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Urban Radio Loves Its Musig ' '
Musig is back big this week with “Forthenight,” the 7
first single from @ﬂ s )

his forthcoming

Def Soul/IDJMG | 5

Wi Bzl Showtime In N.Y., S.F., Boston
The song is Most n WLTW/New York, KLLC/San Francisco and WBMX/
Added this week | » ' Boston all have immensely successful station concerts

" at Urban and - ; each year, and this week R&R AC/Hot AC Editor
Urban AC, scoring ” Angela Perelli investigates the strategies and
- B AlI0 & HECORAS ng b o
PENTHERNICHT adds between P marketing behind these success stories. Read all about

the two formats. www.radioandrecords.com it, starting on the next page.

RED EOT CHILI PEPPERS
GREATEST EITS

7\
. VNG

IMPACTING
THIS WEEK!

“PORTUNE FADED”

THE BRAND NEW SINGLE FRCM

GREATEST EITS

14 EITS

SARkBeriine o pefie: Tac: (INCLUDING EIGET #1 SINGLES m TEAT'S NORE #1'S AT

PRODUCED BY RICK RUBIY MODERN ROCK THAN ANY OTEEE ARTIST)
Also aveilable
+ 2 BRAND NEW SONGS SPECIAL EXPANDED EDITION
@ DVD REDHOICHILIPEPPERS.COM D
<= WARSERBROSRECORDS.COM STTS

AOL Keyword: Red Hot Chili Peppers
€@003 Warner Bros. Records Inc. Warner Music Group. Ar AOL Time Warner Company.

& LIVE AT SLANE CASTLE DVD
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Last Spring, 3 different Boston stations, owned by 3 different
companies, representing 3 different formats all agreed on one thing:
Bill Aydelott should create and produce their TV campaigns.

On July 18th, they were also all smiling.

WQSX, Star 93.7 (Rhythmic AC) Entercom, Tom Baker, VP & Market Manager

I've worked with Bill for years in'several different markets. WQSX has seen steacy growth since we
launched the Leeza campaign, reaching its best 12+ number yet this past spring at 3.2*. He has a
particular knack for getting the most out of onir talent, combined with a great strategic sense for
how to reach the listeners you wart to reach. Frankly, it‘s hard to say which he knows better —

tv or radio. Fortunately, we can benelit from bot".

WTKK, 96.9 FM Talk, Greater Media, Matt Mills, General Manager

Establishing FM Talk in Baston was no small chéllenge. Originat TV was a big part of aur strategy,
and Waverly has done all of it “rom the start. The subsequenrt steady rise in ratirgs took us from #17
ta #7, with P12+ numbers up to 4.1%. This guy quite simply understands the medium, tke format and
the listeners we're seeking:

WXKS, KISS 108 (CHR/Pop), Clear Channel, Cadillac Jack McCartney, Program Dir.

A year ago we did an original Patriots “ootball TV spot with Waverly that helped.vault the station tc
#1™* (P25-54) for the first time in 1D years, while the morning show moved into equally dominant
numbers (5.1 to 7.6, P25-54).3We came back for more this past spring, and with the new KiSS Cash
Cow spot, our key demo W25-34 numbers jumpad 8.7 ta 12.3*, and for the momihg show, an !
astounding 9.8 to 16.8"!! Yeah, Aydzlott knows how to make tv spots that REALLY do impact Arbitron.

When the programming’s right, it's amazing what a creative, hands-on TV director
with 25 years of experience can contritute.

$ 88 8 8 8 8 8 0 BB
A

WAVERLY

MOTION PICTURES

Waverly Motion Pictures, 95 Federal St.. Salem, MA 01970
Telephone: 978-745-5727, Cell 978-590-6500 Email: B.Aydelott@waverlymopic.com

*Spring 2003 Arbitron, M-S0, 60-12m **M-f, 6-1Dem ***Spring 2002 Arbitran, M-Su, 60-12m
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EMMIS/NEW YORK'S
MULTICULTURAL BRAND
Emmis/New York has packaged CHR/
Rhythmic WQHT (Hot 97), Urban AC WRKS
and Smooth Jazz WQCD (CD 101.9) as a
bundled solution, enabling advertisers to
reach a “multicuttural audience” of 5 million
metropolitan listeners. Check out the details
in this week's Management/Marketing/Sales
section. Also this week: Interep Interactive’s
Adam Guild illustrates the rapid growth of
the U.S. Hispanic population and how to
reach this market online, and PromoSuite/
ListenerEmail.com VP Craig Zimmerman
expiains the merits of marrying online and
offline listener databases.

D E

Pages 6-8
SAGA’S LAZER IMAGE

The commitment of Saga Communications
10 Active Rock is demonstrated in the five
key U.S. markets home to siations that share
the “Lazer” moniker. This week R&R Rock
Editor Cyndee Maxwell Checks in with
longtime Saga Exec. VP Steve Goldstein on
the phitosophy and success of the
company’s Lazer format.

Page 55

CHR/POP
« BEYONCE /SEAN PAUL Baby Boy (Columbia)

CHR/RHYTHMIC
+ BEYONCE Y/SEAN PAUL Baby Boy (Columbia)

URBAN
* LUOACRIS /SHAWNNA Stand Up (Def Jam South/IDIMG)

URBAN AC
» GERALD LEVERT U Got That Love (Elektra/EEG)

COUNTRY
» KEITH URBAN Who Wouldn't Wanna Be Me (Capitol}

AC
» SHANIA TWAIN Forever And For ... (Mercury/IDJMG)

HOT AC

« SANTANA 1/ALEX BAND Why Don’t You & | {Arista)

SMIOO0TH JAZZ
+ PRAFUL Sigh (Rendezvous/N-Coded)

ROCK
 STAIND So Far Away (Flip/Elektra/EEG)

ACTIVE ROCK
* DISTURBED Liberate {Reprise)

ALTERNATIVE
- A PERFECT CIRCLE Weak And Powerless (Virgin)

TRIPLE A
*R.E.M. Bad Day (Warner Bros.)

CHRISTIAN AC
* AVALON New Day (Sparrow)

CHRISTIAN CHR
* STACIE DRRICO (There's Gotta Be) More .. (Forefromi/Virgin)

CHRISTIAN ROCK
« BIG DISMAL Reality (Wind-up) .

CHRISTIAN INSPO
« SCOTT KRIPPAYNE You Are Still God (Spring Hill)

SPANISH CONTEMPORARY
« LUIS MIGUEL Te Necesito {Warner M.L.)

TEJANO
« INTOCABLE Eso Dueie (EM/ Latin}

REGIONAL MEXICAN
« INTOCABLE €50 Duele (EM! Latin}

TROPICAL
« CELIA CRUZ Rie Y Llora (Sony Discos)
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Localism Meeting Packs ’Em In
Hundreds attend FCC’s first scheduled hearing

Hundreds of politicians, broad-
casters, recording artists and
everyday listeners crammed into
the Charlotte-Mecklenburg Gov-
ermnment Center on Oct. 22 for a
marathon 3 1/2-hour session
that served as the FCC's first
official field hearing on broad-
cast localism.

The hearing could easily have
gone on longer, and FCC Chair-
man Michael Powell and Commis-
sioners Jonathan Adelstein and

Michael Copps most certainly
have plenty of notes to review.

In his opening remarks,
Charlotte Mayor Pat McCrory
thanked the commissioners for
holding the first in a series of
hearings devoted to localism in
his city. He noted that Charlotte
has “a very strong community
norm of responsibility as to
what’s put in the media.” As an
example, McCrory offered the

LOCALISM » See Page 15

By Adam Jacobson

R&R Radia Editor
ajacobson@radioandrecords.com

town San Bernardino.

equipment.

From San Diego to Simi Valley, millions of people in
Southern California this week continue to assess the dam-
age caused by the worst wildfires to hit the state in a de-
cade. And, as R&R went to press Tuesday night, at least
one radio station in the Riverside market was scrambling
to return to the air by way of a temporary transmitter at
an alternative tower location.

On Oct. 25 three Riverside FM stations — Anaheim
Broadcasting’s Rock KCAL-FM, Infinity’s Country KFRG
and noncommercial Inspo KSGN — lost their main trans-
mitters as a massive blaze stretching 40 miles destroyed
the buildings housing each station’s microwave equip-
ment. The fire, which charred the foothills of San Bernar-
dino and forced the evacuation of 40,000 residents, also
destroyed close to 400 homes. The unmanned transmit-
ter site is located approximately six miles north of down-

Although KSGN, known as “Good News Radio,” was
dark for more than two days, the station resumed broad-
casts Monday night from the burned-out tower site by us-
ing borrowed equipment and a rented U-Haul trailer. KSGN
Asst. Engineer Jon Foreman told R&R that the station first

Clockwise from top: the outside wall of l_(SGN/Riverside's transmitter
building, which was lost due to wildfires, ash and burned-out
electronics are all that remain of KSGN's transmitter and microwave

Southern CA Wildfires Wreak Havoc On Radio

Riverside FMs on high alert, move to auxiliary transmitters; KFRG struggles to return to the air

FIRES Seeﬁagﬂﬂ

Photos courtesy KSGN

Q3 Revenue Up As Infinity Focuses
On Getting Radio ‘Back On Track’

Karmazin: Top brass working to reverse declines

By Joe Howard

R&R Washington Bureau
fhoward@radioandrecords com

Although the results
were still somewhat
disappointing to Via-
com President/COO |
Mel Karmazin, the |
company’s Infinity ra-
dio division in Q3
posted an increase in
revenue for the first
time this year and took
a step toward reversing
the downward financial spiral
the division has been experi-
encing.

Infinity’s revenue increased
2%, to $552 million, while op-
erating income grew 3%, to
$266 million. However, $13
million of that total came from
insurance recoveries tied to rev-
enue lost after the terrorist at-
tacks of Sept. 11, 2001.

During a conference call with

Y

Karmazin t

investors and Wall
Street analysts on Oct.
23, Viacom President/
COO Mel Karmazin
bragged that Infinity’s
Los Angeles and Chi-
| cago stations were each
|| ahead 11%, vs. their
markets” growth rates
of 5% and 4%, respec-
tivaly, but he admitted
New York clus-

ter experienced a 1%
slide in revenue due to the “ma-
jor disruption” at the struggling
WNEW, which recently tweaked
its format.

Karmazin also pointed out
that while the nation’s top 10
markets were up a combined
3.5%, Infinity’s stations in those
markets were ahead 4.6%. He
also noted that Infinity even

EARNINGS : See Page 5

By Angela Perelli

RER AC/Hot AC Edior
apereli@radioandrecords.com

Maybe you’ve heard of
them: KLLC (Alice)/San
Francisco, WBMX/Boston
and WLTW/New York.
Each station puts on a
little concert
each year: an
outdoor after-
noon concert in the
park with the ghosts of
bongo-playing hippies lurk-
ing nearby ... a six-hour
sports-arena extravaganza
with a 10-year legacy ... an el-
egant evening in an intimate
venue that each of the four
artists performing could sell
out on their own in a second.
This week we profile the
three biggest adult radio con-
certs in the country.

Making The Show

Three stations — one AC, two Hot ACs —
three programmers, three sold-out concerts

Each show reflects not
only the vibe of its city, but
also the stationality — as
much as | hate that word,
somehow it fits here — of its
host radio station. And as

different as the shows are

FOC U

in spirit, they have a lot in
common. Each of the pro-
grammers responsible for
putting together the shows
knows the effort that goes
into it and the sense of ac-
complishment of seeing the
concert come to fruition.
Whether you have tried
— successfully or less than
successfully — to produce

See Page 43

Coming Next Week: R&R’s Annual CMA Issue

www americanradiohictorv com
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JOIN THE LARGEST SPANISH-TALK NETWORK

) RADIOFORMULA
"TURN-KEY", PLUG AND PLAY, PROVEN
SYNDICATED SPANISH PROGRAMMING!

Choose one or more of Forula‘s network gl

programs to complement your current line-up PERSONALITIES
keeping your morning show. FPDRES

Or select Formula's “turnr-key”, BE;’;,',ES.',‘?% n@n

24-hour a day, 365-day "live” solution. _RAUL

NEWS, SPORTS, ENTERTAINMENT, & FINANCE A '.
hosted by Spanish media’s leading Siliastt
personalities and opinion leaders. ORIGEL §

Join the largest-growing radio market with a LA MANO
solution that will provide you with the best reLuoA

" e m

programming, on barter basis. “PANDA " |

ZAMBRANO

“PERFECT SOLUTIONS FOR YOUR AM'S ~ e

MAXINE

IN NEED OF A BOOST." WOODSIDE &
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Current affiliates in: San Diego, Los Angeles PEC ' '
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South Arizona and South New Mexico.
l

Call today to insure your market exclusivity before your competitors do.
Radio Formula Network 800 611.7414 - 818 909.7772
www.radioformula.us
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The Beat Goes On At WSSR

Concurrently, Kapugi adds OM stripes at WMTX

Clear Channel’s Hot AC WSSR
(Star 95.7)/Tampa has flipped to Ur-
ban using the slogan “The all new
95.7 The Beat, Tampa Bay’s new
No. 1 for hip-hop and
R&B.” Clear Channel
VP/Urban Program-
ming Doc Wynter
was at the helm_
when the station ™
flipped on Monday and began
playing “10,000 joints in a row.”
The Beat competes directly with
Infinity’s CHR/Rhythmic WLLD,
as well as independently owned
Urban outlets WTMP-AM & FM
and WRXB in Tampa.

As a result of the changes, WFLZ
& WSSR/Tampa OM Jeff Kapugi
has added similar duties at AC
clustermate WMTX. WSSR PD Rick
Schmidt will stay on during the
transition while pursuing other pro-
gramming opportunities, and
morning show Pyke & Phil, midday
personality Shriner and nighttimer
Just Rebecca exit. The station will
run jockless for one month. New
call letters are pending.

“I've been a fan of Tampa radio |
for years,” Wynter said. “Back in the !

early “90s, while on vacation here, I
heard the launch of WFLZ, and it
turned the market
around. I've always
A felt the city needed a
full-service Urban FM,
and a couple of
- months ago Clear
Channel started to discuss doing just
that. Now it has come to fruition.”

Meanwhile, former WSSR MD/
afternoon driver Kristy Knight
crosses the hall to WMTX in the
same capacity; WMTX Asst. PD
Bobby Rich moves from afternoons
to middays, replacing Marti Ryan;
WSSR Promotions Director Melissa
Weis-haupt moves to Classic Rock
sister WTBT/Tampa; and WSSR
Promotions Asst. Carly Laske adds
those duties at WMTX.

"I feel like a short-order cook at
the Waffle House right now, with 18
things on the grill at the same
time,” said Kapugi, who is now on
a hunt for a PD and full staff for
WSSR.

Lundy Now KTKR & WOAI OM

Nate Lundy, a veteran News/
Talk programmer who presently
serves as Director/News & Pro-
gramming for Clear Channel’s
WREC (NewsRadio 600)/Mem-
phis, has been promoted to OM for
the company’s Sports and News/
Talk combo KTKR & WOAI/San
Antonio. He'll also oversee Clear
Channel’s Total Traffic Network
operations.

Lundy succeeds six-year pro-
gramming veteran Andrew Ash-
wood, who was recently promoted
to VP of Premiere Radio Networks-
run Fox Sports Radio. Lundy
reports to Clear Channel/San
Antonio Market Manager Tom
Glade, who said, “Nate is coming
on board at an incredible time in

the history of WOAI and KTKR, as
the stations are experiencing incred-
ible growth and unmatched success.
We look forward to Nate's energy, ex-
perience and resources to help us to
continue our ratings success.”

Lundy said, “This is an exciting
opportunity for me and my family.
San Antonio is a great city, and
WOAI and KTKR are two phenom-
enal radio stations. I have a big pair
of shoes to fill; Andrew is brilliant.
The success that these stations have
had is a testimony to that. Our goal
will be to build on that success and
continue to take the stations to new
heights.”

Lundy has also been PD at
WSCC/Charleston, SC and Asst.

PD at KEWS & KEX/Portland, OR.

KTFM/San Antonio Goes ‘K-Rock’

KTFM/San Antonio on Oct. 24
dropped the CHR/Rhythmic for-
mat it had programmed for nearly
two decades and flipped to main-
stream Rock as “102.7 K-
Rock.” The first song was
Guns N’ Roses’ “Wel-
come to the Jungle.” A
call-letter change is forth- ||
coming.

“The station is aimed
right between the Classic
Rock station and the Ac-
tive Rock station in town,” Infinity/
San Antonio Market Manager Reid
Reker told R&R. “There are only
two rock ‘0’ roll stations here, and
they occupy a huge portion of ratings
and revenue share. We believe there
is a rifle shot right between them.

s

“With the help of Infinity’s expe-
rienced programmers like [Infinity
President/Programming] Andy
Schuon, [Infinity Sr. VP/Program-
ming] Kevin Weatherly,
[WYSP/Philadelphia
OM] Tim Sabean and, of
course, [KTFM OM/FPD]}
John Cook, we have a
fantastic brain trust
working on our behalf.”

Cook remains on
board, as does Asst. PD
Joe B. MD/afternoon driver Big
Boyee, morning hosts Joey Deee
and Miz Monica, and nighttimer
Sammy Suarez have all exited, and
the station is running jockless until
replacements are found.

In its first four days K-Rock’s

www americanradiohictorvy com
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BEAUTIFUL PEOPLE BEA UTIFUL BACKDROP arista artist
Sarah McLachian recently stopped by Clear Channel Hot AC KYSR (Star 98.7)/
Los Angeles’ Star Lounge to chat about her new album, Fallen, which hits

| stores next month. Seen here posing in front of a giant colorful mural are Star
Asst. PD/MD Chris Patyk, McLachlan and Star aftemoon team Ryan Seacrest
and Lisa Foxx.
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Graham Programs WXYT

Kevin Graham has been named
PD at Infinity Sports Talker WXYT/
Detroit. He was most recently PD
for ABC’s WEPN (ESPN Radio
1050)/New York.

| Graham succeeds Gregg Henson,
who will move to Infinity FM
Talker WKRK/Detroit to co-host
the Motor City Middays program
with Michelle McCormick. The duo
replace midday hosts Scott & Casey,
who are reportedly out as a result
of the shuffle.

Graham has worked in Detroit

SECTIONS
News/Talk/Sports 13
CHR/Pop 21
CHR/Rhythmic 27
Urban a1
Country 35
| | Mashwilte 36

Hot AC Special 43
Smooth Jazz 53
Rock 55
Alternative 60
Triple A 66
Americana To
Christian 71
Latin Formats 76

once before, at WXYT's biggest

competitor, WDFN. He'll now

oversee a radio station that is the — =

flagship for the Detroit Tigersand | | L ?ack Pagfs_sz

|

Detroit Red Wings and the Motor
City home to Michigan State Spar-
tans football games. Graham’s ex-
perience also includes a stint at
WBNS/Columbus, OH, the flag-
ship station for Ohio State Buck- |

Craig Re-Adds
KSFI PD Duties

eyes football. 5 .
Back at WEPN, Rob Astorinohas | _ SrV/Salt Lake City morning
. . show co-host Dain Craig has been
taken on acting PD duties, the New named PD of the Simmons Media
York Daily News reported.

Group AC. The appointment marks
the second tour of duty as KSFI PD

Jordan Returns To Clear Channel

Reggie Jordan, most recently
VP/GM of Citadel’s eight-station
Charleston, SC cluster, has returned
to Clear Channel as VP/Market
Manager for WBHH, WJCD,
WOWI & WSVY/Norfolk. Jordan
replaces Janet Armstead, who ex-
ited the cluster on Aug. 29. He re-
ports to Clear Channel/Virginia
Regional VP Ruth Jones and Re-
gional VP/Programming Bill Ca-
hill.

“I am extremely happy to be
coming home to Clear Channel, a
company for which I have tremen-
dous admiration and respect,” Jor-
dan said. “I'm looking forward to
working with Ruth and Sr. VP Pe-
ter Ferrara to make Clear Channel/

for Craig, who will continue to do

| mornings with nine-year co-host
Peggy ljams.

Craig will continue to report to

BRI ST ST Simmons Media Group VP/Pro-

Before moving to Charleston in

November 2002, Jordan served as
Market Manager for Citadel’s Syra-
cuse stations. Prior to that he was

mond, which Clear Channel pur-

gramming and Simmons/Salt Lake
City OM Alan Hague, who had
been overseeing the day-to-day
programming of KSFL

A veteran of the Salt Lake City

GM for WTVR-AM & FM/Rich- ‘

market, Craig has been at KSFI for

chased from Park Communications nine years, the first five as PD/

in 1996. : . R
morning host. Prior to joining KSFI
3olordan, y;ho *:? SP;;‘; {:‘;’:;:‘::‘ Craig held the PD/middayer posi-
years in radio | for
served as VP of Bahakel Communi- on at crosstown AC KISN for three

years. He’s also spent time at four
different incarnations of Salt Lake’s
98.7 frequency, including “Power
99” and "K98.7."

“I'm excited for the opportunity

cations in two different stints —
first in the mid-1980s, and then
again in 1990 for nine months. He
later served as GM of KISS/San

Antonio and has managed WGCX/ to program FM100 again,” Crai
Mobile and KKQV/Wichita Falls, | TR aerart
.

sic right now, with so many cross-
| overs from all formats. I look for-

core artists included Led Zeppelin,
AC/DC, Def Leppard, Pink Floyd,
Guns N’ Roses, Lynyrd Skynyrd,
Motley Crue, Van Halen, ZZ Top
and Aerosmith. The current/recur-

| ward to re-connecting with all my
old record buddies. And since I'm
always tired and out the door by
3pm, I'm happy to have Asst. PD
| Lance Ballance to take charge in the
| afternoons.”

rent artists included Nickelback,
Staind, Trapt, Godsmack, Linkin
Park, Cold, A Perfect Circle, Foo
Fighters, Fuel, 3 Doors Down and
Audioslave.
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Interep Sues Citadel

RADIO BUSINESS

Over Move To Katz

By Joe Howard
R&R Washington Bureau
howard@radioandrecords.com

ate on Tuesday national rep firm Interep announced that
it is taking Citadel Broadcasting to court over the broad-
caster’s failure to make payments Interep said are required
under a long-term representation agreement terminated by

Citadel on Oct. 1.

Although its contract with Interep
wasn't scheduled to expire until
2010, Citadel, in a shocking move,
jumped ship and took its business to
Interep rival Katz Media. Interep said
itis entitled to termination fees from
Citadel in excess of $30 million over

31/2 years under the terms of the
old contract.

The loss of Citadel’s business
isn't crushing to Interep, but it will
be felt: The company was respon-
sible for about 7% of Interep’s com-
mission revenues in 2002 and the

first nine months of this year. The
issue will almest certainly be raised
when Interep hosts its Q3 eamnings
conference call, which was sched-
uled for Oct. 30).

A Citadel spokesperson was un-
available for comment on the law-
suit at R&R’s press time. However,
the company will likely answer
questions abcut the suit when it
hosts its Q3 eamings conference call
on Nov. 4.

Group Asks Court To Overturn
Univision-HBC Deal

Analyst says Univision Radio may tinker with News/Talkers

he National Hispanic Policy Institute, which fought the
merger of Univision and Hispanic Broadcasting Corp.
throughout the approval process, has asked a federal appeals
court to overturn the deal on the grounds that the FCC’s ap-
proval was “capricious” and violated the agency’s own rules
concerning, among other things, attribution of Univision’s

minority stake in Entravision.

In its Oct. 22 filing with the U.S.
Court of Appeals for the Washing-
ton, DC Circuit, the NHPI reiter-
ated its contention that Univision
exercises illegal control over En-
travision, saying, “As Entravision
freely admits in its filings with the
Securities & Exchange Commis-
sion, it is primarily in the business
of being a Univision affiliate. En-
travision’s very existence and fu-
ture growth depend on its ability
to maintain a good working rela-
tionship with Univision.”

The filing continues, “It was an
error for the FCC to conclude that
Univision will not be able to sig-
nificantly influence Entravision’s
radio operations. To compete
with Univision in the radio busi-
ness, Entravision would have to
risk its relationship with Univi-
sion, a risk it cannot afford to
take.”

Univision quickly responded
to the NHPI filing, saying, “Both
the Department of Justice and the
Federal Communications Com-

mission scrutinized this pro-com-
petitive transaction in depth and
at great length, and each of those
expert agenci2s concluded that it
should be allowed to go forward.
We are confident that the court
will reach the same conclusion
and uphold the FCC’s order.

“Given the NHPI's prior scorched-
earth approach to those regulatory
proceedings, where it had every
opportunity to make its argu-
ments, the filing of the NHPI’s
appeal is a hardly surprising,
although diszppointing, effort to
once again rehash its tired argu-
ments in yet znother forum.”

Univision May Alter
Talk Formats

In a report on Univision issued
Oct. 24, Merrill Lynch analyst

HBC - See Page 5

BUSINESS BRIEFS

Analyst Advises Investors To Snap Up Viacom Stock

We encourage investors to use near-term price weakness as a buy-
ing opportunity,” Merrill Lynch's Jessica Reif Cohen said in a re-
port on Viacom issued on Oct. 24, the day after the company reported
increases in revenue and income in Q3 (see story, Page 1). Reiterat-
ing her “buy” rating on the issue but lowering her target price from $56
to $54, Cohen said that while Viacom stock is an attractive buy at cur-
rent levels, the relative health of the economy and the advertising mar-
ket remain factors that could place it at risk. While she still believes
Viacom will benefit from economic growth next year, Cohen reduced
her 2004 revenue forecast for the company from $28.4 billion to $28
billion and lowered her EBITDA estimate by $60 million, to $6.2 bil-
lion. She reduced her 2004 EPS forecast from $1.66 to $1.62.

Analyst: Cable, Web Attracting More Advertisers

errill Lynch analyst Lauren Rich Fine said in a report issued Mon-

day that the local cable buy “is becoming more socialized over
time and more readily a part of the mix” for advertisers. Cable televi-
sion has traditionally been used to target narrower buys, but Fine noted,
“The industry is rapidly becoming more professional and will impact
TV stations, radio and newspapers over time.” About the Internet, Fine
said, “When used properly, it can create a lot of leverage. It is a legiti-
mate direct-response tool, and there have been successes with local
advertising as well” As for the radio business, Fine said that while the
industry is “a bit sluggish,” she attributes its ills to the economy and
not to a shift in advertiser attitudes.

XM Tops 1 Million Subscribers

M Satellite Radio has topped 1 million subscribers, one year and
11 months after its Nov. 12, 2001 launch date. The company
boasted that it reached the milestone faster than many other technolo-
gies, citing Yankee Group figures showing that it took CD and MP3
players two years and four months each to attract a million users, while
radio and TV took more than three years. It took four years and five
months before 1 million consumers owned VCRs and 12 years for both
cable TV and satellite TV to reach 1 million. XM VP/Corporate Com-
munications Chance Patterson told R&R the XM figure includes only
paying subscribers, not promotional or complimentary subscriptions,
and said the company is firmly on track to reach its year-end goal of
1.2 million subscribers.
“XM has fimly established a new mass-market entertainment medium

Continued on Page 5

R&R Stock Index

This weighted index consists of all publicly traded companies that

derive more than 5% of gross earnings from radio advertising.
Change Since

102402 1173 1024003 10724002 10/17/03. 1072403
R&R Index 209.30 201.90 199.61 -5% 1%
Dow Industrials  8,317.34  9,721.79  9,58246 +15% -1.4%
S&p 88250 1,039.32 1,02891 +17% -1%

Toduy's level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously repiace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or é mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright nz2w sign at every public event. They even make great cost-effective promotional
give-aways. Just roll of f what you need and cut.

Reef Industries
§ Durable banners for an affordable price. 9209 Almeda &
% UV stabilized plastic won't fade indoors or outdoors. Houston, Texas 77075
PLASTIC I_ BO0-231-6074

% Simply FAX your logo end color separation information
for a free price quote. Eoimail
©2000 Reef Industries, Inc. o

BANNERS
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TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

* WNSI-AM/Jacksonville, AL $235,000

* WIRD-AM/Lake Placid, NY Undisclosed

* KDJZ-FM/Harwood (Fargo-Moorhead), ND $750,000
® KEZX-AM/Medford (Ashiand), OR $70,000

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK

o WROB-AM & WKBB-FM/West Point (Columbus-
Starkville-West Point), MS

PRICE: $900,000
TERMS: Asset sale for cash

BUYER: TeleSouth Communications Inc. headed by President
Stephen Davenport. Phone: 601-957-1700. It owns nine oth-
er stations. This represents its entry into the market.
SELLER: Bob McRaney Enterprises, headed by President Bob
McRaney. Phone: 662-494-1450

2003 DEALS TO DATE

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

$2,019,311,811

(Last Year: $5,379,706,206)

$449,321,500

(Last Year: $346,736,135)

722

(Last Year: 808)

121

(Last Year: 147)
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BUSINESS BRIEFS
Continued from Page 4

for consumers nationwide,” XM President/CEO Hugh Panero said, adding, “XM is well prepared for the tradi-
tionally strong holiday selling season.” The satcaster will host a daylong party at its Washington, DC head-
quarters on Nov. 4 to celebrate its achievement.

In other news, Avis is now offering XM at no additional charge in its luxury and premium vehicles and ex-
pects to have around 20,000 XM-equipped 2004 model-year vehicles in its nationwide fleet by the end of 2003.

Florida AM Goes Unsold On eBay

Not a single bid was placed on the construction permit for WREY-AM/Mulberry, FL, up for sale on popular
online auction site eBay, before the auction ended on Oct. 23. The steep opening price of $100,000 may
have kept potential buyers away. The eBay listing for the CP said an earlier deal to sell it fell through and
added that the full-time facility, iocated south of Lakeland, is situated in “one of the most desirable areas of
Florida." The seller also noted that the leased land for the tower location meets all zoning requirements.

Broadcasters Set Q3 Earnings Releases

Citadel has scheduled the release of its Q3 financial results for Tuesday, Nov. 4, before the markets open,
and at 8:30am ET that day the company will host its first conference call with investors and Wall Street
analysts since retuming to the public markets. Beasley Broadcast Group will release its Q3 financial results
before the markets open on Monday, Nov. 3, and will host a conference call at 10am ET that day. Meanwhile,
Entravision has rescheduled its Q3 call for 4:30 pm ET on Nov. 13, bumping it up from 5pm due to a sched-
ule conflict. The company will release its Q3 results earlier that day.

Digital Radio Debuts In Mexico

0 n Oct. 3 XHFAJ-FM/Mexico City became the first station in Mexico to air a digital radio signal, using the
iBiquity HD Radio technology that has been adopted by the FCC as the standard for the United States.
The station — which operates as “Alfa 91.3" with a Dance format — is owned by Grupo Radio Centro, which,
with 13 stations, is Mexico's leading radio broadcaster and a program supplier to more than 100 affiliate sta-
tions across the country. Radio Centro is running the digital signal under an experimentai license and plans to

[

Earnings

Continued from Page 1
modestly outpaced the top 40 mar-
kets' 3.3% growth witha 3.5% Q3 im-
provement. And Karmazin was char-
acteristically bullish on the radio in-
dustry, saying, “I can’t think of many
better businesses in the United States
than the radio business.”

Opie & Anthony Fallout

Commenting on the struggles
that have plagued WNEW-FM/
New York, Karmazin said that while
the station has been reeling since
Infinity fired afternoon duo Opie &
Anthony for their infamous stunt at
the city’s St. Patrick’s Cathedral, he
believes the company did the right
thing.

“We made a decision that when
Opie & Anthony did what they did
on the radio, that was not acceptable
to Viacom at any price, sowe had to
make a decision and take them off
the air, and it had grave financial
consequences to that radio station,”
he said. “We would make that same
decision again; we will not tolerate
that kind of programming.”

He noted that while much is be-
ing made of the station’s struggles,
any review of a market where Infin-
ity operates would uncover “one In-
finity station doing greatand one In-
finity station not doing so great,”
and he insisted that the company is
taking steps to give WNEW the
boost it needs. “We have added
more people at the division level to

focus on programming, and we
haveallocated within our cost struc-
ture more money in the marketing
area,” he said.

Indeed, Karmazin noted that all
of Viacom's top management wants
more from Infinity. “Until we see the
radio business driving the top-line
revenue growth for the company,
I'm not really going to be satisfied,
nor is anybody in the company,” he
said, listing Chairman/CEO Sum-
ner Redstone, Infinity Radio Presi-
dent John Sykes and Infinity COO
Joel Hollander among those who are
equally committed to seeing the ra-
dio division thrive.

In fact, Karmazin credited Sykes
and Hollander with working hard
to turn around the revenue declines
Infinity posted in the first two quar-
ters of the year. “John and Joel have
been working closely with all of the
radio stations,” Karmazin said.
“They are absolutely focused on
what they need to do to get this ra-
dio operation back on track.”

Viacom Beats The Street

Pointing to Viacom’s 8% overall
advertising growth in Q3, Karmazin
noted thatina “normal quarter” he’d
expect the Infinity radio division to
add to instead of subtract from that
growthas itdid in the first two quar-
ters of 2003. “We are looking to gen-
erate the most revenue,” he said.

Meanwhile, Viacom’s overall
earnings per share of 40 cents came
in 2 cents ahead of the consensus

demonstrate the technology at a broadcast convention in Mexico this fall.

SESAC Wins Battle Against Pittsburgh FMs

PNT Inc., which owns and operates WLTJ & WRRK/Pittsburgh, has missed its deadline to appeal a Sept.

23 ruling by a federal judge upholding a jury award of $1.3 million to SESAC over the stations’ unli-
censed airing of 31 songs penned by SESAC-affiliated songwriters including Bob Dylan and Neil Diamond.
SESAC filed suit against the stations in 1998 and won the jury award in December of last year. WPNT ap-
pealed the award, arguing that the amount was excessive and should have been lowered to refiect what the
stations would have paid for licenses. SESAC President/COO Bill Velez said after the appeal deadline passed
that WLTJ & WRRK could have avoided the suit by paying $12,000 a year for licenses.

Clear Channel Declares Cash Dividend

lear Channel Communications has declared a quarterly cash dividend of 10 cents per share on its com-
mon stock, payable on Jan. 15, 2004 to shareholders of record as of Dec. 31, 2003.

estimate of analysts polled by Thom-
son First Call as net income rose
from $640 million (36 cents per
share) to $700 million, and net reve-
nue increased 5%, to $6.6 billion.

Advertising revenue improved
8%, to $2.9 billion; operating income
grew 7%, to $1.4 billion; and free
cash flow skyrocketed from $214
million to $708 million, thanks to in-
creased operating income and re-
ductions in merchandise inventory
in the company’s Blockbuster mov-
ie-rental stores.

Looking ahead, Viacom reaf-
firmed its forecast of mid- to high-
single-digit growth for revenue and
operating income in 2003, with low-
to mid-teen growth in eamings per
share. For 2004, the company ex-
pects revenue to grow 5%-7%, op-
erating income growth of between
12%-14%, and EPS growth of 13%-
15%.

Journal Increases Profits

Newly public Journal Communi-
cations’ Q3 financial results, report-
ed on Monday, were highlighted by
an increase in profits in the compa-
ny'’s radio division, where operating
income grew 10%, to $5.7 million,
and operating revenue improved
1%, to $25.4 million.

For Journal’s total broadcasting
division, which includes its televi-
sion operations, operating revenue
improved 1%, to $47.1 million, but
operating eamings slipped 8%, to $9

million, as operating income from
television slid 28%, to $3.3 million.
For the company overall, oper-
ating revenue was flat at $245.3
million, but operating earnings in-
creased 14%, to $38.6 million, pri-
marily due to lower total expens-
es. EBITDA increased 11%, to $53.4
million, and net earnings rose from
$19.6 million to $22.8 million.
Looking ahead, Journal forecasts
Q4 operating revenue will range
from $185 million-$190 million and
expects net earnings will be be-
tween $16 million-$18 million.

Jefferson-Pilot Has
‘Excellent’ Q3

Q3 profits in Greensboro-based
Jefferson-Pilot’s communications

division increased from $9.8 million
to $11.4 million, as broadcast cash
flow climbed 15%, to $23.6 million.
The news came as Jefferson-Pilot
reported that overall net profit
climbed from $118.8 million (81
cents per share) to $126.1 millior. (88
cents); before realized investment
gains, the company’s EPS climbed
from 80 cents to 91 cents.

"Communications’ earnings not
only were excellent but also exceed-
ed broadcasting-industry norms, as
our properties have continued to
excel competitively and increase
their market share, ” Jefferson-Pilot
CEO David Stonecipher said.

Additional reporting by Julie Gidlow
and Adam Jacobson.

HBC

Continued from Page 4

Jessica Reif Cohen suggested that
because of the struggles HBC had
with its AM stations, new owner
Univision Radio could re-brand
the stations under the Univision
banner to better take advantage of
the company’s TV network-news
operations.

Cohen said another option,
however, would be to sell the sta-
tions to a network-radio operator
— meaning they could go from
Spanish-language to English-lan-
guage programming.

Cohenalsosaid Univision Radio’s
FMs will help the company’s Uni-

www americanradiohistorv com

vision Music Group and project-
ed “synergy” savings for Univi-
sion of nearly $10 million in its
first full year of operations with
the former HBC stations under its
control.

Additionally, she observed that
Univision’sradio and TV operations
are currently saddled with unsold ad
inventory and said the company
could use the cross-promotional op-
portunities afforded by its news plat-
form to sell thatad time.

In her research note, Cohen re-
duced her 2003 and 2004 financial
forecasts for the company due to
the “sluggish state” of the Q4 TV
national scatter ad market.

— Joe Howard
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Emmis/New York Positions Its
New Multicultural Brand

Launches innovative strategy with Manhattan bash

En a move to establish its New York cluster competi-
tively in the minds of Madison Avenue, as well as pro-
spective clients, Emmis has packaged its CHR/Rhyth-
mic WQHT (Hot 97), Urban AC WRKS and Smooth
Jazz WQCD (CD 101.9) as a bundled solution, enabling
advertisers to reach what Emmis calls its “multicultural
audience” of 5 million metropolitan listeners.

One wouldn’t think

Emmis would need to do
this. The summer "03 Ar-
bitron showed all three sta-
tions doing very well:
WQHT ranked second
12+, WRKS was fourth,
and WQCD placed 12th.
But despite the strong

community that support-
edit”

Recalling an example
from only two months
ago, Ross says, “Wacho-
via went through a merg-
er with First Union Bank.
Their agency is based in

-
. \\H( .* | North Carolina. They got

numbers, Emmis/New i P
York VP/Sales & Market-
ing Matthew Ross admits
that the cluster has been registering
less advertiser awareness than station
groups owned by neighbors Clear
Channel and Infinitv.

Ross became aware of Emmis’ per-
ception problem in his previous role
as Clear Channel/New York Sr. VP/
Sales and WAXQ/New York GM.
When he joined Emmis in February,
positioning the New York cluster ef-
fectively was his strategic priority.

“The top-of-mind awareness for
Emmis wasn't there,” he says, “and
the awareness of our own individu-
al brands was somewhat spotty as
well — it wasn't as strong as it could
have been. | knew it when [ was at
Clear Channel, and we also had some
research surveying the advertising

Matthew Ross

into a radio negotiation,
and, when all was said
and done, they wound
up buying Infinity and Clear Chan-
nel. They believed they could buy
those two clusters and cover the mar-
ket.”

Clear Channel’s Upfront and In-
finity’s Viacom Plus sales initiatives
have worked, Ross explains, “be-
cause they have been out there mar-
keting their ability to deliver markets
across the country.”

Establishing The
Multicultural Brand

Ross describes Hot 97’s audience
as 40% black, 30% Hispanic and 30%
white, creating, he says, “the most
multicultural station in New York.”
He gauges WRKS's listenership as
about 90% African American, while

estimating WQCD's audience is ap-
proximately 50% white, 40% African
American and 10% Hispanic, fluctu-
ating a bit from sne book to the next.
Ross says, “CD is the station that
most mirrors upscale, tasteful New
York. It has that urban, cosmopolitan
flavor. Two of ou-brands are pure-play
multicultural radio stations, and our
third brand is really ethnic-targeted.
When you put the group together,
we're clearly a multicultural business.”
To convey that message, Emmis
staged an evening of entertainment
— with just a little pitching thrown
in — for 450 agency and advertiser
clients on Oct. ¢ at Eugene, a trendy
Manhattan restaurant and bar. The
four-hour bash featured performanc-
es by Ramsey Lewis, Stephanie Mills
and The Sugartill Gang, along with
Hot 97°s own Funkmaster Flex.
Beyond creating a new B2B iden-
tity, Ross hoped to bring the New
York cluster recognition as what he
calls “a company you want to have
some fun with.” Going beyond the
typical client party, the cluster hand-
ed out tongue-in-cheek "Emmie
Awards” to selected advertisers.
“We got great reception on that,”
says Ross. “We also produced a five-
minute video positioning the brands
and our business platform beyond
radio — from events to interactive to
direct mail and street marketing. Peo-
ple really saw a different presentation
for Emmis/New York.”
Ross says another major goal he
has is to be able to work more direct-

(I-r) are Emmis Chairman/CEQ Jeff S

NO BUSINESS LIKE RADIO BUSINESS it was a big night recently
for Emmis Communications’ New York cluster of WQCD, WQHT & WRKS,
which entertained hundreds of clients and guests at the launch of the group s
brand marketing to reach the nation’s largest multicultural audience. Shown here

AL 4

lyan, Cingular Wi g
New York Region Kristine Berg, Emmis/New York Sr. VP/Market Manager Barry
Mayo, Emrmis Radio Division President Rick Cummmings, WRKS/New York Director/
Sales Leon Clark and WQCD/New York Director/Sales Dawn Levine.

ly with media planners, rather than
strictly buyers. He says, “We do need
to gain those first-person relation-
ships and better understanding of
what those companies’ marketing
challenges are, as opposed tojust sell-
ing them time.”

Emmis’ followup plans include
quarterly multicultural-marketing
breakfasts featuring roundtable
discussions and panels of media
decisionmakers talking about their
successes in executing multicultural
marketing strategies. Ross sees these
gatherings almost as statements in
themselves of how to do business in
metropolitan New York. “We have 3
million African Americans and 3million
Hispanics,” he says. “That combined
universe is bigger than the entire
Chicago DMA. You just can’t market
here without having a clearly defined
ethnic marketing strategy.”

Overturning Stereotypes

From his experience at Urban sta-
tions in Charlotte and Atlanta, Ross
knows the battle to successfully
present the multicultural audience
must overcome a stubborn bias. “If
you look across the board, you
would see folks who get it, but it's
just the fact that not enough people
do,” he says. “It's a function of the
larger picture — basically, there

needs to be greater understanding
culturally of what African Americans
and their buying power are all about.
Alotof the advertising decisionmak-
ers are not 1 listeners to our brands.
They don't absorb them day in and
day out — it’s not part of the fabric
of their lives. So it’s not prioritized.

“For me personally, this is ex-
tremely rewarding, because | have
the opportunity to do something
that's about more than radio. | can
help people open up their eyes a bit.
If you look at the power ratios for
ethnic media, we are not on par. At
the same time, this challenge requires
us to have a sophisticated approach.

“You can't just go out there and
say, 'Hey, people are racist because
they’re not targeting black folks.’
When you meet with someone and
that light bulb goes off and they say,
‘I get it now,’ that is powerful. You'll
have a much stronger chance to de-
velop a partnership with them.”

If the reaction from attendees at
Eugene is any gauge, Emmis/New
York has already created some new
bonds. “It was one of the best events
I've ever been involved in,” Ross
says, adding that he expects the soi-
ree to become an annual event. “I've
never seen media folks party so hard.
We basically had to throw people out
at 10:30pm.”
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Hispanics’ Rising Web Use
Opens Marketing Doors

As their U.S. population continues to explode, His-
panics are becoming a higher and higher priority for
marketers. In January the U.S. Census Bureau released
population estimates showing that for the first time,
Hispanics outnumber African Americans in the United
States. If you broadcast in an area where a significant
number of Hispanic people live, read on.

U.S. Hispanic Population Concentration

Seventy-seven percent of U.S. Hispanics
live in one of seven states.

With 37 million people, Hispan-
ics now rank as the top minority in
the country. Hispanic consumers are
estimated to have combined annu-
al purchasing power of $450 billion,
according to DRI/McGraw Hill.
Look how their income is growing:

Hispanics have become a newly
sought-after market thanks not only
to their rising purchasing power, but
also to their Internet and radio use.
Internet penetration among Hispan-
ics continues to lag behind ‘Net ac-
cess for the population overall, but

U.S. Hispanic Households With
Income Of $50,000-plus

You Broadcast A Spell On Me

In a style reminiscent of the freewheeling Hunter S.
Thompson, broadcaster-turned-author Casey Stangi shares
the saga of Voodoo Tower: A Hawaii Businessman's Worst
Nightmare (Latitude 21 Press), the story of his efforts to
build a cash-cow station tower on Kauai. Stangl's tales of
his encounters with political bureaucracy, skulduggery and
ambition will keep you entertained to the end.

By Adam Guild
N\ o T L
S L B T4

For now, the ' e  y  SLNG, (F

Internet may he

the easiest, most

effective way to

bridge the
Spanish- and
English-language
markets.

marketers have begun to eye online
Hispanic consumers as a fertile op-
portunity.

According to comScore Media
Metrix, about a third of all U.S. His-
panics have Internet access at home,
work or school. ComScore also
reports that 60% of the online His-

NY o

three more hours listening each
week than the average adult.

Moreover, the radio industry has
kept pace with the expanding need
for Hispanic programming. The
number of Spanish-language radio
stations has increased from 67 in
1980 to more than 600 in 2001. Span-
ish-language formats collectively
rank third in total listening share
among U S. radio formats.

panic population is 34 or younger, But what about stations with En-
compared to 50% of the total online  glish-language formats? How can
population, and 39% of online US.  they capitalize on the growth of this

Hispanic households contain five or
more persons, compared to 18% of
all online households.
Spanish-language radio received
23% of the $2.4 billion spent on His-
panic media in 2000 (compare that
to radio’s 8% share of total media
dollars). Why? U.S. Hispanics are
among the heaviest radio users in
the country, spending, on average,

market? First, do not assume that
Hispanics cantor won't understand
promotions or ads delivered in En-
glish. Only about 11% of U.S. His-
panics speak no English, and 70%
speak it well enough to understand
messages.

Second, remember that this is
not a national opportunity. His-
panics are concentrated in relative-

Language Separates
U.S. Hispanic Segments
Of the 24 million people in the U.S. who speak Spanish
at home....
i -
v /-"
l | 51% =
| Speak English 19% Speak
! | "Very Well” . English
" “Not Well®
I'._ '\.“
b

11% Speak English

"Not At AN"

ly small areas. Almost nine out of
every 10 Hispanics in the US. live
inone of 10 states, and three-quar-
ters of all U.S. Hispanics live in
one of seven states (see map in
upper right box).

Teens and young adults in the
U.S. tend to be far more cross-cultur-
al than their parents and don’t find
references to personalities and mu-
sic from other cultures, including
Hispanic culture, alienating. (In fact,
they might think it's pretty cool.) But
too much cross-cultural talk and
music can cause confusion. The In-
ternet is one place cultures can con-
verge.

One effective approach would be
for stations to create a Spanish-lan-
guage mirror website from which
they can collect information and de-
velop and dispatch Spanish-lan-
guage e-mails to listeners. Occasion-
al on-air promotion of the Spanish
site would capture younger Hispan-
ics, who tend to speak both Spanish
and English.

As stations gather data about
listeners from web surveys and
registration, they can begin to un-
derstand what percentage of their
listeners are Hispanic in origin and
weight on-air messages (and
perhapseven their playlists) accord-
ingly.

Media and marketers must figure
outhow to include Hispanic people
in the mainstream of their business,
particularly since all projections are
that this dual-culture market will
keep growing. For now, the Internet
may be the easiest, most effective
way to bridge the Spanish- and En-
glish-language markets.

Adam Guild is President/CEQ
of Interep Interactive, a
leading independent online ad
sales and Internet rep
company. He can be reached
atadam_guild@interep.com.
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Marry Your Online &
Offline Databases

Live happily ever after with real-time data access

A radio-station reader writes: “We want people to
sign up for our loyal-listener club and be able to enter
contests on our website. We also want to track on-air
winners, plus we want to track listeners who attended
our events. How can we do all that?”

The larger question is what kind
of database you want to create — on-
line, offline or both — and, if you
have both, how to make them work
together. The answer depends on
your particular situation and where
you collect data about your listeners.

You Need Two Databases

The first thing to eval- |
uate is where the informa- |
tion going into your lis-
tener database is coming
from. The majority of sta-
tions collect listener data |
from four main sources:

* On-air contest winners

* Registrationat events

¢ Direct marketing cam-
paigns

o Website signups for a
loyal-listener club, contests or both

If you don't have a website or
data-collection point on the Internet,
then you are probably using an off-
line database alone. If you're at a Talk
station that rarely conducts events or
on-air contesting, an online database
alone will suit your needs just fine.
Everyone else needs both.

Because you'll be continuing to
add to your databases from different
collection points, you won’t want to
combine them. What you need is a
way to access the two databases si-
multaneously in real time so it ap-

Craig
Zimmerman

pears that the data from the online
and offline databases have been
merged into a single, consolidated
database.

When will you need instant access
to both databases?

* One of your P1s joins your loy-
alHistener club by filling out a form
on your website, then calls in and
- wins an on-air contest.
With real-time data access,
the jock or producer who
takes the phone call in the
studio can pull up all the
/| listener’s information
from a home phone num-
ber or other identifying in-
formation.

This P1 has registered
online, so there is no rea-
son to take additional time
and ask him all the same questions
he’s already answered. He can now
be marked as the winner of an on-air
contest and have his information sent
electronically to the promotion de-
partment within seconds.

* When you are doing a local van
stop or jock appearance, you can que-
ry your databases and send e-mail or
direct mail to listeners near a spon-
sor’s location to generate excitement
and additional traffic. You don’t want
to have to remember to work on each
of two separate databases — plus, the
larger the database you'll be mailing

By Craig Zimmerman

to, the morz you can charge the spon-
Sor.

¢ If you collect e-mail addresses
from winners as they win or when
they pick up their prizes, you don't
want to have to keep exporting infor-
mation from your offline database
into the online version, then filtering
duplicates every time you want to e-
mail your listeners.

In short, a real-time database-syn-
chronization tool saves you time by
eliminating the need to search and
update multiple databases. By ac-
cessing both databases simultaneous-
ly, you can also see all the interaction
alistener has with your radio station,
both online and off.

Database Synchronization

The main question on database
synchronization is whether you
should build it or buy it. The answer
depends on:

¢ Your orline database provider.
Ask your provider if it has a system
in place for database synchroniza-
tion.

* Your company’s IT department.
Does a solution already exist to han-
dle this, or a-e they willing to build
something for you?

* Your Internet service provider.
If your ISP houses your database,
ask if it has a synchronization sys-
tem in place or if it can create one
for you.

¢ Build a system from scratch. This
is usually costly and time-consuming,
but it can be done. There are ways to
configure an off-the-shelf program
such as Microsoft Access to commu-
nicate with one database while taking

MANAGEMENT-MARKETING-SALES

Radio Division Rick Cummings.

IT'S A MULTICULTURAL THING Sharing the fove at Emmis New
York's recent multicultural presentation party at Eugene are (I-r) Chairman/CEQ
Jeff Smulyan, Media Planning Group Sr. Media Buyer Agnes Lukasewych,
Emmis New York Sr. VP/Market Manager Barry Mayo and Emmis President/

information from another, but it re-
quires pretty extensive knowledge of
the program and, if your database is
housed elsewhere, lots of cooperation
from your provider.

If you opt to build a system your-
self, you may want to bring in an
outside programmer to do the job.
Depending on your requirements,
you should estimate a minimum of
20 hours of programming time.

Use The Right Program

Programs such as Excel or Word
are great for what they were de-
signed for. Word is specifically de-
signed to assist in writing docu-
ments. Excel is a wonderful tool for
performing calculations and working
with budgets. But neither program is
designed to house a database.

In addition to making data entry
difficult, using the wrong program
limits the ways you can use your
data. You can't obtain statistics and
reports in a useful format, and sort-
ing data is a big hassle.

Before you even begin to talk
about online-offline synchronization,
you'll need to move your databases
to a program designed for database
management.

You can either use one of the pro-
grams designed specifically for zadio
or purchase a very simple, easy-to-
use database program such as MyDa-
taBase by Elibrium. This will make
data entry simpler and put your data
in a format that most database pro-
grams or providers can interface
with. Then you can get started with
synchronization and getting the most
from your databases.

Craig Zimmerman is VP/
Operations for PromoSuite and
ListenerEmail.com. He is a
former Internet content supervisor
for five Clear Channel/New York
stations and spent several years
as a marketing director in New
York radio. Craig can be reached
at212-509-1200, ext. 210, or

czimmerman @ promosuite.com.

¢ & Intelligence For Your

I'm so proud to report, as your first signed affiliate...after only one full book K-Lite 5. ]
105.3 is the first Tesh Show affiliate to BEAT DELILAH!!! (Women 25-54:
KKDJ: 7.8, KGFM: 6.5)

..and the BIG news...K-Lite 105.3 is the first Tesh Show affilate to claim

Toll Free: (888) 548-8637 or 516-829-0964
TheRadioSyndicator.com ¢ scott@meyers.net

|
|
I Contact: Scott Meyers
[

WLYF-Miami, WSPA-Greenville, WBBE-Baton Rouge, WBBQ-Augusta, KYNF-Fayetteville, WGSY-Columbus

Thanks for making me look like the smartest program director in AC!!!

Kenn McCloud, Program Director
KKDJ/FM, K-Lite 105.3
Clear Channel Bakersfield

We welcome our newest daily Tesh show affiliates:

As they join our other great affiliates, including:
WKJY-Long Island, KGBY-Sacramento, WEZY-Milwaukee, WTVR-Richmond, KMXZ-Tucson, WKZX-Knoxville, KEFM-Omaha,

| AC's New Answer For Compelling Daily Programming |

WYYY-Syracuse, WDDV-Sarasota, KKDJ-Bakersfield, KRBB-Wichita, KBEB-Lafayette, WDEF-Chattanooga, WSLQ-Roanoke

Weekend Show |
on over 150+ Affiliates!! |

www americanradiohistorv com
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_DIGITAL MEDIA

Hardware Wars

,rThe Tunes Music Store Top10

Can new competition make a dent in iPod’s dominance?

By Brida Connolly
Associate Managing Editor

Apple's iTunes Music Store is the leading non-subscription digital-
music service in the U.S, offering a catalog of more than 200,000
songs from all five major label groups. Here's a snapshot of the top-
selling downloads on Monday, Oct. 27, 2003.

Top 10 Songs

; ) OF WAYNE Stacy’s Mom
The reason Apple sells so many iPods is, first, that Er ar;pa w‘;g;ls.ome :PP(lﬁélyle o ; z&’#:;‘;‘;‘aey 2y NE Stacy
a good percentage of Apple fans are mildly unhinged "8 Will 1t make a difference? 3. DIDO White Flag
on the subject and will buy pretty much anything Steve Musicmatch, Dell, 4. BLACKEYED PEAS Where Is The Love?
. Samsung & Napster Jr. 5. SHERYL CROW The First Cut Is The Deepest

Jobs tells them to. Another reason, however, is that i 3 DOORS DOWN Here Without You
iPods are fine little machines, and if they’re expensive, = Musicmatch, which makes the | - ¢6) ppy Ay Life Is For Living (Live)

splendid Musicmatch Jukebox soft- COLDPLAY Clocks
you get a lot for your money. . i,

ware and recently started selling 5. SARAH MCLACHLAN Fallen

But Apple wasn't the first compa-  mess was settled in August 1999,  songsby way of the non-subscription 10. MAROON 5 Harder To Breathe
ny to introduce a portable digital-  with all sides agreeing to cooperate  Musicmatch Downloads, has made |
music player. That was Diamond  in the Secure Digital Music Initiative ~ an arrangement with Dell to have its Top 10 Albums
Multimedia, which brought its first  (remember that?). After the dispute, ~ softwareincluded on Dell'snew Dig- | 1. SARAH MCLACHLAN Live Acoustic EP
Rio, capable of storing about an hour  however, nobody else was exactly  ital Jukebox player. The player, which 2. BARENAKED LADIES Everything To Everyone
of MP3-encoded music, to marketin  eager to head to market with a digi-  went on sale Tuesday, comes in 15- 1. DIDO Life For Rent
1998. The Rio went on sale in the tal-music player. Creative Labs came ~ and 20-gigabyte models for $249 and 4. ROD STEWART As Time Goes By: The Great..
midst of discussions over whether it  out with a little player in ‘99, but de- ~ $329, respectively — pretty compa- 5. STING Sacred Love
was a recorder and thus liable for  velopmentin the area otherwise pret-  rable to the iPod’s price points. 6. BEN FOLDS Sunny 16 (EP)
Audio Home Recording Act royalties  ty much stalled. The Dell DJ is designed to work 7. R.E.M. Vancouver Rehearsal Tapes (May 10)
to music-copyright owners — the But the RIAA has other fishto fryin  with the Dell Music Store, which also 8. COLDPLAY Life Is For Living (Live)
RIAA's contention — or an unregu-  these peer-to-peer days, and moreand ~ went live on Tuesday, in much the 4, EDIE BRICKELL Voicano
lated playback device, as Diamond  more hardware manufacturers have  same seamless manner that the iPod 10. CLAY AIKEN Measure Of A Man
said. trickled into the digital-playerbusiness  works with iTunes. And it may very |,
In one of the few indisputably  over the last few years. There's a pret-  well do that: Dell's 99-cent song store

wrongheaded moves inits long legal  ty decent selection available now, with ~ and its jukebox interface are simply -

fight against digital infringement, the
RIAA in 1998 — note, this is before
Napster — sought an injunction to
keep the Rio from coming to market,
saying the gadget would facilitate
copyright infringement and destroy
the market for legal digital music. (At
that time legal digital music consist-
ed almost entirely of small-catalog
service MP3.com, which eventually
died in a hail of label lawsuits over
the MyMP3.com “music locker” and
is now part of Universal, and EMu-

most major electronics manufacturers
making digital-player lines (not includ-
ing Diamond Multimedia, which
mutated into Sonicblue, then got into
financial trouble and sold most of its
assets, including the Rio business, and
filed for Chapter 11 earlier this year).
Most of the players out there play
MP3s and Windows Media files, and
afew here and there even support Ap-
ple’s pet AAC format.

The iPod, which debuted only a
year ago, began running rings

Dell-branded versions of the sleek
and simple Musicmatch package.
Roxio, meanwhile, launched its
Napster 2.0 this week, and Samsung
planned to debut on the same day a
co-branded Napster portable player.
Whether the player will feature the
cat-in-headphones logo wasn't clear
(it'd be kind of silly if it didn't; the
logo has always been the best thing
about Napster), but reports say the
machine will feature a 10-gig hard
drive and an FM radio — the latter a

<= Jracenote.

If you play digital music or CDs on an Internet-connected computer or
other device", you're probably using Gracenote CDDB, the industry stan-
dard for music recognition. Gracenote provides artist and track informa-
tion to millions of online music listeners every day. Statistics from those
users are collected and anonymously aggregated to determine popular-
ity ratings for Gracenote's digital charts.

Gracenote Top 25 Pop Currents

sic, which has never carried major-  around the others in publicity and in  feature Apple has so far not includ- 1. DIDO White Flag
label music and also now belongs to  sales as soon as it appeared, and it's  ed on iPods. 2. LIZ PHAIR Why Can't1?
Universal.) still the only digital player most peo- Dell and Roxio are clearly trying 3. JEWEL Intuition
Diamond countersued the RIAA,  ple have ever heard of. As of this  to follow Apple’s lead, which is not 4. HILARY DUFE So Yesterday
al{egingl antitrust Yiolations and un-  week, hoyvever, otlllers arebeiginning a bad ldea: But th.e .iPod and the 5. MICHELLE BRANCH Are You Happy Now?
fair business practices, but the whole  to move into the high-capacity-play- ~ iTunes Music Store joined a long-es-
. . n 6. MICHELLE BRANCH Breathe
tablished line of iWhatevers, and 7. THEEAD T
Apple fans are accustomed to keep- : EAGLES Hole i The World
ing an eye on gadget developments 8. DIDO Who’ Makes You Feel
and buying the goodies as they ap- 9. DIDO Don't Leave Home
pear. That's why Apple can afford to 10. BIDO Stoned

Tl

Yahoo! Buys Dotmusic

downloads.

BIGITH

Yahoo Europe has purchased subscription digital-music service
Dotmusic from London-based BT Group and will integrate Dotmusic's
news and feature content into Yahoo's music sites in the U.K., the
companies said. Whether Yahoo will continue to operate dotmusic’s
music-sales business isn't yet clear. Yahoo spokeswoman Sue
Jackson told Reuters, “Globally, we're looking at the download market
with interest. That's where we are right now.” In the U.S., Yahoo
operates the popular Launch webcasts but doesn't yet sell music

European Rollout Set For Rhapsody

RealNetworks said this week it expects to launch its Rhapsody
subscription service in the U.K. around the middie of next year.

Rhapsody, which in its U.S. version offers about 300,000 songs for on-
demand streaming and CD burns, will also reportedly offer downloads
in its European incarnation. Apple’s iTunes and Roxio’s Napster also
have designs on Europe, where there are fewer outlets for legal digital
music than in the U.S.

operate a music store as essentially a
loss leader to sell more iPods — pre-
sumably not what Dell and Roxio
have in mind.

Roxio’s Napster 2.0 arrives with
more of a public name than any oth-
er legal music service, even if the
name is widely associated with a
shady past, and Dell seems to be pret-
ty press-savvy. So where’s the adver-
tising for their brand-new music
stores and players?

Competitive hardware is a good
first step toward challenging the
mighty Apple, but even with near-
fanatical brand loyalty to lean on,
Apple buys TV spots and billboards,
seeking ever more converts. One can
only hope the marketing for Dell or
Napster — or Musicmatch Down-
loads or MusicNow or even the hap-
less BuyMusic — kicks in sometime
soon. There’s nothing innovative
about invisibility.

.

11, DIDO Sand In My Shoes

12. DIDO Life For Rent

13. DIDO See The Sun

14.  DIDO Mary's in india

15.  DIDO Do You Have A Little Time

16. JESSICA SIMPSON Sweetest Sin
17.  DIDO This Land is Mine

18. SEAL My Vision

18, LILLIX It's About Time

20. STING f/VICENTE AMIGO Send Your Love
21. VERTICAL HORIZON Goodbye Again
22. DIDO See You When You're 40

23. JOSH KELLEY Amazing

24. CLAY AIKEN invisible

25. VERTICAL HORIZON I'm Still Here

Data for the week of Oct. 13-19,

This chart rotates among four music genres: rock, country, urban
and pop. Please visit www.gracenote.com for more detailed chart
information or contact charts @ gracenote.com for access to
customized reports.

*For a list of Gracenote-enabled products, visit www.gracenote.

com/partners.
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Grand Joins Jive As |

Sr. Dir./Rock Promo

Jive Records has named Joanne
Grand Sr. Director/Promotion,

will focus on the
Active Rock, Rock,
Alternative and
Triple A formats,
working with fel-
low Sr. Director/
fl Promotion, Rock

Formats Lorraine

Caruso.

“To have a veteran promotion
person with Joanne’s diverse back-
ground is a perfect fit,” Jive Sr. VP/
Pop Promotion Joe Riccitelli said.
“The team of Lorraine Caruso and
Joanne Grand, combined with our
terrific Volcano staff, will make us
as formidable as any rock promo
staff in the business. Jive has made
a commitment to this genre, and we
will win, as we have at all other ra-
dio formats.”

Grand was most recently Sr. Di-
rector/National Rock Promotion at
TVT Records. Prior to that she was
head of Rock and Altemative for-
mats at Wind-up Records from
1997-2000. Grand began her career
at RCA Records in 1991.

Grand

Fires
Continued from Page 1

went back on the air with just 100
watts. On Tuesday moming power
was increased to 2kw. KSGN nor-
mally broadcasts from the site at
3kw.

Foreman visited the transmitter
site late Monday and was stunned
by the damage caused by the wild-
fires. “The whole area, which was
covered by sagebrush, is now just
dirt,” Foreman said. "It is just total
devastation. The tower is still stand-
ing, and the generator is functioning
just fine. But the building housing

Rock Formats, Based |
in New York, Grand |

NEWSBREAKERS

Clear Channel has hired
Nicole S. as PD of its recently
launched Urban WPHH
(Power 104.1)/Hartford,
effective Nov. 3. She
comes from Urban sister
WWPR (Power 105.1)/
New York, where she
has been Programming
Coordinator for several |
years.

“I've always known
Nicole would end up as
aPD,” Clear Channel VP/Urban
Programming Doc Wynter said.
“When we launched Power
105.1 in New York, she was the
Programming Coordinator there,
and she was very influential and
helpful in everything we had to
do. She was always right on top
of things.

“The search for a PD in Hart-

Nicole S. Transfers Power To Hartford

Nicole S.

ford wasn't going well, and then
one day while I was in New
Yerk in [WWPR PD]
Michael Saunders’ of-
fice, Nicole said she
wanted to throw her
name in the ring for
Hartford. That's when I
thought she would be
the perfect candidate. I
informed [Hartford Mar-
ket Manager] Manuel
Rodriguez. I was not at
all shocked when he said he was
so impressed, she had the job.”

Nicole S. said, “I have learned
a lot from Dioc, [Clear Channel Sr.
VP/Programming| Tom Poleman,
Michael Saunders and the sales
management here at Power 105.1.
[ plan to implement a lot of the
same strategies by superserving
the listeners :n Hartford.”

the transmitter and microwave
equipment has been destroyed.”
Foreman credits Chief Engineer
Bruce Potterton for getting KSGN
back on the air after two days out of
operation, adding that Potterton

| braved bee stings to do so. Mean-

while, KCAL is presently broadcast-
ing with backup equipment.

KFRG Goes Dark

The situation remains bleak for
KFRG, however. The station lost its
signal at 12:40pm on Oct. 25 and re-
tumned to the air at 11am the next
day by borrowing the auxiliary
transmitter for Clear Channel’s
KGGI/Riverside, located atop Box
Spring Mountain. However, KFRG
went dark again Tuesday afternoon
after KGGI's main transmitter site
went dark.

Clear Channel/Riverside VP/
Market Manager Bob Ridzak told
R&R that KGGI's signal was si-

lenced just after 11am Tuesday and
that the cause of the problem is
most likely the failure of the station’s
backup generator. While initial re-
ports said KGGI's transmitter was
lost in the wildfires, Ridzak dis-
puted those accounts, because
Entravision’s KLYY and All Pro
Broadcasting’s KCXX continued to
broadcast unimpeded from build-
ings located just 100 feet from
KGGI's atop Heaps Peak.

Since KGGI’s main transmitter fa-
cility had failed, the station ended
up reclaiming its auxiliary tower
and resumed broadcasting at
4:45pm Tuesday. When it did so,
KFRG was forced to go dark once
again. However, KFRG OM/PD Lee
Douglas told R&R that station staff-
ers were at work installing their own
temporary transmitter on KGGI's
auxiliary tower. Douglas hoped to
be back on the air by the afternoon
of Oct. 29.

EXECUTIVE ACTION

Martinez Moves Up At Clear Channel/Monterey

ennis Martinez has been promoted to Director/Programming for

Clear Channel's CHR/Rhythmic KDON, Rhythmic Oldies KOCN and
Sports KTOM in Monterey. Martinez also maintains his PD post at KDON
while adding day-to-day PD duties for KOCN, replacing the exiting Scott
Mitchell.

“We're expanding his duties here," cluster OM Jim Dorman told R&R.
“We really believed we were underutilizing Dennis'talents, and this was a
way for us to get everything out of the boy”

“Can a brotha get a raise?” Martinez joked to R&R. “Seriously, I'd like to
thank [Regional VP] Michael Martin, [VP/Programming] Steve Smith, {GM]}
Kim Bryant, Jim Dorman and the rest of the staff for being so great. Rhyth-

station just lets me be a guy.”

mic Oldies is something that I've always wanted to program, and a Sports

“We need to figure out a long-
term contingency plan, but we hope
to have full-market coverage,” Dou-
glas said. KFRG's news coverage
will be increased as the station gets
“all of the info we can get out on the
air,” he said. KFRG's studio is lo-
cated in Colton, CA and has seen
lots of smoke and ash but is out of
the fire danger zones.

The wildfires in the San Bernar-
dino Mountains also forced Spanish
Broadcasting System’s KZBA/
Ontario, CA — the Inland Empire’s
half of the “Sabrosa” simulcast at
93.5 MHz — off the air. KZBA has
been silent since Saturday, and SBS
Exec. VP/Programming Bill Tanner
blamed the situation on a power fail-
ure at the station’s transmitter site.
He told R&R that the company ex-
pects KZBA to return to the air soon.

‘So Far, So Good’

At KCXX and co-owned KATY/
Temecula, CA, GM Bill McNulty
said Monday that it’s “so far, so
good” for the two transmitters used
by the All-Pro stations, although
electricity has been shut down at the
stations’ tower sites and backup
power is being used to continue
broadcasting. KATY's tower is in

Idyliwild, CA, southwest of Palm
Springs in Riverside County.

McNulty said KCXX has already
initiated fundraising efforts for the
local American Red Cross and that
the station has donated $5,000 — a
figure that's been matched by Sara
Lee Corp. He added that efforts are
underway to allow shoppers at
Stater Brothers grocery stores to
give cash donations at all locations.
Clear Channel’s Ridzak said that
his stations have been in touch with
the local American Red Cross and
have arranged for cash and clothing
donations.

As R&R went to press, several ar-
eas of Southern California remained
in peril, including the community of
Stevenson Ranch in the northern
suburb of Santa Clarita, CA, where
several R&R staffers reside. In San
Diego the home and office of R&R
News/Talk Editor Al Peterson nar-
rowly escaped the flames of the so-
called Cedar Fire on Sunday night,
and an evacuation order was lifted
for his street on Monday morning.
Peterson said that the fire was
within a half mile of his home at
7pm Sunday and that he could see
a 50-foot wall of flames roaring
down the hills above his street.

Fast Hooks...No Snags

W Digital, Clear, Consistent

B On-Time Delivery
Call Michael Pelaia (770)452-HOOK (4665)

Email: hooks@hooks.com www.hooks.com
16 Perimeter Park Drive, #109 Atlanta, GA 30341-1324 FAX: (770)452-4675

B Custom Production - Callouts, Montages & Video Hooks
B 70,000+ Song Library
B All Formats & International Titles

HAFJKs

UNLI

Tln World's Premier Music Hook Service

MITED

BT Gt Goviss nd Hidiss

www americanradiohictorv com
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Music
CHOICE

23 miflion homes
27,000 businesses

Available on digital cable and DirecTV
Adam Neiman ® 646-459-3300

HIT LIST

Seth Neiman

LILJON & THE EASTSIDE BOYZ Get Low
JASDN MRAZ You And | Both

SEAL Warting For You

JESSICA SIMPSDN With You

WILSHIRE Specia!

