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Country Radio Loves Toby Keith fi - =) : Playing To Win

Toby Keith achieves Most Added status this week with / R&R Rock Editor Cyndee Maxwell presents The
his song “I Love National League of Rock, this year’s Rock special. Check
Th.s 3ar,” the first out the rookies, the Radio Hall of Famer and the Coach
single from his A of the Year! There's also a top 50 chart
fortheoming album \ by RateTheMusic.com profiling Active 5o
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BATCHELOR? JALEXANDER

Where the drama of tomorrow's news unfolds today

Source: Arbitron, Spring 2003, Metro, Persons 25-54,
AQH Share, M-F 10p-1a, among all non-music stations.
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THE BIGGEST MIX SHOW RECORD THIS YEAR!

“Hey DJ Bring That Back”

The Follow-up To The 3x Platinum WORD OF MOUF
COULDN’T WAIT: KHTE/liittle Rock, KQKS/Denver, KOHT /Tucson &

R&R: Debut () (+293) INROTATION: IN THE MIX:

KPWR WZMX CKEY WJMN WWKX WPHI WQHT
ALMOST 1000 SPINS | WCHH WJNH WJMH WPGC WBTT WJHM WLLD
BEFORE IMPACT!!! KUUU KSEQ WMBX WBBM WJFX WHHH WRCL
KHTN KYLD KTTB KXMG KPRR KBBT KDON
KKFR KVEG KMEL KSXY KKSS KGGI

EDITED The new album Chicken -N- Beer

VERSION ALSD Being Served 10 / 7 J@;@/; m"?"‘;w E0NSON

AILABLE.
at
www.lndacris.net - www.defjamsouth.net
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GETTING YOUR SHARE?

Are your radio stations getting their fair
allocation of ad dollars in the major product
segments? This week's Management/
Marketing/Sales section offers the exclusive
power-ratio rankings of 10 key advertising
categories by format. Also this week: HBC/
San Francisco shares details of its lucrative
Fiesta del Pueblo NTR event, highlights of
Infinity Broadcasting and American Express
Blue's campaign to provide music education
to kids, a sales motivation tip from lrwin
Pollack and Jeffrey Hedquist's latest 60-
Second Copywriter.

Pages 10-13

AMERICAN IDOL MAKES AC HIP

That’s the assertion of WAJI/Ft. Wayne, IN PD
Barb Richards in an editorial in this week's
AC section. Richards believes the Fox TV
sensation brings a wealth of resources to the
AC format — not the least of which is plenty
of show prep!

Page 54

CHR/POP
« BLACK EYED PEAS Where Is The Love? (A&M/Interscope)

CHR/RHYTHMIC
* 50 CENT P.LM.P. (Shady/Attermativinterscope)

URBAN
* 50 CENT P.M.P. (Shady/Attermath/interscope)

URBAN AC
= HEATHER HEADLEY | Wish | Wasn't (J)

COUNTRY
* JACKSON/BUFFETT il's Five O'Clock.... (Arista)

AC

* UNCLE KRACKER I/DDBIE GRAY Drift Away (Lava)

HOT AC
« MATCHBOX TWENTY Unwell (Atiantic)

SMOOTH JAZZ

+ DAVID SANBORN Comin’ Home Baby (GRPA/MG)

RCGH
« STAIND So Far Away (Flip/Elektra/EEG)

ACTIVE ROCK
« LINKIN PARK Faint {Warner Bros.)

ALTERNATIVE
* LINKIN PARK Faint (Warner Bros.)

TRIPLE A
+ GUSTER Amsterdam ... {Palm/Reprise)

CHRISTIAN AC
* MERCYME Word Of God Spoak (INO)

CHRISTIAN CHR
+ TODD AGNEW This Fragile Breath (Ardent)

CHRISTIAN ROCK

* EAST WEST For Every Wish {Floodgate)
CHRISTIAN INSPD

» MERCYME Word Ot God Speak (/NO)
SPARISH CONTEMPORARY

« JUANES Y NELLY FURTAD® Fotografia (Unhversal)
TEJAND

< INTOCABLE Eso Duele (EM/ Latin)

RAEGIONAL MEXICAN

| *BRONCO EL GIGANTE ... Estoy A Punto (Fonovisa}

| TROPICAL
 VICTOR MANUELLE Poco Hombre {Sony Discos)
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KGO/San Francisco
Makes It 100 In A Row

By Al Peterson
R&R News/Talk/Sports Edngavm
apeterson@radicandrecords.

Last month, when
the spring 2003 San
Francisco Arbitron
ratings were released,
ABC Radio News/
Talker KGO made history: It
became the first radio station in
a top 15 market to log 100 No.
1 books in a row.

By Jeff Green
R&R Executive Editor
fgreen@radioandrecords.com

The war in Iraq, the
economy, top personalities
and compelling presenta-
tions combined to lead the
News/Talk format to an
overwhelming victory inan
analysis of the top 50 mar-
kets comparing spring 2003
12+ Arbitron ratings against
spring 2002.

The numbers showed
News/Talk strengthening
its grip as the dominant for-
mat as it improved its share
of those markets from 11.2
to 12.3 over the past year.
More than 73% of News/
Talk stations enjoyed rat-
ings increases, and Atlanta
is the format’s No. 1 market,
with a 13.4 share.

Urban continues as
America’s No. 2 format,
holding steady at 9.8, while
Country, capitalizing on
patriotic sentiments, placed
fourth by climbing 9.1-9.3 —

Spring Format Analysis: N/T Ups Lead

Urban, Country, Latin formats grow in top 50 Arbitron markets

Format Shares:
The Top 10

Format Sp'02 Sp'03
News/Talk 1.2 123
Urban 98 98
AC 95 94
Country 9.1 93

Spanish-Language 6.1 6.4
CHR/MRhythmic 62 62

Oldies 60 56
CHR/Pop 61 56
Hot AC 50 50

Classic Rock 49 49

Source: Arbitron

Complete list of 22
markets: Page 23

nearly tying for third with AC,
which dipped 9.5-9.4. The ever-
advancing Spanish-language
formats, all 15 variations, step-
ped up from a tie for sixth to
fifth by advancing 6.1-6.4, pass-
ing CHR/Rhythmic, which

held steady at a 6.2. CHR/
Pop fell from sixth to sev-
enth, declining 6.1-5.6, leav-
ing it tied with Oldies,
which dipped 6.0-5.6.

Continuing the rankings
of 22 formats, Hot AC and
Classic Rock remained level
at 5.0 and 4.9, respectively,
followed by Alternative,
which fell 4.54.2, and Rock,
which was also down 4.4-
4.0.

The past year saw mod-
est growth by Christian-
programmed outlets (2.8-
3.0), Smooth Jazz (2.7-2.8),
Sports (2.2-2.3) and News
(1.6-1.7). Next came Adult
Standards, down 1.8-1.6,
followed by upticks in the
Spanish-language Tropical
format (1.4-1.5) and the
Classic Hits (1.1-1.2) format.
Triple A slipped 1.2-1.1 to
tie Classical (1.1-1.1), and
the "80s format finished last,
dropping from 1.1-0.9.

ANALYSIS See Page 23

Ashlock Adds Co-Regional VP
Duties For Clear Channel/L.A.

Freeman lands Central California RVP position

By Adam Jacohson
R&R Radio Editor
sazpbrarirsaaTaco com

Greg Ashlock, GM of Clear
Channel/Los Angeles’ AMs —
Talk KFI, Adult Standards
KLAC and Sports simulcast
partners KXTA/L.A. and
XTRA/Tijuana-San Diego —
has added co-Regional VP du-
ties for the company’s entire
L.A. cluster. He will work in
tandem with fellow RVP Roy
Laughlin in overseeing Clear
Channel’s Los Angeles sta-
tions, which also include FMs
KBIG, KHHT, KIIS, KOST &
KYSR.

At the same time, JD Free-
man has been tapped as RVP
for the company’s newly cre-
ated Central California divi-
sion. Based in Santa Barbara,
CA, Freeman will oversee
Clear Channel’s properties in
that market, as well as in

Ashilock

Bakersfield, Lancaster, San Luis
Obispo and Santa Maria. Free-
man will also serve as Santa
Barbara Market Manager, hold-
ing day-to-day duties for
KBKO, KIST-AM & FM,
KSBL, KSPE, KTMS & KTYD.

Speaking of Ashlock, Laugh-
lin said, “Greg has done an out-
standing job leading our AM sta-
tions to all-time highs through

CLEAR CHANNEL * See Page 16

Just to put that in perspec-
tive, that’s 25 years at the top of
the ratings pile in a
highly diverse market

that’s home to nearly 6
million people with

more than 40 metro sig-

nals vying for their

ears. To hit the top in a market
tike that a few times would be

See Page 19

Walker Heads
DreamWorks
Urban Promo

By Dana Hall
R&R Urban Editor

DreamWorks Records has
named Johnnie |
Walker head of |
urban promo-
tion. She was
previously Sr.
VP/R&B Pro-
motion for Is-
land Def Jam |
Music Group.
Walker will di- =
vide her time be- Walkey
tween DreamWorks’ Los Ange-
les headquarters and the com-
pany’s New York City office.

Walker began her label career
in 1990, when Def Jam Record-
ings founder Russell Simmons
asked her to join his company as
Regional Promotion Manager.
During her years at Def Jam and
IDJMG, Walker held the titles of
National Director/Promotion,
Sr. National Director/Promo-
tion, VP/R&B Promotion and

WALKER ' See Page 23

Team players discuss the mainstreaming
of all things Rock
chyldu"axw_el!

R&R Rock Editor
amanmETsaadacai com

Rock, like football, is a
contact sport. Just go to

the front of a Metallica,
Mudvayne or Linkin Park
concert and check out the
mosh pit. Similarly, Rock
radio has a long history of
nasty tricks — from cut-
ting wires during a
competitor’s live broad-
cast and leaving dead ani-
mals on the front lawn of
a crosstown programmer's
house to physical scuffles
between staffers at re-
motes and all-out on-air
verbal attacks.

These days we're older
and wiser — not to men-
tion that, in many cases,
former rivals are now un-
der the same roof. But the
spirit of Rock remains
competitive, and the mu-
sic itself is more charged
than ever.

At the same time, there
is a high level of camara-
derie in the format too.
This is especially obvious
at places like the R&R
Convention. Many pro-
grammers have known
one another for 10 to 20
years or more, and today

See Page 65

The industry’s No. 1 website: www_radioandrecords.com

WWW americanradiohistorv.com


www.americanradiohistory.com

S

NETWORK/SYNDICATED
PERSONALITY

OF THE YEAR

NOMINEE

THANK YOU RADIO



www.americanradiohistory.com

R wnews

Neil Has Upbeat Outlook
As Cox Q2 Profits Increase

‘We’re pacing positive through the year, CEQ says

By Joe Howard
R&R lon Bureau
Jhowari ndrecords com

The second-quarter earnings sea-
son wound down with mixed re-
sults for two radio companies, as
Cox Radio posted higher profits
and Radio Unica’s troubles contin-
ued as quarterly losses increased.

Cox’s Q2 net income improved
from $17.5 million (17 cents per
share) to $18.1 million (18 cents),
right in line with the consensus es-
timate of analysts polled by
Thomson First Call. Net revenue
grew to $115.2 million, and station
operating income increased to $46.5
million, a 1% improvement for
each. Overall company operating
income also increased 1%, to $39.1
million. Minus the impact of
startup station WFOX-FM/Atlanta,
Cox said Q2 revenue would have
improved 2%.

Though he joined other radio ex-
ecutives in lamenting how difficult
the advertising environment was in

Q2, Cox Radio President/CEO Bob
Neil said effective management
was the key to his company’s
healthy Q2 results. During an Aug.
14 conference call with investors,
Neil said advertisers who contin-
ued to place late orders made the
quarter challenging, with some ad-
vertisers waiting until as late as
Thursday of a given week to place
orders for ads to run the next week.

“The good news is that business
is being placed,” Neil said. “But in
this environment, it does test our in-
ventory-management skills. To that
end, we focused on maintaining
our rates as much as possible in this
choppy environment so we won't
be haunted by bad deals in the back
half of the year as the economy im-
proves.”

As for maintaining price integ-
rity, Neil said, "It certainly helps
that we operate leading stations in
our markets. Managing inventories

EARNINGS - See Page 8

Gress Becomes WOGL/Philly PD

Anne Gress, a 19-year radio vet-
eran who most recently served as
OM/PD of Clear Channel’s
WJJZ & WUSL/Philadel-
phia, has joined Infinity’s
crosstown WOGL (Oldies
98.1) as PD. She succeeds
Dennis Winslow, who has

¥

and we're going to do it again —
only this time we're older and
wiser. Our synergy, creativ-
ity and energy are the per-
fect match for each other.
I'm also thrilled to be a part
of Infinity, which was at the
top of the list of broadcast

exited the station. A companies 1 wanted to
I her new role, Gress re- work for.

ports to WOGL VP/GM Sil “And I'm especially ex-

Scaglione, with whom she cited to work at Oldies 98.1.

worked while at WJJZ. Gress  Dhiladelphia is a town built

“Anne’s a rare breed,” Scaglione
said. “She has vision and creativity,
yet at the same time she displays a
practical programming discipline.
She’s a leader who has been suc-
cessful in a variety of situations.
Anne is wonderfully qualified to
further evolve this heritage radio
station.”

Gress said, “Anyone who knows
me and Sil knows that we make a
great team. We did it once before,

on the rich rhythms and vibes of
the very music we play. Combine
that with the incredible team that’s
already in place, and this is going
to be one heck of a ride!”

Gress was named WJJZ & WUSL
PD in 2000, after having served as
WJJZ's PD for five years. She previ-
ously served as Asst. PD of WYXR/
Philadelphia. Gress departed WJJZ
& WUSL in November 2002 after her
position was eliminated.

- —
LETTER TO THE EDITOR

people.”

the right to edit letters.

Rebuttal: Public Owns Airwaves

The following lettar is from Middle Tennessee State University Assoc.
Professor/Dept. of Recording Industry Paul Allen, in response to a letter
printed on this page in R&R's Aug. 8 issue.

For some reason, Robert L. Fox was compelled to assert to your readers |
that the public doesn't own the broadcast airwaves. |
The last time | issued a check to pay for a franchise (license) to operate a
commercial radio station, it was made out to our government’s U.S. Trea-
sury. It's the same government that's “of the people, by the people, for the

Any way you look at it, the people own the airwaves.

The views expressed in a letter to the editor are those of the writer
only. The writer is solely responsible for the content. R&R reserves

The inaugural R&R Christian
Summit, scheduled for Sept. 18-
20 in Dallas, has been postponed
until next year. After careful
evaluation of the Christian mar-
ketplace, R&R recognizes that a
summit would be jll-timed in
consideration of the changing
economics of the music industry.

Throughout the process of
planning this year’s summit
R&R has been conscious of the
dynamics affecting the entire
music business and the finan-
cial repercussions of slowing
sales and illegal file-sharing.
R&R is committed to present-
ing the Christian Summit in
2004, and a search is underway
for an appropriate date.

R&R Publisher/CEO Erica
Farber said, “We make a habit of
putting the needs of our custom-
ers first, and it’s no secret that

R&R Christian Summit Postponed

the music industry is in a sus-
tained period of transition. We ’
acknowledge that possible
further consolidation this year !
prompts us to postpone the
meeting. We will be meeting
with executives in the Christian
community to decide the ideal
time for the summit in 2004.” |
Presently, voting is under-
way for the first R&R Industry
Achievement Awards for
Christian. R&R is committed to
completing the awards process.
Winners will be announced in
the Sept. 19 issue of R&R and
will be mailed their awards.
Questions and comments
regarding the postponement of
the R&R Christian Summit
can be directed to R&R Chris-
tian Editor Rick Welke at R&R'’s
Nashville Bureau, 615-244-8822,
or rwelke@radioandrecords.com. |

Estefan Extends Sony Alliance

Emilio Estefan has been named
Sony Music Entertainment’s Presi-
dent/Artist & Develop-
ment and will oversee the
company’s worldwide art-
ist-development efforts,
with special focus on the
company’s priority English-
and Spanish-language artists.
Under this new agreement,
Sony Music Entertainment
has acquired Crescent
Moon Records, a joint ven-
ture between the company
and Estefan.

As expected following Crescent
Moon President Mauricio Abaroa’s

Bloomquist: WMAL/DC OM/PD

Clear Channel/Richmond AM
Operations Director Randall
Bloomquist has been named OM/
PD at ABC Radio’s News/Talk
WMAL/Washington. He fills a po-
sition that has been vacant since
John Butler exited the station earlier

| this year. Bloomquist's first day on

the job at WMAL will be Sept. 2.
Bloomquist has been with CC/

Tty

Estefan

exit, the label will become a Sony
Music Norte imprint. Estefan re-
mains Chairman of Cres-
cent Moon and will work
closely with SMN President
Kevin Lawtie.

"Part of this process was
prompted by Crescent
Moon President Mauricio
/| Abaroa’s decision, after
much deliberation, to dedi-
cate all his time to the
music and management
firm EarthTown Entertain-
ment, which represents Crescent

ESTEFAN> See Page 23

Richmond for the past four years, |
overseeing programming at News/ |
Talk WRVA, Sports WRNL and the |
Virginia News Network. Prior to
that he spent three years as PD for |
Jefferson-Pilot's WBT/Charlotte. A |
native of the DC area, Bloomquist
also spent seven years with R&R,

August 22, 2003 R&R © 3
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Davies Leads
CC/Memphis

Tim Davies, who rejoined Clear
Channel in late 2002 as Director/
Sales for the company’s seven-sta-
tion Memphis cluster, has been el-
evated to Market Manager. In his
new role Davies will have full over-
sight of Clear Channel’s KJMS,
WDIA, WEGR, WHAL-FM, WHRK
& WREC in Memphis, as well as
LMA partner KWAM.

Davies reports to and succeeds
Bruce Demps, who was recently
promoted to a Sr. VP post. “Tim has
proven that he is ready for addi-
tional responsibilities, and we are
pleased that, as a result of my re-
cent promotion, he can do it with-
out having to relocate,” said

| Demps. “Tim is respected at the sta-

BLOOMQUIST> See Page 23 |

Tom Schurr, a 21-year radio vet-
eran who joined Clear Channel in
1998, following the company’s
merger with Jacor, has been ap-
pointed VP/Market Manager of
Clear Channel’s Nashville cluster.
Schurr succeeds David Alpert, who
is no longer with the company.

In his new role Schurr will over-
see the operations of WLAC,
WNRQ, WRVW, WSIX & WUBT/
Nashville, as well as the Tennessee
Radio Network. He said, “I'm ex-

Schurr To Manage CC/Nashville |

cited to be joining a great cluster of |
radio stations with so much heri- |
tage right here in the backyard of
the music industry.” |

Schurr served as a Dallas-based
Regional VP for Clear Channel un-
til April 2002, when he departed the
company. Before that he spent two
years as Clear Channel/Dallas’
VP/Market Manager. Before mov-
ing to Dallas, Schurr held Market
Manager posts for Jacor in Houston
and Louisville.

WWW americanradiohistorv.com

tions and will make a great contri-
bution to our future success in
Memphis.”

Davies said, “This is an exciting
opportunity to lead the best cluster
in the market with a new vision of
success. Our stations exceed our ad-
vertisers’ expectations because they

DAVIES - See Page 16

R&R Observes
Labor Day

In observance of the Labor Day
holiday, R&R's Los Angeles, Nash-
ville and Washington, DC offices
will be closed on Monday, Sept. 1.
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Stay Of New Media-Ownership
Rules Requested

Move comes as FCC lifts freeze on filing of sale applications

By Joe Howard
R&R Washington Bureau
Jhoward@: indrecords.com

~'n Monday a group of interested parties filed a motion
requesting a stay of the FCC’s new media-ownership rules.
The petitioners, including the Communications Workers of
America, Capito] Broadcasting Co., the Consumers Union,
the United States Conference of Catholic Bishops and the
Parents Television Council, are asking the agency to wait
until nearly the end of the year to enact the rules, which were

adopted on June 2.

The rules are set to go into effect
on Sept. 4, but the petitioners have
asked that their implementation be
delayed until 60 days after Congress’
first session adjourns. The target date
for adjournment is Oct. 3, so if the
stay is granted, the rules won't take
effect until at least early December.

The request was filed by the Me-
dia Access Project and came just
days after the FCC lifted a freeze
on applications for assignment of
license and transfer of control that
had been in effect since June 2. The
commission also issued new ver-
sions of the forms required for those

transactions, along with a revised
version of the form to apply for a
new radio or TV station.

While the end of the freeze could
lead to a wave of new applications
as parties hoping tocapitalize on the
loosened regulations now have their
chance, the stay request could fur-
ther delay some deals.

At R&R’s Tuesday-night press
time FCC Chairman Michael Pow-
ell had scheduled an Aug. 20 press
conference to discuss the agency’s fall
agenda, and AP reported that Pow-
ell plans to launch an examination

FCC See Page 8

Interep Delisted By Nasdaq

CEO downplays move to OTC board

By Adam Jacobson
R&R Radio Editor
dasluavdfrabsidhood. com

iterep National Radio Sales, the radio-focused advertising
sales and marketing company led by Chairman/CEO Ralph
Guild, has been delisted by the Nasdaq SmallCap Market.

On Monday the company’s com-
mon stock began trading on the OTC
bulletin board, retaining the “IREP”
symbol. The move off the SmallCap
Market index presents investors and
the company with an added chal-
lenge in turning Interep toward in-
creased profitability.

Interep received notice from Nas-
daq about the impending delisting
on April 10, after the exchange de-
termined that the company failed to

meet Nasdaq's minimum stan-
dards for alternative stockholders’
equity and market capitalization
and did not meet net-income re-
quirements. Interep requested a
hearing on the matter in June and
at that time asked to remain on the
SmallCap index.

That request was denied by a
Nasdaq listing-qualification panel,
and on Aug. 15 Interep announced
that the decision to move to the

OTCbulletin board was final, effec-
tive at the start of trading on Aug.
18. Interep shares wrapped up their
final trading day on Nasdaq’s Small-
Cap Market up 14%, climbing 36
cents, to $2.97.

Guild was upbeat about Interep’s
ability to turn itself around. He said,
“While we are disappointed that the
panel has decided to delist us, we
believe that the move to list our
shares on the OTC bulletin board
will not affect the overall value of
our stock holdings or our market

INTEREP - See Page 8

BUSINESS BRIEFS
Arbitron Response Rate Slides In Spring

rbitron has reviewed its response and retum rates for the spring

book and reports that the numbers are down yet again. In the
spring 2003 survey the average metro-survey-area response rate
dipped 1.6 points, to 33.7%, while the retum rate declined 0.4 points,
to 55.4%. The consent rate also slid, falling 2.6 points, to 60.1%.
Arbitron said, however, that thanks to promised incentives, it made sig-
nificant progress in the top 10 markets: The return rate in those mar-
kets climbed 1.9 points, to 53.7%. But response rates in the markets
were flat at 29%, and consent rates fell by 2.0 points, to 53.5%. “We're
working on applying some form of promised incentive in more mar-
kets as part of Arbitron’s multiyear effort to get more consumers to say
yes when Arbitron calls,” company VP/Communications Thom
Mocarsky said.

Congressmen Voice Support

For HBG-Univision Merger
Congressiona! Hispanic Caucus Chairman Rep. Ciro Rodriguez
and CHC member Rep. Jose Serrano wrote to the FCC last week
to express their support for the long-pending merger of Univision and
Hispanic Broadcasting Corp. Rodriguez wrote that he is “always cau-
tious of any media concentration,” but continued, “I am convinced that
the proposed merger would enhance, not detract from, opportunities
to serve Spanish-speaking, Hispanic and general audiences. The in-
creased stature of Hispanic media as a result of this merger will allow
Hispanic media to compete more effectively for advertisers who do not
yet serve this important and fast-growing audience.”

In a separate letter, Serrano wrote, “Those who call upon the FCC
to proclaim Hispanics a ‘separate market’ and to apply a different set
of rules to broadcasters that choose to format their stations to serve
this audience espouse a poor and morally indefensible policy. Hispanic
viewers and listeners deserve better. Those who would deny Univision
and HBC this opportunity to improve their service to the public and to
compete effectively with English-language media conglomerates do so
at the expense of all Hispanics.”

Meanwhile, Buddy McGregor, owner of KQQA/Austin parent Yellow
Rose Communications, wrote to Spanish Broadcasting System Presi-
dent Raul Alarcon Jr. to blast the Univision-HBC merger. In the letter
McGregor called HBC the “Wal-Mart of radio,” saying it is “in the final
stages of taking over most of the Spanish-oriented radio advertising
with [its] vast broadcast holdings in the state of Texas.” He said that
because of its “limitiess promotional capital,” HBC will soon command

Continued on Page 8

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.

Change Since
1302 82803 #1503 1502 &/803-8/1503
R&R Index 176.93 204.82 213.28 +20% +4%
Dow Industrials  8,818.14 9,191.09 932169 +6% +1.5%
S&P 500 930.24 977.59 990.67 +7% +1.3%

bo Ahead. Say When.

And we’ll get you hooks on time. Every time.

Email: hooksi@hooks.com
hooksunlimited@compuserve.com

> Digital, Clear, Consistent

> 70,000+ Song Library

> On-Time Delivery
I NS Godbscs and HiDis |

> Custom Production - Callouts, Montages & Video Hooks

> All Formats & International Titles

H

UNLIMITED
L T R

The World’s Premier Music Hook Service

We’ve Moved!

KS

www.hooks.com
FAX: (770)452-9675

16 Perimeter Park Drive, #109
Atlanta, GA 30341-1324

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(770)452-HOOK (4665)
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Know The Facts

~ Clear Channel Radio
Myth vs. Fact

MYTH: (lear Channel Radio beams homogenized
programming from central locations.

MYTH: (lear Channel Radio programming relies on air
talent imported from outside local markets.

MYTH: There is less music diversity due to radio
consolidation.

FACT:

FACT:

FACT:

Radio is a local business and Clear Channel radio
stations are managed and programmed locally based
on extensive audience research. It's why we employ 900
local Program Directors.

Clear Channel focuses on local personalities and local
information. Air talent importations constitute less than 9%
of our total programming using popular personalities with
broad appeal. The majority of voice tracking relies on on-air
personalifies within the local market and broadcast in the
overnight hours.

Clear Channel radio stations have steadily increased the
number of unique artists and songs played in each of its more
than 50 formats nationwide. Between 1998 and 2002,
Clear Channel radio stations increased the number of
unique songs played by 15,316 and the number of
vnique artists by 3,093.*

** Source: Mediabase Airploy Monitor Service

http:/ /knowthefacts.clearchannel.com

@ CLEARCHANNEL

www americanradiohistorv. com
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RADIO BUSINESS .

Continued from Page 6

review.

BUSINESS BRIEFS

the highest spot prices in the market and added, “With the clout of 63 Arbitron station contracts, local radio
people figure HBC will be on the top of the ratings company’s Hispanic list” McGregor also said that Katz
Spanish Representatives/Dallas head Bill Froelich told him that Katz, which is owned by HBC shareholder
Clear Channel, “cannot represent us because HBC is holding the market for [itself).” SBS, which opposes the
Univision-HBC merger, forwarded McGregor's letter to the FCC, asking that it be considered in the merger

Entravision Q2 Exceeds Analyst Estimates, SBS Falls Short

E ntravision's Q2 radio revenue of $23.5 million surpassed by $500,000 the estimate of Guzman & Co.
analyst David Joyce, and the broadcaster also bested Joyce’s radio-division broadcast cash flow fore-

cast by $1.3 million, seeing BCF of $8.8 miliion for the quarter. Joyce said Entravision stands to benefit from a

Continued on Page 16

Earnings
Continued from Page 3

and pricing smartly are clearly com-
ponents for any quarter’s success,
but in this environment they can be
the difference between success and
failure.”

While he has historically and un-
apologetically tended toward con-
servative guidance, Neil offered a
fairly optimistic long-term outlook
for the rest of the year. “For the first
time in a long time,” he said, “be-
ginning in September, we're pacing
positive all the way through the
year.

“I'm not a particularly optimistic
person when I look at pacings, but
looking forward from September on,
it's nice to see this trough that we've
had in the middle of the year really
start to gain momentum through the
rest of the year. Hopefully, that will
set us up on a good platform going
into 2004.”

But Neil was his usual cautious
self when it came to near-term pac-
ing. “It's a bumpy road right now,”
he said about Q3. "It's the same
thing you've heard from other in-
dustries in terms of the recovery
being a little bumpy and uneven

right now, but that’s not uncommon
in the early stages of economic re-
covety.”

For Q3, Cox forecasts revenue
growth will range from flat to up 2%.
“While national business is strong,”
Neil said, “local buyers are hesitant
to commit early and are waiting to
place last-minute buys. This contin-
ues to make forecasting a chal-
lenge.”

Radio Unica Loss Widens

Radio Unica watched its net loss
increase from $5.1 million (24 cents
per share) to $5.5 million (26 cents)
inQ2, as radio broadcasting revenue
slipped 2%, to $9.7 million. Howev-
er, radio broadcasting EBITDA crept
into positive territory, rebounding
from a loss of $200,000 in Q2 2002 to
$100,000 last quarter. Radio Unica’s
overall netrevenue increased 1%, to
$12.3 million, and EBITDA grew
from $100,000 to $300,000.

“While our results were impact-
ed by the soft advertising environ-
ment, we have continued to pru-
dently manage our costs,” Radio
Unica Chairman/CEO Joaquin
Blaya said in a statement.

Addressing the company’s up-
coming Sept. 2 interest-payment
deadline for some of its outstanding

debt, Blaya said, “We continue to re-
view all of our options for improv-
ing our capital structure, and weare
continuing discussions with our
bondholders. We will make further
announcements as information be-
comes available.” The interest due
is $9.3 million.

Radio Unica canceled a confer-
ence call that had been scheduled for
the morning of Aug. 13 to discuss
its Q2 results and did not provide
any Q3 guidance.

Liberman Radio
Revenue Rises

Liberman Broadcasting parent
LBI Media released its Q2 results on
Aug. 15,and the privately held Span-
ish-language broadcaster reported
that its radio-division net revenue
increased 18%, to $12.7 million. Op-
erating income improved 27%, to $6.5
million, while adjusted EBITDA
grew 16%, to $7.2 million. However,
excluding one-time, nonrecurring,
LMA payments, adjusted EBITDA
increased 17%, to $7.5 million.

Overall, LBI’s net revenue in-
creased 22%, to $22.6 million, while
adjusted EBITDA improved 21%, to
$12.5 million. LBI's overall Q2 net
income rose from $4.1 million to $6.2
million.

FCC

Continued from Page 6

of the effects of ownership concen-
tration in the media industry.

“As much as I'm invested in the
rules that we did,” Powell said, “1
have an obligation as an expert ad-
viser to make sure this is channeled
into something constructive.”

AP was reporting Powell’s re-
marks at the Progress & Freedom
Foundation Aspen Summit in Col-
orado, where the FCC chief ac-
knowledged that the general pub-
lic’s concern about added media
concentration factored into his de-
cision to launch the study.

Referring to the heated discus-
sions the new media-ownership
rules have spawned on Capitol Hill,
Powell said he hopes the FCC can
"look at these concerns and direct
them in a much more focused and
positive direction, rather than the
mudslinging that think we've seen
this summer.”

Additionally, Powell challenged
Congress to halt its raging debate

over the rules, saying the nation’s
lawmakers need to craft new regula-
tionsinstead of pushing to reinstitute
the old ones. “If we're going to do
this, let’s pass real laws,” Powell said
about efforts in both the House and
Senate tounravel the June2 rules. “At
the end of the day, {debating] is not
going to produce better media regu-
lation. Give the commission more
specific guidance.”

Additionally, Powell again reject-
ed persistent rumors that he’s plan-
ning to leave the FCC’s top post, tell-
ing the crowd, “I'm going to stick
around. Absolutely.” He noted in a
Q&A published in the Aug. 16 Los
Angeles Times that, despite the in-
tense congressional disagreements
over the ownership rules, he has the
support of the White House. “I've
had the president of the United
States say to me directly as recently
asa week ago, "You are doing a good
job. Keep it up,” he said.

Powell added that he’s satisfied
with the amount of attention the
Bush administration is paying to
communications issues. “Some peo-

ple try to portray the fact that they
are not super-public oractive on this
agenda as somehow not support-
ing,” he said. “Internally, they say
to me quite the opposite.”

Powell also told the Times that,
while he’s somewhat surprised at
the criticism that’s being directed
at the FCC, he’s equipped to han-
dle the controversy. “I will be the
first to concede I didn't see this
kind of outrage coming,” he said.

“I've been accused by some of
my critics of being a minister of
Saddam Hussein, but [ know that
people do that in order to build
momentum to take on your policy
because they don’t want to take
you on substantively.”

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

Multistate deal:

® KBPU-FM/De Queen, AR; WAPC-FM/Terre Haute, IN;
KBKC-FMMoberly, MO; and KBKN-FM/Lamesa, TX $253,000

State-by-state transactions:

©® WKLF-AM & WEZZ-FM/Clanton, AL $1.2 million

* KMAP-AM/Frazier Park (Bakerstield), CA $700,000

¢ KFTM-AM/Fort Morgan, CO $415,000

* WECM-AMMiiton, FL $90,000

© WYCL-FM/Pensacola, FL $2.2 million

* WVMG-AM & WVMG-FM/Cochran, GA $675,000

© KIPA-AM, KAPA-FM, KHWI-FM & KPVS-FM/Hilo, KLUA-FM/
Kailua Kona, KKON-AM & KAOY-FM/Kealakekua and
KAGB-FM/Waimea, HI Undisclosed

® WAAM-AM/Ann Arbor, Ml $1.5 million

® WROX-AM/Clarksdale, MS Undisclosed

* KJPW-AM & FM/Waynesville, MO $735,000

© KMUR-AM/Pryor, OK $75,000

® KKSN-AM/Oregon City (Portland), OR $2.8 million

¢ KORC-AM/Waldport, OR $185,000

© WFGZ-FM/Lobelville, TN $487,000

© WPKG-FM/Neillsville, Wi Undisclosed

Full transactions listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

* KBOR-AM & KQXX-AM/Brownsville, KTJN-FM/
Mercedes and KBOR-FM/Mission (McAllen), TX
PRICE: $6.5 million
TERMS: Asset sale for cash
BUYER: Clear Channel Communications, headed by CEO/Ra-
dio John Hogan. Phone: 210-822-2828. It owns 1,206 other

stations, including KBFM-FM & KTEX-FM/McAllen.
SELLER: Edgar Trevino. Phone: 512-544-1600

2003 DEALS TO DATE

Dollars to Date: $1,413,958,668
{Last Year: $5,391.933,206)
Dollars This Quarter: $42,360,000
(Last Year: $283,707.435)
Stations Traded This Year: 473
(Last Year: 810)
Stations Traded This Quarter: 63
{Last Year: 139)
Saying that he’s learned fromhis ~ whether it be deregulating or regu-
father, Secretary of State Colin Pow-  lating.”
ell, who has faced the same sortof  FCC Grants Higher Page

criticism, Powell added, "If you
really care about serving the public,
you have to learn how to cope, suf-
fer the indignity and move for-
ward.”

Powell once again defended the
job his agency did in crafting the
new rules, telling the paper, “I be-
lieve the rules that we produced
were a faithful reflection of what
Congress had intended and what
the courts held we were obligated
to do.” He added, “I am not free to
do whatever the hell [ feel like,

Counts

In response to a formal request
made by a coalition of 16 groups
led by the Minority Media & Tele-
communications Council, on Aug.
15, the FCC agreed to double the
maximum pages it will accept for
appeals of the new media-owner-
ship rules. The allowable page
count for petitions for reconsider-
ation and for oppositions to those
petitions increases from 25 pages
to 50 pages, while the length for
opposition replies grows from 10
pages to 20.

Interep
Continued from Page 6

growth. We will continue to grow
our business and meet with new
and existing investors to increase
out shareholder value.”

Interep derives a substantial por-
tion of its revenue from commis-

sions on sales of national spot air-
time for the radio stations it repre-
sents. The company has been hit
hard by a sluggish economy and the
lingering effects of the Sept. 11,2001
terrorist attacks, but Interep says it
considers the decrease in revenue
temporary.

According to SEC filings, Guild

www americanradiohistorv com

is the largest shareholder in Interep,
with 45% of the firm’s class B shares
and 41% of its voting power. Those
considered beneficial owners in In-
terep include Gabelli Group Capi-
tal Partners, which owns 28% of In-
terep’s class A shares, and EOS Part-
ners, which holds 22% of Interep’s
class A stock.
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“PD Aavantage Is
the Single Most
Usetul Tool | Have”

“PD Advantage® gives me quick insights into
what is happening on my station—and to
my competitors too. The Cume/TSL grid
takes all the mystery out of what we need

to achieve our long-term ratings goals.

PD Advantage is easy to use and gives me
actionable information in important areas
such as tracking my 100+ QH diary holders

.Jirnmy Steal and week-by-week diary returns. The Diary

Programming Director

Power 106 o .,
Los Angeles often entertaining.

Comments are always insightful and

Find out what PD Advantage insight can do for your station—
contact your Arbitron representative or drop an e-mail to
bob.michaels@arbitron.com.

© 2003 Arbitron Inc. PD Advantage® is a registered mark of Arbitron Inc.

(L) advantage

When You Know More, You Program Better ww. AdsionRadic.com
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JEFF GREEN

2002 Product Category/

Jjgreen@radioandrecords.com

MANAGEMENT MIARKETING SALES

Format Power Ratios

Are you getting your fair share, or missing opportunities?

1

/s your format getting its fair share of ad dollars in
the major product segments? This week R&R presents
exclusive Miller, Kaplan, Arase & Co. box scores for 22
radio formats, ranked by power ratios in 10 key adver-
tising categories for the 2002 calendar year. The study
surveyed 591 stations, primarily in the top 35 markets.

Miller Kaplan Partner George
Nadel Rivin reports, “There weren't
too many surprises. Rock stations
did extremely well with beverages,
while female formats scored well
with department stores.”

Rivin adds that financial services,
which experienced more growth than
any other advertising segment (R&R
5/9) in 2002, provided a springboard
for News, Sports and News/Talk’s
mortgage-refinancing pitches.

"“We are also seeing some major
banks making more of a push for
building volume in checking ac-
counts,” he says. “Revenues from
service charges as a percentage of
these banks’ operating income has
risen to offset the low interest rates
banks receive on their investments.”

Smooth Jazz’s rapid audience-
share growth made it difficult for rev-
enue growth to keep pace, says Riv-
in. Asked whether formats that score
poorly in certain categories face buy-
erbias or simply don’t chase the busi-
ness, he observes, “Most stations look
at their quota from the previous year
and then seek to maximize what is
rightfully theirs the following year.

“But radio also needs to encour-
age sellers to go after the product cat-
egories that might not be the first
you'd think of for those formats. For
example, Rock stations that do well
in beverages can’t seem to make ad-
vancements with grocery chains. It’s
a matter of stations putting together
a case for why those category adver-
tisers should begin to embrace them.”

To help them in their planning,
stations that participated in the sur-
vey will receive custom ”Perfor-
mance X-Ray” graphs and tables
showing their results compared to a
typical station in their format.

Overall Rankings

Stations Power
Format Surveyed Ratio
News 9 1.70
Hot AC 43 1.56
AC 29 1.50
Classic Rock 38 1.50
Rock 26 148
Sports 32 1.46

Triple A 14 1.39
News/Talk 41 1.32
Country 47 1.30
Classic Hits 10 127
Soft AC 20 1.26
CHR/Pop 38 1.25
'80s 9 1.22
Talk 37 1.15
Altemative 36 1.13
Spanish 27 1.06
Oldies 29 1.05
Urban AC 22 1.00
Urban 31 0.88
CHR/Rhythmic 21 0.76
Smooth Jazz 22 0.75
Adult Standards 10 037
Automotive
Format Power Ratio
Classic Rock 1.88
News 1.85
Classic Hits 1.80
Sports 1.79
Triple A 1.64
Rock 1.60
Hot AC 1.55
Country 1.53
'80s 141
AC 1.28
News/Talk 125
Oldies 1.25
Soft AC 0.99
Smooth Jazz 0.94
Urban AC 0.92
Altemative 0.89
CHR/Pop 0.89
Talk 0.89
Spanish 0.66
Urban 0.54
CHR/Rhythmic 047
Adult Standards 0.24
Overall 1.19
Beverages

This category includes everything
from milk to hard liquor, but it pri-
marily covers soft drinks and beer.
Not surprisingly, the male-leaning
formats dominate here.

Format Power Ratio
Rock 4.08
Alternative 3.95
Sports 1.85
CHR/Pop 1.54
Triple A 1.49
Classic Rock 1.47
Urban 1.44
CHR/Rhythmic 1.36

www.americanradiohistorv.com

'80s

Hot AC
Spanish

Talk

Urban AC
AC

Country
Classic Hits
Soft AC
Smooth Jazz
News/Talk
Oldies

News

Adult Standards
Overall

Communications/Cellular

112

Format Power Ratio
Classic Rock 1.92
Rock 1.87
Classic Hits 1.70
Sports 1.80
Triple A 1.59
Hot AC 152
News 1.37
'80s 1.22
CHR/Pop 119
AC 1.18
Country 1.18
Urban AC 1.16
Altemative 1.08
News/Talk 1.04
Urban 0.94
Soft AC 0.92
Oldies 0.87
Spanish 0.85
Smooth Jazz 0.81
Talk 0.75
CHR/Rhythmic 0.74
Adult Standards 0.15
Overall 1.20
Concerts/Theater
Format Power Ratio
Altemative 2.05
Triple A 189
Urban 1.89
CHR/Rhythmic 1.88
Rock 1.85
CHR/Pop 1.78
Hot AC 146
Soft AC 1.45
AC 1.34
Classic Rock 1.07
Urban AC 1.04
News 0.92
'80s 0.91
Oldies 0.84
Smooth Jazz 0.75
Classic Hits 0.72
Country 0.72
Talk 0.64
News/Talk 0.80
Spanish 0.46
Adutt Standards 0.44
Sports 0.32
Overall 1.24

R&R August 22, 2003

Department Stores

Format Power Ratio
AC 2.80
Hot AC 261
Soft AC 240
'80s 184
CHR/Pop 1.82
Spanish 1.58
Urban AC 1.55
Country 1.38
Oldies 1.31
Triple A 112
Smooth Jazz 1.10
Classic Hits 0.94
Utban 082
CHR/Rhythmic 0.75
Altemative 0.57
Classic Rock 0.52
Rock 0.49
News 0.39
News/Talk 37
Adult Standards 0.20
Sporis 0.18
Talk 017
Overall 1.20
Financial Services
Format Power Ratio
News 3.16
Sports 214
News/Talk 1.97
Spanish 1.35
Triple A 1.34
AC 1.30
Oldies 1.28
Talk 1.27
Classic Rock 1.26
Classic Hits 1.24
Country 1.19
Hot AC 119
Soft AC 119
Rock 1.06
'80s 1.05
Smooth Jazz 1.01
Urban AC 0.96
CHR/Pop 0.69
Urban 0.62
Alternative 0.51
CHR/Rhythmic 0.45
Adult Standards 0.36
Overall 114
Home Improvement
Format Power Ratio
News/Talk 27
News 1.98
Sports 1.89
Oldies 173
AC 1.63
Talk 1.56
Classic Rock 145
Hot AC 1.31
Classic Hits 1.26
Country 1.24
Soft AC 1.19
Rock 1.08
Smooth Jazz 1.05
Triple A 1.01
'80s 0.93
Urban AC 0.85
Spanish 0.64
Adult Standards 0.58
CHR/Pop 0.34
Alternative 0.28
Urban 024
CHR/Rhythmic 0.12
Overall 1.02
Restaurants
Format Power Ratio
Rock 2.08
Hot AC 1.98

Sports 1.77
Triple A 1.74
Classic Rock 164
'80s 1.61
CHR/Pop 1.52
Alternative 1.49
Classic Hits 127
AC 1.18
Urban 117
Country 113
Urban AC 1.05
CHR/Rhythmic 0.95
Soft AC 0.94
News/Talk 0.84
Talk 0.76
Oldies 0.75
Spanish 0.74
Smooth Jazz 0.62
News 0.39
Adult Standards 0.29
Overall 118
Specialty Retail

This is a general category that in-
cludes stores for clothing (other than
department stores), shoes, hobbies,
gifts, antiques, art, crafts, pet suppli-
er, flowers, games and other mer-
chandise that doesn't fall into a larg-
er category.

Format Power Ratio
Sports 1.82
Hot AC 1.61
News/Talk 142
Soft AC 1.42
AC 1.37
CHR/Pop 1.30
News 1.30
Triple A 1.30
Country 1.15
Oldies 112
Talk 11
Urban AC 1.10
Urban 1.05
Classic Hits 1.03
Rock 1.03
CHR/Rhythmic 1.02
Classic Rock 1.02
'80s 0.86
Spanish 0.86
Smooth Jazz 0.85
Alternative 0.83
Adult Standards 0.35
Overall 1.10
Television
Format Power Ratio
Hot AC 1.94
Rock 1.84
CHR/Pop 1.59
Classic Rock 1.54
Altemative 1.45
'80s 1.42
Triple A 1.36
Classic Hits 1.28
AC 1.19
Country 1.18
Soft AC 1.18
Urban 1.16
Urban AC 1.06
CHR/Rhythmic 1.03
Sports 0.96
Oldies 0.93
Talk 0.92
Smooth Jazz 0.87
News 0.74
News/Talk 071
Spanish 0.46
Adult Standards 0.13
Overall 1.21
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IMPACT TARGET MARKETING

The Industry’s ONLY full-service marketing company
offering cost-effective ideas and ratings results!
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- OVER 15 years of PROVEN industry success

MORE EXPERTISE doing integrated marketing for media
than any other company

ITM team members have extensive marketing experience

ITM retains top legal experts in telemarketing
and direct mail to REVIEW and to INFORM
of rapidly changing laws in ALL 50 states

ITM retains 97% of its clientele

CUSTOM FIT the right program for your station
for MAXIMUM return on investment

Contact ITM today!

Eric Corwin President & CEQO

Impact Target Marketing Phone: 1-800-3IMPACT (46-7228)
100 Cummings Center, suite 434J Fax: 978-927-6681
Beverly, MA 01915 e-mail: itm@itmimpact.com
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MANAGEMENT MARKETING SALES

Infinity, Amex Blue Deal
Is Music To Kids’ Ears

ublic schools singing out for music-education
funcs are hearing from an important voice this sum-
mer through Infinity Broadcasting’s ongoing partner-
ship with Blue from American Express for the Amplify
Tomorrow Tour. The initiative is proving to be a valu-
able ally to the national Blue for Save the Music
fundraising and awareness campaign. Viacom-owned
Infinity has a logical synergistic connection with the
award-winning Save the Music initiative, conceived in

1997 by Viacom’s VH1.

Infirity and Blue are conducting
30 fundraising events this summer,
in Boston; Chicago; Dallas; Houston;
Los Angeles; New York; Philadel-
phia; San Francisco; and Washing-
ton, DC. Infinitv radio personalities

from 31 different stations are host-
ing the shows — some of which are
in conjunction with existing station
summer concerts — and featured
performers have included Brian
McKnight and Brian Wilson. Boston,

Etta James and Toby Keith have
been among the artists making pro-
motional appearances.

