
INCUBUS Megalomaniac (Epic) +130 
SEVENDUST Broken Down (TVf +130 

P.O.D. Change The World (At /antic) +121 

KID ROCK Jackson, Mississippi (Top Dog /Atlantic) .19 
DROWNING POOL Step Up (Windup) +81 

LO PRO Sunday (Geffen) +86 

LOSTPROPHETS last Train Home (Columbia) .q 
THOUSAND FOOT KRUTCH Rawkfist (Tooth & Nail,'EMC) .BB 

Most 
Played Recurrents 
ARTIST TITLE .43i . 

TOTAL 

/LATE 

LINKIN PARK Faint (Warner Bros 772 

DISTURBED liberate (Reprise) 671 
AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 051 

TRAPT Headstrong (Warner Bros I 612 
CHEVILLE Send The Pain Below (Epic) MI 
SHINEDOWN Fly From The Inside (Atlantic) 541 

A PERFECT CIRCLE Weak And Powerless (Virgin) 525 

MUDVAYNE Nei Falling (Eprc) 513 

SEETHER Fine Again (Windup, 518 

SEVENDUST Enemy (TV) 511 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

The R&D Aaaaal Saiscriptiaa Package Delivers The Mast Fer Year Maxey 

cOTi °i4G g30 G7 TO 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 
e-mail R&IR at: Call R &R at: FAX Credit Card Payments To: Subscribe online: 

moreinfo@radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com TAr /r88r7f rá IMwllRUler 
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62 RaR February 6, 2004 .ACTIVE ROCK 

DAMAGEPLAN TO SAVE ME Elektra artists Damageplan stopped at the WCCC/Hartford stu- 

dios recently to introduce themselves to southern New England Vinnie Paul and Dimebag Darrell of Pantera 

fame pined forces with vocalist -guitarist Patrick Lachman (Haford and Diesel Machine) and bassist Bob 

Lila to create a new heavy. powerhouse rock band. Seen here are (I -r) WCCC Asst. PO/MD Mike Karoyi, 

Paul. Zil/a. Darrell. WCCC air personakty Stephen Wayne and Lachman. 

EXTREME RAZOR FAN WZOR (Razor 94- 7NGreen Bay WI showed off its Extreme Razor Fan of 

2004 at a special party with Maverick/Reprise artists Tantnc last month. Tantric were in town for a gig with 

Shinedown and 3 Doors Down. Their single "Hey Now- is steadily rising on both the Active Rock and Rock 

charts. The Extreme Raton Fan won Razor concert tickets and CDs for the entire year Shown here (l -r) are 

Tannic 's Hugo Ferrera and .esse Vest. Extreme Razor Fan Travis Smith and the bands Mati Taul. 

Active: The No. 1 Most Added slot 
was a tie between Hoobastank 

( "The Reason ") and Puddle Of Mudd 
( "Heel Over Head "). with 22 adds each 

Mushroomhead ( "Crazy ") were next. 

with 15 adds ... Kid Rock ( "Jackson. 
Mississippi ") scores 14 adds ... Nice 
early activity on Edgewater ( "Eyes 
Wired Shut ") and Drowning Pool ( "Step 

Up "). giving Wind -up a nice double shot Trapt continue to do well - "Echo" is Most Increased. with +256 spins and a heady chart bump 

from 36 -28 ... Thousand Foot Krutch debut at No. 45 as "Rawkfist" 

raises its hand to be counted. ROCK: The week offers a good chart 

move for Incubus, as "Megalomaniac" rises 16 -9 ... Similarly. Tesla's 
"Caught in a Dream" increases 27 -21. Puddle Of Mudd's "Heel Over 

Head" tops the Most Added list. MAX PIX: JET "Cold Hard Bitch" 
(Elektra/EEG) 

-CYR** Marvell. Active RsckRsck Enta 

Record Of The Week 
ARTIST: Probot 
TITLE: Probot 
LABEL: Southern Lord 

Dave Grohl, how do we love thee? Let us count the ways: 

Nirvana, Foo Fighters, side gigs with Queens Of The Stone Age 

and Killing k ke, and now Probot. A side project almost four 
years in the making. Probot is worth the wait. as Grohl bash- 

es and slashes his way through 12 songs that cover everything from classic thrash to 
doom to biker metal. And the guest vocalist list is an all -star lineup. to say the least: 

Motorhead's Lemmy Kilmister, Venom's Cronus, COC's Mike Dean, King Diamond, 

Voivod's Snake, former Sepultura howler Max Cavalera and Celtic Frost's Tom G.War- 

nor, among others. There's the ass-kickin' opener, "Centuries of Sin.' the punky fist - 

fight "Access Babylon" and the solid grind of "Big Sky." And with Lemmy at the wheel, 

"Shake Your Blood" rumbles along like a throaty V -8 tearing up the asphalt. It may be 

the best Motorhead song in years. Mr. Groh), with this album you've given us 12 more 

reasons to love you. - Frank Correia, Rock Specialty Editor 

ARTIST: Damageplan 

LABEL: Elektra /EEG 

By FRANK CORREIA ¡ROCK SPECIALTY EDITOR 

As one half of the metal foursome 
known as Pantera, brothers Vincent 

(drums) and Darrell Abbot (guitar:) cut an 

impressive swath through the hard rock 
landscape during the '90s. Ditching 
Pantera's Motley Crue- inspired power 
metal image of the 'SOs, the brothers 
(a.k.a. Vinnie Paul and "Dimebag" 
Darrell). along with vocalist Phil Anselmo 
and bassist Rex Brown, tore out of Texas 
like an F5 twister with 1990's Cowboys 
From Hell. From there their brutal thrash 
caught fire with a new generation of 
metalheads. from '92's landmark Vulgar 
Display of Power to 2000's Reinventing the 

Steel. 
But all good things must come to an end. 

or. in this case, grind to some sort of indefi- 
nite hiatus. While Anselmo went on to front 
or participate in a host of metal projects - 
most prominently Down and Superjoint 
Ritual -a war of words between him and 

his former bandmates ensued in hard rock 
journals and websites worldwide. 

The battle lines between Anselmo and 

the Abbots are clearly drawn. and while 
Anselmo chooses to grouse in metal maga- 

zines. the brothers have responded musi- 
cally with Damageplan. Rounding out 
the group are bassist Bob Kakaha - nick- 
named Bob Zilla for his Godzilla- sounding 
bass rig - and unlikely vocalist Pat 
Lachman. who previously played guitar 
for Rob Halford's band, Belford. Upon 
hearing Lachman sing on a few of their 

irt 

tracks. however. Paul and Darrell knew 
they had the right frontman. 

On their aptly titled debut. New Found 
Pwoer, the group take Dimebag's'trade- 
mark guitar sounds into new realms. 
There are definitely some neck -snapping 
moments here ( "New Found Power." 
"Breathing New Life" and the subtle "Fuck 
You "). but there's also some outright 
melody to be found on the disc, such as the 
Alice -In- Chains- sounding "Soul Bleed" 
and the lead single. "Damage Plan." a 

sludgy delight that merges rock's grunge 
years with solid harmonies and hooky cho- 

ruses. Dimebag s hellfire harmonics are in 
top form. and Damageplan are finding 
themselves somewhere Pantera never 
really was - on commercial radio play - 
lists. "Save Me" is on a steady climb up the 

Active Rock chart and is enjoying strong 
support from stations like WAAF/Boston: 
KBPI/Denver: and WBYR/Ft. Wayne. IN, 
among others. 

As for a Pantera reunion. don't look for 
one anytime soon. For now. Darrell is con- 

tent to be in the moment rather than relive 
the past. 'This gave us the opportunity to 

do something fresh and diverse and bring 
it to our loyal and diehard fans." he says. 

"Why paint the same fucking picture 15 

million times?" 

Top2O sPEpacTYARnm, 

1. DAMAGEPLAN (Elektra/EEG) "New Found Power" 

2. ICED EARTH %SPVI "The Reckoning" 

3. APARTMENT 26 (Atlantic) 18" 

4. RED TAPE /Roadrunner //QJMG) "Damage Control" 

5. PROBOT (Southern lord) "Shake Your Blood" 

6. GOD FORBID (Century Media) "Better Days" 

7. MASTODON (Relapse)' Match Of The Fire Ants" 

8. MADBAIL (Thorp/ "For My Enemies" 

9. REMEMBERING NEVER (Ferret) The Grenade In Mouth Tragedy" 

10. DEVILDRIVER /Roadrunner /IWMG) "I Could Care Less" 

11. SOIL (RCA) "Cross My Heart" 

12. STAMPIN' GROUND (Century Media) "Killer Of Society" 

13. GOREROTTE0 (Metal Blade) "Masticated By The Spasticated" 

14. PREMONITONS OF WAR (Victory) The Octopus" 

15. HATEBREED (Universal/ "Doomsayer" 

11. KORN (Epic/ "Right Now' 

17. MUSHROOMHEAD (Universal/ "Crary" 

18. YNGWIE MALMSTEEN (Red Ink/Epic) "Razor Eater" 

19. DREAM THEATER (Ekktra/EEG) As I Am" 

20. HEROD Uifekvtel "A New Hope" 

Ranked by tote/ number of shows reporting artist. 

www.americanradiohistory.com

www.americanradiohistory.com


P .ALTERNATIVE February 6, 2004 MA 63 

Reporters 
wrE n 
PD UN "MY 

PO 

MO 
sa+ara tae 

er 
NO w Add 

IAaaaeea. G' 
M LAW hr 
Pf Ws Whim r 111 N.NI. 
3Y 
1000(1$7µ!t 

TUMANINIA 
IT 
13 13 ry14U 
S F01/TAIS OF wAKe 
5 LO-PRO 
4 AL 100 
4 LAW EEO 
3 PMATpI PLANT 
3 N1TdYTC KAM 
1 MOMS 

WOGS OF LEOÁ 
STMT MILE 
AV 2 
FOIE T1eFT 
EDGEtATFR 
tD Rot,c 
PUDDLE CO Aeto 

IIIIAde. TI 
Pll 
Id 

NO :LVl1 

1111kiAirYtAF.Ol' 
M Ws Ws 
MR YURraF 

PUDRE O MDO 
nrs 

VOW WI íud. 
00C 

554i, 

0e0 1. rA' 
ea 
AmEaMP 1ra 
110 AM 

E6oOlAlÁere. M 
PM* hol lare 
APO Y OW 

'1' 
05131 

aFlealile. a1' 
F I., .t. 

AE. 

P4'M Rf 
e,P,;Rr 0I07405 

EYaeaie 
roe 

IY 

wwiRrW.IC 
/MO w 

F1a47,aleY' 
Pe ar WAR 
VOW MON Nniny 

Tra !Ii11e1iLr 
LOW PM 

Efi. a 

rMelalaa 
MR Amt 

,t EErr1 .OLE 
PM/ 

' rfIpIF1BAü 
; A`1USP{RF 

SIROAES 

MMA` .Q 
It law WI 

WNW e401Fp 
IueGtOF IRO 
NOW v M CO 

rOfAEPer. Tl 
PÁ Ya, IOW 
NNW aLa ew 

001 00000 SPRFF A 
rooYA55Aa 

Stations and their adds listed alphabetically by market 

Pa mAgip err i ea re 
16 3 DOORS DOM 

aíCm 
err 

Ill Y tuns 
LOW PWL 

RrllonfeTr 
E11E0: iY oAr 

YOM[t WOWS torn LULU 
IRrTAlYS Or *MR 
POD 
EDGfwA,1 
STM' - 

MltttiAfelal11.ffl. a 
e1.ae 

ILIUM apat R 
ISM we Ran 
AM Fe Wm rwbr 

IMañl. 

IIeIM11rA3I44. ' 
M 
Elk Oaf 

09pgA5'AM 
F:IC(MA11P 

OIalYeewal.IC 
M Y MAW 
May WOE Ws 

IRRiR PYR 
tOP4^, 
Y4,G 

rI TX' 
NMI IM AMMO 

In Nam 
5 sums 
* 311 

RlaaiweAreeeA 
-PIWar~PA rt 
1Nr 

Itrt1 

wAE Ib.R 
R Áe eear 
MGM 011 rARÁq 

PLOW Of YI1DD 

ea bee lieu 
Mr Ulm Ili Am NW 

KAN KAN Kµ5 
MEP ELVER 
PIDOIf OF MIDO 

r n 
PO r w raraw 

Me áew,te: e. 
LA' r raw 1Er 

:. aR 

'MAS W P µ! 

RTGa_KI1t. II' 
íMrA or 

5 DORMS IL 

IMAM aaa. AR* 
M: Reaw 
en rear eta 

rIUMF 
lOf RF IOW 

AUlaAV[ a*(a 
SLAV ,R01.1tf 

OEO011. ArMe1. CA' 
M WA wYrfE M Sr irrlim 
R Amt 

alallwlwae,KY' 
Pt Um NW 
Alaaf Arm 14aY L PI,o 

IID0IASIAM 
311 

a.le' 
eRITArt 

fll 

I¢rAw.a 
R /UE amp 

S10002 
3,, 

IsIIÌ1111P1[eU. N' 
Pt Way VIM r a 

2 LOW PARR 

, PUOIf OF YUDO 

a18{r1rl3.IU 
R IOW w 
n 100111 

15 000 EpU FYNias 
I 00O(AS1AM 
I 311 

EÁAEP ELMS 

Mealelee e1111Á1. LA' 

7 3311E 

mom of woo 

PS 
a r IAP 

MI MY 
5 CYPRESS In 
1ae 

A WW1 OÁ1ClE 

411WW111110111111.13tuy 
jET 
Ptas OF MUD 

MtAOaAerlrl. VA' 
Nome NEW r am Paar* 
Om not nAnS 
4M 
fCGIRATIR 

IEMSOMta, n 
00 M( Waal lar 

b.AS..VIA 
' 1(37$A110 F(1101 AERnfJ1 7 W 
E 00FI1ASIAM 

7 NITONITC IIAa 
7 WADY IAKR01I1D 

>4.I1 
kids 

taI{1AEYdL R 
aRYA11111111, w 

arM 
MR 

AR he 

Noe 
Woo 

X* WOW Ids 
ea Mier 

1 

lAe 

Karma 
10119$ OF LION 
MA ROOT 

g1!.4ÿ1 

Al 
!OD ROCA 

relAlyeir M 

!-EeRCIrrE1114E 
1 Pm= KANT 

at!wEW.a 
ea re roe 

IARMRaA 
PUMA( OF 1Á513O 

wr rw ' 
1131- Ayrti 

,ID01A3?AM 
1 RICrEt(ICr 

II1IIa11w1Ms 
et am 4 
ea sr. eÁr 
IA 
1 PUR( OE WIDE 

aMSDE 

'UWE Df woo 

`AYn1t t1 
t aTMs 

PURE Of 1A1DD 

INMRAEIamL ta 
Mt Mao 
MGM CNN 

WW1 

e1t1 er¡aa. 1r 
OW Joan 

Pá 
NOOIASTAM 

r, 
OFa 

PIDDLE Ds woO 

MIrIM. CA' 

PI WY= 
Id Ow COW 

5 III 1415 
PROS 
1.AW1*,.IPS 

KM* Late CA. UT' 
MI ma Alma 
M in Mfr 

R5 

11Whilil111aYYi11IrrIh' 

lWE1.. 
lib AM 

WTI. a 
Alafs 11111 11018 

GUM JOKE 
FOE 116T 
DEAN CM FOR OM 
11e31ED!rE 1paSLROF 

nFllr rAr.. a 
RR aW MY, 
4 It' 

IN 
ßíi t Fr . 

CA' 

OIL WS 
Y!wSAW 
11 
AIYO(P1 *RE 
POE MOW SPIE 

I1>tAea1w. CA' M MINION 
PIDDLE OF VIM 

IratlAillitlr. 
ellos 

UR MO 
AaY 

I itM 
ATf Jr 11rr 
lea kW 

MM. Wig. 
M IE31AIRN 

aMf r_ r, .Ne 

0I1100 OI YUDO 
Yp3eASIAM 

a1 

R Ce. FY 

Oa no 
Is Ada 

arw 

WSW laRea. FA' 
ro son 
ROD Mtrn 

IMreAIR: r r1eei terf 
eau Of VOX 

UMW. Pin R e 
MI bit 1101=1 

Prf ilpT 
P 0 D 

WNW 

aI allllhr.,er 
EMI= 

11 01.11131 low 
A PERFECT 01011 

* Monitored Reporters 

89 Total Reporters 

81 To Monitored 

8 To Indicator 

Did Not Report. Playlist Framen (1): 
K»I*JFyellevN e, AR 

New &Active 
BI NOSIDE Al Of Us (Ekktra/EEG) 

Total Flays: 237, Total Stations: 23, Adds: 4 

UMKIN PARK Lying From You (Warner Bras.) 

Total Plays: 237, Total Stations: 14, Adds: 7 

PUDDLE OF MUDD He Over Head (Geffen) 

Total Plays: 220, Total Stations: 37, Adds: 21 

TO MY SURPRISE Get It To Go (Raadnin eMGUMGI 

Total Plays: 187, Total Stations: 21, Adds: 1 

P.O.D. Change The World (Atlantic) 

Total Plays: 178, Total Stations: 29, Adds: 4 

TRRILLS One Horse Town (Vegml 

Total Plays: 143, Total Stations: 11, Adds: 1 

BURDEN BROTHERS Beautiful Night iKìtLend/Traanal 

Total Plays: 134, Total Stations: 11, Adds: 3 

DROP8OX Wishbone (Re-Align/Universal) 

Total Plays: 90, Total Stations: 9, Adds: 1 

HIM Jon Me (Uneersa9 

Total Plays: 69, Total Stations: 10, Adds: 2 

ILL NINO This 1me's For Real (Roadrunner /IQ7MG) 

Total Plays: 59, Total Stations: 8, Adds: 3 

Songs ranked by total plays 

Indicator 
AT UM Hard Bitch fkttrafEGI 

IIOOBASTANK The Reason lálantIOJMGl 

311 lofe Song Nlawrck/YOta wd 

RNA Jon Me Nmesa& 

PUBOLE Of MUDD He Over Head 'Geffen) 

START TROUBLE Chemical /Columbia) 

Most Added' 

Please Send Your Photos 

RSR wants your best snapshotslcolor or black E. white) 

Please include the names and titles at all pictured and send 
them to 

R&R, c o Mike Trias: 10100 Santa Monica Blvd 
3rd Floor. Los Angeles CA 90067 

Email nitrlas radloandrecords coil 
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MAX TOLKOFF 
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PART ONE OF A TWO -PART SERIES 

ALTERNATIVE.. RiR February 6, 2004 

Who Knows What's On 
Tap For Beer Dollars? 
Jacobs Media's sales czar tackles one of the format's 
biggest issues 

Hopefully, you've read fellow R &R editor Jeff 
Green's big- picture take on this topic at the front of the 
paper. The rumblings at radio about the voluntary beer - 
industry demo cap have been getting louder for some 
time - especially at Alternative, where a tremendous 
amount of revenue has been generated from beer ad- 
vertising over the years. It's almost creepy that no one 
wants to talk about this issue openly. 

I, personally, have seen 
very little ink devoted to 
the topic. Even when the 
change in the cap (to an 
even more restrictive 70% 

21 or older) happened in 

the middle of last year, not 
much was said or written 
about it. 

Back in the final days of 
December I was having a 

conversation with Jacobs 
Media GM Paul Jacobs about this, 
and I told him that beer money was 
the topic that needed attention for the 
special sales issue of R &R. He said, 
"Funny you should mention that. Re- 

mind me to tell you about the 'Alco- 

hol of Summit' we had in early Decem- 
ber." I replied, AkohOI Summit? Isn't 
that normally called a Christmas par- 
ty?" Jacobs was only slightly amused. 

Clearly, we've all been thinking 
about this issue -a lot. In fact, even 
though it's unspoken, them is a sense 
in some quarters that concern about 
beer bucks is one of the things giving 
our format that warm and fuzzy feel- 

ing toward older songs, although ev- 
eryone I broach this theory with says 
something like, "Ah, er, well, I don't 
know, maybe...." 

Nonetheless, you know and I know 
that the beer -money problem is hang- 
ing out there in the nighttime sky like 
a vampire bat waiting for your win- 
dow to blow open so it can fly in and 
bite your neck. 

What follows is the Q&A Jeff Green 
and I had with Jacobs. Since Jacobs is 

the point person for all sales issues for 

Jacobs Media's billions of clients, he 
has the best perspective when it comes 
to assessing the overall vibe. Plus, he's 
very frank and very direct. 

Paul J 

R&R: How big an issue is this for the fier 
PJ`Tlere's clearly a large general is- 

sue, Nit the Alternative issue is even 

acobs 

more important, because 
for Alternative - having 
a narrower target - the 
importance of beer is com- 
pletely out of whack. 

R &R: Tell us about the 

summit. How dal that come 

about, and what was its pur- 
pose? 

PJ: I started hearing 
from our Alternative cli- 

ents in early November as 
they were beginning to discuss annu- 
al business with their beer clients. The 

FTC ruling had come down, and all 

of a sudden stations were getting de- 
mands from the beer and alcohol co n- 

panies that they'd never had before. 
Some were informed that they weren't 
even going to be invited to the annu- 
al presentation. Needless to say, there 
was a lot of concern going am ud. 

After hearing about this from a 

number of our clients, it became pret- 
ty obvious that there was a major is- 

sue that could really pull at the finan- 
cial underpinnings of the format. So 

we said, "You know what? We'd bet- 
ter gather some of the smartest peo- 
ple we know - people who are be- 
ing impacted - in a room and try to 

figure out what the beer companies 
are thinking, what their policies are 
going to be, and what tactics we need 
to insulate ourselves from this ruling." 
We invited a cuss section of our cli- 

ents and stations that we had a rela- 
tionship with. 

RSA: Who participated? 

PJ: KNDD (The End) /Seattle and 
KI PT[ f (Ile Point) /St Louis. We had 
the entire management team from 
WKQX (Q101)/Chicago, because we 
did the summit then. We had KEDJ 

(The Edge) /Phoenix, WNNX (99X)/ 
Atlanta and WSUN (97X) /Tampa, and 
them was one Active Rock station rep- 
resented, WI II (hazer) /Milwaukee. 

We attempted to get participation 
from the beer companies, because 

how could we talk about their policies 
if we didn't know what they were? We 

made numerous attempts to get Bud- 
weiser involved, because whatever 
Budweiser decides, the other alcohol 
companies are going to pay attention 
to and react to. We thought that hav- 
ing KPNT at the summit was an ad- 
vantage, because it's in the company's 
hometown. But Budweiser would not 
do it. 

Budweiser was still working out 
how they were going to deal with the 
ruling. They had a lot of questions. 
Are they going to base it on one-book, 
two-book or four -book averages? 
Hour by hour? There were a kit of dif- 

ferent aspects they had not yet come 
to terms with, and I also believe they 
just did not want to go on the record 
at that point about how they were 
going to deal with it. We tried to con- 
tact a few other beer companies, and 
they all passed, which I think says a 

lot about how they're approaching 
this. 

R &R: Spri ally, what do you think 

it say,' 

"What we didn't 

want to have happen 

was for stations to 

solve this problem 

merely with 

programming." 

PJ: I think they would love to run 
and hide from the issue. It's a very 
competitive business, and they don't 
want to tip their hand. They're in the 
same kind of reactive mode that the 
radio stations are. Everybody is just 
trying to figure out how to deal with 

this legally but maximize whatever 
marketing opportunities are out there. 
Let's face it, Alternative is the No. 1 

format for beer. That's like Coca-Cola 
and Pepsi not being able to advertise 
on Top 40. This is as big a problem for 

the beer companies as it is for the ra- 

dio stations. 

"The FTC ruling had come down, and all of a 

sudden stations were getting demands from 

the beer and alcohol companies that they'd 

never had before. Some were informed that 

they weren't even going to be invited to the 

annual presentation." 

On top of that, look at what's hap- 
pening with male 18-34 television 
viewership, and the beer companies 
are sitting there going, "We have bil- 

lions of dollars and nowhere to put it." 

This is a time of a lot of shifting sands. 
Everybody's trying to sort through the 
mess. 

MR: Do you think this reluctance on 

tlr part of the beer companies to be de f n- 

itinr about their intent is because the new 

cap is so fresh and the best course of ac- 

tion is unclear right now? 

PJ: I think if it were six months from 

now and they had their arms around 
the ruling and knew what they could 
and couldn't do and knew how to 
maximize whatever ruling they've 
got, they would be a lot more forth- 
coming, because it's in their best in- 

terest. liming played a big role in it. 

Everybody was scrambling, including 
the radio stations, which were doing 
their budgets for 2004 and didn't 
know the status of a category that ac- 

counts for 15%-20% of their revenue. 
R &R: Is it that high? 

PJ: In some cases, yes. 

R &R: OK, bock to the summit. 

PJ: We also brought in Heidi 
Raphael, who works for Greater Me- 

dia here in Detroit and is a fantastic 
Rock promotion expert who has 
worked for some great Rock stations: 
WMMS /Cleveland, WGRF/ Buffalo 
and WRIF /Detroit. We knew we were 
going to get into promotion solutions, 
so having Heidi in the mom was real- 

ly important. 
We also wanted to make sure we 

had PDs in there. Mike Stem from 
Q101 really helped the meeting with 
his perspective. And, obviously, we 
had Fred Jacobs and Dave Beasing 
from our company, who have a pret- 

ty good handle on what programming 
is thinking. 

We did that because, again, what 
we didn't want to have happen was 
for stations to solve this problem 
merely with programming, in terms 
of a demo shift or something. This is 

a ruling that stations have to come to 
terms with, and we wanted to make 
sure we dealt with it in an appropri- 
ate fashion. 

R &R: What ors the mod of the meet- 

ing? Austere? Concerned? Alarmed? 