SOFT ROCK
Seth Neiman

ROD STEWART {/CHER Bewriched, Bothered. and
Bewnldered

R&B & HIP HOP

Damon Williams

YOUNG GUNZ Can' Stop. Won Stop
MICHAEL JACKSDN One More Chance
JAY-Z What More Can | Say

R.KELLY Touched A Dream

RAP

DJ Mecca

2PAC /NDTOROUS B.1.G. Runnin’
DAVID BANNER Cadilac On 22's
JAY-Z What More Can | Say

PETEY PABLO Freek-A-Leek

TODAY'S COUNTRY

Liz Opoka

BROOKS & OUNN You Can't Take The...
KELLIE COFFEY Texas Plales

SHANIA TWAIN She's Not Just A Pretty Face

PROGRESSIVE

Liz Opoka

DAVID BOWIE New Killer Star

DIDO White Flag

NATALIE MERCHANT Soldier, Soldier
WALLFLOWERS Closer To You

SMOOTH JAZZ
Gary Susalis

WILL DOWNING Emotions
NAJEE Embrace

AMERICANA

Liz Opoka

EMMYLDU HARRIS Can You Hear Me Now
WANDA JACKSDN Heart Trouble

NATALIE MERCHANT Bury Me Under The...

SIRIUS&

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

SIRIUS RADIO

Steve Blatter « 212-584-5100
Planet Dance

Swedish Egil

ASHANTI Rock Wit U {Armand's Acid Banger Rembx}
MODO Il SWING Can't Get Away From You

Hot Jamz
Geronimo

JAY-Z Change Clothes
BEYONCE Me. Myself And |
MYA Fallen

Hip Hop Nation
Geronimo

213Fy
BRAVEHEARTS I/LIL JON Quick To Back Down

JAY-Z Change Clothes

DARKNESS | Believe In A Thing Called Love

POLENAT Dancing Oueen(You Know Wt IMearn) The Beat
UNDERWORLO Bom Skppy (( 0 Geroni
v.Ss.1 INGRID You Promised Me
Kid Kelly
CLAY AIKEN Invisible Heart & Soul
EAMDN F** It {1 Don't Want You Back) B.J. Stone
MXPX Everything Sucks (When You're Gone) MUSIO Forthenight
ALTERNATIVE
; N Dave Sloan
S

10miltion homes 180,000 businesses
Rick Gillette « 800-494-8863

DMX Specialty Retail
Kelly Peck

The top music videos shown on DMX fash-

ion video. targeted at 18-34 aduits.

ALIEN ANT FARM Giow

ALL-AMERICAN REJECTS Time Stands Still

BLACK EYED PEAS Shut Up

GAVIN DEGRAW Follow Through

DWELE Find A Way

FINGER ELEVEN One Thing

HOT HOT HEAT Talk To Me. Danze With Me

LILLIX Tomorrow

LIMBECK Julia

LONGWAVE Tidal Wave

MDNICA Knock, Knock

JASON MRAZ You & | Both

PINK Trouble

RAVEONETTES That Great Love Sound

SOMETHING CORPORATE Space

WHITE STRIPES The Hardest Buttcn To Button
JRS———

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
CHINGY... Holidae In
DASHBOARD CONFESSIONAL Hands Down

URBAN

Jack Patterson
ERYKAH BADU Back In The Day
AL GREEN | Can't Stop

DFFSPRING Hit That

ROCK

Stephanie Mondelio
HODBASTANK Out Of Control
MUDVAYNE World So Cold
PORCUPINE TREE Blackest Eyes
POWERMAN 5000 Action
SHINEDOWN 45

SKRAPE Stand Up

SMILE EMPTY SDUL Nowhere Kids
STATIC-X The Only

AOULT ALTERNATIVE

Stephanie Mondelio

COUNTING CROWS She Don't Want Nobody Near
JDE FIRSTMAN Breaking AN The Ground
GUSTER Careful

LDS LONELY BOYS Heaven

DAVE MATTHEWS Save Me

ROBERT RANDOLPH Soul Refreshing
STEREOPHONICS Maybe Tomorrow

ADULT CONTEMPORARY

Jason Shiff

COUNTING CROWS She Dont Want Nobody Near
ENRIOUE IGLESIAS Addicted

DAVE MATTHEWS Save Me

INTERNATIONAL HITS

Mark Shands
DORIAN Say Goodnight

RAPMIP-HOP

Mark Shands
FEENOM CIRCLE Frisco Disco

Aol Radio @Network

Ron Nenni 415-934-2790

Top Country

Lawrence Kay

ALAN JACKSON Remember When
TOBY KEITH | Love This Bar

Top Pop

Mark Hamiiton

CHRISTINA AGUILERA The Voice Within
CLAY AIKEM Invisible

NICKELBACK Someday

NO DOUBT It's My Life

STAIND So Far Away

JUSTIN TIMBERLAKE I'm Lowin' [t

Top Alternative
Cameo

MANDO DIAD Sheepdog

FOO FIGHTERS Darling Nikic
STELLASTARR In The Walls
THE THRILLS One Horse Town
——

LIVE@.COM

Travis Storch « 866-365-HITS

Top Hip Hop

50 CENT in Da Club

CHINGY Right Thusr
FABDLOUS Can't Let You Go
DUTKAST The Way You Move
SNOOP DDGG Beautitul

Top Latin

CELIA CRUZ Rie Y Llora
JAVIER Crazy

LA LEY Mas Alla

MOLOTOV Frijolero
ALEJANDRO SANZ No Es Lo Mismo

Top World

NATACHA ATLAS Close My Eyes

GRACE GRIFFITH Carry You

HAWAIIAN STYLE BAND Rhythm Of The Ocean
KARSH KALE Instinct

PANJABI MC Beware Of The Boys

@RADID NETWORKS

Phil Hall + 972-991-9200

Hot AC

Steve Nichols
NICKELBACK Someday
ABC AC

Peter Stewart
CLAY AIKEN kwisible
Touch

Vern Catron
ASHANTI Rain On Me

Country Coast To Coast
Kris Wilson
DIXIE CHICKS Long Time Gone

Mike Bettelli
JOSH GROBAN You Raise Me Up

Dave Wingert Show
Mike Bettelli/Teresa Cook
JOSH GROBAN You Raise Me Up

Mainstream Country

Ray Randall/Hank Aaron
ALAN JACKSON Remembes When
JIMMY WAYNE | Love You This Much

New Country

Hank Aaron

JO DEE MESSINA | Wish

Lia

Ken Mouitrie/Hank Aaron

KENNY CHESNEY There Goes My Life
TERRI CLARK | Wanna Do It All

24 HOUR FORMATS

Jon Holiday « 303-784-8700
Adult Hit Radio

Jon Holiday

NO DDUBT Its My Life

Adult Contemporary

Rick Brady
SARAH MCLACHLAN Fallen

.S. Country

Penny Mitchell
RUSHLOW | Can't Be Your Friend

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700

DIERKS BENTLEY My Last Name

CLINT BLACK Spend My Time

BRODKS & DUNN You Can't Take The Honky Tonk Out...
KEVIN DENNEY A Year At A Time

SHANIA TWAIN She’s Not Just A Pretty Face

| WESTWDOD ONE

Charlie Cook * 661-294-9000
Adult Rock & Roll

Jeff Gonzer

TOM PETTY You And Me

BOB SEGER Satisfied

Soft AC

Andy Fuller

CELINE DION Stand By Your Side

Bright AC

Jim Hays

NICKELBACK Someday

Mainstream Country

David Felker

RDONEY ATKINS Honesty (Write Me A List)
Hot Country

Jim Hays

TiM MCGRAW Watch The Wind Blow By
MIA‘T:MIH She’s Not Just A Pretty Face

HrEiETA=E=
AT N ThAn i S
After Midnite

SHANIA TWAIN She's Not Just A Pretty Face
866-MVTUNES @
21,000 movie thesters — -h'\rl'"“\ m
‘E' 1' LN Jri T Alternative
| X Chris Reeves » 402-952-7600
WEST )/ Ken Moultrie  800-426-9082 DEFAULT Taking w'mom, :
1. LIZ PHAIR Why Cant 17 = Alternative GO POP Lt Koon Al
. 2. JOSH GROBAN Broken Vow Artist/Title Total Plays Steve Yoqng/Kristopher Jones oy PP Lt w..
AR L e HILARY DUFF So Yesterday 75 e Ll m:;‘;x'f DUTKAST Hey Ya!
L 5. THE WHO Pl Wizard STEVIE BROCK All For Love 7 STONE TEMPLE PILOTS Al In The Suit.. :muu So Far Away
. try
. MID WEST CHEETAH GIRLS Cinderella 70 Active Rock Oun
i 1. LiZ PHAIR Wiy Can' 17 KELLY CLARKSON Miss Independent 70 Steve Young/Kristopher Jones ggp’:rnuglcexnsn i
) 2: NATURAL What If ) JUMPS DD Ya 69 STONE TEMPLE PILOTS Al In The Suit.... SARA EVANS P::‘” !
: o T LIZZIE MCGUIRE What Dreams Are Made Of 67 Hot AC TRACY LAWRENCE Paint Me A Birmingham
HILARY DUFF Why Not 61 Dave Hunter
i SOUTHWEST AVRIL LAVIGNE SKkger Boi » TRANhen! LookTo The Sly MICHELLE GRANCH Breathe
1. LiZ PHAIR Why Cant I? . CHR HO DOUBT It's My Life
| 2. ENIGMA Voyageur LILLIX What | Like About You 30 Steve Young/Josh Hosler TRAIN When | Logk To The Sky
3. NATURAL What If LINDSAY LOHAN Ultimate 30 CHRISTINA AGUILERA The Voice Within = T
4. ROD STEWART Time Aer Time J LhL e
| STONVE KOZ 1o Denni ATOMIC KITTEN Tide Is High 2 CLAY AIKEN Inviible m
| NORTHEAST SHERYL CROW Soak Up The Sun 29 o A s Aaditod -
| BRITNEY SPEARS Qops ... | Did It Again 29 _
1. LiZ PHAR Why Can't 17 S Rhythmic CHR Weekend Tesh Show
| 2 NATURAL What If ALL-AMERICAN REJECTS Swing, Swing b Steve Young/Josh Hosler Scott Meyers « 888-548-8637
| 3.ROD STEWART Time Atter Time MICHELLE BRANCH Are You Happy Now? 28 6 UNIT Stunt 101 TIM MCGRAW Tiny Dancer
- 0Sh RN ik Vo "N SYNC It Gonna Be Me 2 JAY2 Change Ciothes NSIPCHIBT
| - AARON CARTER | Want Candy 28 L AT LAY ool s
| SOUTHEAST HAMPTON Hampsterdance 2 pos Soft A Tony Lamptey + 866-552-9118
1. LIZ PHAIR Why Camt 1?7 Mike Bettelii/Teresa Cook Hip Ho
§. ;23: s:glm T Afer Time PINK Get The Party Started a JOSH GROBAN You Raise Me Up BleGIPPpBoogie Man
e mz?" _ w202 Mainstream AC FABOLOUS Make U Mine
5. SDCH Teenage Sorata R Mike Bettelii/Teresa Cook R&B
CLAY AIKEN Invisible RAPHAEL SAADIQ Body Parts
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72 miltion households

- TELEVISION

202-380-4425

BPM(XM81) Cﬂllllllszgl?’ril;o";:h;zvlllﬂn TOPENSHOWS Mzo_zs
miliion Is
= | Blake Lawrence Bran Phifss, S¢. VPG Total Audi T
G UNIT STtum 101 26 SEAL Waiting For You Chris Part, VP/Music & Talent (105.5 million households)
DUTKAST Hey Ya! 24
BEYONGE e ALy oy 2p | ULTRABEAT Pren Green Eyes ADDS 1 csi 1 csi
HILARY DUFF So Yesterday 2 BRAD PAISLEY Littis Moments 2 Fox World Series Game Six 2 Friends
:l::grm:w Up gg SOIIIE' {XM48) RODNEY CROWELL Earthbound (Marlins vs. Yankees) 3 ER.
YOUNGBLOODZ YL JON Damn! o0 | Charlie Logan SHANIA TWAIN She's Not Just A Pretty Face 3 Fox World Series Game Four 4 Fox World Series Game Six
LINKIN PARK Numb 19 SHINEDOWN 45 ey (Marlins vs. Yankees) (Marlins vs. Yankees)
mﬂui ’:‘T‘:![l:E.ﬁ The #mrdm ButonToButton 17 | SpLE EMPTY SDUL Nowhere Kids TOP 20 ™w W 4 Survivor: Pearl Islands 5 Fox World Series Game Four
s nnlsonmmmryy Body :E MUSHADDMHEAD Sun Dossrit Riss KEITH URBAN Who Wouldnt Wanna Be Ms 33 20 5 Fox World Series Game Five {Marlins vs. Yankees)
P.0.0. Wl You 12 | STONETEMPLE PILOTS Al In The Sui L T SO RS (Mo Vankeas) (/g SurvivoriRearfisiands
HOWIE 0AY P T 01 ey Iy e St MARTINA MCSRIGE s O's For TeGis 30 30| 6 Fox World Series Game Three | 7 NFL Monday Night Football
OUTKAST The Way You Move 1 SR O LTS 1 (Marlins vs. Yankees) (Chiefs vs. Raiders)
BRITHEY SPEARS Me Agains The Music n | U-POP (XM29) NICKEL CREEK Smootie Song 2w u | 7 Friends 8 Fox World Series Game Six
:;mﬂm'm"l’mbe River 13 Ted Kelly GARY ALLAN Tough Litte Boys % % | 8 Everybody Loves Raymond Post-game
) o PAT GREEN Wave On Wave % 27 9 ER. Scrul
6AD BOY'S DA BANO Ba Boy Tis Bad Boy Trgt 9 | DMHESS [ Bekvein A Thing Caled Love JUNE CARTER CASH Keop On The Sumny Side 26 26 | 10 r: Miami 13 Wil :SG
PUDDLE OF MUDD Avay From Me 9 | TEKAS CamivalGir DIERKS BENTLEY What Was | Thinkin' B 2% g ) ’ acs
FOUNTAINS OF WAYNE Stacy’s Mom 8 | SUGABABES Hole In The Head BILLY CURRINGTON Walk A Little Straighter 21 14 Source: Nielsen Media Research
Vi it o fhe wook of Ot 2128 SOPHE ELLS BEXTOR Mo Uy ok ROBINELLA & CC STRING BAND Man.. 19 14
playiist . 21:28 A, JACKSON J. BUFFETT IU's Five O'Clock... 17 27
TRAGE ADKINS Hot Mama 16 18 COMING NEXT WEEK
CHRIS CAGLE Chices Dig It % 17
THE LOFT (XM50) TIM WCGRAW Real Good Man 15 20 Tube Tops Saturday, 111
Mike Marrone AT i ;3 G All Brooks & D *QutKast, Saturday Night Live
) MARTY STUART Fa-mer's Blues 14 2 ary Allan; Brooks & Dunn; ast, ligh
ML R B A MONTGOMERY GENTRY HellYean 1 16 | Kenny Chesney; Terri Clark; Alan  (NBC, 11:30pm ET/PT),
Dawid Cohn . " a
. Airplay as mondored by Mediabase 247 Jackson wilimmy Buffett; Budi
Generai Manager REAL JAZZ (XM70) hetwaen Oct. 19:25. ; B el Monday, 1173
2 Maxx Myrick Jewell; Toby Keith; Alison Krauss +Snoop Dogg and Chingy w/
P — & Union Statio'n; Patty Loveless; Ludacris, Jay Leno.
o My Martina McBride; Tim McGraw; « Sarah McLachlan, David Letter-
BEYONCE I/SEAN PAUL Baby Boy 2 - Joe Nichols; Brad Paisley; Dolly man.
::m: :iﬁm Time Of Day 5: WATERCOLORS (XMT1) Parton w/Norah Jones; Rascal + Train, Late Night With Conan
LUDACAIS Stand Up w | Trinity Flatts; Blake Shelton; George g, (b}BC, check local listings for
DUTKAST The Way You Move 23 YULARA City Of Joy Strait; Shania Twain; Darryl Wor- time)
JET Are You Gonna Be My Gir 19 ley; and host Vince Gill are stated | i
WHITE STRIPES The Hardest Button To Buton 19 | "+ O WAING King OfFools ; omm lve from Nas:wi;e‘s Gand Lucky Boys Contusion, Craig
CHINGY Y/LUDACRIS & SNOOP DDGG Holidae In 19 [ WILL DOWNING Daydreaming o Kilbom.
FEFE ODBSON Take Me Away 18 | WL DOWNING Beautul To Me Ole Opry House when CBS pre- Tuesday, 11/4
JOHN MAYER Bigger Than My Body 7| L COWNING R . sents The 37th Annual CMA Awards M bo
ELEPHANT MAN Pon De Rrver 16 " Jim Moy, VP/Programming (Wednesday, 11/5, 8pm ET/PT). * Matchbox Twenty, Jay Leno.
LILJON & THE EASTSIDE 80YZ Get Low 15 10 mitlion housshoids * Wyclef Jean, David Letterman.
PETE YORN Crystal Vilage | x GOUNTRY (XM12) Friday, 10/31 « The Strokes perform tonight and
WL D "1 Jessie Scott ADDS ) on the next three Tuesdays as
L J ) BRODKS & DUNN You Can't Take The Horky Tonk - * Seal, The Tonight Show With  c5nan O'Brien celebrates “Stroke-
DISTILLERS Drain The Blood 13 | CHRIS KNIGHT The Jealous Kind DIEARS SENTIEY e LT A Jay Leno (NBC local fisings .
SEAN PAUL I'm St In Love With You 131 106 BLY FghtinFor My Life REVINDENNY AR T ; » check vember”
COLOELAY{Woses B g i SHANIA TWAIN She's Not Just A Prety Face for time). Wednesday, 11/5
R. KELLY Step In The Name Of Love 2 My Baby Don't Tolerate CLINT BLACK Spend My Tims *Bubba Sparxxx, Late Show
SWITCHFOOT Meant To Live 12 | JUNE CARTER CASH Anchoring In Love TOP 20 With David Lafterman (CBS, check  *PO.D., Jay Lero.
Video playlist for the wesk of Oct. 21-28, LOS LONELY BOYS Crazy Oream e local listings for time). : ll;onT L°r“’::" 5"5”‘7’2?9‘2"::‘;"
SCOTF GIBSON Robin-On-Hudson GARY ALLAN Tough Littls Boys *Me First & The Gimme Gi"g OB nyp B
BiLLY CURRINGTON Walk A Little Straighter mes, Jimmy Kimmel Live (ABC, ‘
SHELBYILYNNE Bittins Aod Beacy MARTINA MCBRIDE This Dne’s For The Girs check local |i};ﬁngs for time) ( Thursday, 11/8
ROBERT EARL KEEN Farm Fresh Onions JIMMY WAYNE | Love You This Much )
T — CHRIS CAGLE Chicks Oig it * Thursday, Late Late Show With *ZZ Top, Jay Leno. ]
75 million households o MONTGOMERY GENTRY Hell Yeah Craig Kilborn (CBS, check local list- *lggy Pop and Sum 41, David
ROONEY CROWELL Fate's Right Hand DIERKS BENTLEY What Was | Thinkin' ings for time) Letterman
Paui Marszalek BEN HARPER Waymore's Blues REBA MCENTIRE I'm Gonna Take That Mountain ngs : A ’ .
VPMusic Programming BILLY RAY CYRUS Bzck To Memphis * Fat Joe and Dressy Bessy, Last * Tenacious D, Jimmy Kimmel.
ADDS MAVERICKS Because Of You SARA EVANS Perfect Call With Carson Daly (NBC, check * The Ataris, Craig Kilborn.
JOSH TURNER Long Black Train S ; .
PAT GREEN Wave On Wave SHERRIE AUSTIN Sureets Of Heaven local listings for time). — Julie Gidiow
mcumtl :S::I:: smu: HANGDOGS Waltace 48 PAT GREEN Wave On Wave
ENRIQUE Addict ; RODNEY ATKINS Horesty (Write Me A List)
:‘zsuomwlnm ::::::::T:miﬂm KEITH URBAN Who Woukdn't Wanna Be Me
DOUBT I's My Lite BUDDY JEWELL Sweet Southern Corlort
WARREN ZEVON Keep Me In Your Keatt - ALAN JACKSON 1/0IMMY BUFFETT It Five O'Cloc.. F
e ;’;’g:::mm:mm CROSS CANADIAN RAGWEED Constantly IL Ms
MAROON 5 Harder To Breathe % o Late BLUE COUNTY Good it Girls
el R —— AL
ere t You -t . 24-
BEYONCE /SEAN PAUL Baby Boy 99 |  JOHNMELLENCAMP Latayette Title Distributor $Weekend  § To Date
JOHN MAYER Bigger Than My Body 2 i .
oW MAYER BT by 2 mwm 1 Scary Movie 3 (Miramax) _ 4811 $48.11
BRITNEY SPEARS /MADONNA Me Against... 2 o 2 The Texas Chainsaw Massacre (New Line) $14.46 $50.91
MSARIN“ Tr:.a‘c“u“ Fallen :g 36 mililon households CONCERT PULSE 3 Radio (Sony)' $13.30 $13.30
Cindly Mahmoud, o
DARKNESS 1 Believe In A Thing Called Love It VeMusic :yrognmminﬂ Avg. Gross 4 y Jury (Fox) $8.44 $24.05
DUTKAST Hey Ya! 16 & Entertainment Pos. Artist (in 000s) 5 Mystic River (WB) $7.78 $24.73
BARENAKED LADIES Another Postcard... 15 1 BRUCE SPRINGSTEEN... 62358
WMATCHBOX TWENTY Bright Lights 15 VIDEO PLAYLIST 2 PHISH $1.962.4 6 School Of Rock (Paramoun) g $63.39
SEAL WaltigFor You - 15 3 AERDSMITH & KisS §14200 7 Kill Bill Vol. 1 (Miramax) $6.35  $54.03
STING Send Your Love 15 | R. KELLY Step (o The Name Of Love 4 DAVE MATTHEWS BAND §1.1085 8 Good Boy! (MGM/UA) $5.06 $32.10
DIDO White Flag 14 ASHANTI Rain On Me 5 DIXIE CHICKS §984.1 B
NIEKELBACK S 14 | LUDACRIS Stend Up 6 DZZFEST 2003 0251 9 Intolerable Cruelty (Universal) $3.62 $28.25
SHERYL CAOW The stCut s e Oeepest 13 | (xCNT@mong g i s29 | 10 Under The Tuscan Sun (Buena Vista) $228  $37.4
Limp :'::‘_'r‘umﬁ Blue Eyes :g MARQUES HOUSTON  JOE BUDOEN Chubbin’ 2 Bl e “First woek in release. Allfigures in milliorss.
e L e e | oucast e Way You bove 10 J. TIMBERLAKE & C. AGUILERA $698.1 Source: ACNieisen EDI
5 ot BEYONGE SEAN PAUL By Boy 11 cHeR $5114 COMING ATTRACTIONS: This  cover of The Beaties'We Can Work
HOOL OF ROCK School Of Rock 10 | YDUNGBLODDZ 1L JON Damn! 12 LOLLAPALDDZA $503.0 . ;
:::::!“7‘ ml;LmE w:yeu n:‘ﬁr: ::v: ” : LIL JON & THE EASTSIDE BOYZ Get Low 13 JOHNMAYER & COUNTING CROWS  $5873 week's openers inciude The Human 1t Out), The ls';viBrolher!i IS:ITT:t
LiZ PHAIR Why Can't i? 7 RAP CITY TOP 10 ooty ] Stain, staring Anthiony Hopkms.Th% (b U ST (i
GAVIN DEGRAW Folkow Through 8l e fim's Lakeshore Records sound-  Around” and “Rubberband Man”),
FUEL Falis On Me 6 |  CHINGY & LUDACRIS & SNODP DOGG Hokdas n Among this week's new tours: track contains vintage tunes by  Harold Melvin & The Blue Notes
JEWEL Stand " 6 |  LILJON & THE EASTSIDE BOYZ Get Low Woody Herman, Tommy Dorsey,  (“If You Don't Love Me By Now” and
MANDY MOORE Have A Litte Faith In 6|  LDONDownFor Me BLINK-182 Fred Astaire and others. “Wake Up Everybody’), Al Green
R.EM. Bad Day 6| LUDACRIS Stand Up CHIMAIRA h ; ) . . '
DAMIEN RICE Yoicano 6| YOUNGBLOODZALIL JON Damn! DEFAULT . Currently in theatersis Radio, star- ~ (“Sha La La'), Grand Fur:k Rail-
THALIA Baby I'm in Love 4| WYCLEF yMISSY ELLIOTT Party To Damascus HILARY DUFF ring Cuba Gooding Jr. The film's  road (“American Band"), The
TRAPT Headstrong 4| JARULE Clap Back WAYHE WONDER Hip-O Records sporis India.Aries  Doobie Brothers (‘China Grove”)
JAVIER Crazy _ 3| TS i You e The CONCERT PULSE s courtesy of “Eyes of Your Heart” as well as dlas- ~ and more.
NIGKEL CREEK Smoothie Song 2 e o Xl D) sic tunes by Stevie Wonder (his — Julie Gidlow
Video airpiay for Oct 20-27. Video playlist for the week ending Gct. 21-26. Califorr is 209-271-7900.
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Some Advice
Never Gets Ol

Tuneup tips that are always timely

long with its best-known meaning, a plant or tree
that stays green year-round, Webster’s dictionary also
defines the word ¢vergreen as something that is “peren-
nial, retaining freshness or interest.”

Such is the case with our subject
this week. While searching through
my archives on another topic recent-
ly, | came across some in- g
formation that appeared
on these pages more than
five yearsago and was im-
mediately struck by just
how evergreen both the
topic and the advice are.

This list came about fol-
lowing a conversation [
had with Sabo Media CEO
Walter Sabo. We were dis-
cussing how busier-than-
ever programmers and
management often neglect some of the
basics that need to be done book after
book, year after year, if they truly want
their stations to be consistent winners.
Fast-forward to the year 2003and add
theevents ot 9/11, the subsequent war
on terrorism and an economic reces-
sion to the mix, and it's fair to say that
today’s GMs and I’Ds are busier than
at any time in our industry’s history.

With that in mind, here is a list of
questions, along with some sugges-
tions for improving your station, that

We're There.

-~

Walter Sabo

are indeed perennial. Perhaps you'll
be one of the lucky readers who scans
these tips and reacts with quiet, per-
sonal smugness, knowing
you have all the bases cov-
ered. Then again, you just
might find a nuggetor two
between here and the end

spires you to take some
simple steps that will pay
off in better ratings and a
better-sounding station
overall.

Back To Basics

* Doyou haveacrisis plan in place,
complete with designated duties for
all staff members? Do you have hotel
and other facilities available in the
event of an emergency that requires
staffers to remain available around the
clock?

*» Have you reviewed the station’s
format basics with all on-air talent?

» Are the format basics executed
properly all the time?

* Are time checks given regularly
in drivetimes?

In the Courtroom...

On the Baskethall Court...

Complete Trial Coverage
Legal Analysis
Exclusive Interviews

of the next page that in-

» Are you hearing the name of your
station often enough, including inand
out of every break and in and out of
all phone calls?

* Are the hosts and production el-
ements selling the station’s name with
interest and passion, or are call letters
being thrown away?

* Are hosts aggressively selling
ahead? Do they sell what's coming up
after every break without actually
mentioning that a break is about to
happen?

Regular Housekeeping

* Isyour station name correctly list-
ed on Arbitron’s most recent facilities
form? Is the talent lineup listed cor-
rectly, including personalities” names
and their correct show times?

* Have you reviewed all names
and information listed by vour mar-

News Radio’s Alan Coimes.

MEETING OF THE MOUTHS rotiowing their recent sold-out iive
appearance for WDBO/Orlando. this quintet of talk hosts paused for a Kodak
moment. Taking a bow are (I-r} Jones Radio Networks' Ciark Howard and Neal
Boortz, ABC Radio's Sean Hannity, WOBO morning man Jim Turner and Fox

ket competitors for accuracy and to be
sure they are all legal?

* Are you regularly reviewing the
topics being discussed on your station
to be sure they are hitting your desig-
nated target?

* Have you personally called your
studio lines lately to review how
phone screeners are handling callers
to the station’s talk shows? Good
screeners can make or break a talk
show.

* Do you regularly review your
call-screening rules with all phone
screeners?

*» Have you ever done a screener
shift yourself to get a sense of the chal-
lenge of the job and a feel for the na-
ture of your station’s callers?

* Are hosts keeping phone calls
short and to the point?

* Do vou regularly tune back and

Is all commercial and promo copy up to date?
Nothing sounds worse than a spot touting a
sale that was over last week or a station
promotion that happened yesterday.

forth between your station and your
key competitors to see who wins? Is
your station the most interesting in
this kind of comparative listening
test?

Commercials And
Production

* Do commercials match the demo-
graphic target of your station, or do
they make it seem older (funeral
homes) or too young (acne medi-
cines)?

* Is commercial and promo copy
fresh, including fresh reads of old
copy? Check how long spots or pro-
mos have been running. Do they sill
cut through, or have they become au-
dio wallpaper? Many salespeople will
let copy run forever rather than going
back to ask for updates for fear the cli-
ent will cancel on them.

¢ Is all commercial and promo
copy up to date? Nothing sounds
worse than a spot touting a sale that
was over last week or a station pro-
motion that happened yesterday.

*» Do you havea coding system for
spots to separate voice talent so the
same voice isn't being heard on back-
to-back spots? It's also wise to code
spots so the host’s voice doesn't run
within his or her own show unless the
spot is an endorsement by that talent.

Continued on Page 14

IT MATTERS WHERE YOU GET YOUR NEWS

abc

For Affiliation: 212-735-1700
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Some Advice....
Continued from Page 13

Technical Tuneup

¢ Have your backup studio and
transmitter power been completely
checked out so they'll be ready to op-
erate in the event that you lose power
or have a major equipment failure?
Not being able to broadcast during an
emergency (or even a simple power
failure) is a credibility killer for your
station.

¢ Have you personally checked
your station’s audio-processing set-
tings to make sure they haven’t been
changed since the last time you
checked? Do you even know what the
settings are for the sound you wanton
your station? It'sa good idea to choose
one set of ears (preferably not your
engineer’s) to be the standard for set-
ting up your station’s sound.

* Do A/B tests against all of your
competitors to be sure your signal is
the loudest. If it’s not, you will likely
lose. Remember, undistorted but loud
is what you want your engineers to
deliver.

¢ Do you get regular reports of what
studio maintenance has been done? Is
there regular and systematic mainte-
nance in place for cart machines, DATs,
pots, mikes, phone hybrids, etc.? [fnot,
get with your engineer today and
develop a plan together.

* Are your EAS equipment and
language current, working and legal?

Marketing Musts

¢ If you're planning telemarketing,
direct mail or billboards, have you
gotten the latest ZIP code and Block
Group information from Arbitron to
help maximize those efforts and ex-
penditures?

¢ Don't buy in to the idea of sav-
ing your marketing for the end of a
ratings book. Target your efforts at the
beginning. Marketing efforts take time
to show results in the ratings.

¢ If you are investing in market-
ing on television, buy at least 350
gross rating points per week, with
at least half of your buy placed in

INEWS/TALK/ISPORTS
I

primetime. If you only have enough
money for a few weeks, use it to sat-
urate the airwaves at the beginning
of the book.

¢ Does your TV copy clearly state
that the ad is for a radio station? Does
it repeat the benefit of listening to the
station at least three times? Is your
current campaign consistent withany
prior TV marketing efforts for your
station?

¢ Do you always schedule a staff
party to show the total marketing
campaign for your station before the
book starts? These parties are a great
morale booster, and they offer an ex-
cellent opportunity to explain the
goals of your marketing so the entire
staff — receptionist, salespeople,
hosts, etc. — is on the same page.

* [f you are using outdoor, are you
doing at least a 100 showing? Is the
message clear, with seven or fewer
words? Black type on a yellow back-
ground offers the best visibility for a
billboard message.

Find at least one
good thing about
everyone on your
staff, and write
them a personal
thank-you note
for doing a good
job.

* Are you doing print marketing?
Print ads should graphically reinforce
your TV and billboard campaigns.

¢ Are you giving away station pre-
miums, such as T-shirts, coffee mugs
and refrigerator magnets? If so, are
they up to date? Do the graphics
match your current logo and other

marketing and visibility efforts? I not,
dump them. Some stations give away
outdated clothing, such as T-shirts
and hats, to shelters in other states as
away togetrid of them and still doa
good deed. (Check with your station’s
legal eagles — it may even be tax de-
ductible.)

Contesting

* Have vou personally reviewed
all the rules and the on-air execution
of contests with everyone who is on
the air, including fill-in hosts and
weekenders?

¢ Do you have a file for each con-
test, with written rules, eligibility re-
quirements and other information?
Have all rulzs been reviewed by your
station’s legal counsel? Have you re-
membered b2 include the mostimpor-
tant rule of all: “We have the right to
change the rules or discontinue this
contest at ar.y ime”?

* Before vou begin airing the con-
test, have you actually secured the
prize you are giving away?

¢ Do you plan to run the contest at
least 60 days? If not, it will likely not
have enough time to make a real im-
pression on vour listeners.

o Does the prize match the needs
and wants of your target audience, or
is it simply something cooked up to
satisfy a client?

¢ Do you have followup copy and
production ready to go on completion
of the contest to thank listeners, con-
gratulate the winners and begin teas-
ing your nex: giveaway?

¢ Isevery prize winner in your sta-
tion’s database? Do winners receive a
congratulatory letter signed by all the
talents on your staff?

Legal Checkpoints

* Check the renewals on all con-
tracts, including talent, production ii-
braries, jingles, syndicated program-
ming, web security certificates, etc.
Make sure you aren't leaving a talent
or service you want to keep open to
recruitment by a competitor.

¢ Is your public file up to date and
complete? Is there a system in place
soeveryone involved knows what the

requirements are should anyone re-
quest access to the file during regular
business hours?

* Have you personally audited
your talent to be sure they air every-
thing on their daily logs when they’re
supposed to? You might be surprised
at what some talents will “forget” to
air during their shows. Remember,
that signed log is a legal document
that says, "Here is what aired and
when.”

Spend a week
listening only to
your competition.
You’ll not only learn
a lot more about
them, you’ll return
to your own station
with fresh ears.

TV-Readiness

* [s your studio TV-ready? Make
sure it is impossible to shoot any an-
gle in your studio without showing
your logo. Use repeating patterns of
your station’s name onall walls (black
on white or white on blue for the best
visibility on TV).

¢ Do you have logos on all VU
meters, the studio clock, the mike, the
Telos (or phone) keys, reel-to-reel tape
players, etc.? If not, do it today!

¢ As an experiment, take a cam-
corder and shoot your own studio.
Make improvements and adjustments
as needed.

Looking Good On-Site

 Many stations still show up fora
live broadcast with an old card table
and a cracked vinyl banner that may

or may not have an up-to-date station
logo on it, then staff the booth with a
few promotion assistants or a poorly
dressed host. Build a mini-stage with
a steel frame of stage lights, and light
the “studio” well. In fact, go to a local
theater company or convention-dis-
play expert and work with them to
create a display that is dramatic— one
that looks like your radio station
sounds.

¢ If needed, put some stage make-
upon the talent, and check their ward-
robe for appropriateness.

¢ Be sure there is actually some-
thing to see at a remote broadcast. A
host just sitting at a table with nomon-
itor and talking into a microphone is
bo-0-0-ring!

¢ Instead of doing a remote to try
to draw a crowd, go to where the
crowd is already gathered, like office-
building lobbies, company cafeterias
and local civic events or festivals.

¢ Be sure everyone who comes to
your station’s remote goes home with
some sort of trinket with your station
logo printed on it. It’s best to make it
a useful item — something they will
keep in their car, home or office.

Going The Extra Mile

¢ When was the last time you saw
your night talents or newspeople on
their own turf? Drop in with a pizza
at 3 or 4am sometime. You'll be
amazed at the impression you’ll
make.

¢ Find at least one good thing
about everyone on your staff, and
write them a personal thank-you note
for doing a good job.

¢ Take the competition’s talent to
lunch. Make sure it's an expensive
lunch at the best restaurant in town.
Even if you don’t have an opening or
their contracts aren’t up for years,
send them back to their station with a
sense that your station is a first-class
operator and that you'd be a great
boss to work for.

o Spend a week listening only to
your competition. You’ll not only
learn a lot more about them, you'll
return to your own station with
fresh ears.

Money and living advice for young adults.

Brand new from Sabo Shows. Saturdays live 1-4 PM.
Hear the demo at www.sabomedia.com.
Call to lock up your market.

Get your free copy of David's book
“Smart Couples Finish Rich" when you call.

—David Bach. Star of "Live Rich”

“The living and money show
young listeners understand”

SABOMEDIA
212.681.8181

—Walter Sabo
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Localism
Continued from Page 1

failure of WXRC /Charlotte to make
The Howard Stern Show a ratings suc-
cess in the market.

Powell, meanwhile, said in his
opening remarks that one primary
reason for the hearing was toeducate
the local listener on the FCC’s pro-
cess for license renewals. “We want
to bring license renewals to life,” he
said, adding that Charlotte was cho-
sen as the first city in the FCC's
schedule of national field hearings
because the market's stations are up
for license renewals shortly.

Copps: We All Own Airwaves

Copps reminded attendees that
“allof us own theairwaves” and that
the event in Charlotte was part of a
larger discussion of “protecting the
people’s interest in protecting the
airwaves.” He added that, since the
1980s, public interest concems have
been neglected at America’s radio
and TV stations. Those beliefs were
echoed by North Carolina Rep. Mel
Watt, who was joined by colleague
David Price at the hearing.

Watt praised the commissioners
for holding the hearing, saying it
was a great statement for democ-
racy. However, he panned the FCC's
majority for adopting the new me-
dia-ownership rules. “If this deci-
sion stands, fewer corporations will
control larger numbers of stations,”
he said. “We will have lower stan-
dards, there will be less attention
paid to public interest, and there
will be a decline in localism.”

Watt said he supports efforts by
Rep. Maurice Hinchey to have the
House of Representatives vote on
the Senate resolution to roll back the
media-ownership rules and added
that the new FCC rules will make
opportunities for minority broadcast
owners go “from bad to worse.”

In testimony given in the second
part of the hearing, WBAV, WGIV &
WPEG/Charlotte PD Terri Avery
said that she has the final say over
the programming, talent and input
at the Infinity stations. “But,” she
said, “it truly takes a team effort to
make the stations sound great.”

Thus, she said, each station is.

truly local from the top down, and
the listeners are a major component
of their success. "If it wasn't for the
community we serve, our ratings
wouldn’tbe nearly as strong as they
are,” she added.

Artist Attacks Consolidation

Lost Highway recording artist Tift
Merritt, a North Carolina native,
pleaded for healthy competition in
radio. Merritt gave an impassioned
speech about her career and her ef-
fortsas a “small businessman,” while
criticizing industry consolidation.

She stressed that the end result
would be fewer owners and less
concern about content. “I'll be
locked out,” Merritt said, adding
that her record company has taken
out of her expenses the cost of an in-
dependent promoter to get one of
her songs added at a radio station.

That comment immediately
raised the concern of Commissioner
Adelstein, who asked Merritt to

clarify if what she was discussing
was, in fact, payola. In her response,
Merritt offered the general publica
glimpse of the process of getting a
record added at a radio station and
implored the FCC to protect people,
not large corporations.

Merritt's comments were later
challenged by TJ, co-host of the
WNKS/Charlotte-based Ace & T}
Show, who accused her of self-inter-
estintrying to get her music played
onradio. At the same time he touted
his station’s localism efforts, includ-
ing a just-completed trip to Disney
World for terminally ill children in
the Charlotte area.

“This is not about promoting my
career,” Merritt replied bluntly. “1It's
about giving North Carolina musi-
cians and performers a voice — not
just yours.”

Cyclists Say Safety First

The hearing also provided a
lengthy open-mike period, during
which several bicycle advocates
slammed WDCG/Raleigh’s morn-
ing show. They said that during
broadcasts made Sept. 22 and 23 a
show co-host solicited suggestions
from callers on how best to run cy-
clists off the highway.

“The host was provocative and
callous,” one audience member
said. “Here is an example of how
additional regulation must be done
for the safety of the listening pub-
lic.” Another bicycle supporter said,
“Biggerisnotbetter,” in reference to
the size of corporate broadcast enti-
ties.

— Adam Jacobson

FCC ACTIONS

Support For FCC Rules Veto Growing In House 0Of Reps

group of about 200 congressmen and congresswomen is planning to send, by week's end, a letter to Speaker
Dennis Hastert asking him to schedule a debate on the resolution of disapproval that the Senate passed

last month, which aims to revoke all of the FCC's new media-ownership rules, reinstate the old regulations and
force the commission to craft new regulations. While you may have read elsewhere that the letter was already
sent, sources from the offices of Reps. Maurice Hinchey, Jim Leach and Ed Markey all tell R&R the finishing
touches are still being added. However, a draft of the letter says, “There is perhaps no other issue as central to
the health of our democracy than the just govemance of the media system. The public deserves a debate and a
vote on this important matter.”

Clear Channel Loses Another Fight For Ohio FM

l n September 2000 the FCC honored a request from Stop 26 Riverbend Inc. to dismiss a request to transfer
its WRBP-FM/Hubbard, OH to Clear Channel. Clear Channel (acting on behalf of proposed licensee
Citicasters) filed a petition for reconsideration one month later, which was denied. Clear Channel continued in
its quest to make the transaction happen by filing an application for review with the commission in February
2001. Stop 26 Riverbend filed its opposition to such a review in March 2001, and the FCC two weeks ago finally
decided that it's denying Clear Channel's request, thus affirming Stop 26's quest to stop WRBP's sale. The FCC
explained that the sole issue under review is whether the commission’s staff must keep an application in pend-
ing status when the parties have an ongoing dispute in court and one party requests dismissal and is no longer
willing to proceed with the transaction. The commission concluded that the staff properly dismissed the assign-
ment application.

FCC Issues Joint Fine For L.A. RF Violations

or the first time in its history, the FCC on Oct. 22 said it has fined three Los Angeles radio stations — Clear

Channel's KBIG, Radio One's KKBT and Infinity's KRTH — and NBC/Telemundo's KWHY-TV/Los Ange-
les $10,000 each for violating the radiofrequency radiation exposure limits at a multiuser site atop Mt. Wilson,
located northeast of downtown L.A. While the FCC determined that the power density level produced by each
individual licensee was within acceptable limits, the cumulative effect of the four transmitters exceeded FCC
limits. Thus, a combined $40,000 penalty was drafted by the agency.

FCC agents inspecting the Mt. Wilson transmitter site determined that RF levels in a publicly accessible area
located about 100 feet from a U.S. Post Office exceeded the maximum permissible exposure limits by 60.5%.
Shortly after the violation was brought to the stations’ attention by the FCC, each took steps to limit public ac-
cess to the area where the radiofrequency radiation exceeded the maximum permissible exposure limits. Ac-
cording to commission regulations, if RF limits are exceeded due to the cumulative emissions of multiple trans-
mitters, then all of the licensees whose transmitters produce power density levels exceeding 5% of the power
density exposure limit applicable to their particular transmitter share responsibility for reducing the RF levels to
an allowable level.
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On Oct. 24 Emmis began making some major changes
at Hot AC WENS/Indianapolis: One year after the sta-
tion loudly touted the acquisition of morning team Steve

King and Julie Patterson from crosstown rival WZPL, the |

duo was released, along with midday personality Michelle
Rivers and afternoon jock Chris Ott. The following Mon-
day the station’s new identity was revealed by Market Man-
ager Tom Severino: “We're calling it ‘Real 97.1." It's still
going to be a Hot AC focusing on "90s and currents with
some ‘oh, wow’ '80s in there, but the real focus of the sta-
tion is going to be personality,
real 9 I and the music will be the glue.”
“ sl New to mornings: the duo of
, Carmen Connors and Ernie
e Mills; followed by Ann Dur-
an, most recently at WQSX/Boston. Holding down after-
noons is the team of stand-up comic Monique and “The
Man,” the latter of whom is the artist previously known as
WKQZ/Saginaw, Ml morning co-host The Poorboy. Real
97.1 will run the syndicated Alan Kabel Show at night.

Jay Beau Jones is the new OM of Citadel's Worcester,
MA cluster. He will continue as day-to-
day PD of Hot AC WXLO and Oldies
WORC and now adds oversight duties at
Classic Rocker WWFX (The Fox),
where he'll work closely with PD Chris
Engel. “My VP/Market Manager, Joe
Flynn, has amazing vision and passion for
what he wants out of this cluster,” Jones
tells ST. “He motivates me every day to
j i win.” Jones arrived back home in New
nes o Jay Beau England from Chicago almost exactly a
Jones. year ago as afternoon driver of WXLO
and PD of WORC. He later added PD duties at WXLO.

The Programming Dept.

Longtime Albany Broadcasting VP/Programming Mike
Morgan has left the building. Morgan, who spent years as
PD of CHR/Pop WFLY/Albany, NY before his promotion,
also oversaw clustermates Urban WAJZ, Smooth Jazz
WZMR, Adult Standards WKL and News/Talker WROW-
AM.

———— STREETTALK
Reality Becomes All Too Real

RE neLile

Saga/Clarksville, TN OM Chad Rufer is named PD of

| Citadel CHR/Pop KKMG (98.9 Magic FM)/Colorado

Springs. He replaces Scotty Valentine, who exited in June.

Active Rock W)XQ/Lansing, Ml MD/Imaging Guy Kevin
Conrad is upped to PD of Classic Hits sister WVIC,

Citadel/Syracuse OM Tom Mitchell announces the pro-

motion of |3-year station vet Alexis to PD of Active Rocker

« Steve Leeds joins Virgin Records Amer-
ica as Sr. VP/Promotion.,

* Tyler Cox promoted to Dir./News & Op-
erations at KRLD/Dallas.

* Shaun Holly named PD at KNIX/Phoe-

YEAR AGd

WAQX (95X). She replaces Bob O'Dell, who left in Au- nix. !,
gust " Steve Leeds
. f T
Beau Derek (not the actress of /0 fame) is the new PD/ =) FVEARS AGd)

afternoon driver of Artistic Media Partners’ CHR/Pop |
WAZY/Lafayette, IN. Derek is no stranger to the com-
pany, having previously served as Asst. PD at sister WNDV/
South Bend, IN. He replaces }) Davis, who recently exited.

Regent Broadcasting/El Paso OM Courtney Nelson is y

| upped from “interim” to "regular” PD of Rocker KLAQ/ /0 ¥E4

El Paso. In 2002 he was promoted to OM for the three- |

station cluster, which comprises KLAQ, News/Talk KROD [

*Bob Proffitt promoted to President/COO of Citadel
Broadcasting.

* Lee Davis promoted to VP/GM of WFAN-AM/New York.

+ Diana Laird named PD at KHTS/San Diego.

£5 AGD

Al Peterson named VP/Operations for
PAR Broadcasting.

and Hot AC KSil. | *34 staffers exit as Group W & Viacom
swap DC and Texas stations.
TiVo Alert! * Stu Heifetz named Sr. VP of Katz Radio
Group.
Here's a fist of some of the stel- ,_p
lar talent scheduled to perform at / )
Dick Clark’s 31st annual American )
Music Awards: First-time nominees * Peg Kelly becomes Station Manager at
'} Evanescence join Pink, Sean Paul, WYNY/MNew York.
Rod Stewart and 3 Doors Down, . :i:b Case becomes PD at KZZP/Phoe-

and they'll all be sharing the stage
with previously announced perform-
ers Ashanti, Sheryl Crow, Hilary
Cuff, Alan Jackson, Kid Rock, Ricky
Martin, Metallica, OutKast, Britney

+Jim Babb elected as chief executive of
Jefferson-Pilot Communications.

W) rciss Aco

Kimmel in much, much * Rick Cummings elevated to National PD for Emmis

happier times. Spears and Amen'.can Idol’s Ruben Broadeasting.
Studdard & Clay Aiken. The 3Istan- |, pichael Henderson uppedto VP/GM at KQRS & KGLDY
| nual American Music Awards, hosted by Jimmy Kimmel, Minneapofis.
| air Nov, {6 on ABC. « Chris Witting appointed PD at KDKA/Pittsburgh.
Quick Hits o] 1i4RS AGO

Last Monday The Don Miller Morning Show debuted on
Alternative WNNX (99X)/Atlanta. “It's like Monty Python'’s
l Flying Circus, where there is no Monty Python,” PD Chris

| Williams explains. “The name did come from somewhere
| -

*FCC requires stations to keep a list ranking their em-
ployees on the basis of salaries.
+ Jim Smith appointed PD at WRVR/New York.

Starring

email betterservice@jonesradio.net

ADULT CONTEMPOBRARY, ADULT HIT RADIO, CLASSIC HIT COUNTRY, CD COUNTRY,
ROCK CLASSICS, GOOD TIME OLDIES, MUSIC OF YOUR LIFE, US COUNTRY & SMOOTH JAZZ.

SWITCH FULL

“Listeners re-energized!"

Dale Hendry, Big 106.3,
Merced, CA.

o Jbkasi.

‘This is 24 Hour Formats like you've never seen before. . . researched music, seasoned talent,
localized content and & suparior level of service from the Jones team of radio professionals.
Jones Radio Networks delivers 24 Honr Format power to more stations than angone else.

Muso
Programmng
& Coneutng
——

Dayoart 24 Hour Resserch
Pars - Pormass Nawe & Tok &Frep
- -

Call Pat Crocker, 800.609.5663 H e ST Nl e |

RAGID

wWWW americanradiohistorv com



www.americanradiohistory.com

— Don Miller was the first
Epic rep | ever had when |
worked in radio.” Remain-
ing in mornings are OM/
morning co-host Leslie
Fram and co-host |immy
Baron. They're joined by
night lunatic Fred Touch-
er and Gary Wallace,
known simply as Wally.
“Toucher’s been doing
nights here for three years,
and Wally used to be part
of the fust Plain Mark &
Zippy Show on WSHE/Or-
lando and was also on Radio Disney,” Williams says.

KRBE/Houston midday diva Michele Fisher will now
finish her show at |pm, moving afternoon driver Scott
Sparks back to |-3pm, while night guy Atom Smasher
shifts to 3-7pm. The station now begins the search for a
new night jock. Until then, Yo-} & Lauren will cover 7-
10pm, and Lauren will roll solo from 10-midnight.

Urban WAMO/Pittsburgh finally gets a morning show:
It's GQ, half of the night duo The Hit Squad, who segues
to wakeups. Kee Kee remains at night on her own. OM
George Cook is looking for some extra playaz to assist GQ.

OM/PD Big Dave Eubanks has turned up the heat un-
der Travis Broadcasting AC WYLT/Ft. Wayne, IN, trans-
forming it into Hot AC as “My 103.9, Fort Wayne's Variety
Channel.”

WOZN (98.7 The Zone)/Greensboro midday goddess
Shannon Wells and MD Eric “Bender” Gray exit, stage left.
Currently covering middays is the aptly named “Identity Cri-
sis Chick.”

KRZR/Fresno OM/PD E. Curtis Johnson will now split
his midday airshift with promotions gal/weekender Frances
“Skippy” Echeveria. Skippy will do |0am-Ipm, and
Johnson will handle 1-3pm.

Great, but which one’s Don?

Talk Topics

Led by News/Talk KNX, Infinity’s Los Angeles cluster,
which also includes KFWB, KLSX, KROQ, KCBS-FM, KRTH
and KTWV, is asking listeners to help out Southern Califor-
nians who have been affected by the wildfires that are cur-
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rently burning half the state down. The company has
partnered with the American Red Cross to funnel donations
through KNX's website to the American Red Cross South-
ern California Fire Disaster Relief Fund. You, too, can con-
tribute by going to www.knx!070.com.

At | lam on Nov. 22, in observance of the 40th anniver-
sary of the assassination of President John F. Kennedy, WBAP-
AM/Dallas will broadcast the 7 1/2-hour special JFK 40: The
Lost Kennedy Tapes. “For years, these reel-to-reel recordings
sat hidden in the basement of IOXAS-TV, which shared stu-
dios with WBAP Radio in 1963,” says WBAP News Director
Rick Hadley. The special will be broadcast in real time, as if
the listener had stepped back in time 40 years.

Alan Greenspan, Line One, Sounds Pissed

The new colored money is here! Radio’s response, natu-
rally, was, “How can we use these brightly colored $20 bills
to exploit the masses for gratuitous promotional gain?”
Leave it to Mike Martinez, morning guy at Regent Hot AC
KSII (93.1 Kiss-FM)/EIl Paso, to find a way. “Last week
we were talking about the Queer Eye makeover that the $20
bill had gotten, and | made some comment about how the
old ones wouldn’'t be good anymore,” he says.

Sensing a morning show promotional jackpot, Martinez
and crew announced that listeners needed to exchange their
old $20 bills for the redesigned bills by Friday or they would
be worthless paper. “The Federal Reserve Bank called us
last Weanesday and said they were being inundated with
calls; they were laughing about how stupid people can be,”
Martinez tells ST. “They called back on Thursday and were
a little more stern. By Friday they were pissed and wanted
to talk to the GM.” Because he's such a generous guy,
Martinez has personally offered to recycle listeners’ old bills
himself. “There’s a sucker born every minute,” he says, “and
I'm waiting for the one who'll bring me his $20s.”

(ondolences
Rod Roddy, whose distinctive voice became synonymous
with those three famous words — “Come on down!” —

on TV's The Price Is Right, died Oct. 27 after a two-year
battle with colon, prostate and breast cancer. He was 66.
Roddy also had a rich radio history, working for such leg-
endary stations as WKBW/Buffalo and KLIF/Dallas. In the
'70s Roddy became PD of KOST/Los Angeles before em-

ST Shot 0’ The Week
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When the Florida Marlins played the New York Yan-
kees in the World Series, Clear Channel CHR/Pop
WLDI (Wild 95-5)/West Palm Beach gave away a
pair of tickets — one to the Ultimate Marlins Fan and
one to the Ultimate Yankees Fan. Here's the catch:
They had to attend the game handcuffed together! PD
Chris Marino says, “We purposely bought them a
whole bunch of beers so that they would have to go
pee together.” Local TV camera crews followed the
odd couple all evening — with the exception of dur-
ing the duo’s |7 restroom visits.

barking on a successful voiceover and,’
later, TV career. Roddy just celebrated his
66th birthday on Sept. 28. He will be laid
to rest in his hometown of Fort Worth,
TX.
Dean Anthony, one of the original
- ... “Good Guys” (a.k.a. “Dean-O") at
7. WMCA/New York from 1964-70, died
" of cancer on Oct. 23. He was 68. For the
Rod Roddy past 22 years Anthony had been VP/PD/
midday personality at Barnstable’s Adult Standards WHLI-
AM/Nassau-Suffolk.

Al Brumley, the longtime radio columnist and arts re-
porter for The Dallas Morning News, passed away Oct. 28
at the age of 40. He had been battling a recurrent brain tu-
mor since 1996. Brumley is survived by his wife, Laura; his
parents; and a sister.

DreamWorks’ singer/songwriter Elliott Smith, who re-
ceived a 1998 Academy Award nomination for his song
"“Miss Misery,” died Oct. 2| of an apparent self-inflicted stab
wound to the chest. He was 34.

e
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Undeniable Chemistry

The Chemical Brothers celebrate 10 years

of block rockin’ beats

Mention electronica to the everyday music fan, and
a short list of artists will probably come to mind, most
likely led by Tom Rowlands and Ed Simons, the En-
glish duo more famously known as The Chemical
Brothers. Thanks to songs like “Block Rockin’ Beats,”
the brothers Chem not only became the poster boys for
stateside electronica fever in the late '90s, they also
brought their arena-sized dance sound to a whole new

audience.

. With Singles 93-03, The Chemical
Brothers celebrate a decade’s worth of
intoxicating beats with a chronologi-
cal two-disc set that retraces the past
and looks to the future with two new
tracks, “Get Yourself High” and “The
Golden Path,” the latter of which fea-
tures Flaming Lips frontman Wayne
Coyne.

From their early days as history stu-
dents at Manchester University Dfing
on the side to their current status as
twoof the most respected and sought-
after electronic artists, these Brothers
keep workin’ it out while many of
their contemporaries have slipped off
the radar. I caught up with Simons on
the duo’s current jog around America,
to discuss the elements of all things
Chemical.

R&R: Let's go
back to the early
days, when you and
Tom first started
working together.

ES: The main
thrust of us coming
together to make [
music was that we
used to DJ togeth-
er. ] lived with Tom
at college. I wasn't
really a musician
yet. Tom had a set-
up at home in his bedroom at the stu-
dent house we lived in. I used to kind
of feel my way around the equipment
he had —a drum machine and a sam-
pler.

We had pretty rudimentary equip-
ment. We Djed, and after we had fin-
ished our degrees, neither of us had
any massive motivation to get in-
volved in anything else. We wanted
to make music and continue what
we'd been doing at college, and mak-
ing records seemed like a good start-
ing point to do that.

The influences when we made the
first record, which was “Song to the
Siren,” were the records that we were
playing while we were DJing in
Manchester — records by Renegade
Soundwave, Coldcut and strange in-

Chemical Brothers

strumental hip-hop records that we
were finding at the time, strange
things from New York.

Maybe some indie influence too.
We used to love bands like The Coc-
teau Twins and My Bloody Valentine,
so we'd have a strange, wailing vocal
sample. There were lots of influences.
Hip-hop and techno were the main
things we were trying to get through
on that first record.

R&R: Is that what lead you to steer
mway from the traditional verse-chorus-
verse structure in your music?

ES: They're not traditional songs,
but I don’t think we totally reject that
way of working. We didn’t need to
make songs, because we were in clubs
all the time seeing how music could
work without a particular song struc-
ture. We felt happy
to make that sort of
music. We felt that
could be a single.
Even 10 years ago
that wasn’t a com-
pletely alien con-
cept. A record that
didn’t have a vocal
on it could still be
something that
people would want
to own and get
into.

R&R: What was
your first gig like?

ES: Our first D] gig was above a
pub in Manchester. There was a small
sort of hospitality room, and we were
asked to play this club. The two of us
used to buy records together all the
time and collect records, so we were
very happy to play the records to peo-
ple rather than just sitting in the cor-
ner of the bedroom. We had a good
gang of friends we used to hang out
with in Manchester. It was a kind of
instant party really — our records and
agang of people who wanted to have
a dance.

R&R: Was there a particular moment
at a club or something in the early days
when you realized that this sound could
take you to where you are today?

ES: When we started making

records, maybe the first couple of
years of making music, we realized
that we could have some kind of sus-
tainable thing. When we made the
first album, Exit Planet Dust, we real-
ized there was more to it. The early
records — “Chemical Beats,” “Leave
Home” and “Song to the Siren” —
found a place with people. That gave
us the feeling we could go some-
where.

R&R: How has the landscape of elec-
tronic music changed over the last decade?

ES: At the moment, it’s suffering.
People are interested inrock music. A
lot of people see music in distinct
camps, where you can only be into
one thing. That’s just kind of where
we're at now. But in the last 10 years
it’s been very positive.

“Electronica’ is a
hit of a stupid
name, but, at the
end of the day, if it
meant people at
radio stations or
MTV were prepared
to watch our videos
or listen to our
music with an open
mind, it was a good
thing.”

In England, which is the only coun-
try I really have a lot of experience
with, electronic music is woven into
the fabric of the mainstream. Before,
it was difficult for people to get their
records on the tadio and to get peo-
ple to hear what they were doing. For
agood seven or eight years it was easy
for people to hear this music, and I
think that time will come again.

There just seems to be a momentary
rejection of dance music, and maybe
that reaches out to electronic music.
But there are still areas of electronic
music that peorle really appreciate.
There's maybe mrore chilled-out, more
soothing electronica that people still

- love, and that's become part of a life-

style.
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What's really happening in elec-
tronic music, with the cheaper com-
puters, is that people are making their
own music a lot more. Most people
who have laptops will quite often
have programs to make their own
music, and that’s pretty interesting.

That’s one of the best things about
dance music and electronic music:
Making music is suddenty no longer
the preserve of people who set them-
selves up as rock stars or fantastic
musicians. You have people who have
an intuition or instinct to make music
who can suddenly make music. That's
pretty exciting. It's similar in a way to
how people talk about the punk
movement, which was a bit before my
time.

R&R: Over here, everything fell un-
der the big umbrella of “electronica.” Did
that label ever bother you?

ES: Any label given to our music
didn’t really worry us. We didn't feel
obligated to live up to any expecta-
tions or any name. Definitely, looking
back, if giving ita name is what it took
for people to be interested in our mu-
sic, then we were very happy. It'sabit
of astupid name, but, at the end of the
day, if it meant that people at radio
stations or MTV were prepared to
watch our videos or listen to our mu-
sic with an open mind, it was a good
thing.

It was strange for us when we had
Dig Your Own Hole out in 1997, which
was pretty much the height of that
electronica thing. We'd be doing inter-
views with Time magazine or News-
week, going back to the fundamentals
and explaining what electronic music
was. It seemed strange for us when it
had been so interesting for so long.

Suddenly, it was this Year Zerokind
of thing — music that just started
without worrying about Kraftwerk or
any other electronic music pioneers.
Having said that, all the bad points are
kind of outweighed by the fact that
people got to hear our music. We want
people to hear the music we made and
have an experience with it.

R&R: You've collaborated with many
other artists — Oasis’ Noel Gallagher,
Wayne Coyne, Beth Orton. When you
work with another artist, do you just let
them go off and do their own lyrics?

ES: That's kind of the fundamen-
tal reason for most of these collabora-
tions — we don't write words. And
we certainly don’t write words as
good as Noel Gallagher or Wayne
Coyme. We definitely let them write.
There’s a few tracks over the years
we've done with Beth Orton where
Tom wrote the words for her to sing,
but we love that process of someone
taking our music and going some-
where special with it and finding a
way of articulating the feelings they
get from the music. They’re people
who can add something to what we
do or make music that we love, and
we want to get something of what
they do into our music.

R&R: You're sought-after remixers as
well, and remixed songs have become part
of the mainstream now. Everyone from
Linkin Park to P. Diddy has done them.
What makes a good remix good, and, con-
versely, what makes a bad remix?

ES: Ina good remix there shouid be
some definite feeling that the project
was worth doing with the two artists,
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where the original artist and the re-
mixer had some sort of common
ground. You can still hear, after the
remix, the feeling in the original song,
but with a new bite or a new attack.

A bad remix is often just a total
clash or a total record-industry inven-
tion. With a good remix, there’s a rea-
son for it to happen and there’s a cre-
ativeidea at the heart of it, rather than
it being something plastic and set up
by the record companies.

R&R: Are some songs too sacred to
touch?

“One of the best
things about dance
music and electronic
music is that making
music is suddenly no
longer the preserve
of people who set
themselves up as
rock stars or
fantastic
musicians.”

ES: We've never been interested in
remixing old songs. Over the years
there have been so many reissued
projects of fantastic music. We're of-
ten asked to remix it, and we're just
not interested. We were asked to re-
mix New Order’s “Everything's Gone
Green,” and we were given the oppor-
tunity to remix anything on Can'’s
back catalog.

We've never seen the point. Those
records are great. They were made at
a certain time, and they stood the test
of time. They don’t need to be re-
mixed. It's kind of been one of our
guiding principles that we’ll never
remix old records; we’ll only do some-
thing new and happening now.

R&R: What did you think of the Elvis
rentixes?

ES: Well, you know;, that’s a case in
point. But, I mean, that was OK. “A
Little Less Conversation” is not a
record I ever need to hear, but I've got
a certain amount of respect for mak-
ing something. It's quite a piece of
work.

R&R: What's up next for The Chemi-
cal Brothers? What can we look forward
fo with the new album?

ES: It's pretty early to say. We've
got ideas, and I think it’s going to be
great. We didn’t get the greatest recep-
tion with our last album, and there’s
noway we want it to end there. We're
working on stuff that we're really ex-
cited about. We feel really revived and
refreshed by “The Golden Path” and
“Get Yourself High.” “The Golden
Path,” for both of us, is one of the best
things we've done. Those two new
tracks won’t be on the album, but the
start of production, which is a bit more
restrained and a bit more precise, may
well inform what we do next.
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73 ToP50 ALBUMS b
THE INDUSTRY'’S NO. 1 RETAIL CHART October 31, 2003
w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 CLAY AIKEN Measure Of A Man RCA 207,671 -66%
- 2 ROD STEWART Great American Songbook 2 J 205,980 -
- 3 THE EAGLES The Very Best Of FHlektralEEG 154,110 -
4 4 DUTKAST Speakerboxxx/The Love Below Arista 149,070 -13%
2 5 LUDACRIS Chicken & Beer Def Jam South/IDJMG 118,113 -37%
3 6 JAGGED EDGE Hard Columbia 73,494 -60%
- 7 LDON Loon Bad Boy/Universal 72,389 -
6 8 DIDO Life For Rent Arista 70,972 -30%
- 9 BARENAKED LADIES Everything To Everyone Reprise 68,420 -
10 10 HILARY DUFF Metamorphosis Buena Vista/Hollywood 58,430 -15%
1B 1" CHINGY Jackpot DTP/Capitol 57,040 -5%
5 12 BARBRA STREISAND The Movie Album Columbia 56,413 -65%
- 13 MARQUES HOUSTON Mh T.U.G./Elektra/EEG 52,165 -
- 14 MANDY MOORE Coverage Epic 50,867 -
12 15 NICKELBACK Long Road Roadrunner/IDJMG 50,855 17%
19 16 3 DOORS DOWN Away From The Sun Republic/Universal 48,727 5%
1" 17 R. KELLY The “R.” in R&B Collection Vol.1 Jive 45,095 -30%
16 18 BEYDNCE Dangerously In Love Columbia 44,291 -28%
9 19 DAVE MATTHEWS Some Devil RCA 44,175 -36%
8 20 STING Sacred Love A&M/interscope 44,097 41%
15 21 JOHN MAYER Heavier Things Aware/Columbia 43,245 -26%
- 22 SOMETHING CORPORATE North Drive-Thru/Geffen 42,726 -
- 23 RUSH Rush in Rio Atlantic 42,348 -
7 24 ELVIS PRESLEY Eivis: 2nd To None BMG Heritage 42,090 -46%
14 25 LIMPBIZKIT Results May Vary Flip/Interscope 41,106 -31%
18 26 OBIE TRICE Cheers Shady/Aftermathfinterscope 40,785 -23%
21 27 DMX Grand Champ Def Jam/IDJMG 40,320 -18%
28 28 ALAN JACKSON Greatest Hits Vol.2 Arista 37,633 +5%
23 29 EVANESCENCE Fallen Wind-up 36,500 11%
33 30 MICHAEL MCDONALD Motown Motown 35,511 +11%
17 3 JONNY LANG Long Time Coming A&Miinterscope 34,381 -36%
- 32 VAN MORRISON What's Wrong With This Picture? Blue Note 34,254 -
3 33 LINKIN PARK Meteora Wamer Bros. 33,482 4%
22 34 BETTE MIDLER Bette Sings The Rosemary... Columbia 32,429 -25%
40 35 50 CENT Get Rich Or Die Tryin’ Shady/Aftermathfinterscope 31,885 +10%
34 36 COLDPLAY Rush Of Blood To The Head Capitol 30,731 3%
20 37 BAD BOY'S DA’ BAND Too Hot For Tv Bad Boy/Universal 30,263 -39%
37 38 NORAH JONES Come Away With Me Blue Note/Virgin 29,940 -3%
3 39 MURPHY LEE Murphy's Law Universal 27,564 -19%
4 SOUNDTRACK Kitl Bill Maverick 27,267 +6%
29 4 A PERFECT CIRCLE Thirteenth Step Virgin 26,311 -26%
- 42 AUDIOSLAVE Audioslave Epic/interscope 25,882 -
39 43 MARTINA MCBRIDE Martina RCA 25,636 -14%
8 4 STAIND 14 Shades Of Grey Flip/ElektralEEG 25,543 +15%
2% 45 VARIOUS Totally Hits 2003 BMG 24,402 -39%
- 46 ROD STEWART Great American Songbook J 23,938 -
45 47 MATCHBOX TWENTY More Than You Think You Are Atlantic 23,669 1%
3B 48 SEAL v Warmer Bros. 23,328 -25%
46 49 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk vr 23,321 8%
— 50 ANTHONY HAMILTON Comin’ From Where I'm From So So Def/Arista 22,988 -
© HITS Magazine Inc.
M i ersonal newcomers. Arista’s QutKast (No.4), Def [ S t a i n d
[" il ﬁtL B U rﬂ g g rojects, Jam South/IDJMG'’s Ludacris (No. 5), Co- | (+15%).

Clay Aiken lumbia’s Jagged Edge (No. 6), Arista’s Next week:

and Rod Dide (No. 8) and Buena Vista/Holly- | RCA’s The

clav & Rud Hule Stewart, wood’s Hilary Duff (No. 10} are the holg- Strokes go for

The ﬂﬂﬂSt who pro- overs, chart gusto,

Clive Davis is vide the la- Other debuts include T.U.G./Elektra/ | while next

bel with a Michael McDonald EEG’s Marques Houston (No. 13), Epic's | Tuesday’s re-

as much at home
with idols as he is
with icons.

The RCA Mu-
sic Group guru
grabs the top two
slots on this
week’s HITS Top
50 with a pair of

Ciay Aiken

potent one-two punch of spiky-haired
crooners as they both top the 200,000 mark.
The Stewart album is the second in his Great
American Songbook series, with the first vol-
ume reentering at No. 46.

Elektra/ WSM’s The Eagles greatest-
hits package bows at No. 3, with Bad Boy/
Universal’s Loon (No. 7) and Reprise’s
Barenaked Ladies (No. 9) the other top 10

Mandy Moore (No. 14), Drive-Thru/Gef-
fen’s Something Corporate (No. 22), At-
lantic’s Rush (No. 23) and Blue Note's Van
Morrison (No. 32).

Double-digit gains are registered by
Motown/Universal’s Michael McDonald
(+11%), still riding the strength of his MCI
TV spot; Shady/Aftermath/Interscope’s
50 Cent (+10%); and Flip/Elektra/EEG’s

lease slate is
filled with su-
perstars like
Arista’s Sarah
McLachlan, Murder Inc./IDJMG's Ja
Rule, Atlantic’s P.O.D., DreamWorks
Nashville’s Toby Keith, ] Records’ Wyclef
Jean, Lost Highway's Ryan Adams and
TVT’s Default.

Rod Stewart
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GOING FOR ADDS

¢ October 31, 2003

Sweet November

Looks like the labels have lined up a lot of sweet new tunes for the
month of November. Here's a brief look at some of what lies in store
for radio.

As Luther Vandross’ condition
continues to improve after his
stroke earlier this year, ] Records
and his family continue the push
to promote his album Dance With (8
My Father. "Think About You,” the
latest single from the CD, reaches
Urban and Urban AC outlets next
week, while Luther Vandross Live at
Radio City Music Hall arrives in
stores this week. The live CD was
recorded in February of this year
prior to his illness and features
many of his classics. Vandross has also been nominated for Favorite
Male Artist, Hip-Hop/Rhythm & Blues and Favorite Album, Hip-
Hop/Rhythm & Blues at this year’s American Music Awards, airing
Nov. 16 on ABC. His mother has taken up the task of promoting his
projects and updating the public about his recovery. She recently ap-
peared on The Today Show, Access Hollywood, Entertainment Tonight, E!
News Daily and CNN.

Luther Vandross

Over at Smooth Jazz, Rick Der-
ringer goes for adds with “Free
Ride,” the title track from his lat-
est album. Derringer was just 16
years old when his band The Mc-
Coys recorded their hit “Hang On
Sloopy,” and he has been rolling
ever since. Derringer has had a ca-
reer full of highlights, though his
discovery of Weird Al Yankovic
and his work on the World Wres-
tling Federation’s LPs during the
'90s were certainly among his
more unusual musical experiences.

The Red Hot Chili Peppers have had their ups and downs dur-
ing their 20 years in the business, and it's safe to say that their good
fortune is far from fading. However, next week they present “Fortune
Faded” to Rock, Active Rock, Alternative and Triple A stations, one
of two new tracks included on their forthcoming greatest hits album.
The collection, to be released Nov. 18, will also include 14 of their best-
known hits. A special CD/DVD edition will also be available. The
DVD will feature 15 videos, commentary by the bandmembers and
video directors, “making of” documentaries and behind-the-scenes
footage of the Californication tour.