Infinity stations are also provid-
ing a series of on-air promotions and
specialty programs to attract atten-
tion to the need for music education
in schools. People who attend
shows at such venues as Hard Rock
Cafesand W Hotels are encouraged
to check out the Amplify Tomorrow
school bus and stage experience.

Attendees can purchase raffle
tickets or bid on musical instru-
ments and memorabilia signed by
artists like Fleetwood Mac. An auc-
tion for a lunch with Tori Amos
raised $16,000 in one minute! Infin-
ity stations are also donating celeb-
rity merchandise thev’ve

5

INFINITY BRANCHES OUT FOR MUSIC averick recording artist Micheliz Branch
stopped by FYE's Manhattan. NY store recently to donate a signed Fender Telecaster in support
of the Blue for Save the Music campaign, which benefits music-education programs in U.S.
public schools. Many other record companies are also lending their support to the project.
Seen here (I-r) are WEA RVP/East Coast Todd Van Gorp, FYE/New York Metro District Manager
Ralph Lingis, Branch and Infinity Director/Marketing Solutions Andy Sarnow.

collected over the years,
and additional funds are
being raised through spe-
cial ticket packages for
concerts and exclusive
showcases.

Infinity’s contributions
to the program include
some star power: The
campaign spokesperson
is Dave Matthews Band
violinist Boyd Tinsley,
and Sheryl Crow, Mary J.
Blige, The Counting
Crows and Wyclef Jean
are appearing in nation-
wide Blue for Save the
Music TV ads that reveal
how music has influ-
enced their lives. Also in-
volved is 650-outlet mu-
sic retailer FYE, which is
promoting artist show-
cases and has made do-

What Motivates
Your Sales Staff

motivators.
1. Money
2. Recognition
3. Praise

5. Job satisfaction
6. Winning
7. Security
8. Time off

10. Prestige

11. Challenge

12. Noncash items
13. Control

14. Creativity

16. The chase

Hint: It’s more than just money

Don't assume that all of your salespeople are motivated
by the same things or that they all have the same hot

buttons. Here’s a “Sweet 16" list of common motivators.
Ask yourself and your sellers which ones are their prime

4. Making a difference

9. Flexibility, variety or change

15. Promotion opportunities

By Irwin Pollack

Boston-based radio sales and management trainer lrwin Pollack
provides hands-on, results-oriented seminars and in-house consuiting
for clusters and individual stations. He can be reached toll-free at 888-
723-4650 (RADIO 50) or through www.irwinpoliack.com.

nations to local Save the Music
Foundation chapters.

Supported by website visibility
fromall the Infinity stations and part-
ners, the effort reflects what Infinity
Exec. VP David Goodman calls his
stations’ “ability to impact the most
important part of our listeners’ lives:
children and education.” He contin-
ues, “This also represents our sta-
tions’ great local brands and their

DIRECT MAIL
TELEMARKETING

unique ability to orchestrate a truly
community-driven campaign.”

Infinity Director/Marketing Solu-
tions Andy Sarnow says, “It takes
$25,000 to fund a school program, and
it'snice to bring what has always been
considered a national program, Save
the Music, to the local level. We're
pleased with the response at events
and how the industry has embraced
this important, feel-good cause.”

E-MARKETING

- T O P O I

ECT MARKETING SOLUTIONS

WWW.POINTTOPOINTMARKETING.COM

MARK HEIDEN 970-472-0131
RICK TORCASSO 972-661-1361
ELIZABETH HAMILTON 703-757-9866
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Anatomy Of A Party:
HBC’s Fiesta Del Pueblo

.ombining the best elements of a station concert and
an NTR event, KEMR, KSOL & KSQL/San Francisco’s
recent Cinco de Mayo-timed Fiesta del Pueblo cashed
in on corporate and local sponsorships while it enter-
tained tens of thousands of people with music and at-
tractions in a relaxed family atmosphere. Result: sig-
nificant NTR, positive publicity, great station brand-

ing and happy listeners.

Hispanic Broadcasting
Corp./San Francisco Direc-
tor/Retail Marketing Nikki
Gelardi explains that the sta-
tions formerly participated in
the city of San Jose’s annual
downtown Cinco de Mayo
festival. The Fiesta came
about when the cluster want-
ad more creative control and
ownership of the event, along
with fewer restrictions on
sponsorship opportunities.
HBC/San Francisco wanted
to be able to customize pack-
ages for large corporate spon-
sors and local businesses.

Fiesta Del Pueblo
Vital Statistics

* Stations: Hispanic Broadcasting's KEMR
(Amor) and KSOL & KSQL (Estereo Sol)/San
Francisco

* Event: Fiesta del Pueblo

* Frequency: Annual

* Location: Santa Clara Fairgrounds, San Jose

« Estimated attendance: 50,000-60,000

» Demographics: All ages, emphasizing
families

* Duration: 11am-7pm

* Number of artists: Six to eight

* Tickets: $5 (free to aduits over 55 and

duty for the day. We hire all of the
ticket-taker staff, as well as security
through the Santa Clara County
Sheriff’s office. The San Jose sheriffs
tell us how much they like working
our event each year because of the
families and manageable crowd.”

Food and beverages are farmed
out to CenterPlate, which organiz-
es vendors to seil a variety of tradi-
tional Hispanic and American-
style cuisine. “We work very
closely with them to bring in
our sponsors and keep within
their restrictions and guide-
lines,” says Gelardi.

The Red Cross is on-site for
anyone who gets more than his
ego bruised by the $6 mechan-
ical-buil ride or who is poked
too hard with a Midnight Blue
at the Crayola Pavilion. Gelar-
di notes, “"We believe it's im-
portant to have participation
from the nonprofit, health and
community-service organiza-
tions that help the Hispanic

Going solo also enabled
HBC tobring in top-name tal-
ent. “There are usually about

children under 6), sold at the gate
* Number of sponsored booths: 28
* Advance on-air promotion: 30 days
* Promotion preparation: Six months

community we serve. We offer
them a nonprofit rate, and we
work with these important

six or eight music acts,” says
Gelardi. “We start with tradi-
tional Aztec dancers — and
this year they prayed to the rain
gods for us. [It seemed to work: Af-
ter a rainy week, the weather was
sunny for the Fiesta.] We then fea-
ture a traditional mariachi band or
a young mariachi band and build up
to the hotter acts.

“The artists are the big draw for
this type of event, and we bring ina
combination of talent. For [Spanish
AC] KEMR, this year we had Alber-
to Y Roberto and Polo Urias. For
[Regional Mexican simulcast] KSOL
& KSQL, we presented Bando Ma-
chos, Sin Banderas and Pancho Bar-
raza.” The cluster is sometimes able
to coordinate talent booking and
share the costs with co-owned sta-
tions in other markets.

A Marketer’s Dream

For this year’s Fiesta a record 28
sponsored booths with new and re-
turning vendors were scattered
among the food sellers and the chil-
dren’s area, which included rides,
clowns, face painting and give-
aways.

“Clients and agencies constantly
need help and guidance in learning
how to reach outand touch the His-
panic community, and this is one of
the best ways to do it,” says Gelar-
di. “Reaching the Hispanic commu-
nity is like radio 20 years ago. They
show up in droves, families in tow,
to participate, sample and have a

« Sales effort: One year

good time. The crowd is a market-
er’s dream.”

Title sponsors for the Fiesta this
year were Pontiac-GMC, Miller Beer
and Washington Mutual, and sec-
ondary sponsors were US Bank,
Tupperware, Coldwell Banker and
Metro PCS. Other sponsors includ-

groups to be there.”

The stations attracted some
nice coverage and interviews
on the local Fox and CBS affili-

ates, as well as ink in two Bay Area
Hispanic magazines. “There are
many celebrity appearances because
we bring in so much hot talent,” Ge-
lardi says. “We also have occasional

autograph signings.”

tion.

spinning the prize wheel.

must not leave before the end.

before the event.

vendors.

Gelardi’s Top 10
Event-Planning Tips

Thinking of staging a large community NTR event? Here
are top recommendations from HBC/San Francisco’s
Nikki Gelardi to help you in your planning and organiza-

1. Stress the importance to sales of starting the prospecting
process at least nine months out, especially when approaching large
corporations that may make their plan up to a year ahead of time.

2. Hold regular event meetings, increasing the frequency as the
event date approaches. Conduct a post-event meeting to discuss what
you did right and what should be done differently.

3. Make sure you have adequate security and staff.

4. Be sure to manage client and sponsor expectations and give
clients tips that will make people visit their booths. This may involve
their having to invest a bit more money in promotional items, but it is
well worth it. Each sponsor should get information on how to have a
busy booth to help them get the full benefit of reaching out to such a
targeted market segment. Creating an interactive atmosphere
translates into crowds of people waiting for product samples or

5. If you are one of the people in charge, do not volunteer for any
job that ties you down at a specific location. You will need to remain
accessible and free to run around and check on things.

6. Provide clients and sponsors with an information pack that has
everything they need to know about the event, including a rule that they

7. Use walkie-talkies and golf carts to keep things going smoothly,
and have a list of duties for each person and position. We give a sheet
to all managers listing each client’s name and who is manning the
client’s booth. It's also very helpful to have the cell-phone number of
the person who will be working each booth, as eight out of 10 clients
will either set up late or have some sort of emergency.

8. Make sure you have golf carts for the sales managers, with each
one equipped with a tool kit for clients to use.

9. With any type of event or promotion, set the deadlines a bit early
to allow some breathing room. You don’'t want anything arriving the day

10. Only work with a flexible venue that will allow your sales
department to sell a wide variety of products and services. Ask
detailed, probing questions way ahead of signing a deal. Some venues

are extremely strict because of contracts they may have with specific

After 13 years in general-market
radio, Gelardi marvels at the easy-
going vibe of the Fiesta experience.
She says, “Never have | witnessed
such huge throngs of attendees at
station events, but even more amaz-

ing is the happy attitude and pa-
tience of the entire crowd and how
many families come together.”

Questions? Reach Nikki Gelardi at
415-733-5731.

ed local candy stores, chiropractors, |

professional Bay Area soccer teams
and even Hormel’s SPAMmobile,
handing out free samples.

Sponsorship packages ranged
from $3,500-850,000 and offered
such options as onstage signage;
entrance, inside and exit signage;
onstage and on-air mentions; pro-
motion on HBC's Netmio.com; sam-
pling; selling; VI tickets for seating
and food areas; contests; bounce-
back couponing; and car displays.

The stations ran 30-second pro-
mos for a month before the Fiesta
and included sponsors in the an-
nouncements. Sponsor-ready broad-
casts ran the day before and live all
day on Festival day. (In fact, the clus-
ter sold enough webcam sponsor-
ships this year to pay for the three
webcams it bought.)

The Fiesta is a mandatory work-
day for all staff, but promotions per-
sonnel are on-site two days ahead of
time. Gelardi says, “We hold a pre-
Cinco lunch, where everyone’s
handed his or her parking ticket and

oA

60-Second Copywriter

1

ant listeners to remember the advertiser in the
commercial? Sure you do. Try using mnemonics to aid

memory.

How about the name of the store,
service, product orowner? Hear any
rhymes, plays on words or meta-
phors? For a campaign for Wright
State University, we used “Make the
Wright choice.”

Do any characters, accents or
voices come to mind? How about a
particular kind of music or sound
effect? There’s a radio campaign for
Corbett Canyon wine that echoes,
| “Canyon, canyon, canyon,” when-
ever the brand name is spoken by
any of the characters or the an-
nouncer. Even if you can’t remem-
ber the whole name, you might just

ask for the wine with “Canyon” in
its name.

We created a very successful spot
for Anderson-Elerding Travel that
used a bell to emphasize the name
Eler-"ding.” The client even used a
visual of a bell in its print ads.

Building a direct-response spot
around the client’s phone number?
Canyou make it thyme? How about
singing the number?

Sure, some of these are downright
comny, but they stick in the mind. We
all have mnemonics lurking in our
brain cells from years ago. I don't
think I'll ever forget “It's Cott to be

www americanradiohistorv com

‘Those Hypnotic Mnemonic Devices

By Jeffrey Hedquist

good!” from New England’s Cott
Beverages or "What color Orange
Ford do you want?” from Albany,
NY’s Orange Ford.

In every case, these devices make
the spot unique to that client. You
couldn't substitute another advertis-
er'sname in the spot and have it work.

Find ways to link the advertiser
with a sense of taste, smell, sight,
hearing and touch. You'll create a
hook for the listener’s memory to
hang on to.

Remember, there are no silent

letters in Hedquist Productions,

PO. Box 1475, Fairfield, IA

52556. Phone: 515-472-6708;

fax: 515-472-7400, e-mail:

jeffrey @hedquist.com.
— ——
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ResistanceIs Futile

Pro-piracy arguments spread from forum to forum

.aunting peer-to-peer message boards is enough to
make one doubt not only the efficacy of anti-piracy
education, but of education in general. The quality of
discourse is not high. These boards and pro-P2P
websites are the best available reflection of what the
most active file-traders are thinking, and the news, not

surprisingly, is not good.

This is a large and vocal commu-
nity of people who feel the need to
speak out on complex issues. But
they often seem unclear on the ba-
sic concepts, such as the difference
between legal home copying and
making a song available on a peer-
to-peer.

An unedited post from the
P2Pnet boards: “I know if my sys-
tem was serched that my entire CD
collection would make me look like
I'been downloading likea mad man.
Truth is it just my CD collection
backed up on my harddrive. I've
never ever used any P2P program.
lts my right to have this stuff backed
up. Currently I have the right to do
this. Or at least in theroy 1 do. In
practice I would be marked as just
criminal scum to bleed dry.”

“Marked as criminal scum” by
whom? Copying one’s own CDs is
legal; even the RIAA’s website
points that out. And the RIAA says
its “searches” look only at folders
that are made public on a P2P (and
it would risk exposure under feder-
al hacking laws if it dug further). But
such is the atmosphere that this
poster is in an anti-RIAA tizzy when
he's not doing anything wrong.

What's Going
On Out There

Boycott-RIAA’s busy message
boards provide more samples of file-
trader thinking, and it's not a hope-
ful prospect. Attacks on RIAA lead-
ers are brutal and personal. To refer
to the record labels as “terrorists”
and “Nazis” is standard procedure.
Fanciful interpretations of copyright
law abound. Any politician who
supports rights owners in any way
is presumed to have been bought.

The posters are hostile (from Ze-
ropaid: “I am now under the as-
sumption that the employees at the
RIAA are complete morons”).
They're paranoid (from Boycott-
RIAA: “] think they probably scan
this board several times a day”).
They’re in denial about what they're
really doing (from P2Pnet: “Have
you really infringed on the copy-
right? Or have you just provided the
artist with free promotion? If so,
should we not send the artists a bill
for our services?”).

Aot of folks have said that file-
traders won't be persuaded to knock
itoff until their favorite artists stand
up and ask them to. But the most
common attitude toward artists in

RIAA Says It's Not Targeting Small-Scale File Traders

The RIAA said in a written response this week to questions raised by
Sen. Norm Coleman that it is not targeting smail-scale users of peer-to-
peer networks. Coleman plans to hold hearings to investigate the
RIAA's extensive use of the subpoena power granted to copyright
owners by the Digital Miflennium Copyright Act. RIAA President Cary
Sherman wrote, “The RIAA is gathering evidence and preparing
lawsuits only against individual computer users who are illegally
distributing a substantial amount of copyrighted music.” Sherman
added that the RIAA “does not want anyone to think that even alittle

illegal activity is acceptable.”

RealOne's Rhapsody Gets Rolling Stones

Through a deal with EMI, subscription service Rhapsody now has

streaming and burn rights to 200 Rolling Stones tunes recorded since
1971. Rhapsody gets exclusivity for two weeks, after which the Stones’
EMINVirgin catalog will be available for license to other legal services.
At the same time, Rhapsody becomes the first digital-music service
available through a brick-and-mortar retailer: Best Buy is setting up
kiosks to offer demos and hand out software in more than 500 stores
nationwide.

By Brida Connolly
Associate Managing Editor

pro-P2P circles is that they are vic-
timized dimwits who apparently
can't read a contract (see the Elec-
tronic Frontier Foundation website).

Altematively, artists are considered
greedy swine who have too much
money already. From P2PNet: “I
hate it when artists say they are los-
ing money, and say ‘put urself in our
shoes’ most people dream about
being in ur shoes, and have man-
sions everywhere, and have your
own private jet, and have women
drop to your feet, and have enough
money to retire your kids kids.”
With those the prevailing beliefs, it's
hard to see why any artist would
volunteer to be the next Lars Ulrich.

Inevitably, there is a glimmer of
good sense here and there on the
boards. From P2Pnet: “As long as
the RIAA is not currently in litiga-
tion with Sharman, do you honest-
ly think Sharman is going to show
up in court when a user gets sued?
Lets be realistic here. The only way
Sharman is getting involved is if
they become a target. And the whole
privacy argument holds no water. If
you open up you shared directory
to the Internet, you just gave up
those rights. Don't get me wrong, 1
am certainly not pro-riaa, but peo-
ple, use some common sense.”

The Real Problem

These message-board posters rep-
resent the P2P hard core. They all
read the same things, and they rein-
force each other’s bad ideas. They
think consensus has moral weight.
They figure if they want it, they have
aright toit, and anybody who tries
to stop them is “evil.” (They also
have a fuzzy understanding of what
evil is.) That's the real problem.

Anti-piracy education, woefully
inadequate so far, isn’t going to get
anywhere with hard-core pirates
until it addresses the issue that ev-
erybody’s ignoring: They really
think they’re right. They re not over-
riding their consciences, they're not
doing it against their better judg-
ment or because they're lazy or
greedy or poor. They really do fig-
ure they're justified.

Calling them names and sending
out subpoenas may be valid, butit’s
also going to make martyrs, and
that’s the best propaganda tool there
is. There’s no point in even trying to
talk to the P2P core unless they're
understood and addressed on their
own terms. It's unfortunate and un-
fair, but if the point is to get their
attention and perhaps change their
minds, their arguments — puerile
and illogical though they too often
are — must be seriously answered.

f The iTunés

| Apple’s iTunes Music Store is the leading non-subscription digital-
1+ music service in the U.S, offering a catalog of more than 200,000

songs from ali five major label groups. Here’s a snapshot of the top-
selling downloads on Tuesday, Aug. 19, 2003.

Top 10 Songs

- =)
Music Store Top 10

www americanradiohistorv com

1. JOHN MAYER Bigger Than My Body
2. BEYONCE Crazy In Love
3. SEAL Crazy (Acoustic)
4. MICHELLE BRANCH Wanting Qut
5. THE ATARIS The Boys Of Summer
E. MOBY Love Of Strings
7. MURPHY LEE f/NELLY & P. DIDDY Shake Ya Tailfeather
& JUSTIN TIMBERLAKE Rock Your Body
&. PETER GABRIEL In Your Eyes
10. THE VERVE Bittersweet Symphony |
:' Top 10 Albums |
*. SEAL The Acoustic Session '
b 2. BEN FOLDS Speed Graphic (EP) i
3. CREEDENCE CLEARWATER REVIVAL Chronicle, Vol. 1
| 4. NEIL YOUNG & CRAZY HORSE Greendale
£. MICHELLE BRANCH Hotel Paper
E. COLDPLAY A Rush Of Blood To The Head |
7. JACK JOHNSON On And On |
B. RANCID Indestructible
9. SMASH MOUTH Get The Picture?
10. MOBY Play
*Data as provided by Apple
\ }
( N
(
racenocte. |
- 9
www.gracenote.com
charts @gracenote.com
If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote's CDDB music-recognition
service supplies artist and track information to more than 1 miflion
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note's charts. Below are last week’s 25 most played CDs.
DiGITAL ToP 25
LW TW ARTIST Album Title Weeks On
1 1 EVANESCENCE Fallen 2
2 2 NORAH JONES Come Away With Me 68
3 3 EMINEM The Eminem Show 65
4 4 50 CENT Get Rich Or Die Tryin’ 28
5 5 COLDPLAY A Rush Of Blood To The Head 50
6 6 CHRISTINA AGUILERA Stripped 41
| 8 7 LINKIN PARK Meteora 21
[ 7 B AVRILLAVIGNE Let Go 61
11 3 AUDIOSLAVE Audioslave 38
9 10 JUSTIN TIMBERLAKE Justified 40
10 11 METALLICA St. Anger 1
— 12 DASHBOARD CONFESSIONAL A Mark, A Mission... 1
13 13 RADIOHEAD Hail To The Thief 13
16 14 BEYONCE' Oangerously In Love 8
22 15 SEAN PAUL Outty Rock 27
12 16 SHANIA TWAIN Up! 38
20 17 VARIOUS ARTISTS 8 Mile 41
17 18 WHITE STRIPES Elephant 20
21 19  NELLY Nellyville 59
14 20 VARIOUS ARTISTS Bad Boys Il 5
19 21 R.KELLY Chocolate Factory 26
18 22 ROLLING STONES Forty Licks 45
15 23 RED HOT CHILI PEPPERS By The Way 57
23 24 SYSTEM OF A DOWN Toxicity 98
24 25 LED ZEPPELIN How The West Was Won 12
\. J
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Guthrie Shifts To
Cox/Connecticut

Ferguson to focus on
talent, acquisitions

Kim Guthrie, a Cox Radio Re-
gional VI’ and GM of the com-
panv’s WBAB, WBLI & WHFM/
Nassau-Suftolk, bas relocated to
Fairfield County, CT and will now
oversee Cox Radio’s four stations in
Stamford, CT — WEFX, WKHL,
WNLK & WSTC — as well as
WEZN/Bridgeport and WPLR/
New Haven.

Guthrie, who as Regional VP has
oversight of Cox’s Louisville; Day-
ton; and Greenwille, SC properties,
continues in that role while taking
duties in Connecticut previously
held by Cox Excc. VP Dick Ferguson.
Ferguson will now serve as the
company’s “primary person working
anall of our acquisition opportunities
tull-time,” Cox Radio President/
(EO Bob Neil said.

In amemo outlining the changes,
Neil said, “Kim has done a great
job of not only tuming Long Island
into one of the most profitable Cox
clusters, but also overseeing Louis-

‘ille, Dayton and Creenville. Due
to the tremendous growth in the
size of our company.

“I've asked Dick Ferguson to focus
on some specific areas of need. Dick
will be working more closely with
government relations and [will add]
a new focus on attracting and retain-
ing the best people in the business.
In many ways, he's Cox Radio’s
Chief Talent Officer.” Ferguson re-
mains Cox Radio’s Exec. VI

GUTHRIE See Page 23

Broken Bow Ups
Loba, Adams

Broken Bow Records has el-
evated Sr. Director /’romotion Jon |
Loba to VI’/Promotion. Taking
over Loba’s former title is Lee
Adams, who has been promoted |
from Northeast Director/Promo-
tion. The promotions follow last
week'’s exit of VI’/’romotion Rick
Baumgartner for a similar post at
new imprint Equity Records.

Broken Bow President/CEO
Benny Brown said, “Jon and Lec
have been an integral part of the |
growing success Broken Bow
Records is experiencing, Their pas-
sion and professionalism make it an
easy decision. Qur statf and artists |
are very excited with their new ap- |
pointments, allowing us a very |
smooth transition as we move for-
ward and continue to strengthen |
BBR.”

Loba joined Broken Bow in Au- |
gust 2001 for Southeast regional |
duties; Adams arrived in October |
2001 for Northeast promotion. Both
held similar posts with Atlantic/
Nashville prior to its closing in |
spring 2001.

NEWSBREAKERS

| at WZFS (The Fish)/Chi-

PINSTRIPES & GUITAR STRINGS New York vankee Bernie Williams
showed his diverse talents by recording The Journey Within, a jazz album that
sold more than 20,000 copies in just four weeks. Seen here mixing music and
baseball conversation are (I-r) Infinity VP/Rock Programming Norm Winer,
Williams and Clear Channel RVP/Programming Bob Kaake.

New KMA Home With McClusky

Roger Jansen’s KMA Manage-
ment made its new home last week
at the Chicago headquarters of in-
dependent music promotion firm
Jeff McClusky & Associates.

Jansen said, “The move to align
myself and partner with J]MA has
come at a perfect time, as we are all
thinking outside the box to verti-
cally integrate and expand our busi-
ness operations.”

Jansen and KMA have been de-
veloping artists, managing bands
and helping to close record deals in
Chicago for more than seven years,
working with such artists as Dis-

| turbed (Giant/Warner Bros.), From

Zero (Arista) and The Blank Theory
(New Line). MOBfest (the Music
Over Business conterence), founded
in 1997 by Jansen, has also led to the
signing of many Chicago acts, in-
cluding Kill Hannah (Atlantic
Records), Rachael Yamagata (RCA)
and Assassins (Arista).

Roger Jansen and Jeff McClusky.

“I have known Roger for several
years as an enthusiastic entrepre-
neur who shares the JMA passion
for music and developing new art-
ists,” Jeff McClusky said. “Roger’s
presence in the Chicago music com-
munity, including his years of expe-
rience in artist management and
artist development, will help round
out some of our new business mod-
els of music-exposure services, as
well as outsourced promotion and
marketing work.

“Additionally, the KMA involve-
ment with MOBfest gives JMA a

|

KMA See Page 16 {

Star/Middlesex Casts Stone As PD

Pillar of Fire International’s
WAWZ (Star 99.1)/Middlesex has
named Johnny Stone PD/
morning host. Stone will
exit his moming show slot

cago on Sept. 1.

“Everything in my career
up until this moment has
pointed to me being in New
York doing Contemporary
Christian radio,” Stone told
R&R. "This is where I'm
going to plug in everything I've
learned over the years to make Star
99.1 the most listened-to Contem-
porary Christian radio station in the
country.

“To work with someone like GM
S. Rea Crawford, who's been at
WAWZ since 1941, will be an honor.
The station already has great talent

| all the way around. It's my goal to

Stone

build a unique-sounding moming
show that can compete with any

Asst. Station Manager
Scott Taylor told R&R, “We
are thrilled to have Johnny
on board. This is a tough
market in which to grow a
radio station. The major

the perfect metaphor for us

true light shining in this
community. Having Johnny here on
our team will help us accomplish
that. Serving this area and the in-
dustry is what we are all about.
He'll also be a huge complement to
our already fantastic on-air team.”

Before heading to WZFS a few
years ago, Stone spent 11 years work-
ing in the Dallas market on moming
shows at KLUV and KYNG.

show in the New York area.” ‘

| casting’s KFSD/San Diego
power outage last week is |

right now. We want to be a \
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EXECUTIVE ACTION

All Comedy Radio Names Stewart PD, Baker O0M

Ralph Stewart's new programming gig is no laughing matter. Stew-
art, who served as Asst. PD/MD at Smooth Jazz |

KTWV (The Wave)/Los Angeles for 13 years before
departing in June, has been named PD of comedy
programming provider All Comedy Radio. Concur-
rently, Todd Baker has been appointed OM of All
Comedy Radio. ACR is slated to launch next week,
and both Stewart and Baker will report to CEQ Michael
O'Shea.

O'Shea told R&R, “Todd joined us when we were a
bunch of interns trying to figure out what was funny
and what was not. In putting our initial production to-
gether, he proved to me that he really gets it and un-
derstands making a ‘funny button’ on the radio dial.

“We have had no shortage of people wanting to be part of this, but
Ralph Stewart came in with such energy, enthusiasm, creativity and
spirit that we actually felt there was some level of planetary alignment at
work.”

Stewart said, “Seattle is my hometown, and Michael O'Shea was first a
GM and then a group owner in that market. But we only met at this year's
R&R Convention, which was a fortuitous meeting. This is a dream gig for
me. Initially, my work will be nuts-and-bolts. but there are all kinds of
elements — song parodies, stand-up comedians in the studio and a net-
work of hundreds of jocks who'll contribute bits every day. It moves like
CHR, but ourtarget is 25-54, 60/40 male-to-female.” Before joining KTWV
in 1990, Stewart served as PD of the former KKNW/Seattle.

Baker, who has hosted such programs as Westwood One's syndicated
Saturday Night Eighties and worked on-air for several years at KBIG/Los
Angeles, told R&R, “Michael has put together a winning team here, and
everything he's ever touched has turned to gold. When he offered me this
opportunity, it was a no-brainer. F'm happy, and I'm excited.”

Stewart

B_B Radio Taps Th-ompson As7VP/Mktg. & Comm.

mar Thompson, a network-radio veteran who

previously served as VP/Marketing & Advertising
for Ciear Channel-owned Premiere Radio Networks,
has been named VP/Marketing & Communications for
Clear Channel Radio. In his new role Thompson will
lead the development and implementation of Clear
Channel's internal and external marketing and com- |
munications programs. L

Clear Channel Radio CEQ John Hogan said, “Omar’s
experience in branding and marketing, especially in
radio, will be a key resource for the radio division. He
came from within, so we know firsthand that Omar has
the skills, experience and relationships needed to ex-
cel and will hit the ground running. | look forward to working closely with
him as he guides the radio division's marketing and communications ini-
tiatives.”

Thompson joined Premiere in 2000 following its merger with AMFM
Radio Networks, where he served as Director/Marketing and was re-
sponsible for directing in-house marketing and promotional strategies
for the network's offerings. Prior to joining AMFM Thompson was Direc-
tor/Sales Promotions for Service Broadcasting’s KKDA-AM & FM &
KRNB/Dallas.

Thompson

Dewitt To PD At KFSD/San Diego

Rand Dewitt has re-
turned to Astor Broad-

as PD/moming host. He
was the station’s Asst. PD
before taking on the Asst.
PD role at formerly co-
owned KMXN/Anaheim,
CA.

Dewitt told R&R, “I'm so
excited about this, it’s hard
to walk. There’s a great core
of people at the station, and
I think I can help bring itall
together to create a unique
product in San Diego.”
Dewitt added that KFSD
will stay the course as an

Dewitt also had a hand Dewitt Alternative station.
in developing the Alterna- Current KFSD PD Jeremy
tive format used by Astor’s KMXN-  Pritchard now becomes Asst. PD/

AM/Ontario, CA. His San Diego
radio experience includes on-air
stints at XHRM (The Flash) and
Clear Channel’s KHTS (Channel
93-3).

WwWWW americanradiohistorv.com

MD and will continue as afternoon
jock. Pritchard told R&R, “OM Rick
Rome and I were co-programming
the station, and Rick will be staying
as OM.”
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© WESTWOOD ONE launches The
Lars Larson Show, airing daily from 7-
10pm ET. The issues-oriented program
debuts Sept. 1 and will be based at
KXL/Portland, OR.

Records

» CLIFF SILVER is upped to Sr. VP/

NEWSBREAKERS

CFO at RCA Music Group. He rises
from Sr. VP/Finance.

Changes

National Radio: Talk America Ra-
dio Networks debuts Money Matters
With Barry Armstrong, airing daily
from 9-11am ET.

Records: John Voigtmann becomes
VP/International Marketing for
RCA Music Group

FCC ACTIONS
Powell Chief Of Staff Steps Down

CC Chairman Michael Powell's Chief of Staff, Marsha MacBride,
has announced her departure from the FCC. She has been in her

most recent position since January 2001. “It is with difficulty that | choose
to leave my post as Chief of Staff at this time,” MacBride said in a state-
ment. “Although the chairman has a challenging agenda ahead of him,
the time is right for me to pursue new opportunities.” She reportedly in-
tends to take some time off before joining the private sector.

MacBride served as a legal adviser to Powell during his tenure as an
FCC Commissioner but left the agency to work as VP/Government Af-
fairs for the Walt Disney Co. Powell enticed her to return to the FCC after
he assumed the chairmanship. She also served at one time on the staff
of former FCC Commissioner James Quello. Her departure follows that
of Susan Eid, who exited as Powell's legal adviser earlier this year. Powell
may name a successor for MacBride by week's end. His Sr. Legal Advi-
sor, Bryan Tramont, who has also spent time on Commissioner Kathieen
Abernathy’s staff, is a potential candidate.

FCC Reduces Fine Against Pirate

he FCC has reduced a fine against a Florida pastor to $1,000 after

0Odino Joseph successfully argued that the fine would present a
financial hardship. In August 2002 the commission issued a $10,000
notice of apparent liability against Joseph for operating a iow-power FM
station at 104.3 MHz at nearly 32 times the allowabile limit for an unti-
censed station.

Missouri Noncomm Avoids FGC Fine

he FCC has dropped the $9,000 fine it levied against American

Family Association, owner of noncommercial KAUF-FM/Kennett,
MO, for failing to have operational EAS equipment installed and failing to
have a complete public file at KAUF. In its response, American Family
Association pointed out that the EAS equipment had been removed for
repairs eight days before the inspection and that FCC regulations pro-
vide a 60-day window for EAS-equipment repair or replacement. As for
the station's public file, AFA conceded that KAUF's vacationing station
manager was behind on placing items in the file but said the file at KAUF
is only a duplicate of the actual public file, which is maintained at AFA's
headquarters. AFA also said it copies its public-file information to CDs,
from which visitors to KAUF can access the data. While it canceled the
fine, the FCC admonished KAUF for the public-file discrepancies.

FCC Reopens 12th-Sireet Entrance

he FCC has reopened its main entrance at 445 12th Street SW in
Washington, DC, which had been closed due to construction. Visi-
tors may access parking facilities using the ramp from Maryland Avenue.

BUSINESS BRIEFS

Continued from Page 8

“solid fall season,” thanks to ad spending for the California gubernatorial recall, and he expects the company to see
Q3 2003 radio revenue of $24.6 million, up 16% and above guidance of $23.9 million-$24.3 million.

Meanwhile, Spanish Broadcasting System's Q2 results came in just below Joyce’s EBITDA and net income
estimates due to what he said was “a combination of light revenue, better-than-expected operating controis and
higher corporate and legal expenses.” Joyce had expected Q2 net income of $1.3 million (2 cents per share), but
SBS reported net income of $800,000 (1 cent).

SunTrust Robinson Humphrey Initiates Radio Coverage

unTrust Robinson Humphrey has begun radio-industry coverage with analyst Stuart Kagel, who joined the

brokerage in July after serving as a broadcast-sector analyst for Morgan Stanley. Kagel began coverage of
Clear Channel, Cumulus, Cox Radio, Emmis, Entercom, Regent and Radio One this week, saying he finds the
current “risk/reward,” based on fundamentals, attractive for several of the companies and expects that the best
performing stocks will be “companies with large-market exposure, demonstrated abilities to gain share and high
financial leverage.” He also said a recovery in radio advertising should be apparent by Q4 and that 2004 operating
leverage will be significant enough to sustain industry EBITDA multiples. He gave “overweight” recommendations
to Cox, Entercom, Emmis and Radio One and “equal weight” recommendations 1o Clear Channel, Cumulus and
Regent.

XM Readies Expansion Into Canada

M Satellite Radio is partnering with Canadian businessman John Bitove Jr. and may apply for a license as

soon as this fall to launch service throughout Canada. Although he said the details haven't been worked out,
XM VP/Corporate Communications Chance Patterson told R&R that the new satcaster, dubbed Canadian Satellite
Radio, will feature some of XM’s current programming and unique programming for Canadian consumers. Patterson
also said that since the service will be delivered through XM's existing infrastructure, it can be launched without a
significant new investment. Bitove will wield majority control over the company. Canadian law requires that all
foreign-based companies operating in the country must either form a Canadian subsidiary or partner with a Cana-
dian-owned and -operated company.

Clear Channel Advantage, NBC Form Olympic Alliance

A new joint marketing deal between Clear Channel Advantage and NBC will have CCA promoting the TV
network’s coverage of the next five Olympics: Athens, Greece in 2004; Torino, Italy in 2006; Beijing in 2008;
Vancouver, Canada, in 2010; and the summer games in 2012. CCA will also promote the Olympic brand on Clear
Channel's local and network radio, on outdoor and at live events.

Radio One Makes First Payment On Cable Venture

adio One has made its first capital contribution, approximately $18.5 million, to its cable-TV joint venture with

Comcast. The two companies are developing a new cable channel, TV One, that will target the African-Ameri-
can audience. The channel is slated to debut in January 2004. Separately, Radio One announced that in July it
spent $9.5 million to acquire the outstanding stock of Hawes-Saunders Broadcast Properties. That gives Radio
One ownership of Hawes-Saunders’ WRNB-FM/Dayton, which Radio One has been operating under an LMA
since March.

MediaBay Taps Celmer As CEO

onald Celmer has been named CEO of MediaBay, succeeding Hakan Lindskog. MediaBay is the parent

company of vintage radio-program seller Radio Spirits and content distributor RadioClassics. Celmer has
served as a General Partner in Constellation Ventures and was a Managing Director at Bear Stearns from 1997 to
2002.

Hollander, Kennedy Join NAB Radio Show Lineup

I nfinity President/COO Joel Hollander and Susquehanna Radio President/COOQ David Kennedy are now set to
join Clear Channel Radio President John Hogan, Hubbard Radio President Ginny Morris and NewRadio Group
President/CEO Mary Quass for an executive super-session at the 2003 NAB Radio Show. The Radio Show will be
held Oct. 1-3 in Philadelphia, and ABC Radio Networks President Sean Hannity will moderate the Oct. 2 panel. In
other news, equipment manufacturer Broadcast Electronics will host another in its series of digital-radio seminars
on the first day of the NAB Radio Show. The seminar is set for Philadelphia’s Downtown Courtyard by Marriott. To
register, e-mail hdr@bdcast.com.

Clear Channel
Continued from Page 1

his creativity, strong work ethic and
team-building skills. At the same
time, he has been heavily involved
in working with all our superior
Clear Channel/L.A. managers on
several key cluster accounts and
activities in the market. [Sr. VP/
West Coast] Charlie Rahilly and 1
recruited Greg into his first radio
job from the Los Angeles Dodgers
sales organization six years ago. We
are proud to once again promote
him inside the organization.”
Ashlock said, “I've been blessed
at the AM properties with phenom-
enal program directors and unbe-
lievable sales managers. This pro-
motion is really a testament to their
overachievement of the last few
years. | embrace this new challenge
and look forward to partnering

with one of the most creative minds
in radio.”

Rahilly said, “Greg leads through
thoughtful planning, action and
rock-solid character. Our Los Ange-
les-region team members respect
Greg’s accomplishments and can
certainly mode} their own pursuits
after his. I cannot think of a more
exciting entrepreneurial team to
lead the L.A. region than Roy and
Greg — they are simply unmatched
in innovation, execution, sponsor
satisfaction and results.”

Ashlock’s promotion follows
last week’s announcement that the
L.A-based Rahilly, who formerly
worked with Laughlin in a role
similar to the one Ashlock has
been appointed to, had added du-
ties as Sr. VP/Southwest Central
Region. Ashlock has led Clear
Channel’s L.A. AMs since January

Jackson, Kennard On Tap For NABOB Conference

ainbow/PUSH Coaliition founder Rev. Jesse Jackson and former FCC Chairman Bill Kennard are scheduled

to participate in the National Association of Black-Owned Broadcasters’ 27th annual Broadcast Management
Conference, taking place Sept. 24-27 at the Westin Grand Hotel in Washington, DC. This year's conference is titled
“Maintaining Our Voices — Continuing the Growth and Success of Minority Ownership.”

2001, when he rose from Director/
Sports Sales.

In Santa Barbara, Freeman re-
ports directly to Rahilly, who said,
“ID is a talented and experienced
radio executive. I'm pleased to wel-
come him to California, where 1
know he will make immediate con-
tributions to our continued growth.”

Freeman said, “I'm pleased to
continue my association with Clear
Channel Radio and look forward to
working with the great community
of Santa Barbara.”

Freeman previously served as Sr.
VP for Clear Channel’s Southwest

region and as Phoenix Market Man-
ager. Prior to that he served as Mar-
ket Manager of Jacor’s Dallas sta-

tions. He has also been GM of
KDMX/Dallas under then-owner
Nationwide.

Davies
Continued from Page 3

work. We're able to help our clients’
business grow because the Mem-
phis cluster has a tremendous staff
and the best programming in the

| mid-South.”

| Davies has also held a variety of
positions in Houston radio, includ-
ing a five-year stint as Sales Man-

| ager for Clear Channel's stations.

www americanradiohistorv com

KMA

Continued from Page 15

chance to be much more deeply in-
volved in finding and developing
talent. Roger brings along a com-
pany of bright young executives
whose services also include street-
and viral-marketing operations. It's
a great new step for all of us.”
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Music
CHOICE'

23 million homes
27.000 businesses

Available on digital cable and DirecTV
Adam Neiman ® 646-459-3300

RDCK

Gary Susalis
LIMP BIZKIT Eat You Alve

ALTERNATIVE

Adam Neiman
BLUR Out Ot Time

IMA RDBOT Dynomite
DUTKAST Hey Ya!
PENNYWISE Waiting
RADIOHEAD Go To Sleep

TODAY'S COUNTRY

Liz Opoka

MONTGOMERY GENTRY Hell Yeah
DARRYL WORLEY Tennessee Fiver Run

AMERICANA

Liz Opoka

DANNY BARNES Get It While You Can

JAY BENNETT Angel Ot The Lord

JUNE CARTER CASH Will You Miss Me When 'm Gone
RODNEY CROWELL Fate's Right Hand

GRAND DRIVE A Little Like You

MARX INSLEY Deep End Of The Bar

JON LANGFDRD Soldaire Song

866-MVTUNES

21,008 movie theaters

WEST

1 PHARRELL 1/JAY-Z Frontin®

2 THALIA 1/FAT JOE [ Want You

3 SIMPLY RED Sunrise

4 SWITCHFDOT Meant To Live

5 EVA CASSIDY Orowning In The Sea Of Love

MIDWEST

1 PHARRELL 1JAY-Z Froniin

2 THALIA L/FAT JOE | Want You

3 SEAL Watting For You

4 LAURA TURNER Soul Deep

5 EVA CASSIDY Drowning In The Sea Of Love

SOUTHWEST

1 SEAL Waiting For You

2 THALIA 1/FAT JOE | Want You

3 SOCHI Jus! Because

4 WYNDNNA What The World Needs Now

5 EVA CASSIDY Orowring In The Sea Of Love
NORTHEAST

1 THALIA {/FAT JOE | Want You

2 PHARRELL 1/JAY-Z Fronlin’

3 FORTY FOOT ECHO Brand New Day

4 LAURA TURNER Soul Deep

5 SEAL Watting For You
SOUTHEAST

1 LAURA TURNER Sout Deep

2 PHARRELL 1/JAY-Z Frontin’

3 SWITCHFDOT Meant To Live

4 THALIA V/FAT JOE | Want You

5 EVA CASSIODY Drowning Ln The Sea Of Love

Antist/Title Total Plays
HILARY DUFF Why Not 78
O-TENT BOYS Dig It 76
HILARY DUFF So Yesterdzy 73
ATOMIC KITTEN Tide Is High.. 73
HILARY DUFF | Can't Wait il
STEVIE BLOCK Al For Love il
KELLY CLARKSON Miss Independent n
BAHA MEN Who Let The Dogs Out? 63
AVRIL LAVIGNE Complicated 34
HAMPTON Hampsterdance 2

JENNIFER LOPEZ Jenny From The Block 33
NATE SALLIE Inside Out 2
NIKKI CLEARY 1.2.3 3
ROSE FALCON Up. Up. Jp 3
AVRIL LAVIGNE SkBer Ber 31
PLAY Whole Again 31
AARDN CARTER | Want Candy 30
DESTINY'S CHILD Survivor 30
MICHELLE BRANCH Are You Happy Nov? 30
LINDSAY LDHAN Uttimate 30

Piaylist for the week
of Aug. 4-11

&

. =

MUSICT
10 million homes 180,000 busingsses
Rick Gillette » 800-494-8863

DMX Inflight
Stephen Lama

The hottest tracks in the air on 30 airlines
worldwide. targeted at 25-54 adults.

SARAH VAUGHAN Whatever Lola Wants

GUIDED BY VDICES Secret Star

MONTY ALEXANDER TRID Blue Rhapsody

JOSE GRECD | Am Superman!

BEYDNCE I/MISSY ELLIDTT .. Fighting Temptation
HIRDMITSU AGATSUMA Beams

B.R.M.C. Stop

SUPER FURRY ANIMALS Heflo Sunshine
CHRISTOPHER 0'RILEY Subtesranean Homesick Alien
BRUCE COCKBURN Tned And Tested

THRILLS Big Sur

ANNIE LENNOX Wonderful

KDSHEEN Al In My Head

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/RHYTHMIC
Mark Shands

HA'SHAY Sweet Dream
DUTKAST Hey Ya!

ALTERNATIVE
Dave Sloan

OUTKAST Hey Ya!
MANDO DIAQ Sheepdog

ROCK
Stephanie Mondelio

LIMP BIZKIT Eat You Alive
METALLICA Franlic

3 DDORS DOWN Here Without You
NICKELBACK Someday

ADEMA Unstable

ADULY ALTERNATIVE
Stephanie Mondello

FUEL Falls On Me

CARLA WERNER Wanderfust
DAVE MATTHEWS Gravedigger
BEN KWELLER Falling

3 DOORS GOWN Here Without You
NICKELBACK Someday

STING Send Your Love

ADULT CONTEMPORARY
Jason Shiff

STING Send Your Love
ANNIE LENNOX Wonderful

INTERNATIDONAL HITS
Mark Shands

KRAFTWERK Aero Dynamik
KRAFTWERK Elektro Kardiogramm
XRAFTWERK La Forme

KRAFTWERK Tour De France
KXRAFTWERKX Tour De France ETape 1
KRAFTWERK Tour De France ETape 2
KRAFTWERK Titanium

JUST JACK Snowflakes

ELVIS VS. DAKENFOLD Rubberneckin'
OORIAN Free From Oesire

JIM This Love Is Real

EROS RAMAZZOTTI Un Emozione Per Sempre

L

L) .

o~ Lori Parkerson

XM 5" 202-380-4425
S
200020 (XM20)
Kane
DIDO White Flag

R. KELLY Thoia Thoing
BEYONCE I/SEAN PAUL Baby Boy
SEAN PAUL Like Glue

BPM (XM81)

Blake Lawrence
DARUDE Next To You

LOVE INC Broken Bones

DJ ICEY A Littie Louder

LUCY WODDWARD Blindsided

Sguizz (XM48)

Charlie Logan
POWERMAN 5000 Action
LIMP BIZKIT Eat You Alve
METALLICA Frantic

CAVE IN Inspire

U-POP (XM29)

Ted Kelly

CHEMICAL BROTHERS The Golden Path
ELVIS VS, DAKENFOLD Rubberneckin’
LORIE Sur Un Air Latino

KOSHEEN All In My Head

BT Sugerfabulous

MENDEZ Tequila

The Loft (XM50)

Mike Marrone

ANDY PRATT Change Your Mind

ANDY PRATT | Will Buy Your Broken Heart
LDUDON WAINWRIGHT Il So Damn Happy
LOUDON WAINWRIGHT Ill Dreaming
LOUDON WAINWRIGHT NIl You Never Phone

Raw (XM66)

Leo G.
WYCLEF Industry

X Country (XM12)

Jessie Scott

DANNY BARNES Get It While You Can

STONEY LARUE & ORGANIC BOOGIE BAND Downtown
KRIS XRISTOFFERSON Sky King

TAYLOR GROCERY BAND Dne Black Day

LDST TRAILERS Longfall

PETER MALICK GROUP Things You Don't Have To Do
ELIZABETH MCQUEEN & FIREBRANDS What Am .
LARRY JOE TAYLDR Headed South

XM Café (XM45})

Bill Evans

JOHN MAYER Heavier Things

MATTHEW RYAN Regret Over The Wires
DEREK TRUCKS BAND Soul Serenade.