PJ: It was concerned, but it was a 

good meeting. The stations came 
armed with ideas. The meeting was in 

two parts. Alcohol was the first part, 
and then there was a brainstorming 
session. "OK, here's what we know so 

far. They'll allow us to wrap our vans 
with the logo and they'll pay us a lot 
of money to put it out at evens. We 

just can't talk about it on the air." We 

then strategind ideas out of that. 
Out of that meeting, because of 

the great contributions of çverybody 
in the room, we were able to come 
up with a five -page document of 

ideas and tactics that we know are 
valuable to the alcohol companies 
and that quite possibly will fit un- 
der this new ruling. I think the sta- 
tions walked out feeling, "OK, 
here's a good way to deal with it. 

My year's not ruined." 

"We made numerous 

attempts to get 

Budweiser involved, 

because whatever 

Budweiser decides, 

the other alcohol 

companies are going 

to pay attention to 

and react to." 

It was great. Sales managers gener- 
ally don't get together, and we had 
some GMs in the room too. They 
really never get a chance to sit around 
and share problems in such a concen- 
trated, focused fashion. We took them 
out to dinner before the summit, so 

there was some social aspect 
R &R: Did anybody drink bar? 
PJ: It was the largest bill I've ever 

paid in my life. Anyway, there was a 

sense in the room of, "Wow, I'm not 
the only one with these problems." It 

was awesome, because they took the 
meeting over. I didn't have to do a lot 

of talking. We had the right people in 

the room, and we just started moving 
back and forth. We had Beasing run 
the brainstorm. I think everybody 
walked out of that part of the meet- 
ing feeling "OK, I was nervous corn- 

ing in, and I've got more questions 
than answers, but now that I've been 
in this meeting, I have a game plan." 

I'd invite you to talk to each of the 
stance% individually, because they're 
the ones who are now dealing with 
negotiations. They're the ones who 

Continued on Page 68 
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Top 10 
Album of the Year 

New York Times l Hl 
JJJMJK' 1"LT!! 

"Televators" 

#1 

Album of the Yea 
New York Daily Time 

Top 10 
Ibum of the Year 

Detroit Press 
Top 10 Year End 

Boston Globe 

i» the critically acclaimed album 
de-lo IIS('(I in the c'(I1llUtOiieum 

Over 1 80,0(1(1 SOLD 
Top Live Shows 

of 2003 
Time Out NY 

ON TOUR WITH A PERFECT CIRCLE 
3/18 
3/24 
3/28 
4/02 

Salt Lake City 
Dallas 
Phoenix 
San Diego 

3/20 
3/26 
3/31 
4/03 

Denver 
Amarillo 
Sacramento 
San Francisco 

AL 
"CORDS P11121.14, 

3/21 Albuquerque 
3/27 El Paso 
4/01 Long Beach 
more dates to follow 
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Performed by Michael An ; taming Gary Jules 

1 ; ? .-..5. iiii .114,1 ...e...) 
ERYWI-3EREU 

ALREADY ON: 
KROQ/Los Angeles KITS /San Francisco 
KDGE /Dallas WFNX /Boston 
KBZT /San Diego - XTRA /San Diego 
KWOD /Sacramento KCNL/San Jose 
KXRK/Salt Lake City WWCD /Columbus 
WHTG /Monmouth KMYZ/Tulsa 
KFRR /Fresno KHRO /EI Paso and more 

Spins At: WBCN, WPLY, KNDD, KDLD 

RECORDS 

Also available on the Donnie Darko Soundtrack 
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ffi,"jr1 

EAST 

WEEK 

ALTERNATIVE TOP 50, 
February 6, 2004 

nos 
WEEK ARTIST ' 

1 1 LINKIN PARK Numb (Warner Bros.) 

2 © OFFSPRING Hit That (Columbia) 

3 0 INCUBUS Megalomaniac (Epic) 

4 4 JET Are You Gonna Be My Girl (E/ektra/EEG) 

6 0 AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

5 6 THREE DAYS GRACE II Hatel Everything About You (Jive) 

8 0 NICKELBACK Figured You Out (Roadrunner/ID/MG/ 

9 0 LOSTPROPHETS Last Train Home (Columbia) 

7 9 SWITCHFOOT Meant To live (Red Ink/Columbia) 

10 10 STAIND How About You (Flip /flektra/EEG) 

15 Q FINGER ELEVEN One Thing (Windup) 

21 ® BLINK-182 I Miss You (Geffen) 

13 0 STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 

14 0 DARKNESS I Believe In A Thing Called love (Must...Destroy /Atlanticl 

11 15 BLINK.182 Feeling This (Geffen) 

18 0 F00 FIGHTERS Darling Nikki (Roswell/RCA( 

20 e A PERFECT CIRCLE The Outsider (Virgin) 

22 0 AFI Silver And Cold (Dream Works/ /nterscopel 

24 Q LIMP BIZKIT Behind Blue Eyes (FFp/ /nterscopel 

12 20 CHEVELLE Closure (Epic) 

17 21 TRAPT Still Frame (Warner Bros.) 

25 a COURTNEY LOVE Mona (Virgin) 

16 23 RED HOT CHILI PEPPERS fortune Faded (Warner Bros.) 

19 24 PUDDLE OF MUDD Away From Me (Geffen) 

28 ® YELLOWCARD Ocean Avenue (Capitol) 

26 26 CRYSTAL METHOD Born Too Slow (V2) 

31 a TRAPT Echo (Warner Bros.) 

23 28 HOOBASTANK Out Of Control (/stand/ /DJMG) 

43 a 311 Love Song (Maverick/Volcano) 

29 30 GODSMACK Re Align (Republic /Universal' 

27 31 SMILE EMPTY SOUL Nowhere Kids (Laval 

30 19 WHITE STRIPES I Just Don't Know What To Do With Myself (Third Man/V2) 

33 ® NO DOUBT Its My Life (lnterscope/ 

34 Q FUEL Million Miles (Epic) 

47 a HOOBASTANK The Reason (island /IDJMG' 

37 3 DOORS DOWN Away From The Sun (Republic /Universal) 

38 ® STROKES Reptflra (RCA) 

41 ED LO PRO Sunday (Geffen) 

40 PHANTOM PLANET Big Brat (Daylight /Epic) 

36 DASHBOARD CONFESSIONAL Rapid Hope Loss (Vagrant) 

39 c BRAND NEW Sic Transit Gloria...Glory Fad (Tnple Crown/Razor & Tie) 

35 42 KORN Right Now (Epic) 

¡Debut> 0 LIVING END Who's Gonna Save Us? (Reprise) 

44 CD JET Cold Hard Bitch (Elektra/EEG) 

42 45 THRICE Stare At The Sun (!stand /IDJMGI 

45 46 JACK JOHNSON Taylor (Jack Johnson Music /Universal) 

fOebet> 0 MICHAEL ANDREWS fIGARY JULES Mad World (Down Up Down) 

(Debut.> CD SEVENDUST Broken Down (TVT) 

48 e KORN YAK Want A Single (Immortal /Epic) 

APARTMENT 26 Give Me More (At /antic) /Debut> 

2881 

2849 

2682 

2379 

2224 

1995 

1783 

1701 

1693 

1573 

1471 

1429 

1418 

1406 

1276 

1275 

1234 

1200 

1115 

1100 

1099 

1060 

1028 

950 

844 

837 

805 

802 

751 

738 

734 

719 

577 

565 

507 

506 

498 

477 

472 

454 

435 

406 

384 

371 

334 

308 

291 

283 

275 

266 

PLATS TO1a tDtü 
A U06C[ our 

1N 

-55 206711 21 7410 

*182 164182 12 7710 

.40 200630 5 8110 

159 175621 21 7610 

-91 155120 18 7310 

170 139646 32 7010 

-123 89758 10 6112 

+60 112041 7 7310 

86 96570 29 5910 

-9 87111 11 6710 

+90 95313 14 5912 

+267 100625 6 7016 

+35 90063 21 6310 

+24 78757 10 6611 

-269 110509 16 6310 

+10 82417 13 4910 

+22 63052 9 6914 

+65 72278 11 5813 

*20 57429 9 4410 

301 50962 19 6010 

188 69995 29 4810 

«79 57054 5 6510 

324 65394 12 6010 

280 46811 15 5010 

+42 38179 5 5610 

41 35932 8 5010 

-204 57991 3 5414 

302 50973 15 5110 

-389 71521 2 53113 

.5 36859 9 3710 

83 25833 11 4910 

-.32 66673 4 4211 

+23 42449 11 1911 

-22 22544 5 3311 

+204 30199 2 53113 

+63 16992 3 3212 

+64 32300 3 4313 

+60 19528 3 4319 

+54 29076 2 4316 

+2 16456 6 3610 

+8 22887 6 2810 

126 31200 16 2210 

+ 182 22616 1 3412 

- 39 53524 2 27110 

40 11225 8 2910 

16 12383 7 1910 

-108 33366 1 1411 

+76 10834 1 2012 

+15 16493 3 1810 

+34 7600 1 2311 

81 Alternative reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 
of 125 -111 Bullets appear on songs gaining plays or remaining flat from previous week It two songs are tied In total plays. the song with the larger increase in plays is 
placed first Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100) Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbdron Company (02004. 
The Arbitron Company) © 2004. R&R. Inc 
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Most Added' 
www.rradds.com 
AArIST' 

PUDDLE OF MUDD Heel Over Head (Geffen) 

HOOBASTANK The Reason ds /and/IDJMG) 

311 Love Song (Mavenck/Volcaaw 

JET Cold Hard Bitch /fkktra'EGi 

LO PRO Sunday (Getlen) 

KINGS OF LEON California Waring /RCA) 

EDGEWATER Eyes Wired Shut (tn. up) 

LINKIN PARK Lying From You (Warner Bras.) 

AOOi 

21 

13 

13 

15 

I 
5 

5 

1 

Most 
Increased Plays 

ARTIST ".L LKBFi.ì 

311 love Song (MsvenceVokanon 

BLINK 162 I Miss You (Gelid) 

TRAPT Echo (Warner Bras.) 

HOOBASTANK The Reason (Islavdl /DJMG) 

OFFSPRING Hit That /Colombia) 

LIVING END Who's Gonna Save Us? (Peptise 

PUDDLE OF MUDD Heel Over Head (Get/en! 

P.0.0. Change The World'At/antxl 

NICKELBACK Figured You Out ¡RoadruvrlddDJM5i 

M. ANDREWS FIG. JULES Mad World (Down Up Down) 

TOTAL 

PUN 
pC/ïAE 

+3N 
+257 

+254 

+204 

+152 

+152 

+177 

+153 

+123 

+1N 

Most 
Played Recurrents 
AP '1ST ' 

WHITE STRIPES Seven Nation Army (ThodMaiVV2) 

LINKIN PARK Faint ¡Warner Bros.) 

STAINO So Far Away (Flp/Ekktra'f67 

TRAPT Headstrong (Warner Bros., 

AUDIOSLAVE Show Me How To Live (lnterscopefprcl 

AUDIOSLAVE Like A Stone (lntersccpeifprcl 

A PERFECT CIRCLE Weak And Powerless (Vrgry 

CHEVELLE Send The Pain Below (Epx) 

OUEENS OF THE STONE AGE No One Knows (lnterscope¡ 

F00 FIGHTERS Ties like These /RosweURCA) 

TOTAL 
Purs 

1824 

1821 

I85 
774 

734 

713 

N5 
n)00 

657 

638 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

O WN YO t..1//4 E%/vEN TS 
3 . 1005111P K 

.,AIr i 
1-800-231-6074 

If no one can see your signs, do they know who staged the event? Make sure you claim 
ownership at all your events with cost -effective, disposable plastic banners. 

-We print your logo using up to four spot colors. - Packaged on a roll and easy to use. - Weather -resistant 

- Perfect for concerts, events and giveaways. 
-Up to 3' High and 6' Wide - Durable 

P.O. Box 750250 Houston, Texas 77275-0250 Tel 713/507-4200 Fax 713/507 -0295 
nOroehrdustiea. corn www reehndustnes. corn 

i 

www.americanradiohistory.com

www.americanradiohistory.com


68 RaR Febrwry 6, 2004 RRALTERNAT1VE 

Linkin Park at No. 1 again. This has 
to be a record of some kind, don't 

you think? Don't you think I should know 
this? It has to be. Who would know this? 
I should, right? I gotta go find out ... The 
Offspring are still threatening though - 
still sitting firmly at No. 2 ... Incubus inch 
up to the No. 3 slot ... Jet hold and 
refuse to give up the No. 4 position ... 

Audioslave are also pressing for the 
very top. moving 6 -5 ... Nickelback will not be denied either, jumping 
8 -7 this week ... Not to be left behind in the race for the tippy top are 
Lostprophets. They squeak out a 9 -8 move ... However, check out 
the action of Blink -182 going 21- 12.The next few weeks will see much 
turmoil in the top 10 ... Other smooth movers include A Perfect Circle, 
AFI, Limp Bizkit, Courtney Love, Yellowcard and Trapt ... Things 
you have to keep an eye on: Hoobastank's "The Reason" (47 -35), 
311's "Love Song" (43 -29), Lo -Pro's "Sunday" (41 -38), Phantom 
Planet's "Big Brat" (40 -39. and a lot of buzz building) ... New to the 
chart this week: Living End, Michael Andrews f /Gary Juels (Gary 
is now firmly in the grasp of Universal; look for a new disc soon). 
Sevendust and Apartment 26 . Most Added: Puddle Of Mudd, 311, 
Hoobastank Jet, Lo -Pro, Kings Of Leon ... Most Should Be Added: 
Courtney Love. The Vines. Jay -Z. Atmosphere (WAOZ/Cincinnati 
and KITS /San Francisco this week, kids). Postal Service. HIM, The 
Polyphonic Spree (Bowie dates, Scrubs episode. Jim Carrey movie - pay attention, dammit!) and To My Surprise. - Afar Tolkolf, Alternative Editor 

What's On Tap For Beer Dollars? 
Continued from Page 64 

can give you a sense of what came out of the 

summit and also how they're doing this 
year. 

MAR: Clearly, them were a lot of ideas dis- 

cussed, but address the issue of dayparting for a 

moment. Can't dayparting dad with a lot of this? 

Stay out of the nighttime, where all of the 

I$nungtr listeners are, and stay in ttrdaytin r. It's 

not an absolute answer, but is it a good answer? 

PJ: Stations are crunching their Tapscan 

runs turiously to make sure they can com- 

ply with whatever requirements the beer 

companies are putting out there. 

R &R: And that's an interesting print. The 

beer companies hasn't actually said what their 

criteria are. 

PJ: It's stunning to me that it's Jan. 22 and 

they're still fuzzy. Believe me, those are 

simple solutions. It's those stations that say, 

"Look, we've got Monday -Friday, 10 -11am 

and 7-8pm, and then 6-9am on Saturday 

morning that we can sell you." Those are the 

stations that are certainly going to have chal- 

lenges. 

The other thing is, the larger the market, 

the more potential available youth dollars. 

Let's face it, when you look at national ad- 

vertising, you generally start *lie top, and 

it declines from there. If the average Alter- 
native station's - and I'm hypothesizing 
here - share of revenue from beer is 15%, 

it is quite possible that for a KROQ /I.os An- 

geles or even a WKQX /Chicago that per- 

centage might be a little bit lower. This is not 

just a format issue, this is an industry issue, 

which is why it got the attention of so many 

of the CEOs I've spoken with. 

Nat time Jacobs talks about additional solu- 

tions and the bigger question of how radio can 

capture nuore of the with dollars overall without 

the leer 

!CBI im I n G 
-,, 

`RIGHTii,1 
ARTIST: To My Surprise 

LABEL: Roadrunner /IDJMG 
By FRANK CORREIA/ALTERNATIVE SPECIALTY EDITOR 

Ae 

percussionist and co- founder of 
Slipknot. Shawn "Clown" Crahan is 

literally a ball of chaos. Onstage he tack- 
les fellow bandmembers and pounds on 

steel kegs and sends them flying in what- 
ever direction seems fit. Beneath his 
clown mask he can direct legions of dedi- 
cated fans to chant "666" when his band 
launches into "The Heretic Song." The 
stuff of parents' nightmares, he is an 
antichrist superstar. 

Of course, we all remember the adage 
about judging a book by its cover. Crahan 
himself is quite the complex article. With 
three children and one on the way. he is 

completely open, exuding a confident air 
that's gentle yet direct. In short. it's a 

pleasant surprise. 
And when it comes to his side project. 

To My Surprise, friends. fans, co -work- 
ers and bandmates are astonished at what 
Crahan has created with longtime friends 
Brandon Darner (vocals. guitar) and 
Stevan Robinson (guitar). The album is 

warm and inviting, grooving on vintage 
tones and hopping into happy. Beatles - 
eque moments that bounce with positiv- 
ity. Words like friends are motifs. and 
there's a balance of psychedelic pop, proto- 
punk and good old - fashioned rock -a 
stunning departure from his full -time gig. 

"1 understand people's surprise," he 

tells R&R. recalling his mother's love for 
bands like The Doors. Jimi Hendrix and 
The Beatles. "My mom would play a lot 
of records. A lot of the bands from that 
era - '60s and '70s - in my opinion 
made some of the greatest music of all 
time. It's just the tone, the scratch, the 
real low -fi kind of feeling." 

To My Surprise 

To record the album Crahan and 
Darner would drive about 90 minutes 
outside their hometown of Des Moines to 
an old farm -turned -studio. "We would 
write a song a day, instead of worrying 
about drum sounds. guitar sounds." 
Crahan says. "We'd show up and get in- 
spired by what was going on. And what's 
going on is that life's filled with all kinds 
of different mysteries. I don't like to be 

bedded down with one idea. Td die if I had 
to feel one color all my life." 

One event that colored Crahan's per- 

spective for the project was W11.1 really 
examined myself in this place." he says. 

"Who 1 am to you. Who 1 am to the neigh- 
bor who lives across the street. whom I 

don't even know yet, but 17l meet one day? 

It drew some serious conclusions that I 

wasn't necessarily comfortable with any- 

more. It had a big role, because it opened 

up my brain to paying a little bit more at- 

tention to who I am in this place and how 

I affect other people. When I take 'I' out 
of it and concentrate more on 'we: it's a lot 
more rewarding. A lot more gets done and 

a lot less pain happens. That's what I 

learned that day: the word we." 

Fast Hooks...No Snags 

Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 

70,000+ Song Library 

I All Formats & International Titles 

On -Time Delivery 

Feat u ri 11g: (.oldDia and HilDita 

U N L I M I T E D 

The World's Premier Music Hook Service 

Email hooksQhooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 

Atlanta. GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 

www.americanradiohistory.com

www.americanradiohistory.com


/«ALTERNA TIVE. 
February 6, 2004 

(ÑIeIieMusic.cuin 
America's Best Testing Alternative Songs 12 + 

For The Week Ending 2/6/04 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 
18 -34 

Women 
18 -34 

SWITCHFOOT Meant To Live (Ad/M/Colmbial 4 14 416 85°. 21% 4.05 4.00 4.10 

BLINK -1821 Miss You (Gellen/ 4.14 81% 12% 4.05 3.84 4 24 

YEIIOWCARD Ocean Avenue (Capita) 4.11 50% 5% 4.00 3.12 4.27 

STORY OF THE YEAR Until The Dar I Dc, MavencWR4arrse( 4.05 4.09 79% 17% 3 90 3 72 4 09 

AFI Silver And Cold fOreamWmksilntesccpe/ 4 04 4 00 65% 8% 3.95 4.00 3.91 

EINKIN PARK Nurnh (Warne Ekos.l 4 03 4 16 99% 36% 4.06 3 85 4 26 

FDO FIGHTERS Oarhng Nikki (Roswell/RCA/ 4.03 3.90 65% 8% 4.12 4 24 4.00 

THREE DAYS GRACE II Hater Everything About You /Jive 4.01 4.05 97% 34% 3.96 3 90 4.02 

HOOBASTANK Out Of Control (Island/IOJMGI 4.00 4 00 87% 18% 3.93 3 16 4.10 

FINGER ELEVEN One Thing (Windup) 3 99 397 64% 11% 398 394 4.01 

BLINK-182 Feeling This (Gel /en) 3.95 3.83 93% 26% 3 86 3 68 4.05 

INCUBUS Megalomaniac (fpru 3.95 4 03 86% 14% 3 92 3 99 3.84 

CHEVELLE Closure tfptci 3 93 3.90 83% 21% 4 03 4 13 3.93 

TRAPT StO Frame (Warner Bars. 389 3.92 93'(. 32% 3 92 3 83 4.01 

OFFSPRING Hit That (Columba/ 388 3.81 95% 26% 3.80 3 81 3 78 

RED HOT CHILI PEPPERS Fortune Faded (Wanner Bros) 3 88 3.88 91% 22% 384 388 380 

LOSTPROPHETS Last Train Hone (Coknba) 3.88 3.98 58% 9% 3 69 3.70 3.68 

SMILE EMPTY SOUL Nowhere Kids (lava) 383 3.79 65% 12% 3 76 3.60 3 93 

JET Are You Gonna Be My Girl rfkktraEEG) 3.80 3.77 95% 34% 3.75 155 3.96 

A PERFECT CIRCLE The Outsider (Vega) 3.79 3.70 61°-. 9% 386 3.94 3.77 

STAIND How About You ffkKVfkktrsrEEGI 3.74 3.71 81° 21% 3.69 3.57 3.82 

PUDDLE OF MUDD Away From Me fGelfenr 372 3.66 91' 26% 366 3.52 3.80 

AUDIOSLAVE I Am The Highway /lntersccçe /fprc 3.71 3.68 85°, 27% 3.75 3.75 3.75 

NICKELBACK Figured You Out (Roadrunner70JMG' 3.68 3.66 87°. 28% 3.62 3.48 3.75 

OUTKAST Hey Ya! (Arista( 3.58 3.57 97% 51% 3.77 3.73 3.81 

LIMP BIZKIT Behind Blue Eyes (fkp.7nterscopel 3.56 3.53 92% 29% 3.54 3.41 317 

CRYSTAL METHOD Born Too Slow all 3.43 42% 9% 3.43 3.51 3.35 

KORN Right Now (fprci 3.41 3.16 75% 24% 3.53 3.53 3.53 

DARKNESS I Bellew in A Thing... (Must ...Destroy Atlantr/ 3.24 3.15 76% 27% 3.21 3.11 3.36 

Total sample size is 452 respondents. Total avenge tamability estimates are based on a scale of 1 -5 i 1= dislike very much. 5 = like 
very much) Total familiarity represents the percentage of respondents who recognized the song Total hem represents the number 
of respondents who said they are tired of hearing the song Songs must have 40 °° familiarity to appear on survey Sample composition 
is based on persons 12. Persons are screened via the Internet Once passed. they can take the music test based on the format music 
preference RareTheMusic com results are not meant to replace callout research The 'esults are intended to stern, opinions of 
participants on the the Internet only RareTheMusic is a registered trademark of RateT. The RTM system is available 
for local radio stations by calling 818 -377.5300. RatenteMrtic.com data is provided by Mediabase Research. a division of 
Premiere Radio Networks. 
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W.TOP20 
SPECIALTY ARTISTS 

1. LIVING END (Reprise) "Who's Gonna Save Us" 

2. MIGHTY SIX NINETY (Unsigned) "Wish You 

3 AIR (Astralwerks/fMC) "Cherry Blossom Girl" 

4 HIM (Universal) "Jon Me" 

5. BAYSIDE (Victory) "Masterpiece" 

6. IMA ROBOT (Virgin) "STD Dance" 

1 ZEBRAHEAD (Columbia) "Rescue Me" 

8. RED TAPE (Road runner /IOJMGI "Stalingrad" 

9. START (Hollywood) The 1,2,3,4" 

10. ENDOCHINE (Unsigned) "Enough About You 

11. BLINDSIDE (Elektra /EEGI "A11 Of Us" 

12. STARSAILOR (Capitol) "Silence Is Easy" 

13. PHANTOM PLANET (Daylight/Epic) "Big Brat" 

14. JOSH TODD (Todd Entertainment/XSRfCOROS) "Shine" 

15. LAGUARDIA (Universal) "Holy Ghost" 

16. DIZZEE RASCAL (Matador) "Fix Up, Look Sharp" 

17. THOUSAND FOOT KRUTCH (Tooth & Nail/EMC) "Rawkflst" 

18. N.E.R.D. (Virgin) "She Wants Me To Move" 

19. VERRA CRUZ (Craleltown) "Soul Collides" 

20. ROY (Fueled By Ramenl "Something That's Real" 

Ranked by total number of shows reporting artist 

Record Of The Week 
ARTIST: Horrorpops 
TITLE: Hell Yeah 
LABEL: Hellcat/Epitaph 

Given the psychobilly packaging, the hotter -than -hell 
lead singer and the pierced go -go dancers that liven up 
the Horrorpops' stage show, It'd be easy to lump these 
Danish rockers in with the group of suckers cherishing 
style over substance. But with their Hellcat debut, Hell Yeah!, the Horrorpops 
dole out a delicious conlection of rockabilly, ska, punk, new wave, surf and alt - 
pop. Lead singer and upright bass player Patricia has her stray- kitten strut down 
pat. and her vocals teeter between Siouxsie Sioux and Gwen Stefan! (albeit 
without the latter's chipmunk -riding -the -teacups vibrato). Meanwhile, guitarists 
Nekroman and Karsten know exactly how many licks it takes to get to the 
center of a good pop song. Tracks like "Julia;' "Ghouls," "Miss Take" and - ah, 
to hell with it. There's not a rotten apple in the bunch. Finally some rock can- 
dy that won't give you a cavity. - Frank Correia. Rock Specialty Editor 

l 

SHOW SOME LOVE! 
EAGER? ECCENTRIC? ENERGETIC? 
Man's best friend might not be able to help you during ratings. 
but his owner sure can. Reward him with a station decal from 
Communication Graphics and watch your ratings grow. 