More CD/DVD action is in store for fans as Coldplay prepare to un-
veil Colidplay Live 2003. “Moses,” a new song featured on Coldplay Live,
goes for adds at Hot AC next week. The CD/DVD was recorded in Syd-
ney, Australia on July 21 and 22
and contains more than 90 minutes
of music, plus band commentary,
a 40-minute documentary and a
tour diary. The performance will
premiere on the big screen in vari-
ous theaters across the country be-
ginning Nov. 3, and the set will be
made available to consumers on
Nov. 10. In other Coldplay news,
Ré:B star and fan of the band Bran-
dy reportedly sings about Cold-
play in a song to be featured on her
upcoming album: “Sittin home on a cold day/Underneath the covers
like a little baby/Think I wanna hear some Coldplay/Especially that
song when the man sings, 'Did I drive you away?"”

Though you have to wait until next year to get Brandy’s new al-
bum, you can always check out fellow R&B diva Mya’s Moodring.
Next week “Fallen,” the second single from the CD, officially goes for
adds at Rhythmic and Urban, but it has already debuted at No. 44*
on R&R's CHR/Rhythmic charts. Mya will be playing a supporting
role in the upcoming film Dirty Dancing: Havana Nights, a “sort of”
sequel to 1987's Dirty Dancing, which hits theaters in February.

Darryl Worley is steadily building his fame at Country, and next
week he presents “I Will Hold My Ground,” the latest track from his
third CD, Have You Forgotten. Worley has been nominated in three cat-
egories at this year’s CMA Awards, airing live on CBS on Nov. 5, and
will be performing at the show as well. From Dec. 16-24 Worley will
head overseas to help spread holiday wishes to American troops sta-
tioned in Afghanistan, Kuwait and Iraq.

Coldplay

A~ .
Darryl Worley

— Mike Trias
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Week 0f 11/03/03

CHR/POP

JASON MRAZ You and | Both (Flektra/EEG)
JESSICA SIMPSON With You (Columbia)

JUNIOR SENIGR Shake Your Coconuts (Crunchy Frog/Atiantic/

LIMP BIZKIT Behind Blue Eyes finterscope)

CHR/RHYTHMIC

CEE-LO I'll Be Around L2 Face/Arista)

MY A Fallen (A&M/interscope)

RYAN DUARTE You {Universal)

WAYNE WONDER Perfect Proposal (VP/Atlantic)

URBAN

BRAVEHEARTS Quick Ta Back Dawn /[Columbial
CEE-LO I'l Be Around /L3 Face/Arista)

DAS EFX Dro And Henny (UTR)

LUTHER VANDROSS Think About You (J/

MYA Fallen (A&M/Interscope)

URBAN AC

KINDRED THE FAMILY SOUL Stars (Hicden Beach/
LUTHER VANDROSS Think Abaut You (J/
SILK Side Show fLiguid 8/

COUNTRY

ALAN JACKSON Remember When (Arista/

DARRYL WORLEY | Will Hold My Ground (OreamWorks/

MARK WILLS That’s A Woman (Mercury/

MARTY STUART Too Much Menth
(At The End Ot The Money) (Columbiaj

AC

BRUCE SUDANO Le’ Imagine Café (brucesudano.com/

ROBERT DOWNEY JR. In My Dreams (Dot Hollywood)

HOT AC

BRUCE SUDARO Le’ Imagine Café (brucesudano.com)
COLDPLAY Moses (Capitol)
JACK JOHNSON Taylor (Jack Johnson/Universal)

JUNIOR SENIOR Shake Your Coconuts (Crunchy Frog/Atiantic/ |

TORI AMOS Mary (Atlantic)

SMOOTH JAZZ

RICK DERRINGER Free Ride (Big3)/

ROCK

BLINK-182 Feeling This (Geffen/

DARKNESS | Believe In A Thing Called Love
Must ... Destroy/Atiantic)

DREAM THEATER As | Am (Flektra/EEG)

NICKELBACK Figured You Out (Roadrunner/iDJMG)
OFFSPRING Hit That (Columbia)

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)
STAIND How About You (Fijp/Elektra/FEG)

ACTIVE ROCK

BLINK-182 Feeling This /(Geffen/

DARKNESS | Believe In A Thing Called Lave
Must ... Destroy/Atiantic)

NICKELBACK Figured You Out (Roadrunner/\0JMG)
OFFSPRING Hit That {Columbia)

RED HOT CHILI PEPPERS Fortune Faded /Warner Bros.)
STAIND How About You (Flip/Elektra/EEG)

ALTERNATIVE

DARKNESS | Believe In A Thing Called Love
Must ... Destroy/Atiantic)

JACK JOHNSON Taylor (Jack Johnson/Universal)
NICKELBACK Figured You Out (Roadrunner//DJMG)
OFFSPRING Hit That (Columbia)

RED HOT CHILI PEPPERS Fortune Faded /Warner Bros./
STAIND How About You (Flig/Flektra/EEG)

TRIPLE A

DAN HICKS & HIS HOT LICKS Featuring An All-Star Cast
of Friends Live (Surfdog)

DIXIE HUMMINGBIRDS Diamond Jubilation (Rounder/
JACK JOHNSON Taylor (Jack Johnson/Universal

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)
TORI AMOS Mary (Atlantic/

R&R’s Going For Adds features the compiete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmaftei@radioandrecords.com.
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KEvIN CARTER

kcarter@radioandrecords.com

PART ONE OF A Two-PART SERIES

CHR/PoP

October 31, 2003 R&R ® 21

Meet Your Fantasy

Airstaff!

Programmers weigh in with their ultimate jock lineups

It’s a parlor game jocks have played among them-
selves since the days of silent radio. Unlike today’s
well-oiled fantasy football or baseball leagues, fantasy
airstaff lineups have been informally bandied about
and argued over for years.

Everyone, myself included, either
grew up listening to legendary talent
(like Dan Ingram on the |
mighty WABC/New York) |
or, better still, has been for- |
tunate enough to have had |
the opportunity to actually
work in the same building
with some amazing air tal-
ent. (Inmy own career I cite
Kidd Kraddick, Rick Stacy,
Jack Diamond and Mike |.§
Shannon, to name a few.)

When 1 first called a
bunch of my radio friends —all CHR
vets— and casually mentioned this as
an idea for a column, | had no idea
that the excitement level on this sub-
ject would be as strong and passion-
ate now as it was back in the day. I got
so many responses that we'll have to
use two columns to run them: all.

The rules are simple: There are no
rules. Any jock, any era, living or
dead, qualifies for a fantasy airstaff.
With that in mind, here’s the first
group of heartfelt responses.

Mister Ed Lambert
PD, KZZO/Sacramento

Mornings: It's a tossup between
Larry Lujack from the WLS/Chicago
days and Dr. Don Rose from KFRC/
San Francisco. Two completely differ-
ent styles, yet cqually entertaining
morning shows.

Middays: It's got to be " Your Duke,”
Dave Sholin from KFRC. Smooth and
cool. l used to listen to him every mid-
day as I drove to college.

Afternoons: "Rhymin’” Bill Lee.
‘Nuff said. There have beenalot of im-
itators, but nobody stands up to the
architect.

M.G. Kelly

Nights: a tossup between Wolfman
Jack from XERB/Rosarito Beach, Mex-
ico and Jeff “Mother” Rob-
bins. Growing up,  used to
turn on my AM transistor
radio, stuff it undemeath
my pillow and go to sleep
every night listening to The
Wolfman. The Wolfman
was everywhere — at least
he seemed to be. He wasal-
ways cookin’ up some boo-
galoo on the radio. That
growl he had on the air-
waves and that howling wolf call beck-
oned me to call in and get him to play
my favorite record.

Jeff “Mother” Robbins was also
known as Scott Wright from KROY/
Sacramento. He was just a smokin’,
barn-burning, 100-mile-a-minute night
dude. He was Sacramento’s |
nighttime warrior. He had
a 60 share at night back
when an AM station could
geta 60share. Noone came
close. The girls wanted him,
and the guys wanted to be
like him. So it's a tossup be-
tween The Wolfman and
The Mother.

I could also throw John
Records Landecker into the
nightslot. Oh, Lord, does it have tobe
just one person? Too much great tal-
ent, notenough radio stations. He was
WLS in Chicagoland at its finest. Ican
hear it in my mind right now: “Boo-
gie check, boogie check, ooh, ah!” It's
such a tough decision.

With all this talent, this fantasy
station would have the coolest kick-
ass staff of all time! When can we
start?

B

“The girls wanted him, and the guys wanted to

be like him.”

Mister Ed Lambert on Jeff “Mother” Robbins
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Rick Dees

Tommy Austin
PD, KHFI/Austin

Mormings: Steve Cochran. He can
make you laugh at a funeral.

Middays: Stacey Lynn, now at
KVMX/Portland, OR. The essence of
relatability, music knowledge and
conversation.

Afternoons: Gary Spears from KIIS-
FM/Los Angeles. He's a great com-
municator and keeps it movin’ for-
ward at the same time.

Nights: Tone E. Fly. Truly the best
at being cool.

Late-nights: Spyder Harrison. He's
got pipes, baby!

Geronimo
Dir./Programming,
Hip-Hop & Dance

Formats, Sirius

Mornings: Me and Bill Schultz,
WNEW (102.7 Blink)/New York’s
Dir./Production. We are really funny
together — or at least we think so.

Middays: Big Lez. She used to work
at BET, and she now does middays for
me on Sirius Hot Jamz and is also on
s 7| with Steve Harvey on
&.| KKBT/Los Angeles. She's
a great talent.

Afternoons: Broadway
Bill Lee and Kid Kelly.
Greatguys, good friends of
mine and the best after-
noon jocks ever.

Nights: Ed McMann of
WXKS-FM/Boston and his
brother, John McMann,
from Atlantic Records — John is also
the former MD at my old station,
WWKX/Providence. They’re two of
the best jocks to ever be on the radio.

Late-nights: Hollywood Hamilton.
He is the reason I got into radio.

Overnights: Pablo from WABB/
Mobile. He's the funniest, craziest guy
I know.

BJ Harris
PD, KALC (Alice 105.9)/
Denver

Mornings: The team of Scott Shan-
non and Howard Stern.

Middays: The Real Don Steele.

Afternoon drive: Bubba The Love
Sponge.

Evenings: George McFly.

Ovemnights: The Nastyman (Chuck
Nasty).

“Her voice would keep many a guy up all night.”

Mason Dixon on Allison Steele

By the way, two of these guys cur-
rently work for me: George and Nas-
ty. There are so many more people
who are incredible, and I'm sure there
are so many great personalities that I
never had the chance to hear.

Wayne Coy
Mornings, WYOK/Mobile

Mornings (6-9am): Rick Dees,
KIIS/Los Angeles, circa 1985.

Middays (9am-noon): Dave Sholin,
KFRC/San Francisco, circa 1984.

Afternoons (noon-3pm): Lara Scott,
KZQZ /San Francisco, circa 2001.

Late afternoons (3-6pm): John
Mack Flanagan, KFRC, circa 1978.

Early evenings (6-9pm): Bill Lee,
KFRC, circa 1982.

Nights (9pm-midnight): Jimmy
Steal, KEGL/Dallas, circa 1988.

Late-nights (midnight-3am): Wolf-
man Jack, XERB, circa 1966.

Early mornings (3-6am): Wayne
Coy, WYOK, circa 2003. Hey, you
think 1 could not be a part of this?

Michael O’Shea
Co-Founder/CEO, All
Comedy Radio

What a fun fantasy this is! Since so
many dayparts have specific needs, |
took your subject literally and imag-
ined a real fantasy airstaff.

Mornings: Charlie & Harrigan,
KLIF/Dallas, circa early to mid-'60s.

Middays: Scotty Brink, KH]/Los
Angeles and WLS/Chicago, circa late
'60s-early 70s.

Afternoons: Charlie Van Dyke,
KLIF/Dallas, circa mid- to late ‘60s.

Nights: Jungle Jim &
Bobby Rich, WOHO/Tole-
do (which was owned by
Lew Dickey Sr.), circa 1967-68.

Late-nights: The Coyote,
KLIF/Dallas, circa early 70s.

Overnights: Wolfman
Jack, XERF/Del Rio, TX
and other stations in the
'60s and ‘70s.

Talk show: Rod Roddy,
KLIF/Dallas. He did a hot
talk show on KLIF from 1972-75.

Alan Burns
Alan Burns & Associates

What a great game! Of course, these
lists are going to leave off some de-
serving people — so I made multiple
lists. Where two names are listed, I'd
take whichever one I could sign to a
contract. My first list is of people cur-
rently on the air.

Momings: Bert Weiss at WWWQ
(Q100)/Atlanta, Kidd Kraddick at
KHKS (Kiss 106.1)/ Dallas.

Middays: Gary Spears at KIIS/Los
Angeles.

Afternoons: Valentine at KIIS/Los
Angeles.

Nights: Jimmy Steal at KPWR
(Power 106)/Los Angeles. OK, he's
not on the air now, but what a phe-
nomenal night guy he was.

Here's my list of jocks who have

Larry Lujack

worked for me or at stations I've con-
sulted:

Mornings: Bert Weiss, Rick Dees
and Robert Murphy (the Chicago and
West Palm “original” Robert Murphy,
who, amazingly enough, is not work-
ing right now).

Middays: Gary Spears or Jeff Rowe
(who also programmed WKTI/Mil-
waukee and WLS/Chicago and is
now at AOL).

Afternoons: Sean Sellers at
WWZZ/Washington — he’s maybe
the best in the country right now.

Nights: Alan Kabel.

Ovemights: Vinny Brown, who is
now PD of WBLS/New York.

Here's my list of legends:

Momings: Larry Lujack from his
stint at WLS/Chicago.

Middays: Tommy Edwards, also
from WLS.

Afternoons: Fred Winston, also
from WLS.

Nights: Scott Shannon from his
days at WABB/Mobile and George
Michael from WFIL/Philadelphia.

People whoshould also be on these
lists: Jonathon Brandmeier, WHTZ
(Z100)/New York MD/afternoon host
Paul “Cubby” Bryant, Don Cox,
KROQ/Los Angeles morning duo
Kevin & Bean, WPOW (Power 96)/
Miami PD Kid Curry and WRQX
(Mix 107.3)/Washington Asst. PD/
MD Carol Parker.

The list I'm keeping confidential:
“The All-Rehab Dream Team.”

Mason Dixon
WRBQ/Tampa

There are and have been
50 many great jocks out
there, so this is tough to do.
My format choice for my
fantasy radio station
would bea CHR-sounding
| Oldies station — like we
have here now at WRBQ.

Momings: Scott Shan-
non & Mason Dixon (I'm
sorry, but I have to put this
guy somewhere), with Bill
Connolly producing the songsand Ed
Kelly on voices.

Middays: Bobby Ocean. It doesn’t
get much smoother than him.

Afternoon drive: “Machine Gun”
Kelly. The Gunner was awesome when I
worked with him at KHJ /Los Angeles.

Nights: Wolfman Jack. For this format,
there wouldn't be any other choice.

Ovemnights: Allison Steele. Her
voice would keep many a guy up all
night.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this celumn
or other issues?

Call me at 310-788-1659
or e-mail:
kearter@radioandrecords.com
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e’ EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 31, 2003
Catout Americae sOng selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of October 5-11.

T CHR/POP : — . CALLOUT AMERICA:
HP) = Hit Potential ® ;.J:mrq:rﬁfrr:E ; 5 g w"m HOT SCORES

ARTIST TITLE LABEL(S) ™ w 2w w 5 5 12-17 18-24 25-34 | EAST SOUTH WEST WEST By ANTHONY ACAMPORA

FABOLOUS fTAMIA Into You (Desert Storm/Elektra/EEG) 409 402 393 3.89 931 220 | 480 403 423 |394 423 410 4.08

BEYONCE' f/SEAN PAUL Baby Boy (Columbial 407 409 410 407 980 249 | 413 403 405|394 402 413 4.19 abolous moves into the top

BEYONCE' f1JAY-Z Crazy In Love (Columbia) 401 393 384 377 933 337 3.97 410 396 |395 395 400 4.15 spot on Callout America this

week with “Into You” (Desert
50 CENT P.LM.P. (Shady/Aftermatt/interscope) 389 391 387 382 997 343 | 411 394 382 (385 407 408 397 | Gy /Elekira/EEG). While the

CHRISTINA AGUILERA f/LIL KIM Can’t Hold Us Down /RCA/ 384 381 387 373 960 229 ] 396 4.02 385|388 387 411 3.92 song peaked just into the top 15,
the research has been solid since

BLACK EYED PEAS Where Is The Love? (A&Minterscape) 392 393 394 395 036 289 | 403 380 385 (394 3.86 390 4.00

Day One. It ranks fourth with
LIL* JON & THE EASTSIDE BOYZ Get Low /7V7) 382 387 379 372 923 308|397 368 390 (384 379 389 A0S |00 first 2534,
MYA My Love Is Like...Whoa (4&M/nterscape) 391 385 386 388 969 243 | 393 395 3.4 | 374 392 381 407 Beyoncé takes over the top
CHINGY Right Thurr (BTF/Capitol) 390 396 403 396 983 329 | 3.87 381 401|385 401 374 399 | spotonthe R&R CHR/Pop chart

this week with “Baby Boy” (Co-
} lumbia). It moves into second
SANTANA H/ALEX BAND Why Dot You & | (Anista) 388 372 350 338 834 234 390 387 388 387 389 378 390 | placeon Callout America— rank-

NELLY /P, DIDOY & MURPHY LEE Shake Ya... (Bad Boy/Universal) 3.89 3.89 390 391 97.1 349 | 393 385 390 [ 394 395 376 393

HP) LUDACRIS HISHAWNNA Stand Up (Def Jom South/DJMG) 386 383 385 388 928 303 | 398 371 388 392 370 380 400 | ing first with teens and second

STACIE ORRICO (There's Gotta Bel More To ife (rsfrontlVigin) 384 371 351 348 880 243 | 374 396 380 | 385 354 404 391 | 2mongwomen18-24and 2534
Lil Jon moves into the No. 7

3 DOORS DOWN Here Without You (Republic/Universal 363 364 353 363 704 261|390 38 371|382 391 36 3N | o onine curvey this week with
JUSTIN TIMBERLAKE Senorita (ive/ 382 378 379 374 926 294 | 386 387 474 | 374 380 392 384 | “Get Low” (TVT). It ranks sixth
FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) 378 363 349 340 8§74 249 | 378 380 3.76 | 361 380 392 377 | with teens, ninth 18-24 and sixth
25-34.
LIZ PHAIR Why Can't {7 (Capital 377 — - — 831 234|378 372 379 (376 374 388 389 . )
i = Santana climb into the No. 11
ATARIS The Boys Of Summer (Columbia) 376 377 377 371 880 329 | 373 375 380 [368 378 386 371 [ goor this week with “Why Don't
BABY BASH Suga Suga (Universall 376 374 368 355 90.0 19.4 | 3.86 371 372 | 343 366 383 4.10 | You&!I”(Arista). The song is test-
MAROON 5 Harder To Breathe (Octanell) 378 370 362 356 806 246 | 373 374 376 | 386 382 358 363 | g especially well in the upper
. o two demos, ranking 10th 18-24
BRITNEY SPEARS fIMADONNA Me Against The Music Uiy~ 373 3.76 - 769 149 | 381 387 371|356 375 395 362 | coocn
JASON MRAZ The Remedy (| Won't Worry} (Elektra/EEG) 371 365 362 350 903 20.1 | 3.72 373 368 |363 374 380 365 Each week you can view Call-
HILARY DUFF So Yesterday (Buena Vista/Hollywood) 307 380 358 350 23 274 ) 385 369 359|364 3154 105 1sg | out America data online at
. www.bullsi.com, thanks to R&R'’s
PINK Trouble (Arista/ 364 365 361 — 843 266 | 356 351 384 |359 378 357 3.59 T
partnership with Bullseye Re-
KELLY CLARKSON Low (RCA/ 36 353 341 346 874 300 | 365 353 367 361 370 352 382 | search. You can sort by demo or
TRAPT Headstrong (Warmer Bros.) 359 362 362 360 806 204 | 357 356 354 333 3.68 357 377 | region This week’s password: cod-
JOHN MAYER Bigger Than My Body /Aware/Cistntss! 337 344 348 341 §94 289 | 328 338 346 |314 348 341 347 | 4gton

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very muctggTotal familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.

AC music with commentaries about life,
E hosted by Jon Rivers
m : Also Available.

COUNTRY CROSSROADS / Hit Country Music
MASTERCONTROL / Lifestyle Interviews

ON TRACK / Contemporary Christian Music
STRENGTH FOR LIVING / Contemporary Teaching
AT A GLANCE SPOTS / Variety of Topics

e FREE
e WEEKLY PROGRAM | FamilyNet
* VOICE OUT 28:00 radio

www.FamilyNetRadio.com
e-mail: Info@FamilyNetRadio.com

800.266.1837
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«  CHR/POPTOP50 _ e Pawered B
’_ \/ ® October 31, 2003
W WK aRmsT e LieE vy s Al}%:u'i:z T | Most Added®
2 @ BEYONCE' fISEAN PAUL Baby Boy (Columbia) 8572 +374 699916 11 12810 | www.rradds.com
1 €@ 3DOORS DOWN Here Without You (Republic/Universal 8423 +186 647980 13 20 | e ons
3 3 NELLY{IP. DIDDY & MURPHY LEE Shake Ya Talfeather Bad Boy/Universal 6704 243 512086 20 V18I0 | pyoicrns o con tio e within (BCA -
5 4 SANTANA fIALEX BAND Why Don't You & | (Arista/ 6231 103 481250 19 1210 | JESSICA SIMPSON With Yoo (Coumbia) 2
4 5  MAROONS Harder To Breathe (Dctanely 6046  -317 448371 19 126/0 | CHINGY f/SNOOP DOGG & LUDACRIS Holdae in (07P/Capitoll 22
8 @ FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 5652  +691 397555 9  123;1 | WILLAFORDILADY MAY AToast ToMen favaldtintic) 20
6 7 CHRISTINA AGUILERA fLIL' KIM Can't Hold Us Down (RCA/ 5605 588 477121 16 1200 | Ol RS An esre "
9 0 TRAPT Headstrong (Warner Bros.) 5494 +869 413496 15 115/3 | MADDNNA Nothing Fails MaverickWamer Bros.) 19
7 9 BLACK EYED PEAS Where is The Love? (A&Miinterscope) 4969 662 404020 24 124]0 | CLAY AIKEN Invisitle (RCA/ 1
10 D L JON & THE EASTSIDE BOYZ Get Low (TV7) 4524 +147 291940 12 101j1 | DASHBOARD CONFESSIONAL Hands Down Vagrant/ n
13 D BABY BASH Suga Suga (Universs) M85 +657 334881 10 1048 | 'NRRALYNRAMSEY Up Against AllOdds (Casablancal 1
12 (D STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 4290  +458 316791 14 1191
14 () BRITNEY SPEARS fIMADONNA Me Against The Music ive/ 4197 4473 NGB8 3 1282 | mAoGE
23 @ OUTKAST dey Yal fArista) _ 3|64 +1021 30650 T N | g raacad Plays
15 @ HILARY DUFF So Yesterday (Buena Vista/Hollywood) 3739 +169 284157 14 118/0 o
" 16 MYA My Love Is Like... Whoa (A&M/Interscope) 3450 -766 261288 13 120/0 ST TIE U S
17 17 PINK Trouble (Arista) 3163 179 191683 6 12500 | o pounr oMy Lite frerscopel e
22 @ MATCHBOX TWENTY Bright Lights (Atiantic/ 3062 +218 204711 10 95/0 OUTKAST Hey Ya! fArista/ +1021
25 @ UZPHAIR Why Can't 7 (Capito) 2793 +168 162407 13 108{5 | TRAPT Headstrong Warner Bros/ +859
21 20 FABOLOUS fITAMIA Into You (Desert Storm/Elekta/EEG) 2730 251 262636 16  88i0 imr"kf"sko'; “"J[’:;'r::‘;:c‘;°:z::’lggfw - :::‘1‘
24 21 JOHN MAYER Bigger Than My Body (Aware/Columbia) 2725 11 163322 10 96/0 BABY BASH Suga Suga (Universall 4657
20 22 CHINGY Right Thurr (OTP/Capitol) 2703 -308 166294 20  110/0 | GRTNEY SPEARS IMADONNA Me Against The Music Uive) +473
18 23 S0 CENT P.M.P. (Shady/Aftermatiinterscope) 2658 590 211582 15  106/0 | STACIEDRRICO (There's Gotta Bel More ToLife fFarefronigiy +458
16 24 KELLY CLARKSON Low (RC4/ 2605 831 203223 12 111jo | ENRIGUEIGLESIAS Addicted dnterscopel +451
27 @  SIMPLEPLAN Perfect [lava) 2533 +253 240845 7 9g2 | UOACHISHSHAWNNA Staad Up (efJam SathiDUMG)  +400
3 @ MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 2299 +382 176910 4 105(7
29 €@ NICKELBACK Someday (Roadrunner//DJMG) 2292 +367 134038 6 1018 | /UOSE
41 @ NODOUBT it's My Life finterscape) 2158 41088 21263 2 1517 | pfayed Recurrents
26 29 ATARIS The Boys Of Summer (Calumbia/ 2034 356 154985 17 1050
32 @ BUBBA SPARXXX Deliverance (Beatclub/interscape) 2018 +186 105661 9 783 ARTIST TITLE LABEL(S) QOTALELAYS
30 €D  STAIND SoFar Away (Flip/Elektra/FEG) 2005  +86 110358 10 860 | JASONMRAZ The Remedy | Wm;' Woryl (ElktralEG) 2613
28 32 JUSTINTIMBERLAKE Senorita Wive) 1726 505 181335 17 NN7I0 | gariei L Dertinion foumd) oo
36 @ FEFE DDBSON Take Me Away (/siand//0JMG) 1675 +137 70913 7 983 EVANESCENCE Bring Me To Life Wind-up/ 1935
34 €D BLACKEYED PEAS Shut Up (4&Miinterscape) 1660  +97  B4471 5  B6/4 | 50CENT InDa Club (Shas/Attermathiinterscopel 1816
40 €D NELLY FURTADD Powerless (Say What You Want) (Dreamorks) 1415 +224 83654 3 g9j5 | PKELLY lgniton e/ , 1631
42 @  LUDACRIS fISHAWNNA Stand Up (Oef Jom South/DIME) 1813 <400 9785 3 7970 | gttt IMRERAKE Reck YrBuly Ghe o
37 37  LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! [Universall 1290 -147 117600 20 7810 KELLY CLARKSON Miss Independent (2CA/ 1483
44 @ CLAY AIKEN invisible (RCA) 1282 +364 101503 3 89111 M.BRANCH Are You Happy Now? (Maverick/Warner Bros) 1350
38 39 LIVE Heaven (Radioactive/Geffen) 1238 135 82051 15  44/0 | UNCLEKRACKERfIDOBIE GRAY Drift Away Lava/ 1350
39 40 MANDY MODRE Have A Little Faith In Me (£ic/ 1228 52 42582 7 900 :;:’::T‘I“;of:‘vz:'w m;’:’;’v, o e oG o
35 41 PHARRELL ﬂJAY-Z Frontin’ /Stal T/alc/A/ista/ 1009 -539 79139 9 SHII] LIL’ KIM £/50 CENT Magic Stick /ﬂueeIIBeE/AI/aﬂII'C/ 1147
@ CHINGY fSNDDP DDGG & LUDACRIS Holidae In (0TP/Capitol 991  +365 57367 1 5722 | 3DOORS DOWN When fm Gone Republic/Universah 1004
@  ENRIQUE IGLESIAS Addicted dinterscape) 957  +451 66712 1 82j10 | TRAIN Caling All Angels (Cobmbial 893
33 44 MARIA|Give, You Take (Dreamiorks) 945 628 - 40599 9 9gm | CheTRAAGILER r;f:;:;/;% - 3;;
46 ® JDSH KELLEY Amazing /Ho/lywmm’/ 879 +35 44000 4 512 WAYNE WONDER No Letting Go (VP/Atlantic/ 720
47 @ DIDO White Flag (Arista/ 875 +81 69714 4 403 JEWEL intuition fAt/antic} 685
49 @ MISSYELLIDTT Pass That Dutch (Goid Mind/Elek tra/EEG) 847  +163 46883 2 462 IDAJE ?33"»2‘!.?: "(:‘mll "eavenlm ::2
50 @  FUEL Falls On Me (Epic) 775 +106 2175 3 654 | pcn frrlaynmmnnzv IK:mw What You Want () 631
@ EAMON F**k it {I Don't Want You Back) (Jive/ 703 +205 54107 1 3317 AVRIL LAVIGNE I'm With You Arista/ 629
@  BLAQUE I'm Good (lektra/FEG) 680  +36 37108 1 49/4 | FRANKIE J. Don't Wanna Try (Columbia/ 618
11)!2?(;:/:13/11’ o%;e%?n?l:g appear on s:::slaga?:il:g plays or‘gmaining flal’}recf:\a ;i:v:)ﬂzl;glolffwgn slgfggaa(::zoli':fiﬁifrl\ol:(lsa'l ;g;gs lrrmaen:::gbﬁmlhgllaayrsggli::g;z:g ;II:;IS( Detailed station playlists for all R&R

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reporied to R&R by each reporiers are available on the web at
reporting station. Songs unreported as adds do not count toward overal total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week >
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on eachstation is assigned an AQH number. www.radipandrecords.com.
Average Quarter Hour Persons used herein with permission from the Arbitron Company {© 2003, The Arbitron Company). © 2003, R&R, Inc.

R&R Hot AC: (8 R&R AC: #23

“Wa iti ng for YOU 7 Adult Top 40 Monitor: 25*

Phones @ WDVD WBAM WBMX KLLY WLNK Modern Aduit Monitor: 25*

KURB WMYX KSil KQIS AC Monitor: #24

Upcoming TV Highlights: “Waiting For You” featured in...
ABC's NYPD BLUE - (4 week campaign is set to break Oct 22)

v 10/31 NBC Leno - 12/8 ABC Regis & Kelly
= OVER 285K albums sold to date - Tour Starting in November!!! ﬂ.

www americanradiohistorv com
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2 . -~ CHR/POPTOP50 INDICATOR

~ e October 31, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
LAST THIS TOTAL 4= TOTAL WEEKSON  TOTAL STATIONS/ www.rrin, dica to’: com
WEEK WEEK  ARTIST TITLE LABEL(S} PLAYS PLAYS Au%ucs CHART ADDS ARTISTTTLE LABEL(S) DS
1 € 3DOORS DOWN Here Without You (Repubilic/Universal 3007  +23 73414 14 500 | CHAISTINAAGUILERA The Vaice Within (RC4/ %
2 @ BEYONCE f/SEAN PAUL Baby Boy (Columbia/ 2772 4130 70508 10 491 ;“Asn':;":‘“::;;:;ﬁ:i'%:;ﬂ':w;‘;";g””m’ :
3 o MAROON 5 Harder To Breathe (Octone/J) 2576 +24 59769 17 4700 NATURAL What If (Transcontinental) g
4 @ SANTANA fIALEX BAND Why Don't You & ! (Arista) 2515  +54 64822 19 48D | CLAY AIKEN Invsble /204) 8
5 5  NELLY f/P.DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 2279 A7 54938 18 470 zm :;elfm';lj:mx:" You're Gone] (A&M Interscape) :
8 @ FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 2215 4448 55932 B MG | couevece o VDAGRIS Hoidseln O7PCaito) 6
6 7 CHRISTINA AGUILERA fiLIL’ KIM Can’t Hold Us Down (RCA/ 2138 153 47823 16 4210 | NODOUBT It'sMy Life fintescoe) 5
10 0 TRAPT Headstrong (Warner Bros.} 1818 +155 45969 18 4583 WILLA FORD fiLADY MAY A Toast To Men fLava/Atlantic} 5
7 9 BLACKEYED PEAS Where Is The Love? (A&M/interscape) 1816 110 40523 23 430 | LIZPHAIR Why Can't1? (Capital 4
11 D STACIE ORRICO (There's Gotta Be) More ToLife (ForeFrant/Virgin) 1525  +50 39786 14 412 ;f::&::;";‘;‘;“:ﬁ:’;’;; an:m G :
20 @ BRITNEY SPEARS IMADONNA Me Against The Music (/ive/ 1472 +391 34763 3 4611 | gAY BASH Supo Suga lniersal 3
12 ® MATCHBOX TWENTY Bright Lights (Atfantic) 1433 +23 34227 11 441 | DIDD White Flag fAriste) 3
14 () JDHN MAYER Bigger Than My Body (Aware/Columbia) 1406 +38 30437 11 420 | NELLY1zU /Fo'Reellniversa) 3
] 14 MYA My Love s Like...Whoa (4&M/interscape) 1405 -403 30431 13 3710
18 @ BABYBASH Suga Suga {Universal 1360  +197 32352 8 3973
15 @ PINK Trouble (Arista) 1355  +18 30363 5  41f1
16 @ HILARY DUFE So Yesterday (Buena Vista/Hollywood) 133  +58 33003 13 391
24 @  MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1112 +132 26845 5 460
21 D  NICKELBACK Someday (Roadrunner/iDJME) 112 +76 2144 7 433
13 20 KELLY CLARKSON Low (RC4) 1111 270 23200 11 330
22 @ UL JON & THE EASTSIDE BOYZ Get Low /7V7) 1099  +97 26100 6 402
25 @  LZPHAIR Why Can't1? (Capital 1000  +82 29714 13 394
35 @  NODOUBT it's My Life finterscape) 1011 +455 23778 2 415
33 @ OUTKAST HeyYa! (Arista) 970  +330 21016 4 3972
17 25  50CENT PAMP. (Shady/Aftermath/interscope) 879 313 21721 13 300 Most
23 26 CHINGY Right Thurr (DTP/Capital sw a2 s 1 xp |IncreasedPlays
28 @@ NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 806 +128 21339 3 411 ToTL
29 @ BLACKEYEDPEAS Shut Up (A&M/interscope/ 1 +46 16215 6  39/0 ‘;;s;JE;ET‘;“:‘N‘Isy’ T— '“°'f:;;
32 @ STAIND So Far Away /ﬂw/f/ekflﬂ/ffﬁ/ 665 +22 16327 1 30/1 FOUNTAINS OF WAYNE Stacy’s Mom (8-CurvelEME) +444
31 € BUBBA SPARXXX Deliverance (Beatclutyinterscape) 661 +8 15613 9 32/0 | BRITNEY SPEARS {MADONNA Me Against The Music (ive/ +391
26 31 FABOLOUS fITAMIA Into You (Desert Storm/Flektra/EEG) 642 131 14313 15 19/0 | OUTKAST HeyYal Mrital +330
36 €D  SIMPLEPLAN Perfect fava/ 617 +131 15672 5 336 :::L::f:é’;‘:::":: J””.I.f’?/”;f ) et
27 33 JUSTIN TIMBERLAKE Senorita Wive/ 565 73 15113 16 20 | conyakeniwihe o s
44 €D ENRIQUE IGLESIAS Addicted finterscape/ 498  +180 14388 2 412 | TRAPT Headstrong Mamer Bros) +155
37 € FEFEDOBSON Take Me Away (isknd/DJMG) 488  +35 11355 8 31/ | DASHBOARDCONFESSIONAL Hands Down MVagran)  +145
30 36  ATARIS The Boys Of Summer (Columbia) 422 23 8174 14 150 gﬁ:itf&:‘;‘:{:ﬁz‘; MaverickWamer Bros.) ::gf
43 €D KK AllThe Pieces (independent) 407 +69 8895 9 131 | prvouce SEAN PAUL Baby Boy (Colmbis D
34 38  MARIA | Give, You Take (OreamWorks) 386 214 8355 12 210 NELLY FURTADD Powerless (Say Whiat You Want) Drsamiorks/  +128
38 39 LIVE Heaven (Radioactive/Geffen) kY7 28 7829 14 1201 LINKIN PARK Numb (Warner Bras.) +126
40 (@ MANDY MOORE Have A Little Faith In Me (5pic) 366 +6 9451 8 qgjp | CHINGYHSNOOPDOGG & LUDACRIS Hoidae In (DT Lanito) +122
) . LUDACRIS fiSHAWNNA Stand Up (Def Jarn SouthiDJMG]  +119
47 @ DIDO White Flag (4rista) 349 +45 8868 6 13 | 0N & THE EASTSIDE BOYEZ Get Low (1Y) o
45 @ KILEY DEAN Who Will | Run To? (Beatcluly/interscope/ 348 +4 9817 4 280 CHRISTINA AGUILERA The Voice Within (904 +97
@®  CLAY AIKEN Invisible (3C4) 302 +168 8603 1 228 | LIZPHAIR Why Cant1? (Capitaf +82
@  LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 302 +119 7940 1 211 :"‘"E::':'“A‘;"l:;r"‘:";v 4’;"’%"{”’”“””" ";:
41 45  GOOD CHARLOTTE Girls & Boys (Daylight/Epic) 300 54 7218 19 110 K:",': The Pieces /Ind:pendnultlm ’ 59
30 46 PHARRELLflAY-Z Frontin’ (Star Trakidrista) 284 117 6582 6 B0 SEAL Wating For You (Wamer Bros. +62
48 @ JOSHKELLEY Amazing (Hollywaod) m +4 7898 4  14/1 | HILARY DUFF SoYesterday (Buena VistalHolywood) +58
48 @  SHERYLCROW The First Cut Is The Deepest (A&Minterscope) 268  +15 8017 3 120 | SANTANATIALEXBAND WhyDon'tVou®|fdists) ~  +54
STACIE ORRICO {There's Gotta Be) More To Life Fovefront/Vigin)  +50
50 @ PLUMB Real (Curty 260 430 5728 2 200 | pac EveDPEAS StutUp MaMintescope e
@ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capitol) 216 +122 4888 1 1916 SARAH MCLACHLAN Fallen (Arists} +46
DIDO White Rag fArista) +45
50 GHR/Pop reporters. Songs ranked Wémzaégga)ésa L(I)‘f) (geR zlégl:j);week of Sunday 10/19 - Saturday 10/25. KILEY DEAN Who Wil | Run To? /Beatchubyinterscape) ﬂ
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America’s Best Testing CHR/Pop Songs 12 +
For The Week Ending 10/31/03

-
New & Active W

Women Women | | O-AR.HeyGindava)
18-24 25-34 Totdl Plays: 575, Total Stations: 45, Adds: 5

Women
Artist Title (Label) TW LW Familiarity Burn  12-17
3 DOORS DOWN Here Without You (Republic/Universall 413 429 92% 19% 405
SANTANA f/ALEX BAND Why Don't You & | {Arista/ 408 416 88% 20% 395
MAROON 5 Harder To Breathe (Octone/J/ 406 420 91% 2% AD3
SIMPLE PLAN Perfect {Lava/ 4.05 - 80% 14% 424
STACIE ORRICO {There’s Gotta Be) Mare Ta Life (ForeFront/Virgin/ 403 398 88% 15% 424
MATCHBOX TWENTY Bright Lights (Atlantic/ 396 397 % 1% 392
TRAPT Headstrong (Warner Bros.) 393 409 84% 22% 404
LIZ PHAIR Why Can't 1? {Capitol) 388 384 %% 17% 399
KELLY CLARKSON Low /RCA/ 387 390 93% 2% 384
BLACK EYEO PEAS Where Is The Love? (A&Minterscope/ 382 385 98% 48% 3.80
JASON MRAZ The Remedy {t Won't Worry) (Elektra/EEG) 3.79 390 94% 40% 380
ATARIS The Bays Of Summer (Columbia/ 378 382 99%  34% 398
CHRISTINA AGUILERA fILIL KIM Can't Hold Us Down /RCA/ 3.77 386 97% 8% 385
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EML) 375 391 95% 2%% 410
NELLY f{P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal 359 363 97% 4% 3N
HILARY DUFF So Yesterday /Buena Vista/Hollywood) 358 362 94% 2% 349
OUTKAST Hey Ya! (Aristal 354 - 2% 20% 357
BEYONCE' fiISEAN PAUL Baby Boy (Columbial 352 360 96% 43% 359
JOHN MAYER Bigger Than My Body (Aware/Columbial 351 350 79% 25%  3.62
PINK Trouble (4rista/ 345 344 82% 23% 337
FABOLOUS fITAMIA Into You Desert Storm/Elektra/EEG) 344 339 8% 2% 349
LIL' JON & THE EASTSIDE BOYZ Get Low (7V7/ 343 351 7% 33% 383
BABY BASH Suga Suga (Universal/ 343 354 66%  21% 3.67
BEYONCE' flJAY-2Z Crazy In Love {Columbial 339 342 98% 57% 312
JUSTIN TIMBERLAKE Senorita (ive/ 338 349 96%  48% 358
MYA My Love Is Like...Whoa (A&M/interscope/ 33 327 92% 43% 3.23
PHARRELL flJAY-Z Frontin' (Star Trak/Aristal 318 325 70% 3% 338
CHINGY Right Thurr (DTP/Capitol) 317 3 94%  49% 336
50 CENT P.LM.P. (Shady/Aftermathfinterscope) 315 314 95% 50% 3.24

421 412
420 390 YOUNGBLOODZ f/LIL' JON Damn! (Arista)
418 399 Total Plays: 572, Total Stations: 25, Adds: 1

a15 378

%6 3.

vor : ;: KILEY DEAN Who Wil Run To? (Beatclubnterscopel
: ) Total Plays: 549, Total Stations: 43, Adds: 1

a01 379

385 3n

395 380 GOOD CHARLOTTE Hold On /Epic/
370 387 Total Plays: 408, Total Stations: 45, Adds: 4

356 3.81

377 365 .

375 403 SHERYL CROW The First C}n Is The Deepest (A&Myinterscopel
158 329 Total Plays: 375, Total Stations; 19, Adds: 1

362 350

356 3.78 NICK LACHEY This | Swear (Universal/
353 359 Total Plays: 321, Total Stations: 31, Adds: 6

347 357

356  3.35 )
330 341 WILLA FORD fILADY MAY A Toast To Men [Lava/Atlantic/
150 3.36 Total Plays: 293, Total Stations: 31, Adds: 20

347 328

353 3.08 LILLIX Tomorrow (Maverick/Reprise/
332 356 Total Plays: 293, Total Stations: 28, Adds: 5
347 345

339 an - ] )
298 338 SEAN PAUL Fm Still In Love With You VP/Atiantic)

321 289 Total Plays: 278, Total Stations: 34, Adds: 7
321 296

&pmvided by Mediabase Research, 2 division ol Premiere Radio Networks.

Total sample size is 492 respondents. Total average favorability estimates are based on a scale of 1-5, (1=disiike very much, 5 = ike very muchy. Total famitiarity | | 'DASHBOARD CONFESSIONAL Hands Down Vagrant/
represents the percentage of respondents who recognized the Song. Total bura represents the number of respondents who said they are tired of hearing the song. | | Total Plays: 268, Tatal Stations: 37, Adds: 11
Sample composition is based on persons 12+. Persons are Screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not méant to replace callout research. The results are intended to show opinions of participants on the the Infemet only. RateTheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is Songs ranked by total plays

BUT THERE'S ONLY THREE OF THEM Five For Fighting's John Ondrasik stopped by WNKS (Kiss 95.1)/
Charlotte to hang with the staff and cajole them into playing his new song. Seen in the studio after his successful
pleading are WNKS MD Keli Reynolds, Ondrasik and WNKS PD John Reynolds.

Please Send Your Photos

R&R wants your best snapshots
{color or black & white).
Please include the names and titles of all pictured and send them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com

NIGHT NIGHT, PAM Suddenly, we love pictures! Here's Pam Anderson, who
just started hosting her own show on Sirius called Club Pam, which airs on Fridays
at5 & 9pm ET. We'll be tuning in!

www americanradiohistorv com
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Geronimo Gets Sirius

New Dir./Hip-Hop & Dance Programming gives insight into
working in satellite radio

There is no argument that there have been many
changes in our industry in the last decade as technol-
ogy has continued to advance. One of these is the de-
velopment and launch of satellite radio. Some may ar-
gue that satellite radio is a “here today, gone tomorrow”
alternative to commercial radio, but the bottom line is
that the providers of this service are making headway
in getting the attention of the industry and consumers

alike.

At Sirius, where most of the pro-
gramming staff at one time or anoth-
er programmed commercial radio,
the main concern is giving consum-
ers commercial-free music around
the clock, and thus far the company
has been doing a superb
job of it. I began to won-
der how programming a
satellite radio station is | g

VP/Music Programming Steve Blat-
ter and VP/Operations Joel Salkow-
itzon new and innovative ways that
we can make what we do special.
The staff and | work hard on keep-
ing the music balance just right and
each stream unique and
entertaining. Since we are
a national entertainment
company, we have to

different from program- | f S5 —. keep in mind that we are

ming a commercial radio serving both coasts and

station and decided to §,. everywhere in between

speak to Geronimo, Siri- ‘ TR simultaneously. We do

us’ new Director/Hip- \ | rotations and research

Hop & Dance Program- G—I just like commercial ra-
eronimo

ming, on the subject.

Geronimo got his start in radio
working at WKRB-FM/New York,
the station at Kingsborough College.
He later moved into commercial ra-
dio, working at WABB/Mobile,
where he was MD/evening talent;
WWKX/Providence, where he was
PD/morning talent; and WKTU/
New York, where he was MD/
evening personality. He also con-
sulted the programming depart-
ment at WQHT /New York.

R&R: What do your duties consist
of as Director/Hip-Hop & Dance Pro-
gramming at Sirius?

Geronimo: ! work closely with

“Even though it’s
radio, | try to use
HBO as a model.
Subscribers pay for
Sirius, so they
expect more, and
that’s what we try to
give them.”

dio, but the key is the ex-
tra music and no commercials.

Our consultant, Walter Sabo, says
—and | agree — “We have the pow-
er to deliver over 100 better-than-
FM-quality signals to every radio
market in America.” My goal is to
make every stream that | program
sound like a major-market radio sta-
tion.

R&R: What are some of the goals
you've set for yourself at Sirius?

Geronimo: We have the ability to
break a lot of new music that com-
mercial radio doesn't have the free-
dom to do.  want to start breaking
new hip-hop acts and new dance
acts who are starving for national
exposure.

R&R: What, if any, special elements
have you included on your stations that
the consumer would enjoy, such as art-
ist interviews, playing album cuts,
unedited versions of songs, etc.?

Geronimo: Some of our upcom-
ing programming is confidential,
but we have huge things happening
here. We just hired Pam Anderson
to host her own show, and, quite
honestly, I'm not mad at having her
around the office. We just had Sting
perform in one of our many full-ser-
vice recording studios. Jewel was
here, Pharrell sang and played the
piano, and Jessica Simpson was here
too.

www americanradiohistorv com

The best story I can tell you
about our programming is that I
was actually reprimanded for play-
ing a “clean” radio edit of a hip-hop
song. Can you imagine being told
that you need to play the dirty ver-
sion? Not only is that unheard of,
it's cool!

R&R: With your background in com-
mercial radio, what intrigued you
enough to take a shot at programming
satellite radio?

Geronimo: The sky’s the limit
here. This is no lie: I've never had an
idea turned down here. Not every
concept is a home run, but Sirius is
all about taking chances, being cre-
ative and actually having fun at
what you do. Although we have our
stressful situations at Sirius, it
doesn't compare to that feeling you
get when you know you're getting
your monthly trend and you're
dropping a great month.

“We have the ability
to break a lot of new
music that
commercial radio
doesn’t have the
freedom to do. | want
to start breaking new
hip-hop acts and new
dance acts that are
starving for national
exposure.”

On the dance side of things, we
provide several channels of dance
music programming. This is a for-
mat that is underserved and that
people are passionate about. We re-
ceive a lot of good feedback from
our subscribers and Internet listen-
ers regarding what we do for the
dance community. Whether it’s non-
stop mixes or live broadcasts from
clubs around the country, we do it.

R&R: Explain to us some of the differ-
ences between programming satellite ra-
dioand programming commercial radio.

“The best story | can tell you about our
programming is that | was actually
reprimanded for playing a ‘clean’ radio
edit of a hip-hop song. Can you imagine
being told that you need to play the dirty

version?”

Geronimo: When we add music,
it's not about East Coast or West
Coast, Dirty South or Miami Bass. If
it's good and it fits the format, we
will be open to giving it a shot. We
are very active with our Internet re-
quests, or “E Quests,” and try to al-
ways please our subscribers, since
they are paying for Sirius. Even
though it's radio, I try to use HBO
as a model. Subscribers pay for Siri-
us, so they expect more, and that's
what we try to give them.

R&R: What are some of the special
features and programuming that Sirius
has that you wouldn't hear on commer-
cinl radio?

Geronimo: The No. 1 feature is
100% commercial-free music on 60
music channels. We are also giving
away $2 million — $1 million for
you and $1 million for a friend. We
can also swear and curse, although
we don't make a habit of it. At the
beginning of the year we debuted a
new channel called OUTQ. It's 24
hours of gay programming, and it's
compelling, original and a totally
new concept.

R&R: Do you mainly get your prod-
uct from record companies? What other
resources do you use to find the product
to put on your stations?

Geronimo: We have some of the
most connected DJs who get their
music directly from theartists. From
Grandmaster Flash and Red Alertto
DJ Diamond (the Making the Band
DJ), Big Jay Dee and Jonathan Don-
cker, they all work here and all bring
me exclusives. Most record compa-
nies do service us, and after the la-
bel reps tour our facilities, they real-
ly embrace us.

R&R: Sirius and the stations you
program are heard by people in differ-
ent markets. How do you choose the mu-
sic you put on each station? Doyou look
at certain stations in each market o see
what they are playing?

Geronimo: When it comes to hip-
hop, we look, listen and keep a close
ear to what's being done on WQHT
{Hot 97) and WWPR (Power 105) in
New York. Tracy Cloherty, Ebroand
Reggie Hawkins at Hot 97 are amaz-
ingat what they do. Across the street
at Power 105, Michael Saunders has
done a great job, and MD Mara Me-
lendez has the best ears in the busi-
ness. Needless to say, I steal — or,
as wesay in radio, “borrow” — from
them as much as possible.

We also closely monitor what

Damien, E Man and Jimmy Steal do
at KPWR (Power 106)/Los Angeles.
Right now, the Dirty South and West
Coast flavas are what's hot, so we
rely on what's going on in Houston,
Dallas, San Antonio, Los Angeles,
San Diego and Miami, just to name
afew markets. We also pay attention
to what is on my desk. On our Hip-
Hop Nation channel, we have the
freedom to play independent rap,
unsigned artists and new music be-
fore it breaks anywhere.

R&R: Do you foresee Sirius being a
vital entertainment medium for the
masses? If so, what steps is the organi-
zation taking to make that more of a re-
ality?

Geronimo: All I can say is, this is
only the beginning. We are really not
a satellite radio company; we are a
full-service entertainment company
that has 60 commercial-free music
channels and over 40 talk and enter-
tainment channels, most airing orig-
inal programming. Almost every
format that you can think of, we
have here at Sirius. Whether you like
old-school rap on Backspin or ‘80s
New Wave on First Wave, the vari-
ety and the great programming are
here.

Sirius Exec. VP Jay Clark and
CEO Joe Clayton are committed to
succeeding and winning and taking
Sirius to new heights. It's a great
feeling to be involved with such a
creative and exciting new form of
mass media.

R&R: Would you like to add any
closing remiarks?

Geronimo: For a while I was dis-
illusioned with the radio business
and the consolidation that had tak-
en place. Many incredibly talented
people are unemployed, and that's
truly unfortunate. If this description
fits you, hang in there and keep hus-
tling. With the few corporations
owning everything, now is the time
for the little man to succeed, thrive
and conquer.

TALKBACK TO R&R!

Do you have questions,

comments or feedback

regarding this column
or other issues?

Call me at 201-459-0750

or e-mail:
dthompson@radioandrecords.com
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W WB aRTST TME wABELS) i okTs A%é"c: e e | fMost Added® N
1 1 BEYONCE' #/SEAN PAUL Baby Boy [Columbia/ 6283 187 685093 13 871 |wwmmwrradds.com
3 @ LUDACRIS fISHAWNNA Stand Up (Def Jam Soutt/iDJMG) 5716 +465 503067 11 8310 | asmsrime wen® o0
5 @ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capital 5584  +676 540265 10 860 | AVANT Read YourMind (Gefien 15
4 @ YOUNGBLOODZ fiLIL' JON Damn! Arista) 5186 +9 504067 16 80/0 | GUNIT Stunt 101 fnterscope) 12
2 5 LIL' JON & THE EASTSIDE BOYZ Get Low (7V7) 5135 353 499425 26 780 | KEUIS Mikshake (Star Frakidriste) 12
§ 6 BABYBASH Suga Suga Universal M61 185 380348 21 G20 | A Felln UdMintrscope 1
MUSIQ Forthenight Def SoullBIME) 12
7 0 OUTKAST The Way You Move (Arists/ 4005 +441 341487 9 76/0 R. KELLY Step [n The Name Of Love wive/ 1"
11 @  ASHANTI Rain On Me (Murder nc/0JMG) 3108 +306 274841 11  T1)2 | OUTKAST HeyYal idrista 10
g 9 YOUNG GUNZ Can't Stop, Won't Stop (DefJam/IDJMG) 3091 246 301456 19 78j0 | WARRENG Ler'sGoli's AMovement) (WSC) 10
10 10 CHINGY Right Thurr [OTP/Capitol 2033 330 BT 2 B0 | ooy ::'T‘:em?m':;;m;‘fw .
8 11 NELLYf/P.DIDDY & MURPHY LEE Shake Ya Taifeather (Bad Boy/Universa) 2880 561 245045 21  82)0
12 @  MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 2757  +60 230988 4  87)0
15 @ MURPHY LEE HJERMAINE DUPRI Wat DaHook Gon Be (Fo’ Reefliniversa) 2524 +277 222938 10 73(0
13 14 PHARRELL H}JAY-Z Frontin' (Star Trak/Arista) 2292 373 213088 21 8O Most
14 15 50 CENT PLM.P. (Shady/Aftermattyinterscape) 2121 209 22036 2 190 |fncreased Playif_
20 (O 2PACINOTORIOUS B.L.G. Runnin’ {Dying To Live} Amarufinterscape) 2000  +181 187611 4 70/ TonaL
22 ) JAGGED EDGE Walked Outta Heaven (Columbia) 1813 +316 166095 7 637 | anmst vme usm INCREASE
19 18 50 CENT If ) Can't (Shady/Aftermattyinterscope) 1769 70 158835 16 2001 )
18 19 FABOLOUS HTAMIA Into You (Desert StormyElektra/EEG) 1753  -249 158567 27 7200 g’:,':ﬁ,';’,j;‘:’;:,‘; ‘;,‘;,“,2,;2,"”’“3 Hole n OTPCapt0d ::;2
23 @)  WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus 4/ 1676 +208 134987 5  68/1 | OUTKAST HeyYal iristsl +562
31 @  OUTKAST Hey Yal (Arista/ 1663  +562 139502 4  42/10 | LUDACRIS fISHAWNNA Stand Up (et Jam SouthiDiMG!  +465
29 @)  KEUS Mikshake (Star TrakiAristal 1531 +352 172206 5 5512 :g:l";‘ls'um,‘;’;v Y“/:,v’x, thistsl *::;
16 23 MARY J.BLIGE Och! (Geffen/ 1398 713 104558 9 660 |, P mfp"samm ,,ft 1G] i
26 @ 112f/LUDACRIS Hot & Wet (Jef SouliDJMG) 1371 +92 104480 5 624 | EAMON F* kIt ( Don't Want You Back) Lve/ +386
17 25  OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope) 1330 747 124450 10  G68/0 | KELIS Mikshake /Star Trakidristal +352
37 @ NELLY 12U (Fo’ ReelUniversal 1322 +438 88406 3 60/4 JAGGED EDGE Walked Outta Heaven (Columbial +316
33 @ R.KELLY StepIn The Name Of Love Wive/ 1279  +278 155285 6  59/11
21 28 R.KELLY Thoia Thoing (ive) 1238 292 160338 17 660
21 29 213 Fly (Geffen) 1234 36 155357 9 150
24 30 TA 24's Grand Hustle/Atlantic) 185 304 o500 13 s | New & Active
41 € JARULE Clap Back Murder Inc./IDJMG/ 127 4818 110856 2 588 | ol corsoc o nONNA Me Against The Music Uie)
30 32 BADBOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universa)) 1099 4B 101301 5 4810 | TotaPlays 528, Total tatons: 16, Adde: 0
46 @ G UNIT Stunt 101 //nterscope/ 1061 +564 149032 2 69/12 | LOON fMARIO WINANS Down For Me (Bad Boy/Universal)
25 34 BUBBA SPARXXX Deliverance (Beatclub/interscope) 1047 300 81616 14 450 | Total Plays: 506, Total Stations: 30, Adds: 6
30 35  YING YANG TWINS Naggin' (TV7) 968 20 92121 7 3371 | AVANT Read You Mind (Gefien
32 36 BIG TYMERS This Is How We Do (Cash Money/Universal 928 122 72335 7 agp | C@PAs 4[,]7' AR e L
28 37 MARKRONSON interational Affair (Elektra/EEG) 885 365 60132 8 a4y | JRRPAULIGSbintoe Wit Yo, Mo
39 €D  BLAQUE 'm Good (Elektra/EEG) B51 432 3102 5 450 || yeuum b 10OY.. Show Me.. Bad Bopliniersal
43 €@ T00 SHORT fiLIL’ JON Shake That Monkey /Short/Jive/ 760  +92 76846 3 18/0 | Total Plays: 315, Tota Stations: 31, Adds: 2
44 @ CASSIDY f/R. KELLY Hotel L)/ 736 +138 46090 2 51/3 MONTELL JOROAN Superstar (Koch/
36 41  GEMINIfiNB RIDAZ Crazy For You (Catalyst/ 729 167 44933 12 10/ | Total Plays: 315, Total Satons: 16, Adds: 0
@® BOW WOW flJAGGED EDGE My Baby Columbia/ 708  +29 50681 1 465 | JS Love Angel (Dreamilrks)
40 43 MARQUESHOUSTON flJOE BUDDEN & PIED PIPER Cubbin' TUG/EE6) 677 131 75417 11 2app | 1ot Pavs: 290, Total tations: 32, Adds: 6
@  MYA Fallen (A&Minterscope) o 673 +215  s9s6e 1 3z | JRLSAENeape e i) s
43 (D WESTSIDE CONNECTION Gangsta Nations (Capito) 659 +195 96999 2 3W9 | o nn Rt AydersIUMG)
38 46 CHRISTINA AGUILERA fiLIL' KIM Can’t Hold Us Down (RCA) 654 229 46827 15 2410 | Total Plays: 272, Total Stations: 30, Adds: 9
35 47  BOW WOW Let’s Get Down (Columbia) 652 -252 36399 18 49/0 BEYONCE' Me, Myself And | (Columbia/
@  NICK CANNON Gigolo (ive/ 589  +143 40971 1 433 | Total Plays: 264, ‘Yotal Stations: 45, Adds: 7
@  BABY BASH Sherty Doowop (Universal 535  +94 42251 1 8{1
42 50  TECH NINE Imma Tell findependent) 529 -146 19053 7 27/0 Songs ranked by total plays
s s ety b ettt St ooy | [ Detalled station playists o all RaR
below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported repone rs are available on the web at
as adds do not count toward overall tofal stations playing a Song. Most Increased Plays Iis§ the songs with the greatest week-to-week increases in total plays. Tota} Aqdienoe e_qqals Eﬂ.ﬁmmmm
Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station Is assigned an AQH number. Average Quarter Hour Persons used herein with permission
from the Arbitran Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Waiting For?

& O @ Rodio’s Only “Paperless” Promotion Information System
DEMO .. 212.509.1200
or vist WWW.PromoSuite.com

Go Paperless!
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RANK ARTIST TITLE LABE!
1 LUDACRIES Stand Up (Def Jam South/IDJME)
YOUNGBLOODS fiLIL’ JON Damn! (Arista)
LIL' JON & EASTSIDE BOYZ Get Low (7V7)
BEYONCE' fiSEAN PAUL Baby Boy (Columbia)
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)
CHINGY f/SNOOP DOGG & LUDCARIS Holidae In (07F/Capitoll
CHINGY Right Thurr (Priority/Capitol)
G-UNIT Stunt 101 finterscope/
9 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/FEG)
10 OUTKAST The Way You Move (Arista/
11 JA RULE Clap Back (Murder Inc./I0JMG)
12 MURPHY LEE f{J. DUPRI Wat Da Hook Gon’ Be fFo’ ReelfUniversal)
13 BABY BASH Suga Suga (Universall
14 WYCLEF JEAN Party To Demascus (/)
15 KELIS Milkshake (Star Trak/Aristal
16 2PAC fiNOTORIOUS B.I.G. Runnin’ (Death Row/Interscope)
17 YING YANG TWINS Naggin’ (7V7)
18 BAD BOY'S DA BAND Bad Boy This, Bad Boy That (Bad Boy/Universal)
19 T.1. 24's (Grand Hustle/Atlantic)
20 NELLY f/P. BIDDY & MURPHY LEE Shake Ya Tailfeather {Universal)
21 R. KELLY Step In The Name Of Love (Jive/
22 R.KELLY Thoia Thoing {Jive/
23 YING YANG TWINS Salt Shaker (TV7)
24 PHARRELL f/JAY-Z Frontin’ (Star Trak/Arista)
25 50 CENT If | Can't (Shady/Aftermath/interscope)
26 BIG TYMERS This Is How We Do (Cash Money/Universal)
27 WESTSIDE CONNECTION Gangsta Nation (Capitol
28 DMX Get It On The Floor (Ruff Ryders/\DJMG)
29 213 Hy(Geffen)
30 LOON Down For Me (Bad Boy/Universall

O~ a W N

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 10/26-11/01/03.

B
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KANYE WEST's Through The Wire (Roc-A-Fella/{DJMG)

CASSIDY f/R. KELLY's Hotel ()

TRILLVILLE's Neva Eva (Warner Bros.)

JAY-Z's What Else Can | Say (Roc-A-Fella//0JMG)

G UNIT's Stunt 101 (G-Unit/interscape)

KNOC'TURNAL f/[SNOOP DOGG's The Way | Am (LA Confidential/Elektra)

This Week’s Hottest Music Picks

Picazzo
MB, KiSV/Bakerstield

Michael Jackson’s “One More Chance”
(Epic): Yes! Finallv we get a Michael Jackson
record that sounds like Michael Jackson. This
isa freakin’ smash! Kickin’ add this week on
‘Battle of the Jams.” Our listeners love it!

Baby Bash’s “Shorty Doowop” (Univer-
sal): No slowing down following “Suga
Suga.” This isa huge Hispanic record.

Nathan Reed
PD, WRCL/Flint, MI

Eamon'’s “F**k It (I Don't Want You Back)”
(Jive): We spiked it once and have had
phones ever since! All-day rotation at WRCL
(Club 93-7)/Flint, M.

G-Unit's “Stunt 101" (G Unit/ Interscope):
Theaudiencealready requests itby name! Look-
ing forward to the whole Beg for Mercy disc.

OutKast's “Hey Ya!” (La Face/Arista):
Our “competitor” is ignoring it, so Club 93-
7 is owning it!

Big Tymers featuring R. Kelly’s "Gang-
sta Girl” (Cash Money /Universal): Sounds
hot. We’re making room for it!

JB King
MD, KLUC/Las Vegas

Nick Cannen’s “Gigolo” {Jive): Sounds
good on the air. Already getting phones.

R. Kelly’s “Step in the Name of Love”
(Jive): Will bea hit through the rest of the year.

Michael Jackson’s “One More Chance”:
Asan M] fan, I think its great, especiatly the
Oakenfold mix.

Nodeesha's “Get It While 1t's Hot” (Aris-
ta): Reminds me of the first time I heard
Dream and Toya.

Antdog
PD, KKUU/Palm Springs, CA

Cassidy featuring R. Kelly’s “Hotel” (J):
That's my song when my wife isn’t looking.

Westside Connection featuring Nate
Dogg's “Gangsta Nations” {Capitol): You
know it's got to be a single if Nate Dogyg is
singing the hook.

Michael Jackson’s “One More Chance”:
My wife and | make love to this song.

Nick Cannon’s “Gigolo™: [ picked this so
my mixers would get off my back.

Lee L'Heureux
MD, WRED/Portland, ME

Trillville’s “Neva Eva” (Warner Bros.): The
response this gets in the club and on the
phones here is incredible. They could easily
rise to the top for us.

Kanye West's “Through the Wire” (Roc-A-
Fella/1IDIMG): We love this record. We are
growing it at the mix-show level now and are
strongly considering it for the future.

Jay-Z’s “What Else Can [ Say” (Roc-A-
Fella/IDJMG): In my opinion, Jay can do no
wrong. His style raises him above all the com-
petition, and this track falls right in line with
that. I, like everyone else, can’t wait for the
Black album.

Bobby Ramos
PD, KPRR/EI Paso

]S’ “Love Anget” (DreamWorks): This bal-
lad is smooth and smokin” on the requests.

2Pac featuring The Notorious B.I.G.’s
“Runnin” (Amaru/Interscope): Great re-
quests, both men and women.

Eamon’s "F*k It (I Don't Want You Back)”:
if you're a Rhythmic station that’s not play-
ing this one but your competitor is, you're
f**cked! No. 1 phones 12+, women18-34!

Baby Bash'’s “Shorty Doowop”: This Lat-
inartist is back with another smash!

Mya’s “Fallen” (Interscope): Fire! Blowin’
up the phones.

OutKast's “The Way You Move” (Arista):
This is a strong female joint!

Year-End Chart Pack

“565

NOW AVAILABLE!

Includes year-end charts for all R&R
formats from 1974 through 2002!

Call (310)788-1625 or email
moreinfo@radioandrecords.com
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Datn T Lh \ America’s Best Testing CHR/Rhythmic Songs 12 + o |
4 HNH{”EH%EHEE@- For The Week Ending 10/31/03 ﬂﬂ‘i““ e
o Persons Persons Persons i | LR
Artist Title (Label) TW LW Familiarity Bun 12-17 18-24 25-34 ! | B
BEYONCE' f/SEAN PAUL Baby Boy /Columbia) 416 412 99% 3% 429 412 397 ARTIST: G Unit
OUTKAST The Way You Move (Arista/ apa 383 76% 12% 383 415 388 | | LABEL: Interscope
LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 401 381  82% 14% 420 390 392 LI BRI Ly
FABOLOUS HTAMIA Into You (Desert Storm/Elektra/EEG) 399 378  91%  31% 409 386 3.88 Tt errrerrres
BABY BASH Suga Suga Universal 39 362 66% 13% 408 400 376 GIET) CHE kT SR
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather Bad Boy/Universal) 395 406 99% 47% 407 366 399 EELStar]r' I?uammlslgocnalrg 'and
JAGGED EDGE Walked Outta Heaven (Columbia/ 389 - 49% 9% 4.00 SEno name. f ent brings
) 384 384 out the whole teaching staff for *..
LIL' JON & THE EASTSIDE BOYZ Get Low (TV7 388 397 87% 34% 416 377 367 a lesson in showboating with G
MYA My Love Is Like... Whoa /4 &M/Interscope) 380 364 98% 39% 3.96 395 363 Unit's new single, “Stunt 101.” The lead track off the group’s
50 CENT If | Can't (Shady/Aftermati/interscape/ 380 385 7% 19% 4.08 379 358 forthcoming debut album, Beg for Mercy, which hits stores on
MARK RONSON International Affair (Flektra/EEG) 379 339 36% 5% 377 389 362 Nov. 18, marks a graduation for G Unit as the band moves out
PHARRELL flJAY-Z Frontin' (Star Trak/Aristal 375 366 91% 38% 390 362 3.69 of the background and into the limelight. The video, which fea-
CHINGY fISNOOP DOGG & LUDACRIS Holidae In (07P/Capitol 375 378 78% 2% 407 389 347 | | lures acameo by R&B princess Brandy. is the No. 1 clip on
50 CENT P.L.M.P. (Shady/Atermatt/interscape) 372 382 9% 53% 384 356 379 LyEsaeabed, . )
MURPHY LEE flJJERMAINE OUPRI Wat Da Hook Gon Be (Fo’ Reelf/Universal) 372 365 50% 12% 4.20 354 339 Singﬁzognbz;(: gz;ggt:u;pf{;l%g ;aaslt(sm YSOOUE enéj(:kl’.al;:\(ljl.g.o
CHINGY Right Thurr (0TP/Capitolf 3711 380 98% 48% 396 354 348 mmseif. The group also share); the mo’niker v?ith the newest
ASHANTI Rain On Me Murder Inc./IDJMG) 370 357 83% 2% 373 363 358 label in the Interscope family, G Unit Records, through which
YOUNGBLODDZ fiLiL ..ION Damn! {Arists) 370 368 70% 22% 402 361 345 founder 50 Cent releases his now-legendary mix-tape mate-
BUBBA SPARXXX Deliverance (Beatclulylnterscape) 370 353 69% 15% 389 376 337 rial. “I've been promoting G Unit since before | even had a
BOW WOW Let's Get Down (Columbia) 368 389 82% 27% 388 346 395 record deal,” says 50. “All the music | put out on the mix-tape
MARY J. BLIGE Och! (Geffen/ 365 346 57% 13% 340 352 379 | | Circuitwas 50 Centand G Unit”
YOUNG GUNZ Car't Stop, Won't Stop (Def JamyIDJMG) 360 358 75% 30% 388 334 349 Intraducing more slang to a mainstream audience, G Unit
MISSY ELLIOTT Pass That Dutch (Gold Mind ElektralEE) 357 353 60% 14% 353 345 g4 | | 2pparenty uses "stunt’tomean showing off your cashin the
213 Fy Geften) 0 om o o 355 909 9m most creative fashion. What good is all that flash if the world
e 3-4 3-45 - . : can't see it coming a mile away? “Stunt 101" features a slug-
T.I B /;A o 47 3. 91% 3% 373 347 328 gish and slurred but captivating delivery by 50 Cent, followed
|. 24's (Grand Hustle/Atlantic) 340 344 54% 18% 389 319 312 by Lloyd Banks' raspy yet expressive verse. Young Buck caps
OBIE TRICE Got Some Teeth ifafyidifarmiantinferssape! 33 33 54% 15% 366 342 304 the flex-off with his infectious Southern drawl.
— As tra i -
Total sample size is 414 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). ing mg;;‘:,fo ,d:l;(; 2 ; Eﬁ?; 2{ sﬁ:;htzs:ﬁgrsl\zgps;n: ggﬂerflf{
Total faml/larlly represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said f crisp snare d D't hed gg nasure
they are _l:red of hearing the song. Samp_le composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take EEPEIET mms','pl L3 'toms and brush hits. If the catchy
s o g o e o AR 3 g ot SR, T s | | i of St 1 O s s 5
f articipa I nly. RateTheMusic is a registes demark of RateTheMusic.com. The RTM system, is ducer of 50 Cent's “P..M.P." Qverall, the single shines like a
:::g;:%s ,l:; ;::‘a/ radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Medizbase Research, a division of Premiere Bentley fresh out of the detail shop.
- J J
p
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King Of The Delta

Nate Bell talks about his new job as Regional VP/ Programming

During the R&R Convention in June 2003, one topic
that came up was that while urban music and radio
were outperforming other genres in sales and ratings,
many of the format’s programmers were still not being
recognized by the industry for their talent and exper-
tise. Some felt that PDs from Urban and Urban AC sta-
tions were rarely given jobs overseeing multiple sta-
tions with different formats.