DAVE MATTHEWS Some Devil

EDIE BRICKELL Voicano

MACY GRAY The Trouble With Being

BELA FLECX & THE FLECKTONES Little Worlds

Watercolors (XM71)}

SIRIUS

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Planet Dance

Swedish Egil

ANANDA PRDJECT Can You Find The Heart
DAVE GAHAN | Need You

HYBRID I/PETER HODK True To Form
THREE DRIVES Air Traffic

The Pulse
Haneen Arafat

DAVE MATTHEWS Gravedigger
STING Send Your Love

u.s.1

Bill Hammond

3 DDORS DOWN Here Withoul You
S0 CENT PAM.P.

FABOLDUS 1/TAMIA Into You
FDUNTAINS DF WAYNE Stacy's Mom

Hot Jamz

ASHANTI Rain On Me

CHINGY ULUDACRIS & SNODP DOGG Holidae In
FAT JOE /P. 0100Y Girl I'm A Bad Boy
MONTELL JORDAN Superstar

TW Stick Up

Hip Hop Nation

LUDACRIS Stand Up

SHEEK LOUCH 2 Guns Up

New Country

DIAMOND RIO Wrinkles

GEORGE STRAIT Cowboys Like Us

Octane

AF| The Leaving Song Part Il
COLD Sutfocate

MOTOGRATER Down

SEETHER Gasoline

ANDREW W.K. Tear It Up

The Beat

Geronimo

BENNY BENASSI Satistaction
GALLEON So | Begin

THALIA WFAT JOE | Want You
PAUL VAN DYX Nothing But You
Heart & Soul

B.J. Stone

JAHEIM Backtight

VIVIAN GREEN What Is Love?
The Trend

Joel Salkowitz
GRANDADDY Now It's On

JACK JOHNSON Wasting Time
JOHN MAYER Bigger Than My Body
SANTANA f/ALEX BAND Why Don't You & |
WALLFLOWERS Closer To You

@RADIﬁ NETWDRKS

Phil Hall » 972-991-9200

MALYSSA Here With You ABC AC
RAP/HIP-HOP ACOUSTIC ALCHEMY Milo
BRIAN CULBERTSON Midnight Peter Stewart
Mark Shands CANDY DULFER Finsbury Park, Café 67 JIM BRICKMAN Peace {Where The Heart Is)
TECH NONE Imma Tel J. THOMPSON Tell Me The Truth Show
M.V.P. Roc Ya Body JAZZMASTERS Puerto Banus Ig)ug ;anks Morning
MOBB DEEP Backwards KEM Love Calls ary Saunders
KRS-ONE Surviin’ KIRK WHALUM Another Beautiful Day LIL JON & THE EASTSIDE BOYZ Get Low
BIG GIPP Steppin’ 0ut NICK COLIDNNE High Fiyin’ PHARRELL 1/JAY-Z Frontin”
CHINGY He's Here PAUL JACKSON JR. Dios Te Bendiga Country Coast To Coast
CHINGY Represent PRAFUL Sigh 3 4
CHINGY Wurrs My Cash 9 1 Kris Wilson
CHINGY Chingy Jackpot [RICHAROELLIOT Rendesvous TRACY BYRD Orinkin' Bone
CHINGY Sample Dat Ass RICK BRAUN Green Tomatoes DIAMOND RIO Wrinkles
CHINGY Dne Call Away RIPPINGTONS Mr. 3 e T e
CHINGY Juice SPYRO GYRA Handheld
g:::g; g::d lz Me STEVE COLE Close You Eyes, Free Your Mind
9
SOUTH CENTRAL CARTEL Hit 1t In My Chuccz ALTER BEASLEVAY Rletsiy
GUTKAST The Way You Move
- Music Programming/Consulting
CONCERT PULSE Ken Mouitrie » 800-426-9082
Altoraati
Avg'. Gross q
Pos. Artist {in 000s) Among this week's new tours: Steve Young/Kristopher Jones
1 SUMMER SANITARIUMTOUR  $2522.6 8.R.M.C. Stop
2 PHISH $1.7105 FOUNTAINS OF WAYNE Stacy's Mom
3 EAGLES $1.654.0 DEF LEPPARD LIMP BIZKIT Eat You Alive
fpsweowc ST oo b ok
L ol Steve Young/Kristopher Jones
6 DAVE MATTHEWS BAND $1.1448 HIEROGLYPHICS T e
: gf'ZE:EST 2003 ::zz.z \LLNINO & SPINESHANK LIMP B1ZXIT Eat You Alive
9 PEARLJAM $704.2 MATCHBOX TWENTY Heritage Rock
10 JUSTIN TIMBERLAKE & ... $663.5 Steve Young/Kristopher Jones
11 TIM MCGRAW $540.7 e CoNCERT FULSE Y 3 DOORS DOWN Here Without You
e 18 courtesy
12 JAMES TAYLOR $536. 1 e e e s So_lt AC
13 LOLLAPALOOZA 2003 $534.6 On-Line Listings. 800-3:44-7383. Mike Bettelli/Teresa Cook
14 NEIL YOUNG $513.9 Calfornia 209-271-7900. SIMPLY RED Sunnse
15 KENNY CHESNEY $483.9

wwWwW americanradiohistorv com

f
|

Mainstream AC

Mike Bettelli/Teresa Cook
DIDO White Flag

Dave Wingert Show
Mike Betteili/Teresa Cook
SIMPLY RED Sunrise

Mainstream Country
Ray Randall/Hank Aaron
TOBY KEITH I Love This Bar

New Country

Hank Aaron
TOBY KEITH | Love This Bar

Lia
Ken Moultrie/Hank Aaron
TOBY KEITH | Love Thrs Bar

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio
Jon Holiday
600D CHARLOTTE Girls & Boys

| MATCHBOX TWENTY Bright Lights

JOHN MAYER Bigger Than My Body
VERTICAL HORIZON I'm Still Here

' Adult Contemporary

Rick Brady
JIM BRICKMAN Peace (Where The Heart Is}

U.S. Country

Penny Mitchell

TERRI CLARK | Wanna Do It All

PAT GREEN Wave On Wave

TOBY KEITH | Love This Bar

REBA MCENTIRE I'm Gonna Take That Mountain

GREAT AMERICAN COUNTRY

Jim Murphy * 303-784-8700
TOBY KEITH | Love This Bar

| MARTINA MCBRIOE This One's For The Girls

TRAVIS TRITT Lonesome On'ry And Mean
JIMMY WAYNE | Love You This Much

| WESTWOOD ONE |

Charlie Cook * 661-294-9000

Soft AC
Andy Fuller

| MERCYME 1 Can Only imagine

| Bright AC

Jim Hays
WILSHIRE Special

Mainstream Country

David Felker

DIAMOND RIO Wrinkles

MONTGOMERY GENTRY Hell Yeah

REBA MCENTIRE I'm Gonna Take That Mountain

Hot Country

Jim Hays

TOBY KEITH | Love This Bar

REBA MCENTIRE I'm Gonna Take That Mountain

Young & Verna

David Felker

TRACY BYRD Orinkin’ Bone

REBA MCENTIRE I'm Gonna Take That Mountain

RN

WAITT RADHI NETWORNS

| Alternative

Chris Reeves » 402-952-7600
DANDY WARHOLS We Used To Be Friends
FOUNTAINS OF WAYNE Stacy's Mom
RADIOHEAD Go To Sleep

SEETHER Gasoline

SEVENDUST Aenals

Country

John Glenn

SCOTTY EMERICK ] Can't Take You Anywhere
REBECCA LYNN HOWARD What A Shame

AC

Dave Hunter

JOHN MAYER Bigger Than My Body
MERCYME | Can Only Imagine

Nightly Tesh Show

Scott Meyers « 888-548-8637
LEANN RIMES We Can
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TELEVISION

72 mitiion houssholds

Pays
50CENT... PLMP. %
600D CHARLDTTE Gils & Boys 30
NELLY 1/P. DIDDY... Shake Ya Tifleather 8
MYA My Love Is Like ... Whoa 7
BLACK EYED PEAS Where s The Love? %
SEAN PAUL Like Glue %
CHINGY... Right Thurr 2%
LINKIN PARK Faint %
FABDLDUS /TAMIA S0 into You 23
LUMIDEE 1/BUSTA RHYMES Never Leave You... 19 |
DREAM {/LODN Crazy 1 |
FOUNTAINS DF WAYNE Stacy's Mom 14

BEYONCE JAY-Z Crazy In Love
PHARRELL 1/JAY- Frontin’
CHRISTINA AGUILERA LEL KIM Can't Hold Us Down 13
MARY J. BLIGE Love @ st Sight
HILARY DUFF So Yesterday

LIL JON & THE EASTSIDE BOYZ Get Low 9
BOW WOW Let's Gel Down 9
JUNIOR SENIDR Move Your Feet 8

Video playlist is frozen.

David Cohn

General Manager 7

S0 CENT... PIMP.
GOOD CHARLOTTE Girs & Boys
NELLY /7. DIDOY & MURPHY LEE Shake Ya Taiffeather
MYA My Love is Like ... Whoa
BLACK EYED PEAS Where Is The Love?
SEAN PAUL Like Glue
CHINGY... Right Thurr
LINKIN PARK Faint
FABDLOUS UTAMIA So Into You
LUMIDEE /BUSTA RHYMES Never Leave You {Uh Oooh)
DREAM fL0ON Crazy
FOUNTAINS OF WAYNE Stacy's Mom
BEYDNCE YJAY-Z Crazy In Love
PHARRELL 11JAY-Z Frontin®
CHRISTIAN AGUILERA f/LIL KiM Can't Hold Us Down
MARY J. BLIGE Love @ 15t Sight
HILARY DUFF So Yeslerday
UIL JON & THE EASTSIDE BOYZ Get Low
BOW WOW Let's Get Down
JUNIOR SENIOR Move Your Feet
Video playlist is frozen.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Mike Davis:

mdavis@radioandrecords.com

@

75 mitlion households
Paul Marszalek
VP/Music Programming
ADDS
No Adds
Plays
EVANESCENCE Bring Me To Lite 28
MATCHBOX TWENTY Urwell
BEYDNCE (AY-2 Crazy tn Love
TRAIN Calling All Angets
FDUNTAINS DF WAYNE Stacy’s Mom A
JENNIFER LOPEZ Baby | Love U A
DAMIEN RICE Volcano 0
BLACK EYED PEAS Where Is The Love? 19
COLDPLAY The Scientist 19
ASHANTI Rock Wit U (Awww Baby) 18
MICHELLE BRANCH Are You Happy Now? 18
LIZ PHAIR Why Can't 1? 18
THORNS | Can't Remember 18
JASDN MRAZ The Remedy {I Wor't Worry) 17
JEWEL Intuition 15
MARODN 5 Harder To Breathe 1%
MARY J. BLIGE Love @ 15t Sight 0]
WHITE STRIPES Seven Nation Army o
LIVE Heaven 9
THALIA §/FAT JOE | Want You 9
MARIAH CAREY Bringin’ On The Heartbreak 7
MACY GRAY She Aint Right For You 7
LISA MARIE PRESLEY Sinking In 7
SUGAR RAY Mr. Bartender {it's So Easy) 7
ROONEY Blue Side 7
SANTANA UALEX BAND Why Don't You & 1? L]
AUDIDSLAVE Show Me How To Live ]
ROBERT RANDOLPH... | Need More Love H)
RADIOHEAD Thers There 4
STAIND So Far Away 4
JANE'S ADDICTIDN Just Because 3
METALLICA St. Anger 3
SALIVA Rest 3
SMASH MOUTH You Are My Number One 2

Video playlist is frozen.

CMT

COUNTRY MUSIC TELEVISION
i 65.9 million households
| Brian Philips, Sr. VP/GM

Chris Parr, VP/Music & Talent

ADDS
TOBY KEITH | Love This Bar
l CHRIS LEDDUX Horsepower
!
| ToP20 W
KEITH URBAN Who Wouldn't Wamt To.. 53 45
A. JACKSON 1), BUFFETT Its Five O'Clock 49 50
TIM MCGRAW The Ride 49 47
TIM MCGRAW Real Good Man 48 47
DIERKS BENTLEY What Was | Thinkin" 3% 23
KENNY CHESNEY No Shoes, No Shirt, No .. 33 35
BRODKS & DUNN Red Oirt Road 2 3
BRAD PAISLEY Celebrity 3 n
SHANIA TWAIN Forever And For Always A
| ensLes Hote tn The worlg 29 30
| GARY ALLAN Tougn Litte Boys 29 29
l MDNTGOMERY GENTRY Hell Yeah a B
| RASCAL FLATTS | Melt 23 81
| PAT GREEN Wave On Wave 2 3
| BRIAN MCCOMAS 99.9% Surs 8 3
TOBY KEITH Courtesy Of The Red, White.. 17 13
KENNY CHESNEY Big Star 16 20
PATTY LOVELESS Lovin’ All Nighl 15 15
BUDDY JEWELL Help Pour Qut The Rain 15 14
| LONESTAR My From Porch LookingIn 15 14
Monitored piays by Mediabase 24/7

between Aug. 17-23

Jim Murphy, VP/Programming
19 million houssholds

ADDS

MARTINA MCBRIDE This One’s For The Girls

TOBY KEITH ! Love This Bar
TRAVIS TRITT Lonesome, On'ry and Mean

TOP 10

A. JACKSON 1/J. BUFFETT It's Five 0'Clock Somewhere

TELEVISION

Due to the power outage on the East Coast, Nielsen television ratings
have been delayed and were not available at press time. TV ratings

will return next week.

Source: Nielsen Media Research

COMING NEXT WEEK

Tube Tops

50 Cent

Christina Aguilera, Mary J.
Blige, Coldplay, 50 Cent and Good
Charlotte are scheduled to perform
live on MTV's Video Music Awards
(Thursday, 8/28, 8pm ET/PT).

Friday, 8/22

The Walliflowers

s Will Smith is interviewed and
The Wallflowers perform on The
Tonight Show With Jay Leno (NBC,
check local listings for time).

s Fountains Of Wayne, Late
Show With David Letterman (CBS,
check local listings for time).

* Joey Fatone is interviewed and
Jewel performs on Last Call With
Carson Daly (NBC, check local fist-

Saturday, 8/23

* The Folksmen, Mad TV (Fox,
11pm ET/PT).

* Sean Paul and Wayne Wonder,
Saturday Night Live (NBC, 11:30pm
ET/PT).

Monday, 8/25

o Live, Jay Leno.

« The Chieftains w/Earl Scruggs,
Late Night With Conan O'Brien
(NBC, check local listings for ime).

*Dashboard Confessional,
Carson Daly.

Tuesday, 8/26

 The Dixie Chicks are profiled on
A&E's Biography (8pm ET/PT).

* Sean Paul, Jay Leno.

* Beck, Conan O'Brien.

* Pharrelt f/Clipse & N.E.R.D.,
Carson Daly.

Wednesday, 8/27

*B.B. King and Jeff Beck, Jay
Leno.

* Finch, Conan O'Brien.

* Paloalto, Carson Daly.

Thursday, 8/28

bl
Nappy Roots

* Nappy Roots, Jay Leno.
* Buddy Guy, Conan O'Brien.
* Kenna, Carson Daly.

| JIMMY WAYNE | Love You This Much
|
{
|
I KEITH URBAN Who Wouldn't Want To Be Me

BUDDY JEWELL Heip Pour Qut The Rain
TIiM MCGRAW Real Good Man
TRACE ADKINS Then They Do
DIERKS BENTLEY What Was | Thinkin®
BILLY RAY CYRUS Back To Memphis
BILLY CURRINGTON Walk A Little Straighter Oaddy
BRDOKS & DUNN Red Dirt Road
GARY ALLAN Tough Ldtle Boys
Information current as of Aug. 19

36 milfion households
A R

Cindy VPMusic f

VIDEQ PLAYLIST

RAP CITY TOP 10

50 CENT {/SNOOP DOGG & G-UNIT PLM.P.

TIMBALAND & MAGOD Cop That Disc

LIL JON & THE EAST SIDE BDYZ L/YING YANG Get Low
BUSTARHYMES & PHARRELL WILLIAMS Light Your Ass ..
LUDACRIS Stand Up

YDUNGBLOOBZ {LIL JON Damn

DMX Where Oa Hood At?

YOUNG GUNZ Can't Stop, Won't Stop

NELLY UP.DIDDY & MURPHY LEE Shake Ya Tailfeather
FABOLOUS 1/TAMIA S0 Into You

Video playtist for the week ending Aug. 16.

BUBBA SPARXXX Deliverance

YING YANG TWINS Naggin'

CHINGY {/JERMAINE OUPRI & TRINA Right Thurr
DAVID BANNER Cadillacs On 22's

MACK 10 f/WESTSIDE CONNECTION Lights Out
BIGG GIPP I/SLEEPY BROWN Steppin’ Out
NAPPY ROOTS Roun’ The Globe

OBIE TRICE Got Some Teeth

ZANE Tonight 'm Yours

BLACK EYED PEAS Where Is The Love?

ings for ime). — Julle Gidlow
FiLms
BOX OFFICE TOTALS
Aug. 15-17
Title Distributor $ Weekend $To Date
1 Freddy Vs. Jason (New Line)" $36.42 $36.42
2 S.WA.T. (Sony) $18.12 $69.67
3 Open Range (Buena Vista)* $14.04 $14.04
4 Freaky Friday (Buena Vista) $13.43 $58.41
5 Uptown Girls (MGM/UA)* $11.27 $11.27
6 Pirates Of The Caribbean ... (Buena Vista) $9.16 $248.72
7 American Wedding (Universal) $8.40 $80.85
8 Seabiscuit (Universal) $8.08 $83.01
9 Spy Kids 3D: Game Over (Miramax) $5.28 $96.89
10 Bad Boys If (Sony) $3.14  $128.85

“First week in release. Alf figures in millions.
Source: ACNieisen EDI

NOW PLAYING: Currently in the-
aters is Grind, starring Mike Vogel.
The film's Bulletproof/Atlantic
soundtrack sports The Donnas’
“Too Bad About Your Girl” P.O.D.'s
“Boom,” Sean Paul's remix of “Get
Busy,” Simple Plan’s “I'm Just a
Kid,” Unwritten Law’s “Seein’ Red,’
Sublime’s version of “Smoke Two

Joints,” Trapt's “These Walls,”
Wayne Wonder's “No Letting Go,”
Less Than Jake's “Look What Hap-
pened,” Hot Action Cop’s “Goin’
Down on It Lil Kim's remix of “The
Jump Off” The Used's “Poetic Trag-
edy” and cuts by All Too Much,
SLR Whitestarr, Jazze Pha,
Shinedown and The Peak Show.

— Julie Gidiow

www americanradiohistorv com
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KGO/San Francisco
Makes It 100In A Row

Continued from Page 1

an accomplishment. To do it 100
consecutive times s, to say the least,
an astonishing feat.

This week we celebrate
KGO's success by talking
with the two individuals
Lehind the management
and programming of one
«f America’s most hon-
ored and respected radio
stations. KGO President/
GM Mickey Luckoff has
leen at the helm of the
now-legendary News/
Talker for ail 100ofits No. 1
Arbitrons, while GM/DP'D Jack
Swanson has directed programming
for 76 of those books. Luckoff and
Swanson were named GM and I'D
of the Year, respectively, in 2001 and
2002 by R&R's News/Talk/Sports
readers, wio also voted KGO News
Tatk Station of the Year in those vears.

R&R: Hoie dovs No. 100 feel, noe
that it's finally over?

ML: As I've told you before, Tam
reminded of the words of Universi-
ty of Oklahoma Coach Bud Wilken-
son, who said after his team finally
lost after a long string of wins, “1've
never been so relieved in my life.”

Mickey Luckoff

It's wonderful to have achieved it,
it's a tribute to an awful lot of good
people who have worked really
hard through the years, but it's also
great to have itbehind us. [ can take
the bull’s-eye off my back
now. But we aren’t a
group that looks back a
lot, sonow the celebrating
is over, and we’re all look-
ing ahead to keeping the
string going.

JS: Ninety-nine was
awful, just awful — the
worst moment of my ca-
reer. Everybody was
counting, and at that
point you start to figure that any-
thing can happen, but
now it's done. I'm glad
we made it, but I'm even
gladder that it's done. I'm
after 101, but 1'm not go-
ing for 200.

R&R: When did you
start counting?

ML: Honestly? Since
the very first one. When |
first took over here, I said,
“We want to be on top
and stay on top.” 1 think we had
three or four No. 1 books before the
string of consecutive books actual-
ly started, but once we had two or

Jack Swanson

three in a row, that set the target for
us. We always want to be No. 1.

R&R: Stations that have been on top
as long as KGO has can get fat and lazy.
What has kept KGO in fighting trim for
all these years?

ML: We don’t understand “fat
and lazy” — those terms are not in
our vocabulary here. San Francisco
isa great market for News/Talk, we
have a great facility, and our three
different owners over the years have
all managed to allow us to mostly
call the shots locally, something for
which | am eternally grateful. We
have been able to attract and keep
some very loyal, dedicated and
hard-working people here who like
the idea of working at the
leader. That attitude has
paid huge dividends.

JS: I'm not sure we're
better than others in this
business, but 1 do know
that we approach things
differently here. We see
this like a political race,
and our election is held
every single day. Sure, we
have to look good, but it's
evenmoreimportant to get out there
and shake hands and kiss some ba-
bies. That's why you will still see
KGO out there guerilla marketing at

“It’s wonderful to have achieved it. It’s a
tribute to an awful lot of good people who
have worked really hard through the years,
but it's also great to have it behind us.”

Mickey Luckoff

every street fair or at any event that
is going on around the city. You can
never afford to sit back and figure
that if you just do great radio, you'll
win. We never forget that.

Another important factor has
been that we have not increased our
spotload. A lot of GMs figure they
can increase the bottom line by cut-
ting expenses and increasing the
spotload, and that’s fine — once. But
how are you going to increase prof-
its next year? A lot of GMs have
managed to keep their jobs for an-
other year doing that, but Mickey
has kept his for a long time by stay-
ing true to some principles.

Once you've increased the spot-
load and cut your expenses, you're
screwed, because your product is
not as good as it was, and now it's
cluttered too. Mickey’s focus has al-
ways been that we can increase our
profitability by increasing our audi-
ence and charging more for our
commercials. That is a philosophy
that leads you down a path that con-
tinues to help you grow for more
than just a single year.

R&R: Who are some of the names,
past and present, who have contributed
to this milestone?

ML: One of the first names that
comes to mind is the guy who start-
ed all this, Don Curran. He was the
GM of KGO when this format was
conceived. Remember, the whole
concept of News/Talk was intro-

duced here at KGO. There were Talk
and News stations out there at the
time, but News/Talk as we know it
today started right here. [ guess it’s
unfortunate that we didn’t think to
copyrightit outside of the Bay Area,
because now it’s become a generic
term. But KGO is where the term
was first used, in the early 1970s.

We have had a number of terrif-
ic programming people here who
have contributed over the years, in-
cluding Bob Benson, Ken Berry,
John McConnell, Bruce Kamen,
Robin Bertolucci and, of course,
Jack, who has actually done two
tours of duty here as PD. We've
managed over the years to grow a
lot of our people from within, and
I'm also proud that many have
gone on to even greater success.
We've graduated as many people
as anyone to the upper ranks of
both our company and others.

R&R: While programming is cer-
tainly the driving force beliind the sta-
tion's siceess, KGO has been a business
success story too. What sort of quali-
ties have you sought in those who have
beconie successful KGO sales execu-
tives?

ML: A passion for the product
and a passion for winning. You
really have to love this product and
believe in it to sell it successfulty. We
make the worst background station
in the world, and we're proud of that.

Continued on Page 20

IT MATTERS WHERE YOU GET YOUR HEW‘S‘“
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KGO/San Francisco
Continued from Page 19

Because listeners are glued to what
we're talking about, an advertiser’s
commercial is worth more here than
in any type of music format.

R&R: In a Talk radio world where
most stations are politically to the right
of center, KGO has always been a pretty
fair and balanced station, hasn't it?

ML: Yes, and that's something we
have always strived to be. Even in
recent years, when our sister station
KSFO has been able to attract con-
servative listenership to a far great-
er extent than we ever expected,
KGO has not succumbed to being
pushed over to the left. We always
struggle to maintain balance on the
station, and that’s never more evi-
dent than during political cam-
paigns, when our own people go at
each other. There are widely varied
beliefs, from very conservative to
very liberal, on our staff.

JS: Another thing that's different
from a lot of News/Talk stations is
our very real commitment to news.
We have always known that in this
market we were going to have to
deny the all-News station, KCBS, a
traditional victory by holding on to
the news turf in the only two day-
parts that are important to an all-
Newser, morning and afternoon
drive. If we were to have gone to
talk programming in those day-
parts, [ think the ratings would be
very different. And having that big,
tough, aggressive news depart-
ment has made us a better station
because of the synergy it produces
between the news and our talk
product.

R&R: Unlike many News/Talkers
today, KGO airs very little syndicated
programming. Has that contributed to
the station’s success?

ML: Absolutely. You may recall
that in 1999, when [ was honored to

NEWS/TALK/SPORTS

receive the R&R News/Talk Life-
time Achievement Award, [ gave a
speech saying that anyone who built
their radio station on a lot of syndi-
cated shows was crazy. [ don’t think
any of us realized at that time just
how successful some of the syndi-
cated talk shows would become, al-
beit only a handful. Still, I don't
think you want your station to be at
the mercy of a syndicator.

Plus, [ believe that if you can
serve your market locally, especial-
ly one as outspoken as the Bay
Area, you're going to have a leg up
on a station that’s built all on syn-
dicated product.

“Pm glad we made
it, but 'm even
gladder that it’s
done. I'm after 101,
but I'm not going for
200.”

Jack Swanson

JS: 1 might be wrong, but I don’t
think there is another major, win-
ning AM in the country today that
doesn’t have either baseball or Rush
Limbaugh. We're local all day and
even in overnights. It's an incredi-
bly important element of this sta-
tion’s success. People come to us to
know what's going on, and we are
pure and true to that expectation all
the time, and that makes a lot of
sense to me.

R&R: Could you build a radio sta-
tion like KGO in today's broadcast busi-
ness environment?

ML: It would be more difficult,

because [ don'’t think we really have
a farm system out there anymore.
When you listen to the radio in small
markets, and even in most large cit-
ies, all you hear are syndicated
shows. We have been challenged in
recent years to find different ave-
nues to search out talents who are
suited to working at this level. The
idea of driving around and listening
to the radio in smaller markets for
that next big talent is really not avail-
able to any of us anymore,

R&R: Jack, what is it that you have
learned from working under Mickey,
who is well known for being a pretty
demanding boss?

JS: Over the years he has kept
building this radio station and in-
vesting in its future. If I had to
choose one thing for which to ad-
mire him, itis his incredibly difficult
decision to not take all of KGO's
profits and run to the bank with
them, but to instead take some of
those profits and invest them in
building and growing for the future.
He has always wanted this 100th
book, and had he not done what he
has done so well over the years, |
don’t think we would have gotten
there.

R&R: After all the hoopla, what are
you doing to psych up the staff for No.
1012

ML: We're already a long way
down the road toward No. 101.
We're always planning and trying
to do what we do even better ev-
ery day. We watch our story content
to be sure it's demographically cor-
rect, we keep our story count up,
and we have never increased our
commercial load. That hasn't al-
ways been easy, but it's been a real
benefit that has contributed a lot to
our success.

JS: That 100-books thing has been
bigger for industry watchers than it
ever was for our staff. The people
who really make the numbers

around here like to play the game,
and they always play to win. We all
had fun and enjoyed the attention
and the celebration, but, in the end,
these are people who just want to
get back to the business of winning
every day.

“This has been a
fabulous run so far,
and my only hope is
that | have heen able
fo give back to this
business as much as

it has given to me.”
Mickey Luckoff

Frankly, we all have even more
energy and enthusiasm now than
we probably did for book 98 or 9.
One hundred was a landmark, and
I'm proud and happy that weall got
to play on this field of radio history,
butnow we can go back to doing the
best job we can every day just be-
cause that’s what we do. Sure, we'll
still count ‘em, [ guess, but I'm glad
the pressure of all that is behind us
now.

R&R: On a personal note, Jack,
you've told me that flying your own
plane is something you are almost as
passionate about as radio. Why?

JS: Next to being at the radio sta-
tion or at home, it’s the most won-
derful place [ go. As in radio, the
stakes are incredibly high, and it
demands my total focus and con-
centration. The difference is, any
mistakes are totally unforgiving, It's
an exciting part of my life not be-

cause it'sdangerous, but becauseit’s
dangerous if [ don't do it right. To
some degree, it's like being a PD. If
you don't do it well and you don’t
doit right, you're dead, so to speak.

R&R: Mickey, after 28 years in the
GM's chair at KGO, what keeps driv-
ing you?

ML: [ like to win. No two days
are ever alike, and it’s still a very
exciting job. We stay within our
guidelines, yet we are still always
pushing the envelope. People here
don’t get reprimanded for taking
chances. If anything, they get in
more trouble for not taking chanc-
es and not being innovative. It'san
exciting and fun station to work at,
and, frankly, I think that’s why so
many people come here and have
stayed as long as many of them
have over the years, or why people
like Jack leave and come back.
We've had very little turnover.
Most of our changes have been
from retirements, and that speaks
volumes.

R&R: Speaking of retirement, should
we assume that the rumors of your re-
tirement following No. 100 are, as they
say, greatly exaggerated?

ML: The only concept of retiring
that I have is getting a set of four
new tires for my car, and I just did
that. That's the only “re-tiring” I'm
planning to do right now. This has
been a fabulous run so far, and my
only hope is that T have been able to
give back to this business as much
as it has given to me.

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?

Call me at 858-486-7559

or e-mail: apeterson@
radioandrecords.com

Toachieve record setiing

(increased listening)

KGO

did!

Congratulations on 100 #1 books in a row!

sults, call DMRE at 800-261-0831.,

or log on to dmrinteractive.com/achieve
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Moments To Remember

Photos from the archives of KGO/San Francisco

¢ 7 hen a station’s history is as storied as KGO/San Francisco’s, there’s not a chance that
we could capture all of the station’s great moments in an entire issue, let alone on just one
page. Here, then, are just a few photographic moments to remember as R&R salutes ABC

Radio’s KGO on its 100th consecutive Ne. 1 finish in the spring 2003 Arbitron.

S =BT T BT - =

E A i.

LEGENDARY WAKEUP CREW Former KGG morning hosts
TWO ABC LEGENDS vVenerable ABC News Radio commentatos Ted Wygant (seated) and Jim Dunbar (in white jacket) are surrounded
Paul Harvey (1} paused for this Kodak morment with KGO Presidert/GM by the No. 1-rated KGO morning show crew. Dunbar retired in 1399
Mickey Luckoff during the 2003 R&R Talk Radio Seminar. after 30 years, white Wygant collected his gold watch this past June.

e,
=

S

-
-

L

AND THE AWARD GOES T0.... ccepting ~ RAINBOW CONNECTION when high-profie

KINGS OF THE WORLD! o1, at ieast, San Francisco. KGO's
Mickey Luckoff (I} and Jeck Swanson pose for this quintessential shot
framed by the renowned San Francisce skyline and the famous
TransAmerica pyramid ia the background.

KGO GOES WHERE THE NEWS IS Thats

the Service to Amesica — Friends in Weed Radio visitors come to San Francisco. a stop for ackatwith  1T'S A BIRD, IT'S A PLANE! no, it's the KGO news reporter Greg Jarrett, who was one of a

Award are (I-r) KGC President/GM Mickey Luckoff KGO midday fost Ronn Owens is a must. Thai’s *he KGO Jet Sopter, & sight that's nearly as familiar to handful of local radio reporters embedded with U.S.
and Marketing Director Sue Muzzin. Rev. Jesse Jackson with Owens during a recent vist.  Bay Area commuters as the Golden Gate Bridge. troops in Irag as war broke out earlier this year.

| LEFT MY HEART.... Ronn Owens sfiows why it's good to be the king of Bay Area midday Talk radia ANOTHER TROPHY FOR THE CASE kG0 OM/PD Jack Swanson (r) accepts the NAB'S 1999
as legendary singer Tony Bennett drops by the KGO studios for a live Interview. Marconi Award for Station of the Year from Citadel's William NMcElveen, then the NAB Radio Board’s Chairman.
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“These moves help us to continue to
provide new opportunities for our
managers and to put more focus on
two huge areas: our continued
growth, and our ability to manage
that growth by having a company i
filled with talented people.” |
Guthrie will lead the search for her |
successor at the three Long Island
stations.

Guthrie has also been GSM of
KSTP/Minneapolis, GSM of
WLUM/Milwaukee and the head
of sales for Heritage Media/Mil-
waukee, which at the time owned
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Continued from Page 1
Sr. VP/R&B Promotion. Walker
started in radio in 1978 as a person-
ality at Country WNAG/Grenada,
MS, eventually making her way to
the R&B side at KRNB/Memphis.
There she rose to Promotions Direc-
tor, MD and, ultimately, PD.

“1am thrilled to be working with
Johnnie again,” said DreamWorks
Records Sr. Executive John Barbis,
who was President of Island Rec-
ords during Walker’s tenure there.
“As I've seen firsthand, her reputa-

Estefan

Continued from Page 3
Moon artist Gian Marco, among oth-
ers,” said Estefan. "Mauricio has
been instrumental in developing our
artists, and we will continue to work

| closely on related projects.

"With Mauricio leaving, | asked
Sony Music if some of Crescent
Moon’s operations could be inte-
grated with their existing network,
and they thought it was a great
idea. Now we will be working
more closely than ever, which will
be to our artists” advantage and
serve to enhance Crescent Moon's
overall operations and goals.”

Sony Music Entertainment
Chairman/CEO Andrew Lack
said, “Emilio Estefan is an iconic
figure in Latin music and a tow-
ering force throughout the music
industry. Sony Music has been
privileged to work with him and
Gloria Estefan for more than 20
years, and during that time Emilio
has achieved worldwide success
as a producer, arranger, song-
writer, record executive and am-
bassador for Latin music. He
has earned the respect of artists
and executives alike, and we are
pleased to extend this partner-
ship.”

tion for excellence is truly deserved.
We believe her dedication, extensive
experience and close relationships
with program directors across the
country will have a profound impact
on DreamWorks’ urban operations,
and I feel Johnnie will serve as an in-
spiration to the company overall.”
DreamWorks principal Michael
Ostin commented, “We are honored
to welcome Johnnie to Dream-
Works. Her success with some of the
biggest stars in hip-hop and R&B
has made her one of the top players
in the field. She has the energy to
match her skills, and we are all very

pleased to be ushering in the John-
nie Walker era at DreamWorks
Records.”

Walker said, “"DreamWorks has
already had a terrific year, with The
Isley Brothers’ No. 1 debut for Body
Kiss and the incredible artist-devel-
opment story of Floetry and their
gold album, Floetic. I look forward
to working with the DreamWorks
team to continue building on that
momentum, as well as launching
the superb upcoming records from
Dave Hollister, Ron Isley and Burt
Bacharach, and Jon B. I am ready to
roll up my sleeves and dig in.”

Analysis
Continued from Page 1

The typical Country station had
the highest ratings, registering an
average 7.6 12+ share among all
Country stations in the top 50 mar-
kets. Next in rank was News/Talk,
with a 6.6 among all N/T stations,
followed by CHR/Rhythmic, 6.5;
AC, 6.1; CHR/Pop, 5.3; Classic
Rock, Hot AC and Oldies, 4.5; Alter-
native, 3.8; Tropical and Urban, 3.7;
Rock, 3.5; News and Smooth Jazz,
3.3; Latin, 2.8; ‘80s and Triple A, 2.6;
Classic Hits and Classical, 2.4;
Sports, 2.1; Adult Standards, 1.8;
and Christian, 1.6.

Because News/Talk has claimed
so much ground in the past year,
only seven of the 22 individual for-
mats improved their average station
share. They were: Classic Hits (up
8.5%), '80s (5.2%), News/Talk (3%),
Classic Rock (2.5%), News (1.6%),
Sports (1.5%) and Classical (0.4%).

Those declining were: Hot AC
(-1.5%), CHR/Rhythmic (-2.1%),
Oldies (-2.6%), AC (-3%), Tropical
and Urban (-4.2%), Rock (-4.6%),
Christian and Country (-4.7%),
CHR/Pop (6%}, Smooth Jazz and

Bloomguist
Continued from Page 3

where he served as both News/ Talk
Editor and Washington Bureau
Chief.

“Although many strong candi-
dates from across the country ex- |
pressed an interest in this critical po- |
sition, Randall’s success at both
WRVA and WBT makes him
uniquely qualified to oversee our '
programming efforts at this time,”
WMAL President/GM Chris Berry
said. “l am delighted that he willbe |
joining us here at WMAL.”

Latin (-9.5%), Adult Standards
(-10.7%), Alternative (-10.9%) and
Triple A (-12.4%).

Ranking behind News/Talk in
terms of the percentage of stations
improving their ratings, 63.6% of
News outlets were up from a year
ago, followed by Urban (62.7%),
Spanish-Language (59.6%), CHR/
Rhythmic (56.1%), Country (55.8%),
Hot AC (53.2%), Christian (51.9%),
Classical (47.4%), Classic Rock
(45.7%), Sports (44.7%), Tropical
(42.1%), AC (38.5%), Classic Hits
(36.4%), Smooth Jazz (36.1%), Adult
Standards (35.9%), Rock and Triple
A (33.3%), Alternative (32.6%), Old-
ies(30.9%), ‘80s (26.3%) and

phis led the pack for Urban and Ur-
ban AC, respectively. In Active
Rock, Columbus, OH and San An-
tonio hosted the largest audience
shares, while Providence led for
Rock.

Among the many Spanish-lan-
guage approaches, Los Angeles
was, unsurprisingly, No. 1 for Re-
gional Mexican, while Puerto Rico
paced all markets for Latin Contem-
porary and Spanish News/Talk.

Among the most popular Chris-
tian genres, Dallas was best for
Christian AC, Pittsburgh and Mem-
phis led for Christian Talk, and
Memphis was tops for Gospel.

CHR/Pop (22.7%).
By Market Format Shares:

Inall, R&R identified &7 | TQP S0 Markets
individual formats and
subformats between the Format Sp 02 Sp 03
spring of 2002 and spring News/Tatk 112 123
2003. The markets claiming Urban 98 98
the highest major-format AC 95 94
shares were: Atlanta (News/ Country 9.1 93
Talk, with Middlesex lead- Spanish-Language 6.1 6.4
ing among Talk-only sta- CHR/Rhythmic 6.2 6.2
tions), Cleveland (Classical, Oldies 6.0 5.6
Smooth Jazz and Oldies), CHR/Pop 6.1 56
Indianapolis (Classic Rock), |  HotAC 50 50
Jacksonville ('80s), Mil- Classic Rock 49 49
waukee (Hot AC and Clas- Alternative 45 4.2
sic Hits), Minneapolis Rock 44 40
(Triple A), Nashville Christian 28 3.0
{Country), Nassau-Suffolk Smooth Jazz 27 28
(News), Pittsburgh (Adult |  Sports 22 23
Standards), Providence News 1.6 1.7
(CHR/Pop), Riverside Adul! Standards 1.8 1.6
(CHR/Rhythmic), Sacra- |  Tropical 1.4 15
mento (Sports), Salt Lake (Jassm Hits 11 12
City and San Diego (Alter- T"'"e.A i i
native), and West Palm f:lassmal s )
Beach (AC). 80s 14 09 |

Among Urban formats, Other 03 : 0.4
New Orleans and Mem- S S |
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‘STREETTALK

Big-Ass Blackout Renders Northeast Powerless

So, apparently there was this massive power outage late
last week that affected large chunks of New York, New Jer-
sey, Connecticut, Ohio, Western Massachusetts, Michigan and
parts of Canada ... at least that’s what we're hearing.

In the minutes after the lights went out, while many other
stations were either off the air or converting to backup power
sources, Clear Channel/New York combined the feeds of
WHTZ (Z100), WLTW (106.7 Lite FM), WAXQ
(Q104.3) and WKTU into one giant emergency stream and
ran the audio of the local NBC-TV affiliate. Z!100 afternoon
driver Paul "Cubby” Bryant was
pressed into service to anchor the
| combined coverage.

The following morning, when
sister Urban WWPR (Power
105.1) lost its T-1 connection to its

Al

- . :
o ) ~ transmitter |0 minutes into his
3 X )
<P 4 show, morning host Ed Lover ran
T § across the hall and made a love
._ —_—E al — 4 . . 0
Could you play connection with Elvis Duran over

on Z100, which was simulcast on
both frequencies. “This was a
great example of two radio stations coming together in a time
of need and filling a void during a difficult time,” says CC Sr.
VP/Programming Tom Poleman.

‘Ebony & Ivory'?

In the midst of Blackout 2003 (which we're stifl waiting for
Fox News to trademark), Sirius remained up and running
— and even opened its doors to help terrestrial stations con-
tinue their coverage. Noncomm Classical WNYC-FM lacked
emergency power, so Sirius lent them some studio space.
Sirius EVP/Programming Jay Clark says, “They walked their
people and equipment from their building — almost 60 blocks
away — up to ours.”

Look for more riveting stories about how New York sta-
tions dealt with Blackout 2003 in next week's CHR/Pop col-
umn.

People, Places & Stuff

What's up with WH)Y/Providence PD and Clear Channel
RVP/Programming Joe Bevilacqua? ST hears a Capitol move
is imminent....

South Central Communications President Steve Edwards
announces his retirement, effective at the end of the year.
Edwards, a 40-year industry vet, and South Central have cut
a multiyear deal that names him Manager/Special Projects,
in charge of evaluating future South Cen-
tral acquisitions.

! At about the same time, somewhere

in a paralle! universe, former "Hollywood
Madam” Heidi Fleiss joins Alternative
KFSD-FM/San Diego to do a nightly show
from 7-9pm.

Our best wishes
for a speedy recovery go out to WSIX/
Nashville morning legend Gerry House,
who underwent two surgeries fast week-
end for a bleeding artery in his brain —
and doctors say he’ll have to endure a
third. They expect him to make a full re-
covery, which is good news. For updates
on House’s condition, call 615-744-4747
or go to www.wsix.com.

Fleiss displays her
aural abilities.

Get well, Gerry!

Got That 01d Gigli Feeling

WBCN/Boston subjected several hundred of its hardier
listeners to a mercy screening of the Ben & Jen train wreck
otherwise known as Gigli, the film that many have already
dubbed the Worst Movie of the Year — and it's only August.
“We wanted our listeners to see the very last screening of
this cinemztic masterpiece before it becomes a cult classic
destined for midnight viewings,” PD Oedipus tells ST. “Be-
sides. Ben's a Boston boy; he deserves at least one full house.”

WBCN Promotions Director Cha Chi Loprete says, “This
is the perfect low-cost, high-payoff promotion.” Indeed, right
after the screening was announced, Oedipus was interviewed
by the Boston Herald. “Within 30 minutes, CNN Headline
News interviewed him on the air,” says Loprete. “The next
morring, CNN called — they seemed surprised that Head-
line News had beaten them to the punch!" To placate CNN,
Loprete overnighted them one of the station's commemo-
rative “| Survived Gigli" T-shirts.

When Emmis CHR/Rhythmic KXMG (Mega 93.3)/Austin

¢John Hogan becomes CEO of Clear Channel Radio.

* Phil Quartararo becomes Exec. VP for EMI Recorded
Music North America.

* Lisa Ellis promoted to Sr. VP, R&B/Rhythm-Crossover
Promotion at Columbia Records.

*John Fullam joins Infinity Broadcasting as President/
COO0.

* WNEW/New York GM Ken Stevens and PD Jeremy
Coleman are suspended in the wake of aftemoon team
Opie & Anthony’s St. Patrick's Cathedral sex stunt.

* Kraig Kitchin promoted to President/
COO of Premiere Radio Networks.

*Oscar Fields retums to Motown Rec-
ords as Exec. VP/GM.

*Rob Roberts and Gregg Steele be-
come Clear Channel Communications
Regional PDs/South Florida.

*Haz Montana becomes PD at KSSE-
FM/Los Angeles.

/ 0 VEARS A0

* Jon Leshay promoted to Sr. VP/Promotion for Elektra
Entertainment.

« Craig Ashwood becomes PD at WLTT/Washington.

¢ Julian Breen appointed Director/Operations at WPEN
& WMGK/Philadelphia.

75

« Malrite Communications goes private with a $170 mil-
lion stock buyout.

*John Brodey becomes Sr. VP/Promotion for Polydor/
London/Wing Records.

*Jan Jeffries becomes PD at WQXI-AM & FM/Atlanta.

*Steve Feinstein named R&R's AOR
Editor.

*FBI and IRS agents seize documents
from the William B. Tanner Co. regarding
mail fraud, tax evasion, kickbacks and a

Kraigi(itchin

hidden inventory of advertising time. v o Ji
+ Sal Licata becomes Exec. VP/GM at Sal Licata
Arista Records.
\ J
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was relaunched as KDHT, “The New Hot 93-3, Nonstop |
Hip-Hop,” under the direction of PD Jay Michaels, they de- |
cided to celebrate with a little “Bubba-Q with Bubba

Sparxxx” party at an outdoor bar on
nearby Lake Travis. "By 8pm we were
already past the bar's capacity of
1,200 people,” says Michaels.
"By the time Bubba and our af- |
ternoon jock, Boogie, started
the bikini contest, water was
starting to come in through the floor-
boards of the dock where this huge crowd was partying.
Within a few minutes, the entire place started sinking! By
10pm we had to end the party — and that's what | call a
huge success!”

The Programming Dept.

OM/PD Rob Summers resigns from Wilks Alternative
KKND (106.7 The End)/New Orleans, effective at the end
of the month. No repiacement has been named.

Former WTT$/Indianapolis PD Jim Zeigler is the new PD |
of Citade: Triple A WOKY/Knoxville. New MD Aimee |
Baumer joins from WMPS/Memphis.

KPTY (Party 104.9)/Houston night jock/imaging guy Jamie |
“Babyface” Pendleton is named PD of CHR/Rhythmic
KMRK/Odessa-Midland, TX. He replaces Frank E.D., who
left last month.

Citadel Active Rock WAQX (95X)/Syracuse and PD Bob
O'Dell part ways over what he describes as “creative differ-
ences.”

WSNY/Columbus, OH Asst. PD Steve Cherry is named
PD of Clear Channel AC WBBQ/Augusta, GA.

Dr. Dave Michaels has been named OM/PD of Three
Eagles' Hot AC KEEZ and Classic Hits KRBI/Mankato, MN.
Most recently, Michaels was PD of WSTO/Evansville, IN.

There’s been a changing of the PD guard at two of
Archway's Little Rock properties: Marty Oehloff steps down
as PD of Alternative KLEC. and Tony Terrell relinquishes his
stripes at CHR/Rhythmic KHTE. Both remain in afternoons
at their respective stations. For now, OM Hoser will over-
see programming of both stations in addition to his regular
duties at Classic Rock KKZR. Interested PD candidates should
shoot their package to Archway VP/Programming & Market-
ing Brian Krysz.