:. municatien 
Graphics Inc 

T H E D E C A L C O M P A N Y 

JIY0.331.M311 - wJE16oI111.eGEE6 

MONT COLONS. LONG- LASTING. DONASLE. NIEATNEN- RESISTANT. 
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JOHN SCHOENBERGER 
/schoenberger @radloandrecords. corn 

TRIPLE A 

Radio And Records 
Taking advantage of special relationships between 
radio and retail 

t is no secret that record sales are down and that de- 
veloping new digital sales models is an extremely im- 
portant part of turning things around for the music in- 
dustry. But we can't count out the traditional record 
store and its continued importance in the marketplace. 
Many labels are taking advantage of special relation- 
ships that some Triple A stations have nurtured with 
key accounts in their markets. 

As lost Highway Sr. Director/Pro- 
motion Ray Di Pietro puts it, "Many 
Triple A radio stations have relation- 
ships with local retailers to maximize 
exposure and saks in their markets. I 

love these opportunities. 
In my position, placing a tradi- 

tional time buy with a local retail tag 

on these stations definitely creaks ad- 
ditional awareness and a connection 

to a song. It enables the label promo- 
tion tion staff to work more closely with 
the radio station and for the sales de- 

partment to work with retail, and both 
create opportunities for the artists. 

"This approach closes the circle be- 

tween the label, radio station, retail 
and, in the end, the listener who con- 

nect: the dots at the store and buys 
the artist's musk. 

"Coupled with creative promotions 
in active markets, we have created 
a direct and solid partnership be- 

tween the label and Triple A radio. 
Doing business this way, I've also 
found myself working closer to our 
label's marketing and sales depart- 
ments. As a team, we have been able 

to focus more closely on airplay mar- 

kets and to react much more quickly 
to listener and retail response due to 
Triple \ airplay." 

Working Together 
You will hear certain people say 

that airplay at Triple A is great but 
doesn't sell many meads. There are 

numerous examples to the contrary. It 
is my belief that the folks who hold on 
to that opinion likely do not take ad- 
vantage of the many symbiotic rela- 

tionships that Triple A has developed 
with key retailers. 

When I asked around for some in- 
sight for this column, three markets 
were offered time and again as great 

examples of how well Triple A can 

work with key local retailers. They 
were KINK and Music Millennium in 

Portland, OR; KGSR and Waterloo in 

Austin; and WFPK and Ear -Xtacy in 
Louisville. 

KINK PD Dennis Constantine 
says that Music 5tillcnnium has two 
locatiohtin l'ortland and k the big 

dog when it comes to record sales. 

"Music Millennium and Waterloo in 

Austin are the two remaining big in- 
dependent music stores left in the 

country" he says. "Musk Millennium 
has a large stage area in both stores 

and does a lot of in-store promotions 
and performances. 

"We have a listening station at each 

location, and each month we have 
three CDs on it that get a special price - 

point, as well as promos added to 
spots on the station that a record la- 

bel can purchase. It turns out to be a 

pretty good deal. 

"The three CDs are chosen based on 

a discussion between the manager of 
Music Millennium and me. We try to 

keep a balance between established 

artists, artists who are building their 
careers and hot newcomers. 

"We've seen very significant sales 

come off of this program. For exam- 

ple, when the first Norah Jones album 
came out, it was originally priced in 

that $9.99 new -artist program. With 
our program on top Of that, people 
could buy the CD for around S7.50. It 
flew out of the store." 

The Granola Mafia 
According to KGSR PD Jody Den - 

berg, one of the keys to the relation- 
ship his station has with Waterloo is 

the nature of the store itself. When it 
first opened its doors in Austin, it 
caused quite a stir. At the time Den - 

berg even wrote a story for the local 

paper about the store's dedication to 
musical diversity. 

When I helped launch KGSR 13 

years ago, it was a natural for us to 
establish a relationship with Water- 

loo," he says. in fact, these days 
we are deemed the 'Granola Mafia'! 
But the bottom line is, what we play 
sells there, and what sells there we 

play. 
We have a CD-of- the -week pro- 

gram in which we team up with a la- 

bel. The CD gets a dozen mentions a 

week on the air, we offer the label a 

special spot package, and the store 

offers the CD at a discount. 
"Waterloo also sponsors my Sun- 

day -night new -music specialty show 

and is one of our outlets for the KGSR 

Bnxafcasts CD series. We aLso have a 

listening station in the store." 

Each station has a unique set of cir- 

cumstances, depending on the market 
it is in and the type of music -retail ac- 

catnls that service it. For Dan Reed - VP /Pmgrammng for Public Radio 

Partnership, which includes WFPK - 
it's simply a matter of dealing with 
folks who are conscientious and pas- 

sionate about musk. 
"We don't really have to work that 

hard at it," he says. "Ear -Xtacy has 

been such a great full- service store for 

us, as well as a valued underwriter for 
'FPK. It has been a consistent advocate 

for public radio in Louisville for a very 

long time. 

"They keep a close eye on what we 

- play, and I can honestly say that just 

about anything that shows up on our 
playlist, you can find in their store. We 

try to connect with them as much as 

we can. We broadcast live in -store per- 

formances several times a year from 
there, plus we have a listening station 
with our Togo on it. They are also a 

destination for people to buy WFPK 

merchandise. 
"We haven't reinvented the wheel. 

It's just a combination of Louisville 
being a very active music market, a 

great record store paying attention to 

what we do, and keeping the commu- 

nication lines open between us to 

come up with new ideas." 

Strategic Alliances 
Other examples of strategic all ianc- 

es between radio and music retail in- 

clude KTCZ and Target in Minneap- 
olis. Target's home base is there, and, 
according to station PD Lauren Mac - 
Leash, the alliance makes sense on 
many levels. 

"Target is our exclusive outlet for 
the Cities 97 In-Studio samplers we 

do," she says. in return for that ex- 

clusivity Target donates the distri- 
bution and 525,000 to our sampler 
charities. In addition, we have year - 

round 'Cities 97 Music Display' end - 

caps in over 40 stores metmwide, 
which carry CDs based on our cur- 
rent playlist." 

KMTT /Seattle has a special tie-in 
with a nontraditional outlet - Star - 

bucks - as well as important indie 
retailer Easy Street. WRNR /Balti- 
more recently established a "WRNR 
Music Picks" program with Tower/ 
Annapolis, MD. KPRI /San Diego has 

a solid relationship with Borders 
Books & Music. 

RaR February o, 100. 

Direct Connections 
Most Triple A stations have established a symbiotic rela- 

tionship with a key record- retail account in their city. Here 
is a list of some stations' most important accounts. 

Station 

WAPS/Akron 

KGSR/Austin 

WRNR/Baltimore 

KRVB/Boise, ID 

WNCS/Burlington, VT 

WDOD/Chattanooga. TN 

KBXR/Columbia. MO 

WDET/Detroit 

WVOD/Elizabeth City. NC 

KZPL/Kansas City 

WOKVKnoxville 

WFPK/Louisville 

WMPS/Memphis 

KTCZ/Minneapolis 

WGVX/Minneapolis 

KPIG/Monterey 

WRLT/Nashville 

WFUV/New York 

KCTY/Omaha 

W XPN/Ph iladel ph ia 

KINK/Portland. OR 

WDST/Poughkeepsie. NY 

KTHX/Reno. NV 

KPRVSan Diego 

KTAO/Santa Fe-Taos. NM 

KRSH/Santa Rosa. CA 

KMTT/Seattle 

WRNX/Springfield, MA 

KCLC/St. Louis 

Account(s) 

Time Traveller. Quonset Hut 

Waterloo 

Tower (Annapolis) 

The Record Exchange 

Pure Pop 

Media Play 

Streetside 

Tower (Birmingham) 

Outer Banks Music 

Best Buy. Need More Discs 

Disc Exchange 

Ear -Xtacy 

Cat's Music 

Target 

Electric Fetus 

Streetlight. Do Re Mi. Boo Boo 

Tower (West End) 

J&R Music 

Homers 

Mamstreet. Tower 

Music Millennium 

FYE 

Soundwave. Tower 

Borders Books & Music 

Oue Pasa. Taos Sound 

Back Door Disc and Tape 

Starbucks, Easy Street 

Turn It Up 

Streetside. Vintage Vinyl 

In Kansas City, KZPL works both 

ends of the retail spectrum by inter- 
acting with Best Buy, as well as a lo- 

cal mom-and-pop called Need,More 
Discs. And KPIG /Monterey covers 
the entire central coast of California by 
cooperating with Streetlight Records 

in Santa Cruz, Do Re Mi in Carmel 

and Boo Boo in San Luis Obispo. 

Smart Marketing 
In addition to these market- specif- 

ic relationships that record labels can 

take advantage of for their priority 
projects, there are certain key nation- 

al marketing campaigns that tie in to 
accounts whose clientele also listens 

to Triple A radio. 
"There are definitely some indie re- 

tailers - many of which are members 

of the Coalition of Independent Music 
Stores- that have very clue ties with 
certain Triple A stations, and we will 
often take advantage of those kinds of 
relationships when it makes sense for 
Rounder and the particular artist at 

hand," explains Rounder* Director/ 
l'nnxrtion Katrinka Suydam. 

"But it is also important to note that 

there are certain key national retailers 

we work with, such as Borders Books 

& Music, Barnes & Noble and even 

Tower, plus nontraditional outlets 
such as Starbucks. 

"Even Amazon.com can produce 
dramatic sales results for us under the 

right circumstances. For example, if 
one of our artists has a feature on NPR 

or does something like Goal Morning 
America, we will almost always see a 

sales spike at Amazon. 

"In addition, a place like Boston 

offers opportunities on both levels 
with Borders, as well as Newberry 
Comics for in -store appearances and 

things like that. So there are ways for 

our sales and marketing department 
to implement a national campaign 
while still leaving enough flexibility 
for us to plug in to certain key local 

radio -retail relationships." 

Reading The Situation 
Even with all these programs and 

relationships for labels to take advan- 

tage of, Interscope s James Evans ad- 

vises making sure the artist matches 

the particular situation. 
When they are done well, I'm a fan 

of these programs," he says. "These 

days marketing money is more care- 

fully scrutinized than ever. Something 

that is directly tied to the artist and has 

both a retail and a radio element will 
make a better case than many other 

opportunities that arise. 

Ideally, you need a store that has 

a reputation and an inherent draw for 

music people, like Waterloo in Austin 
or Music Millennium in Portland. You 

need a station whose brand endorse- 

ment is meaningful in terms of driv- 
ing traffic and one that is willing to 

give the program some well- placed 

promos. 

"It also helps to have the number 

of 'Artists of the Month' limited to 

three or less so the whole thing is fo- 

cused. Finally, you need a prominent 
display at the store level. It's much 
harder than it sounds to pull together 
all these elements in one market." 
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r-- TRIPLE TOP 3(1_ 
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WEEK MEEr 

1 

4 

2 

5 

9 

3 

8 

12 

11 

7 

17 

10 

6 

13 

22 

14 

18 

21 

20 

26 

15 

16 

27 

23 

24 

25 

Debul 

(Debut> 

aN1Rr 1111E mews 

0 COUNTING CROWS She Don't Want Nobody Near (Geffen) 

© NORAH JONES Sunrise (Blue Note/EMCI 

ÓGUSTER Careful (Pa lm /Reprise) 

MELISSA ETHERIDGE Breathe /Island //OJMGl o INDIGO GIRLS Perfect World (Epic/ 

6 DAVE MATTHEWS Save Me (RCA) 

Q FIVE FOR FIGHTING 100 Years /Aware /Columbia) 

0 JACK JOHNSON Taylor (Jack Johnson Music/Universali o THRILLS One Horse Town /Virgin 

10 SARAH MCLACHLAN Fallen (Arista) 

STING Sacred Love (A &M /lnterscopel 

12 STEREOPHONICS Maybe Tomorrow (V21 

13 HOWIE DAY Perfect Time Of Day (Epic) 

14 JET Are You Gonna Be My Girl (Elektra/EEGI e JOHN MAYER Clarity fAware/Co /umbial 

16 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel e DAMIEN RICE Cannonball (Vector Recordings/WarnerBros.) 

JOHN EDDIE If You're Here When I Get Back (Thrill Show /Lost Highway) 
COLDPLAY Moses (Capitol) 

0 MATCHBOX TWENTY Bright Lights (Atlantic) 
21 JOE FIRSTMAN Breaking All The Ground (Atlantic) 

22 TRAIN When I Look To The Sky (Columbia) 

LOS LONELY BOYS Real Emotions (Or/Epic) 

24 THORNS Blue /Aware /Columbia) 

25 R.E.M. Bad Day (Warner Bros.) 

ROONEY I'm Shakin' (Geffen) e RYAN ADAMS Burning Photographs (Lost Highway/WWI 
JOSS STONE Fell In Love With A Boy (S- Curve /fMCI 

30 KEB' MO' Let Your Light Shine (Epic) 

3 DOORS DOWN Here Without You (RepuElielntversal) 

TOTE. ,i - TOTAL WEEKS ON TOTALSTATgNs 
PLAYS AUDIENCE CNART ADDS 

ac 

416 *28 21544 13 2310 

377 +50 23720 4 2110 

363 + 12 14382 12 2210 

361 .35 19035 5 2110 

330 +39 14274 6 2210 

317 18 12947 14 2110 

315 +22 11866 8 1610 

298 +24 13898 10 2110 

297 .13 12825 9 2110 

280 23 21084 19 1810 

279 +48 16982 3 2112 

271 16 12044 13 2110 

247 64 12703 23 1810 

242 12 9472 6 1411 

237 +36 11693 4 1811 

236 -13 17001 18 2210 

235 +12 9898 3 2111 

220 +16 5017 8 1210 

210 +4 11390 15 1310 

202 +50 14706 11 610 

198 -44 7660 18 1810 

189 51 8970 20 15/0 

186 +50 6335 2 1411 

181 20 7487 13 1610 

114 1 11238 19 1610 

173 +14 5100 6 1410 

170 +48 8384 1 1111 

152 +32 11321 1 1211 

137 + 14 4301 2 1210 

124 +6 7053 2 511 

24 Triple A reporters Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 1;25 -1/31. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number Average Quarter Hour Persons used herein with permission from the Arbdron Company (0D 2004. The Arbitron Company). <) 2004. R &R. Inc New &Active 
STARSAILOR Silence Is Easy (Captal) 
Total Plays: 109, Total Stations: 8, Adds: 1 

MG HEAD TODD AND THE MONSTERS Imaginary Ships Sanctuary/SRO 
Total Plays: 108, Total Stations: 10, Adds: 1 

MAROON 5 This Love/Om/teal 
Total Plays: 105. Total Stations: 9, Adds: 3 

JOHNNY A. I Had To Laugh (Favored Nations/Red Ink) 
Total Plays: 91, Total Stations: 9, Adds: 1 

BEN HARPER Brown Eyed Blues (Virgo) 
Total Plays: 82. Total Stations: 10, Adds: 3 

TEITUR You're The Ocean (Cherry/Urmersal) 
Total Plays: 80, Total Stations: 9, Adds: 1 

WHEAT I Met A Girl LAwareJColumbel 

Total Plays: 78, Total Stations: 4, Adds: 1 

MOWIE DAY She Says ((pc ì 
Total Plays: 76, Total Stations: 10, Adds: 4 

VAN MORRISON Evening In Jure (Blue Note/EMC) 
Total Plays: 76. Total Stations: B. Adds: 1 

MICHAEL ANDREWS NARY JULES Mad World (Down Up Dowm 
Total Plays: 66, Total Stative 3, Adds: 1 

Soap rooked by total /lays 

The next single 
from the acclaimed debut album Revive 

STEADMAN woar,.e by Pirar Shnwyb ..c Mon Job r w 
Morpor lwlt Damao - Los Argosy 

WAVE GOODBYE www.steadmanband co. www steadmanmusac -dan 

Impacting AAA and Hot AC on 2/9 
Couldn't Wait: WGVX, WXPN, KCLC, KNDZ 
"Steadman's first major -label album is REVIVE, an outstanding 
collection of melodic Pop/Rock songs." 
-Billboard Magazine January 31, 2004 
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Most Added 
www rradds. corn 
ARTIST 

. 

JONNY LANG Give Me Up Again rA &Mlnterscapel 

MATT NATHANSON Suspended (CherryiUnversali 

TRUMAN Morning Light ( Gellem 

HOWIE DAY She Says (Ephc) 

MAVERICKS Al That I Breathe (OuanerbackhSanctuaryi 

STEVE POLTZ You Remind Me 198 Pounder) 

BEN HARPER Brown Eyed Blues Nrgmi 
MAROON 5 This Love (OctoneJi 

Most 
Increased Plays 
ARTIST ' 

HOWIE DAY She Says /(pc) 
BIG HEAD TODD... Imaginary Ships /Sanctuary/SRGI 

NORAH JONES Sunrise (Blue Note -MCI 

LOS LONELY BOYS Real Emotions (Odfprd 

MATCHBOX TWENTY Bright Lights (Atlantic) 

JOHNNY A. I Had To Laugh (favLredNations/Red Ink 
VAN MORRISON Evening In Jive (Blue NoteiEMC) 

STING Sacred Love (A &M /lnterscopei 

RYAN ADAMS Burning Photographs (Lost hlghway/lß/AlG) 
BEN HARPER Brown Eyed Blues (Vagnl 

Most 
Played Recurrents 
ARTIST'' 

DIDO White Flag (Arista( 

JONNY LANG Red Light O&M/Inter-scope) 

WALLFLOWERS Closer To You (nterscgoe( 

COLDPLAY Clocks (Cawed) 

0 

B 

5 

4 

1 

1 

3 

3 

TOTAL 

PLAY 

INCREASE 

+56 

+55 

+50 

+50 

+50 

+19 

+49 

+48 

+10 

+47 

TOTAL 
PLAYS 

210 

199 

174 

159 
JACK JOHNSON Wasting Tine (Jack Johnson Music/Universal) 154 

JOHN MAYER Bigger Than My Body /AwareCOu be/ 150 
JASON MRAZ toy And I Both (fkktraEEG/ 121 

LOS LONELY BOYS Heaven (Or /Epic/ 119 
SANTANA fIALEX BAND Why Don't You & I ¡Arista' 114 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

THE FORMAT 
THE FIRST SINGLE 

(YOU KNOW ME) 

The first single from 
the album Interventions And Lullabies 
P,Th.d try R Wan Vincent 
ManAan.M Boc r Atra,nrnr Tom(,,. Al 
www thelorrrrat.cnm 

Already on at AAA: KTHX, WRNX. WCBE, KRSH, WAPS. KTAO. KMTN. WKVL 
Already on at Alternative: KEDJ. CD101, KFMA. WOXY. WINE. KJEE, WEOX, 
WJSE, WHIG, WBER JUSTIN: WFNX/Boston 

The Format has already started to heal up the request lutes - Sarah Mcawn i WKVL Memphs 
These musical whiz kids are composing bold Beatles-influenced Pop -Rock gems that are 

www elektra corn leagues ahead of their musically myopic peers " - Anernarme Press March 212W 

I 

1 

1 
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TRIPLE A TOP 30 INDICATOR.. 
February 6, 2004 

RAM'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

LAST 
WEEK 

3 0 
6 0 
4 © 
2 

8 © 
7 6 

5 7 

9 0 
13 0 
15 0 
11 a 
1 12 

12 ® 
18 Q 
14 15 

10 16 

17 17 

20 0 
18 19 

24 

23 a 
25 a 
22 23 

19 24 

21 25 lip 
28 27 

30 (2) 
Ib.MMtJ a 
IawN > 

ARTIST ' 
TOTAL 

FLATS PLATS 

TOTAL 

AUDIENCE 

iMl 

WEEKS ON 

CNART 

TOTAL PATIN 
ADOS 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 31/ +16 3717 12 1710 

NORAH JONES Sunrise (Blue Note/EMCI 312 +22 6710 3 2210 

INDIGO GIRLS Perfect World (Epic) 297 +4 5112 5 2010 

STEREOPHONICS Maybe Tomorrow (V2I 289 -16 3585 9 1710 

MELISSA ETHERIDGE Breathe (island /IOJMG) 282 +21 3755 5 2110 

JACK JOHNSON Taylor (Jack Johnson Music /Universal) 273 -5 2870 10 1610 

GLISTER Careful (Palm /Reprise) 269 -22 2544 12 1310 

JOHN MAYER Clarity (Aware /Columbia) 268 +8 4865 5 1710 

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 241 +29 3800 3 2311 

STARSAILOR Silence Is Easy (Capitol) 236 +43 3831 3 2010 

THRILLS One Horse Town (Virgin) 235 0 3762 12 1610 

DAVE MATTHEWS Save Me (RCA) 234 -76 4107 14 1510 

JONATHA BROOKE Better After All (Bad Dog /VMG) 222 +5 4619 3 2211 

RYAN ADAMS Burning Photographs (Lost Highway /IDJMG) 206 +22 4447 2 1711 

JOHN EDDIE If You're Here When I Get Back (Thrill Show /Lost Highway) 196 -9 2500 10 1510 

COLDPLAY Moses (Capitol) 184 67 2739 14 1210 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 182 -1 2267 6 1010 

JOSS STONE Fell In Love With A Boy ISCurve /EMCI 181 +9 5119 4 1610 

R.E.M. Animal (Warner Bros.) 180 -1 1479 6 1310 

KEB' MO' Let Your Light Shine (Epic) 176 +21 4278 2 1810 

STING Sacred Love (A &M /lnterscopei 114 +18 4299 2 1611 

JET Are You Gonna Be My Girl (Ekktra/EEG) 173 +20 1411 5 1311 

EASTMOUNTAINSOUTH Rain Come Down (Dream Worksllnterscopel 155 -7 2450 8 1210 

SARAH MCLACHLAN Fallen (Arista) 154 -22 2380 16 910 

CRASH TEST DUMMIES Flying Feeling (Cha Ching) 146 -25 1968 8 1410 

OWSLEY Be With You (Lakeview) 139 +27 1412 1 1110 

THORNS Blue (Aware /Columbia) 136 -7 1413 8 1110 

ROONEY I ni Shaken' (Geffen) 134 +2 1222 2 1010 

LOS LONELY BOYS Real Emotions (Or /Epic/ 128 +8 2782 1 1713 

MINDY SMITH Come To Jesus (Vanguard) 119 +13 3278 1 1713 

25 Triple A reporters Songs ranked by total plays for the airplay week of Sunday 1/25 - Saturday 1/31. 
CD 2004 Radio & Records. 
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Most Added 
www-rrindicator.com 
ARTIST - ',F .4BELIS, KOS 

JONNY LANG Give Me Up Agars (A &M-lnterscopel 0 

MAVERICKS Ar That I Breathe (OuarterbackSanctuary) 0 

STEVE POLTZ You Remind Me (98 Pounder) i 
TRUMAN Morning Light (Geffen) 4 

JOHN MAYAII All Your love (Eagle) 4 

GRANT-LEE PHILLIPS Mona lisa IIoe/Rounden 4 

Most 
Increased Plays 
AAr$T ' 

TOTAL 

PLAY 

KRUM 

JONNY LANG Give Me Up Again (A &M/Intescopel +45 

STARSAILOR Silence Is Easy (Capitol) +43 

BEN HARPER Brown Eyed Mies (Vwgn) +41 

WHEAT I Met A Girl IAwarelCDkwntra) +38 

TEITUR You're The Ocean /Cherry /Umersa8 +38 

HOWIE DAY She Says /Epic) +34 

ROBERT EARL KEEN AI I Have Is Today (Audumlloch) +31 

VAN MORRISON Evening In June (Blue NoteEMCI +30 

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) +29 

FORMAT The Fist Single You Know Mel (Elektra/EEG) +29 

National 
Programming 

cf 
Added This Week 

Ali Castelinni 215 -898 -6677 

BRAD MEHLDAU Everything In Its Right Place 

CLUMSY LOVERS After The Flood 

EDDI READER Winter Is Past 

GRANT -LEE PHILLIPS Ivy -A- Passion 

MATT NATHANSON Suspended 

Acoustic Cafe 

Rob Reinhart 734- 761 -2043 
DELOREAN Morning Watch 

MATT NATHANSON Little Victories 

NCLUaI. La1LM. MO 
IM MYWe1MMr 

I~iM Gwi Wirr 

'Monitored Reporters 

49 Total Reporters 

24 Total Monitored 

25 Total Indicator 

1 
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LAlex Cortright 
PD, WRNR/Baltimore 

"Hey, man, ain't nothin's changed!" 
sings Al Green as he opens "Too 
Many." the final song on his new album, 
I Can't Stop. Whether its gospel or 
RBB. Green's music is always joyful 
and honest. That's because wherever 
his head is (whether in the heavens or 
in his lover's arms), his heart and 
voice follow. For this reason, Green 
kind of reminds me of Ella Fitzgerald - even when he's singing deep 

blues, there's always an undercurrent of delight. Now 
40 years into his career, Green remains a full, acrobatic 
and beautiful singer. With his old friend and collabora- 
tor Willie Mitchell on the knobs for the first time in 17 
years. the production and the arrangements are what 
you might expect from a duo that gave us such all -time 
classics as "I'm Still in Love With You and "Call 

Me.' The result is classic Memphis soul. With Mitchell and mem- 
bers of the old Hi Records session crew on board, its impossible to 
avoid direct comparisons to those great early '70s albums. Indeed, 
Green seems committed to revisiting the sound that made him fa- 
mous. I Can't Stop comes as close to this as possible with great rock- 
ing grooves like "I'd Still Choose You " "I've Been Thinking About You" 
and "I'd Write a Letter" The bluesy "Play to Win" and the plaintive 
"Not Tonight" are good too. Is Al Green back? Hey. man. ain't 
nothin's changed! 