That may be changing,
however. Companies like
Cumulus, Citadeland Clear
Channel are beginning to
move Urban programmers
into positions where they
have responsibility for mul-
tiple stations in a variety of
formats. Most recently, Clear
Channel /Memphis Direc-
tor/Urban Programming
Nate Bell was named Re-
gional VP/Programming, Deita Region.
This week we speak to Bell about his
new job.

Bell began his broadcast career at
WJAX/Jacksonville as a part-time
disc jockey and mix-show jock. As he
worked his way up, he handled mul-
tiple jobs, including promotions assis-
tant, morning jock, afternoon jock,
night jock, Production Director and
Music Director.

In Jacksonville he went on to work
at WAPE, WHJX, WJMO-FM and
WPDQ before becoming PD in 1994 at
WIBT (the Beat). He would later han-
dle interim Market PD duties, also
overseeing CHR WHJX. Additionally,
he was instrumental in the launch of
Urban AC WSOL/Jacksonville.

From Florida, Bell moved on to pro-
gram WKKV/Milwaukee and WDT]/
Detroit. He joined Clear Channel/
Memphis in 2000 as PD of WHRK and
Urban AC sister KJMS. In 2001 he was
named Director/Urban programming,
Memphis, adding oversight of WDIA
and helping to launch FM Gospel
WHAL. In addition to his regional VP
duties, Bell consults several Clear
Channel Urban outlets in other areas.

R&R: What exactly are your respon-
sibilities?

NB: The Delta regionincludes Mem-
phis; Jackson, TN; and Tupelo and Hat-
tiesburg, MS. I also continue to consult
Clear Channel Urban stations WBUV/
Biloxi; WUBT/Nashville; and WZKS/
Meridian, MS. In addition to working
with Urban and Urban AC stations, I
will be working with Country, Classic

Nate Bell

Rock, Alternative, CHR,
Rhythmic, News/Talk and
Sports. In Memphis alone I
oversee seven stations. I
haven’t counted all the sta-
tions I will be working
with, but it's a lot.

R&R: What programmting
principles do you feel that all
formats should live by?

NB: My basic radio pro-
gramming philosophy,
which could cover any format, is sim-
ple: You must have a complete under-
standing of the individual goals of a
station, then use the best program-
ming practices and find the right team
to achieve those goals. We at Clear
Channel have incredible resources in
our people to get the job done.

R&R: Do you think talent can cross
over from format to format?

“Pm not really
concerned with what
a station adds; | am
concerned with what
a station plays.”

NB: Some talent can. You have to
ask, "Can this person appeal to the lis-
tenership of that station. Can they con-
nect with that listener?”

R&R: What formats do you feel have
uniqie nuances, and what are those nu-
ances?

NB: First, I have to stress that the fun-
damental principles of good radio cross
all formats. Radio is pretty much the
same everywhere you go, but that be-
ing said, there are unique audience pref-
erences for each format, and listeners
may use different formats differently.

I've noticed a lot of parallels be-
tween Country and Urban AC radio.

www americanradiohictorvy com

Listeners of these formats are more
passionate about the music, and both
formats tend to be very involved in
their communities. We've also seen
the Country format splinter, just like
the Urban and Urban AC formats. But
in Country you generally find that the
listeners — old and young alike —
like all the artists. In Urban a listener
who loves Nelly generally doesn’t
love Luther Vandross, and vice versa.

Urban radio has its unique nuanc-
es, especially in terms of personality
being more a part of what we do. The
audience views the format as being
part of their lifestyle and one of their
main forms of entertainment.

R&R: Is the Rock format more risqué
than others, and can you get away with
pushing the envelope more there than at
other formiats?

NB: That is determined by each
market and the station’s audience. It
can be very different from city to city
and regionally.

R&R: Which formats do you feel you
need to study a little more?

NB: Actually, in my role consulting
some of these Clear Channel stations,
I've been working with programmers
in all the formats, getting ideas and
feedback from them and sharing pro-
gramming ideas. Because of that, I've
already learned a great deal about the
different formats and how the pro-
grammers think. Again, you have to
start with the fundamental basics of
radio programming, and it grows
from there.

R&R: How nich of your job will be
dealing with corporate bureaucracy, and
how do you keep that from affecting your
love of programming?

NB: First, you have to understand
that all the paperwork and corporate
stuff has to be dealt with. It can’t be
ignored. Second, Clear Channel is one
of the best companies in terms of let-
ting each station and each market run
itself on the Iocal level. I am certainly
not telling each station what to doand
play. In fact, I have to sell my ideas.
What I mean by that is, my job is to
be an advocate for the format and the
product by giving my opinion on how
it could be better. The ultimate deci-
sion on whether my suggestions are
implemented is completely that of the
GM in that particular market.

Ireally try to give insightand guid-
ance, not orders. It's a myth that ra-
dio-station corporate programmers
make all the decisions. Why would
we then hire people on the local lev-

LADY T MAKES MAJIC AGAIN Songstress Teena Marie performed
for WMM./Washington during its monthlong anniversary celebration. She was
also in town for the BET Walk of Fame Tribute to Aretha Franklin. Seen here (I-r)
are WMMJ MD Mike Chase, Marie and WMMJ aftemoon host Alvin John
Waples.

el? They hire their own staff and run
the day-to-day operations. My over-
all goal is to see if the station’s direc-
tion and image are on point. Are the
music rotations right? Is the imaging
effective? Does a promotion serve the
needs of the station’s goals?

In fact, let me put it right out there:
I'm not really concerned with what a
station adds; I am concerned with
what a station plays. I truly believe
that it's not what you don't play that
can hurt you, it's only what you do
play that can hurt you.

“In corporate culture
today, you have to
have communication
overkill.”

I expect to have about the same
amount of interaction with GMs as I
do with programmers. In a way, in
corporate culture today, you have to
have communication overkill. I'll be
communicating my ideas and goals to
the programmers, GM, market man-
ager, regional VP, senior VP and VP
of programming for each format. I
will not be hiring people for the sta-
tions; although, when they need help,
I can certainly suggest potential tal-
ent. I feel the people in the actual mar-
ket have to make those kinds of deci-
sions, because they are the ones who
will be working with this person on
a daily basis.

R&R: Are you concerned that your
new duties and traveling will take your
attention away from your Memphis sta-
tions?

NB: I will be traveling more often
— probably before every major rat-
ings book. Thatbeing the case, I have
the best team in place in Memphis, a
team who can handle anything putin
front of them: Bobby O'Jay, PD of
WPDIA; Eileen Collier, Asst. PD of Ur-
ban AC KJMS and PD of Gospel
WHAL; and Devin Steel, Asst. PD of
WHRK. The bottom line is, I let them
do their jobs, and they’ve been doing
itall along, so nothing is really chang-
ing to a great extent.

R&R: It's not unusual for program-

mers in other formats to oversee multiple
formats, but it’s unique when we see some-
one from the Urban format overseeing oth-
er formats. This is a major accomplish-
ment. Are you feeling the pressure, and do
you see yourself as a trailblazer?

NB: It does add extra pressure for
me, considering that people may look
at me harder and expect more. But I
also believe that if I'm successful, oth-
er great programmers from the genre
will have similar opportunities.

Ré&R: Do you feel that programniers
in the Urban format get the respect they
deserve within the industry for their tal-
ent and expertise?

NB: Actually, I dobelieve that there
are many programmers in the Urban
genre who are getting their due re-
spect. 1 mean, look at the number of
programmers — in Clear Channel and
outside the company — who are win-
ning in their markets. They're not just
winning the format race, they re win-
ning the market overall. And isn't that
what we are really judged on, if our
stations win?

R&R: Why do you think the indistry
Ias been slow to bestow more all-format
duties on Urban prograntmers?

NB: [ don’t know if it’s that the in-
dustry has been slow or that many Ur-
ban programmers have not had the
desire to program outside the format.
Maybe it's a combination of both.
Most programmers get into radio ini-
tially because of their love of the mu-
sic. But for me, while I love the music,
I also love the art of programming —
how we rotate, creating the clocks and
developing an image and a marketing
campaign. [ love creating the whole
package, not just choosing the right
music.

R&R: What is your proudest achieve-
ment in programming thus far in your ca-
reer?

NB: That's hard to say. There are a
few. But what comes to mind imme-
diately is that our Memphis team just
got the results of the summer ‘03 rat-
ings. Tosee all four of the Urban prop-
erties at the top — Nos. 1,234 12+ —
was very fulfilling.

TALK BACKTO R&R!

Do you have questions, comments or
feedback regarding this column or
other issues?

Call me at 201-656-3431
or e-mail:
dhall@radioandrecords.com
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W WES ARTIST TITLE LABEL(S) W A A%%s v owswow | AYoSt Added” '
2 € LUDACRIS ISHAWNNA Stand Up Def Jam South/IDJMG) 3613 +73 485458 10 6400 |www.rradds.com -
3 @  ASHANTI Rain On Me (Murder incADJMG) M57  +B9 457590 11 GBI | oo so0s
1 3 BEYONCE fISEAN PAUL Baby Boy (Calumbia) 3370 208 422450 13 640 _
4 4 YOUNGBLOODZ /LI JON Damn! Arista/ 3050 166 382138 18 620 ::lcslzgirlo::ec:g\[:‘o;gmaéﬁm i 22
5 @ JAGGED EDGE Walked Outta Heaven (Columbia) 2072 +250 366327 13 6100 | WESTSIOE CONNECTION Gongsta Nations (Capital 16
8 @ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capital) 2888 +499 366202 8  63/0 | SEANPAUL ImStil InLove With You (VPMtiantic 16
6 @ OUTKAST The Way You Move (Arista/ 2786  +273 340681 8  G62f1 | VARRALYNRAMSEY Up Against Al Odds (Casabience) L
7 @  R.KELLY StepIn The Name Of Love five/ 2752 4200 W 15 GO | e S0 i
| 10 9 MARQUES HOUSTON fiJOE BUODEN & PIED PIPER Clubtin' (T.4.6/EF6) 2047 61 271238 14 5410 | JUNIORVARSITY Shorty (ad Hipel 10
11 @ AVANT Read Your Mind Geffen) 1978 +80 214932 11 G1/0 | GUN Stunt 101 inerscope) 9
9 11 R.KELLY Thoia Thoing five/ 1877 379 211120 17 670 | 'MPROMP2 Mocha Soul B3) 8
17 {®  MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be (o’ ReeflUniversa) 1845  +258 212853 10 46/0
19 @ BADBOY'S DA BAND Bad Boy This Bad Boy That /Bad Boy/Universall 1618 +108 196665 7  48/0
18 14 MONICA Knock Knock 4/ 1536 24 138300 9 58M1 Most
13 15 LIL' JON & THE EASTSIDE BOYZ Get Low /TV7) 158 30 2083 28 5w |/ncreased Plays
21 D MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 1480  +99 175650 4 621 _—
15 17  PHARRELLfIJAY-Z Frontin' (Star Trakidrista) 143 282 187835 23 GBI |, e L
14 18 NELLY fP.DIDDY & MURPHY LEE Shake Ya Taifeather Bad BoyUnivrsall 1433 291 153827 19 580 | cyumcy gso0P OGS & LUDACRS okl TPl +493
16 19 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 1377 284 155376 20 510 | ALICIAKEYS YouDon't Know My Name (f 448
| 12 20 MARYJ.BLIGE Och! (Geffer) 1376 508 111756 11 610 | JARULE Cap Back (Murder b IDUMG) +3n
27 @ JARULE Clap Back Murder inci0JMG) 1324 +391 146070 4 g5p | BEVONCE' Me Myself Andl Colimbia) iy
22 €@ 2PACINOTORIOUS B.L.G. Runnin’ (Dying To Live) Amaru/interscope) 1307 +114 122373 4 64f1 g:,",:}:;“g;,;‘;}ay””,m";’ o :;3;
2% @ 112 f|LUDACRIS Hot & Wet (Def Soull0IME) 1074 +100 90233 5 591 | M.LEE\). DUPRI Wat DaHook Gon Be (Fo’ ReelUniversall  +258
25 @  GINUWINE Love You More (Eic/ 1034 +43 905555 6  38/1 | NELLY lzU o’ ReslUiversal +257
29 @  JOE More & More Uive/ 977  +164 80112 6 58} | JAGGEDEDGE Walked Outta Heaven Cokmbis/ +250
34 @  GUNIT Stunt 101 fiaterscope) 955 4337 120375 3 579 | - VELLY StewinThe Name OfLove Gl 20
23 27 FABOLOUS HTAMIA Into You (Desert Storm/ElektralEEG) 892 273 112557 20 630
31 @  LOONfIMARIO WINANS Down For Me (Bad Bay/Universal 821  +66 96187 5 4453 l
28 29 YINGYANG TWINS Naggin' (TV7) 769 100 58851 14 290 .
30 30 WYCLEF JEANfIMISSY ELLIOTT Party To Damascus &/ 740 23 68 5 560 New & Active l
24 31  ERYKAH BADU Danger...Block On Lock Matown/Universal 718 316 50253 13 500 |
32 € FLOETRY Getting Late (Dreamiarks) 677 +15 79735 71 310 %jf;mgsg‘#ﬂ o
41 €D BOWWOW flJAGGED EDGE My Baby (Columbia) 654  +130 64488 2 40f2 rmuwué Nev; oa Wi ém'l i
38 @ NICK CANNON Gigolo five/ 646 +65 53680 4 516 Total Plays: 354, Total Stations: 25', Adds: 3
44 €@ KEUS Milkshake (Star Trak/Arista) 634 4127 114992 3 32 | paoicca pay & (ipmocel)
33 36 ELEPHANT MAN Pon De River (VA/Atiantic) 628 27 15760 6 430 Total Plays: 345, Total Stations: 23, Adds: 0
35 @ ISLEY BROTHERS f/IRON ISLEY Busted (OreamWorks) 624 +8 79330 14 250 NAPPY RDOTS Sick & Tired /Atlantic)
40 € MONTELL JORDAN Superstar (Koch/ 597  +51 49657 4 352 Total Plays: 319, Total Stations: 26, Adds: 1
3 39 BIG TYMERS This Is How We Do [Cash Money/Universal) 584 - 15 35666 6 360 DWELE Find A Way (Vigin)
@  ALICIA KEYS You Don't Know My Name (4 579  +448  B95E4 1 20 Total Pays: 286, Total tations: 28, Adds: 1
38 @ JAHEIM Backtight (Divine Mllwlamerﬁms./ 578 +3 5177 71 360 r:&“gtslggfsgfafgar::&'g'ﬁ d’%
42 @ ... Be Fasy (Grand HustielAtiantic) 542  +25 50687 2 414 , , .
@®  BEYONCE' Me, Myself And | (Columbia) 55 +364 5180 1 dgy | LN S e G s el
48 (D TIMBALAND & MAGOD f/SEBASTIAN Indian Flute (BlackGround) 513 +179 43129 2 32 e SN
@ JS Love Angel (DreamWorks/ 502 +23 53157 1 473 Total Plays: 158, Total Stations: 20, Adds: 1
@  NELLY 12U (o’ ReellUniversall 493 4257 %791 1 523 L KRAVITZ P DIDOY... Show Me Your Soul Bad Bay/Universa)
45 @ MUSIQ Forthenight (Def SoullDJMG) 491 4105 72255 2 G1/60 | Total Plays: 156, Total Stations: 22, Adds: 3
49 (D  DMX Get It On The Floor (Ruff Ryders/IDIMG) 478 +153 48T 2 424 TEEORA MOSES You'l Never Find (A Better..) 717
43 49 TOO SHORT fiLIL' JON Shake That Monkey (Skort/Jive) a5 69 20486 8 280 Total Plays: 136, Total Stations: 14, Adds: 6
l 46 @ DAVID BANNER Cadillac On 22's (Universall 380 +8 22027 [ 2110 Songs ranked by total plays
OGS 0rme B s on S A v O g 1t o provioss wesk I congear e o s, e Song-ai e et morsce s | | Detailed station playlists for all R&R
placed first. Songs below No. 20 are movedto recurrent after 20 weeks onthe chart. Most Added is the total number of new adds officially reported to R&R by eachreporting | | reporters are available on the web at
_station. Songs unreported as adds do not count toward overall total s}ations playing asong. Most Increased Plays lists the songs \gmh'the ggeatest week-10-week increases ﬂﬂ.ﬂﬂﬂﬂﬂmﬂﬁm
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). € 2003, R&R, Inc.
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WD URBAN 33

e October 31, 2003

( 7 - \( Indicato
3 e . America’s Best Testing Urban Songs 12 + r i
6?;!? I ﬁﬁmﬁ-ﬁ{ﬁﬁﬂ For The Week Ending 10/31/03 Most Added
L TARRALYN RAMSEY Up Against All Odds (Casablanca)
Persons Persons Persons i
Artist Title (Label) TW LW Familiarity Burn  12-17 18-24 25- MICHAEL JACKSON One More Chance /pic/
LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDIMG) 433 433 9% 14% 420 421 433 | | MUSID Forthenight Def SoulluME)
LIL' JON & THE EASTSIDE BOYZ Get Low (7V7) 429 428 97% 4% 419 419 42 JUNIOR VARSITY Shorty /Mad Hype/
BEYONCE' fISEAN PAUL Baby Boy (Columbia/ 418 429 9% 2% 4N 416 399 WESTSIDE CONNECTION Gangsta Nations (Capital
OI.ITKAST'The Way You Move'/AnsIa/ 417 417 91% 1% 4.8 416 4.24 SEAN PAUL I'm St In Love With You (VP/dtiantic)
CHINGY Right Thurr (OTP/Capitol) 415 4.00 98% 2% 4.07 413 392 ] )
CHINGY f/SNDDP DOGG & LUDACRIS Holidae In (DTF/Capitoll 415 404 95% 18% 402 405 395 KELIS ilkshake (Star TrakiArists)
YOUNGBLOOOZ f/LIL' JON Damn! (Arista) 410 414 90% 2% 403 410  3.86 DMX Get It On The Floor /Ruff Ryders/IDJMG)
GINUWINE Love You More (Epic) 404 404 1% 8% 402 406 393 | | pycik e
FABOLOUS fITAMIA Into You /Desert Storm/Elektra/EEG) 402 407 97% 40% 4.09 408 409
MARQUES HOUSTON f/JOE BUDOEN & PIED PIPER Clubbin’ (7.U.6./EEG) 402 400 4% 13% 396 399 387 Songs ranked by total plays
NELLY iP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universsf 400 402  99%  52% 399 409 375 Recurrents
MURPHY LEE flJERMAINE OUPRI Wat Da Hook Gon Be fFo’ Reel/Universal) 398 392 80% 13% 384 3.95 3.59
JAGGED EDGE Walked Outta Heaven {Columbia) 398 404 78% 14% 399 4.05 384 CHINGY Right Thurr IDTP/(.‘apim# 1331
112 ﬂLUDAFRIS Hot & Wet (Def Soul/iDJMG) 394 406 60% 8% 3.80 387 367 AALIYAH §ITANK Come Over (BisckGround/Universal 952
ASHANTI Rain On Me (Murder Inc.IDJMG) 391 389 93% 28% 389 389 389
YING YANG TWINS Naggin’ (7V7) 387 371 6% % 376 387 348 | | 90 CENTPLMP.(Shady/Aftermathinterscoe 667
PHARRELL flJAY-Z Frontin’ (Star Trak/Arista) 385 390 98% 48% 389 391 384 MONICA So Gane &/ 554
YDUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 380 382 92% 29% 363 376 330 DAVID BANNER fiLIL’ FLIP Like A Pimp (Universall 541
MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 378 391 74% 13% 380 362 421 BEYONCE' flJAY-Z Crazy In Love /Columbia) 539
AVANT Read Your M.Ind {Geffen) 177 319 59% 10% 3.86 405 345 GINUWINE In Those Jeans (6 505
JOE More & More Live) in - 45% 6% 382 334 346 , .
MONICA Knock Knock 4/ 376 379 68% 15% 383 379 393 | | T\-24's/Grand Hustkidtiantic 488
BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 372 380 7% 14% 367 370 362 TYRESE Signs Of Love Makin' &/ 460
MARY J. BLIGE Qoh! (Geffen/ 370 362 7% 2% 372 368 382 50 CENT In Oa Club (Shady/Aftermathiinterscape) 419
B. KELLY Slep In The Name 0f Love UI’VE/ 3.69 387 BU% 25% 377 32 391 SEAN PAUL Get BUSY /VP/AI/aﬂIl‘/ 407
R. KELLY Thoia Thoing /Jive/ 367 382 96% 41% 366 3.60 381 . .
SEAN PAUL Like Glue /VF/Atlantic) 361
ERYKAH BAOU Danger...Block On Lock (Motown/Universal) 364 362 64% 15% 377 374 384 , o .
OBIE TRICE Got Some Teeth (Shady/Aftermathvinterscape/ 355 37  70% 20% 347 347 349 | | ULHIMUS0CENT Magic Stck (Dueen Bealdtiantic) ek
o - . ] o BONE CRUSHER Never Scared (4rista) 333
Total sample size is 457 respondents. Total average lavorability estimates are based on a scale of 1-5. {1=dislike very much, 5 = like very much). Total familiarity represents the . . .
ge of gnized the song. Total bum represents the numberof 0 said they are tired of hearing the song. Sample itionis based SNOOP DOGG Beautiful (Daggystyle/Priority/Capitol 3
12+, Persons are screened via the Infernet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout JAHEIM Put That Woman Fiest (Divine Mil/Warner Bros.) 318
research. The results are intended to show opinions of participants on the the Internet only. Rate TheMusic is a regis of ic.com. The RTM system, is available }
\_fo loca o staions b caling 813-377-6300. RateTheMsic.com data s rovded by Mediabase Research, 2 diison ot Pramisre Ratlo Networts ) \50 CENT 21 Questions (Shach/Aftemnathinterscope) 3 Dy
-
Reporters
PD: Rom ~Sugar Beac™ Williams. 1 MUSIG OM/PD: Kim Johason D Oovis APD: DJ Taz MD: Kode Wred 6§ MUSO
vl ' o e ST et RS e,
SEAN PALL 2 IS0 1 KELS. LIL SCRAPPY TARRALYN RAMSEY
WARRENG TARRALYN RAMSEY WEUPHuntsville, AL 1 MUSIO TRLLALLE KELSS
mmmem wnomm:m MA y';‘e:"mmh' s e Mty WUBT/Nastwille, TN® TR KATZ/St. Louis, MO
Ty W | RS % el P— e
?l%m 5 XELIS No Adds Fm ky wm;‘m:mw DIOOY 8 LOONS .5.'" \ ¥, Ty
SEMPAL WrXECoumbus, GA WIMUJackson, MS* WESTSIOE COMECTION o WFUN/SL. Louis, MO
e o L. - RS e — L
WD in Stemns H5 10 M0 N KNOU/New Orieans, LA* PD: Aarom Marweli * L3
10 JUNOR VARSITY MICHAEL JACKSON B pistd S, EATH PD: Larmonda Witkamss: MO (e Skeel WTMP/Tampa, FL
5 SEANPAL . e No Adés 1 Msio L
WESTSIOE CONNECTION WSSP/Charlesion, SC WK Columbus, OH AESTSDE COBATET R VACHAEL ACKSON APD/MD: g Money Ced
DR RAEE, M- Jon g WOUEMew Orleans, LA® . 24K
WHTAAllanta, 6A' 2 Syl . Rt S0 et WRJHJackson, WS OM: Cata Bostner WCDXRichmend, VA
1P i Savens gony Dbl Sherk 16 GUT P Fosen o bt b WA/ Toleda, OH
:"“m :Nﬂﬂ{m SEYS-WF f;uu«nwm mlsaw?"‘?
KKDA/Dallas, TX' WBTacksonville, FL WBLSNew York, NY* Ny DOORDIE
e SR EE=- A P e
" moe | e | fE i
WEXAuqusta, GA* Y B cocron .;'E.'-'ﬁ S Chwin MNP Mo Yotk Y SOMTELL oroun %&L
N e i | vt o, W Emee "
3 BOW WOW LIAGGED EDGE [ T 1 G WILZ/Saginaw, MI* G oSaY
WPRW/Augusta, GA® AIPEC/Chariat” WiLB/Detrot, MI* u ACKSCH s b e
o - o e o = i
Pash 4 A } firomss o .. R oo | wenssarmman. G e s
7 gevoucs LENY KRAVITZ VP DVDOY & LOON & SUNIGR VARSITY 4 WARREN G el avannah. i
b Wt Chatanoaga, TN PR i T PD: Som Hetson 18 06
MICHAEL JACKSON PD: Kotk Landecker W " wﬁnﬂﬂ WICK CANROR APDAMD: Kanys Cabine 5 TARRALYN RANSEY
WERQ/Baltimore, MD* bt OMPO/MD. IR Wisen POMD: The § WtraeL cson WKYS/Washington, 0C
PD: Vicior Starr 7 MESSY ELLIOTT 18 LL IOMVTWISTA 17 MICHAEL JAC) KVSP/Oidaboma City, DK 1 TINBALAND & MAGOO FSEBASTIAN PO; Daryll Huckaby
M- Bk Howse 2 WARRENG 15 TARRALYM RAMSEY 15 MUSQ T Yoy Monday 1 TARRAL YNRAMSEY MD: rad Wlles
e ! N 3 Lawoe paweL b s Bl o
(TR bt 8 Vacher soxson v S . s
0 DA IWPROVP? KDKS/Shrevegort, LA' WJKS/Wilminglon, DE
WEMX/Baton Rouge, LA DARMUA s KRR I OMPTIAND: Queon Echols WIKS Wilming
PD: J-Tweazy PRONP? [F XFayetievile, POMD. Joba TARRALYN RAMSEY 37 MuSIo 6 MIHAEL JACKSON
0o g e DOoRDE OM:Mac & TS e KBLR/Omaha, NE e !
HE WGC/Chicago, IL :.’,’,"‘"'.:,., %W‘m“. oo . TS0t comicTion b
2 TEEDAAMOSES Etroy mﬂ?’ SEAN PAUL AFD/MO: Bryamt ~Bizzy B” McCain
e eI .!;‘;:-'I‘:.:\:IE.EL ﬁg&m;gm WO ecrion E z”m
KYCX/Beaumont. TX* MICHAEL JACKSON WOQHHA2nsing, MI* 7 TRILLILE * .
i o WPWKChicago, IL* WTMG/G:Inesville. e %Jn_ i ﬁm’;m% ;o:::le:etp;:rs
- JACKSON
' ?‘L’I?s“wc“"" i Wepewe E:"g‘l?m i %’ 3 D%z er 0.8 00w & PuwRRELL FE —
i 16 WESTSOECOuCTOn e IARALRASEY H ﬁ‘i“m-f"‘wmm 70 Total Monitored
WBUV/Bios, Ms* Wi Cincinnati, OH* T sy WETFALexinglon, KY* TARRAHRISEY = -
70 Tommes a0 A= WIKS/Greenvile, NC* 1 vrmFaE; s i, PA” liotalindicatod
;%W i PMD: B.K. Kikiaod m{;ﬂmm M Cota Lo Kimbough
B § Kroer B, i " B )
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% o URBANACTOP30
e October 31, 2003
WK WER  ARTIST TITLE LABELES) 5 pLkTS .J%’;‘"‘cs e T o
3 o GERALD LEVERT U Got That Love (Elektra/EEG) 1060 +109 110385 10 380
1 ©  R.KELLY StepIn The Name Of Love Lfive/ 990 0 117564 26 18)0
2 3 KEM Love Calls (Motown/Universal) 885 81 107963 40 310
4 4 LUTHER VANDRDSS Dance With My Father 4f/ 840 -108 95961 26 410
5 5  HEATHER HEADLEY | Wish | Wasn't /RCA/ 735 -84 79829 33 370
9 o SMOKIE NORFUL | Need You Now (EM/ Gospel) 124 +47 72987 30 350
8 7 DWELE Find A Way (Virgin) 708 44 78427 17 400
6 8  TAMIA Officially Missing You (Elektra/EEG) 686 -87 72067 25 3400
n ©  ARETHA FRANKUIN Wonderful Arista) 678 +125 82375 5 310
7 10 JAVIER Crazy (Capitol) 640 -128 58299 24 34/0
12 @  ANTHONY HAMILTON Comin’ From Where 'm From (S0 So Defidrista) 510 +10 40427 11 310
10 12 RHIAN BENSON Say How | Feel /0KG/ an -108 30519 16 341
18 ®  JOE More & More Live/ 462 +67 43595 4 3Im
13 14 JAHEIM Put That Woman First (Divine MilfWarner Bros.) 455 18 48215 34 300
17 @  JAHEIM Backtight (Bivine MilfWarner Bros.) 440 +44 30150 9 30
20 @ WILLDOWNING A Million Ways (GRP/YMG) 401 +58 39390 6 282
16 17 FLOETRY Getting Late [Dreamiorks/ 393 16 34653 12 280
19 18 CALVIN RICHARDSON Keep On Pushin’ (Hollywood) n 18 24455 16 23/0
15 19 ISLEY BROTHERS f/RON ISLEY Busted /DreamWorks/ 352 83 28924 14 20/0
21 20  VIVIAN GREEN What Is Love? (Columbia) 294 38 21623 10 18)0
24 @) MICHAEL JACKSON One More Chance /Epic/ 276 +64 36000 2 18/16
22 €D  AVANT Read Your Mind (Geffen) 269 +16 24096 4 231
25 @  ERYKAH BADU Back in The Day (Motows/ 265 +61 20411 2 222
26 @  ASHANTI Rain On Me (Murder fnc./IDJMG) 259 +57 37652 3 152
29 @D STEPHANIE MILLS Can't Let Him Go (/&M 239 +85 26445 2 100
2 26 MANHATTANS Turn Dut The Stars {Love-Lee/ 194 -37 12894 8 1200
27 27 IMPROMP 2 Mocha Soul Bg3/ 166 -1 5562 7 130
28 @ EARTH, WIND & FIRE Hold Me (Kalimba/ 159 +1 7679 3 180
- @  MARY J. BUGE Ooh! fGeffen/ 138 +20 18699 4 51
@ ALICIA KEYS You Don’t Know My Name 4/ 134 +97 13993 1 0j0

New & Active

KEM Matter Of Time (Motown/

Total Plays: 129, Total Stations: 17, Adds: 1

FREDDIE JACKSON Natural Theng (Martiand/

Total Plays: 105, Total Stations: 12, Adds: 3

GOAPELE Even Closer (Skybisz/

Total Plays: 36, Total Stations: 4, Adds: 0

JAGGED EDGE Walked Outta Heaven (Columbia)

Total Plays: 79, Total Stations: 4, Adds: 0

JEFF BRADSHAW fIJILL SCOTT Slide (Hidden Beach)
Total Plays: 78, Total Stations: 5, Adds: 0

42 Urban AC reporters. Monitored airplay data supplied by Medlabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/19-10/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Eact daypart on each station is assigned an AGH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (® 2003, The Arbitron Company). ® 2003, R&R, Inc.

TONY RICH PROJECT Red Wine Compendia)
Total Plays: 74, Total Stations: 7, Adds: 0
DONNIE Do You Know Universal)

Total Plays: 67, Total Stations: 8, Adds: 0
SILK Silktime (Liguid 8)

Total Plays: 66, Total Stations: 7, Adds: 0
MUSIQ Forthenight (Def SoulidJME)

Total Plays: 63, Total Stations: 21, Adds: 20
KALVIN BISHOP Tell Me it's Alright (Mokah/
Total Plays: 57, Total Stations: 7, Adds: 3

Songs ranked by total plays

Most Added*

www.rradds.com

ARTIST TITLE LABEL(S)

MUSIQ Forthenight (Def SouliDJMG) 2
MICHAEL JACKSON One More Chance (£pic/ 16
TARRALYN RAMSEY Up Against AW Odds (Casablanca) n
JEFFREY OSBORNE Caller 1D (/ay0z/Koch) 10
VAN HUNT Seconds Of Pleasure (Capitoll 4
AL GREEN | Can't Stop (Blue Note/FMC) 4
FREDDIE JACKSON Natural Thang (Martiand) 3
KALVIN BISHOP Tell Me It's Alright (Mokah/ 3
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
ARETHA FRANKLIN Wonderful (Arista) +128
GERALD LEVERT U Got That Love (Elektra/EEG/ +109
ALICIA KEYS You Don't Know My Name 4/ +97
STEPHANIE MILLS Can't Let Him Go L/&M/ +85
GINUWINE Love You More {Epic/ +81
JOE More & More (five/ +67
KEM Matter Of Time (Motown/) +65
MICHAEL JACKSON One More Chance (£pic/ +64
ERYKAH BADU Back In The Day (Motown/ +61
WILL DOWNING A Miliion Ways (GRAVMG) +58

Most
Played Recurrents —
TOTAL
ARTIST TITLE LABEL(S} PLAYS
RUBEN STUDDARD Superstar (// 435
KINDRED Far Away {Epic/ 319
FLOETRY Say Yes (DreamWorks/ 345

BRIAN MCKNIGHT Shoulda, Woukda, Coulda iMotown/Universal) 331

R.KELLY I'l Never Leave (fve/ 306
LUTHER VANDROSS Take You Out 4/ 289
TYRESE How You Gonna Act Like That & 230
VIVIAN GREEN Emotional Rollercoastes (Columbia/ 228
RON ISLEY f/R. KELLY What Would You Oo? (Dreamiorks/ 211
SYLEENA JOHNSON Guess What /ive/ 204

Detailed station playlists for alt R&R
reporiers are avaifable on the web at
www.radipandrecords.com.

4 N
Urban AC Reporters ...
Stations and their adds listed alphabetically by market
X WLXC/Columbla, SC° WFLMJL, Pierce, FL* KMJK/Kansas City, WIMAM W Mostolk, VA* WLVH/Savannah, GA /W askiagion, 0C*
T Ramere, MO PR Dony Wigms * uqinm“ R Ko ciy, Mo SERE Mihcame. WT % v o bt ety L J.'.'ﬁ“_
R Fyes e be e, Nodods e i o o
2 WCHAEL JACKSON JEFFREY OSBORNE WS 9 L ICKSOM
WWDMColumbia, SC: T e
KOxXLBslon Rouge, LA PO Lo - e—" KN , LA WHICS Mitwaukse, Wt WYKL Marlolk, VA* KMAMSL. Louis, MO
R OSB0RNE | R aGRo i POMD Jute O v Tt OM: Dick Lo OM: Check Atk
Lo JEFFREY 0SBOMNE e —— POMD: Jackoes POMO: Oon Losdon PD: Eric Mychaels
AL AR [ VD Tyms & . WO: ToylorJ
W e £ TARRALYH RAMSSEY 1. — No hdds
%ﬂnﬂ&:nimham,u me‘/cn&m NC* Ty T WALL DOWNG
e ohasen WAGH/Columbus, GA ; WDLTMobile, AL* WHMM.Washington, DC*
- PP Copes Rkt e P e FO- Stew Crumbley WCFB/Dddando, FL WIMXToledo, OH® POy o TR
WO: E6 Lewis Mo Jomal (ol PO: Stove Holleook PO: Rocky Leve NO: Mtz Chase
2 i i, = e, L =
WHGL/Chadeston, SC* KMJQHouston, TX"
T Tt b WRNB/Daylon, OH* PD: Corl Commer WOOKMNashville, TH* 'WDAS/Phitadeiphia, PA
AOD: OMPD:40. : KILHALos Angeies, 3
el = e e | REEEE T
TARFALYM RAMSEY T 4 % mu
3 nwuu o WTLG/ndianapolis, IN* it WYBC/New Haven, CT* } g - osx )
ﬂ’w... : Er_';ul‘“ RPN, et s ﬁmﬁu “Monitored Reporters
Tage G: v 100 2 SRy e A i _7%-;""'" ne 49 Total Reporters
VAN No Adds AL BREEW Berry - O
- Ky o o 45 Total Monitored
wul ille. NC* WIOWJackson, MS* WYLDNew Orlsans, LA
YvAzchicage. L. T e P O e 5 O ura Bl S icmong Ut
A A s R, e b et T PG, (ote 4 Total Indicator
e T8 MY ORE XS0 o L 38 WOUEL ACKSON VHOUEL ACKSON
WOL/Jacksomille, WRKSMew York, NY* .
WZAK/Clevetand, OH* WOZFiim, MI* pelaphes !IFNMMW FL* OM: JonMloa mr&n VA
Ao P ey 3 T s TR S vaughe 0 s 501 OSR0NE
MO: Soby Fenh T L worson % L TR e
\ J
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Part Two Or A Two-PART SERIES

More Of The Stuff
Between The Songs

On-air features, bits and spotloads

Our two-week focus continues on the all-important
elements that separate your station from all of the rest
— a concept pounded home in these pages by consult-
ant Rick Torcasso. As he would point out, everybody
has access to the same records. It’s what you do be-
tween them that can often be the difference between
success and changing formats.

Once again we utilize information
gathered by Mediabase 24/7's Tuned-
In monitor to offer an overview of
what four of this format’s top stations
— WMIL/Milwaukee, KEEY/Min-
neapolis, KSON/San Diego and
KMPS/Seattle — give their listeners
between the songs.

Morning Bits

KEEY’s morning show of John
Hines, Donna Valentine and Mike
Muss is billed as The K102 Wakeup
Crew. Among the features heard on
monitor day was “The Mail Bag,” a
Monday-moming feature that had the
crew responding to listener e-mails.
There’s a special place in the Wakeup
Crew section of the station’s website
where listeners can ask questions.
Other features include “Entertain-
ment Headlines,” “NASCAR Up-
date” and the “Birthday List.”

o R
All-Time Favnmas

Among the topics up for discus-
sion on this day: The trend of older
women dating younger men; the fact
thata group of larks is called an exal-
tation, while it's a band of monkeys,
a knot of toads and a murder of
crows. Also, the St. Paul city council
would not allow a giant granite stat-
ue of the Hamm's Beer bear to be
placed on or near an elementary
school playground.

Ferrari celebrated the company’s
50th anniversary by releasing the F50,
and the crew talked about the need
for 2$729,000 car with a top speed of
203 mph. Of course, that morphed
into a discussion on whether or not
single women choose dates based on
the man’s car.

American Fido

KSON's award-nominated mom-

ing show of Tony & Kris — Tony Ran-
dall and Kris Rochester — was on
vacation during the monitor. (They
were probably off filming yet anoth-
er TV show.) In their place was The
Best of Tony & Kris.

Among the T&K features being re-
prised was “American Fido,” a spoof
of American Idol. Tony & Kris voted on
the quality — if not quantity — of
noises made by listeners’ pets.

Another feature was a recurring bit
called “Kris Burn Call.” In this par-
ticular prank call, Kris called a man
and claimed to be from Nice Assets
magazine. He said he was looking for
release forms from the guy’s wife and
friends, whom Kris said had been
photographed a number of times at a
local nude beach.

Tony and Kris then ventured into
the land of the damned with a feature
entitled, “PMS Confessional.” Female
callers detailed the mean things
they’d done while suffering from
PMS.

Among the topics Tony & Kris dis-
cussed in absentia on monitor day:
The odd places that pregnant wom-
en go into labor and IQ testing. Dur-
ing this segment they gave a moming
crew member and her husband a
“real life, common sense” test. The
boys then once again veered danger-
ously close to the abyss by asking lis-
teners, “If the Seven Dwarfs were
women, what would their names
be?”

KSON airs the pledge of allegiance
as recited by kids from a local school
each morning at 6am and plays a
country star version of the national
anthem each weekday at 8am.

The Nitty Gritty From
Music City

WMIL's Moo Crew Morning Show is
anchored by Karen Dalessandro and
Scott Dolphin. WMIL morning vi-
gnettes include the pledge of alle-
giance following the 6:30am news-
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cast; “The Nitty Gritty From Music
City,” Nashville news at 6:50am; the
“Moo Crew Celebrity Scoop” during
the 8am hour; “Karen's Critter,” with
arep from the Humane Society offer-
ing a pet for adoption; and “Sentry
Super Tuesday,” where a selected lis-
tener is given 10 minutes and six sec-
onds to call and claim $106 worth of
groceries.

A lot of the monitored moming'’s
conversation centered around the
sights and sounds of 350,000 bikers
descending on Milwaukee for Har-
ley-Davidson’s 100th anniversary cel-
ebration, including stories and anec-
dotes from listeners. There was also
a chat with Scott’s fourth-grade
daughter, who had just returned from
a Disney vacation, and banter about
kids going back to school.

KMPS's moming show is Ichabod
Caine and The Waking Crew. One of the
monitored moming’s features was
“Today’s Thought to Ponder,” Icha-
bod’s words of wisdom. That day’s
thought: “Mark Twain once said he
had known a lot of troubles in his life,
and most of them never happent
The longtime Seattle morning person-
ality also offered up “Ichy’s Quickies”
(pmnounced “Icky’s”), amusing hu-
man-interest headlines from around
the country — with his commentary,
of course.

Topics on the moming show in-
cluded Ichabod’s observation that his
son’s soccer team played on a field
near a river, where an errant kick
would send a$100 ball cruising down
the Green River. That led to a discus-
sion of the rules and regs of amateur
soccer.

Ichabod had been to a party at his
traffic reporter’s home, where he met
her, uh, waxer and dyer. The crew
also debated the origins of the sayings
“harder to find than a bucktooth
rooster,” “hen’s teeth” and “stuck in
my craw,” and Ich told a story about
a man who, after taking his dog for a
walk and politely picking up the
poop in a plastic bag, put it in his
pocket and forgot about it — until
going to dinner at a neighbor’s house.

WUBE/Cincinnati while on a pr

THE GAMBLER Dreamcatcher recardtng artist Kenny Ragers stopped by

 tour for his up

g album,

Handprints on the Wall. Seen here (I-r) are WUBE PD Tim Closson, Promotions
Coordinator Jen Bumett, News Director Joe Griffin and morning show co-host
Dr. Don; Rogers; and WUBE overnight jock Stattman, moming show co-host
Amanda Orlando, midday host Pete Miller and weekend jock Danny Earis.

Lunchtime Morsels

KMPS airs the national anthem at
noon on weekdays. That's followed
by the “12 O’Clock Triple Play,” with
midday hostess Stubbs, in which a lis-
teners three favorite songs are played
consecutively. The music bed under
the voiceover introducing the feature
was the theme from The Good, The Bad
and the Ugly.

At noon on KSON it's Deb’s Diner.
Middayer Deb Spring plays requests
amid a restaurant theme, replete with
eatery sound effects. Highlights in-
cluded the “Blue Plate Special,”
wherein the designated caller won a
Weber grill. The new-music feature
was dubbed “Seconds — or Send It
Back,” with listeners offering their
opinions of new songs. Promos inside
the show included, “1t's time to order

uP!u

FM-106

WMIL's noon offering is WMIL's
Country Café, in which Mitch Morgan
presents an hour of requested music,
also with a restaurant theme. The
show on the monitored day began
with a Dragnet music clip and a VO
featuring Joe Friday, staccato delivery:
“12 noon. A lunch wagon parks out
front.” [Screeching tiressfx] [VO] “It's
the FM106 Country Café with Mitch
Morgan. What do you like to eat?”
[Movie clip] “Read me the bill of
fare.” [VO, with desk bell sfx] “Order
up your favorites at 799-1061.” [Mov-
ie clip from Animal House| “Food
fight!” [VO] “Continuous Country
Favorites, FM106.”

WMIL also runs a “Top One at 1”
feature where Morgan highlights the
most-requested song of the day.

KEEY has an All Request Lunch
Hour every day at 12, hosted by mid-
dayer Chris Shaffer.

Afternoon Delights

WMIL afternoon driver Bob Bate-
man hosts “The Future File Song of
the Day” at 4pm each day. A new
song is aired, and listeners are asked
to grade it withan Atoan E.

KMPS’s MD/afternocon driver
hosts “The Tony Thomas Test Track”
eachafternoon at five. As the title sug-
gests, the spotlight is on new music
as Thomas plays a new song and airs
comments about it.

KSON's afternoon driver Kimo
Jensen does a Drive at 5 request hour.

On KEEY, evening personality
Adam West airs “Adam’s Five Most
Wanted” weeknights at 7pm. He
counts down the five most-requested
songs of the day using caller com-
ments to introduce each of them. A
designated caller following the last
song can win a prize by reciting the
five tunes by artist and title.

WMIL promotes at-work listening
with its “At-Work Reason Record.”
Listeners toiling away are encouraged
to call, fax or e-mail a request — and
they must include a specific reason
why the song needs to be played. The
listener chosen wins a prize.

KMPS also heavily targets listeners
at work with a feature called “Win-
ners at Work.” Registered at-work lis-
teners are identified and asked to call
into wina prize several times per day.
One promo says, “Your winners at
work station! Sign up now at
KMPS.com! 94.1 KMPS.” The prize
on monitor day was dinner for two
at Morton'’s and tickets to the Pacific
Northwest Ballet’s production of
Swan Lake.

Assorted Features &
Contests

One of KSON's promotions during
monitor day was “Double Your Pay-
check.” Throughout the day the names
of registered contestants were read on
theair, and they had 30 minutes tocall
and win the amount on their paycheck.
The game aired in the 8am, noon and
4pm hours, and promos for the con-
test aired 28 times that day.

KSON also promoted a “My Kind
of Town” winners weekend. [.ucky
callers got a DVD of the movie Chica-
go and qualified to win a trip to the
Windy City and a pair of tickets to see
Alabama’s Farewell Tour concert in
November.

KSON is also celebrating its 40th
anniversary this year. A number of
promos saluted the station, including
some that provided a historical per-
spective on KSON's role in the city:
“San Diego, 1964. Sea World opens in
Mission Bay Park, UCSD opens its
doors in La Jolla, and KSON is San

Continued on Page 36
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Country News Returns To TV
GAC program ends four-year drought

Country music hasn’t had a dedicated news program since
TNN canceled This Week in Country Music in 1999. So
Music Row’s artists and publicists are excited about the
Nov. 4 debut of Country Music Across America, a 30-
minute country news program on the Great American
Country cable network.

“We're thrilled to have another outlet,” says Sony's Craig Camp-

Country: The Next Generation

Jenny Gill’s radio show targets younger listeners

Part-time jobs are the norm for most college students,
but not gigs hosting a syndicated radio show. Then
again, Jenny Gill isn’t your typical coed. "Let me tell
you, the switch from waiting tables at Logan’s Road-
house to hosting a radio show has been a dream come

true,” she says.

Beyond putting gas in Gill’s tank
and buying her a few pizzas, howev-
er, The Jenny Gill Show is a concerted
effort to reach and speak to younger
country fans, according to its produc-
er, Steve Graham. “I did a show in
Canada called Kids Now,” he says. "It
ran in Talk, AC and Country formats,
and Country was by far the most suc-
cessful.

“When [ moved down here
and did some research I found
there was really nothing for
youth, even though radio want-
ed toreach that demo. The con-
cept was to come up with some-
thing that had a host young
people could associate with, 8
rather than a 30-something do- |
ing a show for the 15-to-29 age |
group.” |

Jenny Gill is the daughter of
Vince Gill and Sweethearts Of
The Rodeo’s Janis Cummins.
“Jenny was my first choice,”
Graham says. “Every year 1 do
ashow called A Country Christ-

After speaking with Graham, Gill
agreed to do a tryout, which went
well. “Ijust tried to imitate the voices
I'd heard on the radio for so many
years,” shesays. “They liked it, I think,
because ] wasn’t trying too hard. I was
just kind of in there being myself. I've
been doing it since February, and ev-
ery show I get a little bit better.”

The show launched in Canada as
Teen Country. “It was agood way to get

JENNY SQUARED Capitof's Jennifer Hanson (1)
visits with Jenny Gill after a taping of The Jenny Gill Show.

with Blake Shelton, Trick Pony and
Dierks Bentley on the Iist of past
guests. “We focus on a Iot of new art-
ists — all thes2 up-and-coming artists
with hits that everyone’s going crazy
over,” Gill savs. ”1 call it funky coun-

“I was exc.ted about the younger
crowd, because I can talk like a kid,
and I kind of like to think I still am
one. I don’t go in there and try to use
big words and find out every detail
about the artists’ careers. [ like to tatk
about what they do on the bus, where
their favorite place is to travel, their
most embarrassing moments — any-
thing cool thatkids would like to hear
about.”

While young people may be the
show’s focus, Graham says
there’s no desire to exclude —
hence the name change. “The
target group is 15-29, but we're
also interested in keeping the
core country audience,” he says.
“When radio went through
Young Country it lost a lot of
that core. Sure, you want to grow
in 15-29 and keep them forever,
but you have to keep your core
audience too.”

Arecording-industry major at
Middle Tennessee State Univer-
sity, Gill is happy to be making
inroads zt radio — and she’s tak-

mas and program the Vince and
Jenny song, so I decided to see if she
was interested. I tracked her down
through her dad’s management com-
pany. She came in, did a demo and
was great.”

No Experience Required

“Honestly, | was a little apprehen-
sive,” Gill says of her first reaction to
the idea. “Somebody wants to hire me
to do radio when I have no radio ex-
perience? | thought maybe this was a
way to make a show popular because
of who my family is.”

her feet wet, do some research and get
all the kinks worked out before the
U.S. launch,” Graham says.

WSM-FM/Nashville is the state-
side launch station, and the show has
expanded to a two-hour format since
its September U.S. debut. Gill is excit-
ed about being on the air in her home-
town. “People I know can actually
hear what I'm doing and give me
some real feedback,” she says.

Kickin’ It Wit Da Kids
Each hour features a guest co-host,

ing notes. “The greatest part
about all this is meeting everybody in
the industry and, hopefully, develop-
ing a contact or two,” she says. “This
is the area I want to have my career
in, and it’s really nice to see how it
works.”

So are we witnessing the birth of a
radio star? “My passion is music, and
I want to make music,” she says. “I've
got a band in Murfreesboro, TN, and
we're getting off to a really good start.
['ve gotschoolwork, myband and the
show. Between that, I'm having fun. [
guess we'll see where it goes.”

More Of The Stuff....

Continued from Page 35

Diego’s No. 1 choice for country
music. For 40 years, San Diego’s
Country home. 97.3FM, KSON.”
“San Diego, 1972: After losing the
Republican convention to Miami,
Mayor Pete Wilson declares San
Diego 'America’s Finest City.” San
Diego, 1973: The opening of the
Ruben H. Fleet Space Center. San
Diego. We were there then, and
we’re here now. For 40 years, San
Diego’s Country home. 97.3FM,
KSON.”

In a really nice touch, some of.

the promos featured the voices of
DJs past, like this from Mike

Brady: “Hi there. It's Brady-o on
your radio! 1982-1991, the former
midday and afternoon guy, wish-
ing my friends at KSON a happy
40th anniversary.”

Friday nights from 9pm-mid-
night KSON evening personality
Wes Jackson broadcasts live from
the local In-Cahoots nightclub. On
Sunday nights KSON airs a Blue-
grass Special show, hosted by
Wayne Wright.

KEEY runs a promotion called
"New Music Monday,” which fea-
tures for giveaway an album that
will debut in stores the following
day. CDs are awarded to designat-
ed callers once an hour from 6am
to 7pm. The promo on the day of

monitoring: “Gary Allan, See If I
Care, the new album featuring
‘Tough Little Boys.” Get your copy
of See If I Care from Gary Allan.
Available tomorrow.” The contest
was promoted 37 times through-
out the day; the promo ran eight
times.

KEEY morning co-host Donna
Valentine delivers “Donna’s Dirt”
— the latest news from Nashville
— in a sponsored feature that airs
in the 10am, 3pm and 10pm
hours.

Commercial Load &
Placement

Here’s an analysis of the spot
breaks our four featured stations

ranks.

flipped over it.”

www.cmaa.hv).

supportive of this show.”

[he;
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background.

bell, “Especially one based in Nashville and produced by people who
understand the artists and are fans of the music.”
CMAA’s producers certainly fit that bill. Exec. Producer Greg Travis
has spent years covering country for Enertain- S
ment Tonight and Access Hollywood, while
host/Exec. Producer Storme Warren worked
as a reporter and producer on several TNN
news programs. Veteran artist manager Larry
Fitzgerald rounds out the show’s executive

“The idea came from my background with
ET and Access Hollywood,” says Travis.
“Those shows have slowly cut back on country
music coverage. We saw the need for a
country-focused show in that format, and this
is basically what we've done our whole lives. GAC saw the pilot and

Each show features a guest co-host — the first is Vince Gill — and
tapes its intro, bumper and wrap segments in and around the exhibits
and displays of the Country Music Hall of Fame and Museum.
Additionally, episodes will be donated to the museum’s archives and be
on continuous display in the exhibit hall.

A new show will debut every two weeks and air repeatedly Sunday
through Thursday. Marketing efforts include a cross-promotion with
Country Weekly, as well as contests and giveaways. More important,
the stars are lining up to participate. In addition to Gill, Dolly Parton,
Brooks & Dunn, Garth Brooks. George Strait and Martina McBride
have already voiced support in the show's promo spot (watch it at

“The relationships we've built with artists over the years are
tremendous,” Travis says. “They're really going out of their way to be

CAN WE GET SOME WATER BALLOONS OVER HERE?
Country Music Across America host Storme Warren (1) and guest co-host
Vince Gill are pictured in this screen capture from the first episode. The show
originates from the Country Music Hall of Fame and Museum, seen in the

’.

Greg Travis

ran during the 7am and 5pm hours
on monitor day.

KEEY’s 7am hour featured four
stopsets. The 7:11 break contained
three units, while the breaks at
7:20 and 7:40 had four units, and
the 7:49 break had five units.
KEEY’s 5pm hour had two
stopsets. The break at 5:25 carried
nine units, while the 5:54 stop had
seven units.

KMPS’s 7am hour had six
stopsets. The 7:05, 7:15,7:33 and 7:45
breaks had two units, while the 7:27
and 7:53 sets had three units each.
At 5pm KMPS had three stopsets,
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with four units in the 5:23 and 5:44
breaks and three units at 5:56.

KSON ran three spot breaks in
the 7am hour. The 7:10 and 7:48 set
had four units each, the 7:28 break
contained two units. There were
two stopsets in the 5pm hour. Five
units ran at 5:16, and five aired at
5:45pm.

WMIL aired three stopsets in
morning drive. The 7:06 and 7:34
breaks had four units, while the
7:52 stop had three. In afternoon
drive, the 5:27 set contained six
units, while the 5:50 break had
seven units.
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. HERYL CROW The First Cut Is The Deepest (A&Minterscope) 10
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14 (B) REBAMCENTIRE 'm Gonna Take That Mountain /MCA/ 6745 37 2195 12 181291 19 10 1| oSt
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0l
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19 @ DIAMOND RIO Wrinkles Arista) 4836 414 1663 +123 126380 17071 15 ST | yermy ynBAN Who Wouldn't Wanna BeMe (Capital 826
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2 BLAKE SHELTON Of The Southwestem World Bros/ 4076 48 1368 32 94807 .2018 18 962
® Payboys Of The Southwestem Word (Harrer Bros.) * 2 | \\ONTGOMERY GENTRY Hell Yeah (Columbia +623
26 €D BRAD PAISLEY Little Moments Arista/ 3849 947 1191 +247 102361 20312 8 BBI7| pyyeconi Watch The Wind Blow By Curt) 611
23 @ SCOTTY EMERICK | Can't Take You Anywhere ([DreamWorks/ 3761 146 1197 +100 84884 500 16  92/3 | CLINT BLACK Spend My Time Equity Music Group) +598
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27 @ JOSH TURNER Long Black Train (MCA) 3203 304 1138 +108 72537 -2392 21 845
28 €D JIMMY WAYNE | Love You This Much (BreamWorks/ 3086 403 1040 +109 83744 14026 11 903
Broaxer () SARA EVANS Perfect /RCA/ 2820 317 795 +112 77015 10434 8 63| SUFOST
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) /S ————
32 €D TRACE ADKINS Hot Mama (Capitol 2516 530 866 +172 60756 8761 7 684 ToTAL
33 €0 JOENICHOLS Cool To Be A Fool (niversal South) 13 271 559 +57 53184 6252 B 60M | ,pnerrme L N CCELLE
39 @ CLINT BLACK Spend My Time (Equity Music Group) 1722 613 555 +204 37912 12926 2 6B/8 | KENNYCHESNEY There Goes My Life 8N4/ +705
34 €D RYANTYLER Run, Run, Run (Arista) 1620 53 488 +39 35660 1275 10 57/1 | TOBY KEMH |Love This Bar DwamHorks) +339
41 € TIMMCGRAW Watch The Wind Blow By (Cart/ 1604 707 461 +209 48937 24022 2 58i25 ;::‘T‘:"u'::’::""v’;::';l"“:,l’”ﬁ‘:n Bete il *1'2"7’:
oukdn anna +.
36 €D KELLIECOFFEY Texas Plates (BNA/ 1525 132 489 438 31456 4308 5  56i2| mpan paisiey Lik Moments Arist) w24
37 €D BLUECOUNTY Good Little Girls Asykum/Carb) 1483 217 659  +91 34606 5209 3  68/2 | ALANJACKSON Remember When Arista/ +236
35  €]) WYNONNA Heaven Help Me /Asylum/Curt/ 1401 -5 470 +17 32339 975 7  53/3 | TERRICLARK | Wanna Do it All (Mercury) +209
sreaker €) BUDDY JEWELL Sweet Souther Comfort (Columbial 1392 4% 531 +158 33068 12768 2  70/8 | ["MMCGRAW Watch The Wind Blow By (Curt/ +29
20 € BRIANMCCOMAS You're InMy Head (Lyric Street! 130 123 378 +17 19408 1768 3 562 | o oRGESTRAT CouboysLite s (MCA 20
ou'ran My Head Ly Strost * CLINT BLACK Spend My Time (Equty Music Grou) +204
@ ALAN JACKSON Remember When /Aristal 1063 806 296 +236 30014 24264 1 33125
47 m SHERYL CROW The First Cut Is The Deepest /A&M/interscope/ 1017 351 259  +101 25512 4183 2 1310
43 (@ AMY DALLEY | Think You're Beautiful /Cury 944 5 388 3 21583 570 7 46N
46 (B VINCE GILL Young Mar's Town MCA) 943 M 318 +«56 21097 4424 3 3| Breakers
44 (@ JAMES OTTO Days Of Our Lives /Mercury) 908 64 343 14 17882 2216 5 412
— (D DIERKS BENTLEY My Last Name (Capital 826 33 225 4104 21332 8016 2  40f8 i":" EV:L"‘;
45 46 WARREN BROTHERS Sell A Lot Of Beer (BNA/ 694 .93 200 29 16082 -1673 8 1710 il
4 Adds » Moves 29-28
50 (§) KENNYROGERS Handprints On The Wall (Dreamcatcher/ 653 70 254 425 14976 2564 3 41)7 BUDDY JEWELL
49 @ KEVIN DENNEY A Year At A Time /L yric Street] 639 k1) 265 +3 11089 951 2 3511 Sweet Southern Comfort (Columbia)
48 49 BILLY DEAN I'm In Love With You (View2) 592 179 2 -1 14651 -13%6 6 221 8 Adds ® Moves 42-38
€D TRACY LAWRENCE Paint Me A Birmingham (BreamWorks/ 571 125 189 +60 13574 1913 1 314
— — — — y " " . Songs ranked by total plays
115 Country reporters. airplay data supplied by Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 10/19-10/25. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger s N s
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of Detailed station qlayIISts for all R&R
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points reporters are available on the web at
lists the songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average i
Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company {© 2003, The Arbitron Company). © 2003. R&R. Inc.
b ﬁ' n
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s M COUNTRY TOP 50 INDICATOR

S, L] L]
e October 31, 2003 !
R&RA’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added"’

W e e B E b W | mmnoleatoncom
4 @ TOBYKEITH (Love This Bar Breamiorks) SB31 250 4275 4173 122994 5284 11 M| ol eren b When Mta %
2 o KEITH URBAN Who Wouldn't Wanna Be Me (Capitol! 5796 140 441 +64 121300 3015 20 11210 | T)MMCGRAW Watch The Wind Blow By (Curty 33
5 @ RASCALFLATTS | Melt dLyric Street) 5680 277 4171 185 119431 5026 18 11110 KENNY CHESNEY There Goes My Life /BN4/ i
1 4 GARY ALLAN Tough Little Boys MMCA/ 5524 .232 4057 190 114188 5505 19 108/ | BRACPAISLEY Littls Moments (rista/ 13
3 5 MARTINAMCBRIOE This One's For The Gis (2C4/ 5451 173 4026 112 113895 4334 20 11000 :&:ﬁ:":gﬁgﬁ;ﬁf’um Capicd :g
6 e PAT GREEN Wave On Wave (Republic/Universal South/ 5247 218 3874 +133 107691 4083 22 111/1] SHANIA TWAIN She'sNot Just A Pretty Face Mercury/ [
7 @ GEORGESTRAIT Cowhoys Like Us MCA/ 4808 251 3514 +188 98920 4757 13 112/0 | TRACY LAWRENCE Paint Me A Binmingham [DreamWorks/ 8
9 @ CHRIS CAGLE Chicks Dig It (Capito) 4343 188 3205 +148 91730 3343 19 1110 | BUDDY JEWELL Sweet Southem Comiort (Cokumbia 6
10 € BILLY CURRINGTON Walk A Littie Straighter Wercury) 4316 166 3317 +117 88563 3612 26 107jo | CVAMONO IO Wrikles iArite) 5
12 D MONTGOMERY GENTRY Hell Yeah (Columbis/ 3670 181 2722 +107 77209 4633 15 107)0
11 ) REBAMCENTIRE I'm Gonna Take That Mountain (MCA/ 361 5 2706 +10 76731 159 10 1120
13 (D LONESTAR WalkingIn Memphis (BNA/ 3532 205 2653 +132 71383 3854 14 1070
14 (B BROOKS & OUNN You Can't Take The Honky Tonk... irista/ 3383 219 2500 +154 70158 4895 8 107)1
15 () SHERRIE AUSTIN Streets Of Heaven (C4/B8A/ 3227 128 2402 +82 67650 2087 19 1031
16 D) RUSHLOW I Can't Be Your Friend Lyric Street! 3211 145 2368  +07 65908 2613 26 108
17 D TRACY BYRO Drinkin’ Bone (ACA/ 3072 197 2268 +144 63309 4485 13 1053
19 (@ ROONEY ATKINS Honesty (Write Me A List) (Curty 2840 258 2087 +163 60225 6095 18 102N
18 O 01AMONORIO Wrinkles (Arista/ 2830 165 2095 +123 57948 2748 16 108/5
21 ) Jo DEEMESSINA | Wish (Curt/ 2491 116 1871 +105 53890 2778 15 91 Most .

20 20 BLAKE SHELTON Playboys Of The Southwestem World Wamer Bros) 2293 112 1683 61 47080 3203 18 960 Increased Points o
22 €3 BRADPAISLEY Little Maments /rista/ 2135 214 1580 4136 45678 6458 9 S6N3| oo Lo
29 @ KENNY CHESNEY There Goes My Life (BVA/ 2101 819 1583  +617 43581 17630 3 97M4| KeNNY CHESNEY There Goes My Life BV +819
23 @ JOSH TURNER Long Black Train MCA) 1961 170 1400 +135 42471 3876 17  74/1| ALANJACKSON Remember When (dnsta/ +587
25 @) TERRICLARK | Wanna Do It All Mercury) 1863 179 1383 +126 40037 4243 10 g7/a | TIMMCGRAW Watch The Wind Blow By (Curt) +511
24 € JMMYWAYNE [ Love You This Much BreamiWorks) 1830 64 1385 446 38034 1238 11 852 z:::;‘lmﬂss:‘;;:“/’; J'.f;::;“y e ::‘7"7’
26 @ TRACE ADKINS Hot Mama (Capitoll 1829 187 1326 +136 40263 4329 8  81/4| poonEY ATKINS Homw}&n‘w Me AList) (Curty +258

27 €5 SCOTTY EMERICK | Can't Take You Anywhere (Dreamiorks) 1794 197 1319 +141 36808 4005 16  BOI4 | GEORGE STRAIT Cowboys Like Us M4/ +251

28 @ SHANIATWAIN She's Not Just A Pretty Face (Mercary/ 1786 408 1367 +278 37277 8042 4  8gj9 | VOBY KEITH [Love This Bar DreamMirks +250

32 € SARAEVANS Perfect (ACA/ 1961 243 1058 +161 29194 4279 7 81110 ::::::;":ummﬁﬂ e e ::::

30 € JOENICHOLS Cool To Be A Fool Uiniversal South/ 1367 107 1085 +75 27980 2309 B 662

31 € CRAIGMORGAN Every Friday Aftemoon B8R/ 1362 101 996 +73 27170 1892 13 7412

33 €D BLUE COUNTY Good Littie Girls (Asylum/Curt/ 935 155 714 +107 19431 3375 4 604

45 €D TIMMCGRAW Watch The Wind Blow By (Curt) 847 535 694 +415 16852 10182 2 6333

35 &) KELLIE COFFEY TexasPlates /M4/ 743 68 B0 +52 14277 1233 5 5613

€D ALAN JACKSON Remember When (Arists) 739 587 605 4464 14107 11057 1 51/36

34 €D BRIAN MCCOMAS You're In My Head (yric Strest) 679 6 498  +6 15274 177 6 48]

36 € RYAN TYLER Run, Run, Run /Arists) 672 1 468 +13 15347 469 10 401

40 € BUODY JEWELL Sweet Southern Comfort (Coumbia/ 627 181 513 4124 12611 3101 3 4606

37 €I WYNONNA Heaven Help Me Asylum/Curty 610 17 479 +11 13653 219 5 420

38 @ VINCE GILL Young Man's Town MCA/ 569 30 446 421 11811 656 5 40)1

42 @) KENNYROGERS Mandprints On The Wall (Breamcatcher 474 53 378 +47 8774 883 3 302 Most

41 42 AMY DALLEY | Think You're Beautiful (Curty a1 8 213 a7 9811 368 7 2800 IncreasedPlay. s.f—m_“'

49 (® TRACY LAWRENCE Paint Me A Bimingham (DreamWorks) W5 132 31 495 B1s2 230 2 @[, Ay

44 (@ JAMES OTTO Days OF Our Lives (Mercury! 40 39 329 +24 8249 833 4 32 _

48 (@ DIERKS BENTLEY My Last Name (Capital 383 115 302 430 8173 2403 2 3110 :ﬂ:ﬁ:g::::'nmm%ﬁ:" ::g

47 @ CLNT BLACK Spend My Time (Equity Music Group) 383 101 293 485 8242 2035 2 31| 11 \CGRAW Watch The Wind Slow By Cur e

46 (D) KEVIN OENNEY A Year At A Time yric Street 3711 54 286 +44 7749 1135 3 284 | SHANIATWAIN She'sNotJustA Pretty Face Mercury!  +278

50 (@ REBECCALYNN HOWARD | Nezd A Vacation (MCA/ 333 65 216 +40 7632 1452 2 23/ | GEORGE STRAIT Cowboys Like Us MC4) +188
— @ BILLY OEAN I'm In Love With You View2/ 23 7 196 +10 4235 136 2 160 ?ﬁﬁﬂiﬁmﬁvﬁ'ﬁﬁi i’:”;ﬂ f;’”;‘; i ::;’g
— 50 WARREN BROTHERS Sell A Lot Of Beer (BNA/ 233 1828 A3 638 4 M| ponearnc ite Me A st (Gt e

112 Country reporters. Songs ranked by éotza(ljgalaﬁ:’% tl@;eR aelglrzys week of Sunday 10/19 - Saturday 10/25. :::3:: znsu:w;"ﬁ:,/t Take The Honky Tonk:; Aristal :::1

"Af Zimmer Radio group, Powergold has made our Program Directors” lives 50 much
gaszier in regards o achieving the balance and flow we want in our music product, fi |
on-air. Powergold's featuras are flexible, user-friendly and the product support is ; Zﬂﬂz
awezome! I'm glad that Powergald is in our programming arsenal of weapons!™ E

i rds. Regignal O\ r mumer Radio Group THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS

Call us and we’ll make it EASY for you to switch.

Sales: 1-800-370-0033 = Support: 501-821-1123
Download a free trial version at www.powergold.com = email: info@
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‘ COUNTRY CALLOUT AMERICA. sy @Bullseye , - -

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 31, 2003
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 6-12.

TOTAL
ARTIST Titie (Label) LIKEALOT  POSITIVE NEUTRAL  FAMILIARITY  DISLIKE 8URN | CALLOUT AMERICAs
GARY ALLAN Tough Little Boys (MCA/ 43%  765% 13.3% 98.8% 53%  3.8% HOT SCORES
SHERRIE AUSTIN Streets Of Heaven (C4/B5A) 36.8% 74.3% 15.0% 97.8% 6:3% 2.3%
TIM MCGRAW Real Good Man (Curt/ 33.8% 70.5% 18.8% 98.5% 2.8% 6.5% P i
. . % 96.8% 5.3% 15% assword of the Week: Haley.
TOBY KE{TH | Love This Bar (OreamWorks/ 32.5% 76.3% 13.8 : : : Question of the Week: If you could
BILLY CURRINGTON Walk A Little Straighter (Mercury) 32.3% 16.5% 11.8% 97.0% 4.8% 4.0% vote in the Country Music Awards,
JOSH TURNER Long Black Train /MCA/ 313%  61.5% 20.3% 90.0% 75%  08% w}jd_\ one of 2:; dfollowinlg perforénn-
e v o 500 0 ers/singers wi you select as “En-
TRACY BYRD Drinkin’ Bone (ACA) 31.0% 64.3% 20.8% 95.0% 8.5% 1.5% tertainer of the Year,” the top award?
BLAKE SHELTON Playbays Of The Southwestern World (Warner Bros.) 30.5% 68.8% 22.5% 95.8% 4.0% 0.5%
RASCAL FLATTS | Melt (Lyric Street) 29.5% 70.5% 19.0% 97.0% 4.8% 2.8% Total
ithe 0
MONTGOMERY GENTRY Hell Yeah (Columbia/ 283%  645%  203%  96.3% 9.0%  2.5% Z’Eyﬁiﬁ;“ﬁv
n n: o
MARTINA MCBRIDE This One’s For The Girls /RC4) 28.0% 69.5% 19.8% 98.5% 5.0% 4.3% Tim McGraw: 19%
MARK WILLS And The Crowd Goes Wild (Mercury) 21.5% 50.3% 22.0% 92.3% 19.5% 0.5% Brooks & Dunn: 13%
KEITH URBAN Who Wauldn't Wanna Be Me (Capital) 215%  74.8% 17.0% 99.3% 55%  2.0% | KennyChesney:10%
JIMMY WAYNE | Love You This Much (OreamWorks) 26.3% 65.0% 23.5% 94.3% 3.8% 2.0% P
CHRIS CAGLE Chicks Dig it (Capital) 25.8% 59.8% 26.5% 97.3% 8.8% 2.3% Toby Keith: 34%
GEORGE STRAIT Cowbays Like Us (MCA) 25.58% 65.0% 23.8% 98.8% 9.3% 0.8% Alan Jackson: 22%
TERRI CLARK | Wanna Do It All Mercury) 208%  61.3%  24.0% 96.8% 45%  1.0% g““ t‘i'ﬁw: 2?;’;0/
DIAMOND RIO Wrinkles (Arista) 5%  6a8%  230% 2% AW 13 [ >0 ChDES“’ne“y": e
RODNEY ATKINS Honesty {Write Me A List) (Curb) 24.3% 64.0% 25.0% 95.5% 5.3% 1.3%
PAT GREEN Wave On Wave (Republic/Universal South) 23.5% 63.3% 23.3% 92.0% 3.8% 1.8% P2 ) .
SARA EVANS Perfect (RCA) 233%  620%  238%  93.0%  58% 1% | OOy Kethd%
Alan Jackson: 29%
LDNESTAR Walking In Memphis (BVA) 22.5% 65.3% 21.0% 98.0% 5.8% 6.0% Tim McGraw: 17%
JO DEE MESSINA | Wish (Curty 22.0% 58.8% 28.8% 94.8% 5.3% 2.0% Brooks & Dunn: 15%
SCOTTY EMERICK | Can't Take You Anywhere (OreamWorks/ 5%  613%  22.0% 92.0% 78%  1.0% | KennyChesney: 7%
BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl /Arista)  20.8% 58.3% 26.8% 94.5% 9.5% 0.0% Male
TRACE ADKINS Hot Mama (Capitol) 20.0% 46.5% 27.0% 83.8% 9.5% 0.8% Toby Keith: 34%
CRAIG MORGAN Every Friday Afternoon (B8R) 19.8% 60.8% 23.8% 90.0% 3.8% 1.8% Alan Jackson: 28%
0 . o 0 o i 5 ) n Tim McGraw: 17%
RUSHLOW I Can’t Be Your Friend /lym‘ Street) 19.8% 54.0% 25.8% 87.5% 5.0% 2.8% Brooks & 12%
BRAD PAISLEY Little Moments fArista) 19.3% 50.0% 26.8% 85.3% 1.3% 1.3% Kenny Chesney: 9%
SHANIA TWAIN She's Not Just A Pretty Face (Mercury/ 18.8% 52.8% 24.3% 87.3% 9.8% 0.5%
JOE NICHOLS Cool To Be A Fool {Universal South/ 18.3% 50.5% 26.5% 84.5% 1.3% 0.3% ;e}‘:‘a:: 5
. oby Keith: 33%
RYAN TYLER Run, Run, Run fArista) 16.5% 52.8% 29.8% 88.5% 5.8% 0.3% Alan Jackson: 20%
WYNONNA Heaven Help Me fAsylum/Curb) 16.3% 46.5% 18.8% 79.0% 12.3% 1.5% Tim McGraw: 21%
REBA MCENTIRE I'm Gonna Take That Mountain /MCA/ 16.3% 56.5% 26.5% 94.3% 8.8% 2.5% Brooks & Dunn: 14%
KENNY CHESNEY There Goes My Life (BA4/ 85%  375%  250%  760% 136% 0.0% | Kenny Chesney:12%
Total sample size is 400 persons weekly with @ +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My
Favorites b) I Like It ¢) it's Okay..Just So-So d) | Don't Like it ¢) I'm Tireéd Of Hearing It On The Radio 1) | Don't Recognize It . To be included in the weekly caliout songs must. enter the top 40 positions on R&R's Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite. music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female .
1/3 each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markeis. Market selection is determined by Buliseye.
NORTHEAST: Washington, OC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Harttord, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattancoga, Mabile, AL, Charleston,
SC, Jackson, MS. MIOWEST: Milwaukee, Cincinnati, Clevefand, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing
L_Research Inc

DOUGH. BUCKS. BREAD.
CASH. DINERO. MOOLAH.