1 enjoy the services of

| show.

| waukee, the last |7 at Clear Channel AC
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Quick Hits

Listeners to WHTZ (Z100)/New York will
midday talent Shelley
Wade for another
two years, as she

signs a contract ex-
tension. Wade has
been at Z100 since
July 2001.
WFLY/Albany,
NY's morning team
— Brian Cody, Ellen
Rockwell and sidekick Big Ray — have re-
signed. PD Donnie Michaels needs a new

Shelley Wade

ST Shot 0’ The Week ]

~

After 25 years on the air together in Mil-

WLTQ, the “Dick” half of married morning
team Dick & Ellen Stout exits. Ellen will
continue as a solo act.

After 13 years apart, the South Florida ra-

When WKXJ/Chattanooga, TN morning team Jane & Troy wanted to give away a
Mariah Carey flyaway to Orlando, they couldn'’t bear the thought of blowing it out to
boring old Caller No. 9. Instead. they decided to get down and dirty — literally. “We
had four moms mud-wrestle for it,” says PD Tommy “Chuck.” Oh, look — here’s two
of the more dainty players now....Tastes great! Less filling!

dio team of Greg Budell and Don Agony
has been reunited on Nostalgia W|NA-AM/
Miami. Budell started doing mornings there on July 28. Agony
and Greg Budell used to co-host mornings at now-defunct
WAXY and, later, at WLVE.

Asst, PD/MD/afternoon talent Violet exits Infinity Alterna-
tive WZNE/Rochester, NY. Across the street, WNVE &
WKGS MD Don Vincent steps down to attend graduate
school. PD Erick Anderson ups Music Coordinator Nick
DiTucci to MD of both properties.

WHRL/Albany, NY MD/night guy Walter Flakus exits for
XM Satellite Radio.

WXTB (98 Rock)/Tampa MD Launa Phillips relinquishes
her music duties to focus on her midday show. New Asst.

PD Brian Medlin adds MD stripes to complete his fashion- I

able ensemble.

WBNS/Columbus PD Jeff Ballentine inks KFOG/San Fran-
cisco night guy Buzz Fitzgerald for nights; he replaces Amy
Dunn, who left a while back. Fitz hits town on Sept. |.

Buckley CHR/Rhythmic KHTN/Modesto, CA has a new
morning guy: JD Redman. who's inbound from afternoons
at KQIZ/Amarillo, TX.

LTURE - FADS - THE EVENTS - THE STARS |

l Talk Topics
| WOR/New York adds The Savage Nation to its nightly
lineup from 8-10pm. Savage replaces long-running financial
talk show The Dolans, which will continue to air on the WOR
Radio Network but will no longer air locally on WOR. Sav-
age has been off the air in New York since June, when WABC
dropped the show following a contract dispute.
WRKOQO/Boston morning co-host John “Ozone”
Osterlind has been suspended for two weeks after he made
on-air comments about the latest round of Palestinian sui-
cide bombings and called for “the eradication of the Pales-
tinian people.”
Peter Burns, a listener to Clear Channe! Sports outlet
| KTKR-AM/San Antonio, has been selected to be co-host for
a day for Fox Sports’ Tony Bruno Extravaganza. Every year,
| Bruno solicits tapes from listeners auditioning to be co-hosts,
which are then voted on by the audience. Burns and his wife,
Stacie, will fly to Los Angeles on Aug. 27 to prepare for his
| one-day brush with greatness.

Dave Stewart from WPL] in New York City hoststhe =
original '90s show; heard on great Hot ACs and CHRs from
coast to coast. To satisfy your listeners™ hunger for the
'90s, plug Retro Stars into your weekend schedule:

Custom versions for Hot AC and CHR

(enalier free-

www americanradiohistorv com

(800) 322-3204
www, retrostars.com
infod@@retrostars.com
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SOUND DECISIONS _
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Rock Under The Radar

Local acts get support at Active Rock and Rock radio

In conjunction with Cyndee Maxwell’s National
League of Rock special this week, I decided to look
under the major-label radar to spotlight several acts
from around the country that are enjoying regular ro-
tation at commercial radio without the benefit of label
deals. Keep your eyes — and ears — peeled for these

hot prospects.

Jibe

Dallas

Spin city: KEGL/Dallas; KATT/
Oklahoma City; KFMX/Lubbock, TX;
KTUX/Shreveport, LA; KMOD/Tul-
sa; KNCN/Corpus Christi, TX;
KZRR/ Albuquerque; KIOC/Beau-
mont, TX; KLBJ/Austin; and KFZX/
Odessa, TX.

Jibe

The 411: With four releases under
their belts, Jibe are racking up airplay
for “Yesterday’s Gone” from their lat-
est CD, Uprising. Without a deal, the
Texas four-piece managed to crack the
top 30 on R&R's Rock chart, and Dal-
las Cowboys fans are getting an ear-
ful of Jibe every time they tune in to
preseason games, as “Yesterdav's
Gone” has been chosen as the music
bed for this season.

On the road, the group has shared
stages with the likes of Qur Lady Peace,
Lit, Creed and more. They also landed
aspoton Jim Beam’s Road to the Rack-
house Tour with Jerry Cantrell and
Nickelback. Jibe are currently touring
with ex-Buckcherry singer Josh Todd
through mid-September.

“When we heard the Jibe record,
we felt that it was a really good song,”
says KEGL (The Eagle) PD Max Dug-
an, who is currently spinning " Yester-
day’s Gone” upward of 30 times a
week. “The band has a strong local fol-
lowing. The song tested very strong-
ly initially, and it moved right up our
chart. We believed in it and putitina
position to give it some significant
play, and it has come to fruition as a
power for The Eagle.”

Contact: Ronnie Raphael, 214-691-
1908.
Web: wrww.jibeonline.com.

Mighty Sideshow

Chattanooga, TN

Spin city: WRXR/Chattanooga,
TN; WCCC/Hartford; WQLZ/
Springfield, 1L; WJJO/Madison;
WNEFZ/Knoxville;and WRBR/South
Bend, IN.

The 411: Originally a bar band
playing covers, Mighty Sideshow be-
came an all-original effort back in
2000. Last September the group
opened for Ted Nugent for aweek and
a half in Florida, and it has shared
stages with everyone from Tesla, Jack-
yl and Quiet Riot to more current art-
ists like Seether and Slaves On Dope.
Upcoming dates include slots with
Saliva and 3 Doors Down.

Following a live demo in 2001, the
band cut their first studio album, Part
of Something. The track “Mirror” is
currently shining bright for the band
with radio airplay.

“We sell out of CDs almost every
damn show,” says guitarist Rodney
Smith. “We're having the best of luck
with it, especially the music we're
putting out lately. I think we’re on to
something. It's not like we're reinvent-
ing the wheel or breaking new ground
necessarily; we're just trying to write

Mighty Sideshow

"I think we've sold in the neighbor-
hood of 3,000 {copies of Part of Somte-
thing). | know we're small-time, but
that's pretty impressive for our scale
right now. Of course, all the profit
comes to us, and we managed to buy
ourselves a new motor home. We live

init; that's our home away from home.

“Welove to play shows; that's what
we’re all about. We made up our
minds a couple of years ago that, no
matter how hard it is, we’re going to
do this. Slowly but surely, we've been
making it happen. | cannot begin to
tell you what radio’s done for us late-
ly. It's been incredible, and things are
starting to snowball.”

Contact: Victor Somogyi, 212-327-
0509; Mike Van Orsdale, 888-876-3463;
or Alan Whitener 423-635-0686.

Web: wuwr.mightysideshow.com.

Thrust

Kansas City

Spin city: KQRC/Kansas City and
KEY]/ Abilene, TX.

Thrust

The 411: Together since ‘96, Thrust
are the chiefs of the Kansas City rock
scene. The four-piece have four indie
releases. Their most recent effort,
Symptom, has charted at R&R Rock
Specialty, while “Pushed Away” has
picked up regular rotation at home-
town Active Rocker KQRC. In 1998
they opened for Motley Crue as win-
aers of the Kickstart Your Career con-
test, and, starting in 1999, they went
on a three-year winning streak at
KQRC's annual Battle of the Bands
before retiring from the competition.

With their prior release, Parade of
Idiots, Thrust earmed airplay for the
track “Smack” and staged their own
CD-release party in March 2002. “We
rented out the Uptown Theater, which
is a 2,000-seater,” says guitarist Mike
Scott. “We ended up selling almost
1,200 tickets for it. Nobody thought a
local band could do something like
that. We got some radio ads and pro-
moted. We ended up selling a boat-
load of CDs and merchandise that
night.”

Scott estimates they’ve sold 1,700
CDs so far, with more being ordered.
Qutside the band the group members
hold regular jobs. When Scott isn't
rocking with Thrust, he’s moving
rocks with the construction company

he runs. "I'm definitely ready to get
out of it,” he says. “We're all ready to
hit the road, that's for sure. At some
of these rock fests we play, we get to
know all these bands and hang out
and drink beer with them all day.
Then they’ll ask, ‘Where you guys
going next?’ Back to work.”

Thrust's strong work ethic hasbeen
noted by KQRC Asst. PD/MD Don
Jantzen. “They are completely self-
promoted, -managed, -booked, -pro-
duced, -financed — you name it, they
do it all themselves,” he says. “And,
to be honest with you, in almost 12
years of radio, I've never found a band
that works harder than these guys.”

Contact: thrust2k@hotmail .com;
thrustradio®hotmail.comt; or Mike Scott,
913-915-7655.

Web: www.thrustradio.com.

Dogfight

Boston

Spin city: WAAF/Boston; WCCC/
Hartford; and WQBK/Albany, NY.

The 411: The four-piece Dogfight
currently find themselves with airplay
at one of Active Rock’s premier ken-
nels, WAAF — the same station that
brought us Godsmack and Ra. The
band befriended former WAAF night
jock Jay Ferrera, and soon the group’s
remixed demo made repeated visits to
the station’s music meeting.

“We really wanted to get behind
another unsigned project, and we just
kept bringing it in to the music meet-
ing,” says WAAF MD/midday talent
Mistress Carrie. “We decided to give
ita shot. The reaction was directly re-
lated to sales at outlets like Newbury
Comics and the other local outlets.”

For three weeks ina row Dogfight's
Push was Newbury Comics’ No. 1-
selling album by an unsigned local
act. The group has also earned a nom-
ination for Best Hard Rock Band at the
2003 Boston Music Awards. The
group has played several shows for
WAAF and will be featured at the sta-
tion’s upcoming Locobazooka festi-
val, headlined by Staind.

“We're pretty excited aboutit,” Car-
rie says. “My phones ring off the hook
from label people.”

Dogfight

The group’s motivation and game
plan for Push were also impressive to
Carrie. “They were doing everything
right,” she says. “They had already
done their demo, they had their web-
site up, and they were already book-
ing shows in all the local clubs. They
were really working hard to promote
themselves. It's not like they’re just
playing in a garage and we're doing
all the work. They were willing to be
active participants in their own suc-
cess,”

Contact: Vizion Entertainment
Corp., vizionec® comcast.net or 508-622-
1086.

Web: wuno.dogfightband.cont.
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Sound And Fury

Minneapolis

Spin city: KXXR (93X)/Minneap-
olis and KUPD/Phoenix.

The 411: “The best way for me to
describe the song we added to 93X
is two minutes and 55 seconds of big
guitars, big guitars and a hook burg-
er,” says KXXR Asst. PD/MD Pab-
lo of Sound And Fury’s “Where I Be-
long,” a guitar-heavy slab of rock
that recalls Seattle’s best years. “You
hear it today, and you wake up to-
morrow singing it— truly an impor-
tant thing in radio. When we heard
this track, we knew it had that feel
and appeal to it.”

Sound And Fury

The group has been a Minneapo-
lis scene fixture for five years and re-
cently evolved its sound with the
addition of guitarist Matt Piper, who
happens to be Pablo’s brother. But
this is hardly a case of nepotism, as
Pablo never worked Sound And
Fury to 93X PD Wade Linder, who
discovered the band’s rough demo
while driving to lunch with Pablo.
Linder liked what he heard and
wanted to hear the final product
when it was ready.

Amonth later Pablo played the fin-
ished song on a Monday before
Linder left for the day. Pablo was told
to put the song in 93X’s Cage Match.
“On Tuesday we were doing adds,
and Wade took a stack of CDs down
to [OM] Dave Hamilton’s office,” Pab-
losays. “They didn't like any of them,
and Wade came running down to my
office. He took the Sound And Fury
track, played it for Dave and came
back 10 minutes [ater telling me that
we were adding it.”

Sound And Fury also enjoved air-
play last summer for the track “Beau-
tiful,” which dominated KUPD's Cage
Match program, prompting the group
to fly to Phoenix for a sold-out show.
Back home, “Where  Belong” is light-
ing up the phones. “Thev're easily one
of the biggest-requested bands on the
station, and people want to see them,”
Pablo says.

Contact: Matt, pp13@uswest.net; or
Keith, kbrooks@raidersfan.net.

Web: wunsoundnfury.net.

TALK BACKTO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1668
E-mail:
feorreia@radioandrecords.com
Fax: 310-203-9763
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N THE INDUSTRY’S NO. 1 RETAIL CHART August 22, 2003
Lw ™w ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 ALAN JACKSON Greatest Hits Vol.2 Arista 329,724 -
- 2 DASHBOARD CONFESSIONAL A Mark, A Mission, A Brand, A .. Vagrant 127,673 -
1 3 SOUNDTRACK Bad Boys li Bad Boy/Universal 104,593 12%
3 4 EVANESCENCE Fallen Wind-up nms3 -8%
4 5 BEYDNCE Dangerously In Love Columbia 65,863 A%
- [ STATE PROPERTY State Property Presents...Vol.2 Roc-A-Fella/IDJME 65,086 —
5 7 CHINGY Jackpot DTP/Capitol 64,953 1%
2 8 VARIOUS Now That’s What | Call Music! 13 urv 60,648 -24%
28 9 SOUNDTRACK Lizzie Mcguire Movie Walt Disney 56,191 +87%
7 10 NORAH JONES Come Away With Me Blue Note/Virgin 55,899 4%
6 n 50 CENT Get Rich Or Die Tryin' Shady/Aftermatlyinterscope 55,884 6%
10 12 LINKIN PARK Meteora Warner Bros. 48,415 +4%
- 13 LYNYRD SKYNYRD Thyrty: 30th Anniversary Col... urv 44,335 -
- 14 VARIOUS Kidz Bop 4 Razor & Tie 43,000 -
9 15 ASHANTI Chapter li Murder Inc IDJMG 39,194 21%
29 16 SOUNDTRACK Freaky Friday Hollywood 35,513 +23%
15 17 COLDPLAY Rush Of Blood To The Head Capitol 34,764 2%
12 18 MYA Moodring A&Miinterscope 34,638 13%
- 19 SOUNDTRACK Freddy Vs. Jason Roadrunned/IDJME 34,569 -
20 20 BLACK EYED PEAS Elephunk A&Minterscope 34,008 +5%
14 21 CHER Very Best Of Cher wsm 33,903 -9%
18 22 600D CHARLOTTE Young & Hopeless Daylight/Epic 32,678 A%
" 23 LUTHER VANDRDSS Dance With My Father J 31,395 -26%
13 24 STAIND 14 Shades 0f Grey Flip/Elektra/FEG 31,151 -18%
21 25 TOBY KEITH Unleashed DOreamWorks 30,613 -5%
22 26 AUDIOSLAVE Audioslave Epic/interscope 30,535 4%
23 27 SEAN PAUL Dutty Rock VP/Atlantic 30,423 A%
33 28 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk wr 30,333 +11%
24 29 CHRISTINA AGUILERA Stripped RCA 29414 6%
19 30 MICHELLE BRANCH Hotel Paper Maverick/Warner Bros. 28,605 14%
8 3 WYNONNA What The World Needs Now Curb 28,112 48%
3B 32 FABOLOUS Street Dreams Desert Storm/Elektra/EEG 27,168 +4%
17 33 SOUNDTRACK American Wedding Universal 26,586 -23%
32 3 KENNY CHESNEY No Shoes, No Shirt, No Problem BNVA 26,545 6%
30 35 KELLY CLARKSON Thankful RCA 26,097 -8%
2% 36 METALLICA St. Anger Elektra/FEG 26,069 -15%
42 37 3 DDDRS DDWN Away From The Sun Republic/Universal 25,994 +17%
27 38 BROOKS & DUNN Red Dirt Road Arista 25,881 14%
16 39 JANE'S ADDICTION Strays Capitol 25,851 -25%
26 40 WHITE STRIPES Elephant 74 25,551 -16%
45 M MATCHBDX TWENTY More Than You Think You Are Atlantic 25,087 +14%
3/ 42 SHANIA TWAIN Up Mercury/IDJMG 24,822 1%
40 43 JUSTIN TIMBERLAKE Justified Jive 24,447 +71%
47 4 JASON MRAZ Waiting For My Rocket To Come Elektra/EEG 21,887 0%
39 45 TRAIN My Private Nation Columbia 21,359 -10%
41 46 JIMMY BUFFETT Meet Me In Margaritaville ury 21,027 -8%
37 4 LONESTAR From Here To There: G. Hits RCA 20,999 -15%
48 48 TRAPT Trapt Warner Bros. 20,001 4%
- 49 R.KELLY Chocolate Factory Jive 19,319 -
- 50 ATARIS So Long, Astoria Columbia 19,272 -

© HITS Magazine Inc.

Action Jackson; Ay, Carrabba!

As the summer nears its end, the record
business is emerging, thanks to a pair of ex-
plosive chart debuts — one from a country

star and the other
from an emerging
mo icon.

Arista Nash-
ville’s Alan Jack-
son sees his Great-
est Hits Volume 1i
ride in with a tally
north (pardon the
expression)  of

325,000. Mean- Alan Jackson

while, Dashboard
Confessional (aka.
Chris Carrabba), 2
an emerging star @
from a different

world altogether, §
brings his emotion-
charged pop to the
mainstream via an A
impressive No. 2
start for his Va- |
grant-released/
TVT-distributed/

Interscope-worked

album. A third bow,

Roc-A-Fella/IDJMG's State Property, nails down
the No. 6 spot, with Beanie Sigel and company
scoring sales of more than 65,000. Say the record
and retail industries: “Thanks, we needed that.”

s
g

Chingy

|
4 | another strong showing, coming in at No. 5.
" | DTP/Capitol rapper Chingy isn't far behind,

| After topping the charts for four consecutive
weeks, Bad Boy/Universal’s Bad Boys Il drops
slightly, to No. 3. Wind-up’s Evanescence stay

solid at No. 4, while Columbia’s Beyoncé has

at No. 7, followed by UTV's New 13, which
slips from No. 2 to No. 8.

Another big story is Hilary Duff's Lizzie
McGuire Movie soundtrack (Walt Disney
Records), which catapults 28-9 on a whopping
87% boost after the DVD of the hit film came
out. That augurs well for the new Duff album,
Metanorphosis, which hits on Aug. 26 with
700,000-plus on the street and the single “So
Yesterday” storming Top 40.

Speaking of soundtracks, Hollywood's Freaky
Friday goes 29-16 with a 23% sales increase, and

Roadrunner/IDJMG's Freddy Vs. Jason slashes its

way toa No. 19 bow.

Elektra’s emerg-
ing troubadour Jas-
on Mraz, who broke
into the top 50 last
week, sticks around
at No. 4 as his sin-
gle continues to gar- (]
ner big spins at mul-
tiple formats. Co-
lumbia’s Ataris, ex-
periencing a similar
radio-powered up-
surge, re-enter at No.

Hilary Duff
0. Y

Next week: The momentum continues
with Star Trak/Arista’s Neptunes and Co-
lumbia’s Bow Wow.

www americanradiohistorv com
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OutKast Return

Radio is going to have twice the fun it normally has next week as
OutKast return with not one, but two new singles to tickle your ear-
drums. Big Boi takes the lead on “The Wav You Move,” which is Go-
ing for Adds at Rhythmic and Urban. The funky soul groove also fea-
tures Sleepy Brown. Meanwhile, Andre 3000 asks, “What's cooler than
being cool?” in “Hey Ya!” his effort that's arriving at Pop and Alter-
native. (In case you're wondering, the answer ta the question is “Ice
cold!”). Both singles are on Out- ;

Kast’s Sept. 23 double album,
Speakerboxxx/The Love Below. In ac-
tuality, the double album wiil con-
tain solo CDs by both members of
the groundbreaking hip-hop duo.

We also have double the plea-
sure over at Smooth Jazz in the
coming week. Seal went for adds
with “Waiting for You” at AC, Hot
AC and Triple A a couple weeks
ago, and now he’s set his sights on
Smooth Jazz. Oddly enough, j.
Thompson is also Going for Adds at the format with a song by the
same name. Thompson’s “Waiting for You” is the followup to his re-
cent hit “Tell Me the Truth.”

Mandy Moore re-enters the Pop scene with “Have a Little Faith
in Me,” the lead single from her appropriately titled album Coverage.
The CD, which arrives in stores Oct. 21, will be the young singer’s
third, and John Fields (Andrew WK.) serves as producer. Coverage is
an album of covers in which Moore remakes songs by Joni Mitchell,
Elton John and Carly Simon, among others. "It is a compilation of

- some of the most incredible music
1 have ever heard in my life, and
the fact that I got to record these
songs is still unimaginable to me,”
Moore says. She is currently film-
ing a movie in Europe.

Ludacris starred in the film 2
Fast 2 Furious earlier this year, and
next week he switches gears as he
heads back to the music world.
“Stand Up,” featuring Shawnna, is
the Southern rapper’s lead single
from his upcoming CD Chicken &
Beer, and it's Going for Adds at Rhythmic and Urban. 50 Cent and
Snoop Nogg are reportedly among the guests on the album, along
with Luda’s protege, Chingy (who also happens to be Going for Adds
at Urban with “Holidae In,” the followup to “Right Thurr”). Luda will
be appearing on MTV’s TRL on Aug. 26 and will be the voice of a
character in the animated feature Lil Pimp.

Eminem’s protege Obie Trice is out to take a bite out of Rhythmic
and Urban as he delivers “Got Some Teeth” to the formats, the first

OutKast

Mandy Moore

single from his forthcoming al- - F
bum Cheers. “Teeth” was pro- ‘Lﬂ:
duced by Eminem, who also di- N, *

rected the video for the song,
along with Phillip G. Atwell. Obie
Trice will be performing on Aug.
21 and Aug. 23 as part of the And1
Mixtape Tour.

Reba McEntire is out to take {
her legendary career to new 3
heights as she presents “I'm ‘
Gonna Take That Mountain,” the
lead single from her upcoming
album Room to Breathe. This will be her first studio album since
'99s So Good Together, and it's slated for release on Nov. 18. McEn-
tire currently appears on the latest Cheerios boxes as national
spokesperson for First Book. “Mountain” will go for adds at Coun-
try next week, while the season premiere of McEntire’s TV show,
Reba, will air Sept. 12 on the WB.

Shelby Lynne won a Grammy for Best New Artist in 2000, thanks
to her breakthrough album, I Am Shelby Lytie. Next week she returns,
unveiling “Telephone” to Triple A audiences. 1t's our first look into
her Sept. 16 release, identity Crisis. Explains Lynne about the origins
of the song, “Maxine, a friend of mine, a singer, and I were up one
night and trying to come up with crazy song titles. I said, *“1 Wish
You Hadn’t Been Home When the Telephone Rang,” just fooling
around. It stuck, and I turned it into a serious song,”

Reba McEntire

— Mike Trias

& GOING FOR ADDS
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Week 0f 8/25/03

CHR/POP

ALL-AMERICAN REJECTS Time Stands Still (DreamWorks)
ELVIS vS. PAUL OAKENFOLD Rubberneckin’ (RCA/
EVANESCENCE Going Under (Wind-up/

JS Ice Cream (DreamWorks)

MANDY MOORE Have A Little Faith In Me (£pic/
OUTKAST Hey Ya! (Arista)

SIMPLE PLAN Perfect Lava/

CHR/RHYTHMIC

BAD BOYS DA BAND Tonight (Bad Boy/Universall

LUDACRIS f/SHAWNNA Stand Up (Def Jam SouthiDJMG) |

OBIE TRICE Got Some Teeth (Shady/Aftermatfyinterscope/
ODUTKAST The Way You Mave (Arista)

URBAN

BAD BOYS DA BAND Tonight (Bad Boy/Universal)
CHINGY f/SNOOP DDGG & LUDACRIS Holidae In
(Priority/Capitol)

LUBACRIS f/SHAWNNA Stand Up (Def Jam South//DJMG)
MARY J. BLIGE Ooh! (Geffen/

MONICA Knock Knock &/

OBIE TRICE Got Some Teeth (Shady/Aftermathiinterscape) |

OUTKAST The Way You Move (Arista)
R. KELLY Step In The Name Of Love (ive/
THREE 6 MAFIA Shake That Jelly (Columbia)

URBAN AC
GERALD LEVERT U Got That Love (Elektra/EEG)

COUNTRY

AMY DALLEY | Think You're Beautiful (Curby

BILLY BDB THORNTON The Oesperate One
(Sanctuary/SRG/

BRAD WOLF Strictly Business (Warner Bros.}

MILA MASON Maybe, Maybe Not (Twinbeat/Quarterback)
REBA MCENTIRE I'm Gonna Take That Mountain (MCA/
RORY HOFFMAN | Am A Soldier (Dgpot/

AC
MICHAEL BOLTON When | Fall In Love (The Passion Group)

HOT AC

ALL-AMERICAN REJECTS Time Stands Still
(OreamWorks/

BILLY BOB THORNTON The Desperate One (Sanctuary/SRG/
ELVIS VS. PAUL OAKENFOLD Rubberneckin'/RCA/
EVANESCENCE Going Under /Wind.up/

THIRD EYE BLIND Crystal Baller (Elektra/EEG)

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.

SMOOTH JAZZ

BASS X Vonni {Liguid 8/

J. THOMPSON Waiting For You /AMH)
NELSON RANGELL Dedication (4440/
RAY FULLER Spanish Flyer (4 Ray Artists)
SEAL Waiting For You (Warner Bros.)

ROCK

BILLY TALENT Try Hanesty (At/antic/

BLACK LABEL SOCIETY The Blessed Hellride (Spitfire/
DEFTONES Hexagram (Maverick/Reprise)

ERIC SARDINAS Black Pearls (Favored Nations/
SEVENDUST Enemy (TVT)

ACTIVE ROCK

BILLY TALENT Try Honesty (At/antic)

BLACK LABEL SOCIETY The Blessed Hellride (Spitfire/
DEFTONES Hexagram (Maverick/Reprise)
SEVENOUST Enemy (7V7/

ALTERNATIVE

BOXING DAY Fall Away (Universall
DEFTONES Hexagram (Maverick/Reprise/
KILL HANNAH Kennedy (Atlantic)
MANOO DIAO Sheepdog (Mute/EMC)
OUTKAST Hey Ya! (4rista)

PETE YORN Burrito (Columbia)
SEVENOUST Enemy (TV7)

TRIPLE A

Hiiniiiinin,

BILLY BOB THORNTON The Desperate One (Sanctuary/SRG)

CATDADDY JONES Late Night In The Dog House
(Fountainblue)

CAT POWER Free (Matador)

EDIE BRICKELL Rush Around {Universall

ERIC SARDINAS Black Pearls (Favored Nations)
1AN ANDERSON A Raft Of Penguins (Fuel 2000}
JOSH ROUSE Come Back (Light Therapy) {Aykodisc/
JUNE CARTER CASH Wildwood Flower (Dualtone)
PHIL ROY Melt (0r/

SHELBY LYNNE Telephone (Capitolf
SPIRITUALIZED Sampler (Sanctuary/SRG)

SUSAN TEDESCH} Wrapped In The Arms Of Another
{Tone-CooljArtemis/

TORi AMOS Strange /Epic/

TRAIN When | Look To The Sky (Cofumbia)
TRAVIS Re-Offender /£pic/

TROY JOHNSON Fingertips (Vame/

VARIOUS ARTISTS American Blues (Putumayo/
VARIOUS ARTISTS Verve Remixed 2 (Verve/VMG)
WAYNE HANCOCK Swing Time (Bloodshot/

www americanradiohistorv com
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kcarter@radioandrecords.com

Spring Ratings Hoo-Ha

Three CHR/Pop programmers talk about

what went right

t’s a little-known fact that Francis Ford Coppola is a
radio geek. Really. Robert Duvall’s line in Apocalypse
Now was originally, “I love the smell of ratings in the
morning!” I'm told that on the director’s-cut DVD you

can actually see a clip of it.

Radio people agree that seeing
the ratings can be among the most
agonizing moments in a PD’s life
(Maalox, anyone?). But seeing an
uptrend — especially a big one —
may be the most euphoric feeling a
radio programmer can experience.

In order to spread the love and
give anyone who perhaps needed
that second shot of Maalox the hope
that, yes, you, too, can have a good
book that isn’t the Bible, | comered
afew PDs whohad good
spring showings and de-
manded the secrets of
how thev did so well.

Let’s mect our contes- |
tants, shall we? On this |
side, we have the lovely
and talented Tracy Aus-
tin, progtamming guru
atSusquehanna’s KRBE/
Houston. KRBE posted a
healthy 4.6-5.0 12+ jump
in the spring book. In the middie is
Entercom WEZB (B-97)/New
Orleans overlord John Roberts,
whose station vaulted 4.5-5.5 12+.
And on this side we have Chris
Edge, master of Clear Channel’s
WDCG (G105)/Raleigh, which
rocketed 5.0-8.0 12+ to tie for first
place in the market.

The main thread that ran through
all the conversations was the music.
Those old mantras “Play the hits”
and "Hits are hits” and “Do [ have
to call-block your phone number?”
kept popping up in all the inter-
views | did.

“We look at a song
and label it, and
listeners don’t do
that — they either
love it or they

don’t.”
Chris Edge

Tracy Austin

Listen To The Music

While itcan’t be debated that Pop
stations have found success recent-
ly by playing rhythmic records, all
three of our programmers stress that
they run mainstream Pop stations.
While the rhythmic component
plays a part in their playlists, they
definitely incorporate other genres
into their stations to make them
mass-appeal.

“We' re mainstream Top 40 in the
truest sense, in that we
play all the hits,” says
| Roberts. “1t's clear from
our research that the
rhythmic-based stuff,
| whether it's Sean Paul or
Nelly or Ashanti, should
be the essence of the sta-
tion, because that’s the
essence of the market.

“We also have just as
much strength from the pure pop
stuff, like Justin Timberlake or Kelly
Clarkson, and we can selectively
play the biggest rock hits, like Eva-
nescence. There’s nothing we can’t
play if we present it the proper way
and string it together in the right
fashion based on what the audience
tells us they want to hear.”

Edge says, "We look at a song and
label it, and listeners don't do that
— they either love it or they don't.
A listener who must have been 40+
vears old called this week to com-
pliment me on two songs. She was
going on and on about how it was
so great that we were playing
MercyMe, and then she says, ‘Oh,
and there’s another song
[ like.” I'm expecting to
hear her say Uncle Krack-
er or something, but in- [k,
stead it's Black Eyed Peas’
‘Where Is the Love?””

Austin concurs: “The
variety is a lot of our
strength at KRBE, and
we're really trving to
point the station straight
down the middle and not
lean in one certain way. We have the
tuxury of playing the best songs of
all the different formats while at the

pe

John Roberts

By Keith Berman
Associate Radio Editor

same time finding some that are
unique to KRBE and breaking
those.”

‘Let’s Give It To Them’

What artists rode the wave? All
three PDs mention 50 Cent — it
seems like almost every CHR/Pop
station in the country has been in his
club over the past few months.
“Mass-appeal Urban crossover
records that are that huge don't
come along too often, and that prob-
ably helped a lot,” Austin says.

“There’s nothing we
can’t play if we
present it the proper
way and string it
together in the right
fashion based on
what the audience
tells us they want to

9
hear.
John Roberts

Sean Paul’s and Eminem'’s names
also popped up. Roberts says Sean
Paul was well received in New Or-
leans, but B-97 was the only station
in town playing Eminem. R. Kelly
was also mentioned as being huge,
but some Pop stations shied away
from him due to his legal problems.

As far as dayparting goes, the re-
sults were mixed. While Austin still
does it, Edge says he started out
dayparting rhythmic
records but slowly gave
up onit. “I know the the-
ory on at-work listening
— that they might like
| those songs, but they
won't be in the mood for
them while they’re work-
ing,” he says. “We finallv
hita point where we said,
‘Fuck it. They want to
hear it. Let’s give it to
them.” And it worked.”

Lest you think I'm pushing
“rhythmic, thvthmic, thythmic” as

A3
4
J

the new Pop mantra, there were def-
initely pure pop songs that got a
decent amount of airplay in the
spring, and all three stations also
borrowed from the Alternative and
Rock sides.

Pop ‘N’ Rock

Kelly Clarkson was well liked at
CHR/Pop during the spring: “Miss
Independent” sat on top of the Pop
chart for almost two months. Austin
names Stacie Orrico and Beyoncé as
big artists for her and says she’s
looking forward to the new Dido
album.

We also discussed taking songs
from the lighter side of pop and get-
ting into Hot AC artists. Austin says
she found success with Coldplay
and John Maver, while Edge men-
tions Matchbox Twenty. And every-
one is talking about Evanescence,
who have proved to be the biggest
Rock/Alternative crossover act so
far this year. Two other big names
this spring were Justin Timberlake
and Christina Aguilera, which leads
us to the second half of the story:
promotions.

While playing the hits is great for
keeping listeners locked on to your
station, getting them there in the
first place is the other part of the
battle. Timberlake and Aguilera’s
Justified & Stripped Tour turned out
to be a bonus for stations that used
ticket giveaways to pull in
listeners.

According to Roberts,
B-97 executed a series of
promotions for the three
months leading up to the
tour’s New Orleans show,
including Celebrity Sing-
Off talent competitions
among listeners. Everv
Thursday KRBE gave
away tickets to the tour’s
Houston stop. “1t was a great, great
way tosell the artists, the music and
the format,” Austin says.

Baby Brings Extra Usage

Edge says that his behind-the-
scenes marketing with Critical Mass
Media really paid off. He did only
three weeks of TV advertising and
relied on database contesting, e-mail
blasts and stealth marketing to di-
rect people to G105.

Austin and her staff meet daily to
brainstorm promotions that will
keep KRBE reflecting pop culture
and what people are talking about,
and she says the focus is always
changing. Among the station’s more
recent promotions have been ticket
giveaways to popular just-released
films, car giveaways and a trip to see
the MTV Video Music Awards.

Roberts had a unique opportuni-
ty at B-97 this spring, and he tumed
itinto something that kept the listen-
ers talking. “One of our moming co-
hosts, Cheryl Robichaux, was preg-
nant with her first baby during the
spring book, so from January until
her deliverv in April, and even for a
month afterward, the moming show
was all about Cheryl'sbaby,” he says.

wWwWWwW americanradiohistorv com

“We have the luxury
of playing the best
songs of all the
different formats
while at the same
time finding some
that are unigue to
KRBE and breaking
those.”

Tracy Austin

“When your core target audience
is women 15-30, [ think they can all
relate. Our biggest month in the ex-
traps was April, which was baby
month. We got a lot of buzz and
awareness and extra usage as a ra-
dio station as we led up to Cheryl
having her baby.”

Money, Money, Money

But money makes the world go
‘round, and all three programmers
pulled out cash prizes for their lis-
teners in Radioland. In
Raleigh, G105 participat-
ed in Clear Channel’s
national contesting and
gave its listeners the op-
portunity to win up to
$100,000. Edge used Crit-
ical Mass to e-mail listen-
ersand drive them to lis-
ten and participate.

Roberts fired up the
B-97 Cash or Crash ATM
— a "Beat the Bomb“-type game
where listeners could automatical-
ly win $100 or risk losing it all by
going for as much as $1,000. “This
is the second time we've done it
since | arrived here, and both times
it helped spike our morning, mid-
day and afternoon numbers,” Rob-
erts says. KRBE also reached into its
vault, running hourly $104 give-
aways for six weeks.

In the end, though, ittook a com-
bination of all the elements to cre-
ate a perfect storm of ratings success.
“Everything just came together,”
Edge says. "It was one of those mo-
ments in life where everything's fir-
ing on all cylinders. The talent’s
humming along, the music is cor-
rect, the positioning is correct, and
the stealth and Internet marketing
and TV campaign seal the deal.”

“It was really hard not to be top-
of-mind with anyone in this town
under the age of 40 during the three
months of spring,” Roberts says.
“I'm really a believer in the total
package. We have sore really good,
entertaining imaging that's reinforc-
ing the brand between every song.
If it's not the airstaff doing the sell-
ing, it's a piece of the production.”

/4
7

Chris Edge
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L 7 CHR/POP CALLOUT AMERICA. sy CBullseve

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 22, 2003
Cacout Americas SONg selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of July 28-August 3.

&
H»=Hil Potential ® c””/Pop g | A CALLOUT AMERICAe®
OTAL AVERAGE g EMOGRAPHICS REGIONS -
ARTIST TITLE LABEL(S) . e IrL.:|'|IL|1 ;-5 ;E WOMEN WOMEN  WOMEN MID- Hor SCORES
5 8§ 12-17 18-24 25-34 | EAST SOUTH WEST WEST By ANTHONY ACAMPORA
BLACK EYED PEAS Whese Is The Love? (A&M/interscape/ 394 388 375 365 920 214 | 405 381 394 ] 3.89 390 407 388
lack Eyed Peas are not only
HEY 50 CENT P.LM.P. (Shady/Aftermattiinterscope) 389 392 - - 923 303|398 396 371400 390 381 383 | No.1on R&R's CHR/Pop chart
SEAN PAUL Get Busy (VP/Atlantic) 388 389 382 386 969 377 | 387 410 368 385 395 398 376 | againthis week, they ascend tothe
) top of Callout America, the larg-
BEYONCE' flJAY.2 86 389 388 3. 9 423 | 397 384 3773 ) :
1AY-Z Crazy In Love (Columbial 3% 389 388 387 949 423 | 397 384 377|387 400 388 371 | f ool caliout survey of its
WAYNE WONDER No Letting Go (V#/Atiantic) 382 380 369 376 931 326 | 374 386 3.86 | 3.77 398 379 373 | kind. “Where Is the Love?”
BUSTA RHYMES IMARIAH CAREY | Know What YouWant(/ 379 383 379 378 97.1 383 | 381 379 375|370 387 381 376 | (A&M/Interscope) ranks No. 2
with teens, eighth with women 18-
LUMIDEE Never Leave You - U Goh, Uh Gooh! Universal 376 380 371 373 909 251 | 381 385 361|375 378 385 368 | 54 and first among women 2534,
UIL’ KIM £/50 CENT Magic Stick (Gueen Bee/Atiantic) 375 381 386 3.80 891 340 | 382 399 342 | 368 367 387 3.80 After debuting at No. 1 last
X § week, 50 Cent is still a strong No.
CHINGY Right Thure (0 7P/Capital 375 379 377 376 920 323 | 407 381 332|360 391 383 363 -~ s
4 Ly 2 with "PLM.P" (Shady/After-
ASHANTI Rock Wit U (Awww Baby) (Murder Inc./0JME) 375 375 365 374 977 340 | 380 373 372|379 378 385 357 | math/Interscope). The song ranks
R. KELLY Ignition (five/ 373 374 376 382 986 460 | 370 386 363|366 3.90 364 374 | third with teensand women18-24.
) L Lumidee ranks No. 7 overall
EVANESCENCE Bring Me To Life (Wind-up/ 373 376 370 367 863 377 | 369 365 385 (374 IT6 3N 3N | .0 TN ver Leave
HP) GINUWINE In Those Jeans (Epic 373 385 404 - 826 251 | 394 379 342|360 378 3.86 366 | You..” (Universal). “Leave” ranks
THALIA fIFAT JOE | Want You (EM/ Latin/Virgin) 368 369 363 355 797 21.4| 378 382 345|383 3.66 347 378 ?‘ghti‘ ‘1‘;*}2‘4‘*11“5 and sixth in the
emale cell.
NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (320 Boy/Universa) 367 3J2 372 371 894 269 | 372 373 356 | 371 371 3.80 3.49 Chingy is tied for No. 8 over-
JUSTIN TIMBERLAKE Rock Your Body (ive) 365 360 346 347 971 469 | 351 359 3.5 345 390 371 352 | allwith “Right Thurr” (DTP/Cap-
MICHELLE BRANCH Are You Happy Now? MaverickWarrer Bras) 354 359 346 342 834 337 | 359 361 371|363 345 382 ags | o) Thetrackisalock togointo
the top 10 in airplay next week; it’s
SIMPLE PLAN Addicted laval 361 359 351 353 849 207 | 369 351 363|353 379 348 363 | the No. I-testing song with teens
MATCHBOX TWENTY Unwell (Atiantic/ 359 356 356 362 960 514] 349 351 377|360 369 364 342 | andninthwith women18-24.
Ginuwine comes in fifth this
HEp SAUVA Rest In Pieces (Isiand/iDJMG) 356 352 -~ 686 197 | 351 338 373 (352 347 371 345 | o o with “In
CHRISTINA AGUILERA iLIL’ KIM Can’t Hold Us Down 204/ 353 352 - - 803 240 | 352 353 353 367 358 338 347 | ThoseJeans” (Epic) while ranking
, ) 11th with women 18-24.
SANTANA HALEX BAND Why Don't You & | (Arista/ 380 - - - 731 211 348 331 372|343 317 379 360 ; Ui,
Saliva score solidly with the 25-
JEWEL Intuition (Atéantic) 350 353 354 354 871 429|333 345 368|346 341 362 348 | 34 ol again this week as “Rest in
JASON MRAZ The Remedy (| Won't Worry} (Elektra/EEG) 348 341 341 347 740 260 | 343 3.38 361 | 368 346 352 3.25 | Pieces” (Island/IDJMG) ranks No.8
i -i itha3.73.
KELLY CLARKSON Miss Independent /AC4) 348 353 361 368 966 454 | 354 336 354|339 349 364 g9 | 0 thatalkimportantcellwitha37s
Each week you can view de-
UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 348 354 349 350 831 326 | 342 333 3.69| 355 356 343 339 | tailed Callout America informa-
ALL-AMERICAN REJECTS Swing, Swing (oghouseDreamWorks) 344 334 327 343 80.0 286 | 360 340 3.33 | 357 346 335 338 | tion on the web at wuwwbullsicom,
S thanks to R&R’s partnership with
600D CHARLOTTE Girls & Boys (Dayight/Epic) 339 328 330 337 781 217 351 33 333|333 329 349 36 | B ceve Research. This week's
JUSTIN TIMBERLAKE Senorita dfive/ 326 333 333 326 769 297 | 325 320 333|329 302 332 340 | password: Easterlin

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Totat familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit. Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.

REPORTING STATION PLAYLISTS

www.radioandrecords.com

wwWw americanradiohistorvy com


www.americanradiohistory.com

¢ CHRIPOPTOP50._

—
® August 22, 2003
W WK ARTIST TLE LABELGS) i oATs A%ﬁ‘cs e
1 1 BLACK EYED PEAS Where Is The Love? /A&M/interscape) 8738 -1 720626 14 12200
2 2 BEYONCE' fJAY-Z Crazy In Love [Columbia) 8074 -633 652903 13 1250
6 ©  NELLY 1/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universall 6074 +664 459304 10 110/0
4 4 MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 5893 274 425148 14 1250
3 5  KELLY CLARKSON Miss Independent (RCA/ 5776 914 418502 18 12210
7 6  MATCHBOX TWENTY Unwell (Atiantic/ 5111 253 412109 26 110/0
5 7 ASHANTI Rock Wit U {Awww Baby} Murder Inc./IDJME) 4976 697 377365 15 1210
10 o THALIA fIFAT JOE | Want You [EMI Latin/Virgin) 4864 +221 380415 13 12310
n € CHRISTINA AGUILERA f/LIL" KIM Can't Hold Us Down /RCA/ 4741 +313 363224 6 116/0
12 @  JUSTIN TIMBERLAKE Senorita (ive/ 4705 +287 368830 7 1230
8 11 LI KIM #/50 CENT Magic Stick /Queen Bee/Atiantic) 4672 493 314774 13 110/0
15 @  CHINGY Right Thurr (DTP/Capitol) 4670 +495 316689 10 10911
9 13 EVANESCENCE Bring Me To Life (Wind-ug/ 4306 543 336513 25 12200
14 @ GOOD CHARLOTTE Girls & Boys (Daylight/Epic) 4254 +50 288016 9 1211
13 15  UNCLE KRACKER f/DOBIE GRAY Drift Away fLava/ 4030 -247 300675 16 105/0
16 @  LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universall 3940 +88 345885 10 8211
17 @  JASONMRAZ The Remedy {| Won't Warry} (Elektra/EEG) 3584 +123 280319 18 11313
18 18 SIMPLE PLAN Addicted /Lava/ 3297 208 332131 17 106/0
21 @  SARAI Ladies (Sweat/Epic) 3054 +115 191159 10 104/0
22 @  SANTANA fIALEX BAND Why Don't You & (drista/ 3006 +343 218240 9 1015
24 @ MAROON 5 Harder To Breathe (Octone/J) 2849 +295 154452 9 108/4
25 @D  FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 27144 +310 200258 6 836
23 @  TRAIN Caling All Angels (Columbia) 2637 +75 160819 14 89N
20 24 SEAN PAUL Get Busy (VP/Atlantic) 2632 314 204297 20 116/0
19 25  JEWEL intuition (Atiantic/ 2597 764 162813 19 116/0
27 @ ATARIS The Boys 0f Summer (Columbia) 2593 +449 228090 7 95/5
28 @  3DOORS DOWN Here Without You (Republic/Universal) 2390 +386 141291 3 10313
36 @  MYA MyLove Is Like.. Whoa (A&Minterscope) 2336 +668 160409 3 9518
3 @ 50 CENT P.LM.P. (Skady/Aftermattinterscape) 2331 +516 148788 5 849
33 @ STACIE ORRICO {There's Gotta Be) More To Life /Forefront/Virgin) 2019 +235 113458 ] 10313
29 @ MERCYME [ Can Only Imagine (iNO/Curb) 1978 +1 112380 13 65/0
34 €  SEAN PAUL Like Glue (VP/Atiantic) 1925 +231 190384 5 785
26 33 BUSTA RHYMES fIMARIAH CAREY | Know What You Want [/ 1719 503 119418 19 10810
44 €D  JENNIFER LOPEZ Baby | Love U (Epic/ 1566 +616 106473 2 96
30 35  ALL-AMERICAN REJECTS Swing, Swing (Doghouse/DreamWorks) 1529 -347 106360 19 104/0
48 €  KELLY CLARKSON Low (RCA/ 1516 +750 130239 2 889
37 @ SMASH MOUTH You Are My Number One finterscape/ 1445 +63 59862 6 720
32 38  FRANKIE J. Don't Wanna Try (Columbial 1445 350 127759 19 1010
35 39 50 CENT 21 Questions (Shady/Aftermath/interscope) 1361 -325 90134 17 10740
39 @) HILARY DUFF So Yesterday (Buena Vista/Hollywood) 1320 +150 115355 4 855
40 @ TRAPT Headstrong (Warner Bros.) 1316 +148 63785 5 70/8
43 @  GINUWINE In Those Jeans fEpic/ 112 +126 55280 3 6212
45 @® Uz PHAIR Why Can't1? (Capitol 1109 +169 48933 3 45
@ BEYONCE' f/SEAN PAUL Baby Boy (Calumbia/ 1073 +523 101127 1 68/8
49 @ L1 JOK & THE EASTSIDE BOYZ Get Low (V7] m +206 62039 2 e
46 @ LIVE Heaven fRadisactive/Geffen) 951 +42 61998 5 472
47 @ JESSICA SIMPSON Sweetest Sin (Columbia) 936 +21 52655 4 620
4 48  FABOLOUS Can't Let You Go Desert Storm/Elektra/EEG) 815 -224 55498 16 680
38 49  BOWLING FOR SOUP Punk Rock 101 (Silvertone/Jive) 810 -362 32040 9 790
42 50 DA BRAT InLlove Wit Chu (So So DeflArista) 809 (189 72468 12 5200

126 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/10-8/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Most Added’

www.rradds.com

ARTIST TITLE LABEL(S)

FEFE 00BSON Take Me Away fisland/iDJMG) 33
BUBBA SPARXXX Deliverance (Beatclubinterscape/ il
JOHN MAYER Bigger Than My Body /Cokumiva/ 20
MYA My Love Is Like.. Whoa (4&M/interscope) 18
MARIA 1 Give. You Take (DreamWorks/ 13
MATCHBOX TWENTY Bright Lights Mrlanti 13
FRANKIE J. We Still (Columbia) 13
MEST Jaded (These Years) (Maverick/Reprise} 13
JENNIFER LOPEZ Baby | Love U fEpic/ n
STAIND So Far Away /Flip/Flektra/EEG) n

Most
IncreasedPlays

TOWL
PLAY

ARTIST TIME. LABELS) NCREASE
KELLY CLARKSON Low /RC4} +750
MYA My Love Is Like...Whoa /4&M/interscope/ +668
NELLY {/P. 0100Y & MURPHY LEE Shoke Ya... Bad BoylUniersal  +664
JENNIFER LOPEZ Baby | Love U /Epic/ +616
BEYONCE' fISEAN PAUL Baby Boy {Cotumiva/ +5623
50 CENT P.LMP. Shaskl faomaithioamespa! +516
JOHN MAYER Bigger Than My Body /Columbia/ +509
CHINGY Right Thurr (OTP/Capitol +495
ATARIS The Boys Of Summer /Columbis) +449
J000RS 0OWN Here Without You (Regublic/Universall +386

Most
Played Recurrents
ARTIST TITLE LABEL(S) TOTAL PLAYS
JUSTIN TIMBERLAKE Rock Your Body Wive/ 2535
R. KELLY Ignition Liive/ 2478
3 00ORS DOWN When I'm Gone (Repubkc/Universal) 2196
WAYNE WONOER No Letting Go /VP/Atlantic/ 2026
CHRISTINA AGUILERA Fighter (RCA/ 1996
50 CENT In Da Club /Shady/Aftermathiintesscape/ 1910
AVRIL LAVIGNE I'm With You (4rista/ 1147
EMINEM Lose Yourself (Shady/interscope/ 913
OANIEL BEOINGFIELO If You're Not The One fisiand/B/MG] 915
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 864
AMANOA PEREZ Angel (Powerhouse/Virgin/ 856
JENNIFER LOPEZ fiLL COOL J Afl | Have (Epic} 806
EMINEM Sing For The Moment (Shady/Aftermath/interscope) 804
OANIEL BEOINGFIELO Gotta Get Thru This fisland//O/MG/ 799
BLU CANTRELL f/SEAN PAUL Breathe /4rista m
NICKELBACK How You Remind Me (Roadrunner//D/MG} 726
AVRIL LAVIGNE Complicated (Arista/ ns
KID ROCK f/SHERYL CROW Picture /Atiantic/ ns
NIVEA Don't Mess With My Man Uive/ ns
CHRISTINA AGUILERA Beautiful (RCA/ 698
LINKIN PARK In The End (Warner Bros./ 689
B2K AND P. DIDOY Bump, Bump, Bump (Epic/ 688
STACIE ORRICO Stuck fForeFront/Virgin) 859
DJ SAMMY & YANOU Heaven {Robbins/ 31
NO OOUBT fILADY SAW Underneath It AW finterscope/ LX)

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

We’ll hook you up!?