Counting Crows remain at 1' for 
the third week on the monitored 

airplay chart. as Norah Jones moves 
up to 2'. Guster are in at 3', Melissa 
Etheridge takes the 4' slot. and Indigo 
Girls go top five at 5' .. Five For Fight- 
ing. Jack Johnson and The Thrills 
round out the top 10 . Other big gain- 
ers include Sting. John Mayer. John 
Eddie, Matchbox Twenty and Los 
Lonely Boys .. Ryan Adams. Joss Stone and 3 Doors Down de- 
but ... On the Indicator side, Counting Crows are also 1'. Jones is 2', 
Indigo Girls move up to 3', and Etheridge goes to 5'. while Damien 
Rice and Starsailor go top 10 at 9' and 10', respectively ... Other 
projects showing impressive progress include Jonatha Brooke, 
Adams. Stone, Keb' Mo' and Jet ... Owsley. Los Lonely Boys and 
Mindy Smith debut ... There is another week of big add activity. Jonny 
Lang comes in No. 1 overall (Na 1 on both panels) with 14 stations 
in the Most Added category ... Also showing a good first week were 
The Mavericks and Steve Poltz, with 10 total adds: Truman, with 9; 
Matt Nathanson (tied at No. 1 on the monitored panel). with eight; 
Ben Harper. with five; and Grant -Lee Phillips and BR5 -49. with four 
... Los Lonely Boys, Mindy Smith, Howie Day, Big Head Todd 8 The 
Monsters. Johnny A., Maroon 5. Wheat and John Wesley Harding 
close some important holes. 

L. 
- John Schoenberger, Triple A Hits, 

Fokker/6,2004 RIiR 73 

#¼7liiïisr 
ARTIST: String Cheese Incident 

LABEL: SCI-Fidelity 
By JOHN SCHOENBERGER I TRIPLE A EDITOR 

Boulder -based String Cheese Incident 
have come a long way since forming 

back in 1993. What started as five friends - Kyle Hollingsworth on keys and vocals; 
Michael Kong on mandolin, violin and vo- 
mils; Keith Moseley on bass and vocals; Bill 
Nershi on guitar and vocals; and Michael 
Travis on drums and vocals - jamming 
together for fun has turned into a full - 
fledged enterprise of extensive national 
touring. a management and PR company 
and a record label called SCI -Fidelity. 

Blending elements of rock, Celtic, blue- 
grass, reggae, salsa, Mm -pop, funk and 
jazz, SCI have gradually developed a 
sound that is uniquely their own. In 1997 
they began releasing their own albums. 
both studio efforts and live albums. in- 
cluding 40 concert recordings from their 
2002 tour. 

They return with Untying the Not, 
which in many ways represents an en- 
tirely new direction of expression for the 
band. Although they have not abandoned 
their jamming roots, they have delivered 
an album of more succinct songs with a 
more focused message. 

"We didn't want this album to he such 
an obvious reflection of what we do live," 
says Nershi. "Instead. we wanted to use 
the studio as a tool and as a separate but 
related art form to make music differ- 
ently than we would onstage. This is defi- 
nitely the first album for which we've 
used that approach. It offers a glimpse 
into a brand -new side of the band " 

To help them navigate this new terri- 
tory. the band enlisted the help of well - 
known producer Youth (Killing Joke. The 
Verve. Orb and Crowded House). At first. 
it seemed the association might not work, 

as both the producer and the musicians 
had very different perspectives on music, 
song structure and recording techniques. 
However, in the long run this disparity 
turned out to be a great jumping -off point 
for creativity. 

"I was initially a little doubtful about 
working with him," says Mosely of Youth. 
"It seemed that we had so little in common 
with the artists he had worked with in the 
past. But he had so much energy and cre- 
ativity that we decided to take the chance 
and step away from our comfort zone." 

The result is an album that presents 
String Cheese Incident in a more focused 
way without compromising their musical 
prowess, adventurous sound or the altru- 
istic messages in their lyrics. Whether its 
"Wake Up." "Orion's Belt" or "Who Am Ir 
or instrumentals such "Valley of the Jig" 
and "Mountain Girl." Untying the Not is 
clearly a String Cheese Incident album. 
These and other tracks stand easily on 
their own, yet this is very much a concept 
album. and it works wonderfully on that 
level as well. 

"Everybody has to deal with the issues 
we write about on this album," says 
Moseley. "Hopefully, our fans find a lot 
about this album they can relate to, even 
if at first it's a bit surprising to them. It's 
just the band stretching and growing - 
it's something we had to do." 

WORKING YOUR RECORD 
TO RADIO PROGRAMMERS V /q,,, 

NOffAX 

UPDATE 

ELECTRONIC PROMOTION KITS 
Multi -Media Advertisements 01 Your Priorities 

Distributed to R &R Monitored & Indicator 
Radio Programmers By format 

PROMO 

. E-MAII 111N1 Ell leis 
FOR MORE INFO ERN LLAMADO Artist Album & Press Photos Listing Of Current Promotional Information Record Label Contact Information 

(310) 788 -1655 Automatic Playback of Featured Song Links To Audio/Video Streams, MP3s, Etc. Updated For The Life Of Your Project 
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AMER /CANA TOP 30 ALBUMS ay 
February 6, 2004 

WEEK 
THIS 

v K ARIKiT TITLE LABE. 

1 1 C. TAYLOR & C. RODRIGUEZ The Trouble... ILonestad 

13 0 FLATLANDERS Wheels 01 Fortune New West' . 

2 3 ROBERT EARL KEEN Farm Fresh Onions /Atdvm/Kochi 

3 4 BOTTLE ROCKETS Blue Sky Senctuery 586' 

8 5 LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway; 

4 6 MAVERICKS The Mavericks (Sanctuary SRS' 

5 7 VARIOUS ARTISTS Just Because I'm A Wotan... IStgam Ha 498 

11 Q VARIOUS ARTISTS Cold Mountain Soundtrack (DMI/SonyMnacl 461 

7 9 RODNEY CROWELL Fate's Right Hand (DMZ/Columbia) 453 

25 a BR5 49 Tangled In The Pines IDuaftonet 

14 Q HOLMES BROTHERS Simple Truths litigator) 

8 ADRIENNE YOUNG Plow To The End 01 The Row (Addle Belle) 401 

9 13 EMMYLOU HARRIS Stumble Into Grace (Nonesuch) 400 

10 14 ALBERT LEE Heartbreak HiY (Sugar la 381 

24 ® MARK ERELLI Hilbdly Pilgrim (Signature Sounds) 356 

12 16 HOT CLUB OF COWTOWN Continental Stomp /HghtoneI 

15 17 VARIOUS ARTISTS Lod, Loud, Losin... (Universal South) 

16 18 DELBERT MCCLINTON Live (New West) 

17 19 CHRIS KNIGHT The Jealous Kind LDuahanel 

20 20 KARL SHIFLETT_. Worries On My Mind (Rebel' 

19 21 PAUL BURCH fool for love (Bloodshot) 

22 22 MARTY STUART... Country Music (Columbia) 

18 13 DARRELL SCOTT Theatre Of The Unheard (hi Lgh() 

21 24 SHELBY LYNNE Identity Crisis'Capnol 

13 25 PATTY LOVELESS On Your Way Hone (Epic) 

Méyt . MINDY SMITH One Moment More (Vanguard) 

30 a LITTLE FEAT Kickd It At The Barn (Hot Tomato) 253 

27 28 THAD COCKRELL Warmth & Beauty (Yep Roc, 241 

26 29 TIM 0 BRIEN Traveler (Saga, Had 239 

loeo..r> 30 CHIEFTAINS Further Down The Old Plank Road (Victor/AAL) 229 

'HIS wEEK - 
PLAYS PLAYS 

730 

643 

563 

550 

537 

528 

433 

462 

348 

325 

312 

306 

295 

293 

280 

271 

262 

262 

261 

CV/SLAMS 
RATS 

7 10363 

.264 1091 

.25 11252 

20 4975 

2 10664 

35 10676 

44 9341 

+64 1545 

-B2 13847 

+162 819 

+54 1193 

54 8750 

-41 9088 

40 5971 

+82 919 

34 4742 

17 6777 

29 3565 

21 8783 

14 3603 

18 3380 

14 5902 

53 8172 

39 8368 

21 5025 

.70 868 

+4 2140 

16 4055 

31 11304 

13 5674 

The Americana Airplay chart represents the reposed play of terrestrial radio stations. nationally syndicated 
radio shows. satellite radio and Internet stations that have agreed to submit weekly spin counts 

For more information please visit www amencanamusrc org 
rG 2004 Americana Music Association 

Americana Spot light 
by John Schoenberger 

Artist: The Flatlanders 

Label: New West 
Very few bands are as mysterious and mythical as The 

Flatlanders. especially when you consider that. until 2002. they 

had only released one album. and that was in 1972. Furthermore. 

that release was barely official, as it only came out on eight - 

track! The core members of the band were Joe Ely. Butch Hancock 

and Jimmie Dale Gilmore. who at the time were school chums 
rooming together in Lubbock. TX. After that experience. the three 

singer- songwriters went on to enjoy successful and respected 

solo careers. often performing one another's songs. In 2000 the 

three old friends reunited in the studio to record a song for The 

Horse Whisperersoundtrack. prompting them to re -form as The 

Flattanders and record a brand -new album. The result was 2002's 

Now Again. which received a tremendous amount of press coverage and was also a commercial 

success. Luckily. we haven't had to wait another 30 years for a Flattanders fotlowup. as they have 

just released Wheels of Fortune to much anticipation and relief. Once again Ely. Hancock and Gilmore 

each contributed songs to the project. Even though its easy to distinguish who wrote what there is 

an overarching signature sound to all the songs. Highlights include "See the Way." "Neon of Nashville." 

'Wishin' for You" and "Baby Do You Love Still? 

Americana News 
Balloting is underway to determine the winner of the Country Music Association's Global 

Country Artist Award. The CMA's Global Markets Task Force established the award in 2002 to 

recognize outstanding achievements by country music artists in foreign territories. The winner 

will perform at the 2004 CMA Music Festival. set for June 10 -13 in Nashville ... Pioneer alt - 

country artist Alejandro Escovedo has been battling hepatitis C and has racked up some pretty 
serious medical expenses. To help defray the costs. many of Escovedo's friends have participated 
in a two -disc tribute album honoring his music. called Por Vida. Among those contributing to the 

project are Joe Ely: The Jayhawks: Chuck Prophet: Jackson Browne: Billy Corgan: Los Lobos: and 

Escovedo's niece, Sheila E. A series of tribute concerts is also being planned ... Steve Earle is to be 

honored with a Lifetime Achievement Award at this year's BBC Radio 2 Folk Awards on Feb. 11. 

Joan Baez will be the presenter ... The Blues Foundation released their 2004 W.C. Handy Award 

nominations on Jan 14. The 25th anniversary of the awards will be celebrated in Memphis on 

April 29. Kim Wilson got six nods, followed by Marcia Ball. with five. Michael Burks. Otis Taylor 

and Buddy Guy each got four... A musical tribute to the late Johnny Cash was among the highlights 

of the recent Air Jamaica Jazz 8 Blues Festival. Cash's home and property in Jamaica are near the 

festival grounds in Montego Bay. 

Note: If you have Americana news. please forward it to jschoenberger ©radioandrecords.com. 

Most Added ̀ 

APiST ADDS 

Old Crow Medicine Show OCMS ,Alertwerk. 16 

BR5 49 Tangled In The Pines /Dualtow, 12 

Flatlanders Wheels Of Fortune (New West) 12 

Greencards Movie On'Irdependent) 11 

Lucy Kaplansky The Red Thread (Red House) 9 

James McMurtry Live In Aught Three (Compadrei 6 

xtend your on -air 

CrowdCruiser 
Looking for the ultimate remote vehicle? The 

CrowdCruiserrm combines a Ford Chassis with 

BPI's custom designing to deliver a vehicle that 

your listeners will look for and your staff will love! 

Create custom graphics that will get noticed! Well 

build the interior to your specs. Call for more 

information -this vehicle can be completely 

customized for you. L 

BROADCAST 

PRODUCTS 

1 -800- 433 -8460 
6528 Constitution Drive 

Fort Wayne, IN 46804 

USA 
(260) 459 -1286 
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Sales At The Top 

RICK WELKE ,CHRISTIAN, February 6, 2004 i:iR 75 
.w./k.eradloandr.cords.conr 

. 

KLTY /Dallas' ratings success crosses over to sales 

ith the recent release of the Arbitron ratings for 
the Dallas -Ft. Worth metro, many were surprised to see 
Christian AC KLTY /Dallas surge up to No. 3 in the 
market. With that achievement the sales force, headed 
up by Account Manager Clint Lewis, revs up for a 

unique chapter in the station's history. 

Lewis began his career 
at KLTY almost seven 
years ago. After meeting 
with the GM and sales 
manager of the station, he 
was offered a unique one- 

year base salary with a 

guarantee and commis- 
sion incentives. At that 
time it was unheard of to 
offer a contract like that 
with any kind of guarantee. 

Supply And Demand 

Over the years Lewis has seen the 
ups and downs of radio sales at the 
station. And, of course, working at 
a commercial Christian AC makes 
things even more interesting. 

One of the biggest challenges for 
those not familiar with radio sales 
is the year -round demand for a sta- 
tion's commercial inventory. Avail- 

Clint Lewis 

"We review 

everything that goes 

out over the 

airwaves and make 

sure that it is good 

for the listener, the 

client and the 

station. This allows 

for communication 

between sales and 

programming to help 

us both accomplish 

our goals." 

able inventory has to be 
successfully managed. 
"We sell our inventory 
based on a supply -and- 
demand system," Lewis 
says. 

"As account manag- 
ers, we daily have to 
watch what we present, 
what comes in, what 
inventory we have avail- 

able, and how to price it according- 
ly. It is much like the airline industry. 
When there are seats available, pric- 
es are less. When seats are selling 
out, prices increase." 

KLTY's jump in the Dallas Ar- 
bitron ratings has increased demand 
for advertising at the station. "As in- 
ventory sells out, we have to raise 
the pricing for it," Lewis says. "For 
example, commercials were priced 
differently for the first quarter of 
2004 back in November and Decem- 
ber of last year. But now, with the 
increase in ratings and the increase 
in demand, pricing is moving up. 

"I priced airline tickets for a trip 
to California back in the fall. I did 
not buy them at that time, and I am 
now paying more for my seats be- 
cause the airline and times that I 

need are selling out and the price of 
the tickets has increased. Same goes 
for radio sales inventory." 

The Programming 
Relationship 

Show me a station where pro- 
gramming and sales work well to- 
gether and communicate with one 
another regularly, and I will show 
you a station that is making an im- 
pad on all fronts. The folks at Salem - 
owned KLTY know this all too well. 

"We use a three -pronged ap- 
proach to our programming and 
sales needs," Lewis says. "We re- 
view everything that goes out over 
the airwaves and make sure that it 
is good for the listener, the client and 
the station. This approach allows for 
communication and dialogue be- 
tween sales and programming to 
help us both accomplish our goals. 

"We were recently approached by 

Outback Steakhouse to give away 
dinners on-air to our listeners. Based 
on our three -pronged test, we 
looked to see what the value would 
be for the listener, the client and the 
station. The listener would win a gift 
certificate, and the station would be 
able to deliver a foetid- listening pro- 
motion. This would also help deep- 
en en our relationship with the client 
and assist in securing an annual 
partnership for the future. Lastly, the 
client would be able to promote its 
holiday gift certificates through this 
promotion." 

Being employed by the nation's 
commercial Christian -radio cume 
leader does have its advantages. 
"One interesting aspect about sales 

at KLTY is that it truly is the best 
radio station in the world to repre- 
sent," Lewis says. "l could not imag- 
ine working for any other station. 
We are like family. 

"Remember to 

identify your client's 

needs, create a 

campaign that will 

help meet those 

needs, and go for it." 

"Management encourages open, 
honest and direct lines of commu- 
nication. We are able to be profes- 
sionals, have fun, spend time with 
our families and represent a class -act 
organization. Our morning show 
personality, Frank Reed, often re- 
minds me that we are blessed to do 
what we do. He's right." 

Humble Success 

With KLTY's leap in the ratings 
over the past few diary periods, you 
can imagine the attention the sales 
staff at the station is now getting 
from potential advertisers. Business- 

es that may have been contemplat- 
ing an ad buy at the station only a 

OWENS AND SUPER BOWL RSH WFSKAttanta seed Rodtebnn 
recording artist hinny Owens to Atlanta on Super Bowl Sunday to perform ftx a 
Sold-OIA crowd on Sunday night and then join Kevin & Taylor on -air the 

laming morning. Pictured here il -r) are Taylor Scott Owens and Kevin Avery. 

few weeks ago - or maybe even 
waffling, for whatever reason -are 
now lined up at the door to get their 
product in front of KLTY's listener 
base. 

"But with the new ratings, our 
GM constantly reminds us to be 
humble about them," Lewis says. 
"We need to enjoy the success but 
stay humble. We still need to focus 
on our clients and their needs. Our 
job doesn't change." 

As KLTY continues its leadership 
role in the industry, and especially 
in Christian -radio circles, I ask 
Lewis what advice he has for other 
salespeople. "Read books," he says. 
"Ask a client what book they are 
reading. Always continue to learn. 
None of us knows it all, so keep 
learning. 

"Finally, I would encourage sales- 
people to learn the words thank tart. 
Thank your co-workers. Thank your 
clients. Thank your family. The suc- 
cess the station and I have experi- 
enced has not been achieved on my 
own. I have a long list of people I 

thank for my success. 

"Also, I'd like to encourage all ra- 
dio sales representatives to remem- 

"We need to enjoy 

the success but stay 

humble. We still 

need to focus on our 

clients and their 

needs. Our job 

doesn't change." 

ber that we are not just selling air. 
We have one of the most powerful 
mediums in the world. Radio adver- 
tising can positively change a busi- 
ness' bottom line. Remember to 
identify your client's needs, create a 

campaign that will help meet those 
needs, and go for it. Offer solutions 
to their problems. Radio works." 

TAKE ME AWAY 
the debut single from the 

debut album TAKE ME AWAY 

GOING FOR 
IMMEDIATE ADDS 

Hear the buzz about 
Gotee's newest artist... 

*Named one of the top 12 
artists to watch in 2004 by 

Christian Music Planet 

'TAKE ME AWAY is by far the best song I have heard in a long time. I can't 
imagine any programmer not adding this song. If a programmer doesn't 

add this song then they haven't really listened." - Lisa Davis / KOBC 

`After 1 week of playing TAKE ME AWAY we began getting phone calls and 
the book stores are even calling me asking me about its 

Brian Nelson / WJOK AZ. 
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Winter's Spinworthy, Part Two 
Sarah Kelly and Barlow Girl debut with grit and guitars 

he first- quarter releases are rolling in - and prob- 
ably already piling up on your desk, as they are on mine. 
But when you get a chance to listen to it all, you'll hear 
women who rock and worship that's outside the box. 

Sarah Kelly 
Take .tfe Away t Gotee 

File Under. Rock 

It the title track of newcomer Sa- 

rah Kelly's debut, Take Me Auay, is 

anv indication of what's toconte, l'l 
be excited to hear what's in store 

sainow 
A.. 

from this artist. Kelly's vocals are 

strong and gutsy as she channels 

Natalie Merchant, Joan Osborne and 

Sinead O'Connor on songs like 
"Matter of lime." But she can also 

be breathy and delicate in Sarah 

McLachlan style, as she is on "Liv- 
ing Hallelujah." 

Kelly's songwriting, showcased 

on Take Me Auay, is honest, versatile 

and rooted in rock 'n' roll. Themes 

of insecurity,' surrender and healing 

abound on the album. Kelly admits 

to struggling with self-esteem is- 

sues, a struggle that prompted much 
material for the album, and says she 

hopes others will connect with her 

confessional songs. 

"I reached the realization in my 
head that God did love me and did 
think I was a beautiful person," she 

says. "I knew that in order to survive 
in this world, I needed to see myself 
like He saw me. That's when I real- 

ly fell in love with Him." 
Before signing with Gotee, Kelly 

honed her chops as an indie road 
warrior, playing an average of 150- 

200 concerts a year and selling 
more than 20,000 copies of her ear- 

lier CDs. She recorded Take Me 
Away as an indie project with pro- 
ducer and friend Jeremy Hunter, 
but as the record began to circulate, 

industry folks began to take notice. 

Before long, Kelly found herself 
with offers from several major la- 

bels before choosing to sign with 
Gotee. 

Recently, Kelly's been touring 
with The Paul Colman Trio and 
readying for the Feb. 24 release of 
her debut album. Mark your calen- 

dars. Take Me Anv)u is worth your 
time. 

Barlow Girl 
Barlow Girl ( Fen ent 

File Under. Pop Rock 

Meet Barlow Girl, a trio of sisters 

who founded a group with inspira- 

tion from the Superchick song "Bar- 

low Girls." Becca Barlow holds 
down guitar and background -vocal 

duties, while Alyssa tackles bass, 

keys and vocals, and Lauren deliv- 
ers strong, crystalline vocals and 
percussion. 

The girls, directed by producer 
Otto Price (dc Talk, Sonicflood), are 

headed in the right direction with 
their debut The Superchick influence 

abounds on such pop punk songs as 

"Pedestal" and "Harder Than the 
First Time." Meanwhile, "On My 
Own" and "Average Girl" are up- 
beat, memorable and good candi- 
dates for the Christian CHR chart. 

At times the Barlow girls do bor- 
row too liberally from pop metal 
darlings Evanescence. Lauren's 
powerful vocals, combined with the 

lush strings layered over driving 
guitar on songs like "Never Alone" 
and "Site Walked Away," sound a lot 

like Amy Lee and company banging 

it out in the studio. 
Lyrically, the record encompass- 

es a multitude of themes. Some of 
the 11 songs are straight -up praise 

and worship ( "You Led Me" and 
"Surrender"), while others focus on 

struggles familiar to most teens, 

girls in particular, such as striving to 

win acceptance from peers and cop- 

ing with the world's narrow ideal of 
beauty ( "Mirror "). 

The sisters have talent, no doubt, 
and a bevy of good influences from 
which to draw. Though Barlow Girl 
should focus on carving out a more 

original niche next time around, 
their self -titled debut is a fine start, 

and the girls are likely on their way 
to walking the path of such success - 

tu I temme rockers as Zoegirl and the 
Superchick siblings who served as 

the Barlows' inspiration. 

Jeff Deyo 
light (Gotee) 

File Under. Pop Rock 

Former Sonicflood frontman Jeff 

Deyo returns to the spotlight with his 

sparkling sophomore Gotee release, 

light. Deyo offers 17 tracks of music 

and lyrics directed toward the heav- 

ens on his latest worship project. 

"You have become my ray of light/1 
lift up my heart to you /I lift up my 

hands to you /I lift up this song to 

you," sings Deyo on the first track on 

this pre -pre- release project. The tune 

incorporates acoustic and electric 
guitars, techno programming and 

loads of spacey reverb, and, both 
musically and lyrically, it's a good 

indication of what is to follow 
Collectively, the record has a nice 

loose feel - it's a perfect mix of mel- 

low and rockin'. "Bless the Lord," 
with worship leader Rita Springer on 

backing vocals, is the album's stand- 

out; the song soars with power and 

passion. "A Time for Everything" is 

the first of a few spoken -word inter- 

ludes, and the track, though well in- 

tentioned, sounds like sermonizing. 

Track 12 is more of the same, with 
Deyo narrating about King David 

and God's will for the hearts of His 

PeoPl. 
Deyo best articulates his passion 

for the Creator in his melodies. 
"Show the Wonder" combines a 

swirl of electric guitars with an un- 

derstated Wurlitzer and laid -back 

percussion. "I Am Yours Forever" 

borrows from U2 with its huge wall 
of sound, futuristic sonics, Edge - 

esque guitar riffs and strong, driving 
drum. "We Come to Your Throne 

With Weeping," featuring Third 
Day's Mac Powell on vocals, is an- 

other tune sure to catch fire with 
church choirs across the country. 

The album's last track finds Deyo 

and his team in intimate interces- 

sion. We listen as Deyo lifts up his 

intent to make a record that is ulti- 
mately honoring to and a bless- 

ing to those listening. From the 

sound of this early version, Deyo's 

mission won't be difficult to accom- 

plish. 

Bonnie Keen 
God Of Many Chances 

(Reborn) 

File Under. Pop 

First Call rounding member Bon- 

nie Keen recently released her soph- 

omore album, God of Maim Chmzu's. 

Available on Reborn Records, this is 

a disc that shouldn't go under the 

radar. Here Keen is - as-she's al- 

ways been over the years - at the 

top of her songwriting game. Twelve 

tunes, most written by Keen, address 

God's redeeming power and His 
willingness to heal the broken and 

restore hope to the hopeless. 

"Parable of the River," with spe- 

cial guests Ricky Skaggs and Sharon 

White, beckons the listener to a life 

of missional living. "When God Says 

No" encourages the listener to trust 

in God's perfect plan, even when life 

doesn't make sense. "God of Many 

Chances" resonates with optimism 

and peace as Keen sings, "My God 

is a God of many chances /My God 

is a God of endless grace /In His 
hands nothing is wasted /It will nev- 

er be too late." 

Keen's interpretation of the tradi- 

tional hymn "My Jesus I Love Thee," 

with its simple piano and string ar- 

rangement, is one of the best I've ever 

heard. Keen's distinctive alto, wheth- 

er she's belting it out on "Lay It 
Down" or tenderly relaying a mes- 

sage of patience on "A Gate Called 

Beautiful,' is in great shape and easy 

on the ears as always. Gild of Many 

Chances, while encompassing a bevy 

of musical styles from pop to blues 

to country, is a disc full of great sing- 

ing and solid songwriting. It's just 

Plain good. 