No matter what you call it, here’s a way to get it.

Regardiess of your market or format, listeners want to know
the latest financial trends affecting their lives. AP Radio and
Bankrate.com have teamed up to offer the Personal Finance Minute

audio features perfect for local ad sponsorship. Heard exclusively
on AP Network News, it's just one of many features that can help
you bring home a few more clams in your paycheck. Learn more today

by calling us at 800-527-7234, or visit www.apbroadcast.com.

. RADIO Bankrate.com

wwWw americanradiohistorv com


www.americanradiohistory.com

40 © RaR October 31, 2003 2 - |
Rak R{? COUNTRY REPORTERS

——
-
KEAN/Abilene, TX !
WUBE/Cincianati, OH® N
0Nt James Cameron 'WDRMMHunisvile, AL KSSN/Little -
P | Nowaon | Moo | Wb | b P areen  |esat Y | | - o
s - Lisa Decker J
o :}.‘BEM" 'ﬂ!sluhnm_ No Adds No Adds s mmm APD: 4) Chisly PO: Becky Brenner "uouo'l.,
W el ML . MO Chwck Roeves MC: Tows Thomas 1 asTeAx
| Ea WIO(Bilo, WS ipnEee s i ST s Gans
] PO: Bryan Rhodes . | wms w mr.'.,'i';.... Wwo 3
] i WO Owen Wion PO: Pawl Joheson OM: David Woed HMorfoll, VA WKHKRichmond, VA* KRMO/Shreveport, LA Kit/Tocson, AZ*
;ﬁl’m&w {rr WYY /Cincincal, 0t | NoAdds PO: Bob Rickards e POAD: S Tice POMD: domes Aoy | OB Her Crowe
4 A b - OWPD- T4 ND:J.0. Cannon zsﬁ'm‘.”’ e { e PD: Bazz dackson
| e — APDAD: Dowm Mickaets No Adds T 1 Swek T WO chn Coffes
WHWKBinghamion, KAFFFlagstafl g 5
VNN, O ool PO o it e R— et OME Loe Doogizs o = U | coriacsn Az
OMPD: Kevin Mason POAPOAD: E¢ OH* James WHS : Johw Moesch POMD: Doa Gary McCoy Tacson, AZ*
] T |t TR o wmimt | e | TN
No Adds WD G Coller MD: Stance Bagham & s ma Ho Adds IRgar
o Vi KLLLAnbbock, TX 2 umese o oo
| el § ey OM/PD: oy ickars
WONA/ . PO: Tom Hanrakan o 3 Colling ™ XTST, . | WSLCFRoanoks, VA
N:MM.IN Ay rce ITYLORES No Adds MO Kely Greene 4 Dudahoma CHY, 0K | py. arey Shary KSUN/Sioux CHy, A KVOO/Tulsa, OK*
MO: Bl Rt - 3 AN oSN s . <y O pde]
2 N KCCY/Colorado Springs, C0] WisViackson, mm' y APOAD: Tosy Michaels No Adds
WZZXBimingham, AL* PO: Travis Datly WCFLF %ﬂnm WOENMacon, GA § bzt
KON, | FOAR i ) 0, B ort mw& i PO Gy el (T B
'ifmc;: Des oo ‘:a’.&g §§m WROOKocksonville, L™ AL Lo Sy PO: L) Sl Or.0K" | wyvDRoanoke, VA WBYT/South Bend, N W"’""‘“
Mok b = OWPD:GalAusta APOMD: Bl Peed POMD: S Cross owpD: '
WPSKBlaciaborg, VA + | M Die eoes s S S| i el -y
OMPD: Sco Stevens KHCS/Clorado Sprigs, co 'SP, CAY {1 PO: Mk Grann i S 3 B
KBSTibequerue, - | ‘TR [ s = R MO el Mk KT, . § e
PO: John Rickards BDOT WL MD: Stx Frankiin NoAdds Goodwin L. wA 1 e
N Pty R 0; St Frok © St D LSONASS ;g M OM: Dave Symonts OWPO: Tim Calor { it
=N N POMD: 48 agy NRECA L O gmz' g Bob Caste ;2‘4‘-"'..'.’...
WCOS/Colwrmibia, SE* KUAD/R Coins, Tk
OWPD: Daa Westho PO: lon Books mm“.,.‘.m o K Oranto, L ‘i ok
KRRV/Nexandra, LA s | MO GenGaret MO BianGary WhTZidobvstown, PA | TY A PO Lae Sockilord e
""t”h;l' » atorer o g OMPD: Sieve Walker H—-o MD: Shadow Sievons e .;"i’.’.i"""" ww propoc il
it et o " UV — OMPOARD: Dove ek
Bamso . o WIOKRocktord, L PO: Pael Nowmama
7 TG WHIUBluefield, WV WCOL/Columbes, OH KTEXMcAllen, TX* AD: o L
P ety | P JohnCronskaw WCKTIL Myers, FL* KXoplin, MO OM: By Sankago = s
WCTO/Nloniown, PA® % K301 OEIET APDD: Don . Zuko OMPE:; Steve Amari 08 Ray Mich PO: Jodo Cenda KHAY/Oxnard, CA [ d
PO Dave Rassell e - AP Daw Logan PO Cofy Catan APD: Frankie Dee S EnkeBegiam b
APDD: 2 KB GESEY NID: Puiches POMD. - . Yom Jacobsen
‘4 u»’a‘um KIZNBoise, ID uﬂuum Ll ! o m‘u bl v b
WGS! ™ WWGRR. Myers, AL* APD: Greg Cale Dave Shopet
KGNG/Amaritio, TX MOMD:SpomcacBuris | O Mary ey PO: Mark Priligs 1. Soiogs, OO | sttt MO ey KJuGHisala, CA
OM:Dan } i soan PO: Gator Hasrison MD: Steve tarl WHWN/Xalamazoo, M1 | OM: Kol Lots OM:Todd Marker 7 M a0z Bcot L POMD: Dave Daniels
PO: Tim Butler DS LY APD: Pl Gibbors: 7 WA JOSOH PO PJ. Lacey PO: Lanry Neal PO: Al Gordon UL L] No Adds
e S = Wt | Wjtiee | o= Wotoenesa | Mo e
. . PO:Laoce Tidwed B Wl s, L e PO: o doeson PO kg
/Anchorage No Adds KRYS/Corpes Chrigt, TX Scrateh Maione KBEQ/Kansas City, MO* WGK(/Memphis, TN* MD: Kelth Aiien: : Nick Damon WIRK/W. Paim Beach, FL*
) il PO: Todd Nion PO: Wi Kennedy PO: Colg Ml o | s WD fogme e FO: Mch
T fate MD: Lous Ramirez D Cndy Bl MO: T.J. McEnline MO: Madk Bilingaiey ND: Shane Colfins wivmr [l - MO LR Jackson
Y Se gomker 3 Shieude ot ekt o Adds
:MIMMH PO: Wika Bropbey B EEY wa b e - Rick W I". MO
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4 N 7
" America’s Best Testing AC Songs 12 + Indicator w
i i, N
Lt AL R For The Week Ending 10/31/03 < Most Added
= — Women Women Women JOSH GROBAN You Raise Me Up //43/Reprise)
Artist Title (Labet) ™ LW Familiarity Burn  25-54 25-34 35-54 SHANIA TWAIN Forever And For Always (Mercury//OJMG)
SEAL Waiting For You (Warner Bros.)
MATCHBOX TWENTY Unwell /At/antic/ 4.03 403 97% 34% 403 3.96 4.05 ROD STEWART fICHER Bewitched, Bothered And Bewildered o
PHIL COLLINS Look Through My Eves (Wai Disney/Hollywood) 388 384 74% 13% 391 395 390 ABENAA Song 4 U (Vkunim)
TRAIN Calling All Angels (Columiva) 384 385 93% 3% 3.86 383 387
DANIEL BEDINGFIELD If You're Not The One fis/and//DJMG/ 384 384 89% 29% 387 385 388 Recurrents
CELINE DION Have You Ever Been In Love (Epic/ 383 379 93% 34% 3.89 361 397 'SANTANA fIMICHELLE BRANCH The Game Of Love Aristal - 1309
CELINE DION Stand By Your Side (Epic/ 380 370 1% 12% 385 373 388 B e 1018
ENRIQUE IGLESIAS Hero fhterscopel 1010
JIM BRICKMAN Peace {Where The Heart Is) /AAL/ 3719 3N 63% 13% 389 364 395 _VANESSA CARLTON A Thousand Miles (4&M/nterscope) 976
EAGLES Hole In The World /£AC/ 370 372 90% 3% 370 342 377 | | ~SHERVLCROW SuakUp The Sun dMinterscope) 931
LONESTAR I'm Already There /BN4/ 923
LUTHER VANDROSS Dance With My Father (/) 369 379 91%  36% 375 363 378 PHIL COLLINS Can't Stop Loving You (Atisatic) 888
SIMPLY RED Surrise (simplyred.com) 367 31 6% 19% 362 356 364 _TRAI Drops Of Jupiter (Tel Ml (Columbse) ___ 763
_ CELINE DION A New Day Has Come o/ 7n_
SHANIA TWAIN Forever And For Atways (Mercury/iDJMG) 363 368 94% 38% 363 338 370 FAITH HILL Cry (Warmer Bras) 567
SANTANA fIMICHELLE BRANCH The Game Of Love /Arista/ 358 362 9% 46% 350 326 357 KELLY CLARKSON A Moment Lie This (ACA4 650
_ AVRIL LAVIGNE Comgicated (Arista/ 629
UNCLE KRACKER f/DOBIE GRAY Drift Away flava/ 353 353 97% 4% 352 355 352
Songs ranked by total plays )
SHERYL CROW The First Cut Is The Deepest (A&M/interscape) 350 347 73% 19% 351 359 349 -
MICHAEL BOLTON When | Fall In Love (Passion Groug) 342 34 80% 25% 357 331 364 PI ease s en d YO ur Ph otos
MICHAEL BUBLE How Can You Mend A Broken... (743/Reprise/ 332 340 12% 24% 335 364 329
R&R wants your best snapshots
LEANN RIMES We Can /Asy/um/Curb) 327 338 1% 3% 3.26 321 327 (color or black & white).
CHRISTINA AGUILERA Beautiful (RCA) 312 310 98% 60% 318 345 3.10 Plc:,jase ir(}ctlrl]lde tthe names and titles of all pictured
and send them to:
Total sample size is 379 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity i .
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. R&R, c/o Mike Davis
Sample composition is based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. 10100 Santa Monica Blvd., 3rd Floor,
RateTheMusic.com results are not meant to replace callout research. The results are intended to show apinions of participants on the the Intemet only. RateTheMusic Los Angeies, CA 90067
i5 a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RaleTheMusic.com data is b . .
\_ provided by Mediabase Research, a division of Premiers Radio Netwarks. P
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THANK YOU AC RADIO FROM

SIMPLY RED

FOR MAKING ‘SUNRISE” A HIT

SPECIA_ THANKS TO JIM RYAN FOR HIS
BELIEF !N SIMPLY RED AND FOR INVITING
US TO 2LAY ‘ONE NIGHT OF LITE’

FOR VIORZ NFORMATION CONTACT: SOW/HATARTSZAOL.COM
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Making The Show

Continued from Page 1

your own station event or you just
wonder how the hell it’s done, the
answers are in the following pages.
Keep your lighter handy. You may
want to fire itup and hold it aloft in
the spirit of great live music every-
where.

John Peake
PD, KLLC (Alice 97.3)/
San Francisco

Now & Zen Fest
Sept. 20, 2003
Sharon Meadow, Golden Gate
Park

1t was 100 degrees that Saturday
in San Francisco, unheard of even in

wasn’t doing a lot of shows, at least
not in the park. Sharon Meadow has
alot of history. Bill Graham did a lot
of shows there, and it's where the
tribute to Bill Graham was held. So
we picked up on that tradition.

R&R: The whole “Hippie Hill” vibe?

JP: Exactly. There’s something
that happens when you go to that
park on a sunny, warm day and
there’s live music. This San Fran-
cisco vibe takes over. I don't really
know how to describe it outside of,
when you're there, you get it. You
feel the ghosts of hippies past. 1 just
want to kick off my shoes and play
Hacky Sack.

September. A spectacular - R&R: How has the festi-
day, with 15,000 well-be- val evolved over the years?
haved music fans S - JP: We've kept the
sprawled on blankets, | “aht gy B same basicidea of an out-
sipping SmartWater and 5 door show in the park,
enjoying a day of live i _ g || buteach year we've put
music in a field famous /| bigger and bigger per-
for live shows. They gath- 4 | | formersinit. Because the
ered to see performances . show has developed this
by Maroon 5, Liz Phair, Johm Peake reputation of being a really

Seal and Duran Duran.
Seal summed up the day from the
stage as he played “Come Togeth-

. er,” a song from his new album:

“Come together! That’s what this
day is all about!” KLLC Program
Director John Peake has been at the
last three Now & Zen Fests.

R&R: What was the original concept
behind the Now & Zen Fest?

JP: The station wanted to do an
annual concert in Golden Gate Park
in September, the best time of year
for good weather. At the time radio

unique show to play —a
greatday of music in the park —it’s
becoming desirable to be on the bill,
which helps. When the word gets
around about the event, artists want
tobe onit.

R&R: Give us some personal memo-
rable moments from the shows.

JP:My very first Now & Zen Fest
was scheduled for Sept. 20, 2001. I
had just started at Alice. The show
was basically booked, and then Sept.
11 happened. The Barenaked Ladies
canceled because they didn’t want
to travel in that window, and The

REUNITED, AND IT FEELS SO GOOD Seen here at KLLC/San Fran-
cisco’s Now & Zen Fest are (I-r) KLLC VP/GM Steve DiNardo and MD Derek
Madden; Duran Duran's Nick Rhodes, Simon Lebon and Andy Taylor; Seal;
Duran Duran’s Roger Taylor and John Taylor; and KLLC PD John Peake
and Promotions Coordinator Danielle Madeira.

Stereophonics were in Europe, and
they canceled as well.

We called Alanis Morissette. We
knew she was in Los Angeles. We
said, “Look, this show is really im-
portant. We've changed the struc-
ture of the show entirely. It’s now a
fundraiser for the American Red
Cross, for the victims and families
of 9/11.” Without hesitation, she
was here. And we invited Melissa
Etheridge. She was touring Califor-
nia. She showed up, just her and a
guitar. She did a version of “This
Land Is Your Land” that blew every-
one away.

We took what was a really tragic
event on the East Coastand a show
where all our original headliners
canceled and ended up tumning over
$100,000 to the Red Cross. Bare-
naked Ladies, although they
couldn’t make it, contributed
$25,000. All these sort of things came
together to make it a really remark-
able thing,

R&R: Are there measurable benefits
to the show for the station?

JP: This is one of those events that
started as a great imaging event for
the station. It provides a great op-
portunity for the sales department
to put together sponsorship packag-
es and direct marketing for key cli-
ents that want that kind of oppor-
tunity. We look at it as a way to put
key Alice artists front and center
with our listeners and give them a
great live performance.

From an Arbitron perspective, as
with most radio shows, it’s hit or
miss. [ would love to tell you that we
generate giant ratings from it, but
I've never seen that.

R&R: How doyou promote it on the
air?

JP: Depending on the lineup, we
give it five to six weeks of intense
on-air promotion. Six weeks out we
tease a Thursday-morning an-
nouncement with Sarah & No
Name. That weekend tickets go on
sale. Then, as we have found with
all the shows, since it’s just this ra-
dio station and some limited print
promoting the event, we have to
stay with it constantly.

The economics of the show are
based on every ticket selling. Be-
cause of the cheaper ticket price —
this year we charged $30 — we have
to sell every ticket in order to make
back our investment in the show’s
production. With 13,000 tickets —

talk about pressure. Every day we
get the pacing report on how the

Now & Zen Fests.

1998
Wallflowers
Smash Mouth
Des'ree
Anggun
Sixpence None The Richer

1999
Jewel
Cake
Old 97's
Fleming & John

2000
Beck
The Go-Go's
Travis
Tonic
Dogstar

Now & Zen, Then & Now

Here are the lineups for KLLC (Alice 97.3)/San Francisco's

2001

Alanis Morissette
Macy Gray
Melissa Etheridge
Shelby Lynne
Stomp

Train
Wallflowers
India.Arie
Aimee Mann

2003
Maroon 5
Liz Phair

Seal
Duran Duran

show is selling. More promos!

R&R: From my experienceat KYSR
(Star 98.7)/Los Angeles, L know the chal-
lenge well. You need to sell tickets, but
you don't want to sound desperate.

JP: When you're on the air with
anything for five or six weeks at a
time, it can be difficult for the airstaff
to continue to talk about it in new
and interesting ways, so we build in

“The Now & Zen Fest
is one of those
events that started
as a great imaging
event for the station.
We look atitas a
way to put key Alice
artists front and
center with our
listeners and give
them a great live

performance.”
John Peake

promotions along the way to keep
it fresh. We'll do a backstage week-
end ora Now & Zen artist weekend.
That way, there are always new and
different things to add flavor to it.

R&R: Is that how Taco Nation was
created?

JP: We wanted the moming show
fully involved. We set up their own

www americanradiohistorv com

special area that listeners can get
into with a special laminate. It's
called Taco Nation. It's a fenced-off
area with a tacky Airstream trailer,
and it has a great view of the show.
The moming show is in there all day.
We throw it to them live, and they
go on-air, talking to the listeners and
hanging out. They even invite the
artists to come over and hang out in
Taco Nation.

R&R: Do they serve tacos?

JP: Yes, they do — and margari-
tas.

R&R: What's happening on the air
the day of the show?

JP: We do a live broadcast from
the broadcast tower, a scaffold that
overlooks the crowd and the stage.
We have two jocks and one anchor,
and one color comumentator with a
wireless mike in the crowd. We in-
terview each artist. Then once an
hour we throw it across the park to
Sarah & No Name’s Taco Nation,
where they do a 10-15 minute break
with their listeners.

Ré&R: I noticed the cool merchandis-
ing of the brand on baseball shirts — so
nmuuch more than a radio-station T-shirt.

JP: Our merchandise at Now &
Zen always sells really well. This
year we had three shirts with the slo-
gans “Peace Love Understanding,”
“F'm With the Band” and "All To-
gether Now.” They were all created
in-house. Denise St. Louis, our Pro-
motions Director, puts a lot of
thought into creating original items
specifically for each year’s show.

R&R: Even the booths match the
mood of the day. I saw henna tattoos,
kids' yoga camp, spinal adjustments
and, for some reason, @ woman handing
out plastic cups of lettuce.

JP: Now & Zen is designed so it
has different areas. People come not
just for the music, but for the full ex-
perience of it. And that means being
able to go to these designated zones

Continued on Page 45
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Mﬂklng The Show MixFest Turns 10
i Here are the lineups for WBMX (Mix)/Boston’s MixFests.
' Continued from Page 43 1993 1999
and visit the merchants. That's our ~ cast platform watching Duran Du- Pulling off a show of this magni- Aaron Neville Blondie
thought process, anyway. It's more  ran’s performance and watching the  tude requires the support and un- Oleta Adams Sugar Ray
of a challenge for sales, but, ulti- crowd be as enthusiastic and pas-  derstanding of your GM. At Alice Taylor Dayne The Pretenders
mately, the clients get a better deal, sionate as I've ever seen. [ was  we are lucky to have VP/GM Steve Michael McDonald Fas.tball ‘
because it's gonna benefitthemtobe ~ stricken with this feeling of “Oh, DiNardo, who has the vision that Laura Branigan Melissa Etheridge
with the right crowd. crap, what am I gonna do next this type of event requires. He sees 1994 ;"“ Bega )
" . : usan Tedeschi
One booth that does well every  year?” and the show wasn’t even thesales, programming and market- ST Sixpence None The Richer
year is the hair-styling booth. Peo-  over yet. Sowestartworryingabout  ing benefits and is an advocate for Wet Wt Wet Natalie Merchant
ple get their hair cut right there at  the next show right away. But the Kathy Troccol Train
the event every year. It's real work begins in Janu- 1995 Duran Duran
so bizarre. We purpose- ary, when we start visiting H . Vonda Shepard
e i larry Connick Jr. ]
ly try to tie in clients that labels and managers. Paula Abdul Ben Foids Five
fit the theme of the show. | A good success story H 2000
You won't see tooth- from this yearis Seal. Grov- MIXFGSt Staned as g::;ﬁ'bﬁf:& Souls Lisa Loeb
whitening and “Lose er [Warner Bros. Sr. VP . . Cyndi Lauper Roxette
weight no%lv” booths at Tom Biery] told us about someﬂ“ng dlﬁerem’ Tr):e Corrspe ::::tg"l:"s
this event, because that il Seal’s new project six H Joshua Kadison al
isn’t in keeping with the | j m(lmt.hs ago. We thought free and famllv 1996 l:;r;y ngrzt’r
RN Greg Strassell he'd be an excellent part- qriapted, and it’s Stevie Nicks Smash Mouth
g R&R: Who is on your ner for us for Now & Zen. Spin Doctors Tracy Chapman
¢ Now & Zenwish list? We got an advance of the album and momhed into the Tony Bennett Goo Goo Dolls
JP: U2. And we'd always wel-  thought it was fantastic. And talk Gin Blossoms Barenaked Ladies
| come Sting, U2 or Dave Matthews ~about a win-win situation: As of to- biggest aduit radio Jewel 2001
! to the event. That'd be good. day, San Fra.ncisco is the No. 1 mar- . . 1997 MixFest 2001 was canceled
R&R: When do you start planning ket for Seal in America. o show in America. It Paula Cole as our nation healed from the
| next year's show? R&R: Any staffers that you'd like to Lisa Losb events of 9/11/01.
{  JP: I was standing on the broad-  thank? grew that way Sarah McLachlan 2002
! JP: Promotions Director Denise 0 Barenaked Ladies I
St. Louis is responsible formuchof  NAturally. The Monkees Avel Lavigne
1 the event's success. She was here in Duncan Sheik G'Sster
the beginning and helped conceive  reg Strassell 10,000 Maniacs John Mayer
. the idea. Matt Staudt, Exec. Produc- 1998 Def Leppard
“There’s something  er of the morning show, is Sarah & Elvis Costello David g::y
No Name's handler for the day. He Bruce Homsby 2003
that hEIIIJEIIS When makes certain that their live breaks Barenaked Ladies Vertical Horizon
are content-rich and on time, etting the necessary budget to Hootie & The Blowfish Jason Mraz
2 VOlI go to GOlden R&R: Do you have advice for sta- fnake E atu happen. Y get b Sister Hazel Michelle Branch
. : : ~ Edwin McCain Dido
q Gate Park and there’s ge‘:;l:?wammg to stage their oun con VP,PtGreg Strassell The Corrs Tori Amos
b . . B JP: Don’t do it. Or know what ogramming, WBMX U "
live music. This San o' etin ot b b?o:ng - )((Mnx)/Boston Barenaled L adies
H H a concert. The economics of these ixFest Host: Mark McGrath
! Franclsco Vlbe takes shows is based on ticket sales, so  Oct. 3, 2003
1 H over. ” you have to book acts that sell tick-  Fleet Center -
ets and that also fit the station’s im- Close your eyes and travel back ~ spread out over Boston Commons,  day we got kicked out, of all people,
¢ John Peake age. Then you get to deal with the in time a few weeks. Red Sox fans  a beautiful park in Boston’s Back  Tony Bennett and Jewel were play-
N pacing of the general manager, who ~ were fired up. It was a Fridaynight.  Bay. Mix took it over in 1993 and  ing.
makes hourly trips to my office be-  Between every actat MixFest X, the  held onto it. It evolved into MixFest. We had
fore Now & Zento find outwhoI've  crowd chanted, “Let’s go, Red Sox!” We got booted out of Boston  been calling it Mix 98.5's FallFest,
booked. They did the wave. A waft of mari- Commons a few years into it be-  but the newspapers would just call
juana drifted by us as Traincovered ~ cause we were drawing too many it FallFest, which wasn’t right. We
Led Zeppelin’s “Whole Lotta Love.”  people and we were too loud. The Continued on Page 45
- — The crowd did the chicken dance
| with Barenaked Ladies as a man in
a gorilla suit danced onstage. Was
that Greg Strassell?
This crowd was ready to party.
MixFest had another great lineup—

Vertical Horizon, Jason Mraz,
Michelle Branch, Dido, Tori Amos,
Train, Barenaked Ladies, guest host
Mark McGrath and the recently re-
united Duran Duran —and the Red
Sox were in the playoffs. Strassell
was on a high, taking it all in and
watching his listeners enjoy the best
MixFest to date.

R&R: How did MixFest comeabout?
GS: MixFest started in 1992. It

FEELING THE HEAT After asking the sizzling crowd at this year's
KLLC/San Francisco Now & Zen Fest, “Is it hot enough for you?" Seal
took off his jacket and entertained them with his cool, sophisticated
style.

was called FallFest, and it was actu-
ally a WXKS (Kiss 108) event. It was
a two-day family event with live
music and children’s performers

IS HE REALLY GOING OUT WITH HIM? Sugar Ray frontman,
MixFest guest host and idol of 9-year-old girts everywhere Mark McGrath
(1) poses backstage with WBMX/Boston VP/Programming Greg Strassell.
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Making The Show

Continued from Page 45

were getting the talent, paying for
the acts and spending a lot of time
on the show, and Mix wasn't getting
the credit. That's when LeeAnn Cal-
lahan, our Marketing Director at the
time, suggested changing the name.

R&R: Were you trying to compete
with Kiss 108's Kiss concert?

GS: It was never intended to be-
come something similar to the Kiss
concert. It started as something dif-
ferent, free and family-oriented, and
it's morphed into the biggest adult
radio show in America. It grew that
way naturally.

When the event brought out
100,000 people for twodays in arow
back in 1996, the city said it had got-
ten too big for the park. The neigh-
bors were complaining. We moved
it to City Hall Plaza for a few years.
It was still free, but we had weather
issues. Elvis Costello was playing

“MixFest is a feel-
good event for the
entire staff to
produce. It's our

party every year.”

Greg Strassell

during a thunderstorm. Sister Hazel
were playing that year, too, and they
almost named their next album Fried
Elvis, based on Costello’s perfor-
mance.

It has morphed over the years
into what it is. This was the second
year at Fleet Center. Fall in New En-
gland is a tough time to predict
weather, and the cost of the show
was going up because the artists
were getting more money. We
couldn’t afford to do it for free for

_ADULT CONTEMPORARY, _
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two days. At Fleet there are no
weather problems, no issues with
festival seating, and Tony Bennett's
decibel level won't be a problem, if
he ever comes back.

R&R: Do you keep trying to make it
bigger each year?

GS: We actually did the show for
two years, 1999 and 2000, at Foxbor-
ough Stadium, where the Patriots
play. The stadium holds 50,000-
60,000 people. We were under so
much pressure to make it look even
half-filled, and we had weather is-
sues that year. We had scheduled it
to happen there in 2001 as well, but
itwas two weeks after 9/11, and we
had to cancel the event. After exper-
imenting with it for years and try-
ing different things, its home is in-
doors, in Boston and preferably at
the Fleet Center.

R&R: How did you handle 9/117

GS: First, we were grieving like
everyone else in the country. We
knew 9/11 would have implications
on the show, but it just didn’t seem
important at that time. About a
week out from the show, the artists
flying in from other countries start-
ed saying, "We'll make it up to you,
but we can't perform due to airline
security, concerns about terrorism,
etc.”

We lost 60% of the lineup. We can-
celed the show. It was the right thing
to do. A few artists — Jewel, Better
Than Ezra and Nelly Furtado —
were able to make it, so we did a
fundraiser for the American Red
Cross. We sold 200 tickets to a se-
cure, indoor show at a television stu-
dio. Alot of the other artists made it
up to us in December for a holiday
show.

R&R: How do you measure Mix-
Fest's success each year?

GS: That's part of the ongoing ex-
perimentation with the show. I've
never seen a direct correlation be-
tween ratings and MixFest. I've seen
years where we’ve done a great
MixFest and the ratings needle

Duran Duran’s set.

MULLANEY TELLS DIDO “THANKYOU” Backstage at MixFest
2003, WBMX/Boston Asst. PD/MD Mike Mullaney and Dido hang out af-
ter her set. Dido was later seen hanging out by the stage, watching

didn’t move. We've never expected
it to be a ratings vehicle. We use it
more for imaging purposes. It is a
wonderful NTR event for our sales
department, and it’s a feel-good
event for the entire staff to produce.
It's our party every year.

We've done a good job reflecting
what Mix music is all about every
year. 1993 was Aaron Neville, Tay-
lor Dayne and Laura Branigan.
That's what 'BMX was doing at that

“WLTW listeners
aren’t square. During
‘Hot Legs’ | thought
they were gonna
have a heart attack.”

Jim Ryan

time as a Hot AC. In 1995, I hate to
admit it, but I'll tell you, we were
playing Bruce Homsby, and RCA
offered usa band named Dave Mat-
thews. I said, “You know, we're still
doing this Bruce Hornsby thing.
We'd rather have him.” Ever since
then, good luck getting Dave Mat-
thews to play. That's one of the su-
perstars we would love to recruit
someday.

R&R: Is Dave Matthews on your
wish list for an upcoming MixFest?

GS: Dave Matthews, Sting and
U2. That'll be the day.

R&R: What do you do on-air the
night of the show?

GS: We do reports from back-
stage. Trying to sell tickets, the show
isreally about being there. If we do
the live broadcast, it's anticlimactic.
If it wasin aclub of 5,000 people, I'd
consider it. John Lander, our mom-
ing guy, has a nice interview setup
backstage, with a couch. Each artist
doesan interview that airs that night
as well as Monday morning.

R&R: How many other Infinity lis-
teners were at the Fleet Center?

GS: Nearly every Infinity Hot AC
sent winners to the show. And the
folks from WTIC/Hartford always
send up a boatload of listeners.

R&R: Tell us about the most memo-
rable nioments of MixFest.

GS: Elvis Costello almost getting
fried by lightning was scary.
Barenaked Ladies got a guy to drop
his pants ata free show one time. We
gave $1,000 to the first naked guy
there at the show. As a female-
friendly Hot AC, you worry about
your image, but that's one of those

Garden in Manhattan.

FALLEN ANGEL Back from a six-year hiatus, Sarah McLachlan has
been making up for lost time. Here she is at WLTW/New York's sixth
annual One Night With Lite concert at the Theater at Madison Square

EVERY PICTURE TELLS A STORY Rod Stewart bewitched the crowd
at this year's One Nite With Lite Concert, performing with a 10-piece band.
Seen here afterward are (I-r) RCA/J Record Group Executive Sr. VP/Pro-
motions Richard Palmese, WLTW/New York VP/Programming Jim Ryan,
Stewart, RCA Record Group CEQ/Chairman (and Executive Producer of Stew-
art’s latest (D) Clive Davis and WLTW midday star Valenie Smaldone.

spontaneous, memorable things
that happen. How we asked for the
first naked guy, I have no idea.

Pink sang a Janis Joplin medley
including “Piece of My Heart” and
“Me and Bobby McGee.” It's amaz-
ing to see an artist go full circle from
where she started to blow the audi-
ence away.

Working with Barenaked Ladies,
starting at MixFest 1997, has always
been memorable. They are our
house band.

R&R: How did they become your
house band?

GS: When I saw them live for the
first time in 1997, I was blown away.
What caught me about their live
show was the way the band symbol-
ized this great pop rock mix. They
told great stories, usually about re-
lationships. They had a blast and
didn’t take themselves too serious-
ly. Their audience was our audience,
and it just seemed they were meant
to be our band.

What's cool about the band is that

they have embraced the moniker of
“house band.” Drummer Tyler Stew-
art said in a recent Bostonn Herald ar-
ticle, “Both sides have something to
offer. We deliver the music they
want to hear, and they are willing to
play interesting or different music.
All T can ask for as an artist is an
outlet for my music.”

R&R: When do you start planning
next year?

GS: We're starting to secure the
date now. As soon as we have adate,
Asst. PD/MD Mike Mullaney and 1
will sit down and go over artists
fromevery label. We zero in on who
would be special for next year’s
event — hopefully, someone we
haven't had before. We start keying
in on a couple of headliners right
away. If you cast a net for five head-
liners, you end up with one or two.

The timing is good for us, because
when our show happens, the fourth-
quarter releases are starting to roll

Continued on Page 48

gle, "Another Postcard (Chimps).”

| W
CHIMPS IN THE FRONT ROW It's hard to surprise a band so full
of their own surprises, but WBMX/Boston did just that by handing out

monkey masks to the listeners in the front row with instructions to
put them on during Barenaked Ladies’ performance of their new sin-

)

I

www americanradiohictorvy com


www.americanradiohistory.com

48 © RaR october 31, 2003

_ADULT CONTEMPORARY

Making The Show

Continued from Page 47

out and people are willing to go out
and promote their new album.
That's helpful.

R&R: Then you leave a few slots for
artists who break during the year?

GS: Yes. There's this guy named
John Mayer. He was the first artist
signed up for MixFest 2002. We
signed him up in February. He went
from being an opening act to being
a headliner by October. Columbia
had been telling us about him in
2001. We heard the music. When we
saw him live, we saw that the peo-
ple who were into him were really
into him. We knew he was going to
be special.

Other up-and-coming artists we
booked early are Dido, Train and
Jewel. We caught Jewel just as she
was starting to get some airplay.

R&R: Do you recommend that other
stations try a station show?

GS: MixFest is a struggle every
year to put together and make work.
The days of all of radio trying to do
radio shows are over. In a top 10,
maybe top 20, market you can still
produce quality shows, but the art-
ists have slowed down doing radio
shows, I see now where, if an artist
is available, a station will build an
event around that artist for a night
and putitin a nice-sized club. Instead
of one big event, they have maybe six
great events throughout the year.
That's not a bad way to get into it,
and if T had to start all over again, it's
definitely something I'd consider.

R&R: Any staffers to thank?

GS: Our GM, Mark Hannon, has
been here for all 10 shows. He’s al-
ways extremely vital to the show’s
success. Also Mike Mullaney, Mar-
keting Director Anne-Marie Ken-
nedy and Promotion Director Tan-
ya Grammar. And the labels, of
course!

Jim Ryan
VP/AC Programming,
WLTW (Lite)/New York

One Night With Lite
Oct. 15, 2003
Theater at Madison Square Garden

I'talked to Jim Ryan the moming
after One Night With Lite. Not too
early, he warned, ashe'd be nursing
a hangover. As well he should. This
year's show featured superstar per-
formances by Sarah McLachlan,
Simply Red, Seal and two sets by
Rod Stewart — one of standards and
one of his hits.

"It was great!” Ryan
said, remembering the
enthusiasm of the main-
stream AC crowd. “Our
listeners aren’t as square
as people think. During
Seal’s ‘Crazy’ they were
whooping it up with
their arms waving in the

——

air, During Rod Stewart's Jim Ryan

"Hot Legs’ I thought they
were going to have a heart attack.
He brought the house down.”

R&R: How did the idea for One
Night With Lite come about?

JR: It was 1999, the 15th birthday
of the station, and we wanted to do
something big. Our company at the
time was AMFM, and Jimmy de
Castro kept talking about Lite being
a background station, a low-cost
provider. We wanted to show him
that an AC station could be cool.
[ got Phil Collins, Gloria Estefan, Li-
onel Richie and others. We had quite
anight.

R&R: How has the show evolved over
the years?

JR: This was our sixth show. The
biggest thing that has changed is the
effort it takes to book the bands. The
first year [ had to grovel for Phil Col-

One Night With Lite.

SEALED WITH AN EMBRACE Morgan Prue, Music Coordinator of
WLTW/New York, shares a moment with Seal backstage at this year's

lins. The labels had all heard of
WHTZ (Z100)/New York and Jingle
Ball, but adult radio didn’t do
shows. This year it took one meet-
ing to book Roc Stewart.

All the shows have been at the
Theater at Madison Square Garden,
which holds 5,600 people. Only in
2001, after 9/11, did the show
change. We canceled our plans and
did a smaller show in December at
the Beacon Theater. That was more
of a somber night, with New York-
ers performing, Tony Bennett, Car-
ole King, Barry Manilow and Diana

T | Krall were the big acts

| that night — all living in,
or originally from, New
York.

R&R: How many weeks
of on-air promotion do you
give the show?

JR: We announce the
show six to seven weeks be-
fore theevent. We teaseit for
about five days, then pro-
mote the on-sale for about a week.
We do a “win it before you can buy
it” ticket giveaway.

There is always an Internet pre-
sale to the P1 database, which sells
about half the tickets before they go
on sale to the general public. Once
the show is sold out, there is a char-
ity auction for front-row seats, and
then a 5-4-3-2-1, fifth-to-front-row
giveaway.

R&R: What are the benefits of the
show for the station? Are they measur-
able?

JR: We always get a ratings lift in
the weeks immediately after the
show, We get a great deal of public-
ity on them, and word of mouth is
huge. The sales department does
sell some sponsorships, but that is
not the primary reason for our show.
There are not even client banners in
the theater. It's very classy and to-
tally listener-focused.

We also have donated thousands
to charity from these shows. Each
year we donate money to the chari-
ty of our headlining act. This year it
was City of Hope. Last year the char-
ity was James Taylor s, the Natural
Resource Defense Fund. When El-
ton John played, it was his AIDS
foundation. Altogether, we’'ve
raised about $102,000.

R&R: When do you start planning
One Night With Lite 20047

JR:1always target a key core art-
ist and build the show around that
artist. In 2002 I secured our headlin-
er during the R&R Convention in
June, over lunch with Gary Borman
and Barbara Rose of Borman Man-
agement, the company that manag-
es James Taylor, Faith Hill, Lonestar
and others. I began talks with Gary
about the show two years earlier, but

finalized his artist, James Taylor, in

With Lite shows.

1999
98 Degrees
Phil Collins
Gloria Estefan
Edwin McCain
Lionel Richie w/special guest
Wyclef Jean
Mariah Carey

2000

Efton John
Bruce Homsby
Brian McKnight
Natalie Cole
LeAnn Rimes
Lara Fabian

Five Nights With Lite

Here are the lineups for WLTW (Lite)/New York's One Night

2001

Tony Bennett

Carole King

Diana Krall

Barry Manilow

Jon Secada

Jamie Lynn Sigler, “Meadow”
from The Sopranos,
opened the show by
singing the national anthem.

2002

James Taylor
Bonnie Raitt
Kenny Loggins
Jewel
Lonestar
Special guest: Susan

Sarandon

2003

Rod Stewart
Sarah McLachlan
Seal

Simply Red

June for the October show. Then
we added artists to complement
James: Bonnie Raitt, Kenny Loggins,
Lonestar and Jewel. Another great
lineup.

R&R: Do you book any smaller acts,
or just home-run-hitting superstars?

“The biggest thing
that has changed is
the effort it takes to
bhook the bands. The
first year | had to
grovel for Phil
Collins. This year it
took one meeting to
hook Rod Stewart.”

Jim Ryan

JR: We try to have a fifth act that
is up-and-coming, With the size of
the bands this year, due to massive
stage changes, we had to keep it to
four. Edwin McCain and Lara Fabi-
an are two examples from the past.

R&R: What do you do on the radio
the night of the show?

JR: We do regular programming.
The Theater at the Garden would
charge us far too much money to
broadcast the show live. 'mnot rul-
ing it out for the future though.

R&R: Do you hang around sipping
wine with Seal backstage, or are you
running around?

JR: I do spend my time running
around. Our Promotion & Market-
ing Director, Bridget Sullivan, real-
ly does all the work, so I make sure

www americanradiohictorvy com

the artists and their managers are
happy. If it's not good for them,
we're in trouble.

R&R: How muich is sales involved?

JR: They have a client party the
night of the show and, of course,
take clients to the show.

R&R: Tell us the really memorable
moments over the years.

JR: There’s at least one a year. In
1999 Lionel Richie put together a
kick-ass band that included Wyclef
Jean doing a rap version of "Brick
House.” It brought down the house.
In 2000 Elton John played twice as
long as we thought he would. In
2001, in the aftermath of 9/11,
the crowd sang along with Carole
King on “You've Got a Friend.”
Everyone had tears streaming down
their faces from the emotion. 2002
was the James Taylor and Bonnie
Raitt duet of "Mockingbird.”

This year's show is still so fresh, I
can’t pick out a moment. It was all
s0 special — Sarah McLachlan, Sim-
ply Red and Seal. Having Rod Stew-
art perform with two 10-piece bands
was awesome,

R&R: Any advice for others trying
to put on a show? Can you share any
lessons you've learned?

JR: [ would say, “Don’t.” The
costs have soared so high, it is now
prohibitive. Qur top ticket this year
was $250, and we just barely
squeaked by on expenses. Our costs
were over $500,000. The crazy thing
is that the $250 tickets up front sell
in 20 minutes, and the tickets in the
back are always the hardest to sell.
Sonever be afraid to charge a lot for
the best seats.

R&R: Any staffers you'd like to
thank in print for their hard work?

JR: Bridget Sullivan does it all.
There is nobody better in the busi-
ness. My assistant and Music Coor-
dinator, Morgan Prue, is as involved
as | am. Believe it or not, that's the
team that does everything.
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“Le Imagine Cafeé is already heading for the Top 10 on our AC 40 chart”.
) — New Music Weekly

“Sudano shows with this song he is an artist who is not afraid to open up his heart”.
— Billboard

For additional service contact: Label info and sales:
Larry Weir/National Record Promotion 323.650.4983 larry_weir@sbcglobal.net www.brucesudano.com
Tim Smith/Totally Independent Music 661.575.0910 tim@tim-source.com
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Hi! My name is Dain. | like to travel,
go to movies, sleep past six in the
morning, fly airplanes, ski on good
snow, dive in warm water, eat great
food, go hiking in the fall and mountain
with bike on steep trails — at least | used

Dain Craig to. © Because of all the extra time on
PD/morning co-host, KSFI my hands, the management at Sim-
(FM100)/Salt Lake City mons Media decided to add Program
Director duties to my daily routine. So,
as | sit here writing this 245-ish-word essay for Angela
(which, in a weird way, took m2 back to school, where
' writing essays were a form of punishment), I'm grateful for
the chance to let my ol’ record-lzbel pals and indies know
where to find me. And, yes, | still have some of those em-
_< ] barrassing pictures we all have irom conventions past —
Angela, you know what I'm talking about. As for the new gig, this
is & perfect time to get back into it. Salt Lake City is a great place to
live, work and play. AC is the heart of music right now. It's exciting to
still do the things 1 love, in a place | love, with the people that | ... really
like ... most of the time. My name is Dain. It's time for my nap.

t AC, Shania Twain’s “Forever and
for Always” bumps Uncle Kracker
from his long-entrenched spot at No. 1.
Congrats to the staff at Lost Highway
and IDJMG on their great accomplish-
ment ... Christina Aguilera’s “The
Voice Within” gets Most Added honors,
followed by Josh Groban (+345), who
jumps 26-16* with “You Raise Me Up”
... Clay Aiken’s latest, “Invisible,” picks
up 10 more adds and +139 spins ... Congrats to Michael McDonald
on his cover of “Ain’t No Mountain High Enough.” The song’s expo-
sure on the MCI TV campaign earns him 10 more adds and a 28" chart
debut ... “Tuesday’s Child” by Abenaa picks up eight adds ... Rod
Stewart's “Bewitched, Bothered and Bewiidered,” featuring Cher, blows
up at 27" ... Burke Roney debuts at 30" ... On the congested fourth-
quarter Hot AC chart, 3 Doors Down move 5-2*, closing the gap on
chart leaders Santana ... Here comes another hit for the unstoppable
Matchbox Twenty, as “Bright Lights” moves 7-5* ... Sarah McLachlan
enters the top 10 with “Fallen” (12-10%) ... Train’s “When | Look to the
|| Sky” moves by leaps and bounds, 31-22* ... Dido (+194), Sheryl Crow
(+192), Nickelback (+170) and Michelle Branch (+157) all show
|' healthy spin increases ... No Doubt score another big add week with
Talk Talk's “It's My Life,” bringing in 13 ... Dave Matthews’ solo project
l is a hit, with 10 stations, including WBMX/Boston, WTIC/Hartford,
WWZZ/Washington and WVRV/St. Louis, adding “Save Me.”

— Angela Perelli, AC/Hot AC Editor

artist

arist: Burke Roney
uaeeL: R. World/Ryko

8y MIKE TRIAS/ASSOCIATE EDITOR

hen I moved from Wyoming to

Heber City, UT two or three years
ago, it gave me some time to do whatever I
wanted to do,” says Burke Roney, a humble,
lighthearted do-it-yourself businessman
turned singer-songwriter. ‘T've always been
encouraged to pursue music by my family,
and I finally decided to do something about
it. I know I'm way old for it [he's a 37-year-
old rookie], but I've got six kids, and this is
really my first opportunity to do it. Finan-
cially, I wasn't able to do it before, but I
bought enough time with what I did up
there to be able to take a year off just for
the heck of it.”

The money Roney saved from running
multiple businesses (he still owns a bagel
shop and a Jamba Juice in Jackson Hole,
WY) has paved the way for him to deliver
his debut album, Zet It All Come Down. As
with many of his past business ventures,
hard work, a little luck and a lot of talent
have turned the album’s title track into a
rising hit — it debuts at No. 30* this week
on R&R'’s AC chart.

“T wrote that song because of a problem
that came down the pipe,” says Roney,
whose inspiration comes mostly from per-
sonal experience. “I remember thinking,
‘You know what, I'm just tired of all these
problems — I'm riot gonna let it affect me.
It's not gonna change the way I feel about
today. I'm feeling good, I'm feeling great,
and it’s just another one of those deals
where I just choose to be happy. That was
the theme I took”

Let It All Come Down is an eclectic al-
bum by choice. After all, it was initially
conceived as a songwriting demo disc to
get songs placed on different projects. El-
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ements of folk, pop, rock, country and
Christian come together on the CD. which
all started with the song “Hey Lori.” The
heartfelt tune about his cousin, who died
of melanoma cancer in her 30s, is written
from her widower’s perspective. Explains
Roney, “He loves her and he’s not saying
that he wants to forget her, but he wants
to heal. He wants to move on with his Life”
The upbeat “The Best Is Yet to Come” vis-
its the other end of the emotional spec-
trum and was written for a skincare com-
pany in Japan. “It’s a real convention-y
song. It doesn’t belong on the CD, but it’s
exactly what they wanted,” says Roney.

Other highlights include “You Are the
One” and “Luscious Lips,” both of which
Roney wrote for his wife. “She’s Gone,” a
song about a friend with an addiction, is
the track he receives the most e-mails
about. “Hopefully, my songs aren't too au-
tobiographical,” he says. “My brothers
and sisters are always trying to figure out
‘Which brother is this one about?”

As for the future, touring is almost com-
pletely out of the question for Roney, since
he wants to focus on raising his family.
“Secretly, I'm hoping that with this CD I
will get attention down the road and
maybe someone will still want to buy my
songs for their artists,” he says. “I'd much
prefer just to have them going out and do-
ing that, and I can just stay here at home
and write songs and feed the cows. I just
want to be a songwriter and babysit the
farm. If I can get the CD out there some-
how without having to become famous in
the process, that would be the ultimate.”

MICHAEL
MCOONALD

“AIN'T NO MOUNTAIN
HIGH ENOUGH”

album MOTOWN in stores now!

Debuts @

on R&R AC!

Over 30,000 scanned this week! Sales Approaching Gold!

LOOK FOR "AIN'T NO MOUNTAIN” AS PART OF MCI'S

;ﬂ&% Contact: Christina Tildy @ Universal Records (310) 285-2735

UNIVERSAL
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WK WEBC  ARTIST TILE LABELISI g sLAvs AJ%E&E VEEKS QN TOTAL SRONS/ Most Added
1 1 SANTANA f/ALEX BAND Why Don't You & | /Arista/ 4026 -75 256482 21 93/0 www.rradds.com
5 © 3 000RS DOWN Here Without You (Republic/Universal) 3091 +149 196744 13 90/4 ARTISTTITLE. LABEL(S) 2008
2 3 TRAIN Calling All Angels (Columbia) 3080 176 205356 30 950 NO DOUBT It's My Life finterscape/ 15
3 4 MATCHBOX TWENTY Unwell Atlantic) 3051 182 215005 38  98j0 DAVE MATTHEWS Save Me (3C4/ 12
7 @ MATCHBOX TWENTY Bright Lights (Aiantic/ 3034 +213 195126 13 g/ | COUNTINGCROWS She Don't Want Nobody Near Geffer) 9
. . TRAIN When { Look To The Sky /Columbia) 6
6 0 JOHN MAYER Bigger Than My Body (Aware/Columbia) 2993 +96 188083 12 T MICHELLE BRANCH Breathe (Maverick/Warmer ros.) 6
8 0 DIDO White Fiag (Arista/ 2960 +194 195722 16 901 NELLY FURTADO Powerless (Say What You Want) (OreamWorks/ 6
4 8 LIVE Heaven (Radioactive/Geffen) 2933 79 168366 25 880 ml;ﬂ:l::"Nrtfgini:l:alzsc;f;fmricﬂwﬂwEms-/ g
] 8 LIZ PHAIR Why Can't1? (Capitol) 2631 <12 150403 24 9211 I .
; 3 DOCGRS DOWN Here Without You (Republic/Universall 4
12 @ SARAHMCLACHLAN Fallen (Arista/ 2327 +116 147083 8 911 STAIND So Far Away /Fﬁp/f/ektra/[i’[:;ﬂ N
10 11 JASON MRAZ The Remedy {1 Won't Worry) (Efektra/EEG) 2325 -147 154336 37  84j0
1" 12 JOSH KELLEY Amazing (Hollywood) 2156 -157 136707 30  80/0
14 @ SHERYL CROW The First Cut Is The Deepest (4&M/interscope) 2132 +192 129172 6 9042
13 14 UNCLE KRACKER #/DDBIE GRAY Drift Away fLava) 2050 62 129437 M 85/0
15 @ BARENAKED LADIES Another Postcard (Chimps) (Reprise) 1753 +57 106825 8 8113 s
16 (D NICKELBACK Someday (Roadrunner/iDIMG) 1474 +170 70585 7 2 M
18 17 STAIND So Far Away (Fljp/Elektra/EEG) 1142 -7 51307 12 5114
19 @  MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1069 +157 53819 4 6716 QM
20 @ NELLY FURTADD Powerless (Say What You Want) (DreamWorks) 1001 +131 51889 3 606
17 20 VERTICAL HORIZON I'm Still Here (RCA) 936 181 47918 14 58)1 HUGE SOUNDSCAN
27 g NO DOUBT it's My Life (interscape/ 958 +364 63540 2 64{15 D E B u T! r
3 TRAIN When [ Look To The Sky (Columbia) 916 +395 49102 2 726 —
21 @ SEAL Waiting For You {Warner Bros.) 818 +61 49768 10 5211 OVER 70,000 u NlTs
22 24 FOUNTAINS DF WAYNE Stacy’s Mom /S-Curve/EMC) 672 79 33660 16 3971 SOLD THIS WEEK!
24 25  SHANIA TWAIN Forever And For Always Mercury/IDJMG) 646 2 36816 11 34/0
28 @  JASDN MRAZ You And | Both (Elektra/EEG) 636 +67 32396 4 442
23 27  SALIVA Rest in Pieces fIsiand/IDJMG/ 635 21 35965 16 2110
30 @ HOWIE DAY Perfect Time Of Day (£pic/ 585 +50 31510 6 3511 Most
26 29 ATARIS The Boys Of Summer (Columbia) 512 -99 30471 18 24j0
33 @ STING Send Your Love (A&M/interscope) 493 +5 24817 10 a1 Increasedplay s
32 31 MERCYME i Can Only imagine /INO/Curb/ 487 12 24736 15 210 st T GBS mﬁ'&:s
29 32 GAVIN DEGRAW Follow Through (/} 474 -79 13951 17 4200 TRAIN When  Look To The Sky (Calumta/ +395
25 33  GUSTER Amsterdam (Gonna Write You A Letter) (Palm/Reprise) 414 -216 22541 15 310 NO DOUBT lt's My Life dnterscape/ +364
35 34  SUGAR RAY Is She Really Going Out With Him? (At/antic) 381 49 34647 18 20/0 MATCHBDX TWENTY Bright Lights /At/antic/ +213
36 35  JEWEL Stand (Atiantic/ 375 49 14482 7 280 | DIDO WhiteFlag fAriste) +194
38 € KATYROSE Overdive 12) 361 +3 793 5 160 :r::&g’mx:d?m&grﬁ;; L ::’7’:
39 € BANGLES Something That You Said fKoch/ 298 +2 7991 6 221 MICHELLE BRANCH Breathe (Maverick/Warmer Sros. +157
34 38  BEYDNCE' fJAY-Z Crazy InLove (Columbia) 293 A4 18233 12 80 3 DOORS DOWN Here Without You (Republic/Universal +148
37 39  UNCLE KRACKER Memphis Soul Song /Lava/ 290 81 9360 9 26/0 NELLY FURTADO Powerless... (OreamWorks/ +131
@ TRAPT Headstrong (Warmer Bros,) 269 +36 11566 1 6/0 COUNTING CROWS She Don't Want Nobody Near (Geffen) ~ +131
10101000 ot pvea o s G DS o s Tt pviouswask 1 sance e 1o ol e, e song anerwaer nosasanpave || Detailed station playlists for all R&R
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. _Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals A_verage Quarter Hour Persons times radioandrecords.com.
number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron www.radioandrecords.com
Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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DREAM EXPERT CHARLES McPHEE illuminotes the innermost 1huuu.hts and he.lings.of.mr listeners, LIVE 7-11PM ET / FED 7PM-24M ET

CINFAWBINTVINY YOUR PLAYLIST! ®

h
Jdredim:

Il TN W lelm fal B [l e Y ) BE FULLY CUSTOMIZED TO

RGN -HLa]- 10T M.Vl s} Tl AND COUNTRY. Ask us how! S h Ow

E NEW AFFILITATES! making Nighttime radio relev
SEATTLE
BIRMINGHAM CONTACT: PAUL DOUGLAS, Cox Radia Syndicatian

CHARLOTTE CALL: 404.962.2078 E-MAIL: dougatl@earthlink.net
MOMNTEREY www.coxradiosyndication.com ond www.dreamdoctor.com
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: S America’s Best Testing Hot AC Songs 12 + Ne w & A Ctl ve
: Ratel ﬁﬂﬂfiﬁ:{fﬂﬂ For The Week Ending 10/31/03
o Women Women Women FUEL ;lalls Ugshge (ol ions: 21 2
Artist Title (Label) TW LW Familarity Bum 1834 18-24 25-34 | | rotal Flays: 265, Total Stations: 21, Adds:
, . STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin)
SANTANA f/ALEX BAND Why Don’t You &'Mmfﬂ/ an an 91% 22% 4.27 4.22 4.38 Total Plavs. 258, Total Stations: ]4, Adds: 1
3 DOORS DOWN Here Without You fRepublic/Universal) 420 433 93% 20% 422 4.18 4.28
MATCHBOX TWENTY Bright Lights (At/antic/ 418 4.26 89% 18% 415 4.09 4.28 MEAT LOAF | Couldn't Havg Said It Better (Sanctuary/SRG/
MATCHBOX TWENTY Unwell (Atiantic) 408 407 99% 44% 417 401 447 Total Plays: 225, Total Stations: 21, Adds: 3
NICKELBACK Someday (Roadrunner/IDJMG) 408 413 81% 12% 412 414 406
i SUGAR RAY Chasin’ You Around (At/antic/
JASON MRAZ The R‘emedy {l Won't Worry) {Elektra/EEG) 4.00 417 97% 39% 397 398 3.95 Total Plays: 201, Total Stations: 16, Adds: 0
JOSH KELLEY Amazing (Hollywood! 3.98 4.02 7t% 20% 4.01 3.97 4.08
VERTICAL HORIZON I'm Still Here (RCA/ 396 411  78% 13% 388 384 396 BEN HARPER Diamonds On The Inside (Virgin/
LIVE Heaven (Radioactive/Geffen) 395 400 8% 2% 399 394 407 Total Plays: 190, Total Stations: 17, Adds: 3
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 394 4.6 75% 15% 3.83 3.76 3.96 "
SARAH MCLACHLAN Fallen /rista/ 330 380 6%  10% 399 404 380 'II:'gtAaINFI’(l:yIs)Ergg LB e
JOHN MAYER Bigger Than My Body (Aware/Columbia) 387 395 93% 24% 383 385 378 s S
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 385 390 98% 44% 378 370 394 DAVE MATTHEWS Save Me (RC4/
LIZ PHAIR Why Can't I? {Capitol) 384 389 89% 28% 3.77 373 3.6 Total Plays: 165, Total Stations: 26, Adds: 12
GAVIN DEGRAW Foliow Through () 384 - 3t% 5% 3.82 385 376
SALIVA Rest In Pieces (island/I0JMG) 382 389 0% 15% 385 386 384 %:gmg‘s{"]w"Tf)?all’g‘at\gg::s?i'ﬁ/d[’d’;a;"”’"’“’
STAIND So Far Away (Flip/Elektra/EEG) 3.78 390 83% 2% 393 3.99 3.8 T o :
GUSTER Amsterdam {Gonna Write You A Letter) (Paim/Reprise/ 377 379 58% 13% 368 381 344 COUNTING CROWS She Don't Want Nobody Near (Geffen/
DIDO White Flag (Arista/ 3.76 3.78 84% 20% 3.63 3.76 3.37 Total Plays: 151, Total Stations: 28, Adds: 9
EVANESCENCE Bring Me To Life /Wind.up/ 374 365 98% 58% 3.80 3.75 390
TRAIN Calling All Angels (Columbia) 372 378 98% 46% 3.70 3.61 387 Songs ranked by total piays
ATARIS The Boys Of Summer (Columbial .71 389 97% a2%  3.69 3.79 3.48 .
SHERYL CROW The First Cut Is The Deepest (A&M/interscopel 363 3.67 66% 15% 3.56 337 387 Indlcator
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 362 373 93% 36% 351 346 360 Most Added’
SEAL Waiting For You (Warner Bros.) 3.60 3.66 49% 9% 3.38 3.4 3.35
NELLY FURTADO Powerless (Say What You Want} [DreamWorks)
BARENAKED LADIES Another Postcard (Chimps) (Agprise/ 355 343 60% 1% 370 365 379 | s ey Thet Tou Hont Cleamions )
SUGAR RAY Is She Really Going Out With Him? (At/antic) 345 - 80% 28% 3.38 334 3.46
SHANIA TWAIN Forever And For Always Mercury//DJMG) 335 322 72%  32% 338 338 337
UNCLE XRACKER f/DOBIE GRAY Drift Away fLava/ 330 3.20 96% 55% 337 3.29 3.51 A= IETT LISl hnel
STING Send Your Love M&M//”’EISL'UPE/ 3147 = 48% 15% 3.24 3 n R&R wants your best snapshols
Total sample size is 450 respondents. Total average favorability estimates are based on a scale of 1-5. {1=dislike very much, 5 = like very much). (PEEPEREEICA L)
Total familiarity represents the percentage of respondents who recognized the song. Total butn répresents the number of respondents who said Please include the names and titles of all
they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take pictured and send them to:
the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended R&R /o Mike Davis:
to show oOpinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is 10100 Santa Monica - Bivd.. 3rd Floor.
available for local radio stations by calling 818-377-5300. Rate TheMusic.com data Is provided by Meciabase Research, a divislon of Premiere ey “’I’;a eaYonoe7 ik 5
\__ Radio Networks. ) i
( I
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7T CAROL ARCHER

carcher@radioandrecords.com

SMOOTH JAZZ

What’s Cookin’?

Delicious dishes from the bulging recipe files of
radio and record executives

rl-:lscan chef Pino Luongo said, “Keep the meal simple
and spontaneous; it leaves more room for complicated
experiences.” This week we share more culinary de-
lights in an occasional series about food. Each one is
delicious and easy to prepare. Enjoy!

Southwest Shrimp
With Margarita Salsa

KAJZ/Albuquerque personali-
ty/MD Jeff Young shares this
tempting appetizer. To make the
salsa you will need the following
ingredients:

2 cups diced tomatoes

1 cup red onion, chopped

6 garlic cloves (at least)

1 whole jalapeno pepper, stem
removed

1 whole serrano pepper, stem
removed

1 cup chopped cilantro, loosely
packed

Juice of one lime

2 0z. tequila

Place all ingredients in the bow!
of a food processor and puree to
desired chunkiness. Pour into
bowl, cover and refrigerate for an
hour (this helps the flavors get to
know each other).

Just before serving, peel and
devein 12 large shrimp. Heat two
teaspoons of olive oil in a skillet
over medium-high heat and cook
shrimp until pink, one to two min-
utes each side. In a small bowl
combine 1 teaspoon each of garlic
powder and chili powder, and
sprinkle mixture on shrimp dur-
ing final seconds of cooking.

Toserve, fill margarita glass with
salsa and arrange shrimp around
rim of glass. Add lime wedgeand /
or avocado slices to garnish.

Dolmathes

KIFM/San Diego
morning host Melissa
Sharpe says, “Being part
Greek and part Mexi-
can, I'm comfortable
with this food item. 1t
looks like a burrito, but
it’s made with grape
leaves!”

1 Ib. uncooked ground

beef

1 whole yellow onion, finely chopped

1/2 cup rice, uncooked

Melissa Sharpe

1/4 cup parsley, chopped
1/4 teaspoon mint leaves
Salt and pepper

1 jar grape leaves, rinsed
1 cup chicken broth

Blend all ingredients except
leaves and broth. Rinse leaves, dis-
carding any that are too small or
torn. Place each leaf shiny side
down. Place heaping spoonful of
beef mixture in center. Wrap —
first the bottom of the leaf, then
sides, then top. Place in bottom of
Dutch oven or large stock pot.
Add broth to pot. Bring to boil,
then lower heat and simmer ap-
proximately 30 minutes. Eat entire
dolmathe, including the leaf.
Makes 30-40.

Fennel-Crusted Pork
Tenderloin

KMGQ/Santa Barbara PD
Mark DeAnda has written a cook-
book to be published by the
Menus and Music series, which
features recipes from
smooth jazz artists, in-
cluding the following
one provided by Boney
James and his wife, ac-
tress-director Lily Mari-
ye. “Welike to serve this
with rice pilaf and a
green salad,” James
says. “It makes a nice
sandwich the next day if
you can resist eating the
whole thing for dinner.” Delicious!

1 Ib. pork tenderloin, trimmed

2 tablespoons fennel seeds
1 tablespoon coriander
seeds

6 tablespoons fat-free,
low-sodium chicken
broth

1 tablespoon Worcester-
shire sauce

1 teaspoon minced
garlic

1/4 teaspoon salt

1/8 teaspoon freshly
ground black pepper

2 tablespoons olive oil

Place fennel and coriander in
blender or food processor; process
until coarsely ground. Add 2 table-
spoons broth, Worcestershire
sauce, garlic, salt and pepper; pro-
cess until well blended.

Slice the pork tenderloin hori-
zontally into two equal pieces.
Slice each piece of pork length-
wise, cutting to— but not through
— the other side; open flat. Rub
spice mixture over pork.

Heat olive oil in a large non-
stick skillet over medium heat.
Add pork; cook 12 minutes on
each side or until done. Remove
pork from pan; keep warm. Add
remaining broth to pan and
cook until liquid almost evapo-
rates, scraping the pan to loos-
en the browned bits. Pour over
pork and serve. Makes four
servings.

New Mexico Green Chile

Rendezvous Entertainment
partner Frank Cody says this dish
can be served in a bowl accompa-
nied by warm flour tortillas or as
a sauce poured over burritos or
rice and beans. Of its key ingredi-
ents — the chiles — he explains,
“Most supermarket produce de-
partments stock Anaheim (mild),
poblano (mild) and jal-
apeno (hot) chiles. Select
eight to 10 mild chiles
and add one jalapeno
for a mild mixture, or
two or three for some-
thing more exciting. It's
agood idea to wear rub-
ber or thin plastic gloves
while handling the jala-
penos. Definitely do not
rub your eyes during the prepara-
tion!

“First, cut the chiles length-
wise and remove the seeds and
veins. Place chiles on a cookie
sheet under the broiler or puton
your grill. Turn the heat to high
and allow the flames to blister
the skin, turning frequently so
they won't burn. Then put the
chiles in a brown paper bag
rolled shut or in a sealed plastic
container for a few minutes.
Next peel off the skin. Please
keep them dry, as water or
dampness weakens the flavor
and texture of the sauce.”
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SMOOTH SAILING IN BALTIMORE Legends of jazz Narada artist
and WNUA/Chicago morning personality Ramsey Lewis and Shanachie artist
saxophonist Kim Waters helped WSMJ/Baltimore’s programming staff
celebrate the station’s sign-on. Seen here are (I-r) WSMJ OM Scott Lindy and
PD Jason Kidd, Lewis, Waters and WSMJ Asst. PD/MD Lori Lewis.

1/2 Ib. coarsely ground turkey or
beef (omit the meat for a
delicious vegetarian version)

4 cups chicken or vegetable broth
2 cups chopped roasted chiles

2 chopped tomatoes (optional)

1 small onion, chopped

1-2 garlic cloves, minced

Salt and white pepper to taste

2 tablespoons cornstarch
dissolved in 2 tablespoons water
1/4 cup grated Monterey Jack
cheese

Saute the onion and garlic in a
saucepan. Add the remaining in-
gredients except the cheese and
dissolved cornstarch. Simmer 10
minutes or until the meat is thor-
oughly cooked, stirring frequent-
ly. Add cornstarch and simmer a
minute or two longer. Serve in a
bowl gamished with a sprinkling
of cheese. Muy delicioso!

Seafood And Shells Piccata
BCL Marketing's Beth Lewis

says she loves this dish —————

because "“it’s easy and
tastes wonderful.”

1 Ib. medium shell pasta ',
6 tablespoons olive oil L
2 Ibs. bay shrimp | -
1Ib. bay scallions | :
1 Ib. chopped crabmeat
1 cup mushrooms,
sliced

3/4 cup scallions,
minced

2 tablespoons garlic, minced

2 cups dry white wine

6 tablespoons fresh lemon juice
8-10 tablespoons butter or
margarine

4 tablespoons parsley, chopped

Cook pasta to taste. Mean-
while, in a large preheated pot,
add olive oil and sauté shrimp,
scallops, crabmeat, mushrooms,
scallions and garlic. Cook 10-12
minutes or until shrimp is
thoroughly cooked but not over-
cooked.

Add wine, lemon juice and
butter. Blend in well and cook 10
minutes. Add the hot pasta to the
pot and toss well, then add pars-
ley and mix thoroughly.

Spicy Peanut Noodles

The Asian flavors of this pasta
salad make it a perfect addition to
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Beth Lewis

summer lunches served with
Gewertztraminer wine, but be-
cause dry red pepper flakes give
the dish a lot of heat, I serve it on
chilly evenings too. Call me ec-
centric, but I have substituted
Spicy Peanut Noodles for pota-
toes and bread at breakfast with
scrambled eggs. The ingredients
can easily be doubled or tripled
(I once made it to serve 25). Buen
provecho!

1/4 cup corn oil

3 tablespoons sesame oil

1 teaspoons crushed dry red
pepper

3 tablespoons honey

2 tablespoons soy sauce

1 teaspoon salt

8 0z. dried pasta

2 tablespoons chopped cilantro
1/4 cup chopped dry roasted
peanuts

1/4 cup minced scallions

1-2 tablespoons toasted sesame
seeds

In a saucepan stir red
pepper flakes and oils
over medium heat for
two minutes. Add hon-
ey, soy sauce and salt.
Stir to combine, and set
aside. Cook pasta in
boiling salted water un-
til slightly al dente.
Drain well and com-
bine, with soy sauce
mixture. Refrigerate at
least four hours, or overnight, stir-
ring from time to time. To serve,
add chopped cilantro, peanuts
and scallions; toss well. Sprinkle
with sesame seeds and whole
cilantro leaves. Serves four.