> Custom Production - Callouts, Montages & Video Hooks
» Digital, Clear, Consistent > 70,000+ Song Library

> All Formats & International Titles

> On-Time Delivery

==
HCEIkS

UNLIMITED
———e——r
The World's Prrasier Mowis Hook Service

I IO o v

hooksumimitediFoompuserve. com
WIW RGOS cor
FAX: (TTOME2-4875
16 Perimeler Park Drive, #1098
Atlanim, GA 30347-1324

For The Best Auditorium
Tesi Hook Tapes

Michael Pelaia
{770)452-HOOK (4665)
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2 |7 . CHRIPOPTOP 50 INDICATOR

o August 22, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
LAST THIS TOTAL 4l TOTAL WEEKSON  TOTAL STATIONS/ LA L L T
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUW CHARY ADDS ARTSTTITE LABEL(S) 3
1 € BLACKEYED PEAS Where Is The Love? (A&M/interscope) 3090  +10 75353 13 51j0 | JOMNMAYER Bigger Than My Body Colmbi/ 18
2 @ MICHELLE BRANCH Are You Happy Now? MaverickWarner Bros) 3076 +2 71786 13 5410 ;":T':’,":::m‘:ﬂ%"g"m’i‘:’;%ﬁ‘m’ K
3 3 BEYONCE' flAY-Z Crazy In Love (Columbis) 2896 109 70988 12 510 | Erre DOBSON TakeMe Tm, ,“,s,,,,,,,,m, 8
5 @ ASHANTI Rock Wit U (Awww Baby) (Murder lnc./IDJMG) 2451 +3 58103 13 48/0 | MARIAIGive, You Take Dreamiorks) 6
4 5  KELLY CLARKSON Miss Independent (ACA/ 2349 235 46543 17 490 | JENNIFERLOPEZ BabylLove U Epic 6
6 6 MATCHBOX TWENTY Unwel (Adantic) 08 16 42320 21 450 | pr e o :
10 @ THALIAfIFAT JOE | Want You (EM/ Latin/Virgin) 1826 +98 49593 12 4911 | KELLY CLARKSON Low A4/ 5
7 8  EVANESCENCE Bring Me To Life (Wind'up/ 1818 237 36359 21 45/0 3DOORS DDWN Here Without You (Republic/Universall 4
18 @ CHRISTINA AGUILERA fiLIL’ KIM Can't Hold Us Down (RCA/ 1722 +318 41878 6 450 | BEYONCE'YISEAN PAUL Baby Boy (Cokmi) 4
16 (D NELLY P DIDDY & MURPHY LEE Shoke Ya Tabfeather BadBoyliivrsal 1689 +169  4ad18 8 azj | [ Mrloelsbe-wha Bodiamops: 3
13 m JASON MRAZ The Remedy {I Won't Worry) {Elektra/EEG) 1676 +58 39373 18 4511 SEAN PAUL Like Glue (VP/Atiantic) 3
9 12 UNCLE KRACKER f{DOBIE GRAY Drift Away fLava/ 1630 188 40578 15  40/0 | ATARIS The Boys Of Summer (Cokmbia) 3
14 @ G0ODCHARLOTTE Girls & Boys (Daylight/Epic) 1628 +77 38708 9  44j0 | MILARY DUFF So Yesterday (Buens Vistarkillywood 3
15 @  JUSTIN TIMBERLAKE Senorita (iive/ 1620 +3 39715 6 470 f:fg:;m’;:;"“;;‘;”}“ LIRS A :
12 15 TRAIN Calling All Angels [Calumbia) 1614 A5 36268 14 4200 | ppankied we sfi','f,c,,,,,,,,,,w 3
8 16 JEWEL Intuition (Atfantic) 1592 448 31453 18 44)0
1M 17 UL KIM /50 CENT Magic Stick (Queen Bee/Atlantic) 1545 140 363756 11 46j0
19 (D SANTANAH/ALEX BAND Why Don't You & | (Arista) 1423  +148 37654 9 4211
20 O CHINGY Right Thurr (DTP/Capitol 1325 +145 31268 7 450
17 20 SIMPLEPLAN Addicted ava) 1206 171 24841 16 360
‘ 2 @ 3 DOORS DOWN Here Without You (Republic/Universall 1244 +233 29284 4 454
2 @ MAROON 5 Harder To Breathe (Octone/J) 1220 +151 29247 7 440
23 @  MERCYME | Can Only Imagine (VO/Curt) 1024  +33 22506 13  36j0
24 @ LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal) 1005 +91 27236 7 323
26 @ STACIE ORRICO (There's Gotta Be} More To Life (Forefront/Virgin) 841 +114 24259 4 341 Most
28 €@  ATARIS The Boys Of Summer (Columbia) g5 +138 2013 4 33 |IncreasedPlays
27 € SARAILadies (Sweat/Epic) 786 +65 22115 7 3112 ona
29 28 SMASH MOUTH You Are My Number One f/nterscape/ 679 -5 17057 8 4o ARTISTTTLE LABELIS MRS
33 @ MYA My Love s Like...Whoa (A&M/interscape) 653 +13 15801 3 40/3 CHRISTINA AGUILERA SLI KIM Can't Hold Us Down (RC4) +318
25 30  SEANPAUL Get Busy (VP/Attantic) 612 181 14123 20 2400 | jounMAYER Bigger Than My Body (Coumbia w54
30 31  ALL-AMERICAN REJECTS Swing, Swing (Joghouse/DreamWorks) 595 J8 14117 21 22/0 | 3DOORSDOWN Here Without You (Bepublilniversal  +233
38 €D FABOLOUS HTAMIA Into You (Desert Storm/Elektra/FEG) 577  +135 18454 5 2213 MATCHBOX TWENTY Bright Lights (Adfantic) +207
32 33 BUSTARHYMES fIMARIAH CAREY | Know What You Want () 65 77 50 15 220 | AU #ﬁ‘::f;";m‘l’ﬁ SoleYo. B sl ::;;
35 € 50CENT P.MP. (Shady/Aftermattyinterscape) 554 +74 15313 3 32 MAROON 5 Harder To Breathe (Dctanel) 151
37 @ HILARY DUFF So Yesterday (Buena Vista/Hollywood) 518 +48 11502 3 2713 SANTANA H/ALEX BAND Why Don't You & | fArista) +148
36 €D SEANPAUL Like Glue (VP/Atlantic) 511 +40 15539 4 3 CHINGY Right Thur (07F/Capital) +145
33 € TRAPT Headstrong Wamer Bas,) 484 +57 12220 8 2600 :I::{%J';f;‘m’; f:m’fa‘i’;":z S :::’5’
31 38 50CENT 21 Questions (Shady/Aftermath/interscope) 474 181 10571 15 190 | 5 ORRICO (Theres Gotta Be) More To Life fForefronthViginl  +114
4 @ LIZ PHAIR Why Can't |? (Capitol) 472 +72 12682 3 231 MYA My Love Is Like...Whoa (A&M/nterscope/ +113
40 @ MICHAEL MCGLONE The Moment Of Goodbye independent) 427 419 8552 4  17/0 | JERNIFERLOPEZ Baby ILove U (Epic/ +109
@  MATCHBOX TWENTY Bright Lights (Atiantic/ 399 +207 9884 1 349 | MARIA!IGhe YouTake Dreamilork) +106
. THALIA f[FAT JOE | Want You (EM Latin/Virgin) +98
42 @ SALIVA Restn Pieces fisiand/iDJMG) 397 +13 9202 5 21 JUSTIN TIMBERLAKE Senorita (Jive) +94
43 @ LIVE Heaven (Radioactive/Geffen) 375 +15 9160 4 2011 GINUWINE In Those Jeans /Epic/ +84
@  KELLY CLARKSON Low (3C4) 361  +172 10085 1 315 | LUMIDEE Never Love You - Un Ooh, UnOook! Wsiersa)  +81
46 @ JENNIFER LOPEZ Baby | Love U (Eaic/ 354 +1039 8515 2  26/6 :ﬁ:ﬂ:‘:gﬂ'f‘ﬁ'v‘lP‘;‘lﬁ;;,:z%’g’”"””” :’7’:
3 46 FRANKIE J. Don't Wanna Try (Columbia) 34 462 615 18 10 | coon cHARLOTTE bits & Boy CayfgitEsi i
49 @ MARIA | Give, You Take (OreamWorks) 33 +106 8202 2 34i6 50 CENT P.LM.P. (Shady/Aftermath/interscope +74
@  J0HN MAYER Bigger Than My Body (Columbi) 324 4254 10080 1 31/18 | LIZPHAW Why Cant1? Capit) +12
@  STAIND SoFar Away (Fljp/Flektra/EEG) 289 +79 6302 1 2112 gﬁ:‘.};l;:':s Rﬁmﬁ e Getitrspe :::
45 50  STACIA Angel (Raystone) 279 10 5204 24 B0 ST e
54 CHR/Pop reporters. Songs ranked bétgtg(l) gl;g lf:%tt;‘e ;:i;’r)tlias)., week of Sunday 8/10 - Saturday 8/16. j;;:m::f Ag'ﬁ'x::f;ﬁ&ﬁ,mmmm :g:

INVENTORY REDUCTION SALE
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It's back-to-school time, which means
that many of us won’t have to deal with
those 12-year-old girls calling repeat-
edly, requesting that same song over
and over using a different voice — or !
trying to. That is good. Summer is |
over.That is bad. ® But looking for-
ward to fall and keeping things fresh is
very good, with Justin and Christina
dominating the airwaves, Maroon 5 jumping out of the
radio at you, and Beyoncé bringin’ it with hit after hit.

With
Craig Marshall |

+ ¥ MD, KSLY/San Luis Ohispo, CA

P |

3 Mya, the new Sean Paul and the Hilary Duff track. ¢

f Look out for the new ones by OutKast, John Mayer,
| i § Nickelback and JC Chasez — all are guaranteed hits.
Play Fountains Of Wayne, and watch them react. And big props to Santa
Barbara’s own Ataris for seriously busting through. We dig those
guys. e Keep an eye on new artist Maria, and here’s hoping Bubba
Sparxxx breaks through in a big way. At the core of CHR, it's all about
the booty, and I'm so glad it's represented by the triumvirate: J.Lo,
Beyoncé and Kelly Clarkson. It's a beautiful thing. Have a great fall.

t's still “love”-ly at the top of R&R'’s
CHR/Pop chart this week, as Black
Eyed Peas hold on to the No. 1 spot
with “Where Is the Love?” (A&M/
interscope). Beyoncé featuring Jay-Z
are right behind them with “Crazy in
Love” (Columbia), which remains at No.
2, and Nelly featuring P. Diddy and
Murphy Lee are hot on their heels as
“Shake Ya Taiifeather’ (Bad Boy/Universal) moves 6-3* ... Christina
Aguilera featuring Lil Kim’s “Can’t Hold Us Down” (RCA) cracks the
top 10, rising 11-9" ... Chingy'’s “Right Thurr” jumps 15-12* ... Maroon
5’s “Harder to Breathe” (Octone/J) climbs 24-21*, followed by

! Fabolous featuring Tamia’s “Into You” (Desert Storm/Elektra/EEG),
' which rises 25-22 ... Mya’s “My Love Is Like ... Whoa" (A&M/
Interscope) rockets up 36-28" ... Stacie Orrico finds “(There's Gotta
Be) More to Life” (ForeFront/Virgin) as her song goes up 33-30" ...

; Jennifer Lopez’s “Baby | Love U" (Epic) vaults 44-34" ... Kelly
Clarkson scores Most Increased Plays honors this week with “Low”
(RCA), which powers 48-36" and picks up 750 additional plays ... The
Most Added crown goes to FeFe Dobson this week for 33 adds on
“Take Me Away” (Island/IDJMG) ... This week’s chart debut comes from
Beyoncé featuring Sean Paul.

— Keith Berman, Radio Editor

Songs working for KSLY/San Luis Obispo, CA include '
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armist: Gavin DeGraw

LABEL: J
8y MIKE TRIAS /ASSISTANT EDITOR

inger-songwriter-pianist-guitarist

Gavin DeGraw grew up in a musical
family in South Fallsburg, NY, a small
town in the Catskills known mostly for
the maximum-security prison within its
borders. He began singing and playing
the piano at age 8, and as a teenager dis-
covered the musical stylings of Ray
Charles, Sam Cooke and Stevie Wonder.

As a teen he began playing in cover
bands with his older brother Joey, who
later encouraged DeGraw to write his own
material. His path would lead to Ithaca
College, then to the prestigious Berklee
College of Music in Boston. However, in
what seems to be a growing trend among
famous singer-songwriters who attend
that institution, DeGraw decided to leave
school and pursue music on his own.

In March 1998 he moved to Manhattan
to follow his dreams. Working as a waiter
and newsstand clerk, he made a mark
everywhere he went and entered the fast
track to stardom. He quickly gained a
manager in club-owner Debbie Wilson,
and his rendition of Marvin Gaye’s “Let’s
Get It On,” along with other soulful clas-
sics and songs of his own, boosted his
standing in New York’s club circuit. Ma-
jor labels began to take interest, and be-
fore long the “next coming of Billy Joel
and Elton John,” as many have dubbed
him, was being courted by Clive Davis. In
spring 2002 he signed with J Records.
After much hype and buzz, 26-year-old
Gavin DeGraw released Chariot on July
22, 2003.

Chariot is DeGraw’s first studio album.
It was produced by Mark Endert (Fiona
Apple, Tonic, Ours) and written entirely
by DeGraw. He also enlisted guitarist
Michael Ward (Wallflowers, John Hiatt),
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drummer Joey Waronker (Beck. R.E.M.)
and bassist Alvin Moody.

It’s hard to pick out the highlights on
Chariot, simply because the album is
solid all the way through. For those look-
ing for a little humor, “Chemical Party,”
with its playful lyrics — “You're just too
high to see the point/You think your
name is pass the joint” — is just the thing
for you. If you're looking for songs with
strong, melody-driven hooks, check out
“Crush” and “I Don’t Want to Be.” For
those looking for tunes of a slower, more
intimate nature, the powerful ballad
“More Than Anyone” is a love song that
evokes memories of piano ballads from
yesteryear. “I wanted to create something
that was timeless rather than fashion-
able,” says DeGraw. “I was really con-
cerned with developing a sound that
wasn't disposable. I didn't want to have
too much glitter on me.”

With the release of a new album comes
the inevitable promotional push. “Follow
Through” is the lead single, which went
for adds at Pop last week and is currently
enjoying the No. 30 spot on R&R’s Hot
AC chart. New Yorkers who have seen
DeGraw live agree that his show is irre-
sistible — an experience that the rest of
the nation will have access to in the com-
ing months. He is currently touring Texas
with Sister Hazel and The Virginia Coa-
lition, and beginning in late September he
will be supporting Maroon 5 as they
travel across the country.
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e August 22, 2003

C [
X W Amerlica’s Best Testing CHR/Pop Songs 12 + 1
( Ratettetfusc con For The Week Ending 82203 dewsActive
Women Women Women SALIVA Rest In Pieces //sland//iDJMG)
Artist Title (Labei) TW LW Familiarity Burn  12-17 18-24 25-34 Total Plays: 794, Total Stations: 46, Adds: 1
BLACK EYED PEAS Where Is The Love? (A&M/interscope) 417 419 95% 2% 4.23 419 419
MARDON 5 Harder To Breathe (Dctonel) 413 - 56% T% 410 423 406 R. KELLY Thoia Thaing (/ive/
MATCHBOX TWENTY Unwell (Atiantic/ 407 405 97% 32% 389 416 412 Total Plays: 743, Total Stations: 48, Adds: 9
SANTANA fIALEX BAND Why Don’t You & | {Arista) 406 392 66% 8% 413 a1 3.98
EVANESCENCE Bring Me To Life (Wind-up/ 395 399 98% 4% 370 413 403 . X
SIMPLE PLAN Addicted (ava) 393 405 9% 0% 412 ags 377 | | JOMNMAVER Bigger Than My Body (Coimbia
GOOD CHARLOTTE Girls & Boys Dayfght/Epic) 393 387 88%  25% 430 398 aag | | ot Plays: 738, Total Statons: 68, Adds: 20
CHRISTINA AGUILERA fiLIL’ KIM Can’t Hold Us Down (RC4/ 393 382 87% 15% 405 416 378
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros. 391 396 96% 1% 407 382 376 | | STAIND SoFar Away (FlaBlekralkEG)
JASON MRAZ The Remedy (| Won't Worry) (Blektra/EEG) 391 398 8% 23% 398 388 396 Total Plays: 703, Total Stations: 64, Adds: 11
KELLY CLARKSON Miss Independent (RC4/ 389 3.96 100% a5% 377 403 392
ALL-AMERICAN REJECTS Swing, Swing (Doghouse/OreamWorks) 385 393 88% 29% 4.28 372 34
ATARIS The Boys Of Summer (Columbia/ 3.81 - 82% 18% 410 400 351 BABY BASH Suga Suga {Universal)
UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava/ 375 376 9% 37% 367 376 395 Total Plays: 657, Total Stations: 21, Adds: 5
BEYONCE’ flJAY-Z Crazy In Love (Columbia) 374 363 97% 4% 355 378 In
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailieather (Bad Boy/Universa) 370 367  92%  26% 392 368 3.59 L .
TRAIN Caling All Angels (Columbia) 368 374 83% 24% 346 358 375 | | MATCHBOX TWENTY Bright Lights iriantic)
JEWEL Intuition (Atlantic/ 365 363 99% a1% 325 365 392 | | 1otelPlays: 602, Total Stations: 58, Adds: 13
JUSTIN TIMBERLAKE Senorita (/ive/ 353 355 90% 26% 3.69 378 343
THALIA fIFAT JOE | Want You (EM Latin/Virgin) 382 332 8% 3% 326 355 382 | | puanai) fUAY-Z Frontin' Star Trakidrista)
SARAI Ladies (Sweat/Epic/ 340 338 62% 2% 370 348 3 Total Plays: 532, Total Stations: 36, Adds: 6
LIL' KIM £/50 CENT Magic Stick (Queen Bee/Atlantic/ 339 322 89% 4% 349 334 337
SEAN PAUL Get Busy (VP/Atiantic) 337 349 95% 53% 342 349 3130
LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! {Universal) 330 326 77% 3% 3.08 341 350 MARIA 1 Give, You Take (DreamWorks)
FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 3.30 -  B59% 21% 345 312 348 Total Plays: 525, Total Stations: 60, Adds: 13
WAYNE WONDER No Letting Go (VP/Atlantic) 327 339 84% 45% 301 353 326
ASHANT! Rock Wit U (Awww Baby} (Murder inc. IDJMG) 324 319 96% 51% 2.98 327 34 ) .
BUSTA RHYMES fIMARIAH CAREY | Know What You Want &/ 315 309 93% 56% 288 319 3.4 | | BT SimplyBeing Loved (Somnambulst) Nettwerk)
CHINGY Right Thurr (0TP/Capital) 314 347 8a% 6% 232 291 307 | | TotelPlays:472 Total Stations: 19, Adds: 4
Total sample size is 473 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC)
who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, Total Plays: 415, Total Stations: 33, Adds: 10
they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The
results are intended to show opinions of participants on the the Internet onfy. RateTheMusic is a registered trademark of RateTheMusic.com.
The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Songs ranked by total plays
kIiesean:l:, a division of Premiere Radio Networks.
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INSERT STYLIST JOKE HERE xiis-Fmsios Angeles night dude JoJo On The Radio (1)

received a surprise visit from BT this week. BT was impressed by JoJo's rock-criented hand gestures.

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all pictured and send
them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com

s

KISSING ON THE RIVER wxKs-FM (Kiss 108)/Boston recently heid a free concert on the city's
Esplanade featuring Stacie Orrico. Seen here are (I-r) Virgin rep James MacDonald, Orrico and Kiss
personalities Chris Shine and Artie The One Man Party.

KRBV/Dalias on her promo tour, Seen here enjoying the warmth of the Big D are KRBV PD Dan
Kieley, Palmer and KRBV MD Bethany Parks.
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Stations and their adds listed alphabetically by market

WFLY/Albany, NY* WIOOBurti 3 WVYB/Daytona Beach, FL* WYKS/Gainesville, FL* KM/ , MO* WABBMobile, AL* WJB0Portiand, ME KHT$/San Diego, CA* WPST/Trenton, NJ*
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WKKF/Albany, NY* KFMO/Denver, CO' WSNX/Grand , M PD: Mickaol Hayes KSLY/San Luis Obispo, CA KROL/Tucson, AZ*
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DONTAY THOMPSON

dthompson@radioandrecords.com

CHRIRHYTHMIC

Independent
Radio Promoters

Do they get the job done?

The number of CDs that record labels ship to radio
stations each week can be overwhelming to a program-
mer. You have major and independent labels sending
CDs, not to mention all the local artists hoping to get

their big breaks.

Thereisn'ta program or music di-
rector in the business whose office
isn’t piled high with CDs or vinyl.
Getting a programmer to listen to a
particular CD out of that stack can
be like pulling teeth. How many
times have you heard stories of
record promoters sending a station
the same CD over and over again?
Itcan be a very frustrating situation
for both parties.

The CD a programmer can’t find
may be the next big hit for the sta-
tion and the promoter. If the station
doesn’t receive a CDPro when it
should, the delay in get-
ting that song on the air
isn’t good for the label.
And in today’s environ-
ment both promoters and
programmers have to
deal with numerous oth-
er day-to-day tasks, so
spending time tracking
down and mailing out
CDs can be something
that both parties put off.

Once the drama of getting a pro-
grammer to listen to a CD is taken
care of, keeping that record at the
top of the programmer’s mind can
be difficult for a record promoter —
especially since there are so many
other stations they must work the
record at, not to mention the other
records they have to set up. What

Bryan Farrish

many record companies do to help
get airplay for their records is hire
independents to work their projects.

Very Independent

Bryan Farrish is one of the inde-
pendents whose job it is to get
projects played on radio stations
across the country. Farrish got the
desire to learn about the music in-
dustry while listening to college ra-
dio and editing a radio-advertising
newsletter called Radio-Media. He
says, “1 was hearing some terrible
songs, and I thought, ‘T have to fig-
ure out how this works.
I know there is better

‘ stuff out there that needs
to be played; [ just have
to figure out how to do
it.”

After learning more
about the music industry
and building relation-
ships through Radio-Me-
dia, Farrish set up his

own independent promotion com-
pany. “I've had my own clients for
five years,” he says. “I've never
wanted to work ata label or station.”

Unlike most independent promo-
tion companies, which work a vari-
ety of major-label and independent
projects, Bryan Farrish Radio Pro-
motion only works the projects of
those independent labels that may

“People will listen to promoters who are
really creditable, because they are an
objective voice, and they have a well-
rounded picture of not only the record that
they’re talking about, but all the active

records.”
Tony Monte

“Independent
promoters don’t help
you get records on
the air. What they
can be effective at is
making you aware of
products, and they
can help in your
communication with
the labels.”

Greg Williams

not have the knowledge or resourc-
es to get the airplay they need.

Farrish decided on this course be-
cause he saw that there were few
promoters focusing on small labels
and taking the time to educate them
on the process a record must go
through to gain airplay at radio.

“Promoters who work major-la-
bel projects do not like to work with
entry-level projects,” he says. “With
major-label projects, the indie pro-
moter always has staff promoters at
the label doing a ton of the work, in
addition to heavy retail, touring,
press and TV appearances. If you
think the indie promoter is the one
person who made an artist chart,
think again.”

Important Questions

Working projects for an indepen-
dent label can be challenging, due
to the lack of resources. These days
not too many programmers are go-
ing to give a record a shot on the air
unless it has some kind of market-
ing plan and a video. So, to help its
clients out, Bryan Farrish Radio Pro-
motion educates them about the ins
and outs of the music industry.

“We help our clients in other mar-
keting areas, if they need it,” Farrish
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says. “One big resource we provide
are our ‘Airplay 101’ articles at
www.radio-media.com/song-album/
articles/main.html.”

Farrish points out that a back-
ground in radio doesn’t necessarily
enhance an independent promoter ‘s
ability to get the job done or better
serve his clients. “If the
promoter has worked in :
radio, he will have an eas-
ier time convincing peo-
ple to hire him to work
their record,” Farrish says.

"As far as if it will make
the promoter more effec-
tive, Idon't think so. Being
agood promoter is based
on personality and ener-
gy and a little radio knowledge.”

Some of the things Farrish looks
for when taking on projects for in-
dependents are whether the label
has worked with an indie promoter
before, what results it is looking for,
and how much of a radio budget it
has.

“These are the main questions
that control everything else,” says
Farrish. “Then you can look at dis-
tribution, press, PR, CD graphics
and all the other normal things. If
they care about charting, we go af-
ter the pertinent panel. If they want
to go after specific areas, we'll do
that instead. Of course, they always
want huge stations that they are not
big enough to get, so wehave to talk
them into smaller ones.

“When you are hiring an airplay
promoter to push your artist to ra-
dio, something to consider is that, if
you choose the wrong person to pro-
mote your artist and end up with
bad results, you can’t just go back
and do it over again. That's it for that
CD at those stations. That CD isnow
an old project, and youcan't goback
to those stations until you have a
new release.”

Are Independents
Effective?

So, the question is, can an inde-
pendent promoter be effective at
getting records played at radio sta-
tions? “No,” says CHR/Rhythmic
KDGS/Wichita PD Greg Williams.
"[ndependent promoters don't help
you get records on the air. What they
can be effective at is making you
aware of products, and they can
help in your communication with
the labels.

“Often they deflect a lot of red
tape. Strong indies who have good
relationships with the senior VPs of
labels can make things happen. The
whole industry is about relation-
ships, so they can be effective at that.
But do they dictate airplay? No.
They can be influential, but they are
not decisive in the process.”

While they may not necessarily
affect radio’s decision to play some-
thing, indies can nonetheless be use-
ful to labels. “I was an independent
promoter or a retainer promoter
when I was atSIN for all those years,
and Ilook at our independents as an
extension of our staff,” says Tony
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Greg Williams

Monte, VP/Rhythm & Crossover
Promotions at Capitol /Priority.

“There are a number of ways that
I find them beneficial. They can
compensate for times when you're
out of pocket, whether it's at meet-
ings or traveling or anything else.
They work on our behalf in setup
and execution of airplay.

"“People will listen to
the ones who are really
creditable, because they
are an objective voice,
and they have a well-
rounded picture of not
only the record that
they‘re talking about, but
all the active records.

“When radio talks toa
label person, they get the history of
the label’s record, but most label
people are not going to have insight
into a competitive record. So I am
definitely a supporter of people like
that, who are an extension of the
staff. And there are some people
who are very good at it.”

“With major-label
projects, the indie
promoter always
has staff
promoters at the
label doing a ton
of the work. If you
think the indie
promoter is the
one person who
made an artist
chart, think
again.”

Bryan Farrish

Survive And Thrive

[n a time when record companies
have smaller budgets in just about
every area of business, how can in-
dividuals who do independent pro-
motion survive? “It depends what
you mean by survive,” says Farrish.

“If you just want to make a few
dollars a week, you can hang
around live gigs until a baby band
hires you. But to bring in a signifi-
cantamount, you are going to have
to get good at explaining the music
business to a lot of musicians.

“What I've seen is that people
who were used to getting one record
account after another are now hav-
ing to go look for smaller acts to
work. When you do this, you have
to spend time educating the client
on how to market records in gener-
aland on using radio in particular.”
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RANK ARTIST TITLE LABEL
1 LIL' JON & EASTSIDE BOYZ Get Low (7V7)
2 LUMIDEE Never Leave You... (Straight Face/Universal)
CHINGY Right Thurr (Priority/Capitol}
50 CENT f/NOTORIOUS B.\.G. P.|.M.P. (Shady/Aftermath/interscope/
PHARRELL flJAY-Z Frontin' /(Star Trak/Arista)
BEYONCE' flJAY-Z Crazy In Love (Columbia)
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather {Universall
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)
9 BEYONCE' f/SEAN PAUL Baby Boy (Columbia)
10 BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista)
11 BOW WOW Let's Get Down (Columbia)
12 LUDACRIS Stand Up (Def Jam South/i0JMG)
13 SEAN PAUL Get Busy (VP/Atlantic)
14 FABOLOUS Into You (Elektra/EEG)
15 R. KELLY Thoia Thoing {/ive/
16 SEAN PAUL Like Glue (VP/Atlantic)
17 LIL KIM £/50 CENT Magic Stick [Queen Beg/Atlantic)
18 DMX Where The Hood At (Ruff Ryders/IDJMG)
19 MYA My Love Is Like...Whoa (A&M/interscope)
20 MARY J. BLIGE Love @ 1st Sight (Geffen)
21 ASHANTI Rock Wit U... (Murder Inc./I0JMG)
22 GINUWINE In Those Jeans fEpic/
23 OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope)
24 TIMBALANO & MAGOO Cop That Shit (BlackGround)
25 MARY J. BLIGE Qoh! (Geffen)
26 112 f{SUPERCAT Na, Na, Na, Na (Def Soul/iDJMG)
27 JOE BUODEN Pump it Up (Def Jam/IDJMG)
28 JAY-Z1a, La, La (Excuse Me Again) (Roc-A-Fella/IDJMG)
29 FREEWAY Hipside (Roc-A-Fella/{DJMG)
30 50 CENT If | Can't (Shady/Aftermath/interscope)

O =~ N U S

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 8/17-8/23/03.
©2003. R&R, inc.
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MARY J. BLIGE Ooh! (Geffen)

LUDACRIS Stand Up {Def Jam South/iDJMG)

KELLS Milkshake (Startrak/Arista)

MARQUES HOUSTON f/JOE BUODEN Clubbin’ {7.U.6.)
OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope)
YOUNGBLOODZ fiLIL JON Damn {Aristal

@

Ludacris’ “Stand Up” (Def Jam South/IDJMG) is just dope. Fror the first time
I heard it, | knew it'd be an instant radio and club banger. “When | move you,
you move” — damn right! Luda comes with yet another hit. “Hey, DJ, bring
that back!” P. Diddy, Loon, Pharrell and Lenny Kravitz's “Show Me Your Soul”
(Bad Boy/Universal) is a hot uptempo record. And having Lenny Kravitz on it
makes it that much hotter. This has got to be favorite joint from the Bad Boys //
soundtrack. | think “Ooh” (Geffen) is a great followup single for Mary J. Blige.
She does justice to the Ed OG & Da Bulldogs sample. I'm glad she came with a

joint fike this, because it reminds me of the Mary J. of old, and hew hip-hop and R&B used to be
in the early "90s, before all the glamour and glitz.

— Mr. Swiff, KKUU/Palm Springs, CA
[
| | like Kelis' “Milkshake” (Star Trak/Arista). I've always loved her as an artist,

and when it comes to producers, I've always [oved The Neptunes' tracks — so
it's no surprise | like this record. Youngbloodz's “Damn” (Arista) is another

i‘ A . banger coming straight out of the South. With the buzz it's getting, it will be
“'? | banging in clubs worldwide. Chingy, Snoop anc Ludacris do it on “Holidae In”
'A (DTP/Capitol). | have to admit | wasn't big on his first single, but | was so

{ wrong. I'm feeling this one way more from the jump. I'm atso feeling Monica’s
new one, “Knock, Knock” (J). Once again, Monica comes with the lyrics that
appeal to all the ladies, and Missy does the same with the track!

— DJ Kaye Dunaway, WJWZ/Montgomery, AL

CRUSHING THE COMPETITION Avista recording artist Bone Crusher is hitting radio
big with the single “Never Scared.” His album, Attenchun, is out in stores, and he's been visiting

| radio stations. Seen here are (I-r) WBBM-FM/Chicago Production Director/Mix Show
Coordinator Mike Mack, Bone Crusher and WBBM Asst. PD/afternooner Zannie K.
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This Week’s Hottest Music Picks

Lucas
MD, WWHKLMarrisburg

Obie Trice’s “Got Some Teeth” (Shady
Aftermath/Interscope): If this single is any
indication of what to expect from the full-
length, we're talkin’ about a smash!

OutKast's “The Way You Move” (Aris-
ta): Everything these guys touch 1s golden.
This may be the stiongest cut from them
so far.

Fat Joe & I. Diddy featuring Dre’s “Girl
I'm a Bad Boy” (Bad Boy/Universal):
Three hip-hop heavyweights and one
amazing, collaboration.

Karen Wild
MD, KUBE/Seattle

OutKast’s “The Way You Move": The
sweetest sound of old school OQutKast fla-
va mixed with that next-level lyrical talent;
I love it!

Mark Ronson featuring Sean Paul &
Tweet’s “International Affair” (Elektra/
EEG): This was instantly my favorite song
on the Sean Paul album. The addition of
Tiveet gives it a whole new life for me, and
the reaction seems instant and positive!

Obie Trice's "Got Some Teeth”: What
can | say? First, Eminem produced it, so it
has the namesake, which never hurts! The
sound is in-your-face different when
speaking on the music. His verses are com-
ical, and his flow 1s clever.

JE King
MD, KLUC/Las Vegas

OutKast's “The Way You Move™: Will
be big!

Sasha’s “Dat Sexy Body” (VP): A sleep-
er hit!

Hi-C featuring DJ Quik’s “Let Me
Know” (Independent): Perfect for the
Westside.

_ .CHR/RHYTHMIC
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Obie Trice’'s "Got
Some Teeth”: This will
be another big record.

Mark McCray

PD, WMBX/W. Palm Beach

Mary J. Blige’s “Ooh”
(Geffen): Sounds great
on the air. Getting reac-
tion on it already.

Ashanti’s “Rain on Me” (Murder Inc.
IDJMG): Good followup.

Ludacris’ “Stand Up” (Def Jam South/
IDIMG): This is the shit and the bomb.

Chino
MD, KZZP/Phoenix

Chingy featuring Snoop Dogg & Lu-
dacris” “Holidae In” (DTP/Capitol): Star
power + coming off a No. 1 single = win-
ner:

Fat Joe & P. Diddy featuring Dre’s “Girl
I'ma Bad Boy": Cool and Dre produced
the track. Straight heat! The Fat One pours
his heart out once again and establishes
that he, too, is a Bad Boy!

Ms. Dynamite’s “Dy-na-mi-tee” (Inter-
scope): Swizz The Monster on the track
with some old Affrika Bambata “Time
Zone” shit! (Bet you didn’t know, suckas!)
Dvnamite brings the heat with a joint that's
reminiscent of something your mama used
to listen to and “Pass the Dutchie.” Gotta
love it!

Beata
MD, WLLD/Tampa

OutKast's “The Way You Move”: This
song is going to be huge! Definitely my
favorite song out. We played it once in the
mix and got more than 15 calls. This is go-
ing to be a No. 1 record.

Beyoncé featuring Sean Paul’s “Baby
Boy” (Columbia): I can’t stop singing it.
This is such a great record. After one week
it looks like it’s going to be top 10 phones.

Sherita Sauisherry
PB, KVEG/Las Venas

Kelis’ “Milkshake” (Star Track/Arista):
I'm lovin’ this record. You must put this on!

Drag-On’s “Put Your Drinks Down”
(Virgin): This will be a great club record.
Once it drops, people in the club will want
to put their drinks down and get on the
dance floor.

Bonecrusher’s “Back Up” (Arista): An-
other one of those angry songs. I love it!

Raphael George
MD, WPHI/Philadelphia

Ludacris’ “Stand Up”: Mixers are play-
ing it. Love the way it sounds on the air.

Kelis’ “Milkshake”: My new joint. It's
crazy. Once it gets loose in the clubs it will
be uncontrollable.

Chingy featuring Snoop Dogg & Lu-
dacris’ “Holidae In": I think he’s going to
have another hit.

Jodo Collins
MD, KDGS/Wichita

Fat Joe & P. Diddy featuring Dre’s "Girl
I'm a Bad Boy": I like that a lot. Like a
breath of fresh air.

Chingy featuring Snoop Dogg & Lu-
dacris’ “Holidae In”: I saw the video on
BET last Friday. Similar to the roach motel

vou check in, but you don‘t want to
check out.

Big Tymers’ “This Is How They Do It*
(Cash Money/Universal): Mannie and
Baby are at it again. A laid-back, mellow
groove. Sounds like they hooked up with
Raphael Saadiq with that guitar flava.

Mary J. Blige’s “Ooh”: The second cut
from the Love & Life CD, which comes out
Aug. 26. The sample is cool, and I am look-
ing forward to the CD. I have loved her
since Father MC’s “I'll Do4 U.”

3

= S
Fat Joe

Antdog
PD, KKUU/Palm Springs, CA

The Neptunes Present ... The Clones
(Star Trak/Arista). I'm feeling the whole
damn CD, even the rock shit.

Suga Free's " Angry Enuff” (Bungalow):
It’s so hot it will make your baby mamma
like it.

Youngbloodz's “Damn (Remix)” {Aris-
ta): This is so hot. Man, it sounds like it
came out of Palm Springs — and we're not
talking about the BPMs.

Preston Lowe
MD, KQBT/Austin

Ashanti’s “Rain on Me”: Ashanti contin-
ues to rain hits on us.

Murphy Lee featuring Jermaine Du-
pri's “Wat Da Hook Gon Be” (Fo’ Reel,
Universal): Not sure what the hook gon’
be, but [ know [ like it.

Monica’s “Get It Off” (J): We're off and
running with this one!

Diane Fox
KWIN/Stockton

Christina Aguilera featuring Lil Kim’s
“Can’t Hold Us Down” (RCAY): If you're
looking for texture and tempo, play this
ish. Top five phones all day now.

Yerba Buena’s “Guajira” (Independent):
A great Latin record.

Beyoncé featuring P. Diddy’s “Sum-
mertime” (Columbia): Top five phones.
This is what Rhvthmic radio is all about.
It’s perfect for the format.
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g e America’s Best Testing CHR/Rhythmic Songs 12 + %
(ﬁﬂfﬂfﬁﬂﬁf{ﬁﬁ. f’ﬁﬂf For The Week Ending 8/22/03 _
' il KT
Persons Persons Persons
Artist Title (Label) ™ LW Familiarity Burn  12-17 18-24  25-34
CHRISTINA AGUILERA fLIL’ KIM Can't Hold Us Down /RCA/ 417 407 89% 1% 429 420 396 ARTIST: Gi!‘“Wi“e
NELLY £/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universall 413 409 9% 17% 427 405 414 LABEL: EDIC
BLACK EYED PEAS Where Is The Love? (A&M/interscope) 406 4.14 95% 31% 425 383 385 8y RANDY GOMEL/ Assistant Editor
BEYONCE' f/JAY-Z Crazy In Love (Columbial 392 3.5 99% a5%  4.01 370 394 Vore s e e e e e e e e
FABOLOUS fITAMIA into You (Desert Sterm/Elektra/ELG) 391 399 78% 17% 383 401 398 f it sounds like a shameless
MYA My Love Is Like...Whoa (A&M/interscope) 387 3.8 87% 19% 4.08 396 361 pickup line or a cheap mating
50 CENT P.LM.P. (Shady/Aftermathfinterscope ' 383 381 91% 35% 393 384 364 call, it must be clever enough to
BOW WOW Let's Get Down (Columbia) 381 375 67% 12% 390 386 355 be the title one of one of the hot-
CHINGY Right Thurr (DTP/Capitol) 3711 378 92% 30% 4.03 3.68 327 test songs of the summer for
PHARRELL {JAY-Z Frontin’ (Star Trak/Arista) 369 358 71% 16% 3.76 361 3.68 skirt-chasing males and fashion-obsessed females alike. With
LIL’ JON & THE EASTSIOE BOYZ Get Low (TV7] 369 3.86 60% 17% 388 372 356 his current release, “In Those Jeans,” garnering R&R's CHR/
LIL' KIM £/50 CENT Magic Stick (Queen Bee/Atlantic) 368 3.83 95%  45% 3.58 380 3.70 Rhythmic top 10 honors, as well as spending two weeks atop
BEYONCE' Summertime (Columbis) 366 - 38% 6% 374 369 355 R&R's Urban chart, Ginuwine is doing more than watching
50 CENT 21 Questions (Shady/Aftermath/Interscope) 365 368 97% 52% 348 377 359 numbers rise.
LUMIDEE Never Leave You - Uh Och, Uh Oooh! {Universal) 3.64 365 87% 35% 3.50 3.63 3.70 Ratherl he's a|ready pnmmg his next sing|e' “Love You More"’
MARY J. BLIGE Love @ 1st Sight‘ {Geffen) 363 358 65% 13% 358 347 374 to be released in early September. The third track from
SEAN PAUL Get Busy /VP/Atlantic) 36t 364 98% 52% 3.63 351 3.69 Ginuwine’s fourth album, appropriately christened The Senior,
GINUWINE In Those Jeans (Eplt‘/ 3.59 3.59 80% 26% 3.32 3.81 3.58 “LOVe You More" showcases his talents as an upsca|e R&B
ASHANT! Rock Wit U (Awww Baby) (Murder Inc./I0JMG) 358 3.66 98% 4% 349 348 365 balladeer. His sentimental lyrics describe a quixotic romance
SEAN PAUL Like Glue (VP/Atlantic) 354 3.63 87% 35% 3.68 344 351 against a soulful canvas of strings, biues organ and steel gui-
MONICA So Gone (J/ 354 356 7% 27% 324 359 367 tar, and the track exudes a steamy aura that fits in with the rest
YOUNG GUNZ Can’t Stop, Won't Stop (Def Jam/IDJMG) 351 3713 7% 13% 3.67 355 316 of the LP, thanks to some very smooth vocal styling.
BUBBA SPARXXX Deliverance (Beatclubyinterscope) 349 339 38% 10% 342 3.5 3.40 Like his previous three albums, The Senior is laced with
YOUNGBLOODZ fLIL' JON Dam! Ariste 366 - 3% 10% 358 338 353 sex. Whether it manifests itself in the lyrics, the instrumenta-
Lt SRR Pl ) 346 334 25% 5% 357 316 345 tion or his unique vocalizations, it's all over the disc. This col-
OAVID :AHNV’::SSHIIJ:I; FUP ':ke 3 P':" g”"’””_"’f/ st :':: :':; Z:t i‘:: :':: :':: :':g lection features heavy hitters like Method Man, R. Kelly and
::z;‘s Aoh s s“ L Y{Z’;’ ssa”“ DU LT e e Snoop Dogg, among others. Longtime collaborator Timbaland
FLKELLY Tho “g: .“9“/, VELS 1 3 68% 2% 195 45 1 is absent this time around, but he is expected to play his usual
J‘SI:E Cv Th“'; °“El( Ilr:j} 2'98 :;: 41% 15% 2.93 3‘14 2‘63 (AL ST
ce Cream (Dream Wori - - d : . The Senior's obligatory soul batlads are punctuated with club
Total sample size is 406 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total famifarity bangers like the CHR/Rhythmic top 10 smash “Hell Yeah” and
J thep " ge of 1‘2 Pv;ho ized the song. T;ta;l:tl;mr;zp;esentsIheer;m;'bemfre.:::m:hems whoslaiir::ge rirel;i':I’heaﬁl;g the song. ’.zample "Sex,” which features Solé. The "In Those Jeans” video con-
composition is based on persons 12+, Persons are screened via the Internet. Once passed. they can take the music tes on format/music preference. : : “Q Ay o " :
RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic ta'ms ta 05 :: Ift the S:XE trac':' g'v'"g dthe V Ievf/er a.pri\.netw
is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided orye anther recor. . Expect an epidemic of Seniortis 10
By Mediabase Research, a division of Premiere Radio Networks. ) \break out in the upcoming months. y.
~
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Should I Stay Or

dhalli@radioandrecords.com

ShouldI1Go?