The Wire: Feb. 6, 2004 
- Lizza Connor 

WAY -FM Media Group will be signing on new, locally staffed FM stations in Denver: Tallahassee, FL; and 

Wichita during the first quarter of 2004, WAY -FM founder and President Bob Augsburg said this week. At this time 

last year WAY -FM consisted of four stations, and by June of this year the company expects to have 11 full -power 

stations in the network. WAY -FM announced last summer a four -year plan, Vision 20:1, that is driving its 

expansion efforts. The company hopes to have a reach of 20 million and a weekly cume of 1 million by 2007. 

The See Spot Rock Tour, one of Last year's most successful live rock events, returns this year with a brand - 

new lineup. Launching March 5 in Birmingham, the tour will be headlined by hard -hitting fan favorites 12 Stones, 

joined by critically acclaimed rock band Skillet, rap rockers Pillar, hip -hop innovators GRITS and post -grunge 

rockers Big Dismal. 

After 8 1/2 years, five critically acclaimed albums, well over 1,000 shows and countless miles logged from 

coast to coast, rock 'n' roll band Stead' (Tooth 8. Nail) have decided to say farewell. The strains of a consistently 
packed touring schedule and their desire to spend more time with family prompted the decision. The band will be 

performing shows throughout the spring and at major music festivals through the summer, and they will embark 

on a brief farewell tour from Aug. 11 -29. 

While none of the guys have made definite plans for after August, they are confident they've made the right 

decision and are at peace about their futures. "I know that God will continue to use us," says Bleach lead singer 

Davy Baysinger. "While I don't know yet exactly what fi be doing come September, I know that it will work out. 

God has provided for us for the last 8 1/2 years, so I know He'll put us where we need to be." 
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usr 
wErr 

nos 
WEEK M1RT TITLE Wads cA.è :A.S 

WEEKS ON 'O'A. 
S'A'IoNS 

2 0 THIRD DAY Sing A Song (Essential/PIG) 1618 71 11 5810 
3 0 STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) 1509 - 42 12 5611 

4 0 MATTHEW WEST More (Sparrow /UniversalSouth) 1491 59 9 5613 
1 4 MARK SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.) 1414 191 17 5210 
6 5 JARS OF CLAY Show You Love (Essential/PLG) 1205 19 15 4410 
5 6 DARLENE ZSCHECH Pray (INO) 1197 187 17 4510 
9 0 JEREMY CAMP Right Here (BECI 1109 .113 11 4413 
7 8 NEWSBOYS You Are My King (Amazing Love) (Sparrow) 1058 93 23 3711 

8 9 CASTING CROWNS If We Are The Body (Beach Street /Reunron/PIG) 1037 112 23 3410 
14 0 AVALON All (Sparrow) 973 + 155 4 4615 
11 a AUDIO ADRENALINE Leaving 99 (forefront) 967 116 4 43/2 
10 ® ERIN O'DONNELL Wide Wide World (/Top/ 939 *12 15 3812 
12 ® NATE SALLIE Whatever It Takes /Curb) 936 +98 6 4013 
13 0 WARREN BARFIELD Mistaken (Creative Trust Workshop) 857 + 28 10 3312 
15 15 MERCYME Word Of God Speak (INO) 693 112 39 2410 
16 16 BIG DADDY WEAVE Fields Of Grace (fervent) 685 -99 22 2710 
17 17 TAIT lose This life (Forefront) 641 13 11 2911 

23 0 DELIRIOUS? Rain Down (Sparrow) 640 -130 3 2915 
18 0 DAVID CROWDER BAND 0 Praise Him All This For A King) (Sixsteps/Sparrowl 620 +11 8 2712 
21 a NICHOLE NORDEMAN Even Then (Sparrow) 607 46 5 2811 

19 21 JOY WILLIAMS I Wonder (Reunion/PIG) 514 16 14 2210 

24 22 POINT OF GRACE The Love Of Christ (Word/Curb/Warner Bros.) 495 1 4 24/0 
20 23 JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo) (Sparrow) 480 102 19 2010 

28 TODD AGNEW Grace Like Ram (Ardent) 477 71 2 2512 
lo.but> ® SONICFL000 Shelter ( /NO/ 461 - 117 1 2315 

27 AMY GRANT Out In The Open (Word/Curb/Warner Bros.) 458 2 5 1911 

30 ® PHILLIPS, CRAIG & DEAN Here I Am To Worship (Sparrow) 429 .39 2 1610 

22 28 NATALIE GRANT Deeper Life (Curb) 386 148 14 2010 
29 PLUS ONE Be Love (Inpon) 382 8 2 1812 

IDeev > KRISTY STARLING Something More (Word /Curb/Warner Bros.) 381 0 1 1811 

62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 125 - Saturday 1 31 
G 2004 Radio & Records 

New &Active 
TREE63 Blessed Be Your Name ante p) JEFF DEVO IIRITA SPRINGER Bless The Lord (Gomel 
Total Plays: 355, Total Stations: 18, Adds: 5 Total Plays: 215, Total Stations: 10, Adds: 1 

SCOTT RIGGAN I Love You Lord (Spinning Plates) DAVID PHELPS Amu Open Wide (Word/Curb/Warner Bros.) 
Total Plays: 327. Total Stations: 17, Adds: 2 Total Plays: 214, Total Stations: 12, Adds: 1 

BETHANY DILLON Beautiful (Sparrow) ALL PHILLIPS God Believes hi You (Fervent) 
Total Plays: 316, Total Stations: 16, Adds: 6 Total Plays: 179, Total Stations: 11, Adds: 3 

SARAH KELLY Take Me Away ( Gotee) JILL PARR It I Ever Lose My Faith In You (Christian) 
Total Plays: 303, Total Stations: 15, Adds: 1 Total Plays: 179, Total Stations: 7, Adds: 0 
CHRIS RICE Untitled Hymn (Come To Jesus/ (Rocketown) JAMI SMITH How Great (Integrity) 
Total Plays: 255, Total Stations: 10, Adds: 2 Total Plays: 159, Total Stations: 5, Adds: 2 

top wow bMN IMP 
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Most Added 
www.rrindicator-com 

ART j' 

ZOEGIRL Beautiful Name (Sparrow, 7 

BETHANY DILLON Beautiful (Sparrow) 6 

AVALON AN (Sparrow) 5 

DELIRIOUS? Ram Down (Sparrow) 5 

SONICFl000 Shelter ONO, 5 

TREE63 Blessed Be Your Name //rpcpi 5 

REBECCA ST. JAMES The Power Of Your Love (forefront 4 

Most 
Increased Plays 
ARTIST TITLE _ABE, S 

TOTAL 

PLAY 

INCREASE 

AVALON AI (Sparrow( +155 
BETHANY DILLON Beautiful (Sparrow, -132 
DELIRIOUS? Rain Down (Sparrow/ 130 
TREE63 Blessed Be Your Name (/rpEp) +121 
SONICFLOOD Shelter iINOI +117 
AUDIO ADRENALINE LeavRg99 (Forefront) +111 
JEREMY CAMP Right Here (BEC) +113 
NATE SALLIE Whatever It Takes (Curb) +11 

ZOEGIRI Beautiful Name (Sparrow) SI 
GREG LONG Born Again (Christian( .82 

Christian ACtivity 
by Rick Welke 

It's A Man's World 
As Third Day knock Mark Schultz out of the peak chart 

position after seven weeks. its becoming more and more 
evident that the men have the upper hand on the Christian 
AC chart right now. Giving the guys a clean sweep in the top 
five are Steven Curtis Chapman (3.2. +42), Matthew West 
(4 -3. +59), Chapman. and Jars Of Clay. The men hold 19 of 
the 30 chart positions. 

Avalon leap up over a few other strong songs as "Air 
goes top 10 and lands 155 more plays. Other strong moves 
include Delirious (23 -18, +130) and the debut of Sonicfoed 
(25'. +117). New 8 Active artists who should make their 
move onto the chart soon include Tree63 ( +1261.and 
Bethany Dillon ( +132). Brand -new artists on the New & 

Active list include David Phelps. Jami Smith and Shaun 
Groves. 

"GLORY DEFINED" 
Title cut from their EP in stores April 6 

On your desk and 
going for adds NOW! 

Already on 

Airl, KAEZ. KGNZ, K-Life. KYTT. KZZQ. KOUV. 

KLYT. KTLI. KXQJ. WGRC. WSCF. WAKW. 

WAY-FM. WBFJ. WBGB. WCLQ. WCVK, 

WJQK. WLGH, WICK. WTCR 

www buildotg429.com I www.wordlabelgroup.com 
For more information. conlacl christianradio(awbr.corn 
w 'F+ 2W/ Won ink.Uwnrl it C. A WYn.. Cut Carlpary 

i` 
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February 6, 2004 

CHR TOP 30 
LAST THIS 

WEEK WEE. ARTIST .. 

1 

2 © 
7 0 
4 0 
6 0 
3 6 

5 7 

11 ID 
8 Q 
9 e 
12 m 
13 ® 
10 13 

17 l 
15 ® 
16 0 
14 17 

18 

22 

20 20 

25 

23 22 

21 23 

Ai> 
19 25 

27 ® 
28 28 

26 29 

24 30 

JARS OF CLAY Show You Love (Essential/PIG) 

JEREMY CAMP Right Here KC) 

TODD AGNEW Grace like Ran (Ardent) 

THIRD DAY Sing A Song rfssentrabP(G( 

PAUL WRIGHT Your Love Never Changes (Boreal 

CASTING... It We Are... (Beach Street /Reumon/P(GI 

TAIT Lose This Life (forefront) 

MATTHEW WEST More (SparrowiUniversalSouthr 

AUDIO ADRENALINE Leaving 99 (forefront) 

FM STATIC Crary Mary (Tooth & Nall) 

PLUS ONE Be Love (Irpdp) 

SKILLET Savior (Ardent, 

NEWSBOYS You Are My King (Amazing Lovel !Sparrow) 

PILLAR Further From Myself (flicker) 

DELIRIOUS? Ran Down (Sparrowl 

SARAH KELLY Take Me Away ( Gotee) 

JOY WILLIAMS By Surprise (RevwEWPIG1 

TCTA. 
PLA+S 

1037 

1030 

870 

823 

793 

744 

739 

673 

660 

634 

612 

587 

561 

540 

539 

493 

485 

BARLOWGIRL Harder Than The First Tone letve);t 436 

WARREN BARFIELD Mistaken Deane Trust Workshop) 389 

TELECAST The Way BfC) 389 

SANCTUS REAL Beautiful Day (Sparrow) 373 

DAVID CROWDER... 0 Praise Hm... (Sixsteps(Spanow) 357 

PLUMB Unnoticed (Curb) 346 

OUT OF EDEN Love. Peace & Happiness ( Gotee) 338 

SWITCHFOOT Gone (Sparrow) 324 

SEVEN PLACES landslide (BfC) 312 

MERCYME Wad Of God Speak LINO) 309 

DOWNHERE Breaking Me .. (Squint/Curb/Warner Bros .l 300 

J. MCBRAYER & J. MARIA Never Moot.. (Sparrow) 294 

JONAH33 Faith like That (Ardent) 291 

c-Ar5 
*HK$ ^N -'AL 

Si-iJNS 

13 16 2710 

-29 12 2710 

.125 9 2212 

49 11 2310 

.44 15 2211 

82 20 1810 

15 14 2110 

.73 7 2012 

+26 5 2610 

.6 21 1510 

.20 9 2010 

-11 11 1610 

66 23 1611 

116 5 1812 

52 3 2111 

-21 6 1711 

11 15 1510 

-20 1 1410 

-6 3 1210 

20 7 1310 

+20 6 1210 

11 7 1210 

43 8 1310 

45 I 1411 

88 30 910 

-47 1 1411 

7 5 710 

2 5 1210 

22 13 1110 

68 12 810 

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/25 - Saturday I'31 

G 2004 Radio 8 Records. 

New &Active 
NATE SALLIE Whatever It Takes /Cub 
Total Plays. 242. Total Stations. 11. Adds: 2 

BETHANY DILLON Beautiful (Sparrow( 

Total Plays 229, Total Stations 10, Adds 1 

TREE63 Blessed Be You Name (kpop( 

Total Plays 197. Total Stations 9. Adds. 1 

SHANE BARNARD & SHANE EVERETT Mercy Reigns drpopi 

Total Plays 162, Total Stations. 5, Adds. 0 

S. CURTIS CHAPMAN Moment Made For Worsham.; (Sparrow( 

Total Plays 143. Total Stations 5, Adds 1 

AVALON Al (Sparrow) 

Total Plays. 126. Total Stators 9, Adds: 2 

BIG DISMAL Just The Same Wad up) 

Total Rays. 126, Total Stations: 6. Adds- 3 

JEFF DEVO fIIUTA SPRINGER Bless The Lord (Gotee) 

Toul Plays: 126. Total Stations. 4, Adds: 0 

MARY MARY Dance, Dance, Dance (tntegnt') 

Total Plays. 104. Total Station 5, Adds 1 

BUILDING 129 Glory Defined (WudCubWam r &os.i 

Total Plays: 97, Total Stators. 6. Adds: 5 

ROCK TOP 30 
-AST 

MEEK 

THIS 
WEEK ARTIST TIT. .ABEL 

TOTAL 
PLAYS 

.1- 
MAYS 

WEEKS ON 
CART 

TOTAL 
STATIONS 

1 O SANCTUS REAL Beautiful Day (Sparrow) 503 -6 10 3210 

2 © PILLAR Further From Myself (Fkker) 485 +27 10 3211 

3 © TAIT Numb (forefront) 481 +25 IO 3710 

4 0 KUTLESS Treason KC) 453 +28 9 3511 

8 © FALLING UP Broken Heart 'BfCI 421 .64 7 2611 

7 0 SEVEN PLACES Landslide KC) 395 +17 10 2914 

6 ì KIDS IN THE WAY Halleluiah (tacker) 383 7 10 3010 

5 8 SKILLET Savior 'Ardent) 351 -46 17 21N 

11 10 INSYDERZ Call To Arms (Floodgate( 266 0 8 2210 

13 LAST TUESDAY Retaliation (DUG/ 265 +2 5 2211 

18 0 TREE63 The Answer To The Question rhpopl 254 35 2 2816 

12 12 STRANGE CELEBRITY Rise (Squit/Curb/WarnerBros.) 246 17 9 2616 

9 13 P.O.D. Will You (Atlantic( 242 49 16 2410 

22 0 PLUS ONE Poor Man (Inpdp) 240 .42 3 2716 

27 0 INHABITED Rescue Me (Independent( 228 -71 2 '2216 

10 16 PLUMB Unnoticed (Curb) 222 61 15 2311 

23 m THOUSAND FOOT... Rawkfist (Tooth & Nara MC' 221 - 26 2 2016 

28 0 SKY HARBOR Welcome (Inpapl 217 -61 2 1615 

19 19 DOWNHERE Breaking Me.. Squmt,'CurA /Warner Bros. 215 4 12 2110 

16 20 BARLOWGIRL Harder Than The Furst True (fervent) 208 -20 5 2511 

20 TINMAN JONES Say Goodbye (Cross Owen) 207 -1 5 2311 

e BIG DISMAL Just The Same (Windup) 200 +52 1 2014 

24 a DISCIPLE One More Time (Slain) 195 +2 5 1914 

17 24 GS MEGAPHONE Venom (Sprndusll 193 31 13 1610 

15 25 JONAH33 Faith like That Ardent) 193 37 19 1810 

21 26 SPOKEN Promise (Tooth & Nail 189 .13 18 1511 

14 27 BLEACH Get Up (Tooth & Nat/I 189 66 14 2210 

30 MENDING POINT In Transit (WordOlMath) 179 +28 2 1212 

25 29 HOLLAND Shine Like Stars Tooth & Nail) 174 6 4 1911 

26 30 MODERN DAY JOHN Emanate (Independent) 161 5 10 9/0 

39 Rock reporters Songs ranked by total plays for the airplay week of Sunday 1 25 - Saturday 1/31. 

2004 Radio 8 Records. 

New &Active 
REZOUND Great I Am (Wilk free/ 

Total Plays 149, Total Stations. 16. Adds: 3 

CURBSOUIRRELS Sts (DUG) 

Total Plays 145. Total Stators: 9. Adds 0 

GRAND PRIZE Wi It Be The Same onolperdmn 

Total Plays. 133, Total Statism. 14. Adds. 3 

SEVENTH DAY SLUMBER Spiraling (Crowne) 

Total Plays. 123. Total Stations. 15, Adds. 5 

IUCERIN BLUE Chorus Of The Birds (Tooth & Nash 

Total Plays: 108, Toul Statism 6, Adds. 0 

EARTHSUIT Foreign (Math' 

Total Plays. 97. Total Stations. 4. Adds: 0 

STEREO MOTION Top Of My Tangue (Fkkerl 

Total Plays 85. Total Stations: 9. Adds: 0 

PAUL WRIGHT You love Never Changes (Gotee) 

Total Plays 83, Total Stations. 5. Adds. 0 

EMERY Walls Tooth & Nad( 

Total Plays 57. Total Stations: 1, Adds. 0 

LUCERIN BLUE Gm (Tooth & Nadl 

Total Plays- 55, Total Stators: I. Adds 0 

ME...CHANGE STATIONS? NEVER. 
INTUITIVE? IMAGINATIVE? INFORMED? 

He's a listener with the power to help you in the next ratings 

period. Reward him with a station decal from Communication 

Graphics and watch your market share grow. 

Communication 
Graphics Inc 

T H E D E C A L C O M P A N Y 

800.3314438 - www.oBMEEk.oN6E6 

" - IIt 94 1,. 

BNIGNT COLONS. LONG -LASTING. NNNABLE. WEATNEN- RESISTANT. 
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EINSPO TOP 20 

(r CHRIST /ANA 
February 6, 2004 

79 

WEEK 

1 

2 

5 

3 

4 

9 

10 

6 

8 

15 

7 

11 

14 

12 

18 

13 

16 

17 

20 

Ter:, 
WEEK 

o 
o 
o 

ARTIST ''` :.. uñ 

S. CURTIS CHAPMAN Moment Made .. (Sparrow) 

GEORGE ROWE Everlasting (Rocketown) 

381 

370 

CHRIS RICE Untitled Hynn (Come To Jesus) (Rorketown) 342 

-1 M. SCHULTZ You Are... (Word/Curb/WarnerBros.) 310 

5 DARLENEZSCHECH Pray /NNO/ 305 

oPOINT ... The Love Of Christ (Word/Curb/Warner Bros - 250 

Q BIG DADDY WEAVE Completely Free (Fervent) 242 

8 MARTINS What Mercy Means (SpnwgHA/l 236 

9 4HIM Fill The Earth fWordCurb Warner Bros.( 222 

C. BILLINGSLEY You love_. (Perpetual Entertainment) 219 

11 CASTING... ItWe Are ... SBeac/iStreet /ReunronPLG) 219 

12 WATERMARK... There Is... (Creative Trust Workshop) 195 

13 VARIOUS ARTISTS The Gathering ifssentialrPLG) 183 

14 RIVER Glorious (Ingrate) 183 

o NICHOLE NORDEMAN Even Then (Sparrow) 118 

16 FFH Ready To Fly (fssennal/PLG) 177 

JAMIE SLOCUM By You Side (Curb/ 174 

Q CECE WINANS Thwst For You N3weSprwgsñNO) 188 

PHILLIPS, CRAIG & DEAN Here I Am ... (Sparrow) 137 

e K. STARLING Something... (WadrCuárwamerBnis.) 131 

I- 
PLAYS 

WEEKS ON 
CHART 

+12 12 

+6 13 

+ 33 10 

19 14 

22 17 

.13 10 

13 9 

24 13 

-23 19 

+48 4 

-26 12 

23 20 

3 16 

15 15 

.23 4 

.12 18 

+ 13 3 

+B 5 

+19 2 

+37 1 

21 Inspo reporters Songs ranked by total plays for the airplay week of Sunday 1,25 -Saturday' 3' 
2004 Radio & Records 

TOTAL 
STATIONS 

2110 

2111 

1910 

1610 

1610 

1510 

15/2 

1710 

1210 

1612 

1510 

1310 

911 

1310 

1212 

1010 

1610 

1210 

1110 

911 

Rhythmic Specialty Programming 
RAN. ARTIST 

. 
-. _ .-_... 

1 JOHN REUBEN Move (Gotee) 

2 L.A. SYMPHONY Gonna Be Alright ( Gotee) 

3 OUT OF EDEN Love, Peace & Happiness ( Gotee) 
4 MARY MARY Dance, Dance, Dance (Integrity) 

5 T-BONE Still Preachin' (fkcker) 

6 STU DENT That's It (läect) 

7 VERBS Love Triangle (Gotee) 

8 APT. CORE No Such Thing As Time (Rocketowni 
9 SINTAX.THE.TERRIFIC When I Don't Show (Nett) 
10 DJ MAJ Under Pressure (Gomel 

CHR Most Added 
www. rrindicafor. corn 

BUILDING 429 Glory Defiled (Word'CurbWarner Bros 

ZOEGIRL Beautiful Name /Sparrow) 

BIG DISMAL Just The Same (Windups 

TODD AGNEW Grace Like Ram (Ardent) 

MATTHEW WEST More (Sparrow /Onvecsa/South) 

PILLAR Further From Myself (fkker) 
NATE SALLIE Whatever It Takes (Curb/ 

AVALON Ad (Sparrow) 

Rock Most Added 
www. rrindicafor. corn 
ARTIST 

"' 

P.O.O. Change The World Atlantic) 

TREE63 The Answer To The Question (Irpapr 

PLUS ONE Poor Man (hop) 
INHABITED Rescue Me (lndeperdent) 

THOUSAND FOOT KRUTCH Rawkfat (Tooth & Nett-MCI 
SKY HARBOR Welcome r/npop/ 

SEVENTH DAY SLUMBER *rating (Crowne) 

JONAH33 Watching You Die (Ardent, 

Inspo Most Added 
rvvww, mindlcatDor, coa 
ARTIST . +PE. > 

VARIOUS ARTISTS Sing To The lord (Discovery Rouse) 

CHARLES BILLINGSLEY Your love For Me (Perpetual Entertainment( 
BIG DADDY WEAVE Completely Free (fervent) 

NICHOLE NORDEMAN Even Then (Sparrow/ 

DESPERATION Rescue (Vervain 

SCOTT KRIPPAYNE The Least I Can Do (Spwwg Ralr 

PAUL BALOCHE My Reward (Hosanna) 

JACI VELASOUEZ Where I Belong (WordrCurb'Wainer Bros.' 

ADDS 

5 

5 

3 

2 

2 

2 

2 

2 

ADDS 

8 

6 

6 

6 

6 

5 

5 

5 

ADDS 

3 

2 

2 

2 

2 

2 

2 

2 

1111111111r 

WORKING YOUR RECORD9, 
TO RADIO PROGRAMMERS 4 /4,,, 

NOIfAX 

epeerE 

ELECTRONIC PROMOTION KITS 
Multi -Media Advertisements Of Your Priorities 

Distributed to R &R Monitored & Indicator 
Radio Programmers By Format 

FOR MORE WC JENNIFER ALLEN Artist Album & Press Photos Listing Of Current Promotional Information Record Label Contact Information 
(6151244 -8822 x11 Automatic Playback of Featured Song Links To Audio /Video Streams, MP3s, Etc. Updated For The Life Of Your Project 

1 
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JACKIE MADRIGAL 
¡madrigalerad/oandrecords.com 

LATIN FORMATS 

Reaching Hispanics: A 
Window Of Opportunity 
Entravision Radio Sales VP on targeting Hispanic consumers 

panish- language radio has seen continual growth, 
and so have its sales. But how many people really know 
the market and its potential and buying power? Those 
who have already joined the party know the kind of 
return they can get by advertising their products to this 
segment of the population, the largest minority in the 
United States, but there are others who have yet to dis- 
cover the Hispanic market as a viable consumer group. 

How much can the Hispanic mar- 
ket really offer? What are advertis- 
ers missing if they are not courting 
Hispanics? What if you're interest- 
ed in the market but know nothing 
about it and don't have a 

clue where to begin? All 

these questions and more 
were answered in a re- 
cent conversation I had 
with Entravision Radio 
Sales VP Gene Bryan. 

R &R: How come so 

many people still don't real- 

ize haw critical it is togoaf- 
ter the Hispanic population? 

GB: The 2000 census, which was 
released in 2001, was released in a 

time when we'd had an act of ter- 
rorism and when the economy 
wasn't at its. peak and there was a 

recession. Those factors didn't allow 
us to use the census numbers as a 

proactive tool. For the last two or 
three years we've been using the 
census numbers as a defensive tool. 

What I mean by that is, because 
the economy has been tough, the ad- 
vertising industry has been tough. 
Although the Hispanic industry has 
been doing well and Hispanic ex- 
penditures are up compared to the 
general market, we did suffer some 
losses. The census turned out to be 
a tool to get back the money we lost 
and, in fact, increase it, yet we have 
never used the census in an econo- 
my that is prospering or in a situa- 
tion where there isn't a political 
problem or an international inci- 
dent. 

We need to use the census as a 

proactive tool, because it shows that 
the Hispanic market is a viable, dy- 
namic and vibrant community and 
consumer group. 

R &R: So, then' uas growth? 

GBrYes, but imagine what that 

growth would have been had we 
been able to use the census as a pro- 
active tool instead of as a reactive 
tool to defend the dollars we had 
because we didn't want our budgets 

cut. Imagine how much 
more we could have done 
if everything was running 
on all eight cylinders. 
That's the real question of 
the last two years, and it 
goes back to your ques- 
tion about why people 
haven't looked at the His- 
panic market as a viable 
marketplace. I think some 
people have, and the 

growth shows it. Yet the market is a 

lot more viable than we know it to 
be. We have yet to exercise the pow- 
er of the 2000 census, but I believe 
that opportunity is coming this year. 