TALK BACKTO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Phone: 310-788-1665
E-mail:
carcher@radioandrecords.com
Fax: 310-203-9763
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W WeE  ARTIST TILE LABEL(S) i pUATS n}%‘;fcz v s | Most Added’
1 € PRAFUL Sigh (Rendezvous/N-Coded) 859 +39 106962 16 42/0 |wwww.rrindicator.com
3 @ DAVE KOZ Honey-Dipped (Capital 833 478 110792 10  42p1 | TSI MRS _ Aoos
2 € CANDY DULFER Finshury Park, Cafe 67 (Eagle Rock) 823  +18 97684 21  40/0 :ml‘:"“‘{]‘;‘:;:;mfgﬁ’:‘;’m » :
o . n
5 o KENNY G. Malibu Dream's {Arista) 742 +14 89768 17 3on NICK COLIONNE High Flyin' 3 Keys Music/ 4q
4 5  PAULJACKSON, JR. It's A Shame (Blue Note/ 661 69 74025 28 3T0 | NAJEE Eye 2 Eye WCoded) 4
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8 o RICK BRAUN Green Tomatoes (Warner Bros.) 497 +53 57597 14 39/0 JIMMY SOMMERS Take My Heart... (Geminiigher Octave) 3
9 @ CHRIS BOTTI Indian Summer (Columbia) 488 +56 49882 7  40j1 | STEVECOLEEveryday Wamer Brus) 3
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" @ DARYL HALL She’s Gone (Rhythm & Groove/Liguid 8) 450 +32 40708 7 36/3
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12 12 LUTHER VANDROSS Dance With My Father (/) 410 -4 64017 23 31j0 Increasedplays
16 @ CHUCK LOEB eBop /Shanachie) 396 +8 50488 14 31j0 e
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26 @ SEAL Touch (Warner Bros.) 204 +22 14757 3 1613 DARYL HALL She's Gone (Rhythm & Groove/Liguid 8 +32
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Saga’s Rock Portfolio

Forbes’ Best Small Company keeps five Actives on course

Er the third time in four years, Saga Communications
is among the elite on Forbes’ Best Small Companies list.
The only radio company on the 200-member list, Saga
has risen steadily and this year sits at No. 148. With an
accolade like that, it’s a good time to see what the view
from the top looks like through the eyes of Saga
Exec.VP/Group PD Steve Goldstein with respect to the
company’s Active Rock outlets.

Three of Saga’s five Actives share
the “Lazer” moniker. The first was

WLZR/Milwaukee, s

which was followed by
KAZR/Des Moines and [=
WLZX/Springfield, [S&
MA. WNOR/Norfolk is [#
known as “FM99,” and |
the company’s newest
Active, WZZI’/Clarks-
ville, TN, is “Z97-5."

Goldstein explains
that while each station is
custom designed for its market, they
all share three common points: a
conservative music blend, a big
morning show and aggressive mar-
keting.

“We're inan era where what hap-
pens between the music is becom-
ing more critical, and we don’t want
to be held hostage to the ebbs and
flows of the music of the Active
Rock format right now, which many
have argued is not great at the mo-
ment,” he says.

“Yet our radio stations are doing
as well or better than they ever have.
The insurance policy is the nonmu-
sic components that our program-
mers have spent a lot of time craft-
ing.”

The Big Lead Off

Morning drive is every station’s
anchor. Goldstein describes his Ac-
tive Rockers’ starting lineups, begin-
ning with The Bob & Brian Show,
which has been at WLZR since Au-
gust 1987. "They perform well be-
yond the station’s core demograph-

Steve Goldstein

ics,” he says. “They've been No. 1
every book in adults since 1998 —
3 five straight years. They

tifully.

“What | admire most

| about their show is that it's
{ not a T&A show. These
guys talk Wisconsin. It's
very rare that they are
blue.
"Their focus is observa-
tional humor. It's very
mainstream and mass-appeal and
laugh-out-loud funny. People tune
in for their take on current events.
There’s a lot of sports on the show,
alot of phones, interviews and chat-
ter among the crew of five.”

Mancow’s Morning Madhouse has
been in morings at KAZR since late
1997. "Mancow has been a home
run for us from the beginning,” says
Goldstein. “Remarkably, in adults
heis No. 225-54 and No. 118-34. He
performs better in Des Moines than
in Chicago. We market him in Des
Moines extensively; he goes to the
market periodically.”

Another mass-appeal show is
WNOR's Tomnty & Rumble, which
has been No. 1 or No. 2 25-54 in 15
of the last 17 books. “Norfolk is a big
military town,” Goldstein says.
“Tommy was invited to broadcast
live from the USS Roosevelt sta-
tioned in the Persian Gulf during the
war. That was quite a coup.

"“They have married the commu-
nity. Their show is a good deal of
preplanned comedy, with skits and

“At-work is the secret sauce for improving
ratings in this format — after the big morning

show, of course.”
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bits. Tommy & Rumble go way be-
yond the typical morning show.
When the power went out recently
during the last big hurricane, ‘'NOR
became a News station — largely
because of the credibility of the
morning show. It was the same dur-
ing the war. When people wanted to
know what was going on and to get
the spin, they went into the Tommy
& Rumble zone.”

Building Blocks

Last year WZZP flipped to Active
Rock with The Bob & Tom Show in
mornings. “Bob & Tom are No. 2 men
18-34 but No. 1 Anglo,” Goldstein
says. "Overall, the station opened
No. 1 men 18-34 and No. 3 2554 us-
ing the Saga template.”

Quinn & Cantarais the local mom-
ing show on WLZX. “They were
[PD] Scott Laudani’s creation three
years ago,” Goldstein says. “They
were No. 2 men 18-34 in the sum-

“Saga’s corporate
theme, ‘Brilliant at
the Basics,’ is one of
the reasons 85% of
all of our radio
stations are No. 1 or
No. 2 in their target
demographic.”

mer book. Their style is observation-
al and a little more on the risqué
side, due to the nature of the mar-
ket. There are five colleges in that
area, including the University of
Massachusetts. It's the community
with the most college students per
capita in the country.”

This Lazer has been working hard
in the four years since its inception,
struggling with ratings in the two-
share range. Things are finally look-
ing up, and Goldstein is pleased.
“The summer book was the station’s
best book ever,” he says. “More peo-
ple have discovered the station.”

Signal overlap from other mar-

“Our radio stations are doing as well or better
than they ever have. The insurance policy is
the nonmusic components that our programmers
have spent a lot of time crafting.”

kets adds additional competition.
“We had to push WAAF/Boston out
of the market. We still have WCCC/
Hartford in the market, but only in
mornings, when Howard Stern is
on. We have yet to see the benefit of
WMRQ/Hartford dropping out.

“There’s a lot of rock in that mar-
ket. It took the station time to estab-
lish an identity. Before we owned
the station ithad been ina lot of dif-
ferent formats, so some continuity
was needed. It's also signal-defi-
cient, so we have the vagaries of Ar-
bitron returns in the wrong part of
the metro.

“The trend has been up over the
past four books. Until the last book,
mornings had underperformed the
overall share of the station, which is
not happening at our other Actives.
The morning show is just now start-
ing to take hold.”

Brilliant At The Basics

A key part of Goldstein’s strategy
for all of the company’s stations re-
gardless of format is Saga’s corporate
theme: “Brilliant at the basics.” “It's
one of the reasons 85% of all of our
radio stations are No. 1 or No. 2 in
their target demographic,” he says.
“It's a 150-item checklist for all the
elements that are part of a program-
mer’s job — scheduling the promos,
sequencing the music, keeping clut-
ter off the station, etc.

“The core idea is to force us to de-
liver on the promises and essence of
the radio stations. It's flawless execu-
tion onaday-to-day basis. It's so easy
for stations to get off track. We all
want to do what's new and interest-
ing and fun, but stations move away
from their core values when PDs
aren't paying attention to the essen-
tial basics.”

At-work listening is usually the
domain of AC radio. It's tough to
imagine Disturbed or Metallica blar-
ing through office or retail speakers.
Nevertheless, Saga has created a
concept that's perfect for its Active
stations called R A.W., which stands
for Rock at Work.

Goldstein explains, “This is a
copyrighted name we use on our
stations to promote at-work listen-
ing. At-work is a key component to
our success. With this effort, we
have about 45% of our AQH com-
ing from at-work listening, where-
as the national average is 33% for
Active Rock. At-work is the secret
sauce for improving ratings in this
format — after the big morning
show, of course.”

Each station uses RA.W. in its
own way to focus on the psychic
benefits of listening to rock at work.
You can imagine the possibilities for
using the term on the air to create
compelling promotions and audio.

Common Ground

Another commonality among the
stations is their on-air attitude.
“These are interesting and fun radio
stations,” says Goldstein. “They are
not jukeboxes. There is a ton of emo-
tion and a passionate attitude.
There’s also a good deal of informa-
tion-sharing that occurs between the
programmers during a monthly
conference call.”

Those programmers include Har-
vey Kojan, who celebrated 10 years at
WNOR in February. “He’s now our
senior Rock programmer,” says Gold-
stein. “He has been terrific. He has a
great balance of science and emotion.
His radio station is fun 24/7.”

Last week one of Sean Elliott’s
dreams came true when he started
his new job as PD of WLZR. “Sean
is a rising star,” Goldstein says. “He
has done a great job with Lazer in
Des Moines, and we're happy to
move him up within the company.”
Goldstein has not yet named El-
liott's replacement at KAZR.

As for Scott Laudani, Goldstein
says, “He built Lazer from a baby
radio station beyond expectation.
We decided to ruin his life by giv-
ing him two radio stations. We
thought we were just going to move
him to [Classic Rock] WAQY, but at
the end of the day we decided he
had a very strong assistant at Lazer,
so we kept him at both. There are
certain radio stations that people
become synonymous with, and
that’s the story with Scott.”

Last but not least, Goldstein intro-
duces WZZP PD Jay Slater. “He did
CHR/Pop in Detroitand Seattie. This
is his first solo programming gig.
He's doing a great job. He launched
'ZZP, and Sean has been working
with him.

“Clarksville is the home of the
101st Airborne, the elite crew that
went into Iraq. Much like Norfolk,
they’ve had a tremendous war focus
over the past several months. Both
stations tapped into that.”

The Saga template has scored
points with diverse camps ranging
from the stalwart Forbes to the radio
industry. With such a strong empha-
sis on talent — both on and off the
air — it's easy to see why the com-
pany wins accolades.
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VLIAE?K VBE"EK ARTIST TITLE LABEL(S)
1 1 STAIND So Far Away (Fljp/Elektra/EEG)
2 2 NICKELBACK Someday (Roadrunner/IDJMG)
3 6 AUDIOSLAVE Show Me How To Live (interscope/Epic)
5 @  APERFECT CIRCLE Weak And Powerless (Virgin/
4 5 3 DOORS DOWN Here Without You (Republic/Universal)
6 G GODSMACK Serenity (Republic/Universal)
| 9 @ FUEL Falls On Me /&ic)
7 8  WHITE STRIPES Seven Nation Army (Third Man/V2)
| 15 € PUDDLE OF MUDD Away From Me (Geffen/
8 10  LINKIN PARK Faint (Warner Bros.)
10 @ BLACKLABEL SOCIETY Stillborn (Spitfire)
24 (® STONE TEMPLE PILOTS AllIn The Suit That You Wear /Atfantic)
16 () AUDIOSLAVE | Am The Highway finterscape/Epic)
13 @ DISTURBED Liberate (Reprise/
14 @ TRAPT Still Frame (Warner Bros.)
17 ) SEETHER Gasoline (Wind-up)
22 @ UNKIN PARK Numb (Warner Bros.)
20 @ coLD Suffocate (FiGeffeninterscape)
19 19 P.0.D. Will You (Atiantic)
18 20  SMILE EMPTY SOUL Bottom Of A Bottle (Lava)
21 21 JET Are You Gonna Be My Girl (Elektra/FEG)
23 22 SEVENDUST Enemy (TV7)
@  DEFAULT Taking My Life Away (7VT)
26 €@ THREE DAYS GRACE {l Hate} Everything About You ive/
27 @  CHEVELLE Closure (Epic/
25 26  KID ROCK Feel Like Makin’ Love (Tap Dog/Atlantic)
28 27  JIBE Yesterday's Gone (226)
@  STATICX The Only (Warner Bros)
€D LYNYRD SKYNYRD That's How | Like It (Sanctuary/SRG)
29 30 BLACKLABEL SOCIETY The Blessed Hellride (Spitfire)

TOTAL
PLAYS

627
580
462
395
360
349
n
310
3
288
287
285
248
245
243
216
184
167
163
162
149
146
103

96

82

75

3

12

n

70

oLiTs
15
-29
+52
+33
1
+9
+23

+73
-19
+15
+189
+22
+15
+14
+4
+29

+36
+7
+2
-20
-2
+13
+24
-1

alDiEnCe
(00)
36357
31577
25689
14972
17056
17541
15629
17587
13617
21829
15617
19021
11110
11814
12454
11062
8492
10609
4384
6525
4902
3922
4753
2187
3372
2815
2087
2488
1770
2527

WEEKS ON TOTAL STATIONS/

CHART A00S
19 26/0
13 240
20 240
12 2400
12 81
18 2000
14 18/0
12 18/0

3 23
19 14/0
n 16/0

2 233

6 18/0
18 1400
13 19/0

9 17i0

4 1

8 130

4 1710
18 130

8 1

8 1200

1 10/0

3 N

4 92

2 952

9 40

1 812

1 70

3 60

| FINGER ELEVEN One Thing (Wind-up/

REVIS Seven (Epic/

Total Plays: 63, Total Stations: 9, Adds: 3
ILL NINO How Can | Live (Roadrunner/iDJMG/
Total Plays: 62, Total Stations: 6, Adds: 0

Total Plays: 60, Total Stations: 7, Adds: 0
SLOTH Someday (Holywood/

Total Plays: 53, Total Stations: 6, Adds: 0
RUSH Working Man (Atlantic/

Total Piays: 53, Total Stations: 6, Adds: 0
JANE'S ADDICTION True Nature (Capitoll
Total Plays: 50, Total Stations: 5, Adds: 1
ALICE COOPER Novocaine (Spitfire)

Total Plays: 28, Total Stations: 3, Adds: 0

26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 10/19-10/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The
Arbitron Company). © 2003, R&R, Inc.

New & Active

HOOBASTANK Qut Of Control /island//0JMG)
Total Plays: 68, Total Stations: 10, Adds: 2
SHINEDOWN 45 (Atlantic)

Total Plays: 68, Total Stations: 7, Adds: 0
KORN Right Now (Epic/

Total Plays: 66, Total Stations: 8, Adds: 1

" Songs ranked by total plays

Most Added"

www.rradds.com

ARTIST TITLE LABEL(S)

PUDDLE OF MUDD Away From Me (Geffen/

STONE TEMPLE PILOTS AllIn The Suit That You Wear /Atlantic/

REVIS Seven /Eic/

DARKNESS | Befieve In A Thing Called Love (Atiantic/

STAIND How About You (Fiip/Elektra/EEG]

SKRAPE Stand Up (RCA/

Most

AODS

3
3
3
3
3

IncreasedPlays

ARTIST TITLE LABEL(S)

TOTAL
PLAY
INCREASE |

STONE TEMPLE PILOTS AllIn The Suit That You Wear (Atiantic/ +188

PUDDLE OF MUDD Away From Me (Geffen/ +73
AUDIOSLAVE Show Me How To Live finterscope/Epic! +52
DEFAULT Taking My Life Away (7V7/ +36
A PERFECT CIRCLE Weak And Powerless (Virgin/ +33
LINKIN PARK Numb (Warner Bros.) +29
HOOBASTANK Out Of Control Aislend//0/MG! +29
LYNYRD SKYNYRD That's How | Like It Sanctuary/SRG/ +24 |
FUEL Falis On Me (Epic/ +23
Most
Played Recurrents
TOTAL
ARTIST TITLE LABEL(S) PLAYS
TRAPT Headstrong (Wamer Bros.) @
SHINEDOWN Fly From The Inside (At/antic/ 21
AUDIOSLAVE Like A Stone finterscope/Fpic/ 178
FOO FIGHTERS Times Like These (Roswel/RCA/ 163
FOO FIGHTERS All My Life (Roswel/RCA/ 159
3 DOORS DOWN When I'm Gone fRepublic/Universall 152
MUDVAYNE Not Falling [Epic/ 140
SEETHER Fine Again (Wind-up/ 137
CHEVELLE Send The Pain Below (Epic/ 134
GODSMACK | Stand Alone (Republic/Universal) 122

Detailed station playlists for all R&R
reporters are available on the web at
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o October 31, 2003
WE W ARTIST TIE LABEL(S) TS PkTS AJ%%: T ™ | Most Added:
2 1 DISTURBED Liberate (Reprise/ 1917 4 108045 22 60 |, pradds.com
1 2 STAIND SoFar Away (Flip/Elektra/FEG) 1895 416 101080 20 620
3 € APERFECT CIRCLE Weak AndPowerless (Virgin/ 1824  +23 97228 13 g | MOTevEs A0S
5 o TRAPT Still Frame (WarnerBros.) 1669 +60 75576 20 5200 STAIND How APoul You (Flip/Elektra/EEG] 17
. RICKELBACK Figured You Out fRoadrunner/IDJMG) 10
4 5  LINKINPARK Faint Warner Bros.) 1578 165 87508 25 570 | Spuie mpry SOUL Nowhere Kids Aaval 9
b 6  NICKELBACK Someday /Roadrunner/IDJMG) 1421 -106 63251 13 550 STONE TEMPLE PILOTS All In The Suit That You Wear (Atisntic/ 8
9 7 GODSMACK Serenity fRepublic/Universal 1260 48 %445 20 580 LIMP BIZKIT Behind Blue Eyes (Fijp/Interscope/ 7
7 8  AUDIOSLAVE ShowMeHow Tolive finterscope/Epic) 1255 425 62502 31 580 g:‘::“":f;‘:::ﬁ:p m"(’ . g
8 9  SMILEEMPTY SOUL Bottom Of A Bottle /Lava/ 1235 98 53303 30 550 DEFAULT Taking”My Life Away (TVT) A
15 D PUDDLEOFMUDD Away FromMe (Geffen/ 1221 +255 66223 3 6w KIO ROCK Feel Like Makin’ Love (Tap Dog/Atlantic) 4
10 @ SEVENDUST Enemy /7V7) 134 +30 49237 11 60N
11 P WHITESTRIPES SevenNation Army (ThirdMan/V2) 1114 +52 44962 24 49p
13 @) SEETHER Gasoline Windup) 1086 +33 40303 12 590
18 LINKINPARK Numb (Warner Bros.) 1063  +160 51864 6 6213
17 @ COLD Suffocate (Fip/Geffer/interscape) 1050 +93 41254 12 5710
12 16 FUEL FallsOnMe (Epic/ 1043 4 51401 14 490
16 @ P.0.D. WillYou (Atiantic) 978 +13 37541 6 600
19 8 THREE DAYS GRACE { Hate} Everything About You (ive/ n +80 31725 23 510 Most
21 KORN Right Now Earc/ 907 +88 32859 4 581
22 @  CHEVELLE Closure (Epic) 847 +46 3512 8 560 In creasedPIay =
20 @ STATIC-X TheOnly Warner Bros.) 838 +17 27789 8 590 iy
37 @D STONETEMPLEPILOTS AllnThe Suit That You Wear Atiantic/ 828 4520 41867 2 598 | el HeREASE
23 €  AUDIOSLAVE | AmTheHighway finterscope/Epic) 797 +46 30350 7 540 STONE TEMPLE PILOTS AllIn The Suit That You Wear (tiantic) +529
25 @ HOOBASTANK Dut Df Control (isiand/iDIMG) 626 +125 17061 3 503 PUDDLE OF MUDD Away From Me (Geffen/ +255
24 25  3DOORSDOWN HereWithoutYou (epublclUniversa) 536 16 1538 13 301 ;';‘:;’: :T“::K"gﬂhn’t”g’;:fr’mj; M) ::g‘;
26 26  ILLNINO How CanlLive (Roadrunner//0JMG) 485 9 1924 13 43 LIMP BIZKIT Behind Blue Eyes (Flg/nterscape) 103
35 @ LIMPBIZKIT BehindBlueEyes (Fijp/interscope) 424 +103 23880 3 87 DEFAULT Taking My Life Away (TV7/ +99
36 €@ DEFAULT TakingMyLife Away (TV7) 407 +99 18478 3 32 ﬁg;!:‘ Slef:'oc;te /F(lflﬁ{ﬁeffen/lme'mﬂel +::
% @ REVIS Seven i ] 387420 84538 g Elga;n: ‘;ﬂl.l,ll.lﬁowhere Kids (Laval o
32 30 JANE'SADDICTION TrueNature (Capito) 361 8 8168 5 352
31 31 JET AreYou Gonna Be My Girl (Flektra/FEG) 354 -26 8375 9 333
30 32 KORN DidMy Time fimmortal/Epic) 349 37 17630 18 2910
38 €D  SHINEDOWN 45 (Atiantic) 339 +68 10089 3 M
27 34  SLOTH Someday fHalywood) 318 141 8762 15 370
33 35 EVANESCENCE GoingUnder (Windup/ 305 64 13268 15 180
40 €@ MEMENTO Saviow (Columbia) 280 +42 5424 3 292
29 37 MOTOGRATER Down NoName/EEG) 279 112 8702 15 30
28 38 POWERMANS000 Action /reamWorks/ 278 143 7330 11 340
39 €D FINGERELEVEN One Thing Windun/ 274 +1 5042 7 260 Most
46 (@ ROBZOMBIE TwoLaneBlacktop (Geffen/ 263 +80 6945 3 23 Pla yed Recurrents
41 @ LACUNACOIL HeavensALie (Century Media) 229 +15 6836 6 190 o
48 (D ADEMA Promises (Arists) M +a4 395 2 4 | METTEUES s
43 (® VSHAPEMIND Monsters (Republic/Universal) M +10 497 10 180 SHINEDOWN Fly From The Inside (Atiantic) 787
45 @ ELEMENTEIGHTY BrokenPromises Universal 197 +10 6502 4 221 ;::‘l;le::agsu:n?h/w;,{;er:lm./{f y g:
50 @ KIDROCK FeelLikeMakin' Love (Top Dog/Atiantic) 183 450 15135 2 228 | suoi0SLAVE Like A Ston dterscopelic 524
47 @ 40BELOW SUMMER SelfMedicate Razor & Tie/ 174 +b 2% 2 23 SEETHER Fine Again (Wind-up/ 521
42 47  MUSHROOMHEAD SunDoesn't Rise (Republic/Universal 165 38 s 9 192 MUDVAYNE Not Falling /Epic/ 520
44 48  FINGERTIGHT GuiltiHoldDown) (Columbia/ 138 56 2% 14 180 :‘I':::":;':::‘ ‘s’ﬂith‘;‘r": I’EB'Z‘:ng P :;:
4 49 SPINESHANK Smothered (Rosdrumeri0IMG) 128 18 284 7 150 | 3pqRs DOWN When Im Gone epublic/Universall 490
@ SKRAPE Stand Up (RCA) 122 +14 2037 1 2116 GODSMACK Straight Out Of Line (Republic/Universall 473
10151012, cullts 3ppearon 0mgssini plags o gt fom prvious ek I b sangs v e s iy th songain e e meesoe mpiys || Detailed station praylists for all R&R
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number n
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used heréin with permission from the Arbitron Company (© www.radioandrecords.com.
2003, The Arbitron Company). © 2003, R&R, Inc.
COWVWINI Y OUJ- WEN'TS
If no one can see your signs, do they know who staged the event? Make sure you claim
ownersiip at all your events with cost-effective, disposable plastic banners.
— We print your logo using up to four spot colors.  — Perfect for concerts, events and giveaways.
— Packaged on a roll and easy to use. — Up to 3' High and 6' Wide
— Weather-resistant — Durable
. . BO. Box 750250 Houston, Texas 77275-0250 « Tel 715/507-4200 Fax
1-800-231-6074 ol il Skl e i
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e October 31, 2003

[ e N ™
< America’s Best Testing Active Rock Songs 12 + New & A Cti ve
RaleTheMusic. com For The Week Ending 10/31/03 ) S
L SMILE EMPTY SOUL Nowhere Kids fLava)
- ' Men  Men  Men Total Plays: 104, Total Stations: 30, Adds: 9
Actist Title (Label) ™ LW Familiarity Burn  18-34 18-24 25-34
DOPE | Am (Recon/Artermis,
STATIC-X The Only (Warner Bros.) 427 425 73% 5% 4.23 416 434 Totdl Play':‘IGB Total Sgti{)ns‘ 8. Adds: 2
DISTURBED Liberate (Reprise/ 424 433 95% 22% 418 3.99 442 '
KORN 0id My Time fimmortal/Epic/ 416 4.15 91% 17% 4an 4.02 4.24 BLINK- 182 Feeling This (Geffen/
SHINEDOWN Fiy From The Inside /At/antic) 415 4.08 8% 13% 4.09 4.03 4.15 Total Plays: 66, Total Stations: 8, Adds: 5
SEVENDUST Enemy (7TV7/ 414 406 8% 8% 424 4.26 4.20 .
THREE DAYS GRACE (1 Hate) Everything About You Afive/ 410 407 8%  18% 375 386 350 ;"cﬁt““?‘g '?"’;" You Dut ’l”"]"a‘Afg’g”'_""'{]’WW/
A PERFECT CIRCLE Weak And Powerless fVirgin/ 407 405 88% 13% 411 414 408 otal Plays: 65, Total Stations: 11, Adds:
TRAPT Still Frame (Warner Bros.) 406 4.05 93% 20% 4.06 406 4.05 STAIND How Abaut You (Fi/Elektra/EEG)
LINKIN PARK Numb (Warner Bros.) 401 415  90% 18% 394 374 4% Total Plays: 49, Total Stations: 18, Adds: 17
SEETHER Gasoline (Wind-up/ 398 391 1% 12% 3.90 3.89 3.91
SMILE EMPTY SOUL Bottom Of A Bottle /ava/ 397 398 92% 26% 3.8 N 3.87 IGGY POP Little Know It All (Virgin/
TRAPT Headstrang (Warner Bros.) 396 394 99% 48% 400 384 419 Total Plays: 49, Total Stations: 7, Adds: 1
COLD Suffocate (Flig/Geffen/interscope) 396 3.97 87% 16% 3.80 3.80 3.80 X i .
STAIND So Far Away (Fl/Elektra/EEG) 395 408 9% 3% 387 380 397 ‘?inxl”::ss'sl:ﬁ%#::el o ir:'s'fﬂsc:':f:sfg"e CEEL
LINKIN PARK Faint (Warner Bros.) 390 413 99%  36% 393 368 425 LSt ARSI
GODSMACK Serenity (Republic/Universal) 394 4.0 95% 25%  3.81 3.54 414
POWERMAN 5000 Action (DreamWorks) 393 389 0% 12% 377 372 384 Songs ranked by total plays
AUDIOSLAVE Show Me How To Live dinterscope/Epic) 390 3.90 96% 35% 4.05 3.87 428 Indic ato r
fLL NINO How Can | Live (Roadrunner//DJME) 390 - 61% 11% 381 388 369 Most Added’
CHEVELLE Closure {£pic/ 389 3.80 80% 15% 3.85 3.96 370
NICKELBACK Someday fRoadrunner/lDJMG) 381 382 96% 31% 370 359 385 STONE TEMPLE PILOTS All In The Suit... (Atiantic)
EVANESCENCE Going Under (Wind-up) 381 367 94% 36% 3.93 393 394 NICKELBACK Figured You Out (Roadrunner/IDJMG)
FUEL Falls On Me /£pic/ 381 380 86% 20% 352 3.53 3.50 BLINK-182 Feeling This (Geffen)
AUDIOSLAVE | Am The Highway finterscope/Epic) 370 370 76% 20% 392 3.63 428 .
SLOTH Someday Hollywood) 369 368 53% 10% 344 341 350 STAIND How About You (Fip/Elektra/EEG)
P.0.D. Will You {Atiantic) 3.63 3.61 2% 16% 3.49 3.52 345 HOOBASTANK Out Of Control (/stand/IDJMG)
3 DOORS DOWN Here Without You (ﬁepllb/ic/l/niversall 3.62 3.73 86% 27% 345 3.28 3.66 AUDIOSLAVE | Am The Highway (Iﬂfe’scope/EpiC)
WHITE STRIPES Seven Nation Army (Third Man/V2) 343 339 96% 50% 349 3.37 3.64 JET Are You Gonna Be My Girl (Elektra/EEG)
Total sample size is 453 respondents. Total average favorability estimates are based on a scafe of 1-5. (1=dislike very much, 5 = like very much). Total familiarity N .
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. LIMP BIZKIT Behind Blue Eyes (Flip/Interscope)
Sample compositionis based on persons 12+. Persons are screened via the internet. Once passed, they can take the music rest based on the format/music preference. DEFAULT Taking My Life Away (7VT)
RateTheMusic.com results are not meant to repiace callout research. The results are intended to show Opinions of participants on the the Internet only. RateTheMusic . "
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is 40 BELOW SUMMER Self Medicate (Razor & Tie)
\pmvided by Mediabase Research, a division of Premiere Radio Networks. PN )
' ™
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October 31, 2003 R&R ® 59

When asked to go On the Record,
I'm confronted with what to write
about. I've read some great pieces
from my radio peers on bands that are
on the rise, stellar station promotional
events and plenty of talk about the
state of radio. The long and the short
of it for me is, yes, both radio and
records have a lot of problems right
now, but | wouldn‘t want to be working in any
other industry. I'd like to go on the record
as saying I've had “real” jobs before, and | try
not to let one minute go by where I'm not
thankful for where | am now. Are there stress-
ful times? Yes. Does the pressure from the
dark side of sales get to me? Yes. Does hav-
ing budgets cut every year annoy the living heck out of me? Yes. Does
it worry me to see too many people going strictly by charts and re-
search and not gut anymore? Yes. But with all that said, would |
rather be getting up at the crack of dawn six days a week with a full
tool belt around my waist, going up and down a ladder and putting
up vinyl siding in every kind of weather? No freaking way! = 1 still
love getting CD singles early, knowing that I'm one of the first people
in the world to hear a song. 1 love the feeling of putting on a successful
event and having a listener tell you, “Before you guys came around
there wasn't anything cool to do around here.” | love airchecking one
of my guys and, after 10 minutes of tape, turning it off and telling him
that he’'s come a long way and sounds great. And if you can be-
lieve it, | actually look forward to sitting on my couch on Sunday night
with ESPN’s NFL Primetime on the TV and Selector on my lap so |
can schedule my music ahead of time. Without question, this job
can be mentally tough, physically stressful and, at times, a big pain
in my rear. But when | get to those times, 1 think about how frickin’
heavy that viny! siding is.

Jack Paper
PD/MD, KMRQ/Modesto, CA

Disturbed’s “Liberate” enjoys the
No. 1 crown at Active as its chart
position catches up with last week’s
RateTheMusic.com position. Speak-
ing of RateTheMusic.com, don’t for-
get the list is printed by 12+, although
you can see the demo numbers in the
far right columns ... In a week with no
songs Going for Adds, early activity is the word for the likes of
Staind and Nickelback. Staind’s “How About You” finds 17 early
advocates, and Nickelback’s “Figured You Out” chalks up 10 ...
“Nowhere Kids” by Smile Empty Soul adds another nine support-
ers, including WRIF/Detroit. MAX PIX: NICKELBACK “Figured

You Out” (Roadrunner/IDJMG)
— Cyndee Maxwell, Active Rock/Rock Editor

Hnl:kmctwa Rock

Record Of The Week

ARTIST: T.S.O.L.
TITLE: Divided We Stand
LABEL: Nitro

for the governorshlp of his native California, losing out to |
the Governator, Arnold Schwarzenegger (God help us). Well,
I voted for lack then, and I'm voting for him now, as T.S.O.Ls
Divided We Stand wins by a landslide in the old-school-meets-new-school district.
Despite the title, "Sedatives” is an upper powered by high-octane guitars, sing-along
choruses and Grisham’s distinctive punk warble — and check out the oddly mel-
low atmospheres the group achieves with “Loaded.” Naturally, politics are a motif,
whether it's on the world stage ("Serious,” “American"”) or high-school drama (“Fuck
You Tough Guy"). "See You Tomorrow" is a definite highlight, as hooky guitar leads
tango with Grisham's infectious melodies, perfect to play between iggy Pop and
Queens Of The Stone Age. Divided We Stand is great enough to unify punk rock-
ers from all parties.

— Frank Correia, Rock Specialty Editor

Monster Mash

ood evening, boils and ghouls. In cel-

ebration of the greatest holiday on
the calendar, I've dug through the cata-
combs (a.k.a. my office) to find the most
deliciously delinquent treats to serve up
for this Oct. 31 edition of R&R.

First up is an album rightfully billed as
“the soundtrack to Halloween” — Occulus
Infernum by Van Helsing’s Curse. A con-
cept album masterminded by Twisted
Sister's Dee Snider, Occulus Infernum is
a classic tale of good vs. evil as narrated
by Snider. Musically, the instrumentals
are guitar-driven opuses backed by full
orchestras and choirs, touching on every-
thing from Black Sabbath’s titular song
to Mike Oldfield’s “Tubular Bells” theme
from The Exorcist. An inspired mishmash
of classical horror and traditional metal,
Occulus Infernum is a campy but well
crafted tribute to the season.

Helmed by founder Jerry Only, The
Misfits put their unique spin on a classic
with their cover of “Monster Mash,” fea-
turing The Ramones’ Marky Ramone on
drums and Black Flag's Dez Cadena on
guitar — an excellent update of the grave-
yard smash. Naturally, Metal Blade
brings plenty to the tomb this season,
with The Crown's Possessed 13, King
Diamond's The Puppet Master and Six
Feet Under’s Bringer of Blood. Further-
more, death metal fanatics get a post-
Halloween treat with Cannibal Corpse’s
15-Year Killing Spree, a three-CD-plus-
DVD set chronicling the controversial
group’s career.

QIRHT

Look out for
Roadrunner’s spe-
cial edition CD
and DVD of the
Murderdolls’ de-
but, Beyond the
Valley of the Mur-
derdbolls, which in-
cludes tracks like
“Love at First Fright,” “Graverobbing
U.S.A" and “Dawn of the Dead,” not to
mention six bonus tracks, including their
cover of Billy Idol's “White Wedding.” And
ex-Coal Chamber frontman Dez Fafara
returns with a new band and a heavier
sound via DevilDriver. Named after the
bells witches use to drive evil away while
casting spells, DevilDriver are a potent po-
tion thanks to tracks like “I Could Care
Less” and “Swinging the Dead,” the latter
of which is also featured on the Freddy Vs,
Jason soundtrack.

Of course, what would Halloween be
without Alice Cooper, who brings his
trademark sound out of the crypt with
The Eyes of Alice Cooper. And don't for-
get that Mr. Rob Zombie has a greatest
hits album out now that includes two new
tracks. “Two Lane Blacktop” should be on
your desk now.

Finally, what the hell could be scarier
than clowns? Violent J of Insane Clown
Posse makes his solo debut with “Shiny
Diamonds” from his EP Wizard of the
Hood, J brings a gruff, Everlast-type vibe
to his Faygo-drenched hip-hop.

Now if you'll excuse me, I have some
houses to egg — I mean, pumpkins to
carve. Stay safe kids; always wear reflec-
tive clothing while trick or treating!

Ve

o

' TOP20 SPECIALTY ARTISTS
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HATEBREED (Universal) “This Is Now”
STATIC-X (Warner Bros.) “Monster”

O O R S e A =
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. SEVENDUST (7V7) “Disease”
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- oW N

. LIFE OF AGONY /SPY/ “Weeds (Live)”

PP —
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. FROM ASHES RISE (J/ade Tree) “Reaction”
. KORN fimmortal/Epic) “Right Now”

N =t s o
2 o 0 -

. TOMATOHEAD (Sarinjay) “Lazy Bitch”

-

HEADBANGERS BALL (Roadrunner/I0JMG) “Fixation On The Darkness”
KING DIAMOND /Meta/ Blade) “Living Dead”
MOONSPELL (Century Media) “A Walk On The Darkside”
MUSHROOMHEAD (Universall “Sun Doesn't Rise”
40 BELOW SUMMER (Razor & Tig/ “Self Medicate”
CROWN (Metal Blade/ “Face Of Destruction”
ARCH ENEMY (Century Media) "We Will Rise”
. MORBID ANGEL Earache/ “Beneath The Hollow”

. ALL OUT WAR (Victory/ “From The Bottom™
. SIX FEET UNDER /Metal Blade) “Amerika The Brutal”

. DIMMU BORGIR /Vuclear Blast) “Progenies Of The Great Apocalypse”

. AVENGED SEVENFOLD Hopeless) “Eternal Rest”

. FIREBALL MINISTRY (Century Media) “Flatline”

Ranked by total number of shows reporting artist.
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The Once And Future Punk

A short Q&A with the pied piper of youth marketing

How do you create buzz — I mean honest-to-God,
legitimate hubbub about something? Let’s say you've
discovered a new band and you just know they’re great
and destined for stardom. Starting with practically
nothing, how do you get the word out beyond your
own neighborhood? As a continuation of last week’s
Punks on the Rise mini-special, I want to introduce you
to one of the music industry’s most potent secret weap-
ons, David “Beno” Benveniste. He’s built a small em-
pire around his ability to spread the word on hot new

music.

Beno looks like Jeff Spicoli but has
the personality of Gordon Gekko.
Don't get me wrong. It’s not about
the money, although that
sort of comes with the
territory. It's more about
Gekko’s driving ambi-
tion and passion. Beno's
ambition is to harness the
raw energy and power of
the nation’s youth to cre-
atebuzz, talk and aware- !
ness for new bands. -

The story of Beno’s be-
ginnings, a mere handful
of years ago, goes more
or less like this: He was managing a
then-unknown System Of A Down.
While hanging out in Internet chat
rooms devoted to other bands, Beno
would ask chatters if they had ever
heard of this really cool new band
called System Of A Down. If some-
one responded in the negative but
was curious, Beno would send them
a cassette sampler of the band. Even-
tually, he got Columbia to send him
30,000 copies of the cassette and
started his own buzz.

Beno’s empire now spans two
separate companies engaged in four
different activities. Velvet Hammer
Management counts as clients Sys-
tem Of A Down, Taproot, Deftones,
Less Than Jake, S.T.U.N., Pulse Ul-
tra and some bands you haven’t
heard of — yet. Velvet Hammer is
also a record label.

Under the same “corporate” um-
brella, you’ll find Streetwise Con-
cepts & Culture, which puts teams
on the street to spread the word not
only for Velvet Hammer bands, but
for bands on other labels. Streetwise
has done work for A Perfect Circle,
Adema, Jane's Addiction, Radio-
head, Sloth, Sevendustand OutKast,
just to name a few.

Then there are the “culture
teams” that do work for movies like
S.W.A.T, Terminator 3 and Cabin Fe-

David “Beno”
Benveniste

ver. Streetwise has also spread the
good word for Nokia, Jack in the
Box, Coca-Cola and a whole slew of
video games. Beno's the
punk of tomorrow. We
needed to chat.

R&R: What are you try-
ing to accomplish?

DB: I'm trying to cre-
ate a new business mod-
| el for music and enter-
tainment.

R&R: What did you see
about the old model that you
didn't like too much?

DB: I thought there was too much
segregation between consumer, art-
ist, label and radio. What I'm trying
to do is create a glue, if you will, of
some sort in order tobring the youth
culture, the music culture and the
entertainment-consumer culture
and put them all on the same side
of the line. Everything I do is based
on career, rather than quick fix.

R&R: Meaning?

DB: Meaning | want to make
moves and do things that will en-
hance the long-term capabilities and
the long-term success of bands, rath-
er than a quick-term explosion and
a quick descent.

R&R: So many record labels focus on
trying to make a band happen immedi-
ately — "Artist development? What's
that? Let's try to make it happen now.”
But you don't see it that way.

DB: No, [ see it that artist devel-
opment needs to happen. Absolute-
ly. No matter what you do, artist
development needs to happen. And
that comes in the form of both in-
volving the kids, the consumers,
early, and taking a young band from
a management or record-label
standpoint and educating them on
the perils of quick success and the
upside of slow success.

Take Taproot, for instance. Their
first record did 285,000. The last

record just did 400,000 and will inch
its way togold It'sa slow build. The
next record will be the one. It's been
over the span of five years, but you
have a band that draws, a band that
sells and a band that's going to have
areal brick house of a fan base. Sys-
tem Of A Down, the same thing.

We have a responsibility as man-
agers and labels. As far as the mu-
sic business, it's equally the labels’
and managers responsibility to fix
problems. It's not just retail and not
just radio. It's our responsibility to
create career bands, rather than just
singles bands.

R&R: A lot of people are looking to
you now to hely shape the careers of
bands. Wiy do you think your compa-
ny has grown so quickly?

DB: We've grown so quickly be-
cause we have a philosophy that
complements our execution, and our
philosophy isbased on integrity, dig-
nity and honesty. We don't just take
on things becauseit's abuck, we take
on things because we think we can
help and because we believe in them
and the kids believe in them.

“It’s our
responsibility to go
and create career
bands, rather than
just singles bands.”

No one is going to have a 100%
success rate, but Streetwise and Vel-
vet Hammer — when I leave this
business or goaway, | want my com-
panies to be synonymous with in-
tegrity and quality. It's equally im-
portant as a philosophical company
as itis as a company that executes.

R&R: You have companies like Nokia
as part of Streetwise. What did you take
from the music side that is useful to
them?

DB: We realized that kids who are
on the forefront of music, film and
TV are also young boomers who
care about technology and consume
everything from electronic games to
phones to gadgets. So what we did,
basically, was g0 to a pool of really
active kids who were really in-
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volved in the music and ask them
about gaming. They told us about
Grand Theft Auto and Tony Hawk Pro
Skater and this and that.

It's about involving the kids from
an emotional standpoint and spend-
ing the time — not overnight, but
spending the time to really research
what their desires and wants are.
And not only that, but also to see if
the applications or imaging are go-
ing to fly with them. And music is
the universal language. Everything
revolves around the music.

R&R: Sowhat's going on in Ameri-
ca right now? What's happening on the
street? What are some of the trends
you're seeing that maybe others aren’t
seeing, or some trends that people in ra-
dio should be aware of?

DB: As far as music, what's hap-
pening is that we are between cy-
cles. At the end of the '80s it was the
death of hair metal and the begin-
ning of grunge. Then came the de-
mise of grunge and in with the rap
metal. Rap metal riff music is slow-
ly becoming extinct, and there are
going to be very few bands that can
last through the bursting of that
bubble. Everything is cyclical. Right
now what’s happening is that kids,
as well as young musicians, are try-
ing to find the next sound, the next
culture, the next lifestyle.

Itis my belief that the whole lo-fi
phenomenon was an attempt at
grasping something. Nothing ever
really panned into huge record sales.
There are very few bands that are
real. One of them is The White
Stripes; that's a real band. But those
10 or 12 other lo-fi bands, I don't
know.

Then there’s the emo and the
screamo. Is it real? Is it going to pan
out to be something massive? I don’t
know. ] think that the next big thing
is going to be song-oriented. It's go-
ing to be real. It's going to be rock
music.

R&R: Where are kids finding out
about new music? Is radio still the
place?

DB: Kids will buy music because
they hear a song, but kids are find-
ing out about music through their
friends, through the Internet and
through the lifestyle of going to
shows. There are a few program di-
rectors who are still hugely impor-
tant in the mix, like Kevin Weather-
ly. These are people who will take
chances, who will go out on a limb
and play something whether or not
anyone else is playing it because
they believe in it. Kevin has called
me several times, and we've talked
about this. He'll play something on
his own. That's beautiful, because
think he has his finger on the pulse.

We haven’t seen any music break
out of the Internet yet. It's not like
we all wake up one day and Big
Champagne hastold us, “Here's the
top download,” and somehow that
top download of a new band
spreads. We haven't seen that yet.
The kids still seem to go to radio to

www americanradiohistorv com

find out where new music is, be-
cause we haven’t seen anything
break off the Internet yet.

R&R: OK, name three bands you think
are great that no one’s heard about yet.

DB: A band called Perris. Also,
even though people have heard of
them, Mars Volta. And Senses Fail.

R&R: What bands has radio missed
the boat on this year?

“Everything is
cyclical. Right now
what’s happening is
the kids, as well as
young musicians,
are trying to find
the next sound, the
next culture, the
next lifestyle.”

DB: I think they've missed the
boat on Less Than Jake. I thought
that “Science” song was a smash
from a band that draws 2,000 kids a
market. Interpol’s a good one. |
would say the last Hometown Hero
record.

R&R: What trends have you spotted
that no one else has noticed yet?

DB: Alternative music is coming
back. Real alternative. Your Pearl
Jam types. Your songs. Look for
songs in the future, real big songs
from Incubus and System, bands
that have established themselves
that are writing great songs.

R&R: What about clothing, activi-
ties, video games, etc.?

DB: Gaming is massive. It's going
to be the biggest thing. We just did a
deal with a store called Electronics
Boutique, where you buy all these
games. Gaming is going to get big-
ger. As far as clothing, a lot of long-
sleeve button-ups with the sleeves
rolled up. Go to the Poison The Well
show, and you'll see them. The
band’s at 60,000 records scanned. I
bought them off of Trustkill.

TALK BACK TO R&R!

De you have questions,
comments
or feedback regarding
this column or other issues?

Call me at 310-788-1673
or e-mail:
mtolkoff@radioandrecords.com
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w ARTIST THLE LABEL(S) i A ,J.‘(;’ﬁ}cs WEEKSON  TOTAL STATIONS Most A dd@ti,_______
1 1 APERFECT CIRCLE Weak And Powerless (Virgin/ 2744 80 188393 13 8i1 | www.rradds.com
2 @ STAIND SoFar Away Flip/Elektra/EEG) 2701 +10 187232 20 7700 | Aemstrme useus) A0S
5 0 TRAPT Stilt Frame (Warner Bros.) 2155 +77 129029 17 7213 RANCID Red Hot Moon IHeIlcaW_’mBmsJ 2
3 4 LINKIN PARK Faint (Warner Bros.) 2119 263 168201 31 74/0 [s,:‘s"rllflfx‘:'; s,'“;;e "I;W::w;"’_”: ::
4 5  NICKELBACK Someday (Roadrunner/|DJMG) 2007 89 132618 13 BBID | grouerin it alln The St Tht You Wear Mdni 10
11 @  LINKIN PARK Numb (Warner Bros.) 2085  +354 177178 9 743 | A Siver And Cold (Dreamiorks) 8
6 @ THREE DAYS GRACE [} Hate) Everything About You (ive/ 2081  +127 125325 20  70/0 | 311 Beyond The Gray Sky Volcans) §
8 @ BULNK-182 Feeling This (Geffen/ 2006 +176 154704 4 80y | SWITCHFOOT Meant Tolive tRed lnkColumbial :
10 @ WHITE STRIPES The Hardest Button To Button (Third Man/V2) 1901 495 138285 18 71 | el 3:“’,,’:, ﬁ”,:;’, ’ :
19 ) PUDDLE OF MUDD Away From Me (Geffen) 1728 +445 132294 3 7712 | STAIND How About You (FinElektraleEG) 5
7 11 AUDIOSLAVE Show Me How To Live finterscape/Epic) 1667 177 141785 21 590
9 12 EVANESCENCE Going Under (Wind-up) 1619 -189 106746 21 6800
12 @ P.0.D. Will You Atfantic) 1579  +71 98164 6 732
14 O JET Are You Gonna Be My Girl (Elektra/EEG) 1517 +102 108613 9 744
18 ) SWITCHFOOT Meant To Live (Red ink/Columbia) 1462  +148 76063 17 675
13 16 GODSMACK Serenity (Republic/Universal) 1351 115 76493 19 5900
17 17 WHITE STRIPES Seven Nation Army (Third Man/V2) 1288 59 107916 37 73[0
21 D STROKES 12:51 RC4) 1252 +102 96780 8  60j2 Most
16 19 DASHBOARD CONFESSIONAL Hands Down Vagrant) 1206 157 82288 17 620
15 20 FUEL Falls On Me (Epic/ 1183 187 78957 14  55(0 IncreasedPlays
26 €@ HOOBASTANK Out Of Control (island/iDJMG) 1167  +284 64387 3 6413 g
22 @  COLD Suffocate (Fla/Geffen/interscope) 1087  +35 50176 10 511 “S"T'::‘ :;Emﬁ@ms i oSt Tt Yo e Aot "“;‘:;
23 @ 3 DOORS DOWN Here Without You (Republic/Universal 1017 +17 66809 13 370 | pyonieor Mu:'n Away From e ,Ge,,;,,,"" e s
25 @ KORN Right Now (Epic/ 990  +94 73444 4 55[3 | \yNKINPARK Numb Warmer Bras) +354
28 €D  AUDIOSLAVE | Am The Highway finterscope/Epic/ 954  +98 63177 6 593 | HODBASTANK OutOf Control IslndMG) +28
24 26 DISTURBED Liberate (Reprise) 913 16 57651 20 3310 ::ﬁ':‘l';";:?"f';'gln“;ﬁ’;’:’ms tovd ::;:
27 @@ YELLDWCARD Way Away (Capito) 901 +31 38555 13 ST | gurencoor e olie fed nkCoumbi) e
29 @ CHEVELLE Closure (Epic) 891 +37 44059 7 555 OUTKAST Hey Ya! drista) +135
30 €D SEVENDUST Enemy (7¥7) 833 +5 35635 10  43(3 | DISTILLERS Drain The Blood (Sie/Aeprisel +128
47 € STONE TEMPLE PILOTS All In The Suit That You Wear (Atiantic/ 811  +468 57128 2  G1/10 | THREEDAYSGRACE (IHatel Everyting About You i) +127
36 € OUTKAST Hey Ya! (Arista) 793 +135 104245 9 345
32 €D THURSDAY Signals Over The Air /island//0JMG) 788 +18 33074 9 510
31 33 JANE'S ADDICTION True Nature (Capitol 768 5 34658 4 5N
34 34 HOTHOT HEAT Talk To Me, Dance With Me /Sub Pop/Reprise) 695 A7 41958 8 43)0
40 €D ATARIS The Saddest Song (Columbial 659  +83 22112 3 45/
41 € COLDPLAY Moses (Capital 649  +117 50444 2 472
33 37 311 Creatures (For A While) (Valcano) 603 115 38730 18  36/0
38 38  STORY OF THE YEAR Until The Day | Die (Maverick/Reprise) 586 23 23834 9 423
45 €@ SOMETHING CORPORATE Space (Drive-Thru/Geften) 573  +86 22803 3 38/ Most
39 40  SEETHER Gasoline (Windup) . w3 a1 2wz 1w s | PlayedRecurrents, ..
42 @ ALIEN ANT FARM Glow (DreamWorks) 531 +1 20598 4 3\ | e o,
35 42 AFl The Leaving Song Part Il (DreamWorks) 501 189 44566 20 4200
44 43 FOUNTAINS OF WAYNE Stacy's Mom /S-Carvel/EMC) 406 87 27914 11 300 ;mrg E':;;"T‘;';"lfu/:";’:’ m’:’;:i ot o e
46 @ STATICX The Only (Warner Bros.) 396 +6 15578 6 311 AUDIOSLAVE Like A Stone fiaterscope/Epic) 991
@  DEFAULT Taking My Life Away (TV7) 38 +72 26430 1 2212 | CHEVELLE Send The Pain Below Epic) 921
43 46  BRAND NEW The Quiet Things That No One... Razor & Tie/ 377 139 30617 12 2900 QUEENS OF THE STONE AGE No One Knows nterscape) 843
@  1GGY POP Little Know It All Virgin/ 7 . 20 1 30 | Ef#'lﬁ'.‘ﬁ :g;f,’é‘;"é‘::,‘:’s‘;'””%’m ) -
50 @ FINGER ELEVEN QOne Thing /Willd-llﬂ/ 369 +49 17441 2 27“ FOD FIGHTERS Times Like These /;:SWWHCA/ 817
37 49 BILLY TALENT Try Honesty (Atiantic) 363 284 23798 15 35[0 | ATARIS TheBoys Of Summer (Cobmbia/ 612
@  FOO FIGHTERS Darling Nikki (RoswelyRCA/ 333 +54 39607 1101 LINKIN PARK Somewhere | Belong (Warner Bros./ 603
e e, Mot s oy el o s i o ot S oy bty v | [ Detailed tation playlists for all R&R
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number :
of plays (times 100). Each daypart on each Station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© www.radioandrecords.com.

2003, The Arbitron Company). © 2003, R&R, Inc.
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Wow! After all these years in radio, |
finally get asked (or rather yelled at by
Max, via e-mail) to go On the Record!
| couldn’t be more thrilled! And | sim-
ply can’t believe how much great mu-
sic there is out right now! ® I'm totally
diggin’ “That Great Love Sound” from
the new Raveonettes album; it sounds
like The Ronettes meets The Jesus &
Mary Chain. | like the new AFI single,
“Silver and Cold,” from one of the best albums of the
year, Sing the Sorrow. Speaking of AFI, Davey Havok
is gonna take over KITS (Live 105)/San Francisco’s
| new goth show, Black Planet (Fridays at midnight), a
week before Halloween. ® Since it's late October, |
think | can safely proclaim my album of the year to be
Get Born by Jet — | just can’t stop listening to it. Af-
ter “Are You Gonna Be My Girl,” check out “Look What You've Done”
or “Lazy Gun” to witness the best scream in rock since Roger Daltrey.
See Jet live! ® What else? | love OutKast (video of the year!), Travis,
The Strokes, The Dandy Warhols (wait, that's also my album of the
year), Audio Bullys, Stellastarr, B.R.M.C., Mando Diao and Motor Ace,
and I'd be lying if | said | wasn't listening to the new Drifting Sand. All
’ right, I'm done. Gotta go surfin’ now!

Wah
Spud
P.0.D., KITS/San Francisco

A Perfect Circle show staying power,
staying right where they are at No.
1 for the second week in a row ... Staind
keep the No. 2 slot ... Rob Goldklang and
the Warner army are mounting an over-
whelming show of force by moving into
the No. 3 and 4 positions with Trapt and
Linkin Park, respectively ... And it's
Linkin Park yet again at No. 6. Says
Goldklang, “I will crush you alll Arrrrghh!” ... Meanwhile, Three Days
Grace are comfortably in the top 10 at No. 7 ... The rest of the top 10
is a battle among Blink-182, The White Stripes and Puddle Of Mudd
... Jet and Switchfoot, two acts that the doubters doubted could make
it this far, are still gaining ground: Nos. 14 and 15, respectively ...
Yellowcard get some more spins and hold at No. 27 ... Sevendust go
to 29 ... OutKast keep climbing, 36-31. They’re not going away, folks.
Those of you holding out need to figure out this is a hit ... Note the rise
of Alien Ant Farm to No. 41. DreamWorks will march this right up the
chart, you watch ... Most Added: Rancid, The Distillers, Smile Empty
Soul, Stone Temple Pilots, AF1, 311 ... Most Should Be Added:
OutKast, Yellowcard, Rancid, Story Of The Year, Jet, Three Days
Grace, Alien Ant Farm, Kings Of Leon, Atmosphere

— Max Tolkoff, Alternative Editer

arist: Hoobastank
uaseL: Island/IDIMG

8y KEITH BERMAN/ASSOCIATE RADIO EDITOR

t sounds like a bad tagline for a new

drug: “Hoobastank: The great band
with the funny name.” Those of us lucky
enough to be within reception range of
KROQ/Los Angeles have undoubtedly
heard Sluggo’s drop of some kid calling in
on the request line to hear “Hoobasnake,”
which, despite the fact that I've heard it
dozens of times, still makes me giggle like
a little schoolgirl, a la Homer Simpson.

The four-man cauldron of self-described
“melodic resonance” was born in the early
'90s in the Los Angeles suburb of Agoura
Hills, when singer Doug Robb and guitar-
ist Dan Estrin met up during a high school
battle of the bands. Like a Hollywood
couple, the duo eventually left their re-
spective groups to join forces, picking up
bassist Markku Lappalainen and drum-
mer Chris Hesse along the way.

After gathering a West Coast following,
the band expanded their fan base by put-
ting their self-released debut album,
1998's They Sure Don't Make Basketball
Shorts Like They Used To, on the Internet
and garnered fans in places like England,
Russia, Brazil and Israel. (My peeps in the
Middle East love their rock 'n’ roll.)
Hoobastank sold out their entire run in
just a few months.

Estrin says, “It’s an incredible feeling to
know that our music is finding its way to
people around the world. We couldn't be-
lieve it when one kid e-mailed us from Bra-
zil to let us know he had created a site
dedicated to the band after hearing our
album for the first time.”

Hoobastank were signed to Island and
proceeded to rock our socks off stateside
with their major-label self-titled debut and
its leadoff single, “Crawling in the Dark.”

The band’s emotion-laden lyrics and pow-
erful music rocketed them to the top of the
charts and into the big left ventricle of our
hearts. Proving they weren't a one-hit won-
der, the band rolled out “Running Away”
and “Remember Me" to similar success.

I had a chance to see these guys a few
months ago during the R&R Convention,
and they put on an incredible show. If I
wasn’t a Hoobastank fan already, I cer-
tainly was after I stepped out of the Roxy
that night — to say they blew the roof off
the place would be an understatement.
Their energy and enthusiasm aren't lim-
ited to the studio; they spilled it all over
the stage and flooded the audience as well.

Now the great band with the funny
name has returned to rock more of our ar-
ticles of clothing off, unleashing the fury
and raw emotion of “Out of Control” on
Alternative radio. This power-packed
punch of compressed frenetic energy is
currently hitting strong at stations like
WXRK/New York, WNNX/Atlanta. KTBZ/
Houston, KWOD/Sacramento and KFMA/
Tueson, giving Alternative stations every-
where a solid dose of real kick-ass music
to air. The album hits stores on Dec. 2; the
single is already on your desk and should
be in your playlist.

By the way, does anyone really know
where the hell the band got its name? I've
heard so many different stories. Please let me
know if you find out what the real version is,
because it's been bothering me for years.
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America's Best Testing Alternative Songs 12 +
For The Week Ending 10/31/03 —_ ¢ Topr 20 SPECIALTYARTISTS
L]
Persons Men  Women o
Artist Title (Label) TW LW Familiarity Burn 18-34 18-34  18-34 1. FOO FIGHTERS (Roswell/RCA) “Oarling Nikki
2. DISTILLERS {Reprise) “Drain The Blood”
LINKIN PARK Numb (Warner Bros.) 421 418 90%  15% 422 409 434 3. ANTI-FLAG (Fat Wreck Chords) “Tumcoat”
LINKIN PARK Faint (Warner Bros.) 419 419 91%  33% 425 415 435 4. COMEED & CAMBRIA (Equal Vision) “A Favor House Atlantic”
YELLOWCARD Way Away (Capito) ECE L L A L 5. BELLE & SEBASTIAN (Sanctuary/SRG) “Step Into My Office, Baby”
TRAPT Still Frame (Warner Bros./ 405 411 88%  20% 407 400 415 6. DARKNESS (Atlantic) | Believe In A Thing Called Love”
SWITCHFOOT Meant To Live /Aed lnk/Columbia) 401 &1 2% 12% 389 385 393 7. RYAN ADAMS /Lost Highway/IDJMG) “So Alive”
THREE DAYS GRACE (I Hate) Everything About You kfve/ 4.00 397  87%  16% 387 367 407 8. PRIMUS finterscape) “Pilcher's Squad”
TRAPT Headstrong {Warner Bros.) 389 397 98% a471% 401 319 a2 9. MISFITS (Aykodisc/ “Monster Mash”
AF| The Leaving Song Part Il (0reamWorks/ 397 397 7% 16% 3.86 39 382 10. SLOWRIDE (Deep £im/ “Panther 17
FUEL Falls On Me Epic/ 392 382 85% 14% 387 362 Aan 11. SOUTH fKinetic/ “Loosen Your Hold"
STAIND So Far Away /Flip/Elektra/EEG) 388 398  98%  36% 389 368 408 12. INTERPOL {Matador/ “Obstacle 1
3DOORS DOWN Here Without You (Republic/Universall 387 393  88%  23% 384 375 39 13. FIRE THEFT fRykodisc) “Chain”
DASHBOARD CONFESSIONAL Hands Down Vagrant/ 387 383  83%  15% 380 381 380 14. NETWORK /Adeline) “Roshambo”
A PERFECT CIRCLE Weak And Powerless Virgin/ 387 3N 8% 15% 385 374 395 15. CHOMSKY (4ezra) “15 Minutes™
EVANESCENCE Going Under (Wind-up/ 386 387  98%  39% 392 373 409 16. SPACE CADET (7rauma) “Let's Go”
SMILE EMPTY SOUL Bottom Of A Bottle /L ava/ 386 387  B5%  25% 375 381 395 17. OX (Unsigned/ “She Shot Me Oown”
311 Creatures (For A While) (Volcano/ 384 391  85%  22% 371 354 385 18. SUPAGROUP (Foodchain) “What's Your Problem”
COLD Suffocate /Fliz/Geffen/interscapel 383 379 % 13% 370 364 376 19. LORETTA (Benchmark/ “Slow Oown”
SEVENOUST Enemy /TV77 383 388  54% 7% 383 381 387 20. STRIKE ANYWHERE (Jade Tree/ “Infrared”
NICKELBACK Someday /RoadrunneriDJMG/ 382 384 93% 26% 379 367 3.90 Ranked by total number of shows reporting artist. y
-
DISTURBED Liberate /Reprise/ 366 366 B1%  21% 365 366 363
) . e ™
AUDIOSLAVE | Am The Highway fiaterscope/Epic) 3.66 - B9%  15% 379 374 384
AUDIOSLAVE Show Me How To Live flaterscope/fpic/ 362 380  89%  32% 370 359 379 Record Of rh e Week
JET Are You Gonna Be My Girl (Elektra/EEG/ 362 349 66% 14% 348 318 kA L] ARTIST: Foo Fighters
P.0.0. Will You (Atiantic) 361 35  61%  13% 381 359 352 IIIIIIB-IIEEL "ga" ”"9| I%;‘g;,\
: Roswel
BILLY TALENT Try Honesty (Atiantic/ 361 363 51% % 362 37 388 One of the songs that miffed Tipper Gore and her gag-
STROKES 12:51 (RCA/ 354 326  68% 14% 342 323 361 gle of Washington wives during the PMRC years of the Re-
! . agan administration, Prince’s “Darling Nikki,” from his wa-
WHITE STRIPES Seven Nation Amny (Third Mar/V2/ 353 337 95%  49% 353 335 369 tershed album Purple Rain, was an unabashed slab of sex on vinyl. In fact, its
GODSMACK Serenity (Republic/Universall 349 351 80%  28% 345 327 362 the song that inspired ol’ Tipper to start the whole group to begin with, and
WHITE STRIPES The Hardest Button To Bution Thid MenV233.28 320  78%  28% 323 308 338 "Nikki” debuted at No. 1 with a bullet on the Washington wives’ “Filthy 15.”
What a joy, then, to hear it now, resurrected by Dave Grohl and Foo Fighters
Total sample size is 424 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like as the B-side to their UK. commercial single for "Have It All" The B-side is
very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number the main attraction here, and "Darling Nikki” is now grinding on Alternative
of respondents who Said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via outlets everywhere, including KROQ/Los Angeles, KRBZ/Kansas City, WHFS/
the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not Washington and WKQX/Chicago. “Nikki” has Alt Specialty’s number as well,
meant to replace callout research. The results are intended to Show opinions of participants on the the Internet only. RateTheMusic hitting No. 1 on the chart for two weeks straight. Dial it up for a good time,
i a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. and then watch your phones catch fire.
RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. ) L — Frank Correia, Rock Specialty Editor )
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Stations and their adds listed alphabetically by market
Reporters
M
WHRL/AIbany, WY WBT2 Burington* WXEG/ayton, OH* WEED Hagerstown KROQLos Angeles, CA WROXModlolk, VA KNRK/Poctians, OR* KBZI/San Diega, CA' WXSR/Tallahassee, FL
i s G sty TEEER |DowELT | Zided R | PR, | MO
Mo Adds CHEVELLE 6 JET 131 TRAPT CHEVELLE RANCI SWITCHFOOT APDMD: Meathead
DISTILLERS g KORN : RANCD |I‘l mm i -
3POD. 1 RANCID
b g on. SG* XUCDMonohulu, Hi* WLRS Luuisville, KY :::nsmgum § ?li:w%' !
R ey ot et e oigne ™ " 7008 TeeLe o e * SooeaaTa TSy . f
B el AP ik b o Michoes Tosd AP0 Pat igo
2 SMILE Sou
{ OUTKAST 2 A PERFECT CIACLE 17 ELECTRIC S ——
SEVENOUS N ence, RI*
STORY OF THE YEAR #a/*uns_ ™ ; g‘uﬁgﬂ' 2 ke ey, mmm cA
— ——— ot 5 e e " e
O Wik Beriak FO: Maray Brockskow PO e R ey e L) .
oyl WD st Fraskta AR Skt SHRLE EMPTY SOUL City, 0K 1 FO0 PGHTERS i
: Krisloe Honeycatt 3, BEE KAtk RS A 3
1 HOOBASTANK 3
DEFALT P Sy Barda i
WNNX/Atanta, GA* G i DISTLLERS
P e TR WRZtianapolss, N* W2TAMiami, L S i KENUSsn Joss, CAY
e e i, = T o e
WKQX/Chicage, iL R STATICX STORY OF THE YEAR 1RAKID XMYZ/Tadsa, OK*
T s e A WIRR/Ortando, FL “ P0: Ly Basiow
'VENOETTA RED OM: Adam Cook Mo & Plarce
M Facin , AP R oy i
WISE/Alantic City, WJ* nv:on:?m .:: — %Ll'lulla;w" wi* R omenoN WMﬂ’M' VA
: - ND: isney Nesmzen KNDD/Seattis, WA*
g WINCheago, I KXAFayetiedle, AR »mn—m o SULE EWPTY SouL TEo s o WPBZW. Paim Beach, FL*
APD: Steve Levy 2 b HOOBASTANK WOCL/Oando, e o
K g . "oy i
g:.}“}i’,.‘a‘,"& ™ & 350088 dow TG Meamont, i WAL Richmond, VA
o WRZK Johnson Gity T Es . ] )
1 LINKIN PARK SO OF R L #"L’W"" o ZEMLEB %’-‘L‘/"w;‘?‘."""' 2l
oS WAQCincinaati, OH* KERRFreano, CA* STONE TewPLE PLOTS 31008 0 oo O 13 Yot
POND; jot agel ;%:w SOMETHING CORPORATE .I.',,m,,.,,
RANCID 1 TRAPT 1 A7
OISTLLERS KCXURiversida, CA*
T rgam. AL KABZMansas City, MO KEDJ/Phoenix, AZ* P ot Coe
MO: ok Lindsey . i ot i D Liwa Hare T
SMILE EMPTY SOUL ?,"J‘{g“:’}'.}‘, "E'!“ AL un:?. wm %K“:‘Zﬁ !’,"’,‘.’E’.'.'..‘:‘J_.mm o
D: USTILLERS RANCIO d KPNT/81. Leuis, MO MO: Denielie Fiyan
v ot 2o STONE TEMPLE PILOTS 2 RANCID Uy No Adds
Ly o . O B e TSSE By so
WO Kalao 420: Bom Narbeta MD: ot Soistoss
No hdds 60: Poe Scniks WHFZfnosvilie, TN® KZONPhosnix, AZ B e
STAINO WKTW/FL Wayne, IN T WoUZMashville, TN FUMD: v Waaetn SMLE EMPTY SO0
Rusaii e A Moudmon | s,
- S~ $hms A Sy FORD: Aotie Weter . M ey
HARQ/Cokmbia, SC 1 RANGID MANOG DIAD KWOD/Sacramento, CA' 1 NICKELBACK T
WECH/Bosion, MA* MO Deve Fama i KFTEAatayetie, LA* el oo T AACID
OM; Touy Berardinl STAND TLLING JOKE P: Scotl Perra MD: Saree Colios
m; NICKELBACK MD: Chris Ditviey WD PA* 5 DARKNESS
0: Steves Sirick 1 KORN W:M' 5 ANTI-RAG
'mlciwmm . D: Viesie F. s o
DISTILLERS g:lnm Orleans, LA l; %l%% PLOTS 3 .
me L K(TE/Las Vegas, NV* e 1 Swcmor Monitored Reporters
) _ PD: Dims 1 LINON PARK 94 Total
TAGHG B SUMOAY B 15 o hote WXRKNew Yok, HY* . 85 Total Monitored
STONE TEMPLE PILOTS it WCYY/Portiand, ME
APOLLO SUNSHINE RANCID §3: M Sambrodh 9Total Indicator
g R
™ APOING: Adroy T e KXRIGSalt Lake City, UT* Reported Frozen Playlist (1):
e 0 s b Lt id g R * Bfdevson B o e KJEE/Santa Barbara, CA
e el s i 2 REVS 26 o0 it RARGD [oeroin)
C?'s%-on"sm iy 1 SUILE ENPTY SOUL ALIEN ANT FARM NCKELBACK 66 POP LY )
4 N 7 I
New & Active Indicator
Most Added”
DISTILLERS Drain The Blood /Sire/Reprise) EVE 6 At Least We're Dreaming (AL4) RANCIO Red Hot Maon (Helca/Warner Bros)
Total Plays: 296, Total Stations: 36, Adds: 11 Total Plays: 196, Total Stations: 21, Adds: 2 SMILE EMPTY SOUL Nowhere Kids /Lava)
- J
ILL NINO How Can | Live (Roadrunner/IDJMG) SMILE EMPTY SOUL Nowhere Kids (Lava/
Total Plays: 277, Total Stations: 18, Adds: 0 Total Plays: 187, Total Stations: 36, Adds: 11 PI ease send Yﬂur Phﬂtﬂs
NO DOUBT it's My Life finterscape/ AF Silver And Cold (DreamWorks/ R&R wants your best snapshots
Total Plays: 274, Total Stations: 12, Adds: 0 Total Plays: 152, Total Stations: 17, Adds: 8
(color or black & white).
. Please include the names and titles of all
311 Beyond The Gray Sky Volcano/ RAPTURE House of Jealous Lovers (Strummer/Universal)
Total Plays: 205, Total Stations: 32, Adds: 6 Total Plays: 137, Total Stations: 15, Adds: 1 pictured and send them to:
R&R, c/o Mike Davis: 10100 Santa Monica
DARKNESS | Believe In A Timg Called Love /MMSIMID}'MM/ TAKING BACK SUNDAY You're So Last Summer /Wt‘lﬂfy/ Bivd.. 3rd Floor, Los Angeles, CA 90067
Total Plays: 197, Total Stations: 12, Adds: 3 Total Plays: 125, Total Stations: 14, Adds: 2 v ! geles,
Email: mdavis@radioandrecords.com
L Songs ranked by total plays
J
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WD TRIPLE A TOP 30 INDICATOR .
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'®
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
www.rrindicator.com
W WX aAmST TME LBELS) T kTS it "B OB anstme e A0S
1 a STING Send Your Love (A&Minterscape) 297 +18 1672 10 16/0 JDHN EDDIE If Youjre Hetg When | Ge? Back (Thrill Show) 12
9 9 R.E.M. Bad Day (W Bros.) 965 8 1373 6 1810 COLIN BLADES White Holiday (Connofsseur) 4
SR Lol aies ) DAVE MATTHEWS Save Me (AC4) 3
3 3 JOHN MAYER Bigger Than My Body (Aware/Columbia) 245 6 1836 11 1610 | parry GRIFFIN Long ide Home (4TO) .
6 o JONNY LANG Red Light (A&M/interscape/ 231 +25 1595 8 16/0
4 5  BEN HARPER Diamonds On The Inside (Virgin/ 217 -20 1549 13 15/0
5 6  LOS LONELY BOYS Heaven (0r/ 215 -4 1374 15 1710
9 ﬂ VAN MORRISON Once In A Blue Moon (Blue Note/EMC/ 198 +26 790 5 16/0
10 e JASON MRAZ You And | Both (Flektra/FEG) 180 +9 1443 18 110
7 9 HOWIE DAY Perfect Time Of Day (Epic/ 178 -6 1308 9 12/0
n @ NORTH MISSISSIPP1 ALLSTARS Eyes (Tone-Cool/ATO) m +3 758 9 16/0
8 11 SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 1m -1 991 5 14/0
13 @ COLDPLAY Moses (Capitol) 166 +16 847 2 1710
15 @ SARAH MCLACHLAN Fallen (Arista) 151 +4 743 4 10/0
21 @ ZIGGY MARLEY Dragonfly (Private Music/AAL 148 +15 841 4 13/0
19 @ LYLE LOVETT My Baby Don’t Tolerate (Curf/Lost Highway/ 146 +17 709 5 140
14 16 RICKIE LEE JONES Second Chance /V2/ 138 -1 524 3 1440
17 17 MAVERICKS | Want To Know (Sanctuary/SRG/ 135 5 602 7 15/0
12 18 ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 129 -29 685 10 120
16 19 JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 124 -21 1170 17 9/0
27 €@ DAVEMATTHEWS Save Me (RC4) 121 +11 61 2 153 | fUOSE
22 21 TRAIN When | Look To The Sky (Columbia) 119 -1 765 6 90 Increa sed Plays
20 22 PETE YORN Crystal Village {Columbia) 118 -18 1134 16 710 TOTAL
24 23 SHELBY LYNNE Telephone (Capitol 116 2 543 8 110 | aanst e e it
23 24  BARENAKED LADIE§ Another I.’ostcard {Chimps) fReprise/ 116 -3 714 5 9/0 COUNTING CROWS She Dox't Want Nobody Near (Geffen)  +72
€  RYAN ADAMS So Alive (Lost Highway/IOJMG) 112 +14 657 1 120 | GuSTER Careful fPaimiReprise) +52
25 26  JOE FIRSTMAN Breaking All The Ground (At/antic/ 110 -4 742 2 9/0 AL GREEN | Can't Stop (Blue Note/EMC) +35
@ TRAVIS Re-Offender (£pic) 108 +6 644 1 1211 VAN MORRISON Once In A Blue Moon (Blve Note/EMC/ +26
— €D EMMYLOU HARRIS Here | Am (Nonesuch) 106 +3 188 2 1 ::';::E;‘:‘"fncfz;ggt ;Aimgimfvegwﬂ +;j
o - ockey Skates (Zoe/Rounder) +
[Bebut> @ TH:ILLS One Horse Town (Virgin/ i o 105 +8 479 1 1310 CRASH TEST DUMMIES Fiying Fesing (Cha Chirg o
18 30 MICHAEL FRANTI/ SPEARHEAD Everyone Deserves Music /iMusic/ 105 -35 339 13 13/0 JOE STRUMMER Coma Gil (HelatEptaph) +23
WAIFS London Still (Compass/ +23
19 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 10/19 - Saturday 10/25. LITTLE FEAT Night On The Town (Hot Tomata) +22
© 2003 Radio & Records.
4 ™
Reporters National
e s w0 st pton, i A Programming
sy AR Ve e S Added This Week
ELLESLERLLS 1 BATEE St S0 EDOE e is Wee|
. . : HI'[[FEAI m
e | 53, o e ™ . (0 . o8 (@ viord care
COUNTING ChOWS e s H .‘G?,’;'ﬁ‘,?m wsm%- Ll n Dlﬁ.l o -
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in, TX* . £
gﬁ:sﬁlnA% ™ WOET Dot M czMmepots. %’:s;ﬁ'::’“"" o o oo Ali Castalinni 215-898-6677
40D 1 erhean s N e AP0 e T DIXIE HUMMINGBIRDS When | Go Away
Baowieme ) !’n?ﬂq:f' ME i mﬂ“ JEM Finally Woken ’
T O B ket SRV IHC T T WD Srize o gﬁ“.&m , JOHN EDDIE If You're Here When | Get Back
T gy e PATTY GRIFFIN Kiss n Time
WRNR/Ballimore, MO STERECPAONCS No Adcs SoT coows KTAGSanta Fo. N PAUL BURCH Lovesick Blues Boy
: Alex DM: Mitch Miler ;
P?-ﬂ"&_'&:."ggu"“ WM yeeoite, SG N Pt o8 ;} nw PHOEBE SNOW Baby | Need Your Loving
8 PO/MD: Kim Clark 4 \ ] Consiant
= i Beml, e Lot
KRVB/Bose. ID* T datia
0Nt com B ot s A KRSHSant poss, CA°
JULIAN MARLEY 3 12 3
o et p—— e e ﬂw Naraues Acoustic Cafe
T T WTTSindianapolis, IN°* H oy Eer e B Samen LELIS
APO/MD: Michets Whiams o m".".','},.... 3 i nison .
Ho Adts oo i e, WY KT Seatt, WA" Rob Reinhart 734-761-2043
KiTHackson, WY { B ioneos R e Ronags o e BOBBY BARE JR. I'd Like To Teach
WXR/Bosion, MA* Andorsén. AP Do Hero
PO: Nicole Sandler P oy “Fed” Fishmae LT, itte, TH ? G caows LISA CERBONE Love Grows Slow
ND; Dana Marshatl 1 COLIE BLADES nwu’)nmmlhll %Wm ; y
ins coows e ol APOMD: Rev. Kai Coes WRRSarngliod, WA PATTY GRIFFIN Making Pies
T 1 JOHN LEE HOOKER ;mﬂ..m m'z-!s:'.'l‘ E.mm‘ Ut :gn T:l':m n?:':m mu'n RORY BLOCK Sookie Sookie
e T &
e rgnm HEARTOREAKERS %'M“' qok, WY
R et — B s
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ek WOKIKnoxitle, TH" s *Monitored Reporters P'ease send YOIII’ PhOtOS
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R A Lot "fh%m 45 Total Reporters R&R wants your best snapshots (color or biack & white).
WrPKiLovisrile, KY ADeCRT EARL vt _— Please include the names and titles of all pictured and
WHRTChicago, IL° T 26 Total Monitored send them to:
PD: Morm Winer 4 . e —— 1
AY. o Bt O b s M€ R&R, c/o John Schoenberger:
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Controlling Their
Own Destiny

The amazing success story of Coldplay

-
|

I t's been five years since four unassuming musicians
began their slow but sure journey to the top, and as
2003 begins to wind down, it is clear they will have the
No. 1 Triple A song of the year with “Clocks.” But,
millions of sales later, Coldplay take it all in stride.