Two radio personalities debate the
pros and cons of their career moves

.n radio, it's not unusual for jocks to move from city
to city in search of the perfect job at the perfect station,
preferably in the perfect market. Others find that stay-
ing in one place — often their hometown — is the best
career move for them. R&R talked with two broadcast
professionals about their career moves and the advan-
tages and disadvantages of their decision to either stay

put or move on.

Hometown Hero

Myron Fears has spent his entire
13-year career in his hometown of
Kansas City at heritage KPRS. Today
he’s the PD, but he started as an in-
tern in 1990. He's held several jobs at
the station, some simultaneously, in-
cluding overnight jock, morning pro-
ducer, morning co-host-turned-an-
chor, Asst. MD, MD, Asst. PD and his
current programming position, which
he carned in 2002, overseeing KPRS
and Gospel sister KPRT.

When asked for the advantages of
staying in one market, Fears says,
“The No. 1 biggest advantage is that
you know the city, the listeners and
the community better than
anyone who could come in
and try to learn it. I know
the lifestyle of the listeners
here and the history of the
city. I have strong relation-
ships in the community
with the city government,
religious organizations
and community groups.

“When you have been
inacity aslong asI've been
in Kansas City — not only working,
butalso growing up here — you build
chemistry with the kisteners. You can
develop that even if you aren’t from
here, but it takes a lot more time. The
listeners also have a different kind of
respect for someone who stays in their
community and helps to build it up
rather than moving on to a bigger
market.

“Staying here has obviously also
been a positive for my personal life
and my interests outside of radio, be-
cause I've been stable in this one situ-
ation long enough to build upon what
I want to do. At the same time, I be-
lieve God has blessed me in my per-
sonal life, and that would have been
the same whether I moved around or
not.”

Myron

Accomplishing Goals

“I've also had the opportunity to
work with some of the best names in
the business, in my opinion,” Fears
continues. “On the programming
side, I've worked with Sam Weaver
and, now, Andre Carson. ['ve learned
a great deal from both. In mornings,
I've worked with Don Powers [now
known as Devante Stone), Sonny An-
dre and B] Murphy.

"Whenlwas incollege, I started by
making a name for myself as a club
DJ, and that's still a big part of my life.
I've played all the biggest clubs and
major events in Kansas City over the
years.

“My goals when I first
started out were, in this
order, to get a full-time on-
air shift, to do mornings
and to become MD and
then a PD. I've accom-
plished all my goals, and
just because they were at
one station doesn’t lessen
them.”

With the broadcast in-
dustry changing so dra-
matically under the Telecom Act of
1996 and the subsequent wave of con-
solidation, it’s not unusual for radio
programmers and talent to sit tight,
according to Fears.

“I considered other broadcast ven-
tures in the past,” he says. “Then] had
a conversation with Clear Channel/
St. Louis Director/Operations Chuck
Atkins, and he said, ‘Why would you
ever want to leave and get into an un-
known situation? With the way things
are out there today, you just don't
know what to expect. You're ina good
place professionally right where you
are.’

“That really made me stop and
think. 1 know this station is not going
to flip formats. I know that the Carter
family is going to be behind this

Fears

group through thick and thin. I know
what to expect with the company, and
they’ve been behind me all these
years.”

A Solid Foundation

But there are some disadvantages to
staying put, according to Fears. "I
really believe the industry penalizes
programmers who don’t move around
from market to market,” he says.
“There isa widely held perception that
if youhaven’t programmed or been on-
air in several markets, you don’t have
enough experience, or the right type of
experience, to get the job done.

“When you have
been in a city as
long as F've been in
Kansas City — not
only working, but
also growing up
here — you build
chemistry with the
listeners.”

Myron Fears

“1disagree. In fact, one of the prob-
lems I hear a great deal about today
is that many young programmers,
while they may have worked ina cou-
ple of different markets, simply don’t
have the foundation behind them to
really get the job done.

“Eventhough've beenin only one
market, I have a solid foundation of
working with different programming
minds, as well as doing everything
from on-air to mornings to MD to pro-
gramming.

“Others think that if you haven’t
programumed in a combat situation —
where you're being challenged by an-
other station — you don’t have what
it takes. But, in reality, aren’t we com-

peting against all the stations in the
market?

“Also, the industry doesn’t value
different types of programming expe-
rience as much as it values a program-
mer who has done battle. Yet at KPRS
we've evolved formatically over the
years, giving me experience in Urban,
Hip-Hop, Urban AC, Jazz and, now,
Gospel.”

Do What You Love

When asked if he would consider
a job in another market at this point,
Fears says, “If the right opportunity
were to come my way, of course. But
it’s a decision that would have to be
made by my entire family,
not just me. And what's
key to me is not the size of
the market, but the cost
and quality of living in that
city.”

Despite his positive ex-
perience over the years,
Fears advises new jocks
and aspiring programmers
tomove around if they can.
“If 1 had to do it all over
again, looking from the
reéarview mirror now, I probably
should have jumped at some of the
opportunities that came my way,” he
says.

“But I don’t feel bad that | didn't,
because it all turned out for the best. |
feel this was my destiny, and it al-
lowed me to not only do radio, but
also to teach radio to students at the
college and middle-school level.

“A lot of folks get into radio for the
wrong reasons today — for financial
gain. But if you do it for the right rea-
sons, because you love it, financial
gain will come in time.”

Makin’ Moves

Kesha Keyz, midday personality
for WGCI-FM/Chicago, has made a
career for herself as a well-respected
jock and has been in demand at more
than one station. A native of Queens,
NY, she started her career in Raleigh
at WQOK as Quiet Storm host. She
spent three years there, her longest
tenure at any of the five stations where
she’s worked.

She made her way across the coun-
try, with stints in Pittsburgh, New
York, Los Angeles and, now, Chicago.
Her shortest stint was seven months
at Urban AC WRKS/New York,
where she started as a swing shiftjock
and became morning-show co-host
within a month.

Keyz says the advantage of work-
ing in different markets is the varied
experience she has garnered. “To gain
any additional experience is a tremen-
dous advantage,” she says. “My expe-
rience has helped me become more
credible as a personality. A program
director will look at my resume and
immediately appreciate that I've
worked in more markets than most
veterans have —I've been pretty suc-
cessful t00.”

But moving from market to market
can take its toll on a jock’s personal
life, depending on the situation. “The
only thing I dislike about moving
around so much is dragging my 7-
year-old all over the country,” says
Keyz.

“It really isn’t much different from
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Kesha Keyz

being a military brat. She actually en-
joys seeing new places and making
new friends. Additionally, I thought
that I would never find a husband,
but I'm getting married next month!”

Women Are Go-Getters

In fact, in this business, women can,
at times, be penalized simply because
of their sex. The assumption is that a
woman won't move as quickly as a
man or that she will have more family
ties to hold her back. But Kevz says, “If
any programmer assumes that a per-
son won’t move fora job, they obvious-
ly haven’t met me. I'm ago-getter. And
most women in this business are just
like me, given the opportu-
nity.

“But on the real, it's
harder for a woman in ra-
dio, period. Often, pro-
grammers are looking for
eye candy as opposed
to talent. It’'s sad, but true.”

Moving around makes
the job harder in some
ways. “It's always difficult
to start all over again,”
Keyz says. ”As strange as
it sounds, the most difficult part about
being the new kid on the block is get-
ting to know new co-workers.

“I have been in various situations
where other people who were already
atthe station have wanted my position.
That can create an awkward and
uncomfortable situation. I've learned
to stay focused. At the end of the day,
the listeners are the only people who
matter to me.”

If You're Good,
You're Good

Keyz agrees with Fears that recent
changes in the broadcast industry
have influenced the career choices of
radio persenalities and programmers.
“While it hasn't affected my decisions
in looking for new opportunity,
know plenty of people who have let
it affect them,” she says.

“They are afraid to leave their mar-
ket for fear of not being successful or
being blackballed for leaving one
company for another. However, when
you're good, you're good. Someone
will always want to hire you. But you
must believe in yourself enough to
take the chance. As my man George
Michael said, "You've got to have
faith.”

Keyz's advice to those just starting
out is, “Grab whatever opportunity is
out there for you. Sometimes it's nec-
essary to move around from market
to market to prove that you are wor-
thy. Don't ever be afraid that people
won't accept you because you aren’t
from their hometown. The most im-
portant thing I’ve learned about vari-
ous listening audiences is that they
are basically all the same; they want
to hear good music while being enter-
tained in between songs.

"1 feel that my experience from
market to market has helped my
growth as an on-air personality. |
moved from Quiet Storm in Raleigh to
midday jock in Pittsburgh, then to
morning co-host in New York. From
there, I took on my own show in Los
Angeles. From L.A., I came to Chica-
go for mo’ money — so I'm not just
movin’, I'm making moves.”
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@ MARY J. BLIGE Ooh! /Geffen/ 594  +254 81731 1 00 FLOETRY Getting Late Dreamorks)
. Total Plays: 267, Total Stations: 31, Adds: 0
38 42 R.KELLY Il Never Leave (Jive/ 574 57 80716 11 50 ot g
o 0C-A-
2 @ RKELY Step‘ln The Na@ 0f Love (ive/ 569 +72 105617 5 20 Total Plys: 245, Tota Stations: 15, Ads: 0
47 @ B2 What AGil Wants /Epc) . _ e R M. RONSON /GHOSTFACE & N.DOGE Ooh Wee (Elkta/EEG)
46 € UL KIMAMISSY ELLIOTT (When Kim Say)... (ueen Bee/Atiantic) 456 +22 34867 2 350 Total Plays: 231, Totai Stations: 20, Adds: 0
@  AVANT Read Your Mind (Geffen/ 433 +13 63975 1 5654 DWELE Find A Way (Vigin/
- @ 50 CENT What Up Gangsta (Shady/Aftermath/interscope) 423 +40 97710 2 110 Total Plays: 224, Total Stations: 21, Adds: 1
@  BIG GIPP Steppin’ Out Koch) a21 +48 31827 1 290 SOULJA SLIM 1l Pay 4 It (Vo Limit/
49 THREE 6 MAFIA fiLIL* FLIP Ridin’ Spinners fLoud/Columbial a0 .85 26665 12 19/0 Total Plays: 213, Total Stations: 14, Adds: 1
40 50 LUDACRIS Act A Fool (Def Jam South/iDJMG) 396 207 20653 15 44/0 Songs ranked by total plays

70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiera Radio Networks. Songs ranked by total plays for the airplay week of
8/10-8/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Detailed station playlists for all R&R
reporters are available on the web at
www.radipandrecords.com.
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7 4 1
r'? I m IH America’s Best Testing Urban Songs 12 + w Indlcator
diE e ESI{E Fﬁﬁ? For The Week Ending 8/22/03 Most Added’
AVANT Read Your Mind (Geffen/
Persons Persons Persons ) .
Artist Title (Label) ™w LW Familiarity Burn  12-17 18-24 25-34 CHINGY fISNDDP DDGG & LUDACRIS Holidae In (DTP/Capitol)
FABOLDUS fITAMIA Into You (Desert StormyElektra/EEG) 420 420 93% 17% 421 434 31 MOST VALUABLE PLAYAS fiS. LEE Roc Ya Body Mic Check... Casablancal
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal 818 428  98%  19% 402 412  3.68 JAHEIM BacKtight (ivine MilWarner Bros)
50 CENT P.LM.P. (Shady/Aftermath/interscopel 409 424 98% 31% 404 413 374 , . X X
CHINGY Right Thurr (D7P/Capital a01 407 98% 30% 389 399 3.53 LALLAFL LA iU,
BOW WOW Let's Get Down (Columbia) 401 412 90% 18% 395 4.08 3.52 SILK Silktime fLiguid 8)
AALIYAH fTANK Come Dver (BlackGround/Universal} 401 404 8% 17% 4.02 412  3.69 ANTHONY HAMILTON Comin From Where I'm From /S0 So Def/Arista)
MYA My Love Is Like...Whoa (A&M/interscopel 397 399 96% 24% 3.94 4,05 3.57 , .
LIL’ KIM £/50 CENT Magic Stick (Queen Bee/Attantic) 396 406 9%  48% 381 394 382 LIL" MO Tt Time (Elekira/EEC)
PHARRELL fIJAY-Z Frontin’ (Star Trak/Arista) 392 399 930% 20% 398 4.06 3.72 MONICA Knock Knock (J/
LIL' JON & THE EASTSIDE BOYZ Get Low (TV7) 392 3.88 84% 23% 392 3.99 3.70 FAT JOE & P. DIDDY  DRE Gl 'm A 8ad 8oy (8ad BopUniversal
JAY-Z Lalala {Excuse Me Again) (Bad Boy/Universal) 391 398 80% 17% 386 394  3.60
TAMIA Oificially Missing You (Elektra/EEG) 3.86 393 55% 9% 3.90 4.03 3.46 |
MDNICA So Gone (/ 38¢ 387 90% 34% 388 386 363 Songs ranked by total plays l
BEYONCE' flJAY-Z Crazy In Love {Columbia) 382 389 99% 50% 381 3.86 3.65 Recurrents
BUSTA RHYMES Light Your Ass On Fire (Star Trak/Aristal 3.82 - 57% 1% 384 390 3.68
SEAN PAUL Like Glue (VP/Atlantic) 381 389 95% 34% 375 369 383 DAVID BANNER fILIL’ FLIP Like A Pimp Universal) 1412
LUMIDEE Never Leave You - Uh Och, Uh Booh! Universal) 378 392 95% 36% 3.7 3.67 379 .
YOUNGBLOODZ LIL’ JON Damn! Mrists) 377 363 54% 12% 369 376 3853 e 1
GINUWINE In Those Jeans (Eaic/ 376 379 93% 3% 372 379 348 BONE CRUSHER Never Scared (4ristal 685
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 374 377 68% 16% 363 374 3.28 JAHEIM Put That Woman First Divine MillWarner Bros.) 683
TYRESE Signs Of Love Makin’ £/ 372 313 7%% 16% 3.77 3.90 3.30 HEATHER HEADLEY | Wish | Wasn't fRCA/ 649
MARY J. BLIGE Love @ Tst Sight (Geffen) 371 376 8% 20% 376 379 366 50 CENT 21 Questions (Stad/Aftermath/nterscope) 587
112 fiSUPERCAT Na, Na, Na,. Na IDe;f SaWIPJMGI 3.68 3.72 46% 8% 365 3.78 3.25 SNOOP DOGG Beautifl (Doggystyle/Pririty/Capitol 561
DAVID BANNER fILIL' FLIP Like A Pimp (Universal) 3.67 3.60 85% 30% 3.64 3.65 3.60 FABOLOUS Can' Let You Go {Desert StormElekiralEEg) 555
ASHANTI Rock Wit U (Awww Baby) Murder fnc.//0JMG) 364 368 99% 45% 357 360 3.49 EDULENEILD (22
R. KELLY Thoia Thoing &ive/ 362 366 85% 24% 355 361 337 BUSTA RHYMES fMARIAH CAREY | Know What You Want (/) 488
NICK CANNDN f/B2K Feelin’ Freaky (Nickelodeon/Jive! 362 3.66 1M1% 1% 351 3.62 3.16 50 CENT In Da Club (Shady/Aftermatlyinterscopel 423
RUBEN STUDDARD Superstar () 357 375 70% 18% 358 359 355 LIL' MO fIFABOLOUS 4 Ever (Gold Mind/Elektra/EEG) am
T.1. 24's (Grand HustlelAtlantic) 355 330 55% 16% 349 356 329 FLOETRY Say Yes (reamorks) 280
JS Ice Cream (OreamWorks) 301 334 59% 22% 291 2.90 2.95 RON ISLEY R, KELLY What Would You Do? (Dreamiorks/ 48
Total sample size is 463 respondents. Total average favorabilily estimates are based on a scale of 1+5. (1=dislike very much, 5 = ike very much). Total familiarity represents the UL’ KIM MR, CHEEKS The Jump Off (Dueen BealUndeas/Atianti) 346
ge of who d the song. Total burn rep umber of respondents who said they are tired of hearing the song. Sample composition is based on persons
124, Persons are sereened v the Internet. Once passed, they can ake the music testbased on i formatfmusic prlerence. Rate TheMusic.com resuls ara not maant o aplce callout JOE BUDDEN Pump It Up (Def Jam/iDJMG) 9
research. The results are intended to show opinions of participants on the the intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM systerm, Is available AALIYAN Miss You (BlackGround/Universsl) 316
for local radio stations by ¢alling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. TYRESE How You Gonna Act Like That 4/ 315 J
(N L
( I
Reporters
WASZ/AIBany, NY* lumbus, GA WIMidackson, MS WS uisule, kY- WUBTNashville, TN WEOXRichmond, VA" | WFUN/SL Losis, MO*
OM: ﬂull' S$M: Angela Watton MPOMD: OM: Keith Kautman PO/MO: Cralg Black
P Rloa ™ Bear™ OUN : Cheryl Davis ; Mice HDWW PO/MO: Pameta Aniese FAT EN‘DI)OH/DRE 2 DX
: m{,‘* l::':il:u - WBLKButfalo, NY u‘.’%‘;,‘.?" & 9 ;:'xm mo 2% %lmw cueRL wmmsw NY*
i e e :é ‘ji:m :'Mm&lm TORGAL000Z1A 0 e &° DDOYeORE %RHH/RIMM A mﬂ."i“
KBCE/Mlexandria, LA i —_— S ANTHONY HAMIL TON HEM , GA BEYONCE UARSSY ELLIOTT et Elwwmm 4 MTHONT TN
M Keis Powelt BEYONCE PABSSY ELLOTT § IATRCLD DOOYYORE e TP R Meschen e st WEM
pon NOOF D0GG & LUDACRIS vﬁ:/cm"m sc* WCIOUColumbus, DH' WRIHlackson, MS 2 e b e P0' Lamonds Witkans WDK{/Rachester, NY* | MKP;ILP"/'?
POPOM: Rory "D 8o Sher T Sros I POAD: Siew Fasion 33 mv&mmuumws SCE sy ELLOTT F0: hndrs Marce OWPD: Lows
) : APD: Jim e
“WM"MM' L anm""m BUODEN : m?ﬁ‘w e B¥tce wasssy eLOTT o e . W'ﬁ’gﬂ 15 mwm Ichn
wn ERYKAHBADU e : ! WIBBMacon, GA mgﬂ""‘wlm WA zgivmv NOOP DOGG & LUDACRIS i sulg(m
1 MOS; ;ALI'AKE PLAVASUSIAGGM[( m;wm st Km‘{“;'."‘ Ly %@Jﬁm'b' R ﬁf Chris Willigms m::::"h Watsen 1 f::l‘% &P DIDOY ¥ DRE w;ucnm“d& OH*
WHTA/Alanta, GA* i "AVANT ﬂ".'.’f O 6 Wz 14 JAGGED EDGE WBLS New York, NY A | Po: ok back
PO ey Smokin 8 AHTHONY HAML TON ke Mn'A’o 3 &%ﬁammaw 70: Viwy b WTLZfSaginaw, MI* gSUK -
WVEEana, GA g P Ry Sputd '#n%""..,m, %f‘.?.'.‘."“ SLIILT HOAERew York WY wmksmmm B0 -
uw I REYONCE YMSSY ELLIOTT 1 JUSTIN TIMBERLAKE 13 AVAN : Oevia Siens 'P‘Am Melendez uosrvu.msu mm YSTAGGALEE
3 B(VDM:( P ean WPEG/Charlotte* CHINGY ¥SNOOP DOGG & LUDACRIS n gﬂmvwmuumms Ed l’\XTAN“Y’E" T Pl & P DIDDY ¥ ORE xI*EASISmmh, GA KJMM/TuIsa ok-
4 ar ] wmn, M- nW‘ MssyeLoTT GG ISNOP DOCC ELUDACAS e e
y : A APD: Kewya Cabios
JAVANT i who KilZ/Killeen, TX WEDR/Miami, FL* AP0: D4, Low 10 . 2
M w ;:;;:: - "w""‘;':: WaihDotan, A kT ? ;W;?% o 53 SHERLOUCH @?ﬁmﬂ"d BEYONCE LAISSY ELLIOTT
WPAWAugusta, GA* e VO: Jamar Wilson 7 fé’x" N W&" 15 L' MO WESETy smm MS
PO: Tim Snel DAML |0 M '8 EONCE ARSSY ELLOTH APIARD: Hext Adack ATHONY HAMILTON
0.  BEYONCE UMISSY ELLIOTT BEvORCE anssv Lo SHEEKLOUCH e DRE e —
9 R CAON UK 3 e [ A— o | 10 U0 VALUABRE PLAYAS USTAGSALEE wmm A aevouct P gﬂ;‘"wm o atis H :Ai'aﬂmwmu
m ssyeLLon s m?“ﬂv"m smcoatse | 'S o ALLABLE AT ssricaaLe | KAROASfayetie, LA® " #nmvm KVSP/OKiahoma City, OK* B YONCE ANSSY ELLOTT 10 PHARRELL UAAY-2
WERQ/Baltimore, MD* ""‘c"c""?:' I S oo O R 4] 04ySevepor, LA B aaagion. O
70: VoS APQMD Ty Gren AP e e WaHHLansing, M* WKKV/Milwaukee, WI* i :’X,n”:‘zmwm S s 7
i',“,“,’,,,,@zu,; o Wwan:munn e | ?g; m;um' mnz(l.r‘-m o S i."'"‘" gl‘“’ e A
R : LMD 3 AVANT Bhvosce wassyEwon A0ST VALUABLE PLAYAS USTAGGA LEE YOUNGBLOODZ AL JON
WEMXBalon Rouge, LA T::.::. MeDowei) m:‘mw&v‘ﬁm [ — L WWEW WUSLPadeghia, A" KATZS!. Louis, MD* . JKSNIIImimm:. oEr
M- Kowt B P ey Wio MOST VALUABLE PLAYAS USTAGGA L EE OM: Chack Alking fogrdedigiiicy
15 ANTHONY KA TON e BEYONCE JASSY ELLIOTY WBLY/Mobile, AL PG : IAHEIM
3 Avant N WTMG/Gainesville, FL* SHEEKLOUCH ; o |swtunwnm O: Torter J im0
s AL T w?«s:m WETF/Lexingioa, KY* P Mroeda Reoben Hhi* T Yoo L v TH%e 6. 000y D
tvonce taassy ewom WAZE Cintinsat, OH* oy i 15 WAL LEE OERMAE OUPR) Lo T . oD IMSSY ELLIOTT
K‘CW‘""‘“"‘ " ,z'iAv Wintams mﬁ'\mmm LEE B e Eluon SR g{,ﬁ:ﬂﬂem" *,
7 fﬁ}o S 310U BEYONCE" ISSSY ELLIOT ‘luﬁ':, ﬂm%" A "}Am od Monitored Reporters
05T VALLUBLE PLAYAS USTAGGA L€ WENZIBMHM o vnﬁmmille. NC* i PE: Daeryl EBiot " gy & P ooOv U ORE 81 Total Reporters
o474 ottt KIPR/Littie Rock, AR’ ] m SOULJA SLM )
mznmum Ms* MD: E-h I-u INEN OMPOMO: Joe " 7 s by -
70: fob Nogl 5 MURPHY LEE (JERMANE DUPRI | o | g N 70 Total Monitored
8 JUSTI TMBERUNE WM WIMZGresmvill, SC* BEYONCE YMSSY ELLIOTT i "L | wooK/Raleigh, NC*
$ S s WHNT Cotumbia, SC* oM SiEBcloucy § TERSHOETIIL SO I e .
e ﬁ:ﬁ"ﬁ - mﬁmmm . www' ™ 11 Total indicator
(el U KKBTALos Angeles, CA' D DI Tam WBTJRichmond, VA*
P | e | Rilom, RS i g
\__ AVANT AVART VAT No Adds )
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R&R asks radio DJs for the hottest records jumping off that haven’t charted yet.

Boolumaster
Mixer, WPWX (Power 92)/Chicago

Jacki O’s “Nookie”: Well, we play the nookie
version on the radio, but | play the original
“P***y" version in the clubs. When people hear
itin the club, they just say, “Oh, that’'s what she
really means.” Any which way, they love it.

Ricochet’'s “Coo Coo Chee” (SBC Records):
It's crazy hot. Every time | play it on Power, |

get calls. It sounds like a Dirty South record, but
with a really catchy hook. And, yes, it's another raunchy record.
Wish Da Star’s “Wish Juke” (Street Floss): This is another local art-
ist, but one who could go national. It's different in that it has a Dirty
South vibe, then it jumps to what we call “juke music.” Juke music is
huge here in Chicago. It's like that old Miami bass music, only faster.
Ludacris featuring Shawna’s “P-Poppin™ (Def Jam South/IDJMG):
This is the B-side of “Stand Up.” Shawna is from Chicago, but it's so
hot, I'd play it even if she weren't. Just from the title, you can tell it's a
risqué record. In fact, it looks like all my records are raunchy — | just

play what the people want!

,mvgo STATS

Artist: Lil Mo
Label: Elektra/EEG
Current project: Meet the Girl Next
Door
in stores: Now

Lil Mo's second outing, Meet the Girl Next
Door, has already seen success with the first
single, “4Ever” She's also seen success on
the mix-show side with the track “Ten Com-
mandments,” featuring Lil Kim. Her followup
single, “1st Time,” is currently going for adds.
The album features the production talents of
longtime Lil Mo writing partner Missy Elliott,

as well as Precision, Chucky Thompson,
Mega Hertz, Warren Campbell, Walter
Milsap and Brian Ccx. Lil Mo wrote all but
one of the tracks on *his album.

Hometown: New York

Personal stats: After the release of her
first album, Lil Mo married and gave birth to
a daughter, Heather In addition to her re-
cording and writing career, Lil Mo has been
a successful radio DJ, first as a guest jock
on WQHT (Hot 97)/Mew York and then full-
time as afternoon host of WXYV/Baltimore.

Past successes: Lil Mo earned her

D o S

== &

Cokalani
MD/midday jock, WUSL/Philadelphia

hile much of the Northeast was ex-

periencing the worst blackout in
history, Philadelphia was experiencing a
different kind of blackout as
thousands of listeners joined
WUSL (Power 99) to welcome
Russell Simmons’ Hip-Hop
Summit to the city on Aug.
14. We promoted the event a
month out by getling listen-
ers to register to vote. In fact,
you could only get in to the
Summit if you had a voter-
registration card. We regis-
tered 5,000 people in the days leading up
to the event.

The Summit was an all-day event fea-
turing hip-hop artists speaking, not per-
forming. Some of the folks participating
were LL Cool J, Wyclef Jean, Reverend
Run, Freeway, Jazzy Jeff, Doug E. Fresh,
Floetry, Juelz Santanna, Redman, Boyz I1
Men, Damon Dash and, of course, Russell.
Also, Philadelphia mayor John Street was

name singing hooks on chart-busting hip-
hop records like Missy Elliott's “Hot Boyz”
and Jay-Z's “Parkin’ Pimpin’,)” but her big
break came as the female vo-
calist on Ja Rule's “Put It on
Me,” which rose to No.1 on the
Urban charts. Ja also used her
on the followup single, *1 Cry”
A lesser-known fact about the
young singer is that she has
penned songs for groups like
Blackstreet and Next. Mo’s de-
but album on Elektra in 2001
was titled Based on a True
Story and gave her the No. 1-charting single
“Superwoman I1.” After the success of her
solo album, Lil Mo went on to be a featured
singer on albums by labelmates Fabolous
and Angie Martinez.

there to show his support. We really
wanted to focus on the power of using our
right to vote and how it can positively
change our community.

Of course, there were a lot of folks in the
audience who wanted to focus on music
and how to get into the en-
tertainment industry, but
the artists were the ones
who refocused everyone on
what we were really there
for. Wyclef stressed the im-
portance of education when
he asked the audience, “Do
you know how to read? Do
you know how to write? Be-
cause if you don’t, those
white folks are going to spin you around,
‘cause you're nothing but a slave to them.”

In his keynote address, Russell said,
“You can't roll around in bed, eat Twinkies
and drink wine and be a pleasure seeker
and be successful. You must work. You
must give something to the earth if you're
going to take from it.”

Overall, it was such a positive event,
and I'm so glad I was part of it.

See her: Lil Mo will be on a mall tour in
the following cities: Aug. 23 at the Fashion
Center, Pentagon City, Arlington, VA; Aug. 24
at Virginia Center Commons,
Glen Allen, VA; Aug. 29 at
Square One Mall, Saugus,
MA; Aug. 30 at the Emerald
Square Mall, North Attieborro,
MA; Aug. 31 at the Pheasant
Lane Mall, Nashua, NH; Sept.
5 at Roosevelt Field Mall,
Garden City, NY; Sept. 6 at
Rockaway Town Square,
Rockaway, NJ; Sept. 7 at
Smith Haven Mall, Lake Grove, NY; Sept. 13
at Castleton Square, Indianapolis; and Sept.
14 at Lafayette Square Mall, Indianapolis. Lil
Mo can also be seen on television on UPN's
Pepsi Smashin repeats (original air date 6/24).

—
Urban AC Reporters

Stations and their adds listed alphabetically by market

wwmmmvmn MD* Wu'_kllhmhlld. oK | mim, L) W City, MO* | ‘V‘mﬁb.?:: GA wl&/&kﬂ Orleans, LA %Fxmﬂlhﬁ, NC* mﬂh, MO
/PD: Kim Jolhasos : :  Cora] Buatins W0 PD: Er
"f“’;’;‘«'ﬁ""’ (s nm L= Ay 4 Nf 'SOMMERS URAHSAAN PATTERSON | mr.»«g&c-mo '..L" M Appleberry 4 DWELE Berry ‘:’j‘.
' o e .
. VN GREEN VA*
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®
THIS TOTAL o= TOTAL  WEEKS ON TOTAL STATIONS! Most A dded
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU?‘I;:OCE CHART A0DS P
www. .com
1 0 HEATHER HEADLEY | Wish | Wasn't /RCA/ 1205 +1 140782 23 36/0 e
2 @ LUTHERVANDROSS Dance With My Father (/) 1118 +23 117672 16 41j0 [ MAmSTIME LR Aoos
4 3 JAHEIM Put That Woman First (Divine MilfWarner Bros,) 1010 A8 102564 24 3200 | JAMEIM Backiight Dine Mill Warner Bros.) 0
A INCOGNITO Can't Get You Out Of My Head /Narada/ 9
3 4 KEM Love Calls (Motown/Universal) 1008 43 98883 30  30/0 OWELE Find A Way fVigin s
5 5  TAMIA Officially Missing You (Flektra/FEG) 894 -18 81206 15 34/0 A. HAMILTON Comin’ From Where I'm From /So So Deffdrists) 4
6 6  ARETHA FRANKLIN Only Thing Missing Is You Arista/ 851 -4 83658 10 40/0 MANHATTANS Tum Out The Stars (Ajpine/ 4
7 7 RUBEN STUDDARD Superstar (/) 733 14 62262 1" 36/0 SMOKIE NORFUL | Need You Now /£M/ Gospell 3
9 0 JAVIER Crazy (Capitol) 691 +12 77213 14 330
8 8 FLOETRY Say Yes (OreamWorks) 689 -25 76150 29 3710
14 @ R. KELLY Step In The Name Of Love (five/ 667 +243 97869 16 9j2
10 11 KINDRED THE FAMILY SOUL Far Away (Hidden Beach) 530 -83 69061 24 34j0
13 12 RON ISLEY f/R. KELLY What Would You 00? (DreamWorks) 505 2 49313 21 40/0 Mos 4
12 13 R.KELLY I'll Never Leave [Jive) an -39 49188 17 23/0 Increased Plays
n 14 JEFFREY OSBORNE Rest Of Our Lives (JayDz/Koch) 442 -89 36568 17 3310 TOTAL
16 ) DWELE Find A Way (Virgin) 417 +25 47792 7 3014 ARTIST TITLE LABEL(S) WERERSE
17 @ SYLEENA JOHNSON Faithful To You (ive) 395 +7 42251 12 26/0 R. KELLY Step in The Name Of Love ive +243
15 17 TYRESE Signs Of Love Makin’ 4/} 395 -19 30539 1" 2011 WHITNEY HOUSTON One Of Those Days /Arista) +78
18 @ SMOKIE NORFUL | Need You Now /EA4/ Gospel) 383 +43 48450 20 23)3 GERALD LEVERT U Got That Love (Flektra/EFG) +77
22 @ MoNICA SoGone i) 316 +40 48334 10 4j0 VIVIAN GREEN What Is Love? /Cokunbia) +70
20 @) CALVIN RICHARDSON Keep On Pushin’ (Hollywood) 310 +2 2158 6 23N jm':: ;‘:’mt ;;‘;;: ‘;%mﬁ";""” ::g
23 @ ISLEY BROTHERS f/RON ISLEY Busted /OreamWorks) 285 +17 24223 4 21j0 A. HAMILTON Comin’ From Where I'm Fram (So So Defldrists)  +40
21 22 RHIAN BENSON Say How | Feel /DKG/ 282 -21 17315 6 21 MONICA So Gone L/ +40
18 23  VIVIAN GREEN Fanatic (Columbia) 238 -108 27741 13 21j0 RUFF ENDZ Someone To Love You /Epic/ +37
24 @ BEYONCE' flJAY-Z Crazy In Love (Columbia) 235 +13 41072 4 2/0 TWEET Oops (Oh My) (Gald Mind/FlektralEEG) +33
26 @ FLOETRY Getting Late /DreamWarks) 195  +14 17614 2 252 | MARY.J.BLIGE Ooh! fGeffer) +33
27 26 ANN NESBY Make Me Better (UTR Music Group) 169 -5 7510 5 1401
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28 28  DEITRICK HADDON Sinner's Prayer (Verity/) 159 13 10109 6 17/0
28 29  ASHANTI Rock Wit U (Awww Baby} (Murder Inc./I0JMG) 150 -24 11684 9 5/0 M oSt
25 30 BEYONCE f/LUTHER VANDROSS The Closer | Get To You (/Columbia) 132 -59 13186 6 2/0 P Ia d R currents
45 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week y e e e.
of 8/10-8/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TITLE (ABEL(S) PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Totat Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | BRIAN MCKNIGHT Shoulda, Woulda, Couida (Motown/Universall 379
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. VIVIAN GREEN Emotional Rollercoaster (Columbia) 363
Ne w & A cti ve SYLEENA JOHNSON Guess What (iive/ 359
JAHEM Fabulous (Divine MillWarner Bros.) kL]
J. SOMMERS {/R. PATTERSON What Am | Gonna Do (GeminiHigher Octave/ JESSE POWELL By The Way /0-3/Liguid 8/ TYRESE How You Gonna Act Like That £/ 33
Total Plays: 117, Total Stations: 16, Adds: 1 Total Plays: 57, Total Stations: 11, Adds: 0 MUSIQ Dontchange (Jef SoulliDJME) 299
VIVIAN GREEN What Is Love? [Lolumbial JOHN STODDART Angel /Reprise/ WHITNEY HOUSTON Ore Of Those Days (Arista/ 242
Total Plays: 112, Total Stations: 17, Adds: 2 Total Plays: 55, Total Stations: 7, Adds: 0 E.BADU {ICOMMON Love Of My Life /Magic JohnsowMCAl 222
LSG Shakedown fElektra/EEG) JEFF MAJDRS Heard My Cry (Music One/ LUTHER VANDROSS Take You Out () 2
Total Plays: 102, Total Stations: 9, Adds: 0 Total Plays: 39, Total Stations: 7, Adds: 0 MAXWELL Lifetime (Columbia/ 218
IMPROMP 2 Mocha Seul Big3) VICKIE WINANS Shook fVerity/Jivel
Total Plays: 98, Total Stations: 10, Adds: 1 Total Plays: 34, Total Stations: 2. Adds: 1 Detailed station playlists for all R&R
MANHATTANS Turn Cut The Stars (4lpine/ INCOGNITO Can't Get You Out Of My Head (Varada/ i
Total Plays: 92, Total Stations: 5, Adds: 4 Total Plays: 18, Total Stations: 9, Adds: 9 reDonerS arel? \Iaal::iarlel::eofdnsl::lz“\:leb at
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Spring Success

R&R August 22, 2003

In Charleston, SC

WEZL, WNKT both in the top five

r

£ he spring book is not only showing some indi-
vidual success stories for Country outlets, it’s yielding
solid overall gains for the format in a number of mar-
kets. One of these was Charleston, SC, where WEZL
(The Weasel) ascended to No. 2, continuing a solid year-
long climb, and where WNKT had one of the top rat-
ings leaps in the U.S., vaulting 10 places 12+ and an in-
credible 11 spots 25-54. That puts Country back on the
fast track in Charleston, with both outlets placing in

es and a daily giveaway. WEZL's
sunset harbor cruises feature a na-
tionally known country artist croon-
ing during the two-hour voyages,
which take place once a month dur-
ing the season. Cooler says tickets sell
out the day they go on sale.

ing off a spring 02 3.2, a fall '02 2.9
and a winter ‘03 2.6.

Offering his theories on the rea-
sons for the rise, WNKT & WSUY
PD Loyd Ford says, “We are rein-
venting ourselves and doing some
untraditional things while targeting
passionate Country listeners, and
we think that accounts for a good
book. We attribute the big surge to
the addition of John Boy & Billy on
April 15 and the adjustment in mu-
sic at that time.

“We felt that we had a great radio
station that beat the street, focused on
listeners and their experiences with
country music in Charleston and
gave back to the community. We
have some gteat talents on our staff,
like Chappel Fisher, Eric Chaney,
George W. Walker [Ford’s nom de
aire] and Marty Mitchell. However,
we also felt we were not getting
enough attention as a radio station.”

Ford says it was Citadel South-
east President John King's idea to put
John Boy & Billy on The Cat. On-air

teases of their im-

The station’s |
"Weasel Prize
Packs” daily

| pending arrival
began before their
first day, and

giveaways in-

WEZL

the top five.

WEZL has long been a Charleston
Country powerhouse, dominating
the market in the halcyon days of the
early to mid-"90s and be-
yond. Over the past few
years, as Country shares
have softened nationally,
WEZL has fallen off a bit,
occasionally dropping into
the fourth or fifth spot 12+

But the last year has
seen The Weasel move
6.26.2-7.2-7.0, and it went
to 8.2 this spring. PD Trey
Cooler arrived in July
2002 and says that much of the
growth over that span can be attrib-
uted to WEZL's intensified focus on
getting out and about. “We've been
beating the streets harder than ever,”
he says. “You have to get people to
remember who you are.”

Street Presence

Cooler feels that WEZL's efforts at
building a street presence were ham-
pered in the past because PD TJ. Phil-
lips and MD Gary Griffin were also
the station’s morning team. “When
you’re getting up at 3am and then
sitting behind a computer for a few
hours when your airshift is over to
schedule music and do paperwork
and all of the things you have to do
as PD and MD, it’s a little tough to
have a huge presence in the commu-
nity as well,” Cooler says.

“That's kind of why I'm here, to
free up those guys to get out more.
They're the engine that pulls the train
down the track; they're the stars of
the station. TJ. has been here a long
time, and Gary has been here for
more than 30 years. They can’t go
anywhere without being recognized.
1t's crucial that they’re out with the
listeners, and we've gotten them out
there big time in the last year.”

Charleston’s 25-54 Country shares

Trey Cooler

were up over six points from winter
to spring. WEZL increased 5.8 to 8.8,
while its rank bounded from fourth
to first. WNKT, mean-
while, also packed on al-
most three shares as it
grew 2.3 to 5.2 and moved
from 16th to fifth.

Commenting on the
market’s overall Country
surge, Cooler says, “The
music in the past year has
been so much better than
whatwehad in the past. Of
course, whenever there’s
a surge of great music, you'll see a
surge in the ratings — something
we've seen nationally.

“Part of it is the fact that Country
has gone from a female-dominated
format to male-dominated. The fact
that many artists are singer-songwrit-
ers had a lot to do with it too. There’s
more passion in the music when you
have people who have the ability to
write and sing. They seem to sing
more passionately when the song is
their words and feelings.”

Spring Promotions

Asked about WNKT's big spring
increases, Cooler says, “They made
some changes, and people notice
change. They heavily promoted
NASCAR and South Carolina foot-
ball. They spent a ton of money on
billboards and stealth marketing.
When you spend that kind of mon-
ey, you'll get some attention and will
see a return.

“They took a bigger piece of the
pie, but not at WEZL's expense. We
didn’t spend any money and still
went up. [ don't think they can con-
tinue the growth of the station with-
out continuing to spend money.”

WEZL's spring promotions cen-
tered around Clear Channel’s collec-
tive contesting, sunset harbor cruis-
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clude “Free Mu—
sic Mondays”

FM 103.5

Ford saysitdidn't
take long to get
some firsthand

and “Free Flick 7oaay s Best Country response.
Fridays.” | www . wezifim.com ”I was headed
WEZL also

boasts the market’s only two-person
afternoon drive show. Cooler hits the
air at 2pm and is joined at 4pm by
Reid Thrush. “The Reid Man” hangs
with Cooler until 6pm and handles
6-9pm on his own. Mark Allen takes
over at 9pm.

Cooler’s on-air philosophy in-
cludes having his air personalities
put as many phone calls on the air as
they can. That includes middayer
Angie Ward — who Cooler says is
No. 1 in middays — who is voice-
tracked from her WTQR/Greens-
boro, NC home.

“A winning radio
station is a result of
a team gelling and
everyone working for
the same cause.”

Trey Cooler

WEZL's victory is a team win,
Cooler emphasizes. “It’s all about
teamwork,” he says. “A winning ra-
dio station is a result of a team gel-
ling and everyone working for the
same cause.”

The Cat Claws Its Way Up

WNKT (The Cat) made a huge
move this spring, leaping from a 2.7
to a 4.8 12+, That took the Citadel
outlet from a three-way tie for 14th
to a solid fourth in the market. It was
the station’s best book in a year, com-

to a series of Cat
events one Friday afternoon in the
Cat van,” he says. “A man in a blue
Thunderbird ran over the curb where
I was pulling out to go to the next
event, jumped out of his car and
jumped in the Cat van with me!

"He screamed at me, Is it true? Is
it true? John Boy & Billy are coming
to The Cat?’ I said yes. He said, '
used to listen to Weasel in the mom-
ing and flip over to Cat for the mu-
sic all day, and I ain’t never listening
to them again!’ That kind of passion
made me think it was going to be a
little fun.”

Playing The Legends

Providing some background on a

CAT

major musical
change at The Cat,
Ford explains,
“We talked about
music a lot with
consultant Rusty
Walker and really
wanted to chart a new course with
more depth. We chose the position-
ing statement ‘No. 1 for New Coun-
try and the Legends.”

A stroll through WNKT's gold li-
brary on Mediabase 24/7 shows
about 33 or so artists who could be
considered legends. It's the usual
cast, with Glen Campell, Waylon,
Willie, Merle, Crystal Gayle, Eddie
Rabbitt, Ronnie Milsap, Dolly Parton
and Kenny Rogers among them.

Most of the legends played in a
recent week have only two or three
cuts in the library. The notable excep-
tions were Rogers with 11 titles, Mil-
sap with nine, and Don Williams and
Willie Nelson with eight. Almost all
of the songs played twice during the
week.

The majority of plays for the leg-

COUNTRY =

107.5

#1 For New Country & The Legends

ends come in evenings and over-
nights, although there is a smattering
in middays and afternoons. During
the week in question, I think I only
saw one legend played in morning
drive — although it should be noted
that not a lot of music plays in momn-
ings anyway.
Creativity And Fun

Much of The Cat’s spring promo-
tion centered around the music.
“This spring Cat Country 107.5 real-
ly focused on the fact that Alan Jack-
son and George Strait came to town,”
says Ford. "We used creativity and
fun to promote them.

“We are reinventing
ourselves and doing
some untraditional
things while
targeting passionate
Country listeners,
and we think that
accounts for a good
hook.”

Loyd Ford

“For George Strait, we licensed the
movie Pure Country and gave away
tickets on-air. For Alan Jackson, we
convinced a local Jeep dealer to give
us a secondhand Jeep [like the one in
Jackson’s video for “Drive”] and
gave that away as a part of our con-
cert promotion for listeners.

“Cat also has an exclusive arrange-
ment with the only country nightclub
in Charleston, the 40,000-square-
foot Neon Moon. Every Saturday
night about 1,500 people party with
our extra-large
Cat at a night we
call ‘Cat-Cat a
Go-Go.””

As for spring
marketing, Ford
says, “We did
some billboards, but not many. The
boards we did get to use were fo-
cused on the fact that 107.5 is where
you can find John Boy & Billy.”

Cat is also home to NASCAR for
Charleston.

Ford offers this overview of the
market: “We're two years in, and we
have a great perspective. We are just
getting started. VP/GM Reggie Jor-
dan gets a lot of credit from our team
as well. He has brought a new kind
of leadership to Charleston, and it is
an exciting time to work for Citadel.

”Qur staff is in the ‘prove it’
business. We don’t take anything for
granted, and Iam lucky to work with
a group of people like ours. With a
small staff, everyone does a lot to
contribute. It makes any surge we
have sweet for the team.”
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The Enigma
Behind Elvis

Col. Tom Parker’s controversial life
examined in new book

Elvis Presley, a performer who at one time rivaled
Coca-Cola as the world’s most recognizable brand, re-
mains the pre-eminent symbol of the unprecedented
cultural transformation loosely defined as rock ‘'n’ roll.
Less well known, however, is Presley’s mercurial man-

ager, Col. Tom Parker.

A shadowy, authoritarian and
frightening figure who ruled over ev-
ery aspect of Presley’s career, Parker
has been called the most important
nonmusician in the history of the
music industry, an assertion support-
ed by author Alanna Nash in her
book Tie Colonel: The Extraordinary
Story of Coloncl Tom Parker and Elvis
Presley.

Six years of exhaustive research al-
lowed Nash to illuminate a secretive
man who worked his way from cir-
cuses and sideshows into managing
the world’s greatest attraction.

She writes, “Parker’s most impor-
tant place in music history may be as
the man who almost single-handedly
took the carnival tradition first to rock
and roll, and then to modern mass
entertainment, creating the blueprint
for the powerful style of management
and merchandising that the music
business operates by today.”

Larger Than Life

One of Parker’s earliest moves as
Presley’s manager was to license the
singer’s name and likeness
to Hollywood merchandis-
er Hank Saperstein. Seven-
ty-eight different items
were created, including
charm bracelets, lipstick,
scarves and, says Nash,
Elvis panties.

“Nobody else had the
moxie to build, promote
and merchandise a per-
former that way,” Nash tells R&R.
“Not even Frank Sinatra had ever
been exploited like that, for better or
worse. If [Parker] could have sold tick-
ets to [Presley’s] funeral, he would
have. He never left the carnival. Noth-
ing was too outrageous.”

At the height of the controversy
surrounding Elvis’ pelvis, the Colonel
would don an apron and peddle "I
Love Elvis” and “I Hate Elvis” buttons
to those on both sides of the debate.
When an irate associate showed Park-
er an article asserting that Presley was
a homosexual, the manager, un-

Alanna Nash

moved, asked, “Well, did they spell
his name right?”