R&R: Do you think the economy is 

improving, and will sales improve even 

more? 

GB: When the economy gets bet- 
ter, people spend on opportunistic 
opportunities, such as the US. His- 
panic market. Sadly, it's said that 
most advertisers still consider the 
US. Hispanic market to be a special- 
ty effort that you invest in if you 
have extra dollars. Some companies 
do it because they know it's core to 
their business, but most advertisers 
tend to do it as an opportunistic 
marketing opportunity. And those 
opportunities are the first things to 
get cut when there is an economic 
problem. 

Going forward now that the econ- 
omy is doing better, advertisers are 
a lot more open to taking a look at 
new marketing opportunities. 
Those already in the Hispanic Mar- 
ket look at it as a way of expanding, 
because one of the big myths is that 
you can reach the whole Hispanic 
market through I.os Angeles, Miami 

Gene Bryan 

and New York. What about Chica- 
go, Houston, El Paso, Phoenix, San 
Francisco and other vibrant Hispan- 
ic markets? 

The cookie -cutter or beginning 
buy in the Hispanic market tends 
to be Miami, New York and Los 
Angeles, but better economic times 
allow dollars to filter down into 
vertical growth, where you're add- 
ing more markets, and help expand 
horizontal growth, which is the in- 
clusion of more media vehicles. 

All this allows for more growth 
in the market and better usage of 
the media vehicles that exist, and 
companies see results. With every- 
thing going well, the numbers we 
are now posting for the growth of 
the Hispanic market over the next 
two years are minimums. 

R&R: Why is it that budgets for His- 

panic advertising are the first to get cut? 

Is the belief that Hispanics don't spend 

as much as other groups? 

"One of the big 

myths is that you 

can reach the whole 

Hispanic market 

through Los 

Angeles, Miami and 

New York." 

GB: It varies by market, and it de- 
pends on marketing goals. Some ad- 
vertisers come in and do a national 
buy. Others do business depending 
on where they feel their opportuni- 
ties are. In Los Angeles, for example, 
even if the economy is bad, you still 
have to advertise in Spanish. In Mi- 
ami and New York it's the same 
thing. If you're going into the Texas 
valley, like McAllen -Brownsville, 
and you're not advertising in Span- 
ish, you're missing the boat. So, 
there are not cuts or lack of interest 
across the board in every market. Do 
we feel an impact in a bad economy? 

R8R February 6, 2004 

"The market is a lot more viable than we know 

it to be, because we have yet to exercise the 

power of the 2000 census. But I believe that 

opportunity is coming this year." 

Sure. At the same time, our indus- 
try has done very well even in a bad 
economy. 

R &R: Are companies that sell high - 

end goods advertising to Hispanics? 

GB: It depends on the market. As 
a typical example, Mercedes Benz 
will buy on our general- market sta- 
tion in El Paso but won't buy on our 
Spanish -language station. But then 
they'll turn around and buy on a 

Spanish station in Miami. ht's a mar - 
ket-by- market issue. We have some 
high -end and some middle -range 
products, but on average it is the 
middle -range products that are sold 
across the board. Some categories 
still need to be developed. 

We are looking up when it comes 
to opportunities, and most people 
are looking down. When you take a 

look at Entravision, Univision Radio 
and TV, Telemundo and other com- 
panies, like Amigo Broadcasting, 
Mega Communications, etc., we all 
have one common goal, and that is 

to grow the business. 
According to Hispanic Business 

magazine, from a media standpoint, 
the industry is at $2.8 billion for 
2003. I think that's kind of low and 
that it's actually much closer to the 
$3 billion mark. And that doesn't 
even include another incredible seg- 
ment in our industry, which is pro- 
motional and event marketing. That 
is probably about $1 billion by itself. 

How do we get it to $5 billion? It 

takes a combination of efforts: new 
business, rate increases, superserv- 
ing our clients and making sure the 
Hispanic market has a return on its 

investment. The Association of His- 
panic Advertising Agencies works 
diligently to grow the industry, and 
they have a vision of it reaching $5 
billion before 2005. 

R &R: When you say that ue are look- 

ing up and not down, dos that nwan 

there are higgergmnedlr opportunities in 

the Hispanic market compared to the 

general market? 

G& An advertiser'sdaily function 
is to increase its share of the market. 
The beauty of the Hispanic market is 

that if they haven't been in the mar- 
ket, it is a great opportunity. For one, 
it is added reach, an added consum- 
er they've never had. And with prop- 
er marketing and proper media se- 

lection, they will increase their share 
of the marketplace. 

Second, we think our rates are a 

lot cheaper than what they should 
be, so a new advertiser's entry into 
the market means gaining that share 
will be cheaper and faster. There are 
also a lot opportunities for those 
who have been in the market. Go- 
ing back to the cookie cutter of New 

York, Miami and L.A., what about 
expanding beyond that? 

R&R: Do you ague that to reach His- 

panics you have to reach the nt in Span- 

ish? 

GB: Yes, Spanish- language com- 
mercials are necessary to attract a 

certain segment of the Hispanic 
population, which tends to be the 
larger portion of it. There are other 
Hispanic consumers wail whom 
that tactic doesn't work well, but 
they are addressed through other 
media vehicles. But the core, the 
majority, the population where most 
of the money is, wants be reached 
in their own language and culture. 
We at Entravision wholeheartedly 
agree with this. Our stations only 
take Spanish commercials. We 
might do some variations in El Paso 
and Brownsville, but they are very, 
very slight. 

R&R: Do you hate any tips for sonr- 
one interested in selling to the Hispanic 

market who knows nothing about His- 
panics and luis no idea when' to begin? 

GB: I would say to a national ad- 
vertiser that there is a great group 
of advertising agencies around the 
country that are professional, know 
the marketplace and know how to 
plan and place media buys effective- 

ly. The first job would be to look for 
one Of those agencies to represent 
them and help them put together a 

marketing plan that is unique to 
their product and has been worked 
for the Hispanic market. 

Translations don't work, "trans - 
creations" do. What I mean by that 
is that you trans-create an idea from 
a cultural and linguistic standpoint 
vs. doing a straight translation. 
That's the first step a national adver- 
tiser should take, because there are 
multiple markets and multiple 
branding issues, and there may be 
regional differences to deal with. 

On the local side, you should look 
at the marketplace and find out who 
the major players are, but don't stick 
only with them. Instead, talk to ev- 

erybody. All media is a wealth of 
information. We all have the latest 
census information and the latest 
qualitative and quantitative data to 
help position a product and help it 
serve the Hispanic consumer. 

Take it all in, take your time, and 
don't just jump on it. ht's better to do 
the right thing than the wrong thing. 
There are Hispanics in advertising, 
media and agency pipelines who 
can help you with this. Hispanic 
marketing is not brain surgery, but 
you do have to educate yourself to 
be able to come up with great cre- 
ative ideas on how to target the His- 
panic consumer. 
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Am 

This Week In Spanish- Language Music 

Radio Corner 
Kike Posada 
Host of Fuego Rock, WRTO/Miami 

Fuego Rock, a rock and pop music show, celebrated its one -year 
anniversary at WRTO. As part of the celebration, artists like Hoja 
Seca, Factor Sur and Jorge Correa visited us at the studio. I also 
got calls from bands like La Mosca and Angeles Del Infierno. 
Besides the great music we always play, I also dug into our 
archives and played bits of the many interviews Yve done through 
the years with people like Shakira and Maná. That was fun to 
remember. 

I've been doing a radio show for many years, although not at 
this station, and I hope to continue doing it for many more. WRTO's public has really 
embraced the show, which is on every Sunday for four hours. To listen to us on the 
Internet, you can log on to www.solso98.com. 

Kike Posorle 

J 

GREAT MOVES David Bisbal is busy practicing new dance moves to go along with his new album. 
Buleria Séen here are ski Choco. the assistant to Bibafs choreographer Francis: Francis: and Bisbal 

GOING GOLD Manny Manuel recently received a gold record for selling more than 1íX1.0OO copies 
of his album Serenata in the U S and Puerto Rico Seen here are Il -r) Universal Music Latino Sr VP/ 
Marketing & AIR Walter Kolm Angelo Medina Management's Norman Cruz. Manny Manuel and 
Universal Music Latino Pop/Tropical Label Manager Yvette Valdes and President John Echevarrw 

February 6, 2004 RSA 81 

SANTS TRIPLE WIN Spanish singer -songwriter Alejandro Sanz recently took home three 
Premio Amigo awards. which are handed out in Spain. He won for Best Spanish Album, Best Video 
and Best Male Spanish Mist. Check out his reaction.' 

BANDAH000 FlNDS A HOME Bandahood haine signed with asa Records. Fwtowing the 
latest trend in the Latin music industry the band fuse banda sounds with hip -hop Their debut album 
is Yo Soy El Muchacho Alegre The first single. "El Muchacho Alegre. "comes in five different versions 
English- language. ieggaetón. remix. radio and one that includes a special appearance by Montez De 
Durango 

A WEALTH OF EXPERIENCE Singer and music veteran Mercedes Castro has kept traditional 
Mexican music alive and well during a long and successful career She s seen here with KZHR/Pasco. 
WA PD Wily Contreras during a recent performance in the Tri -City area of Washington 
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CONTEMPORARY TOP 25 
ARTIST 

. 
TOTAL 
PONS 

1 MANA Te Llevaré Al Cielo (WarnerM.l.1 92 

2 081E BERMUDEZ Antes'fM /Latini 86 

3 PAULINA RUBIO Te Quise Tanto (Universal) 83 

4 CHAYANNE Cudarte El Alma (Sony Discos) 80 

5 CRISTIAN Te Llamé (BMG) 77 

6 SIN BANDERA Mientes Tan Bien (Sony Discos) 75 

7 CHAYANNE Un Siglo Sin Ti (Sony Discos) 67 

8 MARCO A. SOLIS Más Due Tu Amp (Fonovisa) 66 

9 LUIS FONSI Quién Te Dijo Eso (Universa) 65 

10 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

11 THALIA Cerca De Ti (EMILatn) 

12 LA OREJA DE VAN GOGH Rosas (Sony Discos) 

63 

61 

61 

13 LUIS MIGUEL Te Necesito (Warne rM.LJ 53 

14 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 

15 TRANZAS Morí 1J &Nl 

16 JUANES La Paga (Universal) 

17 JUANES & NELLY FURTADO Fotografía (Universal) 

18 ALEJANDRO SANZ Regálame la Silla Donde Te Esperé (WarnerML.) 

19 LA FACTORIA Todavía (Universal/ 

20 ALEX UBAGO Sin Miedo A Nada (WarnerML.1 

21 ENRIQUE IGLESIAS Adicto Nrrvers* 

22 EDNITA NAZARIO Si No Me Amas (Sony Discos) 

51 

42 

40 

39 

37 

37 

36 

31 

31 

23 JUAN GABRIEL Inocente De Ti BMG) 28 

24 081E BERMUDEZ Me Cansé De Ti (EM /Latin) 25 

25 .NüETA VENOM Ask Comtigo MN 24 

Data is complied from the airplay week of January 25 -31. 

and based on a point system 
2004 Radio & Records. 

Going For Adds 

DARINA De Corazón A Corazón (Universal) 

DAVID BISBAL Bulería (Universal) 

EDITH MARQUEZ Incondicional (Warner Mil 
LA LEY Sur Azul iWarnerM.L.) 

LU Duele /Warner M L. 

MARIANA Me Equivoqué (Univision) 

SHERRY & SHEYLA Me Siento Elevar (Universal) 

ALEX UBAGO Aunque No Te Pueda Ver (Warner M.L., 

TROPICAL TOP 25 
ARTIST 

1 TOROS BAND Loca Conmigo (Universal) 

2 GRUPO MANIA Sube Sube (Universal) 

3 CHAYANNE Cuidarte El Alma (Sony Discos) 

180 

101 

96 

4 NG2 Quitémonos La Ropa (Sony Discos) 87 

5 AVENTURA Hermanita (Premium) 87 

6 081E BERMUDEZ Me Cansé De Ti (EMILatn) 82 

7 JERRY RIVERA Mi Libertad (MG) 77 

8 TOÑO ROSARIO fITEGO CALDERON Ango Mio ( Warner M.L.) 64 

9 ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos) 

10 TITO ROJAS El Galo No Olvida (MP) 

11 LOS LONELY BOYS La Contestación (Dr/Epici 

63 

62 

59 

12 JUANES La Paga (UtrversaJ' 58 

13 PUERTO RICAN POWER Doctor (J &N) 57 

14 TOMMY TUN TUN La Page (garen) 50 

15 GLORIA ESTEFAN Hoy (Sony Discos) 50 

16 CRISTIAN Te Llamé (BMG) 48 

17 MARIO FELICIANO A Tu Manera No (NH) 46 

18 HUEY DUNBAR A Dónde Iré (Sony Discos) 48 

19 PAPI SANCHEZ Enamáame (AN/ 43 

20 SIN BANDERA Mientes Tan Bien (Sony Discos) 42 

21 GILBERTO S. ROSA El Refrán Se Te Olvidó (Sony Discos) 36 

22 SEXAPPEL Meneando La Cola !J &Nl 38 

23 VICTOR MANUELLE Tengo Ganas (Sony Discos) 

24 ENRIQUE IGLESIAS Adicto ( UniversaU 

25 MAMA Te Llevaré AI Clio Namer M.LJ 

Data is complied from the airplay week of January 25 -31. 

and based on a point system. 

G 2004 Radio & Records. 

Going For Adds 

CELIA CRUZ FIEL GENERAL Ella Tiene Fuego (Sony Discos) 

EL BIZCOCHITO Porque Yo Te Amo (Sony Discos) 

LOS TRIO Cómo Fue A Enamorarme De Ti ¡Sony Discos, 

SONORA KALIENTE Llegaste Demasiado Tarde (Balboa) 

SON CALLEJERO Dame La Droga (Cutting) 

34 

33 

33 

Edith Márquez 
Ait u u golden rrrI e returns with her new studio album: 

A Tribute to Juan Carlos Calderon 

"Quien Te Cantará" 

{., 
Yr 

nT'' y` .fi¡'f:;+'. 

; 

Contains hit single "Incondicional" 
and other smashing hits composed by Calderon 

with new arrangements 

Album on sale: Q 
February 10th, 2004 , 
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83 

REGIONAL MEXICAN TOP 25 
ARTIST TOTAL 

BOATS 

1 MONTEZ DE DURANGO Lágrimas De Cristal (Disel 370 
2 HURACANES DEL NORTE Nomas Por Tu Culpa (Unrvision) 223 
3 BANDA EL RECODO Que Te Ruegue Quien Te Quiera ( Fonovisal 223 
4 MARCO A. SOLIS Más Que Tu Amigo (Fonovrsa) 216 
5 INTOCABLE Soy Un Novato (EM /Latin) 190 
6 CONJUNTO PRIMAVERA Ave Cautiva (Fonovrsa) 116 

7 TUCANES DE TIJUANA Amor Descarado (Universal) 150 
8 KUMBIA KINGS fIOZOMATLI Mi Gente (EMI Latin) 129 
9 GERMAN LIZARRAGA Más Terco Que Una Mula (Dise) 128 

10 JOAN SEBASTIAN Sentimental (Balboa) 124 
11 TIGRES DEL NORTE Cáusame la Muerte ( fonovisal 115 
12 YOLANDITA PEREZ Estoy Enamorada ( Fonovrsal 111 

13 PEPE AGUILAR A Pierna Suelta (Umvisian) 107 
14 VICTOR GARCIA MI Funeral (Sony Discos) 103 
15 BRISEYDA Por Qué Me Haces Llorar (Platino) 98 
16 K PAZ DE LA SIERRA Jumbalaya (Procan) 82 
17 AROMA Por Un Rato (Fonovrsal 80 
18 NINEL CONDE Callados (Universal) 73 
19 CUISILLOS Vanidosa (Balboa) 72 

20 CARDENALES DE NUEVO LEON Paso A La Reina (Dual 66 

21 PAQUITA LA DEL BARRIO Hombres Malvados (Balboa) 65 
22 RAMON AYALA Títere En Tus Manos ( Freddie) 60 

23 BRYNDIS Abrázame (Oise) 60 
24 JOAN SEBASTIAN Don Marcos (Balboa) 56 

25 COYOTE Y SU BANOA TIERRA SANTA Me Voy A Ir (EMI Latin) 56 

Data is complied from the airplay week of January 25 -31. 
and based on a point system. 
o 2004 Radio & Records 

Going For Adds 
ALEGRIJES Y REBUJOS Aries Y Rebujos ( Warner M.L.) 
ALEGRIJES Y REBUJOS El Bade Del Mago ( Warner M.L.) 

CAÑA REAL fINIURKA Vale la Pena (BMG) 
DJ KANE La Negra Tomasa /EM/Latin) 

ELISEO ROBLES El Mundo Es Mio /Univisionl 
EMILIO NAVAIRA fIJOSE LUIS AYALA Ambición /MG) 

JULIO PRECIADO El Palomar' (BMGI 
LA ONDA Agárrame La Cintura (EMILanvrl 

LOS CADETES DE FELIX GALLEGOS Me Cansé De Quererte (Balboa) 
LOS BAZOS Me Guiew More Bien loco (BMG) 

MEXICLAN Me Siento Bien ( Univision) 
MICHAEL SALGADO La Cruz De Vidrio (Freddie) 

RAMON AYALA La Hoja Y Yo ( Freddie) 
SERGIO DALMA Ya Lo Verás (Universal) 

TEJANO TOP 25 
ARTIST ' 

1 INTOCABLE Soy Un Novato (EMlLann) 

2 PALOMINOS Callejón Sin Salida (Urbana) 

3 KUMBIA KINGS fIOZOMATLI Mi Gente (EMlLannl 

4 JAIME Y LOS CHAMACOS fIBOBBY PULIDO Cunjunto No Morirá (Freddie) 

5 DUELO Un Minuto Más ( Univision) 

6 JIMMY GONZALEZ & GRUPO MAU Te Llevo En Mi Alma ( Freddie) 

7 DJ KANE La Negra Tomasa (EMILatin) 

8 BIG CIRCO Una Vez Más (EMILatin) 

9 SOLIDO Contando los Segundos (Freddie) 

10 JENNIFER PEÑA A Fuego Lento (Urwvtsdion) 

11 IMAN Ya No ( Univision) 

12 SOLIDO Tal Vez (freodiel 

13 LA TROPA F Me Dieron Ganas De Llorar (Freddie) 

14 RAM HERRERA Muchachita Color Canela (Tejas) 

15 MARCOS OROZCO Como Dos Adolescentes (Catalina) 

16 FRIJOLES ROMANTICOS & BOBBY PULIDO Dónde Está Mi Raza (Universal) 
17 COSTUMBRE Cuánto Te Amo (WarnerMt.) 

18 ELIDA REYNA Te Voy A Olvidar (Tejas) 

19 CONTROL Me Quiero Casar (EMILatin) 

20 JAY PEREZ Mi Destino (La Voice) 

21 INTOCABLE Eso Duele (EM/Latin/ 

22 HURACANES DEL NORTE Nomás Por Tu Culpa ( Univision) 

23 ATM Nadie - Uniwsion) 

24 RAMON AYALA La Hoja Y Yo (Freddie) 

25 NINEL CONDE Callados (Universal) 

Data is combed from the airplay week of January 25 -31 
and based on a point system 
o 2004 Radio & Records 

Going For Adds 

JAIME Y LOS CHAMACOS Quisiera Verte Y No Verte (Freddie) 
LA ONDA Agárrame la Cintura (EMI Lanni 

MICHAEL SALGADO La Cruz De Vino (Freddie) 
PRESENCIA Después De Ti (Freddie) 

VOCES DEL RANCHO Camarón Pela'o (EMI law 
ALBERT FLORES Y LA JUVENTUD Te Digo Adiós (Juvy Records) 

JESSE MARROOUIN Vives En Mi Pensamento (JLMOiscos) 

TOT*. 
AOATS 

216 

167 

150 

139 

129 

127 

119 

116 

114 

113 

94 

87 

86 

86 

84 

65 

63 

58 

54 

43 

36 

36 

31 

29 

28 

J 

Rock /Alternative 
Tw ARTIST TA*. 

1 KINKY Presidente ( Netzwerk) 

2 CONTROL MACHETE Bien, Bien (Universal) 

3 SUPERLITIO Qué Vo' Hacer (BMG) 

4 PLASTILINA MOSH Peligroso Pop (EM /Latin) 
5 JULIETA VENEGAS Lento (MG) 
6 CAFE TACUBA Eres (MCA) 

7 GUSTAVO CERATI Karaoke (BMG) 
8 MUNDO APARTE Adicto (Access Denied Productions) 
9 ZOE Peace And Love (Sony Discos) 

10 LUIS A. SPINETTA Agua De La Miseria (Universal) 
11 KUMBIA KINGS fIOZOMATLI Mi Gente (EMI Latin) 
12 HOJA SECA Vagabundo (Respek) 

13 EVANESCENCE My Immortal (Windup) 

14 ANGELES DEL INFIERNO Cae La Noche (WarnerM.L.1 
15 NANA PANCHA Wake Up (Pepe Lobo) 

Songs ranked by total number of points. 18 Rock/ARemative reporters. 

Record Pool 
Tw ARTIST 

1 VICO -C fIEDDIE DEE & TEGO CALDERON El Bueno, El Malo Y El Feo (EM /Latin) 
2 GRUPO MANIA Sube Sube (Universal) 

3 NUEVA ERA We Belong Together (Ole Music) 
4 JERRY RIVERA Mi Libertad (MG/ 
5 RICKY Y DIANA Te Olvidé (Univisróy 
6 ILEGALES Darne Un Chin (Mock & Roll) 

7 BANDA GORDA Sueña (MP) 

8 TOÑO ROSARIO fITEGO CALDERON Amigo Mío (Warner MO 
9 PUERTO RICAN POWER Doctor (J &N) 

10 SONORA CARRUSELES Vengo Caliente (Fuentes) 
11 YANI CAMARENA Noche De Estrellas (Ole Music) 
12 TITO ROJAS El Gallo No Olvida (MP) 
13 WILLIE GONZALEZ & EDDIE SANTIAGO Solamente Ella (MP) 
14 FRUKO Y SUS TESOS Pura Candela (Fuentes) 
15 BIG BOY & ANGEL LOPEZ Dónde Está El Amor (MP) 

Songs ranked by total number of points. 23 Record Pool reporters. 
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POSITIONS SOUGHT 

84 RaR February 6, 2004 

NATIONAL 

I http://onairjobtipsheet.com J 

SOUTH 

Cox Radio Greenville 

Do you have the creativity and market- 
ing smarts to develop highly profitable 
ad campaigns? 

Are you convincing with clients? 

Do you consistently out produce others 
that you work with? 

Then we want to talk to you! Cox Ra- 

dio, Greenville's top rated and exclusive 
radio stations are looking to odd on to 
their sales force. We need people who 
can make things happen. People who 
are bright, who are resourceful, who are 
highly motivated and who wont to make 
a great living. 

Cox Radio is a highly professional com- 
pany and gives you all the tools and 
training you need to succeed. Because 

of our huge growth, we are looking for 
talented individuals at all levels. 

If this is you, e-mail your resume to 
CoxGreenvillelobs(a)cox.com in confi- 
dence. Get started in career where you 

can have unlimited earnings potential 
and a lot of fun too! 

Cox rodio is an equal opportunity 
employer. 

EAST 

America's original radio 
station is looking for a 
morning co -host. Must 
be digital savvy and able 
to create features, bits 
and sound that appeal 
to a news talk audience. 
Great contacts a plus. 
Please send resume and 
cover letter to Ramie 
Zomisky, Infinity Broad- 
casting, 651 Holiday 
Drive, Pittsburgh PA 
15220. No phone calls. 
EOE 

OPPORTUNITIES 

EAST 

One of Infinity Broadcasting's premier 

Boston radio stations seeks a Vice President/ 

General Manager candidate to work with the 

Senior Vice President of WBMX. WBCN and 

WZLX. Candidate will be matched to station 

that best fits his or her background. Job 

responsibilities will include- managing top 

and bottom line effort of station. protecting 

station license. managing OFCCP and EEO 

program. partnering with station executives 

to maximize the sales effort and effectively 

market and grow the product and managing 

local business and community relationships. 

among others. GM experience is a plus. but 

candidate must possess a minimum of 

7 =10 years of radio station management 

experience with demonstrated leadership and 

communication skills. A sales background 

is preferred. but candidate should also have 

product sensibility and a working knowledge 

of NTR and event marketing. 

Apply in confidence to: 

Mark Hannon 

SVP /General Manager 

WBCN/WBMX/WZLX 

1200 Soldiers Field Road 

Boston. MA 02134 

Or e-mail resume to: danielle.carchedi© 

infinitybroadcasting.com 

Infinity Broadcasting is an Equal 

Opportunity Employer Women and 

minorities are encouraged to apply. 

Wanted: Midday rocker 

Rush CD 8 R to. Midday's at Active Rock at 

WBSX. 600 Baltimore Drive. Wilkes- Barre. 
PA 18702. EOE. 

A brand new voice! Looking for radio work 
as a DJ. newscaster. or in production. 
Willing to move anywhere in the US. Terrence 

(918) 691-6917. (2/6) 

Mornings, Middays, Afternoons, Evenings, 
Overnights. I've done them all for 11 years. 

Country preferred Joe (231) 933 -4195 
joemacdonald943ayahoo.com. (2/6) 

Pro voicetracker looking for my 4th gig! 
Multi- format exp. Call Steve Knight 509 -276- 
7222 or steveetheproductionguys.com. Free 

samples. (216) 

Talented and hungry male air talent look- 
ing for a place in your radio family. you won't 
be sorry so give me a call 905- 878 -9825. 
(2/6) 

Young male seeking lull time position. 
Ready for on -air. production or news. 
Hardworker and dependable. Call Matt (918) 
955- 0361.(2/6) 

WEST 

Top Hot AC in Market 30+ 
seeks Morning Show 

Can you relate to a conserva- 

tive vet active listener? Can 

you see yourself living in a 

family friendly ana, working 

for a family friendly company 

in a top 30+ market? We've 

already got the music hase and 

t he audience. We need your 
slum to give us st.uionality. 
Rush your package to: Radio fi 

Records, I 1) I O1) Santa Monica 

3rd Floor #1115, Los 

Angeles, (:A, 91067. EOE. 