The story of Coldplay’s rise to fame
is an interesting one, beginning with
the simple fact that vocalist-keyboard-
ist-guitarist Chris Martin, guitarist
Jon Buckland, bassist Guy Berryman
and drummer Will Champion never
wanted to be rock stars. All they real-
ly wanted to do was prove that four
regular guys could create hon-
est and passionate music that
would resonate with the pub-
lic.

But when you sell more
than 5 millions albums world-
wide with your first release
and easily surpass that with
your sophomore effort, certain
things attached to success and
fame are hard to avoid.

Humble Beginnings

The four member of Cold-
play come from solid working-

other EP, Brothers and Sisters, that led
to a deal with Parlophone Records,
which had an association with
Nettwerk in the States.

After another EP, The Blue Room, the
band entered the studio to record their
debut album, Parachutes. Over the
course of 2000 and 2001 the album

Coldplay

allowed their scngs to be used in com-
mercials, nor have they permitted
them to appear on soundtracks. How-
ever, snippets of their songs have been
used in certain TV shows, and ABC
used “Yellow” to promote its sports
division.

“It's been all on our terms, so far,”
says Champion. “We have 100% con-
trol over any aspect of whatever we
do, and that’s really important to who
we are and the music we make. We
take control of the recording, the vid-
eos, the artwork.”

The Next Level

| Because of Coldplay’s rep-

utation as perfectionists, and
due to the stunning success
of their first album, there
were ramors that the band
might break up for a while.
| But once they re-entered the
studio, these rumors quickly
dissipated. That doesn’t
mean they didn’t have high
expectztions for themselves.
The release date of what
would become A Rush of
Blood to the Head was pushed

class backgrounds — Martin is
from Devon, England; Champion is
from Southhampton, England; Berry-
man is from Scotland; and Buckland
is from North Wales. All had been in-
terested in music since their early
teens.

The four met during orientation
week as new students at University
College London. Not long after, Mar-
tinand Buckland began writing songs
and performing together. Berryman
liked what he heard and joined them,
and, finally, Champion switched from
playing guitar to drums so he, too,
could join the band.

The quartet realized that they
shared a strong passion for sincere
music and nurtured an understanding
that if they remained determined and
dedicated, they would surely become
successful. “We rehearsed almost ev-
ery night,” says Martin. “We used to
play inbathrooms, the basement, even
in the park —anywhere we could find
to play.”

They eventually released a four-
track EP called Safety that got them a
spot at the City Music Festival in
Manchester, England in 1998, which
is focused on exposing unsigned acts.
Their set got the attention of Simon
Williams, who signed them to his la-
bel, Fierce Panda. They released an-

was released worldwide and
spawned the hit singles “Trouble” and
“Yellow.” It was nominated for a Mer-
cury Prize in England in 2000 and
three Brit Awards the following year.
Inaddition, Parachutes wona Grammy
for Best Alternative Album in 2002.

Complete Control

While many popular bands take a
bit of time to develop their own
sound, Coldplay had a sonic focus
from the very beginning. Critics point-
ed out the influence of Radiohead,
Travis and Qasis, as well as the semi-
nal sounds of U2 and The Beatles, but
the four members of Coldplay seemed
to naturally synthesize these into a
fresh and creative style.

With unguarded, probing lyrics
sung in the sometimes vulnerable,
sometimes strong voice of Martin, the
tasteful countermelodic and cinematic
guitarwork of Buckland and the solid
thythms of Berryman and Champion,
Coldplay have created an understated
and emotional sound that has catapult-
ed them to international stardom.

From the very beginning the mem-
bers of Coldplay have had a strong
idea of the kind of band they wanted
to be, and they have sought to keep
creative control. To date, they have not

back more than once.

Ken Nelson was brought in as co-
producer and mixer again, and Mark
Pythian handled the computer. By
Christmas of 2001 the album ap-
peared to be finished.

“We were pleased with it, but then
we took a step back and realized that
it wasn't right,” says Buckland. "It
would have been easy to say we’'d
done enough, to release an album to
keep up the momentum, but we
didn’t.”

According to Martin, “It was good,
butnot good encugh. So we went back
to Liverpool, to the tiny studio where
we did a lot of the last album. Just the
four of us, Ken and Mark — a little
gang. A lot of new songs came very
quickly. We felt completely inspired.”

The result was an album that was
a logical progression from Parachutes.
But A Rush of Blcod to the Head also re-
vealed a more confident and muscu-
lar band. This time the release was on
Capitol directly, and EMI took the
helm for the projact around the world.

“We've grown up a bit,” says Mar-
tin. "We've traveled a lot more, met so
many people. Musically, too, we've
heard more. We've sucked itall in,and
it came out on this record. A lot of it is
meant tobe about driveand confidence
in the face of worry and insecurity.”

R&R October 31, 2003

YOUNG AND CUTE! connoisseur artist Colin Blades recently stopped by
Club R&R to perform a few songs from his debut album. Pictured here are (I-r)
R&R’s Karen Mumaw, Connoisseur’s Suzanne White, Blades and R&R's John

Schoenberger.

Sweet Success

Whatever it took to get the band
comfortable with the project has prov-
en to be invaluable. The first single,
“In My Place,” was the perfect bridge
from the old album to the new and did
extremely well at Triple A radio and
other formats. But it was “Clocks” that
really kicked the new project into high
gear. It is by far the No. 1 song at Tri-
ple A for 2003 and set Coldplay up
perfectly for the followup, “The Sci-
entist,” which became a multiformat
smash.

“Much of this new album is about
confusion or being a bit angry with
politics,” explains Martin. “But then
most of it is just about girls. The boy-
girl thing is kind of a universal topic,
isn't it?”

As with the first album, Rush was
warmly embraced by the press. Cold-
play toured extensively in support of
the project to rave reviews, withmany
critics citing how the band’s stage
presence had developed over time.

Furthermore, the album won two
Grammys this year: Best Performance
by a Group or Duo and Best Alterna-
tive Album (Coldplay is the only band
to win the second award two years in
a row). To date, Ruslt has sold 2.5 mil-
lion albums in the U.S and more than
8 million copies worldwide.

“We have 100%
control over any
aspect of whatever
we do, and that’s
really important to
who we are and the

music we make.”
Will Champion

As the album continues to ride the
sales charts, the band is preparing a
special Live 2003 DVD for release on
Nov. 10. It was filmed by the ac-
claimed production company Done &
Dusted at Sydney, Australia’s Horden
Pavilion in July, and it captures Cold-
play on their world tour.

The DVD includes all of their hits,
plus the new song “Moses” and an
older tune, “See You Soon,” from their
The Blue Room EP. In addition, it con-
tains documentary footage and an
audio CD of the concert.

wwWw americanradiohistorv com

Reaching Out
To The World

The four bandmates remain ex-
tremely loyal to each other and are of-
ten quoted as saying they each drive
the others to reach for a higher stan-
dard. This connection has not only
keptthe band focused on their prima-
ry purpose of creating and playing the
best music they can, it has also helped
to keep them grounded as their fame
explodes.

"Sometimes it takes a lot to con-
vince me that someone actually likes
us,” said Martin in an interview in
Pulse magazine. “A lot of shit bands
sell lots of records, and a lot of great
bands don't.

“We're not kidding ourselves. We
haven't really done anything yet, you
know? If 1 die tomorrow, I'd still have
to be the one impressed to meet John
Lennon in the afterlife, and I'd like it
if we could meet on more equal
terms.”

Coldplay have aligned themselves
with various social causes. A couple
of years ago the band was approached
by OxFam, a British humanitarian or-
ganization, and asked to help spread
the word about fair-trade practices
and worldwide poverty. They whole-
heartedly agreed.

Since then, the band has become
very active in this area. They played
at the launch of the Fair Trade cam-
paign in Trafalgar Square; Martin
went to Haiti and the Dominican Re-
public with OxFam in support of its
effort to change world trade rules; and
the singer recently presented a peti-
tion containing nearly 4 million signa-
tures to the head of the WTO when it
met in Cancun, Mexico. More than
30,000 of those signatures were collect-
ed at Coldplay shows.

“Anyone in our position has a cer-
tain responsibility,” says Berryman.
“Because of the great platform we
have, you can make people aware of
issues. It isn’t very much effort for us
at all, but if it can help people, then
we want to do it.”

No matter how much success they
have, though, either in their careers or
for their causes, these four lads remain
focused on the same goals as when
they first met. “We were determined to
do it from the start,” explains Buck-
land. “And from the moment I first met
Chris and then the other guys, we re-
ally did think we could go all the way.”

Guess they were right!

For more information, log on to
www.coldplay.com.
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M YoU GOTTA GO THERE T0 COME BACK
www.stereophonics.com
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Debut at 26,

Already On:
WXRT/Chicago
WXPN/Philadelphia
WKOC/Norfolk
WDOD/Chattanooga
WFUV/New York,
WGVX/Minneapolis
WBO0S/Boston
KBCO/Denver
KTCZ/Minneapeolis
KPRI/San Diego
and many more. ..
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_ /SEGOND CHANCE

MIXED BY JOE CHICCARELLI
THE FIRST SINGLE

WWW.R CKIELEEJONES.CON
WWW.V2REQORDS.COM
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N0 BPGDUCED BY RICKIE LEE JONES AND DAVID KALISH

FROM HER NEW ALBUM

WWW.FURNFT JREZORTHE 2EOPLE.COM

New and Active #4

Already On :
WFUV/New York
WXPN/Philadelphia
WKOC/Naorfolk

* WMMM/Madison

WFPK/ Louisville
and many more...

WXRV/Boston
WYEP/Pittsburgh
WDET/Detroit
WRLT/Nashville
KINK/Portland

On tour in Nevember!
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WLQSEI( JEHESI( ARTIST TITLE LABEL(S) EOLE& vb'u?s AJI%)IO%A:ILI:E w%ﬁﬁ?" TOTALAEI",ASTIONSI M os t Addedo

1 1 R.E.M. Bad Day (Warner Bros.) 528 .31 28475 7 26/0 www.rradds.com

4 @ JACK JOHNSON Wasting Time (/ack Johnson Music/Universal 477 +16 29209 17 22/0 :;;;‘E;‘;Eﬁf’m Here When | Gt Back (i Show! ‘:’:”

g g Ci W)
L I e I R e R
GUSTER Careful (Paim/Reprise] 5

3 5  BEN HARPER Diamonds On The Inside (Virgin/ 454 -26 21075 13 26/0 SHERYL CROW The First Cut Is The Deepest (A&Minterscape) 3

6 e SARAHMCLACHLAN Fallen {Arista) 436 +22 27337 7 190 DAVE MATTHEWS Save Me (8C4/ 2

8 @ JASONMRAZ You And | Both (Hlektra/EEG) n +31 14514 18 21jp | STEREOPHONICS Meybe Tomorrow 2/ 2

7 @  STING Send Your Love (A&M/nterscape) 3 410 a9 10 2p | RSB ﬁm’fmgm - :

9 € WALLFLOWERS Closer To You fnterscope/ 32 +10 15717 18 2000 | ooy pyADES Write Hoday (Connoisseu 2

1 @ SHERYL CROW The First Cut Is The Deepest (4&M/interscope) 335 +21 19846 6 2313

10 m HOWIE DAY Perfect Time Of Day (Epic/ 32 +8 16425 1 23j0 .
14 @ TRAIN When ! Look To The Sky (Columbia/ 274 +21 11960 8 1810

12 @ LOS LONELY BOYS Heaven /0r/ 274 +5 10444 13 201 4
22 @ DAVEMATTHEWS Save Me (RC4/ 260 +79 13087 2 1712 Most

13 15  DIDOD White Flag Arista) 247 46 17935 14 90 Increased Plays J

15 16  BARENAKED LADIES Another Postcard (Chimps) fReprise) 245 -8 11788 7 18/0 TOTAL

16 17 PETE YORN Crystal Vilage (Columbia) 235 A6 15351 17 1810 | anmst vme wases NCREASE

18 @ JOE FIRSTMAN Breaking All The Ground /4t/antic) 223 +4 6009 [} 17i0 COUNTING CROWS She Don't Want Nobody Near (Geffen/  +134 .
17 19 DAMIEN RICE Volcano fVector Recordings) 214 8 10878 8  20/0 | GUSTER Carctul (PaimfReprise +80 w
18 @ LYLELOVETT My Baby Don'tTolerate (CurtLost Highway) 208 +7 10383 6 130 g:::;;:mfc"f;:y':emﬂ’w M, :zg J
23 €@ COLDPLAY Moses (Capital) 207 +35 10109 3 50| oinpyay Moses (Capiod V35 |

@ COUNTING CROWS She Don't Want Nobody Near (Geffen/ 198 +134 12309 1 205 JASON MRAZ You And | Both (Elektra/EEG) +31
21 @ VAN MORRISON Once In A Blue Moon /Blue Note/FMC) 195 +7 8258 5 16/0 THORNS Blse Aware/Columbial +26
20 24 EASTMOUNTAINSOUTH You Dance (Jreamiorks) 179 -23 8763 17  21j0 | RICKIELEE JONES Second Chance 2/ +25 |
24 @ SANTANA fIALEX BAND Why Don't You & | Arista/ 174 +4 12000 12 6/ | NODOUBT isMylfe fnterscope) o)

@  STEREDPHONICS Maybe Tomorrow (V2 U9 469 8924 1 a2 | "ORAHJONES TumMeOn Bl AoefVigis B !
25 @ JOHN HIATT Circle Back Vew West) 147 +5 4898 5 13/0 !
28 @ MAVERICKS | Want To Know /Sanctuary/SRG) 142 +9 4386 2 1312
27 @ ZIGGY MARLEY Dragonfly (Private Music/AAL) 141 +5 5170 4 14/0

€)  THORNS Bie (Aware/Columbia) 139 +26 6 1 132 | Most

26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the PIa yed Recurrents

airplay week of 10/19-10/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the sorg with the

larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL

officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall tctal stations playing a song. Total Audience equals | ARTIST TTLE LABEL(S) LLTHS

Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assignec an AQH number. Average Quarter Hour Persons | COLDPLAY Clocks (Capital 208

used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. GUSTER Amsterdam (Gonna Write You A Letter} (Paim/Reprise/ 196

H TRAIN Calling All Angels /Columbial 192

New & Active MAROON Sn:ardern'?o Breathe /Octonel 189

NORTH MISSISSIPPI ALLSTARS Eyes (Tone-Cool/ATG) THRILLS One Horse Town (¥irgin/ NICKEL CREEK Smoothie Song (Sugar Hif} m

Total Plays: 130, Total Stations: 12, Adds: 0 Total Plays: 96, Total Stations: 11, Adds: 1 JASON MRAZ The Remedy {| Won't Worry) (Flektra/EEG) m

MATCHBOX TWENTY Bright Lights /At/antic/ NELLY FURTADO Powerless (Say What You Want) (DreamWorks/ MATCHBOX TWENTY Unwell (Atiantic/ 148

Total Plays: 126, Total Stations: 3, Adds: 0 Total Plays: 77, Total Stations: 4, Adds: 0 TORI AMOS A Sorta Fairytale (£pic/ 140

GUSTER Careful (Palmy/Reprise) EMMYLOU HARRIS Here | Am (Nonesuch/ JACK JOHNSON The Horizon... lack Johnson Music/Universal) 128

Total Plays: 125, Total Stations: 17, Adds: 5 Total Plays: 74, Total Statiors: 5, Adds: 0 COLDPLAY The Scientist (Cagital) 19

RICKIE LEE JONES Second Chance /¥2/ STEVE WINWOOD Why Can't We Live Together (Wincraft/SC/ Fidelity/

30013 OMN e Wil Yo Aot EDE BRCKEL et At el Detafed station playlstsfor all RS

Toto ays: 10, Tatl Sraions: , Adde 0 o Plays: 73, T Snere . e 0 reporters are iavallarble :’" the “‘:’eb l

Songs ranked by total plays

R&R Triple A Tracks 10*
R&R Hot AC Tracks 13*

KFOG KBCO WXRT KTCZ KMTT KINK (add)
KGSR WXPN WMMM KPRI WTTS WXRV(add)
WZEW KBXR WMPS KCTY KRVB(add) & more

The Very Best of Sheryl Crow
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Josh Rouse was born in 1972. He
grew up fascinated by the soul and pop
music of the 1970s, so it's only fitting
that his new record is called 1972. Here,
Rouse turns his love of the period into
his own pop and soul masterpiece.
You'll hear shades of Curtis Mayfield
and Marvin Gaye in the music and Jack-
son Browne and James Taylor in the
lyrics. Rouse has always made
warm-sounding records, but the production on 71972 is so
sweet and so perfect you can’t help but be tempted to hit
the play button again after listening to the album from start
to finish. And the best part? It's fun! The first single,
“Come Back (Light Therapy),” led by a thumping bassline,
has already generated a lot of listener reaction and sim-
ply sounds great on the radio. Here at WFUV/New York
we're spinning additional album cuts such as “Love Vibra-
tion” and the title track — both sound retro and fresh in our mix. If
you've spent any time at all with this record and are not playing it, you
really need to ask yourself why you're depriving your audience. In a fourth
quarter filled with big new releases as usual, don't let this gem go by. It's
most definitely time to take a trip back with — and to — 7972.

With

Russ Borris
Asst. MD, WFUV/New York

mazingly, 22 of the top 30 songs on

the monitored chart have bullets

this week! R.E.M. hold the top slot for the
fourth week, Jack Johnson slides back
up to 2*, Jonny Lang increases to 4%,
Sarah McLachlan holds at 6*, Jason
Mraz moves up to 77, Sting is at 8", The

ONZTH E
Wallflowers are at 97, and Sheryl RADIO
Crow’s new song is now top 10 at 10"

.. Howie Day, Train and Los Lonely Boys are knocking on the door
.. The new Dave Matthews takes a huge 22*-14" jump, and Coldplay’s
next track is now top 20 at 20" ... Counting Crows (+134 in spins this
week!), Stereophonics and The Thorns debut ... On the Indicator chart,
Mr. Sting is still on top, Lang moves up to 4*, Van Morrison is now 7%,
Mraz inches up to 8%, and North Mississippi Allstars are now top 10 at
10* ... Big gainers this week include Ziggy Marley (21*-14*), Lyle Lovett
(197-15") and Matthews (27*-20%) ... Ryan Adams, Travis and The Thrills
debut ... In the Most Added category this week John Eddie is the big win-
ner, with 23 total adds (No. 1 on both panels), while Colin Blades brings
in six first-week adds ... Joe Strummer, Phoebe Snow, Tori Amos, Patty
Griffin and Paul Burch also make a showing ... Guster, Counting Crows,
Stereophonics, The Thorns, The Mavericks, Steadman and Matthews
close some important holes ... Keep an eye on Rickie Lee Jones, Nelly
Furtado, Edie Brickell and Matchbox Twenty.

— John Schoenberger, Triple A Editor

Triple A

L flArmist

armist: Sting
taseL: A&M/Interscope

8y JOHN SCHOENBERGER / TRIPLE A EDITOR

It's hard to believe that The Police were
together just seven years and released
only five studio albums, considering how
huge and influential they became in ev-
ery corner of the world. Regardless, the
momentum and the notoriety helped
Sting immensely when he decided to
launch a solo career in 1984.

With a decidedly jazzy slant and an in-
stinctive sensitivity to the ways and
rhythms of the world, Sting started his
amazingly successful journey with The
Dream of the Blue Turtles in 1985. Over
the next 18 years he continued with a
solid release schedule, including Bring on
the Night, Nothing Like the Sun. The Soul
Cages, Ten Summoner’s Tales and Brand
New Day. Throughout. his music has re-
mained mature and precise, and his lyr-
ics literate and thought-provoking.

Perhaps equally as important to his
stature as a musician is that Sting has
also become an important voice for many
causes, such as human rights and the fu-
ture of the world’s rain forests. His influ-
ence can be felt around the globe.

Sting now returns with Sacred Love.
Many artists have re-evaluated their
message and purpose since the events of
Sept. 11, 2001, but Sting was especially
affected, as he was set to perform a live
concert that day from his home in Italy
that was also going to be broadcast
around the world. After much delibera-
tion, the show went on as planned.

“It was the last thing I wanted to do,”
he says. “But people had come from all
over the world to see this show in my
backyard, and I felt we needed some kind
of therapy, just to be together.”

Following that experience and the en-

suing world events, Sting had many oc-
casions to contemplate the meaning of
that fateful day and the forces that led to
it. He realized, “There is something hap-
pening in the human spirit, and we're all
connected to it. whether you're American,
British or from the Islamic world. We're
connected to some energy in the world,
and we need to sort out what it is.”

For Sting. this underlying energy, and
what will ultimately save us all from our
own destruction, is the power of love —
love in all its permutations and interpre-
tations. The idea was to explore love's
power on all levels — romantic, familial
and supernatural — and to somehow help
reinstate its influence in the world. And
who better to explain the ways of the
spirit and the heart than Sting?

To make Sacred Love, Sting was joined
by co-producer Kipper, who was also in-
volved with Brand New Day and Sting’s
live album All This Time, on keyboards
and programming. Many of Sting’s long-
time players were also recruited, includ-
ing guitarist Dominic Miller, keyboardist
Jason Robello, trumpeter Chris Botti and
drummer Manu Katche. Guest artists
abound, including Vincete Amigo on Fla-
menco guitar, Anouskha Shankar on si-
tar and Mary J. Blige on vocals.

Check out “Send Your Love,” “Inside,”
“Stolen Car (Take Me Dancing),” “The
Book of My Life” and the title track.

"white holiday"

from the upcoming album, Colin qudes

Most added 1st wee
Out-of-the-box:

WRNX KRSH WRNR.:.
WAPS KTAO KMTN

Contact: Susanne White 718.330.9644 swhitc6@earthlink.net -
wawvwicolinblades.com / www.connoisscurrecords.com
GHLORNDISSEUR RECORDS
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Americana Spotlight

by John Schoenberger

Hailing from Leominster, England, Albert Lee quickly established himself
in the early '70s as an important musician on both sides of the Atlantic
with his band Heads, Hands & Feet. He then joined Emmylou Harris’ Hot
Band, recording and touring with her for a number of years. In the '80s
Lee became a touring member of Eric Clapton’s band and did a short
§| stintas musical director for one of his favorite acts, The Everly Brothers.
During this period he also stepped out on his own, releasing four solo
albums to critical acclaim. Since then, he has recorded and toured with an impressive list of
artists ranging from Dolly Parton to Patty Loveless, Rodney Crowell to Jackson Browne.
Now, after a 15-year solo-recording hiatus, Lee returns with an amazing collection of tunes
first made famous by his close friend Harris. Heartbreak Hill not only allows Lee to show off
his distinctive guitarwork, but also displays his ease with piano and mandolin, as well as his
surprisingly good voice. Joining him on the project were some pretty impressive folks,
including Vince Gill, Crowell, Loveless, Maura D’Connell, Jerry Douglas, Earl Scruggs, Buddy

Miller, Buddy Emmons and Brad Paisley. Highlights include “Heartbreak Hill,” “Born to Run”

Americana News

If you reach out to our friends north of the border, you'll be interested in a Country station that
is beginning to program Americana music: CJCI (The Wolf) in Prince George, British Columbia.
The contact is Darren Coogan, who can be reached at darren@97fm.ca ... The Americana Music |
Association has moved: The new street address is 1101 17th Ave South, 2nd Floor, Nashville,
TN 37212. Mail should continue to go to P.0. Box 128077 with the same zip code ... MerieFest
2004 has announced it will hold its Chris Austin Songwriting Contest once again. Jim Lauderdale
will serve as the Honorary Chairperson of the contest this year. The deadline to submit an entry
is March 18, 2004. Log on to www.merlefest.org for more information ... Sheryl Crow, who has
homes in Los Angeles and New York, is said to be moving to Nashville. She recently purchased
a studio in Nashville called Creative Arts, where she will install her vintage recording gear ... A
Dixie Chicks live package is coming in November. Called Top of the World, it includes a DVD
and two CDs culled from their highly successful 2003 tour ... The Grand Ole Opry’s $7.5 miflion
renovation project has been completed. The building now has a retail store, new audio and
lighting technology and other improvements. The Opry wilt host the next CMA Awards ... Random
House will publish a memoir entitled Johnny Cash: In His Own Words. The book's forward will
be written by Kris Kristofferson.

| Nate: If you have Americana news, please forward it to jschoenberger@radioandrecords.com J

Most Added’

ADDS
Karl Shiflett And Big Country Worries On My Mind Rebe//
Wanda Jackson Heart Trouble [CMH)
Paul Burch Foal For Love (Bloodshot/

n . | AMERICANA TOP 30 ALBUMS sy |iill||
» October 31, 2003 : IH@;H
—
W W aRTIST TIE LABEL(S) TRAE ks R
1 1 RODNEY CROWELL Fate’s Right Hand (Cofumbial 823 1 6796
2 9 ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch) 683 +1 3339 | Artist: Albert Lee
3 €  LYLELOVETT My Baby Don't Tokerate (Curbilost Highway) 672 +15 3347 | Label: Sugar Hill
5 o EMMYLOU HARRIS Stumble Into Grace /Nonesuch/ 645 +34 2825
4 @  MAVERICKS The Mavericks (Sanctuary) 635 +8 3742
7 o CHRIS KNIGHT The Jealous Kind (Dualtone) 607 +17 4041
g o VARIOUS ARTISTS Just Because I'm A Woman... (Sugar Hil} 590 +35 2054
n o C. TAYLOR & C. RODRIGUEZ The Trouble... fonestar/ 548 +21 3290
9 ) WAYNE HANCOCK Swing Time (Bloodshot/ 545 -4 6046
6 10 JOEELY Streets Of Sin fRounder/ 524 -19 11319
10 11 TIM O BRIEN Traveler (Sugar Hilj 514 -27 7531
12 12 JUNE CARTER CASH Wildwood Flower {Dualtone) 494 -22 4690
16 @  DARRELL SCOTT Theatre Of The Unheard fFufl Light) 465 +40 3570 | and “Til | Gain Control Again.”
15 @ ADRIENNE YOUNG Plow To The End Of The Row (4ddie Belle) 464 +8 3092
13 15 SHELBY LYNNE Identity Crisis [Capitoll 438 -32 3902
14 16 DWIGHT YDAKAM Population Me (Audium/Koch) 406 -60 10041
19 m VARIOUS ARTISTS Livin', Lovin', Losin’... {Universal South) 397 +34 2252
17 18 DEL MCCOURY BAND It's Just The Night (McCoury Music) 362 25 3550
18 18 CHIEETAINS Further Down The Old Plank Road /¥ictar/AAL} 360 4 1963
2 @ ALBERT LEE Heartbreak Hill (Sugar Hill N +40 925
22 € PATTY LOVELESS On Your Way Home /o) 3% 43 1363
20 22 J.LAUDERDALE W/ DONNA THE BUFFALD Wait... (Duaitane/ 283 -3 8342
2 23 KATE CAMPBELL Twang On A Wire (Large River Music) 282 6 2405
29 @ MARTY STUART... Country Music /Columbial mn +25 2326
25 25  SCOTT MILLER Upside Downside (Sugar Hil) 270 14 12272
@ JESSE DAYTON Tall Texas Tales (Stag/ 259 +28 1634
23 21 CHRIS SMITHER Train Home (Hightone) 250 40 5677
26 28 DANNY BARNES Dirt On The Angel (Terminus/ 246 21 3924 S
27 29 JOAN BAEZ Dark Chords On A Big Guitar (Koch) 230 -33 2167
32 30  FOGIRL Po Girl (Hightone) 216 21 2310 Delbert McClinton Live /Vew West/

Hot Club of Cowtown Continental Stomp (Hightone/
Bobby Bare, Jr. 0K, I'm Sorry (Bloedshot)

Bottle Rockets Blue Sky (Sanctuary/SRG)

Rosie Flores Single Rose findependent/

\ = o e (en) BoNeateoten

A PENNY SAVED IS
A PENNY EARNED.

Good advice, but today it’s not as simple.

Regardless of your market or format, listeners want to know
the latest financlal trends affecting their lives. AP Radio and
Bankrate.com have teamed up to offer the Personal Finance Minute
— audio features perfect for local ad sponsorship. Heard exclusively
on AP Network News, it's just one of many features that can add a
few Ben Franklins to your paycheck. Learn more today by calling
us at 800-527-7234, or visit www.apbroadcast.com.

Bankrate.com,.

AP rabio

www americanradiohistorvy com
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Rick WELKE

October 31, 2003 R&R @ 71

rwelke@radioandrecords.com

It’s All About
The Market

_CHRISTIAN_

WDJC/Birmingham will do anything to reach a listener

As a station that has been around for 36 years, you
would think WDJC would be stuck in its ways and not
looking to venture into anything new. Not so fast, my
friend. PD Dave McDermott and company are turning
heads with their old-school way of doing radio: Get in
the listeners’ faces, anytime and all the time.

For the first 32 years of its existence
WDJC wasn't a full-time music sta-
tion. As many of their counterparts
did, back in 1999 station decision-
makers looked at where they were
and where they were headed. Pro-
gramming was all over the place,
with various syndicated programs
and various genres of music scattered
around the schedule.

— When the decision was madc to
go toan all-Christian AC music for-
mat in the summer of 1999, GM
Nathan Park began assembling a
team of people to assertively move
the station in that direction.

McDermott remembers how he
first gotinvolved: “I was PD and do-
ing momings for Country WDXB/
Birmingham and was having a lot
of fun, but | knew that God wanted
something more from me.

“ A former employee of mine was
hired at WDJC, and he called and
told me they needed help. The next
thing | knew, Nathan Park was on
the phone. After talking to Nate and
lots of prayer, | knew that God had
been preparing me for 20 vears to
program a Christian radio station.
It’s been a great ride ever since.”

Hard Work Pays Off

The transition from a mixed for-
mat to focusing on music exclusive-
ly meant many changes at the sta-
tion, and what took place off-air had
to go through a transformation as
well. “We are completely grass
roots,” McDermott says.

“In early 2000 nobody knew
about the morning Mark & Mack
Show or even the station in general,
so | grabbed my moming show part-
ner, Mark Congleton, and told him
that if there was a meeting any-
where that would have us, we
would go. We have eaten so much
banquet chicken and youth-group
pizza.

“Seriously, if there is a free event
that we can promote on the air, we

are there. We're also at all of the con-
certs that come to town.
We also felt compelled to
put together the Mark &
Mack Revival Tour,
which is a collection of
singers, human video
and sleight of hand that
we take to churches in
our coverage area every
other Saturday night.

“Instead of preaching to the choir,
we look at ourselves as an outreach
tool. We are the No. 1 Contemporary
Christian station in Birmingham be-
cause the music has the same quali-
ty as mainstream music, but the
message is clear and meaningful.

“By our bringing Christian radio
to the mainstream, a lot of Christian
people have found that
it’s not only OK to have
fun in their walk, but the
joy of their salvation has
set them free to enjoy all
aspects of life. We are also
a catalyst for Christians to
be bold. One of our liners
says, Tell someone new
about Jesus today, then

"We head out to Dave McDermott te]] them about us.’

churches that can't afford to put to-
gether an event on their own. Mark
and I speak and deliver an invitation.
We never charge for the event. Be-
tween speaking at civic clubs, our
own events and public activitiesand
concerts, we only had two opendays
in the first six months of this year.”

“For Christian
music stations
that want to win,
you have to first
adopt the posture
of a winner. In
order to be No. 1,
you have to act
like it.”

Real-Life Situations

With all the legwork behind the
scenes to get in front of potential
listeners, the on-air presentation is
justas important as outside promo-
tions. “We are real people on the
air,” McDermott says. “We talk
about real-life situations, and we do
not keep ourselves inside the box.

www americanradiohistorv com

"We encourage living
your faith out loud, and for some be-
lievers, all they needed was a liitle
nudge. We have also been able to
reach unsaved people with an enter-
taining morning show that is filled
with clean, family fun that shines a
brightlight on the joy we have in our
lives, and the listeners want what
we have.”

Staying Focused

McDermott’s background is
mainly in mainstream radio. Mak-
ing that experience fit into the mold
of what some people think Christian
radio should be isn’t what the sta-
tion, and especially the morning
show; is interested in doing.

“We approach each day with
prayer at 5:10am and tum the show
over to God,” McDermott says. “We
then celebrate the rest of the mom-
ing with a mix of stand-up comedy,
great music, parody songs, fake
commercials and current-event bits.
But we make sure that Jesus is al-
ways out front and that every day
during the course of the show we
share how to have a relationship
with Him.

“We use serious and funny top-
ics to stimulate calls. I have a real
‘non-joy in the morning” mentality
when itcomes to our morning show.
What we do is present solid enter-
tainment every moming witha very
spiritual slant. We do bits and have
topics similar to mainstream radio,
but always with a Christian slant.

“Our theme song is ‘Who Says
Christians Can’t Have Fun? and we
live thatoutevery day. I think of our
show as a pep rally for Christians
and a challenge to the unchurched
to join the fun.”

Many stations, Christian and
mainstream, settle for mediocre pro-
motions, bits and contests; McDer-
mott pushes his staff to do better. “It
takes hard work and long hours, but
you have to compete,” he says. “We
are a public example of Christianity
outside the church, so we must be
excellent in everything we do. We
need to do our jobs better. Go to ev-
ery event, be friendly, be lovable, be
smart and work harder than anyone
else in your market.”

Act Like A Winner

WDJC is one of the top 10 most
listened-to frequencies in Birming-
ham and has been for several
months now. It was No. 3 with
women 25-34 in the spring Arbitron.
Notbad for a frequency witha very
small marketing budget.

So what does it take to reinvent
your station and have it hit the
bull’s-eye within your target demo-
graphic? More money? More re-
sources? According to McDermott,
it's all about the mentality of the
people who manage the station and
then executing that mind-set using
the people who get things done ev-
ery day.

“For Christian music stations that
want to win, you have to first adopt
the posture of a winner,” he says. “In
order tobe No. 1, you have to act like
it.

“There are five very important el-
ements that all great radio stations,
regardless of format, possess. First
is the best music, scheduled prop-
erly and rotated efficiently. Second
are the right personalities, especial-
ly on the moring show. They cre-
ate a sense of belonging by making
listeners feel like something is amiss
in their life if they miss the show.

-]

“We need to do
our jobs better.
Go to every
event, be
friendly, be
lovable, be
smart and work
harder than
anyone else in
your market.”

“Third is news and information.
Most Christian stations fail in this
area. Who said Christians don't care
about the world around them?
Fourth is community involvement.
You have to care about your com-
munity and find ways to help. PSAs
should notjustbe 3-by-5 cards; they
should be important events that
need to be attended and supported.
The public knows when you are fak-
ing it.

“Last but not least is marketing
and promotions. They have tobe ex-
citing, fun and involve as many peo-
ple as possible.

“Great radio stations do these
things well every day, notjust some-
times.”

TALK BACKTO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 615-244-8822
or e-maik:
rwelke@radioandrecords.com

PILLAR “FURTHER FROM MYSELF"
Impacting CHR TODAY!
Impacting Rock Nov. 7th
From the upcoming project "Broken Down: The EP*
In Stores 11.18.03

=B
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Opening Act:

Casting Crowns

New artists stay grounded in youth ministry

Casting Crowns frontman Mark Hall is calling from
a broken-down RV in Montgomery, AL. The band, hav-
ing just released their self-titled debut on the new
Beach Street Records (an imprint of Reunion), are cur-
rently on tour with Rebecca St. James and Downhere.
They are also experiencing the reality of life on the
road, as unglamorous as it is at times like these, and
wondering whether they’ll make it to Pensacola, FL for

their gig this evening.

Casting Crowns, formed four
years ago during Hall’s time as a
youth minister in Daytona Beach, got
their lucky break in 2001, when coun-
try music veteran and Sawyer Brown
lead singer Mark Miller heard the
band’s demo. The band kept up a di-
alogue with Miller as they relocated
from Daytona Beach, added -
a few new players — the
lineup is now Hall, Juan and
Melodee Devevo, Chris
Huffman, Hector Cervantes,
Megan Garrett and Andy
Williams — and continued
developing their youth-min-
istry platform.

Miller’s interest ultimate-
ly led to Casting Crowns’
record deal and September
2003 debut, produced by Miller and
Christian music vet Steven Curtis
Chapman. Casting Crowns’ pop sin-
gle, “We Are the Body,” has been
embraced by radio. As the band
awaited roadside assistance, THE
CCM Urparte Editor Lizza Connor
caught up with Hall, who fills us in
on life at present for the band.

CCM: How did Casting Crowns
come together?

MH: During my days as a youth
pastor I always sought to get a group
together to play worship music for
the church group. I wrote the songs,
and then our band would record
something and use it as an outreach.
It was never really meant for any-
thing more than that. When I started
out at First Baptist in Daytona Beach
in 1997, Juan and Melodee Devevo
were there already doing music, and
we put the rest of the group together.
We added a few more members when
we transferred to Atlanta later on.

CCM: How did your CD make it into
Mark Miller's hands?

MH: A college student from the

Mark Hall

church had some kind of basketball
connection with him. He was talking
to Mark one day about two years ago
and said, “Hey, you really need to
hear thisband.” That's where itall got
statted.

This was never something I
thought I'd do on this scale. Mark just
called oneday to encourage
us and say he liked the
music. When the band
| transferred to Atlanta, we
| had just finished recording
a bunch of new songs, and
Mark asked us to send him
the new disc.

It's been a learning pro-
| cess for us about the music

business. It's been us leamn-

ing that we need a manag-
er, what constitutes a contract, etc.
We've recorded an album, and it's
been incredible for us since then.

CCM: Mark Miller and Steven Cur-
tis Chapman produiced your record. What
wnas that experience like for you?

MH: On the first day that I was
going to meet Steven, | was pretty
tense. I'd been listening to his records
for so long, and I couldn’t wait to
meet him. He was so relaxed, so not
into himself, just like the guy next
door. 1 told him from the start, “I'm
the student with no teacher. Tell me
where we need to go with this.” From
that point on we just started looking
at the songs, and it's been a neat
friendship.

CCM: Does any particular bit of wis-
dom that Steven imparted to you stand
out?

MH: Something has to be real from
the start. I know from my experience
asa youth minister and working with
teenagers that you have to eamn the
right to talk to a teen about his life.
You don’t just walk up and say,
“Here's truth. You need to do this.”
You have to eam that right with them.

Steven has earnad that with the world
through his consistent lifestyle, his
songs and the integrity of his minis-

One other thing that really stuck
with me after working with him is
this thing called the “So what?” test.
He says when you're finished with a
song, you look atitand go, “So what?”
What are you trying to say, or what
are you accomplishing with this
song?

I'm a youth pastor way before I'm
an artist. Music for me is the tool to
gain the right to talk to somebody
about something eternal. The “So
what?” test was a really big thing for
me to take home and incorporate into
my writing process.

CCM: All the members of your band
have roots in youth ministry. How in-
volved will you remain in that as you
pursue this new musical path?

MH: All the guys in the band are
small-group leaders in our church
back home. I'm1 going to remain a
youth pastor as well, so we're keep-
ing our touring in clumps. We won't
tour again until March or so. 'mina
large church with about 400 students.
I've got about 4) adult workers. It's a
well-structured machine, so when I'm
gone, everything keeps moving.
When [ get home, we can just plug
right back in. I really don't feel that
youth ministry is something I need to
walk away from right now.

CCM: Is it a difficult balance?

MH: I've been asked that question
alot, butIdidn’t do anything to make
this happen, and that's why it's been
so non-stressful. This just came out of
nowhere, and there’s no stress when
that’s how it is. All  know to do is
hold on and see where this goes.

CCM: What's in the name Casting
Crowns?

MH: It comes from the verse in
Revelation that talks about the 24 el-
ders who in worship lay their crowns
down before God. It just got the
wheels turning for us about all the lit-
tle kingdoms that may rise up in our
lifetimes that we think are huge in
that moment. It's just those things that
we eventually have to surrender to
Christ’s purpos2.

CCM: Fill us in on the first-ever gig
as Casting Crowns, and then on your first
gig as signed artists.

The GGIM Update

Editor
Lizza Connor

The CCM Uroate is published weekly in RER
by Salem Publishing. 104 Woodmont
Blvd., Suite 300, Nashville. TN 37205,
Ph: 615/386-3011 Fax: 615/386-3380

© 2003 Salem Publishing. Contents may not be
reproduced without permission, Printed in the U.S.A.

CCM UPDATE GALLERY

FROM DAWN UNTIL TWILIGHT WZFS (Tne Fish)/Chicago recently
asked Shaun Groves to come spend a week in the Windy City to co-host the
station’s moming show. After appearing on Chicago NBC affiliate WMAQ-TV for
an interview and performance, Shaun arrived at The Fish for his first 6-9am
airshift alongside morning host Maura Myles.

ALL-FISH MENU Tne day after her new record, Becoming, hit the streets,
Christine Dente joined the new WFFH & WFFI (The Fish)/Nashville for a special
Kim's Kafe fisteners’ lunch at the Rocketown Club. Pictured here are (I-r) Fish
Promotions Director Dick Marsh, Rocketown Records VP/Radio Promotions
Derek Jones, Rocketown President Don Donahue, Dente and Fish morning co-
host Kim Bindel and PD Vance Dillard.

MH: Our earliest gigs were just
Wednesday-night services for the
youth. All of our songs were illustra-
tions for youth talks. At our first gig
as signed artists with Beach Street, we
actually soundchecked with the
crowd in the room. Everything was
running late, and it was just nuts. We
were like, “Check, one, two — wel-
come to our soundcheck!”

CCM: What band do you admire most
in Christian music?

MH: It has to be Third Day. They
connect really quickly to their audi-
ence. | want to hear something a lit-
tle more than music when I go to a
concert, just as proof that you're not
listening to the record. I like the way
that Mac Powell shares about his re-
lationship with God and that kind of
thing.

CCM: When you're not waiting on the
Auto Club, what's a typical day like for
your band?

MH: We typically get up early in
the moming if we're on tour and just
hit the road. We get to our destination
with just enough time to load in and
play. There’s some dead time during
the day, and that gives me an oppor-
tunity to check in with my home

www americanradiohistorv com

church so I'm in touch with what's
happening there.

Also, we work on our Jump Start
ministry during the day. We are try-
ing to develop a youth-pastor net-
work and some training opportuni-
ties so we can leave something in
towns rather than just riding through
and playing.

CCM: Elaborate on the Jump Start
miinistry.

MH: I was the small-church youth
guy once, and we didn’t have a bud-
get or training. | know how it feels
when you've got all these kids who
you don’t know what to do with.
Those youth pastors are the ones we
hurt for. We want to get in and help
lead them from our experience.

CCM: Tell us something unique about
the band that we wouldn’t read in your
official bio or find on your website.

MH: We're really into cartoons. We
didn’t really realize that until we
were around some other bands and
they were like, “"Um, what's with the
cartoons?” We all like Looney Toons,
but my favorites are the Yosemite
Samn vs. Bugs Bunny episodes. At the
risk of sounding old, all the cartoons
these days don’t compare.
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W WeE  ARTIST TITLE LABEL(S) s pLATS G oo | Most Added’
1 1 AVALON New Day (Sparrow/ 1473 -14 13 560 | www.rrindicator.com
3 e NEWSBOYS You Are My King (Amazing Love) (Sparrow) 1396 +24 1 5011 ARTISTTITLE LABEL(S) ADDS
7 0 CASTING CROWNS If We Are The Body (Beach Street/Reunion/ 1374 +212 1 b5/8 S. CURTIS CHAPMAN Moment Made For Worshipping Sparow/ 9
4 4 FFH Ready To Fly (Essentiall 1323 -37 12 51j0 CASTING CROWNS I We Are The Body (Beach Street/Reunion) 8
JEREMY CAMP Right Here (BEL/ 7
390
6 9 MERCYME Word Of God Speak (/A0) 1270 +31 27 I AMY GRANT Out In The Open (Word/Curt/Warner Bras.) §
2 6  ZOEGIRL You Get Me (Sparrow) 1232 185 17 4610 | WARREN BARFIELD Mistaken (Creative Trust Workshop) 5
8 o MICHAEL W. SMITH Signs (Reunion/ 1222 +63 9 5211 BIG DADDY WEAVE Fields Of Grace fFervent) 4
9 e BIG DADDY WEAVE Fields Of Grace (Fervent) 1209 +135 10 47/4 JARS OF CLAY Show You Love /Essentiall 4
5 9 ACROSS THE SKY Found By You (Word/Curb/Warner Bros.) 1181 -76 15 440
n @ DARLENE ZSCHECH Pray (/INO) 1148 +126 5 5011
10 m MARK SCHULTZ You Are A Child Of Mine (Word/Curly/Warner Bros.) 1142 +119 5 04j3
13 12 STACIE ORRICO {There's Gotta Be) More To Life (FareFront/Virgin) 920 -89 13 3610 Most
12 13 NEWSONG Life In My Day (Reunion) 907 -115 14 3710 Increased Plays
14 14 SONICFLOOD Cry Holy (/ANO/ 853 -139 20 3410 Tﬁw
15 @ JODY MCBRAYER & JADYN MARIA Never Afone (Nunca Solo) (Sparrow/ 778 +44 7 33/0 ARTIST TITLE LABEL(S) INCREASE
18 @ R. ST. JAMES & C. TOMLIN Expressions Of Your Love (ForeFront/Sparrow) 703 +44 7 323 CASTING CROWNS I We Are The Body /Beach Street/Reunion +212
17 m TODD AGNEW This Fragile Breath fArdent/ 687 +19 13 2411 S.CURTIS CHAPMAH.Mumem Made For Worshipping (Sparow/ + 158
16 18 CHRIS RICE Smile (Just Want To Be With You} (Rocketown) 656 47 25 2501 :fn':::g‘z'swc:g: FP':dvs I%ﬂ“"’”e Gl ::::
19 19  THIRD DAY You Are So Good To Me (Essential) 587 -63 34 21J0 M. SCHULTZ You Are A Child Of Mine (Word/Curt/Wamer Bras.) + 119
20 20 JACI VELASQUEZ Jesus is (Word/Curb/Warner Bros.] 585 -29 18 2110 JEREMY CAMP Right Here /BEC) +#113
22 @ 4HIM Filt The Earth (Word/Curb/Warner Bros.) 552 +18 6 2510 AMY GRANT Qut In The Open (Ward/CurlyWarner Bros.) +112
26 @ JARS OF CLAY Show You Love (Essential) 521 +67 3 3004 :’Ii‘::sf’; :L“D“:;“H“ ’:'sw‘al'l‘es" "’{;””9,,’;{’” Workshop) *‘2'1’
N . Y Hea 1l oIng (Cssentiai +
24 @ VARIOUS ARTISTS The Gathering /£ssentiall 516 +28 4 231 SCOTT KRIPPAYNE You Are Still God Spring Ail) o
21 24  CAEDMON'S CALL Hands Of The Potter (Essential) 495 -51 17 20/0
23 25  JEREMY CAMP [ Stilt Believe (BEC) 489 -36 32 2011
27 @ NATALIE GRANT Deeper Life (Curty) 473 +60 2 253
25 27  PHILLIPS, CRAIG & DEAN Hallefujah {Your Love Is Amazing) (Sparrow/ 439 43 19 m Ch - - Ly /
ristian ACtivit
29 €D ERIN 0'DONNELL Wide Wide World finpa/ 421 +29 3 2112 i i 4
28 29 SWIFT Till Met You (Alicker) 408 5 2 180 | by Rick Welke
30 €D JoY WILLIAMS | Wonder (Reunion) 387 +10 2 2001 GI'UWIIS crash '[on Five
63 AC reporters. Songs ranked by total plays for the airplay week of Sunday 10/19 - Saturday 10/25.
© 2003 Radio & Records. New Beach Street/Reunion praise group Casting Crowns
New & Active crash into the top five this week (7-3) with their first radio
single, “If We Are the Body." This follows solid sales in their
- o ) . first few weeks on store shelves. With eight station adds
STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) DAVID CROWDER BAND O Praise Him {All This For A King} /Sixsteps/Sparrow! ) . . .
Total Piays: 386, Total Stations: 22, Adds: 9 Total Plays: 258, Total Stations: 12, Adds: 0 and +212 in plays, don't Qe surprised to see this tune leap
SCOTT KRIPPAYNE You Are Stil God (Spring Hill SCOTT RIGGAN | Love You Lord /Spinning Plates/ over Newsboys for No. 1 in the next week or two.
Total Plays: 348, Total Stations: 16. Adds: 2 Total Plays: 257, Total Stations: 14, Adds: 3 Big Daddy Weave (3-8, +135), Darlene Zschec!‘ d 1.'10'
TAIT Lose This Life fForeFront) CINDY DIANE Walk With Me (CityFarm) +126) and Mark Schultz (10-11, +119) make solid strides
Total Plays: 320, Total Stations: 15, Adds: 0 Total Plays: 248, Total Stations: 11, Adds: 0 with many stations this week, making each artist a prime
JEREMY CAMP Right Here (BEC/ AUDIO ADRENALINE Strong (Forefront) candidate for the top five within a very short time.
Total Plays: 268, Total Stations: 17, Adds: 7 Total Plays: 241, Total Stations: 10, Adds: 0 New & Active tunes from Steven Curtis Chapman (+159),
WARREN BARFIELD Mistaken (Creative Trust Workshop/ AMY GRANT Out In The Open (Word/CurtyWarner ros.) deremy Camp {+113), Warren Barfieid (+100) and Amy
Total Plays: 265, Total Stations: 15, Adds: 5 Total Plays: 131, Total Stations: 8, Adds: 6 Grant (+112) should move onto the chart quickly, as many
songs that are in the 20s will soon be falling off playlists.
Songs ranked by total plays

A
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ARTIST TITLE LABEL(S) S

BIG DISMAL Reality /Wind-up) 468
SKILLET Savior fArdent) 445
SUPERCHICK Me Against The World #inpap/ 443
JONAH33 Faith Like That Ardent/ 424
THOUSAND FOOT... Phenomenon (Tooth & Naill an
FM STATIC Crazy Mary (Tooth & Nail 399
JEREMY CAMP Take My Life /B£C/ 369
ANBERLIN Cadence (7ooth & Naill 339
RELIENT K Forward Motion (Gotee/ 336
DAKONA Richest Man (Maverick/Warner Bros.) 319
ROCK ‘N’ ROLL WORSHIP... A Beautiful Glow /iW0/ 317
STEREQ MOTION Rise (Flicker/ 307
SLICK SHOES Now's The Time (Side0neDummy/ 285
P.0.D. Will You (Atlantic/ 266
SPOKEN Promise (Toath & Nail 262
PLUMB Unnoticed /Curt) 254
KUTLESS Pride Away (BEC) 254
SWITCHFOOT Armmunition (Red Ink/Columbia) 253
BLEACH Get Up (Tooth & Nail) 249
EVERYDAY SUNDAY Lose It Again (Flicker) 245
AUDIO ADRENALINE Worldwide: Two (Forefront/ 244
NATE SALLIE Al About You {Curb) 242
HANGNAIL | Aspire (Tooth & Naill 238

T-BONE, M. TAIT & 0. LEWIS Raised In Harlem (Meaux/ 233
GS MEGAPHONE Venom (Spindust/ 192
SKY HARBOR In Stereo fapap/ 192
OLD MAN SHATTERED Sentimental Tane /Acoustic Live) 192
RADIAL ANGEL Your Name /Sguint/CurlyWarner Bros.) 182
NUMBER ONE GUN On And On /Salvage/Floodgate) 181
SEVENTH DAY SLUMBER Innocence (Crowne/ 169

DAKONA Richest Man (Maverick/Warner Bros)
Total Plays: 212, Total Stations: 8, Adds: 1

Total Plays: 192, Total Stations: 8, Adds: 1
JILL PAQUETTE Not The Only One /Reunon/
Total Plays: 191, Total Stations: 7, Adds: 0
Total Plays: 169, Total Stations: 7, Adds: 0

Total Plays: 145, Total Stations: 6, Adds: 2

CHRTOP30
P
W W ARTIST TITLE LABEL(S) PO
1 €  STACIEORRICO (There's Gotta Be)... fFreFront/Viin/ 1039
3 @  SWITCHFOOT Gone (Sparmow) 927
2 €@  NEWSBOYS You Are My King (Amazing Love) (Spamow/ 911
4 @ Z06GIRL You et Me fSparrow) 895
7 €@  CASTING.. 1fWe Are The Body (Beach Strest/Reunion) 730
5 [ NATE SALLIE All About You /Curb) 697
[ 7 TODD AGNEW This Fragile Breath /Ardent/ 687
9 €  FMSTATIC Crazy Mary (Tooth & Nail 847
10 9 MERCYME The Change Inside Of Me /V0) 585
8 10 SEVEN PLACES Everything /BEC/ 569
n m BIG DADDY WEAVE Fields 0f Grace /fervent) 558
14 @ JARS OF CLAY Show You Love (Essential) 514
12 13 EVERYDAY SUNDAY Hanging On fFlicker) 476
232 D JOYWILLIAMS By Surprise (Reunion 455
13 15 JEREMY CAMP | Still Believe (B£C) 434
17 @  SWIFT T Met You ficker 433
16 0 MICHAEL W. SMITH Signs /Reunion/ 407
15 18 BIG DISMAL Remember (1.0.U.) (Wind-ug/ 397
2 @ T Lose This Life fForefrony 356
18 20 BY THE TREE Far Away (Fervent) 350
20 @  SHAUNGROVES See You (Rocketown 345
28 @  PAULWRIGHT Your Love Never Changes (Gatee/ 333
27 €  JUMPS Why0ol 0o Sparmow) 328
24 @ AUDIO ADRENALINE Strong Forefront/ 312
@ J. MCBRAYER & J. MARIA Never Alone... (Sparrow) 285
26 26 W.BARFIELD My Heart ... (Creative Trust Workshop) 284
25 27 JEFFDEYO | Give You My Heart (Gotee/ m
30 @ ACROSS... Found By You (Word/Curb/Warner Bros) 268
19 29  TOBYMAC Lovels In The House (ForeFront) 257
- @ SOULJANZ Let Go /Squint/CurtyWarner Bros.) 246
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 10/19 - Saturday 10/25.
© 2003 Radio & Records.
New & Active
SKILLET Savior Ardent)
Total Plays: 236, Total Stations: 8, Adds: 0
JEREMY CAMP Right Here (BEC) PLUMB Unnoticed (Cort/
Total Plays: 228, Total Stations: 12, Adds: 3
D. CROWDER BAND 0 Praise Himv.. (Sikstaps/Sparrow/
Total Plays: 221, Total Stations: 10, Adds: 1
JONAN3 Faith Like That Ardent) SUPERCHICK | Belong To You fiapop)
Total Plays: 220, Total Stations: 9, Adds: 0
KJ-52 Oear Stm Pt 2 (BEC/Uprok) TELECAST The Way (BEC/
Total Plays: 214, Total Stations: 7, Adds: 0

43 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 10/19 - Saturday 10/25.

© 2003 Radio & Records.

+f-
PLAYS

+32
+21
2
+16
+20
-24
-38
+40
-39
+6
27
£
+28

+16
+12

+1
+53

WEEKS ON
CHART

n

New & Active
MODERN DAY JOHN Emanate fndspendent) TREEGI AN Hands flinpop/
Totat Plays: 146, Total Stations: 11, Adds: 2 Total Plays: 97, Total Stations: 17, Adds: 2
COOL HAND LUKE This Is Love fFloodgate/ BY THE TREE Far Away {Fervent)
Total Plays: 118, Total Stations: 11, Adds: 1 Total Plays: 81, Total Stations: 6, Adds: 1
KJ-52 Dear Skim Pt. 2 (BEC/Uprok! EAST WEST Seven (Floodgate/

Totat Plays: 109, Total Stations: 10, Adds: 1
DOWNHERE Breaking Me Oown (Squint/CurlyWarner Bros.)
Total Plays: 102, Total Stations: 11, Adds: 5

STRANGE CELEBRITY Rise /Squint/CurlyWarner Bros.)
Total Plays: 101, Total Stations: 12, Adds: B

Total Plays: 46, Total Stations: 6, Adds: 5
SIOE WALK SLAM Time Will Pass You By Tooth & Nl
Total Plays: 45, Total Stations: 5, Adds: 2
NEAL MORSE Oh Lord My God (Meta/ Blade/
Total Plays: 43, Total Stations: 10, Adds: 2

\

TOTAL
STATIONS

33N
361
3210
35/0
3100
30
290
281
290
26/0
3510
21
2212
322
1810
251
2510
2813
29/6
240
30i0
19/0
221
2310
19/6
1N
1412
1712
141
180
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WHY ARE SMART RADIO PROGRAMMERS CHOOSING BULLSEYE ?

ON TARGET - ON TIME - EVERYTIME

NO EXCUSES

Buliseye Marketing Research, inc.
Contact Chuck Dees or John Hart 1-888-411-4395
email us at bullseye@bullsi.com

or visit our website at www.Bullsi.com
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INSPO TOP20 CHR Most Added
LAST THS TOTAL o/-  WEEKSON TOTAL www.rrindicator.com
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS ARTIST THTLE. LABELIS) ADDS
2 €  SCOTTKRIPPAYNE You Are Still God (Sprig Wi 351 +7 9 190 JOY WILLIAMS By Surprise (Reunion/ 4
| CASTING CROWNS If We Are The Body /Beach Street/Reunion] 3
4 @ WATERMARK.. Therels... (Creative Trust Workshop) 380 +8 8 190 | jeReMY CAMP Right Here (BEC) 3
6 €  CAEOMON'S CALL Hands OF The Potter Essential 333 +15 3 170 TODD AGNEW Grace Like Rain (Ardent/ 3
1 4 TWILA PARIS God Of All (Sparrow/ 328 -45 15 1810
3 5 JACI VELASQUEZ Jesus is (Word/CurbfWarner Bros.) 313 25 12 1610
5 6 JAMIE SLOCUM | Cannot Turn Away {Curb/ 295 .26 14 1610
7 o AHIM Fill The Earth (Word/Curb/Warner Bros.) 292 +11 7 191
8 @  FFH Ready ToFly (Essential 8 42 6 170
10 0 RUSS LEE Satisfied In You (Discovery House! 264 +4 10 16/0
n @ DARLENE ZSCHECH Pray /invg/ 253 +28 5 1m
Rock Most Added
9 11 NATALIE GRANT | Desire (Curty 235 -4 15 13i0
. , www.rrindicator.com
13 (@  VARIOUS ARTISTS The Gathering (Essential P15 B 40| e e vsey A0S
12 13 PHILLIPS, CRAIG & DEAN Hallelujah... (Sparrow/ 197 -8 17 110 STRANGE CELEBRITY Rise /Squint/CurlyWarner Bros. 8
BLEACH Get Up (Tooth & Nail 6
15 m M. SCHULTZ YouAre A... (Word/Curb/Warner Bros/ 180 +2 2 161 GS MEGAPHONE Venom (Spindust/ 6
14 15 SHANNON WEXELBERG In The Waiting (Doxalogy/ 175 -7 6 1210 SEVEN PLACES Landslide /BFC/ 6
. DOWNHERE Breaking Me Down /Sguint/CurtyWarner Bros.) 5
@ GEORGE ROWE Everlasting (Rocketown/ 159 +27 1 1513 PILLAR Further From Mysalf MCA/ 5
18 m RIVER Glorious flngrace/ 155 +9 3 1310 EAST WEST Seven (Floodgate/ 5
16 18 CHRIS RICE Smile...) fRocketown/ 137 -26 19 10/0
19 19 COREY EMERSON Sanctuary (Discovery House/ 134 3 1" 1210
@ MARTINS What Mercy Means (Spring Hilll 126 +14 1 1312
21 Inspa reporters. Songs ranked by total plays for the airpiay week of Sunday 10/19 - Saturday 10/25.
© 2003 Radio & Records.
Rhythmic Specialty Programming
o ARTST TLE AGELS) Inspo Most Added
1 KJ-52 Dear Slim Pt. 2 (BEC/Uprok) www.rrindicator.com
2 APT.CORE No Such Thing As Time fRocketown/ ARTIST TITLE. LABEL(S) A0DS
3 T-BONE Still Preachin’ Fhicker/ STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparroty/ 7
4 STACIE ORRICO (There's Gotta Be) More To Life fFareFront/Virgin/ CHRIS RICE Untitied Hyr.m {Come To Jesus} (Rockatown/ 4
5 MARS ILL Breathe Slow (Gotes) :E:’n“:::'m ;'“‘m Mﬁmm/sm o ;
. ercy
6  JOHN REUBFN Run The Night (Gotee/ CASTING CROWNS 1 We Are The Body . "
7 LPG Never Did | Uprok/ )
; . GO FISH Piece Of Heaven (lapap/ 2
8 SOULJAHZ Jubilee (Squint/CurlyWamer Bros.) POINT OF GRACE The Love 0f Chvist (WardCurtyWarmes Bros) 2
9 JURNY BIG After All Uprok) SCOTT RIGGAN Remember (Spinaing Plates) 2
10 DJMAJ The Ringleader (Gotee/

-
-

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE ; ;;7 e sty Newseape

* R&R Today: The In 5 Leading Daily Fax
* R&R's Today's News

E-mail updat breaking stories
* The R&R Directory

The most comprehens e guide availa

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $44500
{Regular rate $595.00)

e-mail R&R at: FAX Credit Card Payments To:
moreinfo@radioandrecords.com  310-203-8727
Call R&R at: Subscribe online:
310-788-1625  www.radioandrecords.com
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Getting To Know Piolin

Aninterview with KSCA/Los Angeles’ Eddie Sotelo

CA (LaNueva 101.9)/Los Angeles’morning show,
Piolin de la Mafiana, is a hit! According to the latest
Arbitron numbers, Eddie Sotelo, a.k.a. Piolin (Tweety
Bird), has the No. 1 show on the FM dial in the L.A.
market, beating talent such as Rick Dees at CHR/Pop
KIIS-FM and Big Boy at CHR/Rhythmic KPWR.

When Sotelo came to
KSCA, his challenge was
to take over the mormning
show from Rendn Al-
menddarez Coello, then
known as El Cucuy De La
Maiiana, after Coello’s
move to the afternoons,
where he is now called El
Cucuy De La Tarde. It
wasn't an easy task, be-
cause El Cucuy held the
No. 1 spot in mornings and is a na-
tional personality — not many of
those in Spanish-language radio.

After only seven months on the
air at La Nueva, Sotelo positioned
his show at the top of the ratings
and, more importantly, in the hearts
of his listeners. Since Sotelo is rela-
tively new to the Los Angeles mar-
ket, I wanted to know what kind of
a person and personality he is and
what makes him tick. [ recently
spoke with him and found a down-
to-earth, humble person with a great
sense of humor and a lot of feeling
for his listeners.

R&R: Your show is No. 1 on the FM
dial in Los Angeles. How did you accom-
plish that, and how does it make you feel?

ES: I've always liked challenges,
because they keep me going. It
hasn’t been easy taking over in
mornings. This station is used to be-
ing in the No. 1 spot. My show’s
success is thanks to a great team and

Sotelo

enormous support from
the company.

R&R: Spanish-language
radio is kicking butt in the
ratings. Your show is an ex-
ample, and so is El Cucuy's.
Why do you think this is?

ES: All [ can say is, |
don't look around me to
see what anybody else is
doing. If I did, then may-
be, just maybe, nerves
would take over, and that would be
the end of that. We should never
look at what others are doing. I al-
ways try to do my best and beat
whomever [ beat.

R&R: Although you do play some
music during your show, it's primarily
a talk show. Do you sometimes find it
difficult to fill so many hours, or doyou
always have lots of tapics to discuss?

ES: No, actually, sometimes we
need things to talk about [laughs].

R&R: S0 how do you do it?

ES: ] have a good team. [ try to
make sure that the show has a nice
balance, and as soon as I feel it’s
slowing down, I bring in another of
the show’s elements to pick things
up. For example, if we’re talking
about something sentimental and
kind of sad, I immediately follow it
with something saucy or funny.

R&R: What's the personality of your
show? What kind of topics are the hot-
test with the audience?

ES: It's based on real things that

“The most important thing is not to forget
where you came from. | don’t believe in fame.
Once you think you’ve made it, that you’re
more important than the audience, it’s no
longer you. What has helped me is that I'm

simply me.”

www americanradiohistorvy com

happen in everyday life. For exam-
ple, we're now focusing on helping
people who have committed to get-
ting off drugs. We also have profes-
sionals to give advice on family is-
sues. Then there are the sex topics,
but nothing crude; more like discus-
sions of issues that have been taboo
in our community. We help the au-
dience with any sex-related ques-
tions they may have.

R&R: I've heard you're the first one
to step up when a listener needs assis-
tance. What's your relationship with
your audience like?

“When the audience
finds someone who
connects them to
their countries,
whether it's Mexico
or any Central or
South American
country, they feel at
home. But it’s also
important that they
feel it comes from
the heart.”

ES: They’re like my family. I tell
them how important it is that we
help each other and be with our
families. We raust not forget that we
all come to this country wanting to
better ourselves. Many times alcohol
and drugs make us forget that. Fam-
ily values are important. And I have
to practice what I preach. If I don't,
my words don’t mean anything.

[ have to prove to the audience
that family is important, because I
think it is a vital step to keep kids
away from drugs. There has to be
communication. And I've seen the
results with the "Piolintubis,” a
name I've given kids. People should
understand that family is important
and that they don’t need drugs to
have a good time.

R&R October 31, 2003

KZOL/Fresno PD Pepe Reyes.

SPREADING THE LOVE Singer Rocio Sandoval gets a big hug from

"

R&R: Is your goal not only to enter-
tain, but also to educate? Should that be
radio’s goal in general?