Having spent years snowing marks
on carnival midways, Parker had anal-
most unreal talent for psychological
manipulation. When a train was re-
turning Presley to Memphis after his
military service, Parker called ahead to
stations and asked them not tolet any-
one know it was coming. “And of
course,” Nash says, “the train would
be greeted by a tremendous throng. He
was 50 savvy about human nature.”

‘A Male Hoochie-Coochie
Dancer’

Parker also embraced television
with an uncommon vision. “He was
sharper about it than the William
Morris agents were,” Nash says.
“When they didn’t move quickly
enough getting Elvis on television, he
went behind their backs and got
somebody else. They were chagrined,
but the Colonel was right.”

While Parker worked tirelessly to
promote Presley in some ways, he
could also be highly restrictive. “He
knew it would really sell
tickets to give people a lit-
tle glimpse for free,” Nash
explains.

“He knew just how
much to give to sucker
them in, and then he’d cut
them off so they’d have to
pay the green to get more.
His education in the carni-
vals was perfect for launch-
ing the career of a guy I believe he saw
as a male hoochie-coochie dancer.”

One of the biggest secrets of Tom
Parker’s life in America is that he
wasn't actually from this country.
Nash believes Parker’s Dutch up-

bringing gave him a unique perspec-
tive on American culture — one he
used to his advantage.

“Europeans have such a different
attitude toward sex,” she says.
“They’re not so guilty and inhibited.
But Parker was very sharp to know
that Americans were such Puritans
and that many times they would rath-
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er be titillated by the suggestion of sex
rather than the act itself.”

In that light, the single most impor-
tant moment in Presley’s career takes
on new meaning. “It was [Parker’s]
idea to show Elvis from the waist up
on The Ed Sullivan Show, as if to sug-
gest that something horrible and las-
civious was going on,” Nash says.

The Dark Side

Parker kept his headquarters out-
side Nashville, in Madison, TN, even
atthe height of Presley’s movie career.
In some ways, this was part of Park-
er’s grand head game. “He loved to
make people think he was this coun-
try hick, this yahoo who was too
dumb to understand any kind of
deal,” Nash says. “It was a kind of
cover in some ways.”

“Even when he was
really being kind to
me, there was
something
pathologically
predatory and creepy
about Parker. There
was a real
pronounced streak of
cruelty in him.”

He would go so far as to show up
on MGM'’s Hollywood lot in a mud-
splattered car or insist that Vegas ca-
sino employees wear straw hats em-
blazoned with Presley’s image.

And there may be another reason
he never officially moved to the West
Coast. “In California you can't be an
agentand amanager,” Nash explains,
“but he kind of functioned as both at
times, and the laws of Tennessee
didn't restrict that.”

In fact, the Colonel’s business deal-
ings were so wildly unethical by to-

R&R August 22, 2003

prophetically tries to place his wallet in the pocket of his manager, Col.Tom
Parker.

day’s standards, they almost defy be-
lief. “You don’t have to be nice to peo-
ple on the way up if you're not com-
ing back down,” Parker allegedly
joked.

He would have Presley sign checks
and tell the recipients how valuable the
documents might be as autographs so
they wouldn't cash them. He would
also have Presley sign blank contracts
that Parker would fill in later. His man-
agement percentage started at 25% and
went up steeply from there.

“He was taking half, but he was
also double dipping,” Nash says.
“The way they structured [Presley’s
merchandising] company, Elvis
owned 15% of his own name and like-
ness!” A publishing company Parker
established for the star likewise gave
Presley a 15% stake, off of which Park-
er took his standard commission.

“Elvis was privy to most of these
deals,” Nash says. “He went along, ei-
ther because he didn't care about mon-
ey or because nobody could do for him
what the Colonel did. Plus, the Colo-
nel would grease [Elvis’ father] Ver-
non’s wheels a little bit. And by the end
Elvis was pretty drugged up.

“lused to think that if Elvis had had
an emotional backbone, he could have
stopped it, but after spending six
years looking at it, I don’t think any-
one could have. There was that pa-
thology to Parker. He was a force of
nature.”

Nash actually met with Parker
three times before his death in 1997.
Though he refused an interview, the
meetings made an impression. “Even
when he was really being kind to me,
there was something pathologically
predatory and creepy about him,” she
says. “There was a real pronounced
streak of cruelty in him.”

Unsolved Mystery

Nash traces the dichotomy of Park-
er’s persona to the Holland of his
youth and a tragedy that may have
spurred 19-year-old Andreas Comel-
is van Kuijk to flee his homeland and
adopt a new identity in America.

An anonymous tip to a European
journalist in 1980 alleged that van
Kuijk/Parker had murdered a young
woman in 1929. Checking records,
Nash was able to find an unsolved
murder in van Kuijk’s neighborhood
that occurred at the same time the
young man left the country and vir-

tually ceased communication with his
family.

She became more convinced after
digging up records from Parker’s stint
in the U.S. Army in the early “30s. Af-
ter being cited for desertion, Parker
was discharged for “Psychosis, Psy-
chogenic Depression, acute, on basis
of Constitutional Psychopathic State,
Emotional Instability.”

“When [ first read about the anon-
ymous note and the murder theory, |
didn’t put a lot of credence to it, be-
cause it seemed too pat an answer —
until  got the Army stuff,” Nash says.
“’Constitutional Psychopathic State’ is
what we now call antisocial person-
ality disorder, which is how we clas-
sify most murderers.”

THE EXTRADRDINARY STORY
OF COLOMEL TOM PARKER
AND ELVIS PRESLEY

ALANNA NASH

Parker never became a citizen of the
United States. He refused huge sums
of money to take Presley overseas. He
was so afraid of an IRS audit that he
had the agency compute his tax re-
turns for him. Despite being on a first-
name basis with prominent politi-
cians, including Lyndon Johnson,
Parker never sought to have his im-
migration matter resolved.

And he maintained the ruse of
Huntington, WV-born Tom Parker
until a lawsuit after Presley’s death
forced him to tell a portion of the truth
— that he had renounced his Dutch
citizenship when he joined the US.
military and that he had never taken
steps toward U.S. citizenship. Inshort,
he was a man without a country.

“Can I prove he killed her?” Nash
asks. “No. But some very major event
happened that made him leave Hol-
land in a hurry and left him in con-
stant fear of his past.”
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ARTIST TITLE LABEL(S) INCREASE
d d 41948 26 1537
17 18 SARA EVANS Backseat Of A Greyhound Bus (RCA/ 5784 -1560 2189 520 145637 6 L1 e P—— o
21 €D BILLY CURRINGTON Walk A Little Straighter (Mercury) 5512 643 2168 +192 136852 16385 17 13214 | gyony JEWELL Help Pour Out The Rain.. (Colmbia/ 886
20 €D PATTYLOVELESS Lovin' All Night (Epic) 5245 256 2015 +114 129242 9542 12 145/3 | MONTGOMERY GENTRY Hell Yeah (Columbia/ +842
22 @) EMERSON DRIVE Only God (Could Stop Me...} (DreamWorks) 4948 144 1955  +53 127718 3545 21 128)1 { RASCALFLATTS |Melt Lynic Street/ +836
- ) CHRIS CAGLE Chicks Dig It (Capital +836
24 CHRIS CAGLE Chicks Dig h (Capital) 4706 846 1856 +313 113734 14870 9 126/5
% icks Digt (Capital * 15| PAT GREEN Wave On Wave Rapuiic/Univrsal Sautt) 81
23 RACHEL PROCTOR Days Like This (8M4/ ag62 125 1746 +58 113145 10185 16 13312 | Gapy a1iaN Tough it Boys MCH) 697
25 €@ RUSHLOW | Can't Be Your Friend fLyric Street) 3839 234 1535 +100 93256 7282 16 1248 | LONESTAR Walking In Memphis B4/ +683
27 €@ SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 3667 423 1367 +158 96796 14502 11 100/4 | BILLYCURRINGTON Walk A Litte Straighter (Mercury) +643
26 €0 RODNEY ATKINS Honesty (Write Me A List) (Curb) 3600 202 1381 +76 94347 7932 10 1096 | REBAMCENTIRE 'm Gonna Take That Mountain #C4)  +626
28 €X) MONTGOMERY GENTRY Hell Yeah (Columbia/ 361 842 1376 +357 87776 20826 6 1169 | MAOSE
@ TOBY KE(TH I Love This Bar (DreamWarks) 3135 3135 1034 +1034 102400 102400 11040103 | pao ~prn 2@l Plays
sroaker €¥) GEORGE STRAIT Cowboys Like Us MCA) 2804 332 923 +187 81601 12169 4 101/36 o
Broaker €)' BLAKE SHELTON Playboys Df The Southwestern World (Warer Bros) 2732 132 1069 +57 62821 5025 8 987 ATl et RECATE
3 @ DARRYL WORLEY Tennessee River Run (DreamWorks) 2628 181 1033 +47 64349 4220 7 7718 | TOBY KEITH | Love This Bar (DreamWorks/ +1034
33 €B Jo DEE MESSINA | Wish (Curby 21179 223 813 +86 51958 6067 6  88/6 | MONTGOMERY GENTRY Hell Yeah (Columbia/ +357
36 €D OIAMOND RID Wrinkles Arista/ 2141 378 863 +178 48715 835 5§ 714 :“:gvcfggléhﬂelp ;oulr l]lz‘t The;ain... (Columbis) +§ag
. Hl icks Dig It (Capito +3
38 @ MARKWILLS And The Crowd goes Wild (Mercury/ 2079 414 882 +179 47179 6397 5 AN [ oo e M Uy Strest e
34 € JoSHTURNER Long Black Train MCA/ 2003 110 806 +38 43282 373 11 73I3| pAT GREEN Wave OnWave (Aepublic/Universal South) +264
41 €D LONESTAR Walking In Memphis /BN4/ 1854 721 636 +236 49048 17062 3 68/12 | LONESTAR Walking In Memphis BN/ +236
35 €D ASHLEY GEARING CanYouHear MeWhen|Talk To You? fyric Street/ 1831 24 728  +13 41337 95 11  66/6 m"" :ll:"!‘"TE“I'!F “';'9 B;‘:s ”"5'4/0' W +223
} W ove You This Much (DreamWorks/ +215
37 @ SCOTTY EMERICK‘I Can’t Take You Anywhere (Dream Works/ 1733 7 595 +3 40871 1111 6  66/4 DIERKS BENTLEY What Was! Thinkin®? (Capitol +197
39 €D TRACY BYRO Drinkin’ Bone /3CA/ 1646 441 465 +156 40795 7652 4 70j22
47 @ CRAIG MORGAN Every Friday Afternoon /38A) 1381 349 sie .2 25035 s 3 o | Breakers
45 € JENNIFER HANSON Half A Heart Tattoo (Capital 1209 245 499 446 27187 6832 4 G616
42 (B DERIC RUTTAN When You Come Around iLyric Street) 119 67 398  +1 26506 1551 6 460 TOBY KEITH
@ JIMMY WAYNE 1 Love You This Much (DreamWorks/ 1194 571 416 +215 31054 16689 1 5477 | Love This Bar (DreamWorks)
43 (@ REBECCA LYNN HOWARD What A Shame MC4/ 1193 120 470  +47 26925 3341 5 532 103 Adds ° Debuts at 28
40 €) MARTY STUART If There Ain't There Ought'a Be (Columbia/ 1132 32 500 41 21588 925 6 703 GEORGE STRAIT
46 € RICK TREVIND In My Dreams (Warner Bros.) 072 n 348 +6 22804 1650 7 555 Cowboys Like Us (MCA/
44 47 JESSICA ANDREWS Good Time (OreamWorks/ 8717 138 325 24 14193 6094 5 3900 36 Adds * Moves 30-29
@ SAWYER BROWN I Be Around fLyri Street) 798 234 258  +93 16509 3342 1 378 Plavb 0?#]“(5 SI::ELTO:I mca)
49 43 DWIGHT YOAKAM TheLate Great Golden State /Audium/ 684 10 287 25 14784 159 4 464 ay oys; Ad dse- ,3'“ w;ss 33:;'
48 50 PHILVASSAR Ultimate Love /Arista) 666 -387 290 141 13561 9730 6 470 i
- - - - — = = = = Songs ranked by total plays
1?3/ Coug/lr;é reBptilrters. Monitored airplay data lied by Mediabase R h. adivision of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 8/10-8/16. Bultets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the farger f . B
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of Detailed station playllsts for all R&R
new adds of‘icially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points reporters are available on the web at
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average . d
Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with www.radioandr m.
permission trom the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
hafiiR 2.
) - & " - ey
BLAIR GARMNMER | f \ pu /""
Country Recdio’a #1 Overnight Program l| k
THESE GUYS ARE ALL THUMBS
m:m Blair Garner getting ready to thumb wrestle Lonestar in the After MidNite studio
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50 et COUNTRY TOP 50 INDICATOR

~ » August 22, 2003
R&R’S EXCLUSIVE REPORTED OVERV/IEW OF NATIONAL AIRPLAY Most A""edo
www. .

B e s B W W e vp g emmeicatoncom
1 @ A JACKSONANDJ.BUFFETT It'sFive O'Clock Somewhere drist) 3681 7 2900  +6 64857 128 10 750 TR p
2 o KENNY CHESNEY No Shoes, No Shirt, No... (B44/ 3561 46 2831  +42 63346 902 14  75/0 | REBA MCENTIRE I'm Gonna Take That Mountain (MC4/ 16
5 @ DIERKS BENTLEY What Was | Thinkin'? (Capitol 3402 182 2694 +115 61180 3010 18  75/1 | TRACY BYRO Drinkin' Bone LA/ 13
3 4 SHANIA TWAIN Forever And For Ahways (Mercury) 3262 39 2555 41 58679 751 20  72/0 | LONESTAR Walking In Memphis (G14/ 2
6 @ TIMMCGRAW Real Good Man Curty 3172 79 2514 457 66511 1310 13 75(0 ﬁ:;céjmﬁgmgﬁfﬁzzw S
8 @ TRACE ADKINS Then They Do (Capital 3064 132 2428 +100 54023 2016 25  73/0 | JENNIFER HANSON Half A Heart Tattoo (Capitol 7
10 @€ BUDDY JEWELL Help Pour Out The Rain (Lacey's Song) (Columbis) 3038 199 2402 +156 54382 3907 13  75/0 | MONTGOMERY GENTRY Hel Yeah (Coumbial 6
11 @ MARTINA MCBRIDE This One's For The Girls /3C4) 2506 125 2081 +99 45222 2219 10 750 | JO OEEMESSINA | Wish Luct/ , 6
12 € KEITHURBAN Who Would't Wanna Be Me (Capital 2506 130 1994 106 44388 2386 10 750 m’:svw“m:s' f.l’fﬁlﬁ‘#?fu’ﬂ&“ﬁiiﬁ”/ﬂ » :
14 ) CLAYWALKER A Few Questions /ACA/ 2395 132 1916 +107 42183 2464 16 7200
13 Q) JOENICHOLS She Only Smokes When She Drinks Universa/South) 2381 69 1876  +55 41063 1538 18  75/0

‘ 15 @ GARY ALLAN Tough Little Boys MCA/ 223 162 1801 +124 39889 3203 9 7310
7 13 BRIANMCCOMAS 99.9% Sure (Never..) fLyric Street] 2142 898 1669 730 37429 16623 25  63[0

| 16 O RASCALFLATTS [ Melt (yric Street! 2088 85 1667 +77 37097 1525 8 740
18 {B) PAT GREEN Wave On Wave (Republic/Universal South! 1855 132 1496  +78 31997 2851 12 662
21 D CHRIS CAGLE Chicks Dig It (Capital 1787 232 1436 +207 32056 3885 9 724
19 @ PATTY LOVELESS Lovin® All Night (Eic/ 1796 134 1437 +118 32445 2398 10 701
20 @ EMERSON DRIVE Only God (Could Stop Me...) (DreamWarks) 1652 4 1308 4 29425 299 23 G610
23 (@ BILLY CURRINGTON Walk A Little Straighter (Mercury) 1599 202 1284 4156 29407 3044 16 6813
25 g RUSHLOW | Can't Be Your Friend iLyric Straet) 1207 103 82«87 2101 1803 16 53| mysof
2 DARRYL WORLEY Tennessee River Run (DreamWorks/ 1188 70 971 +58 20936 1054 9 I -

[ 17 22 SARAEVANS Backseat Of A Greyhound Bus /RCA/ 1181 606 872 526 20333 9976 27 430 Increased Points o
29 @ GEORGE STRAIT Cowboys Like Us /MCA/ 1165 446 955 4306 19722 7393 3 579 | samstrmie ws mEoNT
27 € BLAKE SHELTON Piayboys Of The Southwestern World WamerBros/ 1134 87 896  +74 21115 1726 8 551 | TOBY KEITH | Love This Bar (Dreamiorks) +618
26 €5 DIAMOND RIO Wrinkies (4rista/ 1069 29 884 +29 19347 467 6  5g/0 | GEORGESTRAIT CowboysLiie Us LA +445
28 €0 RACHEL PROCTOR Days Like This /B44/ 1052 29 823 +24 18319 523 11 534 l::fsv:::& %:?:l:: DBIZ’: gf;r'/w ::g:

| 30 €D MONTGOMERY GENTRY Hell eah (Columbia) 903 202 738 +171 16610 3351 5 4506 | gy CURRINGTON Walk ALt Stighter Mercuy) 202
32 @ MARKWILLS And The Crowd Goes Wild (Mercury) 841 190 683 +152 15328 3465 3  4G/3 | MONTGOMERY GENTRY Hel Yeah (Columbia/ +202
31 €D RODNEY ATKINS Honesty (Write Me A List) (Curt) 793 103 608 +66 14322 1463 8 425 | LONESTAR Walking In Memghis (644 ' +200
37 € TRACY BYRD Drinkin Bane (3C4/ 737 259 620 +206 13454 4764 3 5113 fﬂ%?(vvfﬁ'f:ﬁlﬁ:ﬂifﬂ:i :zl':”;f,‘:’”ﬁ’” ::::
34 €)) SHERRIE AUSTIN Streets Of Heaven (C4/BBA) 699 84 597 +73 12001 1624 9 4003 | piepks BENTLEY What Was| Thinkin? (Capiol 182
35 €D JODEE MESSINA | Wish (Curty 692 85 536 +67 13267 1534 5 426
38 €D LONESTAR Walking In Memphis (BN4/ 668 200 553 +178 12822 4059 4 42112
33 € ASHLEY GEARING CanYou Hear Me When | Talk ToYou? Ayric Stree/ 664 46 547  +43 12397 714 9 3100

€D TOBY KEITH ILove This Bar (DreamWorks) 618 618 531 +531 11181 11181 1 4747
36 €D MARTY STUART If There Ain't There Ought'a Be /Columbia) 491 1 313 3 g0 12 6 290
46 €D JENNIFER HANSON Half A Heart Tattoo (Capitol 431 108 372 +90 7564 2143 4 317
40 €D SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks) 418 16 30 +15 7728 240 6 3002
45  €I) REBECCALYNN HOWARD What A Shame (MCA/ 370 47 295 +36 6992 778 5 2412
44 (@D RANDY TRAVIS Pray For The Fish (Warner Bros./Curt) 369 31 285 +27 7155 537 4 23
50 (§) CRAIG MORGAN Every Friday Aftemoon B8R/ 362 82 300 +68 6241 1623 3 244 Most
43 @ JosH TURNER Long Black Train (MCA/ w 4 35 .m s 2 1 an|/MCreasedPlays o
42 43 RICK TREVINO In My Dreams Waraer Bros, W20 %4 5 S 268 6 19| N
47 (D JESSICA ANDREWS Good Time (DresmWorks) 321 19 266 +16 5382 315 5 220

@ JIMMY WAYNE | Love You This Much (Dreemiorks) 296 82 258 +B1 5874 1487 1 206 E“:;:BSTT"R'AL';"; m&iﬁ’”’:’,"g" ”332;
43 46 DERIC RUTTAN When You Come Around fyric Street) 272 20 237 14 4807 310 7 170 c:ms SAGLE o mu'; ('E:mfw’ / jses
48 47 TRAVIS TRITT Lonesome, On'ry And Mean (RCA/C olumbis! 261 34 234 27 4350 855 5  15/0| TRACYBYRO Drinkin' Bone (RCA/ +206

@ HANK WILLIAMS, JR. 'm One Of You Msylem/Curty 236 60 180 +54 4603 1175 1 12/3 | LONESTAR Walking InMemptis BMY +178
~ 49 DWIGHT YOAKAM The Late Great Golden State (Aurium/ 28 8 197 43 400 226 3 170 r:;‘m:‘vs:flﬂ:f::u:‘;ﬂ:;:: gme : :;:i

@D SAWYER BROWN Il Be Around (Lyric Street! 20 37 189 +28 3831 656 1 192f p.o cunmusruupmlk Alite S Morsay) 1158

75 Country reporters. Songs ranked by total plays fcr the airplay week of Sunday 8/10 - Saturday 8/16. :‘::YK AWLILI'AL: :ﬂgm?tz:;fvfﬂ;sﬂ:r/lm Mercary) ::;:

© 2003 Radio & Records.

The R&R Annual Subscription Package Delivers The Most For Your Money

SUBSERIBEL IS AVE
<3

51 weeks of R&RpPLUS 2 semi-annual R&R Directories
($330 valve) (5150 value) /
e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: ®

| moreinfo.radioandrecords.com 310:788-1625 310-203-8727 www.radioandrecords.com  THe/wousirr's Newspaper
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. 51
N COUNTRY CALLOUT AMERICA. sy @Bullseye
» EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 22, 2003
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 28-August 3.
TOTAL
ARTIST Title (Label) LKEALOT  POSITIVE NEUTRAL  FAMILIARITY  DISLIKE BURN | CALLOUT AMERICAs
ALAN JACKSDN AND JIMMY BUFFETT It's Five 0'Clock Somewhere /drista) 40.3%  75.7% 18.6% 98.9% 1% 1% | fJOT SCO RES
SHANIA TWAIN Forever And For Always (Mercury) 37.4% 69.1% 18.6% 98.9% 6.6% 4.6%
BROOKS & DUNN Red Dirt Road (Arista) 346%  76.3% 18.6% 99.4% 3% 14% o
KENNY CHESNEY No Shoes, No Shirt, No... (BVA4/ 314%  654%  25.4% 98.3% 43%  3.1% | Question of the Week: What time of day
N . . do vou li dio th ? Where d
BUDDY JEWELL Help Pour Out The Rain (Lacey's Song) (Columbia) 286%  58.6%  28.9% 93.7% 54%  0.9% ygl;‘;‘i;;j'ﬁ:‘r'a‘;g e e most? Where da
TRACE ADKINS Then They Do (Capito) 280%  55.7%  30.3% 95.4% 6.6%  29% | Total
Midnight-6am: 1%
TIM MCGRAW Real Good Man (Curb) 27.1%  56.0%  27.4% 96.3% 108%  20% | 5
BRAD PAISLEY Celebrity (drista) 254%  663%  23.4% 98.6% 34%  54% | Middays, 10am-3pm: 27
JOE NICHOLS She Only Smokes When She Orinks (Universal South) 248%  586%  286%  974%  17%  2.3% ’E‘f‘;:;‘;‘;“zpﬁ ‘,’,"}‘&,',Z;t o,
DIERKS BENTLEY What Was | Thinkin'? (Capitol 240%  54.6% 32.6% 94.0% 57% 1% | At hom:: Il_;
BILLY CURRINGTON Walk A Little Straighter (Mercury/ 0%  526%  280%  92.6% 9.4%  28% | el
CLAY WALKER A Few Questions /2C4/ 234%  58.9% 3N.7% 94.6% 31%  08% | P
3 q 0 0 Midnight-6am: 1%
BRIAN MCCOMAS 99.9% Sure (Never...) fLyric Strest) 22.9%  56.6%  29.4% 95.4% 6.0%  34% | Momings,6-10am: 50%
GARY ALLAN Tough Little Boys /MC4) 223%  48.3% 27.1% 90.3% 120%  2.9% | Middays, 10am-3pm: 27%
Afternoons, 3-7pm: 16°%
SARA EVANS Backseat 0f A Greyhound Bus /RC4) 209%  58.6%  29.4% 96.0% 5%  2.8% | Evenings, 6pm-micdnight 6%
WYNONNA What The World Needs (Asylum/Curty 174%  586%  257% 94.9% 74%  31% :i homke: 1’5*‘/”
work: o
SHERRIE AUSTIN Streets Of Heaven (C4/B5R) 174%  486%  27.7% 88.3% 103%  1.7% | inthe car: 620
ASHLEY GEARING Can You Hear Me When | Talk To You? fLyric Street) 149%  49.1%  26.9% 84.6% 69%  1.7% ;’:idn,ghm’n »
I L2 /0
RUSHLOW | Can‘t Be Your Friend Lyric Street/ 12.6% 53.4% 29.4% 91.7% 8.0% 0.8% | Momings, 6-10am: 47%
MONTGOMERY GENTRY Hell Yeah (Columbia) 126%  36.3%  24.9% 82.6% 186%  2.9% | Middays 10am-3pm: 8%
Afternoons, 3-7pm: 1%
RASCAL FLATTS | Melt (Lyric Street) 12.3% 39.1% 29.4% 86.0% 15.7% 1.7% Evenings, 6pm-midnight: 12
OARRYL WORLEY Tennessee River Run (DreamWorks/ 123%  34%  254%  791%  134%  29% [ Ahomerw
EMERSON DRIVE Only God (Could Stop Me...} (Dream#orks/ 120%  469%  30.9% 89.4% 87%  2.0% | Inthecar 52
MARTINA MCBRIDE This One’s For The Girls (AC4) 11.7%  437%  294% 87.7% 11.1%  34% ;A’f('; o
BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 11.1% 42.0% 28.9% 82.3% 10.3% 1.1% Mornings, 6-10am: 41%
., . . Middays, 10am-3pm: 36°.
PATTY LOVELESS Lovin' All Night (£pic/ 108%  42.6% 32.6% 89.7% 114%  3.1% Af“en:(-‘;ns' ;;pft’““%
GEORGE STRAIT Cowboys Like Us M4/ 9.7% 326%  30.3% 71.7% 114%  34% | Evenings, 6pm-midnight: 10%
i
KEITH URBAN Who Wouldn't Wanna Be Me (Capital) 9.4% MI%  370% 88.6% 17%  2.0% j\*: 'V‘v‘::‘f;;;’%
JOSH TURNER Long Black Train /MCA4/ 9.1% 374%  30.3% 79.7% 103%  1.7% | Inthecar 60
JAMIE 0°NEAL Every Little Thing Mercury/ 8.9% 34.0% 35.1% 82.3% 117% 14% fj{:,‘::;m_mm: i
RODNEY ATKINS Honesty (Write Me A List) (Curty 8.6% 331%  34.0% 71.4% 9.1%  1.1% | Momings,6-10am: 58%
. . " Middays, 10am-3pm: 18%
RACHEL PROCTOR Days Like This (BV4) 8.6% 406%  40.3% 88.6% 74%  03% | Afemoons, 37pm: 18%
JO DEE MESSINA | Wish (Curt) 8.3% 3% 32.0% 79.7% 86%  14% fE\vehnings' zﬁsgm-midnighr: 6%
PAT GREEN Wave On Wave (Repubiic/Universal South) 80%  337%  331%  817% 129%  20% | ook i
CHRIS CAGLE Chicks Dig It (Capital) 7.4% 329%  37.1% 82.3% 100% 2.3% | Inthecarsl%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a} / Like It A Lot. In Fact it's One
Of My Favorites b} | Like It ¢} it's Okay..Just So-So d) | Don't Like It e} I'm Tired Of Hearing It On The Radio f) | Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on
R&R’s Country airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The
sample is 50% male/female ... 1/3" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market
selection is determined ty Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portiand, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa,
Nashville, Chattanooga, Motile, AL, Charleston, SC. Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, M1, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth,
Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver,
Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3’ High and 6' Wide

— Weather-resistant

— Durable

PO. Box 750250 Houston, Texas 77275-0250 B0 i
Tel 713/507-4200 Fax 713/507-4295 dpise 4 1A
1-800-231-6074 / / sz )|

ri@reefindustries.com  www.reefindustries.com
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s2 - COUNTRY R
o August 22, 2003
4 - e N . N
! America’s Best Testing Country Songs 12 +
RaleTteMisic.com For The Week Ending 82203~ New &Active
0 2y HERFMELSE
Persons Women Men
Artist Title (Label) TW LW Familiarity Burn  25-54 25-54 25-54 HANK WILLIAMS, JR. I'm One Of You /Asylum/Curb/
Total Plays: 290, Total Stations: 40, Adds: 8
DIERKS BENTLEY What Was | Thinkin'? (Capitol) 433 425 95% 18% 4.28 4.30 422
GARY ALLAN Tough Little Boys (MC4) 433 4.16 84% % 432 434 424
ALAN JACKSON AND JIMMY BUFFETT It's Five 0'Clock Somewhere (Arista)  4.30  4.31 98% 21% A54 451 4.62
MONTGOMERY GENTRY Hell Yeah (Columbial 4.25 - 1% % 412 413 4.04 RYAN TYLER Run, Run, Run (Arista/
TIM MCGRAW Real Gaod Man (Curt) 423 414  98% 15% 439 448 406 Total Plays: 271, Total Stations: 57, Adds: 11
CLAY WALKER A Few Questions (RCA/ 423 418 90% 14% 4.04 403 407
KEITH URBAN Who Wouldn't Wanna Be Me (Capital) 422 41 86% 1% 433 4.36 423
KENNY CHESNEY No Shoes, No Shirt, No... (BNA/ 421 416 100% 29% 436 4.37 4.30 DUSTY DRAKE Smaller Pieces Warner Bros.)
CHRIS CAGLE Chicks Dig !t (Capitall 4.18 401 1% % 394 394 385 Total Plays: 255, Total Stations: 37, Adds: 5
BROOKS & DUNN Red Dirt Road {4nista/ 417 4.8 99% 30% 4.28 4.27 4.34
BRAD PAISLEY Celebrity (Arista/ 416 418 100% 5% 4.3 427 445
TRACE ADKINS Then They Do (Capitol) 4.16 404 97% 26% 4.29 4.36 4.06
BRIAN MCCOMAS 99.9% Sure (Never...} (Lyric Street/ 415 408 88% 23% 403 404  3.97 RANDY TRAVIS Pray For The Fish (Warner Bros.)
GEORGE STRAIT Cowboys Like Us (MC4) 413 - 5% % 424 416 450 Total Plays: 247, Total Stations: 31, Adds: 4
BUDDY JEWELL Help Pour Out The Rain {Lacey’s Song) (Columbial 4.09 407 94% 26% 414 404 450
RASCAL FLATTS | Melt fLyric Street) 409 417 88% 1% 4.10 4.23 3.63
SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 4.03 394 55% 5% 3.9 3N 4,05 REBA MCENTIRE I'm Gonna Take That Mountain (ML‘A}
JOE NICHOLS She Only Smokes When She Drinks (Universal South] 402 391 98% 21% 399 395 412 Total Plays: 182, Total Stations; 16, Adds: 16
BILLY CURRINGTON Walk A Little Straighter (Mercury/ 401 397 82% 15% 383 380 392
EMERSON DRIVE Only God {Could Stop Me...) (DreamWorks} 399 4.00 84% 15% 4.00 406 374
RUSHLOW ! Can't Be Your Friend {Lyric Street) 398 3.97 56% 7% 385 388 3n
MARTINA MCBRIDE This One’s For The Girls /2C4) 397 389 96% 19% 398 406 368 SAMMY KERSHAW I've Never Been Anywhere (Audium)
BLAKE SHELTON Playboys Of The Southwestem World (Warner Bros.) 39 408 62% 9% 381 378 382 W AL U Rl s (g
RODNEY ATKINS Honesty (Write Me A List) (Curd/ 396 3.76 35% % 407 408 4.00 |
SARA EVANS Backseat 0f A Greyhound Bus (RC4/ 376 372 95% 3% 3n 3.70 3.81 |
PAT GREEN Wave On Wave (Republic/Universal South/ 376 364 74% 17% 394 394 391 TERRI CLARK | Wanna Do It All (Mercuryy
RACHEL PROCTOR Days Like This (BX4/ 374 3.67 62% 10% 360 358 368 Total Plays: 121, Total Stations: 25, Adds: 18 l
SHANIA TWAIN Forever And For Always (Mercury) 368 3.64 9%% 44% 381 3719 391 l
PATTY LOVELESS Lovin’ Al Night /Epic/ 367 370 68% 15% 3.84 3.81 3.96
WYNONNA What The World Needs (Asy/um/Curli) 366 369 97% 32% 372 373 366 .
Tota sample iz is 429 respondents. Tota average favorabily estmate ar bsed n  cae of 15, (1=disle vy much, 5. ke vry much. Total familarty ?g:macss %o:nsat:esitsat{ﬁf\ps”ﬁﬂa o
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. ' '
Sample composition is based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show Opinions of participants on the the Intemet only. RateTheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is
\_Provided by Mediabase Research, 2 division of Premiere Radio Networks. Songs ranked by total plays
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( C O U -N T R .Y | Most Played Recurrents )
F L AgﬁB ECK - o
- e e i - iy I LONESTAR My Front Porch Looking In (BNA/ 3978
T | TOBY KEITH Beer For My Morses (DreamWorks/ 3953
@ YEAR AGO RANDY TRAVIS Three Wooden Crosses /Word/CurlyWarner Bros.) 2074
| JIMMY WAYNE Stay Gone (DreamiWorks) 2051
* No. |:“The Good Stuff” — Kenny Chesney (fifth week) | MONTGOMERY GENTRY Speed (Columbia/ 1803
@ YEARS AGO | DIAMOND RIO | Believe /Arista) 1786
| CRAIG MORGAN Aimost Home (B84 1763
* No. 1:“'m Alright” — Jo Dee Messina MARK WILLS Nineteen Somethir Mercury) 1752
YEARS AGO JOE NICHOLS Brokenheartsville (Universal South/ 1730
RASCAL FLATTS Love You Out Loud /Zyric Street) 1664
* No. | “What Might Have Been” — Little Texas B _
@ YEARS AGO
Please Send Your Photos
* No. 1 “l Couldn’t Leave You If | Tried” — Rodney Crowell
@ans P R&R wants your best snapshots (color or black & white).
Please include the names and titles of all pictured and
* No. | “Youe Gonna Ruin My Bad Reputation” — Ronnie McDowell send them to:
@Ysms AGO R&R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor,
Los Angeles, CA 90067
* No. I: “Talking In Your Sleep” — Crystal Gayle {third week) Email: mdavis@radioandrecords.com
v,
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ADULT CONTEMPORARY

Putting The ‘Contemporary’

BackInAC

American Idol makes older AC songs hip,
new and fun to listen to

American Idol has been a kiss for Adult Contempo-
rary radio stations. Why? There are so many reasons.

First of all, the show lends itseif

to a lot of radio promotions. We did
"Simon Says,” where people had to
guess Simon Cowell’s in-
sult from the night before.
We hosted a bus trip to
coincide with the sum-
mer concert tour, and, of
course, we're giving
away the CDs.

It's so easy to involve
the audience by assigning
a contestant to a listener
and giving away a grand
prize to the listener
whose “Idol” wins. Aside from all
that, I don’t know of any Fox TV af-
filiate that wouldn't love to partner
with a local radio station on such a
great show. We got a spot in the
show each week last spring, telling
this broad audience to tune in the
next morning for a chance to win.

My 13-year-old
daughter can now
tell you who
Diane Warren is,
and she’ll sing
you a Neil Sedaka
song.

Barb Richards

People Care

Second, the show lends itself to
emotional involvement. Thirty mil-
lion people don't pick up
the phone and vote un-
less they care. How I wish
Arbitron had that sort of
response rate! I loved
Clay Aiken from the very
beginning, because he
looks like my nephew. I
had no idea how well he
could sing, but I liked
him. And that made me
care and want to hear more about
him.

As the weeks went on, I felt so
bad when Clay got cut, and then I
was thrilled when he was put back
in. [ was even upset that my son's
high school had its awards night the
same night as the show’s finale. I
vowed that no matter what time I
got home from the event, I would
watch Idol on tape — [ didn’t want
to hear the news before 1 saw the
results. (As it was, I got to watch my
son receive several awards and was
home in time to see the last 10 min-
utes of the show. Life is good!)

Most people felt like I did and re-
arranged their lives to see the show.
A 40-plus-year-old groupie — right
in our target demo. You bet we
looked for ways to talk about the
contestants on our radio station.

The Right Music

But the real kiss is the music. The
majority of the songs the Idols sang
every week were tunes we play on

METHOD OF MODERN SUCCESS Legendary duo Daryl Hall (r) and
John QOates recently “cemented” their piace in music history by imprinting their
hands in concrete for Hollywood's RockWalk of Fame.

www americanradiohictorv com

By Barb Richards

our AC station. They sang songs by
Karen Carpenter, Lee Greenwood,
Burt Bacharach — even Peabo Bry-
son. Some weeks the whole show
sounded like our radio station. I was
loving it.

American Idol has exposed all this
great music to a new audience:
younger people who had never
heard these tunes before. This is a
good thing. This makes our music
more familiar to younger people.
And if they know they can hear it
on our station, maybe they’ll tune in
and stay tuned in.

American Idol has
exposed all this
great music to a new
audience: younger
people who had
never heard these
tunes hefore. This is
a good thing. This
makes our music
more familiar to
younger people.

[ think it also helps with our tar-
get audience. As they sat there and
watched the show, my hope was
that the music would make them
think of our station. Again, during
a ratings period, that’s potentially a
very good thing.

Any show that gets people excit-
ed about music is a wonderful plus
for our business. Programs like
American Idol make songs from a
Karen Carpenter or a Peabo Bryson
sound hip, new and fun to listen to.
The Idol contestants were young,
cute and enthusiastic, and they had
wonderful comments about why
they chose this song or that song.
I'm hoping that made people seek
out the original versions of these
tunes. And if they did seek them out,
that may have led them to the AC
station in their market ~— us, for in-
stance.

CALL HER Biondie headiined WBMX (Mix 98.5)/Boston’s recent Summah
Mixah concert, but the band wasn't required use Boston accents while
performing. Seen here are (I-r) Biondie's Debbie Harry and Clem Burke.

Guest Judges

Even the guestjudges were great
for AC radio. Neil Sedaka was sud-
denly cool again. When they did
Neil's music, I thought the show
was going to be a yawn. Instead, it
sounded great. These young per-
formers made every Neil song a
home run.

Then there were Lionel Richie,
Burt Bacharach, Robin Gibb and Di-
ane Warren. I was in AC heaven.
When they introduced these judges,
they did a historical retrospective of
each artist to bring the audience up
to date. My 13-year-old daughter
can now tell you who Diane Warren
is,and she’ll sing you a Sedaka song.

Sure, American Idol did one coun-
try night, but even then two-thirds
of the songs were crossovers that
most AC stations play.

And one of the regular American
Idol judges is an AC artist: Paula
Abdul. Her songs have ranked high-
er in music research this year than
ever before.

AC Exclusives

We are now playing both Clay’s
and Ruben Studdard'’s highly antic-
ipated single releases. Both fit the
format so well and, once again, cre-
ate a sense of excitement. People
who were into the show are going
to find the station that’s playing
their songs.

Country, Oldies and Classic Rock
stations can’t play this stuff. [t might
even be a stretch for CHR. But we
can, and we did as soon as they ar-
rived by satellite. We're giving away
the CDs too. The excitement will
build all over again when the full
CDs come out in a few months.

We announce all the latest news
from the Idols when we see it:
Ruben’s lawsuit, Clay on the cover
of Rolling Stone, Justin Guarini’s
boating accident, etc. We're plugged
into pop culture — and pop culture
is promoting AC music.

A challenge to any AC program
director is to make the music excit-
ing. Each of us has a responsibility
to keep looking for ways to get our
stations noticed. It was fun to say,
“Wow — I wonder how Peabo Bry-
son felt when Ruben sang his song
on American Idol last week?” In my

The show lends
itself to emotional
involvement. Thirty
million people
don’t pick up the
phone and vote
unless they care.
How | wish Arbitron
had that sort of
response rate!

mind I picture people turning up the
radio because they hear Ruben sing-
ing that song, and, wow, here’s the
original — which one sounds bet-
ter?

Free Show Prep

American Idol gave us bunches of
show prep every week, allowing us
to say something new and different
about the same old songs. They
handed the show-prep material to
us, but what must we do to keep up
the excitement at our format?

Do we look for articles that men-
tion an artist? Do we search websites
for the latest concert information?
Do we announce when the new CD
is released and have an agreement
with a local record store where we
offer it for a special price? Do we link
to artist sites on our web pages? Do
we make the music sound exciting,
or do we use it merely as a tactic to
get us to our next talk set?

American Idol gave Americans a
new reason to tune in to their mar-
kets’ AC stations. Gee, whom do we
thank?

Barb Richards has been PD of WAJI
(Majic 95.1)/Ft. Wayne, IN since 1995
and has been at the station since 1984.
A version of this article appeared in
One-to-One, for which she has written
for 25 years. Contact her via e-mail at
barbrichards@waji.com.
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WK Wiex  ARTIST TITLE LABEL(S) ¥ Pikis AJI%%&’EE ‘G Y | Most Added’
1 1 UNCLE KRACKER fiDOBIE GRAY Drift Away /lava/ 2607 42 228015 25 1070 | wwrradds.com
) 2 CELINE DION Have You Ever Been In Love {£pic/ 2349 32 178453 18 119/0 ARTISTTILE LABEL(S) ADDS
4 €@ MATCHBOX TWENTY Unwell (Atiantic) 1996 +94 186920 15 9612 | puuecuuos wonderl o -
2 4 DANIEL BEDINGFIELD If You're Not The One {/sland//0JMG) 1931 200 144017 20 108/0 MICHAEL BUBLE How Can You Mend A Broken... //43/Reprisel 11
5 6 LUTHER VANDROSS Dance With My Father (/) 1857 +32 144189 1" 104j2 SEAL Waiting For You (Warner Bros./ 8
6 6  EAGLES Hole In The World (ERC/Warner Bros.) 1788 25 127796 13 106/0 | TRAI Caling Al Angels /Lolumbia) 1
7 7 SANTANA fIMICHELLE BRANCH The Game Of Love Arista/ 1743 A7 147556 45  108[0 ::‘G’:" TURNER 30“‘ DETEP éf””” - ;
9 @  SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 1721 463 126734 17 o | [ CEREC o e An A T
l 10 €@ COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 1617 +42 133893 16 85(0 SIMPLY RED Sunrise /simplyred. cam/ 5
8 10  PHIL COLLINS Can’t Stop Loving You (At/antic) 1584 -106 131043 46 110/0 GLORIA ESTEFAN Wrapped (Epic/ 5
" 11 NORAH JONES Don't Know Why (Blue Note/Virgin) 1461 24 117965 45 11710 CHRIS EMERSON Baby's Gone (Monomay/ 5 l
I 12 12 CHRISTINA AGUILERA Beautiful (RCA/ 1332 -67 97511 35 9410 |
15 ®  MERCYME | Can Only Imagine (INO/Curty 1215 +68 62387 16 88/3 |
{13 14 CLAY AIKEN This Is The Night (RCA/ 1197 -30 82498 10 70{0
‘ 14 15 FAITH HILL One (Warner Bros.) 1124 -82 83607 20 99/0 » »
16 O FLEETWOOD MAC Say You Will (Reprise/ 1015 +67 58267 8 9313 S ‘A \, A Jﬁ ' \
| 17 @ TRAIN Calling All Angels [Columbia) 944 +77 74521 8 857
18 D LEANNRIMES We Can Msylum/Curty Ty B VIt S R T A ¢ ‘Forever And For Always”
‘ 19 @  JIMBRICKMAN Peace (Where The Heart Is) (4AL) 21 +189 26905 2 694 Another Strong Week at
’ 2 @)  SIMPLY RED Sunrise (simplyred.com/ 706 +184 42648 7 72i5 Hot AC & POP Radio
24 @  DARYLHALL Cab Driver (Rhythm & Groove/Liquid & 490 +28 25874 6 641 WZPT/Pittsburgh WRMF/West Palm
‘ 25 €@  AMY GRANT Simple Things (Word/Curb/A&M/interscope) 458  +28 21084 3 523 KIOI/San Francisco  WVTI/Grand Rapids
20 23 MICHAEL MCDONALD | Heard It Thiough The Grapevine (VotownUniversal) 443 -85 24042 11 581 KKPN/Corpus Christi WHYN/Springfield ,
23 24 KENNY LOGGINS With This Ring 4/ The Best) PEPIR SR T B RPYT | The New single off her 4X PLATINUM album C T
|26 @ K. CARLSON f/B. MARDONES | Know You By Heast (Kataphonic) 406 +8 16716 4 44)4 Mt o
27 €D  GLORIA ESTEFAN Wrapped (Epic/ 402 +61 21403 2 54/5
29 @)  STEVEN CURTIS CHAPMAN How Do [ Love Her (Sparrow) 242 +3 5013 4 42)2
\ 22 28  HALL & DATES Man On A Mission (U-Watch/ 203 -286 13009 15 450
28 29  FRANKIE J. Don't Wanna Try (Columbia) 165 115 5501 13 2410 Most
| 30 30 MICHAEL BUBLE Kissing A Fool (143/Reprise 150 55 152 9 260 |IncreasedPlays
! 122 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radlo Networks. Songs ranked by total piays for the airplay week of TF?LT;:'L
e gt S e e ot S b . o s A S e e A | AN
ipsalhe toltrasl ﬁﬁml?er of n:\’/v adds oaf;icg]llyy reponedl::)r Rn&aR b; eacvt: rip%ning stati?)n-. Soﬁgs unr:rv;onéd asa ;d:lns do not tr:ouunrtr tngrdrovervavll total slationsapléyin; asong. dtin BRICKM A P.E ace (.Whe'e i e el HiBe
Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour SIMPLY RED Sunvise (simplyred.com/ +184
Persons used herein with permission from the Arbitron Company {© 2003, The Arbitron Company). © 2003, R&R, Inc. LONESTAR I'm Already There (BVA4/ +162
7 MATCHBOX TWENTY Unwell (dtiantic/ +94
Ne w & ACtlve TRAIN Calling All Angels (Columbial +77
CHRIS EMERSON Baby's Gone (Monomoy) MICHAEL BUBLE How Can You Mend A Broken... (743/Reprise) PAUL SIMON Father & Daughter Mickelodeon.Jive/ 2
Total Plays: 127, Total Stations: 24, Adds: 5 Total Plays: 53, Total Stations: 23, Adds: 11 BRYAN ADAMS Here | Am (A&Milnterscape) +70
PAUL CARRACK Happy To See You Again (SL6) MERCYME | Can Only Imagine (#AO/Curt] +68
Total Plays: 102, Total Stations: 25, Adds: 6 SERAH Stand By Me (Great Northern Arts) LEANN RIMES We Can (Asylun/Curt) +67
JESSICA SIMPSON Sweetest Sin (Columbia/ VA PRy 5% TGl Stedurie. 2. 20 | FLEETWOOD MAC Say You Wil Reprise +67
Total Plays: 66, Total Stations: 12, Adds: 0 |
SEAL WaitingFo You Warner 805 TotPlay: 30, Tt Sttons: 16, Ads: 7 ——
Total Plays: 64, Total Stations: 21, Adds: 8 | Detailed station playlists for all R&R
BURKE RGNEY Let it All Come Down (7 World) ANNIE LENNOX Wonderful (J/ 1 reporters are available on the web at |
Total Plays: 55, Total Stations: 12, Adds: 2 Total P_lays: 27,_Tﬂal Statmns_:lﬁ_,Adds: 15 s ) ‘ www.radioandrecords.com. |
Songs ranked by total plays h

BU RKERONEY

let it all come down

R&R AC New & Active!