POSITIONS SOUGHT 

All- purpose sports caster is waiting for your 

call. Joe. 1-888-327-4996. (2/6) 

Aggressive voice In search of place to be 

heard. Knowledgeable in Cool Edit. Willing 
to travel western US. Prefer west coast. 
James (918) 282 -4892. (2/6) 

OM/PD available now. Multi format expe- 

rience w /strong leadership. organizational 
and people skills. Todd Martin (304) 295- 
7470 or email: glenmar2acharter.net. (2/6) 

Attention Program Directors! Young ener- 

getic. eager DJ /Announcer seeking full or part 

time position. Willing to relocate. Antoine 

(918) 481-7281 or (918) 693-8718. (2/6) 

Want a fun, hardworking female radio 
school grad? I will work any format and any 

shift. Especially interested in on -air and pro- 
ducing. Tina (918) 955 -0292. (2/6) 

Hot new format available in 24 hour syndi- 
cation. 3DSJ Request 8. Dedication Radio. 

Listen: www.3DSJ.com. Free trial available! 

(813) 920 -7102. billelliotta3DSJ.com. (2/6) 

Hard working ABS grad looking for on -air 

position delivering news. traffic and sports. 
Prefer Tulsa area. Shane (918) 827 -1548. (2/6) 

Rat Opportunities 
Free Advertising 

Radie 4 Remits provides free 120 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought 

Deadline 
To appear in the following weeks issue your ad must be 

received by Thursday noon (PST). eight days prior to issue 

date Free Opportunities listings should be typewritten or 

printed on 812' X 11- company,statan letterhead and are 

accepted only by mad or fax 310.203 -8727 Only tree po- 

sitions sought ads are accepted by e-mail to. 

lhraresu radxoundrecords corn Address all 20 -word ads to 

R&R Free Opportunities. 10100 Santa Mona Blvd . Third 

Floor. Los Angeles. CA 90067 

REtR Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 

ing heading) Includes generic border It logo custom 

border or larger heading are required add 1 2 inch (560 

for lx. $50 tor 20 In addition. all ads appear on R&R's 

website nvww radaandrecords corn) 

Blind Box: add $50 

The R8H address and your Do. number adds 12 words 

to your ad Regular Opportunities rates apply to Blind 

Box ads. but a $50 service charge is added poi ship- 
ping and handling 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads iri the 

Positions Sought section at the special rate of $50. inch 

Payable In Advance 
Opportunities Advertising orders must be typewritten 

on company (station letterhead and accompanied by 

advance payment Please submit ad copy 8 logos via 

email to Ilinaresaradoandrecords corn Ads are also 

accepted by fax (310- 203 -8727) or mail Visa. MC. 

AmEx or Discover card accepted Include card num- 

ber. name as it appears on credit card expiration date 

and phone number Blind box responses are sent to 

advertisers every Friday by first -class mail 

Deadline 
To appear in the following week's issue your ad must 

be received by Thursday noon (POT) eight days prior 

to issue date Address all ads to R&R Opportunities. 

10100 Santa Monica Blvd Third Floor. Los Angeles 

CA 90067 

RADIO Et RECORDS 
10100 Santa Monica Blvd.. Third Floor. Los Angeles. CA 90067 

R&R is published weekly except the week of December 25 Subscriptions are available for $325 00 per ;ear plus applicable 

sales tax in the United States S330 00 in Canada and Mexico and $- 195 00 overseas 1U S funds only I trop Radio 8 Records 

Inc at 10100 Santa Monica Blvd 3rd floor. Los Angeles California 90067 Annual subscription plan includes the weekly 

newspaper plus two R&R Directories issues and other special publications Refunds are prorated based on the actual value of 

issue received prior to cancellation Nonrefundable quarterly rates available All reasonable care taken but no responsibility 

assumed for unsolicited material R&R reserves all rights in material accepted for publication All letters addressed to RSA or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose Letters may be edited 

tor space and clarity and may appear in the electronic versions of R&R The writer assumes all liability regarding me content of 

the letter and its publication in R8R Nothing may be reproduced in whole or in part without written permission from the 

Publisher 

Radio 8 Records. Inc 2004 

POSTMASTER Send address changes to RBR 10100 Santa Monica Blvd Third Floor. Los Angeles. California 9006 

HOW TO REACH US RADIO 8 RECORDS INC. 1 10100 SANTA MONICA BLVD.. THIRD FLOOR. LOS ANGELES. CA 90067 

CIRCULATION: 310 -788 -1625 310-203-8727 

NEWS DESK: 310-788-1699 310 -203 -9763 

RAR ONLINE SERVICES: 310-788-1635 310-553-4056 

AD V ERTI SI NG/SALES: 310 -553 -4330 310-203-8450 

morernlo w radroandrecords.corn 

newsroom säradoandrecords . com 

kmccabe R radoandrecords.com 

hmowry kr radoandrecords corn 

WEBSITE: www.radioandrecords.com 

OPPORTUNITIESMARKETPLACE: 310-788-1622 310-203-8727 IBnaresOradioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310 -203 -9763 maiiroom°radioandrecords .tom 

WASHINGTON, DC BUREAU: 301- 951 -9050 301-951-9051 mice radioandrecords.com 

NASHVILLE BUREAU: 615- 244.8822 615-248-6655 Melton ®radioandrecords.com 
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FEATURES 

%w7 

"Barbershop 2" 
Interviews with Ice Cube. Cedric the Entertainer, 

Queen Latifah, Sean Patrick Thomas 

www.radiolinkshollywood.com 
Contact Lori Lerner et (310)457 -5358 

i3IOM57- 91)69(Far) rad. -nkaa ad. cam (e-mail) 

MARKETING & PROMOTION 

PUBLICITY PRINTS 

REQUEST FFifs 
CATALOG AND SAMPLES! 

PICTURES 

8/W 8x10's 
SLH) - S90.00 

locxl - S1.20.00 

5x7 - JOCK CARDS 
f 400. w 1 000 - S100.00 
Cnlnr ?OOO - S408.00 

PRICES INCLUDE 

TYPESETTING 8 FREIGHT 
FAST PROCESSING 

OTHER SIZES AVAILABLE 

was watt ro 
arma 1.110117 1101112 

S.nO (eV p11001, areQM O VaaA1G irwtraora 
tea? E non. Sbr1. Oepn R Sr'^,orrlC MO I-A93 

TOLL FREE: 1-888-526-5336 
www abcplctures con 

MARKETPLACE Iebruary 6.2004 Rin 85 

VO /CEO VER SERVICES 

The Voice of 
- RICHMONDS 
New Oldies 1073 

www.MondrIsseli.com 
ti1ltMIL»sr 4rsaar7r 

itltlw S Ewa Jar' %sigrp 

Dunsworth 
radio image voice 

bobdunsworth.com 

312.371.6267 

www.radioandrecords.com 

NEW IMAGING VOICE 
www.JonShults.com Download 
www.MattRawlings.com all 3 DEMOS 
www.ThatVoiceGuy.com NOW! 

PRODUCTION SERVICES 

(1101- Irks 
uNikRS uNIIEItS, rr .er... Mr:.elw.,.b arL.IF 

BRAND BUILDER Its working for KLOS ILA WRKS 
IKISS/NYI WBCN (Boston) WSM AM/FM (Nashville) Microsoft Time 
Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 
your message over and over again. For event planning help, call Susan V. 

1- 800 -786 -7411 rr@bannersonaroll.com 

MUSIC REFERENCE 

Thousands of Songs for Valentine's Day! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1.569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R&R: Save 20% and get free UPS shipping!* (*on-U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to 
R&R, 10100 Santa Monica Blvd., 3rd Floor. L.A.. CA 90067 

VOICEOVER SERVICES 

JOE CIPRIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

eiET INTO THE GIeuBHot'r 

¡.t I I I t I I I I I I. 

Radio imaging. Jingles. Copywriting. Music production, 
Miring Mastering Commercwl Producoon 

Web I Graphic ()espy 
and more 

AIr..d .. 14 Jr M. 
M. I_, r..rf.MVA 

'Ines 4 same a saura .e .r for rM Isliallwee. I_ f Mu 1 M' 
Mee alma% Meow e/ Pregnirame 'rpw.n.s 

94-1WIts X. &Worw Vr 
rama you IM 

-.I f.w d.saw 

f1NH-33N 
meaeW e.mirg mee 

ID'S- LINERS '-'R( ) 
JEFF DAVIS 
DEMOS ONLINE: WWW JEFFDAVIS COM 

PHONE: 323 -464 -3500 

DAVE PACKER 
V O I C E O V E R S 

Get Real! 
Imaging that bring, out your station's personality! 

lour round un your budget. 

www.davepacker.com 609- 290 -3333 

Mike Carta 
VO IMAGING FOR ALL FORMATS 

865 -691 -8989 
www. supersweepers. corn 

MARKETPLACE 
AD VER TISING 

Payable m advance Order must be typewritten and accompanted s. ; 

ment VisaatICAMExthscover accepted One inch minimum add t ona 

space up to six inches available In Increments of one -inch Rates for R&R 
marketplace !per Inch) 

Marketplace 
(310) 788-1622 
Fax: (310)203 -8727 
e -mail Ilinares4radioandrecords.corn 

1 tine 
6 lending 

13 ittNrtMn 
26 IawtiMs 
51 Insertion 

$95.N 
90.00 
85.00 
75.00 
70.00 
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as THE BACK PAGES 
National Airplay Overt/low: F.bruary A, 2004 

CHR/POP 
LW 

2 

1 

3 

7 

4 

5 

6 

10 

13 

9 

8 

14 

11 

15 

16 

19 

18 

21 

12 

TW 

o OUTKAST The Way You Move (Ana.) 
2 OUTKAST Hey Ya! (Anstal 

3 NICKELBACK Someday (Roadromir/OJMG) 

o JESSICA SIMPSON With You (Columba) 

5 BABY BASH Suga Suga II/reversal) 

6 NO DOUBT Its My life ilnrrscgoel 
3 DOORS DOWN Here Without You (Rgpudlc/Unvrsall 
LINKIN PARK Numb (Wrner &os.l 
BRITNEY SPEARS TOXIC Oriel 

10 SIMPLE PLAN Perfect (Laval 

11 KELIS Milkshake (Star Tra &Ansia) 
® EVANESCENCE My Immortal (Wed up) 

13 LUDACRIS IISHAWNNA Stand Up /Dal Jam SmiI44D)MG) 

EAMON F"k R 11 Don't Want You Backl Une) 
15 TRAPT Headstrong (Warner Bros, 

GOOD CHARLOTTE Hold On Oro 
FUEL Falls On Me /Ex) 
BEYONCE' Me. Myse 1 And I !Columba 

19 CHRISTINA AGUILERA The Voice Within (RCAI 

20 SHERYL CROW The Fesl Cut Is The Deepest (ABAVlntrsettpa 
22 . 1 DIDO While Flag (Arista) 

26 TWISTA UIKANYE WEST & JAMIE FOXX Slow Jmt (AUantic/ 

24 KELLY CLARKSON The Trouble With Love Is (RCA) 

35 USHER fltUDACRIS 8 LIL' JON Yeah (Arista) 

23 25 CHINGY I/SNOOP DOGG & LUDACRIS Hokdae In (DTPttaptal 
30 NICK CANNON Gig* Urwl 
27 JC CHASEZ Some Gds (Dane With Women) Ore( 
25 M. LEE 11J. DUPRI Wat Da Hook Gan Be (fa' Reel'Umersah 

33 HILARY DUFF Came Clean (&Mica Vatall lywood) 
28 ALICIA KEYS You Don't Knew My Name U) 

#1 MOST ADDED 
JANET JACKSON Just A little While (Vag, 

#1 MOST INCREASED PLAYS 
BRITNEY SPEARS Tonic (Jrre 

TOP 5 NEW & ACTIVE 
KANYE WEST ThN'l) , W, 

KID ROCK Cold And k,p1, ',;p.7,q auuu,. 
CHINGY One Call Awav DTPCapn/) 

JET Are You Gonna Be M, C Hr('.rfES; 
WESTSIDE CONNECTION r Cannot 

~GP bila er as pap Z8. 

i 

AC 
:W 

2 

1 

3 

4 

5 

7 

6 7 

8 8 

11 

12 

14 

10 

9 

15 

16 

17 

25 

18 

73 

19 

20 

22 

21 

24 

26 

21 

30 

29 29 11111181 STI1DDAlID Sorry 2004 

ABHAA Sq 4 U dKiwtrtM 

TW 

1 SHANIA TWAIN Forever And For Always IMercuvyvALMS/ 

7 TRAIN Calling AN Angels (Columba o UNCLE KRACKER f100811 GRAY Daft Away (law) 
3 MATCHBOX TWENTY Unwell (Atlantic) 

JOSH GROBAN You Raise Me Up 1143/Reprise) 

SHERYL CROW The Forst Cut Is The Deepest (A&M'Intrscopei 
PHIL COLLINS took Through My Eyes (Walt Disney Nalywoodl 
COUNTING CROWS Big Yelow Tali (Gellrnlntrscapel 
DIDO White Flag (Arista! 

LUTHER VANDROSS Dance With My Father U/ 

CLAY AIKEN Invisible (RCA) 

12 CELINE DION Have You Ever Been In love (Epic/ 

13 SIMPLY RED Sunnse tsnplyredram) 
MICHAEL MCDONALD An'i No Mountain High Enough (Motown) 

SARAH MCLACHLAN Fallen (Arista) 

FIVE FOR FIGHTING 100 Years IAwbeIColumba, 

SIMPLY RED You Make Me Feel Brand New (senp/ped.coad 
18 TIM MCGRAW Tiny Dancer !Curb) 

MARTINA MCBRIDE This One's For The Girls (RCA/ 

CHRISTINA AGUILERA The Voice Within (RCA) 

11 SANTANA fIALEX BAND Why Don't You 8I ((Instal 

® HALL & OATES Getaway Cr /U Watch) 

73 ROD STEWART RCM! Bewdcted. Bothered And Bewïdared U) 

e 3 DOORS DOWN Hen Without You (Repo liclUtsve sal 
25 CELINE DION Stand By You Side (Epic) 

26 ELTON JOHN TM Hurt 01 Every Gil Lord 
SEAL Loves Win Okay heed 
SUZY K. 6alriwl AMd 

8 

8 

#1 MOST ADDED 
MICHAEL BUBLE Sway /43(Reptaa 

#1 MOST INCREASED PLAYS 
SIMPLY RED You Make Me Feel Brand New lumbar&. can' 

TOP NEW & ACTIVE 
BABYFACE The loneliness Amu) 

KENNY LOGGINS I Miss Us (AI The Best) 

WYNONNA Wer ; To Know What Love Is /Cud* 
MICHAEL BUBLE Sway 1143Ñepnui 

AC tltqb M Pap M. 

CHR/RHYTHMIC 
LW 1W 

1 TWISTA fIKANYE WEST & JAMIE FOXX Slow Janif (Atlantic) 

2 USHER fILUDACRIS & LIL' JON Yeah ( Ansta) 

3 PING YANG TWINS full' JON... Salt Shaker (TYTI 

11 J KWON T psv 'So So Det/Ansta7 

10 CASSIDY fIR. KELLY Hotel U) 

5 6 OUTKAST Hey Ya! IAnstal 

6 7 ALICIA KEYS You Don't Know My Name U) 

7 8 NICK CANNON GgoloOver 
4 9 KELIS Milkshake (Sta Teak/Arista) 

8 10 WESTSIDE CONNECTION Gangster Nations Capstan 

14 BEYONCE' Me. Myself And I (Colon ial 
15 CHINGY One Call Away (CTP /Captal 
13 KANYE WEST Through The Wee (Roc A Feda'laIMGI 

9 14 OUTKAST The Way You Move lAnstal 
17 ® LUDACRIS Splash Waterfalls IOW Jam Saut4%OJM61 

12 16 JAGGED EDGE Walked Outta Heaven (Columba 

21 8 JAYZ Dirt Off You Shaker (Roe AfelaTO)MG) 
22 EAMON F "k It II Don't Want You Backl Urge) 

16 19 LUDACRIS fISHAWNMA Stand Up (Del Jan SoutMOJMGI 
18 20 YOUNGBL000Z fRll' JON Darren! (Ansia) 

24 a PETEY PABLO Freek A Leek Una 
23 22 2PAC fINOTORIOUS B.I.G. Ray' IDYing To Live( (AmMWlntrscapd 
31 G UNIT WOE Warn Get To Know You /Intetseope) 

29 RUBEN STUDOARD Sorry 2004 Lit 

35 MISSY ELLIOTT I'm Really Hot (Gold Aha 'fkktrdEEG) 
33 RYAN DUARTE You (Uirvarsa' 
41 2PAC fIEMINEM One Day At A Tyro (Anwarintrseopel 

34 T.I. Rubber Band Man (Grid Hustle/Atlanta, 

27 28 WY BASH Sherry Ooowop (L/ImW all 

32 AVANT Read Ytwr Lilìd Often) 

#1 MOST ADDED 
MURPHY LEE Lue Me Baby (To Ree4Umrsall 

#1 MOST INCREASED PLAYS 
CHINGY One CaN Away (DTP'Capma' 

TOP 5 NEW & ACTIVE 
LIT' FLIP Game Over (Sala Free/loud/Columba) 

LIE SCRAPPY Head Bussa /BAFF/Rep rail 
KNOC TURN'AL FISNOOP DOGG The Way I Am (LA Conldentu1Ekkt,WrffG7 

TECH NINE Here Comes Tecca Nona ¡MSCMuse) 
MEMPHIS SLEEK FR.I. AND TRICK DADDY Round Here (Roc Afe4a/IOJMG) 

CABbOM17111BC FTarg18 M lyY p at 

HOT AC 
LW TW 

1 3 DOORS DOWN Here Without out You 11Neilk/Uew'rsaag 

2 SHERYL CROW The First Cut Is The Dn/wt (A&Mñntrscgoe) 
3 MATCHBOX TWENTY Bright Lghts /AIMtcI 
6 NO DOUBT It's My Ede ! /Merscapr/ 

4 5 SANTANA IIALEX BAND Why Don't You & I (Aiwa) 
5 6 DIDO While Flag (Armes) 

8 0 NICKELBACK Someday !Roadnurav //DJMGI 

7 8 SARAH MCLACHLAN Fallen ( Ansta' 

9 

0 
TRAIN When I Look To The Sky !Columba 

10 I FIVE FOR FIGHTING 100 Years (AwreCáundeal 
12 EVANESCENCE My Immortal (Wndaw) 

11 12 MATCHBOX TWENTY Unwell (Atlntcl 
16 OUTKAST Hey Ya! (Anstal 

14 MELISSA ETHERIDGE Breathe (Island/WWI 
13 15 TRAIN Calling ANAngels /Cokmadwl 

18 MAROON 5 Thu Love /Octon*Jl 
15 JASON MRAZ You And I Both (fkktraEGI 
19 JOHN MAYER Clarity /Awre'Cámóa) 
17 19 MICHELLE BRANCH Breathe /MavncWWrnerBros., 
21 i LIZ PHAIR Extraordinary (C4mtá 

22 FUEL Fels On Me OK( 
20 22 RAMMED LADIES Another Postcard IChenpsl (Rapael 
25 SIMPLE PLAN Perfect (lava) 

24 24 CLAY AMEN Invisible (RCA) 

23' 25 comes CROWS She Don't Want Nobody Neat /Getty 
28 TNT LIGNTMAN Devils And Angels Rawl 
29 MD RACK Cold And Empty (Top DayAt/antcl 
35 MAMMIES Surge (BAa NohdEMCI 

SEAL Loves Divine (Warms Bros.) 

31 DEFAULT (Tetq My) LAa Away (TM 

#1 MOST ADDED 
OSH KELLEY Everybody Wants You /Ilo/ywoodi 

#1 MOST INCREASED PLAYS 
MAROON 5 This love (Ocmne,J) 

TOP 5 NEW & ACTIVE 
BLUE OCTOBER Calling You iUmttrsad 

GLISTER Careful (PakNReprrse! 

JONNY LANG Red light (A&MYntenrgpe) 

3 DOORS DOWN Away From The Sun ,Repathe lhwvrsai, 
KIMBERLEY LOCKE 8th Wahl Wonder (Cab) 

aBprMIopa. 

URBAN 
LW 1W 

1 1 TWISTA f?KANYE WEST & JAMIE FOXX Slow Jam!'Atlantrcl 

3 o BEYONCE Me. Myself And I (Columba) 

2 3 ALICIA KEYS You Dont Know My Nave U/ 

5 RUBEN STUDDARO Sorry 2004 UI 

9 USHER ULUDACRIS & LIE' JON Yeah (Anstal 

4 . KANYE WEST Through The Wire (floc A FeIWIOJMGI 

10 LUDACRIS Splash Waterfalls (Ost Jam SouthADJMGI 

6 8 AVANT Read Your Mond (Ge/len) 

14 0 PING YANG TWINS VEIL' JON... Salt Shaker /TVT) 

8 10 KELIS Milkshake (Sta TrakJA sta) 

7 11 OUTKAST The Way You Move (Araul 
11 12 OUTKAST Hey Ya! (Anstal 

19 JAY -Z Dirt Off You Shouldee (Roc A feuWIO/MG) 

15 JUVENILE In My Lite (Cash MoneyNreversal' 

17 T I. Rubber Band Man /Grand Husstk/AtLeatrcl 

12 16 JAGGED EDGE Walked Outta Heaven (Columdal 

23 m CHINGY One Call Away (DTP /Capita) 

16 18 R. KELLY Step In The Name Of love Una) 

24 CASSIDY t1R. KELLY Hotel U/ 

25 i JKWON Tipsy /So So Del /Anstai 

13 21 JAY Z Change Clothes (Roc A-feiwlWWMG) 

22 TRILLVILLE Neva Eva (BME/Wamee Bros.) 

26 YOUNG GUNZ No Better Love (Del aM /DJMG) 

37 SLEEPY BROWN IIOUTKAST I Can't Wait (lmrsccçe) 

27 PETEY PABLO FreekALeek Une) 

20 26 JOE More 8 More Une) 

28 ® MISSY ELLIOTT I'm Really Hot (Gold 4bráflektraiEG1 
21 28 MARY J. BEIGE SIEVE Not Today (Gem( 
44 G UNIT IIJOE Rama Get To Know You 'infrscupe( 

29 30 GINUWINE Love Yew Mere 10E1 

#1 MOST ADDED 
TAMIA Questions (flektra'ffG) 

#1 MOST INCREASED PLAYS 
USHER FILUDACRIS 8 LIL' JON Yeah ((Instal 

TOP 5 NEW & ACTIVE 
LIL SCRAPPY Head Bussa ME/Repast/ 

2PAC FIEMINEM One Day At A Time (Aawu9hlerscapel 

LIL' FLIP Game Over (Sucks fia /tae4/CMm'òal 
KNOC TURN'AL FISNOOP ()OGG The Way I Am of 4. Cnfdntia/fakis/fEG% 

GERALD (EVERT ghtl (Deena/EEO 

INIW wNMe w Pap J1. 

ROCK 
LW TW 

1 0 NICKELBACK Figured You Out tRoalnamalOJM61 

2 2 AUDIOSLAVE I Am The Highway (kNr troPefprc) 

3 PUDDLE OF MUDD Away From Me (& /lent 
4 LINKIN PARK Numb (Warner Bros.) 

6 JET Are You Goma Be My Girl (fkkhWEEG) 
7 THREE DAYS GRACE II Hate) Everything About You Urea 

5 7 STAIMD So Fan Away /FM/flektra'ffG) 
8 8 TRAPT Std Frame (Warner Bros.) 

16 

8 
INCUBUS Megalomaniac Owl 

12 TANTRIC Hey Now (Maverick/Repine( 

10 11 OFFSPRING Hut That (Columba) 

11 12 STAIMD How About You (fkyfbktdffG/ 
18 ® DARKNESS !Believe In A Thong Called Love (Must.. Destroy Atlantic, 

15 14 GOOSMACK Re Align (Reprók/Untversall 

9 15 AUDIOSLAVE Show Me How To Live (Interscgpdfpcl 
13 16 STONE TEMPLE PILOTS AI In The Suit That You Wear (Atlantic) 

20 FUEL *Ikon Mks (Epici 

19 LIMP BIZKIT Behind Blue Eyes IfigaIntaseope 
21 ' SHINEDOWN 45 ,Atlntc' 
24 n 3 DOORS DOWN Away From The Sun (Repobk/Unversall 

27 TESLA Caught In A Dream /Sanctuary /SRG1 

22 A PERFECT CIRCLE The Dutsdee Wage/ 

23 23 RED HOT CHILI PEPPERS Fortune Faded (Warr Bros.) 

26 24 DEFAULT (Taking Myl Lite Away two 
25 25 CMEVELLE Closure haul 
- 26 METALLICA The Unnamed FeeYg ffkktra'FfG) 
28 27 MLOSASTANK Out Of Control (lybnd/DJUG/ 

TRAPT Echo (Werner Bros.) 