ES: Sure, but you can’t educate
someone with a serious tone. It's
very difficult. If you try to teach me
something, for example, and you
use a bit of humor,  will pay atten-
tion. That's the same thing I do in
my morning show; | use good hu-
mor to bring up and learn about sit-
uations thathappen inreal life. I fo-
cus on the problems that people
have and try to help them.

R&R: Spanish-language radio is
very community-oriented, probably
more than American radio. People call
in to get phone numbers, to get infor-
mation that could be found by calling
411, etc. Is that what has helped Span-
ish-language radio and its shows reach
top ratings?

ES: I think so, because we all
come from different countries.
When the audience finds someone
who connects them to their coun-
tries, whether it's Mexico or any
Central or South American country,
they feel at home. But it’s also im-
portant that they feel it comes from
the heart. If the audience feels you're
not honest, they will not listen. It's
like when you meet an artist and
he’s arrogant or not a nice person,
you realize he’s nothing like you
imagined.

R&R: When you have strong opin-
ions about a particular subject, like the
recent California gubernatorial recall, do
you voice them?

ES: Yes, I do, but I say they are my
opinions and that I respect other
people’s opinions. It’s important
that my audience knows that I'm a
person just like them, with opinions
and all. I, myself, sometimes won-
der what certain newspeople or oth-
er radio personalities think.

R&R: Do some DJs become person-
alities and start to look to themselves and
not the audience anymore? What hap-
pens when fame gets to your head?

ES: I'm not there yet [laughs].

R&R: But you have the No. 1 morn-
ing show on the No. 1 Spanish-language
station in L.A.

ES: The most important thing is

not to forget where you came from.
[ don't believe in fame. Once you
think you've made it, that you're
more important than the audience,
it's no longer you. What has helped
meis that I'm simply me. I never try
to be someone else or believe that
I'm like an artist. I'm not that per-
son. It doesn’t suit me to dress a cer-
tain way or to act a certain way. I'm
just me.

R&R: And your audience can feel
that about you?

ES: I think so, yes. I can give you
an example that happened this
morming and is a testament to that.
A listener who wanted help to get
off drugs called me. His wife had
told him that [ had said that who-
ever was committed to getting off
drugs, they should call the station
and they would get help. After he
contacted me for help, we decided
to play a joke on his wife. We called
her, and he told her that he wasn’t
able to get anywhere near me be-
cause I had two bodyguards and
that I didn’t want to see him. Her
answer to that was, “Piolin isn’t like
that. I listen to him, and that's not
what I get from him.”

It was a "wow” moment for me,
because | realized that the public
knows and feels that I'm not that
kind of person. I was blown away
at how people, although they may
not know me personally, can know
the way I am. So it’s important to be
you, no matter where you are. Not
everyone may like you, and that's
fine too.

Editor’s Note

Among the many community
projects Piolin gets involved in,
helping people get to their destina-
tions is the latest one. With the cur-
rent Metropolitan Transportation
Authority strike in Los Angeles
keeping city buses from running,
many people have no way to get
around. So Piolin has involved the
station and the “Piolin-mobiles” to
assist the public in getting to their
jobs and homes, because, he says, he
would want someone to help him if
he was in that situation.
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Radio Y Musica News
Sammy Zamarron Jr.

PD, WAOS, WLBA & WXEM/Atlanta

Of the Spanish-language stations in the market, we have the
best ratings. People really respond to the format, which is
Regional Mexican. We play the hits by bands like Temerarios, _—

Tigres Del Norte, Tucanes De Tijuana and Banda El Recodo, for '
example. Most of the population in the area is Mexican, although

there are people from other countries, like Colombia, Venezuela

and Cuba.

A few weeks ago we did an in-store with Montéz De Durango, \

a very hot band righ.t now. Hundreds of.people vyaited in line to Sammy Zamorrén Jr.
get an autograph. Right now we're running two important

promotions. The first is in relation to the upcoming Luis Miguel concert. He’s coming to
Atlanta for the first time, and we're the official station. We're giving away front-row
tickets. People call in when they hear Luis Miguel’s voiceover, and they get registered.
At the end of each show the DJ picks a winner.

The other promotion is with Conjunto Primavera. We're giving away jackets auto-
graphed by the band; they will be perfarming here soon. The process to win is the same
as for the Luis Miguel tickets, except that the voiceover we play is by a Primavera
bandmember.

\. J

ALEXANDRE PIRES’ NEW VIDEO Atexandre Pires has completed a tritogy of videos with
the clip for his latest single, “En EI Silencio Negro De La Noche."” Pires is seen here on the set

A TRIBUTE TO WOMEN cardenates De Nuevo Ledn pay tribute to women with their song
"Paso A La Reina,” off the album of the same name, which will be in stores on Dec. 3. They are seen
here accompanied by several models while filming the video for the single.

L | L K

JUMBO ON TOUR Mexican rock band Jumbo visited KSSE/Los Angeles during Alexxxs La
Tocada show. The band will also be participating in John Leguizamo’s independent film Suefio. KSSE

is the film’s official station. Seen here are (I-r} Jumbo bandmembers Castitio and Edy; Alexoos and
Jumbo bandmembers Charly, Bugs Wako and Fiip.

by

] i f - .
FAN SUPPORT kSSE/Los Angeles fans showed up at the Aids Walk Los Angeles to support the
station and the event. The event took place on Oct. 19, and KSSE DJs Marco Méndez and Kolo Barrera,
as well as sister station KDL's DJs Rico, Curious Jorge, Erika and Glamour Sameir, participated in the
walk. Seen here is a group of fans.

See Them Live

Alejandra Guzmdn, Open Air Theater, San Diego -
Alejandra Guzman, Event Center, San Jose -
Enanitos Verdes, JC Fandangos, Anaheim, CA = ;ﬁ-‘ A
Alejandra Guzman, Fillmore Auditorium, Denver Eﬁaﬁ?
Victimas Del Dr. Cerebro, JC Fandangos, Anaheim, CA  Angélica Maria
Angélica Maria Y Las Leyendas Del Rock & Roll, Oxnard, CA
Angélica Maria Y Las Leyendas Del Rock & Roll, Los Angeles
" Angélica Maria Y Las Leyendas Del Rock & Roll, San Jose
Molotov, Verizon Wireless Theater, Houston
Angélica Maria Y Las Leyendas Del Rock & Roll, Lo
Mexicali, Baja California, Mexico
14 Molotov, Hammerstein Ballroom, New York
14 Alejandra Guzman, Congress Theater, Chicago
14 Angélica MariaY Las Leyendas Del Rock & Roll,
Ensenada, Baja California, Mexico
15 Molotov, James L. Knight Center, Miami
15 Alejandra Guzman, The Warehouse, Raleigh
15 Angélica MariaY Las Leyendas Del Rock & Roll,
Tijuana, Baja California, Mexico
16 Molotov, House of Blues, Chicago
16 Angélica MariaY Las Leyendas Del Rock & Roll,
Oceanside, CA
19 Molotov, Canes, San Diego
20 Rata Blanca, JC Fandangos, Anaheim, CA
21 Molotov, Rainbow Ballroom, Fresno
22 Molotov, San Jose Event Center, San Jose
23 Molotov, Universal Amphitheater, Los Angeles
23 Alejandra Guzman, El Paso Coliseum, El Paso
25 Alejandra Guzman, La Villa Real, McAllen
26 Alejandra Guzman, George R. Brown Convention Center, Houston
27 Alejandra Guzman, Escapade, Dallas
29 Alejandra Guzman, Laredo Entertainment Center, Laredo, TX

W W N s NN =

- -
w W

Alejandra Guzmdn

Molotov
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CONTEMPORARY TOP25 TROPICAL TOP25
Wk ARTIST TITLE LABEL(S) oS WEE  ARTIST TITLE LABEL(S) sows
1 LUIS MIGUEL Te Necesito {Wamer M.L/ 145 1 CELIA CRUZ Rie Y Llora (Sony Discos) 165
2 CHAYANNE Un Siglo Sin Ti (Sony Discas) 115 2 BLORIA ESTEFAN Huy /Sany ficos/ 151
8  ALEJANDRO SANZ No Es Lo Mismo (Wiarmar M./ 103 3 ELVIS MARTINEZ Asi Te Amo (Premium)/ 27
4 GLORIA ESTEFAN Hoy (Sony Discos/ 87 4 HUEY DUNBAR Sin Poderte Hablar (Saoy Discos! 109
SIN BANDERA Mientes Tan Bien (Sony Discos) 86 5  OBIE BERMUDEZ Antes (EM/ Latin) 100
6  JUANES la Paga (Universal) 84 6  JERRY RIVERA Mi Libertad (BMG/ 97
7 RICKY MARTIN Asignatura Pendiente (Sony Discos/ K] 7 LUIS MIGUEL Te Necesito (Warner M.L.} 97
8 RICKY MARTIN Tal Vez (Sony Discos/ 68 8  KEVIN CEBALLO Tu Volveras {Universall 95
9 DAVID BISBAL Quiero Perderme En Tu Cuerpo Universall 63 9 GILBERTO S. ROSA Un Amor Para La Historia (Sony Discos/ 94
10 JUANES & NELLY FURTADO Fotografia (Universal) 60 10 INDIA Soy Mujer (Sany Discos) 91
11 MANA Te Llevaré Al Cielo (Warner M.L/ 52 11 ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos/ 83
12 LUIS FONSI Quién Te Dijo Eso (Universal) 52 12 ALEJANDRD SANZ Mo Es Lo Mismo (Warner M.L.) 82
13 MARCO A. SOLIS Més Que Tu Amigo (Fonovisa) ar 13 CHAYANNE Un Siglo Sin Ti {Sany Discos/ 78
14 OBIE BERMUDEZ Antes (EM/ Latin) 42 14 SEXAPPEL Manganda La Cola L&A n
15 LA OREJA DE VAN GOGH Rosas (Sony Discos/ 40 15  PAPI SANCHEZ Enamérame (Sony Discos) 67
16 CRISTIAN No Hace Falta (BMG) 40 16 LOS LONELY BOYS La Contestacién (08 Music LLC) 54
17 SORAYA Silo Por Ti jEMV Latin! 38 17 OLGA TANON Cuando Tt No Estas (Warner M.L.) 49
18 MANA Manposa Traicionera (Warner fi.L.) 33 18 YICTOR MANUELLE Poco Hombre /Sony Discos) 47
1 NATALIA LAFOURCADE Mirame Mirate (Sony Discos) n 19 ORO SOLIDO TuMama Y Tu Papa (24K) a4
20 PEPE AGUILAR Yo La Amo (Univision) 33 20 NEGROS Me Cambiaste La Vida (/e 40
21 BEYONCE' fiSEAN PAUL Baby Boy /Eokemia/ 1] 21 MARIO FELIC!ANO A Tu Manera No W4/ 37
22 AXE BAHIA Beso EnLa Boca (Balbos/ 28 22 RICKY MARTIN lsignatura Pendiente (Sany Discos/ 37
23 ALEJANDROD FERNANDEZ Nifia Amada Mia Sy Miscos/ T 23  EDDY HERRERA Culpables (Sony Discos/ 37
24 ENANITOS VERDES Amores Lejanos (Universal) 26 24 ANTHONY RIOS El Bolsillo lzquierdo (Premium/ 35
25  VICTORIA Ya No Me Duele (Mega Muxic) 26 2%  MA Convenmda {Univision) 34
Data is complied from the airplay week of October 19-25, Datais complled from the airplay week of October 19'25
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Add's

4 EN DO Pirata (Balboa)
ALEX UBAGO Qué Pides Ti (Warner M.L)
AREA 305 Hasta Que Me Olvide De Ti (Univision
BENNY Liueve Luz (Wamner M.L.)

CABAS La Caderona (EM/ Latin)
CHRISTINA VALEMI Absolutamente Todos (Universal)
DANIEL RENE Jamas (Univision)

JARABE DE PALO Ying Yang (Warner M.L.)
KABAM Florecitas (Warner M.L.)

L0S DUENOS DEL SOL Que Por Qué Te Quiero (Bakoa/
OBIE BERMUDEZ Me Cansé De Ti (EM/ Latin)
PEPE AGUILAR A Pierna Suelta (Univision)
RICARDO MONTANER Parado De Manos (Warner M.L.)
TIZIANO FERRO Perverso (EM/ Latin)

CELIA CRUZ El Aio Viejo (Sony Discos/
CHARLIE CRUZ Curame (Warner M.L.)
HUEY DUNBAR A Dénde Iré (Sony Discos/

{VAN & CLEMENS Mami No Te Pares (Soﬂ(ﬂ/sms/
KAKOTEO MIX f/DJ NELSON & TRIBOL KLAN Mi Gente (Cutting/
KAKOTEO MIX f/DJ NELSON & VALERIE Te Exitaré (Cutting)
LOS TRI-0 Cémo Fui A Enamorarme De Ti (Sony Discos)
MAIA Se Me Acabé EI Amor (Sony Discos)

NG2 Quitémonos La Ropa (Sony Discos/

SALSA FEVER Razones (MF)

TITO NIEVES w/CONJUNTO CLASICO Vecinita (Wamer M.L.)

TITO ROJAS Dimelo (MP)

TROVADORES Nuestra Tradicion (Sony Discos/

VICO-C f/EDDIE DEE & TEGO CALDERON El Feo, E| Malo, El Bueno/Para Mi Barrio (MP)

@
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T WO TR e

( )
WS ARTIST TITLE LABEL(S) ponts Wek  ARTIST THTLE LABEL(S) Aowts
1 INTOCABLE Eso Duele (EM/ Latin) 352 1 INTOCABLE Eso Duele (EM Latin) 170
2 MONTEZ DE DURANGO Lgrimas De Cristal (Disa) 350 2 KUMBIA KINGS f/0ZOMATLI Mi Gente (EM/ Latin) 157
3 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisa) 319 3 JAIMEY LOS CHAMACOS f/BOBBY PULIDO Conjunto No Morira (Fredde/ 137
4 BRONCO “EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa) 280 4 SOLIDO Contando Los Segundos (Freddie/ 136
5 TIGRES DEL NORTE Causame La Muerte fFonovisa) 262 5 FRIJOLES ROMANTICOS & BOBBY PULIDO Donde Estd Mi Raza (Universall 99
6  HURACANES DEL NORTE Nomas Por Tu Culpa (Univision/ 250 6  ELIDAREYNA Te Voy A Olvidar (Tejas/ 93
7 MARCO A. SOLIS Ms Que Tu Amigo (Fanovisa) 234 7 CONTROL Me Quiero Casar (E/ Latin) 9
8  BANDA EL RECODO Que Te Ruegue Quien Te Quiera fFonovisa) 221 8  BIG CIRCO La Endiablada /EM/ Latin) £l
9  MONTEZDE DURANGO Hoy Empieza Mi Tristeza (Disa/ 216 9 DUELO Desde Hoy fUnivision) 87
10 JOAN SEBASTIAN Sentimental (Balboa) 159 10 LAONDAwI/CONTROL Mi Cucu M/ Latin) 82
11 NINEL CONDE Callados [Universal) 153 11 IMAN Amor Oe Oos Caras (Univision/ 73
12 CUISILLOS Corazdn (Balboa) 145 12 MARCOS OR0ZCO Como Oos Adolescentes (Catalinal 65
13 ADOLFO URIAS Amor Bésame (Fonovisa) 116 13 COSTUMBRE Cuénto Te Amo MWarner M.L) 64
14 TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 107 14 JIMMY GONZALEZ & GRUPO MAZZ Te Llevo En Mi Alma (Freddie/ 60
15 LIBERACION Cuénto Me Apuestas Disa/ 105 15 JIMMY GONZALEZ & GRUPO MAZZ Junto A Ti fFreddie) 59
16 CONTROL Me Quiero Casar (EM/ Latin) 100 16 JAY PEREZ No Me Oejes (Sony Discos) 4
17 ARROLLADORA BANDA EL LIMON En Los Puritos Huesos (Jisa) 91 17 RAMON AYALA Titere En Tus Manos /Freddis) 40
18 TRINYY LA LEYENDA Oile {Universall 90 18 VICTOR GARCIA Otra Vez (Sony Discos/ 38
19 ANA BARBARA Bandido Fonovisa) 87 19 BIG CIRCO Una Vez Mas (EM/ Latin) 34
20  PALOMO Te Metiste En Mi Cama (Disa/ 81 20 BRONCO “EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa) 33
21 TUCANES DE TIJUANA El Aguila Blanca fUniversal) " 21 ALAZZAN Cémo Olvidarte (Freddie) A
22 LA ONDA w/CONTROL Mi Cucu /EM/ Latin) " 22 ESTRUENDO Conquistar Tu Corazon {Univision) k]|
23 HERMANOS HIGUERA Soy Troquero (Sony Discos) 69 23 RUBEN RAMOS Quiero Una Cita (Revolution) 24
24 PAQUITA LA DEL BARRIO Hombres Malvados Balbos) 69 24 JENNIFER PENA A Fuego Lento (Univision) 2
25  BRYNDIS Abrazame (Disa) 64 25  VARONIL Y Lloré (Univision) 22
Data is complied from the airplay week of October 19-25, Data is complied from the airplay week of October 19-25,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Add's
AKWID Siempre Ausente (Univision/
ATRAPASJ% Nag ie[)w’gvﬁwﬂ, {Freddie)
range Ue Laqeras (fredoie, .
EL AMIGABLE Por Qué No Vienes (Freddie) ) ALAZZAN Ella Es (Freddie)
ELCOYOTE Y SUBANDA TIERRA SANTA Mo oy Ar 61 Lt JOSE LEON Promesas Catain
INTOCABLE Soy Un Novato (EM/ Latin) LA CIMA Amiga (Univision)
INVASORES DE NUEVO LEON Cada Vez Que Respires (EM/ Latin)
J%‘I\INSEEQ:'II'EI:N Don Mal;co]s” (%i%/a/ LOS BRAVIOS Me Tiene Loco (Freddie)
Inocente De i/ . .
Los GADETLE:SD"EAI%IS\ IBE%EI[AmgL 'u‘ljelgil l};y (Univision) MICHELLE Dime Por Qué (Hacienda)
uien Las ele
. B‘r}"iﬁtﬁ ,%im; Par l%ué ;Hmﬂ%, . PESADO Matame Warner M.L.)
itere En Tus Manos {Freddie,
SERGIO MENDIVIL Jamés (Bafboa) TIGRILLOS Todo Me Sale Mal (Warner M.L.)
SOLIDO Contando Los Segundos (Freddie/
\_ TIGRILLOS Todo Me Sale Mal (Warner M.L) Y,
-
Rock/Alternative o Record Pool
TW  ARTIST Tide Labeys) TW  ARTIST Title Labais)
1 LALEY Més Atté (Warner M.L.) 1 ORQUESTA GUAYACAN Vas A Llorar (MP/
2 PLASTILINA MOSH Peligroso Pop (EM! Latin) 2 GLORIA ESTEFAN Hoy (Sony Discos)
3 CIRCO La Sospecha (Universal) 3 SONORA CARRUSELES La Comay fFuentes/
4 PANTEON ROCOCO Tu Recuerdo Y Yo /BM5) 4 MOSA PROJECT Oémelo (Latinflava)
5 LOS TETAS Témala (Universal) 5 SEXAPPEL Meneando La Cola (/&)
6 MANA Te Llevaré Al Cielo (Wamner M.L.) 6 OLGA TANON Cuando Tii No Estés Warner M.L)
7 FASE Tania {Universal) 7 FASE Tania (Universal)
8 CAFE TACUBA EO /MCA/ 8 CELIA CRUZ Rie Y Llora (Sony Discos)
9 PASTILLA Comez6n /Antidoto) 9 PEDRO JESUS Qué Se Te Olvido (MP/
10 JULIETA VENEGAS Andar Conmigo (BMG) 10 PEPE AGUILAR Yo La Amo [Univision)
11 JARABE DE PALO Ying Yang (Warner M.L.) 11 KEVIN CEBALLO T Volverds (Universall
12 MALA RODRIGUEZ La Nifia (Universal) 12 DON DINERO Ahi Pari (Universal)
13 GUSTAVO CERATI Karaoke (BMG) 13 JUANES La Paga (Universal)
14 MOLOTOV Here We Kum fUniversal) 14 SHALIM Se Me Olvidé Tu Nombre (Crescent Moon/
15 NATALIA LAFOURCADE Mirame Mirate (Sony Discos) 15 EMMANUEL Guajira (Universal)
L Songs ranked by total number of points. 18 Rock/Altemative reporters. Songs ranked by total number of points. 23 Record Pool reporters. )
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| http://onairjobtipsheet.com +|

Wonied: “History of Rock and Roll” on
reel to reel, Drake/Chenault version. 3
or 4 Versions were produced, and
up-dated. Serious buyer/collector of
Drake lingles and “History” series.
EMIL8500@0a0l.com.

DRAKE JINGLE COLLECTOR,
looking for: KAKC Tulsa & WHBQ
Memphis (And Other RKO Stations).
As Produced between 1966-72.
EMIL8500@aol.com

SOUTH

ROCK 92

Rare full-time opening at WKRR/
Greensboro. Dick Bdcstng seeks
PMD host for heritage classic rocker.
Great production and
appearances a must. T&R and
photo to WKRR, 192 E. Lewis St.,
Greensboro, NC 27406. Women
and minorities encouraged. No calls,
please. EOE.

Promotion Director, Cox Radio,
Greenville, S.C. (WIMZ-FM/107.3 JAMZ
& HOT 98.1/WHZT-FM). Are you an
experienced, take charge, creative,
detail oriented, strategic thinker who
enjoys a fast paced environment? 2
great stations, a great facility and tools
in beautiful Market #59. Send your best
stuff now. This won't last long. Benefits
include health, dental, 401K, and more!
For details click on http://
1073jomz.com/about_us/career.html.
Cox Radio Greenville is an equal
opportunity employer. Send applications to:
HR Depariment
Cox Radio Greenville
220 North Main Street, Suite 402
Greenville, SC 29601
CoxGreenvilleJobs@Cox.com

OPPORTUNITIES

EasT B T

Affiliate Relations

ABC Radio Networks is looking for three
people in Affiliate Relations in its New York
office.

@ Director of Affiliate Relations for the
Sean Hannity Show

@ Director of Affiliate Relations for ABC
News Radio

Develop and implement strategies to
support distribution goais. Take a
personal stake in the continued success
of the show/network. Lead, coach, and
motivate the affiliate sales team to
achieve their individual and collective
goals. Monitor ratings performance of
individual stations and competing
programs in order to assess market
opportunities. Develop marketing plans
and work with marketing department to
execute them. Collaborate with program-
ming and ad sales to maintain the high
quality of the program/network and
maximize revenues. Assist affiliated
stations with marketing concepts and
revenue generating ideas. You must have
a successful track record in station or
network programming or affiliate sales
for @ major syndicator.

4 Manager Affiliate Relations

Create and execute strategies necessary
to secure distribution for ABC Radio
Network programs and products in an
assigned list of markets. Grow audience
in assigned territory through the
continued affiliation of our programs and
products on stations, while at the same
time servicing existing affiliates and
maintaining the current affiliations with
those stations.

Send resume and cover letter to
david.m.kaufman@abc.com or fax o
212-504-3095. EQE.

NATIONAL TALK HOST
Is this you? : Politics isn't very interesting.
| read Cosmopolitan, STAR and
Glamour. Love watching The View,
Oprah, Rikki. Never done talk? No
problem. Know how to follow a formot,
give a strong, clear opinion, have fun2
Send tape, letter. No talk tape, sit in frot
of a mic and tell us about your day. Not
someone else’s day, your day. Our

|
|
I
|
|

Position: FULL-TIME AIR TALENT,
WNEW-FM
Infinity’s New 102.7 Blink FM, WNEW-
FM, NY, is building its full-time air talent
line-up, various dayparts. Talented adult
communicators please send your tapes/
demos to:
VP/Program Director
WNEW-FM
888 Seventh Avenue, 9th Floor
New York, New York 10016
NO PHONE CALLS PLEASE. WNEW-
FM and Infinity Broadcasting is an
Equal Opporiunity Employer.

Affiliate Relations Representatives

Expanding Affiliate Relations & Sales
Division at Premiere Radio Networks.
Minimum of 5 years required in radio.
Excellent opportunities to work with some
of the most well-known personalities in the
business for leading radio network. New
York & Los Angeles based. No phone calls
please. £.0.E.*News/Talk & Sports Divisions
PositionsResume and salary requirements
to:affiliateresumes@premiereradio.com
Affiliate Relations-Resumes/Premiere » 220
W. 42nd St., 6th Floor « NY, NY 10036

PROGRAM DIRECTOR WANTED!

Southern California Hot AC is looking for a
Program Director.

Must have 3 years of successful Hot AC/CHR
programming experience, be a strategic
thinker, creative, community minded, able
to inspire and bring out the best in air talent,
be promotionally oriented and have the
desire to win!  This is the Top HOT AC
station in the market and very well respected
in the community. This is a great
opportunity to work for a winning
organization in a beautiful market. Send
package to Radio & Records at 10100 Santa
Monica Blvd., #1111 3" Floor, Los Angeles,
CA 90067. EQE.

R&R Opportunities

Free Advertising

Radio & Records provides free {20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunilies. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noan (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11" company/station letterhead and are
accepled only by mail or fax: 310-203-8727. Only free po-
sitions soughl ads are accepted by e-mail to
liinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor. Los Angeles. CA 90067

RE&R Opportunities

Advartising

1x 2x
$175/inch $150/inch

Rates are per week {(maximum 35 word per inch includ-
ing heading). Includes generic horder. If logo, custom
border or targer heading are required, add 1/2 inch ($60
for 1x. $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for Ship-
ping and handling

Positions Sought: $50/inch

| seeking employ may run ads in the
Pasitions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on d and ied by ad-
vance payment. Ads are accepted by fax: {310-203-
8727) or mail. Visa, MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card. expiration date and phone number. Blind
hox responses are sent to advertisers every Friday by
first-class mail

To appear in the following week’s issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Bivd., Third Floor. Los Angeles,
CA 90067.

RADIO & RECORDS

client is very open minded.
Confidential. EEO.

ARE YOU A SALES MANAGER READY FOR

YOUR NEXT CHALLENGEZ ARE YOU 10100 Santa Monlca Blvd., Third Floor, Los Angeles, CA 90067

W ) SABOmedia
GOOD WITH "STREET SALES AND AGEN- The FM Talk Leaders R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
CIES? CAN YOU GET THE MOST OUT OF Suite 1910 sales tax)in the United Stales, $320.00in Canada and Mexico, and $45.00 overseas (LS. funds only) from Radio & Records
YOUR PEQOPLEZ DO YOU HAVE A 551 Fifth Avenue Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, Califomia 90067. Annual subscription plan includes the weekly
RECORD OF SUCCESS2 CAN YOU MAKE NYC, 10176 newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of

Issue received prior to cancellation. Nonrefundable quarterly rates available. Alf reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for Allletters ad dtoR&R orits
Editors will be assumed intended for ion and may be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the
Publisher.

Call2 Sure, 212 681 8181
Ask us what's next.

|
I POSITIONS SOUGHT

7 years Radio/TV traffic experience seeking
manager position in sports, radio,television
in NY/NJ. BG at 201-222-8795. (10/31)

A REAL IMPACT ON REVENUE? IF YOU
ANSWERED YES TO THESE QUESTIONS, WE
WANT TO TALK TO YOU. WE ARE A WELL
KNOWN, WELL RESPECTED, GROWING
RADIO COMPANY. SEND YOUR RESUME,
IN  CONFIDENCE, TO srabern@ |
m.incc.net. EEO EMPLOYER.

HOW TO REACH US raDio & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, ca s00s7 [ .
Phone
310-788-1625
310-788-1699
310-788-1635

© Radio & Records, Inc. 2003
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Ficor, Los Angeles. Califomia 90067

Fhone
OPPORTUNITIES/MARKETPLACE: 310-788-1622

EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050
NASHVILLE BUREAU: 615-244-8822

310-203-8727
310-203-9763 r (]
310-553-4056

CIRCULATION: moreinfo@ radioandrecords.com
NEWS DESK:

R&R ONLINE SERVICES:

310-203-8727  llinares @radioandrecords.com

com 310-203-9763 mailroom @radioandrecords.com

301-951-9051

kmccabe @radioandrecords.com rrdc @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450

hmowry @radioandrecords.com

615-248-6655  ihelton @ radioandrecords.com
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FEATURES VOICEOVER SERVICES VOICEOVER SERVICES
w, an ion in any market on any bud As Heard In...
ggn haav)é s/:r:eorica'si'o);p R::ﬁf:ﬂ;a;e)(/oicess;et mo’" EI l wu':"?m'::.n.c"

At a fraction of the cost.

Any Station. ant et wnde
“LOVE ACTUALLY ” Any Market. | | wwwsamonsit.com MiTAZI LI 0N

Interviews with Hugh Grant, Emma Thompson,
Liam Neeson, Laura Linney & Colin Firth

Any Budget.
www.radiolinkshollywood.comd |vww.Promovoice.com (Maple McKay Media

Contact Lori Lerner at (310)457-5358 Where talent meets technology
(310)457-9869(Fax) radiolnks @ aol.com (e-mail)

© MALE & FEMALE VOICES AVAILABLE DRY TRAX or
® ALL FORMATS & MARKET SIZES PRODUCED

NEw IAMAGING VOICES [ REsttwiig

www.MattRayvlmgs.com Download PHONE DEMO: 913-345-2381
www. ThatVoiceGuy.com all 3 DEMOS IR BT
WWW. JonShUItS com NOwW! WEB DEMO: mckaymedia.net

Lithographed On Heavy. Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

BW - 8x10's
500 — $90.00
1000 ~ $120.00
5x7 - JOCK CARDS

B&W 1000 — $100.00
Color 2000 — $408.00

PRICES INCLUDE
TYPESETTING & FREIGHT
FAST PROCESSING

* OTHER SIZES AVAILABLE

e WSt nores New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music
14 1,569 jam-packed pages
’ Send 8x10 photo, checkM.O. Visa/MC. fnstructions 10: 86'000 Iistings
1867 E. Flonda Sireot. Dept. R Sprngfiekd. MO 65803 35 000 SBTes
TOLL FREE: 1-888-526-5336 X ng
PICTURES www.abepictures.com 1,800 subjects

All music formats
100 years of music | !
PRODUCTION SERVICES Order via R&R: Save 20% and get free UPS shipping™ (*on U.S. orders) ™ ==
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

“Give us your production problems."”

GANGSTAD PRODUCTIONS
425-865-9365

Charge by phone: 310.788.1622 or send a check to:

R&R, 10100 Santa Monica Bivd., 3rd Floor, L.A., CA 90067

L b —
www.creativeoasis.com

. .
Mike Carta EBFT Rdmtre ey
VO IMAGING FOR ALL FORMATS TALL STUDIO TIME! -SINGLE VOICE TALENT!
865-691-8989 mpd ELECTRONIC SHIPPING!  -SAME DAY SERVICE!

WWW.SUpersweepers.com 806-765-5333

or e-mail : jon@greatradiospots.com

IOk CIPRIANG

PROMOS

' www.radioandrecords.com |

MARKETPLACE
ADVERTISING

KRIS STEVENS ENTERPRISES

. PRESENTS
Payable in advance. Order must be typewritten and accom-

panied by payment. Visa/MC/AMEx/Discover accepted. One = A ‘, 1 T i

inch minimum, additional space up to six inches available in
increments of one-inch.

AMERICA'S NUMBER 1 VOICE

Rates for R&R market-  1time $95.00 i~ the voice of FOX, CBS and The Grammys
place (per inch): G Roserfans e j Lﬁb’” ‘\ Call Us

13 insertions 85.00 X

26 insertions 75.00 (Rl FSE e (310) 229-4548
Marketplace 51 insertions 70.00 . v Ascreas " ra—

Fax: (310) 203-8727

e-mail: Hlinares@radioandrecords.com Holiday Specials for Every Format

800-231-6100 kriserikstevens.com WWW.radioandrecordslcom
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THE BACK PAGES _

o National Airplay Overview: October 31, 2003

2 8 BEYONCE' fISEAN PAUL 8aby Boy (Coumbia)

1 3 DOORS DOWN Here Without You (Republic/Universall

3 3 NELLY fIP.DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal)
5 4 SANTANA HALEX BAND Why Don't You & | (Arista/

4 5 MAROON 5 Harder To Breathe (Octonely

8 FOUNTAINS OF WAYNE Stacy's Mom (S-Curva/EMC)

6 7 CHRISTINA AGUILERA ILIL’ KIM Can't Hold Us Down (8CA/

3 @ TRAPT Headstrong (Wamer Bros.)

7 9 BLACK EYED PEAS Where Is The Love? (A&M/interscope/

10 LIL' JON & THE EASTSIDE BOYZ Get Low (7V7)

13 BABY BASH Suga Suga (Universall

12 STACIE ORRICO (There's Gotta Be} More To Life (FareFront/Virgin/
14 BRITNEY SPEARS fIMADONNA Me Against The Music L/jve/

23 OUTKAST Hey Ya! (Arista/

15 HILARY OUFF So Yesterday (Buena Vista/Hollywood
11 16 MYA My Love Is Like..Whoa /A&M/interscape)

17 17 PINK Trouble (Arists/

22 8 MATCHBOX TWENTY Bright Lights (Atlantic/

LIZ PHAIR Why Can't1? (Capito)/

FABOLOUS HTAMIA Into You (Desert Storm/Flektra/EEG)
JOHN MAYER Bigger Than My Body (Aware/Columbia)
CHINGY Right Thure (OTP/Capitoll

18 23 50 CENT P..M.P. (Shady/Aftermath/interscope)

16 24 KELLY CLARKSON Low (RCA/

27 SIMPLE PLAN Perfect fLava/

31 MICHELLE BRANCH Breathe (Maverick/Warner Bros.)
29 NICKELBACK Someday /Rosdrunner/IDJMG)

41 NO DOUBT It's My Life dinterscaps/

26 29 ATARIS The Boys Of Summer (Columbial

32 € BUBBASPARXXX Dehverance (Beatclub/interscope)

#1 MOST ADDED

CHRISTINA AGUILERA The Voice Within /7CA/

#1 MOST INCREASED PLAYS
NO DOUBT it's My Life fnterscope/

TOP 5 NEW & ACTIVE
O.AR. Hey 6l fLaval
YOUNGBLODDZ FALIL’ JON Damn! (Aristal
KILEY DEAN Who Wil | Run To? (Beatokdyinterscope!
600D CHARLDTTE Hokd On (Epic/
SHERYL CROW The First Cut Is The Deapest (4&M/interscape/

CHR/POP begins on Page 21.

21 20
24 21
20 22

w

BEYONCE' f/SEAN PAUL Bahy Boy /{Columbial

LUDACRIS fISHAWNNA Stand Up /0ef Jam South/IOJMG/
CHINGY f/SNOOP :JOGG & LUDACRIS Hofidae In (0TP/Capitof!
YOUNGBLOODZ f/LiL' JON Damn! (Arista/

LIL’ JON & THE EASTSIDE BOYZ Get Low (7V7)

BABY BASH Suga Suga (Universal)

OUTKAST The Way You Move /Arista/

ASHANTI Rain On Me (Murder Inc./IDJMG)

NN P W —
- O~ » OO0~ 2

9 YOUNG GUNZ Can't Stop, Won't Stop /Def Jam/iDJMG)

10 10 CHINGY Right Thur: (DTP/Capitol)

8 11 NELLYf/P.DIDDY & MURPHY LEE Shake Ya... {Bad Boy/Universall
12 8 MISSY ELLIOTT Pass That Outch (Goid Mind/Elektra/EEG)
15 M. LEE 1. DUPRI Wat Oa Hook Gon Be (o’ ReellUniversal)
13 14 PHARRELL flAY-2 Frontin’ (Star TrakiArists)

14 15 50CENT PLM.P. (Shady/Aftermathiinterscape)

20 8 2PAC fINOTORIOUS B.L.G. Runnin’ (Oying To Live) (Amaru/interscope)
22 JAGGED EDGE Walked Outta Heaven (Cofumbia/

19 18 50 CENT If I Can't Shach/Aftermathinterscaps)

18 19 FABOLOUS fITAMIA Into You (Desert Storm/Flektrs/EEG)
23 WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus 4/
31 DUTKAST Hey Ya! Arista/

29 KELIS Milkshake (Star TrakiArista)

16 23 MARY J. BLIGE Oon! /Geffen/

26 @ 112 fILUDACRIS Hot & Wet Def SoullOIMG)

17 25 OBIE TRICE Got Some Teeth (Shady/AftermatiVinterscope)
37 8 NELLY Iz U (o’ Ree¥Universal)

33 R. KELLY Step In The Name Of Love 4ive)

21 28 R.KELLY Thoia Thoing Live/

27 29 213 Fy (Geffor)

24 30 Tl 24 (Grand HustiAdantic)

URBAN

w

2 LUDACRIS fISHAWNNA Stand Up (Def Jam Southy|DJMG)
3 ASHANTI Rain On Me /Murder inc./IDJMG/

1 BEVONCE' f/SEAN PAUL Baby Boy (Columbia/

4 YOUNGBLOODZ f/LIL* JON Dama! (Anista)

5 JAGGED EDGE Walked Dutta Heaven (Columbia/
8

6

7

N TFE

CHINGY fISNOOP DDGG & LUDACRIS Holidae In (0TP/Capitol)
OUTKAST The Way You Move (Arista/
R. KELLY Step In The Name Of Love Uive/
10 9 MARQUES HOUSTON flJOEBUDOEN & PIEDPIPER Chubbin' (7.4/6./£EG)
11 ) AVANT Read Your Mind (Geffen/
9 11 R.KELLY Thoia Thoing (/ive/
17 8 M. LEE f/J. DUPRI Wat Oa Hook Gon Be (Fo’ Resl/Universal)
19 BADBOY'S OA BAND Bad Boy This Bad Boy That (Bad Boy/Universal)
18 14 MONICA Knock Knock 4/
13 15 LIL' JON & THE EASTSIOE BOYZ Get Low (7V7)
21 @ MISSY ELLIOTT Pass That Outch (Gold Mind/Elektre/EEG)
15 17 PHARRELL flJAY-Z Frontin’ (Star Trak/Arista)
14 18 NELLY fIP. DIDOY & MURPHY LEE Shake Ya... (Bad Boy/Universall
16 19 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG/
12 20 MARY J. BLIGE Ooh! (Geffen/
27 JA RULE Clap Back (Murder inc/IOJMG)
22 2PAC fINOTORIOUS B.1.G. Runnin’ (Dying To Live) /dmaru/interscape)
26 112 HLUDACRIS Hot & Wet (Def SoulliDJMG)
25 GINUWINE Love You More (£pic/
29 JOE More & More {ive/
34 G UNIT Stunt 101 interscape/
23 27 FABOLOUS f{TAMIA Into You (Desert Storm/Elektra/EEG/
3 @ LOON f/MARIO WINANS Down For Me (Bad Boy/Universal}
28 29 YING YANG TWINS Naggin' (7V7)
30 30 WYCLEF JEAN f/MiSSY ELLIOTT Party To Damascus 4/

#1 MOST ADDED
AVANT Read Your Mind (Geffer/

#1 MOST INCREASED PLAYS
CHINGY FISNOOP DOGE & LUDACRIS Hoidae In (DTP/Capitol

TOP 5 NEW & ACTIVE
BRITNEY SPEARS FIMADDNNA Me Against The Music (/ive/
LOON FIMARID WINANS Down For Me (Bad Boy/Universal]
AVANT Read Yow Mind (Geffen/
SEAN PAUL I'm Still In Love With You (VP/Atiantic/
L. KRAVITZ FIP. DIDDY .. Show Me Your Soul (Bad Boy/Universall

CHR/MHYTHMIC begins on Page 27.

#1 MOST ADDED
MUSIC Forthenight (De/ Soul1DJMG/

#1 MOST INCREASED PLAYS
CHINGY FISNDOP DOGG & LUOACRIS Holidae In (07P/Capital)

TOP 5 NEW & ACTIVE
CASSIDY FIR. KELLY Hotel &/
TRILLVILLE Neva Eva (Wamer Bros/
RAH DIGGA Party &... /FlipmodelJ/
NAPPY RDDTS Sick & Tired (Asisnric/
OWELE Find A Way Vigin/

URBAN begins on Page 31.

W ™ w W w W
2 o SHANIA TWAIN Forever And For Atways (Mercury/IDJMG/ 1 1 SANTANA fIALEX BAND Why Don't You & | /4rista/ 1 1 STAIND So Far Away (Fiip/Eloktra/EEG)
1 2 UNCLE KRACKER f/DOBIE GRAY Drift Away fLava/ 5 0 3 DODRS DOWN Hzre Without You (Republic/Universal) 2 2 NICKELBACK Someday (Roadrunner/IDJMG/
3 3 MATCHBOX TWENTY Unwell (Atiantic) 2 3 TRAIN Calling All Argels {Columbial 3 8 AUDIOSLAVE Show Me How To Live fnterscape/Epic/
6 o MERCYME ! Can Only Imagine IND/Curb/ 3 4 MATCHBOX TWENTY Unwell (Atiantic) 5 A PERFECT CIRCLE Weak And Powerless (Virgin/
§ 5 LUTHER VANDROSS Dance With My Father £/ 7 MATCHBOX TWENTY Bright Lights /At/antic/ 4 5 3DOORSDOWN Here Without You (Republic/Universal)
8 0 TRAIN Calhing All Angels (Columbis/ 6 JOHN MAYER Biggar Than My Body /Aware/Columbia) 6 8 GODSMACK Serenity (Republic/Universsl/
7 7 COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 8 DIDO White Flag /Arista/ 9 FUEL Falls Dn Me (£pic/
4 8 CELINE DION Have You Ever Been In Love Epic/ 4 8 LIVE Heaven (Radiosctive/Geffen/ 7 8 WHITE STRIPES Seven Nation Army (Third Men/V2)
] 8 SIMPLY RED Sunrise (simpiyred.com/ 9 9 LIZPHAIR Why Can't1? {Capitol) 15 Q PUDDLE OF MUDD Away From Me (Geffen/
" PHIL COLLINS Look Through My Eyes (Wailt Disney/Hollywood)/ 12 @ SARAH MCLACHLAN Fallen (Arista/ 8 10 LINKIN PARK Faint (Worner Bros./
10 11 DANIEL BEDINGFIELO If You're Not The One fisland/OSMG/ 10 11 JASDN MRAZ The Remedy (| Won't Worry} (Elektra/EEG) 10 BLACK LABEL SOCIETY Stillborn /Spitfire/
12 12 EAGLES Hole In The World /£RC/ 11 12 JDSH KELLEY Amating (Holywood 24 STONE TEMPLE PILOTS AllIn The Suit That You Wear /Atlantic/
13 CHRISTINA AGUILERA Beautiful (RCA/ 14 @ SHERYL CROW The First Cut Is The Deepest /A&Minterscaps/ 16 AUDIOSLAVE | Am The Highway finterscape/Epic/
14 JIM BRICKMAN Peace (Where The Heart Is) (AAL/ 13 14 UNCLE KRACKER 'DOBIE GRAY Drift Away fLave/ 13 DISTURBED Liberate /Reprise/
16 CELINE 0ION Stand By Your Side £pic/ 15 8 BARENAKED LADIES Another Postcard {Chimps) (Reprise/ 14 TRAPT Still Frame /Warner Bros./
26 JOSH GROBAN You Raise Me Up /743/Reprise/ 16 NICKELBACK Someday (Roadrunner/IDJMG] 17 SEETHER Gasokine (Wind-up/
15 17 MICHAEL BOLTON When | Fall In Love (Passion Group/ 18 17 STAIND So Far Away /FEp/Flektra/EEG) 22 LINKIN PARK Numb (Warner Bros.)
17 SHERYL CROW The First Cut Is The Deepest /A&M/interscope) 19 8 MICHELLE BRANCA Breathe Maverick/Warner Bros./ 20 COLO Suttocate iFivEisffeninsracapal
21 CLAY AIKEN Invisible (RCA/ 20 NELLY FURTADO Powerless (Say What You Want} (DreamWorks/ 19 19 P.0.D. Wilt You (Atantic/
18 20 MICHAEL BUBLE How Can You Mend A Broken... (743/Reprise/ 17 20 VERTICAL HORIZON I'm Still Here (RCA/ 18 20 SMILE EMPTY SOUL Bottom Of A Bottle fLava/
25 TIMMCGRAW Tiny Dancer (Curt/ 27 NO DOUBT lt’s My .ife finterscope/ 21 21 JET Are You Gonna Be My Girl (Flektra/EEG)
22 DIDD White Flag (Anista/ 31 TRAIN When | Look To The Sky /Columbia) 23 22 SEVENDUST Enemy (7V7)
19 23 SEAL Waiting For You (Woarner Bros./ 21 SEAL Waiting For You (Warner Bros.) - DEFAULT Taking My Life Away (7V7)
20 24 KENNY LOGGINS With This Ring (4# The Bast/ 22 24 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC/ 26 THREE DAYS GRACE (I Hate) Everything About You ive/
23 SARAH MCLACHLAN Fallen (Arists/ 24 25 SHANIA TWAIN Forever And For Always (Mercury/IOJMG) 27 CHEVELLE Closure /&pic/
27 HALL & DATES Getaway Car (U/-Watch/ 28 @ JASON MRAZ You And | Both (Elektra/EEG/ 25 26 KID ROCK Feel Like Makin' Love (Top Dog/Atlentic)
- ROD STEWART f/CHER Bewitched, B d And Bewildered 4/ 23 27 SALIVA Rest In Pieces Asland//DJMG) 28 27 JIBE Yesterday's Gone (226/
= MICHAEL MCDONALD Ain‘t No Mountain High Enough /Motown/ 30 @ HOWIE DAY Perfect Time Of Day /Epic/ - STATIC-X The Only (Warner Bros.)
28 29 CLAY AIKEN Thisis The Night (RCA/ 26 29 ATARIS The Boys Of Summer (Columbia - LYNYRD SKYNYRO That's How I Like It (Sanctuery/SRG)
- @ BURKE RONEY Let It A8 Come Down /8 World) 33 @ STING Send Your Lcve (A&M/Interscope/ 29 30 BLACK LABEL SOCIETY The Blessed Hellride (Spitfire/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
CHRISTINA AGUILERA The Voice Within (RCA/ ND DOUBT it's My Life finterscope/ PUDDLE DF MUDD Away From Me /Geffen/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
JOSH GROBAN You Raise Me Up (743/Reprise/ TRAIN Wher | Look To The Sky [Calumbia/ STONE TEMPLE PILOTS AN In The Suit That You Wear /Atiantic/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE

SANTANA FIALEX BAND Why Don't You &1 (Ansta/
JOHN MAYER Bigger Than My Body /4ware/Cokmbiz)
TARRALYN RAMSEY Up Against All 0dds (Casabianca/

SUZY X. Gabriel (Vaom)
BANGLES Something That You Said Koo/

AC begins on Page 41.

FULL Falls On Me /Bpic/

STACIE DRRICO (There's Gotta Be} More To Life /Forefront/Virpin/
MEAT LOAF | Couldn’t Have Said It Better [Sanctuary/SRG/
SUGAR RAY Chasin' You Around (Atisntic/

BEN HARPER Diamonds On The inside (Vingie/

AC begins on Page 41.

www americanradiohistorv com

HODBASTANK Out Of Control Asnd/AR/ME/
SHINEDDWN 45 [Atantic)
XORN Right Now /Epic/
REVIS Saven /pic/
HLL NIND How Can | Live (BoadrumerAOJMG/]

ROCK begins on Page 55.
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URBAN AC

W
GERALD LEVERT U Got That Love /Ekektra/EEG)
R. KELLY Step In The Name Of Love #/ive/
KEM Love Calls (Motown/Universall
LUTHER VANDROSS Dance With My Father 4//
HEATHER HEADLEY | Wish I Wasn't /RCA/
SMOKIE NORFUL | Need You Now /EM/ Gospel!
DWELE Find A Way /Virgin)
TAMIA Officially Missing You /Elektra/EEG/
o ARETHA FRANKLIN Wondecful /Arista)
10 JAVIER Crazy {Capitol)
ANTHONY HAMILTON Comin’ From Where 'm From (So So Def/Aristal
12 RHIAN BENSON Say How | Feel (OKG/
® JOE More & More Live/
14 JAHEM Put That Woman First (Divine Mil{Warner Bros.)
JAHEIM Backtight [Divine MilyWarner Bros.)
WILL DOWNING A Mitiion Ways (GRPVMG)
17 FLOETRY Getting Late /OreamWorks/
18 CALVIN RICHAROSON Keep On Pushin’ (Holywaod)
19 ISLEY BROTHERS fIRON ISLEY Busted DreamWorks/
20 VIVIAN GREEN What Is Love? [Columbial
MICHAEL JACKSON One More Chance (£pic/
AVANT Read Your Mind (Geffen)
ERYKAH BADU Back In The Day iMotown/
ASHANT! Rain On Me (Murder Inc JDJME/
STEPHANIE MILLS Can't Let Him Go A/&M)
26 MANHATTANS Turn Out The Stars {Love-Lee/
27 IMPROMP 2 Mocha Soul Big3/
¢4) EARTH, WIND & FIRE Hold Me (Kafimba/
MARY J. BLIGE Ooh! /Geffen/
€1) ALICIA KEYS You Don’t Know My Name 4/

#1 MOST ADDED
MUSHQ Forthenight (Def SoullDJMG

#1 MOST INCREASED PLAYS
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TOP 5 NEW & ACTIVE

own)

tlond/

FREDDIE

JAGGED EDGE Walked Gutta Heaven /Columbia/
JEFF BRAOSHAW FIJILL SCOTT Sfide /Hidden Beachs

URBAN begins on Page 31.

w W

1 DISTURBED Liberate (Raprise)

2 STAINO So Far Away /Flip/Elektra/EEG)

A PERFECT CIRCLE Weak And Powerless (Virgin/
TRAPY Still Frame (Warmer Bros.)

LINKIN PARK Faint (Warner Bros.)

NICKELBACK Someday (Roadrunner/IDJMGE)
GODSMACK Serenity (Republic/Universal]
AUDIDSLAVE Show Me How To Live flnterscope/Epic)
SMILE EMPTY SOUL Bottom Of A Bottle fLava/
PUDDLE OF MUDD Away From Me (Geffen/
SEVENDUST Enemy (7VT7

WHITE STRIPES Seven Nation Army (Third Man/V2/
SEETHER Gasoline (Wind-up/

LINKIN PARK Numb /Warner Bros./

COLD Sutfocate /Fi/Geffen/interscope)

FUEL Falls On Me /Epic/

P.0.D. Wil You {Atiantic/

THREE DAYS GRACE (I Hate) Everything About You 4/ive/
KORN Right Now (Epic/

CHEVELLE Clasure (Epic/

STATIC-X The Only (Warner Bros./

STONE TEMPLE PILOTS All In The Suit That You Wear (Atientic/
AUDIOSLAVE | Am The Highway finterscope/Epic/
HODBASTANK Out Of Contrel /sland/I0/MG/

4 3 DDORS DOWN Here Without You (Republic/Universa)
26 ILL NIND How Can | Live fRoadrunner/I0JMG/
35 LIMP BIZKIT Behind Blue Eves (Fiia/interscope/

DEFAULT Taking My Life Away /7VT7

REVIS Seven (Epi/

JANE'S ADDICTION True Nature (Capitol/
#1 MOST ADDED
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#1 MOST INCREASED PLAYS

STONE TEMPLE PILOTS Afl In The Suit That You Wear (At/antic)

TOP 5 NEW & ACTIVE
SMILE EMPTY SOUL Nowhere Kids fLava/
DOPE | Am (Recon/Artems)
BLINK.182 Feeiing This Geffen/
NICKELBACK Figured You Out {Roadrunner/iDJMG)
STAIND How About You /Fip/Elektra/fEG/

ROCK begins on Page 55.
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National Airplay Overview: October 31, 2003

w ™
2 KEITH URBAN Who Wouldn't Wanna Be Me {Capitaf}
4 TOBY KEITH | Love This Bar (DraamWorks/
13 GARY ALLAN Tough Little Boys /MCA/
3 MARTINA MCBRIDE This One's For The Girls /2CA/
5 RASCAL FLATTS | Melt &yric Strset/
6 PAT GREEN Wave On Wave (Republic/Universal South)
9 GEORGE STRAIT Cowhoys Like Us /MCA/
8 BILLY CURRINGTON Walk A Little Straighter (Mercury/
10 &) MONTGDMERY GENTRY Hell Yeah /Columbia)
11 i) CHRIS CAGLE Chicks Dig It [Capital)
12 LONESTAR Walking In Memghis (B¥A/
13 BROOKS & DUNN You Can't Take The Honky Tonk... fAristal
14 REBA MCENTIRE I'm Gonna Take That Mountain /MCA/
15 RUSHLOW | Can’t Be Your Friend /Lynic Street/
16 K& ROONEY ATKINS Honesty (Write Me A List) Curd/
17 i) TRACY BYRD Drinkin' Bone (RCA/
24 KENNY CHESNEY There Goes My Life /BNA/
18 SHERRIE AUSTIN Streets Of Heaven L4884/
19 DIAMOND RID Wrinkles (Arista/
20 EL} JO DEEMESSINA | Wish /Curb/
22 ER) TERRICLARK | Wanna Do It All (Mercury/
21 BLAKE SHELTON Playboys Of The Southwestern World Warner Bros.)
26 BRAD PAISLEY Little Moments /Arista/
23 SCOTTY EMERICK | Can‘t Take You Anywhere (Dreamiorks/
25 EE) SHANIA TWAIN She's Not Just A Pretty Face Mercury/
27 £} JOSH TURNER Long Biack Train (MCA/
28 JIMMY WAYNE | Love You This Much (DreamWorks/
29 EEN SARAEVANS Perfect (RCA/
30 ) CRAIG MORGAN Every Friday Aftemoon /BBR)
32 TRACE ADKINS Hot Mama (Capitol/
#1 MOST ADDED
TIM MCGRAW Watch The Wind Biow By /Curt/
#1 MOST INCREASED PLAYS
KENNY CHESNEY There Goes My Life (BNA/
TOP NEW & ACTIVE
REBECCA LYNN HOWARD | Need A Vacation (MCA/
AMANDA WILKINSON Gone From Love Too Long /Universal South)
PATTY LOVELESS On Your Way Home (Epic/
COUNTRY begins on Page 35.
ALTERNATIVE
w ™
11 APERFECT CIRCLE Weak And Powerless (Vigin/
2 8 STAIND So Far Away (Flip/Elektra/EEG/
5 TRAPT Stil Frame (Wamer Bros./
3 4 LINKIN PARK Faint (Warner Bros.)
4 5 NICKELBACK Someday (Roadrunner/IDSMG)
11 €D LINKIN PARK Numb (Wamer Bros)
6 @) THREE DAYS GRACE (I Hate) Everything About You Lfive/
8 &) BLINK-182 Feeling This /Geffen/
10 @) WHITE STRIPES The Hardest Button To Button (Third Man/V2)
19 Y PUDDLE OF MUDD Away From Me (Geffen)
7 11 AUDIOSLAVE Show Me How To Live daterscope/Epic/
9 12 EVANESCENCE Going Under (Wind'up/

12 P.0.0. Wil You (Atlentic)
14 JET Are You Gonna Be My Girl (Elektra/EEG)
18 SWITCHFOOT Meant To Live (Red ink/Columbia)
13 16 GODSMACK Serenity (Repubbic/Universal)
1717 WHITE STRIPES Saven Nation Army (Thind Men/V2)
21 () STROKES 12551 (A4
16 19 DASHBOARD CONFESSIONAL Hands Down (Vagrant/
15 20 FUEL Falls On Me (Epic/
26 HODBASTANK Qut 0f Control island//0JMG/
COLD Suffocate (FiyGaffenfnterscaps)
3 DOORS DOWN Here Without You (Repubbc/Universal)
KORN Right Now (Epic/
AUDIOSLAVE | Am The Highway finterscopa/Epic/
26 DISTURBED Liberate (Raprise/
YELLOWCARD Way Away (Capitol)
CHEVELLE Closure (Epic/
SEVENDUST Enemy (7V7
STONE TEMPLE PILOTS AllIn The Suit That You Wear (Atlantic/

#1 MOST ADDED a
RANCID Red Hot Moon (Heflcat/Warne Bros.)

#1 MOST INCREASED PLAYS
STONE TEMPLE PILOTS Al In The Suit That You Wear (Atiantic/

TOP 5 NEW & ACTIVE
DISTILLERS Drain The Blood /Sire/Raprise/
ILL NINO How Can | Live fRoadrunneriDJMG/
NO 00UBT It's My Life #interscape/
311 Beyond The Gray Sky (Volcano!
DARKNESS | Believe In A Thing Calied Love /Must...Destroy/Atlantic)

ALTERNATIVE begins on Page 60.
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SMOOTH JAZZ

PRAFUL Sigh fRendezvous/N-Coded/

DAVE KOZ Honey-Dipped /Capitol/

CANDY DULFER Finsbury Park, Cafe 67 (Fagie Rock/
KENNY G. Malibu Dreams (Aristal

PAUL JACKSON, JR. It's A Shame (Bive Note/
MINDI ABAIR Flirt GRP/VMG/

RICK BRAUN Green Tomatoes (Warner Bros.)

CHRIS BOTTI indian Summer (Columbia)

URBAN KNIGHTS Got To Give It Up (Narads/
DARYL HALL She's Gone (Rhythm & Groove/Liquid 8)
JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm/
LUTHER VANDROSS Dance With My Father £/}
CHUCK LOEB eBop /Shanachie/

DAVID SANBORN Comin’ Home Baby /GRP/VME)

M. MCDONALD | Heard It Thraugh The Grapevine (Motown/Universal)
JIMMY SOMMERS Take My Heart... (GeminiHigher Octave)
LEE RITENOUR Inner City Biues (GRP/VMG)

NICK COLIDNNE High Flyin® (3 Keys Music/

SIMPLY RED Sunrise /simplyred.com)

STEVE COLE Everyday (Warner Bros.)

DAVID BENDIT Watermelon Man /GRA/VMG/

SEAL Touch (Wamer Bros.]

MARC ANTOINE Funky Picante (Rendezvous/

24 STEVE OLIVER Pasitive Energy Wative Language/
§ PAMELA WILLIAMS Afterglow (Shanschie/

F:2@~00-00- 0000 <

GREGG KARUKAS Riverside Drive (V-Coded)

MICHAEL MCDONALD Ain’t No Mountain High Enough /Motawn/
28 ACOUSTIC ALCHEMY No Messin’ (Higher Octave/
29 JEFF GOLUB Boom Boom /GRP/VMG/
€D BRIAN CULBERTSON Serpentine Fire (Wamer Bros.)

#1 MOST ADDED
KIM WATERS The Ride (Shanachie)

#1 MOST INCREASED PLAYS

DAVE K02 Honey-Dipped /Capitol)

TOP 5 NEW & ACTIVE
BASS X Vonni (Liuid 8)
: ,
STEVE WINWDOD Why Can't We Live Together (Wincraft/SCi-Fidelty!
MICHAEL LINGTON Off The Hook /3 Keys Music)
MARION MEADDWS Treasures /Heads Uj)

Smooth Jazz begins on Page 53.

™
1 R.E.M. Bad Day (Warner Bros./
© JACK JOHNSON Wasting Time Lack Johnson Music/Universal]
3 JOHN MAYER Bigger Than My Bady (Aware/Columbi/
o JONNY LANG Red Light (A&M/interscops)
5 BEN HARPER Diamonds On The Inside /Virgin/
SARAH MCLACHLAN Fallen (Arista/
JASON MRAZ You And | Both /Elektra/EEG)
STING Send Your Love (A&Minterscope/
WALLFLOWERS Closer To Yau finterscape/
" SHERYL CROW The Fisst Cut s The Deepest (A&M/Interscope)
10 HDWIE DAY Perfect Time Of Day /Epic/
14 TRAIN When | Look To The Sky /Columbis/
12 LOS LONELY BOYS Heaven 0/
22 DAVE MATTHEWS Save Me (RCA)
13 15 DIDD White Flag (Arista/
15 16 BARENAKED LADIES Another Postcard (Chimps) (Reprise)
16 17 PETE YORN Crystal Village (Columbial
18 @ JOE FIRSTMAN Breaking Afl The Ground (Atlentic/
17 19 DAMIEN RICE Volcano Vector Recordings/
19 LYLE LOVETT My Baby Don't Tolerate (Cutlost Highway/
23 COLDPLAY Moses (Capitoll
- COUNTING CROWS She Don't Want Nobody Near (Geffen/
2 VAN MORRISON Once In A Blue Moon [Bive Note/EMC/
EASTMOUNTAINSOUTH You Dance /Dreamiorks/
SANTANA f/ALEX BAND Why Don't You & | (Anists/
STEREDPHONICS Maybe Tomorrow (12/
JOHN HIATT Circle Back New West)
MAVERICKS | Want To Know (Sanctuery/SRG/
216GY MARLEY Dragonfly Private Music/AAL
THORNS Blue (Aware/Cokumbia)

#1 MOST ADDED

JOHM EDDIE If You're Here When | Get Back (Theill Show/

#1 MOST INCREASED PLAYS

TOP 5 NEW & ACTIVE
NORTH MISSISSIPPI ALLSTARS Eyes (Tone-Cool/ATO)
MATCHBOX TWENTY Bright Lights /Atientic/
GUSTER Careful (Paim/Reprise/
RICKIE LEE JONES Second Chance (V2/
3 DOORS DOWN Here Without You /Republic/Universal)
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TRIPLE A begins on Page 65.
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By Erica Farber

£ ention the name Porky Chedwick to anyone
who has lived in the Pittsburgh area within
8 | the last 55 years, and they will immediazely
1 tell you that he is the father of Oldies in that
{ city. Eighty-five years young and still on the
5 radio every weekend at WAMO, Chedwick is
“your platter-pushin’ papa” and one of the
original disc jockeys inducted into the Rock
' B | and Roll Hall of Fame. He is the “Daddio of the
Raddio.”

5 Getting into the business: “I'm one of 10

ey very poor children. In the ‘30s the idea
entered my head that I would like to be in

communications, but we didn’t have the word
communications then. It was like a dream, almost spiritual,
like something was prepared for me. I did a few things in
high school. We had an old crystal radio set. I'd pick up
some sounds, clapping hands and a little shouting, scme
gospel music. I thought, ‘Why can’t I project something like
thaf to people in Pittsburgh and throughout the country?
1 was always interested in Jesus Christ. I lived that way. [
lived in extreme poverty. My mother died when she was 49.
My dad was a hard-working steelworker. We knew
everything could be better, but we were content to live and
do the best we could.”

First radio job: "It was in Homestead, PA, about 10
miles outside of Pittsburgh. The FCC had a lot of
community radio stations. You could get a license, and the
power would be minimal, about 250 watts. The Homestead
politicians heard about it, got together and got a license.
They went on the air Aug. 1, 1948. The station was WHOD.
1'd heard it was coming and knew where the office was, so I
went down and talked to them. They were interested in
community affairs, and I asked if I could hang arounc and
watch what they were doing. I went on the air the first
week with a 10-minute sports show. I still had music on my
mind, though, and I let them know that.

“At the beginning it was called ‘the Station of Nztions,
and on weekends it would program different ethnic groups.

I was an engineer, putting the records on for all the.
groups. It wasn't too long after that that they gave

half-hour show once a week. The station served the black
people of our community and had a black DJ, Mary D,
whom I really admired. For my show, I had to get my own
records, but I didn't have a dime. The stores and dealers
didn’t have any records by black artists out because they
knew they couldn’t sell them. They'd store them away. I'd
go down, and they'd give them to me. They were all 78s. I
called my first record a Dusty Disk. No one was playing
black artists in western Pennsylvania, and it was such a
beautiful sound with beautiful harmony. Management was
amazed that the phones were lighting up. They werer't
expecting any calls at all.”

84 * R&R October 31, 2003

PORKY CHEDWICK

Legendary Air Personality

His first show: “I called it Porky Chedwick's Rhythm &
Blues. It was R&B, which was unheard of in Pittsburgh. I
had prepared myself in the event that I would ever get on
the air. I had compiled a little glossary. There was so much
poverty and so many problems in the ‘40s and "50s.
Something told me I was there to talk to these kids. I did
my show in rhymes. I called it ‘Porkology’ When I went on
the air, I said, ‘This is your daddio on the raddio. I
purposely mispronounced it. My critics thought I was for
the blacks over the whites. I had walls to break down,
people to convince. I had riots to prevent. This was my
mission. Every day something was working in my favor,
making me brave and tenacious. Nothing was going to
stop me.

“0f course, my parents didn't accept it. They figured I
wasn't fit to be in front of people. I've had a blind eye all
my life, and I have a bulbous nose. I started saying
‘raddio, an¢ all of a sudden we're getting more phone calls
than the big jocks, just because I mispronounced radio’
Managemer.t says, There's no feason we should be getting
that many phone calls/ and asked me to explain it.
Everyone called me Pork. While you say ‘percolator; I'd say
‘porkulator! When they said, That's different; I'd say, Tm
getting you porkafied! I'd always say, ‘Pork you later: I
went on and on. I became everyone’s Daddio. I'd say I was
the boss man, and they all figured I owned the station.”

How he got the name Porky: “I was chubby in
school, so I figured it was a good gimmick. They'd
remember Forky over my given name, George Jacob.”

On his listeners thinking he was black: “T was a
black man for years. They didn't call it rap in those days,
but I was definitely the first rapper. I talked that way. I
said I had more lines than Bell Telephone. I'd say, ‘My
name’s not John Wayne, it’s Porky The Insane. My name’s
not Sergeant York, it's Pork The Torque.”

Why he's been so successful: “T inspired people. The
teenagers accepted me. They'd never heard that music, but
they knew they liked it — the sax, the harmony, the sound
of the black voice. I kept building on that inspiration,
which was creat for rock n’ roll. I respected Alan Freed. He
had me on his show in New York when I was a kid. He's the
one who came up with my inspiration for what I did, which
gave birth t3 rock n’ roll. I know Alan coined the term
because of the dance beat, but they tell me I created rock
‘1’ roll history. No jocks did what I did.”

His relationship with the record companies: “I
went on records given to stations by the labels. The
stations were against the black movement and the rock 'n’
roll beat, which they thought was indecent, so they buried
the records. The stations played what they thought the
audience wanted to hear. They played white with some
black. I took records that were maybe 4 years old and
went on the air with them. Everyone thought they were
contemporary records. The labels said, “You're playing
records we edon’t even hav@.ﬂ.}e masters for anymore! They
got so many calls to buy those records.

“Word Jot out to all the manufacturers. Promotion
people came from all over the place looking for this little
black guy, and they found me. I didn’t know what side to
play. I went on the air playing records according to my
ear, but I was able to pick the right side. Then I'd play the
other side, which no one would ever do. A lot of the
companies said, Don't give him records, because he plays
the wrong side! I'd play them, and they’d become hits. I
got instantzneous respect all over the country for proving
that the B-cide could be a hit too.”

On radio today: “I listen to tatk shows. I want to
hear what America's saying — not politicians, but

www americanradiohistorv com

Americans. I want to know where their heads are. I want
to know what people are thinking. Take the word jealousy.
Everybody has a little bit of jealousy. If you misuse it, it's
really jealousy, but if you use it to be competitive without
hurting someone, it keep you from being complacent.
Your attitude will be the same, your thinking will be the
same. As long as you don't hurt people, you can be jealous.
I think jealousy inspires you a little with your
competition. Sincerity has always been my big word. I've
always said I'm very sincere. When you're a white man
talking to the black man, you'd better prove you're
sincere.”

Thoughts on talent: “Radio changes. The jocks on
the air today are really limited. Their talents have been
put on the back burner for a while, because
management controls more. They have the big
investment and they have control. The DJs, if they had
full control like I had, most of them would be obscene
and go that way. That would give them an
instantaneous way to capture an audience. I have
nothing against Howard Stern. He has a great teenage
audience. Kids think he's pretty cool, so they stay with
him. The teenage mind is vulnerable.”

Career highlight: "I am proud I had a listening
audience. My name would come up with the salespeople on
big stations in downtown Pittsburgh. I was doing
something great, and they were all told to study me. I was
talking to the underdog. The station I was on was
designed for Homestead, but it got so big that they were
listening to me miles and miles away. My desire was to get
into the minds of the parents who had a lot of children
and were in poverty. How could I help them, dress them
and give them money? I worked on the air for no money
for a couple of years. I wanted to make them happy. 1
helped make them believe that there was something out
there. I taught them to have faith, respect their parents
and make sure they studied and graduated.

“The biggest thing I ever did was a remote from the
Stanley Theater in downtown Pittsburgh. I figured 100
people would show up. In an hour 10,000 people were on
the street. The police turned away 50,000, bumper to
bumper, coming in to see me. I broadcast from the roof of
the drive-in theater. They turned away car after car. I went
to sign autographs at a record store, and I had a couple
thousand kids out on the street. I talk decency to
everyone, and I am one hell of a good human being. I
don't care if I was labeled wild, crazy, on drugs and
drinking alcohol; I was pure, and I was good, and that’s
the way I lived. I'm a good role model.”

Career disappointment: “None. I was conscious of
every word. I never tried to have a flowery vocabulary.
Every word I projected, I knew the kids were listening. I
was a Pied Piper. I knew I was getting to people. I didn’t
want the kids to be pulled away from Mom and Dad.
They'd say, ‘You can't listen to that man playing that by
music, but the kids would get their transistors and list:
to me anyway. I had my “Teen Commandments! I told them
to respect their parents and study hard in school and try
to go to church. I didn't overdo it though. I didn’t want
them to think I was a nerd.”

Contacting him: “I do not read or write anymore
because of poor eyesight. I am legally blind, but I sign
plenty of autographs!” [Editor’s note: If you would like to
send a message to Porky, please e-mail it to me at
efarber@radioandrecords.com, and I will read it to him.}

Advice to broadcasters: “God bless you. I love you,
and may your career go a long, long time. I hope you do
good things for mankind.”
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CELEBRATE with TOP COUNTRY MUSIC STARS for 5 DAYS & NIGHTS at an
EXCLUSIVE CELEBRITY SKI EVENT in fabulcus Mt. CRESTED BUTTE, COLORADO.
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A Music Industry Sponsored Fundraiser for Cancer Research
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Featured Artists at Country in the Rockies 2003

LONESTAR DY GRICES ERGCLS ¢ BENN 1@ EEE wiESiy REBERY EARL

TRUSE PR
LWEEN

INHERNFAN

Top Country Music Artists and Songwriters give their time and talent to this worthy cause

year after year. You can expect "the best of the best" for this very special 10th anniversary
year... and, as usual, "surprise" guestst

ULl LCTINITLES
* Skiing...snowmobiling...dogsledding

* Snowshoeing...cross-country skiing
* Horseback riding

* Private concerts
* Informal guitar pulls
» Celebrity bartending event & ski races

HENERVERYUUHERAGERIUTAR
For reservations and information
Call: Joyce Johnson (15.401.2818 Email: jjohnson@bmi.com
cor visit www.citr.org

O]

All proceeds benefit the Frances Williams Preston Laboratories
A division of the T.J. Martell Fourndation at the Vanderbilt Ingram Cancer Center
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Top 10 Most AJEH
at Top 40. 1_, -'
WHYI/Miami g
KHTS/San Diegdl§ ;'1’ :
WBLI/Long Islafid
WFHN/Providefe
WKSE/Buffalo St
WPXY/Rochest@h
WNTQ/Syracuie
WFMF/Baton R ?zlg? 4
WRHT/GreengHiiles
KZZU/Spokane
KZMG/Boise ¥4
WXXX/Burlingi
KNEV/Reno i
WCGQ/Cmmsas

f o

Her first single “Up Against All Odds”
Self-tiged Debut Album in stores 12/23.

.
MNVW americanracilionistionty. com
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