FMQB AC 35-30 1000+ spi
Just Added: KBEE/Salt Lake & WJ

www.burkereney.com

Contacts: Kevin McDonald (978) 725-0119 mcdkev@msmeeom
Mike Martucci (631) 981-9080 tuccil @optonline.net
John Brake (615) 599-0777 jbrake@acradio.com
Sam Kaiser (805)969-7095 sam@myvpentacom R World Records
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cp L America’s Best Testing AC Songs 12 + Indicator
~ RateTheMusic.com For The Week Ending 8/22/03 Most Added’
~ DARYL HALL Cab Driver (Bhythm & GroovefLiquid 8)
Women Women Women
Artist Title (Label) TW LW Familiarity Burn  25-54 25-34 35-54 BURKE RONEY Let It ANl Come Down & Work)
COUNTING CROWS Big Yellow Taxi (Geffen/interscope/
CLAY AIKEN This Is The Night (RC4/ 414 406 85% 16% 4.26 444 420 MERCYME | Can Only imagine INO/Curt/
MATCHBDX TWENTY Unwel (4tiantic/ 407 409 93% 27% A1l 410 4N R TR o Al
JiM BRICKMAN Peace {Where The Heart Is) /AAL/
PHIL COLLINS Can't Stop Loving You (Atlantic) 397 407 97%  33% 403 368 414 KERNY LOGGINS With This Ring /4# The Best/
LUTHER VANDROSS Dance With My Father (/) 392 380 84% 22% 397 395 397 LEE AKN WOMACK I Hope You Dance (MCAUniversal
KATRINA CARLSON f/BENNY MARDONES | Know You By
CELINE DIDN Have You Ever Been in Love (Epic/ 391 388 95% 30% 397 387 400 Heart Katephanic/
DANIEL BEDINGFIELD if You're Not The One (siand/0JMG) 391 391  86% 23% 381 382 390 ERVAIOh[lire ey
HUEY LEWIS & GWYNETH PALTROW Cruisin’ fHollywood)
TRAIN Calling All Angels {Colsmbia/ 378 382 B83% 22% 385 360 393 SANTANA fIALEX BAND Why Don't You & | drista/
EAGLES Hole in The World (ERC/Warner Bros.) 375 378 84% 23% 380 354 387 STEVEN CURTIS CHAPMAN How Oo 1 Love Her (Sparrow)
MICHAEL BUBLE How Can You Mend A Broken... (743/Reprise/
FAITH HILL One (Warner Bros.) 3713 3N 84% 3% 373 361 377 Pi\Ul CARR M:li Happy To See Y"m Agein (56
HALL & OATES Man On A Mission {U-Watch/ 368 378 72% 21% 369 345 375 MICHELLE BRANCH Are You Happy Now? (Maverick/Warmer Bros.)
NO DOUBT fILADY SAW Underneath It All finferst
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 367 365 88% 30% 3.70 357 375 e Ihterscopel
Recurrents
UNCLE KRACKER f/DOBIE GRAY Drift Away fLava/ 360 3.67 96% 42% 3.65 360 3.66 L
SANTANA fIMICHELLE BRANCH The Game Of Love (4rists) 359 369 96% 48% 355 332 362 e ALTONEIT s o) o e AR
SHERYL CROW Soak Up The Sun (4&M/interscape/ 1118
NORAH JONES Don't Know Why (Blue Note/Virgin/ 353 354 95% 47% 355 362 352 ENRIQUE IGLESIAS Hero flnterscape 113
MICHAEL MCDONALD | Heard tt Through The Grapevine (Motown/Universa) 352 —  86% 27% 353 347 355 FAITH HILL Cry (Wamer Bros.) 878
LONESTAR {m Already There /BNA/ 861
FLEETWOOD MAC Say You Wik (Reprise/ 382 359 B1% 2% 342 304 382 TRAIN Orops O Jgiter (Tell Me) (Combia 0%
LEANN RIMES We Can (Asylum/Curt) 352 349 5% 20% 348 329 354 CELINE DION A New Day Has Come (Epic/ 7
CHRISTINA AGUILERA Beautiful (RCA, 33 3.2 97% 54% 338 357 332 N 25
I 34 326 - - - KELLY CLARKSON A Moment Like This (RCA/ 607
Total sample size is 452 respondents. Total average favorability estimates are based ona scale of 1-5. (1=tislike very much, 5 = like very much). Total familiarity CALLING Wherever You Wil Go RCA/ 591
rapresents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 5
Sample composition is based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 563
RateTheMusic.com resulls are not meant to replace callout research. The resulls are intended to show opinions of participants on the the Infemet only. RateTheMusic JOHN MAYER No Such Thing (Aware/Columbial 529
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is i
\__ provided by Mediabase Research, a division of Premiere Radio Networks. L Songs ranked by total plays )
' ™
Reporters
WYJB/Albany, NY* WMABimingham, AL | WSNY/Columbus, OK® | WGYLRL Pierce, FL° | WJIKKackaon, Ms® KVLYMcAllen, TX* KMG City, 0K* | WIvARichmond, VA* | 0L, WA* | WEAT. Palm Beach, FL*
o - vl e g (B2E BT, |EEe o
NORE LEWIOX Mo Aass I 3 ORIS BURKE o Adds. STEVEN CURTES CHAPMAN MCHAEL
OGN, W | WYS i, AL+ | WOAComus O T [ e e KEFWOmata, NE* WSLORcancke, VA" v s RS ioaton. OC*
TR (R |FE7R e | o o e |2 | B -l B
PALL CARRACK CHAKS EMERSON ANNIE LERCR ol Mkt . MO: foh Astmosy WHUD/Wesichester, NY*
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1AL 0 Mo Ly X iy P WO, bian it oy KGBY/Sacramen, CA® | #o fevier iy WMGS/Witkes Borre, PA®
1 K CARLSON U8 MARDONES | P> Motk Elongs NoAdds o JWEL P Sches et O dad e AP0 Deb Londen e
¥LTWAtara, GA o | TR WOOO/Grand Rapids. M o+ wo | Sl mimnan
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Artist Title (Label)

America’s Best Testing Hot AC Songs 12 +
For The Week Ending 8/22/03

Women Women Women
TW LW Familiarity Bum 18-34 18-24 25-34

MATCHBOX TWENTY Bright Lights (At/antic)

3 DOORS DOWN Here Without You (Republic/Universall
MATCHBOX TWENTY Unwell /Atlantic/

SANTANA f/ALEX BAND Why Don't You & | (Arista)
VERTICAL HORIZON I'm Stili Here (RCA/

JASON MRAZ The Remedy (| Won't Worry) (Elektra/fEG)
LIVE Heaven (Radioactive/Geffen]

COLDPLAY Clocks (Capitoll

MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.)
3 DOORS DOWN When I'm Gone (Republic/Universal)
ATARIS The Boys Of Surnmer (Columbia/

JOSH KELLEY Amazing (Hollywood)

LIZ PHAIR Why Can't 1? (Capitol)

SALIVA Rest In Pieces /island/IDJMG)

GUSTER Amsterdam {Gonna Write You A Letter) (Pa/m/Reprise)
EVANESCENCE Bring Me To Life (Wind-up/

TRAIN Calfing All Angels (Columbis/

FOUNTAINS DF WAYNE Stacy’s Mom /S-Curve/EMC)

DIDO White Flag (Arista)

SUGAR RAY Is She Really Going Out With Him? (At/antic)
KELLY CLARKSON Niss Independent (RCA/

UNCLE KRACKER f/DOBIE GRAY Drift Away fava)
SMASH MOUTH You Are My Number One fnterscope/
DANIEL BEDINGFIELD If You're Not The One (/s/and//DJMG)
JEWEL Intuition /At/antic/

WILSHIRE Special (Columbia)

FLEETWOOD MAC Say You Will (Reprise/

JUSTIN TIMBERLAKE Rock Your Body (ive/

4.28 - 56% 5% 438 443 429
4.18 - 61% % 43 433 429
417 416 99% 3% 424 412 447
411 414 78% 10% 4.22 423 4.8
401 394 54% 4% 403 408 394
400 405 94%  25% 383 387 376
396 397 76% 13% 4.00 396 4.08
392 384 95% 39% 379 389 360
391 an 96%  29% 3.80 388 364
388 384 98% 52% 399 388 419
387 386 86% 22% 384 407 345
38 373 6% 13% 389 386 377
382 380 80% 17% 3.67 37 358
382 377  58% 1% 397 413 367
382 365 40% 7% 380 386 3.65
380 398 99%  54% 3.81 374 394
380 383 95% 3% 377 377 3718
360 344 65% 14% 338 338 339
358 356 54% 13% 3.58 34 377
354 345 74% 17% 353 385 351
347 353 94%  46% 335 322 357
342 340 96% 49% 353 350 358
342 34 56% 13% 3.35 315 3.69
341 355 84% 36% 344 & 351
332 344 96% 4T% 320 302 356
326 3.08 29% ™ 318 10 337
323 315  62% 19% 3.10 301 323
287 305 95% 60% 322 312 340

of hearing the song. Sample composition is based onp 12+. P

Total sample size is 455 respondents. Total average favorability estimates are based on a scal of 1-5. (1=dislike very much, 5 = like very much). Total
famitiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired

d via the intemet. Once passed, they can take the music test based

on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants onthe the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for local radio stations

p
New & Active W

SEAL Waiting For You {Warner Bros.)

Total Plays: 168, Total Stations: 14, Adds: 3

DAKONA Good {I've Got A Lot To Learn} (Maverick/Warner Bros.)

Total Plays: 164, Total Stations: 18, Adds: 2

BANGLES Something That You Said (Kach/

Total Plays: 1186, Total Stations: 13, Adds: 4

HOLLY PALMER Just So You Know (Warner Bros.)

Total Plays: 114, Total Stations: 13, Adds: 4

DAVE MATTHEWS Gravedigger (RCA/

Total Plays: 113, Total Stations: 15, Adds: 14

EAGLES Hole In The World (ERC/Warner Bros.)

Total Plays: 112, Total Stations: 12, Adds: 1

KATY ROSE Overdrive 12/

Total Plays: 109, Total Stations: 15, Adds: 1

BLUE OCTOBER Calling You {Universall

Total Plays: 92, Total Stations: 10, Adds: 1

MARIA | Give, You Take (DreamWorks)

Total Plays: 89, Total Stations: 12, Adds: 2

STING Send Your Love /A&M/Interscape/

Total Plays: 75, Total Stations: 18, Adds: 18
Sengs ranked by total plays

Indicator
Most Added’
JOHN MAYER Bigger Than My Body (Calumbia)

GUSTER Amsterdam (Gonna Write You A Letter) (Paim/Reprise/
3DOORS DOWN Here Without You (Republic/Universall
UNCLE KRACKER fIDOBIE GRAY Orift Away fLava/

LiZ PHAIR Why Can't 1? (Capitoll

MERCYME | Can Only Imagine /NO/Curb)

ATARIS The Boys Of Summer (Columbial

FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC)

LUIVE Heaven (Radipactive/Geffen)

VERTICAL HORIZON I'm Still Here (RCA/

MATCHBOX TWENTY Bright Lights (Atiantic/

CALLING Wherever You Will Go /RC4/

9 by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. \_ )
( N\
Reporters
WKDD/Non, OH* WMT/Cedar Rapids, lA Chrigt, TX° WIPLAndianapols, IN* WKTVMinaskae, WI* KMHOUSanta Rosa, KSZR/Tucson, AZ*
u&u NJm W Clat PO; Scolt Samds L PO: Bob Walksr L (3 mata, NE ﬂni: Iﬁkm N:thﬂnm“ u:mmu
5 o ity NoAats TS Z KRS 460 kar Jowd Mo Ads D oy et 1) NoAdds PD: Cuasdier
41 DOWN BLUE OCTOBES 140: Dove Decker MD: Conmie INO: Kt Borns.
2 ATARS m KRACKER STAND w WA 1 #WWN
(T KALZFresmo, MCIoR
C/Charleston, SC* WM Mitwaskes, STNG KPLI/Seattle, .
mwnm- #’iu Mokay i3 . g;% City, MO OM: Brian 2 PO: ol R PD: Keal mﬁm i .
sy Mo Adds KDMX/Daltas, TX' 2 100 PO Wike Oeily PO:Tom 0 Ly iy 1ZPT/Tucson, AZ
AP0, Kevia Rush PO Pal Mcktahon CuN APD: Joo Bales ApppD: ichmond, VA D: Ay Hashirsoko PO: Carey Edwarts
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/(. AC/HOT AC _

The worst thing about summer in

ON THE|
RECORD

| Luckily for me, my work is play. But

Alaska is that it's all gorgeous and

green outside and they don't let you
out to play for three months anymore.

| © Monika Thomas

| for the other 300,000 people living in
MD, KMXS/Anchorage, AK

Anchorage, basking under fluores-
cent lights isn’t such a good time. It's
up to KMXS to drown out the dull roar of the copy
machines and make work more fun with the best va-
riety of the '80s, '90s and today, along with Work
| Perks, including $103,000. ¢ We mix the best '90s
; alt pop with '80s gold favorites and keep it fresh with
real Hot AC hits like Matchbox 20’s “Unwell,” Avril Lavigne’s “I'm
With You” and Christina Aguilera’s “Beautiful.” I'm also singing along

with Counting Crows’ “Big Yellow Taxi” and Uncle Kracker’s “Drift
Away.” Jewel's “Intuition” turns any cubicle into a techno Middle-
Eastern dance party. Incidentally, | discovered that | can'’t live
without Blue October’s “Calling You” when | left the album at my
ex-boyfriend’s house. Trust me, if | could have lived without it, |
wouldn’t have called Mr. Crankypants to get it back. Want a genu-
ine Land of the Midnight Sun postcard? E-mail me at monikamix @

hotmail.com!

Sting is back and pulls off Most
Added honors at Hot AC with
“Send Your Love” (A&M/Interscope) ...
Another week, and Matchbox Twenty

are still No. 1 with “Unwell” (Atlantic).
Without a lot of syndicated airplay, the

song also rises to No. 3 at AC ... Train
are closing in with “Calling All Angels” (Columbia) at Hot AC (just
195 plays behind MB20). “Calling,” by the way, continues to grow
at AC, too, as Elaine Locatelli and company head toward the top
15 ... MercyMe move 31-27* at Hot AC and 15-13* at AC with “i

Can Only Imagine” (INO/Curb).
— Anthony Acampora, Director/Charts

artist

armist: Uncle Kracker

LageL: Lava
By MIKE TRIAS/ASSISTANT EDITOR

etroit native Matt Shafer, better

known to the general public as
Uncle Kracker, first rose to fame as DJ
for Kid Rock’s Twisted Brown Trucker
Band. Shafer has known Kid Rock (whose
real name is Bob Ritchie) since the sixth
grade and has been his DJ since age 17.
It was Kid Rock who gave Shafer his
stage name. Someone was calling Kid
Rock a “cracker,” and he deflected the
racial slur onto then-13-year-old Shafer.
The young artist didn't take offense, and
he added the “Uncle” part after the band
Cracker took issue with his use of their
name. Though he started out in the
shadow of Kid Rock, Uncle Kracker has
established himself as a solid solo artist,
thanks to his unique blend of rock 'n’ roll,
soul, country and hip-hop — all of which
make for a good pop sound.

“Mempbhis Soul Song” is the latest bal-
lad from Uncle Kracker’s seemingly bot-
tomless bag of catchy tunes that are easy
to sing along to. The ballad is about a
woman who has affected his life in such a
way that “she moves me like a Memphis
soul song.” The track follows hot on the
heals of “Drift Away,” a cover of Dobie
Gray's classic that currently sits at the top
of R&R’s AC chart for the 12th week in a
row and at No. 4 on R&R’s Hot AC chart.

Says Uncle Kracker about working
with Gray on “Drift Away™: “It was cool,
man. I've met a lot of people whose mu-
sic I absolutely love, and a lot of the time
it’s really disappointing. They don’t sing
like they used to sing. Their attitudes are
just shot. But Dobie came in, and that
guy sings just like yesterday. He hasn’t
lost it at all. That was so refreshing.”

Gray wasn’t the only guest on No
Stranger to Shame, the followup to Uncle
Kracker’s double-platinum 2000 CD,
Double Wide. Mark McGrath appears on
the album’s title track, a thank you of
sorts from Shafer to the Sugar Ray
frontman for helping him during the
early stages of his solo career.

Among the highlights on Stranger is
“Letter to My Daughters,” a song that
talks about how Uncle Kracker’s career
and life as a touring artist has had an
adverse effect on his family life. Explains
Shafer, “The other day I was on the phone
with my oldest daughter — she just
turned 3 — and she said, ‘Daddy, do you
want to come over? It sucks that she
would ask that, but she’s not used to me
being there at home with her. So this
song is kind of like my apology to them.”

Though Kid Rock wasn’t nearly as in-
volved with Stranger as he was with
Double Wide, serving only as executive
producer, Michael Bradford (Madonna,
Run DMC, Butthole Surfers) did return
to co-produce the album with Shafer. In
writing this album, Uncle Kracker took
an approach that is being utilized less
and less in today’s music. “I like songs
that are built to last,” he says. “Instead
of writing songs for today, I'm trying to
write songs for tomorrow. I want it to
sound like it could be from 20 years ago
or 20 years from now.”

WITH A RESEARCH COMPANY ON EVERY CORNER
WHY ARE SMART RADIO PROGRAMMERS CHOOSING BULLSEYE ?

ON TARGET - ON TIME - EVERYTIME

NO EXCUSES

Bullseye Marketing Research, inc
Contact Chuck Dees or John Hart 1-888-411-4395
email us at buliseye@bullsi.com
or visit our website at www.Bulisi.com
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For More.Information Please Contact:

(Mainstream) (Christian) {Sparish}
Greg Mafei (310) 788-1656 gmafiei@radioandrecores.com  Jennifer Allen (615) 244-8822 izllen@raciosndrecords.com  Linda Johnson (305) 766-0054 lighnson3rad oandrecords.com
{Ceuntry) (Urban} (Tripe A /Smoota Jazz

Jessica Harrell (615) 244-8822 jharreli@radioancrecords.com  Ern Llamado (310) 788-165S eflamado@radioandrecords.com  Karen Mamaw {310) 788-162% kmumau @racioandrecords.com
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1 1 MATCHBOX TWENTY Unwell (At/antic/ 4096 -125 287935 28 95/0 www.rradds.com
2 2 TRAIN Calling All Angels (Columbia) 3901 -33 257539 20 82/0 ARTISTTILE LABEL(S) ADDS
3 3 MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 3143 46 192650 14 83/0 STING Send Your Love (A&M/lnterscape/ 18
4 4  UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 2943 -167 189780 N 85/0 JOHN MAYER Bigger Than My Body (Columbia/ 15
6 @ SANTANAfIALEX BAND Why Don't You & | (Arists) 2903 +126 17918 11 870 sa‘é&""‘:‘fgg;snﬂsﬁ":f“gg"’l’g“’ P :;
7 @  JASON MRAZ The Remedy (| Won't Worry) (lektralEEG) 2003 437 180338 20 B3 | weocasox ety smian e g
5 7 EVANESCENCE Bring Me To Life (Wind-up/ 2625 -164 188829 23 73)0 ATARIS The Boys OF Summer (Columbial
9 8 3 DOORS DOWN When I'm Gone (Republic/Universal) 2338 -158 173989 37 1400 SALIVA Rest In Pieces disland/DJMG/ 6
8 9 JEWEL Intuition (Atiantic) 2322 257 138207 13 770 | 3DDORS DOWN Here Without You (Republic/iniversal 6
10 @ JOSHKELLEY Amazing (Holywaod) 2179 +32 130425 20  86[2 :L:'N"I: fv"via,'"“mgﬁfm’rﬁi’y o :
12 m LIVE Heaven (Radioactive/Geffen) 2046 +72 1221719 15 8011
13 @ LIZ PHAIR Why Can't 1? (Capitol) 2037 +69 131738 14 852
" 13 CDUNTING CROWS Big Yellow Taxi (Geffen/interscape) 1987 71 128205 37 74/0
15 m DIDO White Flag (Arista/ 1801 +98 116225 6 8011
14 @ KELLY CLARKSON Miss Independent /RCA/ 1756 +15 119804 14 48/0
17 @ MATCHBOX TWENTY Bright Lights (At/antic/ 1271 +338 76856 3 84/8
30 Q JOHN MAYER Bigger Than My Body (Columbia) 1164 +648 95951 2 75/15 : -
16 @  SALIVA RestIn Pieces isind/i0JMG) T E T T I ‘¢ Rest In Pieces??
21 @ ATARIS The Boys Of Summer (Columbia) 1008 +201 57408 8 4477 Callout America #2 {25_34)
18 @)  SUGARRAY Is She Really Going Out With Him? (Atfantic) 936 +43 65088 8 53 Mow Top 20 at Hot & Modern AC
19 @ WILSHIRE Special (Columbia) 900 +23 34110 7 553 RESEARCHING and
22 @ GUSTER Amsterdam (Gonna Write You A Letter) (Paim/Reprise) 865 +69 43091 5 61/4 REQUESTING...SMASH!
24 @ 3 DOORS DOWN Here Without You (Republic/Universal) 829 +165 42058 3 b6/6 = Jill Devine. WVRV/SL. Louis
20 24 FLEETWOOD MAC Say You Will (Reprise/ 827 -16 32874 8 48j0 | e e et o
23 @ VERTICAL HORIZON I'm Still Here (RCA) 766 +65 37764 4 48/4 ]
25 @ FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 693 +37 39754 [ 381
Ki @ MERCYME 1 Can Only Imagine (INO/Curb) 583 +68 31013 5 211
28 @ 0.A.R. Hey Girl /Lava/ B76 +51 16349 5 4712 MO St
27 29  SMASH MOUTH You Are My Number One finterscape) 474 -72 16938 8 340
32 30 GAVIN DEGRAW Follow Through £/} 469 27 14642 7 3611 Increasedplay S
29 31  JUSTIN TIMBERLAKE Rock Your Body (iive/ 435 w0 w2 woap | INEE&:E
33 32  COLDPLAY The Scientist (Capitol) 348 -62 22114 [ 2%i0 JOHN MAYER Bigger Than My Body (Columbia) 4629
36 33 SISTER HAZEL Life Got In The Way (Sixth Man/ 287 17 12602 4 191 MATCHBOX TWENTY Bright Lights /Atiantic/ +338
34 34  CHRISTINA AGUILERA Fighter (RCA/ 274 -62 17303 1" 710 ATARIS The Boys Of Summer {Columbia/ +201
40 €O STAIND So Far Away (Fljz/Elektra/EEG) 264 +61 6701 2 266 O L L L L O e +165
@  SIMPLY RED Sunrise (simplyred.com/ ' 261 +88 22038 1 11 ﬁ:;‘::d":#:m‘s“a’:fww% 4‘;”“ G ::f?
33 € BEYDNCE flJAY-Z Crazy In Love (Calumbia) 255 421 18525 2 T2 | SpLVA Restin Pieces fomnaiMG T
35 38  AUDIOSLAVE Like A Stone finterscope/Epic) 250 -80 14160 17 13/0 DIDO White Flag /Arista/ +99
€  SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 240 +38 16348 1 216 SEAL Waiting For You (Warner Bros.) +97
@ LUTHER VANDRDSS Dance With My Father () 191 +37 16926 1 80 SIMPLY RED Sunise (sinplyred.con ol
S8 Bl appet o Somge g D o g 1t o priouswaak 1 Somge afe o 0l pr. e son it s rger messes mpiys || Dtailed station playlists for all R&R
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are availabie on the web at
reporting station. $ongs unreported as adds do not colunt'towa[d overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times www.radioandrecords.com.
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron
Company (@ 200, The Arbitron Company). © 2003, R&R, Inc.

DREAM EXPERT CHARLES McPHEE illuminates the innermost thoughts and feelings of your listeners. -+-;;|; LIVE 7-T1PM ET [ FED JPM-2AM ET

OME NEW AFFILITATES!
1.5 /SEATTLE
BIRMINGHAM CONTACT: PAUL DOUGLAS, Cox Radio Syndication
| HARLOTTE CALL: 404.962.2078 E-MAIL: dougati@earthlink.net
1/ MONTEREY www.coxradiosyndication.com and www.dreamdoctor.com
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dakona

good(lve got a Iot 0 learn)

From their debut album
Perfect Change.
In stores September 23

WPTE WIXM  WINK
WJLK  KALC WTIC
WSNE KALZ KQIS
KMHX KHOP KLLY
WQAL WVRV WKSz

Listen for “Good” on the TBS Superstation

s
/ “Summer Days Never Looked Better” TV

campaign featuring clips from Seinfeld, Friendsg=

§ ,é— Dawson’s Creek, etc...

Produced by ROB CAVALLO
Mixed by TOM LORD-ALGE
Al “ Management: WAYNE LEDBETTER
& =RIC GODTLAND Management for
_.dakona.com ERC GODTLAND Management, Inc. B @ -

HA(CITONISTONY COTT)
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carcher@radioandrecords.com

:S'MOO TH JAZZ

KHJZ/Houston; From 18th
To Fourth In Nine Months

Clear on the mission — big ratings — Morris and Todd
knew just how to get them

On Nov. 4, 2002, Infinity, owner of flagship KTWV
(The Wave)/Los Angeles, heritage KOAI (The Oasis)/
Dallas, WVMV/Detroit and WSJT/Tampa, re-estab-
lished Smooth Jazz in Houston when it flipped Coun-
try KIKK after 43 years. By spring "03, Smooth Jazz
KHJZ was fourth 25-54, third 35-64 and fifth in TSL 25-
54 under the guidance of Jersey girls GM Laura Mor-

ris and PD Maxine Todd.

There had been a Smooth Jazz hole
in Houston since 1997, when Clear
Channel flipped KHYS, but Morris
says Smooth Jazz was an
obvious format choice for
other reasons too. “KIKK
was a legendary station,
but Houston is a small |
cluster for Infinity,” she |
says. !

“We needed to diversi-
fy our portfolio to offer |
more solutions to our cli-
ents.” Infinity’s other
Houston properties are
Country KILT, Sports KILT-AM and
250-watt daytime Business KIKK-
AM.

The Right Opportunity

“We're operating in a fully consol-
idated market with a monolithic
Clear Channel cluster of eight mag-
nificent brands,” Morris continues.
“Cox has a formidable four FM
Sports-station cluster, and HBC has
a huge cluster with four FMs and one
AM, which are pretty powerful
brands as well.

“We're fierce competitors, but hav-
ing all our eggs in a Country basket
wasn'tdoing us any long-term favors
asfarasbuilding great asset value for
the company. We began to look at al-
ternatives and ways to maximize op-
portunities to generate revenue and
provide service to the audience.

“Houston has only one big, mass-
appeal AC station and one big, mass-
appeal Urban station. This is a big
Hispanic market.” In fact, the Hous-
ton metro is 27.7% Hispanic and
15.7%black — an ethnic composition
that was almost inverted in KHJZ's
spring book, which delivered about
20% black listeners and 14% Hispan-
ic.

"Smooth Jazz had been tried here,
but never on full-market signals or
with the level of resources and exper-

Laura Morris

tise that Infinity could bring to bear
in launching it,” Morris says. “Infin-
ity’s great Smooth Jazz stations came
to the table with invalu-
able input and guidance to
define this format unique-
ly to meet the needs of this
marketplace.

“I was convinced that
Smooth Jazz was the right
E. opportunity, and research

| bore that out — not just as
a feature opportunity or
weekend specialty show,
but as an unmet need with
key target listeners that we could sell.

“What | really liked about it was
the opportunity to create a completely
new brand and define a new target.
We are not targeting any one station,
but a huge spectrum of adult listeners
that cuts across age, demos, gender
and racial composition, which en-
compasses Caucasians, African
Americans and Hispanics in this
market.”

The Cloak Of Secrecy

Morris faced several challenges
before the impending sign-on. “We'd
been on hold with corporate on mak-
ing the decision to flip for two
months,” she says. “The window of
opportunity to launch Smooth Jazz
was short; if it closed, I knew we'd
have to wait until after first quarter,
because we'd have to get through
Houston Livestock & Rodeo, the big-
gest event of its kind in the world,
which is huge for Country.

“If we weren't on the street selling
major rodeo packages, people would
want to know why not; if we did sell
itand then didn’t deliver, we would
bedisingenuous with our clients, and
wedidn’t want to put Infinity in that
position.

"When we got the go-ahead we
went into warp speed. We had 12
days and three people to get it done

under the cloak of secrecy. At the
same time | was hiring PDs for both

FM stations. We had to —————

prepare the launch and
deal with all the sales is- |
sues — build the media
kits, transfer the accounts,
take the money on KIKK
and move it over to KILT.
It was an enormous chal-
lenge.

“And because the two
Country stations were
sold in combo, we had to
completely reorganize our entire
sales operation. We were coming up
on the holidays and trying to lever-
age relationships that we needed for
the launch with a combo sales staff,
then split them in the first quarter.”

“We only associate
with the right events,
and when we’re
there, we’re there in
a hig way.”

Laura Morris

But Morris’ greatest challenge
with the launch was doing it correct-
ly. “It had to be of the highest quali-
ty,” she says. “We had to come out of
the box without compromising the
integrity of the format. We needed to
make a bold statement about our
brand and its identity in the market-
place.”

The Right PD

To establish the brand and make
the bold statement Morris envi-
sioned, she hired PD Maxine Todd,
a 26-year veteran of radio whose dis-
tinguished Smooth Jazz accomplish-
ments include a string of No. 1 books
25-54 at Clear Channel’s WJCD/Nor-
folk and taking Infinity’s KOAI (The
Qasis)/ Dallas top 10 12+, where it re-
mained during her tenure, as well as
from 14th 25-54 to top five in spring
2002

Maxine Todd

KHJZ’s first statement was its
logo. “We sell the benefit of listen-
ing,” says Todd. “The message of our
billboard campaign was simple:
‘Houston’s new way to relax.” The
logo speaks for itself.

“We haven’t really done much
heavy marketing, which is the amaz-
ing story about this radio station. We
did a little direct mail for the spring
book, but not much. We've got to
raise some revenue for the station
first, and, after shooting to No. 4 25-
54, we've got numbers to sell. Mar-
keting has been a challenge not just
for this station, but for many compa-
nies. We're happy we have the right
product on the air.”

Trip-a-day generates high website
activity, along with a database with
17,000 “clean” names who receive a
twice-monthly station web newslet-
ter, E-Blast. Morris describes this on-
ine permission marketing
as “valuable and not in-
trusive.” Loyal listeners
are rewarded with incen-
tives, such as concert tick-
ets.

KHJZ takes an aggres-
sive stance in its street
presence. “We only asso-
ciate with the right events,
and when we're there,
we're there in a big way,”
Morris says. “On our launch we
aligned ourselves with a man who
owns one of the top jazz bars in the
city and partnered with him to do af-
ter-work escape parties to build
awareness of the station. His en-
dorsement gives credibility to the sta-
tion and the format.”

Todd says, "Right away, venue
owners and operators really stepped
up and wanted to partner with us,
like Houston's Arena Theater, which
is a great jazz venue, and Verizon
Wireless Theater, where we're doing
asmooth jazz concert series. ['ve nev-
er seen anything like it in any launch
I've been involved with.”

Uncompromising Passion

Morris sums up KHJZ's onda
(vibe) succinctly: “It’s all about the
mood, babe.”

Todd elaborates: “Smooth Jazz is
the sexiest format there is — not just
the music, but especially what's in
between the records. The things our
air personalities sav and the passion
with which they say them, the cre-
ativity and imagery we have on the
station that set us apart from anyone
else — we hit our mark with all those
things.”

“We were able to quickly identify
superior talent already in the market
who had name recognition, particu-
larly Donna Mackenzie, who is an
absolute passionate advocate for
smooth jazz,” says Morris.

“Donna wanted the job so badly,
she drove up to Dallas for the inter-
view,” Todd says. “Now she’s ranked
second 25-54 in midday.”

"Qur airstaff are passionate com-
municators who personify what we
want the brand to stand for,” Morris
says. “We have Greg Morgan, who
totally gets it and is so jazzed, doing
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mornings. Keith Miles is on at night.
He came from Rock, where he was
‘The Night Watchman.” And what a
coup that Maxine agreed not only to
program the station, but to go back
on the air; she’s fabulous in aftemoon
drive.”

“Today’s programmer
must come up with
creative ideas to
develop non-spot
revenue instead of
adding units.”

Maxine Todd

Clear Goals

Business is good, Morris says.
“We're really optimistic about where
we're going,” she explains. “We have
clear goals, but we are not going to
compromise the station by junking it
up by running anything that will pay.
The commercials and the business
have to match the mood of the sta-
tion, so we have to educate our ad-
vertisers.”

Typically, Todd takes a long view.
“Ithas really paid off that we haven't
cluttered the radio station,” she says.
“Today’s programmer must come up
with creative ideas to develop non-
spot revenue instead of adding units.
We do a Sunday jazz brunch with
third-party sponsorship opportuni-
ties. We’re working on an opportu-
nity with the Houston Museum of
Art. We're developing signature
events in the NTR area for the fourth
quarter.

A GM is always going to come to
youand say, ‘This is the quickest way
to put this money on the air,’ but, as
a program director, you must be able
to present other ways to make it hap-
pen.”

“You have to build the value of the
radio station for the long term, not
just for the short term, and that has
been the key focus of the launch and
this launch year,” Morris says. “With
far less inventory, KHJZ is pacing
well ahead of KIKK-FM last year.

“And that's because we're build-
ing it the right way, not diving face-
first into all the added-value bullshit
that tempts so many of us in the ra-
dio business these days. The beauty
is that we get to create all those other
revenue streams and set the standard
from the get-go.

“We were extremely blessed that
Maxine was willing to make the
move from Dallas to come run this
radio station. She was the linchpin of
the launch, and she’s responsible for
our success. We hired a great airstaff
and built out the station rapidly with
some incredible talent, but Max’s
ability to conceive, execute and com-
municate her vision for it is remark-
able.”
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SMOOTH JAZZ TOP30 63

o August 22, 2003
WEK WK ARTIST TILE LABELS) i P AIITI(?‘IE;ILCE e onuues' | fMlos € Added’
1 1 DAVID SANBORN Comin’ Hcme Baby (GRP/IVMG) 974 b1 107456 15 4410 www.rrindicator.com
2 @ BRIAN CULBERTSON Say What? (Warner Bros.) 805 +3 96950 19 43p | ST LS . roos
3 3 JEFF LORBER Gigabyte (Warads) 739 37 56008 22 390 J“:;’FEG“;lZIIL‘“;V;E'g:‘:H’fG’Z%M 5 2;
0l
6 o RICHARD ELLIOT f{orrfe’r Pocket /G/?P/VM'G/ 706 +7 77898 20 4140 RICK BRAUN Green Tomatoes (Warmer Bras,) "
4 5 CHIELI MINUCCI Kickin' It Hard (Shanachie) 699 43 82014 29 3911 | jazzMASTERS Puerto Banus (Trigpin W tythm 1
7 6 PAUL JACKSON, JR. It's A Shame (Blue Note/ 695 +46 84710 14 4011 CHRIS BOTT! (ndian Summer {Columbia) 4
5 7  SPYRO GYRA Getaway /Heads Up/ 628 -97 76605 28 35/0 MARC ANTOINE Funky Picante (Rendezvous/ 4
8 8 M. MCDONALD | Heard It Through The Grapevine (Motown/Universa) 623 25 59535 12 44)0 m‘: :ﬁﬁ?&'&ﬁ /NG_”'Z';”_G/ Honer o) g
a . Ig; nive {¥varner bras.
] 9 DARYL HALL Cab Driver //?ll.ytllm & Groovelliquid 8) 598 21 50297 16 39/0 CANDY DULFER Finsbury Park, Cafe 67 (Eagle Aock 5
11 10 URBAN KNIGHTS Got To Give It Up (Narada) 587 6 55038 14 390 | pparyy Sgh Rendervous-Coded 5
12 0 LUTHER VANDROSS Dance With My Father (J/ 559 +12 53626 13 3911 JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave 2
14 @ CANDY DULFER Finsbury Park, Cafe 67 (Fagle Rock) 539 +49 63339 1 4142
13 @ KENNY G. Malibu Dreams /Arista) 532 +15 74219 1 135pn | Most
10 14  EUGE GROOVE Rewind (Warner Bros.) 54 93 405 25 290 |IncreasedPlays
15 @ PAUL TAYLOR On The Move (Peak/ 489 +15 44157 1 im T’?LT:'L
16 @ MINDI ABAIR Flirt (GRP/VMG) 484 +47 53473 6 313 ARTIST TITLE LABEL(S) INCREASE
17 @ PRAFUL Sigh (Rendezvous/N-Coded) 440 +26 58559 6 3712 JAZZMASTERS Puerto Banus (Trigpin ‘N’ Rhythm/ +56
20 @ ACOUSTIC ALCHEMY No Messin’ (Higher Octave) 357 +11 26383 8 260 CHRIS BOTTI Indian Summer (Columbial +54
19 19 PHIL COLLINS Come With Me (Atlantic) 348 23 29065 18 25/1 | DAVEKOZ Honey Dipped (Capitol +50
18 20 WALTER BEASLEY Precious Moments /V-Coded) 324 61 31266 18  26/0 mgl' A‘;‘:;‘:;";;‘;f’;y:;;;' O i Ig
22 @ RICK BRAUN Green Tomatoes (Warner Bros.) 310 +38 31516 4 314 PAUL JACKSON, JR. It's A Shame (Bice Note/ 45
21 22 FATTBURGER Sizlin’ (Shanachic) 268 A1 19733 16 2810 | RicKBRAUN Green Tomatoes (Wamer Bras) 38
24 @ CHUCK LOEB eBop (Shanachie) 255 +16 34968 4 2111 PAMELA WILLIAMS Afterglow (Shanachie/ +32
30 @ JAZZMASTERS Puerto Banus (7rippin ‘N’ Rhythm) 216 +56 20554 2 24/4 JIMMY SUMME"§ Tak.e My Heart... (Geminitigher Octave)  +31
27 € SIMPLY RED Sunrise (simplyred.com) 215 +28 7524 2 150 ::r;slxl:‘“? :""'I'“; "’mf"’f'/"’ - +§:
25 26  BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 189 34 8802 20 140 sl Ly *
@ JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 180 +31 28248 1 1812 Most
26 28 RONNY JORDAN At Last (N-Coded) m 25 3 4 60 | Played Recurrents
- @ MICHAEL LINGTON Dff The Hook /3 Keys Music) 161 +22 16144 2 13/0 o
29 30 BRIAN HUGHES Along The Way (4440 Music Group) 151 -10 8529 2 13/0 ARTIST TITLE LABEL(S) PLAYS
45 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 8/10-8/16. Bullets appear on songs gaining plays or remaining flat fro tous week HI WATERS Wateral (Sfarachi an
m r rs. Songs ranked by ys for the airplay wi -8/16. Bullets r ngs gaining plays or remaining flat from previous week. y
If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. RICK DERRINGER Hot And Cool B/ g
Most Added is the total number of new adds officially ‘eported to R&R by each reporting station. Songs unreported as adds do not count toward overall totaf stations d T"ﬂMPSON.Te“ Me The Truth /AMH) 190
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | CRUSADERS Viva De Funk (Verve/VMG) 153
Average Quarter Hour P2rsons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. PIECES OF A DREAM Love's Sithouette (Heads Up/ 153
o BOB BALDWIN The Way She Looked At Me {Narada/ 138
Ne Lt/ & A Ctl ve GREG ADAMS "Sup With That (Ripa/Blue Note/ 10
STEVE OLIVER Positive Energy (Native Languagel NICK COLIONNE High Fiyin' (3 Keys Music/ LU LRI SR LI L des -
Total Plays: 144, Total s:atiugZ; 18, Adds:nlg A Total Plays: 100, Total Stations: 8, Adds: 0 STEVE OLIVER High Noon (Native Language/ 63
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Total Plays: 132, Total Stations: 12, Adds: 1 Total Plays: 97, Total Stations: 8, Adds: 0 MINDI ABAIR Lucy's (GRPIVMG/ 60
CHRIS STANORING | Ain't Mad Atcha (Mesa Entertainment/Blue Moony PAMELA WILLIAMS Afterglow (Shanachie/ KENNY G. Paradise (Arita/ ) 58
Total Plays: 124, Total Stations: 12, Adds: 1 Total Plays: 94, Total Stations: 11, Adds: 1 PETER WHITE Who's That Lady? (Columbial 57
JEFF GOLUB Boom Boom (GRPVME) KEM Love Calls (Motown/Universal - - -
Total Plays: 121, Total Statians: 17, Adds: 5 Total Plays: 83, Total Stations: 5, Adds: 0 Detailed station playlists for all R&R
HIROSHIMA Revelation fHeads Up internationall KIRK WHALUM Another Beautiful Day (Wamer Bros.) reporters are available on the web at
Total Plays: 110, Total Stations: 11, Adds: 1 Total Plays: 75, Total Stations: B, Adds: 1 WWW.[adi gandregords.com.
Songs ranked by total plays
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OVER 90
ROCK/MODERN ROCK STATION
FOUND A WAY TO LIVE!

Including:
MODERN
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WRIF
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KISS
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KPOI

And many more!
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WRZX
WBUZ
KCPX
WWRX
WHRL
KROX
WKRL
WCYY
KSYR
WXTW
KQRX
KJEE
WEEOQ
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R&R Active €P) to €@ ¢
MoniforActive 40 to 38% /
Monitor Mainstream D39*

wwe.roadrunnerrecords.com
www.freddyvsjason.com

Il nifio 2nd album
Confessian
Street date 9/30 ’ Pros

FREDDY V5. |ASON

16 Re 5%, CONESSION
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Cyndee Maxwell

Team players discuss the mainstreaming of all things Rock

Continued: from Page 1

no one would d21y that there is great value in networking and maintaining professional
relationships.

Despite the fact that Rock is primarily 3 male sport, some 30% of the audience has
always been ferale. Recent data indicate; that percentage is increasing, despite the
fact that the music continues to get harder. Inside the radio industry, however, there
are actually fewer female programmers than there were 20 years ago. At record compa-
nies, the ratio of women to men seems to be more even.

Rock Is Everywhere

Taese days rcck has gone mainstream. The numerous rock songs crossing over to
CHR/Pop and Hct AC are certainly prime exzamples of that. Beyond that, the word “rock”
now describes more than just music (“Dude, you rock,” “That
shirt rocks”). (oors Light's current spot, “Rock On,” fea-
tures The Scorpions, Run-DMC and The Byrds. Cadillac is
using Led Zepp:2lin's “Rock 'n" Roll.” Sheraton is using The
Rolling Stones’ “Let’s Spend the Night Together,” covered
by San Diego band Convoy, who are in the TV spot.

Blender magazine did a special called “50 Rock God-
desses.” The Lifetime channel's annual Women Rock! Girts
and Guitars benefit concert extended the rock mantle to
Michelle Branch, Gloria Estefan, Chaka Khan, Lee Ann
Womack and Chrissie Hynde. There’s a magazine called
Women Who Rock. Justin Timberlake wants to “Rock Your
Body.” Sirius billboards read “Rock the car. Rock the house.”

Rozk, the real rock for those of us in the ndustry, has become harder texturally. The
davs cf Rock stations plavina Fleetwood Mec, Steve Winwood and Phil Collins are so
long gone that the young kids in the format are scratching their heads right now,
thinking, “Huh? Ycu played that on a Rock station?”

It's been eight years since the format sp it into mainstream Rock and Active Rock.
The result is no ai'play on Active stations for artists like The Allman Brothers Band,
Hootie & The Blowfish, Counting Crows, Yes, Eric Clapton, ZZ Top, Sass Jordan, Cry Of
Love, Eruce Springsteen, Screamin’ Cheetah Wheelies, Bonnie Raitt, Traffic, The Eagles
or Ian Moore — all of whom were in Rock’s top 94 of 1994,

Rock Of Ages

The rock genre i3 about as wide as the Gra1d Canyon and has almost as many layers:
Active ock, mainszream Rock, Alternative, “riple A. The electric guitar is a standard
instrument in com ercials, television theme nusic, sporting events and more. Alt that's
left is Eroadway.

Those of us in the industry, however, categorize the format as a league of its own.
Here's what a number of the players in rock have to say about the widespread use of the
word “rock” in our culture and what it means for real Rock
formats and artis~s.

WAAF/Boston PD Keith Hastings says, “It means we
have a huge cultural advantage if we make sure we step up
and claim our own ‘rock’ imaging. We should never assume
that we're the Rock station in town; we should continu-
ously and massively brand ourselves as such.”

KISW/Seattle Station Manager Dave Richards breaks it
down to body movements. “If you can rock your head front
to back repeatedly. it rocks. If you rock or sway your head
from side to side, it does not rock. Lastly, if you do not move
your head at all, it does not rock — and perhaps sucks.”

Lenny Bronste n of Heavy Lenny Promotions says, “Rock
has beccme the most ambiguous, misappliec, misunderstood and abused umbrella
buzzworc in our incustry. While Top 40 has evolved into multiple formats with loose
boundaries, Rock is burdened with the cultura millstone around its neck that further
complica~es any defir ition. When Triple A started as a format, most programmers spent
years trying to differentiate themselves by den sing their Rock roots — as if there was
ever a "Hootenanny’ farmat Triple A emerged from.

Keith Hastirgs

Dave Richards

“Rock also means something different to the average lis-
tener than it does to almost any industry professional, espe-
cially one programming a Rock station. While most civil ans
have a wide view of rock, we tend to narrow its definitio1 to
a sliver of what it really is — a cultural phenomenon, a
mood, a mode of dress, an attitude, a whole new languege, |
and, most of all, music generated from youthful emotiors.

"Just as your local paint store professional may dispese
dozens of shades of what we would just call blue, the aver-
age person calls a wide variety of music styles rock. We hive
a terminal disease plaguing us that requires us to categorize
and pigeonhole every piece of music ever recorded. It sho ild
be a process of inclusion, but, as an industry populated by
hundreds — or even thousands — of experts, we find riciculous excuses for exclusion.

“We all know a 45-year-old baby boomer who grew up as a rocker, but almost nothing
on the radio today resembles anything he craved and had to buy when he was 17. Is he
a rocker still? You bet! And we better hope we keep him as a rocker. Thirty years ago we'd
kid our friends that when they were in their 40s, all they'c listen to would be Mantovani
and Andy Williams, but I don't know anyone who morphe into that.

“Today, many people would consider it an insult if someone said, ‘Because you are in
your 40s, you like The Who, Led Zeppelin and The Rolling S:ones! Each generation has its
vaices and opinions. No one voice or sound pleases, satisfies or represents everybody.
We haven't diluted rock; we've included more strains.

“If someone feels that Michelle Branch is a ‘woman wt o rocks, let’s accept that as a
badge of honor, because, in that person’s world, ‘to rock’ is the ultimate comptiment.
Let’s use all the posit