29 29 ND ROCK Fed Law Nokia' Use (Top Doç'Atlantkd 

- SEVENDUST Bream Dam /TM 

#1 MOST ADDED 
PUDDLE OF MUDD Heel Oyer Head (Galan, 

#1 MOST INCREASED PLAYS 
INCUBUS Megalomaniac lEpal 

TOP 5 NEW & ACTIVE 
JET Cold Had Bitch (EMtrrEfC) 

LO PRO Sunday /Geffen/ 

KID ROCK Jackson. Mississippi (TopOog/AUantc) 

DAMAGEPLAN Save Me (fkktra'fEGI 
DROPBOX Wishbone (Re A. jNI/mwsall 

IIW MOWN Pet R. 
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URBAN AC 
LW TW 

I 1 ALICIA KEYS You Don't Know My Name LII 
2 2 R. KELLY Step In The Nane Of love Uwe 
3 AVANT Read Your Mind (Ge /lanl 
6 RUBEN STUDDARO Sorry 2004 LP 

5 JOE More & More /Jive/ 

7 LUTHER VANDROSS Think About You LII 
4 ' GERALD LEVERT U Got That love (Cal It A Nghtl /Ekkint/EfG) 
8 MUSIO Forthenght r1JetSouldCUMG) 

10 8 OUTKAST The Way You Move ( Aosta) 
9 10 KIM love Calls (Mo/own'Unwersal/ 
11 11 WILL DOWNING A Million Ways (GRP7VAF6) 

17 BABYFACE The Lorebness (Aorta) 
15 JAGGED EDGE Waled Outta Heaven (Columbia, 
14 ERYKAH BADU Back In The Day (Motown) 
13 15 SMOKIE NORFUL I Need You Now (fMl Gospel) 
16 ARETHA FRANKLIN Wonderful Arista) 
21 BEYONCE' Me, Myself And I (Cakmmba/ 

28 ; GERALD (EVERT Wear It Out IflektnVffG/ 
19 SILK Side Show //quid B) 

18 r VAN HUNT Seconds Of Pleasure (Capitol/ 
20 JAVIER Beautiful U R /Caatoe 
23 12 KEM Matter Of Time (Motown) 
25 13 KINDRED THE FAMILY SOUL Stars (Hidden Beech) 

24 24 ASHANTI Rain On Me (Murder IncJIOJMGI 

29 BRIAN MCKNIGHT Back Seat (Gem' Down, (Motown) 
27 26 AL GREEN I Can't Stop dike Note/fMCI e CARL THOMAS She Is 'Bad Soy /Universal) 
26 28 MICHAEL JACKSON One Uwe Chance (E c) 

29 MANHATTANS Tun Out The Stan Hove lee) 
30 30 JEFF MAJORS Hord My Cry Nam One, 

#1 MOST ADDED 
ANTHONY HAMILTON Charlene (So SoOel /Anstal 

#1 MOST INCREASED PLAYS 
LUTHER VANDROSS Think About YOU LII 

TOP 5 NEW & ACTIVE 
HIL ST. SOUL Pieces (Shinichi,' 

MONTELL JORDAN Bottom line (Koch) 

GOAPELE Closer (Columba, 

EN VOGUE Ooh Boy (funky GrbBear &clung., 
ANTHONY HAMILTON Charlene do So Oil Ansie 

URBAN Nylon w Pella St 

ACTIVE ROCK 
LW TW 

I 1 LINKIN PARK Nrmb (WarawAaA/ 
2 0 NICKELBACK Fgued You Out IMaatewe14laiki 
4 3 THREE DAYS GRACE II Hate) Everything AIM You UAW 
3 4 PUDDLE OF MUDD Away From Me /Gel /eel 
5 OFFSPRING Hit That (Coiwelik 
6 AUDIOSLAVE I Am The Highway (7merscgoaEprr 
1 INCUBUS Megalomaniac (Epcl 
8 GODSMACK ReAkgn (Mpubbalmrsali 
12 STAIND How About You /fkp/Ekktr 'ffG) 
9 10 LIMP BIZKIT Behind Bin Eyes /fkpkaerscopei 
14 a JET Are You Gonna Be My Girl (Eke/re/EEC/ 
11 12 TRAPT Sti Frame (Wamer&os./ 
13 A PERFECT CIRCLE The Outsider (Vegan) 

17 TANTRIC Hey Now /Marr,rk/Reprue) 
10 15 SEETHER Gasoline aaehç) 
15 16 HOOBASTANK Out Of Control (/sknd/I0JM6l 
19 SHINEDOWN 45 (At M? ) 

16 18 CHEYELLE Closure /Epee) 

18 19 STAIND So Fa Away (fyyEkktraffG) 
20 r FUEL Melon Miles /Epic/ 

23 LOSTPROPHETS Last Train Home /Cakkewbrk 

22 SMILE EMPTY SOUL Nowhere Kids (Lard 
24 KORN Y'AI Want A Single thawartaffpe 
29 DAMAGEPLAN Save Me rtkktraWEE6I 

28 DARKNESS 18ehove In A Ttting Called Lew rOAtst...0estroy /Atlntel 
30 SEVENDUST Broken Down (TYP 
27 3 DOORS DRAIN Away From Th Sun yRpikkcitrakwsaP 
36 TIM Echo ININt w&NJ 
31 LOPRO Staatley *Me 
25 30 METALLICA ill Mttassii hag Daullia 

#1 MOST ADDED 
PUDDLE OF MUDO Heel Over Head / Gellen) 

#1 MOST INCREASED PLAYS 
TRAPT Echo /Warner &as.) 

TOP 5 NEW & ACTIVE 
HOOBASTANK TheReaso^ "(MG 

PUDDLE OF MUDO Heel 

AUTOMATIC BLACK Go . . . .. _ 
DROWNING POOL Step Up rWrM -rpi 

TESLA Caught In A Dream (Sanctuary/SRGI 

MQtelBaN PIP q. 

THE BACK PAGESM 
National Airplay Overview: February 6, 2004 

COUNTRY 
LW TW 

1 Q ALAN JACKSON Rementer When (Anita) 
3 ® TOBY KEITH American Soldier (OmamWaks) 

2 3 KENNY CHESNEY There Goes My Life (BNA) 
5 TIM MCGRAW Watch The Wind Blow By (Curb/ 

6 TERRI CLARK I Wanna Do It AL ¡Mercury) 

7 . BRAD PAISLEY Little Moments Arista) 
4 7 BROOKS & DUNN YOU Cliff t Take The Honky Took... ( Ansia) 
8 MARTINA MCBRIDE In My Daughter's Eyes /RCA) 
12 TRACE ADKINS Hot Mama (Caprtdl 
11 i JIMMY WAYNE I love You This Much (OreemWanks) 
13 SARA EVANS Perfect (RCA) 

15 BUDDY JEWELL Sweet Southern Comfort (CM sysbial 

10 13 SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 
18 KEITH URBAN You 1 Think Of Me ( Canto/) 
18 JOSH TURNER Long Black Trap (MCA) 

21 RASCAL FLATTS Mayberry (Lyric Street) 
19 GARY ALLAN Songs About Ran (MCA) 
20 : CLINT BLACK Spend My Tole dewy Muse Groyw 
17 19 JO DEE MESSINA I Wish /Cob) 
22 i JOE NICHOLS Cool To Be A Fool (*,averse/ South) 
23 BLUE COUNTY Good Little Girls /Asy/um'Cobl 
26 CAROLYN DAWN JOHNSON Semple Life (Arista) 

25 DIERKS BENTLEY My Last Name (Capitol) 

39 K. CHESNEY FIUNCLE KRACKER When The Sun Goes Down (BRA) 
24 25 CRAIG MORGAN Every Friday Afternoon (BBRI 
27 KELLIE COFFEY Texas Plates task 
29 TRACY LAWRENCE Paint Me A Birmrgham (Oreamwrks, 
28 BRIAN MCCOMAS You're M My Held (lynx Street' 
31 BIG & RICH Wid Wall Dew Maw BrosJ 
35 i GEORGE STRAIT OettytaMely INCAI 

, MOST ADDED 
KENNY CHESNEY FIUNCLE KRACKER When The Sun Goes Down Skill 

#1 MOST INCREASED PLAYS 
KENNY CHESNEY FIUNCLE KRACKER When The Sun Goes Down (BRA) 

TOP 5 NEW & ACTIVE 
DIAMOND RIO We Al Fall Down /Arista, 
AMY DALLEY Men Don't Change (Curb/ 

JOE DIFFIE Tougher Than Naas iBBRI 
CHRIS CAGLE Ud Be Lying (Canto* 

COLT PRATHER l Wry'', Go On 

COUNTRY begins on Page 41 

ALTERNATIVE 
lW TW 

1 1 LINKIN PARK Numb (Names Bros./ 

2 © OFFSPRING Hit That Columbia) 
3 © INCUBUS Megalomaniac (Epic) 

4 4 JET Are You Gonna Be My Girl /fkkerarEfG) 
6 0 AUDIOSLAVE I Am The Highway Bnteis'JEpmc) 
5 6 THREE DAYS GRACE II Hate) Everything About You Uwe 
8 O NICKELBACK Figured You Out /RoaáwwwrROJMGI 
9 0 IOSTPROPHETS Last Tran Home /Cabind a 
7 9 SWITCHFOOT Meant To Live (Red/nk/Cárrual 

10 10 STAIND How About You (fklo(flektr &fEGI 
15 FINGER ELEVEN One Thing (Wad up) 

21 BLINK-182 I Min You (Gel/eel 
13 STORY OF THE YEAR Unte The Day I Die (Maverek/Re reel 
14 DARKNESS I Believe In A Thing Called Love (Must...Oestroy'Atkentel 
11 15 BLINK-1112 Feeling This &lion) 
18 FOO FIGHTERS Oaring Nikki (Rosmal/RCA) 

20 A PERFECT CIRCLE The Outsider Nepal 
22 AFI Siren And Cold / re raWrksritersct,e) 
24 LIMP MIT Wind Blue Eyes (f4V/ntersctoe) 
12 20 CHEYELLE Closure /Epic/ 

17 21 TRAPT Sti Frame Menem Bros./ 
25 911 COURTNEY LOVE Mono t1 ' 

18 n RED HOT CHILI PEPPERS Fortune Faded Minya. Bras./ 
19 24 PUDDLE Of MUDD Away From Me ( Gotten) 
28 YELLOWCARD Ocean Avenue tweet 
26 26 CRYSTAL METII00 Ben Too Slow N2) 
31 TRAPT Echo 49ar19e4) 
23 28 NBOBASTAN«OKtOICm410We101261 
43 SLT CahnSaoisseilMba if 
29 30 OINOIIMCK blip 181arBlBrlmll 

#1 MOST ADDED 
PUDDLE OF MUDD Heel Over Head (Ge/ %n) 

#1 MOST INCREASED PLAYS 
311 love Song ;Mavericck'Voh -a /rie 

TOP 5 NEW & ACTIVE 
BLINDSIDE AN Of Us /fkklra/fEGI 

LINKIN PARK ling From You (Weiner Bros.' 
PUDDLE OF MUDD Heel Over Head (Geffen, 

TO MY SURPRISE Get It To Ga (RoadrwrrICUMG 
P.O.D. Change The World /Atlantic) 

AL 7NIah47leF Nab ale Pip OR 

87 

SMOOTH JAll 
LW 1W 

1 1 JAZZMASTERS Puerto Bonus grown N "Rhythm/ 
4 0 NICK COLIONNE High Flye 13 Keys Muse) 
2 3 DAVE KO1 Honey Dipped (Capitol, 

3 Q CHRIS BOTTI Inflan Summer (Columbia) 

5 © KIM WATERS The Ride (Shanachw, 

6 6 PRAFUL Sigh 'Remaénnus(NCoded, 
14 O MICHAEL MCDONALD Ain't No Mountain High Enough (Motown 
8 8 JIMMY SOMMERS Take My Hear (Gemuithg/erOctave) 
12 RICHARD ELLIOT Sly /GRP/VMG/ 

11 10 SEAL Touch(WanwBros.) 
13 11 DARYL HALL She's Gone (Rhythm & Groove/1q /B/ 
9 12 MIND( ABAIR Flat (GRPNM6/ 

15 13 DAVID BENOIT Watermelon Man (GRP'VMGI 

16 14 LEE RITENOUR Inner City Blues (GRPMNG) 

7 15 CANDY DULFER Finsbury Park, Cafe 61 (Eagle Rock) 
17 STEVE COLE Everyday (Warner &os) 
23 HIL ST. SOUL For The Love Of You (Shanachel 
19 PETER WHITE Talkie' Bout Love (Columbia) 
18 MARC ANTOINE Funky Picante (Rendezvous) 

20 r DOWN TO THE BONE Cellar Funk *Nadal 
21 PAMELA WILLIAMS Afterglow (Shinichi) 
22 BASS X Vann'liquid 81 

25 PAUL BROWN 2417 /GRP /VMG) 

24 KIRK WHALUM Do You Feel Me IWrnn Bros.) 
26 RICHARD SMITH Sng A Song (A440) 

NORAH JONES Sunrise Slue *HOMO 
- PAUL TAYLOR Steppin' Out (Peak 
27 ; HIROSHIMA Revelationwax/so, 
28 GREGG KARUKAS Riverside DIM (NCadM1 
29 MARE Eye 2 Eye AVCuAI 

#1 MOST ADDED 
EUGE GROOVE Inn large (Neraae. 

#1 MOST INCREASED PLAYS 
HIL ST SOUL For The Love Ut You 'Shansi/ye 

TOP 5 NEW & ACTIVE 
FUGE GROOVE Liam' Large (tirade) 
JEFF GOLUB Pass It On (GRP /VMC) 

BRIAN BROMBERG Bohblehead (A4401 

SPECIAL EFX lades Man (Shanache) 

DAVM ct. Porruiry 

Smooth Jara begins on Page 55 

TRIPLE A 
LW TW 

1 COUNTING CROWS She Owl Want Nobody New /SNNee/ 
4 NORAH JONES Sunrise lawNole/fMC' 
2 DUSTER Careful lPdgl4rky 
5 MELISSA ETHEMBElimm94 ims /Q)MG/ 
9 INDIGO GIRLS Mad illW 'Epic! 
3 6 DAVE MATTHEWS Sava Me /RCA) 
B e FIVE FOR FIGHTING 100 Yeas /Awre/Colwnbrel 
12 8 JACK JOHNSON Taylor Lack Johnson Museilliwyersak 
11 THRILLS One Hose Town (Vryn) 
7 10 SARAHMCLACHLAN Falen (Arista) 
17 a STING Sacred love (A &MAnterscaoe) 
10 12 STEREOPHONICS Maybe Tomorrow N21 
6 13 HOWIE DAY Perfect Time Of Day ( Epici 
13 14 JET Are You Guru Be My Girl /fkktra[[Ci 
22 I JOHN MAYER Clarity (AwwWCab,òai 
14 16 SHERYL CROW The Fist Cut Is The Deepest rA &M//mrscapel 
18 DAMIEN RICE Cannonball (Yeast Recordings/Warner &ar_) 
21 JOHN EDDIE If You're Here When I Get Back (TMiShow /lost Highway) 
20 COLDPLAY Moses (Cmvoli 
28 MATCHBOX TWENTY Brit Lights (Atlantic) 
15 21 JOE FIRSTMAN Breaking Al The Ground (Arknncl 
I8 22 TRAIN When I Look To The Sky (Cot mbsai 

27 LOS LONELY BOYS Real Emotions (Or/fprd 
23 24 THORNS Blue /Awre/Caiarahia/ 
24 25 R.E.M. Bad Day (Warner &as) 
25 ROONEY I'm SFiakn' (Gotten) 

RYAN ADAMS Burning Photographs /lost Ifghway/I0JMGI 
JOSS STONE Fee In Love With A Boy a ennertmo 

30 Kw MO' Let Your Light Shne IfAicl 
- '3 DMNS DOWN Here OW Van itya p/Aakeray 

#1 MOST ADDED 
JONNY LANG Give Me Up Again /A&AUlnterscope) 

#1 MOST INCREASED PLAYS 
HOWIE DAY She Says Ord 

TOP 5 NEW & ACTIVE 
STARSAIIOR S4encelsEasy (Capital 

BIG HEAD TODD AND THE MONSTFRS !mam^a.v Syy S,; -;, çac 
MAROON 5 

JOHNNY A I Had 1r 

BEN HARPER 

7NNYf A *Wm wer Page 70 
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r -1 
By Erica Farber 

his week the Radio Advertising Bureau hosts 

the largest gathering of the year of radio sales 

executives at its annual RAB Radio Sales, 

Management and Leadership Conference. One 

of the senior executives behind the scenes at 

the RAB is Exec. VP /CFO Van Allen. 

Allen's financial background allowed him 

to move up through the ranks at the RAB to 

his current position. He spends at least three 

weeks a month in New York City and the 
remainder of his-time in Dallas, maintaining 
offices in both cities. He prides himself on 

being an important member of the RAB team. 

Getting into the business: "I started as an accounting 

clerk at Group Ws WBZ -TV and WBZ -AM in Boston. rm a 

Boston native. It seemed like it was going to be a fun place 

to work, and it was. I wanted something that wasn't a 

traditional bean -counter position. and this opportunity 
came up. I worked my way through the accounting 
department. After three or four years an opportunity came 

up at the company's data center in Milford, CT, which meant 

leaving Boston. I knew it was a steppingstone to bigger and 

better things, so I took the chance and moved. 

"Then an opportunity came up at the headquarters in 

Manhattan. That was an opportunity to work in New York, 

which I had always wanted to do. I became a financial 
analyst. working with all the different entities in Group W, 

the film production companies in Los Angeles and the TV 

and radio stations." 
Joining the RAN: "While I was working at Group W, 

Tony Grego, the Credit and Collections Manager, told me 

about an opportunity at this company I had never heard of. 

the RAB. He put me in touch with Harley Park, the RAB's 

CFO at the time. I went over and had an interview with him. 

They were looking for an accounting manager. At that point 
they were considering moving the RAB out of New Yotk to 

either Dallas or Denver. I was not thrilled about that. Td 

been in New York a couple of years, loved the city and 

certainly did not want to go someplace that I perceived as 

being cold and snowy - Denver - or a country town - 
Dallas. 

"1 realized, though, that it was a good career move, so 

I decided to take the job with the intention of not going if 
the company moved and hoping that it wouldn't move. 

After a year they decided they were going to move to Dallas. 

At that point [RAB President /CEO] Gary Fries told me that if 
I went to Dallas, I could hire my own staff and build the 

accounting department. He said that if I didn't like it after 
a year. he would pay for me to move back to New York. I 

had nothing to lose. so I went down there, and it was 

great." 
His responsibilities: "I manage the financial and 

human resources functions of the company. I have a 

Controller, Beverly Fraser, working out of the Dallas office. 

She was one of the few people who relocated from New York 

with me. She is my right hand. She handles the majority of 
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VAN ALLEN 
Executive Vice President /CFO, The Radio Advertising Bureau 

the day -to -day tasks. We initially had a human resources 

person, but that person is no longer with us. I kind of 

inherited those functions, which turned out to be as 

challenging. if not more so, than the financial aspects of 

the company. Between Beverly and myself. we're 

responsible for managing the resources of the RAB. As a 

nonprofit, we're dependent upon the contributions of our 

member stations to provide services." 

Biggest challenge: "Managing the resources. We have 

to make sure the resources are allocated in such a way that 
we can produce the most research and service for our 

members. There are times when it's real tough. Every 

department has needs and has projects that it wants 

funded. Gary Fries and I make the decisions about where 

we're going to direct our resources. When you have people 

from different areas, everybody feels his or her project is 

the most important one at the time. and you have to make 

tough decisions." 
State of the industry "On a personal level. I think 

it's been homogenized. I don't know. at this point. if 
there's any way to correct that or go back. Especially with 

companies like Sirius and XM, it's gone in a direction where 

you don't have the localized feel you used to have. The 

formats tend to be controlled by a few people. Being an 

African American and being aware of some of the business 

aspects of minorities, rve seen a kind of lack of 

opportunity. I wish there were more opportunities out 

there than there have been since passage of the Telecom 

Act." 
On the perception that financial people an 

running the radio industry: "I think they are. That's not 

a good or bad thing, but it has happened over the past 

couple of years. with consolidation. Radio has turned into 

more of a business. Years ago the focus was not so much on 

the financial results. Everything wasn't part of big public 

companies reporting to a board of directors." 

The best way to utilise someone in his position: 
"The most important thing is to spend some time with 
your financial person and understand the financial 

reporting that is being done. A lot of people at stations 

never see a financial statement. Either they don't have an 

opportunity to. or they just don't have an interest in them. 

But it's very important to understand financial statements. 

"Look at income and expenses, and understand exactly 

what they are. H you're a salesperson, you go out and make 

your sale, and that's it. But it's important for people to 

understand the bottom line. I communicate on a regular 

basis with all the department heads and their assistants and 

try to keep the flow of information constant so there are no 

questions or surprises. Having that dialogue and 

understanding financial statements. that's the key." 

What people will miss if they don't attend the RAI 
conference: "They're missing an opportunity to develop 

themselves as salespeople. I don't see how any salesperson 

today can't come to the RAB. They do a disservice to 

themselves. Unfortunately, some stations, because of 

budget constraints, are not paying for their people to 

attend the conference. We have attendees who actually 

pay their own way. They feel its that valuable." 

A successful conference: "I look at it two ways. 

Obviously, our main goal is to provide information and 

content to our members. That's what the conference is for. 

We want to give them an opportunity to network with 
their peers, to come away feeling they've learned 

something. But this is also a business. For us, it's 

important that we provide a great conference and also 

maintain our expenses. A successful conference for us is 

having the attendees walk away happy and for us to walk 

away in good financial shape." 

Something about the RAI that might surprise our 
readers: The relatively small size of our staff, compared 

to the amount of information we put out. In our service 

center in Dallas there are about 35 people. In New York we 

have about 10 people, and then there are some others 

spread out in the field. But the people providing the 

information and the research and manning the member - 

service phones, if you compare that number to some of the 

other trade associations, you'll see that we're very small 

and still able to put out good product. All of us, especially 

the executive staff, are proud that we're able to do that." 
Most influential individual: "My mother, Carroll 

Bostic. She was a single parent who raised two boys, 

worked all day and went to school at night. She's always 

worked hard at advancing her career and eventually 
graduated from the Harvard Business School Executive 

Program. She's now semi- retired in Florida with her own 

real estate business. She's always been very influential 
on me, as far as my always trying to move to the next 

level." 
Caner highlight "Receiving a Black Achiever's Award 

when I worked at WEZ /Boston. R was a community- service 

award the station nominated me for. A group of us 

introduced inner -city kids to career opportunities available 

at the station and did some mentoring. That was a big 

highlight for me. And, throughout the years, just being a 

part of the RAB and being in board meetings with radio - 

industry leaders, debating big issues. Sometimes I think, 

'How in the world did I get here?' Also, the successful 

relocation of the business office from New York to Dallas 

was pretty exciting for me.' 

Career disappointment "There have been small 

things, but rve been so fortunate to have this opportunity 
that it has outweighed anything that may not have gone 

the way I wanted. I should knock wood. I feel very 

fortunate. The only disappointment I have is that I do not 

see a large number of African Americans in high -level 

positions in the industry. It's not a personal 

disappointment: it's just a disappointment. When rm at a 

conference, I feel great when people come up to me and 

say that they're happy to see someone like me in my 

position. I just wish that was not the exception." 

Does he see this changing? "If it is, it's happening 

very slolvly. You can say the same about women. I know 

the RAB is working hard to diversify its board, and it's 

been very successful, but we can only bring on people who 

are out there. You can't create them. It's up to the industry 
to make sure it continues to promote and cultivate African 

Americans and women for leadership positions." 

Favorite radio format: "Urban AC." 

Favorite television show: "I record all the Law 8 

Order franchises. I love them." 
Favorite song: "Donny Hathaway's 'A Song for You.' 

Favorite movie, "Dead Presidents." 

Favorite book: "The Emperor of Ocean Pork by 

Stephen Carter." 

Favorite restaurant: "In Greenwich Village, Day -0, a 

Caribbean restaurant." 
Beverage of choice: "A Jack Daniels martini. It's 

made from Jack Daniels, peach schnapps and lime juice." 

Hobbies: "Music. watching sports and traveling." 

E -mail "wallen ®rab.com." 
Advice for broadcasters: "Continue to support your 

associations. We are out here trying to improve your 

business, and it's important that you support us." 

Advice for financial people to help them avoid 
being stereotyped as bean counters: "I pride myself on 

not fitting into that typical bean -counter mold. The 

biggest thing is to get your nose out of the books and get 

away from the computer and talk to people and see what 

they're doing. You've got to be involved early on in their 

decisionmaking processes so you don't just become the 

man in the corner office signing the checks. 

"It's important to get involved in all aspects of the 

company. You don't want to come across as meddlesome. 

but you've got to be a part of the decisions early on. What 

usually happens is, by the time they get to the accounting 

person. the decision has been made about what they want 

to do, and you have to tell them no, and they don't 

understand or you don't understand. Getting involved early 

is very important." 
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officially missing you 

the next hot single and video from the 
highly anticipated new album more 
track produced, written and arranged by r. kelly 
album also features production by kenny "babyface "edmonds, 
jermaine dupri, seven aurelius, mario winans, track masters 
entertainment, warryn campbell, peter lord & jeff smith and 
shep crawford 

#1 MOST ADDED 
AT URBAN!!! 

New This Week At: 

WBl.S WWPR WPWX 
KKDA WPHI WKYS 
WAR WEDR KATZ 

WAMO KPRS WKKV 
WCKX WUST WQOK 

WHRK WJBT WBl.K 
KUSP WGZU WAJZ 
KJMM KBl.R WJK 
WAX WEMX KIPR 

WTMG WWWZ WHX 
KRRQ WBTI+ WJ 
WPRW WFXA WEU' 
WQHH WJMI WRJI-1 

WZFX Will KTCX' 
KDKS KMJJ KBTT. 
MID WHO WM 

VIdO COMING 

-,anacment: chris s anagement 
rvww.tamiaonline.c tra.com 
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